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Goncert Slump In 0il States
Hits Country Acts Hardest

BY EDWARD MORRIS

NASHVILLE High unemployment
is severely damaging the concert
business in Texas, Louisiana, and
Oklahoma, three states suffering
the economic consequences of fall-
ing oil prices. Country music shows
are particularly hard hit by the
slump.

“We're not in a recession, we're in
a depression,” says New Orleans
promoter Barry Mendelson. Louisi-

Radio Station
Price Tags Gould
Hit $100 Million

BY DENIS McNAMARA
NEW YORK The cost of buying a
radio station in a top U.S. market
will break the $100 million barrier in
the next few years, according to an
executive who played a key role in
the record-breaking $45 million sale
of Los Angeles album rocker KROQ
(Billboard, April 26).

In fact, many major broadcast an-
alysts around the country believe
several facilities in the nation’s top
two markets, Los Angeles and New
York, could sell today for as much
as $70 million. (For details about
trends in station pricing, see the Fi-
nancial section, page 77.)

“Radio profits are at an all-time
high. For every seller, there is a
buyer,” says Mel Karmazin, presi-
dent of Infinity Broadcasting
Corp.’s radio division, which last
month purchased KROQ from Man-
deville Broadcasting.

Cecil Richards, president and
owner of Cecil L. Richards Inc., a
(Continued on page 90)

ana now has the highest unemploy-
ment in the nation, and the rate re-
portedly has reached 15% in the
New Orleans metropolitan area.

Mendelson, like several other pro-
molers, is reacting to the problem
by cutting back on the number of
concerts, using smaller venues, and
concentrating on markets not de-
pendent on an oil economy.

Ben Farrell, associate promoter
for Nashville-based Varnell Enter-
prises, estimates that his business
in the three-state region is down by
15% to 20% overall, and by 40% in
some markets.

Farrell, who says he deals exclu-
sively with country acts, lists Tyler,
Texas, Lafayette, La., and Tulsa as
the strongest markets in the region.
But he says business is off signifi-

(Continued on page 85)

National Video Goes For Popingo

Franchisor Lands ‘Major Competitor’

This story prepared by Earl Paige
in Los Angeles and Geoff Mayfield
in New York.

NEW YORK The big get bigger in
video franchising as National Video,
which has more than 670 stores, ac-
quires the 191-unit Popingo Video
franchise system.

Byron Boothe, president of Wichi-
ta-based Popingo, says the transac-
tion, which follows six months of ne-
gotiations, was a ‘“‘stock deal” rath-
er than a cash buy-out. Neither
Boothe nor National Video presi-
dent Ron Berger would divulge the
value of the stock.

Berger claims that National and
Popingo sold more franchises in the
last two years than all other video
franchisors combined. “With this
acquisition, we took out the only

ADVERTISEMENTS

BRUCE HORNSBY
AND THE RANGE

the way it is

BRUCE HORNSBY AND THE RANGE “THE WAY (T 1S”
NFLI-8058. As candid as a snapshot, as personal as a memory,
as real as today. The first single “EVERY LITTLE KISS”
PB-14361, and 3 songs produced by Huey Lewis. “THE WAY IT
I1S,” music with a strong integrity. RCA RECORDS.

HEART JUST KEEPS GETTING HOTTER! With NOT
ALL becoming the fourth hit single from the multi-platinum, Top
10 album that aiso includes WHAT ABOUT LOVE, NEVER and
THESE DREAMS, HEART continues to dominate the charts at
radio and fty across the counter at retail. And now HEART is

major competitor we had and at the
same time doubled our market
share.”

He says the two companies
ranked first and second in terms of
market share in many regions, in-

cluding “at least half of the top 50
markets.”

Berger claims that the average
National Video store grosses
$180,000 annually. The company has

(Continued on page 91)

Warner Bros.’ Ayeroff Lauds Clips
Videos Termed Effective

BY SAM SUTHERLAND

LOS ANGELES Criticism of pro-
motional videoclips has more to do
with ineffective usage than with the
medium itself, according to a top
Warner Bros. Records executive.
Jeff Ayeroff, the label’s creative
marketing chief, says the retreat by

(i _{3{\
HIN' AT

hitting the road on a major summer tour that’s going to have their
fans even more fired up. ON CAPITOL.

some labels and managers from clip
production is a step backward for
artist development (Billboard, April
19).

‘If you want to go through and
do a mea culpa about how badly
we've handled videos as a creative
entity, how insensitive we’ve been
to our artists, and how we’ve deliv-
ered so much crap that we don’t like
how it looks, that’s one thing,” says
Ayeroft.

“But to say that video doesn’t
work for us is foolish, because it can
and does.”

Responding to assertions that

(Continued on page 91)

Set National
GD Distributor

BY BILL HOLLAND

WASHINGTON Schwartz Bros.,
one of the few remaining major in-
dependent record distributors, will
open a nationwide Compact Disc
distribution center out of its head-
quarters in Lanham, Md.

Jerry Jacobs, Schwartz Bros.’
vice president of sales, says that the
company has already ‘‘opened ac-
counts with the majors,” and ex-
pects to be ready for business with-

(Continued on page 91)

Album #826-886-1
Single #884-695-7

www americanradiohietorv com

7 1386 POLYGRAM RECCRDS INC |

AJI roads lead to HEARTBREAK HIGHWAY — a driving
album of racy love songs and stalled affairs, featuring the
single “Souvenir”. Hit the dusty trail with RUBBER
RODEO’s latest, on Mercury Records and cassettes.

Produced and Engineered by Ken Scott for Komos Productions.
Management: Don Rose for Fat Artists
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BY TONY SEIDEMAN

NEW YORK The company that
gave us L'Eggs is stepping into the
home video business.

Hanes Direct Sales Delivery,
known for its L’Eggs pantyhose,
has entered a longterm deal
through which the company be-
comes the exclusive distributor of
Kartes Video for all non-video out-
lets in the U.S.
~ Hanes racks merchandise to more
than 90,000 outlets. “Based on vol-
ume, size, and areas of specializa-

tion, our best estimate is that there
are 30,000-35,000 stores that might
be viable,” says Harry Steck, Hanes
DSD vice president of sales and
marketing for multibrand products.

The deal includes the complete
Kartes catalog of 400 titles. Among
these titles are many classic movies
from the MCA and Paramount col-
lections, a selection of how-to and
exercise tapes, and children’s prod-
uet. Virtually all of the titles will be
priced under $20.

Product will be shipping into re-
tail outlets in June, says Jim

R

Kartes, president of Kartes Video.
About 1,000 outlets will be serviced
in Minneapolis-St. Paul, Seattle, Ta-
coma, Los Angeles, and Portland,
Ore.

Steck says Hanes is looking to
stock video ‘“wherever you have a
lot of feet and a reasonable amount
of VCR ownership.”” There is a
great deal of uncertainty about
what sort of outlets work best, he
admits. “The conventional methods
of looking at store location, the way
you might do when you’re distribut-

(Continued on page 90)

Industry Campaign. Qwest Records president Quincy Jones takes the podium during the recent 11th annual T.J. Martell
Dinner in New York to benefit leukemia and cancer research. The event, which honored Jones, raised $3.7 million. Also
pictured are, from left, Peggy Lipton, actress and wife of Jones, CBS/Records Group president Walter Yetnikoff, Warner
Communications chairman Steve Ross, T.J. Martell Foundation's president Tony Martell and chairman Floyd Glinert.

' RCA/Ariola Restructures Operations

BY IRV LICHTMAN

NEW YORK A newly structured
“profit center” approach has been
set in motion for RCA/Ariola Rec-
ords’ global recording setup.

In the restructuring, RCA/Ariola
has created three new operating
units, with an office of the president
for each. This gives the company a
total of five presidents who report
to Elliot Goldman, president and
CEO.

Two of the new presidents, whose
pending RCA/Ariola affiliations
have been reported over the past
month, are Bob Buziak, president of
RCA Records-U.S., and Sal Licata,
president of RCA/A&M/Arista
Sales & Distribution.

One of Buziak’s first assignments
is to create a new national and re-
gional sales force answering solely
to RCA logo product.

A third new presidentiai slot yet
to be filled is that of RCA/Ariola
Records-International, now to in-
clude the Canadian market.

Retained are two previous presi-

dencies: that of Arista, held by Clive

Davis, and that of the Red Seal divi-
sion for classical and cast album

product. The latter position has
been left vacant with the departure
of Bob Summer to operate CBS Rec-
ords International (Billboard, May
3). In addition, Tom Shepard, vice
president of Red Seal, is leaving his

post this week to join MCA Records

in New York.

The restructuring sees the depar-
ture from the label of two key exec-
utives: Jose Menendez, for the past
three years executive vice president
of operations, and John Ford, vice
president of U.S.-Canada since 1984.

Menendez will return to RCA

(Continued on page 85)

NEW YORK If General Electric
plans to spin off RCA/Ariola Rec-
ords after its acquisition of RCA
Corp. is official, it's news to Elliot
Goldman, president and CEO of
RCA/Ariola Records.

Goldman says that, in various
discussions he has had with GE
executives since he joined RCA/
Ariola last December, he has got-
ten ‘“no indication that they have
any plans but to continue the label
as a division of the company.”

GE, since its first press briefing
on its merger plans last year, has
deemed it “premature” to make a

‘No Indication Of Any Plans’

Goldman Discounts RCA Sale Talk

specific reply to queries about its
plans for the label operations.

Goldman says he doubts GE
would sell the label in order to
raise cash for GE’s stake in ac-
quiring RCA Corp., since the la-
bel’s value pales in comparison to
the billions of dollars involved in
the transaction.

Goldman says the label’s bot-
tom line is now “okay, but, clearly,
it should be better—and it will
be.”

GE'’s acquisition of RCA Corp.
is expected to be completed by the
third quarter of this year.

BILLBOARD MAY 10, 1986
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April Brings Gertifications Shower
Mellencamp Leads Way With Two

BY PAUL GREIN

LOS ANGELES Nine acts—includ-
ing such breaking attractions as the
Bangles, the Outfield, and Miami
Sound Machine—notched their first
gold albums in April. This repre-
sents the bulk of the 14 albums that
were certified gold in the month by
the Recording Industry Assn. of
America (RIAA).

Not all nine acts were newcom-
ers, however. The nine include Rob-
ert Palmer, whose current release,
“Riptide,” is his first gold album in
a career dating to 1975, and the
Everly Brothers, who finally landed
their first gold album with “The
Very Best Of The Everly Brothers,”
which was originally released on
Warner Bros. in 1964.

April’s tally of 14 gold albums
brings the year-to-date total to 46,
up from 42 by this point last year.
But the platinum total is down. The
RIAA certified 2l platinum albums
in the first four months of this year,
compared to 28 in the same period
last year.

And only one of April's platinum
albums is a current release: Ozzy
Osbourne’s ‘““The Ultimate Sin,
which went gold and platinum si-
multaneously on April 14. The oth-
ers are all catalog titles, including
two albums that were first released
seven years ago: Blackfoot’s
“Strikes” and Disneyland/Vista's
“Children’s Favorites, Vol. 1.”

April was a good month for coun-
try certifications. Ronnie Milsap’s
1980 release, ‘“Greatest Hits,”’
topped the two-million-unit mark,
and two other catalog titles topped
the million-unit level: Hank Wil-
liams Jr.’s “The Pressure Is On,”
released in 1981, and the Judds’
“Why Not Me,” from 1984. Another
Williams catalog album, 1982’s
“High Notes,” was certified gold.

John Cougar Mellencamp’s cur-
rent album, “Scarecrow,” topped
the three-million-unit mark in April,
as did “American Fool,” the 1982 al-
bum that made him a star. Barbra
Streisand’s “The Broadway Album”
also topped the three-million-unit
mark, officially making it her big-
gest hit since 1980’s “Guilty,” which
was certified for sales of four mil-
lion units. And Motley Crue earned
its second straight double-platinum
album with “Theater Of Pain.” It
follows “Shout At The Devil,” re-
leased in 1983.

Other catalog titles to earn gold
certification in April include Little

Feat’s 1974 album, “Feats Don’t
Fail Me Now"’; Dire Straits’ 1982 re-
lease, ‘“Love Over Gold’’; and
Whitesnake’s 1984 album, “Slide It
In.” And one other album was certi-
fied platinum: Ozzy Osbourne’s
1983 release, “Bark At The Moon.”

Here’s the complete list of April

Nine acts notch
gold albums

certifications.
Multiplatinum Albums

John Cougar Mellencamp’s
“American Fool,” Riva/PolyGram,
three million.

John Cougar Mellencamp’s
“Scarecrow,”’” Riva/PolyGram,
three million.

Barbra Streisand’s “The Broad-
way Album,” Columbia, three mil-

lion.

Ronnie Milsap’s ‘“Greatest
Hits,” RCA, two million.

Motley Crue’s ‘‘Theater Of
Pain,” Elektra, two million.

Platinum Albums

Ozzy Osbourne’s “Bark At The
Moon,” CBS Associated, his fourth.

Ozzy Osbourne’s ‘“The Ultimate
Sin,” CBS Associated, his third.

Hank Williams Jr.’s “The Pres-
sure Is On,” Warner/Curb, his sec-
ond.

Blackfoot’s “Strikes,” Atco, their
first.

The Judds’ “Why Not Me,” RCA,
their first.

Various Artists, “Childrens’ Fa-
vorites, Vol. 1,” Disneyland/Vista.

Gold Albums

Hank Williams Jr.’s ‘“High
Notes,” Warner/Curb, his 10th.

Dire Straits’ “Love Over Gold,”

(Continued on page 91)

Strong First Quarter
WCI Music Eamings Rise Again

NEW YORK The recorded music di-
vision of Warner Communications
Inc. (WCI) continued its strong per-
formance by posting $31.4 million in
operating income during the first
quarter of 1986.

The figure is a new division high
for the periad, outstripping the first
quarter high-water mark of $30.2 mil-
lion set last year.

Revenues for the division also rose,
to $236.1 million from last year’s $225
million.

Overall, WCI reported first quar-
ter net income of $30.5 million, a 42%
gain over earnings of $21.5 million in
the first quarter of 1985, and earn-
ings per share of 44 cents, compared

to 31 cents per share last year. Reve-
nues increased to $688.6 million from
$562.9 million in the preceeding year.

WCI’s eable and broadcasting divi-
sion reported earnings of $3.5 million
in the quarter, compared to a loss of
$4.4 million last year. During the
quarter, WCI completed its purchase
of American Express’ 50% interest in
Warner Amex for $450 million.

The company’s filmed entertain-
ment division also reported record op-
erating income of $45.1 million, up
from $40.6 million in the first quarter
of 1985. The publishing division had
first quarter earnings of $3.4 million,
up from $3.3 million. FRED GOODMAN

MCA Income Jumps

NEW YORK MCA Records report-
ed a rise in operating income despite
a drop in revenues for the first
quarter ended March 31.

The division posted operating in-
come of $4.5 million, up from just
under $4 million in the same quarter
of 1985, based on revenues of $59
million. Revenues in last year’s com-
parable quarter were $63 million.

Overall, MCA Inc. achieved the
highest first quarter revenues in its
history, although net and operating
income did not equal that feat. Net

income was $30.9 million or 41 cents
per share, compared to $18.4 million
or 25 cents per share in 1985. Reve-
nues were $514 million, compared to
$431.6 million in the preceding year.

The filmed entertainment division
significantly improved its operating
income, based on record revenues.
Operating income nearly doubled,
rising to $37 million from $19.1 mil-
lion in the first quarter of 1985. Rev-
enues were $331.3, up from $258
million.

NEW YORK Allen Davis is gone
as president of CBS Records Inter-
national, but his achievements are
not forgotten.

That's the gist of an internal
memo distributed Wednesday (30)
to CBS Records/Group staffers
from Walter Yetnikoff, the unit’s
president. Davis, president of CBS
Records International for the past
seven years, has taken early retire-
ment, although he retains a consul-
tancy with the division. He’s been
replaced by Bob Summer (Bill-

Fond Farewell For CRI President
Yetnikoff Praises Departing Allen Davis

board, May 3).

Noting that “Allen sometimes
objects to personal praise,” Yetni-
koff writes that he nonetheless
wanted to “take this opportunity to
emphasize just how important his
contribution has been to CRI and
CBS as a whole.”

Yetnikoff says Davis’ achieve-
ments in maintaining his division’s
position as “the number one inter-
national record company’’ came ‘““in
the face of serious foreign ex-
change imbalances, political insta-

bility, and piracy problems in some
territories that have reached crisis
proportions. Through it all, [the di-
vision] has been consistently—and
highly—profitable.”

Yetnikoff's memo notes that
CBS Records has a company in ev-
ery major country in the free
world, for a total of 55 subsidiar-
ies, and is the market share leader
in 20 countries on five continents
for the third year in a row.

IRV LICHTMAN

o Fac e

Addicted To Gold. Island Records founder Chris Blackwell, left, presents
Robert Palmer with a gold disk for his latest album, “Riptide,"” at a reception in
Los Angeles. Also pictured is David Harper of T.H.S. Management Ltd.

Executive ’Turntable

RECORD COMPANIES. RCA/Ariola makes the following appointments in New
York: Robert Buziak as president of RCA Records, U.S.,; Sal Licata, presi-
dent of the newly created RCA/A&M/Arista Sales & Distribution Co.; and
Thomas Mclntyre, vice president and chief financial officer. Buziak was pres-
ident of his own managment firm. Licata was executive vice president and
general manager of Arista Records. McIntyre was with the RCA Corp., where
he served as staff vice president of operations analysis for consumer products
and entertainment businesses. (See story, page 3.)

Bob Jamieson is named executive vice president of marketing and sales for
PolyGram Records in New York. He joins from CBS Records, where he served
as vice president of marketing and sales for Europe at CBS International.

» B

LICATA

BUZIAK MCINTYRE

GOULD

Manhattan Records in New York appoints Rich Tamburro East Coast
national promotion director. He previously served as a local promotion di-
rector for EMI America.

Atlantic Records in New York appoints four regional pop promotion di-
rectors: Bob Clark, Midwest; Mark Gorlick, West Coast; Kim Stephens,
South; and Bruce Tenenbaum, Northeast. All were local promotion repre-
sentatives. Also, Paula Tuggey is named to the newly created post of West
Coast promotion coordinator.

Irma Salinas is appointed internationl publicity manager for Warner
Bros. Records in Burbank. She was international publicity coordinator for
the label.

Geffen Records in Burbank also restructures its promotion division, nam-
ing the following field promotion representatives: Al Perry, Boston; Jann
Zlotking, Baltimore/Washington; Peter Napoliello, New York; George
Cappellini, Atlanta; Barry Griffin, Nashville; Howard Lesnick, Detroit;
Marvin Gleicher, Chicago; Jeff Ifland, Kansas City/St. Louis; Mark Nie-
derhauser, Dallas; Bob Margolis, Denver; Arthur Promoff, Los Angeles;
David Newmark, San Francisco; and Michael Stein, Seattle.

CBS/Records Group names Paul Vitale vice president and controller in
New York. He will continue as chief financial officer of CBS Music Video
Enterprises. Susan Langley is appointed director of employee relations and
communications.

MCA Records in Universal City names Pat Martine Western regional
promotion manager. He was head of an independent AOR promotion com-
pany.

Debra Kara is promoted to manager of a&r administation at EMI Ameri-
ca Records in Los Angeles. She has served in various capacities, including
assistant to the president.

Harmony House Records & Tapes in Troy, Mich., elevates Gerry Adams
to executive vice president. He was the chain’s general manager.

Fastfire Records names Al Gurewitz director of retail promotion in New
York. He was previously with Epic/Portrait/CBS Associated Labels.

PUBLISHING. Composer and conductor Morton Gould is the new president of
the American Society of Composers, Authors & Publishers (ASCAP), based
in New York. He succeeds Hal David, who will continue to serve on the

performing rights group’s board of directors.
Richard Candilora is elected vice president and assistant treasurer of
SESAC in Nashville. He has been with the licensing organization since
(Continued on page 84)
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From within Philip Bailey
comes the searing soul and
stylish rock of “Inside Out’
This is the sound of =
Philip’s most powerful -
collection of songs yet—
with a superstar lineup -
including Nile Rodgers - :
of David Bowie/Duran .
Duran fame. _
This is the sound that E
made “Easy Lover” a No. 1 . )
hit and Grammy- EE= -
nominated million seller.
“Inside Out” The sound .
that's turning the music ==
world upside down!

it Y
Ilﬁ?' l'm | Ll

|
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Philip Bailey.“Inside Out”’- .czco |
The new album produced
= by Nile Rodgers.
= Includes the new hit
& single and video,
. “State 0f The Heart”".:.css
& On Columbia Records,
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Suit Filed In Tennessee

Presley’s Executors Fight Tax Assessment

NASHVILLE The executors of El-
vis Presley’s estate are asking the
chancery court here to enjoin the
Tennessee Dept. of Revenue from
assessing additional inheritance
taxes against the estate. The suit,
filed April 2, contends that the as-
sessment is illegal and void.

Howard Herndon, general coun-
sel for the Dept. of Revenue, says
that the action will be answered by
the Tennessee Attorney General’s
office, but that no response has yet
been made.

According to the complaint, the
estate paid the department
$330,708.51 on July 14, 1978, based
on a net taxable estate of
$3,633,333.37. On May 15, 1978, the
estate filed a Federal Estate Tax

Return putting its tax liability to
the federal government at
$1,615,300.85.

Subsequently, the Internal Reve-
nue Service upped the appraised
value of the estate to $25,154,628
and ruled that the applicable federal
tax was $16,233,707 instead of the
lower figure calculated by the exec-
utors.

On Deec. 29, 1981, the Tennessee
Dept. of Revenue billed the estate

for taxes of $6,350,748.29, based on -

a revised evaluation of the estate’s
worth, which placed it at
$31,910,156.77. After subtracting
the estate’s original payment in
1978, the state said, according to the
complaint, that it was due a balance
of $6,020,075.78.

Since the estate has not paid the
department the additionally levied
taxes, the complaint says, an inter-
est of $2,397,001.15 has been added
to the bill and continues to accrue.

The plaintiffs argue that the 1981°

assessment, made more than four
years after Presley’s death, is void
because of the state’s statute of lim-
itations on such matters. They are
asking the court first for a restrain-
ing order against the tax commis-
sioner, Kathryn B. Celauro, and her
representatives from pursuing at-
tempts to collect the tax, and, ulti-
mately, for a permanent injunction.

EDWARD MORRIS

Tough Players. Chuck Mangione, left, and Reggie Jackson try out each other’'s
tools of the trade prior to a recent game between the Oakland A’s and the
California Angels in Oakland. Mangione opened the game with the National

Anthem.

BY IRV LICHTMAN

NEW YORK Volve of North
America Corp. and its ad agency-
were scheduled to appear in U.S.
district court here Friday (2) to de-
clare why they should not be sub-
ject to a preliminary injunction
ending the use of a jingle said to
infringe on a Mick Jagger»Keith
Richards copyright. , » »

In an action by ABKCO Music
and ABKCO Records against the

and its ad agency, Scali, McCabe,
Sloves Inc., the plaintiffs claim’
that a new television ‘commercial
makes unauthorized use of “You

Suit charges Volvo Stole
- Stones Song For TV Ad

.. Want,” first recorded by the Roll-

. cords.

Swedish auto company’s U.S. unit,

Can’t Always Get What You\ :

, ing Stones in 1969.

The original copyright on the
song ‘was held by Gideon Music,
which assigned rights in 1970 to
#ABKCO Music, operated by Allen
Klein. Klein, the Stones’ former
business manager, also owns
rights to market certain Stones re-
cordings on tape via ABKCO Re-

The ABKCO action, flled April
21, clalms that last September the
ad agency sought a license to “use

s the operning and distinctive choral
" portions of the song” for a com-
.mereial, but,would not go along
* with ABKCO s asking price,
“ (Continued on page 90}

s

RCA Enters New Age

NEW YORK RCA/Ariola Rec-
ords, confirming previous reports,
is starting a “new age music” label
that will also market contemporary
jazz and dip into RCA’s jazz vaults.

Managed and marketed by RCA/
Ariola’s Red Seal division, the new
label, as yet unnamed, will be under
the direction of Steve Backer, a
longtime jazz a&r executive. Backer
was most recently East Coast vice
president of Windham Hill Records
and executive producer of the la-
bel’s jazz line, Magenta.

The new label will debut in the
fall with four or five releases in
each of the three target music ar-
eas. Each of the areas will have its

own marketing and packaging iden-
tity.

According to Elliot Goldman,
president and CEO of RCA/Ariola,
many consumers have been urging
the label to reissue its archival jazz
material, which includes material by
such major artists as Duke Elling-
ton, Louis Armstrong, Benny Good-
man, Fats Waller, Dizzy Gillespie,
and Sonny Rollins.

Backer’s other associations in-
clude Elektra, MGM/Verve, ABC
Impulse, and Arista. At the latter
logo, he was director of jazz a&r
and involved with the Savoy, Novus,
and Freedom labels.

NEW YORK Two supervisors
employed by the Record World
chain here were killed in an auto
crash Monday (28) near Brewster,
N.Y.

Hank Gelb, 38, supervisor for
upstate Connecticut and New Jer-
sey stores, and Pete Mark, 30, re-
sponsible for upstate New York
units, were headed south on Route
684 when their car was hit by a
northbound auto.

Retail Execs Killed

The driver of the northbound
car apparently lost control of his
vehicle and crashed through a di-
vider into a southbound lane, ac-
cording to New York State Police.
The driver, who may have suf-
fered a heart attack before losing
control, was also killed.

Gelb, who leaves a wife and two
children, was a resident of Fish-
kill, N.Y. Mark, unmarried, lived
in Newburgh, N.Y.

by Paul Grein

THE “PRETTY IN PINK” sound-
track on A&M holds at No. 5 for
the second straight week on Bill-
board’s Top Pop Albums chart, and
its first single, OMD’s “If You
Leave,” jumps to No. 10 on the Hot
100. What makes “Pretty In Pink”
unique among hit soundtracks is
that it’s not a star-studded pack-
age, but a collection of songs by
new and developing acts.

At the time of the soundtrack’s
release in March, none of the acts
on the album had cracked the top
30 on the pop album chart. And
only four of them had even
reached the top 50: INXS (which
has since climbed to No. 11), OMD,
Jesse Johnson’s Revue, and the
Psychedelic Furs.

“Pretty In Pink”is unique for
other reasons as well. For one
thing, the album’s success has pre-
ceded that of the featured singles.
The soundtrack was top 10 and
gold before the OMD single had
even cracked the top 20. And al-
though many soundtracks are vir-
tual samplers of acts on the distrib-
uting label, only three of the acts
on the “Pretty In Pink” album are
signed to A&M: OMD, Johnson,
and Suzanne Vega.

The other acts on the soundtrack
are Echo & the Bunnymen, the
Smiths, New Order, Belouis
Some, and the Danny Hutton Hit-
ters. (Hutton is no stranger to hit
records: With Three Dog Night, he
enjoyed a string of 18 consecutive
top 10 singles and 12 straight gold
albums from 1969 to 1974.)

“Pretty In Pink” is A&M’s high-
est-charting soundtrack to date,
topping “Butch Cassidy & the Sun-
dance Kid,” which peaked at No. 16
in 1970, and “The Breakfast Club,”
which reached No. 17 last year.
The music supervisor for both
“Breakfast” and “Pink”’ was A&M
veteran David Anderle. “Pink” is
Anderle’s highest-charting album
to date, topping Rita Coolidge’s
“Anytime ... Anywhere,” which

CHAR

peaked at No. 6 in 1977.

ANOTHER SOUNDTRACK that
deserves mention .is Motown’s
“The Big Chill,” which has sur-
passed “Saturday Night Fever” as
the longest-charting contemporary
music soundtrack in chart history.
The album, which is dominated by
Motown classics from the late '60s,

‘Pretty In Pink’
nears top of chart

first hit the chart in October 1983
and is now in its 134th week on the
survey. “Fever” logged 120 weeks
on the chart, starting in 1977. (We
could headline this section “Fever”
Gives Way To “Chill.”)

“The Big Chill” is now in eighth
place among all soundtracks—con-
temporary or traditional—in terms
of chart longevity. The all-time
champ is “Oklahoma,” with 305
weeks on the chart, followed by
“The King And I (274 weeks),
“South Pacific” (262), “The Sound
Of Music” (233), “West Side Story”
(198), “Gigi” (172), and “Dr. Zhi-
vago” (157).

“Chill” and “Fever” are ranked
eighth and ninth, with the top 10
rounded out by “2001: A Space Od-
yssey,” with 120 weeks.

FAST FACTS: Pet Shop Boys’
“West End Girls” jumps to No. 1
on this week’s Hot 100, four
months after hitting No. 1 in the
U.K. It’s the first transatlantic
chart-topper since Whitney Hous-
ton’s “Saving All My Love For
You” late last year. The smash
also holds at No. 1 on the Hot
Dance/Disco chart.

Houston's “The Greatest Love
Of All” leaps to No. 3 on the Hot
100, becoming the fourth consecu-
tive top three hit from her smash
Arista debut album. Only two oth-
er albums in chart history have

generated four top three singles:
“Saturday Night Fever’’ and
Wham!'s “Make It Big.” (Michael
Jackson’s “Thriller” yielded three
top three hits.)

Janet Jackson this week lands
her first top five pop single, a feat
that has eluded brother Jermaine
in 14 years of solo recording (his
best solo showing is No. 9). But Ja-
net still lags a bit behind brother
Michael, who has amassed 11 top
five hits in his solo career. We
must add our favorite trivia note of
the week: Matt Wilson reports that
19-year-old Janet is the first teen-
age solo act to land a top 10 pop hit
since 17-year-old Leif Garrett
scored in 1979 with “I Was Made
For Dancin.””

MCA has the top two records on
this week’s Hot Black Singles
chart, hits by Stephanie Mills and
Patti LaBelle/Michael McDon-
ald. And A&M has two of the top
three singles in the U.K., by Falco
and Janet Jackson.

We erred last week in our recap
of producer Bernard Edwards’
No. 1 hits. We left out Duran Dur-
an’s “A View To A Kill,” which he
co-produced.

WE GET LETTERS: Sandra Con-
nolly of Canada notes that when
Prince & the Revolution’s “Kiss”
hit No. 1, it marked only the fourth
time that a No. 1 hit had the same
title as a group that has reached
the top 40. The other three: ABC,
War, and Deep Purple.

Connolly’s next item puts her in
the Chartbeat Hall of Fame. She
points out that three weeks ago the
title of the No. 1 song had one
word (“‘Kiss’’), No. 2 had two
words (‘“‘Manic Monday”), and No.
3 had three words (“Addicted To
Love”). That’s a find right there,
but Connolly went back and deter-
mined that this happened only
three times before—in May 1967
(“Groovin,”” “The Happening,”
“Sweet Soul Music”), in December
1962 (“Telstar,” “Limbo Rock,”
“Return To Sender’’), and in De-
cember 1959 (“Why,” “El Paso,”
“The Big Hurt”). Amazing. San-
dra, take a bow.

www.americanradiohistorv.com
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WHAT SOME
RADIO STATIONS
WILL DO TO GET
BETTEIIQSRA\TINGS
THREE LETTER WORD

In today’s fast-paced environment, where music
that rapidly ignited the market can just as quickly
disappear, you need to know about it as it happens.

It's your top priority.

It'’s also the reason why you need the instant,
worldwide access to this information that you get
through BIN-Billboard Information Network.

BIN offers you an easy to use electronic tie-in
through your computer to a full complement of
music research.

One phone call will give you world-wide access
to in-depth, accurate information on regional or
national charts before they are published.

Or, almost anything else you may need to
know on any aspect of the entertainment industry.

BIN is a powerful research tool that already
has become a basic requirement for top radio stations
around the country.

Find out how BIN can become an indispensable
decision-support tool for you, by calling Lisa Steinborn
in New York at (212) 764-7718 or Carol Henderson in
Los Angeles at (213) 859-5326.

The Entertainment Industry Database

www americanradiohietorv com
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BY MARSHALL BLONSTEIN

Something is certainly wrong with
the Compact Disc. There must be.
How can anything this good be this
good? .

Virtually everybody is convinced
the CD represents our best opportu-
nity for future growth. Frankly, I'm

waiting for the other shoe to drop.

And that’s not all 'm waiting for.

I keep waiting for Mike Wallace
to barge into my office, camera
crew bringing up the rear. I expect
him to hold up a glossy 8 by 10 of a
deformed child and suggest that
this is the effect CD has had on the
youth of our country.

“Are you aware, Mr. Blonstein,
that a sound so pure and so clean
can bring this upon the young? Es-
pecially those who love music?”’

I hear more.

I hear rumors out of Washington.
A congressional committee is study-
ing the effects of the Compact Disc
upon our youth right this minute.
The main thrust of this committee:
the terror being created by the CD.

Congress has quickly grasped the
terror inherent in having obviously
offensive lyrics on a disk that never
wears out and is small enough to be
swallowed. The committee knows
“that anyone who would listen to
rock music and then run out and
tear off the head of a bird is one
prime candidate to swallow a Com-
pact Disc.

The danger of the upper and the
downer has been replaced by the
compacter. The OD has been re-
placed by the CD, and the morning
paper’s headline will read: COM-
PACT DISC KILLS YOUTH.

There must be something wrong
with the CD.

Can it be that the CD was really
created by independent promotion
men? They're just setting us up for
the day when we’ll have to pay dou-
ble spiffs to get our CDs manufac-
tured. (I don’t remember an inde-
pendent ever claiming Japan as his
territory.)

Okay, so we know there’s some-
thing wrong with the golden oppor-
tunity our industry has been hand-
ed, courtesy of the CD. But, whatev-

Too Good To Be True

THERE MUST BE SOMETHING WRONG WITH GD

er the problem, unsuspecting
consumers are not aware of it. And
they’re the ones buying CDs 10 and
20 at a time.

It was the consumer who, in the
first place, forced the hand of the
record companies and made them
take CDs seriously. While labels
were calling the CD the “hula hoop

cult and confusing as possible.

One of them must have said,
“Why make it easy for them? We
had to work for years on this tech-
nology. Let’s make 'em work to en-
joy the gift, and let the chips fall
where they may!” It became a rally-
ing cry.

They also elected to update con-

‘Consumers are not
aware of a problem.
They’re buying
10 & 20 at a clip’

Marshall Blonstein is president of Dunhzill
Records, reactivated recently as a CD-only

label.

of the '80s” or just another passing
fad, like quad, the consumer was
out there checking retailers’
shelves, searching for more CD
product.

The average consumer was even
purchasing classical recordings, be-
cause that’s all that was available at
the time. Well, this rules out the
consumer. He’s not the problem.

Maybe it's something instead of
someone.

Maybe this industry will come to
suffer from the same problem the
computer industry continues to suf-
fer from: noncompatibility.

The computer industry had its
own golden opportunity several
years ago, and its reaction was to
hold a meeting in a hotel room in Sil-
icon Valley. A group of computer
executives from Apple, Atari, Com-
modore, and IBM decided to make
products that were incompatible
with one another.

This tight little island of individ-
uals in three-piece suits (blue, with
matching blue ties) and wing-tip
shoes, smoking pipes to go along
with their dreams, voted to make
the purchase of a computer as diffi-

sumer product every six months.
Buy any computer, and 180 days lat-
er it’'s out of date. Obsolete. Like
that. Now the consumer would not
only be confused, but he could never
feel secure that his purchase was
state of the art. Perfect.

No, noncompatibility isn't the
problem, thanks to Leslie Rosen and
the Compact Disc Group and the co-
operation of the hardware manufac-
turers. A CD can play in any CD
player. There are no secret words or
buzz phrases. And nobody has to
type anything to hear what’s on the
disk.

How about the “missing link?”
Maybe it’s the problem. The missing
link would have to be the person 40
years or older that the industry has
been trying aggressively to get
back into the record stores and rein-
volved with music.

This is the suspect demographic
the industry has identified, spend-
ing millions of dollars on surveys,
special marketing plans, and ap-
peals short of outright sobbing to
lure people back into the buying
habit.

Wrong again. They’re not the

problem either.

Other surveys show that the so-
called missing link is one of the
most aggressive purchasers of CDs.
He buys in multiple units. The CD is
his peanut for the "80s.

Turn it around then.

Maybe the problem is the retailer,
who will only carry hit product with
a limited selection of titles avail-
able. And only enough to justify the
curiosity of consumers who have
come hunting for hardware to pur-
chase.

Maybe it’s the retailer who can’t
believe that the consumer wants
more than hit product. He’d like to
find a lot of his old vinyl friends on
CD.

But you know what? He’s not the
problem either.

The retailer learned his lesson,
and well, from the spectacular
growth of video, where much of the
success pattern has been based on
proper product mix—new and old,
current and classic. He’s been too
clever not to recognize that this
banquet is attended by the kind of
people ready, anxious, and begging
to buy 10 CDs at a crack.

Can it be, then, that the problem
is a lack of sufficient CD plant ca-
pacity to satisfy the consumer? It is
now, but maybe not in the future,
unless the only new plants they de-
cide to build are in Beirut or Iran.

Maybe the problem could be the
hardware manufacturer who keeps
the price of a player so high it is un-
attainable for the average consum-
er. Probably not. [ was in a Federat-
ed store in Los Angeles recently
and hardware was selling for as lit-
tle as $130.

So, maybe making the price this
attractive can cause a problem with
the price of software. It could drive
the price down even further and
make the CD more competitive with
LPs and cassettes.

Now, that would really be a prob-
lem. We would have to build more
plants, allowing us to sell more CDs
to more customers, for greater vol-
ume and larger profits.

That would be more than a prob-
lem. It would be a crisis. Maybe it's
time to organize a committee.

KEEPING AN EYE ON JOURNEY

We disagree strenuously with Her-
bie Herbert's position that no videos
need be shot for Journey’s “Raised
On Radio” album (Billboard, April
19). His theory—that if fans wish to
see Journey they can purchase a con-
cert ticket—does not address those
persons too young or too lacking in
funds to travel long distances and/
or pay outrageous prices to ruthless
ticket agencies.

Remember, for the past three
years the only way Journey has been
kept alive in the hearts and minds of
its fans has been through videos and
occasional news items. If it were not
for MTV in particular, many of the
group’s fans would have moved on
to more visible groups.

Herbert says he gets “burned
out” after seeing a video a mere 10
times. We’re sure we speak for a
multitude of Journey fans when we

Letters to

say that we could view “Separate

Ways” a million times and still not
grow tired of it.

Dedicated Journey Fans

Los Angeles

PIGEONHOLING TASTE

I've just finished reading Bob Van-
derheyden’s most enlightening
guest article on “Profitable Pro-
gramming”’ in Billboard’s radio sec-
tion (April 19), and [ was delighted to
learn [ am “worth a fortune” and re-
duced to being a “dollar demo[gra-
phicl.”

How nice it is to know that my val-
ue systems that came of age during
a time of social conscience, commit-
ment, and concern for other people
(not fellow man) have finally paid
off for Bob. Imagine how thrilled I
am to know he can attempt to play
off my ethies to put money in his
pocket.

the Editor

Yes, I am a so-called ‘““baby
boomer” and I did form my musieal
tastes during the ’60s. I do rock'n’-
roll and I do make more than $30,000
a year and drive a Corvette, have a
house in the suburbs, a computer,
and 1.2 children, and fit into Bob’s
tidy little marketing profile.

But I am not tired of Beach Boys
weekends or commercial-free week-
ends, or well-done programming of
any sort. Bob is way out of line pre-
suming my tastes, or those of any
other member of my generation.

And one other thing, if you don’t
mind me being bitchy and unladylike
enough to speak my mind. That com-
ment about “men being men and
women being women’’ and “macho
being in again”—Dbe serious, Bob.

Pam Miller-Algar
Burbank, Calif.

COLORING THE CHARTS

I find your publication insightful and
helpful, but I must admit that your
classification of the r&b charts as
“black” is discouraging and irritat-
ing. I know a lot of people of various
races who enjoy this music, and they
refer to it either as “r&b” or “soul.”
Labeling music by race is in ex-
tremely bad taste.

Let’s end segregation of music. If
it must be labeled, classified, and
charted, let’s name it for the style of
music, not racially.

Steve Feigal
Salt Lake City

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Significant Shifts Shown In Winter Arhs

KPWR Inks Its ‘First Chapter’ For Ratings Book

BY KIM FREEMAN

NEW YORK Last week’s arrival
of the complete winter Arbitron re-
sults reaffirms WHTZ (Z-100) New
York and KPWR (Power 106) Los
Angeles as the biggest national
newsmakers (Billboard, May 3).
But, results in other top 10 cities did
bring significant, if less dramatic,
developments. The following is a
roundup of major market trends
and insights from some of the win-
ter winners.

According to KPWR program di-
rector Jeff Wyatt, the station’s 4.4
debut and 12-plus rank is only the
first chapter of the ‘“Power 106"
story. Often, dramatic jumps made
by new stations or formats are cred-
ited to sampling listening. But, Wy-
att says the station’s cume to time
spent listening coversion rate “is
way too high” to suggest that much
of that 4.4 share was due to simple
curiosity.

“We really haven’t seen the cume
flight at all,” Wyatt adds. He says

Cannibals In The Flesh. KMEL San Francisco music director Keith Naftaly
ventures a visit with the Fine Young Cannibals, who are making the rounds in

support of their debut album on IRS Records. Standing, from left, are Cannibals

Roland Gift and David Steele, Naftaly, and |RS promotion man Larry Reisman.

..newsline...

PHILIP NEWMARK assumes the general manager title at Emmis’ KPWR
Los Angeles. In joining the upstart top 40/urban outlet (Billboard, May
3), Newmark leaves his post of five years as president of the national
radio rep firm Hillier, Newmark, Wechsler & Howard.

DUFFY BROADCASTING makes several appointments at KONO/KITY San
Antonio. Terrence Rodda is named vice president/general manager of
the newly purchased combo. Most recently, he was general sales man-
ager for KSRR-FM Houston. Brian White is named operations director
of KONO/KITY. White was an on-air talent at neighboring KKBQ-
AM-FM Houston for two years, and was PD at WDRQ-FM Detroit be-
fore that. Finally, Gayle Hartmann is appointed promotion director for
the combo.

THE RADIO ADVERTISING BUREAU is joining forces with the Assn. of Nation-
al Advertisers to present the 19th annual Radio Workshop. It is sched-
uled for June 19 at the Waldorf-Astoria in New York. This year’s event
will feature Chuck Peebler, CEO of Bozell, Jacobs, Kenyon & Eck-
hardt; radio veteran and renowned spot producer Stan Freberg; and
ABC Radio commentator Paul Harvey. Client presentations are slated
from People Express, Miles Labs, and IBM. And the American Comedy
Network is lined up to demonstrate radio’s entertainment value.

SHERIDAN BROADCASTING Network has a seminar on survival tactics slat-
ed for its affiliates May 17 & 18 at the Holiday Inn-Woodlawn in Char-
lotte, N.C. Speakers include Arbitron’s Susan Dingethal, Masla
Radio’s Mel Trauner, Sheridan chairman Ronald Davenport, Daniel
Flamberg of the RAB, and other experts on all facets of urban opera-
tions. Further information is available at (800) 874-3010.

LINDA BYRD is promoted to VP/GM of Justice Broadcasting’s WCRJ-FM
Jacksonville, Fla. Byrd has been general manager and general sales
manager for the station.

KPWR’s greatest promotion vehicle
was “word of mouth.” An ill-fated
outdoor billboard campaign was the
only outside exposure on which
KPWR spent money. On air, the sta-
tion did a six-week album giveaway
designed to build cume by highlight-
ing the core artists in Power 106’s
urban-oriented music mix.

As for the future, KPWR is just
showing up in the city via a bus-
board blitz, and a ‘“Power Charge
Contest’’ running through the
spring sweep. At the end of that pe-
riod, the station will put KPWR’s
American Express gold card and a
limo at the contest-winner’s dispos-
al for 24 hours. There is a $50,000
limit on the spending spree.

In Chicago, WGCI PD Lee Mi-
chaels credits the urban outlet’s tri-
umph over WMBX-FM (which Mi-
chaels programmed until late last
year) to employing a singular focus
in all programming elements. Prior
to his arrival, Michaels says WGCI
was perceived by listeners as “that
r&b, urban, jazz, sometimes classi-
cal, sometimes rock station.” Mi-
chaels achieved the one-directional
approach by tightening up the play-
list, dropping jazz and some syndi-
cated fare. “Listeners can think of
us now as a good straight-ahead,
contemporary r&b station,” he
says.

Demographically, WGCI-FM
made big gains in 25-54s, and posted
further increases in the 18-24s.
Seeking to hold its adults and beef
up the younger audience, Michaels
says rap and street sounds will stay
in the mix through careful daypart-
ing.

San Francisco’s contemporary
music stations kept on a fairly even
keel, with the exception of country
outlet KSAN, which dropped from a
4.1 to a 3.0. KSOL maintained its up-
ward trend for the No. 3 seat, and
urban chaser KBLX gained slightly
for the No. 7 slot. Progressive top
40 KMEL holds the No. 5 seat, and
album rockers KFOG and KRQR
are battling on the lower rungs with
a 2.4 and a 2.2 respectively.

In Philadelphia, album rocker
WMMR maintained its longtime
lead with a market-topping 9.7
share. Urban outlet WUSL jumped
from a 6.9 to a 7.4, for the No. 3
market slot, a testament to the pro-
gramming consistency of recent
“Power 99” PDs Jeff Wyatt (now at
KPWR) and Tony Gray (now at
WRKS New York).

The big story in Detroit is the
leap of urban outlet WJLB, which

(Continued on page 15)

FOR THE RECORD

In last week’s initial winter Arbi-
tron results, KCBQ-FM San Die-
go was incorrectly credited with
a 3.7 share. The country station
pulled a 2.7, down from its 3.0
fall book.

In the Los Angeles section,
KIIS's AM and FM numbers were
incorrectly listed together. The
FM pulled a 7.4 share, for a .8
drop from its fall 8.2 book. KIIS-
AM dropped from a .6 to a 4.

Programmers reveal why they have jumped on
particular new releases.

BLACK/URBAN

WRKS New York program director Tony Gray has feet on the mind
for two reasons. First, his are hurting from Kiss's highly successful
March of Dimes walkathon on April 27. Offering instant relief to the
PD is Run D.M.C’s “My Addidas” (Profile), which Gray calls a guar-
anteed hit. Gray says Run D.M.C. is relying on streetsy rap alone on
this single. He hints, however, that the group’s rap/rock fusion can
be found elsewhere on its new album. Gray’s pick for the next big
club record is Steven Dante’s “Give It Up For Love” (Cool Tempo).
“The vocals are along the lines of Colonel Abrams and D-Train,” he
says. “And it’s one of the strongest dance tracks I've heard in a long
time.” As is Gray’s tradition, the rest of his choices are album cuts.
They include Billy Ocean’s “Love Zone" (Arista) and the S.0.S.
Band’s “Borrowed Love” and “Even When You Sleep” (Tabu/CBS).

ALBUM ROCK

Coming off a strong winter book, XTRA-FM San Diego program di-
rector Mad Max continues to dress “91X” for success in pretty pro-
gressive cuts. First on the list is “Fade Away” (Warner Bros.) by the
BoDeans. Story has it that the band derived its name from heros Bo
Diddley and James Dean. “It sounds unique on the air, maybe like
Stevie Ray Vaughan meets Ry Cooder—American roots rock,” says
Max. Also getting 91X’s listeners up this spring is Icehouse’s “No
Promises” (Chrysalis). “This is an older-type song, sort of Bryan
Ferry-esque,” Max notes. He offers a tip to the American Girls on
their album cut “Goodbye Amen” (IRS), which he says should be the
single. It was written by ’til tuesday’s Amie Mann, and Max says it’s
of the “same caliber” as 'til tuesday’s ‘“Voices Carry.” Max is also
high on Bourgeois Tagg’s “Mutual Surrender” (Island), which he
puts in the “funk rock category” that’s giving album rock program-
mers a fresh genre to work with. He puts the Call’s “Everywhere 1
Go” (Elektra) in the same category. Max suggests that bands like
this can give album rockers material that won’t get pounded to
death by top 40s. Other tracks working well on the 91X list include
Lou Reed’s “No Money Down” (RCA), the Church’s “Tantalize”
(Warner Bros.), Translator’s “I Need Your Love” (415/Columbia),
and Laurie Anderson’s “Language Is A Virus” (Warner Bros.).

COUNTRY

Billy Joe Royal’s rocket ride appears to be getting another boost as
his second single, “Boardwalk Angel,” (Atlantic) burns things up at
WRNS Kinston/New Bern/Jacksonville, N.C. WRNS PD Kevin
O’Neal says Royal’s comeback followup single could be bigger than
his first, “Burned Like A Rocket.” He describes it as being “‘as remi-
niscent of the *50s sound as it is of the beach music sound. This is
vintage Billy Joe, which appeals to the 25-54 demo. But we’ve been
getting calls from 16-year-olds on up.” After just a week of medium
rotation, O’'Neal says those calls have put “Boardwalk Angel” in the
No. 1 slot on WRNS’ “Top 10 And 10" show for five nights running.
From younger ranks, O’Neal says Sawyer Brown’s “Shakin’ " (Capi-
tol) “is a good uptempo song, the stuff they do better than anyone
else.” At the suggestion of his assistant MD, Kerry Wolfe, O’'Neal
made another immediate add of Dolly Parton’s “Tie Our Love In A
Double Knot” (RCA). O’Neal says the song shows signs of bringing
Parton another big hit. Anne Murray’s “Who’s Leaving Whe" (Capi-
tol) is an extremely contemporary record that will gain ground as an
immediate add for any modern country outlet with stiff AC competi-
tion, O’Neal says. “It’s a good uptempo song, produced like an ur-
ban track with a tremendously hard back beat,” the PD says. “This
thing has a thump to it like Kool & the Gang.” KIM FREEMAN
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THE FABULOUS THUNDERBIRDS

C_TUFF ENUFF |

HE GROUP THAT WOULD
FINALLY HAS AN ALBUM /
THAT JUST WON'T QuIT! /

THE FABULOUS THUNDERBIRDS. LIKE ROCK AND ROLL
ITSELF, ISHERE TO STAY!

THEIR CURRENT "TUFF ENUFF" ALBUM HAS ALREADY
OUTSOLD ALL FCUR OF THEIR PREVIOUS ALBUMS
COMBINED! ANDIT'S JUST GETTING STARTED!

THEFIRST SINGLE, "TUFF ENUFF." ISHOLDING ON TO A
TOP-Z SLOT ON THE BILL BOARD AND R&R ALBUM TRACK
CHARTS. 3

IT'S FEATUREDIN THE SMASH RON HOWARD MOVIE,
"GUNG HO"

AND, NOT SURFRISINGLY., IT'S PICKING UP DOZENS OF

TOP-40 ADDS EVERY DAY!

THE PRESS, TOD, HAS BEEN NOTHING SHORT OF FABULOUS
IN ADDITION TO COVERAGE BY NETWORK TV VIRTUALLY
EVERY MAJOR PLIBLICATION IN AMERICA HAS PICKED
UP ON THE THUNDERBIRD PHENOMENON. AND ROLLING
STONEPOINTS QUT,"THE FABULOUS THUNDERBIRDS WILL
NEVER LOSE THEIR ABILITY TO TURN ANY ROOM—EVEN
YOUR LIVING ROOM—INTO A ROADHOUSE BURSTING AT
THE SEAMS”

Produces: Dave Edmunds for Dée Edmunds Productions, Ltd. "CBS" is a trademark of CBS Inc. ©¥1986 CBS Inc

IN'T THAT “TUFF ENUFF”? THE FABULOUS THUNDERBIRDS,
ON CBS ASSOCIATED RECORDS, CASSETTES AND COMPACT DISCS.
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MU\ WESTWOOD ONE
IV RADIO NETWORKS

P RESENT

The Westwood One Radio Networks proudly
announce the sponsorship of one of the decade’s
greatest rock & roll events: Bob Dylan, in his first major
national concert tour in five years, with Tom Petty
& The Heartbreakers, joining forces for the True Con-
fessions U.S. concert tour. They'll hit the road with a
June 9 performance at the San Diego Sports Arena
and tour throughout the summer. Dylan with Petty
& The Heartbreakers will also be joined on four big
concert dates by none other than The Grateful Dead!
Westwood One is the only broadcast medium to

sponsor major rock tours, and the True Confessions
tour not only marks yet another of the networks’ prece-
dent-setting national tour sponsorships, but the first it
has undertaken without a co-sponsor. By sponsoring
Bob Dylan with Tom Petty & The Heartbreakers,
Westwood One now moves from the radio to the road
with two of rock & roll’s greatest attractions. So get
in on the excitement of this summer’s Big Event -
Bob Dylan with Tom Petty & The Heartbreakers’ True
Confessions U.S. Tour — brought to you exclusively
by the Westwood One Radio Networks.

WwWWWwW americanradiohistorv.com
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SUMMER GOLD AND
SUPERSTAR INTERVIEWS.
ALREADY CLEARED ON 326 OF
THEHOTTEST RADIO STATIONS
IN THE COUNTRY.

STILL CLEARING. CONTACT
JAMIE CURTIS IN NEW YORK AT
(212) 975-7316 OR STEVE EPSTEIN
IN LOS ANGELES AT (213) 460-3547

PRODUCED BY KRIS STEVENS ENTERPRISES

THE PRCGRAMMING SERVICE
WITH THE CBS DIFFERENCE
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YesterHits,

Hits From Billboard 10and |

. Let Your Love Flow, Bellamy
. Right Back Where We Started

. Boogie Fever, Sylvers, capitoL
. Welcome Back, John Sebastian,

. Sloop John B, Beach Boys, capitoL
. (You're My) Soul And Inspiration,

. Kicks, Paul Revere & the Raiders,

. Gloria, Shadows of Knight, ounwicH

. Presence, Led Zeppelin, SwaN sonG
. Win%s At The Speed Of Sound,
CAPITOL

. Their Greatest Hits, Eagles, asvium
. A Ni&?;t At The Opera, Queen,

. Eargasm, Johnnie Taylor, coumaia
. Frampton Comes Alive, Peter

20 Years Ago This Week
POP SINGLES—10 Years Ago

Brothers, waRNER BROS./CURB

From, Maxine Nightingale, unTeED
ARTISTS

WARNER/REPRISE

. Sweet Love, Commodores, moTown
. Disco Lady, Johnnie Taylor, |

COLUMBIA

. Show Me The Way, Peter |

Frampton, aam

. Fooled Around And Fell In Love,

Eivin Bishop, CAPRICORN

. Bohemian Rhapsody, Queen,

MERCURY/ELEKTRA

. Love Hangover, Diana Ross,
MOTOWN

POP SINGLES—20 Years Ago

. Monday, Monday, Mamas & the

. Good Lovin', Young Rascals,

Papas, DUNHILL
ATLANTIC ‘

Righteous Brothers, verve

coLumMBIA

. Secret Agent Man, Johnny Rivers,

IMPERIAL

. Rainy Day Women # 12 & 35, Bob

Dylan, coLumBia |

. Bang Bang, Cher, MPERIAL |
. Leaning On The Lamp Post,

Herman's Hermits, mgm

TOP ALBUMS—10 Years Ago

ELEK

Frampton, aem

. | Want You, Marvin Gaye, TamLA
. Fleetwood Mac, warner Bros
. Song Of Joy, The Captain &

Tennille, aem

. Live, Robin Trower, CHRYSALIS

. Going Places, Herb Alpert's

Tijuana Brass, aam

. Whipped Cream & Other Delights,

TOP ALBUMS—20 Ygars Ago |
|

Herb Alpert’s Tijuana Brass, aam

. Color Me Barbra, Barbra

Streisand, coLumeia |

. Big Hits (High Tide And Green

Grass), Rolling Stones, LONDON |

. Ballad Of The Green Berets, Sgt.

. The Sound Of Music, Soundtrack,

RCAVICTOR

. If You Can Believe Your Eyes And

Ears, Mamas & the Papas bunHiILL

. | Hear A Symphony, Supremes,
MOTOWN

. Boots, Nancy Sinatra, RePRISE
. The Dave Clark Five's Greatest

Barry Sadler, rca vicTor l
Hits, epiC }

COUNTRY SINGLES—10 Years Ago

|
|
‘ 1
|

W

i

2
3
4
5. What Goes On When The Sun
6.
7
8
9
0

. Get Up And Boogie, Silver

Don't The Girls All Get Prettier At |

losing Time, Mick illey,
Eug’%g\vg ime, Mickey Gilley

My Eyes Can Only See As Far As ’
You, Charley Pride, rca

. | Couldn't Be Me Without You,

Johnny Rodriguez, MERCURY ]

] Ig&ether A%gln, Emmylou Harris,

ER/REPRI

Goes Down, Ronnie Milsap, rca
Come On Over, Olivia Newton-
John, mca

. What I've Got In Mind, Billie Jo

Spears, UNITED ARTISTS

. After All The Good Is Gone, '

Conway Twitty, mca

Eddie Rabbitt, ELEKTRA

. Drinkin’ My Baby (Off My Mind), ‘

. That's What Made Me Love You,

Bill Anderson & Mary Lou Turner, ]
MCA

SOUL SINGLES—10 Years Ago

. Livin’ For The Weekend/Stairway

To Heaven, O’ Jays, PHILADELPHIA INT'L

. Movin’, Brass Construction, uniTep

ARTISTS |

. I've Got A Feeling (We'll Be Seeing

Each Other Again), Al Wilson,
PLAYBOY

. It’s Cool, Tymes, rca |
. Disco Lady, Johnnie Taylor, |

COLUMBIA
Love Hangover, Diana Ross, |
MOTOWN

. Tell The World How | Feel About

"Cha Baby, Harold Melvin & the |
Blue Notes, PHILADELPHIA INT'L

. Love And Understanding (Come

Together), Kool & the Gang, pe-LITE

A |
Convention, MIDLAND

. Misty Blue, Dorothy Moore, maLaco B
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the WNBC New York PD post and
other radio gigs, it was a better ru-

- Promotions

Bilboard
L_BUM ROCK TRACKS
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may be reproduced, stored in any retrieval System, or transmitted, in any
form or by any means, electronic, mechanical. photocopying, recording,
or otherwise, without the prior written permission of the publisher.

mor than most. But Stevens says &
Metheny is strictly doing fill-ins | NO PLAGE LIKE HOME A Compiled/iiominational albumioriented
_ until he lands a new job. Those fill- | WLAD Danbury, Conn. (adult con- / radio airplay reports.
ins included one midday swing | temporary) 5 e
b . , when Zoo regular “Skinny" Bob- Contact: Glenn O'Brien /f £ = ARTIST TITLE
y Kim Freeman by Walker was out sick. In light of the fear of terrorism == =-
WITH overseas,lvacation giveaways to 1 JULIAN LENNON STICK AROUND
A 17.5 winter share in the faraway places aren’t the radio rage
St. Louis market, you'd think right now. So, WLAD has adopted a 2 Y B_E COOPITOMDURSELE
KMOX might have everything it “See America” theme in phone con- ! 3 THE MOODY BLUES YOUR WILDEST DREAMS
wants. But no, the numbers are | tests and bumper sticker cam- ST
not enough: The talk/variety out- paigns. ) HE BOLLNGSTONES ONEHITONEECOY
let wants attention from record la- WLAD operations manager :
KLOS LOS ANGELES lures Ra-  bels. That's because morning man Glenn O'Brien stresses that the 3 Eonoi OER & SILVER BULLET ga i R
chael Donahue away from her Ron Morgan has added some mu- station is not discouraging overseas | _6 | VAN HALEN WHY CAN'T THIS BE LOVE
gig as Rick Dees’ morning coun- sic to the mix. Lately, Whitney | travel, but rather encouraging lis- 3] |, WARNER BROS:
{;erpart ?(n KIIS. At the ABC al-  Houston, Sade, Simply Red, Stevie | teners to take advantage of nearby | 7 JIREREET QBB ATRALE
um rocker, Donahue starts Mon- Wonder, and Anne Murray have attractions and to tap into national =
day (5) as the star of her own found their way into the KMOX pride. So, throughout this spring 8 ﬁ?nsPEc'AL ER N OTHER IR
show. She replaces Shauna, who morning fare. Labels interested in and summer, the AC outlet is send- ) SIMPLE MINDS ALL THE THINGS SHE SAID
takes to the streets ... KBZT Los reaching KMOX’s huge audience ing listeners on trips to historic loca- | A%M e}
Angeles alters its daytime lineupa  should send product to PD Bob tions in the Northeast. Capping off 10 THE ROLLING STONES WINNING UGLY
bit, moving Dana Lauren from Osborne. the campaign, WLAD weekend win-
mornings to middays. That moves Capitol Broadcasting adult con- ners may qualify for a trip to Ha- 11 en GABRIEL SLEDGERAMMER
Joni Caryl into mornings as Char- temporary outlet WRKA Louis- waii. 12 | “GTR WHEN THE HEART RULES THE MIND |
lie Tuna's partner. And former ville welcomes Tom Graye as pro- ARISTA
midday man Jeff Dean moves gram director. Most recently, KPWR Los Angeles is launching 13 2z vop ROUGH BOY
back to weekends. Graye was PD at WLTD Minne- its first big-ticket promotion this i L
At CBS's KKHR Los Angeles, apolis ... Across the border in spring with the “Power Charge 14 DD EaIE g NS
Dave Murphy arrives to fill the Kansas City, KLSI brings Jack Contest.” At the end of the spring '15 JOE JACKSON RIGHT AND WRONG |
Scott on board as afternoon driv- sweep, one ‘“Power 106" listener | [ ASM I
KBZT Los er. Scott left KZBS Oklahoma will have a limo and the station’s 16 VAN HALEN BEST OF BOTH WORLDS
City for the gig and replaces A.W. American Express gold card at their — ;
Angeles Shakes Pantoja, who moved on to morn- disposal for 24 hours. There is a 17 AORETMOONSUITE REER AR
) - ing drives at KLSS-FM San Anto- $50,000 limit on the shqppmg spree. 18 BOB SEGER & SILVER BULLET BAND AMERICAN STORM
up |ts daytlme nio. KDWB Minneapolis asked its CAPITOL
c morning studs to be spuds and join 19 xAARr:ElgALESN DREAMS
schedule ONGRATULATIONS to Gayle | a recent potato peeling contest for 1 5RO —
Miller, who joins Paul Yeskel | charity. While the station’s team of | 20 B MISTER SOV
Promotions in Tenafly, N.J., as Buck & O'Connor didn’'t win the ;
overnight slot. He was on air at director of marketing and promo- contest, they got laughs with Idaho 21 é&‘dﬁé&“ e " |
neighboring KPWR and KIIS and tion for the indie firm. Miller’'s jokes like, “We're the macho spuds 22 HOWARD JONES NO ONE IS TO BLAME |
started with KFXM and KMEN track record includes work with featuring music with appeal.” CCEHTRA
San Bernardino, Calif. ... Southa International Broadcasting Corp., Serving up taters and other food- | 23 THE FABULOUS THUNDERBIRDS YA
bit at pure rockin’ KNAC Long London Wavelength, and eight stuffs were the personalities at | GRAHAM NASH INNOCENT EYES |
Beach, Tawn Mastrey returns to  years in local radio. WKSS Hartford, Conn., who partic- 2 ATLANTIC |
radio to assume the midday slot. Another notable radio lady, La- ipated in the city’s Celebrity Wai- ' 2% INXS LISTEN LIKE THIEVES |
After working with KMEL San Donna Monet Freeman, can now ter’s Lunch. During the luncheon, | ° ATCANTIC S {
Francisco and KSJO San Jose, be reached through Urban Media | WKSS’ Paul Murnane and Kathy | 26 JOHN COUGAR MELLENCAMP  RAIN ON THE SCARECROW
Mastrey took a five-year break Consultants of Jacksonville, Fla. Foxx delivered dishes and collected 1 -
from radio to pursue rock-related That's the firm headed by former tips for the American Lung Assn. | 27 EL?E»%ALL USHILLEELEYE
posts in various media. WPDQJ acksonvjlle PD Marec Lit- KIiM FREEMAN 28 | BOB DYLAN o BAND OF THE HAND
w tle, who's handling inquiries con- ' JlMEAT -

KYS WASHINGTON PD cerning the former WANT Rich- 29 DA RRIEST] LOCKEDIN
Donnie Simpson gets some assis- mond, Va., PD and air talent. As WINTER ARB’S - —————
tance in keeping track of the D.C. Urban Media chief, Little is | (Continued from page 10) 30 MoDELS R I
street sounds wfth the appoint-  branching into sales and market- 31 JIMMY BARNES WORKING CLASS MAN
ment of Gregg Diggs as music di- ing, in which he’s already picked now holds the top slot and a 9.6 Gt GEFFEN =
rector. Among many other things, up media buying contracts for sev- share. Another Motor City music 32 | STARSHIP TOMORROW DOESN'T MATTER TONIGHT
Diggs has been spinning at D.C. eral Florida political candidates. mover was WDTX, the new pop/ s =
nighktclfl‘lbs ang mixingsspecial Meanwhile, back at WPDQ, Larry heavy AC station that increased its 3 | e Bios LOVE WALKS I
tracks for NBC's WKYS ... In Brody is promoted to PD and the share to a 2.6. ; ILORE!
nearby Rockville, Md., WINX-AM  station is set to adopt Satellite Mu- Boston’s legendary album rocker 3 | ggEMP‘QSOTE_RS il LA 1s CH'_LDREN 2 |
brings Bob Cummings in as PD. sic Network’s “Heart & Soul” for- WBCN dropped from a 7.4 to a 6.8 35 ROBERT PALMER HYPERACTIVE |
Most recently, he held the same mat in a month or so. for the No. 3 seat there. RKO’s top - : iy S ANO - —
post at WSLT'I‘ Washington. Y 40 leader WXKS-FM took a 1.4 36 NEW)D JOURNEY RAISED ON RADIO

KGW Seattle puts John Wil- OURS TRULY and WLIR PD/ share increase for a 6.4 and the No. oo Bl = 7 |
liams and Mike Rich together for Billboard album rock consultant 5 slot. Possibly nibbling at WBCN'’s 3 23 15 13 |'gt(f’*IraoERT PALMER ADDICTEDTO LOVE
the AC outlet’s morning program. Denis McNamara greatly enjoyed audience are the successes of clas- 38 | 18 | 12 | 9  THEROLLING STONES HARLEM SHUFFLE
Both are KGW veterans. Also in  brainstorming with WRKS’s Tony sic rocker WZLX and modern rock- | ) ROLLINGSTONES
Se;g(title, (f}eorge Lindsay leaves Gray, WPLJ's Larry Berger, er WAAF. WZLX moved from a 3.1 39 NEWIE ;7] BOB SEGER & SILVER BULLET BAND TIGHTROPE
middays for mornings at KQKT. Elektra’s Mike Bone, RCA’s to a 5.0 and WAAF rose from a 2.4 Y g T l ~
There, the creator of Sleazy Su- Sharon Hayward, Tommy Boy/ to a 3.3. 40 NEW) S TRIA  MUST BE DREAMING
permarket News Roulette and NMS' Tom Silverman, Island/ Country had its biggest success 41| 37 | 33 | 7 JACKSON BROWNE LIVES IN THE BALANCE
other silly radio games replaces NMS’ Joel Webber, J-Mark/NMS’ story in Houston, where KIKK-FM [ | ; Jlil ASYLUM
Rick Austin, who leaves radio for ~Mark Josephson, and other mem- | took over the No. 2 post with a 7.7 | 42 NEW) | HEAR NADD S
the time being . . . Oldies/AC com-  bers of the New Music Seminar ra- share and KILT-FM moved into a 3 v
bo KIXI-AM-FM Seattle signs dio panel last week at a Gotham No. 4 slot with a 6.3. Urban outlet 8|25 |2 9 rrﬂlﬁrcl:coums [N Ee
Warren, Conn.-based Klemm Me- eatery. True to form, Gray cruised KMJQ stayed on top of the pile, al- 4| 2 | 2| 3 BOB SEGER & SILVER BULLET BAND FORTUNATE SON
dia on as program consultants. in with “Kiss’’ in his ear via a | though it lost a point for an 8.8 LamoL ——
6 ¢| walkman. Those of you close to | share. Gannett’s KKBQ-FM slipped | 45 NEW ) HONEYMOON SuITE BAD ATTITUDE
DON'T KNOW where that calenders should ink July 13-16 in from an 8.6 to a 6.2, while KRBE- e
rumor started” is WHTZ (Z-100) as NMS dates at New York’s Mar- [ FM applied new top 40 pressure. 46 [FARCHGIE || JACKSON BROWNE RERHERICR
oper?tions manager Shadow Ste- riot Marguis Hotel. The big story in Washington, a7 g w5 | PET SHOP BOYS WEST END GIRLS
vens' response to talk that former Speaking of WLIR, Larry “the D.C., was the result of the classic j EM-AMERICA
VH-1 VP/programming Kevin Duck” Dunn gets promoted to as- | rock shift at WCXR-FM. The outlet | 48 | 38 | 31° 31 | THEFIRM EVEINISEACE
Metheny has assumed Z-100’s sistant program director after sev- pulled a 4.1 share after it dropped P o Bl
midday shift. Considering that en years with the station. country. With the country fieldtoit- | 49 | 4 | 297 9 | JED NUGENT LITTLE MISS DANGEROUS
Metheny’s backgmund includes self, WMZQ-FM rose froma 3.5to a 50 45’ *35 Aa% «| PETE TOWNSHEND SEENDHAND LOVE |
50 | Bt ATCO |
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Featured Programming

MJI BROADCASTING hits the
market June 2 with “Star Beat,” a
one-hour weekly show targeted at
urban radio. In surveying 250 pro-
grammers, MJI says the biggest de-
mand aside from music is up-to-the-
minute information on the enter-
tainment scene. And, that’s what
MJI is offering in ‘‘Star Beat.”

Distributed on disk, each pro-
gram is segmented with artist pro-
files, news features, conversation
bits with the day’s newsmakers, an
introduction to a new group on the
rise, a hot song from a star, trivia,
blasts from the past and a closing
message from a format celebrity.

Bob Slade of WRKS New York is
hosting the show, and MJI promises
custom ID and celebrity ID pack-
ages for interested affiliates.

SATELLITE MUSIC NETWORK
of Dallas brings its live format total
to seven with the debuts of “Pure
Gold” and “Z-Rock.”

“Pure Gold” was showecased in
spirit at SMN’s hospitality suite
during the recent NAB convention
in Dallas. As in its preview, the 24-
hour satellite service features tunes
from the '50s and '60s with an em-
phasis on all things upbeat and per-
sonable. Gary Hamilton, an air tal-
ent on SMN’s “Rock 'N’ Hits” pro-
gram, is operations manager for
“Pure Gold.”

With that show going for the 25-
54s, “Z-Rock” is skewed younger,
targeting the 12-34 audience. It
promises to lure that listening pack
with the hard rockin’ tunes many al-
bum rock outlets have abandoned in
their search for the dollar demos.

MICHAEL ABRAMSON leaves
his Rocker Doctor Promotions to be-
come a healer for DIR Broadcast-
ing, where he arrives as the syndi-
cator’s vice president of affiliate re-
lations, a new post at the expanding
New York company. In addition to
running his own independent pro-
motion firm, Abramson’s resume
tracks 15 years in the radio and rec-
ord industries, including a recent
VP/promotion title at Island Reec-
ords.

Leaving DIR is David Knight,
who joins Westwood One as direc-
tor of East Coast talent acquisition.
His four-year tenure with DIR in-
cludes credits as producer for sever-
al programs and, most recently,
head of production for the whole
company.

Meanwhile, back at Westwood
One, the Culver City, Calif., net-
work has selected Simple Minds for
its next MTV simulcast. That’s set
for Wednesday (7), with a hour con-
cert recorded last year in Holland.

MEL BLANC'S “Blankity
Blancs” are now available to radio
via Los Angeles-based All-Star Ra-
dio Comedy, which has secured
worldwide syndication of the shows.
“Blankity Blancs” is a series of 500
bits by Blane, who provides the
voice for Bugs Bunny, plus some
previously unreleased productions.
For more information, call All-
Star’s Pat Sierchio at (818) 366-4403.

All-Star has also renewed its deal
with KIIS Los Angeles’ Rick Dees,
who'll continue to carry Ron Ste-

vens and Joy Grdnic’s “Radio Hot-
line” series. In addition to top rated
KIIS, the comedy series now has
subscribers in over 200 markets,
Sierchio says. KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

May 9-11, Heart, Hot Rocks,
United Stations, 90 minutes.

May 9-11, Bill Evans, The Jazz
Show with David Sanborn, NBC
Radio Entertainment, two hours.

May 9-11, Sade, Countdown
America with Dick Clark, United
Stations, four hours.

May 9-11, Janet Jackson, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

May 9-11, George Jones, Weekly
Country Music Countdown, United
Stations, three hours.

May 9-11, Pat Benatar, Super-
star Concert Series, Westwood
One, 90 minutes.

May 9-11, Martha & the Vandel-
las, Dick Clark’s Rock, Roll & Re-
member, United Stations, four
hours.

May 9-11, Jackson Browne,
Rock Chronicles, Westwood One,
one hour.,

May 9-15, Kenny Rogers, Coun-
try Today, MJI Broadcasting, one
hour.

May 9-15, Pete Best, Scott
Muni’s Ticket To Ride, DIR Broad-
casting, one hour.

May 9-15, Accept, Metalshop,
MJI Broadcasting, one hour.

May 10, Super Soul Revue, Solid
Gold Saturday Night, United Sta-
tions, five hours.

May 10-11, Simon & Garfunkel,
Gary Owens Supertracks, Creative
Radio Network, three hours.

May 11-16, Fabulous Thunder-
birds, King Biscuit Flower Hour,
DIR Broadcasting, one hour.

May 12-18, Julian Lennon, In-
nerview, Innerview Radio Net-
work, one hour.

May 12-18, Alan Havey, Larry
Miller, Lotus Weinstock, Live
From The Improv, DIR Broadcast-
ing, one hour. .

May 16-18, Nu Shooz, Rick Dees’
Weekly Top 40, United Stations,
four hours.

May 16-18, Mike & the Mechan-
ics, Countdown America with Dick
Clark, United Stations, four hours.

May 16-18, Bobby Rydell, Dick
Clark’s Rock, Roll & Remember,
United Stations, four hours.

May 16-18, Earl Thomas Conley,
Weekly Country Music Countdown,
United Stations, three hours.

May 16-18, Stevie Nicks, Hot
Rocks, United Stations, 90 minutes.

May 16-22, George Strait, Coun-
try Today, MJI Broadcasting, one
hour.

May 16-22, Krokus, Metalshop,
MJI Broadcasting, one hour.

May 17, Simon & Garfunkel,
Solid Gold Saturday Night, United
Stations, five hours.

May 17-18, Tommy Roe, Gary
Owens Supertracks, Creative Radio
Network, two hours.

May 18-24, the Kinks, King Bis-

cuit Flower Hour, DIR Broadcast-
ing, one hour.

May 19-25, Bobby Slayton, Ron-
nie Shakes, Franklin Ajaye, Live
From The Improv, DIR Broadcast-
ing, one hour.

May 23, Judas Priest, Live From
St. Louis, DIR Broadcasting, one
hour.

May 23-25, Supremes, Dick
Clark’s Rock, Roll & Remember,
United Stations, four hours.

May 23-25, Billy Eckstine, The
Great Sounds, United Stations,
four hours.

May 23-25, Culture Club, Count-
down America with Dick Clark,
United Stations, four hours.

May 23-25, Pet Shop Boys, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

May 23-25, Don Williams, Week-
ly Country Music Countdown, Unit-
ed Stations, three hours.

May 23-25, Jackson Browne,
Hot Rocks, United Stations, 90
minutes.

May 23-26, Rush, Profile '86,
NBC Radio Entertainment, 90 min-
utes.

May 23-26, Various Artists,
Rock & Roll Never Forgets: The
Greatest Bands, Westwood One,
six hours.

May 23-29, Judas Priest, Metal-
shop, MJI Broadcasting, one hour.

May 24, Fats Domino, Solid
Gold Saturday Night, United Sta-
tions, five hours.

May 24-26, Everly Brothers,
Gary Owens Supertracks, Creative
Radio Network, four hours.

May 25-June 1, Rolling Stones,
King Biscuit Flower Hour, DIR
Broadcasting, one hour.

May 30-June 1, Beach Boys,
Dick Clark’s Rock, Roll & Remem-
ber, United Stations, four hours.

May 30-June 1, Steve Allen, The
Great Sounds, United Stations,
four hourss.

May 30-June 1, Julian Lennon,
Countdown America with Dick
Clark, United Stations, four hours.

May 30-June 1, Howard Jones,
Rick Dees’ Weekly Top 40, United
Stations, four hours.

Billboard’

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL
89 REPORTERS ADDS ON

NEIL DIAMOND 27 21

HEADED FOR THE FUTURE
COLUMBIA

JAMES TAYLOR 19 217
THAT’S WHY I'M HERE coLumsia

GEORGE MICHAEL 18 57

A DIFFERENT CORNER coLumsia

ATLANTIC STARR 14 36

IF YOUR HEART ISN'T IN IT

AZM

THE DREAM ACADEMY 13 32
THE LOVE PARADE reprise
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Q? Compiled from a national sample of radio playlists.
i, |
TITLE

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

GREATEST LOVE OF ALL  aRisTa 19466 3 weeks at No. One |

€ WHITNEY HOUSTON

— {
ATLANTIC 7-89472

2 k227 TAKE ME HOME
& PHIL COLLINS
||:§“~. 1319} 4 LIVE TO TELL SIRe 7-28717/WARNER BROS
b # MADONNA
@_ s ON MY OWN mcas2770
1 T @ PATTI LABELLE & MICHAEL MCDONALD
CS‘); 7 |11| g | CALLME aam2816
et 2% 1 & DENNIS DE YOUNG
£ i NEVER AS GOOD AS THE FIRST TIME PORTRAIT 37-05846/EPIC
| 152 2 8
=== SADE
| 1 -
{795 | 14| 7| HOLDING BACK THE YEARS ELEKTRA 769564
‘—r‘i i [ ¢ SIMPLY RED
8 1l g\ | SO FAR AWAY  waRNER BROS. 7-28789
& DIRE STRAITS
9 |.glslim | THINK IT'S LOVE  ARISTA 1.9444
¢ JERMAINE JACKSON
1ie] 8 BAD BOY ePic 34-05805
| ¢ MIAMI SOUND MACHINE
11 | 5 i e TENDER LOVE  WARNER BROS./TOMMY BOY 7-28818/WARNER BROS
| 1 : ¢ FORCE M.D.S |
12 %'k:: f 17| OVERJOYED  TamLa 1832/MOTOWN
5 ot & STEVIE WONDER
@@ 17 | 34| 4 | THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
(A JIVE/ARISTA 1-9465/ARISTA @ BILLY OCEAN |
14 WJE il & MANIC MONDAY  coLUMBIA 38-05757
I & BANGLES
15 °"12 , g |15 THESE DREAMS  capiToL 5541
R & HEART
16 |54 0 |10 WHISPER IN THE DARK  ARISTA 1-9460
| | DIONNE WARWICK
L+ : SOMETHING ABOUT YOU  POLYDOR 883362-1/POLYGRAM
5@ ”_1 2l Kgg ® LEVEL 42
{_’la"w 2l y YOUR WILDEST DREAMS  POLYDOR 883096.7/POLYGRAM
=% & THE MOODY BLUES
,-’r‘\ wlartd MOVE AWAY  VIRGIN/EPIC 34-05847
el # CULTURE CLUB
I ALL | NEED IS A MIRACLE  ATLANTIC 7-89450
ML A & MIKE & THE MECHANICS
21 |l tas SECRET LOVERS asm 2788
- : ® ATLANTIC STARR
i i A DIFFERENT CORNER cotumBia 38-05888
l:_lTZj & _:_?, ¢ GEORGE MICHAEL
| T r NO ONE IS TO BLAME  ELEKTRA 7-69549
!(2_32 |imla, © HOWARD JONES
| 24 |=l= |5 IF YOU LEAVE  a&m 2811
* ORCHESTRAL MANOEUVRES IN THE DARK
25 |1a]13f16] NIKITA  GEFFEN 7-28873/WARNER BROS
| @ ELTON JOHN
o B et i IF YOUR HEART ISN'T IN IT  agm 2822
| | & ATLANTIC STARR
27 baxbiartbasi NOW AND FOREVER (YOU & ME) captToL 5547
I | - # ANNE MURRAY
28 | i THE THE MUSIC OF GOODBYE (LOVE THEME FROM OUT OF AFRICA)
Ay | mca 52784 = & MELISSA MANCHESTER AND AL JARREAU
29 R [ HE OOESN'T CARE (BUT I DO) rca 14302
il
b : BARRY MANILOW
rﬁ} 17 || 9% THE LOVE PARADE  REPRISE 7.28750/WARNER BROS
e H # THE DREAM ACADEMY |
: ~| WEST END GIRLS emi-amERICA 8307
"'J‘H—D 31:1 Lofl B & PET SHOP BOYS
2 5wl SARA  GRUNT 14253/RCA
| ® STARSHIP
133 LE THE HEART IS SO WILLING mca 52814
i i STEPHEN BISHOP
:-"’5&". NMEWDs °| HEADED FOR THE FUTURE columeia 38.05889
el 551! ‘ h_ NEIL DIAMOND
35 ONLY ONE  cOoLUMBIA 38-05785
| _3.‘5} i & JAMES TAYLOR
BOP  em-AMERICA 8289
114
36 El et} & DAN SEALS
MOVE CLOSER  ATLANTIC 7-89424
S ¢
@D| s NEWD 'S ® MARILYN MARTIN
38 | u EU‘I 10 SEND IN THE CLOWNS (FROM A LITTLE NIGHT MUSIC’)
[ [éo2| coLuMBIA 38.05837 BARBRA STREISAND
| 39 | g} ! ‘% WHAT HAVE YOU DONE FOR ME LATELY a&m 2812
i & JANET JACKSON
5 THAT GIRL IS GONE  WARNER BROS. 7-28892
! NEWD . DAVID PACK

O Products with the greatest airplay this week. @ Video clip availability. ® Recording Industry Assn. Of
America (RIAA) seal for sales of 500,000 units. A RIAA seal for sales of one million units.
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ciet and the Westwood One Radio Networks Present

:

TRIZANES  EASLES PO/
The DOORS LEDZ=PP=LIN  Te WHO

The Westwood One Radio Networks proudly present a Memorial Day Weekend salute to six of the greatest
bands in rack & roll history — The Beatles, The Doors, Eagles, Led Zeppelin, Pink Floyd and The Who - on
Rock & Roli Never Forgets: The Greatest Rock Bands, six hours of classic songs, rare interviews and magical
memories. Host Dennis Elsas of WNEW-FM/New York devotes an entire hour to each group, highlighting many
of their most memorable hits and talking with John Lennon, Paul McCartney, Pete Townshend, Roger Daltrey,
John Densmore, Roger Waters, Don Henley and more. Rock & Roll Never Forgets: The Greatest Rcck
Bands is an unforgettable tribute to six influential bands whose legends will endure for generations, and
another Big Event special exclusively from Westwood One! For further information, consult your Westwcod
One station sales representative at (213) 2J4-5000 or Telex 4996015 WWONE.

