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Metal Mining Mounts 

August Yields Bumper Crop 

Of Gold, Platinum Albums 
BY PAUL GREIN 

LOS ANGELES The Recording In- 
dustry Assn. of America (RIAA) 
awarded an unseasonally high total 
of 16 gold albums in August, com- 
pared to 11 in the same month last 
year. For the year to date, the RIAA 
has certified 90 gold albums, up 
from 82 in the same period last year 
and 65 by this point two years ago. 

The RIAA also awarded five plat- 
inum albums in August, bringing 
the year -to -date total to 45. That 
compares to 38 by this point last 
year, and 28 by this point in 1983. 

Three of the five albums to top 
the million -unit sales mark in Au- 
gust were debut collections, by 
Whitney Houston, the Power Sta- 
tion and solo artist Sting. Four oth- 
er debut sets have been certified 
platinum so far this year: first al- 
bums by Julian Lennon and Sade, 
and solo debuts by Mick Jagger and 
David Lee Roth. 

Majors Gear for 
Improvements in 

Cassette Quality 
BY STEVEN DUPLER 

NEW YORK New developments in 
high -speed cassette duplicating 
technology have the prerecorded 
music industry poised for signifi- 
cant improvements in the sonic 
quality of mass -market cassettes. 

Equipment manufacturers expect 
that 1986 will be the year major la- 
bels begin testing new systems us- 
ing higher -speed masters and faster 
bin loop speeds to produce cassette 
product said to have significantly 
better dynamic range and frequen- 
cy response, as well as lower distor- 

(Continued on page 98) 

The two other albums to go plati- 
num in August were both by repeat- 
ing acts. Motley Crue's "Shout At 
The Devil" is the group's second 
straight platinum album; Dire 
S xaits' "Brothers In Arms" is also 
their second platinum album, but 
their first since their 1979 debut. 

Two albums by George Thoro- 
good & the Destroyers were certi- 
f.ed gold in August: "Bad To The 
Fone," the group's 1982 label debut 
for EMI America, and "Maverick," 
their second album for EMI, which 
was released this spring. The 
group's only previous gold album 
was "Move It On Over" on Round- 
er, which went gold in July, 1980. 

"Bad To The Bone" wasn't the 
only catalog album to cross the 

(Continued on page 100) 

LYRIC ROW: NEW DEVELOPMENTS 
PMRC Says Beach Boys' Mike Love Gave Seed Money 

BY BILL HOLLAND 

WASHINGTON Part of the seed 
money for the Parents Music Re- 
source Center (PMRC), the poliuical- 
ly well -connected group of Wash- 
ington mothers that has been wag- 
ing a fight against so- called ' porn 
rock," was a gift from Mike Love of 
the Beach Boys through his philan- 
thropic Love Foundation. That reve- 
lation came last week, as the grow- 
ing controversy surrounding sexu- 
ally explicit and violent rock .yrics 
continued to gain momentum with 
several surprising announcements. 

According to PMRC spokeswom- 
an Pam Howar, Love contri Muted 
$5,000 to the PMRC "just when we 
were starting up" last spring. 
Howar says that she met LOVE at an 
anti -drug benefit concert, where 
"we talked backstage about the 
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Meet a -ha in this issue's pullout centerspread poster. 
Hunting High And Low (1/4- 25300) is the debut album 
from Pal Waaktaar (guitar and keyboards), Morten 
Harket (vocals) and Mags (keyboards). "Take On Me" 
is the soaring hit single (7- 29011) and video that has 
everyone talking, watching, listening and buying. 

problem [of lyrics], and he was very 
sympathetic." 

In a concurrent development, an 
announcement came from Capitol 
Hill that the witness list for the 
Sept. 19 Senate Commerce Commit- 
tee hearing on rock lyrics will in- 
clude recording artis-s Frank Zappa 
and Dee Snyder. Zappa is an outspo- 
ken critic of the PMRC's sugges- 
tions and the record industry's 
somewhat conciliatory stance. Sny- 
der is the lead singer of the rock 
group Twisted Sister!. 

The two recording artists will be 
joined by spokespersons from both 
the PMRC and the National Par- 
ents /Teachers Assn.; Eddie Fritts, 
president of the National Assn. of 
Broadcasters (NAB); and Stanley 
Gortikov, president of the RIAA. A 
Committee source says that more 
witnesses will appear, but "no other 

Congratulations and thank you to everyone at the 1985 
WEA Sales Meeting in Miami for makir.g a -ha one of 
this year% most visible successes. And t -tanks to those 
of you in television and radio who gave a -ha their start. 
Because .)f all your efforts, a -ha fans don't have to 
Hunt High and Low. 

recording artists." 
The purpose of the hearing, ac- 

cording to the staff source, is to "air 
the issue, educate the Senate and 
bring things out in the open." But 
the source admits that the hearing 
could "bring some slight pressure 
on the groups [the PMRC and the 
recording industry] to come to a 
meeting of the minds." 

One of the members of the com- 
mittee is freshman senator Albert 
Gore (D- Tenn.), whose wife, Tipper, 
is a PMRC co- founder. The hearing, 
however, was called by chairman 
John Danforth (R -Mo.) following a 
meeting with the PMRC that 

(Continued on page 100) 

FARM AID 
Roster Grows 
For All -Star 

Benefit Concert 
BY KIP KIRBY 

NASHVILLE Willie Nelson met 
for three hours Wednesday (4) with 
farmers from 14 states to hear their 
proposals on how monies generated 
through FarmAid ticket sales, dona- 
tions, broadcast rights and ancillary 
merchandising should be distribut- 
ed. With Nelson at the Champaign, 
Ill. meeting were John Cougar Mel - 
lencamp, Neil Young, John Conlee 
and Gov. Jim Thompson. 

Nelson held a press conference 
after the meeting to announce that 
as chairman of FarmAid Inc., he is 
personally ensuring that revenue 
from the all -star benefit concert will 
be funneled directly to American 
family farmers. Nelson has set up a 
separate board, including fellow 
artists Mellencamp, Young and 
Conlee and the presidents of vari- 

(Continued on page 98) 
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Despite Weather Problems 

Chains Report Good labor Day Sales 
BY EARL PAIGE 

LOS ANGELES Record /tape 
chains were generally pleased with 
sales volume over Labor Day week- 
end, even though the weather - 
varying from hurricane conditions 
to "too beautiful and balmy " -cut 
traffic. 

Several chains surveyed say La- 
bor Day weekend, though ideally of- 
fering a harbinger of what the fall 
might bring, is nevertheless tradi- 
tionally slow. In fact, several say 
that even a flat weekend for the 
summer -ending holiday is a good 
sign. 

While such chains as Camelot En- 
terprises and Record Bar were hit 
by Southeastern hurricane -spawned 
storms, good weather was be- 
moaned in other parts of the U.S. 
One exception is San Francisco. 

Commenting that the Bay Area 
"was locked in pea soup fog on La- 
bor Day," Bob Tolifson at Record 
Factory says, "We had cops direct- 
ing traffic at the Serramonte Mall - 
it was like Christmas." Sales al- 
ready running 30 % -35% ahead of 

last summer spiked 38% for the holi- 
day, Tolifson says. "And that 
doesn't include video rentals." 

Among the numerous chains who 
say staying even with a year ago is 
good news is Atlanta -based Turtles. 
"We were about even with a year 
ago," says Joe Martin of the three - 
day weekend. "Our summer week 
to week has been up around 9 %," he 
adds, explaining that video rental in 
45 of 50 units has been "fantastic." 

Video rental as a new source of 
revenue, and continuing volume in 
Compact Discs, were mentioned by 
Joe Andrules at Spec's Music in Mi- 
ami. Like Turtles, which escaped 
the hurricane to the north, Spec's 
enjoyed hurricane -free "sunny 
weather," says Andrules. 

"On the map you could see the 
hurricane cut right to the north of 
us," says Andrules, noting that the 
chain was even with a year ago de- 
spite the balmy weather. He also 
stresses that Spec's is coming off a 
summer promotion that further car- 
ries over into September, and in fact 
is geared to generate fall momen- 
tum. 

Some chains were handicapped in 
terms of Labor Day because busi- 
ness was up so much a year ago. 
Says Dan Kennedy at JR's Music/ 
Oranges in Chicago: "We were down 
a little over [Labor Day] because last 
fall was so tremendous for us." 

Like many chains, JR's doesn't 
make an extra promotion push for 
Labor Day -"unless it's where a 
mall has an event," says Kennedy, 
"and then we participate. Historical- 
ly, we have just never done well over 
Labor Day weekend. The good 
weather here hurt, too." 

Strongly mall -oriented chains suf- 
fer a further disadvantage over La- 
bor Day, says Geoff Mayfield from 
Camelot's Ohio headquarters, "be- 
cause some do close and others have 
reduced hours." Video rental volume 
in 64 of Camelot's 174 units, many di- 
rectly in the hurricane belt, helped 
overall chain volume, Mayfield says. 

At Record Bar in Durham, Ron 
Phillips also mentions the hurri- 
cane's effect but says a promotion 
on personal stereo in the chain's 170 
units added impetus over the week- 
end. 

Zappa on the offensive in lyric Battle 
Veteran Artist /Entrepreneur Raps `Cotton Candy Issue' 

BY SAM SUTHERLAND 

LOS ANGELES While the major- 
ity of major record company execu- 
tives have withheld public comment 
on the current controversy over lyr- 
ic content in contemporary record- 
ings, one label chief has opted for a 
brisk schedule of media interviews 
to condemn proposed generic warn- 
ings or content ratings systems: 
Frank Zappa. 

Those familiar with the veteran 
composer, recording artist and en- 
trepreneur and his long career of 
provocative music aren't surprised, 
of course. But Zappa's efforts in re- 
cent weeks have singled him out as 
perhaps the most visible opponent 
of the Parents Music Resource Cen- 
ter (PMRC), the PTA and other con- 
sumer groups determined to flag of- 
fensive lyrics through printed warn- 
ings on packages. 

Appearances on network news 
shows, syndicated entertainment 
series such as "Entertainment To- 
night" and numerous radio inter- 
views have underlined Zappa's evi- 
dent outrage at what he flatly 
deems censorship. The founding 
member of the Mothers of Inven- 
tion lashes out at the various warn- 
ings proposals, as well as the main- 
stream industry, with a host of ob- 
servations and anecdotes. 

Zappa was also among the first 
industry figures to confirm plans to 
appear as a witness before the Sen- 
ate hearing into the issue scheduled 
for Sept. 19, when he plans to deliv- 
er a petition opposing product warn- 
ings. 

"It's a cotton candy news issue," 
Zappa fumes. "The whole thing was 
generated by a group of bored 
Washington housewives." Yet, if 
Zappa relishes spearing the PMRC 
founders, he takes the implications 
of their work quite seriously, and 
links it to broader issues of censor- 
ship in education and the arts. 

"You have a nation of kids who 

don't read," he asserts. "The bulk 
of information that enters their 
brains thus comes from television 
or records. So, control over one of 
those sources of information is rath- 
er attractive to an authoritarian 
mentality ... 

"Since Reagan has gone into pow- 
er, things have happened in [U.S.] 
schools that nobody's batting an 
eye at ... Most disgusting of all is 
the creationists' success in forcing 
some schools to replace textbooks 

with new ones that carry over the 
creationist viewpoint. To give the il- 

lusion of 'fairness,' the quality of 
scientific education has thus been 
compromised." 

Zappa contends that the inhibition 
of free speech, which he cites as the 
central issue at risk, has clearly pre- 
dated the PMRC and PTA initia- 
tives. And he's also run afoul of ef- 
forts to excise controversial lyrics 
from his own recordings, claiming 

(Continued on page 100) 

Dealers Sign for Sony Plan 
28 Chains in CD Cross - Promotion 

BY IS HOROWITZ 

NEW YORK Sony Corp. has 
signed 28 record retail chains, com- 
prising approximately 1,600 outlets, 
as participants in its nationwide 
Compact Disc cross -promotion 
bridging hardware and software. 

Under the plan, which receives its 
first major consumer splash next 
week, buyers of Sony players re- 
ceive coupon books permitting the 
purchase of up to 100 CDs of their 
choice at $2 off regular shelf price 
from cooperating dealers (Bill- 
board, Aug. 31). 

Sony will introduce the promo- 
tion to consumers next Monday (16) 
in a full -page advertisement in 
USA Today which, like other ads to 
follow, will tag record retail partici- 
pants. 

Major chains that have joined in 
the project include Camelot, Music - 
land /Sam Goody, Record Bar/Lico- 
rice Pizza, Sound Warehouse, Tur- 
tles, Record World /TSS and Budget 
Tapes & Records, according to Sony 
Consumer Audio Division product 
communications manager Marc Fin- 
er. Smaller power chains like J &R 
and Vinyl Mania in New York, Lau- 

ry's in Chicago and Spec's in Florida 
are also enrolled, says Finer. 

While Sony is known to have ap- 
proached some chains that passed 
on the deal, the company maintains 
that its goal of covering all markets 
of significance has been achieved. 
Finer notes that there are cooperat- 
ing dealers in all 50 states as well as 
the territory of Puerto Rico. 

Major benefit to dealer partici- 
pants is the opportunity to win the 
initial patronage of a new CD player 
owner and cement an ongoing rela- 
tionship. Retailers are not reim- 
bursed directly by Sony for the $2 
discount per disk. 

Significant among holdouts is the 
Tower chain, one of the country's 
most active merchandisers of CDs. 
Some who have passed on the deal 
are known to feel that they have al- 
ready established themselves firmly 
as a source for software in their ar- 
eas, and to run frequent sales that 
meet or surpass the $2 -off program. 

Sony expects to move about 
100,000 CD players during the run 
of the program, which terminates 
Dec. 31. Consumers, however, will 
have until next March 31 to redeem 
their coupons. 
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Used Videotape Brokers Get Together 
Groundwork Laid for Creation of New Trade Group 
BY TONY SEIDEMAN 

NEW YORK The nation's top used 
videotape brokers are banding to- 
gether to form an association to 
monitor the quality of the product 
they sell, police their membership, 
and give information and assistance 
to retailers. 

First step in the creation was a 
two-hour meeting held at the recent 
Video Software Dealers Assn. 
(VSDA) convention, where several 
used tape brokers got together, and 
five of the nation's largest firms de- 
cided to take steps towards forming 
a group. 

Companies present included Sec- 
ond Play Video, First National Mov- 
ie Co., Discount Video, Video Tape 
Source, First Video Exchange and 
Galaxy International, all regarded 
as relative "majors" in the used 
videocassette business. 

Organizing the meeting of the as- 
yet- unnamed group was Second 
Play Video of Los Angeles. Says 
Second Play's Paul Jacobsen: 
"What we are attempting to do is, 
first, to establish an association, 
and to establish some standards of 
operation that we publish and we 
make available to all the retailers, 
so that if they ever have a problem 
with one of the members, we have a 

way of dealing with it." 
According to First National Mov- 

ie Co.'s Jim Ward, of the companies 
at the first meeting "there were 
three of them we kind of ruled out 
right away" because they didn't fit 
the fledgling organization's defini- 
tion of a full -service used tape bro- 
ker. Ward says that the association 
will initially only have five or six 
members. 

Second Play is one of the largest 
firms in the business, doing an esti- 
mated annual business of between 
$7 million and $9 million. First Na- 
tional moved an estimated 200,000 
units in 1984, and has been growing 
at the pace of the industry or better 
in 1985. 

Among the aspects Ward sees the 
organization concentrating on are 
"the quality of the boxes and hav- 
ing some kind of returns policies on 
defectives." 

According to Jacobsen, another 
purpose of the organization is to 
"combine our efforts to improve our 
image, and also as a group to ex- 
plore how we can act together to so- 
lidify our position, to expand our 
product lines, and to explore new 
markets. 

"One of the biggest problems we 
have in our business is that we don't 
know each other," he adds. Creation 

of an organization will also help the 
used tape brokers deal with the fu- 
ture, he suggests, noting: "Nobody 
in the business knows where mar- 
keting is going to go in a couple of 
years." 

Chances are good that the used 
videocassette business will level off 
as the number of new store open- 
ings drops off, Jacobsen suggests, 
and because of that used tape bro- 
kers will have to move into other ar- 
eas of the business. 

"There's no reason that used 
product can't be sold to consum- 
ers," he says, "and we're going to 
do something about it" by setting 
up a direct marketing program. 

"Our association wants to be a 
true resource for the retailers," Ja- 
cobsen continues. "We see a defi- 
nite need for that and see a definite 
opportunity to help retailers with a 
concrete way of doing things rather 
than VSDA," which he claims does 
more good for manufacturers than 
for the stores it is supposed to rep- 
resent. 

One name for the organization 
that was bandied about was the 
Used Software Dealers Assn. 
(USDA). But that title has been re- 
jected, Jabosen says, because the 
concentration will be on more than 
just the used tape broker's concerns. 

BMI Honors Nashville `Million -Airs' 
BY KIP KIRBY 

NASHVILLE BMI honored 75 new 
inductees into the ranks of its "Mil- 
lion- Airs," as area writers and pub- 
lishers whose songs have achieved 
one million radio plays or more were 
honored at an awards luncheon here 
recently. 

The event, held outdoors behind 
the organization's Music Row of- 
fices, was the first of three such af- 
fairs BMI is sponsoring nationally 
to honor its new and previous "Mil- 
lion -Air" members. The New York 
reception will take place Wednes- 
day (11), and Los Angeles' BMI of- 
fice will host its reception Sept. 17. 

Music Video Goes Platinum 
Five RIAA Certifications in August 

NEW YORK Music dominates the 
monthly Recording Industry Assn. 
of America (RIAA) gold and plati- 
num non -theatrical video certifica- 
tions, with Prince, Tina Turner and 
"We Are The World" all reaching 
both plateaus, and Duran Duran hit- 
ting platinum. 

In the theatrical area, platinum cer- 
tifications continued to outrun last 
year's totals, while gold numbers 
kept on losing ground. Theatrical 
platinum totals for August came to 
13, compared to nine in 1984, and gold 
totals to 16, against 17 last year. 

Platinum non -theatrical winners 
were: "Prince & the Revolution - 
Live," Warner Music Video; "We 
Are The World, The Video Event," 
RCA /Columbia Pictures; "Tina 
Turner -Private Dancer," "Tina 
Live -Private Dancer Tour" and 
"Duran Duran -Dancing On The 
Valentine," Sony Video Software 
Operations; and "Playboy Video 
Vol. II," CBS /Fox. 

Gold non -theatrical winners were: 
"Prince & the Revolution- Live," 
Warner Music Video; "We Are The 
World, The Video Event," RCA/Co- 
lumbia Pictures; "Tina Live -Pri- 
vate Dancer Tour," Sony Video 

Software Operations; and "Play- 
mate Workout," "Playboy Video 
Vol. V" and "Playboy Video Vol. 
II," CBS /Fox. 

Platinum theatrical winners 
were: "A Soldier's Story," "Mickey 
And Maude," "The Karate Kid," 
"Runaway," "Body Double, "The 
Razor's Edge" and "Starman," 
RCA /Columbia Pictures; "Tough 
Turf," New World Video; and 
"Stick," MCA Home Video; "Teach- 
ers," "Places In The Heart," "John- 
ny Dangerously" and "The Mup- 
pets Take Manhattan," CBS /Fox. 

Gold theatrical winners were: 
"Tough Turf," New World Video; 
"Fandango," Warner Home Video; 
"A Soldier's Story," "Mickey And 
Maude," "The Karate Kid," 
"Songwriter," "Runaway," "Body 
Double," "The Razor's Edge" and 
"Starman," RCA /Columbia Pic- 
tures; "Blood Simple," "Stick," 
"Repo Man," MCA Home Video; 
and "Give My Regards To Broad 
Street," "Oxford Blues," "Ameri- 
can Dreamer," "Night Of The Com- 
et," "Johnny Dangerously," 
"Places In The Heart" and "Teach- 
ers," CBS /Fox Video. 

TONY SEIDEMAN 

BMI senior vice president 
Frances Preston and vice president 
of Nashville operations Roger So- 
vine presented certificates of 
achievement to local and regional 
writers and publishers, represent- 
ing the 40 million -play, six two-mil- 
lion -play and two three -million -play 
tunes affiliated with BMI's Nash- 
ville division. 

Writer /producer Even Stevens 
received his seventh BMI "Million - 
Air" award, more than any other 
songwriter in the territory adminis- 
tered by the Nashville office. 

The inducted songs join BMI's 
650 other million -play tunes in the 
catalog. Each "Million -Air" inclu- 
sion means that a song has scored 
more than 50,000 hours of radio air- 
play. Southern writers and publish- 
ers have contributed to more than 
one -third of the total number of 
BMI "Million- Airs." 

A complete list of new "Million - 
Air" titles announced by BMI fol- 
lows: 

"All Out Of Love," Clive Davis/ 
Graham Russell (APRA), Careers 
Music /Nottsongs; "Another Satur- 
day Night," Sam Cooke, Abkco Mu- 
sic; "Arthur's Theme," Peter Allen/ 
Carole Bayer Sager /Burt Bachar- 
ach /Christopher Cross, Begonia 
Melodies /Irving Music /Unichap- 
pell / Warner - Tamerlane / 
Woolnough; "Bette Davis Eyes," 
Donna Weiss /Jackie DeShannon, 
Donna Weiss Music; "Boy From 
New York City," George Davis/ 
John Isaac Taylor, Trio Music; 
"Brown Eyed Girl," Van Morrison, 
Web IV. 

"The Closer I Get To You," Reg- 
gie Lucas /James Mtume, Ensign/ 
Scarab; "The Closer You Get," 
Mark Gray /J.P. Pennington, Ca- 
reers /Irving; "Could It Be I'm 

(Continued on page 101) 

Fonda's Keepers. Billboard publisher and editor -in -chief Sam Holdsworth, right, 
presents Jane Fonda with an award at the Video Software Dealers Assn. 
convention for having the longest -running No. 1 video, and for being the first 
non -music personality on the publication's cover. Stewart Karl of Karl- Lorimar 
Home Video looks on. 

Jxecutive Turntable 
RECORD COMPANIES. Rick Chertoff is appointed East Coast a &r vice presi- 
dent /executive producer for Columbia Records in New York. He was East 
Coast a &r director, contemporary productions /staff producer for the label. 

MCA Records promotes Lance Grode to vice president of business and 
legal affairs in Universal City, Calif. He was director of that area. 

Michael Rosenblatt joins Geffen Records' a &r staff in New York. He 
was East Coast director of a &r at MCA Records. 

Chrysalis Records appoints Audrey B. Strahl director of national publici- 
ty in New York. She was head of Strahl, Ink!, her own press /marketing 
firm. 

Tony Caronia is promoted to vice president of Eastern operations for 
Angel Records in New York. He was director of classical operations, East 
Coast. 

CHERTOFF ORODE ROSENaLATT STRAHL 

CBS Masterworks promotes William J. Frohlich and Joseph "Skip" 
Crovo to marketing managers for the East Coast and West Coast, respec- 
tively. They were both sales reps, Frohlich for the New England branch and 
Crovo for the Los Angeles branch. 

RETAILING /DISTRIBUTION. Marian Roberts joins Record Hunter in New York 
as general manager, in charge of both retail and wholesale operations. She 
was regional manager for Elroy Enterprises. 

HOME VIDEO. Stephen Einhorn is promoted from senior vice president to ex- 
ecutive vice president and chief financial officer of Vestron Video in Stam- 

CARONIA CROVO CASSANO 

ford, Conn. In addition, Michael Karaffa is elevated to national accounts 
manager. He was Eastern regional sales director. 

Linda Donewald is named manager of merchandising at RCA /Columbia 
Pictures Home Video in New York. She was manager of marketing for the 
company. 

PRO AUDIO/VIDEO. Mediatech Inc. names Jim McKenney vice president of 
syndication and program sales in New York. He was vice president /general 
manager of Reeves Teletape. Also, Richard Zarro is appointed general 
manager of the company's Hollywood operation. He was chief operating 
officer for Altavideo. 

Chris G. Smith joins Digital Services Recording in Houston as studio 
manager. He was with Inergi Recording Studios. 

Technics in Secaucus, N.J. promotes Cathy Wilk to marketing and media 
supervisor for its products. She was marketing coordinator. 

(Continued on page 94) 
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MAURICE WHITE. .. 

He put the Fire into the sound of Earth. Jvind & Fire. 
Now the innovative singer. sDngv, nter producer is ..., 

blazing new trails of his own With o. I- o- new solo 
album that includes the hit s ngle "S-ald By Me-7_1 
the Ben E. King classic that's :.-wickly ECome a 

Maurice White smash. 

-MAURICE WHITE- His first szlo Elburr ;ea:tiring 
the hit .STAND BY ME Now burning ts way up 
the charts. On Columbia Record s. Cassettes and 
Compact Discs. 

Produced by Maurice White for Kali-nba P'rodu, "' 
"Switch On Your Radio:' "I Need You" aic "Be le ufe In age co-prryluced hy Robbe B 

Associate Producers: Martin Page. Bra.) Fairrester. 
Management: Alive Enterprises. Inc. (Sheo ardor & Daniel S Markus) 

, 4R. 
Coming fl&t rr-- Compact Disc 

C..rstumtxe are trademarks of 
CBS too 19F15 CBS Inc 
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CBS /Fox Duplication Called Holiday Boon 
Company's Move Seen Relieving Vid Production Crunch 

BY TONY SEIDEMAN 

NEW YORK CBS /Fox Video's 
move into the duplication business 
for outside accounts is expected to 
alleviate the holiday season capaci- 
ty crunch that has existed for the 
last couple of years, according to in- 
dustry executives. 

Those executives also say the 
company's entry into the market 
will boost competitive pressures in 
the field but probably won't dramat- 
ically alter its structure. There are 
currently only two "majors" in the 
duplication business: Bell & How- 
ell /Columbia Pictures Home Video 
Services and VCA /Technicolor. 

To date, CBS /Fox Video has only 
duplicated product for itself. But as 
of the fourth quarter, when its so- 
phisticated new plant goes into op- 
eration, the company will begin so- 
liciting outside accounts, says se- 
nior vice president Fred Fehlauer. 

According to Fehlauer, the Livo- 

Johnny Marks 
Dies at Age 75 

NEW YORK Composer Johnny 
Marks, best known for his Yuletide 
classics "Rudolph The Red -Nosed 
Reindeer," "Rockin' Around The 
Christmas Tree" and "A Holly Jolly 
Christmas," died here Tuesday (3) 
at New York Hospital after an ex- 
tended illness. He was 75. 

An active songwriter since 1935, 
Marks also established himself as a 
successful writer of scores for tele- 
vision specials and commercials. He 
became a music publisher in 1949 
when he formed St. Nicholas Music, 
a leading publisher of Christmas 
songs. Marks was a member of the 
board of directors of ASCAP, serv- 
ing on the Board of Review and 
more recently on the Advisory Com- 
mittee. 

"Rudolph," which has reportedly 
sold in the area of 150 million rec- 
ords, was voted into the Songwrit- 
ers Hall of Fame in 1972. Marks 
wrote more than 150 published 
songs, including "Everything I've 
Always Wanted" and "Address 
Unknown." He is survived by his 
three children, Michael, Laura and 
David. 

nia, Mich. plant is unique in several 
ways: 

It was built from the ground up 
specifically to manufacture prere- 
corded videocassettes. 

The plant is specially designed 
to produce the highest quality audio 
possible. Metal racks produce mag- 
netic fields that can impact on VHS 
or Beta Hi -Fi sound quality, so 
CBS /Fox went for wood racks, ac- 
cording to Fehlauer. Similarly, the 
company used shielded cables and 
an isolated lighting system to avoid 
interference wherever possible. 

Management techniques and 
technologies similar to those used 
at the latest automotive plants will 
be used at the Livonia plant, Feh- 
lauer says. 

With a total of 7,000 slaves and 
240,000 square feet of floor space 
and a capacity of between 15 million 
and 18 million units a year, the Livo- 
nia facility will be the largest one 
ever built just for prerecorded vid- 
eo, Fehlauer claims. 

VCA /Technicolor has a capacity 
of between 18 million and 20 million 
units. Bell & Howell has a capacity 
of more than 20 million units. 

"In the fourth quarter, the indus- 
try can use all of the capacity it can 
get," says Bell & Howell /Columbia 
Pictures Video Services' Robert 
Pfannkuch. He adds that he doesn't 
see the CBS /Fox Video plant as a 
truly significant advance: "It's just 
more of the same equipment." 

At VCA /Technicolor, Al Markim 
notes that his company "built" a 
new 100,000 square foot plant in Oc- 
tober, 1984, and adds, in response to 
CBS /Fox's claim, "Apparently they 
don't know about our plant." Feh- 
lauer's response is that VCA /Tech- 
nicolor moved into an already creat- 
ed building, while CBS /Fox built its 
facility from scratch. 

There are "in excess of 3,500 
slaves" at VCA /Technicolor's new 
plant, and similar numbers at two 
other facilities, Markim says. 
"What they're attempting to do is to 
put under one roof and in one big gi- 
ant kind of plant what we have in 
three plants." 

CBS /Fox's presence will increase 
competitive pressures in the dupli- 
cation marketplace, Markim says, 
"but then there's a big increase in 
demand," which will probably soak 
up the extra capacity. He sees the 

Keynote Speaker. Saul Zaentz, president of Fantasy Films and producer of 
" Amadeus" and "One Flew Over The Cuckoo's Nest," makes his initial video 
presentation at the recent VSDA convention in Washington. 

level of home video business dou- 
bling in 1985 from 25 million to 50 
million units. 

"The duplication business has 
really settled down into a good in- 
dustry," Markim says. "We each 
have our major customers to do." 

As for whether CBS /Fox may 
move to take some of the big cus- 
tomers away from Bell & Howell/ 
Columbia Pictures or VCA /Techni- 
color, he says, "Anything is possi- 
ble-I would certainly hope not." 

One aspect of the business that is 
leaving duplicators less optimistic 
right now is profit margins. Mar- 
gins are getting thinner, Bell & 

(Continued on page 100) 

Convention Opener. VSDA president Weston Nishimura of Videospace 
delivers his "State Of The Association" message to conventioneers during this 
year's opening ceremonies at the Sheraton Washington Ballroom in 
Washington. 

(NqtT 
RElIT 

by Paul Grein 

KOOL & THE GANG this week 
edges past Michael Jackson as 
the act with the most No. 1 black 
hits so far in the '80s. "Cherish," 
which moves into the top spot this 
week, is the group's fifth No. 1 

black hit in this decade, following 
"Celebration," "Take My Heart," 
"Joanna" and "Fresh." 

Kool & the Gang 
`Cherish' a new 

black record 
for the '80s 

Mr. Jackson. has notched four 
No. 1 black hits since the start of 
the '80s: "Rock With You," "The 
Girl Is Mine," "Billie Jean" and 
"Beat It." Seven acts share third 
place with three No. 1 black hits 
since 1980: Diana Ross, Stevie 
Wonder, the Gap Band, Chaka 
Khan, Lionel Richie, New Edition 
and Aretha Franklin. 

Kool & the Gang, it should be 
noted, also collected four No. 1 

black hits in the '70s, before they 
became consistent crossover favor- 
ites. 

"Cherish" also moves up to num- 
ber four on this week's pop chart, 
becoming one of the four biggest 
crossover hits of Kool & the 
Gang's long and varied career. The 
gossamer ballad joins the raucous 
"Jungle Boogie," which peaked at 
number four in 1974; the sprightly 
"Celebration," which reached No. 
1 in 1981; and the nostalgic "Jo- 
anna," which hit number two early 
last year. 

Reader Becky Helme, who in- 
sists that she's the world's biggest 
Ringo Starr fan (no argument 
from us), notes that in the unlikely 
event that "Cherish" hits No. 1 on 
the pop chart, it would make only 
the fifth time in the rock era that 
two different songs with the exact 
same title reached the top. 

The only four titles to have re- 

peated at No. 1 in the past 30 years 
are "Best Of My Love" (Eagles, 
1975, and Emotions, 1977), "I'm 
Sorry" (Brenda Lee, 1960, and 
John Denver, 1975), "My Love" 
(Petula Clark, 1966, and Paul 
McCartney & Wings, 1973) and 
"Venus" (Frankie Avalon, 1959, 
and Shocking Blue, 1970). 

"Cherish," of course, was the ti- 
tle of the Association's first No. 1 

hit in 1966. 

"DANCING IN THE STREET" 
by David Bowie & Mick Jagger 
enters the British chart this week 
at No. 1, and also jumps eight 
points to number 25 in the U.S. It's 
the first time either artist has de- 
buted at No. 1 in Britain. 

That's an extraordinary feat, of 
course, but it isn't unheard -of, as it 
is in the U.S. Such transatlantic su- 
perstars as Elvis Presley, the Bea- 
tles and the Police have debuted at 
No. 1 in Britain, as have such top 
British acts as Cliff Richard & the 
Shadows, Slade, Gary Glitter, the 
Jam and Adam & the Ants. 

This is, incidentally, the first 
time "Dancing In The Street" has 
reached No. 1 in Britain. Martha & 
the Vandellas' classic original ver- 
sion of the song peaked at number 
28 in 1964, and then came back to 
hit number four in a 1969 re -re- 
lease. 

Before we leave the British 
charts, we'll share this letter from 
Mike Connelly of East Lansing, 
Mich. "I couldn't help noticing that 
The Power Of Love' has now hit 
No. 1 on both sides of the Atlan- 
tic- except it was Frankie Goes 
To Hollywood's song that hit No. 
1 in Britain last December, not 
Huey Lewis & the News'." 

Now Connelly gives us the real 
nitty- gritty: "This is the only time 
in the '80s that different songs 
with the same title have hit No. 1 in 
England and the U.S. There was 
one near -miss in 1980 -81, when 
Dolly Parton's '9 To 5' hit No. 1 in 
the U.S. in February, 1981, six 
months after Sheens Easton's 

song of the same title inexplicably 
stalled at number three in En- 
gland. Of course, it hit No. 1 here, 
but under a new title to avoid con- 
fusion- 'Morning Train.' " 

FAST FACTS: Bruce Spring - 
steen's "Born In The U.S.A." holds 
in the top 10 for the 65th week, 
which is just 13 weeks shy of 
matching the record set by Mi- 
chael Jackson's "Thriller" for the 
longest run in the top 10 since "The 
Sound Of Music" soundtrack 20 
years ago. That collection logged 
109 weeks in the top 10, from May, 
1965 to January, 1968. 

Joshua Sayer of Binghamton, 
N.Y. points out that "U.S.A." has 
hung tough in the top 10 through 
two Prince albums. Indeed, 
"U.S.A." entered the top 10 a full 
month before Prince's "Purple 
Rain," and is still in the top 10 a 
full month after his followup al- 
bum, "Around The World In A 
Day," dropped out. 

Pat Benatar this week collects 
her fourth top 10 single, as "Invin- 
cible" moves up a notch to number 
10. It follows "Hit Me With Your 
Best Shot," "Love Is A Battle- 
field" and "We Belong." 

But that's nothing: "Invincible" 
is the fifth top 10 hit for songwrit- 
er Holly Knight in less than two 
years. It follows Benatar's 
"Battlefield," Tina Turner's "Bet- 
ter Be Good To Me" and Scandal 
featuring Patty Smyth's "The 
Warrior." Knight also co -wrote 
Heart's "Never," which debuts on 
this week's Hot 100 at number 70. 
And she's slated to have the sec- 
ond Turner single from the "Mad 
Max" soundtrack, "One Of The 
Living." 

Four -year -old Palo Alto Records 
this week earns its first No. 1 jazz 
album, as George Howard's 
"Dancing In The Sun" knocks off 
Stanley Jordan's "Magic Touch" 
after a 15 -week run at No. 1. Palo 
Alto is independently distributed in 
the U.S. and is handled through 
A &M in Canada. 
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More people listen to BMI than 
to their mothers. 

And more moms listen to BMI, too. 
Because most of the music played on radio 
is licensed by BMI. If anyone tries to tell 

you differently, don't listen. 
So remember, keep your feet 

off the furniture, don't play with 
your food, and keep playing plenty 
of BMI music. 

BMI 

A Wherever there's music, there's BMI. 
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nternational 
GERMANY /AUSTRIA SWITZERLAND 

...news l 1I12... 
BFBS AND AFN, the lively, legendary British and American military 
broadcasters in Germany, turned 40 this summer. Both still reach mil- 
lions of Germans, though without the impact they had in the '50s and 
'60s. The first BFBS "Link With Home" opened July 29, 1945, in the 
Hamburg Musikhalle. Regional director Dick Norton's staff, now 
based in Cologne, covers Northern Germany with 10 FM transmitters, 
and also operates 45 low -power tv repeaters. AFN's German start was 
June 10, 1945, in Munich. 

HUNGARIAN CONCERTS could become more attractive for international 
artists, thanks to Viennese promoter Jeff Maxian. Working through an 
unspecified "partner" in Budapest, Maxian's Vienna Concerts can 
book shows in Hungary and, apparently for the first time, guarantee 
payment in Western currency. Billboard's Manfred Schreiber says the 
first to exploit this Austro-Hungarian connection will be Al DiMeola, 
who's touring both countries this month. 

RECENT PR STATEMENTS from RCA and Ariola put different perspectives 
on the new deal between the two. Bertelsmann downplayed RCA's op- 
erational control in Europe outside Germany, Austria and Switzerland, 
referring instead to 50/50 "participation" in those markets. RCA says 
little about the new RCA /Ariola European board, chaired by Monti 
Lueftner. The exact duties of the European and international RCA /Ar- 
iola boards are still unclear. Bertelsmann says many details are still 
"under study," including the status of RCA in Austria and Switzer- 
land, now distributed by Music and Musikvertrieb respectively, but ex- 
pected to switch to Ariola shortly. Austrian RCA enjoys a 5% market 
share. 

B/A/S LINES: Anyone looking for research on the German sales charts 
should contact Taurus Press, Hebbelstrasse 8, 2000 Hamburg 76. The 
firm's singles book costs 39 DM, the albums one 29 ... Video penetra- 
tion in Austria has jumped from 2% in 1979 to a current 9% now ... 
Thomas Meisel, George Gluech and Edition Intro celebrated the firm's 
25th anniversary as one of Central Europe's most important publish- 
ing houses on Aug. 31 in Berlin ... Maxi -single demand is still booming 
in Central Europe, more than compensating for a slump in seven -inch 
singles. One Austrian dealer says his maxi numbers sometimes sur- 
pass regular single demand on certain titles ... Polydor's James Last, 
dubbed the world's favorite bandleader, taped an open -air concert last 
week in Koblenz, Germany, for the U.S. cable tv show "Hello, This Is 
Germany" ... Former Teldec MD Gerhard Schulze has been named 
head of GVU, Germany's copyright protection group. 

Detry's Rescue Mission 
Gives New life to Vogue 

PARIS Following the "rescue op- 
eration" set in motion three months 
ago to salvage Vogue, France's big- 
gest and oldest independent record 
label, its parent company, Vogue 
France, has seen its sales rise by 
around 35% over initial bottom -line 
projections. 

The "save Vogue" attempt was 
headed by Jean -Louis Detry, for- 
merly deputy managing director at 
Carrere Records and one -time head 
of that firm's New York office, who 
bought up 98% of Vogue's shares 
earlier this year (Billboard, May 5). 

His move followed two money - 
losing years by the company, which 
was founded in 1949 by Leon Cabat. 
Through the years, Vogue has been 
linked with many of the top names 
in French entertainment. As it con- 
tinued its financial slide, however, 
Cabat ceded the presidency in late 
1984, and the firm's pressing plant 
was closed down. 

New owner Detry made it known 
that he would retain the two mod- 
ern studios and the cassette dupli- 
cating plant at the Vogue headquar- 
ters in Villetaneuse, north of Paris, 
and continue distributing Vogue 
product. He also said he would hon- 

or all of Vogue's foreign commit- 
ments, which then included distribu- 
tion license deals for the Roulette, 
Buddah, De -Lite, Sonet, Polar, 
Mute, Sugarhill, Private I and 
Towerbell labels. 

Initially, Detry laid off a number 
of staffers, but only in cooperation 
with local municipal authorities anx- 
ious to minimize unemployment. A 
specialist government division, 
CIRI, provided a longterm loan of 
roughly $1 million to cover compen- 
sation costs. 

It was accepted at the time that a 
major problem in Vogue's downfall 
was the acquisition of distribution 
rights for Motown between 1981 
and 1983. Vogue paid roughly $1.5 
million a year, but that was effec- 
tively doubled because of currency 
exchange moves involving the U.S. 
dollar. 

The turnaround in Vogue's for- 
tunes, as reported by Detry, is 
largely due to the way the company 
has re- worked its catalog of more 
than 2,500 albums and singles, nota- 
bly strong in jazz and pop. 

As far as the three Vogue inter- 
ests outside France are concerned, 

(Continued on page 89) 

Sony Maps Big German 8mm Video Push 
300 Dealers Enlisted for Unprecedented Depot System 

BY JIM SAMPSON 

BERLIN With three of Europe's 
four home video systems either 
dead or dying, Sony has decided to 
bolster its new 8mm equipment in 
Germany by subsidizing a chain of 
software depots. The 300 dealers 
chosen by Sony will receive strong 
advertising and merchandising sup- 
port, in addition to a package of cut - 
rate 8mm software. 

At last week's Berlin Audio/ - 
Video Fair, Europe's largest, Sony 
stood almost alone among manufac- 
turers behind the new system. Ko- 
dak has withdrawn plans for early 
entry into the European market 
with 8mm video. 

Only Sanyo and Pioneer, and 
camera manufacturers Canon and 
Fuji, are marketing 8mm video in 
Europe this fall. All other Japanese 
and all European brands are stay- 
ing with VHS exclusively for the 
near future. 

Sony video marketing head Karl 
Hartwig asserted: "8mm is the hot- 
test topic in the consumer electron- 
ics field. All that's needed is soft- 
ware. We learned our lesson with 
Beta. Sony has become very soft- 
ware- minded." He said most major 
German video duplicators have been 
given a free loan of 8mm recorders. 

U.K. Survey 
Finds Buyers 
Getting Older 

LONDON According to a new 
Yorkshire Television survey on the 
record and audio equipment market 
in the U.K., the average age of rec- 
ord buyers is tending to shift up- 
wards. 

The research stresses that the 
young still dominate purchasing 
power in the prerecorded music 
field. But in YTV's thickly populat- 
ed area, 42% of those buying albums 
and 38% of those buying singles 
were found to be 35 or older, and 
10% of those buying singles were 
over 55. 

This shows a clear trend to older 
consumers compared with the com- 
pany's last survey, carried out in 
1983. But among the young, "by far 
the most significant spenders," 
those aged 16-24 averaged purchase 
of more than nine singles a year, 
with 12% buying more than 20. 

That same group also accounts 
for the majority of album pur- 
chases, averaging some seven a 
year. In total, 10 million albums 
were sold in the region over the past 
year, representing two albums per 
head of adult population. 

And the Yorkshire Television re- 
search points to a consistent in- 
crease in the popularity of country 
music, the second most popular 
genre behind pop in the 25-54 age 
group and the third choice of those 
over 55. The increased support 
gained by country since the last sur- 
vey is reflected in a comparative fall 
in popularity for MOR music. 

To ensure that adequate, attrac- 
tive product actually reaches con- 
sumers, Sony is committing several 
hundred thousand dollars to the un- 
precedented 8mm video depot sys- 
tem and related advertising. 
Hartwig said the firm will provide 
similar, but less comprehensive, 
dealer support in other European 
markets. 

Depot dealers will receive a pack- 
age of 30 titles, valued around 
$1,600, for $700. Sony also provides 
free display and merchandising ma- 
terial, 10 trailer cassettes and Sony 
Video Club magazines. Dealers will 
be mentioned in local advertising, 
and all new Sony Video 8 buyers 
will be sent a computer listing of 
nearby depot dealers. 

In Wiesbaden, Sony enlisted deal- 
ers for the depot system. Hartwig 
said 300 partners would be chosen 
by the end of the month, based on 
"quality and location" of the shops, 
with at least one in every German 
city whose population exceeds 
50,000. 

Hartwig's projection -of a 10% 
8mm video market share after one 
year, increasing each following 
year by 10 %-was called "wishful 
thinking" by some dealers in Wies- 
baden, most of whom now stock 
only VHS cassettes. The call for in- 

vestment and display space for a 
new system, at a time when West 
Germany's video software business 
is mired in a slump, drew a general- 
ly subdued response. 

Sony also sought support from all 
major program suppliers, excluding 
those with predominantly X -rated 
fare. Nine firms said yes, although 
the initial list of 120 titles is not 
packed with current hits. Only threè 
of Germany's current top 50 rental 
titles are available in the 8mm for- 
mat. 

"Many more titles were made 
available during the Wiesbaden 
Fair," claimed Sony video software 
manager Karl -Georg Jung. "Deal- 
ers can now order over 600 titles." 
He added that Sony was "very satis- 
fied" with the new format's recep- 
tion by distributors and dealers in 
Wiesbaden. 

Pricing will be at current VHS 
levels. Consumers can purchase 
Beta and 8mm software directly 
through Sony's Video Club. 

Among major distributors, only 
CIC (Universal and Paramount) 
turned thumbs down. "We did not 
give a categoric rejection," ex- 
plained CIC product manager Mi- 
chael Langkavel. "In the long run, 
8mm looks fantastic and should 

(Continued on page 89) 
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'commentary 
Guide to Behavior 

ACTING WELL ... ON STAGE AND OFF 

BY JOSEPH RICH 

It would be helpful for non -profit 
agencies like ours, as well as for 
other organizations that sponsor 
concerts, to have available for refer- 
ence a kind of "buyers guide" to in- 
form us what artists are prepared 
to do, or not do. 

We have promoted country music 
shows for the past 12 years, with 
the proceeds used to assist disabled 
and deprived children and adults 
who live in the northern part of 
New York State. 

After doing approximately 60 
such shows, we have found that the 
general portrayal of country music 
stars as being down -home and 
friendly is true. But on a very few 
occasions my agency has been hu- 
miliated by the actions of some art- 
ists. 

