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Importers Search For Ways
To Handle Mechanicals

BY FRED GOODMAN

SAN FRANCISCO In the wake of
a successful suit that could end the
legal flow of all imported record-
ings, several U.S. record importers
are seeking to find a system that
will allow them to continue doing
business while appeasing domestic
copyright holders.

A meeting held here April 30 at
the Holiday Inn Golden Gateway
during the National Assn. of Inde-
pendent Record Distributors and
Manufacturers convention drew

Defectors Irk
Supporters 0f
Cassette Single

BY GEOFF MAYFIELD

NEW YORK Advocates of the cas-
sette single reacted harshly to fel-
low Recording Industry Assn. of
America companies cutting back
their support of the configuration’s
summer test run.

“The change of events from some
of the distributors was unbeliev-
able,” says Don Ienner, senior vice
president of marketing and promo-
tion for Arista.

CBS and Capitol/EMI, companies
originally seen as major players in
the cassette single’s launch, are
now heading for the sidelines. Both
will release cassette versions of 7-
inch singles on the market this sum-
mer, but those companies will not
help fund a customized store dis-
play that has been developed for the
test (Billboard, May 9).

Proponents of the experiment,
conceived during meetings of the

(Continued on page 84)

wholesalers who handle specialty
imports as well as Tower Records
attorney Michael Solomon.

Tower, which imports records for
its stores through its own import
company, Trip, was a defendant in a
parallel import suit brought by sev-
eral major labels. Tower was able to
settle that case out of court, but Sol-
omon calls the recent successful
suit by music publisher T.B. Harms
against Jem Records (Billboard,
April 11) a “very serious problem.”

“The Harms case has instigated
these informal meetings,” says Sol-
omon. “We're looking for a solution:
some idea or plan that will allow the
import industry to exist.”

The March 26 decision in the
Harms case supports the publish-
er's claim that importing recordings

(Continued on page 84)

IMMACY LA

IMMACULATE FOOLS are not what they claim to be. They're
not immaculate, they're not fools, and they're certainly not
DUMB POETs (SP6-5151)—the title of their new album on A&M
Records, Compact Discs and BASF Chrome Tape. So why all
this deception? Produced by Ross Cullum, immaculate Fools +

Andy Ross.

No Comment By Other Labels Sued
Isgro, Gapitol In Settlement

BY DAVE DiIMARTINO

LOS ANGELES Independent rec-
ord promoter Joe Isgro and Capitol
Records have reached an out-of-
court settlement in the much-publi-
cized suit Isgro launched against
most of the U.S. record industry one
year ago.

Spokesmen for both parties de-
clined to comment on the terms of
the settlement, which was reached
here May 1.

Isgro, who filed his $2& million
antitrust lawsuit in U.S. District
Court here April 30, 1986, claimed
that most major record labels and
the Recording Industry Assn. of
America had conspired to restrain
and monopolize the independent
promotion trade in order te halt the

ADVERTISEMENTS

spiraling fees competition had pro-
duced.

Among the labels named in the
suit with Capitol are MCA, RCA,
Arista, Warner Bros., Atlantic,
Elektra, Motown, PolyGram, A&M,
Chrysalis, and Geffen. Of all the
major labels, only CBS Records was

not named in the suit.

“Do I still believe it was a conspir-
acy? Absolutely,” says Isgro, add-
ing that he and his lawyers are still
trying to determine how much the
entire episode has cost him. “It’s in
the millions,” he says. “The settle-

(Continued on page 84)

It’s Not The Color Of Money

Colorized Vids Don’t Lift Sales

This story prepared by Chris Mor-
ris and Earl Paige.

LOS ANGELES The manufactur-
ers of colorized video classics are
chasing rainbows as far as the con-

TNT tells the rock’n’roll truth with their superlative new album,
“Tell No Tales.” With the first track, 10,000 Lovers (In One),”
TNT is detonating at radio and positively exploding at retail!
Keep your eye on TNT’s “Tell No Tales.” (830979-1) It's
dynamit2! On Mercury Compact Discs, Cassettes and Records.

sumer is concerned.

A Billboard survey of retailers
and distributors indicates that con-
sumers are largely indifferent to
the controversial computer-tinted
versions of old movies.

Colorization has become a cause
célebre in the Hollywood communi-
ty, where directors like Frank Ca-
pra and John Huston and actors like
James Stewart have opposed the
process as a distortion of their origi-
nal black-and-white features.

An ironic twist to the controversy
is seen by members of the video re-
tailing community, who say that col-
orization, while not a market force
in and of itself, may have height-
ened consumer awareness of classic
black-and-white film on video.

Some retailers view Video Trea-
sures’ announcement that it will
market Hal Roach Studios’ color-
ized classics at $9.95 (Billboard, May
9) as evidence that the tinted ver-
sions aren’t flying in the market-
place at higher sell-through prices
of $19.95-$29.95.

“I think that 99% of the renters
couldn’t care less,” says Richard
Abt, president of Philadelphia-
based franchiser West Coast Video.
“They don’t care about old movies,
whether they're colorized or uncol-

(Continued on page 85)
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« “HEARTBREAK BEAT” is a

smash-their biggest single
to date!

«“MIDNIGHT TO MIDNIGHT”
album sales are Top-20
nationafly!

« AND NOW, THEIR MOST
EXTENSIVE TOUR:
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640~ CIVIZ CENTER, PORTLAND, ME
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The PSYCHEDELIC FURS'’
Masterstroke:

“WMADNIGHT TO MIDNIGHT”!
Featuring the hit single,
“HEARTBREAK BEAT"!
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and Compact Discs.
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this year. Paul Grein tells the story.

information on touring acts.

reports.

METAL MEANS PLATINUM IN APRIL CERTS
Bon Jovi's “Slippery When Wet” has become the fastest-selling megahit
since Prince’s “Purple Rain,” and its success has created a healthy cli-
mate for metal-oriented albums, with seven such titles earning platinum

Page 4

Piano Man To Tour Russia
Billy Joel will perform six concerts in the Soviet Union this summer, be-
coming the first American popular music star to take a full-ledged rock
show to the U.S.S.R. Talent editor Steve Gett gives the details in his ex-
citing new Billboard column On The Road, which provides lots of useful

Page 26

KNOW YOUR VIDEO MARKET

At a merchandising seminar at the recent New York International Home
Video Market, independent producers were told the importance of hav-
ing a good understanding of the market they hope to enter. David Wykoft

Page 49

Tape Buy-Backs Urged At NAVD Meet
Consultant Bob Alexander recommended that video distributors consid-
er a buy-back program—a form of used-tape brokering—at the recent
National Assn. of Video Distributors conference in Palm Desert, Calif.

Page 66

Billboard’s Jim McCullaugh was there.
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1 NAIRD Confah Draws Record Growd

Technology, Configurations In Spotlight

This story prepared by Linda Mo-
leski and Fred Goodman.

SAN FRANCISCO “The indepen-
dent record industry is alive and
well” was the message that rang
out at the 15th annual National
Assn. of Independent Distributors
& Manufacturers conference here
at the Holiday Inn Golden Gateway,
April 30-May 3. Proof of that was in
this year’s record attendance figure
of 275—up 30% over 1986—accord-
ing to organizers of the event.

A changing marketplace and
strategies for improving the posi-
tion of independent labels and dis-
tributors were among this year’s
convention issues. Keynote speaker
Lou Kwiker, president of the 193-
store Wherehouse Entertainment
chain, set the tone early by chal-
lenging independents to meet the
rapid configuration changes trans-
forming the current retail scene.

Predicting that LPs will account
for only 5% of his chain’s prerecord-
ed music sales by 1989, Kwiker said
retailers now have as many as 12
different configurations to contend
with, as compared with just three in
1983. “You who are feeding the re-
tail pipeline must realize what con-
figurations are out there.”

Predicting that the changes will
come at an even more accelerated
pace in coming years, Kwiker
warned that manufacturing mis-
takes “will come back to you quick-
ly.” He likened pinning the future
of a record company on a commit-
ment to vinyl to “trying to catch a
falling safe.”

While Kwiker received a warm
welcome, his remarks drew a mixed
response. Though independent la-
bels and distributors surveyed at
the conference agree that LP sales
are on the decline, virtually all feel
that there will be a black vinyl mar-
ket for years to come.

Says Jerry Richman, chief execu-
tive of Pennsauken, N.J.-based
Richman Bros.: “Vinyl is definitely
not dead. I'm afraid people like
[Kwiker] will make that a self-ful-

filling prophecy. There is a problem
of space, though, with CDs coming
in. But I know from my own experi-
ence that stores that are holding on
[to vinyl] are doing a lot more busi-
ness.”

“CD sales will surpass vinyl sales
in five years easily,” says Bruce Ig-
lauer, head of Chicago-based Alliga-
tor Records. “But I think there will
continue to be a fairly large market
for intense music collectors. And
then there will be some records that
will never be on CD.”

This year’s confab also saw a sig-
nificant increase in media and retail
interest, with the show’s trade floor
drawing more than 100 attendees
from those sectors. Among them
were representatives from two ma-

jor chains, Tower Records and Rec-
ord Bar. The number of trade-show
booths reached 55—up 20% over
last year’s.

Event organizers attribute the
convention’s growth to the current
climate for indie product, boosted
by such labels as Alligator, High-
tone, Rounder, Tommy Boy, and
GNP Crescendo.

This year’s show saw more hit-
oriented labels than in recent years,
but organizers say they were hurt
by competition from the concurrent
Impact conference in Atlantic City,
N.J. Even with the so-called compe-
tition, however, a special break-out
session for 12-inch singles drew 40
people, compared to 1986’s seven.

SAN FRANCISCO Admitting
that there is perceived to be an
‘“‘adversarial”’ relationship be-
tween the Recording Industry
Assn. of America and independent
labels, RIAA president Jay Ber-
man took a step toward changing
the situation with an address to
the National Assn. of Independent
Record Distributors and Manufac-
turers here April 30.

NAIRD members welcomed
Berman’s overture but said inclu-
sion on the RIAA’s executive
board and a reduced membership
fee for up-and-coming indepen-
dents are essential for participa-
tion in the RIAA. Sources at the
RIAA say those hurdles should
not prove to be insurmountable.

Tom Silverman, chairman of
Tommy Boy Records and a mem-
ber of NAIRD’s board of trustees,
is slated to discuss the indepen-
dents’ position next week with

RIAA’s Berman Galls For
Better Ties With Indies

Berman and RIAA executive vice
president Jim Fishel. Silverman is
optimistic about the RIAA’s will-
ingness to increase independent
label involvement in the industry
association.

“I think they’ll make positive
moves,” says Silverman. “It’s the
first time they’ve shown any real
interest in the [current] indepen-
dents. We’re most concerned
about RIAA being a tea party for
the majors while ignoring us.”

Silvermarn continues, “‘Our in-
clusion won’t raise much money
for the RIAA, but it will make the
organization more democratic.
Right now the indies don’t feel like
a part of the industry’s organiza-
tion.”

Silverman says he will also ask
the RIAA to consider instituting a
silver record award for singles in
the wake of falling sales for the

(Continued on page 85)

- BBC’s Hurll Helms Worldwide Broadcasts

As Acts Gather, Montreux Is Set To Rock

BY CATHY INGLIS

MONTREUX, Switzerland The
four musical galas to be taped here
Tuesday through Friday (12-15) dur-
ing the Montreux Rock Festival and
the International Music & Media
Conference promise the greatest
lineup of pop acts combined in a
worldwide television special since
Live Aid.

Show producer Michael Hurll of
the BBC says the performers are at-
tracted by the extraordinary expo-
sure the event provides. The IMMC
and the galas are held concurrently
with the Golden Rose of Montreux
Television Festival.

“What you have in Montreux are
the entertainment heads of all TV
stations from all over the world,
with a total of 600 people,” says
Hurll. “You also have the IMMC,
with all the media, so the bands
know that they can go there, per-
form for television broadecasts that
can be seen around the world, and

then do their radio, TV, and press in-
terviews and conferences.”

Among the artists to be in the
Montreux Rock Festival program
are Duran Duran, Beastie Boys,
Erasure, Nick Kamen, Level 42,
Run-D.M.C., Swing Out Sister,
Thompson Twins, Go West, a-ha,
Bananarama, Cameo, Cock Robin,
Curiosity Killed The Cat, Mel &
Kim, Georgia Satellites, the Jets,
Pretenders, Paul Young, Commu-
nards, Bob Geldof, and Lou Gramm.

The IMMC gala will feature an ar-
ray of new talent from around the
world. Artists set to perform are
Robbie Nevil, Bonnie Bianco, Tesla,
Helena Spring, Crowded House,
John Farnham, Love And Money,
John Christian, the Cure, Terence
Trent d’Arby, Samantha Fox,
Spagna, and special guest stars
Whitney Houston and Alison
Moyet.

According to Hurll, there has
been little difficulty in attracting
the star names. ‘“I’ve never known

any band to say, ‘We did it last
year and don’t want to come
again.” Our problem is varying it
so we don’t have the same bands
every year.”

The value of the IMMC gala in
breaking emerging acts was proved
in 1986 by such bands as Simply Red
and the Blow Monkeys, which were
relatively unknown outside their
home territories at the time. Says
Hurll, “We might have an artist
who wants to break big. For exam-
ple, the Cure is well-known in Brit-
ain and France, but it has yet to
break on the same scale in the rest
of Europe and around the world and
are therefore quite happy to per-
form.”

The promotional value of appear-
ing in one of the galas, both for es-
tablished and emerging bands, is
demonstrated by the support of the
record companies and the bands
themselves for the galas. Most tele-
vision shows feature only one song

(Continued on page 58)
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Metal Means Platinum In April Cefts
Bon Jovi Smashes Sales Records

BY PAUL GREIN

LOS ANGELES Bon Jovi's “Slip-
pery When Wet” has become the
fastest-selling megahit since
Prince’s ‘“‘Purple Rain,’”’ nearly
three years ago. Its success has cre-
ated a healthy climate for other
metal-oriented albums, with seven
such titles earning platinum certifi-
cation so far this year.

On April 27, the Bon Jovi album
was certified by the Recording In-
dustry Assn. of America for U.S.
sales of 7 million copies. The smash,
which rebounds to No. 2 on this
week’'s Top Pop Albums chart,
reached the sales plateau in less

than eight months. The last album
to hit a similar sales stratosphere—
Whitney Houston’s Arista debut—
took 18 months to reach the 7 mil-
lion mark. (The Houston album has
since advanced to the 8 million lev-
el.) The “Purple Rain” soundtrack
sold even faster: In 1984, it reached
the 8 million mark in just four
months.

Also in April, Bon Jovi's self-ti-
tled 1984 debut album was certified
platinum. The group’s 1985 release,
“1700° Fahrenheit,” went platinum
in February.

Two other metal-oriented albums
were certified platinum in April:
Dokken’s “Under Lock And Key”

BY GEOFF MAYFIELD

_NEW YORK The latest round of
Beatles compact disks did not stir
the hoopla or media attention that
accompanied the first batch. Still,
music dealers are convinced that
this series, released April 30, will
definitely outsell the group’s pre-
vious CDs.

First-week sales place all three
titles—“Help,” “Rubber Soul,”
and “Revolver”—in top 10 debuts
on Billboard's Top Pop Compact
Disks chart. But at most stores
the feat was accomplished in a rel-
atively quiet fashion.

“There wasn't any of that eye-
twitching, people salivating at the
door, as there was the first time.
But that’s okay, as long as they
pay,” says David Blaine, vice pres-
ident and general manager of the
25-store Waxie Maxie's web in
Washington, D.C.

Still, first-week sales for the

Latest Beatles GDs Lack
Hoopla—But Not Sales

three CDs were strong enough to
put them among the chain’s five
top-selling albums—including
sales rung for LPs and tapes.
Compared to the first Beatles
CDs, Blaine and most other deal-
ers expect to get more shelf life
out of the new batch.

“My feeling is these three will
last longer than the first four,”
says Mitch Perliss, director of pur-
chasing for the 43-store Los Ange-
les chain Music Plus.

“I expect these will be real
strong, right up through ‘Sgt.
Pepper’s’ [due June 1], whereas
we only really got two weeks out
of the first four.”

Dealers say stereo sound—the
first four releases were in mono—
has been a plus for the more re-
cent titles. But they also credit
song selection with the strong
showing for this release.

“As is true on viny], these titles

(Continued on page 84)

and Poison’s “Look What The Cat
Dragged In.” The others so far this
year: Dio’s “The Last In Line,”
Ratt’s “Dancing Undercover,” AC/
DC’s “Who Made Who,” and the
Bon Jovi title.

Two rap albums passed the 3 mil-
lion sales mark in April: the Beastie
Boys’ “Licensed To IlI” and Run-
D.M.C.’s “Raising Hell.” Both al-
bums were produced by Rick Rubin.

Janet Jackson’s “Control” was
certified in April for U.S. sales of 4
million copies. It’s the eighth album
by a female artist to hit that sales
plateau so far in the '80s. It follows
Barbra Streisand’s ‘“Guilty,” Pat
Benatar’s ‘““Crimes Of Passion,”
Cyndi Lauper’s “She’s So Unusual,”
Tina Turner’s “Private Dancer,”
and Madonna’s ‘“True Blue” plus
two albums that have surpassed the
4 million mark: “Whitney Houston”
(8 million) and Madonna’s “Like A
Virgin” (6 million).

Here's the complete list of April
certifications.

Multiplatinum Albums

Bon Jovi’s “Slippery When Wet,”
Mercury/PolyGram, 7 million.

Janet Jackson’s ‘“Control,”’
A&M, 4 million.

“Top Gun” soundtrack, Colum-
bia, 4 million.

Beastie Boys’ “Licensed To I11,”
Def Jam/Columbia, 3 million.

Genesis’ “Invisible Touch,” At-
lantic, 3 million.

Run-D.M.C.’s “Raising Hell,”
Profile, 3 million.

Bruce Hornsby & the Range’s
“The Way It Is,” RCA, 2 million.

Billy Joel’s “The Bridge,” Colum-
bia, 2 million.

Steve Winwood’s “Back In The
High Life,” Island/Warner Bros., 2
million.

Platinum Albums

“Bon Jovi,” Mercury/PolyGram,
its third.

Club Nouveau’s “Life, Love And
Pain,” Warner Bros./King Jay, its
first.

(Continued on page 82)

‘Kart’ Is Out On Lorimar Moniker, Too
More Interaction With Parent Co. Planned

BY AL STEWART

NEW YORK Less than two
months after three of Karl-Lorimar
Home Video's top executives, in-
cluding founder and president Stu-
art Karl, abruptly resigned amid
talk of a possible conflict of inter-
est, the company has officially
changed its name to Lorimar Home
Video.

The company issued a brief state-
ment May 5 announcing the name
change, but made no mention of the
issue that forced Karl, executive
vice president Court Shannon, and
vice president of sales Gary Hunt to
step down (Billboard, March 21).

The three executives apparently
were the principals in a fulfillment
house—Continental Marketing Dis-
tributors of Torrance, Calif —that
supplied Karl-Lorimar and others
with point-of-purchase material.

While it was the conflict-of-inter-
est cloud that triggered the shake-
up at Karl-Lorimar, sources say
Lorimar Telepictures had wanted to
establish greater influence in the

company’s affairs before the resig-
nations of the executives. Officials
at Lorimar insist that they had no
intention of restructuring the com-
pany until the revelations soured
their relationship with Karl.

“It got broke so we had to fix it,”
says Barbara Brogliatti, senior vice
president of corporate communica-
tions for Lorimar Telepictures.
Brogliatti adds that there was no
friction between Karl and Lorimar
executives. It was only after Karl's
departure that the parent company
decided to take a more hands-on ap-
proach with its home video arm, she
says.

“We had to do something, and we
could have either hired someone
else to run it like a satellite compa-
ny or bring it closer to the [parent]
company,” Brogliatti says.

“We now intend to fully utilize
the extensive resources of Lorimar,
which in the past have virtually
been untapped,” says Jeffrey Jen-
est, senior vice president of market-
ing. “We're currently exploring a
wide range of marketing strategies

and program directions that will
fully leverage everything that Lori-
mar can offer.”

Jerry Gottlieb, senior vice presi-
dent of Lorimar Telepictures Corp.,
the video supplier’s parent, says,
“We have shortened our name to re-
flect the company’s new manage-
ment team and our strategic plan to
be a more integrated part of our
parent company.”’

Gottlieb, who is also serving as
acting CEO of Lorimar Home Vid-
eo, vows to ‘“maintain the innova-
tive style that has made our home
video operation so successful.”

In October 1984, Lorimar ac-
quired the company, then called
Karl Video, from Karl. Karl started
that company in 1981. Prior to his in-
volvement as a video supplier, Karl
founded Video Store magazine, a
monthly trade journal.

According to Brogliatti, the terms
of Karl’s resignation from the com-
pany stipulate that he cannot be-
come involved in home video “in any
way, shape, or form” until Novem-
ber 1989.

Moonlighting On The Side. Motown Music Group president Jay Lasker, left,
presents Bruce Willis, second left, with gold and platinum disks for his debut
album, “The Return Of Bruno.” The gold is for sales in the U.S; the platinum is
for Canadian sales. Also pictured is producer Robert Kraft, second right, who
shared the honors, and Motown executive vice president Lee Young Jr.

Executive T'urntable

RECORD COMPANIES. WEA International promotes Stephen Shrimpton to se-
nior vice president of WEA Europe, operating out of the company’s London
and New York offices. He was senior vice president of international mar-
keting and artist development.

Erik Nuri is appointed vice president of a&r for RCA Records in Los An-
geles. He was director of a&r, black music, for CBS Records. Dave Wheeler
is promoted to vice president of sales for the company, based in New York.
He was director of marketing in Nashville.

David Bither is named head of international/product development for
Elektra/Asylum/Nonesuch Records in New York. He was director of cor-
porate communications for Warner Communications Inc. Lisa Frank is pro-

A

NURI WHEELER BITHER BRIDENTHAL
moted to promotion/marketing manager for Elektra. She was assistant to
the vice president of publicity.

Bryn Bridenthal is named head of Geffen Records’ newly formed media
and artist relations department in Los Angeles. She was national director of
media and artist relations for Capitol Records. Bridenthal will be joined by
Lori Earl, who was an account executive with Sarah McMullen & Co.

Virgin Records in Los Angeles makes the following appointments: Lydia
Sarno as director of video operations; Kathy Guild, director of advertising
and merchandising; and Melanie Penny, director of graphic arts produc-
tion. Sarno and Guild join from Warner Bros. Records. Penny was involved
with independent film production.

Rusty Garner becomes national director of video & club promotion for
EMI America and Manhattan Records, based in New York. He was national
director of club promotion for Capitol/Manhattan/EMI America.

Tom Gibson is named associate director of product management, West
Coast, for Columbia Records in Los Angeles. He was a sales representative
for CBS’ Southwest branch.
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WITLIN

JACKSON

GOLDSTEIN

KURATA

CBS Records appoints Bill Frohlich sales manager for the mid-Atlantic
branch. He was East Coast marketing manager for CBS Masterworks.

Robert Celestin is appointed attorney for Arista Records in New York.
He was with Kaye, Scholer, Fierman, Hays & Handler.

Tracy Mann Hill is promoted to associate publicist for Windham Hill
Records in Los Angeles. She was assistant to the publicity department.

PolyGram Records in New York names Theresa Tierney coordinator of
catalog development. She was a secretary in the label’s marketing depart-
ment.

RETAILING/DISTRIBUTION. Harmony House Records & Tapes promotes Lloyd
Welch to director of corporate development. He was marketing director.
Welch will be succeeded by Charles Papke, who was upped from marketing
assistant.

(Continued on page 76)
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FRESH TALENT FROM THE

L ABEL THAT BROUGHT YOU
WHODINI "

D.J. JAZZY JEFF
4~ FRESH PRINCE

@ This dynamic duo takes the beat of the street to
% new heights with the rap classic “GIRLS AIN'T
NOTHING BUT TROUBLE” and the new hit
“A TOUCH OF JAZZ” from the album
“Rock the House.” Their recent hit was
“THE MAGNIFICENT JAZZY JEFF”

4l R&B#(21) POP# (i)
KOOL MOE DEE

Formerly of The Treacherous Three, Moe Dee steps into the
spotlight with his controversial pop charting single
“G0 SEE THE DOCTOR” (top 10 in Holland and Belgium)
and the new single “DO YOU KNOW WHAT TIME IT 1S?”
f-om his debut album “Kool Moe Dee,” which also includes
“BAD MUTHA" and “I'M KOOL MOE DEE”

™ Atlong last, the album from the master rapper
%! who brought rap from the seventies into the future!

R&B# (22) POP# (03
STEADY B

Philadelphia’s brightest you %
rapper busts out with “SURPRISE,”
“CHEATIN’ GIRL” and “GET
PHYSICAL” from his debut LP
“Bring the Beat Back.” When this
hard-core B-Boy mouths off, sucker
MC’s beware! Specially priced.

R&B# 61

LP 1020-1-R

Summer tours starting soon.
P.S.—Look for the new Whodini “OPEN SESAME” LP* in late June.

*Marketed and distributed by Arista Records.

I  RAP’S ALIVE AT JIVE

Tmi(s) *Rogisier éRg(d()RCACpo( 7. Z0m
Marketed and mbldbyRAR ds. alabel of BMG M N
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Y-100, GChallenger Swap Charges

Payola Row At License Renewal Time

BY BILL HOLLAND

WASHINGTON A Florida compa-
ny, having leveled payola charges
against Fort Lauderdale radio sta-
tion WHYI-FM ““Y-100,” has denied
countercharges that it is attempting
to extort a settlement from Metro-
plex Broadcasting, parent of Y-100.

The exchange of charges is shap-
ing up as an extreme example of the
problems broadcasters say they
face at license renewal time. While
most station owners do not hear al-

legations like those that face Y-100,
the Federal Communications Com-
mission’s comparative renewal pro-
cess often pits the promises and
plans of challengers against the
deeds of the licensee. Further, it has
become common for applicants to
aim for a cash payoff rather than
seriously seek the license. South-
east Florida Broadcasting Ltd.
Partners, which filed payola and
other charges with the FCC, is a
challenger for the license now held
by Y-100.

Interest Via Promos, Japanese Market

AGI Sticks With GD Digipak

BY IRV LICHTMAN

NEW YORK While executives of
Album Graphics Inc. readily admit
that the Digipak compact disk jack-
et as a consumer concept is a tough
sell, they resist consigning it to the
dustbin of music industry packag-
ing history.

In fact, they claim, the jacket is
becoming the norm when it comes
to promo CD singles and samplers
sent to radio. Thanks to a licensing
deal with Shin-Etsu Polymer, a
large plastics firm in Japan, Digi-
pak is having another life on dealer
shelves.

The package consists of several

cardboard panels, one housing the
familiar plastic tray to secure the
CD. In Digipak’s modest heyday,
AGI produced between 800,000-
900,000 copies of the jacket, says
Richard Block, executive vice presi-
dent.

It started with a Christmas album
by Mannheim Steamroller in the fall
of 1985. In 1986, the package was
tried by Island Records—first on a
Robert Palmer album and then with
existing U2 catalog and with re-
leases by Grace Jones. Other com-
panies that have used the package
are Capitol, A&M, and Manhattan
Records.

(Continued on page 85)

Carole King Charges That
Adler Is No Friend Of Hers

BY DAVE DiIMARTINO

LOS ANGELES Claiming a loss of
more than $400,000 in record royal-
ties, singer/songwriter Carole King
has filed suit against former Ode
Records president Lou Adler.

The lawsuit, filed April 23 in Los
Angeles Superior Court, alleges
breach of contract on the part of
Adler and demands all rights to
King’s Ode recordings. Among
those recordings is ‘‘Tapestry,” one
of the biggest-selling albums of all
time.

Ode Records officially dissolved
in 1977; King’s records for the label
have been distributed by CBS since
that time.

Butterfield

BY CHRIS MORRIS

LOS ANGELES Paul Butterfield,
the harmonica virtuoso and vocalist
whose '60s albums popularized Chi-
cago-style electric blues with rock
audiences, was found dead in his
North Hollywood apartment on
May 4. He was 44.

At presstime, the Los Angeles
County coroner’s office had not de-
termined the cause of Butterfield's
death. Detective Philip Sowers says
that drug paraphernalia was found
in Butterfield’s house, but would
make no further comment pending
autopsy results. An autopsy was
scheduled for May 6.

A Chicago native, Butterfield was

The suit contends that Adler—
King’s longtime producer—has
failed to provide King with “ade-
quate and timely” royalty state-
ments since Aug. 15, 1978; that
some of King’s recordings were re-
leased as budget albums without
her consent, thus substantially di-
minishing royalties; and that Adler
owes King $413,967.97 in royalties
for the period beginning Jan. 1,
1978, and ending Dec. 31, 1985. The
suit further asks for a full account-
ing of all sales and royalties from
that period.

Claiming that he acted “with op-
pression, fraud, and malice” in with-
holding for his own use monies

(Continued on page 83)

Dead At 44

known for his swooping, hornlike
amplified harmonica work, styled
after the playing of Marion “Little
Walter” Jacobs, the instrumental
star of Muddy Waters’ '50s band.

Butterfield is the second member
of his seminal ’60s group, the Paul
Butterfield Blues Band, to die pre-
maturely: Mike Bloomfield sue-
cumbed to a drug overdose in Feb-
ruary 1981 at the age of 36.

The band was formed in 1963 with
two fellow habitués of Chicago’s
South Side blues clubs, guitarists
Bloomfield and Elvin Bishop. The
group became a fixture of the
North Side club circuit.

The Butterfield Band’s self-titled

(Continued on page 82)

Round one in the fray took place
last month when the lawyer for
Southeast filed documents at the
FCC charging that past and current
jocks had taken payola and engaged
in paper adds. The documents also
say the station had continuing prob-
lems conforming with Equal Em-
ployment Opportunity regulations.
The FCC had given Y-100 a short-
term renewal for past EEO con-
cerns.

The payola charges, however,
were not in affidavit form. South-
east attorney Lewis Cohen says
that the ex-employees who gave him
the information were unwilling to
sign affidavits “for fear of bodily
harm.”” He calls the allegations
“very serious business” and sug-
gests that there is a fearful “con-
spiracy of silence” among those he
interviewed.

Scotti Bros. Entertainment Indus-
tries was also mentioned in the doc-

(Continued on page 82)
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Keep Their Gold To Themselves. Elektra Records executives present Georgia
Satellites members with gold awards for their eponymous debut hit album.
Standing, from left, are group members Rick Richards, Dan Baird, Rick Price,
and Mauro Magellan; Andy McLenon of Praxis International, the group’s
management firm; and Terry Rhodes of ICM Booking. In front, from left, are
Kevin Patrick, a&r representative; Hale Milgrim, vice president of marketing and
creative services; Gary Casson, senior vice president of business affairs; Praxis
International’s Jack Emerson; and Brad Hunt, vice president of national
marketing and album rock radio promotion.

THE MOTOWN CLASSIC “You Keep Me Hangin’
On” this week becomes the first song in the 29-year
history of the Hot 100 to crack the top 10 in versions
by three different artists. Kim Wilde’s dance pop take
on the Holland/Dozier/Holland copyright jumps to
No. 8. The Supremes’ original version hit No. 1 in No-
vember 1966, and a hard rock remake by Vanilla
Fudge reached No. 6 in August 1968.

Dave Brunot of Meadville, Pa., notes: “It’s surpris-
ing that ‘You Keep Me Hangin’ On’ would beat such

Motown’s ‘You Keep Me Hangin’ On’:
Once, Twice, Three Times A Top 10 Hit

Me,’” ‘Yesterday,” and
‘My Guy.”” Brunot adds
that three other songs in
the rock era have
cracked the top 10 by
three different artists,
but all first hit prior to
the introduction of the
Hot 100 in August 1958,

more frequently record-

ed classics as ‘Stand By
T e e Ry
B = Y

These are “Only You,”
“Why Do Fools Fall In
Love,” and “Unchained Melody.”
John Farkas of Cleveland notes that Wilde’s hit is
the seventh remake of a Supremes oldie to crack the
top 40, which is the most for any group. Wilde’s rec-
ord—and the earlier remake by Vanilla Fudge—fol-
low Donnie Elbert’s “Where Did Our Love Go,” Jr.
Walker & the All Stars’ ‘“Come See About Me,” Herb
Alpert & the Tijuana Brass’ ‘“The Happening,” Phil
Collins’ “You Can’t Hurry Love,” and the Hollies’
“Stop In The Name Of Love.”

AT THE RISK of creating a family rift, we’ll point
out that Janet Jackson this week breaks her brother
Michael’s record for the longest continuous run on
the Hot 100 with singles from one album. This is the
65th consecutive week that Janet has been listed on
the Hot 100 with a single from “Control.” Michael was
on the chart for 64 straight weeks—from November
1982 to January 1984—with singles from “Thriller.”

Janet recently tied—but didn’t break—Cyndi
Lauper’s record for the longest continuous run in the
top 40 with singles from one album by a new or devel-
oping artist. (Okay, so the record is slightly obscure.)
Lauper first entered the top 40 in January 1984 and
remained there for 57 consecutive weeks. Jackson
first cracked the top 40 in March 1986 and also re-
mained there for 57 straight weeks.

Jackson would almost certainly have broken
Lauper’s record, but A&M decided to hold off on the
release of her sixth “Control” single to concentrate in-

by Paul Greiﬁ

stead on breaking Herb Alpert’s “Diamonds,” which
features Jackson. The strategy worked: “Diamonds”
jumps a cool 10 notches this week to No. 23, becoming
Alpert’s biggest hit since the No. 1 smash “Rise.”

Thanks to Mike Perini of Ypsilanti, Mich., for his
item on hot rookies.

U2’s “With Or Without You” jumps to No. 1 on this
week’s Hot 100, and the band’s album “The Joshua
Tree” holds at No. 1 on the Top Pop Albums chart for
the fourth straight week.
“With Or Without You”
is Island’s third No. 1 hit
in just over a year, fol-
lowing a pair of Grammy
winners, Robert Palm-
er’s “Addicted To Love”
and Steve Winwood’s
“Higher Love.”

By landing a No. 1 sin-
gle, U2 has achieved
something that has elud-
ed even Bruce Spring-
steen. The Boss’ highest-charting hit, “Dancing In
The Dark,” peaked at No. 2.

About our frequent comparisons of U2 and Spring-
steen, David Becerra of Austin notes: “A comparison
could also be made between U2 and the Police. Both
groups started with a small but devoted audience.
Both were critics’ favorites early on. Their first al-
bums were not big sellers, but each subsequent re-
lease advanced their careers. Both groups built their
reputations as great live bands. Both have a strong
front man with a nickname. Both hit No. 1 with their
fifth full-length album. And both of those albums
were driven by stunning ballads—‘Every Breath You
Take’ and ‘With Or Without You.” The question now is
whether U2 will continue to follow the path of the Po-
lice. I hope not, as ‘Synchronicity’ turned out to be the
Police’s last breath (pardon the pun). I’'m heartened by
Bone’s statement that their best album is still to
come.”

FAST FACTS: Whitney Houston’s ‘I Wanna Dance
With Somebody (Who Loves Me)” blasts onto the Hot
100 this week at No. 38. That’s the highest any single
has debuted since Madenna’s “Dress You Up” bowed
at No. 36 in August 1985.

Bruce Hornsby & the Range’s “Every Little Kiss”
debuts on this week’s Hot 100 at No. 61—11 points
higher than it peaked last August, when it was first
released.
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Advanced recording equipmerit demands advanced recaraing tape. Which
is #hy for ten years Ampex has ccntinued challenging machine Zapabdilities.
Through a decade of technological improvements, Grand Master® 455 remains an
acdio tape of unequalled sophisticzticn and consistency. Which is why more top

albums are recorded on Ampex tane than any other tape '
inthe world. For Grand Master 45€, tne beat goes cn AMPEX

Amgee= Corporation, Magnetic Tape Division, 401 Broadway, Redwaaod City, CA 94063, 415/367-3309 Ampex Corperaticn - One cf The Sigrat Companies a
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Deniece Williams is on track again with

“Water Under The Bridge.” The new album that’s deep ‘ . ,’
with cmssover cuts and on the road to rew success! “ = ; %ﬁ
Beginning with the hit single, “Never Say Never,” M m W y
Deniece is in the driver's seat once aga n.
@ Donlt get left behind!
n==-n12» FEATURING THE HIT,“NEVER SAY NEVER”
apa ON COLUMBIA RECORDS, CASSETTES AND COMPACT DISCS.

Pr.duced,tYSle-e Levine f» Co Not Erase Productians, Ltd, “Columtya,” ® ars trademarks of CBS nc. € 1687 CBS Inc.

CLOENCY P73 106 IEMORMNE BIRTS INC
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BY RICH THORWARD

I'm afraid the home entertainment
industry is headed in a dangerous
direction.

Specifically, the combination of
first-run movies being released on
PPV cable before or concurrently
with the home video release and ca-
ble’s encouraging customers to
make copies on their VCRs is very
bad news for the business.

Our six company-owned and fran-
chised stores are located in Bergen
County, N.J., a densely populated
area with very high cable penetra-
tion, and we compete with three ma-
jor cable operators. All three are ag-
gressively marketing PPV show-
ings of major motion pictures, too
often released to cable prior to their
home video release.

The basic concept of PPV is not
what is upsetting. But the fact that
cable showings are not copy-pro-
tected creates a dangerous kind of
free-for-all. Any subscriber can
readily make a copy and, in fact,
own a videocassette of a major film
before we can legitimately purchase
ours at about $65 a copy. That is up-
setting!

To add insult to injury, the cable
companies run ads that encourage
the consumer to make copies, using
headlines like “For The Price Of A
Blank Tape, You Can Collect The
Hollywood Hits Worth Saving” and
“We Just Made Your Video Store
Obsolete.”

I have to wonder: Is it really the
intention of Hollywood to give the
public new motion pictures for free?
Do they want to do away with the
legitimate revenues they derive
through the home video segment?

Isn’t this similar to the controver-
sy over digital audiotape recorders?
Recording artists and record compa-
nies are doing everything they can
to inhibit free digital copying. Why
aren’t the motion picture studios

RUSSIAN ROCK TIES

There are some factual errors and
material misinformation in the re-
cent article “Soviets Charge Copy-
right Violations” (Billboard, April
11).

Although Joanna Stingray did
produce and release the album “Red
Wave” without Soviet permission,
she has since cleared herself and
the project of copyright infringe-
ment in all violations. Specifically,
Stingray signed an agreement and
paid compensation to Soviet copy-
right agency VAAP in October.
Since then, Stingray has started
working on official projects with
VAAP and other Soviet agencies.

In December Stingray and the So-
viets agreed that she could bring
Boris Grebenschikov and his band,
Aquarium, to the U.S. for two
months to record an album with a
Western producer. This is slated to
take place in the fall.

Additionally, Stingray is - working

FEverybody Loses

PAY-PER-VIEW: DOWN PAYMENT ON DISASTER

more careful with their product?
The studios have carelessly li-
censed their product for PPV and
apparently look the other way as
the cable companies promote copy-

making. That seems completely at .

odds with what the rest of the enter-
tainment industry is doing.

I wonder how Jack Valenti, presi-
dent of the Motion Picture Assn. of
America, or Patty Duke, president
of the Screen Actors Guild, feels

each.

As a video retailer, I derive my in-
come from rentals and sales of pre-
recorded entertainment. Quite obvi-
ously, early PPV release poses a se-
rious threat to my business.
Moreover, it reduces revenues and
profits for the entire entertainment
industry.

How can one expect to rent, let
alone sell, a movie if a customer can
record it for free? And once some-

Thorward is president of Home Video +, a
retail/rental chain based in Glen Rock, N.J.

‘Do studios want
to do away with
the legitimate
revenues they derive
from home video?’

about giving products away. In
their desire to make an extra buck,
the studios are being penny wise
and pound foolish.

I have already had to dramatical-
ly reduce the number of rental
copies ordered for films that have
appeared on early cable PPV show-
ings. For example, for just one of
our stores, we ordered 24 copies of
“Top Gun” (not previously or con-
currently released ori PPV) for rent-
al. But I only needed seven copies of
“Stand By Me” and reduced my or-
ders for “Nothing In Common”’ and
“Ferris Bueller’s Day Off” (all re-
leased on PPV).

Had “Top Gun” been previously
released on cable without copy pro-
tection, I would not only have or-
dered many fewer rental copies but
also not ordered—and therefore not
sold—hundreds of copies at $24.95

one has made a copy from a cable
showing, that movie is often passed
around the neighborhood with no
additional revenues for anyone!

Everybody loses. There are fewer
rentals and no sales for the home
video segment. There will be fewer
households subscribing to a cable
PPV showing (since they can bor-
row a copy from a neighbor). And
revenues for the studios will be low-
er.
Even more dangerous is that the
ability to record PPV showings
could create a consumer mind-set
that movies, like television shows,
should be free. I don’t think that
Hollywood really wants to foster
that impression.

If -the studios don’t control their
product more carefully, even the
consumer will eventually end up los-
ing. Without the revenues derived

on booking Western acts in the Sovi-

et Union. She has also arranged for

the donation by Yamaha of $20,000

worth of musical equipment for the

Leningrad Rock Ciub as a gift of

good will among musicians every-
where.

Harriet Sternberg

Kragen and Company

Los Angeles

WHY POSTPONE PROGRESS?

In comparison with compact disk,
digital audiotape wins on every
count. I own many CDs, but like a
surprising number of consumers I
am anxiously awaiting the introduc-
tion of DAT. I can then archive my
white elephant LPs without adding
any tape hiss and begin to stream-
line my library to one format, one
that will be as pleasing in my car as
it is at home.

I do not agree that the average
consumer will pirate CDs on to
DAT. As for me, I would record
only those titles that I already have
on LP or CD. Future purchases
would be on DAT. Big-league pi-
rates may be able to make better pi-
rated tapes, but I don’t see it as a

from sales to the home video indus-
try the studios could no longer af-
ford to produce as many films.

We must take action to end this
situation before we find ourselves
without a business. Some sugges-
tions:

oFirst, home video must have an
exclusive window before release to
PPV. The main appeal of PPV
should be convenience, and for that
convenience the consumer should
have to wait.

eSecond, technology must be em-
ployed to prevent consumers from
making copies from cable showings.
I am 100% in favor of the Macro-
vision process on video releases to
prevent copying.

eAnd third, cable operators must
be stopped from even mentioning
copying. Cable ads that promote
copying are disastrous for the in-
dustry. They should never be al-
lowed by the copyright holders.

We don’t mind fair competition. If
we did, our chain would not have be-
come dominant in our market area.
But since cable has lost many sub-
scribers who now favor our medi-
um, the cable operators are trying
to compete in a way that makes no
sense for anyone.

It’s one thing to sell an individual
showing of a movie—like selling a
theater ticket or renting a videocas-
sette. But it's quite another to en-
courage copying. And the studios
just don’t seem to be paying atten-
tion.

For the sake of my business and,
more importantly, the future of the
entertainment business, I hope the
studios wake up soon and realize
the dangers of allowing PPV with-
out copy protection.

Let’s stop this free-for-all and
make everybody a winner.

growth market for them.

Like many people, I feel the for-
mats are in a kind of limbo today.
I'm skittish about buying more
CDs. I'm waiting for this well-bred
baby. Why postpone the inevitable?

Michael J. Tully
St. Clairsville, Ohio

DEVELOPING THE FACTS

I was unpleasantly surprised re-
cently by the story titled “U2 Leads
WEA'’s March” (Billboard, April 25).
The two paragraphs that caught my
eye pertained to WEA president
Henry Droz’s views on why the
month was so successful for the
company. In particular, he identi-
fied which artists were most respon-
sible.

Droz cited “established artists
like Madonna, Genesis, and Simply
Red” as well as such “new and de-
veloping acts’’ as Whitesnake
among those who contributed sig-

- nificantly.

Droz should know that the latest
release from Whitesnake (Geffen) is
its seventh album (10th if you count
David Coverdale’s three solo al-
bums, not to mention the three he

recorded with Deep Purple in the

early "70s). In my book, this makes

the group much more “established”

than Miss Ciccone could ever hope
to be.

Stacy Kendall

Riverside, Calif.

NO UGLY STEPSISTER
Compliments on your excellent sec-
tion on heavy metal (Billboard, May
2). Some of rock’s finest musicians
play in bands with a gritty punch.
And seeing them claim top spots on
your music charts—with longevity,
yet—is like a breath of fresh air.
Can we hope the industry-might
even stop treating them like the
ugly stepsister and show a little re-
spect?
Blanche Horst
Purcellville, Va.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Press Conferences Stir Interest

Nonexclusive Broadcasts Gain Favor

BY KIM FREEMAN

NEW YORK The use of nonexclu-
sive press-conference broadcasts
appears to be gaining popularity as
a promotional tool for labels, an ex-
citing programming vehicle for ra-
dio, and a good imaging move for
networks and syndicators.

With the assistance of NBC Radio
Entertainment’s Burbank, Calif.,
studios and satellite distribution
setup, Elektra Records will present
an hourlong news conference with
Motley Crue May 20. Band mem-
bers will discuss and preview their
new album, “Girls, Girls, Girls.”
The live satellite broadcast will be
available free to all stations in the
US. and Canada and will feature a
toll-free number enabling listeners
to call in with questions.

According to Elektra’s national al-
bum rock promotion coordinator, Ka-
ren Lee, the concept is a new one in
the label’s promotional scheme and is
shaping up to be a big event. “If this
one goes well, we may try it with oth-
er artists in the future,” she says.
Within two days of announcing the
venture, Elektra received calls from
20 interested stations and expects
many more.

In March, DIR Broadcasting
staged a similar broadcast with Da-
vid Bowie, who discussed his tour
plans and previewed his new album,
“Never Let Me Down.” DIR co-
founder Peter Kauft says program-
mers can thank his company for the
conference broadcast concept.

“[The conference broadcasts] be-
gan when we did one with the Roll-
ing Stones for the 1978 tour,” says
Kauff. That broadcast was only
available to DIR affiliates and was
generated through DIR’s longtime
alliance with the Stones. Since then,
DIR has also staged radio confer-
ences with Robert Plant and one
with Bowie before his last tour.

Kauff says DIR has been ap-
proached by other artists or their rep-
resentatives to do similar broadecasts

but has held off. “Everybody would
like to do these, but they’ve got to be
of reasonable interest to stations,”
says Kauff. “We feel that you need
artists with the stature of a Bowie or
the Stones to ask everybody to stop
their day and pick this up.” he says.
“That’'s why we try to keep it short
and add the entertainment value like
Bowie did by playing two new songs

‘We try to keep
them short’

live.”

Kauff says over 300 stations car-
ried the latest Bowie conference,
making it DIR’s biggest to date. He
says the nonexclusivity element did
not raise concern among DIR affili-
ates because those stations will ben-
efit through various exclusive Bow-
ie items DIR can offer them in the
future thanks to the broadcast. “We
did it as a service to Bowie,” Kauff
says.

WDHA Dover, N.J., PD Mike
Boyle praises the press-conference
broadcasts as another way ‘‘to
make us sound that much more hip
and in tune with what's going on.”
The album rock outlet carried the
Bowie conference and will carry the
Crue event.

“The fact that my listeners can
call in and ask questions [on the

Crue broadcast] makes it especially
interesting to me,”’ says Boyle.
“The only problem with the Bowie
deal was that there seemed to be lit-
tle organization when it came to
people asking questions. The audi-
ence should have been miked.”

Boyle says the fact that his com-
petitors have access to the show
doesn’t bother him. “I don’t care
what our competition is doing,” the
PD says. “I care about what we're
doing and that we do it better than
anybody else.”

Boyle says, “It would behoove
other labels to create excitement
like this. For example, John Waite
has a new album coming out, and
he’s a big female artist for us.”

Lenny Bloch, PD of album rocker
WRCN Riverhead, N.Y., is also ex-
cited about the Crue conference, es-
pecially with its 10 p.m. EDT start.
“If it was at 10 a.m., I wouldn’t have
given it a second thought,” he says.
“The album is shipping platinum,
and prerelease phone buzz on their
single [“Girls, Girls, Girls”] is amaz-
ing.”

Bloch says the mass-market avail-
ability of the conference will give
him extra incentive to “promote the
hell out of it. I'll just have to go on
the air with an announcement be-
fore my competition. And I'll proba-
bly give away albums leading up to
the event, to give us that twist.”

~ Washington Roundup

BY BiLL HOLLAND

PACIFICA FOUNDATION,
along with the National Federa-
tion of Community Broadcasters
and the American Civil Liberties
Union of Southern California, has
asked the U.S. Court of Appeals
here to review the FCC order for

DANIEL CHARLESTON is upped to VP/GM of KHAT-AM-FM Lincoln, Neb.
He had been general sales manager of the TM Communications prop-
erties for the past year.

MATT FARBER is promoted to operations manager at top 40 outlet
WARM Atlanta. He was the station’s sales manager and had arrived
last year from WZGO Philadelphia.

MC VAY MEDIA, Cleveland, has reached an agreement with General En-
tertainment Management managing partner Dan Garfinkel whereby
McVay's clients will enjoy Garfinkel’s expertise as a promotion consul-
tant. Formerly a promotion director at WMMS Cleveland, Garfinkel
has been consulting radio and television stations and record labels for
the past few years.

EDITH BUCHANAN is appointed corporate operations coordinator for
Woolfson Broadcasting, owner of WGUS-AM-FM Augusta, Ga. A 12-
year WGUS employee, Buchanan has been the station’s general man-
ager for the past four years.

WPNH-AM-FM Plymouth, N.H., has been sold to Northern New England
Communications——owner of WKNE-AM-FM Keene, N.H.—for $1.35
million. The seller was Pemigewasset Broadcasters, which owns no
other broadcast interests. The broker was Blackburn & Co.

the Justice Department to check
out criminal charges against
KPFK-FM Los Angeles for alleg-
edly obscene broadcasting. Pacifi-
ca says the Federal Communica-
tions Commission action is ‘‘politi-
cal harassment stemming from
pressure groups on the religious
right.”” At issue is language in the
gay-oriented play “Jerker,” broad-
cast after 10 p.m. with an advance
warning.

SOUNDS LIKE de-deregulation
... New House Telecommunica-
tions Subcommittee Chairman Ed-
ward J. Markey, D-Mass., socked it
to broadcasters April 30 in hear-
ings on network takeovers. An ex-
ample of the “big chill’”’: “This
chairman, for one, believes that
the Reagan administration’s revo-
lution against regulation has cre-
ated a marketplace in the broad-
casting industry that is out of con-
trol and a value structure of greed
that is completely incompatible
with the public interest.”

FEE HOTLINE: For those of you
worried that if you file an FCC ap-
plication with the wrong fee, the
application will be dismissed and
returned, the FCC fee-schedule
guide can be ordered by writing

(Continued on page 14)

For Top Rock
Tracks chart,
...Ssee page 82

So Cool In So. Cal. Members of the RCA group Autograph get three Southern
California stations to put aside competition and get together for a postconcert
photo at the Country Club in Los Angeles. Raising a toast, from left, are
Autograph’s Randy Rand; KEZY Anaheim MD Michelle Dodd; KNAC Long
Beach MD Rosa Goza; band members Keni Richards and Steve Isham; KCAL
Redlands MD Kelly Cluque; Autograph’s Steve Plunkett; and Jimmy Christopher,

former PD at KNAC, now programming KISS San Antonio, Texas.

Programmers reveal why they have jumped on
certain mew releases.

BLAGK/URBAN

Brute Bailey, PD of WDJY Washington, D.C,, says the Rose Brothers
have another great ballad on their hands with “I Get A Rush” (Malaco).
“It’s a soothing, positive ballad,” says Bailey, reporting that it is an espe-
cially strong 18-plus, female record. Displaying the station’s openness to
indie product, Bailey raves about Sweet Cookie’s “Mind Your Business”
(Checkpoint). Bailey says WDJY doesn’t normally play a lot of raps, but
notes that this one qualifies because of its adult appeal. “It’s very clever
and highly relatable,” the PD notes. Finally, it’s the Nu Romance Crew’s
“Tonight” (EMI). “Even though the record has a youthful flavor, the at-
traction of this song is not strictly geared toward youth,” he says. “Plus,
after only two days on the air, the song is generating requests that other
records usually take a week to draw.”

COUNTRY

Allen Power, PD of WESC-AM-FM Greenville, S.C., finds plenty of
musical fuel to power his station. Moving up the fastest are George
Strait’s “All My Ex’s Live In Texas” (MCA) and Dwight Yoakam’s
“Little Sister” (Warner Bros.). Strait’s latest “‘seems even a little hot-
ter than what we’ve had from him in a while, and it didn’t hurt to have
him premiere on the Country Music Awards show. Plus, it’s got a great
Western swing to it that really makes you smile.” As for Yoakam,
Power says, “Everybody seems to be really into his music right now.

He’s unusual because his music is traditional, but Dwight is anything
but traditional.” Getting a big boost out of the PTL scandal is Ray Ste-
vens’ “Would Jesus Wear A Rolex” (MCA). “This whole PTL thing
happened right in our backyard, so this record is one of our biggest
requests,” says Power. Two ballads with opposite outlooks are also do-
ing well for WESC. Power says that Reba McEntire’s “One Promise
Too Late” (MCA) “is your classic country song that speaks for what
some of us find out in life.” He also feels that Lee Greenwood’s
“Someone” (MCA) “is a very easy song to listen to as it talks about
him finding what he always wanted.”

ADULT CONTEMPORARY

Having just launched KAPT “Capitol FM” in the increasingly competi-
tive Austin, Texas, market, PD Bob Perry says Chris De Burgh’s “The
Lady In Red” fits the AC’s hit orientation very well. “It’s one of those
records that gets phone calls virtually every time you play it, with
someone who wants to know what it is.” Another song generating
strong response is “Nothing’s Gonna Change My Love For You”
{Amherst) by Glenn Medeiros. “This one has had two weeks of play on
our station and only three weeks in the entire market, and it's generat-
ing excellent sales reports from the retailers we call here,” Perry
notes. Finally, it’s Kim Wilde’s “You Keep Me Hangin’ On” (MCA).
From monitoring local dance clubs, Perry says this single is generat-
ing great response from KAPT’s adult female target audience.
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INDIE INVENTIVENESS
New York-based Tommy Boy Rec-
ords just wrapped its “I Wanna
Know Your Name” contest, a cam-

paign to sustain interest in the |
Force M.D.’s between albums. To |

achieve that goal, Tommy Boy sent
promo-only 7-inches of “I Wanna
Know Your Name” to urban air per-
sonalities around the country, with
the Force M.D.’s’ love rap missing.
While the commercially available
12-inch of “I Wanna Know Your
Name” made steady progress on
Billboard’s Hot Black Singles chart,
participating personalities were
asked to lay their own raps over the
instrumental bed on the B side of
the 7T-inch.

According to Tommy Boy presi-
dent Monica Lynch, the contest
was designed to give DJs a chance
to “‘rock the mike,” that is, show off
their vibrant vocals and personal-
ities. Of the 50 DJs who submitted
entries—ranging from goofy to se-
rious—Tommy Boy put 10 on a com-
pilation cassette, which was judged
by an esteemed panel of industry
experts.

