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Labels, Publishers Reach 
Mechanical Royalty Deal 

BY BILL HOLLAND 

WASHINGTON The Recording In- 
dustry Assn. (RIAA), the National 
Music Publishers' Assn. (NMPA), 
and the Songwriters Guild of Amer- 
ica (SGA) have hammered out a new 
statutory mechanical royalty rate 
structure that, for the first time, is 
keyed to the U.S. Consumer Price 
Index. 

The trade groups, which have 
been negotiating since late 1986, 
last week jointly petitioned the 
Copyright Royalty Tribunal to 
adopt their proposal for adjust- 
ments to the royalty rate over the 
next 10 years. 

The tribunal, empowered by Con- 
gress to oversee copyright royalty 
rate matters, is expected to adopt 

Houston, Cray, 

Nevil In IMMC 

Talent Lineup 
LONDON Whitney Houston heads 
a list of new stars and emerging 
acts set for the International Music 
& Media Conference (IMMC) gala 
May 15 in Montreux, Switzerland. 
Show producer Michael Hurll of the 
British Broadcasting Corp. says the 
event will be broadcast to an esti- 
mated 100 million viewers in 15 
countries. 

Other acts, selected from three 
continents, include Robert Cray, 
Robert Nevil, and Tesla from the 
U.S.; Mental As Anything, John 
Farnham, and Crowded House from 
Australia; and from Europe, with 
the U.K. as talent leaders, the Cure, 
Cutting Crew, and the Scottish band 
Love & Money. 

(Continued on page 85) 

the plan, although it could ask the 
groups to modify the proposal. 
None of the groups wish to return 
to the tribunal for full -challenge 
hearings like the rancorous and 
costly hearings of 1979 -80 and the 
unsuccessful court challenges that 
followed. 

(Continued on page 84) 

Competition Puts Pressure On Prices 

DADC Cuts CD Pressing Costs 
BY IS HOROWITZ 

NEW YORK Digital Audio Disc 
Corp. will put new pressure on dip- 
ping compact disk pressing costs 
April 1, when it slashes prices to 
custom clients by as much as 22% to 
a new low of $1.75 per unpackaged 

disk for major users. 
News of the DADC price cut 

caught many of the newer U.S. CD 
manufacturers by surprise. Some 
expressed shock at its depth and 
said they would be forced to reas- 
sess current price schedules. 

The move by the Sony pressing 

CBS Declares Moratoñurn On Boss Box 
BY IRV LICHTMAN 

NEW YORK CBS Records, em- 
barking on a unique marketing 
strategy, is putting in place an in- 
definite moratorium on sales and re- 
turns of the Bruce Springsteen live 
box set. 

The moratorium, which takes ef- 
fect Friday (27), indicates -in the 
words of Paul Smith, CBS Records 
senior vice president and general 
manager of marketing -a "tempo- 
rary oversupply" situation result- 
ing from a postholiday slump in 
sales of the Springsteen set. But 

ADVERTISEMENTS 

Smith also views it as a "bridge to 
get over a temporary overstock sit- 
uation and reposition the product 
for a new marketing thrust." 

With the new marketing ap- 
proach, the label hopes to convince 
accounts to hold on to current inven- 

(Continued on page 75) 
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Mix -maestros Albert Cabrera and Tony Moran are the Latin 
Rascals. You hear their magic touch on hits from Bowie, Hall & 
Oates. Springsteen, the Stones, and Madonna -to name a few! 
Now they've put that special touch to the classics on their first 
album "Bach to the Future" (831 571), featuring the single 
"Macho Mozart!" (885 567 -7) Produced by the Latin Rascals. 
On Tin Pan Apple /Polydor Records & Cassettes. 

FATE plats speeding ticket rock'n'roll: di.ect, fast, bursting with 
power and sheer energy. On A MATTER OF ATTITUDE, this 
Denmark, based band's first LP on Capitol, FATE lifts hard rock 
to a new level with melody, pop sensibility and a refreshing 
playfulness. Features the European hit single and video "WON'T 
STOP." On Capitol. 

facility in Terre Haute, Ind., the 
largest producer in the U.S., is the 
most dramatic evidence of the more 
aggressive stance taken by the 
growing number of plants here and 
abroad for market share. 

Despite snowballing increases in 
consumer demand, rapid advances 
in pressing capacity have sharpened 
the competitive battle as plants 
shave prices or offer special induce- 
ments to retain or add new busi- 
ness. 

DADC's current book price is 
$2.25 per raw, unpackaged disk, re- 
gardless of volume. Its new price of 
$1.75 for labels committing to 5 mil- 
lion or more units a year is thought 
to be the industry's lowest. Clients 

(Continued on page 84) 

Labels: Radio 

Key To Cassette 

Single Success 
BY KIM FREEMAN 

NEW YORK Record labels say 
they are depending on radio -the 
top 40 format in particular -to play 
a key role in creating consumer ex- 
citement for the new cassette sin- 
gle. But while top 40 programmers 
would welcome increased sales of 
singles, not all are convinced of the 
cassette single's viability. 

"Radio has to realize that if we 
don't have the cassette single in the 
future, I don't think the future con- 
tains a single," says Russ Bach, ex- 
ecutive VP /marketing development 
for WEA. "You have to tie the 7- 
inch single to black vinyl, and many 
of the younger consumers don't 

(Continued on page 78) 
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'AFTER MIDNIGHT" is an entire album 
with the kind of feeling that made 
'Always Have, Alwcys Will" #1. It's the 
follow up to Janie's first ever #1 album, 

IT'S3A4IE 

. 
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PRODUCED BY NORRO WILSON 
'AFTER MIDNIGHT ", including the new hit 

'ARE YOU SATISFIED' On s Columbia 
Records, Cassettes and Compact Discs. 

ADVERTISEMENT 

www.americanradiohistory.com

www.americanradiohistory.com


INTRODUCING 

E MANAGEYENIT B, - -." 

www.americanradiohistory.com

www.americanradiohistory.com


_ __________ _ ____ ___ _ _ __ I_ _ _ __ ___ _ ________ 
D ___-- - - - - - - -- - -- - - - -- - - - - -- -- - - -- - -- 

VOLUME 99 NO. 13 MARCH 28, 1987 

U2 ATTACK IS ON AT RADIO AND RETAIL 
Island has carefully mapped out a game plan for getting U2's latest al- 

bum, "The Joshua Tree," exposure, and it seems to be working: The 
record reportedly shipped platinum, and its first single, "With Or Without 
You," is picking up substantial top 40 airplay. Kim Freeman and Jean 

Rosenbluth report. Pages 10, 22 

Is Jody Watley The Next Janet Jackson? 
Dance editor Brian Chin thinks so, as do talent editor Steve Gen and our 

album reviewers. Billboard writers variously call the ex- Shalamar sing- 

er's new album "a surefire megasmash," "a great dance record with a 

real singer attached," and "a future platinum release " 
Pages 22, 31, 72 

EX- KARL -LORIMAR VP HAS HIS SAY 
One of the three Karl- Lorimar executives who resigned from the compa- 
ny facing conflict -of- interest charges says lawyers retained by Karl -Lori- 

mar gave him the go -ahead on investing in an outside vendor. Home en- 

tertainment editor Jim McCullaugh tells the story. Page 86 

The Oak Ridge Boys Are Minus A Voice 
The other three members of the Oak Ridge Boys have asked William 
Lee Golden, the senior member of the group, to leave. Golden isn't com- 
menting publicly, but rumor has it he had trouble "communicating" with 

his partners. Ed Morris dishes up the details. Page 86 
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MCPS Hikes Royalty On U.K. CDs 
First Step Is 6.25% On Dealer Price 

BY PETER JONES 

LONDON The Mechanical Copy- 
right Protection Society (MCPS) has 
proposed a new system for calculat- 
ing CD royalties on U.K. record 
companies after the failure of music 
publishers and labels to reach an 
agreement. 

A little more than a month ago, it 
seemed that agreement was near 

(Billboard, Feb. 14). Then, MCPS 
and the companies accepted that the 
old system, based on the price of 
black vinyl albums, had to be re- 
placed by a new one that recognized 
CD pricing. 

The MCPS was aiming for an 
eventual target of 6.25% on retail 
price but said that "in return for 
certain concessions" it would be 
prepared to settle for 6.25% of deal- 

Aqe Of CD Ovemrns Here; 
Atlantic Pop Titles Slashed 

BY LINDA MOLESKI 

NEW YORK The compact disk 
market is showing signs of matu- 
ration, as the first batch of CD 
overstocks hits store shelves at 
drastically reduced prices. 

Leading the new wave of spe- 
cially priced CDs is Atlantic Re- 
cords, which has reportedly 
shipped seven pop titles to cutout 
houses. Another major label is ex- 
pected to follow suit next month. 

According to dealers, two titles, 

by Twisted Sister and Natalie 
Cole, were made available to re- 
tailers at a reduced rate earlier 
this winter. One chain that took 
advantage of the offering was 
Camelot Enterprises, which sold 
the titles for $4.99. 

"We only got in a few pieces and 
used them as a traffic builder," 
says Joe Bressi, senior vice presi- 
dent for the North Canton, Ohio - 
based chain. "They moved, but we 
lost money on them." 

(Continued on page 75) 

er price for the rest of 1987. At that 
time, BPI said it would consider the 
situation. 

Now MCPS has proposed the 
6.25% royalty on dealer price as an 
immediate step, which will add 
around 10.5 cents to the 52.5 cents 
per disk paid by record companies 
under the existing vinyl -based sys- 
tem. 

Graham Churchill, MCPS director 
of commercial operations, notes in a 
letter to the record companies: "We 
have been disappointed that, in the 
event, the BPI wanted an even 
greater concession this year, which 
is not acceptable to us." 

He writes that the old vinyl -based 
system of calculation was intended 
to be "an assistance" in establishing 
CD as a medium. 

However, BPI legal adviser Pat- 
rick Isherwood, who headed the rec- 
ord industry's negotiating team, 
says the two sides start from "oppo- 
site ends of the spectrum." He adds: 
"The MCPS starting point is that 
they want to end up at 6.25% of re- 
tail price. Therefore, anything less 
that they take amounts to a conces- 
sion, but they do it to support the 
growth of CD. 

"We're at the other end of the 
spectrum. CD entails enormous in- 

(Continued on page 75) 

Global Profits Soar To $120 Million In '86 

PolyGram's Acts Bring In Banner Year 
BY NICK ROBERTSHAW 

LONDON Good acts and good 
management were the secret of 
PolyGram's banner year in 1986, 
says senior executive vice president 
David Fine. The Philips subsidiary 
pushed its worldwide gross to $1.3 
billion and saw profits soar 50% to 
$120 million for the best -ever 12- 
month performance in the compa- 
ny's history (Billboard, March 21). 

Philips will not release territory - 
by- territory results, but it is known 
that in the U.S. PolyGram grossed 
$226 million, up from $202 million in 
1985, while in West Germany the 
company grossed $181.7 million in 
1986, up from $163.5 million the 
year before. 

Overall, PolyGram joins a select 
club of international record compa- 
nies-WEA and CBS are the other 
members -with annual grosses 
over $1 billion and profits over $100 
million. 

"Ever since the days of our dis- 
cussions with WEA, we've been go- 
ing through a major restructuring 
process," says Fine, the London - 
based executive whose responsibil- 
ities now include worldwide record 
operations. "We've lowered our 
break -evens and substantially re- 
duced our whole infrastructure 
cost. 

"We are leaner, better -staffed, 
and better- managed. All our opera- 
tions in 27 countries have been 
trimmed down to size so as to work 
more effectively, and on top of that 
we have replaced the twin head of- 
fices in Holland and West Germany 
with a simpler management struc- 
ture concentrated in London." 

Fine acknowledges Dick Asher's 
role in turning the American opera- 
tion around. "There was a time 

when our importance in the U.S. 
marketplace was questioned, but he 
has produced for us a highly profit- 
able business, with very effective 
marketing of major acts like Bon 
Jovi and Cinderella. 

"In fact, that has been true of our 
worldwide operations generally. We 
have enjoyed a very good run, with 
very good artists, and we certainly 
aim to keep it that way." 

CD business has clearly been an 
important factor in PolyGram's im- 
proving fortunes, though Fine is re- 
luctant to exaggerate its impact, not- 
ing that on a worldwide basis vinyl 
album sales show little decline and 
that in those markets such as Japan 

and the U.S. that have softened most 
markedly there are specific factors 
hastening the switch to CD, most ob- 
viously the ease of returns. 

But he agrees that PolyGram 
benefits from a disproportionately 
high share of CD sales, partly, he 
says, because it was first on the 
market and partly because of its 
strength in the most collectible 
product areas, including classical 
and jazz. 

Overall, PolyGram will look to 
maintain its new level of profits, 
Fine says. "It will depend on the dol- 
lar rate and other factors, but this is 
a sustainable profit; it's not just a 
flash in the pan." 

House Subcommittee OKs 

DAT Copy -Code Provisions 
BY BILL HOLLAND 

WASHINGTON A House sub- 
committee approved a package of 
important trade amendments 
March 18, including a one -year 
version of a bill requiring all digi- 
tal audiotape (DAT) recorders im- 
ported to the U.S. to be equipped 
with copy -code scanners to pre- 
vent unauthorized copying. 

In a voice vote, members of the 
Subcommittee on Commerce, Con- 
sumer Protection and Competi- 
tiveness sent along the measure 
as part of a markup of the huge 
House Trade bill, with several oth- 
er subcommittees approving simi- 
lar packages. 

The DAT bill, H.R. 1384, was in- 

troduced March 3 by Rep. Henry 
Waxman, D- Calif., and five co- 
sponsors. It is a companion bill to 
the Senate's S. 506, introduced 
Feb. 5 by Sen. Albert Gore, D- 
Tenn. 

There will be a hearing on the 
DAT bill "within 30 days," accord- 
ing to a subcommittee source. The 
approval came before a hearing 
because legislators are taking the 
view that timing is important in 
this issue -recording industry lob- 
byists have let them know that 
Japanese manufacturers plan to 
introduce DAT machines in the 
U.S. by the end of the year- possi- 
bly sooner. 

"We were very anxious not to 
(Continued on page 75) 
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Debuts At No. l On Video Sales Chart 

`Top Gun' In Fast Takeoff At Retail 
BY GEOFF MAYFIELD 

NEW YORK Paramount Home 
Video's "Top Gun" soared to high- 
flying numbers during its first 
week on the market. 

The action title's fast takeoff, be- 
ginning with its March 10 street 

date, appears to justify the history- 
making preorders that it registered 
(Billboard, March 14): "Top Gun" 
debuts this week at No. 1 on Bill- 
board's Top Videocassettes Sales 
chart, only the fourth title to hit the 
top spot in its first week. And, in 
just two days of market activity, 

Ingram's Big Print Push 
NEW YORK Nashville -based dis- 
tributor Ingram Video has signed 
an exclusive agreement with Gan- 
nett Co. for a monthly series of full - 
page, four-color ads for "high-pro- 
file" product in USA Weekend, a 
tabloid supplement to 286 Gannett 
newspapers. 

The yearlong schedule begins in 
June. 

According to Brian Woods, vice 
president of marketing and adver- 
tising for Ingram, the campaign 
will include space for dealer tags in 
each market. 

Participating retailers will be 
charged $50 a month. "That's 
cheaper than a classified," says 
Woods. "An ad in a penny -saver in 
the smallest market would cost at 
least $200." 

Tag space will be limited to "no 
more than 30 [dealers] per market," 

says Woods. Retailers will be 
signed up on a first -come, first - 
served basis. 

Ingram has enlisted home video 
manufacturers CBS /Fox, Para- 
mount, Warner, Karl -Lorimar, 
MGM /UA, and HBO /Cannon to 
fund the Gannett campaign. Woods 
says the ads will be devoted solely 
to "high -profile product, both rental 
and sell- through." 

Ingram claims the Gannett cam- 
paign will reach 30 million readers. 

"We're trying to build a whole lot 
of consumer awareness," says 
Woods. "We're not even requiring a 
buy -in from the dealers." Although 
participating retailers will not be re- 
quired to place minimum orders, 
Woods adds they will be given 
enough advance notice of adver- 
tised titles to beef up orders as they 
see fit. GEOFF MAYFIELD 

"Top Gun" rings in at No. 18 on this 
week's Top Videocassettes Rentals 
chart. 

" 'Top Gun' has set new heights," 
says Stan Meyers, executive vice 
president of distributor Sound Vid- 
eo Unlimited, based in Niles, Ill. 

"There will be new targets for 
others to reach for now. I'm sure no 
one [at Paramount] dreamed this 
high. They hit the biggest home run 
of all time." 

"This is a case where a lot of the 
right things were done," says Brian 
Woods, vice president of marketing 
and advertising for Nashville -based 
Ingram Video. "We had a substan- 
tial pad, and we've already had to 
re- order." 

"If any of us fell short, it was un- 
derestimating the depth of the mar- 
ket," says Larry DuVuono, director 
of operations for St. Louis -based 
Sight and Sound Distributors. "Par- 
amount gave retailers the tools they 
needed so that everyone, from the 
small mom -and -pop to the biggest 
type of dealer, could sell it 
through." 

From coast to coast, dealers re- 
port lofty first -week numbers. 

The 113 -store Erol's chain expects 
to move 36,000 units -19,000 of 
which were preordered by consum- 
ers at $19.95. Music Plus, the 43- 
store Los Angeles -based chain, 
bought eight times as many copies 

(Continued on page 75) 

Sam Goody Banner Moves To West Coast 
L.A. Musicland & Licorice Pizza Stores Adopt Logo 

BY EARL PAIGE 

LOS ANGELES In a dramatic 
move, Musicland is converting 35 
Licorice Pizza and 40 Musicland 
units in Southern California to the 
Sam Goody name. 

The switch for the Licorice units 
was anticipated, but the additional 
conversion of the Musicland stores 
surprises some executives at com- 
peting retail chains. 

Freestanding combo stores will 
be identified as Sam Goody Music 
And Video, while mall stores will go 
under the name Sam Goody's Music - 
land, a logo adopted in 1984 for a 
unit in San Diego. 

Numerous Licorice Pizza stores 
are being completely remodeled or 
redecorated for the changeover. 

Musicland operates 73 Sam 
Goody stores in New York, Philadel- 
phia, Washington /Baltimore, and 
Houston. A pioneer retailing chain, 
Sam Goody was acquired by Music - 
land parent American Can in 1978. 
The majority of the stores are in 
malls. 

In announcing the change -tar- 
geted to be complete in April -Jack 
Eugster, chairman /CEO of The 
Musicland Group, says the company 
will provide "a number of market- 
ing efficiencies and a more focused 
advertising effort." 

Lauding the "well- established" 
Goody name in the East, Eugster 
says, "We are excited by the oppor- 
tunities we believe are created by 
bringing Sam Goody to the West 
Coast." 

Among retail executives who 
agree the switch makes sense is Ira 
Heilicher, president of Great Ameri- 

can Music Stores in Minneapolis, 
where Musicland has its headquar- 
ters. In a similar situation, Music - 
land recently converted six Minne- 
apolis Discount Records stores to 
the Musicland logo. 

"When you have just six stores in 
a market, why not switch to the 
dominant entity, which here is 
Musicland," says Heilicher. 

He adds the Los Angeles change- 
over will resolve any consumer im- 
age confusion between Musicland 
and Licorice Pizza. "It allows con- 
sistency in media exposure. You 

don't have to advertise two differ- 
ent identities," says Heilicher. 

Ironically, a Musicland radio cam- 
paign that fictitiously pitted Music - 
land and Licorice Pizza against each 
other won an award at the recent 
National Assn. of Recording Mer- 
chandisers (NARM) convention. 

Officials at the West Coast pow- 
erhouse chains Tower Records, Mu- 
sic Plus, and Wherehouse prefer to 
reserve opinions about what the 
changeover will mean. All three 
chains have been positioned against 

(Continued on page 85) 

Scorpio Cleared Of Piracy 
Charges Brought By MCA 

BY DAVE DiMARTINO 

LOS ANGELES On March 13, a 
federal judge here cleared cutout - 
record distributor Scorpio Music of 
record piracy charges filed by MCA 
Records. 

The ruling, by U.S. District Court 
Judge Stephen V. Wilson, stated 
that MCA had "not met its burden 
of proof" in its suit alleging that 
New Jersey -based Scorpio had man- 
ufactured and distributed several 
million dollars worth of product by 
MCA artists. 

Wilson said that he held "a sour 
view" of MCA's presentation and 
told the company's legal counsel 
that "for a firm that undoubtedly 
makes a good part of its living on 
these types of cases, this has been a 
very, very weak showing." 

Ultimately, said Wilson, he was 
not convinced the cassette tapes 
MCA had supplied as evidence of 
counterfeiting were in fact counter- 
feit, nor that Scorpio had sold them. 

MCA now faces its own suit from 
Scorpio for breach of contract and 
fraud. Wilson -who will hear that 
suit as well -set a preliminary trial 
date of July 14 for the breach -of- 
contract charges and an April 8 sta- 
tus conference on the fraud issue. 

Scorpio has agreed to exclude 
MCA Records president Irving 
Azoff and other label executives as 
defendants in the breach- of -con- 
tract suit. Remaining defendants 
are the MCA Corp., MCA Records, 
and MCA Distributing. 

Among the factors in Wilson's 
ruling for Scorpio was MCA's physi- 

(Continued on page 85) 

1r- 
Platinum Superstars. Columbia Records executives celebrate the success of 
the Bangles' latest release, "Different Light," which was recently certified 
double platinum. Shown at popular nightspot Tramps in Los Angeles are, from 
left, group managers Mike Gormley and Miles Copeland; group member Debbi 
Peterson; Columbia senior vice president of marketing Bob Sherwood; and 
group members Susanna Hoffs, Vicki Peterson, and Michael Steele. In front is 
CBS Records Group chief Walter Yetnikoff. 

Executive Turntable 
RECORD COMPANIES. Peter Lubin is promoted to vice president of a &r for Po- 
lyGram Records in New York. He was director of that area. Tony Joseph is 
named a &r manager for Wing Records, a newly formed division of Poly - 
Gram, in Los Angeles. He was a remixer and West Coast DJ. 

Liz Beth Rosenberg is named vice president of publicity for Warner 
Bros. Records in New York. She was director of New York publicity opera- 
tions for the company. 

A &M Records in New York promotes Wayne Isaak to executive director 
of publicity. He was national director, based in Los Angeles. Tiffany Hall is 

LUBIN ROSENBERG ISAAK WILD 

appointed local marketing representative for the Chicago area. She joined 
the label earlier this year. 

Arista Records in New York names Phil Wild senior director of business 
affairs. He was senior attorney for the label. Ed Simpson is promoted to 
pop promotion director for the Northeast region. He was director of nation- 
al sales. 

I.R.S. Records in Los Angeles makes the following appointments: Judy 
Barahal as Midwest regional director, based in Chicago; Linda Dages, 
Southeast regional director, Atlanta; Joe Estrada, Southwest regional di- 
rector, Dallas; Paul Brown, Northeast director of marketing & promotion, 
New York; Barry Kilpatrick, West Coast promotion director, Los Angeles; 
and Keith Altomare, coordinator of national field marketing. Altomare re- 
mains West Coast sales director. 

Richard Bullock assumes operating control of BlackHawk Records in 

AHROLD LOFRUMENTO BRENNA 

San Francisco, Calif. He is chairman of the board for the Aspen Record 
Group. 

The Special Music Co. appoints Michael Cave national sales manager, 
based in Detroit, Mich. He was Midwest sales director for CBS special prod- 
ucts. 

HONE VIDEO. Rand Bleimeister is named executive vice president of Embas- 
sy Home Entertainment in Los Angeles. He was senior vice president of 
distribution for the company. 

Academy Home Entertainment appoints Susan Abramson Northeast re- 
gional sales representative and manager of alternative distribution, based 
in New York. She joins from Coliseum Video, where she was director of 
sales. Also, Susan Luksik is promoted to acquisitions assistant and Sheila 
Procter is upped to manager of sales administration. 

PUBLISHING. Robbin Ahrold is appointed vice president of corporate rela- 
tions for BMI in New York. He was vice president of communications for 
RCA /Ariola. 

(Continued on page 74) 
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AM DRAS VOLLEM WE I DER. 
HIS MUSIC TURNED THE MOON TO GOLD! 

ANDREAS'ing` 
VOLLENWEIDER, " 

D THE GARDENS - 
EHIND THE WALL 

.zf= DER THERE... 
M 37793 

?NDREAS VOLLENWEIDER 
"CAVERNA MAG 

( t \ Utai I tifittEl:- ; f,.. ) 

M :7827 

C35 Records proudly 
congratulates Andreas 
Vo lenweider for the 
extraordinary success 
of his newest album, 
"Down To The Moon "FM42255 

1987 GRAMMY AWARD WINNER 

GOLD ALBUM STATUS: 
U.5. & Canada 

1937 HARM AWARD: 
Best- Selling Album 
Merchandised As Classical 

'_135 Records is proud 
to De such an important 
instrument in Andreas 
Vollenweider's exploration 
of lew musical worlds. 

The journey continues.... 
Or C135 Records, chrome 
Cassettes and Compact Discs. 

M 39963 

THE VOLLEnWEIDER TRILOGY. 
`CBS" is a trademark of CBS Inc. ?` 1987 CBS Inc. 
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ITA Focuses On Technology, Retail 
Sauter: $50 Billion Industry By '90s 

BY AL STEWART 

HILTON HEAD, S.C. Convenience 
stores will soon alter the complex- 
ion of video retailing, while the in- 
troduction of high -resolution Super - 
VHS may have a similar impact for 
both hardware and software suppli- 
ers. These were just two of the top- 
ics discussed at the annual Interna- 
tional Tape /Disc Assn. (ITA) meet- 
ing here March 11 -14. 

Keynote speaker Jack Sauter, 
former group vice president of 
RCA, recounted the explosive 

growth he witnessed during his ten- 
ure with the company and said that 
with continued product innovations, 
the combined gross revenue of con- 
sumer electronics could reach the 
$50 billion mark in the '90s. 

The four -day conference, which 
drew close to 400 people from all 
facets of the magnetic -media busi- 
ness, focused mainly on changes in 
technology but also shed light on a 
shifting market for prerecorded vid- 
eo. Among the key topics: 

A large number of video special- 
ty stores will be forced out of busi- 

Texas Confab Showcases Local Acts 

Meet Lauds Regional Music 
BY RAMIRO BURR 

AUSTIN, Texas The importance of 
regional music scenes was a princi- 
pal concern aired during the South 
By Southwest Music and Media 
Conference held here March 6-8. 

More than 500 record industry 
representatives - producers, talent 
agents, artists, publishers, promot- 
ers, and others - participated in the 
conference, the first of its kind 
here. The event, attended by indus- 
try representatives from through- 
out the Southwest as well as New 
York and Los Angeles, was seen by 

many as a smaller version of the 
New Music Seminar held every 
summer in New York. 

Austin itself was the subject of 
much discussion. Carl Grasso, vice 
president of creative services /mar- 
keting at I.R.S., noted that Austin is 
a prime example of a musical hot- 
bed that major record companies 
can't afford to ignore. 

"The music scene here has a lot of 
soul that can't be manufactured by 
record companies," Grasso said in 
the opening session. "Our industry 
needs new blood always. Too many 

(Continued on page 84) 

Irene Cara loses Case 
Against Geffen's Coury 

LOS ANGELES The California La- 
bor Commission has ruled against 
singer Irene Cara in her complaint 
against Geffen Records executive 
Al Coury. 

The complaint, filed against 
Coury, Al Coury Inc., and Network 
Records, charged that Coury was 
acting as an agent -and not a rec- 
ord company -when Network re- 
leased her records through Elektra 
and Geffen distribution deals. 

California law requires all agents 
to be licensed. Coury has no agent's 
license. 

Coury, senior executive of promo- 
tion and marketing for Geffen, says 

he has spent "a small fortune" in 
defending his position throughout 
the dispute. 

The ramifications of the decision 
are vast, adds Coury, particularly 
for every record label that doesn't 
have its own manufacturing and 
distribution. 

Says Coury, "Other than the six 
or seven majors, all the record com- 
panies in existence really won this 
case too, because, obviously, if I had 
lost, the situation would have been 
that anytime a recording artist 
wanted to break his recording con- 
tract with a label that didn't have its 

(Continued on page 75) 

Allan Jaffe Dead At 51 
NEW ORLEANS Allan Jaffe, the 
founder and owner of Preservation 
Hall in New Orleans, died March 9 
of cancer. He was 51. Jaffe was in- 
strumental in keeping traditional 
Dixieland alive and flourishing for 
the past three decades. 

Born April 24, 1935, in Pottsville, 
Pa., Jaffe came from a musical fam- 
ily and began playing the tuba as a 
teen -ager. After attending the Univ. 
of Pennsylvania, he joined the army 
and was stationed in Fort Polk, La., 
where he developed an interest in 
New Orleans jazz. After his dis- 
charge in 1961, Jaffe moved to the 
Crescent City with his wife, where 
he spent time searching out tradi- 
tional jazz. 

At the time, Dixieland jazz was on 
its last leg. Few of the older musi- 
cians were still playing, and those 

that were worked for tips or low 
pay in tiny clubs. Jaffe began hiring 
musicians to play in a small art gal- 
lery on St. Peter Street, which even- 
tually became Preservation Hall. 

At Preservation Hall, the musi- 
cians were given a regular place to 
play, and Jaffe paid them union 
scale or better. He also often helped 
them get their instruments out of 
pawn and pay their rent or medical 
bills. 

By the late '60s, Jaffe began tak- 
ing a Preservation Hall band on the 
road, playing not only in the U.S. 
but in Europe, the Soviet Union, and 
the Far East. 

"No one did more for Dixieland 
than Allan Jaffe," says George 
Wein, who helped co-found the New 
Orleans Jazz and Heritage Festival. 

(Continued on page 75) 
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ness by the emergence of conve- 
nience stores that stock cassettes 
primarily to build traffic, according- 
to Steve Wilson, vice president' of 
the Fairfield Group. Wilson said . 

stores carrying less that 1,000 cas- 
settes -30% of the specialty store 
universe -are in jeopardy of losing 
their customers to the prices of con- 
venience stores. Consumers, he 
said, "are going from store to store 
for a [specific] title, but they won't 
pay a dollar more for it." 

JVC's Super -VHS, "is a remark- 
able breakthrough," according Jo- 
seph Roizen, president of Telegen, a 
technical consulting firm. Roizen re- 
ported on a recent trip to JVC head- 
quarters in Japan and concluded 

(Continued on page 85) 

Industry Leadership. Artists Glenn Frey, left, and Don Henley, center, join 
MCA Music Entertainment Group president Irving Azoff during the T.J. Martell 
Foundation's recent West Coast kickoff luncheon. Azoff will be honored at the 
foundation's upcoming dinner in New York on April 11. 

Aretha Hits Top 10 For 171h Time; 
Rohstadt On Pop Charts Three Times 

ARETHA FRANKLIN'S duet with George Michael, 
"I Knew You Were Waiting (For Me)," leaps seven 
notches to No. 10 on this week's Hot 100, becoming 
her 17th top 10 hit. This enables Franklin to surpass 
Connie Francis as the female soloist with the most 
top 10 hits in the rock era. Francis accumulated 16 top 
10 hits between 1958 and 1962. 

Franklin establishes the new record just three 
weeks from the 20th anniversary of her first top 10 
hit. She broke into the top 10 for the first time on April 
15, 1967, with "I Never Loved A Man (The Way I Love 
You)." 

"I Knew You Were 
Waiting" was produced 
by Narada Michael Wal- 
den, who also did the 
honors on Franklin's last 
two top 10 hits, "Free- 
way Of Love" and 
"Who's Zoomin' Who." 
Walden has two singles 
in this week's top 10: He 
also produced Starship's 
"Nothing's Gonna Stop 
Us Now," which jumps to No. 2. 

The duet with Michael is the most successful of 
three Franklin pairings on Arista. ".Love All The Hurt 
Away," a 1981 duet with George Benson, peaked at 
No. 46; "Sisters Are Doin' It For Themselves," a 1985 
recording with Eurythmics, climbed to No. 18. (Inci- 
dentally, Leroy Middleton Jr. of St. Petersburg, Fla., 
notes that we omitted the latter hit in a recent Frank- 
lin item. We should have said that "I Knew You Were 
Waiting" is Franklin's sixth single since mid -1985 to 
climb higher on the charts than her celebrated 1982 
comeback hit, "Jump To It. ") 

A final note: Diana Ross has accumulated 30 top 10 
hits, but only 12 since she left the Supremes to launch 
her solo career. 

FAST FACTS: Linda Ronstadt is on the pop charts 
this week with three different -and highly varied - 
collaborations. "Somewhere Out There," her Oscar - 
nominated ballad hit with James Ingram, is in the top 
10 for the fifth straight week; at No. 38, "Trio," her 
new country/bluegrass album with Dolly Parton and 
Emmylou Harris, is the highest new entry on the Top 
Pop Albums chart; and "For Sentimental Reasons," 
her third and final set of pop standards with the late 
Nelson Riddle, inches up to No. 151. 

"Top Gun" this week becomes the fourth title -and 
only the second recent theatrical release -to debut at 
No. 1 on Billboard's Top Videocassettes Sales chart. It 
follows "Raiders Of The Lost Ark," "We Are The 
World: The Video Event," and "Sleeping Beauty," the 
Disney evergreen that did the trick in November. 

Janet Jackson this week becomes the third artist to 
remain in the top 40 for an entire year with singles 
from one album. Jackson first cracked the top 40 on 

CHART 

BEAT 
by Paul 

the Hot 100 on March 22, 1986, and has been there ever 
since. Lionel Richie remained in the top 40 for 15 
months with singles from "Can't Slow Down "; Cyndi 
Lauper stayed there for 13 months with hits from 
"She's So Unusual." 

Another Jackson note: "Let's Wait Awhile" drops to 
No. 3 on the Hot 100 after peaking last week at No. 2. 
Each of Jackson's five singles from "Control" has 
peaked in a different spot in the top five. "When I 
Think Of You" hit No. 1, "Nasty" reached No. 3, 
"What Have You Done For Me Lately" hit No. 4, and 

"Control" reached No. 5. 
(Our thanks to Adam 
Hammond of Bay City, 
Mich., for this item, and 
to Robert T. (Rob) Dur- 
kee of WAYY Altoona, 
Wis., for the preceding 
one.) 

Herb Alpert's "Keep 
Your Eye On Me" jumps 
four notches to No. 8 on 

Grein 
this week's Hot Black 
Singles chart. This isn't 

Alpert's first top 10 black hit: His 1979 smash "Rise" 
climbed to No. 4 on that chart. The difference is that 
by the time "Rise" cracked the top 10 on the black 
chart, it was already No. 1 adult contemporary and 
No. 3 pop. But "Keep Your Eye On Me" isn't even list- 
ed on the pop or AC charts. It's breaking strictly off 
black airplay. 

James Galway & the Chieftains' "In Ireland" de- 
buts at No. 29 on the Top Compact Disks chart, even 
though it has yet to crack the Top Pop Albums chart. 
Another current title that is selling much better as a 
CD than an LP is "The Tonight Show Band /Doc Se- 
verinsen," which is No. 12 on the CD chart but only 
No. 141 on the album survey. 

WE GET LETTERS: Tony L. Hill of Minneapolis 
notes that Billy Vera & the Beaters' "At This Mo- 
ment" was the first waltz to hit No. 1 since the Com- 
modores' "Three Times A Lady" in 1978. Four other 
waltzes hit No. 1 in the '70s: Jim Croce's "Time In A 
Bottle," John Denver's "Annie's Song," Leo Sayer's 
"When I Need You," and Debby Boone's "You Light 
Up My Life." 

Eric Fader of Riverdale, N.Y., calls the No. 99 peak 
of Colin James Hay's "Hold Me" single "one of the 
coolest receptions in recent memory for the first solo 
single by the former lead singer of a chart- topping 
band." Eric, we couldn't have put it better ourselves. 
Fader is also intrigued by the prevalence of two-word 
group names that are nonsequiturs. Among them: 
Glass Tiger, Blow Monkeys, Georgia Satellites, Con- 
crete Blonde, Frozen Ghost, and the perennial in this 
category, Psychedelic Furs. 

BILLBOARD MARCH 28, 1987 
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CDC- 
49122 PAUL HOGAN 

narrates Prokofiev's 

PETER AND 
THE WOLF 

& Britten's 
YOUNG PERSON'S 

GUIDE TO THE 
ORCHESTRA 

Igor Markevitch 
conducts the 

Orchestre de Paris 

CDC -7 49122 2 

aul "Crocodile Dundee" Hogan 
narrates the classic children's tale 

"Peter and The Wolf;" with music 
by Prokofiev, and Benjamin 

Britten's "The Young Person's 
Guide to the Orchestra" 

You'll love Hogan's unique 
brand of Aussie slang 

and humor! 
Available on Angel compact disc, 
XDR cassette, and LP. 
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Lists All 'HOT 100 Hits Under E ]ch Artist's Name, With 
Complete Chart Data For Every Title: 

Peak chart posi ion 
Exact date of f -st chart appearance 
Total weeks on the charts 
Original label and record nimber 
Eiographical notes on nearly every artist 

Informative notes about many singles 
Peak positions listed for the various Bill- 
board pop charts on which a single ap- 
peared from 1955 through 1958 (prior to 
the debut of the "Hot 100" in '58) 
Total weeks in the #1 or #2 position 
Ar j much more 

Ful -color cover. Over 700 pages. 

NEW MAY 1987 PUBLICATION DATE Enables Us To Include The Highest Position 8. Total 
Weeks Charted For Every 1986 Hit, Even those that carried over into 1987! 

EXTENDED OFFER! 
Special Advance Sale 
Save X5.00 Per Book 

The War'd's Leading Authority On 
Reorded Entertain -nt 

P.O. Box 200 
Meno - onee Falls, WI 53051 

'Anticipated publication date: May 1987. Orders must be 
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quaify for advance sa e prices. 

FEATURING: The Playing Time Of Each Record More Precise Ranking System 
Time Capsule ' Summaries Cf Each Year's Important Events 
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Full -color cover. Over 600 pages. 

Due to the overwhelming response we've received 
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two books. 
Place your order now, before we take these pop 
favorites to press, and get advance sale savings 
that won't be repeated. 

F RDER BOTH BOOKS NOW AND SAVE $10.00. 
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Hardcover 45 Softcover 

Offer Ends April 30, 1987 

Hardcover Top Pop Singles 1955 -1986' Hardcover Pop Annual 1955 -1986' 
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on Billboard's weekly op Pop Albums" charts. Lists over 4,000 "hits" that never mode the "Hot 100." 
Top 2000 1955 -1985 $25.00 
The 2,000 biggest "Hot 100" hits, ranked in 
order of all -time popularity. 
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Payment Method 
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Signature Dote 
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COMMENTARY 

The Beatles On CD 

MONO: STRAIGHT DOWN THE MIDDLE 
BY RUPERT HOLMES 

Sometimes, in our industry, we get 
things right. And when a decision is 
made purely in the interest of prin- 
ciple, rather than seeing that one's 
principal acquires interest, there is 
cause to feel good about the music 
business, especially when compared 
to parallel industries. 

At this writing, the worlds of film 
and television are torn over the ad- 
vent of colorization -the addition 
via computer of color tint to many 
of America's classic black -and -white 
movies. These are films that were 
lit, photographed, and designed for 
a monochromatic medium. In some 
cases, the director intentionally 
chose black- and -white over the 
available color film stocks of the 
day. 

While the colorization controver- 
sy continues to thrash away, very 
little has been made in the general 
press of a quite remarkable occur- 
rence: the release on compact disk 
by Capitol /EMI of four early Bea- 
tles albums in mono. This is just as 
they were originally conceived, 
mixed, sequenced, heard, and en- 
joyed. 

This is no small triumph, especial- 
ly as these albums have also existed 
for some time in stereo (although 
admittedly a kind of afterthought 
two-track mix). After all, stereo is 
twice as good as mono. Or is it? 

If there was a fifth Beatle, it was, 
of course, George Martin. His ar- 
ranging and editorial contributions 
to the evolution of their style and 
development into a musical force 
cannot be overestimated. His impec- 
cably polished mono mixes are a 
matter of record, and thankfully, 
now, a matter of CD. 

Who can forget listening to the 
early Beatles albums in stereo? You 

know: drums, bass, and guitars on 
the left, reverb on the right. On 
"Nowhere Man," for example, pan- 
ning your amp's balance control to 
the right "soloed" the vocal track. 
This was interesting for those who 
enjoyed hearing the Beatles 
breathe. 

And if one was suffering from na- 
sal congestion, a quick cure was lis- 

up to exactly the same level and po- 
sitioned both channels in the center, 
there was the Phil Spector sound in 
all its glory. 

I was asked to mix the record in 
stereo, and I refused. To do so would 
have made me feel like an urban de- 
veloper making way for a railroad, 
having to decide who would live on 
the wrong side of the tracks. 

`This is just as 
they were conceived, 

mixed, sequenced, 
heard & enjoyed' 

Rupert Holmes, Tony Award winner for his 
"Edwin Drood, "will produce Barbra 

Streisand's "Broadway 2" album. 

tening to the intro of "Roll Over 
Beethoven" on headphones; Harri- 
son's guitar break on the left, a vac- 
uum of silence on the right. Sudden- 
ly, the rhythm track enters and 
your sinuses are totally cleared for 
a week. 

One cringes to think of what Phil 
Spector's wall of sound would be 
like remixed for stereo. 

Early in my career, I had the op- 
portunity to add a new vocal to an 
old Phil Spector three -track. I 
brought up fader one -a tight 
rhythm section. I brought up fader 
two -everything else in the uni- 
verse: strings, horns, the West 
Point Glee Club, timpani, another 
bass, a caravan of Gypsy tambou- 
rines, and all the echo the Grand 
Canyon has ever known. 

When I brought the two faders 

In remixing certain mono -con- 
ceived albums for stereo, one could 
make the analogy of a recipe for a 
salad dressing that calls for mixing 
oil and vinegar. Separating the two 
will not make each taste better. 
And, as in reprocessing for stereo, 
doubling the amount of dressing 
doesn't automatically make for a 
better salad. 

One of the arguments used by 
proponents of colorization is that 
you need only turn your TV tint con- 
trol all the way to the left to recap- 
ture the original monochromatic im- 
age, if that is what you prefer. 

However, this is not the case, at 
least for the moment, on mono re- 
cordings reprocessed for stereolike 
effects. I know of no process that 
once applied to a recording can be 
removed by pushing the mono but- 

ton on one's home amp (assuming 
that one still has such a button). 

I bought a Glenn Miller album 
back in the '60s that had been 
"fixed" with a primitive form of dig- 
ital delay. The end result, in stereo, 
was not bad, so long as you liked the 
idea of hearing two Glenn Miller 
bands play the same arrangements 
on different sides of the Felt Fo- 
rum, one band always a fraction of 
a second ahead of the other. 

I liked it particularly when the 
eight Modernaires sang with the 
Tex Beneke twins. Played in mono, 
this same album sounded like the 
flange on a rap record about robots. 

To RCA Records' credit, this al- 
bum, along with a number of leg- 
endary classical albums, has since 
been re -re- released in vibrant 
mono. 

On my very first album, "Wide - 
screen," producer Jeffrey Lesser 
and I frequently mixed whole sec- 
tions of songs in de facto mono in 
order to make the orchestral explo- 
sions in stereo seem even more dra- 
matic. 

It's not hard to envision an artist 
of the credibility and commerciality 
of Bruce Springsteen deciding that 
his next recording should be made 
in mono to achieve a particular at- 
mosphere. Try to imagine the mov- 
ies "Raging Bull" and "Manhattan" 
in color, and you'll know what I 
mean. 

For all the reasons cited, and for a 
score more, we can be grateful to 
the minds that prevailed at Capitol/ 
EMI who chose to preserve on CD 
the original mixes, sequencing, and 
intentions of these brilliant and 
landmark monophonic Beatles al- 
bums. 

As a benevolent veterinarian once 
said of a particularly vital collie: "If 
it's working, don't fix it." 

A STEP BACKWARD 

I must express my disappointment 
with the mono -only release of the 
Beatles' first four compact disks. 
Even after reading the coverage in 
the March 7 Billboard, including the 
interview with George Martin, I still 
wish the alternate stereo versions 
had been issued. 

Having listened to the original 
stereo U.K. and the Mobile Fidelity 
half -speed master LPs of the same, 
I bemoan the step backward into 
mono in the format of the future. 

John Adkins 
Mesa, Ariz. 

PURE BLASPHEMY 

I'm writing to express my shock and 
dismay over the recent compact 
disk release of Led Zeppelin's 
"Physical Grafitti." 

At the end of "In My Time Of Dy- 
ing" (disk one, track three) there 
are 20 seconds or so of the original 
track omitted, where Robert Plant 
sings "... cough," and John Bon- 

ham can be heard saying, "That's 
going to be the one, isn't it," as oth- 
ers mutter in the background. 
Granted, this is not actually music, 
but it is part of the original album 
as Led Zeppelin released it, and it is 
meaningful to many fans of the 
band. 

To my mind, it's akin to editing 
off the end of the Beatles "Let It 
Be" album where John says, "I 
hope we passed the audition." Pure 
blasphemy! 

It's annoying to shell out the high 
prices asked for a CD package and 
find less than half the album's origi- 
nal cover art represented in the en- 
closed booklet, and then discover 
tampering with the original pro- 
gramming. 

Lately, I've sensed a lack of con- 
cern for the consumer in the record 
industry's handling of the CD phe- 
nomenon. It makes it kinda hard to 
muster up much sympathy for the 
industry on the home taping "cri- 
sis" we hear so much about. If these 
things ever do kill the industry 
(highly improbable), I would only 
say, "It served them right." 

Hugh Jones 
Seattle, Wash. 

CROSSING OVER CATEGORIES 

I applaud Billboard for having the 
insight to initiate the Hot Crossover 
30 chart. I also applaud the 18 char- 
ter reporting stations, especially the 
five that report exclusively to the 
chart. As a partner in a music infor- 
mation service for nightclubs, I find 
it refreshing to know that there is 
still some hope for radio. 

Don't get me wrong. I do not ad- 
vocate extreme programming to the 
right or left. I'm just glad to see 
that there are PDs out there willing 
to take a chance on music that may 
not fall into a specific category. 

My hat is off to WHQT Miami, 
KPWR Los Angeles, WQHT New 
York, WMYK Norfolk, Va., and 
WOCQ Ocean City, Md., for their 
creativity and for daring to be dif- 
ferent. How about it, Houston? 

Earl Francis 
DataTrax Music Service 

Houston 

LETTER PERFECT 

A stronger response is needed to 
those who would enlist Billboard in 
their pointless and futile campaign 
to change the spelling of "disk" to 
"disc" (Letters, March 7). 

I guess people like the way the 
letter "c" is round, like a disk. But 

"disk" has always been the stan- 
dard spelling. More importantly, it 
is the spelling universally used in 
the data -processing industry. Ask- 
ing them to spell "disc" with a "c" 
would be as logical as asking them 
to spell "computer" with a "k." 

Rick Aster 
Breakfast Communications 

Philadelphia 

FINANCIAL ADVICE 

I'm writing to offer both criticism 
and praise. The criticism is that 
your financial section is too small. 

With the bad news out of the way, 
I would like to say that you impart a 
wealth of valuable information in 
this small amount of space. 

In this section someone like my- 
self can arm himself with informa- 
tion that is so valuable when it's 
time to talk contract. It's the infor- 
mation a new artist or music busi- 
ness entrepreneur needs so that he 
does not get taken advantage of and 
can market himself in the best way 
possible. 

Elliot M. Simon 
Brooklyn, N.Y. 
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U2 Single Won't Have To Make lt Without Top 40 
BY KIM FREEMAN 

NEW YORK U2 appears to have 
an instant top 40 hit on its hands 
with "With Or Without You," the 
lead single off its fifth album, "The 
Joshua Tree." The single debuted 
on the Hot 100 chart last week at 
No. 60, thanks to out -of- the -box 
adds from almost half of the chart's 
225 reporters. This week, it jumps to 
44. 

Album rock adds gave the single 
a No. 10 debut on the Album Rock 
Tracks chart, and it moves up to No. 
3 this week. 

The closest thing U2 has had to a 
top 40 hit is "(Pride) In The Name 
Of Love," which peaked at No. 33 on 
the Hot 100 chart in December 1984. 

U2's acceptance at top 40 this 
time around comes as little surprise, 
says Island vice president of pop 
promotion Bob Catania. "We were 
expecting a big response, but proba- 
bly not this huge," he says. "Main- 
ly, it's based on the sound of the rec- 
ord -it's an obvious hit." Catania 

says U2's top 40 acceptance repre- 
sents a phenomenon whose time has 
come. "I don't think a day has gone 
by since I joined Island that I 
haven't promoted U2. Just in the 
normal course of business, I've al- 
ways tried to educate people to 
what's going on with U2." (See sto- 
ry, page 22.) 

That approach has centered on 
filling in top 40 on U2's outstanding 
sales and touring base throughout 
its existence. Other than that, it's 
"letting the music do the talking," 
Catania says. 

"We'd be commiting suicide if we 
didn't play this," says Sue O'Con- 
nell, MD of progressive top 40 
WXKS -FM Boston. Being based in 
Boston -a college town -has al- 
lowed WXKS to play U2 throughout 
most of its career, and O'Connell 
says "With Or Without You" is the 
most accessible song the group has 
done to date. Her decision to add the 
track immediately was also aided by 
big requests. The single's release 
comes "at a good time because 

They Love "Live From LA." A crew of album rockers poses after wrapping a 
week of star -studded "Live From L.A." remote broadcasts from Carlos 'N' 
Charley's during Grammy week, a co-venture promotion offered by Under New 
Management and California Radio. Standing, from left, are production staffer 
Lisa Bevis; WIYY Baltimore's Tom Evans; California Radio's Maddy Goldberg, 
Bruce Goldberg, and Z Zimmermann; KISW Seattle's John Rody and Doug 
Cooper, WYSP Philadelphia's Ed Sciaky and Bob Payne; WBCN Boston's Dave 
Powers; WHTX Pittsburgh's Larry O'Brien; KISW's Jon Robbins; and WHTX's 
John Garry. In front, from left, are California Radio's John McGhan; KYYS 
Kansas City's Ellen Gerdes and Skid Roadie; WIYY's Chris Emry; I.D.B. Satellite 
Services' Rich Findlay; WXRK New York's Bob Kranes and Meg Griffin; and 
WBCN's Mark Parenteau and Dave Mason. 

newsli nelb lb 

BOB MOUNTY will resign his post as executive VP of NBC Radio in the 
near future. Mounty has been with NBC for 12 years and was with 
Metromedia Radio (now Metropolitan) for several years prior to that. 
Mounty's position will not be filled; all O &O GMs are slated to report 
directly to NBC president Randy Bongarten following Mounty's depar- 
ture. 

BILL BURNS assumes the VP /GM spot at Gannett's KKBQ -AM -FM 
Houston, replacing Jay Cook, the newly promoted president of Gan- 
nett's radio division. Burns was most recently VP /GM of WWBA -FM 
Tampa, Fla. 

HERITAGE COMMUNICATIONS, Des Moines, Ill., will sell WBEE Chicago to 
Mariner Broadcasters. Charles Sherrell, WBEE GM for 15 years, is 
president of Mariner. 

DAVID LISTON is elevated to VP /GM of WTHI -AM -FM Terre Haute, Ind. 
He was the stations' manager. 

there is so much dance -oriented mu- 
sic out now," she says. "Records 
like this and the Bryan Adams are 
very refreshing right now." 

KBEQ Kansas City PD Steve 
Perun had a different reason for 
adding "With Or Without You" im- 
mediately. "There is a need for top 
40 to start dabbling in the alterna- 
tive arena, as long as it's a song that 
fits top 40," he says. "We've got an 
image-of playing Madonna and the 
same records over and over again - 
to overcome. Playing a record like 
this will generate a good reaction 
from listeners who perceive us as 
being that way. Plus, this record is a 
long -awaited one to many people." 

With top 40 on the bandwagon, Is- 
land is now in the tricky position of 
stretching U2's reach beyond the al- 
bum rock and college stations that 
established the group's career with- 
out neglecting those formats in the 
process. "We're certainly cognizant 
of the fact that album and college 
radio have laid the groundwork for 
U2," says Catania. "But ultimately, 
we're all looking for that mass -ap- 
peal success. Any intelligent album 
programmer is going to realize that 
a band like U2's mass -appeal suc- 
cess is a reflection on their format. 
Album programmers must feel very 
proud about bringing this to mass - 
appeal acceptance." 

Album rock's role in breaking U2 
will be recognized with "fair and eq- 
uitable" Island promotional support 
behind "The Joshua Tree," Catania 
says. "Basically, we're putting the 
onus on stations to come up with 
creative promotions," says Catania. 
"We feel album rock can focus on 

áshington 
oundup 

THERE THEY GO AGAIN .. . 

Just when you thought it was over, 
the FCC has decided it will reacti- 
vate most of the comparative re- 
newal hearings involving the re- 
maining stations licensed to RKO 
General Inc. Six months of mediat- 
ed negotiations by the commission 
failed to produce anything near a 
comprehensive settlement to spin 
off the stations. RKO has been in 
hot water at the FCC since 1980, 
when its parent company, Gencorp 
(formerly General Tire & Rub- 
ber), was found guilty of corporate 
no -no's. Things should really get 
complex following the 'March 9 an- 
nouncement that Gencorp has 
agreed to sell KHJ -TV in Los Ange- 
les to Walt Disney Inc. for $320 mil- 
lion; the station was the big pole 
holding up the FCC's three -ring cir- 
cus concerning RKO's qualifica- 
tions as a licensee. 

BILL HOLLAND 

Independent country 
record promoters 

chafe at the refusal 
of some stations 
to take their calls 
... see page 33 

catalog depth -the 'We're the ones 
who played U2 from the beginning' 
factor. So, we might suggest album 
rockers give away a U2 CD catalog, 
whereas top 40 may go with the 
more traditional cassette give- 
away." 

In addition to being thrilled for 
the group itself, Catania says U2's 
mass acceptance should open new 
doors for Island as a mainstream la- 
bel. Catania gives most of the credit 

for Steve Winwood's success to 
Warner Bros. Robert Palmer, he 
says, has been Island's one major 
top 40 act. "But prior to that, for 
seven years we had no consistent Is- 
land artist for top 40. U2 now gives 
us not only a nice entrance [to top 
40], but nice leverage, too. 

"As a promotion person, you wait 
a lifetime to promote a record like 
this. This is the one you tell your 
grandchildren about," he concludes. o 

c. OUTA' 
THE BOX 
Programmers reveal why they have jumped on 

certain new releases. 

TOP 40 
For something "completely different," KATD San Jose, Calif., pro- 
gram director Bob Harlow recommends Don Dixon's "Praying Man- 
tis" (Enigma /Capitol), a single that is performing well with KATD's 
teens and 18 -34's, he reports. Effective in the novelty category is Dr. 
Dave's "Vanna, Pick Me A Letter" (TSR), a Vanna White / "Wheel Of 
Fortune" spoof that is the No. 1 request across all demos at KATD. 
Generating response from adults after daytime exposure is Kenny G.'s 
"Song Bird" (Arista), a jazzy instrumental. Generating controversy 
from religious zealots is XTC's "Dear God" (Geffen). "There is a very 
vocal minority that thinks this record is antireligious," Harlow reports. 
"But so far the calls are running 20-1 in favor of the song." Also doing 
well is the latest from local heroes Eddie & the Tide, "Weak In The 
Presence Of Beauty" (Atco); the Thompson Twins' latest, "Get That 
Love" (Arista); and the Cutting Crew's "(I Just) Died In Your Arms" 
(Virgin). 

ALBUM ROCK 
Cyndee Maxwell, assistant PD at KWHL Anchorage, Alaska, is rav- 
ing about new artist John Philips and his album track "A Little Bit Of 
Faith" (Atlantic). "He's got great, strong vocals, the song is easy to 
listen to, and it could be a hit if enough people find it," she says. Last 
week's Billboard Power Track, "Should I See" (Atlantic) by Frozen 
Ghost, is a "double whammy" on Maxwell's list of listener lures; she 
credits the cut's "great beat, great melody, and great lyric content." 
Fleetwood Mac's "Big Love" (Warner Bros.), is a definite hit at KWHL, 
and Poison's "Talk Dirty To Me" (Enigma /Capitol) is a "fun song no 
matter how old you are -providing you've got a party background." 
Finally, Lou Gramm's "Ready Or Not" (Atlantic) has moved into pow- 
er rotation and stands as a great follow -up to Gramm's solo debut, 
"Midnight Blue," Maxwell says. 

CROSSOVER 
WMYK "K -94" Virginia Beach /Norfolk, Va., PD Dave Allan made an 
automatic add of the Breakfast Club's "Right On Track" (MCA). "It 
seems like another 'C'est La Vie' in that it sounds like it could have 
started on urban radio but it's starting at top 40. Allan is giving heavy 
consideration to the First Circle's "Working Up A Sweat" (EMI Amer- 
ica) and the Blow Monkeys' "Doesn't Have To Be That Way" (RCA). 
The PD says the latter track is a perfect crossover -station candidate 
because the hook -laden melody appeals to urban listeners while the vo- 
cal is a little more in the Tears For Fears vein that appeals to top 40 
audiences. 

COUNTRY 
WSM Nashville PD Jay Phillips says he was knocked out by two re- 
cent projects: Charley Pride's "Have I Got Some Blues For You" 
(16th Avenue /Capitol) and Moe Bandy's "When I'm Too Old To Die 
Young" (MCA /Curb). The former features "Charley Pride doing what 
Charley Pride does best -a strong story song," says Phillips. Bandy's 
latest represents a "departure from the honky -tonk songs he's done 
before," the PD says. "I'm really impressed with the arrangement and 
production, and it features good lyrics that everybody can relate to." 
Getting strong consideration at WSM is "When I'm Over You (What 
You Gonna Do)" (Evergreen) by new artist Mickey Clark. "It's a sim- 
ply done ballad featuring great lyrics and vocals," Phillips reports. 

KIM FREEMAN 
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TO CATCH UP on syndication's 
head count: Debra Seyler is named 
corporate VP at Westwood One. 
Seyler will be based in the New 
York office and will be responsible 
for strategic planning and develop- 
ment, encompassing all depart- 
ments of Westwood One. She will 
report directly to WWI chief Norm 
Pattiz ... Patricia Rosen is ap- 
pointed director of entertainment 
program clearance for ABC Radio 
Networks. Rosen comes to ABC af- 
ter a four -year stint at NBC . . . 

Louis Severine is promoted to se- 
nior VP, ABC Radio Networks. 
Severine will continue as director of 
sales for the network, a position he 
has held since 1978. He has been 
with ABC since 1967. 

TRG COMMUNICATIONS INC., 
New York, will bow its first foray 
into radio syndication with "Strong 
Sounds" on March 30. "Strong 
Sounds" is a daily 90- second feature 
aimed at album rock stations. The 
shortform series uses a music /in- 
terview format and targets the 18- 
34 male market. Three days of the 
weekly series will focus on estab- 
lished rock artists and two days are 
devoted to emerging acts. 

TRG Communications is a 14- 
year -old marketing and promotion 
agency with offices in Beverly Hills 
and New York. The Nissan Motor 
Corp. came to TRG knowing that it 
wanted to use rock to sell the idea of 
trucks as first vehicles to the 18-34 
male demo and provide an opportu- 
nity for local Nissan dealers to tie in 
local advertising to national spots. 

Featured Programming 
TRG worked out the specifics and is 
using Out -Q Media, Union, N.J., to 
do the actual production. WPLJ 
New York afternoon driver Pat St. 
John will be host. TRG has a strong 
commitment from Nissan, and the 
program will be awarding trucks in 
regular giveaways. 

PREMIER RADIO NETWORK of 
Los Angeles and New York has suc- 
cessfully retained the strong clear- 
ances brought to the banner when 
Steve Lehman Productions and 
Plain -Rap Inc. joined forces. Pre- 
mier has been the official banner 
since Feb. 3 and has four programs 
in the current catalog. 

Premier's most recent offering is 
"The Golden Age Of Radio The- 
ater." The result of a joint venture 
between Premier and the Broad- 
casting Connection, Seattle, classic 
programs such as "The Lone Rang- 
er" and "The Shadow" are offered 
as a weekly five -hour package. 

Premier is touting its "Plain -Rap 
Top 40 Countdown" as the third - 
largest countdown show in the na- 
tion, a claim based on 170 clearances 
in 45 of the top 50 markets. The 
countdown /interview show is na- 
tionally syndicated but is produced 
by each subscribing station individ- 
ually. Fifteen to 20 celebrity inter- 
view segments are provided each 
week as well as the timed script. 

Four hours of programming are 

provided for each week and an op- 
tional music bed is available. It's the 
appeal of having a national count- 
down show with a local sound that 
has given this show its strong base 
of support. 

Two 90- second programs are also 
available from Premier. "National 
Lampoon True Facts" is a comedy 
offering taken from the feature of 
the same name and "The Cla'ence 
Update Of ABC's All My Children" 
is Brad Sander's (Cla'ence's) funny 
and popular encapsulation of the 
soap. Premier can be reached at 213- 
467 -2346. 

STAR MAGIC RADIO, Teaneck, 
N.J., was delivered a tragic blow 
when J.D. Holiday, host of the com- 
pany's "Urban Overdrive" show, 
was killed in a hit -and -run accident 
in January. Star Magic has finally 
filled the co -host chair opposite Di- 
ana King with WNJR Newark's 
B.J. Stone. Stone will make his bow 
as co -host for the two -hour weekly 
with the April 3 installment. 

NBC Radio Entertainment is can- 
celing the "Soupy Sales Moldy 
Oldies" show. The move was pri- 
marily a programming decision, ac- 
cording to Willard Lockridge, VP/ 
GM NBC Radio Entertainment. The 
top 40 oldies show will have its final 
broadcast on March 27. 

CHANGES: DIR Broadcasting's 
country concert series, "The Ameri- 
can Eagle," will go from a weekly 
to a monthly offering with its April 
4 airing. DIR says it wants to focus 
only on the biggest and best coun- 
try acts currently performing. With 
a monthly schedule, they will be 
able to be more selective in choosing 
the artists they record ... CBS Ra- 
dio Programs is changing the title 
of its new "new age" music show 
prior to the March 30 bow (Bill- 
board, March 21). The title "New 
Era" replaces "The New Age 
Show" ... Denny Somach Produc- 
tions (which produces "New Era ") 
has expanded to new offices. The 
new phone number is 215 -446 -7100 
... United Stations Programming 
Network's move is not a consolida- 
tion of its production operations 
with United Stations Radio Net- 
works. USPN has simply moved to 
larger quarters. PETER J. LUDWIG 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have option of broadcast 
time and dates. 

March 23 -29, Jeff Beck, Legends Of Rock, NBC 

Radio Entertainment, one hour. 

March 23 -29, Santana, Off The Record With 

Mary Turner, Westwood One, one hour. 

March 23 -29, Phil Collins, Rock Today, Mil 

Broadcasting, one hour. 

March 23 -29, Mel McDaniels, Live From Gil - 

ley's, Westwood One, one hour. 

March 23 -30, Tom Johnston /Doobie Brothers, 

Classic Cuts, Mil Broadcasting, one hour. 

March 24, Pretenders, Live From Chicago Spe- 

cial, Westwood One, 90 minutes. 

March 27, Peter Gabriel /Pointer Sisters, Party 

America, ABC Radio Network, two hours. 

March 27, the Judds, Music Of America, ABC 

Radio Network, 90 minutes. 

March 27 -29, Motown's Solo Ladies, Motor City 

Beat, United Stations, three hours. 

March 27 -29, Reba McEntire, Country Today, 

Mil Broadcasting, one hour. 

March 27 -29, Steve Miller, Rock Watch, United 

Stations, three hours. 

March 27 -29, John Scofield, The Jazz Show 

With David Sanborn, NBC Radio Entertainment, 

two hours. 

March 27 -29, Huey Lewis & the News, Super- 

stars Of Rock Concert, Westwood One, 90 min- 

utes. 

March 27 -29, Pete Townshend /David Gilmour/ 
Chrissie Hynde, King Biscuit Flower hour, DIR 

Broadcasting, one hour. 

March 27 -29, Sonny & Cher, Rock, Roll & Re- 

member, United Stations, four hours. 

March 27 -29, REO Speedwagon /U2, Rock 

Chronicles, Westwood One, one hour. 

March 28, Michael Martin Murphey, The Ameri- 

can Eagle, DIR Broadcasting, 90 minutes. 

March 28 -29, Dave Edmunds, Rock Over Lon- 

don, Radio International, one hour. 

March 28 -29, Alvin Lee, Part 1, Rock Connec- 

tions, CBS RadioRadio, one hour. 

March 28 -29, Groups In Country Music, Coun- 

try Close -Up, ProMedia, one hour. 

March 28 -29, Ready For The World, On The Ra- 

dio, NSBA Radio Network, one hour. 

March 28 -29, Jan & Dean /Eric Burdon, Reelin' 

In The Years, Global Satellite /ABC Radio Net- 

works, three hours. 

©1987 Bagdasarian Productions. The Chipmunks' 

At last! 
Alvin's first 

motion picture 
soundtrack 

is here. 
Look out, Dave. 

Alvin and the boys are at it again - this time in their 
first full- length animated motion picture! And to celebrate, 
they're planning... 

Public Appearances 
Music Videos 
Merchandise Tie -ins 

But that's not all, Dave. 
This movie is packed full of fun -filled rock 'n' roll 

songs - Chipmunk style! So watch out. Alvin's first motion 
picture and soundtrack are coming your way from Bagda- 
sarian Productions. Look for the soundtrack only on Buena 
Vista Records and Tapes. 

For further information, contact Sandy Spector at 
Disneyland /Vista Records and Tapes, 

350 S. Buena Vista Street, 
Burbank, CA 91521 

41TM (818) 840 -1665. 

The Chipmunk Adventure distributed by -w --f 
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YesterHits © 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Rich Girl, Daryl Hall & John Oates, 
RCA 

2. Dancing Queen, Abba, ATLANTIC 

3. Don't Give Up On Us, David Soul, 
PRIVATE STOCK 

4. Don't Leave Me This Way, Thelma 
Houston, TAMLA 

5. Love Theme From "A Star Is 
Born" (Evergreen), Barbra 
Streisand, COLUMBIA 

6. Southern Nights, Glen Campbell, 
CAPITOL 

7. The Things We Do For Love, 10cc, 
MERCURY 

8. Hotel California, Eagles, ASYLUM 

9. I've Got Love On My Mind, Natalie 
Cold, CAPITOL 

10. Maybe I'm Amazed, Wings, CAPITOL 

POP SINGLES -20 Years Ago 

1. HaL pEy Together, Turtles, WHITE 
WH 

2. Dedicated To The One I Love, 
Mamas & the Papas, DUNHILL 

3. Penny Lane, Beatles, CAPITOL 

4. There's A Kind Of A Hush, 
Herman's Hermits, MGM 

5. Baby, I Need Your Lovin', Johnny 
Rivers, IMPERIAL 

6. Sock It To Me-Baby!, Mitch Ryder 
& the Detroit Wheels, NEW VOICE 

7. For What It's Worth, Buffalo 
Springfield, ATCO 

8. My Cup Runneth Over, Ed Ames, 
RCA 

9. Love Is Here And Now You're 
Gone, Supremes, MOTOWN 

10. Ruby Tuesday, Rolling Stones, 
LONDON 

TOP ALBUMS -10 Years Ago 

1. Rumours, Fleetwood Mac, WARNER 
BROS. 

2. Hotel California, Eagles, ASYLUM 

3. Songs In The Key Of Life, Stevie 
Wonder, TAMLA 

4. A Star Is Born (Soundtrack), 
Barbra Streisand & Kris 
Kristofferson, COLUMBIA 

5. Leftoverture, Kansas, KIRSHNER 

6. John Denver's Greatest Hits, Vol. 
2, RCA 

7. Boston, EPIC 

8. Fly Like An Eagle, Steve Miller 
Band, CAPITOL 

9. Love At The Greek, Neil Diamond, 
COLUMBIA 

10. This One's For You, Barry Manilow, 
ARISTA 

TOP ALBUMS -20 Years Ago 

1. More Of The Monkees, COLGEMS 

2. Between The Buttons, Rolling 
Stones, LONDON 

3. The Monkees, COLGEMS 

4. Dr. Zhivago (Soundtrack), MOM 

5. S.R.O., Herb Alpert & the Tijuana 
Brass, A &M 

6. Supremes Sing Holland- Dozier- 
Holland, MOTOWN 

7. The Sound Of Music (Soundtrack), 
RCA /VICTOR 

8. The Temptations Greatest Hits, 
GORDY 

9. That's Life, Frank Sinatra, REPRISE 

10. MRCA 

VIC OR 
y Cup Runneth Over, Ed Ames, 

COUNTRY SINGLES -10 Years Ago 

1. Lucille, Kenny Rogers, UNITED ARTISTS 

2. It Couldn't Have Been Any Better, 
Johnny Duncan, COLUMBIA 

3. Southern Nights, Glen Campbell, 
CAPITOL 

4. Adios Amigo, Marty Robbins, 
COLUMBIA 

5. Don't Throw It All Away, Dave & 
Sugar, RCA 

6. Paper Rosie, Gene Watson, CAPITOL 

7. She's Pulling Me Back Again, 
Mickey Gilley, PLAYBOY 

8. She's Got You, Loretta Lynn, MCA 

9. (You Never Can Tell) C'est La Vie, 
Emmylou Harris, WARNER BROS. 

10. Mockingbird Hill, Donna Fargo, 
WARNER BROS. 

SOUL SINGLES -10 Years Ago 

1. Trying To Love Two, William Bell, 
MERCURY 

2. I've Got Love On My Mind, Natalie 
Cole, CAPITOL 

3. At Midnight (My Love Will Lift You 
Up), Rufus featuring Chaka Khan, 
ABC 

4. Love Is Better In The A.M., Johnnie 
Taylor, COLUMBIA 

5. I Wanna Get Next To You, Rose 
Royce, MCA 

6. Sometimes, Facts Of Life, KAYVETTE 

7. There Will Come A Day (I'm Gonna 
Happen To You), Smokey 
Robinson, TAMLA 

8. I'm Your Boogie Man, K.C. & the 
Sunshine Band, TK 

9. Reaching For The World, Harold 
Melvin & the Blue Notes, ABC 

10. The Pride (Part 1), Isley Brothers, 
7-NECK/EPIC 
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ASCAP winners dominate 
songwriter categones. 

Burt Bacharach 
Song of the Year 
"That's What Friends Are Fo," 

Gary Bias & 
Louis A. Johnson 
Best Rhythm & Blues Song 
"Sweet Love" 

i 

! 
Jaime O'Hara 
&st Country Song 
"Grandpa (Tell Me 'Bort The Good Old Days)" 

..---' ::ys 

Stephen Sondheim's 
"Follies in Concert" 
Best Musical Cast Show Album 

Witold Lutoslawski* 
Best Contemporary Composition 
"Syrr No.3" 

American Society cf Cormposers, Authors 
ascap 
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ONTINI 
VW-hé you're in ±'-le studio, tape that's good enough is not er,cugh. Which 

is why for ten years Ampex has cont'nued pushing the potential of recorded 
scuna. Through a decade of increased fidelay eno reliab., ty, Grand Master" 456 
remains .in audio tape ob3essed wits aerformence Which is why mure top 
a'bums are recorded on Ampex tape than any atner tape AM PE in the world For Gra 2d Vhster 456, `he bear goes cn. 
Ampex Corporator. Magnetic Tape Diwsi,i,4O1 Broadway. RedwoodCi:v. CA 94063,415/3E7 -'3.303 Ampex Corporation Ore of The Signal Companies 0 

AND THE BEAT GOES ON 
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SADIO 

Warners Files Suit Against KIIS -L.A. 

Over Early Play Of New Prince Single 
ROYAL PRINCE PAINS: Warner Bros. did indeed 
file its suit against KIIS Los Angeles for playing 
Prince's "Sign 'O' The Times" early (Billboard, 
March '7). The suit was filed March 12 at the Los An- 
geles County Superior Court. It asks the court to en- 
join and restrain KIIS from playing tracks before 
being "notified in writing by W.B. that W.B. has re- 
leased to all stations promotional copies of the 
same" and from claiming that KIIS and any Gannett 
outlet have exclusive rights to broadcast its prod- 
uct. Warner Bros. is asking for $1 million in punitive 
damages. 

As was suspected, the 
Warners suit makes ref- 
erence to KIIS' early 
jump on Prince's "Pa- 
rade" album last year 
and the resulting boy- 
cott threats from many 
urban stations. One of 
the basic points of the 
suit is Warners' claim 
that KIIS' refusal to 
abide by Warners' air- 
play -date requests is jeopardizing the label's rela- 
tionships with other stations. 

KIIS spokesman Dan Acree says, "It's too early 
to tell" how KIIS will respond to the charges. 
"We've got to analyze what the charges are sup- 
posed to be." 

vox 

on since June. 

PROMOTION DEPARTMENT: Did we forget to let 
you know that Jane Shayne is the new director of 
advertising /marketing /promotion at KTWV "the 
Wave" Los Angeles? She's direct from WPIX New 
York. Another New Yorker on staff there is 
Shayne's assistant Lois Ruben, who was on the 
WXRK team ... Replacing Shayne at WPIX is 
Sandy Weinberger, who arrives from the publicity 

coordination post for 
Macy's ... The new pro- 
motion director at 
KZEW Dallas is Allen 
Lombard, while Jann 
Jenkins arrives at cross- 
town KTKS in the same 
post. 

Pat Reynolds leaves 
his afternoon post at 
KPSI "Power 101" for 
an air shift at KSDO San 
Diego. And KPSI's late - 

evening man Jay West heads for the same shift at 
KIVA "Power 105" Albuquerque, N.M. ... Watch 
for KCPW Kansas City, Mo., to hit the spring sweep 
with its first set of splashy television spots, as PD 
Dene Hallum was caught at SuperSpots in L.A. 
wrapping up the campaign. 

by Kim Freeman 

DON KELLY leaves his position as PD at AC outlet 
WYYY "Y -95" Syracuse, N.Y., to assume the same 
role at WWMX "We Mix" Baltimore. The move will 
take effect in the next few weeks, and Kelly's re- 
placement at Y -95 has yet to be named. 

MIKE BRADLEY is the new PD at adult hit outlet 
WDTX Detroit, a move up from the assistant PD 
role. Bradley's promotion follows the decision of 
former PD Jim Harper to concentrate solely on the 
morning show ... Michael Hayes is promoted to as- 
sistant PD at WHLY Orlando, Fla., while keeping 
his MD and evening drive duties. Also there, midday 
man Michael Jay gets new responsibilities as pro- 
duction director ... Mike Donovan moves from mid - 
days at WRAL Raleigh to the same shift at WBCY 
Charlotte, N.C. 

M IKE SCHAEFER resigned his post as Virgin's 
West Coast regional promotion manager. He has 
nothing but praise for the Virgin staff but says the 
job is no longer in line with his career ambitions. 
Now, we all know the formerKIIS programmer is a 
diehard Los Angeles fan and that he loves radio. 
Just to plant a seed, consider for a moment that a 
new top 40 station in Los Angeles has been the sub- 
ject of rumors for some time. H &G Broadcasting's 
KTNQ and KLVE are sitting there as the highest - 
rated Spanish outlets in the market. But keep in 
mind that top 40 hotshots Buzz Bennett and Mark 
Driscoll are now in high seats at H &G. Will they be 
able to resist entering the top 40 battle? 

At any rate, Schaefer says he is considering a 
wide range of options. He can be reached at 213 -934- 
9288. 

MALRITE'S country combo KLAC /KZLA Los An- 
geles is the other combo that's been rumored to be 
going top 40 for a long time. We've always found 
that hard to buy -and much harder now as Lee Lo- 
gan moves from the PD spot at WUSN Chicago to 
program KLAC. That leaves combo operations man- 
ager Bob Guerra more time to concentrate on the 
FM and just creates more evidence of Malrite's com- 
mitment to the country format. According to 
Guerra, Logan's arrival will see KLAC in a more 
full -service- oriented direction in hopes of maintain- 
ing the upward ratings swing the station has been 

ABOUT TOWN: WXRK New York assistant PD 
Bob Kranes was caught hanging out and hanging in 
till the wee hours during two great Gotham shows 
March 12. First, it was a packed house for Epic's 
Gregg Allman at the Ritz, then a roster of CBS folks 
long enough to fill half this column moved on to 
overtake the Lone Star balcony for two sets from 
new Epic signing the Radiators. This group calls its 
style "fish head music," and we can't offer a better 
description except that it's wild, fun rock'n'roll, and 
we're looking forward to its August debut album. 
Some NAB -goers might remember the Radiators 
from when they cleverly positioned flier- distribu- 
tors to NAB party -departers in their New Orleans 
hometown last September, to draw programmers to 
a gig. A tit of the tat to former E /P /A rock promo- 
tion man Michael Caplan for finding the group 
shortly after moving to the a &r depo. 

Meanwhile, WXRK's Madame joined us to see 
Atco singles director Bruce Tennenbaum do his im- 
prov thing over the weekend. Add to that the magic 
skills of Columbia's Paul Rappaport and comic cut- 
ups of his Epic counterpart Harvey Leeds, and we 
think we've got the cast for some kinda wonderful 
rock'n'roll movie. 

At the risk of sounding like we're on the WXRK 
payroll, we just have to rave about the station's live 
St. Patrick's Day broadcast all day from the Man- 
hattan Brewery. The spontaneity of these live 
broadcasts creates a lot of fun, and the list of art- 
ists, from Lou Gramm to the Washington Squares, 
really made the station sound like rock'n'roll head- 
quarters. 

DON'T MISS the Fat Boys' upcoming "Protect 
Yourself" condom rap on Tin Pan Apple /PolyGram. 
The nutty trio held an in- studio press conference 
last week in Gotham that drew coverage from sever- 
al local TV outlets, and a mention on Dr. Ruth's pro- 
grams. Also forthcoming from the logo is a Fat 
Boys /Mike Love version of "Wipe Out," generated 
by the Beach Boy's appearance in the Fat Boys' 
forthcoming "Disorderlies" film. 

And speaking of protecting yourself, NBC Radio 
has a three -hour, national call -in show about AIDS 
slated for April 26. The help- and -information -orient- 
ed program will feature various experts answering 
questions about the disease. 

"With Or Wìtbout You" 
From the Album "Joshua Tree" 

"Based on the past track record of the 
band in Dallas, we felt safe adding this 
new song early, particularly when you 
consider that it sounds like it has the 
most mass appeal hit potential of any- 
thing they've done so far!" 

John Roberts KEGL Dallas 

"lt is extraordinary when expectations 
are high that the goods are delivered. 
In the case of U2, not only were mine 
met, but the audiences as well. Instant 
reactions via requests and demands 
at retail!" 

Kid Leo WMMS Cleveland 

Julian 
Cope 

"World Shut Your Mouth" 
From the Album "Saint Julian" 

"World Shut Your Mouth" 
has that much needed rock 
element - if gets immediate 
response!" 
Paul Christy 
KRBE Houston 

"Immediate phone response" 
Tom Cunningham 
WPST Trenton 

"After three weeks of airplay, 
it's already top 20 in 

requests!" 
Lindsey Burdette 
Z93 Atlanta 

Billboard 
HOT 100 
moves 

to 
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Watching Out. KBLX Berkeley staffers rush in to take a listen to Patrice 
Rushen's new Arista single and album "Watch Out." Pictured, from left, at the 
quiet storm station are KBLX MD Kim Hughes, Rushen, KBLX personality Chris 
Lewis, promotion director Judy Kaneko, and personality Belle Nolan. 
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Compiled from national 

ARTIST 
radio airplay reports. 

TITLE 
LABEL 

1 1 1 5 

* * No.1 ** 
CLUB NOUVEAU LEAN ON ME 
WARNER BROS. 5 weeks at No. One 

2 3 4 5 
MODY WATLEY LOOKING FOR A NEW LOVE 

3 2 2 5 JAM 
ET JACKSON LET'S WAIT AWHILE 

4 6 18 3 
PRINCE SIGN 'O' THE TIMES 

5 4 3 5 
EXPOSE COME GO WITH ME 
ARISTA 

6 5 9 5 
THE COVER GIRLS SHOW ME 
FEVER 

7 9 14 5 AA RISTA 
FRANKLIN /G. MICHAEL I KNEW YOU WERE WAITING 

8 7 6 5 
DONNA ALLEN SERIOUS 
21 /ATCO 

9 8 16 4 
GENESIS 
ATLANTIC 

TONIGHT, TONIGHT, TONIGHT 

10 15 19 4 
KOOL & THE GANG 
MERCURY 

STONE LOVE 

11 10 11 5 
SHEILA E. HOLD ME 
WARNER BROS. 

12 17 17 5 
COMPANY B FASCINATED 
ATLAIC 

13 16 25 3 AHEIRB 
ALPERT KEEP YOUR EYE ON ME 

14 14 20 4 
MADHOUSE 6 
PAISLEY PARK 

15 18 22 3 
STEKTRA ARPOINT HE WANTS MY BODY 
EL 

16 11 10 5 ELESHIRLEY 
MURDOCK AS WE LAY 

17 23 28 3 SR NRSHIP NOTHING'S GONNA STOP US NOW 

18 22 23 4 
GEORGIO 
MOTOWN 

SEXAPPEAL 

19 20 15 5 
FREDDIE JACKSON HAVE YOU EVER LOVED SOMEBODY 
CAPITOL 

20 12 12 5 PAUL LEKAKIS BOOM BOOM (LET'S GO BACK TO MY ROOM) 

21 NEW I 1 
MADONNA LA ISLA BONITA 
SIRE 

22 38 
- 2 BEASTIE BOYS BRASS MONKEY 

23 25 - 2 
COLUMBIA 

ABBOTT I GOT THE FEELIN' (IT'S OVER) 

24 NEW Oo 1 
KIM WILDE YOU KEEP ME HANGIN' ON 

25 13 7 5 
CAMEO CANDY 
ATLANTA ARTISTS 

26 27 - 2 
THE SYSTEM 
ATLANTIC 

DON'T DISTURB THIS GROOVE 

27 28 30 3 
OMNITTA FEELS LIKE THE FIRST TIME 

NI 

28 24 26 4 
RONSTADT /J. INGRAM SOMEWHERE OUT THERE 

MCA 
L 

29 NEW 1 
ATLANTIC STARR ALWAYS 
WARNER BROS. 

30 NEW 1 
CYC NDI LAUPER WHAT'S GOING ON 
EPI 

Promotions 
ADULT CONTEMPORARY.~ 
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WBCN BASH 

WBCN Boston's 19th birthday 
came and went last week, and there 
were probably few Bostonians who 
weren't aware of it. As is the rock- 
er's tradition, former WBCN jock 
Peter Wolf dropped by to host 
birthday -eve ceremonies, but not 
with your typical "happy birthday" 
liners. In the midst of the stellar 
success of his EMI single "Come 
As You Are," Wolf hosted a Satur- 
day night "Come As You Are" par- 
ty from 8 p.m.- midnight on March 
14, with admission requirements 
being nothing more than a radio. 
Wolf was a WBCN jock in the late 
'60s, and he has returned every 
year since to do call -ins for the sta- 
tion. The commercial -free "Come 
As You Are" segment was spon- 
sored by Michelob and local retailer 
Steve's Quality Instruments, which 
benefited from top -of- the -hour 
mentions. 

Wolf has not been doing any local 
radio, so WBCN has a rare exclu- 
sive here. Granted, WBCN has ad- 
vantages being Wolf's former 
home, but his loyalty to the station 
certainly adds wisdom to the idea of 
being nice to your local artists while 
they're on the way up. 

The next day, WBCN's weekly 
classics show, "Back To The Fu- 
ture," featured some of 'BCN's 
classic jocks reminiscing about the 
old days. 

MORE RUMBLINGS 

WBCN sister rocker WXRK "K- 
Rock" New York has borrowed 
WBCN's Rock'n'Roll Rumble con- 
test and is blowing it to bigger pro- 
portions this year by tying it in with 
the New York Music Awards (spon- 
sored last year by WPLJ). 

(Continued on page 21) 

Airwaves Best 
For Teen Sales 

NEW YORK Teen -agers spent 
$52 billion last year -up from 
$49.8 billion in 1985 -and radio is 
still "unchallenged" as the most 
effective medium to reach the 13- 
19- year -old demo, according to the 
recently published Rand Youth 
Poll. The national survey exam- 
ined the monetary habits of 2,505 
boys and girls. 

In the poll, radio received "ex- 
cellent" nods from 82% of the 
teen -agers in terms of what influ- 
ences their spending. In addition 
to the $52 billion, teens set aside 
$10.7 billion in savings for future 
purchases of such durable items 
as cars, stereos, etc. And the de- 
mographic was cited as influenc- 
ing $137.1 billion worth of paren- 
tal purchases. 

According to the poll, television 
made strong gains in teen impact 
during 1986, with 50% of those 
polled giving TV an "excellent" 
rating. In 1985, only 33% of those 
surveyed gave TV the highest 
mark for its influence on their 
spending. 
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from a national sample of radio playlists. 

TITLE ARTIST 
LABEL & NUMBER'DISTRIBUTING LABEL 

1 1 2 10 

* * No. i * * 
MANDOLIN RAIN 
RCA 5087 2 weeks at No. One BRUCE HORNSBY & THE RANGE 

O 3 4 9 
LET'S WAIT AWHILE 
A &M 2906 JANET JACKSON 

O 4 7 7 
NOTHING'S GONNA STOP US NOW 
GRUNT 5109 /RCA STARSHIP 

4 2 1 14 
YOU GOT IT ALL 
MCA 52968 THE JETS 

O 13 19 6 
I'LL STILL BE LOVING YOU 
RCA 5065 RESTLESS HEART 

© 14 23 4 
I KNEW YOU WERE WAITING (FOR ME) 
ARISTA 19559 ARETHA FRANKLIN AND GEORGE MICHAEL 

7 6 5 18 WILL YOU STILL LOVE ME? 
WARNER BROS. 7 -28512 CHICAGO 

8 8 6 20 SOMEWHERE OUT THERE (FROM "AN AMERICAN TAIL") 
MCA 52973 LINDA RONSTADT AND JAMES INGRAM 

9 10 12 8 
ONLY LOVE REMAINS 
CAPITOL 5672 PAUL MCCARTNEY 

10 5 3 16 
BALLERINA GIRL 
MOTOWN 1873 LIONEL RICHE 

11 11 15 8 
SOMEONE LIKE YOU 
RCA 5105 DARYL HALL 0 18 24 4 
THE FINER THINGS 
ISLAND 728498 /WARNER BROS. STEVE WINWOOD 

I3 16 18 5 
TONIGHT, TONIGHT, TONIGHT 
ATLANTIC 7 -89290 GENESIS 

14 9 10 14 
I'LL BE ALRIGHT WITHOUT YOU 
COLUMBIA 3806301 JOURNEY 

15 7 8 11 
STOP TO LOVE 
EPIC 34 -06523 LUTHER VANDROSS 

16 19 25 6 
STONE LOVE 
MERCURY 888 292 -7 /POLYGRAM KOOL & THE GANG 0 25 40 3 
JUST TO SEE HER 
MOTOWN 6226 SMOKEY ROBINSON 

18 12 9 11 WITHOUT YOUR LOVE 
COLUMBIA 38 -06570 TOTO 

19 17 17 9 
JACOB'S LADDER 
CHRYSALIS 43097 HUEY LEWIS & THE NEWS 

20 20 16 9 TWENTY YEARS AGO 
RCA 5078 KENNY ROGERS 

21 15 11 15 
SOMEDAY 
MANHATTAN 50048 /EMI- AMERICA GLASS TIGER 

O 29 34 3 WHAT DO WE MEAN TO EACH OTHER 
A &M 2917 SERGIO MENDES 

Z3 24 29 5 LISTEN TO THE BEAT OF A HEART 
COLUMBIA 3806641 THE BURNS SISTERS BAND 

24 21 14 16 
AT THIS MOMENT 
RHINO 74403 BILLY VERA & THE BEATERS 

25 26 31 4 
AS WE LAY 
ELEKTRA 7 -69518 SHIRLEY MURDOCK 

CI 37 - 2 BABY GRAND 
COLUMBIA 3806994 BILLY JOEL FEATURING RAY CHARLES 

27 22 13 19 
THIS IS THE TIME 
COLUMBIA 3806526 BILLY JOEL 

Zó 30 - 2 DON'T DREAM IT'S OVER 
CAPITOL 5614 CROWDED HOUSE 

® 35 - 2 I GOT THE FEELIN' (IT'S OVER) 
COLUMBIA 38 -06632 GREGORY ABBOTT 

30 23 22 8 
RESPECT YOURSELF 
MOTOWN 1876 BRUCE WILLIS 

31 28 21 20 SHAKE YOU DOWN 
COLUMBIA 38 -06191 GREGORY ABBOTT 

32 27 20 14 
OPEN YOUR HEART 
SIRE 7-28508 /WARNER BROS. MADONNA O NEW 1 SAME OLE LOVE (365 DAYS A YEAR) 
ELEKTRA 769484 ANITA BAKER 

34 34 26 19 
CAUGHT UP IN THE RAPTURE 
ELEKTRA 769511 ANITA BAKER 

35 31 27 15 
ALL I WANTED 
MCA 52958 KANSAS 

36 39 - 2 HOLD ME 
PAISLEY PARK 7-28580 /WARNER BROS. SHEILA E. 

37 36 30 22 LOVE IS FOREVER 
JIVE 1-9540 /ARISTA BILLY OCEAN 

38 38 32 21 STAY THE NIGHT 
ELEKTRA 769506 BENJAMIN ORR 

39 33 33 4 
I WANNA GO BACK 
COLUMBIA 38 -06569 EDDIE MONEY 

4O NEW 1 
ALWAYS 
WARNER BROS. 7 -28455 ATLANTIC STARR 

OProducts with the greatest airplay gains this week. Videoclip availability. Recording Industry 
Assn. Of America (RIAA) certification for sales of 1 million units. RIAA certification for sales of 
2 million units. 

16 BILLBOARD MARCH 28, 1987 

www.americanradiohistory.com

www.americanradiohistory.com


NEW YORK CELEBRATES ITS MUSIC! 
OMNIBUS PRODUCTIONS IN COOPERATION WITH 

IOW MC pos 
PRESENTS 

ALSO 

THE 1J87 NEW V4DI2I MUSIC AWAIIDS 
THE NOMINEES: 

GREGORY ABBOTT 
COLONEL ABRAMS 
LAURIE ANDERSON 
ANTHRAX 
ASHFORD & SIMPSON 
AZTEC TWO -STEP 

BAD BRAINS 
BEASTIE BOYS 
BEAT RODEO 
"BEEHIVE" 
PAT BENATAR 
LARRY BLACKMON 
RUBEN BLADES 
ART BLAKEY & 

THE JAZZ MESSENGERS 
KURTIS BLOW 
PEGGY BLUE 

BOB BORTNICK 
THE BURNS SISTERS 

DAVID BYRNE 

CAMEO 
CAROLLING CAROLLERS 
BETTY CARTER 
CASSELBERRY & DUPREE 

CHANDLER 
WILLIE COLON 
JOHNNY COPELAND 
RANDY COVEN 
THE CRUMSUCKERS 
CELIA CRUZ 

DANCING HOODS 
MILES DAVIS 
RAINY DAVIS 

THE DEL -LORDS 
RICK DERRINGER 
PAT DI NIZIO 
GIL EVANS 

THE FANTASTICKS" 
MICHAEL FEINSTEIN 
JOSE FELICIANO 
ANTON FIER 

FORCE MD'S 
FULL FORCE 

NEIL GERALDO 
PHILLIP GLASS 
GOLDEN PALOMINOS 
ROSCOE GORDON 
JUDY GORMAN- JACOBS 
KIT HAIN 
JOHN HAMMOND, JR. 

