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Wal-Mart Pulls Albums Over
Graphics, Lyric Gontent

BY SAM SUTHERLAND

LOS ANGELES In the most direct
challenge yet to graphic and lyric
content in rock recordings, the giant
Wal-Mart chain has deleted album
product by a number of major
heavy metal and hard rock stars.
The national discount department
web, which earlier pulled 32 teen
and rock magazine titles from its
shelves (Billboard, July 26), has re-

Metal Artists:
Let’s Cut Out
Fan Violence

BY STEVE GETT

portedly removed selected albums
from such rock acts as AC/DC,
Black Sabbath, Judas Priest, Motley
Crue, and Ozzy Osbourne, along
with comedy titles by Cheech &
Chong, Eddie Murphy, and Richard
Pryor.

Both graphic presentation and
lyric content are believed to be crite-
ria in the move, a prospect under-
lined by a report that LP versions of
David Lee Roth’s new solo album
have also been pulled by the chain,
owing to a scantily clad woman de-
picted on the inner sleeve. Cassettes
of the Roth album are said to be un-
affected.

Neither Wal-Mart nor its rack
supplier, Lieberman Enterprises,
will comment directly on the dele-
tions. And major record companies

(Continued on page 77)

DIGITAL SAMPLING: IS IT THEFT?

Technology Raises Copyright Questions

BY STEVEN DUPLER

NEW YORK Digital sampling de-
vices—which make it possible for
producers and artists to put the
drum sounds of Phil Collins or the
guitar bite of Eddie Van Halen on
any record—are now raising diffi-
cult copyright questions.

At issue is the failure of copy-
right laws to protect an artist’s indi-
vidual sounds. Also being ques-
tioned is the musician union’s role in
determining what sort of compensa-
tion, if any, is due a musician whose
sounds are sampled either casually
in the studio or on a formal session
date. The bottom line: Is sampling
theft?

Simply put, samplers are devices
that record a sound digitally, and,
when triggered, play it back at any

ADVERTISEMENTS

pitch over the range of an entire
keyboard. They allow musicians,
producers, and equipment manufac-
turers to ‘“‘borrow’’ other artists’
signature instrumental or vocal
sounds, often directly from a com-
pact disk.

Do these isolated sounds consti-

tute a performance, and should the
copyright law be refashioned to
adapt to the new technology?

“It’s a fascinating new technolog-
ical question,” says attorney Bill
Krasilovsky, who is involved in a re-
view of the sampling issue by the

(Continued on page 74)

Sth Straight Year Of Decline

Session Wages Drop 7.5%

BY IS HOROWITZ

NEW YORK Session wages paid
by U.S. and Canadian record compa-
nies to union musicians dropped by
7.5% last year, the eighth consecu-
tive year such payments have de-

NEW YORK Two leading heavy
metal acts, Judas Priest and Dio,
say they are taking measures to
combat recent incidents of violent
crowd behavior at rock concerts,
predominantly those in the North-
east.

Judas Priest embarks on the sec-
ond leg of its U.S. tour Thursday
(27) in Buffalo, and lead singer Rob
Halford says the group plans radio
spots, MTV appearances, and media
interviews to warn fans that exten-
sive property damage coupled with
wanton ignition of fireworks and
explosives could ultimately result in
halls refusing to book heavy metal

(Continued on page 77)
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NO GURL, NO METHOD, NO TEACHER (830-077-1): the new
album from VAN MORRISON. An inspired and inspiring portrait
of the artist as his own man, featuring the single "Ivory Tower™
(844-841-7). A self-produced masterpiece on Mercury Records,

Cassettes and Compact Discs.

The name: Gene Loves Jezebe'. Their debut domestic album:

Discover (GHS/MSG 24118). Fronted by twin brothers Mike and
Jay Astor, the fivesome's brilliant live shows have already made
them a moving force overseas. # mericans &e about to Discover

that wher it comes to modern rock, Gene Loves Jezebel are an
imaginathe and important band. Availadle 01 Getfen Records

and Cass3ttes.

clined.

The drop reflects industry cut-
backs in the number of new re-
leases, continued reliance on prod-
uct recorded abroad, and the in-
creased use of synthesizers, which
trims the number of players needed
on sessions.

Labels paid out $20,096,960 in
1985, a just-completed tally dis-

(Continued on page 74)

Hot, Dry Spell
Puts Heat On
South’s Dealers

This story prepared by Chris Mor-
ris in Los Angeles and Geoff May-
Sfield in New York.

NEW YORK The severe Southern
heat wave and drought have the re-
gion’s music and video dealers voic-
ing concern that weather conditions
could lead to a dry fourth quarter in
agricultural communities.

Harold Guilfoil, buyer for the 35
Wax Works stores owned by Disc
Jockey, which is based in Owens-
boro, Ky., says, “In any communi-

(Continued on page 76)
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The new album featuring ‘‘Who Do You Love]’ ‘‘Reelin’ & Rockin!’’
“Bad To The Bone]’‘‘Bottom Of The Sea’’ and more. (st17214)
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Prerecorded Video Sales Up 7%
Survey: Fewer Adult Product Outlets

BY GEOFF MAYFIELD

NEW YORK A 7.1% increase in
prerecorded video sales, a decline in
hardware sales, and a significant
drop-off in stores dealing in adult ti-
tles are highlights of the recently
released member survey conducted
by the Video Software Dealers
Assn. (VSDA).

Pam Cohen, executive director
for VSDA and the National Assn. of
Recording Merchandisers, says the
1985 survey reflects some 1,000
members, or 40% of the group’s reg-
ular membership. She estimates
that those members represent a uni-
verse of roughly 7,000 stores.

She says the survey reveals a
“continuation of the maturation
process, as reflected in the growth
of the number of stores, titles and
units per store, and number of em-
ployees.” (See graphic, page 76.)

The average number of stores per
owner climbed from 4.6 to seven.
Average number of titles per store
jumped almost 400, from 1,578 to
1,968. Average inventory units per
store went from 2,321 to 2,589.

The average number of employ-
ees per store actually dropped from
2.2 to three, but the part-time em-
ployee figure jumped from three to
four.

For total dollar volume by prod-
uct. line, sales and rental of prere-
corded video jumped to 74.3%, com-
pared to 57.1% in the 1984 survey.
Of that volume, sales jumped to
22.8%, compared to the 1984 mark of
15.7%.

Cohen says that jump can be at-
tributed in part to vendors’ in-
creased efforts during the past year
to release lower-price titles. Her
contention is backed by an actual
drop in the average prerecorded vid-
eo sale transaction, from $42.66 in
1984 to $37.23 in 1985.

She also notes that sell-through
was the prime topic at last year’s
VSDA convention in Washington
D.C., which was themed Sellabra-
tion. Cohen says the confab may
have increased enthusiasm for sell-
through among members who pre-
viously emphasized rentals. With
the increase in sales, the rental per-
centage for prerecorded product

dollars dropped from 84.3% to
T717.2%.

Among other product lines, the
most noticeable shift was in hard-
ware volume, plunging from 30.2%
to 10.6%. That drop goes against the
overall hardware trend: The Elec-
tronic Industry Assn. estimated
that VCR sales at wholesale for
1985 increased to 11.5 million units,
over the 1984 figure of some 7.6 mil-
lion units.

The decline in hardware volume
among VSDA respondents could ei-
ther mean that a number of member
dealers have pared or eliminated
their inventory commitment to that
product line or that consumers are
buying their VCRs from other retail
outlets. It is also possible that the
smaller hardware percentage could

be a reflection of the fact that the
increased prerecorded sales and
rental dollars may have caused 1985
VCR sales to account for a smaller
piece of a larger pie.

Cohen says that in tabulating the
surveys, it became apparent that an
increasing number of VSDA stores
do not carry adult video titles. That
development caused the trade
group to break out separate catego-
ry percentages for stores that do
and do not carry such fare.

For stores with adult product, the
category accounted for 10% of pre-
recorded video sales and rentals. In
the 1984 survey, where a separate
breakdown did not occur, the cate-
gory accounted for 13%. Although a
percentage for the total universe of

(Continued on page 76)

LONDON Russ Solomon’s Tow-
er Records megastore here is open
for business.

The 30,000-square-foot shop, at
No. 1 Piccadilly Circus, one of the
capital’s most famous retail loca-
tions, opened for business July 17,
offering its customers daily 15-
hour-a-day access and a choice of
more than half a million LPs,
tapes, and compact disks in seven
separate departments.

Solomon acquired the premises,
formerly the Swan & Edgar de-
partment store, midway through
1985 but was quick to discount
speculation that the store would
be open by Christmas. Instead, a
smaller, 8,000-square-foot outlet
specializing in rock, soul, and reg-
gae was opened at Kensington,
outside the West End, to test the
market.

Tower’s arrival pits the Ameri-
can company against two other
London megastores, Virgin and
HMYV. Virgin has a 28,000-square-
foot site in Oxford Street, and

Joins Other Area Megastores

Tower Opens London Unit

HMYV is about to open what will be
the world’s largest record store,
with 50,000 square feet of floor
space, at Oxford Walk. The three
sites are within walking distance
of each other.

However, Solomon has made it
clear (Billboard, Sept. 21, 1985)
that he has no worries about satu-
rating the market. London has an
estimated 11 million potential rec-
ord buyers and accounts for 25%-
30% of all U.K. album sales.

Tower has invested more than
$9 million in its new megastore,
which claims to stock “virtually
every available imported and do-
mestic release in every conceiv-
able category of music and the
spoken word.” The classical sec-
tion alone carries about 125,000
units.

In addition, Tower Video is of-
fering more than 10,000 videocas-
settes for sale or rental at a rock-
bottom $1.50 per night. Overall,
the store employs more than 100

people.

Wamer Sets Holiday Video Releases

LOS ANGELES Warner Home
Video has become the latest major
to officially release details of its
holiday catalog promotion.

Family Home Entertainment (an
NCB label) is also kicking off an ex-
tensive children’s Christmas cam-
paign. And RCA/Columbia Pictures
Home Video and MGM Home Video
already have announced their holi-
day game plans (Billboard, July 26).

Judging by the trend so far, it ap-
pears that “keeper titles,” at $20 to
$30, will be plentiful this fall. Walt
Disney, MCA, Embassy, and Para-
mount, among others, are expected
to announce their campaigns short-
ly.

Twenty-one titles at $24.98 each
are offered in Warner Home
Video’s The Best Of The Lot pro-
gram. The street date is Sept. 17,
with the studio investing $1.5 mil-
lion in print and broadcast advertis-
ing, which will cover all the major

networks as well as MTV.

The Warner titles include “Grem-
lins,” “All The President’s Men,”
“Body Heat,” “Bonnie And Clyde,”
“The Bugs Bunny/Road Runner
Movie,” “Chariots Of Fire,”” “A
Clockwork Orange,” “Deliverance,”
“Dirty Harry,” “Enter The Drag-
on,” ‘““The Exorcist,” “Greystoke:
The Legend Of Tarzan, Lord Of The
Apes,” “The Killing Fields,” “The
Music Man,” ‘‘Pee-Wee's Big Ad-
venture,”” ‘“‘Rebel Without A
Cause,” “The Road Warrior,” “The
Shining,” “Superman: The Movie,”
“This Is Elvis,”” and “The Wild
Bunch.”

Co-op ad dollars will be available
to dealers, as will special in-store
merchandise.

Family Home Entertainment, one
of the most potent children’s labels
in the industry, is featuring 14 of its
best titles coupled in special Christ-
mas twin-packs.

FHE product includes “Care
Bears Battle The Freeze Machine,”
and ‘“Care Bears In The Land With-
out Feelings,” at $19.95; “G.1. Joe—
The Funhouse,” and “G.I. Joe—Jun-
gle Trap,” at $19.95; “Transform-
ers—Divide And Conquer,” and
“Transformers—Fire On The
Mountain,”” at $19.95; “Thunder-
cats—Pumm Ra,” and “Thunder-
cats—Spitting Image,” at $19.95;
“What Every Baby Knows: The
Working Parent,” and “What Every
Baby Knows: On Being A Father,”
at $19.95.; “Velveteen Rabbit,” and
“Rumpelstiltskin,” at $24.95; and
‘““Pound Puppies,” and ‘‘Star
Fairies,” at $24.95.

Eight other holiday titles—such
as “Gumby’s Holiday Special,” and
“The Bear Who Slept Through
Christmas’’—will be promoted at
$19.95 to $29.95.

JIM McCULLAUGH
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August Hot Album Releases

Sizteen albums are set for release in August by artists who kit gold or platinum with their last releases, or
in the last 12 months. All are single-disk sets listing for $8.98, unless otherwise noted.

ARTIST TITLE LABEL DATE PRODUCER

ASHFORD & SIMPSON REAL LOVE CAPITOL AUG. 15 ASHFORD & SIMPSON
GEORGE BENSON WHILE THE CITY SLEEPS WARNER BROS.  AUG. 25 R A
BON JOVI SLIP2ERY WHEN WET POLYGRAM AUG. 11 BRUCE FAIRBAIRN

CAMED WORD UP POLYGRAM AUG. 25 LARRY BLACKMON

LEE GREENWOOO LOVE WILL FINO ITS WAY TO YOU MCA AUG. 11 JERRY CRUTCHFIELD
RO oo pmmioer
JAMES INGRAM NEVER FELT SO GOOD WARNERBROS.  AUG. 18 KEITH DIAMOND, JAMES INGRAM
HUEY LEWIS & THE NEWS FORE! CHRYSALIS AUG. 20 HUEY LEWIS & THE NEWS
MARY JANE GIRLS CONVERSATION MOTOWN AUG. 19 RICK JAMES

MAZE FEATURING FRANKIE BEVERLY LIVE IN LOS ANGELES CAPITOL AUG. 22 gg\fEERFLEY”UR'"G ERANKIE
PAUL McCARTNEY PRESS TO PLAY CAPITOL AUG. 22 HUGH PADGHAM. PaUL
LIONEL RICHIE SAY {OU, SAY ME ($9.98) MOTOWN AUG. 19 k'ﬁ{':g:fg;%&l’;m;
SOUNDTRACK PLAYING FOR KEEPS ($9.98) ATLANTIC AUG. 15 VARIOUS

STRAY CATS ROCK THERAPY EMI AMERICA AUG. 22 STRAY CATS

TALKING HEADS TRUE STORIES ($9.98) SIRE AUG. 18 TALKING HEADS

1070 FARENHEIT COLUMBIA AUG. 25 1070

Lionel, Huey Albums First In Three Years
Hot Summer Releases On The Way

BY PAUL GREIN

LOS ANGELES The dog days of
summer are upon us, but you can't
tell that from the unseasonably
crowded release schedules of most
major labels.

New albums are expected before
the end of the month from such tog
stars as Lionel Richie, Huey Lewis
& the News, the Talking Heads,
Daryl Hall, Paul McCartney,
George Benson, Ashford & Simp-

son, and Paul Simon.

The month'’s top prospects are the
first albums in nearly three years
from Richie and Lewis & the News.
Richie’s “Say You, Say Me” is due
Aug. 19 on Motown; Lewis & the
News' “Fore!” is expected Aug. 20
on Chrysalis. Between them, those
two acts’ last albums sold more
than 16 million copies in the U.S.
and yielded nine top 10 singles.

The Talking Heads’ album, “True
Stories,” is due Aug. 18 on Sire. It is

BY IS HOROWITZ

NEW YORK Nimbus Records
Ltd. is the latest compact disk
manufacturer to declare its inten-
tion to establish production facili-
ties in the U.S.

The U.K. company, which al-
ready operates two CD plants in
Britain, has acquired a 250-acre
site in Virginia on which it will
build a plant it hopes to have in op-
eration by next spring. The 30,000-
square-foot factory will be located
in Greene County, near Char-
lottesville.

The move is part of a longterm
Nimbus strategy to step up activi-
ties in this country. The classical
label has already opened a New
York office to help promote its
product line here (Billboard, June
28), and future plans call for a
company-owned studio and perfor-
mance center on the Virginia prop-
erty.

Like the Nimbus plants in the
U.K., plans are to work up to a
production rate of 10 million CDs a
year in the U.S. That is the rate al-
ready claimed for the company’s
original U.K. facility in Mon-

Nimbus Sets U.S. GD Plant

Va. Facility To Open In 2 Years

\

mouth, which handles custom
work for a number of labels in ad-
dition to filling its own require-
ments.

The second Nimbus plant, in
Wales, is scheduled to turn out its
first CDs this week. Two CD
presses go into operation there ini-
tially, but the company blueprint
calls for full capacity, with six
presses, to be achieved within six
months.

Nimbus executives say the la-
bel’s Virginia recording studio,
which it will reserve for its own
use, is two years down the road.
Meanwhile, it is seeking new
American artists to complement
others already on its roster.

On hand at the Virginia site last
week were Numa—Count La-
binsky, Nimbus president, and
James Drennan, chairman. La-
binsky records for the company as
a singer. Drennan was formerly a
banker.

The company’s New York City
office is located at 2112 Broadway.
It is manned by Clyde Allen, direc-
tor of marketing and publicity.

the band'’s first release since “Little
Creatures,” which last November
became their first platinum album.

Hall's second solo album, “Three
Hearts In The Happy Ending Ma-
chine,” is due Aug. 11 on RCA. The
singer’s first solo album, “Sacred
Songs,” wasn’t a hit, but it was re-
leased in early 1980, before Hall &
Oates became consistent hit-mak-
ers. The duo has since earned five
platinum albums.

New releases are also due in Au-
gust from four of the most consis-
tent acts in black music—George
Benson, Cameo, Maze featuring
Frankie Beverly, and Ashford &
Simpson. Benson's “While The City
Sleeps,” produced by Tommy Li-
Puma, Robbie Buchanan, Kashif,
and Narada Michael Walden, is due
Aug. 25 on Warner Bros.; Cameo’s
“Word Up,”" produced by group
leader Larry Blackmon, is due Aug.
25 on PolyGram; Maze's “Live In
Los Angeles,” produced by Frankie
Beverly, is due Aug. 22 on Capitol;
and Ashford & Simpson’s ‘“Real
Love,” produced by the duo, is ex-
pected Aug. 15 on Capitol. Between
them, the four acts have amassed 25
gold albums in the past 10 years.

Two pop legends who have dipped
in sales in recent years are slated to
return with new albums in August.
Paul McCartney is scheduled for
Aug. 22 with “Press To Play,” his
first studio album since 1983’s
“Pipes Of Peace’’; Paul Simon is due
Aug. 25 with ‘““Graceland’’ on
Warner Bros. McCartney’s album,
which he co-produced with Hugh
Padgham, is his first studio album
since he re-signed with Capitol last
year; Simon’s self-produced album
is only his third album of new mate-
rial in the last 10 years. It follows
1980’s ““One-Trick Pony” and 1983’s
“Hearts And Bones.”

The month’s top soundtrack re-
lease is Atlantic’s ‘“‘Playing For
Keeps,” featuring Phil Collins, Pete
Townshend, and Arcadia, among

(Continued on page 77)
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Unguarded Platinum. Gospel artist Amy Grant accepts roses and a platinum
disk for sales of her Word Records album ‘“Unguarded” from managers Michael
Blanton, left, and Dan Harrell, right, and her husband, Gary Chapman. Ail three
served as executive producers of the album.

Executive Turntable

BILLBOARD. Nancy Mandel joins Billboard’s Los Angeles office as pop chart
secretary/assistant. She previously worked in the company’s Conference Bu-
reau and Motown Records’ sales and promotion departments.

RECORD COMPANIES. A&M Records promotes Bob Reitman to the newly creat-
ed post of general manager in Los Angeles. He was vice president of market-
ing services.

Steven Shmerler is named vice president of marketing for Arista Records
in New York. He formed and headed SAS Enterprises, which specialized in
entertainment marketing and promotion.

PolyGram International makes the following appointments: Lion E.J.M.
Vogels as vice president of PolyGram, Hanover, and head of technical man-
agement, PolyGram Record Service; Tim Rooney, managing director, Poly-

)

REITMAN

SHMERLER SOUTHALL SATRIANO
Gram Brasil Ltd.; and Cor van Dijk, managing director, PolyGram Record
Operations, U.K.

Brian Southall is appointed director of public relations and communica-
tions for EMI Music Worldwide, based in London. He was director of public
relations for EMI Music Europe and International. Also, Sue Satriano be-
comes director of public relations and communications for EMI Music North
America and Japan, based in Los Angeles. She was director of media and artist
relations for Capitol Records.

BOOTH

KELLY WILCOXEN SWEDLOW

Sandra Sawotka is appointed associate director of media relations and pub-
lic information of GBS Records International in New York. She moves from
Elektra/Asylum, where she was publicity manager.

MCA Records names Patricia Blair associate director of copyright admin-
istration in Universal City, Calif. She was with Warner Bros. Music as copy-
right manager.

Bruce Coleman is appointed vice president of Living Music in New York.
He has been with the company since 1985, working in its concert and graphic
design departments. Also, John Hammond is named director of promotion
and publicity. He was with Vanguard Records as director of publicity.

Lori Lambert becomes manager of music marketing for Columbia House
in New York. She was manager of marketing commitments for CBS Records
Marketing Services.

Laura Annick is appointed director of international relations for Enigma
Records in Los Angeles. She formed LA International, an artist management
representation firm.

RETAILING/DISTRIBUTION. RCA/A&M/ Arista Distribution promotes the follow-
ing to branch managers: James Kelly for New York; Daryl Booth, Cleve-
land; Rick Wilcoxen, Chicago; and Curt Swedlow, Seattle. All were manag-

(Continued on page 73)
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Source Licensing: Tempers Rise
Push Comes To Shove Among Lobbyists

BY BILL HOLLAND

WASHINGTON The axiom ‘The
deeper the quicksand, the louder the
shout” can surely be applied to the
lobbying activity surrounding the
second House subcommittee hear-
ing on source licensing, held July
23.

Faced with what is increasingly
becoming an issue with split votes
and even split sympathies, propo-
nents of the measure, H.R. 3521,
held a prehearing press conference
and revealed that one witness who
was scheduled to testify had been
pressured by his opponent clients
not to. They further charged that
ASCAP had prevented officials of
the All-Industry TV Music License
Committee from talking with a
number of composers concerning
their worries about the bill.

Bruce Lehman, counsel for All-In-
dustry, made the charges and hand-
ed out the prepared written test-
imony, later withdrawn by Law-
rence J. Berkowitz, president and
CEO of IDS Services Inc. IDS pro-
vides payroll services to TV
advertising agencies and adminis-
ters the collection of residual pay-
ments to actors, directors, and writ-

ers connected with the major Holly-
wood studios, the three major TV
networks, and independent produc-
ers.

Berkowitz, according to his with-
drawn testimony, was to speak nei-
ther for nor against the bill, but to
provide information on how compos-
ers might be paid if H.R. 3521 be-
came law.

At the press conference, Lehman
also charged that recently several
ASCAP representatives had inter-
rupted a Denver meeting of All-In-
dustry officials and several TV com-
posers who were concerned about
the bill. “They literally prevented us
from having a dialog,” Lehman
said. He later referred to the visi-
tors as “an ASCAP hit squad” and
specifically mentioned Ken Sun-
shine, assistant director of public
relations for ASCAP.

When apprised of the charge af-
ter the hearing, Sunshine said he
“resented being called part of a hit
squad’’ and that, in fact, he had
been invited to attend the meeting
by one of the composers. “The only
hits I know about are hit tunes,” he
said. “I think Bruce is getting a lit-
tle hysterical because he knows
things aren’t going well.”

RCA Jazz Lahel Named

NEW YORK After several months
in operation, RCA/Ariola’s jazz and
contemporary instrumental music
label finally has a name—Novus.
While Novus represents the
“new,” RCA’s jazz vaults will be
mined for product to be mastered
digitally and reissued under the
Bluebird tag, which has in recent
years been home to vintage jazz.
Novus and Bluebird, headed by
Steve Backer, make their product
debut under the new setup in the
fall. Initial Bluebird releases in-
clude a five-LP Duke Ellington com-
pilation and double-disk sets by
Coleman Hawkins, Sonny Rollins,

Bunny Berrigan, and Charles Min-
gus. Also on tap is a 16-LP set in
tribute to the late Benny Goodman.

Bluebird will become a factor in
the compact disk industry in the
months to come, with product fea-
turing Fats Waller, Artie Shaw,
Tommy Dorsey, Charlie Barnet, El-
lington, Rollins, Mingus, and Good-
man.

Novus will hit the market with a
minimum of five recordings. The la-
bel has worked out an identification
system whereby contemporary jazz
recordings will carry a red “O” and
a blue one will designate nonjazz
material. IRV LICHTMAN

MIAMI Key players in the Latin
music industry came together for
the first time recently at a recep-
tion here sponsored by Billboard.

The July 10 reception at the
Grand Bay Hotel marked Bill-
board’s renewed dedication to cov-
ering the Latin record industry.

Attendees included an impres-
sive number of executives from
the top Latin record companies as
well as artists, promoters, and
personalities from radio and other
media. Key members of Bill-
board’s editorial, charts, and ad-
vertising ‘departments were also
in attendance (see photos, page
60).

Among those representing Bill-
board was -Latin music editor
Enrique Fernandez. The former
editor of Billboard En Espanol,
Fernandez writes Billboard’s
weekly Latin Notas column. Also
attending was Latin charts man-

Billboard Plays Hoest To
Latin Music Industry

ager Carlos Agudelo, who over-
sees Billboard’s biweekly Latin
sales charts in the pop, tropical
salsa, and regional Mexican for-
mats. Billboard’s coverage of the
Latin market also includes fre-
quent spotlights—such as ‘“Viva
Mexico’’ and ‘““Viva Puerto
Rico”’—and occasional news and
feature articles.

In a presentation to the attend-
ees, Billboard pledged a renewed
commitment to this segment of
the U.S. record industry.

The growth of the Hispanic pop-
ulation and the subsequent
growth of the Latin music market
were cited as reasons for potential
expansion of Billboard’s Latin cov-
erage. New features under consid-
eration include radio airplay
charts, additional concert and re-
cord reviews, expanded industry
news, and a radio/home-entertain-

(Continued on page 77)

The hearing itself seemed a

rushed affair, with two proponent
witnesses and two in opposition.
The two speaking against the bill
were Sen. Albert Gore, D-Tenn., and
Rep. William Boner, D-Tenn.—
whose 5th District includes Nash-
ville.