WILB Detroit morning man Ma-
son won by rapping in his morning
character Dosee. The grand prize is
that Mason’s rap will be serviced to
urban outlets nationally. “Our hope
is that this will be used as a regular
part of station libraries,” says
Lynch, who adds that the song is es-
pecially well-suited for quiet-storm-

type shows and stations. In addi- |

tion, Tommy Boy will reservice the
do-it-yourself 7-inch in the hope that
DJs might rap to it live on the air.
“It’s an artist-development
move,” says Lynch. “We always
want people to be aware of our art-
ists whether or not they’ve got an
album out.” So be aware that the
next Force M.D.’s Tommy Boy al-
bum is set to ship August 15.
Another indie catching radio’s
wave is CD-only Rykodisc of Bos-
ton. The logo just released the Jimi
Hendrix CD “Live At Winterland,”

which includes previously unre- |

leased material. To add extra incen-
tive to already-interested album
rock and classic rock stations, Ryko
is offering the “ultimate CD experi-
ence.” The promotion includes 10
CDs for on-air giveaways plus a list
of Hendrix trivia questions (with an-
swers') to set up the giveaways.

The CD has received wide critical
praise, both for its historical value
and sound quality. According to Ry-
ko’s Noah Herschman, radio is em-
bracing the package with equal en-
thusiasm. The 120-plus affiliates of
Global Satellite Network’s “Reelin’
In The Years” are participating, as
are influential outlets like WBCN
Boston, WGTR Miami, WIOT Tole-
do, Ohio, WMMS Cleveland, and
many more.

TUNED INTO SYMPHONY

Kudos to San Francisco stations
talk outlet KGO, rocker KFOG, and
country station KSAN for their con-
tribution to a smooth but wild Black
& White Ball, held recently in the
Golden Gate city. Why did a talk,
rock, and country station go all out
for the local symphony fund-raiser?
Because they are San Franciscans

(Continued on page 14)
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~ THE AMAZING

In 1986, Arista celebrated its best year
and proclaimed it, “Our Championship Season.”
When the final results were in, Arista had the
- #]1 single, the #1 album, and the |
#1 male and female artists of the year.

An historic 92% of all the albums we released
by current Arista artists surpassed sales of
200,000 units. More than one-third of those
were certified gold, platinum or higher.

Three months later, the picture is even brighter.
A staggering 100% of the albums we released in
the first quarter have sold more than 200,000 units,

and all of them are heading for gold.

As we enter the second quarter, Arista
continues to set new records.

“| Knew You Were Waiting (For Me),” Aretha's
#1 worldwide smash duet with George Michael,
became Arista’s eighth number one Pop record in

three years. And, with new albums coming
soon by Whitney, Dionne, Cruzados,
the Grateful Dead and more, expec to see
us occupying the top spot for months to come.

ARETHA

From the Grammy nominated
" Jumpin’ Jack Flash,” to the top
5 R&B hit, “Jimmy Lee,” to the
#1 worldwide success of
“| Knew You Were Waiting (For
Me),” with George Michael, and
now with her new single, “Rock-
A-Lott,” Aretha’s latest keeps
turning out the hits, as The
Queen closes in on platinum.

AW americanradiohicetorv co

Kenny G

Cne of the year's biggest success

stories, Xenny G continues to
blow people away. His new

clbum, Duotones, is now well
over 500,000 units as the

s ngle, “Songbird,” soars up the

Pop/R&B and A/C charts. This

is the y2ar “The Saxmaster”
strikes gold and beyond.

ARISTA RECORDS.
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STORY CONTINUES...

Exposé’s debut album,
Exposure, is currently over
450,000 copies on the strength
of their top 5 hit, "Come Go
With Me.” The group’s new
hit single, "Point Of No
Return,” is certain to “expose”
them to platinum.

..

¢

M

PATRICE RUSHEN

Patrice Rushen’s debut album,
Watch Out!, has bulleted up
both the Pop and R&B LP

charts. The title track is a top 10

R&B hit, but there's much more

to the story! The album is filled
with several chart-topping
smashes. Watch Patrice’s LP
stay high on the charts, month
after month after month.

g

CARLY SIMON

Carly's critically acclaimed
debut Arista album, Coming
Around Again, is causing a
sensation at retail, selling
300,000 copies in just a few
weeks. And now, with her new

single, “Give Me All Night," just
released, there’s no question
that Carly’s coming back for
good, with quite possibly the
biggest album of her career.

WiTHIN THE Next MontH, WELL BE ReLeasing New ALBums By THE ArTists THAT HAD 1986’s

#1 ABum...

y

WHITNEY
Her Second Album.

....AND 1986's #1 SINGLE.

.@z'()//(w

DIONNE

Reservations For Two. The
follow-up album to her smash,
“That's What Friends Are For.”

CeLeRATING OUR GREATEST REcORD BREAKING YEAR. amsta
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Reba McEntire: Entertainer of the Year
Our annual salute to this year's Country Music Association Enter-
tainer Of The Year. For more than ten years, Reba has been on
country charts with songs ranging from rockers like “Can't Even
Get Th2 Blues” to bailads like her recent hit “Whoever's In New
England.” She provides her personal comments on her music from
her first tits to her newest release.

Labor Day

Twenty Years of Great Entertainers

In 1967 the Country Music Association established its “Entertainer
Of The Yzar Award!” The winners of the coveted top honor have
included Ricky Skaggs, Willie Nelson, Barbara Mandrell, Alabama
Merle Haggard, Dolly Parton and many others—every one of
whom will be brought together for conversation and music from
country’s best.

Christmas

Christmas Around the Country 1987

The arnual holiday program which has become a tradition ir
country radio. The best of the latest seasonal releases are combined
with somz of the greatest classic Christmas hits of all times. All are
woven tcgether with stories and memories by the artists themselves
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New York Washington, D.C. Chicago

The Oa« Ridge Boys: Golden Decade

it's an ‘American Made' success stry, to borrow the - tle of one of
their biggest hits. T1e group's ron-s may date back to t-e 1949's, but
-heir nationwide popularity begen in the summer o® 1977 when
“Ya'll Come Back Saioon” reazted th= top of the country music
cnarts. In recent y=ars, they've been given their distinctive vocal
treatment to count y bellads inc.ucing * Make My Life With You," as
well as uptempo songs like their million selling “Elvira”

Thanksgiving

Dolly Parton: Twenty Years of Gold

after g-aduating frem high scheel, Dolls Parton Toved to Nashville
'o take her music sz-icusly and for -weaty years songs tha- che has
written and sung have become :cm= of the most popular in country
music. wonically, ske is both a t-aditior alist with hits like “Coat Cf
Many Colors” and a trend sette - w th pop crossovers lie ""Here You
Come Again” and ' Islands In Tae Stream” with Kenny Fogers.

New Years

The Merle Haggard Silver Anniversary Special

Twenty-tive years ago, in 1963. Mer e Haggard released Fis very
first s n3le on an irdependent }a5zl. H s talent shone th-ough and
‘Sing £ Song" beaam= a count -y hit_ breaking intc the top ~wenty.
Since then he's had countless hits -hat -ange from sccidd commen-
tary like “The Figktin' 3ide Of Ve’ ard his signature song “'Okis
from Muskogee" t Icve ballads like “Today ! Started Loving You
Again” and "Always wanting You.” Fis songs echo the zancerrs
cnd emotions of tie common man, making him among America’s
premiere balladeers.

Detroit Dailas Los Angegles London

PROMOTIONS

(Continued from page 11)

and—the more likely explanation—
because the ball is an event of al-
most indescribable importance to
the entire city.

Ball attendees spent the evening
of May 1 strolling six car-free city
blocks, with access to several city
buildings filled with an incredibly
wide range of live music. KSAN and
KFOG pulled various celebrities
from their formats for perfor-
mances in buildings that were loose-

| ly grouped by the type of live bands

housed within.

KFOG has been involved with
several B&W Balls in the past and
was most likely instrumental in se-
curing reduced admission prices of
$100 for those under 30. This was
the first time a country station par-
ticipated, and KSAN/KNEW opera-
tions manager Bill Stedman was
absolutely ecstatic about it all.
When we visited the country music
building, the New Riders Of The
Purple Sage were in full swing, as
was a crowd of country fans on the
dance floor.

Pursuing a more natural alliance
for a similar cause was classical su-
perstation WFMT Chicago. When
the WFMT/Chicago Symphony
Marathon ended last month, the sta-
tion had helped raise $625,093 for
the Chicago Symphony. An institu-
tion since 1976, the marathon was
sponsored in conjunction with the
Women’s Assn. of the Chicago Sym-
phony.

Because WFMT is heard via satel-
lite on cable systems in 350 cities,
pledges came in from as far away as
London, Brussels, and Anchorage,
Alaska. Not to mention the pledges
from cats, dogs, and even a duck-
billed platypus. KIM FREEMAN

WASHINGTON ROUNDUP

(Continued from page 10)

the International Transcription
Service, 2100 M St. N.W,, Wash-
ington, D.C. 20037. The fee sched-
ule is about $26.

DIRECTIONAL ANTENNAS to
reduce the distance separation re-
quirements between an F'M station
transmitter site and adjacent and
co-channel stations have gotten a
tentative nod from the FCC. The
commission has initiated an inqui-
ry into the matter after concluding
that limited use may offer licens-
ees expanded or enhanced cover-
age. The FM directional antennas
have been used successfully for
years in short-space situations; the
FCC sees a chance for a “more ef-
ficient use” of the FM broadecast
spectrum.

A TAX ON ADVERTISING?
That’s what it looks like in Florida,
where legislation has been passed
to end the sales-tax exemption on
advertising and other service in-
dustries. Broadcasters are saying
it's double taxation, since ad costs
are part of the total cost of goods,
and the NAB is alerting members
in other states about how to nip
such a measure in the bud.
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STEVE CHRISTIAN will be leaving his PD post at
top 40 outlet WFLY Albany, N.Y., to take on the sta-
tion manager title at WLOE/WKLM Greensboro/
Winston-Salem/Highpoint, N.C. The stations are be-
ing taken over by new owner WKLM Inc. as of June
1. WLOE carries AC, and the FM, WKLM, broad-
casts easy listening. ““At this point, we’re looking at
the direction of the stations,” says Christian, in an
elusive response to speculation that the FM may
adopt a new format. Christian has been at WFLY
since last August, hav-
ing come directly from
the former WZXR Mem-
phis, Tenn. Earlier,
Christian had pro-
grammed WKZL Win-
ston-Salem, so he’s no
stranger to the market.

Word has reached the
Vox Joxline that former
WROQ Charlotte, N.C.,

Christian Heads South To WLOE/WKLM;
Blackwell Is Favorite For WBJW PD Role

Bob Perry, and you can get a feel for how he’s pro-
gramming the hit-oriented AC by checking out this
week’s Outa-The Box column. As a newcomer, Perry
is looking for record service and says Capitol will be
promotionally minded in a big way.

POOR PHRASING in our roundup of the Atlanta
ratings (Billboard, May 9) caused a problem.
WARM-FM was in fact the market’s biggest top 40
gainer, with a .6 share jump, but the station was not
the biggest upward mov-
er overall. AC outlet
WSB-FM held that sta-
tus with a 1.5 share
jump, and news/talker
WGST and country out-
let WYAY were close
with 1.3 and 1.1 share in-
creases, respectively.
Sorry!

Country outlet WGNA

PD Reggie Blackwell is
a front-runner in the
campaign for PD at WBJW “BJ-105"" Orlando, Fla.

MITCH FAULKNER has resigned his PD-ship at
urban combo WEKS-AM-FM ‘““Kiss 104" Atlanta,
where he’ll continue his afternoon shift and devote
more time to production work and overall imaging.
He’ll also continue production projects for Zapis
Communications sister station WZAK Cleveland.
WEKS’ assistant PD, Dee Perry, moves into the PD
chair there, while retaining assistant PD duties for
WZAK.

Additionally, there are two relatively new Kiss
104 air talents on line: Richard St. John is in from
WQQK Nashville for middays; and Monica May is in
from WAIL New Orleans as evening talent.

MTYV expresses its faith in radio folks again by
plucking KBPI Denver PD Tom Hunter out of the
mile-high city for the VP/music programming post
in New York.

HELENE PINA is leaving her MD post at top 40
KRBE Houston after three years there to literally
fulfill an engagement with “Magical” Matt Allen.
As you'll recall, Allen was KRBE’s highly rated af-

York to shoot for stardom in the same slot. Pina
says she is hoping to land a Gotham radio gig, but is
open to posts in related fields. You can reach her
through Allen at Z-100 for the time being.

Dion is coming out of his 15-year retirement to ap-
pear at a special WCBS-FM New York 15th anniver-
sary concert June 19 at Radio City Music Hall. Part
of the credit goes to WCBS’ Cousin Brucie Morrow,
who reached Dion to tell him that ‘“The Wanderer”
had won a recent Battle Of The Hits weekend and
passed on listener wishes that Dion make a come-
back. Kudos!

TEXAS TALK: Jammin’ Jay Michaels is the new
evening talent at urban outpost KKDA “K-104" Dal-
las. He comes direct from another Lone Star State
big winner, KMJQ Houston ... Meanwhile in Dal-
las, AC leader KVIL appears to be testing those
traveling billboards WNEW-FM New York took a
run with a while back. Sources say the station has
the truck/billboards cruising the city for high visi-
bility.

There’s a new ‘‘power’’ source in El Paso, as
KPRR ‘‘Power 102" checks in with a 4.4, 12-plus win-
ter Arbitron debut book. A new reporter to Bill-
board’s Top 30 Crossover chart, Power 102 has
Mark Hanson—previously a night talent at the for-
mer KKHR Los Angeles—as PD and afternoon
man. Handling mornings is former KKBQ Housto-
nian Brad Edwards, followed by Susan Wise in mid-
days, with Mark Mendoza in at nights. Top 40/ur-
ban hybrid expert Don Kelly is consulting.

Even newer to Texas is KAPT “Capitol FM” in the
increasingly competitive Austin market. The PD is

by Kim Freeman

ternoon man until he moved to WHTZ “‘Z-100” New -

Albany, N.Y., brings
Jack “Madden In The
Morning” Madden back into radio as morning man
... Here’s wishing KORA-AM Bryan, Texas, PD/
seven-year morning man Roy Gene Munse luck in
his pursuit of fame and fortune as a songwriter in
Nashville. Taking his PD place at the country outlet
is KORA’s Lenny White, and Jim Bishop is the new
MD.

KIFM San Diego, Calif., converts its entire cur-
rents library to compact disk, which is a natural ex-
tension of its highly successful, mostly CD “Lites
Out San Diego” jazz program every night ... Lisa
Taylor joins AC outlet WYNY New York as week-
end evening talent. She’s from WFYR Chicago . ..
KUBE Seattle brings Tom Hutyler in as midday per-
sonality and assistant PD to the top 40’s operations
manager, Gary Bryan. Hutyler was with the station
when it went on air, then left in 1984 to pursue a
sports broadcasting career. .. WR0OQ Charlotte mu-
sic research director Scotty Beaty is looking for an
on-air shift. He has prior MD experience and can be
reached at 704-553-1141.

KZLR Little Rock, Ark., takes on George Harris’
adult rock format ... The new afternoon man at
WDBN ‘‘the Quiet Island” Akron/Medina, Ohio, is
Rob Sculer, who graduates from part-time for the
easy listening outlet . . . David Chaney joins rocker
KRQR San Francisco as a weekender. He’d been at
neighboring KITS, and his résumé includes KLOS
and the former KMET Los Angeles.

Speaking of the former KMET, Jim Ladd, a for-
mer air talent there, is featured on Roger Waters’
forthcoming concept album ‘“Radio K.A.0.S.” Ladd
comes in as a DJ holding an ongoing conversation
with a KAOS listener.

BIG THANKS to a number of San Francisco pro-
grammers—KKCY’s Kate Hayes, KITS’ Steve Mas-
ters, and KNEW/KSAN’s Bill Stedman—for sharing
their insight and opinions on our panel at last week’s
National Assn. of Independent Record Distributors
and Manufacturers in their hometown. Feedback we
got indicated that attendees walked away with a bet-
ter view of radio, while panelists surely walked
away with a better understanding of the difficulties
indies face when seeking mass radio exposure.

While at the meet, it was great to check in with
KWSS San Jose, Calif.’s Mike Preston and Robin
Silva and tag along to lunch with RCA’s Steve Lea-
vitt and Kim Hughes. There, the conversation cen-
tered on sympathy for KMEL San Francisco’s PD-
less plight and what resort location Preston and
buddy Chris Collins would bring chaos to on their
next vacation.

Also good to sit with were KSJO San Jose PD Ken
“Mr. Meeting” Anthony and morning man Paul “the
Lobster” Wells. The highlight of the latter’s station
tour was one lonely White Castle hamburger in the
station’s freezer following a beefy promotion.
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Inaccessibility Of Some Acts Spurs Debate

Pros & Gons Of Artist-Exclusivity Deals

BY JOE TRELIN

LOS ANGELES Artist managers
are increasingly limiting big-name
talents’ exposure on radio’s most ef-
ficient and widely used channels—
networks and syndication. While
overexposure, cash-exclusivity
deals, and time
considerations
are factors in
management’s
case-by-case deci-
sions in this area,
the frequent inac-
cessibility of
some artists spurs debate among
network executives and publicists.
Traditionally, syndication’s pow-
er has given the medium relatively
easy access to performers. One rea-
son for the current trend is the in-
dustry’s unquestionable respect for

R SPECIAL
BILLBOARD
ANALYSIS

FOR WEEK ENDING MAY 16, 1987

the medium’s impact. As artist mar-
keting becomes more elaborate,
comprehensive and lucrative over-
exposure is a serious consideration.

Bill Siddons, who protects the in-
terests of Crosby, Stills & Nash,
looks very carefully at his radio op-
portunities. “Syndicated radio is a
publicity medium, and it does that
job well. I don’t specifically limit in-
terviews, but usually I want my art-
ists’ appearances to be an event. |
don’t want these things aired more
than once. And I have to be assured
that the package is practical, con-
structive, and has good presenta-
tion.”

Some networks don’t neccessarily
agree, “I think it’s a silly thing for
an artist to do,” says Ed Salamon,
executive VP/programming for the
United Stations broadcasting net-
work. “I think an artist should go

Billboard.
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HOTCROSSOVER 30.

- g}_ Compiled from national
0l :;,u‘.: ’;o aE ARTIST radio airplay reports. TITLE
T W < W %) x T
=2 | a2 x| 2O LABEL
* & NO.1 * #
1 1 3 8 ATLANTIC STARR ALWAY
WARNER BROS. 2 weeks at No. One
2 3 5 6 LISA LISA & CULT JAM HEAD TO TOE
COLUMBIA
3 2 2 8 gﬂRléDONNA LA ISLA BONITA
4 8 14 5 kl&%‘RB ALPERT DIAMONDS
JODY WATLEY LOOKING FOR A NEW LOVE
5 4 4 12 MCA
KIM WILDE YOU KEEP ME HANGIN® ON
6 7 7 8 MCA
7 9 10 5 ANITA BAKER SAME OLE LOVE (365 DAYS A YEAR)
ELEKTRA
BACK AND FO
8 6 11 4 ATﬁAMN'E\QARTISTS RTH
JUST TO SEE HER

SMOKEY ROBINSON
MOTOWN

17 { 10 6 9

ATLANTIC

0 | 15| 19 | 6 | THEBREAKFASTCLUB RIGHT ON TRACK
niao |23 |, WITH OR WITHOUT YOU
12| 5| 1 | 10| PRINCE SIGN O’ THE TIMES
1317 | 2 | 5 | HONELRICHIE SE LA
1 | 23| 29| 3 | SURFACE HAPPY
150 16 | 12 | 6 | KLYMAXX I'D STILL SAY YES
16 | 1| 13| 12 | GOMPANYB FASCINATED

THE SYSTEM DON'T DISTURB THIS GROOVE

18 | 22 | 24 | 4 | CUTTING CREW

(I JUST) DIED IN YOUR ARMS

19 11 9 7

L. VANDROSS/G. HINES
EPIC

NOTHING BETTER THAN LOVE

ATLANTIC

2 % 30 3 ,\(REISP#PY G. SONGBIRD
21 19 16 12 'FI'EI;IlEERCOVER GIRLS SHOW ME
NANCY MARTINEZ MOVE OUT

DEBBIE GIBSON ONLY IN MY DREAMS
3 | NEWD 1 ATLABNBTI'C
24 | NEWD 1 X!EHNEY HOUSTON | WANNA DANCE WITH SOMEBODY

25 18[8 12

A. FRANKLIN/G. MICHAEL
ARISTA

| KNEW YOU WERE WAITING

% | NEW) 1

EMI-AMERICA

NONA HENDRYX

WHY SHOULD | CRY

271 | NEW)D 1

ELEKTRA

SHIRLEY MURDOCK

GO ON WITHOUT YOU

28 | NEW)D 1

FREDDIE JACKSON
CAPITOL

t DON'T WANT TO LOSE YOUR LOVE

2

25 | 28 4

PATRICE RUSHEN
ARISTA

WATCH OUT

BEASTIE BOYS
DEF JAM

BRASS MONKEY

after as much exposure as he can
get. While I understand sometimes
he might not want to do too much,
radio is music’s most efficient pro-
motional vehicle and the only one
which allows a performer to talk
about the music and then have the
listener hear all of it. You can't do
that in print, and you're severely
limited on television, yet generally
radio is the only medium where ex-
clusivity happens.”

Obviously, for exclusivity to oc-
cur, networks have to be participat-
ing. “We’ve been in a bidding war
with Westwood One for the past 10
years,” says Peter Kauf, co-founder
of DIR Broadcasting.

Primarily, DIR and Westwood
One lock horns on exclusive broad-
cast windows to live concerts. This
competition has escalated a “publie-
ity medium’ into a larger source for
cash and benefits. “There was a
time where there was no compensa-
tion for concerts,” says Thom Fer-
ro, VP/GM of programming for
Westwood. “Now we put together
comprehensive packages and tour
sponsorships.”

Although it is logical to assume
the increase in network cash and
services would invoke a greater re-
turn—that is, interviews or com-
plete radio rights—concerts and in-
terviews are clearly set apart.
“Once you start selling the art and
not the personality, then you have a
business deal,”’ observes Siddons,
noting that “interviews are rarely
sold.”

Similarly, both DIR and
Westwood strongly insist that their
concern for the artists’ best inter-
ests keep them from locking up in-
terviews from the competition.
However, the magnitude and spirit
of the concert deals, media plans,
and busy schedules create a type of
exclusivity that seems to keep man-
agement from going elsewhere.

“You never want to limit your-
self, but it’s like working with a pro-
moter,” says Charley Prevost, VP/
marketing and creative services for
Chrysalis Records and a former as-
sociate manager of Supertramp and
the Fixx. “When somebody [has]
supported or is supporting, you
don’t go somewhere else when
you're back in town.”

The situation doesn't sit well with
one syndicator executive, who sees
the practice as detrimental to an
artist and the industry, saying, “I
don’t think it benefits a group to
limit themselves to one syndicator.
Each syndicator has a network
which is generally singular to them.
By placing all your eggs in one bas-
ket, you’re depriving one or more
applicable stations of highlighting a
powerful artist.”

Both Siddons and Prevost dismiss
equal treatment for stations as a
concern. ‘“‘Radio is not in the music
business,” says Siddons. “They’re
in the advertising business.”

Says Prevost, “You never over-
look a supportive station who has
been neglected, even if you have to
go back and do something locally.
Each case has to be analyzed, but
I’'m not sure whether being on all
the stations is so important. If your
artist is getting consistent airplay,

(Continued on page 18)
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iz_( Compiled from a national sample of radio playlists.
x x 8 5
e o]z
2 3 B )
2 |G [3|¢g| TLE ARTIST
E | S|~ | T | LABEL & NUMBER/DISTRIBUTING LABEL
* &k NO. 1 & *
@ 214110 JUST TO SEE HER
MOTOWN 6226 1 week at No. One & SMOKEY ROBINSON
2 al1 g LA ISLA BONITA
SIRE 7-28425/WARNER BROS. & MADONNA
@ 61918 THE LADY IN RED
A&M 2848 & CHRIS DE BURGH
4 111 1n THE FINER THINGS
ISLAND 7-28498/WARNER BROS. & STEVE WINWOOD
SE LA
) B ’ MOTOWN 1883 & LIONEL RICHIE
@ nluls ALWAYS
WARNER BROS. 7-28455 & ATLANTIC STARR
7 3059 BABY GRAND
COLUMBIA 38-06994 @ BILLY JOEL FEATURING RAY CHARLES
8 3|68 SAME OLE LOVE (365 DAYS A YEAR)
ELEKTRA 7-69484 ¢ ANITA BAKER
9 lwinle DON'T DREAM IT'S OVER
CAPITOL 5614 ¢ CROWDED HOUSE
0 lsl2ln | KNEW YOU WERE WAITING (FOR ME)
ARISTA 1.9559 & ARETHA FRANKLIN AND GEORGE MICHAEL
@ 1157 NOTHING'S GONNA CHANGE MY LOVE FOR YOU
AMHERST 311 GLENN MEDEIROS
12 lizli3!s IF SHE WOULD HAVE BEEN FAITHFUL ...
WARNER BROS. 7-28424 CHICAGO
139|313 I'LL STILL BE LOVING YOU
RCA 5065 RESTLESS HEART
IN TOO DEEP
ISpady 4 ATLANTIC 7-89316 GENESIS
SONGBIRD
@ | 7 ARISTA 1.9573 & KENNY G.
% |17]19] 5 MEET ME HALF WAY
COLUMBIA 38-06690 & KENNY LOGGINS
17 13181 NOTHING'S GONNA STOP US NOW
GRUNT 5109/RCA & STARSHIP
CAN'T WE TRY
Zeppesy ¢ COLUMBIA 38-07050 DAN HILL
23|24 & THE LAST UNBROKEN HEART
MCA 53064 PATT! LABELLE & BILL CHAMPLIN
20 [20]|2!4 THERE'S NOTHING BETTER THAN LOVE
EPIC 34-06978/EPA & LUTHER VANDROSS WIiTH GREGORY HINES
MANDOLIN RAIN
21 Jpeigeay 11 RCA 5087 & BRUCE HORNSBY & THE RANGE
STONE LOVE
2 LR 13 MERCURY 888 292-7/POLYGRAM & KOOL & THE GANG
BIG LOVE
23 |5y 4 WARNER BROS. 7-28398 ¢ FLEETWOOD MAC
YOU CAN CALL ME AL
24 [Fhdizey 16 WARNER BROS. 7-28667 4 PAUL SIMON
YOU GOT IT ALL
25 [raegpiby 21 MCA 52968 & THE JETS
NEWD| | | WANNA DANCE WITH SOMEBODY (WHO LOVES ME)
ARISTA 1-9598 WHITNEY HOUSTON
27 128 —]| 2 (1 JUST) DIED IN YOUR ARMS
VIRGIN 7-99481 & CUTTING CREW
LET'S WAIT AWHILE
28 [ELiISY 16 ARM 2906 & JANET JACKSON
@ 37l—12 ONLY LOVE KNOWS WHY
FULL MOON 7-28383/WARNER BROS. PETER CETERA
TONIGHT, TONIGHT, TONIGHT
3 gy 12 ATLANTIC 7-89290 & GENESIS
1 | GIVE ME ALL NIGHT
@ NEWD ARISTA 1.9587 CARLY SIMON
1 | I'D STiLL SAY YES
@ NEWD CONSTELLATION 53028/MCA KLYMAXX
@ ul—|2 WHY CAN'T THIS NIGHT GO ON FOREVER
COLUMBIA 38-07043 & JOURNEY
34 120/301 4 FIRST WE TAKE MANHATTAN
CYPRESS 661 115-7/POLYGRAM & JENNIFER WARNES
@ 39| —12 WITH OR WITHOUT YOU
ISLAND 7-99469/ATLANTIC & U2
WILD HORSES
36 e 3 CBS ASSOCIATED 4-06699/E.P.A GINO VANNELLI
LEAN ON ME
= R WARNER BROS. 7-28430 & CLUB NOUVEAU
1 | KiSS HIM GOODBYE
NEWD OPEN AIR 0022/A&M THE NYLONS
1 | | KNOW WHAT | LIKE
NEWD- CHRYSALIS 43108 HUEY LEWIS & THE NEWS
40 3027127 SOMEWHERE OUT THERE (FROM "“AN AMERICAN TAIL")
MCA 52973 & LINDA RONSTADT AND JAMES INGRAM

O Products with the greatest airplay gains this week. @ Videoclip availability. ® Recording Industry
Assn. Of America (RIAAY certification for sales of 1 million units. A RIAA certification for sales of

2 miliion units.
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More FORE-Play. KGB San Diego contest winner Steve Gonzales found out what
sports Huey Lewis & the News are after he won a recent round of golf by six
strokes. The golf match brought together KGB staffers and the band for a restful
day on the links before the group’s evening concert. From left are the News’ John
Colla, KGB PD Ted Edwards, KGB staffer Bryan Schock, contest winner Beth
Kenihan, Chrysalis Records’ Steve Brack, Huey Lewis, News guitarist Chris Hayes,
KGB contest and match winner Gonzales, and News drummer Bill Gibson.

Mason Jug. WJLE Detroit morning man Mason urges station listeners to bail
him out during the American Cancer Society’s Great American Lock-Up.
Mason’s six-hour stint in the jug raised $1,400, making hirn the area’s ‘‘celebrity
jailbird with the highest bail.” The three-day promotion netted more than
$95,000 tor the Cancer Sociely.

KNIX Chocolate Fix. KNIX Pheeriix staffers smile after recavering from sugar
shock at the third annual Chocolate Festival, held at an area mall. The
station sold KNIX T-shirts, jackets, and hats and sponsored pie-eating
contests and chocolate finger-painting for mall crawlers. Pictured are, from
left, KNIX’s Fun Van driver Ken Koziol, midday personality Bill Kramer, and
Erik Foxx.

Major Reception. Montclair {N.J.)
State College senior Judith Mayo
gets insider advice from WRKS GM
Barry Mayo (no relation) at the
recent New York Market
Broadcasters Assn. reception for
college communications majors. The
reception and guest speakers were
provided by NYMRAD to
complement the fourth annual
International Radio and Television
Society’s Minority Career Warkshop,
heid this year in New York.

N

The Last Run, Live. WBCN Boston PD Oedipus, left, and GM Tony Berardini
adopt a “You Are There” approach to radio as they take the lift up for a late-
season run down Wachusett Mountain in Massachusetts. The two were
equipped with microphones to broadcast live on their descent to the lodge.
WBON broadcast a special live Rock’n’Ski Lunch Concert as well as the day's
afternoon show from the mountain’s base.

=
An Affiliate Affair. The ABC Radio Information Network got its report card face
to face when network affiliates came to New Yeork to discuss programming. In
the top row are, from left, WGN Chicago assistant PD Lorna Gladstone, WJR
Detroit PDr Gary Berkowitz, WLW Cincinnati PD Dave Reinhart, WGN news
director Dave Elisworth, WJR news director Bab Schiumann, and WHAS
Louisville, Ky., news director Brian Rublein. Seated are, from left, WWWE
Cleveland news director John O’Day, KCMO Kansag City PD John Mainelii,
WLW news director Kathy Lehr, and WHAS PD Gary Bruce.

The Way To Calais. WUSL Philadelphia turns the <eys to two new
Oldsmobile Calais over to two winning listeners. Eighty “Power 99 $99”
winners were assembled for the one in 40 chance of driving off in a new car.
The promotion was a joint venture with Philly’s TV29 and Pepsi. From left are
WUSL PO Tony Quartarone, winner Myra Martinez, WUSL air personality
Mike Love, winner Harriet Harris and daughter Keesha, WUSL promotion man
Marc Rayfield, Pepsi’'s Robert Lynch and Jeff Diem:.

BILLBOARD MAY 16. 1987

www americanradiohistorvy com

17


www.americanradiohistory.com

B Py ey e e
z % % B o R 1l
% 4 R B b el el et 5 vl IR IR & s a

MEMORIAL DAY WEEKEND is
traditionally a heavy syndication
period, and 1987 is no exception.
Most syndicators will launch their
summer specials with extended
shows that weekend, May 22-25,
and what follows are some of the
highlights.

THE MOST AMBITIOUS output
comes from United Stations, which
has five specials scheduled. USPN
kicks off its 1987 “Country Six-
Pack” series with a three-hour sa-
lute to Reba McEntire. This is the
fifth year for the series, and it tra-
ditionally begins with a salute to
the Country Music Assn. enter-
tainer of the year. WXTU Philadel-
phia’s Buzz Bowman hosts.

With hit movie soundtracks sell-
ing vinyl as well as tickets these
days, USPN goes “Rockin At The
Movies” in a three-hour special
featuring recent movie hits. Inter-
views with the performers who re-
corded the celluloid tracks will
also be featured.

Dick Bartley will take a chapter
from his “Solid Gold Scrapbook”
as USRN offers “Dick Bartley’s
Solid Gold Summer Hits.” Artists
responsible for the classic summer
hits will be featured in interviews
as gold-maven Bartley rolls the
soundtrack for 20 years of fun in
the sun.

Twenty will be the number all
year, as 20th anniversaries are cel-
ebrated throughout pop music.
USPN will celebrate the double-al-
bum kings with the three-hour
“Chicago, The 20th Anniversary
Special,” which chronicles the
group that has logged 27 top 40
hits. WCBS-FM New York air per-
sonality Max Kinkel hosts.

For Elvis fans, rock aficionados,
and trivia lovers alike, “Bill-
board’s Top 40 All-Time Elvis
Presley Hits” completes the Unit-
ed Stations holiday lineup. The
three-hour show will count down
Elvis’ biggest hits using Bill-
board’s charts.

DlR BROADCASTING, New
York, will offer album rock outlets
“The Top 70 Of The ’70s.” For
DIR’s six-hour offering, ads with
mail-in ballots were placed in Spin,
Us, and Rock Express magazines.
The 10,000 votes that were gener-
ated determined which 70 tracks
made their way onto the program.

e
PROS & CONS OF ARTIST-EXCLUSIVITY DEALS

(Continued from page 16)

you don't want overexposure.

“In the case of cash exclusivity,
I’'m not so sure that the extra mid-
night time slots are worth making
up for things like tour shortfalls.”

Ironically, efforts to control a
performer’s exposure might be hav-
ing a reverse effect, with some syn-
dicators going to new sources for in-
terviews, including local stations
and overseas stations.

Howard Bloom, president of the
Howard Bloom Organization public-
ity firm, sees this as a problem that
must be corrected. “Because of the
stations they represent and the sup-
port they give you, I believe the rep-
utable syndicators should be given
access to a wide variety of artists,
at least on a rotational basis. Other-
wise, there’s a destruction of media
plans due to things like old specials

hbatured_Pfogramming

Late Night Support. Lee Bailey Prod. president and “RadioScope™ host Lee
Bailey helps the Young Black Programmers Coalition (YBPC) fatten the
Coalition’s Scholarship Fund as he donates $500 in an ‘eleventh hour’ board
meeting—at 3 a.m.! The Coatition's 5th Annual Award of Excellence Scholarship
Fund and Banquet is being held May 8-9 at the Plaza of the America’s Hotel in
Dallas. From left are WNAA Greensboro, N.C., PD Yvonne Anderson, WGIV
Charlotte PD/YBPC president Don Coty, Radioscope's Natalia Porche, Lee
bailey, and Polygram's Frankee Robinson.

Hosted by WNEW-FM New York’s
Pete Fornatale, the countdown/in-
terview show, sponsored by Dr.
Pepper, will give away a range of
promotional prizes, starting with a
mini Indy go-cart.

ch RADIORADIO will kick off
“The Spirit Of Summer” for the
third consecutive year with a special
three-hour Memorial Day weekend
broadcast. The 16-week AC/gold
summer series has been produced
by Kris Eric Stevens Enterprises
for the past three years, but this is
the first year that Stevens will host.

More celebrity interviews will be
featured this year, but they will be
shorter in length to allow more time
to track the show's mainstay, the
summer hits of the '60s and '70s.
With the theme of summer memo-
ries, the show will take a past-and-
present look at summer movies,
their title songs, and fads and fash-
ions and will replay news clips of
past events.

NBC RADIO ENTERTAINMENT
is bringing back three of last year’s
successful summer specials in new
productions for 1987. “Summer ’87”
leads off with a toast to the class of
'87 in the form of a review of the

year’s hits. From there, the show fo-
cuses on the songs that America
rolls down its windows and goes
cruisin’ to.

A special feature included in this
year’s ‘“‘Summer” is the one-hour
20th-anniversary salute to 1967,
“the summer of love.” The hour will
recall the emergence of the hippie
movement, the Monterey Pop festi-
val, and the bands that gave the
scene its sound. The show is pro-
duced by Denny Somach Produc-
tions and is hosted by WMMR Phil-
adelphia’s John DeBella.

WESTWOOD ONE will service
three formats with its Memorial
specials. “’60s At The Beeb” is a
two-part special offering 12 hours
of the best live rock performances
from the archives of England’s BBC
Network. Part two (six hours) will
air on the Fourth of July weekend.
The artist list reads like a who's
who of the British Invasion, and the
’60s performances will be augment-
ed by past and recent interviews.
“The Beat Goes On” is WW1's
four-hour tribute to soul and r&b.
Split in half like “’60s,” part two
will air on the Fourth of July week-
end as well. A whole range of art-
ists, from Nat King Cole and Sam

Cooke to Jody Watley, will be pro-
filed.

For country formats, WW1 will
present the timely “New Faces In
Country Music’” on the Mutual
Broadcasting System. This three-
hour music/interview show is co-
hosted by Jim Duncan and Larry
Gatlin, with the first two hours re-
served to showcase country’s new
sounds. The last hour will feature
an exclusive live performance by
Larry Gatlin & the Gatlin Bros. in
their first radio concert.

ABC RADIO NETWORK will aira
“20th Anniversary Salute To The
Doors” (Billboard, April 18) as well
as a music/comedy package with
original comedy and the top 40 of
“summer songs.”” PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

May 16-17, Kinks, Jimi Hendrix, Reelin’ In The
Years, Global Satellite/ABC Radio Network, three
hours.

May 16-17, Beach Boys, Paul McCartney, Let
The Good Times Roll, Global Satellite/ABC Radio
Networks, three hours.

May 17, Heart, Bryan Adams, Powercuts, Glob-
al Satellite Network/ABC Radio Network, two™
hours.

May 17, Kinks, Part 2, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

May 17, Heart, Bryan Adams, Powercuts, Glob-
al Satellite/ABC Radio Networks, two hours.

May 17, Miami Sound Machine, Hitline USA,
James Paul Brown Entertainment, one hour.

May 17-23, Joe Jackson, Part 2, Rock Over Lon-
don, Radio International, one hour.

May 18-19, Beastie Boys, On The Radio, On The
Radio Broadcasting, one hour.

May 18-24, Rush, Part 2, Legends Of Rock,
NBC Radio Entertainment, one hour.

May 18-24, Ozzy Osborne, Off The Record With
Mary Turner, Westwood One, one hour.

May 18-24, Julian Lennon, Pop Concert/Star
Trak Profiles Series, Westwood One, one hour.

May 18-24, Jimmy Page Special, Pioneers In
Music, DIR Broadcasting, one hour.

May 22-23, Peter Gabriel, On The Radio, On The
Radio Broadcasting, one hour.

May 22-24, Fleetwood Mac, Hot Rocks, United
Stations, 90 minutes.

May 22-24, Smokey Robinson, Motor City Beat,
United Stations, three hours.

May 10, Kinks, Part 1, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

haunting you or foreign interviews
signed by different management.
With network cooperation, you can
stagger specials so they air only at
key points during the life of an al-
bum. This helps the band, gives the
syndicator a proper window, and
eliminates the overkill of five pro-
grams in a three-week period.

“We stress to management to
consider all syndicators, because
without a business relationship,
what do you have to offer them
when their special is scheduled to
air at an inopportune time?” Bloom
says.

Further complicating the issue of
radio exclusivity is the emergence
of the new network, MCA. MCA has
caught the watchful and wary eye
of the industry with its exceptional
financial backing and a birthright

that includes siblings MCA Rec-
ords, Universal Pictures, and Front-
line Management.

Already, some syndicators are
rumbling about the exclusive inter-
view MCA president Bob Karda-
shian inked with MCA Records
Group of Boston. “We're complete-
ly autonomous,” contends Karda-
shian. “Regarding Boston, that in-
terview was not offered to us first.
We paid a fee for it because we felt
a group of that stature had to be
compensated. Plus, we allowed oth-
er syndicators to run everything
short of a 90-minute interview spe-
cial.”

Still, many are concerned that
MCA will further thin the sparse,
marketable talent in a crowded in-
dustry. ‘“Exclusivity is something
we rarely think about,” Kardashian

continues. “To be honest, should we
find that others are offering money
so that we can't get talent, I think
it’ll help my business. We're very
well-funded, and if it's necessary to
bid, we’ll accommodate. But we
don’t advocate it, and until we're
provoked you can consider us a
sleeping giant.”

Like Kardashian, Westwood’s
Ferro feels the emphasis should be
placed on the programming, not the
exclusives. “In the long run, the
winners and losers are all of us.
When somebody supplies quality
programs to radio stations, it shows
the entire business in a good light.”

Joe Trelin works for Radio Inter-
national and writes occasionally
for Billboard.

| POP SINGLES—10 Years Ago

YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

. Sir Duke, Stevie Wonder, TamLa

. When | Need You, Leo Sayer,
WARNER BROS

. Couldn't Get It Right, Climax Blues
Band, sRe

. I'm Your Boogie Man, K.C. & the
Sunshine Band. 1k

. Got To Give It Up (Part 1), Marvin
Gaye, TamLA

. Dreams, Fleetwood Mac, warNER
BROS

. Gonna Fly Now (Theme From
“Rocky"), Bill Conti, UNITED ARTISTS

. Hotel California, Eagles, asvium

. Southern Nights, Glen Campbell,
CAPITOL

VO N & U W N

—
o

. Lucille, Kenny Rogers, UNITED ARTISTS

POP SINGLES—20 Years Ago

. The Happening, Supremes, MOTOWN
b ?T%get Soul Music, Arthur Conley,

. Somethin’ Stupid, Nancy & Frank
Sinatra, REPRISE

. Groovin', Young Rascals, aTLanTiC

. A Little Bit You, A Little Bit Me,
Monkees, COLGEMS

. Don't You Care, Buckinghams,
COLUMBIA

. You Got What It Takes, Dave Clark
Five,EPiC

. Close Your Eyes, Peaches & Herb,
DATE

W 0 N O Uh W N

| Rhythm, Happenings, 8.
P&’gs ythm, ppenings, B.1

—
(=]

. | Think We're Alone Now, Tommy
James & the Shondells, ROULETTE

TOP ALBUMS—10 Ysars Ago

. Rumours, Fleetwood Mac, warRNER
BROS

. Hotel California, Eagles, asvLum
. Marvin Gaye Live At The London
Palladium, TamLa

. Rock &Soundtrack), Various,
UNITED ARTISTS

. Songs In The Key Of Life, Stevie
Wonder, TamLA
b EE% For Your Guns, Isley Brothers, 7
K

. Boston, eric

. Songs From The Wood, Jethro
Tull, CHRYSALIS

. Commodores, MOTOWN

. A Star Is Born (Soundtrack),
Barbra Streisand & Kris
Kristofferson, coLumeia

TOP ALBUMS—20 Years Ago

. More Of the Monkees, COLGEMS

CQW N O U A~ WN =

—

| SOUL SINGLES—10 Years Ago

. Mamas & The Papas Deliver,
DUNHILL

. The Best Of The Lovin’ Spoonful,
KAMA SUTRA

. My CuP Runneth Over, Ed Ames,
RCA VICTOR

. Dr. Zhivago (Soundtrack), mom

. The Sound Of Music (Soundtrack),
RCA/VICTOR

. The Monkees, COLGEMS

. | Never Loved A Man The Way |
Love You, Aretha Franklin, aTLaNTIC

| ggSDJ'emptations Greatest Hits,

. A Man And A Woman
(Soundtrack), UNITED ARTISTS

COUNTRY SINGLES—10 Years Ago

1. Luckenbach, Texas (Back To The
gca‘\sics Of Love), Waylon Jennings,

. Il Do It All Over Again, Crystal
Gayle, UNITED ARTISTS

. If We're Not Back In Love By
Monday, Merle Haggard, mca

. Some Broken Hearts Never Mend,
Don Williams, asc/00T

. The Rains Came/Sugar Coated
Love, Freddy Fender, asc/00T

. | Can't Help Myself, Eddie Rabbitt,
ELEKTRA

. Let's Get Together (One Last
Time), Tammy Wynette, eric
" m:iy Guitar Play, Conway Twitty,

. Married But Not To Each Other,
Barbara Mandrell, aBc/p0T

. Your Man Loves You, Honey, Tom
T. Hall, MERCURY

O N U A W N

—
o

O W0 N U s W N

—
o

1. Whodunit, Tavares, capitoL

2, Sir Duke, Stevie Wonder, TamLa

3. Got To Give It Up (Part 1), Marvin
Gaye, TamLA

4. Hollywood, Rufus featuring Chaka
Khan, asc

5. The Pride (Part 1), Isley Brothers,
T-NECK/EPIC

6. It Feels So Good To Be Loved So
Bad, Manhattans, coLuMBIA

7. Show You The Way To Go,
Jacksons, epic

8. I'm Your Boogie Man, K.C. & the
Sunshine Band, T«

9. High School Dance, Sylvers, capitoL

| 10. Uptown Festival, Shalimar, rca

10
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“A MAN ALONE”
~ WILL MOVE THE WORLD

Nobody in the world sings love songs with
the sensitivity and feeling of Julio Iglesias. It’s

a gift that has made Julio the best-selling

recording artist in history.

When Julio sings love songs in Spanish,
everyone who has ever been in love
understands. “Un Hombre Solo.” like love itself,

will conquer all.

JULIO IGLESIAS.

“UN HOMBRE SOLO”’ (A Man Alone). .-
THE ALL-NEW, ALL-SPANISH ALBUM.
COMPOSED, ARRANGED AND PRODUCED
BY MANUEL ALEJANDRO.

A WORLDWIDE RECORDING EVENT
FROM DISCOS CBS INTERNATIONAL.

DISCOS CBS INTERNATIONAL 2190 N.W. 89th Place Miami, Florida 33172 Telex: 264067
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Y PLATINUM—Stations with a weekiy cume
Blllmrd audience of more than 1 million.
i GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
MAY 16, 1987 _] ™ audience between 250,000 and 500,000,