LIONEL HAMPTON & 

HIS ORCHESTRA 
DEBBY HARRY 
"HAVE I GOT A GIRL FOR YOU" 
"HOME OF THE BRAVE" 
CISSY HOUSTON 
WHITNEY HOUSTON 
BILLY IDOL 
FREDDIE JACKSON 
JOE JACKSON 
JET BLACK BERRIES 

BILLY JOEL 
GRACE JONES 
ORAN "JUICE" JONES 
STANLEY JORDAN 
JOSIE KUHN 
"LADY DAY AT 

THE EMERSON BAR & GRILL" 

PRESENTERS INCLUDE: 
GREGORY ABBOTT, CAMEO, MARSHALL CRENSHAW 
THE DEL -LORDS, RICK DERRINGER, JOE FRANKLIN, 
FULL FORCE, GARLAND JEFFRIES, ORAN "JUICE" JONES 
LISA LISA, JOHN LURIE, MEATLOAF, MEL'ISA MORGAN, 
YOKO ONO, PRICE -SULTON BAND, THE RAMONES, 
KRISTI ROSE, RUN -D.M.C., JULES SHEAR, SUZANNE VEGA 
plus 92.3 FM K -ROCK air personalities 
THE ROCK & ROLL MADAME, 
MEG GRIFFIN, 
MARC "THE COPE" COPPOLA, 
ROBERT BENJAMIN, BOB WAUGH, 
VIN SCELSA, JIMMY FINK, 
TONY PIGG, MARIA MILITO, 
and surprise guests! 

CYNDI LAUPER 

CHRISTINE LAVIN 
MEL LEWIS ORCHESTRA 
LISA LISA & CULT JAM 
"LITTLE SHOP OF HORRORS" 
L.L. COOL J 

LOUNGE LIZARDS 
JOESKI LOVE 
JOHN LURIE 

TAJ MAHAL 
"MAMA I WANT TO SING" 
THE MANHATTANS 

DAVID MASSENGILL RUN -D.M.C. 
CARMEN MCCRAE HELEN SCHNEIDER 
"ME AND MY GIRL" BRIAN SETZER 
MUFONGO PAUL SHAFFER & 

EDDIE MONEY THE LATE NIGHT BAND 
MELBA MOORE SHANNON 
MEL'ISA MORGAN "SHE'S GOTTA HAVE IT" 
MURPHY'S LAW JANIS SIEGEL 
THE NAILS RUSSELL SIMMONS 
"NUNSENSE" PAUL SIMON 
THE ORDINAIRES THE SMITHEREENS 
PE DE BOI RONNIE SPECTOR 
THE PERSUASIONS SPYRO GYRA 
PETER PAUL & MARY PETER STAMPFEL & 

BUSTER POINDEXTER & THE BOTTLECAPS 
THE BANSHEES OF BLUE SYD STRAW 

PRICE -SULTON BAND STRAY CATS 
ARTHUR PRYSOCK STREET THE BEAT 
TITO PUENTE MAXINE SULLIVAN 
ROBBIE RADCLIFFE SURREAL MCCOYS 
FONDA RAE TALKING HEADS 
THE RAMONES THEY MIGHT BE GIANTS 
THE RAUNCH HANDS GREG TROOPER BAND 
THE REAL ROXANNE "TRUE STORIES" 
LOU REED SOOZIE TYRELL 

REGINA UPTOWN HORNS 
STEVE REICH DAVID VAN TIEGHEM 
MAX ROACH LUTHER VANDROSS 
THE ROCHES BEN VAUGHN COMBO 
SONNY ROLLINS SUZANNE VEGA 
KRISTI ROSE & WHISTLE 

THE MIDNIGHT WALKERS WHODINI 
ROBERT ROSS JULIE WILSON 
RON ROYAL ZEBRA 
RICK RUBIN JOHN ZORN 

FEATURING A SPECIAL 
GUEST SET BY LOU REED 

ALSO PERFOMANCES BY: 

THE SMITHEREENS, 
RONNIE SPECTOR, 

THE NAILS, KRISTI ROSE & 
SATURDAY, APRIL 4TH THE MIDNIGHT WALKERS, 

BEACON THEATER K -ROCK & ROLL RUMBLE WINNER 

74TH & BROADWAY, N.Y.C. 
and others 

to be announced! 

Tickets available at Beacon theater box office and select ticketron outlets. 
To charge tickets by phone call TELETRON (212) 947 -5850. 

For artist updates and to order preferred industry tickets call New York Music Awards (212) 265 -2238. 
Marilyn Lash, Director Robbie Woliver, Director 

New York Music Awards, Inc. 1576 Broadway, Suite 308, N.Y.C. 10036 

New York Music Awards is a trademark of New York Music Awards, Inc. 
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Sneer's Lookin' At You. WXRK New York gets sneered at, exclusively, as Billy 
Idol stops by to give the afternoon drive slot an exclusive interview. Idol took his 
sneer to the air or the "K -Rock Meg Griffin Show." Standing to Idol's left is 
WXRK MD Bob Kranes. 

Country On The Roof. WFMS Indianapolis puts Sawyer Brown en the Roof as 
i: kicks off its "Country at the Roof" series. The Roof Grand Ballroom was the 
Indianapolis home to big bands in the '30s and '40s. Closed since 1871, WFMS 
hosted the first country concert since its recent renovation. From left are Sawyer 
Brown's Greg Hubbard, Joe Smyth, Bobby Randall, Mark Miller, and Jim 
Schoelton; WFMS morning man J.D. Cannon; and WFMS afternoon man Charlie 
Morgan. 

Blessed Bow. WNBC New York asked for a little divine help, as it kicked off 
the nighttime "Alan Colmes Show" with both a rabbi and a priest to give their 
blessings. Since the debut, Colmes has moved to the WNBC afternoon drive 
slot (see Vox Jox, March 21). Pictured, from left, are Rabbi Joseph Potasnik, 
the show's producer Roland Woerner, Cousin Brucie Morrow, the Rev. Kevin 
Ashe, and veteran top 40 vox Dan Ingram. Alan Colmes is shown seated. 

Exile On Main Street. KJNE Waco, Texas, makes Exile at home on main street 
as the station welcomes the group to the Waco area The band was making a 

stop on its Southwestern concert tour. From left are KJNE MD John Swan, 
Exile's J.P. Pennington, KJNE morning air personality Robin Clark, and Exile's 
Lee Carol and Sonny Lemaire. 

WCBS' Kool Team. It's a different IKool & the Gang as WCBS -FM New York 
teams up with "Kool" James J.T. Bell and former N.Y. Jets running back Bruce 
Harper for a celebrity benefit basketball game. Proceeds from the event were 
donated to the Tomorrow's Children's Fund for children with cancer and serious 
blood disorders. From left are WCBS morning mar Harry Harrison, Bell. and 
Harper. 

Avedon Eyes WFNX. Internationally 
famous photographer Richard Avedon 
frames WFNX Boston's arts and 
entertainment editor Henry Santoro, 
as the two discuss the photographer's 
latest show. Avedon, left, told the 
progressive rocker's listeners what it 

was like traveling the American West 
to capture the faces of America. 

Slippery Pitch. No one is checking the pitcher's glove as "Slippery When Wet" 
Jon Bon Jovi pitches in to help WYNF Tampa, Fla., raise money for local 
charity. WYNF helped the local McDonald's Training Center sponsor the benefit 
softball game which drove home $10,000. From left are McDonald's Harry Falk, 
Bon Jovi, and WYNF evening air personality Charlie Logan and assistant PD 
Ron Diaz. 
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BMI 

Your BMI "blanket" license 
agreement gives you unlimited 
access to over 1,500,000 songs, 
created by more than 50,000 
songwriters and composers. It also 
eliminates the time consuming 
and expensive process of 
negotiating with individual 
copyright owners for each 
piece of music your station 
wishes to use. For almost 50 
years, BMI has consistently 
delivered the high -quality music 
that has helped broadcasters 
achieve top ratings. Your license to the world's greatest music 
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Billboard. 
FOR WEEK ENDING 
MARCH 28, 1987 POWER PLAYLISTS. 

PLATINUM -Stations with a weekly cume 
audience of more than 1 million. 

GOLD-Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER -Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

New York 

IrVP J -foi RADIO 

P.D.: Larry Berger 
I 2 Club Nouveau, Lean On Me 
2 1 The lets, You Got It All 
3 4 LRonstadt/J.Intram, Somewhere Out Th 
4 3 Bon Jovi Livin' On A Prayer 
5 5 Expose, Come Go With Me 
6 13 Starship, Nothing's Gonna Stop Us Now 
7 18 Janet Jackson, Let's Wait Awhile 
8 10 Genesis, Tonight, Tonight, Tonight 
9 8 Huey Lewis 8 The News Jacobs Ladder 

10 14 The Cover Girls, how Ale 
Il 11 Beastie Boys, (You Gotta) Fight For Y 

12 6 Bruce Willis, Respect Yourself 
13 12 Billy Vera 8 The Beaters, At This Mom 
14 19 Aretha Franklin 8 George Michael I K 

15 16 Paul Lekakis, Boom Boom (bet's Go Bac 
16 15 Shirley Murdock, As We Lay 

All - Europe, The Final Countdown 
18 22 Prince, Sign' 0' The Times 

Al9 - Bruce Hornsby & The Range, Mandolin R 

20 9 Chicago, Will You Still Love Me? 
21 7 Georgie Satellites, Keep Your Hands T n 17 Lionel Richie, Ballerina Girl 
n 28 Madonna, La Isla Bonita 
24 24 Giggles, Love Letter 
25 27 Lou Gramm, Midnight Blue 

AM - Jody Watley, Looking For A New Love 
27 26 Stacey Q, We Connect 

A28 Crowded House Don't Dream Its Over 
29 21 Dead or Alive, Brand New Lover 
38 IX Kool 8 The Gana, Stone Love 
A - Wang Chung, Let's Go! 

29 29 
30 30 
31 31 
32 32 
33 33 
34 34 
35 35 
36 36 
37 37 
38 38 

Herb Alpert Keep Your Eye On Me 
Peter Wolf Come As You Are 
Madonna, Open Your Heart 
Five Star, If I Say Yes 
Communards, Don't Leave Me This Way 
The Jets, You Got It All 
Lionel Richie Ballerina GAI 
U2, With Or Without You 
Company B, Fascinated 
Phil Foanee, Ain't Nothin' But A Hous 

dUIITI F/A 
New York P.D.: Scott Shannon 

1 2 Club Nouveau, Lean On Me 
2 1 The Jets, You Got It All 
3 3 LRonstadt /l.lneram, Somewhere Out Th 
4 4 Bon lori Lrvin' On A Prayer 
5 5 Bruce Willis, Respect Yourself 
6 16 Starship, Nothing's Gonna Stop Us Now 
7 13 Janet Jackson, Let's Wait Awhile 

B IB Huey Lewis 8 The News, Jacob's Ladder 
9 6 Buste Boys, (You Gotta) Fight For Y 

IO 12 Expose, Come Go With Me 
Il Il Paul Lekakis, Boom Boom (Let's Go Bac 
12 17 Genesis, Tonight, Tonight, Tonight 
13 15 The Cover Girls Show Me 
14 14 Dead a Alive Brand New Lover 
15 18 Europe, The Final Countdown 
16 23 Prince, Sign '0' The Times 
17 20 Bruce Hornsby 8 The Range Mandolin R 

18 21 Aretha Franklin 6 e Michael, I K 

19 7 Chicago Will You Still ove Me? 
20 9 Shirley Murdock, As We Lay 
21 19 Billy Vera 8 The Beaters, At This Mom 
22 27 Madones La Isla Bonita 
23 8 Georgia Satellites, Keep Your Hands T 

24 22 Lionel Richie, Ballerina Girl 
25 28 Wang Chung, Let's Go! 
26 29 Beastie Boys Brass Monkey 
27 30 Psychedelic Furs, Heartbreak Beat 
28 24 Cameo Candy 

A29 - Jody Watley, Looking For A New Love 
30 EX U2, With Or Without You 
A - Paul Simon, You Can Call Me Al 
A - Poison, Talk Dirty To Me 

VII S 
AM 

L 
891 

Chicago P.D.: John Gehron 
1 4 Starship Nothing's Gonna Stop Us Now 

2 I Crowded House, Don't Dream It's Over 
3 3 Genesis Tonight, Tonight, Tonight 
4 5 Bruce Hornsby & The Range, Mandolin R 

5 2 L.Ronstadt /l.fngram, Somewhere Out Th 
6 9 Steve Winwodd The Finer Things 
7 6 Huey Lewis & The News, Jacobs Ladder 
8 7 Anita Baker, Caught Up In The Rapture 
9 8 Madonna Open Your Heart 

10 10 Journey, I'll Be Alright Without You 
11 11 Tina Turner, What You Get Is What You 
12 13 Lou Gamm, Midnight Blue 
13 12 Peter Gabriel, Big Time 
14 14 REO Speedwagon, That Ain't Love 

16 17 Are 

Wang Chang, g let's 
Aretha Franklin L George Michael, I K 

17 15 The Pretenders, My Baby 
18 16 Lionel Rkhle, Ballerina Girl 
19 25 Chicago, If She Would Have Been Faith 
20 26 Survivor, How Much Love 

A22 
29 

Fleetwood Mc BigFbu e 
I Know What I - 

23 19 Chicago, Will You Still Love Me? 
24 22 Billy Vera 8 The Beaters, At This Mom 
25 27 Bryan Mama, Heat Of The Night 

026 - Cutting Crew, (I Just) Died In Your A 
A27 - Madonna La Isla Bonita 

28 23 Gregory Abbott, Shake You Down 
29 24 Glass Tiger, Someday 

A30 - The Robed Gay Band, Smoking Gun 

Chicago P.D.: Buddy Scott 
1 1 Club Nouveau, Lean On Me 

2 2 Dead or Alive Brand New Lover 
3 3 Starship, Nothing's Gonna Stop Us Now 
4 4 Expose, Come Go With Me 
5 5 Janet Jackson, Let's Wait Awhile 
6 6 Peter Gabriel Big Time 
7 7 Huey Lewis L The News, Jacob's Ladder 
8 8 Shirley Murdock, As We Lay 
9 9 Genesis Tonight, Tonight, Tonight 

10 10 Paul Lekakis, Boom Boom (Lets Go Bac 
Il 11 Stacey We Connect 
12 12 Donna len, Serious 

13 13 Bruce Hornsby B The Range, Mandolin R 

14 14 Aretha Franklin B George Michael, I K 

15 15 Bruce Willis, Respect Yoursell 
16 16 Tina Turner, What You Get Is What You 
17 17 Wang Chung, Let's Go! 
18 18 Madonna La Isla Bonita 
19 19 Prince, Sign '0' The Times 
20 20 Chicago Will You Still Love Me? 
21 21 Samantha Fox, Touch Me (I Want Your B 

22 22 Bangles Walking Down Your Street 
23 23 Kool B the Gang Stone Love 
24 24 Crowded House, Don t Dream It's Over 
25 25 Ready For The Worts, Love You Down 
26 26 Mel 8 Kim, Showing Out (Get Fresh At 
27 27 Glenn Medeiros, Nothing's Gonna Chang 
29 28 Freddie Jackson, Have You Ever Loved 

KIISMl2] 

AM 1180 

Los Angeles P.D.: Steve Rivers 
1 

2 
3 
4 
5 
6 
7 

8 
9 

10 

11 

13 

14 
15 
16 

17 

19 

20 

?2 

7 

10 

19 
15 
24 

21 17 
22 26 
23 18 

24 30 
25 29 

ñ m 
28 34 
29 32 

32 IX 
33 

A31 
EX 

35 33 
A - 
A - 
A - 
A - 

GOLD 

Boston 

Janet Jackson, Let's Wait Awhile 
Expose, Come Go With Me 
Genesis, Tonight, Tonight, Tonight 

Clubs Nouveau, 
amSoM where Out Th 

Starship, Nothing's Gonna Stop Us Now 
Bruce Hornsby 8 The Range, Mandolin R 

Bustle Boys, (You Gotta) Fight For Y 

Wang Chung, Let's Go! 
Aretha Franklin & George Michael, I K 

Georgic, Sexappeal 
Shirley Murdock, As We Lay 
Crowded House, Don't Drum It's Over 
Jody Watley, Looking For A New Love 
The Jets You Got It All 

Cameo, 
Jets, 

Bangles, Walking Down Your Street 
Europe The Final Countdown 
Peter Gabriel Big Time 
Psychedelic Curs, Heartbreak Beat 
Duran Duran, Skin Trade 
Kool 8 The Gang, Stone Love 
Dead or Alive, Brand New Lover 
Cyndi Louper, What's Going On 

ipsway, The Honeythief 
Lou Gramm, Midnight Blue 
Bon Jodi Lion' On A Prayer 
Chris DeBurgh, The Lady In Red 
Tina Turner, What You Get Is What You 
Madonna, Open Your Heart 
Cutting Crew, (I Just) Died In Your A 
Robbie Mil, Dominoes 
Boston, Can'tcha Say (You Believe In 
U2, With Or Without You 
Chicago, Will You Still Love Me? 
Kim Wilde, You Keep Me Hanging 
Lionel Richie Se La 
Peter Wolf, Come As You Are 
Bryan Adams, Heat Of The Night 

26 28 
27 33 
28 30 
29 31 

30 32 
31 34 
32 35 
33 36 

A39 - 
A35 - 
A36 - 

A - 
EX EX 

A - 

Lou Gramm, Midnight Blue 
Cutting Caw (I Just) Died In Your A 
Herb Alpert keep Your Eye On Me 
Starpoint 

Alpert, 
Wants My Body 

The Breakfast Club, Right On Track 
Cyndi Louper, What's Going On 
Madonna, La Isla Bonita 
Glenn Medeiros, Nothing's Gonna Chang 
U2, With Or Without You 
Thompson Twins, Get That Love 
Huey Lewis & The News, I Know What I 

Peter Wolf Come As You Are 
Madonna, Where's The Party 
Fleetwood Mac, Big Love 

gegv 
Washington P.D.: Chuck Morgan 

1 5 Janet Jackson, Let's Wait Awhile 
2 1 Club Nouveau, Lean On Me 
3 4 Eddie Money, I Wanna Go Back 

4 10 Starship, Nothing's Gonna Stop Us Now 
5 6 Glenn Medeiros, Nothing's Gonna Chang 
6 2 Bon Jovi, Livin' On A Prayer 
7 12 Bruce Hornsby 8 The Range, Mandolin R 

B B Genesis, Tonight Tonight, Tonight 

9 9 Journey, l'II Be Alright Without You 
10 13 Peter Gabriel, Big Time 
11 Il Chico DeBarge Talk To Me 
12 18 Dead or Alive, Brand New Lover 
13 22 Steve Winwood, The Finer Things 
14 14 Duran Duran, Skin Trade 
15 16 Hipsway, The Honeythief 
16 17 Europe, the Final Countdown 
17 19 Bangles Walking Down Your Street 
18 20 Wang Chung, Let's Go! 
19 21 Aretha Franklin & George Michael, I K 

20 24 
Ch 

ing 
B rgh,IThestLdy 

IRed Your A 

22 25 Lou Gramm, Midnight 
Lady 

23 27 Poison, Talk Dirty To Me 
24 28 Expose Come Go With Me 
25 29 Glass Tiger, I Will Be There 
26 EX Survivor, How Much Love 
27 EX Madonna, La Isla Bonita 
28 EX Prince, Sign '0' The Times 

A29 - Pseudo Echo Living In A Dream 
30 EX U2, With Or Without You 

A - Bryan Adams, Heat Of The Night 
A - Beastie Boys, Brass Monkey 
A - Jody Watley, Looking For A New Love 
A - Crowded House, Don t Dream Its Over 

EX EX Ratt, Dance 
EX EX Kool B The Gang, Stone Love 

Atlanta P.D.: Bob Case 
1 1 Club Nouveau, Lean On Me 

2 2 Bruce Hornsby 8 The Range, Mandolin R 

3 3 Janet Jackson, Let's Wait Awhile 
1 4 LRonstadl /J.Ingram Somewhere Out Th 
5 6 Starship, Nothing's donna Stop Us Now 
6 7 Genesis, Tonight, Tonight, Tonight 
7 8 Europe The Final Countdown 
6 10 Wang Chung, Let's Gol 
9 11 Crowded House, Don't Dream It's Over 

10 12 The Robert Cray Band, Smoking Gun 
11 13 Expose, Come Go With Me 
12 17 Aretha Franklin B George Michael, I K 

13 14 Hipsway, The Honeythief 
14 15 REO Sppeeeeddwivagque That Ain't Love 
15 18 Steve Winwood The The Things 
16 19 Lou Gramm, Midnight Blue 
17 16 Cameo, Candy 
18 20 Bangles, Walking Down Your Street 
19 21 Chris DeBurgh, The Lady In Red 
20 22 Prince Sign 0' The Times 
21 23 Peter Waif Come As You Are 
22 24 Patty Smyth, Never Enough 
23 25 CuNmg Crew, (I Just) Died In Your A 

24 27 Robbie Nevil, Dominoes 
25 31 Poison, Talk Dirty To Me 
26 28 Simply Red, The Right Thing 
27 29 Panachait, Fool In Love 
28 30 Boston, Can'tcha Say (You Believe In 
29 33 The Breakfast Club, Right On Track 
30 32 Jody Watley, Looking For A New Love 
31 34 Julian Cope World Shut Your Mouth 
32 35 Shirley Murdock As We Lay 
33 36 Cyndi Lauper, What's Going On 
34 EX Madonna, La Isla Bonita 
35 EX U2, With Or Without You 
36 EX Chicago, If She Would Have Been Faith 
37 EX George, Sexappeal 
38 EX Psychedelic Furs, Heartbreak Beat 
A - Bryan Adams, Heat Of The Night 
A - Fleetwood Mac, Big Love 
A - Paul Simon, You Can Call Me Al 
A - Huey Lewis & The Nevis, I Know What 1 

A - Tina Turner, What You Get Is What You 

5 2 Bon lovi, Liais' On A Prayer 
6 7 Crowded House, Don't Dream It's Over 
7 6 Dead or Alive, New Lover 
8 13 Genesis, Tonight Tonight, Tonight 
9 8 Beastie Boys (You Gotta) Fight For Y 

10 11 Europe, The final Countdown 
Il 9 Huey Lewis 8 The News, Jacob's Ladder 
12 20 Expose Come Go With Me 
13 15 Wang Chung Let's Go! 
14 18 Bmce Hornsby 8 The Range, Mandolin R 

15 16 Tina Turner, What You Get Is What You 
16 12 Peter Gabriel Big Time 
17 25 Aretha Franklin B George Michael I K 

18 26 Paul Lekakis, Boom Boom (Let's Oo Bac 
19 27 Stacey Q, We Connect 
20 21 Georgia Satellite, Battleship Chains 
21 29 New Order, Bizarre Love Triangle 
22 23 Los Lobes, Set Me Free Rosalie 
13 24 The Barhusters (Joan Jett), 
24 10 The lets, You Got It All 
25 33 The Robert Cray Band, Smoking Gun 
26 28 Boston Can'tcha Say (You Believe In 
27 31 Peter 

Boston, 
As You Are 

28 36 Bangles, walking Down Your Street 
29 37 Jody Waller, Looking For A New Love 
30 35 Madonna, G Isla Bonita 
31 34 Glenn Medeiros, Nothing's Gonna Chang 
32 40 World Party, Ship Of Fools (Save Me F 

33 38 Glass Tiger, I Will Be There 
34 39 Fresh For 
35 EX The Breakfast Club, Riight On Track 

y 

36 EX Cutting Crew, (I Just) Died In Your A 
37 EX Cyndi Laurier What's Going On 
30 EX Poison, Talk Dirty To Me 

A39 - Beastie Boys, Brass Monkey 
40 EX Ra Dance 

A - Mac, Big Love 
A - U2, With Or Without You 
A - Lionel Richie, Se La 
A - Chris DeBurgh, The Lady In Red 
A - Thompson Twins, Get That Love 

100FM 
P.D.: Sunny Joe White 

1 1 Janet Jackson, Let's Wait Awhile 
2 2 Club Nouveau, Lean On Me 
3 4 Starship, Nothing's Gonna Stop Us Now 
4 7 Aretha Franklin B Gsorua Nichael, I K 
5 5 Tina Turner, What You Get Is What You 
6 6 Cameo, Candy 
7 10 Crowded House Don't Dream It's Over 
8 13 Expose, Come do With Me 
9 9 Europe, The Final Countdown 

10 II Chris DeBurgh, The Lady In Red 
11 12 Hpsway, The Honeythiet 
12 18 Wang Chung, Let's Go! 
13 15 Genesis Tonight, Tonight, Tonight 
14 16 Paul Lekakis, Boom Boom (Let s Go Bac 
IS 17 Shirley Murdock, As We Lay 
16 19 Kool & The Gang Stone Love 
17 30 Jody Watley, Looking For A New Love 
18 32 Steve Winwood, The Finer Things 
19 21 World Parry, Ship Of Fools (Save Me F 

20 22 Lou Gramm, Midnight Blue 
21 24 Peter Wolf, Come As You Are 
22 EX Cyndi Louper, What's Going On 
23 EX Simply Red, the Right Thing 
24 25 The Bum Sisters' Band, Listen To The 
25 26 Harts Alpert, Keep Your Eye On Me 
26 27 Donna Alen, Serious 
27 28 The Barhusters (Joan Jett), 
23 29 Eight Seconds, Kiss You (When It's Da 
29 34 Bangles Walking Down Your Street 
30 31 Rabbiepefleedviwl, 

BDoonminoes 31 
35 GlasssTiger, I Will Be 

That Love 

33 EX Psychedelic Furs, Heartbreak Beat 
34 EX Georgic, Sexappeal . 

35 EX Survivor, How Much Love 
A - Madonna, La Isla Bonita 
A - Prince, Sign '0' The Times 
A - Lionel Richie, Se La 
A - Glenn Hedeiros, Nothing's Gonna Chang 
A - Boston, Can'tcha Say (You Believe In 
A - Peter Gabriel /Kate Bush Don't Give U 

A - Bryan Adams, Heat Of The Night 
A - Sergio Mendes, What Do We Mean 

EX EX The Cover Girls, Show Me 
EX EX Freddie Jackson, Have You Ever Loved 
EX EX Cutting Crew, (I Just) Died In Your A 
EX EX Run -D.M C., It's Tricky 
EX EX Pseudo Echo, Uviegq In A Dream 
EX EX Luther Vendras ( Gegory Nines), 
EX EX Gregory Abbott, I Got he Feelin' (Il 
EX EX Carey Hart, Dancing With My Mirror 
EX IX Chicago If She Would Have Been Faith 
EX EX U2, With Or Without You 
EX IX Poison, Talk Dirty To Me 
IX EX The Robert Cray Band, Smoking Gun 
EX EX The Breakfast Club, Right On Track 

98! 
,jtAU-fM 

Philadelphia P.D.: Scott Walker 
I I Starship, Nothing's Gonna Stop Us Now 

2 4 Club Nouveau, Lean On Me 
3 5 Shirley Murdock, As We Lay 
4 2 Expose Come Go With Me 

ac 5 6 Brace Hornsby B The Range, Mandolin R 

6 7 Janet Jackson, Let's Wait Awhile 
7 9 Genesis Tonight Tonight, Tonight 

8 17 Aretha Franklin t George Michael, I K 

9 it Keel 6 The Gang Stone Love 
10 13 Europe, The Final Countdown 
11 3 LRonstadt/l.legram Somewhere Out Th 
12 15 Wang Chung, Let's do! 
13 16 Tina Turner What You Get Is What You 
14 18 Rabbie Nevit, Dominoes 
25 19 Lou Gramm, Midnight Blue 
16 24 Prance, Sign '0' The Times 
17 20 The Barhusters (Jun Jett), 
18 21 Cameo Candy 
19 23 Jody Batley, Looking For A New Love 
20 27 Crowded House Don t Dream It's Over 
21 22 Sammy Hagar, Winner Takes It All 
22 25 REO Speedwagon That Ain't Love 
23 26 Glass Tiger, I Will Be There 
24 30 Cutting Crew, Il Just) Died In Your A 
25 28 Geor ie, Sexappeal 
26 31 The Cover Girls, Show Me 
27 29 Peter Wolf, Come As You Are 
28 33 Steve Winwood, The Finer Things 
29 32 Ratt, Dance 
30 36 Donna Alen, Serious 
31 38 Smokey Robinson, Just To See Her 
32 34 Boston, Can'tcha Say (You Believe In 
33 35 Hipsway, The Honeythief 
34 39 Gregory Abbott I Got The Feelin' (It 
35 37 Cyndi La per, What's Going On 
36 40 Bangles, Walking Down Your Street 
37 EX U2,eWith Or You 

My 
Smoking 

38 EX 

40 
39 

EX 

EX 
TThe 

Robert 
e ast Club, Right OnnTr Track 

A - Lionel Richie Se La 
A - Simply Red, the Right Thing 
A - Herb Alpert Keep Your Eye On Me 
A - Thompson 

Alpert, 
Get That Love 

A - Julian Cope, World Shut Your Mouth 
EX EX Survivor, How Much Love 
EX EX Chicago, If She Would Have Been Faith 
EX EX Night Ranger, The Secret Of My Succes 

Tampa 0.M.: Mason Dixon 
1 1 Starship, Nothing's Gonna Stop Us Now 
1 6 Club Nouveau, Lean On Me 
3 2 Bruce Hornsby A The Range, Mandolin R 

4 10 Expose, Came Go With Me 
5 5 Janet Jackson, Let's Wait Awhile 
6 II Genesis, Tonight Tonight, Tonight 
7 3 Bon Jovi Livin On A Prayer 
8 4 Beastie Boys- (You Gotta) Fight For Y 

9 9 Europe, The Final Countdown 
10 16 Kool 8 The Gang, Stone Love 
11 7 LRonstadl /l.legam Somewhere Out Th 
12 20 Cutting Crew (I Just) Died In Your A 
13 8 Journey, I'll de Alright Without You 
14 15 Eddie Moron, I Wanna Go Back 
15 18 The Robert Cray Band, Smoking Gun 
16 19 Aretha Franklin 8 George Michael I K 

17 26 Paul Lekakis, Boom Boom (Let's 
Michael, 

Bac 
Ill 28 Beastie Boys, Brass Monkey 
19 23 Cyndi Louper, What's Going On 
20 22 Peter Wolf, Come As You Are 
21 21 Hipsway, he Honeythief 
n 24 Boston, Can'tcha Say (You Believe In 
23 
24 25 San Iles Walking 

Down Your Street 

25 29 Prince, Sign 0' The Times 
26 30 Kenny Loggia, Meet Me Half Way 

A27 - Bon tom, Never Say Goodbye 
A28 - Crowded House, Don't Dream It's Over 

29 EX U2, With Or Without You 
A30 - Glenn Medeiros, Nothing's Gonna Chang 

A - Chicago, If She Would Have Been Faith 
A - Lou Gramm, Midnight Blue 
A - Bryan Adams, Heat Of The Night 

IX EX Poison, Talk Dirty To Me 
IX EX Jody Watley, Licking For A New Love 

d95TICFM 
Hartford P.D.: Lyndon Abell 

1 1 Club Nouveau, Lean On Me 
2 5 Starship, Nothing's Conne Stop Us Now 
3 4 Janet Jackson, Let's Wait Awhile 
4 3 Expose, Come Go With Me 
5 2 The Jets, You Got It All 
6 6 Genesis Tonight, Tonight, Tonight 
7 7 Bruce Hornsby g The Range, Mandolin R 

8 10 Crowded House, Don't Dream It's Over 
9 12 Wang Chung, Let's Go! 

10 18 Jody Watley, Looking For A New Love 
II 11 Dead or Alice Brand New Lover 
12 8 Bruce Willis Respect Yourself 
13 15 Aretha Franklin IL George Michael, I K 

14 16 Hipsway, The Honeythief 
15 14 Duran Duran Skin Trade 
16 23 Prince, Sign i0' The Times 
17 22 Robbie Nead, Dominoes 
18 20 Tina Turner, What You Get Is What You 
19 21 Donna Allen Serious 
20 17 Ready For The Worts, Love You Down 
21 24 Keel The Gang, Stone Love 
n 25 Bangles Walking Down Your Street 
23 27 Steve 

Bangles, 
The Finer Things 

24 26 Simply Red, The Right Thing 
25 29 Company B, Fascinated 

Ifewit 
B94fM 

Pittsburgh P.D.: Jim Richards 
1 2 Genesis, Tonight, Tonight Tonight 
2 1 Club Nouveau Lean On Mn 
3 4 LRonstadt /J.ingram, Somewhere Out Th 
4 5 Bruce Horns B The Range, Mandolin R 

5 6 Europe, The Final Countdown 
6 9 Aretha Franklin 8 George Michael, I K 

7 10 Expose, Come Go With Me 
8 13 Lou Gramm, Midnight Blue 

3 Starship, Nothing's Gonna Stop Us Now 
16 Steve Winwood, The Finer Things 
14 Wang Chung, Let's Go! 

7 Eddie Money, I Wanna Go Back 
8 Stacey Q, We Connect 

It Janet Jackson, Let's Wait Awhile 
15 Bon Jovi, Liviñ On A Prayer 
26 Madonna, La Isla Bonita 
22 Bangles Walking Down Your Street 
23 Crowded House, Don't Dream It's Over 
24 Run -D.M.C., It's Tricky 
12 Bruce Willis, Respect YourseA 
29 Prince, Sign '0' The Times 
30 Paul Lekakis, Boom Boom (Let's Go Bac 
27 Survivor, How Much Love 
18 Huey Lewis B The News Jacob's Ladder 
20 Journey, I'll Be Alright Without You 
19 Peter Gabriel, Big Time - Cutting Crew, (I Just) Died In Your A 
28 The lets, You Got It All - B an Adams Heat Of The Night 

EX 1 Watley, 
Adams, 

For A New love 
A - Koo 8 The Gang, Stone Love 
A - Fleetwood Mac, Big Love 
A Chicago, II She Would Have Been Faith 

9 
10 
11 

12 
13 
14 

15 
16 

17 

18 
19 

20 
21 
22 
23 
24 
25 
26 

A27 
28 

029 
30 

Miami 

®® 
PAUCIPONORINTION- 

P.D.: Rick Stacy 
1 2 Starship, Nothing's Gonna Stop Us Now 
2 6 The Cover Girls, Show Me 
3 10 Bruce Homsbr 8 The Range, Mandolin R 

4 4 Europe, The Final Countdown 
5 5 Shirley urdock As We Lay 
6 8 George, Sexappeal 
7 7 Genesis, Tonight ,_Tonight, Tonight 
8 12 Prince Sign '0 the Times 
9 1 Club Nouveau Lean On Me 

10 17 Company B, Fascinated 
11 15 Crowgqded House, Don't Dream It's Over 

13 14 Aretha CF ah nk neBSGeorge Michael, I K 

14 3 Janet Jackson, Let's Wait Awhile 
15 20 Bangles Walking Down Your Street 
16 19 Kool B the Gang, Stone Love 
17 18 Hipsway, The Honeythief 
18 n Madonna, La Isla Bonita 
19 21 Ready For The World, Mary Goes 'Round 
20 EX Herb Alpert, Keep Your Eye On Me 
21 28 Poison Talk Dirty To Me 
n 25 Cyndi louper, What's Going On 
23 34 Jody Watley, Looking For A New Love 
24 13 Bruce Willis, Respect Yourself 
25 26 Steve Winwood, The Finer Things 

A26 - Sanche, You're The One 
27 32 Peter Wolf, Come As You Are 
28 27 The System, Don't Disturb This Goove 

A29 - Lou Gramm, Midnight Blue 
30 33 Robbie Need Dominoes 
31 11 LRonstadt/J.Ingram, Somewhere Out Th 
32 EX The Robert Cray Band, Smoking Gun 
33 35 Survivor, How Much Love 

A34 - The Time Code, Loue Louie 
35 EX U2, With Or Without You 
A - Paul Simon, You Can Call Me Al 
A - Psychedelic Furs Heartbreak Beat 
A - Feetwood Mac, Big love 
A - Corey Hart, Dancing With My Mirror 

EX EX Gregory Abbott, I Got The Feelin' (It 
EX EX Bunny DeBarge, Save The Best For Me 

Cleveland 

2 

3 

4 

5 

6 

io 
II 

12 

13 
14 

16 

17 
18 

19 
20 
21 
22 
23 
24 
25 
26 
27 
28 

29 
30 
31 
32 

33 
34 
35 

A39 
40 
A 
A 
A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 

00009 dalia 
P.D.: Brian Phillips 

Bruce Hornsby 8 The Range, Mandolin R 

Club Nouveau, Lean On Me 
Starship, Nothing's Gonna Stop Us Now 
Lou Gramm, Midnight Blue 
Crowded House, Don't Dream It's Over 
Europe The Final Countdown 
Wang Chung, Let's Go! 
The Barhusters (Joan Jett), 
Hipsway, The Honeythief 
Tina Turner, What You Get Is What You 
REO Speedwagon, That Ain't Love 
Aretha Franklin O George Michael I K 

The Robed Cray Band Smoking dun 
W orld Party, Ship Of Cools (Save Me F 

Bangles, Walking Down Your Street 
Peter Wolf, Come As You Are 
Steve Winwood, The Finer Things 
Expose Come o With Me 
Glass Tiger, I Will Be There 
Genesis Tonight, Tonight, Tonight 
Bobble 

Genesis, 
Dominoes 

Boston, Can'tcha Say (You Believe In 
Prince, Sign '0' The Times 
Huey Lewis 8 The News, Jacob's Ladder 
ligy Pop, Rea! Wild Child 
Cyndi Louper, What's Going On 
Psychedelic Furs, Heartbreak Beat 
Patty Smyth Never Enough 
K d The Gang, Stone Love 
Eddie Money, I Wanna Go Back 
Cutting Crew (I Just) Died In Your A 

Simply Red, the Right Thing 
Stabilizers One Simple Thing 
U2, With 
Stabilizers, 

Without You 
Sammy Hagar, Winner Takes It All 
Poison, Talk Dirty To Me 
Madonna, La Isla Bonita 
Janet Jackson, Let's Wait Awhile 
Fleetwood Mac, Big love 
Pseudo Echo, Living In A Dream 
Bryan Adams, Heat Of The Night 
Thompson T Get That Love 
Chicago, If Should Have Been Faith 
Greg Allman, I'm No Angel 
Billy Vera 8 The Beaters, Let You Get 
Chns DeBurgh The Lady In Red 
Night Ranger, the Secret Of My Succes 
Survivor, How Much Love 
Ratt, Dance 
The Breakfast Club, Right On Track 
Julien Cope World Shut Your Mouth 
Beastie Boys, Brass Monkey 
The Venetians, So Much For Love 
Spandau Ballet How Many Lies 
Benjamin On too Hot To Stop 
Georgia Satellite, attleship Chairs 
Kenny Loggins, eet Me Half Way 

3 Shirley Murdock, As We Lay 
4 Janet Jackson, Let's Wait Awhile 
S Genesis, Tonight, Tonight, Tonight 
6 1 Starship Nothing's Gonna Stop Us Now 
7 1 Aretha 

Starship, 
8 George Michael, I K 

6 Europe The Final Countdown 
9 Sheila F., Hold Me 

10 1 Wang Chh$uggng, Let's Go! 

11 
12 

22 
L.Ronstadt /1. ngram ?Somewhere Out Th 

13 17 Lou Gramm Midnight Blue 
14 7 Freddie Jackson, Have You Ever Loved 
15 12 Bruce Willis, Respect Yourself 
16 II The Jets, You Got It All 
17 24 Robbie Nevil Dominoes 
18 18 The Robert dray Band, Smoking Gun 
19 13 Huey Lewis 6 The News, Jacob s Ladder 
20 27 Gregory Abbott, I Got The Feelin' (It 
21 28 Crowded House, Don't Dream It's Over 
22 22 REO Speedwagou, That Ain't bone 
23 23 Miki off ward, Come Share My Lore 
24 26 Hipsway, The Honeythief 
25 29 Bangles, Walking Down Your Street 
26 30 Peter Wolf, Come As You Are 
27 31 Donna Allen, Serious 
28 33 Simply Red, The Right Thing 
29 32 Chris DeBurgh, The Lady In Red 
30 34 Anita Baker, Same Ole Love (365 Days 
31 35 Steve Winweod, The Finer Things 
32 37 Jody Watley, Looking For A New Love 
33 36 Herb Alpert Keep Your Eye On Me 
34 40 Madonna, La Isla Bonita 
35 38 Eric Martin, Everytime I Think Of You 
36 39 Luther Vandross (Gregory Hines), 
37 EX Expose, Come Go With Me 
38 EX Beastie Boys, Brass Monkey 
39 19 Dead or Alm, Brand New Lover 
40 EX Patty Smyth, Never Enough 
A - Lionel Riche, ' Se La 
A - U2, With Or ithout You 
A - Bryan Adams, Heat Of The Night 
A - Fleetwood Mac, Big Love 
A Atlantic Star Always 

EX Billy Joel 8 
Star, 

Charles Baby Grand 
EX EX Tina Turner, What You Get Is What You 
EX Of Cyndi Louper, What's Going On 
EX EX Cutting Crew, Il lust) Died In Your A 

Chicago P.D.: Ric Lipincott 
I 1 Club Nouveau, Lean On Me 

2 5 Starship, Nothing's Gonna Stop Or Now 
3 3 LROnstad l /l.brgeam, Somewhere Out Th 
4 4 Janet Jackson, Let's Wait Awhile 

( /) /(7,(¡1 
.eaeyrrrr 

Detroit P.D.: Rick Gillette 
1 1 Shirley Murdock, As We Lay 
2 2 LRonstadt/J.iegam, Somewhere Out Th 
3 6 Club Nouveau, Lean On Me 
4 4 Genesis, Tonight, Tonight, Tonight 
5 5 Janet Jackson bet's Wait Awhile 
6 10 Prince, Sign 'O' The Times 
7 6 Freddie Jackson, Have You Ever Loved 
8 I1 Expose, Come Go With Me 
9 12 Annela Franklin 8 George Michael, I K 

l III Starship, Nothing's o 

I 3 Beastie Boys, (You Gotta) Fight For Y 

12 7 Bruce Willis, Respect Yourself 
13 16 Melba Moore Falling 
14 17 Sheila E., Hold Me 
15 20 Madonna, La Isla Bonita 
16 9 Luther Vandross, Stop To Love 
17 13 The lets, You Got It All 
18 21 Bangles, Walking Down Your Street 
19 25 lady Watley, Looking For A New Love 
20 22 Donna Allen, Serious 
21 24 Cyndi Lauper, What's Going On 
22 23 Bruce Hornsby A The Range, Mandolin R 

23 EX Beastie Boys, Brass Monkey 
24 EX Ready For The World, Mary Goes 'Round 
25 EX Gregory Abbott, I Got The Feelin' (It 
A - Lionel Richie. Se La 
A - Sinitta, Feels Like The First Time 
A - Paul Simon, You Can Call Me Al 

EX EX Herb Alpert, Keep Your Eye On Me 
EX EX Wang Chung, Let's Go! 
EX EX Paul Lekakis, Boom Boom (Let's Go Bac 
EX EX Georgic., Sexappeal 
EX EX Glenn Medeiros, Nothing's Gonna Chang 

Houston 
1 

2 

3 

4 
5 
6 
7 

e 
9 

10 
11 

12 
13 
14 

15 
16 
17 

18 
19 
20 

21 

23 
24 

A25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
A 
A 
A 
A 
A 
A 

EX 
EX 
IX 
EX 
IX 
EX 
EX 

POWER. 

P.D.: Paul Christy 
Janet Jackson, Let's Wait Awhile 
LRonstadt/J.Ingram, Somewhere Out Th 
Club Nouveau, Lean On Me 

Donna Allen, Serious 
Expose, Come Go With Me 
Georgio, Sexappeal 
Genesis, Tonight, Tonight, Tonight 
Starship, Nothing's Gonna Stop Us Now 
Kim Wilde, You Keep Me Hanging 
Ready Foe The World, Love You Down 
Stacey Q, Shy Girl 
Bruce Hornsby 8 The Range, Mandolin R 

Run- D.M.L. It's Tricky 

Stacey Q, We Connect 
Wang Chung, Let's Go! 
Prince, Sign '0' The Times 
Jody Watley, For A New Love 
Bangles, alking Down Your Street 
Peter Wolf, Come As You Are 
Anita Franklin 8 George Michael, I K 

Book Of Love, I Touch Roses 
Lou Gramm, Midnight Blue 
Peter Gabriel, Big Time 
REO Speedwagon, That Ain't Love 
Poison, Talk Dirty To Me 
Tina Turner What You Get Is What You 
Robbie Newt, Dominoes 
Cutting Crew, (I Just) Died In Your A 
Hipsway, The Honeythief 
lone Justice, Shelter 
Cyndi Louper, What's Going On 
Kool B The Gang, Stone Love 
Boston Can'tcha Say (You Believe In 
Glass Tiger I Will Be There 
Ready For the World, Mary Goes 'Round 
Survwor, How Much Love 
U2, With Or Without You 
The Robert Cray Band, Smoking Gun 
Samantha Fox, Do Ya Do Ya (Wanna Ple 
The Breakfast Club, Right On Track 
Lionel Richie, Se La 

Thompson Twins, Get That Love 
Bryan Adams, Heat Of The Night 
Corey Hart, Dancing With My Mirror 
Gregory Abbott, I Got The Feelin' (It 
Love 6 Rockets, Ball Of Confusion 
Simply Red The Right Thing 
The Cover Firs, Show Me 
Julien Cape, World Shut Your Mouth 
The Barhusters (Jun Jell), 
Ratt, Dance 
Psychedelic Furs, Heartbreak Beat 
Herb Alpert, Keep Your Eye On Me 

Detroit 

ra 

P.D.: Brian Patrick 
1 3 Club Nouveau, Lean On Me 

2 1 Bruce Hornsby B The Range, Mandolin R 

Houston 

f3Q 
P.D. : John Lander 

1 2 Starship Nothing's Gonna Stop Us Now 
2 1 Beastie B (You Gotta) Fight For Y 

3 3 Europe, The Final Countdown 
4 4 Genesis, Tonight, Tonight, Tonight 
5 3 Janet Jackson, Let's Wait Awhile 
6 6 Bruce Hornsby B The Range, Mandolin R 

7 II Aretha Franklin A George Michael, I K 

8 12 Expose Come Go With Me 
9 5 Peter Gabriel Big Time 

10 7 Huey Lewis !j The News, Jacob's Ladder 
ll 18 Prince, Sign '0' The Times 
12 13 Crowded House, Don't Dream It's Over 
13 14 Wang Chung, Let's Go! 
14 9 Bon Jovi, Loin' On A Prayer 
15 15 Shirley Murdock, As We Lay 
16 10 Bruce Willis, Respect Yourself 
17 25 Lou Gramm Midnight Blue 
18 17 Cinderella Nobodyß Fool 

19 20 Survivor, how Much Love 
20 23 Cyndi Lauper, What's Going On 
21 24 Bangles, Walking Down Your Street 
22 19 Dead or Alive Brand New lover 
23 16 Georgie Satellites, Keep Your Hands T 

A24 - Paul Lekakis, Boom Boom (Let's Go Bac 
25 27 Hipsway The Honeythief 
26 26 Cameo, tandy 
27 29 Cutting Crew (I Just) Died In Your A 
28 30 Psychedelic Fers, Heartbreak Beat 

A29 - U2, With Or Without You 
30 EX Beastie Boys Brass Monkey 
A - Poison, Talk Dirty To Me 
A - Bryan Adams, Heat Of The Night 
A - The Robert Cray Band Smoking Gun 
A - Thompson Twins Get that Love 
A - Blow Monkeys, Il Doesn't Have To Be T 

EX EX Donna Alen, Serious 
EX EX Glass Tiger, I Will Be There 
EX EX REO Speedwagon, That Ain't Love 
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L A.mo 
Tom Ya1 es Redefines Classic Rock Boundaries 
BY KIM FREEMAN 

TOM YATES gave up his pursuit 
of a master's degree in psychology 
to get into radio, but there is ample 
evidence throughout his career that 
the years spent studying people's 
behavior have paid off. The current 

credit on Yates' 
album rock ré- 
sumé is the PD- 
ship at KLSX Los 
Angeles, which 
logged one of the 
most outstanding 
classic rock suc- 

cess stories in the fall Arbitrons. 
One thing Yates would like to get 

across to the psyches of America is 
"that we're a living, breathing radio 
station." Shortly after its inception, 
KLSX began airing the liner "It 
doesn't have to be old to be classic," 
and Yates is adamant on that issue. 
"The reincarnations that classic 
rock has go on and on and on," he 
says. He describes KLSX as a sta- 
tion rooted in the "passion for the 
mid -'60s" but not soley obsessed 
with or stuck in that era. 

Like many classic rockers that 
have come on amazingly strong in 
initial ratings periods, KLSX is be- 
ing closely watched by industryites 
who are curious as to how it will re- 
main a fresh and evolving format. 

With so many eyes -especially lo- 
cal ones -watching, Yates refuses 
to get specific on future program- 
ming strategies. However, he al- 
ludes to two key ingredients that 

PD 
OF THE 
WEEK 

fill keep KLSX fresh over the 
;ears. 

The first is that many classic core 
artists have evolved with the times. 
Peter Gabriel, Steve Winwood, Eric 
Clapton, Gregg Allman, and count- 
less others all played a major role in 
the late -'60s rock era and have 
evolved as contributors to the late 
'80s. 

The other key factor that Yates 
appears to be counting on is that 
much of the material the station 
plays is "fresh" to listeners in the 
sense that they are either too young 
to have heard it the first time 
around or have not heard it on the 
radio for many years. 

Yates balks at categorization in 
general and, in particular, at argu- 
ments concerning how classic rock 
is defined. He equates that discus- 
sion to a debate during his early San 
Francisco days: "I was on a plan- 
ning board in San Francisco for a 
rock'n'roll museum. A lot of years 
were wasted arguing whether 
rock'n'roll was as good as r &b. Ex- 
cuse me! I'm appalled at that. At 
what point does rock'n'roll become 
r &b, and does it really matter? 
Charles Mingus said it best many 
years ago: 'It's all folk music, be- 
cause it's all played by folks.' 

"People try to label things that 
maybe don't warrant a label. 
What's important is that some 
things work and some don't, and 
that's part of the science and math 
of figuring out what music fits and 
what doesn't." 

Yates says KLSX's target audi- 

ence is 25-49, but notes that many 
members of younger demos have 
come along for the ride. "To some- 
one who is 20 -25 years old, their 
awareness of this kind of music is 
almost nonexistent. And, that 
makes it interesting for them. 

"A lot of what we play hasn't 
been heard on the radio for years 
and years. Some stations chose to 
keep these things off the air." The 
bottom line, he says, is "that there's 
a whole lot of people out there that 
like a whole lot of rock'n'roll." 

Yates is wary of the attention the 
classic rock format has received in 
the last year, the same way he's 
wary of anything that falls victim to 
what he calls the "next- big- thing" 
syndrome. "There's a tendency of 
too many radio people or stations to 
get really trendy or faddy and take 
something and beat it to death. 
We're seeing that with classic rock 
right now -this tendency to jump 
on to something and do it incorrect- 
ly. 

"Were the Bee Gees really a bad 

band or did radio just beat it to 
death ?" 

YATES was lured into radio during 
the Tom Donahue days of early pro- 
gressive FM in San Francisco. His 
many credits include the PD -ship at 
KLOS Los Angeles, the Goodphone 
communiqué, various consulting 
and production ventures, and, just 
prior to joining KLSX, the co-PD- 
ship at eclectic rocker KKCY "the 
City" San Francisco. 

PROMOTIONS 
(Continued from page 16) 

K -Rock personnel have been wad- 
ing through the entry tapes for a 
while now, and the first semifinal 
play -off happens Thursday (26) at 
Gotham's Cat Club. A panel of mu- 
sic industry celebrities will sit in 
judgment through the April 2 finals 
at the Ritz. The band that emerges 
on top will win big, with a grand - 
prize package that starts with a 
spot on the New York Music 
Awards concert bill April 4 at the 
Beacon. K -Rock airplay, 12 hours of 
recording time at New York's 
Record Plant, a set of Kramer gui- 
tars, and 1,000 12-inches pressed by 
EMI Records make up the rest of 
the winner's deal. 

K- Rock's staff and a number of 
Gotham music stars will be out in 
force to make presentations at the 
New York Music Awards Beacon 
Theater bash. 

MISCELLANEOUS 

WXKS -FM "Kiss 108" Boston is 
running the on -air equivalent of the 
board game Scruples in a TSL cam- 
paign dubbed Daytime Dilemma. 
For three weeks, Kiss' morning 
team of Matt Siegel and Lisa Lips 
raise a dilemma pertaining to rela- 
tionships, morality, and life in gen- 
eral. (For example: "Your teen -age 
child asks if you ever smoked mari- 
juana. You did. Do you admit it ?) 
During the rest of the day, a desig- 
nated caller is asked to call in with 
the answer to the question raised 
that morning to win $1,000. 

Although listeners of quiet storm 
station KBLX Berkeley, Calif., 
might usually be predisposed to 
slow dancing, the station is encour- 
aging its audience to pick up the 
pace ; bit for a Dance For Heart 

fund -raiser. The three -hour aerobic 
dance workout March 21 raised 
money for the American Heart 
Assn. 

Album rocker WSHE Miami, Fla., 
launches a Sunday morning public - 
service program cutely called "She 
Wants To Know." The host is Terry 
Lynn, who will interview expert 
guests on a variety of topics in arts, 
education, health, and personal en- 
richment ... Meanwhile, Rocker 
KSHE St. Louis is in the midst of its 
campaign called Stupid Human 
Tricks. At the end of March, the lis- 
tener with the most stupid trick will 
be flown to New York to see the 
taping of "Late Night With David 
Letterman," originator of Stupid 
Pet Tricks, from which KSHE bor- 
rowed its idea. KIM FREEMAN 
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Dallas P.D.: John Roberts 
1 1 Sammy Hagar, Winner Takes If All 

2 6 Son toil, Never 
Winner 

(r Tak s Say y 
3 4 Lou Gramm, Midnight Blue 
4 2 Starship, Nothing's Gonna Stop Us Now 
5 11 Boston, Can'tcha Say (You Believe In 

6 10 Crowded House, Don't Dream It's Over 
7 8 Poison Talk Dirty To Me rty 

8 3 Eddie Money I Wanna Go Back 
9 13 Bruce Homdy & The Range Mandolin R 

10 5 Chicago, Will Y 
Range, Mandolin 

Still Love Me? 
11 15 Cutting Crew, (I Just) Died In Your A 
12 9 Journey, I'll Be Alright Without You 
13 17 Kenny Loggias, Meet Me Half Way 
14 14 Glass Tiger, Someday 
15 7 Huey Lewis 8 The News, Jacob's Ladder 
16 EX Genesis, In Too Deep 
17 24 Europe, 

How 
Final 

Much Love 18 18 Survivor, How Much Loee 
19 it Dead w Alive, Brand New Lover 
20 20 The Barbusters Joan Jett), 
21 21 Billy Idol, Don't Need A Gun 
22 23 Wan Chung, Let's Go! 
23 22 REO agora That Ain't Love 
24 25 Book Lae, I Touch Roses 
25 33 Huey Lewis 8 The News, I Know What I 

26 12 Benjamin Orr, Stay The Night 
27 28 Patty Smyth, Never Enough 
28 16 Bon Joel Livid On A Prayer 
29 30 Steve Winwood, The 

As Your 
Are 

31 35 Glass Tiger, I Will Be There 
32 27 Boston, We're Ready 
33 EX U2, With Or Without You 
34 26 Beastk Boys Brass Monkey 
35 EX Chicago, If She Would Have Been Faith 
36 EX The Robert Cray Band, Smoking Gun 
37 34 Eric Clapton, It s In The Way That Yo 
36 EX Bangles, Waking Down Your Street 
39 EX Benjamin Orr, Too Hot To Stop 

A - Bryan Adams, Heat Of The Night 
A - Fleetwoodd Mx, Big ove 

A - Thompson 
pance Get 

That Love 

18 21 Kool & The 
19 22 Cutting Crew, (t lust) Died 

ove 
Your A 

20 2/ Geor¢io, Sexappeal 
21 23 MadtiouseS 6 
22 27 Steve Wínwood The Finer Things 
23 5 Expose, Come l o With Me 
24 28 Ponce Sign ft' The Times 
25 29 Herb Alpert, Keep Your Eye On Me 
26 32 Anita Baker, Same Ole Love (365 Days 

27 31 Madonna, La Isla Bonita 
28 33 Psychedelic Fun, Heartbreak Beat 
29 EX Glenn Medeiros, Nothing's Gonna Chang 
30 11 LRosytadt l.ln ram, Somewhere Out Th 
31 EX U2, With Or Without You 
32 20 Cameo, Candy 
33 35 Cyndi Louver, What's On 
3 35 Robbie Need, Dominoes 
35 EX The Breakfast Club, Right On Track 
A - Paul Simon, You Can Call Me Al 
A - Kenny G, Songbird 
A - Level 42, Lessons In Love 
A - Smokey Robinson, Just To See Her 

EX EX The System, Don't Disturb This Goove 
EX EX Rainy Davis, Low Down 

Boston, Can'tcha (You 
IX EX Psyheelic Furs, Heartbreak 
IX EX Billy Vera & The Beaters, I Can Take 
EX EX Farreeera Fool In Love 
IX EX Keel & The Gang, Stone Love 
IX 35 World Party Shay Of Fools (Save Me F 

A - Chicago, If She Would Have Been Faith 
- 

20 29 Poison, auk Dot To To Me 
In Red 

21 26 Crowded House Don't Dream Its Over 
22 EX Cutting Crew (I Just) Died In Your A 

23 23 Herb Alpert, 
Crew, 

Your Eye On Me 
24 30 Expose, Come Go With Me 
25 12 Eddie Money, I Wanna Go Back 
26 16 Billy Joel, This Is The Time 
27 EX Beastie Boys, Brass Monkey 
28 EX U2, With Or Without You 
29 EX Donna Allen, Serious 
30 EX Psychedelic Furs, Heartbreak Beat 
A - Fleetwood Mac Big Love 
A - Steve Win She The Finer 

Been A - Paul If To Would all 
Me 

BAl Faith 
A - Paul Simon, You Can Call Me 

Night A - Bryan Adams, Heat Of The Night 
A - Wang Chung, Let's Go! 

It's Over 
5 7 Lou Gramm 

House, Don't 
Blue 

6 2 Club Nouveau Lean On Me 
7 13 Tina Turner, 

Nouveau, 
You Get Is What You 

8 12 Expose Come Go With Me 
9 15 Peter Wolf, Come As You Are 

10 16 Chris DeBurgh, The Lady In Red 
11 11 REO Speedwagon, That Ain't Love 
12 6 Bon Jod, Livin On A Prayer 
13 10 Wang Chung, Let's Go! 
14 17 The Breakfast Club, Right On Track 
15 25 Janet Jackson, Let's Wait Awhile 
16 20 LRorrstadt /J.Ie am, Somewhere Out Th 

22 David Si S¿vid, Ain' Times 
19 23 David 6 David, Ain't So Easy 
19 23 Aretha Frew, 

(I 
Michael, I K 

20 26 Cutting Crew, (I lust) Died In Your A 

21 21 Europe, The final Countdown 
22 28 Gino Vannelli, Wild Horses 
23 14 Beastie Boys, (You Gotta) Fight For Y 

24 24 Hipsway, The Honeythief 
25 29 Robbie Nevi', Dominoes 
26 31 Patty Smyth Never Enough 
27 32 Glass Tiger, I Will Be There 
28 34 U2, With Or Without You 
29 30 Bangles, Walking Down Your Street 
30 8 Dead or give, Brand New Lover 
31 31 Kenny Lo girls, Meet Me Half Way 
32 39 Donna AI en, Serious 
33 33 Duran Duran Skin Trade 
34 9 Huey Lewis A The News, Jacob's Ladder 

A35 - Fleetwood Mx Big Love 
36 EX Steve Winwood The Finer Things 

A37 - Bryan Adams Heat Of The Night 
38 EX Prison Talk Dirty To Me 
39 19 Eight Seconds, Kiss You (When It's Da 
40 EX Jody Watley, Looking For A New Love 

A - Thompson Twins, Get That Love 

A - Boston, Can'tcha Say i(You Believe In 

30 Jody 
Gramm, Midnight Blue 

New Love 
31 33 
32 34 Prince, Sign '0' The Times 
33 22 Hipswayy, The Honevthiel 
34 35 Psychedelic Furs, Heartbreak Beat 
35 40 Tina Turner, What You Get Is What You 
36 39 Bangles Walking Down Your Street 
37 EX Aretha Franklin i George Michael, I K 

33 EX Herb Alpert, Keep Your Eye On Me 
IX EX Goan .., Sexappeal 
IX IX Cynvi Lauper, What's Going On 
IX EX Corer Hart, Dancing With My Mirror 
IX IX The Barbusters (Joan Jett), 
IX EX 

Ranger, 
Le Isla Bonita 

IX EX Night MedQeir The Secret Of My Succes 
A - Glenn McOr Nothing's Gonna Chang 
A - U2, With Or Without You 
A - Bryan Adams, Heat Of The Night 
A - Kim Wilde, You Keep Me Hanging 
A - Thompson Twins, Get That Love 
A - Lionel Rich.., Se La 
A - Fleetwood Mac, Big Love 

Baltimore 
1 

2 

3 

4 
5 
6 
7 

8 
9 1 

10 1 

ll I 
12 I 
13 20 
14 
15 1 

16 1 

17 t 
18 25 
19 2 

20 26 

21 
n 

23 24 
24 17 
25 EX 
26 EX 
27 29 
2i' 23 

A29 - 
30 31 

A - 
A - 

EX - 

s r 

Club Nouveau, Lean On Me 
Bon loin, Irvin' On A Prayer 
Janet Jackson Let's Wait Awhile 
Bruce Hornsby 8 The Range, Mandolin R 

Beastie Boys,, (You Gotta) Fight For Y 

Genesis, Tonight, Tonight, Tonight 
The Jets, You Got It ll 
Huey Lewis 8 The News, Jacob's Ladder 

Starship, 
Come 

Nothing's ithnMe Stop Us Now 
Larshipdt/l.ing's 

Gonna Stop 
Out 

Now 
Ex Come Go With Me 
Peter Gabriel Big Time 
Aretha Franklin L George Michael, I K 

Georgia Satellites, Keep Your Hands T 

Glenn Sedefros Nothing's Gonna Chang 
Dead or Alive, grand New Lover 
Cameo, Candy 
Prince, Sign 0' The Times 
Wang Chung, Let's Gol 
Jody Watley, Looking For A New Love 

Cutting CWalking 
(I 

Jut))) Died InSY Your A 

Hipsway, The Honeythief 
Chicago, Will You Still Love Me? 
Madonna, La Isla Bonita 
U2, With Or Without You 
Glass Tiger I Will Be There 
Journey Ill Be AlnioCht Without You 
Poison Talk Dirty 7o Me often, 

The Lady In Red Chris 
Steve Winwood, The Finer Things 
Paul Simon, You Can Call Me Al 
Run -D.M.C., It's Tricky 

.,ys,, 
I / I 

San Francisco 
1 2 Club Nouveau, Lean 
2 1 Psychedelic Furs, 
3 3 Crowded House, 
4 4 Bruce Hornsby 
5 13 Prince Sign '0 
6 

B Expose, Come GogWithTime 

8 9 World Party Sh 
9 14 Wang Chung, Let's 

10 It Hipsway, The Honeythief 
11 12 Steve Winwood 
12 5 Huey Lewis & The 
13 7 Genesis, Tonight, 
14 15 Bangles Walking 
15 17 Simply Red, The 
16 18 Peter Wolf Come 
17 16 Bob Geldof, Love 
18 20 U2, With Or Without 
19 23 Pseudo Echo, Living 
20 22 The Stranglers, 
21 21 China Crisis, Arizona 
22 24 Tina Turner, What 
23 25 Paul Lekakis, Boom 
24 26 Cutting rew, (I 
25 27 XTC, Dear God 
26 10 Georgia Satellites, 
21 28 Robbie Nevi!, Dominoes 
28 29 The Venetians, 
29 30 Don Dixon, Praying 
30 32 Spandau Ballet, 
A - Thompson Twins, 
A Level 42, Lessons 
A - Dingo Bángo, Not 

Ir'y Ft' ('w \J \f 

P.D.: Richard Sands 
On Me 

Heartbreak Beat 
Don't Dream It's Over 

I The Range, Mandolin R 

The Times 

Me 
o Of Fools (Save Me F 

Go! 

The Finer Things 
News, Jacobgs Ladder 

Tonight Tonight 
Down Tour Street 

Right Thing 
As You Are 
Like A Rocket 

You 
In A Dream 

Always The Sun 
Sky 

You Get Is What You 
Boom (Let's Go Bac 

Just) Died In Your A 

Keep Your Hands T 

So Much For Love 
Mantis 

How Many Lice 
Get That Love 
In Love 
My Slave 

SILVER 

Atlanta P.D.: Fleetwood Graver 
1 1 LRonstadt /J.Ingram, Somewhere Out Th 

2 3 Genesis, Tonight, Tonight, Tonight 
3 4 The Robert Cray Band Smoking Gun 

4 2 Bruce Horn ssbbyy 8 The (range, Mandolin R 

5 7 Starship, Nothings Gonna Stop Us Now 
6 10 Steve Wmwood The Finer Things 
7 5 Huey Lewis 6 The News, Jacobs Ladder 

e 9 Crowded House, Don't Dream It's Over 
9 13 Lou Gramm, Midnight Blue 

11 14 W 
Aretha 

ang Chung,PLet's 
George Michael, I K 

12 8 Bruce Willis, Respect Yourself 
13 II Peter Gabriel, Big Time 
14 6 The Jets You Got It All 
15 12 Georgia Satellites, Keep Your Hands T 

16 21 Prince, Sign '0' The Times 
17 22 Boston, Can'tcha Say (You Believe In 
16 23 Hipsway, The Honeythief 
19 25 Cutting Crew, (I Just) Died In Your A 

20 11 Chicago, Will You Still Love Me? 
21 18 Lionel Richie Ballerina Girl 
n 30 U2, With Or Without You 
23 20 Luther Vandross Stop To, Love 
24 19 Journey, I'll Be Alright Without You 
25 IX Billy Joel 8 Ray Gana, Baby Grand 

A26 - Fleetwood Mac, Big Love 
27 27 REO Speedwagen That Ain't Love 
n EX Chris Deeurgh The Lady In Red 
29 EX World Party, Ship 01 Fools (Save Me F 

30 u Simply Red The Right Thing 
A - Lionel Riches. Se La 
A - Kenny Loggia Meet Me Half Way 

IX EX Cyndi Lauper, What's Gom On p 
Right EX EX The BLewis heb n Track 

EX EX Huey Lewis 8 The News I Know What I 

EX EX SmokeN Robinson, Jost to See Her 
EX EX Robbie Henn, Dominoes 

oI Á94M t 
Boston P.O, : Harry Nelson 

Wang Go! 

ry 

2 
5 

BeachChung, oys, (You Gotta) Fight For Y 

3 1 Club Nouveau, Lean On Be 
4 8 Janet Jackson, Let's Wait Awhile 
5 6 Crowded House Don't Dream It's Over 
6 7 Dead or Alive, grand New Lover 
7 9 Genesis, Tonight, Tonight, Tonight 
8 3 Huey Lewis The News, Jacobs Ladder 
9 IO Starship, Nothing's Gonna Stop Us Now 

10 II Hipsway, The Honeythief 
II 12 Aretha Franklin 8 George Michael, I K 

12 13 Steve Winwood, The Finer Things 
13 18 Prince Sign '0 The Times 
14 

5 IC Leone Justice, Shelter 
You Are 

16 17 Tina Turner, What You Get Is What You 
17 19 Lou Gramm, Midnight Blue 
18 21 Bruce Hornsby 8 The Range Mandolin R 

19 16 Paid Lekakis Boom Boom (Let's Go Bac 
20 24 Europe, The Final Countdown 
21 23 LRosytadt /J.In ram Somewhere Out Th 
22 26 Cutting Crew (i lust) Died In Your A 

23 25 Bangles, Walking Down Your Street 
24 28 Cameo, Candy 
25 27 Rabb.. Newt, Dominoes 
26 20 REO aeon That Ain't Love 
27 31 Cyndi Louper, What's Going On 
28 29 Sammy Hagar Winner Takes It Ali 
29 30 Simply Red The Right Thing 
30 32 The Barbusters (Joan Jett), 

Will 31 33 Class Tiger, I Wi Be There 
32 EX Bon tow, Wanted Dead Or Alive 

A33 - The Breakfast Club, Right On Track 
A34 - Madonna, La Isla Bonita 

35 34 Batt, Dance 
A - Paul Simon, You Can Call Me Al 
A - Bryan Adams, Heat Of The Night 

EX EX Survivor, How Much Love 
EX EX Expose, Come Go With Me 
EX EX Poison Talk Dirty To Me 
EX EX 

Georgia aeBu 
h The Lady In Red 

Battleship Chains 
EX 
EX EX 

IX U2, With Or Without You 

r1 
,/ \ 
D 

i 11 v 
St. Paul P.D.: David Anthony 

1 I Club Nouveau, Lean On Me 
2 2 Starship, Nothing's Gonna Stop Us Now 
3 4 Genesis, Tonight, Tonight, Tonight 
4 3 Crowded House Don't Dream It's Over 
5 6 Dead or Alive grand New Lover 
6 7 Europe The final Countdown 
7 8 Ready For The World, Love You Down 
8 10 Bruce Hornsby B The Range, Mandolin R 

9 IS LRonstadt /J.dn` ram. Somewhere Out Th 
10 13 Triumph, Just One Night 
11 11 David 8 David, Ain't So Easy 
12 5 Ann Cr ü 

Wolf 
On A Prayer 

13 14 Cry otf 
14 11 Janet Jackson, Let's Wait Awhile 
15 16 Cam 

Cyndi 
Loupes, Don't Leave Me This Way 

I6 9 
Sammy 

louver, Change Of Heart 
17 20 Sammy Hagan, Winner Takes It All 
18 21 REO Speedwagen That Ain't Lore 
19 26 Chris DeBurgglh, The Lady In Red 
20 25 Eight Seconds, Kiss You (When It's Da 
21 24 Steve Winwood, The Finer Things 
22 12 Chico DeBarge, Talk To Me 
23 38 Cutting Crew, (I Just) Died In Your A 
24 30 Wang Chung, Let's Go! 
25 28 Robbie New, Dominoes 
26 32 Kenny Leggin, Meet Me Half Way 
27 29 Berlin You Don't Know 
28 36 Peter Wolf, Come As You Are 
29 31 Glass Tiger, I Will Be There 

s.aAl65 
P3M °1'r _ 

Washington P.D.: Mark St. John 
1 2 Beastie Boys, (You Gotta) Fight g t FCr Y 

2 3 Glenn M 

Nouveau, 
Nothing's Gonna Chang 

3 Club auveau, teas On Me 
1 7 Starship, Nothing's Gonna Stop Us Now 
5 6 Genesis, 

Jackson, 
Tonight, Tonight, 

Awhile 6 9 Janet Jackson, Let's Wait Awhile 
7 13 Bruce Hornsby 8 The Range, Mandolin R 

8 5 LRonstadt /J.Ingram, Somewhere Out Th 
9 14 Aretha Franklin 8 George Michael, I K 

10 to Benjamin Orr, Stay The Night 
11 15 Peter Gabriel Bi Time 
12 4 Huey Lewis !i The News, Jacob's Ladder 
13 19 Jody Watley, Looking For A New Love 
14 20 Madonna La Isla Bonita 
15 8 Georgia Satellites, Keep Your Hands T 

16 18 Bangles, Walking Down Your Street 
17 24 Prince, Sign '0' The Times 
18 11 Bon Jovl, Livid On A Prayer 

San Francisco P.D.: Lee Michaels 
1 I Club Nouveau, Lean On Me 

2 2 Crowded House, Don't Dream It's Over 
3 3 Janet Jackson, Let's Wait Awhile 
4 4 Genesis, Tonight, Tonight, Tonight B q g 
5 7 Freddie Jackson, Have You Ever Loved 
6 6 Donna Allen, Serious 
7 10 Jody Watley, Looking For A New Love 
8 B Starship, Nothing's Gonna Stop Us Now 
9 9 The Cover Gin's, Show Me 

10 14 Aretha Franklin 8 George Michael, I K 

11 13 Shirley Murdock, As We Lay 
12 12 Wang Chung, Let's Go! 
13 15 Company B, Fascinated 
14 16 Bangles, Walking Down Your Street 
IS 18 Chris DeBurgh, The Lady In Red 
16 19 
17 17 Hipsway, Honeythief 

/ 

, l44iW 
Minneapolis P.D.: Gregg Swedberg 

1 3 Starship, Nothing's Gonna Stop Us Now 
2 4 Bruce Hornsby 8 The Ranee, Mandolin R 

3 5 Genesis, Tonight, Tonight, Tonight 

BILLBOARD MARCH 28, 1987 21 
www.americanradiohistory.com

www.americanradiohistory.com


ALENT 

Island Mounts All -Out Promo For U2 
LP Released Worldwide Simultaneously 

BY JEAN ROSENBLUTH 

NEW YORK U2's new Island al- 
bum, "The Joshua Tree," is the ob- 
ject of "the most complete merchan- 
dising effort ever assembled in my 
career," says Lou Maglia, president 
of the label. Coupled with a careful- 
ly laid -out radio plan, the marketing 
program will help the record be- 
come the biggest -selling U2 album 
ever and Island's most popular re- 
lease of the year, according to Mag- 
lia and other label executives. 

The album was released world- 
wide March 9, the first time Island 
has issued a U2 record simulta- 
neously across the globe. It shipped 
platinum in the U.K., Canada, and 
the U.S., where, because of a corn - 
plex distribution network, its street 
date was March 16. 

In another first for the label, the 
CD of "The Joshua Tree" went out 
at the same time as the cassette and 
LP. The CD's 4- by 12 -inch longbox 
has different graphics from the LP. 

A package containing 32 pieces of 
display materials has been distrib- 

uted to retailers. "We put $100,000 
into a point -of- purchase kit," says 
Maglia. "It's got everything from a 
5 -foot header card behind two 
browsers, posters, banners, divider 
cards -you name it." 

Maglia says Island took special 
precautions to make sure that the 
first single from the record, "With 
Or Without You," was not played on 
the radio before the March 4 air 
date. "We had the stuff hand- deliv- 
ered to avoid the problem Warner 
Bros. had with Prince, and it 
worked. There were no leaks." 

Radio will have no problem get- 
ting a head start on the album's 
next three singles, though, because 
they've already been chosen: "I Still 
Haven't Found What I'm Looking 
For," "Where The Streets Have No 
Name," and "Red Hill Mining 
Town." Videos for all four songs, 
each one shot in a different locale, 
will be ready by the time the band 
begins a seven -month world tour 
April 2 in Tempe, Ariz. 

In addition, a second Amnesty In- 
ternational tour -U2 was instru- 

Warners Re- releases Simon's Single 

Grammy Gives `AI' New Life 
BY STEVE GETT 

NEW YORK Renewed retail and 
radio activity on Paul Simon's 
Grammy -winning "Graceland" al- 
bum has prompted Warner Bros. to 
re- release the single "You Can Call 
Me Al." Originally issued in ad- 
vance of the album, the single 
peaked at No. 44 on the Hot 100 Sin- 
gles chart in September. 

"The song is as good now as it 
was when it first came out," says 
Rich Fitzgerald, Warner Bros. vice 
president of promotion. "But timing 
is everything when it comes to re- 
leasing records: We feel this is the 
track that translates best on top 40 
radio, and this is our vehicle to final- 
ly get the exposure at that level 

Man At Work. Colin James Hay 
recently appeared on NBC -TV's "Late 
Night With David Letterman." The ex- 
Men At Work vocalist performed 
"Hold Me," a track from his debut 
Columbia solo album, "Looking For 
Jack." (Photo: Chuck Pulin) 

we've been looking for on the Paul 
Simon project. 

"We did some research by check- 
ing back with stations that played it 
the first time around and with peo- 
ple that are playing it currently, and 
virtually unanimously radio just 
said, 'This is the track -come with 
it.' So it's on a rush -release, and I 
really feel it's going to be a hit this 
time around." 

That the single failed to kick in 
last year was due to several factors, 
says Fitzgerald. "It came out about 
four or five weeks ahead of the al- 
bum. And because Paul Simon may 
be more of an album- oriented artist, 
not having an album out there hurt 
us a little bit. By the time the mo- 
mentum on this project -press, 
street buzz, and retail sales -set in, 
it was almost 10 weeks into 'You 
Can Call Me Al.' So we were already 
losing ground on the record." 

Though Warner Bros. put out 
"Graceland" and "The Boy In The 
Bubble" as the album's second and 
third singles, respectively, Fitzger- 
ald says the label felt it could ulti- 
mately return with the first single. 

"In the back of our minds, we al- 
ways thought we'd come back with 
'Al' someday," he says. "And I 
think it just took the Grammy and 
the incredible retail action to bring 
it back into the forefront. It's really 
exciting because this project de- 
serves the attention of radio. I don't 
want to put down radio for not get- 
ting into this thing -everything 
comes at a certain time. One of 
problems we had with 'Boy In The 
Bubble' and 'Graceland' was a lot of 
radio programmers felt that, even 
though they were good pieces of 
music, they didn't really translate 
well into top 40 up against all the 
other records that were out there. 
But with 'Al,' that's definitely not 
the case and we're going for it." 

mental in organizing the first one - 
is in the planning stages, and it's 
likely that the group will participate 
in this one as well. 

Though touring will certainly 
boost sales, Maglia says it is not a 
crucial factor. " 'The Joshua Tree' 
will grow on its own," he says. 
"Records like this only come along 
once in a long while; the last one I 
was involved with was the Eagles' 
'Hotel California.' " 

Madman's Visit. Backstage after his r =cent concert at Manhattan's Ritz club, 
Gregg Allman, left, connected with Epic label mate Ozzy Osbourne. (Photo: 
Chuck Pulin) 

Bowie Begins '87 Witt Absolute Winner! 
New LP No Letdown, With Tour To Come 

NEW YORK On The Beat has been given a sneak 
preview of David Bowie's latest EMI America album, 
"Never Let Me Down," due April 20. The verdict? Un- 
questionably the man's finest work to date. Co-pro- 
duced by Bowie and David Richards -the team that 
worked on Iggy Pop's "Blah, Blah, Blah" album -and 
mixed by Bob Clearmountain, the album was record- 
ed in Switzerland and New York. 

As with all Bowie albums, the material really can't 
be compared to previous 
releases. "Never Let Me 
Down" is definitely a 
rock album, though some 
of the tunes boast a dis- 
tinct urban flavor. Fall- 
ing into the latter catego- 
ry is the album's opening 
track and leadoff single, 
"Day In, Day Out" (total- 
ly contagious-can't stop 
humming the damn 
song!), which was ser- 
viced to radio March 18. An extended dance remix has 
been done by Shep Pettibone; a video was shot in L.A. 
with director Julien Temple. 

Complete track listing for side one of the album is 
as follows: "Day In, Day Out," "Time Will Crawl," 
"Beat Of Your Drum," "Never Let Me Down," and 
"Zeroes." Side two: "Glass Spider," "Making My 
Love," "New York's In Love," "87 and Cry," "Bang 
Bang," and "Too Dizzy." 

Standout cuts are the title track, "Time Will Crawl," 
and "Making My Love." Bowie fans will also enjoy his 
dramatic narration at the start of "Glass Spider." 

Bowie's return to the scene coincides with his sign- 
ing of a new long -term, exclusive worldwide deal with 
EMI America. 

"We're delighted and proud to have extended our 
long -term association with David," says Jim Mazza, 
EMI America president. "And we're extremely excit- 
ed about this brilliant new album and the prospect of a 
stunning world tour by this most prestigious artist." 

Plans call for Bowie to kick off an extensive world 
tour in late May or early June with a series of Europe- 
an dates. North American concerts are slated to start 
in mid -July, with sponsorship provided Pepsi. 

Bowie's touring band features guitarist /musical di- 
rector Carlos Alomar, bassist Carmine Rojas, drum- 
mer Allen Childs, synth player Erdal Kizilcay, and 
Peter Frampton, who also plays guitar on the album. 

SHORT TAKES I: The British public has welcomed 
Boy George back with open arms. His debut solo sin- 
gle, "Everything I Own," has rocketed up the U.K. 
charts. The Boy was also in the headlines for rounding 
up a host of Brit musicians March 15 to cut a version 
of the Beatles' "Let It Be," for release as a charity 
single to benefit families of victims of the recent Bel- 
gian ferry disaster (see story, page 71). Rod Stewart 
reportedly has agreed to the U.K. re- release of his 
"Sailing" for the same cause ... Journey has a one - 
hour television special, "Raised On Radio -A Rocku- 
mentary," set for national broadcast Friday (27) on 

OUIllE 

BEAT 

CBS -TV ... Robert Palmer to record with the Scorpi- 
ons? An unlikely combination, but when Palmer re- 
cently connected with Scorps drummer Herman Rare - 
bell in Cologne, Germany, he expressed serious inter- 
est in a future collaboration ... Industry buzz 
suggests that the Cult's upcoming Rick Rubin -pro- 
duced album is a smash. 

COMPACT CHARGE: A promo-only CD of Fleet- 
wood Mac's new single, 
"Big Love" (featuring 
Lyndsey Buckingham 
on lead vocals), has gar- 
nered tremendous radio 
response, according to 
Rich Fitzgerald, Warner 
Bros. vice president of 
promotion. Word has it, 
however, that Stevie 
Nicks is only featured on 
two cuts from the forth- 
coming Mac album, "Tan- 

Lrtir-rti 
by Steve Gett 

go In The Night" 
Other labels continuing the promo -only CD binge: 

Capitol, with 'a single for Rock And Hyde's "Dirty 
Water "; and Epic, with a sampler for its upcoming 
Ozzy OsbournelRandy Rhodes album, "Tribute." 

Meanwhile, in Britain, there is a growing number of 
commercial CD single releases. Just out are "Simple 
As That" by Huey Lewis & the News and Peter Ga- 
briel's "Big Time." The Gabriel CD boasts two mixes 
of the title cut, together with "No Self Control," 
"Across The River," and a new song, "Curtains." 

KINKY STUFF: Live music returned to Manhattan's 
Beacon Theatre on March 16 with a stunning concert 
from Ray Davies and the Kinks. Even actor Albert 
Finney was dancing in the aisles! In addition to per- 
forming songs from its current MCA album, "Think 
Visual," the Brit band also played brilliant versions of 
"Waterloo Sunset," "Lola," and "Victoria." 

Davies arrived at an postgig party, held at the Hard 
Rock Cafe, with guitar great Jeff Beck. Also attend- 
ing the bash was MCA head honcho Irving Azoff, who 
was delighted to learn that On The Beat shares his 
opinion that the debut album from ex- Shalamar gal 
Jody Watley is a surefire mega- smash. 

SHORT TAKES II: Look for Nona Hendryx to score 
with her new EMI America album, "Female Trouble," 
due April 20. The leadoff single, "Why Should I Cry," 
was produced by Jellybean Johnson and features 
Jimmy Jam and Terry Lewis. Other cuts on the al- 
bum were produced by the System and Dan Hartman. 
Peter Gabriel sings on the ballad "Winds Of Change." 
Also check out the Prince -style "Baby Go, Go" ... Ru- 
mors abound that George Lucas is working on an 
elaborate stage set for an upcoming Michael Jackson 
tour ... Frankie Goes To Hollywood singer Holly 
Johnson is determined to cut a solo album in 1987 ... 
As predicted in this column, a -ha is a definite for the 
theme song for the new James Bond movie, "The Liv- 
ing Daylights." 
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TOP CONCERT I 

GROSSES 

ARTIST(S) Venue Date(s) 
Grass 

Ticket Price(s) 
Attendance 
Capacity Promoter 

BON JOVI Cobo Arena March 10-11 $395,967 23,998 Brass Ring Prods. 

CINDERELLA Detroit, Mich. $16.50 sellout 

BON JOVI Chicago Pavilion March 4.5 1295,552 18,704 Chicago Jam Concerts 

CINDERELLA Chicago, Ill. $16/614 sellout 

IRON MAIDEN Rosemont Horizon March 11 $211,602 13,687 Jam Prods. of Chicago 

WAYSTED Rosemont, Ill. $15.50/614.50 sellout 

HUEY LEWIS & THE NEWS Hampton Coliseum March 14 $205,170 13,678 Cellar Door Prods. 

THE ROBERT CRAY BANC Hampton, Va. $15 sellout 

NEIL DIAMOND Orange County Convention Civic Feb. 23 $195,247 11,225 Arch Angel Concerts 

Center 817.50/115 sellout Magic Prods. 

Orlando, Fla. American Concerts 

BILLY JOEL Mid -South Coliseum March 11 $1B6,252 11,288 Mid -South Concerts 

Memphis, Tenn. $16.50 sellout 

BON JOVI MECCA (Milwaukee Expo. & March 8 $165,540 10,910 Stardate Prods. 

CINDERELLA Convention Center 6 Arena) $15.50 sellout 

Milwaukee, Wis. 

STEVE LAWRENCE Fox Theatre March 14.15 $165,429 8,429 Fox Concerts 

EYDIE GORME St. Louis, Mo. $26.90/$21.90/$18.90 /19.90 9,330 

DICK CAPRI 

CHICAGO James L Knight International March 9-10 $158,428 9,702 Fantasma Prods. 

Center $17.50 sellout 

Miami Fla. 

THE PRETENDERS The Centrum in Worcester March 15 $154,835 10,783 Don Law Co. 

IGGY POP Worcester, Mass. 115/113.50 12,770 

HUEY LEWIS & THE NEW Freedom Hall Civic Center March 15 $150,331 9,111 Sunshine Promotions 

THE ROBERT CRAY BANC Johnson City, Tenn, $16.50 sellout Belkin Prods. 

Future Entertainment 

TOM JONES Riverside Theatre March 6-8 $146,259 6,485 Joseph Entertainment Group 

Milwaukee, Wis. 826.50/121.50416.50 7,500 

sellout 

MERLE HAGGARD Fox Theatre March 7 $142,878 9,111 Fox Concerts 

REBA MCENTIRE St. Louis, Mo. 818.90/$15.90/$12.90 /$6.90 9,330 Steve Litman Prods. 

RATI The Centrum in Worcester March 16 8135,100 9,303 Don Law Co. 

POISON Worcester, Mass. 815/813.50 12,770 

RATI Spectrum March 13 $121,685 1,402 The Concert Co. (Steven Starr) 
POISON Philadelphia, Pa. 614.50/813.50 11,000 

BON JOVI Mayo Civic Center March 6 $116,095 7,490 Jam Prods. 

CINDERELLA Rochester Minn. 15.50 sellout 

IRON MAIDEN Cincinnati Gardens March 13 $107,885 7,676 Sunshine Promotions 

WAYSTED Cincinnati, Ohio $14.50 9,500 

THE KINKS 
THE VERANDAS 

Riveria 

Chica o Ill. 

March 7-8 $100,000 5,000 

sellout 

Jam Prods. of Chicago 

THE KINKS Capital Theatre March 3 -4 $99,204 6,794 Monarch Entertainment Bureau 
JOHN EDDIE Passaic N.J. 17.50k 16.50 sellout John Scher Presents 

RATI The Omni March 10 $98,425 6,350 Brass Ring Prods. 

POISON Atlanta, Ga. $15.50 9,000 

THE JUDDS Hirsch Memorial Coliseum March 14 897,$76 7,386 Stellar Entertainment 
RANDY TRAVIS Shreveport, La. 814.50/813.50 8,000 

PATTI LOVELESS 

THE GRACELAND TOUR: Fox Theatre March 11 $95,819 4,707 Fox Concerts 

PAUL SIMON St. Louis, Mo. 821.50/619.50 sellout Steve Litman Prods. 

MIRIAM MAKEBA 
HUGH MASAKELA 
LADYSMITH BLACK MAMBAZO 

FREDDIE JACKSON New Haven Veterans Memorial Feb. 28 $95,718 5,933 Entertainment Enterprises 
RAY, GOODMAN & BROW N Coliseum 617.50/815.50 sellout Kenneth Moore Prods. 

NAJEE New Haven. Conn. 

ROY CLARK Sundome Center for the Feb. 28 $92,029 6,678 Buster Borrf Presents 

MEL TILLIS Performing Arts $16.50/$14.50/$12.50 14,200 

Sun City West, Ariz. 

CHICAGO Frank Erwin Center March 4 890,962 6,343 in -house 

Univ. of Texas at Austin 815.50413.50 7,260 PACE Concerts 
Austin. Texas 

IRON MAIDEN Kellogg Center Arena March 15 $$1,145 5,780 Cellar Door Prods. 

WAYSTED Battle Creek, Mich. $15.25 7,100 

CHICAGO Lee Civic Center March 7 $83,296 5,578 Fantasma Prods. 

Fo,t Myers. Fla. $17 6.000 

CHICAGO Jacksonville Veterans Memorial March 6 $77,336 4,937 Fantasma Prods. 

Coliseum 816.50 5,000 

Jacksonville, Fla, 

IRON MAIDEN MECCA (Milwaukee Expo. 8 March 10 $76,012 5,157 Stardate Prods. 

WAYSTED Convention Center & Arena) $15.50 10,000 

Milwaukee. Wis. 

THE O'JAYS Fox Theatre March 13 $73,904 4,288 Turning Point Prods. (John Ray) 
MILLIE JACKSON St. Louis, Mo. $18.50416.50 4,665 Fox Concerts 

THE MANHATTANS Steve Litman Prods. 

HANK WILLIAMS JR. & T E BAMA M. C. Benton Jr. Convention & March 8 $70,322 5,032 Little Wing Prods. 

BAND Civic Center $14 8,200 

EARL THOMAS CONLEY Winston -Salem. N.C. 

GEORGE STRAIT Fox Theatre March 6 $61,665 4,607 Varnell Enterprises 
KATHY MATTEA Atlanta, Ga. $15.50 4,678 

DOUG E. FRESH New Orleans Municipal March 14 $67,710 5,000 Ghost Prods. 

TWO LIVE CREW Auditorium 815.50/813.50 sellout 
M.C. SHY D. New Orleans, La. 

SALT -N-PEPA 
T. LA. ROCK 
DANA DANE 

READY FOR THE WORLD Century Il Civic Center March 12 $66,427 4,700 Michael Campbell Prods. 

CLUB NOUVEAU Wichita, Kan. 815413.50 5,200 Jeff Clanaaan Prods. 

KANSAS Fox Theatre March 6 $59,574 4,079 Fox Concerts 

THE RAINMAKERS St. Louis, Mo. 815.50/614.50 4,665 Steve Litman Prods. 

BEASTIE BOYS The Aragon Ballroom March 13 $59,478 4,348 Jam Prods. of Chicago 
FISHBONE Chicago, Ill. $15.50413.50 sellout 

MURPHY'S LAW 

READY FOR THE WORLD Music Hall March 13 $58,800 4,704 Lewis Grey Attractions 
CLUB NOUVEAU Kansas CiN. Mo. $14 sellout 

KANSAS Syria Mosque March 13 $55,204 3,558 DiCesare- Engler Prods. 

THE RAINMAKERS Pittsbur h Pa. 15.50 sellout 

DAVID COPPERFIELD Amarillo Civic Center March 10 $54,975 3,878 Stardate Concerts 

Amarillo, Texas 616.50/614.50 4,868 

Copyrighted and compi ad by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should 
be submitted to Kathy t 3ndercook in Nashville at 615.748 -8138; Linda Deckard in Los Angeles at 213. 859.5338; Louise Zepp in Chicago at 
312. 236.2085; or Me nda Newman in New York at 212 -764 -7314. For research information contact Gina DiPiero or Karen Oertley in Nashville at 
615-748-8120. 
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Talent in Action 
CROWDED HOUSE 

Roxy Theatre, Hollywood, Calif. 
Tickets: $13.50 

NINE MONTHS AFTER after its 
initial release, the self -titled debut 
album from Crowded House is final- 
ly kicking in, with the single "Don't 
Dream It's Over" a hit on Bill- 
board's Hot 100 Singles chart. And 
judging by the strong turnout for 
this, the second of two recent sold - 
out appearances at the Roxy, a 
more appropriate name for the band 
would be Packed House. 