Brought to you in part by:

o AL
(L) ARMY Ao Toe

Celebrating Our New Cenlury
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WINTER "86 ARBITRON RATINGS FOR 20 TOP MARKETS

Following are 12 plus, average quarter hour share, metro survey area. Monday-Sunday, 6 a.m. to midnight.

wWww . americanradiohistorv.com

Fall  Winter Fall  Winter Falf  Winter Fall  Winter Fall  Winter
Call Format '85 '86  Call Format '85 '86 Call Format "85 '86  Call Format '85 '86 Call Format '85 '86
) SAN FRANCISCO BOSTON KRQX oldies 8 14 KYKY AC 30 44  KDWB-AM top 40 10 12
KGO news/talk 90 76 WRKO talk 52 16 :xz‘c’ top 40 2'8 : 2 ::TKR I°° :g :3 ::
KCBS news 62 66  WIB easy listening 62 70 HE : . op : - TAMPA/ST. PETERSBURG
KSOL - A5 46 WBCN album rock 74 68 WRR classical/jazz 1.2 11 KUSA country 45 37
KABLEM ooy LR 3.6 4"2 WB1 ACvariet 8.6 6'7 KSSA Spanish 1.2 10  WRTH nostalgia 36 32 WwBA easy listening 117 13.0
o top 40 20 e t0p 40 J 50 64 WMRY AC/variety 3 23 WRBQ-FM 12.2 125
KYUU AC 34 32 WHDH AC 64 56 MIAMI KATZ black A LS country 8218
L KADI AC 16 18 wigQl AC 16 6.1
KBLX urban 30 32 WIlX classic hits 31 5.0 .
KSAN ) A 30 WEE news 50 45 WLYF easy listening 74 89  WESL black 1.2 18 WYNF album rock 6.3 55
KNBR MOR 24 29 WSSH AC 4'1 4"2 WSHE atbum rock 5.6 60  WIEN ‘" urban 13 17  WSUN country 5.8 49
KOIT-FM easy listening ’s N on AC 4'4 13 WYl top 40 51 57 KXOK talk 20 15  WDAE nostalgia 51 45
KLOK-FM AC 2'2 2~8 WAAF album rock 2' N 3"3 WQBA-AM Spanish 5.7 57  KGLD oldies 1.6 14  WKRL classic rock 48 45
Kol e 35 %9 oD AC 3 30 WINZAM news 34 41 WKKX country 1.0 12 WGUL-FM MOR 37 39
- ) : T WAXY AC 43 40 WIL-AM country 7 12 WFLA-AM AC 33 36
KFOG album rock 23 24 WHTT top 40 36 28
KRQR album rock 25 5 Ui countr 20 5 WO AC 42 38 KLTH AC 13 10 WNLT top 40 338 34
KDFC-AM-FM  classical 15 21 wiou 1o 40y 21 25 WER urban 42 38 wpos AC 21 30
e ' ’ p ’ ’ WCMQ-FM Spanish 4.0 3.6 wDUuv beautiful 18 28
KBAY easy listening 28 20 WMIX AC 24 25 BALTIMORE
- WINZ-FM top 40 35 35 WRXB urban 16 21
KNEW country 23 20  WILD black 25 2.1
) WKQS country 34 35  WBAL AC 75 105 WIMP urban 19 20
KWSS top 40 2.1 20 WXKS-AM nostaigia 2.1 17 . . !
KABL-AM easy listening 20 20 WCRB classical 1 17 WAQI Spanish 1.8 35  WLIF easy listening 8.7 10.0 WHBO oldies 1.0 18
et I s 15 20 : T wHQT top 40 39 33 WwPOC country 56 77 WPLP news/talk 29 17
o top 40 22 17 WRHC Spanish 29 32 wxw urban 6.8 66  WAVE AC 11 17
e easy listening 10 1‘7 HOUSTON WNWS news 39 31  WwBSB top 40 6.7 60  WLFF easy listening 9 13
i top 40 17 17 KMIQ utban 09 gy WioD AC 33 31wy album rock 56 56  WRBQ-AM top 40 — 11
e jazz 10 B e country e 77 WeBAFM Spanish 2.2 27 WMKR top 40 3.9 36
KYA oldies 13 15 KODA easy listening 69 72 WLE AC ) ) LUK 1351 Sl CLEVELAND
KOME album rock 12 14 KILT-FM countr 45 63 WAA AC 23 =) LA AC 32 36
KLZE easy listening - 12 KKBQ.FM top 40’ b 6y WTMI classical 2.2 22 WBGR religion 31 33 WMMS top 40 15 139
’ ) ) WMXJ top 40 18 21  WCAO country 44 32 WQAL easy listening 8.2 86
KDIA urban — 12 KFMK MOR 59 6.2 .
e . 1 11 KR AC v g5 WKAT nostalgia 16 19  WFBR AC a1 28 WM AC 68 77
’ : ’ ) WCMQ-AM Spanish/MOR 25 17 WITH nostalgia 3.0 26  WDOK easy listening 6.7 74
KKCY album rock . 1.1 KRBE-FM top 40 35 48 )
KLOKAM AC 12 10 KSRR abum rock 5o o W top 40 20 15  wwDC album rock 25 25  WBBG nostalgia 6.5 55
KiQI Spanish ’ 10 KQUE o 3 47 WSua Spanish 18 14 WHUR urban 15 19  WLTF AC 52 55
T KTRM news Aalk 53 W AC 13 14  WQSR AC 26 19  WERE news/talk 45 49
KLOL album rock 4'5 4"3 WQAM country 14 13 WEBB urban 2.2 18 WDMT urban 4.3 48
PHILADELPHIA ’ ¥ WOCN Spanish 17 10 WWIN-AM urban 21 1.6 WWWE news 55 48
KPRC news/talk SR WCBM news/talk 15 14 weCt top 40 9 44
WMMR album rock 98 97 KIwY MOR 12 20 e ; W o L 13 Wik °zan 51 42
KYW news 0 80 KV Spanish 12 16 PITTSBURGH o : - ur : -
WGRX album rock 11 13 WGAR-FM country 34 37
wusL urban 6.9 74 KYOK urban 19 1.5 . .
o KDKA AC/variety 119 169  WwTOP news 14 11 WweL classical 21 23
WEAZ easy listening 6.5 73 KILT-AM country 14 1.2 s
L WSHH easy listening 78 8.0 WHFS album rock 8 11 WRQC top 40 2.0 20
WMGK AC 5.2 51  KLAT Spanish 14 10
) o WBZZ top 40 9.2. 74 WiMO black 11 20
WPEN nostalgia 53 5.0 KHCB Christian — 1.0
WDVE album rock 84 73 WRMR MOR 20 19
WWDB talk 41 47 SEATTLE !
o top 40 “ w2 WAMO-FM urban 6.7 55 WHK oldies 18 19
e AC” 4‘0 4‘2 WASHINGTON WHTX top 40 46 47  KIRO news/talk 10.9 92  WABQ black gospel 26 17
WOAS.FM urban .2 N easy listening 80 jp  WWSW Ao 5.4 46  KOMO AC/variety 83 73 WONE-FM album rock 14 15
WIAS nostalgia 37 4.0 KUBE top 40 6.8 6.9
WSNI-FM AC 46 37 WHUR urban 86 87 kN talk “ 0 (ol e it 61 %
WCAU-AM news/tatk 37 37 WKYS urban 70 66 : - y lstening : : DENVER
WTAE AC 4.2 38  KSEA easy listening 5.0 5.4
wXTU country 33 36  WMAL MOR 7.1 6.6 . L
: WPNT easy listening 24 36 KISW atbum rock 6.2 47  KOS! easy listening 105 96
wip AC 37 36  WWDCFM album rock 6.5 50 ;
Wi0Q o oy 27 28 WMIQFM countr 15 o WvoD top 40 25 30 KIXI-AM oldies/AC 5.0 45  KBPI AC 13 72
- . i ' . WDSY country 27 26 KLSY-FM AC 44 44 . KBCO-FM album rock 59 67
wYSP album rock 3.0 28  WTOP news 45 47 X
WMYG AC 22 22 KING-FM classical 39 41 KMl AC 6.8 6.6
WZG0 tap 40 20 22 WRQX top 40 43 44
) KQV news 26 21 Kpu top 40 38 34 KOA news/talk 65 60
WFLN-FM classical/AC 18 21 WLTT AC 40 43
. . WEEP country 2.6 1.7 KMPS-FM country 45 34 KYGO country 4.0 5.3
WFIL oldies 17 15 WCXR-FM classic rock 1.9 41
WWCL AC 13 14 KMmgl AC 36 33 KPKE top 40 40 52
WHAT black 12 12 WAVA top 40 40 41
WMBS AC 21 10 KRPM country 28 32 KRXY-FM top 40 40 48
WDAS-AM urban 10 L1 WO urban 338 38
TR bl 27 o KNBQ top 40 33 27 KOAQ top 40 32 42
WLy ac 4 i ATLANTA KEZX AC 19 26 KIMN top 40 31 40
DETROIT T =, 2'1 2'7 KZOK album rock 22 24 KNUS news/talk 33 38
’ ) WKLS-FM album rock 9.2 105 KING-AM news 14 2.1 KEZW nostalgia 3.0 37
WiLB urban 6.9 96 WBMW AC 24 24 ’
i . WVEE urban 89 98 Kvl oldies 18 19  KHOW AC 30 37
WIR MOR 9.0 80  WXTR-FM oldies 27 21 -
- WPCH easy listening 14 95 KR AC 19 18 KAZY album rock 5.6 34
wiol easy listening 6.3 74  WASH AC 21 17 L .
W2GC top 40 98 85 KCMS religion 1.6 1.8 KVOD classical 37 31
WCZV-FM top 40 53 58  WTKS AC 15 16
WOQXI-FM top 40 89 70 KKFX urban 1.0 16 Ku country 24 23
ww) news 6.2 56  WHFS album rock 1.8 13
kLW nostalgia 54 51 WYCB religion 10 12 WKHX country 6.6 6.2 KMPS-AM country 19 15 KDKO urban 27 22
YT o 403 sr g : “ WsSB-AM AC 67 55  KGNW Christian — 12  KBRO-FM country & 21
WRIF - al:um ok w0 " WSB-FM AC 49 54 KIXI-FM AC 12 10  KRIN oldies 2.1 13
) : DALLAS WYAY country 49 46  KHIT top 40 1.0 1.0 KDEN news 1.6 1.2
iz album rock 2. WFOX AC 41 36 Keis religion 710 KiCL free-form rock 15 11
WNIC-FM AC 43 39 KVIL-FM AC 106 81 st aews/Aalk by o E : : :
WLTI AC 29 34 KKDA-FM urban 8.7 BT a0k black 30 0
WXYT talk 32 32  KRLD news 1.7 T2 oMM AC o o MINNEAPOLIS KANSAS CITY
::}"cw ;"C“""’ ?2 :: :l';":', °°“":" gg :: WEKS-AM-FM  urban — 20 Wceo MOR 185 180  WDAF country n1 o nus
oM > o 21 kmenrm e 1 ca WONN talk 15 14 KSTPAM  AC 104 110  KBEQ top 40 70 90
OTX ” s 25 Kscs ’ t' "8 e s WRLO country 21 12 KQRS-AM-FM  album rock 90 85 KMBR easy listening 17 8l
o I 24 KeoL °:’l:‘" 4 \ 63 5, WOXLAM oldies 13 12 WAL easy listening 70 79 KPKF country 58 8l
WKsG oldies 2 a1 K alb“"‘ '°°k 3 oy Weus oldies — 10 wwoL top 40 86 73 KWS album rock 59 72
Wiz " Jazz t NN Km"’l alb“’" '°°k 3 e KEEY country 61 53  KCMO news/talk 18 54
L °°“"t" 5 1h ke ;C“’" e 4 a8 ST. LOUIS KOWB-FM  top 40 55 59  KUDL AC 60 52
EX1AM country : o oy o s a3 c KTCZ album rock 27 45 KPS urban 61 48
WG:: urban ;? ks - s 3, [Mox talk 26 175 KIO-FM oldies 32 32 KCRX album rock 29 48
Ll GeE) : 3 xomy op sten ot jo  KSHE album rock 124 126 KSTP-AM news/talk 40 31 KMBZ news/talk 4l 46
WIS (GiE) L ng easy :s ening s o MK easy listening 64 86  KMCW AC 20 28 WHB AC 12 42
ot urban = ‘L2 g°;°° e 1y MMM urban 58 63 WLIE AC 38 26 KLSI AC 52 35
e :’ an 0 s WiLFM country 63 53  WDGY country 33 23
¢ ) < KSD AC 55 49  KiBB MOR 15 15 (Continued on page 21)
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The Westwood One Radio Networks proudly present former
James Gang head honcho, member of The Eagles, inimitable
solo artist and guitarist extraordinaire Joe Walsh /In Concert, a

90-minute performance airing the week of May 12. Westwood
One's mobile studios recorded Walsh and his band late last
year during the Midwest portion of his U.S. tour, and it's a
blistering rock & roll set that includes such James Gang
classics as “Funk 49" Walsh's Eagles-era “Life In The
Fast Lane; and solo smashes like “All Night Long;
“Rocky Mountain Way" and the title track from his
most recent solo LP, The Confessor. Whether he's a
member of the band or out in front on his own,
Joe Walsh rocks with a style all his own. So
catch the excitement on In Concert, presented
exclusively by the Westwood One Radio
Networks. For more information, contact
Westwood One at (213) 204-5000 or Telex
4996015 WWONE.
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Billboard.

FOR WEEK ENDING
MAY 10, 1986

1

New York
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P.D.: Larry Berger

Whitney Houston, Greatest Love Of All
Prince And The Revolution, Kiss

Patti LaBeile & Michael McDonaid, On
Pet Shop Boys, West End Girls

Janet Jackson, What Have You Done For
Faico, Rock Me Amadeus

Robert Palmer, Addicted To Love
Madonna, Live To Tell

Van Halen, Why Can’t This Be Love
Phil Collins, Take Me Home

Bangles, Manic Monday

Nu Shoogz, | Can't Wait

The Rolling Stones, Harlem Shuffie
Orchestral Manoeuvres In The Dark, If
The Outfield, Your Love

Miami Sound Machine, Bad Boy

Mike & The Mechanics, All | Need |s A
Val Young, If You Should Ever Be Lone
Atlantic Starr, Secret Lovers

The Jets, Crush On You

Cherrelle With Alexander 0'Neal, Satu
New Edition, A Little Bit Of Love (Is
Level 42, Something About You

Cutture Club, Move Away

Sade, Never As Good As The First Time
Voices Of America, Hands Across Ameri

POWER PLAYLISTS

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with weekly
cume audience of over 1 million.

GOLD—Stations with weekly cume
audience of over 500,000 up to a million.

24 26 George Michael, A Different Corner

25 28 Mr. Mister, is It Love

26 EX Billy Ocean, There'll Be Sad Songs (T
27 30 Simpie Minds, All The Things She Said
28 EX Falco, Vienna Calling

29 29 Starpaint, Restiess

30 EX  Mike & The Mechanics, All | Need Is A

A — EG. Daily, Say It, Say It

A — Patli Austin, The Heat Of Heat

A — The Blow Monkeys, Digging Your Scene
£X E£X ZZ Top, Rough Boy

EX EX  Heart, Nothin' At All

EX EX  Wax, Right Between The Eyes

X X Oinéo Bongo, Stay

£X EX E DeBarge, who's Johnny ("Shert Circ
EX E£X  King, Alone Without You

EX EX  Howard Jones, No One Is To Blame
EX  EX  Tears For Fears, Mothers Talk

Force M.D.'s, Tender Love
Sade, Never As Good As The First Time

— .38 Special, Like No Other Night

Simply Red, Holding Back The Years

Julian Lennon, Stick Around

George Michael, A Different Corner
ister, 15 It Love

Orchestral Manoeuvres In The Dark, {f

Mike & The Mechanics, All | Need Is A

Heart, Nothin® Al All

Cutture Club, Move Away

Billy Ocean, There'lt Be Sad Songs (T

Howard Jones, No One Is To Blame

Simple Minds, Al The Things She Said

Falco, vienna Calling

S:mp‘y Red, Holding Back The Years

Aretha Franklin, Ain't Nobody Ever Lo

Bangles, If She Knew What She Wants

Gavin Cﬁrislophev. One Step Closer To

£X  EX John Cougar Mellencamp, Rain On The S

Los Angeles

WHTZ Fm

P.D.: Scott Shannon

Prince And The Revolution, Kiss

Patti LaBelte & Michael McDonaid, On
Whitney Houston, Greatest Love Of All
Pet Shop Boys, West End Girls

Janet Jackson, What"Have You Done for
Robert Palmer, Addicted To Love
Falco, Rock Me Amadeus

Madonna, Live To Tell

Van Halen, Why Can't This Be Love
Nu Shooz, | Can't wait

Bangles, Manic Monday

The Rolling Stones, Harlem Shufile
Phil Collins, Take Me Home

Cherrelle With Alexander 0'Neal, Saty
New Edition, A Little Bit Of Love gs
Orchestral Manoeuvres In The Dark, If
Mike & The Mechanics, All | Need Is A
The Qutfield, Your Love

Atlantic Starr, Secret Lovers

Level 42, Something About You

The Jets, Crush On You

Miami Sound Machine, Bad Boy
Culture Club, Move Away

Colonel Abrams, I'm Not Going To Let
INXS, What You Need

Whitney Houston, How Will | Know
Heart, Nothin® At All

Jack Wagner, Love Can Take You All Th
Sty Fox, Let's Go All The way

Heart, These Dreams

George Michael, A Different Corner

o —

Chicago

VILS
>AM B9 4

P.D.: John Gehron

Robert Palmer, Addicted To Love

Pet Shop Boys, West End Girls
Whitney Houston, Greatest Love Of All
Madonna, Live To Tell

Patti LaBelle & Michael McDonald, On
Van Halen, Why Can't This Be Love
Janet Jackson, what Have You Done For
Phil Collins, Take Me Home

The Outtield, Your Love

Drchestral Manceuvres in The Dark, If
Bangles, Manic Monday

The Rolling Stones, Harlem Shuffle
Bob Seger & The Silver Buflet Band, A
Mike & The Mechanics, All | Need Is A
Miami Sound Machine, Bad Bor
Howard Jones, No One Is To Blame
Journey, Be Good To Yourself

INXS, What You Need

Level 42, Something About You

Julian Lennon, Stick Around

Atlantic Starr, Secret Lovers

Mr. Mister, is It Love

David Bowie, Absolute Beginners

John Cougar Meilencamp, RO.CK. In T
Jermaine Jackson, | Think It's Love
Billy Ocean, There'll Be Sad Songs (T
Sade, Never As Good As The First Time
Heart, Nothin® At All

The Moody Blues, Your Wildest Dreams
Simple Minds, Al The Things She Said
Whitney Houston, How Will | Know
The Hooters, Where Do The Children Go
Stevie Wonder, Overjoyed

Heart, These Dreams

Jackson Browne, For America

Elton john, Nikita

The Dream Academy, The Love Parade
Graham Nash, Innocent Eyes

.38 Special, Like No Other Night

Wax, Right Between The Eyes

Models, Out Of Mind Out Of Sight

108FM

Boston P.D.: Sunny Joe White
1 1 Pet Shop Boys, west End Girls
2 2 NuShooz, | Can't Wait
3 & Janet Jackson, What Have You Done For
4 6 Miami Sound Machine, Bad Boy
5 B Cherrelle With Alexander O'Neal, Satu
6 9 Van Halen, Why Can’t This Be Love
77 The Qutfield, Your Love
8 11 Phil Collins, Take Me Home
9 13 Whitney Houston, Greatest Love Of All
10 10 Honeymoon Suite, Feel It Again
11 15 Mike & The Mechanics, All | Need Is A
12 16  Cuhture Club, Move Away
13 14  Level 42, Something About You
14 19 Madonna, Live To Telt
15 21 Orchestral Manoeuvres In The Dark, If
16 17 Dawid Bowie, Absolute Beginners
17 18 Diana Ross, Chain Reaction
18 20 Patti LaBelle & Michael McDonald, On
13 22 The Jets, Crush On You
20 26 II Top, Rough Boy
21 30 Sade, Never As Good As The First Time
2 ;3

4

Los Angeles

P.D.: Ed Scarborough

Pet Shop Boys, West End Girls
Madonna, Live To Tell

Whitney Houston, Greatest Love Of All
Van Halen, Why Can't This Be Love
Patti LaBelle & Michael McDonald, On
Orchestral Manoeuvres In The Dark, If
Prince And The Revolution, Kiss
Robert Palmer, Addicted To Love
Psychedelic Furs, Pretty In Pink

Nu Shooz. | Can't Wait

Sly Fox, Let’s Go All The Wa

Miami Sound Machine, Bad Boy

Sade, Never As Good As The Furst Time
Simply Red, Holding Back The Years
Bronski Beat, Hit That Perfect Beat
Phil Collins, Take Me Home

Janet Jackson, What Have You Done For
Bob Seger & The Silver Bullet Band, A
The Jets, Crush On You

Falco, Rock Me Amadeus

Culture Club, Move Away

Jermaine Jackson, | Think It's Love
Journey, Be Good To Yourself

FM 1027
AM 1150

KIIS

P.D.: Gerry DeFrancesco

1 1 Pet Shop Boys, West End Girls
2 2 Robert Palmer, Addicted To Love
3 3 Madonna, Live To Tell
45 Whitney Houston, Greatest Love Of All
5 6 Orchestral Manoeuvres In The Dark, If
6 10 Patti LaBelle & Michael McDonald, On
77 Miaml Sound Machine, Bad BO{
8 9 Van Halen, Why Can’t This Be Love
9 4 Janet Jackson, What Have You Done For
10 12 Nu Shooz, | Can't wait
11 11 Psychedelic Furs, Pretty in Pink
1214 Bronski Beat, Hit That Perfect Beat
13 8 Prince And The Revolution, Kiss
14 16 Simply Red, Hoiding Back The Years
15 18  The Jets, Crush On You
16 15 Sly Fox, Let's Go Ail The Way
17 21 George Michael, A Different Corner
18 19 Sade, Never As Good As The First Time
19 20 Phil Collins, Take Me Home
20 24 Culture Club, Move Away

21 13 Falco, Rock Me Amadeus

22 22 Dire Straits, So Far Away

23 17 The Rolling Stones, Harlem Shuffle

24 25 Starpoint Restless

25 27 Mike & The Mechanics, All | Need Is A

26 28 Simple Minds, All The Things She Said

2] 29 Mr. Mister, Is It Love

28 30 Howard Jones, No One Is To Blame

29 23 Expose, Exposed To Love

30 33 Erasure, Who Needs Love Like That

3t 32 Journe}, Be Good To Yourself
A32  —  Janet Jackson, Nasty

33 35 Falco, Vienna Calling

34 EX Billy Ocean, There'll Be Sad Songs (T

35 EX  Level 42, Somelhinﬁ About You

A — £l DeBarge, Whao's Johnny (*'Short Circ
A — The Dream Academy, The Love Parade
A — The Blow Monkeys, ISiggin Your Scene

EX  EX  Tears For Fears, Mothers Talk
EX  EX  Heart, Nothin' At All

.D.: Bob Travis

Robert Palmer, Addicted To Love
Whitney Houston, Greatest Love Of All
Pet Shop was. west End Girls

Van Halen, Why Can't This Be Love
The Rollin% Stones, Harlem Shuffle

The Outfield, Your Love

Phil Coliins, Take Me Home

Madonna, Live To Tell

Level 42, Something About You

Mike & The Mechanics, All | Need is A
Orchestral Manceuvres In The Dark, I
Prince And The Revolution, Kiss

Sade, Never As Good As The First Time
Janet Jackson, What Have You Done For
27 Top, Rough Boy

Patti LaBelle & Michael McDonald, Dn
Nu Shooz, | Can't Wait

Culture Ciub, Move Away

RN ENNNN SN EE T oSS
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FM

P.D.: Nick Bazoo

Van Halen, why Can't This Be Love
Whitney Houston, Greatest Love Of Alt
Pet Shop Boys, West End Girls

Janet Jackson, What Have You Done For
The Outfield, Your Love

Phil Collins, Take Me Home

Madonna, Live To Tell

27 Top, Rougch Boy
Nu Shooz, | Can't Wait

The Hooters, Where Do The Children Go
Miami Sound Machine, Bad Boy

Mike & The Mechanics, All | Need 1s A

Patti LaBelle & Michael McDonald, On
George Michael, A Different Corner

Mr. Mister, |s It Love

The Rolling Stones, Harlem Shuttle
Bob Seger & The Silver Buliet Band, A
Orchestral Manoeuvres In The Dark, |
Journey, Be Good To Yourseif

Culture Club, Move Away

Tears For Fears, Mothers Talk

Sade, Never As Good As The Firsl Time
Robert Paimer, Addicted To Love
Prince And The Revotution, Kiss
Bangles, Manic Monday

Falco, Vienna Calling

Force M.D.’s, Tender Love

Billy Ocean, There'll Be Sad Songs (T
B.E. Taylor Group, Karen

The Jets, Crush On You

Heart, Nolhin® At All

£1 DeBarge, Who's Johnny ("’Short Circ
John Cougar Mellencamp, Rain On The S

Bob Seger & The Silver Bullet Band, A
Journey, Be Good To Yourself

Mr. Mister, s It Love

Hone‘moon Suite, Feet It Again
Starship, Tomorrow Doesn't Matter Ton
Bangles, Manic Monday

The Blow Monlels. Digging Your Scene
Faico, Rock Me Amadeus

Howard Jones, No One Is To Blame
Simply Red, Holding Back The Years
Julian Lennon, Stick Around

Wax, Right Between The Eyes

Tears For Fears, Mothers Talk

Billy Ocean, There'll Be Sad Songs (T
Psychedelic Furs, Pretty In Pink

The Jets, Crush On You

The Del Fuegos, | Still Want You
Simple Minds, All The Things She Said
John Cougar Mellencamp, Kain On The S
Talking Heads, Once In A Lifetime
Boys Don't Cr\", | Wanna Be A Cowbo
The Hooters, Where Do The Chiidren Go
The Dream Academy, The Love Parade
Peter Gabriel, Sledgehammer

GTR, When The Heart The Mind

George Michael, A Dilferent Corner
Marvin Gaye, The Worid Is Rated X

-The Outfield, Your Love

w’”’

Wax, Rishl Between The Eyes

Simply Red Holdin§ Back The Years
24 25 Colorfield, Can't Gel Enough Of You B
25 27 Mr. Mister, Is It Love

26 28  The Hooters, Where Do The Children Go
27 29 Boys Don't ér’, | Wanna Be A Cowboy
28 34 Heart, Nothin” At Al

29 31 Katrina And The Waves, Is That It?

30 gg Journey, Be Good To Yoursell

Psychedelic Furs, Pretty In Pink

32 35 Tears For Fears, Mothers Talk

33 EX Bily Ocean, There'll Be Sad Songs (T

34 EX  The Fabulous Thunderbirds, Tutf Enutf
35 EX  Simple Minds, All The Things She Said
GTR, When The Heart The Mind

A —
A — The Biow Monkers, Digging Your Scene
A — Faleo, Vienna Cal ling0
A — Suzanne Vega, Left Of Center
A — $.0S. Band, Finest
A —  Animotion, | Want You
A — Mai Tai, Female Intuition

£X EX EG. Daiky, Say , Say It

EX EX Mental As Anything, Live It Up

EX  EX The Dream Acadeny, The Love Parade

EX EX  Starship, Tomorrow Doesn’t Matter Ton

£X  Models, Out Of Mind Out OF Sight
EX EX Bourgeois Tag%, Mutual Surrender (Wha
EX EX George Michael, A Different Corner
EX EX Robert Tepper, Don't Walk Away
EX EX The Del Fuegos, | Stili Want You
EX EX Greg Kihn, Love And Rock And Rolt
EX EX  Pathi Austin, The Heat Of Heat
EX  EX Denmis De Young, Call Me

Washington

P.D.: Randy Lane

Phit Collins, Take Me Home

Dire Straits, So Far Away

Janet Jackson, What Have You Done For
Robert Palmer, Addicted To Love

Pet Shop Boys, West End Girls

Nu Shooz, | Can’t wait

Prince And The Revolution, Kiss
Whitney Houston, Greatest Love Of All
Mami Sound Machine, Bad Boy

Van Halen, why Can’t This Be Love
The Outfield, Your Love

Madonna, Live To Tell

INXS, what You Need

Mike & The Mechanics, All | Need is A
Orchestral Manoeuvres In The Dark, If
Jermaine Jackson, | Think it's Love
The Rolling Stones, Harlem Shuffle
Bob Seger & The Silver Bullet Band, A
The Hooters, Where Do The Children Go
Mr. Mister, Is It Love

Tears For Fears, Mothers Taik

Howard Jones, No One [s To Blame
Bil” Ocean, There'll Be Sad Songs (T
Culture Club, Move Away

Diana Ross, Chain Reaction

Journey, Be Good To Yourself

Patti LaBelle & Michael McDonaid, On
GeorFe Michael, A Different Corner
Level 42, Something About You

The Jets, Crush On You

P.D.: John Young

Patti LaBelle & Michael McDonald, On
Pet Shop Boys, West End Girts

Robert Paimer, Addicted To Love
Whitney Houston, Greatest Love Of All
Van Halen, Why Can't This Be Love
Nu Shooz, | Can't Wait

Drchestral Manoeuvres In The Dark, If
The Rolling Stones, Harlem Shufile
Miami Sound Machine, Bad Boy
Madonna, Live To Tell

Prince And The Revolution, Kiss

Level 42, Something About You
Cherrelle With Alexander D'Neal, Satu

Mike & The Mechanics, All | Need |s A
Sade, Never As Good As The First Time
Janet Jackson, Whal Have You Done For
Phil Collins, Take Me Home

Journey, Be Good To Yourself

44 Tog, Rou&h Boy

Wax, Righl Between The Eyes

Cutture Club, Move Away

The Jets, Crush On You

Mr. Mister, Is it Love

George Michael, A Different Corner
Starsl |n, Tomorrow Doesn't Matter Ton
Heart, Nothin' At Alf

Howard Jones, No One Is To Blame
Bitly Ocean, There'll Be Sad Songs (T
Faico, Vienna Callin,

Simple Minds, All The Things She Said
Boys Don't Cry, | Wanna Be A Cowboy
.38 Special, Like No Other Night
Bangles, If She Knew What She Wants
GTR, When The Heart The Mind

17 Mr. Mister, Is It Love
13 The Jets, Crush On You
19 Level 42, Something About You
20 Mike & The Mechanics, All | Need Is A
2 £! DeBarge, Who's Johany ("Short Circ
2 Phil Collins, Take Me Home
23 Starpaint, Restless
24 Heart, Nothin' At All
25 Prince And The Revolution, Kiss
26 Bob Seger & The Silver Bullet Band, A
27 Starship, Tomorrow Doesn’t Matter Ton
28 Billy Ocean, There'll Be Sad Songs (T
29 Tears For Fears, Mothers Talk
30 Atlantic Starr, Secret Lovers
K Atlantic Starr, If Your Heart lsn't |
32 John Cougar Mellencamp, ROCK InT
3 Howard Jones, No One Is To Blame
kL) Nicole, Don’t You Want My Love
35 Wax, ﬁlifhl Between The Eyes
36 Force M.D.'s, Tender Love
A37 24 Tog, Rough Boy
A38 TKA, One way Love
39 Sly Fox, Let's Go All The Way
40 Robert Tepper, Don't Walk Awa
134 Simpte Minds, All The Things SKe Said
Ih S
-1 Y
Chicago P.D.: Jan Jeffries

1

111 geags
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LELREB

« Falco, Vienna Callin,

The Outfield, Your Love

Phil Collins, Take Me Home

Bangles, Manic Monday

INXS, what You Need

Jermaine Jackson, | Think i1's Love
Orchestral Manoeuvres In The Dark, If
Nu Shooz, | Can'l Wait

Miami Sound Machine, Bad Boy

Force M.D.'s, Tender Love

Culture Club, Move Away

The Jets, Crush On You

Cherrelle With Alexander D'Neal, Saty
Mr. Mister, Is it Love

Billy Ocean, There'll Be Sad Songs (T
Simply Red, Holding Back The Years
Atlantic Starr, Secret Lovers

Sade, Never As Good As The First Time
Starship, Tomorrow Doesn’t Matter Ton
George Michael, A Differenl Corner
Tears For Fears, Mothers Talk

Mike & The Mechanics, All | Need s A
Patti Austin, The Heat Of Heat
Howard Jones, No One Is To Blame
Journey, Be Good To Yourself

Heart, Nothin® At Al
Julian Lennon, Stick Around

Robert Palmer, Addicted To Love

Pet Shop Boys, West £nd Girls
Whitney Houston, Greatest Love Of All
Prince And The Revolution, Kiss
Madonna, Live To Tell

Patti LaBelle & Michael McDonald, On
Van Halen, Why Can't This Be Love
Falco, Rock Me Amadeus

Janet Jackson, what Have You Done For
Phil Collins, Take Me Home

The Outfield, Your Love

Sty Fox, Let’s Go All The Way
Orchestral Manoeuvres In The Dark, If
Bangles, Manic Monday

Bob Seger & The Silver Bullet Band, A
Mike & The Mechanics, All | Need Is A
Miami Sound Machine, Bad Bor
Howard Jones, No One Is To Blame
Nu Shooz, | Can't Wait

Culture Ciub, Move Away

Journey, Be Good To Yoursetf

INXS, What You Need

Level 42, Something About You

Mr. Mister, is It Love

John Cougar Mellencamp, RD.CK. In T
Jermaine Jackson, | Think It's Love
Bilty Ocean, There'll Be Sad Songs (T
Atlantic Starr, Secret Lovers

11 Top, Rough Boy

Sade, Never As Good As The First Time
Heart, Nothin® At All

P.D.: Phit LoCascio

The Outfield, Your Love

Whitney Houston, Greatest Love Of All
Pet Shop Boys, West End Girls

Phil Collins, Take Me Home

Van Halen, Why Can’t This Be Love
Robert Palmer, Addicted To Love

The Rolling Stones, Harlem Shuffie
Orchestral Manoeuvres In The Dark, If
Madonna, Live To Tell

Miami Sound Machine, Bad Boy
Prince And The Revolution, Kiss

Janet Jacksom, What Have You Done For
Level 42, Something Aboul You

Mike & The Mechanics, All | Need Is A
Mr. Mister, Is It Love

Sly Fox, Let's Go All The Way

Bangles, Manic Monday

Bob Seger & The Siiver Bullet Band, A
Nu Shooz, | Can't Wait

Journey, Be Good To Yoursell

Tears For Fears, Mothers Tatk

Atlantic Starr, Secret Lovers

Julian Lennon, Slick Around

INXS, What You Need

7 Top, Rough Boy

Patti LaBelle & Michael McDonald, On
Voices Of America, Hands Across Ameri
Cufture Club, Move Away

Starship, Tomorrow Doesn’'t Matter Ton
Simple Minds, Ali The Things She Said
Whitney Houston, How Will 1 Know
Heart, These Dreams

Tears For Fears, Mothers Talk

Models, Out Of Mind Out Of Sight

El DeBarge, Who's Johnny (“Short Circ
The Hooters, where Do The Children Go
Wazx, Right Between The Eyes

Q-105

N

Philadelphia

96TICFM

Hartford P.D.: Gary Wall
1 Whitney Houston, Greatest Love Of Al
2 Robert Palmer, Addicted To Love

i
3 Nu Shooz, | Can't Wait

4 Pet Shop Boys, West End Girls

2 Janet Jackson, What Have You Done For
7 Miami Sound Machine, Bad Boy

14 Patti LaBelle & Michael McDenald, On
10 Madonna, Live To Teil

9 9 Phil Collins, Take Me Home

10 12 Van Halen, Why Can’t This Be Love

11 13 The Outhield, Your Love

12 5 Prince And The Revolution, Kiss

13 8 The Rolling Stones, Harlem Shuffle
14 11 Sly fox, Let's Go All The Way

15 20 27 Top, Rough Boy

16 21 The Jets, Crush On You

17 16  Cherrelle With Alexander O'Neal, Satu

!

P.D.: Scott Walker

Whitney Houston, Greatest Love Of All
The Outfield, Your Love

Van Halen, Why Can't This Be Love

Pet Shop Boys, West End Girls

Janet Jackson, What Have You Done For
Phil Collins, Take Me Home

Orchestral Manoeuvres In The Dark, Hf
The Rolling Stones, Harlem Shuffie
Mike & The Mechanics, Al | Need Is A
Miami Sound Machine, Bad Boy
Madonna, Live To Telt

Prince And The Revolution, Kiss

Patti LaBelle & Michael McDonald, On
Level 42, Something About You

Mr. Mister, is It Love

Jutian Lennon, Stick Around

Bangles, Manic Monda

Sly Fox, Let’s Go Al The way

Simple Minds, Al The Things She Said
The Hooters Where Do The Chiidren Go
Boys Don't | Wanna Be A Cowboy
Culture Club, Move Away

The Jets, Crush On You

George Michael, A Different Corner
Giuffria, | Must Be Dreaming

Starship, Tomorrow Doesn't Matter Ton
22 Top, Rough Boy

Honeymoon iuite, Fee! It Again
Journey, Be Good To Yourselt

Wax, Right Between The Eyes

Sade, Never As Good As The First Time
Tears For Fears, Mothers Talk

Nu Shooz, | Can't Wai

Heart, Nothin At All

Vanity, Under The Influence

Bonme Tyler, If You Were A Woman (An
John Cougar Mellencamp, Ratn On The S
Howard Jones, No One Is To Blame

Billy Ocean, There'll Be Sad Songs (T
4] KeBarge, Who's Johnny ("Short Circ
The Dream Academy, The Love Parade

0.M.: Mason Dixon

Whitney Houston, Greatest Love Of All
Van Halen, wry Can't This Be Love
The Qutfield, Your Love

Robert Palmer, Addicted To Love

Phil Collins, Take Me Home

Pet Shop Boys, west End Girls

Falco, Rock Me Amadeus

Janet Jackson, What Have You Done For
Mike & The Mechanics, All | Need Is A
Madonna, Live To Tell

Patti LaBelle & Michael McDonald, On
Mr. Mister, [s It Love

Prince And The Revolution, Kiss
Jermaine Jackson, | Think It's Love
Nu Shooz, | Can't Wail

iNXS, What You Need

Howard Jones, No One Is To Blame
Miami Sound Machine, Bad Boy

Bitly Dcean, There'll Be Sad Songs (T
Journey, Be Good To Yourself

Eiton John, Nikita

Orchestral Manoeuvres In The Dark, if
George Michael, A Different Corner
Dire Straits, So Far Away

Cuiture Club, Move Away

Sade, Never As Good As The First Time
Heart, Nothin' At Al

Level 42, Something About You

The Jets, Crush On You

Falco, Vienna Calling

GTR, When The Heart The Mind
Simply Red, Holding Back The Years
Tears For Fears, Mothers Tafk

Boys Don’t Cry, | Wanna Be A Cowboy
Giuffria, | Must Be Dreaming

P.D.: Robert Walker

Miami Sound Machine, Bad Boy

Pet Shop Boys, west £nd Girls
Whitney Houston, Greatest Love Of Afl
Bangles, Manic Monday

Robert Palmer, Addicted To Love
Madonna, Live To Teft

Van Halen, Why Can’t This Be Love
Patti LaBelle & Michael McDonald, On
Orchestral Manoeuvres In The Dark, If
Janet Jackson, What Have You Done For
The Qutfield, Your Love

Culture Club, Move Away

Journey, Be Good To Yourself

Nu Shooz, | Can't wail

George Michael, A Different Corner

mm
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Wmins

1065 Gav

P.D.: John Gorman

Pet Shop Boys. West £nd Girts
Phil Collins, Take Me Home
Van Halen, Why Can’t This Be Love
The Outfield, Your Love
Orchestral Manoeuvres In The Dark, If
Madonna, Live To Teli
Miami Sound Machine, Bad Boy
Julian Lennon, Stick Around
IZ Top, Rough Boy
Whitney Houston, Greatest Love Ol All
The Rolling Stones, Hariem Shuffie
Journey, Be Good To Yourseil
Mike & The Mechanics, All | Need Is A
Mr. Mister, I It Love
Prince And The Revolution, Kiss
Bob Seger & The Silver Butiet Band, A
Starship, Tomorrow Ooesn't Matter Ton
Tears For Fears, Mothers Tatk
John Cougar Mellencamp, Rain On The S
John Taylor, 1 Do What | Do .. . (Theme
Honeymoon Suite, Feel It Again
The Fabulous Thunderburds, Tuff Enuft
Sade, Never As Good As The First Time
Piatinum Blonde, Somebody Somewhere
Katrina And The Waves, Is That 1t7
Robert Paimer, Addicted To Love
Heart, Nothin® At All
The Hooters, Where Do The Children Go
Janet Jackson, What Have You Done For
INXS, What You Need
Boys Don't Cry, | Wanna Be A Cowboy
Giuffria, | Must Be Dreaming
George Michael, A Ditferent Corner
Psychedelic Furs, Pretty In Pink
Nu Shooz, | Can't Wait
The Moody Blues, Your Wildest Dreams
Falco, Vienna Cal ing
Simple Minds, All The Thin%s She Said
Jermaine Stewart, We Don't Have To Ta
Bilty Ocean, There'll Be Sad Sonﬁ (T
Baogles, If She Knew What She Wants
GTR, When The Heart The Mind
Peter Gabriel, Sledgehammer
B.E. Taylor Group, Karen
Howard Jones, No One [s To Blame
Loverboy, Lead A Double Lite
INXS, Listen Like Thieves
Animotion, | Want You
Blue Oyster Cult, Dancing In The Ruin
Far Corporation, Fire and Water

The Dream Academy, The Love Parade
Culture Club, Move Away

ob Dylan, Band of the Hand
Models, Out 0f Mind Out Of Slght
Cats Can Fly, Flippin’ to the A Side
.38 Special, Like No Other Night
Bourgeois Tagg, Mutual Surrender (Wha

93,5

N\

P.D.: Steve Weed

Van Halen, Why Can't This Be Love
Pet Shop Boys, West End Girls

Robert Palmer, Addicted To Love

Bob Seger & The Silver Buliet Band, A
Patti LaBeite & Michael McDonald, On
The Rolfing Stones, Harlem Shuffle
Whitney Houston, Greatest Love Of Ali
Prince And The Revolution, Kiss
Madonna, Live To Tell

Orchestral Manoeuvres in The Dark, If
Nu Shooz, | Can't Wait

Sade, Never As Good As The First Time
Culture Club, Move Away

Janet jackson, What Have You Done For
INXS, What You Need

Miami Sound Machine, Bad Boy

Phil Collins, Take Me Home

The Jets, Crush On You

Simply Red, Holding Back The Years
New Edition, A Little Bit Of Love (Is
Mr. Mister, [s It Love

Bangles, Manic Monday

The Outtield, Your Love

Patti Austin, The Heat Of Heat
Starship, Tomorrow Doesn't Matter Ton
Billy Ocean, There’}l Be Sad Songs (T
John Tayrlor,l Do What | Do Theme
Mike & The Mechanics, All | Need |s A
Journey, Be Good To Yourself

Dire Straits, So Far Away

Tears For Fears, Mothers Talk

Vanity, Under The Influence

Wax, Right Between The Eyes

Howard Jones. No One Is To Blame
Cherrelle With Alexander O'Neal, Satu
George Michael, A Different Corner
Stevie Nicks, | Can't Wait

Siy Fox, Let's Go All The Way

Heart, Nothin® At Alf

Falco, Vienna Calling

Psz hedelic Furs, Pretty In Pink

$.0.5. Band, Finest

El DeBarge, Who's Johnny ("Short Circ
John Cougar Meilencamp, Rain On The S
Level 42, Something About You
Stephanie Mills, 1 Have To Learn To R
The Fabulous Thunderbirds, Tuff Enuff

Sade, Never As Good As The First Time

Detroit

i
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P.D.: Gary Berkowitz

Robert Palmer, Addicted To Love

Pet Shop Boys, West End Girls

Van Halen, Why Can't This Be Love

The Rolling Stones, Harlem Shuffle
Patti LaBelle & Michael McDonaid, On
Bob Seger & The Silver Bullet Band, A
Whitney Houston, Greatest Love Of All
Prince And The Revolution, Kiss

Janet Jackson, What Have You Done For
Madonna, Live To Tel

i
Sly Fox, Let's Go All The Way

P.D.: Buddy Scott

Robert Palmer, Addicted To Love

Pet Shop Boys, West End Girls

Whitney Houston, Greatest Love Of All
Van Halen, why Can't This Be Love
Janet Jackson, What Have You Done For
Phit Collins, Take Me Home

The Rollm*~ Stones, Harlem Shuftie
Madonna, Live To Tell

The Outfield, Your Love

Sly Fox, Let's Go All The Way

Bangles, Manic Monday

Orchestral Manoeuvres In The Dark, If
Prince And The Revolution, Kiss

Miami Sound Machine, Bad Boy
Starship, Tomorrow Doesn't Matter Ton
Bob Seger & The Silver Bullet Band, A
Cutture Club, Move Away

Mike & The Mechanics, All | Need Is A
Patti LaBelle & Michael McDonald, On
Mr. Mister, Is It Love

Journey, Be Good To Yourseit

Nu Shooz, | Can't Wait

INXS, What You Need

Tears For Fears, Mothers Talk

John Cougar Mellencamp, Rain On The S
Heart, Nothin At All

The Hooters, Where Do The Chiidren Go
Simple Minds, All The Things She Said
Level 42, Something About You

Billy Ocean, There'l Be Sad Songs (T
Models, Out Of Mind Out Of Sight

20

www.americanradiohistorv.com

BILLBOARD MAY 10, 1986


www.americanradiohistory.com

adio

32 40 George Michael, A Different Corner 13
13 Falco Vienna Callmg 14
34 25 Atlantic Starr, Secret Lovers 15
35 EX [l DeBarge, Who's Johany ("Short Circ 16
36 EX Prince, Anolherloverholenyo ead 17
A3 — Kenn Lohgms Danger 2 18
A — She Knew Whal She Wants 19
A9 — The ets, Crush On You 20
40 21 Force M.D." s, Tender Love 2
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13 Force M.D.s, Tender Love

28 Boys Don't (fry | Wanna Be A Cowboy
16 Phil Collins, Take Me Home

18 Mike & The Mechanics, All | Need Is A
17 Ozzy Dsbourne, Shot in the Dark

20 Seger & The Silver Bullet Band, A
11 The R m" Stenes, Harlem Shuffle

12 Bangles, Manic Mond a(y

15 John Taylor, | Do What | Do ... (Theme
24 Simple inds, All The Things She Sad
19 Faleo, Rock Me Amadeus

a Joumey, Be Good To Yourself

26  Stephanie Mills, | Have To Learn To R
—  Magazine 60, Don Qun:hatle

22 INXS, What You

29 Miami Sound Mumne, Bad Boy
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EX  Tears For Fean Mothers Talk
EX  Voices Of America, Hands Across Ameri

2
21 N Denms De Voung Call 10
22 25 Nu Shooz, | Can fWall 11
26 The Jets, Crush On You 12
24 27 Wax, Right Between The Eyes 13
% 28 Katima The Waves, Is That 1t? 1
26 33 Heart, Nothin' At All 15
27 EX  Limited Warrani Vlclor Line 16
g g% Patti uBelles i F n :Dﬂlald On }z

oneam uite, Feel It Again

30 18 er & The Silver Buflet Band, A 19
31 35 George Michael, A Different Corner 20
32 36 John Coupr Mellencamp, Rain On The S 21
33 38 Billy Ocean, There'll Be %ad Songs (T 2
A34  EX Falco, Vienna Call ing 23
Agg 15 Prince And The Revolution, Kiss n

EX

»OT TS woa fm

P.D.: John Lander
Whitney Hpusion, Greatest Love Of All
Pﬁmmwmm tian_ Ki

Kiss

Pet , West End Fiuls
an Halen, hy Can't This Be Love
Orchestral Manoeuvres in The Dark, I
Madonna, Live To Tell

The , Your Lov
Jaml Jxlson wmt Have You Done For

Nu Shoox 1 Can't Wait
Robert P: Addlcled To Love
Patt LaBsll & Michael McDonaid, On
George Michael, A Different Cotner

Houston
1

foluls SR ISP

[T YN ST PRI

i
11
12

= —
ERroneSuNwaa

KA

San Francisco

P.D.: Steve Rivers

1 Pet Shop B West End Girls ) )

3 Mu Shooz, | Can't W, cancer, everyone in the family

6 Level 42, Somelhmg Aboul You ffe

4 Orchestral Manoeuvres In The Dark, If sutters.

8 Van Halen, Why Can't This Be Love’ Nobody knows better than
15 Madonna, Live To Tell hel

3 Simply Red, Holding Back The Years we do how much help and
21 Patti LaBelle & Michael McDonald, On

11  Whitney Houston, Greatest Love of Al
10 Sade, Never As Good As The First Time
12 Psychedelic Furs, Pretty In Pink
16  Culture Club, Move Awa!
2 Robert Palmer, Addicted To Love
23 Howard Jones, No One Is To Blame
17 The Jets, Crush On You
22 V:m!y Under The Influence
20 Tears For Fears, Mothers Talk
5 The Qutfield, Your Love
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How to live
with someone
who’s living
with cancer.

When one person gets

understanding is needed. That's
why our service and rehabili-
tation programs emphasize
the whole family, not just the
cancer patient.
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e Distributors
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Washington

BY BILL HOLLAND

SIGNED, SEALED, and delivered:
Both NAB and NRBA members
have finally voted to ratify the unifi-
cation of the two radio trade group
rivals into one organization. The
votes were announced on April 21
by NRBA and two days later by
NAB. But while the unification is
now official, some staffers at both
organizations are finding it difficult
to put the reality into words. Joked
NAB public affairs veteran Bob
Hallahan: “Well, it’s, um, okay, it's
official. Yes.” NAB membership
voted on bylaw changes suggested
by NRBA—including the creation
of 12 new seats on the radio board
to accommodate the NRBA direc-
tors. The 12 are split into three
groups—four for one-year terms,
four for two-year terms and four
for three-year terms. In addition,
NAB’s executive committee will
have an NRBA official for three

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied.
@O
O o 19%
Cali our Hotline at (800) 223-7524,

and tell Jeft you want to see some
Action!

years. The NRBA members will
take their seats on the NAB radio
board effective in June, at the board
of directors meeting here.
Congratulations.

HECORD-KEEPING requirements
again . .. The U.S. Court of Appeals
has remanded back to the FCC one
aspect of radio deregulation: What
should be the obligation of a broad-
caster in having records of its pro-
gramming? The FCC has a position
on the matter, but no one’s talking
yet. Since this is the second time the
courts have said the FCC’s no-rule
doesn’t cut it, chances are that staff
recommendations will be that
broadcasters keep some public rec-
ords available.

THE FCC IS REMINDING FM
stations that they have until next
March 7 to upgrade their power and
antenna height or be dropped to a
lower classification. For Class C sta-
tions, that means a minimum of 100
kW; for Class Bs, at least 25 kW.
There’s also a new FCC proposal to
allow any class of FM station on any
commercial FM channel. This would
allow Class A stations operating on
the 20 channels now reserved for
them to upgrade their facilities. Yet
another proposal is to review com-
mercial FM rules with an eye to-
ward simplifying application pro-
cessing. Also in the works is a pro-
posal to determine an FM station’s
class by the location of the city of li-
cense, rather than its transmitter lo-
cation; stations would have to con-
form to the class designated in the

Roundup

Table of Allotments, which is the
Commission’s master apportion-
ment list of frequencies.

MORE FCC NEWS for FM out-
lets: The Commission has amended
its rules to permit FM stations to
upgrade their facilities on their ex-
isting or adjacent channels, and it
now says modifications can occur
when existing licensees request the
substitution of a higher class of
channel. Under the previous rule, at
least one additional equivalent class
of channel was allotted to accommo-
date other interested parties. The
Commission says that “since a new
allotment ... cannot be made ab-
sent deletion of the existing opera-
tion, the new allotment is not other-
wise available for application by
others,” and adds that the amend-
ment will “expedite the provision of
enhanced service to the public.”

BLAST CUBA? The FCC says no,
not if a nighttime power increase at
WKAT-AM in Miami Beach would
mean causing nighttime interfer-
ence to WSAI-AM in Cincinnati.
WKAT’s owner, Hernstadt Broad-
casting Corp., had argued that “it
was in the public interest’’ for
WSALI to accept a “modicum” of in-
terference while WKAT tries to off-
set Cuban superstation interference
by cranking it up. The Commission

“also pointed to recently passed leg-

islation that compensates owners of
stations and allows for facility
changes that don’t interfere with
domestic signals.

WINTER ARBITRONS
(Continued from page 18)
Kz1C album rock 35 35 KINK album rock 7.1 65
KJLA big band 40 34 KXL-AM news/talk 8.0 6.3
KBKC top 40 2.7 33 KGW AC 6.3 63
KXTR classical 19 24  KXL-FM easy listening 83 6.1
KCXL black 19 11 KGON album rock 6.4 6.0
KKCW “Love Songs” 59 53
KMJK-AM-FM  top 40 43 53
SAN JOSE KUPL-FM country 438 44
KGO news/talk 83 15  KYTE-AM nostalgia 46 44
KWSS top 40 6.1 6.1 KWJJ-AM country 28 39
KBAY easy listening 6.7 5.6  KKLI AC 36 32
KCBS news/talk 53 54  KWJJ-FM country 25 32
KSOL urban 36 52  KYTE-FM classical 2.3 3.0
KLZE easy listening 29 47  KSGO oldies 1.6 24
Kyuu AC 43 39 KKSN classical 1.4 2.2
KOME album rock 30 39 KPOQ-FM religion 2.11.5
KSJ0 album rock 32 36 KUPL-AM country — 1.0
KLOK-AM AC/variety 31 29 KXYQ top 40 - 1.0
KARA top 40 34 25
KBLX urban 2.3 25
Kiol AC 32 25 =
KSAN country i1 25 c nt R d
KEZR AC 20 25 ou W a Io
KNBR AC 2.1 24 =
aw  wo 15 (Gains In Power
KOIT-FM easy listening 2.7 23
KLIV easy listening 19 22 NASHVILLE The Country Music
KABL-FM easy listening 1.2 21 Assn.'s annual radio survey says
KLOK-FM AC/variety — 19 the country format is holding
KMEL top 40 12 18 steady. While the number of full-
KEEN country 27 18 time country stations decreased
KDFC-AM-FM  classical 16 18 slightly in 1986 to 2,275, the reach of
KFOG album rock 1.8 16 those outlets offering country fare
KAZA Spanish 1.2 15 has expanded since the previous
KITS top 40 18 15 year. Among those stations, 283 are
KNTA Spanish 2.2 14 working with 50,000 watts or more.
KBRG Spanish 13 11 The CMA’s radio committee
KYA oldies — 10 chairman Al Greenfield uses these
figures to dispel the “myth” that
“country peaked during the ‘Urban
RORTERRD Cowboy’ days.” Greenfield points
KKRZ top 40 98 99 out that in 1980 there were only
KEX AC 6.3 80 1,534 country outlets.
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Julio Mixes Things Up For U.S. Tour

Iglesias Plans New Venues, Musicians, Material

~ BY SAM SUTHERLAND

LOS ANGELES For Julio Iglesias’
upcoming 55-city U.S. tour, the Lat-
in superstar’'s usual concert strate-
gy is being broadly revised in terms
of sponsorship, site selection, and
onstage performance.

That’s the preview offered here
by Dick Alen, international vice
president of the William Morris
Agency. According to Alen, “We're
tryving to change almost everything
we're doing from the way it was
done in the past.”

That includes the choice of mar-
kets, type of venue, advertising
mix, and funding. The 76-day tour
schedule places an emphasis on cit-
ies Iglesias hasn't previously
played, with outdoor venues domi-
nating the bookings.

Alen says he’s still considering
whether to bring in a corporate
sponsor. Iglesias maintained a high
profile During his last tour here, in
1984, through his affiliation with
Coca-Cola.

“It’s something we're still work-
ing on,” says Alen, who claims a
number of eager corporate backers
are ready to sponsor the tour.
“We’d want it to be as unintrusive
as possible.

“Sponsorship is great, but we're
selling an artist, not a car or a bottle
of beer. It’s an archaic idea, but
we're selling Julio, so it’s what com-
plements him that matters.” While
leaving the door open to such a tie-

in, Alen says it’s not a major con-
cern and that it’s possible Iglesias
will forgo sponsorship altogether.

Regardless of whether a sponsor
is brought aboard, Alen says the
tour will rely heavily on television
as its primary advertising medium.

The tour is also noteworthy for
the lack of any new recordings
scheduled to coincide with it. Avalon
Productions president Brian Mur-
phy, who's promoting Iglesias’ two-
day stand at the Hollywood Bowl
here in September, says, “Most art-
ists plan their tours around the re-
lease of an album, but Julio’s ticket
sales are independent of that.”

Murphy says Iglesias’ recent ab-
sence from the stage is an impor-
tant element in gauging possible de-
mand. “Other than about 10 dates in
the Southwest last year, he didn’t
tour. He stayed out of the market,
so it's really left his audience wait-
ing eagerly for his return.”

The tour, which opens June 24 in
Seattle, will include clustered dates
in a number of venues around both
New York and Los Angeles. In the
New York metropolitan area, Igle-
sias will play the Garden State Arts
Center, the Nassau Coliseum, and
two dates at Madison Square Gar-
den; in Southern California, he’ll ap-
pear at the San Diego Sports Arena,
the Pacific Amphitheater in Costa
Mesa, and the Ventura County Fair
in addition to the Bowl.

Equally important, says Alen, is
the itinerary’s inclusion of new mar-

Keyboardist On Solo Tour
Zawinul Weathers Changes

LOS ANGELES With a new solo
album in release and a spring tour
under way, veteran keyboardist and
composer Joe Zawinul has formally
retired Weather Report, the fusion
ensemble he founded with saxo-
phonist Wayne Shorter in 1971.

“I'd say, for the time being, the
band is split,” says Zawinul, who
still cites Shorter as ““the guy I
could play better with than anybody
else. It’s sad, in a way, but it’s also
good. It’s healthy.”

Although frequent shifts in the
lineup since the group’s early days
reflected its operation as an outlet
for the two leaders, annual tours
had kept Weather Report in the
forefront of performing fusion

bands.

But the release of the last Colum-
bia album, “Sportin’ Life,” found
Zawinul and Shorter stuying off the
road to ready outside projects. Shor-
ter’s first solo set since 1974,
“Atlantis,” arrived last year. Now
Zawinul's ‘“Dialects,” his first al-
bum on his own since 1969, com-
pletes the dissolution.

A final Weather Report album,
which fulfills the group’s contract
with Columbia, was recorded during
the Christmas holiday season and
features both Shorter and Zawinul.
A release date has yet to be con-
firmed.

Shorter’s affairs are now being

(Continued on next page)
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kets, including Philadelphia, Wash-
ington, Providence, St. Paul, San
Antonio, and Seattle.

Iglesias is in rehearsal with veter-
an director/producer Joe Gannon.
Gannon has been enlisted “to de-
sign a completely new show, with
new sets, new material, and new
musicians,” says Alen.

The tour, which winds up in Igle-
sias’ hometown of Miami on Octo-
ber 24-25, will be preceded by a two-
week tour of Japan, slated to start
June 6.

Special Day. Whitney Houston was presented with a key to the city of Newark,
N.J., by Mayor Kenneth Gibson, after he proclaimed April 25 “Whitney Houston
Day.” The Arista recording artist, a Newark native, later performed a benefit

concert for the Mayor. (Photo: Chuck Pulin)

P— — —

by Steve Gett

NEW YORK Al three original
Who members are in British stu-
dios working on solo projects,
quashing rumors of any band re-
union—at least for now. Pete
Townshend and Roger Daltrey,
who have released Atlantic-dis-
tributed albums since the Who's
Live Aid performance, are ready-
ing followup efforts for this fall,
and bassist John Entwhistle is set
to emerge with a new project in
July.

Longtime Who manager Bill
Curbishley, who still represents
the three musicians, says, “Pete’s
been getting new material to-
gether at his London studio, and
he’s deeiding on the producer—
he’s got a couple of top-name
guys in mind.”

Curbishley says that Town-
shend is keen to make a dance-ori-
ented record and adds, “Pete’s ea-
ger to play U.S. dates as soon as
his record is out.” As for Daltrey,
the manager says, ‘“‘Roger’s basi-
cally through with preproduction
and he’s working with [producer]
Alan Shacklock again.”

Entwhistle has almost complet-
ed his effort, which he’s record-
ing in his own studio, located at
his English country estate. Cur-
bishley gave “On The Beat’ an
exclusive sneak preview of sever-
al tracks, which indicate that the
bass player will surprise those
who figured he was just the
Who's “quiet man.”

Entwhistle has formed the nu-
cleus of a band with Lou Gramm-
influenced vocalist Henry Small,
keysman Andy Nye (ex-Michael
Schenker Group), and drummer
Zak Starr—son of Ringo. Young
Zak’s playing is most impressive
and outclasses his dad’s abilities.

Curbishley has been in New
York negotiating a deal for Ent-
whistle and reports, “I’'m getting
a lot of interest from the majors.”

WAITE’S WONDER JAM: John
Waite got a pleasant surprise re-
cently at New York’s China Club.
Says Waite: “I'd been in the stu-
dio and just popped down for a
quick drink. Someone told me Ste-
vie Wonder was there, and the

next thing I knew we were on-
stage together with a bunch of
other guys, including Nile Rod-
gers, singing a duet of ‘Supersti-
tion.” It was great fun and some-
how the night just rolled on and
on.”
The following afternoon, Waite
met with a top movie director who
is eager for the Brit singer to star
in a high-budget flick.

SHORT TAKES I: Hot New Jer-
sey indie metal label Megaforce

ONTHE BEAT

Artist news, touring,
signings, venues . . . for
those who need to know

T O O R e T R PN I P

has had five albums on the Bill-
board Top Pop Albums chart in
recent weeks. It looks like major
label distribution may be on the
way ... The Fixx returns next
week with a new MCA album,
“Walkabout,” produced by Ru-
pert Hine . . . Billy Ido!l's guitar-
ist Steve Stevens hooked up with
Harold Faltermeyer to record the
instrumental theme to the ‘Top
Gun’’ movie. The Columbia
soundtrack is out May 19. . . Tom
Waits will star in the Island mov-
ie “Down By Law.” Shooting in
New Orleans has just wound up,
and the film is set to open in Octo-
ber ... Before their July 5 Shen-
andoah, lowa, concert, the Everly
Brothers will attend a parade to
celebrate Everly Brothers Ave-
nue, a street being renamed in
their honor. Don and Phil got
their start in Shenandoah singing
with mom and dad on local radio
... John Cougar Mellencamp
takes his acoustic guitar to the
steps of the Farmers’ Home Ad-
ministration offices in Chilli-
cothe, Mo., Wednesday (7), hop-
ing to draw media attention to the
plight of local farmers ... More
big-name double-bills are shaping
up for the summer. Outfield will
lead off Starship’s U.S. gigs, and
on May 30 Peter Frampton joins
the Stevie Nicks tour.

g e ]
Townshend, Daltrey, And Entwhistle All Ready Albums |

Who’s Next With A Solo Project? |

DURAN DURAN drummer Rog-
er Taylor denies he’s quitting the |
group, although he won’t be ac- |
companying his bandmates into
the studios this summer. Accord-
ing to a band spokesman, Rog is
“suffering from mental and phys-
ical exhaustion” (from watching
Nick Rhodes put on his makeup?)
and plans to “fulfill his lifelong
ambition of running a farm.”
Termed an ‘“‘indefinite sabbati-
cal,” his lavoff sees Steve Fer- |
rone taking over drum duties.

SHORT TAKES II: Van Halen.
Loverboy, and Dio will appear at
the ninth annual Texxas World
Music Festival, May 31 at the Cot-
ton Bowl in Dallas ... Ex-Kiss
drummer Peter Criss has joined
the new L.A.-based rock combo
Balls Of Fire ... Paul McCart-
ney’'s new Capitol album, co-pro-
duced by Hugh Padgham, is due
June 20 . .. Peter Gabriel, whose
Geffen album ““So’’ is due this
month, has recorded a duet with
Kate Bush called ‘“‘Don’t Give
Up” ... Nothing’s confirmed, but
U.K. spies say June 28 is the date
for the farewell concert by
Wham!, to be held at London’s
Wembley Stadium ... Mick Jag-
ger has written a song for James
Brown that will be on the Godfa-
ther’s Dan Hartman-produced al-
bum . .. Michelob, sponsor of Phil
Collins’ 1985 U.S. tour dates, will
back Mike & the Mechanics’ sum-
mer outing and the next Genesis
tour, which starts in September.

ALTHOUGH SEVERAL top
U.S. acts have postponed upcom-
ing European trips (Billboard,
May 3), U.K. promoters say that
Britain’s summer festival dates
are not being affected by the
threat of terrorist attack. Queen,
Simple Minds, and Marillion are
all headlining major outdoor con-
certs in June and July.

Ozzy Osbourne tops the annual
Castle Donnington ‘“Monsters Of
Rock” metal extravaganza Au-
gust 16—apologies for last
week’s error, naming Scorpions
as the headliners. The Deutsche
rockers are in fact topping a Ger-
man ‘“Monsters Of Rock” show.

|
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Thunderbirds Tuff’ It Qut

With Self-Financed Album, Clip

BY ETHLIE ANN VARE

LOS ANGELES The long drought
of major-label support has ended
for Austin’s Fabulous Thunder-
birds—thanks to an album and
videoclip that they financed on their
own.

The success of “Tuff Enuff,” the
quartet’s first album under a new
deal with CBS Associated and its
highest-charting set to date, follows
nearly three years without a record-
ing contract, a period that lead gui-
tarist Jimmie Vaughan calls “‘the
toughest the band has ever seen.”

The blues/rock combo had suf-
fered the mixed blessing of being a
critical favorite since the 1979 re-
lease of its Takoma debut album.

“We'd see all these presidents of
record companies at our gigs, doing
the gator in front of the stage,”
says Vaughan of the dry spell. “But
when we’d call them up on Monday,
they’d say, ‘Sorry, you're a great
band, but you couldn’t possibly sell
any records.” I always thought if
people like you, you’re commercial,
right?”

Mark Proct; the former road man-
ager who now manages the band,
refused to take no for an answer: “‘I
figured that if we could draw
10,000-15,000 people in Austin and
get radio airplay, why is Austin so
different from any other city in the
country? The potential was there, if
someone would get behind us.”

Finally, the T-Birds gambled by
financing an entire album with pro-
ducer Dave Edmunds, with whom
the band had toured in 1980, as well
as their first video. The project was
brought in for less than $175,000 in
mostly borrowed funds, with the al-

bum sessions wrapped in 10 days of
recording and three days of mixing.

“We did the project completely
ourselves,” says Proct. Then, he
says, he calied Tony Martell at CBS
and said, “ ‘Listen, we've got this
and this and this,” and made it
where he couldn’t say no.”

The package has cracked the top
50 on the album chart, aided by ris-
ing album radio airplay, a featured
track in the soundtrack to the hit
film “Gung Ho,” and a series of
tour dates headlined by Brian
Setzer.

The band credits a new emphasis
on radio production values as a key
to its breakthrough. “It used to be
that you would be listening to the
radio, and if a T-Birds song came on,
you had to turn up the volume,”
says Vaughan. ‘“This time, we
mixed it by putting something like
Twisted Sister up on the speakers,
and then putting us on.”

“We haven’t sacrificed the sound
we always had,” says lead vocalist
and harmonica player Kim Wilson.
“We just made it more playable on
radio.”

During the lean years, the band
never stopped touring, and was giv-
en a helpful lead-in by Stevie Ray
Vaughan, Jimmie’s younger broth-
er and now labelmate, via his deal
with Epic. The T-Birds will again be
opening for Stevie Ray’s Double
Trouble on a tour of Australia and
New Zealand booked by ICM.

If that jaunt provides another up-
beat note, Jimmie Vaughan still
sounds a warning on what he sees
as a decline in the club and college
circuit that kept the band going be-
tween its last album for Chrysalis

(Continued on page 27)

ZAWINUL WEATHERS MUSICAL CHANGES

(Continued from preceding page)

handled by David Rubinson, but
Zawinul is staying with the manage-
ment team of Maria Corvalan and
Brian Condliffe, which has repre-
sented Weather Report since 1981.

The keyboardist’s loyalty to those
managers, he says, stems from a
preference to ‘‘go with the little
guys who do their homework. These
people are trusted, they're intelli-
gent, and they're capable.”

Corvalan had worked with
Weather Report while the band was
signed to Cavallo, Ruffalo &
Fargnoli, and Condliffe first teamed
with the group seven years ago as
its road manager.

Zawinul is enthusiastic about the
stage lineup for his spinoff group,
dubbed Weather Update to reflect
Shorter’s absence. Zawinul is joined
in the Update band by guitarist
John Scofield, Weather Report
alumnus Peter Erskine on drums,
and two members of the most re-
cent Weather Report, bassist Victor
Bailey and percussionist/vocalist
Mino Cinelu.

His solo tour began with a string
of East Coast dates, before swing-
ing West. The first show was April
19 at Boston’s Berklee College of
Music.

The feisty Austrian played solo
dates in Europe last August, and
flew to Japan this March for a se-

ries of performances, capped by a
live broadcast sponsored by
Suntory.

Although Zawinul says he’s want-
ed to tackle a solo tour for years,
the spread of MIDI interfacing for
electronic instruments has made the
challenge of reproducing his tex-
tured synthesizer “ensemble” style
easier.

The new album further extends
his multi-keyboard approach, and
achieves a highly rhythmic, layered
attack that offers a logical move be-
yond his old band’s signature
sound.

“The moment MIDI came in, that
was the key, like the gun shot at the
start of a 100-yard dash,” Zawinul
says. Although he's long built com-
plex electronic arrangements in real
time, with most of Weather Re-
port’s layered arrangements actual-
ly starting with live jams, Zawinul
can now reliably cover his battery
of four keyboards and three elec-
tronic percussion systems without
technical glitches.

He hasn’t moved into eomputer-
based musical instruments, howev-
er, indicating some disdain for the
need to employ them onstage. “A
real musician,” he says, ‘“doesn’t
have to spend $100,000 to make
music.” SAM SUTHERLAND

“JUST ANOTHER LOVER.”
A NO. 1 BREAKER AT RADIO.
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" CHARLIE SEXTON
Cabaret Metro, Chicago
Tickets: $12.50

“INUTES. BEFORE.: Charlie Sex-
ton poked his Matt Dillonesque face
out from.the wings, the teenage
girls crammed on the main floor of
the Metro were screaming. And
Charliemania didn’t let up until the
last chord of his encore had been
struck.

Seventeen-year-old Sexton,
whose sultry, high-cheekboned
good looks have garnered him le-
gions of youthful fans and whose
precocious guitar prowess has al-
ready earned him sideman status
with the likes of Bob Dylan, Joe Ely,
and others, is a teen idol with
substance.

Cutting a flamboyant figure in
his black-leather-and-vinyl get-up,
raven hair shocked. into a quiff that
trailed down his back, Sexton pro-
vided an hour-plus of solid, hooky
hard rock at his April 10 Chicago
debut.

With able backing from his four-
piece band (which included out-
standing keyboardist Scott Wilk, a
Chicago-area native and former
leader of his own band), Sexton de-
livered material from his self-titled
MCA debut album along with some
well-chosen covers. Gutsy, tunes
like “Space,” “Hold Me,” and Sex-
ton’s chart hit, “Beat’s So Lonely,”
were particularly effective.

Sexton possesses a dark, edgy vo-
cal style that has led to comparisons
with Billy Idol and David Bowie. It
was interesting to hear him tackle a
version of Bowie’s “Rebel Rebel”
during his set, and he also served up
a rambunctious reading of the Sex
Pistols’ “Silly Thing.”

Throughout the show, Sexton ex-
hibited cool precision and a mini-
mum of fuss. For a nascent guitar
hero, he kept his solos short, but
they were all the more impressive
for it. That’s a lot of sang-froid for
one so callow—especially one who
had shrieking girls clawing at his
ankles all evening.

MOIRA McCORMICK

NITTY GRITTY DIRT BAND
Venetian Room, Fairmont Hotel
San Francisco
Cover: $17

THE LOCAL PRESS has made
much recently of booker Rick
Swig’s program to secure contem-
porary acts for the Fairmont. The
appearances of James Brown are
frequently cited as the most dra-
matic proof of the vitality of the
new policy, but the Venetian Room
debut of the Dirt Band—in a one-
week engagement that began
March 21—proved the case in far
more exhilarating and satisfying
fashion.

The loose Dirt Band decisively
showed the range the venue can ac-
commodate. Looking like a bunch of
guys out for a hometown stroll and
smiling as easily as if they were
playing their favorite bar in Aspen,
the band took a what-me-worry ap-
proach straight from the opening.

Kicking off a 15-song set with
“High Horse,” the band loaded up
the front end with ‘“Dance Little
Jean,” ‘“Make A Little Magic,”
‘“American Dream,” and other chart
hits which have established the act
as one savvy enough to cut it on
contemporary country radio.

As the set eased open, the team
wound into more classic material,
“Mr. Bojangles” (of course), “Sally
Was A Good 'Un,” and the closing
“Battle Of New Orleans.”

With vocals led by Jeff Hanna,
and the virtuosity of John McEuen
showcased on many instruments,
the band offered an object lesson in
making classic country beauty re-
sound, whether it be on the Amaz-
ing Rhythm Aces-like saga of “Mod-
ern Day Romance” or the Allman
Brothers-like coda of “Ripplin’ Wa-
ters.”

The history and sentiment of it all
was reprised perfectly in “Partners,
Brothers. & Friends,” the theme
song from the band’s new Warner
Bros. collection, “Twenty Years Of
Dirt.” JACK McDONOUGH

MENTAL AS ANYTHING
The Ritz, New York
Tickets: $12.50

AT FIRST, Mental As Anything
comes across as a sturdy, rockin’
bar band with few hooks strong
enough to hoist it far beyond that
rank. Listen longer, though, and
you hear snippets of insanity slip-
ping into its sound and a pace ap-
proaching that of a nervous break-
down.

Unlike the band’s tepid Columbia
album, “Fundamental,” Mental As
Anything’s live approach flirts with
hardcore in a pop framework and
only slows down for the occasional
off-tempo, minor-key, midsong de-
tour.

Stars of the April 19 show here
were gold-lamé man Greedy Smith
and Martin Plaza, who traded lead
vocals from behind keyboards and a
guitar, respectively.

Smith is a powerful and versatile
singer, jumping from bluesy dips to
appropriate twang on a cover of
Kenny Rogers & the First Edition’s
“Ruby, Don’t Take Your Love To
Town.” Plaza is solemnly hand-
some, with an effective ache in his
voice on songs like the band’s first
moderate hit, “If You Leave Me,
Can I Come Too?”’—which, alas,
was delivered in a disappointingly
cramped style at the Ritz.

The best of Mental As Anything’s
new originals were “Live It Up” and
“You're So Strong,” which boasted
tight, choppy melodies. All of the
band’s repertoire is of the quickly
familiar kind, and the hour-plus set
kept a sizeable crowd bouncing
without pause. KIM FREEMAN

GEORGE HAMILTON IV
THE MOODY BROTHERS
Station Inn, Nashville
Tickets: $5

ALTHOUGH George Hamilton IV
and the Moody Brothers—who
opened for and backed him—played
to a sparse crowd at Nashville’s top
bluegrass club April 17, there was
nothing sparse about the length and
breadth of the show itself. For near-
ly three hours, Hamilton and the
Moodys performed a delightfully
varied program of 47 songs.

Still trim and youthful-looking,
Hamilton was tremendously engag-
ing. Not only was he in fine voice,
he was a superb storyteller, too, re-
lating his hit songs’ wry, improba-

(Continued on next page)

~ BOXSCORE

TOP CONCERT
GROSSES

Amusement Business®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
NEIL DIAMOND The Centrum April 16-19 $911,983 53,508 Eric Chandler Ltd.
Worcester, Mass. $17.50/315 four sellouts
ZZ TOP The Centrum Aprit 21-23 $567,006 37,500 Beaver Prods.
JIMMY BARNES Worcester, Mass. $15.50 three sellouts
ZZ TOP Joe Louis Arena April 17-18 $461,610 30,774 Beaver Prods.
JIMMY BARNES Detroit $15 two sellouts
RUSH The Spectrum April 14-16 $452,383 30,386 Flectric Factory Concerts
BLUE OYSTER CULT Philadelphi $15.50/$12.50 two sellouts
KENNY ROGERS Met Center April 25 $321,722 17922 North American Tours
DOLLY PARTON Minneapofis $18.50/$16.50 sellout
SAWYER BROWN
LEE GREENWOOD
HEART Meadowlands Arena April 18 $304,904 20246 Monarch Entertainment Bureau
HONEYMOON SUITE East Rutherford, N.J. $16.50/$14.50 sellout
KENNY.ROGERS Memorial Auditorium April 20 $289,175 16,108 North American Tours/Festival East
DOLLY PARTON Buffalo, N.Y. $18.50/$16.50 17,91
LEE GREENWOOD
SAWYER BROWN
KENNY ROGERS Civic Center April 16-17 $235,019 14,031 North American Tours
LEE GREEWOOD Glens Falls, N.Y. $16.75 17,124
SAWYER BROWN
STEVIE NICKS The Summit April 11 $210816 13,890 Pace Concerts
OPUS Houston $16 17,050
STEVIE NICKS Reunion Arena April 15 $207,488 13,529 Pace Concerts
OPUS Houston $16 19,000
KENNY ROGERS Rosemont Horizon April 21 $207,486 11,685 North American Tours/Jam Prods.
DOLLY PARTON Rosemont, III. $18.50/$16.50 18,110
SAWYER BROWN
KISS Meadowlands Arena April 11 $203,198 14,693 Monarch
BLUE OYSTER CULT East Rutherford, N_J. $15.50/813.50 seftout Entertai t Bureau/WNEW-FM
SIMPLE MINDS Pacific Amphitheater April 22 $202,389 12,955 Nederlander
THE CALL Costa Mesa, Calif. $18.15/812.50 18,764
02ZY 0SBOURNE The Spectrum April 20 $196,575 15,059 Etectric Factory Concerts
METALLICA Philadelphi $13.50/811.50 sellout
HEART Civic Center Aprit 19 $189,631 13,259 Celtar Door Prods.
HONEYMOON SUITE Baltimore $14.50 13,641
ALABAMA Murphy Center April 19 $184,327 10,533 Keith Fowler Promotions
DAN SEALS Middle Tennessee State Univ. $17.50 12,118
RESTLESS HEART Murfreesboro
HEART The Centrum April 20 $181,260 12,547 Don Law Co.
HONEYMOON SUITE Worcester, Mass. $15/$13.50 sellout
STEVIE NICKS Frank C. Erwin Jr. April 12 $178,882 12,538 Pace Concerts
OPUS Special Events Center $15/$14/813 17,617
Austin, Texas X
0ZZY OSBOURNE The Centrum April 25 $177,800 12475 Don Law Co.
METALLICA Worcester, Mass. $15/$12.50 sellout
KENNY ROGERS Student Activities Center April 12 $174,825 11471 North American Tours
GATLIN BROTHERS Univ. of North Carolina $16.50/$13.50 21,362
B.J. THOMAS Chapel Hilt
- ALABAMA Lloyd Noble Center April 26 $168,472 9,627 Keith Fowler Promotions
CHARLIE DANIELS BAND Norman, Okla. $17.50 12,280
ALABAMA Mabee Center April 25 $167,685 9,582 Keith Fowler Promotions
CHARLIE DANIELS BAND Oral Roberts Univ. $17.50 11,575
Tulsa
NEW EDITION Civic Center April 25 $166,978 13,889 Pace Concerts
CHERRELLE Baltimore $13.50/$12.50 sellout
FORCE M.D.'S
ALABAMA Roberts Municipal Auditorium April 20 $153,195 8754 Keith Fowler Promotions
CHARLIE DANIELS BAND Evansville, Ind. $17.50 8,924
seflout
NEW EDITION Coliseum April 12 $151,858 11,690 Pace Concerts
FORCE M.D.'S Richmond, Va. $13.50 sellout
CHERRELLE
ZZ TOP Civic Center April 19 $147,885 9,756 Alex Cooley/Southern Promotions
JIMMY BARNES Wheeling, W. Va. $15.50 10,000
HEART Sundome Aprit 22 $141,385 9459 American Concerts
HONEYMOON SUITE Tampa, Fla. $15 sellout
KENNY ROGERS Civic Center April 15 $140,425 9,115 North American Tours
LEE GREENWOOD Portland, Me. $16.50/$13.50 seflout
SAWYER BROWN
ALABAMA Humphrey Coliseum April 18 $136,675 6,237 Keith Fowler Promotions
CHARLIE DANIELS BAND Mississippi State Univ. $17.50 6,780
Starkville
STEVIE NICKS The Myriad April 16 $136,440 9,484 Pace Concerts/Contemporary Prods.
OPUS Ok City $15 15,000
STEPHANIE MILLS James L Knight Center April 19 $134,430 8964 Dimensions Unlimited
ATLANTIC STARR Miami $15 10,038
ALABAMA Hirsch Memorial Coliseum April 24 $134,400 7,680 Keith Fowler Prods.
CHARLIE DANIELS BAND Shreveport, La. $17.50 10,335
ALABAMA Heart of Texas Coliseum April 27 $133,402 7,623 Keith Fowler Promotions
CHARLIE DANJELS BAND Waco $17.50 8,312
SIMPLE MINDS Greek Theatre April 26 $125,538 8,500 Bill Graham Presents
THE CALL Berkeley, Calif. $16.50/$14.50 sellout
HANK WILLIAMS JR. Arco Arena April 17 $121,407 8,000 Music Futures Presents
& THE BAMA BAND Sacramento, Calif. $16.50 setlout
LACY J. DALTON
BARBARA MANDRELL Front Row Theater April 24 $117,806 6,283 In-house
MAINES BROTHERS Cleveland $18.75 6,392
VAN HALEN Carolina Coliseum April 16 $115,845 7,990 Cellar Door Concerts
BACHMAN TURNER OVERDRIVE Columbia, S.C. $15 9,000
LEVEL 42 Massey Hall April 23-25 $113,680 7479 Concert Prods. Intl./
CATS CAN FLY Toronto $19 7,500 Molson Music
LOVERBOY Memorial Coliseum April 21 $112,382 7,545 Double Tee Promotions
HOOTERS Portland, Ore. $15/812.50 9,040
DAVID COPPERFIELD Fox Theatre April 18 $102,192 6,883 Festival Ventures
Atlanta $17.75 9,200

Copyrighted and compiled by Amusement Business, a Billboard Publications, inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Louise Zepp in Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los Angeles at

(213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.
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(Continued from page 24)
ble histories before performing
them.

Besides his reprise of such hits as
“If You Don’t Know I Ain’t Gonna
Tell You,” ““Abilene,” “Break My
Mind,” and “Early Morning Rain,”
Hamilton showcased new material
from his MCA /Dot album, including
“Can’t Remember, Can’t Forget,” a
chilling look at old age, and the wist-
fully devotional “You're The Best
Thing.”

Carlton, David, and Trent Moody
carried their part of the show with
ingratiating ease. Their repertoire
of classic country and bluegrass
songs was astounding for a group
so young; and they made their two
guitars and a bass the furniture of a
complete musical world.

All of the Moodys sang well, but
David’s jazzy, meter-stretching
readings of certain limp country lyr-
ics stood out.

In short, the evening’s entertain-
ment was testimony to the beauty
and vigor of the human voice and
other instruments.

EDWARD MORRIS

Boy’s Back. Boy George performs
“Move Away,” the first single from
Culture Club's "“From Luxury To
Heartache’ album, during a recent
taping of “American Bandstand.” The
group is scheduled to play U.S.
concerts in August to support its latest
Virgin/Epic album, which was co-
produced ty Anf Mardin and Lew
Hahn.

SheRock Will Be Rocking
China; 1st U.S. Pop Act Visit

LOS ANGELES SheRock, a new
all-gir] pop quintet, has snared a ca-
reer coup by being invited to tour
the People’s Republic of China,
making it the first U.S. pop group to
receive that offer. Official confir-
mation of the invitation came from
band representative Tiffany Chu Li-
ang following a visit to Shanghai.

The July 26 to Sept. 1 trip includes
13 concerts, with shows set to be
held in the cities of Shanghai,
Hongzhu, and Canton (Gangzhou).
SheRock’s Chinese itinerary also
calls for recording plans; an agree-
ment has reportedly been reached
between the Shanghai Sound and
Vision Bureau and Quest For Gold
Inc., a production company set up
by the group’s business manager,
Bill Lichtenstein.

The album, to be produced by Bill
Stewart, will be released in China

only, according to the group’s
spokesperson.

SheRock’s China concerts will be
televised, with a potential Chinese
viewing audience of up to 100 mil-
lion. Also in negotiation is a satellite
feed to the U.S.

Credited with opening the way
for the tour, sanctioned by the For-
eign Affairs Division of the Shang-
hai Bureau of Culture, is conductor
Chen Xievang, director of the
Shanghai Symphony Orchestra,
who diszovered the group via a
demo tape. All five members of the
band are classically trained, and
several have reportedly performed
with youth symphony orchestras.

Stateside interest in the act is be-
ing courted here with a scheduled
industry showcase at the Roxy The-
atre on May 14.  SAM SUTHERLAND

Iglesias Concert To Open Bay Venue

Graham Readi

BY JACK McDONOUGH

SAN FRANCISCO A Julio Iglesias
performance will mark the premiere
of the Shoreline Amphitheatre, a
major venue set to open in the met-
ropolitan Bay Area on June 19. Lo-
cated in Mountain View, 35 miles
south of San Francisco, the $18 mil-
lion, 15,000-capacity venue was built
and is operated by Bill Graham
Presents.

Graham says his financial com-
mitment to the theater represents
“the largest role I've ever taken” in
any project during his 20-year ca-
reer in the entertainment industry.

A key strategy in booking the
venue will be back-to-back schedul-
ing of acts for one night at Shore-
line and one night at the Concord
Pavilion. Graham’s organization
has just entered the second year of
a six-year booking contract with the

es Shoreline

,h00-capacity Concord, which lies
30 miles east of San Francisco. Such
rock aczs as Dire Straits and Eric
Clapton made their Pavilion debuts
last year; an April 23 Willie Nelson-
Emmylou Harris concert was this
year’s season opener.

The rew Shoreline Amphitheatre
will have 7,200 reserved seats and
will accommodate 8,000 more on a
lawn area. Corresponding figures at
the Cor.cord are 3,500 and 4,500.

John Denver, Jimmy Buffett, the
Moody Blues, Culture Club, Merle
Haggard, the Oak Ridge Boys, Jef-
frey Osborne, Manhattan Transfer,
and Mr. Mister have all been booked
for consecutive-night appearances
at the two outdoor venues.

Greg Perloff, a booker with the
Graham operation, says he doesn’t
think the Shoreline will hurt busi-
ness at the Concord Pavilion.

RETAILING ACROSS
AMERICA WITH SALES
AND REORDERS THAT
KNOW NO BOUNDARIES.
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Fabulous Morning. Brian Setzer, right, joins the Fabulous Thunderbirds’ Jimmie
Vaughan on stage at New York’s Catch A Rising Star club for an early morning
jam during the Thunderbirds’ recent live broadcast on WNEW-FM's "*Morning
Show."” That night Setzer and the Thunderbirds played Manhattan's Beacon

Theatre. More on the T-Birds, page 23. (Photo: Chuck Pulin)

The Honeymaoon Isn’t Over

Canada’s Suite Feel Fame Again

BY LINDA MOLESKI

NEW YORK Although new Cana-
dian artists often experience diffi-
culty in breaking into the luerative
U.S. market, Warner Bros. record-
ing act Honeymoon Suite has been
defying the odds. The group’s 1984
self-titled debut album generated
the hit single “New Girl Now,” and
“Feel It Again'’—the first single
from the band’s latest album, “The
Big Prize,”—is quickly moving up
the Hot 100 chart.

“We were fortunate with ‘New
Girl Now,” " says keyboardist/-
songwriter Ray Coburn. “Radio and
MTV picked it up and it opened
doors for us. We were basically a
band of unknowns who got
reaction.”

While recognizing the necessity
of gaining U.S. radio airplay, Hon-
eymoon Suite places a good deal of
importance on making strong visual
impact. Guitarist Derry Grehan
says that videos are an “invaluable
source of exposure for new
groups—we’ll definitely continue to
make them.”

“Where would groups like Motley
Crue, Twisted Sister, and Ratt be
without their videos?” he continues.
“People recognize you because of
them, whereas before they’d have
to go to a concert to see you.”

“The Big Prize” was recorded
during a four-month period in Cana-
da, New York, and England under

the direction of Bruce Fairbairn,
whose previous production ecredits
include Loverboy and Blue Oyster
Cult. According to Grehan, “It’s a
little heavier and the overall direc-
tion is more streamlined [than the
first album].”

In recent weeks, U.S. concert-go-
ers have been able to assess Honey-
moon Suite’s onstage potential. The
voung Canadian act has been open-
ing Heart’s tour. Previous road out-
ings include supporting stints for
Billy Idol, Aerosmith, Quiet Riot,
and Bryan Adams. Before hooking

up with Heart, the band spent two |

months in Europe touring with
Saga.

After making its initial impact on
the U.S. market, Honeymoon
Suite—which also includes vocalist
Johnny Dee, bassist Gary Lalonde,
and drummer Dave Betts—has
reached the point where “the record
company is behind us more,” says
Grehan.

But Grehan says that the label
still devotes more time to its domes-
tic acts, which include heavy-
weights like Madonna, Prince, and
Van Halen.

Having recently recorded tracks
for the forthcoming film “One Cra-
zy Summer,” Honeymoon Suite
wants to get more involved in mo-
tion picture soundtracks. However,
the band’s immediate goal, accord-
ing to bassist Lalonde, is to “make
gold in America.”

FABULOUS THUNDERBIRDS

(Continued from page 23)

and its first for CBS. “I've seen a
big change on the road,” he says.
“The Palace in Los Angeles or the
Ritz in New York are great, but in
between the places are few and far
between.

“Clubs can no longer afford what
it costs to keep a band on the road
and make their living. Laws are
changing, the drinking age is going
up, and it’s getting tough for the
clubs.”

For the Thunderbirds, however,
the CBS deal arrives at what Proct
considers a perfect time. “Even the
Stones have come out with an r&b
standard,” he says. “Radio is going
with that. A lot of radio stations
across the country know the band
and love the music, but have never
seen the support of a record compa-
ny behind them. Now, everything is
working right.”’

|

|
|

“JOHNNY KEMP....
FEATURING
“JUST ANOTHER LOVER
HIS FIRST SINGLE...
HIS FIRST HIT!
VIDEO COMING SOON.
ON COLUMBIA

7y
»38-05853

RECORDS AND CASSETTES.

Executive Producer: Cecil Holmes.

Career Direction: Jim Tyrrell, ITRT Management Corp., NYC.

Columbia, @ are trademarks of CBS inc. © 1986 CBS inc

BILLBOARD MAY 10, 1986

www.americanradiohistorv.com

27



www.americanradiohistory.com

Sequined Soul. Luther Vandross
performs in a sparkling outfit during
his first appearance as headliner at
Madison Square Garden in New York
City. (Photo: Chuck Pulin)

‘Rapture’ Turns To Top 20 Pleasure For Anita Baker
Singer’s Mellow Mood Music Makes Mark On Album Chart

B8Y BRIAN CHIN

NEW YORK ‘I wanted to give
people in the young-adult bracket
something they all need,” says
Anita Baker, “an album they can
put on to set a mood when they
come home from work, kick their
shoes off, and run their bath wa-
ter.” The result of this notion is
“Rapture,” a ballad-filled Elektra
album that has reached the top 20
on the Top Black Albums chart.
“On many albums,” Baker says,
“you start with a nice mood, then
the third cut knocks you off the
sofa.” As executive director of her
major-label debut, Baker sought to
set a soft mood by using “fireside
love songs with jazz overtones.”
This follows the style of her 1983
single, ““Angel,”” and her album,
“The Songstress,” which were both

issued on Beverly Glen Records.
Her career has been in a state of
limbo since their release due to legal
disputes between Baker and the in-
dependent label.

Doug Daniel, Elektra’s director
of national marketing and promo-

. tion for black music, suggests that

the album’s chart success under-
lines acceptance of the artist’s ap-
proach. “She’s basically an album
artist,” he says. ‘“‘People want to
hear all of Anita Baker’s material as
well as her voice.”

Because of this, Daniel says, the
decision to release the album’s lone
uptempo cut, “Watch Your Step,”
as the single has not discouraged
“great rotation” on several of the
album’s ballads. In fact, he says,
“We've witnessed a gigantic plus”
in picking up B-side airplay for
“Mystery.”

RHYTH

by Nelson George

A CONTROVERSIAL BUT HEALTHY outgrowth
of the film version of “The Color Purple” has been in-
creased concern with the image of black Americans in
the media. The depiction of any minority in the mass
media is of great concern since, as history as shown,
distorted images can have far-reaching social, eco-
nomic, and psychological impact on the victims of the
distortion—and on its creators.

It was in that spirit that “The Color Purple” was at-
tacked by many blacks. It was in that spirit that this
column complained about the Rolling Stones’ video
for ‘““‘Harlem Shuffle.” Paul Simon’s witty observation
that one man’s ceiling is another man’s floor is worth

Tom Petty gets flagged for
‘Plantation’ mentality

remembering here, since the perspective one uses in
receiving images is often as important as what the
creator of those images intended. Which brings us to
the Black Rock Coalition, a New York-based group of
musicians, writers, and plain old music lovers, which
recently sent a letter to several publications and to
Tom Petty’s manager, Elliot Roberts, about the title
of Petty’s current album, “Pack Up The Plantation,”
and his use of the Confederate flag in his stage show.

Though Petty clearly sees his use of the flag as
symbolic of a rebellious attitude to established author-
ity and bureaucracy among Southern whites, the
BRC’s members claim that it can’t be divorced from
its history. “The meaning of the Confederate flag,”
they write, “has not changed since March 4, 1861,
when the banner was first adopted. The flag not only
symbolizes secession from the United States, but a de-
sire to perpetuate a system of overt white
supremacy.”

The group members further argue, “The period and
sentiment which the Confederate flag glorifies and
represents to the black world is not only one of exploi-
tation but genocide ... We see the album title ‘Pack
Up The Plantation’ in conjunction with the use of the
flag as an endorsement of the old ‘Southern way of
life’ so beloved by Ku Klux Klan membership. Civil
rights advocacy certainly cannot be inferred when the
two are taken together.”

The BRC’s point is not that Petty is a racist, but that
he may be guilty of the kind of insensitivity to the feel-

ings of blacks that often occurs in the American me-
dia. Some will charge the predominantly black mem-
bership of the BRC with overreacting. But it would be
nice if the rock music community thought more about
what their images represent to those lacking their me-
dia clout.

SHORT STUFF: Richard Pryor’s semi-autobio-
graphical “Jo Jo Dancer: Your Life Is Calling” is an
erratic, occasionally insightful film. One of the stron-
gest elements of its impressionist narrative is a sec-
tion that recalls Dancer’s (Pryor) start as a comedian
in Cleveland. The tawdry atmosphere at the rough
nightelub, the lumbering backstage guard, the sage
pill-popping vocalist (played lovingly by Billy Eck-
stine), and run-ins with thuggish club owners over
money bring to life the hustling nightelub world of the
early ‘60s. These scenes echo with the growing pains
of black performers of the period just before the de-
cline of the chitlin’ eircuit. The music for “Jo Jo Dane-
er,” compiled under the supervision of Jerry Wexler,
mixes gospel, jazz, Motown, “‘Philly Sound” and some
Issac Hayes-influenced love music that adds greatly
to the texture of Pryor’s tale. The use of Muddy
Waters’ ‘“Mannish Boy’' is very funny. Carmen
McRae is also quite endearing as Jo Jo Dancer’s
grandmother.