Sen. Gore reiterated that he

thinks the source-licensing plan is
“impossible”” because of the inabil-
ity of individual composers ‘““to keep
track of when, where, how often,
and by whom their songs were be-
ing played” in shows syndicated on
stations daily throughout the coun-
try. He called the bill “a blueprint
for chaos.”

(Continued on page 74)
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New York Hoopla. RCA's top brass congratulate Starship backstage following
the group’s recent concert at New York’s Radio City Music Hall. Starship is on
the road supporting its latest album, “‘Knee Deep In The Hoopla.” Shown are,
from left, group member Pete Sears; RCA/U.S. executive vice president Rick
Dobbis; RCA/U.S. president Bob Buziak; group members Mickey Thomas,
Grace Slick, and Donny Baldwin; RCA/A&M/Arista Distribution president Sal
Licata; and group member Craig Chaquico.

CHAR

by Paul Grein

PETER CETERA’S “Glory Of
Love” leaps to No. 1 on this week’s
Hot 100, becoming his first No. 1
as a solo artist. With Chicago, Cet-
era had two No. 1 hits—both of
which he wrote: 1976’s ““If You
Leave Me Now” and 1982’s “Hard
To Say I'm Sorry.”

“Glory Of Love” is the fifth No.
1 pop hit for veteran producer Mi-
chael Omartian, following Andy
Kim’s “Rock Me Gently,” Rhythm
Heritage’s “Theme From SWAT,”
Alan O’Day’s “Undercover An-
gel,” and Christopher Cross’
“Sailing.”

It’s the third No. 1 for David
Foster, who co-wrote the song. It
follows “Hard To Say I'm Sorry”
and John Parr’s “St. Elmo’s Fire
(Man In Motion).”

“Glory Of Love,” which is fea-
tured in the boxoffice smash ‘“Ka-
rate Kid II,” is the fourth movie
theme to reach No. 1 so far this
year, following Lionel Richie’s
“Say You, Say Me” from “White
Knights,” Prince & the Revolu-
tion’s ‘“‘Kiss” from “Under The
Cherry Moon,” and Madonna’s
“Live To Tell” from ‘At Close
Range.”

Finally, “Glory” is the third sin-
gle in the past nine months to leap
from No. 5 to No. 1. It follows
Starship’s ‘“We Built This City”
and Whitney Houston’s “How
Will I Know.”

MADONNA’S ‘““Papa Don’t
Preach’” jumps to No. 4 on this
week’s Hot 100, becoming the sing-
er’s eighth consecutive top five pop
hit. That's the longest string of
successive top five singles by any
artist so far in the '80s. The old rec-
ord was held by Air Supply, which
earned seven straight top five hits
from 1980-82.

Furthermore, Madonna is one of
only three acts to amass a total of
eight top five hits—consecutive or
not—so far in the '80s. The others

are Air Supply, which scored an
eighth smash in late 1983, and Lio-
nel Richie. Runners-up are Mi-
chael Jackson and Daryl Hall &
John Oates, who have each snared
seven top five hits in the '80s.

Thanks to David F. Mance of
San Diego for this item.

Peter Cetera
hits No. 1
as a solo artist

FAST FACTS: Huey Lewis & the
News this week land the highest-
debuting single of their high-flying
career as “Stuck With You” enters
the Hot 100 at No. 42. The group’s
previous highest-debuting single,
“If This Is It,” opened at No. 45.

David Lee Roth’s first solo al-
bum, “Eat 'Em And Smile,” leaps
24 notches to No. 12 in its second
week on the Top Pop Albums
chart. This already tops the No. 15
peak of Roth’s 1985 solo EP, “Cra-
zy From The Heat.”

Billy Ocean’s ‘“Love Zone”’
holds at No. 6 on this week’s Top
Pop Albums chart for the sixth
straight week. It’s been posted at
No. 6 for so long that only one al-
bum—Janet Jackson’s ‘‘Con-
trol”’—has been ahead of it all six
weeks.

Producer Narada Michael Wal-
den this week lands his fourth top
10 pop hit in less than a year, as
Jermaine Stewart’s “We Don't
Have To Take Our Clothes Off”
jumps to No. 9. It follows Aretha
Franklin’s ‘“‘Freeway Of Love”
and “Who’s Zoomin’ Who’’ and
Whitney Houston’s “How Will I
Know.”

And Jean Carne this week lands
her first No. 1 black single with
“Closer Than Close” on Atlantic-
distributed Omni Records. Carne’s

biggest prior hit was “Free Love,”
which hit No. 23 on the black chart
in 1977—back when she spelled her
last name Carn.

WE GET LETTERS: Fred Zap-
pala of Methuen, Mass., notes that
the song “Friends And Lovers,”
which has been featured for sever-
al months on the TV soap “Days
Of Our Lives,” jumps into the top
40 on both the pop and country
charts this week. A version by Carl
Anderson & Gloria Loring, the
latter of whom is one of the stars
on the show, jumps to No. 31 on the
Hot 100; a cover by Eddie Rabbitt
& Juice Newton, titled “Both To
Each Other (Friends And Lovers),”
jumps to No. 33 on the country
chart.

Wendell F. Schott of Fresh
Meadows, N.Y., notes that Peter
Gabriel’s ‘““Sledgehammer” has
one of the longest single-word
song titles of any No. 1 hit in his-
tory. “Sledgehammer” contains 12
letters, as do titles of three other
No. 1 hits: Stevie Wonder’s “Su-
perstition,” the Edgar Winter
Group’s “Frankenstein,” and Ray
Parker Jr.’s “Ghostbusters.”

David Rosoff of St. Paul, Minn.,
offers that Falco’s ‘‘Rock Me
Amadeus” is only the third No. 1
single in Hot 100 history to have a
top 10 run that forms a palindrome
(that is, reads the same backward
and forward). Rosoff notes that
“Amadeus” reads 7-4-1-1-1-4-7 “no
matter how you look at it.”” The
other two palindromic No. 1 hits
are the Beatles’ “Yesterday” (3-1-
1-1-1-3 in 1965) and Grand Funk’s
“The Loco-Motion’’ (8-4-1-1-4-8 in
1974). Now if Abba put out a song
titled “Able Was I Ere I Saw Elba”
and wound up with a top 10 run
like this, we really wouldn’t know
if we were coming or going.

Let’s close with this note from
Greg Zengo of West Nyack, N.Y.:
“Inspired by taking four grueling
years of Latin, let me point out
that the simultaneous Hot 100
charting of Regina’s ‘Baby Love’
(No. 30 this week) and Queen’s ‘A
Kind Of Magic’ (No. 43) marks the
first time that an act has had the
same name as another act on the
same chart, but in a different lan-
guage. And who said Latin is use-
less?”
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PHASE ONE:

Debut album goes gold on
strength of top 10 single and video

“When The Heart Rules the Mind”
plus first triumphant national tour.

Status...complete.

PHASE TWO:

New single release, “THE HUNTER.”
Video in power rotation on MTV.

Status...just shipping

OPERATION GTR.
Now aiming for PLATINUM.

On Arista Records, Cassettes
and Compact Discs.

ARISTA
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BY MARTIN MILLS

Imports are one of the biggest prob-
lems facing music today, and the
problem is that they may not be
around much longer. :

Recent and current legal cases
threaten the very existence of the
import. In one case, a group of ma-
jor U.S. labels in a suit against Tow-
er Records and Caroline Imports
has, in effect, established the princi-
ple that no one may import any
product to which a U.S. company
owns rights (whether or not they
have exercised those rights). As a
result, importers are nervous about
bringing in any product to which
anyone might object, and the stores
are nervous about stocking it.

In a second case, music publish-
ers are trying to establish the prin-
ciple of double payment of copy-
right royalties, both in the export-
ing and the importing countries.
The effect would be to make im-
ports more expensive and, more im-
portantly, almost impossible for the
importer to administer effectively.

The impact of the first of these
cases is causing panic in the import
industry. Importers spend hours on
the phone to labels trying to estab-
lish what is “safe’”” product. And re-
tailers, wary of litigation, are de-
manding written proof of legitima-
cy of imports from originating
labels.

Administration costs and over-
head are soaring, turnover is tum-
bling, and closures are becoming
more of a reality than a threat, as
all parties involved in imports back
off for fear of getting sued.

All very satisfactory, some U.S.
majors may say. It is just what we
wanted. Qur profits and rights are
intact, and we've got those imports
off our backs at last.

This is a shortsighted and blink-
ered view.

The truth is that imports are at
the center of the alternative music
industry, and that alternative has to
be the future mainstream. In an age
where the music industry is more
conservative than ever, when it is
harder and harder to break through

A Threat To New Talent

THE CRISIS FACING IMPORTS & THE INDUSTRY

(and almost impossible with any-
thing radical), when the superstars
sell (and get played) more and more
and the rest less and less, we need
that spark that is imports.

A strike against imports is a
strike against progressive retail, a
substantial sector of independent
distribution, clubs, and alternative
and progressive media, any or all of
which are threatened by the sub-
traction of imports from their mix.

Undeniably, U.S. record compa-
nies should protect their rights

eImports undeniably break acts.
It is surely unnecessary even to
start to list the acts whose import
buzz has led to pick-up and break-
through. Were there to be no im-
ports, new international acts would
hardly stand a chance.

As an aside, this applies to U.S.
acts in the U.K. as well as to U.K.
acts in the U.S. The door swings
both ways.

eImports test-market and pre-
promote product for the majors.
They enable them to learn whether

‘importers are nervous
about bringing in
any product to which
anyone might object.’

Martin Mills is president of the Beggars
Banquet Records group in the UK. Heisalso a
council member of the British Phonographic

Industry.

against parallel imports of product
and formats they have released.
Whether they are correct in barring
imports of product they own but do
not wish to release (or have not yet
released) is entirely another point.

Unfortunately, this is the crux of
the matter because the demand for
imports that are completely unen-
cumbered in this way is simply not
enough to support the alternative
structure that caters to them.

Faced with legal worries and in-
sufficient breadth of catalog, the
import business will simply dry up,
killing totally legitimate imports
along the way.

The advantages and uses of im-
ports, and the facts about them, are
so obvious that they often get for-
gotten, especially by major compa-
nies concerned about a minuscule
short-term effect on their bottom
line and unthinking of longterm
consequences. They bear restating.

there is interest in an act or record
at no actual and very little opportu-
nity cost. This applies to signed or
unsigned acts, to new mixes, to pop,
to r&b, to dance, to rock.

oThe sales of, and loss of revenue
from, imports is vastly overstated
by U.S. majors. An import that sells
more than 25,000 copies is virtually
unheard of; most imports that look
“big"’ actually sell 5,000-10,000
copies.

oPrice competitiveness of imports
has disappeared with the recent
plunge in dollar value. The fact that
imports are now once again high-
price, uncompetitive items greatly
diminishes any threat they might
otherwise pose.

eImports are hot and create ex-
citement. They build traffic for
stores that stock them and allow
those stores to promote homegrown
releases to import customers.
Stores that stock imports are stores

that also promote new music on the
domestic front.

If we take imports away from
these stores, we threaten their ap-
peal, competitiveness, and very ex-
istence. We risk losing our main
supporters on the new music front
and giving mainstream chains a to-
tal monopoly.

oThe loss of the import market
would seriously, perhaps fatally, in-
jure labels abroad that have been re-
sponsible for many of the most excit-
ing new acts around. Small indepen-
dent labels, for example, may do 75%
of their business in exports, of which
half may go to the States. Many
smaller labels that would otherwise
deliver the new acts for tomorrow
may be forced to the wall if their ex-
port market dries up. U.K. majors,
often profit centers for their U.S.
parents, will also find their bottom
lines seriously affected.

The U.S. import situation could be
primarily responsible for the demise
of a climate in which it is financially
viable in the U K. to invest in radical
and new artists, with all the subse-
quent benefits that accrue to the
music industry worldwide.

In an age when escalating costs
and conservative attitudes persuade
the major labels to go with acts with
immediate mainstream potential,
there has to be a forum where more
adventurous music can grow.

Killing off imports kills off pro-
gressive-minded retail and media by
shutting off their lifeblood. It could
lead to monopoly, stagnation, and
eventual decline.

The U.S. industry would be well
advised to consider how short-term
and tiny financial gain could be out-
weighed by the costs of creating a
prison for itself and denying itself
the very means it needs so badly to
develop new talent.

As a small start, U.S. majors
should help retrieve the situation by
letting importers know what they
can’t import, not what they can,
thereby allowing crucial taste-mak-
ing retailers and adventurous out-
lets such as Tower the opportunity
to continue promoting and nurtur-
ing new and adventurous records.

PRUNING BLACK ROOTS

Along with millions of others, I par-
ticipated in and enjoyed the recent
Liberty celebration. However, the
closing ceremonies boggled the
mind.

How could Gerry Mulligan and
Manhattan Transfer represent the
black experience in jazz? Where
were Ella Fitzgerald, Duke Elling-
ton’s Orchestra, Dizzy Gillespie,
Betty Carter, and Sarah Vaughan,
to mention a few of the pioneers?

As for rock’n’roll, surely such ac-
tive “legends’ as Fats Domino, Bo
Diddley, the Platters, Ruth Brown,
and Little Richard could have been
recruited to give this segment its
true roots.

Glenn Slade
Brookiyn, N.Y.

FORMAT BOUNDARIES
I really enjoyed Rick Sklar’s article,
“PDs Should Think Like Listeners”

Letters to

(Billboard, July 12). He was right on
target, but I do question one thought.

Rick wrote: “The public never
heard the word ‘format.” They only
know that they like what they can al-
ready hum.” But listeners do catego-
rize music into formats in their mind.
They know country, r&b, jazz, and
maybe a few others.

If a program director doesn’t be-
lieve the audience understands the
differences in music, just play a song
that is out of category. If a typical
rock station played “On The Other
Hand” by Randy Travis, it would be
flooded with calls from listeners
wanting to know why they were play-
ing a “country” song.

People (not just programmers) cat-
egorize music, and everything else
for that matter. And that's why we
have to be careful in choosing the
songs we play. They have to fit into
the format listeners expect from us.

the Editor

So, with this minor exception, I
thought Rick’s article was great.
Keep giving us this input to stimulate
our minds.

Jay Christian
Program Director, WGKX
Memphis

UNCONTROLLED PRAISE

As representatives of the songwrit-
ing community, we wish to thank
Leeds Levy for his brave, eloquent
commentary in the June 28 issue.

Yes, it is an outrage that controlled
material clauses exist and that record
companies pay publishers and song-
writers only a portion of the royalties
lawfully due them on records sold
simply because they happen to have
enough clout to do so.

For years, songwriters have de-
sired from their publisher colleagues
the kind of support that Leeds has
shown here. He has not only set a

precedent for discussion of this issue,
but he has also opened the door for
songwriters and publishers to work
more closely in future matters of mu-
tual interest.

Thank you, Leeds, for speaking
frcm the heart and maintaining the
courage of your convictions.

Steering Committee
National Academy of Songwriters
Hollywood, Calif.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Human-Interest Promotions Make The News

BY MOIRA McCORMICK

CHICAGO Radio stations seeking
coverage from competing media
(i.e., television and print) in their re-
spective markets should ensure that
promotions and other events are as
newsworthy as possible—and not
obviously self-serving—say several
promotion directors.

It’s also advisable to cultivate
contacts at newspapers and TV sta-
tions, even involving them and their
companies in selected events, to
help increase coverage. “It’s impor-
tant to be aware of the types of TV
personalities [in your market],”
says Rose Polidoro, director of ad-

vertising and promotion at WNEW-
FM New York. “Know what they
like and pitch stories [on the basis
of] their personal interest.

“Try to appeal to reporters who
are in your demo and who are fans
of your stations. Oftentimes, your
events will be attended by these
people,” Polidoro says.

“It’s not difficult to get covered if
you have good media contacts,”
agrees Carolyn Krieger, promotion
director of WDTX-FM Detroit. Re-
porters, she says, “know that when
they get a call from us, it's news-
worthy. On the other hand, if you
get TV out to cover an [unsuccess-
ful] event, they're not going to for-

..newsline...

WGBB/WBAB Long Island, N.Y., are being sold to Noble Broadcasting
for $12.9 million. The seller is the Radio Co. Inc. Babylon-based WBAB
is an album rock outlet, and Freeport/Merrick-based WGBB is a full-
service adult contemporary station. Noble Broadcasting owns album
rock/oldies combo XTRA-AM-FM San Diego and AC outlet WEBE-FM
Westport, Conn. Late last year, Noble sold KJOI Los Angeles to Lega-
cy Broadcasting for $44 million, the second highest price ever paid for
a stand-alone FM.

DKM BROADCASTING moves to buy eight Group One Broadcasting outlets
for an undisclosed sum. The properties are KMEZ-AM-FM Dallas,
KLZ/KAZY Denver, WONE/WTUE Dayton, and WAKR/WONE-FM
Akron. Pending FCC approval, DKM’s station count will rise to 24 out-
lets. DKM already owns WAOK/WVEE Atlanta, WCAO/WXYV Bal-
timore, KFOR/KFRX Lincoln, Neb., KWTO-AM-FM Springfield, Mo.,
KSAL/KYEZ Salina, Kan., and KOEL-AM-FM Oelwein, lowa. To con-
form to FCC regulations preventing ownership of overlapping signals
in one market, DKM will sell WDJO/WUBE Cincinnati to American
Media for $9.8 million. In buying oldies AM and leading country outlet
WUBE, American Media begins its plan of building up a strong broad-
cast group after the $25 million sale of WLIF Baltimore last month.
Both transactions are pending FCC approval.

CAPITAL CITIES/ABC completed its purchase of KRQS-AM-FM Minneapo-
lis from Hudson Broadcasting for $10.5 million.

RONALD DOWLING is appointed senior vice president and general manager
of R&R Broadcasting of Massachusetts, owner of WHYN-AM Spring-
field and WHFM-FM Springfield/Hartford. Dowling had been general
manager at the combo when it was owned by Affiliated Broadcasting,
then moved on to the VP/GM post at Affiliated’s KRAK-AM-FM Sac-
ramento in 1985. With Affiliated’s sale to EZ Communications (pending
approval), Dowling returns to R&R’s recently acquired WHYN/
WHFM. At R&R Broadcasting Inc. in New York, Alan Anderson is
named president. He has been R&R'’s vice president and national PD
since last year, when he joined from WPIX New York.

PAULETTE WILLIAMS is promoted to general manager at Century Broad-
casting’s KMEL San Francisco. She moves up from the station manag-
er post after joining the station eight months ago from the general
sales manager spot at former Century outlet KMGG Los Angeles.

LOREN TOOLAJIAN joins classical outlet WQXR-AM-FM New York as di-
rector of operations. Toolajian comes off a year’s hiatus from radio; he
had been music director and operations director at classical station
KDFC San Francisco. He replaces Tony Rudell, who left WQXR.

WBBY-AM Westerville, Ohio, lost its license in a renewal hearing before
the FCC review board last month because, the commission says, one of
its owners lied in claiming that he worked full-time at the station. As a
result, WBBY was able—until the FCC discovered otherwise—to win
an important integration credit that gave a renewal to the station over
the application of a competitor. WBBY's owners may appeal the case
to the full commission and the federal courts.

ALAN FURST leaves the PD post at WLW Cincinnati to join Houston-
based Shane Media as a consultant.

STEVE STEWART is the new operations manager at adult contemporary
combo WBNS-AM-FM Columbus, Ohio. He joins from the station man-
ager post at WSPD/WLQR Toledo, Ohio.

get that either.”

All the great contacts in the world
will not help, however, if a station
has nothing to offer in the way of
news except run-of-the-mill, self-
serving promotions. “Print and TV
journalists have to protect them-
selves,” says Scott Howitt, program
director of WQRC-FM Cleveland.
“Whatever they run has to be news-
worthy in a human-interest fashion.
Our intention is to make [our pro-
motions] mass-appeal in nature, so
people can relate to them.”

WQRC last spring staged a Guin-
ness World Record-breaking mara-
thon with a local rock band, with
proceeds going to the Rock’n’Roll
Hall of Fame Foundation. It was
heavily covered in the media, says
Howitt, because it was “of interest
to all Clevelanders.”

WQRC'’s main competition, top 40
giant WMMS, has long benefited
coverage-wise from its image as a
strong community-oriented station.
Program director John Gorman
says: “Charities are a good area for
publicity. It's important to a sta-
tion’s image to show that it cares,

Joe Gocker Will
Entertain Troops
At NAB '86

BY BILL HOLLAND

WASHINGTON Veteran rocker
Joe Cocker is going to be up where
he belongs—with a little help from
his friends at the NAB—when he
shares the entertainment spotlight
with New Orleans’ own Pete Foun-
tain at this fall’s Radio '86 meet,
scheduled for Sept. 10-13 in the
Crescent City.

Cocker will be shoutin’ and sha-
kin’ at the convention’s closing din-
ner, sponsored by Westwood One,
and clarinetist Fountain will bring a
bit of Bourbon Street to the Sept. 11
reception.

The convention is expected to be
even bigger than last year’s event
in Dallas. For the past two years,
the convention was jointly spon-
sored by the NAB and the NRBA;
earlier this year, the two groups
joined to form one organization.

So far, according to the NAB,
19,200 square feet of exhibit space
have already been assigned, with
only 3,800 square feet still available.
The number of booked hospitality
suites has more than doubled in a
month, the NAB says; 65 suites
have been reserved.

In nonconvention news, the NAB
has given the green light to three
firms to test-market proposals for
audience-measurement systems.

The three companies were chosen
last month from a pool of eight can-
didates. They are Audits and Sur-
veys of New York, Birch Radio of
Coral Springs, Fla., and McNair An-
derson of North Sydney, Australia.
The NAB will provide each compa-
ny with $5,000 seed money to under-
write testing of systems to compete
with Arbitron.

that it has community awareness.”

Gorman also advises tying in with
local media on certain events. A
softball game with Cleveland’'s Mi-
chael Stanley Band facing the
WMMS staff and all three local net-
work affiliates had ‘‘all the net-
works talking about it,”’ he says.
Cross-promotions with newspapers
can involve concerts, movie screen-
ings, ete. WMMS itself funds an an-
nual readers poll in the Cleveland

Plain Dealer.

“You won'’t hit a home run every
time you're at bat,” Gorman says.
“But the whole idea is to be cre-
ative. Local newscasts need human-
interest items, so make your radio
station interesting.”

Representatives of television sta-
tions and newspapers agree that
coverage of local radio—apart from
hard news items such as format and

(Continued on page 14)

SH S

Programmers reveal why they have jumped on
certain new releases.

TOP 40

Run-D.M.C.’s “Walk This Way” (Profile) is cruisin’ right up the charts
at WTHZ Tallahassee, Fla., where music director Rich Stevens says,
“We are feeling the same heat with this as we did with ‘Rumors."”
When “Walk This Way” was first added, Stevens says, response was
split 50/50, and the negative comments were “things we couldn’t re-
peat.”” After one week on air, however, Stevens says, reaction turned
around. “Now, we're getting requests from male and female adults,
blacks, whites, kids, everyone,” the MD says. Speaking of “Rumors,”
Stevens says WTHZ’s No. 1 song is “Look At All Of These Roaches”
(Jay/Macola), the “Rumors” takeoff by Bobby, Jimmy & the Critters.
Stevens is dayparting “Roaches” in morning and nights and says he
expects the song to retain its appeal as long as “Rumors’ hangs in
there. The MD calls El DeBarge's “Love Always” (Motown) a good fol-
lowup to “Who's Johnny.” From new-artist ranks, Stevens praises

Oran “Juice” Jones’ “The Rain” (Def Jam/Columbia) and Stacy Q's
“Two Of Hearts” (Atco). More predictable adds come by way of Huey
Lewis’ “Stuck With You” (Chrysalis) and Daryl Hall's “Dreamtime”
(RCA). The MD adds that his audience has not had enough of Whitney
Houston, as the album cut “All At Once” (Arista) is “definitely a hit
record” whether the label issues it as a single or not.

BLACK/URBAN

WLUM Milwaukee PD Bernie Miller called in on the hit hotline to
make sure we didn’t miss Gregory Abbott’s “Shake You Down” (Co-
lumbia). “I had to play this four times in the first two hours after I put
it on,” says Miller. “The hook is so infectious. It reminds me of [Fred-
die Jackson’s] ‘Rock Me Tonight’ with synthesizers.” Miller says Ab-
bott comes out of the blue and likens the singer to Al Green because of
his ability to ease into the falsetto range so smoothly. Miller tips urban
colleagues to Gloria Loring & Carl Anderson’s “Friends & Lovers”
(Carrere/Epic), a top 40 hit already. ““I think a lot of urban stations are
kind of leery of this because it’s such a quiet record,” he says. “It’s an
instant phoner,” Miller explains, “and it’s the kind of record that says
what every woman wants to hear.” Finally, Miller flags “Chill Out”
(Omni/ Atlantic), an album cut from Fat Larry’s Band. “This has the
same texture as the Boogie Boys’ ‘Fly Girl’ with a baritone vocal rap
that's silky and sassy.” Miller says it’s another instant phoner.

COUNTRY

Coming off an outstanding spring Arbitron, KMPS-AM-FM Seattle
PD Jay Albright says Restless Heart’s “That Rock Won’t Roll”
(RCA) is a favorite with the station and its listeners. Lyrics-wise, “It's
a song that's real relatable to anybody who's ever tried to roll rock,”
Albright says. Schuyler, Knoblock & Overstreet’s “You Can’t Stop
Love” (MTM/Capitol) falls in the same fave category, as does Lee
Greenwood’s latest, “Didn’t We” (MCA), the PD reports.

| KIM FREEMAN
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264l True professionalism comes through.
/-« Unlike other event broadcasts, the

= Conspiracy of Hope concert was impec-

cable. Westwood One triumphed over the difficulties

of transforming the confusion of a live concert into

a magical radio event”

KMET-FM/Los Angeles, CA — Larry Bruce, PD

“From a bottom line point of view, Westwood One
programming often gives us an opportunity to collect
extra revenues that we wouldn’t normally receive —
from clients we don’t usually have on the air”

KTAL-FM/Shreveport, LA — Ted Ferguson, GM

“I found myself in a traffic jam on July 4th and heard
nothing but David Lee Roth’s 4th of July Barbecue com-
ing from car radios. I loved it — my audience did, too!”