Lead singer /guitarist Neil Finn 
started proceedings with a holdover 
from his former band Split Enz, 
"This Is Massive." Though this was 
followed by another Split Enz title, 
the main emphasis was placed on 
songs from Crowded House's al- 
bum. Tight, lively renditions of 
"Something So Strong," "World 
Where You Live," and "Don't 
Dream It's Over" were highlights, 
with the latter eliciting a sing -along 
chorus from the audience. 

In addition to some unrecorded 
songs, the group performed covers 
of Hunters And Collectors' "Throw 
Your Arms Around Me," and a med- 
ley of "Twist And Shout" and Split 
Enz's "I Got You" that brought the 
audience bopping to its feet. The 
show wrapped with "Roll Back The 
Tombstone" and a rocking cover of 
"Not Fade Away." 

Crowded House principals include 
drummer Paul Hester and 
keyboardist Eddie Rayner, both 
Split Enz alumni, along with bassist 
Nick Seymour. While the majority 
in attendance here was clearly Split 
Enz fans, there was enough interest 
generated by Crowded House's ma- 
terial to assure that this excellent 
band will find its own audience. 

PAULA PARISI 

LONNIE MACK 

JOHN HIATT 

Nightstage, Cambridge, Mass. 
Tickets: $10 

THIS MARCH 3 show demonstrat- 
ed that there's life after major label 
disappointments, at least for these 
two durable rock'n'rollers. Mack's 
last three albums on the indie Alli- 
gator label -the first was produced 
by protégé Stevie Ray Vaughan - 
have carried his music to a new au- 
dience and given this highly influen- 
tial guitarist a deserved second life. 
Hiatt, an underappreciated singer/ 
songwriter who has bounced 
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around among more labels than al- 
most any other artist in recent 
memory, now lives in Nashville and 
writes songs for a living. An upcom- 
ing U.K. album on Demon, featur- 
ing the likes of Ry Cooder, Nick 
Lowe, and Jim Keltner, may again 
boost his stock as a commercial art- 
ist. 

Hiatt opened this show with a 
solo acoustic set, winning over the 
partisan Mack audience with his 
self- deprecating demeanor and spir- 
ited performance. Highlights in- 
cluded the upbeat "I Don't Even 
Try" and a 15- year -old, never -re- 
corded original titled "A Crazy 
Girl's Hard To Find." 

Mack started his hourlong set on 
a similar note, playing two acoustic 
songs -"Oreo Cookie Blues" and 
"Fall Back In Love With You " -be- 
fore pulling out his trademark Gib- 
son Flying V guitar. Though his 
tunes are engaging and his backing 
trio tight as a snare drum's skin, 
Mack's fiery solos are the real at- 
traction. And he didn't disappoint a 
soul, tossing off single -string runs 
and vibrato -laden solos with equal 
aplomb. DAVID WYKOFF 

GEORGE HOWARD 

The Bottom Line, New York 
Tickets: $11 

CABIN FEVER or sax appeal? For 
whatever reason, the audience at 
this recent performance was ready 
to have fun -even more so than 
your typical club crowd. And 
George Howard's band was only to 
happy to oblige. 

New York was still recovering 
from a spine- bending cold snap, 
which heightened the prospect of 
spending a night with Howard's siz- 
zling soprano sax in a furnace -hot 
club. Still, some of the draw must be 
credited to the strength of his al- 
bums -first on TBA and now on 
MCA -which have consistently 
placed high on jazz charts with little 
fanfare or mass media attention. 

Howard cannot be accused of be- 
ing a significant jazz innovator, but 
then, he does not pretend be one. 
His goal is sheer entertainment - 
and there was enough head noddin', 
foot tappin', and folks just general- 
ly dancing in their seats here to 
show that his sextet connected. 

Covers of Lionel Richie's "Love 
Will Find A Way" and Sade's 
"Sweetest Taboo" received 
thoughtful readings and enhanced 

(Continued on next page) 
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Z'LENT 

Persistence Pays Off For REO Speedwagon 
Group's Epic Album Races Up The Chart 

BY DAVE MARTINO 
LOS ANGELES REO Speed - 
wagon's new Epic album, "Life As 
We Know It," is rapidly ascending 
the Top Pop Albums chart, and John 
Baruck of John Baruck Manage- 
ment, which handles the group, as- 
cribes the band's success to one 
thing and one thing only: persis- 
tence. 

The new album, one of the fast- 
est- moving titles on the chart in the 
last few weeks, is REO's 14th for 
Epic, for whom it has been record- 
ing since 1971. 

"Don't get me wrong," says Bar - 
uck. "Obviously, talent is No. 1. But 
there's a lot of talent out there. In 
terms of doing what it takes to get 
the job done, these guys have al- 
ways been relentless. They wanted 
it, and they were willing to do what- 
ever they needed to do to make it 
happen." 

That "Life As We Know It" 
comes two full years after its prede- 
cessor, "Wheels Are Turnin'," indi- 
cates the value the band members 
place on hard work -and the les- 
sons they've learned through the 
years about making records. 

For REO, 1980's "Hi Infidelity" 
was the biggest lesson of all. Selling 
more than 7 million copies in the 
U.S. alone, the album was such a 
phenomenal success that it motivat- 

ed the band to record the follow -up 
album, "Good Trouble," too soon af- 
terward. Its relatively disappoint- 
ing sales taught the band that a 
good record takes time to make. 

"I think we made some mis- 
takes," says Baruck of "Good Trou- 

'These guys 
have always 

been relentless' 

ble." "We probably rushed it out a 
little bit too fast, probably didn't 
think it over as well as we might've 
done. I was probably a factor in 
that -I was pushing to get the rec- 
ord out, to get the tour together, 
and all that. And I guess the guys 
were a little confused at the time. 
Here they'd had this gigantic suc- 
cess and almost didn't have time to 
catch their breath before I had them 
back in the studio making another 
one." 

Baruck says the real story of 
REO's success came after the rela- 
tive failure of "Good Trouble " -at 
which point the band members were 
able to "pull themselves up by their 
britches and say, 'We've worked 
hard before, we'll work hard 
again.' " 

Spending considerably more time 
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in the studio, the band produced 
"Wheels Are Turnin' " in October 
1984 and scored a No. 1 hit single, 
"Can't Fight This Feeling." Learn- 
ing from that success, the band took 
an equally long time to record "Life 
As We Know It." 

Lead vocalist Kevin Cronin calls 
"Life As We Know It" the "most re- 
laxed" album they have recorded. 

"Rather than sit around for a cou- 
ple of months and wait for someone 
to tell us, 'OK, now it's time to start 
the album,' we just started rehears- 
ing and writing and just let it flow," 
says Cronin. "And as a result, we 
were a little bit ahead of the game 
most of the way through." 

On a national tour that opened 
March 21 in Kalamazoo, Mich., REO 
Speedwagon expects to see an inter- 
esting cross -section of fans in the 
audience. Says Cronin, "Most of our 
fans are the same age group -be- 
tween 15 and 25 years old -that we 
had when we started out. Now it's 
just new people that have grown up 
into that age group." 

Adds keyboardist Neil Doughty: 
"We've definitely got two genera- 
tions of fans. We'll see our old fans 
out there with their kids -who are 
now our new fans." 

N.Y.C. Music 

Awards Program 
Set For April 4 

NEW YORK The second annual 
New York Music Awards will cele- 
brate the diversity of the area's 
music scene -from folk to hard - 
core, from Latin to rap and r &b, 
and from mainstream to indie 
rock -on April 4 at Manhattan's 
Beacon Theater. 

A total of 49 awards will be pre- 
sented in a variety of categories. 
Leading the way with eight nomi- 
nations is the funk -rock group 
Cameo, followed by Talking Heads 
and Run -D.M.C. with seven nomi- 
nations each. Cyndi Lauper and 
Paul Simon both have five nomina- 
tions. 

Among the presenters at the 
awards ceremony will be Marshall 
Crenshaw, the Del -Lords, Force 
M.D.'s, Oran "Juice" Jones, John 
Lurie, Jules Shear, Howard Stern, 
and Suzanne Vega. Yoko Ono will 
present the first John Lennon New 
Age Award to promoter Bill Gra- 
ham. 

Performers at the show will in- 
clude Lou Reed, Ronnie Spector, 
the Smithereens, Regina, the 
Nails, and Kristi Rose & the Mid- 
night Walkers. 

Nominees were selected by 500 
members of the music industry, in- 
cluding critics and talent agents. 
The winners will be determined by 
critics and fans, with ballots avail- 
able at local record stores and in 
the New York Post. 

The program is being produced 
by Omnibus Productions, with 
sponsorship provided by BMI, 
MTV, WXRK "K- Rock," the New 
York Post, and Ron Delsener En- 
terprises. PETER KOBEL 

Saintly Appearance. During a recent concert at New York's Ritz club, ex- 
Teardrop Explodes frontman Julian Cope performed songs from his new Island 
album, "Saint Julian." The concert was taped by MN for future broadcast. 
(Photo: Chuck Pulin) 

TALENT IN ACTION 
(Continued from preceding page) 

Howard's commercial appeal. Re- 
sponse to these tunes, however, did 
not outweigh that accorded his orig- 
inal material. 

A high point in a show was the ti- 
tle track from last year's "Dancing 
In The Sun," which began and end- 
ed with the lazy revelry of a Latin 
street carnival but also served as a 
launch pad for a blistering solo 
blast by bassist Sekou Bunch. 

GEOFF MAYFIELD 

BILLY PRESTON 

Twenty:Twenty, New York 
Tickets: $15 

ASHFORD & SIMPSON'S down- 
town Manhattan restaurant, Twen- 
ty:Twenty, recently launched a 
Thursday- Saturday entertainment 
policy with a stint by Billy Preston 
and his backing group from David 
Brenner's late -night television 
show, "Night Life." The opening 
set was marred slightly by Pres- 
ton's hollow -sounding vocal mike, 
but his liveliness, combined with the 
friendly atmosphere, augured well 
for future bookings at the eatery. 

Twenty:Twenty has a score of ta- 
bles on a sunken floor and as many 
on a surrounding balcony; a small 
bandstand is elevated in front at the 
end of the bar. Despite the mike 
problem, Preston had no trouble 
reaching all corners of the restau- 
rant with his full- bodied Hammond 
organ and excellent material. 

After leading off with the instru- 
mental hit "Space Race," he abrupt- 
ly shifted mood with the stirring 
ballad "Portrait Of An Artist." The 
stellar session backup players re- 
tained the good- natured looseness 
typical of hip TV -show bands, but 
Preston's firm hand on the key- 
boards kept a tight rein that was 
further strengthened by Lou Mari - 
ni's incisive horn lines. 

The high point of the set came 
with "You Are So Beautiful," which 
Preston co-wrote for Joe Cocker. In 
addition to Preston's singing and or- 
gan playing, the song showcased a 
dazzling guest vocal from gospel 
artist and Grammy nominee L. Mi- 
chael Gray. So spectacular was his 
solo that it had Ashford & Simpson 
themselves standing up and leading 
cheers from their balcony table. 
Preston later paid tribute to the res- 
taurant's owners with a version of 
their composition "Let's Go Get 
Stoned," which was a hit for Ray 
Charles. JIM BESSMAN 

MEL LEWIS & THE JAll ORCHESTRA 

Village Vanguard, New York 
Admission: $10 

NOT SURPRISINGLY, the 21st 
anniversary of Mel Lewis' first Vil- 
lage Vanguard appearance at the 
helm of a big band was surrounded 
by a lot less fanfare than the 20th 
had been. But if the Jazz Orches- 
tra's annual weeklong engagement 
at the club -where it has been a 
Monday night fixture since Lewis 
and the late Thad Jones first un- 
veiled it in 1966 -was short on hoop- 
la, it was, as usual, long on good 
music. 

The first set on Feb. 22, the sev- 
enth night of an eight -night stand, 
was a characteristic mix of flag - 
wavers, mellow midtempo numbers, 
and one stunning ballad, a Bob 
Brookmeyer arrangement of "Wil- 
low Weep For Me." The ensemble 
work was outstanding, as were the 
arrangements by a variety of 
hands, notably trombonist Earl Mc- 
Intyre. And, although the Jazz Or- 
chestra may not have as many first - 
rank soloists as it once did, the set 
was highlighted by swinging, me- 
lodic contributions from tenor saxo- 

(Continued on page 31) 
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FOR WEEK ENDING MARCH 28, 1987 

BiIIboadHt Black Singles SALES & AIRPLAY. 
A ranking of the top 40 black sirgles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 
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SALES 
TITLE ARTIST 

Y O mz 

=° 
1 1 LEAN ON ME CLUB NOUVEAU 2 

2 2 LOOKING FOR A NEW LOVE JODY WATLEY 1 

3 4 LET'S WAIT AWHILE JANET JACKSON 7 

4 6 LOVE IS A DANGEROUS GAME MILLIE JACKSON 12 

5 3 YOU GOT IT ALL THE JETS 17 

6 8 COME GO WITH ME EXPOSE 16 

7 18 STONE LOVE KOOL & THE GANG 4 

8 19 YOU BETTER QUIT ONE WAY 6 

9 11 HOLD ME SHEILA E. 3 

10 10 HOW DO YOU STOP JAMES BROWN 19 

11 12 6 MADHOUSE 5 

12 21 I KNEW YOU WERE WAITING ARETHA FRANKLIN /GEORGE MICHAEL 10 

13 5 SLOW DOWN LOOSE ENDS 22 

14 23 KEEP YOUR EYE ON ME HERB ALPERT 8 

15 7 HAVE YOU EVER LOVED SOMEBODY FREDDIE JACKSON 32 

16 25 HE WANTS MY BODY STARPOINT 11 

17 14 AS WE LAY SHIRLEY MURDOCK 38 

18 30 LOWDOWN SO AND SO RAINY DAVIS 14 

19 37 SIGN '0' THE TIMES PRINCE 9 

20 15 SHOWING OUT (GET FRESH AT THE WEEKEND) MEL & KIM 33 

21 17 JUMP INTO MY LIFE STACY LATTISAW 24 

22 32 DON'T DISTURB THIS GROOVE THE SYSTEM 13 

2.3 29 HERE I GO AGAIN ORAN "JUICE" JONES 51 

24 9 LIVING ALL ALONE PHYLLIS HYMAN 37 

25 31 EVERY LITTLE BIT MILLIE SCOTT 15 

26 34 IT'S TRICKY RUN -D.M.C. 31 

27 38 I GOT THE FEELIN' (IT'S OVER) GREGORY ABBOTT 18 

28 13 THINKIN' ABOUT YA TIMEX SOCIAL CLUB 39 

29 36 MARY GOES ROUND READY FOR THE WORLD 25 

30 24 SERIOUS DONNA ALLEN 54 

31 - SAVE THE BEST FOR ME BUNNY DEBARGE 20 

32 22 FALLING MELBA MOORE 65 

33 16 RESPECT YOURSELF BRUCE WILLIS 55 

34 28 ENGINE NO. 9 MIDNIGHT STAR 53 

35 40 SEXAPPEAL GEORGIO 36 

36 - JUST TO SEE HER SMOKEY ROBINSON 21 

37 20 HOLD ON R.J.'S LATEST ARRIVAL 52 

38 26 STAY HOWARD HEWETT 61 

39 - SEXY GIRL LILLO THOMAS 27 

40 - FASCINATION LEVERT 26 

F3 á3 

AIRPLAY 
TITLE ARTIST 

Y 
oz wO 
mp = 

1 1 LOOKING FOR A NEW LOVE JODY WATLEY 1 

2 2 LEAN ON ME CLUB NOUVEAU 2 

3 3 HOLD ME SHEILA E. 3 

4 4 STONE LOVE KOOL & THE GANG 4 

5 5 6 MADHOUSE 5 

6 9 SIGN '0' THE TIMES PRINCE 9 

7 8 KEEP YOUR EYE ON ME HERB ALPERT 8 

8 6 YOU BETTER QUIT ONE WAY 6 

9 10 EVERY LITTLE BIT MILLIE SCOTT 15 

10 14 DON'T DISTURB THIS GROOVE THE SYSTEM 13 

11 11 HE WANTS MY BODY STARPOINT 11 

12 12 LOWDOWN SO AND SO RAINY DAVIS 14 

13 18 THERE'S NOTHING BETTER THAN LOVE L. VANDROSS /G. HINES 23 

14 17 I KNEW YOU WERE WAITING ARETHA FRANKLIN /GEORGE MICHAEL 10 

15 16 SAVE THE BEST FOR ME BUNNY DEBARGE 20 

16 21 I GOT THE FEELIN' (IT'S OVER) GREGORY ABBOTT 18 

17 24 JUST TO SEE HER SMOKEY ROBINSON 21 

18 20 FASCINATION LEVERT 26 

19 23 OLD FLAMES NEVER DIE FULL FORCE 29 

20 26 I'D STILL SAY YES KLYMAXX 30 

21 25 SEXY GIRL LILLO THOMAS 27 

22 30 ALWAYS ATLANTIC STARR 28 

23 31 SAME OLE LOVE (365 DAYS A YEAR) ANITA BAKER 34 

24 7 LET'S WAIT AWHILE JANET JACKSON 7 

25 35 WATCH OUT PATRICE RUSHEN 35 

26 29 MARY GOES ROUND READY FOR THE WORLD 25 

27 32 TOGETHER GENOBIA JETER AND GLENN JONES 42 

28 37 NEW DRESS CHERYL LYNN 40 

29 40 GIRL NEXT DOOR BOBBY BROWN 41 

30 33 THING FOR YOU ISAAC HAYES 44 

31 38 NO LIES THE S.O.S. BAND 43 

32 13 JUMP INTO MY LIFE STACY LATTISAW 24 

33 - IT'S TRICKY RUN -D.M.C. 31 

34 - HAPPY SURFACE 46 

35 27 COME GO WITH ME EXPOSE 16 

36 - IMAGINATION MIKI HOWARD 47 

37 -- SEXAPPEAL GEORGIO 36 

38 - SHOW ME THE COVER GIRLS 45 

39 15 HOW DO YOU STOP JAMES BROWN 19 

40 - EGO MANIAC JOCELYN BROWN 50 
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HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher Licensing Org.) 

Sheet Music Dist. 

5 6 

(Parisongs, ASCAP) 

82 AIN'T NOTHING BUT A HOUSE PARTY 

(Jamie, BMI) 

89 ALL I KNOW IS THE WAY 1 FEEL 

(Tune Room, ASCAP /American Wordways, ASCAP) 
88 ALL I NEED 

(Any Kind Of Music, ASCAP) 

28 ALWAYS 

(Jodaway, ASCAP) 

38 AS WE LAY 

(Troutman's, BMI /Saja, BMI) 
57 BACK AND FORTH 

(All Seeing Eye, ASCAP /PolyGram, ASCAP /Better 
Days, BMI / PolyGram Songs, BMI) 

83 BADROCK CITY 

(Big Audio Dynamics, BMI) 
93 BALLERINA GIRL 

(Brockman, ASCAP) 

99 BRENDA 

(Larchris, BMI) 
84 CAN YOU FEEL MY HEART BEAT 

(SMB, BMI /Balymor, ASCAP) 

75 CANDY 

(All Seeing Eye, ASCAP /PolyGram, ASCAP /Better 
Days, BMI /PolyGram Songs, BMI) 

92 CHICAGO SONG 

(Thriller Miller, ASCAP /MCA, ASCAP) 

76 CLIMB THE WALLS 

(Skeeterman, BMI /Lil' Tad, BMI /Jewels From The 

Heart, BMI) 
16 COME GO WITH ME 

(Panchin, BMI) CPP 

98 COME SHARE MY LOVE 

(Warner -Tamerlane, BMI) 

60 DAY BY DAY 

(Mardix, BMI /Bon -lose, BMI) 
96 DELANCEY STREET 

(Protoons, ASCAP/Turn Out Brothers, ASCAP) 

13 DON'T DISTURB THIS GROOVE 

(Science Lab, ASCAP) 

62 DON'T TURN AROUND 

(Albert Hammond, ASCAP/WB, ASCAP / Realsongs, 

ASCAP) 

73 DRIVING FORCE 

(Big Train, ASCAP) 

97 EASY LOVE 

(Muscle Shoals, BMI /Jalew, BMI) CPP /ABP 
50 EGO MANIAC 

(Huemar, BMI /Blackwood, BMI /Mom's Back Porch, 

BMI) C,'P /ABP 
53 ENGINE NO. 9 

(Hip Trip, BMI /Midstar, BI II) CPP /ABP 
15 EVERY LITTLE BIT 

(Beezer, FSCAP /Frustratio , BMI) 
81 EVERYThreiG'S GONNA BE ALRIGHT 

(Pop Spiritual, 13MI /AI Gre n, BMI /Irving, BMI) 
65 FALLING 

(Rightsong, BMI /Franne G kle, BMI /Gene McFadden, 

BMI /Summa, BMI /Arista, ASCAP) CPP 

1 FASCINATION 

(Trycet, BMI /Fernclil, BMI) 
87 FREAKAHOLIC 

(Tpyge, BMI) 
41 GIRL NEXT DOOR 

(PolyGram, ASCAP/Better Nights, ASCAP) 

64 THE GIRL NEXT DOOR 

(Music Corp. Of America, BMI /Bayjun Beat, BMI) 
72 GO ON WITHOUT YOU 

(Troutman's, BMI /Saja, BMI) 
46 HAPPY 

(Brampton, ASCAP) CPP 

32 HAVE YOU EVER LOVED SOMEBODY 

(Zomba, ASCAP/Willesden, BMI) 
11 HE WANTS MY BODY 

(Glass House, BMI /Irvin, , BMI) CPP /ALM 
51 HERE I GO AGAIN 

(Jobete, ASCAP) 

3 HOLD ME 

(Sister Fate, ASCAP /Pretty Man, BMI/Teete, BMI) 
52 HOLD ON 

(Arrival, BMI) 
85 HOLD ON TO YOUR DREAMS 

(Mafundi, BMI /Probe II, ASCAP) 

19 HOW DO YOU STOP 

(April, ASCAP /Second Nature, ASCAP /Blackwood, 
BMI /Janiceps, BMI) CPP /ABP 

91 I CAN'T FIGHT IT 

(SRD, BMI /De -Sir Rom, BMI) 
78 I CANT LET YOU GO 

(Magnolia, BMI /Aruba, ASCAP) 

69 I DON'T WANT TO LOSE YOUR LOVE 

(Bush Burnin', ASCAP) 

18 I GOT THE FEELIN- (ITS OVER) 

(Charles Family, 9M1 /Alli Bee, BMI /Grabbitt, BMI) 
10 I KNEW YOU WERE WAITING (FOR ME) 

(Chrysalis, ASCAP /Rare Blue, ASCAP /tittle Shop Of 

Morgansongs, BMI) CPP 

86 I NEED YOUR LOVING 

(Hookology, ASCAP) 

30 I'D STILL SAY YES 

(Hip Trip, BMI /Klymaxx, ASCAP /Hip Chic, 

BMI /Midstar, BMI) CPP 

47 IMAGINATION 

(Bourne, ASCAP /Music Sales, ASCAP) 

63 INCREDIBLE 

(Minding, ASCAP /Skeeterman, BMI /Lil' Tad, 

BMI /Spirit Marlon, Mil) 
49 IT'S BEEN SO LONG 

(Music Corp. Of America, BMI /Gunhouse, BMI) 
31 ITS TRICKY 

(Protoons, ASCAP /Rush -Groove) 

24 JUMP INTO MY LIFE 

(Rare Blue, ASCAP /Kashif, BMI /Music Corp. Of 

America, BMI) 
21 JUST TO SEE HER 

( Unicity, ASCAP /Lucky- Break, ASCAP /Lars, ASCAP) 

8 KEEP YOUR EYE ON ME 

(Flyte Tyme, ASCAP) 

2 LEAN ON ME 

(Interior, BMI) 
7 LETS WAIT AWHILE 

(Flyte Tyme, ASCAP /Crush Club, BMI) 
37 UVING AU. ALONE 

(Downstairs, BMI /C'Index, BMI /Mighty Three, BMI) 
70 LONELY ROAD 

(Sloopus, BMI /Gold Horizon, BMI) CPP 

1 LOOKING FOR A NEW LOVE 

(April, ASCAP / Rightsong, BMI /Ultrawave, ASCAP) 

CPP /ABP 
12 LOVE IS A DANGEROUS GAME 

(Zomba, ASCAP/Willesden, BMI) 
14 LOWDOWN SO AND SO 

(Warner- Tamerlane, BMI /Advansus, BMI/W.B.M., 
SESAC/Warner's Thunder, SESAC /Rainysongs, SESAC) 

66 THE MAGNIFICENT JAllY JEFF 

(Willesden, BMI) 
25 MARY GOES ROUND 

(MCA, ASCAP / Unicity, ASCAP /Ready Ready, 

ASCAP /Off Backstreet, BMI /Music Corp. Of America, 
BMI /Moonwalk, ASCAP) 

94 MY MIKE SOUNDS NICE 

(Next Plateau, ASCAP/Turnabout, ASCAP) 

40 NEW DRESS 

(Spectrum VII, ASCAP /Slap Me 1, ASCAP) CPP 

43 NO LIES 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

71 OH HOW I LOVE YOU (GIRL) 

(Huemar, BMI /Blackwood, BMI /Diesel, 
BMI /Unichappell, BMI) CPP /ABP 

29 OLD FLAMES NEVER DIE 

(Forceful, BMI/Willesden, BMI) 

95 PROVE IT BOY 

(Modernique, ASCAP) 

55 RESPECT YOURSELF 

(East Memphis, BMI /Irving, BMI /Klondike, BMI) 
CPP /ALM 

34 SAME OLE LOVE (365 DAYS A YEAR) 

(Jobete, ASCAP) CPP 

20 SAVE THE BEST FOR ME 

(Almo, ASCAP /Crimsco, ASCAP /Ziggurat, BMI) 
CPP /ALM 

79 SE LA 

(Brockman, ASCAP) 

54 SERIOUS 

(Triage, BMI /Living Disc, BMI) 
36 SEXAPPEAL 

(Georgio, BMI /Stone Diamond, BMI) 
27 SEXY GIRL 

(Bush Burnin, ASCAP /Johnnie Mae, BMI) 
59 SHERRY 

(Darwall, BMI /It's Mine /Electric Doll, BMI) 
45 SHOW ME 

(Amber Pass, ASCAP /Andy Panda Music /Disco Fever, 

ASCAP /Fools Prayer, BMI /Salski, BMI /Latin Rascals) 

33 SHOWING OUT (GET FRESH AT THE WEEKEND) 

(Terrace, ASCAP) CPP 

9 SIGN '0' THE TIMES 

(Controversy, ASCAP) 

22 SLOW DOWN 

(MCA, ASCAP /Brampton, ASCAP/Virgin, ASCAP) CPP 

48 SOMETHING ABOUT YOU 

(Wiz Kid, BMI /Irving, BMI) CPP /ALM 
61 STAY 

(WB Music /E /A, ASCAP /Make It Big, 
ASCAP/Rockwood, BMI) 

4 STONE LOVE 

(Delightful, BMI) CPP 

56 TAKE IT FROM ME 

(Tuneworks, BMI /Careers, BMI /Reydon, BMI /Franne 

Gee, BMI / Rightsong, BMI) CPP 

100 TAKE IT TO THE LIMIT 
(Bush Burnin', ASCAP /Khari International, ASCAP) 

23 THERE'S NOTHING BETTER THAN LOVE 

(April, ASCAP /Uncle Ronnié s, ASCAP /JVA, ASCAP) 

CPP /ABP 
90 (THEY LONG TO BE) CLOSE TO YOU 

(Jac, ASCAP /Blue Seas, ASCAP) CPP /ABP 
67 THEY'RE PLAYING OUR SONG 

(Music Specialists, BMI) 

HOT 100 SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot 100 chart. 

LABEL NO. OF TITLES 
ON CHART 

COLUMBIA (8) 10 
Def Jam (2) 

MOTOWN 9 

ATLANTIC (6) 
21 Records (1) 
Omni (1) 

MCA (6) 
Constellation (1) 
Magnolia Sound (1) 

ELEKTRA (6) 
Solar (1) 

WARNER BROS. (3) 
Paisley Park (3) 
Jellybean (1) 

CAPITOL 

RCA (2) 
Jive (2) 
A &M (1) 
Total Experience (1) 

POLYGRAM 
Atlanta Artists (2) 
Polydor (2) 
Mercury (1) 

E.P.A 
Epic (2) 
Scotti Bros. (1) 
Tabu (1) 

A &M 

ARISTA 

EMI -AMERICA 

MANHATTAN (2) 
P.I.R. (1) 

PROFILE 

8 

8 

7 

7 

6 
6 

5 

4 

3 

3 

3 

3 

3 

FANTASY(1) 2 
Danya (1) 

SUPERSTAR INTERNATIONAL 2 

ASIANA 

CHRYSALIS 
Cooltempo (1) 

ICHIBAN 

ISLAND 
4th & B'Way (1) 

JAM PACKED 

MACOLA 
Egyptian Empire (1) 

MALACO 
Muscle Shoals Sound (1) 

NEXT PLATEAU 

RENDEZVOUS 

SLEEPING BAG 

SUTRA 
Fever (1) 

1 

i 
1 

1 

1 

1 

i 

1 

1. 

1 

44 THING FOR YOU 

(Super Blue, BMI) 
39 THINKIN' ABOUT YA 

(Danica, BMI) 
42 TOGETHER 

(Warner- Tamerlane, BMI /Deertrack, BMI /Martin Page, 

ASCAP) 

74 U KNOW WHAT TIME IT IS 

(Grandmaster Rash, ASCAP) 

35 WATCH OUT 

(Baby Fingers, ASCAP /Shown Breree, ASCAP) 

77 WHO IS IT 

(Beach House, ASCAP) 

80 WORKING UP A SWEAT 

(One To One, ASCAP) 

6 YOU BETTER QUIT 

(Perk's, BMI /Duchess, BMI) 

17 YOU GOT IT ALL 

(Holmes Line, ASCAP) CPP 

68 ZERO IN JULY 

(Chrystal Isle, BMI /Mark Bynum, BMI /Electric Apple, 

BMI) 

58 ZIBBLE, ZIBBLE (GET THE MONEY) (AKA' GET 

LOOSE, GET FUNKY) 

(Temp Co., BMI) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mined folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 
BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 
CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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LACK 

Leaning On Them. At a post- Grammy Awards party at Los Angeles' Chasens, Club Nouveau leader Jay King, center, 
celebrates the success of his single "Lean On Me" with Warner Bros. a8r vice president Benny Medina, left, and 
chairman of the board Mo Ostin. 

FOR WEEK ENDING MARCH 28, 1987 

BERNADETTE COOPER 
(Continued from page 25) 

"in a month and under budget. 
Madame X is not your average 
trio. It's something different, 
and I'm glad that [Atlantic black 
music vice president] Sylvia 
Rhone could see that. She was 
very instrumental in the group 
getting the shot." 

There were many labels inter- 
ested in signing Cooper as a solo 
artist, but "Solar decided to pick 
up my option," Cooper says. "So- 
lar has been through some tough 
times, but I feel like the company 
is getting ready to come back 
strong. They have several strong 
pieces of production on the way 
pretty soon; it could be like old 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

1 1 1 21 

** No.1 ** 
FREDDIE JACKSON JUST LIKE THE FIRST TIME 
CAPITOL ST 12495 (8.98) (CD) 17 weeks at No. One 

U 3 4 15 CLUB NOUVEAU WARNER BROS. 255311 (8.981 LIFE, LOVE & PAIN 

3 2 2 18 BEASTIE BOYS DEF JAM BFC 40238 /COLUMBIA (CD) LICENSED TO ILL 

4 4 3 23 LUTHER VANDROSS EPIC FE 40415 (CD) GIVE ME THE REASON 

O 5 6 57 JANET JACKSON A3 A &M SP -5106 (9.98) (CD) CONTROL 

© 7 7 51 ANITA BAKER A2 ELEKTRA 60444 (8.98) (CD) RAPTURE 

10 8 10 23 LOOSE ENDS MCA 5745 (8.98) (CD) THE ZAGORA 

8 6 5 27 CAMEO A ATLANTA ARTISTS 830 -265- 1 /POLYGRAM (CD) WORD UP 

9 9 9 31 MELBA MOORE CAPITOL ST 12471 (8.98) (CD) A LOT OF LOVE 

10 10 11 34 SHIRLEY MURDOCK ELEKTRA 9 60443.1 (8.98) (CD) SHIRLEY MURDOCK! 

11 11 8 18 READY FOR THE WORLD MCA 5829 (8.98) (CD) LONG TIME COMING 

12 13 16 29 PHYLLIS HYMAN P.I.R. ST 53029 /MANHATTAN (9.98) (CD) LIVING ALL ALONE 

13 12 12 20 ARETHA FRANKLIN ARISTA AL -8442 (9.98) (CD) ARETHA 

CI 18 18 14 NAJEE EMI -AMERICA ST 17241 (8.98) (CD) NAJEE'S THEME 

15 14 13 26 GREGORY ABBOTT COLUMBIA BFC 40437 (CD) SHAKE YOU DOWN 

16 17 17 20 MILLIE JACKSON JIVE 10161016- J /RCA(8.98) AN IMITATION OF LOVE 

17 16 15 17 KOOL & THE GANG MERCURY 830 -398 -1 -M /POLYGRAM (CD) FOREVER 

I$ 20 21 55 THE JETS MCA 5667 (8.98) (CD) THE JETS 

19 19 19 15 MIKI HOWARD ATLANTIC 81688 (8.98) COME SHARE MY LOVE 

20 15 14 29 LIONEL RICHIE A3 MOTOWN 6158 ML (9.98) (co) DANCING ON THE CEILING 

21 22 25 10 ROBERT CRAY HIGHTONE /MERCURY 830 568-1/POLYGRAM (CD) STRONG PERSUADER 

22 23 24 42 RUN -D.M.C. A2 PROFILE 1217 (8.98) (CD) RAISING HELL 

0 25 27 4 EXPOSE ARISTA AL 8441 (8.98) EXPOSURE 

24 21 20 15 NEW EDITION MCA 5912 (8.98) (CD) UNDER THE BLUE MOON 

Ci NCW 1 JODY WATLEY MCA 5898 (8.981 JODY WATLEY 

26 30 30 5 MADHOUSE PAISLEY PARK 1- 25545 /WARNER BROS. (098) (CD) 8 

27 27 31 5 BRUCE WILLIS MOTOWN 6222 -ML (8.98) (CD) THE RETURN OF BRUNO 

® 36 39 4 DJ JAZZY JEFF & FRESH PRINCE i vE 1026 -1J /RCA (8.98) ROCK THE HOUSE 

29 24 22 38 CLARENCE CARTER ICHIBAN 1003 (8.98) DR. C.C. 

® 34 32 14 RAY, GOODMAN & BROWN EMI -AMERICA ST 17235 (8.98) TAKE IT TO THE LIMIT 

31 26 23 18 BOBBY BROWN MCA 5827 (8.98) KING OF STAGE 

32 29 34 17 TIMEX SOCIAL CLUB VICIOUS RUMORS ... THE ALBUM 
DANYA /FANTASY F 9645 /FANTASY (8.98) 

33 32 26 29 KENNY G. ARISTA AL8 -8427 (8.98) (CD) DUOTONES 

34 28 29 15 GEORGE HOWARD MCA 5855 (8.98) (CD) A NICE PLACE TO BE 

35 31 28 10 MANTRONIX SLEEPING BAG TLX 8 (8.98) MUSIC MADNESS 

36 38 33 20 ONE WAY MCA 5823 (8.98) ONE WAY XI 

37 42 44 17 KLYMAXX MCA 5832 (8.98) (CD) KLYMAXX 

49 68 3 THE SYSTEM ATLANTIC 81691 (8.98) DON'T DISTURB THIS GROOVE 

times." Ide. lly, Cooper says, 
she'd like to 'ront a band, possi- 
bly called Bernadette Cooper & 
Cooper's Limousine, "but it 
won't necessarily feature female 
musicians ... unless they're 
good." 

For the moment, Cooper is han- 
dling her own affairs and field- 
ing production offers through at- 
torney (and Klymaxx manager) 
Ron Sweeny. 

Billy Preston plays 
at Twenty:Twenty 
... see page 24 

©Copyright 1987, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

39 33 38 7 DONNA ALLEN 21 RECORDS 90548 /Arco (8.98) PERFECT TIMING 

® 54 43 27 R.J: S LATEST ARRIVAL MANHATTAN ST -53037 (9.98) HOLD ON 

41 37 42 28 HOWARD HEWETT ELEKTRA 60487 -1(8.98) (CD) I COMMIT TO LOVE 

42 58 62 4 2 LIVE CREW LUKE SKYWALKER XR 100 (8.98) 2 LIVE CREW IS WHAT WE ARE 

43 43 58 7 VARIOUS ARTISTS PROFILE PRO-1227 (8.98) MR. MAGIC'S RAP ATTACK, VOL 2 

44 35 35 104 WHITNEY HOUSTON AB ARISTA AL8-8212 (8.98) (CD) WHITNEY HOUSTON 

45 41 41 22 CHICO DEBARGE MOTOWN 6214M. (8.98) CHICO DEBARGE 

466 40 37 7 EGYPTIAN LOVER EGYPTIAN EMPIRE DMSR- 00773 /MACOLA (8.98) ONE TRACK MIND 

0 NEW 1 SHEILA E. PAISLEY PARK 25498 -1 /WARNER BROS. (8.98) (CD) SHEILA E. 

48 45 36 12 THE GAP BAND TOTAL EXPERIENCE 2700.1 /RCA (8.98) GAP BAND 8 

49 47 50 14 DOUG E. FRESH & THE GET FRESH CREW REALITY F- 9649 /FANTASY (8.98) OH, MY GOD! 

® 51 52 4 BUNNY DEBARGE MOTOWN 6217 ML (8.98) IN LOVE 

51 44 45 3 DAVID SANBORN WARNER BROS. 1.25479 (9.98) (CD) A CHANGE OF HEART 

52 39 40 23 JAMES BROWN scorn BROS. F2 40380 /E.P.A GRAVITY 

O 55 66 3 STEADY B JIVE 1020 -J /RCA (8.98) BRING THE BEAT BACK 

54 46 49 36 THE TEMPTATIONS GORDY 6207 GL /MOTown (8.98) (CD) TO BE CONTINUED 

55 48 48 25 TINA TURNER CAPITOL PJ -12530 (9.98) (co) BREAK EVERY RULE 

56 52 46 32 LEVERT ATLANTIC 81669 -1 (8.98) (CD) BLOODLINE 

57 56 47 19 VESTA WILLIAMS A &M SP 5118 (8.98) VESTA 

58 59 60 18 ISAAC HAYES COLUMBIA FC 40316 U -TURN 

59 53 57 24 STACY LATTISAW MOTOWN 6212 ML (8.98) TAKE ME ALL THE WAY 

60 50 51 6 ROSE ROYCE OMNI 90557 -1 /ATLANTIC (8.98) FRESH CUT 

61 61 - 2 LUTHER INGRAM PROFILE PRO 1226 (8.98) LUTHER INGRAM 

62 57 53 20 COMMODORES POLYDOR 831-194-i /POLYGRAM UNITED 

63 60 56 11 ROBBIE NEVIL MANHATTAN ST -53006 (8.98) (CD) ROBBIE NEVIL 

® NEW 1 RAINY DAVIS COLUMBIA BFC 40635 (8.98) SWEETHEART 

® NEW T. SMOKEY ROBINSON MOTOWN 6626 ML (ß.9e) ONE HEARTBEAT 

66 62 54 20 JEFF LORBER WARNER BROS. 1-25492 (8.98) (CD) PRIVATE PASSION 

67 64 55 8 SYLVESTER MEGATONE 25527 /WARNER BROS. (8.98) MUTUAL ATTRACTION 

68 70 65 8 STANLEY JORDAN BLUE NOTE BT 85130 /MANHATTAN (8.98) (CD) STANDARDS VOLUME 1 

69 69 - 2 VARIOUS ARTISTS MCA 5815 (8.98) UPTOWN IS KICKING IT 

70 65 69 39 BOB JAMES /DAVID SANBORN WARNER BROS. 25390 (8.98) (CD) DOUBLE VISION 

71 66 63 19 BOB JAMES WARNER BROS. 25495 (9.98) (CD) OBSESSION 

72 74 73 33 MIDNIGHT STAR SOLAR 60454 /ELEKTRA (8.98) (CD) HEADLINES 

73 73 72 35 SHIRLEY JONES P.I.R. ST -53031 /MANHATTAN (8.98) (CD) ALWAYS IN THE MOOD 

l4 RE -ENTRY BOBBY BLAND MALACO MAL 7439 (8.98) AFTER ALL 

75 67 61 23 JESSE JOHNSON A &M SP -5122 (8.98) (CD) SHOCKADELICA 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 

certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 

numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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by Peter Keepnews 

A YEAR AFTER the avant -garde Ganelin Trio be- 
came the first Soviet jazz band to tour the U.S., plans 
are afoot to bring another Russian group -this one 
with a very different approach -to these shores. 

Billboard's Vadim Yurchenkov reports from Mos- 
cow that John Ballard, president of the Wyoming - 
based Space Agency, has been making arrangements 
for a U.S. tour by Leningrad Dixieland, described as 
the oldest traditional jazz band in the Soviet Union. 

The Space Agency also booked the Ganelin Trio's 
1986 tour, which included a performance at the JVC 
Jazz Festival in New York and garnered a tremendous 
amount of press interest- although it was reportedly 
less than a smashing success financially. In the course 
of organizing the tour, Ballard's company established 
ties with Gosconcert, the Soviet state agency in 
charge of exporting Russian acts. 

Now Ballard has invited Leningrad Dixieland to 
tour the U.S. The group, formed in 1958 and a regular 
on the Eastern European festival circuit, has already 
been invited to participate in the Sacramento Jazz 
Festival in May. "I'm looking at this tour to expand 
our involvement in promoting Soviet jazz in the U.S.," 
Ballard says. "There are plenty of good musicians in 
Russia." 

Meanwhile, East Wind Trade Associates, a Wash- 
ington -based company that licenses and distributes 
Soviet and East European jazz records, plans to re- 
lease an album by the Ganelin Trio recorded live in 
San Francisco last summer. The avant -garde ensem- 

ble has toured extensively in Europe, and several of 
its albums have been released by Leo Records, a U.K. 
indie specializing in modern jazz. 

END OF AN ERA: The album that Diane Schuur 
just recorded with the Count Basie Orchestra will be 
dedicated to the memory of guitarist Freddie Green, 
who died on Feb. 28, just a few days after the Schuur 
session. 

During his 50 -year tenure with the Basie aggrega- 
tion, Green never took a solo. But anyone who thinks 
his contribution to the band was small should listen 
more closely to the recorded evidence. 

Green was the last surviving member of one of the 

Get ready for the sounds 
of Iron Curtain Dixieland 

best rhythm sections in jazz history -Basie, bassist 
Walter Page, and drummer Jo Jones were his co- 
horts -and, after Page and Jones left the band, his 
steady, swinging chords remained a key to its distinc- 
tive sound. Basie's death left Green as the most cru- 
cial keeper of the Basie flame, and he kept the legacy 
alive with unflagging energy and grace. He was the 
last of the great rhythm guitarists, and he will be 
sorely missed. (By sad coincidence, another link with 
Basie's early years, trombonist /guitarist /composer/ 
arranger Eddie Durham, also died recently -while 
getting ready to attend a memorial service for Green.) 

ALSO NOTED: The Modern Jazz Quartet has signed 
with WEA International. Nesuhi Ertegun, the presi- 
dent of WEA International, produced 17 of the MJQ's 
albums for Atlantic in the '50s and '60s, and -though 
he doesn't do much producing these days -he'll return 
to the control room for the group's next album, which 
will feature the New York Chamber Orchestra. 

IECTfRN 

by Bob Darden 

(This is the second of a two -part interview with En- 
glish artist Garth Hewitt.) 

AT A RECENT CONCERT on behalf of the giant 
Greenbelt Festival '87 and the Tear Fund, the interde- 
nominational relief and development agency, Garth 
Hewitt went through a variety of songs from his 14- 
year career in contemporary Christian music. 

The English crowd applauded politely through pop 
tunes like "Broken Land," "Water Off A Duck's 
Back," "Take Me To Your Leader," and "Nero's 
Watching Video." 

But when Hewitt went into a series of songs based 
on his travels through the Third World, the restrained 
audience was up and dancing in the aisles in a minute. 
Songs like "Litany For Africa," "Light A Candle," 
"Road To Freedom," and particularly "Namirembe" 
and "Oscar Romero" reflected his journeys to Ugan- 
da, the Sudan, Haiti, and Soweto in South Africa. They 
also successfully incorporated the music of those 
lands in a rock context. It's a melding of styles few 
artists outside of Bruce Cockburn and Paul Simon 
have accomplished. 

" ' Namirembe' is a great hill in Kampala, Uganda," 
Hewitt says. "It means 'peace.' I was there in 1982 and 
every night there was shooting and terrible massacres 
all around us. And yet, somehow, on this hill, there 
was a little cathedral that remained untouched and 
peaceful. It seemed like a parable to me, so I wrote 
about it." 

The music to "Namirembe" began as a theme at a 
time when he was commissioned by the country of Si- 
erra Leone to write music for Africa. At one point, he 
asked the authorities there to send him a tape of the 
most popular songs in their area. The tape Hewitt re- 
ceived in return was almost identical to an American 
top 40 station. 

"Two things I did discover in Africa was the musi- 
cal influence of Bob Marley -he's a monster over 
there -and the African rhythms. You can't go into Af- 
rica anywhere without hearing those rhythms and 
moving your feet. 

"Anyway, I took the basic theme to the song and 
the basic African rhythm to my producer /arranger/ 
lead guitarist Tom Blades and told him what I had in 
mind. He came back with this incredible thing worked 
out on the drum machine that really had the feel of 
what I was trying to do. There are so many complex 
rhythms in Africa -but they are all built over a rela- 
tively simple root." 

Hewitt has been working on a number of projects. 
He has just finished a book titled "Nero's Watching 

Some of Hewitt's songs are 
inspired by the Third World 

Video," the title of one his songs. The book chronicles 
his travels through the Third World, both on his own 
and as part of a fact -finding mission for the Tears 
Fund. He's also been commissioned to write some chil- 
dren's songs and has begun to gather material for an 
album to be released next year. 

He says he currently has an album in the can await- 
ing release through Word in the U.S. He fears the un- 
commercial nature of the lyrics may cause Word to de- 
lay it indefinitely. 

"Whatever happens, I'll keep writing and touring. 
I'm set to go to New Zealand on tour in April, then on 
to Kenya. And, in the meantime, I'm on the executive 
committee for Greenbelt, so that's an ongoing process 
of securing artists and speakers as well." 

Hewitt, incidentally, returned to Uganda in October 
and sang "Namirembe" numerous times in areas far 
removed from Kampala. When he was leaving, his 
host told him that the people there were so captured 
by the song that they'd nicknamed him "Namirembe." 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL 6 NUMBER /DISTRIBUTING LABEL 

O 1 5 

* * No.1 * * 
DEXTER GORDON BLUE NOTE BT-85135/MANHATTAN (CD) 5 weeks at No. One 

THE OTHER SIDE OF ROUND MIDNIGHT 

2 2 5 
BRANFORD MARSALIS COLUMBIA FC 40363 (CD) 

ROYAL GARDEN BLUES 

30 5 5 
MICHEL PETRUCCIANI BLUE NOTE BT 85133 /MANHATTAN 

POWER OF THREE 

4 4 5 
SOUNDTRACK COLUMBIA SC 40464 (CD) 

ROUND MIDNIGHT 

5 3 5 WYNTON MARSALIS COLUMBIA FC 40308 (CD) 

J MOOD 

6 6 5 WAYNE SHORTER COLUMBIA FC 40373 
PHANTOM NAVIGATOR 

71 HENRY JOHNSON MCA /IMPULSE MCA 5754 /MCA (CD) 

YOU'RE THE ONE ® 9 5 JOE HENDERSON BLUE NOTE BT 85126 /MANHATTAN 
STATE OF THE TENOR: LIVE AT THE VILLAGE VANGUARD,VOL. TWO 

9 8 
5 CARMEN LUNDY BLACK HAWK BKH 523 /ASPEN (CD) 

GOOD MORNING KISS 

10 10 3 
MILES DAVIS COLUMBIA CK 40579 (CD) 

KIND OF BLUE 

11 12 5 
ETTA JAMES & EDDIE "CLEANHEAD" VINSON FANTASY 9647 (CD) 

BLUES IN THE NIGHT 

I2 NEW JOHN COLTRANE QUARTET MCA /IMPULSE 5885 /MCA (CD) 

BALLADS 

13 11 5 
MEL TORME & ROB MCCONNELL CONCORD JAZZ CJ 306 (CD) 

MEL TORME /ROB MCCONNELL AND THE BOSS BRASS 

14 15 5 
CHARLIE WATTS ORCHESTRA COLUMBIA FC 40570 

LIVE AT FULHAM TOWN HALL 

15 NEW LAUREL MASSE PAUSA PR 7206 
EASY LIVING 

CONTEMPORARY JAZZ ALBUMSTM 

O3 5 

* * NO. 1 * * 
NAJEE EMI-AMERICA ST.17241 (CD) 1 week at No. One 

NAJEE'S THEME 

O 2 5 
GEORGE HOWARD MCA 5855 (CD) 

A NICE PLACE TO BE 

O4 5 
DAVID SANBORN WARNER BROS. 1 -25479 (CD) 

A CHANGE OF HEART 

4 1 5 
STANLEY JORDAN BLUE NOTE BT 85130 /MANHATTAN (CD) 

STANDARDS VOLUME 1 

O8 5 BOBBY MCFERRIN BLUE NOTE BT- 85110 /MANHATTAN (CD) 

SPONTANEOUS INVENTIONS 

© 6 5 
THE RIPPINGTONS PASSPORT JAZZ PJ -88019 (CD) 

MOONLIGHTING 

7 5 5 
LARRY CARLTON MCA 5866 (co) 

LAST NITE 

8 9 5 
MILES DAVIS WARNER BROS. 25490 (CD) 

TUTU 

9 7 5 
THE CRUSADERS MCA 7581 (CD) 

THE GOOD AND BAD TIMES 

10 10 5 
KENNY G. ARISTA ALB 8427 (CD) 

DUOTONES 

11 11 5 
BOB JAMES WARNER BROS. 25495 (CD) 

OBSESSION 

12 13 5 
TOM SCOTT SOUNDWINGS SW 2102 (CD) 

ONE NIGHT /ONE DAY 

13 12 5 
ANDREAS VOLLENWEIDER CBS MASTERWORKS FM 42255 (CD) 

DOWN TO THE MOON 0 18 5 
TANIA MARIA MANHATTAN ST 53045 (CD) 

THE LADY FROM BRAZIL 

15 14 5 
BOB JAMES /DAVID SANBORN WARNER BROS. 25393 (CD) 

DOUBLE VISION 

I6 19 5 
ALPHONSE MOUZON MPC 6001 /OPTIMISM (CD) 

LOVE FANTASY 

I1 22 5 DIANE SCHUUR GRP A.1030 (CD) 

TIMELESS 

IH NEW pp, MAUREEN MC GOVERN CBS MASTERWORKS BFM 42314 (CD) 

ANOTHER WOMAN IN LOVE 

I9 NEW, VITAL INFORMATION COLUMBIA BFC 40506 (co) 

GLOBAL BEAT 

20 20 5 
PETER KATER P.D.K. 4001 /OPTIMISM (CD) 

TWO HEARTS 

21 17 5 
AL JARREAU WARNER BROS. 25477 -1 (CD) 

L IS FOR LOVER 

22 23 3 
BOB THOMPSON ENIGMA S.1.73238/INTIMA (CD) 

BROTHER'S KEEPER 

23 15 5 
DAMON RENTIE TBA 219 /PALO ALTO 

DON'T LOOK BACK 

24 24 3 
STANLEY CLARKE EPIC FE 40275/E.P.A 

HIDEAWAY 

2rJ NEW 0. PAQUITO D'RIVERA COLUMBIA FC 40583 

MANHATTAN BURN 

DAlbums with he greatest sales gains during the last two weeks. (CD) Compact disk available. Recording 
Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 

million units. 
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CLUB PLAY 
TITLE 

Compiled from a national sample of dance club playlists. ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

O 1 1 7 

* * No.1 * * 
NATED COMPANY B 

ATLANTIC 0.66731 4 weeks at No. One (J 2 3 6 LOOKING FOR A NEW LOVE (REMIX) MCA 23689 JODY WATLEY 

O 3 6 7 NO LIES (REMIX) TABU 429 -06030 /EPIC THE S.O.S. BAND 

10 6 9 6 FEELS LIKE THE FIRST TIME (REMIX) OMNI 0-96784/ATLANTIC SINITTA 

5 5 8 6 EGO MANIAC (REMIX) WARNER BROS. 0 -20469 JOCELYN BROWN 

© 7 11 5 KEEP YOUR EYE ON ME (REMIX) A &M SP -12226 HERB ALPERT 

O 8 18 4 LEAN ON ME (REMIX) TOMMY BOY TB 894 CLUB NOUVEAU 

® 10 23 4 CONTENDERS (REMIX) VIRGIN 0- 96790 /ATLANTIC HEAVEN 17 

9 11 15 6 THE HONEYTHIEF (REMIX) COLUMBIA 44 -05988 HIPSWAY 0 15 19 5 YOU KEEP ME HANGIN' ON (REMIX) MCA 23717 KIM WILDE 

11 9 13 7 LOWDOWN SO & SO COLUMBIA 44 -05997 RAINY DAVIS 

12 13 17 6 MOVE OUT (REMIX) ATLANTIC 0-86734 NANCY MARTINEZ 

13 20 21 6 DO THE DANCE (REMIX) EPIC 49.06746 TRANCE -DANCE 0 19 20 5 HEARTBREAK BEAT (REMIX) COLUMBIA 44 -05969 PSYCHEDELIC FURS 

CI 24 33 3 I 
ARISTA 
KNEW 

AD1 9560 
YOU WERE WAITING (FOR ME) ARETHA FRANKLIN & GEORGE MICHAEL 

16 4 2 9 LET THE MUSIC TAKE CONTROL (REMIX) RCA 5958 -1 -RD J.M. SILK 0 22 25 5 WHATCHA GONNA DO QUARK Q8 -001 BLAZE 

18 14 12 9 ONLY IN MY DREAMS (REMIX) ATLANTIC 0.86744 DEBBIE GIBSON 

19 26 36 3 NEVER GONNA LEAVE YOU Pow wow Pw 420 SUBJECT 

20 16 14 7 CRY WOLF (REMIX) WARNER BROS. 0 -20610 A -HA 

Yl 29 35 3 
CRIMIN 
IOU (THAL 

CREIM 

'87 
00007 

REMIXES) FREEEZ FEATURING JOHN ROCCA 

® 30 40 3 RIGHT ON TRACK (REMIX) MCA 23687 BREAKFAST CLUB 

O41 - 2 SIGN 'O' THE TIMES PAISLEY PARK 0- 20648/WARNER BROS. PRINCE 

24 21 28 5 SOMETHING ABOUT YOU (REMIX) A &M SP -12221 VESTA WILLIAMS 

O45 - 2 LAST CHANCE FRESH FREO08 /SLEEPING BAG CYRE 

26 25 27 5 SO COLD THE NIGHT (REMIX) MCA 23715 COMMUNARDS 

27 12 4 10 ONE LOOK (ONE LOOK WAS ENOUGH) DICE TGR 1011 /SUTRA PAUL PARKER 

® 34 46 4 SEXAPPEAL (REMIX) MOTOWN Ms -4579 GEORGIO 

29 11 5 11 TURN ME LOOSE WALLY JUMP JUNIOR & THE CRIMINAL ELEMENT 
CRIMINAL CRIM 00006 

® 38 43 3 SOMETHING IN MY HOUSE EPIC 49-06750 DEAD OR ALIVE 

31 49 - 2 THE TELEPHONE CALL (REMIX) WARNER BROS. 0 -20627 KRAFTWERK 

32 35 37 3 CROSS THAT BRIDGE (REMIX) A &M PROMO WARD BROTHERS 

33 27 24 7 LICENSED TO ILL (LP CUTS) DEF JAM BEC 40238 /COLUMBIA BEASTIE BOYS 

® 39 - 2 SHOWDOWN (REMIX) GEFFEN 0- 20599/WARNER BROS. NO SOVEREIGN 

35 32 38 4 DID IT FEEL LIKE LOVE (REMIX) ATLANTIC 0 -86730 GENUINE PARTS 

® 36 - 2 WHO IS IT SLEEPING BAG SLX-0025 MANTRONIX 

37 18 7 11 SHOW ME (REMIX) FEVER SF 814 /SUTRA THE COVER GIRLS 

38 33 44 3 WAX THE VAN JUMP STREET JS- 1O07/ISLANO LOLA 

39 NEWO. 1 BACK AND FORTH (REMIX) ATLANTA ARTISTSS 888 385 -1 /POLYGRAM CAMEO 

40 40 42 4 - LET'S GET BRUTAL cuTTING CR -210 NITRO DELUXE 

41 NEW E 1 ONLY IN THE NIGHT ATLANTIC 0 -86719 THE VOICE IN FASHION 

42 48 - 2 YOU BETTER QUIT (REMIX) MCA 23716 ONE WAY 

® NEW 1 GONNA PUT UP A FIGHT RCA 5943 -1-RD BARBARA ROY 

® 50 - 2 ZERO IN JULY (REMIX) EMI -AMERICA v.19227 FOCUS 

45 23 10 9 SOMETHING SPECIAL (IS GONNA HAPPEN TONIGHT) (REMIX) PATTI LABELLE 
MCA 23649 

46 47 47 3 
AIN'T NOTHING BUT A HOUSE PARTY (REMIX) PHIL FEARON 
CHRYSALIS 4V9 -43096 

41 NEW PO. 1 IT'S TRICKY (AND MORE) (EP) PROFILE PRO -7131 RUN -D.M.C. 

48 28 22 10 INFECTED (REMIX) EPIC 49-05982 THE THE 

CI NEW I 1 STONE LOVE (REMIX) MERCURY 888 292- 1 /POLYGRAM KOOL & THE GANG 

50 42 45 3 SLOW DOWN (REMIX) MCA 23699 LOOSE ENDS 
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Titles with future 
chart potential, 
based club play 
this week. 

on 

1. WITHOUT YOU TOUCH SUPERTRONICS 

2. CERTAIN THINGS ARE LIKELY (REMIX) K.T.P. MERCURY 

3. IN CONVERSATION (REMIX) GENERAL PUBLIC I.R.S. 

4. WATLAIC 
5. JUMP 

NO ONE 
RIGHT 

KNOWS 
ON THE 

ILD 
CASE 

RY 
CALUBHNTOUSE ORCHESTRA 4TH & B WAY 

6. SANITY KILLING JOKE VIRGIN 

7. SOONER OR LATER ERNEST KOHL DICE 

8. WASTELAND (REMIX) THE MISSION U.K. MERCURY 

9. EACH TIME YOU BREAK MY HEART (REMIX) NICK KAMEN SIRE 

©Copyright 1987, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 
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12 -INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store sales reports. ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

O 1 1 10 

* * No. i * * 
FASCINATED COMPANY B 
ATLANTIC 0 -86731 3 weeks at No. One (J 2 5 5 LEAN ON ME (REMIX) TOMMY Boy TB 894 CLUB NOUVEAU 

O 3 4 6 LOOKING FOR A NEW LOVE (REMIX) MCA 23689 JODY WATLEY 

4 4 2 16 COME GO WITH ME ARISTA AD] -9539 EXPOSE 

O18 - 2 SIGN '0' THE TIMES PAISLEY PARK 0- 20648 /WARNER BROS. PRINCE 

© 7 9 4 YOU KEEP ME HANGIN' ON (REMIX) MCA 23717 KIM WILDE 

O 12 13 7 ONE LOOK (ONE LOOK WAS ENOUGH) DICE TGR 1011 /SUTRA PAUL PARKER 

® 10 10 8 LET THE MUSIC TAKE CONTROL (REMIX) RCA 5958.1 -RD J.M. SILK 

9 6 8 9 BOOM BOOM zrx 5571 PAUL LEKAKIS 

10 5 3 16 SHOWING OUT (GET FRESH AT THE WEEKEND) /SYSTEM MEL & KIM 
ATLANTIC 0 -86755 

11 8 1 10 SHOW ME (REMIX) FEVER SF 814 /SUTRA THE COVER GIRLS 

12 11 21 5 MOVE OUT (REMIX) ATLANTIC 0-86734 NANCY MARTINEZ 

13 15 14 7 DO THE DANCE (REMIX) EPIC 49 -06746 TRANCE -DANCE 

CI 13 16 6 FEELS LIKE THE FIRST TIME (REMIX) OMNI 0- 96784 /ATLANTIC SINITTA 

15 14 19 5 KEEP YOUR EYE ON ME (REMIX) A &M SP -12226 HERB ALPERT 

ló 21 29 5 NO LIES (REMIX) TABU 429 -06030 /EPIC THE S.O.S. BAND 

17 16 18 6 ONLY IN MY DREAMS (REMIX) ATLANTIC 0 -86744 DEBBIE GIBSON 

1$ 29 38 3 THEY'RE PLAYING OUR SONG JAM PACKED JPI -2007 TRINERE 

19 17 22 5 EGO MANIAC (REMIX) WARNER BROS. O-20469 JOCELYN BROWN 

20 19 17 6 DID IT FEEL LIKE LOVE (REMIX) ATLANTIC 0 -86730 GENUINE PARTS 

ZI 24 37 5 WAX THE VAN JUMP STREET JS- 1007/ISLAND LOLA 

® 25 31 5 HOLD ME PAISLEY PARK 0 -20579 /WARNER BROS. SHEILA E. 

23 9 6 11 CANDY (REMIX) ATLANTA ARTISTS 888 193 -1 /POLYGRAM CAMEO 

24 22 12 8 JUMP INTO MY LIFE (REMIX) MOTOWN 4574MG STACY LATTISAW 

25 23 33 7 6 (REMIX) PAISLEY PARK 0- 20608 /WARNER BROS. MADHOUSE 

26 27 50 3 LAST CHANCE FRESH FRE -008 /SLEEPING BAG CYRE 0 NEW1111. 1 CONTENDERS (REMIX) VIRGIN 0. 96790 /ATLANTIC HEAVEN 17 

YH 43 46 3 SAVE THE BEST FOR ME (BEST OF YOUR LOVIN') (REMIX) BUNNY DEBARGE 
MOTOWN 4575MG 

® 47 - 2 YOU BETTER QUIT MCA 23716 ONE WAY 

® 41 - 2 EV'RY LITTLE BIT (REMIX) 4TH & BWWAY BWAY -432 /ISLAND MILLIE SCOTT 

31 38 36 8 CRY WOLF (REMIX) WARNER EROS 0 -20610 A -HA 

32 30 27 7 SLOW DOWN (REMIX) MCA 23699 LOOSE ENDS 

33 34 25 18 MEMORIES EMERGENCY EMDS -6569 CAROLYN HARDING 

34 35 40 4 I KNEW YOU WERE WAITING (FOR ME) ARETHA FRANKLIN & GEORGE MICHAEL 
ARISTA AD 1 -9560 

35 20 11 10 WHAT YOU SEE IS WHAT YOU GET (REMIX) BRENDA K. STARR 
MCA 23704 

36 31 32 6 WHATCHA GONNA DO QUARK QK -0o1 BLAZE 

37 33 20 19 SOMEONE LIKE YOU MEGATONE/WARNER BROS. 0- 20548/WARNER BROS. SYLVESTER 

38 28 28 8 LOVE LETTER cuTTING CR -211 GIGGLES 

39 37 - 2 IOU (87 REMIXES) CRIMINAL CRIM 00007 FREEEZ FEATURING JOHN ROCCA 

40 26 26 9 TURN ME LOOSE WALLY JUMP JUNIOR & THE CRIMINAL ELEMENT 
CRIMINAL CRIM 00006 

41 39 - 2 LOWDOWN SO & SO COLUMBIA 44 -05997 RAINY DAVIS 

4Z NEW 1 CAN'T GET ENOUGH STATE STREET SSR -1002 LIZ TORRES 

® NEW 1 I'VE GOT THE NIGHT OFF CARRERE 429 -05996 /EPIC KATHY KOSINS 

® RE -ENTRY SEXAPPEAL (REMIX) MOTOWN MS -4579 GEORGIO 

45 42 - 2 HEARTBREAK BEAT (REMIX) COLUMBIA 44 -05969 PSYCHEDELIC FURS 

46 45 48 4 SOMETHING SPECIAL (IS GONNA HAPPEN TONIGHT) (REMIX) PATTI LABELLE 
MCA 23649 

47 32 35 14 I WONT STOP LOVING YOU (REMIX) C -BANK FEATURING DIAMOND EYES 
NEXT PLATEAU NP 50047 

® NEW O. 1 MADNESS WARLOCK WAR 009 ZEE 

CI RE -ENTRY FACE IT STATE STREET SSR -1001 MASTER C &J 

® NEW 1 MY MIKE SOUNDS NICE NEXT PLATEAU NPSOO55 SALT -N -PEPA 
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Titles with future 
chart potential, 
based on sales 
reported this week. 

1. WATCH OUT PATRICE RUSHEN ARISTA 

2. JANUARY,FEBRUARY TINA B. CRIMINAL 

3. THE BOY IN THE BUBBLE PAUL SIMON WARNER BROS. 

4. THE RIGHT THING (REMIX) SIMPLY RED ELEKTRA 

5. THE HONEYTHIEF (REMIX) HIPSWAY COLUMBIA 

6. LOOKING FOR LOVE TOM HOOKER BABY RECORDS (IMPORT,ITALY) 

7. THIS WHEEL'S ON FIRE (REMIX) SIOUXSIE AND THE BANSHEES GEFFEN 

8. DON'T DISTURB THIS GROOVE THE SYSTEM ATLANTIC 

9. THE TELEPHONE CALL KRAFTWERK WARNER BROS. 

10. LIVING IN A DREAM PSEUDO ECHO RCA 

OTitles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. RIAA certification for sales of 2 million units. Records listed under Club Play are 12 -inch 

unless indicated otherwise. 
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Next Big Tiling: Jody Watley's Stunning Debut 
LOVE AT FIRST SIGHT: Jody 
Watley is about three weeks away 
from being a major pop star, and ev- 
eryone can see it coming: It's the 
welcome re- emergence of a voice 
we've missed since the breakup of 
the late, great, original Shalamar. 
Her self -titled MCA album is the 
most powerful, attractive package 
of its type since "Control," a terrific 
multiproducer showcase for her and 
an overdue breakout for main pro- 
ducers Andre Cymone and David 
Z. It's tough to pick from nine 
strong cuts: There's no reason to, ei- 
ther, as the pop singles chart will 
doubtlessly show during the next 
year. Our own faves: Cymone /Z.'s 
funk "Still A Thrill," "For The 
Girls," and the unabashedly disco 
"Do It To The Beat," which contains 
the best bass line on the album; 
Bernard Edwards' bony "Love In- 
jection"; and Patrick Leonard's 
drop -dead pop winner "Most Of 
All." DJs: Finally, a great dance rec- 
ord with a real singer attached (but 
you knew that from all the Solar 
stuff). Janet, Jimmy, Terry: Here's 
the competition. See you later this 
year, we hope. 

Sheila E.'s self -titled third album 
(Paisley Park) is every bit as enjoy- 
able as the above and represents a 
real breakthrough in writing and 
production consistency for her (Da- 
vid Z. was associate here as well - 
good work!). "Love On A Blue 
Train" is clearly the standout, in the 
chugging James Brown revival 
style that has always worked for 
Prince and his Minneapolis cabal. 
Others to check: "Pride And Pas- 
sion," in the Latin -jazz "Glamor- 
ous" style; "Koo Koo," a lurching, 
innovative, sparse groove track; and 

the set's strong left- fielder, 
"Wednesday Like A River," which 
belongs in clubs and AOR. 

OTHER ALBUMS, briefly: Herb 
Alpert's "Keep Your Eye On Me" 
(A &M) is half a great urban album 
and half a great quiet storm album; 
inevitable highlights are the Janet 
Jackson -guested "Diamonds" and 
"Making Love In The Rain" and the 
down -tempo mood -setter "Pillow" 
... Millie Scott's "Love Me Right" 
(4th & B'Way) is a well- rounded de- 
but, as deep as the Loose Ends al- 
bum, equally suited to the dance 
fans of "Prisoner Of Love" and the 
radio following of the classy hit 
"Ev'ry Little Bit." The title cut con- 
tinues the wide soul groove of 
"Prisoner "; "Let's Talk it Over" is 
Martinelli -style flowing 808, as is 
the slightly harder "Automatic" ... 
Cheryl Lynn's "Start Over" album 
(Manhattan) has one particular 
standout, "If You Were Mine," a 
pop /soul nugget from the increas- 
ingly assured New York team of 
Carl Sturken & Evan Rogers, who 
co- produced with Lynn. 

NEW SINGLES: Barbara Roy's 
second cut from her recent team -up 
with producer Paul Simpson is a 
breakout this week; "Gonna Put Up 
A Fight" (RCA) is a typical vocal 
powerhouse, though the track is a 
midtempo change of pace, with a 
houselike hypnotic pull ... Tina B.'s 
"January February" (Criminal) is 
one of those records that lays to- 
gether perfectly; flowing, melodic 
keyboards echo Tina's relaxed vo- 
cal, and the slight muting of the 
usual power dance -floor elements 
make this Andy "Panda" Tripoli /- 

DANCE 

by Brian Chin 

Latin Rascals production a notice- 
able step forward in pop craft past 
the team's now -bulleting Cover 
Girls crossover ... The Latin Ras- 
cals' own second single, "Macho 
Mozart" (Tin Pan Apple /Polydor), 
is a genuinely successful applica- 
tion of a formula we thought ex- 
hausted by "Hooked On Classics" 
and its follow -ups; it's classically 
structured hip -hop that immediately 
abandons its theme "Blue Rondo A 
La Turk" after the intro and goes 
on to other important historical ref- 
erences -like Shannon and Rock- 
er's Revenge. Dubs are house/ 
Hashim -like. 

REMIXES: Dead Or Alive's 
"Something In My House" (Epic) 
has been the biggest hi -NRG hit 
around almost since the release of 
the "Mad, Bad ... " album; we're 
only surprised that there wasn't a 
Chicago -style redo among the three 
mixes: The longest is the most con- 
ventional; a horror -show version 
and a full Santa Esmeralda -style 
pass add variety ... Cameo's much - 
liked "Back And Forth," finally a 
single, is remixed by David "O" 
Ogrin, who achieves exceedingly 
clean details and impressive impact 
in such a sparse track ... Sylves- 
ter's "Mutual Attraction" (Mega - 
tone /Warner Bros.) is redone by 

Cabrera & Moran Are Best -Known As Edit Specialists 

The Latin Rascals Wear Many Hats 
BY BRIAN CHIN 

NEW YORK The Latin Rascals - 
Albert Cabrera and Tony Moran - 
may hold the record for the longest 
hyphenated appellation in pop: edi- 
tors- remixe rs- producers -write rs- 
artists- actors. 

In the dance music field, Cabrera 
and Moran have been known pri- 
marily as edit specialists, splicing 
together the reels of unconnected 
pieces created by the mixers who 
add increasing amounts of addition- 
al production to their projects. In ef- 
fect, the Latin Rascals created a 
new division of labor in the postpro- 
duction process, working with such 
mix consultants as Arthur Baker 
and Shep Pettibone on cuts by Ma- 
donna, Bruce Springsteen, and 
Duran Duran, in addition to their 
own multitude of dance music proj- 
ects. 

But with two pop -charted singles 
to their credit ( "One Way Love" by 

TKA on Tommy Boy and the bullet - 
ed Cover Girls hit, "Show Me," co- 
produced by Andy Tripoli on Sutra - 
distributed The Fever), the Rascals 
are already diversifying out of the 
category they pioneered. 

The duo's trademark touch is the 
"multiple," or rapid repetitions of 
sound creating an intense, jarringly 
rhythmic momentary effect. But 
that particular trick, Moran insists, 
is secondary to the contribution of 
the editor in structuring the record. 

"Our priority is to make the ar- 
rangement of the song as good as it 
can be," says Moran. "Editing is an 
integral part of a record, because if 
you don't have the tightness in the 
arrangement, you might lose some- 
thing important. When DJs listen to 
a record, they start it at the top; it 
takes a real music lover to let it play 
halfway through. There has to be 
exciting things happening all 
throughout the record." 

Moran says an overeager edit can 

TALENT IN ACTION 
(Continued from page 24) 

phonist Ralph Lalama, alto saxo- 
phonist Dick Oatts, and trombonist 
Ed Neumeister. Lewis himself kept 
things moving deftly and self -effac- 
ingly from the back of the band- 
stand. 

The night after Lewis' gig ended, 
his Atlantic album "Twenty Years 

At The Village Vanguard" lost out 
at the Grammys. But award or no 
award, it's clear that after 21 years 
of Monday nights at the Vanguard 
and concert appearances all over 
the world, Mel Lewis' Jazz Orches- 
tra remains the freshest -sounding 
big band in jazz. PETER KEEPNEWS 

ruin a record, but he adds that often 
it is the artist, dazzled by the unusu- 
al results, who encourages the team 
to add more special effects. "We 
don't always want to be known as 
the 'Midnight In Beirut' kids," says 
Moran, referring to the sometimes 
machine -gunlike sound of the Ras- 
cals' multiples. 

The Rascals have graduated to 
numerous production projects and 
are determined to escape being cat- 
egorized as only editors. Their own 
debut as artists, an instrumental al- 
bum scheduled for April release on 
Tin Pan Apple /PolyGram, will 
merge hip -hop beats with classical 
music. 

Cabrera and Moran are co -pro- 
ducing several cuts on the forth- 
coming Cover Girls and TKA al- 
bums. They will also be working 
with Chrysalis artist Lana Hunter 
(with David Bryant) and on several 
songs for the soundtrack of "Disor- 
derlies," the Fat Boys film in which 
the Rascals have parts as DJs. The 
latter includes a revival of the Sur - 
faris' surf classic, "Wipeout," per- 
formed by the Beach Boys with the 
Fat Boys. 

"We worked as editors on so 
many different records, we learned 
to observe the essence of a record - 
what will be catchy, how many 
words to put in a song," says 
Moran. "That was a total learning 
experience." 

Steve Thompson and Michael Bar - 
biero in a classy nine -minute mix; 
this is his very best radio record ... 
Cyndi Lauper's lovingly sung 
"What's Going On" (Portrait) gets 
two appropriate makeovers, a cool - 
out for clubs and a hotter radio cut, 
by Shep Pettibone ... Love & 
Rockets' Clash -like revival of "Ball 
Of Confusion" (Big Time /RCA), an 
import breakout some time ago, has 
equal interest, especially in the 
"Lean On Me" backwash; a bass 
dub would be appropriate. 

Second time around is lucky for 
two cuts reserviced to DJs: Nick 
Kamen's "Every Time You Break 
My Heart" (Sire) gets a lot more 
hooks in a completely overhauled 
Pettibone mix and Latin Rascals 
edit, much beefier than the original; 
Robbie Nevil's "Dominoes" (Man- 
hattan promo) is reserviced in a 
harder stripped -beat version with 
generously applied special effects 
by Arthur Baker and edits by Ju- 
nior Vasquez. 

DISCO & DANCE 12" 
U.S.A. 8 IMPORTS 

(WHOLESALE FOR STORES) 
il , (:ANA()A( NGIANDG(.HMANY 

I I AI Y1 HANCEH()LI AND 

We have a complete selection of all U.S. 
releases and all import disco records. 
Send for our free flyer listing all titles we 
stock, U.S. 8 Imports. We specialise in 
small label product. CALL US. 

U.S. 

US 6 CANADIAN 12" American 
Dressed 

Silent Scream- Banana Republic Love Tumtable 
Love + Desire --Gina Desire Can't Get 
Nobody Beats The Biz -Biz Markee Gold Digger 
Hot Shot -Karen Young Bam Barn-Left 
Magic -Movement Desire- 

Forever-Gaucho I Was Made 
Nol Mr. Boom Boom -Body Heat Keep It 

More I See You -Bubbles Aggression 
Teers Of A Clown- Basaix Bamboo 
Charge Me Up- Glamour Club It Happens 
Mr. Right -Eleanor Mills Lay It On 
Without You -Touch You're The 
Living My Life -Jason What You 
Take Some Time Out -Arnold Jarvis Motorcycle 
House Music LP -(DJ Intl Too Many 
saving Myself-Rim-Erie Fachin Love 8 
Where Are You-Simonet 
Agent Of Love -The Fem EUROPEAN 
Deso. + Dangerous -T. Caso 

Call Me- 
JDC Mixer Vol 6 

Sovet CCCP Up + Down -Eddy Huntington 

To Kill -Cr sh Boom Unveiling 
Hard To Say Goodbye-D. s Ryder 

-E 0 Crew 
Evey Bea The 

My 
Hret Secret-Psyche 

Enough -Liz Torres 
Beat 

Your 
Mp -Squash 

Gang Gang 
In 

-Ume Moving fight HD 
Night-Daydream 

Lane 
ach Live- Roydream 

Cyntron Beach LBeeInLo 
Love -S. -Nasty Boys 

Spat To In 

Trouble-Why 
Gilles 

Comirrl10-Boyd Brothers 
Love The Not 

-Charlene Devis 
Love Is In The Air Allen 
Can't -Bamboo Take My Eyes -Ross 

All The Time -LIFE DISCO CLASSICS The Line -E. Charles 
One-Sandee 

ALL ZYX 12' 
Gonna Do- Pandella 

ALL BOBBY Os 1T +Productions Madness -Tony Caso 
ALL Je 12' 

Promises -Nancy Dean ALL DIVINE 12' 
Devotion (Rmx) -M. Bow ALL LIME 12' +Lps 

Mix Your Own (Lps) 
12 -S 

Bacare + OVER 500 OTHER CLASSICS 

cassettos 
S Rif- 

PrESSingó 

UNIQUE RECORD DIST. 
855 (El CONKLIN ST. FARMINGDALE. NY 11735 

FAX TEL( x 
(516) 694 -4545 5166944594 475 8254 IMPT DISC 

685 2522 FOP DISC 
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ZYX 
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ZYX 

ZYX 
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ZYX 
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ZYX 
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ova 5507 - EDDY Huerisoros : Up art Down 

ayo 5804 - SILVER POZZOU : Pretty Baby 

MI 5800 - K.B. CAPS : Juke 

n'o 5593 - TRIPPLE G. Nervous 

5591 - T. ARK: Cain On ME 

ZYX 5567 - ROBBY HOOD : Mllvin, On 

ZYX 5565 - FACTS E FICTION : Gies Ma The MOM 

5560 - SINEW( : Don't You Know 

5575 - ALBERT ONE : For vol, Low 
5573 - ATTACK Can't Stop 

5572 - KINKY GO: I'm A WMar 
5570 - UNDA JO RIZZO: Headman 

5559 - ALEPH : Fro On The Moon 

5567 - MIKE MAREEN : Agent 01 LE.ty 
5545 - PATTY RYAN : Slay WM, Me Tong t 

5049 - ARGENTINA : Baby. Don't You Break My Heal 
6048 - KOTO: The KOTO.MC 

5409 - F:Oo Go 
5512 - P 4 F : Notaqua/La Frank 

5516 - CHIP CHIP Never Say Goodbye 

IIII only 
miles 

away from 
Stream. New York 11551 JFK Airport 

Manager Gant., Blum 

n /v 
z r X recorde 
domestic mimes 
ZYX 5541115 - OFF : Ekxtrlca Saba 
ZYX 126655 - PAUL LEKAKIS : Soommaoom (7 Inch) 

ZYX 5571 US - PAUL LEKAKIS: Boomaoom (12 inch) 
ZYX 555655 - NASTY 50Y5: Mao Made For LeMle' 

You 

ZYX 555505 - GINO BOCCIG : Magic 
ZYX 6603US - MIKE MAREEN : Low Spy 
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by Tony Sabournin 

IT ALL STARTED DURING THE PRODUCTION of 
the Manuel de Falla opera "La Vida Breve" ( "The 
Brief Life "). Says pianist Pablo Zinger, "At that mo- 
ment, I saw the need to create an entity to propel His- 
panic classical music. That was the birth of Música 
Hispana Inc." Thereafter,the corporate entity formed 
the group Trio Música Hispana, consisting of Zinger, 
violinist Israel Chorberg, and cellist Alejandro Bace- 
lar. One of their initial goals was to expand the exist- 
ing limited classical repertoire. Zinger explains, "Vo- 
cal music, for instance, was only represented by a few 
Joaquin Rodrigo and de Falla compositions that were 
played to death. Worse yet, chamber music wasn't 
represented at all!" 

The research initiated by the three classical musi- 
cians led them to the eventual performance of classi- 
cal compositions for trios, quartets, and sonatas. 
Amon the authors resurrected by the group were 
Joaquin Turina from Spain and Ingacio Cervantes 
from Cuba. Additionally, the works of a number of 
contemporary composers were performed, including 
Cuba's Enrique Ubieta, Puerto Rico's Juan Morell- 
Campos and Jack Delano, Chile's Enrique Soro, 
Mexico's Manuel Ponce, Argentina's Angel Lasala, 
and Uruguay's José Serebrier, who has also achieved 
recognition as a director. Zinger emphasizes, "Our 
hope is that these works will be noticed by the critics, 
our fellow musicians, the publishers, and the music 
stores, so they could eventually become part of the 
standard classical repertoire together with Mozart, 
Beethoven, and Debussy." 

With this wealth of relatively new material, Trio 
Música Hispana has taken its act to almost every im- 

portant forum in the nation in the short three years 
since its creation. In 1987, the trio commemorated the 
centennial of Brazilian composer Heitor Villa -Lobos, 
with special emphasis on his "Trio # 3," "Fantasia for 
Sax and Orchestra," and "Fantaisie Concertante for 
Clarinet, Bassoon, and Piano." These works will be 
part of the repertoire for the South American tour 
planned for later this year. 

"We have placed great importance in playing His- 
panic community centers and colleges in the area in 
order to bring this music directly to Hispanic audi- 
ences and to promote classical music among Hispan- 
ics," says Zinger. He says that this is accomplished 
through the incorporation of rhythmical idioms of Lat- 

Trío Música Hispana seeks 
wider classical audience 

in American and Spanish popular music, including 
Gypsy, black, and Indian influences. "Bach wrote 
suites based on 18th -century popular music. Yet some 
musicians nowadays don't feel right when they hear 
folkloric music within a classical context. And it's to- 
tally to the contrary!" 

One of Trio Música Hispana's missions is the cross - 
pollination of other musical forms with classical ele- 
ments. A recent performance at New York's Americas 
Society with jazz saxophonist luminary Paquito D'Ri- 
vera gave the audience a palpable sample of this hy- 
brid form. "Trio Música Hispana is also interested in 
providing services to Hispanic musicians and compos- 
ers as well as to those who are interested in studying 
this music, since available resources are very limited," 
says Zinger. 

LA RADIO 

LATINA 

by Carlos Agudelo 

A NEW GENERATION of songs by top- ranked art- 
ists entered the Hot Latin 50 this week. Among them 
are Pandora's "Como Una Mariposa," "Arrepentida" 
by Marisela, "Corazón Herido" by Yuri, and "Una 
Dama Y Un Señor" by Joan Sebastian & Prisma. 

Daniela Romo finally dropped out of first place giv- 
ing way to Emmanuel's "Es Mi Mujer," which is fol- 
lowed closely by Verónica Castro's "Macumba," a 
rhythmic song that grabbed the public's attention 
very quickly. Also worth special mention is the cum - 
bia "La Hierva Se Movia" by Tropicalisimo Apache, 
a song with a double meaning that has captured the 
imagination of audiences and has been given top 
marks by programmers around the country. Lorenzo 
Antonio's "Doce Rosas" had the highest gain this 
week, picking up eight more stations for a total of 28. 

THREE YEARS in the making and with close to 50 
stations receiving the service, UPI Radio Noticias has 
become the largest news operation designed for and 
aimed at the Hispanic listener in the U.S. The service 
is based in Washington, D.C., but has correspondents 
around the world. According to news director Luis 
Covarrubias UPI Radio Noticias functions indepen- 
dently from the wire service, sending 18 71/2-minute 
spots via satellite every day. Besides the news, it fea- 
tures occasional interviews with artists and in the fu- 
ture expects to carry live concerts, sports, and other 
events. "We are open to everything," says Covarru- 
bias, who has been news director since the inception of 
the service in 1983. "Right now we are working in a 
projected expansion to Latin America." The service is 
provided free to stations on the condition that a na- 
tional commercial spot included in the program be 

aired with it. So far the service has shown its efficacy 
in such cases as the Mexican earthquake, the kidnap- 
ping of Ecuadorean President Leon Febres -Cordero, 
and the fire at the Dupont Plaza Hotel in Puerto Rico. 

THE PROGRAMMER'S VOICE: Stella Romo from 
KGST -AM in Fresno, Calif., says that for some reason 
very little ranchera music has been available of late. 
This has resulted in the station's audience becoming 
better acquainted with romantic ballads, now domi- 
nating the station's programming lists. New entries 
this week are "Hoy Por Ti Mañana Por Mi" by Flans, 
"Un Corazón Herido" by Yuri, and "Golpes Bajos" by 

Recent releases make 
dazzling chart debuts 

Dyango. A much -requested song is "Si Señor" by the 
duo of Sergio & Estibaliz. Also very strong are Bea - 
triz Adriana & Marco Antonio Solis' "Entre Tu Y 
Yo," "Doce Rosas" by Antonio, and "La Hierva Se 
Movía" by Tropicalisimo Apache. Marisela's "Tu 
Dama De Hierro" has now been replaced by "Arre- 
pentida." 

KBNA -FM and KDXX -AM El Paso, Texas, integrat- 
ed their programming on March 2 to form a new sta- 
tion, KBNA -AM. The move by the Tichenor group, 
owner of the stations, has been made in order to cope 
with the heavy competition, not only from other El 
Paso -based stations but also with many more located 
in Ciudad Juarez, the Mexican city across the Rio 
Grande. The slogan for the move: "Double Impact." 
Jose Luis Garcia remains as the program director for 
both stations. 

FOR WEEK ENDING MARCH 28, 1987 
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Compiled from national Latin 
radio airplay reports. 

ARTIST TITLE 
LABEL 

Q 2 2 12 

* * No.1 * * 
EMMANUEL ES MI MUJER 

2 O3 3 14 P 

VROFONO ERONICA CASTRO MACUMBA 

3 1 1 23 
DANIELA ROMO DE MI ENAMORATE 

4 4 6 7 JOSE JOSE CORRE Y VE CON EL 

O 6 7 9 BRAULIO EN BANCARROTA 

6 5 4 20 PMRARISELA 
TU DAMA DE HIERRO 

0 8 14 13 JUAN 
GABRIEL HASTA QUE TE CONOCI 

8 9 5 10 ROSE FELICIANO TE AMARE 

O 14 20 5 
LORENZO ANTONIO DOCE ROSAS 

lo 7 8 14 
ANGELICA MARIA EL HOMBRE DE MI VIDA 

11 11 10 17 
DM ANGO Y ROCIO DURCAL LA HORA DEL ADIOS 

12 19 28 4 LOS 
BUKIS TU CARCEL 

13 17 23 6 LUCIA 
MENDEZ CASTIGAME 

14 13 18 7 TRNOPIICALISIMO APACHE LA HIERVA SE MOVIA 

15 12 11 10 
VICENTE FERNANDEZ HOY PLATIQUE CON MI GALLO 

16 15 15 11 
EDDIE SANTIAGO QUE LOCURA ENAMORARME DE TI 

17 10 13 21 
FLA TIMIDO NS 
FONOVISA 

0 39 42 4 

** *POWER PICK * ** 
AMANDA MIGUEL EL PECADO 

19 21 21 7 LISSETTE Y MANOELLA TORRES HOY VINE CON ELLA 

20 20 22 10 
IAAPPATRULLA ACARICIAME 

21 26 27 5 
gill RI ES ELLA MAS QUE YO 

® 25 26 11 PIMPINELA ME HACE FALTA UNA FLOR 

23 16 9 24 JOSE 
JOSE Y QUIEN PUEDE SER 

24 22 24 10 
NOS HIJOS DEL REY LA QUIERO A MORIR 

25 24 31 6 ARIA DEL SOL UN NUEVO AMOR 0 30 40 3 CARMIN A PUNTO DE SERTE INFIEL 

27 23 16 21 MDoNIITA NAZARIO TU SIN MI 

28 29 19 18 
LOSDVBUKIS ESTE ADIOS 

29 18 12 26 
Rf OCIIO DURCAL QUEDATE CONMIGO ESTA NOCHE 

® NEW o, i 
** *HOT SHOT DEBUT * ** 

FRANKY RUIZ QUIERO LLENARTE 

3I 43 - 2 
BEATRIZ ADRIANA Y MARCO ANTONIO SOLIS ENTRE TU Y YO 
P 

32 28 29 21 BASILIO VIVIR LO NUESTRO 

35 32 6 
BRALI LIO NOCHE DE BODA 

34 32 38 5 ESTELA 
NUNEZ MALDITO SEA TU AMOR 

35 36 17 17 
JUAN GABRIEL QUE LASTIMA 
ARIOLA 

36 34 47 6 
LOS 
PROF OND 

TIGRES DEL NORTE LOS HIJOS DE HERNANDEZ 

37 33 39 5 
BOCIO BANQUELLS NO SOY UNA MUNECA 

38 37 25 7 PAINDORA ALGUIEN LLENA MI LUGAR 

39 41 37 3 
MIGUEL GALLARDO DOS HOMBRES Y UN DESTINO 

40 40 41 5 
JOSE MEDINA SENORITA 

41 NEW 1 
PANDORA COMO UNA MARIPOSA 

42 38 35 7 WILFRIDO 
REN 

VARGAS CUANDO ESTES CON EL 
KA 

43 O, NEW 1 
JOAN SEBASTIAN Y PRISMA UNA DAMA Y UN SENOR 
MUSART 

44 31 33 26 JOAN SEBASTIAN Y PRISMA OIGA 
MUSART 

45 27 30 22 VALERIA LYNCH FUERA DE MI VIDA 

46 NEW /0 1 LUNNA 
VIVIR CONTIGO, MORIR SIN TI 

47 NEW 1 
GRUA PO EL TIEMPO POR ESO ME VOY 
LUN 

4$ ONEW , 1 PROFONO 
MARISELA ARREPENTIDA 

49 48 48 4 ROBBY HADOCK SOY LO PEOR 

NEW 1 EMRI 
CORAZON HERIDO 

OProducts with the greatest airplay gains this week. 
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Kristofferson Reflects On 

Freedom, Dignity On LP 
BY ROSE CLAYTON 

LAS VEGAS People may learn 
more about Kris Kristofferson's 
outlook on human dignity and 
freedom of spirit by listening to 
his new Mercury album, "Repos- 
sessed," than they did watching 
the entire 14 hours of "Amer - 
ika," the recent miniseries in 
which he starred. 

"If there's a common theme in 
'Repossessed,' " Kristofferson 
says, "it's the heart -the sincere 
things like life, love, and caring. 
What matters in relationships is 
how much heart is in them." 

The songs on the album men- 
tion Nicaragua, El Salvador, Je- 
sus Christ, and Martin Luther 
King -names that may sound 
alarm bells to play -it -safe radio 
programmers. So why would a 

writer and performer who has re- 
corded his first solo album in six 
years take such a chance? 