Philadelphia music fixture Bunny Sigler has a new
single, “What Would You Do Without Love,” on the
Miami-based Star Island label ... Curt Jones and
Starlena Young, otherwise known as Aurra, are re-
cording these days for the British label 10 Records.
The former Salsoul act’s third single overseas is “You
And Me Tonight,” with remix by new MCA a&r execu-
tive Timmy Regisford and Boyd Jarvis ... The new
Force M.D.’s single, “Here I Go Again,” is backed by
an excellent video. Though the plot is identical to that
of “Tender Love” (the group sings to a pretty but un-
interested girl), this video was shot on a brownstone-
lined street in Harlem, which gives it a wonderful real-
life flavor. It’s just another step in making this hip-
hop/doo-wop group major stars ... Midnight Star,
seeking to recapture the platinum power of “No Park-
ing On The Dance Floor,” has a new single, “Head-
lines” ... Lou Rawls’ “Love All Your Blues Away” on
Epic is probably his most commercial effort since his
work with Kenny Gamble and Leon Huff. Jay Gray-
don handled production.

Baker became her own executive
producer as a result of meetings
with many producers early last
year. To her dismay, she says, most
of them “left the meeting saying,
‘Don’t worry, I'll take care of it.
Three-quarters of them were going
to sit me in the corner until it was
time to sing.”

Thom Bell and Maurice White had
expressed interest in working with
Baker, but scheduling conflicts
wouldn’t permit these collabora-
tions. So as executive producer Bak-
er enlisted Michael Powell, who co-
wrote a song for ‘“The Songstress”
and was guitarist for the Detroit
group Chapter 8, with which Baker
got her start. Powell, Baker says,
was ‘“‘particularly responsible for
my vocals [because he] beat me to
death to perfect my diction.” One
cut was produced by Marti Sharron
and Gary Skardina, who have
worked with Natalie Cole.

Musically, Baker says, her main
concern “was to ‘have the acoustic
instruments up front” and give the
record a very natural sound.

Finding suitable material from
music publishers was a big problem.
Baker claims all she could find was
‘“‘this techno-pop stuff,” which
pushed her to write. Among her
own compositions on the album are
“Watch Your Step” and two jazz-in-
fluenced tunes, ‘Sweet Love” and
“Been So Long.” Baker also turned
up session singer David Lasley’s
“You Bring Me Joy,” originally cut
by Norman Connors, after Almo/-
Irving sent a sparingly produced
Lasley demo to which an extra
verse was added.

Baker maintains that ‘“The Song-
stress” proved there was a market
for ballad-based albums, though
“no one at the majors sought to fill
that gap’’ at the time. She notes
that, while she was recording “Rap-
ture,” Freddie Jackson, Sade,
Meli’sa Morgan, and Whitney Hous-
ton proved “a class package” could
succeed.

Baker expects to take her ballad
style to the stage this spring.

Hot Multi-Format Producer

Gurrier Goes All The Way

NEW YORK Coming off a top 10
pop hit with Sly Fox's “Let’s Go
All the Way” and a top 10 black hit
with the Boogie Boys’ “Fly Girl,”
Ted Currier is a hot producer.
Both records were left-field hits
by unknown artists powered by
the same rigid yet funky groove,
though the arrangements and mel-
odies were completely different.
Currier, once black a&r chief at
EMI America Records and a popu-
lar club DJ in New York, sees the
keys to reaching the black and pop
market as very different as well.
“It’s hard to market to black
people,” he says. “On the pop side
you can market a record. Publicity

FOR WEEK ENDING MAY 10, 1986

works good on the pop side, and
you can use other non-musical
sales elements to help a record
sell. Black audiences respond to
the record, and then the other ele-
ments can help.”

Musically, Currier sees the big-
gest ongoing difference between
reaching black and white audi-
ences as ‘‘the treble principal.” He
claims that “there is still truth to
the saying that white people turn
up the treble and blacks turn up
the bass. That really does seem to
be a difference in how they hear
music. But it is also clear that the
rise of technology in the recording

(Continued on page 39)
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
91 REPORTERS ADDS ON
MIDNIGHT STAR HEADLINES soLar 2% 62
52ND STREET TELL ME (HOW IT FEELS) mca 24 65
MTUME BREATHLESS epic 22 22
PAULI CARMAN DIAL MY NUMBER cotumsia L? 43
YARBROUGH & PEOPLES | WOULDN'T LIE  TOTAL EXPERIENCE 16 74

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail
ers and one-stops reporting to Biliboard. The fuil panei of reporters is published periodicaily as
changes are made, or is available by sending a self-addressed stamped envelope to: Biltboard
Chart Dept., 1515 Broadway, New York. N.Y. 10036

RETAIL BREAKOUTS NUMBER
134 REPORTERS REPORTING
BILLY OCEAN THERE'LL BE SAD SONGS e 20
RENE & ANGELA YOU DON'T HAVE TO CRY  mercuRy 20
EL DEBARGE WHO'S JOHNNY  Goroy 17
JANET JACKSON NASTY agm 12
PHILIP BAILEY STATE OF THE HEART  cotumaia 11

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying. recording, or otherwise, without the prior written permission of the
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Biboard Hot Black Singles SALES & AIRPLAY

A ranking of the top 30 black singles by sales and airplay, respectively, with reference to each titie's composite position on the main Hot Black Singles chart.

X
&/E SALES <5
£/ 2
L/ 2/ e ARTIST |28
1 | 1 | 1HAVE LEARNED TO RESPECT . .. STEPHANIE MILLS | 1
2 | 4 | ONMYOWN FATTI LABELLE & MICHAEL MCDONALD | 2
3 | 3 | ICANT WAIT NU SHOOZ | 3
a | 2 | Kiss PRINCE & THE REVOLUTION | 5
5 | 5 | crRUSHON YoU THE JETS | 7
6 | 10 | THE FINEST THE S.0.5. BAND | 4
7 PARTY FREAK CASHFLOW | 12
8 | 9 | LOVE IS JUST A TOUCH AWAY FREDDIE JACKSON | 14
9 | 7 | 'M NOT GONNA LET COLONEL ABRAMS | 11
10 | 6§ | ROCK ME AMADEUS FALCO | 15
11 | 15 | GREATEST LOVE OF ALL WHITNEY HOUSTON | 6
12 | 16 | UNDER THE INFLUENCE VANITY | 10
13 | 19 | IF YOUR HEART ISN'T IN 1T ATLANTIC STARR | 8
14 | 21 | NEVER AS GOOD AS THE FIRST TIME SADE | 9
15 | 22 | HIGH HORSE EVELYN "CHAMPAGNE® KING | 20
16 | 17 | RESTLESS STARPOINT | 16
17 | 25 | DOIT TO ME GOOD (TONIGHT) IAICHAEL HENDERSON | 17
18 | 12 | ROCK THE BELLS LL. COOLJ | 24
19 | 24 | THE HEAT OF HEAT PATTI AUSTIN | 13
20 | 11 | GOING IN CIRCLES THE GAP BAND | 29
21 | 27 | DO FRIES GO WITH THAT SHAKE GEORGE CLINTON | 22
22 | 23 | LOVES ON FIRE ALEEM FEATURING LEROY BURGESS | 30
23 | 29 | om, LoulsE JUNIOR | 21
24 | — | DO YOU STILL LOVE ME? MELI'SA MORGAN | 23
2% | 14 | LOVE 472 TEDDY PENDERGRASS | 37
26 | 13 | WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON | 35
27 | — | NAasTY JANET JACKSON | 18
28 | 18 | (NOTHING SERIOUS) JUST BUGGIN' WHISTLE | 36
29 | — | sTAv THE CONTROLLERS | 25
3 | — | WATCH YOUR STEP ANITA BAKER | 27

X
/& L=z
/¢ AIRPLAY 5
YRS 2%
1 2 ON MY OWN PATT! LABELLE & MICHAEL MCDONALD 2
2 1 | HAVE LEARNED TO RESPECT ... STEPHANIE MILLS 1
3 5 THE FINEST THE S.0.S. BAND 4
4 7 GREATEST LOVE OF ALL WHITNEY HOUSTON 6
5 8 NEVER AS GOOD AS THE FIRST TIME SADE ]
6 6 THE HEAT OF HEAT PATT!I AUSTIN 13
7 9 IF YOUR HEART ISN'T IN IT ATLANTIC STARR

8 3 | CAN'T WAIT NU SHOOZ 3
9 4 KISS PRINCE & THE REVOLUTION 5
10 10 UNDER THE INFLUENCE VANITY 10
11 14 WHAT'S MISSING ALEXANDER O'NEAL 19
12 18 NASTY JANET JACKSON 18
13 20 LOVE TAKE OVER FIVE STAR 26
14 22 STAY THE CONTROLLERS 25
15 21 OH, LOVISE JUNIOR 21
16 11 I'M NOT GONNA LET COLONEL ABRAMS 11
17 12 CRUSH ON YOU THE JETS 7
18 25 DO YOU STILL LOVE ME? MELI'SA MORGAN 23
19 — YOU DON'T HAVE TO CRY RENE & ANGELA 32
20 19 DO IT TO ME GOOD (TONIGHT) MICHAEL HENDERSON 17
21 13 RESTLESS STARPOINT 16
22 16 HIGH HORSE EVELYN "CHAMPAGNE" KING 20
23 23 WATCH YOUR STEP ANITA BAKER 27
24 28 FIRESTARTER TEASE 28
25 — JUST ANOTHER LOVER JOHNNY KEMP 33
26 30 DO FRIES GO WITH THAT SHAKE GEORGE CLINTON 22
27 27 | GET OFF ON YOU THE ROSE BROTHERS 31
28 15 PARTY FREAK CASHFLOW 12
29 — THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 34
30 17 LOVE IS JUST A TOUCH AWAY FREDDIE JACKSON 14

@ Copyright 1986. Billboard Publications, Inc. No part of this publication may be reproduced. stored in any retrieval system, Or transmitted. in any form or by any means. electronic, mechanical, photocopying.
recording, or otherwise, without the prior wntten permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

70

75

47

92

40

67

95

2

23

98

59

28

74

79

51

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

AIN'T NOBODY EVER LOVED YOU

{Gratitude Sky, ASCAP/Polo Grounds, BMI)
ANOTHER NIGHT

(Colgems-EMI, ASCAP/Screen Gems-EMI, BMI)
BAD BOY

(Foreign Imported, BMI)

BEST FRIENDS

(Temp Co., BMI)

CAN YOU FEEL IT?

(Def Jam, ASCAP)

THE CHARACTER

(Ya D Sir, ASCAP/WB, ASCAP)

CHIEF INSPECTOR

(Island, BM1)

COMPUTER LOVE

(Troutman's/Saja, BM{)

CRUSH ON YOU

(Almo, ASCAP/Crimsco, ASCAP/Irving, BM1) CPP/ALM
DIAL MY NUMBER

(April, ASCAP/Science Lab, ASCAP)

DIANA

(Philly World, BMI)

DO FRIES GO WITH THAT SHAKE
(Warner-Tamerlane, BMI/X-O-Skeletal, BMI)
DO IT TO ME GOOD (TONIGHT)
(Shannonlatisse, BMI/American League, BMI}
DO ME BABY

(Controversy, ASCAP)

DO YOU STILL LOVE ME?

(Fuss, ASCAP)

DON'T YOU WANT MY LOVE

(ATV, BMI/Les Editions Musicale, PRO) CPP/CLM
FEMALE INTUITION

(Intersong, ASCAP/Solid Smash, ASCAP)

A FINE MESS

(Goiden Torch, ASCAP/Gold Honzon, BM1/Tuneworks,
BMI)

THE FINEST

{Flyte Tyme, ASCAP/Avant Garde, ASCAP)
FIRESTARTER

(Future Shock, ASCAP/WB, ASCAP)

FUNKY BEAT

(Zomba, ASCAP)

GET OFF MY TIPY

(Protoons, ASCAP)

GOING IN CIRCLES

(Por Pete, BMI)

GREATEST LOVE OF ALL

(Golden Torch, ASCAP/Gold Horizon, BMI) CPP
HEADLINES

(Hip Trip, BMI/Midstar, BMI)

46

20

n

31

41

45

97

81

65

42

62

37

THE HEAT OF HEAT

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

HERE | GO AGAIN

(T-Boy, ASCAP/Fly Girl, ASCAP/Force M.D., ASCAP}
HIGH HORSE

(Warner-Tamerlane, BMI/Song-A-Tron, BMI)

1 CAN'T WAIT

{(Poolside, BMI)

| DON'T WANT TO WAKE UP (FEELIN' GUILTY)
{Azrock, BMI/Swelka, BMI)

| GET OFF ON YOU

(Muscle Shoals, BMi/Jalew, BMI)

| HAVE LEARNED TO RESPECT THE POWER OF LOVE
(Careers, BMI/Moore & Moore, BMI) CPP

1 THINK IT'S LOVE

(Black Stallion, ASCAP/Jobete, ASCAP/See This House,

ASCAP/Blackbull, ASCAP) CPP

| WOULDN'T LIE

(Temp Cd.,, BMI)

IF YOU SHOULD EVER BE LONELY

(Stone City, ASCAP/National League, ASCAP) CPP
IF YOUR HEART ISN'T IN IT

(Almo, ASCAP/Redhead, ASCAP/Joe's, ASCAP/Stuart,
ASCAP) CPP/ALM

I'LL BE ALL YOU EVER NEED

(Music Specialists, BMI)

I'LL BE YOUR FRIEND

(Zomba, ASCAP)

I'M NOT GONNA LET (YOU GET THE BEST OF ME)
(MCA, ASCAP/Unicity, ASCAP/Moonwaik, ASCAP)
ITCHIN' FOR A TWITCHIN'

(Troutman's, BM1/Saja, BMI)

1T's YOU

(Stone Diamond, BMI/Reel Vain, BMI/Jobete,
ASCAP/Conceited, ASCAP/R.K.S., ASCAP) CPP
JAIL BAIT

(Father Thunder, BMI)

THE JAMMIN' NATIONAL ANTHEM

(Kongtather, BM1/Cheyenne, ASCAP/Motor, ASCAP)
JUST ANOTHER LOVER

(Music Corp. Of America, BMI/New Music Group,
BMI/Kashif, BM1)

KISS

(Controversy, ASCAP)

LET'S GET STARTED

(Bill-Lee, ASCAP/Bush Burnin’, BMI)

LET'S GO ALL THE WAY

(Lifo, BMI)

A LITTLE BIT OF LOVE (1S ALL IT TAKES)

(House Of Champions, ASCAP)

LOVE 4/2

(Ted-On, BMI/).Carr, BMI)
14 LOVE IS JUST A TOUCH AWAY
(Bush Burmin’, BMI/Zomba, ASCAP)
26 LOVE TAKE OVER
(Company, MCPS/Eaton, MCPS)
30 LOVES ON FIRE
(West Kenya, ASCAP)
89 MAYI?
(USA Exotic, ASCAP)
87 MOVE AWAY
(Virgin, ASCAP/Warner-Tamerlane, BMI)
18 NASTY
(Flyte Tyme, ASCAP)
9 NEVER AS GOOD AS THE FIRST TIME
(Suiver Angel, ASCAP) CPP
64 NO MORE
(Troutman's, BM1/Saja, BM1)
36 (NOTHING SERIOUS) JUST BUGGIN'
(ADRA, BMI/Guinea Farm, BMI)
21 OH, LOVISE
(Jumior, prs/Emi, prs/MCA, ASCAP)
2 ON MY OWN
(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI)
69 ONE STEP CLOSER TO YOU
(Music Corp. Of America, BMI/Bayjun Beat,
BMi/Rashida, BMI/MCA, ASCAP)
ONE WAY LOVE
(T-Boy, ASCAP)
OVERJOYED
(Jobete, ASCAP/Blackbuil, ASCAP) CPP
12 PARTY FREAK
(All Seeing Eye, ASCAP)
53 PEE WEE'S DANCE
{Vintertainment, ASCAP)
78 PRISONER OF LOVE
(Beezer, ASCAP/Eatmon, ASCAP)
83 PROGRAMMED FOR LOVE
(Mtume, ASCAP)
16 RESTLESS
(Philesto, BMI/Keith Diamond, BMI/Wllesden,
BMI/Harrindur, BMI) CPP
15 ROCK ME AMADEUS
(Colgems-EMI, ASCAP) CPP
24 ROCK THE BELLS
(Def Jam, ASCAP)
49 SATURDAY LOVE
(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
85 SAYIT, SAYIT
(Baby Tanzi, BMI/House Of Fun, BMI/Black Lion,
ASCAP)
93 SECRET LOVERS

71

39

25

55

61

80

52

76

57

27

9

43

35

(Almo, ASCAP/Jodaway, ASCAP) CPP/ALM
SEX MACHINE

(Dynatone, BMI/Umichappell, BMI)
SLEEPLESS NIGHTS

(Almo, ASCAP/Redhead, ASCAP/Largo, ASCAP}
STATE OF THE HEART

(Apnl, ASCAP/Science Lab, ASCAP) CPP/ABP
STAY

(Zomba, ASCAP/Tyvela, BMI)

STRUNG OUT

(Bush Burnin', BMI)

STYLE

(Northnidge, ASCAP/Anista, ASCAP) CPP
SWEETHEART

{Warner's Thunder, ASCAP/Warner Bros., ASCAP/Real
Deal, SESAC/Frederick, SESAC)

TAKE A PIECE OF ME

(Sloopus, BMt)

TELL ME (HOW IT FEELS)

(Ackee, ASCAP)

TENDER LOVE

(Flyte Tyme, ASCAP)

THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
(Zomba, ASCAP)

TURN ME OUT

{(Father Thunder, BM1)

UNDER THE INFLUENCE

(MCA, ASCAP/WB, ASCAP/Ertolejay Musique,
ASCAP/Music Corp. Of America, BMI/1t's A Gonna
Rain, BMI)

UNSELFISH LOVER

(Forceful, BMI/Willesden, BMI}

VICIOUS RUMORS

(J.King IV, BMI)

WATCH YOUR STEP

(Baker's Tune, BMI1)

WE DON'T HAVE TO TAKE OUR CLOTHES OFF
(Beliboy, BMI/Chappell, ASCAP)

WEEKEND SPECIAL

(Colgems-EMI, ASCAP)

WEST END GIRLS

(Cage, ASCAP)

WHAT HAVE YOU DONE FOR ME LATELY
(Fiyte Tyme, ASCAP)

WHAT'S MISSING

{Flyte Tyme, ASCAP/Avant Garde, ASCAP)
WHISPER IN THE DARK

(Maplewood, ASCAP/Boozertunes,
ASCAP/Broozertocnes, BMI) CPP

WHO'S JOHNNY

(Petwolf, ASCAP/Chappell, ASCAP/Kikiko,

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by their number of titles
on the Hot Black Singles chart.

LABEL NO. OF TITLES
ON CHART

ARISTA (6) 9
Jive (3)

CAPITOL (8) 9
Manhattan (1)

EPIC (2) 8
Tabu (3)
Portrait (2)
Virgin/Epic (1)

MCA (7) 8
Phifly World (1)

WARNER BROS. (4) 8

Warner Bros./Tommy Boy (2)
Paisley Park (1)
Qwest (1)

COLUMBIA (5) 7
Def Jam/Columbia (2)

MOTOWN (2) 7
Gordy (2)
Tamla (2)
Motown/Kallista (1)

A&M 6

ELEKTRA (4) 6
Asylum (1)
Solar (1)

ATLANTIC (3) 5
IVA/Island (1)
Omni (1)

RCA (2) 5
Total Experience (3)

POLYGRAM 4
Mercury (3)
Atlanta Artists (1)

EMI-AMERICA
KMA
CRITIQUE

FAST FIRE
After Five (1)

ISLAND 1
4th & B'Way (1)

JAMPACKED 1

JAY 1

MALACO
Muscle Shoals Sound (1)

PROFILE
SELECT
SLEEPING BAG
SUPERTRONICS
SUTRA

TOMMY BOY
VINTERTAIMENT
WILBE

- NN

[

= e e e e e

BM1I/Umchappell, BMI)
73 (YOU ARE MY) ALL AND ALL
(Beach House, ASCAP/Smokin’ Amigos,
ASCAP/Tawanne Lamont, ASCAP)
32 YOU DON'T HAVE TO CRY
(A La Mode, ASCAP/WB, ASCAP)
82 YOUR LOVE 1S DYNAMITE
(Burnt Out, BMI/Eihcra, BMI/Bullion, BMD)
90 YOUR SMILE
(A La Mode, ASCAP/WB, ASCAP)

SHEET MUSIC AGENTS
are listed for plano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM  Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM  Ivan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPl Cimino WBM Warner Bros.
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Sherrill Salute. Billy Sherrill, the BMI songwriter who has won the most awards,
is surrounded by BMI brass during his Nashville Entertainment Assn. Master
tribute dinner. From left are Roger Sovine, vice president; Frances Preston,
executive vice president and chief operating officer; Sherrill; Theodora Zavin,
senior vice president and special counsel to the president; Mrs. Charlene
Sherrill; and Edward Cramer, president. (See Nashville Scene.)

CMA Directors Plan Marketing Workshops

Board Reviews Criteria For Awards And Dues

BY EDWARD MORRIS

NASHVILLE The Country Music
Assn.’s board of directors, meeting
in Chicago April 17, adopted a series
of measures to improve marketing
understanding among its members,
redefine criteria in the broadcast
personality and instrumentalist of
the year categories, raise the dues
for medium and major market
broadcast members, and study the
possibility of affiliating the CMA
with a fan organization.
Additionally, the board heard re-
ports on the progress of country
music in Europe and on a new talent

exposure feature for the annual Tal-

ent Buyers Entertainment Market-
place in October.

by Gerry Wood

IT WAS A TYPICAL Billy Sherrill remark.

At a Nashville Entertainment Assn. Master Award
ceremony honoring him, after viewing scores of
scenes on video and hearing tributes lauding the
famed producer/writer, Sherrill finally took the podi-
um.

He scanned a banquet room crammed with the big-
gest names of the Nashville and national music busi-
nesses, leaned into the mike and asked, “Does any-
body know what was in Al Capone’s safe?”

As the audience roared at the reference to the live

Bill Sherrill banquet faces
competition from Capone

TV show running at that moment—the opening of the
gangster’s Chicago vault—Sherrill continued, “Of all
nights.”

Though the tribute in his honor kept him away from
TV’s non-news event of the year, Sherrill had a better
night of it than Geraldo Rivera, or Capone for that
matter.

There was an air of mystery surrounding the Sher-
rill salute about as strong as the Capone hyperbole.
Honoring Sherrill at a black tie tribute is the Nashville
equivalent of attempting a Hollywood banquet for
Howard Hughes. Like the late Hughes, Sherrill is a
reclusive character in a front-page business. Some
people feel the only difference between the two is that
Sherrill’s fingernails are shorter. Just kidding.

Sherrill will admit that he’s never been called “Mr.
Personality,” and he doesn’t really give a damn that
he hasn’t. He might even admit that his door has been
one of the hardest for songpluggers and producers to
penetrate, unless they're longtime friends and com-
patriots.

But the April 21 affair was not for Sherrill the per-
son, but Sherrill the professional. And that he is. He
has launched, rebuilt, rejuvenated, and saved as many
recording careers as anyone in the business. And
though many put the emphasis on “‘co-” when he co-
writes, he is one hell of a songwriter who has been in-
volved in such hits as ‘“The Most Beautiful Girl,”
“Stand By Your Man,” “A Very Special Love Song”
(still a very special song), “My Elusive Dreams,” and
the country standard ‘“Almost Persuaded.”

First and foremost, Nashville is a songwriter’s
town—and Sherrill has won more BMI Awards than
any other writer in town. Let’s forget the “co-,” okay?

As a producer he has scored hits with Ray Charles,

5\(§HV1LLE SCENE

David Allan Coe, Elvis Costello, George Jones, Kris
Kristofferson, Barbara Mandrell, Patti Page,
Peaches & Herb, Charlie Rich, Johnny Rodriguez,
the Staple Singers, Glenn Sutton (he deserves a
Grammy for this accomplishment), Tanya Tucker,
Bobby Vinton, Andy Williams, and Tammy Wyn-
ette—to name a few, of course. And there isn’t a “co-"
among these.

Sherrill's karma has always been less than peaceful,
his personality less than perfect. But the chosen few
who have gotten close to him report a quick wit, acer-
bic view of the world, and a fierce loyalty to his
friends, family, and philosophy. The son of a preacher
man, Sherrill is a talented pianist and he also played
sax in Southern honky-tonks. One of his last band
dates was in Ft. Campbell, Ky., where a man was
killed at the club he played on the first night of the
gig. Escaping his personal Altamont for Nashville, he
worked for the legendary Sam Phillips, then he joined
Epic Records in 1963. He'’s been identified with the
CBS family ever since.

Sherrill’s main identification, though, has been with
success. He is without equal as a producer, writer, and
grand master in the shaping of the Nashville Sound.
And, too, as a professional who has given his creative
heart and soul to the benefit of the Nashville music
industry, he’ll never be topped.

But don’t tell him I said that—he might have to act
embarrassed.

NEWSNOTES: MTM Records’ Girl Next Door will
be the only country act performing at the Statue of
Liberty Wall Street Block Party, May 9. With a top 20
single in “Love Will Get You Through Times Of No
Money,” a new LP on the way to radio and retail, and
a video to boost the act’s “‘Slow Boat To China” follow-
up single, the group will join such acts as the Drifters,
Dionne Warwick, and the Duke Ellington Band . ..
Rosanne Cash has returned from the U.K. (the Unit-
ed Kingdom, not the Univ. of Kentucky) following a
successful media blitz boosting her “Rhythm &
Romance” LP. Media interviews, photo sessions, radio
and TV appearances highlighted the Cash crash of En-
gland. “She’s scoring big with new rock music fans in
Europe and the U.K.,” says Rick Blackburn, senior
vice president/general manager, CBS Records/
Nashville . .. Congratulations to “Hee Haw,” the Gay-
lord syndicated series, starting its 19th season this
September. Sans Buck Owens, the show will be fea-
turing Roy Clark as host. Telecast co-hosts will in-
clude Ricky Skaggs, Reba McEntire, Loretta Lynn,
and Alabama—but the PR release poignantly omits
the name of longtime co-host Owens.

(Continued on page 40)

“Positioning Country Music For
Bigger Profits In Your Market” will
be the title of a CMA-sponsored se-
ries of one-day workshops to be held
around the country, beginning in
June. Focus of the sessions will be
marketing country music through
radio, television, records, and con-
certs. The sessions will be open to
anyone in the music industry, and
CMA members will be admitted at a
reduced fee.

Workshop prices and exact dates
are still being set. So far, the events
have been planned for Charlotte,
N.C,, in June; San Francisco, July;
Chicago, August; Dallas, Septem-
ber; and Nashville in November.
The workshops will be held in hotels
adjacent to airports.

The board voted to change the
market definition for broadcast per-
sonality of the year by basing the
standard on metropolitan popula-
tion size instead of total survey
area. Major markets will now be
those with a population of 1 million
or more; medium markets, 250,000
to 999,999; and small markets, less
than 250,000. For nominees to ap-
pear on the second ballot, five nomi-
nations will be required for major
markets, four for medium and three
for small.

For a musician to be eligible for
the instrumentalist of the year
award, he or she must have played
on at least one top 10 single or al-
bum during the eligibility period.

(Continued on page 35)

Hunter Fest Adds 3 Days

All-Star Lineup For N.Y. Events

BY EDWARD MORRIS

NASHVILLE Exposition Planners
Ltd. has nearly doubled its country
music offerings for this summer’s
Hunter (N.Y.) Festivals, this despite
the general regard that such music
usually fares badly in the North-
east. “There’s a tremendous coun-
try following in the northern Cat-
skills,” says Don Conover, president
of Exposition Planners Ltd., the
event’s parent organization.

Conover says that since he
launched the festival in 1978, no
more than four days were devoted
to it in any year. But this summer
an additional three days of country
concerts have been added.

The first part of the festival fea-
tures Lynn Anderson and John An-
derson (July 31), Ricky Skaggs and
Reba McEntire (Aug. 1), Lee Green-
wood and Sandi Powell (Aug. 2), and
Crystal Gayle and Gary Morris
(Aug. 3).

Part two of the series begins
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three weeks later with Ronnie Mil-
sap and Sawyer Brown (Aug. 22),
Kris Kristofferson and the Hagers
(Aug. 23), and Ray Stevens, Lacy J.
Dalton, and George Jones (Aug. 24).

While he wouldn’t characterize
the cost of country talent as a “bar-
gain,” Conover notes that the price
of country has stayed ‘“‘comparable
to the last couple of years.” He says
he has bought country talent before
with some trepidation but that it
has always paid off. “We had the
Oak Ridge Boys here,” he says,
“and I thought it would be the end
of us [because of the costl—but we
just drew more people.”

The shows run from 10 a.m. until
midnight and carry a ticket price of
$14 for adults. Headliners perform
twice, and local country acts open
the early segments. Only George
Jones, among this year’s perform-
ers, will perform just once.

Conover says a ticket buyer can
sit through the entire day of music,

(Continued on next page)

Billboard

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
130 REPORTERS ADDS ON
RONNIE MCDOWELL ALL TIEDUP wmca/curs 47 83
PAKE MCENTIRE SAVIN' MY LOVE FOR YOU rca 41 41
DOLLY PARTON TIE OUR LOVE (IN A DOUBLE KNOT) rca 39 74
JOHN SCHNEIDER YOU'RE THE LAST THING | NEEDED mca 38 45
SAWYER BROWN SHAKIN' capmitoL 32 32

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036.

RETAIL BREAKOUTS NUMBER
46 REPORTERS REPORTING
MARIE OSMOND READ MY LIPS capiTOL/CURB 1%
ED BRUCE NIGHTS Rca 14
DAN SEALS EVERYTHING THAT GLITTERS emi-AMERICA 11
EXILE SUPERLOVE epic 9
CHARLIE DANIELS BAND DRINKING MY BABY GOOD-BYE eric 9

publisher

© Copyright 1986 by Billboard Publications. inc. No part of this publication may be repro
duced, stored in any retrieval system, or transmitted., in any form or by any means, electronic.
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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ASGAP GONGRATULATES

AGADEMY OF GDUNTRY MUSIG
AWARD WINNERS

SONG OF
THE YEAR

“Lost in the Fifties Tonight
(In The Still of the Night)”

Publishers: Lodge Hall Music, Inc./
Two-Sons Music/ W B Music Corp.

P

Artist: Ronnie Milsap

Male Vocalist of the Year Female Vocalist Top New Male Vocalist Top New Female Vocalist Single of the Year
and of the Year of the Year of the Year Highwayman
Album of the Year Reba McEntire Randy Travis Judy Rodman Johnny Cash
Does Fort Worth
Ever Cross Your Mind?
George Strait

QsCQ

American Society of Composers, Authors Bl & Publishers
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Duo Nominated
For Humanitas

NASHVILLE Jack Thompson and
Tom C. Armstrong have been nomi-
nated for this year’s Humanitas
Prize on the basis of their script for
the nationally televised show “The
Door Is Always Open.” The two-
hour special is a tribute to the late
Sue Brewer, best known for her
support of struggling Nashville
songwriters during the '60s and
"70s.

The show also helped to establish
the Songwriters Guild Foundation’s
Sue Brewer Fund, money from
which is used to aid beginning song-
writers. ““The Door Is Always
Open” was hosted by Waylon Jen-
nings and featured performances
by Willie Nelson and 17 other top
country music performers.

The Humanitas Prize is given by
the Human Family Educational and
Cultural Institute. This year’s
award winner will be announced in
June.

HUNTER FESTIVAL

(Continued from preceding page)

but it is more common to see a
“flow” of attendance. Concerts are
held in a tent “larger than a football
field,” which can accommodate a
crowd of 5,000, according to Conover.

To make the events family af-
fairs, Conover offers youngster
tickets at $3 each, and children un-
der six are admitted free. Tickets
are available for bus tour members
at $12 and $2 in advance or $13 and
$2.50 at the gate.

Popular demand, Conover says,
led to the expanded country music
offering. Ticket-buyers are polled
each year to determine which acts
they want to see, he notes. From
60% to 70% of this year’s crowd, he
estimates, will have attended previ-
ous Hunter festivals.

“We’re getting a lot of interest
out of Canada this year,” he adds.
While it’s too early in the season to
estimate what part of the audience
will be made up of Canadians, he
speculates it could be as high as 5%.
He attributes the upsurge of inter-
est to the more favorable balance
between Canadian and American
dollars.

Besides the country festival,
Hunter has five other musical
events lined up this summer, an Ital-
ian Festival (July 4-6), German Alps
Festival and Goebelfest (July 10-27),
National Polka Festival (Aug. 7-10),
International Celtic Festival (Aug.
15-17), and the Mountain Eagle Indi-
an Festival (Aug. 30-Sept. 1).

All told, says Conover, the events
will draw between 300,000 and
400,000 attendees during the two
months of activity. Hunter’s normal
population is around 600.

Conover promotes the events pri-
marily through his weekly news-
paper, “The Mountain Eagle,” with
its three-county circulation of 9,000,
and a festival tabloid with a yearly
direct mail and free pick-up circula-
tion of nearly a million copies.

Another prime source of promo-
tion, Conover says, is country musie
station WGNA in nearby Albany.
Conover’s company has also been
saturating the region with news re-
leases.
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CMA BOARD OF DIRECTORS MEETING

(Continued from page 33)

Each member nominating in this
category will be asked to specify a
qualifying record.

Instead of paying the former flat
fee of $125 a year for CMA member-
ship, broadcast organization mem-
bers in small markets will hence-
forth pay $125, medium market
members will be charged $325, and
in major markets, the fee becomes
$625.

Tony Conway, chairman of the
Talent Buyers Entertainment Mar-
ketplace committee, reported to the
board that a new feature in the
TBEM is scheduled for Oct. 11 and
12 at the Sheraton Music City hotel

FOR WEEK ENDING MAY 10, 1986

here. It will be a “resource center”
at which talent buyers can view art-
ist videos and pick up promotional
material. Conway also said that the
CMA'’s Horizon Award finalists will
be asked to perform at the TBEM
showcases.

In assessing the progress of
country music in Europe, interna-
tional committee member Ralph
Peer reported that the ‘“Discover
New Country” merchandising cam-
paign has received ‘“‘massive publici-
ty and media coverage.” He said
that the Wembley Silk Cut Festival
was again taped for broadcast on
BBC-TV 2 for 10 25-minute specials,

beginning in May.

Peer also told the board that the
planning and development commit-
tee is studying if the CMA should
affiliate with a non-professional,
fan-oriented organization. He added
that the committee is discussing the
need for such an organization and
procedures for setting it up.

Also at the meeting, Fan Fair
committee chairman Hal Durham
reported that 17,500 people had al-
ready registered to attend this
year’s June event. He said that 322
exhibit booths have been assigned
and there is a waiting list of 100 for
booth space.

Music Video Distributor
M ‘ V

344 West Chestnut -
Chicago. IL 60610 Amj
312 6640573 !
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ARTIST

Compiled from a national sample of retail store

and one-stop sales reports.

LABEL & NUMBER/OISTRIBUTING LABEL (SUG LIST PRICE)

TITLE

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL (SUG LIST PRICE)®

TITLE

@ 1 1 11 ALABAMA A RCA AHLI-7170 (8.98) (CDY 7 weeks at No. One GREATEST HITS 39 136 | 37| 4 THE FORESTER SISTERS WARNER BROS 25314 (8 98) THE FORESTER SISTERS
@ 2 3 11 | ANNE MURRAY CAPITOL SJ 12466 (8.98) SOMETHING TO TALK ABOUT 5 | 52 6 TANYA TUCKER CAPITOL ST-12474 (8 98) GIRLS UIKE ME
@ 4 5 50 | HANK WILLIAMS, JR. ® waRNER/CURB 25267/WARNER BROS. (8 98) FIVE-O 48 | 43 | 28 JANIE FRICKE cOLUMBIA FC 40165 THE VERY BEST OF JANIE
@ 5 7 10 | REBA MCENTIRE mca 5691 (8 98) WHOEVER'S IN NEW ENGLAND 42 | 42 | 50 | 24 | THE CHARLIE DANIELS BAND ¢pic 39878 ME & THE BOYS
@ 7 8 | 25 | THE JUDDS @ RCA/CURB AHL1-7042/RCA (8 98) (CD) ROCKIN' WITH THE RHYTHM 43 | 45 [ 44 | 39 | GARY MORRIS WARNER BROS. 25279 (8 98) ANYTHING GOES
6 3 2 14 JOHN SCHNEIDER Mca 5668 (8.98) A MEMORY LIKE YOU 4 | 44 49 38 GENE WATSON tpiC FE-40076 MEMORIES TO BURN
@ 12 19 3 WILLIE NELSON coLumia FC-40327 THE PROMISELAND 49 45 20 THE BELLAMY BROTHERS MCA/CURB 1462 (8.98) GREATEST HITS
10 11 5 WAYLON JENNINGS mca 5688 (8.98) WILL THE WOLF SURVIVE 46 43 38 31 BARBARA MANDRELL mca 5619 (8 98) GET TO THE HEART
9 9 10 9 JOHN CONLEE cowumsia FC-40257 HARMONY 47 33 34 27 KENNY ROGERS ® rca a1 7023 (8 98) (CD) THE HEART OF THE MATTER
10 6 6 28 EARL THOMAS CONLEY RCa AHL1-7032 (8.98) (CD) GREATEST HITS a8 | 39 [ 35| 2 LARRY GATLIN AND THE GATLIN BROTHERS coLumsia FC 40195 SMILE
11 11 9 9 EMMYLOU HARRIS WARNER BROS 25352 (8.98) THIRTEEN 49 50 51 92 EARL THOMAS CONLEY RCA AHL1-4713 (8 98) DON'T MAKE 1T EASY ON ME
@2 15 | 15| 7 | MERLE HAGGARD epic s0286 A FRIEND IN CALIFORNIA 55 | 61 | 42 | NITTY B_GR'(*)'S_Tsz"ag'gT%?AND PARTNERS. BROTHERS AND FRIENDS
13 8 4 30 SAWYER BROWN CAPITOL/CURB ST-12438/CAPITOL (8 98) SHAKIN' 51 51 54 52 LEE GREENWOOD @ mca 5582 (8 98) (CD) GREATEST HITS
16 | 17 5 RONNIE MILSAP RCA AHL1-7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 52 | 41 | 42 9 MARK GRAY coLumia FC-40126 THAT FEELING INSIDE
15 14 13 32 GEORGE STRAIT ® mca 5605 (898) SOMETHING SPECIAL 53 | 46 46 8 MICHAEL MARTIN MURPHEY warNER BROS 25369 (8 98) TONITE WE RIDE
18 23 4 DWIGHT YOAKAM REPRISE 25372/WARNER BROS (8.98) GUITARS, CADILLACS, ETC., ETC. 54 52 48 42 THE BELLAMY BROTHERS mMCA/CURB 5586/MCA (8 98) HOWARD & DAVID
17 13 12 | 32 DAN SEALS EMI-AMERICA ST-17166 (8 98) WON'T BE BLUE ANYMORE 55 | 58 | 65 | 29 REBA MCENTIRE mca 5585 (8 98) HAVE | GOT A DEAL FOR YOU
NEW)D THE OAK RIDGE BOYS mca 5714 (8.98) SEASONS 56 57 59 3 RAY PRICE STEP ONE SOR-S (8 98) PORTRAIT OF A SINGER
19 17 14 24 JUICE NEWTON Rrca 5493 (8.98) (CD) OLD FLAME 57 56 58 | 418 | WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST
20 | 19 | 18 | 45 | ROSANNE CASH coLumsia fC 39463 RHYTHM AND ROMANCE 58 | 53 | 55 [ 242 | WILLIE NELSON A2 cOLUMBIA KC 237542 (CD) GREATEST HITS
21 20 16 | 25 RICKY SKAGGS €ePiC FE-40103 LIVE IN LONDON NEW)D EDDIE RABBITT RCA AHL1-7041 (8 98) RABBITT TRAX
A | 2| & | 8 | SHELIE S S S LS GGG T O HIGHWAYMAN 60 | 47 | 47 | 108 | ALABAMA AZrca ari1-4939 8.98) D) ROLL ON
(@3)| 8 | 25 | 9 | EVERLY BROTHERS mercury 826 142 1/P0LYGRAM (8.98) BORN YESTERDAY 8 | 67 | 6 | JUDY RODMAN mm 71050 (898) Jupy
24 | 21 20 | 34 EXILE epic rEa00co HANG ON TO YOUR HEART 62 62 69 | 104 | THE STATLER BROTHERS MERCURY 818-652-1 POLYGRAM (8.98) (CD) ATLANTA BLUE
|25 27|95 THE STATLER BROTHERS MERCURY 824-420-1/POLYGRAM (8.98) PARDNERS IN RHYME 63 | 64 | 62 | 23 | CHARLY MCCLAIN epc FE 40186 BIGGEST HITS
26 | 24 | 24 25 HANK WILLIAMS, JR. wARNER/CURB 25328/WARNER BROS (898) GREATEST HITS-VOLUME Il 64 | 65 | — | 42 REBA MCENTIRE mca 5516 (8 98) MY KIND OF COUNTRY
2 27 2 | 77 THE JUDDS A RCA/CURS AHL1-5319/RCA (8 98) (CD) WHY NOT ME NEWD STEVE EARLE mcA 5713 (8.98) GUITAR TOWN
28 | 23 22 1 35 GEORGE JONES Epic FE 39598 WHO'S GONNA FILL THEIR SHOES 66 59 57 | 217 | ALABAMA A3 RCa AHL1-4229 (8.98) (CD) MOUNTAIN MUSIC
29 | 26 | 28 64 ALABAMA A RCA AHL1-5339 (8.98) (CD) 40 HOUR WEEK 67 | 61 60 | 164 | ALABAMA A2 RCA AHL 1-4663 (8.98) (CD) THE CLOSER YOU GET
30 | 30 | 29 | 10 | DON WILLIAMS capiToL 5T-12440 (8.98) NEW MOVES 68 [ 60 | 53 | 23 i‘g‘g‘gﬁggfﬁsowcs YOU KNOW BY HEART-JIMMY BUFFETT'S GREATEST HIT (S)
31 | 31| 30 | 30 | LEE GREENWOOD mca 5622 898) STREAMLINE 73 | 68 | 27 | SOUNDTRACK SWEET DREAMS-THE LIFE AND TIMES OF PATSY CLINE
@ 38 | 40 | 52 | RONNIE MILSAP ® rca AHLI-5425 (8.98) (CD) GREATEST HITS VOL. 2 70 | 63 | 64 | 216 | WILLIE NELSON A3 COLUMBIA FC 37951 (CD) ALWAYS ON MY MIND
33 | 35 | 36 | 7 | CHARLY MCCLAIN/WAYNE MASSEY epc 40249 WHEN LOVE IS RIGHT 71 | 68 | 63 | 21 | ORIGINAL BROADWAY CAST gG RIVER-THE ADVENTURES OF HUCKLEBERRY FINN
k7] 34 41 21 STEVE WARINER mca 5672 (8.98) LIFE'S HIGHWAY 72 71 72 29 MICKEY GILLEY epic Fe-40115 | FEEL GOOD (ABOUT LOVIN' YOU)
@ 40 | 39 | 59 | GEORGE STRAIT ® mca 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 73 | 67 | 70 [ 97 | THE STATLER BROTHERS MERCURY 812 184-1/POLYGRAM (8.98) TODAY
36 | 37°[ 31 | 30 | WILLIE NELSON coiumsia Fc 39990 HALF NELSON 74 | 70 | 86 | 15 m'é:u'éva:z%%ﬁ/mmw. 45 THANK GOD FOR THE RADIO .. .AND ALL THE HITS
37| 3232|136 gﬁfgﬁg?ﬂ?ﬁ‘g,ummm (8.98) THERE'S NO STOPPING YOUR HEART 75 | 72 | 73 { 17 | TOM JONES MERCURY 826 140-1/POLYGRAM (8.98) TENDER LOVING CARE
38 29 21 30 RAY STEVENS MmcCA 5635 (8.98) I HAVE RETURNED O Albums with the greatest sales gains this week. (CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA)
certification for sales of 500,000 units. A RIAA certification for sales of one million units, with each additional million indicated by a

numeral following the symbol. *CBS Records does not issue a suggested list price for its product.
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- <l @ 5,& Compiled from a national sample of retail store o Cz”&
x - - i i x 3
%H Em ;8 2; TITLE and one-stop sales reports and radio playlists. ARTIST %ﬁ Z’ﬁ §8 Q; TITLE ARTIST
F2 | O3 na | 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL FE2| 32| na | 20 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
@ 3 4 13 GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) 1| weekatNo. One & THE JUDDS @ 59 8 3 COWPOKE GLEN CAMPBELL
BMAHER (J.O'HARA) RCA/CURB 14290/RCA H.SHEDD (S.JONES) ATLANTIC/AMERICA 7-99559
@ 4 6 12 AIN'T MISBEHAVIN' HANK WILLIAMS, JR. 52 38 2 17 WE'VE GOT A GOOD FIRE GOIN’ DON WILLIAMS
J.BOWEN.HWILLIAMS.JR. (F.WALLER. A RAZAF. H.BROOKS) WARNER/CURB 7-28794/WARNER BROS. D.WILLIAMS.G.FUNDIS (D.LOGGINS) CAPITOL 5526
TOMB OF THE UNKNOWN LOVE KENNY ROGERS RANDY TRAVIS
@ 8 9 12 G MARTIN (M.SMOTHERMAN) RCA 14298 53 4 38 20 mﬁﬁr«; (J.BLACKMON, C.VIPPERMAN) WARNER BROS. 7-28828
(8! 9 | 10 | 13 | ONELOVE AT A TIME TANYA TUCKER 58 HEARTACHE THE SIZE OF TEXAS THE VEGA BROTHERS
JCRUTCHFIELD (P.DAVIS. POVERSTREET) CAPITOL 5533 54 65 4 J.BOWEN.C.HARDY (R C.VEGA. R.J.VEGA) MCA 52777
WHOEVER'S IN NEW ENGLAND REBA MCENTIRE
@ 10| 1 12 1 BOWENRMCENTIRE (K.ygANcEscm. Q.POWERS) MCA 52767 55 | 41 | 21 18 S&J‘\gg‘s ('fg,(s’,ffm) RIC'EZ.CSQQ)%S,%
HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP
@ 121 13 1 10 | gulsapCOLLINSRGALBRAITH (M SYLVIA, G LOPEZ) RCA 14286 56 | 60 | 61 5 ;8&2&%%&293% D.LOUDERMILK) SILVERg(()JLYL A%L,é&'(l
HOLD ON ROSANNE CASH
@ 1 12 13 R.CROWELL.D.THOENER (R CASH) COLUMBIA 38-05794 @ 63 13 4 ]&BF{:&R{YS( S(E}iﬁg PF!RSSHGN SMOOTH) EMI?»MRYX?&IA{I
EASY TO PLEASE JANIE FRICKE T A
8 5 7 15 BMONTGOMERY (K. M.ROBBINS. R FLEMING) COLUMBIA 38-05781 %] — 2 E_SPRQ{J_,&Iﬁ{gf&,‘?m'ﬁ‘ég}g‘g%ams) EwhmeYRnggs’_’t ZR;;IS
FEELIN' THE FEELIN' THE BELLAMY BRO g
3 2 3 14 E.GORDY.JR..J BOWEN (D.BELLAMY) MCA/CURB 5271;”71/EMF33;SA 65 | 77 3 BT_LTS'EEI'(Q’_‘REE'E)S oy LISA CHILR‘?E;S‘,S]
PARTNERS, BROTHERS & FRIENDS NITTY GRITTY DIRT BAND
13 16 | 11 M.MORGAN.PWORLEY (JIBBOTSON. J HANNA) WARNER BROS. 7-28780 66 | 84 3 gﬁ'oﬁl';'g’fo[‘ﬁsogm‘}'gff’& ERQUE MCA/NOBLE vusi)lmsg%é/snﬁ:a
LIFE'S HIGHWAY STEVE WARINER
@ 1511 9 T.BROWN.J.BOWEN (R.LEIGH, R MURRAH) MCA 52786 69 | 81 3 g?g{,,ﬁg‘({,ﬂvﬁf eI (el la)2 MERCURY 884 G(SBBI_%PYOLSX;V&I:«
HARMONY JOHN CONLEE A
D| 16 | 18 | 12 | S Rekwesromo sonson coummwoosrs | |62 | s [ 52 | 6 | LCOUDSETUSERTOTHS o Ol SR
MAMA'S NEVER SEEN THOSE EYES R
@ 18120 9 JLWALLACE.T.SKINNER (J L WALLACE. T.SKINNER) THE F%&ﬂ%&?'?ﬁﬁ% ** *HOT SHOT DEBUT* & &
HONKY - YOU'RE THE LAST THING | NEEDED TONIGHT JOHN SCHNEIDER
19| 22| 1 P.ANDERSOI?}:‘H';(AU'SEAY.NT.FRANKS. JHORTON) REPRISE 702\g7|§3”/‘v1v'»\gr(1)£§§£¥ @ NEWD S.BOWE N SCLINEIDERI(D. WILLS D SR RIMMER) McAl52827)
HEART DON'T FALL NO SAWYER BROWN
@ 20 (2 8 !,‘_Eﬁ%g'&%ﬁ%ﬁﬂscm ERDIE F;CAABBQ;I 84 | 52 | 41 | 15 | gscruces (B.LABOUﬁTY. FOST‘E’!. SWILLEY) CAPITOL/CURB 5548/CAPITOL
YOU'RE SOMETHING SPECIAL TO ME GEORGE STRAIT
16 1 2 15 gngle'ET%oﬂ'gEﬂMgggm RBYRNE) EARL THOMAS CO’I‘ALZEBYZ 65 45 29 17 J BOWEN,G.STRAIT (D.ANTHONY) MCA 52764
BOARDWALK ANGEL BILLY JOE ROYAL
@ 2 | 8 gg&:&"n (LHOPPEN. LHALL) THE OAK RIDGCE %%Y(E 8| — 2 N.LARKIN (JCAFFERTY) ATLANTIC/AMERICA 7-99555
SAVIN' MY LOVE FOR YOU PAKE MCENTIRE
23 26 7 k',ygggng LT J%EEEROM'SELAND é’é’,{hHE, A"g%%%g} NEW) M.WRIGHT (M.CLARK) RCA 14336
SHAK SAWYER BROWN
24 21 11 Eg,'},‘[,‘N‘{&,TEEER?,‘}Y MERCUE)’ Eﬁ%&ﬁ?&t‘&‘}ﬁ NEWD R.SCRUGGS (M.MILLER. R.SCRUGGS) CAPITOL 5585
A COUNTRY BOY (WHO ROLLED THE ROCK AWAY DAVID ALLAN COE
25 | 28 9 Iéb;ol[&YHEEBDYngg (V.STEPHENSON, J SILBAR. D.ROBBINS) RESTLESEC”EQQE NEWD B.SHERRILL (B.CANNON.(J.DARRELL. D.DILLON) ) COLUMBIA 38-05876
a7 13 | WORKING WITHOUT A NET WAYLON JENNINGS 70 | 49 | 35 | 11 | YOULL NEVER KNOW HOW MUCH | NEEDED YOU TODAY CONWAY TWITTY
8 3 J.BOWEN.W.JENNINGS (D.COOK, G.NICHOLSON. J.JARVIS) MCA 52776 C.TWITTY,D.HENRY.R.TREAT (J.C.VINSON. P.LINTHICUM. J.BENTON) WARNER BROS. 7-28772
@ % | 31 ¢ | EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS @ 2 | — | 2 LET ME DOWN EASY MALCHAK & RUCKER
K.LEHNING (D.SEALS, B.MCDILL) EMI-AMERICA 8311 J.RUTENSCHROER.T.MALCHAK.D.RUCKER (T MALCHAK) ALPINE 002
* % # HOT MOVER/SALES # * % 72| 61 | 63| 5 | SUGARSHACK . ‘o5 GRS
WHEN YOU GET TO THE HEART WITH Al
@] 27 | 20| 7 | WO Toronme BARBARA MANDRELL (WITH THE OAK RIDGE BOY3) 1l n | 721 a | WHAT MY WOMAN DOES TO ME RAY GRIFF
READ MY LI PS ARlE OSMOND R.GRIFF (R.GRIFF) RCA 50846
28 | 38 | 7 | CwORLEY (MBLATTE. LGOTTUEB) CAPITOL/CURB 556 3/CAPITOL NOTHING BUT YOUR LOVE MATTERS  LARRY GATLIN AND THE GATLIN BROTHERS
74 56 43 17
DRINKING MY BABY GOOD-BYE THE CHARLIE DANIELS BAND CHOMAN L OATL COLRA 2R T
@ 2 32 8 JBOYLAN (C DANIELS) EPIC 34-05835 @ NEW)D CROSS MY HEART JAN GRAY
oLD FLAME JUICE NEWTON B.WITTE (J.WOOD. B.CLIFFORD) CYPRESS 8510
3 1 36 | 6 | RIANDSRNELSEN) RCA 14295 NEW) I DON'T WANT TO KNOW YOUR NAME THE WRAYS
THAD A BEAUTIFUL TIME MERLE HAGGARD S5.CORNELIUS (M.SMOTHERMAN) MERCURY 884-621-7/POLYGRAM
a 6 5 16 | MHAGGARDRREYNOLDS (MHAGGARD) EPIC 34-05782 77 1 72 1 571 11 | CARM GENE WATSON
SUPER LOVE =l G.WATSON.L,BOOTH (S.SPURGIN) EPIC 34-05817
32 39 6 BKILLEN (S.LEMAIER. JPPENNINGTON) E£PIC 34-05860 78 57 59 6 PR%GYEEE IS(C:&le LRED MERCURY 88 TASRI HpEoTSLEY
@D| | 4 | ¢ | HEARTS AREN'T MADE TO BREAK (THEY'RE MADE TO LOVE) LEE GREENWOOD : Sy R eI
J.CRUTCHFIELD (R.MURRAH, S.DEAN MCA 52807 79 70 45 18 JS.\‘ISSNEETDE% QENDD SR!VDEETER THEE CSTAI;%E;R1 BR(P)(]" HERS
3 | a0 | 7 | WHENIT'S DOWN TO ME AND You CHARLY MCCLAIN/WAYNE MASSEY : o LERC s o e
SNEED BROTHERS (D.MORGAN, S.DAVIS) E£PIC 34-05842 80 62 54 1 | TEH|NIé I'M IN LOVE KEITH STEGALL
31 | 14 ] 15 | 15 | LOVEWILL GET YOU THROUGH TIMES WITH NO MONEY GIRLS NEXT DOOR N eI
TWEST (S.LORBER. T.DUBOIS. J.SILBAR) MTM 72059/CAPITOL NEW) COME IN PLANET EARTH (ARE YOU LISTENIN) KAREN TAYLOR-GOOD
UNTIL | MET YOU & JUDY RODMAN T.SPARKS (L.SMITH, KENT MACDONALD: MESA 2011/NSD
GD| 3 | 4| 6 | WNOUMEY MM 72065/CAPITOL NEWD RUNNING OUR OF REASONS TO RUN J.D.MARTIN
MIAMI MY AMY KEITH WHITLEY J CRUTCHFIELD.P.HIGDON (J.0.MARTIN. J.RUSHING) CAPITOL 5573
3 17 14 14 B.MEVIS (DDILLON. HCOCHRAN, RPORTER) RCA 14285 @ 95 | — 2 THOSE EYES ANTHONY ARMSTRONG JONES
3 | 31| 33| 8 | YOUCANTKEEP A GOOD MEMORY DOWN JOHN ANDERSON MDANEREMECARTI) AR 103
J.ANDERSON, J.E.NORMAN (R.MURRAH, MMURRAH. B.BURCH) WARNER BROS. 7-28748 84 74 56 18 100% CHANCE OF RAIN & GARY MORR|S
NOW AND FOREVER YOU & ME) ANNE MURRAY JENORMAN (C.BLACK, A ROBERTS) WARNER BROS 7-28823
| oo b sy Sy | g [ | s | o | BABYWANTS o sunse e
.CHi D.wil .Gl IE. S, g (| R /EMI-AMERICA
* i K OVER * Kk
NIGHTS HoT M /AIRPLAY ED BRUCE 86 73 53 7 | NEED SOME GOOD NEWS BAD CHANCE
40 46 5 £ BRUCE.B.MEVIS (B HILL. THILLER) RCA 14305 B.ARLEDGE (C.WHITSETT, B.ARLEDGE) MERCURY 884 545-7/POLYGRAM
T rE WHAT'S A MEMORY LIKE YOU (DOING IN A LOVE LIKE THIS) JOHN SCHNEIDER
37 1 39| 92| 8 gé%%g’_';&}_gg%ﬂg@:ma T STEVNECAEQSIEE 8 | 79 | 70 | 22 | JBOWEN)SCHNEIDER (C.QUILLEN. . JARR& A52723
DON'T UNDERESTIMATE MY LOVE FOR YOU LEE GREENWOOD
RE| SOUTH: PACIF| 74
42 750 4 J.E.r%gma‘n).ls%NuRcERN PACIFIC.B.HARTMAN (JMCFEE. A PESSIS) 9VARNERE gnrgs 7-(2:8722 e 20 | JCRUTCHFIELD (S DIAMOND. S DORF . DLOGGINS) MCAIS 20
BACK ON THE RADIO AGAIN JAMES AND MICHAEL YOUNGER
43 49 5 kgg"yﬁcf}gs{,ﬂ*&ﬁ!}ﬁﬁ)“”” DIME ERCIRT sgaAsT;aii /'g'oﬂggﬁ 89 68 67 6 M.DANIEL (J.WILLIAMS, M.WILLIAMS. D.CLARK. M.DANIEL) AIR 102
THE LOOK OF A LADY IN LOVE JOHNNY DUNCAN
44 47 7 IJ bk&é'}g;&g?:&gg ANYTIME EVE‘:&%&’: 1LOE3% 90 76 69 5 K.LAXTON (L.ANDERSON. B.MASON) PHAROAH 2502
= SWEETHEARTS OF TH LOVE ON A BLUE RAINY DAY CHARLEY PRIDE
46 1 51 6 E&E}chgr%hkmaﬁn%vnoa TURNER) col LUMBIE 53%?52? N R EWICSON(CROBBINS IR CARRENTER) REAYIY 290
TONIGHT WE RIDE MICHAEL MARTIN MURPHEY
48 55 5 ?&%ﬁ,’gﬂfm léng(TﬁAALSS,%NR%g)GH cowMé?aKs%?sAst 92 80 76 14 J ENORMAN (M.MURPHEY. J.E.NORMAN) WARNER BROS. 7-28797
YOUR MEMORY AIN'T WHAT IT USED TO BE MICKEY GILLEY
51 60 4 §2H¥R$EP(9{§'V§,§T§KMJES%H T OF THE WAY GEO?&&{}%L\J&% 3 88 81 2 N.WILSON (K. MO(F)?RISON M. Fucygen D BETTlSj EPIC 34.05744
SHOE STRING MEL MCDANIEL
53 | 62 3 IBY(I)IGSA"-‘J' ([,ACNQ,g}EU'T‘“H’:EgyAT WAY AGAIN T GRAH%’X'ngg\gff 94 | & n 16 JKENNEDY (S.HOGIN. D.GILLON) CAPITOL 5544
RANDY TRAVIS ONLY ONE JAMES TAYLOR
54 | 64 15 9!2&’11%»951?(5&?9%5‘5?&51REET. D.SCHLITZ) WARNER BROS, 7-28962 9% | w0 8 9 J.TAYLORFFILIPETT| (J.TAYLOR) COLUMBIA 38-05785
y YOU SHOULD HAVE BEEN GONE BY NO EDDY RAVEN
46 | 35 ¢ 37 8 I';QEDS( JOFS‘LEE;)O GROW ON 0921750955@5 % | 91 & 3 PWORLEY.E.RAVEN (E.RAVEN, FMYERS. PFRIMMER) w RCA 14250
IT'S ONLY LOVE AGAIN VERN GOSDIN
55 | 66 3 SSLIQ&E@Q,’,‘JS JIC‘,QXS%WITHOUT el MICHAEL JOR(’;fﬁ(z)g’j 97 | % | % 8 V.GOSDIN.R.J.JONES (T.KREKER) COMPLEAT 153/POLYGRAM
RONNIE MCDOWELL THE SECOND TIME AROUND DEL REEVES
64 | — 2 thy‘%? Mlé'E':OWELL B.KILLEN, J.MEADOR) MCA/IEURB 52816/MCA % 97| % 3 J.GALE.J.PIERCE (RPRIOLO) EEAYBACKININOS
IFY NNA LOVE BENNY WILSON
67 | — 2 g,'fAngR( JLS%\;I,E? (J';‘E,AD DOUBLE KNOT) DOCEY fé}ﬁl%"# 9 | 98 | % 8 R.HAQEN!V(AR.BRANNIQ.IR«'.(BROWN) COLUMBIA 38-05829
OKLAHOMA BORDERLINE @ VINCE GILL
50 [ 37§ 19 | 16 E_?&D[,ﬂLALAMA (DLOGGINS) ¢ Ak@AB ﬁ’;/'gﬁ 100 | 99 { 99 | 25 | £GoRDY.R (V.GILL RCROWELL, G.CLARK) RCA 14216

Products with the greatest airplay and sales gains this week. @ Video clip availability. ¢ Recording Industry Assn. Of America (RIAA) seal for sales of one million units. A RIAA seal for sales of two million units.
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BilboardHot Country Singles SALES & AIRPLAY

A ranking of the top 30 country singies by sales and airplay, respectively, with reference to each titie's composite position on the main Hot Country Singies chart.

& &
/& SALES 5 Jg/¢ AIRPLAY ¥
/S Sa e/ 82
L/ /e ARTIST |5 & VAN 58
I I
1 | 3 | GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS | 1 1 | 3 | GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS | 1
2 | 4 | AINT MISBEHAVIN' HANK WILLIAMS, JR. | 2 2 | 4 | AIN'T MISBEHAVIN' HANK WILLIAMS, JR. | 2
3 | 8 | TOMB OF THE UNKNOWN LOVE KENNY ROGERS | 3 3 | 7 | TOMB OF THE UNKNOWN LOVE KENNY ROGERS | 3
4 | 9 | ONELOVE AT A TIME TANYA TUCKER | 4 4 | 6 | EASY TO PLEASE JANIE FRICKE | 8
5 | 10 | WHOEVER'S IN NEW ENGLAND REBA MCENTIRE | 5 § | 2 | FEELIN' THE FEELIN' THE BELLAMY BROTHERS | 9
6 | 12 | HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP | 6 6 | 9 | ONE LOVE AT A TIME TANYA TUCKER | 4
7 | 7 | HOLD ON ROSANNE CASH | 7 7 | 10 | WHOEVER'S IN NEW ENGLAND REBA MCENTIRE | 5
8 | 15 | PARTNERS, BROTHERS & FRIENDS  NITTY GRITTY DIRT BAND | 10 8 | 11 | HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP | 6
9 | 16 | LIFE'S HIGHWAY STEVE WARINER | 11 9 | 12 | HOLD ON ROSANNE CASH | 7
10 | 14 | HARMONY JOHN CONLEE | 12 10 | 13 | PARTNERS, BROTHERS & FRIENDS  NITTY GRITTY DIRT BAND | 10
11 | 19 | HONKY TONK MAN DWIGHT YOAKAM | 14 11 | 14 | LIFE'S HIGHWAY STEVE WARINER | 11
12 | 20 | BORN YESTERDAY EVERLY BROTHERS | 19 12 | 17 | MAMA'S NEVER SEEN THOSE EYES  THE FORESTER SISTERS | 13
13 | 21 | MAMA’S NEVER SEEN THOSE EYES  THE FORESTER SISTERS | 13 13 | 16 | HARMONY JOHN CONLEE | 12
14 | 1 | ONCEIN A BLUE MOON EARL THOMAS CONLEY | 16 14 | 19 | REPETITIVE REGRET EDDIE RABBITT | 15
15 | 22 | REPETITIVE REGRET EDDIE RABBITT | 15 15 | 20 | HONKY TONK MAN DWIGHT YOAKAM | 14
16 | 5 | EASY TO PLEASE JANIE FRICKE | 8 16 | 21 | JULIET THE OAK RIDGE BOYS | 17
17 | 28 | JULIET THE OAK RIDGE BOYS | 17 17 | 22 | LIVING IN THE PROMISELAND WILLIE NELSON | 18
18 | 2 | FEELIN' THE FEELIN' THE BELLAMY BROTHERS | 9 18 | 8 | WORKING WITHOUT A NET WAYLON JENNINGS | 21
19 | 25 | LIVING IN THE PROMISELAND WILLIE NELSON | 18 19 | 23 | TIL1LOVED YOU RESTLESS HEART | 20
20 | 18 | NOW AND FOREVER (YOU & ME) ANNE MURRAY | 35 20 | 1 | ONCE IN A BLUE MOON EARL THOMAS CONLEY | 16
21 | 6 | WORKING WITHOUT A NET WAYLON JENNINGS | 21 21 | 2 | EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS | 22
22 | 26 | TIL1LOVED YOU RESTLESS HEART | 20 22 | 25 | BORN YESTERDAY EVERLY BROTHERS | 19
23 | — | WHEN YOU GET TO THE HEART BARBARA MANDRELL | 23 23 | 5 | IHAD A BEAUTIFUL TIME MERLE HAGGARD | 27
2% | — | READ MY LIPS MARIE OSMOND | 24 24 | 27 | WHEN YOU GET TO THE HEART BARBARA MANDRELL | 23
25 | 30 | DRINKING MY BABY GOOD-BYE  THE CHARLIE DANIELS BAND | 25 25 | 28 | READ MY LIPS MARIE OSMOND | 24
% | — | OLD FLAME JUICE NEWTON | 26 26 | 29 | DRINKING MY BABY GOOD-BYE  THE CHARLIE DANIELS BAND | 25
27 | 13 | 1 HAD A BEAUTIFUL TIME MERLE HAGGARD | 27 27 | 30 | OLD FLAME JUICE NEWTON | 26
28 | 11 | LOVE WILL GET YOU THROUGH . . . GIRLS NEXT DOOR | 31 28 | — | SUPER LOVE EXILE | 28
29 | — | EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS | 22 29 | — | HEARTS AREN'T MADE TO BREAK LEE GREENWOOD | 29
30 | — | SUPER LOVE EXILE | 28 30 | — | WHEN IT'S DOWN TO ME AND YOU C.MCCLAIN/W.MASSEY | 30

©Copyright 1986. Billboard Publications. Inc. No part of this publication may be reproduced. stored in any retrieval system. or transmitted. in any form or by any means. electronic, mechanical. photocopying.
recording, or otherwise. without the prior written permission of the publisher.

COUNTRY SINGLES

BY LABEL

LABEL NO. OF TITLES
ON CHART
RCA (16) 17

M

WARNER BROS. (10) 13

CAPITOL (8) 12
Capitol/Curb (2)
MTM (2)
COLUMBIA 10
EPIC 9
POLYGRAM 8

EMI-AMERICA (2)

AIR
ATLANTIC/AMERICA
AMI

ALPINE

CYPRESS
EVERGREEN

LUV

NSD

PHAROAH
PLAYBACK 1

Sl

A ranking of distributing labels
by their number of tities
on the Hot Country Singies chart.

RCA/Curb (1)
CA(12) 15
MCA/Curb (2)

MCA/Noble Vision (1)

Full Moon/Warner Bros. (1)
Reprise (1)
Warner/Curb (1)

Mercury (7)
Compleat (1)

w

EMI-America/Curb (1)

b b et e b = RN

Mesa (1)

[

LVER DOLLAR 1

COUNTRY SINGLES A-Z puBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Pubhisher - Licensing Org.)
Sheet Music Dist.

84 100% CHANCE OF RAIN
(Chappell, ASCAP/Chriswaid, ASCAP/Hopi,

53 1982

GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS)
(Cross Keys, ASCAP)

ASCAP/MCA, ASCAP) 6 HAPPY, HAPPY BIRTHDAY BABY
(Arc, BMI)
(Southern Grand Alliance, ASCAP/Grand Coalition, BMI1) 12 HARMONY

2 AIN'T MISBEHAVIN'
(Intersong, ASCAP/Mills & Mills, BMI) CPP
43 ALLTIED UP
(Tree, BMI/Strawberry Lane, BMI}
85 BABY WANTS
(Somebody's, SESAC)
89 BACK ON THE RADIO AGAIN
{Jack & Bull, ASCAP/Hall-Clement, BMI/Laurel

Mountain, BMI/Ricky Skaggs, BMI) 4
42 BACK WHEN LOVE WAS ENOUGH 37
(WB, ASCAP/Two Songs, ASCAP/Lodge Hall, ASCAP}
CPP 7
66 BOARDWALK ANGEL
(John Cafferty, BMI/Warner-Tamerlane, BMI) 1
19 BORN YESTERDAY
(Tropicbird, BMI) 62
55 CAJUN MOON
(Hall-Clement, BMI/Ricky Skaggs, BMI/Welk Music,
BMI) %
77 CARMEN
(Hall-Clement, BMI/Booth & Watson, BMI)
81 COME IN PLANET EARTH (ARE YOU LISTENIN')
{Bil-Kar, ASCAP/Giraffe Tracks, SESAC/Out Of The 27
Heart, ASCAP/Uncle Artie, ASCAP)
69 A COUNTRY BOY (WHO ROLLED THE ROCK AWAY) 86
(Sabal, ASCAP/Sawgrass, BM1/Blackwood, BMi/Larry
Butler, BMI) 80
51 COWPOKE
(Stanley, ASCAP)
75 CROSS MY HEART
(Music City, ASCAP)
88 DON'T UNDERESTIMATE MY LOVE FOR YOU 2
(MCA, ASCAP/Diamond House, ASCAP/Warner-Etektra-
Asylum, BMI/Dorff, BMI/Leeds, ASCAP/Patchworks, 97
ASCAP)
25 DRINKING MY BABY GOOD-BYE 17
(Hat Band, BMI)
8 EASY TO PLEASE 7
(Irving, BMi/Englewood, BMI) CPP/ALM
22 EVERYTHING THAT GLITTERS (IS NOT GOLD) 1
(Pink Pig, BM1/Hall-Clement, BMI)
9 FEELIN' THE FEELIN'
(Beltamy Bros., ASCAP) 60

47 GOTTA LEARN TO LOVE WITHOUT YOU
(Irving, BMI/Tonka, ASCAP)

(Silverhne, BMI/Goldhne, ASCAP)

HEART DON'T FALL NOW

(Screen Gems-EMI, BMI/Ben Hall, ASCAP)
HEARTACHE THE SIZE OF TEXAS

(Precedent, BMI)

HEARTS AREN'T MADE TO BREAK (THEY'RE MADE TO
LOVE)

{Tom Collins, BMI) CPP

HEY DOLL BABY

(Rightsong, BMI)

HILLBILLY HIGHWAY

(Goldtine, ASCAP)

HOLD ON

(Chelcait, EMI/Atlantic, BMI)

HONKY TONK MAN

{Cedarwood, BMI)

| COULD GET USED TO THIS

(Warner-Tamerlane, BMI/Duck Songs, BMI/Blue
Cheese, BMI)

| DON'T WANT TO KNOW YOUR NAME

(Seventh Son, ASCAP/Koppelman Family,
ASCAP/Bandier Family, ASCAP/If Eyes, ASCAP/Garbo,
ASCAP/R.L.August, ASCAP)

| HAD A BEAUTIFUL TIME

{Inorbit, BMI)

I NEED SOME GOOD NEWS BAD
(Acuff-Rose-Opryland, BMI/Marledge, ASCAP)

I THINK I'M IN LOVE

(Blackwood, BMI/Screen Gems-EMI, BMI) CPP/ABP
| WISH | COULD HURT THAT WAY AGAIN

(Tree, BMI/Cross Keys, ASCAP)

IF YOU WANNA TALK LOVE

(Mallven, ASCAP/Cotton Patch, ASCAP) CPP

"'LL TAKE YOUR LOVE ANYTIME

(Chappell, ASCAP/Bibo, ASCAP)

IT'S ONLY LOVE AGAIN

(Combine, BMI)

JULIET

(Lyndelane, BM1/Siren Songs, BMI1)

LET ME DOWN EASY

(Life Of The Record, ASCAP/Malchak, ASCAP)
LIFE'S HIGHWAY

(April, ASCAP/Lion Hearted, ASCAP/Blackwood, BMI)
CPP/ABP

THE LIGHTS OF ALBUQUERQUE

(Cross Keys, ASCAP/Hall-Clement, BMI/Maptehilt
Music, BM1)

90

39

91

31

36

7

35

78

26

45

9%

24

LIVING IN THE PROMISELAND

{Mighty Nice, ASCAP/Victrolla, ASCAP /Skunk Deville,
BMI

THE LOOK OF A LADY IN LOVE

{Monk Famuly, BM1/19th Street, BMI/0Id Friends,
BMml) CPP

LOVE AT THE FIVE AND DIME

(Wing And Wheel, BMI/Bug, BM!}

LOVE ON A BLUE RAINY DAY

(Kent Robbins, BMI/Let There Be Music, ASCAP)
LOVE WILL GET YOU THROUGH TIMES WITH NO
MONEY

82

67

9%

RUNNING OUR OF REASONS TO RUN

(MCA, ASCAP/Maypop, BMI)

SAVIN' MY LOVE FOR YOU

(Warner-Tamerlane, BMI/Flying Dutchman, BMI)
THE SECOND TIME AROUND

(Lovey, BM1)

SHAKIN

(Zoo Crew, ASCAP/Labor Of Love, BMI)

SHE AND |

(MCA, ASCAP/Patchworks, ASCAP)

SHOE STRING

(Old Friends, BMI/Mother Tongue, ASCAP) CPP

(WB. ASCAP/Bob Mantgomery, ASCAP) 43 SOMEBODY WANTS ME OUT OF THE WAY
MAMA'S NEVER SEEN THOSE EYES (Cavesson, ASCAP/Hall-Clement, BMI/Frizzell, BMI)
(Hall-Clement, BMI) PP
MIAMI, MY AMY 72 SUGAR SHACK
(Tree, BMI/Larry Butler, BMI/South Wing, ASCAP) (Dundee, BMI)
NIGHTS 28 SUPER LOVE
{Requested, ASCAP/Queen’s Crown, ASCAP) (Tree, BMi/Pacific Island, BMi) CPP/ABP
NOTHING BUT YOUR LOVE MATTERS 79 SWEETER AND SWEETER
(Larry Gatin, BMI) (Statler Brothers, BMi)
NOW AND FOREVER (YOU & ME) 46 THAT'S ONE TO GROW ON
(Air Bear, BMI/Irving, BMI/Calypso Toonz, (Blackwood, BMI/Wingtip, BMI) CPP/ABP
BMI/California Phase, ASCAP) CPP/ALM 99 THIS TIMEIT'S YOU
OH YES | CAN (Bent-Cent, BMI/Kelbrew, BMI)
(Chappell, ASCAP/Reidem, ASCAP) 8 (TSOS‘(E:IVE:SCAP)
ankable,
OKLAHOMA BORDERLINE g
) 49 TIE OUR LOVE (IN A DOUBLE KNOT)
(Aliszn::’l)t,clilg%caoslwell, ASCAP/Granite, ASCAP/April, (Cross Keys, ASCAP/Reidem. ASCAP)
OLD FLAME 20 TIL I LOVED YOU
(Englishtown, BM1) {Warner-Tamerlane, BMI/Writers House, BMI/WB,
ON THE OTHER HAND ASCAP/Bob Montgomery, ASCAP)
(Writers Group, BMI/Scarlet Moon, BMI/MCA, % ToBAcco RO
ASCAP/Don Schiitz, ASCAP) (Cedarwood, BMI)
TR AR 58 TODAY | STARTED LOVING AGAIN
(Rick Hall, ASCAP) (Tree, BMI)
ARETOVETTRGHME 3 TOMB OF THE UNKNOWN LOVE
(Seventh Son, ASCAP/If Eyes, ASCAP/Garbo,
EV;FEB IV, BMI/Wnters Group, BMI/Scarlet Moon, BMI) ASCAP/Kappelman Family, ASCAP/Bandier Family,
GANTONE ASCAP/R.L.August, ASCAP)
(Country Road, BMI) 92 TONIGHT WE RIDE
PARTNERS, BROTHERS & FRIENDS (Timberwolf, BMI/Kahala, BMI)
(Unami, ASCAP/Le-Bone-Aire, ASCAP) 57 TRUE LOVE (NEVER DID RUN SMOOTH)
READ MY LIPS (MCA, ASCAP/Don Schiitz, ASCAP/Maypop, BMI)
(MCA, ASCAP) 32 UNTIL | MET YOU
RENO BOUND (King Coal, ASCAP)
(Long Tooth, BMI/Endless Frags, ASCAP/Bughouse, 52 WEVE GOT A GOOD FIRE GOIN'
ASCAP) (MCA, ASCAP/Patchworks, ASCAP)
REPETITIVE REGRET 73 WHAT MY WOMAN DOES TO ME

(Blackwood, BM!/Land Of Music, BMI/Englishtown,
BmI) CPP/ABP

{Blue Echo, ASCAP)

87

30

2

21

61

70

93

65

WHAT'S A MEMORY LIKE YOU (DOING IN A LOVE
LIKE THIS)

(Dejamus, ASCAP/Quilisong, ASCAP/Alabama Band,
ASCAP)

WHEN IT'S DOWN TO ME AND YOU

(Little Shop Of Morgansongs, BMI/Tapadero, BMI) CPP
WHEN YOU GET TO THE HEART

(April, ASCAP/Ides Of March, ASCAP/Silverine, BMI)
CPP/ABP

WHOEVER'S IN NEW ENGLAND

(Silverine, BMI/W.B.M., SESAC)

WORKING WITHOUT A NET

(Tree, BMI/Cross Keys, ASCAP)

YOU CAN'T KEEP A GOOD MEMORY DOWN

(Tom Collins, BMI/Ensign, BMI) CPP

YOU MUST BE LOOKIN' FOR ME

(Sherman Oaks, BMI)

YOU SHOULD HAVE BEEN GONE BY NOW

(Raven Song, ASCAP/Michael H. Goldsen,
ASCAP/Collins Court, ASCAP) CPP

YOU'LL NEVER KNOW HOW MUCH | NEEDED YOU
TODAY

(Brother Bill's, ASCAP/Music Grinder, ASCAP/Lowery,
BMI) CPP

YOUR MEMORY AIN'T WHAT T USED TO BE
(Tapadero, BMI/Chriswood, BMI/Pangola,
BMI/Careers, BMI) CPP

YOU'RE SOMETHING SPECIAL TO ME

(Jack & Bill, ASCAP/Cowdaddies, ASCAP/Reba
McEntire, ASCAP)

YOU'RE THE LAST THING | NEEDED TONIGHT
(Jack & Bill, ASCAP)

SHEET MUSIC AGENTS

are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP
ALM
8-M
8-3
8P
CHA
CLM
cel

April Blackwood CPP Columbia Pictures

Almo HAN Hansen
Belwin Mills HL Hal Leonard
Big Three IMM Ivan Mogull
Bradley MCA MCA
Chappell PSP Peer Southern
Cherry Lane PLY Plymouth
Cimino WBM Warner Bros.
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CLUB PLAY

Compiled from a national sample of dance club playlists.
TITLE ARTIST

LABEL & NUMBER DISTRIBUTING LABEL

V/

12 INCH SINGLES SALES

Compiled from a national sample of retail store sales reports.
ARTIST

N
o
&
@

A
&
s/&/8/F
¢/ &/ Y/
S oy [e)
&/ & & TITLE
Ny EN LABEL & NUMBER/DISTRIBUTING LABEL
1 1

&

@ 3 5 8 LIVING FOR THE CITY MEGATONE MT-138 SYLVESTER @ 3 6 5 ON MY OWN mca 23607 & PATTI LABELLE & MICHAEL MCDONALD
@ 6 11 6 SAY IT, SAY IT azmsp.12175 & E.G. DAILY 3 2 2 14 I CAN'T WAIT ATLANTIC 0 86828 & NU SHOOZ

4 2 1 9 WHENEVER YOU NEED SOMEBODY MERCURY 884 572.1/POLYGRAM ¢ O'CHI BROWN 4 4 5 9 WEST END GIRLS (REMIX) EMLAMERICA v-19206 & PET SHOP BOYS
@ 5 10 7 HARLEM SHUFFLE (REMIX) ROLLING STONES 44-05365 coLumaia @ THE ROLLING STONES 5 5 7 6 HARLEM SHUFFLE (REMIX) ROLLING STONES 44-05365/CoLuMBIA @ THE ROLLING STONES
@ 10 ] 13 5 WHAT | LIKE WARNER BROS. 0-20449 ANTHONY AND THE CAMP @ 7 11 7 BAD BOY (REMIX) EPiC 49.05338 & MIAMI SOUND MACHINE

7 8 8 13 SOMETHING ABOUT YOU (REMIX) POLYDOR 883 957-1/POLYGRAM & LEVEL 42 @ 10 14 5 THE FINEST 74BU 429-05364/EPIC THE S.0.S. BAND
14 {15 5 ONE WAY LOVE Tommy BOY T8 866 TKA 8 12 7 WHENEVER YOU NEED SOMEBODY MERCURY 884 5721 /POLYGRAM O'CHI BROWN
@ 15 17 5 ALL PLAYED OUT DANCE-SING DS 802 L.I.FE. 9 6 8 13 I'LL BE ALL YOU EVER NEED JAMPACKED JPI-20001,MUSIC SPECIALISTS TRINERE

10 4 4 9 CRUSH ON YOU mca 23613 & THE JETS 10 9 9 13 (YOU ARE MY) ALL AND ALL SLEEPING BAG SLX-17 JOYCE SIMS

1|7 | 3 | 10| KISS(REMIX)/LOVE OR MONEY @ PRINCE & THE REVOLUTION AD| 15 | 17 | 4 | MOVE AWAY (REMIX)/SEXUALITY vinGIN/EPIC 49.05360/EPIC # CULTURE CLUB
@ 19 23 4 | LOVE MY RADIO (MIDNIGHT RADIO) EMERGENCY EMDS 6561 TAFFY 12 12 4 12 WHAT HAVE YOU DONE FOR ME LATELY agmsp 12167 & JANET JACKSON
@ 20 20 7 RESTLESS ELEKTRA 0-66860 & STARPOINT 13 11 3 12 I'M NOT GONNA LET (REMIX) mca 23612 COLONEL ABRAMS
17 21 5 BAD BOY (REMIX) tpic 49-05338 & MIAMI SOUND MACHINE 14 14 13 11 SWEETHEART SUPERTRONICS RY 013 RAINY DAVIS

15 12 12 8 HIGH HORSE (REMIX) rca pw-14309 EVELYN “CHAMPAGNE" KING @ 16 20 4 WHAT | LIKE waRNER BROS 0-20449 ANTHONY AND THE CAMP

16 9 6 7 UNDER THE INFLUENCE (REMIX) MOTOWN 4558MG & VANITY 16 13 10 20 ROCK ME AMADEUS/VIENNA CALLING a&Mm sp-12170 & FALCO
@ 24 | 2 3 MOVE AWAY (REMIX)/SEXUALITY VIRGIN/EPIC 49-05360/EPIC ¢ CULTURE CLUB @ 23 | — 2 LIVE TO TELL SIRE 0-20461/WARNER BROS. & MADONNA
21 22 6 PRISONER OF LOVE 41H & B'WAY BWAY-421/ISLAND MILDRED SCOTT 27 28 8 UNDER THE INFLUENCE (REMIX) MOTOWN 4558MG & VANITY

19 16 16 6 LOVE'S ON FIRE atLaNTIC 0-86825 ALEEM FEATURING LEROY BURGESS 21 26 5 SAY IT, SAY IT agmsp-12175 ¢ E.G. DAILY

20 11 7 9 HIT THAT PERFECT BEAT mca 23605 & BRONSKI BEAT 20 18 18 7 CRUSH ON YOU mca 23613 & THE JETS
@ 23 27 8 HEY BOY SUPERTRONICS RY 011 TAMMY LUCAS @ 38 —_ 2 JUMP BACK (SET ME FREE) SLEEPING BAG SLX-19 DHAR BRAXTON
@ 25 24 8 MIND GAMES SOUND Pak PL-5112 QUEST 22 22 19 12 HIT THAT PERFECT BEAT mca 23605 & BRONSKI BEAT

23 22 26 5 SHELL SHOCK aamsp.12174 NEW ORDER @ 30 — 2 NASTY (REMIX) asm sp-12178 JANET JACKSON
29 33 3 CONTROL (LP CUTS) agm sp-5106 JANET JACKSON 24 19 16 14 IF YOU SHOULD EVER BE LONELY (REMIX) GORDY 4557GG/MOTOWN VAL YOUNG

25 13 9 12 (YOU ARE MY) ALL AND ALL SLEEPING BAG SLX17 JOYCE SIMS @ 25 27 5 GETTING CLOSER (REMIX) PORTRAIT 4R9-05347 /EPIC HAYWOODE
2% | 36 3 THE FINEST 748U 429-05364/EPIC THE S.0.S. BAND 36 | 49 3 NEVER AS GOOD AS THE FIRST TIME PORTRAIT 4R9-05375/EPIC SADE
@ 21 32 4 I CAN'T WAIT (REMIX) MODERN 0-96825/ATLANTIC & STEVIE NICKS 27 24 24 6 ROCK THE BELLS Dtr JaM 44.05349/COLUMBIA L.L.COOL J
41 | — | 2 | SHADOWS OF YOUR LOVE 0.) INTERNATIONAL DJ 777 JM. SILK 2 | 17 | 15 | 14 | SATURDAY LOVE (REMIX) & CHERRELLE WITH ALEXANDER O'NEAL
(@ 32 | 39 | 3 | SECRETS (| WON'T TELL)/WE ARE THE BOYS UNTIL DECEMBER 29 | 20 | 21 | 7 | LOVE'S ON FIRE atiantic 086825 ALEEM FEATURING LEROY BURGESS
35| 4 4 SECLUSION TsR TSR843 SHAWN BENSON 3733 4 ONE WAY LOVE Tommy BOY T8 866 TKA
@ 38 | 4 3 DON'T WASTE MY TIME (REMIX) CHRYSALIS 4v9-42983 PAUL HARDCASTLE @ 5 | — 2 | LOVE MY RADIO (MIDNIGHT RADIO) EMERGENCY EMDS 6561 TAFFY

32 31 38 5 POWERDRILL triC 49-05297 GOON SQUAD @ 34 39 3 IF YOU LEAVE agmsP-12176 & ORCHESTRAL MANOEUVRES IN THE DARK
@ 5 [ — 2 DIGGING YOUR SCENE (REMIX) rca pw-14327 & THE BLOW MONKEYS @ 42 — 2 SOMETHING ABOUT YOU (REMIX) POLYDOR 883 957-1/POLYGRAM & LEVEL 42

M| 8|4 3 RAZZLE DAZZLE wWARNER BROS. 0-20450 MICHAEL JEFFRIES 34| 28125 9 SECLUSION TR TSR843 SHAWN BENSON
@ M4 | — 2 ALL | NEED IS A MIRACLE ATLANTIC PROMO ¢ MIKE & THE MECHANICS @ % | 47 3 WHAT'S MISSING (REMIX) 18U 429-05361/EPIC ALEXANDER O'NEAL

36 | 28 | 29 6 WAR BOYS rca pw-14288 ANNABELLA Il -1 2 THE HEAT OF HEAT QWEST 0-20462/WARNER BROS. PATTI AUSTIN
@ NEW ) ADDICTED TO LOVE ISLAND PROMO/ATLANTIC & ROBERT PALMER 37 | 26 | 30 6 SHELL SHOCK agmsp-12174 NEW ORDER
43 | 48 ONE YEAR LATE ORPHAN DR 003 THE VOICE 48 | 37 3 ALL PLAYED QUT DANCESING DS-802 LIFE.
47 | — | 2 | SLAP YOU BACK sump STREET JS 1002 EXCEPTION NEW) Lz o (13 (03 UGS CRlyad URIDIETE A2 VARIOUS ARTISTS
45 | 50 | 3 | WHAT'S MISSING (REMIX) TaBU 429.05361/EPIC ALEXANDER O'NEAL 40 ] 4 l 4 Asgffc’f)i_m won't TELL)/WE ARE THE BOYS UNTIL DECEMBER
NEWD | MYSTERY OF LOVE 0. INTERNATIONAL DJ 892 FINGERS, INC. NEWp | PETER GUNN ® THE ART OF NOISE FEATURING DUANE EDDY
a2 | — | 2 | MEDICINE SHOW (REMIX)/THIS IS BIG AUDIO DYNAMITE ¢ g AUDIO DYNAMITE 42 | 31 | 32 | 9 | HEY BOY SuptRTRONICS RY 011 TAMMY LUCAS
NEW)D ON THE MOVE SIRE 0-20444/WARNER BROS. THE JAMAICA GIRLS “ | -3 SHADOWS OF YOUR LOVE D.J. INTERNATIONAL DJ 777 JM. SILK
NEW ) ATIERIC U THE ART OF NOISE FEATURING DUANE EDDY 4 | 35 | 23 | 16 | HE'S NUMBER ONE serinG spr 12-418 FANTASY
NEW} JUMP BACK (SET ME FREE) SLEEPING BAG SLX-19 DHAR BRAXTON 45 39 34 11 (NOTHING SERIOUS) JUST BUGGIN' SELECT FMS 62267 WHISTLE
NEW)D TELL ME (HOW IT FEELS) mca 23623 52ND STREET NEW)D FUNKY BEAT (REMIX)/WHODINI MEGAMIX JIVE JD1.9462/ARISTA & WHODINI
NEW)D LOVE TAKE OVER (REMIX) rRCa Pw.14324 & FIVE STAR 47 29 I 43 l 18 DON QUICHOTTE 8aJa 8:54/TSR MAGAZINE 60
48 | — | 2 | HOLD ON BROTHER 109101 BILLY OCEAN NEWD WE DON'T HAVE TO TAKE OUR CLOTHES OFF (REMIX) o JERMAINE STEWART

49 18 14 7 LOVE HONEY, LOVE HEARTACHE VINYLMANIA YMR-002 MAN FRIDAY 49 | 4 I 31 I 7 LIVING FOR THE CITY MEGATONE M7-138 SYLVESTER
(B0)|  NEWD MY LATIN LOVER Sunnvview Sun 434 Q-PID FEATURING NIKKI Q NEW ) (L WD LI PRIVATE POSSESSION FEATURING HUNTER HAYES

; S (L)?JVVSIgE?'IEA CTALTAETFI’COSSESSION FEATURING HUNTER HAYES aTH & B'way (7] B

5 5 OVES o Ge YoU WRTCH OUT BABY FOR LOVE) HOBETN Nl El Loy

© | Titles with future 4. P MACHINERY MELODY WITH RELAX P4F EMERGENCY Q© | [itles with future 3. HOLD IT,NOW HIT IT BEASTIE BOYS ok Jam

X | o on club piay 5. CAPE CLEAR/WALKING ON THIN ICE YOKO ONO PoLYDOR E e sales’ ‘;- jﬁ%’;ﬁ’ﬁ%‘l’glfmw SILK' HURLEY unperGrROUND

ﬁ this week. 6. ONE STEP CLOSER TO YOU (REMIX) GAVIN CHRISTOPHER MANHATTAN Laj | reported this week. 8 Y SLEé;:vSLE?Ih;ET e —

o 7. MOTHER'S TALK (REMIX) TEARS FOR FEARS MERCURY 3 7. STRUNG OUT PAUL LAURENCE capoL

@ R i @ &, CENTRAL LINE LEVEL 3 iccraoon

10. SEX MACHINE THE FAT BOYS sutra

Q Titles with the greatest sates or club play increase this week. # Video clip availabihty. @ Recording Industry Assn. Ot America (RIAA) certification
tor saies of one million units. A RIAA certification for sales of two million units. Records under Club Play are 12 inch unless otherwise indicated.