We had such a case earlier this 
summer. The act was one of the top 
groups in the country. And it did de- 
liver what a promoter normally ex- 
pects: a good show, reflecting the 
best abilites of the performers. 

But it's not asking too much to ex- 
pect more -like being cordial and 
helpful, as most entertainers are, 
particularly when a charity is in- 
volved. 

This act refused any interviews 
with the media. They didn't spend 
even one minute with any of the sev- 
en newspaper, radio and television 
reporters who came to the concert. 

This caused tremendous embar- 
rassment to our agency, since we 

rely on the media not only to inform 
the public how we help people, but 
also to assure the success of our 
shows by providing free promotion. 
Coverage after the show also suf- 
fered. But we were not the only 
ones hurt. 

Country music itself took a step 
backward in our area. People heard 
public arguments between a very 

handle the load -in and load -out 
chores. They also serve as stage- 
hands and concessionaires. Meals re- 
quired under contract are prepared 
by a local restaurant at no cost to 
our agency. Rooms are provided at a 
well -known resort, again at no cost. 
Mobile homes are loaned as dressing 
rooms. And other volunteers set up 
more than 1,500 folding chairs and 

The act refused any 
interviews ... this 

caused tremendous 
embarrassment' 

Joseph Rich is executive director of Disabled 
Persons Action Organization, based in 

Watertown, N.Y. 

upset building manager and the 
act's road manager. No less heated, 
and just as public, was a "discus- 
sion" between their manager and 
me. 

The act -let's call them "X "- 
was paid $45,000. They made me 
feel that if I didn't like it, they'd be 
happy to take their show elsewhere. 
This they could easily do, since they 
are in such demand these days. 

Our shows represent a true com- 
munity effort. Volunteer firemen 

act as ushers and ticket -takers. 
Everything went well at the con- 

cert except for the attitude of the 
entertainers. On stage, they were 
their usual humorous and friendly 
selves. Off stage, they remained 
holed up in their bus for six hours 
and wouldn't see anyone. They left 
it to me to explain their refusal to 
speak to any members of the media 
before, after or between the two 
shows they performed. 

I didn't expect X to be like Loret- 

ta Lynn, who was extremely friend- 
ly and signed autographs for many; 
or like the late Marty Robbins, who 
spent time with one of our disabled 
young people. Neither did I really 
expect that they would be like Con- 
way Twitty, who found time to visit 
a local museum and hold a press 
conference; or like Johnny Cash, 
who provided group as well as indi- 
vidual interviews and was more 
than pleased to meet with some of 
our disabled people. 

In those cases, everyone who at- 
tended the shows went away with a 
good feeling. Followup stories in 
the press supported our agency. 

When it came to X, though they 
had no problem finding time to pro- 
mote the sale of their tapes and pic- 
tures, they couldn't spare a moment 
to meet with media people who had 
spent much of the prior five weeks 
promoting the concert. They did, 
however, devote some of their stage 
time to urge the audience to nomi- 
nate them as the top country group 
in the U.S. 

Thank goodness there are still 
many good country performers who 
care about how they and their spon- 
soring group are perceived. 

Hopefully, with more objective 
reporting, all performers will be- 
come more accountable for their ac- 
tions. With pertinent information 
available to us, agencies like mine 
across the country may be able to 
make judgments that will prevent 
situations like the one we experi- 
enced from occurring. 

OUT OF LINE 

In a catty and defensive letter (Aug. 
31), South Africa's Stephanie Luker 
went way out of line in her personal 
attack against "Little Steven" Van 
Zandt. 

Van Zandt's musical efforts to op- 
pose apartheid are not only within 
his rights as a performer, but within 
his duties as a citizen. His "Sun 
City" record project is part of a fine 
tradition of music as a positive force 
for political change, a tradition that 
also includes the recent Live Aid 
concert. 

Finally, it beats me how she can 
possibly construe his efforts as an 
"excuse to generate a little atten- 
tion for a career that has, so far, 
been less than meteoric." Come on, 
Stephanie, Little Steven, better 
known to his many fans as "Miami 
Steve," has literally helped shape 
the future of rock'n'roll as the right 
hand of Bruce Springsteen. 

Unlike the case in Miss Luker's 
South Africa, we have freedom of 
expression here. Efforts by well - 
known artists to exercise these 
rights should be applauded, not at- 
tacked. 

Al Giordano 
Ways & Means Productions 

Boston 

THE AMERICAN WAY 

It appalls me that the record indus- 
try seems so ready to roll over and 
play dead for the forces of repres- 
sion who would like to see an end to 

Letters to the Editor 
freedom of speech and expression in 
this country. 

To achieve this, some lobbyists 
are holding up their children as bat- 
tering rams, claiming that "in- 
decent" lyrics and violent images on 
recordings are harmful to them and 
therefore should be regulated and 
given special markings equivalent 
to an X rating. 

The record industry, until now 
characterized by its sense of free- 
dom and bravado in bringing out 
"Rock Around The Clock," the 
Stones' "Street Fighting Man," 
Prince's lingerie and Madonna's 
midriff, appears eager to pacify 
these self -appointed guardians of 
our morality. 

Have you ever seen a book warn- 
ing about dirty words on its cover? 
Books, like records, are vehicles for 
free expression. If you don't want 
your child exposed to the ideas in 
them, you simply don't have to buy 
them. That's the American way, and 
very capitalist at that. 

Noé Goldwasser 
Editor -in- Chief, Guitar World 

New York 

ANY ANSWERS OUT THERE? 

Something has been bothering me 
for over a year now. I have put the 
question to people in the industry 
from top executives on down. None 
of the answers washes with me. 

The U.S. represents about 50% of 
the free -world market for records 
and tapes. Yet, with Compact Discs 

taking off at a rate as fast as or 
faster than anyone had predicted, 
we only have one CD plant on 
stream and no other plant even in 
the process of being built (despite 
on an off rumors to the contrary). 
Europe and Japan, meanwhile, each 
have four or five in operation. 

I can't believe those people who 
say it's because of the high cost 
(possibly as much as $50 million for 
a large plant). While indeed high, 
the cost is small compared to plants 
that are being built all the time in 
other industries. 

Among other reasons I hear is 
that we don't have the technological 
know -how. Come on, now. If we can 
send people to the moon, we can cer- 
tainly build CD plants. Are they 
saying that England, France, Ger- 
many and Japan have this expertise 
and we don't? 

If anyone has an answer that 
washes, I'd love to hear it. 

Robert M. Miller, President 
Lee -Myles Associates 

New York 

CO LEADERSHIP 

We are writing in reply to Geoff 
Burkman's letter (July 20) claiming 
Compact Disc retail leadership in 
Southwest Ohio. While we admit to 
being relative newcomers to CD 
sales, having begun to handle them 
only in the spring of 1984, we must 
stake out our own claim to be being 
the territory's leading CD retailer, 
with 2,300 pieces in stock and a mini- 

mum of 1,900 titles. 
In the interest of good "re- 

search," we suggest that Mr. Burk - 
man take a 45- minute drive to visit 
us in Cincinnati, as do so many of 
our customers. 

Marrianne Morgan, Manager 
Patricia J. Corron, Classical Buyer 

Record Theatre 
Cincinnati 

NEGLECTING PRICE 

As an avid reader, particularly of 
Billboard's country pages, I'm dis- 
turbed at the total lack of informa- 
tion about certain "established" 
artists such as the great Ray Price. 
A recent feature on the difficulties 
experienced by veteran acts in the 
current round of artist -dropping by 
the major labels (Aug. 24) was 
surely relevant to Price -yet no 
mention. 

Press is given regularly to the 
new wave of acts, as well as to the 
same clique of evergreens, while 
many excellent performers no long- 
er in vogue get nothing. Why not 
balance things up a bit? 

Gareth Davies 
Manchester, England 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Is Horowitz, Corn - 
mentary Editor, Billboard, 1515 
Broadway, New York, N.Y. 10036'. 
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You may not be able to pronounce his name. but rock fans 
have certainly proclaimed his music. The emotion -filled 
instrumentals of his first solo LP, Rising Force. were just 
one side of his sensational guitar work_ Work for which 
the readers of Guitar Player Magazine rotsd him Bes t 
New Talent 1984. 

And now, on Warehing Out, he expands his range even 
further. With even more power. More range. More appeal. 
Yngwie Malnssteen. You may not recognize his name. 
Yet. But you will recognize the demand for Marching Out. 

-cctic 

o.n.,..mc 

Ma ii.'aeured ara Mar..te0 t* 

PolvGram R,coldt; 

RISING FOR".... E?5 

zpEiir ;ij iiinlu>stc^n's 

MARCHING OUT 825 733-1 

Psing ,irurre 
ngwle 31. 11lalmsteeng 

¡gismo Norte 

TaU 3 DATES: Eat 8/. Oakl _ nd, CA. Wed 9/4 Birch 3r ton, \JY. Thu 9/5 i3 bens Falls, N ,' Fri 9/3 Worcester, MA. Sat 9(7 Philadelphia. PA. Sun 9/8 Erie, 
PA Tue 9/10 Pittsb.irji, PA. - Wed 9/-1 Rochester, V`' Thu 9/12 New Haver , C-. Fri 9,1:: Eostni ' /f,. Sat 9/14 E. Rutherford, NJ Sun 9/15 Baltimcre, MD. 
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New York 

Washington, D.C. 

Chicago 

Detroit 

Dallas 
Los Angeles 

London 

Come visit us at the NRBA; NAB in the 
Atrium Presidential Suite 934 at the Anatole 

United Stations Programming Network 
has America by the ears! The best mu- 
sic with the best personalities means 
United Stations Programming Network 

. and we mean business! Dick Clark s 
Rock, Roll and Remember'' delivers the 
biggest stars themselves and an unri- 
valed tape archives in a weekly four hour 
program. When you talk music, you're 
talking Dick Clark! 
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!IIWY 
COUNTRY MüSIC 

COUNTDOWN 

WEEKLY lOP 40 

DICK C 

RADIO TO AMERICA 
And if you want to talk country mu- 

sic, USP's got the best with The Weekly 
Country Music Countdown" featuring ex- 
citing and exclusive artist interviews and 
the hits that made them country's leg- 
ends! And choose `Solid Gold Country' 
-a gold mine of country music - 
presented for one hour five days a week. 

Finding out the who. the what, the 
where, the why and the when is easy 
and fun when you've got the American 

Music Magazine starring Rick Dees ". 
Infectious wit and irresistable charm and 
an unbeatable vantage point in Holly- 
wood will combine to make American 
Music Magazine starring Rick Dees' a 
gigantic success with your audience. 
And that's not all . Rick Dees Weekly 
Top Forty" brings his comecic charac- 
ters together with the music in a weekly 
smash hit sure to tickle your audience 
and get their toes to tappinç. 

BJt there's even more. Like the stand- 
ards from the all -time greats brought to 
you weekly on The Great Sounds. And 
specials. specials and more specials. 
There s Hot Rocks ", a series of ninety 
minate specials with the very latest stars 
in the rock world. And there's Country 
Six Pack a special series of Country 
Music chart- busters designed for six ma- 
jor holiday weekends. United Stations 
Programming Network has got America 
by tie ears! 
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SERVE 
THE 

CAUSE 
ON 

OCTOBER 
5th. 

THE T.J. MARTELL FOUNDATION FOR 

LEUKEMIA AND CANCER RESEARCH 

INVITES YOU TO JOIN OUR 2nd ANNUAL 
MUSIC INDUSTRY TENNIS OPEN* 

Spend an evening on the courts rubbing 
elbows with the superstars of the tennis 

and music world...and enjoy off -the -court 
refreshments and buffet. There are special 

door prizes too. All for a tax -deductible 
donation of $50.00 per person. 

The funds raised by this event allow The T.J. 

Martell Foundation for Leukemia and Cancer 
Research to continue its lifesaving work. 

1985 (BSIn< 

Join us on the court. 
And help serve a very worthy cause. 

Saturday, October 5th, 7:30PM 
Binghamton Racquet Club 
737 River Road, Edgewater, New Jersey 

Honorary Chairman: Arthur Ashe 

For ticket or sponsorship information 
call (212) 975 -4783. 

THE 2nd ANNUAL MUSIC INDUSTRY OPEN 

TO BENEFIT THE T.J. MARTELL FOUNDATION 

FOR LEUKEMIA AND CANCER RESEARCH. 

'Open to everyone for a fun -filled evening. 
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,, Nom. 
Boss Bottleneck. WPLJ New York morning personalities Jim Kerr and Shelli 
Sonstein (in car) throw a wrench into Manhattan traffic by parking a 1957 pink 
Cadillac in the street while promoting the station's Bruce Springsteen ticket 
giveaway. The mail surrounding Kerr and Sonstein is entries from listeners 
hoping to drive the thematic vehicle to one of the Boss' New Jersey dates. 

Programmers reveal why they have jumped on 
particular new releases. 

POP 
"Wait '61 the Washington Wives get ahold of this," jokes WXKS Bos- 
ton program director Sonny Joe White of Diana Ross' "Eaten Alive" 
(RCA). "I don't always like all of her stuff," White says of the supreme 
Supreme, "but this track fulfills what we need right now: very light, 
fun pop." In the same category is Tears For Fears' "Head Over Heels" 
(Mercury), which White calls the best song on the group's "Songs 
From The Big Chair" album. White's third pick this week is Corey 
Hart's "Boy In A Box" (EMI America), which he predicts will be espe- 
cially strong with teenage boys. 

BLACK/URBAN 
"You want new records ?," asks WRKS New York program director 
Tony Quartarone. "You'll hear these all on Z -100 in a month." Quar- 
tarone's first fast pick is Full Force's "Alice, I Want You Just For 
Me" (Columbia), which he calls "a good new form of street music." 
Then it's Termaine's "Fall Down" (A &M), "a good -sounding dance rec- 
ord." The Fat Boys' "Hardcore Reggae" (Sutra) is "just what it is, a 
good reggae record." And Val Young's "Seduction" (Motown) fits into 
Quartarone's "just good music" classification. 

AOR 
In a week of quality over quantity in AOR releases, KRQR San Fran- 
cisco program director Chris Miller sounds plenty satisfied with Rog- 
er Daltrey's "Under The Raging Moon" (Atlantic). With the album in 
his hands a week before its Thursday (12) release, Miller is prepared to 
put it in the elite category of 1985's finest so far. "These are not the 
ballads Daltrey's been doing lately," he says. "This is back to all the 
old Who stuff: real rock'n'roll." With the first single, "After The 
Fire," already climbing the rock ladder, the PD has his eye on the al- 
bum's title track, a tribute to the late Who drummer Keith Moon. 

COUNTRY 
"I think they are the freshest thing to happen to country music in a 
long time," says KCBQ San Diego operations manager Lee Rogers of 
the group Exile. The group's latest single, "Hang On To Your Heart" 
(Epic), bolsters Rogers' belief in the act. Also popular in San Diego is 
Hank Williams Jr.'s "This Ain't Dallas" (Warner /Curb). The music 
tracks here are drawing the males, says Rogers, while the song's lyrics 
chronicle enough nighttime soap operas to catch female ears. Striking 
another common chord is Mel McDaniel's "Stand Up" (Capitol), "a pos- 
itive, up record about things everybody can relate to." Bandana's 
"Lovin' Up A Storm" (Warner Bros.) is a track Rogers "doesn't want 
to analyze. It has great harmonies, is well produced and just sounds 
great." And Rogers calls Brenda Lee's "I'm Takin' My Time" (MCA) 
"the best thing she's done in years." KIM FREEMAN 

Music radio 
Florida Stations Witness Hurricane's Wrath 

ELENA TESTS PROGRAMMERS' MEULE 
BY KIM FREEMAN 

NEW YORK "You find out real 
quick who the pros are in the busi- 
ness, and we have a lot of them." 
That's the word from WSUN St. Pe- 
tersburg program director Larry 
Coates on the incredible mess made 
last week by Hurricane Elena. And 
predictably, that's the overriding 
sentiment expressed by radio execu- 
tives caught in Elena's Gulf Coast 
line of fire. 

"We sustained several million dol- 
lars worth of damage," says WRBQ 
Tampa /St. Petersburg program di- 
rector Randy Kabrich. "But we 
were on the air through it without a 
blink." Many other stations were 
not so fortunate. 

Country- formatted WSUN, for 
example, left the air for a 15 -hour 
period on Aug. 31 while transmis- 
sion lines sat submerged in Elena's 
flooded trail. WAIZ /WQFX Biloxi 

was one of the first to get knocked 
off the air, while WPFM Panama 
City was evacuated early in the 
game. WZNE Tampa's signal spent 
16 hours of the ordeal going out 
over a Mardi unit, with interference 
from Channel 13, a tv station using 
the same frequency. 

"It all started in the third quarter 
of the Buckaneers /Redskins 
game," recalls WSUN's Coates, 
who left the stadium Friday night 
when word of the hurricane's direc- 
tion arrived. "It was a life- threaten- 
ing situation," he continues. "But 
our entire news staff showed up 
without our calling them." Much of 
that news team was later sent to sis- 
ter station WYNF. 

Kabrich claims WRBQ was the 
first to broadcast the mandatory 
evacuation notices on Aug. 30, and 
later had listeners call in from the 
Clearwater and Indian Rocks beach- 
es for damage reports. "While ev- 

WIRE `Booms' New Sound 
Modified Top 40 Replaces Country 

NEW YORK Another "baby boom" 
outlet was born last week in India- 
napolis, where well -established coun- 
try station WIRE made a midweek 
switch to a modified top 40 format. 

"We certainly don't call is 'baby 
boom radio' to our listeners," says 
newly appointed WIRE program di- 
rector Tom Hunter, "but that's what 
we're using as a marketing handle." 

With little advance fanfare, WIRE 
woke Tuesday (3) morning listeners 
with the sounds of Huey Lewis & the 
News, Wham!, John Parr, the Pointer 
Sisters and Howard Jones. WIRE's 
new music mix "is very bright," says 
Hunter. "You won't hear a lot of 
down songs here." He adds that 
WIRE is aimed at 27- to 40- year -old 
"boomers," with a heavy blend of 
Motown -style classics that "don't 
sound dated when mixed with cur- 
rents." 

According to Hunter, WIRE's gen- 
eral manager Tom Severino "had 
been toying with the idea for some ti- 
me." While WIRE pulled a respect- 
able 5.1 share in the Spring Arbi- 
trons, Hunter says, 'We didn't want 
to see WIRE erode as an AM country 
station in a market full of strong FM 
competition." 

With that in mind, Severino hooked 
up with consultant Charlie Van 
Dyke, who molded the basic format 
and is expected to implement similar 
fare at KJJJ Phoenix soon. Hunter, a 
veteran PD most recently at WPJB 
Providence, was brought on board to 
customize the package. 

In addition to the music, WIRE's 
new format is highlighted by "accent 
tracks," says Hunter. These include 
comments from recording artists, 
original dramatic bits and news actu- 
alities, all used as song lead -ins. 

In the latter category, for exam- 
ple, is an excerpt from Robert Ken- 
nedy's "Why this senseless vio- 
lence" speech following John F. 
Kennedy's assasination. "We used 
this as an intro to Buffalo Spring- 
field's 'For What's It's Worth'," 
Hunter says, adding that all these 

items are "linked thematically to 
the song. They are great attention 
grabbers." On a similar note, WIRE 
has its own 90- second theme song, 
performed by John Cougar Mellen - 
camp's keyboard player. 

To round things out, the new 
WIRE features a heavy emphasis 
on news and sports. Preceding the 
station's early shift is an hour -long 

(Continued on page 16) 

erybody was speculating," he says, 
"we were getting on -scene reports." 
Most businesses had closed shop by 
Sunday, Sept. 1, and WRBQ rescued 
at least one elderly area resident, 
Kabrich recalls. 

"Someone needed her heart medi- 
cine on Sunday, and all the pharma- 
cies were closed," he explains. The 
ailing woman was put on the air, 
and an open drug store was found in 
time. 

In addition to the property dam- 
ages Elena caused, the hurricane 
leaves the Gulf Coast with other 
problems, namely the discourage- 
ment of tourism. In Panama City, 
WPAP general manager Bo Bow- 
man is already taking steps to reme- 
dy this. 

"There have been tons of cancel- 
lations for September and October," 
says Bowman. "Everybody thinks 
we're devastated. Fortunately, we 
were spared from the full brunt of 
this storm." 

The GM says he is now in the 
midst of a campaign to get the me- 
dia to publicize the fact that "we are 
indeed ready to operate." As Bob 
Foss, executive director of the Flori- 
da Assn. of Broadcasters, puts it, 
"If five houses out of 5,000 houses 
were destroyed, you'd see the five 
on tv." 

Last week, Bowman called all ra- 
dio outlets in Panama City, urging 
them to contact networks for expo- 
sure of the city's survival. While he 
expresses a primary concern for the 
Panama City economy in general, 
Bowman notes that the projected 
dip in tourism could cut deeply into 
future radio profits. 

...11eWSIllle... 
DON KIDWELL and Don Dalton are the new executive VP /radio and VP/ 
sales respectively for Cox Communications Radio Division. Kidwell 
was formerly VP /GM at WHIO- AM -FM. Dalton will stay on as VP/ 
GM of KFI and KOST Los Angeles. 

TOM ROUNDS, founder of Watermark and creator of "American Top 40" 
and "American Country Countdown," has severed most of his ABC/ 
Watermark ties to found Radio Express, a firm designed to market 
syndicated American music programs overseas. Rounds continues as 
executive producer on those two shows for ABC -which are, along 
with other ABC Radio Network programs, Radio Express' first proper- 
ties. Radio Express, which Rounds hopes will work with other net- 
works as well, is based in ABC's Los Angeles office. 

BETTY PAZDERNIK has been named VP /GSM of Detroit's WCZY -FM (Z- 

95.5) and AM. Bob Osburn joins Katz's WZZK -AM -FM as GSM, from 
WDIZ Orlando. And Glenn Schiller is appointed GSM at WKKX -FM St. 
Louis. He has been with Katz's K -95 Tulsa. 

SELLING ONE OF ITS radio properties gave Multimedia Inc. an after -tax 
gain of $500,000, which helped the Greenville, S.C.-based company end 
the second quarter with a 19% increase over last year. But Josephson 
International Inc. reported a June 30 fiscal year loss, reportedly due in 
part to writeoffs. 

HEFTEL HAS SOLD WZPL -FM Indianapolis to World Class Communica- 
tions for $10 million. George and Reg Johns are among the principals. 

RESEARCH CONSULTANT Jhan Hiber names Charlie Cook, former McVay 
Media VP, to the post of VP /programming services. And Charlie Ochs 
leaves KJJJ Phoenix to form his own Houston -based consultancy. 
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jusic radio 
AM Improvement 

Into at NAB Center 
NEW YORK The National Assn. 
of Broadcasters has opened its AM 
Improvement Technical Reference 
Center in its Washington headquar- 
ters. Designed to assist engineers in 
bettering all facets of AM transmis- 
sion, the center houses 250 articles 
on the band. 

This month the NAB is issuing a 
bibliography of these materials. The 
12 categories in this source bank 
cover such topics as transmission 
lines, phasors, broadbanding, direc- 
tional antennas and reradiation. 

WIRE INDIANAPOLIS 

(Continued from page 1.5) 

"morning magazine" of news and 
entertainment with only three 
tunes. And WIRE has just secured 
the rights to Indiana Pacers basket- 
ball games after 10 years without 
them. 

Then, of course, there's the stress 
on personalities. Dennis John Bailey 
left an afternoon slot on one of Sat- 
ellite Music Network's programs to 
fill WIRE's morning shift. Other- 
wise, the station's country jocks all 
made a smooth segue into pop radio. 

"We'd had a vacancy in the morn- 
ing for the last three months," says 
Hunter. "We've kept everybody on. 
They are really pumped up about 
it." 

T443 40 
Sales & Rentals 

Charts 
Every Week 

In 
Biboard 

MORE PEOPLE 
LISTEN WHEN YOU 

JOCK TALK 
DeeJays from New York to Los 
Angeles, Dallas to Toronto are 
KEEPING their listeners in 
terested and informed with 
JOCK TALK...daily entertain- 
ment news, who's who, who was 
and more. Improved ratings for 
a mere 168.30 (U.S.) yearly. 

Use JOCK TALK this month 
FREE! CALL COLLECT 

(604) 687 -4774 
JOCK TALK ENTERPRISES 

P.O. 134, Stn. A, Vancouver, Canada 

CHARLIE QUINN, programmer of hit -formatted 
WHIT Boston, leaves that gig after a year to return 
to Phoenix as PD of soon -to -be CHR outlet KJJJ. 
That's the Broadcast Group station that will drop its 
country fare shortly after Quinn joins next Monday 
(16). With Charlie Van Dyke consulting, KJJJ's forth- 
coming fare is expected to be similar to that of WIRE 
Indianapolis' new "baby boom radio" (story, page 15). 
"It's an upper demo CHR format I've been touting for 
years," says Quinn. Having programmed Phoenix hit 
outlet KZZD for two years prior to joining WHIT, 
Quinn says, "I have a good grasp of the market there" 
... Speaking of WIRE, Alan Furst has vacated his PD 
post there for the same title at WLW Cincinnati. Over- 
seeing WIRE's new "baby boom radio" format is Tom 
Hunter, who was shipped in from the programming 
seat at WPJB Providence. 

KNBQ Seattle gets a new evening man with Joel 
Block's arrival from KCAP Helena, Mont. As a per- 
sonality and program director at KCAP, Block was 
named one of Montana's broadcasters of the year in 
1984 ... Across town at KRPM, Gary Ryan and Bob- 
by Ryan arrive as the new -you guessed it -Ryan & 
Ryan morning team. Regulars in the Puget Sound 
area, the duo have be known to refer to themselves as 
"a couple of half -wits, who, together, make a whole" 

WHTT's Charlie Quinn 
is returning to Phoenix 

. Lee Roy Hansen segues from the PD -ship at 
KSJO San Jose to the same post at KESI San Antonio. 
Hansen, who replaces Bob Linden, will navigate 
KESI's switch from AOR to John Sebastian's FOR 
(eclectic- oriented rock) format. 

WLS -AM Chicago has a new music director with 
Chuck Crane's arrival. He was an afternoon talent on 
WZNE Tampa and had earlier been operations direc- 
tor /midday jock on WHTZ (Z -100) New York. Newly 
promoted at WLS -FM is Ed Marcin, who comes 
aboard as director of advertising and promotion. A 
WLS veteran, Marcin had been the combo's promotion 
administrator. 

Great Trails outlet WKJJ Louisville is dropping AC 
fare for top 40 under the new calls, WDJX.... In oth- 
er AC news, WRVR Memphis ups Jon Conlon from 
part-time talent to evening man. Conlon replaces Greg 
Todd, who left the Viacom outlet a while back ... Get- 
ting out of Memphis is Bill Dotson, who makes a 
country jump from the morning show on WMC -AM to 
the same shift at KSJ Mobile, where Dotson joins the 
ever -popular Wayne Gardner ... Looks like WKIX 
Raleigh /Durham personality Joe Wade Formicola 
will be sticking with the Mann Media outlet for quite a 
while. Claiming to have passed up several offers in the 
past year, Formicola says the contract he and Bernie 
Mann negotiated makes him the highest -paid DJ in 
that market. 

IN A POINT OF FACT that's stranger than fiction, 
former WBBZ Pittsburgh program director Scott Al- 
exander returns to the EZ outlet as afternoon man un- 
der the direction of his successor, Nick Bazoo ... 
Diane Morales walks across town from KLOS Los 
Angeles to KKHR as the ABC outlet's new promotion 
director ... Taking on the same title at WIOQ Phila- 
delphia is Hope Berschler. She simply crosses the 
street from an equivalent post at WFIL /WUSL ... In 
Harrisburg, Pa., WNNK -FM's successful pleas for lis- 
tener call -ins have really ruffled one resident's feath- 
ers. Lloyd Williams filed suit against the station re- 
cently, charging that he receives roughly 35 misdialed 

phone calls a day, making him "nervous, irritable and 
unpleasant to do business with." Williams, whose 
phone number of 23 years differs by only one digit 
from WNNK's, is seeking compensatory and punitive 
damages against the station. 

In the nation's capital, Vivian Vaughn graduates 
from the assistant ranks to promotion director at 
WRQX (Q- 107)... Also in D.C., 35 -year WGMS per- 
sonality Bob Davis is entering semi -retirement. That 
means he can still be heard on the classical outlet on 
Saturday nights ... Jumping abruptly to Meridian, 
Miss., WJDQ program director Tom Kelly has left 
the top 40 station for an equity post at WZYP Ath- 
ens, Ga. Reed Cameron is acting PD at WJDQ ... In 
Henderson, Tex., KGRI slides former weekender 
Alan Mayton into the morning shift. He replaces 
Don Harrell, who is now the outlet's news director. 
And KGRI's middays are now occupied by Tracey 
Mendoza. Meanwhile, Joel Davis is in as new PD and 
afternoon talent. He was music director and evening 
personality at neighboring adult contemporary out- 
let KYTL Tyler. 

So what if September isn't Black History Month? 
We'd like to pay tribute to a few of black radio's 
greats anyway. In Berkeley, the La Pena Cultural 
Center is staging a "play with records" about Jack L. 
Cooper, who is believed to have been the first black 
disk jockey. A pioneer at WSBC Chicago and later in 
the D.C. market, Cooper is the subject of "If We Told 
'Em, You Sold 'Em," a play by Arnie Passman. It's be- 
ing performed on Sept. 24, and admission is $3 ... In 
Detroit, WGPR staffers are mourning the passing of 
Dr. William Banks. He was founder and president of 
the station and of WGPR -TV, the country's first 
black -operated tv station. 

WVEZ -FM Louisville program director Mark 
Strauss takes on double duty in assuming the PD post 
at sister station WAKY -AM. Strauss, who replaces 
Bob Moody, has been with the combo for five years. 
WVEZ, by the way, has two new personalities. Han- 
dling the morning shift is Jim Bond, who had been in 
Missouri developing the state's symphony orchestra. 
And Scott Goettel steps over from the oldies AM to 
fill the afternoon shift on the easy listening FM. This 
all comes courtesy of the combo's new promotion di- 
rector, A. Crickett Lee ... Portland, Ore. now has two 
KWJJs to choose from. That's because KJIB -FM will 
now adopt the AM's calls to take advantage of that 
station's strong country identity. However, each sta- 
tion will retain its own music blend, according to com- 
bo general manager Ray Mirabella. 

FORMER KRLA program director and current voice - 
over artist Jack Roth has intensified his long- stand- 
ing campaign against drug abuse. His latest project is 
a PSA campaign entitled "Get It Straight," sponsored 
by McDonald's in conjunction with the Entertainment 
Industries Council. The 30- second spots feature Don- 
na Summer and Chicago's Robert Lamm, gymnasts 
Peter Vidmar and Bart Conner, and several tv stars. 
Roth, who produced the campaign, notes that "Get It 
Straight" emphasizes the positive side of living with- 
out drugs, rather then the negatives ... Good luck to 
WGCL Cleveland, which is currently lobbying with 
city officials to have a Rock'n'Roll Hall of Fame creat- 
ed there. The first step of this worthy campaign is pe- 
tition circulation, which WGCL launched at the recent 
Cleveland air show. 

Those already shopping for Christmas bargains will 
be happy to hear that Rick Sklar's "Rocking America: 
How The All -Hit Radio Stations Took Over" is now 
available in a $7.95 paperback edition ... More in the 
line of how -to publications, Michael Butts has com- 
pleted his "Air Personality Plus" manual and is sell- 
ing if for $125. The manual is full of trivia, comedy 
bits and specialty items designed to inspire fledgling 
talents and refresh veterans. Butts is currently doing 
morning drives at KKAT Salt Lake City and has a 
long list of morning show credits. Inquiries should be 
directed to Butts in care of KKAT ... Good deed of 
the week is to put out a call to anyone who worked at 
WTRY Troy, N.Y. during the mid -'60s. Richard De- 
Meis is compiling a project on that period and would 
be greatly appreciative of any air checks available. 
Apparently, many of the station's records were lost in 
a recent move. If you can help out, get your weekly 
good deed out of the way and call DeMeis at (617) 449- 
4281. 
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YesterHits © 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Rhinestone Cowboy, Glen 
Campbell, CAPITOL 

2. FaIlin' In Love, Hamilton, Joe Frank 
& Reynolds, PLAYBOY 

3. At Seventeen, Janis Ian, COLUMBIA 

4. Get Down Tonight, K.C. & the 
Sunshine Band, TK 

5. Fame, David Bowie, RCA 

6. Fight The Power Part 1, Isley 
Brothers, T -NECK 

7. Could It Be Magic, Barry Manilow, 
ARISTA 

8. I'm Sorry, John Denver, RCA 

9. Run Joey Run, David Geddes, BIG 
TREE 

10. Wasted Days And Wasted Nights, 
Freddy Fender, ABC /DOT 

POP SINGLES -20 Years Ago 

1. Help, Beatles, CAPITOL 

2. Like A Rolling Stone, Bob Dylan, 
COLUMBIA 

3. Eve Of Destruction, Barry 
McGuire, DUNHILL 

4. You Were On My Mind, We Five, 
A &M 

5. California Girls, Beach Boys, 
CAPITOL 

6. Unchained Melody, Righteous 
Brothers, PHILLES 

7. I Got You Babe, Sonny & Cher, ATCO 

8. Papa's Got A Brand New Bag, 
James Brown, KING 

9. It Ain't Me Babe, Turtles, WHITE 
WHALE 

10. The "In" Crowd, Ramsey Lewis, 
ARGO 

TOP ALBUMS -10 Years Ago 

1. The Heat Is On Featuring Fight 
The Power, Isley Brothers, T -NECK 

2. Red Octopus, Jefferson Starship, 
GRUNT 

3. Between The Lines, Janis Ian, 
COLUMBIA 

4. Captain Fantastic & The Brown 
Dirt Cowboy, Elton John, MCA 

5. One Of These Nights, Eagles, 
ASYLUM 

6. Honey, Ohio Players, MERCURY 

7. The Basement Tapes, Bob Dylan & 
the Band, COLUMBIA 

8. Cat Stevens' Greatest Hits, A &M 

9. That's The Way Of The World, 
Earth, Wind & Fire, COLUMBIA 

10. Fandango, ZZ Top, LONDON 

TOP ALBUMS -20 Years Ago 

1. Help, Beatles, CAPITOL 

2. Look At Us, Sonny & Cher, ATCO 

3. Out Of Our Heads, Rolling Stones, 
LONDON 

4. The Sound Of Music, Soundtrack, 
RCA VICTOR 

5. Summer Days (And Summer 
Nights), Beach Boys, Capitol 

6. Herman's Hermits On Tour, MGM 

7. Mary Poppins, Soundtrack, VISTA 

8. Beatles VI, CAPITOL 

9. Sinatra '65, Frank Sinatra, REPRISE 

10. Bringing It All Back Home, Bob 
Dylan, COLUMBIA 

COUNTRY SINGLES -10 
Years Ago 

1. Rhinestone Cowboy, Glen 
Campbell, CAPITOL 

2. The First Time, Freddie Hart, 
CAPITOL 

3. Feelin's, Loretta Lynn & Conway 
Twitty, MCA 

4. l'lI Go To My Grave Loving You, 
Statler Brothers, MERCURY 

5. Daydreams About Night Things, 
Ronnie Milsap, RCA 

6. Blue Eyes Crying In The Rain, 
Willie Nelson; COLUMBIA 

7. Bandy The Rodeo Clown, Moe 
Bandy, GRC 

8. If I Could Only Win Your Love, 
Emmylou Harris, REPRISE 

9. Woman In The Back Of My Mind, 
Mel Tillis, MOM 

10. You Never Even Called Me By My 
Name, David Allan Coe, COLUMBIA 

SOUL SINGLES -10 Years Ago 

1. How Long (Betcha' Got A Chick 
On The Side), Pointer Sisters, ABC, 
BLUE THUMB 

2. It Only Takes A Minute, Tavares, 
CAPITOL 

3. Do It Any Way You Wanna, Peoples 
Choice, TSOP 

4. Your Love, Graham Central Station, 
WARNER BROS. 

5. Dreaming A Dream, Crown Heights 
Affair, DE -LITE 

6. Make Me Feel Like A Woman, 
Jackie Moore, KAYVETTE 

7. Games People Play, Spinners, 
ATLANTIC 

8. Get The Cream Off The Top, Eddie 
Kendricks, TAMLA 

9. Get Down Tonight, K.C. & the 
Sunshine Band, TK 

10. This Will Be, Natalie Cole, CAPITOL 
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ONE OF AMERICA'S LEADING PROGRAMS 

ONE OF AMERICA'S LEADING HOSTS 

co_N_ AMA 
DICK 

CLARK 
ANNOUNCING: A new host -Dick Clark -for ore 
of radio's leading programs- Countdown Amer- 
ica. Dick Clark's unmatched relationships with 
music's biggest stars, and his unique behind th3 
scenes insights - and - 
the proven format of information, guest artists and 
contemporary hit music that has made Count- 
down America a success. 
Dick Clark -Now on radio exclusively for the 
United Stations Radio Networks. 

For National Sales and Station Clearance in- 
formation, call United Stations Radio Network 
in New York at (212) 575 -6100. 

UNITED 

STATIONS 

IIz 
0 
ó 

New York Washington. D.C. Chicago Detroit Dallas Los Angeles London 
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The ABC's of Rock. Five ABC Rock Network affiliate representatives gather in 

New York to toss around future programming ideas. Giving ABC a hand for work 
well done are, from left, WIYY Baltimore station manager Chuck DuCoty, WKDF 
Nashville program director Bill Pugh, WHCN Hartford PD Dan Hayden, WYSP 
Philadelphia news director Gary Lee Horn and WDIZ Orlando PD Rad Messick. 

HOLD 
THE 

PHONE! 

Dial 800 -223 -7524 toll free 
to place an ad in ACTION - 
MART, Billboard's classi- 
fied advertising section. 
For quick results, call Jeff 
Serrette today (NY resi- 
dents dial 212 764- 7388). 

Your network is 
only as strong as 
its weakest link. 

Link up with us for quality, reliability and service. 

Link up with NPR -the strongest satellite transmission chain 
available today. 

That's why programmers select our network to distribute some 
of the hottest acts in the industry -Live Aid, Bruce Springsteen, 
Styx, Cyndi Lauper and the Pointer Sisters. 

We offer uplinks in major markets, a mobile facility for on -site 

transmission, and downlinks strategically placed across the country. 

Reach national and regional markets instantaneously and with 
absolute fidelity through a satellite system tailored to your 
needs...whether it's one hour or a 24-hour, 7-day-a-week network. 

For satellite distribution and high quality backhaul to the network 
of your choice, use the system that carries National Public Radio's 

acclaimed audio. 

Join us in booth 309 
at the 

RADIO '85 CONVENTION 
in Dallas 

LINKUP 
WITHUS 

TI I MEET 1111 H 

1 I IMMI'\11A1111\ 
\EEL1 

For more information contact: 
Pamela Fennell 

NPR Satellite Distribution 
2025 M Street, NW 

Washington, DC 20036 
202/822 -2626 

Satellite Services NATIONAL PUBLIC RADIO 
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of the music industry's foremost trade 
publication. 

THREE TITLES AVAILABLE 

Number One Pop Singles, 1941 through 
1985. Lists Billboard issue date, title, artist 
and label of the number one record of each 
week. $50.00. 

Top Ten Pop Singles, 1947 through 1985. 
Lists title, artist and label of every record which 
reached number 10 or higher on Billboard's pop 
singles charts. Listed alphabetically within 
each year. #1 records are indicated. $50.00. 

Top Pop Singles Of The Year, 1946 through 
1985. The annual listings of the top hits of the 
year in rank order, as published in Billboard's 
year -end special issues. Includes title, artist 
and label for each entry. $50.00. 
Individual yearly lists may also be purchased 
separately; see coupon below. $5.00 per list. 

Billboard Chart Research 
Attn: Debra Todd 
1515 Broadway 

New York, NY 10036 

Please send me the following Billboard Chart 
Research Packages: 
A -1 D Number One Pop Singles @ $50.00 
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RADIO MOST ADDED RETAIL BREAKOUTS 
NATIONAL 

180 REPORTERS 

NIGHT RANGER FOUR IN THE MORNING CAMEL MCA 

STING FORTRESS AROUND YOUR HEART ABM 

ABC BE NEAR ME MERCURY 

MICK JAGGER /DAVID BOWIE DANCING IN THE STREET 
AMERICA 

DARYL HALL /JOHN OATES 

DO /MY GIRL RCA 

EMI. 

THE WAY YOU DO THE THINGS YOU 

NUMBER 
REPORTING 

26 

20 
18 

18 

17 

NATIONAL 
181 REPORTERS 

TEARS FOR FEARS HEAD OVER HEELS MERCURY 

GLENN FREY YOU BELONG TO THE CITY MCA 

BRYAN ADAMS ONE NIGHT LOVE AFFAIR ABM 

BRUCE SPRINGSTEEN I'M GOIN' DOWN COLUMBIA 

STARSHIP WE BUILT THIS CITY GRUNT 

NEW 

ADDS 

89 
68 
66 
44 
43 

TOTAL 

ON 

107 
68 
82 
152 
92 

REGION 1 
CT, MA, ME, NY State, RI, VT 

Bee Gee Dist. Latham, NY 
Buffalo Enterprises 1 -Stop Buffalo. NY 
Cambridge 1 -Stop Boston, MA 
Cavages Dewitt, NY 

Central Record & Tape S.Windsor, CT 
Cutler's New Haven, CT 
Dicks One Stop Dedham. MA 
Discount Records Cambridge, MA 
Easy Records 1 -Stop N.Quincy, MA 
Everett Music Everett. MA 
Good Vibrations Boston, MA 
House Of Guitars Rochester, NY 
Music Suppliers One -Stop Needham, 

MA 
Northeast 1 -Stop Troy, NY 
Peters One Stop Norwood, MA 
Record Giant Utica, NY 
Record Theater Buffalo, NY 
Rhody's Warwick, RI 

Trans -World 1 -Stop Latham. NY 

REGION 2 
DE, D.C., MD. NJ. NY Metro, PA, WV 

A -1 One Stop New York, NY 
All- Service One -Stop Union. NJ 
Alpha Rack New York. NY 
Bend Dist. Bronx, NY 
C &M 1 -Stop Hyattsville, MD 
Eastern One -Stop Philadelphia, PA 

Elroy Enterprises Roslyn. NY 
Gallery of Sound Wilkes- Barre. PA 
Harmony Music Bronx, NY 
J &R Music World New York, NY 
J.E.K. Enterprises Baltimore. MD 
Kemp Mill Beltsville. MD 
Mobile One -Stop Pittsburgh, PA 

Music Factory Brooklyn, NY 
Musical Sales Baltimore, MD 
Musicden Edison, NJ 
National Record Mart Pittsburgh, PA 
Oasis Bethal Park, PA 

Oasis Pittsburgh, PA 
Record & Tape Ltd. Washington, DC 
Record Bar Morgantown, WV 
Richman Brothers Pennsauken, NJ 
Sam Goody Baltimore, MD 
Sam Goody Massapequa, NY 
Seasons Four Records Hyattsville. MD 
Shulman Records Cinnaminson, NJ 
Tape King One Stop Hillside, NJ 
The Wiz Brooklyn, NY 
Tower New York, NY 
Tower Records New York, NY 
Universal One -Stop Philadelphia. PA 
Waxie Maxie Washington, DC 
Wee Three Philadelphia. PA 
Win's Records Long Island City, NY 

A weekly national indicator of the five 
most added records on the radio 

stations reporting to Billboard's 

Hot 100 chart. The stations in each 

region represent the entire panel in 

that region, not just those which have 

added the records listed. 