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

33 EX  Surface, Happsy 9 10 The Breakfast Club, Right On Track 28 33 Company B, Fascinated 28 33 The Breakfast Club, Right On Track
34 18 Donna Allen, Serious 10 3 Cutting Crew, (I Just) Dred In Your A 29 37 Genesis, In Too Deep 29 17 Steve Winwood, The Finer Things
R =y A35 —  The System, Don't Disturb This Groove 11 11 Donna Allen, Serious 30 30 Luther Vandross with Gregory Hines, T 30 EX  Klymaxx, )'d Shil Say Yes
o 6 0)) A —  Whitney Houston, | Wanna Dance With S 12 13 Chicago, If $he would Have Been Faith 31 32 Tom Petty & The Heartbreakers, Jammin 31 35 Thompson Twins, Get That Love
LRYAAS AS A — Bruce Hornsby fvery Little Kiss . 13 14 Huey Lewis & The News, | Know What | 32 35 Herb Alpert, Diamonds 32 37 Psychedelic Furs, Heartbreak Beat
& EX €x Eddie Money, Endless Nights - M 14 15  Atlantic Starr, Alwa‘ys 33 40 Kenny G, Songhird 33 38 Cameo, Back And Forth
-@ EX EX  The Nylons, kiss Him Goodbye W&'AU 15 16 Glenn Medeiros, Nothing's Gonna Chang 34 OEX The g stem, Don't Disturb This Groove 34 34 Pseudo Echo, Living In A Dream
iy, w— . ., }? }; %i_one: R'iicZieh?e ka - gg gg éni(a aklt'nghSame ()Izje HLove 363 Igay(sh gg gg I(he Dtréersonesb V;e Are What We Are
WPLJ-FM RADIO _ Philadelphia P.D.: Scott Walker |mr§ ed, The Right Thin, icago, e Would Have Been Fai enny G. ongS i
18 19 Pa You Can Cati Al 37 £X Cameo, Back And Forth 37 X F Gh st, Shoutd | S
| York PD. L B 1 1 Uz with Or without You 19 20 Bo: Jol\’:'iwc]an?gd SgadaOr Aellve 38 EX Psg::ed% Ecaho, FunkymTown A — Wrglltsl’:ay H?zustonolu \?VannzeDance With S
New Yor D Larry Berger 22 Culting Crew, (I Just) Died In Your A 20 21 Thompson Twins, Get That Love 33 €X Europe, Rock The Night 33 EX Crowded House, Something So Strong
1 1 Madonna, La Ista Bonita 33 Jody Watley, Looking For A New Love 21 22 Psychedelic Furs, Heartbreak Beat 40 EX Level 42, Lessons In Love A40 — DOiana Ross, Dirty Look
2 5 Cutting Crew, (I Just) Died In Your A 4 4 Madonna, La Isla Bonita 22 23 Lisa Lisa & Cult Jam, Head To Toe A —  Whitney Houston, | Wanna Dance With S A — Hean, Alone
3 4 Jody Watley, Looking For A New Love 5 8 David Bowie, Daé-in Day-Dut 23 24 Gino Vannelli, Wild Horses A — Mondo Rock, Primitive Love Rights A — Bruce Hornsby, Every Little Kiss
g g g{?w?pdst:ouseAlDonl Dream It's Over ? l? E':E_NSOGBM;% Tlr!];eLLOan o %g %g genny Loggins, Igeel Me Half way A —  The Nylons, Kiss Him Goodbye [A — 'T(he Sy:tem' or;ﬂ't Dtls'&urb Trf|is Groove
antic Starr, ways ris Ue burgh, is, In T X EX en . Halt W,
6 6 U2 With Or Wilhou{ You 108FM 8 12 Bon Jovi, Wanted Dead Or Alive % 27 ui?ﬁs}ﬁwﬂ_ ?)?am%en%s EX EX Johv:‘yFar‘:ﬁFaI;S Yozgre T;e voiceay
7 2 Starship, Nothing's Genna Stop Us Now 9 21 Atlantic Starr, Always 27 29 David Bowie, Day-In Day-Out EX EX Europe, Rock The Night
g }(l) ki_sa tvlslfi & &ultKam_ “eaﬂ To _TgeD Boston P.D.: Sunny Joe White }‘l) }g %;"'E\Dévrgﬁmhasgg% Thhtm - 28 30 Tom Petty & The Heartbreakers, Jammin
18 '3 Prince, Sign ‘O The Times - o 12 Jody Watley, Looking For A New Love 1216 Bryan Adams, Heat Of The Night I T e ace what e Are
117 Acetha Franklin & George Michael, | K 3 Uz with Or without You 13 14 Smokey Robinson, Just To See Her 31 33 The System, Don't Disturb This Groove
1219 Chris De Burgh, The Lady In Red 3 & The Breakfast Club, Right On Track 14 5 Crowded House, Don't Dream It's Dver 32 3 Level 12, Lossons In Love ”@@ ﬂ ﬁ@
13 13 Steve Winwood, The Finer Things 4 5 Simply Red, The Right !""ii 15 13 Thompson Twins, Get That Love 33 35 T'Pay, Heart And Soul o,
14 23 Gienn Medeiros, Nothing's Gonna Chang 5 10 Cutting Crew, (I Just) Died in Your A 16 17 Lionel Richie, Se'La 38 36 The Truth, Weapons Of Love g
15 16 Bryan Adams, Heat Of The Night § 7 Company B, Fasciated 17 18 Chicago, If She Would Have Been Faith 35 EX Pseudo Echo, Funky Town Cleveland 0.M.: Kid Leo
16 12 Club Nouveau, Lean On Me 7 & Bryan Adams, Heat Of The Night 18 6 Cyndi Lauper, What's Going On A —  Bruce Hornsby, Every Little Kiss 1 1 U2 with Or without You
17 15 Janet Jackson, Let's Wait Awhile 8 13 Huey Lewis & The News, | Know What | 19 20 Anita Baker, Same Ole Love (365 Days A — Whitne ﬁous{«'m | Wanna Dance With § 22 Cutting Crew, (1 just) Died In Your A .
18 18 Cyndi Lauper, What's Going On 9 15 Fleetwood Mac, Big Love 20 22 Herb Alpert, Diamonds A Mondc Rock - Primitive Lewe Rights §f Fectusod mac. gis Love ! Chicago P.D.: Buddy Scott
19 21 Company B, Fascinated 1011 Psychedelic Furs, Heartbreak Beat 21 23 Kim Wilde, You Keep Me Hangin' On R Heart aope e oY 4§ Bryan Adams, Heat Of The Night 11 Jody Watley, Looking For A New Love
20 22 Genesis, In Too Deey 0 H 3";“" ﬁggg}i"’l‘c’“(“rg giseelier 22 26 Glenn Medeiros, Nothing's Gonna Chang A —  The Nylons, Kiss Him Goodbye S 3 Hiey Lewis & The News, | Know what | 22 USWin O withoutYou
A2l —  The System, Don't Disturb This Groove 5520 Kirwlde, Yoo Kebo Ma Hangin' On 23 25 tddie Money, Endless Nights § 9 BonJovi, Wanted Dead Or Alive 33 Cutting Crew, (I fust) Died In Your A
22 26 Fleetwood Mac, Big Love 134 Herb Ripen Diamonpd B 24 28 Kenny Loggins, Meet Me Half Waa 7 7 Madonna, La isla Bonita 4 4 Madonna, La Isla Bonita
23 24 Herb Alpert, Diamonds 15 57 Pason Tk Ort TOSME 25 21 Huey Lewis & The News, | Know What | 8 3 Psychedelic Furs, Heartbreak Beat 5 12 Chris De Burgh, The Lady I Red
A24 —  Smokey Robinson, Just To See Her 16 22 Luther Vandros ywith Gregory Hines, T 26 30 Psychedelic Furs, Heartbreak Beat 9 12 Jody Watley, Looking For A New Love 6 10 Lisa Lisa & Cult Jam, Head To Toe
25 27 Oebbie Gibson, Only In My Dreams 17 26 Level 42, L ssoss In Loveg "y b 27 29 The System, Don't Distusb This Groove 1 10 10 David Bowie, Day-in Day-Out 7 8 Company B, Fascinated
RI6 R e orstonlijRanaDaelRIg 18 23 Newcty Rochers, Black Dog A & i&azas(m;lrndlwy Dreams e P H B
aul Simon, You Can Call Me & ' i . ream 'oison, Talk Dirty To Me eetwood Mac, Big Love
A Expose, Point Of No Return %g ﬁ E::‘C:sglg. Ilr'\ ?gg g::gd Have Been Faith g(l) % tumﬁ v;zd&o% anh gregdo? t}m:s, T TAMPA BAY 13 13 Thompson Twins.rGet That Love 10 13 Kim Wilde, You Ke%p Me Hangin' On
21 25 Kenny G, Songbird 2 3B L'esvael Asza Les;jonsaI:"Losg e 8 {g %8 g:::essinse IguT’gh'D:: e }% 12 :reer?h:l fﬁ'kﬁf’imc"fgr e Michael, | K
22 31 Cameo, Back And Forth 33 36 Cinderella, Somebody Save Me Tampa 0.M.: Mason Dixon 1§ 17 The Breaktast Club, Right On Track 157 Glenn Measitor. Nothine's Gonna Chan
77y Yy, 23 34 Lisa Lisa & Cult Jam, Head To Toe 338 Duran Duran, Meet | Fresidente I3 Steve Winwood, The Finer Things 17 18 Kenny G, Songbird 12§ Starship, Nothing's Ganea Stop Us Now
l / 2827 Bon Joui, Wanted Dead Or Alive 35 EX T'Pau, Heart And Soul 2 2 Crowded House, Don't Dream I's Over 18 19 Tom l’eﬁ'y & The Meartbreakers, Jammin 153 Prinee Sign O The Tmes
250 281 PaulSimon You|CaniCahi Mel Al 36 33 Partland Brothers, Soul Cit 31 Aretha Franklin & George Michael, | K 19 26 Eddie Money, Endless Nights 1§ 21 Smokey Robinson, Just To See Her
g 2 23 The Blow Monkeys, It Doeso't Have To 37 20 The Other Ones, We Are What We Are 35 U2 With Or Without You ' 2 22 Tne Gregg Alman Band, Im No Angel 17 18 Huey Lewis & The News. | Know What |
27 35 The Other Ones, We Are What We Are 38 EX  Billy Idol, Sweet Sixteen 5 4 Bo Jovi, Never Say Goodbye 2113 Peter W, Come As You Are 18 24 Cameo, Back And Forth
WHTZ Fm 2 32 Thompson Twins, Get That Love 39 EX  Kenny G., Songbird § 12 Jody Wailey, Looking For & New Love 22 24 Lionel Richie, Se La 19 16 Paul Simon, You Can Call Me Al
23 33 David Bowee, D"F"" Day-Out 4 EX Genesis in Too Deep 7 8 LouyGrammy'Midmghgl Blue 23 29 Kenny Loggins, Meet Me Halt Wa 20 27 The System, Ooun't Disturb This Groove
New York P.D.: Scott Shannon 0 eX Aantic Starr, Alwaye A = Heant, Alone 8 13 Chris De Burgh The Lady In Red %0 73 Level 4z, [ossons in Love ’ 1 23 The Cover Cirls, Show Me
1 Madonna, La Isla Bonita 31 EX Rock & Hyde, Dirty Water A —  Whitney Houston, | Wanna Dance With S 9 11 Madonna La%sla Bonilay 25 15 Pseudo Echo, Living In A Dream 52 73 David Bowie, Day.In Day-Out
22 Jody Watley, Lookin%_ For A New Love S2pE X et 'ﬁ"d Ul A — Jennifer Rush, Flames Of Paradise 10 6 Kenny Loggins, Mest Me Half way % 33 Partland Brothers, Soul Cit 518 Lionel Richie, Sola
SRR lciee YR IDd o 306X By 1ol Sweet Sisteen A~ — Ronme Spector, Who Can Sieep 1115 Kim Wide,Yoi Keep Me Hangn' 0n 2732 The Giver s, e e Wﬁal We sre Z 26 Byan Afam et O The Nght
, With Or Without You i 2 i ' in " enny G., Songbir enn Medeiros, Nothing's Gonna Chang uther Vandross with Gregory Hines,
86 Alntic Star Always GogEtindeislaiSomeic/BaElil EXEX Rostles Heant, 1) Sti) Be Loving 13 16 Chicago, If She Would Have Been Faith 23 25 Steve Winwood, The Finer Things 26 17 Club Nouveay, Lean On Me
T8 Genean i oy ey e 00 A~ — bxgase. Pomt Of No Retun EC EX Rock & Hyde, Dty Woter 1517 Geneon i o Dep. - LoV 33 Lo Bhmiboo, Hovss On Fre BB Teareantast i MaR On Trach
8 9 Poison, Talk Dirty To Me AR rhitneyorstaniiWamalnance ibS EX EX Tina Turner, Break Every Rule 16 10 Clonn Medeiros, Nohing's Gonna Chang 3221 Prince, Sign ®' The Times 29 32 Patrice Rushen, Watch Out
9 11 Lisa Lisa & Cult Jam, Head To Toe - n?:as s(emml(j L .tYDis‘f";b rn’s'yd . €X EX REO Speedwagon, Variety Tonight 17 18 Atlantic Starr, Always 33 35 Rock & Hyde, Dirty Water 30 33 Anita Baker, Same Ole Love (365 Days
10 3 Crowded House, Don't Dream it's Over A e e ey Lite Kiss 18 14 Peter Wolf, Come As You Are 34 40 Billy tdol, Sweet Sixteen 31 34 Bon Jovi, Wanted Dead Or Alive
11 10 Starship, Nothing's Gonna Stop Us Now X EX F::;:n Ghost yﬁhouI’gl ISee o 19 7 Cutting Crew, (1 Just) Died In Your A A35  —  Whitney Houston, | Wanna Dance With S 32 35 Genesls, in Too Dee;
1215 Paul Simon, You Can Call Me Al €X EX John Butcher, Goodbye Saving Grace { 20 22 Poison, Talk Dirty To Me 36 EX Europe, Rock The Night 33 28 Kool & The Gang, Stone Love
13 12 Prince, Sign ‘0’ The Times EX EX Tina Turner. Break Every Rule old 21 24 Huey Lewis & The News, | Know What | 37 EX Crowded House, Something So Strong 34 22 Expose, Came Go With Me
14 14 Company B, Fascinated £X X [:M' Money, Endless le hts 22 23 Bryan Adams, Heat Of The Night 38 23 Billy Joet featuring Ray Charles, Bab 35 38 Expose, Point Df No Return
15 24 Chris De Burgh, The Lady In Red X EX TheIETvuth eapans Of Lgo e 23 29 Smokey Robinson, Just To See Her 39 EX Lisa Lisa & Cult Jam, Head To Toe 36 39 Tina Turner, Break Every Rule
}? g Bte';/be WGIH;OOG,OTPI\E IFln&r T{;Hﬂzs EX EX  Carly Simon Giee The ng;’“ %g %? JLack| A;E’Cﬂ' Weallheeran Says AAO €X ’h‘lonr?n,MNo One Can Love Me g; éig ;enn Gi' aonﬁblrf T
ebbie Gibson, Unly In My reams . ' - eve: . Lessons In Love — eart, Alone seudo Echo, Funky Town
{93 g Ayetha Frarkiin x’.‘ E&ovgg Michael, | ¢ oo j‘a"c"kave;;:;} ng@;t,?;fmf;”s%? Days FM gg 3 L LiszB& Cug Jam, Head To Toe A~ — Lou Guamm, !:ieaidy Or Not 3B The Whispers, Rock StleDady .
enn eiros, Nothing's Gonna Chang = . i i R eastie Boys, Brass Monkey —  Bruce Hornsby, Every Little Kiss rowded House, Don't Dream It's Over
20 20 Psychedelic Furs, Heartbreak Beat EX X The Gregg Alman Band, I'm No angel | Pittsburgh ) ~ P.D.c Jim Richards 58 30 Horb Alpert. Diamonds A Expose, Paint Of No Return A The Robert Cray Band, Right Next Door
21 22 Herb Alpert, Diamonds ) 11 U2 with Or Without You A23 — Whitney Houston, | Wanna Dance With S A — Mondo Rock, Primitive Love Rights A —  Whitney Houston, | Wanna Dance With S
22 23 Bon Jovi, Wanted Dead Or Alive 2 5 Bon Jovi, Wanted Dead Or Alive A3 — Bruce Hornsby, Every Little Kiss A — The Truth, Weapons Of Love A — Nona Hendryx, Why Should | Cry?
23 16 Club Nouveau, Lean On Me 34 Jody Watley, Looking For A New Love EX EX The System, Oon't Disturb This Groove EX EX Frozen Ghost, Should | See A —  Jody Watley, Still A Thril
A24 —  Smokey Robinson, Just To See Her 4 6 Poison, Talk Dirty To Me EX EX The Breakfast Club, Right On Track £X EX REQ Speedwagon, Variety Tonight
A25 — Flestwood Mac, Bg Love 96 ' " -FM 5 9 Genesis, In Too Deep A — Heart, Alone EX EX Chicago, If She Wouid Have Been Faith
AZ6 —  Whitney Houston, [ Wanna Dance With S § 7 Fleetwood Mac, Big Love A — Survivor, Man Against The World €EX EX Journey, Why Can't This Night Go On F pOWER
27 25 Janet Jackson, Let's Wait Awhile 7 10 Atlantic Starr, Always €X EX The System, Oon't Disturb This Groove
28 26 LRonstadt/).Ingram, Somewhere Out Th 8 Bryan Adams, Heat Of The Night €X EX Tina Turner Break Every Rule . P
gg EZ; Eixpos:' Cl')mi T WNIlh Me| Know What | | Hartford P.D.: Lyndon Abell 18 }f :'u"; wLILde"sv&o%v:m eMs'2 Tax"go‘" wo:ai | E; E; j:-:de;ellahéomsbody ST‘.;IW\/M'2 %
uey Lewis e News, | Know Wha artfor 0.0 Lyndon Abe luey Lew: e News, | Know ohn Farnham, You're The Voice
11 15 Lisa Lisa & Cult Jam, Head To To o
EX €X Jack Wagner, Weatherman Says 1 302, With Or Without You IRt Clhris IDe B uh, Tah’: Laga B I;Zede \\\ == EX EX Tesla, Little Suz b A= o
2 1 Cutting Crew, (I Just) Died In Your A 13 17 Paul Simon, ‘sou Can Calr Me Al E Ty Houst P.D.: Paul Christ:
3 2 Jody Watley, Looking For A New Love 14 14 Chicago, If She Would Have Been Faith = ouston .D.. Paul Lhristy
4 5 Madonna, (a Isfa Bonita ) 15 19 Herb Alpert, Diamonds 14 Uz, with Or Without You
5 6 Kim Wilde, You Keep Me Hangin' On 16 2 Cutting Crew, (I Just) Died In Your A P o TR [ 2 5 Madonna, La isla Bonita
. & 7 At Slar Abays 713 Qo Alen, Sergus Miami P.D.: Rick Stacy 37 Lsa Lisa & Cult Jam, Nead To Toe
isa Lisa & Cult Jam, Head to Joe 18 The System, Don't Disturb This Groove 1 1 Cutting Crew, (1 Just) Died in Your A 4 Poison, Talk Dirty To Me
’ AM 89 ‘ 8 8 The Breakfast Club, Right On Track 19 3 Prince, Sign ‘0’ The Times 2 2 J:dym atlreyv,l Lgok:‘ng)FolveA ryewotgve (——————— LAl 5 Company B, Fascinated
o 9 4 Company B Fascinate 20 16  Crowded House, Don't Dream It's Over 33 Atlantic Starr, Always 6 Cutting Crew, (I Just) Died In Your A
. . 10 12 The Cover ¢|rls. Show Me 21 28 Bon Jovi, Never Say Goodbye 4 4 Poison, Talk Dirty To Me q - FR . 7 10 Bon Jovi, Wanted Dead Or Alive
Chicago P.D.: John Gehron 11 14 Glenn Medeiros, Nothing's Gonna Chang 22 22 Lou Gramm, Midnight Blue 5 5 U2 With Or Without You Detroit P.D.: Rick Gillette 3 Jody Watley, Looking For A New Love
1 2 Cutting CrewI (1 Just) Died In Your A }§ }? Fulaem'm i’:a?)'aanLrg;; o ﬁ %Z g«'ﬂdie zﬂvmwnglrt‘zssFNizsth ings 6 8 LisaLisa & Cult Jam, Head To Toe 1 1 Jody Watley, Looking For A New Love 13 {é ;;ycaeder'c sF'urcslu :)ieartt%rke(a)l:I l#aaék
i I 3 - - Inw N ne n Il e Breakta , 1)
§ ; é{iiﬁ’wr.’n“."w‘mi”?!ﬁé"ﬂf.ﬁ’gi' I 14 10 Cyndi Lauper, WKat'S, Going On A — Wﬁivts\ex Houston, ieWann’a Dalncge With § ; 1; k‘.’.‘; m?;n ?J“ﬁé%ﬁ'aﬂ“ﬁan in' On § § [‘.Sn&" ?i?c'nLi:, 'éleaLBaon"a 1113 Glenn Medeiros, N?‘h'ﬂg 's Gonna Chang
4 3 Starship, Nothing's Gonna Stop Us Now {g }g gm%ﬂe ';;'"éfa-n?g: als Dream It's Over A%g = Heart, nlolr;e Fascinated 9 12 Psychedelic Furs, Heartbreak Beat 4 5 Cutling Crew, (I Just) Died In Your A {§ 12 E'"“"JJ',}"JST SLE"{ Dmg -
'y om N inate row! 0 ' n m Al
2 g :‘41;2 onL::'ta&I;'awB';m:' f Know What | 17 20 Huey Lewis & The News, | Know What | 28 2 Madgnnz, La Isla Bonita }‘1) lg Etee’\?em inrv‘lbgéaqlgngsiner Things 2 18 gizn'\v\’v’ll':igrvmti%:; l\:g Hangin’ On 14 Peter Wolf, Come As You Are
7 7 Fleetwood Mac, Big Love 18 23 The System, Don't Disturb This Groove 29 EX  Kenny Loggins, Meet Me Half Way 12 17 Anita Baker, Same Ole Love (355 Days 7 4 Prince, Sign 'O’ The Times 15 23 Paul Simon, You Can Catl Me Al
8 9 Genesis, In Too Deep 19 25 Geness, In Too Deep o 2 Banzi'es, alking Down Your Street 13 10 Cyndi Lauper, What's Going On 8 € Cyndi Lauper, What's Going On 16 18 The System, Don't Distusb This Groove
9 10 Paul Siman, You Can Call Me Al 2 %2 g?"' Simon, You ;?“"hc?'h' Me Al A —  Jack Wagner, Weatherman Says 14 14 David Bowie, Day-in Day-Out 9 1l Herb Alpert, Diamonds 17 N,ewmz_ﬁmers. Black Dog
10 11 U2, With Or Without You %5 tH almply fled, The Might (Tng . ot 15 21 Bon Jovi, Wanted Dead Or Alive 10 23 Atiantic Starr, Always 18 21 Lionel Richie, Se La
11 12 Chicago, If She Would Have Been Faith : C'Y?" ams, H"T" Tdhel § y 16 16 Lionel Richie, Se La 11 14 Lisa Lisa & Cult Jam, Head To Toe 19 28 Herb Alpert, Diamonds
12 15 Kenn Lo%‘gins Meet Me Half Way 23 28 Chris DES B‘”%‘,: ":‘9 Lady In Re 17 28 Debbie Gibson, Only in My Dreams 12 8 Donna Allen, Serious 20 22 Oavid Bowie, Dar'" Day-Out
13 13 Lionel Richie, Se La Zg 1% E“"CE, ign b e Times 18 18 Fleetwood Mac, Big Love 13 16 Smokey Robinson, Just To See Her 21 35 Atlantic Starr, Always
14 18 Chris De Burgh, The Lady In Red b gg PXW;‘E&PI?'"} Y g Ret‘bumk el 19 19 Chicago, If She Would Have Been Faith 18 21 Anita Baker, Same Ole Love (365 Days 22 25 The Other Ones, We Are What We Are
15 16 Smokey Robinson, Just To See Her 25 syc EZE ic Furs, IHL' fedniiea 20 22 KennyG. Songﬁud 15 17 The Cover Girls, Show Me 23 34 Kenny G.hSO,nzbwd
16 8 Crowded House, Don't Dream It's Over 27 30 k‘?l‘l’ﬂ : i Lessonss n Love 21 24 Bryan Adams, Heat Of The Night 16 12 Beastie Boys, Brass Monke: 24 33 Smokey Robinson, Just To See Her
17 21 Anta Baker, Same Ole Love (365 Days E QS Ie i dalSwee Loixis et 22 25 Cameo, Back And Forth 1718 Paul Simon, You Can Call Me Al 25 26 Fleetwood Mac, Big Love
R o S e Gt B 5 e, B 7 S i o i ) RewTa s Bowwe k| £ 8 SRR gy,
19 3 ie Money, Endiess Nights L s i - enesis, In Too Deep leetw ac, Big Love ni er, { ay'
£ § SRR s | 41 5 SRS | W o a0 | 83 R | EE SR B G
00l e Gang, Stone Love ) L ¥ ) uey Lewts e News, | Know Wha! 7% ns De Burgh, ady In Ret b,
A2 — Athantic Starr, Always B sagerucepamn:btvenElEees 22 Cutting Crew, (| Just) Died In Your A 27 30 Smokey Robinson, Just To See Her 22 24 The System, Don't Disturb This Groove 30 32 Thompson Twins, Get That Love
%2 %g (G:ene?sa Lomght,STom%r:y, T%m hgt A35 ﬁeaar‘t" Aleoanre o g ; gfé’eé'sv'xmg %eepfinev Things 223 33 {(mi I E "erc' WEatsr;ermaLn B2 %3 & Efm Jodi, F§"s"||5? Ggodbye g% E; %%os;e'(:yolgt#"e Tioeanr:;z‘:;gkers Jammin
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BY MOIRA McCORMICK

WHEN Jonathon Brandmeier first

arrived to take over the morning-

drive shift at album rock outlet

WLUP-FM “the Loop” Chicago, he

had his work cut out for him. Brand-

meier was fresh from KZZP-FM
Phoenix, where
he’d been the hot-
test thing in
morning radio,
because of his
wildly free-form
shows.

Wildness was
not exactly new to Chicago listeners
however. One of the foremost pro-
ponents of so-called ‘“‘shock radio,”
Steve Dahl, was an already-legend-
ary Loop jock. (With partner Garry
Meier, Dahl continues to hold down
his popular afternoon-drive shift.)
And WLUP itself was in the process
of shifting format gears, from a
teen menu heavy on '70s hard rock
to a more adult-oriented approach.
Not so surprisingly, Brandmeier’s
ratings floundered.

Four years later, however, “John-
ny B” is high up the morning-drive
pile, especially in the young and hip
division. With WLUP having taken
over former AM top 40 giant WCFL
as its AM station (WLUP AM-1000),
Brandmeier’'s show has the poten-
tial to reach even more listeners
through simulcast.

In the spring Arbitrons, Brand-
meier placed fourth in the morning-
drive derby, behind AM giant

L
Brandmeier Shakes

WGN’s Bob Collins, urban WGCI-
FM’s Doug Banks, and the news/
talk format of WBBM-AM. Signifi-
cantly, he placed first in the 18-34
and 25-34 adult categories and No. 1
among men 18-49, says Loop PD
Greg Solk.

The 30-year-old Brandmeier be-
gan his career at 15 at WFON-FM a
3,000-watt station in his hometown
of Fond du Lac, Wis. Several sta-
tions later, Brandmeier joined
WOKY-FM Milwaukee in 1980,
where his zany on-air style at nights
began getting noticed outside the
Midwest.

Following his selection in a Los
Angeles talent search as one of five
top hit radio DJs in the nation,
Brandmeier was hired by KZZP in
February 1981. Six months later, he
was Phoenix’s highest-rated morn-
ing jock, touted by the press and re-
vered by fans. His own rock’n’roll
band, Johnny & the Leisure Suits,
drew thousands of people to free
outdoor shows.

BRANDMEIER’S subsequent
move to Chicago was undoubtedly a
sobering one. To begin with, a con-
tractual hassle with KZZP kept him
off the air at the Loop for two
months. Once he did get started, ini-
tial press reaction was less than fa-
vorable. The morning shift ratings
dropped to a 1.6 share, a full point
lower than before Brandmeier’s ar-
rival.

But WLUP PD Solk and GM Jim
DeCastro stood by their man, rocky
start and all. Says Solk, “It takes

Things Up In The Windy Gity

Jonathon Brandmeier. Morning man
WLUP-AM-FM Chicago and Billboard
Pro In Profile.

time to turn people around. But if
the product is good, it’s going to
work.”

Clearly it has. Brandmeier, who
says one of the main reasons for his
popularity is his credo of audience
involvement, expresses amazement
at the proliferation of his ever-in-
creasing followers. One morning a
listener driving to work called in on
his car phone (a common occur-
rence), and Brandmeier persuaded

the man to set his cruise control at
55 miles per hour. Within minutes
cars began passing, their passen-
gers waving excitedly at him.
“Johnny, they know it’s me,” the
man exclaimed.

Periodically, Brandmeier does his
morning show live from a Chicago
locale. Once it was a bowling alley;
another time, a cruise boat. He has
also done remotes from abroad, in
England, Germany, and Austrialia.
On St. Patrick’s Day, Johnny B.
held forth at the downtown Hard
Rock Cafe. Tickets for the event
were limited, and listeners could
win them by performing an outra-
geous stunt on the air. “One guy
wrecked his living room with a
Sears chainsaw—his son was yell-
ing over the phone, ‘He just de-
stroyed the chair!””’ Brandmeier
marvels.

Brandmeier seems to unleash the
id in perfectly normal people, incit-
ing them to perform unprecedented
acts. One of his favorites, he says,
involved three electrical linemen
who climbed naked onto an express-
way billboard during the morning
rush hour, waving at passersby.
““Another morning,” he relates,
“[we had] people walking into their
office complexes in their under-
wear. People will stop at phone
booths and bark like dogs. These
aren’t kids, they're professionals—
doctors and lawyers. The listening
audience itself is a character.”

l.ISTENERS provide Brandmeier
with stories, popular song parodies,

and suggestions for practical jokes
to play on acquaintances. What is
significant about Brandmeier’s
bits—which include ‘“‘Celebrity
Wake-Up” and “Johnny Gets The
Cash” (he phones listeners to tell
them they have won the opportunity
to give him $1,000) and many oth-
ers—is that they are random and
unplanned. “l never schedule bits,”
says Brandmeier. “1 just go with
the flow.”

Occasionally things get out of
hand, and Loop management has to
tell Brandmeier to cool it. According
to PD Solk, “Johnny has total free-
dom, but when it comes to ethics
and good taste, I'll jump. The radio
station takes chances, and occasion-
ally that line is stepped over.”

Brandmeier’s popularity as a jock
has extended to the concert stage as
well. His band Johnny & the Leisure
Suits has been selling out some of
Chicago’s largest venues of late.
Their two albums have sold 25,000-
30,000 each. Brandmeier has also ac-
quitted himself well in the visual
medium, with appearances on vari-
ous television specials, commer-
cials, and a video.

BRANDMEIER SAYS he has ‘“no
predictions’’ as to what will happen
when his WLUP contract expires in
April 1989. “It’s so much fun here,
but things change fast. If I'm not
having fun, I won't stick around.”

One thing is certain—Brandmeier
feels privileged to be a part of Chi-
cago radio, which he considers to be
top-drawer.
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32 Eddie Money, Endless Nights ’”" 23 13 Starship, Nothing's Gonna Stop Us Now Mln?%p;)hsc v ".P'D." Gregg Swedberg 25 33 Bryan Adams, Heat Of The Night
31 EX  Cinderella, omebo_d{ Save Me 24 EX The System, Don't Disturb This Groove ino Vannetti, Wild Horses 26 23 The Other Ones, We Are What We Are
32 EX  Billy Idol, Sweet Sixteen B PD-H 25 EX  The Cover Girls, Show Me 23 Keony Loggins, Meet Me Half Way 27 34 Frozen Ghost, Should | See
33 37 The Gregg Aliman Band, I'm No Anget oston .D.: Harry Nelson | a2 — Cinderella, Somebody Save Me 31wz Wit Dr without You 28 37 Peter Cetera, Only Love Know Why
34 EX  Survivor, Man Against The World 1 2 U2 with Or Withou! You A2] — Whitney Houston, | Wanna Dance With S ; 18 :ador[na, La&’# Bonita | N 23 31 Poison, Talk Dirty To Me
35 33 Glass Tiger, | Will Be There 3 Cyndi Lauper, What's Going On A — Level 42, Lessons In Love H "‘:EY ""ST e News, | Know What | 30 35 Lisa Lisa & Cult Jam, Head To Toe
36 35 Sammy Hagar, Winner Takes it Al 3 6 Bon Jovi Wanted Dead Or Alive A —  Paul Simon, You Can Call Me Al ompson Twins, Get That Love 31 36 Partland Brothers, Soul City
3; EX m; A“)y" ee Dirty Water 4 1 Cutting Crew, (| Just) Died In Your A A — Pseudo Echo, Funky Town ; ; }ggyﬂwﬂlxﬂﬁmgm 0':‘ Aoagvvlaf:ve 32 EX  Company B, Fascinated
A —  Glenn Medeiros, Nothing’s Gonna Chang 2 Z {zf,b?fﬂ;:ﬁ“po':ﬁ;wgfm Colliack 3 18 Kim Wilde, You Keep Me Hangin' On 333 E; 331?;"732! hgglne:tgg::ts;e:he Hore
A — Lou Gramm, Ready Or Not 7 11 Simply Red, The Right Thing 1013 Fleetwood Mac, Big Love 35 EX Russell Hitchcock, The River Cried
8 12 Kim Wilde, You Keep Me Hangin' On 1114 Herb Alpert, Diamonds A —  The Nylons, Kiss Him Goodbye
9 5 Madonna, La isla Bonita 1215 Stabilizers, One Simple ThmF A Bruce Hornsby, Every Little Kiss
10 15 Bryan Adams, Heat Of The Night 13 4 Cuﬂin%lCrew, | J“SF} Died In Your A A —  Whitne Hous{('m 1 Wanna Dance With S
113 Jt;zy Watley, Looking For A New Love }‘ 25 (S:;‘gve in'wSo AThelkiner Thé"gs I3 A — Hean, XW"? .
12 19 Huey Lewis & The News, | Know What | H SR s CEh [ A — Al Jarreau, Moonlighting
1310 Peter Wolf, Come As You Are e o AL e A —  Kraftwerk, The Telephone Call
14 9 Steve Winwood, The Finer Things T L:::a AZmyL‘es'so;:eI’n Lnoovuegh EX EX lennifer Warnes, First We Take Manhat
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MGCA’s ‘Cop 2° Turns Up Heat

BY STEVE GETT

NEW YORK The heat is on again,
as MCA prepares to launch the
soundtrack for the upcoming “Bev-
erly Hills Cop 2.” The leadoff sin-
gle, Bob Seger’s “‘Shakedown,” was
serviced to radio May 7, with the al-
bum due in stores May 18, two days
ahead of the movie’s national re-
lease.

Following the successful formula
of its double-platinum soundtrack
for the first “Cop” movie, MCA’s
“Beverly Hills Cop II”” album boasts
a strong selection of artists. In addi-
tion to the Seger cut, there are new
songs from George Michael, the
Jets, Ready For The World, the
Pointer Sisters, Charlie Sexton,

Corey Hart, James Ingram, and
new MCA r&b signings Sue Ann
and Pebbles.

“Like the first ‘Beverly Hills Cop’
soundtrack, we had very little time
to get this one together,” says
Kathy Nelson, MCA vice president
of film music. ‘“There was an incred-
ibly short postproduction period,
which can make things very diffi-
cult. The creative process does not
happen overnight, especially when
you're dealing with different writ-
ers, producers, and artists.”

Still, finding artists for the new
soundtrack did not present problems,
says Nelson. “It really wasn’t diffi-
cult. With a movie like this, every-
body likes to be involved,” she says.

As on the first “Cop” soundtrack,

Nelson worked hand in hand with
movie producers Don Simpson and
Jerry Bruckheimer, whose credits
also include “Footloose” and ‘“Top
Gun.”

“Their forte is that they seem to
have incredible instinct and under-
standing as to what works best in the
marriage of music and movies,” says
Nelson. “They genuinely love music,
which is a real important factor.”

After leading with the Seger
track, MCA plans a simultaneous
singles release of the Jets’ “Cross
My Broken Heart” and Ingram’s
“Better Way.” Columbia has the
single rights for “I Want Your Sex”
by ex-Wham' frontman Michael, for
which it has scheduled a June 5 re-
lease.

FULL FLIGHT

With the instrumental single
“Songbird” on the rise, sales of
Kenny G.’s Arista album, “Duo-
tones,” are starting to soar. Bullet-
ed at No. 41 on last week’s Hot 100
Singles chart, “Songbird” has
helped double sales of the young
saxophonist’s album, according to
Jim Cawley, Arista vice president
of sales.

“We’re now up to about 600,000
on the album, and it’s climbing rap-
idly,” says Cawley. “But it’s taken
quite a long time to break.’

After experiencing ‘“‘moderate
success at r&b” with several vocal
cuts from the album—*Duotones”

Unsurpassed in Quality

28¢
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1000 LOTS
100 POSTCARDS $25
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@ o
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(212) 382-0233

was originally released in July—
Cawley says Arista decided to fo-
cus its attention on “Songbird.”

“We finally came with it in
March, servicing it to jazz radio,
r&b, adult contemporary, and then
top 40,” he says. “Once people
gave it a chance, then they started
playing it more and more. The vid-
€o got a lot of exposure on VH-1.
In fact, VH-1 has been unbeliev-
able—1I don’t think this record
would have happened without
them.”

Arista has launched a full-scale
retail push on the G. project, says
Cawley. “Among other things, we
have a major promotional contest
going, where people can win a trip
to see Kenny at the Montreux Jazz
Festival [July 15-20].”

THE WHOLE TRUTH

New I.R.S. act the Truth is mak-
ing waves with the title track from
its recently released album,
“Weapons Of Love.” The song de-
buted at No. 92 on last week’s Hot
100 Singles chart, and, according to
Barry Lyons, I.R.S. vice president
of promotion, “It’s the fastest-
breaking track I've seen at album
rock radio since the Georgia Satel-
lites took off last year.”

I.R.S. launched the Truth single
March 30 with a promo-only CD,
says Lyons. “We picked up about
100 stations in two weeks, and it’s
been building steadily,” he adds.

The Truth—the UK. act is
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Big Time. Paul Simon brought his
“Graceland” tour to New York’'s Radio
City for a week of SRO dates. Now
he’s gearing up for a series of U.S.
charity shows (see On The Road,
page 26). (Photo: Chuck Pulin)

helmed by Mick Lister and ex-
Nine Below Zero member Dennis
Greaves—has just completed a
three-week stint as opening act for
Squeeze. On Friday (15), the band
will connect with Eddie Money for
a series of West Coast dates.

YOUNG VIRGINS

Virgin’s U.S. comeback has got-
ten off to a flying start with Cut-
ting Crew. Now the label is looking
for similar success with T'Pau,
whose Roy Thomas Baker-pro-
duced “Heart And Soul” jumped 20
places to No. 71 in its second week
on the Hot 100 Singles chart.

“T’Pau is breaking beautifully
for us,” says Phil Quartararo, Vir-
gin vice president of promotion.
“We set it up with a promo-only
CD and a cassette single, and now
we're really going after it at top 40
and in the dance clubs.”

On the rock front, Quartararo re-
ports significant action for “Wild
Frontier,” the new album from
Irish guitarist Gary Moore. “It's a
huge record at album rock radio,”
says Quartararo. “In its first three
weeks it was the most added al-
bum, and now it's starting to sell
very well. In the next few weeks
we’ll be putting out ‘Over The Hills
And Far Away’ as the first single.”

PRINGE STILL REIGNS

Any chance that constant flow of

| Prince albums might be a bit of

overkill—particularly with the new
(Continued on next page)

CONETOONED

Cliff Burnstein
outlines the goals
of newly formed
Squawk Records

Cliff Burnstein and Peter
Mensch’s Q-Prime management
organization boasts a formida-
ble stable of hard rock acts, in-
cluding Def Leppard, Dokken,
Metallica, and Tesla. Now the
managers are launching their
own PolyGram-distributed label,
Squawk Records. Burnstein
gives the lowdown to Billboard
talent editor Steve Gett.

Q: What made you decide to start
a label?

A: Peter and I always wanted a la-
bel at some point. As a manager,
sometimes you run across an act
that you’d love to have, but they
already have representation.
Queensryche is a good example.
When we heard their independent
EP in 1983, I thought they were
really hot. I got a number on the

we'll probably end up with hard
rock more than anything else is
the fact that we like hard rock.
But if we hear something we like
that’s new, we'll go after it no
matter what kind of music it is.
Q: Do you envision the possibili-
ty of managing Squawk acts?

A: We're not looking to do that. A
manager who sends us a tape has
to be comfortable that he’s not
about to make himself obsolete.
He has to feel safe that we’re not
going to poach what he’s got.

Q: Did you discuss the label’s for-
mation with your management
clients?

A: Yes, we did, and they under-
stood why we wanted to do it. I
wouldn’t be surprised in the long
run that most of the acts we sign
will be on recommendations from
our own bands. When they're on

band, only to find
that they already
had a manager.
Then they ended up
signing with EMI
America. So [ said,
““Fair enough—

‘The basic rule
is you only sign
what you like’

the road, they make
a lot of friends, and
people often bring
them tapes. They
get tapes of local
bands they've seen
or from guys they |

that’s it for me. All 1

can do is listen to their records,
and say hi if I see them backstage
somewhere.” That kind of thing
has always made us sad. When
you hear something you really
love, you want to be involved in it
when it’s young.

Fortunately, with the success of
the other bands we have in addi-
tion to Leppard, we were taken se-
riously enough to do a label with
somebody. PolyGram came to us
with a very good offer, so we
thought this was the time to go for
it.

Q: Why was PolyGram the right
company for Squawk?

A: They were prepared to give us
flexibility. We have absolute free-
dom of choice in terms of what
bands we want to have. PolyGram
also has a very good history lately
with new bands, especially hard
rock groups. We also have a little
clout there because of Leppard.
Additionally, with Peter being
based in England for six years, he
developed very good relationships
with PolyGram’s staff in all the
European territories. So it seemed
like the right place to be.

We are taking a large part of
the financial risk in terms of al-
bum budgets, videos, and tour
support. I'm glad we're in a posi-
tion to do that, but it's very much
our money on the line.

Q: Is Squawk primarily geared
toward hard rock, or are you
aiming for a more diverse roster?
A: One thing we'll never do is sign
something for the sake of diversi-
ty. The basic rule is you only sign
what you like. New acts are what
we’re looking for, and the reason

know, so if I'm out
with them I hear all kinds of
things.
Q: What are the first releases on
Squawk?
A: We've got three initial sign-
ings—IQ, Tony MacAlpine, and
Q5. Peter and I always like to go
shopping for records, and we orig-
inally got into 1Q, which is a Brit-
ish progressive rock band, after
picking up their first two indepen-
dent albums. We felt they had the
talent to make a really good rec-
ord, so when PolyGram ap-
proached us about the label, we
called 1Q’s manager to see what
they were up to. They sent us
some demos of their new songs,
which we liked.

The guys in Dokken actually
turned us onto Tony MacAlpine.
We got a tape and they were
right—he had great melodies and
there was some great playing on
it. He’d had an independent album
on Shrapnel, so we got him to go in
and cut a new album in December.

IQ and MacAlpine are both com-
ing out in May, and then we’ll
probably put Q5 out in August.
We first read about Q5 in some of
the heavy metal magazines.
They’d had two albums out in Eu-
rope, which Peter picked in the
U.K. We liked the second one, al-
though we still didn’t think it was
the ultimate Q5 album. So we
made a deal for a new album just
for the States, which is the only
territory available.

Maybe we’ll sign another band
this summer that’ll have some-
thing out by the end of the year.
We've already got our eyes on
one.
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‘Lady In Red’ Charts Belatedly In U.S.

De Burgh Single Is Revived

NEW YORK A&M has finally
landed a top 10 single with Chris
De Burgh’'s “The Lady In Red.”
The song from the the artist’s lat-
est album, “Into The Light,” was
originally released last fall but
failed to crack the U.S. market.

“When we put it out during the
last quarter of '86, it was a modest
adult contemporary hit, but we
couldn’t get more than a handful
of top 40 stations,’” says Rick
Stone, A&M vice president of pro-
motion.

“As the year was closing out,
though, we began to get airplay in
markets like Boston and the Bay
area. The public started asking for
the record, so we knew we were
going to come back with it in '87."

hit in 15 countries last year, with
international sales of De Burgh’s
album topping the 2 million mark,
according to Stone. He adds that
U.S. sales of “Into The Light”
have increased dramatically now
that the single has taken off here.
The album is bulleted at No. 55 on
this week’s Top Pop Albums chart.
“Success in the U.S. has been
elusive for Chris De Burgh,” says
Stone. “But now people have final-
ly ecaught up to his sound. ‘The
Lady In Red’ looks like it’s going
all the way. It feels like we've
spent half our lives breaking it,
but this is the kind of unpredict-
able thing that makes our business

exciting.”
STEVE GETT

(Continued from preceding page)
double set “Sign ‘O’ The Times” to
wade through?

“We don’t sense that, and cer-
tainly the charts disprove that,”
says Lou Dennis, Warner Bros.
vice president/director of sales.
“We're very excited with what’s
happening.”

Dennis points to the success of
the title track—which hit No. 1 on
the Hot Black Singles chart and
No. 3 on the Hot 100 Singles
chart—even though there was no
accompanying video in the U.S.

With a second single, “If | Was
Your Girlfriend,” just out, there is
nowhere to go but platinum, says
Dennis.

Prince is in Europe, where he
was set to begin a tour May 8 in
Stockholm, Sweden. The European
dates are scheduled to run through
the end of June and will climax
with a series of UK. shows.

“The Lady In Red” was a No. 1

NEW YORK Run-D.M.C. has struck a deal with
Adidas (who else?) for its own shoe and clothing
lines. Among the merchandise due in stores at the
end of July are three styles of basketball shoes, all
bearing Cadillac-inspired names—Fleetwood, El Do-
rado, and the Brougham.

In the meantime, the rap trio is gearing up for its
Together Forever co-headlining tour with the Beast-
ie Boys, scheduled to hit North American concert
halls in June. Prior to the U.S. dates, the two acts
are set for a series of British

Bun-ﬁ.M.L'. Wraps Deal With Adidas;
UA On Track With Brooks’ ‘Spaceballs’

NAME GAMES: Elvis Costello has released a new
U .K. single, “A Town Called Big Nothing,” under
the name the MacManus Gang. Accompanying him
on the record are Pete Thomas and Steve Nieve of
the Attractions and trumpet player Ross MacManus
(Elvis’ dad!). Ex-Pogue member Cait O'Riordan (El-
vis’ significant other!) and actor Sy Richardson pro-
vide the spoken parts. The latter has a lead role in
the upcoming movie ‘“‘Straight To Hell.”” The film’s
soundtrack will feature an in-

concerts.

Several U.K. politicians are
none too keen on the prospect
of a visit from those bad, bad
Beasties. According to a Peter

THEBEAT

strumental version of the sin-
gle.

SHORT TAKES II: John Mel-
lencamp—he’s dropped the

Bruinvels of the Conservative
Party, “Their kind of trash is

BY+STEVEGETT

Cougar—has been working in
Los Angeles on his next studio

obviously very dangerous.
They encourage free love and free drugs. This kind
of thing shouldn’t be allowed in Britain.”

Just wait until that giant phallus goes up!

MAKING TRACKS: A soundtrack album for the
Mel Brooks summer movie ‘“Spaceballs” will be the
next release from United Artists, according to label
president Jerry Greenberg. The title cut teams the
Spinners with producer Jellybean Benitez; also fea-
tured is a duet from Kim Carnes and Jeffrey Os-
bourne, co-produced by Osbourne and George Duke.

Greenberg and his brother, Bob, who revived the
UA label last year with the soundtrack for “The Ka-
rate Kid Part I1,”” have also been involved in prepar-
ing music for the upcoming James Bond movie, ‘“The
Living Daylights.” The soundtrack album, to be is-
sued on Warner Bros., boasts a theme song by a-ha.

Additionally, the Greenbergs are in the early
stages of compiling a soundtrack for “Bright
Lights, Big City,” starring Michael J. Fox.

SHORT TAKES I: David Crosby has landed a solo
deal with A&M. The label is hoping to have an album
out before the end of the year ... Johnny Marr of
the Smiths reportedly plays guitar on Ron Wood’s
upcoming solo album ... B.A.D. drew a host of fa-
mous faces to its recent series of shows at Manhat-
tan’s Irving Plaza. Among those spotted at the gigs
were David Bowie, Mick Jagger, Dave Stewart, Sim-
ply Red’s Mick Hucknall, ex-Clash member Paul Si-
menon, and Mike D. and MCA of the Beastie Boys
... Peter Holsapple, front man of recent I.R.S. sign-
ing the dB’s, will be playing solo club dates on a
cross-country trip to California that he’ll make in his
1963 pink Rambler. Holsapple's trip starts May 16 in
Baltimore, and he is scheduled for a June 6 arrival in
Los Angeles.

project for PolyGram. The al-
bum, produced by Don Gehman, is tentatively
scheduled for release in August . .. Rumors abound
that the next U2 album will be a live set ... Peter
Wolf has been busy rehearsing for a tour to promote
his EMI America album ‘““Come As You Are.”” Word
has it he’ll be accompanied on the road by guitarist
Jeff Golub and drummer Bobby Chouinard, both
former members of Billy Squier’s band . . . Jon Bon
Jovi visited New York’s Hard Rock Cafe April 30 to
present the eatery with one of his acoustic guitars
... A&M threw an entertaining bash May 3 at Sar-
di's restaurant in New York to celebrate the release
of Suzanne Vega's new album, ‘“‘Solitude Standing.”
Mingling with various label execs were A&M artists
Sting, Squeeze, and Joe Jackson. After the party,
Vega performed two concerts at the Schubert The-
ater across the road . .. Kiss has a July 27 release
date for its Ron Nevison-produced PolyGram al-
bum, “Condomnation” ... RCA hard roek act Grim
Reaper has two songs featured in the movie “Lust
For Freedom.” Both cuts will be included on the
group’s upcoming album, “Rock You To Hell” ...
Congrats to former Duran Duran drummer Roger
Taylor and his wife, Giovanna, on the recent birth of
a baby boy . . . After spending much of his time dur-
ing the past three years working on music for “Mi-
ami Vice,” Jan Hammer plans to concentrate on film
scores . . . Sylvia Rhone, head of Atlantic’s black de-
partment, honored the System with a lively dinner at
the Manhattan eatery B. Smith’s . . . Veteran British
boogie band Status Quo has reportedly inked a U.S.
deal with Bob Pittman’s QMI label . . . Curiosity
Killed The Cat will be the “next big thing’ to sur-
face from England. Mercury has just issued the
group’s debut album, “Keep Your Distance,” in the
U.K,, where it has rocketed to the top of the charts.

Seconds Out. PolyGram executive
vice president of marketing/sales Bob
Jamieson greets Eight Seconds after
the group’s show at New York's Ritz.
Pictured, from left, are Jamieson,
manager Alan White, and band
members Cesare and Andres del
Castillo.

READY T0 ROCK

PolyGram has high hopes for up-
and-coming rocker Jeff Paris,
whose new album, “Wired Up,” is
set for a June 15 release. The lead-
off single, “Saturday Nite,” which
Is already creating a strong buzz
at the label, goes out to radio at
the end of May.

Breaking new solo rock/pop art-
ists in 1987 is a major priority at
PolyGram, says the label’s senior
vice president of a&r, Dick Win-
gate. In addition to the Paris proj-
ect, a heavy push is planned for “5
To 1,” the debut album from Win-
gate signing Tom Kimmel.

Incidentally, Paris has just
signed with Tommy Mottola’s
Gotham-based Champion manage-
ment organization, whose client
roster boasts Daryl Hall & John
Oates, Carly Simon, and John
Cougar Mellencamp.

HAGAR UPDATE

Sammy Hagar is mixing his fi-
nal “contractual obligation” solo al-
bum for Geffen. The still-untitled
project, co-produced by Hagar and
Eddie Van Halen, is due June 22,
says manager Ed Leffler. A single,
“Give To Live,” ships June 1.

There are no plans for Hagar to
promote the album with live dates,
however. “Sammy is still lead sing-
er for Van Halen,” says Leffler.
He adds that Van Halen will start
cutting its next album in
September.

SHOOTING STARR

The swift success of Atlantic
Starr’s “All In The Name Of Love”
album can in part be attributed to
Warner Bros. making it a compa-
nywide project, says Oscar Fields,
the label’s vice president of
sales/black music.

As for the high-charting “Al-
ways,” bulleted at No. 17 on last
week’s Hot 100 Singles chart,
Fields says, “I think the formula of
starting something at black radio,
then going to adult contemporary,
and then taking it to pop worked
perfectly.

“This was our first record with
Atlantic Starr, and it was a major
priority even before the record
came out. Our big job now is just
to keep the single and the album
going up the pop charts.”

The Talent Report: Edited by
Steve Gett. Reporters: Linda

Moleski (New York) and Dave
DiMartino (Los Angeles).
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NEW YORK Billy Joel will per-
form six concerts in the Soviet
Union this summer. The tour, or-
ganized in conjunction with the So-
viet concert agency Goskonsert,
calls for three dates at Moscow’s
Olympie Sports Complex, on July
26, 27, and 29, and three shows at
the V.1. Lenin Sports and Concert
Complex in Leningrad, starting
Aug, 2.

The piano man is the first Amer-
ican popular music star to take a
full-fledged rock show to the Sovi-
et Union. A documentary of his
visit—considered to be one of the
most significant cultural ex-
changes under the U.S.-Soviet
General Exchanges Agreement
signed during the 1985 Reagan-
Gorbachev summit—will be
filmed. According to Joel, howev-
er, it’s unlikely that the shows will

Piano Man To Tour Russia;
Simon In Benefit Goncerts

EW DEAL: Under a new agree-
ment, Facility Management of
New York Inc. and John Scher
Presents Inc. will be co-promoting
concerts at the Nassau Veterans
Memorial Coliseum in Long Is-
land, N.Y. FMNYI has managed
the 17,000-seat arena since 1980.

According to John Scher, presi-
dent of JSP and Monarch Enter-
tainment Bureau Inc., and the na-
tion’s second highest grossing
promoter in 1986, “The new part-
nership will make possible cross
promotion and advertising be
tween the coliseum concerts and
those we are also producing at the
Meadowlands Arena in New Jer-
sey and Madison Square Garden in
New York City, thus making pos-
sible substantial savings to the
artists who choose to play at Nas-
sau and other of our concert pro-

be recorded for - motions. "
an album |

Under an “N I“[ by Hnnn SHORT
agreement with T TAKES: The
Gosteleradio, the = Psychedelic
U.S.S.R. state ! Furs begin a

committee for

radio and television, one of the
Joel concerts will be taped for na-
tional TV broadcast in the Soviet
Union.

GRACELAND»AID: A June 15
concert in Atlanta is the first of
eight U.S. benefits to be given by
Paul Simon and 24 South African
musicians. Net proceeds from the
shows will be divided equally
among three charity concerns.

One-third of the money will go
to the Children of Apartheid, a
fund to aid detained and impris-
oned children in South Africa; one-
third will go to the United Negro
College Fund; and the remaining
third will be split among local mu-
nicipal charities—dedicated to aid-
ing the plight of hungry, home-
less, abused, and disadvantaged
children—in each of the cities
where the concerts are to be held.

In addition to the Atlanta date,
Simon is set to perform in the fol-
lowing cities: Philadelphia, June
17; Boston, June 19; Detroit, June
22; Chicago, June 28; Milwaukee,
June 29; Washington, D.C., July 1;
and New York, July 2. All venues
will be announced shortly,

monthlong U.S.
tour May 16 in San Francisco, with
ex-Duran Duran guitarist Andy
Taylor opening the dates .. . Echo
& the Bunnymen and New Order
will co-headline a 22-date U.S.
tour, starting Aug. 13 ... Norby
Walters Associates has Kool &
the Gang and Luther Vandross
booked on extensive U.S. tours
through early fall ... The Pine
Knob Music Theatre in Clarkston,
Mich., kicks off its 1987 Miller
Genuine Draft concert series with
a May 23 show from Billy Idol and
the Cult . .. Bad Company is now
the opening act on Deep Purple’s
North American tour ... Chris
Hillman & the Desert Rose Band
is out promoting its eponymous
MCA/Curb album . .. Sammy Ash
and T.P.A. have lined up a May 20
booking at Manhattan’s Ritz club
for two up-and-coming groups,
Caught In The Act and the
Rhythm Method.

Edited by Steve Gett. Assistance
provided by Linda Moleski (New
York). Send information to On
The Road, C/0 Billboard, 1515
Broadway, New York N.Y., 10036
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COLOR
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CINCINNATI, OHIO 45225

(513) 681-8400,

Amusement Business®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
U2 Pontiac Silverdome April 30 $853,347 51,718 Celtar Door Prods.
LONE JUSTICE Pontiac, Mich. $16.50 sellout
The Centrum in Worcester May 2-4 $601,739 37,482 Don Law Co.
LONE JUSTICE Worcester, Mass. $16.50 seliout
LUCIANO PAVAROTTI Met Center April 28 $592,189 14,533 Tibor Rudas Theatrical Organization
Bloomington, Minn. $250-$10 16,000
HUEY LEWIS & THE NEWS Hartford Civic Center April 29-May 1 $497,625 29,468 Cross Country Concerts
LONNIE MACK Hartford, Conn. $17/315 sellouts
ERIC CLAPTON Madison Square Garden Center Apni 27 $382,200 19,992 Ron Delsener Enterprises
THE ROBERT CRAY BAND New York, N.Y. $20/§18.50 sellout
ERIC CLAPTON Pacific Amphitheatre Apnl 13 $301,958 18,765 Nederlander
THE ROBERT CRAY BAND Costa Mesa, Calif. $20.35/814 sellout
u2 Rosemont Horizon April 29 $270,923 16,854 Jam Prods. Ltd.
LONE JUSTICE t, . $16.50/$14.50 seflout
BILLY JOEL Reunion Arena April 16 $264,198 16,460 PACE Concerts
Dallas, Texas $17.50 17,000
LUTHER VANDROSS Greensboro Coliseum Complex May 1 $253,968 15,703 Stageright Prods.
SHIRLEY MURDOCK Greensboro, N.C. $16.50 sellout D Unhmited
BILLY JOEL The Summit April 20 $250,417 14,556 PACE Concerts
Houston, Texas $12.75 16,000
PAUL ANKA Fox Theatre April 29-May 3 $243 316 15,747 n-house
BERNADETTE PETERS Atlanta, Ga. $25.50/$22.50/ 37,424
$19.50/$15.50
LUTHER VANDROSS Baltimore Arena May 2 $237,563 13975 Stagenight Prods.
SHIRLEY MURDOCK Baltimore, Md. $17.50 sellout
BILLY JOEL Frank Erwin Center April 22 $222,737 13,128 PACE Concerts
Univ. of Texas at Austin $17.50 15,000
Austin, Texas
LUTHER VANDROSS Hampton Coliseum May 3 $186,655 10,907 Stageright Prods.
SHIRLEY MURDOCK Hampton, Va. $17.50 sellout Party Time Prods.
DEEP PURPLE Cvic Arena April 29 $144,714 9,802 DiCesare-Engler Prods.
BAD COMPANY Pittsburgh, Pa. $14.75 12,500 PACE Concerts
KOOL & THE GANG Concord Pavilion May 1 $122,066 7,558 n-house
| KLYMAXX Concord, Calif. $18.50/$14.50 8475
DIANA ROSS Concord Pavilion May 3 $118,887 6,327 in-house
MACK & JAMIE Concord, Calif. $22.50/$15.50 8475
ROY CLARK & MEL TILLIS Fox Theatre April 18 $109,587 1224 Fox Concerts
St. Louis, Mo. $23.90/$6.50 9234 Steve Litman Prods.
DEEP PURPLE RPI Fieldhouse April 27 $99,340 7,039 Monarch Entertainment Bureau
BAD COMPANY Rensselaer Polytechnic Institute $14.50 sellout John Scher Presents
Troy, N.Y. Northeast Concerts
REO SPEEDWAGON Nashville Municipal Auditorium April 7 $92,314 6,770 Sound Seventy Prods.
THE GEORGIA SATELLITES Nashville, Tenn. $14 9,500
CAMEQ The Summit April 24 $90,930 6,018 PACE Concerts
STARPOINT Houston, Texas $17.50 7,000
MIKKI HOWARD
ANNE MURRAY Queen Elizabeth Theatre April 17-18 $90,724 5,137 Brimstone Prods.
Vancouver Civic Theatres ($121,810 Canadian) 5,600
Vancouver, British Columbia $25/$22.50
LUTHER VANDROSS Greenwvilie Memorial Auditorium April 30 $86,295 5,886 Stageright Prods.
SHIRLEY MURDOCKX Greenville, S.C. $15 sellout
CONWAY TWITTY Mid-South Coliseum May 2 $84,225 5,964 Jayson Promotions
LORETTA LYNN Memphis, Tenn. $15 9,503
ELVIS COSTELLO Bren Event Center Apnil 17 $76,400 4,952 Avalon Attractions
NICK LOWE Univ. of California-Irvine 316 sellout
Irvine, Calif.
GEORGE JONES Centennial Hall May 3 $56,980 4,778 Stellar Entertainment
RANDY TRAVIS Unw. of Toledo $13.75 9,662
PATTY LOVELESS Toledo, Ohio
HANK WILLAIMS JR. & THE BAMA | Viking Hall April 30 $52,430 4,007 Stellar Entertainment
BAND Bristol, Tenn. $14.50/$13.50 5,000 Gehl Corp.
STEVE EARLE
RANDY TRAVIS Theatre 111, National Art Center April 30 $50,178 4,067 Stellar Entertainment
HWY 101 Ottawa, Ontanio ($67,372 Canadian) setlout Concert Prods. International
$17.50/$15.50
MOTORHEAD Hollywood Palladium April 24 $49,965 3,608 Avalon Attractions
LIZZY BORDEN Hollywood, Calif. $15 4,400
THE STRANGLERS The Ritz April 1617 $49,732 2,008 Monarch Entertainment Bureau
VIGIL New York, N.Y. $15/$13.50 3,000 John Scher Presents
TEMPTATIONS Paramount Theatre Apnl 11 $48,740 2972 White Rose Ltd.
BEN E. KING Seattle, Wash. $17.50/$15.50 setlout
ANNE MURRAY Northern Alberta Jubilee April 14 $47,764 2,602 Brimstone Prods.
Auditorium ($64,130 Canadian) seltout
Edmonton, Alberta 325
DAVID COPPERFIELD Rushmore Hall, Rushmore Plaza May 1 $45,500 3548 Rapid City Journal
Civic Center $15/513/811 sellout KKLS AM/FM
Rapid City, S.D.
ANNE MURRAY Saskatoon Centennial Auditorum  April 7-8 $45,247 3,600 Brimstone Prods.
Saskatoon, Saskatchewan ($60,750 Canadian) sellout
$22.50/$20
LOS LOBOS Riviera May 2 $38,750 2,500 Jam Prods. Ltd.
OTIS RUSH Chicago, IIl. $15.50 sellout
KANSAS Grand Ole Opry House April 9 $38,660 3,030 Sound Seventy Prods.
IN PURSUIT Nashville, Tenn. $14.50/$13.50 4424
KOOL & THE GANG Fox Theatre Apnil 17 $38,161 2976 Fox Concerts
St. Louis, Mo. $17.50/$15.50/$8.75 4,598 Steve Litman Prods.
ANNE MURRAY Manitoba Centennial Concert Hall ~ Apnil 6 $36,147 2230 Brimstone Prods.
Winnipeg, Manitoha ($48,532 Canadian) sellout
$25/$22.50
KENNY G. Tampa Theatre May 2 $34,790 2,589 Fantasma Prods.
Tampa, Fla. $14 2,800
seflout
RANDY TRAVIS Massey Hall Aprid 29 $34,669 2,636 Stellar Entertainment
HWY 101 Toronto, Ontario (346,548 Canadian) seliout Concert Prods. International
$18.50
ANNE MURRAY Saskatchewan Center of the Arts  April 9 $33,389 1,900 Brimstone Prods.
Regina, Saskatchewan (344,830 Canadian) seliout
$25/$22.50

Copyrighted and compiled by Am
be submitted to Kathy Vandercoo

615-748-8120.