38

www.americanradiohistorv.com

BILLBOARD MAY 10, 1986


www.americanradiohistory.com

PRODUCER TED CURRIER

(Continued from page 28)

process has brought black and
white rhythm tracks closer togeth-
er.”

Currier also sees popular music
moving back to an artist orienta-
tion, as opposed to a producer ori-
entation. “The era of tricks is end-
ing,” he says. “The sound of rec-
ords is better than ever, but if the

person singing doesn’t make you
care about it, what’s the point?”
Along with partner Sherrie Shep-
ard, Currier hopes to put this phi-
losophy into practice by signing
four acts to his production compa-
ny, Platinum Vibes Productions.

Song Title & Artist.

TOM LEWIS

THE DEFINITIVE HISTORY

OF DANCE MUSIC
Disco, Rock & Oldie Books.

Over 3,000 titles in each book,
listed in 3 sections by BPM,

Discover why other professionals are subscribing to Disco &
Dance Beats. Call or write for free brochure 518-587-7733.

Established 1977

Disco Beats

Box 500 D - Ballston Spa. NY 12020

DISGO & DANGE 12”

U.5.A & IMPORTS

(WHOLESALE FOR STORES)
UBASCANADASERNGLANDSGERMANY
ITALYFRANCE*HOLLAND

US & CANADIAN 12" Seduced—Terrez
What The Party Needs—Pt. Mc’s
Forever This—The Terminator
People Of Nations—S. Chnstopher
Never Give Up—White Knights
Light—Particia Costa

Your Love—Jamie Principle
Hanson & Davis—EP

LifeLine Dancing—P. Brooks
Main Thing—Shot

Can’t Live At Night—Suzy Q
Don‘t Wanna Wait—Lew Kirton
Jealousy—Slick

Maich Made Up In Heaven—Jill
All Men Are Beasts—Man 2 Man
Dance Your Love Away—M Prince
Jetsons (Tee Vee Toons)

Vicious Rumors—Timex Club

C.C. Catch Lp

Dreams—Tanya Wynne
Jack Your Body—Steve Hurley

American Dream—Big Smoke
Babe You & Me—Suzanne Stevens
Tell Me (rmx}—Vanelte

All Played Out—L.I.FE.

EUROPEAN 12"S

Down Down Romeo—Meccano
Humanoid Invasion—Lazer Dance
You're Wrong—Golcha

Exira Sensual—H. Dean

When You Say Hello—Doub. Date
Im On Fire—Salico

Fire Of Love—Gentle Touch

Jump In My Car—Secret Stars
Burning—Sapphire

The Chase—Escape
Strangers By Night—CC Caich
Dr. Faustus—Cyber Peopie

oy >3l UNIQUE RECORD DIST.

{516) 694-4545

We have a complete selection of all U.S
releases and all import disCo records
We also export 10 foreign countries

Send for our free flyer isting all utles we
stock, U.S & Imports We specialize in U §
small iabel product. call us for best service
and information.

Stop The Rain—Silent Circle
Burning Love—ClIiff Turner
Activate My Love—Meccano
The Calling—Ken Heaven
Gove It Up For Love—S. Dante
You're My First—Linda Rizzo

DISCO CLASSICS

Let No Man—First Choice

Stone Fox Chase—Area Code 605
Danger—Flirts

Bobby O Mediey

All DIVINE 12"

All LIME 12" + Lps

Mix Your Own (Lps)

Menergy—P. Cowley

Cant Fake The Feeling—G Hunt

+ Qver 500 Other Classics

B53 (E) CONKLIN ST, FARMINGDALE, NY 11735
TEiEy 75 BES4IMPT DiSC

9 1 RAN

by Brian Chin

SINGLES: Midnight Star, who
have proved themselves album sell-
ers of the first magnitude, sould
like they've made a logical step mu-
sically in the single “Headlines”
(Solar). Much influenced by rap and
go-go, this sinuous track, both low-
key and heavy, should bridge East
and West Coast tastes easily. The
long 11-minute dub takes a nice
jazzy turn, but retains enough vo-
cals to convey the song ... Debora
Iyall, formerly of San Francisco’s
Romeo Void, turns in a strong solo
debut, “Strange Language’ (Co-
lumbia promo), with a polished, pop-
dance beat and Ono-esque message
and vocal treatment. Razormaid’s
Joseph Watt mixed.

BRIEFLY: Lew Kirton, remem-
bered best for “Talk To Me,” resur-
faces independently with “Don’t
Wanna Wait” (Tweedside, 718-453-
4339), actually the B side of the con-
temporary ballad “Stuck In The
Middle (Between Two).”” “Wait” is
an extremely appealing song—not
heavy-duty dance but classy and up-
tempo, a good cross for radio and
clubs ... King’s “Alone Without
You” (Epic), already a breakout, is
firmed up with several extra per-
cussive tracks by Morales & Mun-
zibai ... Like many of the under-
ground records around, Shot’s
“Main Thing” (Easy Street) has a
great beat and charmingly imper-
fect vocals; the dub side turns out to
be the preferable alternative.
Clearly, the smash album-selling
suecess of L.L. Cool J. and Whodini
has sunk in at other major labels:
Joeski Love's “Pee-Wee's Dance”
has been all but signed as of this
writing to a major from Bronx label

Vintertainment; another already-
substantial seller, the I..A. Dream
Team’s ‘“The Dream Team Is In The
House,” is now on MCA ... Mean-
while, Fresh Force Crew’s “Rock
Me” (Sutra) is the inevitable answer
to “Rock Me Amadeus,” rather well
done ... Ultimate III's “Ultimate
II1 Live” (NV, through Bronx-based
Cutting Records) has the usual
good track one would expect—but
why was the arena applause added?

NOTES: PolyGram is bring out two
additions to its Dance Classics EP
series. The “Street Edition” will in-
clude a new edit of Brenda & the
Tabulations’ “All The Way Down,”
done by New York’s Danny Krivit;
Skatt Bros.” “Walk The Night”; the
“Flashlight” 10-minute mix by Par-
liament; and Cameo’s ‘I Just
Wanna Be.” The “British Edition”
on Polydor will reissue Second Im-
age’s “Can’t Keep Holding On,”
Level 12’s “Starchild,” Peter God-
win’s instrumental “Emotional Dis-
guise,” and a Krivit edit of Visage’s
“Pleasure Boys,” one of the more
obscure B-beats of recent years.
Also: “Funky People” is the title
of a PolyGram compilation of sin-
gles from the "70s People label, in-
cluding cuts by Lyn Collins and
Bobby Byrd ... We should have
credited Steve Thompson for the
Aretha mix (“Ain’t Nobody Loved
You") that we liked so much. Sorry,
Steve—it was reviewed from a cas-
sette, and we got the correct infor-
mation verbally, but our memory is
obviously failing from age . .. Trea-
sure Records’ correct phone is (305)
558-1881 or (305) 687-0404.
Everyone from AC to top 40 to
black radio should check Phyllis

Nelson’s followup to the unsinkable
“I Like You,” her grandly swaying
love ballad “Move Closer” (Carrere,
on 12-inch). It features a classic invi-
tational chorus; sweet, sweet sing-
ing from Nelson; and a U.S. master-
ing job that achieves Motown-like
AM sonic presence . .. Stand by for
an MCA 12-inch remix of the Patti
LaBelle album cut “Something Spe-
cial.” Meanwhile, the title ballad,
Ashford & Simpson’s “There’s A
Winner In You,” just blows the roof
off; it’s the 1986 “And I Am Telling
You I'm Not Going,” for sure. By
the way, will “On My Own” be the
first ballad 12-inch to top the sales
chart? Stay tuned ...

ODDS AND ENDS: Tavares’ “It
Only Takes A Minute’ (Capitol
U.K\) is one of the most interesting
imports out: It’s largely repro-
duced, with a loose, Latin-ish over-
laid beat done by Ben Liebrand.
This sort of work begs a new next-
generation question: Who's due pro-
duction or even songwriting credit,
with the elaborate post-production
of “I Like You” and “I Can't Wait”
becoming more prevalent? Indeed,
the instrumental grafted on to
Freddie Perren’s original is credit-
ed to Liebrand as “One Minute” and
stands up damn well. “More Than A
Woman” is also extended on the
flip, in a lighter, whimsical Liebrand
treatment ... It’s Immaterial’s
“Driving Away From Home” (Siren
U.K)) is a strange, stylish blend of
jazz, pop, country, and soundtrack
influences, which deserves a hear-
ing for its musicality ... The same
is true of Hiroshima's “One Wish”
(Epic), an extremely laid-back jazz-

(Continued on next page)

vo e OPENING NOW /44

The Leading European Dance & Disco Label

e r—

ZYX records
BERNHARD MIKULSKI

DISTRIBUTION LIMITED

Airport Industrial Office Park
145th Ave. and Hook Creek Blvd. Valley Stream, New York 11581

Telefax: 516-568-1125

TEI. 516-568-3777

Manager: Ginter Blum

We are
only 2.2
miles
away from
JFK Airport

* We also represent exclusively: BREAK & A.R.S. (Dutch & Belgian Dance Labels) Please ask for FREE catalogues!!!
RADIO STATIONS. . . . Please ask for free promotion copies
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We left the competition
in the dark.

Deejay’s, come out of the

dark. Put away your high-

intensity lamps and flashiights end
step up to PPD’s TT2400 Professional
Tumtable.

To help keep you in the right groove, the TT2400
features a patented* Tonearm Tracking Light. This
micro-miniature headshell light provides spot illumi-
nation of the stylus’ tracking path to ensure precise, non-
stcp mixes.

And for fast takeoffs of 0.7 sec., and rock-steady turn-
table performance, the platter is powered by a high-
torque brushless DC motor. A fast-action sliding pitch
control allows you to vary record speed +8%.

A quartz defeat switch comes standard with the TT2400
as ‘well as removable phono cables and AC cord. So you
don't have to cut wires or void warranties to get the per-
formance you want.

Add a digital speed indicator, remote starting for hands-
free operation, plus electronic braking for the ultimate
in playing convenience and religbility.

Check out the TT2400 Professional Tumtable
from PPD at your local professional audio retailer.
It's light years ahead of the ccmpetizion.

Suggested Retail: $499.95
* Patent Pending No. 59-180140

Genesal Of‘ice:

5C3 Nawteld Avenue.

Rarltan Cemcer. Edisort NJ 08837 (201) 2253222
Telex: 287-249 Edin Fax: (201) 287-2155

West Coast Branch:

4486 Runway Street,

Simi Valiey California 33063 (805) 522-3550
Telex: 287-3:3 Simi

DANGE TRAX

(Continued from preceding page)

funk, with a snappier drum track
provided in a (shorter!) Paul Hard-
castle remix.

' THIS WEEK IN DANCE: 1973—

An RCA Records ad for Barabbas’
double-sided ““Wild Safari”
“Woman,” at an obvious (and un-
derstandable) loss for words, de-
scribes it as ‘“‘a jukebox hit.’
Meanwhile, a huge street buzz is
being attracted by “Soul Makossa,”
a French import by Manu Dibango
on the Fiesta label. This wild and
sweet sax instrumental is among
the first of the disco ground-
breakers, discovered in the clubs
picked up by radio, and bought up in
huge numbers in the local New
York market. While the original is
being imported, courted, and pirat-
ed, independent labels—Avco, Main-
stream, Buddah, and Paramount—
bring out cover versions. But a ma-
jor, Atlantic, comes up with the Di-
bango original at the end of the
month, and, by midsummer, it
scratches the lower end of the top
40. The story is one that will be
played out innumerable times in the
“disco” and “dance music” eras: A
living underground network proves
capable of delivering huge success-
es out of nowhere, creating smash
hits in the blink of an industry’s eye.

NASHVILLE SCENE

(Continued from page 32)

Waylon Jennings is adding two
new musicians to his road band, gui-
tarist Jimmy English and keyboard
wiz Barry Walsh. “We had to ex-
pand to do justice to the new stuff
I’'m doing,” the MCA artist explains
... Ahmet Ertegun and Gregory
Abbott are working at the Bennett
House in Franklin, Tenn., co-pro-
ducing the new Efrain project to be
released on Atlantic soon . .. Coun-
try singer Craig Dillingham joins
with Tish Hinojosa on a Curb-MCA
Record song “I'll Pull You
Through,” supporting the American
Red Cross’ disaster campaign.

Capitol’s Con Hunley hosts his
third annual Golden Gloves Golf
Tournament May 17-18 in his home-
town, Knoxville. His new single is
“Blue Suede Blues.”

Best wishes to producer Larry
Butler. Battling back from illness
to health, he out of the hospital—
and anxiously looks forward to get-
ting back into the record wars. But-
ler is the producer who brought
Kenny Rogers back from the land
of the dead with a series of country-
pop hits, including “The Gambler”
and “Lucille.” He has overcome in-
dustrial-strength personal and pro-
fessional problems—and deserves
to once again make his mark on the
national music scene.

AND FINALLY: Jim Ed Norman
writes to remind us that the T.J.
Martell Foundation has become a
world leader in medical research.
“Our industry should be proud that
the scientific studies we have spon-
sored have made tremendous pro-
gress in the fight against the deadly
effects of leukemia and other can-

| cers,” says Norman. “Join me in se-
| lecting the greatest contribution

level you can, and mail your check
directly to me at Warner Bros. Re-
cords, 1815 Division St., P.O. Box
120897, Nashville, Tenn. 37212.
Checks are to be made payable to
the T.J. Martell Foundation.”
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LUE NOTES

by Peter Keepnews

THE AMERICAN JAZZ ORCHESTRA, the ambi-
tious repertory ensemble masterminded by jazz au-
thority Gary Giddins and directed by pianist/compos-
er John Lewis, makes its debut Monday (12) with an
ambitious program paying tribute to five seminal big
bands.

The AJO will evoke the bands of Fletcher Hender-
son, Jimmie Lunceford, Duke Ellington, Count
Basie, and Dizzy Gillespie at the concert, the first of
a series slated for New York’s Cooper Union. The
repertoire will consist primarily of classic arrange-

Orchestra will debut
with a big-band salute

ments from those orchestras’ books. It will also in-
clude a concerto based on Gillespie themes, written by
Slide Hampton and featuring guest trumpeter Jon
Faddis; and a performance of Ellington’s extended
work “Harlem,” conducted by Maurice Peress.

The AJO consists of Frank Wess, John Purcell,
Jimmy Heath, George Coleman, and Hamiet Bluiett
on saxophones, clarinets, and flutes; Marvin Stamm,
‘Stanton Davis, Virgil Jones, Randy Sandke, and Joe
Wilder on trumpet; Eddie Bert, Jimmy Knepper,
Craig Harris, and Jack Jeffers on trombone; Howard
Johnson on tuba and baritone sax; Howard Collins
and Rodney Jones on guitar; Dick Katz and Hank
Jones on piano; Major Holley on bass; and Charlie
Persip on drums. Not too shabby an outfit, we'd say.

ATLANTIC RECORDS has wasted no time in signal-
ing the seriousness of its new commitment to jazz,
which we mentioned in our April 19 column. In sup-
port of new albums by Dizzy Gillespie, Lionel Hamp-

ton, and Ahmad Jamal, the label has launched a cam-
paign (aptly, if unimaginatively, dubbed ‘“All This
Jazz”) that includes all 154 albums in its jazz catalog.

The campaign—which includes a 5% discount on all
jazz product, extensive advertising, a variety of jazz-
oriented merchandising aids for retailers, and a newly
printed jazz catalog—began on April 14 and runs
through Friday (16). That means, points out Atlantic’s
new director of jazz production John Snyder, that
“just about the time it’s over, the new release will be
ready.”

Tentatively set for June release are new albums by
guitarist Mike Stern, alto saxophonist Steve Slagle,
and the Mel Lewis Jazz Orchestra. Stern’s album,
produced by fellow guitarist Hiram Bullock (who's
also working on his own album for Atlantic), is de-
scribed by Snyder as “a mix of heavy metal jazz and
beautiful ballads.” Slagle’s album was recorded in
Brazil using Milton Nascimento’s backup band. The
set by Lewis and his orchestra is that celebrated
ensemble’s first in many years.

“It’s my job to produce records that make a profit,”
says Snyder of his mandate at Atlantic, “but it’s not
like I'm running a factory for crossover records. I
want to make records that are good musically and
make money, and eventually I want to cover the jazz
spectrum.”

Snyder, who gave the world some outstanding mu-
sic via the Horizon and Artists House labels, candidly
admits, “In the past, | never once thought, ‘Is this rec-
ord going to sell?” I’ve made a lot of records that were
good records and didn’t sell, and I’'m not going to
make that mistake again.”

We're happy to report that, just as we had hoped,
Snyder is planning a multivolume history of jazz on
Atlantic. He hopes to have it ready this fall as both a
series of two-record packages and one big boxed set.

EGTERN

by Bob Darden

THINGS HAVE BEEN HAPPENING quickly for
Bob Bennett.

He just released his first album in more than two
years; he’s completed a sold-out tour with Amy Grant;
and he just found out his third child is on the way.

“The Amy Grant tour from September through No-
vember left me drained and amazed,” he says. “I dou-
bled the amount of people that I'd played for in my en-
tire life—something like a quarter of a million people.
Funny, I sort of expected that it would be a little easi-
er after that. I'm probably the only one who’s toured
with her and not been catapulted into stardom.”

His new album, ‘“Non-Fiction,” is on the Star Song
label. Bennett’s previous album, ‘“Matters Of The
Heart,” was issued two years ago by Priority. When
that label became defunct, Bennett found himself
wrapped in contractual red tape until late last year.

“Matters Of The Heart” is widely considered one of
the “essential’’ contemporary Christian albums.
“Non-Fiction”” has been warmly received, but is most
notable for its ferocious lyrics.

“There’s an equally abrupt change in lyric direction
between my first Christian album and ‘Matters Of The
Heart’,” Bennett says. “The earlier ‘First Things
First’ was recorded during my initial stage as a Chris-
tian in 1978-79. It was a statement of faith.

“I felt I could branch into other lyric areas after
that. Besides, you don’t want to make the first album
over and over again.”

“Non-Fiction” was actually recorded in 1982-83, and
it has a number of graphic images of hunger—and a
Christian’s response to it.

“I guess I feel a little satisfaction about my in-
stincts,” he says. “‘Even though it has just come out,
those words predate Band-Aid, ‘We Are The World,’
the Cause, and other relief efforts by a few years.

Bennett actively supports the antihunger organiza-
tion Compassion and has included a brochure from the
organization in ‘“Non-Fiction.”

Bob Bennett has returned
after a two-year absence

FOR WEEK ENDING MAY 10, 1986

[ ©Copyright 1986, Billboard Publications, Inc. No part of this publication
I may be reproduced, stored in any retrieval system, or transmitted, in any
S form or by any means, electronic, mechanical, photocopying, recording,
or otherwise, without the prior written permission of the publisher.

TOP j Azz ALBUMS.

Compiled from a national sample of retail store
o and one-stop sales reports.
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STANLEY JORDAN 49 weeks at No. One

MAGIC TOUCH

BLUE NOTE BT 85101/CAPITOL (CD)

—
o
—

GEORGE HOWARD  718a TB 210/PALO ALTO

~
w

LOVE WILL FOLLOW

COLUMBIA FC 40009 (CD)

3 | 31| WYNTON MARSALIS
BLACK CODES (FROM THE UNDERGROUND)

6119 PAUL WINTER  LIVING MUSIC LMR 6 (CD)

CANYON
4 | 47 | DAVE GRUSIN & LEE RITENOUR  Grp 1015 (D)
HARLEQUIN
7 |19 SADE A2 PORTRAIT FR 40263 EPIC (CD)
PROMISE
14| g | JOHN SCOFIELD GRAMAVISION 18-8508-1 POLYGRAM
: STILL WARM

VARIOUS ARTISTS GrP A.1023

GRP LIVE IN SESSION

THE MANHATTAN TRANSFER  ATLANTIC 82166

VOCALESE

9|19 DAVID GRISMAN  zEBRA ACOUSTIC ZEA 6153,MCA

ACOQUSTICITY

1l JOHN BLAKE GRAMAVISION 18.8501.1 POLYGRAM

TWINKLING OF AN EYE

LARRY CARLTON mca s6s9
ALONE/BUT NEVER ALONE

21| 3 DAVID BENOIT  spINDLETOP STP-104/ROUNDER
THIS SIDE UP
13 | 49 MICHAEL FRANKS  WARNER BROS 25272
SKIN DIVE
% | 3 SKYWALK  ZEBRA/MCA ZEB 5715 MCA
THE BOHEMIANS
PERRI  ZEBRA MCA 5684 MCA

16111 CELEBRATE

10 25 HIROSHIMA  epic BFE 39938

ANOTHER PLACE

ZEBRA MCA 5685/MCA

B =88 =88 =|5| |0 = 6«06

181 5 CABO FRIO
RIGHT ON THE MONEY

19 12123 DIANE SCHUUR GRP A-1022 (CD)
SCHUUR THING
20 151 55 GEORGE HOWARD 78BA T8 205 PALO ALTO
DANCING IN THE SUN
21 | 19| 9 VARIOUS ARTISTS = WINDHAM HILL WH-1048 A&M (CD)

WINDHAM HILL RECORDS SAMPLER'86
27| 67 DAVID SANBORN  wagrNER BROS. 25150-1

STRAIGHT TO THE HEART

THE CHICK COREA ELEKTRIC BAND GRP a-1026
THE CHICK COREA ELEKTRIC BAND

GRAMAVISION 18-8503-1 POLYGRAM

NEW D

® 88

39| 3 | HARVIE SWARTZ
URBAN EARTH

Right now, Bennett is concentrating on supporting
the album. “I'm a notoriously slow songwriter,” he
says, “and the last couple of years of being in limbo
with Priority shook my confidence pretty badly. I
didn’t have a whole lot of work, and I was serambling
to keep bringing a regular paycheck into the house.

“Still, I don’t resent the experience at Priority. It
was like a voyage on the Titanic—a first class deal un-
til we sank. In hindsight, I guess we had too much, too
fast. CBS had just started a company, and three
months later we had a full office, our own distribution
system, and a lot of money being spent all over the
place.

Bennett’s immediate plan, he says, “is to just tour
my brains out. I love playing before audiences. Rec-
ords have a life of their own, but an audience brings
itself to the listening experience. My songs are not
just what I wrote; they’re what the listeners are hear-
ing as well.”

25 | 21 1180 GEORGE WINSTON &  wiNDHAM HILL C-1025 A&M (CD)
DECEMBER
26 22| 63 ANDREAS VOLLENWEIDER CBS MASTERWORKS FM 39963 (CD)
WHITE WINDS
27 |24 | a5 SPYRO GYRA  mCa 5606 (CD)
ALTERNATING CURRENTS
28 25| 11 MUSIC FROM BILL COSBY SHOW/GROVER WASHINGTON,JR.
COLUMBIA FC 40270 A HOUSE FULL OF LOVE
29 {3161 SADE A PORTRAIT BFR 39581/EPIC (CD)
DIAMOND LIFE
30 [30] 9 SOUNDTRACK  QweST 25389/WARNER BROS. (CD)
THE COLOR PURPLE
@ NEW P KITARO  GRAMAVISION 18.7016.1 POLYGRAM
MY BEST
@ NEW’ MILTON NASCIMENTO POLYDOR 827638-1
ENCONTROS E DESPEDIDOS (MEETINGS AND FAREWELLS)
33|29/ 9 O.T.B. BLUE NOTE BT 85118/CAPITOL
OUT OF THE BLUE
34 13423 ROY AYERS coiumea FC 40022

YOU MIGHT BE SURPRISED

35 {3219 GEORGE WINSTON @  wiNDHAM HILL C 1012 A&M (CD)
AUTUMN
36 |36 5 BENNIE WALLACE BLUE NOTE BT 85107 CAPITOL
TWILIGHT TIME
37 11713 ROB MULLINS  rwc 1005
SOULSCAPE
NEW» DAMON RENTIE 1BA TB 212/PALO ALTO

DESIGNATED HITTER
GEFFEN GHS 24096 WARNER BROS.
SONG X

PAT METHENY/ORNETTE COLEMAN

NEW D>

NEW
KEEP YOU SATISFIED

O Albums with the greatest sales gains during last two weeks. (CD) Compact Disc available. ® Recording
Industry Assn. Of America (RIAA) certification for sales of 500.000 units. & RIAA certification for sales of
one million units.

NANCY WILSON cowumsia FC 40330
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by Is Horowitz

THE BROUHAHA that broke out over the unprece-
dented dominance of this year’s classical Grammy
nominations, and wins, by the Atlanta Symphony/Te-
larc Records combination was expected to generate
new sparks at a special meeting last week of classical
record executives convened under the aus-
pices of the Recording Industry Assn. of America
(RIAA).

While Grammy voting procedures and eligibility re-

RIAA holds meeting to
discuss Grammy procedures

quirements are the province of the National Academy
of Recording Arts & Sciences (NARAS), the same
community of interests is affected, and so far nothing
has been made public about how NARAS plans to ad-
dress the situation. Feeling remains strong that safe-
guards must be erected to blunt any attempt by dedi-
cated special-interest groups to skew results.

While the Grammy question may be the most vola-
tile topic to engage meeting participants, other issues
were also expected to be discussed. Some hope that
the group will meet on a regular basis to examine mat-
ters of concern to the classical fraternity.

BACK ON LINE: MCA Records’ retreat from an ac-
tive role in classical music production a dozen years
ago is due for a reversal. Thomas Shepard is about to
leave his longtime post as head of RCA Red Seal to
assume a similar role at MCA, where he will also be
deeply involved in original cast recording, as he is at

EEPING SCORE

RCA.

In recent years, MCA’s classical involvement has
been limited to maintaining availability of some of its
better selling catalog items, primarily albums by gui-
tarist Andres Segovia and the pioneer early music
group New York Pro Musica.

MCA also owns the giant Westminster catalog,
which it acquired some years back along with other
ABC Records holdings. However, some of that cata-
log’s most prestigious titles—a large group of Bever-
ly Sills recordings—have since been licensed to Angel
Records.

There has been no word yet on who will replace
Shepard at RCA.

OFF THE BEATEN TRACK: Joseph Cooper and
David Nelson of Records International keep adding
rarities to their label in the hope that a portion of the
market surfeited with yet another version of Vivaldi’s
“Four Seasons” will beat a path to their door—or rath-
er to their distributor, Harmonia Mundi USA.

Records International, an importer since 1975, set
up its own label less than a year ago and has already
issued hitherto neglected works by Glazunov, Villa-
Lobos, and Richard Strauss. Among titles recently re-
corded and now being processed are a number of rec-
ord premieres, as well as pieces that may have had
some slight exposure on disk in the past.

In the former category, says Nelson, is the Sympho-
ny No. 1 by Lachner, a contemporary of Schubert (no,
you won’t find his name in Schwann), and Zemlinsky’s
Symphony No. 2. Some rare Janacek is also due, in-
cluding ““The Danube’ and incidental music from
“Schluck und Jau.”

by Enrique
Fernandez

Enrique Fernandez is on vacation. This week’s col-
umn was written by Carlos Agudelo.

THE CROSSOVER DREAM has come true for the
Latin branch of CBS Records, and for Miami Sound
Machine. The group’s new single, “Bad Boy,” contin-
ues the saga of “Conga,” its first crossover hit. The
“Primitive Love” album is again climbing Billboard’s
Top Pop Albums chart, from 29 to 27, and the new sin-
gle has gone from 14 to 11 on the sales chart and from
14 to 10 on the airplay chart. On the Hot 100 singles
chart, “Bad Boy” went from 18 to 10 in two weeks.

Miami Sound Machine recently returned from an ex-
tensive European tour, including concerts in England,
France, Holland, and Spain, and is about to start a U.S
tour that will take it to at least 30 cities. In the midst
of such amazing success, a wave of new “Conga’’-like
crossover atempts is expected to hit the continental
U.S. any moment now. Meanwhile, CBS is planning to
release as many as five singles off the “Primitive
Love” album.

THE RECENT HOME VIDEO SHOW at New York’s
Javits Convention Center was attended by a number
of Latin record distributors and retail outlets who are
getting into video sales and rentals. The temptation is
great to expand or switch, due to the not-so-clear di-
rection of the Latin record industry. Another factor is
the steady release of videos in Spanish, especially
movies made in Mexico, Argentina, Venezuela, and
Spain. Some manufacturers and distributors are ac-
tively encouraging the change in order to get to Latin
markets in the U.S. and Puerto Rico.

I.UIS “PERICO"” ORTIZ calls his new album “In
Tradition.” “Perico,” who has his own record label, is
moving toward more of a Latin jazz flavor, adding
new instruments—synthesizer and trap drums—to his
band. The veteran trumpeter has worked with many
top jazz artists and has the expertise, the will, and the
talent to do it on his own.

Another major salsa artist looking for his own niche
is Willie Colon, whose soon-to-be-released new single

‘Bad Boy’ is good news
for Miami Sound Machine

for A&M, “Set Fire To Me,” is an r & b number sung
in English. If this musical experiment works, an al-
bum will be released in the mainstream American
market.

Willie recently changed his band, adding a lot of
electronic gadgetry and such seasoned musicians as
Rick Martinez, Bobby Franceschini, and Oscar Car-
taya. The new ensemble went over well at the gigantic
Chico Buarque-Caetano Veloso show held recently
in Brazil. Now Willie is heading for Venezuela, where
he will record the theme for the new soap opera “An-
gel o Demonio.” An album will come out of it, with a
good chance of repeating the success of Carlos Mata
or Rudy La Scala, both of whom received this kind of
soap opera promotion. Willie also has a leading role in
the production.

Billboard
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ARTIST
LABEL & NUMBER/ DISTRIBUTING LABEL
SONGS FROM LIQUID DAYS  cBs FmM-39564 (CD) 4 weeks at No. One
PHILIP GLASS
2 | 2 | 12| HOROWITZ: THE LAST ROMANTIC DG 419-045 (CD)
VLADIMIR HOROWITZ
3 6|6 SWING, SWING, SWING  PHILIPS 412626 (CD)
BOSTON POPS (WILLIAMS)
4 8|8 PLEASURES OF THEIR COMPANY  anGEL D5-37351 (CD)
KATHLEEN BATTLE, CHRISTOPHER PARKENING
5 3|30 BLUE SKIES LONOON 414-666 (CD)
KIRI TE KANAWA (RIDDLE)
6 |121 6 TOMASI/JOLIVET: TRUMPET CONCERTOS  cBs im-42096
WYNTON MARSALIS
7 4|58 BERNSTEIN: WEST SIDE STORY  0G 415-253 (CD)
TE KANAWA, CARRERAS (BERNSTEIN)
8 5 | 78 AMADEUS SOUNDTRACK  raNTasY wam-1791 (CD)
® NEVILLE MARRINER
] 9|10 BEETHOVEN: SYMPHONIES 1 & 2  '0I1SEAU LYRE 414338 (CD)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
10 | 10| 46 GERSHWIN: RHAPSODY IN BLUE  cBS im-39699 (CD)
LOS ANGELES PHILHARMONIC (THOMAS)
11 11|62 | WEBBER: REQUIEM  anceL DFO-38218 (CO)
. DOMINGO, BRIGHTMAN (MAAZEL)
12712 PASSIONE  LONODON 417-117 (CD)
LUCIANO PAVAROTTI
13 [13] 10 BACHBUSTERS  TELARC 10123 (CD)
DON DORSEY
14 | 18] 4 COPLAND: BILLY THE KID/ RODEQ  aNGEL DS-37357 (CD)
SAINT LOUIS SYMPHONY (SLATKIN)
15 [ 12414 SPIRITUALS  pHILIPS 412-631 (CD)
SIMON ESTES
16 | 15] 18 VIVALDI: THE FOUR SEASONS  ANGEL DS-38123 (CD)
’ ITZHAK PERLMAN
17 |17] 8 MOZART: CLARINET & OBOE CONCERTO  1-01SEAU LYRE 414-339 (CD)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
18 |24 s BEETHOVEN: PIANO CONCERTO 3 & 4  cBS M-39814 (CD)
MURRAY PERAHIA
19 | 23| g | STRAUSS: DON QUIXOTE  ces im39863 (CD)
YO-YO MA, BOSTON SYMPHONY (OZAWA)
20 |19 22 BRAHMS: SONATAS FOR CELLO AND PIANO  Rrca ARC1-7022
YO-YO MA, EMANUEL AX
21 |16 40 GLASS: SATYAGRAHA  ¢Bs 13M-39672
PHILIP GLASS
22 | 20 | 144 HAYDN/HUMMEL/L MOZART: TRUMPET CONCS. cas IM-37846 (CD)
WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD)
23 12136 MORE MUSIC FROM AMADEUS  raNTASY wAM-1205 (CD)
NEVILLE MARRINER
24 12232 THE DESERT MUSIC  nNONESUCH 79101 (CD)
STEVE REICH
25 130 4 SCRIABIN: SYMPHONY NO. 1  aNGEL DS-38260 (CD)
PHILADELPHIA ORCHESTRA (MUTI)
26 | 261 10 ROSSINI: IL VIAGGIO A REIMS G 415.498 (CD)
RAIMONDI, RAMEY, RICCIARELLI (ABBADQ)
27 | 27 |33 PACHELBEL:CANON/FASCH:TRUMPET CONCERTO  Rrca FRL1-5468
® PAILLARD CHAMBER ORCHESTRA
28 | 25| 46| MUSIC OF WOLFGANG AMADEUS MOZART  anGEL SBR-3980
VARIOUS ARTISTS
29 | 29| 40 SAVE YOUR NIGHTS FOR ME  cas FM-39866 (CD)
PLACIDO DOMINGO
30 NEW} HANDEL: ROMAN VESPERS  Rca aRrc2-7182
BLEGEN, VALENTE (KORN)
31 |28 | g2 | THE BEST OF WOLFGANG AMADEUS MOZART  PHILIPS 412.244 (CO)
. NEVILLE MARRINER
32 | 36| 4 VIVALDI: THE FOUR SEASONS  cas M-42095
CANADIAN BRASS
33 (3316 PUCCINI: TOSCA  ANGEL AVB-34047 (CD)
MARIA CALLAS
34 32|32 MISHIMA SOUNDTRACK  NONESUCH 79113 (CD)
PHILIP GLASS
35 | 312 ADAMS: HARMONIELEHRE  NONESUCH 79115 (CO)
SAN FRANCISCO SYMPHONY (DE WAART)
36 NEW} ECHOES OF LONDON  cBs Fm-42119
JOHN WILLIAMS
37 (3712 RESPIGHI: THE PINES OF ROME  ANGEL DS-38219 (CD)
PHILADELPHIA ORCHESTRA (MUTI)
38 |35182 MOZART: REQUIEM  L’OiSEAU LYRE 411-712 (CD)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
39 |39 (524 BOLLING: SUITE FOR FLUTE AND JAZZ PIANO  cgs m-33233 (CD)
® JEAN-PIERRE RAMPAL, CLAUDE BOLLING
40 | 32162 TIME WARP  TeLARC 10106 (CO)
CINCINNATI POPS (KUNZEL)

(CD) Compact Disc available. @ Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of one miliion units.
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..newsline...

RECORD SALES AND EARNINGS show on Prism Entertainment’s reports for
fiscal year 1986, which ended Jan. 31. Net sales were up by 134%, to
$20.53 million, compared to $8.7 million the year before. Profits were
up by 125% for the same period, reaching $1.8 million, or $1.06 per
share. The jumps were less dramatic for fourth-quarter fiscal '86: Net
sales were up by 28%, from $3.6 million to $4.6 million, and earnings
rose by 52%, from $378,000 to $575,000.

VIDEQ ROMANGE NOVELS, list priced at $11.95, are scheduled to go into pro-
duction in late May for distribution by Karl/Lorimar Home Video. The
programs, which will run between 70 and 75 minutes, are being pro-
duced by L/A House affiliate Shades Of Love. Such romance novelists
as Serita Stevens, Cassie Morgan, Judy Boyington, and Annette San-
ford will handle writing chores, while New York editor/agent Vivian
Stephens, who helped kick off such major lines as Harlequin's New
American and Dell’s “Ecstasy,” will be story consultant. All titles will
be produced on location in Quebec. Directing the first title, “Dreams
Of Orchids,” will be Arthur Seidelman. There will be a musie linkup
with each show featuring a love song by a popular artist.

WESTERN-WORLD TELEVISION INC., an international producer and distribu-

start a Spanish-language division. World Video Pictures plans to start
production shortly as well.

“LAW AND ORDER” is the theme of a portion of VidAmerica’s release

tor of TV programs, has purchased home video indie World Video Pic-
tures. The companies have reached an agreement in principle, with a
definitive deal to come shortly. One of Western-World's first plans is to

using Western-World’s TV product for video release, and to begin co-

ome video

=
Will Basehall Programs Gatch On?
Marketplace Fields New How-To Titles

BY TONY SEIDEMAN

NEW YORK A flurry of how-to
baseball videocassettes has greeted
the opening of the 1986 season.
Companies from CBS/Fox Video to
the independent Hirschberg Pro-
ductions and MasterVision have
new titles on the market.

Distributors and retailers say the
response to the new product is
mixed, with the titles from the big-
gest companies selling best.

“They’'re doing okay so far, not
great,” says Bernard Herman of
the Star Video Entertainment dis-
tributorship. “It’s like any other un-
usual and new product. It takes a
while for the public to become
aware of a program and start buy-
ing and renting.”

According to Herman, the two ti-
tles posting the strongest sales
right now are CBS/Fox Video's
“Mickey Mantle’s Baseball Tips”
and Embassy Home Entertain-

FOR WEEK ENDING MAY 10, 1986

ment’s ‘“‘Baseball The Pete Rose
Way.”

A number of the new baseball
programs represent the latest in
home video marketing hookups.
Scholastic/Lorimar’s “The Baseball
Bunch” has a tie-in with Kool-Aid
that will see $250,000 spent on base-
ball advertising this season, and a
linkup with Major League Baseball
that should see the program in ev-
ery top stadium in the country.
MasterVision’s ‘‘Little League
Baseball” features no star power,
but is linked with an organization
that has three million new members
ayear. Hirschberg Production’s for-
tunes are hanging on those of the
New York Mets; both the compa-
ny's titles feature Met coaches.

Here’s a rundown of the new ti-
tles out this season and the stars
featured in them:

o With the Mets off to the hottest
start in their 25-year history, “The
Basics Of Hitting,” with the team’s

batting coach Bill Robinson, and
“The Basics Of Pitching,” with
pitching coach Mel Stottlemyre,
have a good chance for strong sales.
Simitar is handling the programs’
video specialty store and mass mer-
chant distribution. Both titles list
for $14.95.

e CBS/Fox Video is mounting a
heavy push for “Mickey Mantle’s
Baseball Tips” ($19.95), which also
features Phil Rizzuto and Whitey
Ford.

e All-time hit leader Pete Rose
makes appearances in two tapes:
Embassy Home Entertainment’s
“Baseball The Pete Rose Way” and
Video Gems’ ‘‘Pete Rose Winning
Baseball,” both of which retail for
$10.95. Rose actually appears for
only a third of the Video Gems tape;
Claude Osteen and Sonny Roberto
take up the rest.

o Johnny Bench hosts three hour-
long titles in Scholastic/Lorimar’s

(Continued on next page)
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schedule for July. The company is packaging three new titles together
and re-releasing six others. The three new titles are ‘“The Mayfair
Bank Caper” ($69.95), “Policewomen’'($59.95), and ‘“‘The Special-
ist”($59.95). The other six titles will be reduced to a list price of $29.95
for a buy-in period of June 16-July 23, and then bounce back to their
original price of $39.95. The six titles are ‘The Kidnap Syndicate,”
“Street Law,” “The Perfect Crime,” “The Catamount Killing,” “Touch
And Go,” and “The Con Artists.”

“BODY FOCUS” is the title of a series going into release from Costal En-
tertainment Corp. The company is putting out three titles: “Body Fo-
cus 1—Low Impact Aerobics,” ““Body Focus 2—Stomach/Thighs/
Buttocks,” and “Body Focus 3—Workout With Lighter Weights.”
Trainer Richard Wilson, Deborah Corday, and Tina Rocca are the dem-
onstrators. The 30-minutes list for $14.95 each.

GESSLER PUBLISHING CO., one of the leading publishers of language-edu-
cation materials in the U.S,, is moving into video. The New York-based
firm has reached a deal with the French publishing house Kronos for
three titles—‘‘Paris,” “Le Louvre,” and “Versailles”— and is also re-
leasing “Gabi Und Frank,” a program licensed from the German pub-
lishing house Verlang Fur Deutsch and designed to teach German. The
company is also releasing ““Living Language—French,” and plans sim-
ilar programs for German and Spanish. List price on the Kronos titles
is $99.95, “Gabi Und Frank” sells for $195, and the “Living Language”
series sells for $39.95.

PROGRAMS FROM Shelly Duvall’s new cable TV series “Tall Tales &
Legends” will reach the home video market in June via the Playhouse
Video subsidiary of CBS/Fox Video. ‘“‘Annie QOakley,” listing for
$29.98, will be the first title. Other kid-oriented made-fors due from the
will include “Learning Can Be Fun” and “Draw And Color A Party
With Uncle Fred,” both priced at $14.98.

VINCENT PRICE hosts Prism Entertainment’s second “first-run home
video” release, “Escapes.” The 72-minute-long program lists at $79.95,
and contains five episodes in the manner of “Twilight Zone” and simi-
lar shows. “Escapes” is planned as a series, with Volume II scheduled
for production in the fall.

VIDEO ARTS INTERNATIONAL has signed an exclusive distribution agree-
ment with RCA/Ariola International Canada. VAI’s product is already
distributed in the U.S. by RCA, A&M & Associated Labels. The deal
will mark the first release of the company’s classically-oriented titles
in Canada.

“THE TIMES OF HARVEY MILK,” an Academy Award-winning documentary
about the late gay activist, is going into home video release via Pacific
Arts Video. List price on the 90-minute title will be $59.95 on video-
cassette and $39.95 on laser videodisk. The company has also delayed
its May 22 laserdisk release of “Say Amen Somebody.” TONY SEIDEMAN

Billboard.
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TOP MUSIC VIDEOCASSETTES

é.\ Compiled from a national sample of retail store sales reports.
o}
«/&/&
<G/ < -8
/S o8 °
/.0 Copyright Owner, Principal 5e 8|9
A (2] oo > =
,\$ o §- TITLE Manufacturer, Catalog Number Performers | = o
Picture Music Intl.
1 1 | 11 | JOHNLENNON LIVE IN NEW YORK @ Sony Video Software 96W50128-00127 John Lennon 198 | C | 2995
Sire Records
2 | 2 | 23 | THEVIRGIN TOUR-MADONNA LIVE ® Warner Masic Video 3-38105 Madonna 1985 | C | 2998
MOTOWN 25: YESTERDAY, TODAY,  Motown Pictures Co. ) .
3|3 |2} FOREVER & ’ MGM/UA Home Video 300302 VTS LR || D ]| RE
4 | 4 | 27| NOJACKET REQUIRED ® :;:;232 5%?5%50'?3 4 Phil Collins 1985 | SF | 19.98
Picture Music Intl. .
5 7 17 LIVE AFTER DEATH ® Sony Video Software 96W501 14 Iron Maiden 1985 | C | 2995
Quincy Jones Productions .
6 | 6 | 11 | PORTRAIT OF AN ALBUM ® N Lt O Frank Sinatra 198 | D | 3995
f RCA Video Prod. Inc.
71115 ALABAMA'S GREATEST VIDEO HITS ® =% (=0 “00 nCe Alabama 1986 | SF | 19.95
THE BEATLES LIVE-READY STEADY  Picture Music Intl.
815|235 gore Sony Video Software 97W00192 The Beatles 1985 1 SF | 1695
CBS Music Video Ent.
9 | 9 | 53| WHAM!THE VIDEO ® CBS-Fox Video 3048 Wham! 1985 | SF | 19.98
10| &8 | 3 | DYTING O R e MAKING ¢gs.Fox video 7101 Barbra Streisand 198 | D | 2998
Polygram MusicVideo-U.S. ;
11 | 15 | 49 | ANIMALIZE LIVE UNCENSORED @ A b Kiss 1985 | LF | 2995
12| 11 | 5 | LOOKTO THE RAINBOW . PAZinc./t E’fiigéiw;{tzlgfh Patti LaBelle 198 | ¢ | 2995
Picture Music intl.
13(10] 21 ARENA Thorn/EMI/HBO Video TVF2789 Duran Duran 1985 | LF | 29.95
Atlantic Records Inc. )
14 | 13 | 17 | WHITECITY Vestron Music Video 1025 Pete Townshend 1985 [ D [ 2995
15| 19 | 3 | SOEXCITED R Video Prod Inc. The Pointer Sisters | 1986 | SF [ 1995
16 { 20 | 5 | STATE OF GRACE o corS 00 Grace Jones 1986 | LF | 2995
THE BEST OF ELVIS COSTELLO AND . Elvis Costello & The
1712 ] 15 THE ATTRACTIONS CBS-Fox video 7092 Attractions 1985 | LF | 24.98
18 | 17 | 15 | SCENES FROM THE BIG CHAIR TR e Tears For Fears 1985 | LF | 2995
Tom Petty Inc. Tom Petty And
19| 18| 7 PACK UP THE PLANTATION LIVE MCA Dist, Corp. 80328 Heartbreakers 198 | C |2995
20 | NEW)r | THIS IS VIDEO CLASH CBS-Fox Video 7098 The Clash 1986 | SF |19.98

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2
million for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60.000 or $2.4 million for non-theatrical made-tor-home video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) @ International Tape Disc Assn. certification for
gross label revenue of $1 million after returns or stock balancing. SF short-form. LF long-torm. C concert. D documentary.
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ome video

Fast Forward

30,000 units sold at retail qualifies
for RIAA gold status,” says Dennis
DeMayer of Morris.

Barry Hirschberg of Hirschberg
Productions says he tries to keep

Derringer puts in an appearance at
New York City’s Tower Video store to
help push “Secrets,” a how-to video
he’s done for DCI Music Video.

A
Qg-Q- Compiled from a national sample of retail store sales reports.
S - &
founded Acoustic Research and S Sa| 2
BY FRANK LOVECE : S Copyright Owner, Principal 58l £ ¢
KLH, and now heads Kloss Video— e¢| ®
. . ' TITLE Manutacturer, Catalog Number Performers »x| &
A bi-weekly survey of technical de- later developed the Novatron pro-
velopments in the hardware and jection TV tube, generally consid- KVC-RCA Video Pr
g g ’ - od.
software sides of the home video ered the most advanced type of 1 | 1 | 27| JANEFONDA'S NEW WORKOUTA 1oy orimar Home Video 069 Janelionda 1985 | NR (3995
industry. ° cathode-ray tube (CRT) made for :
R X . Mark Hamill
P consumer projection TVs. 2 | 2| 9| RETURN OF THE JEDI CBS-Fox Video 1478 Harrison Ford 1983 | PG | 7998
ROJECTION TELEVISION sets Big-screen sets following the 3] 3| 3| wirness Paramount Pictures T s | & | rams
last year sold at least like crois- Kloss design are marketed by most Paramount Home Video 1736 Kelly McGillis :
sants—if not like hotcakes. More major color-TV firms. Screen size is 4] 0| 4| THE i s
than 265,000 of these upscale TVs generally 36 to 72 inches diagonally. SOUND OF MUSIC 4 & CBS-Fox Video 1051 Christopher Plummer | 1%% | G | 2998
reached retailers in 1985, as tallied In virtually all cases, these are ;
: t - | & . KVC-RCA Video Prod.
by the Electronic Industries Assn. “three-tube” projection TVs. Each 3 | 4 | 28] JANEFONDA'S WORKOUT 4 ¢ Karl Lorimar Home Video 042 Janelionda 1982 | NR 5995
(EIA). That's a respectable figure set has three CRTs, each shooting a
. o . A Humphrey Bogart
for an item in the $2,000 to $3,200 complete TV image onto the screen S R I E3S AR URED LG Ingrid Bergman 1942 1 NR | 2098
range, and that level was reached in  in one of video’s three primary col- A Schwarzene
| i o gger
a TV-saturated marketplace be- ors (red, green, and blue). ) B COME RS CBS-Fox Video 1484 Rae Dawn Chong 5 |[ ]| GERD
sides. The two most common configura- Param .
. . . h . | ount Pictures .
The figure marks a hefty 36.1% tions are front-projection, in which 8 | 6 | 2| BEVERLYHILLSCOP Paramount Home Video 1134 Eddie Murphy 185 | R | 2995
increase over the previous year. images are projected theater style 9| 9|1 ] _
With a 1986 count of over 70,000 by  onto the front of a screen; and rear- RAMBO: FIRST BLOOD PART Il A Thorn/EMI/HBO Video TVA3002 Sylvester Stallone 1985 | R | 79.95
the end of March, industry esti- projection, in which the CRTs light 10| s || pvocen _ ] ]
mates of 300,000 to 350,000 for this up a screen from behind and “push” 10 ¢ Walt Disney Home Video 239 Animated 1920 | G | 2995
year appear to be on target. images through it. Warner Bros. Inc. Sean Astin
Historically speaking, projection Front-projection sets can be ei- 11( 8 | 4| THEGOONIES 4 Warner Home Video 11474 Josh Brolin L8 |} 8| ERE
TV is almost as old as television it- ther one-piece, self-contained units, 2ol a HE W1z i Judy Garland
self. Some of the earliest mass pro-  or two-piece types where the projec- ULl L AP G WIFe A MCMALAlblomelViSeole 00001 Ray Bolger (19396209
duced TV sets employed projection tor and the screen are separate
. N . A . 3 Warner Bros. Inc.
rather than the conventional “di- One-piece front-projection TVs are 13|15 8 | PEEWEE'SBIGADVENTURE & Warner Home Video 11523 Reegieelbierman 1985 | PG | 7995
rect-view” technique. Big-screen the kind with a pull-out section that :
; N ; Broadway Video .
projection TV also dates back to the moves to a point a couple of feet 14 | 11 | 23 | THEBEST OF JOHN BELUSHI 4 Warner Home Video 34078 Jeh (L 1985 | NR | 2498
1940s, but didn’t become a practical from the screen. CRTs located at N ] ]
consumer item until the mid-1970s. the base of the set fire light at a AYBOY VIDEO CENTERFOLD A Karl Lorimar Home Video 501 Sherry Arnett 1985 | NR | 9.95
Projection TV sets as we know mirror inside the pull-out portion. :
3 . . N Mickey Rourke
them were developed by engineer The mirror then reflects light onto 16 | 13| 5 YEAROF THE DRAGON DI e D /e John Lone 5 || 3| ERE
Henry Kloss in 1973 for his compa- the screen to form a picture
4 b 3 . Yul Brynner
ny, Advent. Kloss—who also co- (Continued on page 48) 1N R I B INCIER OIS G Uze U Deborah Kerr 195 | MR\ 2098
18 | 2 | 15 | THE BLUES BROTHERS A & Mersal %grst‘;‘?g%o e 1980 | R | 2495
BASEBALI. HOW'TO PROGRAMS 19| 27 15 PRIZZI'S HONOR A ¢ ABC Motion Pictures Jack Nicholson 1985 R 79.95
(Contmuedfrom precedmg page) Vestron 5106 Kathleen Turner
. . K RCA/Columbia Pictures Home Video 6-  Chris Sarandon
“The Baseball Bunch” series, on hit- budgets on his programs below AW 9| GE LT 20562 Roddy McDowall BB |
ting, pitching, and fielding, all list- $20,000 to give his company a KVC-RCA Video Prod
ing for $19.95. Guests include Tug chance at making a profit without AL GHLBUILAEAO Karl Lorimar Home Video 058 gsielicnda B3 [} (3 || &R
MecGraw and Tom Seaver. having to do mega-unit volume. He
.. I q . A T g G George C. Scott
e MasterVision’s $39.95-list “Lit- elaims he’ll be into the black with 22134 | 38 [ PATTONA® CBSgoxVidechIohe Karl Malden 1970 | NR | 29.98
tle League’s Official How-To-Play his titles if he sells 20,000 units 23 | 25 | 21 ] . Julie Andrews
Baseball By Video” features stars each. If the Mets continue their hot MARMEOERINS A% WaltlBisneylbiomeliideot23 Dick Van Dyke 194 | G [2995
of the future, with a team of Little streak, he hopes sales will rise to 24 | 16 | 26 | MOTOWN 25: YESTERDAY, TODAY,  Motown Pictures Co. ) .
League All-Stars doing demonstra- 50,000 units or more for the year. FOREVER 4 MGM/UA Home Video 300302 VEITBAEE 13 || I3 | R
tions. Sam Pulio of CBS/Fox Video ad- 25| 29 | 6 £STSID ' Natalie Wood
¢ Being re-released at $24.95 by  mits the product may have some WEST SIDE STORY 4 ¢ CBS-Fox Video 4519 Richard Beymer 1961 | NR | 258
Morris Video are “The Art Of Pitch-  trouble making it through the distri- .
N A . 5 " A . " g . Michael Douglas
ing,” with Wes Stock, “The Science  bution chain. A distributor, he says, 26 | REENTRY | ROMANCING THE STONE A GRS Lekt Kathleen Turner BED || [ || ekt
~ Of Hitting,” with Vada Pinson, and is “not going to warmup to a how-to 97| 35 | & | THE swoRD N THE ] i ]
“Baserunning Basies,” with Maury other than Jane Fonda, because he’s W EEESICEE pEHDERS ol idece 2 Anitnated 193 | 6 | 79.98
Wills. hit-conscious.” ’
. . Clark Gable
These tapes are only the tip of the 28 | 21 | 60 | GONE WITH THE WIND A ® MGM/UA Home Video 900284 Vivien Leigh 1939 | G | 8995
baseball video iceberg. Some com- Island Alive Releasin i
N " . g William Hurt
panies, T o9 Sporthte Video of 29 | 14 3 KISS OF THE SPIDER WOMAN Charter Entertainment 90001 Raul Julia 1985 R 79.95
Chicago, offer whole libraries of Canron Fi
ilms Inc. .
game footage. Consumers can order 30 | NEW)r | INVASION US.A. AT o ey Chuck Norris 1985 | R | 7995
half-hour highlight tapes of every = -
. g i ymax Prod. P. Brownstein Prod. q
World Series from 1943 through 31 | RE-ENTRY | DO IT DEBBIE'S WAY A Video Associates 1008 Debbie Reynolds 1983 | NR | 39.95
1984 for $64.95; the company also 32 | 31 | 110| THE JANE FONDA wORKOUT KVC-RCA Video Prod. Jone Fond w05t | ne | 590
offers such titles as “Super Duper CHALLENGE 4 Karl Lorimar Home Video 051 ane Fonda 4 95
All Star Bloopers, With Bob Universal Cit i
y Studios Don Johnson
Uecker,” and ‘‘Baseball Fun And 33| 32| 17| mamvicE® MCA Dist. Corp. 80133 Philip-Michael Thomas| %4 | NR 20.95
Games With Joe Garagiola.” KATHY SMITH'S ULTIMATE VIDEO  JCI Video Inc :
Sportlite is primarily a distribu- 38|36 | B workouTe ICI Video 8100 RatyShith e} 3| &k
tion company. Its catalog contains Picture Music Intl.
more than 100 baseball items, says 35| 20 | 11 | JOHNLENNON LIVEINNEW YORK® ¢ \io s oftware 96W50128-00127 J0hn Lennon 198 | NR | 29.95
owner Al Levine, including titles Paramount Pictures Gar
g g y Busey
from outside firms such as Best || 8 9 | SRy _ Paramount Home Video 1827 Everett McGill RIH ||| R
Film & Video’s “Charlie Lau: The RCA/Columbia Pictures Home Video 6-  Kevin Kline
Art Of Hitting .300.” 37| 2| 8 | SILVERADO A @ 20567 A 1985 | PG-13 | 79.95
Even with all the promotion and RCA/Columbia Pictures Home Video 6-  Bill Murra
! - y
attention baseball video product is 38 30 | 77 | GHOSTBUSTERS 4 20413 Dan Aykroyd 1984 | PG | 7995
getting, manufacturers doubt there - Universal City Studios Paul Newman
will be stratospheric sales. “If we 39| 40 | 11 | THESTINGA ¢ MCA Dist. Corp. 66009 Robert Redford B || 8 | BEE
sold 10,000 of each, that would be a FRANK SINATRA-PORTRAIT OF AN Quincy Jones Productions
. - 40 | 37 | 12 A y ucton Frank Sinatra 1986 | NR | 3995
really terrific start, considering that Musical Secrets. Guitarist Rick ALBUM MGM/UA Home Video 400648

® Recording Industry Assn. of America gold certification for theatrical films. sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2
million for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non-theatrical made-for-home video product; 50.000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under ditferent criteria.) # Internationat Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs. or of at least 25.000 units or $1 million at
suggested retail for non-theatrical titles.
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Frank and Jessie. Butch and  they wounc' up with halfthe Lone the ride.
Sundance. And now, Booger and  Star state Icoking for them. But when real trouble comes
Ben? Botched poker games. Bun-  down, will ourboys rise to the

It's Roy Clark and Mel Tilis as a  gled robberies. Stiffing the local ~ occasion? It's cne twosome
couple of cowboy con mer: bok-  madame. It's all in a day’s work you've simply got to get your
ing for the perfect scam. Insfead  for these loveable misfits. With hands on.

%
NEW WORLD PICTURES Presents “UPHILL ALL "HE WAY” Starring ROY CLARK ard ML TILLIS Also /%

Starring BURL IVES GLEN CAMPBELL As Captain Hazeltine and TRISH VAN DEVERE £s The Widow Quinid  \pw WORLD VIDEO
Executive Producers RENEE VALENTE ROY CLARK and MEL TILLIS Co-Produzers BURR SMIDT Now on videocassette
a1d DAVID L. FORD Written Ar d Directed By FRANK Q. DOBBS ©1986 New World Video
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or any Billboard
Sales Office
worldwide

GET YOUR
STARS ON TRACK!

€,

CATRICAL
NDTRACKS

Big and getting bigger

X OVERVIEW . .. status of
soundtracks in the record com-
pany product mix; importance of
soundtracks to the new artist; role
of videoclips and home video
rights.

X RECORD COMPANIES . ..
label-by-label survey of current
successes, new product, videos.

X COMING FILMS . . . breakdown
by month of films to be released
May-September.

x THE SOUNDTRACK SPECIAL-
IST. . . the experts, the dealma-
kers, the top studios.

% CHARTS. . . trends and fortunes
of soundtracks on the charts.

7« BROADWAY . . . recent stage-to-
disk successes.

w CATALOG SALES. . . status of
all-time show and movie scores,
promotions for re-releases.

X CHART . .. Top 20 Soundtracks
of the 80’s.

X3 pzdso

e

Kloss Video Corp.’s Novabeam 100

=
T

FAST FORWARD

(Continued from page 46)

With two-piece front-projection
sets, the projector can be ceiling-
mounted or floor-standing, and the
screen may be wall-mounted or
floor-standing. 1f the projector is a
floor model, it might even be a por-
table unit with casters.

Rear-projection TVs are invari-
ably one-piece sets. Through a com-
plex mirror-and-lens arrangement,
CRTs in the cabinet's base project
onto the hack of a translucent
screen, and an image becomes visi-
ble from the front.

Reuar-projection TVs are proving
more popular than front-projection
since their cabinets are smaller than
one-piece front-projection sets, and
they’re usually less expensive than
two-piece front-projection sets.
Some rear-projection models even
have automated hideaway screens,
and others in the 36-inch range are
only slightly larger than 25-inch
direct-view consoles,

Despite consumer preference,
however, rear-projection TVs gen-
erally don’t provide as high-quality
a picture as the best front-projec-
tion sets, and no projection TV yet
provides picture resolution equal to
that of direct-view sets—the picture
tube type that most people current-
ly own.

Projection TV sets work by using
CRTs with lens assemblies made up
of three or more elements or lenses.
Most elements are plastic, though
sonie companies use glass or a com-
bination of glass and plastic.

Lens assemblies are rated by f
stop. This is a measure of a lens as-
sembly’s aperture size—the wider
the opening, the more light can pass
through. The smaller the fstop
number, the larger the lens aper-
ture and, all else being equal, the
brighter the sereen image. The fast-
est lens assembly so far is the f£0.7
Novatron tube made by Kloss Vid-

eo. Most other tubes each use an /'

1.0 lens assembly which allows
about half as much light to pass
through.

As with almost everything in vid-
eo, projection TV is hampered by
the lack of standard specifications.
There is, for instance, no standard
spec for rating screen performance,
although several viable measure-
ment techniques are used.

The most common screen-bright-
ness spec given by marketers is the
footlambert, a measure of bright-
ness long used for rating conven-

tional TV sets and roughly analo-
gous to the watt in audio equip-
ment. A rating of 100 to 120
footlamberts of highlight bright-
ness (that measured at the bright-
est point on the sereen) is typical for
front-projection sereens. Rear-pro-
jection sereens usually rate from 50
to 75 footlamberts, although Pio-
neer Video recently unveiled its SD-
P40 projection monitor with a
screen brightness of 300 foot-
lamberts, a figure the company
claims is better than that for most
direct-view sets.

A more complete set of specs
would include the screen’s “gain,” a
measure of how much brighter a
screen is compared to a plain white
surface with the same image pro-
jected onto it. Gain usually runs
from four to 10 times the original
amount of light.

By itself, the gain figure is only
an estimate of performance; it
should be accompanied by a spec for
the viewing angle. This is given as
the degree from the screen’s center
at which you can obtain an image at
least half as bright as at center.

Two recent developments also
factor into the growing projection-
TV market. First is the arrival of 35-
inch direct-view TVs. Though avail-
able so far only in spotty quantities
from Mitsubishi—the developer and
sole source of the 35-inch (diagonal-
ly measured) picture tube—such gi-
ant TVs were also shown by Fisher,
Sanyo, and Sharp at the Winter
Consumer Electronics Show. While
they carry suggested retail prices
significantly higher than compara-
bly sized projection TVs, they also
offer “normal TV” picture resolu-
tion.

The other development is an en-
hanced type of projection-TV image
processing invented by engineer
Yves Faroudja of Faroudja Labora-
tories in Sunnyvale, Calif. Used in
the new Novabeam 100 projection
monitor (created jointly by Kloss
Video and ITT’s Standard Elektrik
L.orenz division), the new process
provided remarkably sharp pictures
at a demonstration under controlled
conditions.

These picture quality develop-
ments may take a back seat, howev-
er, to price. Brand name projection
TVs at under $2,000 are hecoming
commonplace. Technical advances
may also prove less important, in-
credibly, than smaller cabinet sizes.
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Finally. Six years after its commercial resurrec-
tion and 18 years since Steppenwolf sung of “heavy
metal thunder” in their hard-rock highway anthem
“Born To Be Wild,"” heavy metal music has at last be-
come accepted within the record industry as a legiti-
mate rock’n'roll genre. Long scorned as an aberra-
tion, metal has provad immune to shifting musical/
cultural trends; since 1980, no other pop music
form has accounted Sor greater record sales.

No doubt this success has exasperated many with-
in the music business, which is somehow fitting: For
heavy metal has always been a populist music that
clings steadfastly te one of the original tenets of
rock'n'roll—to rema-1 outside the mainstream. And
for its devoted legions of army-jacketed fans, me-

By PHILIP BASHE

tal's pariah status only makes them more defensive
about their music.

Nineteen eighty-five was a year in which those
fans' devotion was tested. In February, MT\ execu-
tive vice president/CEO Bob Pittman announced to
Billboard, “We've pulled way »ack on heavy metal,”
in particular, those acts “havig only a heaw® metal
appeal.” Similarly. rock radio, which has scrtinized
MTV’s playlist since the videschannel’s inception in
1981, began airing fewer metal records. Meanwhile,
heavy metalers were the primary target of ths PMRC
which sought to impose a rodk records’ ratings sys-
tem based on its evaluation & lyrical contert.

And the combined impact 01 LP and concert ticket
sales? Seventeen heavy metal LPs went geld, 11

X s

went platinum, five went double dlatinum, and Van
Halen's “1984,"” still high on the charts after well
over a year, topped sales of five million. (This tally
includes hard rock and heavy metal LPs released as
early as 1984 but certified in 19E5/86). Of the top-
grossing live -acts, 20.6% were netal artists, while
for 1985's last quarter, nearly cne of every three
top-grossing bills featured hard reckers.
Impressive, when you consider that platinum acts
such as Judas Priest, Def Leppard, Van Halen, Black
Sabbath, Quiet Riot, and Ozzy Osbourne were dor-
mant for the entire year.
Clearly, heavy metal is a phenomenon. confound-
ing standards and marketing strategies. It is also
(Continwed on page H-14)
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1 With two consecutive gold albums (Headhunter and
The Blitz) under their belt, Krokus is in position to
make the big move with Change Of Address, the
groups most dynamic album yet. Featuring the new
single, “School’s Out,” “Burning Up The Night” and
“Let This Love Begin.”

Major U.S. tour to kick-off at The Texas Jam,
May 31st in Dallas.

Change of Address. It’s Krokus at their best.

Produced by Tom Werman with Fernando Von Arb.
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Radio Resistance Won't Stop Safer Signings
Major Labels: Caution Leads To
Selectivity And Fewer ‘Fringe’ Bands

By DAN HEDGES

e're talking overkill. Two years ago, it seemed

as if every major label a&r exec, questing for

that heavy metal pot o'platinum, was falling
over their corporate checkbook to sign anything that
made noise—often winding up with little more than a
back bench full of mega-watt Encino bar bands, whose
attention to pose and clothes unfortunately wasn’t
enough to set the cash registers on fire.

For the purists, it's a matter of definition. Is the P.T.
Barnumesque “Big Rock" of Van Halen bona-fide met-
al? If so, then what do you call the studs’n'leather
crunge of Judas Priest? The only thing the majors are
sure of is that they're being more cautious these days.
Heavy metal (particularly for established acts like Mot-
ley Crue and Ozzy Osbourne) still rakes in the bucks.
But as Epic/Portrait’s East and West Coast a&r direc-
tor Bob Feineigle stresses, in what seems to be the
prevailing attitude, “We're spending more time on few-
er bands, and it sti/l comes down to the material. But
we'd still sign that kind of band if there was sales po-
tential, even though we'd have resistance at the radio
level."”

That's the thorn. Radio. With few exceptions (nota-
bly the college stations and programs like ‘‘Metal
Shop,”) they still won't play the stuff. As Ray Tusken,
Capitol’'s vice president of rock a&r says, “The heavy
metal audience has a demographic spread of 12 to
19. This isn't where radio’s positioning itself anymore.
In the late '70s, heavy rock was the dominant format
in many markets, so what radio has done is left an au-
dience behind, the younger segment who haven't out-
grown metal.”

How to get to them? For the new Accept album, says
Frank Rand, Epic’s vice president of a&r, it's *“'print
ads, more than for many other records, in publications
we normally wouldn’t go into when we depend on ra-

Dan Hedges is a freelance writer/author based in N.Y.

Rob Halford
of Judas Priest

Motley Crue

dio. We're doing giveaways, in-store promotions. Ra-
dio may not play it, so we find other avenues. Accept
will be touring here six full months, and we'll follow
that tour.”

That's the key: tie-in with the tours for as long as
budget and human endurance allow. Capitol's Tusken
says that the last W.A.S.P. album *‘quickly achieved its
base of 350,000. It slowed down because nothing
happened radio-wise and the base audience had
bought the record. But then W.A.S.P. went on the road.
We saw sales regenerate as soon as they'd played a
particular market.”

In the case of Metallica, relentless gigging resulted
in a huge live following long ‘before they inked a deal.

Twisted Sister

“If the kids feel the band believes in what they do,
they'll buy the record,” says Michael Alago, a&r repre-
sentative at Elektra. “One week out, the Metallica rec-
ord was the No. 1 retail bin burner Almost 250,000
mrlhon records. ‘sold. Five stations were on it, and it
band that s believable wrtl sell a mmrmum of.. 40 000
records. So it's easier |n 'that sense to work with a Me-
talhca than a newly srgned top 40 band.” .

As Harry Anger, PolyGrar's Senior vice presrdent of
marketing points. _out, metal’ s audlenc‘e is prlmarljy
male and responsnve to peef pressure. Word of mouth
and magazines like:Circus and H|t Parader are crucial
to breaking an act. With the Déep Purple reunion LP,
he recall§.that PolyGram was selling a band that, while
Iegendary,;:hadnt recorded with that lineup in 11
years. “We did everythlng to create the impression
that though you may not have ever bought a Deep Pur-
ple album, this is one you should have because these
guys, reunited, are one of the great bands of the genre.

Ozzy
Osbourne

Result? A platinum album. You have to think of these
bands in a total campaign approach. A look, a feel, an
idea.”

But it's really down to fan loyalty. Rabid loyalty.
Wendy Goldstein, a&r talent manager for RCA, says
that “metal to lot of kids is a way of life. You can't ig-
nore that. They're into seeking out, into educating
themselves about new bands. Even bands that RCA

AR

‘It’s the real hard core stuff that
could present problems, though |
don’t think you'll find many majors
signing that kind of band since
we're looking for wider audience
appeal. The PMRC were talking
about mainstream acts. These
people have no idea what's really
out there. They'd die if they saw
that.

A R Y

used to have like Scorpions and Judas Priest—their
old records still sell.”

Atlantic president Doug Morris says heavy metal
has had a home at Atlantic since the late '60s and will
continue to find shelter there (Twisted Sister, Ratt,
Loudness, Malice, Raven). “Atlantic was in the ‘heavy
metal business’ long before that label came into
vogue, and in that sense was a pioneer in the field.
Close to 20 years ago, the likes of lron Butterfly were
direct precursors of the current heavy rock scene. Like
most attempts at categorization, the term heavy metal
often pigeonholes artists. Such past superstars as Led
Zeppelin and Cream covered a tremendous amount of
musical ground, yet they are often hailed as heavy
metal fathers—an accolade which reflects but one as-
pect of their groundbreaking styles.” Australia’s AC/
DC celebrates their 10th anniversary with the label
this year.

And the PMRC controversy? The majors claim to be
adhering to the RIAA’s agreement without backing
their artists into a creative corner. As Epic/Portrait’s
Feineigle says, “It's the real hard core stuff that could
present problems, though | don't think you'll find

(Continued on page H-16)
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A Billboard Spotlight

Fates
Warning

Sound Barrier

Anthrax

Megaforce, Shrapnel, Combat In Spotlight
Indie Labels: Majors’ Sidestep Opens
Door For Tightly-Managed Metal Strongholds

By PHILIP BASHE

corpions on Brain; Judas Priest on Gull; Def Lep-
pard on Bludgeon Riffola; Iron Maiden on Rock
Hard; Motley Crue on Leathur.

Virtually all of today’s heavy metal megastars began
their careers inauspiciously on independent labels. In
Motley Crue's case, when no major label stepped for-
ward to sign them despite their reputation as a bur-
geoning Los Angeles club act, they recorded *“Too Fast
For Love" on their own, for $9,000, according to co-
manager Doug Thaler. Nearly 8,000 copies later (not
the 30,000 often boasted by the band) Elektra Rec-
ords purchased the master. “We got signed,” bassist
Nikki Sixx says with unconcealed relish, “by proving to
the majors we didn't need them.”

Indie record companies have long been an integral
part of the British record business's infrastructure,
but in America it's difficult to make a go. That is, un-
less a label happens to trade in metal. Currently there
are as many as two dozen companies that specialize in
hard rock releases, and innumerable more one-shots.
Most label names leave little doubt as to their musical
orientation—Megaforce, Shrapnel, Combat—for label
identification is one of the keys to success, says Barry
Kobrin, president of Important Records, where Com-

A R Y

‘The heavy metal audience just
doesn’t seek out the groups, it seeks
out the labels because it knows the
labels are consistent with what it’s
looking for.

AR RN

bat is an in-house label.

“The heavy metal audience doesn’t just seek out the
groups, it seeks out the labels because it knows the
labels are consistent with what it's looking for.” Impor-
tant, established solely as an importer seven years

ago, distributes Megaforce, Shrapnel and *‘most of the
major American independent labels.”

Perhaps the first metal indie was Shrapnel, begun in
1980 by Mike Varney, a metal enthusiast searching
for the first guitar heroes of the 1980s. Ads placed
nationwide in local music papers yielded an avalanche
of demo tapes from would-be Eddie Van Halens, and
two samplers were issued, “U.S. Metal, Vol. I and
“Vol. Il.”" Both were so successful, in 1983 Varney re-
corded a Portland group called the Wildogs for just
$1,500. The LP sold 12,000 units. That same year,
the debut by Steeler—whose lineup included Swedish
guitarist Yngwie Malmsteen and singer Ron Keel, both
currently enjoying success on their own—was record-
ed for just $8,000. It has sold 40,000 to date. ‘At a
$4 wholesale price,” Varney says, ‘‘that’'sa $160,000
profit.”

Some of the larger indies could, in fact, teach the
majors something about staying in the black. Of 26
LPs to date, Shrapnel has recouped its advances on all
but a few. Combat’s ledgers read about the same. And
Megaforce “is a very profitable company,” says vice
president John Zazula, who also manages most of his
acts through CraZed Management. All three expect to
have banner years in 1986.

Several factors contribute to the metal indies’ suc-
cess, beginning with minimal recording costs; heavy
rock has never been a producer's music. The average
budget at Shrapnel is $8,000; at Combat, between
$3,000 and $30,000; and at Megaforce, they can
seesaw wildly. For Stormtroopers of Death, Zazula re-
calls laughingly, he spent a mere $5,200, *including
cover art and mastering, which has to be a record for
an LP that sold 30,000 units.”” However, the budget
for Raven's ‘‘Stay Hard,” released on Atlantic, was
$95,000.

Zazula's three-year-old company differs in philoso-
phy from most metal indies in that it releases only
three or four records a year. ‘‘Then we work each one
until the last drop of blood is absorbed, whereas the
game plan at the other labels is to throw the stuff
against the wall and see what sticks.”

Zazula, Varney and Kobrin all decry what they see as

-

Blessed Death

the exploitation of heavy metal by the indies and a de-
cline of quality control. ‘But then,” Zazula says,
“somebody has to put out all the demo tapes we re-
ject.” What especially rankles him is that not only are
these tapes—*'which are pretty bad"'—out on vinyi,
the recording quality is that of a demo: abominable.
In addition to relatively low overhead, there's also
foreign sales, as England, Europe and Japan have al-
ways been fertile markets for American metal. An in-
die can either license the record to individual coun-
tries or it can license it to an overseas distributor that
will then license the rights to smaller companies.
Shrapnel recently signed a licensing agreement with
Roadrunner Records, covering Europe, Japan and
Canada, and Varney says he expects foreign sales to

A R Y

‘It’s time for us to become majors
ourselves.
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be double his projected U.S. sales this year.

Ultimately, the metal indies succeed by immersing
themselves in the metal underground, a network of
fanzines, college radio, commercial radio speciality
shows and the mom & pop record stores, many of
which are becoming increasingly aware of metal’s vast
appeal. They excel at what Combat’s Kobrin calls “af-
fordable, ground-floor promotions’: posters, in-store
appearances, etc.

But indie labels should not be satisfied with just the
mom & pops, it is stressed. Says Varney, whose rec-
ords are distributed domestically by Important, Green-
world, Dutch East and Trip, “with a record that’s ac-
companied by a lot of hype, you can get it into the
chains, and once you do that, you can sell boxcars.”

Adds Zazula: “if you think the mom & pop stores are
going to make you, you're dreaming, because there
isn't a singie heavy metal band that doesn’t imagine
walking into Sam Goodys and seeing its record there.”

Most aspiring metal acts signed to indie labels rec-
ognize the inherent drawbacks: limited distribution
and promotion as compared to the majors’. The bene-
fits? Generally, a stronger commitment to the act, met-
al-market expertise and, most significantly, says Dave
Mustaine, leader of Megadeath, ‘“‘not as much pres-
sure to sell records.” After all, a label that can move
30-million-plus copies of Michael Jackson's *“Thriller”

(Continued on page H-16)
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Charlie Kendall,
WNEW-FM PD
and MJI “Metal
Shop” host.

Rock Radio: Stations
Throw Metal Onto
Junkpile

By PAT MARTIN

t seems these days if you want to hear heavy metal

music you've either got to turn on your stereo,

street blaster or Walkman. Many leading major
market PDs have scrapped metal from their formats.
Top selling artists like Ozzy Osbourne, Ted Nugent,
AC/DC, Iron Maiden, Motley Crue, Twisted Sister, and
even Led Zeppelin have landed in the radio junkpile.

This trend toward stripping the metal started about
three years ago. One of the first stations to soften
their approach to album rock was WLUP in Chicago.
MD Bill Evans says, “We wanted to change the thrust
of WLUP to upper demos without changing the call let-
ters. We felt that being able to say ‘The Loop in Chica-
go’ was valuable. It took quite a lot of work. Common
sense dictated a need for change. We just knew that
we had to change the sound of the station to survive.”

Evans says that WLUP hasn’t dropped all metal acts.
“We play the '‘smart’ Led Zeppelin stuff, songs like
‘Hey, Hey What Can | Say,” ‘What Is And What Should
Be,’ and ‘Ramble On.” Van Halen has transcended their
heavy metal image. That band got real smart. Their
new album has three cuts that we can play on WLUP.”

Evans says that record companies know that they
can sell heavy metal artists without airplay. “There
seems to be no let up on the signings of these artists.
They recognize a good buck when they see one.”

An even more conservative approach toward the
programming of metal is taken by Dave Hamiiton, PD
at KQRS in Minneapolis-St. Paul. “Why have we
dropped most of the metal out of our format? Because
our demos were poor. That's why.” Hamilton says that
the station does a large amount of perceptual re-
search. When he first arrived on the scene last sum-
mer, the call-out research said that KQRS was “going
downhill” because the station played ‘“too much heavy
metal.” Questions were also asked about listeners’
least favorite artists. According to Hamilton, Twisted
Sister, Motley Crue, Ratt and AC/DC were reported as

Indies Grab Torch From Majors—And Run
Retail Reaction: Metal’s Selling Bigger And
Better Than Ever Despite Media Blackout

By S.L. DUFF

s long as there are high schools and high school-
ers, heavy metal always seems to find an audi-
ence. Yet America’s radio programmers seem to
think it's a trend on the downside; just a handful of sta-
tions will touch the genre. But even with metal gasping
for air on the radio—though very much alive on the
street—and major labels shying away from the hard
stuff, retailers have yet to experience any significant
problem in dealing with these dichotomies at the regis-

Below: Lines lengthen to meet Motley Crue at
House Of Guitars, Rochester, N.Y., and Ozzy Os-
bourne shares in-store spotlight with co-owner
Armand Shaubroechk.

consistent negatives to listeners. **Just about anything
from the early 1980s.” KQRS still plays some Led
Zeppelin—Hamilton says, '‘the more acoustic type. We
still play Judas Priest, but in a night-only rotation.”

The results of KQRS's format modification were dra-
matic. The station increased substantially in 18+
adults. The 25-34 male cume nearly doubled, and the
25-34 male quarter hours jumped from an 8.6 to a
12.9 between the spring and fall 1985 ARBs.

Hamilton says, “We're targeted toward neither the
white collar nor the blue collar but to the ‘new collar’
worker first identified in U.S. News & World Report’s
story last fall. It will represent 22% of the voting pub-
lic in the next election. It has between a $15,000 and
$30,000 annual income, per household—just the
kind of person we want to listeri to KQRS.”

Another major station to phase out the program-
ming of metat is KLOS Los Angeles. PD Tim Kelly says
that “we made 2 gradual phase-out starting last sum-
mer rather than a total purge. We did not make a list of
things to take off. We took everything on a case-by-
case basis, We stili play Judas Priest, Scorpions, UFO,
and Ozzy Osbourne, but they're very limited as to how
many we play and when we play them. KLOS does call-
out research to the 18-34 target audience, and then
we consider what the strongest material is for the 25-
34 year olds." Kelly continues, “Metal narrows your
target and makes the station less mass appeal. That's
why we've backed off.”

(Continued on page H-18)

ter. Despite chilly treatment by the milquetoast media,
metal continues to register that ring of success.

Says Dave Brichler of Texas Tapes'N'Records, a
heavy metal haven located in South Houston, “No mat-
ter what kind of music you're selling, radio airplay is
definitely needed to sell big volumes of records. In the
last year, year-and-a-half, either because of program-
mers’ personal feelings, or the company line dictated
by whatever consultants they might use, [the feeling]
is that heavy metal is out.

“We've noticed a dropoff in local AOR play of big
pop/hard rock/heavy metal bands, bands that used to
get on the radio regardless—Motley Crue, Scorpions,
Def Leppard, lron Maiden, even middle-of-the-road
hard rock like Sammy Hagar—you see radio being re-
sistant to anything that is loud and possibly offensive.
The fringe metal groups have never been on the radio,
probably never will be, but they still sell real well any-
way. | think disinterest on the part of radio program-
mers has hurt some sales, but it really hasn’t hurt it for
me. We are still seeing strong sales, probably stronger
than ever, especially with the advent of a lot of smaller
indie labels that are really geared towards metal.”

Does this mean that the bands that were getting a
lot of airplay have been hurt by the current lack of it?
“Only insofar as the airplay kind of hits that MOR audi-
ence which will buy anything that hits the top 20 of
radio station playlists,” says Brichler. “It hasn’t hurt
their sales as far as the die-hard metalheads go.”

Lary Leider, store manager of Sound Warehouse in
Chicago, is an admitted “‘arrested adolescent” and is
known by some as the “Midwest guru of HM.” He feels

k. sales are up. ‘'l would say it's selling better (than this

time last year) because it seems like there’s a lot more
product. Maybe not as many newer bands, but a lot of
the veteran bands like UFO and Rainbow are doing just
tremendous here.”

Armand Schaubroeck, co-owner of House of Gui-
tars, Rochester, N.Y, the largest privately-owned retail
store in the U.S,, concurs: “It's selling real strong. It's
never stopped in Rochester! It keeps getting stronger

(Continued on opposite page)
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Above: Dave Brichler, left, and Bruce Byerly, right,
of Texas Records'N'Tapes, Houston, flank Dokken
at March in-store. Scorpions draw long lines to the
metal mecca. (Photo: Greg Carillo)
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and (attracting) a wider audience.” Schaubroeck also
points out the undying loyalty of the metat lover. “They
buy the most records compared to the other record
buyers. It isn’'t odd for them to pick out six to eight
(LPs) and buy them all at once. We sell T-shirts, pens,
posters, calendars from all rock groups. Metal sells
about 70% of it.”

The rivetheads’ quest for quantity as well as quali-
ty—the more metal the better—has led to a very
healthy business for the independent metal labels. Ac-
cording to May (as he calls himself) of Agents of For-
tune, a shop located 40 minutes from Manhattan in
Long Island, indie metal is grabbing half the heavy
metal sales. “'In many cases, it's selling equally as well
(as major label product), especially in this shop, be-
cause a lot of the indie titles that come out are as pop-
uiar in the metal market as the majors,” he says. “You
know, the majors are more careful about signing the
acts. They shy away from the controversial bands. As a
result, the smaller independents get to pick up on
them, and the fans know about them; there is a very
strong underground in the metal market.”

Paradise Records and Tapes is in Fort Bragg, N.C.—
so is the country's largest army installation. Nearby
the base is an AM station playing nothing but metal,
and the base is populated with males aged 18 to 25.
Guess what kind of music Paradise sells by the crate?
According to Chuck Christie, metal has been moving in
a big way since they opened their doors four years ago.
He estimates that his indie metal sales are “probably
better (than major product), really. I'd say about 30%
to 70%, 30% being major and 70% being indie pro-
duct.” Christie also notes that the same peopie buying
Metallica, Venom and Slayer are walking out the door
with hardcore punk such as Dead Kennedys, GBH and
Biack Flag.

Dave Brichler feels that the profits the indies are
making are being wisely reinvested. “When it selis,
they make money, so they can turn around and get
quality acts, quality album covers, quality production,
so they will build. | think we're seeing that now with
companies like Enigma, Metal Blade, !mportant’s la-
bels Combat and Megaforce.” Brichler says that both
the Stryper LP and Metallica’s indie LP “Kill 'Em All”
were in the store’s top 20 for upward of six months.

“Any of the Metal Blade, Combat or Shrapne! stuff,
kids are willing to take a chance on, just by the label’s
reputation,” says Lary Leider, “much the same way
people buy IRS product without knowing what it is.”

In Holtywood, where many a metal trend has started,
enthusiasm over any-and-all indie releases is waning.
“They used to buy everything that came out,” says Jim
May of Aron's Records in Hollywood. ‘I used to have
kids come in here, and if it was new, they bought it. But
they're not doing that anymore, they're waiting to hear
the stuff. And if it isn’t getting airplay, or they're not
playing around town, it's just not moving like it did.”

If the music is not on the air, how does the word get
out? “Word of mouth is probably the biggest seller of
heavy metal,”” says Brichler, who notes that fanzines
such as Kerrang! and Metal Forces also have a very
definite effect on sales.

Stores surveyed say that the labels, both major and
independent, are quite generous when it comes to pro-
viding promotional materials and displays. As for in-
store artist appearances, with the exception of Aron’s
("*Our store's too crowded, I'm afraid they'd steal us
blind"") and Paradise (“The country music in-stores
have been pretty wild, I'm afraid to see what heavy me-
tal'd be like'), all the stores polled have had a great
deal of success with in-stores. Armand Schaubroeck:
“We had Ozzy and Motley Crue at the same time with
Carmine Appice giving a drum clinic on the second
floor! If it's a big one we can move up to 1,000 records
while they're here.”” Texas Tapes'N'Records drew
5,000 people to a Deep Purple in-store, and Brichler
figures “for the week of, say, a Motley Crue in-store,
we'll go through maybe 1,000 copies, whereas we'd
normally sell 30 or 40 in a week."”

S.L. Duff is review editor for Music Connection maga-
zine and a freelance writer based in Los Angeles.
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Heavy Metal T-shirts, posters
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In-store poster and T—shirt displays available.
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In Spite Of Fallout, The Fire Still Burns
Concerts & Venues: Bad Publicity, Rock-
Control Laws Hurt Attendance As Parents

Keep Kids Away

By PAUL GALLOTTA

n terms of record sales, 1985 will not exactly be

remembered as a banner year for hard rock. Only

three acts in that genre—Deep Purple, Motley Crue
and Ratt, managed to muscle their way to platinum
level sales. This is in sharp contrast to the total of 12
acts that breached that plateau in 1984.

Negative publicity, which has provided metal with a
symbiotic partner since its inception, seemed to grab
more attention than the music itself. In Maryland, the
State Assembly is currently considering a bill that
would make it illegal to sell records which it deter-
mines to be obscene to minors. In California, 19 year-

Dokken

old John McColium committed suicide, reportedly
while listening to Ozzy Osbourne’s “Suicide Solution,”
prompting a lawsuit filed by the youth's parents. In
Washington D.C., the PMRC, a watchdog group head-
ed by Susan Baker (wife of Secretary of the Treasury
James Baker) and Tipper Gore (the wife of Tenn. Dem-
ocratic Sen. Albert Gore Jr.) took on the RIAA and won
a much publicized, if only partial victory, paving the
way for record ratings.

But perhaps the most bizarre assault on hard rock
occurred in San Antonio, Tex. Last Nov. 14, the City
Council, backed by Mayor Henry G. Cisneros, passed
an ordinance which denied admission of minors under
the age of 14 without a parent or legal guardian, to
any theatrical or musical event that was deemed ‘‘ob-
scene.” The council defined obscene as “‘any perfor-
mance where 70% to 80% of its content deals with
sexually explicit lyrics or performance acts.”