"I feel a moral obligation to 
speak out for what I believe in," 
Kristofferson says. "I believe I 
have to do what I can do, just as a 
human being. The older I get, the 
less time I have for things I don't 
care about -and everything on 
this new album I care about." 

"Anthem '84," the B side of 
Kristofferson's current single, 
"They Killed Him," is the sing- 
er's personal tribute to America. 
He introduces it as "a love song 
from a soldier to an old girl- 
friend." 

"What I'm saying in the song 
is what I feel about America," 
Kristofferson says. "I grew up 
when God was on our side -back 

(Continued on page 36) 

0E! Decñes El Radio Policy 
BY EDWARD MORRIS 

NASHVILLE Still chafing from 
their blanket layoff last year by the 
major labels, members of the Organi- 
zation Of Entertainment Indepen- 
dents (OEI) met here on March 13 to 
discuss another danger to their jobs: 
radio stations that refuse to take 
calls from indie record promoters. 

The 16 members attending the 
meeting disagreed both on the extent 
of the no -calls problem and its 
causes. A memo sent to members be- 
fore the meeting cited stations 
WGAR Cleveland, KMPS Seattle, 
and California stations KRAK Sacra- 
mento and KIKF Anaheim as having 
a policy of not taking calls from inde- 
pendents. The memo also noted, "It is 
rumored that two more stations may 
follow suit in the near future." These 
stations were not mentioned at the 
meeting. 

Indies Skip Stevens and Carolyn 
Parks reported to the group that they 
had met with Dan Vallie, vice presi- 

Restless Heart Joins Chart - topping Cast 

Chappell/Intersong Scores 4 No. l Hits 
NOBODY'S CRYING IN THE CHAPEL, and Henry's 
not hurting as Chappell /Intersong, under the Nash- 
ville direction of Henry Hurt, lands its fourth No. 1 sin- 
gle of the young year. 

"I'll Still Be Loving You" by the RCA group Restless 
Heart (co-written by M.A. Kennedy, P. Bunch, P. Rose 
and T. Cerney) brought the honors to Chappell /Inter- 
song. Other chart- topping songs published or co-pub- 
lished by Chappell /Intersong during the past two 
months are Crystal Gayle's "Straight To The Heart" 
(written by Terry Britten and Graham Lyle, who are 
also responsible for such Tina Turner hits as "What's 
Love Got To Do With It "); 
"Mornin' Ride," recorded 
by Lee Greenwood (writ- 
ten by Steve Bogard and 
Jeff Tweel); and "Mind 
Your Own Business," per- 
formed by Hank Wil- 
liams Jr. (written by 
Hank Williams, Sr.). 

At one time, Chappell/ 
Intersong scored with 
three songs in the top 10 
of Billboard's Hot Coun- by die 
try Singles chart in the same week. That's a remarkable 
achievement considering the amount of competition in 
the publishing and recording marketplace. 

It looks as if the rich get richer. Other recent hot 
Chappell /Intersong hits include Tom Wopat's "The 
Rock And Roll Of Love" (co-written by Charlie Black 
and Bob McDill), the Judds' version of the evergreen 
"Don't Be Cruel" (Elvis Presley and Otis Blackwell 
are credited as writers), Willie Nelson's "Partners Af- 
ter All" (co-written by Chips Moman and Bobby Em- 
mons), Lisa Childress with "It's Goodbye And So-Long 
To You" (written by Raymond Couture and Harold J. 
Breau), and the Hank Williams classic "Long Gone 
Lonesome Blues," written by the artist. 

Congratulations go to Hurt, who is vice president and 
general manager of the Nashville division, his potent 
staff, and the creative conclave of Chappell /Intersong 
Nashville writers. 

NEWSNOTES: Jot these date down for next year's 
Country Radio Seminar: March 10-12, 1988. Once again 
it will be held at the Opryland Hotel in Nashville ... 

I'd highly recommend Jimmy Rodgers fans to get a 
copy of the latest release from the Smithsonian Collec- 
tion of Recordings -"Jimmy Rodgers on Record: Ameri- 
ca's Blue Yodeler." Available as a two-LP or two-cas- 

sette set, the remarkable collection showcases some of 
Rodgers' best -known work along with several infre- 
quently heard performances. They're presented chrono- 
logically from the beginning of his singing career to the 
final sessions, which took place only 36 hours before his 
death in New York. The set is programmed by Nolan 
Porterfield, author of a book on Rodgers, and it con- 
tains a fascinating booklet written by him, including a 
brief but compelling biography, rare photos, notes on 
the music and listings of accompanying musicians, re- 
cording dates, and catalog numbers for the original Vic- 
tor and Bluebird releases. The price is $16.98, plus $2.25 

postage and handling. 
Fans of the Singing 
Brakeman will love listen- 
ing to this collection. 
Write to: Smithsonian Re- 
cordings, P.O. Box 23345, 
Washington, D.C. 20026. 

The Country Music 
Assn. hosted a luncheon 
welcoming three leading 
British entertainment 
journalists. Held at BMI 
here March 5, the fete 

brought the writers together with some of Nashville's 
music and media leaders. The function kicked off a four - 
day Nashville sojourn for the U.K. visitors. They were 
focusing on Nashville music trends and and making 
plans for the New Country '87 merchandising campaign 
in England. The visitors attended a Forester Sisters re- 
cording session and a Randy Travis video shoot and 
also visited backstage at the Grand Ole Opry with 
Ricky Skaggs. The writers were Gavin Martin of New 
Musical Express, John Conquest of Time Out, and 
Adam Seeting, a free -lancer who has penned recent ar- 
ticles on Rosanne Cash and Dwight Yoakam for Brit- 
ain's Cosmopolitan magazine. Accompanying the writ- 
ers was Richard Wootton of Byworth -Wootton Inter- 
national, the U.K. entertainment publicity firm handling 
the New Country '87 campaign, and Richard 
Haywood, a travel and tour agent representing British 
Caledonian Airlines, which funded the trip. The airline 
plans to set up tours to Nashville later this year and sup- 
ports the New Country campaign to help develop inter- 
est in travel to Nashville by country music fans in Great 
Britain. 

The Songwriters Guild foundation, a nonprofit arm of 
the Songwriters Guild of America, will launch its new 
program of songwriter education courses at Belmont 

(Continued on page 36) 

rry Wood 

dent of programing for EZ Communi- 
cations, during the Country Radio 
Seminar Feb. 19-21 in Nashville and 
had "made no headway whatsoever." 
EZ recently purchased KMPS and 
KRAK and extended to them the no- 
calls policy, which had been in effect 
for the chain's other stations since 
last April. 

The text of that ruling, according 
to a source at EZ's home office, 
reads, "Until further notice, anyone 
involved with music should discontin- 
ue contact with independent promo- 
tion persons." The industrywide 
backing away from indies started 
last year with allegations that some 
indies were involved in payola -a 
charge that led to most major labels 
dropping their ties with nonstaff pro- 

moters. 
Nashville -based OEI was formed 

last March in response to the charges 
and the economic threats posed to 
promoters. 

Jack Pride, OEI president, told the 
group, "If I am turned away, I'm go- 
ing to ask for a written memo stating 
their policy." Added member Jeff 
Walker, "I think the organization 
needs to take a stand." 

The organization did vote for Ste- 
vens to send Vallie the OEI's consti- 
tution and code of ethics as an addi- 
tional argument for the Fairfax, Va., 
chain to reverse its policy. 

Both consultants and the trade 
charts came in for criticism from 
some of the promoters. Consultants, 

(Continued on page 36) 

Judds Ride High On Charts 
Album Is No. I In Britain, U.S. 

NASHVILLE After a publicity and 
performing blitz of Europe in late 
January and early February, the 
Judds now have their new RCA al- 
bums at the top of both the British 
and American country charts. 

"Give A Little Love," the Europe- 
an version of "Heartland," the duo's 
newest album, and the first single re- 
lease, "Don't Be Cruel," have also en- 
tered the pop charts in Britain's Mu- 
sic Week magazine. "Heartland" has 
topped the Billboard country charts 
for the past two weeks. 

"Give A Little Love" contains all 
the "Heartland" material, plus five 
cuts from earlier albums and the title 
cut, which has yet to be released in 
the U.S. 

The European tour was held in con- 
junction with the Country Music 
Assn.'s New Country '87 campaign to 
raise the visibility of country music in 
Europe. According to the March 14 is- 
sue of Music Week, the Judds have 
three of the top 10 country albums: 
"Give A Little Love," No. 1; "Rockin' 
With The Rhythm," No. 5; and "Why 
Not Me," No. 8. 

FOR WEEK ENDING MARCH 28, 1987 

Joe Galante, vice president and 
general manager of RCA Records/ 
Nashville, says the Judds have sold 
around 10,000 copies of the new al- 
bum in England and calls the figure 
"a very encouraging start." 

The Judds gave their first British 
concert at London's Palladium, Feb. 
1, and followed it with the BBC-TV 
shows, "Wogan" and "Whistle Test." 
Prior to their London performances, 
the Judds had performed at MIDEM, 
in Cannes, on a show televised 
throughout Europe. 

Chuck Thompson, a spokesman for 
the Judds' management company, 
says that the mother-daughter team 
would like to return to Europe later 
this year but that all plans have been 
put on hold for the last half of the 
year, pending the outcome of their 
proposed NBC-TV series, "Why Not 
Me." The pilot will be shot April 12 
and will debut in early May in the slot 
that precedes "The Golden Girls." 

RCA Records underwrote part of 
the cost for the European tour, with 
the remainder being paid for from 
concert income. EDWARD MORRIS 
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HOT COUNTRY SINGLES ACTION 

RADIO MOST ADDED 
137 REPORTERS 

NEW TOTAL 

ADDS ON 

NITTY GRITTY DIRT BAND BABY'S GOT A HOLD ON ME w.e. 49 53 
EDDIE RAVEN YOU'RE NEVER TOO OLD FOR YOUNG LOVE RCA 46 49 
T.G. SHEPPARD YOU'RE MY FIRST LADY COLUMBIA 38 65 
JANIE FRICKIE ARE YOU SATISFIED COLUMBIA 25 80 
KEITH WHITLEY HARD LIVIN' RCA 21 89 

Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
those records with significant future sales potential based on initial market reaction at the retail- 
ers and one -stops reporting to Billboard. The full panel of reporters is published periodically as 
changes are made, or is available by sending a self -addressed stamped envelope to: Billboard 
Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

RETAIL BREAKOUTS 
43 REPORTERS 

NUMBER 

REPORTING 

JUDY RODMAN GIRLS RIDE HORSES TOO MTM 13 

DAN SEALS I WILL BE THERE CAPITOL 8 

HANK WILLIAMS, JR. WHEN SOMETHING IS GOOD WARNER /CURB 6 

BILLY JOE ROYAL OLD BRIDGES BURN SLOW ATLANTIC /AMERICA 5 

THE OAK RIDGE BOYS IT TAKES A LITTLE RAIN MCA 5 

©Copyright 1987 by Billboard Publications, Inc. No part of this publication may be repro- 
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, 
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Billboard® HOT COUNTRY 
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Compiled from a national sample of radio playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

O 2 4 14 

* * NO. 1 * * 
'attAlv-riilalgiEtivi 

(GIR GIs, 
D.coott) 

1 week at No. One STEVE WMCARINoER 

2 3 5 14 TWENTY YEARS AGO KENNY ROGERS 
J.GRAYDON,K.MIMS (M.SPRIGGS, W.NEWTON. D.TYLER. M.NOBLE) RCA 5078 -7 

O 5 8 11 
OCEAN FRONT PROPERTY GEORGE STRAIT 
J .BOWEN,G.STRAIT (D.DILLON, H.000HRAN, R.PORTER) MCA 53021 

4 4 6 14 
TALKIN' TO THE MOON LARRY, STEVE, RUDY:THE GATLIN BROTHERS 
C. YOUNG (L.GATLIN) COLUMBIA 38 -06592 

O 6 9 10 H SHHEDDVALABAOMA'(W.CB NSOUCHARRARD, L PALAS) 
ALABAMA 

A RCA 

© 7 11 10 
KIDS OFRTDHB BLABY BOOM THE BELL AM Y BROOTHB SRSS 

CA 

O 9 13 12 
THE BED YOU MADE FOR ME HIGHWAY 101 
PWORLEY (PTCARLSON) WARNER BROS. 7 -28483 

® 11 14 9 ROSE IN PARADI(SEARRIS, 
J.MCBRIDE) 

WAYLON JENNINGoS 

O 10 12 11 
THE RIGHT LEFT HAND GEORGE JONES 
B.SHERRILL (D.KNU750N. A.L.OWENS) EPIC 34.06593 0 12 17 9 
DOoN Ñ GO ÁO STR ANGERS T GRAHAM BROWN 

CTOL 5664 

11 13 18 8 
JEWTNH,RE .M 

MCUIIC 
(LT.FET A LOU SE 

USP 
E R) 

REBA MCENTIRE 
MCA 52990 

12 15 20 9 
THE MOONNEISwS TIDLL OVER HER SHOULDER MICHAEL JOHNSON 

13 16 23 8 A FACE IN THE CROWD MICHAEL MARTIN MURPHY AND HOLLY DUNN 
S.GIBSON.J.E.NORMAN (K.STALEY, G.HARRISON) WARNER BROS. 7 -28471 

14 1 3 15 I'LL STILL BE LOVING YOU RESTLESS HEART 
T.DUBOIS.S.HENDRICKS,RESTLESS HEART (M.A.KENNEDY, P.BUNCH, PROSE, T.CERNEY) CA 5065 -7 

15 17 24 7 
DON T BERCRUEOLBLACKWELL) 

RCA/CURB 
HE 

4-7//CA 

16 20 26 6 
TO KNOWROH M IS TOO LOVE HIM DOLLY PARTON, LINDA RONSTADT, EAMMYYLLOUsHARRIS 

0 21 27 8 
YOU'RE THE POWER KATHY MATTEA 
A.REYNOLDS (C.BICKHARDT, F.C.COLLINS) MECURY 888 319 7 /POLYGRAM 

18 ZZ 28 8 
CAN'T SSTOP (MY HE ARTT FROM LOVING YOU 

COLUMBIA 
O'KANES 

19 23 29 8 p 
WNO 

MSTGAFUNDIS (H.DEVITO. D.FLOWERS) 
DON 

CAPII 
WILLIAMS 

83 

® 24 32 6 
IT TAKES A LITTLE RAIN THE OAK RIDGE BOYS 
J.BOWEN (J.D.HICKS, R.MURRAH, S.OEAN) MCA 53010 

21 25 31 10 
THEY ONLY COME OUT AT NIGHT THE SHOOTERS 
W.ALDRIDGE (W.ALDRIDGE. LPALAS, J.JARRARD) EPIC 34 -06623 

® 26 33 7 
GOODBYE'S ALL WE'VE GOT LEFT STEVE EARLE 
E.GOROY.JR.,T BROWN (S.EARLE) MCA 53011 

23 8 7 16 
FOREVER 

(J.FORTUNE) 
THE STRATLBER BROTHERS 

24 28 35 6 
GIRs S RID p HORSES 

MTM 
MAoN 

25 29 36 8 OLARKBRI DES BM of 
Pr 

LOWa 
o w N) ATLANTIC /AMERIICCAL7-99485/ATLANTIC F 

26 34 43 4 
JULIA CONWAY TWITTY 
J.BOWEN,C.TWITTV,D.HENRV (1.JARVIS, D.000K) MCA 53034 

0 35 45 5 
DOMESTIC LIFE JOHN CONLEE 
B.LOGAN (J.O.MARTIN. G.HARRISON) COLUMBIA 38 -06707 

® 31 39 6 
HEART VS. HEART PAKE MCENTIRE 
M.WRIGH7 (D.HENRY. M.PARKER) RCA 5092 -7 

® 32 38 8 WALK MEIN THE RAIN GIRLS NEXT DOOR 
T .WEST (T ROMEO) MTM 72084 /CAPITOL 

30 30 34 
7 I WONDER IF I CARE AS MUCH RICKY SKAGGS 

R.SKAGGS (D.EVERLY) EPIC 34 06650 

31 38 47 4 

* * * POWER PICK /AIRPLAY * * * 
I WILL BE THERE DAN SEALS 
K.LEHNING (SNOW, KIMBALL) EMI- AMERICA 8377 /CAPITOL 

32 14 1 17 
BABY'S GOT A NEW BABY S -K -O 
J.STROUD (J.F.KNOBLOCH, D. TYLER) MTM 72081 /CAPITOL 0 37 41 6 WHEN SOMETHING IS GOOD (WHY DOES IT CHANGE) HANK WILLIAMS, JR. 
H W 7 ILLIAMS ,JR..B.BECKETT.J.E.NORMAN ( .WILLIAMS,JR.) WARNER /CURB 28452 /WARNER BROS. ® 39 46 5 
PLAIN BROWN WRAPPER GARY MORRIS 
G.MORRIS,B.ALBERTINE (G. MORRIS. K.WELCH) WARNER BROS. 7.28468 

35 18 2 16 
NO PLACE LIKE HOME 

WARNER RA éDY TRA I S 

36 40 42 7 NEED A LITTLE TIME OFF FOR BAD BEHAVIOR DAVID ALLAN COE 
8 SHERRILL (B.KEEL, D.A.COE, L.LATIMER) COLUMBIA 38 -06661 

3/ 7 
41 44 6 

GOOD LOVETT 
(L.LOVETT) MCA /CURB 5 0030 MCA 

38 19 10 15 
TAKE THE LONG WAY HOME JOHN SCHNEIDER 
J.BOWEN.J.SCHNEIDER (J.NEEL, D.CRIDER) MCA 52989 

39 45 51 4 
TOO MANY RIVERS THE FORESTER SISTERS 
J.L.WALLACE.T.SKINNER (H.HOWARD) WARNER BROS. 728442 

® 47 53 5 
TIL' l'M TOO OLD TO DIE YOUNG MOE BANDY 
J .KENNEDY (J.HADLEV, K WELCH, S.DOOLEV) MCA /CURB 53033/MCA 

41 27 16 15 
THE ROCK AND ROLL OF LOVE TOM WOPAT 
J.CRUTCHFIELD (B.MCDILL, C.BLACK) EMI -AMERICA 8364 /CAPITOL 

42 48 54 5 DO I 

HAVE 
cO7SAroYi 

GOODBYE LOUISE MANDRELL 

® 52 68 3 
HARD LIVIN' KEITH WHITLEY 
B.MEVIS (D.HALLEY) RCA 5116.7 

44 49 55 5 WAY DOWN TEXAS WAY ASLEEP AT THE WHEEL 
R.BENSON (B. J. SHAVER) EPIC 34 -06671 

45 50 57 4 
DON TOUCH ME THERE CHARLY MCCLAIN 
SNEED BROTHERS.W MASSEY (M.P HEENEY) EPIC 34 -06980 

46 55 62 3 ARE YOU SATISFIED JANIE FRICKIE 
N. WILSON (SWOOLEY, H.ESCAMILLA) COLUMBIA 38 -06985 

47 33 15 18 
MORNIN' RIDE 
J.CRUTCHFIELD (S.BOGARD, J.TWEEL) 

LEE GREENWOOD 
MCA 52984 

48 43 22 14 
I ONLY WANTED YOU MARIE OSMOND 
P.WORLEY (SHAPIRO, GARVIN, JONES) CAPITOL /CURB 5663 /CAPITOL 

49 46 30 18 
I CAN'T WIN FOR LOSIN' YOU EARL THOMAS CONLEY 
N- LARKIN,E.T.CONLEV (R.BYRNE, R.BOWLES) RCA 5064 -7 

® 59 - 2 
HAVE I GOT SOME BLUES FOR YOU CHARLEY PRIDE 
R.BAKER (O. CHAMBERLAIN) 16TH AVENUE 70400 /CAPITOL 

©Copyright 1987, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
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x 
=w 
I-3 

(n 
3 

rn 

N¢ 

O I- 

= 
3O 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER. DISTRIBUTING LABEL 

51 44 21 18 
MIDNIGHT GIRL /SUNSET TOWN SWEETHEARTS OF THE RODEO 
S.BUCKINGHAM (D.SCHLITZ) COLUMBIA 38 -06525 

52 73 - 2 
YOU'RE MY FIRST LADY T.G. SHEPPARD 
R.HALL (M.MCANALLV) COLUMBIA 38 -06999 0 62 74 3 
MANDOLIN RAIN BRUCE HORNSBY & THE RANGE 
B.HORNSBY,E.SCHEINER (B.R.HORNSBY, J.HORNSBY) RCA 5087.7 ® 

69 3 
HONKY TONK CRAZY GENE WATSON 
B.SHERRILL (H.HOWARD. R. PETERSON) EPIC 34 -06987 

55 64 75 4 
COLORADO MOON TIM MALCHAK 
J.RUTENSCHROER.T.MALCHAK (T.MALCHAK) ALPINE 006 

56 56 64 5 
COME TO ME JOHNNY PAYCHECK 
S.CORNELIUS (H.CORNELIUS) MERCURY 888 341- 7 /POLYGRAM 

57 NEW 1 

* * * HOT SHOT DEBUT*** 
BAB('S GOT A HOLD ON ME NITTY GRITTY DIRT BAND 
J.LEO (J.LEO, J.HANNA, B. CARPENTER) WARNER BROS. 7-28443 

58 58 65 4 
THERE AIN'T NO BINDS THE WHITES 
L.BUTLER (B. NELSON) MCA /CURB 53038 /MCA 

59 63 70 4 WHAT'S SO DIFFERENT ABOUT YOU JOHN ANDERSON 
J.ANDERSON.J.LNORMAN (J.ANDEBON, F.CARTER,JR.) WARNER BROS. 7 -28433 ® 69 2 
HEART OF GOLD WILLIE NELSON 
C.MOMAN (N.YOUNG) COLUMBIA 38 -07007 

61 65 71 3 
TURN THE MUSIC ON O.B. MCCLINTON 
A.DIMARTINO (0.8 MCCLIN70N) EPIC 34 -6682 

62 NEW 1 
YOU'RE NEVER TOO OLD FOR YOUNG LOVE EDDY RAVEN 
D.GANT,E.RAVEN (R.GILES, F.MYERS) RCA 5128 -7 ® 

3 
I DID PATTY LOVELESS 
E.GORDY,JR..T.BROWN (P.LOVELESS) MCA 53040 

64 36 19 16 WHAT CAN I DO WITH MY HEART JUICE NEWTON 
R.LANDIS (O.YOUNG) RCA 5068 -7 

74 - 2 SOUTHERN 
Á® OUTH RN PACGJOÑ 

M AN 
OWELL, H.MASLIN) WARNER BROS. 7.28408 

® 71 - 2 
BB CKINw HE SWIINGOSOF THINGS AGAIN 

MERCURY eaLARRY 
BOONM 

61 72 78 3 
l'D RATHER BE CRAZY DANA MCVICKER 
J.STCUD,M.HUMPHRIES (B.BRADDOCK) EMI- AMERICA 8371 /CAPITOL 

® 75 80 3 
I DON'T WANT TO SET THE WORLD ON FIRE SUZY BOGGUSS 
B.MEVIS (BENJAMIN. MARCUS. SEILER, DURHAM) CAPITOL 5669 

69 81 - 2 
Ç 

RAZY BLUERK, 
T.DUBOIS) 

BILLY MONTANA & THE LONG SHOTS 

70 42 25 11 
GYPSIES ON PARADE SAWYER BROWN 
RLSCRUGGS (M.MILLER) CAPITOL /CURB 5677 /CAPITOL 

71 53 48 10 
AT THIS MOMENT BILLY VERA & THE BEATERS 
J.BAXTER (B.VERA) RHINO 74403 

%2 80 - 2 RCROWOVBS ONE JERK 
ROCOLUMéAR38W06584 0 NEW 1 

THE NIGHT HANK WILLIAMS CAME TO TOWN JOHNNY CASH & WAYLON JENNINGS 
J.CLEMENT (B.BRADDOCK. C.WILLIAMS) MERCURY 888 459- 7 /POLYGRAM 

74 51 37 20 
RIGHT HAND MAN 

RGGS) 
EDDY 

RCA 
RA 32N 

75 88 - 2 ASHES OF LOVE THE DESERT ROSE BAND 
P.WORLEY ( J.ANGLIN. J.ANGLIN, J.WRIGHT) MCA /CURB 53048 /MCA 

16 84 - 2 WEEKEND COWBOYS MARTY HAGGARD 
B.STRANGE )M.CARROLL) MTM 72085 /CAPITOL 

77 77 83 3 YOU'VE GOTROTHA LEAVING LOOK IN YOUR EYE 
souNMWAARCIA LYNisN 

78 NEW 1 
IT'S ONLY OVER FOR YOU TANYA TUCKER 
J.CRUTCHFIELD (M.REED, R.M.BOURKE) CAPITOL 5694 

79 54 I 59 7 WHEN l'M OVER YOU WHAT YOU GONNA DO) MICKEY CLARK 
T.RICHARDS )M.GERMINO, C .K UNING) EVERGREEN 1051 

® NEW 1 
YOU'RE R.REYNOLDSALONE JEFF STEVENS 

AMERICA 7 94765 ATLANT IC 

81 57 49 11 
LONE SN'AR STATE OF MIND 

E. F.KOLLER) 
NANCI GRIFFITH 5F310T 8 

$2 NEW I MAN AT THE BACKDOOR BETH WILLIAMS 
E.PENNEV (B WILLIAMS) BGM 130117 

® NEW I 7. 
PERKINS 

COM N C MMAN, B.EMMONS) AMERICA /SMASH 888 42 7/ROLLYGR M 

84 76 61 19 
HOW DO I TURN YOU ON RONNIE MILSAP 
R.MILSAP,T.COLLINS,R.GALBRAITH (M.REID. R.BYRNE) RCA 5033-7 

85 61 40 15 
WILD-EYED DREADM RICKY 

ANtelñ áE TON 

86 86 - 2 CROSS MYDE HEART 
R.PARTON, F.DYCUS) 

STELLADPARZ O p 

87 78 66 21 
HOMECOMING 

'6PO3TER) 
KEITH WHITLEY 

5013 7 

88 66 52 19 
STROAIGHTGTO THE HEART 

WARNER 
CRYSTAL GAY5LE 

89 91 - 2 I TAKE THE CHANCE KATHY EDGE 
J.GIBSON (I.LOUVIN, C.LOUVIN) NSD 228 

90 83 60 12 WALL OF TEARS K.T. OSLIN 
H.SHEDD (R. LEIGH, PMCCANN) RCA 50E6 

91 79 58 21 
I'LL COME BACK AS ANOTHER WOMAN TANYA TUCKER 
J.CRUTCHFIELD (R. CARPENTER, K.M.ROBBINS) CAPITOL 5652 

92 70 50 14 
ON AND ON ANNE MURRAY 
J.WHITE (J.BUCKNER) CAPITOL 5655 

93 87 73 7 
JUST A LITTLE BIT THE DIAMONDS 
B.DESTOCKI (R.COOK, B.WOOD) CHURCHILL 94101 

94 67 67 5 
THEY HIM KRIS 

813d50FRGRA4 

95 92 85 9 
KEEP THE FAITH JIMMY MURPHY 
S.STONE (K.STEGALL. J. SALES) ENCORE 10036 /NSD 

96 94 91 24 FALLIN' FOR YOU FOR YEARS CONWAY TWITTY 
C. TWITTY.D.HENRY.R.TREAT (T. SEALS. M.REID) WARNER BROS. 7.28577 

97 95 86 25 
HALF PAST FOREVER (TILL I'M BLUE IN THE HEART) T.G. SHEPPARD 
R.HALL (R.BYRNE. T.BRASFIELD) COLUMBIA 38 -06347 

98 90 76 20 
FIRE IN THE SKY NITTY GRITTY DIRT BAND 
J.HANNA,B.EDWARDS (J.HANNA, B.CARPENTER) WARNER BROS. 7.28547 

99 93 88 5 
GNADME GIRL 

E B ADAMS (R VANHOV. E.WROBBEL) T HIDDEOHNS 
TO 86 

100 89 82 6 
I WISH SHE WOULDN'T TREAT YOU THAT WAY PAM TILLI'ì 
M.MORGAN (K WELCH, W.IGLEHEART) WARNER BROS. 7-28444 

oProducts with the greatest airplay this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units RIAA certification for sales of 2 million units. 
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FOR WEEK ENDING MARCH 28, 1987 

Biliboad Hot Country Singles SALES &AIRPLAY,. 
A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart. 

I- á3 
SALES 

TITLE ARTIST 

Z a 
=á 

I 1 OCEAN FRONT PROPERTY GEORGE STRAIT 3 

2 2 THE RIGHT LEFT HAND GEORGE JONES 9 

3 4 TALKIN' TO THE MOON LARRY, STEVE, RUDY:THE GATLIN BROTHERS 4 

4 3 I ONLY WANTED YOU MARIE OSMOND 48 

5 8 TWENTY YEARS AGO KENNY ROGERS 2 

6 10 "YOU'VE GOT" THE TOUCH ALABAMA 5 

7 9 I'LL STILL BE LOVING YOU RESTLESS HEART 14 

8 11 DON'T GO TO STRANGERS T GRAHAM BROWN 10 

9 13 SMALL TOWN GIRL STEVE WARINER 1 

10 14 DON'T BE CRUEL THE JUDDS 15 

11 16 OLD BRIDGES BURN SLOW BILLY JOE ROYAL 25 

12 18 THE BED YOU MADE FOR ME HIGHWAY 101 7 

13 15 KIDS OF THE BABY BOOM THE BELLAMY BROTHERS 6 

14 6 BABY'S GOT A NEW BABY S -K -O 32 

15 21 YOU'RE THE POWER KATHY MATTEA 17 

16 5 NO PLACE LIKE HOME RANDY TRAVIS 35 

17 7 MIDNIGHT GIRL /SUNSET TOWN SWEETHEARTS OF THE RODEO 51 

18 27 TO KNOW HIM IS TO LOVE HIM PARTON, RONSTADT, HARRIS 16 

19 25 ROSE IN PARADISE WAYLON JENNINGS 8 

20 22 LET THE MUSIC LIFT YOU UP REBA MCENTIRE 11 

21 24 CAN'T STOP MY HEART FROM LOVING YOU THE O'KANES 18 

22 12 FOREVER THE STATLER BROTHERS 23 

23 - I WONDER IF I CARE AS MUCH RICKY SKAGGS 30 

24 17 I CAN'T WIN FOR LOSIN' YOU EARL THOMAS CONLEY 49 

25 30 SENORITA DON WILLIAMS 19 

26 - IT TAKES A LITTLE RAIN THE OAK RIDGE BOYS 20 

27 23 WHAT CAN I DO WITH MY HEART JUICE NEWTON 64 

28 - A FACE IN THE CROWD MICHAEL MARTIN MURPHY /HOLLY DUNN 13 

29 - THE MOON IS STILL OVER HER SHOULDER MICHAEL JOHNSON 12 

30 - NEED A LITTLE TIME OFF FOR BAD BEHAVIOR DAVID ALLAN COE 36 

se 

., 
J3 

AIRPLAY 
TITLE ARTIST 

' Z 
ÚO 

=á 
I 2 SMALL TOWN GIRL STEVE WARINER 1 

2 3 TWENTY YEARS AGO KENNY ROGERS 2 

3 5 OCEAN FRONT PROPERTY GEORGE STRAIT 3 

4 4 TALKIN' TO THE MOON LARRY, STEVE, RUDY:THE GATLIN BROTHERS 4 

5 6 "YOU'VE GOT" THE TOUCH ALABAMA 5 

6 7 KIDS OF THE BABY BOOM THE BELLAMY BROTHERS 6 

7 9 THE BED YOU MADE FOR ME HIGHWAY 101 7 

8 11 ROSE IN PARADISE WAYLON JENNINGS 8 

9 10 THE RIGHT LEFT HAND GEORGE JONES 9 

10 12 DON'T GO TO STRANGERS T GRAHAM BROWN 10 

11 13 LET THE MUSIC LIFT YOU UP REBA MCENTIRE 11 

12 15 THE MOON IS STILL OVER HER SHOULDER MICHAEL JOHNSON 12 

13 16 A FACE IN THE CROWD MICHAEL MARTIN MURPHY AND HOLLY DUNN 13 

14 1 I'LL STILL BE LOVING YOU RESTLESS HEART 14 

15 17 DON'T BE CRUEL THE JUDDS 15 

16 20 TO KNOW HIM IS TO LOVE HIM PARTON, RONSTADT, HARRIS 16 

17 21 YOU'RE THE POWER KATHY MATTEA 17 

18 22 CAN'T STOP MY HEART FROM LOVING YOU THE O'KANES 18 

19 23 SENORITA DON WILLIAMS 19 

20 24 IT TAKES A LITTLE RAIN THE OAK RIDGE BOYS 20 

21 25 THEY ONLY COME OUT AT NIGHT THE SHOOTERS 21 

22 26 GOODBYE'S ALL WE'VE GOT LEFT STEVE EARLE 22 

23 8 FOREVER THE STATLER BROTHERS 23 

24 28 GIRLS RIDE HORSES TOO JUDY RODMAN 24 

25 29 OLD BRIDGES BURN SLOW BILLY JOE ROYAL 25 

26 - JULIA CONWAY TWITTY 26 

27 - DOMESTIC LIFE JOHN CONLEE 27 

28 - HEART VS. HEART PAKE MCENTIRE 28 

29 - WALK ME IN THE RAIN GIRLS NEXT DOOR 29 

30 30 I WONDER IF I CARE AS MUCH RICKY SKAGGS 30 

©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written permission of the publisher. 

COUNTRY SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot Country Singles chart. 

LABEL NO. OF TITLES 
ON CHART 

CAPITOL (6) 16 
MTM (4) 
EMI -America (3) 
Capitol /Curb (2) 
16th Avenue (1) 

MCA (11) 16 
MCA /Curb (5) 

RCA (15) 16 
RCA /Curb (1) 

WARNER BROS. (14) 15 
Warner /Curb (1) 

COLUMBIA 11 

EPIC 7 

POLYGRAM 7 
Mercury (6) 
America /Smash (1) 

NSD (1) 4 
Encore (1) 
LUV (1) 
Soundwaves (1) 

ATLANTIC 2 
Atlantic /America (2) 

ALPINE 1 

BGM 1 

CHURCHILL 1 

EVERGREEN 1 

HIDDEN VALLEY 1 

RHINO 1 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher Licensing Org.) 

Sheet Music Dist. 

46 ARE YOU SATISFIED 

(Channel, ASCAP) 

75 ASHES OF LOVE 

(Acuff-Rose, BMI /Opryland, BMI) 
71 AT THIS MOMENT 

(14B, ASCAP/Vera -Cruz, ASCAP) 

57 BABY'S GOT A HOLD ON ME 

(Warner -Elektra- Asylum, BMI /Mopage, BMI/Warner- 
Refuge, ASCAP /Moolagenous, ASCAP) 

32 BABY'S GOT A NEW BABY 

(A Little More Music , ASCAP /Sharp Circle, 
ASCAP /Uncle Artie, ASCAP) 

66 BACK IN THE SWING OF THINGS AGAIN 

(Jobete, ASCAP /Alcorn, BMI) 
7 THE BED YOU MADE FOR ME 

(Warner- Tamerlane, BMI /Sportsman, BMI) 
18 CANT STOP MY HEART FROM LOVING YOU 

(Cross Keys, ASCAP/Tree, BMI /Kieran Kane, ASCAP) 

HL 

83 CLASS OF '55 

(Rightsong, BMI /Chips Moman, BMI /Attadoo, BMI) 
55 COLORADO MOON 

(Life Of The Record, ASCAP /Malchak, ASCAP /Caloosa, 
ASCAP) 

56 COME TO ME 

(Denim & Lace, ASCAP) 

69 CRAZY BLUE 

(Warner- Tamerlane, BMI /Flying Dutchman, BMI/WB, 
ASCAP/Fim DuBois, ASCAP) 

86 CROSS MY HEART 

(Song Yard, ASCAP /Southern Gallery, ASCAP /P.D.C., 
SESAC) 

42 DO I HAVE TO SAY GOODBYE 

(April, ASCAP /New and Used, ASCAP) CPP /ABP 
27 DOMESTIC LIFE 

(MCA, ASCAP / Nashion, BMI) HL 

15 DONT BE CRUEL 

(Elvis Presley, BMI / Unichappell, BMI) HL 

10 DON'T GO TO STRANGERS 

(MCA, ASCAP) HL 

65 DON'T LET GO OF MY HEART 

(WB, ASCAP /Adushka, ASCAP) 

45 DON'T TOUCH ME THERE 

(Songmedia, BMI /Friday Night, BMI) 
13 A FACE IN THE CROWD 

(AMR, ASCAP /Nashion, BMI) 
96 FAWN' FOR YOU FOR YEARS 

(WB, ASCAP/Fwo Sons, ASCAP /Lodge Hall, ASCAP) 

CPP 

98 FIRE IN THE SKY 

(Le -Bone -Aire, ASCAP/Vicious Circle, ASCAP) 

23 FOREVER 

(Statler Brothers, BMI) 
24 GIRLS RIDE HORSES TOO 

(Mid -Summer, ASCAP /AMR, ASCAP) 

37 GOD WILL 

(Michael H. Goldsen, ASCAP /Lyle Lovett, ASCAP) 

22 GOODBYE'S ALL WE'VE GOT LEFT 

(Goldline, ASCAP) HL 

70 GYPSIES ON PARADE 

(Zoo Crew, ASCAP) 

97 HALF PAST FOREVER (TILL I'M BLUE IN THE HEART) 

(Rick Hall, ASCAP) CPP 

43 HARD LIVIN' 
(April /E.P.R., ASCAP /Freeflow, ASCAP /Guy Harmonica, 
ASCAP) CPP /ABP 

50 HAVE I GOT SOME BLUES FOR YOU 

(Milene, ASCAP /Opryland, BMI) 
60 HEART OF GOLD 

(Silver Fiddle, ASCAP) 

Zs HEART VS. HEART 

(Cross Keys, ASCAP /Shen Hit, BMI) HL 

87 HOMECOMING '63 

(Blackwood, BMI /Larry Butler, BMI/South Wing, 

ASCAP) CPP /ABP 
54 HONKY TONK CRAZY 

(Tree, BMI) HL 

64 HOW DO I TURN YOU ON 

(Lodge Hall, ASCAP /Rick Hall, ASCAP) CPP 

49 I CAN'T WIN FOR LOSIN' YOU 

(Rick Hall, ASCAP) CPP 

63 I DID 

(Sure Fire, BMI) 
68 I DON'T WANT TO SET THE WORLD ON FIRE 

(Bennie Benjamin, ASCAP /Chappell, ASCAP /Cherio, 
BMI) 

48 I ONLY WANTED YOU 

(Tree, BMI /Cross Keys, ASCAP) HL 

89 I TAKE THE CHANCE 

(Acuff-Rose, BMI /Opryland, BMI) 

31 I WILL BE THERE 

(Snow Songs, BMI /Michael H. Goldsen, ASCAP /Sweet 
Angel, ASCAP) 

100 I WISH SHE WOULDN'T TREAT YOU THAT WAY 

(Cross Keys, ASCAP /Perfect Circle, ASCAP) HL 

30 I WONDER IF I CARE AS MUCH 

(Acuff -Rose Opryland, BMI) CPP 

67 I'D RATHER BE CRAZY 

(Tree, BMI) HL 

91 I'LL COME BACK AS ANOTHER WOMAN 

(Let There Be Music, ASCAP /Irving, BMI) CPP /ALM 
14 I'LL STILL BE LOVING YOU 

(Warner- Tamerlane, BMI /Heart Wheel, BMI /MCA, 
ASCAP /Chriswald, ASCAP /Hopi Sound, 

ASCAP /Chappell, ASCAP) HL 

20 IT TAKES A LITTLE RAIN 

(Tom Collins, BMI) CPP 

78 ITS ONLY OVER FOR YOU 

(Lodge Hall, ASCAP /Chappell, ASCAP /RMB, ASCAP) 

26 JULIA 
(Tree, BMI /Cross Keys, ASCAP) HL 

93 JUST A LITTLE BIT 
(Roger Cook, BMI /Chriswood, BMI) 

95 KEEP THE FAITH 

(April, ASCAP /Keith Stegall, ASCAP /Hall -Clement, 
BMI/Welk, BMI) CPP /ABP /HL 

6 KIDS OF THE BABY BOOM 

(Bellamy Bros., ASCAP) 

11 LET THE MUSIC LIFT YOU UP 

(Two Sons, ASCAP/Warner- Tamerlane, BMI/WB, 
ASCAP) 

81 LONE STAR STATE OF MIND 
(Lucrative, BMI /Bug, BMI /Bait And Beer, ASCAP) 

62 MAN AT THE BACKDOOR 

(Rio Grande, BMI) 
53 MANDOLIN RAIN 

( Zappo, ASCAP /Bob -A -Lew, ASCAP /Basically Gasp, 

ASCAP) 

51 MIDNIGHT GIRL /SUNSET TOWN 

(Almo, ASCAP /Don Schlitz, ASCAP) CPP /ALM 
12 THE MOON IS STILL OVER HER SHOULDER 

(Lawyers Daughter, BMI) 
47 MORNIN' RIDE 

(Chappell, ASCAP /Unichappell, BMI) HL 

36 NEED A LITTLE TIME OFF FOR BAD BEHAVIOR 

(Window, BMI /Goodlat, BMI /Robin Sparrow, BMI) 
CPP 

73 THE NIGHT HANK WILLIAMS CAME TO TOWN 

(Tree, BMI /Old Friends, BMI) 
35 NO PLACE LIKE HOME 

(Writers Group, BMI /Scarlet Moon, BMI) 
3 OCEAN FRONT PROPERTY 

(Tree, BMI /Larry Butler, BMI /Blackwood, BMI /South 
Wing, ASCAP) CPP /ABP /HL 

25 OLD BRIDGES BURN SLOW 

(Lowery, BMI) CPP 

92 ON AND ON 

(Artist Records, ASCAP) 

34 PLAIN BROWN WRAPPER 

(WB Music /Gary Morris, ASCAP /Cross Keys, ASCAP) 

HL 

74 RIGHT HAND MAN 

(Earthly Delights, BMI) 

9 THE RIGHT LEFT HAND 

(Hail- Clement, BMI /Frizzell, BMI /Cavesson, ASCAP) 

CPP /HL 
41 THE ROCK AND ROLL OF LOVE 

(Jack & Bill, ASCAP /Ranger Bob, ASCAP /Chappell, 
ASCAP /Serenity Manor Music) HL 

8 ROSE IN PARADISE 

(Blackwood, BMI /April, ASCAP) CPP /ABP 
19 SENORITA 

(Almo, ASCAP /tittle Nemo /Danny Flowers, 

ASCAP /Bughouse, ASCAP) CPP /ALM 
72 SHE LOVES THE JERK 

(Lilly Billy, BMI) 

1 SMALL TOWN GIRL 

(Tree, BMI /Cross Keys, ASCAP) HL 

88 STRAIGHT TO THE HEART 

(Irving, BMI /Chappell, ASCAP) CPP /ALM /HL 
38 TAKE THE LONG WAY HOME 

(Song Pantry, ASCAP /Believus Or Not, 

ASCAP/Warner- Tamerlane, BMI) 
4 TALKIN' TO THE MOON 

(Larry Gatlin, BMI) 
58 THERE AIN'T NO BINDS 

(T.Garrett/MCA, ASCAP) HL 

99 THEY KILLED HIM 

( Resaca, BMI) 
21 THEY ONLY COME OUT AT NIGHT 

(Rick Hall, ASCAP /Alabama Band, ASCAP) 

40 TIL' I'M TOO OLD TO DIE YOUNG 

(Tree, BMI /Cross Keys, ASCAP) HL 

16 TO KNOW HIM IS TO LOVE HIM 

(Mother Bertha, BMI) 
39 TOO MANY RIVERS 

(Combine, BMI) 
61 TURN THE MUSIC ON 

(Chatter Box, ASCAP /Drex Day, ASCAP) 

2 TWENTY YEARS AGO 

(Warner House of Music, BMI/WB Gold, ASCAP) 

99 TWO NAME GIRL 

( Unichappell, BMI/VanHoy, BMI /Distortion Unlimited, 
BMI) HL 

29 WALK ME IN THE RAIN 

(Wherefore, BMI /Lawyers Daughter, BMI) 
90 WALL OF TEARS 

(April, ASCAP /Lion Hearted, ASCAP /New and Used, 

ASCAP) CPP /ABP 
M WAY DOWN TEXAS WAY 

(House Of Cash, BMI) 
76 WEEKEND COWBOYS 

(Crystal Southern, ASCAP /Billy Strange, ASCAP /Uncle 
Artie, ASCAP) 

64 WHAT CAN I DO PATH MY HEART 

(Oh The Music, BMI) 
59 WHATS SO DIFFERENT ABOUT YOU 

(John Anderson, BMI /Sweedie, BMI) 
79 WHEN I'M OVER YOU (WHAT YOU GONNA DO) 

(Music City, ASCAP /Combine, BMI) 
33 WHEN SOMETHING IS GOOD (WHY DOES IT 

CHANGE) 

(Bocephus, UMI) CPP 

85 WILD -EYED DREAM 

(Tree, BMI) HL 

80 YOU'RE IN LOVE ALONE 

(Hot Licks, BMI) 
52 YOU'RE MY FIRST LADY 

(Beginner, ASCAP) 

62 YOU'RE NEVER TOO OLD FOR YOUNG LOVE 

(Dejamus, ASCAP /Morgan Active Songs, ASCAP/You 

& I, ASCAP) 

17 YOU'RE THE POWER 

(Colgems -EMI, ASCAP) 

77 YOU'VE GOT THAT LEAVING LOOK IN YOUR EYE 

(Tomfran, BMI /Kaycey, SESAC) 

5 "YOU'VE GOT' THE TOUCH 

(Alabama Band, ASCAP) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 
BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 
CPI Cimino WBM Warner Bros. 
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NEW KRISTOFFERSON ALBUM 
(Continued from page 33) 

before Vietnam and all that. I 
love America. It's so sad -Amer- 
ica could be the moral example to 
the world." 

Kristofferson says that what 
he hopes to do through the songs 
is help change public percep- 
tions. "I'm not out there preach- 
ing in everything I do," he says, 

Lonnie Mack & 
John Hiatt 

reviewed in concert 
... see page 23 

FOR WEEK ENDING MARCH 28, 1987 

"I'm just interpreting the world 
the way I see it. I find it frighten- 
ing that even people in the media 
don't know what's going on in 
Central America. That's why I 

went down there. I felt that it 
would give me more authority to 
talk about it." 

Kristofferson postponed a pro- 
motional tour for "Repos- 
sessed," which was to have taken 
place in February, to attend 
peace talks in Russia. "I feel an 
obligation to do what I can for 
world peace," he says. "That 
might sound pretentious, but if 
you had the opportunity, 
wouldn't you take it ?" 

OEI 
(Continued from page 33) 

they argued, make all the program- 
ming decisions for stations, making 
promoters' contact with stations fu- 
tile. One member suggested that the 
organization invite consultants in to 
see a proposed showcase of their cli- 
ents. 

The trade chart compilers were 
criticized for keeping stations on 
their reporting panels that don't take 
indie calls or that rely solely on pro- 
gramming by consultants. 

In other business, the membership 
approved a Golden Ear plaque, which 
the OEI will award annually to a ra- 
dio programmer in each size market 
for "outstanding promotion of new 
country talent." 

NASHVILLE SCENE 
(Continued from page 33) 

College in Nashville in April. Sheila 
Davis, songwriting teacher and au- 
thor of "The Craft Of Lyric Writing," 
will conduct a minicourse in "Suc- 
cessful Songwriting" April 3-4. It's 
under the auspices of the Belmont 
College Music Business Program and 
marks the first time Belmont has of- 
fered a credited course on songwrit- 
ing. Tuition is $130 for the two -day 
session or $75 for one session. Regis- 
trants whould write or call Richard 
Lynn, Director of Music Business, 
Belmont College, Nashville, Tenn. 
37203; 615 -329 -1782. A discount is 
available for guild members. 

SIGNINGS: Karen Dean inks writ- 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

C1 2 5 

** NO.1 ** 
THE JUDDS RCA /CURB 5916-1/RCA (CO) 2 weeks at No. One HEART LAND 

2 2 1 7 GEORGE STRAIT MCA 5913 (CD) OCEAN FRONT PROPERTY 

3 4 5 7 HANK WILLIAMS, JR. WARNER /CURB 1- 25538/WARNERBROS. (CO) HANK "LIVE" 

4 5 3 40 RANDY TRAVIS WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 

5 3 4 23 REBA MCENTIRE MCA 5807 (CD) WHAT AM I GONNA DO ABOUT YOU 

6 6 8 16 RESTLESS HEART RCA 5648 (CD) WHEELS 

7 8 9 21 GEORGE JONES EPIC 40413 WINE COLORED ROSES 

8 9 10 23 EARL THOMAS CONLEY RCA 5619 -1-R (CD) TOO MANY TIMES 

9 7 6 50 DWIGHT YOAKAM GUITARS, CADILLACS, ETC., ETC. 
REPRISE 25372 /WARNER BROS. (8.98) (CD) 

10 10 11 47 STEVE EARLE MCA 5713 (8.98) (CD) GUITAR TOWN 

11 11 12 23 SAWYER BROWN CAPITOL/CURB ST- 12517 /CAPITOL (CD) OUT GOIN' CATTIN' 

12 12 13 32 SWEETHEARTS OF THE RODEO COLUMBIA 40406 SWEETHEARTS OF THE RODEO 

13 13 7 23 ALABAMA RCA 5649 -I -R (CD) THE TOUCH 

14 14 15 18 THE O'KANES COLUMBIA 81.40459 THE O'KANES 

15 15 16 20 LARRY GATLIN AND THE GATLIN BROTHERS COLUMBIA 40431 PARTNERS 

i NEW 1 EMMYLOU HARRIS, DOLLY PARTON, LINDA RONSTADT WARNER BROS. 1-25491 TRIO 

17 16 14 25 LYLE LOVETT MCA/CURB 5748/MCA LYLE LOVETT 0 19 21 10 EDDY RAVEN RCA 5728 -1-R RIGHT HAND MAN 

I9 20 22 6 WAYLON JENNINGS MCA 5911 (CD) HANGIN' TOUGH 

20 17 17 21 JOHN ANDERSON WARNER BROS. 1-25373 COUNTRIFIED 

21 18 18 19 KATHY MATTEA MERCURY 830 405 -1 /POLYGRAM (CD) WALK THE WAY THE WIND BLOWS 

22 21 23 6 THE BELLAMY BROTHERS MCA /CURB 5721 /MCA (CD) COUNTRY RAP 

23 25 27 6 NANCI GRIFFITH MCA 5927 (CD) LONE STAR STATE OF MIND 

24 24 24 40 T GRAHAM BROWN CAPITOL ST 12487 (8.98) I TELL IT LIKE IT USED TO BE 

O 28 36 4 OAK RIDGE BOYS MCA 5945 WHERE THE FAST LANE ENDS 

26 23 20 42 GEORGE STRAIT MCA 5750 (8.98) (CD) # 7 

27 26 25 71 THE JUDDS RCA /CURB AHLI- 7042 /RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 

28 22 19 16 KENNY ROGERS RCA 5633 (CD) THEY DON'T MAKE THEM LIKE THEY USED TO 

29 29 30 44 BILLY JOE ROYAL ATLANTIC /AMERICA 90508 LOOKING AHEAD 

30 27 29 27 GARY MORRIS WARNER BROS. I -25438 PLAIN BROWN WRAPPER 

31 31 33 57 ALABAMA RCA AHL1 -7170 (8.98) (CO) GREATEST HITS 

32 30 26 36 HANK WILLIAMS, JR. WARNER /CURB 1- 25412 /WARNER BROS. (898) (CD) MONTANA CAFE 

33 35 34 21 WILLIE NELSON COLUMBIA FC 39894 (CD) PARTNERS 

34 32 31 23 DAN SEALS EMI -AMERICA PW 17231 (CD) ON THE FRONT LINE 

35 37 47 6 PATTY LOVELESS MCA 5915 PATTY LOVELESS 

36 33 32 16 HOLLY DUNN MTM sr 1052 /CAPITOL HOLLY DUNN 

37 34 28 22 RICKY SKAGGS EPIC FE 40309 (CD) LOVE'S GONNA GET YA 

38 38 46 42 THE STATLER BROTHERS MERCURY 422 -826 782 -1 M /POLYGRAM (CD) FOUR FOR THE SHOW 

fiR 

ing pact with the Word Music Group. 
She's working on a children's musical 
titled "Arch The Angel" ... New 
York rap artist Michael Peace and 
r &b /dance vocalist Renee Garcia 
join the roster of Reunion Records 
here ... Premier One recording 
group Mason Dixon signs new man- 
agement agreement with Oswald 
Brothers Management of San Diego 
... MCA /Curb acts the Whites and 
Bobby Bare agree to a new booking 
contract with the Bobby Roberts En- 
tertainment Corp. ... Suzi Dever - 
aux to MSR Records ... Leo Kottke 
inks management contract with 
Chuck Morris Entertainment. 

©Copyright 1987, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL 6 NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

39 39 39 24 MICHAEL JOHNSON RCA AEL1 -95o1 WINGS 

40 44 48 4 KRIS KRISTOFFERSON MERCURY 830 406 -1 /POLYGRAM REPOSSESSED 

41 43 40 74 EARL THOMAS CONLEY RCA AHL1a032 (8.98) (CD) GREATEST HITS 

42 36 35 35 EXILE EPIC FE 40401 (CD) GREATEST HITS 

® 63 70 3 RICKY VAN SHELTON COLUMBIA 40602 WILD EYED DREAM 

® 52 52 4 RAY STEVENS McA 5918 (CD) GREATEST HITS 

45 41 41 9 SCHUYLER, KNOBLOCH & OVERSTREET MTM sr 71058 /CAPITOL SKO 

46 46 50 37 KEITH WHITLEY RCA CPLI -7043 (8.98) (CD) L.A. TO MIAMI 

47 48 42 30 LEE GREENWOOD MCA 5770 (CD) LOVE WILL FIND ITS WAY TO YOU 

48 40 37 30 CRYSTAL GAYLE WARNER BROS. 1.25405 STRAIGHT TO THE HEART 

49 42 43 42 NITTY GRITTY DIRT BAND WARNER BROS. 1-25382 (8.98) TWENTY YEARS OF DIRT 

® 64 66 3 MOE BANDY MCA /CURB 5914 /MCA YOU HAVEN'T HEARD THE LAST OF ME 

51 45 44 56 REBA MCENTIRE MCA 5691 (8.98) (CD) WHOEVER'S IN NEW ENGLAND 

52 58 54 29 JOHN SCHNEIDER MCA 5789 (CD) TAKE THE LONG WAY HOME 

53 53 58 27 MARIE OSMOND CAPITOL /CURB ST- 12516 /CAPITOL (CD) I ONLY WANTED YOU 

54 54 59 288 WILLIE NELSON 2 COLUMBIA RC 237542 (CD) GREATEST HITS 

55 50 64 4 THE WHITES MCA /CURB 5820 /MCA AIN'T NO BINDS 

56 47 49 22 THE STATLER BROTHERS RADIO GOSPEL FAVORITES 
MERCURY 422- 826 710- 1 /POLYGRAM (CD) 

57 57 63 105 GEORGE STRAIT MCA 5567 (8.98) (CD) GEORGE STRAITS GREATEST HITS 

® NEW 1 STEVE WARINER MCA 5926 IT'S A CRAZY WORLD 

59 56 53 464 WILLIE NELSON 3 COLUMBIA FC 35305 (CD) STARDUST 

® NEW 1 O.B. MCCLINTON EPIC 40674 THE ONLY ONE 

61 61 67 51 RONNIE MILSAP RCA AHLI.7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 

62 51 45 20 RODNEY CROWELL COLUMBIA 40116 (co) STREET LANGUAGE 

63 55 51 52 TANYA TUCKER CAPITOL ST- 12474 (8.98) GIRLS LIKE ME 

® 72 57 37 T.G. SHEPPARD COLUMBIA FC 403IO IT STILL RAINS IN MEMPHIS 

® 70 - 2 MICKEY GILLEY EPIC 40670 BACK TO BASICS 

66 66 56 123 THE JUDDS A RCA /CURB AHLI- 5319 /RCA (898) (CD) WHY NOT ME 0 71 71 96 THE STATLER BROTHERS MERCURY 824. 420 -I /POLYGRAM (CD) PARDNERS IN RHYME 

68 68 73 69 HANK WILLIAMS, JR. GREATEST HITS, VOLUME II 
WARNER /CURB 25328 /WARNER BROS. (8.98) (CD) 

69 67 65 41 SOUTHERN PACIFIC WARNER BROS. 1-25409 (8.98) KILLBILLY HILL 

70 59 61 14 PATSY CLINE MCA 12 (8.981 GREATEST HITS 

71 49 38 35 JANIE FRICKIE COLUMBIA FC 40383 (CD) BLACK & WHITE 0 NEW 1 JUDY RODMAN MTM 71060 /CAPITOL A PLACE CALLED LOVE 

73 65 60 9 DONNA FARGO MERCURY 422 830236.1 /POLYGRAM WINNERS 

74 73 69 124 HANK WILLIAMS, JR. WARNER /CURB 60193 /WARNER BROS. (CD) GREATEST HITS, VOLUME I 

75 74 68 21 MEL MCDANIEL CAPITOL ST 12528 JUST CAN'T SIT DOWN MUSIC 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 

certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 

numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 

BILLBOARD MARCH 28, 1987 

www.americanradiohistory.com

www.americanradiohistory.com


Curb Records is proud of 
its association with 20% 

of the national album chart 
THIS 
WEEK ARTIST TITLE LABEL 

1c THE JUDDS HEARTLAND RCA /CURB 

4 HANK WILLIAMS, JR. HANK "LIVE" WARNER /CURB 

11 SAWYER BROWN OUT GOIN' CATTIN' CAPITOL /CURB 

16 LYLE LOVETT LYLE LOVETT MCA /CURB 

21 THE BELLAMY BROTHERS COUNTRY RAP MCA /CURB 

26P THE JUDDS ROCKIN' WITH THE RHYTHM RCA /CURB 

3OG HANK WILLIAMS, JR. MONTANA CAFE WARNER /CURB 

50 THE WHITES AIN'T NO BINDS MCA /CURB 

53 MARIE OSMOND I ONLY WANTED YOU CAPITOL /CURB 

60 THE KENDALLS FIRE AT FIRST SIGHT MCA /CURB 

62 THE BELLAMY BROTHERS GREATEST HITS, VOL. II MCA /CURB 

64 MOE BANDY YOU HAVEN'T HEARD THE LAST OF ME MCA /CURB 

66P THE JUDDS WHY NOT ME RCA /CURB 

68G HANK WILLIAMS, JR. GREATEST HITS, VOL. II WARNER /CURB 

73P HANK WILLIAMS, JR. GREATEST HITS, VOL. I WARNER /CURB 

Billboard w/e 3/21/87 1987 Billboard Publications. Inc. Used With Permission 

Coming Soon... The Desert Rose Band 
and The Beat Farmers w- 
RECORDS, 

100 Universal City Plaza, Bungalow 124, Universal City, CA (818) 777 -1951 

www.americanradiohistory.com

www.americanradiohistory.com


 

I ET/IILING 

CD-Only Shops end Their Niche In [.A. Area 
BY CHRIS MORRIS 

LOS ANGELES Three compact - 
disk -only retail outlets have recent - 
1y opened in the Los Angeles mar- 
ket, where the CD trade has hither- 
to been left largely to large chain 
outlets. 

The stores -located in Studio 
City, West Hollywood, and West 
Los Angeles -are all entrepreneur- 
ial ventures by newcomers to music 
retailing. Each is striving to create 
a unique identity in this crowded 
marketplace. 

The largest -and with three 
months in business, the oldest -of 
the three is National Compact Disc. 
The 1,400 -square -foot outlet became 
Los Angeles' first CD -only store 
when it opened its doors just before 
Christmas in a new strip center in 
the San Fernando Valley communi- 
ty of Studio City. 

Owner Bob Brownell, who operat- 
ed a video one -stop and worked for 
the Midnight Video label, says the 
flattening of the home video indus- 
try and the growth of the CD mar- 
ket encouraged him to open his first 
store. 

"I was looking for a new develop- 
ment market to invest my time and 
money into that would parallel the 
growth and development of the vid- 
eo business, and the CD field is cer- 
tainly it," he says. 

Brownell says that National's in- 
ventory has risen to more than 6,000 
titles. His best -selling items are 
stocked to a depth of 30 copies. 

National buys from several Cali- 
fornia wholesalers, including Pacif- 
ic Coast One Stop, Precision Sound 

Marketing, City -1 -Stop, and Abbey 
Road. "Anyone who calls me, I give 
them an order," Brownell says. 

National tracks product move- 
ment with Brownell's Apple person- 
al computer, but he says that the 
store is purchasing an IBM wand 
reader to facilitate stock control. 

National prices most of its pop/ 
rock CDs at $14.99, with some items 
at $13.99 

"We do not discount any of our 
CDs in the store," Brownell says. 
"We decided that we are truly not 
competing with any current record, 
tape, video, or computer store. We 
are only competing with other 
stores that do the same thing we do, 
and that is CD- only." 

Brownell also sells used CDs, and 
characterizes his business in that 
area as "equivalent to that of any 
other section of the store." 

Customers can listen to demo 
CDs on two headphone- equipped 
Yamaha players that National 
keeps on hand for in -store audition- 
ing. 

According to Brownell, several 
more National outlets will open in 
the future. "We picked a name that 
I think indicates what our eventual 
goal is." 

Brownell hopes to have 10 Los 
Angeles -area locations by the end of 
1987. He plans to start franchising 
the operation within a year, which 
will put his firm in competition with 
Huntington Beach -based franchiser 
Compact Disc Warehouse (Bill- 
board, Sept. 20, 1986). 

Compact Disc -Count, a West Los 
Angeles shop, opened in late Janu- 
ary in a narrow, 1,000 -square -foot 

CBS Masterworks Bows 
Eclectic Sampler Album 

NEW YORK CBS Masterworks, 
borrowing a page from Windham 
Hill and other new age labels, is 
aiming to beef up catalog sales for 
some of its eclectic product with 
the release of a sampler album. 

Titled "Atmospheres," the prod- 
uct is set for release Monday (23) 
in all three configurations and will 
be backed by an extensive mer- 
chandising campaign. 

Along with a track by Andreas 
Vollenweider, the label's best -sell- 
ing new age artist, the sampler in- 
cludes selections from 10 other 
acts. All of the music is drawn 
from albums that are already on 
the market. 

"We're trying to stimulate cata- 
log sales for the artists that ap- 
pear on the release," says Bonnie 
Barrett, the director of press and 
publicity for CBS Masterworks. 

To pique consumer interest, 
"Atmospheres" sells at budget - 
line prices. Aiming for a $9.99 
shelf price, the compact disk 
wholesales for a box -lot cost of 
$6.86, and loose at $7. The LP and 
cassette versions wholesale for 
the equivalent of a $5.99 title. 

"We think that a person who 
likes Andreas Vollenweider would 
also enjoy Osamu Kitajima." says 

Barrett. She says that like other 
similar samplers the project is a 
vehicle to expose "developing art- 
ists to a targeted audience." 

To that end, CBS is providing a 
variety of in -store display tools for 
the sampler: four -color CD divider 
cards, streamers, LP header 
cards, and merchandising kits that 
include album -size flats. Barrett 
says that because most retailers 
are devoting less space to point -of- 
purchase material, the distributor 
shied away from posters and other 
larger pieces. 

She adds that CBS also deliv- 
ered "thousands" of in -store play 
copies of the sampler to dealers. 

According to Barrett, the album 
fetched "healthy" preorders, with 
roughly one -third of those for 
CDs. 

Aside from Vollenweider's cut, 
"Atmospheres" contains two cuts 
each from Philip Glass, Peter Gor- 
don, Free Flight, and Steve Ku- 
jala; there are single cuts by 
Osamu Kitajima, William Gold- 
stein, Björn J:Son Lindh & Staffan 
Scheja, Apsaras, and Liona Boyd. 
Yo-Yo Ma, the classical cellist, is 
also represented with a piece from 
his album "Japanese Melodies." 

GEOFF MAYFIELD 

space opposite the Westside Pavil- 
ion shopping center. Owner Earl 
Mindell -a nutritionist and author 
who operates a chain of health food 
outlets, Great Earth Vitamins, in 
the Los Angeles area -became a 
CD convert last year. 

"I love classical music, and a 
friend of mine bought a CD player," 
Mindell says. "He said, 'You have to 
hear this classical on CD.' I put on 
the earphones and I went crazy." 

When Mindell considered opening 
a record store, he says, "At first, I 

thought it would be records, but I 
found out that LPs are going the 

way of the dodo bird." 
At present, Compact Disc -Count 

stocks only about 1,500 titles, al- 
though Mindell hopes to carry as 
many as 5,000. Manager Sabrina 
Meglio says she buys from Pacific 
Coast, Abbey Road, and import spe- 
cialist Digital Wave in Orange 
County. 

As its name suggests, the store 
discounts its stock, with prices in 
the $11.88 -$13.88 range. Classical ti- 
tles, which make up about a third of 
the stock, are mostly $11.88. Com- 
pact Disc -Count also takes trades 
and buys used CDs. 

Currently, the store uses the 
time- honored yellow legal pad to 
track its stock. Mindell says he has 
no plans to computerize: "We're not 
that sophisticated. We're small -tim- 
ers. 

"I'm going slowly because I want 
to learn what's happening. But it's 
exciting. You get an order in, it's 
like getting a Christmas present." 

West Hollywood's Strictly CDs is 
taking an approach that is in keep- 
ing with its Tinseltown location. The 
750 -square -foot store announced its 
Feb. 22 opening with a party at the 

(Continued on page 41) 

by Earl Paige 

STRAWBERRIES, STRAWBERRIES: The 60- store, 
Northeastern chain has been rumored to be up for 
sale for weeks, "but we are not interested," says Rob- 
ert Higgins, president /CEO Trans World Music 
Corp. At Strawberries Records & Tapes headquar- 
ters in Framingham, Mass., general manager Ivan 
Lipton refers all questions about the possible sale to 
owner Morris Levy. 

ANOTHER BEATLES FLIP -FLOP: You already 
heard how some copies of the Beatles' "A Hard Day's 
Night" showed up in stores as a Kate Bush compact 
disk on the West Coast, prior to the Fab Four's street 
date (On The Beat, Feb. 14). Now, from the East, 
comes word of a similar production snafu involving 
that same Beatles title. Instead of the Capitol release 
"A Hard Day's Night," a customer at Record World's 
store in Commack, Long Island, found that the CD 
contained RCA act Bruce Hornsby & the Range. 
When the shopper asked for an explanation, a quick - 
thinking Record World sales staffer invoked the 
chorus from Hornsby's hit single, saying, "That's just 
the way it is." 

ONE -STOP, NONSTOP: There is a quiet buzzing 
about a National Assn. of Recording Merchandisers 
questionnaire, seeking what some see as data support- 
ing the industry status of the subdistributor. Data 
sought include number of accounts, annual volume, 
end-of -month receivables, geographic range, new ac- 
counts opened each of the past two years, and more. 
Tabulation is by an outside accounting firm. Steve 
Libman, president of Nova Distributing Corp., which 
is based in the Atlanta area, says, "They're trying to 
show what we are in the aggregate, and what we're 
sitting on in terms of receivables." Libman and others 
are encouraged that action is coming so quickly fol- 
lowing three one -stop meetings in mid -February dur- 
ing the NARM convention. 

ADD ONE -STOPS: Even more sotto voce is word that 
one -stops obtained one of several cóncessions they 
were seeking from WEA. That distributor's revamped 
price structure, announced last December, was a cata- 
lyst for the wholesalers' many NARM discussions 
(Billboard, Feb. 28). The old "functional" advantage is 
still gone, but one -stops are enthusiastically greeting 
a one -day adjustment on street date for hit titles, 
which began March 16 with the new U2 album. Says 
Alonzo Marrow, marketing manager at Valley Rec- 
ord Distributors, "It gives us the chance to ship our 
one -day UPS open accounts on Monday. They can 
have a hot release the same day as the chains (i.e., 
Tuesday)." Craig Hedeen, vice president of Vinyl 
Vendors, notes the distributor has a "stringent penal- 
ty" for street date violations: "No more early ship- 

ments for six months." Marrow, Hedeen, and other 
one -stop insiders say A &M is similarly adjusting its 
one -stop shipment date for Bryan Adams' next al- 
bum. 

RACK RAP: Rack sources are watching the one -stop 
WEA developments, too. Several one -stop sources say 
there is ongoing discussion concerning a relaxation of 
box -lot catalog purchases. Says the rack source, "The 
box -lot relaxation would mean more to one -stops than 
to us. Pricing is such that orders less than a box are 14 
cents more. That's important to one -stops, because 
they carry so many items. We usually have items in 
box quantities" ... Still more discussion among one- 
stops revolves around requests by WEA to spread out 
what is now a quarterly midline buy -in, with discounts 
and dating. Many expect a minimum order, à la CBS, 
which requires 1,000 pieces but is ongoing year- round. 

BOOKS PLUS: Books as part of the combo mix is still 
relatively unusual -but it works for Musicsmith, the 
four -store subsidiary of Garland & Grace, Hyannis, 
Mass. Matt Reid, manager at the Cape Cod Mall Mu- 
sicsmith and buyer for music and video, says stores at 
Falmouth and Orlean are half books and half music, 
under the banner Booksmith. Musicsmith outlets - 
out on the Cape's tip, with an isolated unit in Florida's 
North Palm Beach -have only prerecorded product, 
with sell- through video booming. "We thought the 
ceiling price point was $29.95, but now we're stocking 
things like the National Geographic series as high as 
$39.95." 

TAX TIME: Analyst David Butterworth of Wedbush 
Securities says financial forecasts for combo stores 
are difficult because so many methods exist for video 
library depreciation: "Using the five -year straight line 
on a movie that costs $54, you are saying one -fifth of 
its value can be depreciated the first year. The ques- 
tion is, is it really worth $43.20 the second year? One 
firm that seems to have a more reasonable approach 
uses a three -year depreciation with a 30% residual. In 
this case, the movie would be stated as worth $16 after 
three years." Many straight -line methods may end up 
with an auditor telling the company it has overstated 
earnings, and overstated assets worry Butterworth. 

IT'S IN THE MAIL: Or so says Linda Eckenrode, na- 
tional marketing /sales manager of Grit Family 
Store, the mail order division of 105 -year -old Grit 
Publishing, with more than a half -million subscribers. 
"Our market is 50- plus," says Eckenrode of album 
successes with acts ranging from Roy Acuff and 
Marty Robbins to Jim Nabors and Roger Whitaker. 
The company just joined NARM, she says, "because, 
quite frankly, we're having trouble finding vendors 
who can offer us wide enough artist spread." Suffi- 
cient production on 8 -track -yes, that obsolete config- 
uration-is a problem, too. 

TAKING A STAND: There's plenty of truth in the re- 
ports Camelot Music is expanding in freestanding 
outlets. Right now, the action is around Charlotte, 
N.C. A fourth unit there opened March 12. The chain 

(Continued on page 41) 
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New Releases 

ALBUMS 
The following configuration ab- 
breviations are used: LP -album; 
EP- extended play; CA -cassette; 
NA-price not available. Multiple 
records and /or tapes in a set 
appear within parentheses follow- 
ing the manufacturer number. = Simultaneous release on CD. 

POP /ROCK 
BAY OF PIGS 
Plastic Pig 
LP Chameleon CHLP 8606 /58.98 
CA CHC 8606/98.98 

T.S.O.L. 
Thoughts Of Yesterday 
LP Posh Boy PBS 150 /Chameleon /$8.98 
CA PBC 8138/58.98 

BLACK 
JERRY BUTLER 
Gold 
CA Vee Jay VJC2- 1003 /Chameleon /$12.98 

COMPACT DISK 
FUTURE PROSPECT 
Future Prospect 
CD DSP /Optimism 7001 /NA 

THE JIMI HENDRIX EXPERIENCE 
Live At Winterland 
CD Rykodisc RCD 20038 /NA 

VARIOUS ARTISTS 
I.C. Sample I 

CD Innovative Communications ICCD 87.201/Chameleon/ 
NA 

VARIOUS ARTISTS 
Shieldstone 
CD RSVP /Optimism 9001 /NA 

JAll 
EDDIE HARRIS 
Exodus To Jazz 
CA Vee Jan VJC 3016 /Chameleon /58.98 

BILLY MITCHELL 
Faces 
LP Vista /Optimism 2501/58.98 
CA 2501/58.98 

NEW AGE 
BAFFO BANFI 
Hearth 
LP Innovative Communication KS 80.008 /Chameleon/ 
$9.98 
CA KSMC 80.008/99.98 

TIM TIMMERMANS & SKIPPER WISE 
Poems Of The Five Mountains 
LP Innovative Communication IC 87.102 /Chameleon /$9.98 
CA !CIVIC 87.102/59.98 

SOUNDTRACK 
VARIOUS ARTISTS 
Lethal Weapon 
LP Warner Bros. 1-25561/WEA/$9.98 
CA 4- 25561/99.98 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to 
Nadine Reis, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

TOUCH That DIAL! 
Get fast results with ACTION- 
MART, the Billboard Classi- 
fied. 

Call our Hotline at (800) 223 -7524, 
and tell Jeff you want to see some 
Action! 

SMART SINGLES. MODERN MARRIAGE. 

Most of your audio cassette customers have 
probably used a tape head -cleaner and felt pretty 
good about their machine maintenance. Unfortunately, 
most cleaning cassettes allow contaminants to build 
up on the capstan /pinch roller assembly. If left 
uncorrected, your customers' valuable cassettes 
may be "eaten" when they stick to, and wrap around, 
the pinch roller (a problem even more common in 
car systems). Fortunately, Discwasher has a simple 
solution. 

Discwasher's Perfect PathTM' Cassette Head 
Cleaner uses a non -abrasive tape to remove oxides. 
And our C.ERTM' Capstan /Pinch Roller Cleaner uses an 
advanceable fabric and a scientifically -formulated fluid 
to scrub away stickiness. Used together, they ensure 
good sound and healthy cassettes. 

Our new System lITM' approach combines both 
technologies in a single cassette. With regular use, 
your customers' equipment and cassettes will have 
a fighting chance for a long, happy life together. 
And, thanks to Discwasher features -our nationally 
advertised products will result in additional business 
for you. 

For more information about how you can 
profit from selling Discwasher accessories, call your 
Discwasher representative or contact: Discwasher, 
4209 Transworld Road, Schiller Park, Illinois 60176. 
(1- 800 -826 -2379) 

discwasher® 
4309 Transworld Road, Schiller Park, IL 60176 

A Division of International Jensen, Inc. 

The makers of the famous D4 +m Record Cleaning System. 
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ETAILING 

Musicland's Winning Crew. The Musicland Group's in -house creative staff get together with members of the creative 
department at Carmichael- Lynch, the chain's ad agency, to celebrate four awards from the National Assn. of Recording 
Merchandisers' ad competition, which were presented during the recent NARM convention. Musicland swept the retail 
division with first -place honors in all four categories: television, radio, print, and special media (Billboard, Feb. 28). 
Pictured, from left, are Jodell Baumer, creative manager; Laurie Convey, copywriter and broadcast producer; Dave Wicker, 
director of advertising and promotion; Gary McAllen, designer; Jeanette Carell, art director, Carmichael- Lynch; Bruce 
Jesse, vice president of advertising and sales promotion; Katie Franson, copywriter, Carmichael- Lynch; Mike Dear, 
designer; Jack Supple, creative director, Carmichael- Lynch; and Regi Chapman, senior designer. 

CD -ONLY SHOPS IN LOS ANGELES AREA 
(Continued from page 38) 

hi -tech outlet, located in the same 
Sunset Strip center as 20/20 Video's 
high -profile store. 

Co -owner Eugene Rhea, a former 
concert promoter who is partners 
with onetime financial planner and 
investment counselor Aaron Josh- 
ua, caught the CD bug as a consum- 
er and followed through as a retail- 
er. 

"I had abandoned the LP, and 
then the CD came along," Rhea 
says. "I just went with the first 
thought -I knew it would be the 
thing to do." 

Rhea and Joshua hope to expand 
their stock beyond its current 1,600 
titles to 5,000 eventually. The store 
stocks its hottest titles 15 deep, and 
10 deep on regular items. A recent 
exception was the four Beatles CDs, 
which Strictly CDs bought 100 deep. 
The store also stocks CD hardware. 

In addition to purchasing CDs 

from six one -stops and import spe- 
cialists, the store buys direct from 
A &M, Telarc, and Denon. 

Stock at Strictly CDs is tracked 
by computer, with terminals located 
at the counter and in the 50- square- 
foot office. 

According to Rhea, it is important 
for the store to establish a separate 
identity: "We want to be different 
from Tower. We can't compete with 
them, there's just no way." 

One such customer service is a 
small listening area, where demon- 
stration disks can be auditioned on a 
Sony Discman. The store also offers 
free delivery of three or more CDs 
within a 15 -mile radius. 

Explaining Strictly CDs' hard- 
ware sales orientation, Rhea says, 
"Selling the hardware and the soft- 
ware together is something that 
Tower Records and Music Plus 
don't do." The store offers a Ken- 

wood deck and the Sony Discman; 
Rhea says that a full line of Sony 
CD equipment -including boom 
boxes and car players -will be in 
stock soon. 

While the store's base price is 
$13.99 for a pop CD, with some hot 
titles at $12.99, Strictly CDs will 
give a free disk to the customer who 
brings in 12 receipts. "You can get a 
CD on Sunset at five or six places in 
two miles," says Rhea. "It gives 
you an incentive to come back." 

Strictly CDs has already started 
promoting aggressively, with a dai- 
ly CD player giveaway on KIIS -FM. 

"We have a concept that people 
are interested in, but we have to 
reach the consumer who has the 
player," Joshua says. "It's an edu- 
cational process for people who 
have their album collections togeth- 
er and aren't ready to part with 
them to look at a new medium." 

RETAIL TRACK 
(Continued from page 38) 

has been unable to penetrate the 
malls in the area, "but we still want 
a presence," reports Joe Bressi, se- 
nior vice president. Although one 
unit is 10,000 square feet, he says, 
"the other three are smaller." The 
chain has had long experience in 
freestanders, with its Grapevine 
Records & Tapes units that were 
variously phased out in the early 
'80s. The large Charlotte Camelot 
combo was originally a Grapevine. 

EVERYBODY ON THE BUS: Da- 
vid Berkowitz, a Music Plus co- 
owner, told the Los Angeles chain's 
45 store managers that a gathering 
at company headquarters would 
"be a little different," but only one 
knew just how different. And she 
kept the secret. "I was dying," says 
Irene Cuesta, manager of the Hol- 
lywood unit, where buses hid in the 
back to whisk away the whole en- 

tourage. That store, meanwhile, had 
greened up early as a model for the 
chain's annual St. Patrick's Day Go 
For The Green sale, a 10 -year tradi- 
tion. Lunch, if you need to ask, was 
at Tam O'Shanter ... Stuart Glass- 
man, 57, has been running Radio 
Doctors in Milwaukee for 10 years 
from San Diego. "I grew to hate 
winter," he says of the move west 
10 years ago. He denies reports that 
he now spends more time in Wiscon- 
sin's Beer City. Thanks to the mo- 
dem and computer he can "look at 
what they're doing" just as easily 
from California and commute once a 
month. 

WHICH RECORD BAR? The exis- 
tence of two Record Bar chains on 
the East Coast requires some expla- 
nation, a reader suggests (Retail 
Track, March 21). Here's the low- 
down: It all started 40 years ago, 

when Paul Keyser opened the first 
Record Bar in Durham, N.C. In 
1960, Keyser sold the store to broth - 
er -in -law Harry Bergman. Keyser 
then moved to Jacksonville, Fla., 
where the Keyser family now oper- 
ates the four -unit Record Bar of 
Jacksonville. Bergman, the chair- 
man emeritus of the larger 125 - 
store Record Bar web, originally 
started selling records from the 
back of a Burlington, N.C., jewelry 
store that served as headquarters 
for Carolina Music Service. In 
1950, Bergman's son, current chair- 
man Barrie Bergman, went to work 
at his father's new store: Music - 
land! 

To reach Retail Track with your 
news and views, call Earl Paige: 
213 -273- 7040. 

2nd Music Box In Cleveland 
Specializes In Classical, Jazz CDs 

BY EDWARD MORRIS 

NASHVILLE Cleveland's Record 
Den chain has opened its second 
Music Box store in that city. The 
new outlet, located in the down- 
town area, specializes in classical 
and jazz CDs, but it also stocks 
tapes and albums. 

Record Den president Dennis J. 
Koury estimates that the 1,800 - 
square -foot store carries 65% of its 
inventory in CDs, 20% in cassettes, 
and the remainder in albums. 
"We'll probably be phasing out the 
albums," he says. 

The new Music Box features a 
hi -tech decor, which includes a CD 
display system. "The jewel boxes 
only are displayed, while the disks 
are all filed behind the counter. 
This enables the customer to pre- 
view the actual disk he or she is 
buying in a listening room," Koury 
says. 

The glassed -in listening room of- 
fers a view of the record displays 
and is furnished with comfortable 
chairs, a couch, and several sets of 
earphones. Koury says two sepa- 
rate CD channels can be piped into 
the listening room at any one time. 

Because of its downtown loca- 
tion, the Music Box is open from 10 
a.m. -6 p.m., Monday- Saturday. 
"The listening room is always 
jammed on Saturdays," Koury 
says. 

He employs three clerks for the 
location, one of whom is also a con- 
ductor for the Ashtabula Sympho- 
ny. All clerks dress in burgundy - 
colored jackets that bear the Music 
Box crest. Among the classical la- 
bels Koury stocks are Telarc, 

`Customers can 
preview the disk' 

Deutsche Grammophone, and Har- 
monia Mundi. 

Koury says he opened his first 
Music Box in Shaker Heights 
Square about five years ago and 
says he was a front -runner in of- 
fering CDs in the area. An active 
mail -order business resulted from 
that pioneering store. The store 
has since relocated to Severance 
Center in Cleveland Heights. 

Music Box does little advertis- 
ing, but Koury says he may begin 
publishing his own catalog of of- 
ferings. 

In addition to records, Music 
Box carries several lines of acces- 
sories, including carrying cases, 
cleaners, and blank tape. 

There are six stores in the Rec- 
ord Den chain in northeastern 
Ohio and western Pennsylvania. A 
seventh location will open in a new 
mall in Bowling Green, Ohio, in 
May. 
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Ltogft 
Home storage units for: 
CDs, Cassettes, Video 8 mm 
Ask your local retailer 
LIFT CANADA: 
GEM -SEM (416) 856 5438 

Lift Discplay Inc., 
7216 Bergenline Avenue, 
North Bergen, NJ 07047 
(201) 662 -8503, 662 -8504 
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systems with future 
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SHELF TALKER 

HEAVY METAL 

CASSETTE DIVIDERS 
Pre -Printed, 

Custom Printed 
or Blank 

800/648 -0958 
GOPHER PRODUCTS CORP. 

2201 Lockheed Way 
Carson City, NV 89701 
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DISTRIBUTING 

CD ONE STOP 
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POP 
Compiled from a national sample of retail sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 7 3 

* * NO.1 * * 
THE BEATLES CAPITOL COP 46437 2 weeks at No. One A HARD DAY'S NIGHT 

2 2 8 3 THE BEATLES CAPITOL COP 46435 PLEASE PLEASE ME 

3 5 2 28 PAUL SIMON WARNER BROS. 2 -25447 GRACELAND 

4 6 1 26 BRUCE HORNSBY & THE RANGE RCA PCD 18058 THE WAY IT IS 

5 4 9 3 THE BEATLES CAPITOL CDP 46436 WITH THE BEATLES 

6 3 10 3 THE BEATLES CAPITOL COP 46438 BEATLES FOR SALE 

7 7 3 22 BON JOVI MERCURY 830264 -2 /POLYGRAM SLIPPERY WHEN WET 

8 9 5 33 STEVE WINWOOD ISLAND 25448 -2 /WARNER BROS BACK IN THE HIGHLIFE 

9 8 4 37 GENESIS ATLANTIC 2 -81641 INVISIBLE TOUCH 

10 11 11 6 ROBERT CRAY MERCURY /HIGHTONE 830 568 -2/ POLYGRAM STRONG PERSUADER 

11 10 6 39 PETER GABRIEL GEFFEN 2- 24088 /WARNER BROS SO 

12 13 14 8 THE TONIGHT SHOW BAND /DOC SEVERINSEN THE TONIGHT SHOW BAND 
AMHERST AMD 93311 

13 15 26 3 BEASTIE BOYS DEF JAM 40238 /COLUMBIA LICENSED TO ILL 

14 14 12 25 HUEY LEWIS & THE NEWS CHRYSALIS VK -41534 FORE! 

15 26 - 2 DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS WARNER BROS. 2-25491 TRIO 

16 12 13 28 ANITA BAKER ELEKTRA 2.60444 RAPTURE 

17 16 16 4 GEORGIA SATELLITES ELEKTRA 2 -60496 GEORGIA SATELLITES 

18 24 25 3 LED ZEPPELIN SWAN SONG 2200 /ATLANTIC PHYSICAL GRAFFITI 

19 20 17 9 ERIC CLAPTON WARNER BROS. 225476 AUGUST 

20 18 19 22 JANET JACKSON A &M CD 5106 CONTROL 

21 17 15 21 BOSTON MCA MCAD 6188 THIRD STAGE 

22 19 18 96 PINK FLOYD HARVEST CD 46001 /CAPITOL DARK SIDE OF THE MOON 

23 30 - 2 LOS LOBOS SLASH 2- 25523 /WARNER BROS BY THE LIGHT OF THE MOON 

24 22 20 19 
A & 

THM E 
CD 

PO3902 LICE EVERY BREATH YOU TAKE /THE SINGLES COLLECTION 

25 21 21 19 BANGLES COLUMBIA CK40039 DIFFERENT LIGHT 

26 23 28 27 LIONEL RICHIE MOTOWN 6158MD DANCING ON THE CEILING 

27 NEW 0. 1 CLUB NOUVEAU WARNER BROS. 2 -25531 LIFE, LOVE AND PAIN 

28 RE -ENTRY CREEDENCE CLEARWATER REVIVAL FANTASY FCD 623 -CCR2 CHRONICLE VOL.I 

29 NEW110 1 JAMES GALWAY & THE CHIEFTAINS RCA 5798 -2 -RC IN IRELAND 

30 RE -ENTRY DIRE STRAITS WARNER BROS 2 -25264 BROTHERS IN ARMS 

For fast action, use 

ACTIONMART 

the Billboard 
Classified. 
Call Jeff Serette toll 
free at (800) 223- 
7524 (NY residents 

dial 764 -7388). 

©Copyright 1987, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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CLASSICAL 
Compiled from a national sample of retail sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 I 1 20 

* * NO. 1 * * 
HOROWITZ IN MOSCOW DG 419499 17 weeks at No. One 

VLADIMIR HOROWITZ, 

2 3 5 29 HOROWITZ: THE STUDIO RECORDINGS DG 419217 
VLADIMIR HOROWITZ 

3 2 2 31 
DOWN TO THE MOON CBS MK -42255 

ANDREAS VOLLENWEIDER 

4 4 3 53 
HOROWITZ: THE LAST ROMANTIC oG 419 -045 

VLADIMIR HOROWITZ 

5 6 10 5 
ROUND -UP TELARC 80141 

CINCINNATI POPS (KUNZEL) 

6 5 4 34 
SYNCOPATED CLOCK PRO ARTE CDD -264 

ROCHESTER POPS (KUNZEL) 

7 7 6 21 SOUTH PACIFIC CBS MK 42205 

TE KANAWA, CARRERAS 

8 8 8 41 
BACH MEETS THE BEATLES PRO ARTE CDD 211 

JOHN BAYLESS 

9 9 9 19 KATHLEEN BATTLE SINGS MOZART ANGEL CDC 47355 

KATHLEEN BATTLE 

10 10 7 60 
BACHBUSTERS TELARC 80123 

DON DORSEY 

11 ii ii 8 TIES AND TAILS PRO ARTE CDD -276 

ROCHESTER POPS (KUNZEL) 

12 12 21 38 
PLEASURES OF THEIR COMPANY ANGEL CDC -47196 

KATHLEEN BATTLE, CHRISTOPHER PARKENING 

13 14 14 26 HOLST: THE PLANETS TELARC 80133 

ROYAL PHILHARMONIC ORCHESTRA 

14 16 16 96 AMADEUS SOUNDTRACK FANTASY WAM -1791 

NEVILLE MARRINER 

15 15 15 96 TCHAIKOVSKY: 1812 OVERTURE TELARC 80041 

CINCINNATI POPS (KUNZEL) 

16 13 12 15 
POMP ON PARADE PRO ARTE COD 267 

HOUSTON SYMPHONY (COMISSIONA) 

17 17 13 20 FILMTRAX PRO ARTE CDD -280 

LYN LARSEN 

18 18 17 85 GERSHWIN: RHAPSODY IN BLUE CBS MK -39699 

LOS ANGELES PHILHARMONIC (THOMAS) 

19 19 19 17 
DVORAK: CELLO CONCERTO CBS MK 42206 

YO -YO MA 

20 22 22 96 TIME WARP TELARC 80106 
CINCINNATI POPS (KUNZEL) 

21 21 18 61 
ORCHESTRAL SPECTACULARS TELARC 80115 

CINCINNATI POPS (KUNZEL) 

22 25 28 3 
THE CLASSIC EXPERIENCE PRO ARTE CDM 800 

VARIOUS ARTISTS 

23 23 25 4 STRATAS SINGS WEILL NONESUCH 79131 

TERESA STRATAS 

24 20 20 28 ROMANCES FOR SAXOPHONE CBS MK -42122 

BRANFORD MARSALTS 

25 24 24 96 STAR TRACKS TELARC 80094 
CINCINNATI POPS (KUNZEL) 

26 26 23 6 
MOZART: REQUIEM TELARC 80128 

ATLANTA SYMPHONY (SHAW) 

27 27 27 7 
CHOPIN: NOCTURNES RCA 5613 -RC 

ARTHUR RUBINSTEIN 

28 28 26 51 
SWING, SWING, SWING PHILIPS 412 -626 

BOSTON POPS ( WILLIAMS) 

29 29 29 10 VIVALDI: THE FOUR SEASONS TELARC 80070 

BOSTON SYMPHONY (OZAWA) 

30 30 30 40 
TELARC SAMPLER #3 TELARC 80003 

VARIOUS ARTISTS 
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Displays Win 2 Top Prizes 

Record Bar Stare On A Roll 
NEW YORK Record Bar store 
No. 23 in Mobile, Ala., is on a roll, 
having earned top prize in two re- 
cent national display contests. 

The most recent distinction for 
the outlet came from the multi - 
chain merchandising campaign 
conducted by the Windham Hill - 
distributed Living Music label. 

In conjunction with the PBS 
telecast of the Paul Winter Con- 
sort's "Canyon" documentary last 
fall, Living Music staged a display 
contest and consumer sweep- 
stakes to promote its entire album 
catalog (Billboard, Aug. 30, 1986). 
Winners of both the store and con- 
sumer contests won a week long 
river raft excursion for two 
through the Grand Canyon, which 
inspired the production of the Con- 
sort's "Canyon" album and the 
setting of the related video docu- 
mentary. 

The Mobile Record Bar took top 
prize -from a field of more than 

800 participating stores -with a 
display that was centered on a rep- 
lica of the Grand Canyon, com- 
plete with cave. 

Earlier, that same store had 
been selected as the top individual 
winner in the October 1986 Coun- 
try Music Month promotion, con- 
ducted jointly by the National 
Assn. of Recording Merchandisers 
and the Country Music Assn. (Bill- 
board, Dec. 13, 1986). 

The store is managed by Jim Bi- 
gelow, who give credit for his 
stores' winning displays to mer- 
chandiser Robert Baxter. 