312-236-2085; or Melinda Newman in New York at 212-764-731

usement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and shouid
k in Nashville at 615-748-8138; Linda Deckard in Los Angeles at 21 3-859-5338; Louise Zepp in Chicago at
4. For research information contact Gina DiPiero or Karen Oertley in Nashville at
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Billboard

CHART
RESEARCH
PACKAGES

The definitive lists of the
topsingles and albums,
year by year, covering the
entire history of the Black
(R&B) charts.

Based on the authorita-
tive statistical research of
the music industry’s fore-
most trade publication.

TITLES AVAILABLE:

#1 Black Singles, 1948
through 1985. ($50.00).
#1 Black Albums, 1965
through 1985. ($25.00)
Listings include Billboard
issue date, title, artist and
label of the number one
record of each week,

Top Ten Black Singles,
1948 through 1985.
($50.00)

Top Ten Black Albums,
1965 through 1985.
($25.00)

Listings include title, artist

and label of every record

that reached number 10

or higher on the Billboard

Black Singles or Black LPs

chart. Titles are listed

alphabetically within each
year. #1 records are indi-
cated.

Top Black Singles Of The
ear, 1946 through
1985. ($50.00)
Top Black Albums Of
he Year, 1966
through 1985.($25.00)
The annual charts of the
top records of the year in
rank order, as published
in Billboard’s year-end spe-
cial issues. Listings in-
clude title, artist and label
for each entry.

Billboard Chart Research
Attn: Jim Canosa
1515 Broadway
New York, NY 10036
Please send me the fol-
lowing Billboard Chart

Research Packages:

E-1 O Number One Black Singles
@ $50.00

E-2 O Top Ten Black Singles
@ §50.00

E-3 O Top Black Singles Of The
Year @ $50.00

F-1 O Number One Black
Albums @ $25.00

F-2 O Top Ten Black Albums
@ §25.00

F-3 O Top Black Albums Of The
Year @ $25.00

F-3 O Individual vearly lists
from
(please list book code num-
ber) for

(please list vear(s)desired.)
Check or money order is
enclosed in the amount of:

(Sorry. no C.O.D. or billing.

Name

Company

Address
City, State. Zip
Overseas air mail rates available

Play “FAYE,”
the brand new
single from
Stetsasonic’s
debut album
ON FIRE.
Produced,

B/W FOREVER MY BEAT Written,
arranged,

mixed,
created, and

S T Stetsasized
| b
E T S‘t,:etsasonic.

upon request.
All sales are final.
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NEW YORK The Howard Univ.
School of Communications and the
Univ. of Texas at Austin’s College
of Communications will co-host a
National Invitational Conference
on Minorities June 18-20 in Wash-
ington, D.C.

The three-day conference will
focus on three areas: the demo-
graphic representation of minor-
ities in the professional areas of
journalism, broadcasting, film,
speech communications, advertis-
ing, and public relations; factors

Media Gonference Set

that lead to a lack of minorities in
communications; and programs
that increase the representation of
minorities in communications.
Howard and the Univ. of Texas
plan to publish the proceedings of
the conference in book form as
well as issue a policy statement on
minority participation in the me-
dia.

For more information, contact
Dr. Mary Carter-Williams, School
of Communications, Howard
Univ., Washington, D.C. 20059.

Midnight Natalle. Manhattan’s Natalie Cole is having three tracks from her upcoming album produced by ex-Midnight
Starr members Vincent Calloway, left, and Reggie Calloway.

FOR WEEK ENDING MAY 16, 1987

Bil mr d ™ Socg:’:trigfh:hilsggjt;li?:ia”tti)g: r:\a’;ugg iig?gjhi:ne%, stored
® in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.
% Compiled from a national sample of retail store %
é E § g and one-stop sales reports. é é § g
z ] o z = » o
2 |1 5| | ¢ | ARTIST TITLE 2| 5| 3| ¢ | ARTST TITLE
= 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = = ~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
* & NO.1 * & 39 | 28 | 2 | 11 | EXPOSE ARISTAAL 8441 (8.98) EXPOSURE
@ 2 2 30 LUTHER VANDROSS A EPK fE 40415 (CD) 2 weeks at No, One GIVE ME THE REASON 48 3 LAKESIDE soLAR $T-72553 (8.98) POWER
2 1 1 28 FREDDIE JACKSON A CAPITOL ST 12495 (8.98) (CD) JUST LIKE THE FIRST TIME 41 41 43 4 LILLO THOMAS CAPITOL ST-12450 (8.98) LILLO
3 3 4 8 JODY WATLEY @ mca 5898 (8.98) (CD) JODY WATLEY 22 | 45 | 42 | 21 DOUG E. FRESH & THE GET FRESH CREW REALITY F-9649/FANTASY (8.98) OH, MY GOD!
@ 5 7 3 PRINCE PAISLEY PARK 1.25577/WARNER BROS. (15.98) (CD) SIGN 'O’ THE TIMES 51 51 5 GRANDMASTER FLASH ELEKTRA 60723 (8.98) BA-DOP-BOOM-BANG
5 4 3 22 | CLUB NOUVEAU A waRNER BROS. 25531-1 (8.98) (CD) LIFE, LOVE & PAIN 44 | 38 | 41 45 | CLARENCE CARTER ICHIBAN 1003 (8.98) DR.C.C.
6 6 6 34 CAMEQ A ATLANTA ARTISTS 830-265-1/POLYGRAM (CD) WORD UP 45 39 50 21 RAY, GOODMAN & BROWN EMi-AMERICA ST 17235 (8.98) TAKE IT TO THE LIMIT
7 7 8 58 ANITA BAKER A2 ELEKTRA 60444 (8.98) (CD) RAPTURE 4% | 46 55 24 TIMEX SOCIAL CLUB DANYA F 9645/FANTASY (8.98) VICIOUS RUMORS . .. THE ALBUM
8 8 9 38 MELBA MOORE capiTOL ST 12471 (8.98) (CD) A LOT OF LOVE 47 33 30 2 MILLIE JACKSON JivE 10161016-J/RCA (8.98) AN IMITATION OF LOVE
@ 13 20 3 ATLANTIC STARR WARNER BROS. 1-25560 (8.98) (CD) ALL IN THE NAME OF LOVE 52 52 4 GEORGIO MOTOWN 6229 (8.98) SEXAPPEAL
11 1) 7 HERB ALPERT a&m $P-5125 (8.98) (CD) KEEP YOUR EYE ON ME 58 67 5 CHUCK STANLEY DtF JAM BFC 40514/COLUMBIA (8.98) THE FINER THINGS IN LIFE
| 11 10 5 25 BEASTIE BOYS A3 pEF JAM BFC 40238/COLUMBIA (CD) LICENSED TO ILL 50 | 50 | 45 14 DONNA ALLEN 21 RECORDS 90548/ATCO (8.98) PERFECT TIMING
12 9 10 41 SHIRLEY MURDOCK ELEKTRA 9 60443-1 (8.98) (CD)} SHIRLEY MURDOCK! 51 44 87 22 GEORGE HOWARD mca 5855 (8.98) (CD) ANICE PLACE TOBE
@ 16 17 8 SMOKEY ROBINSON MOTOWN 6626 ML (8.98) (CD) ONE HEARTBEAT @ 59 65 4 ALPHONSE MOUZON MPC 6001/0PTIMISM (8.98) (CD) LOVE FANTASY
14 14 15 10 THE SYSTEM ATLANTIC 81691 (8.98) (CD) DON'T DISTURB THIS-GROOVE 53 42 54 17 MANTRONIX SLEEPING BAG TLX 8 (8.98) MUSIC MADNESS
15 15 11 64 JANET JACKSON A2 a&M SP-5106 (9.98) (CD) CONTROL 54 54 47 27 ONE WAY MCa 5823 (8.98) ONE WAY XI|
16 | 17 | 13 | 21 | NAJEEEM-AMERICAST 17241 (8.98) (CD) NAJEE'S THEME 5 | 53 | 49 | 10 | DAVID SANBORN wARNERBROS. 1-25479 (9.98) (CD) A CHANGE OF HEART
@ 20 | 4 36 KENNY G. ® ARISTA ALB-8427 (8.98) (CD) DUOTONES 60 | — 2 PUBLIC ENEMY OtF JAM BFC 49658/COLUMBIA YO! BUM RUSH THE SHOW
18 12 12 30 LOOSE ENDS mca 5745 (8.98) (CD) THE ZAGORA 57 49 39 25 READY FOR THE WORLD @ mca 5829 (8.98) (CD) LONG TIME COMING
19 19 19 7 PATRICE RUSHEN ARISTA AL-8401 (8.98) WATCH OUT! 58 47 35 8 SHEILA E. PAISLEY PARK 25498-1/WARNER BROS. (8.98) (CD) SHEILA E.
20 21 21 24 KOOL & THE GANG @® MERCURY 830-398-1-M/POLYGRAM (CD) FOREVER 62 59 35 HOWARD HEWETT ELEKTRA 60487-1 (8.98) (CD) | COMMIT TO LOVE
21 18 16 27 ARETHA FRANKLIN @ ARiSTA AL-8442(9.98) (CD) ARETHA 60 55 60 | 34 R.J.’S LATEST ARRIVAL MANHATTAN ST-53037 (9.98) HOLD ON
@ 26 | 27 7 KOOL MOE DEE Jive 1025/RCA (8.98) KOOL MOE DEE 61 63 57 10 STEADY B JIVE/RCA 1020-J/RCA (8.98) BRING THE BEAT BACK
23 22 22 33 GREGORY ABBOTT @ COLUMBIA BFC 40437 (CD) SHAKE YOU DOWN 65 71 3 BOBBY MCFERRIN BLUE NOTE BT 85110/MANHATTAN (8.98) (D)  SPONTANEOUS INVENTIONS
24 | 23 | 18 | 36 | PHYLLIS HYMAN piR ST 53029/MANHATTAN (9.98) (CD) LIVING ALL ALONE 63 | 66 | 61 8 RAINY DAVIS CoLUMBIA BFC 40635 (8.98) SWEETHEART
25 25 32 7 SALT-N-PEPA NEXT PLATEAU PL 1007 (8.98) HOT, COOL & VICIOUS 64 56 46 12 MADHOUSE PaISLEY PARK 1-25545/WARNER BROS. (8.98) (CD) 8
@ 43 | 43 7 SURFACE cotumaia 40374 SURFACE 65 | 57 | 56 | 14 | EGYPTIAN LOVER EGYPTIAN EMPIRE DMSR-00773/MACOLA (8.98) ONE TRACK MIND
@ 32 1 28| 11 D.J. JAZZY JEFF & THE FRESH PRINCE Jive 1026-1.J/RCA (8.98) ROCK THE HOUSE 66 | 67 | 62 12 BRUCE WILLIS MOTOWN 6222-ML (8.98) (CD) THE RETURN OF BRUNO
28 24 31 11 2 LIVE CREW LUKE SKYY WALKER XR 100 (8.98) 2 LIVE CREW IS WHAT WE ARE 74 70 | 111 | WHITNEY HOUSTON AS8 ARISTA AL8-8212 (8.98) (CD) WHITNEY HOUSTON
29 27 23 22 MIKI HOWARD ATLANTIC 81688 (8.98) COME SHARE MY LOVE RE-ENTRY BOBBY BROWN mca 5827 (8.98) KING OF STAGE
30 | 31 44 6 AL GREEN a&MsP 5150 (8.98) (CD) SOUL SURVIVOR 69 | 713 66 4 CHERYL LYNN MANHATTAN ST0-53035 (8.98) (CD) START OVER
3 | 4 36 LIONEL RICHIE A3 MOTOWN 6158 ML (9.98) (CD) DANCING ON THE CEILING 70 [ 64 58 62 THE JETS @ MCa 5667 (8.98) (CD) THE JETS
@ 36 38 6 MARVIN SEASE LONDON 830 794-1/POLYGRAM MARVIN SEASE 1 1 — | 20 JAMES (D-TRAIN) WILLIAMS coLumaia BFC 40465 MIRACLES OF THE HEART
33 |LS808 K25 17 ROBERT CRAY @ HIGHTONE/MERCURY 830 568-1/POLYGRAM (CD) STRONG PERSUADER 72 72 74 29 CHICO DEBARGE MOTOWN 621 4ML (8.98) CHICO DEBARGE
@ NEW)D | ! LISA LISA & CULT JAM COLUMBIA FC 40477 SPANISH FLY 73 | 70 | 73 | 11 | BUNNY DEBARGE MOTOWN 6217 ML (8.98) IN LOVE
@ 40 | 36 24 KLYMAXX CONSTELLATION 5832/MCA (8.98) (CD) KLYMAXX 74 68 69 6 MILLIE SCOTT aTH & B'WAY 4004/ISLAND (8.98) (CD) LOVE ME RIGHT
% |2 |8 5 STARPOINT ELEKTRA 60722 (8.98) (CD) SENSATIONAL 75 69 63 32 TINA TURNER A CAPITOL PJ-12530(9.98) (CD) BREAK EVERY RULE
37 | 37 | 4 | 19 | THE GAP BAND TOTAL EXPERIENCE 2700-1/RCA (8.98) GAP BAND 8 O Albums with the greatest sales gains this week, (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
% [ %] | 6| nons erocaren o FASNGHELL | SFihcton o o 00000 iy AR tcanctr sl | mitln s s ach it o b
an

www.americanradiohistorv.com

BILLBOARD MAY 16, 1987



www.americanradiohistory.com

FOR WEEK ENDING MAY 16, 1987

Bilboard Hot Black Singles SALES & AIRPLAY.
A ranking of the top 40 black singies by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.
x x
SALES AIRPLAY
o |2 it 0l | i 52
Iy |2y TITLE ARTIST 20 Iy |2y TITLE ARTIST 20
1 1 JUST TO SEE HER SMOKEY ROBINSON 2 1 1 ALWAYS ATLANTIC STARR 1
2 2 THERE'S NOTHING BETTER THAN LOVE L. VANDROSS/G. HINES 4 2 3 BACK AND FORTH CAMEO 3
3 4 BACK AND FORTH CAMEO 3 3 4 JUST TO SEE HER SMOKEY ROBINSON 2
4 5 ALWAYS ATLANTIC STARR 1 4 7 HAPPY SURFACE 5
5 3 DON'T DISTURB THIS GROOVE THE SYSTEM 12 5 13 HEAD TO TOE LISA LISA & CULT JAM 9
6 10 IT'S BEEN SO LONG MELBA MOORE 6 6 8 | DON'T WANT TO LOSE YOUR LOVE FREDDIE JACKSON 7
7 14 | DON'T WANT TO LOSE YOUR LOVE FREDDIE JACKSON 7 7 5 SAME OLE LOVE (365 DAYS A YEAR) ANITA BAKER 10
8 11 HAPPY SURFACE 5 8 12 IT'S BEEN SO LONG MELBA MOORE 6
9 17 GO ON WITHOUT YOU SHIRLEY MURDOCK 8 9 2 THERE'S NOTHING BETTER THAN LOVE L. VANDROSS/G. HINES 4
10 12 WATCH OUT PATRICE RUSHEN 11 10 11 GO ON WITHOUT YOU SHIRLEY MURDOCK 8
11 8 I'D STILL SAY YES KLYMAXX 13 11 9 WATCH OUT PATRICE RUSHEN 11
12 6 SIGN 'O’ THE TIMES PRINCE 19 12 14 IMAGINATION MIKI HOWARD 15
13 16 ZIBBLE, ZIBBLE (GET THE MONEY) THE GAP BAND 16 13 17 ROCK STEADY THE WHISPERS 18
14 13 SAME OLE LOVE (365 DAYS A YEAR) ANITA BAKER 10 14 16 SE LA LIONEL RICHIE 14
15 20 HEAD TO TOE LISA LISA & CULT JAM 9 15 23 DIAMONDS HERB ALPERT 17
16 18 SE LA LIONEL RICHIE 14 16 21 WHY SHOULD | CRY? NONA HENDRYX 22
17 15 SEXAPPEAL GEORGIO 28 17 20 ARE YOU MAN ENOUGH? FIVE STAR 20
18 22 IMAGINATION MIKI HOWARD 15 18 22 8TH WONDER OF THE WORLD ISLEY/JASPER/ISLEY 24
19 7 | GOT THE FEELIN' (IT'S OVER) GREGORY ABBOTT 27 19 28 WHY YOU TREAT ME SO BAD CLUB NOUVEAU 25
20 9 SEXY GIRL LILLO THOMAS 36 20 24 NEVER SAY NEVER DENIECE WILLIAMS 21
21 30 DIAMONDS HERB ALPERT 17 21 10 'D STILL SAY YES KLYMAXX 13
22 26 EVERYTHING'S GONNA BE ALRIGHT AL GREEN 23 22 6 DON'T DISTURB THIS GROOVE THE SYSTEM 12
23 — NEVER SAY NEVER DENIECE WILLIAMS 21 23 25 RELATIONSHIP LAKESIDE 26
24 35 ARE YOU MAN ENOUGH? FIVE STAR 20 24 15 ZIBBLE, ZIBBLE (GET THE MONEY) THE GAP BAND 16
25 21 LOOKING FOR A NEW LOVE JODY WATLEY 47 25 37 STILL A THRILL JODY WATLEY 31
26 31 BARBARA'S BEDROOM WHISTLE 37 26 32 | COMMIT TO LOVE HOWARD HEWETT 29
27 19 | KNEW YOU WERE WAITING (FOR ME) A. FRANKLIN/G. MICHAEL 46 27 29 BABY LET'S KISS JESSE JOHNSON 30
28 23 OH HOW | LOVE YOU (GIRL) JAMES (D-TRAIN) WILLIAMS 40 28 36 RHYTHM METHOD R.J.'S LATEST ARRIVAL 34
29 39 ROCK STEADY THE WHISPERS 18 29 30 CHICAGO SONG DAVID SANBORN 35
30 40 SONGBIRD KENNY G. 39 30 26 EVERYTHING'S GONNA BE ALRIGHT AL GREEN 23
31 38 MY MIKE SOUNDS NICE SALT-N-PEPA 42 31 39 LIES JONATHAN BUTLER 41
32 25 STONE LOVE KOOL & THE GANG 59 32 33 CELEBRATE OUR LOVE RAY, GOODMAN & BROWN 38
33 — 8TH WONDER OF THE WORLD ISLEY/JASPER/ISLEY 24 33 27 CAN'T YOU FEEL MY HEART BEAT CLAUDJA BARRY 33
kL) — WHY SHOULD | CRY? NONA HENDRYX 22 kL) — | FEEL GOOD ALL OVER STEPHANIE MILLS 43
35 34 RELATIONSHIP LAKESIDE 26 35 — WANT YOU FOR MY GIRLFRIEND 4 BY FOUR 44
36 24 HE WANTS MY BODY STARPOINT 69 36 3 | CAN'T LET YOU GO NORWOOD 32
37 — WHY YOU TREAT ME SO BAD CLUB NOUVEAU 25 37 — LOVERS BABYFACE 45
38 32 | CAN'T LET YOU GO NORWOOD 32 38 — SOMEONE THE TEMPTATIONS 48
39 - PLAY THIS ONLY AT NIGHT DOUG E. FRESH 64 39 — SHOW ME THE WAY REGINA BELLE 49
40 29 EGO MANIAC JOCELYN BROWN 78 40 — | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 50

©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

24

2

37

3

55

81

76

78

2

82

52

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

8TH WONDER OF THE WORLD

(131, ASCAP/WB, ASCAP)

AIN'T YOU HAD ENOUGH LOVE

(MCA, ASCAP/Brampton, ASCAP/Virgin, ASCAP)
ALL | NEED

(SMB, BMI/Balymor, ASCAP)

ALWAYS

(Jodaway, ASCAP) CPP

ARE YOU MAN ENOUGH?

(Rare Blue, ASCAP/Black Lion, ASCAP)

BABY LET'S KISS

(Shockadelica, ASCAP/Almo, ASCAP) CPP/ALM
BACK AND FORTH

(All Seeing Eye, ASCAP/PolyGram, ASCAP/Better
Days, BMI/PolyGram Songs, BMI)

BAD WEATHER

(A.Naga, BMI)

BARBARA'S BEDROOM

(ADRA, BMI/Guinea Farm, BMI)

CAN'T YOU FEEL MY HEART BEAT

(Any Kind Of Music, ASCAP)

CELEBRATE OUR LOVE

{(Bush Burnin', ASCAP)

CHICAGO SONG

(Thriller Miller, ASCAP/MCA, ASCAP)

DAY BY DAY

(Mardix, BMI/Bon-Jose, BMI)

DIAMONDS

(Flyte Tyme, ASCAP)

DON'T BLOW A GOOD THING

(Wiz Kid, BMI/lrving, BMI)

DON'T DISTURB THIS GROOVE

(Science Lab, ASCAP)

DON'T TAKE YOUR LOVE AWAY

(Downstairs, BMI/Piano, BMI/Mighty Three, BMI)
D.Y.0.8.

(Philesto, BMI/Harrindur, BMI)

EGO MANIAC

(Huemar, BMI/Blackwood, BMI/Mom's Back Porch,
BMI) CPP/ABP

EVERYTHING'S GONNA BE ALRIGHT

(Pop Spiritual, BMI/Al Green, BMI/Irving, BMI)
CPP/ALM

FEELS LIKE THE FIRST TIME

(Sigh Music)

FEELS SO GOOD TO ME

(Bush Burnin', ASCAP)

FREAKAHOLIC

(Tpyge, BMI)

GO ON WITHOUT YOU

69

27

13

61

70

98

87

n

(Troutman's, BMI/Saja, BMI)

HAPPY

(Brampton, ASCAP) CPP

HE WANTS MY BODY

(Glass House, BMI/Irving, BMI) CPP/ALM

HEAD TO TOE

(Forceful, BMI/Willesden, BMI) CPP

HEY THERE LONELY GIRL

(Famous, ASCAP) CPP

| CAN'T LET YOU GO

(Magnolia, BM1/Aruba, ASCAP)

| COMMIT TO LOVE

(WB, ASCAP/E/A, ASCAP/Make It Big,
ASCAP/Kallista, ASCAP/Jobete, ASCAP) CPP

| DON'T WANT TO LOSE YOUR LOVE

(Su-ma, BMI/Bush Burnin’, ASCAP)

| FEEL GOOD ALL OVER

(On The Move, BMI/Starlight, ASCAP/MCA, ASCAP)
| GET A RUSH

(Muscle Shoals, BMI/Jalew, BMI) CPP/ABP

1 GOT THE FEELIN' (IT'S OVER)

(Charles Family, BMI/Alli Bee, BMI/Grabbitt, BMI)
| KNEW YOU WERE WAITING (FOR ME)
(Chrysalis, ASCAP/Rare Blue, ASCAP/Little Shop Of
Morgansongs, BMI) CPP

| PROMISE TO REMEMBER

{Big Seven, ASCAP)

| WANNA DANCE WITH SOMEBODY (WHO LOVES
ME}

(Irving, BMI/Boy Meets Girl, BMI)

I'D STILL SAY YES

(Hip Trip, BMI/Klymaxx, ASCAP/Hip Chic,
BM!/Midstar, BMI) CPP

(IF YOU) LOVE ME JUST A LITTLE

(Littie Tanya, ASCAP/MCA, ASCAP/Forceful,
BMI/Willesden, BMI)

IMAGINATION

(Bourne, ASCAP/Music Sales, ASCAP)

AN IMITATION OF LOVE

(Zomba, ASCAP/Willesden, BMI)

IT'S BEEN SO LONG

(Music Corp. Of America, BMI/Gunhouse, BMI)
IT'S TRICKY

(Protoons, ASCAP/Rush-Groove)

JUST TO SEE HER

(Unicity, ASCAP/Lucky-Break, ASCAP/Lars, ASCAP)
KEEP YOUR EYE ON ME

(Flyte Tyme, ASCAP)

LAST CHANCE

(Beach House, ASCAP)

79 LATE NIGHT HOUR

(Brockman, ASCAP)

(Avant Garde, ASCAP/Shee Shee, ASCAP/Interior, 28 SEXAPPEAL
BMI) (Georgio, BMI/Stone Diamond, BMI) CPP
LEAN ON ME 36 SEXY GIRL
(Interior, BMI) {Bush Burnin’, ASCAP/Johnnie Mae, BMI/Willesden,
LET YOURSELF GO BMmI)
(Next Plateau, ASCAP/Bratton-White, 67 SHOW ME
ASCAP/Goodspeed, ASCAP) (Amber Pass, ASCAP/Andy Panda, ASCAP/Disco
54 LET'S GET BUSY Fever, ASCAP/Fools Prayer, BMI/Salski, BMI/Latin
(Romeo Dancer, BMI) Rascals, ASCAP)
LET'S WAIT AWHILE 49 SHOW ME THE WAY
(Flyte Tyme, ASCAP/Crush Club, BMI) (Almo, ASCAP/He Gave Me, ASCAP/Don't You Know,
41 LIES ASCAP/Pomerants, BMI)
(Zomba, ASCAP/Willesden, BMI) 19 SIGN ‘0’ THE TIMES
97 LONELY ROAD (Controversy, ASCAP)
(Stoopus, BMI/Goid Horizon, BMI} CPP SMOOTH SAILIN' TONIGHT
47 LOOKING FOR A NEW LOVE (Angel Notes, ASCAP/USA Exotic, ASCAP)
(April, ASCAP/Rightsong, BMI/Ulirawave, ASCAP) 48 SOMEONE
CPP/ABP (Capitol Crystal, BMI/Chubu, BMI)
45 LOVERS 62 (SOMETHING INSIDE) SO STRONG
(Hip Trip, BMI/Hip Chic, BMI) CPP (MCA, ASCAP)
51 MY HEART GETS ALL THE BREAKS 39 SONGBIRD
(Barbosa, ASCAP/Hit & Hold, ASCAP/Shapiro (Brenee, BMI) CPP
Bernstein & Co., ASCAP) 94  SPEAKING JAPANESE
42 MY MIKE SOUNDS NICE (Father Thunder, BMI)
(Next Plateau, ASCAP/Turnabout, ASCAP) 31 STILL A THRILL
21 NEVER SAY NEVER (Ultrawave, ASCAP/April, ASCAP/Rightsong, BMI)
(Almo, ASCAP/Michael Jeffries, ASCAP/Gate Way, CPP
ASCAP/Atomic Age, BMI/Bug, BMI) CPP/ALM 75 STILL WAITING
40 OH HOW | LOVE YOU (GIRL) (Controversy, ASCAP}
(Huemar, BMI/Blackwood, BMI/Diesel, 59 STONE LOVE
BMI/Unichappell, BMI} CPP/ABP (Delightful, BMI) CPP
95 OLD FLAMES NEVER DIE 83 TELL ME YOU WILL
(Forceful, BMI/Willesden, BMI) (Membership, ASCAP/Idync-dert, BMI/Pure Delite,
PLAY THIS ONLY AT NIGHT BMmI)
{Mark Of Aries, BMI/Danica, BMI) 91 TESTIFY
PROVE IT BOY (Li" Tad, 8M1/Tall Temptations, ASCAP/Jobete,
(Modernique, ASCAP) ASCAP)
26 RELATIONSHIP 4 THERE'S NOTHING BETTER THAN LOVE
(Masarati, ASCAP) (April, ASCAP/Uncle Ronnie's, ASCAP/JVA, ASCAP)
34 RHYTHM METHOD CPP/ABP
(Arrival, BMI) 63 TONIGHT
85 RIGHT ON TRACK (Mtume, BMI)
(MCA, ASCAP/Unicity, ASCAP/Short Order, ASCAP) 92 U KNOW WHAT TIME IT IS
18 ROCK STEADY (WB, ASCAP/E/A, ASCAP/Grandmaster Flash, ASCAP)
(Hip Trip, BMI/Hip Chic, BMI/Midstar, BMI/Hitwell, 65 UH UH, NO NO CASUAL SEX
ASCAP) CPP (Stone Diamond, BM{) CPP
10 SAME OLE LOVE (365 DAYS A YEAR) 44 WANT YOU FOR MY GIRLFRIEND

(Jobete, ASCAP) CPP
14 SELA

(Baby Love, ASCAP/Clarity, BMI)
WATCH ouT

LABEL

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

NO. OF TITLES
ON CHART

COLUMBIA (10) 11

Def Jam (1)

MCA (7) 9

Constefiation (1)
Magnolia Sound (1)

WARNER BROS. (6) 8

A&M
ATLANTIC (4)

ELEKTRA
ARISTA
EMI-AMERICA
MOTOWN (4)

CAPITOL

Jellybean (1)
Paisley Park (1)

o

Omni (2)

Lo o

Gordy (1)

S

E.PA. 4

Epic (2)
CBS Associated (1)
Tabu (1)

RCA (1) 4

Jive (2)
Total Experience (1)

MANHATTAN (1) 3

P.I.R. (2)

POLYGRAM 3

Atlanta Artists (1)
Mercury (1)
Polydor (1)

SOLAR 3

FANTASY (1) 2

Reality/Danya (1)

MACOLA 2

Egyptian Empire (1)
KMA (1)

NEXT PLATEAU 2

SLEEPING BAG (1) 2

Fresh (1)

SUPERSTAR INT'L.
CHRYSALIS 1

EDGE
MALACO

PROFILE
SELECT
SUPERTRONICS
SUTRA

China (1)

L

Muscle Shoals Sound (1)

bt s et s

Fever (1)

WARLOCK 1

Ligosa (1)

(Baby Fingers, ASCAP/Shown Breree, ASCAP)
WE ROCK THE BEAT

(NG, ASCAP)

WE'RE BACK

(Lil" Tad, BMI)

WHO IS1T

{Beach House, ASCAP)

WHY SHOULD 1| CRY?

(Flyte Tyme, ASCAP/Eat Your Heart Out, BMI)
WHY YOU TREAT ME SO BAD

(Jay King IV, BMI)

WITHOUT You

(Fred, ASCAP/Eric, ASCAP)

WORKING UP A SWEAT

(One To One, ASCAP)

YOU BETTER QUIT

(Perk’s, BMI/Duchess, BMI)

YOU CAN'T STOP THE RAIN

(MCA, ASCAP/Brampton, ASCAP /Virgin, ASCAP) CPP
(YOU'RE MY) SHINING STAR

(Wilrad, ASCAP/Curtess, ASCAP)

2IBBLE, ZIBBLE (GET THE MONEY) (AKA: GET
LOOSE, GET FUNKY)

(Temp Co., BMI)

are listed for piano/vocal sheet music copies

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hat Leonard
B-3 Big Three IMM ivan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CP{ Cimino WBM Warner Bros.

SHEET MUSIC AGENTS

and may not represent mixed folio rights.
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x Q 2 o
AEIEIE CLUB PLAY AR 12-INCH SINGLES SALES
‘Z E ‘g 2% TITLE Compiled from a national sample of dance club playlists. ARTIST ‘Z E ‘g 2% TITLE Compiled from a national sample of retail store sales reports. ARTIST
[ - o~ =0 LABEL & NUMBER/DISTRIBUTING LABEL [ — ~ 20 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 * & * & NO.1 * &
CERTAIN THINGS ARE LIKELY (REMIX LA ISLA BONITA (REMIX)
@ ! g % MAGNET/MERCURY 885 727-1/POLYGRAM ) 2 weeks at No. One Bl @ 9 3 SIRE 0-20633/WARNER BROS. 1 week at No. One O LRI
2 2 3 SIGN 'O’ THE TIMES (REMIX) PaISLEY PARK 0-20648/WARNER BROS. PRINCE 2 1 1 9 SIGN 'O’ THE TIMES (REMIX) PAISLEY PARK 0-20648/WARNER BROS. PRINCE
3 | 3 | 4 | 10 | SOMETHING IN MY HOUSE epc 4306750 © DEAD OR ALIVE 3 | 2| 2 | 13| LOOKING FOR A NEW LOVE (REMIX) mca 23689 © JODY WATLEY
@ 7 18 4 HEAD TO TOE coLuMmBIA 44 06757 @ LISA LISA & CULT JAM 4 4 4 12 MOVE OUT (REMIX) ATLANTIC 0-86734 NANCY MARTINEZ
5 4 5 9 LAST CHANCE FRESH FRE-008/SLEEPING BAG & CYRE 5 6 7 11 YOU KEEP ME HANGIN' ON (REMIX) mca 23717 & KIM WILDE
(6)] 9 | 18 | 5 | LET'SWORKIT OUT omni0.9677a/aTLANTIC SADIE NINE 6 | 5 | 6 | 13 | ONLYINMYDREAMS (REMIX) ATLaNTIC 0-86744 DEBBIE GIBSON
7| 6 | 6 | 8 | BACKANDFORTH (REMIX) ATLANTA ARTISTS 888 385:1/POLYGRAM CAMEO (D] 7§ 9 | 5 | WHAT'S GOING ON (REMIX) PORTRAIT 4r9.06740/EPIC © CYNDI LAUPER
10 | 11| 7 | MR RIGHT vinvimania vmr.007 ELEANOR MILLS 8 | 11 | 5 | SOMETHINGIN MY HOUSE (REMIX) erc 4906750  DEAD OR ALIVE
(9)| 19 | — | 2 | THEPLEASURE PRINCIPLE (REMIX) aam sp.12230 JANET JACKSON (9)| 13 | 24 | 3 | HEAD TO TOE coLumeia 4406757 # LISA LISA & CULT JAM
14 | 19 | 6 | MUTUAL ATTRACTION (REMIX) waRNER BROS. 0-20649 SYLVESTER 10 | 15 | 6 | RIGHT ON TRACK (REMIX) mca 23687  THE BREAKFAST CLUB
| 12|12 ] 7 | wWITHOUT YOU supertronics r.017 TOUCH AD)| 18 | 16 | 7 | ONLYINTHE NIGHT (REMIX) aTLANTIC 0-86719 THE VOICE IN FASHION
12 13 13 6 NO ONE KNOWS (REMIX) ATLANTIC 0.86736 THE WILD MARYS @ 17 14 5 BACK AND FORTH (REMIX) ATLANTA ARTISTS 888 385-1/POLYGRAM CAMEO
13 8 [ 9 | 8 | ONLYINTHENIGHT (REMIX) ATLANTIC 0-86719 THE VOICE IN FASHION 131 9 | 8 | 17 | FASCINATED arantico86731 COMPANY B
16 | 20 | 5 | EACHTIMEYOU BREAK MY HEART (REMIX) ® NICK KAMEN 14 | 12 | 12 | 7 | WITHOUT YOU supertrONCS R.017 TOUCH
(5| 20 | 30 | 4 | DAY-INDAY-OUT (REMIX) em-AMERICA v-1923a  DAVID BOWIE 15 | 11 | 5 | 12 | LEANON ME (REMIX) ToMMy BOY T8 894 © CLUB NOUVEAU
18 | 27 | 6 | JANUARY,FEBRUARY CRMINAL CRIM 00009 TINA B. 16 | 16 | 13 | 10 | LAST CHANCE FRESH FRE-008/SLEEPING BAG ® CYRE
Y 21 31 4 WHAT'S GOING ON (REMIX) PORTRAIT 4R9-06740/EPIC & CYNDI LAUPER 17 15 19 7 JANUARY FEBRUARY criMINAL 00009 TINA B.
22 29 5 MACHO MOZART TIN PAN APPLE 885 567-1/POLYGRAM LATIN RASCALS 22 31 7 THE TELEPHONE CALL (REMIX) WARNER BROS. 0-20627 © KRAFTWERK
19 | 11 | 7 | 10 | RIGHT ON TRACK (REMIX) mca 23687 © THE BREAKFAST CLUB 23 | 23 | 6 | MR.RIGHT vinvLmaNiA VMR 007 ELEANOR MILLS
20| 5 | 1 | 9 | THE TELEPHONE CALL (REMIX) waRNER BROS. 0-20627 © KRAFTWERK 20 | 19 | 17 | 7 | GONNAPUT UP AFIGHT rca 594310 BARBARA ROY
@D} 28 | 3 | 4 | JUSTANOTHER MAN stuDi0STU-1311 JEANNE HARRIS QD)| 25 | 30 | 4 | DON'TDISTURB THIS GROOVE (REMIX) ATLANTIC 086741 ® THE SYSTEM
(@)| 25 | 32 | 6 | WATCHOUT (REMIX) arisTa aDI9563  PATRICE RUSHEN (22)| 3 | 38 | 3 | YOURE THE ONE (REMIX) ATLANTIC 0-86711 SANDEE
@[ 77 | w0 | 4 | DONTLOOK NOW/CANT FIND MY WAY HOME TORCH SONG 23 | 21 | 22 | 15 | LOVELETTER ATLANTIC 0.86713/CUTTING GIGGLES
30 38 3 COMMUNICATE D.J. INTERNATIONAL 926 FULL HOUSE 24 24 18 12 KEEP YOUR EYE ON ME (REMIX) aamsp-12226 & HERB ALPERT
(@5} 3¢ | — | 2 | LET'SHAVE SOME FUN aTLANTIC 086717 MERGE FEATURING DEBBIE A. 25 | 14 | 10 | 12 | WAXTHE VAN Jump STREET JS-1007/ISLAND LOLA
% | — | 2 | DON'TBLOW A GOOD THING (REMIX) asmsp-12229 VESTA WILLIAMS 33 | 42 | 3 | NOONEKNOWS (REMIX) ATLanTic 0-86736 THE WILD MARYS
@7)| 38 | 4 | 3 | LET YOURSELF GO nexr pLaTEAUNPS00S7 SYBIL @D)| 2 | 41 | 3 | MYHEART GETS ALL THE BREAKS Lic0sA LiG:501 MONET
NEW R I S e ERASURE 28 | 20 | 20 | 10 | SEXAPPEAL (REMIX) PCTURE PERFECT PPR-3563/MACOLA ® GEORGIO
2 23 l 25 7 IN CONVERSATION (REMIX) RS 23734/MCA GENERAL PUBLIC 2 27 28 8 CAN'T GET ENOUGH STATE STREET SSR-1002 LIZ TORRES
(30)| NEWD | 1 | RESPECTABLE (REMIX) ATLANTIC 0.86703 MEL & KIM 36 | 5 | 3 | CERTAIN THINGS ARE LIKELY (REMIX) MAGNET/MERCURY 885 727-1/POLYGRAM *KTP.
@D 35 | 4 | 3 | REDROSEarmcoserzs ALPHAVILLE 31| 2 | 21 | 10 | THEY'RE PLAYING OUR SONG Jam PACKED Jpi 2007 TRINERE
@D 4| % LESSONS IN LOVE (REMIX) POLYDOR 885 706-1/POLYGRAM ® LEVEL 42 @2)| 4% | — | 2 | LET'S WORK IT OUT oMni0.96774/ATLANTIC SADIE NINE
33 15 8 11 SEXAPPEAL (REMIX) PICTURE PERFECT PPR-3563/MACOLA & GEORGIO 33 28 27 8 MADNESS waRrLOCK waR 009 ZEE
(38)| 3 | 46 | 4 | AMERICAN SOVIETS oax LawnOLR 125 cceP. 3 |35 | 34| 16 | BOOMBOOM zvxs571 PAUL LEKAKIS
35 [ 33| 7 4 SOONER OR LATER DICE TGR 1012/5UTRA ERNEST KOHL @ 38| M4 4 JUST ANOTHER MAN sTupio STU-1311 JEANNE HARRIS
40 | 8| 3 | KISSvron096780/ATANTIC © AGE OF CHANCE & | — | 2 | HAPPY (REMIX) coLumeia a4 06739 © SURFACE
@ 45 —_— 2 MY HEART GETS ALL THE BREAKS LIGOSA LIG-501/WARLOCK MONET 37 37 25 12 NO LIES (REMIX) TaBU 429-06030/EPIC THE S.0.S. BAND
38 | 24 | 21 | 9 | WHOISIT steepi BaG sLx0025 MANTRONIX NEWD | 1 | INLOVE WITH LOVE GEFFEN 0-20654/WARNER BROS. DEBBIE HARRY
4 | — 2 SECOND CHANCE FOR LOVE FEVER SF 815/SUTRA NAYOBE 39 [ 34 l 26 | 23 | COME GO WITH ME ariSTA AD1-9539 ® EXPOSE
40 | 43 | 48 | 3 | 1JUST DIED IN YOUR ARMS VIRGIN PR1003/ATLANTIC © CUTTING CREW NEWD | 1 | ALWAYS warner BROS. 0-20660 ATLANTIC STARR
PUTTING THE NIGHT ON HOLD/IRRESISTABLE LOVE
5 | — | 2 | |WANTYOUR GUY (REMIX) mca 23735 SOUL CLUB NEWD | 1 | PUTTING THE /IRRESISTABLE LAUREN GREY
42 | 37 [ 35| 6 LIVING IN A DREAM Rca 6302-1-RD # PSEUDO ECHO 42 | 32 | 32 | 6 | CANTYOUFEEL MY HEART BEAT eric 49-05718 CLAUDJA BARRY
3 26 22 7 DOMINOES (REMIX) MANHATTAN V-56045/CAPITOL @ ROBBIE NEVIL 43 44 36 3 CLAVE ROCKS PO KO.003/EASY STREET AMORETTO
NEW} 1 HEART AND SOUL VIRGIN 0-96779/ATLANTIC & T'PAU a4 40 46 5 DAY-IN DAY-OUT (REMIX) EMI-AMERICA V-19234 & DAVID BOWIE
45 | 39 | 39 | 4 | MADNESS warLoCK war 009 ZEE NEWD | 1 | RESPECTABLE (REMIX) ATLANTIC 0-86703 MEL & KIM
%6 | 29 | 23 | 8 | GONNAPUT UP AFIGHT rca 594310 BARBARA ROY NEWD | 1 | BIGLOVE (REMIX) wARNER BROS. 0-20683 & FLEETWOOD MAC
47 | — | 2 gfl‘c'j;fo‘gg‘g FEEL MY HEART BEAT (REMIX) CLAUDJA BARRY 47 | 83} — | 2 | WHYSHOULD I CRY (REMIX) EM:AMERICA v-19235/CARITOL NONA HENDRYX
48 | 17 | 10 | 10 | NEVER GONNA LEAVE YOU pow wow Pw 420 SUBJECT 5 §— 1| 2 AMERICAN SOVIETS oAk LAWN OLR 125 CCCP
NEWD | 1 | FREAKAHOLIC £GYPTIAN EMPIRE 0774/MACOLA EGYPTIAN LOVER 49 | 31 | 33 | 7 | STONELOVE (REMIX) MERCURY 858 292.1/POLYGRAM © KOOL & THE GANG
(50)| NEWD> | 1 | YOU'RE THE ONE atianticos6711 SANDEE 50 | 39 | — | 2 | SECONDCHANCE FOR LOVE FeveR SF 515/FEVER/SUTRA NAYOBE
P 1. WHY SHOULD | CRY (REMIX) NONA HENDRYX EMiAVERICA P 1. ROCK STEADY (REMIX) THE WHISPERS soLar
b= | Titles with fut 2. MODIGLIANI (LOST IN YOUR EYES) BOOK OF LOVE sire i R — 2. MOVIN' ON CAROLYN HARDING EMERGENCY
5 e 3. UNDER THE LATIN MOON STEVEN PAUL PERRY pLuTONUM S | chart potential, 3. ARE YOU MAN ENOUGH (REMIX) FIVE STAR rca
based on club 'play 4. NEVER SAY NEVER (REMIX) DENIECE WILLIAMS cotumsia o based on sales
g this week. 5. WHY YOU TREAT ME SO BAD CLUB NOUVEAU Tommy By g | roported this week.
< <
al al
[ ©
) (-]

O Titles with the greatest sales or club play increase this week, @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certificatiol

unless indicated otherwise.

n for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Ptay are 12-inch
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Parallel Imports Strategy Gould Backfire

DOES ONE hand know what the
other’s doing? It was a sad, silly
thing for major labels and music
publishers to try to stamp out the
flow of imports into this country,
as seen in two recent cases, one de-
cided against wholesaler Jem Rec-
ords and the other settled by the
Tower Records retail chain. In a
nutshell, both set the precedent
that labels and music publishers
can veto the import of overseas
records here by simple refusal—or
through death by paperwork.

I personally support protection
against parallel imports that obvi-
ously duplicate already-released
records. But there are hundreds of
hit records and major artists that
never would have seen the light of
day here were they not discovered
as imports over the years by clubs
and progressive radio, tipping off
a&r and promotion departments
months before any U.S. signing or
release was contemplated. Even
such American artists as Tina
Turner, Lisa Lisa & Cult Jam, Nu
Shooz, and Regina were first
picked up as imports, along with
the endless list of European acts
broken by import activity: Simply
Red, Eurythmies, Culture Club,
Human League, Sade, Double,
Communards, Loose Ends, the
Cult, Kim Wilde, and Bananarama
just scratch the surface.

The rationale is that the labels’
and publishers’ percentages on
these imports must be respected.

That’s understandable, in a paint-
by-numbers way. But wiping out
the import business—through law-
suits and administration costs far
greater than the pennies demand-
ed—may result in hundreds of hits
remaining unborn, hundreds of
artists unbroken. And what do Eu-
ropean artists do as soon as they
achieve U.S. release? They cover
American copyrights like “Don’t
Leave Me This Way,” “Wrap It
Up,” “You Keep Me Hangin’ On,”
“Everytime You Go Away,”” “Let’s
Stay Together” and “Money’s Too
Tight (To Mention).”” The issue is a
textbook case of penny wise,
pound foolish. Lawyers can be ex-
cused for being uninformed about
how imports ultimately generate
money for the U.S. industry. But
why aren’t the folks who are sup-
posedly on the street—market-
ing/a&r/professional manager
types—explaining what’s what to
their higher-ups?

ALTHOUGH the channel’s for-
mat has recently been narrowed
overall, MTV has launched a 60-
minute Friday night show, “Club
MTV,” that collates the dancier
items in regular rotation and also
covers some of the black musie
otherwise segregated from MTV
programming by the station’s poli-
cies. Recent hits by Jody Watley,
Club Nouveau, Kool & the Gang,
Nick Kamen, Pet Shop Boys, and
Fat Boys, not in rotation, have

DISCO & DANCE 12"

US.A. & IMPORTS

[(WHOLESALE FOR STORES)
IFSASCANADARENGLAND=GERMAN Y
ITAL¥+FRAMCESHOLLAND

US & CANADIAN 12"

Control Yourseli—House

I Wanna Break—Diva

More | Get—Pat Marano
Desre—Candy J

Move Your Body—On The House
Visions—Professor Funk
Friendly Advice—Jill
Thief—Charlotte McKinnon

Jack Me—J. Jumpin Perez

Beat Ot My Heart—Jacqueline
Looking For Love—Tom Hooker
Lets Play House—Gangsters—RMX
Let Me Be The One—Safire
Powerhouse—House People
House E.P.—Tyree
Passion—Passion

We Can Work—Exit—Prod Blaze
Tell Me—Joey Washington
Magic Wand—Ulysses

Boom Boom—P. Lekakis—Rmx

Lies—Suzy Swan

| Will—Lon Zee

Magic—Movement

Hot And Cold—Nebula
Summertime—Sandra Ford

Fantasize Me—Pleasure Pump
Be Mine Tonite—Promise Circle
The Key—Dexter D

Never Can Say Goodbye—Chio Chio
If You Love Somebody—B. Doust
Turntable Terror Trax Vol It
Power—Cultural Vibe
Communicate—Full House-(rmx}
Don't Let Go—Tasha

No' Mr. Boom Boom—Body Heat
The More | See You—Bubbles

Take Some Time Out—Arnold Jarvis
Can't Get Enough—Liz Torres

EUROPEAN 12"S

Loving in Snow—Ocean Wings
Marche—I Want You

UNIQUE RECORD DIST.

110 DENTOM ANE., HEW HYDE PARK, NEW YORK 11040
LMIGLIE PHONE (S18) 294-5600
MAIL © DISC PHONE (518} 294-8111

We have a complete seiection of all U S
releases and all )/mport disco records
We also export 1o foreign countries

Send for our free fiyer isting all itles we
stock, US & Imports We specialize n U S
small iabel product, call us for best service
and information

Tommy—One Night—Remix
Atrum—Weekend

Lian Ross—Do You Wanna Funk
Paul Reinr—Communicate
Isabell Varell—Golden Boy
Up + Down—Larabell
Dance Dance Dance—Ziggy
One Shot—Michael Bow
Time Will Tell—Twins

Latin Fire—Fancy

Call Me—Bacara

DISCO CLASSICS
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ALL BOBBY Os 12" + Productions
ALLJDC 12°
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ALL LIME 12"+ Lps

Mix Your Own (Lps)
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by Brian Chin

been aired on “Club MTV.” Con-
tact MTV’s talent relations depart-
ment at 212-713-6410. USA Net-
work’s “Night Flight’’ has recent-
ly boosted its coverage of black
music, and there are, of course, the
national clip shows “Friday Night
Videos,” “Hot Tracks,” and “Vid-

eo Soul” (on the cable Black Enter-
tainment Network) with strong
black music coverage.

NOTES: The Cover Girls’ “Show
Me” videoclip is an absolute 10—
eye-catching, witty, and totally
hot. We shudder to think how
many times they sang the song on
the day of the shoot . . . Masters Of
Ceremony’s “Cracked Out” will be
re-released in an augmented ver-
sion following the long-term suc-
cess of “Sexy” in the rap market.

Duran Preps Megamix
2-Disk Set On ‘Notorious’

BY BRIAN CHIN

NEW YORK Dance music’s pen-
chant for name-brand mixes has a
way of setting unusual prece-
dents. The multiple-mix 12-inch
single by Jermaine Jackson last
year and the current Breakfast
Club four-way mix-off of “Right
On Track” both stick in the minds
of aficionados. But a Duran Duran
project now taking form will cer-
tainly become the record-holder
for sheer credit profusion.

Capitol plans to release a two-
disk dance remix package of mate-
rial from Duran Duran’s “Notori-
ous’ album in conjunction with the
group’s summer tour. It will in-
volve no fewer than 11 mix and
edit consultants.

The band “wanted to reclaim the
dance floor,” says Capitol a&r di-
rector Tim Carr. Because of tight
schedules, the trio decided to farm
out several assignments at once,
choosing consultants based on

sample reels compiled by Carr. Re-
mixes include the already-released
“Notorious’’ re-edit by the Latin
Rascals; two versions of ‘“‘Skin
Trade,” by Larry Levan and David
Abraham; and Mark Berry’s ver-
sion of “Meet El Presidente,” edit-
ed by Omar Santana and Carlos
Berrios. In the can are ‘“Vertigo
(Do The Demolition),” remixed by
Mantronik, who will open for
Duran in Europe, and “American
Science,”” remixed by Justin
Strauss and Murray Elias and edit-
ed by Chep Nunez.

Finished but lost in a Federal
Express mishap and awaiting re-
construction is the record-setting
piece: a megamix of all the forego-
ing, done by Prime Cuts’ Tuta
Aquino (see accompanying story,
this page). “We’ll do another or
wait for the first one to turn up,”
says Carr. “It goes from 92 beats
per minute to 124; it’s an amazing
glossary of editing styles.”

Edit Facility

NEW YORK Prime Cuts Editing
Inc., co-owned by Pow Wow Rec-
ords’ Mark Kamins and edit spe-
cialist Tuta Aquino, is the first fa-
cility here specifically dedicated to
edit work, according to Aquino.

“All the other ones are part of
another 24-track studio,” he says.
“The main reason we opened was
that when I was working free-
lance, all the studios used editing
rooms as copying rooms. I got
bounced around; they’d ask you to
stop for an hour when they had to
run off a cassette.”

Prime Cuts’ editing studio is
equipped with two Y,-inch Otari
MTR-12 machines, with digital de-
lay available. Since moving to its

Makes Good

current quarters at 1776 Broad-
way, Prime Cuts has been booked
solid with Aquino’s projects for
Heartbeat (ex-Culture Club drum-
mer Jon Moss’ group), Tia, Full
Circle, Robbie Nevil, Duran
Duran, Pet Shop Boys, and Janet
Jackson.

In addition, Chep Nunez works
exclusively out of Prime Cuts,
with recent projects including
Joyce Sims, Chocolette, Alisha,
J.M. Silk, Sandee, Dorothy Galdez,
and Erotic Exotic. Other editors
honing their razor blades at Prime
Cuts recently: Gail Elise King,
Omar Santana, Benji Candelario,
and Prime Cuts studio assistant
Roger Pauletta. BRIAN CHIN

RHYTHM & BLUES

(Continued from page 27)

was co-produced by Paul Laurence
and Timmy Allen ... Club bookers
be on the lookout for a Shirley Mur-
dock imitator who is booking dates
using the name of the Elektra art-
ist. The imposter has gone so far as
to approach video production com-
panies about filming her in action
... The Whispers’ “Rock Steady” is

easily the veteran vocal group’s
best record in years and is attract-
ing younger listeners while main-
taining the Solar act’s older base . . .
Jalila Larsuel has moved from
Sheila Eldridge’s now New Jersey-
based Orchid Public Relations to
Columbia Records.
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Nashville Pops. Nashville songwriter Dennis Morgan is honored by BMI/
Nashville for his No. 1 pop song ““| Knew You Were Waiting (For Me)” by Aretha
Franklin & George Michael. Pictured at the celebration, from left, are Del Bryant
of BMI, Morgan, Warner Bros. artist Steve Winwood, and Harry Warner of BMI.

BY ANDREW ROBLIN

NASHVILLE In the case of Hank
Williams Jr.’s “Hank Live” album,
one video has done the promotional
work of several singles. With one
video, “My Name Is Bocephus,” and
no singles, “Hank Live” has sold
more than 314,000 units in the three
months since its release.

Those sales are due in part to the
pop video exposure given ‘“‘Boce-
phus,” says Nick Hunter, senior
vice president of sales and market-

O.B. McCLINTON. His new Epic Records single,
“Still A Wanted Man,” was reviewed in the May 9
issue of Billboard and will soon hit the charts—it’s
that good.

What's bad is 0.B.’s health. What’s left of it. Can-
cer-stricken, O.B. has shown us a profile in courage
that has drawn his fans and fellow stars to his side.
His doctors gave him, and continue to give him, little
hope. Yet he has hung in there with a fierce determi-
nation, a creative zealot with a mission yet unful-

Singer’s New Single Should Soar Up Charts
0.B. McClinton Carries On Despite Cancer

come for 0.B. and his family considering their hospi-
tal expenses. Not for ego, because this man by now
has got to know he has enough talent, personality,
and good looks for any two men.

What he wants is for country music fans and his
radio and retail friends to love him and love his mu-
sic. Please listen to his album, his single, his warm,
sensitive voice, and feel his energy, enthusiasm, and
love. It’s time for the country music industry to once
again rally around this remarkable performer who
has beaten the odds to

need, his singles or al-
bum to be played out of
sympathy. He’s been on
the charts before, with
such scorchers as
“Don’t Let The Green
Grass Fool You,” but
he’s never had stronger
or better-sounding re-
cords than those re-
leased in the last few
months. He finally got his say in producing his mu-
sic—and it paid off in a landmark album, “The Only
One,” and a pair of potent singles, including his lat-
est.