20 

REGION 3 
FL. GA, NC, SC, East TN, VA 

Album Den Richmond, VA 
Bibb One Stop Charlotte, NC 
Camelot Atlanta, GA 
Camelot Charlotte, NC 
Camelot Daytona Beach, FL 

Camelot Winston -Salem, NC 
Coconuts Atlanta, GA 
Coconuts Jacksonville. FL 

Jerry Bassin's 1 -Stop N.Miami Beach. 
FL 

Nova Records 1 -Stop Norcross, GA 

One -Stop Records Atlanta, GA 
Oz Records Stone Mountain, GA 
Peaches Clearwater, FL 

Peaches Greensboro, NC 
Peaches Richmond, VA 
Peaches Ft. Lauderdale, FL 

Q Records Miami, FL 

RPM Associates Fairfax, VA 
Record Bar Savannah, GA 
Record Bar Durham, NC 
Sounds Familiar Columbia, SC 

Specs Records Miami, FL 

Starship Records Savannah, GA 
Tara Records Atlanta, GA 
Tracks Records Norfolk. VA 

REGION 4 
IL, IN, KY, MI, OH. WI 

Ambat /Record Theater Cincinnati, OH 
Angott 1 -Stop Detroit, MI 
Buzzard's Nest Columbus. OH 
Camelot N. Canton, OH 
Central 1 -Stop Columbus, OH 
Flipside Records Arlington Heights, IL 

Gemini One -Stop Cleveland. OH 
HarmonyHouseRecords &Tapes Troy,MI 
Laury's Records Des Plains, IL 

Mainstream Records Milwaukee, WI 
Martin & Snyder Dearborn, MI 
Northern Record 1 -Stop Cleveland. OH 
Oranges Chicago, IL 
Peaches Cincinnati, OH 
Radio Doctors Milwaukee, WI 
Record City Skokie, IL 
Rose Records Chicago, IL 
Scott's 1 -Stop Indianapolis, IN 
Sound Video One Stop Niles, IL 

Vinyl Vendors Kalamazoo. MI 
Wax Works Owensboro, KY 

REGION 5 
IA. KS, MN, MO, NE, ND, OK, SD 

Brown Bros. One -Stop Minneapolis. MN 
CML -One Stop St. Louis, MO 
Camelot Wichita, KS 
Dart One -Stop Minneapolis. MN 
Great American Music Minneapolis, 

MN 
Hastings Lawton, OK 
Music Vision St. Ann, MO 
Musicland Minneapolis, MN 
Musicland St. Louis, MO 
Record Bar Cedar Rapids. IA 
Record Bar Norman, OK 
Streetside Records St. Louis, MO 
The Record Shop Golden Valley, MN 

REGION 6 
AL, AR. LA. MS, West TN, TX 

Camelot Little Rock, AR 
Camelot N.Richland Hills, TX 
Camelot Plano, TX 
Central South One -Stop Nashville, TN 
Disc Records El Paso. TX 
Discount Records Nashville. TN 
H.W. Daily Houston, TX 
Hastings Arlington, TX 
Hastings Austin, TX 
Hastings Houston, TX 
Hastings San Antonio. TX 
Hastings Tyler, TX 
Melody Shop Dallas, TX 
Music City One -Stop Nashville, TN 
Musicland Birmingham, AL 
Peaches Memphis. TN 
Poplar Tunes Memphis, TN 
Star Records El Paso, TX 
Sunbelt Music Dallas, TX 
Texas Tapes & Records Houston, TX 
Western Merch. One Stop Houston, TX 
Wherehouse Metaire, LA 

REGION 7 
AZ, Southern CA. CO, HI, Southern NV, 
NM, UT 

Abbey Road One Stop Santa Ana, CA 
Alta /West. Merch. Salt Lake City, UT 
Associated One -Stop Phoenix, AZ 
Canterbury's Pasadena, CA 
Circles Phoenix, AZ 
Dan -Jay Denver, CO 
Licorice Pizza Glendale, CA 
Lovell's Whittier, CA 
Middle Earth Downey, CA 
Musicland Murray. UT 
Odyssey Records Las Vegas. NV 
Peer Records Irvine, CA 
Record Bar Colorado Springs, CO 
Record Bar Salt Lake City, UT 
Record Retreat Los Angeles, CA 
Show Industries Los Angeles, CA 
Tower Anaheim, CA 
Tower El Cajon, CA 
Tower San Diego, CA 
Tower Las Vegas. NV 
Tower Panorama City, CA 
Tower San Diego, CA 
Tower Sherman Oaks, CA 
Tower Los Angeles, CA 
Tower Tempe, AZ 
Tower West Covina, CA 
Wherehouse Gardena, CA 
Wherehouse Mission Valley, CA 

REGION 8 
AK, Northern CA, ID, MT, Northern NV, 
OR, WA, WY 

Budget Boise, ID 
Dan -Jay Tuilwila, WA 
Eli's Records & Tapes Spokane, WA 
Eucalyptus Records Napa, CA 
Leopold's Records Berkeley, CA 
Music People Oakland, CA 
Musicland Billings, MT 
Musicland San Jose, CA 
Peaches Seattle, WA 
Rainbow One -Stop S.San Francisco, CA 
Sea -Port 1 -Stop Portland, OR 
Tower Campbell, CA 
Tower Concord, CA 
Tower Portland. OR 
Tower Sacramento, CA 
Tower San Francisco, CA 
Tower Seattle, WA 
Westgate Records Boise, ID 

REGION i 
CT, MA. ME, NY State, RI, VT 

WZON Bangor, ME 
WIGY Bath, ME 
WHTT Boston, MA 
WXKS -FM (KISS) Boston, MA 
WBEN -FM Buffalo, NY 
WNYS Buffalo, NY 
WPHD Buffalo, NY 
WKPE Cape Cod, MS 
WERZ Exeter. NH 
WKSS (Kiss) Hartford, CT 
WTIC -FM Hartford, CT 
WKCI (KC -101) New Haven, CT 
WSPK Poughkeepsie, NY 
WPRO -FM Providence, RI 

WMJQ Rochester, NY 
WPXY Rochester, NY 
WGFM Schenectady. NY 
WFLY Troy /Albany, NY 
WRCK Utica /Rome, NY 

REGION 2 
DE, D.C.. MD. NJ. NY Metro, PA, WV 

WQQQ (Q -100) Allentown, PA 
WFBG Altoona, PA 
WJLK -FM Asbury Park, NJ 
WBSB (B -104) Baltimore, MD 
WMAR -FM Baltimore, MD 
WVSR Charleston, WV 
WZYQ (Z -104) Frederick, MD 
WKEE Huntington, WV 
WBLI Long Island, NY 
WAPP New York, NY 
WHTZ (Z -100) New York, NY 
WPLJ New York, NY 
WKHI Ocean City, MD 
WCAU -FM Philadelphia, PA 
WUSL Philadelphia, PA 
WZGO (Z -106) Philadelphia, PA 
WBZZ (B -94) Pittsburgh, PA 
WHTX Pittsburgh. PA 
WPST Trenton, NJ 
WAVA Washington, VA 
WRQX (Q -107) Washington, DC 
WOMP -FM Wheeling, WV 
WILK Wilkes- Barre, PA 
WKRZ Wilkes -Barre, PA 
WYCR York /Hanover. PA 

A weekly national indicator of 

"breakout" singles, i.e., those with 

significant future sales potential based 

on initial market reaction. These 

records are not yet on the top JO lists 
of the retailers and one -stops reporting 

to Billboard's Hot 100 chart. The 

outlets in each region represent the 

entire panel in that region, not just 

Base which are reporting the records 

listed. 

REGION 3 
FL, GA, NC. SC, East TN, VA 

WISE Asheville, NC 
WQXI -FM (94 -Q) Atlanta, GA 
WZGC (Z -93) Atlanta, GA 
WBBQ -FM Augusta, GA 
WSSX Charleston, SC 
WBCY Charlotte, NC 
WROQ Charlotte. NC 
WNOK -FM Columbia, SC 
WNKS (Kiss) Columbus, GA 
WNFI (1 -100) Daytona Beach, FL 
WDCG (G -105) Durham /Raleigh, NC 
WQSM Fayetteville, NC 
WANS Greenville, SC 
WOKI Knoxville, TN 
WHY! (Y -100) Miami, FL 
WINZ -FM (1 -95) Miami, FL 
WKZQ -FM Myrtle Beach, SC 
WYAV (Wave 104) Myrtle Beach, SC 
WNVZ Norfolk, VA 
WBJW Orlando, FL 
WRVQ (Q -94) Richmond, VA 
WXLK (K -92) Roanoke, VA 
WZAT (Z -102) Savannah, GA 
WRBQ (Q -105) Tampa, FL 

WZNE (Z -96) Tampa Bay. FL 

WSEZ Winston -Salem, NC 

REGION 4 
IL, IN, KY, MI, OH, WI 

WKDD Akron, OH 
WBWB Bloomington, IN 
WCIL -FM Carbondale, IL 
WBBM -FM (B -96) Chicago, IL 

WGCI -FM Chicago. IL 
VILS-AM Chicago, IL 
WLS-FM Chicago, IL 
WKRQ (Q -102) Cincinnati, OH 
WGCL Cleveland, OH 
WMMS Cleveland, OH 
WXGT -FM (92X) Columbus, OH 
WCZY Detroit, MI 
WHYT Detroit, MI 
WSTO Evansville, IN 
WNAP Indianapolis, IN 
WZPL Indianapolis, IN 
WVIC Lansing, MI 
WZEE Madison. WI 
WKTI Milwaukee, WI 
WZUU Milwaukee, WI 
WKZW (KZ -93) Peoria, IL 
WRKR Racine, WI 
WZOK Rockford, IL 

WSPT Stevens Point, WI 
WHOT -FM Youngstown, OH 

REGION S 
IA, KS. MN, MO, NE, ND, OK, SD 

KFYR Bismarck, ND 
KFMZ Columbia, MO 
KIIK Davenport, IA 
WDAY -FM (Y -94) Fargo, ND 
KKXL -FM Grand Forks, ND 
KBEQ (Q -104) Kansas City, MO 
KZZC (ZZ -99) Kansas City, KS 
KDWB -AM Minneapolis, MN 
KDWB -FM Minneapolis, MN 
WLOL Minneapolis, MN 
KJYO (KJ -103) Oklahoma City, OK 
KQKQ Omaha, NE 
KKLS -FM Rapid City, SD 
KKRC Sioux Falls, SD 
KWK St. Louis. MO 
KHTR St.Louis, MO 
KDVV Topeka, KS 
KAYI Tulsa, OK 
KFMW Waterloo, IA 
KEYN -FM Witchita, KS 

REGION 6 
AL. AR. LA, MS. West TN, TX 

KHFI Austin, TX 
WQID Biloxi, MS 
WKXX (KXX -106) Birmingham, AL 
KAFM Dallas. TX 
KTKS (Kiss -FM) Dallas, TX 

KAMZ El Paso, TX 
KSET El Paso, TX 
KISR Fort Smith, AR 
WQEN (Q -104) Gadsden, AL 
KKBQ (93 -FM) Houston, TX 
KMJQ (Magic102) Houston, TX 
KRBE -FM Houston, TX 
KEGL Irving. TX 
WTYX Jackson, MS 
KKYK Little Rock, AR 
KBFM Mcallen -Brownsv, TX 
WMC -FM (FM -100) Memphis, TN 
WJDQ (Q -101) Meridian. MS 
WABB -FM Mobile, AL 
WHHY -FM Montgomery, AL 
WWKX (KX -104) Nashville, TN 
WZKS (Kiss) Nashville, TN 
WEZB (B -97) New Orleans, LA 
WQUE -FM New Orleans, LA 
KITY San Antonio, TX 
KTFM San Antonio, TX 
KWTX -FM Waco, TX 

REGION 7 
AZ, Southern CA, CO, HI, Southern NV. 
NM. UT 

KKXX Bakersfield, CA 
KIMN Denver, CO 
KOAQ (Q -103) Denver, CO 
KPKE Denver, CO 
KRXY -FM (Y -108) Denver, CO 
KLUC Las Vegas, NV 
KITS Los Angeles, CA 
KKHR Los Angeles, CA 
KCAQ (Q -105) Oxnard, CA 
KOPA Phoenix, AZ 
KZZP Phoenix, AZ 
KFMY Provo, UT 
KDZA Pueblo, CO 
KSDO -FM(KS 103) San Diego, CA 
KIST Santa Barbara. CA 
KHYT Tucson, AZ 
KRQQ Tucson, AZ 

REGION 8 
AK, Northern CA, ID, MT, Northern NV. 
OR, WA, WY 

KYYA Billings, MT 
KITS Boise. ID 
KTRS Casper, WY 
KMGX Fresno, CA 
KYNO -FM Fresno, CA 
KOZE Lewiston, ID 
KHOP Modesto, CA 
KOSO Modesto, CA 
KKRZ (Z -100) Portland, OR 
KMJK Portland, OR 
KPOP Sacramento, CA 
KSFM Sacramento. CA 
KWOD Sacramento, CA 
KSKD Salem, OR 
KITS San Francisco, CA 
KMEL San Francisco, CA 
KSOL San Francisco, CA 
KEZR San Jose, CA 
KWSS San Jose, CA 
KSLY San Luis Obispo. CA 
KUBE Seattle, WA 
KNBQ Tacoma, WA 
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Billboard 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of the 
top hits year by year, 
through the entire history 
of the Adult Contemporary 
Singles charts. 
Based on the authoritative 
statistical research of the 
music industry's foremost 
trade publication. 
THREE TITLES 
AVAILABLE 
Number One Adult 
Contemporary Singles, 
1961 through 1985. 
Lists Billboard issue date, 
title, artist and label of the 
number one record of each 
week. $30.00. 
Top Ten Adult Contem- 
porary Singles, 1961 
through 1985. Lists title, 
artist and label of every 
record which reached 
number 10 or higher on 
Billboard's Adult Con- 
temporary Singles chart. 
Listed alphabetically 
within each year. #1 rec- 
ords are indicated. $30.00. 

Top Adult Contempo- 
rary Singles Of The 
Year, 1966 through 
1985. The annual listings 
of the top hits of the year in 
rank order, as published in 
Billboard's year -end spe- 
cial issues. Includes title, 
artist and label for each 
entry. $30.00. 

Individual yearly lists may 
also be purchased sepa- 
rately; see coupon below. 
$5.00 per list. 

Billboard Chart Research 
Attn: Debra Todd 

1515 Broadway 
New York, NY 10036 

Please send me the follow- 
ing Billboard Chart 
Research Packages: 
G -1 Number One Adult 

Contemporary 
Singles @ $30.00 

G -2 Top Ten Adult 
Contemporary 
Singles @ $30.00 

G -3 Top Adult Con- 
temporary Singles 
Of The Year 
@ $30.00 
Individual yearly 
lists from 
(please list book 
code number) for 

please 
list year(s) desired. 

Check or money order is 
enclosed in the amount of: 

tSorn, no C.O.D. ur billing.j 

Name 

Compa 

Address 

City, State, Zip 
Overseas air mail rates available 
upon request. 

All sales are final. 

B LLBOARD SEPTEMBER 14, 1985 

Music radio 

Your Country" 
C 

Music Country Radio Network 
puts your listeners on the line with their 

favorite country music stars. 
Music Country Radio Network has it all! The winning mix of country 
music and information, with call -in conversations between your listen- 
ers and country music's biggest stars...all live from Music City! 

With Music Country Radio Network, you'll have quality program- 
ming all night long at lower cost...the kind of programming that draws 
regular listeners, builds audiences, and boosts ratings. Your nights will 
be more sell -able, and the results will show _ in your bottom line! 

Music Country Radio Network is the = only program of its kind 
and the only place to be in the = 
country at night. Call for detailed MUSIC 
information today! 

Jeff Lyman at (615)889 -6595. Radio Network . 
For more information, contact CO 
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TOP ROCK TRACKS 

ARTIST 
LABET 

Compiled from national album-oriented 
radio airplay reports. 

TITLE 

1 1 2 5 
JO 
RIVA 

HN COUGAR MELLENCAMP LONELY OL' NIGHT 

2 2 1 11 
STING FORTRESS AROUND YOUR HEART 

3 . 5 12 3 MICMERAGGGER 
& DAVID BOWIE DANCING IN THE STREET 

4 4 5 6 
JOHN WRITE EVERY STEP OF THE WAY 

5 3 3 8 MUEY LEWIS & THE NEWS BACK IN TIME 

6 6 9 7 
THE 

LUMBIA 
HOOTERS AND WE DANCED 

CO 

10 14 4 
LCOLUMBIA OVERBOY LOVIN' EVERY MINUTE OF IT 

8 8 8 7 
CHEAP TRICK TONIGHT IT'S YOU 

9 9 4 7 
MICHAEL MCDONALD NO LOOKING BACK 
WARNER BROS. 

10 7 7 16 
DIRE STRAITS MONEY FOR NOTHING 

11 i1 11 9 TALKING HEADS AND SHE WAS 
SIRE 

12 12 13 6 
TEARS 

Y 
FOR FEARS HEAD OVER HEELS 

MERCUR 

13 15 18 5 
NIGHT RANGER FOUR IN THE MORNING 

14 16 25 5 
MITT-LION KAYLEIGH 
CAPI 

15 29 - 2 SR AIRSHIP WE BUILT THIS CITY 

16 26 - 2 BRUCE SPRINGSTEEN I'M GOIN' DOWN 
COLUMBIA 

1-1 / 17 26 4 
DIRE STRAITS ONE WORLD 
WARNER BROS. 

18 13 10 8 THE MOTELS SHAME 
CAPITOL 

19 14 6 8 
G DLLEEY & CREME CRY 

20 25 43 3 
BRYAN ADAMS ONE NIGHT LOVE AFFAIR 

21 21 33 4 
U2 BAD 
ISLAND 

22 22 30 4 EDDIE & THE TIDE ONE IN A MILLION 
ATCO 

23 32 35 4 
MR. MISTER BROKEN WINGS 

24 36 36 3 
SAGA WHAT DO I KNOW 
PORTRAIT 

25 37 37 3 To E OUTFIELD SAY IT ISN'T SO 

26 18 15 9 JOHN CAFFERTY/BEAVER BROWN BAND C -I -T -Y 

27 30 32 6 X EKTRA 
BURNING HOUSE OF LOVE 

28 38 42 3 
D O 

ER BROS. 
ROCK 'N' ROLL CHILDREN 

29 
29 

31 31 5 
DIRE STRAITS SO FAR AWAY 
WARNER BROS. 

30 NEW ' 
ROGER DALTREY 
ATLANTIC 

AFTER THE FIRE 

31 23 23 12 
HUES LEWIS & THE NEWS THE POWER OF LOVE 

32 42 - 2 HEART NEVER 
CAPITOL 

33 19 16 9 
Ta&INT SUMMERTIME GIRLS 

34 20 20 6 J FF BECK GETS US ALL IN THE END 

35 NEW JOHN COUGAR MELLENCAMP 
RIVA 

R.O.C.K. IN THE U.S.A. 

36 24 17 12 
JOHN 

ANT IC 
PARR ST. ELMO'S FIRE (MAN IN MOTION) 

ATL 

37 27 24 11 
MOTLEY CRUE SMOKIN' IN THE BOYS ROOM 
ELEKTRA 

38 NEW RIVA 
COUGAR MELLENCAMP SMALL TOWN 

39 34 22 12 
PAT BEN 
CHRYSALIS 

ATAR INVINCIBLE 

40 
`W 28 28 4 

COCK ROBIN WHEN YOUR HEART IS WEAK 
COLUMBIA 

41 43 - 2 R.E.M. DRIVER 8 
I.R.S. 

42 45 - 2 ARA IC 
YOU'RE IN LOVE 

43 33 19 11 MIA' CAN'T GET THERE FROM HERE 
I.R.S 

44 44 47 3 ACA °C SINK THE PINK 

45 NEW NICK LOWS 
COLUMBIA 

I KNEW THE BRIDE 

46 39 27 10 
BRYAN ADAMS DIANA 

47 35 21 7 
COLUMBIA 

48 40 29 12 
COREYIHART NEVER SURRENDER 

49 41 34 16 
HEART WHAT ABOUT LOVE 
CA 

50 
46 40 5 ÚB40 I GOT YOU BABE 

usic radio 

SHERIFFS SHOOT BACK 

KFDI -AM Wichita (country) 
Contact: Chris Collier 
KFDI -AM listeners were in for a 
surprise when they tuned in one 
Sunday last month: The station was 
abruptly in the hands of the local 
Sheriff's Dept. As a fund -raiser for 

MIR 

romotions 
their Benefit Fund, Sedgwick's fin- 
est sheriffs took to the studio from 
noon to 6 p.m., getting a true taste 
of radio while performing all station 
duties. That included spinning and 
announcing records, delivering the 
news and writing and reading com- 
mercials. 

Making It Burn. Lohman & Barkley, the morning hosts on KFI Los Angeles, 
keep their adult figures very contemporary with a morning workout and live 
broadcast from a Jazzercise studio in Carlsbad, Calif. The fitness club won KFI's 
"broadcast from your business" contest, which had the well -known duo wishing 
KFI's next winners would be a local hot tub rental. 

Approximately 50 sheriff's offi- 
cers shared in the fun, in addition to 
station staffers and listeners. Prior 
to the event, members of the depart- 
ment hit the streets to find sponsors 
for the event, which was covered by 
three local television outlets. 

Many of the officers felt 
"strange" about selling, says pro- 
gram manager Chris Collier, but ad- 
vertisers were quite receptive, and 
90% of this year's participants have 
already signed up to sponsor next 
year's arresting broadcast. 

"Sheriff's Super Sunday" raised 
$7,500 through advertising revenue 
and listener donations. The money 
went into the officers' benefit fund, 
which will be used to pay for medi- 
cal expenses their insurance won't 
cover. LINDA MOLESKI 

AI;TIII\MART 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 

CMJ 
MMMUSIC MARATHON 

AND THE 1985 
NEW MUSIC AWARDS 

November 7 -10 at The Roosevelt Hotel, New York City 
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uric radio 
Ratured Programming 

FAITHFUL NETWORK RADIO 
fans attending this week's NAB/ 
NRBA Programming Conference 
get a chance to cash in on their loy- 
alties. For that group, here's a tour 
guide through the wonderful world 
of network /program suppliers' hos- 
pitality activities for Radio '85. All 
of them are based at the Loew's An- 
atole, and most are open Wednes- 
day through Saturday nights. 

NBC loyalists should find their 
way to Atrium Suite 1234, where 
talk hosts Sally Jessy Raphael and 
Bruce Williams will be available 
for casual commentary. You'll be 
likely to find us there on Thursday 
for Tex -Mex night and the margari- 
ta machine, although you may pre- 
fer to schedule an appointment with 
sex counselor Dr. Ruth West - 
heimer, who'll be available at the 
NBC suite on Friday. On a more 
businesslike note, NBC is co -spon- 
soring with RCA a teleconference 
between the Radio-Television News 
Directors Assn. convention and a 
programming panel on the Friday 
morning Radio '85 schedule. 

After kicking things off with an 
invite -only disco at Le Mistral on 
Wednesday, ABC Radio Networks 
will greet affiliates and friends in 
the 27th floor Honeysuckle Room. 
On Friday, the suite will be the site 
of two performances by comedian 
Eno Phillips for an evening entitled 
"Laughs On Us" ... CBS, mean- 
while, will be based at Atrium suite 
1134, with nightly parties designed 
around its various programs and 
drawings for a Honda Scooter on 
Friday and Saturday. 

At Atrium suite 1034, Mutual Ra- 
dio Network will be giving nightly 
demonstrations of its Netwriter, a 
satellite- delivered data service for 
affiliates that's slated to debut in 
January. On Friday and Saturday, 
Mutual's Larry King (recipient of 
the convention's 1985 Radio Award) 
will be delivering his show live from 
the Grand Ballroom. During the 
week, Mutual will announce two 
new music programs. One of these, 
says Mutual's Chris Durney, "will 
be similar to 'Dick Clark's National 
Music Survey' with a few twists." 

As we said last week, Westwood 
One has its "Live From Radio '85" 
broadcast slated for Friday. The 
Culver City, Calif. firm will also be 
previewing "Line One," a weekly 
music and interview series for AOR 
affiliates. WWI is hosting the open- 
ing night cocktail party on Wednes- 
day, and they can be thanked with a 
visit to suite 734. 

On Thursday, The United Sta- 
tions Programming Network is 
hosting Dick Clark's rock'n'roll re- 
vival, which features Del Shannon, 
the Shirelles, Freddie Cannon and 
the Drifters. Their nightly parties 
will go on in suite 934 ... Encino, 
Calif. -based Barnett -Robbins has 
casual activities scheduled in suite 
2206. 

YOU MAY WELL stumble across a 
brand new network at Radio '85, as 
television syndicator Lexington 
Broadcasting Systems is said to be 
readying its entry into radio. Word 
is that LBS will be getting the bulk 
of its programming from existing 
networks and flex its own strong 
sales muscles. KIM FREEMAN 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate local stations 
have option of broadcast time 
and dates. 

Sept. 13 -14, Survivor, On The 
Radio, NSBA, one hour. 

Sept. 13 -15, Constance Demby, 
Musical Starstreams, Musical 
Starstreams, one hour. 

Sept. 13 -15, Diana Ross, Top 30 
USA, CBS Radioradio, three 
hours. 

Sept. 13 -15, Paul Young, Super- 
stars Of Rock, Barnett -Robbins, 
two hours. 

Sept. 13 -15, Sade, Street Beat 
'85, Barnett -Robbins, two hours. 

Sept. 13 -15, Kim Carnes, Super- 
star Portraits, Barnett -Robbins, 
one hour. 

Sept. 13 -15, Lee Greenwood, 
American Country Portraits, Bar- 
nett- Robbins, two hours. 

Sept. 13 -20, Rosanne Cash, 
Country Today, MJI Broadcasting, 
one hour. 

Sept. 13 -20, Kiss, Metalshop, 
MJI Broadcasting, one hour. 

Sept. 14, Pointer Sisters (simul- 
cast with Showtime), Westwood 
One, one hour. 

Sept. 14 -15, Toni Arden, The 
Great Sounds, United Stations, 
three hours. 

Sept. 14 -15, Lovin' Spoonful, 
Dick Clark's Rock, Roll & Remem- 
ber, United Stations, three hours. 

Sept. 14 -15, Larry Gatlin, Week- 
ly Country Music Countdown, 
United Stations, four hours. 

Sept. 15-21, Wham!, Rick Dees' 
Weekly Top 40, United Stations, 
four hours. 

Sept. 15 -21, Warren Mills, 
Dance Music International, Radio 
International, one hour. 

Sept. 16 -22, Jeff Beck, Off The 
Record Specials with Mary 
Turner, Westwood One, one hour. 

Sept. 16 -22, Moe Bandy, Forest- 
er Sisters, Country Closeup, Nar- 
wood Productions, one hour. 

Sept. 16 -22, Phil Collins, Star 
Trak Profiles, Westwood One, one 
hour. 

Sept. 16 -22, Rick James, Part II, 
Special Edition, Westwood One, 
one hour. 

Sept. 16 -22, Tommy Dorsey, En- 
core with William B. Williams, 
Westwood One, two hours. 

Sept. 20 -21, Huey Lewis, On The 
Radio, NSBA, one hour. 

Sept. 20 -22, Pop's Greatest In- 
strumental Hits, Top 30 USA, CBS 
Radioradio, three hours. 

Sept. 20 -22, Glen Campbell, 
American Country Portraits, Bar- 
nett- Robbins, two hours. 

Sept. 20 -22, Freddie Jackson, 
Street Beat '85, Barnett -Robbins, 
two hours. 

Sept. 20 -22, Sting, Superstars Of 
Rock, Barnett -Robbins, two hours. 

Sept. 20 -22, Bob Dylan, Super- 
star Portraits, Barnett -Robbins, 
two hours. 

Sept. 20 -22, Doors, Rock Re- 
union, Barnett- Robbins, two 
hours. 

Sept. 20 -27, John Anderson, 
Country Today, MJI Broadcasting, 
one hour. 

Sept. 20 -27, Scorpions, Metal - 
shop, MJI Broadcasting, one hour. 

BillboorC!® 
ADULT CONTEMPORARY 

MOST ADDED 

A weekly national compilation of the most 
added records on the radio stations currently 
reporting to the Top Adult Contemporary 
Singles chart. 

74 REPORTERS 

NEW TOTAL 

ADDS ON 

STEVIE WONDER 12 43 

PART TIME LOVER TAMLA 

THE MOTELS 7 24 

SHAME CAPITOL 

JIMMY BUFFET 6 11 

IF THE PHONE DOESNT RING 
MCA 

DARYL HALL & JOHN OATES 6 14 

THE WAY YOU DO THE THINGS 

YOU DO /MY GIRL RCA 

JOHN PARR 5 26 

ST. ELMO'S FIRE (MAN IN 

MOTION) ATLANTIC 

WSKY Asheville, NC 
WRMM Atlanta, GA 

WSB-AM Atlanta, GA 

KEYI Austin, TX 
WFBR Baltimore, MD 
WJBC Bloomington, IL 

KBOI Boise, ID 

WBEN -AM Buffalo. NY 

WGR Buffalo, NY 

KTWO Casper, WY 

WVAF Charleston, WV 

WBT Charlotte, NC 

WCLR Chicago, IL 

WYEN Chicago, IL 

WKRC Cincinnati, OH 
WLLT Cincinnati, OH 
WLTF Cleveland, OH 
WMJI Cleveland, OH 
WIS Columbia, SC 

WTVN Columbus, OH 
KMGC Dallas, TX 
WLAD Danbury, CT 
WHIG -AM Dayton, OH 
KHOW Denver, CO 
KRNT Des Moines, IA 

WEIM Fitchburg, MA 
WENS Indianapolis, IN 

WYYN -FM Jackson, MS 

WIVY Jacksonville, FL 

KLSI Kansas City, MO 
KUDL Kansas City, KS 

KMJJ Las Vegas, NV 

KMGG Los Angeles, CA 
KOST Los Angeles, CA 
WHAS Louisville, KY 
WRKA Louisville, KY 

WMAZ Macon, GA 
WIBA Madison, WI 

WRVR Memphis, TN 
WAIA Miami, FL 

WISN Milwaukee, WI 

WTMJ Milwaukee, WI 

WLTE Minneapolis, MN 
KWAV Monterey, CA 
WHHY Montgomery, AL 
WLAC -FM Nashville, TN 

WCTC New Brunswick, NJ 
WPIX New York, NY 
WWDE Norfolk, VA 
KLTE Oklahoma City, OK 

KOIL Omaha, NE 

WIP Philadelphia, PA 

KKLT Phoenix. AZ 
KOY Phoenix, AZ 
WTAE Pittsburgh, PA 

WWSW Pittsburgh, PA 

KGW Portland, OR 
WPRO -AM Providence. RI 

WRVA Richmond, VA 

KQSW Rock Springs, WY 
WSGW Saginaw. MI 

KSL Salt Lake City, UT 
KFMB -AM San Diego, CA 
KFMB -FM San Diego, CA 
K -101 San Francisco,CA 
WGY Schenectady. NY 
KKPL Spokone, WA 

KSD St. Louis, MO 
KKJO St.Joseph, MO 
WIQI Tampa, FL 

WWWM Toledo, OH 
KRAV Tulsa, OK 
WLTT Washington, DC 

WMAL Washington D.C., MD 
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now CONTEMPORARY 
Compiled from a national sample of radio playlists. 

TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

ARTIST 

r ' 

O I 

1 

I 

1 li CHERISH DE -LITE 880869- 7 /POLYGRAM 4 weeks at No. One 

KOOL & THE GANG 

2 2 2 10 
YOU'RE ONLY HUMAN (SECOND WIND) COLUMBIA 38 -05417 

BILLY JOEL 

O 3 4 10 WE DON'T NEED ANOTHER HERO (THUNDERDOME) CAPITOL 5491 

TINA TURNER 

® 4 7 7 
FREEDOM COLUMBIA 38 -05409 

WHAM! 

© 9 15 5 
SAVING ALL MY LOVE FOR YOU ARISTA 1 -9381 

WHITNEY HOUSTON 

6 6 8 9 
POWER OF LOVE CHRYSALIS 4 -42876 

HUEY LEWIS & THE NEWS 

7 5 5 10 
MYSTERY LADY JIVE 1 -9374 / ARISTA 

BILLY OCEAN 

8 8 10 11 
NEVER SURRENDER EMI -AMERICA 8268 

COREY HART 

9 7 3 16 
EVERYTIME YOU GO AWAY COLUMBIA 38 -04867 

PAUL YOUNG 

® 13 14 7 
YOUR SECRET'S SAFE WITH ME WARNER BROS 7 28928 

MICHAEL FRANKS 

11 12 13 9 LOST IN THE FIFTIES TONIGHT RCA 14135 

RONNIE MILSAP 

12 10 6 16 WHO'S HOLDING DONNA NOW GORDY 1793 /MOTOWN 

DEBARGE 

13 11 11 11 
FREEWAY OF LOVE ARISTA 1-9354 

ARETHA FRANKLIN 

14 16 17 7 
A LITTLE BIT OF HEAVEN MODERN 7-99630 /ATLANTIC 

NATALIE COLE 

® 18 21 4 
JANET MOTOWN 1802 

COMMODORES 

16 17 19 5 
LIFE IN ONE DAY ELENTRA 7-69631 

HOWARD JONES 

® 19 22 4 
POWER OF LOVE (YOU ARE MY LADY) ARISTA 1-9391 

AIR SUPPLY 

® 24 - 2 
PART TIME LOVER TAMLA 1808 / MOTOWN 

STEVIE WONDER 

19 21 28 6 
CRY POLYDOR 881786- 7 /POLYGRAM 

GODLEY & CREME 

20 20 20 6 
IT'S GETTING LATE CARIBOU 4- 05433/EPIC 

THE BEACH BOYS 

t .1 22 25 5 
NO LOOKIN' BACK WARNER BROS 728960 

MICHAEL MCDONALD 

22 14 9 14 
NOT ENOUGH LOVE IN THE WORLD GEFFEN 7-29012 WARNER BROS. 

DON HENLEY 

© 25 27 4 
ST. ELMO'S FIRE (MAN IN MOTION) ATLANTIC 7 -89541 

JOHN PARR 

24 15 12 16 
FOREVER COLUMBIA 3804931 

KENNY LOGGINS 

0 29 35 3 
DON'T LOSE MY NUMBER ATLANTIC 7 -89536 

PHIL COLLINS 

© 30 38 3 
SHAME CAPITOL 5497 

THE MOTELS 

27 23 16 12 
YOUR LOVE IS KING PORTRAIT 37.05408/EPIC 

SADE 

28 26 23 20 
THE SEARCH IS OVER SCOTTI BROS. 4- 04871/EPIC 

SURVIVOR ® 2 LOVE THEME FROM ST. ELMO'S FIRE ATLANTIC 7-89528 

DAVID FOSTER 

30 27 18 16 
JUST AS I AM ARISTA 1 -9353 

AIR SUPPLY 

31 28 24 19 
YOU GIVE GOOD LOVE ARISTA 19274 

WHITNEY HOUSTON 

35 36 4 
DARE ME RCA 14126 

THE POINTER SISTERS 

® NEW, THE WAY YOU DO THE THINGS YOU DO /MY GIRL RCA 14178 

DARYL HALL & JOHN OATES ® 2 WISE UP A &M 2762 
AMY GRANT 

35 NEW TAKE ME ON WARNER BROS. 7 -29011 

A -HA ® NEW, SOMEBODY TOOK MY LOVE ISLAND 7- 99605 /ATLANTIC 

DURELL COLEMAN 

37 32 29 6 
SPANISH EDDIE ATLANTIC 7 -89531 

LAURA BRANIGAN 

38 34 34 19 
HEAVEN A &M 2729 

BRYAN ADAMS 

39 31 26 16 
FIND A WAY A &M 2734 

AMY GRANT 

40 33 30 22 
EVERYBODY WANTS TO RULE THE WORLD MERCURY 8806597 POLYGRAM 

TEARS FOR FEARS 

P oducts with the greatest airplay this week. Video clip availability. Recording Industry Assn. Of 

America (RIAA) seal for sales of 500,000 units. RIAA seal for sales of one million units. 
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DALLAS /Ff. WORTH MARKET OVERVIEW 

ONE MAN'S OPINION 

BY MARTIN G. GREENBERG 

The major radio scene in Dallas is 
your typically competitive one -if 
you take KVIL, KRLD, and KKDA- 
FM out of consideration. Those 
three stations so dominate the Dal- 
las radio game that separate 
thoughts must be given to them - 
especially KVIL. KVIL calls itself 
Contemporary ... AC ... top 40; 
others call it hype ... too commer- 
cial ... terrible personalities ... too 
many contests. I call KVIL domi- 
nant. 

Simply put, KVIL sounds like the 
best -run radio station in Dallas, and 
it is. When you listen to him the first 
time, you are hard put to appreciate 
AM drive star Ron Chapman; but if 
you lived here, you would under- 
stand that Chapman is right on top 
of the market, and has been for 
years. If it is happening in Dallas 
and it involves the masses, Chap- 
man and KVIL are either on it or 
are co-promoting it. 

Chapman is also the "creative di- 

rector" of the station, and it sounds 
like it. KVIL is everywhere, espe- 
cially with an extremely effective 
bumper sticker campaign that over 
the past two years dominated all 
other radio promotions. Blair did 
the right thing when they bought it: 
KVIL (103.7) is one great station. 

KRLD (Metromedia 1080) is your 
typical CBS -affiliated so- called all - 
news radio station. I say "so- called" 
because there are some talk pro- 
grams on the air, but generally 
KRLD is all -news. KRLD also car- 
ries the Dallas Cowboys, and that 
has significant value in Dallas. 

Dallas has never been a strong 
news radio market, and it has been 
unable to support more than one 
successful news station (Houston 
has KTRH and KPRC). Belo's 
WFAA valiantly tried to compete, 
but the audience doesn't seem to be 
there. KRLD basically is as good as 
it has to be-and that keeps it in the 
6 %-8% share range. 

KKDA -FM (104.5) continues to 
dominate the urban contemporary 
field, although the competition is 
limited just to KNOK (107.5) and its 
AM sister station KKDA (730). The 
three above stations generally add 
up to 25% of the audience -needless 
to say, a big chunk. 

Before Cap Cities gets mad and 
Warren Potash threatens to sue ... 
WBAP almost gets into the "domi- 
nant" category. I say "almost" be- 
cause the competition seems so 
much tougher, and the stations stay 
generally closer. 

So, by format: 
Country, as you would expect, 

does real well in Dallas/Ft. Worth. 
The Cap Cities combo of WBAP 
(820) and KSCS (96.3) usually lead 
the field, but every once in a while 
KPLX (99.5) sneaks up there. The 

point is that country in Dallas is 
very competitive; the stations are 
exposed everywhere (WBAP /KSCS 
and KPLX /KLIF), utilizing a lot of 
billboards and tv. WBAP has the ad- 
ditional advantage of great cover- 
age, in addition to which it carries 
some sports and at times is more a 
MOR station. 

As in most markets, CHR is 
where the latest excitement is hap- 
pening, with an all -out assault on 
the market by Gannett's newly ac- 
quired KTKS (Kiss 106.1). The short 
history is this: A little more than a 
year ago, Bonneville's KAFM (92.5) 
was the only CHR station in Dallas. 
Sandusky's KEGL (97.1) was AOR, 
and the ABC -owned KTKS was 
KIXK, a Denton, Tex. radio station. 

In the blink of an eye-in fact, in 
the same week -KEGL changed to 
CHR, and ABC went CHR. ABC's 
Kiss spent what seems like more 
than a million dollars introducing 
Dallas to Kiss 106. As of this writ- 
ing, KEGL stayed competitive and 
No. 1 in the format, and Kiss blew 
KAFM away. 

It's hard to believe that Bonne- 
ville won't come fighting back, so 
the activity has kept the local tv sta- 
tions and billboard companies in 
great shape. A good fight is going 
on with good AM drive personalities 
on Kiss and KEGL. 

AOR lost a good and somewhat 
successful competitor when KEGL 
went CHR and left the AOR field to 
the two old enemies, KZEW (97.9) 
and KTXQ (102.1). These two sta- 
tions have been banging heads for 
about as long as anyone can remem- 
ber. Both stations have good on -air 
staffs, and both promote very ag- 
gressively and well. Rarely does a 
concert go on in Dallas without one 
station sponsoring it and the other 

KV' 

becoming the "unofficial" sponsor. 
There are three things to watch 

out for in the future, though: CBS 
takes over KTXO (Gulf /Taft acqui- 
sition) in the fall; Jay Hoker left Be- 
lo's KZEW to start his own compa- 
ny; and Andy Lockridge, who has 
been programming KZEW for three 
years, is now over at KTXQ. 

The adult contemporary field is 
a two-station race-once you take 
KVIL out of the game. Shamrock's 
KMGC (102.9) usually delivers a 
lead over KLUV (98.7). KMGC 
seems a little softer, and KLUV has 
never been able to get off the dime. 
You also have to remember that af- 
ter KVIL and the country stations 
take the 25-54 audience away, there 
isn't much left for the ACs. 

Dallas is one of the few markets 
where Westinghouse doesn't beat 
everybody's brains in beautiful mu- 
sic. KMEZ (100.3) has consistently 
been the winner, with KQZY (105.3) 
never able to really cut into the 
lead. 

WRR (101.1) is the classical music 
station. KAAM (1310) is KAFM's 
sister AM (same format), and 
KRQX (570) is the sister station of 
KZEW, with a gold format. 

The opinions expressed in this ar- 
ticle are my own ... and I support 
them with facts only when the facts 
support my opinions. 

Martin G. Greenberg is president/ 
COO, Duffy Broadcasting. 
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BIG D PROMOTION 

BY SHARON WARRANTZ 

In the Dallas /Ft. Worth market, 
advertising and promotion budgets 
have risen steadily and now ap- 
proach and exceed the million- dollar 
mark for many stations. 

Traditionally, the primary mar- 
keting vehicles for most of the local 
radio stations have been television 
spots and outdoor, billboard adver- 
tising. However, as the competition 
becomes hotter, increasing expendi- 
tures are going into more and more 
"exotic" promotions, with on -air 
contests, big- ticket prizes, cash 
giveaways, automobile giveaways, 
etc. becoming more the rule than 
the exception. 

Leading the way is AC KVIL -FM 
(103.7), with the recent "KVIL Auto 
Show" promotion. KVIL, which is 
built around morning drive person- 
ality (and VP /programming) Ron 
Chapman, clearly dominates the 
market promotionally. KVIL bump- 
er stickers, used as part of the pro- 
motion for the last three years, are 
seen everywhere. 

The station is involved promotion- 
ally with anything that is "hot" in 
Dallas /Ft. Worth. To critics, it is too 
cluttered, too hype and "over - 
contested." While this may be true, 
the important fact is the bottom 
line. KVIL promotions are clever, 
well 'conceived and executed and, 
most important, they do work. 

The people at KVIL have gone as 
far as Cairo, Egypt, where they 
staged a camel race, sent two sets 

(Continued on page 25) 

EeL 

103.7 FM 

et the heat 
1 The Definitive History 
of Dance Music 
Disco, Rock & Oldie Books. 
Over 2,500 titles in each book, listed in 
3 sections by BPM, Title & Artist. Discover why Disco Beats is the 
world's leading BPM /Dance Music Programming Source. 

Call or write 
for Free Brochure. Disco Beats 518 -885 -5140 

8 Kaatskill Way - Box 500 D - Ballston Spa, NY 12020 

TOM LEWIS' Established 1977 

98*KZEIAT 
The Hits of the City 
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of winners to participate, and had 
the race simulcast over a local UHF 
tv station. 

This past spring, KVIL gave 
away 12 new cars, scores of car in- 
stallment payments, and a grand 
prize of "A New Car A Year for 
Life." They opened a TKTS /KVIL 
outlet, for half -price tickets to the 
popular Dallas Summer Musicals 
and five other local theatres. This 
summer, entry boxes for all KVIL 
contests were made available at all 
7- Eleven stores to save listeners 
time and postage. Winners receive 
free concert tickets and other major 
prizes, plus a summer's supply of 
free gasoline from 7- Eleven. 

KVIL's heavy community in- 
volvement stems from Chapman's 
20 years in the market, both on ra- 
dio (KLIF in its prime) and on tv, 
where he hosted a local "American 
Bandstand" -type show called 
"Something Else." Chapman kicked 
off this fall's promotional extrava- 
ganza with, as he puts it, "the larg- 
est single fireworks display in the 
Southwest," on the night before La- 
bor Day, followed by a huge party 
at a local mall celebrating the 20th 
anniversary of the "Something 
Else" program. The festivities were 
simulcast on KVIL and WFAA -TV, 
the local ABC affiliate. 

Also anticipated this fall is the re- 
incarnation of the popular "KVIL 
Prize Catalog," a slick four -color di- 
rect mail piece featuring prizes 
ranging from video equipment to a 
$50,000 shopping spree in Blooming - 
dales. 

Many other stations have turned 
to concert ticket, record album and 
movie pass giveaways. Bumper 
sticker promotions are rampant. 
Luxury car giveaways are becom- 
ing more popular. 

Sti 
KARA 

CHR- formatted KEGL (97.1) has 
given away Porsche 944s for the 
past year via a "winning song" con- 
test. To date, 10 Porsches, valued at 
$300,000 (plus $60,000 in cash), have 
been given away. Prior to this, 
KEGL offered $1,000 a day in an- 
other "winning song" contest, and 
recently held a "bed race" through 
downtown City Hall Plaza, to raise 
$11,000 for the Muscular Dystrophy 
Assn. 

KAFM (92.5), the first CHR sta- 
tion in the market, has done a direct 
mail giveaway, with a winning num- 
ber receiving $10,000. This yielded 
three or four winners in the six - 
week promotion. This summer, 
KAFM is using a Coke "Hot Tops" 
promotion, with its logo printed on 
120 million cans of Coke and win- 
ners receiving merchandise dis- 
counts and prizes. Reports are that 
the promotion is going well. In addi- 
tion, the station van is out looking 
for KAFM bumper stickers and 
awarding cash and prizes. 

ABC's entry in the market, top 40 
KTKS (Kiss 106), arrived on the 
scene last fall with an impressive tv 
campaign, and has since been giving 
away significant amounts of cash 
and prizes. Kiss, which Gannett has 
purchased subject to FCC approval, 
gave $106 or $212 almost every hour 
in April in a "Double Your Money" 
contest, followed by $1,000 a day 
throughout May. A "Giveaway -A- 
Day" featured color tv sets and 
VCRs in June and gave "KISS Sum- 
mer Switch Kits" in July. 

August saw another (you 
guessed it) bumper- sticker promo- 
tion, the $106,000 "Sticker Switch," 
which involved station vans search- 
ing for Kiss stickers and awarding 
cash and prizes. Kiss also displays 
its logo and message on 15 strategi- 

cally located billboards throughout 
the Metroplex. 

On the AOR scene, both KZEW, 
"The Zoo" (98FM), and KTXQ 
(Q102) are also strongly promotion - 
oriented. The latter recently cele- 
brated its 10th anniversary with 
several interesting promotions and 
commemorative bumper stickers. It 
also presents many public service 
promotions, including an annual 
Blood Drive for the Wadley Blood 
Bank and events to benefit MDA. 

KZEW's eighth annual rock'n'roll 
lifestyle extravaganza "Zoo World" 
attracted more than 400,000 people 
and featured stereo displays, live 
concerts and more. In cooperation 
with Sound Warehouse, a local rec- 
ord retail chain, it raised more than 
$15,000 in its "Texas Aid" promo- 
tion, to benefit Live Aid, the Pana- 
ma Foundation and the North Texas 
Food Bank. 

The station also trucked 2,420 
tons of sand in for a "beach party" 
in front of Dallas City Hall. This at- 
tracted more than 23,000 people, 
and raised $45,000 for charity. Per- 
haps less exciting, but effective, are 
remotes by the KZEW morning 
team, LaBella & Rody, who take 
their "Breakfast Club" show to lo- 
cal clubs and restaurants. 

Both Q102 and KZEW sponsor 
concerts, give away tickets and al- 
bums, and host movie premieres 
and private screenings. With the 
promotional competition so high, 
it's always interesting to see which 
stations "capture" which concerts 
and movies when they come to 
town. 