According to Jack Orbin, president of Stone City At-
tractions, the ordinance not only wastes the taxpayer’s
money, but is virtually unenforceable. “In its literal in-
terpretation, it doesn’t effect any rock concerts that
we have done in our 15 years of business. Even
though an act or two might sing a song about rape or
incest, they don’t make 70% to 80% of their perfor-
mances about these things. And we can’t even address
that age issue. What 13 year-old carries an ID with an
age on it?”

While the so-called *‘rock ordinance” may be at best
unenforceable and at worst illegal, Orbin allows that
the damage inflicted has already been substantial.

“It's dramatically hurt our attendance,” says Orbin.
“Primarily because of all the bad publicity surround-
ing the metal scene, radio stations aren’t playing metal
as much and parents aren't letting their kids go to
these shows. Consequently, concert attendance has
dropped anywhere for 15% to 35%, depending on

Paul Gallotta is associate editor of Circus magazine in
New York.

how controversial the act is.”

Orbin, who promotes shows throughout Texas,
Oklahoma, Louisiana, and New Mexico is planning a
multi-million dollar lawsuit against the City Council.
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‘ have a tape of Mayor Cisneros
saying, ‘What’s happening at these
concerts is that our children are
being called to the altar to testify
to Satan, and that’s verbatim.
Those are the kind of statements
we're up against.T want to know
what show he was at,; because it
certainly wasn t one of ours.
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“f have a tape ofﬂMayor Cisneros saying, ‘What's
happening at these concerts is that our children are
being called to the aitar to testify to Satan,” and that's
verbatim. Those are.the kind:of statements we're up
against.’ J want to kngw what show he was at,"because
it certalnfy wasn't one of ours,! .

However Vl'(l’l0|IC the aﬁempts of the PMRC might
have been tosuppress ‘porn rock,” outside of the ac-
tual labeling of these records, the only tangible effects
appear to be restricted to a uniform drop in ticket
sales throughout the Bible Belt. Ticket sales through
the rest of the country appear to remain virtually un-
changed.

According to Dave Lucas, president of Indianapolis-
based Sunshine Promotions, “The PMRC hasn’t really
had any effect on us, at least not in terms of ticket
sales. Our business has been very strong. All of the
negative press that has surrounded metal has had no
real effect either. There hasn’t been any significant in-
crease in violence at any of our shows; in fact last year
we didn’t have a single claim against us. | certainly
couldn’t foresee cancelling any of our shows over this
ruckus.”

New York promoter Ron Delsener echoes Lucas’
sentiment, pointing out, ‘‘People who like metal are
among the most loyal fans in the world. Nothing’s go-
ing to stop them from going to see these shows.
There's been some backlash, but these are only isolat-
ed cases.”

Delsener stresses that incidents such as the San An-
tonio rock ordinance or the labeling of records poses a
minimal threat to metal in the New York area market.
Rather, if there are dark clouds on hard rock’s horizon,
they can be traced to the audiences themselves.

“There has been a marked increase in vandalism at
these shows. It's not necessarily inspired by the bands
or their music; the bands are always very cooperative.
But there’'s been a cultural deterioration in America in
general. Audiences aren't respecting the aesthetics of
America—the marring of buildings with graffiti is one
way of their speaking-out; kids tearing up seats is an-
other. If there is a problem, it involves a few isolated
incidents that center around a handful of fans, not the
PMRC or bad press.”

One of these “isolated incidents” occurred at the
Judas Priest concert at Madison Square Garden in
June of 1984. Apparently without provocation, unruly
fans began tearing out seat cushions and assaulting
members of the audience. The ensuing rioting spilled
outside, where an undisclosed number of train win-
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Right top: Loudness
Right center: Accept
Right left: Iron Maiden

dows were shattered in and around Penn Station.
While Garden spokesman Bobby Goldwater denied
that there was ever a formal ban on metal concerts,
the next hard rock band to play that venue was Motley
Crue—a full 14 months later.

“Not necessarily as a result of the Judas Priest
show, some venues are hesitant to book metal acts,”
says Delsener. “The crowds are not usually as well be-
haved as they should be, but most venues need the
money, so they’'ll take them.” Delsener notes, however,
that the problem in question here is vandalism; vio-
lence perpetrated against members of the audience is
“virtually non-existent.”

““As a promoter, | wouldn’t think of cancelling a
show on those grounds. Perhaps a sponsor might be
hesitant to be involved with a metal act, but after a
while, things will cool down and they’'ll jump right back
on board again.”

In spite of all the controversy over lyrical content,
the most severe blow to hard rock’s public image ap-
pears to have been a result of the fallout from the pub-
licity, rather than the issues themselves. Says Orbin,
“The parents see these people whom they trust pass-
ing these laws, and they are hesitant to let their kids go
to see these shows. In the case of this ‘rock ordinance,’
they're all in an uproar because to get it passed the
ACLU, they've made it so narrow in scope that it
doesn’t affect anyone.”

Orbin, however, remains optimistic. When asked
about the future of metal after the PMRC and the rock
ordinance, he suggests “the damage, while substan-
tial, will be reversible. But it'll take some time. it's a
parental responsibility, as well as a parental right to
decide if you want your kids to go to these shows. But
rock doesn’t deserve the tarnished image that these
people are trying to give it, especially in a year where
rock has done so much for humanitarian purposes.”
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World Metal On Rise;
Europe Leads Trends

By JOHN TOBLER

That heavy metal is a force to be reckoned with in
chart terms seems beyond dispute, though it's fast be-
coming apparent that Europe and, to some extent, Ja-
pan, are the current main headquarters for the genre.

One of the denizens of British metal journalism,
Mick Wall, a regular Kerrang! contributor and the au-
thor of the recently-published biography of Ozzy Os-
bourne, “Diary Of A Madman,” also presents a cable
TV show weekly which reaches five mitlion homes in
Europe. It's tagged “The Monster Of Rock™ and it's
just that for leading U.K. network Sky channel. Walil
firmly maintains that many countries in Europe, partic-
ularly Scandinavia, Germany and Holland, are rivaling
Britain when it comes to heavy metal appreciation.

In a recent “Monsters” show, interviewing Jay Jay
French of Twisted Sister, Wall heard that the group’s
recent U.S. tour had not been completed, due to low
ticket sales. Wall says: ““As far as | can tell, the only big
American metal acts at the moment are Motley Crue
and Ratt.

“A couple of years ago, there seemed to be many
new groups being signed in America but, to cite just
two examples, Quiet Riot and Great White certainly
started well but seem to have disappeared since. |
think last year there was a definite feeling in the States
that metal was over the hill.”

Not so in Europe. New bands are sprouting not only
from Britain but also in Germany (Helloween and, par-
ticularly, the Scorpions), Holland (Vandenberg and
Helloise) and even Switzeriand. Wall notes the feeling
that Celtic Frost, a Swiss band, is being lauded as “the
new Black Sabbath."” It doesn’t just stop with produc-
ing the acts, either: Wall knows several Euro metal
magazines with delicate names like Metalhammer and
Forearm Smash, and he himself contributes to several
Japanese hard rock magazines like Rockin' F, Viva
Rock and Ongaku Senka.

Roger Brattin, head of the U.K. branch of U.S. mer-
chandisers Winterland, also reports buoyant business
with heavy metal bands in Europe. This year will see
Twisted Sister, Ozzy Osbourne, Blue Oyster, Cult, Dio,
Ratt, and Dokken on tour in various European terri-
tories and all set to seil out their concerts. Brattin be-
lieves that this year is going to add up to big business
for metal after several years when times were less
than of boom status.

Whether he’ll be proved correct seems to depend on
a peculiarly European phenomenon relating to album
sales: in much the same way as British punk acts
would achieve remarkably high chart positions imme-
diately new records were released, so such metal acts
as Terraplane, Molly Hatchet, Accept (from Germany),
Pallas and several others have made significant chart
dents immediately new albums have been released,
but they nearly all disappear from the lists a week or
two later. This observation relates to the pop chart,
not the rarefied atmosphere of the HM chart itself.

The two exceptions to this are as odd as the phe-
nomenon itself: Meat Loaf's **Bat Out Of Hell”” recently
passed the previous holder of the ‘‘most weeks on the

U.K. chart" title (the “Original Soundtrack to Sound Of
Music’") and is fast approaching a staggering 400
weeks on chart. Make of that what you will.

Equally interesting is exception No.1, the fact that
Ozzy Osbourne’s “The Ultimate Sin" has managed to
remain in the charts for six weeks non-stop. Small beer
by U.S. standards, but perhaps not when it's realized
that *“Blizzard Of Ozz" and *‘Diary Of A Madman™ only
logged up 20 British chart weeks between them.

Within the U.K. and European context, a final word
comes from BBC Radio One’s Tommy Vance, host of
the hugely popular ‘‘Friday Rock Show,” most of
whose listeners are headbangers. Vance, an English-
man, who worked as a disk jockey on KHJ in Los Ange-
les during what he describes as “the boss radio days,”
has presented heavy metal between 10 p.m. and mid-
night every Friday night for eight years and has seen
no decrease in audience despite airing in what most
would regard as a ‘‘graveyard’ slot.

In fact, Vance can usually count on more listeners

than the celebrated John Peel, whose musical output
in infinitely more varied. Notes Vance: “My listeners
are interested in an amalgam of musical styles from
AOR to hardcore thrash metal. One interesting recent
innovation has been the growth of labels like Music For
Nations who acquire the rights to American product,
often from major labels, which would otherwise not be
available in Britain and Europe due to what marketing
people from the majors here see as insufficient cross-
over potential because this music is unlikely to get
daytime airplay.”

Vance also acknowledges the assistance he receives
from Shades, a metal specialist record shop situated
deep in the heart of London's Soho."If I'm unsure
about the quality or credibility of a new record, | ask
them what they think, and they also turn me on to new
imports.” He is currently excited about Dutch act Evil,
whose style is “‘thrash rock, but brilliantly executed.”

John Tobler is a freelance writer based in London.
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(Continued from page H-1)

greatly responsible for the financial vitality enjoyed by
the record industry as a whole since the post-disco de-
pression of 1979-80, a fact recognized by record la-
bels and concert promoters.

“Heavy metal is the backbone of the record compa-
nies,"” says manager Rod Smallwood, whose hard-rock
stable includes Iron Maiden, W.A.S.P. and former
Black Sabbath bassist Geezer Butler. “Look at catalog
sales, for example. Anytime a new Iron Maiden album
comes out, we sell between 600,000 and 750,000
back-catalog LPs over the course of the band’s tour.
And that's typical.” Indeed. The release of Jimmy
Page's long-awaited return to recording, “The Firm,”
drew his previous group’s ‘‘Led Zeppelin IV"'—a dec-
ade and a half old—back into the top 200.

Smallwood also points out that metal’s pull at the
boxoffice enables concert promoters to invest in
newer, less bankable acts from other genres. It's the
promoter’s “bread and butter,” says Bill Curbishley,
manager of Judas Priest and the former members of
the Who. “Hard rock bands don't just play 20 shows,
they play 60 or 70. And they are consistently passing
through every market.”

“Consistent” is the word veteran promoter John
Scher uses to describe the heavy metal acts that com-
prise one-third of his productions. “It's always been a
staple,” he says, going on to note that even during the
music’s supposed late-'70s siump, “‘there was never a
drop in attendance.” In fact, that period was one in
which groups such as Kiss, Aerosmith and Ted Nugent
were enjoying the greatest prosperity of their careers,
while newcomers such as Judas Priest, Def Leppard,
Maiden, and Scorpions were honing their craft, gear-
ing up for what would be the metal explosion of 1980.

Highly visual, hard rock was made for the stage, and
only coliseums and arenas can contain its high-voltage
audio onslaught. Using elaborate stage sets, lights and
pyrotechnics, metal acts are renowned for providing
maximum entertainment value for the dollar. Plus,
their music is generally man-made—not machine-
made—a fact appreciated by the mostly teenage audi-
ences, who go into ecstasy over a fiery guitar solo the
same way their oider siblings paid homage to Cream'’s
Eric Clapton and Jimi Hendrix in the '60s. “*Kids want
to be entertained, excited,” says Curbishley. “They
want to be turned on. Only heavy rock can do that.”

“Heavy metal is something the audience can get
physically involved in,” says Scher. During a recent
six-week period, of 17 shows staged in New York and
New Jersey, 12 were metal (Kiss, Rush, Heart, Black
Sabbath/W.A S.P./Anthrax, the Firm, and Aerosmith/
Ted Nugent), booked into huge venues such as the
Meadowlands and Nassau Coliseum. “Every one was a
winner,” Scher says.

Of course, not everyone smiles at the mention of
heavy metal; for instance, the PMRC, who unwittingly
escalated hard rock record sales, according to numer-
ous industry observers. Ironically, says Alan Grun-
blatt, director of product management for RCA, the
controversy gave invaluable publicity to metal’s more
extreme, macabre bands. Shrapnel Records head
Mike Varney noticed an upturn in sales and credits the
PMRC with “restoring a cult status to the underground
metal scene. The more you tell kids metal is off-limits,
the more they’re going to buy it."” It's a generational
conflict as old as rock’n’roll itself.

Despite the media attention given the rock-rating
ruckus, record stores have felt little community pres-
sure not to stock LPs deemed offensive by the PMRC.
Store managers and buyers for Peaches Records and
Tapes in Chicago, Cavages in Buffalo and Tower Rec-
ords in Hollywood all responded with an emphatic ‘no’
when asked if they had adopted stricter guidelines re-
garding what they would or would not carry. And none
had ever received complaints from parents irate over
an LP purchased by their children.

As for any repercussions at MTV, senior vice presi-
dent of programming Les Garland says that the chan-

(Continued on opposite page)
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- much heavy metal.”

nel's decision to curb its airing of metal videos actually
was enacted nearly three years ago; long before Tipper
Gore happened upon Prince’s “Purple Rain” and was
never to be the same again. He says the cutback was
exaggerated by the music press: “Basicaily, we found
that our playlist wasn’t balanced, that there was too
Some hours, he says, featured as
many as three or four metal videos, ‘““and our weekly
audience testing showed that was inspiring a negative
reaction.” Bob Pittman’s statement to the contrary,
Garland insists that MTV’'s commitment to heavy met-
al has not diminished, pointing to numerous promo-

. tions in conjunction with metal artists, as well as the

monthly program ‘“Heavy Metal Mania.”

Not all hard rock artists and their managers agree
with Garland's contention that the metal shaving was
minimal. Rod Smallwood complains that even though
Iron Maiden's “Live After Death’ surpassed 500,000

- in sales just weeks after its release, their videoclip was

i

never put into rotation. That’s because the video chan-
nel is abandoning the younger demographic, says Y&T

 bandleader Dave Meniketti.

“Rock videos have replaced cartoons and ‘The

[ Three Stooges' after school. Who do they think is

watching? It's definitely not the 20 year-olds."” Garland
says it's 23 year-olds, yet during a random viewing of
MTV's “Most Requested Videos" (weekdays, 6 to 7
p.m.), four of the top five, as voted by viewers, were by
Motley Crue, Ozzy Osbourne, Kiss, and Heart, all fa-
vorites of the adolescent set.

The song-lyric controversy's influence on rock radio
would appear to be negligible, since radio is governed
by the FCC and has always policed itself when it comes
to explicity content. A¢cording to WNEW-FM program
director Charlie Kendall—also the host of “‘Metal
Shop,” syndicated on some 80 FM outlets—"'we’ve al-
ways known that the (questionable) cuts were there,
but we don't play them.”

By Kendall's estimation, heavy metal makes up be-
tween 15% to 20% of WNEW-FM's playlist; between
60% and 65% of all phone requests are for metal

acts; and, for this particular week, four of the top five
requested records were metal. The station’s target au-
dience is 25-to-34-year-old males, “and our research
indicates that older males do find metal acceptable if
it's delivered in good fun and with good melody.”

Just as FM radio impacted on rock’n'roll in the '60s,
it has affected the songwriting of '80s hard rock art-
ists. The trend in modern metal is to incorporate tune-
fulness, power chords and a cannoning big beat; the
hallmark of rock luminaries such as the Who and Led
Zeppelin. Artistically, “It's the best of all worlds,” says
Kiss's Gene Simmons. Pragmatically, says Bill Cur-
bishley, “there are only two ways to break a band. One
is touring.” But soaring costs and a lack of bona fide
headliners have checked that strategy. “The other is
airplay. Without it, it's a long, hard slog.”

Currently, new metal artists are victims of a Catch-
22: radio has tightened its playlists, largely excluding
metal. And without airplay, few record companies will
commit touring dollars as they did in the freewheeling,
pre-gas-crunch '70s. After a flurry of metal signings
three years ago—many of which were unjustified—the
majors have become more selective.

But even the lack of MTV and radio airplay and ma-
jor-label signings cannot turn out the lights on a music
that generates its own electricity. There is always the
metal underground and the seemingly myriad inde-
pendent labels. Many are flourishing; it is not uncom-
mon for an independently released LP to sell upwards
of 50,000 units.

Most indies credit their success to a knowledge of
this specialized market, which requires a marketing
game plan quite different from what the big boys are
used to. Increasingly, the majors are turning to metal-
market experts such as Concrete Management and
Marketing for help.

Concrete was formed by Bob Chiappardi and Walter
O’Brien, who manage the bands Grim Reaper and Cit-
ies, and market Armoured Saint for Chrysalis, Anthrax
for Megaforce Worldwide/lIsland, Raven and Gary
Moore for Atlantic, Zeno for Manhattan, Export/Epic.
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Chiappardi says, ‘‘we get the records in front of the
kids' faces. Outside of advertising in the metal maga-
zines, there are few other avenues.

“We deal with the best mom & pop stores all across
the country,” he continues, ‘‘stores that don’t always
get visited by the local sales reps. But a store like Zig-
zag," (in Brooklyn) “can sell 500 pieces of a metal
record that will sell just 50 copies of Tower Records”
(in Manhattan). *“We give out lots of posters, do a lot of
in-store appearances by the groups, get them expo-
sure in the underground fanzines, and plug into col-
lege and metal radio. We tie it all together.”

It's that sort of resourcefulness which has kept met-
al thriving, and there are no signs that is popularity is
waning; not only are its audiences getting increasingly
younger, they seem to constantly regenerate.

Smallwood: ““| don't see metal ever going away; it'll
probably just get even stronger.”

Scher: ““Judas Priest, Def Leppard, Scorpions, Ozzy
Osbourne, and Iron Maiden are all touring this year,
and | expect each one to do spectacular business.”

Lack of airplay, along with a strong dose of contro-
versy, has proved the elixir of success for Ozzy Os-
bourne, whose *“The Ultimate Sin" LP struck the top
10 after some lyric watchers had counted him out.
Says wife and manager Sharon Osbourne, “Ozzy has
proven that you can get a top 10 record without the
strength of a top 10 single. This is important because
we are at a time in our industry when there are several
elements in the business and society that are against
the concept of metal music, (which) is not evil, not
harmful, just plain entertainment and fun.”

Charlie Kendall: “There's no indication whatsoever
that metal has peaked, except from certain radio con-
sultants who never liked it in the first place.”

And Gene Simmons sees metal's appeal as a sort of
primal urge that begins practically at birth: “Nothing is
going to stamp out this music. As long as a baby picks
up the first thing it can hold in its hands and bangs it
against the wall because it likes the noise, heavy metal
will exist. It's wonderful noise.”

EXCIT,ER

VIRGIN MERCHANDISING LTD.
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A Billboard Spotlight

INDIES

(Continued from page H-4)

is not apt to be impressed by the 50,000 figure at-
tained by Megadeath’s Combat debut, “Killing Is My
Business . .. And Business Is Good."”

But isn’t the jump to a major an inevitability? Can a
metal act realistically expect to sustain a career on an
indie?

“I think it can be done,” Mustaine says. “We have a
really good relationship with the people at Combat. |
believe they understand what it takes to keep a band
progressing. So long as we can increase our recording
budgets, | don’t see why we can’t stay on Combat.” So
far, so good, he says: Megadeath’s recording costs in-

creased from $4,000 for LP No. 1 to $27,000 for the
just-issued “Wake Up Dead,” recorded at L.A.'s state-
of-the-art Music Grinder Studios.

Most indies accept the fact that their bands will one
day forsake them for a CBS, a PolyGram or an A&M.
Many encourage it, because they stand to profit hand-
somely. When Elektra sought to procure Metallica's
“Ride The Lightning'’ from Megaforce in 1984, Zazula
contracted a deal whereby the LP remained on his la-
bel up to a 75,000-unit ceiling before being turned
over. Additionally, he will receive an override, or royal-
ty, on Metallica’s next three records; the quartet’s cur-
rent LP, “Master Of Puppets,” sold 300,000 in its
first three weeks. “Each deal is different,” he says,
“but we always maintain control in terms of creativity,
marketing and touring.” In other words, one of his

HEAVY METAL SHIRTS

THE HIT LIST

“WE AIM TO PLEASE” %

A&
AGENT STEEL
EXODUS
FATES WARNING
SLAYER
OMEN
YNGWIE J. MALMSTEEN

SALES REPS WANTED

EXCLUSIVE REPRESENTATION ROCK REPS YOUR CONCERT CONNECTION
EXCLUSIVE DISTRIBUTION BI-RITE THE ONLY NAME IN ROCK-N-ROLL YOU CAN COUNT ON!

BI-Rite Enterprises, Inc. Chicago, Iil. 60632 1-800-621-8551

AN

UNBREAKABLE FORCE!

T-SHIRTS NOW AVAILABLE!
POSTERS COMING SOON...

o

LAXE
RECURDS

RUTHLESS

(A

aXE
RECORDS

NEW WEST DISTRIBUTION, INC.

VICIOUS BARREKA

We have many fine imported heavy metal records available for
immediate distribution at domestic prices. Please write to NEW WEST
DISTRIBUTION, INC., 1551-11th Street, Santa Monica, CA 90401-2903 or
call (213) 393-0963 for a free catalog.

Also available: All non-parallel records in the EVA and LOLITA catalogs.

GXE
RECQRDS

MOX NIX

LAXE
RECTRDS

Vi 1

b AA
TAY

o

Contact:

METAL HAMMER

AN

Vi
Sl

POST BOX 1460 5880 LUDENSCHEID
PHONE: GERMANY 02351/5855 TELEX: 826941 METAL D

The leading European

[Hard | Rock | Magazine|

L3 o"‘“gﬂ

groups may graduate to a major label, but it will re-
main a ‘‘Megaforce’ act.

How seriously do the majors regard the indies? *|
think they're very important,’’ says Elektra a&r rep Mi-
chael Alago, who signed both Metallica and Metal
Church, the latter of which had sold 15,000 copies
domestically on Ground-Zero Records. “The indies
take chances,” Alago says, ‘‘so the majors are always
looking to them to see what’s hot.”

*‘Basically, we're just a bunch of people with good
ears,” says Zazula, who in March had five Megaforce
albums in the top 200. Mike Varney's ears should per-
haps be gold-plated: He has delivered Lemans to CBS,
W.A.S.P. and Icon to Capitol (and produced all three),
and gave Yngwie Malmsteen and Ron Keel their breaks
into the business. But Varney, Zazula and Kobrin are
all gradually tiring of their triple-A status.

“It’s up to us to keep improving our product and our
distribution,” says the latter, to which Zazula adds,
“It's time for us to become majors ourselves.”

Philip Bashe is a former editor of International Musi-
cian and Circus, and author of the Doubleday Book,
“Heavy Metal Thunder.”

MAJORS

(Continued from page H-3)

many majors signing that kind of band since we're
looking for wider audience appeal. The PMRC were
talking about mainstream acts. Those people have no
idea what's really out there. They'd die if they saw that
stuff.”

As for heavy metal’'s future? “It’ll come back into
vogue again,” RCA’s Goldstein says. ‘Maybe more
glam or hard core. Personally, | wouldn’t sign a pop
metal band. It would have to be something real brash,
that would make a statement in and of itself and be-
come an Iron Maiden, rather than an Autograph, which
is touted as metal or hard rock but which needs hit
singles.”

To repeat, the majors are being more selective. The
cream of the unsigned bands will still make it past the
reception desk, but as Goldstein notes, “If you can't
work with what you have, why sign 12 more?”

Steve Ralbovsky, East Coast director of talent acqui-
sition for Columbia agrees. “If the majors can find a
way to take some of the expertise from some of these
independent labels and these bands who have carved
out their niche through the metal magazines, learn
what shops sell those kinds of records to those kinds
of kids, not place radio so importantly but go with the
press and the retail community, you can sell hundreds
of thousands of records with some of these bands, in-
stead of saying ‘'l don’t hear a hit single.’ It's teenage
music, and | personally want to take my direction from
the community that’s getting these things started.”

Capitol’s Tusken sums up, “The key is to distinguish
between the truly hard core acts who'll go out and
build a live following, and those bands caught with a
heavy metal image that isn’'t necessarily in synch with
their music. The demographic of the country has got-
ten older, there are less teens, so that automatically
means a smaller market. But heavy metal's always go-
ing to be there. If not in the foreground, then in the
underground. It's not going away.”

CREDITS: Special Issues Editor, Ed Ochs, Assistant
Editor, Robyn Wells; Design, Steve Stewart; Cover,
Adrian Vega, Design. & Direction Inc.
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COMING 300N!

Features the Landmark Recording:
“Stars” Plus Additional Songs

Also it InC

and Compact Discs

e
T )

PolyGram Record$ (cmercury )
5 Sl Z

............... so e e

The Album, Singie, Cassetia
and Compact Disc Manufactured
and Marketed by:

www.americanradiohistorv.com

TOMMY ALDRIDGE + DAVID ALFORD (Rough Cutt) « CARMINE APPICE
(King Kobra)  VINNY APPICE (Dio) * JIMMY BAIN (Dio)

FRANKIE BANALI (Quiet Riot) « ERIC BLOOM (Blue Oyster Cult)
MICK BROWN (Dokken) * VWIAN CAMPBELL (Dio) * CARLOS CAVAZO
(Quiet Riot) » AMIR DERAKH (Rough Cutt) « RONNIE JAMES DIO (Dio)
DON DOKKEN (Dokken) ¢ KEVIN DUBROW (Quiet Riot) « BRAD GILLIS
(Night Ranger) * CRAIG GOLDY (Giuffria) « CHRIS HAGER (Rough Cutt)
ROB HALFORD (Judas Priest) « CHRIS HOLMES (W.A.S.P)

BLACKIE LAWLESS (W.A.S.P) » GEORGE LYNCH (Dokken)

YNGWIE MALMSTEEN » MICK MARS (Matley Criie) « DAVE MENIKETTI
(Y & T} » DAVE MURRAY (Ircn Maiden) ¢ VINCE NEIL (Matley Criie)
TED NUGENT « EDDIE OJEDA (Twisted Sister) ¢ JEFF PILSON
(Dokken) « DONALD “BUCK DHARMA” ROESER (Blue Oyster Cult)
DAVID ST. HUBBINS (Spinal Tap) « RUDY SARZO * CLAUDE SCHNELL
(Dio} » NEAL SCHON (Journey)  PAUL SHORTINO (Rough Cutt)
DEREK SMALLS (Spinal Tap) * ADRIAN SMITH (Iron Maiden)

MARK STEIN (Vanilla Fudge) * GEOFF TATE (Queensryche)

MATT THORR (Rough Cutt)

Monies received by Polygram Records inc. and Sony Video Software
in excess of manufacturing, narketing and distribution costs are being
donated to Hear "N Ald. Inc. for worid tamine relliet projects.

For Information on Hear 'N 8id Merchandise. write to: WINTERLAND
PRODUCTIONS. RO. Box 77305, SF,CA 94107-0505.iN EUROPE:
WINTERLAND PRODUCTIONS. LTD., 37 SOHO SQUARE, London, W. t.,
England OR CALL: (MONDAY THROUGH FRIDAY) (415) 887-0500.

You may contribute directly to: Hear 'N Aid, inc. 8033 Sunset Bivd.,
Sulte 840, Los Angeles, CA 30046

The Video Manufactured
and Marketed by:

SONY
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A Billboard Spotiight

ROCK RADIO

(Continued from page H-6)

John Sebastian, president of John Sebastian Inc., a
Scottsdale, Ariz.-based program consulting firm, has
many strong views on metal programming. “I'm not
shocked (about the metal situation on radio). It had to
happen to save the format. Metal was never as big as
we tried to make it out to be. Everyone tries to be dif-
ferent, but metal makes a station ultra-narrow. For
economic reasons, album stations have to become
mainstream and less 12-24 in their presentation.”

The trend away from metal has also moved across
the border into Canada. Barry Stewart, music coordi-
nator of CHUM-FM in Toronto says, “CHUM-FM and
Q107 were fighting over the audience for the heavy
metal crowd. About a year ago, we decided that we
weren't serving the audience over 30 well and losing
to stations like CFTR and A/C-formatted CKFM. All we
did was take out the Judas Priest, Ozzy Osbourne, AC/
DC, Iron Maiden, Dio, Black Sabbath, and Motley Crue.
About the only Led Zeppelin cut that we still play is
‘Stairway To Heaven.’ The result was phenomenal. Our
| cume rose from 820,000 in six months to 996,000.
| We were No.l in total market cume in a little over a
year. We thought we couldn’t convince them to come
over right away. But we did.”
| Like other stations, CHUM-FM still plays traditional
EXECUTIONER'S SONG EVIL INVADERS MALICIOUS INTENT album rock artists like Van Halen's “Why Can't This Be
Love?” The station does not play established Canadian
artists like Honeymoon Suite, Rush or Triumph if they
do not fit CHUM-FM’s new format. Stewart says, “‘Even
Q107 has softened their sound while still giving the

*Razor play rock ’'n‘ roll with a volcanic intensity . . . For sales and

metal with a capital ‘M’!" — HIT PARADER licencing information:
Alexander Mair ) . , . -
Attic Records Limited rock image’ to the audience.

“One of the best power/thrash metal releases of '85” ‘ , 624 King Street West Not everyone believes that metal is dead. Rick Balis,
— METAL FORCES \/ Toronto. Ontario operations manager and PD of KSHE in St. Louis, says
- : : pLES) Canada M5V 1M7 that his station continues to play a wide spectrum of

These geezers are total nutters! And they're as'subtle [ A4 (416) 862-0352 sound. “‘Led Zeppelin is an album rock staple. We
as a razor across the jugular too!” — KERRANG 2 Telex 06-219815 can’t turn our back on our heritage. We have vehicles
for many metal songs like our ‘Monday Night Metal
_ Show' between 10:30 p.m. and midnight. That's
00 00000000000000060 where you'll I'_1ear M'otley Crue and Twisted Sister. Our

" format does intensify as the day wears on. There are

Licensed
e Same Day
Shipping

terviews with major metal acts like Ozzy Osbourne.

Lee Abrams of the program consulting firm Burk-
hardt, Abrams, Douglas, Elliot based in Atlanta, be-
lieves that metal still has a place on album rock radio.
Led Zeppelin, he says, is important to an album rock
station. “Now more than ever it's important to play
Led Zeppelin. Where we used to have between 15 and
20 songs by them on our gold list—we've added
more—it's now close to 40 songs.”

Abrams says that his stations are being more selec-
tive. “We're moving away from the ‘nervous type' of
metal with the screechy high end an looking for the
more Eurythmic music with a heavy edge. We decided
three things concerning the programming of metal.
First, our targetis 18+. We will no longer play the teen
appeal metal. Second, it must have that heavy edge.
What | like to call the ‘Kashmire' (Zeppelin song) fac-
tor. Third, and most importantly, we must be real se-
lective of what is being played on the station. If the PD
does not understand what metal is or how to program
it, he must find somebody on staff who understands
the music. The music must be compatible to that 31-
year-old Traffic fan.” He says that most of their com-
pany's consulted stations still program metal.

ME'AL BLADE ® dramatic differences from one market to the next. It's
ENTERPRISES important that we know our market, our target audi-
RE‘ anns U INC. ° ence. The competitive situation is different here than

_ ° in other cities.”
132-05 Atlantic Avenue MJI Broadcasting in New York syndicates a one-
The Label That Has Brought Richmond Hill, NY 11418 : hour weekly program called “Metal Shop.” Patti Gal-
You The Finest in Hea luzzi, affiliate relations manager, says that the number
vy Metal o of stations remains around 100. “it's a trade off. It re-
For The Past Four Years Is » ® mains constant. We'll lose a few and pick up just as
) e P many. The response to this program is overwhelming.
Proud To Announce U‘[ .SL‘,Z[g:tﬁn ° It has the most dedicated following ever.” ‘‘Metal
It’'s Association With = e Fully ° Shop™ features current and classic cuts as well as in-

| d

Bznicma

CAPITOL RECORDS

For Selected Metal Blade Releases

Including:

LIZZY BORDEN
OMEN
FATES WARNING

ALSO OUR CONTINUED ASSOCIATION WITH
RESTLESS RECORDS FOR OUR
INDEPENDENT RELEASES.
LOOK FOR THE FINEST IN H.M.
LOOK FOR METAL BLADE

Call Toll Free
1-800-221-6730

In New York State
718-441-5500

#3061 WASP

Your Heavy Metal Connection
Complete Assortment of
Rock ‘N’ Roll Merchandise

#3065 Motey Crue (Collage) .

Pat Martin is a Milwaukee-based marketing/program-
ming consultant and author.

#3058 Bon Jovi Solo Il
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QUIET RIOT.

New album coming this summer for the
multi-plotinum princes of LA metal! Watch for it!

e L
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ACCEPT.

«RUSSIAN I“llll.li’l"l‘ll.”
There's not blonk in the bunch from

these Euro-metal moniacst They've been

steadily building 0 groundswell of dedicated

v v

~ s
Thye Hisimate T 07 1
- ‘¥ ) .C&B 5 ! metal consumers, and this is the one 10
S . ] b ‘ : totally put them over! So heavy duty-it
i & o ought o be raceed in hardwore stores!
TR 40354

[IYNAS ()Sl“llll!Nli.
THE lll.’l‘l‘MA'l‘E SINY
The King Of Metal blankets Emerica with
s biggest album ever! Radio, TV, press and,
of course, consumer response has been over-
whelming. A Top-10 album and 4-month

u.S. tour: The Ultimate Ozzy"

P
01 40026

ON EPIC, PO
RTRAIT® AND THE CBS ASSOCIATED LABELS.

“Epic” “Porteait” (85"
rait,” (85 are trademarks of (BS Inc. © 1986 (8S ||
3 nc.
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FEATURING THE NEW T3ACK

“TIME TC' BURN”
_PLUS PREVIOUSLY UNRELEASED
~~ LIVETRACKS

MRNAQIMENT NG

(813) 509-0419
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etailing

Down On The Bayou, Slumping Sales Are Boosted By Local Acts

BY JEFF HANNUSCH

LAFAYETTE, La. In addition to
driving unemployment up and reve-
nues down, the slumping oil indus-
try is also having an adverse effect
on this state’s retail record busi-
ness. However, many enterprising
retailers here are realizing much-
needed extra sales by stocking plen-
ty of home-grown Louisiana music.
Be it Cajun, r&b, Dixieland,
swamp pop, or zydeco, Louisiana’s
indigenous music is proving itself a
solid sales item in the Bayou State’s
marketplace. In fact, a random poll-
ing of stores throughout the state
reveals that the sale of Louisiana
music accounts for anywhere from
5% to 30% of some dealers’ sales.
R&b remains the most popular in-
digenous music in most New Or-
leans record shops. “Ré&b is the
type of music most people in New
Orleans grew up with,” says Jimmy
Augustine, who manages a large
uptown store, Metronome. “For us
the Neville Brothers, Dr. John, and
Irma Thomas do almost as well as
some of the hits from the majors.
We do a steady trade with the reis-
sues that are coming out because
we specialize in them. But the new
recordings are being accepted as a

commercial entity, too.”
“Thankfully the local Cajun and
zydeco product is helping to get us
through some tough times,” says J.
Floyd Soileau, who heads Ville
Platte Record Manufacturing;
Floyd’s Record Wholesale; the Jin,
Swallow, and Maison de Soul labels;
as well as a number of retail outlets.
“We've lost several dealers in the

‘Local product is
helping us get by
in tough times’

last few months, and a lot of juke-
box operators are losing locations
because businesses are closing. Ev-
eryone that’s in the business here
has had to tighten their belt.”
“We’ve been lucky, though, be-
cause the people of South Louisiana
still support local records. Most of
our new releases are doing well, so
we don’t have to depend on a hit
from the majors. The older French-
speaking people of the area have al-
ways bought Cajun records, but in
the last few years the younger kids
are getting turned on, too. There’s a
whole new pride in being Cajun, and

the music is a big part of it.”

Soileau and other area dealers are
also finding another growing mar-
ket for Louisiana music. “Tourists
are starting to snap up the records
and tapes to take home,” Soileau
says. “The recent popularity of Lou-
isiana cuisine throughout the coun-
try has given a new chicness to the
music. The fact that all five Gram-
my nominations in the best tradi-
tional or ethnic category were from
Louisiana is, I think, an indication of
its growing popularity.”

Eddie Bronston, manager of a
New Generation store in Baton
Rouge, agrees that national expo-
sure boosts sales. “The artists we
do best with are the Neville Broth-
ers and Dr. John because people see
them on television and read about
them in music magazines.

“I think Rockin’ Sidney’s ‘My
Toot Toot’ is a good example. That
was a good local zydeco record, but
once all the national publicity came
out, the record really took off in a
big way. Everybody was buying it.”

Bronston says that in-store play
also helps move some less-well-
known Louisiana artists. ‘““Some
customers aren’t as familiar with
Beausoleil, Clifton Chenier, Profes-
sor Longhair, or Cookie & the Cup-

by Mike Shalett

7]

PURE POP For Now People”—
that was the title of a Nick Lowe
album several years ago. First-
time bands that rocket up the Bill-
board Hot 100 chart with a “pop”
hit are often difficult to handicap
in terms of who will buy their rec-
ord or buy a ticket to see them in
concert.

Most often the members of a
sample will tell us that they are
skeptical about an act until they

‘Radio told fans
of Heart’s show’

have become familiar with two or
more tunes on its album. This is a
result of their being disturbed in
the past by a purchase that didn’t
offer them the sound or quality
they expected from the band’s hit.

A recent example of a good band
that has ridden to fame on its first
Hot 100 chart hit is the Bangles.
We had an opportunity to survey
some of the act’s concert audiences
recently and found them to be 60%
female, three-quarters of whom
were less than 18 years old. Males
in the audience were also mostly
under 18, though by not as great a
percentage.

Although album rock stations
are the strongest radio vehicle for
advertising concerts, favorite sta-
tions cited by the Bangles’ audi-
ence were top 40. This too was par-
ticularly true among females. The
males in attendance followed a
similar trend, but also showed in-
terest in album rock stations. Pop

radio was a great advertising vehi-
cle for the show.

MTYV is also a strong vehicle for
use with these fans. They tend to
watch the network primarily dur-
ing after-school hours, 4 to 8 p.m.
Females tend to watch in the after-
noon more than males do, who are
more likely to watch in the eve-
ning.

Though the band Heart has
spent more than 10 years cultivat-
ing a following, one could argue
that its recent Hot 100 chart suc-
cess has brought it a new audience.
As was true of the Bangles, a ma-
jority of Heart’s audience is made
up of females. The average age of
Heart's fans, however, is higher.
Some 37% of Heart’s audience in
our survey was under 18.

Heart’s fans found out about the
show from the radio. The incidence
of word of mouth for both of these
bands was considerably less than
what we normally see with a rock
act. The radio format most often
mentioned by these fans was top
40.

We also found out that these are
not people who attend a lot of con-
certs. On the average, half of the
folks attending either the Heart or
Bangles show were seeing their
first or second concert of the past
year.

If you were thinking about
reaching these fans through a TV
campaign, reruns of “Saturday
Night Live” would be a good idea.
Record fans under the age of 18
have repeatedly chosen the infa-
mous reruns as being among their
late-night favorites.

This is today’s prime 45 rpm rec-
ord buyer. In surveys we have tak-
en in the past, most record buyers
tell us that they don’t buy singles
anymore. However, the record
buyer who is female and under 19
says she buys singles.

It's a matter of conjecture, but
one could find evidence that the
single is a good purchase for
young female fans. For instance,
female fans frequently mention
that they have bought an album
based on a hit only to find that the
rest of the album didn’t sound like
it. Buying singles could prevent
this.

“On Target’ is a biweekly feature
to help readers understand more
about consumer buying habits
and trends. The column s based
on retail research conducted by
the Street Pulse Group, a Con-
necticut-based music industry
marketing consultancy, of which
Mike Shalett is president.

For its primary retail survey
technique, Street Pulse distrib-
utes packets containing question-
naires and product to 50 retail
stores around the country. A
packet is handed out randomly
to a consumer immediately after
he or she has paid for a purchase.
A 82 coupon, good for the consu-
mer’s next purchase at the store,
is the motivation for completing
the questionnaire. The average
survey incorporates more than
700 respondents, a sample equal
to those used by Gallup or Roper
in their polls on political issues.

cakes. A lot of sales are generated
by people asking about records we
play in the store that ordinarily
don’t get radio airplay.”

Lem Sylvest, who manages Lafa-
yette's Raccoon Records, says,
“Louistana music sells best if it’s di-
vided into a separate section. If a
customer is looking for Cajun,
blues, or zydeco, he knows immedi-

‘One thing for sure
is that tourists
like the Cajun beat’

ately where to look. In most cases,
the local people that come in know
exactly what they want when they
walk in the door.

“But when tourists come in, they
usually don’t have any idea what
they want, and they look for sug-
gestions from salespeople. One
thing for sure is that tourists like
that Cajun beat, but they want the
songs sung in English so that they
can understand the lyrics. I really
think that’s why Rockin’ Sidney has
done so well.”

Sylvest says that other fast-sell-
ing Louisiana recording artists are
Buckwheat, Dewey Balfa, Zachary
Ricard, and Johnie Allen. He also
does well with the many various-art-
ists collections available, but says,
“There’s still no one definitive col-
lection of Cajun or zydeco music.

There’s about a dozen collections
out there with one or two classic
songs, but the rest of the album is
just so-so.”

A substantial amount of Louisi-
ana music is sold throughout the
state in outlets other than tradition-
al record shops. Many restaurants
in South Louisiana maintain racks
of Cajun albums, and the tourist
shops in New Orleans’ French
Quarter stock Dixieland music.

“Tourists still come to New Or-
leans and ask for Dixieland,” says
George DeVille, who sells an im-
pressive amount of Louisiana musie
at his bookshop, located in the
French Quarter’s Jax Brewery.
“We're recently starting to do bet-
ter with cassettes because they're
compact. Pete Fountain, Al Hirt,
Louis Armstrong—those are the
names people ask for. We're start-
ing to do better with r&b and Cajun,
but tourists still associate New Or-
leans with Dixieland music.”

Although times will probably re-
main tough for most of the state’s
retailers during the foreseeable fu-
ture, Ville Platte’s Soileau only sees
good things ahead for Louisiana
musie. “I think the future looks
bright,” he says. “We're getting
more people involved in the manu-
facturing end and we're seeing
some new labels coming out with
impressive product. Large labels
are starting to look twice at some of
the talent we’'ve got here and are re-
alizing it's marketable.”

&

dealers from coast-to-coast.

. LARGEST INVENTORY OF ANY DISTRIBUTOR:
We stock BETA as well as VHS. Immediate delivery on all

products.
Large selection and extra profits

. BIG APPLE ENTERTAINMENT: A leading
distributor of home entertainment products serving

WE OFFER OUR CUSTOMERS THE FOLLOWING
SERVICES: ¢Daily Specials ¢Product Information by Phone
*One-Stop Distribution ®Monthly Newsletter on Qur Specials
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TOP MIDLINE ALBUMS.

Compiled from a national sample of retail store
and one-stop sales reports.
TITLE
LABEL & NUMBER/DISTRIBUTING LABEL (ORIG YEAR RELEASED)
AEROSMITH cotumsia PC-36865 (1980) 28 weeks at No. One
AEROSMITH'S GREATEST HITS
2 2 140 ELTON JOHN mca 37215 (1974)
ELTON JOHN'S GREATEST HITS
3 3 {140 THE WHO mca 37217 (1971)
WHO'S NEXT
4 5 |138 ELTON JOHN mca 37216 (1977)
ELTON JOHN'S GREATEST HITS VOL. Il
5 4|60 BRUCE SPRINGSTEEN columsia PC-31903 (1973)
GREETINGS FROM ASBURY PARK
6 6 1146 STEELY DAN  mca 37214 (1977)
AJA
7 7 L1180 DON MCLEAN  UNITED ARTISTS LN-10037 (1971)
AMERICAN PIE
] 8 | 98 STEPPENWOLF  mca 37049 (1973)
16 GREATEST HITS
9 1040 NEIL DIAMOND  mca 2106 (1974}
12 GREATEST HITS
10 | 9 |19 BILLY JOEL cotumBia pC-32544 (1974)
PIANO MAN
11 | 111196 DAVID BOWIE Rca AvL1-3843 (1972)
THE RISE AND FALL OF ZIGGY STARDUST An All-Star Cast? A fan at Pasadena’s Music Plus store gets a leg up so that Casablanca’s Animotion can sign his cast
12 | 14 | 192| THE MONKEES arista aL5-8061 (1976) while KROQ announcer Richard Blade looks on. From left: Blade, and group members Astrid Plane, Don Kirkpatrick, Jim
THE MONKEES' GREATEST HITS Blair, Charles Ottavio, Gregory Smith, and Bill Wadhams.
13 | 12| 68| TOMPETTY wmca 37248 1979)
DAMN THE TORPEDOES
14 {169 THE GUESS WHO RrCA avL1-3662 (1971) a P a 9
wenensasee)  Atjanta Gompact Disc In ‘Leap Of Faith
15 | 13 |138 LYNYRD SKYNYRD mca 37211 (1973)
PRONOUNCED LEH-NERD SKI-NERD 9 °
16 |15 |1z5] JIMMY BUFFETT wex 27150 o Store’s Rapid Success Leads To Outlet In Tampa
CHANGES IN LATITUDES, CHANGES IN ATTITUDES 'y .
17 | 17 | 56 | CREEDENCE CLEARWATER REVIVAL _raNTASY ORC 4516 (1970) BY EARL PAIGE staff member at the .Atlanta Com- crew at the start,”” he explains.
COSMO'S FACTORY pact Disc store, Jenni Steffan, was Also, if we were down the road
18 AEROSMITH _ COLOMBIA 7033479 (1975) LOS ANGELES Although Atlanta  also with Camelot Lennox, as video  more [toward a livelier section] we
| TOYS IN THE ATTIC Compact Disc is barely six months  buyer. might stay open 10 to 10.”
PAUL MCCARTNEY  COLUMBIA PC 36462 (1973) old, the specialty retail operation There are several design innova- Price points are $13.97-$14.97,
19 118)36 BAND ON THE RUN has already opened a second store tions in the second store, including  “with most at $14.97,” Boyer says.
MEATLOAF EriC PE.32974 (1977) and is eyeing more outlets. significantly more space. The Tam- “We don’t think we have to be the
20 |28 12 BAT OUT OF HELL The firm’s new store is Tampa  pa unit is 1,350 square feet, com- cheapest in town to be competitive.
21 MARVIN GAYE  MOTOWN M5.191 (1976) Compact Disc, recently launched in  pared to 900 square feet in Atlanta. We are emphasizing selection and
2 MARVIN GAYE'S GREATEST HITS the affluent Carrollwood suburb of “He has a lot of glass around the depth.” Even the tiny Atlanta store
22 | 23| 44| SIMON AND GARFUNKEL coumsia c9914 1970) Tampa, Fla. stocks 3,000 pieces, and Boyer says
BRIDGE OVER TROUBLED WATER Kevin Boyer, manager of the out- swe don’t have tO there are 4,000 pieces at the Tampa
23 STEELY DAN _ mcA 37220 (1980) let on Dale Mabry Highway, says unit.
2|10 GAUCHO the success of Atlanta Compact be the Cheapest Not surprisingly, supply prob-
24 | 24| 45| CREEDENCE CLEARWATER REVIVAL  FaNTASY ORC.4515 (1969) Disc surprised him and owner Kevin ne lems haunt the young company.
WILLY AND THE POOR BOYS Sechrist. “Kevin asked my opinion to be competltlve’ Sechrist was purchasing from 13
THE WHO  mca 37003 (1978) about [adding] a second store so different suppliers prior to Christ-
25 | 20 | 190 WHO ARE YOU quickly,” he says. “I said it was too mas. While he sprinkled in some hit
JEFF BECK _ £rC pE.33409 (1975) soon. It was a leap of faith, but I perimeter,” says Boyer of Se- LPs and cassettes during Christ-
26 |21 |16 BLOW BY BLOW was proven wrong. We have been christ’s Atlanta store. ““We have mas, there is no plan at either store
JANIS JOPLIN _ COLOMBIA PC.32168 (1979) very successful.” The unit opened much more wall space for slat board  to handle anything but CDs and the
27 | 26 {108 JANIS JOPLIN'S GREATEST HITS March 31. displays. We've gone with more usual accessories that accompany
CREEDENCE CLEARWATER REVIVAL raniaSy ORC.4512 (1969) According to Boyer, success is  earth tones, natural woods, and our  the configuration.
28 | 27| %2 GREEN RIVER visible in more ways than sales. He slat board is natural. As for more stores, the timetable
2 STEVE MILLER BAND _ CAPITOL 5116321 (1978) claims excellent media response to “The store was a hair salon, so is not complete. Boyer confirms that
91378 GREATEST HITS 1974-1978 press releases flagging the opening, there is plenty of good fluorescent. other nearby markets were candi-
HEART  PORTRAIT PR.35555 (1978) and notes that CBS and PolyGram There’s also a neat circular indenta- dates when Tampa was finally
30 |32 2 DOG & BUTTERFLY have already come through with co-  tion in the ceiling as part of the orig-  chosen.
SPYRO GYRA _ mrmiTy 37148 (1979) op ad support. Popular top 40 sta- inal design. People are telling us to
31 | 31166 MORNING DANCE tion Q-105 (WRBQ-FM) and the puta large CD up there. We might.”
THE WHO _ wh 37000 (1970) store have arranged to run a daily Store location is also a critical fac-
32 | 30188 LIVE AT LEEDS spot. tor. “We're pretty much to our- .
Several audio hardware stores selves,” says Boyer of the Tampa ¥e are the
33 | 29| g0 | JEFF BECK cpcrrsstea v WIRED have also sent in customers, reflect- shop. “We'Ze onythe other side of DIVIDER CARD
D 108 S 0o ing a tie to Atlanta, where Sechrist town from Camelot, Peaches, Has- & PROMOTIONAL
38 (3] LIVE AT BUDOKAN worked closely with Circuit City on  tings, and Q Records & Tapes IMPRINTING CO.
JIMMY BUFFETT wca 37024 (1975) cross-promotions. . SIS, ™ L We Specialize in
il lid sontouetconlod it Tor I S el NG e L Silk Screening &
36 |NEWp HEART porTaar praezos 1977) LITTLE QUEEN kind of partner,” Boyer says the ex- cery and an Eckard Drugs unit cre- : Hot Stamping :
TOM PETTY won 1979 1980 n perience he and Sechrist gained ate traffic and afford excellent Fibre Board & plastic
37 | 36|16 HARD PROMISES working in the Camelot Music chain  parking. Other high traffic stores cut to size
JOE JACKSON _ram sp3187 (19790 has payed off. Sechrist, 23, was a  there include a delicatessen, a hair tte & 45's
38 |39 182 LOOK SHARP! singles buyer at the Lennox Square  salon, a dance wear store, and a Ra-
39 | 40160 ELVIS COSTELLO coLumBIa pc-35331 (1978) gﬁmelog L) Atlan'ta, working WI.th_ dio ShaCk.' Ly - .
THIS YEAR'S MODEL yer, 31, who was later an assis Qperatmg with just one assistant, S Ak
40 |38 75| STYX samsmzm o7 ot T e P A ales, Boyer chose somewhal BUSHMAN CO. INC.
THE GRAND ILLUSION : .. TR 1095 N. Broadway N. Massapegqua
— Both stores were originally part restrictive store hours: 11 am. to 8 NY 11758
g%%) gggpa‘?:smic é’.ﬂ'ii'ii.:aﬁiff"ﬁ"s'i'eld&sél ﬁ;&g{‘:gnca (RIAA) certification for sales of of the Franklin Music chain, prior to  p.m. Monday-Saturday, noon to 6 Phone # 516-293-6161
rm s ) its Camelot acquisition. Another Sunday. “I considered our skeleton
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Dealers Help WBCN Mount A May Day, All-Day, CD Day Broadcast

BY GEOFF MAYFIELD

NEW YORK Broadcast of a “May-
day’” message is the traditional dis-
tress call, but when Boston album
rocker WBCN sent out the call last
Thursday (1), the phrase signaled an
all-day, all-digital broadcast.

As a result of cross-promotion
with retailer Boston Compact Disc
(BCD) and hardware dealer Nan-
tucket Sound, WBCN'’s broadcast
was comprised entirely of sounds on
CD from 6 a.m. until 2 a.m. And lis-
teners were offered more than just
good sound since the co-sponsors
provided JVC players and disks for
giveaways during every announc-

er’s break.

“WBCN is the top AOR in New
England; they’re influential beyond
their coverage,” says BCD’s co-
owner Don Rose. “They’re going
out of their way with this thing be-
cause they want to position them-
selves with Compact Discs.”

He adds, “It was our idea to ex-
plode consumer awareness. Our
concern is to improve the exposure
of CDs. And for WBCN, it gives
them a chance to say they’re ‘the
best sounding radio station in the
world."”’

Rose says BCD loaned “hundreds
and hundreds” of disks to the sta-
tion to ensure there would be

enough digital music to fill the 20-
hour broadcast, and also donated ti-
tles, at the store’s expense, for on-
air prizes. The CD-only store chose
its best-selling rock releases for the
giveaways, including offerings by
Elvis Costello, U-2, and the Rolling
Stones. Nantucket Sound donated
the JVC players that were awarded
hourly.

For BCD'’s part, Rose justifies the
cost of the prizes. “We realize that
this promotion will benefit all retail-
ers who sell Compact Discs, includ-
ing The Coop and Strawberries. But
if there are more CD customers in
the Boston area as a result of this
promotion, and we get a percentage

LOS ANGELES Tower Records is
building two 12,000-square-foot
stores here as part of a major ex-
pansion.

According to Russ Solomon, presi-
dent of Sacramento-based MTS
(Tower Records/Tower Video), the
company has not been ‘“paying
enough attention to the L.A. mar-
ket. We're a major player there. I've

New Tower Units For L.A.

been so busy in the East.” Solomon
was referring to the new units un-
derway in Boston and Philadelphia
(Billboard, Feb. 8).
Acknowledging that ‘“‘healthy
competition” is being provided by
Wherehouse Entertainment’s new
supersize L.A. stores and Music-
land’s purchase of L.A. chain Lico-
rice Pizza, Solomon says another

four Tower ‘‘combo” stores are in
the planning stages.

In a direct challenge to the
Wherehouse unit in Torrance, a
Tower outlet is being built across
from it. Solomon says it will be
““designed by our New York archi-
tects.” The second store will be lo-
cated opposite Northridge Mall.

EARL PAIGE

FOR WEEK ENDING MAY 10, 1986

of those customers at BCD, it'll be
worthwhile.”

Prior to the broadeast, both BCD
and Nantucket Sound publicized the
event with in-store signage, and the
station aired numerous ‘‘May
Day/CD Day” plugs. Rose says
consumer enthusiasm was high
over the weekend of April 25-27.
“There was tremendous response in
our store. People were saying,
‘Wow! There’s enough stuff out
there [on CD] to do that.’ Our cus-
tomers have heard about a shortage
problem, and the shortage problem
is real, but the truth is there are a
lot of titles out there.”

David Bieber, creative services di-
rector for WBCN, says the cross-
promotion gave his station an en-
hanced position in the market.

“Obviously it has a lot to do with
the quality of sound of the station.
We've established ourselves as the
‘Rock of Boston,” so naturally it's
consistent with our image to air the
best-sounding rock music avail-
able,” says Bieber.

According to him, other Boston
area stations have been slow to
jump on the CD bandwagon. BCN
began promoting the configuration
two years ago with a WEA promo-
tion at the Paradise club. Of that
demonstration, he says, ‘“We tried
to give people an idea of the quan-

tum leap in fidelity that CD repre-
sents.”

Shortly after that promotion, the
station added a pair of Sony disk
players, and began positioning it-
self as a purveyor of CD sound.
“Then the awareness factor and
consumer reaction began to hap-
pen,” says Bieber.

During last summer’s ‘“Money
For Nothing, Tickets For Free” pro-
motion—tied in with a Dire Straits
concert—the station emphasized
the band’s CD release. Bieber says
area retailers began noticing “an
appreciable sale of Dire Straits on
CD over cassettes and LPs.”

While he’s aware that stations in
other markets have entered CD bat-
tles, he says “I haven’t detected
that here. We've been there from
the beginning and we really haven't
seen anyone else position them-
selves with CDs.”

Of his station’s co-promotion with
BCD and Nantucket Sound, he says,
“We were kind of a leader in this
market, so we wanted to build from
that.”

THE
BILLBOARD

BOOK OF
NUMBER
ONE HITS

BY FRED BRONSON
The inside story of every
Number One single from
“Rock Around the Clock™
to “We Are the World.”
AT BOOKSTORES NOW.

§ g £
/&5 /o A o 3|5 |E|=z|3|¢g|=|2
T/ X/&/ TTLE Publisher Remarks w| < | |0 | 22| F-| 0|0
I 1 9 17 KARATE CHAMP Data East Action Arcade Game [} ®
2 8 13 | KUNGFU MASTER Data East Action Arcade Game [} ®
3 1 27 }\j\ll{'ll":a IV QUEST OF THE Origins Systems Inc. Fantasy Role-Playing Game [ ] [ ] [ ] i [ ] [ ]
4 3 | 27 | SILENT SERVICE MicroProse Submarine Simulation Game ® ® ® ®
5 6 | 122 | FLIGHT SIMULATORII Sublogic Simulation Package ® ® ®
6 3 9 HARDBALL Accoiade Baseball Game [} ®
7 | NEWD | LEADER BOARD Access Pro Golf Simulation Game °
; 8 | 20 | 33 | WINTERGAMES Epyx Arcade Style Sports Game ® ®
g 9 (13|35 | JET Sublogic Flight Simulation ® ® ®
E 10| 5 | 62 | F-15STRIKE EAGLE MicroProse Air Combat Simulation Game. o (o (o | o
E 11 | NEW)> | CONFLICT INVIET NAM MicroProse Strategic Simulation Game ) ®
E 12| 16 | 9 | BATTLEOFANTIETAN SSI Simulation Game o (o (o
E 13| 18 | 60 | KARATEKA Broderbund Action Arcade Game. ® ® ®
14|10 |.5 PSI-5 TRADING COMPANY Accolade Software Action Adventure Game [} [}
1512 3 ACRO JET MicroProse Advanced Fiight Simulator ®
16 | 7 | 11 | THEBARD'S TALE Electronic Arts Fantasy Role-Playing Game ® ®
17 | NEWD | GAME MAKER Activision Game Design Kit ° °
18 | RE-ENTRY | WIZARDS CROWN Ssl Action Adventure Game ® °
19 | NEW ’ ELITE Firebird a:lr(itgﬁg:h?%?;eu r;aﬁing And Combat Adventure Game °
20 4 | 54 | GATO ﬁsfctrum HoloByte Strategic Game ) ) ®
¢« Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced. stored in any retrieval system. or transmutted, in ®—DISK e—CARTRIDGE «—CASSETTE

any formor by any means, electronic, mechanical, photocopying, recording, or otherwise. without the prior written permission of the publisher

BUSTER

The action is simulated —
The excitement is real!
From your distributor, or
call us direct:

301 / 667-1151
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NARM Gives And Gets Gampaign Awards

Grammys And CMA Are Focus Of Promotions

NEW YORK The National Assn.
of Recording Merchandisers
(NARM) both gave and received
awards for two of its major cam-
paigns.

NARM awarded 32 prizes to re-
tailers and racks for participation in
February’s “Get Into Grammy Mu-
sic” display contest. And NARM re-
ceived two Graphics Arts Assn. re-
gional awards for pieces developed
in connection with last fall’s Coun-
try Music Assn. (CMA) awards cam-
paign.

Top Grammy display prizes in the
retail category went to Elroy Enter-
prises’ Record World chain of Ros-

lyn, N.Y,, submitted by Ira Roth-
stein, and the Pittsburgh-based Na-
tional Record Mart chain, submitted
by Dianne Lineman. A cash award
of $500 went to each.

Handleman Co.’s Tampa branch
took top honors for the rackjobbers

‘My car trunk
was full of entries’

division. Tom Sambola, Roberto
Secrappaticei, and Dorothea Maillet
made the winning entry, which
earned a $1,000 cash prize. David
Lieberman, president of Minneapo-
lis-based Lieberman Enterprises,
earned a plaque for best overall
company performance.

Judging was based on six criteria:
use of NARM Grammy materials,
use of nominated product, promi-
nence of location in store or record
department, creativity, originality,
and effectiveness.

Executive director Pam Cohen
says entries in this year’s contest
far outnumbered those submitted in
last year’s competition.

“Last year, I could fit all of the
submissions into a large briefcase.
This year, when I drove to New
York for the judging, the whole
trunk of my car was literally filled
with entries,” says Cohen.

Second-prize winners each re-

KENNY ROGERS

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP

2201 Lockheed Way
Carson City Nev 89701

OPEN WIDE AND
SAY PROFITS.

Recoton lets you clean up

in a new area of profi-
tability. Our new

Compact Disc Radial

Cleaner, with ultrasoft

chamois pad, provides your

customers with the only manu-

facturer recommended way to

- safely clean and protect compact

r : discs: ina stroightﬁne—across the

3 > radius, from the center of the disc to the

=] Z edge—or from the outer edge in.
Bt . Winner of the 1985 Audio/Video
. 2 International Grand Prix Award, the
% ! Recoton Compact Disc Radial Cleaner

: is backed by a complete line of acces-
£ sories; like our superb non-corrosive
" cleonin? solution and surface-restoring
_ scratch filler solution. Plus protective
& shields for permanent safeguarding of
= compact discs. :
- n’t leave yourself wide open to
potential problems with other compact
disc cleaners. Instead, open .
wide for profits with
_Recoton—the award
~ winning compact
- disccleaner.
NS el

N

o

-

ceived $100, awarded in retail to
Norma Hendries, Music Plus; Gar-
ret Maiden, Record Town; and two
Record Bar stores, whose entries
were submitted by Randal Roe in
Baytown, Texas, and Ed Null and
Troy Doman in Johnson City, Tenn.
Second prizes for racks went to
Handleman Co. in Brighton, Mich,;
and to Lieberman branches in Chi-
cago, Minneapolis, and Mount Lau-
rel, N.J.

Receiving $50 third prizes in re-
tail were Sabrina South, Hastings,
Hobbs Hill, N.M.; Scott Rosson,
Tower Records (uptown), New York
City; Mary Echols, Elis Records
And Tapes, Farmington, N.M.; Mi-
chel Burke, Record Bar, West Palm
Beach, Fla.; Paige Russell, Record
Bar, Winston-Salem, N.C.; Joey Na-
gase and Harry Rossit, Record Fac-
tory, San Francisco; April Wood,
Hastings, Las Cruces, N.M.; Disc
Jockey Records, Asheboro, N.C,
Christine Andrew, Harmony House,
Roseville, Mich ; and Scott Grimsby,
Waxie Maxie’s, Woodbridge, Va.

Rack third-place prizes went to
Patti Block, Western Merchandis-
ers, Amarillo, Texas; Timothy
Thompson, Handleman, Sacramen-
to; Joseph Kniss, Western Merchan-
disers, Wichita; Handleman’s Santa
Fe Springs branch in California;
Handleman’s Kansas City branch in
Missouri; D&H Distributing, Har-
risburg, Pa.; and Lieberman
branches in Atlanta, Kansas City,
Dallas, and Cleveland.

NARM'’s previous industry event
campaign, “Bring Home Country’s
Brightest Stars,” earned gold and
silver 1986 Neographic Awards
from the Graphic Arts Assn., which
represents Pennsylvania, New Jer-
sey, and Delaware.

A poster highlighting “Album of
the Year” nominees earned the gold
prize, and a tent card designed for
the CMA project took the silver. The
winning works were developed by
Waldman Graphics of Pennsauken,
N.J., and Nashville designer Bill
Barnes. Both pieces have been sub-
mitted for national awards, to be
judged in May.

GEOFF MAYFIELD

HOLD

THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 764-7388).

S

A |

=

W.A.S.P. Nests At Record Alley. Capitol hard rockers W.A S.P. land at Record
Alley in Erlanger, Ky., for an autograph session. Band members Chris Holmes,
left, and Randy Piper, right, flank store manager Allen Roenker.

New Releases

ALBUMS

The following configuration ab-
breviations are used: LP—album;
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses following
the manufacturer numaber.,

POP/ROCK
CHERRY BOMBZ
Hot Girls In Love
EP Jem PVC5910/55.98

HENDERSON, SCOTT
Spears

LP Jem PJ88010/$8.98
CAPJC88010/58.98

THE INK SPOTS

Just Like Old Times
LP Open Sky OSR3125,$8.98
CA OSR3125-C/$8.98

THE POGUES

Rum, Sodomy & The Lash
LP MCA MCA-5744/$8.98
CA MCAC-5744/$8.98
TWO OF A KIND
Sugar Substitutes

CA Presence PR-B601/35.98

BLACK
THE CONTROLLERS
Stay
LP MCA MCA-5681/$8.98
CA MCAC-5681/$8.98
TOWNS, EDDIE
ET Best Friends

LP Total Experience TEL6-5717/$6.98
CA TEC6-5717/$6.98

JAZ2Z
GRECO, BUDDY
Greatest Hits
LP Bainbridge BT-8004/$11.98
CA BTC-8004/$11.98
HIBBLER, AL/HANK JONES/BUDDY TATE
For Sentimental Reasons
LP Open Sky OSR3126/$8.98
CA OSR3126.C/$8.98
LEES, GENE/ROGER KELLAWAY
Leaves On The Water

LP Bainbridge CRS-6832/$8.98
CA CRC-6832/$8.98

CHILDREN'S
SWIT, LORETTA/
KEITH CARRADINE/JOHN CARRADINE
The Land Where Dreams Are Made

LP Open Sky OSR5500,$8.98
CA OSR5500-C/$8.98

NEW AGE
BERGLUND, ERIK
Beauty
LP Sona Gaia Productions LP-139/$9.98
CAC-139/$9.98
PINTAR, JUDITH
Secrets From The Stone

LP Sona Gaia Productions LP-123/$9.98
CAC-123/39.98

CLASSICAL
BERNSTEIN, LEONARD
Candide
New York City Opera Chorus & Orchestra,
John Mauceri

LP New World NW 340/$21.96
CANW 341/$21.96

COMPACT DISC
BERNSTEIN, LEONARD
Candide
New York City Opera Chorus & Orchestra,
John Mauceri
CD New World NW 340/no0 fist

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to Linda
Moteski, Biliboard, 1515 Broadway. New
York, N.Y. 10036.

|

HOME VIDEO

Symbols for formats are a= Beta,
v=VHS, +-CED and a=LV.
Where applicable, the suggested
list price of each title is given;
otherwise, “No List” or “Rental”
is indicated.

FILMS

THE AVENGING GODFATHER
Rudy Ray Moore, Carol Speed
& ¥ Active Home Video A552/$49.95

(Continued on page 55)
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BY KIM FREEMAN

A weekly column focusing on the
activities of independent labels
and distributors.

I.AS VEGAS RECORDS is picking
up where the “Superbowl Shuffle”
left off, at least for basketball fans.
As the NBA championships ap-
proach, Las Vegas VP George Lus-
ter is venturing the fairly safe bet
that the current champion Los An-

FOR WEEK ENDING MAY 10, 1986

geles Lakers will meet the hard-to-
beat Boston Celtics on the court in
1986. He's put that bet on vinyl in
the 12-inch “The Lakers Prep” b/w
“The Celtics Prep,” two raps with
crowd-effect backgrounds. Luster
says a videoclip is on the way. He
can be reached at (702) 646-1303 or
459-7383.

Knobhill Records is up and run-
ning out of Sunnyvale, Calif., a San
Francisco suburb. According to
Knobhill vice president Cynthia

Grace, the logo’s first project is a
Pitt-Patt production featuring sev-
eral Bay Area performers working
as Artists for American Youth. A
portion of the proceeds from the sin-
gle, “Welcome Back America,” will
be donated to Pro’s For Kids, a sub-
stance abuse prevention program.
Stars on the single include Eddie
Money, L.J. Reynolds, and Jeanie
Tracy. .

Fantasy Records is pressing and
distributing the record, and a video

is on its way to national clip outlets.

I.OS ANGELES-based American
Records spent a month of Mondays
capturing a moment in musical his-
tory and is planning to release it
soon as a compilation album. The al-
bum was recorded live during a se-
ries of “Grand Ole Anti’s” at Holly-
wood’s Anti-Club, which has be-
come something of a hangout for
acoustic artists and fans. Regular
performers during the past few
months have included Dwight Yoa-
kam, the Lonesome Strangers,
Lone Justice, the Rave Ups, and
several other up-and-coming South-
ern California acts.

etailing

Reine River, who books the club,
and Bob Shulman selected the best
of these April appearances, which
were recorded direct-to-digital two-
track for the compilation. Says Stu
Yahm, president of American Rec-
ords: “There have always been
great moments in the Los Angeles
club scene. It’s a shame that we
have very little to document all of
the energy and talent that sparkled
at the Whiskey, the Starwood, and
the Masque in their heydey. Hope-
fully, we will be able to preserve a
little history of what is occurring
right now at the Anti-Club.”

For more information on the com-
pilation, call River at (213) 250-2403.

©Copyright 1986. Biliboard Publications. Inc

No part of this publication may be reproduced. stored
in any retrieval system, or transmitted. in any form

or by any means, electronic, mechanical. photocopying,

. recording, or otherwise, without the prior written
permission ot the publhisher.
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é;' ,é“"/ vC,” Compiled from a national sample of retail sales reports. é’}' &‘:’v é—" %(J Compiled from a national ple of retail sales reports.
é* 5 ,é*‘? /o / aruist TITLE {f & ,g? & TITLE ARTIST

8 \Y v § LABEL & NUMBER/DISTRIBUTING LABEL & \Y v § LABEL & NUMBER/DISTRIBUTING LABEL
1 1 1 34 WHITNEY HOUSTON ArisTA ARCD 8212 3 weeks at No. One WHITNEY HOUSTON 1 1 1 34 WHITNEY HOUSTON ARISTA ARCD 8212 3 weeks at No. One WHITNEY HOUSTON
2 2 2 49 DIRE STRAITS wARNER BROS 2-25264 BROTHERS IN ARMS 2 2 2 49 DIRE STRAITS waRNER BROS. 2-25264 BROTHERS IN ARMS
3 3.1 4 5 THE ROLLING STONES coiumsia ck 40250 DIRTY WORK 3 3 4 5 THE ROLLING STONES coiUMBIA CKk 40250 DIRTY WORK
4 4 3 18 SADE PORTRAIT RK 40263/EPIC PROMISE 4 4 3 18 SADE PORTRAIT RK 40263/EPIC PROMISE
5 5 ) 50 PHIL COLLINS ATLANTIC 2-81240 NO JACKET REQUIRED 5 5 ) 50 PHIL COLLINS ATLANTIC 281240 NO JACKET REQUIRED
6 6 7 14 HEART caPiToL 46157 HEART 6 6 7 14 HEART capiToL 46157 HEART
7 7 6 20 BARBRA STREISAND CoLUMBIA CK40092 THE BROADWAY ALBUM 7 7 6 20 BARBRA STREISAND coLumBia Ck40092 THE BROADWAY ALBUM

10 12 17 THE CARS ELEKTRA 9-60464-2 GREATEST HITS 10 12 17 THE CARS ELEKTRA 9-60464-2 GREATEST HITS
9 8 8 29 JOHN COUGAR MELLENCAMP RivA 824-865-2/POLYGRAM SCARECROW 9 8 8 29 JOHN COUGAR MELLENCAMP Riva 824.865.2/POLYGRAM SCARECROW
10 | 9 9 | 18 | MR. MISTER Rca PCD 17180 WELCOME TO THE REAL WORLD 10| 9 9 | 18 | MR. MISTER rca PcD 1.7180 WELCOME TO THE REAL WORLD
11 | 12| 18 | 4 | BANGLES coiuvsia ckaoo3o DIFFERENT LIGHT 11 | 12 | 18 | 4 | BANGLES cowumsia ckaoo3s DIFFERENT LIGHT
12| 11} 10 | 50 | PINK FLOYD HarvesT cD 46001 /CAPITOL DARK SIDE OF THE MOON 12| 11 | 10 | 50 | PINK FLOYD HaRvEST cD 46001 /CAPITOL DARK SIDE OF THE MOON
13§ 13 | 11 | 23 | ZZ TOP warner BROS. 225342 AFTERBURNER 13} 13 | 11 | 23 | ZZ TOP warNER BROS 225342 AFTERBURNER
14 16 14 50 BRUCE SPRINGSTEEN COLUMBIA CK 38653 BORN IN THE US.A. 14 |- 16 14 50 BRUCE SPRINGSTEEN cOLUMBIA Ck 38653 BORN IN THE U.S.A.
15 15 15 6 ROBERT PALMER ISLAND 2-90471/ATLANTIC RIPTIDE 15 15 15 6 ROBERT PALMER ISLAND 2:90471/ATLANTIC RIPTIDE
16 | 14 | 13| 37 | CREEDENCE CLEARWATER REVIVAL fantasy Fco 623.cR2 CHRONICLES 16 | 14 | 13 | 37 | CREEDENCE CLEARWATER REVIVAL FANTASY FCD 623.CCR2 CHRONICLES
17 | 17| 23 | 4 | THE OUTFIELD coLumaia ckaoo27 PLAY DEEP 17 | 17 | 23 | 4 | THE OUTFIELD coLumsia Ckac027 PLAY DEEP
18 | 18 | 16 | 8 | INXS atantczs1277 LISTEN LIKE THIEVES 18 | 18 | 16 | 8 | INXS arantic 281277 LISTEN LIKE THIEVES
191 2 20 25 STARSHIP rca PCD 15488 KNEE DEEP IN HOOPLA 19| 2 20 25 STARSHIP rca PCD 1-5488 KNEE DEEP IN HOOPLA
20 ~~ | 6 | STEELY DAN wmca MCAD 5570 DECADE 20 | 30 | — | 6 | STEELY DAN mcamcao 5570 DECADE
21 19.] 19 13 PETE TOWNSHEND ATLANTIC 2-304736 WHITE CITY A NOVEL 21 19 19 13 PETE TOWNSHEND ATLANTIC 2.904736 WHITE CITY A NOVEL
22| 2% 2 39 TALKING HEADS SIRE 2-25305/WARNER BROS LITTLE CREATURES 22 26 2 39 TALKING HEADS SIRe 2-25305/WARNER BROS. LITTLE CREATURES
23 | 22 | 24 | 4 | ALABAMA rcaPcD17170 GREATEST HITS 23 | 22 { 24 | 4 | ALABAMA rcarcp17170 GREATEST HITS
24 | 25 | 21 | 7 | FLIM & THE BB'S omp as4 BIG NOTE 24 | 251 21 | 7 | FLIM & THE BB'S omp 54 BIG NOTE
25| 271 | 25 | 50 | SADE portraIT RK-39581/EPIC DIAMOND LIFE 25| 27 ] 25| S0 | SADE PORTRAIT RK-39581/EPIC DIAMOND LIFE
26 | 24 | — | 12 | STEVIE NICKS MODERN 2.90479,ATLANTIC ROCK A LITTLE 26 | 24 1 — | 12 | STEVIE NICKS MODERN 2-90479/ATLANTIC ROCK A LITTLE
27 23 26 3 0ZZY OSBOURNE cBS ASSOCIATED RK 40026/EPIC THE ULTIMATE SIN 27| 13 26 3 0ZZY OSBOURNE CBS ASSOCIATED RK 40026/EPIC THE ULTIMATE SIN
28 NEW) U2 SLAND 2.90127/ATLANTIC ‘ UNDER A BLOOD RED SKY 28 NEW) U2 ISLAND 2.90127/ATLANTIC UNDER A BLOOD RED SKY
29 fRE-EN;% STEVIE WONDER TAMLA 6134TD/MOTOWN IN SQUARE CIRCLE 29 RE-ENTRY STEVIE WONDER T1AMLA 6134TD/MOTOWN IN SQUARE CIRCLE
30 P RE-EQ&TRY WYNTON MARSALIS coLumsia ck 40009 BLACK CODES (FROM THE UNDERGROUND) 30 RE-ENTRY WYNTON MARSALIS coLumsia ck aco0s  BLACK CODES (FROM THE UNDERGROUND)
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Off The Record Store

BY EARL PAIGE

LOS ANGELES One way for inde-
pendent record/tape stores to keep
pace with the chains and grab part
of the video retailing action is to
open a separate store.

That’s what Off The Record has
done in Santa Monica, according to
co-owners Mark Wyler and Alan
Abramowitz. They say that Off The
Record Video represents a bold
move that not only preserves the
outlet’s stake in the record/tape
business, but also brings its image
to consumers in a new geographic
area. The video store is in Sherman
Oaks.

Abramowitz says the partners
had worried about how to get into
video for three years. The audio
store was opened in 1979 in 3,000
square feet on Wilshire Boulevard.
The partners watched Wherehouse,
just up the street, move vigorously
into full-line video at about the time
Off The Record opened. Then, in
1983, nearby Licorice Pizza and Mu-
sic Plus also went with video. Dur-
ing that time, the independent Od-
yssey store in the same neighbor-
hood had gone almost exclusively
into video.

“We felt that if we put video into

the Wilshire store it would kill our
record business,” says Abramowitz.
“Look what has happened to the
chains’ record business. They have
under 2,000 pieces. I said ‘pieces,’
not ‘titles,” and this includes 100
pieces on top albums by Prince.’

In contrast, Off The Record
boasts 50,000 titles, including used
records and tapes.

‘In the main store,
video would Kkill
record business’

“We could double the size of the
store without buying a single addi-
tional record or tape,” says
Abramowitz. “The store's packed,
though I don’t want to give the im-
pression it’s untidy.

“We are a collector store. We
have thousands of out-of-prints. We
have 25,000 old 45s that are not in-
cluded in [that total].”

Off The Record has made many
special purchases of collections and
various albums. “We got $1,200 for
one Elvis ‘Speedway’ album,”
Abramowitz says. “This was the
last Elvis album released in both

NEW RELEASES

(Continued from page 52)

THE BAD BUNCH
Greydon Clark, Tom Johnigarn
& ¥ United Home Video 6759/$59.95

BALKAN EXPRESS
& ¥ New World Video 9529/$59.95

BEST CHEST IN THE WEST PART Il
A& ¥ Active Home Video A634/$39.95

BLACK MOON RISING
Tommy Lee Jones, Linda Hamilton
& ¥ New World Video 8503/$79.95

BLACK SHAMPOO
John Daniels, Tanya Boyd, Joe Ortiz
A ¥ United Home Video 7900/$59.95

JIMMY HOUSTON'S GUIDE

TO BASS FISHIN'

The Sportsman Series

A& ¥ United Home Video 1199/$29.95

IT'S A WONDERFUL LIFE

(in Color by Colorization)

James Stewart, Donna Reed

A ¥ Hal Roach Studios HR 5003/$39.95

KNIGHTS OF THE CITY

Leon Issac Kennedy, Nicholas Campbell,
Stoney Jackson

& ¥ New World Video 8606/$69.95

L'UDIENZA
Claudia Cardinale
A ¥ Rizzoli Communications 060/$59.95

MURDER BY NATURAL CAUSES
Hal Holbrook, Katharine Ross
& ¥ Lightning Video 9050/$59.95

MY OLD MAN

Kristy McNichol, Warren Oates,
Eileen Brennan

A ¥ Prism Entertainment 1677/$69.95

NIGHT TRAIN OF TERROR

John Phillip Law, Cameron Mitchell,
Mark Lawrence

A ¥ Prism Entertainment 2254/$79.95

OF SHARKS AND MEN
The Wildlife Series
& ¥ United Home Video 1080/$19.95

ONE-ON-ONE WITH ROLAND MARTIN
The Sportsman Series
4 ¥ United Home Video 1090/$29.95

PREMONITION
A ¥ Active Home Video A824/$49.95

RENEGADE NINJAS
& ¥ Prism Entertainment 1658/$79.95

ROLLER BLADE

Suzanne Solari, Jeff Hutchinson,
Shaun Michelle

& ¥ New World Video 8602/$69.95

THE SEA SERPENT

Timothy Bottoms, Ray Milland,
Jared Martin

A Y Lightning Video 9524/$69.95
TERESA VENERDI

Vittorio de Sica, Anna Magnani

& ¥ Rizzoli Communications 057/$49.95
TOY SOLDIERS

Jason Miller, Cleavon Little

& ¥ New Wor-ld Video 8416/%$69.95
WORLD SAFARI

The Wildlife Series

& ¥ United Home Video 1116/$19.95
ZONE TROOPERS

Timothy Van Patten, Tim Thomerson
A ¥ Lightning Video 9927/$79.95

listed, send the following information—
title, performers, distributor/manufac-
turer, format(s). catalog number(s) for
each format, and the suggested hst price |
(if none, indicate “‘no list"" or “rental’)—to
Linda Moleski, Billboard. 1515 Broadway,
New York, N.Y. 10036.

To get your company’s new video releases

Before you watch Dick Clark’s
ABC-TV Special on May 28th
“America Picks the Number One Hits"
get your copy of the book that inspired it

THE BILLBOARD BOOK OF
NUMBER ONE HITS

by Fred Bronson
At bookstores everywhere, only $4.95

etailing

Expands Via Separate Video Outlet

mono and stereo. Someone in Nor-
way bought it.”

Used albums have long been a
forté for the two retail specialists,
although they will not divulge how
much of their total gross comes
from such product. Used titles are
carefully graded and labeled as
mint, very good, or good. That stock
now includes cassettes and Com-
pact Discs.

“We buy every used cassette in
decent condition that we can get our
hands on,” says Abramowitz, add-
ing that Off The Record’s used in-
ventory enhances the store’s image
as a collector’s haven.

Off The Record in Santa Monica
has always enjoyed business from a
wide geographic area and even has
a healthy worldwide mail-order
business. Abramowitz foresees
many of the store’s record and tape
customers going to Sherman Oaks
for video.

The 2,000-square-foot Ventura
Boulevard site is slowly being sur-
rounded by record/tape chains and
video specialty stores, as happened
with the Wilshire Boulevard loca-
tion. Abramowitz says that he and
Wyler have “‘never shied away from
a competitive area.”” The Ventura
store is about five blocks west of
the Tower Records, Tower Video,
and Tower Classical triumvirate.

Three key ingredients from Off
The Record’s retailing characterize
the store’s video approach: knowl-
edgeable managers and staff, inten-

sive customer service, and inven-
tory depth. While the owners es-
chew Beta and videodisks,
Abramovitz does brag of broud se-
lection—3,500 titles, including 175
foreign films.

Jeff Godsil joined Off The Record
a year ago and now manages the
video store. Bret Hayden, who pre-
viously worked with other Califor-

‘We have never
shied away from
a competitive area’

nia video dealers, will soon take
over that position, allowing Godsil
to return to the Wilshire unit.

One key customer service offered
is a monthly discount package for
$19.99. A customer can rent two
movies at any given time. Says God-
sil, “If used to the max, it would
work out to 33 cents a rental. Nor-
mal rental is $2.50 daily. We have
half-price, too, on Tuesday and
Wednesday.” There is no club.

Godsil says layout is another key
feature. “Instead of the usual li-
brary look of many video stores, we
merchandise by genres around the
extremity of the store in wall sec-
tions. It’s more convenient and
inviting.”

According to Abramowitz, the
video store is “completely compu-
terized,” offering an assist for the

company’s 16 employees. '‘We have
eight to nine people at the video
store. and we do want our managers
at least to be familiar with both
stores.”

Abramowitz and Wyler are also
experimenting with a limited selec-
tion of audiocassettes at the video
store—about 600 titles, all Broad-
way cast albums and movie sound-
tracks. They say they’ve never been
convinced of the link between video
and CD.

Unlike the Wilshire unit, the vid-
eo store doesn’t deal in used movies,
although excess stock is sold off, as
it is at most video stores. “We are
seeing more sales all the time,” says
Abramowitz of the video store.

Abramowitz and Wyler, both for-
mer New Yorkers, gained retail ex-
perience outside of music before
joining forces in 1979, the former in
furniture and the latter in sporting
goods. They’re both based at the
original store, a two-level affair
that was once a furniture outlet and
then a bank (their office is the for-
mer vault)

‘We don’t split up in the sense of
one of us being in each store,” says
Abramowitz. “I still specialize in
buying and Mark in operations.”

Asked if Off The Record will open
more stores, Abramowitz says, “It
could happen.” If it does, he says,
that expansion could involve either
music or video—or a combination of
both

American Bandstand is television’s longest running
variety program ever over 33 consecutive years.

American Bandstand was the first network TV show
devoted exclusively to rock “n roll.

American Bandstand is the only rock ‘n roll televi-
sion show ever to win an Emmy Award.

American Bandstand has helped to shape the
musical tastes—and dance trends—of over three
genero'nons (today’s VCR owners!).
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Panels See Non-Theatricals Gast In A Go-starring Sales Role

BY GEOFF MAYFIELD

NEW YORK The success of re-
leases like ‘“The Best Of John Belu-
shi,”” “Wrestlemania,”’ and Jane
Fonda’s several exercise tapes
proves that non-theatrical titles can
play an important and very profit-
able role in the home video market.

Stories of these quick-to-succeed
titles aside, non-theatrical product
usually requires more attention
from wholesalers and retailers than
do feature film releases. That was
the general conclusion of two differ-
ent panels which discussed “How
To Buy & Merchandise Video Pro-
grams’’ at the New York Interna-
tional Home Video Market, April 17
and 18 (Billboard, May 3).

The panelists—including vendors,
distributors, video retailers, and
mass merchants—said that Holly-
wood can’t keep up with the video
consumers’ growing demand for
non-theatrical titles.

Dan Beaton, sales manager for
Vermont-based distributor Artec,
also acknowledged that “the mass
merchant is here.” And it appears
that the mass merchant’s increased
participation in the market is bring-
ing about many supplier conces-
sions long sought by sale-oriented
video specialists. These include im-

proved return policies, extra dating,
and better co-op advertising cover-
age.

Other key observations from the
panels were:

® Mass merchants and video spe-
cialists fulfill different consumer

‘Retailers can’t sell
special interest’

needs, and actually represent two
different markets.

¢ Suppliers said that due to the
rental posture of most video special-
ists, consumers at many of those
stores aren’t aware that videos can
also be purchased.

e The boom of theatrical videos
may not be a good model against
which to judge the growth of non-
theatrical product.

e Subject matter for non-theatri-
cal video is a crucial consideration.

“There is no special interest for
home video, only general interest,”
said David Seuss, president of Spin-
naker Software, as he addressed the
topic of subject matter. “The road
to dusty death is specialization be-
cause the retailer can’t sell special
interest. Product selection is the
most important decision you can

Law Threatens One-Third Of IlL. Stores

VSDA To Argue Usage Tax

BY MOIRA McCORMICK

CHICAGO State usage tax laws
pose a serious problem for Illinois
video retailers, according to Robert
Murray, president of the Chicago
chapter of the Video Software Deal-
ers Assn. (VSDA).

Murray, who is also proprietor of
the two-unit Video Dimensions re-
tail operation, believes if the state
enforces the usage tax, it could put
at least a third of Illinois’ 6,000-plus
video stores out of business. The 5%
tax covers merchandise bought
wholesale and subsequently rented,
but as Murray notes, “I'll buy 20
copies of ‘Invasion USA,’ and in two
weeks will have sold 10 of them—
for which I also have to pay sales
tax. That’s double taxation.”

A legal exemption to the usage
tax states that if the vendor intends
to sell an item but rents it in the in-
terim, the tax is not levied, accord-
ing to Murray. However, the Illinois
Dept. of Revenue does not consider
video retailers as beneficiaries of
that exemption.

“They tell us,” he explains, “that
since we subsequently sell the cas-
settes for half price, they’re not get-
ting [full tax value]. We say no one
can dictate what price to sell an item
for, and that items are taxed on
whatever the retail price is.”

Usage tax can run a mom-and-pop
video retailer upwards of $300 a
month, Murray notes. Consequent-
ly, few stores are paying it—about
5,000 of the state’s 6,000 retailers
are delinquent, he estimates—
which often results in devastating
audits.

Until the issue is settled, Murray
says the Chicago VSDA is circulat-

ing a letter actively urging retailers
to pay the tax. The letter encour-
ages store proprietors to contact
their local government representa-
tives on the matter.

“We have lawyers that want to
argue our case,” he notes, “and at
least a half-dozen CPA firms feel
we fall within the exemption ruling.

“We're currently working,” Mur-
ray adds, “with [state] Senators
Ken Hall and Bob Kustra and the
chairman of the tax committee, who
are taking a look at the situation to
see if they can help.”

One possible solution to the prob-
lem, Murray proposes, would be “to
abolish usage tax for video stores,
and institute a retail sales tax on all
rentals.” Whatever the solution, he
stresses, it has to be one which “will
completely clarify the law.”

The Chicago VSDA chapter was
founded by Murray and vice presi-
dent Harriett Green in January
1985. “My background was in store
management with the Jewel gro-
cery chain,” says Murray, “and I'd
seen the benefit of having mer-
chants’ associations. It enables act-
ing as a group to solve problems.”