Rick Blackburn, senior vice president and general
manager of CBS Records/Nashville, has made many
a good move in his long corporate career, but noth-
ing has approached the wisdom and humanity inher-
ent in his decision to issue the latest McClinton sin-
gles and album. Personally and professionally,
Blackburn deserves credit for allowing MeClinton
the opportunity to record an album his way. O.B.
wrote the songs, sang them—and his production
touch is felt throughout the album. Whether radio
and radio’s listeners and record buyers realize it or
not, this album by this courageous and talented man
is destined to become one of the classics in the coun-
try music catalog.

How is O.B. doing? He’s trying to complete a new
gospel album, but the pain and gnawing growth of
the cancer have sent him back to the hospital. Some
days his spirits are up; other days, seared by pain
and the relentless surge of a malignant disease,
things are bad. O.B. is not one to complain, but he
has privately termed the pain he has suffered “out-
rageous.”

He’s not asking for help. He's not asking for fa-
vors—in fact, one of his worries during a recent
overnight battle with pain was that it kept his wife,
Joanne, up all night tending him. All O.B. is asking
is all he has ever asked, a black man in the white
man’s world of country music saying, “Give me and
my songs a chance.”

Though the doctors look as grim as the prognosis
and the bad days are beginning to outnumber the
good, there is something that propels O.B. to contin-
ue to grasp at life’s last straw. His new single is out,
and he wants to see it climb the charts. Not for fi-
nancial benefit, though the income would be wel-

filled.
0.B. doesn’t want, or
Nashville

by Gerry Wood

become one of the few
black artists to climb the
country charts.

Those wanting to talk
to O.B. can call him at
Park View Hospital in
Nashville (615-340-1000,
room 2125), and those
wishing to send notes,
letters, or flowers can
do so in care of Park
View Hospital, 230 25th
Ave. N., Nashville, Tenn. 37203.

0.B. McClinton has put his life into country music.
Now it’s time to repay the favor and turn his sad
song into a happy one.

SIGNINGS: Bobi Lace has signed a new recording
agreement with Six One Five Records. Her debut
single is “Skin Deep.” It was produced by Harold
Bradley, with Bill Wence handling promotion . ..
Texas-based artist Cerrito recently signed with Me-
lodee Records. Cerrito’s first single on the label is
“Singing On Sunday,” produced by Don Goodman
... The Dick James Organization has signed song-
writer Steve Gibson and writer/performer Dardin
Smith, whose debut album, “Native Soil,” is avail-
able on Redi Mix Records. These signings coincide
with the reactivation of the Nashville offices of the
Dick James Organization, which consists of Deja-
mus Inc./ASCAP and Nashlon Music Inc./BMI. The
office is headed by Arthur Braun with the aid of
Patrick Finch, head of creative operations; Kathryn
A. Morrow, administrative manager; and Mike Pen-
nington, controller . .. CBS Records group Asleep
At The Wheel has signed a long-term agreement
with Buddy Lee Attractions for exclusive represen-
tation for personal appearances worldwide, and
MCA'’s Patty Loveless has re-signed with Buddy Lee
Attractions for exclusive representation. Summer
tour plans for the Wheel consist of coast-to-coast
fair and theater dates in addition to select appear-
ances with Willie Nelson, Emmylou Harris, George
Jones, and others . . . The Jim Halsey Co. will handle
the exclusive worldwide representation of singer/
songwriter Earl Thomas Conley. The move will al-
low Conley to expand his base as a singer into theat-
rical and commercial endeavors.

ing for Warner Bros., Williams’ rec-
ord label. Hunter predicts sales of
500,000 copies of ““Hank Live” by
the end of the year.

“Bocephus,” a $60,000 perfor-
mance video starring Williams and
the rock group Van Halen, aired on
MTYV for four weeks this past Janu-
ary and February. “Night Tracks,”
“Night Flight,” the Hit Video USA
channel, and 15 other pop outlets
also played the clip.

Fourteen pop outlets, including
MTYV, gave “Bocephus” light play,
and five outlets gave it medium
play, according to Jeff Walker of
Aristo, the company that promoted
and tracked the video.

Hunter says, “We’ve seen a pick-
up in orders and sales of the album
[from pop video exposure]. Even
without singles, this album has
done as well as [Williams'] others. [t
could be that it's the first No. 1

‘Bocephus’ Tape Crosses Over To Pop Outlets

Hank Williams Jr. Has Video Victory

country album ever without a sin-
gle.”

“Hank Live” hit No. 1 on Bill-
board’s Top Country Albums chart
on April 11.

“Bocephus” was made with pop-
video outlets—and their interest in
Van Halen—in mind. Hunter says,
“The reason [the pop acceptance of]
‘Bocephus’ didn’t cateh us off-guard
was because it was the first video
Van Halen had done without David
Lee Roth.” Additionally, country-
video outlets almost immediately
accepted the presence of Van Halen
in a Williams video. “To tell you the
truth, I was surprised that some of
the country outlets played it,” says
Hunter.

Of the 90 country outlets serviced
with the video, only two declined to
run the clip, says Aristo’s Walker.
For most country-video program-

(Continued on page 37)

NASHVILLE The Original
Stamps-Baxter School Of Music
will be in session at Belmont Col-
lege here July 27-Aug. 7, with pro-
visions for both resident and non-
resident students. The school con-
centrates on the vocal,
instrumental, and professional as-
pects of Southern gospel music.
In addition to the school’s regu-
lar music classes, there will be a
series of guest lectures and eve-
ning concerts. Speakers will be
Eddie Crook, recording; Herman
and Ed Harper, booking; Brock
Speer, band management; Trent &
Joel Hemphill Jr., “care and feed-
ing” of buses; Ben Speer, sound
systems; Bill Traylor, aspects of
the recording business; and Joel

Stamps-Baxter Gospel School
To Offer Full Summer Agenda

Hemphill, Jeff Gibson, and Harold
Lane, songwriting.

Groups already scheduled to
perform for students are the
Hemphills, Heaven Bound, the
Speer Family, the Cathedral Quar-
tet, the Hoppers, the Nelons, the
Florida Boys, the Singing Ameri-
cans, the Goffs, and the Kings-
men.

Enrollees must pay a nonre-
fundable $35 registration fee. Tu-
ition is $135 for off-campus status
and $325 for residency. The latter
fee includes a dorm room and
three meals a day. Private instru-
mental and vocal lessons, an op-
tional feature of the package, are
$75 for six. For information call
800-331-2858.
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

WAYLON JENNINGS FALLIN' OUT wmca

LARRY GATLIN/JANIE FRICKIE FROM TIME TO TIME coLumsia
THE JUDDS | KNOW WHERE I'M GOING
SYLVIA STRAIGHT FROM MY HEART Rce

NEW TOTAL
136 REPORTERS ADDS ON
42 45
36 73
RCA/CURB 33 121
28 28
27 46

TOM WOPAT PUT ME OUT OF MY MISERY  emI-AMERICA

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard

Chart Dept., 1515 Broadway, New York, N.Y. 10036.

RETAIL BREAKOUTS
42 REPORTERS
SWEETHEARTS OF THE RODEO CHAINS OF GOLD  couwaia
GEORGE STRAIT ALL MY EX'S LIVE IN TEXAS  wmca
MARIE OSMOND EVERYBODY'S CRAZY 'BOUT MY BABY  capiraL
RANDY TRAVIS FOREVER AND EVER, AMEN  wARNER BROS
EARL THOMAS CONLEY THAT WAS A CLOSE ONE  rca

NUMBER
REPGRTING

8
8
6
6
6

@© Copyright 1987 by Billboard Publications, inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted. in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the

publisher.

34

WWW americanradiohistorv.com

BILLBOARD MAY 16, 1987



www.americanradiohistory.com

I g 1 UNTRY
IT’S HATS OFF TO TOP
ARTISTS AT ACM AWARDS

22nd Annual Show Brings Qut The Stars
To Pay Tribute To Newcomers And Longtime
Performers, April 6 In Los Angeles

Big Winners. Above, Dick Clark, left, presents Carl Perkins with the Academy of Country Music’'s Career Achievement
Award, which is given to a performer who made an impact on the music industry early in his or her career and then later
had a career resurgence. Right, Hank Williams Jr. proudly displays the “Hat” Award he won as the ACM’s entertainer of
the year at the 22rd annual awards show.

ELL US WHAT JERRY CLYMER |
QROTE ON THE WN-\_m" :

/_‘,

Hat Rack. Randy Travis is all smiles as he shows off four ACM Awards. He
took single-of-the-year and song-of-the-year honors for “On The Other Hand,”
and his “Storms Of Life " was named album of the year. Additionally, he was
named top male vocalist. Travis also performed on the show, which paid tribute
to the elite of country music.

YES' We would like #o be a participating stafion in your

©® $1000 “1 Didn’t Wanna Boogie’” Contest.
] Please send¥s emtry blanks and information. [J We have Jerry’s record. [] We need Jerry's record.
OR CALL GALLERY II RECORDS, TOLL-FREE. 1-800-826-8345

Name _ = Position
Station __ Address
Gy Stah Zip

Telephone { Pt
Galleq 1 Records, lnc. 21"~6 NE 162 Street, North Miami Be-d\ Florida 33162

Minnie “Pioneer” Pearl. Mel Tillis presents country comic Minnie Pearl with the
ACM's Pioneer Award. The award is given in recognition of ocutstanding and
unprecedented achievement.
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NASHVILLE The Country Mu-
sic Assn. is soliciting nominees
for its video-of-the-year award.
Any country music video re-
leased between July 1, 1986, and
June 26, 1987, is eligible for con-
sideration provided that it con-
tain not more than one song or
medley.

A panel of judges from the vid-
eo field will review the entries
and select 10 final nominees,
which will be listed on a round of

Group Readies Annual Award

GMA Issues Gall For Glips

ballots circulated to CMA mem-
bers for their votes.

The video-of-the-year award
will be presented at the CMA
Awards show Oct. 12; the award
itself will be given to the artist,
with plaques going to the video’s
producer and director.

Entries should be sent on %,-
inch tape to Peggy Whittaker,
CMA, 7 Music Circle N., Nash-
ville, Tenn. 37203. The deadline is
June 26.

Riding High. MCA/Dot Records’ Riders In The Sky draw a crowd for the recording of their upcoming album. Nearly 100
people were invited to be a part of the “in-concert” session.
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* NSAI, SESAC
Set Showcase

NASHVILLE The Nashville
Songwriters Assn. Internation-
al and SESAC will co-sponsor a
songwriter showcase, set for
Thursday (14) at 6:30 p.m. at the
Bluebird Cafe here. Proceeds
from the event, which costs $3
per ticket, will go to the NSAT.

Scheduled to perform are Jer-
ry Gillespie, Frank Dycus, Ken-
dal Franceschi, Gail Frances-
chi, Karen Taylor-Good, Lloyd
Barry, Greg James, Bob Alster-
berg, Kim Peery, Jerry Salley,
and Woody Wright.

-

WILLIAMS VID SUCCESS

(Continued from page 34)

mers, Williams' popularity out-
weighed any doubts they had about
airing a video with Van Halen in it.

“Some that played it felt they
might get a negative reaction from
viewers but played it anyway be-
cause of Hank,” says Walker.
“They felt that was justification
enough to play it.”

Thirty-eight percent of the coun-
try outlets reporting to Aristo gave
light play to “Bocephus”; 41% gave
it medium play; and 21% gave it
heavy play.

“In terms of country, the heavy
rotation has been very successful;
higher than we’ve had before,”
Walker says. ““In terms of pop
crossover, this is the most success-
ful video we've had.”

According to Walker, the video
aired on many outlets that hadn’t
previously played Williams videos.
Among the country outlets and
shows that programmed ‘‘Boce-
phus” were The Nashville Network,
Country Music Television, and

“Country Express.” e
Pop exposure is not new to Wil- £

liams. His previous video, “All My “

Rowdy Friends Are Coming Over

Tonight,” surfaced on MTV for "L,

three weeks in 1984, to the surprise "=
of executives at Warner Bros.

Hunter says his label is planning . .
another Williams tape and is consid-
ering giving it a pop push.

Other Warner Bros. acts with
forthcoming videos aimed at pop
outlets are Dwight Yoakam (“Little
Sister”) and the Emmylou Harris-
Dolly Parton-Linda Ronstadt trio
(“Those Memories Of You”).

GET YOUR OWN
COPY OF
BILLBOARD'S
INTERNATIONAL
TALENT & TOURING
DIRECTORY

$48 (Includes postage and handling}

Add appropriate sales tax in NY,
NJ. CA TN, MA and VA
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o 5._ Compiled from a national sample of radio playlists. o 5._
of | 5E | Lo | 4E of | 53 | £o | oZ
Tw | 2w | 23| €3 | MILE ARTIST ook | 23| €| TILE ARTIST
[=$3 O N =0 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =3 a9 o 20 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
A% NO.1 o & GOD WiLL @ LYLE LOVETT
@] 2 | 3| 13| TOKNOWHIMISTO LOVEHIM ® DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS SL| 3| 18| 13| Toeowniioverciowern MCA/CURS 53030/MCA
G SN BUAC I SheCT BRNERBADS 17, 28492 (5| 64 | — | 2 | MIDNIGHT BLUE JOHN WESLEY RYLES
2 3 4 15 CKAN'T ST?P MY HEAAE'I FEROM LOVING YOU THE O KANES B.BECKETT (D.GOODMAN, JW.RYLES) WARNER BROS 7-28377
KKANE.J.OHARA (J.OHARA, K.KAN COLUMBIA 38-06606 @ e . f\v’f,ﬁﬁg’%},’m?.!k'}'g" !,'8.‘!5 WITH ME ANNE MURR&\%
3 4 6 13 IT TAKES A LITTLE RAIN THE OAK RIDGE BOYS RIER CARTOCES
JEOWENG DRICKS TR MURRAT SDEAN) £53010 (@] 5o | 64 | 6 | NOTTONIGHT I'VE GOT A HEARTACHE VICKI RAE VON
@ 5 7 1 JULIA CONWAY TWITTY T.BRASFIELD (T.BRASFIELD, W.ALDRIDGE) ATLANTIC/AMERICA 7-99471/ATLANTIC
J.BOWEN.C.TWITTY.D.HENRY (J.JARVIS. D.COOK) MCA 53034 @ . - 3 ROUTINE THE KENDALLS
@ 6 12 1 | WILL BE THERE DAN SEALS RPENNINGTON (B.REGAN) STEP ONE 371
MLEFNING (SNOW. FIMBALL) EMP-AMERICA 8377/CAPITOL s6 | 45 | 33 | 19 | THEBED YOU MADE FOR ME HIGHWAY 101
@ 7 10 12 DOMESTIC LIFE JOHN CONLEE P.WORLEY (P.T.CARLSON) WARNER BROS. 7-28483
B.LOGAN (J.DMARTIN, G HARRISON) COLUMBIA 38-06707 5 ol " R TROUBLE IN THE FIELDS NANC! GRIFFITH
7 8 9 13 GIRLS RIDE HORSES TOO JUDY RODMAN T.BROWN.N.GRIFFITH (N.GRIFFITH, RWEST) MCA 53082
T.WEST (A.RANDALL, M.D.SANDERS) MTM 70283/CAPITOL 1] — ) WOULD JESUS WEAR A ROLEX RAY STEVENS
TOO MANY RIVERS THE FORESTER SISTERS R STEVENS (M.ARCHER, CATKINS) MCA 53101
10 16 11 J.L.WALLACE  T.SKINNER (H.HOWARD) WARNER BROS. 7-28442
59 4 2 15 LET THE MUSIC LIFT YOU UP REBA MCENTIRE
9 g 15 12 PLAIN BROWN WRAPPER GARY MORRIS J.BOWEN,RMCENTIRE (T.SEALS, E.SETSER) MCA 52990
G.MORRIS.B.ALBERTINE (G.MORRIS, K. WELCH) WARNER BROS. 7-28468 * % % HOT SHOT [-)EBUT rorers
14 17 12 TIL' I'M TOO OLD TO DIE YOUNG MOE BANDY FALLIN' OUT WAYLON JENNINGS
J.KENNEDY (JHADLEY, K WELCH. S.D00LEY) MCA/CURB 53033/MCA NEW} 1  BOWEN.WJENNINGS (OLILE) MCA 53088
BABY'S GOT A HOLD ON ME NITTY GRITTY DIRT BAND o I v
@ 15 20 8 JLEO (J.LEO, J HANNA, B.CARPENTER) WARNER BROS. 7-28443 61 54 40 17 Hggg)g‘&g?& (J_ﬁgﬂl‘golfgﬂmmm_ LPALAS) A&ﬁ%ﬁg@
THE MOON IS STILL OVER HER SHOULDER & MICHAEL JOHNSON
12 1 2 16 PUT ME OUT OF MY MISERY TOM WOPAT
B.MAHER (HPRESTWOOD) RCAIS031Y 83 | — 2 JCRUTCHFIELD (B.MCDILL, L.ANDERSON) EMI-AMERICA 43010/CAPITOL
YOU'RE MY FIRST LADY T.G. SHEPPARD n
D] 16 | 2 | 9 | I dolmanssosos | ()] 71 | 79 | 3 | WALTZIN WITH DADDY CARLETTE
HARD LIVIN’ & KEITH WHITLEY
17 21 10
B.MEVIS (D.HALLEY) RCAS5116-7 72 78 3 E)ESJHTI'("DEL&%EYI) WANTED THE NIELSEN W#SIII)E 182’122‘47[3
YOU'RE NEVER LD FOR N
@ 18|23 8 D(G)gﬂ £ RAVEN (ER GIIE%OF n‘n)vsgs OR YOUNG LOVE S A 65 | 62 | 53 | 18 | THERIGHT LEFT HAND GEORGE JONES
SREVERTOIE e NATEN o RANDY TRAVIS B.SHERRILL (D.KNUTSON, A.L OWENS) EPIC 34-06593
F y
23 | 33 | 4 | KLEHNING (POVERSTREET. B.SCHLITZ) WARNER BROS. 7-28384 6 | 50 | 37 | 11 | GOLORADO MOON @ TIM MALCHAK
OG0 SWEETHEARTS OF THE RODEG JRUTENSCHROER.T.MALCHAK (TMALCHAK) ALPINE 006
D] » | 5 | 7 | SO O s pxewnemen COLUMBIA 38:07023 67 | 511 35 | 17 | KIDSOF THE BABY BOOM THE BELLAMY BROTHERS
THAT WAS A CLOSE ONE L s Gy E GORDY.JR. (D.BELLAMY) MCA/CURB 53018/MCA
22 2 7 N.LARKIN E.T.CONLEY (R.BYRNE) RCA5129-7 68 63 47 10 HONKY TONK CRAZY GENE WATSON
oSO REEIESFORNoN CHARLEY PRIDE B.SHERRILL (H.HOWARD., R.PE TERSON) EPIC 34-06987
ra % 9 !!;'.BAKER (D.CHAMBERLAIN) 16TH AVE. 70400/CAPITOL 69 65 54 9 HEART OF GOLD WILLIE NELSON
OLD BRIDGES BURN SLOW BILLY JOE ROYAL CHOMAT IO S L
2 11 14 15 N.LARKIN (J.SOUTH, J.MEADERS, (S).BROWN) ATLANTIC/AMERICA 7-99485/ATLANTIC 76 83 3 HOT RED SWEATER JAY BOOKER
G 0 T.CHOATE (J.BOOKER) EMI-AMERICA 8379/CAPITOL
@ % 2 6 P.ANDERSON (D.POMUS, M.SHUMAN) REPRISE 7-28432/WARNER’I§ROS. @ 85 | — 2 YOU'RE HERE TO REMEMBER (I’'M HERE TO FORGET) MERRILL AND JESSICA
T.CHOATE D.WILSON (HOL YFIELD, CHASE) EMI-AMERICA/CURB 8388/CAPITOL
@ 2% 27 11 DON'T TOUCH ME THERE CHARLY MCCLAIN .
SNEED BROTHERS.W.MASSE Y (MPHEENEY) EPIC 34-06980 @ NEW} 1 DON'T IT MAKE YOU WANTA GO HOME BUTCH BAKER
RALVES (J.SOUTH) MERCURY 888 543-7/POLYGRAM
@ 28 31 8 IT'S ONLY OVER FOR YOU TANYA TUCKER
JCRUTCHFIELD (M.REED, R.M.BOURKE) CAPITOL 5694 73 55 l 45 18 OCEAN FRONT PROPERTY GEORGE STRAIT
JBOWEN,G.STRAIT (D.DILLON. H.COCHRAN, R.PORTER) MCA 53021
27 30 7 LOVE YOU AIN'T SEEN THE LAST OF ME JOHN SCHNEIDER
J.BOWEN,J.SCHNEIDER (K.FRANCESCHI) MCA 53069 NEW ’ 1 STRAIGHT FROM MY HEART SYLVIA
T.DUBOIS.S.HENDRICKS (S.RUTLEDGE, J. FORTUNE) RCA5127-7
@ 32 39 3 ALL MY EX'S LIVE IN TEXAS GEORGE STRAIT
JBOWEN.G.STRAIT (S.D.SHAFER. L.J.SHAFER) MCA 53087 75 49 l 32 10 ARE YOU SATISFIED JANIE FRICKIE
N.WILSON (S.WOOLEY, H.ESCAMILLA) COLUMBIA 38-06985
% 2 34 9 DON'T LET GO OF MY HEART SOUTHERN PACIFIC
SOUTHERN PACIFIC,J.E.NORMAN (K.HOWELL, H.MASLIN) WARNER BROS. 7-28408 NEW ’ 1 { TURN T?A YOU GEORGE JONES
27 13 5 15 YOU'RE THE POWER KATHY MATTEA B.SHERRILL (M.D.BARNES, C.PUTMAN) EPIC 34-07107
A.REYNOLDS (C.BICKHARDT. F.C.COLLINS) MERCURY 888 319 7/POLYGRAM 77 57 51 9 BACK IN THE SWING OF THINGS AGAIN LARRY BOONE
. 1 ® ; FULL GROWN FOOL MICKEY GILLEY R.BAKER (D.WILLS, B.MOULDS) MERCURY 888 427-7/POLYGRAM
@ N.WILSON.M.GILLEY (A.REYNOLDS, K.S TAYLOR) EPIC 34-07009 78 & | — 2 NO OR;glNARY MEMORY BILL ANDERSON
@ » “ \ ANOTHER WORLD CRYSTAL GAYLE AND GARY MORRIS M.JOHNSON (S.CLARK. M.CLARK. J.MACRAE) SOUTHERN TRACKS 1077
J.E.NORMAN (J.LEFFLER. R SCHUCKETT) WARNER BROS. 7-28373 79 81 87 3 SUMMER ON THE MISSISSIPPI SOUTHERN REIGN
@ % “ R THE WEEKEND STEVE WARINER D.GOODMAN (D.GOODMAN, D.WINTERS, B.AERTZ) REGAL 3/NSD
T.BROWN,J.BROWN (B.LABOUNTY, BFOSTER) MCA 53068 57 | — 2 BEAUTIFUL BODY & DAVID FRIZZELL
1 " ) - DON'T GO TO STRANGERS T GRAHAM BROWN K.MANSFIELD (PRYAN, W.MALLETTE, B.MORRISON) COMPLEAT 168/POLYGRAM
B.LOGAN (J.D.MARTIN, R.SMITH) CAPITOL 5664 NEW’ 1 WHEN A MAN LOVES A WOMAN NARVEL FELTS
@ 37 42 6 EVERYBODY'S CRAZY 'BOUT MY BABY MARIE OSMOND MO R S WIS AW RIGHT) EVERGREEN 1054
P.WORLEY (M.REID) CAPITOL/CURB 5703/CAPITOL 89 2 WARMED OVER ROMANCE TINA DANIELLE
— — - CFIELDS (C.W.FIELDS,
:o* * POWER PICK/AIRPLAY & # # S WFAY D;)\:Vv: TE))(AS WAY & ASLEEP ATC:P:Z‘;::(ZEK
I I'M E JUDD:!
@ & - 2 anggv(xygg&ﬁg C.BICKHA!(%"I(',; B.MAHER) RCA/CURB 5164-7/RCA 8 8 85 12 RBENSON (B.J.SHAVER) EPIC 34-06671
—
F LOVE THE DESERT ROSE BAND ANGER & TEARS MEL MCDANIEL
3 38 4 9 éﬁ(’)‘nfzsvg.m(gm_ J.ANGLIN, JWRIGHT) MCA/CURB 53048/MCA NEW ’ 1 JKENNEDY (RSMITH, C.CHASE) CAPITOL 5705
AMERICAN ME S-K-0 W THERE GOES MY LOVE PAM TILLIS
@ 39 48 5 JSTROUD (JF.KNOBLOCH. T SCHUYLER) MTM 72086/CAPITOL @ NE ’ 1 J.LEO.M.MORGAN (B.OWENS) WARNER BROS. 7-28346
@ 40 49 5 CRIME OF PASSION @ RICKY VAN SHELTON 86 78 59 21 TWENTY YEARS AGO & KENNY ROGERS
S.BUCKINGHAM (W.ALDRIDGE, M.MCANALLY) COLUMBIA 38-07025 J.GRAYDON,K.MIMS (M.SPRIGGS, W.NEWTON, D.TYLER, M.NOBLE) RCA 5078-7
37 19 8 14 GOODBYE'S ALL WE'VE GOT LEFT STEVE EARLE 87 66 50 12 DO | HAVE TO SAY GOODBYE LOUISE MANDRELL
E.GORDY.JR..T.BROWN (S.EARLE) MCAS3011 H.SHEDD.M.WRIGHT (PMCCANN, J.MCBRIDE) A5115.7
m 52 5 OH HEART BAILLIE AND THE BOYS 88 88 | — 2 | WANNA WAKE UP WITH YOU/HE'S GOT THE WHOLE WORLD CHRISTY LANE
K.LEHNING.P.DAVIS (M.BROOK, K BAILLIE, D.SCHLITZ) RCA 5130-7 L.STOLLER.J.YOUNG (B.PETERS) LS 1987
19 21 11 15 A FACE IN THE CROWD MICHAEL MARTIN MURPHY AND HOLLY DUNN 89 70 58 5 ALMOST PERSUADED MERLE HAGGARD
S.GIBSON.J E.NORMAN (K.STALEY. G.HARRISON) WARNER BROS. 7-28471 B.SHERRILL (B.SHERRILL, G.SUTTON) EPIC 34-07036
48 | 61 3 LOVE CAN'T EVER GET BETTER THAN THIS RICKY SKAGGS & SHARON WHITE 84 56 10 MANDOLIN RAIN & BRUCE HORNSBY & THE RANGE
R.SKAGGS (NMONTGOMERY, LKELLEY) EPIC 34-07060 8HORNSBY.E.SCHEINER (B.R HORNSBY, J HORNSBY) A5087-7
% |6 | 3 | LN O ety e Wi 2653/ 91 | NEWp | 1 | ZQUTHORTHE BORDER XSS Aray
A ] R  BLAK ) TEXAS MUSIC 6153
A ERERE Kt drsey 2 | w0 |6 | 2 | MO EIN SRS ocoo STV
3 35 19 15 SENORITA DON WILLIAMS 93 91 72 22 I'LL STILL BE LOVING YOU RESTLESS HEART
D.WILLIAMS,G.FUNDIS (H.DEVITO. D.FLOWERS) CAPITOL 5683 T.DUBOIS,S.HENDRICKS,RESTLESS HEART (M.A KENNEDY, P.BUNCH, PROSE, T.CERNEY) RCA 5065-7
s | — | 2 | COMEUI., THEBELMNEROTERS | (ot [ | 5 | o | SRARVBUE. oo ST A O
K SR (D ROS. 7-284
ROSE IN PARADISE WAYLON JENNINGS NEED A LITTLE TIME OFF FOR BAD BEHAVIOR DAVID ALLAN COE
45 30 13 16 J.BOWEN.W.JENNINGS (S.HARRIS. J. MCBRIDE) 53009 % 92 n 14 B.SHERRILL (B.KEEL, D.A.COE. LLATIMER) COLUMBIA 38-06661
5 | 6 | 3 | SN s VGRs A 9% | 75 | 75 | 4 | SEARCHING.(EOR SOMEQNE LIKE YOU) Soimbisve sy s
SOMEONE LEE GREENWOOD ALLIN' YOUR BLUF
58 - 2 J.BOWEN,L.GREENWOOD (C.BLACK. A ROBERTS, S.DORFF) MCA 53834 97 79 82 3 gBLkCKuAN,R#TLESIﬁﬂ(E';NME (L.MACK, M.D.BARNES) RATT%%?L?M“B&%Q&%E
3935 WEST END AVENUE MASON DIXON . .
2 | 62 3 D.MITCHELL (aTDAvBsou FMYERS, S.DEAN) PREMIER ONE 112 98 | 9% [ 81 | 21 geg'umIGN(ngJgE MOON @ LARRY, STEVE, RUDY:THE GAE%&%&%EEE&%
68 2 ER&MGTIME TO TIME (IT FEELS LIKE LOVE AGAIN) @ LARRY GATLIN &o{ﬁmﬁ ’;5{9&% 99 77 77 1 HEART RONNIE DOVE
— YOUNG (L.GATLIN) D.HOFFMAN (J.ELLEDGE) DIAMOND 378
JOHNNY CASH
50 43 46 8 ]&Eﬁ,‘,ﬂégﬂ@%’éﬁ’!‘k,’dﬁ',ﬂg LI MERCURY 888 459-7/POLYGRAM 100 | 74 74 4 ESH?%NL%‘,{’: (EH':V?C,R) RBLLJ;%-LYHX;”EQ

Products with the greatest airplay this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. 4 RIAA certification for sales of 2 million units.
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. COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by the number of tities they have-
on the Hot Country Singles chart.

NO. OF TITLES
ON CHART

MCA(14) 19
MCA/Curb (5)

CAPITOL (5) 14
EMI-America (3)
MTM (3)
16th Ave. (1)
Capitol/Curb (1)
EMI-America/Curb (1)

RCA (13) 14
RCA/Curb (1)

WARNER BROS. (12) 13
Reprise (1) .

COLUMBIA ) n

EPIC *

POLYGRAM : 5
Mercury (4)
Compleat ( 1) *.

LABEL

; %
NSD' - : 3

H

#

v & . .

? Regal (n . 1 >
Sonndwaves (1)

ATLANTIC®: S “ ¢ » é‘ .

P Atlanuc/Amenca (2) N

k3

CALPINE S~

AVI R
‘Charta (1) N ’

9 s
oy,

§
W

-
bt bk et et b b bt bt e bk D
i p .

&

. BLACK HAT, ° Feay te N
DIAMOND %5 .57 . )
EVERGREEN e 0

% < -
oy T sy
5 % AR

PREMIER ONE 1 : -

SOUTHERN TRACKS* .,
STEP ONE ) *
TEXAS MUSIC - = «

VISION

%

Bilboard Hot Country Singles SALES & AIRPLAY.
A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Country Singles chart.
> >

. SALES gg . AIRPLAY gg
z-; g; TITLE ARTIST g§ ?_‘%‘ ‘é’n; TITLE ARTIST o9
1 2 OLD BRIDGES BURN SLOW BILLY JOE ROYAL 20 1 2 TO KNOW HIM IS TO LOVE HIM PARTON, RONSTADT, HARRIS 1
2 3 CAN'T STOP MY HEART FROM LOVING YOU THE O’'KANES 2 2 3 CAN'T STOP MY HEART FROM LOVING YOU THE O'KANES 2
3 4 | WILL BE THERE DAN SEALS 3 4 IT TAKES A LITTLE RAIN THE OAK RIDGE BOYS 3
4 1 TO KNOW HIM IS TO LOVE HIM PARTON, RONSTADT, HARRIS 1 4 5 JULIA CONWAY TWITTY 4
5 6 GIRLS RIDE HORSES TOO JUDY RODMAN 7 5 6 | WILL BE THERE DAN SEALS 5
6 7 JULIA CONWAY TWITTY 4 6 7 DOMESTIC LIFE JOHN CONLEE 6
7 8 DOMESTIC LIFE JOHN CONLEE 6 7 8 GIRLS RIDE HORSES TOO JUDY RODMAN 7
8 9 IT TAKES A LITTLE RAIN THE OAK RIDGE BOYS 3 8 10 TOO MANY RIVERS THE FORESTER SISTERS 8
9 11 HAVE | GOT SOME BLUES FOR YOU CHARLEY PRIDE 19 9 9 PLAIN BROWN WRAPPER GARY MORRIS 9
10 5 YOU'RE THE POWER KATHY MATTEA 2 10 14 TIL' I'M TOO OLD TO DIE YOUNG MOE BANDY 10
11 12 THE MOON IS STILL OVER HER SHOULDER MICHAEL JOHNSON 12 11 15 BABY'S GOT A HOLD ON ME NITTY GRITTY DIRT BAND 11
12 10 THE BED YOU MADE FOR ME HIGHWAY 101 56 12 1 THE MOON IS STILL OVER HER SHOULDER MICHAEL JOHNSON 12
13 21 LITTLE SISTER DWIGHT YOAKAM 21 13 16 YOU'RE MY FIRST LADY T.G. SHEPPARD 13
14 17 YOU'RE MY FIRST LADY T.G. SHEPPARD 13 14 17 HARD LIVIN' KEITH WHITLEY 14
15 24 TIL' 'M TOO OLD TO DIE YOUNG MOE BANDY 10 15 18 YOU'RE NEVER TOO OLD FOR YOUNG LOVE EDDY RAVEN 15
16 16 BABY'S GOT A HOLD ON ME NITTY GRITTY DIRT BAND 11 16 23 FOREVER AND EVER, AMEN RANDY TRAVIS 16
17 23 HARD LIVIN' KEITH WHITLEY 14 17 20 CHAINS OF GOLD SWEETHEARTS OF THE RODEO 17
18 25 TOO MANY RIVERS THE FORESTER SISTERS 8 18 22 THAT WAS A CLOSE ONE EARL THOMAS CONLEY 18
9| — FOREVER AND EVER, AMEN RANDY TRAVIS 16 19 24 HAVE | GOT SOME BLUES FOR YOU CHARLEY PRIDE 19
20 15 GOODBYE'S ALL WE'VE GOT LEFT STEVE EARLE 37 20 11 OLD BRIDGES BURN SLOW BILLY JOE ROYAL 20
21 19 DON'T GO TO STRANGERS T. GRAHAM BROWN 31 21 26 LITTLE SISTER DWIGHT YOAKAM 21
22 2 CHAINS OF GOLD SWEETHEARTS OF THE RODEO 17 2 25 DON'T TOUCH ME THERE CHARLY MCCLAIN 22
23 2 DON'T TOUCH ME THERE CHARLY MCCLAIN 22 23 28 IT'S ONLY OVER FOR YOU TANYA TUCKER 23
24 26 ARE YOU SATISFIED JANIE FRICKIE 75 24 27 LOVE YOU AIN'T SEEN THE LAST OF ME JOHN SCHNEIDER 24
5 | — IT'S ONLY OVER FOR YOU TANYA TUCKER 23 25 | — ALL MY EX'S LIVE IN TEXAS GEORGE STRAIT 25
26 28 PLAIN BROWN WRAPPER GARY MORRIS 9 26 29 DON'T LET GO OF MY HEART SOUTHERN PACIFIC 26
27 13 KIDS OF THE BABY BOOM THE BELLAMY BROTHERS 67 27 13 YOU'RE THE POWER KATHY MATTEA 2
28 20 A FACE IN THE CROWD MICHAEL MARTIN MURPHY AND HOLLY DUNN 39 28 — FULL GROWN FOOL MICKEY GILLEY 28
29 29 SENORITA DON WILLIAMS 43 29 | — ANOTHER WORLD CRYSTAL GAYLE AND GARY MORRIS 29
30 30 THE RIGHT LEFT HAND GEORGE JONES 65 0| — THE WEEKEND STEVE WARINER 30

©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

«Q

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

3935 WEST END AVENUE

(Tom Collins, BMI/Collins Court, ASCAP) CPP
80°S LADIES

(Wooden Wonder, SESAC)

ALL MY EX'S LIVE IN TEXAS

(Acuff-Rose Opryland, BMI) CPP

89  ALMOST PERSUADED

(Al Gallico, BMI) CPP

35 AMERICAN ME

(A Little More Music , ASCAP/Uncle Artie,
ASCAP/Writers Group, BMI/Bethiehem, BM)/Lawyers
Daughter, BMI)

ANGER & TEARS

(MCA Music)

ANOTHER WORLD

(Fountain Square, ASCAP) CPP

ARE YOU SATISFIED

(Channel, ASCAP)

ARE YOU STILL IN LOVE WITH ME

(Edition Sunrise, BMI/Young Musikverlag, GEMA)
ASHES OF LOVE

{Acuff-Rose, BMI/Opryland, BMI) CPP

BABY'S GOT A HOLD ON ME
{(Warner-Elektra-Asylum, BMi/Mopage, BMI/Warner-
Refuge, ASCAP/Moolagenous, ASCAP)

BACK IN THE SWING OF THINGS AGAIN

(Jobete, ASCAP/Alcorn, BMI) CPP

80 BEAUTIFUL BODY

(Southern Nights, ASCAP)

THE BED YOU MADE FOR ME

(Warner-Tamerlane, BMI/Sportsman, BMI)

CALLIN' YOUR BLUFF

{(Mack's Flying V, BMI/Irving, BM1/Danor, BMI)
CAN'T STOP MY HEART FROM LOVING YOU

{Cross Keys, ASCAP/Tree, BMI/Kieran Kane, ASCAP)
HL

CHAINS OF GOLD

(Irving, BMI) CPP/ALM

CINDERELLA

(Englishtown, BMI)

CLOSE YOUR EYES

(Not Listed)

COLORADC MOON

(Life Of The Record, ASCAP/Malchak, ASCAP/Caloosa,
ASCAP)

COUNTRY RAP

(Bellamy Bros., ASCAP)

CRAZY BLUE

(Warner-Tamerlane, BMI/Flying Dutchman, BMi/WB,
ASCAP/Tim DuBois, ASCAP)

87

3l

51

37

U

19

0

CRIME OF PASSION

(Rick Hall, ASCAP/Beginner, ASCAP)

DO | HAVE TO SAY GOODBYE

(April, ASCAP/New and Used, ASCAP) CPP/ABP
DOMESTIC LIFE

(MCA, ASCAP/Nashion, BMI} HL

DON'T GO TO STRANGERS

(MCA, ASCAP) HL

DON'T IT MAKE YOU WANTA GO HOME
{Lowery, BMI)

DON'T LET GO OF MY HEART

(Warner-Refuge, ASCAP/U Do 2, ASCAP/Adushka,
ASCAP)

DON'T TOUCH ME THERE

(Songmedia, BMI/Friday Night, BMI)
EVERYBODY'S CRAZY 'BOUT MY BABY

(Lodge Mall, ASCAP) CPP

A FACE IN THE CROWD

(AMR, ASCAP/Nashion, BMI)

FALLIN' OUT

(Keith Sykes, BMI)

FOREVER AND EVER, AMEN

(Writers Group, BMI/Scarlet Moon, BMI/MCA,
ASCAP/Don Schlitz, ASCAP) HL

FROM TIME TO TIME (17 FEELS LIKE LOVE AGAIN)
(Larry Gatlin, BMI)

FULL GROWN FOOL

(Aunt Polly's BMI/Pecan Pie, BMI)

GIRLS RIDE HORSES T0O

(Mid-Summer, ASCAP/AMR, ASCAP)

GOD WiLL

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
GOODBYE'S ALL WE'VE GOT LEFT

(Goldline, ASCAP) HL

HARD LIVIN'

(April/E.P.R., ASCAP/Freefiow, ASCAP/Guy Harmonica,
ASCAP) CPP/ABP

HAVE | GOT SOME BLUES FOR YOU

(Milene, ASCAP/Opiyland, BMI) CPP

HEARY

(Jim Ron, BMI)

HEARY OF GOLD

(Sitver Fiddle, ASCAP)

HONKY TONK CRAZY

(Tree, BMI) HL

HOT RED SWEATER

(Screen Gems-EMI, BMI)

| GOT THE ONE | WANTED

(Sheddhouse, ASCAP)

| KNOW WHERE I'M GOING

(MCA, ASCAP/Don Schlitz, ASCAP/Colgems-EMI,
ASCAP/April/Welbeck, ASCAP/Blue Quill, ASCAP)

76 | TURN TO YOU
(Tree, BMI)

88 | WANNA WAKE UP WITH YOU/HE'S GOT THE
WHOLE WORLD
(Ben Peters, BMI)

5 | WILL BE THERE

(Snow Songs, BMI/Michael H. Goldsen, ASCAP/Sweet

Angel, ASCAP)

93 I'LL STILL BE LOVING YOU
(Warner-Tamerlane, BMI/Heart Wheel, BMI/MCA,
ASCAP/Chriswald, ASCAP/Hopi Sound,
ASCAP/Chappell, ASCAP) HL

3 (T TAKES A LITTLE RAIN

(Tom Colfins, BMI) CPP

23 IT'S ONLY OVER FOR YOU

(Lodge Hall, ASCAP/Chappeil, ASCAP/RMB, ASCAP)

CPP/HL
4 JULA
(Tree, BMI/Cross Keys, ASCAP) HL
67 KIDS OF THE BABY BOOM
{Beilamy Bros., ASCAP)
59 LET THE MUSIC LIFT YOU UP
(Two Sons, ASCAP/Warner-Tamerlane, BMI/WB,
ASCAP)
21 LITTLE SISTER
(Elvis Presley, BMI/Rightsong, BMI) HL
40 LOVE CAN'T EVER GET BETTER THAN THIS
(Sitver Rain, ASCAP/Jack & Gordon, ASCAP)
41 LOVE SOMEONE LIKE ME
(Lawyers Daughter, BMi/Uncle Artie, ASCAP)
24 LOVE YOU AIN'T SEEN THE LAST OF ME
(W.B.M., SESAC)
90 MANDOLIN RAIN

(Zappo, ASCAP/Bob-A-Lew, ASCAP/Basically Gasp,

ASCAP}

52 MIDNIGHT BLUE
(Ensign, BMI/Write Road, BMI)

12 THE MOON IS STILL OVER HER SHOULDER
(Lawyers Daughter, BM1}

95 NEED A LITTLE TIME OFF FOR BAD BEHAVIOR
(Window, BMI/Goodlat, BMI/Robin Sparrow, BMI)
cep

50 THE NIGHT HANK WILLIAMS CAME TO TOWN
(Tree, BM1/0Id Friends, BMI) CPP/HL

78 NO ORDINARY MEMORY
(Combine, BMI/Music City. ASCAP)

54 NOT TONIGHT I'VE GOT A HEARTACHE
(Rick Hall, ASCAP)

13

62

LH]

55

aq

9
L]

18

10

OCEAN FRONT PROPERTY

(Tree, BMI/Larry Butler, BMI/Blackwood, BMI/South
Wing, ASCAP) CPP/ABP/HL

OH HEARY

(Colgems-EMI, ASCAP/MCA, ASCAP/Don Schlitz,
ASCAP) HL

OLD BRIDGES BURN SLOW

(Lowery, BMI) CPP

PLAIN BROWN WRAPPER

(WB Music/Gary Morris, ASCAP/Cross Keys, ASCAP)
HL

PUT ME OUT OF MY MISERY

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Music
Corp. Of America, BMI/Leighton, BMI)

THE RIGHT LEFT HAND

(Mali-Clement, BMI/Frizzell, BMI/Cavesson, ASCAP)
CPP/HL

ROSE IN PARADISE

(Blackwood, BMI/April, ASCAP) CPP/ABP
ROUTINE

(Dejamus, ASCAP) HL

SEARCHING (FOR SOMEONE LIKE YOU)
(Unichappell, BMI) HL

SENORITA

{Almo, ASCAP/Little Nemo/Danny Flowers,
ASCAP/Bughouse, ASCAP) CPP/ALM

SMALL TOWN GIRL

(Tree, BMI/Cross Keys, ASCAP) HL

SOMEONE

(Chappell, ASCAP/Chriswald, ASCAP/Hopi Sound,
ASCAP/MCA, ASCAP/Peso, BMI)

SOUTH OF THE BORDER

0

STRAIGHT FROM MY HEART

(Sharayah, ASCAP/Statler Brothers, BMI)
SUMMER ON THE MiISSISSIPPY

(Write Road, BM1/Guyasuta, BMI/Lawyers Daughter,
BMI/Log Jam, ASCAP/Boo, ASCAP)
TALKIN' TO THE MOON

{Larry Gatiin, BMI)

THAT WAS A CLOSE ONE

(Rick Hall, ASCAP)

THERE GOES MY LOVE

(Tree, BMI)

TIL' I'M TO0 OLD TO DIE YOUNG

(Tree, BMi/Cross Keys, ASCAP) HL

TO KNOW HIM IS TO LOVE HIM

(Mother Bertha, BMI) CPP

TOO MANY RIVERS

(Combine, BMI)

2

61

TROUBLE IN THE FIELDS

(Wing And Wheel, BM1/Bug, BMI)

TWENTY YEARS AGO

(Warner House of Music, BMI/WB Gold, ASCAP)
WALTZIN' WITH DADDY

(Kenco, ASCAP/Calente, ASCAP)

WARMED OVER ROMANCE

(Mr.Mort, ASCAP)

WAY DOWN TEXAS WAY

(House Of Cash, BMI)

THE WEEKEND

(Screen Gems-EMI, BMI)

WHEN A MAN LOVES A WOMAN

(Pronto, BMI/Quinvy, BMI)

WOULD JESUS WEAR A ROLEX

(Leona, ASCAP)

YOU'RE HERE TO REMEMBER (I'M HERE TO FORGET)
(April, ASCAP/Ides Of March, ASCAP/Music Corp. Of
America, BMI)

YOU'RE MY FIRST LADY

(Beginner, ASCAP)

YOU'RE NEVER TOO OLD FOR YOUNG LOVE
{Dejamus, ASCAP/Morgan Active Songs, ASCAP/You
& |, ASCAP) CPP/HL

YOU'RE THE POWER

(Colgems-EMI, ASCAP)

"YOU'VE GOT" THE TOUCH

(Alabama Band, ASCAP)

are listed for piano/vocal sheet music copies

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM van Mogull
BP Bradley MCA MCA

CHA Chappelt PSP Peer Southern

CLl

CPi Cimino

SHEET MUSIC AGENTS

and may not represent mixed folio rights.

M Cherry Lane PLY Plymouth
WBM Warner Bros.
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FOREVER YOUNG

Discit-the interlocking

super box trom LIFT -
protects your valuable

Compact Discs and
guarantees neat and
clearly arranged storage.

LIFT Discplay Inc.
7216 Bergenline Avenue
North Bergen, NJ 07047
(201) 662-8503,662-83504
Canada: (416) 856-5438

KENNY ROGERS

DISCIT

8

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

00/648 - 0958

GOPHER PRODUCTS CORP

2201 Lockheed Way
Carson City Nev 89701t

CD Jewel Boes

CD packaging
from Filam for
1.2,30r4
discs. Available
from stock;
Ilsemann

compatible.
Filam

;.!I.l National Plastics

13984 S. Orange Ave. 1200 N. Street
Paramount, CA 90723 Suite 504

(213) 630-2500 Lincoln, NE 68508
FAX: (213) 408-0712 (402) 435-5005
TLX: 75106 FNPIUD FAX: (402) 435-4722
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With our worldwide facilities we can
turn around the finest quality
CD’s at incredible speed.

Sony, the creator of the CD format, has created a glabai disc
manufacturing capability that is second to none. Dne that
provides unmatched customer service. That simplifies your
life by coardinating production on three continents. And han-
dles soecial orders flaWlessly, even if your requirements
irclude expedited turn around.

To have your musie heard around the world. héar
what Sony can do for yousContact the nearest production
facility for information cn CD replication that will be music to
your ears.

DIGITAL AUDIO DISC CORPORATION DADC G.m.b.H. (AUSTRIA) €BS/SONY GROUP,Inc.
1800 Fruitridge Avenue Bahnweg 14 P.O. Box 17, Tokyo'International Airpcrt 149
Terre Haute, Indiana 47804, U.S A. A-5071 Wals-Klessheim Phone: 03-266-5830. Telex” CBSSONY J24766
Phone: (812) 466-6821, Telax: 27€112 Austria Fax: 32351725
Fax: 466 9125 Phone: (06 62) 85 09 21

Telex: (47) 613622237+« Fax: 852 080

‘ — Digital
A Part of the Worldwide Sony Family |} Audio Disc
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Boston s Rt. 9 Is Fertile Area ~.

BY DAVID WYKOFF

BOSTON West of Boston, within a
one-mile strip along Route 9, a doz-
en different stores sell prerecorded
music. Yet, despite competition
from major record chains and de-
partment stores, local dealers locat-
ed in this congested area anticipate
continued growth.

At least half of the music retail-
ers located along the Framingham-
Natick section of Route 9 say they
enjoyed record-level revenues in
1986 and look for even better per-
formances in 1987.

‘““Area shoppers have come to un-
derstand that they don’t have to
drive into Boston or Cambridge to
find everything they want,” says
Jeff Cohen, assistant buyer for the
Strawberries Records & Tapes
chain. “For a suburban area, music
buyers are extremely sophisticated
here.”

According to area chamber of
commerce officials, this is one of the
largest retail markets in New En-
gland, second only to downtown
Boston. Two large malls and more
than 10 plazas, strips, and minimalls
along this stretch draw customers
from all over the greater Boston
and Worcester areas.

Additionally, this shopping region
is located in the heart of the North-
east’s booming high-technology de-
velopment and highly affluent sub-
urban communities.

Prerecorded music sales in this
area are divided among six specialty
stores and the record departments
in six large discount operations. Lo-
cally based chains Strawberries,
Good Vibrations, and Newbury
Comics have 2,000-square-foot units
in strip malls, while two national
chains, Record Town and Music-
land, are represented in the larger
Shopper’s World and Natick malls.
Rock N Mania is this area’s only sin-
gle-store, nonmall dealer. Discount-
ers Bradlee’s, Caldor, Lechmere,
Sears, Woolworth, and Zayre each
house record and tape departments.

For the most part, all six specialty
stores pursue the identities they es-
tablished long before the current
boom here:

e The Strawberries unit, recently
renovated and enlarged to more
than 2,200 square feet, is the area’s
oldest record store and the recog-
nized leader in terms of profile and
numbers sold. This is one of several
Strawberries outlets in the Boston
area that beefed up their overall se-
lection, a strategy that buyer Cohen
says Is paying dividends.

e Good Vibrations, a nine-store
chain, enjoys a reputation for its
long commitment to deep catalog
and diversity in selection. Says
store manager Janice Egan, “We do
very well with catalog sales in all ar-
eas of music, and I think that our
classical and soundtrack inventories
are the area’s strongest.”

New York’s Largest
Most Complete
AudioNideo Wholesaler

Big Apple s Audio, Video, Computers,

Blank Tapes, Accessories, Telephones,
and more. Everything in the world of
consumer electronics. Service oriented,
we offer convenient toll free ordering,
knowledgeable salespersons, extensive
customer service, monthly and weekly
spedials, plus the lowest prices in town!

Feet 1-800-221-3191

In New York State Call:
(212) 233-0747

15 Park Row, NY, NY 10038

o Newbury Comics, located in the
Route 30 Mall adjacent to Route 9,
is the most recent entrant here, hav-
ing opened two years ago. Although
this store’s product mix was origi-
nally designed to appeal to a more
mainstream clientele, it differs little
from the alternative rock/bou-
tique/comics concept that has
proved successful in its two urban
locations.

e Rock N Mania owner Tom Sa-
lem labels his 2,500-square-foot
store, the westernmost of the
twelve stores in the area, a main-
stream rock outlet that also does
well with related styles (pop, cross-
over r&b, rap, heavy metal), nostal-

Sax Appeal. Jazzman David Sanborn chats with Susan Thom, advertising
director for Harmony House Records & Tapes. The 22-store chain, based in the
Detroit area, hosted a lunch for the alto star, who was on the road in support of
his Warner Bros. album “A Change Of Heart.

RETAIL
TRACK

by Earl Paige

USED CD LOTS: The compact disk specialty stores
are seeing used CDs first, says Ted Vinson, owner
of Compact Disc of Dallas, with a second store just
opened in Fort Worth. Used CDs are a growth busi-
ness: According to Vinson, it’s “hard to estimate,
maybe 5%-10% of sales.” Actually, store operators
like Vinson regard used CDs as a vital service—and
one that stimulates new sales. “We have a club. We
offer $5 [for each CD] toward any purchase in the
store.”

The nonwear factor is a plus for used CDs, says
Steve Bicksler, owner of Penny Lane Records, in
the Los Angeles neighborhoods of Westwood and
Venice. “Of course, we guarantee everything, used
LPs and tapes even. Over half our used stock now is
CDs. We sell them at $6.99-39.99 and pay [up to] $7
in cash or trade.” Another advantage in dealing
used CDs comes in establishing listening stations,
says Kevin Day, operations manager of National
Compact Disc, which is about to open a second store
in Los Angeles.

Many customers initially bought a lot of CDs
when they were in short supply and now have a
number of them in their collections they want to un-
load, says Kevin Boyer, manager at Atlanta Com-
pact Disc in Tampa, Fla., a four-store chain. “We
rarely see anyone coming in with 40 to help pay the
rent, but it has happened.” Vinson tops that, howev-
er. “One guy came into our Dallas store the other
day and sold us 747 CDs. We bought him out.”

RACK RAP: Lieberman Enterprises is out on the
analyst trail with some good numbers. The configu-
ration ratio for sales by the rack giant has vinyl and
tapes making up 55%, at $133 million—up 5% as of
the third quarter, ending Feb. 28. Sanford Goldberg,
vice president of finance and treasurer, says the LP
portion is less than 10%. Video distribution is 24% of
sales, at $58.3 million, up 33%; CD makes up 8%, with
sales of $20.1 million, up 101%; and rack video is 9%,
up 208%, with sales of $22.2 million. The Minneapo-
lis-based wholesaler also sells computer software
and accessories.

oH. GOODY: The official tour for those attending
the National Assn. of Recording Merchandisers op-
erations huddle April 22-23 in the Los Angeles sub-
urb of Woodland Hills was of the WEA distribution
complex. But various contingents also beat a path to
the various new-look Sam Goody stores (which until
recently operated as Licorice Pizza).

Certain units are involved in experiments by
Musicland, the giant parent web, including a bank

of TV monitors in one Los Angeles Goody; a sepa-
rate counter devoted to sell-through video, which is
located on the opposite side of the store from the
rental counter; and one store’s extensive neon col-
ored strings on the ceiling, also used to frame sec-
tions like the video rental counter. Said an enthusi-
astic delegate from Record World, “We're using
neon, too. It's color-keyed to genre sections. It’s
keyed near the door. Follow the blue light to classi-
cal.”

Other NARM lookers-on who are accustomed to
the East Coast Goody were amazed. Among changes
they noted: the accent provided by bright, three-col-
or signing; an overall explosion of white from the tu-
bular frame bins to the many stand-up white racks;
and the signing grids above racks and browsers,
with grid size 5 feet by and 18 inches. Color strips
slide in and out of flanges in the grid, allowing for
quick changes.