The country stations, KPLX 
(99.5), KLIF (1190AM), WBAP 
(820AM) and KSCS (96), spend fairly 
large sums of money on tv and bill- 
boards. They (especially KPLX) also 

RockCom Is 
a registered 
Servicemark 
and Trademark 
for goods & services 
provided by RockCom. 

Inc. exclusively. All rights 
reserved 1985. Copy- 
right RockCom, Inc. 

do concert ticket and album give- 
aways with appropriate acts. KLIF 
does frequent remotes. KPLX, too, 
has a bumper sticker campaign with 
prizes in cash, trips, etc., as well as 
a successful discount card promo- 
tion in cooperation with record 
shops, movie houses and other re- 
tailers. 

Urban contemporary stations 
K104 (KKDA -FM) and KNOK (107) 
are also promotionally active, with 
the former being more successful in 
its efforts. K104 has given away 
several cars and done a successful 
bumper sticker campaign (another 
one ?), and supports its on -air pro- 
motions with billboard, bus and tv 
advertising. 

KRLD (1080 AM), with an all - 
news format, is "home of the Dallas 
Cowboys" and, since football is king 
in Texas, they naturally concentrate 
promotions, billboard copy and oth- 
er advertising on the Cowboys. 

The beautiful music stations in 
the market, KMEZ and KQZY, are 
primarily oriented to tv and bill- 
boards for advertising and promo- 
tion, although both have dabbled 
from time to time in direct mail and 
sweepstakes -type promotions. Nei- 
ther can be numbered among the 
"heavy hitters" in the promotional 
ballgame. 

Not particularly memorable have 
been the efforts of AC stations 
KMGC (102.9) and KLUV (98.7). 
Both do a variety of ticket give- 
aways, bridal shows, balloon races, 
etc., as well as an occasional direct 
mail promotion. It remains an uphill 
battle to effectively compete promo- 
tionally with KVIL. 

Last but not least are the two old- 
ies (and AM stereo) stations, KAAM 
(1310) and KRQX (570). KAAM runs 
trivia contests and does remote 

broadcasts of its "Oldies Road 
Show." It recently gave away 
$10,000 in a major on -air contest, 
when listeners called in at specific 
times. 

Belo's KRQX just celebrated its 
second anniversary with a birthday 
card mail -in for prizes, and has been 
active in promoting oldies concerts. 
Since April of this year, the station 
has exclusively promoted the Byrds 
Reunion, Jr. Walker & the All -Stars, 
Chuck Berry and the Grateful 
Dead. This fall, KRQX will carry 
SMU football and basketball, a coup 
for the station. 

Can one drive in the Dallas /Ft. 
Worth area without seeing some ra- 
dio station billboard? Hardly! Is 
there a vehicle driving in the Dal - 
las/Ft. Worth area that does not 
sport one or more radio station 
bumper stickers? Highly unlikely! 
Dallas /Ft. Worth is a very competi- 
tive and lucrative market. 
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INSIDE SCOTT SHANNON'S `Z MORNING Z00' 

Driving along the Meadowlands 
Parkway, it's hard to believe that 
America's most talked -about morn- 
ing show originates from this New 
Jersey swamp. The combination of 
drizzle and fog make me feel as 
though I should be searching for 
Jimmy Hoffa. Instead, I'm off to 
see the Wizard of Z -100: Scott Shan- 
non. He is the composer /arranger 
of the "Morning Zoo," conducting a 
symphonic attack on Greater New 
York from his imaginary pirate ship 
in Secaucus known as Z -100. 

By 11 a.m., Shannon is finally 
ready to chat. He's just wrapped up 
another morning of Zoo madness 
and the taping of his weekly count- 
down show, "Rockin' America." 

Dressed typically in baseball cap, 
shorts, Z -100 jacket and sockless in 
canvas Hush Puppies, he looks out 
of place sitting behind his desk. 

"We're probably successful de- 
spite the fact we break the rules," 
Shannon begins. "We try to follow 
the rules, but our main goal is to en- 
tertain." 

As Shannon sorts through his 
stack of messages, I find myself 
wishing my wife could see this of- 
fice. Surely then I'd be reduced to 
the second messiest person in the 
world. It's as busy and crammed as 
Scott's life. 

Ross Brittain, former Zoo side- 
kick and straight man, pops in to 
discuss which bits will be saved 
from this morning. It's already been 
a long day for Brittain, who typical- 
ly arrives between 4:30 and 5:00 
a.m. Sitting in front of his comput- 
er, he'll put the finishing touches to 
the morning's collection of past and 
present information -everything 
from birthdays to ball scores, tube 
highlights, and the coveted "office 

of the day." 
Then, copies of the "Daily Prep 

Sheet" are distributed to each Zoo 
member. Ross explains, "This stuff 
is really a backup in case nothing 
else comes up. Many days, we don't 
even need it." 

Additionally, Brittain scans the 
major newspapers, razor -blading 
bits and pieces and arranging them 
on white paper in easy -to- handle 
storyboard fashion. The Zoo fits 
more "stuff" into four hours and 
moves faster than believable. 

Brittain: "The Zoo concept re- 
volves around the host [Shannon], 
but having more than two voices al- 
lows you to do more at once. We can 
give five pieces of information in 
one break [a general programming 
no -no] because of the texture 
change in voices. 

"Everyone on the Zoo has a role 
to play. The key isn't knowing when 
to talk; it's knowing when to shut 
up." 

To which Shannon adds: "Some- 
times you don't want to play two 
records in a row 'cause you want to 
say something, [but] you gotta play 
two records in a row. We don't al- 
ways do it, but we try." 

This morning's show was a tough- 
ie. The one -day baseball strike had 
ended, dashing the plans and bits 
which would have made it today's 
theme. "All morning shows need a 
daily theme," says Shannon. "If 
there is none, I'll make one." Today, 
though the show was good, no cen- 
tral theme developed. "Our rhythm 
and timing were off. It was a 6 1/2 
on a scale of 10." 

Shannon's a tough grader. 
"Probably the most important 

thing about doing a morning show 
is that when I think it's bad, the lis- 

Shannon with former ZOO sidekick Ross Brittain, a pensive Shannon and with Production Coordinator Anita Bonita. 

Shannon loves to make listeners 
co- stars. He coaches and 

provokes callers to be great. 

tener doesn't know it," he says. It's 
a different story for the Zoo crew, 
however. Shannon gives them in- 
stant feedback and constant direc- 
tion. 

"I believe it's my duty to train 
and develop talent. I really get per- 
sonal satisfaction from it. A lot of 
people will come in and say the sta- 
tion's bad, we've gotta clean house. 
They're wrong. You don't know 
whether the people have failed, or 
they've just had the wrong leader. 
Nobody at the Zoo was ever a jock 
before, except Ross. All they need- 
ed was a chance." 

Though their backgrounds are di- 
verse, each Zoo member comple- 
ments the other. 

There's Claire Stevens, who does 
news, the daily "Horrible- Scopes," 
and chooses the "office of the day" 
from a mountain of mail. Her rich, 
sexy voice fits perfectly with the 
Shannon -made reputation she has 
for wearing tight jeans. 

Zoo production director J.R. Nel- 
son, known in some circles as a 
"temperamental genuis," has been 
in radio for years, including a stint 
in Cleveland engineering Don Imus' 
morning show. His presence is con- 
tained in many of the bits, songs 
and character voices heard every 
morning. The Zoo's closing credits 
wouldn't be complete without his 
booming baritone voice leading into 
the "Happy Trails" sign -off by Roy 
Rogers. 

Dr. Jonathan "I- Wasn't- A -Doc- 
tor- Before -Scott- Got -Here" Bell is 
the Zoo public service director. He's 
best known for his community bul- 
letin board on the air and his politi- 
cal career off. (He once ran for May- 
or of Paterson, N.J.) 

Sports director Captain Kevin, 
dubbed by Shannon "The Love 
Panther" (from his many adoring 
fan letters), pulls and files the carts 
in between screening phone calls, 
sending only the best in for final 
judgment by Shannon. The former 
Pitt receiver also organizes outside 
appearances for the station. 

Anita Bonita is program coordina- 
tor and self -proclaimed utility in- 
fielder. She will produce, write, sing 
and even make coffee. A former 

chemistry major with an advertis- 
ing background, Anita sums herself 
up: "If I don't know how to do it, 
give me a minute, and I'll figure it 
out." 

Other regulars include John Rio, 
better known as Mr. Leonard, who, 
along with PD John Lander, shares 
a starring role on the Q -Zoo at 
KKBQ Houston. 

Both stations trade bits almost 
daily. They even share writer Dr. 
David Kolin -a real dentist, discov- 
ered by Scott and Ross while doing 
Michael Jackson on the "Zoo 
Phone." Kolin spends three days a 
week in New Jersey and three days 
in Houston collaborating with each 
cast. 

Shannon's ability to choose the 
right people is uncanny. He remem- 
bers Paul Drew once saying, "Scott 
Shannon isn't that good -he just 
hires well." 

Once aboard, everyone learns to 
do at least two jobs. "That way, if 
someone leaves or isn't there, the 
next person can step in." The bench 
strength at Z -100 is enviably deep. 

Like most things at the Zoo, the 
control room isn't fancy, but it's 
well thought out. Everything is 
within easy reach and sight. The 
board has remotes for every possi- 
ble function. A magic phone proces- 
sor makes sterling quality out of 
the poorest calls. Six cart machines 
are eye -level and smartly arranged 
in a row. Built -in minimation pro- 
vides valuable time during spot sets 
for phone bits and last- minute plan- 

Dean Thacker, VP /GM 

ning. To the left of the console, 
there are three mike positions for 
the Zoo crew and guests who drop 
in during each show. 

While Shannon pilots the board, 
Brittain stands to his right punctu- 
ating bits with his snare drum, cow- 
bell and various kazoos. Each per- 
sonality balances the other-a per- 
fect Yin and Yang arrangement. 

Surrounded by his people and lit- 
erally hundreds of carted spoof 
spots, novelty songs, drop -ins and 
custom Zoo jingles, Shannon barks 
commands, ask questions and cues 
his crew with a variety of hand ges- 
tures. It's an impressive display of 
teamwork and synergy. 

Shannon loves to make listeners 
co-stars of the Zoo. He coaches and 
provokes callers to be great. Ac- 
knowledging the importance of tim- 
ing, Scott says, "You've gotta learn 
to let the caller breathe. Sometimes 
we get too anxious to entertain." 

The same goes for celebrities who 
frequent the show. "All of our 
guests must be general interest 
guests -or we make them that way. 
They're on the Zoo; we're not on 
their show." 

It's now after 2 p.m., and the lun- 
cheon buffet at the Secaucus Hilton 
is closed. The chef, though, is a 
friend of Scott's and has saved him 
some potato pancakes -his favor- 
ite. Between bites, Shannon ex- 
plains how simple radio should be. 

"Our station may be one of the 
simplest -run radio stations." What 
makes it simple? "It's simple if 
management gets its ego out of the 
way and lets you do it properly. The 
problem is, too many people in up- 
per management think they know 
more about programming than the 
PD." 

So, how do you build a Zoo? "You 
just start make- believin' like a kid. 
Originally, we just made people be- 
lieve that they were eavesdropping 
on us on the air. People said, 'You 
can't do that on radio ... It's crazy 

. We've never heard anything like 
this.' Before long [74 days later], we 
were No. 1. It's almost like a daily 
soap opera." 

The Zoo reflects Shannon's love 
(Continued on page 27) 

26 BILLBOARD SEPTEMBER 14, 1985 

www.americanradiohistory.com

www.americanradiohistory.com


"We try to follow 
the rules, but our 

main goal is 
to entertain." 

for the outrageous and the unortho- 
dox. "Like the time I said that 
[NBC's] Howard Stern could kiss 
my ass. A listener called in and told 
us that he [Stern] was belittling our 
playing of the National Anthem 
during the TWA hostage crisis. I 
really got angry, but I apologized 
after the next record. 

"We are emotional and passion- 
ate about our product. If we make a 
mistake, we over -compensate so we 
can get away with it. People will ac- 
cept almost anything if it's posi- 
tioned properly." 

Everything on Z -100 is carefully 
positioned for maximum impact. 
Take the classic line, "Hot Rockin' 
Flame Throwin' Z- 100." Shannon 
calls it "phonetic magic." The power 
of certain words and phrases cap- 
tures the imagination -even though 
they may be virtually meaningless. 

If Shannon doesn't break all the 
rules, he seems to hit most of them. 

So why does the Zoo work? Shan- 
non: "Just the concept of the Zoo 
will get you numbers, because it's 
new, it sounds different, and it's 
goofy." 

I suspect that Scott Shannon is a 
cross between the Pied Piper and 
Elvis- combining the persuasive 
qualities of one with the show biz 
flair of the other. He has the rare 
gift of making people believe what 
he believes. He is convincing and 
flamboyant -even if what he says 
doesn't always add up. Just ask one 
of the many would -be clones of the 
Zoo concept. 

Scott Shannon is very much 
aware of his image and himself. 
"People like me have to be right 
most of the time," he says. "That's 
why I don't miss that much." 

It's getting late, and Shannon 
must head on. Not to bed, but to din- 
ner with a record company VR Be- 
fore leaving, he promises, "Tomor- 
row is Friday. It'll be a great show. 
We never had a bad show on Fri- 
days; it's not allowed. We have to 
live with it all weekend long." And I 
believe him. 

Garry Wall is program director of 
96 WTIC -FM Hartford. 

Assistant News Director Claire 
Stevens with Jonathan B. Bell, Public 
Affairs Director 
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CONTEMPORARY/ 

TOP 40 

FM 102.7 
AM 1150 

VP /PD Gerry DeFrancesco with Wally 
Clark, Pres. & GM 

Morning Man Rick Dees 

Asst. PD Mike Schaeffer 

For the Record 

Billboard would like to thank the 
panel of radio industry judges that 
reviewed the station presentations 
and Rollye Bornstein for coordinat- 
ing the event. Most winning sta- 
tions submitted entries in Decem- 
ber. Subsequently, the judges 
agreed to seperate the AC and con- 
temporary /top 40 categories, which 
had been combined. Additionally, a 
"Top 10 Market" contemporary cat- 
egory was added to reflect the ex- 
citement in that format. The next 
entry deadline will be announced 
soon. 

Next week: "personality of the 
year" winners. 

BILLBOARD 

RADIO AWARD 

WINNERS 
KIIS Los Angeles 

Top 10 Market 
Station of the Year 

Mass appeal top 40, 85% current 
hits, a consistent track record of 
picking the right music, great pro- 
duction, personalities that sound 
like they're having fun on air, heavy 
community involvement, and force- 
ful sales, marketing and promotion. 
The list could keep on going. In 
short, the right station at the right 
time in the right place. 

Credit goes to the KIIS team: to 
corporate people like Gannett presi- 
dent Joe Dorton, Jay Cook and Jeff 
Davidson; to station president/ GM 
Wally Clark; and, of course, to 
KIIS's two on -line programmers: 
Gerry DeFrancesco, VP of pro- 
gramming, and Mike Schaeffer, as- 
sistant PD of KIIS -FM and PD of 
KIIS -AM PD, and to music director 
Gene Sandblum. 

What radio personality wouldn't 
want a similar radio environment in 
which to work, where superstar 
morning man Rick Dees has his own 
studio, and where the staff has been 
in place for three years? When you 
visit KIIS there is still a feeling that 
their guard is up. In addition to the 
other contemporary stations in the 
market, KIIS considers AC stations 
and AORs as competitors. De- 
Francesco and Schaeffer say they 
never take their success for grant- 
ed -and listening to the station, it 
"sounds" like it. 

In fact, there's a whole lot of re- 
positioning going on in the market, 
with new PDs eager to do battle 
with the "king of the hill." But the 
KIIS formula has proven awesome. 

From the moment the station 
dropped what Schaeffer terms "the 
old disco," it has done big promo- 
tions. From its initial Porsche 944 
giveaway with $20,000 in the glove 
compartment to what is considered 
the largest promotion budget of any 
station in the country. For example, 
the "Daily Cash Payoff" offers lis- 
teners up to $5,000. 

Billboard and R &R are the only 
trade publications that KIIS looks 
at for music information. In addi- 
tion, retail sales and requests figure 

in. (KIIS doesn't do call -out re- 
search.) But the great music relat- 
ing factor is the incredible feel that 
exists among DeFrancesco, 
Schaeffer and Sandblum. KIIS is a 
dominant leader in the industry as a 
bellwether station for practically 
every other mass appeal station in 
the country. 

108 FM 

Sunny Joe White, CPO 

WXKS Boston 

Top 10 Market 
Programmer of the Year 

"I don't think I've done anything 
spectacular," says Sunny Joe 
White, the modest program director 
of Boston's top 40 WXKS (FM) and 
chief programming officer for Pyra- 
mid Broadcasting. "I pretty much 
guide it and make sure it doesn't get 
out of control." 

White, who has 12 years' experi- 
ence in the market, says the sta- 
tion's success has depended on at- 
tracting good people and encourag- 
ing them to be the best. "We hire 
top name talent," he explains, "and 
they are the ones that are doing the 
whole thing." 

Challenges by new CHR formats 
in the market, White remarks, have 

strengthened the character and per- 
formance of WXKS's management 
and on -air staff. In the most recent 
Arbitron book, WXKS (Kiss /108) 
was up a full point, while its CHR 
competitors leveled off. For White, 
that demonstrates increased listen- 
er loyalty to Kiss. 

"The main thing we did," White 
explains, "was carve out a niche in 
the target audience that we wanted 
about two -and -a -half years ago and 
stayed with that. We've tried to 
make the station as entertaining as 
possible. Our people are constantly 
out on the streets for personal ap- 
pearances. We have tv spots featur- 
ing every jock, plus billboards. 
We've turned our jocks into main 
personalities in the city." 

White says WXKS's research has 
shown that there are only two radio 
stations in Boston with air personal- 
ities radio listeners know by name. 
The other station is WBCN (FM), a 
popular album rock station. 

Besides being program director, 
White is also an air personality. He 
proudly proclaims that WXKS's air 
personalities -Matt Siegel & Lisa, 
Jo Jo Kinkaide, Dale Dorman and 
J.J. Wright -provide the best radio 
entertainment in Boston. 

White compares his style of pro- 
gramming to shopping at Macy's. 
"You have everything possible, but 
you also have a progressive edge to 
it," he says. "When you go to Ma- 
cy's, you find what you would in ev- 
ery other department store, but you 
also find designer outfits, top -of- 
the -line cosmetics, the latest home 
furnishings -just like Kiss /108, 
where you have the latest and ev- 
erything else." 

This year, WXKS's biggest pro- 
motion was the station's anniversa- 
ry celebration at Boston Garden. 
The promotion raised money for the 
city of Boston and gave Kiss /108 
listeners a chance to see some of 
their favorite artists by listening to 
the station to win tickets. The art- 
ists included Cyndi Lauper, Bryan 
Adams, Peter Wolf, Kool & the 
Gang, Sheila E., John Cafferty & 

the Beaver Brown Band, and New 
Edition. More than 15,000 listeners 
attended. White describes the show 
as a miniature Live Aid for Boston. 

For White, WXKS's popularity is 
due to the audience's "companion- 

ship with the air talent, who have 
become part of their everyday 
lives." He says listeners feel they 
have to tun to Kiss /108 so "they 
don't miss anything. It's the old 
Gordon McClendon theory: 'If you 
don't turn us on, you're going to 
feel like you're missing something.' 
People have said just that about 
Kiss /108." 

4 102 

Mark Hubbard, GM 

Jim Fox, OM 

WKRQ Cincinnati 

Major Market 
Station of the Year 

"We've been able to accomplish 
more as a group of talented individ- 
uals than we have as individual tal- 
ents." That's how Mark Hubbard 
describes the team effort behind the 
on -air sound of WKRQ -FM (Q -102), 
Cincinnati's best contemporary sta- 
tion. 

Hubbard, who is the station's 
general manager, says Q -102 "has 
put together a group of people who 
are good at their jobs and work well 
together." He says he tries to foster 
an atmosphere in which talented 
people have the best possible chance 
for success. "They'll make you look 
good," he exclaims. 

"I've never worked with a group 
of people where you think of them 
more as relatives," comments Jim 
Fox, Q -102's operations manager. 
For Fox, Q -102's playlist is ultimate- 
ly the most important part of its 
programming: "I think the music is 
the most important part. All the per- 
sonality and all the contests aren't 
going to bring people to listen if the 
music isn't right." 

Community visibility and involve- 
ment is also important to the suc- 
cess of WKRQ, Fox says. During 
the past year, the station gained im- 
portant publicity points when it 
saved a Veteran's Day parade from 
being cancelled when a marching 
band dropped out of the event at the 
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last minute. The station, Fox re- 
calls, invited owners of "ghetto 
blasters" to march in the parade 
holding their radios, on which Q -102 
would broadcast classic marching 
songs "from the 'Star Wars' theme 
to 'Stars And Stripes Forever.' " 
Nearly 200 radio owners showed up, 
and the parade was saved. 

Q -102's evolution from a music 
station attracting primarily teen de- 
mos to the market's leader in over- 
all audience share is borne out by 
the ratings. The station, which has 
been No. 1 in overall audience 12- 
plus in Cleveland in four of the last 
five ratings books, recently gained 
the No. 1 position for listeners 18- 
49. 

"Overall longterm consistency 
has really contributed to our suc- 
cess," Fox says. "We have a lot of 
air personalities who have been 
with us for a number of years. It's 
just that now is the year that 
they've reached their maturity." 

KIMN Denver 

Major Market 
Programmer of the Year 

"The really good stations pick up 
the tempo of their cities," says 
Doug Erickson, operations manag- 
er of KIMN, a top 40 station in Den- 
ver. "And KIMN has the tempo of 
Denver." 

KIMN, which has been a top 40 
station for 31 years, "is a major 
sponsor of almost every major 
event in Denver," Erickson says. 
Like top AM stations in other mar- 
kets, KIMN promotes itself con- 
stantly. Erickson estimates that 
KIMN's air personalities make 
about three personal appearances 
per week. 

The station, which Erickson calls 
"an institution," keeps pace with its 
market by maintaining "the biggest 
news department in Colorado -in- 
cluding all the newspapers and the 
local all -news station," he says. The 
news department is aided by several 
mobile units, as well as a small 
plane used in reporting traffic 
around the Denver metro. 

Erickson says KIMN was the 
first to broadcast live while in mo- 
tion. He's referring to the station's 
two mobile broadcast studios, cus- 
tom -built buses used for remote 
broadcasts. Although the station 
carries no play -by -play coverage of 
professional sports in Denver, the 
news department includes sports 
editors and reporters. 

Erickson concedes that listeners 
to AM radio expect news and infor- 
mation in addition to music. He says 
KIMN has been successful because 
it has consistently provided both 
over the years. 

"We really feel proud of the radio 
station," he says. "These are great 
people to work with." 

WAVA Washington 

Special Consideration 
Programmer of the Year 

When tapes were submitted for con- 
sideration, Randy Kabrick was PD 
at WAVA Washington. Subsequent- 
ly he moved to WROQ Charlotte. 
Kabrick is now at Q105 Tampa. 

Elaborating on his programming 

philosophy, he stresses the impor- 
tance of hiring personalities who 
know how to have fun on the air, 
and don't rely on one -liners. "I look 
for a fighter on his way up, some- 
one who really wants to win," he ob- 
serves. Additionally, he relies on on- 
air contests and promotions. "I'm 
always looking for something the 
audience can't buy as a prize." 

Stressing community involve- 
ment, he says, "The challenge is 
keeping the station sounding fresh 
and sounding like part of the com- 
munity. A lot of what's going on 
during the day should be on the ra- 
dio." 

He worries about contemporary 
music stations being faced with 
some "product" problems in the fu- 
ture. "In the last couple of months, 
urban product has not been cross- 
ing over, and pop superstars are 
showing burnout, with major resis- 
tance from listeners no matter what 
they sing." 

40 
T7/E f/ITS 

New WNCI Columbus PD Bill Richards 

KLUC Las Vegas 

Medium Market 
Station of the Year 

Bill Richards, who programmed 
KLUC Las Vegas until two weeks 
ago, commented recently on his ten- 
ure as PD: "I made the playlist a lot 
tighter. But I strive for a good bal- 
ance and will add dance music." 

Commenting on research, he said, 
"I brought it into the station. We've 
got five people now and do a lot of 
testing of oldies." Richards, who 
has taken over at contemporary 
WNCI Columbus, stressed caution 
in keeping upper demos with top 40. 

Regarding talent, he said, "I 
want people who communicate. Pick 
the right people and let them go." 

BILLBOARD I I 

RADIOAWARD 

IMAM 
RADIOAWARD 

WINNERS 
WZYQ Frederick 

Small Market 
Station of the Year 

Located about halfway between 
Baltimore and Washington, D.C., 
WZYQ /WZYQ, a CHR combo in 
Frederick, Md., competes with rival 
signals from stations in both cities. 
But according to program director 
Kemosabi Joe, WZYQ (Z -104) "is a 
Frederick station and proud of it. 
We don't make any pretense about 
being a D.C. station." 

Joe says the station is highly rat- 
ed in Frederick because it aims its 
promotions and programming ex- 
clusively at the listeners of Freder- 
ick County, an area of around 
105,000 people that includes the 
presidential retreat at Camp David. 
"Visibility in the community" is key 
to the success of WZYQ, Joe adds. 
"Our personalities participate in lo- 
cal activities. That lets people know 
they're real." 

WCIL Carbondale 

Small Market 
Station of the Year 

"We program for our audience. 
What people want to hear." That's 
WCIL Carbondale PD Tony Waite - 
kus' programming philosophy. 
"CHR started making a comeback 
in recent years because other pro- 
grammers like Mike Joseph demon- 
strated that returning to the basics 
works." 

But the top 40 PD is critical of 
consultants, group PDs and corpo- 
rate politicians "putting their hands 
in the soup." He adds, "Some sta- 
tions are swinging away from play- 
ing the hits and becoming preoccu- 
pied with image songs." Finally, 
Tony stresses listening to callers, 
which he terms the station's "opin- 
ion leaders." 

ADULT 

CONTEMPORARY 

103.7 FM 
L 

KVIL Dallas 

Major Market 
Station of the Year 

WINNERS Programmer of the Year 

At adult contemporary KVIL, the 
highest rated station in Dallas, "ev- 
eryday is like opening night." ac- 

Ron Chapman, VP 

cording to Ron Chapman, who has 
been program director and morning 
air personality at the station for 17 

years. 
Maintaining a fresh, upbeat 

sound every day depends on the air 
staff's preparation before they go 
on the air, Chapman says. To help 
its on -air staff, the station puts to- 
gether a daily summary of news 
events around which air personal- 
ities can plan gags and on -air com- 
ments. 

"If a person isn't prepared for 
their show, [the news summary] 
would get them through it," Chap- 
man says. "But that better not be 
the case. Everyone should be pre- 
pared and know what they're going 
to say." 

In addition to on -air consistency 
and preparation, KVIL relies on a 
heavy promotion strategy that in- 
cludes numerous contests and chari- 
ty drives, as well as television and 
billboard advertising. For example, 
Chapman says, sponsorship of Dal- 
las' annual auto show is an opportu- 
nity for KVIL to give away cars. 

The station also runs a promotion 
during rainy days in which listeners 
call the station when the first rain- 
drops begin falling on their yards 
and neighborhoods. "Winners get 
trips to Hawaii, Walt Disney World 
and so on, but they must be ready to 
leave town by noon," Chapman ex- 
plains. "They know they can listen 
to KVIL for fun on rainy days." 

KVIL, which topped its market in 
the last Arbitron book with a 9.3 12- 
plus audience share, disdains the 
use of research to construct a play - 
list. "We play what sounds good on 
the radio," explains music director 
Chuck Rhodes. "That's what we go 
by." 

Chapman sums up the relation- 
ship that listeners have with KVIL: 
"Our listeners have said, `KVIL is 
like family. When you go away on 
vacation, we miss you.' " 

Air personalities Bill Gable (left) and 
Bill Flynn 

Morning Man Bill Flynn and Promotion 
Director Janet Gibbons 

WMAG Greensboro 

Medium Market 
Station of the Year 

When WMAG( FM) switched from 
beautiful music to adult contempo- 
rary and increased its transmitting 
power more than two -and -a -half 
years ago, the station's managers 
asked listeners what they wanted 
from the station. Today, the station, 
which serves the Greensboro /High 
Point /Winston -Salem market of 
North Carolina, is rated just behind 
market -leading WTQR, a country 
outlet. 

"When we first started, we 
played the music and asked listen- 
ers to tell us what they wanted in a 
radio station," recalls Janet Gib- 
bons, promotion director for 
WMAG, which is also called Magic/ 
99.5. "We asked them what type of 
entertainment they were interested 
in." 

According to Gibbons, the sta- 
tion's research has paid off in the 
form of high ratings, particularly 
among listeners in the 25 -54 age 
range. "WMAG radio is very listen- 
er- oriented," she notes. 

Bill Gable, WMAG's program di- 
rector, describes Magic /99.5 as "a 
high -profile, personality AC sta- 
tion -and that's in all dayparts. The 
station is built on personalities, pro- 
motions and a team effort." But 
while promotions and personalities 
are important, Gable admits that 
"the music is still the main reason 
for tuning to Magic /99.5." 

610 
WTVN 

RADIO 

WTVN Columbus 

Medium Market 
Station of the Year 

"How did we do today, and how can 
we do better tomorrow ?" That's the 
question program director Jack 
Fitzgerald poses every day at pro- 
gramming meetings at WTVN, an 
adult contemporary AM station in 

(Continued on page 30) 
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Jack Fitzgearld, PD 

Columbus, Ohio. 
Daily attention to improvement, 

combined with a team of dedicated, 
veteran air personalities has elevat- 
ed WTVN to the top of its market. 
WTVN managers estimate that the 
station attracts almost half of the 
city's AM radio audience. 

"There's a team spirit here that's 
just so much fun," Fitzgerald says. 
"We virtually have no turnover. We 
have a staff of professionals that 
have a lot of fun together off the air. 
as well as on." 

The station's air staff includes 
Bob Conners, an 18 -year WTVN 
veteran who has handled the morn- 
ing shift for the last five years, and 
Dave Logan, the current midday 
personality, who has been with 
WTVN for 24 years. 

Fitzgerald emphasizes to his on- 
air staff that their jobs continue af- 
ter they go off the air. At other sta- 
tions, he says, "The morning men 
are out the door at 10 o'clock. They 
don't make personal appearances, 
and they can't get their staffs to- 
gether." 

At WTVN, market visibility is 
maintained and reinforced by "an 
average of 15 personal appearances 
a week" by air personalities. During 
ratings periods, Fitzgerald says, 
personal appearances can number 
up to 30 per week. 

Since WTVN competes with sev- 
eral FM music stations in Colum- 
bus, Fitzgerald notes, "Our music 
has to be twice as good as the com- 
petition just to stay even. Being an 
AM is a distinct disadvantage as far 
as the music is concerned in compet- 
ing with FM stations." 

For Fitzgerald, programming a 
successful station begins with a 
clear understanding of the station's 
goals. "I think the most important 
thing to strive for is a very clear 
idea of who the target is. Everyone 
at the radio station -from the re- 
ceptionist on up -knows precisely 
who our target is: a 35- year -old man 
or woman." 

KTWO Casper 

Small Market 
Station of the Year 

As the only 50,000 -watt, clear -chan- 
nel AM radio station in Wyoming, 
KTWO in Casper "serves a good 
percentage of the state," according 
to John Leader, the station's pro- 
gram director and midday air per- 
sonality. The adult contemporary 
station, the oldest facility in Wyo- 
ming, "is an institution," Leader 
says. "It's a professional outfit." 

At KTWO, according to Leader, 
"Our listeners come first." He says 
the station maintains visibility in 
the market by involving its air per- 

sonalities in local events. 
Leader says Terry Hopkins, 

KTWO's morning air personality, 
handles the station's most popular 
daypart. "Just last week," he notes, 
"we had Terry ride the lead ele- 
phant in a circus parade through 
downtown Casper." 

URBAN 

CONTEMPORARY 

Michael Spears, OM & PD with Terri 
Avery, Asst. PD 

KKDA Dallas 

MAJOR MARKET 

STATION OF THE YEAR 
With metaphors bordering on the vi- 
olent, Michael Spears, program di- 
rector of KKDA -FM Dallas /Fort 
Worth, describes the competition 
among the market's music stations. 
"It's fierce!" he exclaims. "Every- 
body is swinging with the heaviest 
gloves, and everybody's bloody and 
sweaty. You know what I mean ?" 

In an atmosphere characterized 
by aggressive competition for visi- 
bility and a share of the market's 
audience, KKDA is the top urban 
contemporary station -hovering 
near total leadership of the market 
behind personality powerhouse 
KVIL- AM -FM. 

The station, which next spring 
will celebrate its 10th anniversary 
as a black outlet, really went to 
work honing its on -air sound three 
years ago, Spears relates, when the 
station was edged out in the ratings 
by its competitor in the market, 
KNOK -FM, "for the first time." 

Spears, who came to KKDA from 
KHJ Los Angeles in 1977, recalls 
that the station added 20 records 
the first day after the ratings book 
came out. The station's former 
"supertight playlist" was deemed 
"inappropriate" in Dallas, which 
had recently sprouted several new 
music radio stations with varying 
formats. In this climate of increased 
competition for music listeners, 
KKDA management turned to a 
strategy that involved relentless lo- 
cal promotion combined with a com- 
mitment to breaking the most new 
records in the Dallas /Fort Worth 
market. 

With another allusion to pugilism, 
Spears says KKDA's promotion 
strategy "is kind of like Rocky. We 
just keep on punching." Recent pro- 

WINNERS 
motional events included the award- 
ing of a pink Cadillac to a lucky lis- 
tener in a contest tied in with 
Aretha Franklin's current hit 
"Freeway Of Love," and the open- 
ing of Dallas' largest fountain to 
swimmers during a summer heat 
wave. The station sponsored the 
event, hired lifeguards and, most 
importantly, convinced city officials 
to open the fountain, which is locat- 
ed in front of the city's modern City 
Hall. 

But besides promotions, Spears 
credits morning air personality Tom 
Joyner and the morning team with 
raising the station's profile in the 
market. The morning show anchors 
a format that Spears describes as 
"sparkling, loaded with real people 
and activity. There's always some- 
thing fun going on." 

WRKSv 

Tony Quartarone, PD 

WRKS New York 

Major Market 
Programmer of the Year 

"I noticed something about him the 
first day I met him," recalls Barry 
Mayo, vice president and general 
manager of WRKS (Kiss FM), an 
urban powerhouse in New York. 
"He lived, he ate and he slept radio. 
He was totally consumed by it." 

Mayo is talking about his sta- 
tion's 24- year -old program director, 
Tony Quartarone, who began work- 
ing at WRKS three years ago-as 
music and research director -on the 
same day Mayo joined the station as 
program director. Since they had 
worked closely together in the pro- 
gramming department, Mayo had 
few qualms about elevating the 
young, Bronx -born Quartarone to 
program director last October. 

"He has learned everything I 
know," Mayo declared. "I like to 
think he had good training." 

Quartarone, who had pro- 
grammed a college radio station be- 
fore coming to WRKS, calls himself 
"lucky." For him, programming de- 
cisions require a combination of re- 
search and instinct. "I can never go 
by the research to tell me what to 
play," he says. "I listen to the sound 
of the station and try to judge what 
the audience would get into. I use 
the research to fine -tune my gut." 

"Everybody's trying to claim who 
plays the music first," Quartarone 
says of the competition among ur- 
ban stations in New York to break 
the freshest cuts. However, to him, 
"It's more important how you play 
the music." At WRKS, that means 
playing "what I think the audience 
wants. If they want a type of music, 
I have to give it to them." 

One of Quartarone's personal 
rules for programming is, "You 
never question the music. You get 
to know your listeners like you 
know members of your family. I 
know what they like and what they 
don't like. I try not to question the 
music." 

Quartarone, already a major mar- 
ket program director at age 24, says 
he wants someday to get into real 
estate and own a station or two. For 
now, though, he's content to work 
as program director "for a few 
more years at least." 

He sums up his relationship with 
Barry Mayo, who also became pro- 
gram director while in his 20s: "I 
know what he wants, and he knows 
what I want -and that's to win." 

WPEG Charlotte 

Medium Market 
Station of the Year 

"We provide listeners with answers 
to questions that they might have 
about artists." That's how Fred 
Graham describes the program- 
ming philosophy he follows as pro- 
gram director of WPEG (FM), an ur- 
ban contemporary station in Char- 
lotte, N,C. The station's listeners, 
Graham says, "like to know what's 
happening in urban music." 

To Graham, one of the best things 
about an urban format is "that it's 
basically black, but it also attracts a 
pretty good white audience." The 
station has been playing urban con- 
temporary music since 1979. Gra- 
ham has been program director for 
four years. 

"Promotions play a heck of a big 
part" in the overall success of 
WPEG, Graham says. To illustrate 
the intensity of the competition for 
listeners among Charlotte's radio 
stations, Graham recalls a recent 
promotion the station ran that used 
direct mail to attract listeners and 
contestants. The promotion, which 
was called "Check's In The Mail," 
was a success, Graham says, "even 
though two other stations were do- 
ing their own direct mail promotions 
at the same time." 

BIWIOARD 
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Ruth Meyer, Station Manager 

WHN New York 

Major Market 
Station of the Year 

Although WHN is the only country 
radio station in New York City, at- 
tracting a profitable share of the 
market's listening audience is more 
difficult than it might seem. The 
market, according to WHN station 
manager Ruth Meyer, "is an unusu- 
al kind of market for country. It 
doesn't have a lot of the background 
that some of the other major mar- 
kets have for country music." 

Meyer says many country stan- 
dards "aren't very familiar to the 
New York audience," and the sta- 
tion has responded through the 
years with a tight playlist dominat- 
ed by new or recent country hits. 
"If you have an oldies weekend," 
she explains, "your mix has to be 
more recent oldies." 

But Meyer admits that the station 
is now "revamping the playlist" un- 
der the direction of its new program 
director, Neil "Moon" Mullins, who 
came to WHN in August from 
WDAF, a country station in Kansas 
City, Mo. WHN's new sound will in- 
clude more oldies as well as more 
songs in general in an effort aimed 
at expanding the station's audience 
base, according to Meyer. `We'll be 
extending our oldies and adding a 
lot more to the playlist than we had 
before." 

WHN, which is owned by Double- 
day Broadcasting, owner of the 
New York Mets baseball team, has 
long carried the team's radio broad- 
casts. Meyer says the baseball 
broadcasts fit in "beautifully" with 
WHN's programming. "We hope to 
convert a lot of those baseball lis- 
teners to country radio. The games 
give us killer ratings, too." 

In New York, Meyer says, "a 
country music station has a person- 
ality all its own." She says WHN - 
and AM country stations general- 
ly- should program personality ra- 
dio that provides "more services" 
than FM stations. "Country tells a 
story," she says. "It's more of a 
foreground format than other for- 
mats." 

Doubleday Broadcasting presi- 
dent Gary Stevens estimates that 
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WHN's total weekly audience 
makes it the biggest country station 
in the U.S. To Stevens, WHN is "a 
warm station that promotes itself 
well -a real unique, different sta- 
tion." 

WCAO Baltimore 

Major Market 
Programmer of the Year 

When WCAO Baltimore switched 
from top 40 to country program- 
ming three years ago, afternoon tal- 
ent Johnny Dark contemplated leav- 
ing the station. Instead of leaving, 
station management convinced 
Dark to stick around for 60 days to 
see if he could work in the new for- 
mat. "At the end of 30 days," Dark 
recalls, "I was having so much fun, 
there was no way in the world I was 
going to leave." 

Today, Dark, 51, is program direc- 
tor of WCAO, and continues to han- 
dle the station's afternoon air shift. 
He says WCAO competes with its 
more powerful FM rival in Balti- 
more, WPOC, by providing listeners 
with a balance of music and infor- 
mation appropriate for AM. 

"It would be kind of nonsensical 
to go wall -to -wall music on AM," 
Dark reasons. "It's not what people 
expect. They expect information. 
We don't attempt to sound like an 
FM radio station." 

Dark has spent part of the last 
three years solidifying his relation- 
ships within the country music busi- 
ness, and learning about country ra- 
dio. Dark, who has spent the last 32 
years in the radio business, was an 
air personality on WCAO for 25 
years, including its top 40 heyday in 
the '60s and '70s. Although he had 
no prior experience in country radio 
before becoming program director, 
the station's managers were reluc- 
tant to part with someone who had 
had so much experience in the mar- 
ket. 

These days, Dark travels to Nash- 
ville several times a year, and lis- 
tens to country music at home more 
than he did three years ago. "My 
last three years as a programmer 
have probably been three of the 
most exciting years I've spent in 
this industry," he declares. To him, 
country music is emerging from a 
phase in which "they really watered 
down their sound." He says a lot of 
radio stations went "too main- 
stream and just offended the coun- 
try listeners without picking up lis- 
teners from other formats." 

Walt Howard, who shares 
WCAO's morning air shift with Ron 
Matz, describes Dark as "hard- 
working, meticulous and devoted. 
I've worked at too many radio sta- 
tions and with enough PDs not to 
recognize that this guy is a jewel 
among a lot of rough stones." 

KWEN Tulsa 

Medium Market 
Station of the Year 

If he were just an average radio lis- 
tener, Bob Cooper would tune to 
Tulsa's KWEN (FM) because "it 
plays the songs I like to hear." 

Cooper, who is KWEN's program 
director and morning air personal- 
ity, says listeners to the country 

station want to hear contemporary 
music from the last few years. Lis- 
teners, he says, disdain oldies and 
country standards because "they 
didn't grow up with it. Our competi- 
tion refers to our format as 'Yuppie, 
Yi, Yo'." 

KWEN's emphasis on modern 
country music is aimed at compet- 
ing with the AM country giant in 
Tulsa, KVOO, which Cooper says 
plays both old and new country 
songs. He says KWEN also com- 
petes against its more established 
rival through continuous promo- 
tion, which takes place "12 months a 
year." 

Cooper says his station attracts 
the bulk of Tulsa's male and female 
country radio listeners, ages 25-44. 
"Urban country listeners want con- 
temporary music. And that's what 
we give them," he says. 

KV00 Tulsa 

Medium Market 
Programmer of the Year 

"We've been either No. 1 or number 
two in 12 -plus audience share here 
in Tulsa since 1973," declares Jack 
Cresse, vice president and general 
manager of KVOO, an AM country 
station that recently celebrated its 
60th year on the air. 

Cresse, who has been general 
manager of KV00 for 10 years, 
says the station provides "full ser- 
vice" for listeners as well as a wide 
range of new and old country rec- 
ords. For Cresse, full service means 
broadcasting the sort of news and 
information expected from a high - 
powered AM station with a large lis- 
tening audience. 

But, he says, KVOO's sound is 
also driven by a team of experi- 
enced, energetic air personalities 
anchored by morning man Jack Fox, 
who has handled the shift for 10 
years. Cresse gives much of the 
credit for KVOO's success to opera- 
tions director Billy Parker, who 
Cresse says has been the "chief 
caretaker" of the station's on -air 
sound. "He's my right -hand man. I 
couldn't have done it without him." 

WOWW Pensacola 

Small Market 
Station of the Year 

"Many of the people who listen to 
us, we have discovered, are not real- 
ly big fans of country music," re- 
marks Jay Christopher, program di- 
rector and highly rated afternoon 
drive air personality at Pensacola's 
WOWW (FM). He explains that 
while listeners to WOWW like coun- 
try music, they tune in primarily to 
be entertained by the station's ener- 
gized air personalities. 

The station, which Christopher 
says maintains a rigorous schedule 
of promotion, programs a country 
format developed five years ago by 
WOWW management that the sta- 

WINNERS 

Chris Hampton, OM & PD 

tion calls "Urban Country." "The 
original concept came from Jim Col- 
ley," who was then and still is gen- 
eral manager of the station, Chris- 
topher says. "But it's been refined a 
lot over the years to change with 
the market." 

KGHL Billings 

Small Market 
Station of the Year 

"Ratings- wise," says Theresa 
Binon, program director of KGHL, 
Billings, Mont., "promotions have 
made us what we are today. We're 
out an average of twice a month 
promoting the station." The 59- 
year -old station, the oldest in Mon- 
tana, switched to a country format 
in 1979 after programming MOR for 
many years. 

Binon describes the AM outlet as 
"a full -service, personality- oriented 
station." She says the station's for- 
mat consists of "contemporary 
country with a flavoring of tradi- 
tional country music." 

Binon adds that the popularity of 
older country songs among Billings 
listeners is demonstrated by the 
high ratings received by KGHL's 
Sunday morning oldies show. "It's 
one of our most popular dayparts," 
she says. 
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WHEW -FM 1027 
WHERE ROCK LIVES 

WHEW New York 

Major Market 
Station of the Year 

"Heritage and history combined 
with consistency and great 
personalities" are key factors in the 
longevity and success of New 
York's premiere album rock station, 
WNEW -FM. That's the biased opin- 
ion of Michael Kakoyiannis, who's 
been vice president and general 
manager of the station since 1982, 
after serving six years as general 
sales manager. 

Kakoyiannis, who characterizes 
WNEW's 18- year -old format as "al- 
most recession -proof," proposes 
that "you don't become a rock sta- 
tion by playing rock music. There's 
so much more to it." To Kakoyian- 
nis, WNEW's strength is reflected 
in its relationships with the enter- 
tainment and record communities - 
ties that go back to 1968, when the 
station first aired its rock program- 
ming. WNEW -FM, he observes, has 
become a part of rock history along 
with the people who make the mu- 
sic. 

WNEW's heritage -represented 
by longtime air personalities Scott 
Muni (weekdays, 2-6 p.m.) and Dave 
Herman (who handles the station's 
most popular air shift, weekdays 10 
a.m.-2 p.m.) -gives the station an 
image of authority in the market- 
place, Kakoyiannis says. He con- 
tends that WNEW's competition in 
New York, newcomer WXRK, 
"couldn't get our personalities even 
if they offered them more money." 

Program director Charlie Kendall 
credits Scott Muni's endurance and 
commitment to album rock with 
sustaining WNEW "through sever- 
al management regimes." Muni, 
who is WNEW's operations director 
in addition to being its afternoon air 
talent, has been with WNEW for 
the entire lifespan of its album rock 
format. 