WLRS-FM/Louisville, KY — Rocky Knight, PD

“Westwood One has come in with the pertinent and
timely concerts consistently for 10 years. As an AOR
programmer, Westwood One has given me what I need
to win”

WFXR-FM/Charleston, SC — John Ehrdahl, PD

“In the six-year history of WLLZ-FM, the Amnesty
International concert was the most exciting event
we’ve ever been involved in”

WLLZ-FM/Detroit, MI — Doug Podell, PD

“Concert for the Colonies was a quality, well-produced
radio program. It let us give our listeners access to
something they’ve never heard before — or couldn’t
get anywhere else”

KRQR/San Francisco, CA — Chris Miller, PD

v/ WESTWO0D ONE RADIO NETWORKS PRESENT

“I’ve said it before and I'll say it again: Westwood One
always delivers. The Amnesty International Conspir-
acy of Hope tour finale live from Giants Stadium is
one more feather in their cap”

WNEW-FM/New York, NY — Charlie Kendall, PD

“Westwood One captured the excitement of the
Amnesty International concert as it happened. It was
an excellent presentation in every way’

KLOS-FM/Los Angeles, CA — Tim Kelly, PD

“Scott Shannon’s Red-Hot Summer Special was prob-
ably the best syndicated special I’ve run in a year.
The blend of 25-year old Beatles records and
Madonna’s latest hits was just perfect. And an entire
weekend could have been created around David Lee
Roth’s 4th of July Barbecue special’

KYRK-FM/Las Vegas, NV — Jim Daniels, PD

“Ever since The Rock Years, I've been a firm believer
that Westwood One programming is a vital part of
rock radio. With such a large choice of syndication,
one must be very selective. Choose Westwood One
and round out your radio station”

KLPX-FM/Tucson, AZ — Arin Michaels, PD

“For the Amnesty concert at Giants Stadium,
Westwood One provided the finest live quality

feed of any of the benefit concerts: Everything went
so smoothly, technically; much better than Live Aid.

WAQX-FM/Syracuse, NY —
Amy Dahlman, PD

IAV/AN
NETWORKS
Y/ WESTWOOD ONE RADIO NETWO
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 OVERWHELMING
RESPONSE

Listener and station response has been overwhelming. As a
result, ROCK CONNECTIONS, the |5-week summer
series — expands to 52 weeks a vear.

Hear why. For details and/or a cassette of an actual
show, call Jamie Curtis in New York at (212) 975-7316
or Steve Epstein in Los Angeles
at (213) 460-3547.

PROMOTIONS

(Continued from page 10)

personnel changes—hinges on the
value of the items pitched. “We're
cognizant of the fact that we can be
used,” says Murray Feldman, a re-
porter for CBS affiliate WJIBK-TV
Cleveland. “Whatever we run has to
have some kind of community inter-
est.”

“We won’t do a story on a routine
promotion,” agrees Greg Dawson
of the Boston Herald, “because it's
too self-serving. But if it’s really
wild—two midgets sitting on top of
the World Trade Center for a month
or something—we will. There's no
official policy in these matters: Ev-
ery decision is based on inherent
news value.”

A common complaint heard from
radio stations that receive local cov-
erage is that TV often omits their
call letters when reporting on sta-
tion promotions or events. In
WDTX’s case, a recent promotion
called Show Us Your DTX was high-
lighted by a “human fly” scaling
Detroit’s Renaissance Center and
displaying a station banner at the
top. The man was subsequently ar-
rested, and the story made local TV
and print. All but one TV station re-
ported the call letters on the air.

“The news story was the person
who was arrested, not the radio sta-
tion,”’ explains Tom Rosenbaum,
news director of ABC-owned
WXYZ-TV. “We said that the stunt
was part of a contest for a local ra-
dio station, but we didn’t mention
the call letters. We did show him un-
furling the banner and the letters
were readable.” Rosenbaum says
WXYZ-TV has run numerous radio
stories in which call letters were
used, but only if they were an inte-
gral part of the story.

Rob Tonkin, promotion director
of XTRA-FM (91X) San Diego, says
he understands why local TV some-
times won’t identify a station.
“There are certain times when I
don’t feel the calls are important,”
he says. “When the station has in-
stigated an event, raised public con-
sciousness, ‘starred’ in the event,
the calls should be used. If a station
sponsors a day at the racetrack, the
calls aren’t so important. The races
are the main attraction, and they’d
go on without the station.”

XTRA Gold, 91X’s AM station,
did a promotion recently involving a
sendoff concert for a popular San
Diego band; it was covered on local
TV without the station being men-
tioned, which Tonkin says he under-
stands. XTRA-FM tied in a food
drive with a recent appearance by
the Alarm, however, and the station
was identified in TV coverage.

Tonkin advises stations trying to
prevent omission of their call letters
on TV “to put your letters in the ti-
tle of the event, along with the cor-
porate sponsor.”

WNEW'’s Polidoro suggests
“bombarding [TV stations] with the
fact that you are either presenter or
sponsor of an event, so that report-
ers will know to associate it with
your station.”

Even if you have put a month’s
work into a promotion, which winds
up on TV as a 30-second item with no
call letters, WDTX’s Krieger advises
just moving on to the next project.
“Even if your call letters are left
out,” she says, people out there know
which station they’re talking about.”
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favorites” outlet. WYNY VP/GM  men 18plus, while album rock leg- WTVN is now solidifying its official 50 | 3 | 24 | 18 | VANHALEN OREANS
John Irwin says he’s got his eyeon  end WNEW-FM dropped froma 53  “giant hole” image with T-shirts. '
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SPRING '86 ARBITRON RATINGS

Following are 12 plus, average quarter hour share, metro survey area.

Monday-Sunday, 6 a.m. to midnight.

Fall  Spring Falt  Spring Fall  Spring

Call Format '85 '86  Cali Format '85 ‘86 Call Format '85 '86
NASSAU-SUFFOLK (L.I.) ANAHEIM-SANTA ANA MILWAUKEE

WHTZ top 40 49 74 KHS-AM-FM top 40 9.5 78 WTMJ AC 9.7 14.6
waLl AC 6.1 5.7 KBIG easy listening 6.8 61  WKT contemporary 83 94
WALK-AM-FM  AC 5.7 55  KABC talk 5.9 6.1  WEIW easy listening 8.1 89
wPU top 40 44 54 KOl easy listening 39 57  WOKY MOR 79 7.7
WBAB album rock 47 46  KROQ album rock 5.9 53  WKLH classic hits 2.4 7.0
WLTW AC 38 41 KMPC nostalgia 34 52  WQFM . album rock 84 6.7
WCBS-AM news 39 35  KLOS album rock 5.7 51  WLUM urban 6.4 47
WCBS-FM oldies 25 35  KOST AC 32 44  WMIL country 46 45
WNBC AC 49 35  KRTH-FM AC 49 44  WMYX AC 33 37
WNEW-FM album rock 29 33 KMET album rock 31 40  WBCS-FM country 40 34
WOR news/talk 41 31 KIQQ AC 21 35  WLTQ AC 41 33
WHLI MOR 23 31 KPWR top 40/urban 18 34  WNOV urban 27 3.0
WINS news 33 29  KFi AC 24 25  WISN AC 5.0 2.7
WPAT-FM easy listening 1.1 2.7  KNAC pure rock 7 22  WEMP oldies 28 2.3
WHN country 19 27  KNX-AM AC 36 22 WRKR-FM top 40 16 23
WABC talk 25 24 KNX-FM top 40 34 19  WMVP Heart & Soul 24 13
WAPP top 40 2.0 22  KFwWB news 25 19  WGN MOR 1.5 13
WXRK album rock 11 22  KNOB AC 1.6 1.8 WFMR classical 22 11
WKIY AC 2.2 22 KIKF country 1.6 17 WTKM-AM-FM  polka — 11
WRKS urban 25 21 KWIZ-AM AC 1.0 17
WSNR soft rock 28 20  KEZY top 40 14 15
WYNY AC 19 20  KLAC country 14 13
WLIR-FM album rock 13 20  KLVE Spanish 8 12
wCTO MOR 25 17 KFAC-FM classical 22 11
WGSM MOR 28 16 KRLA oldies 13 11
WPIX AC 17 16  KUTE Quiet Storm 1.0 11
WBLS urban 2.1 14 KKGO jazz 21 1.0
WNEW-FM big band 19 1.2 KBIT AC 20 1.0
WRCN album rock — 1.1

Featured Programming

THE RADIO NETWORK ASSN.
has good news again, this time con-
cerning a 10% net collective revenue
gain for members. The increase is
smaller than what members have
logged in previous 1986 months, but
it goes up against June 1985 gains,
which represented the second-high-
est collective revenues in that year.

For the first half of 1986, RNA
members have pulled in
$176,774,605, as compared to
$153,428,565 for the January to
June period last year.

HADIO INTERNATIONAL, New
York, is preparing a Genesis special
for availability the weeks of Aug.
18-31. The package contains inter-
views with band members and solo
stars Phil Collins, Mike Rutherford,
and Tony Banks, plus original mem-
bers Peter Gabriel and Steve Hack-
ett. The program will go out on a
barter basis, and features 70% mu-
sie, 30% interviews.

Another late-summer sizzler
comes from Westwood One, Culver
City, Calif., with the Aug. 14 “Ju-
lian Lennon Live From Tokyo”
concert. The 90-minute, live-via-sat-
ellite broadcast originates from the
Yomiuri Land East venue in Tokyo,
and spotlights Lennon in the midst
of his current world tour.

Preceding that, the week of Aug.
11 is WWY’s “The Rolling Stones:
Made In The Shade.” The three-
hour special features material nev-
er before broadcast in the U.S., and
highlights the Stones’ musical his-
tory from their earliest recording in
1963 through their latest album,
“Dirty Work.”

BROWN BAG PRODUCTIONS,
the Englewood, Colo.-based creator
of the Rock Trax and Starfire pro-

duction libraries, is offering one
called Escape. WFYR Chicago and
WI10Q Philadelphia have already
signed up for the package, an adult-
oriented set of 306 tracks.

According to Brown Bag’s Dr.
Michael Lee, Escape features a
unique combination of analog and
additive synthesis with advanced
digital sampling. The set is avail-
able on a market-exclusive lease ba-
sis.

cHARLES MICHELSON Radio
Drama Satellite Network makes
two appointments on its “The
Mind’s Eye Radio Network,” in
Beverly Hills, Calif. John Price
comes aboard as VP/station rela-
tions. He was head of his own, the
Real Radio Co. Tim McClintock
joins as VP/network sales. He was
West Coast manager of the Key-
stone Broadcasting System.

The Weedeck Radio Network of
Hollywood, Calif., brings Kirk Dan-
iels on board as director of program
development. Daniels was national
sales manager for the Creative Ra-
dio Network. Weedeck is a country-
radio supplier with the daily “Coun-
try Report,” the weekly “Country
Report Countdown,” and several
specials. KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Aug. 1-3, Culture Club, Hot
Rocks, United Stations, 90 minutes.
Aug. 1-3, Blow Monkeys, Rick

Dees’ Weekly Top 40, United Sta-

tions, four hours.

Aug. 1-3, Ben E. King, Gary Ow-
ens Supertracks, Creative Radio
Network, three hours.

Aug. 1-3, Exile, Weekly Country
Music Countdown, United Stations,
three hours.

Aug. 1-3, Lena Horne, Great
Sounds, United Stations, four
hours.

Aug. 1-3, Triumph, Metalshop,
MJI Broadcasting, one hour.

Aug. 1-3, Queen, Superstar Con-
cert Series, Westwood One, 90 min-
utes.

Aug. 1-3, Keith Emerson, Rock
Chronicles, Westwood One, one
hour.
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Billboard”

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL
90 REPORTERS ADDS ON

HUEY LEWIS & THE NEWS 27 27
STUCK WITH YOU curvsauis

C.ANDERSON/G.LORING 17 59

FRIENDS AND LOVERS
CARRERE

BILLY OCEAN 13 31
LOVE ZONE sive

LIONEL RICHIE 12 73
DANCING ON THE CEILING

MOTOWN

EL DEBARGE 11 11
LOVE ALWAYS coroy

®©Copyright 1986, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
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transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written

Bilboard. e ee
witt CONTEMPORARY.

E Compiled from national sample of radio playlists.
x x| 8 6
g|EiEz
2 |2|g4|0
2 |2 |E|g| mmeE ARTIST
= | | o | 2 [ LABEL & NUMBER/DISTRIBUTING LABEL
*% NO.1 o %
1 1l1ls GLORY OF LOVE (THEME FROM “THE KARATE KiD PART ii")
BROS 7-28662 3 weeks at No. One * ETER,
@ alelo YOU SHOULD BE MINE (THE WOO WOO SONG) aam 2814
& JEFFREY OSBORNE
3 (3]s5]9 INVISIBLE TOUCH  ATLANTIC 7-89407
& GENESIS
4 212115 YOUR WILDEST DREAMS  POLYDOR 883096-7/POLYGRAM
& THE MOODY BLUES
5 71918 LOVE TOUCH (THEME FROM “LEGAL EAGLES”)
WARNER BROS. 7-28668 ¢ ROD STEWART
@ 9117 WORDS GET IN THE WAY  epiC 34.06120
MIAMI SOUND MACHINE
7 sl s THE CAPTAIN OF HER HEART  a&m 2838
& DOUBLE
AEE DANCING ON THE CEILING moTOWN 1843
LIONEL RICHIE
9 6| a8 THERE’LL BE SAD SONGS (TO MAKE YOU CRY)
JIVE/ARISTA 1-9465/ARISTA ¢ BILLY OCEAN
10 |12]15] 8 IN THE SHAPE OF A HEART  asvLuM 7-69543/ELEKTRA
& JACKSON BROWNE
® 13 19‘ 6 SWEET FREEDOM (THEME FROM “RUNNING SCARED”)
MCA 52857 ¢ MICHAEL MCDONALD
1215|315 NO ONE IS TO BLAME  ELEKTRA 7-69549
& HOWARD JONES
13 (101718 MODERN WOMAN (FROM “RUTHLESS PEOPLE™) €Pic 34-06118
BILLY JOEL
18 | 111810 THE BEST OF ME  ATLANTIC 7-89420
@ DAVID FOSTER AND OLIVIA NEWTON-JOHN
@ 19121 4 TAKEN IN  aTLANTIC 7-89404
& MIKE & THE MECHANICS
293! 3 FRIENDS AND LOVERS  CARRERE 4.06122/EPIC
CARL ANDERSON & GLORIA LORING
@ 181255 PAPA DON'T PREACH  SIRE 7-28660/WARNER BROS.
& MADONNA
22129 | 4 | ANYTHING FOR LOVE  wARNER BROS. 7-28655
GORDON LIGHTFOOT
25133] 4 HIGHER LOVE  isLAND 7-99545/WARNER BROS.
& STEVE WINWOOD
612715 TAKE MY BREATH AWAY (LOVE THEME FROM “TOP GUN")
COLUMBIA 38.05903 & BERLIN
21 14|12 19| HOLDING BACK THE YEARS ELEKTRA 769564
& SIMPLY RED
151317 ON MY OWN ® wmcas2770
& PATTI LABELLE & MICHAEL MCDONALD
21| 221 10 LIKE A ROCK caprtoL 5592
& BOB SEGER & THE SILVER BULLET BAND
2 11711812 THAT'S WHY I'M HERE coLumBia 38-05884
JAMES TAYLOR
25 (201616 LIVE TO TELL SIRE 7-28717/WARNER BROS.
& MADONNA
2% |24]24] 8 IF SHE KNEW WHAT SHE WANTS  coLumBIA 38.05886
& BANGLES
27 123117118 IF YOUR HEART ISN'T IN IT  aam 2822
& ATLANTIC STARR
36| —| 2 | THAT WAS THEN, THIS IS NOW  aRisTA 1.9505
THE MONKEES
2 [27]23] 16 ALL | NEED IS A MIRACLE  ATLANTIC 7-89450
¢ MIKE & THE MECHANICS
NEWp| 1 | LOVE ZONE v 1.9510/aRISTA
& BILLY OCEAN
31 130!18]10 WHO’S JOHNNY (“SHORT CIRCUIT” THEME) GORDY 1842/MOTOWN
& EL DEBARGE
32 |3l35] 5 IS IT A CRIME  PORTRAIT 37.06121/EPIC
SADE
@ 39| ] 2 | SWEET LOVE ELEkTRA 69557
& ANITA BAKER
3 | 2820113 HEADED FOR THE FUTURE coLumBIa 38-05889
@ NEIL DIAMOND
@ 38 |.—| 2 | THE EDGE OF HEAVEN coLumsia 38-06182
& WHAM!
36 [32]32] 5 THIS IS THE TIME  a&m 2839
DENNIS DE YOUNG
A DIFFERENT CORNER coLumBia 38-05888
e i & GEORGE MICHAEL
GREATEST LOVE OF ALL ARISTA 1-9466
83 B & WHITNEY HOUSTON
STUCK WITH YOU  CHRYSALIS 4-43019
LI ¢ HUEY LEWIS & THE NEWS
SOMETHING ABOUT YOU  POLYDOR 883362-1/POLYGRAM
el B el B & LEVEL 42

O Products with the greatest airplay gains this week. ® Video clip availability. ¢ Recording Industry
Assn. Of America (RIAA) seal for sales of 500,000 units. A RIAA seal for sales of one million units.
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/ (/% WESTWOOD ONE RADIO NETWORKS PRESENT
A

The week of August 11, the Westwood One Radio
Networks spotlight the World’s Greatest Rock &
Roll Band in an exclusive three-hour music-and-
interview special — The Rolling Stones: Made In

The Shade. Hosted by Westwood One’s London
Correspondent Roger Scott and featuring mate-
rial recorded by the BBC that’s never aired on

U.S. radio, it’s an exciting look at the personalities, the music and

the controversies that have kept The Stones on top for 23 years now.

Mick Jagger, Keith Richards and Bill Wyman comment candidly about the band’s colorful

past, present and future — from “Come On” and “! Wanna Be Your Man” to “Brown Sugar” and “Tumblin’

Dice” all the way to “Harlem Shuffie” and “One Hit (To The Body)” .

And Kou'll hear fascinating insights from people whose lives and careers crossed paths with The Stones’ — including Andrew Loog

Oldham (their first manager/producer), Decca Records exec Dick F.owe (who'd passed on The Beatles and signed The Stones at George

Harrison's suggestion), the fate fan Stewart (the legendary Sixth Stone), Jimmy Miller (the band’s second producer), Brian Jones’ father, and Marshail

Chess (son of Chess Records co-founder Leonard Chess and first president of Ralling Stones Records?, among many others.

The Rolling Stones: Made In The Shade — three hours of hot stuff exclusively from Westwood One (it’s dirty work, and we’re glad to do it!). For details
on availability and market exclusivity, contact your Westwood One Station Relztions Representative now at (213) 204-5000 or Telex 4996015 WWONE.

(g‘}i{e} WESTWOOD ONE RADIO NETWORKS
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SPRING "86 ARBITRON RATINGS

Following are 12 plus, average quarter hour share, metro survey area. Monday-Sunday, 6 a.m. to midnight.

Winter  Spring Winter  Spring Winter  Spring Winter  Spring Winter  Spring
Call Format '86 86 Call Format '86 '86  Call Format '86 '86  Call Format ‘86 86 Call Format '86 '8¢
CHICAGO CKLW nostalgia 51 50 DALLAS KLTH AC 10 23 WKRL classic rock 45 50
i b
WEN variety/talk 97 14 WHYT top 40 44 5.0 KVIL AC 91 a8 KATZ black 1.8 21  WDAE nostalgia 45 4]
wLL.Z album rock 4.1 4.1 WKKX country 1.2 1.8 WFLA-AM AC 36 4.1
WGCI-FM urban 6.4 72 KKDA-FM urban 8.7 85
WEBM-AM — 6.1 57 WNIC-FM AC 39 338 KPLX count 6.9 73 WIEN urban 1.7 17 WPDS AC 30 39
. ’ § WOMC AC 2.7 36 v ’ y KXOK talk 15 16 WGUL-FM MOR 39 39
wL00 easy listening 5.8 55 WBAP country 6.5 6.9 )
WXYT talk 3.2 35 KGLD oldies 14 1.5 WSUN country 49 36
WBMX-FM urban 5.6 5.3 KRLD news 12 63
wwWww country 2.9 35 S KADI AC 1.8 1.3 WNLT top 40 34 36
WwLUP album rock 4.7 46 ) KMEZ-FM easy listening 6.4 63 -
WKSG oldies 24 31 WESL black 1.8 1.2 WPLP news/talk 1.7 "
WLAK AC 35 39 KSCS country 5.5 5.7 .
WCLR AC 12 16 WDTX AC 26 28 KEGL top 40 59 52 KFOU-FM classical 6 1.0 WTMP urban 2.0 25
’ ’ A ! ] ’ iy iful ! 2
WKQX top 40 33 33 W AC #0 m album rock 51 50 BALTIMORE wouv beauifu 28 u
wizz jazz 2.1 23 L WHBO oldies 18 15
WBBM-FM top 40 33 3.2 KQZY easy listening 29 38 .
WMJC AC 238 22 WLIF easy listening 1.0 10.2  WAVE AC 17 13
WXRT album rock 38 3.1 KLUV AC 33 34 .
WGPR urban 1.5 1.8 WwXYV urban 6.6 77  WXCR easy listening 6 1.2
WFYR AC 20 3.1 KZEW album rock 44 3.2
. WNTM AC 1.9 1.6 WBSB top 40 6.0 73 WRXB urban 2.1 1.0
WIMK oldies 34 30 . KTKS top 40 32 31 .
WD nostalgia 1 29 WQRS classical 14 1.1 KMGC AC 18 29 WBAL AC 10.5 69  WLFF easy listening 1.3 1.¢
WUSN country 27 29 (WCHB urban 13 L1 s Spanish 9 26 MPOC country 17 66 CLEVELAND
WMAQ — 25 26 WHND oldies J 1.1 KLTY AC 15 25 wivy album rock 5.6 64
4 ' " WCXI-AM country 1.6 1.0 } § 'WFBR AC 28 4.6 WMMS top 40 13.9 13.2
WLS-AM top 40 o 24 KDLZ urban 1722 e top 40 36 36 WOQAL easy listenin 86 71
WCKG AC 22 22 BOSTON KHVN gospel 28 19 . : - y £ . y
A WCAO country 32 33 WM AC 17 74
WYTZ top 40 22 2.0 . KRQX oldies 14 1.4 L
R WBZ AC/variety 6.7 9.2 WBGR religion 33 29 WLTF AC 55 6.7
WFMT classical 17 17 KZIPS top 40 13 1.3 .
WVON urban 15 13 WBCN album rock 6.8 77 WRR et 11 1 WQSR AC 1.9 29  WDOK easy listening 74 6.5
woJ0 Sommish 3 13 WHDH AC 56 69 el : 1 WWIN-FM urban 36 28 WeCL top 40 44 54
WRXR A‘é @ Lp WXKS-FM top 40 64 67 ' MIAMI WYST-FM AC 36 28 WWWE news 48 48
WNIB classical _ 1'2 WRKO talk 16 6.0 WLYF easy listenin 89 86 WITH ’ nostalgia 26 26  WIAK urban 42 43
’ wiis easy listening 7.0 5.3 WSHE alb:m rock g 6.0 5'9 WWDC . album rock 2.5 24  WDMT urban 48 48
SAN FRANCISCO WSSH AC 42 47 WQBAAM — 5'7 s WEBB urban 1.8 23 WBBG nostalgia 55 45
WILX classic hits 50 41 P ’ : WWIN-AM urban 1.6 2.1 WGAR-FM country 3.7 4.0
KGO news/talk 16 72 ) WHYI top 40 5.7 53
KCBS — 66 63 WEEI news 45 39 WHQT top 40 33 49 WHUR urban 19 2.0  WERE news/talk 49 33
’ ’ WROR AC 33 33 K ’ : WCBM news/talk 14 14 WRQC top 40 20 21
KNBR AC 29 49 WIQY AC 38 45 L
KSOL urban 6 44 WMJX AC 2.5 30 WNWS T 31 40 WRBS religion 7 1.3 WIMO black 2.0 20
. ) ! WVBF AC 3.0 29 ) ) WGRX album rock 13 1.2 WRMR MOR 19 1.9
KABL-FM easy listening 4.2 37 WAXY AC 4.0 39
WHTT top 40 28 2.8 . WHFS album rock 1.1 1.2 WONE-FM album rock 1.5 1.9
KMEL top 40 33 3.0 WCMQ-FM Spanish 36 39 .
KYUU AC 12 29 WB0S country 26 28 WEDR urban 28 37 WTOP news 1.1 11 WHK oldies 19 1.9
KBLX T 3'2 2'9 wI0U top 40 2.6 24 WioD AC 3'1 3'7 WCLY/WPGC  AC — 11 WABQ black gospel 1.7 1.4
’ ’ WAAF album rock 33 22 ' : wCLv classical 23 1.3
KSAN country 30 28 WINZ-AM news 4l 36 SEATTLE -
wiLD black 21 20 WDBN easy listening — 13
KFOG album rock 24 28 ) WKQS country 35 33
L . - WXKS-AM nostalgia 1.7 17 . KIRO news/talk 9.2 10.7  WBEA top 40 — 1.2
KOIT-FM easy listening z8 z1 WAQI Spanish 35 3.2 .
WFNX album rock — 1.3 Kisw album rock 4.7 75  WEOL MOR/variety — 1.0
KLOK-FM AC 28 24 X WINZ-FM top 40 35 27 .
WPLM-FM big band 9 1.2 KOMO AC/variety 13 5.8
KIOi AC 27 25 ) - WPOW top 40 15 23 DENVER
_— WCRB classical 1.7 1.2 X KMPS-FM country 34 5.1
KBAY easy listening 20 23 ) WRHC Spanish 3.2 22 .
WMEX oldies 4 1.2 . KUBE top 40 6.9 50  KOSI easy listening 9.6 96
KRQR album rock 2.2 21 e WQBA-FM Spanish 27 2.2 _—
L WROL religious — 1.0 . KBRD easy listening 6.6 50 KMJ AC 6.6 7.0
KSFO easy listening 1.7 2.1 WKAT nostalgia 1.9 22 ) R
KiXI-AM oldies/AC 45 4.6 KBCO-FM album rock 6.7 6.9
KNEW country 20 20 HOUSTON WAIA AC 23 22 o
KABL-AM easy listenin 20 20 WTMI classical 22 21 SRR easy listening S Ll top 40 52 67
y g ) " KKBQ-FM top 40 6.2 83 ! - " KPLZ top 40 34 40  KBPI AC 7.2 6.7
KiTS top 40 1.7 19 WMXJ top 40 21 21 .
KMJQ urban 838 8.0 Kvi oldies 19 35 KOA news/talk 6.0 5.7
KWSS top 40 20 1.8 WFTL AC 14 19
. KIKK-FM country 1.7 74 KLSY-FM AC 44 34 KYGO country 5.3 46
KKHI-AM-FM  classical 2.0 18 WLVE AC 25 1.8 .
KFMK MOR 6.2 6.6 X KEZX AC 26 34 KEZW nostalgia 3.7 45
KFRC top 40 1.7 1.6 o WCMQ-AM Spanish/MOR 1.7 17
KYA oldies 15 16 KODA easy listening 1.2 6.2 WSUA Spanish 14 13 KMGI AC 33 32 KAZY album rock 34 41
’ : KTRH news/talk 46 58 P ’ i KING-FM classical 4.1 30  KRXY-FM top 40 43 39
KOME album rock 14 16 WMBM gospel 8 11
KDFCAMFM  classical 21 14 KILT-FM country 6.3 5.7 KRPM country 3.2 29 KOAQ top 40 42 37
T . T 13 KRBEFM top 40 48 51 PITTSBURGH KNBQ top 40 27 27 KNUS news/talk 38 36
’ ’ KSRR album rock 47 48 . KZOK album rock 24 23 KHOW AC 3.7 36
KSJ0 album rock 11 11 KDKA AC/variety 16.9 15.3 i
KUV T 3 10 KQUE MOR 4.7 46 WSHH easy listenin 30 98 KINQ-AM news 2.1 22 KVOD classical 3.1 36
KOFY S sgh Sy MR AC 55 44 o o yw E 74 g KMPSAM  country 15 19  KIMN top 40 0 33
B : KLOL album rock 43 38 WOVE al:um rock 7'3 7'2 KCMS religion 18 17 KLz country 23 27
PHILADELPHIA KPRC news/talk 35 34 ’ COKHIT top 40 1.0 16  KDKO urban 22 22
WAMO-FM urban 5.5 6.8 A
KIYYy MOR 20 2.7 KIR AC 18 1.5 KRZN oldies 1.3 21
WMMR album rock 9.7 109 WWSW AC 4.6 49
L KYOK urban 1.5 14 KLTX soft AC 1.0 1.2 KTCL free-form rock 1.1 1.1
WEAZ easy listening 73 8.1 WHTX top 40 4.7 44 -
KILT-AM country 12 1.4 KCIS religion 1.0 1.1  KBRQ-FM country 2.1 1.0
WUSL urban 74 89 . WTKN talk 39 4.2
o KLAT Spanish 1.0 11 KQKT AC 7 1.1
KYW news 8.0 6.8 X WMYG AC 22 37
KXYZ Spanish 1.6 1.0 . KKFX urban 16 1.0
WMGK AC 5.1 19 KIKK-AM T 10 WIAS nostalgia 40 34 KOET - 10
WSNI-FM AC 37 47 ) RO 7 wiae AC 38 33 wave - :
WCAU-AM news/talk 37 17 WASHINGTON WwLT) lite AC 36 33 MINNEAPOLIS
WPEN nostalgia 5.0 .5 WKYS urban 656 76 KQV news 2.1 31 Weeo MOR 180 179
WCAU-FM top 40 4.2 14 _ WYDD top 40 3.0 23
WGAY easy listening 1.2 73 KQRS-AM-FM  aibum rock 85 99
WDAS-FM urban 39 4.0 WDSY country 26 2.2
WMAL MOR 6.6 6.8 KSTP-FM AC 11.0 9.5
WWDB talk 47 4.0 WMBS AC 1.0 18
WMZQ-FM country 5.0 68 WLOL top 40 7.3 78
WXTU country 36 338 WEEP country 17 1.7
WHUR urban 6.7 6.1 KEEY country 59 68
WYSP album rock 28 36 . WXXP album rock 14 14
WCXR-FM classic rock 4.1 5.3 . KDWB-FM top 40 5.9 6.2
WKSZ AC 4.2 34 WBVP MOR/variety — 11 S
WIP AC 16 32 WAVA top 40 4.1 47 WPIT-FM religious B L0 WAYL easy listening 79 5.0
Wi0 album rock 2' 3 "6 WWDC-FM album rock 5.0 44 g ’ KJJO-FM oldies 3.2 39
N ne : T WTOP news 47 43 ST. LOUIS KTCZ album rock 45 38
WFLN-FM classical/AC 21 18
) WDJY urban 38 39 . KSTP-AM news/talk 31 37
WFIL oldies 15 18 WUTT AC 13 18 KMOX talk/variety 175 224 WLTE AC 26 27
WTRK top 40 22 15 ’ ’ KSHE album rock 126 12.0 ’ y
WRQX top 40 44 35 . KLBB MOR 1.5 26
WHAT black 1.2 1.2 WWRC talk 27 31 KEZK easy listening 8.6 6.5 WOGY Ty 23 25
R 20 womsamem  dlassical 3 31 :':L”:u :;::’t' 2: i: KMGK AC 28 20
DETROIT WCLY/WPGC  AC 30 27 oy . 4 v 4'8 KOWB-AM top 40 1.2 13
WIR MOR 80 99 ::;‘: :g ?l“; f‘; KHTR top 40 42 4 TAMPA/ST. PETERSBURG .
HB : ) AC 4. .7
w urban % 01 wmem oldies 21 1 'SP . Y3 e topdo 125 M8
WW) news 5.6 6.3 WTKS AC 16 15 WMRY AC/variety 23 35 wweA e BT 130 s
WCZY-FM top 40 58 53 WHFS albam rock 1'3 1'3 KWK top 40 42 34 worK country 7'9 85
wio! easy listening 14 54 - ; © KUSA country 37 33 .
wyc refigion 1.2 10 WRTH nastatgia 32 3l WHSA AC 6.1 5.7
WRIF album rock 44 53 < OWINF athum reck 55 52 N -
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% WESTWOO0D ONE RADIO NETWORKS PRESENT