NO KIDDING—88 CENTS: Not the least of the
surprises for Eastern chain representatives, who
saw it for themselves during the NARM operations
conclave, was that Sam Goody Music & Video is
renting video at 88 cents in L.A.—all titles, all day,
all week. |

NARM'S NINE: Terry Worrell, president of Sound
Warehouse, has been tapped to fill out an incom-
plete term on NARM'’s board because of the resigna-
tion of Bill Golden, formerly with Record Bar.

WESTERN MERCHANDISING is gearing up its
retail web of 115 stores in 17 states, bringing 12-
year veteran Walter McNeer to corporate headquar-
ters in Amarillo, Texas. As executive vice president,
he previously helmed the Hastings chain from Dal-
las.

DOING THE COMBO: Four-unit Penny Lane Rec-
ords in Kansas City, Mo., is knocking out walls and
otherwise making more room for rentals, says Mare
Olson, general manager. ‘“We converted our moth-
ership store in midtown to rental a year ago by us-
ing the basement where we had the warehouse. We
put in a stairway. Our south store is only 2,000
square feet, but we’re taking over next door and it’ll
be another 2,000 feet.”

Penny Lane rents at $1.50 per cassette for two or
more movies; Saturday it is $2.50, with films due
back on Monday. “We’re finding we sell a lot of vid-
eo, too. Of course, ‘Top Gun’ was incredible. We sold
150 the first day,” says Olson. The chain has one
unit in Overland Park and another in Lawrence near
the Univ. of Kansas.

Retailers and wholesalers: To reach Retail Track
with your news and views, call Earl Paige at 213-
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BOSTON’S ROUTE 9

(Continued from preceding page)

. .. . |
gia (collector’s items, oldies, 45s,

and LPs), and used product.

Musicland and Record Town, the
only specialty stores in the area’s
two most highly trafficked malls,
run at opposite ends of the big-
chain, mall-store concept. The
Musicland unit is 700 square feet in
size and concentrates on hit pop,
rock, and country product primarily
in LP and cassette format. Record
Town has approximately 2,000
square feet of floor space, offering
a wider range of music and accesso-
ry products.

The 2,000-square-foot music de-
partment in Lechmere, located in
the Framingham Mall on Route 30,
is the dominant force among dis-
counters, rivaling Strawberries for
both units sold and lowest overall
prices. The only discounter here
that is not racked by an outside
company, Lechmere devotes nearly
a third of its display space to cas-
sette merchandising and at least a
quarter to compact disks. By con-
trast, the music departments in Cal-
dor, Bradlee’s, and Zayre each have
less than 1,000 square feet and fo-
cus almost entirely on hit product,
mostly in LPs and cassettes. Sears
and Woolworth run smaller still
with even more limited selection.

Store managers credit the area’s
business climate for much of their

profits but say future growth will |

come through grabbing a larger
slice of the compact disk pie and by
wooing customers away from the
discounters.

CD growth has been of primary
importance to Newbury Comics and
Rock N Mania, where the configura-
tion sometimes builds more than
half of music sales. And most deal-
ers here attribute 1986’s gains to
CDs and promote the product ag-
gressively.

Says Newbury co-owner Mike
Dreese, “We sell a disproportionate
amount of CDs in Framingham—
somewhere around 60% of our mu-
sic sales. And that’s not all in alter-
native or rock product, our per-
ceived emphasis. We're doing very
well with jazz and classical CDs,
and it looks like customers are look-
ing hard to seek out CD product.”

Dreese suggests a two-pronged
strategy to pick up customers who
usually shop the discounters: Cre-
ate a ‘“fun, exciting store with
knowledgeable sales help” and keep
the store well stocked. “Many times
during the holidays, the discounters
were out of the hotter records, and

(Continued on page 46)

DIVIDER GARDS

ALL SIZES AVAILABLE

15¢ and up l
Why Pay More?

Direct from Manufacturer
Call or Write

Sam Lempert
(718) 802-0300
544 Park Avenue, Brooklyn, NY 11205
AL-LEN CUTTING CO.

Special Volume Rates
Fiberboard cards available,

We buy used cards.

THE EVOLUTION OF THE DISC. AND THE DISCWASHER.

Early records were scratchy and extremely
fragile. Now, with Compact Discs, we can program
the cuts we want to hear, sit back, relax, and enjoy
hours of uninterrupted pleasure. We've certainly
come a long way.

Discwasher has come quite a distance, too.
And though our first product (the famous D4-+™
Record Cleaning System) is still your customers’ first
choice, our new Compact Disc Cleaner is every bit
as innovative as the remarkable discs it protects.

For starters, our CD Cleaner uses computer
designed “radial” cleaning (the manufacturers’
recommendation). And our CD-1™ Cleaning Fluid
lifts and suspends contaminants while our non-
abrasive pad removes debris.

Best of all-both our CD and Record Cleaning
Systemns are serious equipment. The latest feature-
packed step in an exciting audio evolution—from
a nationally advertised name your customers
know and trust!

For more information about how you can
profit from selling Discwasher accessories, call your
Discwasher representative or contact: Discwasher,
4309 Transworld Road, Schiller Park, Illinois 60176.
(1-800-826-2379)

discwasher

4309 Transworld Road, Schiller Park, IL 60176
A Division of International Jensen, Inc.

The makers of the famous D4+ Record Cleaning System.
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. . .The fifth top ten single
| (starting with the #1 hit,
~~ “Say You, Say Me”) from his
quadruple PLATINUM album
Dancing On The Ceiling.
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mghfs—all sell-outs.
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| Spec’s, Camelot Execs Describe Operations At NARM Meet

Chains Tailoring Data Systems To Needs

BY EARL PAIGE

LOS ANGELES Large and small
chains are pondering an increasing
array of data-processing programs
that have been developed to benefit
retail operations.

Jim Sage, vice president of man-
agement information svstems for
the 196-store Camelot Enterprises,
and Peter Blei, chief financial offi-
cer of the 33-unit Spec’s Music, de-
tailed how each of their companies
utilize computerized systems—and
what changes may lie ahead—in a
presentation here during the Na-
tional Assn. of Recording Merchan-
disers Operations Conference April
22-23.

Sage stressed the need to antici-
pate future growth. According to
Sage, although Camelot’s 140,000-
square-foot warehouse was de-
signed to be adequate through 1992,
the chain will start mapping new ad-
ditions for the same North Canton,
Ohio, site next year.

Sage said the current, 480-pallet-
capacity warehouse employs 120
people (except during the holiday
season, when it bumps the number
up to 160) and works two shifts five
days, hitting 270,000 units in nine
hours of shipping. He estimated pri-
vately held Camelot’s sales “in ex-

cess of $190 million.”

Spec’s Blei offered insights into
how chains seem to build “piece by
plece,” citing the growing use of
automation at his company—which
was totally manual in 1985, when it
went public.

“Considering the amount of re-
sources we have, [the incorporation
of automation] has gone pretty
quickly,” said Blei. “One of the
things we’re finding out is that
when more and more people at
Spec’s get to use the computers,
they begin to understand how pow-
erful a tool they are and how much
more they can do. The demand be-
comes greater, and they want more
and more done.

“Then you run up against a big
to-do list and the resource analysis.
How much time, effort, and money
do you commit to people and equip-
ment and everything else? Then you
come up to a set of priorities that
you have to work with.”

Automatic replenishment will be
installed at Camelot eventually,
Sage said, though he has some
qualms about it. “I'm not sure we
want to spend 2% of sales to do it.
We are concerned about the ability
of the [IBM] 38 to do automatic re-
plenishment, and the main frame
option does not appeal for obvious

reasons. Also, our culture—we are
a very, very, people-driven compa-
ny, and there is some concern at re-
tail about what automatic replenish-
ment i1s going to do to our manag-
ers.”

Spec’s has likewise not yet imple-
mented automatic replenishment.
Managers handle the “top 100,” said
Blei, and are taught “a simple re-
plenishment formula taking into ac-
count the number of times a week
we replenish, which is usually twice
a week, and the other aspects they
have to deal with. It’s not very hard
to learn. Accounting mistakes are
something you have to live with.
But you've got to stay on top of it.”

Especially intriguing is Spec’s’
use of an inventory-service firm
twice a year. “For financial account-
ing purposes, we take a retail inven-
tory,” said Blei. “The bar-coded in-
ventory we take twice a year is
strictly for merchandising. Then
twice a year we take a retail inven-
tory and do the old mathematics on
it—we measure our shrinkage that
way. We could do shrinkage off the
[bar-code] inventory, but you don’t
know if the kids forgot to pull a tag
off or if it really truly walked out
the door.”

Mohile, Ala., Record Bar On Winning Streak

Takes Top Prize In NARM Display Competition

NEW YORK Record Bar’s No. 26
store in Mobile, Ala., continued its
display-contest roll by winning the
top prize in the National Assn. of
Recording Merchandisers Gram-
my Awards campaign.

The Bar outlet was one of 25 re-
tail and rack winners named re
cently in the NARM merchandis-
ing contest. Including the grand
prize for the Mobile outlet, the
Durham, N.C.-based Record Bar
web grabbed a total of eight retail
winners in the Grammy competi-
tion.

The Mobile store, which is man-
aged by Robert Baxter, earned a
grand prize of $500 from the
Grammy effort. The unit also took
the top prize in last October’s
Country Music Month contest, co-
sponsored by NARM and the
Country Music Assn., and in a Paul
Winter “Canyon” national display
competition staged by the Living
Music label (Billboard, March 28).

The Dallas branch of Lieberman
Enterprises earned the $500 Gram-

| mys grand prize in the rack divi-

sion. In all, five Lieberman
branches placed in the competi-
tion, and the Minneapolis-based
rack earned recognition for best
overall company performance.

The Owensboro, Ky.-based Dise
Jockey web, operated by Wax
Works, won best overall company
performance among retail en-
trants. Second prize in that catego-
ry, a $300 award, went to Tower
Records’ downtown Manhattan
store. The $200 third prize went to
the Hastings Books & Records
store in Lawton, Okla.

In the rack division, Tampa and

Seattle branches of the Handle-
man Co. each earned $300 second
prizes, as did Lieberman’s home
branch.

There were six third-prize win-
ners among racks, each awarded
$100 cash: the Chicago, New Jer-
sey, and Kansas City, Mo.
branches of Lieberman and the
Little Rock, Ark., Baltimore, and
Youngstown, Ohio, branches of
Handleman.

Of the 10 fourth-prize retail win-
ners ($100 cash), seven were in the
Record Bar web: stores in Johnson
City, Tenn.; Winston-Salem, N.C,;
Fort Myers, Fla.; Bluefield, W.Va ;
Miami; Roanoke, Va.; and the
chain’s Tracks Music & Video,
Norfolk, Va. Other fourth-prize re-
tailers were Pegasus Records in

BOSTON’S ROUTE 9

(Continued from page 43)

those were records we had,” says
Dreese.
It is not unusual for discounters

to run out of key titles in their de- |

partments.

“That’s something we can all gain
on,” says Strawberries’ Cohen.
“Most of us have warehouses very
close and keep a very close track of
inventory. We should look to build
the reputation that we will and do
have everything customers are
shopping for, whether it'’s a Bon
Jovi album or an obseure jazz CD.”

Bill Gerstein, general manager of
Good Vibrations, predicts that local
dealers will continue to thrive along
Route 9. “If we all keep doing what
we do well, there’s no reason why
we won't prosper for a long time.”

Sandy, Utah, a Sound Shop in
Mary Esther, Fla., and the Holly-
wood Mall location of Spec’s Music
in Hollywood, Fla.

NARM had six criteria for judg-
ing the contest: use of NARM-pro-
vided Grammy point-of-purchase
materials; use of nominated prod-
uct in or near the display; promi-
nence of location within the store
or music department; creativity;
originality; and effectiveness.

GEOFF MAYFIELD
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New Releases

ALBUMS

The following configuration ab-
breviations are used: LP—album;,
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set
appear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK

& CRUZADOS
After Dark

LP Ansta AL-8439/$8.98
CA AC-8439/$8.98

CD ARCD-8439/NA

& RUSSELL HITCHCOCK
The River Cried

LP Ansta AL-8456/$8 98

CA AC-8456/$8.98

€D ARCD-8456/NA

LA LA
La La

LP Anista AL-8403/$8.98
CA AC-8403/$8.98

STARZ
Do It With The Lights On
LP Jem/Performance/$7.98

VARIOUS ARTISTS
When Trouble Calls Your Name

LP Sient Thunder STIO01/NA
CASTI1001/NA

COMPACT DISK
BLACK SABBATH
Heaven & Hell
€D Warner Bros. 2-3372/WEA/$15.98

PETER ERSKINE
Transition
LP Denon CY1484/NA

OFRA HARNOY, ARMIN ELECTRIC
STRINGS

The Beatles Connection

CD Fanfare DFCD-9016/Delos/NA

AL JARREAU

This Time

€D Warner Bros. 2-3434/WEA/$15 98

ERICH KUNZEL
A Rodgers And Hammerstein Festival
CD Fanfare DFCD-9022/Delos/NA

ERICH KUNZEL, WINNIPEG SYMPHONY
More Kunzel On Broadway
CD Fanfare DFCD-9030/Delos/NA

LONDON SYMPHONY ORCHESTRA
Classic Rock
CD JCI/Associated/$14.98

LONDON SYMPHONY ORCHESTRA
Classic Rock, The Second Movement
CD JCI/Associated/ $14.98

MAHLER

Symphony No. 7

Eliahu Inbal, Frankfurt Radio Symphony
Orchestra

€D CO1553.4/NA

MOZART

Piano Quartets for Piano, Violin, Viola &
Violoncello

€D Denon CO1374/NA

VARIOUS ARTISTS

The Fanfare CD Sampler

CD Fanfare DFCDS-01/Delos/NA

VIVALDI

The Four Seasons, La Tempesta di Mare
I Solisti Italiani

€D Denon CO1471/NA

(e RIVL BT L MQ
~ 5 ¢
CD Bliste |

BEAT |

Paper Packaging.
s BeLw
Much Higher Quality
& Lower Prices Than
FppEr cD Packaging.

From the No. 1 Suppliﬂ'r&«
«»*_of CD Blisters. ’

Call Bob Porish 612-934-4078
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INNOVATIVE PLASTICS INC.
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Nippon Columbia Co., Ltd., Tokyo, Jopan
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ELIAHU INBAL, MUSIC DIRECTOR OF THE FRANKFURT RADIO SYMPHONY ORCHESTRA

Israeli-born conductor Eliahu Inbal is
recording the complete cycle of Mahler
symphonies on Denon. We asked him
about Denon’s approach to repertcire.

“Denon is the right place to be right
now,” Inbal said after some thought.
“They are open to new ideas cng new
Interpretations —such as my conception of
Mahler.” When we noted that Denon
undertook 60 different classical recording

projects in1986 alone, the maestro nodded.

“Denon is recording more classical music
than anyone!”

“To my ears, the spatial realism
on Denon CDs is unmatched” Inbal
explained. The superior imaging on Inbal’s
Mahler Symphony #7 is made possible by
a Denon technique that compensates for
microphone displacement with digital
delay. Such fresh uses for digital
technology are nothing new at Denon.
After all, the world’s first commercial
digital recording was by Denon.

In orchestral music, chamber music,
opera and jazz, hear the new artists
on Denon. As they should be.

s

T ]
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as’ FAREIIFS R VPR (hE

CO-1533-4;
Mahler Symphony #7;
Two Disc Set.

DENON

The first name in digital recording.
DENON SUPRAPHON Interface

Denon America, Inc., 222 New Road, Parsippany, NJ 07054 gO'l } 575-7810
Denon Canada, Inc., 17 Denison Street, Aforkhom, Ont. L3R 185 Canada
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Bright-Look SKC Eyes Share Of Blank Tape | art

BY JIM BESSMAN

NEW YORK Trying to succeed
where other worthy competitors have
failed, Sunkyong is attempting to
make its way into the U.S. consumer
blank audiotape market with a new
line dubbed SKC.

Sunkyong, a Korean conglomerate
claiming to have a 20% share of the
professional duplicating tape market
in the U.S., hopes that bold and
bright packaging will help sell its
blank audio products, which will be
marketed in four formulations in a
campaign called The Art Of Audio.

The SKC-GX Normal Bias stan-
dard-grade tape is packaged in a box
and shell decorated by red, purple,
blue, and yellow brush strokes and
patterns. It is geared toward the
“hip”" youth market, as is the higher
grade SKC-AX Normal Bias cassette,
though the latter tape’s package is
less jazzy, retaining the patterns on
the GX line, but adding colored geo-
metric shapes as well as red tape
hubs.

To attract older and more sophisti-
cated users, the SKC-QX High Bias
uses a comparatively subdued rain-
bowlike colored strip on the box,

while the SKG-ZX Metal formulation
has a more refined design to match
its suggested use as a premium medi-
um for recording compact disks.

Tom Anderson, SKC national sales
and marketing manager, points to
the new line’s “superior” quality and

“competitive” pricing, but also con-
cedes that its packaging is key in at-
tempting to break into Maxell’s and
TDK’s dominance in the consumer
blank tape market (Billboard, Oct. 25,
1986).

“Brand loyalty is a major factor in
blank tape sales, and it forms at an
early age,” says Anderson, estimat-
ing that Maxell and TDK make up
half of the U.S. tape market. “The
Art Of Audio packaging intentionally
promotes a contemporary, young feel
and gets away from the hi-tech look
of the major manufacturers, because
the bulk of the market is teens and
young people, and unlike most mid-
dle-aged premium tape buyers, they
haven’t formed their brand loyalty
and can be attracted visually.”

Anderson feels the “eye-stopping,
eye-popping”’ SKC packaging will
now act as a “lever” in getting the
product noticed by both the trade and
consumers. He also notes that given

America’s i.argesi
CD Disiributor
HERE’S WHY:

e PRICE—Low everyday prices, incredible weekly sales.
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Ph.(305) 885-8346 /47

RS.Inc.
e We especialize in

the high awareness of his competl—
tion, his company has to offer “more
attractive programs in price promo-
tion and advertising to be accepted by
wholesalers and retailers.”

“We have a very attractive buy-in
promotion to get [the product]
stocked initially with dealers and dis-
tributors, and from that point we
hope to generate an excitement
which we haven’t felt in the blank
tape business in a long time,” he
says.

He adds that the cassettes have
been priced to “‘represent a better
value to wholesale buyers and the
buying public,” with suggested retail
prices being ‘“‘slightly less’ than
those of his major competitors.

He notes that Korea’s stable econ-
omy is advantageous to doing busi-
ness, unlike the current volatile state
of Japan’s yen. (Both Maxell and
TDK are Japanese-produced prod-
ucts.) “We're exploiting this by guar-
anteeing our prices throughout 1987,
which to my knowledge, is unheard
of in this industry.”

According to Anderson, his re-
search shows that buyers prefer local
reps that they know and trust, who in
turn foster better service. So SKC
has developed a national network of
regional rep companies, which recent-
ly began shipping the new line to se-
lected markets. “Most companies do
a national rollout, but we're doing a
limited one the first year, covering
50% of the U.S. markets. That way
we can get a ripple effect from our
suceess in those specific areas.”

One major company that tried, un-
successfully, to crack the tight U.S
blank tape market was BASF Infor-
mation Systems. The firm is a domi-
nant market force in most of the
world, but was unable to get a foot-
hold in the States when it attempted
a U.S. launch several years ago.

Says Rick Howland, a vice presi-
dent of BASF, “The hardest part of it
is that with so much advertising and
promotional white noise out there,
it’s difficult to get the attention of the
American consumer. Even with a
good product, you’ve got to compete
in a very cluttered environment.”

Continues Howland, “Also, where
you’ve got established brands,
launching a new one automatically
puts you at the bottom of the pile, re-
gardless of your quality. Your task is
to get the consumer over the hurdle
of the ‘first try.” And that’s not easy.
Established brands have their terri-
tory carved out. You have to come in,
get some attention, get the initial
sale, and then expand on that. And
this all presupposes that you've got a
solid product.”

While there will be no consumer
advertising to support SKC’s limited
product launch, Sunkyong will sup-
port retailers on a market-by-market
basis. “Being a Korean company,
we're basing some things on the next
Olympics and have already set up a
sales rep promotion to award a free
trip there,” he says, adding that simi-
lar consumer programs are planned.

Besides the current SKC tape
launch, the company plans to exhibit
similarly packaged digital audiotape
at the summer Consumer Electronics
Show in Chicago.

Sunkyong is banking on bright packaging concepts to make a dent in the
audiocassette market for SKC, its new series of consumer blank tapes. All four
grades of SKC cassettes are available in 46-, 60-, and 90-minute lengths; the
normai bias GX line also has a 120-minute version.

Watch for

B ILLBOARD
SPOTLIGHTS

® SUMMER CES

® JAPAN

® WEST GERMANY
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Assistance in preparing this story
provided by Steven Dupler.
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N.Y. Merchandising Seminar: Know Your Market

BY DAVID WYKOFF

NEW YORK Know the markets in
which your product will be sold.
That was the common theme heard
during the merchandising seminar
held April 23 during the New York
International Home Video Market.

In keeping with the trade show’s
orientation toward special-interest
product and independent producers,
the seminar focused on marketing
product in retail outlets that do not
specialize in home video.

“With home video product selling
in a wider and wider range of out-
lets, it’s increasingly important for
those producing and marketing vid-
eocassettes to understand the dy-
namics of each separate market,”
said Howard Maier, seminar moder-
ator and president of the Maier
Group marketing firm.

“The biggest and best advice that
any of us can offer is that producers
should do all of the advance re-
search work before producing their
program,” said Tim Fry, former
president of independent label Con-
gress Video. “They should know
where, how, and to whom it will be
sold. That's how to determine pro-
gramming and marketing plans.
They should also know the other ti-
tles in their product category to
make sure that they’re offering a
unique and viable program.”

Michael Olivieri, head of Forum
Home Video and Video Marketing
Corp. of America and a former exéc-
utive at Vestron, illustrated the
thinking that goes into determining
where a product should be sold.

“Normally, you can look at a spe-
cific market and consumer group
for a program and that will lead you
toward a particular market. But
since our cassette [“Hagler Vs.
Leonard: The Superfight”’] depicts a
media event, and not just a sporting
event, we looked for a wider range
of distribution. Because of the na-

ture of the product, though, we
needed to get past many retailers’
objections and show them how they
could do well with it. That's what
you need to do, to show them how
your product fits into their business
even if it isn’t readily apparent to
them,” he said.

Fry reminded the audience that
the different retail groups work on
a variety of mark-up margins from
their purchase price—generally in
the range of 30%-40% for discount-
ers, 20%-30% for direct marketing,
and up to 100% for specialty
stores—and that such levels are im-
portant when assessing production
costs.

Nicholas Clementi, group product
manager for the children’s story-
book line Golden Books at Western
Publishing, commented on packag-
ing concerns: ‘‘Your packaging
needs to follow the needs of the
dealer. If you're selling your tapes
through toy stores, you’ll need to
convey information on educational
value and age groups on the pack-
aging,” he said.

Clementi added that blister packs
are the usual medium for toy deal-
ers. ‘“Packaging is, according to a
recent survey by the Fairfield
Group, the most important aspect in
attracting consumer impulse sales.
So you need to know the rules for
each market,” said Fry.

The panel noted that more and
more mass merchants expect inde-
pendent video labels and suppliers
to assume most of the risks—highly
liberal returns or stock balancing
policies and ultralong dating—and
suggested that producers be pre-
pared for such treatment. Said Fry,
“There’s a serious question facing
the industry here because some of
the mass merchants want the inde-
pendents to work on consignment.”

There were a number of sugges-
tions made for cross-merchandising
where video product is moved out of

Push Centers On 3 Titles

HBO Sets 3-Month Promo

BY JIM BESSMAN

NEW YORK As part of a three-
month-long promotion highlighting
major new releases, HBO Video is
offering retailers the chance to ob-
tain free catalog titles in return for
qualifying orders.

Called Three For The Money, the
campaign began April 23 and cen-
ters on the upcoming home video re-
leases of ‘“‘Hannah And Her Sis-
ters,” which is due in June; “Some-
thing Wild,” to be released in July;
and “Three Amigos,” which is set
for August release. To ensure that
dealers purchase enough rental
copies, HBO will award them any
catalog title with the purchase of 15
Three For The Money units, or two
free titles for the purchase of 25
units.

To facilitate this buy-in, HBO has
provided poster-size calenders fea-
turing graphics from the three
films, promotion date reminders,
and a detachable card for mounting
the proof-of-purchase seals that are
packaged with the cassettes. When

filled, this section is then mailed to
HBO for the free goods.

According to Eric Nessler, HBO
Video’s vice president of marketing
for new-release feature films, these
seals will also be available with ap-
proximately 15 other upcoming re-
leases, including the movies “Act Of
Vengeance” and “Sword Of Gide-
on” and music titles featuring Bob-
by McFerrin and Tina Turner.

In addition to the calendars, re-
tailers will also receive separate
posters promoting each of the pro-
motion’s titles, along with bill-
boards and 3-D counter units pro-
moting all three.

Kessler says that with Three For
The Money, HBO has adopted a
“line-marketing approach’ by
grouping three titles together un-
der one promotional umbrella to in-
crease demand for all of them.
“This way, we get both consumers
and retailers thinking in terms of
renting all three instead of just
one.”

To induce renting on the consum-

(Continued on page 51)

the aisles and glass cases and into
the more prominent displays.

“You need to get your tapes out
in people’s hands, in the displays in
the front of the stores, and a good
way to do that is to work on lining
up the videotape with a product of
similar interest. For instance, you
should get your bicycling exercise
tape out with the exercise bicycles
at the sporting goods stores. The
same with gardening tapes and
products,” said Fry.

“But with most of the mass mer-
chants, you're not offered the op-
portunity to use your point-of-pur-

FOR WEEK ENDING MAY 16, 1987

chase materials or get involved with
the actual merchandising. But you
should do so whenever possible.
Think like a marketer and show
them where the tapes should be to
make them the most money,” said
Ray Markman, chief executive offi-
cer of Magic Video, which special-
izes in selling its video product to a
variety of mass retailers.

Fry cautioned audience members
on attitudes they might face from
nonvideo specialists: “It’s important
to remember that the bookstores
are run by people who got into the
business because they love books,

not because they love video. Also,
for many discounters video sales
and buying go through the record
buyer, and you may need to educate
that person about your product as
well.”

Said Maier, “If you're a producer
and you don’t want to waste your in-
vestment in time and money, there
are two things to remember. One,
make sure that there’s a market for
your program. Two, make sure that
your program and marketing plan
are produced to serve that market
and the people who sell to that mar-
ket.”

Billboard.

TOP
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KID VIDEO"™™

E Compiled from a national sample of retail store sales reports.
py
2 g g 5 @ %g
25 | g | TILE Copyright Owner, =8| &
Eis £ Manufacturer, Catalog Number 22| 22
* % NO.1 & »
1 1 | 29 | SLEEPING BEAUTY walt Disney Home Video 476 1959 | 29.95
2 2 85 PINOCCHIO ¢ Walt Disney Home Video 239 1940 | 29.95
3 7|8 ROBIN HOOD ¢ Walt Disney Home Video 228 1973 | 29.95
4 | 4 |8 | DUMBOA @ Wwalt Disney Home Video 24 1941 | 29.95
5 5 43 ALICE IN WONDERLAND A ¢ Walt Disney Home Video 36 1951 | 29.95
6 | 10 | 48 [ WINNIE THE POOH AND THE BLUSTERY DAY ¢ Walt Disney Home Video 63 1968 | 14.95
71310 L%’l?pf&‘.’ﬁg'": ESCAPE FROM THE TREACHEROUS Hi-Tops Video HT 0023 i e
8 | 12 | 47 | WINNIE THE POOH AND THE HONEY TREE & Walt Disney Home Video 49 1965 | 14.95
9 8 57 THE SWORD IN THE STONE ¢ Walt Disney Home Video 229 1963 | 29.95
10| 9 | 48 | WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 | 1495
11| 6 | 22 | THE ADVENTURES OF TEDDY RUXPIN GO 1986 | 24.95
12 | 17 | 27 | DISNEY'S SING-ALONG SONGS Walt Disney Home Video 480 1986 | 14.95
13 | 14 | 10 | TEDDY RUXPIN: GUEST OF THE GRUNGES Hi-Tops Video HT 0022 1986 | 1295
14 | 24 | 41 | MICKEY KNOWS BEST ¢ Walt Disney Home Video 442 1986 | 14.95
15 ] 11 | 10 | TEDDY RUXPIN: TREASURE OF THE GRUNDO Hi-Tops Video HT 0021 1986 | 24.95
1616} 9 THE TRANSFORMERS: THE MOVIE Family Home Entertainment 26561 1986 | 79.95
17 | 13| 3 TEDDY RUXPIN: TAKE A GOOD LOOK Hi-Tops Video HT0033 1987 | 1295
18| 20| 3 TEDDY RUXPIN: GRUBBY'S ROMANCE Hi-Tops Video HTO034 1987 | 1295
19 | 18 | 31 | CHARLOTTE'S WEB R e P 099 1973 | 19.95
20 1 15 19 MY PET MONSTER Hi-Tops Video HT 008 1986 | 29.95
21 | 23 | 33 | THE IMPORTANCE OF BEING DONALD ¢ Walt Disney Home Video 443 1986 | 14.95
22 | 19| 2 TEDDY RUXPIN: TEDDY OUTSMARTS MAVO Hi-Tops Video HT0035 1987 | 2495
23 | 22 | 35 | LEARNING ABOUT LETTERS & Random Fiouse Home vides 83319-57 LS Iisr:i?\g
24 | 21 | 43 | POUND PUPPIES Family Home Entertainment F1193 1985 | 14.95
25 | RE-ENTRY | CANINE COMMANDO Walt Disney Home Video 477 1986 | 14.95

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films. sales of
150,000 units or suggested list price income of $6 million (60.000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 miltion for music video product). Titles certified prior to Oct. 1, 1985, were certitied under different criteria.) # International Tape Disc Assn. certification for
a minimum sale of 75.000 units or a dollar volume of $3 million at retail for theatrically released programs. or of at least 25,000 units or $1 mitlion at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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\ . I I I l ™
£ Wi
- =
2 Compiled from a national sample of retail store rental reports.
x é E,
Ble |z
, z | ®# |0 54| w
O ! o) T TITLE Copyright Owner, Principal 59| E
o TS|z Manufacturer, Catalog Number Performers BRI
‘8
- * % NO.1 %
i
o Paramount Pictures Tom Cruise
e 1]1]8 ]| TOPGUN Paramount Home Video 1692 Kelly McGillis 15
e 0 Paramount Pictures .
= 2|63 FERRIS BUELLER'S DAY OFF Paramount Home Video 1890 Matthew Broderick 1986 | PG-13
- RCA/Columbia Pictures Home Video 6- Wil Wheaton
v 3. [SEYges] STANDBYME 20736 River Phoenix EEBL) L
= ! Jeff Goldblum
: 4 |3 5 THE FLY CBS-Fox Video 1503 Geens Davis 198 | R
Universal City Studios Robert Redford
5 | 7 | 3 | LEGALEAGLES MCA Home Video 80479 Debra Winger 1986 | PG
6 4 ] ALIENS CBS-Fox Video 1504 Sigourney Weaver 1986 | R
Touchstone Films Danny DeVito
7 5 10 RUTHLESS PEOPLE Touchstone Home Video 485 Bette Midier 326 i
npe . Kyle MacLachlan
8 8 4 BLUE VELVET Karl-Lorimar Home Video 399 lsabella Rossellini 1986 | R
New World Pictures C. Thomas Howell
This exercise-video tray is one of two new display pieces developed for fitness- 3Ll D SOUL MAN New World Video A86200 Rae Dawn Chong 1986 | PG13
related product by Computer Book Service. Another shelf-top unit . Helena Bonham Cal ]
. rter
accommodates books and audiocassettes. 10 11| 5 A ROOM WITH A VIEW CBS-Fox Video 6915 Maggie Smith 1986 | PG-13
Touchstone Films Burt Lancaster
11 10 5 TOUGH GUYS Touchstone Home Video 511 Kirk Douglas o T L
L J
‘ ) ld e O Plu S 12 | 13 | 14 | BACK 7O SCHOOL HBO/Cannon Video TVA2988 Rodney Dangerfield 1986 | PG-13
Tri-Star Pictures Rob Lowe
13| 14 10 ABOUT LAST NIGHT ... RCA/Columbia Home Video 6-207 35 Demi Moore L85 R
S EDWACDIOERIS newspapers with freestanding in- | 14 | 12 | 11 | RUNNING SCARED MGM/UA Home Video 801008 e e 198 | R
; serts. Also, the compeny will adver- Twentieth Century Fox Sean Conner
A bzqukly cofiumtn sptt)itlzghtmg Eise gr}:”national TV during World | 19| 17 | 5 | THENAME OF THE ROSE Embassy Home Entertainment 1342 F Murray Abraham 1986 S
new video products and accesso- up Skiing events. — - -
: 4 . 4 . RCA/Columbia Pictures Home Video 6 Ralph Macch
ries. Vendors introducing such Among its several video- and au- | 16 | 16 | 13 | THE KARATEKID PART I Dor1y e Fietures Home ideo Pat Morita S
products may send information diotape promotions, BASF will 71517 | sz2rekur Cannon Films Inc. Roy Scheider
and promotional material to Ed- sponsor a pre-Christmas campaign Media Home Entertainment M892 Ann Margaret 1986,y R
ward Morris, Billboard, P.O. Boxr to encourage multiple purchases. Torm Hanks
24970, Nashville, Tenn. §7202. Under the terms of the campaign, | 18 NEWD | NOTHING IN COMMON LBO CannenliideolIVRSSC0 Jackie Gleason 1936 [y|RG
any consumer who purchases a Paramount Pictures Mer
! yl Streep
RIGOR RACKS: Computer Book four-pack of BASF videocassettes 19 [RSSIfC] HEARTBURN Paramount Home Video 1688 Jack Nicholson 1953 BRH
Serv‘l‘ce (312-54}’7—4400) has designed between Nov. 1 and Jan. 30, 1988, 20| 25| 2 | FROM BEYOND Empire Pictures Jettrey Combs 08 | ®
two “shape-up” trays for mass mer-  will be given a $5 refund by mail. Vestron 5182 Barbara Crampton
ghants, one spec1ﬁqa]]y for .dlsp]ay- The promotion will be. annpunced by 21118 | 9 | MANHUNTER DEG Inc. William L. Petersen 0 |
ing exercise and fitness videocas- freestanding inserts in mid-Novem- Karl-Lorimar Home Video 411 Kim Greist
settes and the other for holding pa-  ber Warner B
L ] - ros. Inc. John Cusack
pe rbacks and audlotapes with M 22 | 2 5 ONE CRAZY SUMMER Warner Home Video 11602 Demi Moore 1986 | PG
health themes. The trays are made ONSTER MATCH: New .f rom 23| 21| 9 HALF MOON STREET Twentieth Century Fox Sigourney Weaver el R
of corrugated cardboard. Computer ~Monster Cable (415-777-1355) is the Embassy Home Entertainment 1328 Michael Caine
Book Service, a division of Charles Zapit, a wireless optical power St
! ) L ) ¥ } eve Guttenberg
Levy Co., is a major rackjobber of booster for electronic remote con- 24| 2 | 22 | SHORT CIRCUIT CBS Fox Video 3724 Ally Sheedy il
books and videos trol devices. Battery-operated, Zapit I i
: JEVICES. . 32 | 7 | SHE'S GOTTAHAVEIT slandlRictures i
P receives infrared light from a re- 25 6 Key Video 3860 SPLees e | R
LUS PROMOTIONS: BASF (617- mote control through a lens system, 26 | 30 | 32 | DOWN AND OUT IN BEVERLY HILLS Touchstone Films Nick Nolte —
217-4064) will continue its “value- which amplifies and retransmits the Touchstone Home Video 473 Richard Oreyfuss
added” advertising and promotion infrared signal. The power boost en- Lucy Deaki
= 24 | 6 | THEBOYWHO COULD fLY Karl-Lorimar Home Video 351 peyiDeskins
throughout the second half of the ables the beam to bounce off walls & ariorimarTiome Ticee Jay Underwood 196 PG
year, stressing its T-160 videocas- and ceilings for fast activation of 28 | 22 | ¢ | HAUNTED HONEYMOON H ! Gene Wilder
; s BO/Cannon Video TVA3911 ¢
sette’s two extra hours of recording  television, VCR, or stereo. The de- nnon oo Gilda Radner 1986 | F6
time. The company will make heavy vice extends the remote-control |99 | 27 | 10 | ARMED AND DANGEROUS RCA/Columbia Pictures Home Video 6-  John Candy 1986 | PG-13
use of mass communications in its range to more than 100 feet. Sug- 20728 Eugene Levy
plans, including buying television  gested retail price is $24.95. 30 | 33 | 13 | FLIGHT OF THE NAVIGATOR Walt Disney Home Video 499 Joey Cramer 1986 | PG
spots and offering coupons in local
31|26 | 13 BIG TROUBLE IN LITTLE CHINA CBS-Fox Video 1502 Kurt Russell 1986 | PG-13
Warner Bros. Inc. 9
NeW Releases 32| 29 2 TRUE STORIES Warner Home Video 11654 David Bryne 1986 | PG
Warner Bros. Inc. Matthew Laborteaux
B3| 5 DEADLY FRIEND Warner Home Video 11601 Kristy Swanson LB i
34| 34| 7 | MYBEAUTIFUL LAUNDRETTE Karl-Lorimar Home Video 385 Saced Jaffrey 198 | R
Grant Tilly, Kelly Johnson Tri-Star Pictures . .
& ¥ Ush 61134/581/339.95 BH|H|B EABYRINTH Embassy Home Entertainment 8553 David Bowie 1986 | PG
THE COLOR OF MONEY wa Bros. Inc. Robin Willi
Symbols for formats are 4= Beta, :‘aul Newman, Tom Cruise, Mary Elizabeth 36 | 40 | 13 | CLUBPARADISE Warner Home Vdeo 11600 s 1986 | PG-13
— — — astrantonio
v=VHS, ¢=CED and#=LV. &Y Tochstons 513/585.95 37 | 39 | 10 | FRIDAY THE 13THPART Vi: JASON Paramount Pictures Thom Mathews o
Where applicable, the suggested DANGEROUS ORPHANS LIVES Paramount Home Video 31982 Ron Palillo
list price of each title is given; Pete i i ; '
: 5 . r Stevens, Michael Hurst, Jennifer W. Tri-Star Pictures Kathieen Turner
otherwise, “no list” or “rental”is  Lealand 38 | NEWD | PEGGY SUE GOT MARRIED CBS-Fox Video 3800 Nicholas Cage 19861 [|PG;13
indicated. &Y Academy 1076/5B1/$79.95 Danny Devito
DEATH BY PRESCRIPTION 39 | 36 | 13 | WISEGUYS CBS-Fox Video 4739 Joe p’i’m 198 | R
PAT BENATAR—THE VISUAL MUSIC Timothy West, Nigel Davenport =
LLECTION & ¥ academy 1077/5B1/$69.95 Atlantic Releasing Corp. Farrah Fawcett
Pat Benatar EQUALIZER 2000 40 | 3 14 EXTREMITIES Paramount Home Video 12511 James Russo Ll N

& W Vestron Musicvideo 1073/$19.98

THE BOSS’ WIFE

Daniel Stern, Melanie Mayron, Christopher
Plummer

& ¥ Key/$79.98

Richard Norton, Corinne Wahl, William
Steis
& ¥ MGM/UA 1113/5B1/$79.95

(Continued on next page)

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA piatinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 mitlion (60.000 or $2.4 million for nontheatrical made-for-home-video product; 50.000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certitied under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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HBO PROMOTION

(Continued from page 49)

er level, HBO Video will offer con-
sumers who rent all three titles a $5
rebate.

“It’s a variation of our consumer-
pull strategy,” says Kessler, noting
HBO'’s recent consumer-oriented
programs for “Back To School” and
“Nothing In Common.”

“The objective is to increase con-
sumer demand and to demonstrate
that demand to the retailers so they
can respond by increasing their ini-
tial orders. And since our research
continues to show that 30% of the
consumers never find the titles that
they look for when they come to the
video store, we need to get more
units out there to minimize the dis-
appointment factor.”

The rebate program hinges on
coupons in ads that will run in USA
Today and People magazine. Con-
sumers obtain a sticker from retail-
ers when they rent each of the pro-
motion titles and, after affixing
them to the coupons, mail them to
HBO Video for the $5 rebate.

“We’re driving consumers into
the stores by paying them to rent
the titles,” says Kessler. He adds
that HBO is backing the promotion
with a §1 million television ad cam-
paign, including one commercial for
each film.

NEW RELEASES

(Continued from preceding page)

EYE OF THE TIGER

Gary Busey, Yaphet Kotto, Seymore
Cassel

& W USA 62214/5B1/$79.95

GOSPEL ACCORDING TO VIC
Tom Conti, Helen Mirren
& ¥ Key/$79 98

VLADIMIR HOROWITZ: THE LAST
ROMANTIC

Documentary

& ¥ MGM/UA 1085/5B1/$39.95

HOUR OF THE ASSASSIN

Erik Estrada, Robert Vaughn

& ¥ MGM/UA 1105/SB1/$79.95

KEEPING TRACK

Michael Sarrazin, Margot Kidder

ok Embassy 22055/LDC/$34.95

ROBERT KLEIN ON BROADWAY
Robert Klein

& ¥ vestron 3151/$59.98

MAKE-UP: DRAMATIC BY NIGHT
Debrah McFarland

& Y UVIL10204/$14.95

MAKE-UP: SUBTLE BY DAY

Debrah McFarland

& ¥ Unicorn UVI-10203/$14.95

MALCOLM

Colin Friels, John Hargreaves, Lindy
Davies

& W Vestron 5183/$79.98

MARTIN LUTHER KING JR.: A PERSONAL HMHENSON. MUPPETVIDEOL MUPPET dind choray s
PORTRAIT cre trademorks of Henson Assotiates. fc

Martin Luther King, Coretta King, Arnold € Heason fAssoaotes. Inc. 1985

Michaelis

& ¥ Dickinson MLK-1/Carroli’s/NA

A A THE BEST , i oy~ T i

€ 1987 CBS/FOX Company Puaghouse Video 1s 3 irademark
of the CBS/FOX Company AN Rights Rese-ver

Rosanna Arquette
& ¥ USA 65274/5B1/$39.95

, Pp # The Mupp=t Revuz &
TR$'§D(;=% m\': %(mbPERFECT THE PIG/ OF THE Mu ETS # The Kermit And Piggy Story *
James Coco o #* Children’s Songs And Steries With The Muppets #
& W Children’s Video Library 1432/$29 98 w ON s n LE X X
READING RAINBOW: THE TORTOISE AND N * Roc:AI/\‘AUuS;; l(:JtltT?eT:seulr\g‘ip*pets *

>

Eﬂgf&%ﬁ,ﬁm oF FIRE Fon s 14.98' # Muppet Weird Stuff #

& W Children's Video Library 1555/$29.98 " 3
STREET OF GOLD # Country Music With The fuppets *

wau's Msaria Brandauer, Adrian Pasdar, * Muppet Moments #*
G ehilag 0 # Rowlf's Rhapsodies With The Muppets #
i e Available on Videocassette PLAYHQUSE * Fozzie's Muppet Songbook

To get your company's new video releases * Suggested Retail Price For Each
listed, send the following information—ti-
tle, performers, distributor/manufacturer,
format(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate “no list"” or “rental”)—to

Nadine Reis, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Laneshornugh Buys Ampex Gorp.
Allied-Signal Sells Firm For $479 Mil

BY STEVEN DUPLER

NEW YORK Ampex Corp., a ma-
jor manufacturer of magnetic me-
dia products, has inked a purchase
agreement with the Lanesborough
Corp. here for $479 million plus the
assumption of certain of Ampex’s
liabilities.

Redwood City, Calif.-based Am-
pex had been for sale since Decem-
ber by parent company Allied-Sig-
nal Inc. The company had 1986
sales of more than $500 million.

A spokesman for Lanesborough,
which is an international manufac-
turer and marketer of specialty
chemical products, says the firm
intends to finance the acquisition
via a combination of its own equity
and an offering of debt or equity
securities. As an interim move,
Lanesborough has arranged a
$475 million credit line with a ma-
jor commercial bank here.

The transaction is expected to be
complete by the end of May, pend-
ing regulatory and other govern-
ment approval.

No major changes are said to be
in line for Ampex as a result of the
transaction, according to the
Lanesborough spokesman. Ampex
will now be controlled by a newly
formed Lanesborough subsidiary,
which will operate the company
under its current management and

organizational structure.

“We are extremely pleased to be
affiliated with Lanesborough,”
says Charles Steinberg, Ampex
president and CEQ. ‘“We’re espe-
cially excited that Ampex will
again be operated as a stand-alone

‘We’re excited that
Ampex will
again be operated
as a stand-alone
corporation’

corporation.”

Edward Bramson, president and
CEO of Lanesborough, says the
acquisition will provide Ampex
with much-needed financial sup-
port to press on with research and
development. ‘“We intend to make
sure that Ampex has the financial
and other resources to continue in-
vesting in its future,” he says.
“Ampex is a strong company with
outstanding capabilities. We think
the company’s prospects for
growth are excellent.”

Ampex was founded in 1944 by
Alexander Poniatoff, a Russian-
born electrical engineer. From its
beginnings pioneering the tape-re-

as the tape you use.

© 1986 BASF Corporation Information Systems. Bedtord, MA

BASF has

a bullet with
your name on it

If you want to hit the top of the charts then keep this
in mind: no matter how much talent and effort you put into
your work, you're only going to sound as good on cassette

So reach for the best tape—reach for BASF Chrome.
Nothing brings out musical talent like BASF Chrome. That’s
why as many as 40% of the top 10 pop albums have cassette
releases on BASF Chrome. And why quality labels like A&M,
American Gramaphone and Windham Hill use BASF Chrome.

Take aim at the top with BASF Chrome —you can’t miss.

Reach for a bullet. Reach for the Chrome.

°) BASF

corder industry in America (with
financial backing from Bing Cros-
by), the firm now has five divi-
sions—audio/video systems, mag-
netic tape, data systems, computer
products, and international—and
employs 6,700 people worldwide.
Its primary markets are television
broadcast, government contracts,
and OEM/industrial accounts.
Ampex has been responsible for
a number of firsts in the audio and
video industries. Among these are
the first commercial helical scan
videotape recorder, in 1961 (the
same basic design is employed in
today’s VTRs); the first electronic
video editing system, in 1964; the
first color portable VTR, in 1967;
the first digital video paint system,
in 1980; and the first viable digital
video effects system (ADQ), in
(Continued on page 56)

Tom’s Debut. New PolyGram artist Tom Kimmel’s first record, “‘Five To One,”
is due for release at the end of May. Shown at the Power Station during the
mixdown are, from left, PolyGram senior vice president of a&r Dick Wingate,
Kimmel, and mix engineer Bob Clearmountain. The producer was Bill Szymczyk.

Audio Track

NEW YORK

ALEX TAYLOR WAS IN at mid-
town’s Giant Sound studios re-
cently working on an upcoming
solo album. His brother James was
on hand to assist with vocals, gui-
tar work, and engineering. Cuts
worked on include “Smokey’s Bar-
beque” and “Hit The Road.” Jeff
Levine was at the console. Eric
Wood was also in to work on a new
project with producer/engineer
Doug Epstein.

LOS ANGELES

cHARLlE SEXTON'’S contribu-
tion to the “Beverly Hills Cop I1”
soundtrack was mixed at Larrabee
Sound. The cut, titled “In Deep,”
was produced by Keith Forsey.
Other cuts from the Paramount
Pictures film that were mixed
there include Pebbles’ ‘‘Love/
Hate” and James Ingram’s ‘‘Bet-
ter Way,” both produced by Andre
Cymone. Louil Silas Jr. and Eric
Zobler were in the studio to mix
Ready For The World’s “Thirty-
Six Lovers,” another of the mov-
ie’s tunes. The soundtrack album,
on MCA, is scheduled for release
on May 18. Silas Jr. also mixed a
single for Jody Watley, ‘‘Still A
Thrill.”” Taavi Mote was at the
desk.

Jennifer Holiday was in at Hol-
lywood’s Group IV Recording to
lay vocals for work penned by com-
poser Ralph Burns. The recording
will be included in the movie
soundtrack for “In The Mood.”
Dennis Sands was at the knobs, as-
sisted by George Belle. Gary Adle-
son was producing for Kings Road
Productions.

OTHER CITIES

AEROSMITH WAS IN at Bos-
ton’s Downtown Recorders over-
dubbing live performance tracks
for an upcoming CBS release. The
album, “Classiecs Live I1,” was pro-
duced by Paul O’Neill. Jim Ball
was at the controls. Also there,

Nils Lofgren was in to work on
guitar overdubs for an album by
veteran bluesman Buddy Guy.
Guy is negotiating a label deal.
Staff engineer Joe Cuneo was at
the knobs for producer Jimmy
Miller.

Violinist John Blake, clarinetist
Lauren Bass, bassist Vince Faye,
and percussionist Grant Macavoy
were in at Philadelphia’s Modern
Audio Productions working on a
spot for Seafood Shanty’s new Ca-
jun menu. The studio’s Jack Eb-
bert wrote and arranged the music
and played piano for the sessions.
Staff engineer Bob Schachner was
at the board.

Producer Don Dixon was in at
Charlotte, N.C.’s Reflection
Sound Studios with Marshall
Crenshaw, overdubbing and mix-
ing several cuts off Crenshaw’s
new Warner Bros. album, “Mary
Jean And 9 Others.” The album is
scheduled for a May 18 release.
Also there, producers Ernie Frier-
son and Robbie Trice were in with
the PTL Orchestra working on a
project for the Raleigh Christian
Community Church. Mark Wil-
liams engineered.

Arranger Thomas “Tom-Tom
99” Washington, whose credits in-
clude Earth, Wind & Fire and Phil
Collins, was in Tampa, Fla.’s Lon-
don Music Studios working with
new group Black Starr. Guest art-
ists on the album’s horn section

were the Phenix Horns. Doug
Johnson was in the studio to engi-
neer.

Down in Miami’s Criteria Re-
cording Studios, J.B. Moore was in
producing rap vocals for the “Re-
venge Of The Nerds, Part 2"
soundtrack. He was assisted by
Dana Horowitz. Also there, in
studio E, the Bee Gees were lay-
ing vocal overdubs for an upcom-
ing and as-yet-untitled Warner
Bros. album. Steve Kimball was
at the board. Teresa Verplanck as-
sisted. The Gibb brothers pro-
duced this session themselves.
The album is slated for release in
September.

St. Cloud, Minn., natives Larry
Hillman and Stephani Stoll were
in Eau Claire, Wis., finishing up
their Thundermen debut at
Hartwood Recording. Producing
and engineering the project were
Rick Hoehn and John Hartzell.

Also in Eau Claire, new age key-
boardist Kerry Zurek was in at
Thundermen’s studios working on
a solo project.

Recent visitors to Sherman
Oaks, Calif.’s Garden Rake stu-
dios have included Madonna, Ken-
ny Loggins, and Bryan Ferry,
working with producer Pat Leon-
ard and engineer Ian Eales.

CBS act Platinum Blonde was in
at Phase One Recording Studios in
Toronto to work on an upcoming

(Continued on page 56)

NEW YORK The Public Access
Synthesizer Studio here is under
new management and has relo-
cated to 596 Broadway. The previ-
ous operators of PASS have re-
named their facility the Center for
Electronic Media and can be
reached at 212-924-T316.. *

PASS is not currently offering
MIDI classes but says courses will
begin sometime this summer.

PASS Changes Hands

Howevex, Falrhght instruction’
has been discontinued. CEM has
purchased the Fairlight system
back from the new owners of
PASS, and CEM spokesman How-
ard Massey says CEM will take up
where the old PASS left off in of-
f{-"ﬂn;i.‘: instruction on the CMI and
‘dther hi-tech MIDI géar. .

) * STEVEN DUPLER

E3
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after reel after réel

TV

THE WORLD’S FAS TES‘% GROWWG TAPE COMPANY
r"" )

1
Sunk yong offers absolute cualily and SQ,Izkyang Is a vertically integrated anamy control eontinues at the m g@g_*!

consistency in our duplicating tzpe. .. company. We make every compenent of Technical Center in Carson, Califariias whsre™ =
shipment to shipment, batch to vatch, reel  our lape. .. polyester film, owide coatings, through ongoing research and desefgpment,
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sound
Im§estment

A weekly column spotlighting
equipment-related news in the
audio and video production, post-
production, and duplication in-
dustries.

MASTER DIGITAL: In the wake
of mastering house Sterling

Sound’s acquisition of the new “ . .

Neve digital transfer console (DTC-

1) (see story, page 56), fellow New

York-based facility Masterdisk has

just picked up one of the hi-tech, all-

digital compact disk mastering con-

soles as well. Masterdisk, whose ‘
most recent projects include U2’s

latest CD as well as Genesis and
Huey Lewis & the News albums,
now has the ability to keep its proj-
ects entirely in the digital domain.
Chief engineer Bob Ludwig was
one of several mastering specialists
recruited by Neve in the early
stages of the project to help develop
the DTC-1.

SHEFFIELD GETS SWEETER:
Baltimore-based Sheffield Audio-
Video Productions has completed a
redesign and reconstruction of its
large music studio in order to ac-
commodate expansion into the au-
dio-for-video field. Part of the work
was a complete renovation of the
shape and design of the control
room. Added were RPG diffusers, a
redesigned outboard rack, and new
flooring as well as the Lynx Time-
line system and a Seny 5850 3/ 4-inch
video deck. Also, Sheffield has en-
tered the digital age in a big way,
with the acquisition of a Sony PCM-
3324 multitrack and PCM-3202 two-
track digital recorder.

Says a studio spokesman: “We
try to encourage clients to use digi-
tal. If you are doing audio-for-video,
there’s no better way to go.
Costwise, the difference is margin-
al, and sonically it is tremendously
better.”

THREE BIG ONES: Calrec By
AMS, the U.S. division of British
manufacturer AMS, has sold three
big boards recently: Two are going
to Japan, and the third is slated for
London. The two Japanese orders
are for Calrec’s UAB000, a sophisti-
cated board with an advanced auto-
mation system. Osaka Photo-
graphic College has purchased a 64-
channel version of the console,
which will be the largest board in
Japan when it is installed at the end
of May. Osaka Univ. of the Arts or-
dered the 32-channel version, set for
installation at the end of July. The
third sale is for a new Calrec prod-
uct, a massive 88-channel digitally
assignable mixing board with Total
Instant Reset, to Thames Televi-
sion’s Teddington Studies. The
new console made its industry de-
but at the recent National Assn. of
Broadcasters show in Dallas. Mod-
els with up to 120 audio channels
are available.

-
-
-~
-
8

MORE MIDI: Syncro Interna-
tional Studio is the newest 24-track
MIDI studio/production facility in
San Anselmo, Calif. Owner is pro-
ducer/composer/artist Satoshi Su-
zuki, who owns indie new age label
Vanity Records and has played with

(Continued on next page)
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m hooked.’

When the elite of Rock knock on your studio door, you'd better
sound totally together. That’s why producer Nile Rodgers bought a Sony
PCM-3324 digital multitrack recorder.

The clarity, the freedom from tape hiss, the ability to make endless
overdubs all impressed the uncompromising Mr. Rodgers. So did the
ease of using two machines for 48 channels, digital “fly-ins” and full
electronic editing.