Chicago’s VSDA chapter mem-
bers now number in the ‘“‘hun-
dreds,” according to Murray, and
come from around the state. The St.
Louis chapter, he notes, has drawn
many downstate video retailers as
members. Murray says the Chicago
chapter convenes every other
month, with the next meeting sched-
uled for May 21. Topics of discus-
sion are expected to include usage
tax, adult video, business insurance,
and competition from mass mer-
chants. On that last subject, Murray

(Continued on page 58)

make.”

Using his company’s own educa-
tionally oriented product as an ex-
ample, Suess pointed out that
‘“learning to read is a common
need,” but that a video devoted to
algebra may only appeal to 1.5% of
the market. He also stressed that
sale-oriented videos must be
“repeatable” in terms of content, or
“disposable” in terms of price.

Michael Olivieri, vice president of
sales and marketing for Vestron
Video, made a similar observation.
‘“Some [titles] aren’t ‘keepers,’
they’re just not repeatable experi-
ences,” he said. ‘“People don’t pur-
chase videos to watch them—they

FOR WEEK ENDING MAY 10, 1986

rent to do that. They purchase to
own,” said Olivieri. He cited “Gone
With The Wind” as an example of a
“collectible’” title, and Fonda’s
“Workout” series as examples of
“repeatables.”

Members of both panels noted
that it's more difficult to break non-
theatrical releases because they
don’t enjoy the exposure given fea-
ture films at cinemas.

While noting that movies “have a
built-in awareness,” Gary Hunt,
vice president of sales for Karl-
Lorimar Home Video, pointed to his
company’s ‘““Playboy Centerfold”
series as a non-theatrical video suc-
cess story. Citing 100,000 [units

sold] in the first four weeks,” he
said that Playboy magazine’s name
recognition, the series’ low $9.95
price point and “quality packaging”
were the keys to that line’s success.

Hunt also spoke glowingly of his
company’s success with the Fonda
workouts, saying those titles were a
prime example of “brand manage-
ment.”

Marcia Kesselman, senior vice
president and general manager of
Coliseum Video, spoke of the impor-
tance of ‘“mass appeal,” and how
hard it is to assess.

Kesselman admitted that she ini-
tially underestimated the market

(Continued on next page)
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P KID VIDEO*-

AL
$ Compiled from a national sample of retail store sales reports.
«/&x/Z ]
& -
R S ee8l &o
TN O Copyright Owner, 8% g
g’ e/ &/ TIE Manutacturer, Catalog Number >
AL ~ £
1 1 32 PINOCCHIO ¢ Walt Disney Home Video 239 1940 | 29.95
2 2 32 DUMBO A ¢ Walt Disney Home Video 24 1941 | 29.95
3 3 27 ROBIN HOOD ¢ Walt Disney Home Video 228 1973 | 29.95
4 4 4 THE SWORD IN THE STONE Walt Disney Home Video 229 1963 | 79.98
. Warner Bros. Inc.
5 9) 4 SESAME STREET PRESENTS: FOLLOW THAT BIRD @ Warner Home Video 11522 1985 | 79.95
Children’s Video Library
6 | 7 9 HUGGA BUNCH Vestron 1513 1985 | 29.95
7 8 | 23 | PETE'SDRAGON A ¢ Walt Disney Home Video 10 1977 { 29.95
” Warner Bros. Inc.
8 9 28 BUGS BUNNY'S WACKY ADVENTURES @ Warner Home Video 11504 1985 | 19.98
Warner Bros. Inc.
9 12 4 RAINBOW BRITE AND THE STAR STEALER Warner Home Video 11531 1985 | 79.95
Samuel Goldwyn
10 | 6 | 32 | THECAREBEARSMOVIE A ¢ Vestron 5082 1985 | 24.95
11| 1 7 VELVETEEN RABBIT Family Home Entertainment F1173 1985 | 14.95
12|21 ] 20 THUNDERCATS-EXODUS Family Home Entertainment F3135 1985 | 24.95
RAINBOW BRITE 1II-THE BEGINNING OF RAINBOW Children’s Video Library
13118 8 LAND Vestron 1523 1985 | 29.95
14 | 22 8 VIDEO-A-LONG WINNIE THE POOH Walt Disney Home Video 336 1986 | 14.95
. Sunbow/Hasbro/Bradley Pd. Inc.
15| 10 | 32 THE TRANSFORMERS: THE ULTIMATE DOOM Family Home Entertainment F-3120 1985 | 24.95
16 | NEW)> | CARE BEARS VOL. Il Karl Lorimar Home Video 114 1986 | 24.95
17 | 16 8 VIDEO-A-LONG MICKEY’'S DISCOVERY SERIES Walt Disney Home Video 335 1986 | 14.95
18 | NEW)> | CARE BEARS VOL. IV Karl Lorimar Home Video 115 1986 | 24.95
. Warner Bros. Inc.
19 14| 29 DAFFY DUCK: THE NUTTINESS CONTINUES ... @ Warner Home Video 11505 1985 | 19.98
20 | 24 2 ROBOTECH-VOLUME 1 (BOOBYTRAP) Family Home Entertainment F1176 1985 | 9.95
21 | 13 | 32 | CARE BEARS BATTLE THE FREEZE MACHINE A Family Home Entertainment F371 1983 | 29.95
22| 15 9 VIDEO-A-LONG THE DISNEY CLASSICS Walt Disney Home Video 337 1986 | 14.95
23 | NEW ’ ROBOTECH-VOLUME 2 (COUNTDOWN) Family Home Entertainment FI177 1985 | 995
24 | 17 15 SHE-RA, PRINCESS OF POWER VOL. Il Magic Window 6-20506 1985 | 24.95
RAINBOW BRITE AND THE MIGHTY MONSTROMURK Children's Video Library !
25| 19| 3 | MENACE e Vestron 1508 el

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million {30,000 or $1.2
million for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60.000 or $2.4 million for non-theatrical made-for-home video product; 50.000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) ® International Tape Disc Assn. certitication for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25.000 units or $1 million at

suggested retail for non-theatrical titles.
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LS GOITE!

FREE POPCORN/
DOOR PRIZES! B

Sword In The Store. Walt Disney Home Video hosted a special in-store
screening of its recently released film “The Sword In The Stone" at one of West
Coast Video’s Philadelphia stores. The party featured free popcorn and door
prizes for the video's young viewers.

PANELS REGARD ROLE PLAYED BY NON-THEATRICALS

(Continued from opposite page)

for her label’s “Wrestlemania,”
which turned out to be a huge suec-
cess. Likewise, she noted that she
had overestimated the appeal of the
less-than-successful “Ripley’s Be-
lieve It Or Not” series. She further
suggested that distributor feedback
is a good way for vendors to evalu-
ate the appeal of a video’s concept
prior to release.

Robin Montgomery, senior vice
president of Prism Entertainment,
also spoke of the importance of pop-
ular appeal, stating that the “suc-
cess of non-theatrical depends on
the program.” She said her com-
pany’s romance novel series was an
“easy sell” because it was ‘“‘pure en-
tertainment designed for the home
video market.” On the other hand,
Montgomery said that a video col-
lection about pets may not elicit as
much response.

The suppliers’ oft-repeated call
for video specialists to work for
sales, as opposed to rentals, re-
ceived attention from Spinnaker’s
Seuss and from Andy Kairey, the
company’s vice president of sales
and marketing.

Kairey said, “‘Consumers still
don’t know that video stores are
sales outlets.” Likewise, Seuss said
that while video stores do a good job
of promoting rentals, through sign-
age and literature, “the consumer is
not informed that final sale is avail-
able.” He said that sale stock is of-
ten not accessible, that purchase
prices aren’t readily displayed, and
that he’s seen stores where §$17.95
titles are mixed in with $79.95 stock.

But Steve Savage, president of
Manhattan’s four-store New Video
chain and president of the Video
Software Dealers Assn. Metro New
York chapter, countered that dis-
tributors and vendors need to be
“willing to be more of a partner”
with retailers.

“We have been tested with 100%
returns, and we took in two or three
times the amount of stock that we
would have otherwise,” said Sav-
age, who added that larger buy-ins
allow dealers to emphasize final
sale.

Savage also reminded attendees
that the video market is still a rela-
tively new business, and that it's
still difficult to make assumptions
about non-theatrical titles. “A lot of
people are making the mistake of
using theatrical as a model. The
growth pattern [for non-theatrical]
may not happen the same as it did
for theatrical.”

Steve Strome, vice president of
the video and software division for
rackjobber giant The Handleman
Co., said that mass merchants vary
in their commitment to home video.
In terms of space allotments, Hand-
leman accounts range from a high
of 24 linear feet to a low of four lin-
ear feet.

He said that “better than 60% of
video purchases” are impulse buys,
which makes signage and packag-
ing key considerations. He said that
if “in-store play is done right” it can
improve sales, and said for that rea-
son Handleman is designing fix-
tures to accommodate video moni-
tors.

The April 17 panel included Karl-
Lorimar’'s Hunt, Artec’s Beaton
Spinnaker’s Seuss, Prism’s Mont-
gomery, New Video’s Savage, and
Janet Muir, marketing director for
Esquire Video. Video Store maga-
zine publisher David Rowe was
moderator.

Panelists for the April 18 session,
moderated by Billboard home enter-
tainment editor Jim McCullaugh,
were VTR’s Kairey, Vestron’s Oli-
vieri, Coliseum’s Kesselman, and
Handleman's Strome.

Mohile Unit Brings Tapes CGar-Door-To-Door
Reels On Wheels Serves Suburban Atlanta Area

BY RUSSELL SHAW
ATLANTA Reels On Wheels, a
new videotape retailer that started
operations here in February, boasts
it will deliver Sylvester Stallone or
Prince to homes here within one
hour.

Atlanta entrepreneur Donna
Bodzo, who heads the firm, bases
the operation on taking not only de-
livery services but also inventory to
the door of customers.

While an increasing number of
fixed-location video retailers are ex-
perimenting with call-in delivery
services, Reels On Wheels is be-
lieved to be only one of a handful in
the nation to operate entirely from
its mobile unit—in this case a 1986
Toyota van equipped with a cellular
telephone.

Bodzo, a former law student, got
the idea for Reels On Wheels last
fall while on lunch break from class-
es. She says of herself and former
partner Celeste Southard, ‘“We
were sitting around and talking
about two tapes that we had to take
back and the service charges we
were going to have to pay.” When
the idea for a mobile pick-up and de-
livery operation emerged, she notes,
“We sat down, thought about it, and
talked to distributors. They were all
willing to work with us.”

Averaging approximately 100

rentals per week, Bodzo keeps her
van packed with shelves containing
more than 500 current predominant-
ly VHS titles. “We carry in our in-
ventory two or three copies of the
most popular films, but we alsc tend
to specialize in cult and classic mov-
ies like “The Hunger” and “Repo

‘We specialize in
cult & classic films’

Man,” she says. “Rambo’" and “Wit-
ness” are currently her two hottest
titles. In addition, Reels On Wheels
also carries 10 longform musie pre-
sentations, the most rented of these
are Prince’s ‘““Purple Rain” and
“Stop Making Sense” by the Talk-
ing Heads.

For Bodzo, running an entirely
mobile operation invokes potentially
difficult logistics. There are practi-
cal matters of operating radius and
security to decide, for example.

Reels On Wheels operates from
10 a.m. to 10 p.m. Monday through
Thursday, 10 a.m. to 11 p.m. on Fri-
day and Saturday, and 1 p.m. to 10
p.m. on Sunday. The company
serves an area within a 10-mile drive
of Buckhead, Bodzo's neighbcrhood
in north Atlanta. During peak peri-
ods, she has a second van on retain-
er to bridge the gaps when she

would otherwise be unable to fulfill
her general one-hour service com-
mitment.

Unlike many video retailers in
stores, Bodzo requires only a driv-
er’s license for identification. She
regards her knowledge of custom-
ers’ residences as enough additional
collateral for trust. ““We take no
membership fees, no deposits, no
credit cards, and no late fees,” she
says, “but if they are not at home
when we return for the video after
their time is up, we will call them
and track them down if that is nec-
essary.” To date, Bodzo has suf-
fered no thefts.

Reels On Wheels’ rental rates are
slightly higher, yet competitive,
with conventional video stores.
Bodzo structures her rentals on a
paid-in-advance 24-hour cycle, with
a sliding scale for increased volume.
One movie rental costs $5 a day, two
cost 39, and $12 brings three titles.
These rates are occasionally sup-
planted by coupon ads that are run
intermittently in area weeklies.
Reels On Wheels also rents video
players for $7.50 a day.

Bodzo deseribes her clientele as
mixed, “some yuppies, but then
again some older people too.” She
says, “Sometimes we have family
orders in which the children will
rent ‘Footloose’ while their parents

(Continued on page 59)

@ American Bandstand has been the first national
showcase for over 10,000 musical performances.

é American Bandstand has keen the first national
showcase for such stars as Chuck Berry,
Chubby Checker, The Doors, The Jackson 5, Cyndi Lauper,
Julian Lennon, Barry Manilow, Prince, Lionel Richie,
The Supremes, Stevie Wonder and hundreds of others.
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Small Towns Make Ga. Outfit A Million-Dollar Business
Distributor Gashes In On Underpenetration

BY RUSSEL SHAW

COLUMBUS, Ga. Bill Patterson
owns three Columbus Tape & Vid-
eo retail outlets in this city of
300,000 located 100 miles south-
west of Atlanta, but video distribu-
tion has also become a major profit
maker for him.

Unlike some other retailers and
distributors, though, Patterson’s
philosophy owes more to market
expansion than market penetra-
tion.

Patterson founded Columbus
Tape & Video with $35,000 and 800
tapes in November 1982, and for
the last year he has distributed a
wide selection of VHS and Beta
tapes to nontraditional outlets.
These include flower shops, conve-
nience stores, and small groceries.
His present 18 clients are located
in small to mid-size towns in west-
ern Georgia and eastern Alabama
within a 100 mile radius of his Co-
lumbus base.

Patterson, whose combined re-
tail and distribution operations
gross more than $1.2 million annu-
ally, says that this region’s house-
holds boast between 25%-30% own-
ership of video players, but at the
same time are underpenetrated on
the retail level. He claims competi-
tion exists in only “two or three
markets.”

While Patterson, 52, gives his

clients a certain degree of latitude,
he has instituted several controls.
“I work on a split basis,” he says.
“I’ve got a set of rules, such as
what to charge, for how long a pe-
riod of time. The outlets also ac-
cept the responsibility for return.”
Typical rates are $12.50 for club
membership and a $2 daily charge,
frequently lowered to around $1
for specials. His outlets also
charge $8 per day rental for a play-
er and $35 for a day’s use of a cam-
era and recorder portable system.

Although the Columbus Tape &
Video distribution agreements are
standard, the video tastes of the
various communities in question

are not. According to Patterson,

each city has its idiosyncratic
tastes. “Exercise films do well ev-
erywhere and music generally
does poorly, but there are some
definite differences in film
tastes,” says Patterson, who num-
bers an inventory of more than
11,000 tapes in his combined retail
and distribution enterprises.

“In Tuskegee, Ala., a town with
a mostly black population,” he
says, ‘‘action-adventure is the
most popular.”” In other towns,
love stories and old classics do
well. And, he says, in small towns,
where farmers own most of the
players, “they go for the less vio-
lent, less sex-oriented films.” Most
locations, however, carry R-rated

200,000
And Rising!

Coming Soon from Video Reel: ‘Isometric Stretch,
‘Weight Training at Home Simplified’ and ‘The
Complete Bicycle Video'.

Congratulations
Bob Mann.
Automatic Golf -
Certified Platinum
200,000 Units
Sold. (Records
available for audit to
any authorized
charting
organization.)
Automatic Golf and
Instant Karate
distributed by Video
Reel, 7009
Owensmouth
Avenue, Canoga
Park, CA 91303.

*

material without any questions.
As Patterson is looking to ex-
pand his distribution base, he is
also tending to some ambitious
plans in his own stores. Next
month, he is moving his present
750-square-foot store in Phoenix
City, Ala., just across the river
from Columbus, to a newly pur-
chased 8,000-square-foot building.
The facility will include 2,142
square feet of floor space and an
800-square-foot repair depart-
ment. He says it will be heavily
promoted via direct mail, radio
ads, and tie-ins with hardware
dealers offering customers a free
club membership with a receipt.

display of his company’s computer software at Video Etc. in Deerfield, |II.

ILL. STATE USAGE TAX

(Continued from page 56)

feels independent retailers’ fears
are “unfounded ... There's room
for all businesses, and all competi-
tion is healthy.”

Murray started Video Dimen-
sions three and a half years ago. His
two stores are located in strip shop-
ping centers in north suburban
Niles and Des Plaines. The former
is 1,500 square feet, the latter 3,200
square feet.

Murray notes Video Dimensions
has achieved success in video sell-
through. “As of last October,” he
says, ““32% of our income was from
movie sales.” He encourages cus-
tomers to begin by purchasing bud-
get cassettes—children’s lines, for
example—and finds that they begin
to buy product in higher price
points. Probably 80% of Video Di-
mensions’ sales, Murray says, are in
the $19.95-$29.95 range. ‘““Above
$49.95, people stop buying,” he ob-
serves.

The Niles store carries 1,500 ti-
tles, while the Des Plaines unit ac-
commodates 4,500. Rentals are $3

per day, 10 rentals at $25, or 25 rent-
als for $50. Every 10th rental is free
if the customer has saved proof-of-
rental coupons. No membership
fees are required for rentals, “we
just need two forms of identifica-
tion and a phone number.”

Murray credits Video Dimen-
sions’ constant promotions with in-
creasing movie sales. “We have a
pre-order special of $10 off every
movie,” he describes. ‘“For the
Academy Awards, we did 10% off
any Paramount title. We construct-
ed a stage display to push ‘A Chorus

Line.” We had the Ghostmobile in
the parking lot at both stores to pro-
mote ‘Ghostbusters.” ”

Murray advertises primarily in lo-
cal newspapers, on the principle
that “all our business is within a
five-mile radius of the stores.” He
recently joined a group of retailers
in an advertising cooperative which
places ads in Chicago’s two daily
newspapers. The members of the
cooperative, he notes, are geograph-
ically spaced around the Chicago
area so that they do not compete
with each other.

COPIES
OF
WEEKLY
CHARTS

are available from
Billboard’s Chart
Research Depart-
ment. Pop Singles
1941 through 1984.
Top LPs 1949
through 1984.
$3.50 per chart.
Call or write:

Billboard Chart Research
1515 Broadway
New York, NY 10036

(212) 764-4556

Watch for

BILLBOARD
SPOTLIGHTS

in May and June

CES
JAPAN
UK.

VIVA PUERTO RICO
RECORD MERCHANDISING
AUDIO BOOKS

MOVIE, TV &
THEATRICAL SOUNDTRACKS
W} THE WORLD OF JAZZ & FUSION
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- Houses Built Video Crossings On A Sell-Through Foundation

 BY EARL PAIGE

LOS ANGELES Operatmg a video
store is a lot more fun and profit-
able than schlepping cases of soft
drinks says Larry House, looking
back on his career running a bottle
delivery route for eight years.

“Those loaders with two cases
weigh 550 pounds,” says House, 34,
in comparing his old job with guid-
ing his Minneapolis store, Video
Crossings. For one thing, the spe-
cialty retail video business is a lot
more mentally stimulating.

Larry and Sharon House took a
big chance opening a video store in
1983. With a family of four young
sons, the early going was rough, he
recalls. “We had 67 movies in 210
square feet of space. And we had
seven break-ins.”

They quickly moved from the
Inver Heights suburb to Lakeville,
into a location with nearly double
the space. The Houses then found
they had to change store names.
“About eight or nine other outlets
were called Video Junction. OQur

new name, Video Crossings, made
sense since the store was on a major
interstate.”

Last May, the Houses hit the
jackpot, moving one block to place
Video Crossings in a 2,500-square-
foot site. “They told us our business
would triple if we went into a strip
center, and that's exactly what hap-

‘We offered
video for sale
from day one’

pened,” says House.

He sees three keys to the store’s
success. One was deciding to exploit
the sales market from the very be-
ginning. Another was his recent
dropping of Beta.

The final element is his own back-
ground and that of his wife. It was
easy to adjust to the retail business
after the years as a routeman, he
says. “My mother and dad operated
a restaurant for 15 years, too.”

Video Plus

BY EDWARD MORRIS

A biweekly column spotlighting
new video products and accesso-
ries. Vendors introducing such
products may forward informa-
tion and promotional material to
Edward Morris, Billboard, P.O.
Box 24970, Nashville, Tenn. 87202.

Sharp Electronics (201/529-8653)
will mix high-tech and high-fashion
in its series of video hardware prod-
ucts to be unveiled at the upcoming
Consumer Electronics Show in Chi-
cago. Among the new items are a
digital VCR that promises ‘“‘distor-
tion-free special effects and instant,
precision-sharp freeze-frame capa-
bility”; a VHS VCR with a detach-
able program card timer; and an 18-
inch color television with such fea-
tures as ‘‘decorator hues’” and
“color-coordinated random access
infrared remote controls.”

The digital VCR, according to the
product description, offers “virtual-
ly perfect” freeze-frames and slow-
motion effects in both standard play
and extended play settings. Anoth-
er feature enables the VCR to pro-
vide continuous playback of the au-
dio portion of a broadcast signal

during special effects playback.

The company has yet to assign
suggested retail prices.

Sharp’s VHS VCR Model VC-
T64U with the detachable program
card timer enables the user to pro-
gram events from any location and
then insert the programming unit
into the VCR for automatic activa-
tion of the recording functions. In-
structions appear on the unit’s LCD
display, and an audible signal indi-
cates when the programming has
been stored in the card’s memory.

The Model 18MP67 television set
is available in pastel pink, yellow,
blue, green, white, and black. It has
a detachable (and color-coordinated)
remote control device with 21 func-
tions; a 105-channel, direct-cable
tuner; and automatic color circuitry.
On-screen graphics display channel,
time, volume, levels, and setting for
a built-in sleep timer.

Recoton (718/392-6442) is offer-
ing a Video Care Bonus Pack, con-
sisting of a VHS head cleaner and
albums for tape storage. The three
V130B universal storage boxes
(suitable for Beta and VHS) are free
with the purchase of the V141 De-
luxe Pro Formula Wet System head
cleaner. Suggested retail is $18.99.

MOBILE UNIT PUTS REELS ON WHEELS

(Continued from page 57)

will request ‘Amadeus.””

Bodzo’s operation carries a num-
ber of hard R-rated movies, but she
has a policy of not renting this prod-
uct to minors.

Her caution carries over into oth-
er legal areas as well. “There is a
warning on our tapes that if we find
any tampering, we’re going to pros-
ecute,” she points out, “although
we haven’t had to so far.”

Currently, Reels On Wheels buys
product from most of the Atlanta
area’s active videotape distributors.
She says she purchases approxi-
mately 40 new items per month.

Bodzo says the van hasn’t yet
caused storage limitations.

Bodzo has ambitious plans for her
three-month-old company. In the
near future, she wants to add spe-
cialized tutorials, such as physical
hygiene, physical therapy and mis-
cellaneous education tapes to her in-
ventory, hoping to cultivate both
the school and medical-care mar-
kets. Actively considering purchase
or rental of a second van to extend
her service area to more of metro
Atlanta, she aspires to eventually
franchise the Reels On Wheels con-
cept in other cities.

Sharon learned computers in the
military and at Sperry Univac, he
explains, and she has put her com-
puter knowledge to work for the
business.

“We offered video for sale from
day one,” says House. He says he
was inspired by Video Software
Dealers Assn. (VSDA) president
John Pough, who came to Minne-
apolis for a First Sale rally. “Arthur
Morowitz also spoke at our chapter
and stressed sales.”

House puts rental at 70% of total
revenue, but calls sales a healthy
30%. “It's out the door and I don’t
have to worry about how to pay for
it,” he says. “A rental may be sit-
ting there a good 30 days before it’s
gone out enough times to start mak-
ing money.”

Discovering that consumers
would buy at prices like $79.95
opened the Houses’ eyes. He says,
“We bought 25 copies of ‘Return Of
The Jedi’ and sold 10. Other early
big sellers were ‘The Compleat Bea-
tles’ and ‘Star Trek: The Motion Pic-
ture.

“Now, with so many titles being
sale priced, our ratio is going up.
We don’t even rent exercise videos
anymore. The Jane Fonda tapes just
fly out of here.”

House says the decision to dump
Beta was a tough one. “I still own a
unit and love Beta. But we made a
decision based on how much Beta
has pocketed. We unloaded 1,000
pieces [to a jobber] at $15, about the

gomg average. This allowed us to
increase our rental inventory to
1,320 pieces.”

He adds, “Now customers can
shop the whole store. We usad to
hear the VHS customers grumble
when they saw titles in Beta. I real-
ly think Beta is going out. We have
a flyer from one distributor offer-

‘“Top 40 display
gives cassettes
double exposure’

ing Vestron Beta at 50% off.”

House’s rental rate has remained
$3 nightly from the beginning, de-
spite increasing competition. Offers
have helped, he says. “In our
monthly mailings we offer coupons,
five movies for three days at $12,
three for two days at $8 and so on.
We offer a second movie at $1 from
Sunday to Wednesday.”

VCR rentals have dropped off.
“We once had 24. Now we have six,”
House says. Players are rented at
$9.95 nightly with two movies. He
says, ‘“‘There’s a hardware outlet
five miles away that blows VCRs
out at low prices. The only time we
wish we had more rental VCRs is
during the Christmas holidays.”

Now operating the store with two
assistants, the Houses have seen
store hours lengthen. “We're 10
a.m-9 p.m. from Monday to Thurs-

day, 10-10 Friday and Saturday, and
noon-8 Sunday. We tried closing at 8
p.m., then 9, and at 5 p.m. on Sun-
day. We watched our cash register
and saw we were losing money with
shorter hours.”

Adding a top 40 display a year
ago, says House, has helped boost
business. There are vacant slots
“every weekend,” but the layout
pays off. Every videocassette in it
receives double exposure, he adds,
“as they’re also displayed in the
genre sections.”

Used and surplus stoek is sold off
in a special display, too.

House says Video Crossings isn‘t
fully computerized, but he’s study-
ing systems for the future. They’re
also looking at the possibility of a
second store.

House’s current concern is cen-
sorship, especially in light of the
antlpornography effort west of
Minneapolis in Wilmar (Billboard,
April 26). “Some of the dealers over
there have just given up. This really
upsets me,” says House.

Through Sharon’s involvement in
the local VSDA chapter, they've
learned of an effort by church
groups aimed at adult product. “It's
not a matter of displaying adult too
openly. One store was asked to have
it taken out completely.

But Larry says they've always
been careful. “The state law re-
stricts rental or sales to age 18, but
we have always set it at age 21.”

J

iy

Dick Clark is the only persordlity to simultaneously
host programs on all three major networks.

Dick Clark has been the recipient of four coveted
Emmy Awards, including an achievement award

for “three decades of inspiration, work and innovative
accomplishments on both sides of the camera.”

I

Dick Clark is one of America’s most honored and
popular television personalities—a recognized

leader and visionary in music and television programming.
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Industrywide Cooperation
Urged At AVA Confah

BY JOHN SIPPEL

SCOTTSDALE, Ariz. The home
video pipeline, clogged by an ever-
increasing glut of new releases,
requires cooperation among manu-
facturers, distributors, and retail-
ers.

This was the conclusion drawn
at the end of the convention held
here April 25-27 of the American
Video Assn. (AVA), an organiza-
tion comprised primarily of small
retailers.

“I can’t sell 400 new titles every
month,” said Jeffrey Miller, senior
director of national sales for VTR
Movie Distributors in Pittsburgh.
“I have $60 million in five ware-
houses. I pay 1.5 points a month on
my inventory. I probably have as
much inventory on hand as many
manufacturers.”

When queried about the value of
consignment of goods as inventory
protection for dealers, Miller said
that he could get no backup for
such 100% guarantees from his
manufacturers. Miller, along with
other manufacturer and wholesal-
er representatives, urged dealers
to “superpromote’” store titles as
the only way to increase rentals
and sell-through.

Disney western regional sales
manager Jim Capps agreed with
Miller's reasoning and warned

Erol’s Adds
‘Superstores’

WASHINGTON Erol’s, which
claims to be the nation’s largest
privately owned chain of video
rental and sales stores, is plan-
ning to open a series of 15,000- to
20,000-square-foot full-service
entertainment ‘‘superstores’’
this summer, initially in the
Washington and Baltimore mar-
kets.

The stores will not only have
large-inventory video clubs, but
also a full line of high-end con-
sumer electronics and accesso-
ries—including, for the first
time, audio components in addi-
tion to television sets and VCRs.

Erol’s, which has 95 stores
throughout the East Coast, now
offers TVs and VCRs in 17 of
them.

Says Orhan Onaran, general
sales manager of hardware sales
for the chain and son of founder
Erol Onaran: “The decision to
add ‘midline’ audio—Sony, Pio-
neer—came in the last few
weeks. We've decided to take on
Circuit City,” the nationwide
consumer electronics chain with
75 stores, mostly on the East
Coast and in California.

Erol’s has more than 3,000 em-
ployees, bought 685,155 tapes
last year to sell and rent, and, ac-
cording to one report, brought in
revenues exceeding $120 million
this fiscal year.

BILL HOLLAND

dealers that the increasing num-
ber of discount incentive programs
is not the answer. “Anybody can
sell product by giving it away,” he
said.

Disney moved 450,000 “Pinoc-
chio” units and more than 1.5 mil-
lion pieces in its $29.95 1985 holi-
day program, he said. His firm will
have an even more attractive
Christmas stocking program in
August, plus a steady flow of new
theatrical releases through the
end of 1987. Capps said a number
of videos are due out during the
next 18 months.

Dealers must harp on demands
for discounts to cover store-gener-
ated promotions and a fair share of
advertising, said Alan Caplan,
head of the 29-store, Omaha-based
Applause Video chain.

Panelists promised to follow
through; Capps even provided his
home phone number. Other panel-
ists who urged dealers to maintain
closer ties on promotions and p-o-p
were Suzanne McFerlin, Interna-
tional Video Entertainment; Julie
Taylor, ZBS Industries; and Terri
Hayes, Source Video.

Capps said Disney will, if neces-
sary, print more p-o-p materials to
meet individual dealer demands.

At an opening seminar on April
25, VTR’s Miller urged dealers to
give more attention to prerecorded
video’s potential as a gift item.
With manufacturers dropping the
price for many titles and introduc-
ing new titles at $19.95 and under,
Miller says home video titles have
become impulse buys.

A number of the more than 400
dealers present complained that
mass merchandisers dominate sell-
through. Miller and International
Video Entertainment’s McFarlin
countered this argument by stat-
ing that the video dealer has a
much better environment in which
to sell video titles. McFarlin and
several dealers complained about
the floor displays that hold more
than 100 titles, asking that
counter-top holders for a dozen ti-
tles be produced in quantity.
Source Video’s Hayes and several
of her peers predicted that manu-
facturers would soon provide more
lenient stock protection plans.

Caplan said that he forced sell-
through on “White Christmas” by
refusing to rent the movie until
Dec. 26. He moved more than 2,000
pieces, he said. Applause Video
also prices all its rental boxes, sub-
tly encouraging sell-through,
Caplan added.

The Omaha retailer urged deal-
ers to spiff their employees on
sales. “Don’t put it on their pay-
check. Take it out of the register
and pay them that very day,” he
recommended.

For additional AVA Conven-
tion coverage, see page 61.
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Compiled from a national sample of retail store rental reports.

. - 38 »
Copyright Owner, Principal 52
Distributor, Catalog Number Performers L& &
1161 2| WITNESS s ey R‘Sﬁ;‘ﬁ?&ﬁ.’f BE| G
2| 1| 9| RETURN OF THE JEDI CBS-Fox Video 1478 Mark Ramil 1983 | PG
3 3 8 SIEVERADO Ae ggég(;olumbia Pictures Home Video 6- ggu\ élher;; 1985 | PG-13
4| 2| 4| coMMaNDO CBS-Fox Video 1484 Qéﬁ%‘xn”a’]‘gfge' 1985 | R
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6 | 8 | 3 | KISSOF THE SPIDER WOMAN I(?Lzr:'?eflévr‘et::;elr??r'\;ﬁt 90001 Rau i BB B
7|+ [5] e wononas o T raCE
8 | 7 | 8 | PEE-WEE'SBIG ADVENTURE o o s e o 11523 Pee-Wee Herman 1985 | PG
9 10 4 FRIGHT NIGHT A ggéé(;olumbia Pictures Home Video 6- gggi;ys;rfggzr;” 1985 R
10| 14} 3| SILVERBULLET . 1827 Eeleron B
11| 9 | 13 | RAMBO: FIRST BLOOD PART Il A Thorn/EMI/HBO Video TVA3002 Sylvester Stallone 1985 | R
1213 1 15 | MASKA o %Ze!r)si::.%g?g‘g%a (S:::\rElliott 1985 | PG-13
13| 11 | 5 | YEAR OF THE DRAGON MGM/UA Home Video 800713 Nickey Rourke 1985 | R
1wl 2] s w\\gll\(%%\# kAMPOON's EUROPEAN Warner Bros. Inc. Chevy Chase -
Warner Home Video 11521 Beverly D'Angelo
15 16 8 SUMMER RENTAL g:::mzﬁ:: Zi(;:::erevsideo 6604 JR?chr:‘a(:;rg)elnna LELE go
16 15 13 ST.ELMO'S FIRE A ¢ ggéé%olumbia Pictures Home Video 6- ggg‘:_&v::)re 1985 R
7[5 | 11| wemoscrence a o o St rapm e |
18 | NEWD | SWEET DREAMS Thorn/EMI/HBO Video TVA3666 L 1985 | PG-13
19 | 18 | 12 | TEEN WOLF é;'fa“n‘iifne.'?jﬂﬁ \?.?1;% 2350 Michael J. Fox 1985 | PG
20| 2| 3| couromsin rosimions e K
21 | NEWP | INVASION US.A. T AT, Chuck Norris 1985 | R
22| 17| 4 | PLENTY Thorn/EMI/HBO Video TVA3394 gf;;' Streep 1985 | R
23 | NEWDp | ONCEBITTEN Samuel Goidayn Lauren Hutton 1985 | pg-13
24| 20 | 9 | VOLUNTEERS a Thorn/EMI/HBO Video TVA2983 Jom ’g;‘;? 1985 | R
25| 21| 8 | REALGENIUS A RCA/Gorabla Home Viden 6-20568  Gaaoery L || e
26| 24 | 14 | MAD MAX BEYOND THUNDERDOME A mii 5;""‘1"\‘/?&90 11519 ﬂf\ﬁ'fjﬁe"r 1985 | PG-13
2| |+ | Teansvevanine5000 s figawn |
2| | | reanmaron T e || m
29 | 26 | 26 | BEVERLY HILLS COP g::::“gﬁ:: Z'::T“‘e'evﬁ deo 1134 Eddie Murphy 1985 | R
30 | 27 | 22| GREMLINS A e e P éizrefealchiig s
31| 3 27 GHOSTBUSTERS A ggﬁ/l(;olumbia Pictures Home Video 6- gia"n'v/‘ll;:gyd 1984 | po
32| 28| 5 | BETTER OFF DEAD Key Video 7083 j‘:r"‘;‘n%‘fjv;‘; . 1985 | PG
33| 2 4 THE BRIDE ® gggé%olumbia Pictures Home Video 6- itei:r%ifer Beals 1985 | PG-13
30| 35] 31| AMADEUSA o Thorn/EMI/HBO Video TVA2997 g_ﬂ‘u’:r“;;jbraham 1984 | PG
3513 | 2 THE SWORD IN THE STONE Walt Disney Home Video 229 Animated 1963 | G
36| 37| 18| PALERIDERA N s I 011475 Clint Eastwood 1985 | R
@1 | o | meameaenstouna o ey suse: L
38| 3 13 MY SCIENCE PROJECT ¢ 232232:: LI:)"r:\Se Video 360 ézr:\?elslteofg:?elrneck ELH &
39|36 | 2 ?El?\l'}'MBERSJ';EET PRESENTS: FOLLOW %hildren's Television Workshop Carroll Spinney 1985 | @
arner Home Video 11522 Jim Henson
40| 39 | 20| FLETCHA ® M st Corp. 50350 Chevy Chase 1985 | PG

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 miltion (30,000 or $1.2
million for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical fitms, sales of
150,000 units or suggested list price income of $6 million (60.000 or $2.4 miltion for non-theatrical made-for-home video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) @ Internationai Tape Disc Assn. certification for
a minimum sale of 75.000 units or a doilar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at

suggested retail for non-theatrical titles.
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Tax Depreciation

ROCK’N ROLL IS "HOME" TO STAY!

DICK CLARK VIDEO AND VESTRON MUSICVIDEO ARE PROUD TO BRING YOU THE MUSIC,
THE ARTISTS AND THE HOST—AVAILABLE FOR THE FIRST TIME ON HOME VIDEO.

Tips Offered For
Rental Libranies

SCOTTSDALE, Ariz. “Whatever
you can logically support is a win-
ner.” That was the advice of accoun-
tant Howard Kesselman, discussing
tax depreciation formulas for video
stores’ rental libraries.

Kesselman, of the Phoenix firm
Toback & Co., explained to a packed |
seminar audience during the Ameri-
can Video Assn. (AVA) convention |
here on April 25 that the failure of |
the Internal Revenue Service and
Congress to set specific guidelines
for video retailing left the door wide
open for a variety of tax proce-
dures. (Additional AVA convention
coverage appears on page 60).

Kesselman’s personal preference,
it appeared, was the income fore-
cast method. Using 100 rentals as
the life expentancy of the average
$45 wholesale rental videotape, Kes-
selman demonstrated a four-year
projected write-off. With 100 $3
rentals during the videotape’s life-
time as his formula, he estimated
that the tape would earn $132—44%
of its total lifetime earnings of
$300—in the first year of renting. |
Thus, Kesselman wrote off $20, or
44% of the wholesale price, the first
year. In the next three years, his re-
search showed $96, $60, and $12
earnings, accountiong for 32%, 20%,
and 4% of the total take for the
tape’s final three-year expectancy.
As a result, he reasoned, such annu-
al performances would warrant
write-offs of $14, $9, and $2 for the
tape.

Kesselman explained that under
another concept, known as the ac-
celerated cost recovery system, a
video dealer could write 15% off a
tape during the initial year of own-
ership, 22% the second, and 21%
each of the next three years. In
straight-line depreciation, he noted,
a dealer could take 50% off each of
the first two years of ownership. In
a fourth program, double declining
depreciation, Kesselman explained
that 50% of the depreciation might
be taken the first year, 25% the sec-
ond, and 12.5% in the third and
fourth years.

IRS analyses of various deprecia-
tion formulas applied to videotape
libraries indicate a “great variance”
from various federal tax employes,
he said.

Dan Isard, a financial manage-
ment consultant for Erickson, Gar-

ideo retailing

Dick Clark has reached into
the Bandstand vault and
ca-efully selected some of
the best performances to
create this exclusive first vol-
ume of wall-to-wall rock ‘'n
roll classics: Dick Clark’s Best
of Bandstand.

Dizk Clark’s Best of Band-

stand features such trail-

blazing performances as:

« 3ill Haley and the Comets
—Rock Around the Clock

« 3uddy Holly—Peggy Sue

. Jerry Lee Lewis—Great
Balls of fre

« The Big Bopper—Chantilly
Lace

« The Everly Brothers—
Cathy’s Clown

« Chubby Checker—The

CLARI
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Best of all, these rock ‘n roll
exclusives are available here
for the first time since their
original broadcast—a collec-
tor’s edition in high-quality
digital stereo.

Share all the excitement and
enthusiasm of American
Bands-and with Dick Clark—
because now rock ‘n roll is
“home” to stay!

SUGGESTED
RETAIL
PRICE

NATIONAL RELEASE DATE:
JUNE T, 1986

Orders Due:
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A Vi
terest rate, can make expansion or
acquisition even more profitable.

May 2, 1986

Working with a knowledgable fi-
nancial consultant, Isard said, can
help an entrepreneur to accumulate
greater pension benefits.

Isard cautioned that in evaluating
a business, one should carefully rec-
ognize goals. When appraising a
business for tax deduction pur-
poses, high value aids in the write-
off, while when assessing value for
the purpose of giving the business
to relatives or employees, a lower
evaulation is preferable.

JOHN SIPPEL

-

dick clark video

1011 High Ridge Road, P.O. Box 4000, Stamford, CT 06907  Creative Marketing Company of the Year {as vcted by the readersof VIDEQ INSIDER)
1986 dick clark television productions, inc. All rights reserved. dick clark videof Vestron MusicVideo.
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Labels Cheer Exposure Opportunities At The Nashville Network

BY JIM BESSMAN

NEW YORK Major and indepen-
dent country music labels say they
regard The Nashville Network as
an extremely effective promotional
vehicle for their product.

Despite difficulty in gauging
TNN'’s precise effect on record
sales, labels like CBS, PolyGram,
Warner Bros., and indie Flying Fish
say that the three-year-old cable
service performs well as an adver-
tising venue and by giving key ex-
posure opportunities to country art-
ists.

The most recent Nielsen figures
show more homes gained last year
by TNN than ‘““any other estab-
lished, ad-supported basic cable net-
work.” TNN says that, as of Decem-
ber 1985, the service reached 24.9
million homes—a 22.3% growth over
1984.

The network claims this penetra-
tion is comparable to MTV’s. How-
ever, the diversified structure of
TNN'’s programming, together with
the far smaller supply of country
music video product, has not yielded
the rapid and highly visible sales im-
pact frequently ascribed to the rock
music video channel.

However, TNN has also estab-
lished several special programs and
series to provide other formats in
which to expose a variety of country
artists whom, the channel says, ben-
efit from them with or without in-
creased record sales. Included

among these programs are the
nightly “Nashville Now” talk show,
the “VideoCountry” and “Country-
Clips” concert and conceptual music
video presentations, the “New
Country” concert showcases, and
the bluegrass show “Fire On The
Mountain.”

Flying Fish artist David Holt is
one beneficiary. According to label
president Bruce Kaplan, major re-

‘I’s integral to
our marketing’

tail chains like Sound Warehouse
and Record Bar have increased or-
ders of the instrumentalist/singer/
storyteller’s current “Reel & Rock”
album primarily because of his role
as host of “Fire On The Mountain.”

While Kaplan is unable to directly
attribute Holt's album sales to his
TNN exposure, he says he is certain
that the role of series host is respon-
sible for his draw as a concert artist
in TNN markets.

“Last year he came to Chicago,
which doesn’t have much cable, and
didn’t do very well,” says Kaplan.
“Then he played the much smaller
market of nearby Gary, Ind., which
does have TNN, and he drew five
times as many people.”

Holt, says Kaplan, is also repre-
sented on TNN by a performance
clip, as is the Flying Fish bluegrass
act Hot Rize, which appears on

“Fire” and other TNN programs.
Hot Rize benefits as well from ““in-
creased national recognition in mar-
kets where they haven’t made per-
sonal appearances.” TNN’s pro-
gramming of a clip by the label’s
John Hartford is also credited by
Kaplan as providing a “substan-
tial,”” though unspecified, sales
stimulus. In fact, Kaplan says that
Hartford’s next album is planned to
include his musical tribute to the
steamboat ““General Jackson,” a
work featured regularly in TNN’s
promotion of the Opryland feature.

Kaplan says his new artists have
benefitted greatly from TNN expo-
sure. He cites singer/songwriter
David Mallet’s new “Vital Signs” al-
bum as one record getting ‘“media
inquiries” and better-than-expected
initial orders, “largely on account of
his appearances on ‘Nashville
Now.””

Vic Faraci, senior vice president
of marketing at Warner Bros./
Nashville, also points to such pro-
gramming exposure in helping to
break many of his new acts.

“Dwight Yoakam is a perfect ex-
ample of what TNN can do,” says
Faraci. “They had him on several
shows right out of the box and
didn’t even wait for the record. It
was a tremendous help in establish-
ing his country identity, because
even though he’s as hillbilly and
country as they come, he’s viewed
as a pop artist by colleges.”

Faraci cites Randy Travis, Gary

Morris, and John Anderson as other
new Warner artists ‘“‘aided by
TNN’s terrific PR vehicle.”
However, like Kaplan and other
label executives, Faraci notes that
““we haven't reached the point
where we can get a handle on any
real effect on sales after an artist
appears on a particular show.” He
adds that Warner Bros. doesn’t use
TNN on a “regular basis” when it

"ROBERT MUGGE has made a siring
of fascinating documentaries. All are
unforgettable portraits of lving and

working artists.™

—Ron Hollowsy, VARIETY

“BRILLIANT. Spellbinding. Mugge's
cameras seem to actually hug the
players, Superb concert sound booms

like a giant heartbeatl.”

~Richard Cook, N.M.E. {London)
A REVE.MT{UN, A sprt of masterpiece.

Robert Mu
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the best music

e THE RETURN OF RUBEN BLADES
; |'wr.th 'R:r.ben B!ades:,“lii;tda Hunst{uit

FOR Y
FEATURE and LONGFORM

NEEDS

MUSICAM

LIMITED
215-328-2174

| ROBERT MUGGE/ MUSIC FILMMAKER

‘Some branches
specify TNN spots’

comes to advertising, but only occa-
stonally, “when there’s something
related to a national contest or a
promotion with a specific theme.”

PolyGram and CBS, however, are
more active users of TNN as an ad-
vertising outlet. Joe Polidor, direc-
tor of marketing for PolyGram/
Nashville, reports ‘“‘tremendous
pickup on orders, and close to total
sell-off” from three exclusive TNN
time-buys supporting Statler Broth-
ers product.

“We find that not only do we get
direct sell-through with the mass
merchant accounts that we tag on
the network ads, but the retail ac-
counts in the surrounding market-

place also show good sales pickup,”
Polidor says.

Mary Ann McCready, director of
marketing for CBS/Nashville, says
CBS “gets a significant amount of
feedback from accounts and consum-
ers” from its “pretty good spread”
of TNN advertising. She terms this
advertising “‘an integral part” of
CBS/Nashville’s marketing plan.

While McCready notes that such
promotion “is not possible to mea-
sure” in the manner of more ‘“‘tangi-
ble’” print ads, she says there are
“pockets in the country” where
TNN’s impact is strongly felt, in-
cluding New York, where the label
branch manager “specifically asks
for spots on TNN.”

McCready singles out the Roslyn,
N.Y.-based Record World/TSS
chain for its effective November
1985 promotion of 12 CBS country
titles. Phyllis Purpero, the chain’s
ad director, says that while there
was no ‘“blowout,” the product did
indeed move.

“For us, the TNN promotion was
good,” Purpero says, noting that
TNN is available in about 75% of the
60-store chain’s markets. “It helped
us to sell more country music na-
tionwide, and we can only attribute
it to the ad, because we didn’t do
any other country advertising.”

BY ANDREW ROBLIN

NASHVILLE Clips can help
break new artists, according to a
new Aristo Video Promotions sur-
vey of country and crossover vid-
€0 programmers.

The study found:

® 94% of respondents agreed
video programming can help
break a new artist.

e 89% said video play can in-
crease record sales.

® 30% said they have research
proving video play increases rec-
ord sales.

® 30% said they preferred con-
ceptual videos to performance
clips, 19% favored concert foot-
age, and 51% expressed no prefer-
ence.

@ 38% said they preferred videos
shot on film to clips shot on video-
tape, 28% said they favored video-
tape to film, and 34% had no pref-
erence.

Many programmers said they
air clips by new artists; and some
national outlets say they have an
open-door policy. “If the video is
good, we’'ll usually air it,” wrote
Kharan Plitt, supervisor of video
acquisition for Showtime/The
Movie Channel.

The Nashville Network has a
“Hit Or Miss” segment devoted to
new artists’ clips on its ‘“Video-
Country” program, wrote Lyndon
LeFevers, producton assistant at
the cable network.

Similarly, Janet Williams, video
coordinator for the ‘“‘Heartlight
City,” “Radio 1990,” and “Night
Flight”’ national cable shows,

Clips Help Newcomers,
Says Programmer Survey

- stores in their markets have seen

wrote that all three programs are
‘“open to new artists.”

Most programmers said video
play boosts record sales, but only
30% claimed to have research sup-
porting that contention.

“The greatest research comes
from the fan mail we receive from
all over the country,” wrote Jo-
sette Marano of PBS’ “Country
Express” show. “Many letters re-
quest albums or records.” Other
programmers report that record

increased record sales for artists
getting video play.

Although a majority of respon-
dents had no preference between
conceptual and performance vid-
eos, most national outlets said
they favored concepts.

Shows airing in only one mar-
ket, however, preferred perfor-
mances. “A lot of artists never get
to perform in rural areas,” says
Jeff Walker, president of Aristo.
Performance videos, he says,
“give viewers a chance to see the
artist in concert. Also, they allow
the artist the impact of national
exposure without the prohibitive
expense of a tour.”

National and local shows also
differed in the medium they said
they prefer. Most national outlets
opt for the glossier look of videos
shot on film to the sometimes low-
budget look of productions shot on
videotape. Many local shows, how-
ever, said they preferred video to
film. Some, Walker says, may
have misunderstood the question
and assumed all their clips were
shot on video.
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PROGRAMMING

This report does not include videos in recurrent or oldie rotation.

WEEKS ON
PLAYLIST

VIDEOS ADDED
THIS WEEK

BELINDA CARLISLE MAD ABOUT YOU RS

THECULT REVOLUTION Warner Bros.

EL DEBARGE WHO'S JOHNNY Motown

DEVICE HANGIN' ON A HEART ATTACK Chrysalis

FINE YOUNG CANNIBALS SUSPICIOUS MINDS  IRS

THE HOOTERS WHERE DO THE CHILDREN GO Columbia
MACHINATIONS NOSAYINIT Epic

BILLY OCEAN THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
ONE TO ONE  ANGEL IN MY POCKET  warner Bros.

SAO CAFE HEART Atlantic

SIGUE, SIGUE, SPUTNIK LOVE MISSILE F1-11
DANNY WILDE ISN'T IT ENOUGH

Arista

Manhattan
Island

POWER
LIGHT
LIGHT

MEDIUM
BREAKOUT
POWER
BREAKOUT
ACTIVE
NEW
LIGHT
NEW

NEW

POWER
ROTATION

FALCO VIENNA CALLING A&M

GTR WHEN THE HEART RULES Ansta

HEART NOTHING AT ALL Capitol

JOHN COUGAR MELLENCAMP RAIN ON THE SCARECROW Riva/PolyGram
GEORGE MICHAEL A DIFFERENT CORNER Columbia

MOOOY BLUES YOUR WILDEST DREAMS PolyGram

MR. MISTER IS IT LOVE RCA

PET SHOP BOYS OPPORTUNITIES EMI

LOU REED NO MONEY DOWN RCA

BOB SEGER & THE SILVER BULLET BANO AMERICAN STORM Capitol
SIMPLE MINDS ALL THE THINGS SHE SAID A&M

TEARS FOR FEARS MOTHERS TALK PolyGram

PO W WNOUNNWNWW

HEAVY
ROTATION

FABULOUS THUNDERBIRDS TUFF ENUFF CBS Associated
HONEYMOON SUITE FEEL IT AGAIN Warner Bros.

WHITNEY HOUSTON THE GREATEST LOVE OF ALL Arista
JANET JACKSON WHAT HAVE YOU DONE FOR ME LATELY A&M
*JULIAN LENNON STICK AROUND Atiantic

LEVEL 42 SOMETHING ABOUT YOU Mercury

*MADONNA LIVE TO TELL Warner Bros.

*MIKE + THE MECHANICS ALL | NEED IS A MIRACLE Atlantic
OMD IF YOU LEAVE A&M

THE OUTFIELD YOUR LOVE Columbia

*ROLLING STONES HARLEM SHUFFLE Columbia

*STARSHIP TOMORROW DOESN'T MATTER TONIGHT RCA
*ZZ TOP ROUGH BOY Warner Bros.

o

ideo music

New Video (Clips

This weekly listing of new video
clips generally available for pro-
gramming and/or promotional
purposes includes: Artists, title,
album (where applicable)/label,
producer/production house, di-
rector. Please send information to
Billboard, New Video Clips, 1515
Broadway, New York, N.Y. 10036.

KATE BUSH

Big Sky

Hounds Of Love/EMI America
Trevor Evans/PMI

Kate Bush

CHERRELLE

Artificial Heart

High Priority/ Tabu/CBS Associated
N. Lee Lacy

Dominic Sena

HAYWOODE

Getting Closer
Arnval/Epic

Adam Whittaker
Simon Cook

HIROSHIMA
One Wish

Another Place/Epic
Steve Einczi)/Harvey Leeds for Epic
Stanley Dorfman

ACTIVE
ROTATION

*DAVID BOWIE ABSOLUTE BEGINNERS EMI Amenca
JIMMY BARNES WORKING CLASS MAN  Geffen
BOURGEOIS TAGG MUTUAL SURRENDER
CULTURE CLUB MOVE AWAY Epic
DENNIS OeYOUNG CALL ME A&M
BOB DYLAN/TOM PETTY BAND OF THE HAND MCA
BRYAN FERRY IS YOUR LOVE STRONG ENOUGH MCA
INXS LISTEN LIKE THIEVES Atlantic

JEAN-MICHEL JARRE RENDEZ-VOUS IV PolyGram

GRACE JONES LOVE IS THE DRUG Island

HOWARD JONES NO ONE IS TO BLAME Elektra

JUDAS PRIEST LOCKED IN Columbia

PATTI LABELLE/MICHAEL McOONALD ON MY OWN MCA
MIAM! SOUND MACHINE BAD BOY Epic

MOOELS OUT OF MIND. OUT OF SIGHT Geffen

GRAHAM NASH INNOCENT EYES Atlantic

Island

W b UWw BN NU OO0 ®

&N

MEDIUM
ROTATION

CHARLIE SEXTON IMPRESSED MCA

ROBERT TEPPER DON'T WALK AWAY Scotti Bros.
BONNIE TYLER IF YOU WERE A WOMAN Columbia
VOICES OF AMERICA HANDS ACROSS AMERICA EMI
WAX RIGHT BETWEEN THE EYES RCA

O N W b N

BREAKOUT
ROTATION

LAURIE ANDERSON LANGUAGE IS A VIRUS Warner Bros.
BOYS DON'T CRY | WANNA BE A COWBOY Profile

THE CALL EVERYWHERE 1 GO Elektra

*OREAM ACAOEMY LOVE PARADE Warner Bros.
GEORGE HARRISON/ERIC CLAPTON/RINGO STARR FREEDOM  Atlantic
HEAR'N'AID WE'RE STARS PolyGram

ICEHOUSE NO PROMISES Chrysans

KROKUS BURNING UP THE NIGHT Arista

KATRINA & THE WAVES IS THAT IT? Capitol

MARILYN MARTIN MOVE CLOSER Atlantic

NU SHOOZ | CAN'T WAIT Atlantic

SHARKS ONLY TIME WILL TELL Elektra

WNNGOONWWOON & &

LIGHT
ROTATION

ART OF NOISE PETER GUNN THEME Chrysals
BLOW MONKEYS DIGGING YOUR SCENE RCA
CACTUS WORLD NEWS YEARS LATER MCA
FIONA LIVING IN A BOY'S WORLD Atlantic
PETER FRAMPTON ALL EYES ON YOU Atantic
HOO000 GURUS BITTERSWEET Elektra

KING ALONE WITHOUT YOU Epic

LATIN QUARTER MODERN TIMES  Arista

OINGO BOINGO STAY MCA

PLATINUM BLONDE SOMEBODY SOMEWHERE Epic
PSYCHEDELIC FURS PRETTY IN PINK A&M
ROARING BOYS HOUSE OF STONE Columbia
SIMPLY REO HOLDING BACK THE YEARS Elektra
UNTOUCHABLES WHAT'S GONE WRONG MCA
VANITY UNDER THE INFLUENCE Motown

WILO BLUE FIRE WITH FIRE  Chrysals

BN B U VOB OWNNLW

N

N W o

NEW

BODEANS FADEAWAY Warner Bros.

CHACKO ONCE BITTEN, TWICE SHY PolyGram
EPIOEMICS NEVER TAKE NO FOR AN ANSWER Elektra
JOHN FARNHAM BREAK THE ICE MCA
GO-BETWEENS BACHELOR KISSES
ROB JUNGKLAS BOYSTOWN Manhattan

Jem
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* Denotes Sneak Preview Recurrent.

*¢ MTV Exclusive.

For further information, contact Jeanne Yost, director of music programming,
MTV, 1133 Avenue of the Americas, New York, N.Y. 10036.

NEW YORK

HEAVY METAL MADMAN Ozzy
Osbourne teamed up with sex ther-
apist Dr. Ruth Westheimer last
week to host a segment of NBC-
TV's popular “Friday Night Vid-
eos.”” The two first met when
Westheimer interviewed the rocker
for Spin Magazine.

LOS ANGELES

THE ENTERTAINMENT Network
will once again pack its gear and
head out to Switzerland to cover
“The 1986 Montreux Rock Festi-
val.” Beyond producing the event in
association with the BBC and SSR-
Swiss Television, the network will,
as last year, syndicate it for broad-
cast TV. The festival, which takes
place from May 7-14, will feature a
number of major stars including
Whitney Houston, Patti Labelle,
Phil Collins, the Eurythmieces,
Queen, Culture Club, the Thomp-
son Twins, Roger Daltrey, and Bil-
ly Ocean.

TEN will also be offering a series
of syndicated hour-long rock con-
certs this summer. The package,
dubbed “Super Rock,”" is made up of
“Elton John In Central Park,”
“Kool & The Gang ‘Tonight,””
“The Original Commodores (With
Lionel Richie) In Las Vegas,”’
“Queen In Rio,” and “Phil Collins
At Perkin’s Palace.”

As some of you may have seen,
the April edition of IRS’ music vari-
ety show, “The Cutting Edge,” fea-
tured segments with Fine Young
Cannibals, Let’s Active, Stan Ridg-
way, the Rave Ups, and Radwaste,
as well as new videos by Lloyd Cole
& the Commotions, Intimate
Strangers, and Kommunity FKs.
Also, host Peter Zaremba talked
with guests Lydia Lunch, Lords of
the New Church’s Stiv Bators, the
Damned, Specimen, and the Men-
tors’ El Douce about their concept
of an ideal companion. The program

MACHINATIONS

No Say In It

Big Music/Epic

¥smbal Rendall/Enterprise Colorvideo Productions
Kimbal Rendall

MOODY BLUES

Your Wildest Dreams

The Other Side of Life/ Threshold/Polygram
Frank Hilton

Brian Grant

MELI’'SA MORGAN
Do You Still Love Me
Do Me Baby/Capitot

Jon Small/Picture Vision
Peter Israelson

THE MYSTERY OF EDWIN DROOD
Don’t Quit While You're Ahead

The Mystery of Edwin Drood/Polydor/PolyGram
Richie Vetter & Lou Vetter

Jeff Lee

PET SHOP BOYS
Opportunities
Please/EMI America
Alexandra Johnson
Andy Morahn

BRIAN SETZER

Boulevard Of Broken Dreams
The Kmfe Feels Like Justice/EMI America
Amanda Pirte
Julien Temple

STABILIZERS
Tyranny

Tyranny/Columbia

Martin Wynn Griffith & Steve Golin/AWGO
Marcello Anciam

STYLE COUNCIL

Have You Ever Had It Blue
Absolute Beginners (Soundtrack)/EMI America
Melissa Stokes

1an Softley

THE UNFORGIVEN
| Hear The Call

The Untorgiven/Elektra
Julie Webster/Limehght Fitms
D ) Webster

DEVICE

Hanging On A Heart Attack
22B3/Chrysals

Frank Hilton/MGMM

Brian Grant

WILD BLUE

Fire With Fire

No More Jinx/Chrysalis
Stephen Buck/N Lee Lacy
Duncan Gibbins

DANNY WILDE

Isn’t It Enough

The Boyfriend/Island

Andrea Ambandos/Island Teiepictures Inc
C D Taylor

PAUL WINTER CONSORT
Bright Angel

Canyon/Lving Music

Open Circle

David Vassar

airs monthly on MTV.

Sheena Easton'’s clip for “Magic
Of Love” was lensed on location in
an old victorian house in L.A. High-
speed photography was employed
by director Steve Barron to achieve
a surreal, slow-motion effect. Bar-
ron is best known for his videos for
Michael Jackson (‘“‘Billie Jean"’)
and a-ha (“Take On Me”). The piece
was produced by Simon Fields for
Limelight Productions.

Jim Yukich was busy lately di-
recting clips for Bob Seger & the
Silver Bullet Band and new rock
act GTR. The former supports
“American Storm,” the first single
off the veteran group’s latest Capi-
tol album, “Like A Rock,” and fea-

Video Track

tures actors Randy Quaid, Scott
Glenn, Lesley Ann Warren, James
Woods, and Morgan Brittany. The
latter is for “When The Heart Rules
The Mind,” the first single from
GTR’s self-titled Arista debut, and
spotlights the group’s guitarists
Steve Howe (Yes, Asia) and Steve
Hackett (Genesis). Both pieces were
produced by Paul Flattery for Split
Screen Inc. Edited by Linda Moleski

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Video Track, Billboard, 1515
Broadway, New York, N.Y. 10036.

PROMOTIONAL
MUSIC VIDEO

il k3
Available on 1 Hour Tape Compilations to colieges, nite clubs, and other
k3 > Sl

public verues throughoUt AMErica.,; s.5 sox 26 2 ba sew & 7t
We provide: » Newest Releases Call us today, o see if you e
» Cliick Service » ¢ qualify to recabve promotional :

¢« w Highest Quality
o Low Cost

Lawrmence Entenprises, One:
# 1 way of staying on top of video music +

videos on a monthly basis.
¥

Dial (201) 667-5050

(SCLENIC
CENTRAL
OREGON

LOCATIONS

P.0. Box 6512 LOCATION SERVICES Telephone
Bend, Oregon 97708

~

Six secluded pine-covered
acres with lots of space
for cast, crew, etc.
Close to fine lodges
and restaurants.

.
—

Rhea Hunt ™
Enterprises

(503) 389-8989
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audio/video

Audio Track

NEW YORK

AT EVERGREEN RECORDING,
Rob Stevens has been producing
and engineering Parr-3 for One
Stone Productions. Carol Martino
is assisting. Also, Tony Conniff
was in producing Robin Skye. At
the controls were Hahn Rowe and
Andy Herman, assisted by Lance
McVickar and Carol Martino. Final-
ly, Little Buster has been tracking
with producers Alvin Moody, John
Simmons, and Al Friedman. A
number of engineers have been
used on the project.

Pam Johnson has been in at
Quadrasonic Studios, mixing
tracks with producer Jon Mathias.

At Quadrasonic, string overdubs
were recently completed for Billy
Ocean’s “Promise Me,” a single
from his new Jive album release.
Producers were Wayne Brathwaite
and Barry Eastmond. Engineering
was by Barry New, assisted by
Henry Falco.

At Secret Sound, Richie Cordell
has been producing the band Kitty;
Bernard Wright has been tracking
a song for Screen Gems/Capitol/
EMI; and Donald Dee has been pro-
ducing an album project for Sutra
Records.

LOS ANGELES

DAN FOGELBERG has been
tracking at One On One Studios
with co-producer Russ Kunkel. At
the board is Niko Bolis, assisted by
Toby Wright. Also, Rod Stewart
was in with producer Bob Ezrin and
engineer Paul Lani. Jeff Bennett
was assisting. Finally, Tom Petty &
the Heartbreakers are working at
One On One; Petty is producing,
Don Smith is at the console, and
Toby Wright is assisting.

Producer David Kahne has been
working at Craig Harris Music in
Studio City on a “digital, SMPTE-
locked Sony F-1 24-track Syncla-
vier” remix for the Bangles’ single
“If She Knew What She Wants.”

Remix engineer Rusty Garner

has been working at Total Experi-
ence Records’ recording studio in
Hollywood on a dance remix to the
new single from label artist ET (Ed-
die Towns). Paul Sabu engineered.

Producer Stephen J. Mendell has
been in at Bernie Grundman Mas-
tering working on an album and a
single by two acts from Austin, Tex-
as. The single is by Johnny Dee &
the Rocket 88s, while the album is
from George Ensle.

OTHER CITIES

JIMMY LYNCH RECENTLY fin-
ished tracking classic rock remakes
with Bobby Bland’s orchestra at
United Sound Systems in Detroit,
Mich. Tony Ray engineered, with
Frank Corn Jr. and Mike Moore
assisting.

The 1-Tones have been tracking
at newly opened Courtlan Record-
ing in Hansen, Mass., for their up-
coming album for MassMedia Rec-
ords,

Kirsty Ally has been tracking vo-
cals at Luxury Audio Workshop in
Las Vegas, Nev,, for the soundtrack
to an upcoming feature film, “Stark
I1.” Lee Watters is at the board, as-
sisted by Holly Sharpe.

Producer Vince Lawrence was in
at Chicago’s Paragon Recording
working on a 12-inch single by Mar-
shall Thompson & Void. Bob
Kearney engineered, assisted by
Jeff Boyle.

At Broadway Sound Studios in
Muscle Shoals, Ala., Canadian artist
Lynne Wilson has been tracking
for Jet-Eye Records, with producers
Johnny Powers, David Johnson,
and Cal Freeman. Freeman is engi-
neering. Also, r&b artist Clarence
Carter is producing his own album
for Tchabod Records, with Freeman
at the board.

Composers Kurt Bestor and Sam
Cardon have been recording and
mixing production music for ESPN
at Skaggs Telecommunication
Center in Salt Lake City, Utah.

At Russian Hill Recording in

(Continued on next page)

NEW YORK CompuSonics Video
Corp. says it plans to demonstrate
a prototype removeable disk-
based digital video recording/
playback system within the next
three months. .

The eight-month old firm, a 30%-
owned affiliate of Denver-based
CompuSonics Corp., is chartered
to develop and market products
that incorporate CompuSonics’
patented CSX digital video record-
ing technology. The proposed re-
corder will utilize an inexpensive
floppy disk as a storage medium.

While no definite product sched-
ule yet exists, John Stautner, CVC
president, says the company “an-
ticipates the eventual develop-
ment of a group of products that
record, playback, edit, and trans-
mit digital video and audio data.”
These products, he says, will in-
clude the digital video recorder, as

CompuSonics Looks To License New System

Floppy Disk Digital Video Unit Set

well as a video data base comput-
er, and a digital encoder.

Stautner says that CVC'’s plans
do not include actual manufacture
of any of the proposed products.
“Our plan is to demonstrate the vi-
ability of the technology in a num-
ber of applications, show it at ma-
jor industry trade shows, and li-
cense it to those manufacturers
who are equipped to manufacture
[such] systems.”

The CompuSonics parent firm
has had some success in the audio
post-production and broadcast in-
dustries with a digital audio
recorder/console modular system,
and the new DSP-1500 digital cart
system for radio stations. How-
ever, the company’s initial prod-
uct, a consumer digital audio
record/play unit based around
“super-floppy”’ disks, failed to get
off the ground. - STEVE DUPLER

NAB Has Become An Important Showplace

Manufacturers Credit Improved Radio & TV Audio

BY STEVEN DUPLER

DALLAS Pro audio manufactur-
ers say the National Assn. of Broad-
casters (NAB) convention has be-
come an important venue for them
because of the continuing improve-
ment of audio quality in the radio
and television industries.

The recent NAB meet here, April
12-16, was a strong selling show for
many manufacturers. In past years,
the NAB had been primarily an ave-
nue to display product and new
technologies.

However, the NAB meet has tak-
en on a more important sales-orient-
ed role due to the growing interest
in stereo TV broadecasting and pro-
duction, as well as CD for radio, dig-
ital cart machines, and other cutting
edge products.

“With the expense of trade shows
today, it's hard to understand how
any show can be regarded as any-
thing but a selling show,” says a
spokesman for Sony. The company
unveiled more than a dozen new
products here, and exhibited in a
space exceeding 20,000 square feet.
“We come to NAB to disseminate
information and show our prod-
ucts— but, if in the course of that
activity we happen to sell product,
then so much the better. I think the
market in general is looking espe-
cially to this NAB to make some ma-
jor purchasing decisions.”

Les Tyler, of Newton, Mass.-
based dbx Inc., agrees that the
NAB has “become more important
to the pro audio industry.” He
points out that the firm has man-
aged to become “an important name
in the TV and broadcast business,”
and notes that dbx’s Model 700 digi-
tal audio processor is being used
“more and more as a transmitter by
broadcasters,” a job which is over-
shadowing the unit’s original con-
ception as a recording studio tool.

At Mitsubishi’s San Fernando,
Calif -based pro audio group, presi-
dent Tore Nordahl says that broad-
cast has become “a substantial part
of our business,” with a dollar vol-
ume “rivaling the total recording
market.” Nordahl attributes the ris-
ing interest in stereo TV as a boon

T

New at NAB in Dallas was Studer Revox America’s 963 console. The unit draws
on technology incorporated into both the larger 900 series, as well as the
compact 961 and 962 desks. Audio performance is *PCM compatible,”
according to Studer, and the 963 will be available late in 1986. A standard 28-

input frame will sell for about $52,000.

to both the tape recorder and audio
console markets—areas in which
Mitsubishi is obviously active.

“Broadcasters are recognizing
the need to provide quality audio to
keep their competitive edge in the
market,” he says. He also notes that
Mitsubishi plans to develop further
inroads into broadcast and post-pro-
duction, especially with its 16-track
digital machine aimed specifically at
broadcast, video post, and film stu-
dios.

For British high-end console mak-
er Solid State Logic Ltd., stereo TV
has created a booming business.
The firm, already firmly entrenched
as one of the two leading manufac-
turers of consoles for audio record-
ing studios, has lately been moving
large numbers of its expensive
boards into teleproduction and
broadcast facilities, including a mul-
tiple-console sale last year to NBC-
TV for use in the stereo audio pro-
duction of “The Cosby Show.”

Nashville-based Studer Revox
America Inc. says the NAB has be-
come more important with each new
show. “More and more, broadcast is
expanding as a percentage of our
overall sales,” says the firm’s Bruce

Borgerson. ‘“‘As audio for video be-
comes stronger, we're expanding
into product areas that haven’t tra-
ditionally been strong ones for us,
such as video playback machines
and broadcast consoles.”

The company showed a number of
new products here, including a
prototype of the Studer 970 on-air
production console, a unit which
“represents a new emphasis in the
product line.” The 970 was shown
not for sale, but rather to ‘‘solicit
feedback and comments from U.S.
broadcasters at the show, for possi-
ble implementation in the final ver-
sion.”

Also on display was a prototype
version of the new A807 two-chan-
nel audio recorder, a unit whose
compact size ‘makes it ideal for all
kinds of broadcast applications,”
Borgerson says. And in the area of
system controllers, Studer showed
the Model 4008 and 4016 systems de-
signed for use with large audio/
video synchronization production
applications, and the B203 bus con-
troller, which is designed to inter-
face with smaller broadcast sys-
tems.

Sound Investment

A bi-weekly column spotlighting
equipment-related news in the
audio and video production, post-
production, and duplication in-
dustries.

VOA GETS NEW VOICE: The
Washington, D.C.-based Voice Of
America recently acquired two
high-speed open-reel duplicator sys-
tems manufactured by Accurate
Sound Corp. (ASC). According to
ASC president Ron Newdoll, the
ASC model AS-2000 system “won
out over systems from other bid-
ders, including Cetec Gauss, Electro
Sound, and Infonics.” VOA’s new
system replaces its Ampex 3200 se-
ries, which has been in service since
1954.

GETTING IN ON THE ACT: ECC/

Oberheim, formerly Oberheim
Electronics, says its keyboards and
electronics will be highly evident on
Michael Jackson’s next album. The
firm has provided its new Matrix-6
MIDI synthesizer, the DMX MIDI
drum machine, and the X-pander
synth for use on the album. Ober-
heim says it will also be providing
“ongoing technical and operational
assistance’’ for the products
throughout the recording. Other in-
struments which will be used on the
Jackson record include the Syn-
clavier digital music system, Fair-
light CMI, Yamaha DX-7 and TX-
816 synths, and a Linn Drum com-
puter.

OMEGA BOWS: Omega Studios, a
mainstay of the Washington, D.C,,
recording community, has complet-

ed construction on a 12,000-square-
foot recording complex housed in a
new building in Rockville, Md. The
facility’s largest room, Studio A,
has already played host to the 31-
member choir and 50-piece orches-
tra assembled by Stevie Wonder
for NBC’s Martin Luther King
birthday telecast. The room is wired
for 56 inputs and 48 outputs; and is
outfitted with an" API console with
FADEX, a choice of Dolby and dbx
noise reduction, Studer recorders, a
wide selection of monitors, Q-Lock,
Sony videotape recorders, and an
extensive selection of reverb and
signal processing gear.

The studio is MIDI based as well,
with an instrument list that includes
a Steinway grand piano, Hammond
B-3 organ, Fender Rhodes piano,

(Continued on next page)
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ro audio/video

—

Pro A bsorbed Division

America’s professional audio divi-
sion has been absorbed into the
firm's broadcast produets group.

Former pro audio division presi-
dent George Currie now reports to
Bill Connelly, president of the
broadcast group.

The pro audio division now be-
comes the pro audio department of
the broadcast produects group. Ac-
cording to a Sony spokesman, the
move is “really just an organiza-
tional change. Sony decided to in-
corporate the pro audio group into
the broadcast group to allow the
pro audio people to take advan-
tage of the much larger sales, en-
gineering, and national service op-
erations the broadcast group al-
ready has in place.”

According to the spokesman,
80% of Sony’s pro audio products
business “still comes from the au-

Consolidation At Sony

NEW YORK Sony Corp. of

dio recording studios, with only
20% from the broadcast market.”

In another broadcast group de-
velopment, Sony has sold the first
component digital videotape re-
corders in the U.S. to Miami-based
Limelite Video. The firm ordered
seven Sony DVR-1000 component
digital VTRs for delivery next
January.

Marcos Obadia, Limelite chief
engineer, notes that “digital of-
fers outstanding technology for
speed and picture quality” in post-
production work, and that the digi-
tal VTRs “allow you to do any-
thing multilayered without picture
quality loss in multiple genera-
tions.”

Limelite Video is located within
the Limelite Motion Picture &
Television Studios. The division
was started just six months ago,
and officially opens in August.

RECORD PRESSING
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‘Digital Workshops’ In Nashville

NEW YORK With more Nashville
studios turning to digital technolo-
gy, Music Resources, an electronic
music production service based in
Nashville, has instituted a program
of “digital workshops.”

Originally designed to inform and
educate Music Resources’ potential
clients about the new products and
their abilities, the 18-hour work-
shops are now available to music
schools throughout the U.S.

According to Music Resources
owner Steve Schaffer, who de-
signed the workshops, each pro-
gram is set up to educate students

o~

in four basic areas of high-technolo-
gy recording: sampling, synchroni-
zation, synthesizers, and micropro-
cessor-controlled devices.

Schaffer says the centerpiece of
each workshop is the New England
Digital Synclavier system, and “ex
tensive discussion’ of various
synths, samplers, drum machines,
and other equipment is included as
well. Each workshop also offers
hands-on programming and “in
sights into various methods of syn-
chronization,” with special attention
paid to the various forms of SMPTE
time code.

G N X

“I teach from the perspective of a
regular user, and not a salesman,”
says Schaffer.

The idea of bringing the work-
shops on the road to universities
and colleges was formed after the
initial workshops in Nashville
proved successful. “We had no idea
how eager people in the industry
were to learn about the latest equip-
ment and technologies,”” says
Schaffer. “We hope to see that kind
of response from the schools also.”

Music Resources, is located in the
Bennett House recording studios in
Franklin, Tenn.

Steve Schaffer, president of Music Resources, demonstrates the Synclavier digital computer music system during a digital
workshop he recently conducted for faculty and students of Millikin University in Decatur, lil.

SOUND INVESTMENT

(Continued from preceding page)

and Kurzweil, Emulator II, and
Yamaha DX-7 synthesizers.

CANNON GIVES THE NOD to
Mitsubishi: Cannon Fifms Inc. has
chosen the Mitsubishi Pro Audio
Group as principal supplier for its
currently under construction post-
production facility. The Cannon or-
der, which totals $1.25 million, in-
cludes Westrex magnetic film re-
corders and reproducers, and a
custom Quad Eight film re-record-
ing console with Compumix [V auto-
mation and intelligent digital
faders.

The facility will occupy the entire
ground floor of Cannon’s new Hol-
lywood headquarters. Construction
plans include an already operational
115-seat screening room, a re-
recording stage set to go up in July,

{ an ADR/Foley recording studio

with an October completion dead-
line, and the audio-for-video post-
production suite that is expected to
be on-line by next February.

39TH STREET OPENS UP: New
York City’s 39th Street Music re-
cently reopened its renovated con-
trol room. The new room features
an SSL 4000 Series E console, a
Publison Infernal Machine 90,
Drawmer noise gates, a Lexicon
PCM-70, and additional outboard
gear. Another new addition is a

computer-based synthesizer station
featuring the Yamaha TX-816 and
DX-7, Oberheim’s Matrix-12 and
OB-8 synths, E-Mu’s Emulator II
and SP-12 sampling drum machine,
a Prophet 5, a Mini-Moog, a Linn
Drum, and the Casio CZ-101. The in-
stallation is controlled via IBM and
Apple Macintosh computers for se-
quencing, patch librarian, and
sound synthesis. Synth over-
dubbing setups are stored to hard
disk with Octave-Plateau’s new
Patch Master software. The in-
house sequencer is Octave-
Plateau’s Sequencer Plus, which
features 64 tracks.

FRAMERUNNER EXPANDS:
Framerunner Inc.. based in New

York, has acquired the NEC DVE
System 10 effects controller as part
of an expansion of its post-produc-
tion operation. In addition to three-
dimensional rotation and perspec-
tive, the System 10 features V-flip,
mirror effect, programmable memo-
ry, mosaic tile and posterization,
random multifreeze, cube-maker
software, and a host of other abili-
ties. Some other key features: an
off-line storage system featuring
3.5-inch floppy disk drive; unlimited
key frames for smooth transitions;
and a powerful microprocessing
unit. The System 10 is intended pri-
marily for use in Framerunner’s In-
terformat Suite.

Edited by STEVEN DUPLER

AUDIO TRACK

(Continued from preceding page)

San Francisco, artist/producer
Todd Rundgren was in recently
tracking lead vocals for the New
Zealand-based group Dragon.
Mark Hunter engineered, assisted
by Samuel Lehmer. Also there, pro-
ducer/manager Russel Gloyd has
been digitally sequencing Dave
Brubeck’s new album, with Gary
Clayton at the console.

At Sheffield Audio/Video Pro-
ductions in Phoenix, Md., Nils Lof-

gren has been tracking for his new
album. Bill Mueller has been engi-
neering. Also, Jeff Chance has been
working on an album for Yellow
Rose Productions. Lee Townsend is
producing; Victor Giordane is engi
neering.

All material for the Audio Track
column should be sent to Steven
Dupler, Billboard, 1515 Broad-
way, New York, N.Y. 10036.
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if you still believe in me,
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These contributors helped put the scaffolding up.
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‘help finish the job.

We need your contribution to help take it down.

ey She is our nation’s proudest symbol of freedom and hope.
T But a hundred years of harsh weather have taken their toll.
Today she stands out there in the harbor covered with a
' network of scaffolding.
¢ The hand that held the torch is empty.
The torch itself, ravaged by age and corrosion, rests in a
shed at her feet where it serves as a model for a new torch
. that will replace it.
- And Ellis Island, where the ancestors of nearly half of all
y s Americans first stepped onto American soil, is in ruins.
e = o ) . Thanks to the contributions of thousands of generous
et m,}, Americans, organizations and companies—too many to be
3 %t G bt mentioned here—the work to rebuild these cherished monu-
% 11 ments has started. But there’s still a long way to gc to finish
B! TN~ & the job. And all the money must come from private conations.
: é:‘v«):}*—« If not you, who?
gt If not now, when?
: %ﬁ =15 Aspartofnext year’s Centennial Celebration, the names of
3 LY all who contribute to the restoration effort will be officially
Y entered into the archives of the Statue of Liberty national
g monument for permanent display. Put your company’s name
among them.
Yourhelpisurgently needed now. Please send in your
contribution.

The Statue of Liberty-Ellis Island Foundation, Inc.
P.O. Box 1986, Dept. ABPS, New York, NY 10018

=
I
l I'd like to help Save The Lady. Enclosed is my tax deductible contribution for:
|
|
|
|
l
!
I
|
|
!

LnerTy| (1810 (1825 [J850 [J$100 (38500 []Other $

1886-1986| Please make checks payable to: Statue of Liberty.

6 YU SLIEE O

.

[7) Check enclosed. Or pleasechargemy [} MasterCard [ VISA [ American Express

Expires

l
|
|
|
|
OO e e o O 5 P A {
|
|
|
|
l
|

{7 Please let me know how my company can help

Mr.

Mrs.

Ms.

NAME (Pleass Print} SIGNATURE (Required if using credit card.}

-
4

COMPANY NAME

KEEP THE TORCH LIT

© 1985 The Statue of Liberty-Ellis Istand Foundation, Inc. ;

ey % s ; -
1 ; E

L
v
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O American Express [ Diners Club O Visa [ Master Charge

Exp. Date:

Your signature

15% agency commission applicable only on ads

of 2” or more running 2 consecutive weeks.

Need to get your ad in fast? Call Jeff Serrette ... In NY State
phone 212/764-7388 . . . Outside N.Y. State phone toll free

i S

SCHOOLS &
INSTRUCTIONS

MTV'S ROCK & ROLL
TO GO
Along with 1,000's of other cassette and LP ti-
tles. Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

CUT OUTS & IMPORTS

LP s, cassettes. 8 tracks and 45's Rock
Country R & B and Gospet Write for free
catalog Trade only
MARNEL DIST.
P.O. Box 953
Piscataway, NJ 08854

NIGHTCLUB
JACKSONVILLE FLORIDA

23000 sq. ft.—complete turn key
operation. MUST SELL IMMEDI-
ATELY. Listed at $675,000—
partner dispute. BRING ALL
OFFERS!!! Additional info.

Allen Real Estate Services
Zena, Realtor/Associate
(813) 923 7777

TALENT

SINGERS WANTED — Group of 5 to
sing traditional Jamaican folk songs in
Papoise for 4 performances. May 4, 11,
18 and 25th. At Eclipse night club in Mi-
ami and Pyramid International, Queens,
New York. Send resume to Admiral Pro-
ductions, 5100 Cleveland Street, Holly-
wood, Fla. 33021. $400 per week, per
person for Miami and $700 per week per
person in New York. Must speak Pa-
poise, play drums, bass, lead, rhythm
guitar and piano.

NEW YORK
VARIETY SHOW

on
CABLE TV
Accepting bookings NOW!
Excellent exposure - video
selling - 2 Color cameras - small fee
Call RON NOw!
(212) 220-3594 or (212) 893-7742

NATIONAL RECORDING
GROUP SEEKS MALE ROCK
SINGER-BOSTON BASED
SEND RESUME

Box #4674
Billboard Magazine
1515 Broadway
New York, NY 10036

800/223-7524.

SERVICES/SUPPLIES/
EQUIPMENT

IN TEXAS: Multi-track Recording Engineer Record- Fok ok ok ok ok ok ok ok ok ok ko K Kk
ing Classes. (214) 438-8248. Mailing address: Re- * DANCE FLOOR LIGHTING
cording Class, Exchange Park. Box 45744-B, Dallas, %
Texas 75245 % [QUALITY PRODUCTS PRICED LOW|
* Controilers, pinbeams, color sticks,
*  mirror balls, rope lights, beacons.
* novas. strobes, foggers, rotators,
1 i |
Music business careersl b and Ege[,:'rg'ellar prOOS:thS'
Prepare for the marketing, manage- * e
ment or technical career you want. * TH_E MUSIC SERVICE
Top pro training in studio concert and % 327 S. Miller Rd.  Akron, OH 44313
video production, artist representa- K & & & & (216) 867-1575 & & & *
tion/management, retail/ wholesale,
promotion/marketing publishing,
much more. Employment assistance
and financial aid available. Free bro-
chure/career guide: write or call toll-
free: 800-554-3346
THE MUSIC BUSINESS INSTITUTE
Dept. 8 3376 Peachtree Rd., Atlanta, GA 30326 ’ FOR THE
WIDEST
SELECTION
_ OF RECORDING
BE A RECORDING engineer’ New classes ¥
quarterly Institute olgAuOIO/Vldeo Eng: TAPE AND g e
neering (213) 666 3003 1831 Hypenon ACCESSORIES... \a‘““ s o
Dept D Hollywood CA 90027 Call Tol Free (4
o o 1-800-523-2472 p= .
(in PA_1-B00- 468-2533) % %S
Deaters Only o
Call tor Froo Catalog and &
Monthly Specials :M
SONGWRITERS e ooy T L
., Recom ing Tape and Accessor es g ;’fﬂ[.. Y
. s W!:‘ E Sw Al WAGNE T (S
YOUR TUNES CAN WORK FOR YOU!
Recewe your high quality demo tor only $75
per song Marketing Assistance available tor
strong songs
Call or Write for brochure
‘ Eastopn(;)ge ch(n)ductions : b e :)u:c:l:YrG: Mhhahs :
ox 30682
Bethesda, Md. 20814 ¥ L »
(301) 493-6440  BM! affiliated. 0 e e D ETZD B
« WHOLE SALE PRICING AVANLABLE' »
« F arralane Enterprises, Inc. »
pe 166 Contral Ave.
Farmingdale, N.Y. 11735 *
- - - o - - « {316) 752-9824 »
(B S S SR EEEEESEE R R R

1S MAKE MONEY SONGWRITING  §}
-Many people make a fortune from -
-songwrmng and you can too! Freea

»information tells you how. Cut out 3
s this ad and mail to: .
H Demo Masters H
: 1850 Union Street, #434D .
» San Francisco, CA 94123 H
H (415) 381-8185 $:

SERVICES/SUPPLIES/
EQUIPMENT

RADIO TV JOBS

10,000 radio jobs a year for men and women are
listed in the American Radio Job Market weekly
paper. Up to 300 openings every week!! Disk Jock-
eys, Newspeople and Program Directors. Engi-
neers, Salespeople. Smail, medium and major mar-
kets ail formats. Many jobs require little or no ex-
perience! One week computer list $6.00. Special
Bonus, six weeks $15.95—you save $20!

AMERICAN RADIO JOB MARKET

1553 North Eastern
Las Yegas, Nevada 89101

ob 0 egt
B

RECORD PRESSING
CASSETTE DUPLICATION
RECORD JACKETS

Now Complete Package Prices

CALL TOLL FREE
1-800-468-9353

153 W 46th St.. New York N.Y. 10036
212-302-4140
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NOVELTIES/ MERCHANDISE

l POSTERS

Largest selection - fast reliable service - display racks - free catalog.

Also, buttons, keychains, bumperstickers, etc.
’ ‘Natlonal Trends, Inc.
2260 Scott Lake Rd. Pontiac, Ml 48054
Toll Free 1 (800) 544-0900
In Michigan (313) 674-4691
Established reps wanted-Highest commission pald

OBSCENE PROFITS
SUNGLASSES

I S/D Wayfarer

Mirror Aviator

Terminator
Cords

ORION DISTRIBUTING
(216) 661-6656

14.00 dz
9.00 dz
16.00 dz
1.00 dz

'MISCELLANEOUS

Y FRED OB

Now in its second print-
ing—the first comprehen-

songs that made it to he
top of the charts!

Every entry gives chart
facts, label and record
number, songwriter and
producer—plus a listing of
the Top Five songs for the
same week.

1-(800)-223-7524 -,
(212) 764-7388 s

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

You also get fascinating be-
hind-the-scenes stories

one in pursuit of it. And—
over 500 vintage photos,
many never befor available.

-ATTENTION MUSIC RETAILERS -
THE Billboard BOOK of

NUMBER

ONE HITS

IS HERE!

From “Rock Around the Clock” to “We Are
the World,” celebrate 30 years of the best
pop music with the onlybook to give the in-
side story behind every song to reach the
Number One spot on the Billboard ‘‘Hot
100" music charts since 1955

640 pages. 7 x 9%. Almost
600 photographs.

sive history of 30 years of about the songs and the per-
rock and roll, a concise ref- formers, gossip galor, and “Definitely a hit. It's not
erence source to over 600 enough trivia to satisfy every-  only a great reference

work, it's fun to read.”
DICK CLARK

If you're a fan of rock and
roll, you can't afford to be
without this exciting one-of-
a-kind collection.

CALL NOW TO ORDER YOUR PREPACK
OF 6 BOOKS AT A 40% DISCOUNT.

of wnte
Billboard Publications, Inc.
1515 Broadway
New York, N.Y. 10036
Attn: Jeff Serrette
Direct Marketing Dept.

NEEDED: RACK JOBBER
FOR VIDEO RENTALS

To compliment entertainment center now offer-
ing records. tapes, games, and Select-A-Seat.
Located in Pinellas Park, FL.

Call: (813) 522-4596
(bet. 10am and 5pm)

MAN OF MANY
VOICES NEEDED
Creative person to write and produce ra-

dio commercials $25,000 per year and up.
Send demo tapes/resume to

TSI
5900 Dewey Street Hollywood FL 33021
Send Attn. Mr. T.

GOVERNMENT JOBS $16,040 - $59.230/yr. Now
Hiring. Call 805-687-6000 Ext. R-1304 for current
federai hst.