"Overall, that's the best -mer- 
chandised store in the chain," says 
Steve Bennett, Record Bar's vice 
president of marketing. "They do 
particularly well with promotions. 
These two contests were national, 
but they've also won a lot more 
contests that were run internally 
within our chain." 

GEOFF MAYFIELD 

This portrait of the Grand Canyon at Record Bar's Mobile, Ala., store took 
top prize in a national display contest conducted by the Living Music label. 
The promotion was tied in to the PBS telecast of the Paul Winter Consort's 
documentary on the canyon. 

COMPACT 

DISC 

SPECIALISTS 

ear 
can 

We have the most exciting 
selection available in any 
retail store. 
Individual customer services & attention! 

Special orders through Ear Express. 
Hear your selection before you pur- 
chase with our Candy Sampler. 
Mail orders welcome 
Pre -Book orders on new releases 

We are a 

T/CKL- rAS'TEa 
outlet 

203 Route 59, Monsey, NY 10952 
(914) 356 -4700 

Open "7 Days A Week" 
M /C, Visa, Amex 

We're light ears ahead 
Ear Candy® 

Franchises available, contact Ms. Orman 

HARM Confab 
Set For April 

NEW YORK The next National 
Assn. of Recording Merchandisers 
(NARM) Operations Conference is 
set for April 22 -23 in Los Angeles. 

The meet, to be held at the Mar - 
iott in Woodland Hills, will update 
NARM's regular and associate 
members on developments related 
to computerized transactions be- 
tween suppliers and their ac- 
counts. 

Operations committee Jim Ner- 
myr, treasurer and vice president 
of information and systems for the 
524 -store Musicland Group, says 
the conference will focus on music 
industry invoice standards. 

Jim Sage, vice president of man- 
agement information systems for 
the 193 -store Camelot Music chain, 
and Peter Blei, chief financial offi- 
cer of the 33 -store Spec's Music 
web, will tell how their firms uti- 
lize automated systems. The agen- 
da also includes a tour of WEA's 
Los Angeles branch. 

GEOFF MAYFIELD 

BY EDWARD MORRIS 

A biweekly column spotlighting 
new audio products and accesso- 
ries. Vendors introducing such 
products may send information 
and promotional material to Ed- 
ward Morris, Billboard, P.O. Box 
24970, Nashville, Tenn. 37202. 

STAMPEDE! Ideal Inc. (212 -627- 
1800) is unleashing a herd of Mi- 
chael's Pets, plush toys inspired by 
Michael Jackson and the residents 
of his private zoo. There are 10 dif- 
ferent animals in the series. Each 
one is packaged separately with a 
picture LP that features a photo of 
Jackson and a live pet. 

The record contains an original 
Michael's Pets story with songs. 
The narration and songs are "per- 
formed" by the particular pack- 
aged character. Suggested retail 
price per pet is $25. 

TRICKS OF THE TRADE: To 
turn consumers' thoughts toward 
buying CD cleaning equipment, 
Discwasher (312- 671 -5680) is offer- 
ing a very suggestive point- of -pur- 
chase item. According to the com- 
pany's description, the display 
piece "looks like it's intended for 
salespeople, but is really aimed at 
convincing consumers of the need 
to clean their compact disks regu- 
larly." 

Designed to be placed under or 
beside CD players on dealer 
shelves, the display reads, "Atten- 
tion salespersons: All compact 
disks must be cleaned prior to use 
in any CD player." Next to the 
large -print message, the Plexiglas 
display holds a Discwasher CD 
cleaning package "to visually rein- 

GET YOUR OWN COPY 
OF BILLBOARD'S 
INTERNATIONAL 
TALENT & TOURING 
DIRECTORY 
S48 )Includes postage and handling). 
Add appropriate sales tax in NY. 
NJ. CA. TN. MA and VA 

Call TOLL -FREE 800423.7524 
In New York State. 212 764 -7579) C 

Audio plus 

Larger combo stores may look for added profits with Michael's Pets, a line of 
Michael Jackson- licensed stuffed animals that were introduced by Ideal in 

February at the Toy Fair trade show in New York City. (Photo: Chuck Pulin) 

force" the admonition. The piece 
comes in two styles: one that goes 
underneath a CD player and anoth- 
er that stands beside the player. 

COMING IN APRIL from Vector 
Research (805 -987- 1312): two dual - 
well, high -speed dubbing decks. 
The VCX -325 is a Dolby B that fea- 
tures power- assisted, soft -touch 
transport controls, one -button syn- 

chronized start, continuous play, 
metal -tape capability, microphone 
inputs, and the facility for manual 
readjustments of the dubbing re- 
cord level. The VCX -345 has all the 
features of the VCX -325, plus 
Dolby C, a headphone jack, and 
separate L & R record level con- 
trols. Suggested retail prices are 
$149.95 and $199.95, respectively. 

A New Breakthrough for the Compact Disc 
only from the minds of Conversa - phone: 

LEARN SPANISH 
and 

LEARN FRENCH 

Spoken Word Compact 
Discs let your customers 
hear how good a CD 
can be. 

Available from Conversa -phone Institute: 
One Cornac Loop, Ronkonkoma, NY 11779 
For further Information: Tel. (516)467 -0600 

ORIGINAL CD JEWEL BOX 
LICIENCEE OF CD JEWEL BOX MANUFACTURING ACCORDANCE TO 
POLYGRAM SPECIFICATION 
ACCURATE DIMENSION FOR CD AUTOMATIC PACKAGING MACHINE 
AVAILABLE IN SINGLE 30X AND MULTIPACK CASE (FOR 2 CDs 
3 CDs AND 4 CDs) 
COMPETITIVE PRICE WITH PROMPT DELIVERY 

COMPACT 

DIG TAL AUDIO 

VIVA MAGNETICS LIMITED 
16th FI., E On Fty. Bldg., 14 Wong Chuk Hang Road. Hong Kong 

Tel: 5- 530285 Telex: 83234 VIVA HX FAX: 852 -5- 511041 
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PARAMOUNT PICTURES CORPORATION & T 
CONGRATULATE &CELEBRATE THEI 

1985 
WITNESS 

Best Original Score -Maurice Jarre 

1984 
FOOTLOOSE 

Best Song- "Footloose " - 
Kenny Loggins /Dean Pitchford 
Best Song -"Let's Hear It For The 
Boy" -Tom Snow /Dean Pitchford 

INDIANA JONES & THE TEMPLE OF DOOM 

Best Original Score -John Williams 

1983 
FLASHDANCE 

*Best Song "Flashdance... What A 

Feeling " -Giorgio Moroder /Keith 
Forsey /Irene Cara 
Best Song -"Maniac " -Michael 
Sembello /Dennis Matkosky 

TERMS OF ENDEARMENT 

Best Original Score -Michael Gore 

TRADING PLACES 

Best Original Song Score or 
Adaptation Score: Adaptation Score 
by Elmer Bernstein 

1982 
AN OFFICER AND A GENTLEMAN 

Best Original Score Jack Nitzsche 
*Best Original Song-"Up Where 

We Belong' -Jack Nitzsche /Buffy 
Sainte- Marie /Will Jennings 

1981 
DRAGONSLAYER 

Best Original Score -Alex North 

RAGTIME 

Best Original Score -Randy Newman 
Best Original Song -"One More 
Hour" -Randy Newman 

RAIDERS OF THE LOST ARK 

Best Original Score John Williams 

1980 
THE ELEPHANT MAN 

Best Original Score John Morris 

1979 
STAR TREK -THE MOTION PICT( RE 

Best Original Score -Jerry Goldsmith 

1978 
DAYS OF HEAVEN 

Best Original Score -Ennio Morricone 

FOUL PLAY 

Best Song -"Ready To Take A Chance 
Again " -Charles Fox /Norman Gimbel 

GREASE 

Best Song -"Hopelessly Devoted 
To Yoe-John Farrar 

HEAVEN CAN WAIT 

Best Original Score -Dave Grusin 

PRETTY BABY 

Best Adaptation Score Jerry Wexler 

1976 
BUGSY MALONE 

Best Original Song Score & Its 
Adaptation or Adaptation Score - 
Song Score & Its Adaptation by 
Paul Williams 

1975 
MAHOGANY 

Best Song -Theme From Mahogany 
("Do You Know Where You're Going 
To-)-Michael Masser /Geri. Goffut 

NASHVILLE 

*Best Song -"I'm Easy" 
Keith Carradine 

1974 
CHINATOWN 

Best Original Dramatic Score - 
Jer Goldsmith 

TOP GUN 
BEST ORIGINAL SONG - "TAKE MY BREATH AWAY" 
music BY GIORGIO MORODER LYRIC BY TOM WHITLOCK 

THE GODFATHER, PART II 

* Best Original Dramatic Score - 
Nino Rota /Carmine Coppola 

THE GREAT GATSBY 

*Best Scoring: Original Song Score & /or 
Adaptation -Nelson Riddle 

THE LITTLE PRINCE 

Best Scoring: Original Song Score &/ 
or Adaptation -Song Score by Alan Jay 
Lerner /Frederick Loewe -Adapted by 
Angela Morley /Douglas Gamley 
Best Song -"Little Prince " -Frederick 
Loewe /Alan Jay Lerner 

MURDER ON THE ORIENT EXPRESS 

Best Original Dramatic Score - 
Richard Rodney Bennett 

SHANKS 

Best Original Dramatic Score - 
Alex North 

1972 
LADY SINGS THE BLUES 

Best Scoring -Adaptation & Original 
Song Score: Adapted by Gil Askey 

1971 
WILLY WONKA AND THE 
CHOCOLATE FACTORY 

Best Scoring -Adaptation & Original 
Song Score: 
Song Score -Leslie Bricusse, Anthony 
Newley- Adapted by Walter Scharf 

1970 
DARLING LILI 

Best Original Song Score - 
Henry Mancini /Johnny Mercer 
Best Song -"Whistling Away the 
Dark" -Henry Mancini /Johnny Mercer 

LOVE STORY 

*Best Original Score -Francis Lai 

1969 
PAINT YOUR WAGON 

Best Score of a Musical Picture - 
Original or Adaptation -Nelson Riddle 

THE STERILE CUCKOO 

Best Song -"Come Saturday 
Morning" -Fred Karlin /Dory Previn 

TRUE GRIT 

Best Song -"True Grit" - 
Elmer Bernstein /Don Black 

1966 
ALFIE 

Best Song- "Alfie" -Burt Bacharach/ 
Hal David 

1964 
BECKET 

Best Music Score -Substantially 
Original- Laurence Rosenthal 

THE FALL OF THE ROMAN EMPIRE 

Best Music Score -Substantially 
Original -Dimitri Tiomkin 

WHERE LOVE HAS GONE 

Best Song -"Where Love Has Gone" - 
James Van Heusen /Sammy Cahn 

1963 
A NEW KIND OF LOVE 

Best Scoring of Music -Adaptation or 
Treatment -Leith Stevens 

PAPA'S DELICATE CONDITION 

*Best Song- "Call Me Irresponsible"- 
Jiffies Van Heusen /Sammy Cahn 

1961 
BREAKFAST AT TIFFANY'S 

*Best Scoring of a Dramatic or Comedy 
Picture -Henry Mancini 

*Best Song -"Moon River" - 
Henry Mancini /Johnny Mercer 

SUMMER AND SMOKE 

Best Scoring of a Dramatic or Comedy 
Picture -Elmer Bernstein 

1959 
THE FIVE PENNIES 

Best Scoring of a Musical Picture - 
Leith Stevens 
Best Song -"The Five Pennies" - 
Sylvia Fine 

L'IL ABNER 

Best Scoring of a Musical Picture - 
Nelson Riddle /Joseph J. Lilley 

1958 
HOUSEBOAT 

Best Song -"Almost In Your Arms" - 
Ra }'Evans /Jay Livingston 

195' 
THE. JOKER IS WILD 

*Best Song -"All The any" - 
James Van Heusen/Sammy Cahn 

WILD IS THE WIND 

Best Song-"Wild Is The Wind" - 
Dimitri Tiomkin /tied Washington 

ulf+ 
Com 
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E FAMOUS MUSIC PUBLISHING COMPANIES 
ACADEMY AWARD MUSIC NOMINEES 

STAR TREK IV: THE VOYAGE HOME 

BEST ORIGINAL SCORE - LEONARD ROSENMAN 

THE MAN WHO KNEW TOO MUCH 

*Best Song -"Whatever Will Be,Will Be 
(Que Sera, Sera)" -Ray Evans, Jay 
Livingston 

THE RAINMAKER 

Best Scoring of a Dramatic or Comedy 
Picture -Alex North 

THE ROSE TATTOO 

Best Scoring of a Dramatic or Comedy 
Picture -Alex North 

1954 
WHITE CHRISTMAS 

Best Song -"Count Your Blessings 
Instead Of Sheep " -lrAin Berlin 

1953 
THE CADDY 

Best Song -"That's Amore"- 
Harry Warren /Jack Brooks 

1952 
JUST FOR YOU 

Best Song -"Zing A Little Zong " - 
Harry Warren /Leo Robin 

SON OF PALEFACE 

Best Song-"Am I In Love"-Jack 
Brooks 

HERE COMES THE GROOM 

*Best Song -"In The Cool, Cool, Cool Of 
The Evening" -Hoagy Carmichael/ 
Johnny Mercer 

A PLACE IN THE SUN 

*Best Scoring of a Dramatic or Comedy 
Picture -Franz Waxman 

CAPTAIN CAREY. USA 

*Best Song -"Mona Lisa" -Ray Evans/ 
Jay Livingston 

SAMSON AND DELILAH 

Best Scoring of a Dramatic or Comedy 
Picture -Victor Young 

SUNSET BOULEVARD 

*Best Scoring of a Dramatic or Comedy 
Picture -Franz Waxman 

1949 
THE HEIRESS 

*Best Scoring of a Dramatic or Comedy 
Picture -Aaron Co eland 

1 9 4 8 
THE EMPEROR WALTZ 

Best Scoring of aMusida Picture - 
Victor Young 

THE PALEFACE 

*Best Song -"Buttons & Bows" - 
Jay Livin ston /Ray Evans 191 
THE PERILS OF PAULINE 

Best Song -"I Wish I D' u 
So" -Frank Loesser 

ROAD TO RIO 

Best Scoring of a Musical Picture - 
Robert Emmett Dolan 

1946 
BLUE SKIES 

Best Scoring of a Musical Picture - 
Robert Emmett Dolan 
Best Song -"You Keep Coming Back 
Like A Song " -Irving Berlin 

1945 
HERE COME THE WANES 

BestSong- "Accentuate The Positive" - 
Harold Arlen /Johnny Mercer 

INCENDIARY BLONDE 

Best Scoring of a Musical Picture - 
Robert Emmett Dolan 

FOR WHOM THE BELL TOLLS 

Best Scoring of a Dramatic or Comedy 
Picture -Victor Young 

STAR SPANGLED RHYTHM 

Best Scoring of a Musical Picture - 
Robert Emmett Dolan 
BestSong "Black Magic " -Harold 
Arlen /Johnny Mercer 

1942 
HOLIDAY INN 

Best Scoring of a Musical Picture - 
Robert Emmett Dolan 

*Best Song -"White Christmas" - 
Irving Berlin 

THE LOST WEEKEND 

BestScoring of a Dramatic or Comedy 
Picture -Miklos Rosza 

LOVE LETTERS 

BestScoring of a Dramatic or Comedy 
Picture -Victor Young 
Best Song -"Love Letters " -Victor 
Young /Eddie Heyman 

1944 
DOUBLE INDEMNITY 

Best Scoring of a Dramatic or Comedy 
Picture -Miklos Rosza 

GOING MY WAY 

* Best Song -"Swinging On A Star" - 
James Van Heusen /Johnny Burke 

LADY IN THE DARK 

BestScoring of a Musical Picture - 
Robert Emmett Dolan 

THE GREAT VICTOR HERBERT 

Best Score -Phil Boutelje /Arthur Lange 

GL LEIN TRAVELS 

Best Original Score -Victor Young 
Best Song -"Faithful Forever" - 
Ralph Rainger /Leo Robin 

1938 
BIG BROADCAST 0E1938 

*Best Song -"Thanks For The 
Memory" -Ralph Rainger /Leo Robin 

TAKE A LETTER, DARLING 

Best Scoring of a Dramatic or Comedy 
Picture -Victor Young 

1941 
THE BIRTH OF THE BLUES 

Best Scoring of a Mus: cal Picture - 
Robert Emmett Dolan 

HOLD BACK THE DAWN 

Best Scoring of a Dramatic Picture - 
Víctor Young 

LAS VEGAS NIGHTS 

Best Song -` I lores"-F Loesser/ 
Lou A1te 

1940 
ARISE MY LOVE' 

Best Score -Victor Young 

NORTHWEST MOUNTED POLICE 

Best Original Score Victor Young 

RHYTHM ON THE RIVF9I 

Best Song -"Only Forever"-John 
Burke /James Monaco 

SECOND CHORUS 

Best Score -Artie Shaw 
Best Song -"Love Of My Life" - 
Artie Shaw /Johnny Mercer 

IF I WERE KING 

Best Original Score- Richard Hageman 

TROPIC HOLIDAY 

Best Score -Boris Morros 

193' 
ARTISTS AND MODELS 

Best Song -"Whispers In The Dark" - 
Frederick Hollander /Leo Robin 

SOULS AT SEA 

Best Score -W. Franke Harting/ 
Milan Roder (Boris Morros) 

WAIKIKI WEDDING 

*Best Song -"Sweet Leilani "- 
Harry Owens 

1936 
THE GENERAL DIED AT DAWN 

Best Score -Werner Janssen 
(Boris Morros) 

TRAIL OF THE LONESOME PINE 

Best Song--A Melody From The Sky" - 
Louis Alter/S' ítgfl 

PETER IBBETSON 

Best Score -Ernst Toe ; rs-tn albot) 

1934 
SHE LONES ME NOT 

Best Song -"Love In Bloom"- 
Rat h /Leo ';obirt_ 

stern 
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JILEO RETAILING 

YSDA Seminar focuses On Exchange Of /dass 
BY CHRIS MORRIS 

LOS ANGELES Local chapter 
growth and the interchange of ideas 
were emphasized as regional presi- 
dents of the Video Software Deal- 
ers Assn. (VSDA) and the trade or- 
ganization's national staff met at 
the third annual VSDA Regional 
Leadership Conference March 4 -5. 

The conference, held at the new 
VSDA national headquarters and 
the Viscount Hotel in Marlton, N.J., 
was attended by the trade group's 
34 regional chapter presidents. 

For the first time, the confab in- 
cluded private individual meetings 
between chapter presidents and the 
national VSDA staff, including 
president Arthur Morowitz; Mickey 
Granberg, executive vice president; 
Pam Cohen, executive director; Rick 
Karpel, director of regional activi- 
ties; and Holly Rosum, regional as- 
sistant and legislative liaison. 

Highlights of the two-day meet: 
A "state of the association" ad- 

dress by Morowitz, in which he chal- 
lenged regional presidents to dou- 
ble their membership within the 
next six months. 

A panel discussion on increas- 

ing regional membership, moderat- 
ed by regional committee chairman 
and VSDA board member David 
Ballstadt of Adventures In Video in 
Fridley, Minn. Two regional com- 
mittee members -Northern Califor- 
nia regional president Ken Dor- 
rance of Video Station in Alameda 
and Massachusetts regional presi- 
dent Charles McCauley of Video 
Ventures in Hingham -participated 
in the round table. 

A luncheon discussion of the 
1987 national convention, to be held 
in Las Vegas Aug. 16-20, with con- 
vention committee chairman Lou 
Berg of Audio Video Plus in Hous- 
ton. 

A presentation on combating 
video piracy by Ron Brown, director 
of North American /Commonwealth 
antipiracy operations for the Motion 
Picture Assn. of America, and Ed- 
ward Murphy, staff investigator for 
the MPAA Film Security Office. 

A preview of the upcoming 
VSDA retail store management 
seminars by Ilene Wasserman of 
the accounting firm of Laventhol & 
Horwath. The touring seminar will 
be presented in May and June in Los 
Angeles, Dallas, Chicago, and New 

Speakers at the Video Software Dealers Assn. (VSDA) Regional Leadership 
Conference, March 4 -5, in Marlton, N.J., included two guests from the Motion 
Picture Assn. of America (top photo): Ed Murphy, left, from the association's film 
security office, and Ron Brown, director of North American /Commonwealth 
antipiracy operations. Below, Richard Karpel, director of regional activities for 
VSDA, addresses the gathering. (Photo: John Morgan) 

York. 
While Morowitz's March 5 ad- 

dress to regional leaders stressed 
the importance of communication, 
information, direction, and recogni- 
tion within VSDA, he made his 
strongest pitch for enlarging the 
group's membership base. 

Morowitz said, "I want to see this 
organization grow. There should be 
no reason to have dedicated video 
dealers [who are] not a member of 
this organization. I am very proud 
of the way this organization has 
grown. But don't think we're where 
we should be. We are not. 

FOR WEEK ENDING MARCH 28, 1987 

Billboard. 

"You have print -outs, you know 
who your dealers are, and you know 
who your dealers aren't. I fully ex- 
pect every one of you to be in the po- 
sition to double the amount of mem- 
bers in your chapter in the next six 
months. No, it's not easy if you 
don't try. If you try, I've got a feel- 
ing it's a piece of cake." 

According to regional committee 
member Charles McCauley, the 
March 5 panel discussion "Chapter 
Meetings: How to Keep the Mem- 
bers Coming" focused on the basics 
of organization and presentation. 

"We asked primary questions," 

McCauley says. "What was your 
best meeting? What was your worst 
meeting? How do you set your 
schedule? How do you schedule 
your speakers? How do you get re- 
tailer awareness? How do you in- 
crease the regular membership? It 
basically was all common sense." 

McCauley says that VSDA is at- 
tempting to standardize the agenda 
at regional meets. "It's difficult," 
he adds. "[The issue] might be taxes 
in Illinois and the First Amendment 
in New York." 

He says that the group is also try - 
(Continued on next page) 
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OP KID VIDEO SALES 
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from a national sample of retail store sales reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 

v 
ç 

d 

L W 

má 
(ñ L 

1 1 22 

* * NO. 1 * * 
SLEEPING BEAUTY Walt Disney Home Video 476 1959 29.95 

2 2 78 PINOCCHIO Walt Disney Home Video 239 1940 29.95 

3 4 41 ALICE IN WONDERLAND Walt Disney Home Video 36 1951 29.95 

4 3 13 ROBIN HOOD Walt Disney Home Video 228 1973 29.95 

7 
3 

TEDDY RUXPIN: ESCAPE FROM THE TREACHEROUS 
Hi -Tops Video HT 0023 MOUNTAINS 

1986 12.95 

6 8 40 WINNIE THE POOH AND THE HONEY TREE Watt Disney Home Video 49 1965 14.95 

7 16 3 TEDDY RUXPIN: GUEST OF THE GRUNGES Hi -Tops Video HT 0022 1986 12.95 

8 6 50 THE SWORD IN THE STONE Walt Disney Home Video 229 1963 29.95 

9 18 3 TEDDY RUXPIN: TREASURE OF THE GRUNDO Hi -Tops Video HT 0021 1986 24.95 

10 5 78 DUMBO Walt Disney Home Video 24 1941 29.95 

11 RE -ENTRY 
THE IMPORTANCE OF BEING 
DONALD 

Walt Disney Home Video 443 1986 14.95 

12 15 41 WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 14.95 

13 12 2 THE TRANSFORMERS: THE MOVIE Family Home Entertainment 26561 1986 79.95 

14 20 12 MY PET MONSTER Hi -Tops Video HT 008 1986 29.95 

15 25 20 DISNEY'S SING -ALONG SONGS Walt Disney Home Video 480 1986 14.95 

16 11 65 PETE'S DRAGON Walt Disney Home Video 10 1977 29.95 

17 13 41 WINNIE THE POOH AND THE BLUSTERY DAY Watt Disney Home Video 63 1968 14.95 

18 9 36 POUND PUPPIES Family Home Entertainment F1193 1985 14.95 

19 10 24 CHARLOTTE'S WEB 
Hanna- Barbera Prod. Inc. 
Paramount Home Video 8099 1973 19.95 

20 14 15 THE ADVENTURES OF TEDDY RUXPIN 
Children's Video Library 
Vestron 1 547 1986 24.95 

21 19 28 LEARNING ABOUT LETTERS Children's Television Workshop 
Random House Home Video 88319-57 

No 

listing 

22 24 16 CANINE COMMANDO Walt Disney Home Video 477 1986 14.95 

23 23 11 MADBALLS Hi -Tops Video HT 0009 1986 19.95 

24 17 23 LEARNING ABOUT NUMBERS Children's Television Workshop 
Random House Home Video 88315 -24 

1986 No 

listing 

25 22 10 WRINKLES IN NEED OF CUDDLES 
Children's Video Library 
Vestron 1437 1986 19.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 
million for nontheat ical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 

150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a value of 

$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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VIDEO RETAILING 

New Releases 

HOME VIDEO 
Symbols for formats are * =Beta, 
r= VHS, =CED and 4.=LV 
Where applicable, the suggested 
list price of each title is given; 
otherwise, "no list" or "rental" is 
indicated. 
BLUE VELVET 
Kyle Maclachlan, Isabella Rossellini, 
Dennis Hopper 

V Karl- Lorimar Video 399/579.95 

THE COUSTEAU ODYSSEY: CALYPSO'S 
SEARCH FOR ATLANTIS (Spanish 
Dubbed) 
* r Warner Home Video 6029/WEA/$24.98 

DAYS OF THRILLS AND LAUGHTER 
Charlie Chaplin, the Keystone Cops, Mack 
Sennett 
*V MPI Home Video 1329/529.95 

THE DRAGON THAT WASN'T (OR WAS 
HE ?) 
Animated 

V MCA Home Video 80348/929.95 

GAMBIT 
Shirley MacLaine, Michael Caine, Herbert 
Lom 
* r MCA Home Video 80365/$59.95 

THE GIRL FROM PETROVKA 
Goldie Hawn, Hal Holbrook, Anthony 
Hopkins 
* V MCA Home Video 80409/559.95 

GOLDEN TV MEMORIES OF THE '50S 
Abbott & Costello, Ed Wynn, Jack Benny 
*V MPI Home Video 1329/929.95 

THE GREAT IMPOSTOR 
Tony Curtis, Edmond O'Brien, Arthur 
O'Connell 
* V MCA Home Video 80407/559.95 

THE HONEYMOONERS LOST EPISODES: 
VOLUME 16 
* r MPI Home Video MP 1241/529.95 

THE HONEYMOONERS LOST EPISODES: 
VOLUME 17 
*V MPI Home Video MP 1242/529.95 

IN SEARCH OF NOAH'S ARK 
Documentary 
*V VidAmerica 7123 /Lightning/539.95 

LEGAL EAGLES 
Robert Redford, Debra Winger, Daryl 
Hannah 
* r MCA Home Video 80479/989.95 

THE LOONEY TUNES VIDEO (Spanish 
Dubbed) r Warner Home Video 11627 /WEA /519.98 

THE OUTLAW JOSEY WALES (Spanish 
Subtitled) 
Animated 
* r Warner Home Video 6028/WEA/524.98 

POLICE ACADEMY 2: THEIR FIRST 
ASSIGNMENT (Spanish Subtitled) r Warner Home Video 6027/WEA/524.98 

SORORITY HOUSE MASSACRE 
Angela O'Neill, Wendy Martel, Pamela 
Ross 
41P Warner Home Video 24057/WEA/579.95 

SORORITY HOUSE MASSACRE (Spanish 
Subtitled) 
Angela O'Neill, Wendy Martel, Pamela 
Ross 
* r Warner Home Video 6026/WEA/579.95 

THEY MIGHT BE GIANTS 
George C. Scott, Joanne Woodward, Jack 
Gilford 
* r MCA Home Video 80408/559.95 

TRUE STORIES 
John Goodman, Swoosie Kurtz 
*V Warner Home Video 11654/WEA/579.95 

TV CLASSICS VOLUME 6 
* r MPI Home Video 1318/$19.95 

TV CLASSICS VOLUME 7 
* r MPI Home Video 1319/S19.95 

WHEN COMEDY WAS KING 
Charlie Chaplin, Buster Keaton, Stan 
Laurel & Oliver Hardy 
* r VidAmerica 7124 /Lightning/539.95 

To get your company's new video releases 
listed, send the following information -ti- 
tle, performers, distributor /manufacturer, 
format(s), catalog number(s) for each for- 
mat, and the suggested list price (if none, 
indicate "no list" or "rental ") -to 
Nadine Reis, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

St. Louis -Based Chain Concentrates On Chicago Suburbs 

Movies To Go Expands In Windy City 
BY MOIRA McCORMICK 

CHICAGO Movies To Go, one of 
the Midwest's largest independent 
video retailers, is continuing its ex- 
pansion into the Chicago market 
with the opening of its fourth area 
store. The new unit bowed Mar. 13 
in the Six Corners shopping area on 
the city's northwest side. 

According to president Jim Ellis, 
two more Chicago -area Movies To 
Go outlets are due to open by mid - 
April, one in north suburban Skokie 
and one in south suburban Willow- 
brook. "We expect to be opening 
two stores a month in the Chicago 
area over the rest of the year," says 
Ellis. Current area locations are in 
suburban Elmhurst, Glen Ellyn, and 
Glendale Heights. 

According to director of advertis- 
ing Donna Poe, the St. Louis -based 
chain is "primarily concentrating on 
the suburbs" because of its family - 
oriented image and preference for 
shopping -center locations. The Six 
Corners unit is the first Movies To 
Go in Chicago proper, she says. 

The 6- year -old company currently 
has 23 units in the St. Louis area; a 
Fort Worth, Texas, outlet; one loca- 
tion each in the Springfield and Jef- 
ferson City, Mo., markets; and the 
four Chicago units. Most stores are 
4,000 -5,000 square feet and carry 
3,000 -4,000 different titles. Accord- 
ing to president Ellis, total catalog 
for all Chicago stores involves some 
6,000 -7,000 titles, which he says will 

Movies To Go, while beefing up its presence in the Chicago market, is also 
pumping its sell- through volume with Marketplace sections in each store that are 
devoted to lower -price video product. 

increase to 10,000 in the coming 
months. 

Poe says the chain's special sale 
video section, Marketplace At Mov- 
ies To Go, has helped increase sell - 
through some 75% chainwide since 
it was introduced in the fall. "We've 
also expanded our new releases sec- 
tion," she says, pointing out that 
Movies To Go refers to itself as 

"New releases headquarters." "We 
buy deeper on new titles than most 
stores," says Poe, who notes that 
the chain purchased 1,800 rental 
copies of "Top Gun." 

Movies To Go's computerized 
checkout systems permit customers 
to pay for their rentals upon return, 
which speeds transaction time. 

(Continued on next page) 

VSDA SEMINAR FOCUSES ON EXCHANGE OF IDEAS 
(Continued from preceding page) 

ing to get a VSDA staffer or nation- 
al director to attend every regional 
session, "so there is a feeling of na- 
tional allegiance at every meeting." 

McCauley notes that the $600 al- 
lotted to chapters for regional meet- 
ings, which traditonally has been di- 
vided into thirds for legal services, 
room rentals, and food, may be uti- 
lized with greater flexibility. 

"The message came through that 
that $600 can be split up any way 
you like," he says. 

Regional committee chairman Da- 
vid Ballstadt says that VSDA will 
supply two speakers to each region- 
al chapter. 

Among the possible speakers are 
Bob Tacy, who presented a sales 
seminar at the 1985 YSDA conven- 
tion in Washington, and reformed 
thief and loss -prevention consultant 
Mike McCaffrey, who has presented 
his shrinkage -control seminars at 

VSDA and National Assn. of Re- 
cording Merchandisers (NARM) 
conventions (Billboard, March 7). 

"We plan on getting six different 
people to make the rounds" of 
VSDA regional meetings on a rotat- 
ing basis, Ballstadt says. 

Ballstadt says that the presence 
of national staffers at regional 
meetings is "something that's going 
to be very positive. If you're not 
getting out to see what the people 
want, you're not doing your job." 

Convention committee chairman 
Lou Berg says his March 5 luncheon 
session with chapter presidents was 
geared toward solutions to prob- 
lems encountered during the 1986 
convention in Las Vegas. 

"The feeling was, 'It's our con- 
vention, let's try to have it our 
way, "' Berg says. 

Discussions centered on crowd 
control at convention meal func- 
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tions, smoother scheduling of con- 
vention hall shuttle buses ( "I've 
heard a lot about buses," Berg 
says), and suggestions for forth- 
coming seminars. 

`It's always great 
to get together 

with your peers to 
see what's going 
on in the market' 

"We always try to have that out- 
side fancy speaker," Berg says. 
"This year, maybe we'll try some- 
thing from within, by one of our 
own retailers." 

Berg also says that seminars for 
more advanced retailers are also be- 
ing contemplated. 

Comments by leadership confer- 
ence attendees reflect satisfaction 
with the meeting as a forum for the 
exchange of ideas. 

"It's always great to get together 
with your peers and see what's go- 
ing on in the marketplace," says 
Minnesota chapter president Shar- 
on House of Video Crossings in 
Lakeville. "The conversation flows 
a lot more freely." 

"I've been to the last few leader- 
ship conferences, and in the past 
there was a lack of flow from the 
nationals back to the regionals," 
says Cincinnati president Lou Ep- 
stein of Video Showplace. "It's be- 

come a much more open and honest 
relationship. Also, you get to talk to 
each other and find out what you do 
right. It was a totally different at- 
mosphere-much more upbeat." 

"It was very useful," says Los 
Angeles president Jeff Leyton of 
First Video Exchange. "I feel a lot 
more comfortable about VSDA af- 
ter going for a couple of days, meet- 
ing the people and hearing what 
they had to say. Sometimes commu- 
nication between the nationals and 
the regionals hasn't been the best." 

"When you get the leaders to- 
gether, it's always productive," 
says McCauley. "It's not the Irish 

funeral effect. They're educated 
and motivated." 

"The regional chapters are alive 
and doing very well," says Ball - 
stadt. "I was impressed with all the 
people who came to Marlton. We 
had the opportunity to really let our 
hair down. We had some free -for- 
alls that were really a lot of fun." 

"It was a great help for me," says 
staffer Rick Karpel. "A lot of peo- 
ple didn't realize what the national 
VSDA could do for their chapters." 

Palmer Sets Benefit 
NEW YORK Palmer Video, the 
Union, N.J. -based franchise with 
more than 90 stores in nine states, 
will institute a chainwide campaign 
in April to benefit the National Cen- 
ter of Missing and Exploited Chil- 
dren. 

For every video rented in the 
franchise during the month, Palmer 
Video will donate a portion of the 
profits to the Washington, D.C. - 
based charity. April has been desig- 
nated child protection month. 

Peter Balner, president of Palm- 
er, expects the monthlong drive will 
generate at least a $15,000 dona- 
tion. The drive is also seen as an 
awareness -building campaign for 

the association, which assists par- 
ents and law enforcement agencies 
in locating missing children. 

A National Center of Missing and 
Exploited Childen board member 
says the organization is hopeful 
that Palmer's effort will spark simi- 
lar participation by "at least a doz- 
en" more regional video chains. The 
group is also interested in enlisting 
support from other types of retail- 
ers. 

Dealers interested in instituting 
such campaigns are asked to con- 
tact Jay Howell, the Center's direc- 
tor, at 202 -634 -9821. 

GEOFF MAYFIELD 

BILLBOARD MARCH 28, 1987 47 
www.americanradiohistory.com

www.americanradiohistory.com


VEOIPETA /1 /N6 

Promotion, Service Are Key 
For Maine's largest Web 

DAVID WYKOFF 

AUBURN, Maine Full- service sup- 
port and aggressive promotion are 
the foundation for Home -Vision Vid- 
eo, which, with 11 stores, is Maine's 
largest video chain. 

"We try to promote ourselves as 
the place to go for video in Maine," 
says company president and co-own- 
er Marty Allen. "Chainwide, we offer 
as wide a selection of videocassettes 
as you can hope to find in Maine as 
well as competitive prices, comfort- 
able stores, and knowledgeable sales- 
people. Also, we rent and sell video 
hardware -VCRs, camcorders, and 
televisions -and have our own ser- 
vice department for convenience with 
repairs." 

Rental revenue is overwhelmingly 
the largest portion of Home -Vision's 
business (75 % -80%), and the chain's 
merchandising and inventory are pri- 
marily geared toward such. 

Says Allen, "Most of our stores are 
2,000 square feet or larger, and all of 
the new ones are at least that size. 
We devote most of our space to video- 
cassette merchandising, and each 
store carries approximately 2,500 
tapes. All tapes are front display, and 
we leave lots of open space around 
the display fixtures (nine -level, one- 
sided wooden displays manufactured 
by Home -Vision) to promote brows- 
ing:,, 

Home -Vision has just started TV 
advertising. "We've finally grown to 
the size where we can justify laying 
out the dollars for areawide advertis- 
ing, instead of more specific ads in lo- 
cal newspapers," says Allen. "We're 
also fortunate in that we can cover 
our whole market area with a single 
broadcast on either the Portland or 
Poland Springs stations." 

Allen opened the first Home -Vision 
unit in a 400 -square -foot space in 
East Winthrop in 1982 with 50 movies 
and one VCR. The company has 
grown steadily since, and its 11 out- 
lets (two in Augusta and one in Bath, 
Brunswick, Falmouth, Gardiner, 
Lewiston, South Portland, Topsham, 
Waterville, and Winthrop) and Au- 
burn office /warehouse cover all of 
Maine's major population centers. Al- 
len looks for continued conservative 
growth (two or three units per year), 
especially in the Portland area, 

MOVIES TO GO 
(Continued from preceding page) 

"We're busiest on weekends," Poe 
says, "and customers all tend to 
come at the same time. All we do to 
check out a movie is wand the tape 
and the customer's membership 
card, and they're out the door. Since 
people don't tend to return them en 
masse, paying for the rentals when 
they return takes considerably less 
time." New releases at Movies To 
Go rent for $2.50, and all other titles 
ren for $1.50. Video club members 
total 120,000 throughout the chain. 

According to Poe, Movies To Go 
plans to continue its expansion mar- 
ket by market, but wants to satu- 
rate the Windy City first. "We're 
devoting our efforts to Chicago in 
the next year," says Poe. "Howev- 
er, we are looking at other cities." 

Maine's fastest growing and largest 
urban /suburban area. 

Allen aims to make his stores en- 
tertaining and convenient for custom- 
ers. "We're in the entertainment 
business, and it's important to pro- 
mote that feeling in the store. We 
look to handle the customers' prob- 
lems with the least possible hassle 
and make it very easy to get in and 
out with no trouble, if that's what 
they want. That's one way that we 
can do a better job than the discount- 
ers or the record and tape stores," he 
says. 

Basic overnight rentals run $3 per 
movie and $5 per VCR with no club 
fees. Since many customers shop 
around for the best area prices, 
Home -Vision offers frequent price 
specials and a number of pre -paid vid- 
eo passbook programs. A recent 
weekday special featured a VCR and 
two movies for $5.95 (a savings of $5). 
Another strong performer is a ticket 
book that costs $19.95 and offers 10 
one -day rentals (a savings of $1 per 
rental). 

Maine's weather and seasonal tour- 
ist trade both influence Home -Vi- 
sion's rental business. "Rentals do 
pick up somewhat in the summer as 
vacationers come into the state. But, 
weather can affect business even 
more. We do a very good business 
when the weather's bad. The rainy 
summer [in 1986] certainly helped us 
out, though it's been a very mild fall. 
The harsh nature of Maine's winters 
makes people want to stay inside and 
benefits the video business," Allen 
says. 

Maine's distance from major media 
centers also poses a concern for Al- 
len. "There aren't that many movie 
theaters in this part of the country 
and that has positive and negative ef- 
fects. It can help business because 
the movies sometimes don't make it 
up here, or if they do, they can come 
weeks or months after they've hit the 
big cities or the nationally syndicated 
review shows. On the downside, the 
motion picture houses don't advertise 
very much up here. So we have to do 
a lot of extra promoting. 

"Every once in a while we get the 
tape at the same time that the movie 
makes it to the Maine theaters. Then 
we can benefit from the advertising 
and the exposure in the local newspa- 
pers." 

Though rentals remain the bread 
and butter of Home -Vision's busi- 
ness, sales figures for videocassettes 
and related hardware are growing 
steadily. "We didn't get into sell - 
through until the Christmas season 
in 1985, and then we did it in a fairly 
haphazard way. We stocked more 
strongly for this Christmas, and 
we're doing reasonably well with it. 
It's grown to somewhere between 
5 %10% of business," he says, adding 
that Maine is usually behind the 
times with national trends. 

Allen notes that Home -Vision's top 
sellers include many children's and 
how -to titles. "Our biggest seller is 
VCR Quarterback, an interactive vid- 
eo game. We seem to be the only 
dealers in the area carrying it. Its 
success has surprised us. Disney has 
done very well, too. We're sold out of 
many classic children's and family 
movies, like `Sound Of Music.' " 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

o i 
` 

w 

1 1 7 

** No. 1 * * 
BACK TO SCHOOL HBO /Cannon Video TVA2988 Rodney Dangerfield 1986 PG -13 

2 5 3 
Touchstone Films Danny DeVito RUTHLESS PEOPLE 
Touchstone Home Video 485 Bette Midler 

1986 R 

3 4 2 ALIENS CBS -Fox Video 1504 Sigourney Weaver 1986 R 

4 2 6 THE KARATE KID PART II 
RCA /Columbia Pictures Home Video 6- Ralph Macchio 
20717 Pat Morita 1986 PG 

5 3 4 RUNNING SCARED MGM /UA Home Video 801008 Gregory Hines 
Billy Crystal 1986 R 

6 14 3 ABOUT LAST NIGHT Tri -Star Pictures Rob Lowe 
RCA /Columbia Home Video 6 -20735 Demi Moore 1986 R 

7 8 3 HEARTBURN Paramount Pictures Meryl Streep 
Paramount Home Video 1688 Jack Nicholson 1985 R 

8 7 6 BIG TROUBLE IN LITTLE CHINA CBS -Fox Video 1502 Kurt Russell 1986 PG-13 

9 9 6 FLIGHT OF THE NAVIGATOR Walt Disney Home Video 499 Joey Cramer 1986 PG 

10 11 6 CLUB PARADISE Warner Bros. Inc. Robin Williams 
Warner Home Video 11600 Peter O'Toole 

1986 PG 13 

II 6 1 EXTREMITIES Paramount Pictures Farrah Fawcett 
Paramount Home Video 12511 James Russo 

1986 R 

12 12 6 LABYRINTH 
Tri -Star Pictures David Bowie Embassy Home Entertainment 8553 1986 PG 

13 25 2 MANHUNTER DEG Inc. William L. Petersen 
Karl Lorimar Home Video 411 Kim Greist 1986 R 

14 34 3 ARMED AND DANGEROUS RCA /Columbia Pictures Home Video 6- John Candy 
20724 Eugene Levy 

1986 PC-13 

15 13 5 
Universal City Studios PSYCHO III 
MCA Dist. Corp. 80359 Anthony Perkins 1986 R 

16 10 15 SHORT CIRCUIT CBS -Fox Video 3724 Steve Guttenberg 
Ally Sheedy 

1986 PG 

17 15 3 
FRIDAY THE 1 3TH PART VI: JASON Paramount Pictures Thom Mathews 
LIVES Paramount Home Video 31982 Ron Palillo 1986 R 

18 NEW TOP GUN Paramount Pictures Tom Cruise 
Paramount Home Video 1692 Kelly McGillis 1986 R 

19 18 8 OUT OF BOUNDS RCA /Columbia Pictures Home Video 6- Anthony Michael Hall 
20722 Jenny Wright 1986 R 

20 11 4 
THE TEXAS CHAINSAW MASSACRE Cannon Films Inc. 

De PART 2 Media Home Entertainment M884 ^ ̂ is Hopper 1986 R 

21 21 25 DOWN AND OUT IN BEVERLY HILLS Touchstone Films Nick Nolte 
Touchstone Home Video 473 Richard Dreyfuss 

1986 R 

22 23 2 HALF MOON STREET Twentieth Century Fox Sigourney Weaver 
Embassy Home Entertainment 1328 Michael Caine 1986 R 

23 19 6 WISE GUYS CBS -Fox Video 4739 Danny DeVito 
Joe Piscopo 

1986 R 

24 16 8 HOWARD THE DUCK Universal City Studios Lea Thompson 
MCA Dist. Corp. 80511 Jeffrey Jones 

1986 PG 

25 NEW . SHANGHAI SURPRISE Vestron 5141 Sean Penn 
Madonna 1986 PG -13 

26 20 8 A FINE MESS 
RCA /Columbia Pictures Home Video 6- Ted Danson 
20723 Howie Mandel 

1986 PG 

27 31 22 9 1/2 WEEKS MGM /UA Home Video 800973 Mickey Rourke 
Kim Basinger 

1986 R 

28 24 19 
INDIANA JONES AND THE TEMPLE OF Paramount Pictures Harrison Ford 
DOOM Paramount Home Video 1643 Kate Capshaw 

1984 PG 

29 30 17 THE GODS MUST BE CRAZY Playhouse Video 1450 Marius Weyers 
Sandra Prinsloo 

1984 PG 

30 NEW i HELP! Walter Shenson The Beatles 
MPI Home Video MP1 342 1965 G 

31 22 16 COBRA Warner Bros. Inc. 
Warner Home Video 11594 Sylvester Stallone 1986 R 

32 38 4 REFORM SCHOOL GIRLS New World Pictures Sybil Danning 
New World Video 86160 Wendy O. Williams 1986 R 

33 NEW 1111. THE TOXIC AVENGER Troma Mitchell Cohen 
Lightning Video 9946 -53 Andree Merenda 1986 R 

34 32 16 POLTERGEIST II THE OTHER SIDE MGM /UA Home Video 800940 Jobeth Williams 
Craig T. Nelson 1986 PG-13 

35 33 22 THE MONEY PIT Amblin Entertainment Tom Hanks 
MCA Dist. Corp. 80387 Shelly Long 1986 PG 

36 39 23 PRETTY IN PINK Paramount Pictures Molly Ringwald 
Paramount Home Video 1858 Jon Cryer 

1986 PG-13 

37 26 17 SPACECAMP ABC Motion Pictures Kate Capshaw 
Vestron 5174 Lea Thompson 1986 PG 

38 35 11 THE MANHATTAN PROJECT HBO /Cannon Video TVA3907 John Lithgow 
Christopher Collet 

1986 PG 

39 36 27 OUT OF AFRICA Universal City Studios Robert Redford 
MCA Dist. Corp. 80350 Meryl Streep 

1985 PG 

40 29 25 FIX HBO /Cannon Video TVA3769 Bryan Brown 
Brian Dennehy 1986 R 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 
million for nontheatrical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made- for -home -video product; 50,000 units or a value of 
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 

suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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A Few Of My Favorite Things. Private Music recording artists Carlos Alomar, 
left, and David Van Tieghem display some of their more esoteric musical 
instruments on the set of VH -1's "New Visions" show. Both artists have label 
debuts due shortly. 

Video rllrack 
NEW YORK 

COYOTE RECORDING ARTISTS 
Deep Six lensed a clip for "Stay 
Right Here," currently airing on 
MTV's "120 Minutes" video pro- 
gram. The clip is described as an ab- 
stract piece, blending surreal stock 
footage, graphics, and performance 
sequences. Budget was a reported 
$3,000. Mark Pellington directed. 
Band member Josh Braun pro- 
duced. The video supports the 
group's debut album, "Garage 
D'Or," distributed by Twin /Tone. 

Music video director Bob Small 
and producer Jim Burns have just 
wrapped two longform projects, 
"The Chameleon" and "Bizarre 
Sports," for the home video market. 
The former revolves around a 
young girl who is able to change 
herself into anything she wants in 
order to help someone. The latter is 
a 30- minute compilation of unusual 
events, including cockroach racing 
in Australia and a team of elephants 
playing soccer in Thailand. The ti- 
tles were produced for the newly 
formed Scanline Home Video Co. 
and will be distributed by Fox Hills 

Video. 

LOS ANGELES 

JON BON JOVI helps out fellow 
rockers Cinderella in their clip for 
"Somebody Save Me," the latest 
single off the group's debut Mer- 
cury /PolyGram album, "Night 
Songs." It opens with the band in a 
recording studio and then cuts to 

(Continued on next page) 

BET To MN: There's Room For, 
But VP Castigates Clip Exclusivity 

BY STEVEN DUPLER 

NEW YORK Black Entertain- 
ment Television (BET) says MTV's 
recent recommitment to a rock - 
only format is "the best news 
we've had in some time." 

But the 6- year -old black national 
cable network says it still views 
video -exclusivity deals as "harm- 
ful" to artists and hopes that such 
contracts will eventually disap- 
pear, despite the fact that almost 
every major label renewed its ex- 
clusivity arrangement with MTV 
earlier this year. 

Washington, D.C. -based BET, 
which plays 14 hours of music vid- 
eos daily, says that the MTV move 
has helped establish a "clearer de- 
lineation" between the two music 
channels. 

"MTV returning to a rock for- 
mat just reiterates our importance 
to the labels," says Jeff Newman, 
BET's vice president of network 
operations. "They can continue 
serving the labels by breaking 
black or crossover acts to a white 
audience, while we go on doing the 
same to a black audience." 

Newman says that he sees MTV 
and BET as "basically complemen- 
tary, not competitive." However, 
this symbiotic relationship ends 
when questions regarding video - 
exclusivity windows are raised. 

"If the labels want our help with 
an artist, we need the product. And 
we don't want it second," he 
states. 

"Hopefully, the exclusivity 

deals will become a thing of the 
past in a few years," Newman con- 
tinues. "We still don't understand 
why any label would want to pro- 
hibit someone from exposing their 
video. That would seem to be un- 
necessarily detrimental to a mar- 
keting plan." 

Despite the strong talk, BET has 
been less hard hit by video -exclu- 

`If the labels 
want our help, we 
need the product' 

sive deals than other video outlets. 
The reason Newman gives is that 
certain artists and labels have left 
"loopholes" in the contracts, 
which grant MTV exclusivity to a 
video "as far as everyone but BET 
is concerned. There are ways 
around these deals." 

According to Newman, even 
though Warner Bros., for exam- 
ple, has an exclusivity arrange- 
ment with MTV, when the label re- 
leases a new video on an artist like 
Prince, BET will receive it at the 
same time as MTV. 

"We've done a lot for the labels 
in terms of crossing over acts and 
helping break acts," Newman 
says. "They don't want to cut 
themselves off from that help." 

Artists that Newman claims 
BET has been instrumental in 
crossing over include Whitney 
Houston, Anita Baker, Robbie 

Huge Promotion Set For Breakfast Club 
2, 000 Clips In Cereal Boxes To Support New Act 

BY JIM BESSMAN 

NEW YORK MCA Records is mak- 
ing sure that the first video by its 
new act the Breakfast Club cannot 
be ignored: A promotional mailing 
of unprecedented scope has sent a 
special package containing the 
"Right On Track" clip to over 2,000 
radio programmers, retailers, and 
the music press. 

The promo piece is housed in a 

Unsigned, Not Unseen 
NEW YORK Unsigned and un- 
derground talent whose videos are 
rarely seen may now have a shot 
at college- market exposure. 

An exclusive deal between Cam- 
pus Network Inc. and clip service 
Vusic Express Ltd. will bring a se- 
lection of these clips to the video 
outlet's NCTV network, which 
claims 225 college affiliates. 

Under the agreement, Vusic 
and NCTV's "New Grooves With 
Meg Griffin" program will jointly 
select a "video of the week" from 
the clip service's pool of avant - 
garde and offbeat programming. 

These videos will be added to 
the "New Grooves" playlist. The 

show claims to reach a potential 
7.5 million audience, including 
more than 2 million college stu- 
dents, according to Scott Gordon, 
music programming director for 
"New Grooves." 

Most of the product represented 
on Vusic's clip compilation reels 
has been produced by artists who 
are either unsigned or are signed 
to smaller indie labels, says 
George Aposporos, president of 
Vusic. The agreement with Cam- 
pus Network is seen as a way to 
get these acts national exposure, 
with a target audience that tradi- 
tionally has been most responsive 
to such music. 

novel cereal box package -lifted 
from the video itself -and contains 
a copy of the single, a cassette of 
the group's eponymous debut al- 
bum, the act's bio and photo, and a 
nightshirt bearing the band's logo. 

The box was shipped about three 
weeks ago, just ahead of the single 
and album's release. Radio response 
has been extremely strong, says Liz 
Heller, MCA's director of music vid- 
eo. 

Within the first two weeks of 
working the record, about 100 top 40 
stations had added the single to their 
playlists, Heller says. While this is 
not a record -breaking figure, it is 
definitely strong for a debut act. 

"The whole idea is to try and 
make a video not just for MTV air- 
play," Heller says. She points out 
that MCA uses video extensively in 
its sales presentations as well as in 
radio promotion. 

What makes the situation with 
the Breakfast Club video different, 
she says, is that ordinarily "we 
would send our radio promotion 
people to each station to individual- 
ly show them the clip -if they have 
a VCR at the station. We felt that 
'Right On Track' was so special, we 
wanted everyone to have a copy of 
it." 

Heller says the clip and promo 
package are the result of six 
months of planning a visual strate- 

gy to market the new band. 
"We wanted to establish a look 

and attitude for the band to go hand 
in hand with the record," Heller 
says. "[Band members] Ed and Dan 
Gilroy are like Ed Nortons of the 
'80s. We wanted people to see that 
they and the rest of the band are 
funny and have great personalities, 
but that they're not just a comical 
group. They're serious musicians." 

Heller says the video, directed by 
Vivid Productions' Jeff Stein with 
multimedia artist /songwriter Allee 
Willis as production designer, 
turned out so well that it was also 
the centerpiece of initial label 
branch marketing strategy. 

She says that prior to the record's 
release, the group and video toured 
MCA branches in Boston, Los Ange- 
les, New York, San Francisco, Chi- 
cago, and Atlanta. At each stop, the 
clip was played (naturally) at break- 
fast meetings of local radio and re- 
tail representatives. 

As MCA nears a decision regard- 
ing the band's next video and single, 
the label is readying three new in- 
store posters to follow the album 
cover poster serviced in the cereal 
box. 

The first poster features the illus- 
tration on the back of the box, show- 
ing an egg bearing the band's logo, 
broken and dripping onto the band 

(Continued on next page) 

Nevil, and "the No. 1 crossover 
story from black to pop -Jermaine 
Stewart's 'We Don't Have To Take 
Our Clothes Off.' " 

"We play r &b music, regardless 
of color," Newman says. "Look at 
Simply Red. Mick Hucknall is a 
soul singer, and 'Holding Back The 
Years' got its start on BET and ur- 
ban radio." 

Newman is not pleased that 
MTV has been granted exclusivity 
by Elektra to Simply Red's latest 
clip, "The Right Thing." "There's 
been a lot of interest among black 
viewers and listeners in that band, 
and the label should be more sensi- 
tive to that," he says. 

Another artist who appears in 
both channels' rotations, Poly - 
Gram's Robert Cray, has also ben- 
efited greatly from BET exposure, 
according to Newman. "We're as 
integral to breaking him to a black 
audience as MTV is to a rock audi- 
ence," he says. 

Many record label video promo- 
tional executives speak positively 
of BET's programming focus and 
audience reach. Peter Baron, asso- 
ciate director of video promotion 
at Arista Records, says he is a "big 
supporter" of BET. 

"They're the only national r &b 
outlet there is, and they're very 
current and in tune with that side 
of the business," he says. 

Baron acknowledges BET's 
crossover power, noting, "They 
were the first to play Houston. 
They world -premièred 'You Give 
Good Love' and helped move it 
along." 

Other Arista acts that have ben- 
efited from exposure on BET in- 
clude Billy Ocean, Jermaine Jack- 
son, and Kenny G. 

BET is black -owned and black - 
operated, with three major inves- 
tors: Tele- Communications Inc., 
Taft Broadcasting Co., and Home 
Box Office. 

The station broadcasts 24 hours 
a day: In addition to its three mu- 
sic video programs -"Video Soul," 
"Video Vibrations," and "Video 
LP" -and its concert series, 
"Black Showcase," programming 
includes hard and soft news 
shows, sports, films, and a dramat- 
ic series. 

BET claims 16 million house- 
holds and is carried by 715 cable 
systems in the U.S., Puerto Rico, 
and the U.S. Virgin Islands. 

We will do your 
music videos 
faster and for 
less money. 

From story board 
to finished product. 

call Herb Lefkowitz 
Music Video Producers 

42 -25 21st Street, Long Island City, NY 11101 

(718) 482 -5873 
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Speaking Out. Lee Masters, MN's senior vice president and general manager, is shown at the recent Rock Against 
Drugs (RAD) press conference in Washington, D.C., restating the channel's $3 million commitment in airtime for the RAD 
campaign. On the podium, from left, are California Attorney General John Van de Kamp; recording artists Steve Jones, 
Sheena Easton, and Michael Des Barres; Masters; performer Gregory Abbott; RAD executive producer Danny Goldberg; 
and Sen. Pete Wilson, R- Calif. 

New Videoclips 
This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, al- 
bum (where applicable). label, pro- 
ducer /production house, director. 
Please send information to Bill- 
board, New Videoclips, 1515 
Broadway, New York, N.Y. 100rí6. 

CHILL 
9 -1 -1 
Chill Out /Street /Jam Power 
Eddie Barber /Video TeleCom 
Eddie Barber 

CINDERELLA 
Somebody Save Me 
Night Songs /Mercury/Polytram 
Mark Freedman, Eric Liekefet 
Mark Rezyka 

THE COMMODORES 
Take It From Me 
United /Polydor /PolyGram 
Kate Thorne /MGMM 
Ralph Ziman 

DEEP PUPRLE 
Call Of The Wild 

The House Of Blue Light /Mercury/PolyGram 
Kurt Marvis 
Wayne (sham 

DEEP SIX 
Stay Right Here 
Garage D'Or /Coyote /Twin Tone 
Brady Burg Productions 
Mark Pellington 

DUMPTRUCK 
Secrets 
Positively Dumptruck /Big Time 
Kelly Reichardt /Do Party In A Tree Productions 
Kelly Reichardt 

HUXTON CREEPERS 
I Will Persuade You 
12 Days To Paris /Big Time 
Rob Wellington 
Rob Wellington 

THE JAZZ BUTCHER CONSPIRACY 
Angels 
Distressed Gentlefolk /Big Time 
Dave Elvis Barker Productions 
Mitch Jenkins /Barry Hale 

LEVEL 42 
Lessons In Love 
Running In The Family /Polydor /PolyGram 
Ruth Orme /AWGO 
Stuart Orme 

LOVE TRACTOR 
Party Train 
This Ain't No Outerspace Ship /Big Time 
Jessica Cooper /Century City Artists 
Howard Libov 

IGGY POP 
Isolation 
Blah Blah Blah /A &M 
Jacqui Byford /MGMM 
David Mallet 

BRIAN SPENCE 
Brothers 
Brothers /Polydor / Pol yG ram 
Aubrey Powell Productions 
Peter Christopherson 

U2 
With Or Without You 
The Joshua Tree /Island 
Paul Spencer /Midnight Films Ltd. 
Meiert Avis 

VIDEO TRACK 
(Continued from preceding page) 

their performance at Long Beach 
Arena. It ends with guest appear- 
ances by Bon Jovi and band member 
Richie Sambora. Mark Rezyka di- 
rected. Eric Liekefet produced for 
Mark Freedman Productions. Ber- 
nard Auroux served as director of 
photography. 

Idle Tears recently premièred on 
MTV and Houston -based Hit Video 
USA with a clip for "Take Me 
Home." It was directed by Kathy 
Dougherty and supports the first 

BREAKFAST CLUB 
(Continued from preceding page) 

members below. 
The other two posters are in the 

same vein. One has a doughnut be- 
ing dunked into a cup of coffee, also 
dripping on the band. The last has 
the hapless Breakfast Club about to 
be showered with orange juice. 

single off the group's eponymous 
debut album on MCA. 

OTHER CITIES 

SIMPLY RED'S video for "The 
Right Thing" is a performance piece 
that was shot live at London's 
Twickingham Studios with direc- 
tor Andy Morahan. Richard Bell 
produced for Vivid Productions. 
The video supports the first single 
off the group's latest Elektra al- 
bum, "Men And Women." 

WM Productions of Austin, Tex- 
as, was responsible for MTV's pro- 
motional spot for The Spring Break 
Body Snatchers From Daytona con- 
test with the Beastie Boys. The 
piece features the rap trio in a se- 
ries of scenes in which they grab un- 
suspecting males and females to 
take them by private jet to Daytona 
Beach, Fla., for spring break. Peter 
Dougherty directed. Wayne Miller 
served as director of photography. 

Mike Schoonmaker was unit pro- 
duction manager. The Beastie Boys 
are supporting their debut Colum- 
bia album, "Licensed To Ill." 

The Parachute Club recently 
completed a clip for "Love & Com- 
passion," the second single off the 
group's Current /RCA -Ariola album 
"Small Victories." It is said to blend 
performance footage with contro- 
versial news photographs in an ef- 
fort to "illustrate the world's need 
for love and compassion." Lorraine 
Segato and Rene Ohashi directed. 
Cynthia Hammond produced for 
Toronto -based Champagne Pic- 
tures. Chris Cooper edited. 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Linda Moleski, Video Track, Bill- 
board, 1515 Broadway, New York, 
N.Y. 10036. 

AS OF MARCH 18, 1987 

PROGRAMMING 
This report does not include videos in recurrent or oldie rotation. 
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AGE OF CHANCE KISS Virgin BREAKOUT 

BIG AUDIO DYNAMITE V- THIRTEEN Columbia BREAKOUT 

DAVID BOWIE DAY IN DAY OUT EMI SNEAK PREVIEW 

JULIAN COPE TRAMPOLENE Island MEDIUM 

DEL FUEGOS LONG SLIDE Warner Bros. BREAKOUT 

COREY HART DANCING WITH MY MIRROR EMI BREAKOUT 

KANSAS CAN'T CRY ANYMORE MCA SNEAK PREVIEW 

LEVEL 42 LESSONS IN LOVE PolyGram BREAKOUT 

BRUCE SPRINGSTEEN BORN TO RUN Columbia HEAVY 

STRYPER FREE Enigma BREAKOUTS 

THOMPSON TWINS GET THAT LOVE Arista SNEAK PREVIEW 

TIMBUK 3 HAIRSTYLES AND ATTITUDE IRS BREAKOUT 

WHITESNAKE STILL OF THE NIGHT Geffen MEDIUM 

WIRE TRAIN SHE COMES ON Columbia BREAKOUT 

JON BUTCHER GOODBYE SAVING GRACE Capitol 2 

W p CINDERELLA SOMEBODY SAVE ME Mercury/PolyGram 5 

> p DEEP PURPLE CALL OF THE WILD Mercury/PolyGram 3 
Lu 
cc > GEORGIA SATELLITES BATTLESHIP CHAINS Elektra 4 

]C BILLY IDOL DON'T NEED A GUN Chrysalis 5 

W 
BEN ORR TOO HOT TO STOP Elektra 4 

z RUN -D.M.C. IT'S TRICKY Profile 5 

SIMPLY RED THE RIGHT THING Elektra 4 

PETER WOLF COME AS YOU ARE EMI 4 

U2 WITH OR WITHOUT YOU Island 2 

BANGLES WALKING DOWN YOUR STREET Columbia 4 

C THE BARBUSTERS LIGHT OF DAY CBS 8 

W Q 
CROWDED HOUSE DON'T DREAM IT'S OVER Capitol 12 

= Ó EUROPE ROCK THE NIGHT Epic 4 

_ *PETER GABRIEL BIG TIME Geffen 14 

GENESIS TONIGHT, TONIGHT, TONIGHT Atlantic 4 

GLASS TIGER I WILL BE THERE Manhattan 5 

LOU GRAMM MIDNIGHT BLUE Atlantic 7 

SAMMY HAGAR WINNER TAKES IT ALL Columbia 7 

BRUCE HORNSBY & THE RANGE MANDOLIN RAIN RCA 8 

PSYCHEDELIC FURS HEARTBREAK BEAT Columbia 8 

REO SPEEDWAGON THAT AIN'T LOVE Epic 7 

PAUL SIMON BOY IN THE BUBBLE Warner Bros. 14 

TESLA MODERN DAY COWBOY Geffen 14 

TINA TURNER WHAT YOU SEE IS WHAT YOU GET Capitol 7 

STEVE WINWOOD THE FINER THINGS Warner Bros. 11 

'WANG CHUNG LET'S GO Geffen 10 

GREGG ALLMAN BAND I'M NO ANGEL Epic 4 

> p CUTTING CREW (I JUST) DIED IN YOUR ARMS Virgin 6 

V Q DOKKEN DREAM WARRIORS Elektra 5 

Q C DURAN DURAN SKIN TRADE Capitol 7 

= CYNDI LAUPER WHAT'S GOIN' ON Epic 4 

ROBBIE NEVIL DOMINOES Manhattan 6 

PSEUDO ECHO LIVING IN A DREAM RCA 10 

PATTY SMYTH NEVER ENOUGH Columbia 2 

ANDY TAYLOR I MIGHT LIE MCA 4 

BREAKFAST CLUB RIGHT ON TRACK MCA 3 

= p CONCRETE BLONDE TRUE I.R.S. 4 

W Q ARETHA FRANKLIN /GEORGE MICHAEL I KNEW YOU WERE WAITING Arista 6 

2 C FROZEN GHOST SHOULD I SEE Atlantic 3 

1Y: HIPSWAY THE HONEYTHIEF Columbia 8 

THE KINKS LOST AND FOUND MCA 4 

LONE JUSTICE I FOUND LOVE Geffen 2 

LOVE AND ROCKETS BALL OF CONFUSION RCA 3 

POISON TALK DIRTY TO ME Capitol /Enigma 13 

WORLD PARTY PRIVATE REVOLUTION Chrysalis 2 

AUTOGRAPH LOUD AND CLEAR RCA 2 

= C BEAT RODEO NEW LOVE I.R.S. 4 

Q CULT LOVE REMOVAL MACHINE Warner Bros. 2 

W Ó FARRENHEIT FOOL IN LOVE Warner Bros. 2 

CCC O 
= FLESH FOR LULU I GO CRAZY MCA 6 

HEAVEN 17 CONTENDERS Virgin 4 

IDLE TEARS TAKE ME HOME MCA 2 

KILLING JOKE SANITY Virgin 2 

KENNY LOGGINS MEET ME HALFWAY Columbia 2 

METAL CHURCH WATCH THE CHILDREN PLAY Elektra 4 

MISSION U.K. WASTELAND Mercury/PolyGram 6 

NEW CITY ROCKERS BLACK DOG Independent 2 

RANK AND FILE BLACK BOOK Rhino 2 

RECKLESS NITTY GRITTY Atco 2 

SAINTS JUST LIKE FIRE WOULD NT 5 

STRANGLERS ALWAYS THE SUN Epic 9 

WAYSTED HEAVEN TONIGHT Capitol 4 

Denotes former Sneak Preview Video. 
For further information, contact Jeanne Yost, director of music programming, 
MTV, 1775 Broadway, New York, N.Y. 10019. 
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Billboard 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of the 
top hits year by year, 
through the entire history 
of the Adult Contemporary 
Singles charts. 
Based on the authoritative 
statistical research of the 
music industry's foremost 
trade publication. 

THREE TITLES 
AVAILABLE: 

Number One Adult 
Contemporary Singles, 
1961 through 1985. 
Lists Billboard issue date, 
title, artist and label of the 
number one record of each 
week. $30.00. 
Top Ten Adult Contem- 
porary Singles, 1961 
through 1985. Lists title, 
artist and label of every 
record which reached 
number 10 or higher on 
Billboard's Adult Con- 
temporary Singles chart. 
Listed alphabetically 
within each year. #1 rec- 
ords are indicated. $30.00. 

Top Adult Contempo- 
rary Singles Of The 
Year, 1966 through 
1985. The annual listings 
of the top hits of the year in 
rank order, as published in 
Billboard's year -end spe- 
cial issues. Includes title, 
artist and label for each 
entry. $30.00. 

Individual yearly lists may 
also be purchased sepa- 
rately; see coupon below. 
$5.00 per list. 

Billboard Chart Research 
Attn: Jim Canosa 

1515 Broadway 
New York, NY 10036 

Please send me the follow- 
ing Billboard Chart 
Research Packages: 
G -1 Number One Adult 

Contemporary 
Singles @ $30.00 

G -2 Top Ten Adult 
Contemporary 
Singles @ $30.00 

G -3 Top Adult Con- 
temporary Singles 
Of The Year 
@ $30.00 
Individual yearly 
lists from 
(please list book 
code number) for 

please 
list year(s) desired. 

Check or money order is 
enclosed in the amount of: 

$ 
iSur. no C.O.D. or billing.i 

Name 

Compa 

Address 

City. State. Zip 
Overseas air mail rates available 
upon request. 

All sales are final. 

Starting this year, the most prestigious 
creative award competition in the 

world will have a new category 
for music videos. 
THEY CAN NOW 

COMPETE FOR 

A "CANNES 

LION" 

CANNES 87 
34th International Advertising Film Festival: June 15 -20, 1987 

Deadlines for Music Videos: May 5, 1987 

Further information regarding entries and delegate registration: 

International Advertising Film Festival 

103 A Oxford Street, London, W1R 1TF (1) 734 -7621 

In the United States: 

Screenvision Cinema Network 

275 Madison Avenue, New York, NY 10016 212 -818 -0180 
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NEWSMAKERS 

18th Annual Songwriters 
Hall Of Fame Awards Dinner 

Manch 9, New York Plaza Hotel 
(Photos: Chuck Pulin) 

IHit- Makers. The noted songwriting team of Carole King & Gerry Goffin picks up 
awarcs after being inducted into the hall of fame. 

Music Master. Songwriters Hall of 
Fame president Sammy Cahn shows 
off the plaque signifying Paul 
McCartney's entry into the 
association. 

High Achiever. BMI president Frances Preston presents the Lifetime 
Achievement Award to Jerry Wexler. 

Team Spirit. Songwriters Barry Mann 
and Cynthia Weil display the plaque 
they received signifying their 
induction. 

Broadway Talent. Jerry Herman 
accepts the Johnny Mercer Award, 
namec in honor of the late Johnny 
Mercer, founding president of the 
Songwriters Hall of Fame. 

Locke Tribute. Bobby Womack 
performs a medley of songs by the 
late Sam Cooke, who was 
posthumously inducted into the 
Songwriters Hall of Fame. 

Show Stopper. Burt Bacharach, himself a member of the Songwriters Hall of 
Fame, performs for attendees during the award ceremony. Bacharach accepted 
a plaque on behalf of his wife, Carole Bayer Sager, who was unable to attend 
the event. 

Touching Moment Veteran publisher Lou Levy, left, is presented with the Abe 
Olman Publisher's Award by his son, Leeds Levy, president of MCA Music. 

52 

Imagine. Master of ceremonies Hal Linden presents an award to Yoko Ono, who was accepting it on behalf of her late 
husband, John Lennon. 
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OME VIDEO 

`Special Home Versions': Are They So Special? 
BY FRANK LOVECE 

NEW YORK One of the most mad- 
dening and effective phrases in ad- 
vertising- "new and improved" - 
has lately become a staple of prere- 
corded video. But not in so many 
words. Here, it is "special home vid- 
eo version," which often describes 
video releases with footage re- 
stored to theatrical films. 

Occasionally, too, these "special 
versions" are missing original foot- 
age or have been resequenced by 
the director for reasons ranging 
from aesthetics to self- censorship. 
And by all appearances, the number 
of such "new and improved" titles 
will escalate as video suppliers try 
to position their product as the de- 
finitive version of a film. 

"Video is an aftermarket that al- 
lows filmmakers to improve on a 
project if they want to," says Tim 
Clott, Paramount Home Video se- 
nior VP /general manager, "Like 
the second edition of a book." 

MGM programming VP John 
Ruskin says that "with video, you 
have the luxury of playing to a 
somewhat private and receptive au- 
dience. Sometimes this means you 
can go back and tell a better story, 

in terms of getting across the au- 
thor's or the director's original vi- 
sion. You just don't do it for the 
sake of doing it. The reasons, in 
fact, have as much to do, at this 
point, with aesthetic as economic 
considerations. 

"With 'Thief Of Hearts,' it was a 
marketing decision to help spur in- 
terest," says Clott. "And also, we 
like to keep the talent happy so that 
they come back and make more pic- 
tures with us. Obviously, we're not 
going to spend copious amounts of 
money on this, but the costs are 
very low. So we try to get as much 
marketing play as we can out of it, 
but hopefully, it's to improve the 
picture aesthetically. I don't think 
we'd want to change them just to 
change them." 

For the horror film "Re- Anima- 
tor," which was unrated in its theat- 
rical run, Vestron Video had the 
producers cut an R -rated version 
for distribution in communities 
where the lack of a rating might be 
troublesome. Both the original and 
the R -rated versions are available to 
retailers. The change was, says Ves- 
tron president Jon Peisinger, "a 
matter of marketing, not law," 
since films, books, and other media 

Little Shop Of Confusion 
Over Corman Title Rights 

BY AL STEWART 

NEW YORK Attorneys for Roger 
Corman, producer /director of the 
original film version of "Little Shop 
Of Horrors," have threatened pub- 
lic domain suppliers with legal ac- 
tion should they continue to distrib- 
ute the 1961 film. 

The move comes after Vestron 
Video announced that it had ac- 
quired rights to the film from Cor- 
man and would market black and 
white and colorized versions of the 
original movie, each for a suggest- 
ed list price of $69.95 (Billboard, 
March 21). 

Several suppliers have been of- 
fering the film for more than a year 
at under $10. Executives at two of 
the companies -Goodtimes Video 
and Congress Video Group -say 
they will continue to sell the video 
based on their contention that the 
original "Little Shop" is a public do- 
main title. 

Goodtimes, a New York -based 
supplier primarily involved in mass 
market sales of PD titles, said it 
was notified of Corman's copyright 
claim more than a year ago, but 
chose to continue marketing the 
movie. According to Jeff Baker, 
Goodtimes VP of sales, Corman did 
not renew his threat of legal action 
until Vestron announced plans to 
release the film. 

Baker says his firm has sold 
more than 10,000 copies of the mov- 
ie over the past two years and has 
no plans to remove the title from its 
catalog. "We're not aware of a legal 
action being taken right now in con- 
junction with the movie. As far as 
we're concerned it's a PD title and 

we have no intention of removing it 
from the market," says Baker. 

Vestron Video says it purchased 
from Corman the "exclusive world- 
wide home video rights to the origi- 
nal version of the movie." The com- 
pany also says "any videocassettes 
of [the original film] that are not 
manufactured and distributed by 
Vestron" are "pirated copies." In a 
statement from Ray Bernstein, 
Vestron's VP of business affairs, 
the company also vowed to use "ev- 
ery legal means available" to deal 
with material it believes is illegal. 

Corman's firm, New Horizons, 
has pledged similar action. `The pic- 
ture is copyrighted under the law 
and we've put them on notice that 
they are breaking the law," says 
the company's executive VP and 
general counsel, Brad Krevoy, re- 
fering to companies marketing the 
title as PD. Though Krevoy says 
the company has previously issued 
warnings to companies marketing 
the title, the company has never ac- 
tually filed suit in the matter. 

Meanwhile, Tim Fry, president of 
Congress Video, says his company 
has no intention of withdrawing the 
title from the market. "I'm not con- 
cerned with the claim being made 
by either Corman or Vestron. We 
are scrupulous in avoiding litiga- 
tion," says Fry. 

"Depending on quantities and re- 
turns, we have been selling the tape 
to retailers for between $4.25 and 
$6.50," adds Fry. "We've done little 
advertising and have had moderate 
success with it. 

"Actually, I'm happy to see the 
new marketing efforts being made, 
it could renew public interest." 
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are protected by the Constitution 
unless declared obscene by the 
courts. 

What constitutes a "special" 
home video version? No strict defi- 
nition exists. Paramount, for in- 
stance, labels its tapes "home video 
version" if even the music for a film 
has been changed because of rights - 
clearance problems. Generally, 
however, programmers use the 
term when footage has been deleted 

or restored from the theatrical 
print. 

In some cases, the term "special 
edition" in a title does not even indi- 
cate alterations for video. "Close 
Encounters Of The Third Kind," for 
instance, was released in 1977 at 135 
minutes, then re- released to the- 
aters as "The Special Edition" in 
1980 at a tighter 132 minutes. This 
theatrical "special edition" is what 
came to video. 

Interestingly, footage has long 
been added to or subtracted from 
television and airline prints. Film 
critics say they differentiate be- 
tween such bowdlerized versions 
and video alterations because of in- 
tent -self- censorship and /or pad- 
ding for time on the one hand and 
aesthetic considerations on the oth- 
er. 

This puts "Re- Animator" in a 
(Continued on next page) 

A List Of Special Home Video Editions 
"Blade Runner" (Embassy): 

Overseas theatrical version (123 
minutes), with five additional min- 
utes of graphic violence spread 
across three existing scenes. 

"Cheyenne Autumn" (Warner): 
Restored to original 158- minute 
length with 15- minute sequence 
featuring Jimmy Stewart as a pok- 

er- playing Wyatt Earp. 
"Crimes Of Passion" (New 

World): Two versions available - 
R -rated theatrical release (101 min- 
utes) and more sexually explicit 
overseas version (107 minutes). 

"Dark Star The Special Edi- 
tion" (VCI): 91- minute re -edit of 
the 83- minute theatrical release. 

Tape has also been remastered 
with widescreen effect. 

"Dressed To Kill" (Warner): 
Overseas theatrical version, with a 
few more graphic seconds in the 
shower scene and the elevator ra- 
zor- attack scene. 

"The Executioner's Song" 
(Continued on next page) 
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** NO. 1 * * 
BON JOVI 

Polygram MusicVideo -U.S. 
Bon Jovi 

Sony Video Software 95W50030 1985 SF 14.95 

2 2 17 CONTROL -THE VIDEOS A &M Records Inc. Janet Jackson 
A &M Video 6 -21021 1986 SF 12.95 

3 4 15 LIVE WITHOUT A NET Warner Bros. Records Van Halen 
Warner Reprise Video 38129 1986 C 29.98 

4 6 15 MOTLEY CRUE UNCENSORED Elektra /Asylum Records Motley Crue 
Elektra Entertainment 40104 -3 

1986 LF 19.98 

5 3 17 
EVERY BREATH YOU TAKE -THE A &M Records Inc. 

The Police 
VIDEOS A &M Video 6.21022 1986 LF 19.95 

6 7 17 DAVID LEE ROTH Diamond Dave Touring, Inc. 
David Lee Roth 

Warner Reprise Video 3 -38126 1986 SF 19.98 

7 5 39 THE # 1 VIDEO HITS Arista Records Inc. Whitney Houston 
MusicVision 6 -20631 1986 SF 14.95 

8 9 9 DOKKEN Elektra /Asylum Records pokken 
Elektra Entertainment 40102 -3 

1986 SF 19.98 

9 12 15 COLOR ME BARBRA 
Barwood Films Ltd. Barbra Streisand 
CBS -Fox Music Video 3518 1966 C 29.95 

10 11 7 WHAMI -THE FINAL CBS Video Music Enterprises Wham! 
CBS -Fox Music Video 3846 1986 SF 19.98 

11 8 19 MY NAME IS BARBRA Barwood Films Ltd. Barbra Streisand 
CBS -Fox Music Video 3519 1965 C 29.95 

12 13 9 HOROWITZ IN MOSCOW MGM /UA Home Video 40105 Vladimir Horowitz 1986 C 39.95 

13 RE -ENTRY LIVE IN JAPAN 
Enigma Records, Inc. Stryper 
Enigma Music Video 2000 1986 C 24.95 

14 17 19 THE VIDEO ALBUM, VOLUME II CBS Video Music Enterprises Billy Joel 
CBS -Fox Music Video 6199 1986 LF 19.98 

15 10 27 STARING AT THE SEA 
Elektra Records The Cure 
Elektra Entertainment 40101 1986 LF 24.98 

16 15 31 GENESIS LIVE: THE MAMA TOUR Picture Music Intl. 
Genesis Atlantic Video 501 1 1 -3 -5 

1986 C 24.98 

17 16 29 THE ULTIMATE OZZY 
CBS Video Music Enterprises Ozzy Osbourne 
CBS -Fox Music Video 6199 1986 LF 29.98 

18 RE-ENTRY NO JACKET REQUIRED O Atlantic Records Inc. Phil Collins Atlantic Video 50104 1985 SF 19.98 

19 NEW ® SCREAMING INTO THE NIGHT 
Arista Records Inc. Krokus 
MusicVision 6 -20730 1986 SF 19.95 

20 19 3 TRAFFIC: LIVE AT SANTA MONICA MusicVision 6 -20729 Traffic 1986 C 29.95 

® Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 mil ion (30.000 o $1.2 
million for nontheatrical made -for- home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films. sales of 

150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for- home -video product; 50,000 units or a va ue of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 

sui ed retail for nontheatrical titles. SF short-form. LF lone -form. C concert. D documentary.o 
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HOME VIDEO 

LIST OF SPECIAL HOME VIDEO EDITIONS 
(Continued from preceding page) 

(USA): Approximately 140 -minute 
overseas theatrical version of two - 
part, 200 -minute TV- movie; with nu- 
dity and explicit language. 

"Explorers" (Paramount): 106' /2 
minute re -edit (by director Joe Dan- 
te) of the 109 -minute theatrical re- 
lease. 

"The Glenn Miller Story" 
(MCA): 113 -minute version super- 
vised for video by star Jimmy Stew- 
art to conform to premier version of 
late director Anthony Mann. TV 
versions generally run 116 minutes. 

"The Greek Tycoon" (MCA): An 
additional scene near the start, with 
Anthony Quinn on a ship. 

"The Happiest Millionaire" 
(Walt Disney): The 144 -minute, first 
general release, which was trimmed 
to 113 minutes almost immediately. 
Note: 159 -minute premier version 
unavailable. 

"Heaven's Gate" (MGM /UA): 
The 220 -minute premier (and over- 
seas) version, which was cut to 149 
minutes for its short theatrical re- 
lease in the U.S. 

"Last House On The Left" (Ves- 
tron): Two versions available -the 
original R -rated release (82 min- 
utes) and unrated version (84 min- 
utes). 

"Lost Horizon" (RCA /Colum- 
bia): Restored, 132 -minute version 
of the 1937 original. Other versions 
run either 108 or 117 minutes. 

"9'/2 Weeks" (MGM /UA): 115 - 
minute, edited -for -video version - 
not the 113 -minute U.S. theatrical 
release or the 117 -minute overseas 
version. 

"On The Edge" (Lightning): Two 
versions available -PG -13 theatri- 
cal release (86 minutes) and unrated 
(95 minutes), featuring love scene 
between star Bruce Dern and Pam 
Grier. 

"Pete's Dragon" (Walt Disney): 
During its initial video release, the 
105 -minute, overseas theatrical ver - 
sion-13 minutes shorter than the 
U.S. version -was used. Current 
tapes are at 128 min. 

"Re- Animator" (Vestron): Two 
versions available -unrated theatri- 
cal release (89 minutes) and longer, 
R -rated video version (95 minutes). 

"Rocket Ship X -M" (Nostalgia 
Merchant): New rocket ship scenes 
filmed in 1976 to replace stock foot- 
age of German V2 missles in origi- 
nal 1950 film. 

"The Secret Policeman's Other 
Ball" (MGM /UA): Restored are a 
comedy sketch ( "The Ken Campbell 
Show ") and a Donovan song 
( "Catch The Wind "); deleted is a 
comedy sketch, John Cleese's 
"Clothes Off." 

"A Star Is Born" (Warner): Re- 
stored, 180 -minute version of leg 
endary film cut from 181 to 154 min- 
utes after première. Note: This is 
longer than the 170 -minute, 1983 
theatrical reissue. 

"Star Trek: The Movie -The 
Special Edition" (Paramount): 143 - 
minute network -TV version of 132 - 
minute original. 

"Thief Of Hearts" (Paramount): 
Overseas theatrical version (106 
minutes), with six additional min- 
utes of sexually explicit footage and 
re- edited sequences. 

"This Is Elvis" (Warner): 144 - 
minute version containing 42 min- 
utes of previously unseen Elvis 
Presley footage. 

"Videodrome" (MCA): Called the 
"uncut" version, but at 87 minutes, 
it is one minute less than theatrical 
release. 

"The Wild Bunch" (Warner): 
Overseas theatrical version (144 
minutes), with additional minutes 
concentrated in two sequences: Wil- 
liam Holden explaining leg injury 
and a past exploit of Holden and 
Robert Ryan. 

Restored versions of "Close En- 
counters Of The Third Kind," "Me- 
tropolis," "New York, New York," 
and "Once Upon A Time In Ameri- 
ca" were all given theatrical distri- 
bution in the U.S. and are not specif- 
ically "video versions." 

FRANK LOVECE 

SPECIAL HOME VIDEO VERSIONS 
(Continued from preceding page) 

gray area because the "special" 
home video version was created for 
self- censorship and not aesthetic 
reasons. On the other hand, "Star 
Trek: The Motion Picture -The Spe- 
cial Edition " -an improved, 144 - 
minute version of the 132 -minute 
original -was indeed made for net- 
work TV and then released to video. 

For all this effort on the part of 
programmers, consumers do not ap- 
pear to have a preference. Partly, 
because only one version of a film is 
generally available -the original or 
the altered one-on video. And even 
in the case of "Re- Animator," in 
which Vestron offers both versions, 
most retailers carry only one. "Un- 
fortunately," says Clott, "we don't 
have a point of comparison." 

Another major reason for con- 
sumer indifference is that neither 
programmers nor retailers draw 
more than token attention to their 
unique -to -video versions of films. 
Programmers do announce their 
availability to the press, and usually 
the cassette boxes will carry a line 
or a blurb referring to the "special 
edition," but except for "Blade Run- 

ner " -one of the first such titles - 
no specific consumer promotion has 
yet been geared to them. 

Marketplace confusion is com- 
pounded by the fact that neither 
programmers' catalogs nor consum- 
er guidebooks offer comprehensive 
lists of special video editions. For re- 
tailers, this has often meant having 
consumers ask for special editions 
the retailer did not know existed. 

At other times, retailers will 
search in vain for special editions 
that in fact do not exist -such as 
the world -première version of Stan- 
ley Kubrick's "2001: A Space Odys- 
sey," which was trimmed 17 min- 
utes by Kubrick himself for general 
release. Though known by film 
buffs, this "complete" version no 
longer exists. 

It's uncertain what size or type of 
market exists for movies in special 
video editions outside of film buffs 
and purists. As consumer cinema - 
savvy grows, however, offering the 
"definitive" version of a film can be 
a marketing plus. 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

° $ 
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Ó Y 
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1 NEW Oil. 

* * NO. 1 ** 
TOP GUN Paramount Pictures Tom Cruise 

Paramount Home Video 1629 Kelly McGillis 
1986 R 26.95 

2 1 23 
JANE FONDA'S LOW IMPACT KVC -RCA Video Prod. 

Jane Fonda AEROBIC WORKOUT Karl Lorimar Home Video 070 1986 NR 39.95 

3 2 73 JANE FONDA'S NEW WORKOUT KVC -RCA Video Prod. 
Jane Fonda 

Karl Lorimar Home Video 069 1985 NR 39.95 

4 4 2 ALIENS CBS -Fox Video 1 504 Sigourney Weaver 1986 R 89.98 

5 5 10 CALLANETICS Callan Productions Corp. 
Callan Pinckney 

MCA Dist. Corp. 80429 1986 NR 24.95 

6 3 21 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 G 29.95 

7 16 50 ALIEN CBS -Fox Video 1090 Sigourney Weaver 
Tom Skerritt 1979 R 29.98 

8 7 66 STAR WARS CBS -Fox Video 1130 Mark Hamill 
Harrison Ford 

1977 PG 29.98 

9 6 11 SECRETS OF THE TITANIC National Geographic Video Martin Sheen Vestron 1063 1986 NR 29.95 

10 17 87 THE SOUND OF MUSIC CBS -Fox Video 1051 Julie Andrews 
Christopher Plummer 1965 G 29.98 

11 10 3 RUTHLESS PEOPLE Touchstone Films Danny DeVito 
Touchstone Home Video 485 Bette Midler 1986 R 79.95 

12 9 86 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 29.95 

13 12 40 KATHY SMITH'S BODY BASICS JCI Video Inc. 
Kathy Smith 

JCI Video 8111 1985 NR 29.95 

14 15 140 
STAR TREK II -THE WRATH OF Paramount Pictures William Shatner 
KHAN Paramount Home Video 1180 Leonard Nimoy 1982 PG 19.95 

15 NEW HELP! Walter Shenson 
The Beatles 

MPI Home Video MP1342 1965 G 69.95 

16 8 20 
INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford 
OF DOOM Paramount Home Video 1643 Kate Capshaw 

1984 PG 29.95 

17 18 5 
RICHARD SIMMONS AND THE SILVER 
FOXES Karl Lorimar Home Video 043 Richard Simmons 1986 NR 24.95 

18 11 71 
STAR TREK Ill -THE SEARCH FOR Paramount Pictures William Shatner 
SPOCK Paramount Home Video 1621 DeForest Kelley 1984 PG 19.95 

19 13 15 PLAYBOY VIDEO CENTERFOLD #4 Karl Lorimar Home Video 513 Luanne Lee 1986 NR 9.95 

20 28 71 STAR TREK: THE MOTION Paramount Pictures William Shatner 
PICTURE Paramount Home Video 8858 Leonard Nimoy 1980 G 19.95 

21 35 7 JANET JACKSON CONTROL -THE 
VIDEOS 

A &M Records Inc. 
A &M Video 6- 21021 Janet Jackson 1986 NR 12.95 

22 14 121 
JANE FONDA'S PRIME TIME KVC -RCA Video Prod. 

Jane Fonda WORKOUT Karl Lorimar Home Video 058 1984 NR 39.95 

23 27 2 MANHUNTER DEG Inc. William L. Petersen 
Karl Lorimar Home Video 411 Kim Greist 

1986 R 79.95 

24 25 69 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. 
WORKOUT JCI Video 8100 Kathy Smith 1984 NR 29.95 

25 36 6 KATHY SMITH'S TONEUP JCI Video Inc. 
Kathy Smith 

JCI Video 8112 1986 NR 29.95 

26 19 99 GONE WITH THE WIND MGM /UA Home Video 900284 Clark Gable 
Vivien Leigh 1939 G 89.95 

27 30 8 BACK TO SCHOOL HBO /Cannon Video TVA2988 Rodney Dangerfield 1986 PG-13 79.95 

28 NEW PI. SHANGHAI SURPRISE Vestron 5141 an Penn 
Madonna 1986 PG -13 79.95 

29 21 6 THE KARATE KID PART II RCA /Columbia Pictures Home Video 6- Ralph Macchio 
20717 Pat Morita 1986 PG 79.95 

30 20 21 THE CAGE 
Paramount Pictures Jeffrey Hunter 
Paramount Home Video 60040 -01 Susan Oliver 1964 NR 2935 

31 26 104 RAIDERS OF THE LOST ARK Paramount Pictures Harrison Ford 
Paramount Home Video 1 376 Karen Allen 1981 PG 19.95 

32 NEW I 
TEDDY RUXPIN: GUEST OF THE 
GRUNGES Hi -Tops Video HT 0022 Animated 1986 NR 12.95 

33 23 3 HEARTBURN Paramount Pictures Meryl Streep 
Paramount Home Video 1 688 Jack Nicholson 1985 R 7395 

34 24 4 RUNNING SCARED MGM /UA Home Video 801008 Gregory Hines 
Billy Crystal 1986 R 79.95 

35 31 36 WITNESS Paramount Pictures Harrison Ford 
Paramount Home Video 1 736 Kelly McGillis 1985 R 19.95 

36 29 25 PLAYBOY VIDEO CENTERFOLD #3 Karl Lorimar Home Video 509 Rebekka Armstrong 1986 NR 9.95 

37 37 16 PLAYBOY VIDEO CALENDAR Karl Lorimar Home Video 510 Various Artists 1986 NR 19.95 

38 32 5 PSYCHO III Universal City Studios Anthony Perkins MCA Dist. Corp. 80359 1986 R 79.95 

39 33 19 MY FAIR LADY CBS -Fox Video 7038 Rex Harrison 
Audrey Hepburn 1964 G 29.98 

40 38 63 CASABLANCA CBS -Fox Video 4514 Humphrey Bogart 
Ingrid Bergman 1942 NR 29.98 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 mil ion (30,000 o $1.2 
million for nontheat ical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a va ue of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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Company Offers 
Shop -At -Home 

Tape Service 
NEW YORK The success of the 
Home Shopping Network suggests 
that consumers like to shop by tele- 
vision, so how about a videocassette 
that features popular items for 
sale? Videolog of Brooklyn, N.Y., 
says consumers will love the idea. 