oIM;

. S e—

N SUPERSTAR CONCERT SERIES ;

proudly presents the adventurous rock & roll sound of Simple Minds in an exclusive
90-minute concert airing the weekend of Saturday, August 23 on more than 400
Westwood One Radio Network affiliates throughout North America. The Scottish
quintet — Jim Kerr, John Gilbin, Charles Burchill, Mick MacNeil and Mel Gaynor —
was recorded during its triumphant 1986 North American tour by Westwood One’s
mobile studios. The lads deliver rousing performances of the best tunes from their
eight albums, including their 1985 Number One smash “Don’t You (Forget About
Me)” and, from their breakthrough Alive And Kicking LP, “Sanctify Yourself;

the title track and “All The Things She Said” Sophisticated, uplifting rock & roll from
Simple Minds - exclusively on the most listened-tc concert program on radio. For
more info, contact your Westwood One Station Relations Representative at

(213) 204-5000 or Telex 4996015 WWONE. o WESTWOOD ONE RADIO NETWORKS

www.americanradiohistorv.com
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Billboard.

FOR WEEK ENDING
AUGUST 2, 1986

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with weekly
cume audience of over 1 million.
T audience of over 500,000 up to 1 million.

GOLD—Stations with weekly cume

New York P.D.: Larry Berger

Maduma Papa Don't Preach
, Sledgehammer

Petu Cetera, Glory 01 Love (Theme Fr
Janet Jackson, N
Genesis, Inwsnble Touch
Timex Social Club, Rumors
Lisa Lisa & Cult Jam With Full Force,
Billy Ocean, There'll Be Sad Songs (‘f
Simply Red, Holding Back The Years
Bananamm Venus
Belinda Carliste, Mad About You
Kenny Logﬁens, Dan ¢ Zone
Patti LaB: McDonald, On
R:ﬁlna Baby Love

Stewart, Love Touch (Theme From "
El DeBarge, Who's Johnny ("Short Circ
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RN R PRGN E S vm~wnnawn—
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Simply Red, Holding Back The Years
w'lynm' The Edge Hea(vFen T
Klymaxx, Man Size Love rom "Running
Steve WInIood Higher Love
n.e lous Thu

e , Tuff Enuff
ake ft
Refma Eht')y

Boys Opponunllles {Let's M
The Blow Mon‘eys Digging Your Scene
Bilty Joel, Modern Woman ZFvom "Ruthl
Michael McDonald, Sweet Freedom
Gavin Christopher, One Step Closer To
Starpoint, Restiess
J , You Should Be Mine (
Berlin, Take M: Bvealh Away (Love The
The Monk kees, That Was Then, This Is N
Nu Shooz, Point 0l No Return
Chaka Khan Love Of A Liletime
The Ouf All The Love in The Wor
Mary Jane Girls, Walk Like A Man (Fro
Barry Manilow, I'm Your M
Lionel Richie, Dancin 0n The Ceiling
The Jets, Crush On You
Bl Ocun‘ There' II Be Sad Songs (T
od, Mon oo Tight (To Ment
Rnnpgu C., Walk ius Wayg
nd the News, Stuck with Y
Pnnce & The Revolution, Anotheriover
Qaryl Hall, Dreamtime
Thompson Twins, Nothing In Common
The Jm Private Number
Carl Anderson & Gloria Loring, Friend
Bilty Ocean, Love Zone
Lisa Lisa & Cult Jam With Full Force,
Stacey Q, Two Of Hearts

18 Pet Shop , 0 umhes sLet s M
17 The Moody Blues, Your Wildest Dreams
21 Billy Joel, Modern Woman (From "Ruthi
27 Steve Winwood, Higher Love
21 22 Gwen Guthrie, Ain'l Nothing Going On
2 23 Lionel , Dancing On The Cesling
23 14 Howard Jones, No One Is To Blame
24 28 Jermaine Stewart, We Don't Have To Ta
25 25 Dhar Braxton, Jump Back (Set Me Free)
A6 — e Osbome, You Should Be Mine {
A27 — The Bl Honkeys Digging Your Scene
A28 — Bilty Ocean, Love Zone
New York P.D.: Scott Shannon
1 3 Wadonna, Papa Don't Preach
2 2 Peter Gabriel, Sledgehammer
3 1 Janet Jxkson Nas|
4 4 Genesis, Invisible Touch
S 6 Timex Social Club, Rumors
6 12 Peter Cetera Glory Of Love (Theme Fr
7 9 Lisa & Cult Jam With Full Force
8 5 s-uy Ocean, There'll Be Sad Songs (T
9 7 Red, Holdm Back The Years
10 13 evnrt Love ouch (Theme From
Rl K Danger Tone
i an er one
13 10 F.Im"gage ns'm ohnny (“Short Cire
4 8 Love
15 23 Bamnarlma Venus
16 17 Pet S rtunities (Let's M

hop Bays,

17 18  Billy Joel Modern Woman (From “Ruthl
18 20 Wham!, The Edge Of Heaven
Gwen Guthrie, Ain't Nothing Going On
The Blues, Your Wildest Dreams
Jermaine Stewart, We Don’t Have To Ta
Lione! Richie, Dancing On The Ceiling
Steve Winwood, Higher Love
Patti LaBelle & Micl McDonald, On
The Blow Monk: DI |n Your Scene

Be Mine (

m Ju'{indomms Tutf Enuff

The Jets Crush On You
& mnel A Dmeven! Corner

Nei Dumond Headed For The Future
Daryl Hall, Dreamtime
Huey Lewts and the News, Stuck With ¥

VILS
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Chicago P.D. John Gehron

Madonna, Papa Don't Prea
Peter Cetln Glm Of Love (T heme Fr
Peter gehammer
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Janet Jackson, Nas
Jermaine Sle\nrt 'e Don’t Have To Ta
Simply Red, Holdin Back The Years
o KGenests, Inwslbhl!) l
R enny Lngﬂms anger Zone
12 Belinda Carlisle, Mad About You
11  Rod Stewart, Love Touch (Theme From
12 17 Steve Winwood, Higher Love
13 10 Patti LaBelle & Mic| McDonald, On
A}l —  Wham!, The Edge Ot Heaven

1
4
2
9 Bamnamlu Venus
3
6

ZSvmuBBawn

S 15 Bily Ocean, There'll Be Sad Songs (T
16 16 The Fixx, Secret Separation
17 19 Michael McDonald, Sweet Freedom
18 18 GTR, When The Heart Rules The Mind
Al — H© DeBaqe Who's Johnny (""Short Circ
A20 — The Jets Crush On You
21 45 Lionel Richie, Dancing On The Cetling
2 Man Size Love (From "Runnin
a3 B Modevn Woman (From "Ruth
- That Was Then, This Is N
% P!t unities sLﬂ s M
25 The Hoody lues, Your Wildest Dreams

21 The Fabulous Thunderbirds, Tuff Enuff

31 Jetirey Osborne, You Shouki Be Mine [4

k] lerﬁn Take My Breath Away (Love The
John Coupr ncamp, Ruml t

21 Howard Jones, No One fs To Blame

24 Madonna, Live To Tell .

30 The Blow lonnw Digging Your Scene
Mary jane Girts, Walk Uike A Man (Fro

— Boys Don't Cry, | Wanna Be A y

32  Level 42 Something About You

38 The All The Love In The Wor

36 Journey, Suzanne

EX  Eurythmics, Missionary Man

40 John Waite, If Anybody Had A Heart

—  Nu Shooz, | Can't wait

EX  Gavin Christ , One Step Closer To

—  Chaka Khan, Love 01 A Lifetime

—  Timex Social Club, Rumors

EX  Mike & The Mechanics, Taken In

—  Daryl Hall, Dreamtime

—  Huey Lewns and the News, Stuck With Y

EX  Sheena Easton, So Far So Good

Chicago P.D.: Buddy Scott

1 §  Madonaa, Papa Don't Preach
1 Peter Gabriel, Stedgehammer
4 Genesis, Invisible Touch
3 Peter Cetera, Glory Of Love Fr
7 Jermaine Stewart, We Don’t Have To Ta
2 lKanet Jackson, Ild)asty q
anger Zone
9 Bmmu ‘enus
0 Rod Stewart, Love Touch (Theme From *
1 Belinda Carfisle, Mad About You
15 Timex Social Club, Rumors
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3
x)
27
k74
]
3l
35
EX
38
38
34

1
2
3
4
S
6
7
4
9
10
1
12
13
u
15
16
17
18
19
20
21
2
3
A4
%
2%
27
B
A2
3
31
ko4
3
k]
35
A
A
A
A
EX
EX
EX
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Los Angeles

P. D Muke Schaefer

Stacey Q, Two Of Hearls
Timex Social Club, Rumors
Bananarama, Venus
Madonna, Papa Don't Preach
Belinda Carlisle, Mad About You
:ﬂ!l GLabnei Slsdgehanlwmev
enny Loggins, Danger Zone
Genesis, Invisible Toguch
Whitney Houston, All At Once
Wham!, The Edfe Of Heaven
Peter Cetera, Glory Of Love (Theme Fr
jermaine Stewart, we Don't Have To Ta
Refvna, Baby Love =
Pe Opportunities El.el‘s M
Berlin, Take My Breath Away (Love The
The Twist And Shout
The S.0.5. Band, The Finest
Jetfrey Osbome You Should Be Mine (
Steve Winwood, H|§ ef Love
Rod Stewart, Love Touch (Theme From *
Michael Mcl Id, Sweet Freedom
Icehouse, No Promises
David Lee Roth, Yankee Rose
Double, The Caplaln Of Her Heart
The Blow Monkeys, Digging Your Scene
Miami Sound Machine, Words Get In The
Lionel Richie, Dancmg On The Ceiling
Sparks, Music You Can Dance To
Carl Anderson & Gloria Loring, Friend
Billy Joel, Modern Woman ( fom “Ruthl
Klymaxx, Man Size Love (From "Running
Device, HangLng On A Heart Attack
ove I

B-l!y Ocean r} Tight (T "
00 Ti 0 Men
Cmmn Love Of A Lif %lme
The Jets, Private Number
Huey Lewis and the News, Stuck With Y
Missing Persons, | Can't Think About
Mary me Guds Walk Like A Man (Fro
Hot Water

Mike & ‘h.e Mechanics, Taken iIn

Andy Taylor, Take It Easy

/7

108FM

P.D.: Sunny Joe White
Peter Gabnel, Sledgehammer
Madonna, Papa Don't Preach
Jermaine Stewart, We Don't Have To Ta
Rod Stewart, Love Touch (Theme From "
Bm Jo#l, Modern Woman (From “Ruthi

Osbome You Should Be Mine (

R nn Bab

lsle Mad About You
Mmm Sound Machine, Words Get In The
Gavin Christopher, One Step Closer To
John Cafferty & & The Beaver Brown Band,

Joume'y Suzanne
Wham!, The Edge Of Heaven
Peter Ceten Gl 0f Love (Theme Fr
Steve Winwood, Higher Love
A Kind agic
john Eddie, Jungle Boy
Demee Hanging On A Hearl Attack
aytor, Take It Easy
lcehouse No Promises
Bananarama, Venus

David Lee Roth, Yankee Rose
Barry Manilow, I'm Your Man
Cunure Club, Gusto Blusto

“m Loving You Is A Di
Gm G Aml Nolhlnfh(‘xomg 0n
New Edition, With You All

Bertin, Take My Breath Awar (Love The

The Beach Rock’N'Rolf To The Re
That Was Then, This Is N

Double, The Captain Ol Her Heart

Lisa Lisa & Cult Jam With Full Force,

11 Top, Velcvo

S"WI‘)' oneg Too Tight (To Ment
Run-0.M.C.. Walk This Way

oﬂey Don’t Come E
Panl McCarlney, P: 3=
Loverboy eaven n Your Eyes
Daryl Hall, D

time
Ghssﬁw. Dont Forget Me (When |

Cities in
AC/DC, Who nm Who
Mary Jane Girls, Walk Like A Man (Fro
Joan Armatrading, Kind Words
m&%«n Do You Remember
The Outfieid, All h:‘e Love In The Wor
Eurythmics, Mlsslo ary Man
Prince & The Revolution, Anotherlover
Lionel Richie, Dancing On The Ceiling
Homeymoon §|me What Does It Take

96TICFM

Berlin, Take My Breath Away (Love The
Kenny Loggins, Danger Zone

Janet Jackson, Nasty

Bananarama, Venus

Wham!, The Edge Of Heaven

Steve Wimwood, Higher Love

T: Take t Easy
AM‘: 'm' i, Sweet Freedom

Howard Jones, No One Is To Blame

EX EX Device, Hanging On A Heart Attack

Inxs, K:ss-ns the Dirt
Hall veamtnme

~—
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l‘ienemul'n;mbleb Touchl
enny ins, Danger Zone
Peter Cetera, dlory i Love (Theme Fr
Simply Red, Holdmg Back The Years
Peter Gabriel, Sledgehammer
B:l Dcean There Be Sad Songs (T
&a Don't Preach
Berhn Take ¥ Breath Away (Love The
The Love In Wor
Pel Shop Boys Opportunities (Let's M
Janet Jackson, Nas|
Rod Sle\nr( (ove Touch (Theme From *
Blues, Your Wildest Dreams
)efmame tewart, we Don't Have To Ta
Belinda Carlisie, Mad About You
Regina, Baby Love
Level 42, Something About You
Howard Jones, No One Is To Blame
El DeBarge, Who's Johnny (“Short Circ
Timex Social Club, Rumors
John Cougar Melléncamp, Rumbleseat
Bilty Joel, Modern Woman (From “Ruthl
Sleve Winwood, Higher Love
nderson & G Loring, Friend
Aha Hunlm High And Low
Wham!, The dge Of Heaven
The Biow Monkeys, Duggn;g Your Scene
Krymau Man Size Love (From "Running
ie, Dancing On The Ceiling
Mike & The ﬁec hanics, Taken in
Bananarama, Venus
The Monkees, That Was Then, This Is N
Michael McDonald, Sweet Freedom
Billy Ocean, Love Zone

R e »»» s RENRNR
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9
12
2
2
23
1]
B o
P.D.: Gary Wall 2% rﬂ:un Man Size Love {From “Running
5 Peter Ceten Glo 0f Love (Theme Fr 2 % , You Should Be Mine (
; :elev G:n . gehar?mev %3 :1343) Eeh Caarhsle OMad About VTL 0]
enny gins, Danger Zone 4 ot oys, Opportunities (Let's
2 Genesis, lavisible Touch P ] Uovmm Dancing On The Ceiling
6 Jermaine Stewart, We Don't Have To Ta 26 EX Chaka Khan, Love Of A Lifetime
7 Steve Winwood, ngher Love 27 16 GTR, when The Heart Rules The Mind
8 Madonna, Papa Don't Preach 28 EX  Billy Ocean, Love Zone
9 Bananarlma Venus I 3 § Falcn Jeanny
10 Rod Stewart, Love Touch (Theme From 30 EX e{Q Two Of Hearts
11  Andy Ta: Take It Easy A — Huey ewts and the News, Stuck With Y
12 Belinda Carfisle_Mad Aboul You A — Joumney, Suzanne
4 Janet Jackson has A — Run-DMC. Walk This Way
25 Lionel Richie, bancmg On The Ceilin,
16  Pet Shop O%portunmes Lels
20 Miami Sou Machine, Words Get In The
22 Regina, Baby Love
13 € DeBary ., Whos Johany (“Short Circ
24 Wham!, The Edge Of Heaven
21 Jeffrey' Osbome You Should Be Mine (
23 The Outfield, All The Love In The Wor
i 2 Bedua Ja(l:(e My Breath Away (Love The
B R Device g on A Mot Attack Washington P.D.: Mark St. John
A28 —  Timex Social fC ub, Rumors Peter Gabriel, Stedgehammer
% 21 Joumey, Suzanne Genesis, Invisible Touch
A26 — Huey Lewis and the News, Stuck With Y Kenny Loggins, Danger Zone
2] 28 Kiymaxx, Man Size Loves rom "Running Peter Cetera, dlory f Love (Theme Fr
28 31 Michael McDonald, Sweet Freedom Berlin, Take My Breath Away (Love The
23 30 Patti LaBelle, Oh, People Madonna, aFa Don't Preach
30 34 Billy Ocean, Love Zone Bily Ocean, There'll Be Sad Songs (T
3 32 Glass Tiger, Don't Forget Me (When 1" Belinda Carlisle, Mad About You
A2 — Jonkees, That Was Then, This Is N Timex Social Club, Rumors
A3 — Heaven In Vour Eyes The Outfield, All The Love In The Wor
A —  Paul Mc(fa The Blow Monki Digging Your Scene
EX EX Whitney Ho«slon AII Al Once Rod Stewart, Love Touc eme From
;ennasme Slevur(; We' Dor(n H(ate‘ ToMTa
et Boys, unities (Let’s
A'memn 88:“ Loring, Friend
Bll Joel, Modern Woman (| fom “Ruthl
Jeffrey Osborne, You Should Be Mine (
Regina, Baby Love
Wham! The Ed e 0f Heaven
The Fabulous Thunderbirds, Tuff Enuff
T ST N
R o vin ne Step Closer To
Washington P.D.: Randy Lane John Cougar Mellencamp, Rumbleseat

Kiymaxx, Man Size Love (From “Running

Mike & The Mechanics, Taken In

The Monkees, That Was Then, This Is N

Glass Tiger, Don’t Forget Me (when I

Run-D. JC Walk This Way

Mary Jane Girls, Walk Like A Man (Fro

Richie, Dancmﬁ On The Cenlunﬁ'

Huey lews, Stuck with ¥

Daryl Hall, Dreamllme

Stacey Q, ‘Two Of Hearls

Janet Jackson, When | Think 01 You

Miami Sound Machine, Words Get In The

Bananarama, Venus

Double, The Caplam Of Her Heart
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P.D.: Sonny Fox

=adonnl;‘Papa Bonl Prleach

ennty ins, Danger Zone

Peter Gabriel, Sled ghammer

Timex Social Clnb, umors

Belinda Carlisle, Mad About You
Jermaine Stewart, We Don’t Have To Ta
Peter Cetera, Glory Of Love (Theme Fr
David Lee Roth, Yankee Rose

Miami Sound Machine, Words Get In The
Rod Stewart, Love Touch (Theme From ™
Steve Winwood, Higher Love

wham! The Edge Of Heaven

Lionel Richie, Dancing On The Ceiling
Whitney Houston, All At Once
Bananarama, Venus

Genesis, Invisible Touch

S Q, Two Of Hearts

Amrt" ‘ybv Take It Eas)
Be in, Take My Breath Away gLove The

Boys, Opportunities (Let's M

Reslna aby Love

Anderson & Gloria Loring, Friend
Janet Jackson, Nasty

ScmoILRee‘ Holdmg Back The Years

onkeys, Digging Your Scene
Chaka Khan, Lo:rbt f{ﬂellme

John Eddée, Jungle Boy
Michaet McDonald, Sweet Freedom
Mike & The Mechanics, Taken In
Run-D.M.C., walk This ‘Wa
Howard Jones, No One Is To Blame
aueen A Kind 0f Magic
ary Jane Girts, Walk Like A Man (Fro
iy Ocean, Love Zone
Bulzebcun There'll Be Sad Songs (T
Barge, who's Johnny (**Short Ci
Gtass Tiges, Don't Forget Me (When I'
The Jets, '(;rushs On LVou (From "R
maxx, an Size Love (From unning
Gsborne, You Should Be Mine (
Daryl Hali, Dreamtime
Huey Lms and the News, Stuck with Y
Love And M DMH Candy Bar Express
The Outfield, All The Love In The Wor
Billy Joel, Modern Woman (From "Ruthl
Level 42, Hot Water