In fact, Nile likes his 3324 so much, he’s used it almost exclusively
for the last four years. Both at home and on the road. As Nile says: “It’s
seen a lot of action, and it’s going to see a lot more’’

For information on Sony digital audio products, contact your Sony
Pro-Audio representative. Or call . Sony at (201) 833-5231. SONY
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SOUND INVESTMENT

(Continued from preceding page)

Yoko Ono, Mountain, Deep Purple,
Robin Trower, and, more recently,
Kitaro.

DONE WITH MIRRORS: You may
think you’re hearing Ronnie Spec-
tor singing on stage with rocker
Eddie Money on the current leg of
the tour for his platinum album
“Can’t Go Back.” Well, you are.
Sort of. Money has sampled Spec-
tor’s voice and triggers the samples
from his on-stage keyboard setup
during the song ‘““Take Me Home
Tonight.” Says Money: “Next year,
we're going to put the whole band
on computer and send it on the road.
I'm going to stay home and sit by
the pool.”

DIGITAL PIONEERS: Flim & the
BBs. the jazz quartet on Tom
Jung’s DMP Records, have just re-
corded their fourth all-digital CD
for the label. DMP claims that the
act has now recorded all-digital
longer than any other band, noting
that Flim et al. made their digital
debut on Sound 80 Digital Records
in 1977, recording on a prototype 3M
32-track digital deck.

HUSSIAN LOGIC: San Francisco’s
Russian Hill Recording has in-
stalled the first SSL. SL 4000 Series
E board to be specially modified for
film work. Says the studio’s Jack
Leahy: “We are primarily a record-
ing studio, but over the past few
years, we've drifted into film work.
Our unique requirement was a ‘con-
vertible’ console that would enable
us to work with any known film for-
mat as well as meet the demands of
a full-blown recording studio.”

For example, Leahy continues,
Russian Hill ““does a lot of work”
with the IMAX film system, which
uses a six-track discrete sound
stripe and “involves complicated
mixing routines.” One of the sever-
al modifications cooked up by SSL
was to create special PCBs that con-
vert the conventional SL 4000 quad
bus so that the pan pot can work in
either of two modes.

“Basically, it works as two pots,”
Leahy says. “It pans from left to
center and then from center to
right. When it’s in the center posi-
tion, there is no signal at all going to
either left or right. In the other
mode, it works normally as a two-
channel stereo pan pot.”

INCENTIVE POWER: 3M is trying
to get its videodisk mastering cus-
tomers to “‘get it right the first
time’’ with a special incentive
award. Until Sept. 30, every master-
ing order sent to the videodisk facil-
ity in Menomonie, Wis., that meets
all tape and paperwork specifica-
tions will earn the customer one
blank 30-minute Scotch 480 master
tape from 3M, free of charge. Dave
Wenck, manager of prerecorded
products for 3M’s Optical Record-
ing Project, says he hopes the pro-
gram will lead to a “win-win out-
come. We can keep costs down, and
customers can get completed video-
disk projects faster.”

BULLISH ON SYNTHS: U.S. ex-
ports of electronic musical instru-
ments—including electronic key-
boards and synthesizers—and elec-

(Continued on nert page)
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| New York City Gets More

Defined. Joining Rebo Video in the
high-definition video game in New York
is 1125 Productions Inc. at 3 E. 54th St.
The facility is owned by the Captain
Co., the Paris-based production center
that was the first in the world to equip
with Sony HDTV gear. The 1125 in the
new studio’s name refers to the line
resolution possible with HDTV
equipment. The facility features four
high-definition VTRs, two cameras,
video switchers, digital effects, and
equipment to transfer HDTV images to
standard broadcast formats. Shown
inking the contract with Sony, from left
in front, are Patrice Hartman, David
Niles, and Mal Albaum of 1125.
Pictured, from left in back, are Chuck
Mascari and Craig Tanner of Sony.

IREMOVES VOCALS FROM RECORDS.

Now You can sing with the world’s best bands!
The Thompson Vocal Eliminator can remove
most or virtually all of a lead vocal from a standard
stereo record and leave the background!

Write or call for a free brochure and demo record.

LT Sound, Dept. B, P.O. Box 338,
Stone Mountain, GA 30086 (404)493-1258
For 24 hour Phone Demo call
(404) 493-6879
For a Free Brochure and Demo Record
cali: (404)-493-1258

Print your label copy
right on your cassette
with the apex printer

e Sa%tm\e monay troole, space.
* Eliminate inventory problems, costly label overruns.
Save 4¢ or more per cassette,

Five models to choose from:

One manual single color unit.

Two semi-automatic one color table top models.
Two high production muiti-color consoles

that print up to three colors in one pass.

Distributed worldwide by

audie

audiomatic corporation

400 madison avenue

new york, new york 10017 u.s.a.
telephone: (212) 308-6888
telex: 12-6419

Manutactured and distributed
inU.S.A. by

apex

apex machine company

3000 n.e. 12th terrace

fort lauderdale, fl 33334 u.s.a.
telephone: (305) 566-1572
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BY STEVEN DUPLER

NEW YORK The first all-digital
mastering console to hit the East
Coast has found a home at Sterling
Sound here.

The console, Rupert Neve Inc.’s
DTC-1, keeps all signal processing
entirely in the digital domain.
Thus, it avoids the digital/analog/
digital conversions that many cite
as the chief cause of sonic degra-
dation when mastering for com-
pact disk.

Ted Jensen, Sterling’s chief en-
gineer, was one of a handful of
American mastering engineers
who provided Neve with input and
feedback on the original design for
the DTC-1.

“Our first priority obviously
was 4 system where you didn’t
have to go back through analog
when mastering for CD,”” says
Jensen. “Then, we wanted it to be
fully automated, so you could
make all kinds of complex moves.”

Only three DTC-1 consoles have
been built so far, and they are not
cheap—about $130,000 to $140,000
each. Neve is building a fourth,
which will be delivered to Preci-
sion Disc Mastering in Los Ange-
les. The other units are in Disk
Mastering Inc. in Nashville and
Master Disk here, which acquired
its DTC-1 right after Sterling
Sound.

According to Jensen, the differ-
ence between masters made on the
all-digital board and conventional
analog consoles is significant and
“very much audible. When I went
to England to talk to Neve about

Joan Jonas
Wins Polaroid
Vid Art Award

NEW YORK Local video artist
Joan Jonas has been awarded the
$10,000 Polaroid Video Art Award.
The prize is presented annually to
video performance artists by the In-
stitute of Contemporary Art in Bos-
ton and Polaroid Corp.

Jonas’ winning work, ‘“Voleanic
Saga,” is an abstract rendition of an
ancient Icelandie narrative. The
piece was researched and recorded
on location in Iceland.

“Volcanic Saga’” premiered in the
Netherlands in 1985 and is currently
touring the U.S., with performances
scheduled for New York, at the Per-
forming Garage May 13-23 and the
Museum of Modern Art in June, and
Boston, at the ICA in September.

The Polaroid Video Art Award
was initiated in 1984 with the intro-
duction of Polaroid Supercolor
blank videocassettes.

A studio in New York
dedicated to editing
is booked solid
...see page 33

the design of the console, I
brought a copy of the original digi-
tal master I had made for Steve
Winwood’s ‘Back In The High
Life’ and my original cutting
notes,”’ he says.

‘I set up all the EQ on the DTC-
1, and when [ compared the two
masters, the one cut with the digi-
tal console was cleaner, with wider
and deeper stereo and much less
upper mid- and high-frequency
fuzziness,” Jensen continues.

Jensen says there is currently

First Of Its Kind On The East Coast

Sterling Sound Installs All-Digital Console

plenty of demand for the new con-
sole, and he expects that to in-
crease as more engineers and pro-
ducers hear material mastered on
the digital board.

Sterling is charging clients only
a setup fee of about $90 per ses-
sion to use the DTC-1. “We already
charge a rental fee for the associ-
ated digital gear [a Sony 1630 or
similar two-track digital proces-
sor] you have to have in the studio
to work with the console, and we
felt that was enough,”’ Jensen

Sterling Sound boasts the first all-digital mastering console on the East Coast.
Shown at the hi-tech DTC-1 is Sterling's chief engineer Ted Jensen. Also
pictured, from left, are Neve executives Graham Boswell, Tony Langley, and
Andy Proudfoot.

SOUND INVESTMENT

(Continued from preceding page)

tric guitars were about $40 million
in 1986, up a total of 43% over 1985,
according to a report by the Ameri-
can Music Conference, which ana-
lyzes data prepared by the U.S. De-
partment of Commerce. The synthe-
sizer/electronic piano category saw
a 113% surge in dollar value, to $3.3
million, and a 76% rise in unit sales.
Tempering the good word some-
what is the news that imports in the
synth/keyboard category, as ex-

pected, are staggeringly high and
rising: up 61% to $159.4 million.

A TRIP TO THE FATHERLAND:
The grand prize of a weeklong trip
for two to Germany went to the two
top Agfa-Gevaert Inc. sales reps:
Jeff Hamilton and Peter Jensen.
Runner-up, with a trip for one, was
Dean Sauer.

Edited by STEVEN DUPLER

LANESBOROUGH BUYS AMPEX

(Continued from page 52)

1981.

Ampex was a publiely held firm
until its aequisition by La Jolla,
Calif -based The Signal Companies
in 1981. In 1985, the firm acquired
a new parent when Signal merged
with Allied Corp. of Morristown,
N.J.

In 1986 and the first quarter of
this year, says an Ampex spokes-
man, the firm reported record rev-

anues.

With financial and engineering
support from Lanesborough, Am-
pex is expected to press on with de-
velopment of a number of fledg-
ling technologies. Foremost
among these are new digital tapes,
core memory systems intended for
government applications, and digi-
tal instrumentation data record-
ers.

AUDIO TRACK

(Continued from page 52)

album. Producer David Bendeth
brought New York’s Don Wershba
in to engineer. Also working there,
in studio A, was Capitol artist Dal-
bello.

All material for the Audio Track
column should be sent to Nadine
Reis, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Flyin’ High. New Elektra artist irene Cara is seen here head and shoulders

above the fabulous T-Birds in a stunt from her clip for "Girlfriends,” the first

single from her album “‘Carasmatic.”

3-Year-0ld Firm Set To Open L.A. Office

Bell One Rings Up Some Big Artists

BY JiM BESSMAN

NEW YORK Having cut its teeth
on baby bands like the Hooters be-
fore moving up to major acts like
Tam Petty & the Heartbreakers,
Bell Gne Productions has emerged
as one of the leading videoclip
houses here.

The 3-year-old company is now
set to open a Los Angeles office.
The firm has lately begun supplying
leftover clip material to various pro-
gramming outlets in an attempt to
get its directors greater recogni-
tion.

Karen Bellone, president of the
firm, has strong feelings about the
importance of the director in any
project. “The director has to be in-
spired,” she says. “If not, we may
turn down the job. An uninspired di-
rector isn’t doing a service to any-
body.”

Since Michael Lindsay-Hogg di-
rected Bell One’s first clip, Whitney
Houston’s “You Give Good Love,”
the firm has selectively chosen its
productions, largely according to
the mutually creative working rela-
tionship between director and artist.

Bellone says such considerations
were especially significant when the

New Videoclips

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, director.
Please send information to Bill-
board, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

JON ASTLEY

Jane’s Getting Serious

Everyone Loves The Pilot (Except The Crew)/Atlantic
Greg Feinberg/Propaganda Films

Nigel Dick

BEASTIE BOYS

No Sieep Till Brooklyn
Licensed To Il/Columbia

vincent Giordano/Def Jam Visuals
Adam Dubin, Rick Menello

CLUB NOUVEAU

Why You Treat Me So Bad
Life. Love & Pain/Warner Bros,
Ross/Levine

Ross/Levine

THE COLOURFIELD
Running Away
Deception/Chrysalis

Cathy Green

Nick Thompson

COMPANY B
Fascinated

Atlantic

Peter Bunch/Furious Films
Charle Rice

THE CULT
Little Devil
Electric/Warner Bros.
Francie Moore

Larry Williams

RAINY DAVIS
Still Waiting
Sweetheart/Cotumbia
Picture Vision

Drew Carolan

SHEILA E.

Koo Koo

Sheila E./Warner Bros.
Tim Clawson

David Hogan

ESQUIRE
Sunshine
Esquire/Getfen

Cliff Guest. Angel Gracia
Clift Guest. Angel Gracia

TIM FEEHAN

Listen For The Heartbeat
Tim Feehan/Scatt Bros.

Randy Lennon

George Elanjain Jr.

4 X FOUR

Want You For My Girlfriend
4 X Four/Capitsl

Pam Gibson/Afiantis Productions
Rolando Hudson

DAVID FRIZZELL
Beautiful Body
Compleat

Joe South/Image

Joe South

CHRIS ISAAK
Blue Hotel

NEW YORK ‘“‘Another State Of
Mind,” the acclaimed 1982 music
documentary on the U.S. punk
subculture, will receive its cable
premiere Saturday (16) on the
USA Network’s “Night Flight.”
In the 78 minute feature, direct-
ed by Adam Small and Peter Stu-
art, the filmmakers follow the
cross-country tour of three Los

Punk Film To Air May 16

Angeles-based punk groups—
Youth Brigade, Social Distortion,
and Minor Threat.

The film features light mo-
ments, as when the audience is of-
fered tips on learning to slam
dance, as well as some candid in-
terviews with punkers that are
both eampelling and chilling.

Chnis Isaak/Warner Bros.
Steven Adams
Marc Le Bon

DANIEL LAVOIE
Ridiculous Love
Tips/Capitol

Andre Luduc/MLRF
Dawid Guy

LIVING IN A BOX
Living In A Box
Living In A Box/Chrysalis
Alexi Godfrey

Mark Le Bon

LL cooL J

I'm Bad

Bad/Columbia

Pamela Gibson/Atlantis Productions
Rolando Hudson

MEGADETH

Wake Up Dead

Peace Sells . . But Who's Buying/Capitol
Carl Wyant/The Company

Penelope Spheeris

0ZZYy OSBOURNE, RANDY RHOADS
Crazy Train

Tribute/CBS Associated

The Company

Wayne Isham

THE PRETENDERS
Hymn To Her

Get Close/Warner Bros
lan Brown
Bnan Ward

THE REPLACEMENTS
The Ledge

Pleased To Meet Me/Warner Bros.
Sharon Oreck, David Naylor

Bill Pope, Randy Skinner

SCRUFFY THE CAT
Mybabyshe'sallright
Tiny Days/Relativity

C Films Ltd.

Cindy Keefer

LABI SIFFRE
So Strong
Chrysalis

Claire McCormick
Bob Shearer

SPANDAU BALLET

Through The Barricades
Through The Barricades/Epic
Malcolm Jern/The Tube

Jeff wontur

LILLO THOMAS

I'm In Love
Lillo/Capitol

Richard Levine, Ken Ross
Richard Levine, Ken Ross

(Continued on next page)

company teamed with CBS Records
and the Hooters in making the 45
minute home video longform pro-
gram “Nervous Night.”

“We spent a lot of time on the
road with the band,” says Bellone.

‘The director
really has to
be inspired’

“We wrote and conceived the pro-
gram together with the group, to
show where they were at that par-
ticular time.”

In addition to the videocassette,
which used director John Jopson’s
clips for “And We Danced”’ and
“Day By Day” as bookends, Bell
One also produced a one-hour MTV
special and a 10-minute video profile
of the band.

A more recent example of Bell
One’s collaborative process was the
filming last year of the video for
Steve Earle’s “Someday” by direc-
tor Jim Hershleder.

“Jim was already a fan of Steve's
when we first started working to-
gether,” Bellone says. “After we
got the job, we went to Nashville
with a five-person crew and took a
road trip with Steve to Memphis.
The video became a kind of small
documentary portrait of the band
and the kind of people that the song
talks about.”

Hershleder, who directed Lou
Gramm’s popular ‘“Midnight Blue”
clip for Bell One, is one of five direc-
tors associated with the company.
Hershleder, Jopson, Kathy Dougher-
ty (who recently completed Tom Pet-
ty’s heavily postproduced “Jammin’
Me’’), and Adam Bernstein are repre-

sented by Screen Link, while Michael
Oblowitz (director of clips for Fred-
die Jacksor. and Melba Moore) is han-
dled by N. Lee Lacy.

In addition to its stable of direc-
tors, Bell One has a five-person
staff including Bellone, director of
business affairs Michelle Webb,
production coordinator Sibyl Gard-
ner, receptionist Mekle Syne, and
systems analyst Jonathan Hannah.
Bellone singles out Hannah’s role in
facilitating the workings of her rel-
atively low-budget shop.

“When you don’t have a lot of
money, you desperately need some-
one to help streamline your opera-
tions,” she says. ‘“We're trying to
grow beyond the job-to-job nature
of the music video [industry] by di-
versifying into feature film develop-
ment, commercials, and industrials,
and also by opening an L.A. office.

“We need the ability for commu-
nication between out-of-town pro-
duction teams and the home office
and L.A. as well as computerized
budgeting and accounting, all of
which Jonathan is organizing,” Bel-
lone says. “We’ll even be able to
write treatments and story boards
on a word processing program,”’ she
says.

A more innovative development
at Bell One has come with feeding
unused video footage to video music
outlets for original programming
use. The company recently provided
Black Entertainment Television
with extraneous material from
Hershleder’s “Baby Let’s Kiss” vid-
eo for Jesse Johnson. BET is consid-
ering using the footage as lead-ins
to the video’s airings on BET’s
‘“Video Vibrations’’ and ‘‘Video
Soul” programs.

“Jim likes to find an environment

(Continued on next page)
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NEW YORK

cLUB NOUVEAU’S video for
“Lean On Me,” a remake of the Bill
Withers hit, is a performance piece
that incorporates vintage dance
footage. The piece was shot in
black-and-white film at Manhattan’s
Irving Plaza. Ken Ross and Rich-
ard Levine directed and produced.
Editing was done by Teletronics.
MTV’s Nickelodeon has been
beefing up its special programming,
blending baseball and rock’n’roll.
The channel's “Nick Rocks” show,
which is programmed by kids, just
presented a special edition called
“The Baseball Players Request
Show.” The special featured a num-
ber of the sport’s stars playing their
favorite videos, including Bruce
Springsteen’s “Born To Run” and

Huey Lewis’ “Hip To Be Square.”
Arista recording act Exposé hosted
the May 7 edition of “The Nick
Rocks Dance Party,” which fea-
tured clips by the Cover Girls, Teen
Dream, and Patrice Rushen.

Speaking of Exposé, the popular
dance trio just returned from Lon-
don, where it lensed a video for “Let
Me Be The One” with director
Ralph Ziman. It was produced by
Kate Thorne for MGMM Produc-
tions. Rod Delroy served as direc-
tor of photography.

Director Paul Rachman of Envi-
sion just wrapped videos for Bad
Brains’ ‘I Against [ and Gang
Green’s ‘“Another Wasted Night.”
Rachman also performed postpro-
duction work on clips for the Cro-
Mags’ “We Gotta Know” and Deep
Six’s “Stay Right Here.” All can be

Video Track

AS ACTS GATHER, MONTREUX GETS SET TO ROCK

(Continued from page 3)

The BBC's Michael Hurll is producer
of all IMMC telecasts.

per artist, whereas the Montreux
galas allow two.

“I think it is particularly good for
performance bands because of the
big audience and the casino setting.
It's a very strong vehicle, and just
looking at the list of 42 countries
proves the point. In the U.S. alone,
110 stations are taking part,” Hurll
says.

Two separate two-hour shows
will be produced from the three
Montreux Rock Festival galas,
while the IMMC gala is a complete
show in itself, going out live on Su-
per Channel throughout Europe.
The BBC will broadcast the galas a
week later. “Super Channel and a
lot of the cable networks and satel-
lites are happy to have the galas
live, but we prefer to tighten things

up a bit more for the BBC,” says
Hurll.

Hurll, producer of all IMMC tele-
casts, is producer/director of the
weekly BBC “Top Of The Pops”
show, now syndicated in the U.S. on
the TEN network. He has also pro-
duced the Noel Edmunds ‘‘Late
Late Breakfast Show,” Jonathan
King’s “Entertainment USA,” and
the “Two Ronnies” comedy series
as well as the recent BPI Awards
and the British Academy Awards.

As a director, Hurll specializes in
multicamera shooting, preferring to
work with eight or 10 cameras,
which, he says, creates the best live
atmosphere.

As executive producer of BBC
Light Entertainment, Hurll is re-
sponsible for screening of potential-
ly offensive material.

“Sometimes I take the videos
home and, at times, watching the re-

BELL ONE PRODUCTIONS

(Continued from preceding page)

and bring it out together with the
artist,” says Bellone. The Johnson
clip was filmed in Miami Beach’s art
deco hotel district. Hershleder cre-
ated the 30-second “environmental
piece” out of the B footage not in-
cluded in the video.

“This is a new way in which we
can market the company and its di-
rectors, and that’s as important as
everything else we do,” says Bel-
lone.

Should BET use the Hershleder
material, the channel says it will

PROMOTIONAL
MUSIC VIDEO
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2 3¢ |AUTOGRAPH DANCE ALLNIGHT RCA BREAKOUT
& L |CONCRETE BLONDE DANCE ALONG THE EDGE LRSS BREAKOUT
© = |CUTTING CREW ONE FOR THE MOCKINGBIRD  Virgin SNEAK PREVIEW
seen on MTV's “120 Minutes” show. 7 % FATE |WON'TSTOP Capitol BREAKOUT
Congratulations to Ken Walz © = |GENESIS INTOO DEEP Atlantic SNEAK PREVIEW
B G, e el & ks O |BRUCE HORNSBY & THE RANGE EVERY LITTLEKISS RCA SNEAK PREVIEW
award in the music video category = |KBCBAND WHEN LOVE COMES Arista BREAKOUT
at the recent Houston Internationa] REQ SPEEDWAGON VARIETY TONIGFT Epic SNEAK PREVIEW
Film Festival. The trophy was pre- T'PAU  HEART AND SOUL  Virgin BREAKOUT
sented for the Oak Ridge Boys’ clip TINATURNER BREAK EVERY RULE  apitol SNEAK PREVIEW
for “Juliet,” directed by Scott Hello GINO VANNELLI WILD HORSES  Epic BREAKOUT
and Martha Holmes. XTC DEARGOD Geffen HIP CLIP
LOS ANGELES E § BON JOVI WANTED DEAD OR ALIVE Mercury/PolyGram 3
BRIAN WILSON teamed with > g ROBERT CRAY BAND RIGHT NE);I)D(ZOR (BECAUSE IOF ME) PolyGram 4
Wall Of Voodoo to lens a clip for GC = |CROWDED HOUSE SOMETHING SO SRONG  Capito 4
the group’s remake of the Beach «c  |DURANDURAN MEET EL PRESIDENTE Capitol 4
Boys’ “Do It Again.” It was direct- E' BILLY IDOL SWEET ?IXTEEN Chrysahs ‘ 3
ed and produced by Steve Saya- Z  |JOURNEY WHY CAN'T THIS NIGHT GC ON FOREVER ~ Columbia 3
dian, who describes the conceptual STEVE MILLER BAND | WANNA BE LOVED Capitol 6
piece as Wilson’s beach nightmare. EDDIE MONEY ENDLESS NIGHTS Colsmbia 3
Shooting was done at the Sound TOM PETTY & THE HEARTBREAKERS JAMMIN' ME MCA 3
Stage. The video backs the band’s
new [.R.S. album, “Happy Planet.” Z 5 |*BRYAN ADAMS HEAT OF THE NIGHT A&M 7
QE GREGG ALLMAN BAND I'M NO ANGEL Epic 11
£S5 |BANGLES  WALKING DOWN YOUR STREET  Columbia 11
OC |DAVID BOWIE DAY-IN DAY-OUT EMI 8
BREAKFAST CLUB RIGHT ON TRACK WMCA 10
actions of my children makes me re- LI LEAL] (i) Wl S 2
alize that certain images can be CUTTING CREW (I JUST) DIED IN YOUR ARMS  Virgin 13
very disturbing for the young. It's a EUROPE ROCK THE NIGHT Epic L
form of po]lcy COl’ltI’O], lf you ]ike.” FLEETWOOD MAC BIG LOVE Warner B-os. 5
Hurll has banned the c]]p to David HIPSWAY THE HONEYTHIEF Columbia 15
Bowie’s “Day-In Day-Out,” directed CYNDI LAUPER WHAT'S GOING ON Epc 11
by Julien Temple. He says it con- KENNY LOGGINS MEET ME HALFWAY Columbia 9
tains gratuitous sex and violence MADONNA LA ISLA BONITA Sire/Warner Bros. 6
and is therefore unsuitable for ROBBIE NEVIL DOMINOES Manhattan 13
screening cn BBC's “Top Of The *NIGHT RANGER THE SECRET OF MY SUCCESS MCA 7
Pops.” Similarly, in the past Hurll POISON TALK DIRTY TO ME Enigma/Capitol 20
’}%as CNs 570 Q17 thre‘;’] S}E)O?.S frothZ SIMPLY RED THE RIGHT THING _ Elektra 11
o s hecause e eleven ey | w om0 :
i O e PETER WOLF COME AS YOU ARE EMI 11
“l don’t necessarily err on the W
side of Cautiony but I can’t be care- = O (FROZEN GHOST SHOULD | SEE  Atlantic 10
less in this job,” says Hurll. s E HOWARD JONES WILL YOU STILL BE THERE Elektra 7
< 55 |LOS LOBOS SET ME FREE (ROSA LEE) Warner Bros. 7
Cathy Inglis is deputy editor of CC [PSYCHEDELIC FURS HEARTBREAK BEAT Columbia 15
Music & Media, the Pan-European THOMPSON TWINS GET THAT LOVE Aricta 8
newsweekly for the broadcasting WHITESNAKE STILL OF THE NIGHT Geffen 8
and home entertainment indus-
7, = & |CINDERELLA SOMEBODY SAVE ME  PolyGram 1
E E THE CULT LOVE REMOVAL MACHINE Warner Bros. 9
= b= [THE CURE WHY CAN'T | BE YOU Elektra 2
& |DEAD OR ALIVE SOMETHING IN MY HOUSZ  Epic 6
LEVEL 42 LESSONS IN LOVE PolyGram 8
Credit both the director and the pro. LITTLE AMERICA WALK ON FIRE Geffen 13
duction company. 0ZZY OSBOURNE CRAZY TRAIN CBS 2
“Not a lot of shows give credit to OTHER ONES WE ARE WHAT WE ARE Virgin 5
the director,” she adds, lauding ROCK AND HYDE DIRTY WATER Capitol 5
“Night Flight” and BET for stand- BERNIE TAUPIN FRIEND OF THE FLAG RCA 3
ing out in this regard. THRASHING DOVES BEAUTIFUL IMBALANCE A&M 3
THE TRUTH WEAPONS OF LOVE (HIP CLIP) IRS. 4
"Ew_ VIDEGGLIPS . 5 S |AHA MANHATTAN SKYLINE Warner Bros. 2
(Continued from preceding page) 2 I |BIG AUDIO DYNAMITE V-THIRTEEN  Columbia 5
TINA TURNER I S [EDDIE & THE TIDE WEAK IN THE PRESENCE OF BEAUTY  Atco 3
Break Every Rule €C T COLIN JAMES HAY CAN | HOLD YOU  Columbia 2
ooty Rule/Capito HOODOO GURUS GOOD TIMES  Elektra/Big Time 4
Andy Morahan INTIMATE STRANGERS LET GO IRS. 4
GINO VANNELLI JILL JONES MIA BOCA Warner Bros. 2
g O o Sieep/CBS Assocte MONDO ROCK  PRIMITIVE LOVE RITES  Columbia 4
Kevin Townshend GARY MOORE OVER THE HILLS AND FAR AWAY Virgin 4
Maunce PRIPS PARTLAND BROS. SOUL CITY Manhattan 2
g:IL'LA%;:OODOO PRICE-SULTON NO TV, NO PHONE CBS Assaciated 4
Hepgy Plnet/LRS PSEUDO ECHO LIVING IN A DREAM RCA 13
Steve Sayadian BRUNO RADOLINI (BRUCE WILLIS) YOUNGB_OOD Motown 2
WANG CHUNG RED 7 WHEN THE SUN GOES DOWN MCA 3
Hypnotize Me STRYPER FREE Enigma 8
e TESLA LITTLE SUZI Geffen 5
e THE THE HEARTLAND Epic 3
WEDNESDAY WEEK MISSIONARY  Enigma 2
KIM WILDE  YOU KEEP ME HANGIN' ON MCA 2

* Denotes former Sneak Preview Video.

For further information, contact Jeanne Yost, director of music programming,

MTV, 1775 Broadway, New York, N.Y. 10019.
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Play For Leaps. Julius Irving holds up a copy of *'Dr. J's Basketball Stuff"
during a party hosted by CBS/Fox Home Video Video at Twenty/Twenty in New
York. Posing with the good doctor, from left, are Fat Boys members Kool
Rockski, Human Beat Box, and Markie “'D’’; Brad Johnson, manager of
Twenty/ Twenty; and Ken Ross, director of music and sports for CBS/Fox. The
60-minute tape will be available this month for a suggested list price of $19.98.
(Photo: Chuck Pulin)

Panelists Point To Promising Future

Direct Marketing Is Growing

BY DAVID WYKOFF

NEW YORK The success of a spe-
cial-interest cassette can hinge on
mail-order and direct-response
channels, yet programmers often
overlook the potential of direct mar-
keting, according to panelists who
participated in a seminar conducted
during the New York International
Home Video Market April 21-23.

Seminar moderator Fred John-
son, president of Connecticut-based
direct-response consulting firm F.
Johnson Associates, estimated that
more than §1 billion was generated
last year by selling home video
product directly to the consumer
and that as much as 15% of total
home video revenues resulted from
direct-marketing sales.

“Direct marketing is a far more
significant portion of the home vid-
€0 market than most industry mem-
bers realize. And, looking at the fu-
ture of the social trends that benefit
direct marketing and the growing
savvy of the industry in direct-mar-
keting practices, we can expect it to
command an even more influential
portion in the years to come,” said
Johnson.

Panelists agreed that success
with mail order comes from devel-
oping an address list of potential
customers and is a critical factor in
a venture’s success.

Johnson stressed, “‘Just like with
real estate, where the three most
important factors are location, loca-
tion, and location, it's the list that
matters for direct mail.”

Obtaining a useful list can be a te-
dious task, one that involves exten-
sive research and vigorous testing
of mail-order results.

Still, some lists can be easily ob-
tained and more exactly focused on
purchasers. Panelist Barbara
Greenleaf’s firm, Greenleaf Video,
for example, markets directly to a
highly specific niche: schools and li-
braries.

“Though we work from very reli-
able lists that put us in touch with
the people who do the actual pur-
chasing, it's not an automatic sell.
These are markets that demand a
great knowledge of what the buy-
ers need and want and also of the di-
visions within the market. You need
to be prepared, and you'll have lots
of competition,” said Greenleaf.

(Continued on page 61)

LOS ANGELES Heron Commu-
nications, the parent company of
Media Home Entertainment, plans
to spend $100 million expanding
its base in the entertainment busi-
ness.

Steve Diener, president and
CEO of Heron, tells Billboard that
more than two-thirds of the money
is earmarked for film production.
He adds that the company was en-
couraged by its successful partici-
pation in the production of the
“Nightmare On Elm Street” films.

The company also plans to start

Heron Plans More
Entertainment Enterprises

yet another home video label in
the U.S. before the end of the
year. In addition to Media, Heron
subsidiaries include Hi-Tops, Fox
Hills, and Condor. Diener declines
to elaborate on the type of product
the new label will offer.
Responding to recent reports
that Media is on the block, Diener
says Heron has no intention of
selling any of its subsidiaries. On
the contrary, he does not rule out
the possibility that Heron might
be making an acquisition in the en-
tertainment field. JIM McCULLAUGH

Tape Buy-Backs Proposed At Meet
New Distribution Tactics Outlined

BY JIM McCULLAUGH

PALM DESERT, Calif. Video dis-
tributors were asked to consider a
buy-back program—a form of used-
tape brokering that could possibly
double their profits—at the fourth
annual National Assn. of Video Dis-
tributors trade conference here April
29-May 3.

That suggestion was made by con-
sultant Bob Alexander of Alexander
& Associates, who spoke to a record
335 attendees, representing 25 ven-
dors and 24 distributors.

Alexander’s presentation—‘‘Real-
izing The Profits Of Home Video”
outlined a multipoint “affirmative-ac-
tion program” for distributors who
face greater “account competition
and capital squeeze” despite surging
industry growth.

The buy-back program makes
sense, Alexander said, considering
the advent of a more complex distri-
bution matrix, which now sees new
retail entries like superstores and
drugstores coming on line.

To illustrate the limitations of dis-
tribution control, Alexander pointed
to HBO Video's release of “Back To
School.” While the comedy shipped
250,000 units, there were only 10,000
reorders, according to Alexander,
who attributed the 4% reorder to the
“redistribution” that is taking place
in the industry. “That number should
have been 450,000,” he said.

Rather than have many of those
newer accounts fed by used-tape bro-
kers, Alexander said distributors
should go “where the action is.” At
least one major manufacturer is said
to be testing a buy-back plan in a for-
eign territory.

FOR WEEK ENDING MAY 16, 1987

One option, Alexander said, is ac-
quiring or developing a used-tape-
brokerage operation.

Alexander also outlined other pos-
sible strategies for distributors:

e Special distributor services. This
tactic would focus on carving out a
special-services niche in such genres
as nontheatrical or foreign. Accord-
ing to Alexander, a business would
then “become the distributor of
choice.”

e Single-copy order programs.
With this approach, the distributor
takes a ‘“video-of-the-month-club” ap-
proach with special-order titles. Such
catalog activity offers full margin.

o Leasing and rackjobbing of tapes
to small accounts. ‘“Redistribution of
older tapes is very profitable,” re-
marked Alexander.

e Cost cutting. The recommended
approach is to trim operations while
at the same time increasing emphasis
on marketing support.

Alexander also encouraged distrib-
utors to be more cognizant of the cat-
alog business as his research shows
that the top five titles account for
only 11% of the business, while the
top 20 titles account for less than
20%. “There's a huge catalog busi-
ness out there,” he said.

On the issue of pricing, Alexander
suggested that manufacturers might
hike prices even more significantly in
the near future. He envisions A titles
costing in excess of $100 with the
theatrical/home video window tight-
ened up. As a result, most retailers
would be forced to charge heftier
rental fees, he said.

PALM DESERT, Calif. Bar cod”
ing, pay-per-view, pay-per-transac- -
tion, tape piracy, new-release-date
clustering, rackjobbing opportuni-
ties, and mtemaL commumcat:ons
will be the major areas of concern
for the National Assn. of Video
Dealers in 1987, according to Gary
Rockhold, the organization’s newly
elected president. .

Rockhold, who is chief of Comm-
tron, rep]aced Artec’s Marty Gold
as head of the distributor trade
group during, the association’s
fourth annual conference here
April 23-May 3.

* Joining Rockhold as representa—
tives are David Miles, Source Video,

'NAVD Fills *87

o
¥

Schedule

vice president; Harold Okinaw,
"Home Entertainment Distributors,
secretary; and Paul Pasquarelli,
Baker & Taylor/VTR, treasurer.

+ Qutgoing president Gold indicat-
ed that NAVD has had “prelimi-
nary discussions” with the Video
Software Dealers Assn. &bout a
merger (Billboard, May 2). Thus
far, however, NAVD is planning to
continue as a separate body. De-
spite this year's record attendance
of 335, noticeably absent were MCA
Home Video, RCA/Columbia Pic-
tures Home Video, and Ingram.

NAVD is eyeing Southern Cali-
fornia for its conference site next
year. JIM McCULLAUGH
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TOP VIDEODISKS.

—
= % Compiled from a national sample of retail store sales reports.
519z 3
= (s |d . _— 58 |w| ® | 85
173 ’;‘ 7 TITLE Copyright Owner, Principal s |E| E Wt
T lalE Manufacturer, Catalog Number Performers Se |8 & |32
. * % NO.1 « * & :
LS % .
[ " Paramount Pictures Tom Cruise
1].1}]5]| ToPGUN < Paramount Home Video 1629 Kelly McGillis ) )| B | e
RCA/Columbia Pictures Home Video Wil Wheaton
2| 2| 5 | STANDBYME 30736 River Phoenix 1986 | R | Laser [ 29.95
3 [ 3 BIG TROUBLE IN LITTLE CHINA CBS-Fox Video 1502 Kurt Russel} 1986 | 13 | Laser | 34.95
Walt Disney Home Video Animate G | Laser | 34.
4 | 3 | 9 | SLEEPING BEAUTY Di deo 476 d 1959 34.95
Touchstone Films Danny DeVito
5 | NEW) | RUTHLESS PEOPLE T (e s S 1986 | R | Laser | 3495
. . Jetf Goldblum
6 4 3 THE FLY CBS-Fox Video 1503 Geena Davis 1986 | R | Laser | 34.95
Twentieth Century Fox Sean Connery
7 7 3 THE NAME OF THE ROSE Embassy Home Entertainment 1342 F, Murray Abraham 1986 | R | Laser | 30.95
. Gregory Hines
8 |5 7 RUNNING SCARED MGM/UA Home Video 801008 Billy Crystal 1986 | R | Laser | 39.95
New World Pictures C. Thomas Howell
9 NEW’ SOUL MAN Image Entertainment 5100 Rae Dawn Chong 1986 |13 | Laser [ 36.95
Universal City Studios
10 | NEW)> | TOKILL A MOCKINGBIRD T Gregory Peck 1962 | NR | Laser | 39.98

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75.000 units or suggested list price income of $3 mitlion (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-tor-home-video product; 50,000 units or a vaiue of
$2 million for music video product). Titles certitied prior to Oct. 1, 1985, were certitied under ditferent criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert, D documentary.
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TOP VIDEOCASSETTES SALES

' ”om VIDEO

Producers Advised To Read Fine Print

a a ]
[
confab. RI hts & creatIVI o Compiled from a national sample of retail store sales reports.
n < e z -
. . 8wz ° o
artwork elements, copies of previ- z [® |0 5 2<
BY JIM McCULLAUGH o S i 2o |a| Tme Copyright Owner, Principal AR
- ous agreements, on- and off-camera |2 s Manufacturer, Catalog Number Performers 38 | 5 | 3%
NEW YORK A legal twilight zone talent, etc. . = =
awaits independent home video pro- ¢ Guaranteed release of the vid- * & NO.1 & &
ducers that emphasize creative con- eo or reversion of rights. There 111138 Paramount Pictures Tom Cruise
: ! . TOP GUN 2 2 1986 | PG | 2695
cerns more than contractual consid-  should be a clear promise to release ST A e Y s DU L LS
erations. Too often, producers don’t the tape despite market or execu- 2 | 2 | 30| JANEFONDA'S LOW IMPACT KVC-RCA Video Prod. Jane Fonda 1986 | NR | 39.95
have all the I‘lghtS they think they tive changes. AEROBIC WORKOUT A Karl-Lorimar Home Video 070
have, or else they give away too “The bottom line,” said DeSantis, 31 3|17 CALLANETICS Callan Productions Corp. Callan Pinckne:
. > : 4 y 1986 | NR | 2495
much. ‘““is to make sure your video is MCAlflome)Video/80429
That message highlighted a pro- ‘clean.” Do you have all the rights to 4 | 4 | 80 | JANE FONDA'S NEW WORKOUT 4 :Zﬁfg; ‘Qfa% :1':3-] P Jane Fonda 1985 | NR | 3995
duction and acquisition seminar deliver it to a distributor? Often- A :
during the second annual New York times, producers don’t. It's also im- 5 | 6 | 32| SCARFACEa mf}'{?;g'tlyidse';%g%d 5 Al Pacino 1983 | R | 2495
International Home Video Market, portant to tell distributors what
held here April 21-23. Panelists rights you have and what you don’t 6 | 5| 28 | SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 | G | 2995
urged programmers to keep in mind  have.” The best antidote, he said, is -
several key points when attempting  to seek counseling help from a | 7 | 13 | 47 | KATHY SMITH'S BODY BASICS & e e Kathy Smith 1985 | NR | 2095
to bring a produet to market. Carl knowledgeable source. _ ‘ . -
DeSantis, a Manhattan entertain- The seminar, titled “Focus On 8 | 29 | 26 | THE DEER HUNTER &’gfﬁ;‘;‘%;‘g‘g%oo m‘:;f‘s"’r‘ée":)‘m 1976 | R | 2495
ment attorney, cited several distri- Product Production And Acquisi- -
bution considerations essential for tion,” also included insights from 9 | 7 {73 STARWARS CBS-Fox Video 1130 m:r':s';i";g'rd 1977 | e | 2998
special-interest producers: Michael Wiese, Vestron Video; -
o Territory. The U.S,, Canada, Geoffrey Drummond, The Drum- |10 | 9 | 94 | THE SOUND OF MUSIC 4 & CBS-Fox Video 1051 é‘;";iesa,";h':fglummer 1965 | 6 | 2998
and other countries should be care- mond Divine Co.; Adriana Shaw, To- -
fully considered. day Home Entertainment; and Rich- 11| 24 | 3 | FERRIS BUELLER'S DAY OFF gg;:mg‘::: rpilg:eievs. s G50 Matthew Broderick | 1986 | PG-13 | 79.95
¢ Term of agreement. Five, sev- ard Klinger, Taft Entertainment. o
en, and 10 years are the most com-  Panelists agreed that the bottom- |12 | 16 | 5 | AWEEKWITHRAQUEL HBO/Carron Video TVAG965 Raquel Welch 1987 | NR | 2995
mon terms. “Never grant rights in  line message on the production side
q o o ; NDA'S PRI KVC- ideo Prod.
perp(e;tultir:” De?ar}tlz tsal(k I is sll(mptly,, “If you can’t sell it, don’t | 13 | 27 [ 128 | #ONEONPLS PRIMETIME KVCRCA Video Prog. o0 058 Jane Fonda 198 | MR | 3995
e Granting of rights. rights make it. S : —
' . . . TAR TREK {II-THE SEARCH FOR P t Pict William Shat
need to be evaluated, 'I(;)Ch(li('img both  According to Khr_)ger,f theredare 14 | 10 | 18 | Spock sl S 3o DeForest Kelloy 198 | PG [ 1995
videocassette and video ‘Slf" Gl I GREREfy Oy SO TAISS MEF |IR0s e 15 | 19 | 147| STARTREKILTHE WRATH OF Paramount Pictures William Shatner I
o'rde{‘, spec1al markets, and foreign ers with u‘rgdervs{r}teys and other KHAN A © Paramount Home Video 1180 Leonard Nimoy :
distribution. __ sponsors. “But it’s important to 16 | 26 | 27 | INDIANA JONES AND THE TEMPLE  Paramount Pictures Harrison Ford 1988 | PG | 2095
* Royalty and royalty basis. Is it plan out the approach as well as pro- OF DOOM Paramount Home Video 1643 Kate Capshaw -
the distributor’s gross or something  duction. The burden is unevenly
less? placed on producers,” said Klinger, 17 | 15 | 22 PLAYBOY VIDEO CENTERFOLD #4 A Karl-Lorimar Home Video 513 Luanne Lee 1986 | NR | 995
¢ Royalty rates. Is it 10% or 20%?  who also called for more construc- ' Sigourney Weaver
e Reasonable reserve clause. It tive dialog between producers and |18 | 8 | 57 | ALIENA® CBS-Fox Video 1090 Tom Skerritt 1979 | R 2998
should be limited in percentage and  distributors who are working to cre- e
. A graphic Video .
time. ate a marketing plan for a tape. 19 | 18 | 18 | SECRETS OF THE TITANIC e Martin Sheen 1985 | NR | 2995
e Advances and guarantees. Shaw, recounting her experience Universal Cit :
! y Studios Robert Redford
These range from “zero to hun- with the very successful “Do It |20 | 17 | 3 | LEGALEAGLES MCA Home Video 80479 Debra Winger 1986 | PG | B9.35
i3] L) 1 : .
dreds of thousands” of dollars. Debbie’s Way” exercise tape featur- 21| 25 | 76 | NATHY SMITH'S ULTIMATE VIDEO  JCI Video Inc I ot | NE | 2955
¢ Delivery provisions. The cate- ing Debbie Reynolds, encouraged WORKOUT a JCI Video 8100 il '
ory includes duplicate master Continued on next page,
gory P ! ( page) 22 12 ] 9 ALIENS CBS-Fox Video 1504 Sigourney Weaver 198 | R |8998
Paramount Pictures Harrison Ford
. 23 | 21 | 111 | RAIDERS OF THE LOST ARK T ey P oy 1981 | PG | 1995
24| 22| 5 | THEFLY CBS-Fox Video 1503 &t Godblum 1986 | R | 8998
000 25| 40 | 4 | SOULMAN Now Word vide 486200 S;I"D‘;”Qisc’?‘%ﬁé" 1986 | PG-13 | 7995
26| 36 | 43 WITNESS Paramount Pictures Harrison Fprd 1985 R 19.95
FOURTEEN JAMES BOND VIDEOCASSETTES will be reduced to $19.95 by Paramount Home Video 1736 Kelly McGillis )
CBS/Fox Home Video to coincide with the cinematic sleuth’s 25th anni-
; < . ; . 11 | 93 | PINOCCHIO Walt Disney Home Video 239 Animated 1960 | G | 2995
versary. Two of the titles—"“On Her Majesty’s Secret Service” and “A 27 e A nimate
View To A Kill’—are being dropped from a $79.98 list price. The other Paramount Pictures .
L h 23 | 76 | BEVERLY HILLS COP . Eddie Murph 1985 | R 1995
12 cassettes were originally priced at $79.98, then later reduced to 2 Paramount Home Video 1134 e ey
$29.98. Bob DelLellis, senior VP, salf'zs.and marketing, strgsses that thg 29| 28 | 23 | MYFAIRLADY A ® CBS-Fox Video 7038 :eg Haerog 068 | 6 12008
Bond promo was prompted by publicity from the upcoming 25th anni- ucreyliePounn
versary celebration, but this will be the company’s last chance with 30 | 37 | 13| KATHY SMITH'S TONEUP & JCI Video Inc. P
A g . . y Smith 1986 NR | 2895
many of these titles. CBS/Fox will lose most of the James Bond series JCl Video 8112
after 1987, when the rights revert back to United Artists. 311 32| 7 | stanpBYME I;gl;gceolumbia Pictures Home Video 5- \évlc g/;/gie::;:l w86 | R |s0ss
A RAQUEL WELCH VIDEO NEWS RELEASE was beamed to 600 local TV stations 32 | 14 | 78 | STAR TREK: THE MOTION Paramount Pictures William Shatner 1980 | G| 19.95
recently in the hope of gaining publicity for HBO Video’s “A Week PICTURE A ¢ RaramounttkiomeVideolB858 Leonard Nimoy
With Raquel.” The two-minute news release, which included an inter- 33 | 20 | 12 | PRICHARD SIMMONS AND THE SILVER ;1. orimar Home Video 043 Richard Simmons | 1985 | NR | 24.95
view with Welch as well as scenes from the workout video, has so far
been aired by at least 85 television stations, according to a spokesman 34 | NEWp| TRUE STORIES Warner Bros. Inc. David B
X ; yrne 1986 | PG | 79.95
for HBO Video. The two-hour cassette lists for $29.95. WarnerkiomelVidecIiend
Walter Shenson
i 351(31 | 8 | HELP! : The Beatles 1965 | G | 69.95
HI-TOPS VIDEO, the company that climbed the Billboard charts with its Wl O AR :
Teddy Ruxpin videos, will use a similar strategy with Cricket, a talking 36 | NEW)D>| FROM HERE TO ETERNITY ';g% go'umbla Pictures Home Video 6- gggotggcfes:f' 1953 | NR | 29.95
doll. Hi-Tops has inked a deal with the doll’'s manufacturer, Playmates, _ .
and has created a number of programs starring Cricket. The first two 37| 33 | 64 | MARYPOPPINS® & Walt Disney Home Video 23 JD‘I’é'f c;‘:g*y"fe 194 | G | 2995
tapes, “Cricket’s Clubhouse” and “Around The World With Cricket,” . — .
will be released in June for a suggested list of $14.95. 38| 3¢ | 6 | LOSTHORIZON ';g%%m“mb'a Pictures Home Video 6- JR:::';’&‘:'{“G” 1937 | NR | 2995
RUN-D.M.C. HAS “RAPPED” UP its first video package. The five-song collec- 39 {30 | 2 | FROMBEYOND LIBUES é?rfgacggsnspmn 9% | R | 7995
tion—including the highly successful cover of “Walk This Way”'—is RNGE'S TRUS TRt o Tan v F——
set for summer release. The cassette, which will be priced at $19.95, is 40 | 35 | 2 | RHE PRI ny R e e U e Various Artists 1986 | NR | 3495
also the first video release for the independently distributed Profile . — ST . — -
. : h “ @ Recording Industry Assn. of America gold certification for theatrical films. sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2
Th s th 1 distribute “Run-D.M.C 3
RGCOI‘dS. € Compar_‘y says that it plans to distribute un- Al _ million for nontheatrical made-for-home-video product; 25.000 or $1 million for music video product). A RIAA platinum certification tor theatrical films, sales of
The Video” through its normal record wholesalers as well as video dis- 150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
tributors AL STEWART $2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under ditferent criteria.) ® International Tape Disc Assn. certification for
' * a minimum sale of 75,000 units or a dotlar volume of $3 million at retail for theatrically released programs, or of at least 25.000 units or $1 million at
suggested retail for nontheatrical tittes. SF short-form. LF long-form. C concert. D documentary.
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“National Lampoon: Class Of '86,”
Paramount Pictures, 86 minutes,
$29.95.

Stale comedy skits about yuppies,
hippies, and neurotics are all the
folks at National Lampoon have to
offer in this video. The perfor-
mances here lack wit and intelli-
gence, and the laugh tracks are as
loud and obnoxious as the comedi-
ans themselves. Social stereotypes
are endlessly explored and poorly
satirized as overblown caricatures.
This video’s tragic flaw is that it’s
just plain boring. Don’t waste your
time or money. CHRIS VOLLOR

“Guitarra!: The Guitar In Spain
With Julian Bream, Parts 1 and 2,”
Home Vision, 60 minutes, $39.95.
Julian Bream, one of the world’s
foremost classical guitarists, brings
eloquence and aural depth to this
study of Spanish guitar and Spanish
culture. The two programs here,
“The Golden Age’” and ‘“Baroque

eviews

Guitar,” are part of a series of eight
videos tracing Spanish guitar his-
tory from the 1500s. Seville, Madrid,
and Barcelona set the stage for
ethereal performances against a
backdrop of beautiful landscapes
and distinctive edifices. The music
from such Spanish masters as Mi-
lan, Sanz, and Mudarra is most no-
table, and Bream is shown playing a
vihuela and a baroque Spanish gui-
tar. Truly excellent! C.v.

“Yardening: How To Care For
Your Lawn,” Kartes Video Com-
munications, 53 minutes, $17.95.
Author-researcher Jeff Ball pro-
vides the folksy narrative for this
step-by-step program on lawn reno-
vation and maintenance. Segments
covering seeding, fertilizing, mow-
ing, pest control, and more are in-
dexed with an on-screen time code
for easy fast forwarding. A natural
for suburban stores. KEN SCHLAGER
(Continued on page 63)

DIRECT MARKETING ON THE RISE

(Continued from page 59)

‘“We use our own lists, which
have VCR ownership information
from questionnaires we've received
from customers,” said Edward Mur-
phy, director of the home entertain-
ment and video division of Reader’s
Digest. “Our most recent promotion
was mailed to 1 million people—all
VCR owners. And, with projections
we've seen, we think that we'll soon
have lists of 3 million VCR owners.”

Not all direct-mail marketers go
the route of working from their own
established list or purchasing a list
from someone else. According to
Sally Lasater, president of Sally-
forth—a company that markets
how-to and other educational video
product through the Video School
House and new Knowledge Collec-
tion 1987 catalogs—word of mouth
can be an effective tool as well.

Said Lasater, ‘“We work primarily
through print advertising and word-
of-mouth to get people to request
our catalog. The newest one will run
512 pages and include over 6,000 ti-
tles. It’s just too expensive to mail
something of that size out to people
we're not entirely sure are going to
use it.” Lasater noted that the com-
pany mailed 100,000 catalogs last
year.

Direct-response marketing is fre-

quently done through television and
radio ads, though the costs (espe-
cially of toll-free numbers), risks,
and hassles are greater, according
to Larry Klingman, who orchestrat-
ed Hanna-Barbera’s direct-market-
ing campaign for children’s Bible
story tapes.

Klingman commented, “This kind
of direct response can work, but it
demands a very substantial commit-
ment. We were able to purchase ad-
vertising time on religious program-
ming and had a very strong re-
sponse. From there, the ball kept
rolling, and we upped our profile
and ended up using Joe Barbera for
a series of ads.”

Much of the panel discussion cen-
tered on how independent produc-
ers, who accounted for more than
half of the 500-member audience,
could become involved in direct-re-
sponse marketing.

Johnson cautioned do-it-your-
selfers not to take the time and cost
considerations too lightly, especial-
ly when a producer has only one or
two programs to market. “You need
to be able to search lists down, pay a
good dollar for them, and then es-
tablish marketing, testing, and re-
view programs. That’s a lot to do,”
he said.

SEMINAR ON RIGHTS & CREATIVITY

(Continued from preceding page)

producers to stay with a project if
they believe in it. “Find a way to get
it done. Sometimes you have to go
with your instincts.”

The Reynolds tape was turned
down by major distributors who
didn’t believe there was a market
for exercise tapes for older women,
said Shaw. The title has passed the
100,000-unit mark.

Shaw warned producers that if
they plan to feature a star, they
should not agree to large advances.
The deal, she says, should call for
money at the back end. She says
that producers should not go
through a star’s agent because they
routinely demand a large cash ad-

vance.

One problem with stars, cautions
Shaw, is that oftentimes they don’t
want to promote a video. Successful
tapes featuring stars on the market
today, she says, all have had a per-
sonal push by the celebrity. She
suggested a producer appeal to a
star’s special interest and that some
monies derived from the project
could also be earmarked for the ce-
lebrity’s pet charity.