Founded two years ago by Marty 
Alter, the company says it is offer- 
ing its first general mail -order cata- 
log on videocassette. While the com- 
pany has yet to achieve significant 
penetration with its cassettes, Alter 
remains confident that the 1987 holi- 
day season will be pivotal for the 
company. "Unlike a print catalog or 
a department store display rack, on 
tape people see and hear a demon- 
stration of exactly what they're 
buying and how it works." 

Videolog's third edition, released 
September 1986 for the Christmas 
holiday season, is a one -hour cata- 
log featuring demonstrations for 48 
products in four groupings: sport- 
ing goods, consumer electronics, 
gifts, and toys. 

In addition to producing and dis- 
tributing the catalog at a unit cost 
of $7, Videolog also acts as a distrib- 
utor for the products. "No middle- 
men take markups. We give the 
best prices to the consumer," says 
Alter. 

Twenty -five retail outlets in Chi- 
cago and Phoenix, Ariz., tested the 
cassette by offering it to consumers 
as a premium when they rented two 
movies. A color poster, available to 
dealers in three sizes, supported the 
offer. 

Typically, each cassette had a 
four -month shelf life and was seen 
by 15 viewers per month, says Al- 
ter, who assigned each store a num- 
ber on the cassette to track orders. 
The retailer earns 3 %-5% of the sale, 
depending on volume. Videolog 
plans to solicit dealers nationwide 
by direct mail in May for participa- 
tion in the upcoming season. 

The company says its catalog tar- 
gets up -scale VCR households with 
two working spouses. Ideal candi- 
dates would also be those with a his- 
tory of ordering goods through cat- 
alogs as well as people whose limit- 
ed shopping time makes this format 
appealing. Seventy -five percent of 
his customers order by mail, the 
rest call a toll -free number, accord- 
ing to Alter. 

"It's not a hard sell," says Alter. 
"It's a comfortable and appealing 
atmosphere. We're catering to the 
professional market, offering value 
and opportunity. We're going for 
quality, not for the price buyers." 

Still, Alter realizes that simply 
presenting products would be bor- 
ing, so the tape incorporates celebri- 
ty trivia, footage of celebrities, a 
talking puppet, a segment for kids, 
and monthly contests that award a 
$5 gift certificate for a correct an- 
swer. 

Through list rentals, direct mail, 
house buyers, and retail distribu- 
tion, Alter hopes to reach 700,000 
homes with his fall 1987 tape. He 
will be testing four variants: length 
of tape, product line, sequence of 
segments, and alternative order 
forms. AKIVA KAMINSKY 

OME VIDEO 

PEAYNIA 
ur TIIE 1' 

She's Playboys hottest Centerfold. The soon to be announced 198 
Playmate of the Year. And starting May 1st she'll be revealing all 
in the latestSpecial Edition of Playboy's platinum - selling Video 
Centerfold Series. It`s one beautiful opportunity just waiting to be un- 
covered. Call Rob Bonham at Karl- Lorimar for details, 714- 474 -0355. 

KV RL.LOi JM R 
NOME 

©1987 Playboy Programs, Inc. PLAYBOY, VIDEO CENTERFOLD, PLAYMATE OFTHE YEAR and RABBIT HEAD Design are trademarks of and used under li.:ense from Playboy Enterprises. Inc. ©1987 Kul -Wismar Home Video, Inc. All Rights Reserved. 
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In -Store Exercise. Callan Pinckney chats with a customer about home fitness 
before autographing a copy of MCA Home Video's "Callanetics" at a Walden 
Books & More outlet in Levittown, Long Island. Pinckney has been on the road 
with MCA marketing and sales personnel to promote the $24.95 title, already a 
substantial best seller in the how -to exercise and fitness category. 

ievq'sie. N 
WALT DISNEY AND WARNER JOIN THE $89.95 CLUB this spring with their re- 
spective releases: "The Color of Money" (street date: May 12) and 
"Heartbreak Ridge" (May 20). The move to the higher price point 
leaves MGM /UA and Paramount as the only major suppliers at $79.95 
on hit titles. While Paramount seems more inclined to slash than hike 
prices, word is that MGM /UA is simply waiting for the right title. 
MGM /UA pioneered the higher price point with the March 1984 dou- 
ble- cassette release of "Gone With The Wind." 

ANOTHER CBS /FOX EXEC LEAVES FOR ORION. Gerald Sobczak, the company's 
VP of administration, will join his friend Len White, the former presi- 
dent of the consumer products division of CBS /Fox. White jumped to 
Orion last month to head the company's new home video division. A 
six-year veteran of CBS /Fox, Sobczak will handle administration and 
operation for a company headed by another CBS /Fox alumnus, Larry 
Hilford. 

ITA'S PLATINUM VIDEOCASSETTE AWARDS were debuted during the recent 
meeting of the International Tape Disc Assn. in Hilton Head, S.C. To 
qualify, a theatrical title must hit either the 150,000 -unit mark or $6 
million at retail. For nontheatrical, the standard is 50,000 units of $2 
million at retail. At a ceremony for the initial honorees, Charles Van 
Horn of the ITA said titles that receive the distinction could feature 
ITA seals on the packaging. "It will be like the Good Housekeeping 
seal of approval," he said. 

OSCAR NOMINATIONS will play prominently in the marketing of at least 
two new titles slated for release this spring. "Color of Money" is up for 
four Academy Awards, including sentimental favorite Paul Newman 
for best actor. Paramount's "Children of a Lesser God" (pre -book date: 
April 22, street date: May 13, list price: $79.95) is nominated for five 
awards, including best picture, best actor (William Hurt), and best ac- 
tress (Marlee Matlin). Hurt took the best actor honor last year for his 
work in "Kiss Of The Spider Women." 

INDUSTRY VETERAN REG CHILDS will take the reins at Embassy Home En- 
tertainment as president and chief operating officer. Childs, who had 
been president of programming and acquisitions for Embassy, has 
been with the company since 1984. He has also worked for Samuel 
Goldwyn Co. and before that was with Paramount Home Video since 
the inception of that company. Childs will also serve as executive VP of 
Embassy's parent company, Nelson Holding International. 

AL STEWART 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Remarks 
Manufacturer, Catalog Number 
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RECREATIONAL SPORTS TM 

1 2 13 

* * No. 1 * * 
GOLF MY WAY WITH JACK NICKLAUS Worldvision Enterprises Inc. 2001 golf 

Easy -to- follow 
er. 

guide for the beginning 84.95 

2 1 13 AUTOMATIC GOLF Video Reel VA 39 Bob Mann's methods increase players' 
drive by 30 to 80 yards. 14.95 

3 4 13 JAN STEPHENSON'S HOW TO GOLF Karl Lorimar Home Video 147 Program addressing aspects of golf such 
as putting and tee shots. 

4 5 13 
HOW TO PLAY POOL STARRING Karl Lorimar Home Video 018 The pool master reveals his secrets for 
MINNESOTA FATS shooting to win -every time. 19.95 

5 3 13 
WARREN MILLER'S LEARN TO SKI 
BETTER Karl Lorimar Home Video 098 A definitive guide to the art of skiing. 24.95 

6 NEW I' 1986 MASTERS TOURNAMENT LCA Video 
Highlights of last years annual golf classic. New World Video C20170 39.95 

7 16 11 NFL CRUNCH COURSE NFL Films Video Profiles of football greats plus the NFL's 
greatest hits. 19.95 

8 6 7 
JOHN MCENROE AND IVAN LENDL: Vestron 1022 Learn tennis secrets and tips from the 
THE WINNING EDGE world's two best players. 

9 8 11 SKI MAGAZINE'S LEARN TO SKI Karl Lorimar Home Video 098 Beginner's guide to skiing, designed to 
teach basic techniques. 19.95 

10 NEW I T'AI CHI CH'AUN Touching The Clouds Nancy Kwan demonstrates and explains 
King Of Video the oriental exercise for mind and body. 

4295 

11 11 13 BASS FISHING: TOP TO BOTTOM 3M /Sportsman's Video Ricky Clunn shows how to fish at all 
Leisure Time Video depths plus casting techniques. 69.95 

12 12 3 GOLF LESSONS FROM SAM SNEAD 
Selluloid /Adam R. Branfman Golf's Grand Master demonstrates and 
Star Video Productions explains every aspect of the game. 49.95 

13 13 9 WAYNE GRETZKY: HOCKEY MY WAY Coliseum Video GZ001 The 'Great One' teaches the basic 
techniques and finer points of the game. 39.95 

14 18 9 GOLF LIKE A PRO WITH BILLY Morris Video Helpful tips on all aspects of the game 
GASPER such as grip, stance, & swing. 29.95 

15 17 3 THE ELUSIVE WHITETAIL DEER 3M /Sportsman's Video Step into the habitat of the Whitetail and 
Leisure Time Video improve your hunting abilities. 49.95 

16 7 13 
MARTY HOGAN: POWER Pacific Arts Video 598 Lessons include serving, returning, 
RAQUETBALL forehand, backhand & court strategy. 

19.95 

17 14 11 WAY OF THE WHITETAIL 3M /Sportsman's Video Learn to locate deer by understanding 
Leisure Time Video what they eat, where they live, etc. 

69.95 

18 10 7 BEN CRENSHAW: THE ART OF 
HPG Home Video Practice putting tips with Master PGA 

PUTTING Champion Ben Crenshaw. 49.95 

19 9 13 GOLF THE MILLER WAY Morris Video Johnny Miller's tips and tricks for golfing 
success. 2995 

20 19 5 FISHING WITH JIMMY HOUSTON #1 Video City Tips include information on casting, the 
PH breakline, and worm fishing. 29.95 

HOBBIES AND CRAFTSTM 

1 2 13 

** No.1 * * 
CHEF PAUL PRUDHOMME'S 

J2 Communications Unique techniques are revealed in this 
LOUISIANA KITCHEN, VOL. 1 video on Cajon cooking. 19.95 

2 1 13 
CHEF PAUL PRUDHOMME'S J2 Communications How to prepare Cajun and Creole 
LOUISIANA KITCHEN, VOL. 2 classics from scratch. 19.95 

3 4 7 JULIA CHILD: MEAT Random House Home Video The preparation and carving of roasts, 
steaks, hamburger, and chops. 

4 10 7 JULIA CHILD: FIRST COURSES AND 
Random House Home Video From mousses and pates to crepes and 

DESSERTS tarts, as well as chocolate cakes. 29.95 

5 11 3 
CHEERS! ENTERTAINING WITH Esquire magazine presents this 
ESQUIRE Esquire Video ESQCH01 foolproof guide to giving great parties. 14.95 

6 15 13 
JULIA CHILD: SOUPS, SALADS, AND 

Random House Home Making French bread, tossed salads, and 
BREAD ome Video 

light and hearty soups. 29'95 

7 8 5 THIS OLD HOUSE Crown Video Numerous home repair and restoration 
ideas presented in an easy -to-do style. 24.95 

8 RE -ENTRY 
LAURA MCKENZIE'S TRAVEL TIPS- Visits to Oahu, Maui, Diamond Head, and pu orp. HAWAII Republic Pictures Corp. -7352 -1 

Waikiki. 24.95 

9 7 13 
CRAIG CLAIBORNE'S NEW YORK 

Warner Home Video 34025 Preparation and presentation of over 20 
TIMES VIDEO COOKBOOK of his favorite recipes. 

29.95 

10 3 5 PLAY BRIDGE WITH OMAR SHARIF Best Film & Video Corp. Step -by -step bridge techniques and 
strategies. 34.95 

11 13 5 BENIHANA'S CHINESE COOKING Best Film & Video Corp. B100 The use of Chinese utensils, the wok, 
and perfect slicing are shown. 39.95 

12 9 5 
MR. BOSTON'S OFFICIAL VIDEO 

Karl Lorimar Home Video 064 Learn to mix your favorite drinks with 
BARTENDER'S GUIDE easy instructions. 19.95 

13 14 9 JULIA CHILD: POULTRY Random House Home Video How to prepare the perfect chicken, 
holiday turkey, and special roast duck. 

29.95 

14 6 5 D.I.Y. BASIC CARPENTRY Do It Yourself Inc. 
Includes use and choice of tools, 
paneling, shelving, etc. 19.95 

15 5 9 VIDEO AQUARIUM The Video Naturals Co. 
For the fish lover whose time or bad luck 
makes owning live fish impossible. 19.95 

lote national Tape Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of 
at least 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 

Next week: Health And Fitness; Business And Education. 
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ME VIDEO 

Etst l+brward 

BY KEN JOY 

A biweekly survey of technical de- 
velopments in the hardware and 
software sides of the home video 
industry. 

IT'S AN Orwellian nightmare. 
Consider this scenario: You 

planned an evening out but you 
don't want to miss the television 
première of "Back To The Future." 
So, you set your VCR, knowing that 
Michael J. Fox will be waiting for 
you when you come home. But in- 
stead, when you return, you find 
two hours of blank and scrambled 
images on your tape. 

You rewind the tape and see a dis- 
claimer just before your screen 
goes dark: "This broadcast, at the 
request of the producer, has been 
encoded with an antitaping signal 
that will prohibit you from record- 
ing this program from broadcast. 
There is nothing wrong with your 
television or your VCR. We hope 
you enjoy tonight's program." 

"I would have," you say, "if I'd 
been home to watch it." 

The script for this story isn't corn- 
ing from Hollywood's writers, but 
from its top brass, most notably, 
Jack Valenti, president of the Mo- 
tion Picture Assn. of America 
(MPAA). 

While Valenti says he isn't advo- 
cating the encoding of broadcast 
programs, his opponents feel that 
his proposal last year to Congress 
that it impose a law requiring a "bi- 
lateral" antipiracy chip to be in- 
stalled in VCRs could lead to just 
such a scenario. Not only could pre- 
recorded cassettes be encoded to 
work in tandem with a chip inside 
the VCR to prevent bootleg copies, 
but also the same principle could 
prevent time shifting of TV pro- 
grams. 

Electronics Industries Assn. 
(EIA) attorney Gary Shapiro says 
the issue is a "ticking time bomb" 

(Continued on next page) 

CALL NOW... 
to order the 
1987 edition of 
Billboard's 
INTERNATIONAL 
BUYER'S GUIDE 

The Worldwide Music and Video 
Business to Business Directory. List- 

ings include name, address, phone 
number and marketing information 
of record companies, music pub- 
lishers. distributors, accessory man- 
ufacturers and suppliers. Also man- 
ufacturers and wholesalers of hard- 
ware, software and accessories for 
Compact Disc, Video Disc, Video 
Cassettes and Video Games. 560 
includes postage and handling). 
Add appropriate sales tax m NY, 

NJ. CA, TN, MA and VA. 

CALL TOLL -FREE 
800 -223 -7524 
In New York State: 212 764-7579) 

H 
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S. I. Video introduces the first real marketplace for 
"special interest" and "how -to" videos. We're a 
unique direct- marketing service combining the 

excitement of a televised home shopping program 
with the elegant efficiency of a full color catalog. 
Our numbers are impressive. "The S. I. Video 

Catalog' will be marled to over a million upscale 
VCR households, to quality customers who 

have already demonstrated high- ticket 
direct mail responsiveness. Millions 
more will see our nationally available 

television program. Backed by an instantaneous 
order entry via toll -free 800 lines and fast, efficient 
fulfillment from our centrally located distribution 
facility, "The S. I. Video Catalog" will combine a 
lively, interesting show starring your videotape 
with the awesome power of direct television sales. 

In April, 1987, "The S. I. Video Catalog" 
will hit your audience where they live. 

Set your sights on the exploding poten- 
tial of direct sales. Call Patricia Leonard 
at S. I. Video for full details. 

VIDEOf °, 

4111 W. Alameda #508 Burbank, CA 91505 Phone: (818) 845 -5599 Fax: (818) 845 -0113 
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OME VIDEO 

Seven Mures t,srar 
NeverBefore Re . 

1Pa.4P.d OnV!ùeu : 
The Appaloosa 

They humiliated him, stole his 
prized stallion, and dared him to come 
after them. They never dreamed he 
would Now, they'll never dream again. 

Matt Fletcher is a man who has killed and slimed. 
But most of the men needed killing and most of the women 
wanted :o be sinned with. 

Now, Fletcher is headed home, riding a prized Appa- 
loosa stallion and harboring a dream of starting a horse 
ranch wth his childhood friend. Then he meets Chuy, a 
ruthless Mexican warlord who takes whatever he wants. 
And what he wants is the Appaloosa. 

Wt at unfolds is an intense story of brutality and 
vengeance, with stunning portrayals by Marlon Brando, as 
Matt Fletcher ... John Saxon, as Chuy ... and Anjanette 
Comer as Trini, Chuy's beautiful slave. 

The Appaloosa. One of the greatest western dramas 
of all tin .e. Now available from Kartes. 

sla 
AA9nn5AA 
GQ11 

(Sued) 

For More Information 

Call 1- 800 -582 -2000 

KARTES VIDEO 
IM COMMUNICATIONS 

7225 Woodland Drive Indianapolis, IN 46278 

A SCRIPPS HOWARD COMPANY 

The Virginian 
Gary Cooper, Walter 
Huston, Richard Arlen 

Seven Sinners 
Marlene Dietrich, 
John Wayne 

You Can't Can't Cheat The Hind Hand 
An Honest Man Peter Fonda, Warren 
W.C. Fields, Edgar Bergen Oates, Verna Bloom 

The Moon's Our 
Home Henry Fonda, 
Margaret Sullavan 

Morocco 
Gary Cooper, Marlene 
Dietrich, Adolphe Menjou 

FAST FORWARD 
(Continued from preceding page) 

for hardware makers who fear that 
legislation requiring all VCRs sold 
in the U.S. to feature such a chip 
would open the door to Hollywood's 
control over the entire VCR popula- 
tion. He says the MPAA's efforts to 
crack down on illegal duplication of 
copyright material could quickly 
move from the VCR to broadcast 
and cable. 

Valenti continually denies any ul- 
terior motives, but his foes -chief 
among them the EIA -say that as 
long as the technological possibility 
exists, it's a Pandora's box that 
shouldn't be opened. 

Valenti says a law that forces 
VCR makers to install the chip will 
save the motion picture industry 
what amounts to more than $1 bil- 
lion a year in revenue lost to piracy. 

Valenti says he bases his estimate 
on the 280 million blank tapes sold 
last year, since he considers the fig- 
ure to be far in excess of what 
would be needed to "record home 
movies and to time shift TV pro- 
grams." He also cites Nielsen fig- 
ures claiming VCR owners possess 
72 million unauthorized copies of 
rented, borrowed, or previously pur- 
chased prerecorded videocas- 
settes." 

Of course, there are people who 
go to great lengths to save a buck 
or two by copying their neighbor's 
prerecorded copy of "The Sound of 
Music" or even Paramount's low - 
priced smash "Top Gun," but does 
this seriously erode the home video 
market? I doubt it. 

Am I condoning copying prere- 
corded product? Not on your life. 
I'm simply saying that statements 
from Hollywood on the issue should 
not be accepted on face value. 

Take, for instance, their claims 
that VCRs would devastate the fea- 
ture film box office. In reality, do- 
mestic box offices' steady decline 
halted around the time the VCR 
really took hold about four years 
ago and has maintained a steady 
level ever since. Also, the fear that 
their lack of participation in video 
rentals would cost them millions in 
lost revenue is unfounded. In fact, 
sales of prerecorded product are 
said to have put more than $2 billion 
into studio coffers last year. And in- 
siders say it will be closer to $3 bil- 
lion this year. 

This fact alone has enabled the 
studios to make movies that would 
never have been made were it not 
for money raised from the advance 
sale of home video rights. 

To its credit, the MPAA only 
hopes you are not involved in back - 
to -back copying of copyright video. 
And, frankly, I feel the same way. 
But when it comes to installing a de- 
vice in my VCR that lets someone 
else decide what I can and cannot 
record, the only chip I want any- 
where near my VCR is one that I 
can immerse in onion dip. 

Black Entertainment 
Television's 

Jeff Newman on 
video exclusivity & 

programming formats 
... see page 49 
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Billboard 

CLASSIFIED 
ACTION MART 
To order an ad ... check the type of ad you want ... 

Regular classified (ads without borders): $2.55 per word, per 
insertion. Minimum ad order, $51.00. 
Display classified (all ads with borders): $83.00 per column per 
inch, per insertion; 4 insertions $77.00 per 12 insertions $71.00 
per; 26 insertions $68.00 per 52 insertions S55.00 per. Price 
discounts are based on insertions in consecutive issues. 
REVERSE AD $10.00 ADDITIONAL CHARGE 

- COUPON 
Count 8 words for our Box Number and address. Add 
$6.50 for handling. Only regular mail forwarded -tapes 
not acceptable. 

Check the heading you want ... 
For Sale Help Wanted Positions Wanted Tapes 
Business Opportunities Investors Wanted 
Real Estate /For Sale /Lease Songwriters Talent 
Accessories Golden Oldies Novelties /Merchandise 
Services /Supplies /Equipment Wanted To Buy 
Comedy Material Computer Schools 8 Instructions 
Video Miscellaneous 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. 

Cancellations must be in writing and mailed to the 
Classified Dept. 
15% agency commission applicable only on ads 
of 2" or more running 2 consecutive weeks. 

Need to get your ad in fast? Call Jeff Serrette . In NY State 
phone 212/764 -7388... Outside N.Y. State phone toll free 

Your Name 

Company 

Address 

City State Zip 

Telephone 

Please fill In the Information below if you wish to 
charge the cost of your classified advertising. 

American Express Diners Club Visa Master Charge 

Credit Card # Exp. Date- 

Bank # 

Your signature 

800/223.7524. 
FOR SALE 

While Other People are raising their prices. 
we are slashing ours. Major Label LP's as 

low as 504 Your choice of the most exten 
sive listings available. 

For free catalog call (609) 890 6000 
or write 

Scorpio Music Inc. 
Post Office Box A 

Trenton NJ 08691 0020 

CD'S AVAILABLE 
Along with 1,000's of cassette and LP titles. 
Dealers only. Write or call for free catalog. 

Record -Wide Distributors, Inc. 
P.O. # 8100 

Fenton, MO 63026 
(314) 343 -7100 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and LP's 
TARGET MUSIC DISTRIBUTORS 

2828 M.W. 72nd Ave.. Miami, R 33122 

(305) 5912188 

ROCK & SOUL 
ELECTRONICS 

470 7th Ave (bet 35th & 36th Strl 
New York. N Y 10018 

WE HAVE THE LOWEST 
PRICES IN TOWN! 

LP's . $499 -$5 77 
12 inch .. $299 -$3 P) 

LARGEST SELECTION OF IMPORT 
12 INCH RECORDS 

"'COMPACT DISC$10.99 to $12.99 
SONY -6Omin $.77 
TDK-6Omin $.88 
MAXELL XLII 60min $1.69 
FAMOUS BRANDS T -120 $2.99 
DURACELL AA (pk of 4) $1.39 
SONY T -120, PANASONIC. JVC. 
KODAK, MEMOREX T -120's ALL 
FOR ONLY $3.99 -$4.29 each 
We accept mail orders -$100.00 
minimum -add 12% shipping and 
handling 

BEAUTIFUL MUSIC 

RECORD LIBRARY AVAILABLE 

Rare opportunity for music pro- 
grammer, syndicator or private col- 
lector. Over 5000 albums in good 
condition, each catalogued by al- 
bum title, artist, and individual song 
titles. Approximately 75% instru- 
mental, 25% vocal. Included: large 
Christmas collection, plus patriotic, 
religious, big band, and show tune 
albums. Serious offer only, please. 

For further information contact: 
Mrs. B. Hanna - (305) 667 2031 

FOR SALE 

`1 
DISTRIBUTORS 

135 Dupont St., Plainview, N.Y. 

Features: 
COMPLETE INVENTORY OF 

CD's, LP's, Cass., 7 ", 12" 

Auttorized Distributor For 

*BASF MAXELL 
DENON RECOTON 
DISCWASHER SAVOY 
G.E. SCOTCH 
GENEVA SONY 

TDK 

EXCELLENT FILL & SERVICE 

CALL FOR OUR NEW 
VALUE PACKED CATALOG 

1- 800 -645 -6558 
(Toll Free Outside N.Y.S.) 

516- 349 -3000 
TELEX: 685 -2550 

FAX: 516 -349 -0222 

BUDGET & MIDLINE CASSETTES 
Catering ID Ilea Markel vendors and independent reco, 
stores only No cutouts 550 m,mmum Write or call for Net 

catalog 

The Tape Box, Inc. 
2801 West Reynolds St. 

Plant City, FL 33566 
(813) 754 3896 

CUT OUTS & IMPORTS 
LP s. cassettes. 8 tracks and 45 s. Rock. 
country R 6 8 and Gospel Write for free 
catalog. Trade only 

MARNEL DIST. 
P.O. Box 953 

Piscataway, NJ 08854 

C.D. INC. 

We distribute compact discs for: 
RCA 

POLYGRAM 
CAPITOL 

MCA 
WEA 
CBS 

Check our prices 
Wholesale only 

Call: 1 (800) 237 1880 
In CO call: 1 (800) 237 3674 

FOR SALE COMPACT DISCS TAPES 

CASSETTE SHELL MOLDS 

2 - 12 cavity sonic cover cassette 
2 - 12 cavity bass cassette 
1 - 12 cavity screw cover cassette 
1 - 8 cavity sonic cover cassette 
1 - 8 cavity bass cassette 
1 - 4 cavity cassette box 
1 - 32 cavity keyhole hub 
1 - 64 cavity guide roller mold 
Gima automatic audio cassette as- 
sembly machine plus musc compo- 
nents for cassette assembly. 

5300,000 for all, 
Box 7668 

Billboard Magazine 
1515 Broadway 

New York, NY 10036 

SAVE ON LONG 
DISTANCE CALLING 

Executive 1000's access code saves 
money for multiple long- distance callers. 
Only $150+ activ. fee for 1000 minutes 
of long- distance time. Subscription /info: 

(803) 724 0522 

MCI 528B 
SERIES 

RECORDING CONSOLE 

Available approx. Mid -April. 

Sale price $29,500. 

(213) 467 6151 

CUT OUTS & OVER STOCKS 
LP -s Tapes. 45 s and Imports Looking for the 

unusual", We have it at lowest prices All re- 

quest for list must be written on your company 
letterhead Dealers Only 

Performance 
P.O. Box 156 

New Brunswick, NJ 08901 
(201) 545 -3004 Teter 5106008316 

NOVELTIES/ 
MERCHANDISE 

POSTERS 
ZAP ENTERPRISES 

1251 -3 Irolo St 
Los Angeles, Calif 90006 

(213) 732-3781 
DEALERS ONLY 
ROCK POSTERS 

COMPACT DISC PRESSINGS AT VERY 

COMPETITIVE RATES (ALL QUANTITIES) 

GERMAN MUSIC MFG HAS SUPPLIED TOP 

QUALITY PRESSINGS 8 CASSETTES SINCE 

40 YEARS. CUSTOMERS INCL THE 2 MAJOR 

US CLASSIC LABELS. COMPANY HAS NOW CD 

LINE ON STREAM. FULL SERVICE PROGRAM 

(TAPE TO DISC) W /IMMED. DELIVERY AVAIL 

CONTACT P +0 CD USA AT (2011 530 6887 

OR H. HELDT (404) 325 0832 

PALLAS 8 P +0 COMPACT DISC, GERMANY 

PO 1444,2840 DIEPHOLZ TELEX 9 -41221 

FIXTURES 

CLOSEOUT! 
Prices Slashed! 

Selling Out Our Entire Inventory! 
AUDIO CASSETTE DISPLAYS 

RECORD ALBUM RACKS 
BLAND /WIGGS 

(800) 222 0653/In N.J. (201) 386 1578 

MISCELLANEOUS 

FLY IN COMFORT and privacy. All weather, twin en- 
gine aircraft. Available 24 hours. Call Linda Sterne at 
Million Air. (201) 288 5040. 

TAPES 

INCREASE PROFITS 
BY REDUCING THEFT! 

RETAIL LOSSES ARE 
INCREASING ALL OVER 

THE NATION 

PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST, 

EASY -TO -USE CASSETTE 
TAPE SECURITY PRODUCTS! 

-EITHER REUSEABLE 
OR DISPOSABLE. 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES & SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEQUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1 -800- 922 -6287 
502/885 -8088 

BLANK AUDIO L VIDEO CASSETTES 
22ND ANNIVERSARY 

LOWEST PRICES IN TOWN 
Audio Cassettes Video Cassettes 

Mastering Tapes 8 Tracks 
Don't Delay -Call Today, For More Information 

Andol Audio Products, Inc. 
4212 14th Avis, Brooklyn, NY 11219 

Can Toll Fria- -(8001 221.6578 
N.Y. Ras. 

17181 435.7322 

SCHOOLS & 
INSTRUCTIONS 

Music Business/Video Careers! 

Get started on a career in the music /video busi- 
ness Three locations -Atlanta. Dallas or Seattle 
Learn fascinating behind -the- scenes techniques. 
play a key roll backstage or at the controls Top 
pro training in studio /concert/video production. 
artist representation /management. retail /whole- 
sale. promotion /marketing. copyright law. pub- 
lishing, much more Employment assistance Fi- 

nancial aid available For information Atlanta. 
800-554-3346. Dallas. 800 -44I -1577, Seattle. in 

Washington 800 -352- 1 110. outside Washington 
800 -345 -0987. or write MB. Dept 2302. 3376 
Peachtree Road. N E . Atlanta. GA 30326 Specify 
city 

VIDEO 

OPENING A NEW 
VIDEO STORE? 

WANT TO INCREASE 
PRESENT INVENTORY? 
WANT TO ROTATE OLD 
INVENTORY? WANT TO 

SELL DEAD 
INVENTORY? 

CALL 
TRADE -A -FLICK 

1 800 654 5390 

WE BUY AND SELL USED MOVIES - 
ANY QUANTITY. 

WE SPECIALIZE IN 

"ALMOST NEW RELEASES 

AND TOP 40 -NONE 
HIGHER THAN 538.00. CALL 

FOR TITLES AND PRICES! 

(800) 833 3284 or 

(803) 282 2072 
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VIDEO 

WE BUY VIDEO OVERSTOCKS 
AND DELETES 

NO LOAD TO BIG!! 

Video Cassette Sales 
(201) 778 -0877 

INVESTORS 
WANTED 

INVESTORS - LIMITED OFFER 
Stock equity investments or limited partnerships 
avail. in San Francisco Bay area Art Deco En- 
tertainment Showcase. Xlnt. location - Gross 
potential S2mil$yr. Min. $25,000. Reap benefit 
of corporation profits. 

(415) 574 8689 
Robert Cross Promoter 

American Freedom Presentations 

SERVICES /SUPPLIES/ 
EQUIPMENT 

RECORD PRESSING* 

'Quality Pressings Using Virgin Vinyl 
LP's and Disco Jackets 8 Labels 
'Color Separations 
'Mastering 8 Plating /Stampers 
Free stampers after 1st 1.000 

Pressings 
Fast Turn -Around Time 
'Ship anywhere in USA 8 Canada 

1 (800) 331 5343 
(In N J ) 337 7325 

ìskaoakers 
DOES IT ALL 

CALL FOR OUR PRICE LIST 

046 w 
RECORD JACKET CASSETTE 

PRESSING DESIGN & DUPLICATION 
PRINTING 

CALL NOW 

TOLL FREE 1-800-468-9353 
153 W. 46th Street NY, NY 10036 

in NYC 212- 302 -4140 

* * * * * * * * tir * * * tir * * 
* DISCO & STAGE 
* LIGHTING /AUDIO * 
* Mirror Balls. Pin Spots. Rain Lights. * 
* Chasers, Portable DJ Gear, Club * 
* Lighting. etc. 

* WHOLESALE PRICING AVAILABLE 

* Farralane Enterprises, Inc. * 
* 166 Central Ave. * 
* Farmingdale, N.Y. 11735 * * 
* ** (516) 752 -9824 * ** 

FOR THE 

WDEST 
SELE 
OF RECORDING 

TAPE AND 

ACCESSORIES... 
Gu Toil i.ee 

1.800.523.2472 
n, pA -800.46sá5331 

Demitors Only 
Cali for Free Catalog and 
Monthl 

as 
Specials 

iEW.) 0/911o9l0, of 
ecwd, ̂rç lape na 9.9550 e, ((71 

nl1,HP 

.p.woK, 
41704 
9.9.101119 

SERVICES /SUPPLIES/ EQUIPMENT 

INTERNATIONAL TRANSPORT 
EXPORTING 

WE ARE SPECIALISTS TO THE MUSIC INDUSTRY. OWN OFFICES THROUGHOUT 
THE U.S.A. AND EUROPE. COMPETITIVE RATES. CALL NOW FOR QUOTATIONS ... 

MR. DAN FILIPESCU, L.A. TEL, (213) 649 -4150 
MR. RANDY MCGUIRE. LONDON, U.K. (0753) 44177 

BE THE FIRST STATION 
WITH THE LATEST HITS 
Subscribe to our AUTOMATIC AIR- 

MAIL SERVICE for the latest 
45's, LPs and cassettes from any 

chart. CUSTOMIZED SERVICE. 
For more information write to 

AIRDISC U.S.A. 
P.O. BOX 835 

Amityville NY 11701 

RADIO TV JOBS 
10.000 radio lobs a year for men and women are 
listed in the American Radio Job Markel weekly 
paper. Up to 300 openings every waall Disk Jock- 
eys. Newpeopie and Program Directors. Engi- 
neers, Salespeople. Small, medium and major mar- 
kets all formate Many lobs require MIN or no aa- 
penance, One week computer list $6.00. Special 
Bonus, six weeks S15 95-you lave $201 

AMERICAN RADIO JON MARKET 
1553 North Eastern 

Lae , Nvd 89101 

REAL ESTATE /FOR SALE /LEASE 

HOLLYWOOD HILLS 
GENTLEMANS COUNTRY LODGE 

Understated skillfully crafted rustic showplace. set in a fairy -tate environment of 
magnificicnt trees and gardens. (apx. I acre) Custom built by Robert Byrd, this is 
probably one of the most exceptional rustic properties in LA.! MAIN HOUSE: 2 Bdr 
convert 3rd BR /Loft, dining rm. Beamed ceilings, plank floors, shake roof. 3 fire- 
places. wood /brick kitch. GUEST HOUSE: Charming Cottage snuggled in the 
woods with its own hot tub! Mastersuitc + BR /Loft, brick fireplace & kitchenette. 
Write a musical score in this totally private environment. ONE OF A KIND PROP - 
ERTY!!. 

$1,375,000.00 

"tile 
213-876-6765 

HELP WANTED 

MANAGEMENT NEEDED 
FOR GLAM ROCK BAND 

Local Detroit hard rock band with obvious poten- 
tial and amazing stage presence needs investors 
and management with right contacts to get the 
show on the road. For info contact: 

Andy Christensen 
1504 15th St. 

Wyandotte MI 48192 
(313) 284 1030 

EXPERIENCED BOOKING 
AGENT 

Wanted for famous San Francis- 
co Club. Occupancy 1200. Full - 
time position. Send resume to 
J.A., 16 Juniperosera, San Ra- 
fael CA., 94901. 

BLACK MUSICIJAll BUYER 
Wherehouse Entertainment Inc., the West's leading home entertainment 
retailer, is seeking a uniquely talented individual to assume the duties of 
Black Music /Jazz Buyer. 

Qualifications include extensive Black music (R&B, Jazz, Funk, etc.) 
product knowledge; prior buyer responsibilities in retail stores (preferably 
multi -unit) and gross margin responsibility. Strong negotiation skills and 
distribution and promotion experience helpful. Responsibilities include 
determining proper quantities /mix of LPs /CASS /CD in 200+ retail stores; 
sourcing of special localized product; all sales, G/M and inventory level. 

We offer a highly competitive salary including bonus opportunity and 
stock ownership. If qualified call from 9am -4pm. In California 
1- 800 -262 -1960 x2525; outside California 1 -800- 421 - 5007 x2525, or 

send a resume /letter of interest to: J. Robillard, Wherehouse 
Entertainment, 91701 Hamilton Ave., Torrance, CA 90502. Equal 
Opportunity Employer. 

&Efts, Sounds It Success 

OUR GOAL IS A SMOKE FREE WORK ENVIRONMENT 

POSITIONS WANTED BUSINESS 
OPPORTUNITIES 

MUSIC BUSINESS CAREER wanted. Qualifications: 
songwriter, singer, rhythm guitarist. Eager to learn 
the business. I will screen your unsolicited material. 
Let me show you my guitar /vocal demo. Please call: 
(201) 823 1958 or (201) 823 1956 or write: Tom Nist 
134 North Street Bayonne, NJ 07002. 

EARNINGS UNLIMITED! MAIL our burglar alarm ad- 
vertisements from home! RBM Merchandising, Box 
59314, Chicago IL 60659. 

BUSINESS 
OPPORTUNITIES 

COLORADO! ESTABLISHED OUTDOOR sound, 
concert reinforcement, and mobile deejay company. 
Be your own boss. Have fun, ski and sail. Write: Bro- 
chure, P.O. Box 1292, Frisco Co. 80443. 

PRODUCER /LABEL 
WANTED: 

ROCK HUDSON intimate conversa- 
tion to be reproduced on cassettes! 

Call: 
Tyron Lamont 
(213) 939 5787 

SITUATION WANTED 

SALES MARKETING 
VIDEO -CD'S- TAPES -RECORDS 

Thoroughly experienced -mass mer- 
chandisers- distributors. Excellent busi- 
ness /personal references. Free to sus- 
tain heavy national travel. 

(Now gainfully employed) 
Box #7707, Billboard Magazine, 

1515 Broadway, New York, NY 10036 

SONGWRITERS 

THE FINEST QUALITY 
IN DEMOS 

Your songs fully produced on cassette on reel. 
SPECIAL RATE FOR A LIMITED TIME ONLY! 

Call or write for FREE brochure. 
Easton One Productions 

P.O. Box 30682, Bethesda, MD 20814 
(301) 493 6440 

Also Cassette copying /Labeling /Editing 

SHEET MUSIC PRINTING 
Standard sheet music rate: $5.00 per line 
of four measure; $1.00 per vocal line. 
Call or write: 

Tommy Bridges Publishing Co. 
120 Woodberry Lane 

Fayetteville, NY 13066 
(315) 445 0196 

MISCELLANEOUS 

TOLL 
FREE 

CLASSI- 
FIED 
ADS 
NOT 
LINE! 

CAL[. 
NOW 

TO 
PLACE 
YOUR 
A[)' 

e%11 

CV3 
Old N 

111 

121? 764 7386 
in N Y Stafel 

Billboard 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of the 
top singles and albums, 
year by year, covering the 
entire history of the Black 
(R &B) charts. 
Based on the authorita- 
tive statistical research of 
the music industry's fore- 
most trade publication. 
TITLES AVAILABLE 
#1 Black Singles, 1948 

through 1985. ($50.00). 
#1 Black Albums,1965 

through 1985. ($25.00) 
Listings include Billboard 
issue date, title, artist and 
label of the number one 
record of each week. 

Top Ten Black Singles, 
1948 through 1985. 
($50.00) 

Top Ten Black Albums, 
1965 through 1985. 
($25.00) 

Listings include title, artist 
and label of every record 
that reached number 10 
or higher on the Billboard 
Black Singles or Black LPs 
chart. Titles are listed 
alphabetically within each 
year. #1 records are indi- 
cated. 

Top Black Singles Of The 
Year, 1946 through 
1985 ($50.00) 

Top Black Albums Of 
The Year, 1966 
through 1985. ($25.00) 

The annuml charts of the 
top records of the year in 
rank order, as published 
in Billboard's year -end spe- 
cial issues. Listings in- 
clude title, artist and label 
for each entry. 

Billboard Chart Research 
Attn: Jim Canosa 

1515 Broadway 
New York, NY 10036 

Please send me the fol- 
lowing Billboard Chart 
Research Packages: 
E -1 Number One Black Singles 

@ $50.00 
E -2 Top Ten Black Singles 

@ $50.00 
E -3 Top Black Singles Of The 

Year @ $50.00 
F -1 Number One Black 

Albums @ $25.00 
F -2 Top Ten Black Albums 

@ $25.00 
F -3 Top Black Albums Of The 

Year @ $25.00 
F -3 Individual yearly lists 

from 
(please list book code num 
ber) for 

(please list year(s)desired.) 

Check or money order is 
enclosed in the amount of: 

$((Sorr , no C.O.D. or billing.) 

Name 

Company 

Address 

City, State. Zip 
Overseas air mail rates available 
upon request. 

All sales are final. 
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RO AUDIO/VIDEO 

Audiotape Firms Fear Profit Slide 
Bulk Suppliers Face Demanding Market 

BY EARL PAIGE 

LOS ANGELES Bulk audiotape 
manufacturers are facing a dilem- 
ma: how can they supply duplica- 
tors with an increasingly superior 
product while still maintaining 
even moderate profit margins? 

The tape makers say they re- 
peatedly are asked to produce 
lengthier and higher -quality pan- 
cakes, but that pricing has far 
from kept up with demands for 
quality. 

"If we were in the automobile 
business, we would be selling fully 
loaded cars for $2,000," says Terry 
O'Kelly, national sales manager of 
BASF. 

"For years, it was possible to 
buy tape offshore and at real 
cheap prices. Even quality product 

Gold On The Moon. Roger Daltrey 
was honored with an Ampex Golden 
Reel award for his album "Under A 
Raging Moon," which was recorded 
and mastered exclusively on Ampex 
Grand Master 456 audiotape. Daltrey 
is shown in front of Odyssey 
Recording Studios in London, which 
also received an award. Other 
recipients were producer Alan 
Shacklock; engineers Will Gosling, 
Mark Wallis, and Roger Dobson; and 
RAK Studios in London. 

was cheap, too," O'Kelly says. 
"But lately, quality has improved 
but the price is remaining low." 
The result is an intensely competi- 
tive market, where no one is able 
to achieve strong profits. 

According to O'Kelly and others 
in the industry, current prices for 
music -quality pancakes range 
from 4.5 to 5 cents for 100 feet. 

On all fronts, audiotape bulk 
suppliers are feeling the push 
from their customers to provide 
ever higher quality product, ac- 
cording to Edward Khoury, presi- 
dent of Capitol Magnetics. 

The consumer, already accus- 
tomed to better quality cassettes, 
is now being romanced by compact 
disk, stereo television, and soon, 
digital audiotape (DAT). 

While high- output, low -noise 
bulk tape (HOLN) "was the work- 
horse of the '70s," and premium 
ferric like Capitol's GS -1 has taken 
over to some extent in the '80s, the 
future "is cobalt and possibly met- 

'It's like 
selling fully 
loaded cars 
for $2,000' 

al," says Khoury, cautious about 
coming on too strong on metal's 
behalf. 

At a time when bulk suppliers 
are investing more in technologi- 
cal improvement of their product, 
they also are being asked to do 
more for their customers beyond 
simply supplying the product. 

At Sunkyong, general manager 
Seung Whan Park points to a tech- 
nical center the vendor has in- 
stalled at its Southern California 
headquarters. 

"It was very difficult for many 
of our smaller duplicator custom- 
ers to determine and establish var- 
ious bias settings," he says. "We 
can replicate their needs here in 
the center." The facility encom- 
passes 1,500 square feet and is 
equipped with Electro Sound and 
Gauss duplicators, a King 790 
loader, and other hardware. 

Sunkyong is continually battling 
several other front -running manu- 
facturers, such as BASF, Capitol 
Magnetics, and Agfa -Gevaert. To 
attract and hold his customers, 
Park says his firm is always look- 
ing for ways to get closer to the 
marketplace. 

Sunkyong has just opened a Chi- 
cago distribution branch;. the firm 
opened a branch in New Jersey 
only a year ago. 

The exact size of the pancake 
market is difficult to gauge. Park 
places the worldwide market at 16 
million pancakes or $100 million - 
50% of it U.S. O'Kelly estimates 
the U.S. market at $52 million; 
Khoury says worldwide volume is 
$120 million -$150 million. 

Henry Brief, executive director 
of the International Tape /Disc 
Assn., says the group is studying a 
revision of its statistical method- 
ology to better track pancake vol- 

urne. The issue was among the 
subjects discussed at the associa- 
tion's recent Hilton Head conven- 
tion. 

Currently, ITA identifies the au- 
diocassette sales volume as $287 
million in 1985, up 6.9% from $268 
million in 1984. 

"ITA's sales statistics include 
all U.S. sales of audio- and video- 
cassettes- consumer retail, indus- 
trial, and bulk," says Brief. Bulk 
sales are defined as multiple quan- 
tities of loaded blank cassettes 
without labels, boxes, or sleeves 
that are sold to industrial, govern- 
mental, or institutional customers 
to be used for in- cassette duplica- 
tion. Those figures do not include 
tape sold in pancake form to blank 
tape loaders or to audio and video 
duplicators, says Brief. 

Audio bulk suppliers and their 
duplicator customers are also talk- 
ing more about improving overall 
cassette quality. This year a con- 
ference on the subject is scheduled 
for May 4 -7 at the Biltmore in Los 
Angeles. The concept of a cassette 
quality seminar was initiated by 
Electro Sound but has now been 
taken over by ITA. 

The increasing emphasis on 
quality sound, certainly the impe- 
tus provided by onrushing DAT 
technology, continues to propel 
the duplicating tape industry, ac- 
cording to Khoury. 

Like other duplicator suppliers, 
Capitol is proceeding carefully 
with its newest generation tape, 
GS -1, the ferric cobalt formula- 
tion. Khoury says the company has 
been test marketing it for the past 
two -three months "to make sure it 
meets the duplicator needs in all 
aspects." 

Khoury is quick to emphasize 
that "metal has been around for 
some time. You will recall tape re- 
corders in the '70s had settings for 
chrome and metal." 

As far as metal tape, it is possi- 
ble that technology may find the 
duplicating field leapfrogging 
over metal particle, should the new 
metal- evaporated formulations 
prove viable. 

"Metal particle is one notch 
above chrome and cobalt. We will 
have to see if it has a place because 
technology is changing so fast," 
Khoury says. 

Khoury, O'Kelly, and others 
also stress other manufacturer 
concerns outside the research and 
production of tape itself. 

Says O'Kelly: "The problem is 
not so much with tape stock but 
with maintenance and trying to 
find out how to make a good C -0. 
Even then, it's a confusing situa- 
tion, because the [labels] under- 
stand the consumer has to have 
the proper head alignment for ev- 
erything to work out." 

How soon new metal formula- 
tions will become more important 
in tape duplicating depends upon 
technological advances that must 
occur in the duplicating equipment 
itself, says O'Kelly. 

"The high -speed duplicators 
really can't use metal tape. The 
heads are incapable of putting that 

(Continued on page 63) 

Spoken Word Product is 
The Good Ward In Bulk 

LOS ANGELES For many tape 
manufacturers, one upbeat aspect 
of bulk growth is the burgeoning 
of the spoken word cassette. 

For more than a year, the pre- 
recorded industry has seen strong 
sales of cassette books and titles 
such as "Tales Of Lake Wobe- 
gon," a four -cassette $40 package 
that racked up a tally of 300,000 

units. 
"Spoken word is growing very 

fast. It may be 50% of the total 
market in the U.S.," says Sun - 
kyong general manager Seung 
Whan Park, though he notes the 
lower price for tape intended for 
spoken word use -around 3.5 
cents per 100 feet for Sunkyong's 
SH 60/90 pancakes. 

New York City 
Career 
Opportunities 
Mitsubishi Pro Audio Group is a leading supplier of 
professional audio equipment and systems, offering the 
most extensive product range of any manufacturer. In four 
short years, we have become the #1 supplier of digital 
audio recorders, and we are on our way to leadership in 

the console market. We are expanding our New York 
City Regional Office and we need a few good, success - 
oriented individuals to form our New York City team: 

Regional Sales Manager 
We require at least 5 years of direct -to -end user sales 
experience in the entertainment electronics capital 
equipment area. Technical experience in and knowledge 
of the sound recording market essential. Must be a self - 
starting, organized individual to take full charge of the 
Northeast sales operations. 

Service Engineer 
We require at least 2 years of service /maintenance 
experience from studio facility or manufacturer. Will train 
the successful candidate in the latest pro audio 
equipment technology including digital audio recorders. 
Must have technical education, with the desire to eagerly 
support and serve our many customers in the Northeast. 

Secretary /Receptionist 
We require a people oriented person with pleasant 
telephone voice and experience in general secretarial 
work to organize our NYC office and support our sales and 
service efforts in general. Interesting and varied work. 

We offer excellent fringe benefits and compensation 
package, and opportunity for career growth. Please 
send your resume and salary history in confidence to: 

Director U.S. Sales 

Mt MITSUBISHI PRO AUDIO GROUP 
Digital Entertainment Corporation 
225 Parkside Drive, San Fernando, CA91340 
Telephone (818) 898 -2341 
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Sound Investment 
A weekly column spotlighting 
equipment -related news in the 
audio and video production, post - 
production, and duplication in- 
dustries. 

SWEETER SOUNDS: Houston's 
50- year -old Sugar Hill Studios has 
been given a new candy coating, 
with the addition of a new digital 
sound production studio, a fully 
equipped rehearsal hall, and a com- 
pletely remodeled main control 
room and recording studio. The fa- 
cility has also just become the new 
home of MagneSonic Engineering 
Co., an electronic design and devel- 
opment firm headed by Sugar Hill's 
chief maintenance engineer Rod 
Thibault. Some of the Hill's past cli- 
entele include George Jones, the 
Big Bopper, Freddy Fender, and 
Lightnin' Hopkins. The main room 
now boasts a 32 -input Auditronics 
501 console; an Otani MTR -90 24- 
track deck; and a pair of MCI 16- 
track recorders. 

BIG IN EUROPE: Cetec Gauss, 
manufacturer of professional audio- 
cassette duplication equipment, re- 

,+f C ;,. 

re- 

&411F40" 

%!y 
CASSETTE DUPLICATION 

RECORD PRESSING 
MASTERING PLATING 
COLOR SEPARATIONS 

PRINTING TYPESETTING 

QCQ 
o CUSTOM PRESSING* 

2832 SPRINGROVE AVENUE 
CINCINNATI, OHIO 45225 

(513) 681-8400 

ports a strong increase in its inter- 
national sales, with seven European 
music companies purchasing Gauss 
Series 2400 duplicating systems. 
The systems are capable of duplicat- 
ing on metal- particle tapes as well 
as ferric and chromium oxide, says 
Jim Williams, vice president and 
general manager of Gauss. The 
2400 is also able to operate at bin 
speeds of up to 480 i.p.s., with 
slaves operating at up to 240 i.p.s. 

GRINDING OUT THE HITS: Los 
Angeles -based Music Grinder has 
upgraded to 48- track, with its acqui- 
sition of a new Studer A800 MK III 
24 -track deck. Other new toys in- 
clude a Massenberg equalizer, an 
AMS RMX -16 digital reverb, Ya- 
maha SPX -90 and REV -7 digital 
processors, and more outboard 
gear. 

BETTER- SOUNDING MOVIES: 
Digital. Magnetics in Hollywood is 
specializing in producing digital au- 
dio soundtracks for home video re- 
leases. The facility has already com- 
pleted digital tracks for "E.T.," 
"The Color Purple," and "Polter- 
geist." According to owner /produc- 
er Bruce Botnick, the process has 
gotten easier by using Sony's BVH- 

2830 videotape recorder, which is 
equipped with built -in digital audio 
recording capability. Until recently, 
Botnick says, producing a digital 
audio soundtrack for a movie re- 
quired recording two master tapes, 
one for video and one for audio, and 
then hoping they were correctly 
synchronized for duplication or 
broadcasting. Botnick used the 
BVH -2830 for the digital master to 
"Howard The Duck," set for release 
by MCA Home Video in the spring. 

Mike Fitzgerald, technical direc- 
tor for MCA, says his firm is the 
first home video company to use 
digital audio throughout the entire 
mastering process. "It's not any 
more expensive to work with digi- 
tal, and with the Sony, we no longer 
have to operate a double system for 
digital duplication," says Fitzger- 
ald. 

OMEGA STUDIOS, Rockville, 
Md., has added some new gear, in- 
cluding an Auditronics 24 x 16 con- 
sole; two Technics SLP -1200 CD 
players; two Yamaha SPX -90s; a 
Kurzweil 250 with all four sound 
blocks; and a new half -inch eight - 
track recorder. 

Edited by STEVEN DUPLER 

Audio Track 
NEW YORK 

CHUCK BERRY and Keith Rich- 
ards were in at Giant Sound work- 
ing on the "Hail, Hail, Rock And 
Roll" movie soundtrack. Mike 
Frondelli and Don Wershba were 
at the desk, assisted by Jeff Cox. 

The Cover Girls were in at 
Shakedown Studios to work on 

Reps 
Wanted. 

SKC America is now interview- 
ing representative companies 
in selected territories for its line 
of quality 1/2" bulk and pancake 
video products. Please submit 
resume or contact Ed Havens, 
National Sales Manager at 
(800) 526 -2717 

SKC America, Inc., 
201 Route 17 North, 
Rutherford, NJ 07070 

62 

their Fever /Sutra debut. Among 
the producers involved with the 
project are Paul Gervis, Andy Pan- 
da Tripoli, and the Rainy Davis/ 
Pete Warner duo. The project is 
slated for a May release. 

Ex- Blondie member Jimmy Des - 
tri was in at Media Sound Studios 
producing ex -Billy Idol keyboardist 
Judi Dozier. Tim Hatfield was at 
the knobs. 

LOS ANGELES 

DIANNE SCHUUR was in at 
A &M's Recording Studios' studio 
A working with the Count Basie 
Orchestra, directed by Frank Fos- 
ter. The GRP digital recording was 
produced by Beverly Hills -based En 
Pointe Productions' Jeffrey Weber. 
Borrowed from Hollywood's Ocean 
Way Studios, Alan Sides was at the 
desk. GRP's co- president, Larry 
Rosen, served as executive produc- 
er. 

I.R.S. act Wall Of Voodoo re- 
cently completed its fourth album, 
"Happy Planet," at Hit City West. 
Richard Mazda produced the proj- 
ect, scheduled for an April 20 re- 
lease. Peter Kelsey was at the con- 
trols. 

Voodoo's label mates the Truth 
were in Hollywood's Dustbowl 
working on their second album for 
I.R.S. Producer /engineer Dennis 
Herring (Timbuk 3) was brought in 
on the project. 

NASHVILLE 

DAVID FOSTER WAS IN at Six- 
teenth Avenue Sound producing 
"Don't Ask The Reason Why" with 
Tim DuBois and Scott Hendricks. 
The single, penned by Foster and 

(Continued on page 64) 

Digital Duck. The Sony BVH -2630 VTR, with digital audio capability built in, was 
used by Digital Magnetics of Hollywood to create the master soundtrack to 
"Howard The Duck" for MCA Home Video. Shown, from left, are Mike Fitzgerald 
of MCA and Digital Magnetics' Bruce Botnick. 

Studer Bows New CD Deck 
Has Several Design Innovations 

NEW YORK Studer Revox Amer- 
ica, maker of one of the most wide- 
ly used professional compact disk 
decks on the market, will unveil 
the successor to the 2- year -old ma- 
chine at the upcoming National 
Assn. of Broadcasters meet in Dal- 
las, March 28 -April 1. 

According to Thomas Mintner, 
Studer vice president and general 
manager, the new A727 sports a 
number of design innovations, 
many of which were requested by 
broadcasters who had been using 
the A725 at their radio stations. 

"The machine reflects nearly 
two years of feedback from the 
field," says Mintner. "We looked 
at what broadcasters needed in 
real -world situations, and we made 
sure our engineers designed new 
features accordingly." 

These include a new rack- mount- 
able design, rather than the table- 
top configuration of the earlier 

model. In addition, the A727 is said 
to offer faster cueing time; special 
functions to check cued cuts with a 
single keystroke; and a new selflu- 
minescent display designed for 
darkened control rooms. 

The A727 is said to sound better 
as well. It features newly devel- 
oped LSI chips, oversampling, and 
digital filters as well as dual D -A 
converters. The error correction 
circuitry has been upgraded to 
provide better performance on 
dirty or damaged disks, Minton 
says. 

For specialized production appli- 
cations, the new machine has digi- 
tal output ports for audio, CD -I, 
and CD -ROM. Varispeed operation 
is also possible, via the use of an 
external clock reference. Suggest- 
ed retail price of the unit is about 
$2,000, Mintner says. 

STEVE DUPLER 

Recording Studios For Amateurs 

Discovered At The Mall? 
NEW YORK Hey, wanna go down 
to the mall for some overdubs? Cen- 
ter Stage, a nationwide chain of re- 
tail-center -based recording studios, 
is hoping that would -be pop stars 
will answer yes. 

Center Stage Recording Studios, 
an operation billing itself as a "con- 
sumer recording studio" chain, has 
come up with a hi -tech twist on the 
old penny arcade "recording 
booths" found years ago on board- 
walks and in amusement parks. 

The firm offers what it says are 
high-quality, multitrack recording 
services for amateurs, allowing 
them to sing lead parts over back- 
ground tracks to any of 180 popular 
songs in different genres. 

"You should never underesti- 
mate how well people think they 

can sing," says Rick Goldberg, the 
30- year -old president of the chain, 
which has similar operations in Tex- 
as, Louisan, Arizona, and Missou- 
ri. The business was started in 
Houston last year. 

Price is a big factor in drawing 
business to Center Stage, says 
Goldberg. Customers pay $9.95 to 
record a song, and are given a cas- 
sette of the finished product. 

Goldberg employs studio musi- 
cians to record the backing tracks 
to the songs in a 24-track facility. 
All rights to the tunes have been 
cleared with the Harry Fox Agen- 
cy, and Goldberg says the three 
most popular tracks on his list have 
lately been "The Greatest Love Of 
All," "Twist And Shout," and 
"Walk Like An Egyptian." 
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Sunkyong offers absolute quality and 
consistency in our duplicating tape... 
shipment to shipment, batch to batch, reel 
to reel... and we back up this claim every 
time we deliver our product. 

THE WORLD'S FASTEST GROWING TAPE COMPANY 

Sunkyong is a verticaNy integratad 
company. We make every component of 
our tape... polyester film, oxide coatings, 
binder ..even the oil used to make the 
polyes`er comes from our refir'eres which 
are supplied from Sunkyong's own oil 
fie.ds.. and we exert the strictest standards 
in every step of the manufacturing process 
fram raw materials through firished 
product 

ou3Y }y control c9ntinues at the 
Technical Center in Carson, Calif 
through ongoing research and 
we strive to keep our products 
for Nat of the latest techn 

Quality Control... We Have The Control... We Deliver The Quality 

Sunkyorg Audio Tape Division, 17106 S. Avalon Blvd., Carson, CA 90746 (800) 237 -8372 (80O) 331 -5729 ( >r 
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Behind Every Synclavier° 
There's a Success Story 

Profile: Nile Rodgers 
Arranger, songwriter and guitarist Nile Rodgers is one of the most sought -after producers in the 
music industry today. In demand by such top artists as David Bowie, Madonna, Duran Duran, 
Sheena Easton, Jeff Beck, Diana Ross and Mick Jagger, his influence is redefining the sound of 
the 80's. Part of that sound is utilizing only the finest technology available to give him :he speed 
of operation, reliability, fidelity and creative control that are the Nile Rodgers trademark. He 
remarks on why his Synclavier is at the heart of this production technique. 
'As a producer, the Synclavier is a must for me in the studio . It isn't just a piece of eéuipment I 

sometimes use. It's mandatory; just as important as the speakers, micro- 
phones and console. And since the Synclavier is the most advanced system 
in the world, it gives me a creative edge that lets me concentrate on the 
artistic side of making records." 

/r/4 
New England Digital White River lct.. Vermont. 802/295 -5800 NY: 212/971 -4510 LA: 213/651 -4016 

Authorized Distributors - Atlanta: 404/351 -5955 Nashville: 615/327 -4343 Seattle: 206/623 -7860 London: 202 -4366 Tokyo: 341 -4660 Toronto: 416/868 -0528 
Synclavier is a registered trademark of New England Digital Corporation 

AUDIO TRACK 
(Continued from page 62) 

DuBois and performed by Restless 
Heart, will be featured in Univer- 
sal's new Michael J. Fox film, "The 
Secret Of My Success." Scott Hen- 
dricks and Jeff Balding engi- 
neered, and Jeanne Kinney and 
Dave Parker assisted. Also in, Ro- 
sanne Cash was working with pro- 
ducer Rodney Crowell on a new 
project for CBS. Those at the con- 
sole included Steve Marcantonio, 
Donovan Cowart, and Jeanne Kin- 
ney. Lastly, EMI America country 
artist Tom Wopat was in to finish 
his new album's final mix. Producer 
Jerry Crutchfield brought Hen- 
dricks in to engineer. 

OTHER CITIES 

FORMER KING CRIMSON mem- 
ber Adrian Belew was in Lake Ge- 
neva, Wis., working at Royal Re- 
corders with his current band, the 
Bears. The group was toiling away 
at its debut album for I.R.S.' new 
subsidiary, Primitive Man. Titled 
"The Bears," the album is the la- 
bel's first release. It will be out in 
early May. Belew produced, and 
Rich Denhart engineered. 

Eddy Clearwater's group was in 
at Seattle's London Bridge Studios 
to record a version of the standard 
"Johnny B. Good" for a Japanese 
TV network's cigarette commercial. 
New York City's Cherry Lane staff- 
er John Hill produced the spot. Su- 
pervising engineer was Peter B. 
Lewis. Operations engineer was Pe- 
ter Barnes. 

Boston -based Mata Hari (former- 
ly Lizzy Borden & the Axes) was in 
at Dreamland Recording in Wood- 
stock, N.Y., working on four cuts. 
Also there, Wendell Anderson was 
in finishing up five tunes for his up- 
coming album. Nickel & Dime Pro- 
ductions' Kim Nicholas was in to 
produce. For both projects, Dave 
Cook was at the controls and Har- 
vey Sorgen assisted. 

In Dearborn Heights, Mich., new 
act Caruso, nominated by the Na- 
tional Assn. of Colleges as contem- 
porary artist of 1986, was in at Stu- 
dio A working on an EP with pro- 
ducer /engineer Eric Morgeson. 
Also there, heavy metal rockers 
Tommy Boyd were in to lay rhythm 
tracks for their debut album. John 
Jaszcz produced and engineered. 
Peter Prout was assisting. 

Musical tracks for "the Zschau 
Flip- Flop," nominated recently as 
spot of the year by the American 
Assn. of Political Consultants, were 
recorded in Philadelphia's Modern 
Audio Productions. Created for 
Alan Cranston's senatorial cam- 
paign and written by MAP staffer 
Jack Ebbert, the five tunes parody 
a "greatest- hits" TV commercial. 
According to WMMR Philadelphia 
DJ John DeBella, the spot is one of 
Frank Zappa's favorites. 

Material for the Audio Track col- 
umn should be sent to Nadine 
Reis, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

Unsigned bands now 
have a shot at vid 

exposure at colleges 
... see page 49 
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AUDIOTAPE PROFITS 
(Continued from page 61) 

kind of flux on the tape. There is 
one metal tape with very low coer- 
civity that might work but there 
could still be problems with print 
through and dynamic range. 
Chrome is better," O'Kelly says, 
indentifying a "Type IV" metal 
tape as the likely frontrunner. 

BASF is currently emphasizing 
two tapes, the Chrome Extra and 
the 920 chrome mastering tape. 
The latter offers two advantages, 
says O'Kelly. "It allows more 
passes without losing at the high 
end, and secondly, it allows more 
head room. This means that if 
you're running at 70 microseconds 
you can change equalization by 
changing the master without all 
the down time of changing the 
slaves." 

Aside from the basic advan- 
tages, the 920 has a better dynam- 
ic range, too, he says. "If you're 
running at 33/4 ips at 10 kHz, it's 
13 dB better than ferric. Another 
way of stating it is that 920 offers 
the same dynamic range as ferric 
mastered at 71/2 ips." 

BASF's Chrome Extra seems 
more modestly upgraded. It has a 
1 dB increase in MOL (maximum 
noise level). Still, O'Kelly says he 
is aware of how retailers might 
well be underwhelmed. 

"They're wanting to hear some- 
thing is better by 100 dB, but that 
kind of thinking results from all 
the 'puffery' we constantly see. In 
terms of the chemistry and tech- 
nology, 1 dB is a huge improve- 
ment." 

Further, Chrome Extra claims 
O'Kelly enjoys a 1 dB advantage in 
noise reduction and print- through 
"so it is a total 2 dB better across 
the board." 

One further trend O'Kelly sees 
is the increasing lengths in pan- 
cakes. The Chrome Extra is avail- 
able in 8,200 -foot and 10,800 -foot 
lengths, the latter for C -90. The 
920 is available in 2,500 -foot 
lengths. 

As for DAT, O'Kelly sees dupli- 
cation in the near future only in 
real time. "It will have to be a met- 
al tape, though likely a coated met- 
al tape." 

On the possibility of using metal 
evaporated tapes, the problems 
may be the production and the 
cost, O'Kelly says. High -speed 
DAT will eventually occur but 
"the problem will be getting the 
flux high enough, using a high - 
bias tape, perhaps." 

DO YOU HAVE YOUR 
OWN COPY OF 
BILLBOARD'S 1987 
INTERNATIONAL 
BUYER'S GUIDE? 
S60 (Includes postage and handling). 

Add appropriate sales tax in NY. 
NJ. CA. TN. MA and VA. 

Call TOLL -FREE 
800- 223 -7524 
(In New York State: 212 764-7579) J 
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Bullets.Targets. 
And Dynamic Range. 

A choice of ammunition. 
If you're aiming at the premium 
ferric or voice categories, BASF 
provides a tape for your best shot. 
BASF LHD delivers high output 
levels with minimum distortion or 
noise for the best ferric reproduc- 
tion. And LNS is a voice grade tape 
so good it qualifies even for non- 
critical music. 

DYNAMIC RANGE is the spread between maximum output Level (MOL) and noise (tape hiss). It is a 

major criterion of tape quality because it shows the true capacity for music. Tapes with high output and 
high levels of tape hiss are really no better than low output tapes with low noise. It's the difference be- 
tween output and noise that matters. 

Take your best shot. 
Everyone's looking for a bullet -a 
hit that shoots to the top of the 
charts. Because bullets mean 
sales and airplay. And bullets 
make stars of everyone 
involved. 

But talent and hard 
work alone won't get 
you that bullet. Because '\ 

in the end, you're only 
going to sound as good on 
cassette as the tape you use. 
So reach for the best tape you 
can lay your hands on. 

Reach for the stars. 
Reach for BASF Chrome. It's the 
tape that sets the standard. The 
tape that gave the pre- recorded 
cassette its badge of high fidelity. 
Because of its unique magnetic 
properties and complete freedom 
from the physical deformities that 

plague other magnetic 
particles, only 

BASF 
Chrome can 
offer both 

crystalline 
high 

frequencies and an astoundingly low 
level of tape hiss -with no compro- 
mise between the two. For a differ- 

_ ence you can hear immediately. 

Shots heard 
'round the world. 
Nothing brings out 
the clarity, the 
power, the subtlety 
of musical talent like 

BASF Chrome. And 
that BASF Chrome 

difference is why as 
many as 40% of the top 

10 pop albums have had cassette 
releases on BASF Chrome. 

Chrome on the range. 
The chart shows the dynamic capa- 
bility of tapes at critical frequencies 
in the musical spectrum. Dynamic 
range is the room available for mu- 
sic between the limits of tape dis- 
tortion and hiss. The more room 
the better. And over the full musical 
range, BASF Chrome is obviously - 
and audibly- superior to even the 
most highly acclaimed alternatives. 
BASF Chrome tape comes closest 
to the original studio master. 

So give it your best shot. Dial 
1- 800 -225 -4350 (East and South) or 
1 -800- 225 -3326 (Midwest or West). 
BASF has a bullet with your name 
on it. 

C 1986 BASF Corporation Information Systems, Bedford. MA BASF 
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by Is Horowitz 

SWITCHING ALLEGIANCE: Recorder virtuoso Mi- 
chala Petri, with Philips Records for the past five 
years, has been signed to an exclusive contract by 
RCA Red Seal. Her first recording under the deal will 
take place in London this July. The work is Vivaldi's 
"Four Seasons "; the orchestra is the Guildhall String 
Ensemble. 

Red Seal chief Michael Emmerson expects that Pe- 
tri's recorded repertoire will now reach far beyond the 
baroque, for which she is best -known. "Our aim is to 
mirror on record her concert life," where she often 
plays contemporary works, he says. Such composers 
as Luciano Berio and Malcolm Arnold have written 
works specifically for her; some of these will surely 
find their way to disk. 

The Petri deal is exclusive and long -term, says Em- 
merson. She is his second signing since he took over 
the Red Seal helm last year (pianist Barry Douglas 
was the first). Negotiations with other artists are in 
their final stages, says Emmerson, with additional 
signings expected shortly. 

Meanwhile, at Philips, there remain a few new Petri 
albums still awaiting release. Due out soon is a Tele- 
mann set, with the St. Paul Orchestra conducted by 
Pinchas Zukerman as supporting artists. In all, there 
are more than 10 Petri albums in the Philips catalog. 

Among the promotional devices to support the new 
Philips recording of the Shostakovich Fifth Sympho- 
ny, recorded by Semyon Bychkov and the Berlin 
Symphony Orchestra, is a taped interview by air per- 
sonality Nancy Shear with Bychkov and the compos- 
er's son, Maxim Shostakovich. Tapes of the 33 -min- 
ute interview are available to radio stations upon re- 
quest. 

Philips chief Nancy Zannini says that Bernard 
Haitink's new Mahler cycle with the Berlin Philhar- 
monic tees off next month with a recording of the 
First Symphony. The conductor, of course, is still oc- 
cupied with another major recorded cycle. He's about 
halfway through a Beethoven symphony series with 
the Concertgebouw. 

BACKTRACKING ON CD: "Candide," which won a 
Grammy for New World Records as the best opera re- 
cording of the year, was the label's first album to ap- 
pear as a compact disk. Now there are about 10 CDs 
bearing the New World imprint on the market, with 
lots more to come. 

Like other companies, New World has begun to is- 
sue CDs simultaneously (or practically so) with other 
configurations on most new product. But it is also dig- 
ging back into its catalog to refurbish older titles in 

Michala Petri leaves Philips 
for deal with RCA Red Seal 

the CD format. Two such packages will be released in 
May, the highly regarded Peter Lieberson Piano Con- 
certo, featuring Peter Serkin and the Boston Sympho- 
ny led by Seiji Ozawa, and a George Crumb /William 
Schuman disk by the New York Philharmonic under 
the direction of Zubin Mehta. 

Beginning in October, New World will issue two 
groups of 10 catalog CDs a year, says marketing di- 
rector Arthur Moorhead. The Spoleto Festival record- 
ing of Samuel Barber's "Antony & Cleopatra" is in the 
first batch, along with titles by Charles Martin Loeff- 
ler, John Alden Carpenter, Daniel Gregory Mason, 
Quincy Porter, Henry Hadley, and Charles Tomlinson 
Griffes. 

Among new recording projects for New World is a 
Ned Rorem String Symphony, to be played by the At- 
lanta Symphony under Robert Shaw, with a coupling 
still to be determined. And just a week ago, the label 
recorded William Bolcom's Symphony No. 4 with 
Leonard Slatkin and the St. Louis Symphony. 

10,41 

GRASS 
ROME 

by Linda Moleski 

VEGAS RECORDS is making moves with "The Un- 
beatable Dream," a 12 -inch that features NBA All - 
Star and Houston Rocket center Akeem "The 
Dream" Olajuwon. Performed by rappers Hurt 'Em 
Bad, the release is being sponsored by Etonic Shoes 
and is tied in with a special nationwide promotion. 

According to label spokesman George Luster, the 
company will be giving away a complimentary copy of 
the single with every purchase of Etonic basketball 
shoes. The promotion is planned for the spring season 
and reportedly will be supported by advertising spots 
on MTV, "Friday Night Videos," and "Saturday Night 
Live" as well as radio. 

Not new to the game, Luster says he wrote a similar 
song for NBA player Spud Webb months ago. "It was 
test- marketed and the response was great," he says. 
"At that point, the owner of Etonic approached me 
and wanted one done for Akeem." 

Initial orders for the record were 20,000 units, and 
it's generating airplay and /or club play in such cities 
as San Francisco, Miami, Houston, and Washington, 
D.C. An accompanying music video is in the works. 

Vegas Records is distributed by Macola and can be 
reached at 2241 N. Jones, Suite 4, Las Vegas, Nev. 
89108; 702 -646 -1303. 

SEEDS & SPROUTS: Enigma is starting up a dance 
label, which will be headed by Stacey Q producer 
John St. James. Word is that the logo will start off in 
the Los Angeles and Miami markets and will be inde- 
pendently distributed. The first 12 -inch is slated for re- 
lease next month ... Frontier is heating up college 
playlists with "Moonhead," the new album by Thin 

White Rope. The group is gearing up for national tour 
dates to support the release. Contrary to past reports, 
E *IE *I *O is still on the label's roster. It seems that 
talks with Epic didn't pan out ... Jump Street is re- 
leasing two 12- inches, "Code Of Love" by Debbe & 
the Code and "Take My Love" by Russ Brown. The 
former was produced by System member David 
Frank, who co -wrote the song with noted session man 
Paul Pesco. "Take My Love" is the follow -up to 
Brown's 1986 hit, "Gotta Find A Way." The New 
York -based logo is currently sliding up the club and 
12 -inch charts with Lola's "Wax The Van" ... Man 
Records of Fremont, Calif., has released its first al- 
bum, "On The Run" by Jon Gibson. The singer /song- 
writer is best known as a gospel artist, but this project 

Vegas Records 12 -inch 
features Akeem Olajuwon 

contains tracks geared toward the dance market - 
particularly "Ain't It Pretty," which is currently being 
serviced to urban and top 40 outlets. According to la- 
bel spokesman Joseph Sims, the album is licensed to 
Frontline Records for the Christian market, while 
Man is handling it in the secular market ... Profile 
has just shipped Wendy O. Williams' latest release, 
"Maggots: The Record (Ninth Anniversary Album Of 
The Plasmatics)." The record was licensed from the 
rocker's WOW label ... Dunhill continues its series 
of CD oldies compilations with four more titles, "Toga 
Rock," "Beach Classics," "Back Seat Jams," and 
"Beachbeat Shaggin'." The logo is tying in radio give- 
aways at various stations to promote the releases ... 
Jem's Howard Wuelfing tells us that Crossfire 
Choir's debut album is off to a healthy start. The pro- 
ject was produced by Steve Lillywhite, whose credits 
include the Rolling Stones. Other activities for the 
New Jersey -based company include "After Words," 
the solo debut from Human Switchboard front man 
Bob Pfeifer (on Passport), and "Earthworks," a jazz 
album by drummer Bill Bruford (on EG). 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 22 

* * No. i * * 
HOROWITZ IN MOSCOW DG 419.499 (CD) 20 weeks at No. One 

VLADIMIR HOROWITZ 

2 2 32 
HOROWITZ: THE STUDIO RECORDINGS DG 419 -217 (CD) 

VLADIMIR HOROWITZ 

3 3 34 
KATHLEEN BATTLE SINGS MOZART ANGEL D5 -38297 (CD) 

KATHLEEN BATTLE 

4 4 58 HOROWITZ: THE LAST ROMANTIC DG 419 -045 (co) 
VLADIMIR HOROWITZ 

5 7 54 
PLEASURES OF THEIR COMPANY ANGEL DS -37351 (CO) 

KATHLEEN BATTLE, CHRISTOPHER PARKENING 

6 6 16 
TCHAIKOVSKY: PIANO CONCERTO NO. 1 RCA 5708 -RC (CD) 

BARRY DOUGLAS 

7 5 26 
DVORAK: CELLO CONCERTO CBS IM -42206 (co) 

YO -Y0 MA 

8 NEW P CARNAVAL CBS IM -42137 (CD) 

WYNTON MARSALIS 

9 8 20 
VIENNA, CITY OF MY DREAMS ANGEL DS -38280 (CD) 

PLACIDO DOMINGO 

lo 9 124 
AMADEUS SOUNDTRACK FANTASY WAM -1791 (CD) 

NEVILLE MARRINER 

11 11 12 
SALZBURG RECITAL DG 415 -361 (CD) 

KATHLEEN BATTLE 

12 10 42 
ROMANCES FOR SAXOPHONE ces M -42122 (CO) 

BRANFORD MARSALIS 

13 13 22 HOLST: THE PLANETS TELARC 10133 (CD) 

ROYAL PHILHARMONIC ORCHESTRA 

14 16 40 
THE KRONOS QUARTET NONESUCH 79111 (CD) 

THE KRONOS QUARTET 

15 14 30 
ANNIVERSARY LONDON 417362 (CD) 

LUCIANO PAVAROTTI 

16 18 6 
VERDI: LA FORZA DEL DESTINO ANGEL DSC -3995 

DOMINGO, FRENI (MUTI) 

17 17 10 
REICH: SEXTET /SIX MARIMBAS NONESUCH 79138 (CD) 

STEVE REICH 

18 20 4 
BEETHOVEN: PIANO CONCERTOS 1 & 2 CBs IM -42177 (CD) 

MURRAY PERAHIA 

19 19 18 
BERNSTEIN BY BOSTON PHILIPS 416360 (CD) 

BOSTON POPS (WILLIAMS) 

20 12 24 VERDI: OTELLO ANGEL D5B -3993 (CD) 

PLACIDO DOMINGO 

21 21 4 
BACH: ENGLISH SUITES 2 & 3 oG 415 -480 (co) 

IVO POGORELICH 

22 15 10 
COPLAND: SYMPHONY NO. 3 DG 419 -170 (CD) 

NEW YORK PHILHARMONIC (BERNSTEIN) 

23 NEW TCHAIKOVSKY /SIBELIUS: VIOLIN CONCERTOS PHILIPS 416 -821 (co) 
VIKTORIA MULLOVA 

24 24 24 BERNSTEIN: CANDIDE NEW WORLD NW 340/341 (CD) 

NEW YORK CITY OPERA (MAUCERI) 

25 22 20 
BEETHOVEN: SYMPHONY NO. 3 L'OISEAU LYRE 417 -235 (CD) 

ACADEMY OF ANCIENT MUSIC (HOGWOOD) 

TOP CROSSOVER ALBUMS TM 

1 1 18 

* * No.1 * * 
STRATAS SINGS WEILL NONESUCH 79131 (CD) 4 weeks at No. One 

TERESA STRATAS 

2 5 4 
IN IRELAND RCA 5798 -RC (CD) 

JAMES GALWAY & THE CHIEFTAINS 

3 2 24 
RODGERS & HAMMERSTEIN: SOUTH PACIFIC ces sM -4zzo5 (co) 

TE KANAWA, CARRERAS 

4 4 28 
OPERA SAUVAGE POLYDOR 829 -663 

VANGELIS 

5 3 32 
DOWN TO THE MOON CBS FM -42255 (CD) 

ANDREAS VOLLENWEIDER 

6 6 8 
ROUND -UP TELARC 80141 (CD) 

CINCINNATI POPS (KUNZEL) 

7 NEyno, BOLLING: SUITE FOR FLUTE & JAZZ VOL. 2 CBS FM -42018 (CD) 

JEAN -PIERRE RAMPAL, CLAUDE BOLLING 

8 8 32 
BEGIN SWEET WORLD RCA AML1 -7124 (CD) 

RICHARD STOLTZMAN 

9 9 32 
BACHBUSTERS TELARC 10123 (CD) 

DON DORSEY 

10 7 32 
SONGS FROM LIQUID DAYS CBS FM -39564 (CD) 

PHILIP GLASS 

11 10 26 
SWING, SWING, SWING PHILIPS 412 -626 (CD) 

BOSTON POPS (WILLIAMS) 

12 12 22 
PERSONA CBS BFM -42120 (CD) 

LIONA BOYD 

13 NEWIP ANDREW LLOYD WEBBER: VARIATIONS PHILIPS 420 -342 (CD) 

JULIAN LLOYD WEBBER 

14 14 10 
BACH MEETS THE BEATLES PRO ARTE 211 (CD) 

JOHN BAYLESS 

15 13 32 
LERNSTEIN: WEST SIDE STORY oG 415 -253 (CD) 

TE KANAWA, CARRERAS (BERNSTEIN) 

CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 

500,000 units. RIAA certification for sales of 1 million units. 
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Major Video Makes Major Splash 
Key Factors: 2nd Offering, Reverse Split 

BY EARL PAIGE 

LOS ANGELES National Enter- 
tainment Corp., leading franchiser 
and operator of 64 Major Video 
specialty stores around the coun- 
try, is in the midst of a vigorous 
expansion. 

Key factors include a name 
change, secondary public offering, 
and a reverse 25-for -one split, ac- 
cording to Hank Cartright, presi- 
dent. The Las Vegas -based firm 
officially changed to Major Video 
Corp. (NASDAQ /MAJV) March 
12. The previous over -the -counter 
symbol was NEMT. 

Cartright, on a national tour vis- 
iting financial analysts, says he is 
unable to comment on the second- 
ary offering beyond its announce- 
ment. 

The obvious strategy of the 
name change and split is to grab 
the attention of the market mak- 
ers. "The big firms don't trade in 
penny stocks that much," says 
Cartright. "The reverse split will 
mean that instead of 75 million 
shares, we'll have 3 million -and 
come out around 61/4." 

Analysts, most of whom are just 
becoming aware of Major, say 
they agree with the strategy. 

At Cantor -Fitzgerald, analyst 
Stan Trilling puts the 75 million 
shares in perspective. "With that 
number of shares, there's no way 

on God's green earth I would get 
involved. But I like what I have 
seen. After a stock splits, it usual- 
ly goes down. I would buy it if 
went below 5, because they could 
be earning 20-25 cents on the type 

`We're opening a 
store every five 

days, with a larger 
percentage of 

company- owned' 

of growth they're talking about." 
At 75 million shares, says Trill- 

ing, Major has a market evaluation 
of about $19 million on $7 million 
revenues for the past nine quar- 
ters, "or around 21/2 times reve- 
nues. By contrast, Wherehouse 
Entertainment is about 1' /2 times 
revenues." 

According to David Butterworth 
of Wedbush Securities, "It will put 
their earnings at between 15 -20 
cents for the year, if all the num- 
bers [Cartright] talks about are 
there." 

Overall, Butterworth says he 
has not had the opportunity to 
thoroughly study Major Video. He 
says he is impressed with Cart- 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 

PAINE WEBBER RESEARCH, 1285 Ave. of the Americas 
New York, N.Y. 10019, (212) 713 -2000 

company 

Saler 
1000's 

Close 

3/9 
Close 

3/16 Change 
NEW YORK STOCK EXCHANGE 

CBS Inc. 211.1 160 152'/, -7%, 
Cannon Group 563.6 8V, 
Capital Cities Communications 174.2 327'4 331'/, +4'/4 
Coca Cola 5815.2 45%, 46'/, +1 
Walt Disney 1808 61'/, 58'/, -3 
Eastman Kodak 5251.9 76%, 75'/, -'/. 
Gulf & Western 687 80'/4 80'/, ,/ 
Handleman 217.2 27% 26%, '/ 
MCA Inc. 1808.8 46'/, 48%. +2 
MGM /UA 197.3 12'/ 13'/, +'/ 
Musicland 57.7 22'/, 22%, 
Orion Pictures Corp. 770.9 181/2 18 
Sony Corp. 375.1 21% 21'/, +'/ 
TDK 55.2 48'/4 48%, +'/ 
Taft Broadcasting 268.6 154 152'/, -1'/, 
Vestron Inc. 127.8 6V, 6V, +'/ 
Viacom 1156.1 51'4 51V, +14 

Warner Communications Inc. 1442.8 31'/, 30%, '/. 
Westinghouse 2392.5 64'4 62'/, -1% 

AMERICAN STOCK EXCHANGE 
Commtron 17.4 7% 7% 
Electrosound Group, Inc. 115.1 13'/, 13%, 
Lorimar/Telepictures 1168.7 21'/, 19'/4 -1% 
New World Pictures 204.3 12% 12 '/. 
Price Communications 143 11V, 11 _v. 
Prism Entertainment 14.9 6'/, 6% +'/ 
Turner Broadcasting System 60.5 19 22 +3 
Unite) Video 13.2 9'/, 9V, +'/. 
Wherehouse Entertainment 315.5 12'/. 13 +/ 

company 
OVER THE COUNTER 

Crary Eddie 
Dick Clark Productions 

OP= 

8'/, 
7'/, 

Mar. 16 

Close 

8 
7 

Champ 

-4 

Josephson Intl. 14'/, 14'/4 
LIN Broadcasting 69 V, 681/2 -1 
Lieberman Enterprises 18%, 18'4 'I, 
Mainte Communications Group 12% 11% 'I, 
Recoton Corporation 8V, 9 +'/4 
Reeves Communications 11'/, 111/2 -% 
Satellite Music Network Inc. 6'/, 6'/, 'I, 
Scripps Howard Broadcasting 80 83'/, +31/2 
Shorewood Packaging 17% 17% 
Sound Warehouse 13%, 13%4 _14 

Specs Music 8V, 8'/, _14 

Trans World Music Corp. 27'/, 27% !/. 
Tri-Star Pictures 12% 12% -V, 
Wall To Wall Sound & Video Inc. 4'/, 41/2 +' /, 
Westwood One 38% 38'/, 

right's background in franchising. 
"He was point man [with Pizza 
Hut], and his responsibility was 
opening new areas. The one ques- 
tion I have is about the rental 
price. At $3 for three days, it's still 
$1 a day. His turns are about the 
industry average, so it will be in- 
teresting to see how his margins 
work out." 

Cartright expects the split to 
have the same catapulting effect 
for earnings that it will have on 
stock price. Recently reported net 
income at $364,595 for nine months 
ending Jan. 31, computes to about 
22 cents a share, he claims. 

Of late, public video retail firms 
have been showing healthy 
enough gross revenues "but no 
earnings," says Cartright, claim- 
ing that the near future basically 
looks good for video specialty 
chains that are positioned strategi- 
cally. 

The same nine -month report 
identifies a hefty 142% increase in 
revenues, from $2.95 million to 
$7.15 million for the same period 
last year. Net income was up 48 %. 

Of the $7.15 million, Cartright 
estimates 30% derives from fran- 
chisee purchase fees and subse- 
quent royalty payments. 

While Cartright acknowledges 
Major has been trading at a multi- 
ple significantly below similar 
companies, he sees home video 
specialty retailing continuing bull- 
ish for the firm, due primarily to 
its relatively complex franchising 
strategy. 

Major stakes out choice regions 
for its own company stores, giant - 
size 5,000- square- foot -and -up out- 
lets stocking more than 10,000 ti- 
tles. One company store in Las Ve- 
gas measures 6,000 square feet 
and carries 11,000 tapes. 

According to Cartright, Major's 
immediate game plan calls for add- 
ing nine more stores in the "next 
six to seven weeks, two company - 
owned. We're opening at a pace of 
a store every five days." Cartright 
anticipates a total of 125 stores by 
the end of the year and "stepping 
up the percentage from 18% com- 
pany- owned to around 25 %." 

With 11 of its 64 stores company - 
owned, Major likes to share prom- 
ising markets with franchisee de- 
velopers or subfranchisers, says 
Cartright. 

Major Video offers franchises at 
an initial fee of $12,500 per loca- 
tion. Royalty is 3% of all gross 
sales, payable monthly; 4% after 
24 months. 

However, because Major Video 
stresses the so- called superstore 
concept, total investment can run 
$175,500 -$325,000, "depending on 
the size of the store, including be- 
tween $110,000- $220,000 for prere- 
corded video," according to Ma- 
jor's present 10K. 

As for subfranchisers, Cartright 
indicates they are screened care- 
fully. "We awarded one recently 
only because the company had $20 
million to invest," he says. 

newsline... 

LASERYIDEO'S NEW CHEMISTRY: Japanese chemical company Dainippon 
Ink is set to purchase more than one -half million shares of the Quixote 
Corp. (NASDAQ /QUIX) as part of a new research and development 
agreement with compact disk fabricator LaserVideo, a division of Qui- 
xote. The 526,315 shares of Quixote common stock represent 6.7% of 
Quixote's outstanding shares. Purchase price is $10 million, or $19 per 
share. Dainippon has been developing a Direct -Read -After -Write 
(DRAW) optical disk and an erasable optical disk. LaserVideo chair- 
man James H. DeVries says the joint project will enable LaserVideo to 
"create the broadest product line of any single company, domestic or 
foreign, in the optical disk business." 

DRAWING THE WAGONS IN A CIRCLE: New Jersey -based home entertain- 
ment retailer Crazy Eddie (NASDAQ /CRZY), which has seen its stock 
trade downward in recent weeks, is seeking to bolster investor -confi- 
dence with a letter to stockholders. Primary influences on the stock's 
declining price have been the unexpected departure of company 
founder Eddie Antar- largely credited with developing the company's 
image and market niche -and aggressive marketing and advertising 
campaigns from hardware competitors like Newmark & Lewis. The 
letter to shareholders, signed by executive vice presidents Isaac Kairy 
and Sam and Mitchell Antar, noted that sales had increased 22% in the 
fourth quarter and added that the company is planning to counter en- 
croachment by some of their competitors by moving into the large - 
household- appliance business. The letter concludes with a pledge of 
"substantial growth and solid profitability during the current fiscal 
year." 

Dutch Music Trade Gained 
In '86 With Rise Of CD 
BY WILLEM HOOS 

AMSTERDAM, Netherlands The 
Dutch record industry has posted 
improved results for the third year 
in succession, with gross earnings 
at $271.4 million in 1986, 5.5% ahead 
of the previous year's figure. 

However, sales of all configura- 
tions other than compact disks are 
in decline, and with increasing de- 
pendence on the silver disk, the in- 
dustry fears the consequences of a 
probable fall in CD prices, perhaps 
compounded by the introduction of 
digital audiotape hardware In this 
market. 

Last year CD business grossed 
$70.5 million, 128% up on the 1985 
figure of $31 million. In previous 
years, the CD share of overall in- 
dustry earnings has steadily risen. 
In 1983, it was 1.7 %; in 1984, it rose 
to 5.2%; and in 1985, it jumped to 
12%. CD's percentage last year was 
26 %. By contrast, the vinyl album's 
share of trade revenues fell from 
70% in 1983 to only 46.5% last year. 

Taking vinyl albums and singles 
together, some 2.4 million fewer 
units were sold last year than in 
1985, while unit sales of CDs grew 
over the same period from 1.4 mil- 
lion (1985) to 3.2 million (1986), out- 
stripping even the most optimistic 
industry forecasts. 

But although CD has proved to be 
a powerful stimulant to the indus- 
try here -reversing the fall in reve- 
nues experienced between 1979- 
1983 and generating substantial 
growth thereafter -Rob Edwards, 
deputy managing director of trade 
body NVPI, warns that the Dutch 
record business could soon face a 
crisis. 

He forecasts a drastic dip in CD 
prices in the near future and notes 
that teen -agers here, who once ac- 

counted for more than 50% of total 
sound -carrier earnings, are appar- 
ently losing interest in buying rec- 
ords. 