Gloria Loring, Friend
Paul Mc(lnney Press
Doctor and the Medics, Spirt in the
12 Top, Veicro Fly
Sheena Easton, So Far So Good
Mick Ja&gker Ruthless Peopie
nd Of Maﬁ
Johnny, vv [k Away Renee
Shnhm Before |
mply Red, Mone#; Too nim (To Ment
m Jane Girls, Walk Like A Man (Fro

adw:mnty, I
hamf)oes It Take

Bu aonhy Look Away

fluloluluT 1oL T -1
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Detroit P.D.: Gary Berkowitz

Genesis, Invisibie Touch

New ion, With You All The Way
Peter Gabnel Sledgehammev

Kenny Dan6ev Zone

Pelev Ceten dlory f Love (Theme Fr
Madonna, Papa Don't Preach

Janet Jackson, Nastjy

E DeBarge, V}ho s Johnny ("Short Circ
Belinda Carlisle, Mad About You
Jermaine Stewart, We Don’t Have To Ta
Rod Stewart, Love Touch (Theme From ”
Andy Taylor, Take It Easy

The Jets, Crush On You

Steve Winwood, Higher Love

15 20 Jeffrey Osbomne, You Should Be Mine {
Wham!, The Edge Of Heaven

17 25 Timex Social Club, Rumors
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78

P.D.: Scott Walker

Peter Cetera, Glory Of Love (Theme Fr
Rod Stewart, Love Touch (Theme From
Genesis, Invisible Touch

Janet jackson, Nasty

Belinda Carlisle, Wal About You
Madonna, Papa Don't Preach
Bananarama, Venus

Ke: Danger Zone
Pe% Opportunities (Let's M
Peter , Siedgehammer

The Fixx, Secret Separation
David Les Roth, Yankee Rose
Gavm Chnsl , One Step Closer To
ood‘ ues, Your Wildest Dreams
The Blow Monkeys, Digging Your Scene
Billy Joel, Modern Woman zfvom "Ruthl
Jermaine Stewart, We Don't Have To Ta
Aoty Ty, e 1 €
ake It Easy
Timex Social Club, Rumors
Lionel Richie, Dancing On The Cequ
Berlin, Take My Bre: %h Away (Love The
Wham!, The E ige Of Heaven
Steve Winwood, Higher Love
Mnchael McDonald, Sweet Freedom
 Osborne, Vou Should Be Mine {
, Before |
¢, Hangin On A Heart Attack
Al The Love In The Wor
Glass Tiger, Donl Forget Me (When 1"
Mike & The Mechanics, Taken In
Barry Manilow, I'm Your Man
Miami Sound Machine, Words Get In The
Mary Jane Girls, Walk Like A Man (Fro
The Monkees, That Was Then, This Is N
12 Top, Velcro
New Edition, with You All The Way
Run-D.M.C., Walk This Way
Carl Anderson & Gloria Lmng, Friend
John Cougar Meltencamp, Rumbleseat
Regina, Bab Love

Paul McCa
Honeymoon Sme whal Does It Take
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P.D.; John Young

Peter Gabnel, Siedgehammer
Genesis, Invisible Touch
Peter Cetera, Glory Ot Love (Theme Fr
Jermaine Stewart, We Don't Have To Ta
Janet Jackson, Nasty
Madonna, Papa Don't P
Rod Slewar( Love Touch (Therne From *
Kenny Loums Danﬁgv Zone
Steye Witwood Higher Love
Berlin, Take My Breath AwaX Love The
El Deﬁarge Wwho's Johnny (“Short Circ
The Biow Monkeys, D g§mg Your Scene
Gavm Chn;tmop‘mo One lep C{oLse(v T':
S)ng pportunities (Let’s
Re Love
odern Woman (From “Ruthi
ey Osbome. You Shouid Be Mine (
Tlmex Social Club, Rumors
&ueen A Kind Of Magic
rson & Glona Loring, Friend
Mike & The Mechanics, Taken In
Kiymaxx, Man Size Love (Fvom “Running
Bananarama, Venus
Michael McOonald, Sweet Freedom
Device, Hanging On A Heart Attack
Whttnay Houston, All At Once
John Cou #' ncamp, Rumbleseal
wham' e Edge Of Hear
Richie, Dancing On The Cerling
ZZ Top, Velcro Fiy
The Monkees, That Was Then, This Is N
Mary Jane Girls, Walk Like A Man (Fro
Glass ﬁs Don't Forgel Me (When [’
patti L eile, Oh, People
All The Love In The Wor
me and the News, Stuck With Y
D"a Hail, Dfaar!v'\'llme q
icl hnev uthless People
Billy Ocean, Love Zone
Run-D.M.C., Walk This Way
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P.D.: Jan Jeffries

Madonna, Papa Don't Preach
Peter Cetera, Giory Of Love (Theme Fr
Peter Gal Sledgehammer
Bananarama, Venus
Janet Jackson, Nas
Jermaine Stewart, We Don't Have To Ta
Simply Red, Holding Back The Years
Gel\es'sbl'n(vmbleb ouchl
Ken ins, Danger Zone
Bdn":h Carlisle, Mag About ¥
Rod Stewart, Love Touch (Theme From "
Steve Winwood, H| her Love
Patti LaBelle & McDonald, On
Wham!, The [dge 01 Heaven
Michael McDonald , Swee! Freedom
Billy Ocean, There'll Be Sad Songs (T
The Fixx, Secret Separation
GTR, When The Heart Rules The Mind
El Desaue Who's Johnny (“Short Circ
ts, Crush On You
u Man Size Love (Fvom Hunan
Joel, Modern Woman (From “Ruth
P!m'els'::h':”b%ncmg On‘ (Eel(lm
t pportunities (Let's
The Honlees That Was Then, (Thls IsN
Blues, Your Wildest Dreams
Jeﬁrey You Should Be Mine (
Bedm Take M: ‘y Breath Away (Love The
John Cou gar , Rumbleseat
Howard Jones, No One Is To Blame
gx:en A Kind Of Magic
, All The Love In The Wor
lary Jane Girts, Walk Like A Man (Fro

Suzanne
mwme If Anybody Had A Heart
han, Love Of A Lifetime
Madonna Live To Tell
Level 42, Somethin, About You
Nu Shooz | Can't Wait
Gavin Chmtnphe« One Sle&&l’osev To
Sheena East:

m: & Theruecha'?ﬁ, Tall(enc‘l)n

mpsen [wins, Nothing In mmon
Timex Social Club, Rumors

Dary! Halt, Dreamllme

Huey Lewrs and the News, Stuck With Y
Glass Tiger, Donl Forget Me (When I
David Lee Roth, Yankee Rose

22 Top, Velcro Fly

1821 Jou Suzanne
19 2 r.m""?lm«w One SleP Closer To
20 26 Michael M reedom
21 27 David Lee Roth Vankee Rose
22 30 Lionel Richie, Dancmg On The Ceiling
23 29 Bananarama, Venus
24 31 Patti LaBelie, Oh, People
25 28 Regina, Ba Love
2 32 Mary Jane , Walk Like A Man (Fro
27 33 Miami Sound Machine, Words Get In The
n U Pyman. Man Size Love (From "Running
29 3 ution, Anolherlover
30 EX le-D M.C., Walk This
31 EX Berlin, Také M Breath Away (Love The
2 EX il g? Friend
33 EX  The Outfield, All The Love In The Wor
34 EX  Glass Tiger, Don't Forget Me (When |
3F KX B 1al, Some! ke You
A —  The Monkees, That Was Then, This Is N
A — Billy Ocean, Love Zone
A — Daryl Hall, breamtime
A — , Heaven In Your Eyes
A — Shca " Two Of Hearts
A — Doul he Caplaln Of Her Heart
Cleveland P.D.: Phil LoCascio
1 1 Peter Gabriel, Siedgehammer
2 2 Genesis, InvlslbOe ouch
3 7 Kenny Loggins, Danger Zone
48 Peter Celeu  Glory O Lovt (Theme Fr
5 9 Jermaine Ste\nrt We Dont ave To Ta
6 S £l DeBarge, Who's Johnny (“Short Circ
7 10 Rod Stewart, Love Touch (Theme From *
1] 6 Janet Jacl Nasty
9 3 Billy Ocean, Therel) Be Sad Songs (T
10 17 M 'apa Don't Preach

11 14 Billy )oel Modern Woman (From "Ruthl
1 4 Slm Red Hoiding Back The Years
1316 l‘onleﬁ Dlﬁn§ Your Scene
2 BelmdaCadrsle ad

15 18 Pet Shoq Boﬁ rlumlles (Let s M
6 2 ge Of Heaven

17 1 Blyes, Vour Wildest Dreams

138 13 No hin® At All

19 15 Van alen, Dreams

20 21 Steve Winwood, Higher Love

21 g Hmnr](j) Mo (ng Is To Blame
Andy 2 ake |

2% Y‘“' ichie, Dancin, On The Ceiling

19 3 Specnl Like No Other Night

= Timex Social Club, Rumors

31 Bananarama, Venus

29 Journey, Suzanne

Mu Secret Sepagahl{;o? Be Mine {

You Should Be Mine
Dwx-, Han) mﬁ On A Heart Attack

he Love In The Wor
Wichael Mcbonakl, Swoet Fr
24 GTR, When The Hearl Rules The Mlnd
—  The Monkees, That Was Then, This Is N

Relignnuunirnn
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Pittsburgh P.D.: Nick Bazoo

Petev Cetera, Glory Of Love (Theme Fr
Peter Gabm‘ Sledgehammer

Madonna, Papa Don't Preach

Timex Social , Rumo

Jermaine Stewart, We Donl Have To Ta

Genesis, Invisible Touch

The Monkees, That Was Then, This Is N

Simply Red, Holding Back The Years

Rod Stewart, Love Touch (Theme From *

Miami Sound Machine, Words Get In The

Cart Andersen & Gloria Loring, Friend

ananEiusnaxln
SRRQ| | wopEs|

0.M.: Mason Dixon

GemsuL InvuslbhlaJ Touchl

Kenny ns, Danger Zone

Peter s&""m §Ied ehammer

El DeBay) who s Johnny (" Short Circ
Peter Cefera, Glory Of Love (Theme Fr
Jermaine Stewart, We Don't Have To Ta
Sif Red, Hotding Back The Years
Rod Stewart, Love Touch (Theme From
Carl Anderson & Gloria Lorin

g, Friend
Janet Jackson, Nas
The Monkees, That Was Then, This Is N
Seg er & The Silver Bullet Band, L
Carlisle, Mad About You

Pel svmvood ?rpoﬂunmes (Lel s M

|

Edition, With sou All The Way
mn & The Mechamics, Taken In
Lionel Richie, Dancing On The Ceiliny
Billy Ocean, There'lt ge Sad Songs
Bananarama, Venus
Howard Jones, No One Is To Blame

Taylor, Take It Easy
, Papa Oon't Preach

The Jets, Crush On You
Timex Social

Michael McDonaid, Sweet Freedom

Billy Joel, Modern Woman (From Rulhl
Miami Sound Machine, Words Get In The
Huey Lewis and the News, Stuck with ¥
Band Les M Yankee Rose

Billy Ocean, Love Zone

Glass T Dont Ferget Me (When |'
Run-0. C., Walk This Way

Regina, Baby Love
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Wmins

1065 Fav

P.D.: John Gorman

Madonna, Papa Don't Preach
Petes Cetera, Glory Of Love (Theme Fr
Wham!, The Edge Of Heaven
Peter gehammer
Journey, Suzanne
Bamnauma Venus
vz Loggins, Danger Zone

onkees, That Was Then, This (s N
Genesis, Invisible Touch

Lionel Richie, Dancmg On The Ceiiing
Sleve Winwood, Higher Love
Pet SI Boys unities (Let's M
The he Love In The Wor

Take It Easy
Billy mmm Woman (From "Ruthl
Janet Jackson, Nas

1 Mok g Yo e

One to One, Anfel in My Pocket
The Flu, arabon
Timex Social

Glass Tiger, Don't’ Forgel Me (When I
David Yankee Rose
Gavin Chnsw One Step Closer To

, Born and Ralsed On Rock n
Berlin, Take My Breath Away (Love The
Nation of One, Devil or Angel
Heart, If Looks Could Kill
Michael McDonald, Sweet Freedom
John Cougar dmmp, Rumbleseat
)] You Should Be Mine {
Huey and the News, Stuck With Y
Billy Sullivan, Never Again Without Y
Device, Han, ln On A Heart Attack
Nu Shoaz, Of No Return
k] ial, Somebody Like You
Eu ics, Missionary Man

Detroit P.D.: Steve Weed

; ; Peter Gabriel, Slgdgehar?mev
enny Loggins, Danger Zone
3 10 Peler Coteranz Love (Theme Fs
g ? Madonna, Papa Donl Preach
Janel Jackson Nasty

6 11 Belinda Carlisle, Mad Abou
7 8 Bllly Joei Modern Woman (Fvom “Ruthl
8 2 nesis, Invisibie Touch
9 12 Osboms You Shouid Be Mine (
10 16 Nham' The Edge 0' Heaven
11 4 ith You All The Way
12 5 [I DeBarge, Who 's Johnn) Short Circ
13 & Billy Ocean, There'll Be Songs (T
14 24 jermaine Stewart, we Don't Have To Ta
15 13 Bob Seger & The Siiver Bullet Band, L
16 15 The Fabulous Thunderbirds, Tuff Enuff
17 25 TheM Blues, Your Wildest Dreams
18 14 The Jets, Crush On You
19 27 Michael McDonald, Sweet Freedom
20 17 The Blow Monkeys, Digging Your Scene
21 28 pet unities (Let's M

Neil Dia , Headed For The Future
Howard No One s To Blame
David Lee Rn Yankee Rose

Dancing On The Ceiling
GTR, When Voen The Hemt Rujes The M
Man Size Love (From "Running

, Love In The Wor

Level #ﬁ&omelhnnﬁ About You

Take
Al"”Gavm Christopher, One Sytep Closer To

&ueen A Kind 01 'Ma, lagic
1l Anderson & Glona Friend
Device, Hanguy On A Heart Attack
hmu]’"k M B th Away (Love The
Beskin, Take vea way ove
Steve 'HMNJ |g er Lo
Regina, Baby Lov
Chaka Khan, Love Of A Lifetime
Billy Ocean, Love Zone
Paul Iccar(ney, Press

nd the Mews, Stuck With Y
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Top 40 Programmers Gonvene At NMS

Research Techniques A Hot Topic

NEW YORK Research techniques
used in programming top 40 were
the dominant topic of the New Mu-
sic Seminar’s pop programming
panel here July 14. In addition to
brass tacks information, attendees
got a good look at the personalities
who run the top-rung stations in the
format.

“We didn’t just fall into these
jobs,” said WHTZ New York pro-
gram director Scott Shannon. “If
we pick 10 or 12 bad records a year,
we're out of that No. 1 slot.”

Most panelists described sales re-
search as the biggest add factor;
call-out was described as a “burn-
out” gauge for rotation of records
already on air. Above all, panelists
rallied to Shannon’s claim that “we
want to find new music, we listen,
we want it to sound different.”

The weight accorded singles and
album sales in research was given
special attention. WQXI-FM Atlan-
ta PD Jim Morrison said album
sales are weighted more heavily at
his station because WQXI’s core au-
dience leans toward buying that
configuration.

Shannon said singles are still the
key at WHTZ and contested the the-
ory that singles sales will level off
once the artist’s album begins to
sell. ““There is no correlation be-
tween how hit singles sell volume-
wise after album sales go up,”
Shannon said. “A hit single will still
sell product.”

Capitol senior vice president of
marketing and promotion Walter
Lee noted that even though top 40
programmers target the 18-34 de-

mographic, teens are the biggest
singles consumers. He asked pro-
grammers, ‘“‘Why use that demo’s
buying habits as a gauge?”’

“You can’t write off the young
buys,” Shannon said, adding that
those buys usually influence older
demos. Shannon added that
WHTZ's research showed that one
of every three singles buyers falls
into the 25-to-34 demographic.

Moderator John Fagot, Colum-
bia’s vice president of national pro-
motion, said the label loses money
by issuing singles. ‘““The only reason
we service singles to retail is to give
radio a [sales] barometer,” Fagot

~ Facor

said.

As for where new music is get-
ting broken in the pop format, Aris-
ta vice president of singles promo-
tion Phil Quartararo said a lot of
major-market stations have taken
the lead in breaking new artists. In
general, panelists lamented the cau-
tion of small- and medium-market
programmers who follow major-
market adds too religiously.

“I learned the opposite way,” said
WXKS Boston PD Sonny Joe White.
“When I was in small markets, we
used our ears. Now it seems little
guys only care what the big mar-
kets are adding.”

Columbia’s VP/national promotion John Fagot, left, leads a discussion of top 40
“formatics” while moderating a top 40 programming panel at the New Music
Seminar. Seated, from left, are WXKS Boston PD Sonny Joe White, Capitol
senior VP/marketing and promotion Walter Lee, KDWB Minneapolis PD Dave
Anthony, and KSFM Sacramento assistant PD Chris Collins.

Firm Organizes Promotional
Trips, Goncert Tie-ins

NEW YORK The popularity of lav-
ish trip giveaways and concert tie-
Ins as promotional tools continues
to escalate. So Radio Promotion Me-
dia Consultants (RPMC) has set up
shop in Brentwood, Calif., to deliver
these promotional hooks to stations
in as trouble-free a way as possible.

RPMC’s founders are not strang-
ers to the syndicated promotion
business: Robert Olshever, Murray
Schwartz, and Vivienne Stern spent
the past three years with the Rock
Experience wing of Active Markets
in Los Angeles. There, the trio de-
veloped and ran listener concert ex-
cursions to London for the Police, to
Hawaii for Journey, to Paris for
Bruce Springsteen, and other jaunts
for client stations.

During his tenure with Rock Ex-
perience, Olshever says, he and his
partners worked with roughly 250
stations on various travel and enter-
tainment promotions, and he cites
that as an automatic base for RPMC
ventures.

One of the more recent ventures
is Red Rock 'N’ Rapids. The trips
are available to stations of several
formats; each package is keyed to a
particular artist performing at the
Red Rocks venue near Denver at
some point during the summer. The
lineup at the amphitheater started
with Stevie Nicks and Peter Framp-
ton and runs through September,
when Robert Palmer will perform.

In keeping with its theme of
merging music and travel, RPMC is
sweetening the Red Rock 'N’ Rap-
ids concert packages with a three-

day white-water-rapids trip on Colo-
rado’s White River.

Cost to stations for the Red
Rocks trip is $999 per person. That
does not include airfare, which is
based on the lowest fares available
at the time stations sign up for the
event.

The price includes hotel accommo-
dations, concert tickets, ground
transportation, a preconcert cock-
tail party, the rafting trip, and a
tour escort. The price also includes
a Red Rock 'N’ Rapids Survival Kit,
with sun visors, tote bags, and T-
shirts customized with station
logos.

RPMC was also heavily involved
with Farm Aid II. Working with the
endorsement of Wrangler Jeans,
RPMC offered stations a $499 land-
only package for the July 3-6 “pic-
nic”’ in Austin. Nontravel-related
perks in this package include a
paddlewheel boat cruise and a “‘club
crawl” of Austin’s night spots.

RPMC is billing itself as the way
to “tie in directly and hassle-free”
with major concerts and events.
That includes setting up travel ar-
rangements and umbrella insurance
for all participants.

As consultants, Olshever says,
RPMC is working with clients to get
their regular advertisers to pick up
the promotion costs as sponsors of
each event. RPMC says many of the
events will be offered on an annual
basis, giving potential sponsors in-
centive to associate themselves with
the event as an image move..
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Don’t Go Breaking My Heart, Elton
John & Kiki Dee, rockeT
. .%38’5 Is Alive, Gary Wright, warner

—

. Moonliéht Feels Right, Starbuck,
PRIVATE STOCK

Let 'Em In, Wings, carivoL.
3 ;g: Shoutd Be Dancing, Bee Gees,

. Rock And Roll Music, Beach Boys,
BROTHER/REPRISE

. Got To Get You Into My Life,
Beatles, capitoL

. Kiss And Say Goodbye,
Manhattans, coLumaia

. You'll Never Find Another Love

Like Mine, Lou Rawls, PHILADELPHIA
INTERNATIONAL

. Afternoon Delight, Starland Vocal
Band, winDsonG

POP SINGLES—20 Years Ago

. Wild Thing, Troggs, aTco

. Hanky Panky, Tommy James & the
Shondells, ROULETTE

. Lil' Red Riding Hood, Sam The
Sham & the Pharoahs, mom

3 Ltbe'EPied Piper, Crispian St. Peters,

© ™ N O VB W N

—
(=]

. | Saw Her Again, Mamas & the
Papas, DUNHILL

] ””"5;1" Paul Revere & the Raiders,
CcoLURE(A

. Summer In The City, Lovin’
Spoonful, kama SUTRA

. Sweet Pea, Tommy Roe, asc

. Mother’s Little Helper, Rolling
Stones, LONDON

. Somewhere My Love, Ray Conniff
& the Singers, coLumBia

TOP ALBUEIS—10 Years Ago

. Breezin', George Benson, waRNER
BROS.

W N O U b W N

—
(=]

. Frampton Comes Alive, Peter
Frampton, aam

. Chicago X, coLumaia

. Spitfire, Jetferson Starship, Grunt

Beautiful Noise, Neil Diamond
COLUMBIA

3 glprl%rt At The Speed Of Sound,

. Fleetwood Mac, warNER BROS

. Rock And Roll Music, Beatles
CAPITOL

. Rocks, Aerosmith, coLumsia

. The Dream Weaver, Gary Wright,
WARNER BROS.

OV ®MN O VAW N =

—

TOP ALBUMS—20 Years Ago
. Yesterday And Today, Beatles,
CAPITOL

. Strangers In The Night, Frank
Sinatra, REPRISE

. Aftermath, Rolling Stones, toNDON
. What Now My Love, Herb Alpert &
the Tijuana Brass, a&m

Lou Rawls Live!, capitor

. Going Places, Herb Alpert & the
Tijuana Brass, aam

d !Vnggderfulness. Bill Cosby, warner

. Dr. Zhivago, Soundtrack, Mcm

. If You Can Believe Your Eyes And
Ears, Mamas & the Papas puNHILL

. Midnight Ride, Paul Revere & the

Raiders, coLumeia

COUNTRY SINGLES—10 Years Ago

. Golden Ring, George Jones &
Tammy Wynette, epic

. Say It Again, Don Williams, asc/ooT
. The Letter, Loretta Lynn & Conway
Twitty, mca

. Bring It On Home To Me, Mickey
Gilley, pLayaoy

. One Of These Days, Emmylou
Harris, REPRISE

Rocky Mountain Music/Do You
Ri&ht Tonight, Eddie Rabbitt,
ELEKTRA

. Teddy Bear, Red Soving, sTarpaY

. (I'm A) Stand By My Woman Man,
Ronnie Milsap, rca

. When Something Is Wrong With
My Baby, Sonny James, coLumsia

10. Save Your Kisses For Me, Margo

Smith, WARNER BROS.

SOUL SINGLES—10 Years Ago

1. Getawa‘y. Earth, Wind & Fire,
COLUMBI.

2. Who'd She Coo, Ohio Players,
MERCURY

. You'll Never Find Another Love

Like Mine, Lou Rawls, PHILADELPHIA
INTERNATIONAL

. Something He Can Feel, Aretha
Franklin, aTLANTIC

Get Up Offa That Thing, James
Brown, Polydor

Heaven Must Be Missing An Angel
(Part 1), Tavares, capiroL

. Summer, War, UNITED ARTISTS

. (Shake, Shake, Shake) Shake Your
%ooty, K.C. & the Sunshine Band,

9. This Masqsuerade. George Benson,
WARNER BROS.

10, Everything’s Coming Up Love,
David Ruffin, moTown

-

w

®N o0 v &

S

22

BILLBOARD AUGUST 2, 1986


www.americanradiohistory.com

—t_alent

R.E.M. Clearly Has Fun On Latest LR.S. Allbum

BY MOIRA McCORMICK

CHICAGO When R.E.M. set out to
make its fourth I.R.S. album, the
just-released “Lifes Rich Pageant,”
the band members decided to allow
themselves more time for songwrit-
ing and preproduction.

“We’d never had enough time be-
fore,” says guitarist Peter Buck.
“Usually, we’d get together and try
to write 10 songs in four or five days,
go in and record them, and hope they
fit together.

“This time, we ended up writing a
lot of songs, and we viewed them as a
whole. We could say, ‘“This isn’t work-
ing right,” and we’'d throw it away or
rework it. So I think the record’s a bit
more coherent that way.”

What R.E.M. (which, in addition to
Buck, comprises vocalist Michael
Stipe, bassist Mike Mills, and drum-
mer Bill Berry) ended up with is its
punchiest, hardest-rocking record
yet.

The band’s signature folk-derived
textures are intact, but “Lifes Rich

Pageant” is less moody and intro-
spective than most of its three prede-
cessors. The new album has, in fact,
been compared to R.E.M.’s debut EP,
“Chronic Town,” a view not necessar-
ily shared by the band.

“We wanted it to rock more,” says
Buck. “Especially with the last album
[‘Fables Of The Reconstruction’],
there was this kind of weird mid-
tempo groove we were writing a lot
of stuff in. We just decided that we’d
consciously try to make the record
more uptempo—fun to make, fun to

by Steve Gett

NEW YORK Pete Townshend
has gone back into his private
vaults and come up with another
selection of rare gems for “Scoop:
Volume 2.” Atco/Atlantic has set a
Sept. 12 release date for the double
album, which comprises demo
tapes cut at various studios over
the years.

The song selection covers Town-
shend’s original ideas for both
Who and solo material. Among the
featured tunes are ‘‘Substitute,”
“Pictures Of Lily,” “You Better
You Bet,” “Pinball Wizard,” “My
Generation,” and a version of Cole
Porter’s “Begin The Beguine.”

Meanwhile, Townshend’s former
bandmate Roger Daltrey has tak-
en a brief break from musie to act
in a British television special, “The
Little Match Girl.” Set to air at
Christmas in the U.K., the produc-
tion also stars Twiggy.

STUDIO EXCLUSIVE: Two of
Britain’s hottest musical exports,
Paul Young and Alison Moyet,
who appeared on-stage together at
last year’s London Live Aid con-
cert, are independently readying
new Columbia albums for the fall.