The Fathers Against Orunk Oriving Campaign
Please. Support This Worthy Cause For Your Album Entr-
tled A Drunkards Prayer’ Send Five Dollars Or More Do-
nations To Fathers Against Drunk Oriving PO Box
386 SE 100th Street Waldo. Fla 32694 .
Album Contains 10 Songs Including A Drunkards Pray-
er The Saddest True Story Ever Published Pertaining To
Drunk Drivers 8x10 Picture Of Artist And Sate Driving
And Money Saving Ideas For Your Car And Home Also
1D Membership Club Card Nonprotit Organmization
FADD Reg #R181609667 President Billy Wagner
Phone (904) 468-2476

DON'T MISS
BILLBOARD'S CES SHOW ISSUE
JUNE 7 (ISSUE DATE)
MAY 26 (DEADLINE DATE)

CALL TODAY! DON'T DELAY!
1-800-223-7524 (Dut of State)
212-764-7388 (Locally)
or write
BILLBDARD CLASSIFIED
1515 Broadway
MNew York, N.Y. 10036
ATTN: Jeff Serrette

.GOLDEN OLDIES
T S T S

Original out-of-print albums and singles. All
types of music. We specialize in records from
the 50's, 60's. and 70's. Largest selection. Write
for free catalog.

HAVEMEYER PARK RECORDS
P.O BOX 32B
OLD GREENWICH, CT. 06870

Satisfaction guaranteed

INVESTORS
WANTED

ESTABLISHED COUNTRY SINGER has record for
release. Need $9,000 for national promotion. Phone:
(301) 681-5168.

MAGNIFICENTLY ENGINEERED AND
EQUIPPED RECORDING STUDIO
PRESENTLY BEING INCORPORATED,
SEEKING INVESTOR WITH $10,000. to
$25,000.

Call:

(818) 363-0636

HELP WANTED

WANTED!

National sales and distribution manager, for
growing new record company. Please send re-
sume and salary requirements to:
Davante Records, Inc.
9454 Wilshire Blvd.
Suite M3
Beverly Hills, CA. 80212
Atin: Mr. Mel Turoff
No telephone inquires please

DIRECTOR OF CREATIVE
SERVICES

Major New York record company seeks Direc-
tor, Creative Services. Job responsibilities are
to include overseeing entire department with
creative involvement in album cover design and
art direction, print ad layouts and styling, as welt
as administrative responsibilities.

Send resume in confidence:
Box 7673
Billboard Publications, Inc.
1515 Broadway
New York, N.Y. 10036

[ e e R i M T T |
Combine Your Record &
Music Background With a
Media Sales Career

The Boston Phoenix is expanding its
Record/Music Advertising Sales
Department. The right individual will have a
varied knowledge and love of music and the
desire to translate this into a successful
sales career. You'll represent New.
England’s leading Arts authqrity to local
and national retailers and the general music
industry. Previous experience in the music
industry a plus but not a necessity. Must
have 2 years outside sales experience.

Send resume to: M.M. Rosner

Phaiwi

100 Mass. Ave., Boston, MA 02115 EQE/MF
R = T S SR

WAREHOUSE

Growing Long Island wholesale

distributor seeking mature and re-

sponsible full time employes, re-

cord business and warehouse ex-

perience helpful. Farmingdale
area.

(516) 694-4545
Ask for Kenny

VIDEO

TURN YOUR
VHS MOVIES

INTO CASH!

VHS STORES &
DISTRIBUTORS:
We buy all used VHS movies in good
condition—ANY AMOUNT! if you're

going out of business, overstocked or
liquidating, callus . , .

WE'LL BUY
YOUR TAPES!

305-457-8947
305-458-0574

REAL ESTATE/FOR
SALE/LEASE

WHOLESALERS
NEW AND-USED PRC

Deal direct with
Video West

(416) 498-7074 Ext. 12

BUY. SELL. TRADE or iease used mov es.
thousands 1o choose from 1 (800) 833 3264 or
(803) 292 2072 o

FLICK, LTD.

|
NOW IN ATLANTA— |
WE BUY |
SELL AND TRADE USED
AND NEW
MOVIES. CALL:

1 (800) B62 2343
or in Atlanta
(404) 696 3004

{212/ TE64-7388
n MY State)

9000 SUNSET BOULEVARD

e Prime music industry location

e Floor to ceiling windows-impres-
sive views

® 24 hr. security

e 500 to 6000 sq. ft. suiles avail-
able

Exclusive leasing agent - Los Ange-
les Realty Services - Lark Christen-
sen/Sandra Wruck

(213) 274-6855

Muscial House in Malibu - 35 ft. ceiling, custom or-
gan, Steinway grand, pool, wood and glass contem-
porary. (213) 456-8011

‘BUSINESS

OPPORTUNITIES

LOOKING FOR PROMOTER that wiil take on a chal-
lenge to promote the "Road Angeis™” Concert-bigger
than “'Live Aild” For detail information contact Eric
Oster (213) 656-2229

TWO FULL LINE
MUSIC STORES IN S.E.
KENTUCKY - 1 SHOPPING
CENTER LOCATION AND 1t
DOWNTOWN LOCATION -
ASKING $400,000.

Ask for Al
call
(606) 439-2494

TAPES

BLANK AUDIO & VIDEO CASSETTES
21ST ANNIVERSARY
LOWEST PRICES IN TOWN
® Audio C  Video C
© Mastering Tapes ¢ 8 Tracks
Don't Delay—Call Today! For More Information
Andol Audio Products, Inc.
4212 t4th Ave., Brooklyn, NY 11219
Call Toll Free—(800) 221-65786

N.Y. Res.
(718) 438-7322

BULK BLANK LOADED audio cassettes direct
from manutacturer. Highest quality, lowest prices.
custom lengths, fast service. Amencan Magne-
tics. P.O. Box 862, Harrisburg, PA 17108. (717)
652-8000

CASSETTE TAPE
SECURITY DEVICES
DESIGNED FOR RETAIL OUTLETS
EASY TO USE INEXPENSIVE
REUSEABLE & DISPOSABLE

5 SELECTIVE MODELS

-FOR SAMPLES AND PRICES-
CONTACT
C & D SPECIAL PRODUCTS
309 SE QUOYA DRIVE
HOPKINSVILLE KY 42240
502/885-8088
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Bright Future Seen For Brazilian Industry

PolyGram’s Van Dijk: New $$ System Paying Off

BY WILLEM HOOS

Willem Hoos, Billboard's corre-
spondent in the Benelux terri-
tories, was recently in Brazil on a
working vacation and conducted
this exclusive interview with fel-
low Dutchman Cor van Dijk, man-
aging director of PolyGram
Brazil.

RIO DE JANEIRO Brazil’s over-
hauled monetary system, in effect
since February, spells good news
for the record industry here, with
the promise of improved financial
stability and greater purchasing
power for the nation’s 135 million
people.

That's the view of Cor van Dijk,
managing director of PolyGram
Brazil—although he admits that ini-
tial industry reaction to the move
was “‘shaky and uncertain.”

This March, he says, the business
was practically at a standstill. “Ex-

ecutives wanted to see what the im-
plications would be, the big ware-
houses didn’t buy any new product,
and most major retailers were also
hesitant.

“But in April activity started up
again, and all the leading industry
figures are convinced now that the
future is going to be bright. There
are all kinds of indications that
turnover will get a substantial boost
this year, and I would expect it to be
10%-15% higher than in 1985.”

Public support for the new mone-
tary system, known here as Plan
Tropical, is almost total. Measures
taken include a year-long freeze on
wages and prices, and the replace-
ment of the cruzeiro with a new cur-
rency, the cruzado, with a fixed ex-
change rate of 13.8 to the U.S.
dollar.

By world standards, the Brazilian
record market is relatively small.
Unit sales last year totaled 33.5 mil-
lion LPs, 8.4 million cassettes, and

Storage System

VIENNA The Lift company here
iz planning a major promotion and
marketing campaign in the US.
this year for its Compact Disc, ‘cas-
sette, and_videotape merchandis-
lng and stnra;{e systems, i
Otto Schubert Jr., vice president
of the company, reports that Lift
is setting up a 1.5, operation this
month based in, NeW Jersey-and
plans to do exterisivit advertising, *
marketing, and promotion of its

ous exhihitions and conventlons
thronghout the year. , -

lot systéms in half a dozen U.S’re-

The company cxhibited at this
year's NARM convention for the
first time since it was founded «
three years ago. Schubert says the *
boath generated more than 250 se- *
rious inquiries from dealers “who *
feel that the long hox package is-
not the ideal container for CD be-

Vienna'’s Llft Company

product, and to present it at vari-«+ the CDs themselves are ztored on

Schubert says Lift w ifl mstall pi- »

tail outlets on u limited risk basis. ™ by muny dealers in Germany and

3

 Due In' U.S.

rauue it is space- wa%tmg ar;d
degradable.” *°*® £ i 4

One of the main points of Lift’s
marketing éampaign is that the
system can sccommodate 10,000
CD titles within 300 square feet.
“With the high ret:t situation,’
Schubert says, “it becomes in-
ereasingly important to use Jhigh- |
density storage systems.”

With the Lift system, thé em}:lty
CD jewel boxes are dﬁplnved and

plastic index cards in drawers.
““The Lift system has the full en-*

dorsement of PolyGram,” says

Schubert, “and has beer adopted

by Laskys in the U.K, After all,
the jewel box is attractive, so. why
hide it under cardboard? e

“‘Retailers have now accepted
* racking empty cassette boxes. We
hope we can now persuade them to
do the same with CD.”

% 3 % »

[ INTERNATIONAL LICENSING |

WHEREVER JAZZ AND JAZZ LOVERS ABOUND!

T. C. WATERS represents a NEW PHASE in pop music. “IN
THE GROOVE,” his oustanding debut L.P. (MJI-1003 MNF
Records) launches his original songs with all the color, excite-
ment and jazz of the Swing, Dixieland and Blues Big Bands of
the past. New tunes, new Band arrangements, a new move-
ment . . . a rebirth of the Big Band sound engaged in new
fune making; not just a rehashing of the old standards.

Take a stand with T.C.! Be part of this new movement. “In the
Groove’ is AVAILABLE FOR LICENSING. It will be available
in the U.K. on Move Records this sum-

4.3 million singles, with a combined
retail value of some $160 million.

CBS was the industry leader with
a 23% market share, followed by
Som Livre, record arm of the im-
mensely powerful TV Globo empire,
with 18%; PolyGram and RCA, with
17% each; and EMI and WEA, with
8% each.

Operating problems have been
formidable. “In recent years the
market has had hardly any price dis-
cipline,” says van Dijk. “Curiously,
the sky-high inflation had very little
influence on prices, and in fact some
retailers even brought their prices
down. It all added up to a very
tough situation for the industry,
and some labels couldn’t cope.
Ariola went bankrupt here in 1981,
and others were far from thriving.”

Rationalization followed. RCA
took on WEA'’s distribution, and
EMI set up a joint distribution com-
pany, FonoBras, in partnership with
PolyGram. The biggest distributor
here is CBS, which also handles
Som Livre product.

PolyGram’s own manpower has
fallen from 560 to 380 over the last
five years. Based in Rio’s Barra Ti-
juca district, the company’s facili-
ties embrace management, promo-
tion, and a&r departments, record-
ing studios, a pressing plant, and
the FonoBras distribution service.

There is a further commercial and
promotional center in Sao Paulo.
But, van Dijk notes, “Although Sao
Paulo is Brazil’s biggest city, Rio is
the place where the record industry
trends are set, and the country’s
cultural heart.”

Between them, the states of Sao
Paulo and Rio de Janeiro account
for 55% of the record and tape mar-
ket, with five other states (Minas
Gerais, Bahia, Pernambuco, Rio
Grande do Sul, and Santa Catarina)
accounting for a further 30% and
the remaining 15 states for only
15%.

‘“‘As a result,” says van Dijk,
“most record companies concen-
trate their a&r, promotion, and oth-
er activities in the two main states.
But the other areas can’t be neglect-
ed. Brazil is a country with incredi-
ble musical talent that may emerge
from any corner of the nation, so

(Continued on next page)

..newsline...

RUSSIA’S MELODIYA RECORDS is set to begin Compact Disc production
within two years. Hardware firm Tallin Radioelectronic has completed
design work on its first laser-based CD player and will move to mass
production in 1987-88. VADIM YURCHENKOV

IN A MOVE designed to cut costs, PolyGram Ireland has moved into the
Glasnevin, Dublin, premises of EMI, which are already shared by
WEA. All PolyGram-associated product will now be distributed by
EMI, with joint invoicing and dispatch.

RTE TELEVISION in Ireland is basing its new drama/rock show “The Base-
ment Tapes” around a record shop and its owners. Some 25 up-and-
coming bands are set to appear on the show, which begins a pilot six-
week run this month. KEN STEWART

FRANCE'S NEW TV¥6, on the air for only two months, has already signed a
videoclip royalty deal with the record industry organization SNEP, and
will pay a minimum $570 per clip per screening. Similar agreements are
expected soon with the fifth French channel, La Cing, and with Tele
Monte Carlo, but negotiations with the country’s main national broad-
casters remain deadlocked. PHILIPPE CROCQ

FEELABEELIA, which last fall became the first direct British signing to
Quincy Jones’ Qwest Records, will releases its second album, “Born
Into Madness,” in the U.S. this summer. The Richochet management
company has set up a Los Angeles office to work with Qwest. The
band, which featured Stevie Wonder’s solo harmonica and his band
Wonderlove on its second single, “Feel It,” still has no U.K. deal.

D SHARP, the classical arm of Pinnacle Records in the U.K., is handling
sales and distribution of the peace movement double album “The Gates
Of Greenham,” named after the women’s peace camp at the U.S. Air
Force base Greenham Common. Released by Welsh independent label
Sain Records, the 90-minute work combines pop and operative ele-
ments.

AUSTRALIAN ENTREPRENEUR Alan Bond, America’s Cup winner and owner.
of the Channel Nine television stations in Perth and Brisbane, has be-
come sole owner of Thorn EMI’s Screen Entertainment division follow-
ing the failure of the management buyout led by chief executive Gary
Dartnell. ' NICK ROBERTSHAW

PIONEER HAS ANNDUNCED a 30% production hike at its LaserVision video-
disk plant in Carson, Calif. Qutput will rise to 130,000 units monthly in
June, when the Japanese electronics company also launches its CLD-7
combination Compact Disc/LaserVision player on the U.S. market.

SHIG FUJITA

SERIOUS RECORDS, a new U K. label specializing in British and U.S. dance
music, releases its first product this week on the Upfront compilation
label, distributed through PRT. The company’s aim, according to co-
owner Mahesh Bajaj, is to keep club-goers in touch with the latest U.S.
and U.K. trends. Debut single on the companion Crossover label is Ro-
chelle Fleming’s “Love Itch.” PETER JONES

WEA PRODUCT, unavailable in Portugal since the summer of 1985 be-
cause of a distribution problem, is now on sale again following the
three-year license deal concluded with the Lisbon-based joint company
EMI/Valentim De Carvalho. First'new releases came from A-Ha and
Phil Collins/Marilyn Martin, with further titles due from Madonna, ZZ
Top, the Cars, Matt Bianco, Tom Petty, and others. FERNANDO TENENTE

U.K. Budget Video Market Growing

LONDON The British video indus-
try’s recent switch in emphasis
from rental to sell-through is con-
tinuing to gather momentum. The
latest company to launch a budget-
price collection is year-old Stable-
cane, with a 56-title Video Master-
piece catalog in the shops this week.

Meanwhile, Futurevision’s Video
Collection, first in the low-price
field last fall, is introducing a line
with lower than standard budget
prices called The Video Gallery. The
line will initially feature children’s
titles, but will eventually also in-
clude music and special-interest
product, with a retail price of the
sterling equivalent of $7.49.

Video Collection is also cooperat-
ing with EMI’s Picture Music Inter-
national on a new music-only label,

The Video Music Collection, offer-
ing full-length concert cassettes for
$13.50 and EPs at $10.50. The first
10 titles are due this month.
Futurevision head Steve Ayres
notes that, with three budget lines
now in place, “We are ready to with-
stand the fight that will break out in
the last quarter of this year when
the Hollywood majors enter the
budget business.” Such a develop-
ment, widely expected here, will be
welcomed by retailers as promising
a wider range of high-quality titles
at low prices. There is currently
some pressure for protection
against slow-moving budget titles.
The Video Collection titles were
initially available only through
Woolworth outlets, for instance.
But Stablecane sales chief Ian Tay-

lor is aiming to involve specialist
dealers whose trade has been rent-
al-dominated.

“The sales market is going from
strength to strength,” he says, “but
as yet the independent dealer has
not had the opportunity to stock
budget-priced tapes. Major video
wholesalers, who probably supply
50% of the tapes for the rental mar-
ket, have also had little involvement
on the sales side.”

Video Masterpiece product will
retail at $10.50. By this fall, about
150 titles should be on sale, includ-
ing feature films, sports, art, and
music. A variety of display units,
point-of-purchase material, trailer
tapes, and “dealer advertising kits”
will be made available.

er. “In the Groove” is great Ameri-
cana music presented in a whole new
way! For more information.
22 West 34th St. (4th Floor)
New York, NY 10001 Tel. 212 564-6542
[~
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PolyGram Rendezvous. Senior PolyGram executives gather at a listening party
for Jean-Michel Jarre’s new album “‘Rendez-Vous” in London. Pictured are,

from left, PolyGram International executive vice president David Fine, PolyGram
pop division president Roland Kommerell, Jarre’s manager Francis Dreyfus and
PolyGram International executive vice president Rudi Gassner.

BRIGHT FUTURE SEEN FOR BRAZILIAN INDUSTRY

(Continued from opposite page)

both we and the other labels employ
a large number of talent scouts.”

PolyGram’s own talent roster in-
cludes a number of local superstars,
known here as “medalhaos,” includ-
ing Milton Nascimento, Caetano Ve-
loso, Elba Ramaolho, Erasmo Car-
los, and Ney Matagroso. Each can
expect to sell at least 100,000 copies
of every new album, and airplay on
Brazil’s all-commercial radio sta-
tions is easily gained.

Newer, less established acts do
not get such ready exposure. Says
van Dijk: “That’s mainly because so
many stations have their own for-
mats and philosophies, which makes
it hard to get any one record on all
of them.”

Promotional exposure on televi-
sion is even harder to acquire. Only
two major TV stations carry a regu-
lar pop program.

“For that reason,” says van Dijk,
“we are delighted that Manchete,
one of the national networks, is ne-
gotiating a deal with MTV. It could
come into effect by June 1, with an
initial eight hours of transmissions
a week, and would certainly give a
strong stimulus to the Brazilian rec-
ord industry.”

Van Dijk notes that, although na-
tional product accounted for 60% of
overall industry turnover in 1985,
growing public interest in interna-
tional repertoire could reduce that
percentage in the current year.
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PD At CHUM-AM Denies Shakeup Rumors

Williams Claims A Longterm Program For Change

BY KIRK LaPOINTE

TORONTO When communications
arts student David Williams was
asked to write an essay about where
he thought he would be in 20 years,
he wrote about running CHUM-AM
Toronto. Almost 16 years later, he’s
at the helm as the new program di-
rector. The flagship of the chain,
however, isn't the CHUM he wrote
about.

The 1986 model is ailing. So, in-
stead of entering his job as PD at
one of driving forces of contempo-
rary hit radio here, he comes to a
station that has slipped in status
during recent years and is now
barely in the top half-dozen stations
in town. When people talk about the
success of CHUM, they are now re-
ferring to the FM outlet which has
been No. 1 in the Toronto market
for the last year.

“We've lost the upper end of the
demographic,” Williams concedes.
“And we can't live on 12-year-olds.”

Exactly what CHUM intends to
live on for the next little while re-
mains unclear. But, having brought
Williams from Winnipeg, where he
turned CFRW around for the
CHUM Group, a shakedown is an-
ticipated.

For the most part, Williams has
come in with an open mind. He is
putting the staff on notice that
there is to be “no coasting” any-
more, but he says he has no precon-
ceptions about who or what will
go—except perhaps the music.

“I think musically we went off
the deep end,” he says of the last
few years’ programming. “We were
appealing to the majority of the mi-
nority, by trying to be an overly pro-
gressive station on the AM band.”

However, how he intends to bring
the station into the mainstream is a
matter of considerable speculation.

Williams says each day brings a
new round of phone calls from
friends and rivals to discuss rumors
they’ve heard—that he would sack
so-and-so, move to a lighter rock
format, or de-emphasize talk. Even
the gossipy Toronto Sun printed a
story saying that CHUM attorneys
were trying to halt a rival outlet
from using a phrase that sounds
like “light rock, less talk.”

“Well,” Williams says, ‘“‘there’s
not much to discuss right now. Most
of my ideas are still half-baked.”

What he does acknowledge is that
CHUM is aggressively conducting
research and that “there will be no
quick fix. I always come to a station
with a three-year plan. To try to
turn everything around quickly
would only compound the troubles
eventually.”

CHUM'’s recent slide isn’t unstop-
pable, he asserts.

“There’s really a lot more to be
done in the mind of the listener than
at the radio station,” he says.

Even so, he says he feels that an-
nouncers are spending too much
time with patter, a situation that he
says listeners perceive as interrup-
tions. ‘“‘People don’t have a lot of

time. What I'm telling them is pick
your words carefully. If you are us-
ing 10 words, see if you can use five
instead.”

CHUM seemed invincible in the
'60s and '70s. Rival top 40 outlet
CFTR was a distant competitor.
CHUM then took some chances to
stem the flow of listeners to FM and
in reaction to the disco craze. The
result was an upheaval in its demo-
graphics, a splintering of its loyal
audience, and an attraction of only a
marginal number of new music
fans.

“Our audience grew up and the
radio station didn’t,” Williams says.
CFTR grew too, eventually captur-
ing the top spot in the market.
Among top 40s it remains well-
ahead.

At 34, Williams is a veteran of
stints in Thunder Bay, St. John, St.
Catharines, Halifax, Hamilton, Osh-
awa, Kingston, and Winnipeg. Now
he is in the largest city in the coun-
try.

“By the end of summer, I should
have things in place,”” he says.
Meanwhile, the station is emphasiz-
ing its commercial-free half-hours
and has captured headlines with a
contest that challenged local gas,
stations to offer the lowest price at
the pump for 24 hours.

“I told everybody here I didn’t
bring a broom,” he says. “I'm sit-
ting back and reassessing every-
thing. Fortunately, I'm not under a
great gun.”

K-tel Receivers Lose Gourt Battle

WINNIPEG The Manitoba Court
of Queen’s Bench has turned
thumbs down on a request by re-
ceivers to be allowed to sell three
million records from K-tel to Mill-
bank Music Corp.

The court, in a judgment that
doesn’t necessarily guarantee

against future sales, ruled against
the Clarkson Gordon receivers act-
ing on behalf of the Bank of Mon-
treal, K-tel’s principal creditor when
the company slipped into receiver-
ship last year.

Clarkson Gordon filed an applica-
tion on March 20 to seek authority

Maple Briefs

THE STONGEST whispers on the
federal front these days rumor the
government considering the idea of
a rental right in impending copy-
right reforms. We will find out in
coming weeks as Communications
Minister Marcel Masse unveils the
federal strategy for the sound re-
cording business.

THE BLACK MUSIC ASSN. of
Canada (BMAC) holds its annual
awards luncheon May 23 in Toronto
with a key MuchMusic executive
slated as keynote speaker.

A’I'I‘IC, WHICH HAS recently re-
bounded with a worldwide signing
of Lee Aaron to Capitol outside
Canada (and with strong action for
its Nylons’ “Seamless” disk in the
United States), has a bonafide hit
with a little-known east coast band,
Haywire. More will be heard from
the band soon.

PETER PEARSON, head of a fed-

eral agency that finances Canadian
film production for TV, says a loop-
hole will be changed to avoid a re-
peat of the recent sale of video
rights for this year’s biggest Cana-
dian film, “My American Cousin,”
to an American distributor. The
move outraged the Canadian video
business.

KIM MITCHELL, recently seen in
a park with his baby on some teeter-
totters and swings, gets back to
work this summer with “Shakin’
Like A Human Being,” his followup
to the near-platinum “Akimbo Alo-
go.” Mitchell cut the disk at Le Stu-
dio in Morin Heights, where the
Cult also produced a new British
single.

to sell the product to Millbank. But
counsel for the Canadian Recording
Industry Assn. (CRIA) opposed the
move on two grounds.

CRIA said a licensing agreement
between copyright holders with K-
tel to use the songs on most of the
records lapsed when K-tel went into
receivership. And, among those
disks that could be sold, a period
specified under the contract be-
tween copyright holders and K-tel
lapsed before Clarkson Gordon ar-
ranged sale.

The record industry organization
asserts that anyone who attempts
to sell the product is essentially ped-
dling material that infringes copy-
rights. CRIA is expected at a subse-
quent hearing to push for the de-
struction of the product, although
the Canadian Musical Reproduction
Rights Agency, which stands to see
composers gain considerably from
the sale, isn't necessarily against it.

However, Millbank’s offer de-
creases significantly on Saturday
(10), and Clarkson Gordon stands to
make a lot less for the material,
even if the court eventually rules in
its favor. Clarkson Gordon has
asked for an interim order to permit
the sale, and has also asked for the
money to be held by the court until
final dispensation of the case.

KIRK LaPOINTE
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CANADA  (Courtesy The Record) As of 4/24/86 AUSTRALIA (Courtesy Kent Music Report) As of 5/5/86
SINGLES SINGLES
1 1 | NIKITA ELTON JOHN wEA 1 1 | CHAIN REACTION DIANA ROSS CAPITOL/EMI
2 2 | DON'T FORGET ME GLASS TIGER caPITOL 2 3 | KISS PRINCE AND THE REVOLUTION wWARNER/WEA
3 | 3 | HARLEM SHUFFLE THE ROLLING STONES COLUMBIA/CBS 3 | 5 | LIVING DOLL CLIFF RICHARD & THE YOUNG ONES wEA
4 | 10 | KISS PRINCE PAISLEY PARK/WEA 4 | 2 | WHEN THE GOING GETS TOUGH BILLY OCEAN LIBERATION/EMI
5 5 LET'S GO ALL THE WAY SLY FOX capITOL 5 16 | MANIC MONDAY BANGLES LIBERATION/EMI
6 7 JOH'N COUGAR MELLENCAMP R.O.C.K.IN THE USA (A SALUTE TO 6 11 | WESTEND GIRLS THE PET SHOP BOYS PARLOPHONE/EMI
605 ROCK) Riva/POLYGRAM . 7 | 4 | HOW WILLIKNOW WHITNEY HOUSTON ARISTA/RCA
7 | 13 | ADDICTED TOLOVE ROBERT PALMER ISLAND/MCA 8 | 8 | ELOUISE THEDAMNED Mca/wea
8 | 4 | KYRIE MR MISTER RCA/ARIOLA 9 | NEW| ADIFFERENT CORNER GEORGE MICHAEL EPIC/CBS
9 | 6 | CONGA MIAMI SOUND MACHINE CBS 10 | 6 | SUSPICIOUS MINDS FINE YOUNG CANNIBALS LONDON/POLYGRAM
10 | 9 | AGOOD HEART IS HARD TO FIND FEARGAL SHARKEY VIRGIN/A&M 11 | 7 | CONCRETE AND CLAY MARTINPLAZA cas
11 | 8 | VIENNA CALLING FALCO a&m 12 | 10 | HARLEM SHUFFLE ROLLING STONES cBs
12 | 20 [ WESTEND GIRLS PET SHOPBOYS CAPITOL 13 | NEW | MOVE AWAY CULTURE CLUB VIRGINEMI
13 | 16 | WHY CAN'T THIS BE LOVE VANHALEN WARNER BROS /WEA 14 | 12 | RUSSIANS STING A&M/FESTIVAL
141 12 | SARA STARSHIP GRUNT/RCA 15 | 13 | ABSOLUTE BEGINNERS DAVID BOWIE VIRGIN/EMI
i: 1‘7‘ HOW WILL | KNOW WHITNEY HOUSTON ARISTA/RCA 16 | 19 | BABY, YOU'RE SO STRANGE ICEHOUSE REGULAR/FESTIVAL
MANIC MONDAY BANGLES coLuMBIA/CBS 17 | 9 | HITTHAT PERFECT BEAT BRONSKIBEAT LONDON/POLYGRAM
17 [ NEW | THE POWER OF LOVE JENNIFER RUSH cBS 18 | 15 | KYRIE MR MISTER Rca
18 | 18 | MOVE AWAY CULTURECLUB VIRGIN/ASM 19 | 17 | BEAT'SSOLONELY CHARLIESEXTON MCA/WEA
19 [ 19 | CAPTAIN OF HER HEART DOUBLE POLYGRAM
2 20 | 14 | SARA STARSHIP GRUNT/RCA
0 | 12 | THE CULT RAIN WARNER BROS /WEA ALBUMS
© Copyright 1986, Billboarc_j Publicati_ons. Inc. No part of thi; publication ALBUMS 1 1 | STING DREAM OF THE BLUE TURTLES A&M/FESTIVAL
may be reproduced, stored in any retrieval system, or transmitted, in any 1 WHITNEY HOUSTON  ARISTA/RCA 2 2 DIRE STRAITS BROTHERS IN ARMS GO/POLYGRAM
form or by any means, electronic, mechanical, photocopying, recording, 4 VAN HALEN 5150 WARNER BROS./WEA 3 pERcD) YGRA
or otherwise, without the prior written permission of the publisher. 3 THE ROLLING STONES DIRTY WORK COLUMBIA/CBS i 5 MENTAL AS ANYTHING GREATEST HITS VOLUME 1 REGULAR/CBS
2 | MR.MISTER BROKEN WINGS RCA/ARIOLA o | 2 | WHITNEYHOUSTON arisTasRce
- 6 | GLASSTIGER THE THINREDLINE CaPITOL e | s VARIOUS ALL THEHITS wea .
BRITAIN  (Courtesy Music week) As of 4/30/86 S | HEART NEVER capiroL ALLILLGUES (e TR AE LSS
This | Last 7 | DIRE STRAITS BROTHERS IN ARMS VERTIGO/POLYGRAM 7 |NEW| VARIOUS 1986 WAY TO GO FESTIVAL
Week| Week| SINGLES 8 | BOBSEGER & THE SILVER BULLET BAND LIKE AROCK capITOL 8 | 7 | FINE YOUNG CANNIBALS  LONDON/POLYGRAM
1 | 1 | ADIFFERENT CORNER GEORGE MICHAEL EpiC 17 | PETSHOP BOYS PLEASE capitoL 9 | 9 | PRINCE PARADE & THE REVOLUTION WARNER/WEA
2 2 | ROCK ME AMADEUS FALCO A&m 11 | PRINCE & THE REVOLUTION PARADE PAISLEY PARK/WEA 10 | 6 | ROLLING STONES DIRTY WORK cBs
12
3 160 nvg:g:\éigourggi FAOR MELATELY JANET JACKSON A&m 5 22::“?;8;’:‘5? Pz’x’z;c:s“"o’ e 11 | 10 | (CEHOUSE MEASURE FOR MEASURE REGULAR/FESTIVAL
MADONNA  SIRE 12 | 12
5 | S | JUSTSAYNO GRANGE HILL CAST 6bc 13 | JOMN COUGAR MELLENCAMP SCARECROW RIVA/POLYGRAM 13 | 14 | SrmvIE A COLLECTORS HUMANFRAILITY WHITE LABEL/FESTIVAL
10 | HONEYMOON SUITE THE BIG PRIZE WARNER BROS./WEA
6 | 3 | AKINDOFMAGIC QUEEN Em 14 | 11 :
15 | THE CULT LOVE VARIOUS TELEVISION'S GREATEST HITS LIBERATION/EMI
7 | 8 | CAN'T WAIT ANOTHER MINUTE FIVE STAR TENT NI ERTICO/ROLYGRAM 15 | 20
8 | 7 | LoOK AWAY BIG COUNTRY NEW | JULIAN LENNON THE SECRET VALUE OF DAYDREAMING AN NS OV ARNERAWEA
° 23 MERCURY ATLANTIC/WEA 16 13 | CARS THE CARS GREATEST HITS ELEKTRA/WEA
0| e LESSONS INLOVE LEVEL 42 POLYDOR 16 | FALCO FALCO 3 a&m 17 | NEW | JOMN DENVER CHANGES STARCALL/RCA
1| 27 GREATEST LOVE OF ALL  WHITNEY HOUSTON  ARISTA 18 | ELTON JOHN ICE ONFIRE GEFFEN/WEA 18 [ 16 | PHMIL COLLINS NO JACKET REQUIRED wEa
niz I HEARD IT THROUGH THE GRAPEVINE MARVIN GAYE MOTOWN NEW | JENNIFER RUSH  cas 19 | 19 | FEARGAL SHARKEY  VIRGIN/EMI
YOU AND ME TONIGHT AURRA 10 RECORDS 14 | PRETTY IN PINK SOUNDTRACK  AaM 20 | 15 | SADE PROMISE EPiC/CBS
13 [ 4 [ LIVING DOLL CLIFF RICHARDS & THE YOUNG ONES FEATURING
HANK MARVIN  wEA )
rt i f
14 9 TOUCH ME (I WANT YOUR BODY) SAMANTHA FOX e WEST GERMANY (Courtesy Der Musikmarkt) As of 4/28/86 U K cou NTRY (Courtesy Music Week) As of 5/3/86
15 [ 11 | ALL THE THINGS SHE SAID SIMPLE MINDS VIRGIN SINGLES ALBUMS
16 | 15 | SECRET LOVERS ATLANTIC STARR A&M 1 1 | GEIL BRUCE & BONGO RUSH/ARIOLA 1 1 | EAGLES BEST OF THE EAGLES ASYLUM
17 | 17 | THE FINEST SOSBAND TABU 2 | NEW| MIDNIGHT LADY  CHRIS MORMAN HANSA/ARIOLA 2 3 | EAGLES HOTEL CALIFORNIA
18 | 12 | WONDERFUL WORLD SAM COOKE Rca 3 2 | MANIC MONDAY BANGLES cBS H ASYLUM
;g NIEXV ONMYOWN PATTI LABELLE & MICHAEL MCOONALD MCA 4 | 8 | IRRESISTIBLE STEPUEHANIE TELDEC 3 | 2 | KENNYROGERS THE KENNY ROGERS STORY LIBERTY
VOUTT:w:‘c';E "P’;f EVERYTHING (THE DECADE REMIX 76/86) REAL 5 [ 4 | KISS PRINCE & THE REVOLUTION PAISLEY PARK 4 | 25 [ BOXCARWILLIE BOXCAR WILLIE COLLECTION TELSTAR
6
21 | 13 | TRAINOF THOUGHT AHA warNER 3 | LOVEMISSILEF1 11 SIGUE SIGUE SPUTNIK PARLOPHONE/EMI 5 | 4 | DONWILLIAMS NEWMOVES captoL
v . ] 7 5 | ALOVEBIZARRE SHEILAE PAISLEY PARK
22 | 18 | DRIVING AWAY FROM HOME (JIM'S TUNE) IT'S IMMATERIAL SIREN 6 15 | BRENDA LEE THE VERY BEST OF BRENDA LEE MCA
23 | 21 | MARLENE ON THE WALL SUZANNE VEGA aam 8 7 ABSOLUTE BEGINNERS DAVID BOWIE VIRGIN/ARIOLA
7|5
24 | 26 | PLLKEEP ON LOVING YOU PRINCESS SupREME 190 :2 A KIND OF MAGIC QUEEN em PATSY CLINE SWEET DREAMS Mca
25 | 38 | ALLAND ALL JOYCE SIMS LDNDON TAUSENDMAL DU MUENDHENER FREIHEIT cBS 8 | NEW(| BOXCAR WILLIE THE LAST TRAIN TO HEAVEN spaRTAN
26 | 31 | STARS HEARNAID VERRTIGO El (R e o e 9 | 10 | JCASH/M HAGGARD/W NELSON/K KRISTOFFERSON FOUR STAR
27 | 19 | ESMC2 BIG AUDIO DYNAMITE cas 12 | 6 | WHEN THE GOING GETS TOUGH BILLY OCEAN JIvE COUNTRY K TEL
28 | 29 | AQUESTION OF LUST DEPECHE MODE MUTE 13 | NEW| DANCE WITH ME ALPHAVILLE wea 10] 8
29 | 37 | THERE'LL BE SADSONGS  BILLY OCEAN o 14 | 9 | THE PROMISE YOU MADE COCK ROBIN cas DRHOOK DR HOOKS GREATEST HITS capiToL
30 | NEW| SLEDGEHAMMER PETER GABRIEL VIRGIN 15 [ NEW| TRAIN OF THOUGHT A-HA WARNER/WEA 11 | 19 | EAGLES ONE OF THESE NIGHTS ASYLUM
31 | 40 | WHY CAN'T THIS BE LOVE VAN HALEN WARNER 16 [ 12 | CHAINREACTION DIANAROSS EMI 12 | 14 | poLLY PARTON DOLLY PARTONS GREATEST HITS CAPITOL
32 | 32 | STROLLINON MAXIPRIEST 10RECORDS 17 | 11 | BROTHER LOUIE MODERN TALKING HANSA/ARIOLA 13 7
: EST
33 | 36 | SOME PEOPLE BELOUIS SOME PARLOPHONE 18 |NEW| ADIFFERENT CORNER GEORGE MICHAEL EPIC/CBS EAGLES GREATESTHITS71/75 asrium
34 | 22 | PETERGUNN ART OF NOISE & DUANE EDDY CHiNA 19 | 16 | JEANNIE FRANK ZANDER TELDEC 14 | NEW| DWIGHT YOOKAM GUITARS CADILLACS ETCETC REPRISE
35 | NEW| BOYS DON'TCRY CURE FICTION 20 | NEW| STIMMEN IM WIND JULIANE WERDING MAMBO/WEA 15 [ 9 | BOXCARWILLIE mca
36 | 24 | COME ONCOMEON BRONSKIBEAT FORSIDDEN FRUT ALBUMS 16 | NEW| DOLLYPARTON VERY BEST OF DOLLY PARTON RCA
37 | NEW| TENDER LOVE FORCE MDS TOMMY BOY |l g @ VERNSPRUETICE
38 | 25 o S HERBERT GROENEME PRUENGE emi 17 | 24 | EVERLY BROTHERS THE VERY BEST OF THE EVERLY BROTHERS
HAVE YOU EVER HAD IT BLUE STYLE COUNCIL POLYDOR
39 | NEW| YOUR LATEST TRICK DIRE STRAITS VERTIGO 2 2 ROLLING STONES DIRTY WORK ROLLING STONES/CBS WARNER
40 | NEW | THE QUEEN'S BIRTHDAY SONG ST JOHNS COLLEGE SCHOOL CHOIR i g ?5:2%'&?3[’505:2‘5KEC.,fLEBRAT'ON MUJEANTERCORD 18 [ 13 | WAYLON JENNINGS WILL THE WOLF SURVIVE McA
COLUMBIA
ALBUMS 5 | 4 | WHITNEY HOUSTON  arisTa/ariOLA 19 | 22 | EAGLES DESPERADO asvLum
1 1 BRYAN FERRY/ROXY MUSIC STREET LIFE 20 GREAT HITS EG 6 14 | PRINCE & THE REVOLUTION PARADE pAISLEY PARK/WEA 20 6 JIM REEVES 20 OF THE BEST RCA
2 | 2 | VARIOUS HITS4 CBS/WEA/RCA ; ; AALGLATT/M BAP AHL MAENNER  MUSICANT/EMI 21 | 16 | pON WILLIAMS THE VERY BEST OF DON WILLIAMS McCA
3 | 4 | WHITNEY HOUSTON  ARSTA JENNIFER RUSH MOVIN' cBs 22 | NEW !
€ | 3 | DRESTRAITS BROTHERS N ARMS, vERTIED 5 | 0 | R e BN R s VARIOUS COUNTRY'S GREATEST HITS ATLANTIC
5 5 | AHA HUNTING HIGH AND LOW WARNER 10 | 10 | MATTBIANCO wea 23 | 20 | GEORGE STRAIT SOMETHING SPECIAL Mca
6 6 | SIMPLE MINDS ONCE UPON A TIME  VIRGIN 11 {11 | TALK TALK THE COLOUR OF SPRING EMI 24 | NEW( wILLIE NELSON HELP ME MAKE IT THROUGH THE NIGHT RCA
7 9 | SHALAMAR THE GREATESTHITS STYLUS 12 | 13 | DIRE STRAITS BROTHERS IN ARMS VERTIGO/PHONOGRAM/PMY 25 |NEW| Jupbs WHY NOTME rea
8 8 | VARIOUS HEART TO HEART KTEL 13 | NEW| WALTER SCHOLZ TRAUMMELODIEN INTERCORD -
9 | 15 [ SAMCOOKE THE MAN AND HIS MUSIC RCA 14 | 12 | PETER MAFFAY STATIONEN KTEL 12 | RICKY SKAGGS LIVE INLONDON EPic
10 [ 17 | JEAN MICHEL JARRE RENDEZVOUS POLYDOR 15 8 | SOUNDTRACK ROCKY IV SCOTTIBROS/BELLAPHON 27 | NEW| JupDS ROCKIN' WITH THE RHYTHM RCA
11 7 PET SHOP BOYS PLEASE PARLOPHONE 16 15 | COCK ROBIN cBS 28 | NEW| RICKY SKAGGS COUNTRY BOY EepiC
12 [ 12 | PHILCOLLINS NO JACKET REQUIRED VIRGIN 17 | NEW| JULIANE WERDING SEHNSUCHT IST UNHEILBAR MAMBO/WEA 29 |New| Rav s co £ RAY C s
13 | 11 | CHRISREA ONTHEBEACH MAGNET 18 | 19 | SIMPLYRED PICTURE BOOK ELEKTRA/WEA O ARLESECOUNIRMSIDELD LARLE
14 | 26 | LEVEL 42 WORLD MACHINE POLYDOR 19 16 | SADE PROMISE EPIC/CBS 30 | NEW| JANIE FRICKE LOVE NOTES cBS
15 | 14 | PRINCE AND THE REVOLUTION PARADE WARNER 20 | NEW| JEAN MICHAEL JARRE RENDEZ VOUS POLYDOR/DG PMV
16 | 22 | SUZANNEVEGA A&M
17 | 19 | MR.MISTER WELCOME TO THE REAL WORLD RCA FRANCE (Courtesy of Europe 1) As of 4/27/86 ITALY (Courtesy Germano Ruscitto) As of 4/23/86
18 | 33 | FIVESTAR LUXURY OF LIFE TENT
SINGLES ALBUMS
19 | 20 NNERS
ORIGINAL SOUNDTRACK ABSOLUTE BEGI VIRGIN IR o el N — . 1 | LUCIO BATTISTI DON GIOVANNI sca
20 | 16 | VARIOUS HITS FOR LOVERS EPIC
2 1 CAPTAINE ABANDONNE GOLD wea 2 4 | SOUNDTRACK 9 AND 1/2 WEEK emi
21 | 13 | SIOUXSIE AND THE BANSHEES TINDERBOX WONDERLAND
3 3 | BURNING HEART (B O ROCKY IV) SURVIVOR (8BS 3 2 | STING DREAM OF THE BLUE TURTLES A&M/CBS
22 | 10 | COCTEAU TWINS VICTORIALAND 4D 4 | NEW| LES BETISES SABINE PATUREL CARRERE 4| 7
23 | 30 | QUEEN QUEEN'S GREATEST HITS emi JOE COCKER  Em
24 18 | ART OF NOISE IN VISIBLE SCIENCE CHINA 5 8 PARTENAIRE PARTICULIER  CHRIS MUSIC/WEA 5 | NEW| NINO D'ANGELO CANTAUTORE DURIUM
6 | 5 | LESRESTOSDUCOEUR JJGOLDMAN, COLUCHE ET LES AUTRES
25 | 25 | VARIOUS THE TV HITS ALBUM VOL 2 TOWERBELL LEDERMAN/CBS 6 6 LUCIO DALLA BUGIE RCa
26 | 23 | EURYTHMICS BE YOURSELF TONIGHT RCA 7 | 7 | TROPIQUE MURIEL DACQ CARRERE 7 | 3 | SOUNDTRACK ROCKYIV cBs
27 | 24 | VANHALEN 5150 WARNER 8 4 | 3EME SEXE INDOCHINE ARIOLA 8 8 | COCKROBIN cBs
28 | 34 | MADONNA LIKE A VIRGIN SIRE 9 | 10 | IN THE HEAT OF THE NIGHT SANDRA VIRGIN 9 | 10 | SADE PROMISE cBs
29 | 31 | BIG AUDIO DYNAMITE THIS IS BIG AUDIO DYNAMITE c8s 10 | NEW | PROPAGANDA MACHINERY PHONOGRAM 10 | 5 | ROLLING STONES DIRTY WORK cBS
30 | NEW| KATE BUSH HOUNDS OF LOVE Em: ALBUMS 11 9 | DOUBLE BLUE POLYGRAM
31 | NEW (| GOWEST chHRysaus 1 1| DANIEL BALAVOINE SAUVEZ L'AMOUR  BARCLAY 12 | 14 | TALK TALK THE COLOUR OF SPRING EMI
32 | 28 | DEPECHE MODE BLACK CELEBRATION MUTE 2 [ 2 | MISTRAL GAGNANT RENAUD VIRGIN 13 | 12 | SIMPLYRED PICTURE BOOK wea
33 | 21 | ORIGINAL SOUNDTRACK ROCKY IV SCOTTIBROS 3 5 | SADE PROMISE cBs 14 |NEW| MANGO ODISSEA FONIT CETRA/RICORDI
34 | 29 [ ROLLING STONES DIRTY WORK ROLLING STONES 4 9 INDOCHINE 3 ARIOLA/RCA 15 [NEW| PRINCE PARADE weta
35 | 27 | BLOW MONKEYS ANIMAL MAGIC RCA 5 | 4 | STING DREAM OF THE BLUE TURTLES POLYDOR 16 [ NEW| MRMISTER WELCOME TO THE REAL WORLD RCA
36 | 32 | VARIOUS STREET SOUNDS 16 STREETSOUNDS 6 | 3 | JEAN JAQUES GOLDMAN NONHOMOLOGUE cBs 17 | NEW| MINA & ORNELLA VANONI MINA, ORNELLA CGDMM
37 | 35 | BOB SEGER & SILVER BULLET BAND LIKE AROCK CAPITOL 7 | NEW| SOUNDTRACK ROCKY IV cBs 18 | 20 | DEPECHE MODE BLACK CELEBRATION RiCORD!
38 | 37 | TEARS FORFEARS SONGS FROM THE BIG CHAIR MERCURY 8 | 6 | FRANCIS CABREL PHOTOS DE VOYAGES CBS
39 | NEW| DIRE STRAITS ALCHEMY VERTIGO 9 [NEW| MADONNA LIKE A VIRGIN wEa 19 | NEW| SOUNDTRACK ABSOLUTE BEGINNERS VIRGIN/EMI
20 | NEW
40 | NEW| DIANA ROSS EATENALIVE CapioL 10 [ 7 | CURE THE HEAD ON THE DOOR POLYDOR CULTURE CLUB FROM LUXURY TO HEARTACHE VIRGIN/EMI
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THE MUSIC:
A look at the enduring international popu-
larity of British acts.

Also . . . an up-to-the-minute report on the
acts enjoying success at a domestic level
.. . who are tipped to triumoh internation-
ally in 1986.

THE BUSINESS:

The U .K. music industry has undergone
consistent growth for neatly 3 years, as
reflected in official statistics.

IN THIS ISSUE:
Billboard surveys the pcwer behind
the music . . . the companies that are
contributing to this growth.

Interviews with those responsible for
finding the talent, marketing the prod-
uct and guiding U.K. acts to interna-
tional stardom.

FOR AD DETAILS CONTACT

IN LONDON
PATRICK CAMPBELL
(1) 439-9411

IN NEW YORK
EUGENE T. SMITH
Associate Publisher
(212) 764-7356

OR CONTACT ANY BILLBOARD SALES
OFFICE WORLDWIDE

A TRIUMPH OF BRITISH TALE

ISSUE DATE
JUNE 14

AD DEADLINE
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i\\.\\ewsmakers
TOP OF THE COUNTRY

ACM goes to L.A. to honor Nashville’s
finest at 21st annual awards show, April 14

Single Achievement. CBS Records Nashville country promotion vice president Joe Casey, right, accepts the single
record of the year award for “Highwayman" on behalf of his label. Presenting the trophy are Barbara Stock of the
“Spenser For Hire" television series and Soriny Lemaire of Exile.

i

Special Tribute. Kitty Wells is
congratulated by Charlie Daniels after

U1 il

161

receiving the Pioneer Award “in Country’s Newcomer. Eddie Rabbitt, &

recognition of oustanding and left, and Johnny Lee present the top

unprecedented achievement” in new female vocalist award to Judy = -

country music. Rodman. = o -
A

Top Talent. Ronnie Milsap, above,
shows off the award he won when his
“Lost In The Fifties (In The Still Of
The Night)” was voted song of the
year, while Randy Travis, below,
displays the trophy he received
naming him top new male vocalist.

B i

ik A" 8

All In The Family. Naomi Judd, left, and daughter Wynonna, right, accept the
award for top vocal duet. Joining them is the youngest member of the family,

Two Timer. George Strait walks away with the top male vocalist award. His
latest 1elease, '“Does Fort Worth Ever Cross Your Mind,” was also honored as

Ashley. album of the year.

S
fr=2

!

Sweet Success. Film producer Bernard Schwartz holds the Tex Ritter Award
he received for “‘Sweet Dreams,” which was voted motion picture of the year.
Pictured with him are, from left, Tom, Dorothy and actor John Ritter, the sons

Country Hzavyweights. Members of Alabama celebrate with Reba McEntire.
Alabama was voted tep vocal group and entertainer of the year; McEntire was

and widow of the late Tex Ritter. named top female vocalist.
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The Time Is Ripe To Buy Radio Stations

FCC Has Relaxed Its Rules; Interest Rates Are Low

BY DAN McCONVILLE

NEW YORK Psst! Wanna buy a
radio station? Perhaps now’s the
time. Not only has the FCC relaxed
and broadened its rules for station
ownership, financing is more readi-
ly available than ever—and less ex-
pensive now that interest rates are
in decline.

But alas, radio stations are not
cheap. Witness Infinity Broadcast-
ing’s recent purchase of Los Ange-
les rocker KROQ for more than $45
million (see related story, page 1)
and Emmis Broadcasting’s pur-
chase of three stations, two in New
York and one in Washington, for
$53 million. An eight-station group
in rural Nebraska brought $20 mil-
lion not long ago. WFAS in White
Plains, N.Y,, just changed hands for
$5 million. An AM outlet in Pasade-
na went for $10.5 million, despite
the conventional industry wisdom
that AM radio is a fading medium.

Of 9,000 AM and FM stations in
the U.S,, close to 1,000 will change
hands this year; last year the num-
ber was 1,500.

Traditionally, the rule-of-thumb
selling price of a radio station has
been somewhere between seven and
10 times cash flow.

Radio station broker Bob Mahl-

man, who heads The Mahlman Co.,
headquartered in Bronxville, N.Y,,
predicts the cash flow multiple will
rise. ‘‘A Sun Belt property will
bring nine to 11 times cash flow,
while in an industrial city the multi-
ple is likely to run eight to 10 times
cash flow. A seller with a good AM-

Cost reforms can
rejuvenate a
slumping property

FM combo can always command the
top multiple when both are produc-
ing cash flow,” he says.

Despite the seemingly grim reali-
ty that more than half of all radio
stations lose money, there is a
strong demand among buyers for
weak stations because of perceived
potential. In those cases, the selling
price is based on the bare-bones
worth of the station’s equipment
and real estate, called ‘“‘stick” or an-
tenna value.

There is no end of optimists with
visions of turnaround strategies.
Legends abound of losers being
converted to winners after introduc-
ing a different format, then hyping
sales. In many cases, just plain cost

Company name

John Blair & Co.
CBS Inc.

Capital Cities Communications
Coca-Cola

Walt Disney
Eastman Kodak

Gulf & Western
Handleman
MCA Inc.
Orion Pictures Corp.

Viacom

Warner Communications Inc.
Westinghouse

New World Pictures

Price Communications
Turner Broadcasting System
Unitel Video

Company Name

Crazy Eddie
Hal Roach Studios
Josephson Inc.

LIN Broadcasting
Lieberman Enterprises

Prism Entertainment Corp.
Rank Organization
Recoton Corporation

Satellite Music Network. Inc.
Scipps Howard Broadcasting
Sound Warehouse
Specs Music

Westwood One

MARKET ACTION

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS

COURTESY OF
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas
New York, N.Y. 10019, (212) 713-2000

NEW YORK STOCK EXCHANGE

CannonGroup . . . ... ...,
General Electric

SonyCorp. . . ..ot
Taft Broadcasting . .............

Vestron . ... ... i iiiii.,

AMERICAN STOCK EXCHANGE
Lorimar/Telepictures . . .. ........

Malrite Communications Group . . . . ..
Reeves Communications . ... ......

Tri-Star Pictures Inc. Communications . .

Sale/ Open Close
1000's 4/22 4/28 Change
1688.3 267%, 26Y, +Y,
387.6 138%, 133Y, -5,
328.9 39 37Y, -1y,
171.3 227Y, 232Y, +5
1944 .6 118%, 117Y, -1Y,
5385.3 49%, 47 -2%,
4356.8 59%, 60Y, +1Y,
3408.6 797, 82, +2%,
665.5 61Y, 58Y, -2%,
239.7 37%, 37 -
.1114.8 55%, 53%, -17%,
459.2 13%, 13%, +Y,
1539.9 21%, 23Y, +17%,
67.3 97Y, 94, -2Y,
906.4 65Y, 64 -1Y,
146.1 12%, 12%,
.2947.6 47%, 48%, +1
1583.2 56Y, 55 -1,
1721.7 287, 26Y, -2%,
253.7 207, 20%, A
135 12y, 12Y, +Y
99.2 19 23Y, +4Y,
14.8 9Y, Sy, EVA
137.9 25Y, 24, Y

April 28

Bid Asked Change
........ 287, 29 -V
........ 15 15%,
........ 10, 10%, +Y,
........ 417, 42 -1Y,
........ 21Y, 21%,
........ 17 17Y, +Y,
........ 10, 11Y, ~Ya
........ 8Y, 8%,
........ 12 12%, -Y,
........ 147, 15 =Y
........ 8y, 8Y, +Y,
........ 54Y, 56Y,
........ 26%, 27 -1
........ 8%, 87, +Y,
........ 13Y, 13%, A
........ 28 28Y, +Y

reforms will lift a deficit-ridden
property from despondency be-
cause radio is an extremely man-
agement-intensive business.

“It’s not like a widget factory,”
says Atlanta broker Bill Cate.
“Once your sales go beyond a cer-
tain break-even point, at least 85%
of the increased revenue falls to the
bottom line.”

The management-intensive na-
ture of radio is one of the factors
boosting the nationwide sale of sta-
tions. “Some of the big media com-
panies with a basketful of other in-
vestments in television, cable, and
the like, all of which require heavy
management, don’t feel radio is
worth the time and effort,” Cate
continues.

Although death and even divorce
prompt a fair number of sales, more
often than not it’'s a matter of ego.
“There is always someone who be-
lieves he can do better than the oth-
er guy,” says Cate.

That is apparently what Emmis
Broadcasting had in mind when it
made its $53 million deal for WHN
New York and two other Doubleday
properties, reportedly for 16 times
cash flow. “We really didn’t consid-
er the multiple,” says Emmis presi-
dent Jeff Smulyan. ‘“The stations
were not fully developed; we viewed
them as underperformers. We
bought them for their potential.”

Not surprisingly, supply and de-
mand are also driving up prices.
“There is always a shortage of good
FM stations in large markets, which
creates a ripple effect through all
markets,” says Gary Stevens, se-
nior vice president at Wertheim &
Co., the New York stock brokerage
that put together the Emmis-
Doubleday deal. “In the top 25 mar-
kets, all the FM dial spots have been
allocated,” he says. “It’s one of the
few businesses left in which compe-
tition is limited.”

Stevens points out that the FCC'’s
80-90 rule (named for the agency’s
docket number), which opens the
dial for another thousand or so FM
stations, affects only small-town
America.

“What you're seeing in tandem
with all this aggressive pricing is
larger players leaving the business,
disposing of their properties to man-
agement groups in leveraged
buyouts. You're also seeing exist-
ing operators moving into larger
markets. All this churning is bring-
ing a new breed of hard-charging
lenders into the markets who hadn’t
thought much about radio before,”
says Stevens.

The FCC has also made the buy-
ing and selling process easier by
dropping a long-standing rule that
radio properties must be held for at
least three years before they can be
resold. “Now you can sell the next
day if you want to,” Stevens says.

Perhaps of greater importance,
the FCC no longer requires a pro-
spective owner to have financing in
place prior to approval of license
transfer. Today, most financing
deals are made during the three or
four months between the time the
purchase agreement is made and
FCC approval is given. Says Ste-
vens, “That’s a lot easier than ask-

(Continued on page 90)

..newsline...

UNITEL RESULTS: Video editing and duplication outfit Unitel Video
(NYSE/Unitel V) made a substantial rebound in the second quarter,
which ended Feb. 28, posting a net income of $23,000, or one cent per
share. In the same quarter of 1985, the company had a net loss of
$340,000, or 16 cents a share. Revenues were up 45%, to $4,199,000

from $2,896,000.

YIACOM INTERNATIONAL INC. reported a drop in net earnings of 33% for
the first quarter, which ended March 31. Viacom attributes the loss to
costs associated with the acquisition of MTV Networks and Showtime/
The Movie Channel Inc. The plus side is that the company showed sig-
nificant increases from last year’s comparable quarter’s operating
cash flow—from $82.1 million to $212.6 million—and in earnings from
operations, which rose 46%, from $27.2 million to $39.8 million.

WHEREHOUSE ENTERTAINMENT INC. (ASE/WEI), which recently changed
its fiscal-year ending to Jan. 31 from June 30, says income for the sev-
en-month fiscal year that ended Jan. 31 was up 16% on a revenue hike
of 36%. Net income was $4,886,000 on revenues of $108,590,000, as com-
pared with $4,225,000 on $79,885,000 in the previous year. Earnings per
share were 68 cents for each year. The 165-store chain plans to open 26
new stores in the current fiscal year.

Outside Investors Are Playing A Role

Tour Merchandising Builds

BY MICHAEL SUKIN

A CASUAL LOOK at the enter-
tainment industry might create
the false impression that tour mer-
chandising is a fly-by-night busi-

T
|

ness. Nothing could be further
from the truth.

Legal remedies against large-
scale bootlegging are helping to
transform a free floating, wild-
west endeavor into the frontline of

e a big, big business

that can account for

a very significant

portion of an artist’s

income, sometimes

# | running into the mil-

gF* lions of dollars. And

3 A tour merchandising

{ can be terrifically

AW profitable for an

outside investor as

SUKIN well as the merchan-
diser and artist.

A sophisticated, high-stakes en-
terprise, merchandising, like the
record industry, has come to be
dominated by market leaders who
promise the biggest return on in-
vestment—and playing that game
requires a substantial bankroll.

Companies of all sizes compete
for artist merchandising, from the
biggest companies—like Winter-
land which boasts its own manu-
facturing and sales organiza-
tion—to mid-size and small firms,
that promise a more personalized
and ad hoc service.

Unlike the record industry,
where large, established acts are
signed to the major labels, and
smaller independent labels tend to
focus on specialty and developing
acts, merchandisers of all sizes
compete for the tours of all acts.
But more than anything, each
wants to land the biggest tours by
the most popular artists. That’s
why merchandisers are constantly

on the lookout for financing.

Some merchandisers rely on si-
lent partners for a large chunk of
their financing and others have
existing lines of credit with banks.
But many established and compet-
itive merchandisers actively seek
private investers to help them fi-
nance deals. These arrangements
are short-term, paying out at the
completion of a tour or just a few
months thereafter.

THE BIGGEST DEALS tend to be
on a tour-by-tour basis with no op-
tions for merchandisers. Ad-
vances are calculated on an esti-
mated per-person purchase at
each show, the “per head” calcula-
tion. That can range from $1 to §15
per person, depending on the art-
ist. The advance calculation also
depends on venue seating and
number of venues played. Royal-
ties range from 20% to over 35%.

An established superstar’s ad-
vance calculation could look some-
thing like this:

Royalty: 35%

No. of dates: 50
Seats per hall: 20,000
Per head estimate: $9.00
Advance: $3,150,000

Every merchandiser, big or
small, would rather do a large vol-
ume superstar tour than a new or
mid-level act, adding to the need
for outside financing. The returns
on those tours can be phenomenal,
even if the merchandiser’s cut af-
ter royalties, cost of goods, hall
costs, and taxes come to under
10%. But as the above example
shows, these deals require large
advances to artists.

Michael Sukin is counsel to the
New York law firm of Berger,
Steingut, Wiener, For & Stern.
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eviews

ALBUMS

SPOTLIGHT Predicted to hit top 10
on Billboard’s Top Pop Albums
chart or to earn platinum
certification

NEW & NOTEWORTHY Highlights
new and developing acts worthy of
attention and other releases of
special interest

PICKS New releases predicted to
hit the top half of the chart in the
Jformat listed

RECOMMENDED Other releases
predicted to chart in the respective
Jformat, also, other albums of
superior quality

All albums commercially available
in the U.S. are eligible for review

Send albums for review to:
Sam Sutherland, Billboard
9107 Wilshire Blvd.

Beverly Hills, Calif. 90210

or Fred Goodman, Billboard

1515 Broadway

New York, N.Y. 10036

Country albums should be sent to:
Ed Morris, Billboard

14 Music Circle East

Nashville, Tenn. 37203

POP

.38 SPECIAL

Strength In Numbers

PRODUCER: Keith Otsen

A&M SP-5155

Burnished by Keith Olsen’s sharp
studio technique, the sextet’s
mainstream pop/rock hews to a
traditional mix of ringing guitars and
soaring vocal harmonies that find
their most concise, hook-laden frames
in the songs here. Yesterday’s guitar
rockers are more openly melodic than
ever here, with a generous slate of
potential singles led off by “Like No
Other Night.” Expect mainstream,
AOR, and harder adult contemporary
stations to jump gladly.

JANE SIBERRY

The Speckiess Sky

PRODUCERS: Jane Siberry. John Switzer

Open Air OA-6-0305 (Windham Hill}

Siberry’s evocative, progressive pop
has already made her a major artist
north of the border; this second U.S.
album should help narrow the gap
here, given the broader sweep of both
the settings and the singer’s vocal
readings. College and alternative play
are assured, and a current tour could
offset the lack of an obvious single.

BLACK

FAT BOYS

Big & Beautiful

PRODUCERS: Various

Sutra SUS 1017

All those fat jokes may have worn a
little (ahem) thin, but the rap trio has
demonstrated an ability to work
beyond the tried and true with this
album'’s first hit, a coverof James
Brown'’s “Sex Machine.” There's a
paucity of followups, but the faithful
will find solace in two new human
beat box features.

GEORGE CLINTON

R&B Skeletons In The Closet

PRODUCER: George Clinton

Capitol ST-12481

The once and future Dr. Funkenstein
continues to meld high-tech dance

effects with his unalloyed funk,
showing little risk of succumbing to
the title track’s scenario of crossover
at the expense of soul. “Do Fries Go
With That Shake!?”’ is only the first
step in a hard funk delight.

COUNTRY

PAKE McENTIRE

Too Oid To Grow Up Now

PRODUCER: Mark Wright

RCA AELI5809

In this eight-cut collection, McEntire
shows an impressive range of vocal
stylings—from the Buddy Holly-ish
“Savin’ My Love For You” to the
Gene Watson-like treatment of “Heart
Vs. Heart,” with sister Reba on
harmony vocals.

GOSPEL

MYRNA SUMMERS

You Don’t Have Nothing

(1f You Don’t Have Jesus)

PRODUCER: Milton Biggham

Savoy SL 14734

This is a studio album, and Summers
benefits from the tight production.
There are a number of vocalists, so
the sound of the black choir, with
which she works well, is there, but in
a studio-controlled situation. An
obvious step in a commercial
direction.

STEVE & ANNIE CHAPMAN

Times & Seasons

PRODUCER: Fletch Wiley

Star Song SPCN 7-102-06386-5

The Chapmans have been known for
their focus on the family in their
albums, tying in with popular
counselor James Dobson. This
collection is another step in that
direction—fine songs that deliver a
heavy message.

POP

ICEHOUSE

Measure For Measure

PRODUCERS: David Lord, Rhet Davies

Chrysalis BFV 41527

Moody, hypnotic rock with eerie synth
lines floats behind the unique vocals
of leader Iva Davies. Guest shot by
Brian Eno tells you where this band is
at. Best tracks: “No Promises” and
“Paradise.”

MOTION PICTURE SOUNDTRACK

Blue City

PRODUCER: Ry Cooder

Warner Bros. 25386

Cooder strikes again, following
“Crossroads” with a more commercial
but equally urgent blues/rock set for
this new thriller; “Tell Me Something
Slick,” sung by “Pops & Timer”
(Bobby King, Terry Evans), is a
worthy single.

SIOUXSIE & THE BANSHEES

Tinderbox

PRODUCERS: Siouxsie & the Banshees

Geffen GHS-24092

Protean punk survivors from Britain’s
first new wave keep pace with spiky,
dour pop/rock built around Siouxsie’s
urgent vocals. College and alternative
play likely.

PETRA
Captured In Time & Space

PRODUCER: Jonathan David Brown
A&M 5P-6401

Double live set offers polished

SPOTLIGHT

JOURNEY

Raised On Radio

PRODUCER: Steve Perry

Columbia OC 39936

Heroes of the heartland’s arena
circuit are now essentially a trio with
the departure of bassist Ross Valory
and drummer Steve Smith, leaving
guitarist Neal Schon as the group’s
only original member. But rotating
personnel hasn’t changed the group’s
signature sound, now closely
associated with the vocals of Steve
Perry. Always tailor-made for album
radio, the band plays its strong suit
for all it’s worth here, and virtually
all tracks are ideal for the rock and
pop formats. Best bets: “Girl Can’t
Help It,” “Suzanne,” “I'll Be Alright
With You,” and thr first single, “Be
Good To Yourself.”

PATT! LaBELLE
winner In You
PRODUCERS: Various

MCA MCA-5737

Vocalist LaBelle has come a long way
from the Bluebelles of her early days,
but the ability to combine raw
emotion and the silky soul of the
Philly sound remain. Her comeback
has been predicated on just that, and
as a result “Winner In You” manages
to cover both mainstream ballads and
street-smart dance grooves
convincingly. Several producers,
including Richard Perry and the
teams of Nick Ashford/Valerie
Simpson and Burt Bacharach/Carole
Bayer Sager match their studio
talents and compositions with
LaBelle’s incomparable pipes, making
for a well-rounded and artisticly
satisfying collection that could cross
almost all format boundaries.

readings of Christian rock quintet’s
best-known progressive rock
originals; crisp arrangements could
snare secular fans as well.

ENO

More Blank Than Frank

PRODUCERS: Brian Eno. Rhett Davies

£G EGLP 65 (Jem)

Compilation of tracks from the
composer/producer’s earlier, vocal
forays into progressive rock, 1973-77.
Still evocative.

IRA STEIN/RUSSEL WALDER

Transit

PRODUCERS: Dawn Atkinson, William Ackerman
Windham Hill WH-1042

Keyboardist Stein and oboist Walder
open their music into a richer vein
with electronics, percussion, and vocal
coloring; space-pop aficionados should
welcome.

SCOTT COSSU

Reunion

PRODUCERS: Elliot Mazer, Witlliam Ackerman,

Scott Cossu, Eugene Friesen

windham Hill WH-1049

Pianist teams with cellist Eugene
Friesen for a return to more pastoral,
mostly acoustic ensemble pieces. As
always, pristine sonics.

THELONIOUS MONSTER

Baby . .. You're Bummin' My Life Qut

In A Supreme Fashion

PRODUCERS: Brett Gurewitz, Thelonious Monster
Epitaph EPI-TM1 (Suite Beat)

Post-punk septet swings and thrashes
through often funny, always furious
originals; unruly, acid-tongued and,
yes, oddly fun.

PETER GORDON

Innocent

PRODUCERS: Peter Gordon. Gary Lucas

FM/CBS BFM 42098

Saxophonist best known for his work
with the experimental Love Of Live
Orchestra creates a sometimes
abrasive but always engaging album
for CBS Masterworks’ new crossover
label. Gordon's stock-in-trade is
finding the remarkable among the
commonplace, as witness his choice of
standard pop instrumentation to
create unpredictable results.

GERARD McMANN

Foreign Papers

PRODUCERS: Various

Atco 90505

Singer/songwriter/multi-
instrumentalist McMann has a broad
range of interests and a lot of savvy
when it comes to putting together a
pop tune. The results are always
engaging, although he pulls up just
short of establishing his own identity
as a stylist.

SUBURBS

PRODUCER: Robert Brent

A&M Sp 6.5123

Minneapolis quintet has knocked
around for some time, with previous
albums for PolyGram and Twin Tone;
this is their best to date. There’s still
scant promise of wedging their way
onto album radio, but ““America Sings
The Blues” could be the ticket for
more adventurous programmers.

BLACK
'RECOMMENDED

STEVE ARRINGTON

The Jammin' National Anthem

PRODUCERS: Keg Johnson, Wilmer Raglin

Attantic 81643

Funk veteran Arrington has cashed in
his Hall of Fame band in favor of a
solo outing, and the results are
somewhat slicker if less satisfying.
‘Most tunes evince a spiritual quality
through their lyrics, but only the title
track offers a strong enough hook for
extensive radio exposure.

COUNTRY

BILLY JOE ROYAL

Looking Ahead
PRODUCER: Neison Larkin

Atlantic America 90508

With his comeback hit “Burned Like
A Rocket” serving as a nucleus,
Royal crafts a solid anthology of rock
and country contenders, including a
fresh sounding cover of Faron
Young's 1957 hit, “I Miss You
Already.”

HOLLY DUNN

PRODUCER: Tommy West

MTM ST-71052

Dunn’s is a fresh and.convincing
voice, and West's production

showcases it well. There are only a
few cuts on the album, however, that
demand Dunn’s best. Among these
are “That’s A Real Good Way To Get
Yourself Loved” and “Someone
Carried You.”

JAZZ/FUSION

CLIFF SARDE

Waiting

PRODUCER: Clitf Sarde

MCA/Curb MCA-5704

Tough, rhythmic crossover fare cut
from a pattern similar to David
Sanborn’s: bluesy saxophone as the
focal point, punchy r&b/dance rhythm
riffs, and instrumental colors
spanning pop, jazz and rock.

DIZZY GILLESPIE & HIS SEXTETS

Groovin' High

PRODUCER: Albert Marx

Musicraft MVS-2009

Seminal bop performances from 1945-
46 teaming the trumpeter with Charlie
Parker, Sonny Stitt, Dexter Gordon,
Kenny Clarke, Miit Jackson, Ray
Brown, et al. Still riveting.

JEFF RICHMAN

Himalaya

PRODUCER: Jetf Richman

Passport Jazz PJ) 88007

Guitarist forges a disciplined fusion
style long on texture, short on
grandstanding; focal role for
trumpeter Mark Hatch will invite
comparisons with Mark Isham, as will
Richman’s writing.

CLASSICAL

CLASSICS N THE AIR

Paul Mauriat

Philips 826 072

Eleven evergreen tunes, plus one
extra on CD, excerpted from the
mainstream of classical literature, all
dandied up in the distinct Mauriat
manner. Good crossover potential, for
radio as well as retail.

RACHMANINOFF:

PIANO CONCERTOS NOS. 2 & 4

Viadimir Ashkenazy, Concertgebouw Orchestra,
Haitink

London 414 475

Regal performances, more
deliberately paced than most and
wrapped glamorously in the warm
ambience of the Concertgebouw.
Ashkenazy’s close identification with
much of Rachmaninoff’s orchestral
output on disk as conductor gives him
a competitive leg up here.

STRAVINSKY: PULCINELLA;

LE CHANT DU ROSSIGNOL

Ensembie Intercontemporain,

Orchestre National de France, Bouiez

Erato ECD 88107

Repertoire few can direct with as
much authority and sympathy.
Tonally outstanding and well over one
hour of music.

STRAUSS: EIN HELDENLEBEN

Berlin Philharmonic, Karajan

Deutsche Grammophon 415 508

Karajan makes the big statement in
this full-bodied digital remake of a
piece that's long been a personal
specialty. Weighty orchestral sound
with somewhat less internal clarity
than others offer.
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HOT 100
SINGLES SPOTLIGHT

A weekly look behind the Hot 100 with Michael Ellis.

THE PET SHOP BOYS from the U.K. reach No. 1 with their first
American release as “West End Girls” (EMI-America) dislodges Rob-
ert Palmer’s “Addicted To Love” (Island) by a large margin. “Greatest -
Love Of All” by Whitney Houston (Arista) looks like the next candi-
date for No. 1, surging to No. 3 on the Hot 100. Van Halen’s “Why
Can’t This Be Love” (Warner Bros.) is a strong No. 2 in airplay points,
but its No. 7 finish in sales holds the record back to No. 4 on the chart.

THERE ARE EIGHT debuts on the Hot 100 this week, led by the new
British supergroup GTR (Arista) with “When The Heart Rules The
Mind” at No. 74. Magazine 60 and Trans-X, two other newcomers from
Europe, also debut this week. The Hot Mover/Airplay is “A Different
Corner” by George Michael (Columbia). It moved seven places to No. [
37, and would have done even better were it not for a traffic jam in the [
30s on the chart this week. “All The Things She Said” by Simple Minds
(A&M) at No. 36 and “Mothers Talk” by Tears For Fears (Mercury) at

No. 35 were also caught and held to only three-place moves despite
strong gains in both sales and airplay points.

MADONNA'S “Live To Tell” has the most stations reporting airplay, I
229 out of 230. The holdout station is WIOG Saginaw, near Madonna's
hometown of Bay City, Mich. PD Rick Belcher says Madonna’s musi-
cal style is ““a less Michigan sound” than Night Ranger, Van Halen, or
Bob Seger. This is a remarkable example of how successful radio out-
lets reflect local taste, regardless of the national numbers on a record.

IT’S ENCOURAGING for small labels that two indie-label records are l
bulleted on the chart. The English group Boys Don’t Cry may not be
celebrated in their home country, but they’re up to No. 42 this week
with “I Wanna Be A Cowboy” on the stateside Profile label. The record |
is already on over half of the Hot 100 reporting stations and is begin- i
ning to garner top 10 reports, including No. 6 at KJ-103 in Oklahoma
City. PD Bill Cahill says, “It’s certainly not a country song, but it did
fit in with the cowboy spirit of Oklahoma City. The name of the Okla-
homa State Univ. football team is the Cowboys. The lyrics were a key

factor. It became an instant No. 1 request. The 12-inch single is a hot i

seller.” |
|

THE OTHER BULLETED indie record, “Don Quichotte” (Baja) de-

buts at No. 82. It’s by French group Magazine 60, but it’s sung in Span- 1

= ish and English. The record is already a huge hit in some cities, among
0"" SIn es a them El Paso, where it’s No. 2 at 93-Z. PD Steve Owens says, “We put
it on the air and the market just went nuts. No one can keep product in

the stores. It’s been the No. 1 requested song since the day we added it.

- - In passive research it’s No. 2 to ‘Rock Me Amadeus,’ and is especially
se s a In an e al eps strong in women 25+. In local sales it’s surpassed Falco. It's a big
EEN dance record, and not just with Hispanies.”

Plus...1,840 rack jobbers
and distributors, and Thoord

1,400 talent buyers HOT 100 SINGLES ACTION
and promoters. RADIO MOST ADDED oy 1o

.38 SPECIAL LIKE NO OTHER NIGHT  a&m 62 115
GTR WHEN THE HEART RULES THE MIND  arisTa 53 55
?
WHERE ELSE CAN ONE AD GIVE YOU SO MUCH COVERAGE? o DEmARaE | AR LS THE D oo
SIMPLY RED HOLDING BACK THE YEARS  tLekTRA 44 121
BANGLES |IF SHE KNEW WHAT SHE WANTS coLumsia 44 44

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-

ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
[ ] changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036.
I I RETAIL BREAKOUTS NUMBER

203 REPORTERS REPORTING
contact your Billboard salesperson JOHN COUGAR MELLENCAMP RAIN ON THE SCARECROW  Riva 43
GEORGE MICHAEL A DIFFERENT CORNER  coLumeia 39
NEW YORK NAS&"\é"-tLE IC-’?S ANGEIEEkS EL DEBARGE WHO'S JOHNNY  GoRov 29
Norm Berkowitz John McCartney ristine Matuchel 2
Grace Whitney-Kolins 14 Music Circle E. 9107 Wilshire Bivd. THE FABULOUS THUNDERBIRDS TUFF ENUFF cas assocuteo :
1515 Broadway Nashville, TN 37203 Beverly Hills, CA 90210 SIMPLY RED  HOLDING BACK THE YEARS  eLexTRa 2
New York, NY 10036 CLENEEES CRES © Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro-
(212) 764-7330 duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
publisher.
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FOR WEEK ENDING MAY 10, 1986

HOT 100 SINGLES
A ranking of the top 30 singles by sales and airplay, r:spec(iveu. with reference to each title’s composite position on the main Hot 100 Singles chart. BY LABEL
A rankingiof dis(ribu(ing labels
E/€ SALES 88|  /8/8 AIRPLAY Slies e s
@ /& = RS =%
NWANA )1 aRTIST |28 L/ 5 £ LABEL NO. OF IHAES
1 | 2 | WEST END GIRLS PET SHOP BOYS | 1 1 1 | WEST END GIRLS PET SHOP BOYS | 1 WARNER BROS. (4) 14
2 1 | ADDICTED TO LOVE ROBERT PALMER | 2 2 | 3 | WHY CAN'T THIS BE LOVE VAN HALEN | 4 gﬁgig)(“)
3 | 8 | GREATEST LOVE OF ALL WHITNEY HOUSTON | 3 3 | 6 | GREATEST LOVE OF ALL WHITNEY HOUSTON | 3 Paisley Park (1)
4 | 4 | WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON | 5 4 | 4 | TAKE ME HOME PHIL COLLINS | 7 S::ﬁ;él()l)
5 5 | HARLEM SHUFFLE THE ROLLING STONES | 9 5 2 | ADDICTED TO LOVE ROBERT PALMER | 2 Warner Bros./Tommy Boy (1)
6 | 10 | YOUR LOVE THE OUTFIELD | 6 6 | 8 | YOURLOVE THE OUTFIELD | 6 AT,';,‘;':Z'(%B) 12
7 | 7 | WHY CAN'T THIS BE LOVE VAN HALEN | 4 7 | 11 | IF YOU LEAVE ORCHESTRAL MANOEUVRES IN THE DARK | 10 thge(r:‘)(l)
8 | 12 | ON MY OWN PATTI LABELLE & MICHAEL MCDONALD | 13 8 | 9 | WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON | § COLUMBIA (11) 12
9 3 | KISs PRINCE AND THE REVOLUTION | 12 9 | 10 | BAD BOY MIAMI SOUND MACHINE | 8 Rolling Stones (1)
10 | 9 | AMERICAN STORM  BOB SEGER & THE SILVER BULLET BAND | 16 10 | 13 | LIVE TO TELL MADONNA | 11 Ag;\“g,fﬂl/?,)irgin O 1
11 | 11 | BAD BOY MIAMI SOUND MACHINE | 8 1| s | Kiss PRINCE AND THE REVOLUTION | 12 EPIC (2) 10
12 | 16 | LIVE TO TELL MADONNA | 11 12 | 14 | ALLINEED IS A MIRACLE MIKE & THE MECHANICS | 17 g?;t?gsr%?_a(tg‘; &
13 | 15 | IF YOU LEAVE ORCHESTRAL MANOEUVRES IN THE DARK | 10 13 | 7 | HARLEM SHUFFLE THE ROLLING STONES | 9 ?ZEJTI)(I)
14 | 14 | TAKE ME HOME PHIL COLLINS | 7 14 | 17 | I CAN'T WAIT NU SHOOZ | 14 Virgin/Epic (1)
15 | 19 | | CAN'T WAIT NU SHOOZ | 14 15 | 16 | SOMETHING ABOUT YOU LEVEL 42 | 15 ARJ'SZA(S) 6
16 | 21 | SOMETHING ABOUT YOU LEVEL 42 | 15 16 | 19 | ISIT LOVE MR. MISTER | 19 CAPITOL 6
17 | 6 | MANIC MONDAY BANGLES | 18 17 | 26 | ON MY OWN PATTI LABELLE & MICHAEL MCDONALD | 13 POLYGRAM 6
18 | 13 | ROCK ME AMADEUS FALCO | 24 18 | 24 | BE GOOD TO YOURSELF JOURNEY | 20 A
19 | 23 | ALL I NEED IS A MIRACLE MIKE & THE MECHANICS | 17 19 | 21 | ROUGH BOY 2ZTOP | 23 Mercury (1)
20 | 24 | BE GOOD TO YOURSELF JOURNEY | 20 20 | 27 | MOVE AWAY CULTURE CLUB | 21 Rcérf,ﬁt) @ 6
21 | 26 | MOVE AWAY CULTURE CLUB | 21 21 | 12 | MANIC MONDAY BANGLES | 18 MCA (4) 5
22 | 27 | 1SIT LOVE MR. MISTER | 19 22 | 29 | NEVER AS GOOD AS THE FIRST TIME SADE | 22 ELCET("T";ZT;A M s
23 | — | CRUSH ON YOU THE JETS | 25 23 | 18 | AMERICAN STORM  BOB SEGER & THE SILVER BULLET BAND | 16 Asylum (1)
2 | 28 | NEVER AS GOOD AS THE FIRST TIME SADE | 22 24 | 15 | WHAT YOU NEED INXS | 26 EMI-AMERICA 3
25 | 20 | LET'S GO ALL THE WAY SLY FOX | 27 25 | — | THERE'LL BE SAD SONGS (TO MAKE YOU CRY)  BILLY OCEAN | 28 M%L?!:'\fl()l) 3
2% | — | ROUGH BOY 72 TOP | 23 26 | — | NO ONE IS TO BLAME HOWARD JONES | 31 Tamla (1)
27 | 17 | 1 THINK IT'S LOVE JERMAINE JACKSON | 29 27 | — | NOTHIN' AT ALL HEART | 33 :ggF'LE i
28 | 18 | 1 DO WHAT I DO... (THEME FOR 9 1/2 WEEKS)  JOHN TAYLOR | 39 28 | — | TOMORROW DOESN'T MATTER TONIGHT STARSHIP | 30 Baja (1)
29 | 22 | WHAT YOU NEED INXS | 26 29 | — | A DIFFERENT CORNER GEORGE MICHAEL | 37
30 | — | THERE'LL BE SAD SONGS (TO MAKE YOU CRY)  BILLY OCEAN | 28 30 | 30 | FEEL IT AGAIN HONEYMOON SUITE | 34
& Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means. electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.
HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.
59 ABSOLUTE BEGINNERS (Flyte Tyme, ASCAP/Avant Garde, ASCAP) WBM (House Of Champions, ASCAP) (Riva, ASCAP) CPP/ALM

(Jones, ASCAP) HL 40 HOLDING BACK THE YEARS 78 LIVE IS LIFE 24 ROCK ME AMADEUS 1 WEST END GIRLS
2 ADDICTED TO LOVE (April, ASCAP) CPP/ABP (April, ASCAP/Mainhatten) CPP/ABP {Nada, ASCAP/Almo, ASCAP/Manuskript) CPP/ALM (Cage, ASCAP/Virgin, ASCAP/10, BMI) CPP
(Bungalow, ASCAP/Ackee, ASCAP) WBM 97 HOW WILL | KNOW 11 LIVE TO TELL 23 ROUGH BOY 5 WHAT HAVE YOU DONE FOR ME LATELY
17 ALL | NEED IS A MIRACLE (Irving, BMI/Gratitude Sky, ASCAP) CPP/ALM (WB, ASCAP/Bleu Disque, ASCAP/Webo Girl, (Hamstein, BMI) WBM (Flyte Tyme, ASCAP)
(Michael Rutherford, ASCAP/Pun/63 Songs, 14 1 CANT WAIT ASCAP/Johnny Yuma, BM() WBM 9 SARA 26  WHAT YOU NEED
ASCAP/Chappell, ASCAP) CHA/HL (Poolside, BMI) LIVING ON VIDEO (Kikiko, BM1/Petwalf, ASCAP/Chappell, (MCA, ASCAP) HL/MCA
36 ALL THE THINGS SHE SAID 55 | CANT WAIT (Larry Spier, ASCAP/New Image, CAPAC) ASCAP/Unichappell, BMI) CHA/HL 74 WHEN THE HEART RULES THE MIND
(Colgems-EMI, ASCAP) WBM (Welsh Witch, ASCAP/Future Furniture, ASCAP) WBM THE LOVE PARROE 46 SATURDAY LOVE (Basedown, PRS/WB, ASCAP/Kid Glove, BMI/Steve
16 AMERICAN STORM 39 | DO WHAT | DO... (THEME FOR 9 1/2 WEEKS) (Warner-Tameriane, BM1) WBM (Flyte Tyme, ASCAP/Avant Garde, ASCAP) Hackett Ld) ' '
(Gear, ASCAP) WBM (Music Design, ASCAP/Tritec, BMI/Famous, ASCAP) 18 MANIC MONDAY 73 SAYIT, SAY IT 93  WHERE ARE YOU NOW?
8 BAD BOY CPP/HL (Controversy, ASCAP) (Baby Tanzi, BMI/Black Lion, ASCAP/House Of Fun, i
(Foreign Imported, BMI) CPP 79 1 MUST BE DREAMING 35 MOTHERS TALK BMI) ;’;ac'::;‘ BMI/Congdon, BMI/Empire, ASCAP/Jakota,
20 BE GOOD TO YOURSELF (Sanpan, ASCAP) (Virgin Music/10 Music/Nymph, BMI) CPP 48 SECRET LOVERS 44 WHERE DO THE CHILDREN GO
(Street Talk, ASCAP/Rock Dog, ASCAP/Frisco Kid, 29 | THINK IT'S LOVE 21 MOVE AWAY (Almo, ASCAP/Jodaway, ASCAP) CPP/ALM (Dub Notes, ASCAP/Human Boy, ASCAP)
ASCAP) WBM (Black Stallion, ASCAP/See This House, (Virgin, ASCAP/Warner-Tamerlane, BMI) CPP/WBM 71 SHOT IN THE DARK 94 WHISPER IN THE DARK '
62 CALL ME ASCAP/Blackbull, ASCAP/Jobete, ASCAP) CPP 64 MUTUAL SURRENDER (WHAT A WONDERFUL (virgin, ASCAP) CPP (Maplewood, ASCAP/Boozertunes,
(Grand lllusion, ASCAP/Almo, ASCAP) CPP/ALM 42 | WANNA BE A COWBOY WORLD) 89 SLEDGEHAMMER ASCAP/Broozertoones, BMI) CPP.
99 CALLING AMERICA (Protoons, ASCAP/Terrace, ASCAP) (Ackee, ASCAP/Life Size, ASCAP) WBM (Chiofine, BMi/Hidden Pun, BMI) 50 WHO'S JOHNNY (“SHORT CIRCUIT" THEME)
(April, ASCAP) CPP/ABP 80 IF SHE KNEW WHAT SHE WANTS 22 NEVER AS GOOD AS THE FIRST TIME 41 SO FAR AWAY (Petwoll, ASCAP/Chappell, ASCAP /Kikiko,
75 CHAIN REACTION (Funzalo, BMI/Juters, BMI) (Silver Angel, ASCAP) CPP (Chanscourt, BMI/Almo, ASCAP) CPP/ALM BMI/Umchappell, BMI) CPP/CHA/HL '
(Gibb Brothers, BMI/Umichappell, BMI) CHA/HL 10 IF YOU LEAVE 87 NIGHT MOVES 91 SOMEBODY SOMEWHERE 4 WHY CAN'T THIS BE LOVE
25 CRUSH ON YOU (Virgin, ASCAP/Famous, ASCAP) CPP/WBM (Pun, ASCAP/Bogus Global, ASCAP) CPP/WBM (T.BA., CAPAC) (Yessup, ASCAP) WBM
(Aimo, ASCAP/Crimsco, ASCAP/Irving, BMI) 83 IF YOU WERE A WOMAN (AND | WAS A MAN) 67 NIKITA 15 SOMETHING ABOUT YOU 95 WORKIPQG CLASS MAN
CPP/ALM (Apnil, ASCAP/Desmobile, ASCAP) CPP/ABP (Intersong, ASCAP) CHA/HL (Chappell, ASCAP/Istand, BMI) CHA/HL (Frisco Kid, ASCAP)
85 DANGER ZONE 61 IF YOUR HEART ISN'T IN IT 98 NO EASY WAY OUT 32 STICK AROUND 6 YOUR LOVE
(Famous, ASCAP) (Almo, ASCAP/Redhead, ASCAP/Hamish Stuart, (Flowening Stone, ASCAP/Heavy Breather, ASCAP) (Charisma, ASCAP/Pun, ASCAP) WBM (Warning Tracks, ASCAP)
37 A DIFFERENT CORNER ASCAP/Joe's Songs, ASCAP) CPP/ALM cpp 7 TAKE ME HOME 57 YOUR WILDEST DREAMS
(Chappell, ASCAP/Mornison Leahy, ASCAP) HL 86 INNOCENT EYES 31 NO ONE IS TO BLAME (Phil Collins, ASCAP/Pun, ASCAP/WB, ASCAP) WBM (Warner Bros, ASCAP) WBM
81 DIGGING YOUR SCENE (April, ASCAP) CPP/ABP (Howard Jones Music, Ltd. ) WBM 38 TENDER LOVE "
(Blue Network, ASCAP) 19 IS IT LOVE 33 NOTHIN' AT ALL (Fiyte Tyme, ASCAP)
82 DON QUICHOTTE (Warner-Tamerlane, BMI/Entente, BMI/Poppy-Due, (Music Corp. Of America, BMI) HL/MCA 28 THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
(RKM, ASCAP) BMI) WBM 13 ON MY OWN (Zomba, ASCAP) HL
88 DON'T WALK AWAY 70 IS THAT IT? (New Hidden Valley, ASCAP/Carole Bayer Sager, BMI) 58 THESE DREAMS
(Flowering Stone, ASCAP/Heavy Breather, ASCAP) (Screen Gems-EMI, BMI/Megasongs, BMI) WBM 100 ONCE IN A LIFETIME (Little Mole, ASCAP/Intersong, ASCAP/Zomba,
34 FEEL IT AGAIN 12 KISS (Bleu Disque, ASCAP/Index, ASCAP/E.G., BMI) WBM ASCAP) CPP/CHA/HL  SHEET MUSIC AGENTS
(Screen Gems-EMI, BMI/Auto Tunes, BMI) WBM (Controversy, ASCAP) 65 OUT OF MIND OUT OF SIGHT 77 THIS COULD BE THE NIGHT are listed for piano/vocal sheet music copies
66 FOR AMERICA 76 LEAD A DOUBLE LIFE (Mushroom, APRA) (Frisco Kid, ASCAP/April, ASCAP/Duke Reo, and may not represent mixed folio rights.
(Swallow Turn, ASCAP) (Handsome Two, BMI/Dean Of Music, BMI/Great 68 OVERJOYED ASCAP/Mel-Day, ASCAP/Blackwood, BMI/Dean Of ABP April Biackwood CPP Columbia Pictures
84 GREAT GOSH A'MIGHTY (DOWN & OUT IN Theatre 0f Oklahoma, ASCAP/Almo, ASCAP/Mel-Dave, (Jobete, ASCAP/Blackbull, ASCAP) CPP Music, BMI) CPP/ABP ALM Almo HAN Hansen
BEV. HILLS THEME) ASCAP/Duke Reno, ASCAP) CPP/ABP 49 PRETTY IN PINK 30 TOMORROW DOESNT MATTER TONIGHT e——— o
(Paytans, BMI/Wep, BMI) 27 LET'S 60 ALL THE WAY (Blackwood, BMI) CPP/ABP (Trademarc, ASCAP) HL B-M Beiwin Mills 2l Leonard
3 GREATEST LOVE OF ALL (Lifo, BMI) 45 RAIN ON THE SCARECROW 53 TUFF ENUFF B8-3 Big Three MM Ivan Mogull
(Golden Torch, ASCAP/Gold Horrzon, BMI) CPP 56 LIKE NO OTHER NIGHT (Ria, ASCAP) WBM (Fab Bird, BMI/Bug, BMI) CPP B8P Bradley MCA MCA
69 HANDS ACROSS AMERICA (Rocknocker, ASCAP/John Bettis, ASCAP/WB, 52 RESTLESS UNDER THE INFLUENCE CHA Chappell PSP Peer Southern
(Hannah Heartie, ASCAP/Southern, ASCAP/Julann, ASCAP/Irving, BMI/Calypso Toonz, PROC) (Philesto, BMI/Keith Diamond, BMI/Willesden, (MCA, ASCAP/Mustc Corp. Of America, BMI/it's A CLM Cherry Lane PLY Plymouth
ASCAP) CPP WBM/CPP/ALM BMI/Harrindur, BMI) CPP Gonna Rain, BMI/Warner Bros., ASCAP/Ertolejay cPl Cimino WBM Warner Bros
9 HARLEM SHUFFLE 92 LISTEN LIKE THIEVES 43 RIGHT BETWEEN THE EYES Musique, ASCAP) HL/MCA '
(Marc-Jean, BMI/Bug, BMI/Keymen, BMI) CPP (MCA, ASCAP) (Sluggo Songs, BMI/Man-Ken, BMI) 47 VIENNA CALLING
72 THE HEAT OF HEAT 63 A LITTLE BIT OF LOVE (IS ALL IT TAKES) 51 RO.CK.IN THE US.A. (A SALUTE TO 60'S ROCK) (Nada, ASCAP/Almo, ASCAP/Manuskript, GEMA)
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Knee Deep In Music. In Los Angeles, Chappell/Intersong Music Group senior
vice president of creative, Ira Jaffe, left, helps songwriters Peter and Ina Wolf
celebrate their newly signed worldwide publishing agreement with the company.
Recent projects for the team include El DeBarge’s latest single “Who's Johnny”
from the forthcoming film “‘Short Circuit,” and Kenny Loggins’ song “Playing
With The Boys” featured in the new movie “Top Gun.”