Kendall, who came from Philadel- 
phia's WMMR two years ago, says 
listeners like WNEW's "warmth 
and humor, its ability to laugh at it- 
self." He says WNEW's stature in 
the marketplace is "granite- like" 
for having been around so long. 
Contributing to that stature is 
WNEW's playlist, which Kendall 
calls "the broadest in the business, 
a full 30 -year spectrum of rock'n' 
roll." 

Promotions that provide visibility 
for WNEW at local events are the 
type preferred by the station, ac- 
cording to Kendall. He adds that 
getting out and meeting the listen- 
ers is a great help in programming 
the station. "A long -standing philos- 
ophy with me is: 'Find out what the 
people want and give it to them'." 

Oedipus 

WBCN Boston 

Major Market 
Programmer of the Year 

Radio, says Oedipus, program direc- 
tor of WBCN (FM) Boston, "can add 
other dimensions to your life, as a 
novel can or a great play can. It can 
be as mundane as video or as monu- 
mental as an opera." 

Oedipus, who has been program 
director for four -and -a -half years, 
joined WBCN 10 years ago, when he 
volunteered to write for the sta- 
tion's morning show anchored by 
Charlie Laquidara, believing that 
Laquidara was the only radio practi- 
tioner in Boston who "had the abili- 
ty to use radio as a total and com- 
plete entity for art." 

Initially, Oedipus wrote reports 
on Boston nightlife for WBCN, but 
he soon convinced the managers of 
WTBS, the radio station of the Mas- 
sachusetts Institute of Technology, 
to give him a weekly program spot- 
lighting the burgeoning punk and 
new wave movement both in the 
U.S. and abroad. Eventually, he per- 
suaded WBCN's managers to give 
him a show, and he returned to the 
station, which he calls a "local insti- 
tution, part of Boston's fabric." 

Inspired by "the rebellious nature 
of punk rock," Oedipus maintains 
that he has been given a rare chance 
to "champion a music that I believe 
in." Today, WBCN's playlist is 
heavy with current hits, but the 
rock station still plays considerable 
numbers of hits from the '60s, '70s 
and '80s, including punk, new wave, 
reggae and hard rock standards. 

Oedipus implies that the station, 
whose format was born during the 
waning years of progressive FM ra- 
dio, has, in fact, carried on that tra- 
dition. WBCN, he says, "takes a 
stand on issues. That's another 
good thing about radio: You can 
have a conscience. We also use jin- 
gles and talk up songs." 

To Oedipus, WBCN's format "re- 
flects the '80s." He says he objects 
to the use of the phrase "album -ori- 
ented rock" because "we play hits. 
We don't play album sides." He 
adds that WBCN will "go deep on 
an album by a great artist, but to es- 
tablish new artists, you have play 
one song over and over again." 
With WBCN's format, he adds, 
"CHR meets AOR." 
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Detailing 
Tustin, Calif.'s John Ridgway 

New Dealer in Town Sees Rapid Expansion 
TUSTIN, Calif. Although John 
Ridgway has been an independent 
record /tape /video retailer here for 
less than three months, he's already 
envisioning five stores in the next 
five years. 

The 24- year -old is far from an in- 
experienced businessman. He oper- 
ates Discount Video in Orange 
County, a major distributor of coin - 
operated games, including a service 
and parts department. When Ridg- 
way was a senior in high school and 
working at a fast -food establish- 
ment here, he borrowed money to 
obtain his first coin -operated video 
game, which he put on location in 
the restaurant. 

Ridgway backed into retail. He 
has games all over this affluent 
Southern California county. He put 
several machines into the record 
store that he now operates. 

He noted at the time that the head 
shop -type operation was deteriorat- 
ing. "I guess it was doing $50 a day 
sometimes," he recalls. "I had al- 
ways been a music fan. I always 
wanted to get into the business." 

Ridgway took not only the one 
storefront occupied by the former 

TOUCH That DIAL! 

Get fast results with ACTION - 
MART, the Billboard Classi- 
fied. 
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Call our Hotline at (800) 223 -7524, 
and tell Jeff you want to see some 
Action! 

store owner, but also an adjacent 
front, giving him 2,000 square feet 
in the strip center. Now, he says, 
he's having $500 to $700 days, and 
they don't just come on Saturdays. 

"I decided I wanted to lose the 
head shop look. The shop looks al- 
most sterile, but I want that right 
now. I must cultivate the young 
adult, the 25 -to-40 customer," Ridg- 
way asserts. 

His store is totally white, except 
for charcoal carpeting. Album mer- 
chandising displays are carefully 
placed to provide lots of white wall 
space in between. "I hired a person 
from Musicland, who is good at that 
type of merchandising," Ridgway 
says. "I found out quickly that it's 
best to hire experienced help." 

Fixtures are placed so there is 
plenty of room for customer move- 
ment. Ridgway Records' custom 
fixtured Compact Disc area is an in- 
novative approach. 

Ridgway is enthusiastic about the 
growth potential of CD. He doesn't 
like the present policy whereby 
Bruce Ogilvie of the Santa Ana one- 
stop Abbey Road, whom he consid- 
ers his "guru," has to pay the same 
price as do the chains and rackjob- 
bers. 

"People buy price," Ridgway 
says. "I knocked a buck off my CD 
price to $11.89 and $12.98 three 
weeks ago. My volume has tripled. 
But I'm not making enough profit. I 

sell five or six CDs a day, as many 
as 20 some Saturdays. I want to in- 
crease my 250- to 300 -title inven- 
tory, but the margin isn't there." 

Ridgway says CD manufacturers 
are making an irreparable mistake 
in deleting jewel box packaging. His 
good CD customers, he says, dis- 
dain the soft paper packaging. "I 
never have sold a Motley Crue or a 
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Prince CD in the soft package." 
He finds his specials draw new 

patronage. He did two weeks on the 
Talking Heads and got lots of new 
names for his mailing list. His big- 
gest traffic builder, he says, is 
word -of- mouth. He did a full -page 
ad in a local high school weekly to 
kick off the store, and is studying 
radio and print. 

The entire store inventory is on 
computer. So far, Ridgway doesn't 
use automation that much, but he 
says that as he finds business build- 
ing, he will refer more often to the 
video terminal. 

LP sales are thus far so negligi- 
ble that Ridgway says he may soon 
be primarily a prerecorded cassette 
store. Singles, too, have shown little 
appeal to his customers. 

Video movie rentals? Ridgway 
wants to stay in records and tapes, 
although he does stock laserdisks 
and CED. He finds that other retail- 
ers' disinterest in these two fields of 
rental and sale assist him. 

JOHN SIPPEL 

VSDA BRIEFS 
A PALACE REVOLT of sorts 
erupted during the VSDA conven- 
tion, Aug. 25 -29 in Washington, 
spurred by impatience with the 
trade group's efforts on the adult 
video issue. The hubbub reportedly 
quieted only after VSDA agreed to 
adopt an adult video "hotline" and 
other measures. 

"There are mechanisms within 
VSDA to respond to the adult video 
problem," said Durham retailer 
Gary Messenger, a newly elected 
VSDA board member. He added 
that "there was a lot of talk here" 
at the Sheraton and Shoreman ho- 
tels that got as far as suggesting a 
separate adult video trade group or 
committee. 

VSDA suggested that members 
reporting prosecution activities uti- 
lize the existing "Piracy Hotline" 
among other measures the group 
hopes to adopt. These include beef- 
ing up regional chapters, continual 
filing of amicus curiae (friend of 
the court) briefs, a survey on adult 
video activity by members, moni- 
toring laws and conducting semi- 
nars. 

Paranoia exists on both sides of 
the adult video issue, said one can- 
didate, who reported on threats by 
VSDA organizers to close an exhib- 
it in the Shoreham that had overly 
explicit signs. 

VSDA PRESIDENT -ELECT John 
Pough said his verbal blackout dur- 
ing a presentation to outgoing 
chief Weston Nishimura was "just 
a case of my not being able to read 
the words." However, former 
VSDA secretary Jack Messer said 
Pough deserved total empathy. 
"He came off great," Messer said, 
"because he said, `Look up the 
word `nervous' in the dictionary- 
you'll find my picture'." 

VSDA BYLAWS cover the contin- 
gency of an election tie, said Rudy 
Neely, who added that he spent 
some anxious moments. "If the two 
[tied] parties agree to a coin flip, 
that's what happens," Neely said. It 
did. Joan Weisenberger, Neely's ri- 
val and a neighboring shopkeeper, 
called it heads and lost the flip. 

(Continued on page 34) 

ow" ne 
by Mike Shalett 

Is THERE A CORRELATION be- 
tween record purchases and hav- 
ing cable in the home? Can cable be 
an efficient marketing tool for ad- 
vertising concerts? 

From a record retail point of 
view, cable offers a specific geo- 
graphic market. The cost of a buy 
on local cable carrying MTV or 
VH -1 looks good. A majority of 
homes in a wired market have ca- 
ble. With record consumers, that 
percentage is higher. 

Cable is seen as 
a useful tool for 

plugging concerts 
and records 

In recent studies we conducted, 
we saw cable penetration consis- 
tently above 60% with record con- 
sumers, and often above 70 %. Once 
again it is the techno- comfortable 
crowd. 

The 18- year -old and younger 
crowd shows the highest cable pen- 
etration. In a recent survey where 
the total percentage of the sample 
that had cable was 69 %, teens said 
they had cable 80% of the time. 
When it comes to MTV, all teens 
who have cable say they receive 
MTV. Nine out of every 10 cable 
subscribers who are record con- 
sumers say they have MTV. This 
percentage remains steady up to 
40 years of age. 

In the same recent survey, we 
found that 40% of consumers' ca- 
ble- penetrated homes had VH -1. 
Strongest percentages were 

among 19- to 30- year -olds. A multi- 
ple buy from a local operator is a 
possibility. 

Would cable be a good buy for a 
concert promoter? The first vari- 
able to view would be the percent- 
age of cable penetration in the 
market you draw from. At a recent 
Paul Young show we studied, 83% 
of the audience watched MTV. 
Numbers were higher on the youn- 
ger end of the age scale, but re- 
mained high throughout. 

Broadcast television is another 
viable marketing tool. The reason 
it is not used often is price. Be- 
cause of the cost, it is very impor- 
tant to target your market. A par- 
ticular act's audience, whether for 
concert ticket sales or for record 
sales, could possibly be reached 
through a particular type of televi- 
sion program. 

For example, an adult contempo- 
rary act's base could be partial to 
game shows. Another act's fans 
could be reached through late 
night television. 

What are today's most popular 
broadcast tv shows with record 
buyers? "Miami Vice" and "The 
Cosby Show" are neck and neck at 
the top of the record consumer 
viewing list. They have both built 
major following with teens. Sur- 
prisingly, "Cosby" loses steam 
with record buyers as we go up in 
age. "Vice" remains pretty strong 
all the way up to 40- year -old record 
buyers. 

Our previous No. 1 show with 
record buyers, "Hill Street Blues," 
has lost audience over the past 
year. However, it is still a strong 
number three. "The Hill" scores 
with the 19 -40 record buying 

crowd. "Cheers" brings with it the 
same audience. 

"Dynasty" is another strong 
show with record consumers. Its 
numbers are almost exclusively fe- 
male. 

Though all of these network 
shows would be expensive to buy 
nationally, they could be bought lo- 
cally. Reach, as opposed to fre- 
quency buying, could be profitable. 

Concert promoters are constant- 
ly advertising on late night televi- 
sion -that is, when they can afford 
tv at all. In general, the best buy is 
undoubtedly "Late Night With Da- 
vid Letterman." The "M'A'S *H" 
and "Star Trek" buys seems to 
have outlived their usefulness. 

"On Target" is a bi- weekly fea- 
ture to help readers understand 
more about consumer buying 
habits and trends. The column is 
based on retail research conduct- 
ed by the Street Pulse Group, a 
New York -based music industry 
marketing consultancy of which 
Mike Shalett is president. 

For its primary retail survey 
technique, Street Pulse distrib- 
utes packets containing question- 
naires and product to 50 retail 
stores around the country. A 
packet is handed out randomly 
to a consumer immediately after 
he or she has paid for a purchase, 
and a $2 coupon, good for the con- 
sumer's next purchase at the 
store, is the motivation for com- 
pleting the questionnaire. The av- 
erage survey incorporates over 
700 respondents, a sample equal 
to those used by Gallup or Roper 
in their polls on political issues. 
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retailing 
Indiana Dealer Blows His Own Harmonica 
Vinson Bushnell Specializes in Hard -To -Find Albums 

BY JOHN SIPPEL 

LOS ANGELES Vinson Bushnell 
took a circuitous route into record/ 
tape retailing 10 years ago. A music 
educator, he left Walla Walla Col- 
lege in Washington in 1972 to pur- 
sue his doctorate full -time at the 
Univ. of Indiana in Bloomington. He 
now operates Glass Harmonica 
there. 

Bushnell took a full -time job at 
Alan's Audio, a hardware specialty 
shop, remaining three years in the 
hope that the retailer would em- 
brace audio software, his longtime 
hobby. When Bushnell saw Alan's 
would remain exclusively playback 
equipment, he moved into a 900 
square foot gutted home adjacent to 
the university's law school and con- 
verted its two large remaining 
rooms into a self -made record shop. 

Bushnell estimates his 1975 open- 
ing inventory of classical and 
Broadway cast albums at $30,000. 
His latest physical inventory last 
May, while his stock was at a low 
ebb as the 30,000- student enroll- 

Videocassette 
Top 40 

Sides &Rentals Charts 
Every Week 

Q In 
BgCrard 

ment was in summer school, was 
$120,000. 

Bushnell emphasizes albums at 
his Glass Harmonica, stocking LPs 
exclusively in frontline goods. "We 
don't sell cassettes," he says. "I 
stock only midline and surplus cas- 
settes. They are not that much more 
expensive than good blank tape." 

His vertical repertoire can com- 
pete only if he stocks many differ- 
ent titles. "We have more than 
25,000 different classical LP titles," 
Bushnell says. "I buy one at a time. 
That is why deteriorating deliveries 
from my major suppliers, except for 
Capitol, hurt my business. 

"People drive all the way from In- 
dianapolis and South Bend because 
I carry the titles. I also advertise in 
the Yellow Pages in metro areas in 
Indiana. I get paid long distance 
calls every day, asking for specific 
records people can't find anywhere 
but at the Glass Harmonica. I do 
15% of my business in mail order 
from ads I run in `Fan Fare.' " 

Bushnell has also put components 
of his classical album inventory on a 
computer. His clerks can refer to 
specialized information, such as art- 
ist by label, album by composer and 
particular composition within an al- 
bum. 

Bushnell carries more than 1,000 
primarily classical Compact Disc ti- 
tles. He intends to get even more 
specific in computerizing data from 
his CD inventory. 

"One thing hurting the progress 
of CDs," he says, "is the failure of 
manufacturers to provide us with 
demos. Actually, Capitol is the only 
label providing any demo service to 
us. We have 10 speakers in the 
store, with a Thorens turntable, 
SME tone arm and NADS amplifi- 

s4.14 
et I% 

Buy 1,000 LP Santa 

Get 1,000 LP or Cassette 

bowers 

FREE! 
(Net cost 121/2C each) 

.'N : \ 4. W\ .. 71/ ' I :.,T Other Designs Available 

5331 N. Tacoma Indianapolis. Indiana 48220 
(317) 251.3918 or 13171253 -4321 

ers. I hesitate to break open a CD 
package; it's so costly. 

"We need information about new 
CD and new stereo album releases. 
We don't ever see a salesperson. 
Some labels call us, but we need it 
on time and consistently. `New Arri- 
vals' is a busy part of the store." 

Mature music customers must be 
treated with sensitivity, Bushnell 
says. He wants clerks to maintain a 
low profile but a helpful attitude. 
He's often dismissed workers who 
were "too aggressive." He likes a 
customer to browse to his content. 

The Glass Harmonica never of- 
fers specials. Bushnell tries to main- 
tain a keystone markup on cutouts. 
His shelf price is from 50 cents to $1 
off list. He'll sometimes mark up 
something a bit above list if the ven- 
dor doesn't offer what he considers 
the proper profit margin and credit 
support. 

Bushnell sees no more stores in 
his crystal ball. He knows he could 
use more space for inventory, but 
he hesitates to go into larger quar- 
ters than the 1,200 square feet near 
the music school he moved into sev- 
eral years ago. 

Record Service 
Aiding FarmAid 

NEW YORK The Illinois -based 
Record Service stores will donate $1 
from each album or tape sold by art- 
ists participating in the upcoming 
FarmAid concert to the charity's 
fund. The promotion runs from 
Sept. 16-27. 

Albums that list for $8.98 and nor- 
mally sell for $7.99 will be priced at 
$6.99, with $1 going to FarmAid. 

According to the retailer, RCA, 
CBS and WEA have all agreed to 
give the outlets full -page ads in lo- 
cal and student newspapers in sup- 
port of the charity drive. 

"We expect to raise $1,000- $2,000 
in this way," says Phil Strang, co- 
owner of Record Service. "We are 
also hoping to have an auction of 
poster, T- shirts and promotional al- 
bums to raise additional money." 

Record Service operates stores in 
Champaign and Urbana. 

FRED GOODMAN 

. bought, rented, 
hired, whatever you need, 
we'll tell the world in 

elLLeOeeO CLASSIFIED ADVERTISING SECTION 

Call Jeff Serrette today 
-(800) 223 -7524 (NY 

residents dial 212- 
764- 7388). 

Private. Music 
is proud to present 

ANCIENT DREAMS 
By Patrick O'Hearn 

PRODUCED BY PETER BAUMANN 

Available on CrO, cassettes, compact disc, 
and on video and laserdisc 

Catalog #s: Cassette: CSD.1201 
CD: CDD.1201 
Video: PMV.0001 
Laserdisc: PML.0001 

Distributed by: Intercom Music Corp. 
454 Main Avenue 
Wallington, NJ 07057 
1/800/221 -1574 

In NJ call 201/778.8222 
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PEOPLE WHO WYCASSETTE DECKS LIKE THESE 
WILL BUYCASSETTE TAPE LIKE THIS. 

People who own cassette decks like these have 
demonstrated a special interest in high -performance recording. 

They know about smooth tape transport, low wow and flutter, 
extended frequency response, and wide dynamic range. 

The widespread acceptance of Denon tape proves that 
people looking for something extra in a cassette deck 

do likewise when choosing cassette tape. 
Denon's new High Density HD8 is the 

finest high -bias formulation you can offer. Its 
new "High Technoroum" dispersion and 
binding plus its improved metal hybrid 

formulation guarantee digital level performance 
on the widest assortment of quality cassette decks. 

HD8's giant window lets your customers keep an eye on 
things. And its lifetime warranty keeps them happy - 

forever. 
Ask your next tape customer, "How good is your deck ?" 

''Then land over a Denon HD8 and say, "It's probably a lot better 
than yoJ think" 

Denon Ame Ica, Inc..27 Law Drive, Fairfield, N.J. 07006 
Audio Mark.t Sales, ^3 Main St., Míttcn, Ont. L9T 3J2 Canada 

ENON 
Digital tape from the inventors of digital recording. 

Nippon Columbia Co., Ltd., 14 -14, 4- Chome, Akasaka, Minato -ku, Tokyo, 107 Japan 

VSDA BRIEFS 
(Continued from page 32) 

MAYBE IT'S a nostalgic yearning 
for the competition of pro football, 
but Bubba Smith announced at 
VSDA that he is challenging Jane 
Fonda to an aerobics exercise duel. 

"She's the top," Smith told a 
press conference, in reference to 
Fonda's incredible video success via 
Karl -Lorimar. Smith has had a re- 
lease on Continental Video for sev- 
eral months. 

No details were announced, with 
Smith, along with Continental prin- 
cipals Jack and Jim Siverman, de- 
ferring to a response from Fonda. 
Smith spoke of at least a $5,000 win- 
ner pot, which he said would go to 
the exercise stars' respective chari- 
ties. 

A former star defensive lineback- 
er in the NFL, Smith said, "I per- 
sonally admire her." 

VSDA'S FIRST USE of traditional 
voting machines of the same type 
employed in political elections 
capped a furor surrounding the 
trade group's contest for director- 
ships. 

Among those delegates complain- 
ing that the machines were situated 
in an obscure location was Rudy 
Neely of Video Show, Fullerton, 
Calif. During the convention's first 
few days, few delegates queued up 
to pull levers, according to Chuck 
Sonderman, Maryland machine 
supplier. 

Cincinnati store owner Jack 
Messer, VSDA secretary as well as 
a candidate, explained: "They're lo- 
cated right outside the room where 
we were scheduled to hold the elec- 
tion." 

Establishment of procedures took 
candidates off the floor. "I was 
ready to withdraw," said Houston 
retailer Lou Berg of Audio Video 
Plus. "It's not worth all this has- 
sle." Eleven candidates contested 
for five board slots. 

VSDA HAS NAMED WOMEN to 
its board before, first in 1982 at Dal- 
las (Linda Rosser, now with Para- 
mount Home Video but then a re- 
tailer in Phoenix) and a year later in 
San Francisco (though Gail Pierce, 
a Florida dealer, subsequently re- 
signed). Linda Lauer, one of two 
women elected this year, cam- 
paigned unsuccessfully last sum- 
mer in Las Vegas, as did Joanie 
Lehman of Ingram Distributing ... 
VSDA president -elect John Pough 
and past two-time president Frank 

(Continued on page 41) 

DIVIDER CARDS 
ALL SIZES AVAILABLE 

15¢ and up 

Why Pay More? 
Direct from Manufacturer 

Call or Write 
Sam Lempert 
(718) 802 -0300 

544 Park Avenue, Brooklyn, NY 11205 

AL -LEN CUTTING CO. 
Special Volume Rates 

We Buy Used and 
Obsolete Cards 
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On the Beam 
BY SAM SUTHERLAND 

A weekly column focusing on de- 
velopments in Compact Disc hard- 
ware and software. 

CD SPECIALTY RETAILERS are 
a small but growing breed, with a 
number of new, CD -only stores 
opening in recent weeks. And while 
the customer base and style of oper- 
ation may vary from outlet to out- 
let, entrepreneurs behind these new 
ventures say that Compact Discs 

are attracting consumers who have 
been largely inactive in the conven- 
tional disk and tape market. 

In Boston, Don Rose, one of the 
prinicpals behind the Rykodisc la- 
bel, has taken that line's CD -only 
orientation into the retail front via 
BCD, a small Harvard Square oper- 
ation open since July but gearing up 
for a grand opening week that kicks 
off next Monday (16). According to 
Rose, BCD -an acronym for Boston 
Compact Discs -is an outgrowth of 
his experiences developing the Ry- 

kodisc catalog. He cites several key 
phenomena that prompted his deci- 
sion to launch the Cambridge retail 
shop. 

"First, demographics aren't the 
same for CD buyers as they are for 
record and tape customers," Rose 
argues, adding that a number of CD 
purchasers represent "lost" record/ 
tape buyers "who haven't been in a 
record store in years." "The format 
itself," he contends, "is responsible 
for exciting the marketplace by cre- 
ating new customers." 

Rose also asserts that many buy- 
ers are frustrated by service and se- 
lection when shopping for CDs in 
conventional record /tape stores, 
where Compact Disc merchandise is 
eclipsed by LPs and cassettes. 

BCD is designed to offset those 
problems by offering "No Records, 
No Tapes, All Kinds Of Music," as 
the store's slogan promises. The de- 
cision to postpone the grand open- 
ing push until this month stemmed 
both from the area's traditional de- 
pendence upon a student population 
during the university calendar, and 
from Rose's realization that current 
supply problems would make it dif- 
ficult to reach the projected 3,000 -ti- 
tle inventory in less than a month or 

BiIIbod TOP COMPACT DISCS 
/. 

POP 4 BOO 
Compiled from a national sample of retail sales reports. 

c. CS 
TITLE q h y ARTIST v rL .* LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 16 PHIL COLLINS ATLANTIC 2 -81240 12 weeks at No. One NO JACKET REQUIRED 

2 2 2 16 BRUCE SPRINGSTEEN COLUMBIA CK 38653 BORN IN THE U.S.A. 

3 3 5 15 DIRE STRAITS WARNER BROS. 2 -25264 BROTHERS IN ARMS 

4 4 4 7 STING A &M CD 3750 DREAM OF THE BLUE TURTLES 

5 5 3 16 TEARS FOR FEARS MERCURY 824 -300 -2 /POLYGRAM SONGS FROM THE BIG CHAIR 

6 6 6 5 TALKING HEADS SIRE 2 -25305 /WARNER BROS. LITTLE CREATURES 

7 7 7 16 BRYAN ADAMS A&M CD 5013 RECKLESS 

8 8 8 16 PINK FLOYD HARVEST CD 46001 /CAPITOL DARK SIDE OF THE MOON 

9 11 13 16 TINA TURNER CAPITOL CD 46041 PRIVATE DANCER 

10 15 15 16 HUEY LEWIS & THE NEWS CHRYSALIS VK 41412 SPORTS 

11 9 9 16 MADONNA SIRE 2.25157 /WARNER BROS. LIKE A VIRGIN 

12 10 10 16 SADE PORTRAIT RK-39581 /EPIC DIAMOND LIFE 

13 16 17 3 CREEDENCE CLEARWATER REVIVAL FANTASY FCD 623 -CCR2 CHRONICLES 

14 12 11 16 PRINCE & THE REVOLUTION AROUND THE WORLD IN A DAY 
PAISLEY PARK 2- 25286 /WARNER BROS. 

15 13 12 5 U2 ISLAND 290231 /ATLANTIC THE UNFORGETABLE FIRE 

16 14 16 16 JOHN FOGERTY WARNER BROS. 2 -25203 CENTERFIELD 

17 17 14 8 EURYTHMICS RCA PCD 1 -5429 BE YOURSELF TONIGHT 

18 NEW BILLY JOEL COLUMBIA C2K 40121 GREATEST HITS VOLUMES I & II 

19 19 20 16 DON HENLEY GEFFEN 224026 /WARNER BROS. BUILDING THE PERFECT BEAST 

20 18 26 14 PINK FLOYD COLUMBIA C2K 36183 THE WALL 

21 24 24 16 WHAM! COLUMBIA CK 39595 MAKE IT BIG 

22 23 - 2 R.E.M. I.R.S. 5592/MCA FABLES OF THE RECONSTRUCTION 

23 20 22 13 HOWARD JONES ELEKTRA 960390 -2 DREAM INTO ACTION 

24 25 - 2 THE POINTER SISTERS RCA PCD 1.5487 CONTACT 

25 22 19 7 PAUL YOUNG COLUMBIA CK -39957 THE SECRET OF ASSOCIATION 

26 NEW NIGHT RANGER CAMEL /MCA D- 5593/MCA 7 WISHES 

27 NEW THE POWER STATION CAPITOL CDP 46127 THE POWER STATION 

28 21 18 12 STEELY DAN MCA 0.5570 DECADE OF HITS 

29 NEW P FRANKIE GOES TO HOLLYWOOD WELCOME TO THE PLEASURE DOME 
ISLAND 2- 90232 /ATLANTIC 

30 27 29 16 LIONEL RICHIE MOrowN 6os9 MD CAN'T SLOW DOWN 

etailing 
more. 

Rose says he expects to hit that 
mark by the time the big week be- 
gins, and he notes other promotions 
in place. First is a novel offer to cus- 
tomers to bring in their "old -fash- 
ioned vinyl" LPs for store credit 
against "shiny new Compact 
Discs." Discount coupons allowing 
$1 off regular prices are also being 
used, and the store is cross- promot- 
ing the format with the area's 
Tweeters audio chain. There's also a 
planned drawing for each of 10 
copies of the rare "Abbey Road" 
CD, the only Beatles CD release to 
date, on Japan's EMI /Toshiba label. 

Although the store's active sell - 
(Continued on page 36) 
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CLASSICAL.. 

QO 
, . Compiled from a national sample of retail sales reports. 

cj yam 4;' TITLE ARTIST 

v ti LABEL & NUMBER DISTRIBUTING LABEL 

I 1 1 16 
BERNSTEIN: WEST SIDE STORY DG 415253 16 weeks at No. One 

TE KANAWA, CARRERAS (BERNSTEIN) 

2 2 2 16 
TIME WARP TELARC 80106 

CINCINNATI POPS (KUNZEL) 

3 3 3 16 
AMADEUS SOUNDTRACK FANTASY WAM 1791 

NEVILLE MARRINER 

4 4 , 4 16 
STAR TRACKS TELARC 80094 

CINCINNATI POPS (KUNZEL) 

5 5 5 16 
TCHAIKOVSKY: 1812 OVERTURE TELARC 80041 

CINCINNATI POPS (KUNZEL) 

6 6 7 16 
TELARC SAMPLER # 1 TELARC 80101 

VARIOUS ARTISTS 

7 1 6 16 WEBBER: REQUIEM ANGEL DFO 38218 

DOMINGO, BRIGHTMAN (MAAZEL) 

8 9 8 16 
THE BEST OF WOLFGANG AMADEUS MOZART PHILIPS 412244 

NEVILLE MARRINER 

9 8 9 16 
COPLAND: APPALACHIAN SPRING TELARC 80078 

ATLANTA SYMPHONY 

10 11 11 16 
BEETHOVEN: SYMPHONY #9 DG 410.987 

BERLIN PHILHARMONIC (KARAJAN) 

11 12 12 16 
HAYDN /HUMMEL /L MOZART: TRUMPET CON. cas MK 3/845 

WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD) 

12 10 10 16 
TELARC SAMPLER #2 TELARC ao 102 

VARIOUS ARTISTS 

13 13 13 16 
PACHELBEL: CANON RCA RCD1.5468 

PAILLARD CHAMBER ORCHESTRA 

14 14 15 16 
BEETHOVEN: SYMPHONIES #5 & 6 DG413 -932 

BERLIN PHILHARMONIC (KARAJAN) 

15 15 14 16 
MOZART: REQUIEM LOISEAU LYRE 411 -712 

ACADEMY OF ANCIENT MUSIC (HOGWOOD) 

16 16 17 12 
BACH: UNACCOMPANIED CELLO SUITES ces M2K -37867 

YO -YO MA 

17 17 18 16 
GERSHWIN: RHAPSODY IN BLUE TELARC 80058 

CINCINNATI POPS (KUNZEL) 

18 19 19 16 
AVE MARIA PHILIPS 412 629 

KIRI TE KANAWA 

19 20 22 5 
GERSHWIN: RHAPSODY IN BLUE CBS MK 39699 

MICHAEL TILSON THOMAS 

20 18 16 16 WITH A SONG IN MY HEART PHILIPS 412625 

JESSYE NORMAN, BOSTON POPS ( WILLIAMS) 

21 21 23 6 
STRAUSSFEST TELARC 80098 

CINCINNATI POPS (KUNZEL) 

22 24 26 4 AMERICA, THE DREAM GOES ON PHILIPS 412-62/ 

BOSTON POPS ( WILLIAMS) 

23 23 21 16 
BOLLING: SUITE FOR CELLO AND JAZZ PIANO TRIO cas MK 39059 

YO -YO MA, CLAUDE BOLLING 

24 22 20 16 
MAMMA LONDON 411 959 

LUCIANO PAVAROTTI (MANCINI) 

25 27 29 3 
PUCCINI: TOSCA ANGEL C8 47174 

MARIA CALLAS 

26 26 25 10 
BAROQUE SOLOS AND DUETS CBS MK 39061 

WYNTON MARSALIS, EDITA GRUBEROVA 

27 NEW RAMPAL'S GREATEST HITS CBS MK 34561 

JEAN -PIERRE RAMPAL 

28 28 27 16 
THE ART OF BEVERLY SILLS ANGEL AV 34017 

BEVERLY SILLS 

29 29 28 16 
BACH: GOLDBERG VARIATIONS ces MK 37779 

GLENN GOULD 

30 30 30 16 
BIZET: CARMEN (EXCERPTS) ERATO HBCI 5302 

DOMINGO (MAAZEL) 

BILLBOARD SEPTEMBER 14, 1985 35 

www.americanradiohistory.com

www.americanradiohistory.com


Retailing 

The clear choice. 
Because... 

More people ask for Discwasher R products by name; they know they can 
trust them. 
Discwasher margins allow retailers to enjoy impressive profits, year after year. 
Discwasher's new consumer advertising program, for the full line of audio and 
video care products, is the biggest and most compelling in the business. 
Discwasher pioneered record care products, creating the most trusted name in 
the field. 
Discwasher continues to innovate with the most scientifically advanced audio 
and video care systems. 

For more information, call 1- 800 -325 -0573. 

Discwasher® Video Head Cleaner. 
Available in VHS and Beta 

formats. 

Discwasher® D4 +'" 
Record Care System. 
SC -2'" Stylus Care 

System. 

Discwasher® Perfect Path' Cassette 
Head Cleaner. C.P.R.'" Capstan -Pinch 
Roller Cleaner. D'Mag'" Cassette Deck 

Demagnetizer. 

The sound and sight come through clean and clear 

discwasher 
© 1985 Discwasher 
A DIVISION OF INTERNATIONAL JENSEN INC 

Discwasher® SpikeMaster- 
Surge Suppressors. 

1407 North Providence Road, P.O. Box 6021, Columbia, MO 65205 

ON THE BEAM 
(Continued from page 35) 

ing space is only about 350 square 
feet, Rose notes that product is dis- 
played openly by using empty jewel 
boxes, rather than sealed clamshell 
goods. That approach, he says, elim- 
inates theft problems, permits 
stocking of as little as one piece per 
title, and encourages consumers to 
handle the box and booklet. 

Meanwhile, in Manhattan, the 
small but feisty Vinyl Mania chain, 
which already operates three stores 
on Carmine St. in the West Village, 
has added the Vinyl Mania Com- 
pact Disc Center there. Open about 
two weeks, the store is the brain- 
child of Steve Schechter and Char- 
lie Grappone, arising from Schech- 
ter's enthusiasm for the format 
since buying a CD player last Janu- 
ary. 

Right now, the store's inventory 
offers about 1,000 titles, but 
Schechter plans to increase that ar- 
ray through both hits and catalog to 
eventually reflect virtually all avail- 
able titles. A major element in prod- 
uct merchandising is the outlet's 
emphasis on in -store play, with 
"Listen Before You Buy" used as a 
tag line. At present, a single CD 
player handles all requests, but 
plans call for a rack system with 
multiple CD units and headphones 
that would enable several custom- 
ers to preview purchases at the 
same time. 

Given Vinyl Mania's local success 
in tapping the hot dance market, it's 
not surprising that Schechter is ex- 
cited about the prospect of 12 -inch 
single titles on CD via PolyGram's 
upcoming "Maxi- Single" line. He 
also maintains that the chain's iden- 
tification in the dance field explains 
a somewhat atypical sales base fa- 
voring rock and jazz over classical, 
as compared to other area CD out- 
lets. 

The outlet is also noteworthy for 
tapping another element common to 
the other Vinyl Mania stores: used 
product. Used Compact Discs are 
sold for $8.99, and Schechter claims 
business is already brisk in both 
purchases and trades for used CDs. 
As for pricing, product is regularly 
offered at $12.99 and $13.99 for pop, 
rock and jazz, $14.99 for some clas- 
sical titles, and $10.99 for selected 
sales specials. 

HOLD 
THE 

PHONE! 

Dial 800- 223 -7524 toll free 
to place an ad in ACTION - 
MART, Billboard's classi- 
fied advertising section. 
For quick results, call Jeff 
Serrette today (NY resi- 
dents dial 212 764- 7388). 
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'`etailing 
New Releases 

The following configuration ab- 
breviations are used: LP- album; 
EP- extended play; CA- cassette; 
NA -price not available. Multiple 
records and /or tapes in a set ap- 
pear within parentheses follow- 
ing the manufacturer number. 

POP /ROCK 
ALISHA 
I'll Be There 
LP Kiderian KRP-3339-2-LB/no list 

DECEIVOR 
Electric Barbacue 
LP Kiderian KRP- 3339- 3 -LB /no list 

THE DEL FUEGOS 
Boston, Mass. 
LP Warner Bros. 1- 25339/WEA/$8.98 
CA 4- 25339/$8.98 

FIRST THINGS FIRST 
EP Skid /Kiderian 00I/no fist 

KRIKOR THEE ARMENIAN 
Seduction 
LP Kiderian KRP 3339-LA-1/no list 

MADNESS 
Mad Not Mad 
LP Geffen GI-4S 24079/WEA/$8.98 
CA M5G 24079/98.98 

PACK, DAVID 
Anywhere You Go 
LP Warner Bros. 1.25336/WEA/$8.98 
CA 4- 25336/98.98 

PECK, RAY 
Love Diane 
LP Kiderian KRP3339.L8 -4 /no list 

T. REX 
T. TEXTASY: THE BEST OF T. REX 
LP Warner Bros. 1-25333/WEA/$8.98 
CA 4-25333/98.98 

WRIGHT, STEVEN 
I Have A Pony 
LP Warner Bros. 1- 25335/WEA/$8.98 
CA 4- 25335/98.98 

BLACK 
DAY, MORRIS 
Color Of Success 
LP Warner Bros. I-25320/WEA/$8.98 
CA 4- 25320/98.98 

COUNTRY 
TWITTY, CONWAY 
Chasin' Rainbows 
LP Warner Bros. I- 25294/WEA/$8. 98 
CA 4- 25294/98.98 

CLASSICAL 
BACH 
Concerto Nos. 1 & 2 For Three Pianos And 
String Orchestra 
Rudolf & Peter Serkin, Marlboro Festival 
Orchestra 
LP Masterworks Portrait MP 39761 /CBS /no list 
CA MPT 3976I/no list 

HAYDN 
Lord Nelson Mass; The Creation 
New York Philharmonic, Bernstein 
LP Masterworks Portrait MP 39759/CBS/no list 
CA MPT 39759/no list 

MOZART 
The Complete Flute Quartets 

Rampal, Stern, Schneider, Rose 
LP Masterworks Portrait MP 39758 /CBS /no fist 
CA MPT 39758/no list 

RACHMANINOFF 
Sonata No. 2; Prelude In G -Sharp Minor; 
Moment Musical In B Minor 
Vladimir Horowitz 
LP Masterworks Portrait MP 39757/CBS/no list 
CA MPT 39757/no list 

ROUSSEL /DUKAS 
Symphony No. 3; Bacchas Et Ariane /La 
Peri 
New York Philharmonic, Boulez/ 
Philadelphia Orchestra, Ormandy 
LP Masterworks Portrait MP 39760 /CBS /no list 
CA MPT 39760/no list 

SOUNDTRACK 
VARIOUS ARTISTS 
Krush Groove 
Original Motion Picture Soundtrack 
LP Warner Bros. 1 25295; WEA /$8.98 
CA 4,25295/S8.98 

WANG CHUNG 
Music From The Original Motion Picture 
To Live And Die In L.A." 

LP Geffen GHS 24081 /WEA /$8.98 
CA M5G 24081/98.98 

To get your Company's new releases listed, 
either send release sheets or else type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to Linda 
Moleski, Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

Symbols for formats are A= Beta, 
p= VHS, CED and .F =LV. 
Where applicable, the suggested 
list price of each title is given; 
otherwise, "No List" or "Rental" 
is indicated. 

FILMS 

AND HOPE TO DIE 
Robert Ryan, Jean -Louis Trintignant, Tisa 
Farrow 
t5r95onterey Home Video 135 -629 /IVE/ 

THE BEST OF CANDID CAMERA 
Allen Funt, Woody Allen, Angie Dickinson, 
Loni Anderson 

pVestron Video 3107/$59.95 
BONGO MAN 
Jimmy Cliff 

Home/$ L 95 
munications VL 9040 /Media 

CREATION OF THE HUMANOIDS 
Don Megowan, Frances McCann, Erica 
Elliot 

39. 
r 

95 
Monterey Home Video 133 -631 /IVE/ 

THE DAY AND THE HOUR 
Simone Signoret, Stuart Whitman, 
Genevieve Page 

t29. 
rr 

95 
Monterey Home Video 132 -632 /IVE/ t 

DEADLY IMPACT 
Bo Svenson, Fred Williamson 

pVestron Video 4350/$69.95 
DEPARTAMENTO COMPARTIDO 
(UNLIKELY ROOMMATES) 
Alberto Olmedo, Tato Bores, Graciela 
Alfano 

t29.95 
r Media Home Entertainment SP621/ t 

DOCTOR PHIBES RISES AGAIN 
Vincent Price, Robert Quarry 
4pVestron Video 4349/$69.95 
EL CID 
Charlton Heston, Sophia Loren 

p Lightning Video 9506/$69.95 
FALCON AND THE SNOWMAN 

Vestron Video 5073/$29.95 
FOTOGRAFO DE SENORAS (A LADIES' 
PHOTOGRAPHER) 
Jorge Porcel, Tristan, Graciels Alfano 
t2 

95 
Media Home Entertainment SP626/ 

GAS -S-S -S 
Cindy Williams, Talia Shire, Ben Vereen 

pLightning Video 9537/$69.95 
(Continued on page 38) 

CAR MAY 
CP ROCK 

2550 DEL MONTE ST. BLDG. D , WEST SACRAMENTO, CA 95691 

TOLL FREE 1- 800 - 852 -3087 - IN CALIFORNIA 1- 800 -852 -8871 
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1 2 88 FLIGHT SIMULATOR II Sublogic Simulation Package 

2 1 28 F -15 STRIKE EAGLE Micro Prose Air Combat Simulation Game. 

3 4 26 KARATEKA Broderbund Action Arcade Game. 

4 3 20 GATO 
Spectrum HoloByte Strategic Game 
Inc. 

39 THE HITCHHIKER'S GUIDE TO Infocom 
THE GALAXY 

Adventure Strategy Text Adventure. 

6 7 42 GHOSTBUSTERS Activision Strategy Arcade Game 

7 5 96 FLIGHT SIMULATOR Microsoft Simulation Package 

i0 29 BRUCE LEE Datasoft Adventure Game 

9 NEW JET Sublogic Flight Simulation 

10 12 12 WISHBRINGER Infocom Fantasy Adventure Game 

11 9 17 SOLO FLIGHT MicroProse Fun Flight Simulation 

W12 

W13 

16 101 EXODUS:ULTIMAIII OriginsSystemslnc. Fantasy Role -Playing Game 

11 15 BEACHHEAD!! Access Strategy Arcade Game 

14 18 8 AIRBORNE Silicon Beach Software Action Game 

15 NEW' COLONIAL CONQUEST SSI Strategy Simulation 

16 NEW CAPTAIN GOODNIGHT AND Broderbund 
THE ISLANDS OF FEAR 

Fantasy Adventure Game 

17 13 58 SARGON Ill Hayden Chess Game 

18 NEW' COUNTDOWN TO SHUTDOWN Activision Strategy Adventure Game 

19 NEW' GREAT AMERICAN CROSS Strategy Adventure Game 
COUNTRYROADRACE 

20 NEW' JET COMBAT Epyx Jet Aerial Combat Simulation 

'0Copyright Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in 

any form or by any means, electronic, mechanical, photocopying, recording. or otherwise, without the prior written permission of the publisher. 
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THURSDAY, JANUARY 9- SUNDAY, JANUARY 12 

LAS VEGAS, NEVADA 

LAS VEGAS CONVENTION CENTER LAS VEGAS 

HILTON HOTEL SAHARA HOTEL 

tags i Wi«tc't 
CONSIJ M E R 

E L FC 'I' 1U)N IC S 
SHOW 

CE-The most complete consumer 
electronics marketplace in the world. 
It's the meeting place for those who 
represent over $30 billion annually in 

retail sales; where you can see virtually 
every product you need to see, meet 
virtually everyone you need to meet. 

CES -It's where mass market gen- 

eralists, high -end specialists, virtually 
everyone involved in buying and sell- 
ing consumer electronics meets to 

effectively compress months of work 
into days. 

You'll see the newest in all product 
categories including: home and car 
audio, home and portable video, 

personal computer hardware and 
software, personal electronics, photo- 
graphic equipment, telephones and 
telecommunications, and satellite 
earth stations. 

With nearly 1,400 exhibitors, tens 

of thousands of products, over 

100,000 trade attendees, and more 
than 35 hours of FREE conferences, 
workshops and mini -workshops, CES 

is truly the ultimate marketplace. 

Make plans to attend today. Call 
American Airlines toll free at 
1/800 -433-1790 and identify yourself 
as a Winter CES '86 traveler for exclu- 

sive airline fares; or call CW Travel 

at 1/800- 524 -4443. 

REGISTER NOW -SAVE $10 ON -SITE FEE. 

Pre -register now for the 1986 International Winter Consumer Electronics Show by mailing this form to Consumer Electronics 

Shows, c/o CompuSystems, Inc., P.O. Box 6195, Broadview, IL 60153. 

This form must be received by CompuSystems not later than Friday, December 6, 1985, In order for your badge to be mailed to 
you. If received by CompuSystems atter December 6, please pick up your badge on -site, atter showing 2 forms of ID, at the 

1986 Winter CES "Will Call" Desk located in the Las Vegas Convention Center Maln Registration area. 

If more than one badge is requested, please duplicate this registration form. 

Complete Show Information including housing form will be sent separately. 