Young's followup to his “The Se-
cret Of Success” album is under-
way at a castle in Milan—Hugh
Padgham is producing. Moyet is
cutting tracks in Los Angeles with
Jimmy lovine at the knobs.

Both releases are set to ship in
October, but it is unlikely that
Young or Moyet will perform U.S.
dates until next year.

SHORT TAKES I: Budweiser and
Harrah’s Lake Tahoe are co-spon-
sors of the 14th Annual San Fran-
cisco Blues Festival, to be held
Sept. 13-14 at the Great Meadow in
Fort Mason. Among the featured
performers will be Albert King,
Roy Buchanan, Etta James, and
Junior Wells & Buddy Guy ...
AC/DC embarks on an extensive
North American tour Thursday
(31) in New Orleans. The band is
supporting its new Atlantic album,
“Who Made Who''—the official
soundtrack of the Stephen King
movie “Maximum Overdrive’’—
with dates booked through mid-
September . .. After playing Cana-

Townshend Serves Up A Second ‘Scoop’;
Young, Moyet Link With Top Producers

dian dates as special guests of Ju-
das Priest and headlining a tour of
Japan, Bon Jovi connects with 38
Special in September for a series
of U.S. concerts ... Marshall
Crenshaw and Iggy Pop were
among the famous faces who
showed for the final performance
of Joe Jackson’s three-night stand
at New York’s Radio City Music
Hall ... For the record, Pop’s new
David Bowie-produced album,
“Blah Blah,” is finished—inside
sources say it’s a winner . . . Brian
Setzer as the Big Bopper, Mar-
shall Crenshaw as Buddy Holly,
and Klique’s lead singer, Howard

ONTHE BEAT

Artist news, touring,
signings, venues ... for
those who need to know

Huntsberry, as Jackie Wilson—
that’s the lineup so far for director
Taylor Hackford’s new Warner
Bros. movie, “La Bamba,” which is
based on the life of Richie Valens
... In a novel attempt to attract
condo buyers, the Florida Panhan-
dle real estate company recently
hired the Mamas & the Papas to
play an invitation-only beach gig in
Destin, Fla.

READY TO STING: WASP, one
of the PMRC’s favorite acts, is in
Los Angeles completing its third
album—Capitol has scheduled a
fall release for the as-yet-untitled
record. Bandleader Blackie Law-
less is producing with assistance
from noted hard rock knob-
twiddler Michael Wagener.

WASP returns to the road at the
end of October, kicking off a world
tour with a series of U.K. headline
dates. Then, it’s off to the conti-
nent for an opening stint with Iron
Maiden. Both acts are represented
by the Smallwood-Taylor manage-
ment company.

Making his debut stage appear-
ance with WASP will be new bass-
ist Johnny Rod. Bass duties were
being handled by Lawless before
he switched to rhythm guitar fol-
lowing the recent departure of
Randy Piper.

EXPOSED: The Hugh Hefner
publishing empire seems hot on
rock. Following David Lee Roth
and Ratt vocalist Stephen
Pearcy’s appearances—fully
clothed and not together, thank
heavens—in the July issue of Play-
girl, Heart’s Nancy “Leave It To
Cleavage” Wilson has told the
U.K. press that she and sister Ann
are set for an upcoming photo
spread in Playboy. Down boy! The
girls won'’t be baring all.
Incidentally, Heart has just re-
turned from a sold-out Japanese
tour. The group plans a short
break, during which Nancy will be
tying the knot with longtime boy-
friend/writer, Cameron Crowe.

SHORT TAKES II: Tina Turner
and Billy Squier have new albums
in Capitol’s September release
schedule. Turner’s record is titled
“Break Every Rule’’; Squier’s is
“Enough Is Enough” ... Look for
the Woodentops’ Columbia album,
“Giant,” to hit stores this week—
the band has tentative plans for
more U.S. dates in October . . . Ru-
mor has it Joe Strummer and
Mick Jones have been collaborat-
ing for the first time since their
Clash days—they’ve reportedly
been working on the next Big Au-
dio Dynamite album, tentatively
titled “Worse,” in a New York stu-
dio ... Daryl Hall shot a video for
his new RCA solo single, “Dream-
time,” in London ... Following
their recent U.S. tour, members of
the Pogues are off to Spain, where
they’ll star in a spaghetti Western
to be directed by Alex (‘‘Repo
Man”) Cox. The Pogues contribut-
ed several songs to Cox’s forth-
coming ‘“Sid And Nancy” movie,
which details the '70s romance of
Sid Vicious and Nancy Spungen
... Sales of Run-D.M.C.’s “‘Rais-
ing Hell” album have topped the
million mark, making it the first
rap record ever to be certified plat-
inum ... On The Beat was dis-
turbed to hear that Van Halen
manager Ed Leffler was the victim
of a violent mugging at a Dallas
hotel following the group’s July 19
appearance at the Texxas World
Jam—here’s to a swift recovery . ..
New York’s Landmarks Preserva-
tion Commission has voted to allow
the conversion of the Beacon The-
ater into a nightelub.

listen to, and just a little bit more
lighthearted.

“It's not quite as dark as some of
the other things, and that’s fine. This
year we felt like being up.”

“Lifes Rich Pageant”—a phrase
borrowed from the Pink Panther
movie “A Shot In The Dark”’—was
produced by Don Gehman, renowned
for his work with John Cougar Mel-
lencamp.

“He has a good ear for arrange-
ments and percussion, and he’s a
good person to bounce ideas off of,”
Buck says of the producer. “He’s
very familiar with rock’n’roll and
knows how things can be done in a
way they’re not supposed to be. He
was willing to take a lot of chances.”

“Lifes Rich Pageant” was record-
ed at Mellencamp’s Belmont Mall stu-
dios in Bloomington, Ind., (a college
town similar to R.E.M.’s home, Ath-
ens, Ga.). Recording time for the al-
bum was a typically no-nonsense
3 Y, weeks, with an additional three
weeks of mixing done in Los Ange-
les.

A major departure on the album is
that Michael Stipe’s trademark mum-
bled vocals are missing. Some had
feared that intelligible lyrics would
diminish R.E.M.’s enigmatic quality,
but they needn’t have worried—the
lyrics are as indirect as ever.

Making the words understandable
was R.E.M.’s idea, not Gehman's.

“We're not always indecipherable,”
says Buck. “Some songs rea]ly need
to have the lyries out front, and some
don’t. Some need to be kind of
spooky, and this was a nonspooky al-
bum.”

The material featured on “Lifes
Rich Pageant” ranges from the one-
two punch of “Begin The Beguine”
and “These Days” to the acoustic
strains of “Swan Swan H” and “The
Flowers Of Guatemala.” For the first
time, the band recorded a cover
song—*"Superman,” an obsure '60s
tune originally done by a band called
the Clique.

I.R.S. Records plans to release
“Fall On Me” in August as the first
single. The band is set to begin tour-
ing the U.S. in September, with con-
cert dates running through Novem-
ber. R.E.M. is handled by Frontier
Booking Agency.

Taking care of R.E.M.’s business
affairs is personal manager Jeffer-
son Holt. “It’s a fine line you walk be-
tween protecting the band from the
business side and making them
aware of all the decisions,” says Holt.

“But we all make the decisions to-
gether—the band, our attorney, Ber-
tis Downs, and myself,” the manager
adds. “A lot of what I do is just being
a transistor—I condense the four
band members’ decisions so that one
voice is speaking to the record com-
pany, and vice versa.

Fabulous Guests. Following their recent headlining concert at New York’s Felt
Forum, the Fabulous Thunderbirds were joined backstage by Bob Dylan and
Dave Edmunds. Dylan was in town for a series of gigs with Tom Petty, and
Edmunds, who produced the T-Birds’ latest album, “Tuff Enuff,” had made a
rare U.S. stage appearance opening for the Texas rockers earlier in the evening.

{Photo: Chuck Pulin)
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Talent in Action

BUNNY WAILER
California State Univ.
Long Beach, Calif.
Tickets: $20

BUNNY WAILER brought forth
too much of an admittedly good
thing in his American solo concert
debut, which climaxed a nearly
eight-hour alfresco reggae mara-
thon at California State Univ.’s Fes-
tival Field.

The sweet-voiced singer (born
Neville Livingston), who with Bob
Marley and Peter Tosh formed the
mighty vocal triumvirate that was
the original Wailers, preached, med-
itated, and rocked the house for al-
most 2%, hours.

The length of the show was un-
surprising, considering that the her-
mitlike Wailer has performed only
three shows in the last 14 years. But
the basically undifferentiated
grooves were wearing for all but
the die-hard reggae enthusiast.

Certainly, Wailer didn’t short-
change his fans, who had turned out
by the thousands. Hyperactive and
loquacious to a fault, he ranged
over the breadth of his recorded ma-
terial, from his 1975 solo debut,
“Blackheart Man,” to his current
Shanachie album, “Marketplace.”

The show divided fairly evenly
into two sets. The first, “spiritual”’
set of slow to midtempo Rastafar-
ian material saw Wailer clad in
flowing gold robes, accompanied by
the 809 Band, a hotshot studio out-
fit.

The second set, for which the
singer changed into a red, green,
and gold track suit, was mainly up-
tempo and dance-oriented; the num-
bers were fired by the spirited play-
ing of the Roots Radics Band.

The nonpareil rhythm team of Sly
Dunbar and Robbie Shakespeare
joined the group two hours into the
show. The arguable highlights then
took place, as Wailer offered a hom-
age to Bob Marley with spirited ver-
sions of such Wailers hits as “Stir It
Up,” “Soul Rebel,” and “No Wom-
an, No Cry.”

To his credit, Wailer attempted to
dress up his show with some specta-
cle: Trios of high-stepping male and
female dancers appeared unexpect-
edly to skank jubilantly to the
bands’ rock-steady pulse.

But the mid-afternoon heat, the
unavailability of drink, the un-
wieldy length of the set, and the
rhythmic predictability of the music
resolved the performance into a diz-
zying blur.

If Wailer takes his show on the
road to New York and London, as
he promises to do later this year, he
should be advised of the virtues of
concision. CHRIS MORRIS

JANE SIBERRY
Beverly Theatre, Beverly Hills
Tickets: $14.75

WHEN TORONTO-BASED Jane
Siberry made her L.A. debut last
November at the Roxy, even fans of
her recorded work were genuinely
surprised by the strength of her live
performance. Those who came back
for another look at this June 20 clos-
er to her second U.S. tour were re-
warded with even further proof of
this unique artist’s talents.

Backed by a six-piece band, Si-
berry pulled off her thoughtful and
whimsical story-songs with impres-
sive aplomb, though too often the
quirky singer’s vocals were lost in

the mix.

Most charming and involving
were performance pieces such as
‘“Extra Executives’ and ‘“‘Mien
Bitte,” in which Siberry winningly
digressed in a stream of conscious-
ness and interacted humorously
with backup singers Rebecca Jen-
kins and Gina Stepaniuk. The inclu-
sion of a couple of emotionally
wrenching ballads—including the
gripping encore, “The Taxi Ride”—
proved a substantial bonus.

On the down side, of the thousand
or so at this show (in a 1,300-capaci-
ty room), reportedly only about a
third paid for their tickets, the rest
being industry comps. And while
the majority responded with genu-
ine enthusiasm, there seemed to be
a significant minority that felt the
artist had been oversold by press
and promoters and came away dis-
appointed.

This affirms Siberry’s stated be-
lief that she fares best with people
who have discovered her on their
own rather than through critical or
promotional raves. STEVE HOCHMAN

THE NYLONS
The Bottom Line, New York
Tickets: $10

THE FIRST SHOW of the Nylons’
recent two-night stand here proved
them to be a highly entertaining
a cappella doo-wop act. Despite a
shaky start, the quartet demon-
strated tight and dynamic vocal con-
trol.

An introductory doo-wop number,
during which each member passed
on the lead with a clapped high five,
paved the way for a questionable
version of the Beatles’ “This Boy.”
The song, featured on the Nylons’
latest A&M album, “Seamless,”
suffered both from a heavily re-
verbed sound mix and a far too busy
arrangement marked by Arnold
Robinson’s obtrusive bass-note pop-
ping.

On the following tune, “I Second
That Emotion,” however, Robinson
provided the perfect bass-guitarlike
bottom. Here and on other vintage
rock classics and similarly styled
originals, the Nylons not only per-
formed with infectiously good-na-
tured and high-energy showman-
ship, they showed real affection for
their material.

Not to slight the rest of the set,
but three tunes stood out. The
moody Shangri-Las hit “Remember
(Walking In The Sand)”’ was
camped up by lead Paul Cooper’s
recitation of a “Dear Paul” letter,
which he set on fire afterward.
Marc Connors’ version of Gene Pit-
ney’s “Town Without Pity”’—which
somehow included the theme from
“Perry Mason”’—beautifully uti-
lized the urban rooftop stage set-
ting and climaxed hysterically with
Cooper feverishly ripping off his
shirt.

“The Lion Sleeps Tonight” closed
the set at its peak; the four Nylons
emulated animal cries while
grouped around an imaginary camp-
fire. Connors again took the lead,
but he was matched and finally
topped by Claude Morrison’s far-
reaching falsetto in a soaring, very
powerful rendition of the African
folk song. JIM BESSMAN

(Continued on next page)

> BOXSCORE

TOP CONCERT
GROSSES

Amusement
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
TEXXAS WORLD MUSIC FESTIVAL  Cotton Bowl July 19 $1,400,560 12028 PACE Concerts
VAN HALEN Dallas, Texas $20 80,000
LOVERBOY
DIO
KROKUS
KEEL
BACHMAN-TURNER OVERDRIVE
BOB DYLAN The Spectrum July 19-20 $585,478 37,301 Electric Factory Concerts
TOM PETTY & THE Philadelphia, Pa. $18.50/$15.50 sellout
HEARTBREAKERS
BILL COSBY Great Woods Performing Arts June 28-29 $472,406 26,839 New Englend Programming
Center $23/$19.50/$16 30,000
Mansfield, Mass.
RUN-D.M.C. Madison Square Garden Center July 19 $324,922 15,501 G Street Express
WHODINI New York, N.Y. $17.50 seliout Stageright Prods.
LLcooLJ R
BEASTIE BOYS
JACKSON BROWNE Great Woods Performing Arts June 25-26 $253,022 17221 New England Programming
Center $18/315/313 30,000
Mansfield, Mass.
EDDIE MURPHY Maple Leaf Gardens July 16 $252,000 14,000 Concert Prods.International
THE WEATHER GIRLS Toronto, Canada $22.50 sellout Molson Music
RUN-D.M.C. The Spectrum July 18 $233,526 17412 G Street Express
WHODINI Philadelphia, Pa. $14/812 17,818 Stageright Prod.
LLCOoOL J
| BEASTIE BOYS
STEVIE WONDER Frank C. Erwin Jr. Special Events July 12 $225,364 127N in-house
Center $18.50/$16.50 16,980
Austin, Texas
BEACH BOYS Pacific Amphitheatre July 16 $212,281 14,562 Nederlander Organization
SOUTHSIDE JOHNNY Costa Mesa, Calif. $16.50/12.50 18,764
THE MOODY BLUES Great Woods Performing Arts July 13 $212,655 15,000 New @ngland Programming
THE FIXX Center $17.50/$15.50/$13.50 sellout
Mansfield, Mass.
RUN-D.M.C. Miami Baseball Stadium July 11 $205,548 14,660 G Street Express
WHODINI Miami, Fla. $16/814 30,000 Stageright Prods.
LLcooLJ Fantasma Prod.
BEASTIE BOYS
STEVIE WONDER Kemper Arena July 19 193,769 10,474 Lewis Grey Attractions
Kansas City, Mo. $18.50 16,817 New West Concerts
RUN-D.M.C. Municipal Auditorium July 13-14. $192,648 12,643 G Street Express
WHODINI New Orleans, La. $16/314 17,000 Stageright Prods.
LLCOoOL J Ghost Prods.
BEASTIE BOYS Rush Prods.
JULIO IGLESIAS Frank Erwin Jr. Special Events July 15 $185,938 10,593 in-house
ROSEANNA BAR Center $28/315 13,594 PACE Concerts
Austin, Texas
JULIO IGLESIAS ASU Activity Center July 11 $184,460 1,748 Evening Star Prods.
ROSEANNA BAR Tempe, Ariz. $50/825/$17.50 8,855
BOB SEGER & THE SILVER The Greensboro Coliseum July 19 $177,385 11,89 Beach Club Bookings
BULLET BAND Complex $15/$13.50 sellout PACE Concerts
THE FABULOUS THUNDERBIRDS Greensboro, N.C.
WILLIE NELSON & FAMILY Great Woods Performing Arts July $171,879 12,346 New England Programming
Center $18.50/$16/$13.50 15,000
Mansfield, Mass.
EDDIE MURPHY The Providence Civic Center July 18 $163,943 10,322 Frank J. Russo
THE WEATHER GIRLS Providence R.|. $16.50/$14.50 sellout
DEPECHE MODE San Diego Sports Arena July 11 $163,246 10,776 Fahn & Silva Presents
BOOK OF LOVE San Diego, Calif. $15.50/$14.50 sellout 0
B0B SEGER & THE SILVER Charlotte Coliseum July 18 $148,872 9,990 Beach Club Bookings
BULLET BAND Charlotte, N.C. $15/$13.50 sellout PACE Concerts
THE FABULOUS THUNDERBIRDS Kaleidoscope Prods.
RUN-D.M.C. Jacksonville Veterans Memorial July 12 $140,799 11,000 G Street Express
WHODINI Coliseum $13.50 sellout Stageright Prods.
LLcooLJ Jacksonville, Fla.
BEASTIE BOYS
JOE JACKSON The Great Woods Performing Arts  July 14 $141,630 8,077 New England Programming
Center $17.50/$15.50/$13.50 15,000
Mansfield, Mass.
THE MONKEES Pittsburgh Civic Arena & Exhibit July 9 $131,590 9,800 in-house
HERMAN'S HERMITS Hall $13.75 sellout
GARY PUCKETT & THE UNION Pittsburgh, Pa.
GAP
THE GRASS ROOTS
GEORGE STRAIT The Cajundome July 11 $116,775 9,100 Varnell Enterprises
KATHY MATTEA Lafayette, La. $13.50 10000
THE CURE Great Woods Performing Arts July 6 $115,454 8,300 New England Programming
Center $17.50/$15.50/$13.50 15,000
Mansfield, Mass.
OINGO BOINGO Open Air Theatre July 18-19 $110,622 1571 Avalon Attractions
San Diego State Univ. $13.50/$15.50 8,274
San Diego, Calif.
MANHATTAN TRANSFER Irvine Meadows Amphitheatre July 19 $107,103 6,759 Avalon Attractions
Laguna Hills, Calif. $17.50 7.133
LOVERBOY Mesker Music Theatre July 17 $107,055 1211 Sunshine Promotions
DOKKEN Evansville, Ind. $15.50/$14.50 8,500
RUN D.M.C. Sun Dome Arena July 10 $101,125 8,558 Stageright Prods.
WHODINI Univ. of South Florida $12.50 10,221 Encore Enterprises
LLcooLJ Tampa, Fla.
BEASTIE BOYS
BOB SEGER & THE SILVER Savannah Civic Center July 16 $97,650 6,510 Beach Club Bookings
BULLET BAND Savannah, Ga. $15 sellout PACE Concerts
THE FABULOUS THUNDERBIRDS
027ZY OSBOURNE Wendler Arena July 20 $96.900 6,460 Brass Ring Prods.
METALLICA Saginaw, Mich. $15 sellout
THE MOODY BLUES Providence Civic Center July 17 $95,872 6812 Frank J. Russo
THE FIXX Providence, R.. $14.50/812.50 9,784
THE NYLONS Red Rocks Amphitheatre June 26 92,437 5826 SRO Prods.
THE ROCHES Denver, Colo. $15.50/$14.50 9,000 Cloud 9 Prods.
THE JUDDS Starfest in Park Lane Center July 11 $91,565 8,220 Dallas Symphony Orchestra
Dallas, Texas $21/81 11,000
0ZZY OSBOURNE Allen County Memorial Coliseum  July 16 $88,021 6319 Sunshine Promotions
METALLICA Ft. Wayne, Ind. $15/814 10,000

at(312) 236-2085.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Louise Zepp in Nashville at (615) 748-8129; Linda Deckard in Los Angeles at (21 3) 859-5338; or Melinda Newman in Chicago
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Mechanical Mike. Genesis
bassist/guitarist Mike Rutherford
strums with his other band, Mike +
the Mechanics, during a concert at
New York’s Pier 84. Rutherford will be
back on the road with Genesis in the
fall. {(Photo: Chuck Pulin)

Bananarama: U.K. Trio Gets Down To Business

BY JEFF TAMARKIN

NEW YORK Bananarama logged
a top 10 single in the U.S. two
years ago with “Cruel Summer,”
but the British singing trio has
only just begun to take its career
seriously, says member Siobhan.

With an uptempo, dance-orient-
ed remake of Shocking Blue's 1970
hit, “Venus,” climbing the Hot 100
Singles chart, the PolyGram act is
determined to get down to busi-
ness.

“When we started, we really
didn’t look at this as a career,”
says Siobhan. (Like fellow mem-
bers Sarah and Keren, she es-
chews the use of a surname.) “We
didn’t think that we were going
into the music ‘business.” We just
wanted to get into a band and be
on stage in front of people.”

That Bananarama has garnered
credibility in the U.S. market,

while enjoying six top 10 singles in
the U.K., has come as something
of a surprise to the band, says
Siobhan.

“In the last couple of years we
began discovering talents we
didn’t know were there,” she says.
“We didn’t know we could write
well or harmonize well. But after
about the second year we started
to gain confidence and began to ig-
nore the press.”

Siobhan is specifically referring
to the British music press, which
she says has always been particu-
larly harsh in its criticism of the
group.

“We've been singled out [by the
media],” she says. It has a lot to
do with the fact that we're girls,
that we’re vocalists, and that we
don't play instruments.”

The trio has learned to live with
ongoing attacks from the U.K.
press, says Siobhan. She notes,

however, that Bananarama is con-
sidering taking legal action
against a top British DJ after he
reportedly dismissed the girls as
“talentless slags’’ over the air.

PolyGram has just released Ban-
anarama’s third album, ‘“‘True Con-
fessions,”” in the U.S. Harry An-
ger, the label’s senior vice presi-
dent of marketing, says, ‘‘We're
going all out for this, doing every-
thing that needs to be done.”

Outlining PolyGram’s game
plan for marketing the album, An-
ger says, ‘‘We've created big per-
sonality posters for in-store, a tele-
vision commercial that we plan to
use extensively, T-shirts—we're
giving it the first-class treatment,
launching it with advertising, mar-
keting, and merchandising pro-
grams with every one of our major
customers.

“We also see a lot of visual expo-
sure through MTV and a lot of me-

dia advertising through radio and
television.” .

Though Bananarama has yet to
perform in a live concert situation,
electing to gain exposure primari-
ly via TV, the band plans to under-
take its first tour in the fall. An
eight-week road trip is being
scheduled, but it will probably be
limited to North American venues.

Bananarama has no plans for
any U.K. dates. “We feel no loyal-
ty toward London because of the
attitude the press has taken,” says
Sicbhan.

The group’s determination to
have career longevity is also re-
flected in its acquisition of man-
agement. Previously unrepresent-
ed, Bananarama is now connected
with Ron Weisner, who has
worked with the Jacksons, Madon-
na and Frankie Goes To Holly-
weod.

Talent in Action

6TR
Beacon Theater, New York
Tickets: $17.50

HOW TO FILL an evening with a
semisupergroup that has only one
hit song thus far from its first al-
bum? Let the two guitar heroes—
the band’s raison d'étre—open by
taking informal turns soloing on
acoustic guitars before returning
for a second, full-blown, fully or-
chestrated electric group set.

Such was the format for GTR's
recent New York debut concert.
The tactic satisfied partisans of gui-
tarists Steve Hackett and Steve
Howe, but artistically it proved lit-
tle more than a time-filler.

First on stage was Hackett, who
grinned appreciatively when his
proponents applauded familiar pas-
sages in his pleasant, classically
tinged material.

The crowd reacted with similar
enthusiasm to Howe’s Spanish-fla-
vored solo spot, though its swifter
passages hardly seemed worthy of
the hoots and hollers they evoked.

Howe ended his set by calling
Hackett and GTR’s tour key-
boardist, Matt Clifford, back for an
acoustic guitar/portable keyboard
offering of a new tune, which
sounded strangely like “Always On
My Mind.”

Following a brief intermission for
set and costume changes, however,
GTR showed that it is indeed capa-
ble of more serious business. Per-
forming on a two-level stage with a
backdrop of a guitar neck stretch-
ing into infinity, Howe and Hackett
held down the fort with clean, pre-
cise, and complementary ex-
changes, each seamlessly inserting
a tune from their Yes and Genesis
periods, respectively.

GTR’s arrangements were pon-
derous and tended to be too drawn
out, but the sound was uniformly
excellent. No question, GTR deliv-
ered what its self-titled Arista de-
but album promises.

Vocalist Max Bacon deserves spe-
cial mention. A Hackett discovery,
the singer has seemingly come out

of nowhere to assume front-man
status with remarkable presence
and poise. JIM BESSMAN

THE FLAMIN' GROOVIES
The Tivoli, Sydney, Australia
' Tickets: $10

lONG A POPULAR cult entity in
Australia, this veteran San Francis-
co good-time rock’n’roll band has
broken a three-year performance
respite to undertake a 30-date pub/
club tour down under in support of
a new single on the independent
Aim label.

Original members Cyril Jordan
(guitar) and George Alexander
(bass) recruited two younger play-
ers for the tour—guitarist Jack
Johnson and drummer Paul Zahl
from the Bay-area band SVT. The
new group, streamlined into a quar-
tet, made its stage debut here last
month.

The faithful were not disappoint-
ed as the band roared through a
number of Groovies’ standards, in-
cluding “Jumpin’ In The Night,”
“Slow Death,” and their anthem,
“Shake Some Action.”

Aside from a few well-chosen cov-
ers, such as the Who's “Call Me
Lightning’’ and the Larry
Williams/Rascals/Beatles hit
“Slow Down,” the hour-plus set
boasted an array of fiery new com-
positions that will form the basis of
a new album, to be recorded in San
Francisco later this year.