- New (Companies

Houston International Records,
an independent label, formed by
Robert and Wayne Jefferson. First
signing is Jefferson Ink, and first
release is a 12-inch single titled
“Fight The Pipe.” Suite 102, 7334
Rampart Blvd., Houston, Texas
T7081; (713) 774-1363.

Trend Music Group, formed by
Steve Engel and Associates. Com-
pany will specialize in music pub-
lishing. First signings include Char-
lie Walls, Carl Vreeland, and Co-
rinne Woolworth. P.O. Box 121708,
Acklen Station, Nashville, Tenn.
37212; (615) 242-2885.

Wet Records, an independent label,
formed by Don V. Poole and Don G.
Poole II. First release is the LP
“Wild Weekend” by L.A. Ray & the
Shades. P.O. Box 2203, Englewood,
Calif. 80150; (303) 771-1362.

Bootblack Sounds Inc., a produc-

tion/publishing company and inde-
pendent label, formed by Kirk Lyn-
nard and James Wells. First release
is “What Goes Around ... " by U-
NEK’. 1174 Alicante Dr., Orlando,
Fla. 32807; (305) 281-4833.

The Creative Service Co., formed
by Randall S. Davis. A publicity and
public relations agency specializing
in the music and entertainment in-
dustries. Company will handle other
creative services, including writing
and graphics coordination. 3136 Al-
tura Ave., La Crescenta, Calif.
91214; (818) 957-5580.

Meow Management, formed by Juli
Kryslur and Barbara Burten. The
booking and management agency
will specialize in signed independent
bands, including the Dogmatics, the
Outlets, the Straw Dogs, the Oys-
ters, and the Classic Ruins. No. 7,
118 Riverway, Boston, Mass. 02215;
(617) 277-0743.

1felines

BIRTHS
Boy, David Gottlieb Sulman, to
Harold and Alice Sulman, March
29 in New York. He is sales vice
president at MCA Distributing.

Girl, Gianni, to Tim and Judy
Hurst, April 16 in Chicago. He is
singles specialist for Warner/Elek-
tra/Atlantic Corp. in Chicago.

Boy, Phillip Matthew Swedlow, to
Anita and Curt Swedlow, April 18
in Los Angeles. She is sales and roy-
alties coordinator for Bainbridge
Records. He is Los Angeles field
marketing manager for RCA Re-
cords.

DEATHS
Charles “Scotty” Andrews, 44, of
lung cancer April 19 in Atlanta. A
popular radio broadcaster and pro-
gram manager of WVEE there, his
broadcast career began in 1966 as
an announcer at WHIH Norfolk,
Va., where he also served as pro-
gram director. He is survived by his
wife, Eunice, a daughter, and a son.

Herman Glass, 58, after a heart at-
tack April 13 in Fort Lee, N.J. He
was executive vice president of An-
sonia Records, a Latin label, which
he founded with his widow, Mer-
cedes, more than 30 years ago.
Glass—who entered the business in
the ’40s working at his father’s
Manhattan record store, was active
as a producer over the years, re-
cording more than half the Ansonia
catalog. He is survived by his wife
and a son.

Bernard Bloom, 66, of a heart at-
tack April 12 in California. He was
the father of Noel C. Bloom, chair-
man of the NCB Entertainment
Group of Woodland Hills, Calif. Ber-
nard Bloom, a former publishing
and advertising executive, in recent
years had served as a consultant to
his son’s company as it developed
into a major independent home vid-
eo conglomerate. In addition to his
son, he is survived by his wife,
Blanche, a daughter, four sisters,
and three grandchildren.

(Calendar

Weekly calendar of trade shows,
conventigns, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

MAY

May 7-10, First International
Music & Media Conference, Mon-
treux, Switzerland. Contact
IM&MC U.S.A., John E. Nathan,
(212) 223-0044, or IM&MC Holland,
Bert Meyer, (0) 20-62 84 83.

May 13, BMI Pop Awards
Dinner, Plaza Hotel, New York.
(212) 586-2000.

May 14, 34th Annual BMI
Awards to Student Composers, St.
Regis-Sheraton Hotel, New York.
(212) 586-2000.

May 17-18, Cameo’s Music Tech-
nology Expo, Hollywood Roosevelt
Hotel, Los Angeles. (213) 822-5774.

JUNE

June 1-4, Summer Consumer
Electronics Show, Chicago. (202)
457-8700.

June 6-8, Music Expo '86, Los
Angeles Convention Center. (213)
539-7034.

June 6-7, Spring Music Fest,
Sheraton Music City Hotel, Nash-
ville. (615) 256-6553.

June 9-15, Fan Fair, Tennessee
State Fairgrounds, Nashville. (615)
889-7503.

June 18, BMI TV/Film Dinner,
Beverly Wilshire Hotel, Los Ange-
les. (212) 586-2000.

June 20-21, Texas Music Assn.
Convention, Hyatt Hotel, Fort
Worth. (512) 447-2744.

June 25-27, Assn. of Profession-
al Recording Studios (APRS),
Olympa I, Kensington, London.
(STD 0923)772907.

June 27-29, First San Francisco
Music Fair, presented by the San
Francisco Chapter of the Nation-
al Academy of Recording Arts &
Sciences, the Concourse at Show-
place Square, San Francisco. (415)
383-9378.

AUGUST
Aug. 24-28, Video Software
Dealers Assn. Convention,
Bally’s/MGM Hotel, Las Vegas.
(609) 424-7117.

SEPTEMBER
Sept. 10-14, National Radio
Broadcasters Assn. (NRBA) Con-
vention, New Orleans. (202) 466-
2030.

FOR THE RECORD

Activities for Wednesday, June
11, were omitted from the Fan
Fair schedule (Billboard, May 3).
Set for Wednesday are the All
American Country Games at
Vanderbilt Univ. Stadium, 10
a.m. to noon; Warner Bros. Re-
cords show, 2to 4 p.m.; and RCA
Records show, 7:30 to 9:30 p.m.

A review of Arthur Blythe’s al-
bum “Da Da” in the May 3 Bill-
board incorrectly identified the
album’s co-producer. “Da Da”
was co-produced by Bruce
Purse.

..newsline...

FOR THE LOVE OF IT: Arista Records plans a May 16 release for “We Got
The Love,” a single by Jersey Artists For Mankind 86 (J.A.M. '86), a
nonprofit group of musicians who reside in New Jersey. Net proceeds
from the disk will be distributed to charitable organizations that deal
with hunger. In addition to North America, Arista will release the re-
cording in Europe, Australia, and South Africa. Acts on the date in-
cluded Bruce Springsteen & the E Street Band, Southside Johnny and
members of the Asbury Jukes, and Carolyne Mas. Gary Tallent co-pro-
duced with Tim Ryan, and mixing was by Bob Clearmountain.

JOHN DENVER will host a symposium, “Choices For The Future,” June
13-15 in Denver. Among those discussing key social and environmental
issues will be Denver and Thomas Crum, co-founder, with Denver, of
the Windstar Foundation. Denver and Crum will present a talk on
“State Of The Planet Game,” about the current distribution of popula-
tion and use of resources on the planet. An individual will be awarded
with the first annual Windstar award, which includes $10,000.

TO A DIFFERENT STEP: Hal Leonard Publishing is trying a new marketing
approach with its “Championship” marching-band promotion aimed at
band directors, according to Keith Mardak, president of the company.
The ’86 edition is a cassette—replacing the LP mailing previously used
by the music print firm—and features full performances of songs in
march time.

HFA’s IN SYNCH: The Harry Fox Agency says it's completed the TV syn-
chronization licensing of some 10,000 songs for use on The Nashville
Network. And to make disbursement of the royalty revenues easier,
’ HFA is using its newly established computer department.

EXECUTIVE TURNTABLE

(Continued from page 4)

1969.

Tracy Gershon is appointed professional manager for Merit Music Corp.
in Los Angeles. She was vice president of Wavelength Video.

Cherry Lane Music Publishing Co. in Port Chester, N.Y., names Mike
Connelly general manager. He was controller of the print division.

Epoch Universal Publications, the Phoenix-based publisher of contempo-
rary sacred music, appoints Rick Hardy marketing director.

HOME VIDED. Joe Fleischman is named vice president of sales and marketing
for Republic Pictures Home Video in Los Angeles. He served in a similar
capacity for Trans World Entertainment. Robert Evans becomes director
of library and school sales for the company’s Blackhawk Films division. He
was with Eastin Phelan Corp.

Prism Entertainment promotes Joan Chase to sales promotion manager
and names James Rothaar credit manager in Los Angeles. Chase was mar-
ket development manager; Rothaar was with RCA/Columbia Pictures
Home Entertainment.

Robert Jacob Lamb is named Eastern regional sales manager for Play-
house Video in New York. He served in a similar capacity at Prism.

RCA/Columbia Pictures Home Video in Burbank promotes Ken Kamins
to national sales manager and appoints the following regional sales manag-
ers: Jamie Cruver, Western region; Robert Krieger, Southeast; Janet
Wheeler, South Central; Bruce Garen Jr., Midwest; and Michael Musich,
Canada.

PRO AUDIO/VIDEO. Emiel Petrone is named vice president of marketing and
public relations for American Interactive Media Inc. (AIM), a joint venture
of PolyGram B.V. International and the Corporate Group Home Interactive
Systems division of Philips International in Los Angeles.

Michael Bennahum is named director, president, and co-chief executive
officer of Kaufman Astoria Studios in New York. He is an international
investment banker and theater/film producer.

Robert Sitzman is appointed sales manager for the Midwest Duplication
Center of VCA/Technicolor Video Program Duplication in Des Plaines, IlI.
He had been with Media Tech.

Design Acoustics, the loudspeaker systems manufacturing division of
Audio-Technica in Stow, Ohio, has elevated Tom Milan from product spe-
cialist to marketing manager. He is succeeded by Gary Post, who was with
Ohio Sound.

Grace & Wild Studios, the Farmington Hills, Mich.-based full-service vid-
eo facility, promotes Keith Neff to vice president and general manager. He
was director of operations.

Pat Sierchio joins Creative Process Inc., the Granada Hills, Calif.-based
audio/video production company, as operations manager. He was with
Rhino Records.

Center City Studios ups Barbara Arrigo to production manager and ap-
points Lynwood Thompson staff editor in Chicago. Arrigo was production
coordinator; Thompson has a broad background in video editing.
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Lending A Hand. MCA recording family the Jets receive a special plaque from
Assemblyman Gray Davis commemorating their involvement in the missing
children campaign. The group’s 12-inch version of “Crush On You" has child
safety tips printed on the back of its sleeve. Davis is the chairman of the
California Foundation for the Protection of Missing Children.

RCA/ARIOLA RESTRUCTURES OPERATIONS

(Continued from page 3)

Corp., where he served as a vice
president of finance and marketing
planning before joining the label in
1983. Ford, who could not be reached
for comment, is said to have resigned
his post. He ends a 16-year stint with
the label, where he started as a sales-
man out of Canada.

Goldman, in a press statement,
said the five “profit centers” were
created to have an “‘organization in
which the presidents of those units
can deal on an entrepreneurial and
independent basis to achieve a vari-
ety of diverse strategic goals. They
will be free to respond to the com-
petitive environment in an industry

PolyGram Staff Gathers For Intl. Meetings

Repertoire Investment Will Be A Key Topic

LONDON The importance of in-
creasing investment in worldwide
repertoire will be one of the main
agenda topics when PolyGram
holds international meetings in Kil-
larney, Ireland, May 11-14.

Says Roland Kommerell, presi-
dent of PolyGram’s popular music
division: “We want to avoid putting
all our repertoire eggs into a small
number of baskets—this ultimately
becomes a kind of survival pro-
gram, a means of playing it safe.

“We don’t want to go in for se-
quels and soundalikes. Our philoso-
phy is to go for unproven talent, to
back our own belief in the talent of
emerging acts, and to give them

longterm contracts—not in order to
shackle them but to give them a
chance to develop as artists of inter-
national repute.

“In many cases with a new sign-
ing, success just doesn’t come with
the first one or two releases. It is
what you might call the research
and development factor; it is high
time to concentrate on this. It takes
big investment and great exper-
tise—and we can deliver both.”

Kommerell says that one of the
strengths of the London-based
PolyGram popular music division is
that all the key members of the
team have experience in national
markets. “This means that we are

that is becoming more complex and
where the pace of change continues
to accelerate.”

In an interview with Billboard,
Goldman indicated that the new
structure addresses his distaste for
a “monolithic” line of executive re-
sponsibility.

“You can’t attract entrepreneur-
ial people today without a mandate
that enables them to run their own
shop,” he said.

Buziak, as president of RCA Rec-
ords-U.S., will be responsible for do-
mestic operations, including the de-
velopment and direction of a new
national and regional sales team to

be formed within the label. Thus,
rather than having just the distribu-
tion unit’s sales force to utilize, Bu-
ziak will be hiring an executive for
national sales, as well as several re-
gional staffers who will work solely
on RCA product, much in the same
manner that Arista and A&M oper-
ate their own sales staffs.

Buziak was most recently presi-
dent of his own management firm,
with a client roster of record pro-
ducers, engineers, and songwriters.
Before that, he had label associa-
tions with Full Moon/Epic (1978-79)
as president, and with Arista as
chief of West Coast operations and,

later, as managing director of the
label’s U.K. unit.

Sal Licata, as president of the
new RCA/A&M/ Arista Sales & Dis-
tribution division, will oversee the
merger of the current RCA and
A&M and Associated Labels/Arista
sales force with the existing RCA/
Ariola domestic distribution opera-
tions.

Licata previously served as exec-
utive vice president and general
manager of Arista. Before joining
the label in 1983, he spent seven
years at Chrysalis, and had been
that label’s president prior to join-
ing Arista.

alert to the danger of intimidating
our national companies in the U.K.
by having ‘big brother’ constantly
looking over their shoulders and
trying to second-guess them.”

PolyGram moved its international
headquarters to London about four
months ago, recognizing, as Kom-
merell says, that “London is where
the world’s music industry has its
center.”

Kommerell says his policy is to
encourage the national operating
companies to discover and build
their own talent rosters. “In my
view, head office signings are al-
ways second best. We look to our
operating companies to do interna-
tional deals and we’re ready to sup-
ply marketing and promotional
guidelines. And we will continue to
offer negotiating muscle and finan-
cial backing where necessary to the
various national companies.”

Mathieu Vansweevelt, .executive
vice president for the popular music
division, pointing to the “United Na-
tions”’ character of the staff, says:
“Although we are one integrated
unit, we want to maintain an inter-
national concentration of people
here in London—to have people
from every major market and the
knowhow this represents.

“There is nobody working in Lon-
don who has not worked extensively
in a national market. This helps us
understand the special problems
that apply to certain markets.”

NASHVILLE Word Records has
been licensed by the Statue Of
Liberty/Ellis Island Foundation to
produce and market an album of
patriotic music, ‘“They Come To
America.”

Scheduled for June 1 release,
the album will feature cuts by pia-
nist Mark Isham, gospel artist
Sandi Patti, singers Betty Buck-
ley, Wintley Phipps, Glen Camp-
bell, and others whose participa-
tion is still being negotiated.

The album, will be sold by di-
rect-mail and door-to-door as well
as by retail. It is tagged at §9.98,
$1.50 of which goes to the licens-
ing foundation.

Dan Johnson, senior vice presi-
dent of Word Records & Music,
told a press conference here that
the first pressing would amount to

Gospel Album Is Licensed By Foundation

Word Records To Assist Liberty

about 100,000 copies. He estimat-
ed that there could be as many as
three singles from the album, each
for a different radio format.

A likely single, he said, is a reci-
tation by minister/author Will
Campbell, “Let America Be Amer-
ica Again,” that features a chorus
by Willie Nelson, Johnny Cash,
Waylon Jennings, and Jessi Col-
ter.

Johnson said Word will launch
an extensive publicity and adver-
tising campaign to support record
sales and that the label will ask
artists and publishers to contrib-
ute to the efforts. Local organi-
zations involved in the Statue Of
Liberty restoration project, he
added, will be allowed to sell the
album door-to-door.

FOR THE

MTV’s on-location coverage of the
first annual International Music &
Media conference and Golden Rose
festival in Montreux, Switzerland,
May 7-10, will take the form of 27
hours of taped telecasts on the cable
channel May 16-18. Billboard incor-
rectly reported in its May 3 edition
that the coverage would originate
live from the festival.

The 27 hours of Montreux high-
lights begin airing on Friday (16) at
7 p.m. EST. VJ Mark Goodman will
host a special edition of “MTV’s Top
20 Countdown” from Switzerland
from 11 p.m. to 1:15 a.m.

RECORD

“MTV On Location: The Mon-
treux Rock Festival’”’ runs from
noon to 11 p.m. on Saturday (17),
with coverage continuing from noon
to 10 p.m. on Sunday (18).

As part of the Sunday telecast,
MTV will air the “First Annual In-
ternational Music & Media Awards
Show,” the gala closing ceremonies
to the IM&MC event. VJ Nina
Blackwood will be one of the pre-
senters on the awards show.

Artists performing as part of the
26th Golden Rose event are Elvis
Costello, a-ha, Genesis, Joe Jackson,
and Eurythmics.

SLUMP IN OIL STATES HITS CONCERT BUSINESS

(Continued from page 1)

cantly in Baton Rouge, Shreveport
and Lake Charles, La., and in Okla-
homa City.

“We are scheduling fewer shows
in Louisiana and Oklahoma,” says
Jeff Davis, vice president of Jayson
Promotions in Hendersonville,
Tenn. Davis says that his recent
Conway Twitty/John Schneider
shows in Baton Rouge and Biloxi,
Miss., were ‘“considerably less at-
tended than shows held there last
year or those we've done on the rest
of the year’s tours.” He estimates
the attendance drop in these cities
at 30%.

But, he adds, the oil depression is
“not affecting our Texas business
so far.”

Steve Hauser, vice president of
Pace Concerts in Houston, says
ticket sales are down significantly
in Houston and the western part of
Texas, less so in Dallas. Although
Hauser says he doesn’t know pre-
cisely how much Pace’s concerts are
off in the oil-dominated markets, he
observes, “We're selling 14,000 or
15,000 tickets where we were selling
17,000 or 18,000.”

In response to the conditions,
Hauser says, “We're trying to keep
ticket prices down as low as we can
and trying to go into the markets
and cut better deals. The acts are
out on tour, so they’ll be booked into
the markets whether we promote
them or not. We're trying to sched-
ule acts to stay two or three weeks
apart and to hit the markets on
paydays.”

Country activity “has been down
some for the last couple of years,”
Hauser says. “It’s a little better
now. There are a lot of artists out
there, and people are getting a lot

more selective about which acts
they’ll see.”

“I don’t think the decline is over
yet,” observes Baton Rouge pro-
moter Bill Feldman. “If there was
some stability in oil—even at §12 a
barrel—we could at least do some
planning.” Feldman maintains that
rock concerts will be less affected

by the hard times: “Kids still come
up with the money.”

Farrell, who says his company be-
gan noticing the end of the oil hon-
eymoon as long as a year and a half
ago in Louisiana, insists that build-
ing managers are compounding the
problem by bringing in too many
acts too close together.

0il Slump Has Mixed Impact
Regional Retailers Pinched

NEW YORK Record retailers in
Texas, Louisiana, and Oklahoma
report only a scattered effect from
the fall in oil prices that has devas-
tated the economies of those
states.

Retailers in Texas and Oklaho-
ma say they aren’t feeling the
pinch. But in areas of Louisiana
where the oil industry carries the
weight of the economy, the effect
has been great.

‘““We’ve not experienced any
drop at all,” says Ted Hood, direc-
tor of administration for the Ama-
rillo-based Western Merchandis-
ers. The chain operates 122 stores
in 22 states, including the three big
oil-producing states.

In Oklahoma City, Frank Har-
tung of Wilcox Records says his
store has been protected by its po-
sitioning as a deep catalog outlet
serving a specialized clientele.
“We haven't noticed too much of a
drop-off,” he says. “Our custom-
ers have to have their fix.”

But in places like Shreveport,
Lake Charles, and Lafayette, La.,
the oil bust has been tough on

record shops.

“Is it bad down here? Oh God,
yes,” says Steve Timmons of Sooto
Records in Shreveport. He notes
that Crystal, Transcontinental,
and Marathon Oil have all either
folded or pulled out of the region,
causing ‘‘a domino effect.”

“Fortunately,”” he adds, ‘“‘the
banks are standing by us. We had
a fair Christmas, but sales went
right to the bottom in January.
The only positive note is that a
drop in gas prices might give some
people a little extra money to
spend.”

In Gonzales, La., one-stop opera-
tor Roy Shaw of Gonzales Music
Wholesale says the depressed re-
gional economy ‘‘has been going
on for years but is probably at its
worst now. We've seen a steady
decrease in business since 1981.”

Shaw, who also operates 10 Mu-
sic Center stores in the state, says
he had to cut back from 14 stores
in 1984, but has managed to re-
main in all of his original markets
through consolidation.
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o /& ARTIST TITLE ARTIST TITLE
/T LABEL & NUMBER/ DISTRIBUTING LABEL (SUG. LIST PRICE)* LABEL & NUMBER/DISTRIBUTING LABEL (SUG LIST PRICE)*
(D} 1 | 1 | 5 | VANHALEN warnerBros 25304 3.98) 3 weeks at No. One 5150 78 | 105 | 4 | SIMPLY RED eiexina 60452 (8.98) ' PICTURE BODK
@ 2 2 59 WHITNEY HOUSTON &% ARiS14 AL8-8212 (8 98) (CD) WHITNEY HOUSTON: 57 55 46 | 35 LOVERBOY A .cotumsiaFC 39953 (CD) LOVIN' EVERY MINUTE OF IT
@ 8 6 4 PRINCE & THE REVOLUTION pAISLEY PARK 25395/ WARNER BROS. (9.98) PARADE 58 58 | 6l 8 TALK TALK eM1-AMERICA ST-17179 (8.98) THE COLOUR OF SPRING
4 4 5 5 THE ROLLING STONES coLumsia 0C 40250 (CD) DIRTY WORK 59 59 | 69 7 SOUNDTRACK capitoL sv 12470(9.98) 9 1/2 WEEKS
(5)] 5 | 7 | 11 | SOUNDTRACK ® asmsps113(a98) o) PRETTY IN PINK 66 | 81 | 4 | KEELmcasrzr@on THE FINAL FRONTIER
@ 6 9 4 BOB SEGER & THE SILVER BULLET BAND caritoL PT 12398 (8.98) LIKE A ROCK 61 61 70 9 HONEYMOON SUITE warNER BROS. 25293 (8.98) (CD) THE BIG PRIZE
7 8 4 44 | HEART A3 CAPITOL ST-12410(9.98) (CD) HEART 64 | 90 5 SOUNDTRACK EMI-AMERICA SV-17182 (9.98) ABSOLUTE BEGINNERS
8 7 3 11 FALCO @ aamseisi05 (8.98) (CD) FALC(;;— 63 53 44 8 ELVIS COSTELLO & THE ATTRACTIONS CoLUMBIA FC 40173 (CD) KING OF AMERICA
@ 9 13 25 ROBERT PALMER @ IsLAND 90471 ATLANTIC (8.98) (CD) RIPTIDE 64 52 48 32 ABC MERCURY 824 904-1/POLYGRAM (8.98) (CD) HOW TO BE A ZILLIONAE
16 | 16 | 23 | THE OUTFIELD ® cotumei src 40027 (cn) PLAY DEEP 8 | — | 2 | HOWARD JONES eLexira 6066 8 98) ACTION REPLAY
@ 12 | 19 | 10 | JANET JACKSON @ aemsr.5106(8.98) (CD) CONTROL TARS) ik 5 8 VANITY voromn 6167 ML (8.98) SKIN ON SKIN
@ 16 21 4 PET SHOP B(;Y_S EMI-AMERICA PW 17193 (8 98) PLEASE 67 63 66 14 MELI"SA MORGAN caPITOL ST-12434 (8.98) DO ME BABY
13 10 8 21 3 SADE A2 PORTRAIT FR 40263_EPIC ()} PROMISE 68 57 52 12 THE FIRM ;LANTIC 81628 (9 95)_«:0) MEAN BUSINESS
14 11 10 13 0ZZY OSBOURNE A C8S ASSOCIATED F2 40026/EPIC THE ULTIMATE SIN 107 | — 2 KROKUS ariSTA AL8-8402 (8.98) CHANGE OF ADDRESS
@ 19 14 49 DIRE STRAITS A% wARNER BROS. 25264 (8.98) (CD) BROTHERS IN ARMS 80 | 713 27 THE ALARM IR /MCA 5666/ MCA (8 98) (CD) STRENGTH
16 1 12 15 BANGLES @ coLumBia BFC 40039 (CD) DIFFERENT LIGHT 71 73 | 63 | 64 SADE A PORTRAIT BFR-39581 /EPIC (CD) DIAMOND LIFE
17 18 18 62 PHIL COLLINS A% ATLANTIC 81240 (9.98) (CD) NO JACKET REQUIRED 9 — 2 ART OF NOISE CHRYSALIS BFva 1528 IN VISIBLE SILENCE
18 13 11 35 JOHN COUGAR MELLENCAMP A3 RivA 824 865-1 POLYGRAM (8.98) (CD) SCARECROW 73 | 69 1 12 FORCE M.D.'S wARNER BROS. TOMMY BOY TNLP 1010 /WARNER BROS. (8.98) CHILLIN®
19 17 17 9 JUDAS PRIEST coLumBiA OC 40158 (CD) TURBO 74 65 | 67 42 ARETHA FRANKLIN A ARISTA ALB-8286 (8.98) (CD) WHO'S ZOOMIN' WHO
20 20 15 37 MR. MISTER A Rca AFL1-7180 (8.98) (CD) WELCOME TO THE REAL WORLD 75 Iz 74 45 RENE & ANGELA MERCURY 824 607-1M-1 'POLYGRAM (8 98) (CD) STREET CALLED DESIRE
21 21 20 28 INXS. @ ATLANTIC B1277 (8.98) (CD) LISTEN LIKE THIEVES 82 85 26 THE JUDDS @ RCA 'CURB AHL1-7042 /RCA (8.98) ROCKIN' WITH THE RHYTHM
2 | 2 22 26 ZZ TOP AZ wARNER BROS. 25342 (9.98) (CD) AFTERBURNER @ 17 | — 2 JEAN-MICHEL JARRE POLYDOR/DREYFUS 829125-1/POLYGRAM (9.98) RENDEZ-VOUS
@ NEW)D JOURNEY coLumBia oC 39936 (CD) RAISED ON RADIO 78 | 70 | 53 | 27 | THE DREAM ACADEMY wARNER BROS. 25265 (8.98) (CD) THE DREAM ACADEMY
2 29 25 MIAMI-SOUND(MACHINE @ £PIC BFE 40131 PRIMITIVE LOVE 79 15 n 51 FREDDIE JACKSON A CAPITOL 5712404 (8 98) (CD) ROCK ME TONIGHT
@ 34 35 9 THE FABULOUS THUNDERBIRDS ces ASSOCIATED BFZ 40304 ‘EPIC TUFF ENUFF 105 | 130 | 4 ANITA BAKER ELEKTRA 60444 (8.98) RAPTURE
26 23 24 32 STARSHIP A GRUNT BXL1-5488/RCA (8 98) (CD) KNEE DEEP IN THE HOOPLA 8l 81 88 | 34 FIVE STAR RCANFL1-8052 (8.98) LUXURY OF LIFE
2 24 25 52 ATLANTIC STARR @ aamsP-5019 (8.98) (CD) AS THE BAND TURNS 82 | 12 2 | A4 STING A2 A&M SP-3750 (8 98) (CD) THE DREAM OF THE BLUE TURTLES
29 32 25 MIKE & THE MECHANICS ATLANTIC 81287 (8.98) (CD) MIKE & THE MECHANICS 83 | 8 | 78 | 32 STARPOINT ELEKTRA 60424 (8.98) (CD) RESTLESS
@ 30 30 7 METALLICA ELEKTRA 60439 (8 98) MASTER OF PUPPETS 84 67 60 it ELECTRIC LIGHT ORCHESTRA CBs ASSOCIATED F2 40048 EPIC BALANCE OF POWER
30 | 28 | 26 | 51 | THE HOOTERS A CoLummiaBFC 39912 (CD) NERVOUS NIGHT 91 | 96 | 10 | THE CALL eLexTRA 60440 (8.98) 7 RECONCILED
@ 37 40 11 SLY FOX capITOL ST-12367 (8.98) (CD) LET'S GO ALL THE WAY 8 | 19 80 | 45 TALKING HEADS A SiRe 25305 'WARNER BROS. (8.98) (CD) LITTLE CREATURES
32 32 33 - JULIAN LENNON ATLANTIC 81640 (9.98) (CD) THE SECRET VALUE OF DAYDREAMING 87 7 59 21 DIONNE WARWICK @ AriSTA AL8-8398 (8.98) (CD) FRIENDS |
3 31 28 8 JACKSON BROWNE asyLUM 60457 ‘ELEKTRA (8.98) LIVES IN THE BALANCE 88 | 88 | 91 13 ANNE MURRAY capiToL ST-12466 (9 98) SOMETHING TO TALK ABOUT |
34 | 2 | 31 | 11 | ALABAMA A RCAAHLI-7170(8.98) (CD) GREATEST l-ﬂ'l_'S '_ith . 138 | 4 COLONEL ABRAMS mca 5682 (8.98) - COLONEL ABRAMS
@ 43 51 8 LEVEL 42 POLYDOR 827 487-1/POLYGRAM (8,98) (CD) WORLD MACHINE 111 | 134 4 DWIGHT YOAKAM REPRISE 25372, WARNER BROS, (8.98) GUITARS, CADILLACS, ETC..ETC.
42 56 3 CULTURE CLUB VIRGIN/EPIC OF 40345/EPIC FROM LUXURY TO HEARTACHE 97 | 110 5 PHILIP GLASS cBs MASTERWORKS SM 39564 SONGS FROM LIQUID DAYS
@ 40 50 4 JOE JACKSON a&msp-6021 (9 98) (CD) BIG WORLD 92 92 76 8 TED NUGENT aTLANTIC 81632 (8 98) LITTLE MISS DANGEROUS
38 | 33 | 27 | 24 | CHARLIE SEXTON mca 5629 (8.98) (CD) PICTURES FOR PLEASURE 9% | 114 | 3 DEPECHE MODE SiRr 25425 WARNER BROS (8.98) BLACK CELEBRATION
39 | 25 23 25 BARBRA STREISAND A3 coLumsia 0C 40092 (CD) THE BROADWAY ALBUM 94 | 94 | 100 | 42 ORCHESTRAL MANOEUVRES IN THE DARK A&M VIRGIN SP-507 7, A&M<B.98) CRUSH
a0 | 4l 37 59 TEARS FOR FEARS A% MERCURY 824 300/POLYGRAM (8.98) (CD) SONGS FROM THE BIG CHAIR 95 85 64 11 OPUS POLYDOR 827 952-1/POLYGRAM (8.98) (CD) UP AND DOWN
41 | 36 | 36 | 27 | SIMPLE MINDS ® aam VIRGIN SP-5092/A&M (8.98) (CD) ONCE UPON A TIME 100 | 106 | 12 | TEDDY PENDERGRASS ASYLUM 60447 ELEKTRA (8.98) (CD) WORKIN" IT BACK
42 35 34 30 STEVIE WONDER AZ TAMLA 6134 TL/MOTOWN (9.98) (CD) IN SQUARE CIRCLE 97 87 87 20 THE CULT siRe 25359, WARNER BROS. (8.98) LOVE
51 62 6 THE JETS Mca 5667 (8.98) THE JETS 98 93 84 21 DOKKEN ® ELekTRA 60458 (8.98) UNDER LOCK AND KEY
4 | 39 | 39 23 NEW EDITION: @ mca 5679 (8 98) (CD) ALL FOR LOVE 99 | 90 | & 25 | THE CARS A ELEKTRA 60464 (9.98) (CD) GREATEST HITS
45 | 45 | 45 8 BRIAN SETZER emI-AMERICA ST-17178 (8.98) THE KNIFE FEELS LIKE JUSTICE 113 1123 | 3 AEROSMITH coLumsia FC 40329 (cD) CLASSICS LIVE
46 46 49 8 JERMAINE. JACKSON ARISTA AL8-8277 (8.98) (CD) PRECIOUS MOMENTS 101 | 60 58 26 SOUNDTRACK A SCOTTIBROS. S7 40203/EPIC (CD) ROCKY Iv
47 49 42 22 STEVIE NICKS A MODERN 90479. ATLANTIC (9.98) (CD) ROCK A LITTLE 102 | 76 65 24 ELTON JOHN GEFFEN GHS 24077 WARNER BROS (8 98) (CD) ' ICE ON FIRE
48 44 41 99 BRUCE SPRINGSTEEN A0 coLumsia QC 38653 (CD) BORN IN THE U.S.A. 103 | 83 | 83 30 THOMPSON TWINS @ 2risTa ALB-8276 (8.98) (CD) HERE'S TO FUTURE DAYS
50 54 5 KATRINA AND THE WAVES capIToL ST-12478 (8.98) KATRINA AND THE . .. WAVES 104 | 103 | 99 LL) MOTLEY CRUE AZeLExTRA 604189 98) (CD) THEATRE OF PAIN
(50)| 54 | ST | 16 | FINE YOUNG CANNIBALS iR 5683 Mca (5.98) FINE YOUNG CANNIBALS | |({05)] 108 | 119 | 7 A T - . WINDHAM HILL RECORDS SAMPLER 86
51 38 38 15 SOUNDTRACK mMca 6158 (9.98) OUT OF AFRICA 106 | 106 | 111 6 UFO CHRYSALISBFV 41518 MISDEMEANOR
52 | 48 43 15 CHERRELLE 7aBU BFZ 40094 EPIC 7 HIGH PRIORITY @ 115 | 120 | 25 BIG AUDIO DYNAMITE coLumBIA BFC 40220 (CD) THIS IS BIG AUDIO DYNAMITE
@ 62 | 19 7 STEPHANIE MILLS mca 5669 (8.98) STEPHANIE MILLS 121 | 158 | 3 BONNIE TYLER coLumaia oc 40312 (cD) SECRET DREAMS & FORBIDDEN FIRE
@ % | 75 5 JOE COCKER capiToL 5T-12394 (8.98) COCKER NEWD SOUNDTRACK WARNER BROS. 25399 (9.98) CROSSROADS
55 47 47 18 L.L. COOL J @ coLumsia 8FC 42039 (CD) RADIO 110 | 84 ] 55 ‘ 8 JOHN LENNON capiToL sv-12451 (9.98) LIVE IN NEW YORK

D Albums with the greatest sales gains.this week (CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA) certitication for safes of 500.000 units A RIAA certification for sales of one million units.

with each additional million-indicated by a numeral following the symbol. *CBS Records does not issue a suggested list price for its product.
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‘Teddy Pendergrass

Workin’ It Back. Over 500,000 sold worldwide.
-
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el LERCE

0 Stratlar and Danny Bennett!

“THE ART OF EXCELLENCE

5/1-3 Keanedy Center, Washington, DC  5/6 Laie nght With David l.etlenn
5/14 Tacson Community Center, Tucson, AZ 5/ 5/23 ! .
 Hill Park, Dallas,TX 6 /4 Convention Center, Las _ 0 & Phoenix, AZ  6/21 Sweeney Convention Center,
e North Shore Music Theater: Beverly, MA 774 Unlibmty Of Califos vi | ic | : |
: Abiler 7/52 South Shore Music Circus, Cohasset, MA  7/13 -( s Great Advenlm, '
Bloomington, MN _ 7/26 Ontario Place, Toronto, (N 7/31-8/1 Cape Cod Mel

'nomas Hall, Akron, OH 8/26-31 Harrahs 'lhrmp Casino Hotel, Athmﬁc :
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FOR WEEK ENDING MAY 10, 1986

Bilboard. TOP POP ALBUMS ortinves

&
s/&/E/3
/&) T/
83 o / O
A & ;
L (2 L *_t? ARTIST TITLE ARTIST TITLE
L/ I/ a0 /S LABEL & NUMBER/DISTRIBUTING LABEL (SUG LIST PRICE)* LABEL & NUMBER/DISTRIBUTING LABEL (SUG LIST PRICE)®
111 | 104 | 104 | 76 | MADONNA AS SIRE 25157-1 WARNER BROS. (8.98) (CD) LIKE A VIRGIN RUSH A MERCURY 826 098-1/POLYGRAM (8 98) (CD) POWER WINDOWS
ALBERT COLLINS, ROBERT CRAY, JOHNNY COPELAND

12| 134 | 168 | 3 | WAXrcaar1-9546@98) MAGNETIC HEAVEN 157 | 156 | 140 | 13 | ALBERT COLLINS SHOWDOWN!

113 | 95 [*98 2 HIROSHIMA EPIC BFE 39938 (CD) ANOTHER PLACE 158 | 130 | 125 | 31 SOUNDTRACK A% MCA 6150 (9.98) (CO) MIAMI VICE
VIOLENT FEMMES

114 | 114 | 112 | 13 ST WA NAE BROSTo5 390 AR HonOSYC 30) THE BLIND LEADING THE NAKED 159 | 164 | 157 | 82 U2 A ISLAND 90231/ATLANTIC (8.98) (CD) THE UNFORGETTABLE FIRE
15 [ 120 | 92 | 8 | MARILLION capioL mp 150236 98) BRIEF ENCOUNTER 180 | — | 2 | THE MONKEES aristaa86:8313(6.98) THE MONKEES' GREATEST HITS
116 | 101 | 93 24 PETE TOWNSHEND A ATCO 904736,ATLANTIC (8 98) (CO} WHITE CITY - A NOVEL 161 | 159 | 163 | 131 | LIONEL RICHIE AlOMOTOWN 6059 ML (8.98) (CD) CAN'T SLOW DOWN

@D|153 | 179 | 3 | LET'SACTIVE rs 5703/mca8.98) BIG PLANS FOR EVERYBODY 62| NEwW) KITARO GRAMAVISION 18-7016-1/POLYGRAM (5.98) MY BEST
118 | 112 |+ 95 15 THE ALAN PARSONS PROJECT ARISTA AL9-8384 (9.98) (CD) STEREQTOMY 163 | 146 { 132 | 14 DAN SEALS eMI-AMERICA ST-17166 (8.98) WON'T BE BLUE ANYMORE
119 | 109 | 109 | 10 JIMMY BARNES GEFFEN GHS 24089/WARNER BROS. (8 98) JIMMY BARNES 164 | 163 | 144 | 29 THE DEL FUEGOS waRNER BROS 25339 (8.98) BOSTON, MASS.
120 | 123 | 128 | 133 | PHIL COLLINS A2 ATLANTIC SD16029 (8.98) (CD) FACE VALUE 165 | 160 | 160 | 13 SAM HARRIS MOTOWN 6165ML (8.98) SAM-I-AM
121 [ 116 | 101 | 14 EVERLY BROTHERS MERCURY 826 142 1/POLYGRAM (8 98) (CD) BORN YESTERDAY 166 | 166 | 115 9 RAINBOW MERCURY 827 987-1/POLYGRAM (10 98) FINYL VINYL
12| 68 | 68 | 6 | SOUNDTRACK mca6160(2.98) DOWN AND OUT IN BEVERLY HILLS A6D) 196 | — | 2 | PAUL WINTER uviG music Lmrs (9 98) (cO) CANYON
123 | 118 } 117 | 32 THE CURE £LEKTRA 60435 (8.98) THE HEAD ON THE DOOR 168 | 172 | 177 | 149 | U2 A ISLAND 90067 /ATLANTIC (8 98) (CD) WAR
124 | 102 | 102 9 ANIMOTION CASABLANCA 826 691-1/POLYGRAM (8 98) (CD) STRANGE BEHAVIOR 169 | 168 | 154 | 65 JOHN COUGAR MELLENCAMP A2 Riva 814 450 | POLYGRAM (8 98) (CD) UH HUH
125 | 131 | 136+ 86 TALKING HEADS @ SiRE 1-25186/WARNER BROS. (8 98) (CD) STOP MAKING SENSE 170 | 142 | 124 | 14 PETER FRAMPTON ATLANTIC 81290 (8 98) (CD) PREMONITION
126 | 126 | 147 | 127 | U2 A 1SLAND 90127/ATLANTIC (6 98) (CD) UNDER A BLOOD RED SKY @ 176 | 183 | 10 PIA ZADORA 8BS ASSOCIATED FZ 40259/EPIC PlA & PHIL
127 | 125 | 94 12 BLUE OYSTER CULT columsia FC 39979 (CD) CLUB NINJA @ 185 | — 2 RONNIE MILSAP RCa AHL1-7194 (8 98) (CD) LOST IN THE FIFTIES TONIGHT
128 | 132 | 135 | 160 | ZZ TOP A5 waRNERBROS 1-23774 (8 98) (CD) ELIMINATOR 173 | 135 | 116 | 47 READY FOR THE WORLD A mca 5594 (8 98) (CD) READY FOR THE WORLD
129 | 133 | 127 | 623 | PINK FLOYD @ HARVEST SMASI1163,CAPITOL (9.98) (CO) DARK SIDE OF THE MOON NEW) ZENO MANHATTAN ST 53025/EMI-AMERICA (8 98) ZENO
130 | 98 86 10 FEARGAL SHARKEY A&M sP6-5108 (6.98) FEARGAL SHARKEY 175 | 182 { 180 | 130 | GEORGE WINSTON A WINDHAM HILL WH-1025 A&M (9 98) (CD) DECEMBER
131 | 124 | 97 LX) A-HA A WARNER BROS 25300 (8 98) (CD) HUNTING HIGH AND LOW 176 | 181 | 176 | 134 [ SOUNDTRACK A2 MOTOWN 6062ML (8 98) (CD) THE BIG CHILL
132 | 136 | 123 | 51 { STANLEY JORDAN BLUE NOTE BT 85101 ‘CAPITOL (8.98) (CD) MAGIC TOUCH @ 91| — | 2 CASHFLOW ATLANTA ARTISTS 826028 1M1 POLYGRAM (8 98) CASHFLOW
133 | 119 | 103 | 77 BRYAN ADAMS A% A&M SP5013 (8 98) (CDI RECKLESS 178 18§ 188 | 23 GEORGE WINSTON wINDHAM HILL C-1019. A&M (9 98) (CD) WINTER INTO SPRING
134 | 128 | 113 | 24 | AEROSMITH GEFFEN GHS 24091/WARNER BROS (8 98) (CD) DONE WITH MIRRORS 179 | 177 | 165 | 141 | MADONNA A3 siRe 1-23867, WARNER BROS. (8 98) (CD) MADONNA

@39 165 | 170 | 5 | STAN RIDGEWAY (rs 5637/MCA(898) THE BIG HEAT 180 | 190 | 195 | 27 | VARIOUS ARTISTS TEE veE TOONS TVT 110016 95) TELEVISION'S GREATEST HITS

@ 151 | 156 4 MAZARATI PAISLEY PARK 25368/ WARNER BROS. (8 98) MAZARATI 181 | 174 | 152 | 106 | JOHN COUGAR MELLENCAMP A3 Riva 814 993-1/POLYGRAM (8 98) (CD) AMERICAN FOOL
137 | 143 | 143 7 THE NYLONS 0PEN AIR OA 0304/A&M (8.98; (CD) SEAMLESS 182 | 161 | 145 | 30 MORRIS DAY @ waRNER BROS 25320 (8 98) (CD) COLOR OF SUCCESS

183 | — | 2 | MODELS GEFFEN GHS 24100/ WARNER BROS (8 98) OUT OF MIND OUT OF SIGHT 183 | 170 | 121 | 10 | RAVEN arLanTic 81629 (8 98) THE PACK IS BACK
139 [ 137 1 133 | 10 PUBLIC IMAGE LTD ELEKTRA 60438 (8.98) ALBUM/CASSETTE 184 | 175 | 178 6 SAM COOKE RCaCPL2.7127 (11 98) (CD) THE MAN & HIS MUSIC
140 | 140 | 146 | 5 | HUSKER DU waRNER BROS. 25385 (8.98) CANDY APPLE GREY 165 | 138 | 137 | 22 | TOM PETTY AND THE HEARTBREAKERS PACK UP THE PLANTATION - LIVE
141 | 141 | 141 6 THE ROBERT CRAY BAND HIGHTONE 8005 (8 98) (CD) FALSE ACCUSATIONS 186 | 139 | 122 | 17 BALTIMORA MANHATTAN SQ 53026 CAPITOL (8.98) LIVING IN THE BACKGROUND
142 | 129 | 107 | 10 SOUNDTRACK QWEST 25389/WARNER BROS. (16.98) (CD) THE COLOR PURPLE 187 | 162 | 159 | 25 ZAPP WARNER BROS 25327 (8 98) THE NEW ZAPP IV
143 | 147 | 131 8 CLANNAD RCA NFL1-8063 (8.98) MACALLA 188 | 169 | 148 | 74 KOOL & THE GANG A2 DE-LITE 8229431 POLYGRAM (8 98) (CD) EMERGENCY
@ 149 {172 | 4 ROBERT TEPPER scOTTIBROS BFZ 401 26/EPIC NO EASY WAY OUT 189 | 155 [ 1557 6 METALLICA MEGAFORCE 069 (8 98) KILL EM ALL
145 | 145 | 150 | 4 GEORGE HOWARD 7184 T8 210/PALO ALTO (8.98) LOVE WILL FOLLOW 190 | 171 | 175 | 79 | WHAM! A% coLumBia FC39595 (CD) MAKE IT BIG
146 | 150 | 153 | 43 METALLICA ELEKTRA 60396 (8 98) RIDE THE LIGHTNING 191 | 189 { 169 | S2 BON JOVI @ MERCURY 824 509-1 POLYGRAM (8 98) (CD) 7800 FAHRENHEIT
147 | 152 | 126 | 25 JAMES TAYLOR @ COLUMBIA FC 40052 (CD) THAT'S WHY I'M HERE 192 | 197 | 197 | 40 THE MANHATTAN TRANSFER ATLANTIC 81266 (8 98) (CD) VOCALESE
148 | 148 | 151 7 TOMMY KEENE GEFFEN GHS 24090 WARNER BROS (8.98) SONGS FROM THE FILM 193 | 194 | — 2 MARVIN GAYE TAMLA 6172TL/MOTOWN (8.98) MOTOWN REMEMBERS MARVIN GAYE
149 | 122 | 108 7 DENNIS DE YOUNG &M SP-5109 (8.98) (CD) BACK TO THE WORLD 194 | 195 | — 2 GREEN ON RED MERCURY 826346-1/POLYGRAM (6.98) NO FREE LUNCH
@0)| 173 | 19 | 3 | LAURIE ANDERSON warner BROS. 25400 (8 98) HOME OF THE BRAVE @93| NeEwW) HOODOO GURUS £1£KTRA 60485 (8 98) MARS NEEDS GUITARS
151 | 157 | 162 | 121 | PHIL COLLINS A ATLANTIC 80035 (8.98) (CD) HELLO | MUST BE GOING 196 | 198 | 166 | 77 SOUNDTRACK @ FanTASY WAM-1791 (2LPS) (19.98) (CD) AMADEUS
152 | 158 | 139 | 31 STEVIE RAY VAUGHAN EPIC FE 40036 (CD) SOUL TO SOUL 197 | 144 | 142 | 67 KLYMAXX @ MCA/CONSTELLATION 5529, MCA (8.98) (CD) MEETING IN THE LADIES ROOM
@ 192 | 181 [ 100 | TINA TURNER A4 CAPITOL ST-12330 (8.98) (CD) PRIVATE DANCER 198 | 187 [ 187 | 42 | GEORGE WINSTON wiNDHAM HILL WH 1012 'A&M (9 98) (CD) AUTUMN
154 | 154 | 161 6 MODERN ENGLISH SiRE 2534 3/WARNER BROS. (8.98) STOP START 199 | 178 | 182 | 13 SMOKEY ROBINSON TAMLA 6156TL MOTOWN (8 98) (CD) SMOKE SIGNALS

@ <167 | 190 | 3 GRAHAM NASH ATLANTIC 81633 (8 98) INNOCENT EYES 200 | 200 | 174 | 15 | THE GAP BAND TOTAL EXPERIENCE TELS-5714 RCA (8 98) GAP BAND VI

TOP POP ALBUMS 1.z (Listep BY ARTISTS) keel 60 Mr. Mister 20 Rush 156 James Tayior 147

. Tommy Keene Anne Murray 88 Sade 71.13 Tears For Fears 40

A-Ha 131 Copeland 157 The Gap Band 200 Kitaro 162 Dan Seals ’ 163 Robert Tepper 144

ABC 64 Sam Cooke 184 Marvin Gaye Klymaxx 197 Graham Nash 155 Bob Seger & The Silver Bullet Band 6 Thompson Twins 103

Colonel Abrams 89 L.L.Cool J 55 Philip Glass 91 Kool & The Gang 188 New Edition 44 Bri Sgtzer a5 Pete Townshend 116

Bryan Adams 133 Elvis Costello & The Attractions 63 s n Krokus 69 Stevie Nicks 47 C:anl‘ Sont 38 Tina Turner 153

Aerosmith 100, 134 The Robert Cray Band 141 2jiiactisRRlEs Ted Nugent 92 Charie et Bonnie Tyler 108

Alabama 34 The Cut_ 97 Heart 7 John Lennon 110 The Nylons 137 ACTUEED) U2 126,159, 168

The Alarm 70 Culture Club 36 ::2;::‘";" é"l"fe 61 Julian Lennon 32 Opus 95 S:'v:slj R:ﬂ 556 Ufo 106 '

ki‘:;:z&"nderlsgz 150 [(helCurchyiizs Hoodoo Gurus I[s:/:l I‘\‘cztweasl 7 Orchestral Manoeuvres in The Dark 94 Sly Fox 3% Van Halen 1

At Of Noise 72 Morris Day 182 The Hooters 30 Loverboy 57 022y10sboutne LY SOUNDTRACKS Vanity 66

Atlantic Starr 27 ?:Q'B;[’Filggs"g \oas 2’:(;‘(’;‘?;1‘:1;‘3" 2 [E=lOLtIiIRI0 0 1/2 Weeks 59 VARIOUS ARTISTS

Anita Baker 80 Depeche Mode 93 Husker Du 140 Madoona 111,179 Robert Paimer 9 ATTOUTIES D e

Baltimora 186 Dire Strats 15 INXS 21 e Man al lag ranster The Alan Parsons Project 118 The Big Chill 176 ‘86 105

Bangles 16 Dokken 98 > Maron 13 Teddy Pendergrass 96 The Coglor Purple 142 Stevie Ray Vaughan 152

Jimmy Barnes 119 The Dream Academy 78 Joe Jackson 37 nahz:'cagugar Meellencamp 181.18. 169 Pet Shop Boys 12 Crossroads 109 Violent Femmes 114

Big Audio Dynamite 107
Blue Oyster Cult 127

Electric Light Orchestra 84 Janet Jackson

Everly Brothers 121

Bon Jovi 191 Freddie Jackson 79
Jackson Browne 33 The Fabulous Thunderbirds 25 Jean-Michel Jarre 77
Falco 8 The Jets 43
1:5 g::'ls 8959 Fine Young Canmibals 50 Elton John 102
The Firm 68 Howard Jones 65
Ca$hflow 177 -
Five Star 81 Stanley Jordan
Cherrelle 52 q
Force MD.'s 73 Journey 23
Clannad 143 i
Joe Cocker 54 Peter Frampton 170 Judas Priest
Phil Collins  120. 151, 17 Aretha Franklin 74 The Judds 76

Albert Collins. Robert Cray, Johnny Green On Red 194

Jermaine Jackson 46

Katrina And The Waves 49

- Metallica

Ronnie Milsap

00002
Models 138
Modern English

The Monkees 160
Meli'sa Morgan 67
Motiey Crue 104

189.29. 146
Miami Sound Machine 24
Mike & The Mechanics 28
Stephanie Mills 53

Tom Petty And The Heartbreakers 185
Pink Floyd

Rainbow
Raven

Down And Qut in Beverly Hills 122

129 i Vi
Prince & The Revolution 3 MiamiVice IS

Public Image Ltd 139
166 Rocky IV 101

183

Ready For The World 173

Rene & Angela 75

Lionel Richie

Stan Ridgeway 135

Smokey Robinson 199

The Rolling Stones 4

Out Of Africa 51
Pretty In Pink S

Bruce Springsteen 48
Starpoint 83
Starship 26

161 Sting 82

Barbra Streisand 39

Talk Talk 58
Yalking Heads 86. 125

Dionne Warwick 87
Wax 112
Wham! 190
George Winston
Paul Winter 167
Stevie Wonder 42

Dwight Yoakam 90

ZZ2Top 22.128
Pia Zadora 171
Zapp 187
Zeno 174

198.175.178
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RADIO STATION PURCHASE PRICES COULD HIT $100 MILLION

(Continued from page 1)

Washington, D.C.-based media bro-
kerage firm specializing in broad-
cast properties, says Karmazin’s
$100 million prediction is “entirely
possible in the top three markets or
even the top 10 markets in the next
five years.”

“There are no guarantees,” he
warns. “It depends in part on low in-
terest rates and a good economy.
This is based on the assumption that
radio revenue levels will contmue to
increase.’

Richards adds, ‘There are dan-
gers for the uninitiated. It’s not like
buying an oil well. People like Infin-
ity know what they’re doing. You
need capable broadcast types.”

Not everyone agrees with the
$100 million forecast. Gary Stevens,
first vice president of Wertheim &
Co., a large New York investment
bank specializing in radio, television
and cable TV, says of Karmazin’s
prediction, “Purely selfishly, I hope
he’s right. I don’t agree with it. If |
sell a station, I want to see the high-
est possible price but lenders are be-
coming very careful.”

A radio outlet’s value is usually
based on a multiple of 10 times the
station’s cash flow. Sometimes that
variable drops to eight times the
value; it also can go as high as 12
times.

Karmazin’s $100 million predic-
tion is based on his belief that a sta-
tion in one of the country’s largest
markets can hit a cash flow level of
$10 million. “As stations become in-
creasingly profitable and the multi-

ple stays the same, the prices will -

increase,” says Karmazin.
He says, however, that “if the in-

terest rates go up dramatically, the’

multiple could drop.”
Jim Blackburn, president of
Blackburn & Co., the Washington,

Mel Karmazin

D.C.-based media brokerage firm
that helped swing the KROQ deal,
confirms Karmazin’s reasoning and
agrees with the $100 million projec-
tion. “I think it is highly likely. Be-
cause the potential for a radio sta-
tion to earn $10 million is there,
these markets [Los Angeles and
New York] will pay the highest mul-
tiples.” He adds, “The folks at In-
finity are superb radio operators.
They may be the ones who own the
first $100 million-radio station. I
wouldn't be surprised.”

Sources close to Infinity’s pur-
chase of KROQ say the deal is actu-
ally in excess of $45 million.

Karmazin can't discuss the exact
amount of the KROQ deal, but says,
“The price that we are paying is jus-
tified in profitability. Clearly, we
paid an awful lot of money for a
well-established radio station.”

KROQ was rated Los Angeles’
No. 1 album rocker, beating ABC’s
KLOS and Metromedia’s KMET in
the winter 1986 Arbitron ratings
(Billboard, May 3). The station
ranked sixth overall 12+ in the new

ratings, jumping to a 4.3 from 3.9 in
the fall.

The KROQ sale exceeds the $44
million offered last October by Carl
Hirsch and Legacy Broadcasting
for Noble Multimedia Communica-
tions’ Los Angeles outlet, KJOL.

Just how dramatically the price of
U.S. stations in the top markets has
increased can be seen in the history
of Infinity’s rise into the top 10 ra-
dio corporations in the U.S.

According to Karmazin, the com-
pany purchased Boston’s top music
station, album rocker WBCN, in
1978 for $3.5 million. Karmazin says
industry observers thought the
company was “crazy’ at the time.

Similar reactions followed the
1981 purchase of WKTU New York
for $16 million. Karmazin says that
sale marked “the highest price ever
paid for a single radio station at
that time.” The WKTU purchase
was part of a $32 million package
that included WJIT New York and
WYSP Philadelphia.

Karmazin says Infinity has since
turned down offers of $50 million
for WKTU. The station became
WXRK last summer when Infinity
switched the format to album rock.

Infinity’s nine-station roster also
includes WIMK and WJJD Chicago,
KXYZ Houston, and KOME San
Jose-San Francisco.

The company plans to continue
buying radio stations. Although the
firm isn’t close to any new pur-
chases at the moment, Karmazin
says, ‘“We've set our goals to add a
few more stations. We'd love to
have stations in Washington and At-
lanta. We have an AM in Houston
and we’d like to add an FM.” He
says other possibilities include an
AM outlet in Boston and a station in
Dallas.

TIME IS RIPE TO BUY RADIO STATIONS

(Continued from page 77)

ing a lender, ‘Give me $5 million to
shop around with, then I'll come
back with something.’”

Yet another factor is FCC aban-
donment of its so-called 7-7 rule,
limiting ownership to seven AM and
seven FM outlets. “Now it’s 12 of
each, and eventually there will be no
limit,” Stevens predicts. “This is
bringing some owners who were out
of the market back in.”

Broker Mahlman says potential
radio station buyers are receiving
more than tacit encouragement
from banks and other financial insti-
tutions bent on bankrolling them.

“Aggressive solicitation is more
like it,”” he says, recalling that at
least 25 banks staged receptions at

NATIONAL

CREDIT
RECOVERY
SERVICE.

You can have
good credit again! !

No matter what you've seen,
No matter what you've heard

GUARANTEED RESULTS

(818) 347-8802
1-800-972-0055

the annual convention of the Na-
tional Assn. of Broadcasters in Dal-
las last month, wooing prospective
buyers and sellers.

It was not always so. “For at
least 15 years they ignored radio,”
Mahlman says. “Now they’re say-
ing it's a market they’re just begin-
ning to recognize.”

Why the about-face? Mahlman
says more banks and financial ser-
vices are recruiting loan officers
from broadcasting. “At long last,
they’re hiring people who know the
business.” Another reason: Media
lending opportunities have nar-
rowed ‘‘since many of the big televi-
sion deals have already been done,”
in Mahlman’s words. Also, the cable
industry no longer holds as much al-
lure for financiers.

Bankers and other lenders who fi-
nance buyouts and mergers have
also lowered their sights. Where
once they looked on cash flow as the

sole lending criterion, now they're
often willing to stake an experi-
enced broadcaster with a good track
record in the buyout of a station
with a negative cash flow, betting
on the new owner’s ability to pull
off a turnaround.

But as with all booms, there hov-
ers the spectre of a possible bust.
Says Wertheim’s Stevens: “Some
lenders are nervous about the in-
flated prices being paid for stations
in markets below the top 25. There’s
too much leverage involved in some
of the big deals. I'm looking for a
significant number of defaults or
workouts within the next year or

”

S0.

Dan McConville is a New York-
based journalist specializing in
business and finance.

Concert In A Different Light. Columbia staffers greet the Bangles backstage
after their recent show at New York’s Beacon Theatre, where they performed
their hit single, “Manic Monday.” Gathered are, from left, vice president of
product development Arma Andon, group members Debbi Peterson and Vicki
Peterson, group manager Mike Gormley, group members Susanna Hoffs and
Michael Steele, group manager Miles Copeland, vice president of promotion
John Fagot, and senior vice president of a&r Mickey Eichner.

Event Offers Nation’s Biggest Rock Assembly

Self-Aid To Help Irish Unemployed

DUBLIN U2, Van Morrison, Bob
Geldof & the Boomtown Rats,
Chris de Burgh, Clannad, Rory
Gallagher, and Elvis Costello &
the Attractions are among those
taking part Saturday (17) in Self-
Aid, the biggest rock assembly
ever planned in Ireland.

The event is an attempt to bring
relief to Ireland’s tragic unem-
ployment problem, which has
250,000 people out of work. As
with Live-Aid, there will be a tele-
thon, but pledges will take the
form of job offers and/or money
to finance a number of employ-
ment projects.

Jim Aiken is managing the
event. Aiken is the Irish promoter
of the Stones, Bruce Springsteen,
and Bob Dylan. The Self-Aid pro-
ject was devised by Tony Boland

and Niall Matthews of RTE Tele-
vision & Radio 2. They were the
coordinators of the Irish Live-Aid
telethon.

Acccording to Boland and Mat-
thews, “Self-Aid is about tapping
into something we know already
exists, an enormous reserve of
goodwill which made the Irish peo-
ple the world’s highest donors per
capita to Live-Aid.”

The largest rock lineup in Irish
history also includes Paul Brady,
Christy Moore, the Chieftains, Big
Self, Those Nervous Animals,
Stocktons Wing, Paul Cleary, the
Slades, Les Enfants, In The Nus,
Scullion, Bagatelle, Blue In Heav-
en, Cactus World News, Brush
Shiels, and Chris Rea.

RTE will broadecast about 12
hours of live music from the show.

VOLVO CHARGED WITH COPYRIGHT INFRINGEMENT

(Continued from page 6)

which fell in the $150,000 to $160,000
range.

The suit charges that after the
parties failed to come to terms, the
defendants “unilaterally, malicious-
ly, and without any right to do so
produced a television commercial
... which aired on or about March
30, 1986.”

In an accompanying affidavit in
support of a preliminary injunction,
Daniel A. Ricigliano, chairman of
the Theory Dept. at the Manhattan
School of Music, concludes that “. . .
it is my opinion that the composer of

the choral music in the Volvo com-
mercial consciously copied the mu-
sic and the style of performance of
the choral portion of the ABKCO
composition.

“Although these musical selec-
tions are not exactly identical, the
melodic and harmonic content are
so similar that I believe the author
of the Volvo commercial unques-
tionably used the choral music ...
as the basis for his work.”

The action seeks punitive dam-
ages of no less than $1 million.

HANES DISTRIBUTES KARTES TO NONVID OUTLETS

(Continued from page 3)

ing L’Eggs, do not hold up when
you're talking VCR ownership,” he
says. “That’s what we’re going to
test in the next few months.”

The racks that Kartes developed
to display its product in Walden-
books and other outlets are the ones
that Hanes will be using. Kartes
says that these fixtures will be in-
stalled in supermarkets and ser-

viced on a regular basis.

The Kartes racks are available in
sizes to hold 120 or 240 tapes. About
70% of the stores will be getting the
240-tape rack, Kartes says.

According to Kartes, the initial
campaign will be backed by “sub-
stantial television advertising in
each marketplace.”

Hanes spent about eight months

researching the video marketplace
before it chose Kartes, Steck says.
The choice was based on the quality
of the company’s product and the
resources of its parent outfit,
Scripps-Howard.

The increasing impetus of sell-
through also helped launch Hanes
into video, Steck says. Based on re-
cent data, he finds, “When you get

the right kind of product in a good
distribution system, the customer
becomes willing to buy rather than
rent product at costs under $20.”

Steck says Hanes is “excited as
hell” about the deal.

90
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WB’S AYEROFF: VIDEOS NEED TO BE ASSESSED DIFFERENTLY

(Continued from page 1)

clips are too costly and are suffer-
ing reduced impact due to viewer
burnout, the Warner Bros. vice
president cites both marketing and
creative factors. Overall, he argues,
measurement of video’s impact on
sales is too often skewed to tradi-
tional, per-project budget analysis.

“You've got a lot of record execu-
tives who grew up with a profit-and-
loss statement that didn’t have vid-
eos in it,” he says. “And now they
see the video component costing a
lot of money. But we made more
money than we've ever made last
year, and we made more the year
before that. The amount of money
we've spent on video hasn’t cut into
the bottom line.”

Ayeroff contends that the cost of
clip production and promotion
should be evaluated against the
longer term of an act’s career.
Terming clips “‘a seeding process,”

‘To say clips don’t
work is foolish’

he maintains that an effective music
video builds artists, not just specific
releases.

“Anybody who sits and stares at
budgets all day long is driving with
the brakes on, not with the gas
pedal,” he says. “What you have to
do is take your shots. Take the fact

that I would do a $120,000 clip on a-
ha. Four million albums later, who's
going to tell me I'm wrong?”

He cites other artists, including
Huey Lewis & the News, Cyndi
Lauper, the Hooters and Warner
Bros. acts Madonna, ZZ Top, and
Van Halen as examples of acts
whose video exposure triggered
sales breakthroughs or quantum
sales increases.

Ayeroff’s defense of the medium’s
most visible vehicle, MTV, is equally
adamant: “MTV, like any big institu-
tion, has to be cajoled, worked with,
shown why things are wrong.

“But look at the record business
prior to MTV. | remember the
Newsweek cover that announced

NATIONAL VIDEO BUYS POPINGO

(Continued from page 1)

more than 1,140 franchises sold, in-
cluding the 670-plus already in oper-
ation throughout the 50 states, 10
Canadian provinces, and the Virgin
Islands.

The deal puts two of video re-
tailing’s most conspicuous players,
Berger and Boothe, on the same
team, with the latter taking a seat
on National’s board of directors.
Additionally, Popingo Video Inc. be-
comes National's largest franchi-
see, purchasing rights to 60 un-
opened franchises in Florida, Texas,
Southern California, and Guam.

Boothe says he decided to make

* the deal with National because “it
made the most economic sense. I've
always wanted to be part of the big-
gest one, and with the current cli-
mate, it looked like the best way and
the fastest way to get there.”

The Berger/Boothe alliance
seems to lend credence to the specu-
lation of industry observers who
say that video franchisors have
reached a saturation point that lim-
its expansion possibilities, though
Berger says his franchise sales
“have not slowed down at all.” But,
he adds, “We do predict that there
will be a slowdown, and we’ve been
predicting that for a year.”

Popingo’s sale created a media
stir in Wichita. One newspaper re-
ported that the company ‘‘de-
faulted” on a $2-million loan from
the Kansas Public Employees Retire-
ment System in August 1985. A later
report sought to clarify the issue by
saying that there was a “technical vi-
olation” of loan conditions, but that a
waiver had been secured.

Officials at the Kansas Public Em-
ployees Retirement System in Topeka
would not comment on the reports.

In the transaction, Berger’s Port-
land, Ore.-based franchise picks up
133 full-line Popingo stores, which
will be converted to National

Video’s logo. National also acquires
58 “outpost” locations, described by
Boothe as ‘“‘store-within-a-store”
video departments.

Larry Schauf, Popingo senior vice
president and co-founder, follows
Boothe to National’s fold as senior
vice president of franchising.
Berger says at least four other Po-
pingo executives, including Charlie
Cadwell, vice president of training
and communications, will assist in
the transition. Some or all of them
may be invited to stay on full-time,
according to Berger.

One problem yet to be ironed out
in 10 markets is the close proximi-
ty—described by one franchisee as
“cheek to jowl”—of National and
Popingo stores. Berger and Boothe
say those situations will be exam-
ined on a case-by-case basis in terms
of comparative locations and store
performance. Relocations and
mergers are mentioned as the most
probable solutions, and neither prin-
ciple foresees problems in untan-
gling the markets.

Says Berger, “We had a meeting
with 150 Popingo store owners on
Sunday [27], and they're enthusias-
tic about becoming a part of our
company. And National Video fran-
chisees are excited that we've
picked up 190 new outlets. I think
everybody’s going to work together
to come up with the best solutions.

“This is our fifth acquisition.
We've dealt with these kinds of situ-
ations before without any major
problems."”

The deal means a windfall for Po-
pingo franchisees, with their assets
immediately increasing in value.
Boothe’s franchise fee was $15,000,
but National’s fee is $19,000 and will
move up to $29,000 in July. Popingo
store owners also now enjoy the
support systems of the larger Na-
tional Video operation.

APRIL BRINGS CERTIFICATIONS SHOWER

(Continued from page 4)

Warner Bros., their fifth.

Ozzy Osbourne’s “The Ultimate
Sin,” CBS Associated, his fifth.

Little Feat’s “Feats Don’t Fail
Me Now,” Warner Bros., their sec-
ond.

Bangles’ “Different Light,” Co-
lumbia, their first.

Everly Brothers’ “The Very Best
Of The Everly Brothers,” Warner
Bros., their first. .

Falco’s “Falco 3,” A&M, his first.

Janet Jackson’s ‘‘Control,”

A&M, her first.

L.L. Cool J.’s “Radio,” Def Jam/
Columbia, his first.

Miami Sound Machine’s ‘‘Primi-
tive Love,” Epie, their first.

The Outfield’s “Play Deep,” Co-
lumbia, their first.

Robert Palmer’s ‘“Riptide,” Is-
land/ Atlantic, his first.

Whitesnake’s “Slide It In,” Gef-
fen, their first.

Various Artists, “Pretty In Pink”
soundtrack, A&M.

National’s royalty rate is slightly
higher than Popingo’s: 4.9% com-
pared with 4%. Berger says the deal
permits Popingo owners to continue
paying the 4% rate until those con-
tracts come up for renewal. Both
companies charge an additional 2%
advertising fee.

National and Popingo are in
agreement in two key areas. Both
ban X-rated titles. And both opera-
tions use the same point-of-sale
computer system, a factor that
Berger says will be advantageous
for his pay-per-transaction experi-
ment in which National stores share
revenues with three still-undis-
closed studios (Billboard, Jan. 18).

Boothe will continue to operate
out of his Wichita office; he plans to
add another office in Southern Cali-
fornia. The Popingo company will
be renamed at a later date.

Boothe expresses enthusiasm for
the potential of his newly acquired
National franchises, adding that
each of the four markets has high
potential.

Ironically, Boothe attempted to
acquire the National chain in 1984,
prior to Popingo’s launch. Berger
recalls that Boothe initially ap-
proached him to buy a package of
“about 150 stores.”

Boothe then became interested in
purchasing the whole company, but
he says that deal was called off
when “we reached a legal snafu.”

Boothe says, “Everything that
goes around, comes around. I've
been both a buyer and a seller all
my life, so it doesn’t bother me
whether I’'m buying or selling.”

Assistance in preparing this story
provided by Tony Seideman.

video games were dead, and then
the issue saying MTV was on the
scene. All of a sudden, the record
business, which was in a slump,
wasn't in a slump.

‘Video hasn’t hurt
the bottom line’

“] swear there’s a correlation
there. And I think anybody in the
business knows the video revolution
changed the face of our business. It
took the album cover and made it
move.”

Conceding that he, like other la-
bel executives, has been frustrated
when trying to gain exposure for
new acts via the music cable ser-
vice, Ayeroff contends that record
companies must share the burden in
finding avenues for developing tal-
ent. More creative clips, along with
effective use of local music video
shows that can help break new art-
ists, are two options he mentions.

“The most important aspect of
our job remains radio,” he says,
“but video is a vital adjunct to radio.
There is a symbiotic relationship
there that is very important.” Using
that relationship still requirés tak-

ing risks, he adds.

Ayeroff recalls early skepticism
about using video for Madonna, per-
ceived as a dance act and thus un-
likely to garner play on MTV. By re-
mixing the tracks to “Burnin’ Up,”
he notes, that clip was able to crack
the service's playlist.

“Sometimes you do videos to
break down boundaries that had
previously existed,” he explains.
“I'm trying to put Dwight Yoakum
on MTV, because | know he’s hip
enough.” .

Video isn’t appropriate for every
act, he cautions, and style and bud-
get may both be tailored to vastly
different goals. However, he main-
tains, even more specialized artists
and idioms can benefit from video—
and withholding clips, as Van Halen
has done for its current album, may
make sense for a given act’s specific
marketing plan.

Ayeroff also says that a decline in
store merchandising exposure and
print advertising has added further
weight to videoclips. Noting the
trend among larger chains toward
generic display materials, and a cor-
responding drop in usage for label-
supplied pieces, he concludes, “You
don’t see huge displays anymore.
Now MTYV is the store display.”

Nestor Plans A CD
Facility For Long Island

NEW YORK Nestor International
says it expects to become the first
Compact Disec manufacturer to be
located in the New York area, with
production slated to begin late this
year or early in 1987.

The family-owned computer soft-
ware firm says it is completing a
pressing facility in Hauppauge, to
be housed in a 40,000-square-foot
complex that will also incorporate
jewel-box manufacturing capability.

Nestor president Tom Nestor
says licenses for CD manufacturing
technology have been acquired
from Philips, and that presses are

FOR THE RECORD

The debut solo album by William
Lee Golden of the Oak Ridge
Boys, set for release on MCA
this month, is titled ‘“American
Vagabond.” The title was listed
incorrectly in a May 3 story on
hot May releases.

on order from a source he will not
name. Nestor predicts that a pro-
duction capacity of 10 million CDs a
year will be achieved by the “second
quarter of 1987.” He says this rate
will be doubled the following year.

Jewel boxes, to be produced by
Nestor’s injection molding division,
will be marketed to the industry in
addition to serving the needs of the
parent corporation. Production is
slated to begin by this fall, says
Nestor.

Although CDs are being stressed
in Nestor’s early plans, CD-ROM

.(read-only memory) production will

be undertaken later, says the com-
pany chief.

DISTIBUTOR PLANS CD-ONLY UNIT

(Continued from page 1)

in 45 days. He adds, ‘“We're hoping
we'll be ready in 30 days.”

Jacobs says he is not aware of
any distributors who have opened a
CD-only operation. But he adds, “I
know of a few who are planning to
do s0.”

Roger Sutton, the company’s new
CD operations manager, says he is
already taking orders, and is cur-
rently keying in on advertising and
getting catalog together.

“We feel we can do it,” says Ja-
cobs, who had been at Washington’s
last one-stop, C&M, before it closed
last week, reportedly due to shrink-
ing profit margins. “We're aware of

the problems with product availabil-
ity, but, really, we've had no prob-
lems at all with that.”

Sutton also says that Schwartz
Bros. is planning to expand the CD
operation.

Schwartz Bros. has been in opera-
tion here for 40 years, and has other
sales offices in Philadelphia, New
York, and Cleveland, and services
from New England through the
Carolinas and into the Midwest—
covering about 35% of the country,
according to Jacobs.

TIRED OF
ROLLING STONE?

Rock & Roll Confidential not only
reports the news but helps to
make it. Edited by Dave Marsh,
RRC is an outrageous butaccurate
8 page monthiy newsletter that
isn‘t afraid to tackle subjects from
payola to record piracy. But we
know our music too. RRC was
months ahead in getting behind
records ranging from Tina's "Let’s
Stay Together” to Don Henley's
Building the Perfect Beast.

“Avidly read by industry insiders”
- Los Angeles Times
Send$18U.S. funds ($25 foreign)
for a one year subscription to
RRC, Box 1073, Maywood, NJ
07607.
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Gaining Insight. Columbia Records vice president of jazz and progressive
music Dr. George Butler explains the digital recording process to Congressional
Arts Caucus members during their recent tour of New York's Master Sound
Astoria Recording Studios. The event was sponsored by the Recording Industry
Assn. of America.

Complaints Change Ad Gopy
For GD Oldies Gollection

BY IRV LICHTMAN

NEW YORK A mail order Com-
pact Disc company is adjusting the
ad copy on its $50, three-CD pack-
age of rock’n’roll classies as a result
of complaints from buyers that they
weren’t getting the real thing.

The company, All Disc Music of
Trumbull, Conn., has discovered
that while the performances of
more than 60 recordings in the pack-

Sessions said to
be re-recordings
by original acts

age do feature the original artists,
they are apparently re-recordings
made years after the original ses-
sions.

Danny Greenberg, a co-partner in
the operation, says he acquired
rights to the performances from
Delta, a German company whose
product is handled in the U.S. by
Los Angeles-based Delos Interna-
tional Records.

Greenberg says the ad campaign
was developed from liner notes to
be included in the jewel-box, a pro-
cess that took place before product
was received. He says the copy
eventually was approved by Delos
International.

At Delos International, Michael
McClain says approval of Green-
berg’s copy was “‘a mistake,” since
he had in his possesion artwork
from Delta that used the phrase
“original artists.” After an inquiry
to Delta, he received a telex from
the label in which Delta insists that
the performances were, indeed, re-
recordings by artists of their origi-
nal hits. Since Delos International is
distributing the Delta CDs in sepa-
rate volumes to retail, the company
is clearly stating on its order forms
that the programs consist of re-
recordings.

“We took action as soon as we re-
alized the consumer might be mis-
led,” says McClain.

According to Greenberg, some

600 copies of the set were sold
largely through a full-page ad in the
March issue of Digital Audio maga-
zine. He admits he began receiving
complaints and about 10% of the
purchasers were given refunds, per
the ad’s terms of a free 10-day trial
offer.

A similar ad offering ‘“original
performances” of '50s and '60s hits
was scheduled to run in the April is-
sue of Digital Audio, but it has been
cancelled. A new ad in the May is-
sue of the consumer CD-only maga-
zine now refers to “original artists”
instead.

The March ad listed most of the
songs in the set, although it did not
name any artists. Based on the song
titles, the album would include Bill
Haley, Joey Dee, the Chiffons, the
Coasters, Otis Redding, Little Rich-
ard, the Marcels, Bobby Helms, and
others.

Greenberg says he was anxious
to put the package on the mail order
market since “‘these old hits weren’t
readily available on CD. I still think
it’s a great deal.”

A radio personality who ordered
the set and programmed selections
for his listeners says he “stopped
playing songs from the CDs after
many listener-complaint calls.” The
deejay, Bob Linder, vice president
and general manager of WDHA-FM
Dover, N.J., says All Disc Music
“graciously refunded our money.”

The Digital Audio ad states that
the CDs are available for $45.99
plus $4 for shipping, handling, and
insurance. Also part of the offer is a
free 10-CD storage case, which can
be kept by the buyer even if he ob-
tains a refund on the disks.

PIRATE WINDFALL: Los Angeles police snared 2,800
stolen videotapes Tuesday (28) in a raid on Video Mar-
keting Services. The tapes were allegedly stolen from
Wherehouse outlets for use in a video piracy scheme.
The bust reportedly turned up 17 slave VCRs used to
duplicate new copies of the tapes. The firm’s owner, Pe-
ter Michael Graham, was arrested on charges of grand
theft. Full scope of the seizure couldn’t be determined
at presstime, as Hollywood vice officers noted ongoing
inquiries from other law enforcement agencies regard-
ing the raid. At Wherehouse, which last year acknowl-
edged alarming shrinkage problems, security chief
Kenneth Leonard hints at “continuing investigations”
into booster rings. A price tag on the seizure was offset
by the rental connection. Although Motion Picture
Assn. of America security director Dick Bloeser esti-
mates the value of the recovered videocassettes at
$140,000, additional income from alleged rental of illicit
copies may be incalculable.

HEPORTS OF FRAYED RELATIONS between CBS
Records and Virgin Records in the wake of CBS’ paral-
lel import litigation against Virgin’s U.S. import arm,
Caroline Records, and Tower Records are drawing a
terse “‘no comment” from officials at the firm’s U.K.
headquarters. Virgin acts signed to CBS for the U.S.
are headed by Epic label’s Culture Club . . . Speculation
that independent promoter Joe Isgro is readying an
antitrust suit against major labels in the wake of their
abrupt February defections heated up last week with
published trade reports of the suit’s contents. Said to be
named as defendants are the RIAA and most major la-
bels, including MCA, RCA, Arista, Capitol, Warner
Bros., Atlantic, Elektra, Motown, PolyGram, A&M,
Chrysalis, and Geffen. Conspicuous in its absence is
CBS Records. At presstime, attorneys for Isgro had
yet to file the action ... NARAS sources are denying
rumors that former Elektra and Warner Bros. chief Joe
Smith would fill the permanent top slot the academy
has been considering for its national offices.

MCA RECORDS is denying rumors on the street that
it has resumed using indie promoters for selected proj-
ects, although managers and producers for several
MCA acts have reportedly hired independents on their
own. Said to be receiving such support are the Jets,
Giuffria, and Patti LaBelle. MCA also denies claims
that tour support and other nonpromotion funds have
been given to those acts to help defray the cost of indies
... Look for departed Island U.S. president Charly
Prevost to head to the West Coast in a new post as
Chrysalis Records’ top executive there. Grapevine
meanwhile predicts former Elektra executive Lou
Maglia will step into Prevost’s vacated post ... New
York retailer The Wiz is rumored to be mulling the pros
and cons of going public.

THE THOMPSON TWINS have lost member Joe Lee-
way following their six-month world tour. Leeway is
working on his first solo album, while remaining Twins
Tom Bailey and Alannah Currie are already writing
songs for their next Arista album. Will they have to re-
name the act? ... World West Productions has ambi-

tious plans for its “Music Expo '86,” scheduled for the
Los Angeles Convention Center June 6-8. “We're look-
ing at it as an ‘open house of the music industry,” and
we plan to make it an annual event,” says WWP presi-
dent Steven R. Lewis. More than 30 unsigned acts will
perform on a revolving stage, and the general public
can check out hundreds of exhibitors, which are expect-
ed to include record companies, radio stations, and re-
tailers. Admission, at $8.50 per day or $15 for all three,
will be available through Ticketron outlets. A portion of
the proceeds will reportedly go to the Crippled
Children’s Society, Disabled American Veterans, and
the National Assn. for the Prevention of Child Abuse.

DETAILS ARE SKETCHY, but a spokesperson for
Sen. Albert Gore (D-Tenn.) claims that the promised
Senate investigation into alleged payola practices is un-
derway. That source claims the five-week-old probe has
already turned up “some good leads,” but declines to
elaborate, saying, “That’s all the senator has instructed
us to pass along right now.”

HANDS ACROSS AMERICA gears up for the critical
final weeks before its projected May 25 climax. Last
week saw the USA For Africa project fueling media at-.
tention with news that Ticketmaster outlets will now
serve as donation sites for the fund-raising event, en-
abling prospective donors to get their place in the pro-
Jected cross-country line at locations in 50 cities across
the continental U.S. Initial route assignments have also
been made, and the first group of participating celebri-
ties has been placed in locations in 10 of the 16 states
along the event route. HAA co-chair Kenny Rogers will
take his place in the Sonora desert of New Mexico,
joined by Lee Greenwood; other acts will include Pat
Benatar, Bob Seger, and Olivia Newton-John at vari-
ous sites along the way. Organizer Ken Kragen re-
mains bullish on the hunger relief mission.

THE PMRC has nothing on a group of churchgoers in
Ironton, Ohio, who last week destroyed tapes and LPs
in a public rally called by evangelist Jim Brown.
Among the objects of their rebuke were copies of the
theme song to the late, great “Mr. Ed” television series,
said to contain satanic messages if played backward. As
Track went to press, Mr. Ed was unavailable for com-
ment . .. EMI America has snared rights to the cast al-
bum for the current revival of Cy Coleman’s Broadway
hit, “Sweet Charity,” featuring Debbie Allen. Album
producers Coleman and Mike Berniker are set to re-
cord digitally, starting Monday (6) in New York, for a
probable June release. The late Dorothy Fields wrote
the lyrics . . . Organizers for Manhattan’s seventh New
Music Seminar (July 13-16) are compiling a new-music
tape from unsigned acts, to be distributed to all dele-
gates in their registration packages, An estimated 5,000
industry members will receive the tape; bands selected
for the project are being asked to pay $350 to cover du-
plicating and packaging costs. Deadline for submis-
sions is May 30, with information available from NMS’
Jeff Dorman at (212) 722-2115.

Edited by SAM SUTHERLAND and IRV LICHTMAN

Home Vid Academy Maps TV Awards

NEW YORK Television and theat-
rical awards specialists Alexander
H. Cohen and his wife Hildy Parks
will mount a proposed network TV
awards show under the auspices of
the Academy of Home Video Arts &
Sciences (AHVAS).

The academy was formed last
year by companies associated with
the home video industry, including

hardware companies and manufac-
turers of prerecorded and blank
tape. Its membership totals 60.

According to Jon Peisinger, presi-
dent of Vestron Video and chairman
of AHVAS, and Joe Cohen, execu-
tive director of the organization, an
awards presentation is likely late
this year.

Two basic awards groupings are

Service Mark Subject Of $11 Mil. Label Infringement Suit

LOS ANGELES Allied Artists Reec-
ords here is seeking $11 million in
damages from Renegade Records,
claiming that the New York label’s
name infringes on an Allied Artists
service mark.

The local federal court suit alleges
that the plaintiff registered the name
“Renegade” in 1975 when Kim D.

Richards signed a rock group with
that name to the label. Actual regis-
tration was done by Consolidated Al-
lied Co. doing business as Allied Art-
ists Records, the filing states.

Named as defendants are Mark Al-
lardyce, Charles Pacinelli, Kevin
Smith, Jay R. McCarty, Steve Katz,
and Arthur Paparastaio.

The April 22 complaint, alleging
that the defendants have used the
trademark since January 1986, seeks
$8.5 million in compensatory dam-
ages and $2.5 million in exemplary
and punitive damages. It also asks
the court to enjoin the defendants
from further use of the name.

JOHN SIPPEL

planned: a econsumer vote for favor-
ite home video releases, and a tech-
nical and craft category voted on by
specialist members of the academy.

Brentwood Television Corp., the
company partnered by Cohen and
Parks, has produced and written
such events as the Tony and Emmy
Awards on TV, and NBC’s upcom-
ing 60th anniversary celebration.

In addition to Peisinger and Co-
hen, other AHVAS officers are
CBS/Fox’s Len White, vice presi-
dent; Thorn/EMI/HBO’s Nick San-
trizos, treasurer; and Walt Disney’s
Ben Tenn, secretary.

Cohen and Parks will immediate-
ly begin the process of developing
the awards show with the
academy’s creative committee,
which is chaired by Jerry Sharell,
senior vice president of marketing
at MCA Home Video. IRV LICHTMAN
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