Name 

Title 

Company 

Street 

City 

State Zip 

Please check your badge category. 
1 Retailer 

2 Distributor 
3 Dept. /Chain Store Buyer 

4 Prem. /Catalog Buyer 
5 Manufacturer's Rep. 

6 Manufacturer 
7 Institutional Buyer 

11 Adv. /Mktg. /PR/Consultant 
12 Financial /Market Analyst 
13 Other 

(please specify) 

CFOR THE TRADE ONLY NO ONE UNDER 18 YEARS OF AGE WILL BE ADMITTED 
Sponsored and produced by the Electronic Industries Association /Consumer Electronics Group 

154 

NEW RELEASES 
(Continued from page 37) 
GHOST IN THE NOONDAY SUN 
Peter Sellers, Anthony Franciosa, Spike 
Milligan 

HomeVCL 95 munications VL 9054 /Media 

THE GRATEFUL DEAD MOVIE t 
39. 
r 

95 
Monterey Home Video 133 -630 /IVE/ 

GOODBYE CRUEL WORLD 
Dick Shawn, Cynthia Sikes ,' Lightning Video 9538/$69.95 
HOT MOVES 
Michael Zorek, Adam Silbar, Debi Richter 
''Vestron Video 5089/$79.95 
HUCKLEBERRY FINN 
Animated *p Lightning Video 9013/$59.95 
INTERFACE 
John Davies, Laura Lane, Matthew Sacks 
,'Vestron Video 4375/$69.95 
LAST HOUSE ON THE LEFT 

Vestron Video 5077/$29.95 
LOVERBOY *' Vestron Musicvideo 1017/$29.95 
MI NOVIA EL ... (IS SHE A HE ?) 
Susana Gimenez, Alberto Olmedo 

t29. 
r 

95 
Media Home Entertainment SP631/ 

PURPLE ROSE OF CAIRO 
Mia Farrow, Danny Aiello 

Vestron Video 5068/$29.95 
DON RICKLES -BUY THIS TAPE YOU 
HOCKEY PUCK 
Don Rickles, Jack Klugman, Don Adams ' Lightning Video 9009/$59.95 
SESSIONS 
Veronica Hamel 

Hogir 95 
munications VL 9056 /Media 

SOLE SURVIVOR 
Vestron Video 5069/$29.95 

SUPERSTITION 
James Houghton, Albert Salmi 

'Lightning Video 9908/$79.95 
TRULY TASTELESS JOKES 

Vestron Video 3077/$29.95 
UTILITIES 

Vestron Video 5059/$29.95 
WALKING TALL: FINAL CHAPTER 
Bo Svenson, Margaret Blye 
*'Lightning Video 9911/$79.95 
WEIGHT WATCHERS GUIDE TO A 
HEALTHY LIFESTYLE 

Vestron Video 2028/$29.95 

To get your company's new video releases 
listed, send the following information -Ti- 
tle, Performers, Distributor /Manufacturer, 
Format(s), Catalog Number(s) for each for- 
mat, and the Suggested List Price (if none, 
indicate "No list or Rental ") -to Linda 
Moleski, Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

COPIES 
OF 

WEEKLY 
CHARTS 
are available from 
Billboard's Chart 
Research Depart- 
ment. Pop Singles 
1941 through 1984. 
Top LPs 1949 
through 1984. 
$3.50 per chart. 
Call or write: 

Billboard Chart Research 
1515 Broadway 
New York, NY 10036 

(212) 764 -4556 
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This publication 
is available 
in microform. 
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University Microfilms 
International 

Please send additional information 
for 

300 North Zeeb Road 
Dept. PR. 
Ann Arbor, Mi. 48106 
U.S.A. 

30 -32 Mortimer Street 
Dept. P.R. 

London WIN 7RA 
England 

ideo retailing 
BIG TURNOUT FOR VSDA FINANCE PANEL 
Accountant's Lecture Provokes Intense Questioning 

BY JIM McCULLAUGH 

WASHINGTON One of the most 
crucial questions facing smaller 
video software specialty shops to- 
day is how to finance their own 
growth. 

Judging by the turnout, interest 
and intense question- and -answer 
encounters, "Finance And The Vid- 
eo Retailer" may have been the 
most important panel at the Aug. 
25 -29 Video Software Dealers 
Assn. (VSDA) convention here. 

The seminar essentially took the 
shape of a lecture by Harry F. 
Landsburg of the international ac- 
counting firm Laventhol & Hor- 
wath. Landsburg frequently asked 
for questions from the audience, 
and it soon became apparent that 
video specialty stores have a wide 
range of financial approaches to 
business and video software. Some 
retailers told Landsburg that their 
accounting cycles were calendar 
year, others said they closed their 
years Jan. 31, while still others had 
mid -year to mid -year cycles. 

Points of view differed as to how 
to treat videocassettes. Landsburg 
told his audience, "When you buy a 

tape and plan to sell it, it's inven- 
tory. If you buy a tape and plan to 
rent it, it's a depreciable asset." 

The scope of the seminar was bro- 
ken down into five basic compo- 
nents: understanding financial 
statements; financial projections; 
break -even analysis; dealing with 
lenders; and working with your ac- 
countant. 

For understanding financial 
statements, Landsburg explained 
basic accounting concepts: the bal- 
ance sheet, statement of income 
(loss), footnote disclosures and fi- 
nancial statement ratios. 

With financial revenues, he iden- 
tified the key elements as projecting 
revenues, projecting expenses and 
projecting cash flow. With break - 
even analysis, he cited as the essen- 
tial elements fixed expenses, vari- 
able expenses, break -even defined 
and break -even analysis. 

Landsburg told the audience that 
break -even is defined as "the sales 
required to pay for the fixed and 
variable expenses incurred to oper- 
ate the business for a specific period 
of time." 

A highly critical area for the 
growing video store is dealing with 

lenders. Landsburg broke it down 
into a "know thyself" approach 
made up of personal assets (collat- 
eral), personal liabilities (debts) and 
"what are you willing to risk ?" 

A video retailer's "arsenal of 
weapons" for dealing with a lender, 
he said, include financial statements 
(business and personal), business 
plan, financial projections, track 
record in other businesses and his 
accountant. 

From the lender's point of view, 
he indicated they are looking at the 
industry, the retailer's commitment, 
collateral, track record, financial 
statements and projections, and 
"other intangibles." 

The types of accounting services 
offered, he indicated, are write -up 
work, compiled financial statement, 
reviewed financial statement, audit- 
ed financial statement, and tax ser- 
vices (planning and compliance). 

He concluded that an accoun- 
tant's appropriate skills are analy- 
sis, technical, professional and cre- 
ativity. Their most often used skills, 
he added, are clerical /booking. Re- 
sulting problems include underuti- 
lized capabilities and clients' view of 
professional fees. 

Buying, Merchandising Examined 

A Close Look at Selling Hardware 
WASHINGTON Home video soft- 
ware specialty dealers can be effec- 
tive at selling hardware if they uti- 
lize effective buying strategies and 
merchandising techniques. 

That was a general thread run- 
ning through "Selling Hardware," a 
seminar held during the recent 
VSDA convention here. Indeed, the 
most recent VSDA survey indicates 
that 30% of the gross dollar volume 
of the association's regular mem- 
bers is done in hardware. 

The panel, made of retailers who 
have successfully combined the 
software and hardware business 
and a group of hardware manufac- 
turers, was not without its differ- 
ences of opinion. 

Said Allan Caplan of the 15 -store 
Applause Video chain in Nebraska: 
"I still have enough trouble explain- 
ing the differences between Beta 
and VHS to my customers. Now 
we're looking at 8mm hardware and 
software. It's confusing. But we 
can still run faster and quicker cir- 
cles around the department store 
selling hardware. They are still es- 
sentially lazy merchandising hard- 
ware. 

"The service aspect is also a prob- 
lem," Caplan continued. "But you 
don't have to spend $80,000 -$100,000 
in maintenance support. Job it out. 
And you don't have to carry every 
piece of hardware. Decide what you 
want to sell and go for it." 

"There's plenty of room for video 
specialty stores to sell hardware," 
Panasonic's Joe Hicks said. "True, 
there's a great deal happening tech- 
nologically, and that store may need 
a hardware specialist." 

Caplan agreed: "I don't use my 
software clerks to sell hardware. I 
just shop the hardware specialists, 

and if I find a good salesperson, I 
steal them." 

Added Steve Isaacson of JVC: 
"The video business was started by 
specialists. There's no reason they 
can't be a major hardware factor. 
But you have to educate your con- 
sumer, have clinics, conduct hard- 
ware demonstrations, and use dis- 
play approaches the mass merchant 
either can't afford or doesn't have 
time to create." 

Panasonic's Hicks suggested 
that the video specialist may have a 
real edge with the emerging 8mm 
format. "It's for the second -time 
buyer ... to complement his sys- 
tem," he said. "The prime goal of 
the format initially is home movie 
making. 

"There will be growing consum- 
er acceptance. The question re- 
maining, however, is how much the 
major software program suppliers 
will get behind it." 

Canon's Alan Czieler added: 
"Sure, we have a vested interest in 
8mm. But we got behind it because 
it does offer more advantages, 
such as size. It's opening up a new 
area of image making for both 
home movie making and prerecord- 
ed software. 

"The technology is only going to 
get better," Czieler enthused. "The 
format will cross over with applica- 
tions in the home for video and /or 
audio, as well as audio applications 
in the automobile. You won't have 
that with existing half -inch for- 
mats. We feel there's enormous po- 
tential." 

JVC's Isaacson disagreed. "Our 
all -in -one video movie camera is 
compatible with the 57 million VHS 
machines in the world," he said. 
"And the video business is not be- 

ing driven by audio. It's being driv- 
en by video software. 

"Where is the studio support be- 
hind 8mm ?" he asked. "Progress is 
great, but, again, this business has 
not been built on sleight -of -hand. 
The VHS format will continue to 
have improved picture quality and 
demonstrably better sound capabil- 
ities." 

Applause Video's Caplan did con- 
cede that he was having some suc- 
cess selling 8mm for Kodak, add- 
ing, "We have seen more consumer 
acceptance and confidence in the 
format." Responding to manufac- 
turer technology one -upmanship, 
he offered this footnote: "As far as 
I am concerned, if you want the 
best picture quality right now, buy 
the Pioneer LaserDisc." 

In summation, the panel agreed 
on certain key points for video spe- 
cialty dealers who want to increase 
their presence in hardware sales: 

Decide how many brands and 
models it makes sense to stock. 

Display hardware and make it 
accessible. 

Create audio /video display sys- 
tems that will more effectively 
demonstrate and educate consum- 
ers about home video hi fi capabili- 
ties. 

Carefully position your store 
against the mass merchants and 
don't "try to slug it out with them." 

JIM McCULLAUGH 

í11:T111\MA1el' 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 
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MONO 

"A torrid love triangle am 
woman and God...a most erotic 

and ecstatic film." - Carrie Rickey, BOSTON HERALD 

"A haunting lov 
directed with 1 - Kathleen Carroll, NEW YOR 

ACADEMY AWARD NOM 
Best Foreign Language Film. 

AVAILABLE ON 
VIDEOCASSETTE. 

CALL YOUR EMBASSY 
DïSTRIBUTOR TODAY! 

"THE ULTIMATE 
ROMANTIC 

FILM.. a Powerful story about tragic love " -The Hollyv;ocd Reporter 
STA R Elm a..:., 

é a órlsoi 
ERA 

A r v.: 

EMBASSY HOME ENTERTAINMENT - 
1901 AVENLE OF THE STARS, LOS ANGELES. CALIFORNIA 90067 

ARTWORK AND DESIGN 1985 Embassy Home Entertainment. 

Newspaper Ads' 
Effectiveness 
Is Stressed 

BY KIP KIRBY 

WASHINGTON Newspaper ad- 
vertising is the source for a whop- 
ping 61% of all unplanned pur- 
chases. This statistic -and more - 
buttressed a VSDA convention pre- 
sentation by Pat Thavenot, vice 
president of retail for the New 
York -based Newspaper Advertising 
Bureau. 

Thavenot addressed VSDA regis- 
trants at the Sheraton Washington 
Hotel in a session called "Newspa- 
per Advertising: How To Create, 
How To Schedule, How To Evalu- 
ate." Her fast -paced talk mixed fig- 
ures, techniques, strategies and 
budgets as she showed video deal- 
ers why print advertising can be 
their single most effective medium 
of publicity. 

Thavenot endorsed the daily 
newspaper as the best outlet. "It's a 
selected medium," she explained. 
"It doesn't arrive unannounced. 
People make time to read it. It of- 
fers the perfect format for sales 
motivation, because people read ads 
before they shop." 

Quoting research that shows 70% 
of all U.S. homes will have VCRs by 
1995 -and that 57% of survey re- 
spondents would rather wait for a 
movie on tv than go to a theatre to 
see it- Thavenot underscored vid- 
eo's wide potential in the consumer 
market. 

Thavenot clarified critical compo- 
nents in preparing newspaper ad- 
vertising, showing slides of effec- 
tive (and not -so- effective) ads. She 
cited print ads as the best way to 
"talk to your regular customers, 
your competitor's customers and 
your new customers." 

Musts for any ad, she said, are an 
attention- getting headline, product, 
price tag, chain or store logo, loca- 
tion, phone number and store hours. 

"Keep copy clean, take advantage 
of white space in your ads, don't 
clutter up with too much copy or 
poorly reproduced film stills," she 
advised. 

"Keep your ads consistent and 
constant; repeat layout design so 
that customers get used to seeing 
your ads and know they're yours. If 
someone accidentally dropped off 
the logo, would the reader still read 
your ad ?" 

Thavenot also emphasized consis- 
tency- because it "creates author - 
ity"-as well as continuity and fre- 
quency through print advertising. 
She suggested that stores tie sales 
or promotions to special events, 
urging customers to buy before the 
date to take advantage of the price 
point. 

"Use your co -op advertising 
funds, because they're yours; 
you've earned them through your 
accruals," Thavenot urged. "They 
reduce your own expenditure while 
bringing you all kinds of benefits. 

"Work with your newspaper's 
own co-op ad coordinator. You lose 
revenue if you don't use these ac- 
crual dollars." 

She told attendees to keep track 
(Continued on page 81) 
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VSDA BRIEFS 
(Continued from page 34) 

Barnako were guests on the "Lar- 
ry King Show" Aug. 29 ... VSDA 
convenes next year at the MGM 
Grand in Las Vegas, Aug. 24 -29, 
with exhibits at the Convention Cen- 
ter. 

VOTER TURNOUT AT VSDA was 
estimated at 630 companies out of a 
possible 1,000 ... One estimate of 
exhibitor and registration income at 
VSDA put it at between $2 million 
and $2.8 million, with 625 exhibitor 
increment spaces. Registration in- 
come was estimated at $600,000. 

HOME VIDEO DISTRIBUTORS 
represent one wing of VSDA experi- 
encing phenomenal growth, while at 
the same time feeling threatened 
and frustrated, according to several 
convention attendees. The Washing- 
ton event found many wholesalers 
exhibiting for the first time -and 
many shut out. 

"We were just too late" in push- 
ing for a booth, said Terry Wood- 
ward of Wax Works /Video Works, 
Owensboro, Ky., who nonetheless 
showed up with a contingent. 

One elated distributor was 
Schwartz Bros., which held an open 
house at its Maryland site near here. 
"The vendors couldn't believe we had 
100,000 square feet and telemarket- 
ing in addition to our street people," 
said Stephen Schwartz. All the 
same, Schwartz was among those 
worrying over direct branch distribu- 
tion and the related loss of lines. 

Especially sensitive to line losses, 
Schwartz noted, are those wholesal- 
ers in home video that are veterans 
in prerecorded audio, general mer- 
chandise manager of the 40- year -old 
Lanham, Md. -based distribution 
firm. Prior to Schwartz's entry into 
home video, the independent whole- 
saler had seen such record labels as 

A &M, Arista and Motown switch to 
major label distribution. 

"They can make us incredibly rich 
or pull the line in the morning," 
Schwartz noted of the symbiotic re- 
lationship between home video dis- 
tributors and program suppliers. 
"We're trying to find out what they 
want. Do they want telemarketing 
or people out on the street ?" 

Many distributors here reflected 
the dizzying growth of VSDA as a 
major trade show event. Home En- 
tertainment, a division of Lieber- 
man, made its debut as an exhibitor. 

Not all distributor growth is ex- 
plosive or frantic. An example is the 
steady role being taken by Record 
Bar's distribution wing Mid Ameri 
ca, now said to be closer to supply- 
ing Licorice Pizza, the West Coast 
retail chain acquired by Record Bar 
early this year. 

CELEBRITIES WERE OUT in 
force at VSDA. Among the nota- 
bles: Jane Fonda, Bonnie Franklin 
and Mary Lou Retton for Karl/ 
Lorimar; Joan Collins, Will Acker- 
man, Shadowfax and Gallagher for 
Paramount Home Video; Jack Lem 
mon at the MCA Home Video din- 
ner, where he received a president's 
piacque from VSDA; Charlton Hes- 
ton, David Horowitz, Daphne Zu 
niga, Dana Andrews and composer 
Junior Homrich for Embassy; Sha- 
ri Lewis for Worldvision; "Weird 
Al" Yankovic for CBS /Fox; Bruce 
Jenner for Active; Lena Horne for 
RKO Home Video; Elvira and Lou 
Ferrigno for IVE; Linda Blair and 
Father Guido Sarducci for Ves 
tron; Sylvia Krystal for Video 
Gems; Bubba Smith for Continen- 
tal; as well as martial arts actor Sho 
Kosugi, porn star Marilyn Cham 
bers and Fulton J. Sheen. 

EARL PAIGE 

FUNAI 
VP 1500 

VIDEO PLAYER 
The #1 video player rental in the U.S. 

For more information, write, or call: 
Harjoy, Inc., 275 Forest Avenue, Paramus, NJ 07652 

(201) 599 -2882 

/-,,, 

Compiled from a national sample of retail store rental reports. 

O Copyright Owner, Principal 
vy TITLE Distributor, Catalog Number Performers 

o 
4, ?+ i ct 

c z. 
Ix 

1 1 16 THE KARATE KID RCA /Columbia Pictures Ralph Macchio 
Home Video 6-20406 Noriyuki "Pat" Morita 1984 PG 

2 2 7 A SOLDIER'S STORY 
RCA /Columbia Pictures Adolph Caesar 
Home Video 6 -20408 Howard E. Rollins Jr. 

1984 PG 

3 3 7 FALCON AND THE SNOWMAN Orion Pictures Timothy Hutton 
Vestron 5073 Sean Penn 

1985 R 

4 6 9 THE FLAMINGO KID 
ABC Films Inc. Matt Dillon 
Vestron 5072 Richard Crenna 

1985 PG -13 

5 4 11 STARMAN 
RCA /Columbia Pictures Jeff Bridges 
Home Video 6 -20412 Karen Allen 

1984 PG 

6 5 9 A NIGHTMARE ON ELM STREET Media Home Entertainment M790 John Saxon 
Ronee Blakley 

1984 R 

7 NEW DESPERATELY SEEKING SUSAN Thorn /EMI /HBO Video TVA2991 Rosanna Arquette 
Madonna 

1985 R 

8 7 7 RUNAWAY 
Tri -Star Pictures Tom Selleck 
RCA /Columbia Pictures 6 -20469 Cynthia Rhodes 

1984 PG -13 

9 9 21 THE TERMINATOR Thorn /EMI /HBO Video TVA2535 A. Schwarzenegger 1984 R 

10 8 6 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 

11 13 13 PLACES IN THE HEART CBS -Fox Video 6836 Sally Field 
Lindsay Crouse 

1984 PG 

12 21 3 STICK 
Universal City Studios Burt Reynolds 
MCA Dist. Corp. 80180 Candice Bergen 

1985 R 

13 12 11 
2010 THE YEAR WE MAKE MGM /UA Home Video 800591 Roy Scheider 
CONTACT John Lithgow 

1984 PG 

14 11 11 MICKI & MAUDE RCA /Columbia Pictures Dudley Moore 
Home Video 6 -20456 Amy Irving 

1984 PG -13 

15 10 5 THE MEAN SEASON 
Orion Pictures Kurt Russell 
Thorn /EMI /HBO Video TVA2981 Mariel Hemingway 1985 R 

16 14 14 MISSING IN ACTION Cannon Films Inc. Chuck Norris 
MGM /UA Home Video 800557 1984 R 

17 16 7 INTO THE NIGHT Universal City Studios Jeff Goldblum 
MCA Dist. Corp. 80170 Michele Pfeiffer 1985 R 

18 24 3 BLOOD SIMPLE Circle Films John Getz 
MCA Dist. Corp. 80139 Frances McDormand 1985 R 

19 15 12 PROTOCOL Warner Brothers Pictures Goldie Hawn 
Warner Home Video 11434 1984 PG 

20 19 12 THE RIVER Universal City Studios Sissy Spacek 
MCA Dist. Corp. 80160 Mel Gibson 

1984 PG-13 

21 17 9 JOHNNY DANGEROUSLY CBS -Fox Video 1456 Michael Keaton 
Joe Piscopo 

1984 PG 

22 22 15 DUNE Universal City Studios Kyle MacLachlan 
MCA Dist. Corp. 80161 Sting 

1984 PG -13 

23 NEW MRS. SOFFEL MGM /UA Home Video 800600 Diane Keaton 
Mel Gibson 

1984 PG-13 

24 18 16 CITY HEAT Warner Brothers Pictures Clint Eastwood 
Warner Home Video 11433 Burt Reynolds 

1984 PG 

25 20 18 THE COTTON CLUB Orion Pictures Richard Gere 
Embassy Home Entertainment 1714 Diane Lane 

1984 R 

26 NEW i KING DAVID Paramount Pictures Richard Gere Paramount Home Video 1284 1985 PG -13 

27 23 5 TUFF TURF New World Pictures Paul Mones 
New World Video 8501 Kim Richards 

1985 R 

28 26 2 AMERICAN DREAMER CBS -Fox Video 7082 Jo Beth Williams 
Tom Conti 

1985 PG 

29 27 19 BODY DOUBLE RCA /Columbia Pictures Craig Wasson 
Home Video 6 -20411 Melanie Griffith 1984 R 

30 31 10 BIRDIE Tri -Star Pictures Matthew Modine 
RCA /Columbia Pictures 6 -20457 Nicolas Cage 

1985 R 

31 25 11 GHOULIES Empire Pictures Lisa Pelikan 
Vestron 5081 Jack Nance 

1985 PG -13 

32 30 5 MASS APPEAL Universal City Studios Jack Lemmon 
MCA Dist. Corp. 80168 

1984 PG 

33 29 27 REVENGE OF THE NERDS CBS -Fox Video 1439 Robert Carradine 
Anthony Edwards 

1984 R 

34 32 7 WRESTLEMANIA Titan Sports Inc. Various Artists 
Coliseum Video WF004 

1985 NR 

35 NEW THE KILLING FIELDS Warner Brothers Pictures Sam Waterston 
Warner Home Video 11419 Dr. Haing S. Ngor 

1984 R 

36 39 19 THIEF OF HEARTS Paramount Pictures Steven Bauer 
Paramount Home Video 1660 Barbara Williams 

1984 NR 

37 33 22 COUNTRY Touchstone Home Video 241 Jessica Lange 
Sam Shepard 

1984 PG 

38 35 26 GONE WITH THE WIND MGM /UA Home Video 900284 Clark Gable 
Vivien Leigh 

1939 G 

39 28 6 THE CARE BEARS MOVIE Samuel Goldwyn Company Animated 
Vestron 5082 1985 G 

40 38 7 NIGHT OF THE COMET CBS -Fox Video 6743 Robert Beltran 
Catherine Mary Stewart 

1984 PG -13 

Recording ndust y Assn. Of America (RIAA) gold certification, sales of 50,000 units or suggested list price income of $2 million (20,000 or $800 000 for 
non -theatrical made for -home product). RIAA certification for platinum, sales of 100,000 units or suggested list price income of $4 million (40,000 or $1.6 
million for non -theatrical made -for -home product). Titles certified prior to Oct. 1, 1984 were certified under different criteria.) International Tape Disc Assn. 
certification for gross label revenue of $1 million after returns or stock balancing. 

BILLBOARD SEPTEMBER 14, 1985 41 

www.americanradiohistory.com

www.americanradiohistory.com


deo music 
CLIP MAKERS AT A CROSSROADS 

Creativity Seen Waning as Commercial Pressures Grow 
BY JIM BESSMAN 

NEW YORK On the eve of the pre- 
sentation of the second annual MTV 
Video Music Awards, many indus- 
try professionals say that music vid- 
eo has reached a turning point. 

The bloom of the new promotion- 
al tool /art form has faded for some 
who are searching for new ways to 
make an increasingly established 
medium seem fresh again. Others 
eagerly await a new wave of cre- 
ative talent to supplant the early, 
pioneering video directors and pro- 
ducers. At the same time, many of 
these initial clip- makers are them- 
selves expanding, either outside 
music video or into new areas within 
the genre. 

Relationships with the record la- 
bels seem to be moving toward mu- 
tual understanding, after going 
through the normal growing pains 
any young industry experiences. 
However, many on the creative 
front still question company poli- 
cies. Some decry what they see as 
excessive caution on the part of the 
labels, which they say is leading not 
only to a lack of creativity and origi- 
nality in new clips, but to a drop in 
quantity as well. 

Director Martin Kahan is repre- 
sentative in his view that music vid- 
eo has entered "a period of transi- 

tion." Says Kahan: "The nature of 
the medium is such that it eats its 
young quickly, with each clip being 
shown as often as five times a day, 
as well as being widely imitated. So 
we're losing creativity." 

Compounding the problem, says 
Kahan, is a greater emphasis on 
getting the clip played, rather than 
coming up with an exciting piece. "I 
just handed in what I felt were two 
of my best treatments ever, only to 
be told to go out into the desert and 
shoot performance videos. It's not 
that the companies are getting 
cheaper; they're just afraid to take 
risks as much as they used to." 

Kahan is hardly alone in his feel- 
ings. Producer Ken Walz says 
"there's a paranoia about being 
original," though he admits that 
with more clips being produced ev- 
ery day, it becomes more difficult to 
come up with something new. 

Talking Heads keyboardist Jerry 
Harrison, who is deeply involved 
with the rest of the group in creat- 
ing their videos, says that music vid- 
eo's "fascination has worn off" be- 
cause of "slicker and slicker videos 
that look so much alike." 

On the other hand, there are 
many who feel that music video is 
entering, if not continuing, a period 
of artistic excitement. "Look at the 
computer and old- fashioned anima- 

tion that's coming out," says Har- 
vey Leeds, director of video promo- 
tion for Epic Records. Seconding 
him is director D.J. Webster, who 
notes "good experimentation hap- 
pening along the lines of new tech- 
niques, like those used in the Dire 
Straits and A -Ha videos." 

Pointing to recent successful vid- 
eos by Epic acts 'til tuesday, Dead 
Or Alive and King, Leeds castigates 
those who fail to find excitement in 
contemporary music video. Still, he 
agrees with some critics that record 
companies are becoming conserva- 
tive in their production schedules. 
"We're certainly being more selec- 
tive," he concedes. 

While Leeds denies that Epic is 
putting out fewer videos than it 
used to, Walz sees a decrease in the 
videos -to- single ratios from last 
year, when three was the general 
rule, with a fourth clip being creat- 
ed for more successful product. 
"Now, it's one or two, and occasion- 
ally three," he says, noting that a la- 
bel's confidence can be shaken after 
a first unsuccessful single and vid- 
eo, to the point where it becomes 
"reluctant to throw more money 
into a possibly sinking ship" to sup- 
port the second and third singles by 
an act. 

But Michael Pillot, executive pro- 
ducer of Overview Productions, 

i 

Summertime in Venice. Director Rick Freidberg frames a shot the old - 
fashioned way while working on Y &T's "Summertime Girls" clip, shot on the 
beach at Venice, Calif. Pictured from left are director of photography Doug 
O'Neons, Friedberg and Y &T vocalist Dave Meriketti. The clip was produced by 
Karen Bellone /Bell One Productions. 

says it's only prudent "to show 
more patience" and gauge radio re- 
action to a record prior to investing 
in a video. "As a producer, I'd love 
to see more money spent on videos," 
he says. "But I don't think we need 
more video, just higher quality vid- 
eos." 

Lynn Healy, executive producer 
at N. Lee Lacy, agrees that more 
care should be exercised by record 
companies prior to video production. 

She notes that radio response, espe- 
cially with a second single, should 
be considered, as well as each art- 
ist's video image potential. But she 
is particularly concerned that labels 
take chances with new directors 
rather than relying on "the same 
ones of the last four years." 

"There are a lot of eager direc- 
tors out there," Healy continues, 
adding that artists like David Lee 

(Continued on page 43) 

EAALEVtOEo , Es a6,a1 G;,1 

Ma°ro_ovSFE_ 5,\a E 
va 

r f ,------ 
$E5 R RA Oa IN Av AO E 

8a 
a5 % oyou 

,,cts \saak 
J 1K` Q\o ä 

nót q°"' 
o Stcan (- into v c, 

33 EST OVERaf- PERfioRfYIRNGE IN AVi DEO Eucithm %)oL,d l lie fiaYou" 
4-365T CNoEQGR M A 

/l/iadoMadóM á ire f IN 
Vf p t 

L 
Sh, ,, WD1. \\ 1, 

`'s G ° aMorovSLi N. 

BEST SPEÙAc. EFFEGís 1 N A\I1bE O 

Bran Adams f'Rvf\Toyoú 
LigaSt,$uck;%kaN, "Go Insane* 

Lindse buc,kinlOr^'Slow-Dano' 
C,\turE Club"It's a NMI-irle 

, 
o O \ 

EST VRo"P \ °v ) 
ErFdii- 

tN 5z fdE ` e 
Ada Nq Urk,aMsáM 1/p0 

^ ,P G 

tosT 
RMti4TR °E 

S6yß c,k1\ aM \sa 
LSE 

vct 4)z M 
J1ou;D9oc,b 

Chr\s1S 
ao 

..pne 
S 

B 
J 

13E5-\-- 00E MATpEav ou 
RaPNy \N P 

$c r $ca4 Adm '' R`,Go\rSat 

M8 

gVir e, 

BES T 
s1AVE PE ;pNa\N 

PM0E0 

E,r y 
oS'oá;\re:oo^vo3O1166 

(,i//466104-if fi Im an d Video Production 
Want 'o 

the +ndvr arld public 
AI our nomtn8tions 

MTV. AWARDS 

M ado kEVr 
Úfn, 

\ 
S j, 

T 6 
3 16Zo 

42 

ta ,cu sM r / 
. 

86 E3 
d *p t o 

° fr 
BILLBOARD SEPTEMBER 14, 1985 

www.americanradiohistory.com

www.americanradiohistory.com


AS OF SEPTEMBER 4, 1985 

PROGRAMMING 
This report does not include videos in recurrent or oldie rotation. 

z, .. ,,, ,. wa 
3 á MUSE TELEVISION 
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GIRLSCHOOL RUNNING WILD Mercury 

PAUL HYDE & THE PAVOLAS IT MUST BE LOVE A &M 

ISAAK GONE RIDING Warner Bros. 

IAN MESSENGER LIVING IN THE NIGHT Warner Bros. 

PREFAB SPROUT WHEN LOVE BREAKS DOWN Epic 

BAND CRIMES Sparrow 

LIGHT 

LIGHT 

BREAKOUT 

LIGHT 

BREAKOUT 

NEW 

CARLY SIMON MY NEW BOYFRIEND Epic LIGHT 

SIMPLY RED MONEY'S TOO TIGHT Elektra MEDIUM 

THE TRUTH PLAYGROUND IRS MEDIUM 

"WEIRD AL" YANKOVIC ONE MORE MINUTE Epic LIGHT 

Z ,, HEART NEVER Capitol 2 0-5 
JULIAN LENNON JESSE Atlantic 5 

E Q I. JOHN COUGAR MELLENCAMP LONELY OL' NIGHT Riva /Mercury 6 

11 NIGHT RANGER FOUR IN THE MORNING MCA 2 

i TOM PETTY & THE HEARTBREAKERS REBELS MCA 3 
5 STING FORTRESS AROUND YOUR HEART A &M 4 

TEARS FOR FEARS HEAD OVER HEELS Mercury 3 

U840 /CHRISSIE HYNDE I GOT YOU BABE A &M 5 

JOHN WAITE EVERY STEP OF THE WAY EMI America 2 

PAUL YOUNG I'M GONNA TEAR YOUR PLAYHOUSE DOWN Columbia 4 

A -HA TAKE ON ME Warner Bros. 16 

*JEFF BECK & ROD STEWART PEOPLE GET READY Epic 15 

DAVID BOWIE & MICK JAGGER DANCING IN THE STREETS EMI America 4 

_ CHEAP TRICK TONIGHT IT'S YOU Epic 7 

*DIRE STRAITS MONEY FOR NOTHING Warner Bros. 10 

GODLEY & CREME CRY Polydor 13 
HALL /OATES /KENDRICK /RUFFIN A NITE AT THE APOLLO RCA 3 

BILLY JOEL YOU'RE ONLY HUMAN (SECOND WIND) Columbia 8 

KATRINA & THE WAVES DO YOU WANT CRYING Capitol 7 

MADONNA DRESS YOU UP Sire 7 

MICHAEL McDONALD NO LOOKING BACK Warner Bros. 7 

MOTELS SHAME Warner Bros. 6 

MOTLEY CRUE SMOKIN IN THE BOYS' ROOM Elektra 8 

OINGO BOINGO WEIRD SCIENCE MCA 8 

REO SPEEDWAGON LIVE EVERY MOMENT Epic 13 

*WHAM! FREEDOM Columbia 7 

Y &T SUMMERTIME GIRLS A &M 9 

ABC BE NEAR ME Mercury 3 

g 
JOHN CAFFERTY S. THE BEAVER BROWN BAND C.I.T.Y. Scotti Bros. /CBS 10 

COCK ROBIN WHEN YOUR HEART IS WEAK Columbia 17 

C 
IBILLY CRYSTAL YOU LOOK MARVELOUS A &M 5 

EURYTHMICS THERE MUST BE AN ANGEL RCA 7 

JOHN FOGERTY VANZ KANT DANZ Warner Bros. 6 

HOOTERS AND WE DANCED Columbia 4 

HOWARD JONES LIFE IN ONE DAY Elektra 4 

KING LOVE AND PRIDE Epic 20 

MARILLION KAYLEIGH Capitol 9 

NICK MASON /RICK FENN LIE FOR A LIE Columbia 6 

MR. MISTER BROKEN WINGS RCA 8 

O.M.D. SO IN LOVE A &M 10 

OUTFIELD SAY IT ISN'T SO Columbia 4 

POINTER SISTERS DARE ME RCA 3 

SAGA WHAT DO I KNOW Portrait 3 

'TIL TUESDAY LOOKING OVER MY SHOULDER Epic 7 

URGENT RUNNING BACK Manhattan 4 

WILLIE & THE POOR BOYS THESE ARMS OF MINE Jem /Passport 6 

X BURNING HOUSE OF LOVE Elektra 6 

1 

AC /DC SINK THE PINK Atlantic 
ADVENTURES SEND MY HEART Chrysalis 

3 

7 S1 
ADAM ANT VIVE LE ROCK Epic 3 

%Y BELOUIS SOME SOME PEOPLE Capitol 5 

CANDY WHATEVER HAPPENED TO FUN Mercury 5 

CHEECH & CHONG BORN IN EAST L.A. MCA 4 

HELIX THE KIDS ARE ALL SHAKIN' Capitol 2 

MEN AT WORK MARIA Columbia 3 

MONDO ROCK COME SAID THE BOY Columbia 3 

GARY MYRICK WHEN ANGELS KISS Geffen 2 

ROMANTICS TEST OF TIME Nemperor /CBS 3 

SCRITTI POLITTI PERFECT WAY Warner Bros. 2 

SQUEEZE LAST TIME FOREVER A &M 2 

g 1 
ARMOURY SHOW CASTLES IN SPAIN EMI America 

DANSE SOCIETY SAY IT AGAIN Arista 
3 

3 

SHEILA E. SISTER FATE Paisley Park /Warner Bros. 6 

FEEL IT Qwest 3 gFEELABEELIA 

BRYAN FERRY DON'T STOP THE DANCE Warner Bros. 2 

MATT BIANCO WHOSE SIDE ARE YOU ON Atlantic 4 

PROPAGANDA DUEL ZTT /Island 3 

SHY BRAVE THE STORM RCA 2 

BLUE NILE STAY A &M 4 

r MAX CARL THE CIRCLE MCA 4 

2 JIMMY CLIFF HOT SHOT Columbia 2 

AL CORLEY COLD DRESSES Mercury 3 

GOON SQUAD EIGHT ARMS TO HOLD YOU Epic 5 

IDLE EYES TOKYO ROSE Atlantic 6 

NEW REGIME SEDUCTION RCA 4 

BILLY OCEAN MYSTERY LADY Jive /Arista 4 

VITAMIN Z EVERY TIME THAT I SEE YOU Geffen 4 

AMAZULU EXCITABLE Mango 2 

BEACH BOYS IT'S GETTING LATE Caribou /CBS 4 

= CABARET VOLTAIRE KINO Virgin 2 

MEAT LOAF SURF'S UP RCA 2 

Denotes Sneak Preview Recurrent. MTV Exclusive. 
For further information, contact Buzz Brindle, director of music programming, 
MTV, 1133 Avenue of the Americas, New York, N.Y. 10036. 

ideo music 
CLIP MAKERS AT A CROSSROADS 
(Continued from page 42) 

Roth and Talking Heads are them- 
selves proving to be top -flight direc- 
tors of their own clips. "It's not 
healthy to keep using the same peo- 
ple over and over again," she says. 

Talking Heads' Harrison notes 
that the new video cameras are low- 
ering home recording costs, making 
it easier for young filmmakers to 
enter the marketplace. Walz recent- 
ly observed fresh young talent first- 
hand when judging an MTV "Base- 
ment Tapes" competition, and says 
the quality of such work has greatly 
improved in quality over prior ones 

he had witnessed. 
Meanwhile, Kahan and other di- 

rectors are increasing production of 
videos outside the rock genre. "In 
country and VH -1 -type music," Ka- 
han explains, "you're dealing with 
artists who aren't on their 10th vid- 
eo, who still find it to be a new and 
exciting medium." 

Producer Jon Small of Picture Vi- 
sion Inc., while reporting a "very 
healthy, busy" video music market- 
place, says he is worried about 
about the potential effects the ac- 
tors' union's prospective deals with 

...newsline... 
MTV WILL PROBABLY initiate two new regular features in October. One 
involves guest VJs, who will now be appearing regularly every Tues- 
day at 10 p.m. The other is the testing of a weekly heavy metal show, 
"Heavy Metal Mania," which will run every Thursday at 10 p.m. and be 
anchored by leading heavy metal artists. 

ALSO COMING IN OCTOBER on MTV is a look at the Los Angeles music and 
underground scene titled "MTV Presents: Punks And Poseurs: A Jour- 
ney Through The Los Angeles Underground." The show, featuring 
performances by GBH and the Dickies, airs on Oct. 5. Other MTV pro- 
gramming highlights due for October include the premiere of "The Po- 
lice Synchronicity Concert" at 11 p.m. on the 19th, an Andy Warhol 
special at 9 p.m. on the 20th, and a Halloween special with schlock -hor- 
ror queen Elvira on the 31st, from 8 p.m. to 11 p.m. 

CURRENT FEMALE ROCK ARTISTS will be profiled by ATI Video's "Night 
Flight" feature in October. At 11 p.m. on Oct. 11, the show's "Take 
Off" feature will do a "Take Off To Women In Rock And Roll." Per- 
formers and groups whose clips will be featured include 'til tuesday, 
Lone Justice, Alison Moyet, Sheila E., Chrissie Hynde, Tracey Ullman 
and Lisa Lisa. There will also be interviews. On Oct. 25, "Take Off To 
Comedy" will feature "Weird Al" Yankovic, Ritch Snyder, Sandra 
Bernhard and Garret Morris, among others. 

REO SPEEDWAGON AND SHOWTIME have an appointment scheduled for No- 
vember, when the hour -long concert video "Wheels Are Turning" has 
its premiere. Tunes to be played will include "I Can't Fight This Feel- 
ing" and "Live Every Moment." TONY SEIDEMAN 

New Video Clips 
This weekly listing of new video 
clips generally available for pro- 
gramming and /or promotional 
purposes includes: Artists, title, 
album (where applicable) /label, 
producer /production house, di- 
rector. Please send information to 
Billboard, New Video Clips, 1515 
Broadway, New York, N.Y 10036. 

CHEECH & CHONG 
Born In East L.A. 
Get Out Of My Room /MCA 
Gillian Gordon 
Richard "Cheech" Marin 

BILL CRYSTAL 
You Look Marvelous 
You Look Marvelous /A &M 
Jerry Kramer Productions 
Jerry Kramer 

FURY 
Keep On Dreamin' 
Fury/New York Music Company 
John Weaver /John Weaver Productions 
John Jopson 

GIRLSCHOOL 
Running Wild 
Running Wild /Mercury 
Luc Roeg /Vivid 
Tony Vanden -Ende 

MADONNA 
Dress You Up 
Like A Virgin /Sire 
Limelight Productions 
Danny Kleinman 

READY FOR THE WORLD 
Oh Sheila 
Ready For The World 'MCA 

J.R. TV 

Jon Roseman 

SPYRO GYRA 
Shakedown 
Alternating Currents /MCA 
The New Company 
Wayne !sham 

THOMPSON TWINS 
Lay Your Hands On Me 
Here's To Future Days /Arista 
MGMM 
Dee Trattmann 

JOHN WAITE 
Every Step Of The Way 
Mask Of Smiles' EMI America 
Beth Broday /Fay Cummings 
Dominick Senna 

record labels on production costs 
may have on the industry. So is 
Walz, who predicts that budgets, 
while "still far below workable, 
businesslike levels, but slowly im- 
proving," will start escalating dra- 
matically once agreements are 
reached. But Walz also looks for- 
ward to the soon- to -be- completed 
Music Video Producers Assn. 
(MVPA) guidelines, which he says 
will be based somewhat on the com- 
mercial industry regulations. 

Whatever is contained in these 
guidelines, director Webster says, 
he hopes that directors who create 
videos that break new artists will be 
given a "piece of the action," as low 
production budgets have generally 
enabled "someone else to reap the 
rewards." 

TOUCH That DIAL! 
Get fast results with ACTION - 
MART, the Billboard Classi- 
fied. 

Call our Hotline at (800) 223 -7524. 
and tell Jeff you want to see some 
Action! 

PLAY LIST 14-20 September 1985 

SEE "THE RYTHMATIST. MUSIC BOX'S SPECIAL 
ON POLICE DRUMMER STUART COPELAND, 

THURSDAY 12TH., 08.00, 14.00, 20.00 

/SURE SHOT - 30 PLAYS// 

` STING 
"LOVE IS THE SEVENTH WAVE" 

/HEAVY ACTION 15 -24 PLAYS/ 

¡Pogues "Dirty Old Town" 
'Madness "Yesterday's Men" 
/Blancmange "What's Your Problem" 
dJak! Graham "Heaven Knows" i Glen á Claudia "When Your Heart Runs Out" 

Bowe á Jagger "Dancing In The Street" 
Thompson Twins "Don't Mess With Dr. Dream 
Propaganda "P Machinery" 
Kate Bush "Running Up That Hill" 
Madonna "Into The Groove" 
UB40 /Chrlss /e Hynde "I Got You Babe" 
Baltimora "Tarzan Boy" 
Marc Almond "Stories of Johnny" 
Go West "Goodbye Girl" 
Pointer Sisters "Dear Me" 
Vitamin Z "Every Time That I See You" 
Banarama "Do Not Disturb" 
Bryan Adams "Summer of '69" 
Yello "Desire" 
Nik Kershaw "Don Quixote" 

The one to watch ... /t NEW/ 
PRINCESS 

"SAY I'M YOUR NUMBER ONE" 

Available on 1 Hour Tape Compilations to colleges, nite clubs, and other 
public venues throughout America. 
We provide: Newest Releases Call us today to see if you 

Quick Service qualify to receive promotional 
Highest Quality videos on a monthly basis. 

¡ Low Cost 
//J 

_,L'awzsncF. Cnh:.'t3.' LI.E r JfC. 
#1 way of staying on top of video music 

Dial (201) 667 -7575 
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Iliro audio /video 
New Projection Television System 

Panasonic Pushing PT -101 With Vidclip 
BY ETHLIE ANN VARE 

LOS ANGELES Panasonic Indus- 
trial Co. (PIC) this month brings to 
market its PT -101 projection televi- 
sion system, featuring 800 -line reso- 
lution and a weight of 72.6 pounds. 
Because PIC sees video nightclubs 
and lounges as potential primary 
users of the product, the firm's Au- 
dio Visual Systems Group (AVSG) 
has developed a unique campaign to 
promote the portable projector to its 
dealers, involving an original rock 
video clip that shows the PT -101 in 
action. 

"If you're going to demonstrate a 
projector, what better way to do 
it ?" asks AVSG's Gary Kallback, 
producer of the Panasonic clip. "We 
thought we could make an enter- 
taining video that tastefully posi- 
tions the product actually doing its 

job. When dealers show it, they'll 
stress the Panasonic equipment, but 
this clip can be shown everywhere 
without offending viewers." 

Besides functioning as a sales 
tool for Panasonic dealers, the clip 
is already scheduled for airing as 
part of the video entertainment at 
Stuart Anderson's Black Angus 
Cattle Co. restaurant lounges. 
Black Angus' Burbank location was 
used as location for the shoot. 

The clip, "Fantasy," features an 
original song composed by L.A. ses- 
sion musician Rick Conrad, and 
stars dancers Marine Jahan 
( "Flashdance ") and Vince Patterson 
( "Beat It "). Stephen Naczinski and 
Michael Lichtenstein directed. 

Kaliback has produced seven 
dealer training videos for AVSG in 
the past, though this will be the 
first time an original song has been 

Video Track 
NEW YORK 

ZBIG VISION LTD., the newly 
formed production company, recent- 
ly completed its first two projects: 
Jimmy Cliff's "Hot Shot" and 
Propaganda's "P- Machinery." The 
former was filmed on a Long Island 
beach and features Cliff singing 
and dancing with two women 
among many "strange props." The 
latter, shot in an abandoned ware- 
house on the Hudson River, turns 
three of the band members into 
marionettes, while lead singer 
Claudia Brucken performs around 
them. Both videos were directed by 

Zbigniew Rbczynski and produced 
by Dawn Daisley. 

MTI recently color corrected and 
transferred 35mm color negative 
film to tape for Overview Produc- 
tions' latest video, Simon F's "I 
Want You Back," a cut from his 
American debut album "Gun." 
Filmed on location in New York and 
directed by D.J. Webster, the clip 
tells the story of the artist's rela- 
tionship with a woman who has left 
him for an older Latin man. 