She went on to advise producers
to enter co-ventures with produe-
tion companies. Thus, above-the-line
and below-the-line costs are shared,
while revenues are split, Shaw said.
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TOP SPECIAL INTEREST

VIDEOCASSETT

EQ SALES

N ™™
—
3 Compiled from a national sample of retail store sales reports.
o] z
2128 s
= g | @ g2
» é 7 TITLE Copyright Owner, Remarks s
T2 Manufacturer, Catalog Number 2
HEALTH AND FITNESS ™
. * & NO.1 & = .
1 1 19 JANE FONDA'S LOW IMPACT KVC-RCA Video Prod. Jane Fonda's newest workout focuses on 19.95
AEROBIC WORKOUT Karl-Lorimar Home Video 070 stretching and toning, )
Callan Productions Corp. Callan Pinckney presents deep muscle
2 3 19 CALLANETICS MCA Home Video 80429 exercise technigues. 295
’ KVC-RCA Video Prod. Beginner and advanced routines
3 R 2 19 JANE FONDA’S NEW WORKOUT Kari-Lorimar Home Video 069 designed to strengthen and tone. 39.95
. JCI Video Inc. Fitness video gets down to basics and is
4 | 4 | 19| KATHY SMITH'S BODY BASICS JCI Video 8111 designed for the beginner. BEE
5 7 19 JANE FONDA'S PRIME TIME KVC-RCA Video Prod. Calisthenics and aerobics for any age at 39.95
WORKOUT Karl-Lorimar Home Video 058 a slow and easy pace. :
6 6 19 KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Strenuous program designed for 2995
WORKOUT JCI Video 8100 intermediate and advanced exercisers. )
RICHARD SIMMONS AND THE SILVER . . Fitness program for people over 50
7 5 119 FOXES Karl-Lorimar Home Video 158 includes warm.ups and aerobics. 24.95
8 1|1 THE JANE FONDA'S WORKOUT KVC-RCA Video Prod. Strenuous exercise program designed 5995
CHALLENGE Karl-Lorimar Home Video 051 for experienced exercisers. :
' . JCI Video Inc. Comprehensive workout for all fitness
9 10 19 KATHY SMITH'S TONEUP JCI Video 8112 levels designed to shape and tone. tkH
Total Video, Inc. Extensive weekly exercise and yoga
10| 9 5 A WEEK WITH RAQUEL HBO/Cannon Video TVA9965 program designed by Raquel Welch. Bk
111227119 RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 19.95
FITNESS HBO/Cannon Video 2651 yoga with tips on staying youthful. :
MSS Productions How to improve your health through
12| 18 7 FIT FOR LIFE Warner Home Video 35020 proper dieting and exercise. 2498
. Donna Mills Inc. Donna Mills shares her make-up, beauty
138 19 DONNA MILLS: THE EYES HAVE IT MCA Home Video 80384 and skin-care secrets. (ERE
Bess Motta's three workouts include
14 | 13 | 19 | 20 MINUTE WORKOUT Vestron 1033 o, B e ) 2995
15| 14 | 9 | STOMACHFORMULA Karl-Lorimar Home Video 053 Richards Simmons leads a tough routine | g g
of intensive abdominal exercises. .
16| 20 | 19 | JANE FONDA'S P.B. & R. WORKOUT  Karl-Lorimar Home Video 046 gejggefi‘:“:;a‘g:_g“a“‘ women who want | g g
JOANIE GREGGAINS' AEROBIC . This program is designed to firm and
17 | REENTRY | S pEUP Parade Video 201 shape every part of the body. 2995
THE FIRM AEROBIC WORKOUT WITH . . Susan Harris presents a combination of
18| v 9 WEIGHTS Meddisnliilms weights and exercise for men & women. SELH
SUPER STOMACHS BY JOANIE . Strengthen, tone, and reduce your
19 119 3 GREGGAINS feradelVidsol22 stomach with this short workout. [EEH
. 5 Judi Sheppard Missett's newest video
20 | 15 | 15 | JAZZERCISE: BEST YET! Parade Video 202 jeatures all-new aerobic dance routines. | 2%
BUSINESS AND EDUCATION~
* % NO.1 *
. Advice to parents on how to teach their
1 2 9 SAY NO TO DRUGS Kid Stuff kids the dangers of drug abuse. 14.98
2 4 17 g?-lr(‘)leUSIgEgORNEggRJSZC%?gPTO BUY Karl-Lorimar Home Video 079 :grz;o evaluate, purchase, and finance af | qq9c
LIVING LANGUAGE FRENCH ) Learn basic French in just 6 weeks-look,
3 5 15 LESSONS Crown Video listen, and repeat the phrases! 20.95
. . Developing managerial skills and mental
4 | 12|17 CAREER STRATEGIES 1 Esquire Video ESQ0200 exercises are taught by top executives, 29.95
5 15119 HOW TO USE YOUR IBM PC-IN TEN Kennon Publishing Corp. Basic knowledge to make the 1BM-PC 79.95
EASY LESSONS Kennon Video work in countiess ways. )
. . Winnie The Pooh teaches kids to deal
6 1 17 TOO SMART FOR STRANGERS Walt Disney Home Video 736 with strangers and protect themselves. 29.95
. . . Information on shopping for and
7 | 6 | 19| CARS:CONSUMER REPORTS Karl-Lorimar Home Video 074 e T e 19.85
. The problems and solutions of teenage
g |11} 39 SHATTERED MCA Home Video 80430 e o i Ay et 2495
YOUR NEWBORN BABY WITH - . Joan Lunden hosts this comprehensive
9 | RE-ENTRY JOAN LUNDEN Meridian Entertainment e Eareea 29.95
DRUG FREE KIDS: A PARENT'S A . A look at drug abuse and the techniques
10 | NEWD GUIDE e ssociates parents can use to solve it. hE
. . Successful public speaking through use
11| 9 | 19 | PERSUASIVE SPEAKING Esquire Video ESQ0230 [ e et el o 2995
. Improve test-taking skills for those
12 | 14 | 13 | THE VIDEO SAT REVIEW Random House Home Video important college-entry SAT tests, 69.95
Paramount Pictures Henry Winkler educates parents and
13 8 18 STRONG KIDS, SAFE KIDS Paramount Home Video 85037 children about child abuse. Zess
BEHIND THE WHEEL WITH JACKIE . . Tips on braking skills, proper
1473 STEWART Karl-Lorimar Home Video 008 acceleration & driving finesse. giss
15| 3 19 LIVING LANGUAGE SPANISH Karl-Lorimar Home Video Learn to speak Spanish at your own pace 29.95
LESSONS Crown Video in six easy weeks. '

# International Tape Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of
at least 25,000 units or $1 million at suggested retail for nontheatrical titles. Sf short-form. LF long-form. C concert. D documentary.
Next week: Recreationat Sports; Hobbies And Cratts.
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Toasting The Twin Gities’ Finest

0

The top names in Twin Cities entertainment gathered April 23 for the seventh annual Minnesota Music Awards. Among
the attendees were, from left, Bobby Z., former drummer for Prince & the Revolution; talent manager Owen Husney of
American Artists; Billboard special projects representative Lynda Emon; and Geffen Music's Ronnie Vance.

Left photo: Show committee chairman Ron Soskin of American Artists with Lynda Emon. Right photo: PRN
Productions’ Karen Krattinger, right, congratulates John Nelson, whose son Prince scored a total of 12 “Minnies.”

Left photo: Paul Peterson of MCA recording act St. Paul, left, with producer David Rivkin and his wife, Maryen, and Nu
Shooz members John Smith and Valerie Day, who are working on a new album in Minneapolis. Right photo: Billboard
associate publisher/director of marketing and sales Gene Smith, left, meets with songwriter La La and superstar
producers Jimmy Jam and Terry Lewis, who teamed for seven Minnies.

Left photo: Cindy Black and Mary Anne Hughes of the Carlton Theater, a top Twin Cities venue, join Camie and Jack
Eugster of Minneapolis-based Musicland. Right photo: PRN'’s Karen Krattinger, left, with Paisley Park Studios general
manager Harry Grossman and Minnesota Music Academy chairman Byron Frank.

Sylver Dream. Foster Sylvers, seated center, of Hy Tech meets with EMI
Records executives to discuss plans for his group’s upcoming album, “I'll Make
All Your Dreams Come True.”” Standing are, from left, Tony Smith, vice
president of promotion; Neil Portnow, vice president of a&r; Jeff Forman,
manager of a&r; Slack Johnson, vice president of national promotion, black
music; and Mark Berger, vice president of business affairs. Seated are Jim
Mazza, president of EMI America, and Al Ross, Sylvers’ manager.

Breaking Rules In France. During a reception at the Eiffel Tower, Guy Deluz,
managing director of EMI France, presents Tina Turnar with a special double
gold record commemorating sales on her latest release, “‘Break Every Rule.”

v A Ju,...‘ ' ": &) : _.EL. -
Keeping It In The Family. A&M recording artist John Hiatt, in the black

sweater, joins label staffers and label mate the Rev. Al Green, in a suit, to
celebrate his upcoming release, “Bring The Family.”

A \ :

Back In The Swing. Veteran artist Joe Williams, seated, celebrates his newly
signed recording contract with the reactivated Verve label before a recent
perfcrmance at the Vine Street Bar & Grill in Los Angeles. With Williams are,
from left, PolyGram Jazz promotion manager Donald Elfman, session producers
Miriam Cutler and David Kreisberg of Hemisphere Productions, and Vine Street
Bar & Grill owner Ron Berinstein.
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VIDEO REVIEWS

(Continued from page 61)

“Low-Impact Aerobics,” Polaris |

Video, 30 minutes, $14.95.

One in a series of exercise tapes
developed by fitness specialist Deb-
orah Crocker, this aerobics workout
stresses safety and personal com-
fort in a series of minimally strenu-
ous exercises. Doctors have warned
that some aerobics routines can lead
to injuries, and Crocker’s workout
carefully avoids any such exer-
cise—and presumably the risks as
well. The regimen is so easy on the
lungs that Crocker says, “You
should be able to talk during the ex-
ercises.” Crocker makes an enthusi-
astic instructor and frequently cau-
tions viewers to follow only at their
own pace. “Low-Impact Aerobics”
doesn’t pump fresh blood in the
clogged artistry of the workout vid-
eo market, but it does offer a
breezy, practical alternative for
those who have no intention of
working foo hard to get themselves
in shape. ED BURKE

‘“Robert Klein On Broadway,”
Vestron Video, 60 minutes, $59.98.

“They told me on the street all the
time: ‘Robert, I loved that video!
Taped it off a friend” ”

Klein is speaking here about his
previous tape, but, ironically, the re-
mark also brings up a marketing ca-
veat about this new, rental-price
video. Like Vestron’s recent George
Carlin title, “Playing With Your
Head,” Klein’s Broadway romp was
first seen on HBO, which might
soften demand in some cable mar-
kets.

Of course, not everyone has
HBO, and this tape offers plenty of
fun for fans of standup comedy.
Klein's fast-paced patter on sociopo-
litical subjects—from Jimmy Swag-
gart’s art critiques to Evelyn
Wood's speed-reading technique—
are sharp and insightful and will
surprise those who have only seen
him perform on network television.

GEOFF MAYFIELD

“Ken O’Brien’s Quarterback Clin-
ic,” Congress Video, 28 minutes,
$14.95.

Ken O’Brien was two different
quarterbacks during the N.Y. Jets’
1986 season: brilliant and unbeat-
able during the first half, but very
awkward down the stretch as his
team backed into the play-offs. As a
video performer, he falls some-
where between those two extremes.

Narration by O'Brien and off-
camera narrator Dick Sperbeck is a
bit stiff; the drill visuals are very
dry. Footage from actual game situ-
ations might have better explained
why O’Brien suggests certain exer-
cises and techniques.

Most unnerving, though, is a horn
fanfare that accompanies billboards
at the beginning of each instruction-
al segment no less then 19 times.
The needless repetition of this small
but noticeable detail on the audio
track mars the tape’s value as a re-
peatable experience. G.M.

HAVE YOU SEEN
THE NEW LOOK OF
TALENT? TURN
TO PAGE 24

STOCKUPON
A REFRESHING SIX

Mvnmhmwm~m THE ULTIMATE WEAPON

whan they unravel the 4 O
omatacomt g mng e | e .T:‘m‘i‘i e

THE TROUBLE WITH KUMA
A suspense-hind, st 0aced acventun
83 it Pole Posdon ™ Bam
agans! e and nature:

- $14.95 each

Quench your cus- with bubbling entertainment, and stars
tomer’s thirst for today’s most popular cartoon characters.
fun and excitement At a terrific sell-through price of only
with the six pack that  $14.95, each.

really pours it on— So stock up on the new Brat Pack Six
The Brat Pack Six Pack today. Because when it comes to

Pack. The new video satisfying customers, this Six Pack
collectlon that kids are sure to love. Each  really hits
twenty-five minute volume is packed the spot. IU\RL _L_Q;,B,I,MAR

A LORIMAR TELEPICTURES COMPANY
Pre-Order Date 6/11 Street Date 7/1

Inspector Gadget™ ©1985 DIC Enterprises, Inc. ®The Get Along Gang MCMLXXXIV American Greetings Corp. All Rights Reserved. Mask?® related characters
and trademarks: ®Kenner Parker Toys Inc. (KPT), 1985. Pole Positian™Namco, Ltd. ©1984 Namco-America, Inc. Kideo Video™ is a joint venture of DIC Animation
City and LBS Communications Inc. Kideo Video is a trademark of LBS Communications Inc. Animation by DIC Animation City. ©1987 Karl-Lorimar Home Video
Exclusively distributed by Karl-Lorimar Home Video. A Lorimar-Telepictures Company. All Rights Reserved. Karl-Lorimar Home Video, 17942 Cowan, Irvine,
CA 92714, PO.P. # 1-800-624:2694. Karl-Lorimar Home Video Canada, 2525 Speers Road, Oakville, Ontario, Canada, L6L 5K9. POP. # 1-800-387-71G4
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HOT LATIN 50.

'87, a three-day event commencing June 19 at 6 p.m.
and continuing for another 28 hours throughout the
weekend. Organized by Arcos Promotions, the festi-
val also has the corporate sponsorship of Blue Cross/
Blue Shield, NutraSweet, and AT&T. Fiesta Musical
'87 will feature 35 live performances, including those
of Emmanuel, José José, Pandora, Tatiana, Franco,
Joan Sebastian, Yolandita Monge, Aida Cuevas,
Orietta Aguilar, and ex-Menudo Johnny Lozada. In
addition, American Airlines will give away 10 round-
trip tickets to Acapuleo. R.C. Cola will also give away
another two fares, plus a dinner with Franco. Begin-
ning on April 3 and continuing until the opening day of
the festival, radio station WIND will make daily

EMI-Rodven deal brings
benefits to both parties

broadcasts of a segment called “Fiesta '87"” from 6-7
p.m. It features interviews with the artists who ap-
pear in the festival and a ticket promotion campaign.

DISCOS CBS HAS ENTERED INTO A LICENSING
agreement with Hacienda Records Inc. This deal
brings to the CBS stable such names as Freddy Fend-
er, Pio Trevino & Magic, Janie C. Ramirez, Los Dos
Gilbertos, Rubén & Alfonso Ramos, the Texas Revo-
lution, Steve Jordan, and René & René. The alli-
ance’s first offering will be Freddy Fender’s LP ““Aqu{
Estoy Yo.”

JAM ENTERTAINMENT INC. has been created for
the future administration of the artistic career of the
balladist/composer Alvaro Torres. According to José
Roberto Avila, president of the new enterprise, it will
be made up of the following divisions: JAM Records,
JAM Publishing, and JAM Services.

ol o,

O Products with the greatest airplay gains this week.

@ = Compiled from national Latin
oS | =2l go | 52 ARTIST radio airplay reports. TITLE -
IS |22 |32 53| cen by Tony Sabournin
* W C *
D B e ND-yl eneacarrora | | THE RECENT EMIRODVEN JOINT VENTURE
A R N R (Billboard, April 18) is being viewed as an indication of
2 2 2 | 20 | JUANGABRIEL HASTA QUE TE CONOCI a future trend toward the combination of Old World/
New World label powers. For each company, it repre-
3 | @ |78 ] 9’| EMMANUEL ESMIMUJER sents a fortuitous alliance. Rodven will be manufac-
LUCIA MENDEZ CASTIGAME turing and distributing EMI products in Venezuela at
@) 6 | 6 | 13| Luc g ! pr .
a time when a market of 19 million people is reportedly
5 | 4 | & | 21 | YERONICACASTRO RCUEIER ready to celebrate a return to rosier days following
(&) 7 | 8 | 1 | AMANDAMIGUEL EL PECADO the economic slump of recent years. Additional,ly, the
PROFONO European and American resources of Rodven’s new
| 9 | u | n | L9SBUKIS TU CARCEL partner are considerably extensive and valuable.
In addition to a better control over a renowned
LORENZO ANTONIO DOCE ROSAS . . .
g8 | 5| 8| 12| LORENZO ct launching pad for parallel imports, EMI will be able to
g 8 7 | 14 | JOSEJOSE CORRE Y VE CON EL sign Venezuelan artists, particularly those in the trop-
AHIOLA ical genre, which has no current representatives in its
10| 10| 14 | 10 | MIGUELGALLARDO DOS HOMBRES Y UN DESTINO U.S. Latin Division. The deal comes at a moment when
® 6 | 13 | 8 | FRANKYRUIZ QUIERO LLENARTE salsa is bou_nci_ng bacl_( with a vengeance ip_joropoland
uy and there is increasing merengue fertility. Miguel
12| 12 | 18 | 12 | ESTELANUNEZ MALDITO SEA TU AMOR Angel Martinez, former promoter and Hispavox ex-
LUNNA SIVIVIR CONTIGO ecutive as well as ex-manager, though stlll-_husband,
13 13(21 ] 8 | gem of Mirla Castellanos, has the necessary business sav-
DANIELA ROMO DE M| ENAMORATE vy, credentials, and reputation to direct the partner-
14 1 5 30 EMI : , : :
ship to everyone’s satisfaction.
@ 18 10 21 RI\CFXGELICI\ MARIA EL HOMBRE DE MI VIDA
% | 1a | 2 | 7 FRANCO SOy 'N AN APPARENTLY unrelated and hitherto unan-
REERCESS nounced move, EMI lured Mario Ruiz away from
17 | 15| 15 | 6 | DYANGO GOLPES BAJOS CBS International, naming him director of a&r and
EDDIE SANTIAGO UE LOCURA ENAMORARME DE TI marketing for Latin America. Ruiz was working un-
18 pdl ) 18 | ™ € v der the jurisdiction of CBS International’s Tomas Mu-
19 | 17| 12 | 27 | MARISELA TU DAMA DE HIERRO fioz, who works in a similar capacity as EMI’s Ruiz.
PROFONO o o . . .
ORI A CONEERIDD Reports indicate that Ruiz will be one of the main
24119 8 | ¢w forces behind the Venezuelan a&r efforts.
2 19 2 14 TROPICALISIMO APACHE LA HIERVA SE MOVIA c
SONGTONE HICAGO WILL BE THE SITE OF Fiesta Musical
JOSE FELICIANO TE AMARE
n|a|w| |
@ 31 31 3 gg&%EENMUNIZ AMIGO MIO
j—
* % % POWER PICK % % %
@ MECANO HAY QUE PESADO | ||
33 43 4 cBS
2% 2% 27 3 él?SCHY HERNANDEZ TE QUIERO TANTO
47 36 12 ZHRI ES ELLA MAS QUE YO
27 23 0 28 ER%‘[IJA NAZARIO TU SIN MI TI e
2% 25 2 13 CBalgAULIO NOCHE DE BODA I A | ‘A
2 27 . 2 ECRQMANUEL SOLO
30 | 30 | 40 | 8 | MARISELA ARREPENTIDA by Carlos Agudelo
@ 37 5 FS(ELQTOSRA DINAMITA CAPULLO Y SORULLO
,;Am; e s THE PROGRAMMER'’S VOICE. After 15 years in ra-
32129 | 44 3 PROFONOELA Q dio, Homero Campos has come to the conclusion that
3 | — | 2 | BONNYCEPEDA LA FOTOGRAFIA the real programmers of his station, KBRG-AM in the
BeA San Francisco/San Jose/Fremont area, are its listen-
3 | 34 | 39 | 5 | ALEJANDROJAEN IR ers. “By playing what they ask for, what they like in
concerts or buy in records or listen to in discos, we go
@ ROCIO DURJ\L**HOT SHOT DEBUT * * * SIEMPRE with the flow,”” Campos says. There is even room for a
(39)| NEWD | | | iwois few English hits to satisfy the audience. And what is it
3 | 35 | 35 | 4 | THENEWYORKBAND PAJARO QUE COMIO VOLO that the public is asking for these da():rs‘.’ Lorenzo An-
tonio’s “Doce Rosas,” a song that Campos says has
ME VOY ? : «
3 [ | — ] 2 | HESETTE YOME VOY SOLA somewhat recaptured the romantic mood “that was a
RE-ENTRY MANOELLA TORRES Y LOS DIABLOS NO ME MIRES AS| little bit lost.” Also, Amanda Miguel’s “El Pecado,”
ces Joan Sebastian & Prismas’ “Una Dama Y Un Sefior,”
45 | 47 | 3 | CARLA NO ME TOQUES and Dyango’s “Golpes Bajos.” The flow consists
WILLIE ROSARIO ME VAS A ECHAR DE MENOS mamly of ballad soloists and groups such as Los Bu-
40 | 42 | 42 | 3 | sronco kis, with the song “Tu Carcel.”” KBRG also plays some
8| 483 — | 6 ggse ALFREDO FUENTES A VER S| ES DE VERDAD salsa, like Rubén Blades’ current hit, “Laura Farina,”
NOTONE “ . [T N
ADRIANAY MARCO ANTONIOSOLS _ENTRETUY YO and such rancheras as “La Distancia” by Yesenia
2 | 2| 23| 9 | BEATRIZADRIANA Florez. New this week are “Que Es La Libertad” by
@)| Newp | 1 HECTOR LAVOE PLATO DE SEGUNDA MESA Francisco Javier and “Amigo Mio” by Jorge Muiiz.
FANIA KBRG, with a 1.0 rating in Arbitron’s winter sur-
NEw)p | 1 | EDDE SANTIAGO NADIE ME JOR QUE TU Yeyi] is the rr;os}:—l(iister(l)erd-'to ipaFiTlh_languaglglth?ioMn
ERTIN OSBORNE 0J0S DE COLOR CAFE in the area. It had a 0.5 in the fall survey. i
5 | 4 | — | 2 | BERTN has a rating of 0.8, also up from 0.5.
2% 28 25 17 VICENTE FERNANDEZ HOY PLATIQUE CON MI GALLO
<8 NUNCAFUI AND SPEAKING OF RATINGS, in New York,
47 | 41 | — | 4 Eé'M%(?AN SOHED where the heat is on the programmers to justify with
a3 | 38 | 26 | 8 | JOANSEBASTIANY PRISMA UNA DAMA Y UN SENOR numbers their preference for pop ballad music over
MUSARTY such Afro-Caribbean rhythms as salsa and merengue,
9 | % | — | 4 BB&\SSILIO DUELE three of the four existing AM stations lost ground
from the fall survey. The only advancing station was
EL DOLOR DE TU PRESENCIA . . . L P
RE-ENTRY LT WADO, which remains the most listened to with a 2.0

rating, up from 1.4. WSKQ got a 1.2, down from 1.3 in
the previous survey; WKDM received a 0.9, down
from 1.0; and WJIT “Sonido Suave” remains at the
bottom with 0.4, down from 0.7 in the fall. Curiously,
all three stations share the same rating, 1.2, for the
very competitive 6-10 a.m. weekday spot, while
WADQO has a 2.0.

Another turbulent market is Miami/Fort Lauder-
dale/Hollywood, where eight stations compete for the
mostly Cuban and South American audience. WQBA-
AM “La Cubanisima” remains at the top with the sec-
ond highest rating of all stations, 5.6, up 0.1 since the
fall survey. WCMQ-FM, recently acquired by Raul
Alarcon, went from a 3.8 to a 4.6 in the winter, widen-

KBRG-AM gives its
listeners what they want

ing the gap from its main competitor, WQBA-FM,
which went from 2.3 in the fall to 1.9 in the winter.
WAQI-AM, a news/talk station, posted the biggest
gain, moving from 3.5 to 4.6. WCMQ-AM and WSUA-
AM remain at the bottom of the list with 1.4 and 1.3,
respectively.

SPANISH INTERNATIONAL MARKETING, a sub-
sidiary of Art Doty and Associates, is actively seeking
sponsors and stations for its “Billboard Hot Latin 50
Countdown,” already on the air in 39 stations in the
continental U.S. and Puerto Rico. Among them are
KALI-AM Los Angeles, WKDM-AM New York,
WIND-AM Chicago, and WQBA-FM Miami. Barry
Richards is the program’s producer. The number to
call for more information is 213-854-3454.
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TOP L ATIN ALBUMS..

KEEPING

SCORE

Compiled from a national sample of retail store
and one-stop sales reports.

THIS WEEK
2 WKS. AGO
WKS. ON CHART

ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

1({1]25| BRAULIO LOBELLOY LOPROHIBIDO cBsi0452
2 12|39 JUANGABRIEL PENSAMIENTOS ARIOLA 6078
313(19| EMMANUEL SOLO Rrcasgie
414 |27| JOSE JOSE SIEMPRE CONTIGO ariOLAS5732
5| 5|25 DANIELAROMO MUJER DE TODOS, MUJER DE NADIE emi5681-1
6 | 6|39 ISABEL PANTOJA MARINERO DE LUCES rca7a32
7110(21| DYANGO CADA DIAME ACUERDO MASDETI emis73s
8|7 (27| EDNITANAZARIO TUSINMI mELODY 094
98129 JOSEFELICIANO TE AMARE RCAS56109
10| 9 (39| ROCIODURCAL SIEMPRE ariOLA6075
11|12 |11| ANGELICA MARIA EL HOMBRE DE MI VIDA Rrca 5906
o 12119|29| BASILIO SERA QUE ESTOY SONANDO 8ms 701
©|(13|15{17| MARISELA PORQUE TENGO GANAS PROFONO 90502
B.14(13| 3| FRANCO SOY PEERLESS 4010
15(23| 3 | MIGUEL GALLARDO DEDICADO rcas737
16|17 |27 | YOLANDITA MONGE MI CANCION ES PREFERIDA c¢Bs 10433
17|11 35| BEATRIZADRIANA APUNTODE... PROFONO 90484
18| —|{ 5| LUPITAD'ALESSIO SOY AUTENTICA Y PUNTO okoo1
19(18| 3 | ROCIO JURADO DONDE ESTAS AMOR Eemis301
20|14 15| GRUPO FLANS 20 MILLAS mELODY 099
21(16|29| SOPHY VERSATILY TEMPERAMENTAL VELVET 6050
22|—| 3 | LORENZO ANTONIO DOCE ROSAS MusaRT 6019
23|20 3 | LUCIA MENDEZ CASTIGAME ARiOLAO28
24|—| 1| LUNNA LUNNA a&m37022
25(24123| EMMANUEL TODA LAVIDAY OTROS GRANDES EXITOS RCa 7561
1117 FRANKY RUIZ VOY PA' ENCIMA T+ 2453
2 | 31| EDDIESANTIAGO ATREVIDOY DIFERENTE tH 2424
3165| ELGRAN COMBO NUESTRA MUSICA, Y SU PUEBLO comso 2045
4 123| ANDY MONTANEZ MEJOR ACOMPANADO QUE NUNCA 7H 3434
6 |23| LAPATRULLA 15 ACARICIAME THi912

CHARANGADELA 4 SEPEGO sar1044

W o0~ D W
—
(=)
~

—1 WILLIE ROSARIO MAN OF MUSIC  TH 145
9 147( ROBERTO TORRES ELEGANTEMENTE CRIOLLO sar 1043
g 5 131| JOHNNY VENTURA EL SENORDEL MERENGUE cBs 10440
-l 107 |7 | OSCARD'LEON RIQUITIN 1H 2456
< 11{13 (11| BINOMIODEQRO LA CANDELOSA SONOTONE 1403
Q 12 (12| 13| SONORA PONCENA BACK TO WORK inca 1083
wd (13/20(33| BONNY CEPEDAY SU ORQUESTA DANCE IT!Y/ BAILALO Rrca 7541
g 14( 8 {11| RUBEN BLADES AGUA DE LUNA ELEKTRA 9607211
wm | 15(18129| HANSEL YRAUL TROPICAL Rrcasyol
% 16 (21| 7| ORONEGRO ELBRILLODE satsos0 1013
o 17 (171 3 | LASCHICAS DEL CAN PEGANDO FUEGO SONOTONE 0403
b= [18(25| 5| WILFRIDO VARGAS LA MUSICA sONOTONE 1406
19(— (23| THE NEW YORK BAND THE NEW YORK BAND KAREN 98
20115| 9 | LOS HIJOSDELREY LOS HIJOSDELREY kaRren 102
21 (—| 77| FRANKY RUIZ SOLISTA PERONO SOLO TH2368
2| —|1 RICHIE RAY Y BOBBY CRUZ INCONFUNDIBLES vava 108
23116|17| JOSE MEDINAY SU ORQUESTA DECIDIDO riNGO 005
24119|11| PAQUITO GUZMAN CHAMPANA Y RON TH2411
25[11] 7 | ORQUESTA INTERNACIONAL ORQUESTA INTERNACIONAL SONOTONE
11|21} LOSBUKIS ME VOLVIA ACORDARDE Tl vLasER 3025
2(6]21| LITTLEJOE TIMELESS c8s 10458
3|2 (19| VICENTE FERNANDEZ HOY PLATIQUE CON MIGALLO cBs163
414121 LOS TIGRES DEL NORTE GRACIAS AMERICA PROFONO 90439
517 |7 | SONORADINAMITA CAPULLO Y SORULLO ruenTES 1612
6|9|9| LOSRAYOS CRUZDE MADERA ¢£cco26159
713 |13] JOAN SEBASTIAN OIGA MUSART 6015
8 |—|11| TROPICALISIMO APACHE REGRESO LA MEDALLITA CaRRUSEL 5202
Z|9 (5|21 LOSYONICS CORAZON VACIO c8s 90489
«C|10(13(35| ANTONIO AGUILAR LA TAMBORA MUSART 2021
2 11{14{51| LOSBUKIS 16 SUPEREXITOS PROFONGC 90464
ﬁ 12|16 [ 17| GRUPO MAZZ NUMERO 16 PARTE 2 cBs 84333
E B|—|1 RAMON AYALA HASTA QUE TE PERDI rreDDIE 1385
14— (21| FITOOLIVARES LA PURA SABROSURA aiL1031
wd 15| 3 FLACO JIMENEZ AY TE DEJO EN SAN ANTONIO  ariOLA 3021
g 16— 3 | LOS BARON DE APODACA ACA ENTRE NOS freDDIE 1377
o 17— | 1| CARLOSY JOSE TE VES CRIMINAL rrEDDIE 1383
G 18|21 (31| LOS CAMINANTES DE GUANAJUATO PARA AMERICA RrociO1119
wl 191247 INDUSTRIA DEL AMOR DONDE ESTARAS RAMEX 1165
f2120|11|21| GRUPQOELTIEMPO TUEX-AMOR Luna1122
21[12|23| LOS BONDADOSOS REALIDADES PROFONO 90492
22|15 9| ANTONIO AGUILAR CON BANDA muUsART 2021
23|17151| LOS BONDADOSOS 17 SUPEREXITOS PROFONO 90465
24|18 | 3 | LOS HURACANES DEL NORTE CRUZ DE MADERA GARMEX 1014
25|10{13| GRUPOQ LIBERACION LA SUAVECITA TH 2406

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

by Is Horowitz

RECEIPT BY Leonard Bernstein April 21 of the Al-
bert Schweitzer Music Award was only one of many
honors the much-decorated maestro is receiving this
year. In March he received an honorary doctorate
from Pine Manor College in Boston, but that was only
a warm-up for events to come.

This month, Bernstein will be named laureate con-
ductor of the Israel Philharmonic, a title he already
holds with the New York Philharmonic. In June he’s
slated to become honorary president of the London
Symphony. And later that month, he will receive the
Siemens Prize. Cash from the latter award will be add-
ed to scholarship funds he has established at a number
of universities. Siemens, of course, was the parent
company of Deutsche Grammophon before the label
was absorbed by PolyGram.

A batch of medals is also being struck for the mae-
stro, with the Royal Philharmonic Society and the
MacDowell Colony among the awarding organiza-
tions. After lots of conducting and special recognition
from the America Israel Cultural Foundation later
this year, Bernstein hopes to set aside time to resume
composing and work on his memoirs.

LIVE SOUNDTRACK: Prokofiev’s cantata, “Alexan-
der Nevsky,” has long enjoyed a concert and record-
ing life of its own, quite apart from its origin as a
score for the legendary Eisenstein film a half-century
ago. Now the entire score has been restored for full
orchestra and chorus and made ready for series of
performances by major American orchestras as the
film plays.

The project is financed by AT&T, but not as a phil-
anthropic grant, insists the company. The funding is

with advertising dollars and is described as “an inte-
gral part” of AT&T'’s business strategy.

First performance of the restored score and film
will take place Nov. 3 in Los Angeles, with Andre
Previn directing the Los Angeles Philharmonic. On
Nov. 22, the Cleveland Orchestra under Vladimir
Ashkenazy will be the “pit ensemble” in that orches-
tra’s city. And early next year, Mstislav Rostropo-
vich and the National Symphony Orchestra will pre-
sent it at the Kennedy Center in Washington, D.C.

John Goberman, producer of the PBS series ‘‘Live
From Lincoln Center,” conceived the idea for the pre-
sentations. Coincidentally, the cantata in its famihar
concert form will be released in September by Telarc
in a new recording by Previn and the Los Angeles
Philharmonic.

PASSING NOTES: J.P. Morgan & Co. is contributing
$180,000 to underwrite a 10-country, 21-concert Euro-
pean tour by the Orpheus Chamber Orchestra. The
conductorless ensemble is adding to its growing cata-

Bernstein garners numerous
awards and honors in '87

log on DG by four recordings a year. The junket kicks
off in Bologna June 9. Violinist Gidon Kremer will be
soloist throughout the tour in works by Schubert,
Schnittke, and Vivaldi.

It’s travel time at WNCN New York. Promotional
drawings this month will award lucky listeners a one-
week trip to the Casals Festival in Puerto Rico and a
transatlantic cruise on the newly refurbished Queen
Elizabeth II. Winning entries will be drawn on the
Bob Evans drive-time morning show.

Laurel Records will be recording two string quar-
tets by Miklos Rosza in June, says label chief Her-
schel Gilbert. The Pro Arte Quartet will perform.
Meanwhile, the proposed Janacek recording by David
Buechner, highest-ranking American contestant in
last year’s Tchaikovsky Piano Competition, has been
postponed due to illness.

ski

by Linda Mole

THOSE OF you who didn’t attend this year’s Nation-
al Assn. of Independent Record Distributors & Manu-
facturers meet in San Francisco (April 30-May 3) un-
doubtedly missed the best convention of the year.
Those of you who did, give yourselves a hearty pat on
the back for once again pulling off a first-rate show.

Besides offering the usual business sessions and
panels (Coverage begins on page 1), NAIRD is also a
great place for members of the indie community to
meet and greet. Among the convention’s social high-
lights were the awards banquet, a Chinese-dinner
night, and the ever-popular hospitality suite. For more
reports, read on.

NAIRD BITS: During the conference, Hightone
called together distributors to announce its newest
signing, Texas rocker Joe Ely. Word is that Rounder
and Alligator were pursuing the former MCA artist
as well. A release is expected later this year. Addition-
ally, Hightone’s Larry Sloven and Bruce Bromberg
treated some 20 attendees to a night out at Oakland
Coliseum, where the A’s beat the Detroit Tigers 2-1 af-
ter 13 long, cold innings ... San Francisco-based
rock’n’rollers the Dynatones have been picked up by
Warner Bros. Records. The band was on Rounder . ..
In other Rounder news, distribution chief Duncan
Browne generated a good deal of talk when he re-
vealed that the label may soon be releasing a CD by
the legendary Shaggs . . . Longtime reggae label RAS
Records is branching out and has added three rock
acts to its roster. Titles by Frank Rayne, Cajun-artist
Louie Blanche, and Scream are slated for a Septem-

ber release . . . During a legends panel, GNP Crescen-
do’s Gene Norman revealed that the label’s hit Robin
Trower album, “Passion,” was backed by a hefty
$75,000 promotional budget.

DON‘T LEAVE HOME WITHOUT IT: Though many
had doubts, Gary Himmelfarb proved once and for all
that he is the real Dr. Dread. While in NAIRD’s hospi-
tality suite, the RAS head showed skeptics a valid
American Express card confirming his true identity. A
commercial is expected to be shot later this year at an
undisclosed location in Jamaica.

MORE FROM NAIRD: Distributors of the Luke
Skyywalker line say that the Miami-based label’s lat-
est release, M.C.-Shy-D’s album “Got To Be Tough,”

NAIRD news and notes
from an A-1 convention

is following in the footsteps of its huge-selling prede-
cessor, 2 Live Crew. Attempts to play the latter in the
hotel lobby were unsuccessful ... New age logos got
together to discuss the possibility of forming a trade
organization to help serve the needs of their genre.
Among the attendees were Music West and Celestial
Harmonies ... During the awards dinner, one table
became upset when the hotel kitchen announced that
it had run out of its preordered salmon dish. The
hungry attendees decided to take things into their
own hands and had a pizza delivered during the cere-
mony ... Members of the Nerdtones were in a Bay
area studio laying tracks for a remake of the Drifters
classic “Under The Boardwalk.” Though the group
has yet to land a recording contract, reports are that it
is close to inking a deal with Red Suede Records.
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TOP SPIRITUAL ALBUNMS..

—

Gospel
LLCTERN

i 3 h

by Bob Darden

7]

THIS YEAR’S MODEL” rescued what had been a
pretty dismal year for the Imperials, long one of the
leading lights of contemporary Christian music. Their
previous four albums had all fallen well below the
sales (and critical acclaim) that accompanied classics
like “Priority” and “One More Song For You.” Jim
Murray and Paul Smith left the group. Danny Ward
joined and left a few months later. These constant

But through it all, founder/manager/bass singer
Armond Morales remained calm, as he has done
many times since 1964. Recently, he pulled a couple of
unknowns out of his hat and oversaw the release of a
muscular, compelling album. The newcomers are Jim-
mie Lee and Ron Hemby, and between them they
sing all of the lead vocals on “This Year's Model.”

Lee claims to have played in ‘“‘a million garage
bands in Dayton, Ohio,” before spending 1981 as the
Imperials’ bass player. He left to join Mark Gendel in
forming a band called RPM. (Gendel, incidentally, con-
tributed “How Do I Get You” on “This Year’s Mod-

Lee explains, “Producer Brent Maher introduced us
to Capitol Records, and we came out to Nashville,
wrote an album, produced it, and toured and watched
patiently as nothing much happened. We still man-
aged to hook on with Warner Bros. We came out to
London and spent the winter of '84 over there record-
ing it with Gary Langen [Trevor Horn's engineer for
the likes of Yes and Foreigner). Gary and Trevor had
five Fairlights in the studio and we went nuts.

“Anyway, we did the album. Warners sort of put it
out the same week they released Prince and Van Ha-
len. Everything kind of fizzled after that.”

But Morales remembered Lee and called him in ear-
ly 1986. Lee auditioned with a demo of ‘“Get Ready”
(also on the new album). The chemistry seemed to

work immediately. The group prayed about it, and Lee
became an Imperial in April 1986.

Says Lee, “What’s great about the Imperials is that
Armond, Dave Will, and [producer] Brown Bannister
allowed us to influence things from the very begin-
ning. They allowed us to be ourselves. And I'd like to
think we were able to bring a new feel for the new
technology and different kind of harmonies to the
band as well. We had a blast.”

Lee sings lead on “Get Ready,” “How Do I Get
You,” and “Holdin’ On (First Love)” and swaps leads
with Hemby on “Fallin’ For You” (which Lee wrote).
Hemby sings the leads on the rest of the cuts on the
album, including the album’s highlight, the raging,
passionate rock anthem ‘“Power Of God.” Hemby and
brother Tom, a well-known studio musician in his own
right, co-wrote ‘“Power Of God.”

‘This Year’s Model’ puts
the Imperials back on track

“Tom and [ wrote it about a year ago,” Hemby says.
“It’s just based on the experience of feeling God satu-
rate your life. And when that happens, you just want
to get up and dance!”

Hemby spent 8!/, years with the Texas-based gos-
pel group the Pearces. He started off as the group’s
drummer, then moved up to bass guitar and vocals.

“I left the Pearces to work with Russ Taff [another
former Imperial] as backup vocalist,” Hemby says.
“He was a real blessing to me, both musically and
spiritually. It was Russ who recommended me to Ar-
mond when Jim Murray left about a year ago. Russ is
a good dude. Anyway, [ auditioned and the rest, as
someone said, is history.

“Like Jimmie says, they let us start working as
equal partners immediately. Sure, it is flattering to
sing most of the leads with a group like the Imperials
the first time out. But I thank God the opportunity
came my way. It was a good time, an exciting time in
the studio. And what can anyone say about being an
Imperial that hasn’t already been said?”

The current lineup of the band began performing
the material off of “This Year's Model” at the begin-
ning of this year. With songs like “Sail On,” “Higher
Power,” and a couple dozen other hits, Hemby admits
it’s hard to know what to leave out.

Jm ww

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500.000 units. A RIAA certification for sales of 1 million units.

by Peter Keepnews

THE QUESTION OF who is and who isn’t a jazz sing-
er is an old one, a tricky one, and ultimately a rather
pointless one—as two recent releases by singers not

Charles Brown is usually thought of as a blues-
man, or as an early r&b pioneer. But the veteran sing-
er/pianist’s current album, “One More For The
Road,” is being played on some 150 jazz radio stations,
including such major outlets as KKGO Los Angeles,
WBGO Newark, and KJAZ San Francisco, and it’s not
hard to understand why: Brown, with the help of an
excellent backup band (of which guitarist Billy Butler
is the standout member), establishes a mellow, lightly
swinging groove, reminiscent of Nat “King” Cole,
that is completely at home in a jazz format.

The album, Brown’s first in too many years, is on
the Blue Side label, a subsidiary of the feisty indie
Upside. It was produced by Barry Feldman.

Then there’s Columbia’s two-record “Tony Ben-
nett Jazz,” the title of which speaks for itself. There
may be those who think the name Tony Bennett and
the word ““jazz” don’t belong together, but this al-
bum—consisting of tracks recorded between 1954 and
1967, most of them previously released—offers pow-

Among the supporting musicians on “Tony Bennett
Jazz’’ are Stan Getz, Herbie Hancock, Art Blakey,
and the Count Basie Orchestra. And, although James

"’;‘ Compiled from a national sample of retail store
< |8 5 and one-stop sales reports.
D ||z
2 [w|©O
2 |£|¢ |ARTIST TITLE
= | « | | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 & & Part two of a profile on the Imperials.
1 1105 AL GREEN aamsp 5150 1 week at No. One
SOUL SURVIVOR
2 3 | 13 | EDWIN HAWKINS/MUSIC & ARTS SEMINAR MASS CHOIR
BIRTHRIGHT ST-70900 GIVE US PEACE
3 1 1a1 MINISTER THOMAS A. WHITFIELD & COMPANY
SOUND OF GOSPEL S0G-2D151 I'M ENCOURAGED
4 2l THE NEW JERSEY MASS CHOIR  LGHT 7-115-711097/LEXICON
LOOK UP AND LIVE
5 |NEW) NICHOLAS  comMAND CRN 1006 :
A LOVE LIKE THIS changes made 1986 less than choice.
6 | 7 |s7]|REV. M.BRUNSON/THOMPSON COMMUNITY CHOIR
REJOICE WR 8324/A&M THERE IS HOPE
7 5 |41 THE WILLIAMS BROTHERS  maLaco 4409
HAND AND HAND
8 |21 VANESSA BELL ARMSTRONG  MUSCLE SHOALS SOUND MSSG 800 1/MALACO
FOLLOWING JESUS
9 |15/ 5 LYNETTE HAWKINS  BIRTHRIGHT 70301/CAPITOL
BABY SIS
10 | s |21 THE CLARK SISTERS  REJOICE WRB346/A8M
HEART AND SOUL
11 |21l 5 THE RICHARD SMALLWOOD SINGERS  REJOICE WR 8355/A4M
TEXTURES
12 | 5 | 25 COMMISSIONED  LIGHT 7.115-71148-8/LEXICON el.”)
GO TELL SOMEBODY
13 (12133 REV. CHARLES NICKS JR.  SOUND OF GOSPEL SOG-2D156
FREE SPIRIT
14 {917 THE JACKSON SOUTHERNAIRES  MALACO MAL 4417
HEAR OUR PRAYERS O LORD
15 [13]3 JAMES CLEVELAND PRESENTS: G.M.W.  KING JAMES 2B8504
LIVE AT MADISON SQUARE GARDEN
CANDI STATON  BERACAH BRI-2001
16 |njw SING A SONG
17 |NEWD| REV- CLAY EVANS & THE FELLOWSHIP CHOIR  savoy sav 14780
FROM THE SHIP
18 14! 29 REV. B.W. SMITH JR.  paSTOR PR 75000
WATCH THEM DOGS
19 |22 41 CALVIN BRIDGES 1 aM 5896/LEXICON
RENEW MY SPIRIT
20 |16 |105 DOUGLAS MILLER  LIGHT LS5876/LEXICON
UNSPEAKABLE JOY
21 | 3|73 THE WINANS  QwEST 25344/WARNER BROS.
LET MY PEOPLE GO —
2 12715 SHIRLEY CAESAR  REJOICE WR 8365/A&M
SHIRLEY CAESAR HER VERY BEST
23 |ula JAMES CLEVELAND & THE CLEVELAND SINGERS KNG JAMES KJ 8503
ESPECIALLY FOR YOU
24 |26 | 5 | DONALD VAILS & THE SALVATION COOPERATION
SOUND OF GOSPEL SOG-2D155 UNTIL THE RAPTURE Nmm
2% (19117 MAE GATEWOOD  «kaB'ND 829
HOLD ON CHILDREN EVERYDAY o)
NICHOLAS  cOMMAND CRN 1003
2% |o|% DEDICATED
27 |25 | 21 JANET LYNN SKINNER  wORD WR 8337/A&M
ONE PRAYER AWAY
28 NEW} LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
ATLANTA INT'L AIR 10116 SEE WHAT THE LORD HAS DONE 1 rec (
29 | 34 | 53 | LOUISE CANDY DAVIS  wmaLACO 4405 normally associated with jazz point out.
BETTER THAN BLESSED
30 13329 JESSY DIXON & WORLD OF PENTECOST CHOIR  { Am 7-90061.001-4
SONGS OF PENTECOST
31 |5l WILLIE NEAL JOHNSON/THE GOSPEL KEYNOTES  MALACO MAL 4416
SATAN IS ON THE LOOSE
32 |37|3 DERRICK BRINKLEY  71vscov 1R-86715
GLORIOUS DAY
33 (24|57 DARYL COLEY pLumBLINE 7012
JUST DARYL
34 |31 |208 REV. F.C. BARNES & REV. JANICE BROWN  ATLANTA INT'L AIR 10059
ROUGH SIDE OF THE MOUNTAIN
CANDI STATON  BERACAH BRI-1010
3 NEXD. THE ANOINTING
SHIRLEY MILLER  LIGHT 7-115-70944-0/LEXICON
36 11825 | MUST GO ON
37 |28 29 ANGELIC GOSPEL SINGERS  maLAcO 3407
I'VE GOT VICTORY
38 12019 ESTHER SMITH  SOUND OF GOSPEL SOG-2D154
LIVE IN CONCERT
39 |38} 9 ANDRAE CROUCH  LIGHT 7-115-71074-0/LEXICON ¢
AUTOGRAPH erful evidence to the contrary.
ALBERTINA WALKER  REJOICE WR 8339/A&M
40 |32 25 SPIRIT

Isaacs says in his liner notes that Bennett “is not a
jazz singer per se,” he more than holds his own in such
fast company. The notes consist primarily of an inter-
view with Bennett, in which the singer eloquently dis-
plays his love fer, and knowledge of, jazz. Not surpris-
ingly, the album, co-produced by Isaacs and Joe Mc-
Ewen, is also picking up substantial airplay on jazz
stations.

STAR SEARCHES: On May 17 in New York, Bran-
ford Marsalis will judge a competition among high
school big bands from New York, New Jersey, and
Connecticut. The contest, at the Manhattan School of
Music, is sponscred by McDonald’s, under whose aus-

These two singers make
music beyond category

pices the winning band will appear with Marsalis at
the Village Gate on June 7.

The search for deserving young jazz talent contin-
ues on other fronts as well: What is, as far as we
know, the most extensive jazz talent contest in the

‘world is heading into the home stretch. The semifinals

of the third annual Hennessy Cognac Jazz Search
were set to be held May 6 in New York, Los Angeles,
New Orleans, and Detroit, with an impressive array of
jazz artists and aficionados doing the judging in each
city.

More than 425 artists and groups entered this year’s
contest. The four winning acts will compete in the fin-
als on June 11 in Los Angeles, with the winner getting
a slot on the Playboy Jazz Festival bill three days lat-
er and a shot at a recording deal with the Cranberry
label.
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’NTERNA TIONAL

LONDON Agreement has been
reached between IFPI and BIEM
on the mechanical royalty rate for
compact disks for 1987—the final
year of the three-year period cov-
ered by the basic contract drawn
up in February 1985.

The rate for the final year is an
increase of 10%—from 11% of the
publisher price to the dealer to
12.1%. This makes the CD royalty
rate in the BIEM territories about
24% higher than that for LPs. The
new rate applies to all CDs, not
just those with an equivalent LP.
When there is no accompanying
LP, the calculation will be based
on the highest price of an LP in

BIEM Royalty Rate Fixed

the same music category.

Payments on CDs will continue
to be based on the price per disk of
the corresponding LP release, and
there will still be no packaging or
discounting allowances.

The two sides also agreed in
principle that the new mechanical
royalty contract, which will take
effect Jan. 1, 1988, will calculate
the CD rate on the base of the CD
price, not on that of the equivalent
LP.

Negotiations for the new con-
tract will get under way later this
year; one of the questions on the
agenda will be the rate for CD
maxisingles.

CDs Prices Drop In France
Industry Hopes To Hold Off DAT

BY PHILIPPE CROCQ

PARIS Compact disks, sales of
which were up 166% here in 1986,
are coming down in price. Sales of
LPs and singles during the same
time period went down 16% and
14%, respectively.

First, all the FNAC stores in
France will reduce value-added tax
on records, tapes, and CDs from
33% to 7% between June 11 and 21.

Next, DGG, Decca, and Philips
of the PolyGram group, using the
slogan “It is always the best who
are first to reduce their prices,”
will launch their collections of mid-

Beatles Didn’t Come Out Until A Year Ago
Soviets Don't Like Licensed Releases

BY VADIM YURCHENKQOV

MOSCOW The first licensed al-
bum was pressed by Melodia, the
Soviet state record company, in
1974, just a few months after the
Soviet Union joined the Universal
Copyright Convention. But now
there is growing condemnation of
the release pattern of licensed ma-
terial in which second-rate acts of-
ten figure while major names are
notable by their absence.

The license deals have been han-
dled for Melodia by trading firm
Mezhdunarodnaya Kniga, a divi-
sion of the Soviet Ministry for For-
eign Trade. Its deals are being
widely attacked for “lack of taste
and sluggishness’ in obtaining
foreign repertoire.

A widespread industry claim
here is that for every interesting
album package bought in for re-
lease on license two are virtually
“rubbish.”

On the pop/rock side, many fans
feel the Mezhdunarodnaya Kniga
firm is generally way ‘‘behind the
times” in its ordering and too of-
ten opts for lesser groups, while
ignoring superstar names like the
Rolling Stones, Pink Floyd, Gene-

Japanese Push
For New Acts

TOKYO CBS/Sony has distrib-
uted 20,000 20-minute videotapes
of clips from six new Japanese
pop singers to its network of rec-
ord stores, which will lend them
free of charge to customers.

Named Cue Club, the promo-
tion was begun after research
showed that teen-age boys were
“hesitant and shy” about going
into stores to purchase the rec-
ords of teen-age girl singers.

CBS/Sony hopes the video-
tapes will help break down the
reserve of young male custom-
ers and generate sales of record-
ings by the new acts featured on
the videotapes.

sis, Deep Purple, Stevie Wonder,
Paul Simon, and Bruce Spring-
steen.

West Germany's Modern Talk-
ing was a major hit group here a
year ago but is currently fading in
popularity nationwide, yet Mezh-

Melodia license
deals attacked for
‘lack of taste and
sluggishness’

dunarodnaya Kniga has offered
Melodia two more albums by the
group for pressing here. The con-
sensus is that the albums will be
very slow sellers.

It was only a year ago that the
Beatles were included on the list of
Melodia's licensed releases.

Critics of the license policy point
out that the amount of convertible
currency permitted for buying li-
censed material is strictly limited,

making it more imperative that re-
lease policy is properly handled.

The situation is relatively better
with classical/operatic and jazz
formats, though most of the oper-
atic works of Verdi and Wagner
are still not available to Russian
music lovers. Ten albums by Dan-
iel Barenboim have been issued
here over the years, but not a sin-
gle release by Herbert von Kara-
jan or Bernard Haitink.

Recent jazz releases by Tiger
Okosha, Dave Grusin, and Sadao
Watanabe are further examples of
artists of little interest to Russian
fans and therefore unlikely to sell.

For Mezhdunarodnaya Kniga,
however, these license record
deals are a secondary business,
and its executives and export man-
agers are in no way experts in the
contemporary music business. For
many critics of the current situa-
tion, the time has come for the spe-
cialist record company Melodia to
be directly involved in its own li-
cense business so that there is no
need for an intermediary.

price CDs: Galerie (DGG), Ovation
{Decca), and Silver Line (Philips).
The CDs will sell for 87 franecs
(roughly $14.50) and 77 franecs
($12.80) for the popular music se-
ries, which is somewhat less than
the cost of a full-price LP.
Following this example, other la-
bels are moving in with low-price
CDs. Erato has a midprice 20-disk
collection, Bonsai, selling at the
normal LP price. The Bonsai line is
distributed to 670 sales outlets, in-
cluding 310 hypermarkets, a Euro-
pean combination supermarket/
department store. After just a
week, dealers were restocking

Bonsai after having sold 100,000
units,

Some record companies are re-
ducing CD prices not only on back-
catalog material but also on new
releases. Because the CD market
in France, after a slow start, is
moving into high gear, companies
are anxious to expand the market
as fast as possible and intensify
the penetration of CD players be-
fore digital audiotape begins to
take off.

PolyGram, with its special pro-
motions, hopes to sell 40% of the
$41.5 million worth of CDs that the
French are expected to buy.

Warner Home Video Sees
Singapore As Viable Market

BY CHRISTIE LEO

SINGAPORE Warner Bros. has
become the first studio-owned mov-
ie company to start video operations
here. The company sees the passing
of the new Copyright Act here as
the right time to gain a foothold in
the burgeoning Singapore market-
place.

David J.Young, Warner Home
Video vice president for the Asia/
Pacific region, says, “Demand for
quality videotapes and the in-built
inference governing the new act
means this has become a viable ter-
ritory capable of strong growth
over the next couple of years.”

Working on a distributor’s li-
cense, Warner Home Video will con-
centrate on importing titles directly
from Australia and New Zealand
and building a strong base for sales
and rental here. Thus far, there are
only two other video distributors in
Singapore: CEL and Videovan, both
licensees.

Young says, “Unlike most other

Russians Export Homegrown Jazz

MOSCOW Russian jazz, already
starting to find a showcase in the
U.S., notably through the upcoming
tour by the Leningrad Dixieland
Jazz Band, which begins in Sacra-
mento, Calif., May 22, seems set for
a major launch in India before the
end of the year.

Niranjhan Jhaveri, secretary of
Jazz India, a nonprofit organization
that backs the annual Jazz Yatra
Festival there, is near to completing
the unprecedented project of stag-
ing a Soviet Jazz Yatra as an inte-
gral part of a Soviet festival in In-
dia.

Dates have not yet been finalized,
but the event, running over two
weeks, is likely to be staged some-
time between mid-November and
late January 1988. The Soviet jazz
showcase will be separate from the
Jazz Yatra, the 10th edition of
which is set for February 25-28.

The Soviet Jazz Yatra 