This age group, he goes on, is the 
one most interested in home copy- 
ing of prerecorded music, and with 
DAT recorders expected to be 
launched on the Dutch market next 
fall, protection for the CD has be- 
come a matter of urgency. 

LP sales last year totaled 13.6 mil- 
lion units, worth $126.2 million, com- 
pared with 15.7 million units, worth 
$145.2 million, in 1985. Sales of 7- 
inch and 12 -inch singles together 
amounted to 11.9 million, worth 
$39.5 million, compared with 12.2 
million, worth $38.1 million, in the 
previous year. 

The results for vinyl carriers are 
broadly consistent with those 
emerging from other markets 
worldwide. However, NVPI, which 
publishes the results, says it is puz- 
zled by the unexpectedly sharp de- 
cline last year of prerecorded cas- 
sette sales, which dropped from 
1985's figure of 5.5 million to only 
4.8 million, with a corresponding 
18% decline in revenues from $42.9 
million (1985) to $35.2 million (1986). 

Since 1982, the cassette sector 
had shown steady growth here, 
largely as a result of the launch of 
Walkman -type players, with sales 
value rising from $28.6 million in 
1982 to $31.9 million in 1983 and 
$35.7 million in 1984. 

NVPI reports that of total annual 
earnings last year, $181.4 million, or 
nearly 67 %, came from international 
pop repertoire, $43.8 million, or 
16.1 %, from national pop repertoire, 
and $29.5 million, or 10.9 %, from 
classical product, with other genres 
accounting for $16.7 million, or 6 %. 
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INTERNATIONAL 

Exclusive With Cecchi Gori 

RCA Inks Soundtrack Deal 
MILAN, Italy RCA Publishing 
here has inked a deal with Italian 
movie company Cecchi Gori/Silver 
Film to produce its soundtracks on 
an exclusive basis. 

Says film producer Vittorio Cec- 
chi Gori: "Too often soundtracks 
are just background music and do 
not inspire composers to give of 
their best. What we expect from 
this deal is to get exciting music. 
A good soundtrack can contribute 
a great deal to a movie's overseas 
success, particularly in the Ameri- 

can marketplace." 
RCA Publishing group director 

Mario Cantini says: "For our part, 
we're especially happy to have set 
up a deal with one of Italy's top 
movie producers. We feel that, 
thanks to the opening up of new 
avenues of film exploitation on 
broadcast television and home vid- 
eo, the cinema is again becoming a 
very important medium for good 
music promotion and the launch of 
new musical talent." 

Germans Falco, Nena Are Exceptions 

lt's A Hard Break In U.S. 
BY WOLFGANG SPAHR 

COLOGNE, West Germany State- 
side success for German- speaking 
artists is still in the nature of a 
fluke, despite the chart inroads 
made in recent years by such acts as 
Falco and Nena, according to Hel- 
mut Fest, deputy managing director 
of EMI -Electrola here. 

Fest, who spent three years with 
Capitol in Los Angeles during its 
most successful period, says he is 
aware of the dangerous illusions of 
artists who hope to conquer the U.S. 
market. 

Entry into the American charts is 
almost always a freak episode, he 

Indonesia Eyes 

Berne Rules 
KUALA LUMPUR, Malaysia Indo- 
nesia has made overtures to rejoin 
the Berne Convention, from which it 
withdrew in 1958, government offi- 
cials here have confirmed. The 
move follows criticism by a number 
of industrialized countries, includ- 
ing the U.S., of Indonesia's inade- 
quate protection of intellectual 
property rights. 

Speaking at a seminar organized 
jointly by the government and the 
World Intellectual Property Organi- 
zation (WIPO), cabinet secretary H. 
Murdiono welcomed proposals that 
Indonesia institute substantial pen- 
alties to deter copyright violation 
and consider joining international 
copyright conventions. 

Murdiono, who chairs a govern- 
ment task force on intellectual prop- 
erty protection, would not elaborate 
on the approaches made. However, 
he accepted the view of the U.S. am- 
bassador here, who said: "Indonesia 
should adopt internationally recog- 
nized copyright laws in order to en- 
courage new foreign investment in 
high technology." 

The recommendations made at 
the seminar, which dealt particular- 
ly with computer software protec- 
tion, would be valuable in drafting 
new legislation, Murdiono said, add- 
ing, "If we can do that, investment 
will follow." 

Foreign investment in Indonesia 
has fallen for three years. 

CHRISTIE LEO 

says. "For a few weeks they live on 
the clouds of success, but then reali- 
ty and frustration strike again. So 
far, it has not been possible to es- 
tablish a German album artist in the 
U.S. on a permanent basis." 

Now Fest has adopted a strategy 
reminiscent of "Miami Vice" and 
"Top Gun" in a bid to break down 
the barriers. The new movie "Za- 
bou" uses music from both interna- 
tional and German artists signed to 
EMI, among them Joe Cocker, Tina 
Turner, Freddie Mercury, Robbie 
Nevil, Klaus Lage, Wolf Mahn, Pur- 
ple Schulz, and Anne Haigis. 

The first single from the album, 
"Now That You're Gone," written 
by Lage and performed by Cocker, 
is already on the charts here, and 
other singles will follow. The sound- 
track album will be released 
throughout Europe and in the U.S. 

"There is a unique opportunity 
for German artists to present them- 
selves to an international audi- 
ence," says Fest, who hopes that 
the good will and participation of 
Cocker, Turner, and the other major 
acts involved will open doors for his 
German talent roster. 

Without such a project, Lage, 
Mahn, Haigis, and the other nation- 
al artists would have few opportuni- 
ties to be heard beyond their own 
national frontiers. Fest says: "I re- 
gret that local acts don't get enough 
chance to present themselves. Even 
the television stations don't have 
enough attractive concepts, though 
probably the German record indus- 
try should make a point of putting 
forward ideas for music programs 
to the stations." 

IFPI: Tape Levies Don't Hurt Sales 
Cites Examples Of Sweden, Finland 

LONDON Sales of blank tape do 
not necessarily suffer when private 
copying royalties are introduced, ac- 
cording to new figures released by 
trade body IFPI. 

Citing the examples of Sweden 
and Finland, where tape levies came 
into force in 1982 and 1984, respec- 
tively, IFPI takes issue with the 
claims commonly made by tape 
manufacturers' lobbies that such 
markets will experience falling vol- 
umes and increased smuggling. 

In Sweden, says IFPI, sales of 
both audio and video blank tapes 
were higher in 1985, at 14 million 
and 2.2 million, respectively, than in 

the prelevy year of 1981, when they 
were 12.3 million and 1.9 million. 
During 1982, sales grew conspicu- 
ously, to 15 million and 3.5 million, 
respectively, but IFPI ascribes this 
to stockpiling by consumers before 
the introduction of new legislation. 

Finland experienced a similar 
bulge in blank tape imports shortly 
before imposition of a tape royalty 
in July 1984, but within a year, says 
IFPI local director Arto Alaspaa, 
the blank tape market had returned 
to its normal size, with no increase 
in retail prices. 

"The import statistics on blank 
audio- and videotapes show quite 

clearly that the fears of the tape in- 
dustry in our country and elsewhere 
of rapidly declining sales and rapid- 
ly growing smuggling were unreal- 
istic," Alaspaa says. 

IFPI's report follows the recent 
claim by Gaston Borgoltz, head of 
BASF France, that Sweden's expe- 
rience showed that the French tape 
levy in force since January 1986 
would cause a 10% fall in blank tape 
sales. The French audio royalty is 
40 cents for a C90 cassette, com- 
pared to 29 cents in Finland and 19 
cents in Sweden, however. 

Europe Takes The Continent By Storm; 
Other Rock Acts May Follow In Its Path 
BY NICK ROBERTSHAW 

LONDON Swedish rock band Eu- 
rope is living up to its name, with a 
string of No. 1 chart spots and plati- 
num sales awards stretching across 
the continent from Norway to Por- 
tugal. The CBS /Epic act's "The Fi- 
nal Countdown" album has sold 
around 2 million units worldwide, 
and a single of the same name has 
sold more than that in Europe alone. 

The album has topped charts in 
six European markets (Sweden, Fin- 
land, Spain, Italy, Switzerland, and 
Greece), and the single has hit No. l 
in eight (U.K., Italy, Spain, Portu- 
gal, Austria, Switzerland, Sweden, 
and Finland). Sales awards to date 
are one double platinum, five plati- 
num, one double gold, and three 
gold for the album, and four plati- 
num and five gold for the single. 

"It's hard to remember any act 
picking up so much metal in such a 
short time," says Paul Burger, CBS 
International director of European 
marketing and sales. "When it hap- 
pened it really happened quickly, 
and there's more to come. The al- 
bum has a lot of legs left, and while 
we're already on a third single, 
'Carey,' in North European terri- 
tories, we're still working the sec- 
ond, 'Rock The Night,' in some mar- 
kets and are only on 'Final Count- 
down' in others." 

The five -piece band came to CBS 
via manager Thomas Erdtman, a 
former company staffer, and was 
initially bracketed as hard rock. A 

first CBS /Epic album, "The Wings 
Of Tomorrow," sold well in its 
genre but did not cross over. Hear- 
ing the first rough tracks of "The 
Final Countdown," however, the 
company conceived a different 
strategy. 

Says Burger: "We realized imme- 
diately there was major crossover 
potential, and our concern became 
to position the band so as not to lose 
its roots but to make it much more 
acceptable to a wider audience." 

The album and single were re- 
leased in May, but early reaction 
was still that it was hard rock and 
did not fit radio formats. CBS of- 
fered the title track as a signature 
tune to key shows in various mar- 
kets but met the same response. 

Aware that the albums were 
strong in the stores, CBS kept its 
sales teams pushing hard through 
the midsummer lull and gave the 
band top priority for a renewed ef- 
fort in the fall. "We were convinced 
it was a great album and deter- 
mined not to lose it," says Burger. 
"We felt when the public heard it 
they would agree. It was just a 
question of getting the first few 
cracks on radio, and the switch- 
boards would start going." 

Stressing that Europe is not a 
hard rock outfit but a band playing 
pop with a hard edge and helped by 
a live video that Burger describes as 
"one of the best of 1986, if not 
ever," CBS began to secure the air- 
play it needed, initially in France 
and West Germany. "Once that hap- 

pened," says Burger, "we were on 
our way." 

A promotional tour was set up, 
highlighted with an Oct. 14 show- 
case in Munich. "The band wanted 
to do it in Stockholm, but we felt it 
would be more convincing in a neu- 
tral market, to emphasize their in- 
ternational appeal. We invited 200 
key media people from all around 
Europe, and sold 1,000 tickets local- 
ly. It was the first time they had 
played outside Scandinavia and Ja- 
pan. We knew they were a great live 
act, but few people had had the op- 
portunity to hear them play." 

By that time, the single had al- 
ready reached No. 1 in four mar- 
kets, including West Germany it- 
self, and thereafter success snow- 
balled. Planning went ahead for the 
band's first European tour, cover- 
ing 12 countries in three months. 
Concluded early in March, the trek 
was sold out at every venue. 

Faced with what looked increas- 
ingly like its most successful sign- 
ing from continental Europe, CBS 
began to turn its eyes to other 
world markets, releasing the album 
in Australia, South America, Cana- 
da, and elsewhere. 

"In the U.S.," says Burger, 
"Epic saw what was going on this 
side of the Atlantic and got the al- 
bum into the Top Pop Albums 
chart without a single. Now the 
single is chasing the album into 
the top 10, which to put it mildly is 
not the normal way, especially for 

(Continued on page 71) 

WEA Mounts Thient Hunt In Singapore, Malaysia 
BY CHRISTIE LEO 

SINGAPORE A major talent hunt 
is under way here following a deal 
between WEA Singapore and an un- 
identified multinational corporation, 
which plans to spend $1.5 million on 
music sponsorship. 

According to WEA managing di- 
rector Jimmy Wee, plans call for the 
formation of a new rock group, 
whose packaging, recording, and 
promotion will be closely tied to the 
unnamed sponsor's product. 

The search for potential group 

members will cover both Singapore 
and Malaysia, and Wee expects to 
spend five months sifting audition 
tapes before the lineup is finalized. 
"This kind of opportunity is rare," 
he says, "and we want as many con- 
testants as possible so that the best 
of the crop can be chosen." 

The company is currently work- 
ing through WEA International's 
office in Los Angeles to find an es- 
tablished record producer to work 
with the group, which Wee says 
could be in line for an international 
breakthrough if the project goes ac- 

cording to plan. 
"This is a major coup for us and 

for local artists," he says. "Singa- 
pore has a proven track record for 
English -language recordings in this 
region, and we're certain this 
scheme will enhance our corporate 
image tenfold_" 

Music sponsorship is relatively 
new to Southeast Asia, although 
WEA itself has been involved in at 
least three prior campaigns: Camel 
and Loreal subsidized production of 
two well -received local artist compi- 
lations, and Otard bought into Sin- 

gapore starlet Jacintha's new re- 
cording of Latin re- makes. 

"In the past we sought sponsors 
to offset the high cost of production 
and help us recoup losses from pira- 
cy," says Wee. "It enlivened the 
market for local artists and created 
brand awareness for the sponsors' 
products. In the current project, the 
group's recording will serve as a ve- 
hicle to expose the product through 
advertising, concert appearances, 
merchandising, and promotions. 
We're hopeful it will be the first of 
many such joint ventures." 
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CANADA (Courtesy The Record) As of 3/12/87 i/liSiq., PAN -EUROPEAN CHARTS 3/21/87 ,- SINGLES 
1 1 TOUCH ME SAMANTHA FOX JIVE /RCA HOT 100 SINGLES 
2 3 AT THIS MOMENT BILLY VERA & THE BEATERS RHINO /TREND 1 1 I KNEW YOU WERE WAITING (FOR ME) ARETHA FRANKLIN & 
3 2 C'EST LA VIE ROBBIE NEVIL MANHATTAN /CAPITOL GEORGE MICHAEL EPIC 

4 4 LIVIN' ON A PRAYER BON JOVI MERCURY /POLYGRAM 2 

3 

2 

14 
RUNNING IN THE FAMILY LEVEL 42 POLYDOR /CHAPPELL 

STAND BY ME BEN E KING 5 

6 

5 

6 

THE FINAL COUNTDOWN EUROPE EPIC /CBS 

WALK LIKE AN EGYPTIAN THE BANGLES ces 4 3 

ATLANTIC 

THE RIGHT THING SIMPLY RED WEA /SBK CBS SONGS 

I 
7 

8 

7 

13 
RESPECT YOURSELF BRUCE WILLIS MOTOWN /MCA 

WILL YOU STILL LOVE ME CHICAGO WARNER BROS. /WEA 

5 

6 

4 

5 

HEARTACHE PEPSI & SHIRLIE POLYDOR 

ROCK THE NIGHT EUROPE EPIC 

9 9 BALLERINA GIRL LIONEL RICHIE MOTOWN/MCA 7 6 REET PETITE JACKIE WILSON SMP 

10 12 NOTHING'S GONNA STOP US NOW STARSHIP RCA 8 8 SKIN TRADE DURAN DURAN EMI 

11 11 KEEP YOUR HANDS TO YOURSELF GEORGIA SATELLITES 9 NEW RESPECTABLE MEL & KIM SUPREME 
ELEKTRA /WEA 10 7 SOMETIMES ERASURE MUTE 

12 NEW (YOU GOTTA) FIGHT FOR YOU RIGHT (TO PARTY!) BEASTIE BOYS 
DEF JAM /COLUMBIA 

11 NEW IT DOESN'T HAVE TO BE ERASURE MUTE 

13 8 SHAKE YOU DOWN GREGORY ABBOTT COLUMBIA /CBS 
12 11 ELECTRIC SALSA OFF zrx 

14 17 SOMEWHERE OUT THERE (FROM AN AMERICAN TAIL ") LINDA 13 NEW MANHATTAN SKYLINE A -HA WARNER 

\í\/. 15 NEW 

RONSTADT /JAMES INGRAM MCA 

MONTEGO BAY AMAZULU ISLAND /MCA 

14 
15 

NEW 

10 
DOWN TO EARTH CURIOSITY KILLED THE CAT MERCURY 

C'EST LA VIE ROBBIE NEVIL MANHATTAN 

16 15 LAND OF CONFUSION GENESIS ATLANTIC /WEA 16 NEW EVERYTHING I OWN BOY GEORGE VIRGIN 

17 10 OPEN YOUR HEART MADONNA SIRE /WEA 17 NEW YOU SEXY THING HOT CHOCOLATE EMI 
W 

18 18 BIG TIME PETER GABRIEL GEFFEN /WEA 18 13 CARAVAN OF LOVE THE HOUSEMARTINS GO! DISCS /CHRYSALIS 

19 19 YOU GOT IT ALL JETS MCA 19 NEW SIGN OF THE TIMES PRINCE PAISLEY PARK 

©Copyright 1987, Billboard Publications, Inc. No part of this publication 20 NEW LETS GO! WANG CHUNG GEFFEN /WEA 20 12 YOU KEEP ME HANGIN' ON KIM WILDE MCA 

may be reproduced, stored in any retrieval system, or transmitted, in any ALBUMS HOT 100 ALBUMS 
form or by any means, electronic, mechanical, photocopying, recording, 1 1 BON JOVI SLIPPERY WHEN WET MERCURY /POLYGRAM 1 1 EUROPE THE FINAL COUNTDOWN EPIC 

or otherwise, without the prior written permission of the publisher. 2 2 PAUL SIMON GRACELAND WARNER BROS. /WEA 2 3 PAUL SIMON GRACELAND WARNER 

3 3 BRUCE HORNSBY & THE RANGE THE WAY IT IS RCA 3 2 MADONNA TRUE BLUE SIRE 

4 4 GEORGIA SATELLITES ELEKTRA /WEA 4 4 COMMUNARDS LONDON 

BRITAIN (Courtesy Music Week /Gallup) As of 3/21/87 5 7 BRUCE WILLIS THE RETURN OF BRUNO MOTOWN /MCA 5 7 BON JOVI SLIPPERY WHEN WET VERTIGO 

This Last 6 5 EUROPE THE FINAL COUNTDOWN EPIC /CBS 6 5 A -HA SCOUNDREL DAYS WARNER 

Week Week SINGLES 7 6 MADONNA TRUE BLUE SIRE /WEA 7 8 EURYTHMICS REVENGE RCA 

1 1 EVERYTHING I OWN BOY GEORGE VIRGIN 8 11 GENESIS INVISIBLE TOUCH ATLANTIC /WEA 8 13 TINA TURNER BREAK EVERY RULE CAPITOL 

2 7 RESPECTABLE MEL & KIM SUPREME 9 9 GLASS TIGER THE THIN RED LINE CAPITOL 9 11 GENESIS INVISIBLE TOUCH VIRGIN 

3 3 I GET THE SWEETEST FEELING JACKIE WILSON SMP 10 13 SAMANTHA FOX TOUCH ME JIVE /RCA 10 6 DEEP PURPLE THE HOUSE OF THE BLUE LIGHT POLYDOR 

4 4 THE GREAT PRETENDER FREDDIE MERCURY PARLOPHONE 11 14 BEASTIE BOYS LICENSED TO ILL DEF JAM /COLUMBIA /CBS 11 NEW GARY MOORE WILD FRONTIER to RECORDS /VIRGIN 

5 5 LIVE IT UP (FROM CROCODILE DUNDEE) MENTAL AS ANYTHING 12 10 JENNIFER WARNES FAMOUS BLUE RAINCOAT ATTIC /A &M 12 10 SPANDAU BALLET THROUGH THE BARRICADES CBS 
EPIC 13 8 BANGLES DIFFERENT LIGHT COLUMBIA /CBS 13 12 THE ALAN PARSONS PROJECT GAUDI ARISTA 

6 2 STAND BY ME BEN E KING ATALANTIC 14 16 GREGORY ABBOTT SHAKE YOU DOWN CBS 14 15 DIRE STRAITS BROTHERS IN ARMS VERTIGO 
7 16 WEAK IN THE PRESENCE OF BEAUTY ALISON MOYET CBS 15 15 BILLY VERA & THE BEATERS BY REQUEST RHINO /TREND 15 17 KATE BUSH THE WHOLE STORY EMI 
8 11 MOONLIGHTING AL JARREAU WEA 16 19 THE PRETENDERS GET CLOSE WEA 16 NEW QUEEN LIVE MAGIC EMI 
9 6 WHEN A MAN LOVES A WOMAN PERCY SLEDGE ATLANTIC 17 17 JANET JACKSON CONTROL A&M 17 9 PETER GABRIEL SO VIRGIN 

10 8 CRUSH ON YOU JETS MCA 18 18 PSYCHEDELIC FURS MIDNIGHT TO MIDNIGHT COLUMBIA /CBS 18 NEW STYLE COUNCIL THE COST OF LOVING POLYDOR 
11 31 RESPECT YOURSELF BRUCE WILLIS MOTOWN 19 20 BOSTON THIRD STAGE MCA 19 19 BANGLES DIFFERENT LIGHT CBS 
12 10 RUNNING IN THE FAMILY LEVEL 42 POLYDOR 20 R PETER GABRIEL SO GEFFEN /WEA 20 20 PET SHOP BOYS DISCO PARLOPHONE 
13 9 MALE STRIPPER MAN 2 MAN MEET MAN PARRISH BOLTS 

14 21 FIGHT FOR YOUR RIGHT (TO PARTY) BEASTIE BOYS DEF JAM WEST GERMANY (Courtesy Der Musikmarkt) As of 3/16/87 AUSTRAL A (Courtesy Kent Music Report) As of 3/23/87 
15 
16 

17 
20 

IT DOESN'T HAVE TO BE ERASURE MUTE 

SIGN OF THE TIMES PRINCE PAISLEY PARK SINGLES SINGLES 
17 25 LOVING YOU IS SWEETER THAN EVER NICK KAMEN WEA 1 11 STAY BONNIE BIANCO & PIERRE COSSO KANGAROO /TELDEC 1 1 I KNEW YOU WERE WAITING (FOR ME) ARETHA FRANKLIN & 

18 12 THE RIGHT THING SIMPLY RED WEA 2 1 REALITY RICHARD SANDERSON CARRERE /TELDEC GEORGE MICHAEL EPIC /CBS 

19 24 TONIGHT TONIGHT TONIGHT GENESIS VIRGIN 3 2 CARAVAN OF LOVE HOUSEMARTINS CHRYSALIS /ARIOLA 2 2 YOU KEEP ME HANGING ON KIM WILDE MCA /WEA 

20 13 COMING AROUND AGAIN CARLY SIMON ARISTA 4 4 REET PETITE JACKIE WILSON ZYX /MIKULSKI 3 3 I WANNA WAKE UP WITH YOU BORIS GARDINER POWDERWORKS /RCA 

21 14 MANHATTAN SKYLINE A -HA WARNER BROS 5 8 YOU WANT LOVE MIXED EMOTIONS ELECTROLA /EMI 4 8 THE FINAL COUNTDOWN EUROPE EPIC /CBS 

22 22 FORGOTTEN TOWN CHRISTIANS ISLAND 6 3 ALLES HAT EIN ENDE, NUR DIE WURST HAT ZWEI STEPHAN 5 4 , NLK LIKE AN EGYPTIAN BANGLES LIBERATION /EMI 

23 15 DOWN TO EARTH CURIOSITY KILLED THE CAT MERCURY REMMLER MERCURY /PHONOGRAM /PMV 6 5 PRA 'SURE DOWN JOHN FARNHAM WHEATLEY /RCA 

24 18 SONIC BOOM BOY WESTWORLD RCA 7 5 I KNEW YOU WERE WAITING (FOR ME) ARETHA FRANKLIN & 7 7 BIZAk, ' LOVE TRIANGLE NEW ORDER FACTORY /CBS 

25 32 SEVERINA MISSION MERCURY 
GEORGE MICHAEL EPIC /CBS 8 9 WE GOT). SET OUT OF THIS PLACE THE ANGELS 

`A 

26 38 DON'T NEED A GUN BILLY IDOL CHRYSALIS 
8 NEW STAND BY ME BEN E KING ATLANTIC /WEA MUSHRI, /FESTIVAL 

9 6 ICH LIEBE DICH CLOWNS UND HELDEN TELDEC 9 6 WORD UP CA, "0 MERCURY /POLYGRAM 
27 
28 

27 
33 

HEARTACHE PEPSI & SHIRLIE POLYDOR 

WATCHING THE WILDLIFE FRANKIE GOES TO HOLLYWOOD zTT 
10 7 ELECTRIC SALSA OFF ZYX /MIKULSKI 10 19 DON'T GIVE UP r -TER GABRIEL & KATE BUSH VIRGIN /EMI 

29 
30 

19 
23 

LOVE REMOVAL MACHINE CULT BEGGARS BANQUET 

ROCK THE NIGHT EUROPE EPIC 

11 

12 
13 

12 

HEARTACHE PEPSI & SHIRLIE POLYDOR /DG -PMV 

I COME UNDONE JENNIFER RUSH CBS 

11 
12 

NEW 

16 
C'EST LA VIE ROBBI- NEVIL MANHATTAN /EMI 

WE CONNECT STACE ATALANTIC /WEA 

' 
31 NEW LETS WAIT A WHILE JANET JACKSON A &M 

13 9 MIAMI VICE THEME JAN HAMMER MCA /WEA 13 12 SHAKE YOU DOWN GREG ABBOTT CBS 

32 29 YOU ARE MY WORLD (87) COMMUNARDS LONDON 14 15 RUNNING IN THE FAMILY LEVEL 42 POLYDOR -DG /PMV 14 14 MIRACLE OF LOVE EURYTH RCA 

33 NEW I'D RATHER GO BLIND RUBY TURNER JIVE 15 14 JACK YOUR BODY STEVE 'SILK' HURLEY DJ INTERNATIONAL 15 11 FUNKY TOWN PSEUDO ECHO 

34 26 SKIN TRADE DURAN DURAN EMI 16 10 C'EST LA VIE ROBBIE NEVIL MANHATTAN /EMI 16 13 IS THIS LOVE? ALISON MOYET CBs 

35 28 I KNEW YOU WERE WAITING (FOR ME) GEORGE MICHAEL /ARETHA 17 20 WHAT YOU GET IS WHAT YOU SEE TINA TURNER CAPITOL /EMI 17 10 FRENCH KISSIN' IN THE USA DEBBIE H CHRYSALIS /FESTIVAL 

3RANKLIN EPIC 18 19 LADY OF ICE FANCY METRONOME /PMV 18 NEW WITCH QUEEN THE CHANTOOZIES MUSHRA r ESTIVAL 

36 NEW SEXY GIRL LILLO THOMAS CAPITOL 19 17 YOU'RE THE VOICE JOHN FARNHAM WHEATLEY /RCA 
19 NEW SHE'S THE ONE THE COCKROACHES REGULAR/ VAL 

37 NEW WHAT YOU GET IS WHAT YOU SEE TINA TURNER CAPITOL 20 NEW YOU SEXY THING HOT CHOCOLATE RAK /EMI 20 20 SOMETHING IN MY HOUSE DEAD OR ALIVE EPIC / 
38 NEW IF YOU LET ME STAY TERENCE TRENT D'ARBY ces ALBUMS ALBUMS 
39 30 STAY OUT OF MY LIFE FIVE STAR TENT 1 1 JENNIFER RUSH HEART OVER MIND CBS 

I 1 JOHN FARNHAM WHISPERING JACK WHEATLEY /RCA 

40 35 WILD FRONTIER GARY MOORE io RECORDS 2 2 JOE COCKER DEFINITE DING 
2 2 PAUL SIMON GRACELAND WARNER /WEA 

ALBUMS 3 NEW SOUNDTRACK /BONNIE BIANCO CINDERELLA 87 TELDEC 
3 NEW U2 THE JOSHUA TREE ISLAND /FESTIVAL 

1 NEW U2 THE JOSHUA TREE ISLAND 4 3 PAUL SIMON GRACELAND WARNER /WEA 
4 3 EURYTHMICS REVENGE RCA 

2 NEW SIMPLY RED MEN AND WOMEN ELEKTRA 5 NEW DIE FLIPPERS TRAEUME -LIEBE -SEHNSUCHT DING 
5 4 CROWDED HOUSE CAPITOL /EMI 

3 1 HOT CHOCOLATE THE VERY BEST OF HOT CHOCOLATE EMI 6 7 TINA TURNER BREAK EVERY RULE CAPITOL /EMI 
6 10 BON JOVI SLIPPERY WHEN WET MERCURY / POLYGRAM 

4 2 ORIGINAL SOUNDTRACK THE PHANTOM OF THE OPERA POLYDOR 7 5 SOUNDTRACK MIAMI VICE 2 MCA /WEA 
7 7 BILLY IDOL WHIPLASH SMILE CHRYSALIS /FESTIVAL 

5 23 VARIOUS MOVE CLOSER ces 8 9 DRAFI DEUTSCHER GEMISCHTE GEFUEHLE EMI- ELECTROLA 
8 6 THE ANGELS HOWLING MUSHROOM /FESTIVAL 

6 4 PAUL SIMON GRACELAND WARNER 9 4 DON JOHNSON HEARTBEAT EPIC /CBS 
9 18 THE BANGLES DIFFERENT LIGHT LIBERATION /EMI 

7 3 SMITHS THE WORLD WON'T LISTEN ROUGH TRADE 10 8 STEPHAN REMMLER MERCURY /PHONOGRAM /PMV 
10 8 JOHN WILLIAMSON MALLEE BOY E MUSIC /FESTIVAL 

8 5 SIMPLY RED PICTURE BOOK ELEKTRA 11 6 DEEP PURPLE THE HOUSE OF BLUE LIGHT A &M /DG /PMV 
11 11 SUPERTRAMP THE AUTOBIOGRAPHY OF SUPERTRAMP 

A &M /FESTIVAL 
9 6 FIVE STAR SILK AND STEEL TENT 12 10 SOUNDTRACK LA BOUM 2 CARRERE /TELDEC 12 17 POLICE EVERY BREATH YOU TAKE A &M /FESTIVAL 
10 7 ERIC CLAPTON AUGUST DUCK 13 11 SOUNDTRACK MIAMI VICE 1 MCA /WEA 13 9 RICHARD CLAYDERMAN CONCERTO WEA 
11 9 QUEEN LIVE MAGIC EMI 14 12 BON JOVI SLIPPERY WHEN WET VERTIGO /PHONOGRAM /PMV 14 14 ZZ TOP CLUB WARNER /WEA 
12 12 EUROPE THE FINAL COUNTDOWN EPIC 15 NEW HELLOWEEN KEEPER OF THE SEVEN KEYS PART I MOISE /SPV 15 5 LIONEL RICHIE DANCING ON THE CEILING MOTOWN /RCA 
13 14 COMMUNARDS LONDON 16 13 BARCLAY JAMES HARVEST FACE TO FACE POLYDOR /DG /PMV 16 12 GET CLOSE PRETENDERS REAL /WEA 
14 17 BEN E KING & THE DRIFTERS STAND BY ME (THE ULTIMATE 17 19 STATUS QUO HIT ALBUM POLYSTAR 17 13 HUEY LEWIS & THE NEWS FORE CHRYSALIS /FESTIVAL 

COLLECTION) ATLANTIC 
18 NEW ROBBIE NEVIL MANHATTAN /EMI 18 NEW ROBERT CRAY BAND STRONG PERSUADER MERCURY /POLYGR`I 15 13 DIRE STRAITS BROTHERS IN ARMS VERTIGO 
19 15 THE HOUSEMARTINS LONDON 0' HULL 4 CHRYSALIS /ARIOLA 19 15 ZZ TOP AFTERBURNER WARNER /WEA 16 

17 
8 

10 
GARY MOORE WILD FRONTIER 10 RECORDS 

LUTHER VANDROSS GIVE ME THE REASON EPIC 
20 16 THE ALAN PARSONS PROJECT GAUDI ARISTA /ARIOLA 20 16 KENNY ROGERS DUETS EMI 

18 
19 

18 
21 

VARIOUS IMPRESSIONS K TEL 

PETER GABRIEL SO VIRGIN 
NETHERLANDS (Courtesy Stichting Nederlandse Top 40) As of 3/21/87 ITALY (Courtesy Germano Ruscitto) As of 3/5/86 

20 16 EURYTHMICS REVENGE RCA SINGLES ALBUMS 
21 20 KATE BUSH THE WHOLE STORY EMI 1 5 RESPECTABLE MEL & KIM RCA 1 NEW WHITNEY HOUSTON RCA 

22 19 BANGLES DIFFERENT LIGHT CBS 2 1 I KNEW YOU WERE WAITING (FOR ME) ARETHA FRANKLIN & 2 1 EUROPE THE FINAL COUNTDOWN ces 
23 27 GENESIS INVISIBLE TOUCH VIRGIN 

GEORGE MICHAEL CBS 
3 4 SPANDAU BALLET THROUGH THE BARRICADES ces 

24 22 MADONNA TRUE BLUE SIRE 
3 
4 

3 
2 

RUNNING IN THE FAMILY LEVEL 42 POLYDOR 

HEARTACHE PEPSI & SHIRLIE POLYDOR 4 NEW GIANNI MORANDI LE ITALIANE SONO BELLE CBS 
25 11 JULIAN COPE SAINT JULIAN ISLAND 5 4 THE RIGHT THING SIMPLY RED WEA 5 NEW PAUL SIMON GRACELAND WEA 
26 15 SIOUXSIE & THE BANSHEES THROUGH THE LOOKING GLASS 

WONDERLAND 
6 6 GO SEE THE DOCTOR KOOL MOE DEE CNR /JIVE 6 3 FRANCESCO GUCCINI SIGNORA BOVARY EM! 

27 24 A -HA SCOUNDREL DAYS WARNER 
7 9 SURRENDER SWING OUT SISTER 7 5 MADONNA TRUE BLUE WEA 

28 NEW ICICLE WORKS IF YOU WANT TO DEFEAT YOUR ENEMY BEGGARS 
8 7 REET PETITE JACKIE WILSON BR MUSIC 8 2 FRANCESCO DE GREGORI LA NOSTRA STORIA RCA 

BANQUET 9 NEW STILL LOVING YOU SCORPIONS EMI /BOVEMA 9 8 CLAUDIO BAGLIONI ASSOLO ces 
29 35 BEASTIE BOYS LICENSED TO ILL DEF JAM /CBS 10 NEW EVERYTHING I OWN BOY GEORGE VIRGIN 

10 7 DURAN DURAN NOTORIOUS EMI 
30 32 VARIOUS NOW THAT'S WHAT I CALL MUSIC 8 EMI /VIRGIN ALBUMS 
31 28 BON JOVI SLIPPERY WHEN WET VERTIGO 1 

2 
1 

2 

PAUL SIMON GRACELAND WARNER 

ENGELBERT HUMPERDINCK THE BEST OF ENGELBERT 

11 

12 
6 
11 

LUCID DALLA DALLAMERICARUSO RCA 

MINA SI BUANA PDU /EMI 
32 29 PET SHOP BOYS DISCO PARLOPHONE HUMPERDINCK DINO MUSIC 13 10 ADRIANO CELENTANO I MIEI AMERICANI 2 CGOMM 
33 
34 

34 
25 

ELKIE BROOKS NO MORE THE FOOL LEGEND 

ANITA BAKER RAPTURE ELEKTRA 
3 
4 

3 

8 
SPANDAU BALLET THROUGH THE BARRICADES CBS 

VARIOUS HITS REVIVAL K TEL 
14 NEW THE STYLE COUNCIL THE COST OF LOVING POLYGRAM 

35 31 MICHAEL MCDONALD SWEET FREEDOM WARNER 5 7 VARIOUS POP CLASSICS EVA 
15 12 ANTONELLO VENDITTI SEGRETI RICORDI 

36 33 POLICE EVERY BREATH YOU TAKE -THE SINGLES A &M 6 4 UB40 RAT IN THE KITCHEN VIRGIN 
16 NEW BOB GELDOF DEEP IN THE HEART OF NOWHERE POLYGRAM 

37 40 QUEEN QUEENS GREATEST HITS EMI 7 5 BON JOVI SLIPPERY WHEN WET PHONOGRAM 
17 NEW THE SMITHS THE WORLD WON'T LISTEN CGDMM 

38 26 LIONEL RICHIE DANCING ON THE CEILING MOTOWN 8 NEW SIMPLY RED MEN AND WOMEN WEA 18 14 GIANNA NANNINI PROFUMO RICORDI 

39 30 WHITNEY HOUSTON ARISTA 9 6 THE ALAN PARSONS PROJECT GAUDI ARIOLA 19 16 RICCARDO COCCIANTE QUANDO SI VUOLE BENE VIRGIN /EMI 

40 39 QUEEN A KIND OF MAGIC EMI 10 9 VARIOUS NOW DANCE 2 EVA 20 NEW BANGLES DIFFERENT LIGHTS CBS 
L 
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C NADA 

Composers Meet Press 
Protest 2 -Cent Song Rate 

BY KIRK LaPOINTE 

OTTAWA Many of the country's 
premier songwriters converged on 
the nation's capital March 11 for a 
one -day display of solidarity as an 
11th -hour bid for an end to the 2- 
cents -a -song compulsory mechanical 
reproduction rate. 

Aided by the shadow cabinet com- 
munications critic for the Liberal par- 
ty, MP Sheila Finestone, artists Ran- 
dy Bachman, Burton Cummings, Jim 
Vallance, Eddie Schwartz, and Ian 
Thomas, among others, held a news 
conference with the Canadian Music 
Publishers Assn. (CMPA) and the Ca- 
nadian Mechanical Reproduction 
Rights Agency Ltd. (CMRRA) to 
urge the federal government to abol- 
ish the rate and allow the recording 
industry and composers and publish- 
ers to work out a new deal. 

Since 1924, the rate has remained 
unchanged at 2 cents a song, one for 
the writer and one for the publisher. 

Bachman, a former member of the 
Guess Who and the linchpin of Bach- 
man -Turner Overdrive, said, "I ask 
you, how many of you would like to 
be earning the same paycheck as you 
did in 1924 ?" 

Bachman and Cummings, the prin- 
cipal writers for the Guess Who in 
the late '60s and early '70s, said the 
effect of the world's lowest mechani- 
cal rate is to induce talented writers 
to move abroad or give the game up 
entirely. 

Vallance, songwriting partner of 
Bryan Adams and a writer and pro- 
ducer for Glass Tiger, told reporters 
that it is only the international suc- 
cess that keeps Canadian writers 
alive. It is a shame, he and others 
said, that Canadians can't stay alive 
on domestic mechanical royalties. 

The early day news conference at 
the National Press Theatre attracted 
widespread media attention to a 
cause that has largely been publi- 
cized only in trade publications. Guid- 
ed by CMPA spokesman Mel Shaw 
and CMRRA chief Paul Berry, a "2- 
cents- too-long" campaign in recent 
weeks has raised the profile of the is- 
sue. Certainly, the presence of Fines - 
tone didn't hurt. Just as the Conser- 
vatives three years ago were wel- 
come allies on the copyright issue 

$ecause their ranking in the polls 
made it clear they would form the 
next federal government, a Liberal 
supporter these days is a good thing 
to have. The polls suggest the party 
will return to power after the federal 
election next year or in 1989. 

The news conference featured a 
videotaped cavalcade of Canadian 
songwriting stars, including Adams, 
David Foster, Carroll Baker, Dan 
Hill, and Ray Griff. It prompted 
same -day questioning of the Conser- 
vatives in the House of Commons, 
the first time the issue has reached 
the floor of Parliament. 

It is expected that the Conserva- 
tives will soon unveil their plans to 
amend the 1924 Copyright Act. Aboli- 
tion of the rate is expected to be in- 
cluded in the package, but it is uncer- 
tain if the new law will be presented 
in whole or in two parts. If it were 
presented in two segments, this 
would indicate that the conservatives 
don't believe more than one part 
would pass. The aim of the industry 
is to get the mechanical rate amend- 
ments in the first part of the bill. 

But Communications Minister Flo- 
ra MacDonald would not promise to 
do so in answers to questions March 
11 by Finestone and the New Demo- 
cratic Party's communications critic, 
Lynn McDonald. She merely af- 
firmed the government's commit- 
ment to change the act soon. 

The industry and the writers and 
publishers were close last year to 
agreeing on a new rate after the 
Communications Department had 
urged them to work out a deal. 

However, lawyers for the federal 
Consumer and Corporate Affairs De- 
partment intervened and suggested 
that the negotiations between 
CMRRA, CMPA, and the Canadian 
Recording Industry Assn. (CRIA) in- 
volved price fixing and would be sub- 
ject to prosecution. The industry has 
since asked for an exemption that 
would allow them to strike a deal. If 
given the go- ahead, the recording 
business seems willing to allow the 
rate to move up to about 6 cents a 
song over a period of a few years. 

Interestingly, Finestone said that 
she does not view the industry's ne- 
gotiations as price fixing. 

Maple Briefs 
TORONTO'S NEWEST radio out- 
let, CJEZ -FM, intends to be operat- 
ing by mid -April. The station will 
aim at the 35- to 54- year -old demo- 
graphic with an easy -listening for- 
mat. It is owned by Redmond Com- 
munications and will feature 60% in- 
strumental selections. 

LATEST RUMBLINGS from the 
free trade negotiations between 
Canada and the U.S.: A senior Cana- 
dian source has been quoted as say- 
ing work is being done to eliminate 
all tariffs between the two coun- 
tries within 10-12 years. That would 
mean, among many other things, 
that there would be no import duties 
on recordings, and it could throw a 
real scare into the Canadian record 

manufacturing business. What's 
more, without those tariff barriers, 
some fear that U.S. companies 
would have little incentive to run 
separate operations in Canada. A 
branch -plant operation might be 
more appropriate, they fear. 

PAUL YOUNG'S management re- 
fused to allow official souvenirs to 
be sold at his Feb. 17 Ottawa Civic 
Centre show because the arena's 
surcharge was too steep. And hats 
off to Young for his subtle yet clear 
message to his audience about pro- 
tection from AIDS. 

Information should be sent to 
Kirk LaPointe, 83 Hamilton Ave. 
N., Ottawa, Ontario K1Y1B8. 

INlEßNAT/ONAL 

Charity Version Of `Let It Be' Released 
LONDON Boy George, Mark 
Knopfler, Kim Wilde, Bananarama, 
and the Drifters are among almost 
100 artists featured on a charity ver- 
sion of the Beatles' "Let It Be," re- 
corded here to raise money for vic- 
tims of the recent English Channel 
ferry disaster. 

CBS is manufacturing and distrib- 

uting the single, which will retail at 
around $2.50. Dealers will be asked to 
pass on their margin to a disaster 
fund set up by the national newspa- 
per The Sun, and there are hopes the 
British government may waive the 
value -added tax on the disk. All prof- 
its go to the fund. 

Produced March 14-15 by Pete Wa- 

EUROPE TAKES THE CONTINENT BY STORM 
(Continued from page 69) 

an unknown band." 
Burger sees the band's break- 

through as clear evidence that conti- 
nental Europe can establish itself as 
a major repertoire source alongside 
Britain and the U.S. 

"We feel that national boundaries 
are shrinking in the musical sense," 
he says. "It's less important nowa- 
days where an act physically comes 

from. CBS has also had tremendous 
success with Jennifer Rush, An- 
dreas Vollenweider, and Italy's 
Spagna. There are other examples 
from other labels. 

"We also have a new Swedish 
band called Trance Dance that we 
expect to do well. The talent is there 
all right, and we'll be looking for 
more." 

tertian, the record goes on sale Sun- 
day (22). MichaEl Jackson, owner of 
the Lennon -McCartney copyright, 
gave clearance for the Ferry Aid re- 
cording in a telex to The Sun saying: 
"Go ahead and make a fortune." 

Yoko Ono ar_d Paul McCartney, 
whose original vocal track is incorpo- 
rated in the new version, have also 
su ?ported the project. 

BBC Radio I is broadcasting a 30- 
minute program on the single, pre- 
sented by DJ Smon Bates, and Pan - 
European satellite service Music 
Box /Super Channel is readying a 
documentary special about the Ferry 
Ail project. 

Reportedly, MTV will air a Ferry 
A:d program in the U.S. It is expected 
that up to $1.5 million may be raised 
for victims of tie disaster, in which a 
car ferryboat capsized off the Bel- 
gian coast. The death toll may even - 
ttally exceed 2J0. 

issue date: 
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ad closing: 
april 21 

11 
gettuasy 

attsVis 

cc 
Q 
O 

J 

:010%s 
%$%\0.0% 

Tell the world o music about your 
achievements, inncvations and future 

plans with an ad in this issue! 
for ad details call: ron betist (amsterdam) (31) 20 62 84 83 

design: deborah chusid 

BILLBOARD MARCH 28. 1987 71 
www.americanradiohistory.com

www.americanradiohistory.com


 

EV/EWS 

ALBUMS 
SPOTLIGHT Predicted to hit top 10 
on Billboard's Top Pop Albums 
chart or to earn platinum 
certification 
NEW & NOTEWORTHY Highlights 
new and developing acts worthy of 
attention and other releases of 
special interest 
PICKS New releases predicted to 
hit the top half of the chart in the 
format listed 
RECOMMENDED Other releases 
predicted to chart in the respective 
format; also, other albums of 
superior quality 

All albums commercially available 
in the U.S. are eligible for review 
Send albums for review to: 
Jean Rosenbluth, Billboard 
1515 Broadway 
New York, N.Y. 10086 

and Chris Morris, Billboard 
9107 Wilshire Blvd. 
Beverly Hills, Calif 90210 

Country, gospel albums should go to: 
Ed Morris, Billboard 
14 Music Circle E. 
Nashville, Tenn. 87208 

POP 
PICKS 

THE DEL FUEGOS 

Stand Up 
PRODUCER: Mitchell Froom 
Slash /Warner Bros. 25540 

Rocking Boston combo's third album 
exhibits writing and production polish 
of its predecessors. New tunes owe 
debt to Stax -Volt soul and Tom 
Petty's bluesier side. Petty puts in a 
guest appearance, as do such notables 
as James Burton, Alex Acuna, Merry 
Clayton, and Bobby King. 

BREAKFAST CLUB 
PRODUCERS: Various 
MCA MCA -5821 

Former Madonna backing band takes 
a serious shot at the big time. It is not 
likely to miss, either -this energetic 
dance /pop project boasts such heavy- 
weight producers as Jimmy Iovine 
and Howie Rice as well as an 
impressive list of session recruits, 
including Omar Hakim, Jocelyn 
Brown, and Paul Pesco. MTV's hip - 
clip status for the first single, "Right 
On Track," adds to the group's 
exposure. 

ORIGINAL MOTION PICTURE SOUNDTRACK 

Some Kind Of Wonderful 
PRODUCER: Stephen Hague 
MCA MCA -6200 

Though not everything here works, 
soundtrack to John Hughes' latest 
teen saga was obviously put together 
with care, functioning also as a 
sampler of several relatively unknown 
bands. Most deserving of further 
attention: Ex- Buzzcock Pete Shelley, 
the Apartments, and Flesh For Lulu, 
whose "I Go Crazy" is the album's 
first single. 

RECOMMENDED 

VIGIL 
PRODUCERS: Sam Prager, Vigil 
Chrysalis BFV 41568 

Hard-to-put-a-finger-on synthesis of 
pop psychedelia and a little bit of 
everything else is always intriguing, 
occasionally fascinating. It works 
best, however, when the songwriting 
and the flower power don't reach too 
far, as in "Until The Seasons" and 
"White Magic Spell." Auspicious 
debut is a natural for album rock 
radio. 

STARPOINT 

Sensational 
PRODUCERS: Lionel Job, Preston Glass 
Elektre 60722 

Renee Diggs provides the vocal 
power, leading the Phillips brothers' 
band into a steady, if somewhat 
predictable, groove. "He Wants My 
Body" and "Prove It Tonight" are 
standouts. 

JEFFERSON AIRPLANE 

2400 Fulton Street 
PRODUCERS: Various 
RCA 5724 -1.R 

Class -A reissue collects just about 
everything the connoisseur could 
want by this trend- setting '60s San 
Francisco band. Extensive liner notes 
by former Rolling Stone S.F. observer 
Ben Fong -Torres are another 
commercial plus. (Two-disk CD issue 
contains several additional tracks.) 

FARRENHEIT 
PRODUCER: Keith Olsen 
Warner Bros. 25564 -1 

Punningly named rock trio fronted by 
guitarist /vocalist Charlie Farren and 
bassist David Heit makes promising 
debut. Farren is comfortable in a 
variety of styles; album indicates a 
fiery live soloist. Writing is least of 
band's assets, but group definitely 
shows potential. 

PERCY SLEDGE 

When A Man Loves A Woman -The Ultimate 
Collection 
PRODUCER: None listed 
Atlantic 80212 

Vintage '66 title track is recharting in 
U.K. on the strength of its inclusion 
in a jeans commercial; though there's 
no such propellant here, success of 
Ben E. King's similarly flavored 
"Stand By Me" bodes well. In all, a 
compelling collection of soulfully 
sweet r &b. 

ANTHRAX 

Among The Living 
PRODUCERS: Anthrax & Eddie Kramer 
Megaforce/I$laod 7 90584-1 

Hard'n'heavy thrash -oriented metal 
should delight band's strong 
underground following, which could 
lead to significant retail action and 
chart showing. Mainstream 
commercial appeal is minimal, 
however. 

DENNY FREEMAN 

Blues Cruise 
PRODUCER: Denny Freeman 
Amazing AM 1009 

Austin -based guitar bluesnik Freeman 
shows technical and tonal mastery on 
largely instrumental set. Presence of 
the Fabulous Thunderbirds' Kim 
Wilson, Jimmie Vaughan, and Fran 
Cristina won't hurt sales. Contact: 
P.O. Box 2512, Austin, Texas 78768. 

BLACK 

CHERYL LYNN 

Start Over 
PRODUCERS: Various 
Manhattan ST 53035 

Vocalist Lynn moves to the 
Manhattan imprint with one of her 
strongest offerings to date. Handling 
much of the production herself, Lynn 
scores best in tandem with David 
Paich on "Don't Run Away," which 
should provide the album with its best 
leg -up for airplay. "No Curfew" also 
merits a spin. 

PUBLIC ENEMY 

Yo! Bum Rush The Show 
PRODUCER: Bill Stephney 
Def Jam /Columbia BFC 40658 

Latest blast from Def Jam's hit 
factory is this hard -as -nails crew's 
debut. No-nonsense tough talking is 
the style on view, with rapper Chuck 
D. leading the pack on jive -free R- 
rated tracks. Production is relatively 

NEW AND 
NOTEWORTHY 

JODY WATLEY 
PRODUCERS: Andre Cymone & David Z., Bernard 
Edwards, Patrick Leonard 
MCA -5898 

Bow by former Shalamar chanteuse 
and "Soul Train" danseuse can't miss. 
Watley has it all together: provocative 
looks, an irresistibly kittenish voice, 
an all -star gang of producers, and 
smoking tunes with funk power to 
spare. First single, "Looking For A 
New Love," is already No. 1 on black 
charts and climbing fast at pop; LP is 
deep in hits, with "Still A Thrill," 
"Some Kind Of Lover," "Love 
Injection," and George Michael duet 
"Learn To Say No" looking good to 
go. Probably a platinum future here. 

JIMI HENDRIX EXPERIENCE 

Live At Winterland 
PRODUCER: Alan Douglas, Chip Branton 
Rykodisc RCD 20038 

This startlingly dynamic 1968 live set 
is a CD -only release -and a highly 
persuasive argument for the format. 
More than 70 minutes long, it 
showcases Hendrix at his peak, 
mixing his best -known compositions 
with several rarely captured live. 
Highlights: "Killing Floor" and 
Cream's "Sunshine Of Your Love." 

spare, but messages are hot and from 
the hip. 

RECOMMENDED 

GRANDMASTER FLASH 

Ba -Dop -Boom -Bang 
PRODUCERS: Larry Smith and Grandmaster Flash 
Elektra 60723 

There's plenty of grit and humor here, 
but rap's founding father works on 
his own terms. True to his moralizing 
roots, he shuns the rude attitudes 
made fashionable by hitmakers Run - 
D.M.C. and the Beastie Boys. 

MASON 

Livin' On The Edge 
PRODUCER: Kae Williams Jr. 
Elektra 60472 

Family act featuring three brothers 
proves itself a sure- handed funk 
outfit with ability to cross to more 
mainstream vehicles at will. Strong 
vocal abilities of Tony Mason add 
extra weapon to the arsenal. 

COUNTRY 
PICKS 

CONWAY TWITTY 

Borderline 
PRODUCERS: Jimmy Bowen, Conway Twitty, Dee 
Henry 
MCA MCA -5969 

Twitty marks his return to MCA with 
a collection of widely varied love 
songs, one of the best of which is 
"That's My Job," a son's loving 
tribute to his father. Twitty still 
growls lyrics more convincingly that 
anyone else in country music. 

DAVID ALLAN COE 

A Matter Of Life And Death 
PRODUCER: Billy Sherrill 
Columbia FC 40571 

Coe is even more autobiographical 
than usual in this album, using his 
songs to mourn his father's death and 
to celebrate his daughter's birth. 
While "The Ten Commandments Of 
Love" seems monstrously out of place 
here, the other songs are fine. 

RECOMNENDED 

CHARLY McCLAIN 

Still I Stay 
PRODUCERS: Dennis Morgan, Steve Davis, Wayne 
Massey 
Epic FE 40534 

Fluffy material and a light voice don't 
make for a great album, and there's 
too much of the former in this one. 
But when McClain is paired with solid 
lyrics -as she is in "Don't Touch Me 
There" and the title cut -the results 
are worth listening and relistening to. 

MICHAEL MARTIN MURPHEY 

Americana 
PRODUCERS: Steve Gibson, Jim Ed Norman 
Warner Bros. 25500 

The arrangements and vocals are 
uniformly excellent here; what is 
missing are great songs. Instead of 
strong stories or images or 
memorable phrases, there are fuzzy, 
mood -evoking lyrics. 

JAZZ 
PICKS 

THE TONIGHT SHOW BAND WITH DOC 

SEVERINSEN 

Vol. II 
PRODUCER: Jett Tyzik 
Amherst AMH 3312 

First sortie by Carson's showy band 
of jazz and studio hotshots, still a 
staple on the Top Pop Albums chart, 
picked up a Grammy as best big band 
record of 1986. Look for similarly 
programmed, digitally recorded album 
of standards to duplicate success of 
its predecessor. 

RECOMMENDED 

HILTON RUIZ 

Something Grand 
PRODUCER: Ed Michel 
RCA/Novus 3011 

Pianist's debut on the reactivated 
Novus imprint proves one of the 
finest jazz outings in recent months. 
Muscular band matches hornmen Sam 
Rivers, Steve Turre, and Lew Soloff 
with an outstanding Latin rhythm 
section. Fiery and fluid. 

JAMES BLOOD ULMER 

America -Do You Remember The Love? 
PRODUCERS: Bill Laswell, James Blood Ulmer 
Blue Note BT-85136 

Fans of guitarist Ulmer who've been 
waiting for his Blue Note debut will 
probably find it a disappointment: 
Gone are the scratching, 
unpredictable solo excursions and the 
powerhouse rhythm of Ulmer's 
original trio. Instead, he opts for a 
more rhythmic and controlled date 
that puts his lack of vocal abilities in 
sharp focus. 

ERIC DOLPHY 

Other Aspects 
PRODUCER: Eric Dolphy 
Blue Note BT 85131 

Recently unearthed recordings 
showcase Dolphy's impressionistic, 
avant -garde leanings, including 
dabblings in folk music from India. 
Work is first -rate, especially on 
album's leadoff cut, "Jim Crow." 

CLASSICAL 
REMIMENDED 

21 FAVORITE ARIAS 

Enrico Caruso 
RCA 5911 -2 RC 

A greatest -hits -type package of top 
arias in the digital reconstructions by 
Thomas Stockham that created such a 
stir on LP some years ago. They're 

SPOTLIGHT 

U2 

The Joshua Tree 
PRODUCERS: Daniel Lanois, Brian Eno 
Island 90581 

No change in formula -almost every 
song is a thought -provoking piece of 
rock that slowly builds to a 
crescendo -but here it is carried out 
to near perfection with the help of 
Eno, Lanois, and Steve Lillywhite, 
who mixed three songs. First single, 
"With Or Without You," flew out of 
the box, picking up top 40 adds right 
and left as well as rock play, and the 
album reportedly shipped platinum; 
seven -month world tour and second 
Amnesty International benefit should 
push sales far beyond that. 

SIMPLY RED 

Men And Women 
PRODUCER: Alex Sadkin 
Elektra 60727 

U.K. Band that was one of the 
surprise success stories of 1986 seems 
to have avoided the sophomore jinx; 
its second outing is a fine meld of 
vintage soul and contemporary top 40 
sounds. First single, "The Right 
Thing," is working its way up the Hot 
100 steadily; standout tracks, 
however, are the ballad "Suffer," one 
of two cuts here front man Mick 
Hucknall co-wrote with Motown 
songwriting legend Lamont Dozier, 
and the funky "I Won't Feel Bad." 

even more impressive on CD. It's hard 
to believe that most of these 
performances date back to the first 
decade of this century. 

STRAVINSKY: THE SOLDIER'S TALE 

Christopher Lee, Scottish Chamber Orchestra, 
Friend 
Nimbus NIM 5063 (AMA) 

Much more than a narrator here, Lee 
acts out all the parts in a dramatic 
tour de force as Friend directs an 
animated musical performance. Sound 
is vintage Nimbus. 

GLORY OF ORGAN 

Various Artists 
Denon CO -1260 

Another in the label series sampling 
outstanding organs in various parts of 
Europe. Most impressive remains the 
magnificent 17th-century (updated) 
Schott /Bossart in Switzerland. Music, 
from Buxtehude and Bach to Widor, 
is well -matched to the instruments. 
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VIEWS 

SINGLES 
NEW & NOTEWORTHY Highlights 
new and developing acts worthy of 
attention and other releases of 
special interest 
PICKS Records with the greatest 
chart potential 
RECOMMENDED Records with 
potential for significant chart 
action 

Singles appropriate for 
more than one format are reviewed 
in the category with the broadest 
audience 

All singles commercially available 
in the U.S. are eligible for review 
Send singles for review to: 
Nancy Erlich, Billboard 
1515 Broadway 
New York, N.Y. 10036 

Country singles should be sent to: 
Billboard 
14 Music Circle E. 
Nashville, Tenn. 37203 

POP 

FLEETWOOD MAC Big Love (3:37) 
PRODUCERS: Lindsey Buckingham, Richard Dashut 
WRITER: Lindsey Buckingham 
PUBLISHER: Now Sounds, BMI 
Warner Bros. 7.28398 

Reunited band's first release since 
1982 enters a pop scene eager to 
embrace supergroup comebacks; 
single hops with nervous Buckingham 
rhythms. 

MADONNA La Isla Bonita (3:58) 
PRODUCERS: Madonna, Patrick Leonard 
WRITERS: Madonna, Pat Leonard, Bruce Gaitsch 
PUBLISHERS: WB /Blue Disque /Webo Girl/ 
Edge Of Fluke, ASCAP /Johnny Yuma, BMI 
Sire 7 -28425 (c /o Warner Bros.) 

Fourth release from her quadruple - 
platinum "True Blue" album; Latino- 
pop dance ballad is a fast -rising chart 
hit, even by this artist's standards. 

LIONEL RICHIE Se La (4:29) 
PRODUCERS: Lionel Richie, 
James Anthony Carmichael 
WRITERS: L. Richie, G. Phillinganes 
PUBLISHER: Brockman, ASCAP 
Motown 18831IF 

Reggae à la Richie, complete with 
West Indian accent; singer's vast 
popularity could smooth the way for 
an idiom still exotic to U.S ears. 

CHICAGO 

If She Would Have Been Faithful ... (3:53) 
PRODUCER: David Foster 
WRITERS: Steve Kipner, Randy Goodrum 
PUBLISHERS: April /Stephen A. Kipner/ 
California Phase, ASCAP 
Full Moon /Warner Bros. 7-28424 

Power -ballad megaproduction leaves 
no knob unturned in the build -up of 
emotional drama; record is in its 
second week on the Hot 100. 

GREGG ALLMAN BAND I'm No Angel (3:43) 
PRODUCER: Rodney Mills 
WRITERS: T. Colton, P. Palmer 
PUBLISHER: Unichappell, BMI 
Epic 34-06998 

A No. 1 album rock hit; song dives 
right into the old rolling -boogie sound 
of the Brothers' heyday and, 
amazingly, makes it sparkle like new. 

GEORGIA SATELLITES Battleship Chains (2:55) 
PRODUCER: Jeff Gilman 
WRITER: T. Anderson 
PUBLISHER: Tornata Du Plenti, ASCAP 
Elektra 7-69497 

Sheer rollicking rock'n'roll power 
scores again in this metal- on -the- 
bayou stomp, follow -up to the No. 2 
success of "Keep Your Hands To 
Yourself." 

GARY MORRIS & JENNIFER WARNES 

Simply Meant To Be (4 10) 
PRODUCERS: Peter Bunetta. Rick Chudacofl 

WRITERS: Henry Mancirn, George Merrill, 
Shannon Rubicam 
PUBLISHERS: TSP, ASCAP /Triple Star /Irving/ 
Boy Meets Girl, BMI 
Warner Bros. 7-28388 

AC /rock love theme from the film 
"Blind Date" (starring Bruce Willis); 
likely vehicle to move the two artists 
from country chart to pop airwaves. 

PETER GABRIEL /KATE BUSH 

Don't Give Up (4:44) 
PRODUCERS: Daniel Lanois, Peter Gabriel 
WRITER: Peter Gabriel 
PUBLISHERS: Cliofine /Hidden Pun, BMI 
Gelten 7-28463 (c /o Warner Bros.) 

Pair of revered British stars weaves 
mood of hopeful melancholy, he 
somberly thoughtful, she fragile and 
otherworldly. 

KIM WILDE You Keep Me Hangin' On (4:13) 
PRODUCER: Ricki Wilde 
WRITERS: E. Holland, L. Dozier, B. Holland 
PUBLISHER: Stone Agate, BMI 
MCA 53024 (12 -inch reviewed Feb. 21) 

RECOMIMNDED' 

HOWARD JONES Will You Still Be There? (3:59) 
PRODUCER: Arif Margin 
WRITER: Howard Jones 
PUBLISHER: Howard Jones, PRS /BMI 
Elektra 7-69479 

Slow -surge technoballad. 

SINITTA Feels Like The First Time (3:47) 
PRODUCERS: James 3eorge Hargreaves, 
Mick Parker 
WRITER: J.G. Hargreaves 
PUBLISHER: Sigh 
Omni 7 -99477 (c /o Atlantic) 

British disco-pop; singer reached the 
U.K. top five last summer with the 
ribald "So Macho." 

BILLY VERA & THE BEATERS 

Let You Get Away (3:26) 
PRODUCERS: Peter Bunetta, Rick Chudecott 
WRITER: Billy Vera 
PUBLISHERS: TSP /Vera -Cruz, ASCAP 
Rhino RNOR 74405 

Dance song with half -spoken vocal, 
from the Rhino "Blind Date" 
soundtrack album; band performs the 
tune in the film. Contact: 213 -450 -6323. 

KRAFTWERK The Telephone Call (3:47) 
PRODUCER: Klingklang Produkt 1986 
WRITERS: Hutter, Schneider, Banos 
PUBLISHER: Klingklang, ASCAP 
Warner Bros. 7 -28441 (12 -inch reviewed Mar. 31) 

MARTHA DAVIS We've Never Danced (4:09) 
PRODUCER: Richie Zito 
WRITER: Neil Young 
PUBLISHERS: Silver Fiddle /Marilor, ASCAP 
Elektra 7 -69482 

Motels lead singer in technotorch 
ballad from the soundtrack of "Made 
In Heaven." 

WOODENTOPS Give It lime (3:32) 
PRODUCER: Bob Sergeant 
WRITER: Rolo 
PUBLISHER: Warner Bros., ASCAP 
Columbia 38-06997 

From the U.K. school of arty and /or 
collegiate pop (e.g. Lloyd Cole, 
Smiths, Waterboys). 

MONDO ROCK Primitive Love Rites (4:10) 
PRODUCER: Bill Drescher 
WRITERS: R. Wilson, J.J. Hackett 
PUBLISHERS: Doo Dah /Walsing, BMI 
Columbia 38-06981 

Half- chanted disco-boogie recorded in 
Australia. 

TOY SOLDIER Never My Love (3:27) 
PRODUCER: not listed 
WRITERS: Donald J. 6 Richard P. Addrisi 
PUBLISHER: Warner Tamerlane, BMI 
Yellow Rose YRR 37 -001 

Male trio with notable haircuts offers 
respectful cover of Association oldie. 
Contact: 301- 727 -ROSE. 

BLACK 

ISLEY JASPER ISLEY 

8th Wonder Of The World (4:24) 
PRODUCERS: Isley, Jasper, Isley 
WRITERS: E. Isley, C. Jasper, M. Isley 
PUBLISHER: ASCAP 
CSB Associated ZS4-07018 

From new album "Different 

Drummer "; trio pulls out the stops on 
overdubbed harmonies but keeps 
polyrhythmic dance beat churning. 

RAY, GOODMAN & BROWN 

Celebrate Our Love (4:14) 
PRODUCER: Rahni Song 
WRITER: Rahni Song 
PUBLISHER: Bush Burnin , ASCAP 
EMI America B -8378 

As with "Take It To The Limit," 
former Moments draw on decades of 
history to pair doo-wop innocence with 
sophisticated vocal arrangements. 

SYLVESTER Mutual Attraction (4:07) 
PRODUCERS: Eric Van Tijn, Jochem Fluitsma 
WRITERS: E. Van Tijn, J. Fluitsma 
PUBLISHER: Fader, ASCAP 
Warner Bros. 7 -28401 (12 -inch version also 
available, Warner Bros. 0-20649) 

He of the mile -high falsetto joins Mai 
Tai's writing /production team for 
some crisp disco-soul; follow -up to the 
top 20 "Someone Like You." 

WHISTLE Barbara's Bedroom (4:46) 
PRODUCERS: Kangol Kid, Hitman Howie Tee 
WRITER: Kangol Kid 
PUBLISHERS: ADRA /Guinea Farm, BMI 
Select FMS 62280 (12 -inch single) 

The "Just Buggin' " group departs 
from hip hop and turns a deft hand to 
melody and storytelling; eloquently 
economical. Contact: 212 -777 -3130. 

TEMPTATIONS Someone (3:56) 
PRODUCERS: Peter Bunetta, Rich Chudacof 
WRITERS: B. LaBounty, D. Anderson 
PUBLISHERS: Captial Crystal /Chubu, BMI 
Gordy 1881GF 

Gravel- voiced r &b ballad. 

NAJEE Feel So Good To Me (4:45) 
PRODUCER: Rahni Song 
WRITERS: Rahni Song, Zack Vaz 
PUBLISHER: Bush Burnin' ASCAP 
EMI America 8 -8381 

Saxman shines on upbeat AC /jazz 
instrumental. 

TONY DESHAWN Real Lover (4:54) 
PRODUCER: T. Deshawn 
WRITER: T. Deshawn 
PUBLISHER: Haim Zion, ASCAP 
Amazon AR 520 (12 -inch version also available, 
Amazon AR 719) 

Beat -box -and -emulator disco, with 
nagging hook and piquant spoken 
bridge. Label based in Daly City, 
Calif. 

ROBERT BROOKINS Come To Me (5:51) 
PRODUCERS: Robert Brookins, Louil Silas, Jr. 
WRITERS: R. Brookins, T. Haynes 
PUBLISHERS: WB /Any Name /Les Etoiles De La 
Musique /Haynestorm, ASCAP 
MCA 23727 (12 -inch single) 

Midtempo technopop with bluesy, 
heart-on -sleeve vocal. 

SLY & ROBBIE Boops (Here To Go) (3:56) 
PRODUCERS: Bill Laswell, Material 
WRITERS: S. Dunbar, R. Shakespeare, B. Laswell, 
Shinehead, B. Collins 
PUBLISHERS: Island /Ixat /Additions Enemy/ 
Mashamug, BMI 
Island 7 -99461 (c /o Atlantic) 

Reggae's Riddim Twins concoct an 
episode in studio surrealism that's 
both mesmeric and quite funny. (So 
that's what happened to psychedelia.) 

CONCEPT Destiny (3:40) 
PRODUCERS: Ralph Randolph Johnson, Robert White 
WRITERS: Ralph Johnson, Jimmy Austin 
PUBLISHERS: Extraslick /Spiderize /Inthought, 
ASCAP /Little Ebone Sam, BMI 
Tuxedo Musk Ltd. TX-0-3007 (12 -inch single) 

The "Mr. DJ" / "Miss DJ" band in 
pretty synth -dance instrumental. 
Contact: 212- 477 -8000. 

CAT MILLER Be For Real (4:10) 
PRODUCER: Greg Scelse 
WRITER: Greg Scelse 
PUBLISHER: Gregorian Chance, BMI 
Solar B-70003 (c /o Capitol) 

Pure soprano lead on soft soul love 
song. 

NO SOVEREIGN Showdown (3:38) 
PRODUCER: Jesse Saunders 
WRITERS: Eric Gooden, Melanie Williams 
PUBLISHER: Meric, BMI 
Gelten 7 -28431 (c /o Warner Bros.) (12 -inch 
reviewed Feb. 14) 

BEN E. KING JR. WITH CASSANDRA 

You Are The Future (4:15) 

PRODUCERS: Gerry Thomas, Bill Curtis 
WRITERS: Gerry Thomas, Vaughn Harper 
PUBLISHERS: Sign Of The Twins /Metrostar, ASCAP 
Lifesong LS-45128 

Hortatory dance -pop tune was used as 
theme for the TV special "The Future 
Of Black America." Contact: 201 -568- 
3996. 

COUNTRY 

EDDY RAVEN 

You're Never Too Old For Young Love (2:35) 
PRODUCERS: Don Gant, Eddy Raven 
WRITERS: Rick Giles, Frank Myers 
PUBLISHERS: Dejamus /Morgan Active/ 
You 6 I, ASCAP 
RCA 5128.7 -R 

A jumping, affectionate tribute to 
eternal teen impulses; soaring vocals 
etch in a catchy sing -along chorus. 

RICKY VAN SHELTON Crime Of Passion (3:14) 
PRODUCER: Steve Buckingham 
WRITERS: W. Aldridge, M. McAnally 
PUBLISHERS: Rick Hall /Beginner, ASCAP /BMI 
Columbia 3847025 

Beautiful woman persuades Shelton 
to help knock off a filling station, 
then sticks him with the rap; slapback 
vocals, twangy guitar and big snare. 

RECOMMENDED 

DWIGHT YOAKAM Little Sister (3:01) 
PRODUCER: Pete Anderson 
WRITERS: Doc Pomus, Mort Shuman 
PUBLISHERS: Elvis Presley /Rightsong, BMI 
Reprise 7 -28432 (c /o Warner Bros.) 

Despite faithful '50s sound, Yoakam 
never quite gets the lyrics of this 
standard off the runway; a more 
tentative approach than on earlier 
efforts. 

JOHNNY CASH 

The Night Hank Williams Came To Town (3:23) 
PRODUCER: Jack Clement 
WRITERS: Bobby Braddock, Charlie Williams 
PUBLISHERS: Tree /Old Friends, BMI 
Mercury 888 459-7 (c /o PolyGram) 

A mediocre revision of "The Night 
Porter Wagoner Came To Town "; but 
Cash's deep -graveled voice and 
Waylon Jennings' guest spot lend a 
tasty flavor. 

BONNIE GALLIE 

You Make It Hard To Say No (3:26) 
PRODUCER: Stan Cornelius 
WRITERS: Bonnie Gallie, Pam Wolfe 
PUBLISHER: Side Pocket, BMI 
Smash 888 463-7 (c /o PolyGram) 

Slow, dreamy instrumentation and 
harmonies highlight a sure, intimate 
delivery, lyrics are sparse and precise, 
like brush strokes of color. 

BILLY VERA She Ain't Johnnie (4:03) 
PRODUCER: L. Russell Brown 
WRITERS: Billy Vera, L. Russell Brown 
PUBLISHERS: Ponderfield /Larball, ASCAP /BMI 
Macula 45X9812 

First released in 1977; enough steel 
guitar and middle -age pathos to 
ensure Vera's country credibility. 
Contact: 213 -469 -5821. 

JAY BOOKER Hot Red Sweater (2:48) 
PRODUCER: Terry Choate 
WRITER: Jay Booker 
PUBLISHER: Screen Gems -EMI, BMI 
EMI America 8.8379 

In his first single, Booker talks a 
female ball of fire out of her sweater; 
strong backbeat and harmonica. 

DAVID FRIZZELL Beautiful Body (2:57) 
PRODUCER: Ken Mansfield 
WRITERS: Patti Ryan, Wanda Mallette. Bob Morrison 
PUBLISHER: Southern Nights, ASCAP 
COmpleat CP -168 (c /o PolyGram) 

Frizzell cloaks his vocals in a country 
barroom tone as he talks himself into 
desire. 

GORDON DEE 

You're Slowly Going Out Of My Mind (2:47) 
PRODUCER: Ron Cornelius 
WRITER. J.L. Latimer 
PUBLISHERS: Goodlat /RobinSparrow, BMI 
Southern Tracks ST -1078 

Dance -to-the- jukebox number is his 
best country effort yet, with well - 
crafted lyrics and convincing 

NEW AND 
NOTEWORTHY 

ROCK AND HYDE Dirty Water (4:20) 
PRODUCERS: Bruce Fairbairn, Bob Rock, Paul Hyde 
WRITERS: 8. Rock, P. Hyde 
PUBLISHERS: Screen Gems -EMI /Rock and Hyde. 
BMI /PROCAN 
Capitol B-5691 (12 -inch version also available, 
Capitol V- 15284) 

Lavish wall -of -sound opus updates 
progressive rock ethos to '80s style, 
like "Dark Side Of The Moon" 
covered by Tears For Fears; high 
pomp you can dance to for album 
rock, top 40, and college playlists. 

PEGGI BLU Tender Moments (4:08) 
PRODUCER: Nick Martinelli 
WRITERS: D. Burgee, D.C. Grigsby III, S. Wise 
PUBLISHER: Tunz -R -Us. ASCAP 
Capitol 8 -5676 (21 -inch version also available. 
Capitol V- 15289) 

Cabaret artist and "Star Search" 
winner makes a vinyl debut that will 
draw comparisons to Aretha and 
other church- rooted dynamos; 
powerful r &b phrasing moves from 
caress to command to electrifying 
wail. 

PRICE -SULTON No T.V. No Phone (4:35) 
PRODUCER: Michael Young 
WRITERS: T. Price, K. Sutton 
PUBLISHERS: Charles Family /Alli Bee/ 
Oakwood Heights, BMI 
CBS Associated ZS4 -07026 

Former Utopia bassman Sulton and 
ace session drummer Price concoct a 
catchy item that bounces like bubble 
gum and whacks like album rock; 
debut album, "Lights On," includes 
stellar supporting group. 

interpretation. Contact: 404- 325-0832. 

MARK WHITE Lie My Way Into Her Arms (3:10) 
PRODUCER: Dick Michaels 
WRITER: Brice Henderson 
PUBLISHER: Scott Tuft, BMI 
High Sky 10002 

A tricky, upbeat pace throughout; 
hook is a clever play on words shaded 
with a pure country vocal. 

JUDY LINDSEY 

From My Heart's Point Of View (2:28) 
PRODUCER: Harold Bradley 
WRITERS: Don King, Dave Woodward 
PUBLISHERS: King's X /Multimuse, ASCAP 
Gypsy G-83871 

Sassy vocals and snappy midtempo 
rhythm. Contact: 615 -776 -2060. 

DANCE 
PICKS 

NICK KAMEN 

Each Time You Break My Heart (8:32) 
PRODUCERS: Madonna, Stephen Bray 
WRITERS: Madonna, Stephen Bray 
PUBLISHERS: WB /Webo Girl /Bleu Disque/ 
Black Lion, ASCAP 
Sire 020632 (c /o Warner Bros.) (12 -inch single) 

New remix of Madonna protegé s 
debut record, originally reviewed 
Nov. 29, 1986. 

RECOMMENDED 

KONK Love Attack (4:00) 
PRODUCERS: Shannon Dawson, G. "Love" Jay 
WRITERS: S. Dawson, G.L. Jay 
PUBLISHER: not listed 
Dog Brothers (no number) (12 -inch single) 

N.Y.C. underground faves take Latin 
rock, new wave, electro- disco, and 
beat poetry, shake 'em up, and spill 
'em out. Contact: 212 -475 -1351. 

SECRET TIES One Night (7:25) 
PRODUCERS: Brian Soares, Gerry Caples 
WRITER: Brian Soares 
PUBLISHER: Prime Cut, ASCAP 
Night Wave NWO-9206 (12 -inch single) 

Los Angeles disco /pop band borrows 
bits of the Miami sound. Contact: 
213-650 -3131. 
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UPDATE 

Word Inc. Shifts labels To Nashville 
NASHVILLE With the appoint- 
ment earlier this month of Neal Jo- 
seph to head its Nashville opera- 
tions, Word Inc. has quit conducting 
any record business from its corpo- 
rate headquarters in Waco, Texas. 
All the company's recording activity 
will be done through autonomous 
offices in Nashville and Los Ange- 
les. Until this month, the Myrrh and 
Word labels were based in Waco. 

Joseph will serve as executive di- 
rector and general manager of the 
Nashville division, overseeing the 
DaySpring, Word, Canaan, Rejoice, 
and WordSong labels. Lynn Nich- 
ols, who was named to head the Los 
Angeles branch last summer, will 
be in charge of Myrrh activities. 
Pop /gospel star Amy Grant contin- 
ues to record for Myrrh. 

A spokesman for the label says 

Pair Bows Brit Rock series 
Four Double -Album Releases 

NEW YORK Pair Records, the bud- 
get label that features double -album 
programming, has initiated a Best of 
British Rock series with four re- 
leases. 

In addition, the label has marketed 
a Jimi Hendrix album, "Historic Hen- 
drix," that originally appeared on the 
Capitol label but has not been on the 
market in more than a decade. The 
Hendrix set is due for release soon on 
compact disk. Pair's two previous 
CDs feature material by the Grateful 
Dead and Melissa Manchester. Deal- 
er cost on the 50- minute -plus Pair 
CDs is about $10. 

As for the British rock line, the 
first four releases are by the Yard - 
birds with Eric Clapton and Jeff 
Beck; Small Faces; the Animals with 
Eric Bunion; and Humble Pie, featur- 
ing Peter Frampton. The LP and cas- 
sette releases sell to dealers for 
around $4.50. 

Sam Goff, who operates Pair in as- 
sociation with wholesalers Pete Hy- 

man and Jack Rose, also reports an 
arrangement with Special Music Co., 
a budget cassette and CD label part- 
nered by Hyman, Rose, and Dick 
Greener. Goff says that Pair product 
will be released in shorter versions on 
cassette by Special Music Co., whose 
cassettes sell to retailers for around 
$1.75. Special Music Co. was formed 
two years ago after Greener left his 
post in sales at Columbia Special 
Products. 

Special Music Co.'s own CDs so far 
are titled "Hot Movie Hits," "Great 
Broadway Show Tunes," "Rocky IV, 
III, II and I," "Music From Miami 
Vice" and "Great Movie Themes." 

According to Goff, Pair is about to 
complete negotiations with several 
major labels that will bring it many 
name artists for release on CDs. 

In another development, Pair has 
moved to new quarters in Hacken- 
sack, NJ. The building, at 87 Essex 
St., has been purchased by the com- 
pany. IRV LICHTMAN 

(calendar 
A weekly listing of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N.Y 10036. 

MARCH 

March 28 -31, National Assn. Of Broadcasters 

(NAB) 65th Annual Convention And International 

Exposition And 41st NAB Broadcast Engineering 

Conference, Convention Center, Dallas. 202 -429- 

5300. 

APRIL 
April 3 -4, Successful Songwriting, Belmont 

College, Nashville. 212- 686 -6820. 

April 3 -5, The Music Business Symposium 3, 

Ambassador Hotel, Los Angeles. 213- 395 -2441. 

April 4, 1987 New York Music Awards, The 

Beacon Theater, New York. Marilyn Lash, 212- 

265 -2238. 

April 6, Academy Of Country Music Awards, 

Knott's Berry Farms Goodtime Theater, Buena 

Park, Calif. 213 -462 -2351. 

April 8 -11, American Video Assn. Convention, 

Pointe South Mountain Resort, Phoenix, Ariz. 

Mary Bonacci, 800. 528.7400. 

April 16, National Assn. Of Black Owned Broad- 

casters' (NABOB) Third Annual Communications 

Awards Dinner, Sheraton Washington Hotel, 

Washington, D.C. Lynne Taylor, 202 -463 -8970. 

April 21-23, New York International Home Vid- 

eo Show, Jacob K. Javits Convention Center, New 

York. Barbara Stockwell, 800 -248 -5474. 

April 23, Minnesota Music Awards, Northrop 

Memorial Auditorium, Minneapolis. 612 -926 -5206. 

New Companies 
Dutchess Entertainment Inc., a 
music production company, formed 
by Rob Sanderson. First signings in- 
clude pop /rock group Audience and 
country/western artist Teri Dee. 29 
Hammersley Ave., Poughkeepsie, 
N.Y. 12601; 914485 -2202. 

S M Gold Music Inc., a music pub- 
lishing company, formed by Steve 
Gold and administered by Hippogriff 
Productions Inc. Company employs 
staff songwriters and specializes in 
pop and r &b styles. 246 Fifth Ave., 
Suite 201, New York, N.Y. 10001; 212- 
481 -9877. 

Fox & Associates, a public relations 
company, formed by Marele Clifford. 
First clients are the Heaters, Polo, 
and J. Paul Fox. Fox Entertainment 
Centre, 17351 Sunset Blvd., Pacific 
Palisades, Calif. 90272; 213-458-4111. 

Just Lyrics Publishing Inc., 
formed by Suzette Johnson and Tom 
Leibold. Free examination by li- 
censed music publishers. Subsidiary 
company, J & L, provides services for 
songwriters and musicians, including 
copyright, booking, in -house studio, 
co-writing, portfolio, and a writers 
group. 216 Flagler Ave., New Smyr- 
na Beach, Fla. 32069; 904 -427-0060. 

the reorganization has resulted in 
fewer staff members for the giant 
gospel firm, but he says most of the 
cutbacks are coming from attrition 
rather than dismissals. Ken Har- 
ding, former executive director of 
the Nashville office, and Andy Tol- 
bird, a &r director for Canaan Rec- 
ords, have resigned from Word. 

Although Word has closed its re- 
cording division in Waco, it will con- 
tinue its print and music publishing 
there as well as its overall corporate 
management. Word is owned by 
Capital Cities /ABC. 

Joseph has been with Word near- 
ly seven years, first as an a &r direc- 
tor and later as overseer of the 
DaySpring, Word, and WordSong 
labels. 

In other staff shifts, Barry Lan- 
dis was named director of market- 
ing and development for the Nash- 
ville division; Sheryl Acree was ap- 
pointed his administrative assistant; 
and Terry Short was promoted to 
assistant general manager for 
Nashville. 

Sealing The Deal. Noted recorder player Michele Petri meets with RCA 
Records executives to sign an exclusive worldwide, long -term agreement with 
the company's Red Seal label. The first project, Vivaldi's "Four Seasons," is 
slated for release this fall. Shown with the artist are RCA Red Seal president 
Michael Emmerson, right, and Bernard Lozea, East Coast vice president of 
business affairs. 

BIRTHS 

Girl, Jessica Josephine, to Dean and 
Keni Dillon, Feb. 11 in Nashville. He 
is a songwriter with the Larry Butler 
Music Group and co-writer of George 
Strait's current single, "Ocean Front 
Property." She is co-owner of Casap 
Music publishing company. 

Boy, Carl, to Steve and Yvonne 
Doerr, Feb. 20 in Austin, Texas. He 
is a member of Profile Records group 
the Leroi Brothers. 

Lifelines 
portant if relatively unknown figure 
during the swing era, writing for the 
big bands of Count Basie, Jimmie 
Lunceford, Glenn Miller, and others. 
He also played trombone and electric 
guitar -he was one of the first elec- 
tric guitarists in jazz -with Basie, 
Lunceford, Willie Bryant, and other 
bandleaders and had led his own 
groups sporadically since the '40s. 
His compositions include "Topsy," a 
jazz standard and a hit single for 
Cozy Cole in 1958. 

Boy, Derek Allan, to Craig and 
Dawn Bruhn, March 4 in Chicago. 
He is Midwest marketing manager of 
CBS Records' Masterworks division. 

Boy, Eric Christian, to Dave and 
Valerie Lewis, March 5 in Cleveland. 
He is manager of Record Town's 
Transworld Music Corp. 

MARRIAGES 

Ed Palmer to Debbie Demonbreun, 
Feb. 28 in Los Angeles. She is an in- 
dependent record promoter. 

DEATHS 

William A. Nail, 60, following a 
lengthy illness March 3 in Glenview, 
Ill. He was senior public relations ex- 
ecutive at Zenith Electronics Corp, 
where he had worked for more than 
20 years. Before joining Zenith, he 
was a program development officer 
for the U.S. Information Agency, 
Voice of America. A founding mem- 
ber of the Public Relations /Commu- 
nications Committee of the Electronic 
Industries Assn. /Consumer Elec- 
tronics Group, Nail served as its 
chairman in the mid -'70s. He is sur- 
vived by his wife, Betty, two sons, 
one grandchild, a brother, and a sis- 
ter. In lieu of flowers, family mem- 
bers have asked that donations be 
made to the Nail Family Scholarship 
Fund, Williams College, William- 
stown, Mass. 02167. 

Eddie Durham, 80, March 6 in New 
York. A versatile musician, compos- 
er, and arranger, Durham was an im- 

Allan Jaffe, 51, March 9 in New Or- 
leans. Jaffe was founder and owner 
of the Preservation Hall in New Or- 
leans. (See separate story, page 6.) 

W.A. Bouillet, 70, following a stroke 
March 14 in Nashville. A member of 
the Country Music Assn., Bouillet 
was manager of the show group the 
Four Saints. Most recently he was 
manager of Leroy Van Dyke, a Nash- 
ville -based country entertainer. 
Bouillet is survived by a son, a broth- 
er, and two sisters. 

EXECUTIVE TURNTABLE 
(Continued from page 4) 

John A. LoFrumento is promoted to chief financial officer for ASCAP in 
New York. He was controller. 

Chrysalis Music Group appoints Karen Brenna international manager 
and creative liaison. She was upped from publishing coordinator. Russell 
Ziecker and Carla Berkowitz become West Coast professional managers. 
Ziecker joined the company in 1985. Berkowitz was with the Creative Enter- 
tainment Group. 

The Fred Morris Music Group in Nashville names Gary Winchell director 
of resource development and Walter Reed head of song -pitching activities 
for the group's publishing arm, Karlamor Music. Winchell was with Mod- 
ern Way Financial Planning. Reed operated his own demo studio. 

PRO AUDIO /VIDEO. Carlo Severo is promoted to vice president of customer 
service for Sony Communications Products Co. in Park Ridge, NJ. He was 
director of national service. 

Morris Realboy becomes manager of customer relations for the profes- 
sional and consumer products division of Konica USA in Englewood Cliffs, 
NJ. He was upped from corporate credit manager. 

Rock Solid Productions in Burbank, Calif., promotes Kurt Kamph to gen- 
eral manager. He was producer /director. 

RELATED FIELDS. Discovery Systems in Columbus, Ohio, names Robert F. 
Joyce director of production services, sales and marketing. He was East 
Coast sales executive for Hartwick /Przyborski Productions. 

The Jim Halsey Co. in Nashville appoints the following to the board of 
directors: Herb Gronauer as vice president in charge of conventions, trade 
shows, and special events, based in Tulsa, Okla.; Judi Pofsky, senior vice 
president of television, Los Angeles; and Steven Pritchard, senior vice 
president of Nashville operations. 

Mike Blake joins the publicity department of Buddy Lee Attractions in 
Nashville. 

Scott H. Mauro is appointed head of the Golden Groul , Diener Hauser 
Bates Advertising's newly formed division, which will handle musical 
events, concert appearances, and records. He joins from a broad back- 
ground in entertainment advertising. 

74 BILLBOARD MARCH 28, 1987 

www.americanradiohistory.com

www.americanradiohistory.com
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RADIO REACTS TO CASSETTE SINGLE 
(Continued from page 1) 

have turntables. Sooner or later, 
we'd have so few 7 -inch single sales 
that it wouldn't be worth it for us to 
do singles." 

WPLJ New York PD Larry 
Berger has long been urging labels 
to do whatever they can to sustain 
the single. "The whole industry has 
existed on the concept of the hit 
song for so long that if it's lost, it 

`It would be worth 
it to preserve the 
sales of singles' 

would be difficult for both labels 
and radio." 

Berger says he hasn't reached a 
conclusion yet on the cassette sin- 
gle's ability to rescue individual hit 
sales. When cassette singles begin 
to roll out in June, Berger says, 
WPLJ will fold their sales into retail 
reports on vinyl singles sales. "It 
may be a mess for a while, but if 
this is the format that is going to 
preserve the sales of singles, then it 
would be worth it to do whatever it 
takes." 

WMMS Cleveland operations 

manager Kid Leo also reserves 
judgment on the sales impact of the 
cassette single but says he's willing 
to support the cause. "In the sense 
of my brethren on the other end of 
the business, they want to salvage 
an item known as the single. I don't 
know if that can be done. But if it 
can, this is the only way to do it. 
Kids have Walkmans, boom boxes, 
and cars." 

As for joining the bandwagon in 
creating consumer awareness, Leo 
says, "If there is a creative way to 
do it without sounding blatantly 
commercial, we're in. It's my belief 
that anything we can do to create 
awareness about the business is 
good for us all. Plus the cassette 
single is news." 

But others in radio are not ready 
to support the new configuration. 
"Z -100" New York PD Scott Shan- 
non disagrees with Bach's "no -turn- 
table" theory. "Our research shows 
that album sales are not declining, 
so somebody's out there with record 
players. I pride myself in staying in 
the thought mode of a consumer, 
and I have a problem picturing 
somebody buying a Bon Jovi cas- 
sette single." 

Shannon says the "music maturi- 

MCA's Maxisingle Move 
7 Cassettes In First Release 
BY CHRIS MORRIS 

LOS ANGELES MCA Records 
launches its cassette -maxisingle 
program with a flourish Monday 
(23) with the simultaneous release 
of seven extended - format cassettes. 

Leading with Jody Watley's No. 1 

black hit "Looking For A New 
Love," the label is issuing current 
tracks by some of its black artists - 
Bobby Brown, Ready For The 
World, Loose Ends, and One Way - 
and dance -oriented pop act the 
Breakfast Club. 

The seventh maxisingle track is 
"Time Out For The Burglar," a 
Jacksons song from the MCA 
soundtrack album for the Whoopi 
Goldberg film `Burglar." 

All seven tracks have been issued 
previously on the 12 -inch vinyl con- 
figuration. 

Like their vinyl counterparts, the 
cassette maxisingles feature four 
or five non -LP mixes; the Breakfast 
Club maxisingle includes seven al- 
ternate mixes by four different pro- 
duction teams. List price on all sev- 
en is $4.98. 

The MCA cassette maxisingles 
are not the first to be marketed: Ex- 
tended cassette versions of Peter 
Gabriel's "Sledgehammer" (Gef- 
fen), Whodini's "One Love" (Aris- 
ta), Wham!'s "I'm Your Man" (Co- 
lumbia), and the Pet Shop Boys' 
"West End Girls" (EMI America) 
have been issued in the last year 
and a half (Billboard, July 19, 1986). 
However, MCA's commitment to 
the configuration is one of the 
strongest to date. 

MCA is the only label breaking 
ranks with the industry's decision 
to package cassette singles in 23/4 
by 12 -inch disposable boxes (Bill- 
board, Feb. 28 and Mar. 21). 

Instead, MCA is placing its maxi - 
singles in 4- by 12 -inch boxes bear- 
ing the company's registered "cas- 

single" trademark. The cardboard 
sleeves hold a standard shrink - 
wrapped Norelco box containing 
the cassette and a full -color insert 
duplicating the art and information 
on the sleeve. 