Jordan and Alexander anchor the
new Groovies in the familiar
Stones/Byrds/Lovin’ Spoonful
style, while Johnson and Zahl inject
a harsher '80s feel, which found ob-
vious favor with the younger mem-
bers of the audience. The group’s
energy level throughout was as-
tounding.

Having discovered the lower con-
tinent nearly two decades into their
existence, the Flamin’ Groovies
seem destined to become regular
visitors. GLENN A. BAKER

SARAH VAUGHAN
WITH THE LOS ANGELES PHILHARMONIC
Hollywood Bowl, Los Angeles
Tickets: $38, $32, $16, $11.50,
$8.25, $6.75, 34, $2.50

“O’I‘ EVERY CONCERT kicks off
with an orchestral rendition of the
“Star Spangled Banner,” but then
not that many concerts bring to-
gether such venerable American in-
stitutions as the music of George
Gershwin and the voice of Sarah
Vaughan.

In the past George and Sarah
have made beautiful music togeth-
er, notably a Grammy Award-win-
ning recording with then-Philhar-
monic conductor Michael Tilson
Thomas. Though not of that caliber,
Vaughan’s recent appearance at
this Gershwin program had enough
transcendent moments to rate as a
more-than-respectable sequel.

Thirty years after her classic
Mercury recordings (recently reis-
sued in boxed sets by PolyGram
Classics), she hasn’t lost an ounce of
range or her trademark sassiness.
Her lone flaw is a tendency to over-
embellish melodic lines with a trick
bag of octave leaps and glissandos;
it never fails to rouse an audience,
but when applied to Gershwin, it is
like gilding lilies.

Vaughan’s presence was never
felt so keenly as during those mo-
ments when she left the stage. The
Philharmonic’s instrumental read-
ing of “An American In Paris” was
so dry it seemed more evocative of
Paris, Texas, and only a sensitive,
vibrant performance by guest pia-
nist Christopher O’Riley saved
“Rhapsody In Blue” from a similar
fate.

Redemption soon followed,
though, in the form of Vaughan’s
tour de force interpolation of “The
Man I Love” and a grand medley of
show tunes, including “They Can’t
Take That Away From Me” and
“S'Wonderful”’; by the time she ar-
rived at “Strike Up The Band” her
fellow musicians had taken that
sentiment to heart. MARK ROWLAND

BY STEVE GETT

NEW YORK Father Guido Sar-
ducci is worried. The Warner
Bros. artist says—with tongue in
cheek—that retailers might rack
his new album, ‘Breakfast In
Heaven,” in the wrong section of
their stores.

“I would rather be with Eddie
Murphy and comedians than with
the other clerical albums,’” says

Sticker: ‘This is
not a religious
album’

Sarducei. “I'd much rather be with
Eddie Murphy than Cardinal Spell-
man, who's got an album out, or
the Pope, who has an album of
Polish folk songs.”

The irreverent Sarducei, who re-
cently made introductory speech-
es at Atlanta’s Bobby Poe Pop Mu-
sic Seminar and the New Music
Seminar in New York, says he is
concerned that customers who
buy his album, thinking it to be a
religious set, might be offended
by its content.

“But’I hope stores don't give
them their money back,” he says.
“Maybe we should put a warning
on the record saying, ‘This Is Not
A Religious Album.””

Among the subjects Sarducci
tackles on ‘“Breakfast In Heav-
en,”” which was recorded live at
the Univ. of Notre Dame, are a
look at Reagan’s neck; how to
build an emergency umbrella; how
singing the short version of “Hap-
py Birthday” can add six to seven
minutes to your life; and birth con-
trol for dogs.

After making cameo appear-
ances in videoclips by Starship and
Rodney Dangerfield, is the Father
thinking of doing a video to pro-
mote his album?

“Yes, I'm going to do one for

Plans To Start Vatican Gossip Sheet
Sarducci Back From Heaven

. it's his kid, no doubt about it!”

the Beatles’ medley that’s on the
record and I think it'll help sell al-
bums,” says Sarducci. “I think it’s
going to be of me singing the med-
ley in St. Peter’s Square—from
the balcony.

“We're going to have to build a
replica of St. Peter’s, though. It’s
pretty big, so we'll have to go out
into the country. And it’ll cost hun-
dreds of thousands of dollars.”

Aside from recording ‘“‘Break-
fast In Heaven,” the Father has
also gotten involved in magazine
publishing and is gearing up for
the launch of the Vatican Inquirer.

“It’s like the National Enquirer
with a Vatican/religious slant,”
says Sarducci. “We do gossip and
investigative journalism.”

Divorced look-alikes, emergen-
cy umbrellas, and the missing
commandments are highlighted in
a preview of the Vatican Inquirer
that appears on Sarducei’s album.

And what’s the story about
Mussolini and his young wife liv-
ing in Denver?

“Oh that's a good one,” says
Sarducci. ‘“Everybody thought
Mussolini was dead, but he es-
caped from Italy. I got a scoop
that he had a Honda dealership in
Denver. Once I started delving
into the story, I found out how he
got there.

“He’s in his 90s and his wife's
19—I think she was a go-go danc-
er before she met him. We didn’t
get to interview them, but we took
pictures with a zoom lens. They've
got a little baby, with a big jaw—

Sarducci says he has a variety
of other potential money-spinning
ideas, including official merchan-
dise for the ‘“Bicententennial”
(“People forget that it's 10 years
since the Bicentennial—there's
money to be made there”); Anti-
can City (“It’s like Vatican City
for ants—we'll sell kits by mail or-
der.); and dust jackets for cas-
settes.
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Al Bell, Stax Mover And Shaker, Is Starting Over

BY NELSON GEORGE

NEW YORK Al Bell is either one
of the great men in the history of
black popular music or one of its
biggest disappointments. After a
career in the ministry and then ra-
dio, Bell joined Stax Records in
1965 as national promotion direc-
tor, becoming integral to the ca-
reers of Otis Redding, Sam &
Dave, Booker T & the MGs, and to
the rise of soul music. In the ’70s,
Bell assumed majority ownership
of the Memphis label and helped
develop Johnnie Taylor, the Staple
Singers, and the innovative Isaac
Hayes into stars.

During this era, Stax became
highly politicized and played an ac-
tive role in supporting the Rev.
Jesse Jackson’s formation of Oper-
ation PUSH. This mix of musical
success and social responsibility

was unprecedented in the indus-
try. Stax’s ‘“Wattstax” concert at
the Los Angeles Coliseum in 1972
to raise funds for the Watts com-
munity and Operation PUSH was
the precursor to more recent chari-
table concerts.

Sadly, it all ended in the mid-"70s
in a slew of lawsuits by distributor
CBS, Stax artists, and local banks,
many of the suits aimed directly at
Bell. When the dust settled, Bell
was found innocent of any malfea-
sance. But by the time his name
was cleared, Stax was dead.

Subsequently, Bell has kept a
low profile, producing some al-
bums and residing in Arkansas. He
recently announced the start of a
new label, Edge Records.

“They talk about the success of
Stax,” he says. “From where I sit,
Stax was never successful. Stax
was never built. We were finally

getting Stax to a position where
we could begin to build Stax. [ was
in the business of building a total
record company. That’s why we
were involved in jazz, in blues, in
gospel, in pop, in country. We were

‘From where | sit,
Stax was never
successful’

trying to get involved with every
music form that there was because
I wanted to build a total record
company.

‘““And it had just gotten to a
point where it could begin to do it.
The dilemma that I had was trying
to do that in Memphis, Tenn.,
[where] from a marketing and dis-
tribution viewpoint, we were out

by Nelson George

LOOK AT ALL THESE RUMORS: The hottest ru-
mor emanating from the restaurants of Los Angeles
is that the members of the Time will be getting back
together next spring for a record, a tour, and—may-
be—a film. Morris Day, Terry Lewis, Jimmy Jam,
Jesse Johnson, “Jellybean” Johnson, and Jerome
Benton have been talking back and forth across the
Minneapolis-Los Angeles grapevine about bringing
back what was once the hottest black band in Ameri-
ca. Reportedly, a West Coast black a&r executive
has played a key role in bringing the band members
together.

Look at all these rumors: Midnight Starr, Solar
Records’ top act, is in the middle of major personnel
changes. Reggie and Vincent Calloway, generally
acknowledged to be the

YBPC president Tommy Marshall says, “Thousands
of programs, agencies, and drives have attempted to
penetrate young American minds to prevent their
chemical suicide, and radio has a duty to use its in-
fluence to support the community in its efforts to
depopularize drug usage.” ... Tabu act the 8.0.S.
Band has two videos in circulation, “The Finest”
and “Borrowed Love.” In support of its “Sands Of
Time’’ album, the group is touring through the
South and Midwest until the end of August ...
RCA’s Glenn Jones has a new single, “Giving My-
self To You,” produced by the singer and David
“Hawk” Wolinski. His forthcoming album is titled
“Take It From Me” ... Betty Wright has a new re-
lease, “The Sun Don’t Shine,” on First String Rec-

ords. The veteran vocal-

group’s leaders, are re-
portedly trying to exit
the band. The Calloways
want to spend more time
producing and writing

Rumors run rampant
throughout the industry

ist wrote and co-pro-
duced with Marsha
Radcliffe. ‘“‘Sevens’ is
the title of Wright's new
album. First String is

for outside groups. A
band called Sharp has
been mentioned as a future Calloway project. In ad-
dition, there has been a split in the band about man-
agement, bringing the situation to a head. Midnight
Starr, whose other members are capable songwrit-
ers themselves, will continue on with or without the
Calloways. Some resolution of the situation is ex-
pected within the next few weeks.

Look at all these rumors: Yes, Capitol and Dick
Griffey’s Solar Records are making a distribution
deal. The particulars, however, have yet to be deter-
mined, so it'll be a while before the agreement is fi-
nally announced. Elektra will probably retain distri-
bution of some Solar acts.

Look at all these rumors: Two important black
music slots are opening up. Hank Cauldwell is leav-
ing Atlantic to join Griffey at Solar, and Geffen is
looking for someone to come in and run its growing
black music operation. The resumes are in the mail.
In addition, an important black music production
company is negotiating with Geffen to bring several
artists to that company.

SHORT STUFF: The Young Black Programmers
Coalition is urging its members in radio to take part
in any local antidrug campaigns and to use the slo-
gan, ‘““Get High On Life ... Say No To Drugs.”

distributed by Fantasy
... DJ. Hollywood, the
original uptown rapper, is back with a 12-inch on
Spring called “To Whomever It May Concern.” Hol-
lywood is the man credited with inspiring every rap-
per from Kurtis Blow to LL Cool J and with origi-
nating the term “hip hop.” . . . Strafe, maker of ““Set
It Off” and “React,” has cut an updated version of
the Ohio Players’ 1974 “Skintight”” on the Brooklyn,
N.Y.-based S.T.D. Records. For more info, call 718-
625-2838 . .. Priority Records, a compiler of great-
est-hits packages, has an album containing four 12-
inch-length rap hits: the Boogie Boys’ “Fly Girls,”
Kurtis Blow’s “If I Ruled The World,” the Fat Boys’
“All You Can Eat,” and the Choice MC’s “Gordy’s
Groove,” mixed with the “Mayberry” theme . . . Lu-
ther Vandross’ protégé and former “Star Search”
favorite, Jimmy Salvemini, makes his recording de-
but on Elektra this month with an album titled “Roll
On.” The 16-year-old singer duets with Phoebe
Snow and Irene Cara under the production guidance
of Vandross ... Congratulations to Lynn Tolliver
Jr. on his promotion at Cleveland’s WZAK. The pro-
gram director of that fine urban outlet has been
made director of operations there, filling a spot left
vacant by Lee Zapis’ move to the general manager
position at Atlanta’s WEKS. Both stations are
owned by Trans World Broadcasting.

of the mainstream.”

Looking back, Bell feels the
Memphis community often was a
hindrance to that growth. “For a
long time, it was not known that I
had any equity ownership at Stax
Records because I didn’t flaunt
that,”” he says. “I was a promotion
man and e%ecutive vice president,
We just worked to try and build
the company, but when it became
public knowledge that I was the
owner of Stax Records I started
meeting resentment in the Mem-
phis community.

“I started receiving threats and
what have you. I started feeling
people wanting to control me. It
was, ‘If you’ll be my boy and I pull
your chain, then everything will be
just fine.” ’” Bell won’t name
names, but he feels that Stax
would still be in operation if local
attitudes had been different.

Bell is not specific about his
plans for Edge Records, though a
philosophy emphasizing the need
to reach the upscale, older black

demographic is implicit in his com-
ments. ‘‘Black music from the
school I came from is a music that
by and large appeals to a 25-49 de-
mographic,” he says. “You reach
down and grab the 18-year-olds
when you can. You also know that
when you're dealing from a mar-
keting standpoint that the young
market will rapidly become 25. I
came out of radio, and the attitude
during those days was to make
sure you put the control of the ra-
dio in the adults’ hands.

“But we got a group that came
in here that started thinking that
the record business and the sale of
phonograph records was just for
teen-agers. They went teen-ager
crazy. Give me something that was
going to sell as a catalog record.
They would sell on and on and on.
That was the basis for building a
stable record company—building
sales lines that reached into perpe-
tuity. This industry is cyelical in
nature, and we've gone a full 360
degrees and back to square one.”

BY STEVEN IVORY

LOS ANGELES If it is summer,
then it must be time for yet anoth-
er personnel change for Shalamar.
The lineup of the Solar pop/r&b
trio seems to alter every couple of
summers, and this season is no ex-
ception. The unit has enlisted vo-
calist Sidney Justin to replace
Howard Hewett, who left the
group late last year and recently
completed his first solo album for
Elektra.

Justin joins Shalamar members
Micki Free and DeLisa Davis, who
were themselves replacements in
1984 for Jeffrey Daniels and Jody
Watley. The new lineup is the fifth

New Lineup Heads Back To R&B
Shalamar Shifts Gears

edition of the group since its incep-
tion in the late '70s. “Shalamar is
like Menudo in the sense that the
personnel seems to change every
few years,” says guitarist/song-
writer Free.

The group is in the studio re-
cording an album tentatively
scheduled for September release.
Along with the current group
members, producer/writers Jerry
Knight and Jerry Peters may also
contribute some tracks. *“With the
last band, Howard was the voice
because he was the only one given
the real opportunity,” says Free.
“In the new band, everyone will
get a say.”

(Continued on next page)
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
87 REPORTERS ADDS ON
FRANKIE BEVERLY AND MAZE | WANNA BE WITH YOU capiToL 34 34
JANET JACKSON WHAT | THINK OF YOU motown 26 31
ASHFORD AND SIMPSON COUNT YOUR BLESSING  capitoL 25 56
HOWARD HEWITT I'MFORREAL ELEKTRA 22 22
GEORGE BENSON  KISSES IN THE MOONLIGHT  wARNER BROS 22 22

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Biliboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036

RETAIL BREAKOUTS

NUMBER
130 REPORTERS REPORTING
THE JETS PRIVATE NUMBER mca 18
LEVERT (POP POP POP POP) GOES MY MIND  aTLaNTiC l&
THE S.0.S. BAND BORROWED LOVE TaBu 13

LIONEL RICHIE DANCING ON THE CEILING moTOowN 13

© Copyright 1986 by Billboard Public-ations, Inc. No part of this publication may be repro- B
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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FOR WEEK ENDING AUGUST 2, 1986

Bi

lboord Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

< x
O Qz
SALES =5 AIRPLAY 25
x x x x =
o | =2 NS =5 o | 58 | TITLE ARTIST 88
Ig |3g| T °¢| |F¥|s% 28
1 1 RUMORS TIMEX SOCIAL CLUB 2 1 3 SWEET LOVE ANITA BAKER 5
2 2 YOU SHOULD BE MINE (THE WOO WOO SONG) JEFFREY OSBORNE 3 2 2 CLOSER THAN CLOSE JEAN CARNE 1
3 CLOSER THAN CLOSE JEAN CARNE 1 3 6 DO YOU GET ENOUGH LOVE SHIRLEY JONES 4
4 10 SWEET AND SEXY THING RICK JAMES 6 4 8 GIVE ME THE REASON LUTHER VANDROSS 7
5 11 DO YOU GET ENOUGH LOVE SHIRLEY JONES 4 5 1 RUMORS TIMEX SOCIAL CLUB 2
6 8 BREATHLESS MTUME 11 6 10 LOVE THE ONE I'M WITH (A LOTTA LOVE) MELBA MOORE & KASHIF 10
7 3 WHO'S JOHNNY ("SHORT CIRCUIT” THEME) EL DEBARGE 15 7 9 MINE ALL MINE CA$HFLOW 12
8 12 GIVIN' IT (TO YOU) SKYY 8 8 15 AIN'T NOTHIN' GOIN' ON BUT THE RENT GWEN GUTHRIE 16
9 4 MY ADIDAS RUN-D.M.C. 13 9 11 BURNIN' LOVE CON FUNK SHUN 9
10 15 SWEET LOVE ANITA BAKER 5 10 20 LOVE ZONE BILLY OCEAN 21
11 18 GIVE ME THE REASON LUTHER VANDROSS 7 11 7 GIVIN' IT (TO YOU) SKYY 8
12 16 BURNIN' LOVE CON FUNK SHUN 9 12 14 LAND OF LA-LA STEVIE WONDER 20
13 5 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 17 13 21 OH, PEOPLE PATT! LABELLE 22
14 7 WITH YOU ALL THE WAY NEW EDITION 19 14 5 SWEET AND SEXY THING RICK JAMES 6
15 9 NASTY JANET JACKSON 24 15 12 RISING DESIRE STEPHANIE MILLS 14
16 20 ARTIFICIAL HEART CHERRELLE 18 16 17 SAY LA LA PIECES OF A DREAM 23
17 23 RISING DESIRE STEPHANIE MILLS 14 17 4 YOU SHOULD BE MINE (THE WOO WOO SONG)  JEFFREY OSBORNE 3
18 25 MINE ALL MINE CASHFLOW 12 18 19 HOMEBOY STEVE ARRINGTON 3l
19 28 LOVE THE ONE I'M WITH (A LOTTA LOVE) MELBA MOORE & KASHIF 10 19 28 BORROWED LOVE THE S.0.S. BAND 36
20 14 HEADLINES MIDNIGHT STAR 32 20 23 TEMPORARY LOVE THING FULL FORCE 25
21 21 LIPS TO FIND YOU TEENA MARIE 28 21 24 ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 26
22 13 YOU DON'T HAVE TO CRY RENE & ANGELA 34 22 26 SWEET FREEDOM MICHAEL MCDONALD 33
23 35 AIN'T NOTHIN’ GOIN' ON BUT THE RENT GWEN GUTHRIE 16 23 40 (POP POP POP POP) GOES MY MIND LEVERT 40
24 17 SWEETHEART RAINY DAVIS 21 24 38 DANCING ON THE CEILING LIONEL RICHIE 29
25 33 BABY LOVE REGINA 37 25 - LOVE OF A LIFETIME CHAKA KHAN 39
26 22 HOLDING BACK THE YEARS SIMPLY RED 35 26 — ONE LOVE WHODINI 41
27 31 BANG ZOOM/HOWIE'S TEED OFF REAL ROXANNE WITH HOWIE TEE 30 27 37 ANOTHERLOVERHOLENYOHEAD PRINCE & THE REVOLUTION 44
28 24 ONE STEP CLOSER TO YOU GAVIN CHRISTOPHER 38 28 34 GIVING MYSELF TO YOU GLENN JONES 42
29 | 38 | LAND OF LA-LA STEVIE WONDER | 20 29 | 35 | FOOL'S PARADISE MELI'SA MORGAN | 48
30 26 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 47 30 39 HEY GOOD LOOKIN’ GEORGE CLINTON 43
31 — DANCING ON THE CEILING LIONEL RICHIE 29 31 — L.OV.E. M.LA. THE DAZZ BAND 50
32 — OH, PEOPLE PATT! LABELLE 22 32 32 BANG ZOOM/HOWIE'S TEED OFF REAL ROXANNE WITH HOWIE TEE 30
33 - TEMPORARY LOVE THING FULL FORCE 25 33 13 BREATHLESS MTUME 11
34 19 MOUNTAINS PRINCE & THE REVOLUTION 53 34 36 DISTANT LOVER THE CONTROLLERS 46
35 — LOVE ZONE BILLY OCEAN 21 35 — PRIVATE NUMBER THE JETS 49
36 - ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 26 36 21 SWEETHEART RAINY DAVIS 21
37 — SAY LA LA PIECES OF A DREAM 23 37 18 ARTIFICIAL HEART CHERRELLE 18
38 - SWEET FREEDOM MICHAEL MCDONALD 33 38 - WHAT ABOUT ME NICOLE 57
39 34 PEE WEE'S DANCE JOESKI LOVE 67 39 = POINT OF NO RETURN NU SHOOZ 45
40 21 | WOULDN'T LIE YARBROUGH & PEOPLES 74 40 = THE RAIN ORAN "JUICE” JONES 55
©Copyright 1986, Billboard Publications, inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.
51 100 MPH 54 DO YOU REMEMBER ME? (Jobete, ASCAP/Black Bull, ASCAP) CPP (Trycet, BMi/Fernclitf, BMI)
(Controversy, ASCAP) (See This House, ASCAP/Sudano Songs, BMI/Soft 28 LIPS TO FIND YOU 49 PRIVATE NUMBER
16 AIN'T NOTHIN' GOIN' ON BUT THE RENT Summer Songs, BMI/Black Stallion, ASCAP) (April, ASCAP/Midnight Magnet, ASCAP/Te'Mas (Almo, ASCAP/Crimsco, ASCAP/Irving, BMI)
(Dum Di Dum, ASCAP) 87 DO YOU STILL LOVE ME? Eliope, ASCAP) CPP/ABP CPP/ALM
26 ALL CRIED QUT (Fuss, ASCAP) 68 LOVE ALWAYS 55 THE RAIN
(Mokojumbi, BMI/My! My!, BMI/Careers, 100 FINE YOUNG TENDER (New Hidden Valley, ASCAP/Carole Bayer Sager, (Def Jam, ASCAP)
BMi/Willesden, BMI) CPP (West Kenya, ASCAP) BMI/Broozertoones, BMI) 79 RING RING
52 ALL THE WAY TO HEAVEN 98 THE FINEST 50 LOV.E M.IA. (Sohd Smash, ASCAP/£.1.Gurren, ASCAP/Obededom,
(Entertaining, BMI/Dainica, BMI) (Flyte Tyme, ASCAP/Avant Garde, ASCAP) (Dazzberry Jam, ASCAP/Bedazzled, BMI) ASCAP)
76 ALWAYS 48 FOOL'S PARADISE 39 LOVE OF A LIFETIME 14 RISING DESIRE
(Keith Diamond, BM|/Willesden, BMI/Yah Mo, BMI) (Fuss, ASCAP) (Gamson, ASCAP/WB, ASCAP/Jouissance, ASCAP) (WB, ASCAP/Zubaidah, ASCAP}
44 ANOTHERLOVERHOLENYOHEAD 97 FUNKY BEAT 10 LOVE THE ONE I'M WITH (A LOTTA LOVE) 95 ROACHES
{Controversy, ASCAP) {Zomba, ASCAP) {Music Corp. Of America, BMI/Kashif, BMI/Rare Blue, (King 1V, BMI/Grandma Hands, BMI)
18 ARTIFICIAL HEART 72 GETTING AWAY WITH MURDER ASCAP) CPP/CLM 2 RUMORS
{Flyte Tyme, ASCAP/Avant Garde, ASCAP) (Rightsong, BM1/Sookloozy, BMI/Chappell, ASCAP) 21 LOVE ZONE (.King IV, BMI)
37 BABY LOVE 62 GIRL TALK (Zomba, ASCAP) 23 SAYLALA
(Black Lion, ASCAP/Regina Richards, ASCAP/Deutsch- (Lifo, BM)) 64  MAN SIZE LOVE (Screen Gems-EMI, BMI/Benard Wright,
Berardi, ASCAP/April, ASCAP/Maz Appeal, ASCAP) 7 GIVE ME THE REASON (Rodsongs, ASCAP/April, ASCAP/MGM-UA, ASCAP) BMI/Mchoma, BMI)
CPP/ABP (April, ASCAP/Uncle Ronnie’s, ASCAP/Dillard, BMI} 82 THE MIDAS TOUCH 61 SLEDGEHAMMER
70 BAMBAATAA'S THEME CPP/ABP (Hip Trip, BMI/Midstar, BMI) (Cliofine, BMI/Hidden Pun, BMI)
(ATV, BMI) 8 GIVIN' IT (TO YOU) 12 MINE ALL MINE 59 SOWETO
30 BANG ZOOM (LET'S GO-GO) /HOWIE'S TEED OFF (One To One, ASCAP) (Personal, ASCAP/AIl Seeing Eye, ASCAP) (Joe's, ASCAP)
{Mokojumbi, BMI/Willesden, BMI) 42 GIVING MYSELF TO YOU 83 MOUNTAINS 85 THE SUN DON'T SHINE
81 BETTER WILD (THAN MILD) (WB, ASCAP/Overdue, ASCAP/Song Of Solomon, BMI) (Controversy, ASCAP) (Miami Spice, ASCAP)
(Future Shock, ASCAP/Tease, ASCAP) 80 GOOD TO GO 13 MY ADIDAS 6 SWEET AND SEXY THING
36 BORROWED LOVE (Ackee, ASCAP/Maxxkidd, ASCAP) (Protoons, ASCAP/Rush Groove, ASCAP} (Stone City, ASCAP/National League, ASCAP) CPP
{Flyte Tyme, ASCAP/Avant Garde, ASCAP) 32 HEADLINES 24 NASTY 33 SWEET FREEDOM (THEME FROM RUNNING SCARED)
11 BREATHLESS (Hip Tnip, BMI/Midstar, BMI) CPP {Flyte Tyme, ASCAP) (Rodsongs, ASCAP/April, ASCAP/MGM-UA, ASCAP)
(Mtume, ASCAP) 43 HEY GOOD LOOKIN' 91 NOT TONIGHT CPP
9 BURNIN' LOVE (X-0-Skeletal, BMI/Warner-Tamerlane, BMI/Our (Junior, ASCAP/EMI, ASCAP) 5 SWEET LOVE
(Black Lion, ASCAP/Captain Z, ASCAP/Billy Osborne, Parents, BMI) NURSERY RHYME (01d Brompton Road, ASCAP/Jobete, ASCAP) CPP
ASCAP/Val-ie Joe, BMI) 35 HOLDING BACK THE YEARS (Beblica, ASCAP) 27 SWEETHEART
96 BYE BYE (April, ASCAP) CPP/ABP OH, PEOPLE (Warner's Thunder, ASCAP/WD, ASCAP/Real Deal,
(rvin Lee, BMI) 31 HOMEBOY (Broozertoones, BMI/Nonpareil, ASCAP) SESAC/Frederick, SESAC)
60 CAN'T STAND THE PAIN (Konglather, BMI/Motor, ASCAP/Cheyenne, ASCAP) 47 ON MY OWN TELL ME (HOW IT FEELS)
(Sir Gant, BMI/Stardust Lady, BMI) 92 HOW CAN WE BE WRONG (New Hidden Valley, ASCAP/Carole Bayer Sager, BMI) (Ackee, ASCAP)
58 CARME (Music Speciahists, BM1) 41 ONE LOVE TEMPORARY LOVE THING
(Jobete, ASCAP) CPP 88 HOW TO WIN YOUR LOVE (Zomba, ASCAP) (Forceful, BMI/Willesden, BMI}
1 CLOSER THAN CLOSE (Protoons, ASCAP) 38 ONE STEP CLOSER TO YOU 17 THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
{Sloopus, BMI1/Gold Honizon, BM!) CPP 74 1 WOULDN'T LIE (Music Corp. Of Amernica, BMI/Bayjun Beat, (Zomba, ASCAP)
65 COUNT YOUR BLESSING (Temp Co., BMI) BMI/Rashida, BMI/MCA, ASCAP) 73 TILL THE END OF TIME
(Nick-0-Val, ASCAP) 56 I'M HUNGRY FOR YOUR LOVE 89 OVER AND OVER (Keith Diamond, BMI/Willesden, BM1)
DANCING ON THE CEILING {Chriscraft, BMI/Supertronics, BMI) (MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP) WALK LIKE A MAN (FROM "A FINE MESS")
(Brockman, ASCAP) 77 IN THE HOUSE 69 PASSION FROM A WOMAN (Claridge, ASCAP)
DIAL MY NUMBER (Fools Prayer, BM1/Gordy Groove, BM1) (Gratitude Sky, ASCAP/Alexandra Kee, BMI) WALK THIS WAY
(April, ASCAP/Science Lab, ASCAP) CPP/ABP 71 IS IT A CRIME 67 PEE WEE'S DANCE (Daksel, BMI)
46 DISTANT LOVER (Silver Angel, ASCAP/Famous, ASCAP) CPP (Vintertainment, ASCAP) 93 WALL TO WALL FREAKS
(Jobete, ASCAP) CPP JUMP BACK (SET ME FREE} 45  POINT OF NO RETURN (Muscle Shoals, BMI/Jalew, BMI)
4 DO YOU GET ENOUGH LOVE {Beach House, ASCAP/Munich Madness, ASCAP) (Poolside, BMI) 57 WHAT ABOUT ME
(Assorted, BMI/Henry Sumay, BMI} LAND OF LA-LA 40 (POP POP POP POP) GOES MY MIND (Living Disc, BMI)

BLACK SINGLES

BY LABEL

A ranking of distributing labeis
by their number of titles
on the Hot Black chart.