VCA Technicolor Center Stage 
and its post -production arm VCA 
Teletronics teamed up with director 

(Continued on page 49) 

used, as well as the first time he 
has shot in 35mm. In addition to the 
PT -101 system, "Fantasy" also 
demonstrates the Panaosnic 19- 
inch color monitor, Recam camera, 
Ramsa WR -8216 mixer, WS -A200 
studio monitors and WR -81210 
power amp, as well as the Pana- 
sonic AG 6800 hi fi VCR in action. 
This is achieved by virtue of a plot 
wherein two Black Angus custom- 
ers are whisked into the club's vid- 
eo screen, becoming rock perform- 
ers on a video set. 

"I felt that when people walk into 
a place like Black Angus, they fan- 
tasize about the performers on the 
video screen," says Kaliback. "They 
want to walk out of their own work- 
aday world." 

In fact, Kaliback claims that his 
video is sufficiently entertaining on 
its own that it can be shown 
through more conventional outlets, 
possibly becoming a forerunner of a 
new entity: corporate- sponsored 
music video. "If MTV can promote a 
Warner Bros. record with a video," 
he says, "why do they feel they 
have to put masking tape over a cor- 
porate logo? 

"In this clip, we're Warner Bros. 
We produced and sponsored the 
clip, which promotes Panaonic 
equipment, but in a very subtle 
manner." 

PIC will actively market the PT- 
101 to restaurants and lounges. The 
Black Angus chain is already outfit- 
ted with Panaosnic equipment. The 
new projector is tailored for use 
with remote control, and has adjust- 
able focus lengths (50 inches to 10 
feet diagonally), tilt ceiling mount 
and easy service access. 

Golden Licks. Kiss, along with their producers, engineers and recording studio, 
were recently honored with Ampex's Golden Reel Award for their Mercury album 
"Lick It Up." At a ceremony held at Electric Lady Studio in New York, plaques 
were presented to the members of Kiss, producer Michael J. Jackson, engineers 
Frank Filipetti and Moira Marquis and Right Track Recording of New York. 
Shown are Ampex sales rep Paul Chandler with Gene Simmons (center) and 
Paul Stanley of Kiss. 

Audio Track 
NEW YORK 

LARRY BLACKMON has been 
producing vocalist Barbra Mitch- 
ell's debut PolyGram album at 
Quadrasonic. Engineering the ses- 
sions is Matthew Kasha. Also there, 
Lynn Mabry and Norman Salent 
are working with keyboardist ex- 
traordinaire Bernie Worrell, Earl 
Scooter and T.J. Tindall on their 
joint project. Co-producers are Tin- 
dall and Joel Webber, with Eric 
Calvi engineering. An update on the 
Tom Waits project at Quadrasonic: 
Keith Richards is now not slated to 
play guitar on Waits' forthcoming 
Island album, "Rain Dogs." 

At Giant Sound, Douglas Pell is 
producing Billy Vits & the Natives' 
single, "Jam (With The Natives)." 
Scott James and Claude Achille en- 
gineered, with Rob Stevens doing 
the mix. 

LOS ANGELES 

SMOKEY ROBINSON has been 
working at Mama Jo's Recording 
in North Hollywood, tracking for 
his upcoming Motown release with 
producer Dennis Lambert and engi- 
neer Jack Joseph Puig. Also there, 
French producer Jean -Marc Cer- 
rone is mixing an album with MCA 

(Continued on page 45) 

NIGH QUALITY 
BULK AUDIO TAPE. 

CONSISTENTLY. 
Sunkyong's SKX bulk audio tape gives you 

everything a professional needs- consis- 
tently high quality, reel after reel after reel. 

We can offer this consistency because our entire 
quality control procedure is under one roof. Ours! 

The fact is, we manufacture every single component 
ourselves, from the polyester base film to the label. No 

cutting corners, no cutting costs. 
And we have the resources to back up our claim. We're one 

of the largest companies in the world outside the United 
States, with 1982 sales of over $6.2 billion. 

If you'd like to know more about our super quality SKX or our 
other bulk audio tapes, gives us a call. Sound us out. 

SUNKYONG 
235 West 132nd Street, Los Angeles, CA 90061 (213) 327 -5010 
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AUDIO TRACK 
(Continued from page 44) 

artist Colonel Abrams. Engineer- 
ing the mix is Larry Brown, assist- 
ed by Todd Van Etten. And Roby 
Duke has been in producing his 
next Good News Records release, 
with Steven Bradley Ford engi- 
neering. 

Rusty Garner has been in at Cap- 
itol Recording Studios finishing 
production and mixing for "Boy In 
The Box," Corey Hart's followup to 
"Never Surrender." Engineering 
and mixing with Garner is Paul 
Sabu, with Brad Buxer performing 
and programming additional key- 
board overdubs for the 12 -inch sin- 
gle. 

At Group IV Recording, engi- 
neer Matt Hyde, assisted by Andy 
D'Addario, was behind the board 
for composer Randy Edelman, who 
was scoring the "MacGyver" series 
for Paramount. 

Mercury artist Deborah Galli has 
been in at Hollywood Sound with 
producer Don Perry and engineer 
"Smitty," working with charts by 
arranger Bob Somers. 

NASHVILLE 

NASHVILLE RECORD Produc- 
tions' John Eberlie recently com- 
pleted mastering Johnny Burke's 
new Acclaim single, "Gold In His 
Mind." Stan Campbell produced. 

At Treasure Isle Recording, pro- 
ducer /engineer Rod O'Brien was 
recently in with MTM's first rock 
act, In Pursuit. Assisting O'Brien 
was second engineer Tom Harding. 
Mixes were done at The Castle in 
Franklin, Tenn., with Keith Odle as- 
sisting. 

OTHER CITIES 

THE VELCROS, a Syracuse, N.Y. - 
based outfit that opened for Van 
Halen on their last tour, recently 
completed recording six songs at 
Martin Recording Studios in El 
Paso. The session was produced and 
engineered by Howard Steele. Also 
there, country artist Bucky Allred 
is working with Steele and Scott 
Martin. 

At Normandy Sound in Warren, 
R.I., Ed Ashworth has been mixing 
a new album with engineer Tom 
Soares for Dog Star Records. Tom 
Keegan & Language have also been 
in, recording tracks with engineer 
Bob Winsor. Producer Hirsh Gard- 
ner has been recording new materi- 
al for Fingerpaint, with Phil 
Greene engineering. And Paul Bra- 
dy & the Heartbeats have been re- 
cording new tracks with engineer 
Greene. 

At Planet Dallas Studio, guitar- 
ist Robert Lee Cobb recorded a 60- 
second spot with engineer Doug 
Hall, assisted by Leesa Bowman. 
Independent act Schwantz Le- 
Fantz was also in, recording a six - 
song promotional demo with engi- 
neer Rick Rooney. 

At Russian Hill Recording in 
San Francisco, Windham Hill pro- 
ducer Dawn Atkinson recently 
mixed the score for that label's first 
feature film release, "Attla." The 
score includes original music by 
Buffy Ste. Marie and early work 
from Will Ackerman. Also, Gary 
Mitchell transferred and scored his 
film, "Cocaine Diary," with compos- 

(Continued on page 49) 

from ALLSOP of course! 

Buy an aw 
winning Alts 
Orbitrac. , record 
cleaning system and get a 
col .pon good for a FREE Americar 
Gramaphone sampler album. 

Introducing the All - 
sop Clean & Carry. 
A complete mer- 
chandising unit fea- 
turing a special 
value combination 
of our best selling 
audio cleaner and 
soft cassette carrier. 

Buy an Akop Cpmpact Disc cleaner 
and get a TELAFC Sampler #1 disc FREE, included 
right in the package! 

Special video software values! 
1) Buy Du* best selling VHS o- 
Beta cleaner and get a $5 dis- 
count on a great selection of 
hot Kan V deo /Lorimar titles. 2) 
Buy or Lop rated Pro Video 
Care Kt and get 30 minutes of 
Jane Fonda's workouts FREE, 

included right in the 
package. 

This fall we bring you more sell -thru power than ever. 
We've created a group of the most unique and sellable 
promos ever. Our merchandising instantly communi- 
cates not only Allsop's traditional nr_duct excellence, 
but these outstanding special offers as well. Your cus- 

timers will Ind them simply irresistible. The result... 
SELL THRU! We've even included special dating terms 
to simplify your fall planning. Cal your local Allsop rep 
today for the Drofitable details of our power packed fall 
program. 

World Leaders in Hi -Tech Care products ALL O TM 

ALLSOP INC. P.O. Box 23 Bellingham, WA98227 Telex 15 -2101 A.lsop BLH Outside Washington State Toll Free 1(800) 426 -4303 
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Where pros go 

for what's new 
in state of the art 

TEEkÌIÌ1ILEIEY... 

BILLBOARDS AES Convention Issue brings together 
technical know -how, equipment and artists. 

AN IN -DEPTH REPORT 
Comprehensive overview of the industry discussed with a 
major figure in the pro -audio industry. - latest technological developments - research and development 
Listing of technical workshops and presentations 
Survey on the state of the digital audio market in the U.S. 

Review of the growing role and importance of quality 
audio to the video, broadcast and recording industries 

BONUS DISTRIBUTION 
at the AES Convention in New York City 

OCTOBER 12 -16 

ADVERTISING DEADLINE SEPTEMBER 27 
ISSUE DATE: OCTOBER 19 

FOR ADVERTISING DETAILS CALL 

In New York: Ron Willman (212) 764 -7350; 
Norm Berkowitz (212) 764 -7330; 
Grace Whitney -Kolins (212) 764 -7352 
In Los Angeles: Christine Matuchek (213) 859 -5344 
In Nashville: John McCartney (615) 748 -8145 
or contact any Billboard Sales Office worldwide. 
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'ro audio /video 
VIDEO TRACK 
(Continued from page 44) 

John Sanborn and producer Mary 
Perfilo on a musical production, 
"Sister Suzie Cinema," scheduled 
for airing during the second sea- 
son of PBS's weekly "Alive From 
Off Center." The half -hour video is 
an a cappella doo -wop fantasy 
about the movies, starring 14 Kar- 
at Soul and Ben Halley Jr. 

PORTABLE 
24 TRACK 

RECORDING 
ANYWHERE. 

EFFANEL MUSIC /NEW YORK 

RANDY EZRATTY 

212 807 1 100 TELEX 238 198 TLXA UR 

66 Crosby Street New Yak New York 10012 

OTHER CITIES 

Z STREET FILMS of San Fran- 
cisco recently wrapped up produc- 
tion on the Motels' newest video, 
"Shame." The clip places lead 
singer Martha Davis in a gloomy 
desert hotel room, with her dream 
life projected on a billboard out- 
side her window. The video was di- 
rected by David Fincher and pro- 
duced by Carol Stewart. 

HME /CBS recording artist Gino 
Vannelli recently finished the vid- 
eo clip for his second single, 
"Hurts To Be In Love," from the 
"Black Cars" album. The concep- 
tual video was shot in London and 
produced and directed by Derek 
Burbidge. 

Edited by LINDA MOLESKI 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Video Track, Billboard, 1515 
Broadway, New York, N.Y. 10036. 

6. " For fast action, use 

ACTIONMART IV 
Oil 
figei the Billboard 

Classified. 
Call Jeff Serette toll 

free at (800) 223- 

7524 (NY residents 

dial 764 -7388). 

IMP = 
s 

RECORD PRESSING 
CASSETTE DUPLICATION 

MASTERING PLATING 
COLOR SEPARATIONS 

PRINTING TYPESETTING 

2832SPRINGROVE AVE. 
CINCINNATI, OHIO 45225 

1513) 681 -8400 

Come home 
from the studio. 
Come home to a Manhattan hotel that is really like your 
own apartment on Central Park. Around the corner from 
Lincoln Center and minutes to the things that are impor- 
tant to you in New York City. And, while we recently have 
lavished millions on our guestrooms and suites, we 
pride ourselves most on our traditions: personal ser- 
vice; prompt and courteous attention; gracious hospi- 
tality;and good value. The Mayflower Hotel, 61st St. & 

Central Park West, New York 10023. See your travel 
agent or call toll -free 800 -223 -4164 or 212- 265 -0060 

The Mayflower Hotel 
right on New York's Central Park 

ri1 

found Investment 
A bi- weekly column spotlighting 
equipment- related news in the 
audio and video production, post - 
production and duplication in- 
dustries. 

A REEL DONATION: Studer Re- 
vox America recently donated a a 
PR99 MKII open reel recorder to 
New York's Museum of Broadcast- 
ing. According to Revox, the muse- 
um intends to use the machine to 
transfer to tape old radio shows 
which are now stored on 16 -inch 
transcription disks. 

THE BIGGEST YET: Trans /Au- 
dio, the New York -based film dub- 
bing facility, has taken delivery of a 
new Quad -Eight custom re- record- 
ing console, the largest board ever 
built by that firm. The desk is in- 
tended to be the centerpiece of a 
large dubbing suite in T /A's new W. 

54th St. facility. 
Designed specifically for six - 

track stereo recording, the desk 
was a collaboration between T /A's 
chief mixer Dick Vorisek and chief 
engineer Ernie Machanic and Quad 
Eight's Bill Windsor. It features 52 
inputs, each equipped with Quad 
Eight's EQ -444 four -section para- 
metric equalizer and its four dedi- 
cated six -track mixer inputs allow 
for predubs, bringing the input com- 
plement to a total of 76. The console 
is slated to be fitted next year with 
Quad- Eight's Compumix IV com- 
puter automation system, designed 
specifically for film dubbing. 

EDISON SHINES BRIGHTLY: 
National Video Center /Recording 
Studio's Edison Hall is undergoing 

AUDIO TRACK 
(Continued from page 45) 

er Ed Bogas. 
Star Stream Productions of 

Houston was in at Omega Audio in 
Dallas, sweetening and mixing a 
one -hour music special starring Lou 
Rawls and Jayne Kennedy. Paul 
Killiam produced, and David Buell 
engineered. 

James Canning is in St. Maarten 
recording an album for Tounka & 
Friends at Bronese Recording Stu- 
dio. He is now chief engineer of that 
facility, the first 24 -track house in 
St. Maarten. 

At Sheffield Audio /Video Pro- 
ductions, Barry Manilow was in re- 
cording vocals for two songs. Mi- 
chael DeLugg engineered, assisted 
by Bill Mueller. Sheffield's digital 
remote truck recently recorded Ella 
Fitzgerald and Oscar Peterson for 
the PBS series "On Stage At Wolf 
Trap." The vehicle was also used to 
record the National Symphony for 
the Wolf Trap series. Mueller and 
Don Santo engineered. Finally, Ed 
Feldman was in finishing up the fi- 
nal mixes on his album, "Driving 
While Experienced." Victor Gior- 
dano engineered, and co- produced 
with Feldman. 

All material for the Audio Track 
column should be sent to Steven 
Dupler, Billboard, 1515 Broad- 
way, New York, N.Y 10036. 

the first total renovation in its 17- 

year history. While the facility has 
been regularly updated with new 
equipment since 1968, studio co- 
founder Irving Kaufman says the 
plans now include complete control 
room redesign and renovation by 
Tom Hidley of Sierra /Hidley De- 
sign. 

New gear being installed includes 
a SSL SL 6000 E console, two Otani 
24 -track machines and Ampex ATR- 
100 recorders. Other changes in- 
clude new offices, reception area, 
lounge and other facilities. Edison is 
one of the largest studios in New 
York, capable of accommodating 
sessions with more than 60 musi- 
cians in its 60- by 40 -foot space with 
22 -foot ceilings. 

A SUITE SCENE: Scene Three 
Inc., the Nashville -based film and 
television production company, re- 
cently completed construction and 
installation of a new computer -con- 
trolled audio suite, designed to han- 
dle a wide variety of audio produc- 
tion and post -production including 
narrative recording, original music 
scores, special sound effects, en- 
hancing of existing audio and com- 
puter- controlled mixing for sound- 
tracks, sweetening and dialog re- 
placement, all with synchronous 
picture. Scene Three's board chair- 

man Marc Ball worked with the fa- 
cility's chief engineer Mike Arnold, 
chief audio engineer Nick Palla- 
dino and audio consultant Tom 
Irby in designing the new suite. 

CRYSTAL CLEAR CASSETTES: 
Crystal City Tape Duplicators 
Inc., Huntington, N.Y., has added 
new Otani DP -85 cassette duplica- 
tion slaves to its existing Otani DP 
7500 duplication system. The slaves 
are equipped with Dolby HX Pro 
headroom extension circuitry, and 
Crystal City says the new gear will 
double its daily production capabili- 
ty. 

PROS GO TO CHICAGO: More 
than 50 pro audio companies will be 
exhibiting their wares at the upcom- 
ing Chicago Music Expo at the Ho- 
tel Continental, Sept. 20 -22. Accord- 
ing to John Loeper, general manag- 
er of Flanner's Pro Audio (sponsor 
of the expo), more than 1,000 attend- 
ees are expected. In addition to the 
latest gear from Crown, AKG, dbx, 
Sony, Lexicon, Ramsa, Electro- 
Voice, DeltaLab, Amek, Beyer and 
other firms, there will be a program 
of seminars, sponsored by the Chi- 
cago chapter of NARAS and coordi- 
nated by the Center for Music 
Business Studies. 

Edited by STEVEN DUPLER 

Print your label copy 
right on your cassette 
with the apex printer 

Forget about paper labels. 
Print up to 5,000 units per hour. 
Save time, money, trouble, space. 
Eliminate inventory problems, costly label overruns. 
Save 40 or more per cassette. 

4 models to choose from: 
Two one -color table top models. 
Two high production multi -color consoles, 
that print up to three colors in one pass. 

Distributed in the U.S. 
and worldwide by 

400 Madison Avenue 
New York, New York 10017 
Telephone: (212) 308 -6888 
Telex: 12 -6419 

Apex Machine Company 
3000 N.E. 12th Terrace 
Fort Lauderdale, FL 33334 
Telephone: (305) 566 -1572 
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Author! Author! Daryl Hall joins Paul Young onstage at a recent New York 
show to sing "Everytime You Go Away." Hall wrote the song five years ago, and 
Young took it to No. 1 in July. (Photo: Chuck Pulin) 

Christian Hard Rockers Show Mettle 
Stryper's First Album Sets Sales Mark for Enigma 
BY ETHLIE ANN VARE 

LOS ANGELES Locally based in- 
dependent Enigma Records has just 
pressed the largest shipment in its 
history with the first full -length al- 
bum by Stryper, "Soldiers Under 
Command." The advance orders are 
a reported 100,000, which should 
bring the Orange County heavy 
metallers into the rock mainstream. 

And the element that has been 
most important to the young head - 
bangers hasn't been radio airplay or 
concert appearances; Stryper has 
made its reputation in print. After 
all, what journalist can resist the 
angle of a born -again Christian 
heavy metal band? 

"Press has been the biggest thing 
to help Stryper along," says drum- 
mer and band founder Robert 

New York Club Marks 25th Anniversary 

Folk Is Alive and Living in Folk City 
BY JEFF TAMARKIN 

NEW YORK Twenty -five years 
ago, a Greenwich Village restau- 
rant /bar became Folk City, started 
presenting such up- and -coming 
stars as Bob Dylan, Judy Collins, 
Peter, Paul & Mary and Simon & 
Garfunkel, and turned itself into a 
neighborhood landmark. This 
month a series of concerts reuniting 
many of those now- famous names - 
and showcasing new ones -will 
mark the club's anniversary and, its 
owners hope, draw attention to the 
fact that folk is not dead, just differ- 
ent. 

"The definition of folk has 
changed," says Robbie Woliver, 
who, with Marilyn Lash and Joe Hil- 
lesum, bought the club from origi- 
nal owner Mike Porco in 1980. "To- 
day folk is anything generated by a 
songwriter." 

Veteran folkies Eric Andersen, 

Scott Silbert & Holy Toledo 
Productions 

DENI TOLEDO 

as 
seen on 
MTV's 
Basement 
Tapes 
Sept. 8 
Make 
sure 
to cast 
your 
vote 
in the 
finals! 

at the CAT CLUB 
76 East 13th St. New York, NY 

(212)505 -0090 

M.C. JIM KERR -WPLJ -FM 
HOWARD THE CAB DRIVER 
Scott Silbert 
Holy Toledo SEPTEMBER 18 
Productions Showtime 11 PM 
(212)874 -1978 Tariff: $5.00 

Odetta, Tom Paxton, Arlo Guthrie 
and Tom Rush are set to appear at 
the main anniversary event, "A 
Tribute To Folk City," along with 
more recent arrivals on the scene 
who conform to the Folk City defini- 
tion of folk, including the Violent 
Femmes, the Roches, Suzanne Vega 
and Ferron. The show is scheduled 
for Saturday (14) at Pier 84 here. 

Lest one wonder why the Folk 
City tribute is booked at another 
venue, Woliver explains that the 
club's 175 -person capacity isn't 
equipped to handle an event of this 
magnitude. That's one reason that 
the club, currently at its third loca- 
tion, is seeking new quarters. An- 
other is that, ever since Folk City 
began featuring rock music, some 
neighbors have complained. 

The decision to book rock was one 
of the best business decisions the 
club has made, according to Woliver. 
"Before we took over, the club did 
have shows that weren't folk," he 
says. "Mike Porco had comedy, 
blues and country. But we began a 
series on Wednesday nights featur- 
ing a unique blend of rock -oriented 
acts and charging very little money. 
It's been not only an exciting series, 
but a way for us to show that we're 
in the vanguard of what's going on." 

Many of today's most critically 
applauded underground bands have 

Unsurpassed in Quality 
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played the Wednesday night series, 
currently called "Big Combo" 
nights. One show, recalls Woliver, 
featured the Replacements, the Vio- 
lent Femmes and the Del- Lords. 
"Everyone who has played this se- 
ries has gone on to get a record 
deal," Woliver notes proudly, 
"many with major labels." 

To celebrate that success, a three - 
night stand at Irving Plaza on Sept. 
17 -19 will feature such popular local 
acts as Marshall Crenshaw, the 
Smithereens, the Vipers, the Clin- 
tons, the Raunch Hands, the Ben 
Vaughan Combo and the Mosquitos, 
along with such national acts as the 
Beau Brummels and Johnny Cope- 
land. To cap off the anniversary, 
two evenings of "rising stars" and a 
night of comedy will be held at Folk 
City. 

After 25 years, Woliver assures 
that traditional folk is still the 
club's top priority. "There is defi- 
nitely an acoustic music resurgence, 
a new interest in seeing artists in an 
intimate venue," he says. "And the 
acts are just as exciting now as they 
ever were. 

"We don't consider ourselves 
strictly a folk club, but we are a club 
that presents the best folk music 
around." 

Sweet, 25. "Print has just gone nuts. 
We didn't really do anything to solic- 
it it. People just started writing. 

"We'd be on tour, and when we'd 
pull into a town, there'd be talk 
shows and news coverage and three 
or four papers. Meanwhile, the 
bands we were touring with who had 
been around longer and sold more 
records would get no publicity." 

Although the bandmates -Sweet, 
his younger brother Michael (gui- 
tar), Ozzie Fox (guitar) and Tim 
Gaines (bass and keyboards) -have 
been accused of using their beliefs 
as a gimmick, they refuse to soft - 
pedal their "ministry" because, 
they say, their mission is clear -and 
their rewards preordained. 

"People think that when you're a 
Christian, you're not supposed to 
have money," says Robert Sweet. 
"The Bible states the opposite. 
Those who do God's will, God will 
bless more." 

"We want to do good work with 
our money," adds Michael Sweet. 
"Throwing hundreds and thousands 
of Bibles into our audiences is cost- 
ly, but it's kind of putting it into the 
ministry." 

Although Stryper recently set an 
attendance record for a Tower Rec- 
ords in -store in Orange Country, the 
group's first sales of its 1984 EP 
were through the Christian market, 
and its first real airplay on Chris- 
tian radio. The record spent more 
than six months on Billboard's Top 
Inspirational Albums chart, despite 
the fact that the songs sound like 
Iron Maiden. 

"Wes Hein at Enigma commented 
to me that the Christian market is 
much bigger than he ever realized," 
says Robert Sweet. "But when we 
first came out, Christian stores 
wouldn't stock us and Christian ra- 
dio wouldn't play us because of the 
way we looked and sounded. Every- 
one was leery in the beginning, 
Christian and secular." 

The band is currently managed 
by Robert and Michael's mother, 
Janice Sweet, and has just signed 
with John Huie for booking. Huie, 
formerly a partner in Frontier 
Booking International, has gone out 
on his own and is handling top con- 

temporary Christian artist Amy 
Grant. Stryper, however, will play 
with other hard rockers on its up- 
coming 40 -city U.S. tour. By next 
spring, they expect to play Europe, 
Japan and Australia. 

"Then we release a live album for 
Enigma," says Robert Sweet, 
"probably recorded at our Univer- 
sal Amphitheatre date. And then 
we're free contractually." The band 
is currently debating whether to tie 
its future to that of a a small inde- 
pendent. 

"Enigma has been loyal and good 
to us," says Robert Sweet. "And 
there have been many examples of 
small labels who have become big." 

"If the group is to become big 
time," notes Michael Sweet, "and 
we really feel that's what God is do- 
ing, then Enigma will become big 
time, the way Island has with U2." 

"But at the same time," continues 
Robert, "we might end up on a CBS 
or a Geffen. We just do what God 
wants." 
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Amusement 

ARTIST(S) 

1 ` 
Venue Date(s) 

GROSSES 
Gross Attendance 
Ticket Price(s), Capacity Promoter 

Business" 

BRUCE SPRINGSTEEN & Giants Stadium Aug. 18-19, 21- 

THE E STREET BAND East Rutherford, N.J. 22, 31, Sept. 1 

$6,946,380 396936 In -House 

$17.50 six sellouts 

BRUCE SPRINGSTEEN & Exhibition Stadium Aug. 26-27 

THE E STREET BAND Toronto 

$2,771,257 137,171 CPI 

($3,464,072 Canadian) two sellouts 

$25.25 

TEXXAS WORLD MUSIC Cotton Bowl Aug. 24 

FESTIVAL: Dallas 

DEEP PURPLE, SCORPIONS, 
NIGHT RANGER, TED NUGENT, 
BON JOVI, GRIM REAPER, 
VICTORY 

$1,467,864 80,000 Pace Concerts 

$18.50 sellout 

WHAM! Exhibition Stadium Aug. 28 

POINTER SISTERS Toronto 

$1,042,059 50,098 Concert Prods.lnternational 

($1,302,548 Canadian) sellout 

$26 

DAY ON THE GREEN 1: Oakland (Calif.) Stadium Aug. 28 

SCORPIONS, RATT, 
Y &T, METALLICA, 
RISING FORCE, VICTORY 

$1,108,593 59,838 Bill Graham Presents 

$20 sellout 

DAY ON THE GREEN 2: Oakland (Calif.) Stadium Sept. 1 

WHAM!, POINTER SISTERS, 
KATRINA & THE WAVES 

$817,897 46,737 Bill Graham Presents 

$17.50 sellout 

LUTHER VANDROSS The Spectrum Aug. 29 -30 

READY FOR THE WORLD Philadelphia 

JESSE JOHNSON'S REVUE 

$489,014 27,536 G Street Express 

$18.50 /$17.50 two sellouts 

KENNY ROGERS The Spectrum Aug. 28 

MAC DAVIS Philadelphia 

SAWYER BROWN 

$303,437 17,949 North American Tours Inc. 

$18.50/$17.50/$15.50 19,455 

GRATEFUL DEAD Boreal Ridge Aug. 24 

Soda Springs, Calif. 

$300,000 20,000 Music Futures Presents 

$15 sellout 

FOUR TOPS Chastain Park Aug. 31 -Sept. 2 

TEMPTATIONS Atlanta 

$297,170 17,514 Alex Cooley/Southern Promotions 

$18.50/$16.50/$13.50 19,053 

STING Greek Theatre Aug. 23 -24 

Berkeley, Calif. 

$280,990 17,000 Bill Graham Presents 

$18 /816.50 two sellouts 

GRAND SLAM' 85: Silver Stadium Aug. 25 

FOREIGNER, AEROSMITH, Rochester, N.Y. 

JOE WALSH, HOOTERS 

$279,235 18,201 Monarch Entertainment Bureau/ 

$20 /$17.50 25,000 Rochester Community Baseball/ 

WCMF 

TINA TURNER Joe Louis Arena Aug. 28 

GLENN FREY Detroit 
$225,000 15,000 Brass Ring Prods. 

$15 sellout 

POWER STATION CNE Grandstand Aug. 23 

NIK KERSHAW Toronto 

O.M.D. 
PAUL YOUNG 

$203,436 11,313 Concert Prods. International 

($254,295 Canadian) 15,000 

$22.50 

LUTHER VANDROSS Baltimore Civic Center Sept. 1 

JESSE JOHNSON'S REVUE 
READY FOR THE WORLD 

$171,900 11,460 Stageright Prods. 

$15 13,665 

MOTLEY CRUE Compton Terrace Aug. 28 

LOUDNESS Phoenix 

$163,627 11,779 Evening Star Prods. 

$15 14,918 

KENNY ROGERS CCE Grandstand Aug. 22 

LEE GREENWOOD Ottawa 

SAWYER BROWN 

$159,581 9,278 Concert Prods. International/ 

($199,441 Canadian) 14,000 Donald K. Donald /Bass Clef 

$21.50/$17.50 

GEORGE THOROGOOD CNE Grandstand Aug. 24 

JOHNNY WINTER Toronto 

$157,498 10,776 Concert Prods. International 

($1 %,873 Canadian) 15,000 

$20/$18 

ALABAMA St. Louis Municipal Opera Aug. 24 $153,415 9,025 Contemporary Prods./ 

$17.50/$15.50 sellout Municipal Theater Assn. 

FOREIGNER CCE Grandstand Aug. 23 

JOE WALSH Ottawa 

$140,644 10,046 Bass Clef /Concert Prods. 

($175,805 Canadian) 14,000 International /Donald K. Donald 

$17.50 

NEIL YOUNG Red Rocks Amphitheatre Aug. 25 

GAIL DAVIES Denver 
$136,377 8,913 Feyline Presents 

$15.95/$14.85 sellout 

DEEP PURPLE Rochester (N.Y.) War Memorial Aug. 20 

BLACKFOOT 
$136,350 10,200 Monarch Entertainment Bureau 

$14.50/913.50 sellout 

BEACH BOYS Red Rocks Amphitheatre Aug. 23 

DIANE BROWN Denver 
$133,286 8,670 Feyline Presents 

$15.95 /$14.85 sellout 

KENNY ROGERS Baltimore Civic Center Aug. 31 

MAC DAVIS 
SAWYER BROWN 

$132,580 7,576 North American Tours Inc. 

$17.50 13,665 

FOUR TOPS Mud Island Amphitheatre Aug. 29 -30 

TEMPTATIONS Memphis 

$128,078 8,833 Mid -South Concerts 

$14.50 10,000 

REO SPEEDWAGON Jackson (Miss.) Coliseum Aug. 27 

CHEAP TRICK 
$125,982 9,616 Contemporary Presentations 

$13.50 sellout 

TINA TURNER Centennial Hall Aug. 21 

GLENN FREY Univ. of Toledo 

Toledo, Ohio 

$121,890 8,899 Brass Ring Prods. 

$15 9,000 

HANK WILLIAMS JR. Concord (Calif.) Pavilion Aug. 24 

SOUTHERN PACIFIC 
$121,818 8,278 In -House 

$16.50/513.50 sellout 

REO SPEEDWAGON Kansas Coliseum Aug. 31 

CHEAP TRICK Wichita 
$117,872 8,961 Contemporary Presentations 

$14.50 /$13.50 sellout 

OAK RIDGE BOYS Iowa State Fair Aug. 24 

EXILE Des Moines 

$113,212 12,253 In -House 

$10 /$8 20,672 

two shows 

GEORGE THOROGOOD Starlight Theater Aug. 20 

JOHNNY WINTER Kansas City, Mo. 

$109,762 8,492 Contemporary Prods./ 

$13.50/912.50 sellout New West Presentations 

TINA TURNER Athletic & Convocation Center Sept. 1 

GLENN FREY Notre Dame Univ. 

South Bend, Ind. 

$109,005 7,267 Sunshine Promotions 

$15 7,482 

OAK RIDGE BOYS Minnesota State Fair Aug. 25 

EXILE St. Paul 

$108,508 13,928 In -House 

$91$4.50 20,000 

JIMMY BUFFETT & Chastain Park Aug. 20 

THE CORAL REEFER BAND Atlanta 

$102,004 6,351 Alex Cooley /Southern Promotions 

$18.50 /916.50/ sellout 

$13.50 

AL JARREAU Greek Theatre Aug. 24 

DAVID SANBORN Los Angeles 

$101,377 6,186 Nederlander Organization 

$17.50 /$16.50 /$10 sellout 

AL JARREAU Greek Theatre Aug. 25 

DAVID SANBORN Los Angeles 

$100,307 6,187 Nederlander Organization 

$17.50 /$16.50 /$10 sellout 

RICK SPRINGFIELD Concord (Calif.) Pavilion Aug. 20 

'TIL TUESDAY 
$101,342 6,849 In -House 

816.50/513.50 8,000 

GEORGE BENSON Chastain Park Aug. 25 

Atlanta 

$101,080 6,351 Alex Cooley /Southern Promotions 

518.50/016.50/613.50 sellout 

MOTLEY CRUE Tuscon Community Theater Aug. 27 

LOUDNESS 

$97,659 7,234 Evening Star Prods. 

$13.50 9,233 

AL JARREAU Greek Theatre Aug. 23 

DAVID SANBORN Los Angeles 

$96,638 5,884 Nederlander Organization 

$17.50/$16.50/$10 6,187 

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should 
be submitted to Louise Zepp in Nashville at (615) 748 -8129; Ancil Davis in New York at (212) 764 -7314; Linda Deckard in Los Angeles at 

(213) 859 -5338; or Melinda Newman in Chicago at (312) 236 -2085. 

Talent in Action 
THE POWER STATION 

Meadowlands Arena, 
East Rutherford, N.J. 

Tickets: $16, $13 

SCREAM! SCREACH!! That was 
the dominant sound at Power Sta- 
tion's final show of their American 
tour, Aug. 28. In spite of the Duran 
Duran spinoff group's mega- decibel 
sound level, the band was no match 
for its audience, which not surpris- 
ingly consisted largely of junior 
high school -aged girls. 

However, it quickly became ap- 
parent that the unrelenting din 
couldn't have been a reaction to the 
music. Power Station was compe- 
tent musically and confident in its 
pat MTV moves and banter, but also 
seemed confused and annoying. 

Chief heartthrob John Taylor 
proved to be a singularly uninven- 
tive bassist, while fellow Duran 
member Andy Taylor just may be 
the world's most frustrated heavy 
metal axesmith. Singer Michael Des 
Barres, whose previous career in 
several unmemorable bands was a 
bust, seemed happy just to be in 
front of thousands, despite the fact 
that few of the fans were interested 
in him. The owner of an utterly un- 
distinctive rock voice, Das Barres 
made the greatest impact when he 
stepped back to allow a Duran cen- 
ter stage. 

The set itself was hodgepodge. 
The platinum "Power Station" al- 
bum comprised the bulk of the 
show, with several covers filling the 
gaps. Des Barres' compositions for 
Rod Stewart ( "Some Guys Have All 
the Luck ") and Animotion ( "Obses- 
sion") were performed, as were the 
Velvet Underground's "White 
Light White Heat" and the classic 
"Dancing In The Street," which 
many of the young fans probably 
knew only as the new Jagger /Bow- 
ie single. Two Duran Duran hits, 
"The Reflex" and "Hungry Like 
The Wolf," along with T. Rex's 
"Bang A Gong" (the Station's re- 
cent top 10 single), were highlights. 

In the end, most of the applause 
was due to the percussion team (with 
ex -Chic drummer Tony Thompson) 
and the background singers. They 
really carried the show. 

Openers O.M.D., formerly Or- 
chestral Manoeuvres in the Dark, 
kept mentioning their 14 singles. 
Perhaps they should stop and think 
that the reason none have made it 
here is that they all sound basically 
the same. The synth -based Liver- 
pool band elicited a few screams, 
too, but were quickly forgotten. 

JEFF TAMARKIN 

19,200 
SEATS r. 

reunion arena 
777 Sports Street 

Dallas, Texas 75207 
(214) 658 -7070 

MOTLEY CRUE 

The Forum, Los Angeles 
Tickets: $15.50, $13.50 

MOTLEY CRUE isn't the worst 
heavy metal band alive; hundreds of 
neophytes vie for that title nightly 
in clubs worldwide. But Motley 
Crue may just be the worst heavy 
metal band that can sell out the Los 
Angelos Forum. 

And sell it out Elektra's glam bad 
boys did on Aug. 24. They say 17,000 
screaming kids can't be wrong; 
they say that if a band leaves the 
customer satisfied it is, by defini- 
tion, good. If that's the case, let's 
give the Oscar to "Friday The 13th, 
Part IV." Motley Crue make Ratt 
sound like Rachmaninoff, Def Lep- 
pard like Debussy, Van Halen like 
Vivaldi. 

So what's wrong with this plati- 
num- selling, top 10 mega -act? Aside 
from the fact that they don't play 
very well, haven't an original move 
among them, write terrible songs 
and have filthy mouths? (After all, 
that's not uncommon in the genre.) 
What makes Motley Crue worse 
than the average metal band is that 
they exhibit neither love nor respect 
for their craft -much less their art. 
It led to a suspicion that the only 
thing onstage that got a rehearsal 
was the lighting. 

Vince Neil hasn't studied ath- 
letic stage moves like David Lee 
Roth; he runs back and forth, ties 
Steven Tyler -esque scarves to his 
mike stand, shouts a few obsceni- 
ties and calls himself a star. Nikki 
Sixx has his bass striped to match 
his outfit, but he also has a bass 
solo made to match Gene Sim- 
mons'- though not as good. Tommy 
Lee's drum kit looks fantastic as it's 
hoisted perpendicular to the stage 
in the solo before "Too Young To 
Fall In Love," but, cleverly 
strapped into his seat as he is, Lee 
has only one beat to fall back on. 
Mick Mars' guitar riffs are piercing 
enough to cause permanent audi- 
tory damage, but not memorable 
enough to make temporary mental 
impact. 

The pyrotechnics were great 
throughout the 100 -minute show, 
and a sea of fists pumped as Neil ad- 
monished the girls in the crowd to 
"put out" for their dates -or, fail- 
ing that, for the band members. He 
did all this between songs like 
"Fight For Your Rights," "Ten Sec- 
onds Of Love," "City Boy Blues" 
and others too formulaic to tell one 
from the next. Their cover of "Hel- 

(Continued on page 56) 
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ffialent 

/ENTERTAINMENT 
A N D 

E V E N T 

M A R K E T I N G 

SEMINAR TOPICS 
Will Include: 
> Proposal, Research and Evaluation 

> Negotiation, Contracts and the Importance of Good 

Legal Counsel 

> Case Study: Marketing Your Venue and Event 

> Local and Regional Event Marketing 

> The Ad Agency's Role in Entertainment and Event 

Marketing 

> Cross- Merchandising in Music Marketing 

> Sports Marketing 

> Maximizing the Investment with Promotion, 
Publicity and Advertising 

> Promotion, Planning and Marketing the Product 
with Special Events 

> Major Event and Facility Marketing 

REGISTRATION 

AN AMUSEMENT BUSINESS SEMINAR 

OCTOBER 30- NOVEMBER 1, 1985 
SHERATON PREMIERE HOTEL 
LOS ANGELES, CALIFORNIA 

SPEAKERS AND PANELISTS 
Confirmed At Press Time: 

Whitten Pell, 
Marketing Entertainment Group of 

America (MEGA) 

> Rick Ungar, 
Attorney at Law with the law firm 

of Unger, A.P.C. 

> Gregory L. Hagglund, 
Contemporary Marketing Inc. 

> Robert A. Powell, 
R. J. Reynolds Tobacco Co. 

> Michael Brausen, 
Entertainment Marketing Corp. 

Entertainment and Event Marketing in the 80's will present a thorough study of 

the who, why and how of sponsorship, entertainment, sports and event marketing. 

This seminar is designed to give both buyers and sellers an inside look at how 

professionals from both sides evaluate, plan, research, negotiate, execute and 

measure results of entertainment and event marketing projects. 

If you are currently involved in or are considering utilizing event marketing, you 

need to attend and participate in this seminar. Can you afford to miss exposure to 

3 billion people? Can your event do as well without corporate participation? 

> Glenn E. Mon, 
L.A. Coliseum and Sports Arena 

> Samuel J. Fox, 

Law Offices of Irwin and Rowan 

> Sanford Brokaw, 
The Brokaw Co. 

> John C. Lodge, 
Anheuser -Busch Inc. 

> Clayton Hannon, 
Portland Rose Festival Assoc. 

Mail this form including hotel reservation to: Gina DiPiero, Amusement Business, 14 Music Circle East, Nashville, TN 37203 

$330 covers all sessions, 2 cocktail parties and continental breakfast and lunch on Thursday and Friday. 

$30 discount on registrations received by October 9 -space is limited. Register now to insure your place. 

NAME 

COMPANY 

TITLE 

ADDRESS 

CITY, STATE ZIP 

PHONE 

NATURE OF BUSINESS 

HOTEL- SHERATON PREMIERE, LOS ANGELES, CALIFORNIA 

Reservations will be made by Amusement Business 

SEMINAR RATE: $100 per day single or double 

NAME 

SHARING WITH 

ARRIVAL DATE /TIME DEPARTURE DATE /TIME 

I am enclosing a check in the amount of $ 

I wish to charge my registration to: 

VISA MASTER CARD AMERICAN EXPRESS 

CARD # 

EXP. DATE MASTER CARD BANK # 

SIGNATURE 

Please confirm my hotel reservations with my credit 

card # as shown above 

Reservations are held until 6:00 p.m. unless 

guaranteed by advance deposit or credit card. 

Special Air Travel Discount available through American 

Airlines. Phone 1- 800 -433 -1790 and refer to STAR file 

#S- 61055. 

Registration fee does not include accommodations or airfare. 
Cancellations must be made in writing prior to October 18 

and are subject to a 10% cancellation fee. Absolutely no 

cancellations after October 18. Registration substitutions may 

be made. 

For more information on the seminar, phone Gina DiPiero, Amusement Business (615) 748 -8115. 

TALENT IN ACTION 
(Continued from page 54) 

ter Skelter" should be deemed a fel- 
ony. The single "Smokin' In The 
Boys Room" was fairly close to the 
original, but who really wants to 
sound like Brownsville Station? 

At no time did Neil, currently on 
probation for vehicular homicide, 
mention that the evening's concert 
was a benefit for the Palmer Drug 
Abuse Clinic. He did give his court - 
ordered tag line, "If your're drink- 
ing tonight, don't drive," but didn't 
render it with much sincerity. 

Still, if it will make you feel bet- 
ter, there was nary a Satanic refer- 
ence in the show, outside of the lyr- 
ics to "Shout At The Devil." So the 
PTA can breathe easy. Now if we 
can only get the Post Office to grab 
these guys for interstate fraud: pos- 
ing as a rock band and collecting 
money under false pretenses. 

ETHLIE ANN VARE 

NE(HARTS 

CHARLIE SINGLETON 

Arista recording artist Charlie 
Singleton is making moves with 
his solo album "Modern Man," 
and its debut single, "Make Your 
Move On Me Baby!," has been 
active for several weeks on the 
Hot Black Singles chart. 

While growing up, Singleton 
learned to play a number of in- 
struments, ranging from brass 
to percussion. He later earned a 
music scholarship to Southern 
Univ. in Baton Rouge, where he 
studied jazz under noted New 
Orleans clarinet player Alvin Ba- 
tiste. 

In the late '70s, Singleton was 
the guitarist for Billy Cobham's 
group and also played with such 
artists as Dizzy Gillespie, Marvin 
Gaye and Branford Marsalis. 
Later, Singleton was performing 
with his own band, Stargazum, 
when he was recruited by Cam- 
eo. 

Though he was a key force in 
Cameo, Singleton wanted to be a 
solo performer and began re- 
cording his own material be- 
tween stints with the group. An 
in -house tape brought him to the 
attention of Arista a &r director 
Ed Eckstine, who signed him. 

The video clip for "Make Your 
Move On Me Baby!" was pro- 
duced by Peter Bunche and di- 
rected by Charlie Rice. Singleton 
plans to tour this fall and winter. 

Singleton is managed by David 
Franklin & Associates, Suite 
1290 South, Omni Internation- 
al, Atlanta 30303; (404) 223 - 
5587. 

AI;TIIISMARr1' 
The results are fast. The 
reach is vast. And the call is 

free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 
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orne video 
VSDA Panel Focuses on Co -op Funds, Defective Tapes 

DEALERS CONFRONT DISTRIBUTORS 
BY TONY SEIDEMAN 

WASHINGTON Co -op funds and 
compensation for defective cas- 
settes were the topics that appeared 
to interest dealers most at a panel 
at the Video Software Dealers 
Assn (USDA) convention here titled 
"Working With Your Distributors." 

Other topics covered included get- 
ting ahold of point -of- purchase ma- 
terials, handling special orders, the 
amount of sale -priced product on 
the marketplace and used video- 
cassettes. 

On the defective tapes question, 
Paramount Home Video's Tim Clott 
echoed other manufacturers in say- 
ing that his company will repelace 
any cassettes that are legitimately 
defective, but commented that 
home video is "a rental industry, 
and there have been great abuses of 
used product being returned as 
newly manufactured" in the past. 
Manufacturers, he said, are reluc- 
tant to replace product that has al- 
ready done time as a rental item. 

The executives sitting on the pan- 

el were, in addition to Clott, Gene 
Silverman of Video Trend, Gary 
Rockhold of Commtron, Joani Leh- 
man of Ingram Video Distributing, 
Thorn EMI /Home Box Office Home 
Video president Nicholas Santrizos, 
Sound Video Unlimited's Noel Gim- 
bel, and Paul Pasquarelli of VTR 
Distributors. 