Explaining the decision to go 
with the elaborate 4- by 12 -inch 
package, Lou Mann, MCA vice 
president of marketing, says, 
"What we're trying to do is achieve 
parity with the 12 -inch single. If you 
put one or two out, it's going to get 
lost. We're encouraging retailers to 
display it right next to the 12 -inch. 

"I'm not so sure that [the 23/4- by 
12 -inch box] is the way to go," 
Mann continues. "I'd already put all 
of this in the works before this bril- 
liant decision was made by our in- 
dustry." 

However, Mann says that he rec- 
ognizes the need for standardiza- 
tion: "It is important for all the 
manufacturers to be the same in or- 
der to get a coordinated effort at re- 
tail. I will switch over if that's what 
everybody is going to do." 

MCA is planning other cassette 
maxisingle releases, according to 
Mann. 

"I really believe that we're going 
to get into this in a big way," he 
says. "I think that if there's a mar- 
ket for the 7 -inch or the 12 -inch, it's 
going to be on cassette. I can see 
every time we release a 12 -inch, 
we'll put it out on cassette." 

Commenting on the label's em- 
phasis on black artists in the first 
maxisingle release, Mann says, 
"There's much more of a 12 -inch 
market for dance artists than for 
rock artists. We're trying to tap 
into that. But I see us going into the 
rock market as well." 

Mann says the only point- of -pur- 
chase material being produced on 
the maxisingle is "a poster that ex- 
plains to the consumer what the 
hell this cassingle thing is." 

ty" of record buyers is happening at 
a progressively younger age. "Now, 
you see 13- year -olds buying albums, 
where they used to buy singles," he 
says. "It's just my guess, but I can't 
see this configuration as being suc- 
cessful." 

Even if he believed in the cassette 
single, Shannon says helping 
heighten consumer awareness of 
the configuration "would not be our 
job." 

Among label executives, Don len- 
ner, Arista's senior vice president of 
marketing and promotion, says he's 
confident that top 40 programmers 
will eventually recognize the signifi- 
cance of cassette singles. "It will 

`I have a problem 
picturing a kid 

buying a Bon Jovi 
cassette single' 

not only make their research more 
accurate, it will make them able to 
get research. The single has com- 
pletely died in so many areas. This 
is going to add a spark of new life to 
the hit song." 

Both Ienner and Bach emphasize 
the appealing packaging and porta- 
bility of the cassette single as its 
major selling points. Both also 
agree that radio will become more 
supportive of the configuration 
when the mass media gets hold of it 
in the coming weeks. 

A &M vice president of promotion 
Rick Stone says the label's launch 
commitment to the cassette single is 
reflected in the just -released Bryan 
Adams single, "Heat Of The 
Night." By using an artist of Ad- 
ams' stature, Stone says, "we're 
trying to get the level of awareness 
on the configuration to a point 
where it can really pick things up. I 
think radio needs that because they 
are still consumed with the album, 
and this will keep the hit -song con- 
figuration fresh. 

"Our future is at stake, because 
how we market our songs in the 
street determines how radio decides 
what's a hit and what's not. At this 
point, the 7 -inch business is just the 
promotion business. The real chal- 
lenge- besides our merchandising 
and marketing efforts -is to reach 
the consumer by getting as many 
radio converts as possible." 

Bach says it is too early to discuss 
specific promotional plans support- 
ing the cassette single, but "on an 
individual label basis, I hope to see 
us coming up with promotional cam- 
paigns so that radio is letting con- 
sumers know that a new product 
type is out." 

Bach says the June rollout for 
most labels' cassette singles is 
timed to tie in with summertime ra- 
dio promotions that can capitalize 
on the configuration's portability. 

Garry Wall, PD of new hit outlet 
KKLQ San Diego, calls the cassette 
single a "brilliant idea" for creating 
sales activity. 

Dave Allan, PD of crossover out- 
let WMYK Norfolk, Va., says he's 
not completely sold on the cassette 
single's viability. If it catches on, 
however, Allan predicts that music 
research would be made much easi- 
er. "It would be great if we could 
rely on retail more than we do be- 
cause sales are the most accurate 
research we can do." 

HOT 100 
SINGLES SPOTLIGHT 

A weekly look behind the Hot 100 with Michael Ellis. 

WELCOME TO ANOTHER supercompetitive week, with 12 new en- 
tries on the Hot 100 and more than 50 titles moving up on the chart, all 
jostling intensely for adds at pop radio. `Big Love" by reunited super- 
group Fleetwood Mac (Warner Bros.) is the Hot Shot Debut at No. 52, 
with almost two -thirds of the radio panel adding the record in its first 
week. Hot on Mac's heels at No. 54 is "Heat Of The Night" by Bryan 
Adams (A &M). Many other big names are among the debuts, while one 
new group makes its bow on the Hot 100: Pseudo Echo from Australia 
enters at No. 93 with "Living In A Dream" (RCA). 

THE RACE FOR NO. 1 narrows to two records: Club Nouveau's 
"Lean On Me" (Warner Bros.) continues to gain points strongly to hold 
at No. 1 with a bullet, but its margin of victory is slightly reduced as 
strongly surging Starship moves up to No. 2 with the aptly titled 
"Nothing's Gonna Stop Us Now" (Grunt). Club Nouveau is No. 1 in 
both sales and airplay, with its sales lead greater than its razor -thin 
airplay lead; these two records will be in a tight battle for No. 1 next 
week. Genesis' "Tonight, Tonight, Tonight" (Atlantic) looks like a 
strong contender as well. 

THE ACTION IS ROUGH and tumble in the 30s and 40s, with records 
gaining in both sales and airplay but moving up only two or three chart 
positions. Some records with a strong week at radio -between 15 and 
20 adds from the Hot 100 panel -were making small moves: "Smoking 
Gun" by the Robert Cray Band (Mercury); "(I Just) Died In Your 
Arms" by Cutting Crew (Virgin); "Serious" by Donna Allen (21 /Ateo); 
"The Lady In Red" by Chris DeBurgh (A &M); and "Nothing's Gonna 
Change My Love For You" by Glenn Medeiros (Amherst). 

ONE RECORD NOT HELD back by the tight competition is U2's 
"With Or Without You" (Island), which is the Power Pick /Airplay and 
soars 20 places to No. 44 on the chart with 67 adds. This should easily be 
the first single by the Irish group to crack the top 30, since every Power 
Pick /Airplay has gone top 10. U2's great jump is entirely from radio 
points because it is too early for any top 30 reports from the retail pan- 
el. But at WFLY Albany, N.Y., PD Steve Christian says local sales on 
the single and album "jumped like crazy," and the record debuts at No. 
17 on his 35- record chart. 

QUICK CUTS: Paul Simon's "You Can Call Me Al" (Warner Bros.) 
was a smash around the world but peaked at No. 44 in the U.S. in Sep- 
tember. Now the single re- enters the Hot 100 at No. 92 as renewed ra- 
dio interest has been triggered by Simon's Grammy action ... Run - 
D.M.C.'s "It's Tricky" (Profile) loses its bullet at No. 61 as radio point 
growth stalls, but sales are so strong that it shows up at No. 39 in the 
Hot 100 Sales chart. 
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HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

BIG LOVE 

PLATINUM/ 
GOLD 
ADDS 

21 REPORTERS 

SILVER 
ADDS 

49 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
153 REPORTERS 

TOTAL TOTAL 
ADDS ON 

223 REPORTERS 

FLEETWOOD MAC WARNER BROS. 9 32 102 143 143 
HEAT OF THE NIGHT 
BRYAN ADAMS A &M 11 28 101 140 141 
SE LA 
LIONEL RICHIE MOTOWN 7 15 61 83 83 
WITH OR WITHOUT YOU 
U2 ISLAND 5 16 47 68 166 
GET THAT LOVE 
THOMPSON TWINS ARISTA 7 12 32 51 51 

LA ISLA BONITA 
MADONNA SIRE 2 11 37 50 173 
IF SHE WOULD HAVE BEEN... 
CHICAGO WARNER BROS. 3 6 26 35 87 
YOU CAN CALL ME AL 
PAUL SIMON WARNER BROS. 5 9 10 24 24 
RIGHT ON TRACK 
THE BREAKFAST CLUB MCA 0 7 16 23 111 
TALK DIRTY TO ME 
POISON ENIGMA 3 4 16 23 89 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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Biboard. HOT 100® SALES AIRF'LAYT. 
A ranking of the top 40 singles by sales and airplay, respective y, with reference to each title's composite position on the main Hot 100 Singles chart. 

3 á3 
SALES 

TITLE ARTIST 

ó 
óó 

1 2 LEAN ON ME CLUB NOUVEAU 1 

2 4 NOTHING'S GONNA STOP US NOW STARSHIP 2 

3 3 LET'S WAIT AWHILE JANET JACKSON 3 

4 1 SOMEWHERE OUT THERE L.RONSTADT /J.INGRAM 6 

5 7 TONIGHT, TONIGHT, TONIGH GENESIS 4 

6 5 MANDOLIN RAIN BRUCE HORNSBY & THE RANGE 5 

7 9 COME GO WITH ME EXPOSE 7 

8 13 THE FINAL COUNTDOWN EUROPE 8 

9 14 DON'T DREAM IT'S OVER CROWDED HOUSE 9 

10 17 I KNEW YOU WERE WAITING ARETHA FRANKLIN /GEORGE MICHAEL 10 

11 6 JACOB'S LADDER HUEY LEWIS & THE NEWS 13 

12 21 LET'S GO! WANG CHUNG 11 

13 19 MIDNIGHT BLUE LOU GRAMM 12 

14 27 SIGN '0' THE TIMES PRINCE 14 

15 23 WHAT YOU GET IS WHAT YOU SEE TINA TURNER 15 

16 8 RESPECT YOURSELF BRUCE WILLIS 18 

17 22 AS WE LAY SHIRLEY MURDOCK 23 

18 10 BIG TIME PETER GABRIEL 16 

19 12 YOU GOT IT ALL THE JETS 22 

20 25 THAT AIN'T LOVE REO SPEEDWAGON 17 

21 16 LIVIN' ON A PRAYER BON JOVI 19 

22 11 (YOU GOTTA) FIGHT FOR YOUR RIGHT (TO PARTY!) BEASTIE BOYS 27 

23 32 LOOKING FOR A NEW LOVE JODY WATLEY 26 

24 31 WALKING DOWN YOUR STREET BANGLES 21 

25 15 BRAND NEW LOVER DEAD OR ALIVE 28 

26 29 THE FINER THINGS STEVE WINWOOD 20 

27 20 CANDY CAMEO 32 

28 38 THE HONEYTHIEF HIPSWAY 24 

29 33 STONE LOVE KOOL & THE GANG 25 

30 34 SMOKING GUN THE ROBERT CRAY BAND 33 

31 18 I WANNA GO BACK EDDIE MONEY 31 

32 - DOMINOES ROBBIE NEVIL 29 

33 - COME AS YOU ARE PETER WOLF 30 

34 36 LIGHT OF DAY THE BARBUSTERS 37 

35 40 THE LADY IN RED CHRIS DE BURGH 41 

36 39 SHIP OF FOOLS (SAVE ME FROM TOMORROW) WORLD PARTY 43 

37 - KEEP YOUR EYE ON ME HERB ALPERT 49 

38 - CAN'TCHA SAY (YOU BELIEVE IN ME) /STILL IN LOVE BOSTON 36 

39 - IT'S TRICKY RUN -D.M.C. 61 

40 24 KEEP YOUR HANDS TO YOURSELF GEORGIA SATELLITES 47 

F3 
rsc 

á3 

AIRPLAY 
TITLE ARTIST 

ó ..r 
óg 

I 1 LEAN ON ME CLUB NOUVEAU 1 

2 2 NOTHING'S GONNA STOP US NOW STARSHIP 2 

3 5 TONIGHT, TONIGHT, TONIGHT GENESIS 4 

4 4 LETS WAIT AWHILE JANET JACKSON 3 

5 3 MANDOLIN RAIN BRUCE HORNSBY & THE RANGE 5 

6 10 LET'S GO! WANG CHUNG 11 

7 12 COME GO WITH ME EXPOSE 7 

8 11 THE FINAL COUNTDOWN EUROPE 8 

9 13 DON'T DREAM IT'S OVER CROWDED HOUSE 9 

10 15 I KNEW YOU WERE WAITING ARETHA FRANKLIN /GEORGE MICHAEL 10 

11 7 SOMEWHERE OUT THERE L.RONSTADT /J.INGRAM 6 

12 16 MIDNIGHT BLUE LOU GRAMM 12 

13 6 JACOB'S LADDER HUEY LEWIS & THE NEWS 13 

14 20 THE FINER THINGS STEVE WINWOOD 20 

15 25 SIGN '0' THE TIMES PRINCE 14 

16 8 LIVIN' ON A PRAYER BON JOVI 19 

17 9 BIG TIME PETER GABRIEL 16 

18 23 WALKING DOWN YOUR STREET BANGLES 21 

19 22 THAT AIN'T LOVE REO SPEEDWAGON 17 

20 24 WHAT YOU GET IS WHAT YOU SEE TINA TURNER 15 

21 26 THE HONEYTHIEF HIPSWAY 24 

22 33 (I JUST) DIED IN YOUR ARMS CUTTING CREW 34 

23 17 YOU GOT IT ALL THE JETS 22 

24 29 DOMINOES ROBBIE NEVIL 29 

25 14 RESPECT YOURSELF BRUCE WILLIS 18 

26 30 STONE LOVE KOOL & THE GANG 25 

27 32 COME AS YOU ARE PETER WOLF 30 

28 35 WHAT'S GOING ON CYNDI LAUPER 35 

29 - LA ISLA BONITA MADONNA 39 

30 18 BRAND NEW LOVER DEAD OR ALIVE 28 

31 19 I WANNA GO BACK EDDIE MONEY 31 

32 39 LOOKING FOR A NEW LOVE JODY WATLEY 26 

33 37 I WILL BE THERE GLASS TIGER 38 

34 36 AS WE LAY SHIRLEY MURDOCK 23 

35 21 (YOU GOTTA) FIGHT FOR YOUR RIGHT (TO PARTY!) BEASTIE BOYS 27 

36 38 CAN'TCHA SAY (YOU BELIEVE IN ME) /STILL IN LOVE BOSTON 36 

37 - WITH OR WITHOUT YOU U2 44 

38 40 SERIOUS DONNA ALLEN 40 

39 - SMOKING GUN THE ROBERT CRAY BAND 33 

40 28 CANDY CAMEO 32 
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HOT 100 SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot 100 chart. 

LABEL NO. OF TITLES 
ON CHART 

WARNER BROS. (8) 
Geffen (3) 
Paisley Park (2) 
Sire (2) 
Island (1) 

COLUMBIA (9) 
Def Jam (2) 

ATLANTIC (6) 
Island (2) 
21 /Atco (1) 

MCA 

ELEKTRA 

E.P.A 
Epic (3) 
CBS Associated (1) 
Portrait (1) 
Scotti Bros. (1) 

16 

11 

9 

8 
7 

6 

A &M 5 

CAPITOL (4) 5 
Enigma (1) 

MOTOWN 5 

POLYGRAM 5 
Mercury (4) 
Atlanta Artists (1) 

RCA (2) 5 

Jive (2) 
Grunt (1) 

EMI -AMERICA (2) 4 
Manhattan (2) 

ARISTA 3 

CHRYSALIS (2) 3 
Ensign (1) 

AMHERST 1 

EPIC 1 

NEXT PLATEAU 1 

PROFILE 1 

RHINO 1 

SUTRA 1 

Fever (1) 
VIRGIN 1 

ZYX 1 

HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org.) 

Sheet Music Dist. 

77 AIN'T SO EASY 

(Zen Of Iniquity, ASCAP /48 /11, ASCAP /Almo, ASCAP) 

CPP /ALM 
79 ALWAYS 

(Jodaway, ASCAP) 

23 AS WE LAY 

(Troutman's, BMI /Saja, BMI) HL 

71 AT THIS MOMENT 

(WB, ASCAP/Vera -Cruz, ASCAP) WBM 

73 BALLERINA GIRL 

(Brockman, ASCAP) CLM 

95 BATTLESHIP CHAINS 

(Tamata Du Plenti, ASCAP /Bug, BMI) 
52 BIG LOVE 

(Now Sounds, BMI) 

16 BIG TIME 

(Ch ofine, BMI /Hidden Pun, BMI) 
46 BOOM BOOM (LETS GO BACK TO MY ROOM) 

(Not Listed) 
100 THE BOY IN THE BUBBLE 

(Paul Simon, BMI) WBM 

28 BRAND NEW LOVER 

(Dead Or Alive Music Ltd.(PRS) /W8, ASCAP) WBM 

65 BRASS MONKEY 

(Def Jam, ASCAP /Brooklyn Dust, ASCAP) 

32 CANDY 

(All Seeing Eye, ASCAP /PolyGram, ASCAP /Better 
Days, BMI /PolyGram Songs, BMI) WBM 

36 CANTCHA SAY (YOU BELIEVE IN ME) /STILL IN 

LOVE 

(Hideaway Hits, ASCAP /Perceptive, ASCAP) 

99 CAUGHT UP IN THE RAPTURE 

(WB, ASCAP /DQ, ASCAP /Silver Sun, ASCAP) 

30 COME AS YOU ARE 

(Pal -Park, ASCAP) 

7 COME GO WITH ME 

(Panchin, BMI) CPP /MTP 
97 CRY WOLF 

(ATV Music) HL 

59 DANCE 

(Raft Music, BMI/Time Coast, BMI /Rightsong, 

BMI /Small Hope, BMI) CHA /HL 
91 DANCIN' WITH MY MIRROR 

(Liesse, ASCAP) 

87 DO YA, DO YA (WANNA PLEASE ME) 

(Zomba, ASCAP) 

29 DOMINOES 

(MCA, ASCAP /Bobby Hart, ASCAP) MCA /HL 
9 DON'T DREAM ITS OVER 

(Roundhead, BMI) CLM 

85 FASCINATED 

(Blackwood, BMI/Toy Band, BMI) CPP /ABP 
8 THE FINAL COUNTDOWN 

(Screen Gems -EMI, BMI) WBM 

20 THE FINER THINGS 

(F.S.Limited, FRS/WB, ASCAP/Willin' David, BMI /Blue 
Sky Rider, BMI) WBM 

78 GET THAT LOVE 

(Zomba, ASCAP) 

76 HAVE YOU EVER LOVED SOMEBODY 

(Zomba, ASCAP/Willesden, BMI) 

94 HE WANTS MY BODY 

(Glass House, BMI /Irving, BMI) CPP /ALM 
63 HEARTBREAK BEAT 

(Blackwood, BMI) CPP /ABP 
54 HEAT OF THE NIGHT 

(Adams Communications, BMI /Calypso Toonz, 

PROC /Irving, BMI) 
68 HOLD ME 

(Sister Fate, ASCAP /Pretty Man, BMI/Teete, BMI) 
24 THE HONEYTHIEF 

(Virgin- Nymph, BMI) CPP 

83 HOOKED ON YOU 

(Lilo, BMI) 
51 HOW MUCH LOVE 

(Easy Action, ASCAP/WB, ASCAP /Rude, BMI/Warner. 
Tamerlane, BMI) WBM 

56 I GOT THE FEELIN' (IT'S OVER) 

(Charles Family, BMI /Atli Bee, BMI /Grabbitt, BMI) 
34 (I JUST) DIED IN YOUR ARMS 

(Virgin -Nymph, BMI) CPP 

10 I KNEW YOU WERE WAITING (FOR ME) 

(Chrysalis, ASCAP /Rare Blue, ASCAP /Little Shop Of 

Morgansongs, BMI) CPP /CLM 

31 I WANNA GO BACK 

(Danny Tures, BMI /Warner -Tamerlane, BMI /Buyrum, 
ASCAP /Raski, ASCAP/WB, ASCAP) 

38 I WILL BE THERE 

(Colgems -EMI, ASCAP/Tiger Shards, CAPAC) WBM 

66 IF SHE WOULD HAVE BEEN FAITHFUL.. 
(April, ASCAP /Stephen A. Kipper, ASCAP /California 
Phase, ASCAP) CPP /ABP/WBM 

48 I'LL BE ALRIGHT WITHOUT YOU 

(Colgems -EMI, ASCAP) 

61 ITS TRICKY 

(Protoons, ASCAP /Rush Groove, ASCAP) 

13 JACOB'S LADDER 

( Zappo, ASCAP /Bob -A -Lew, ASCAP /Basically Gasp, 

ASCAP) CLM 

89 JUST TO SEE HER 

( Unicity, ASCAP /Lucky -Break, ASCAP /Lars, ASCAP) 

49 KEEP YOUR EYE ON ME 

(Flyte Tyme, ASCAP) WBM 

47 KEEP YOUR HANDS TO YOURSELF 

(No Surrender, BMI/Warner- Tamerlane, 

BMI /Eleksylum, BMI) WBM 

39 LA ISLA BONITA 

(WB, ASCAP /Bleu Disque, ASCAP/Webo Girl, 

ASCAP /Johnny Yuma, BMI /Edge Of Fluke, BMI) WBM 

41 THE LADY IN RED 

(Almo, ASCAP) CPP /ALM 
1 LEAN ON ME 

(Interior, BMI) WBM 

11 LET'S GO! 

(Chong, PRS/Warner- Tamerlane, BMI) WBM 

3 LET'S WAIT AWHILE 

(Flyte Tyme, ASCAP /Crush Club, BMI) WBM 

37 LIGHT OF DAY 

(Bruce Springsteen, ASCAP) 

19 LIVIN' ON A PRAYER 

(Bon Jovi, ASCAP /PolyGram, ASCAP /April, 
ASCAP /Desmobile, ASCAP) CPP/WBM 

93 LIVING IN A DREAM 

(Australian Tumbleweeed, BMI) 

26 LOOKING FOR A NEW LOVE 

(April / Rightsong, BMI /Ultrawave, ASCAP) 

CPP /ABP /CHA /HL 
75 LOVE YOU DOWN 

(Music Corp. Of America, BMI /Off Backstreet, 

BMI/Walk On The Moon, BMI /Ready For The World, 

BMI/Trixie Lou, BMI) MCA /HL 
5 MANDOLIN RAIN 

( Zappo, ASCAP /Bob -A -Lew, ASCAP /Basically Gasp, 

ASCAP) CLM 

67 MEET ME HALF WAY 

(GMPC, ASCAP /Go -Glo, ASCAP) CPP 

12 MIDNIGHT BLUE 

(Stray Notes, ASCAP /Colgems -EMI, ASCAP /Acara, 
ASCAP) WBM 

64 NEVER ENOUGH 

(A.Battoir, ASCAP /Human Boy, ASCAP /Pink Smoke, 

BMI /Blackwood, BMI) CPP 

82 NOBODY'S FOOL 

(Chappell, ASCAP /Eve, ASCAP) CHA /HL 
45 NOTHING'S GONNA CHANGE MY LOVE FOR YOU 

(Prince Street, ASCAP /Alma, ASCAP /Screen Gems - 

EMI, BMI) WBM /CPP /ALM 
2 NOTHING'S GONNA STOP US NOW 

(Realsongs, ASCAP /Albert Hammond, ASCAP/WB, 

ASCAP) WBM 

80 OPEN YOUR HEART 

(WB, ASCAP /Bleu Disque, ASCAP/Webo Girl, 

ASCAF /Rafelson, ASCAP /Bertus, BMI /Doraflo, BMI) 
18 RESPECT YOURSELF 

(East Memphis, BMI /Klondike, BMI /Irving, BMI) 
CPP/ALM 

55 RIGHT ON TRACK 

(MCA, ASCAP / Unicity, ASCAP /Short Order, ASCAP) 

MCA/HL 

53 THE RIGHT THING 

(April ASCAP) CPP /ABP 
88 SAME OLE LOVE (365 DAYS A YEAR) 

((obvie, ASCAP) CPP 

72 SE LA 

(Brockman, ASCAP) 

86 THE SECRET OF MY SUCCESS 

(Music Corp. Of America, BMI /MCA, ASCAP /Five 
Storks, ASCAP/Warner- Tamerlane, BMI /Air Bear, 

BMI /Kid Bird, BMI) 

40 SERIOUS 

(Triage, BMI /Living Disc, BMI) 

58 SEXAPPEAL 

(Georgia, BMI) 
74 SHELTER 

(Little Diva, BMI /Little Steven, ASCAP) WBM 

43 SHIP OF FOOLS (SAVE ME FROM TOMORROW) 

(Bibo, ASCAP) HL/WELK 

57 SHOW ME 

(Amber /Andy Panda, ASCAP /Disco Fever, 

ASCAP /Fools Prayer, BMI /Salski, BMI /Latin Rascals) 

81 SHOWING OUT (GET FRESH AT THE WEEKEND) 

(Terrace, ASCAP) CPP 

14 SIGN '0' THE TIMES 

(Controversy, ASCAP) WBM 

70 SKIN TRADE 

(Skin Trade, ASCAP /Colgems -EMI, ASCAP) WBM 

33 SMOKING GUN 

(Calhoun St., BMI /Bug, BMI /Robert Cray, BMI) CPP 

98 SO MUCH FOR LOVE 

(WB, APRA/Warner- Tamerlane, BMI) WBM 

6 SOMEWHERE OUT THERE (FROM "AN AMERICAN 

TAIL ") 
(MCA, ASCAP /Music Corp. Of America, BMI) MCA /HL 

25 STONE LOVE 

(Delightful, BMI) 
50 TALK DIRTY TO ME 

(Sweet Cyanide, BMI) 
17 THAT AIN'T LOVE 

(Fate, ASCAP) WBM 

84 THERE'S NOTHING BETTER THAN LOVE 

(April, ASCAP /Uncle Ronnie's, ASCAP /)VA, ASCAP) 

CPP /ABP 
4 TONIGHT, TONIGHT, TONIGHT 

(Anthony Banks, ASCAP /Philip Collins, ASCAP /Michael 

Rutherford, ASCAP /Hit And Run, ASCAP) WBM 

69 TOUCH ME (I WANT YOUR BODY) 

(Zomba, ASCAP) HL 

21 WALKING DOWN YOUR STREET 

(Blackwood, BMI /Bangophile, BMI /Spinning Avenue, 

BMI /See Squared, BMI /Bug, BMI) CPP /ABP 
62 WE CONNECT 

(Golden Torch, ASCAP/Willie Wilcox, ASCAP /French 

Lick, BMI /Bug, BMI) CPP 

15 WHAT YOU GET IS WHAT YOU SEE 

(Myaxe, PRS/WB, ASCAP /Almo, ASCAP) 

WBM /CPP /ALM 
35 WHAT'S GOING ON 

(Jobete, ASCAP /Stone Agate, BMI) CPP 

42 WILL YOU STILL LOVE ME? 

(Air Bear, BMI/Warner- Tamerlane, BMI /Music 
Corp. Of America, BMI/Young Millionaire's Club, 

BMI/Warm Springs, ASCAP) WBM /MCA /HL 
60 WINNER TAKES IT ALL 

(GMPC, ASCAP /Go -Glo, ASCAP) CPP 

44 WITH OR WITHOUT YOU 

(Chappell, ASCAP /U2, ASCAP) CHA /HL 
90 WORLD SHUT YOUR MOUTH 

(Virgin- Nymph, BMI) CPP 

92 YOU CAN CALL ME AL 

(Paul Simon, BMI) WBM 

22 YOU GOT IT ALL 

(Holmes Line, ASCAP) CPP 

27 (YOU GOTTA) FIGHT FOR YOUR RIGHT (TO PARTY!) 

(Def Jam, ASCAP /Brooklyn Dust, ASCAP) 

96 YOU KEEP ME HANGIN' ON 

(Stone Agate, BMI) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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Compiled from a national sample of retail store, 
one -stop, and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

I 

O 1 1 18 

** NO.1 ** 
BEASTIE BOYS A DEF JAM BFC 40238 /COLUMBIA (CD) 4 weeks at No. One LICENSED TO ILL 

2 2 2 29 BON JOVI 46 MERCURY 830264 -1 /POLYGRAM (CD) SLIPPERY WHEN WET 

3 3 3 41 BRUCE HORNSBY & THE RANGE RCA AFL1 -5904 (8.98) (CD) THE WAY IT IS 

® 4 7 29 PAUL SIMON WARNER BROS. 25447 (9.98) (CD) GRACELAND 

Q 6 4 40 GENESIS 42 ATLANTIC 81641 (9.98) (CD) INVISIBLE TOUCH 

6 5 5 56 JANET JACKSON 43 A &M SP -5106 (9.98) (CD) CONTROL 

Cl 7 11 15 CLUB NOUVEAU WARNER BROS 25531 (8.98) (CD) LIFE, LOVE AND PAIN 

® 9 9 22 EUROPE EPIC BFE 40241 (CD) THE FINAL COUNTDOWN 

9 8 8 37 CINDERELLA V MERCURY 830076- 1 /POLYGRAM (CD) NIGHT SONGS I 12 19 37 STEVE WINWOOD A ISLAND 25448/WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE 

11 11 12 50 ANITA BAKER 42 ELEKTRA 60444 (8.98) (co) RAPTURE 

12 10 6 22 GEORGIA SATELLITES ELEKTRA 60496 (8.98) (CD) GEORGIA SATELLITES 

13 19 28 35 POISON ENIGMA ST 12523 /CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED IN 

14 15 17 15 ROBERT CRAY MERCURY /HIGHTONE 830 568 -1 /POLYGRAM (CD) STRONG PERSUADER 

15 13 10 29 HUEY LEWIS & THE NEWS V CHRYSALIS 0V 41534 (CD) FORE! 

16 14 14 7 BRUCE WILLIS MOTOWN 6222ML (8.98) (CD) THE RETURN OF BRUNO 

17 17 13 24 BOSTON 44 MCA 6188 (9.98) (CD) THIRD STAGE 

18 16 16 42 PETER GABRIEL A GEFFEN GHS 24088/WARNER BROS. (8.98) (CD) SO 

19 18 15 61 BANGLES 2 COLUMBIA BFC 40039 (CD) DIFFERENT LIGHT 

20 21 20 24 LUTHER VANDROSS EPIC FE 40415 (CD) GIVE ME THE REASON 

21 22 24 47 THE JETS MCA 5667 (8.98) (CD) THE JETS 

® 25 22 42 RUN -D.M.C. PROFILE 1217 (8.98) (co) RAISING HELL 

23 20 18 37 MADONNA 44 SIRE 25442 /WARNER BROS. (9.98) (CD) TRUE BLUE 

24 23 23 20 FREDDIE JACKSON CAPITOL sr 12495 (8.98) (CD) JUST LIKE THE FIRST TIME 

25 24 21 31 LIONEL RICHIE 3 MOTOWN 61s8ML (9.98) (CD) DANCING ON THE CEILING 

26 26 26 27 CAMEO A ATLANTA ARTISTS 830 265 -1 /POLYGRAM (CD) WORD UP 

O 36 53 6 EXPOSE ARISTA AL 8441 (8.98) EXPOSURE 

28 28 30 105 WHITNEY HOUSTON 8 ARISTA AL8 -8212 (8.98) (CD) WHITNEY HOUSTON 

29 29 41 22 GREGORY ABBOTT COLUMBIA BFC 40437 (CD) SHAKE YOU DOWN 

® 30 34 5 REO SPEEDWAGON EPIC FE 40444 (CD) LIFE AS WE KNOW IT 

31 27 25 18 SAMANTHA FOX JIVE 1012 -1 -J /RCA (8.98) (CD) TOUCH ME 

32 40 51 8 CROWDED HOUSE CAPITOL ST -12485 (8.98) (CD) CROWDED HOUSE 0 34 39 9 TESLA GEFFEN GHS 24120/WARNER BROS. (8.98) MECHANICAL RESONANCE 

34 35 37 21 BILLY IDOL CHRYSALIS OV 41514 (CD) WHIPLASH SMILE 

35 39 31 37 GLASS TIGER 0 MANHATTAN ST -53032 /EMI -AMERICA (8.98) (CD) THIN RED LINE 

c : 44 . 65 4 PSYCHEDELIC FURS COLUMBIA FC 40466 (CD) MIDNIGHT TO MIDNIGHT 

37 37 38 14 ERIC CLAPTON DUCK /WARNER BROS. 25476 /WARNER BROS. (9.98) (CD) AUGUST 

® NEW", 1 DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS TRIO 
WARNER BROS. 25491 (9.98) (CD) 

39 50 50 14 WORLD PARTY ENSIGN BFV 41552 /CHRYSALIS (CD) PRIVATE REVOLUTION 

® 41 45 5 LOU GRAMM ATLANTIC 81728 (8.98) (CD) READY OR NOT 

41 45 36 26 CYNDI LAUPER PORTRAIT OR 40313 /EPIC (CD) TRUE COLORS 

42 46 48 9 SOUNDTRACK MCA 39096 (6.98) (CD) AN AMERICAN TAIL 

43 33 29 15 DURAN DURAN CAPITOL PJ-12540 (9.98) (CD) NOTORIOUS 

Cl 49 49 7 SHIRLEY MURDOCK ELEKTRA 60443 (8.98) (CD) SHIRLEY MURDOCK 

45 32 32 47 JOURNEY COLUMBIA OC 39936 (CD) RAISED ON RADIO 

46 43 42 33 BILLY JOEL COLUMBIA oc 40402 (co) THE BRIDGE 

47 42 40 17 READY FOR THE WORLD MCA 5829 (8.98) (CD) LONG TIME COMING 

48 38 33 31 EDDIE MONEY COLUMBIA FC 40096 (co) CAN'T HOLD BACK 

49 80 111 16 VANGELIS POLYDOR 8296631 / POLYGRAM (CD) OPERA SAUVAGE 

® 55 68 4 GREGG ALLMAN EPIC FE 40531 I'M NO ANGEL 

51 31 27 17 BILLY VERA & THE BEATERS RHINO RNLP 70858 /CAPITOL (8.98) (CD) BY REQUEST 

52 56 58 27 TINA TURNER CAPITOL PJ 12530 (9.98) (CD) BREAK EVERY RULE 

53 53 55 20 ARETHA FRANKLIN ARISTA AL -8442 (9.98) (CD) ARETHA 

® 82 - 2 JODY WATLEY MCA 5898 (8.98) JODY WATLEY 

©Copyright 1987, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

55 47 47 7 LOS LOBOS SLASH 25523/WARNER BROS. (8.98) (CD) BY THE LIGHT OF THE MOON 

56 48 46 18 ROBBIE NEVIL MANHATTAN ST 53006 /EMI -AMERICA (8.98) (CD) ROBBIE NEVIL 

CI 62 59 17 KOOL & THE GANG MERCURY 830 398 1 /POLYGRAM (CD) FOREVER 

58 58 69 11 SOUNDTRACK GEFFEN GHS 24125/WARNER BROS. (9.98) (CD) LITTLE SHOP OF HORRORS 

59 64 64 30 KENNY G. ARISTA AL 8 -8427 (8.98) (CD) DUOTONES 

60 54 35 24 CHICAGO WARNER BROS. 25509 (9.98) (CD) 18 

61 61 62 23 RATT ATLANTIC 81683 (9.98) (CD) DANCIN' UNDERCOVER 

® 73 - 2 SHEILA E. PAISLEY PARK 25498/WARNER BROS. (8.98) (CD) SHEILA E. 

63 63 63 33 THE SMITHEREENS ENIGMA ST 73208 /CAPITOL (8.98) (CD) ESPECIALLY FOR YOU 

64 52 52 14 DEAD OR ALIVE EPIC FE 40572 (CD) MAD, BAD AND DANGEROUS TO KNOW 

® 67 67 18 LONE JUSTICE GEFFEN GHS 24122 (9.98) (CD) SHELTER 

66 51 44 9 DEEP PURPLE MERCURY 831 318 IMI/POLYGRAM (CD) THE HOUSE OF BLUE LIGHT 

67 71 88 6 HIPSWAY COLUMBIA BFC 40522 (CD) HIPSWAY 

68 69 56 19 STRYPER ENIGMA PJAS 73237 /CAPITOL (9.98) (CD) TO HELL WITH THE DEVIL 

69 60 60 20 THE PRETENDERS SIRE 25488/WARNER BROS. (9.98) (CD) GET CLOSE 

CI 78 82 15 STEVIE RAY VAUGHAN & DOUBLE TROUBLE EPIC E2 -40511 (CD) LIVE 

71 59 70 71 ROBERT PALMER A ISLAND 90471 /ATLANTIC (8.98) (CD) RIPTIDE 

72 72 74 7 JENNIFER WARNES CYPRESS 661 111-1 / POLYGRAM (CD) FAMOUS BLUE RAINCOAT 

73 57 57 8 THE ALAN PARSONS PROJECT ARISTA AL -8448 (9.98) (CD) GAUDI 

74 75 75 7 DAVID SANBORN WARNER BROS. 25479 (9.98) (CD) A CHANGE OF HEART 

75 68 43 18 BRUCE SPRINGSTEEN V3 BRUCE SPRINGSTEEN & THE E STREET BAND 1975 -1985 
COLUMBIA C5X 40558 (CD) 

76 76 78 5 NAJEE EMI -AMERICA ST 17241 (8.98) (CD) NAJEE'S THEME 

77 65 61 22 WANG CHUNG GEFFEN GHS 24115 /WARNER BROS. (8.98) (CD) MOSAIC 

78 83 81 59 BON JOVI A MERCURY 814 982-1/POLYGRAM (CD) BON JOVI 

79 79 77 77 BON JOVI A MERCURY 824 509 -1 /POLYGRAM (CD) 7800 DEGREES FAHRENHEIT 

80 66 54 33 DAVID & DAVID A &M SP 51343 (8.98) (CD) BOOMTOWN 

$1 121 - 2 SOUNDTRACK MCA 6200 (9.98) SOME KIND OF WONDERFUL 

Cl NEW 1 SIMPLY RED ELEKTRA 60727 (8.98) (CD) MEN AND WOMEN 

83 70 66 25 IRON MAIDEN 0 CAPITOL SJ 12524 (9.98) (CD) SOMEWHERE IN TIME 

84 74 76 43 SOUNDTRACK A3 COLUMBIA SC 40323 (CD) TOP GUN 

85 85 96 24 PHYLLIS HYMAN P.I.R. /MANHATTAN ST 53029 /EMI -AMERICA (8.98) (CD) LIVING ALL ALONE 

86 86 149 3 SOUNDTRACK ces ASSOCIATED SZ 40654/EPIC LIGHT OF DAY 

$7 112 - 2 CUTTING CREW VIRGIN 90573 /ATLANTIC (8.98) (CD) BROADCAST 

® 134 - 2 HERB ALPERT A&M SP 5125 (8.98) (CD) KEEP YOUR EYE ON ME 

89 89 95 7 THE THE EPIC BFE 40471 (CD) INFECTED 

90 90 99 23 MEGADETH CAPITOL ST 12526 (898) PEACE SELLS ... BUT WHO'S BUYING? 

91 93 106 7 HANK WILLIAMS, JR. WARNER /CURB 25538 /WARNER BROS (8.98) (CD) HANK "LIVE' 

92 92 97 13 MELBA MOORE CAPITOL ST 12471 (8.98) (CD) A LOT OF LOVE 

® 97 125 53 THE JUDDS RCA /CURB AHLI- 7042 /RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 

94 88 83 20 JEFF LORBER WARNER BROS. 25492 (8.98) (CD) PRIVATE PASSION 

® 103 108 4 SANTANA COLUMBIA FC 40272 (CD) FREEDOM 

(I) 105 - 2 PATTY SMYTH COLUMBIA FC 40182 (CD) NEVER ENOUGH 

97 77 72 22 LOVE & ROCKETS BIG TIME 6011 -1-B /RCA (8.98) (CD) EXPRESS 

98 84 71 15 NEW EDITION MCA 5912 (8.98) (CD) UNDER THE BLUE MOON 

99 81 84 26 TIMBUK 3 I.R.S. 5739/MCA (8.98) (CD) GREETINGS FROM TIMBUK 3 

100 94 94 15 KATE BUSH EMI- AMERICA PWAS 17242 (9.98) (CD) THE WHOLE STORY 

( ) 114 114 14 ROBIN TROWER GNP CRESCENDO GNP 2I87/GNP (8.98) (CD) PASSION 

® 161 - 2 OINGO BOINGO MCA set l (8.98) BOI -NGO 

103 101 91 21 KBC BAND ARISTA AL 8440 (8.98) (CD) KBC BAND 

104 99 80 38 PETER CETERA WARNER BROS. 25474 (8.98) (CD) SOLITUDE /SOLITAIRE 

105 95 90 23 TIL TUESDAY EPIC FE 40314 (CD) WELCOME HOME 

® 113 86 20 STEVE MILLER CAPITOL Pi 12445 (9.98) (CD) LIVING IN THE 20TH CENTURY 

107 107 110 6 MADHOUSE PAISLEY PARK 25545 /WARNER BROS. (8.98) (CD) 8 

108 91 73 19 THE POLICE A A &M SP 3902 (9.98) (CD) EVERY BREATH YOU TAKE -THE SINGLES 

109 98 85 21 SURVIVOR SCOTTI BROS. /CBS ASSOCIATED FZ -40457 /EPIC (CD) WHEN SECONDS COUNT 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 
following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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"LIFE'S SO SHORT..." LET THE PARTY BEGIN. 

ER WOLF 
ME AS YOU ARE 

Produced by 
PETER WOLF AND ERIC "E.T.' THORNGREN 

R:1987 FMI Am.rka Records, division of Capitol R.rerd., Inc. 
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FOR WEEK ENDING MARCH 28, 1987 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

110 96 87 24 COREY HART EMI -AMERICA PW 17217 (9.98) (CD) FIELDS OF FIRE 

111 106 107 9 THE DAVE EDMUNDS BAND COLUMBIA FC 40603 (CD) LIVE - I HEAR YOU ROCKIN' 

112 87 79 20 KANSAS MCA 5838 (8.98) (CD) POWER a 140 - 2 STARPOINT ELEKTRA 60722 (8.98) (CD) SENSATIONAL 

114 104 92 28 AMY GRANT A &M SP 3900 (9.98) (CD) THE COLLECTION 

120 120 6 CONCRETE BLONDE I.R.S. 5835 /MCA (898) CONCRETE BLONDE 

116 108 89 26 TALKING HEADS SIRE 25512 /WARNER BROS. (9.98) (CD) "TRUE STORIES" a 148 - 2 PSEUDO ECHO RCA 5730 -1 -R (8.98) LOVE AN ADVENTURE 

118 118 119 23 ALABAMA A RCA 5649 -R -1 (8.98) (CD) THE TOUCH 

119 100 102 28 SOUNDTRACK ATLANTIC 81677 (998) (CD) STAND BY ME 

® 136 140 4 SOUNDTRACK COLUMBIA SC 40687 (CD) OVER THE TOP 

®2 133 137 4 CHINA CRISIS A &M SP 5148 (8.98) (CD) WHAT PRICE PARADISE 

122 102 103 27 STACEY Q ATLANTIC ATL 81676 (8.98) (CD) BETTER THAN HEAVEN 

123 119 124 20 CHICO DEBARGE MOrowN 6214 ML (8.98) CHICO DEBARGE 

124 124 129 8 THE HOUSEMARTINS ELEKTRA 60501 (8.98) (CD) LONDON 0 HULL 4 

(13 130 153 9 MILLIE JACKSON JIVE 1016- 1- J /RCA(8.98) AN IMITATION OF LOVE 

126 126 130 6 COLIN JAMES HAY COLUMBIA BFC 40611 (CD) LOOKING FOR JACK a 138 113 32 GEORGE THOROGOOD AND THE DESTROYERS EMI- AMERICA ST 17214 (8.98) (CD) LIVE 

as 143 148 37 RANDY TRAVIS WARNER BROS. 25435 (8.98) (CD) STORMS OF LIFE 

129 115 122 108 PHIL COLLINS 5 ATLANTIC 81240 (9.98) (CO) NO JACKET REQUIRED 

130 131 104 24 IGGY POP A&M SP 5145 (8.98) (CD) BLAH, BLAH, BLAH a 147 112 29 TOTO COLUMBIA FC 40273 (CD) FAHRENHEIT 

132 132 134 42 BOB JAMES /DAVID SANBORN WARNER BROS. 25393 (8.98) (CD) DOUBLE VISION 

133 117 121 7 GEORGE STRAIT MCA 5913 (8.98) (CD) OCEAN FRONT PROPERTY 

134 116 116 7 STANLEY JORDAN BLUE NOTE BT 85130 /MANHATTAN (9.98) (CD) STANDARDS, VOL. 1 

135 135 141 6 SOUNDTRACK VIRGIN 90567 /ATLANTIC (9.98) (CD) THE MISSION 

IS 180 - 2 BOBBY MCFERRIN BLUE NOTE BT 85110 /MANHATTAN (9.98) (CD) SPONTANEOUS INVENTIONS 

® NEW I 1 PATRICE RUSHEN ARISTA 8401 (8.98) WATCH OUT 

® NEW 1 ANDY TAYLOR MCA 5837 (9.98) THUNDER 

139 125 105 21 METAL CHURCH ELEKTRA 60493 (8.98) THE DARK 

140 146 - 250 LED ZEPPELIN ATLANTIC 19129 (898) (CD) LED ZEPPELIN IV 

141 129 131 22 THE TONIGHT SHOW BAND /DOC SEVERINSEN THE TONIGHT SHOW BAND AMHERST AMHY 3311 (8.98) (CD) 

142 123 118 15 THE COMMUNARDS MCA 5794 (8.98) (co) THE COMMUNARDS 

143 111 115 14 GEORGE HOWARD MCA 5855 (8.98) (CD) A NICE PLACE TO BE 

144 139 139 121 BOSTON 9 EPIC JE 34188 (CD) BOSTON 

145 109 109 6 JULIAN COPE ISLAND 90560 /ATLANTIC (4.98) JULIAN COPE 

146 151 156 10 XTC GEFFEN GHS 24117 (8.98) SKYLARKING 

147 149 128 50 BOB SEGER & THE SILVER BULLET BAND CAPITOL PT 12398 (8.98) (CD) LIKE A ROCK 

® 150 154 4 THE MISSION U.K. MERCURY 830603 1 /POLYGRAM (CD) GOD'S OWN MEDICINE 

149 127 98 46 BILLY OCEAN 2 JIVE JL8- 5409/ARISTA (8.98) (CD) LOVE ZONE 

150 163 151 669 PINK FLOYD HARVEST SMASI l 163 /CAPITOL (9.98) (CD) DARK SIDE OF THE MOON 

151 153 146 25 LINDA RONSTADT ASYLUM 60474- 1- E/ELEKTRA (9.98) (CD) FOR SENTIMENTAL REASONS 

152 142 117 7 HUSKER DU WARNER BROS. 25544 (10.98) (CD) WAREHOUSE: SONGS AND STORIES 

153 122 100 71 MIAMI SOUND MACHINE EPIC BEE 40131 (CD) PRIMITIVE LOVE 

® NEW 1 THE BREAKFAST CLUB MCA 5821 (8.98) THE BREAKFAST CLUB c 164 - 2 CHRIS DEBURGH A &M SP 5121 (898) (CD) INTO THE LIGHT 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

AC /DC 178 
Gregory Abbott 29 
Aerosmith 161 
Alabama 118 
Gregg Allman 50 
Herb Alpert 88 

Anita Baker 11 
Bangles 19 
Beastie Boys 1 

Big Audio Dynamite 193 
Bon Jovi 79, 78, 2 
Boston 144, 17 
The Breakfast Club 154 
Bobby Brown 176 
Kate Bush 100 

Cameo 26 
Peter Cetera 104 
Chicago 60 
China Crisis 121 
Cinderella 9 
Eric Clapton 37 
Club Nouveau 7 
Phil Collins 181, 129 
The Communards 142 
Concrete Blonde 115 
Julian Cope 145 

The Robert Cray Band 170, 169 Peter Gabriel 18 
Robert Cray 14 Genesis 189, 5 
Crowded House 32 Georgia Satellites 12 
The Cure 183 Glass Tiger 35 
Cutting Crew 87 Lou Gramm 40 

David & David 80 Amy Grant 114 

Chico DeBarge 123 Corey Hart 110 
Bunny Debarge 172 Colin James Hay 126 
Chris DeBurgh 155 Howard Hewett 159 
Dead or Alive 64 Hipsway 67 
Deep Purple 66 Bruce Hornsby & The Range 
Dire Straits 166 The Housemartins 124 
Don Dixon 167 Whitney Houston 28 
Dokken 198 Miki Howard 171 
Duran Duran 43 George Howard 143 

Sheila E. 62 Husker Du 152 

The Dave Edmunds Band 
Phyllis Hyman 85 

Esquire 191 Billy Idol 34 
Europe 8 Iron Maiden 83 
Expose 27 

Janet Jackson 6 
Samantha Fox 31 Millie Jackson 125 
Aretha Franklin 53 Freddie Jackson 24 

111 

Kenny G. 59 Bob James /David Sanborn 
Bob James 162 
Al Jarrean 182 

Jason & The Scorchers 
The Jets 21 
Billy Joel 46 
Grace Jones 188 
Stanley Jordan 134 
Journey 45 
The Judds 93 

KBC Band 103 
Kansas 112 
The Kinks 160 

3 Klymaxx 187 
Kool & The Gang 

Cyndi Lauper 41 
Led Zeppelin 140 
Leroi Bros. 196 
Huey Lewis & The News 
Lone Justice 65 
Jeff Lorber 94 
Los Lobos 55 
Love & Rockets 97 

Madhouse 107 
Madonna 23 

132 Megadeth 90 
Bobby McFerrin 136 
Metallica 163 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* 

156 110 93 28 VINNIE VINCENT INVASION CHRYSALIS BFV 41529 (CD) VINNIE VINCENT INVASION 

157 157 162 151 HUEY LEWIS & THE NEWS A6 CHRYSALIS FV 41412 (co) SPORTS 

158 141 132 51 VAN HALEN 3 WARNER BROS. 25394 (8.98) (CD) 5150 

159 159 169 11 HOWARD HEWETT ELEKTRA 60487 (8.981 (CD) I COMMIT TO LOVE 

160 128 101 15 THE KINKS MCA 5822 (8.98) (CD) THINK VISUAL 

161 154 159 4 AEROSMITH COLUMBIA PC 36865 AEROSMITH'S GREATEST HITS 

162 144 144 19 BOB JAMES WARNER BROS. 25495 (9.98) (CD) OBSESSION 

163 168 135 53 METALLICA ELEKTRA 60439 (8.98) (CD) MASTER OF PUPPETS 

164 155 155 10 VARIOUS ARTISTS MERCURY 830 617 1 (CD) ROCK FOR AMNESTY 

® NEW 1 SMOKEY ROBINSON MOTOWN 6226 (8.98) (CD) ONE HEARTBEAT 

166 162 173 95 DIRE STRAITS 5 WARNER BROS. 25264 (8.98) (CD) BROTHERS IN ARMS 

© 171 185 4 DON DIXON MOST OF THE GIRLS LIKE TO DANCE BUT ... 
ENIGMA ST 73239 /CAPITOL (8.98) 

168 165 158 35 ANDREAS VOLLENWEIDER CBS MASTERWORKS FM 42255/EPIC (CD) DOWN TO THE MOON 

© 188 190 4 THE ROBERT CRAY BAND HIGHTONE Boos (8.98) (CD) FALSE ACCUSATIONS 

al RE -ENTRY THE ROBERT CRAY BAND HIGHTONE 8001 (8.98) (co) BAD INFLUENCE a 175 175 3 MIKI HOWARD ATLANTIC 81688 (8.98) (CD) COME SHARE MY LOVE 

®] 179 189 3 BUNNY DEBARGE GORDY 6217 -G /MOTOWN (8.98) IN LOVE 

173 176 184 50 SIMPLY RED ELEKTRA 60452 (8.98) (CD) PICTURE BOOK 

174 173 180 50 DWIGHT YOAKAM GUITARS, CADILLACS, ETC., ETC. 
REPRISE 25372 /WARNER BROS. (898) (CD) 

175 137 123 21 BENJAMIN ORR ELEKTRA 60460 (8.98) (CD) THE LACE 

176 169 133 16 BOBBY BROWN MCA 5827 (8.98) KING OF STAGE 

177 170 126 19 JASON & THE SCORCHERS EMI -AMERICA ST 17219 (8.98) (CD) STILL STANDING 

178 160 152 41 AC /DC ATLANTIC 81650 (9.98) (CD) WHO MADE WHO 

179 156 142 18 THE POINTER SISTERS RCA 5609 -1 -R (9.98) (CD) HOT TOGETHER 

® 185 187 3 PETER, PAUL AND MARY NO EASY WALK TO FREEDOM 
GOLD CASTLE 171 001 1 /POLYGRAM (8.981 

RE -ENTRY PHIL COLLINS A2 ATLANTIC SD16029 (898) (CD) FACE VALUE 

182 181 165 , 26 AL JARREAU WARNER BROS. 25477 (8.98) (CD) L IS FOR LOVER 

183 152 150 42 THE CURE ELEKTRA 60477 (8.98) (CD) STANDING ON THE BEACH 

184 145 145 6 SHRIEKBACK ISLAND 90552 /ATLANTIC (8.98) (CD) BIG NIGHT MUSIC 

185 186 - 2 WAYSTED CAPITOL ST 12538 (8.98) SAVE YOUR PRAYERS 

186 167 157 63 STRYPER ENIGMA ST 73217 /CAPITOL (8.98) (CD) SOLDIERS UNDER COMMAND 

187 189 188 17 KLYMAXX MCA 5832 (8.98) (CD) KLYMAXX 

188 158 143 16 GRACE JONES MANHATTAN 53038 /EMI- AMERICA (8.98) (CD) INSIDE STORY 

189 195 - - 19 GENESIS ATLANTIC 80116 (6.98) (CD) GENESIS 

190 192 186 32 GEORGE WINSTON WINDHAM HILL WH 1019 /A&M (9.98) (CD) WINTER INTO SPRING 

®9 NEW 1 ESQUIRE GEFFEN GHS 24101 (8981 ESQUIRE 

192 177 - 149 GEORGE WINSTON A WINDHAM HILL WH- 1025 /A &M (9.98) (CD) DECEMBER 

193 199 192 22 BIG AUDIO DYNAMITE COLUMBIA BFC 40445 (CD) NO. 10 UPPING STREET 

194 191 191 29 STRYPER ENIGMA ST 73207 /CAPITOL (8.98) (CD) THE YELLOW AND BLACK ATTACK 

195 198 181 37 THE SMITHS SIRE 25426 /WARNER BROS. (8.98) THE QUEEN IS DEAD 

® NEW 1 LEROI BROS. PROFILE 1224 (S 9a) OPEN ALL NIGHT 

197 178 138 36 DAVID LEE ROTH WARNER mos. 25470 (8.98) (CD) EAT 'EM AND SMILE 

198 197 198 67 DOKKEN ELEKTRA 60458 (8.98) (CD) UNDER LOCK AND KEY 

199 193 160 32 R.E.M. I.R.S. 5783 /MCA (8.98) (CD) LIFES RICH PAGEANT 

200 183 - 70 U TOP 3 WARNER BROS. 25342 (9.98) (CD) AFTERBURNER 

177 Metal Church 139 
Miami Sound Machine 153 
Steve Miller 106 
The Mission U.K. 148 
Eddie Money 48 
Melba Moore 92 
Shirley Murdock 44 

Najee 76 
Robbie Nevil 56 
New Edition 98 

Billy Ocean 149 
Oingo Boingo 102 
Benjamin Orr 175 

Robert Palmer 71 
The Alan Parsons Project 73 
Dolly Parton, Linda Ronstadt, 
Emmylou Harris 38 
Peter, Paul And Mary 180 
Pink Floyd 150 
The Pointer Sisters 179 
Poison 13 
The Police 108 
Iggy Pop 130 
The Pretenders 69 
Pseudo Echo 117 

15, 157 

Psychedelic Furs 36 

R.E.M. 199 
REO Speedwagon 30 
Ratt 61 
Ready For The World 47 
Lionel Richie 25 
Smokey Robinson 165 
Linda Ronstadt 151 
David Lee Roth 197 
Run -D.M.C. 22 
Patrice Rushen 137 

David Sanborn 74 
Santana 95 
Bob Seger & The Silver Bullet 
Band 147 
Shriekback 184 
Paul Simon 4 
Simply Red 82. 173 
The Smithereens 63 
The Smiths 195 
Patty Smyth 96 
SOUNDTRACKS 

An American Tail 42 
Light Of Day 86 
Little Shop Of Horrors 58 
The Mission 135 

Over The Top 120 
Some Kind Of Wonderful 81 
Stand By Me 119 
Top Gun 84 

Bruce Springsteen 75 
Stacey Q 122 
Starpoint 113 
Stevie Ray Vaughan & Double 
Trouble 70 
George Strait 133 
Stryper 186, 68, 194 
Survivor 109 
Talking Heads 116 
Andy Taylor 138 
Tesla 33 
The The 89 
George Thorogood And The 
Destroyers 127 
'Til Tuesday 105 
Timbuk 3 99 
The Tonight Show Band /Doc 
Severinsen 141 
Toto 131 
Randy Travis 128 
Robin Trower 101 
Tina Turner 52 

Van Halen 158 
Luther Vandross 20 
Vangelis 49 
VARIOUS ARTISTS 

Rock For Amnesty 164 
Billy Vera & The Beaters 51 
Vinnie Vincent Invasion 156 
Andreas Vollenweider 168 

Wang Chung 77 
Jennifer Warnes 72 
Jody Watley 54 
Waysted 185 
Hank Williams, Jr. 91 
Bruce Willis 16 
George Winston 192. 190 
Steve Winwood 10 
World Party 39 

XTC 146 

Dwight Yoakam 174 

ZZ Top 200 
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DADC CUTS CD COSTS 
(Continued from page 1) 

who buy at least 1 million units will 
be billed at $1.95 each. 

Most significantly, smaller ac- 
counts ordering 500 or more CDs 
will be billed by DADC at $2.05, al- 
most 10% off the prior book price. 

During the past few months, 
some pressing plants here and in Ja- 
pan are known to have worked out 
deals that brought per -unit prices of 
raw CDs near the $2 mark for fa- 
vored customers, despite printed 
price schedules. Where prices were 
held closer to the average $2.50 
book level, such special induce- 
ments as dating and concessions on 
mastering charges were being giv- 
en. 

In Japan, where pressing plants 
were insisting on payment in yen to 
minimize currency exchange ero- 
sion, most are now said to be accept- 
ing dollars in payment, a further ac- 
commodation of U.S. buyers. 

Like some other domestic manu- 
facturers, Jeffrey Wilkins, presi- 
dent of Discovery Systems in Dub- 
lin, Ohio, has reacted to the pricing 
climatè by suggesting that "this 
may not be the time for those not al- 
ready in the field to enter it." He 

says the $2.25 -per -CD pressing cost 
is the "lowest practical price." 

Dennis Hannon, marketing exec- 
utive of Shape Optimedia in San- 
ford, Maine, stresses that price is 
"only one of the components" in re- 
lations with custom accounts. 
"We're also addressing issues of 
turnaround time and service." He 
promises occasional dating pro- 
grams, special sales programs, and 
concessions on mastering fees to 
maintain the company's competitive 
position. 

At Sanyo in Los Angeles, coordi- 
nator of CD sales Hideo Nakai will 
not comment on reports from the re- 
cent NARM convention that the 
company's new plant, to be opened 
in Richmond, Ind., in June, will ac- 
cept initial orders at $1.50 a disk. 

Nakai says Sanyo's current book 
price for CDs pressed in the compa- 
ny's Japanese plant is "around 
$2.40." He adds, "We must now con- 
sider reducing our price further" in 
view of the DADC move. 

The effect of the price slide on 
new plants due to open this spring 
remains to be seen. Denon Ameri- 
ca's official launch date is April 15. 

At the firm's plant in Madison, Ga., 
where test production is already un- 
der way, vice president Eric Fossum 
quotes book prices at $2.60 for or- 
ders under 2,000; they dip to $2.35 
for 5,000 or more. "We're reassess- 
ing," says Fossum. 

Another pressing plant due to 
open April 15, this one in Tuscaloo- 
sa, Ala., is JVC. No pricing informa- 
tion was available from the compa- 
ny at presstime. 

Jim Frische, DADC operating 
chief, says his company is able to re- 
duce its prices because of volume 
and operating economies. He puts 
the current shipment rate at 3 mil - 
lion-3.5 million a month, which is 

due to rise to "4 million a month by 
midyear." 

Frische says DADC has 24 press- 
es in place at this time; 36 should be 
on line "in a couple of months." 

Expansion has enabled the com- 
pany to seek out more volume ac- 
counts, says Frische, who notes that 
until recently most of the plant's ca- 
pacity was devoted to filling the re- 
quirements of its former partner, 
CBS Records. He says that annual 
orders by a number of his current 
custom clients exceed the 5- million 
level in order to qualify for the low- 
est rate. 

Costs for complete CD packages, 
with jewel box and insertion of 

booklet and back liner in a shrink - 
wrapped, customer -supplied 6- by 
12 -inch box, run $2.15 each at 
DADC at the highest volume level. 
For those ordering 1 million or more 
a year, the price is $2.35; the cost to 
smaller users is $2.50. 

In addition to the lower pressing 
costs, DADC has eliminated the bo- 
nus charge of 20 cents per disk for 
CDs with a playing time of more 
than 60 minutes. This premium is 
now only applicable on CDs with 
playing times in excess of 70 min- 
utes. 

SOUTHWEST MUSIC MEET 
(Continued from page 6) 

people in this business think the 
most important thing is the bottom 
line. We have to remember what 
this business is about -and that's 
creativity." 

The story of how a regional act 
breaks nationally was outlined in 
the first panel, using the Austin- 

based I.R.S. band Timbuk 3 as a 
case in point. Timbuk 3 garnered a 
hit single, "The Future's So Bright I 
Gotta Wear Shades," a hit album, 
and a Grammy nomination for best 
new artist. 

Grasso noted that Timbuk 3's as- 
cent into national prominence was 

LABELS, PUBLISHERS REACH ROYALTY DEAL 
(Continued from page 1) 

The groups petitioned the tribu- 
nal to adopt a proposal that calls for 
the present flat -rate royalty of 5 
cents per tune to be adjusted in pro- 
portion to changes in the index. The 
rate would be adjusted every two 
years, beginning on Jan. 1 and con- 
tinuing until Jan. 1, 1996. 

Regardless of changes in the in- 
dex, according to the proposal, the 
rate cannot decline below 5 cents - 
nor exceed the previous rate by 
more than 25% for any two -year 
span. 

Resulting royalty rates are to be 
rounded to the nearest one- twenti- 
eth of a cent. The overtime rate, cur- 
rently 0.95 of a cent per minute of 
playing time, would also be adjusted 

to changes in the index. 
The proposal states that the ini- 

tial rate adjustment would be based 
on changes in the index between 
Dec. 31, 1985, and Sept. 30, 1987. 

Thereafter, rate adjustments 
would be based on index changes 
every two years from September 
through September, with the ad- 
justed rates becoming effective on 
Jan. 1, 1990, 1992, 1994, and 1996. 

The next tribunal review would 
occur in 1997. 

Edward P. Murphy, president of 
NMPA, George David Weiss, presi- 
dent of SGA, and Stan Gortikov, 
chairman of the board of RIAA, all 
expressed the hope that the tribunal 
would act favorably on the joint pro- 

posai. 
For nearly 70 years, the mechani- 

cal royalty rate was 2 cents. In 1978, 
Congress began a review of the rate 
and set an interim royalty of 2.75 
cents. Then, in December 1980, af- 
ter months of hearings and written 
testimony that literally touched the 
ceiling at the tribunal offices, the 
tribunal finalized a new 4- cent rate, 
which took effect July 1, 1981. 

Neither the RIAA nor NMPA and 
SGA agreed with the tribunal's rul- 
ing, especially the rate- adjustment 
section, which would have had the 
tribunal meeting each year, and 
each went to court. 

Eventually, the U.S. Appeals 
Court upheld the tribunal rate in 

June 1981 but remanded the rate -ad- 
justment section back to the tribu- 
nal. An RIAA petition for another 
hearing was dismissed by the court 
in October, and later that same 
month all parties hammered out the 
current rate adjustments at the tri- 
bunal. The tribunal approved them 
in November. 

The 1981 approved rate adjust- 
ments began with a jump to a 4.25 - 
cents- per -song rate for every record 
made or distributed after Jan. 1, 
1983 (or 0.8 cents per minute of 
playing time or fraction therof, 
whichever was larger); 4.5 cents or 
.85 cents per minute after July 1, 
1984; and 5 cents or .95 cents per 
minute after Jan. 1, 1986. 
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based on its initial appeal in the 
heart of the Midwest, as opposed to 
the music centers in Los Angeles 
and New York. 

"They're a unique act -two play- 
ers and a jam box," Grasso said. 
"But we felt they had a great vision, 
and they knew what they wanted so 
we didn't mess with anything." 

Another panel, "Band 101," ad- 
dressed the basics of starting a 
band, including bookings, promo- 
tions, and press coverage. A panel 
on dealing with the majors featured 
representatives from various record 
labels including Columbia, Atlantic, 
Island, RCA, Arista, EMI, and Capi- 
tol. 

Other panels featured such topics 
as music industry contracts, dealing 
with independent record labels, al- 
ternative radio, publishing and sell- 
ing songs, and music industry busi- 
ness practices. 

The conference was keynoted by 
Huey Meaux, a veteran Texas pro- 
ducer and promoter who has broken 
various artists nationally, including 
Freddie Fender and Roy Head. 
Meaux declared, "In this business 
the most important man is the pro- 
motions man. 

"You can have a good product but 
you can't sell it if you don't know 
how to market it. You have to be- 
lieve in yourself and be determined 
and persistent." 

Jim Fouratt, president of the 
New York City -based promotion 
company D.A.R.E., said that to him 
the conference highlight was "the 
opportunity to meet with Texas pro- 
moters and hear the bands here live 
and close up in their own environ- 
ment." 

Coinciding with the conference 
was the 1986 Annual Austin Music 
Awards, given out by the Austin 
Chronicle, a statewide biweekly arts 
and entertainment magazine. Hon- 
ored artists were Nanci Griffith, the 
Fabulous Thunderbirds, Eric John- 
son, Little Joe Y La Familia, 14 K, 
W.C. Clark Blues Revue, Bad 
Mutha Goose, and other local and 
regional acts. 

In conjunction with the confer- 
ence, more than 180 local and re- 
gional bands were showcased every 
night in 15 nightclubs around the 
city. 

The conference was sponsored by 
the Austin Chronicle. Conference 
coordinator was Roland Swenson. 

Ramiro Burr is a San Antonio - 
based free -lance writer covering 
the Texas music industry. 
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Compiled from national album rock 

ARTIST 
radio airplay reports. 

TITLE 
LABEL 

10 2 4 5 

* * No. * * 
PETER (WOLF COME AS YOU ARE 

2 1 2 7 EGIREGG ALLMAN I'M NO ANGEL 

O 10 - 2 
I 

USLA2 

ND 
WITH OR WITHOUT YOU 

4 O 
6 7 5 

PATTY SMYTH NEVER ENOUGH 
COLUMBIA 

5 5 6 8 
STEVE WINWOOD THE FINER THINGS 
ISLAND O 7 

13 5 VIRGIN 
CUTTING CREW (I JUST) DIED IN YOUR ARMS 

7 3 1 9 
LOU GRAMM MIDNIGHT BLUE 
ATLANTIC 

8 4 3 8 
SAMMY HAGAR 
COLUMBIA 

WINNER TAKES IT ALL 

9 O12 20 4 APIT 
JON 

OL 
BUTCHER GOODBYE SAVING GRACE 

10 NEW* 1 

* * * FLASHMAKER * * * 
BRYAN ADAMS HEAT OF THE NIGHT 

11 11 16 7 
CROWDED HOUSE 
CAPITOL 

DON'T DREAM IT'S OVER 

12 0 NEW , 1 
FLEETWOOD MAC BIG LOVE 
WARNER BROS. 

13 13 17 6 
THE BARBUSTERS 
CBS ASSOCIATED 

LIGHT OF DAY 

14 15 15 6 MDEEEPRPURPLE CALL OF THE WILD 

15 17 22 6 PAUL IMON 
THE BOY IN THE BUBBLE 

16 8 5 9 ERE SPEEDWAGON THAT AIN'T LOVE 

17 20 28 6 ?o YCH EDELIC FURS HEARTBREAK BEAT 

18 26 36 3 

** *POWER TRACK * ** 
BORN JJOVI NEVER SAY GOODBYE 

19 9 9 10 
ERIC CLAPTON 
WARNER BROS. 

MISS YOU 

® 
30 46 

3 AFROZEN GHOST SHOULD I SEE 

0 25 30 5 
LOU GRAMM READY OR NOT 

22 16 8 11 
LOS LOBOS SHAKIN' SHAKIN' SHAKES 

23 14 11 10 GEORGIA SATELLITES BATTLESHIP CHAINS 
ELEKTRA 

24 21 21 7 COLUMBIA 
A VERA CRUZ 

25 27 33 4 ANDY TAYLOR I MIGHT LIE 

26 32 - 2 NIGHT RANGER THE SECRET OF MY SUCCESS 
MCA 

27 18 10 10 ALAN PARSONS PROJECT STANDING ON HIGHER GROUND 

28 23 18 15 WORLD PARTY 
CHRYSALIS 

SHIP OF FOOLS 

29 19 12 10 BRUCE HORNSBY MANDOLIN RAIN 

® 40 2 EDDIEBIMONEY ENDLESS NIGHTS 

31 31 31 14 
HUEY LEWIS & THE NEWS I KNOW WHAT I LIKE 
CHRYSALIS 

32 36 40 3 
EDO 

N DREAM WARRIORS 

33 28 23 18 THEEURROBERT CRAY BAND SMOKING GUN 

34 22 14 9 BOSTON CAN'TCHA SAY /STILL IN LOVE 

35 45 - 2 MAASSrTIGER 
I WILL BE THERE 

36 24 19 7 
STEVIE RAY VAUGHAN WILLIE THE WIMP 
EPIC 

37 29 25 10 
ROBIN TR ER NO TIME 
GNP 0 41 - 2 
WHIENESNAKE STILL OF THE NIGHT 

39 35 35 6 
TESLA MODERN DAY COWBOY 
GEFFEN 0 NEW* 1 Uí2ND 

I STILL HAVEN'T FOUND WHAT I'M LOOKING FOR 

41 NEW 1 THEE 
CULT LOVE REMOVAL MACHINE 

42 34 26 15 EDDIEIMONEY I WANNA GO BACK 

0 47 - 2 CINDERELLA SOMEBODY SAVE ME 
MERCURY 

44 42 42 5 CONCRETE BLONDE TRUE 
I.R.S. 

45 33 24 8 
IP NOTHING'S GONNA STOP US NOW 

GRUNT 

46 O NEW 1 
ROBERT CRAY I GUESS I SHOWED HER 
MERCURY 

47 37 37 5 
THE KINKS LOST AND FOUND 

0 NEW* 1 
!ILLY 

LIISDOL 
SWEET SIXTEEN 

49 38 29 8 JULIAN COPE WORLD SHUT YOUR MOUTH 

50 39 27 14 
GENESIS 
ATLANTIC 

TONIGHT, TONIGHT, TONIGHT 

OTracks w th the greatest airplay gains this week. The Flashmaker s the highest- debuting track of the week. 
The Power Track is the track on the chart that shows the largest increase in airplay over the week before. 

SCORPIO CLEARED 
(Continued from page 4) 

cal evidence to back its charges: 
three cassette copies of the Who's 
"Odds And Sods" album, allegedly 
counterfeit and supplied to retailers 
by Scorpio. Wilson expressed doubt 
about the credibility of the testimo- 
ny of the two witnesses who pur- 
chased the tapes. 

Of the testimony of MCA's Allen 
Clement, who purchased from 
North Hollywood record store Audi- 
tory Odyssey one tape allegedly 
supplied by Scorpio, Wilson de- 
clared: "The court is of the belief 
that while Mr. Clement did not in 
any way perjure himself, there may 
well have been a fair amount of sug- 
gestion to the Auditory Odyssey 
people which may very well have 
made them come around to the right 
view." Wilson expressed doubts 
about the store itself in the light of 
testimony about other "question- 
able items" in its inventory. 

Also called into question was the 
testimony of MCA witness Richard 
Kaufman, a former Recording In- 
dustry Assn. of America employee 
who submitted two tapes -also al- 
legedly supplied by Scorpio -pur- 
chased at a New Jersey flea market. 
"The court views Mr. Kaufman as 
something analogous to what is 
termed in criminal law as an 'infor- 
mant' or a 'snitch,' " said Wilson. 
"And they're always to be viewed 
with great suspicion." 

Though no official statement on 
the ruling was offered by MCA, a 
spokesman from the company says, 
"The case against Scorpio estab- 
lished that there was massive coun- 
terfeiting of over 300,000 MCA 
tapes. Unfortunately, we were un- 
able to succeed in our counterfeit- 
ing case against Scorpio. Our case 
was made more difficult by the gov- 
ernment's refusal to make available 

a key witness and Scorpio's scarcity 
of business records." 

Steve Parelman, general manager 
of Scorpio, says he sees his compa- 
ny's victory as a potential end to the 
"blackballing" he says it has received 
from major labels since the suit arose 
last year. He cites a returned compa- 
ny check and letter from Warner 
Bros. executive vice president /trea- 
surer Murray Gitlin, which, he says, 
stated: "I do not find your proposal 
acceptable, nor do I like the way you 
conduct your business." 

"He's the executive vice presi- 
dent of Warner Brothers and he 
says he doesn't like the way I do 
business," says Parelman. "All I 
could think of was that he read all 
the newspaper accounts and said, 
'These guys are counterfeiters.' 
Hopefully, now that the decision 
came down, somebody like Mr. Git- 
lin-or the people from RCA or 
from other labels that haven't been 
selling me that have sold me in the 
past -will say, 'Maybe we shouldn't 
be blackballing these guys.' " 

ITA MEET 
(Continued from page 6) 

that picture quality is dramatically 
enhanced through S-VHS. The sys- 
tem is slated for introduction at the 
Summer Consumer Electronics 
Show. 

By 1990, sales of prerecorded 
videocassettes will soar to a quar- 
ter- billion units, according to Bill- 
board executives Gene Smith, asso- 
ciate publisher, and Ron Willman, 
director of sales, video /sound. 
"That's almost five times as many 
[cassettes] as the 53 million sold in 
1985," said Smith. 

During his address, Sauter, who 
retired from RCA last year, contem- 
plated the future of an industry that 
has traveled at breakneck speed 
over the past decade. 

Sauter said, "When you tally the 
total for [consumer electronics] 
products and compare it to where 
the industry was 10 years ago, five 
years ago, or even two years ago, 
the rate of growth has to be consid- 
ered unbelieveable. At the same 
time, the comparison raises a num- 
ber of pertinent questions about the 
future -even from the most opti- 

mistic minds. 
"Have we been borrowing busi- 

ness from the future? What is real- 
ly motivating the consumer to buy 
at such high rates? Is this growth 
sustainable or will all or part of it 
fall back to previous levels ?" 

The growth during the past dec- 
ade can be largely attributed to in- 
novations that rekindled consumer 
interest, said Sauter. A "happy coin- 
cidence" of technology and consum- 
er demand sparked the industry 
growth, but maintaining that 
growth is now the challenge at 
hand, he said. 

"The ability to keep the public in- 
terested in the industry rests on 
continued product innovation. For- 
tunately, technology is either in 
place or well on the way to provid- 
ing the public with a steady stream 
of new products." 

As examples, Sauter pointed to 
digital television, high- definition 
TV, and S -VHS, which he described 
as a true second -generation product 
that represents at least a 30% im- 
provement over standard VHS. 

CRAY, NEVIL, TESLA IN IMMC TALENT LINEUP 
(Continued from page 1) 

Continental European entries are 
Stephanie from Monaco; Bonnie 
Bianco, who is No. 1 in Germany; 
and Italian acts Gianna Nannini and 
Matia Bazar. Germany further pre- 
sents new solo artist John Christian. 
U.K.-signed act Terence Trent d'Ar- 
by brings the total to 15. Alison 
Moyet will be one of the special 
guest stars appearing in the 150 - 
minute telecast. 

The 1986 IMMC was seen as help- 
ing a number of acts break in a big 
way internationally, with major suc- 

GOODY COMES WEST 
(Continued from page 4) 

Licorice Pizza here since the origi- 
nal store was founded in Long 
Beach by Jim Greenwood in 1969. 

A natural vehicle for advertising, 
the "licorice" idea was adapted by 
Greenwood from a comedy sketch 
by '60s folk duo Bud & Travis that 
had the singers wondering about 
whether it would benefit them to 
sprinkle their records with sesame 
seeds and offering them as licorice 
pizzas. 

Increasingly involved in the gift - 
store chain ash's!, Greenwood sold 
Licorice to Record Bar in February 
1985. Last June, Licorice Pizza and 
26 Record Bar units were purchased 
for $13 million by Musicland, which 
at the time had 18 Musicland mall 
stores in the market. 

cesses for Simply Red, Cock Robin, 
and Animotion. This year's show 
will be hosted by BBC's Mike Smith 
with Italian television presenter 
Kay Rush. 

A large number of TV companies 
will be showing the gala, most of 
them presenting the program live 
These include Music Box, Video Mu- 
sic Italy, Much Music Canada, and 
NHK Japan as well as a string of 
national broadcasters from the Eu- 
ropean Broadcasting Union (EBU) 
countries. In the U.S., the show will 
be presented by MTV, and portions 
of the program will subsequently be 
shown on syndicated networks. The 
show will include the presentation 
of the annual IMMC Video Awards 

and the IMMC Children Of The 
World Vidclip Award. 

The stars lined up for the "Mon- 
treux Rock TV Show," which will be 
held during the same week, will be 
announced shortly. 

"There's a rumor 
going around about a 
company that designs 
great record covers & 
liners, ads, tape labels, 
catalogs plus 8 other 
fascinating services." 

"To find out more 
about this rumor call... " 

/-` ̀/4ssoc> Inc 
160 EAST 56 St.. Dept.A 
N.Y.. N.Y. 10022 TEL. 758 -3232 

Serving the graphic needs of the music industry since 1952. 
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CD INSERT 
CARDS 
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& Booklets 

Including Design & Printing 
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153 W. 46th Street. New York, 
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Golden Leaves The Oaks 
Under A Cloud Of Secrecy 

BY EDWARD MORRIS 

NASHVILLE Country music listen- 
ers are waiting for the other mocca- 
sin to drop in the continuing saga of 
the Oak Ridge Boys vs. William Lee 
Golden. On March 10, the other three 
members of the quartet told Golden 
he had been voted out of the group. 
Since then, Golden, the act's "moun- 
tain man" baritone, has declined to 
make any public statement. The oth- 
ers are speaking only through their 
publicists. 

The split in the group came barely 
six months after the Oaks called a 
press conference in Nashville (Bill- 
board, Sept. 13, 1986) to deny rumors 
that they were breaking up. 

Golden, who sports waist -length 
gray hair and a beard and dresses in 
buckskin, is the senior member of the 
group. He joined the Oaks in 1965 
and was the chief force in crossing it 
over from gospel to country music in 
1977. The other members are Duane 
Allen, Richard Sterban, and Joe Bon - 
sall. 

In a statement issued through the 
Oaks' publicist, Kathy Gangwisch, 
Bonsall said, "None of the business 
arrangements are complete yet or 
will be for quite some time " -a fact 
that leaves Golden still legally a 
member of the Oaks. However, the 
group is due back in the studio in mid - 
April to begin recording its 17th al- 
bum for MCA and its second under 
producer Jimmy Bowen. 

The Oaks' Fast Lane tour (named 
for its current "Where The Fast Lane 
Ends" album) starts July 15 at Cae- 
sar's Palace in Las Vegas. Gang - 
wisch says that despite rumors to the 
contrary, the three Oaks were not 
compelled to get rid of Golden be- 
cause he elected to do a solo album, 

"American Vagabond," last year, 
also on MCA. She says they knew he 
was working on the project at least 
two years before it was finished, and, 
in fact, sang backup for Golden on 
some of its cuts. 

The reason for the ouster, accord- 
ing to the official statement, is that 
Golden "was not altogether happy" 
in singing with the group and had 
constant problems of "communica- 
tion" with the other members. Still, 
Golden appears not to have suspected 
that he would be asked to leave. In a 
card he sent recently to a Billboard 
writer, Golden wrote, "See you on the 
Fast Lane tour." 

Another irony in the split is that it 
comes just as the group's official bi- 
ography is being released, which the 
Oaks have scheduled time off to pro- 
mote. "The Oak Ridge Boys: Our Sto- 
ry" was written by Ellis Widner, 
longtime Billboard correspondent 
and entertainment writer for the Tul- 
sa Tribune, and Walter Carter, a 
songwriter. It is being published by 
Contemporary Books. 

The biography comments on Gol- 
den's recurring friction with the rest 
of the group, but the theme is that 
the Oaks have found harmony in 
their diversity. According to the 
book, the group's recording contract 
remains valid unless two members 
leave the quartet. 

MCA Records declined to comment 
on the split. A list of artists on the 
MCA roster, provided to Billboard 
earlier this year, does not include 
Golden as a solo act. A source close to 
the Oaks says that Golden's share of 
the group's assets is 30%, as is Al- 
len's. The others have 20% each. A 
representative of the Oaks would nei- 
ther confirm nor deny these figures. 

Former Karl- Lorimar Executive 
Says Attorneys OK'd Investment 

BY JIM McCULLAUGH 

LOS ANGELES One of the three 
executives who departed Karl -Lori- 
mar Home Video under a conflict- 
of-interest cloud (Billboard, March 
21) claims his financial participation 
with an outside vendor was under- 
taken only after he received what 
he thought was solid legal advice 
from attorneys retained by Karl - 
Lorimar. 

Court Shannon, former executive 
vice president of Karl- Lorimar 
Home Video, resigned with compa- 
ny founder Stuart Karl and sales 
vice president Gary Hunt after par- 
ent company Lorimar - Telepictures 
indicated that the trio's financial 
stake in an outside vendor-Conti- 
nental Marketing Distributors 
(CMD) - breached its code of ethics. 

During the home video compa- 
ny's formative years, says Shan- 
non, "we always had what we felt 
was good legal advice. We contin- 
ued to rely and depend on it." In 
this instance, he says, legal counsel 
advised that if CMD was doing 
business with Karl -Lorimar, arm's - 
length transactions were required. 
He characterizes his participation in 
the company as an "investment" 
and not a conflict of interest. 

CMD, Shannon also says, is 
broader than just a point- of -pur- 
chase fulfillment house and that it 
does "various types of work for lots 
of companies." He points out that it 
was not the only p-o-p company do- 
ing business with Karl- Lorimar. 

"We felt we did not do anything 
wrong -but Lorimar -Telepictures 
felt there was a conflict of inter- 
est," he says. "At that point we had 
to make a decision as to what was 
best for us. That meant moving on 
to opportunities that may be avail- 
able." 

As to the future, Shannon hints a 
new home video venture might be 
in the offing involving all three ex- 
ecutives. An announcement may 
soon be forthcoming, when "all the 
pieces of the puzzle are sorted out," 
he says. 

"The three of us built a very for- 
midable and successful home video 
division. We've worked as a team 
very well and complemented each 
other very well." 

At Karl- Lorimar Home Video it- 
self, it's "business as usual," ac- 
cording to a Lorimar -Telepictures 
executive, but a parent company/ 
video division management "re- 
treat" is planned to discuss various 
aspects of the company's future. 

C 
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GREC EXITS: Stephen Reed has left his post as senior 
vice president of administration and marketing for 
Manhattan Records, the label reported on March 13. 
Reed had been second in command to topper Bruce 
Lundvall since the label got under way almost three 
years ago. Their relationship extended back to the days 
they both worked at CBS Records, where Reed was ex- 
ecutive assistant to Lundvall when he ran Columbia 
Records. No reason was given for his departure; a label 
spokeswoman says the job won't be filled in the near 
term. Reed wasn't available for comment. 

AFTER ABOUT A DECADE in the heart of Times 
Square, Disc -O -Mat is closing its Manhattan unit on 
Seventh Avenue between 44th and 45th streets to con- 
sumers this week and will leave the location a week later 
following an inventory check. The chain reportedly de- 
cided not to renew its lease after the rent was raised 
threefold. This leaves the Crazy Eddie's -owned chain 
with two stores in Manhattan, including one on Lexing- 
ton Avenue and 58th Street, where many staffers from 
the Seventh Avenue store will be relocated. 

INDIE PROMOTER Fred DiSipio was seen around 
Gotham last week, apparently making visits to labels to 
pick up accounts. 

RCA RECORDS is likely to fill its vacant post of VP of 
promotion with Bill Walls from the label's Atlanta 
branch. 

LEE RETREATS: Capitol Records senior vice presi- 
dent of promotion and marketing Walter Lee has re- 
signed from the company. Lee takes his leave less than 
two months after Capitol associate national album direc- 
tor Bill Bartlett sued Lee and the label, alleging, 
among other things, that Lee abused him repeatedly 
with a cattle prod (Billboard, Feb. 14). 

DON'T EXPECT to hear those "new" Jerome Kern, 
George & Ira Gershwin, Rodgers & Hart, Cole Por- 
ter, et al songs for some time to come. They were found 
in the Secaucus, N.J., warehouse of Warner Bros. Mu- 
sic Publications five years ago and received renewed 
widespread coverage earlier this month. According to in- 
formed sources, cataloging is still taking place. Also, 
while there is no doubt that some new material is part of 
the discovery of original manuscripts of songs and or- 
chestrations, there may not be as much as the publicity 
suggests. Meanwhile, Track hears that Warners has al- 
ready heard from the likes of Barbra Streisand and 
Tony Bennett about hearing some of the old /new good- 
ies. 

BASSEY'S BOND: Shirley Bassey, utilizing the ser- 
vices of producer Tony (Moody Blues, Four Tops) 
Clark, is recording an album of 10 themes from James 
Bond movies; she sang three of them on the original 
soundtracks ( "Goldfmger," "Diamonds Are Forever," 
and "Moonraker "). Album, through David Bain - 
bridge's Production Plus in the U.K., will be sold 
through TV mail-order in the U.K. and via label setups 
everywhere else. The Bond series is celebrating its 25th 
anniversary this year, a milestone that will be saluted 
with an ABC-TV special May 13. Clark is currently rid- 
ing high with a big U.K. album, "Legend" by Clannad. 

HEAD FOR THE (FOX) HILLS: Media Home Enter- 
tainment vice president of marketing Mark Gilula is 
heading for Fox Hills Video, where his title will be the 
same. The move is all in the family: Both MHE and FHV 
are owned by Heron Communications Inc. Gilula joined 
Media as marketing topper in April. Media specializes in 
marketing of theatrical features (many from Cannon) on 
cassette; recently established FHV's focus is on special 
interest and made- for -home -video product. 

THE PRICE IS RIGHT, RIGHT? A show music buff 
checking out the compact disk bins at a Long Island unit 
of The Wiz recently was pleasantly surprised to see Mo- 
town's 1976 cast revival album of "Guys & Dolls" on 
sale for $7.99, in his experience a new low for a regularly 

priced CD. So low, in fact, that the cash register atten- 
dant informed the customer it was a mistake but that 
he'd honor the price. After telling an employee on the 
floor about the "mistake," he was told that the price 
wasn't a boo-boo and was indeed affixed to the half doz- 
en or so copies of the CD available at the store. For more 
on CD overruns, see page 3. 

SINGING IN THE RUN: Producer /writer Narada 
Michael Walden -along with Sutunga Austin and 
Jeffrey Cohen -has written a theme song, "Oneness- 
Home," for the The Sri Chinmoy Oneness -Home 
Peace Plan, a 103-day odyssey starting April 27 in New 
York. Runners will relay peace torches over a 27,000 - 
mile route spanning six continents. A 45 and cassette 
will be sold to the public to help cover the costs of stag- 
ing the event, the idea of writer /guru Sri Chinmoy. Fea- 
tured on the date is Clarence Clemons, who is lending 
his name to the event, as is Olympic gold medal runner 
Carl Lewis ... The Kathryn and Gilbert Miller 
Health Care Institute for Performing Arts at St. 
Luke's -Roosevelt Hospital in Manhattan has formed 
two group psychotherapy programs for performing art- 
ists. One group session will focus on performance anxi- 
ety, the other on depression. For more info, contact 
Diane Nichols at 212 -554-6314. 

BOARD GAMES: The Video Software Dealers Assn. 
(VSDA), confirming Track's item in the March 21 issue, 
reports that Lou Berg of Audio /Video Plus in Hous- 
ton has been appointed to serve out resigned board 
member Art Ross' term through this August ... Mean- 
while, Rudy Neely, the trade group's secretary, re- 
signed his board slot. Neely, like Ross, recently closed 
his video store. Joan Weisenberger, owner of In Home 
Video in Riverside, Calif., was elected unanimously in a 
phone vote to assume the office of secretary -an urgent 
appointment since ballots for next year's board will be 
mailed out in May. The board may allow Neely's seat to 
go unfilled because only two meetings remain on this 
year's schedule . In response to grumbling, VSDA 
president Arthur Morowitz and executive vice presi- 
dent Mickey Granberg will address the Southern Cal- 
ifornia chapter May 12. Topic: "What Has VSDA Done 
For Us Lately," says a chapter board member. The 
chapter's board of directors last week accepted the res- 
ignation of Chris Neely, Rudy's wife, who remains a di- 
rector for that chapter. New president is former veep 
Sidney Spinak of Video Zone in Newport Beach. 

BY ANY OTHER NAME: British popster Thomas 
Dolby, mentioned in Track last week with regard to a 
settlement in a trademark infringement suit brought 
against him by Dolby Laboratories, says he wants to 
set the record straight. Dolby Labs' press release (which 
the artist says was supposed to be issued jointly but was 
released without his knowledge) indicated that a "li- 
cense agreement" had been struck between the two par- 
ties; in most cases, this would mean that an exchange of 
money had taken place. Not so, says Dolby (Thomas, 
that is). "We did come up with a licensing agreement, 
but it doesn't involve any money." The singer says that 
he had actually filed a countersuit against Dolby Labs 
and was visited in London by company chairman Ray 
Dolby, at which time the two decided to drop their claims 
against each other. "I felt their version wasn't entirely 
accurate, and I wanted to add some facts," he says. 

WITHHOLDING A TAX? The music industry lobby 
gained a victory in its battle against the new U.K. tax 
proposals designed to create a withholding tax on tour 
earnings of foreign artists. Aside from concert and mer- 
chandising earnings, the original act would have includ- 
ed a tax of 29% on all earnings from record sales deemed 
to have been generated by U.K. concert appearances- 
that provision has now been dropped. Additionally, the 
withholding rate on concert earnings has been dropped 
to 27 %, with the new law effective May 1 instead of 
April 4. 

BOWIE'S BOW: David Bowie and his new touring 
band performed two songs from his upcoming EMI 
America album, "Never Let Me Down" (see On The 
Beat), during a March 18 press gathering held at New 
York's Cat Club. Watching closely were a number of la- 
bel heavies, including Joe Smith and Jim Mazza. 
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"LOUDER THAN BOMBS" 
THE NEW DOUBLE ALBUM 

FEATURIN 
HALF A PERSON LONDON PANIC CURL AFRAID SHAKESPEARE'S SISTER 

EARNED IT YET, BABY HEAVEN KNOWS I'M MISERABLE NOW ASK GOLDEN 
RUBBER RING BACK TO THE OLD l -LOUSE I?AND IN G .OVE STRETCH O 

WANT THIS NIGHT HAS OPENED MY EYES UNLOVEABLE ASLEEP o 

STRANGE7 SHEILA TAKE A BOW SHOPLIFTERS OF THE WORLD UNITE S%4ET AND -ENDER HOOLIGAN 
LIAM, IT WAS REALLY I«THING YOU JUST HAVEN'T 
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SINGLE. 

"ALWAYS" 
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