LABEL NO. OF TITLES
ON CHART
MCA 11
EPIC (5) 10
Tabu (3)
Portrait (2)
CAPITOL (7) 9
Manhattan (2)
WARNER BROS, (2) 9
Paisley Park (3)
Geffen (2)
Qwest (2)
MOTOWN (3) 7
Gordy (3)
Tamla (1)
ATLANTIC (5) 6
Omni (1)
COLUMBIA (4) 6
Def Jam/Columbia (2)
ELEKTRA (3) 6
Solar (2)
Vintertaiment (1)
ARISTA (1) 5
Jive (4)
POLYGRAM 5
Mercury (3)
Atlanta Artists (1)
Polydor (1)
A&M 3
PROFILE 3
FANTASY 2
First String (1)
Reality (1)
ISLAND (1) 2
4th & B'Way/Checkpoint (1)
RCA (1) 2
Total Experience (1)
SUPERTRONICS
BR-ROMA 1
Rendezvous (1)
BECKET 1
Sutra (1)
CRITIQUE 1
Critique/Golden Boy (1)
JAM PACKED 1
JAY 1
KRISMA 1
MACOLA 1
MALACO 1
Muscle Shoals Sound (1)
MANHATTAN 1
P.LR. (1)
SELECT 1
SLEEPING BAG 1
TOMMY BOY 1

78 WHAT'CHA GONNA DO
(Alain, BMI/Figskibow, BMI/D.Frank, BMI)
15 WHO'S JOHNNY ("SHORT CIRCUIT" THEME)
(Petwolf. ASCAP/Chappell, ASCAP/Kikiko,
BMI/Unichappell, BMI) CPP
66 WISER AND WEAKER
(Black Eye, ASCAP/Manely. BMI/Mighty
Mattieson/BMI)
19 WITH YOU ALL THE WAY
(George Tobin, BMI)
YOU CAN'T COME UP HERE NO MORE
(Oversoul, BMI)
YOU DON'T HAVE TO CRY
(A La Mode, ASCAP/WB, ASCAP)
3 YOU SHOULD BE MINE (THE WOO WOO SONG)
(Nonpareil, ASCAP/Broozertoones, BMI) CPP
75 YOU'LL ROCK
(Def Jam, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three (MM {van Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPI Cimino WBM Warner Bros.
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Despite Rain, 10th-Anniversary Jamhoree Draws

BY EDWARD MORRIS

ST. CLAIRSVILLE, Ohic Officials
are still counting, but early esti-
mates are that between 65,000 and
70,000 country music fans attended
the 10th-anniversary edition of Jam-
boree In The Hills, held at Brush
Run Park here July 19-20. The count
includes both one-day-ticket and
two-day-ticket buyers.

The elements confounded orga-

nizers by causing two rain delays in
the otherwise bone-dry weekend.
Saturday’s segment was interrupt-
ed for an hour by a sudden thunder-
storm, and the Sunday show was set
back more than two hours by anoth-
er heavy shower. All the scheduled
acts, however, did go on both days.

Saturday’s roster of performers
included Lee Greenwood, Sawyer
Brown, Nicolette Larson, Mel Tillis,
the Bellamy Brothers, Gary Morris,

Reba McEntire, George Jones, Ron-
nie Milsap, Pamela Brown, Darryl
& Don Gatlin, Ron Brown, Cecilia
Lee, Charlene Gordon, Barb Arm-
brecht, Darnell Miller, Jimmy Phair,
Jay Kirk, and the Rajun Kajun
Band.

Appearing Sunday were the
Judds, the Other Brothers, the Girls
Next Door, Ray Stevens, Billy
“Crash” Craddock, the Nitty Gritty
Dirt Band, the Oak Ridge Boys, and

SHVILLE SCENE

by Gerry Wood

BECAUSE ARTIST/MANAGER relations are more
important than ever, with many major acts leaving one
manager for ancther in recent months, I wanted to
share some thoughts I wrote several years ago as the
introduction to the book “Successful Artist Manage-
ment,” written by Xavier M. Frascogna Jr. and H.
Lee Hetherington and published by Watson-Guptill
Publications (priced at $17.50 through Watson-Guptill,
P.O. Box 2014, Lakewood, N.J. 08701). It’s the best book
ever released on artist management—and I’'m not say-
ing that just because the publisher is a Billboard compa-
ny. A journalist quoting himself is not closely enough
kin to a physician healing himself to divert me from the
goal of offering these thoughts from the book:

During my years with ASCAP, when signing up song-
writers and publishers, [ was amazed at the number of
both who would sign contracts with other organizations
because they received a few dollars more in advance
money than what we offered, even though we were of-

A book that tackles artist
management pros & cons

fering a one-year contract, and they were offering a
three-year contract.

Likewise, I'm sure our counterparts at BMI and
SESAC also scratched their heads in disbelief when
writers they’d nurtured from the early, high-risk years
defected to ASCAP for a few more advance dollars.

To many creative types—those folks who like to decry
commerciality and the trappings of materialism—the
manager represents either an unnecessary, dollar-gul-
ping extravagance or a necessary dollar-gulping extrav-
agance. Neither is completely true, though the latter
category comes closer to reality.

One of my friends in this creative cosmos even went
so far as to write a song stating, “I'm not making my
music for money. I'm making my music for me.”

But the same artist became somewhat disjointed
when I told him essentially the same thing: Having ad-
vanced him several thousand dollars beyond what he
had recouped, I in effect told him that, for the present,
he wasn’t making his music for money, but was making
it for himself.

He grew furious. He turned red. He called me the
Devil. He stalked out of my office.

So much for my relations with artists.

Let’s try manager.

Somewhere, deep in the heart of Texas, a well-known
manager invited me up on stage to view the proceedings
at an open-air concert. I left the stage voluntarily after
he strong-armed a female friend of mine while she was
trying to do her best job as head of publicity for CBS
Records/Nashville.

Simply put, I don’t like bad artists or bad managers.

But, conversely, I like good artists and good manag-
ers. They make the best teams. Whether it's Jerry
Clower with Tandy Rice or Jimmy Buffett with Irv
Azoff (and previously, Don Light), an artist/manager
combo that’s working is one of the most beautiful and

profitable relationships in show business.

Each feeds off the other’s virtues, wallows in the oth-
er's weaknesses, and longs for the other’s vices. Cre-
ative and business intellects seldom merge in the same
brain. When they do, it’s sometimes more dangerous
than advantageous.

“I handle all my business affairs myself,” boasts one
artist, not knowing that the time and effort he spends in
dealing with business matters, if concentrated on his
proven creative output, would return dividends ten
times that amount.

I treat that artist with the same degree of disrespect
that I show any manager who asserts, “I’'m learning to
play the guitar so I can relate to my clients.”

The complexities of both the music side and the busi-
ness side of the music business are staggering. While
some artist shifts some of his energies to tangle with
contracts, guarantees or advances, some upstart Elvis
with mucho talent and a good manager will steal his
thunder, top billing, and ticket to the heart of America in
a minute.

While some manager learns G,D, and E perfunctorily
on the guitar, some ace talent-broker will have his cli-
ents in a second.

Let’s let creators create and managers manage ...
The artist/manager relationship can be the most frus-
trating, or the most endearing and valuable relationship
for both.

SIGNINGS: Billy “Crash” Craddock and his band,
Dreamlovers, to Top Billing Inc. for exclusive represen-
tation in all fields . . . Roger Martin to Premier One Re-
cords ... RCA artist Pake McEntire to Bobby Roberts
Entertainment Corp. for worldwide representation . ..
RCA’s Keith Whitley to McFadden Artists Corp.

An unadvertised delight at the recent Jamboree In
The Hills festival, reports our Scene Spy, was Matthew
Morris’ vigorous and earnest rendition of “Your Mama
Don’t Dance.” Oblivious to format, the 7-year-old son of
Gary Morris grabbed the mike away from dad long
enough to wow the sun-baked and rain-drenched coun-
try music zealots.

The elder Morris says his upcoming Warner Bros. al-
bum will be an all-acoustic effort and will include ver-
sions of such standards as “Honeycomb” (his current
single), “I'm So Lonesome [ Could Cry,” “Today I Start-
ed Lovin’ You Again,” “Lovesick Blues,” and “I Ain't
Got Nothin’ But The Blues.”

SCENE’S QUOTE OF THE WEEK: From Charlie
Monk’s “Soap Opry” newsletter comes this observation
by Michael Puryear: “Just when you thought you were
winning the rat race—along come faster rats.”

the Breeze.

For the first time, the event was
videotaped for home video release.
J. Ross Felton, general manager
and producer of the show, estimates
that 10 to 12 of the major acts will
consent to be included in the fin-
ished edition of the 75-minute video.
Each act included, he says, will be
paid a royalty and will have approv-
al rights of its segment on the tape.

The project is being produced by
M.R.S. Enterprises of Beverly Hills,
Calif., with Mickey Shapiro serving
as executive producer and Joshua
White as director. Nashville’s John-
ny Rosen recorded and will mix the
24-track audio for the tape.

Partly because of the videotap-
ing, access to the stage area was
more tightly controlled this year
than ever before. Except for pho-
tographers, media representatives
were kept at a distance from all acts
except those who agreed to do press
conferences.

Backstage security was, as in the
past, handled by the Criswell Secu-
rity Agency of Wheeling, W.Va.
Agency head Dan Criswell says he
had a total of 153 guards on duty
during the weekend behind the
stage and at the ticket gates.

Belmont, Ohio, County Sheriff
Tom McCort was in charge of site
security, relying on more than 132
officers, including 30 on horseback,
for crowd control. A spokesman

says that 28 arrests were made dur-
ing the festival, most on drunk-and-
disorderly and resisting-arrest
charges. Officers from 14 counties,
townships, and towns in Ohio and
West Virginia made up the security
team.

In spite of the rain, temperatures
reached 90 degrees or more on both
days. Irene Louda, coordinator of
medical facilities for the Jamboree,
says heat exhaustion and “aleohol-
related injuries’”’ were the most
common complaints treated by her
volunteer staff of 250. In all, Louda
reports, there were 15 doctors on
duty at the site—five during the
busiest times of the day and at least
one at all other times. Kathy Oliver,
promotion director for the event,
says that there were no serious inju-
ries.

Felton says the Jamboree was not
immune to the insurance erisis hit-
ting much of the entertainment in-
dustry. “We went through 20 or 25
agencies before we got a carrier,”
he says. He adds that the final rate
was quadruple last year’s fee; he es-
timates that the total talent bill for
the concert was $275,000.

Kroger, Mack Trucks, Pinkerton
Tobacco, Rax Restaurants, the
Stroh Brewery Co., and Truckstops
Of America were the main sponsors
of Jamboree In The Hills. The entire
show was broadcast live on WWVA-
AM Wheeling.

NASHVILLE Seven major coun-
try music executives and perform-
ers will serve as panelists at the
Univ. of North Alabama Songwrit-
ers Workshop, to be held Aug. 8 in
Florence.

Scheduled to speak are song-
writer, singer, and actor Kris
Kristofferson; Merlin Littlefield,
ASCAP’s associate director of the
Southeastern region; Roger So-
vine, BMI's vice president of

Songwriters’ Panel Set

Nashville operations; Bob Kirsch,
Nashville division manager for the
Welk Music Group; J.L. Wallace,
songwriter and co-producer of the
Forester Sisters; Kevin Lamb,
vice president and general manag-
er of Maypop Music; and Donnie
Fritts, musician.

The fee for the workshop is $35.
Additional information is available
at 205-766-4100, ext. 289.
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RADIO MOST ADDED

NEW TOTAL
129 REPORTERS ADDS ON
E.T.CONLEY/A.POINTER TOO MANY TIMES rca 52 52
EXILE IT'LLBEME epc 42 86
CRYSTAL GAYLE CRY wARNER BROS 35 102
MICKEY GILLEY DOO-WAH DAYS epic 30 59

SWEETHEARTS OF THE RODEO SINCE | FOUND YOU coLumsia 23 66

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036,

RETAIL BREAKOUTS NUMBER
44 REPORTERS REPORTING
GIRLS NEXT DOOR  SLOW BOAT TO CHINA  wtm 7
REBA MCENTIRE LITTLE ROCK wca 7
NITTY GRITTY DIRT BAND STAND A LITTLE RAIN  WARNER BROS 7
RONNIE MILSAP INLOVE rca 5
TANYA TUCKER JUST ANOTHER LOVE ~ capiroL 4

-©Copy.right 1986 by Billboard Publications, Inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
publisher.
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47 Songs Honored At Awards Presentation

" BMI “Million-air’ Publishers, Writers Feted

NASHVILLE BMI honored writers
and publishers of 47 million- or multi-
million-play songs at a brunch here
July 22, Frances Preston, BMI presi-
dent, and Roger Sovine, vice presi-
dent of the society’s Nashville opera-
tions, presented the awards. The
event was the first of three such af-
fairs BMI will host to honor 70 of its
most-played songs.

Several country songs were given
awards, including “Help Me Make It
Through The Night,” “Sunday Mor-
nin’ Comin’ Down,” ‘“Southern
Nights,” “Big Bad John,” “Could I
Have This Dance,” “I Wouldn’t Have
Missed It For The World,”” and
“What's Forever For.”

The top publishers honored were
Unichappell Music, with seven
awards; CBS Songs, six; Screen
Gems-EMI, six; Maclen, five;
Warner-Tamerlane, three; and Duch-
ess, three.

Including the songs cited this year,
BMI now has 711 “Million-Air” tunes
in its repertoire.

The award-winning songs, BMI
writers, and BMI publishers are:

4 Million Plays
“Never My Love,” Donald Addrisi
and Richard Addrisi, Warner-Tamer-
lane.

3 Million Plays
“Help Me Make It Through The
Night,” Kris Kristofferson, Combine;
and ‘““You’ve Lost That Lovin’
Feelin’,” Barry Mann, Phil Spector,
Cynthia Weil, Screen Gems-EMI.

2 Million Plays

““And I Love Her,” John Lennon
(PRS), Paul McCartney (PRS), CBS
Unart/Maclen; “Eleanor Rigby,”
John Lennon, Paul McCartney,
Maclen; “Fire And Rain,” James Tay-
lor, Blackwood/Country Road;
“Games People Play,” Joe South,
Lowery; “Here You Come Again,”
Barry Mann, Cynthia Weil, Screen-
Gems/Summerhill; “Long And Wind-
ing Road,” John Lennon, Paul
McCartney, Maclen.

Also, “Memories Are Made Of
This,” Richard Dehr, Terry Gilkyson,
Frank Miller, Blackwood; “Rhythm
Of The Rain,” John Gummoe,
Warner-Tamerlane; “Singing The
Blues,” Melvin Endsley, Acuff-Rose-
Opryland; “Southern Nights,” Allen
Toussaint, Marsaint/ Warner-Tamer-

lane; “Stand By Me,” Ben E. King,
Jerry Leiber, Mike Stoller, ADT/
Trio/ Unichappell; “Summer Breeze,”
Dash Crofts, Jimmy Seals, Dawn-
breaker/Duchess; and “Suspicious
Minds,” Mark James, Screen Gems-
EML

1 Million Plays

“Angel In Your Arms,” Clayton Ivey,
Terry Woodford, Song Tailors; “Be-
lieve It Or Not,” Stephen Geyser,
Mike Post, Blackwood/Darjen/Ste-
phen Cannell; “Big Bad John,” Jim-
my Dean, Acuff-Rose-Opryland;
“California Girls,” Brian Wilson, Ir-
ving; “Could I Have This Dance,”
Bob House, Tree; “Day Tripper,”
John Lennon, Paul McCartney,
Maclen; “Daytime Friends,” Ben Pe-
ters, Ben Peters; “Down Under,” Col-
lin Hay (APRA), Ron Strykert
(APRA), Blackwood; “Every Woman
In The World,” Dominic Bugatti
(PRS), Frank Musker (PRS), Uni-
chappell; “Hallelujah, I Love Her
So,” Ray Charles, Unichappell.

And, “Hello Mary Lou, Goodbye
Heart,” Cayet Mangiaracina, Gene
Pitney, Champion/Unichappell; “I
Can’t Go For That (No Can Do),”
Sara Allen, Daryl Hall, John Oates,
Fust Buzza/Hot Cha/Unichappell; “I
Wouldn’'t Have Missed It For The
World,” Rhonda Fleming, Dennis
Morgan, Hall-Clement; “The In

Crowd,” Billy Page, Elvis Presley/
Unichappell; “In The Ghetto,” Mac
Davis, Elvis Presley/Screen Gems-
EMI; “Johnny B. Goode,” Chuck Ber-
ry, ARC; “Kiss On My List,” Janna
Allen, Daryl Hall, Fust Buzza/Hot
Cha/Unichappell.

And, “Lady Madonna,” John Len-
non, Paul McCartney, Maclen; “One
Note Samba,” Antonio Carlos Jobim,
Newton Mendonca (SBAT), Duchess;
“Over And Over,” Bert Kaempfert
(GEMA), Herbert Rehbein (GEMA),
Carl Sigman, Screen Gems-EMI;
“Peg,” Walter Becker, Donald Fa-
gen, Duchess; “Peggy Sue,” J.I. Alli-
son, Norman Petty, Wren; “Right
Back Where We Started From,” Vin-
cent Edward (PRS), Pierre Tubbs
(PRS), ATV; “Round And Round,”
Joe Shapiro, Lou Stallman, Pine-
lawn/Tideland; “(You’re My) Soul
And Inspiration,” Barry Mann, Cyn-
thia Weil, Screen Gems-EMI.

Also, “Sunday Mornin’ Comin’
Down,” Kris Kristofferson, Combine;
“Up Where We Belong,” Will Jen-
nings, Ensign; “We Don’t Talk Any-
more,” Alan Tarney (PRS), ATV;
“What's Forever For,” Rafe Van
Hoy, Tree; “While You See A
Chance,” Will Jennings, Steve Win-
wood (PRS), Blue Sky Rider/Irving/
Island; and “You Only Live Twice,”

John Barry, Leslie Bricusse, CBS |

Unart.

Museum Mongering. Hank Williams Jr., third from left, welcomes June Carter
Cash, Waylon Jennings, and Johnny Cash to his recently opened museum on

Nashville's Music Row.

Indie Distributor Offers Product To Mom-And-Pops

DixiRaks Launches Mail-Order Gampaign

NASHVILLE DixiRaks Records &
Tapes, a year-old distributor of inde-
pendent country records here, has
launched a mail campaign to let ra-
dio stations know that indie product
is quickly available to the mom-and-
pop record stores in their areas.

The company is inserting fliers in
selected singles mailed to 1,500
country stations that describe its
services and offer to sell records di-
rectly to individuals where there are
no local stores.

DixiRaks is owned by Noel Gib-
son and is a division of Music Craft-
shop. It buys and sells strictly on a
cash basis and accepts no returns

from its accounts except for dam-
aged product.

Brenda Madden, company admin-
istrator, says its label clients in-
clude Bermuda Dunes, Benchmark,
AMI, Door Knob, First Generation,
Sun/Plantation, Step One, and the
Nationwide Sound Line, among oth-
ers.

In its first attempt to sell to small
accounts, the company sent its 35
page catalog of offerings to 2,000
mom-and-pop stores in 13 states.
Madden says there were fewer or-
ders than he expected, which led to
the current radio push. DixiRaks is
also selling some records to ac-

counts in Western Europe, mostly
on the referral of other distributors,
and Madden says it will soon be
sending updated copies of its origi-
nal catalog to stores there.
DixiRaks pays cash to the labels
it buys from and sells its singles to
record stores and individuals for
$1.10 each. The wholesale prices on
its albums range from $2.99 to
$13.98. Accounts either send pay-
ment with their orders or pay
C.0.D. DixiRaks ships by UPS.
Madden estimates that the com-
pany’s weekly gross sales average
$2,000. EDWARD MORRIS

NOTICE OF PUBLIC SALE OF COPYRIGHT INTEREST
IN COMPOSITION OF “TEQUILA”

First American National Bank of Nashville, holder of a fiest prior security interest in a 60% publisher's
share of the copyright known as *‘Tequila”, registration no. 508560, pursuant to various security agree-
ments and copyright mortgages, and including all right, title, and interest of Four Star Music Co., Inc..
owner of the writer’s portion of the royalties earned by said composition, does hereby give notice that it
will sell said "'Tequila" in foreclosure of its security interests therein on or after August 13, 1986. The
various capyright registrations affected by this sale are:

TEQUILA (instrumental) by Chuck Rio. Unpub-
lished Reg. No. EU 508560 granted January 23,
1958;

TEQUILA (nstrumental) by Chuck Rio. Pub-
lished on February 26, 1958. Reg. No. Ep
116785 issued March 3, 1958;

TEQUILA SONG by Chuck Rio and Benjamin Francis Van Norman, Jr. Published Feb-
ruary 26, 1958. Reg. No. EP 120368 issued June 18, 1958.

All persons desiring to acquire said copyright interests shall meet the following requirements: (1) sealed
bids shall be submitted to First American National Bank of Nashville, ¢/o John H. Bailey, IIl. 2700 First
American Center, Nashville, Tennessee, 37238, not later than August 12, 1986, (2) all bids shall be sub-
mitted on an "all cash’’ sale basis with the sale to be closed not later than August 31, 1986; (3) First
American National Bank of Nashville reserves the right to submt a sealed bid in accordance with the
terms of this Notice; (4) if any bidder is unable to close the sale in accordance with the terms of this
Notice, the next highest bid may be accepted in the discration of First American Nationat Bank of Nash-
ville; (5) First American National Bank of Nashville reservas the nght to reject any and all bids submitted
and to re-advertise the forclosure; (6) any bids not submitted in accordance with the requirements of this
Notice will be rejected.

The copyright interests to be sold shall be conveyed without warranty of any kind by First American
National Bank of Nashville. First American National Bank of Nashville believes, after due inquiry of public
records, that the title to the copyrights herein described is as follows:

(1) writer's interest owned by Four Star Music
Co., Inc., and/or JAT Music, Inc. (composer
may claim fifteen (15%) interest in writer's
share) is subject o first and prior security inter-
est held by First American National Bank of
Nashville to secure indebtedness to First Ameri-
can Naticnal Bank of Nashville;

(3) forty (40%) percent publisher’s share owned by Modern Music, Inc.
and not subject to security interest of First American National Bank
of Nashville (this interest not 10 be affected by proposed sale).

(2) sixty (60%) percent publisher's share of
copyright owned by JAT Music, Inc. is subject to
first and prior security interest held by First
American National Bank of Nashville to secure
indeptedness to First American National Bank
of Nashville;

The cooyrights are subject to renewal during calendar year 1986. As noted above, the original registra-
tions occurred in 1958,

This 10th day of July, 1986. FIRST AMERICAN NATIONAL BANK OF NASHVILLE
BY: John H. Bailey, lll, Attorney for First American National Bank of Nashville
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