Numerous retailers complained 
to the panelists about the amount of 
time it had taken to get compensa- 
tion for their co -op advertising ex- 
penditures. 

"It's very important for you to 
plan an advertising campaign," said 
Ingram's Lehman about co-op. Re- 
tailers, she said, "should be assess- 
ing the kind of media exposure you 
can get in your market," and at the 
same time be very aware of the limi- 
tations manufacturers place upon 
co-op expenditures. 

Some manufacturers don't pro- 
vide co -op money for ads that tout 
rental product, the panelists noted. 
All the distributors said that the pa- 
perwork involved in processing co- 
op claims is often very complex and 

FOR WEEK ENDING SEPTEMBER 14, 1985 

Billboard . 

time -consuming, which they claimed 
accounted for the time it takes to re- 
turn the retail dollars. 

Retailers should be aware that 
there are frequently ways they can 
tie in with their distributors in order 
to get advertising exposure, said 
Sound Video Unlimited's Gimbel. 
"We do a lot of dealer listing ads," 
he said. He also noted that his com- 
pany tries to be especially prompt in 
returning its co -op dollars. 

On the manufacturers' side, Para - 
mount's Clott noted that "consider- 
able co -op dollars are available." 
Last year, he said, 50% of the money 
that Paramount had set aside was 
left over at the end of the year. 

Thorn EMI /Home Box Office's 
Santrizos said that video specialty 
dealers should make a special effort 
to find "a target audience for the 
product" they carry, drawing con- 
sumers in via advertising and pro- 
motional activities that spotlight 
special interests. He added that in 
terms of co -op expenditures, "we 
place very few artifical restrictions 

(Continued on page 64) 
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TOP MUSIC VIDEOCASSETTES 

2 

Q Compiled from a national sample of retail store sales reports. 

r O ÿ 
ti 

Copyright Owner, Principal , á- 
TITLE Manufacturer, Catalog Number Performers >- - - 

3 
PRINCE AND THE REVOLUTION P.R.N. Productions Prince And The 
LIVE Warner Music Video 3- 538102 Revolution 

1985 C 29.95 

2 1 19 WHAM! THE VIDEO CBS Inc. Wham! 
CBS -Fox Video Music 3048 1985 SF 19.98 

9 
WE ARE THE WORLD THE VIDEO USA For Africa USA 

MusicVision 6 -20475 SA For Africa 1985 D 14.95 

4 2 25 MADONNA 
Sire Records Madonna 
Warner Music Video 3 -38101 

1985 SF 19.98 

5 4 25 PRIVATE DANCER 
Picture Music Intl. Tina Turner 
Sony Video Software 97W50066 -7 

1985 SF 16.95 

6 6 21 DANCE ON FIRE 
Doors Music Company 
MCA Dist. Corp. 80157 The Doors 1985 LF 39.95 

7 11 3 RATT THE VIDEO 
Atlantic Records Inc. Ratt 
Atlantic Video 50101 

1985 SF 19.98 

8 7 17 ANIMALIZE LIVE UNCENSORED 
Polygram MusicVideo -U.S. Kiss 
MusicVision 6 -20445 1985 LF 29.95 

9 13 3 DIAMOND LIFE VIDEO 
CBS Inc. 

Sade 
CBS -Fox Music Video 7091 1985 SF 14.95 

ID 9 25 ALL NIGHT LONG 
Brockman Enterprises Inc. 
MusicVision 6 -20420 Lionel Richie 1985 SF 19.95 

11 10 25 SING BLUE SILVER 
Triter Duran Vision Duran Duran 
Thorn /EMI /HBO Video 2852 1985 C 29.95 

12 18 3 TINA LIVE PRIVATE DANCER TOUR Zenith Prod. Ltd. Tina Turner 
Sony Video Software 96W00089 -90 1985 C 29.95 

13 17 3 LIVE AT THE SPECTRUM Warner Bros. Records Inc. Dio 
Warner Music Video 38100 1984 C 29.98 

14 8 25 U2 LIVE AT RED ROCKS 
Universal City Studios U2 
MCA Dist. Corp. 80067 1984 C 29.95 

15 19 3 FIRST STING 
Polygram Records Inc. Scorpions 
Sony Video Software 97W00086 -7 

1985 SF 16.95 

16 15 3 LIKE TO GET TO KNOW YOU WELL WEA Records Ltd. 
Warner Home Video 34070 Howard Jones 1984 LF 29.98 

17 NEW O. TONIGHT! Polygram MusicVideo -U.S. 
MusicVision 6 -20368 Kool &The Gang 1984 LF 24.95 

18 12 5 THE VISIONS OF DIANA ROSS 
RCA Video Prod. Inc. 
MusicVision 6 -20454 Diana Ross 1985 SF 19.95 

19 16 3 BEHIND THE IRON CURTAIN 
Maiden Hell Ltd. Iron Maiden 
Sony Video Software 95W00013 -4 

1985 SF 19.95 

20 14 3 SWEET DREAMS THE VIDEO ALBUM RCA Video Prod. Inc. 
MusicVision 6 -20275 Eurythmics 1984 LF 29.95 

Recording ndustry Assn. Of America (RIAA) certification for sales of 20,000 units or sales income of $800,000. RIAA certification for sales of 40,000 
units or sales income of $1.6 million. International Tape Disc Assn. certification for sales of $1 million at wholesale. SF short-form. LF long -form. C concert. 

D documentary. 

...I18WSIlIle... 
CONSUMER REPORTS has taken a hard look at the VCR marketplace. Its 
conclusion: "No VCR now on the market -with the possible exception 
of the new Sony `SuperBeta' machine ... is markedly superior to an- 
other, and no VCR can deliver a picture that matches the quality of the 
picture that a top -notch television receiver can give." But even though 
the publication didn't find many difierences, it did conclude that the 
quality in general was decent. Save for Sony's "SuperBeta," "All 
VCRs deliver good pieutes virtually indistinguishable from one anoth- 
er," the publication found. Hi -Fi format sound got good marks, with 
machines that had it offering "superb sound quality," according to 
Consumer Reports. 

AT THE SAME TIME that Consumer Reports was taking a look at the VCR 
marketplace, it surveyed its subscribers on their ownership and use of 
VCRs. Consumer Reports' sub base tends to be upscale and well edu- 
cated, and the magazine's findings bode well for the home video indus- 
try. A real Christmas sales boom is coming, if the magazine's numbers 
are right. It reports that "by the end of the year, more than half our 
subscribers will probably own a VCR," even though only about a third 
have them now. VHS is the overwhelmingly dominant format, with 
Beta only getting a 20% share. 

CONSUMER REPORTS SUBSCRIBER VCR use totals 10 hours a week, with the 
majority of that going for timeshifting. Viewing of prerecorded video- 
cassettes takes up about a third of the total, the magazine says. Happy 
news for home video is that "the VCR doesn't seem to be a novelty 
whose appeal has faded." But new owners do seem to be giving their 
machines less attention than earlier purchasers: "Subscribers who 
bought a VCR in 1981 or 1982 use the machine about 12 hours a week, 
while those who bought a VCR last year use it only about eight hours a 
week," Consumer Reports says. 

JOHN BELUSHI is one of the key ingredients in Warner Home Video's No- 
vember release schedule. The company is putting out "The Best Of 
John Belushi," a collection of the late comedian's best moments from 
"Saturday Night Live," for $24.98. Bits to be found on the cassette will 
include the Bees, the Blues Brothers doing "B -Movie Box Car Blues," 
his Elizabeth Taylor impersonation and "Samurai Delicatessen." 

COMEDY WILL ALSO RULE one of Vestron Video's releases this fall, when 
the company puts out "Comedy Music Videos" in October. A total of 13 
clips will be in the package, including Mel Brooks' "Hitler Rap," the 
Shmenges' "The Last Polka," and the Blues Brothers' "Hey Bartend- 
er." Also included will be "Rap Master Ronnie," created by Garry Tru- 
deau and Elizabeth Swados. 

THE INTERNATIONAL TAPE /DISC ASSN. has just put out its 1985 "ITA Inter- 
national Source Directory." The 68 -page directory covers both the au- 
dio and video marketplace, with listing categories including audio: 
"Tape/ Blank," "Tape /Pre- recorded," "Equipment /Accessories," 
"Supply /Manufacturing Components" and "Facilities "; a video section 
that looks at both industrial and broadcast equipment and facilities; 
and a Home Video section that lists sources in equipment, accessories, 
prerecorded programming, distribution, facilities, supply and manu- 
facturing components. The ITA has 450 member companies. 

PIONEER ARTISTS HAS CREATED a new label, named "Signature," which 
will specialize in "jazz and image music" programming. Leading off 
Signature's release schedule will be the Windham Hill videos, which 
Pioneer helped produce in association with Dan Moss Productions and 
Windham Hill Productions. 

CREATIVE VIDEO SERVICES is moving into 8mm duplication. The company, 
a member firm of the NCB Entertainment Group, has gotten 15 8mm 
duplication units from Sony. Creative Video Services was also the first 
company -and is still almost the only one-to have Sony's high -speed 
"Sprinter" duplication units on its production line. 

VIDEO PUBLISHING is the subject of a seminar that will be held by The 
Institute For Graphic Communication. The full name of the upcoming 
event is "Video Publishing: Dynamics Of A Changing Market." It will 
be held Sept. 15-17 at the Holiday Inn in Monterey, Calif. Sony Video 
Software Operations head John O'Donnel will head a panel titled "The 
Role Of Music In Video Publishing "; Jim Kartes of Kartes Video Com- 
munications will talk on "Vertical Intergration In Video Publishing "; 
and consultant Seth Willenson will speak on "Video Publishing: Its 
Place In The Distribution Matrix." Other topics are also scheduled. 

"THE VIDEO TEACHER" is the name Benu Productions Inc. has given itself. 
First of the New York City -based company's educational cassettes is 
"Interview Techniques And Resume Tips For The Job Applicant." 
Running time is 55 minutes, list price $49.95. Right now the title can 
only be purchased through the mail, via (800) 942 -1916 in New York 
State and (800) 437 -0707 elsewhere. TONY SEIDEMAN 
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Thorn EMI /HBO Video is pleased to announce that SECRET ADMIRER, 
the hot comedy, is available on videocassette. Backed by a multimillion - 
dollar advertising promotion, SECRET ADMIRER opened to 1300 movie 
theaters and millions of laughs. 

One love letter, passionate and unsigned, gets into all the wrong hands 
setting off hilarious, romantic chaos in the suburbs. 

"SECRET ADMIRER is the most consistently funny American movie 
since `Beverly Hills Cop'." - The Atlanta Journal /Constitution 

`An excellent comedy that scores on both the teen and adult level." 

For all this confused passion order lots and lots of - Cincinnati Post 

SECRET ADMIRER on videocassette. For the distributor 
nearest you call (800) 648 -7650. 

ANOTHER 
THORN EMI/HBO 

HIT VIDEOCASSETTE. 

THORN EMI 

VIDEO 

A Steve Roth Presentation 

"SECRET ADMIRER" Starring C. THOMAS HOWELL LORI LOUGHLIN KELLY PRESTON FRED WARD DEE WALLACE STONE 

LEIGH TAYLOR -YOUNG and CLIFF DeYOUNG Music Composed and Performed by JAN HAMMER Director of Photography VICTOR J. KEMPER A.S.C. 

Executive Producer C.O. ERICKSON Written by JIM KOUF & DAVID GREENWALT Produced by STEVE ROTH Directed by DAVID GREENWALT 

Prints by DeLuxe® © 1985 ORION PICTURES CORPORATION. ALL RIGHTS RESERVED. An ORION PICTURES Release 

©1985 THORN EMI HBO Video "® ORION is a service and trademark of Orion Pictures Corporation" 
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It's some old 
some new 

c 1985 CBS /FOX Company. All rights reserved. Except in Canada, CBS" 
is a trademark of CBS Inc. used under license. In Canada, CBS" is a 
trademark of CBS Records Canada Ltd. used under license. FOX" is 
trademark of Twentieth Century-Fox Film Corporation used under license. 

G] CLOSED CAPTIONED by NCI. Used with Permission. 
C. 1985 CBS /FOX Company. All Rights Reserved. Except in Canada. CBS" is a trademark of CBS Inc. used under license. In Canada CBS" is a 

trademark of CBS Records Canada Ltd. used under license. FOX' is trademark of Twentieth Century -Fox Film Corporation used under license. 

Copyright ®1984 CBS Inc. All Rights Reserved 
Playhouse Video is division of CBS /FOX VIDEO. LOGO is a trademark of The CBS /FOX Company. 

JIM HENSON, MUPPET VIDEO, MUPPET and character names are trademarks of Henson Associates, Inc. 
® MCMLXXXV Henson Associates, Inc. All Rights Reserved. 

Copyright 1984 Fred Lasswell, Inc. All Rights Reserved. 
Copyright © Romper Room 1984. All Rights Reserved. 

Copyright ® 1982 Dr. Seuss and A.S. Geisel. All Rights Reserved. 
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friends with ........ ............... 

experiences. 

PLAYHOUSE 
V I D E O 

FAMILY ENTERTAINMENT YOU CAN TRUST. 
This October, the Muppets, Dr. Seuss, Uncle Fred and Romper Room And Friends are 
ready to teach as well as entertain! Kids can learn from the likes of Kermit, Miss Piggy, 
Fozzie, Rowlf, The Cat In The Hat, Uncle Fred, Miss Molly and the Romper Room gang 
and have fun at the same time. It's wholesome entertainment that turns teaching into a 

whole lot of fun! 

MUPPETS UNCLE FRED 
Muppet Moments Catalog #6767 

Rowlf's Rhapsodies With The Catalog #6768 
Muppets 

Fozzie's Muppet Scrapbook Catalog #6769 

,DR. SEUSS 
Halloween is Grinch Night 

The Grinch Grinches The Cat 
in the HatlPontoffel Pock 

Catalog #6825 

Catalog #6826 

Draw and Color Your Very 
Own Cartoonys With 

Uncle Fred 

Catalog #6881 

ROMPER ROOM AND 
FRIENDS 

Sizes And Shapes 

Songbook 

Explore Nature 

Catalog #6756 

Catalog #6757 

Catalog #6758 

Available this October on Videocassette. 
www.americanradiohistory.com
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dome video 

A HALLOWEEN BONUS! 

In October, cross the THRESHOLD OF EVIL, as 
Prism Entertainment presents a special release 
of six scarifying feature films, just in time for 
the horror holiday, Halloween. 

SA'CAN'S 13LAbE 

the Orphan 
N IGHT0 the Zombies 

Crucible of 

TERROR 
visions oç ezf L 

°(') BEAST MOON 

And here's a hair -raising bonus. RETAILERS who buy six new horror 
cassettes in any combination will receive a free cassette of their choice with 
proof of purchase. Select from these six best -selling Prism horror classics. 

SHOCK WAVES #2806 

THE FOREST #2502 

DOMINIQUE IS DEAD 

CROSS THE 

THRESHOLD 

EATEN ALIVE 4(2301 

PSYCHO SISTERS #28( 

TALES FROM THE CRYPT #1931 

Order Close September 25 

Street Date October 3 

ONLY FROM 

PRISM 
ENTERTAINMENT 

1875 CENTURY PARK EAST, SUITE 1010 LOS ANGELES, CA 90067 (213) 277 -3270 

Media Getting 
32 Films from 
Cannon Group 

WASHINGTON In a deal worth 
more than $50 million, Heron Com- 
munications Inc. has purchased 
rights to 32 upcoming feature films 
from The Cannon Group for its sub- 
sidiary Media Home Entertainment. 

Heron Communications president 
Steve Diener claims the deal is "one 
of the largest of the video agree- 
ments in the industry." All of the 
films have yet to be released. 
Among the titles involved are "Spi- 
der Man," "Captain America," "In- 
vaders From Mars," "The Delta 
Force," "Death Wish IV," "The 
Texas Chainsaw Massacre II" and 
"Behind Enemy Lines." 

Heron Communications Inc. is the 
entertainment arm of Heron Inter- 
national PLC, a U.K. -based con- 
glomerate and one of Europe's larg- 
est privately held businesses. 

The agreement will cover the 
next three to five years and may ex- 
tend beyond that, says Diener, who 
notes that "Cannon has become a 
major supplier of exteremely suc- 
cessful motion pictures for the 
home video market." 

JIM McCULLAUGH 

DISTRIBUTORS AT VSDA 
(Continued from page 58) 

on our co -op." 
Santrizos warned against retail- 

ers accepting what he called "the 
seductive myth that anything can 
be sold." 

Several of the panelists talked 
about the used tape issue, but 
VTR's Pasquarelli admitted that 
"all we can do as a distributor is to 
inform our customers as to what 
they can do with that used tape." 
He mentioned that the National 
Assn. of Video Distributors is plan- 
ning a special campaign that will 
both educate dealers about selling 
used videocassettes to consumers 
and provide them with p-o-p materi- 
als to help move the product out. 

Gimbel said that one method re- 
tailers could use is to "put a price 
sticker on the cassette box" -even 
on a rental title, so that consumers 
learn that videocassettes can be 
bought as well as rented. He also 
advised that retailers "change the 
layout of the store to make it more 
conducive to selling." 

In terms of the best way retailers 
can deal with their distributors, 
VTR's Pasquarelli said, "You have 
to develop a relationship. If you're 
not getting the right assistance, 
then obviously you're not dealing 
with the right person." 

Answering retailer complaints 
about the varying release windows 
on feature films, Santrizos said, 
"We don't grow our own product. 
We often can't tell you up until the 
last minute when we're going to 
have something." 

Both distributors and retailers 
complained about shortages of cata- 
log product. "Distributors find it 
difficult to get catalog product 
promptly," said Gimbel, who added 
that it is frequently "almost impos- 
sible to keep up" with the demand 
for some titles. 
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DELIGHT YOUR CUSTOMERS 
BY SHOWING THEM HOW A LITTLE 
BOY'S DREAM CAN COME TRUE. 
The Dream Chasers is a film for the entire family! Harold Gould stars 
as an old man still full of life, condemned by his family to a rest home !nor 

the aged. Justin Dana is the young boy facing the harsh reaf!ity of life with 
little time left. Apart, they're alone. But together, as "outlaws,' they 
chase across the countryside, outwitting their pursuers. 

Gould, whose credits include the Academy Award win- 
ning motion picture "The Sting" and TV's "Rhoda;' is 
superb in his role as is newcomerJustin Dana who 
plays the part of the young boy whose dream 
must be fulfilled. 

TM 

PLAYHOUSE 
V I D E O 

AILABLE ON 
IDEOCASSETTE 

01935 CBS/FOX Company. Playhouse Video is a division of the BS /Fox 
Company. A9 rights reserved. Except in Canada, CBS^ is a hademark a 
CBS Inc. used uncter license. In Canada, CBS is a trademark of CBS 
Records Canada lid. used under license. FOX^ is trademark of 'twentieth 
Century -Fox Film Corporation used under license. 

THE DREAM CHASERS 
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STEREO 
STEREO 

VHS' Beta 
G116 6á Gìkf 

sa o 
ON r+r.n 

For 
2000 
centuries 
it slept. 

From 

yóú won't. 

Stay up with "Creature." A science 
fiction nightmare, featuring Klaus Kinski. 
Nominated for Best Horror Film and Best 
Film of 1984 by the Academy of Science 
Fiction Fantasy and Horror Films. 

Or, venture into the future with 
'Android," a science fiction action film also 
starring Klaus Kinski. 

There's more excitement in these two 
videocassettes than in your wildest dreams. 

Creature available on videocassette in 
October. Also available: "Day of the Triffids," 
"Virus," "Slithis," 
'A Boy and His 
Dog," "The 
Dark and 'A 
Force Beyond." 

rettige':,1410,01," 

MEDIA HOME ENTERTAINMENT INC 
A Heron International Company 

Los Angeles, California 
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FOR WEEK ENDING SEPTEMBER 14, 1985 

Billboard. Copyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written permission of the publisher. 

TOP VIDEOCASSETTES SALES 

Compiled from a national sample of retail store sales reports. 

k O Copyright Owner, Principal 
TITLE Manufacturer, Catalog Number Performers 

% e 
> tte 

q 
1Y 

u i 
1 1 174 JANE FONDA'S WORKOUT 

KVC -RCA Video Prod. 
Jane Fonda 

Karl Lorimar Home Video 042 1982 NR 59.95 

2 2 6 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 79.95 

3 
4 4 

PRINCE AND THE REVOLUTION P.R.N. Productions Prince And The 
LIVE Warner Music Video 3- 538102 Revolution 

1985 NR 29.95 

4 3 10 WE ARE THE WORLD THE VIDEO USA For Africa USA For Africa 
EVENT MusicVision 6 -20475 1985 NR 14.95 

5 5 12 WRESTLEMANIA Titan Sports Inc. Various Artists 
Coliseum Video WF004 

1985 NR 39.95 

6 6 41 PRIME TIME KVC -RCA Video Prod. Jane Fonda 
Karl Lorimar Home Video 058 1984 NR 39.95 

7 7 14 SINGIN' IN THE RAIN MGM /UA Home Video 600185 Gene Kelly 
Debbie Reynolds 

1952 NR 29.95 

8 11 12 LIFE WITH MICKEY! Walt Disney Home Video 260 Mickey Mouse 1985 NR 29.95 

9 NEW DESPERATELY SEEKING SUSAN Thorn /EMI /HBO Video TVA2991 
Rosanna Arquette 
Madonna 

1985 R 79.95 

10 8 20 WHAM! THE VIDEO CBS Inc. Wham! 
CBS -Fox Video Music 3048 1985 NR 19.98 

11 10 10 MADONNA Sire Records Madonna 
Warner Music Video 3 -38101 1984 NR 19.98 

12 9 28 
STAR TREK Ill -THE SEARCH FOR Paramount Pictures William Shatner 
SPOCK Paramount Home Video 1621 DeForest Kelley 

1984 PG 29.95 

13 12 26 GONE WITH THE WIND MGM /UA Home Video 900284 Clark Gable 
Vivien Leigh 

1939 G 89.95 

14 17 12 
SEVEN BRIDES FOR SEVEN MGM /UA Home Video 700091 Howard Keel 
BROTHERS Jane Powell 1954 NR 29.95 

15 13 15 THE KARATE KID RCA /Columbia Pictures Home Video 6- Ralph Macchio 
20406 Noriyuki "Pat" Morita 1984 PG 79.95 

16 30 16 ANIMALIZE LIVE UNCENSORED Polygram MusicVideo -U.S. Kiss 
MusicVision 6 -20445 1985 NR 29.95 

17 16 76 THE JANE FONDA WORKOUT KVC -RCA Video Prod. 
Jane Fonda 

CHALLENGE Karl Lorimar Home Video 051 1984 NR 59.95 

18 15 11 STARMAN 
RCA /Columbia Pictures Home Video 6- Jeff Bridges 
20412 Karen Allen 1984 PG 79.95 

19 14 12 HULKAMANIA Titan Sports Inc. Hulk Hogan 
Coliseum Video WF002 

1985 NR 59.95 

20 19 12 THE UNSINKABLE MOLLY BROWN MGM /UA Home Video 600578 Debbie Reynolds 
Harve Presnell 

1964 NR 29.95 

21 NEW TRANSFORMERS: THE ULTIMATE Sunbow /Hasbro /Bradley Pd. Inc. Animated 
DOOM Family Home Entertainment F -3120 1985 NR 2495 

22 29 6 AN OFFICER AND A DUCK Walt Disney Home Video 258 Donald Duck 1985 NR 29.95 

23 34 2 DIAMOND LIFE VIDEO CBS Inc. 
Sade 

CBS -Fox Music Video 7091 1985 NR 14.95 

24 26 2 TINA LIVE PRIVATE DANCER TOUR 
Zenith Prod. Ltd. Tina Turner 
Sony Video Software 96W00089-90 1985 NR 29.95 

25 35 2 RATT THE VIDEO 
Atlantic Records Inc. 

Ratt Atlantic Video 50101 1985 NR 19.98 

26 24 21 THE TERMINATOR Thorn /EMI /HBO Video TVA2535 A. Schwarzenegger 1984 R 79.95 

27 39 4 
TRANSFORMERS: MORE THAN Sunbow /Hasbro /Bradley Pd. Inc. Animated 
MEETS THE EYE Family Home Entertainment F -3119 1985 NR 2495 

28 21 7 A SOLDIER'S STORY 
RCA /Columbia Pictures Home Video 6- Adolph Caesar 
20408 Howard E. Rollins Jr. 

1984 PG 79.95 

29 27 20 THE DOORS "DANCE ON FIRE' Doors Music Company The Doors MCA Dist. Corp. 80157 1985 NR 39.95 

30 20 41 PURPLE RAIN Warner Brothers Pictures Prince 
Warner Home Video 11398 Apollonia Kotero 1984 R 2998 

31 22 12 
CLOSE ENCOUNTERS OF THE THIRD RCA /Columbia Pictures Home Video 6- Richard Dreyfuss 
KIND -SPECIAL EDITION 20162 Teri Garr 

1977 PG 29.95 

32 NEW STICK Universal City Studios Burt Reynolds 
MCA Dist. Corp. 80180 Candice Bergen 

1985 R 79.95 

33 18 28 TINA TURNER PRIVATE DANCER Picture Music Intl. Tina Turner 
Sony Video Software 97W0066 -7 

1984 NR 16.95 

34 28 5 FALCON AND THE SNOWMAN Orion Pictures Timothy Hutton 
Vestron 5073 Sean Penn 

1985 PG -13 N 
listi ng 

35 23 28 LIONEL RICHIE ALL NIGHT LONG Brockman Enterp 
6 -20ri420 

ses Inc. 
Lionel Richie 1984 NR 19.95 

36 36 11 
2010 THE YEAR WE MAKE MGM /UA Home Video 800591 Roy Scheider 
CONTACT John Lithgow 1984 PG 79.95 

37 40 84 DO IT DEBBIE'S WAY Raymax Prod. P. Brownstein Prod. pebble Reynolds 
Video Associates 1008 1983 NR 39.95 

38 31 29 ANNIE RCA /Columbia Pictures Home Video 6- Andrea McArdle 
20127 Albert Finney 1982 G 29.95 

39 25 11 2001: A SPACE ODYSSEY MGM /UA Home Video 700002 Keir Dullea 
Gary Lockwood 

1968 G 29.95 

40 33 43 
RAQUEL, TOTAL BEAUTY AND Total Video, Inc. 

Raquel Welch FITNESS Thorn /EMI Home Video 2651 1984 NR 39.95 

Recording ndustry Assn. Of America (RIAA) gold certification, sales of 50,000 units or suggested list price income of $2 million (20,000 or $800,000 for 
non -theatrical made -for -home product). RIAA certification for platinum, sales of 100,000 units or suggested list price income of $4 million (40,000 or $1.6 
million for non- theatrical made -for -home product). Titles certified prior to Oct. 1, 1984 were certified under different criteria.) International Tape Disc Assn. 
certification for gross label revenue of $1 million after returns or stock balancing. 

orne video 
Many Repeat Winners at 
VSDA Awards Ceremony 

WASHINGTON This year's Video 
Software Dealers Assn. awards 
were a study in the strength of cata- 
log in the home video marketplace. 
Many of the top titles won awards 
for the second or third year in a 
row. 

"Jane Fonda's Workout" was the 
prime example. The title continued 
its home video winning streak at 
this year's VSDA convention, win- 
ning for the third year in a row. 
RCA /Columbia Pictures Home Vid- 
eo won the most awards of any sin- 
gle manufacturer, taking home 
four, while Paramount Home Video 
took home the award for the best 
studio /manufacturer retail promo- 
tion for the second year in a row. 

Warner Home Video came in sec- 
ond after RCA /ColumLia, winning 
three awards. The awards were se- 
lected by polling a VSDA member- 
ship of 2,000, which represents a 
claimed 10,000 video outlets, as to 
their most popular titles in terms of 
sales and rental income combined. 

Besides "Workout," the other ti- 
tles turning in repeat winning per- 
formances were Vestron Video's 
"Making Michael Jackson's Thrill- 
er" and RCA /Columbia Pictures 
Home Video's "Das Boot (The 
Boat)." 

The original Fonda cassette won 
as best -selling videocassette, most 
popular instructional program and 
most popular home video made -for 
program. 

Only one other title got more than 
one award: RCA /Columbia Pic- 
tures' "The Karate Kid," which won 
in the drama category as most popu- 
lar current film and also as most 
popular current video program. 

RCA /Columbia Pictures' other 

winners were "Das Boot (The 
Boat)," best foreign film, and "Star - 
man," best science fiction. 

Paramount Home Video's strong - 
selling "25 for 25" promotion re- 
ceived an award as best studio/ 
manufacturer retail promotion. 
Last year the company won the 
award in the same category for its 
low pricing of "Raiders Of The Lost 
Ark." 

Other VSDA award winners 
were: Warner Home Video, with 
"Purple Rain" as best music- orient- 
ed film, "Police Academy" as best 
comedy film and "Neverending 
Story" as best children's film; CBS/ 
Fox Video for "Romancing The 
Stone" and Thorn EMI /Home Box 
Office Home Video for "The Ter- 
minator," in a tie for best action -ad- 
venture film; Media Home Enter- 
tainment's "Nightmare On Elm 
Street" as best horror film; MGM/ 
UA Home Video's "Gone With The 
Wind" as best classic film; Family 
Home Entertainment's "Care Bear" 
series as best non -feature film chil- 
dren's entertainment; Coliseum Vid- 
eo's "Wrestlemania" as best sports 
title; and VCX's "Debbie Does Dal- 
las" as best adult title. 

ACTIIONMAIel' 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 

RECOTON 3D PRO FORMULA VCR CLEANERS DO MORE THAN JUST CLEAN 
HEADS! They clean the entire tape path including video and audio heads, capstan, 
pinchroller, and tapeguides. As the Pro Formula Cleaning Solution gently disolves 
residual tape oxide, dust and dirt on contact, Recoton 3D captures these 
contaminants in a non -abrasive fibernet cleaning material and safely whisks them 
away. It's as simple as dropping in a cassette and pressing play... 
Recoton 3D Cleaners maintain a sparkling VCR picture, while extending both your 
VCR and Tape Library's life, and helping prevent costly repairs. 

Protect your video investment! Ask your dealer for Recoton. 

RECOTON* 
Recoton Corporation, 46-23 Crane St., Long Island City, New York 11101 (718) 392 -6442 
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some video 

YESTERD1 
TODA Y-FpREVER 

ANT CIND Y BIRDSONG DI CK CLARK 

THE COMMODORES 
DEBARGE 

JOSE FELICIANO 
FOUR TOPS 

MARVIN 
GAYE HOWARD HESSEM 

AS HIGH INERGY THE JACKSON 

JERMAINE JACKSON 
JACKSON MICHAEL 
MIRACLES 

N 
N 

JAMES THE RICK 
SCHITTA, JR. RICHARD 

PRYOR 

JOHN MI 
REEVES TIM REID LIONEL RSC DT 

MARTHA 
SHEPPARD OKE`( ROBINSON LINDA 

ROHÉP SM DIANA ROSS T.G. S 

S JR. WALKER MARY 
WE LS W 

THE TEMPTATIONS BILLY DEE ILL 

THE LESTER WILSON DANCERS 

MARY WILSON STEVIE WONDER 

OLL TI "NCLU CAN 
OF THE GREATEST HITS OR ALL TIME INCLUDIN 

OVER 5 "SHOP AROUND" 
NO MOUNTAIN 

"DANCING 
THE 

GOING ON 

SAY GOODBYE" 
ENOUGH" UGH "" "YOU ARE THE SUNSHINE OF 

MY RICK 

HIGH ENO "MY GUY 
"I CAN'T 

"TRACKS OF MY TEARS" STOP IN THE NAME OF 

HOUSE" " BILLIE JEAN" "FRIENDSHIP 
TRAIN" 

"ALL THIS LOVE" "BUSTIN' OUT" 

25 
LOVE" "CRUISIN' "" ' MY GIRL" 

Years for $29?5 
MOTOW 

spectacular gives you reason to celebrate 

th annether 
or the first and last time. 

Over 30 stars tog performances m 
w 30 minutes the 

Over 2 hours 
footage from the Os and 60s-including 

'` MOTOWN ONE VIDEOCASSETTE. 

public has never seen rate! 
For 

NOW O. u 

The Compleat Beatles, 
More reasons to celebrate! For a limited time, select MGM/UA music videos 

have been reduced to $29.95 . 
T 

d The Wall, 

Girl Groups: The Story of a Sound, Pink Floyd 

The Every Brothers Reunion Concert, rAirlitlff 

Other Side of Nashville, and \IISkiiiiik' 
Thee. 

(Regular Prices $39.95 ::: 1 V I D E O 
$am9 Now! Call your HOME 
$69.95,) Stock ups " 
MGMIUA Home Video distributor York, NY 10019. 

Video, Ave of the Americas, 
9 95 otter Dec 31. 019 

for full information' ©1985 MGM/UA Home 
compatible 

will return to their original suggested retail prices of $39 95 to 6 

Stereo sound compo 

VIDEOPNONIC 
videocassettes 

with Belo Hi Fi sOUNDB :''; 
'Suggested list pose. All videos VHS Hi -Fi and Stereo VHS 

IJE/Kid Stuff 
Launches New 
Low-Price Line 

WASHINGTON An extensive un- 
der-$20 line of children's home video 
product was launched at the VSDA 
convention by IJE /Kid Stuff, al- 
ready a major factor in the moppet 
market. 

Company chief Gene Settler an- 
nounced the formation of a new di- 
vision, The Children's Home The- 
ater, covering a series tagged Video 
Edu -Tainment. The Hollywood, 
Fla. -based company plans to release 
50 to 70 new video Edu -Tainment ti- 
tles over the next 12 months. 

With running times between 28 
and 32 minutes, the series will com- 
plement already existing video 
product of an interactive education- 
al nature. The latter includes "See 
& Read," "See & Learn" and "See & 
Sing" and features licensed charac- 
ters Rainbow Brite, the Transform- 
ers, Super Powers and the Flint - 
stones. 

Settler says the Kid Stuff -pro- 
duced Video Edu -Tainment product 
will be introduced with a major na- 
tional media and marketing cam- 
paign this fall. In a pure entertain- 
ment vein, the Children's Home 
Theater line has made an exclusive 
deal to market more than 250 serials 
and feature films of the '30s and 
'40s. These include 66 chapters of 
"Flash Gordon," 78 "Comedy Ca- 
pers," 92 "Mischief Makers," 13 
"Don Winslow" episodes and 13 
"Billy The Kid" feature films. With 
a list price below $20 list, Settler 
says he expects this product to draw 
the interest of parents so that it can 
be shared as "wholesome family en- 
tertainment." 

Some 15 titles overall will be in- 
troduced from September to Janu- 
ary. Among the "See & Learn" ti- 
tles are videos on the symphony or- 
chestra, how to tell time and, 
looking ahead to next year, the re- 
turn of Halley's Comet. 

IRV LICHTMAN 

COPIES 
OF 

WEEKLY 
CHARTS 
are available from 
Billboard's Chart 
Research Depart- 
ment. Pop Singles 
1941 through 1984. 
Top LPs 1949 
through 1984. 
$3.50 per chart. 
Call or write: 

Billboard Chart Research 
1515 Broadway 
New York, NY 10036 

(212) 764 -4556 
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New Name, New Emphasis 

Talent Buyers Change Focus 
NASHVILLE The Country Music 
Assn. will switch the emphasis from 
instruction to involvement at its Tal- 
ent Buyers Entertainment Market- 
place, scheduled for Oct. 11 -13 at 
the Hyatt Regency hotel here. The 
event was formerly called the Tal- 
ent Buyers Seminar. 

At this year's meeting, potential 
talent buyers will be given the op- 
portunity to consult with agents in 
private rooms especially set aside 
for the purpose. The move, TBEM 
committee chairman Joseph E. Sulli- 
van says, is meant to improve the 
business atmosphere by encourag- 
ing privacy. Earlier versions of this 
service employed small booths for 
the agents. 

The number of discussion panels 
has been cut to two for the 1985 ses- 
sions. Each panel will be two hours 
long. 

The first panel, "The Process: 
From First Phone Call To Curtain 

Call," is set for Saturday, Oct. 12, at 
1 p.m. Participants will be Don Zim- 
mermann, president of Capitol Rec- 
ords; Barry Fey of Feyline Pre- 
sents; Mark Rothbaum, manager of 
Willie Nelson and Waylon Jennings; 
Jim Halsey of Jim Halsey Interna- 
tional; Phil Kaufman, road manager 
for Emmylou Harris; and Epic Rec- 
ords artist Charlie Daniels. Loris F. 
Smith, manager of Meadowlands/ 
Giants Stadium in New Jersey, will 
moderate. 

The second panel, "The Promo- 
tion: Putting Bodies In The Seats," 
will begin at 10 a.m. on Sunday (13). 
Speakers will include Vicki Krone, 
media buyer for Pace Concerts; 
Donna Jean Smith, promotion man- 
ager for the Oak Ridge Boys; Eliza- 
beth Thiels, president of Network 
Ink public relations; and Steve 
Shafer of the Adolph Coors Co. Dick 
Gary of the Gary Group will MC. 

(Continued on page 72) 

Country 
Performers Still Tackling Social Issues 
Recent Releases Deal With Various Relevant Topics 

BY KIP KIRBY 

NASHVILLE Although records 
with themes of social consciousness 
infrequently get much airplay and 
even more infrequently sell, coun- 
try music has never turned its back 
on timely issues. 

There's plenty of evidence that 
country still cares about current 
events. Releases in recent months 
have dealt with topics as diverse as 
the Beirut skyjacking, Coke's for- 
mula change and the 40th anniver- 
sary of the Hiroshima bomb. 

When major issues are addressed 
on vinyl by superstars, their 
chances for success improve notice- 
ably. Charley Pride and RCA rush - 
released the singer's "Down On The 
Farm," a look at the tragedy of to- 
day's small family farmers; the rec- 
ord got widespread media coverage 
and airplay, though it only reached 
25 on the country singles chart. 

,7\SHVILLE SCENE 
e.x,ox,b. 1 by Kip Kirby 

LIKE MOST THINGS connected with charity, benefit 
concerts tend to get taken for granted. Despite the 
most selfless motivation, benefits meet about the 
same lukewarm public receptions as door -to -door 
salesmen. No one doubts their sincerity; it's just that 
they're so persistent. 

Benefits are tremendously moving experiences for 
those involved with them, of course. And the money 
they raise is vital. Yet it's difficult to keep a ticket - 
buying public interested when it is exposed to needy 
causes at every turn. 

In Nashville last week, there were two benefits: a 
Tammy Wynette /Johnny Cash concert to help fund 
a proposed new drug rehibilitation center called 
Touchstone, and an Entertainers Against Hunger 
concert to raise funds for the alleviation of world 
hunger. Both shows took place in different halls of 
the Tennessee Performing Arts Center -and both 
shows fell disappointingly shy of the hoped -for atten- 
dance. 

Despite a barrage of publicity and plenty of ad- 
vance notice, not to mention a strong lineup of per- 
formers, these worthy causes had more than their 

Music City listeners 
are `benefitted out' 

share of empty seats available. Unfortunately, the re- 
ality of benefits is that, by their very nature, they are 
frequent- because important causes always need 
funding. And after a time, inundated as people have 
become these days by a sea of fund -raising efforts, 
they finally tune out. 

It takes mega -concerts now to generate real excite- 
ment. And there aren't many Live Aid concerts 
around (though FarmAid, with its fine mix of rock 
and country superstars, is shaping up as a winner). 

People are more jaded today about what acts they'll 
pay to see, undoubtedly influenced by the mass expo- 
sure of video, film and tv. More than that, however, 
it's the hands -out nature of benefits that can present a 
problem for those continually called upon to partici- 
pate. 

Said one Nashville executive frankly, when asked 
why he attended neither benefit event last week: "I'm 
just benefitted out." 

It's important we don't lose sight of the substantial 

contribution these artists make by their donation of 
time and talent. Entertainers Against Hunger, for in- 
stance, presented a fine show, well worth its admis- 
sion price, with performances by Emmylou Harris, 
John Prine, Vern Gosdin any many others. 

Benefits also offer something even more valuable: a 
chance, albeit brief, for artists and audience alike to 
share a sense of commitment by supporting some- 
thing they mutually believe in. 

By the way, for those who weren't there, here is 
singer Marshall Chapman's version of why country 
record sales are down (from a song she recited at the 
Entertainers Against Hunger concert): 

"No wonder country music sales are low .. . 

"Well, hell, they moved Hank Williams' house to 
Music Row .. . 

"George Jones cleaned up his act, 
"And Dolly ain't never comin' back. 

"No wonder country music sales are low." 

NOW THAT Amy Grant is escalating in pop circles 
as a result of her radio hit "Find A Way," she's also 
succumbing to a peril of performing stardom: throat 
trouble ... Isn't John Conlee signing with CBS Rec- 
ords? ...... And isn't popular Chicago columnist 
Jack Hurst relocating to a farm in Nashville, from 
which he'll continue to write his syndicated columns? 

It took singer John Anderson eight months to learn 
harmonica parts for "Tokyo Oklahoma," since he had 
never played the instrument before going into the stu- 
dio. And, despite his success on the album, it took the 
singer another two months before he felt confident 
enough to debut his new prowess on stage. 

THERE'S A "NEW" ALBUM out by the Ozark 
Mountain Daredevils, a '70s group whose biggest hit 
was "Jackie Blue." The previously- unheard material 
is being released as "The Ozark Mountain Daredev- 
ils In The Lost Cabin Sessions" on Sounds Great 
Records, distributed by Legend Records of Glendale, 
Calif. (The indie label specializes in nostalgia, big band 
music and specialty records. ") 

The unreleased selections were part of a marathon 
recording session one July night just before Ozark 
signed its first record contract in the early '70s. Says 
co- executive producer Ray Herbeck Jr.: "After first 
hearing the tapes, I was struck by how similar the 
Daredevils' early music was to the style today catego- 
rized as 'modern country.' " 

Merle Haggard has announced 
that he will tie in his upcoming ap- 
pearance at the FarmAid concert 
with the release of a new single he's 
written called "Amber Waves Of 
Grain" (Billboard, Sept. 7). So com- 
mitted to the cause is Haggard that 
he recorded the song in Nashville in 
the middle of his tour. 

John Anderson dealt with the 

evils of drinking and driving in "Let 
Somebody Else Drive," a top 10 hit 
which successfully combined timeli- 
ness, social relevance and commer- 
ciality. The song led to Anderson's 
current involvement with the Flori- 
da State Highway Safety Dept. in 
promoting public awareness. 

(Continued on page 72) 

Four -Timers. Four -time Grammy winner Anne Murray teams up with four -time 
Grammy winner David Foster at Toronto's Eastern Sound Studio to work on 
Murray's upcoming album. The two previously worked together on the Canadian 
hunger relief single "Tears Are Not Enough." 
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scenic Tiitvel,; 
& Tiurs, lnc. 7 

Dear Music Business Traveler, 
Reputable and Respected Country Music pro of the 70s, Larry Bannach, ex- 
Sales and Promo V. P. for ABC -Dot Records (now MCA), has just become the 
active, full -time owner of one of Dallas-Ft. Worth's finest travel agencies, 
SCENIC TRAVEL & TOURS, INC. He has arranged the following: 

Scenic Travel Inc. is offering you a special first -time promotion whereby each 
trip earns you savings for the next! Our intent is to become the Nation's leading 
travel agency for the music business. We are equipped to handle all your travel 
needs as well as, if not better than, any local Nashville, L.A. or New York agency; 
and much better than any other agency in the areas of company incentive travel 
and convention/ meeting planning. We know and understand the Music Business 
and its travel needs. That's why, combined with our Special Savings Offer, we 
hope you can't resist using us! 

We will find you the lowest possible available fares and rates for the type and 
class of travel you desire - at no charge to you for our services - yet still credit 
you with at least 10% of our earnings from the travel suppliers towards some 
personal future travel for you or your family. We quickly make your reservations 
and ticketing, doing any planning you ask for - all airlines, cruise lines, package 
tours, hotels, rentacars, etc., worldwide - while you earn back a share of your 
costs! 

Travel more and you can earn more savings with volume $ bonuses - 

possibly including cash - for frequent flyers and companies, including artists and 
songwriters, and for heavy international travel. We'll better any other agency 
program you have! 

Just call station to station direct or collect between 9 and 6, M -F, and IO -2 Sat.: 
(817) 274 -8272. All transactions and credit card information will be kept 
confidential. Our automated computer system is the best and most reliable, 
American's Sabre. We can quickly handle your business. 

We can provide same day return mail to you of your airline tickets, boarding 
passes, itinerary and invoices; plus hotel, rentacar and tour package 
confirmations. Or, same -day prepaid tickets to be picked up at the airport - or 
overnight Express Mail - to handle emergencies. 

More and more, throughout the U.S.A., travel agencies are specializing for out of 
town appropriate clients. That's us, for you! 

Call Now! (817) 274 -8272 
Scenic Travel & Tours, Inc. 
1616 W. Randol Mill Rd. 
Arlington, Texas 76012 

Book your CMA- October Convention travel now for SIO bonus travel dollars! 
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FOR WEEK ENDING SEPTEMBER 14, 1985 

Bliboard. HOT COUNTRYSINGLES 

y 
h/PRODUCR (SONGWRITER) 

Compiled from a national sample of retail store 
and one -stop sales reports and radio playlists. 

ARTIST 
LABEL S. NUMBER DISTRIBUTING LABEL 

O 2 4 15 
MODERN DAY ROMANCE 
M.MORGAN, P.WORLEY (BROOKS, O TYLER) 

1 week at No One NITTY GRITTY 
IRT69óDvE 7-29027 

O 4 8 12 
I FELL IN LOVE AGAIN LAST NIGHT THE FORESTER SISTERS 
J.LWALLACE. 7.SKINNER (P.OVERSTREET. T.SCHUYLER) WARNER BROS. 7 -28988 

3 3 5 15 
USED TO BLUE 

cAPI7oSAWYS 
R 

5477/CAPITOL R.SCRUGGS (F.KNOBLOCK, B.LABOUNTV) 

® 5 7 13 
DRINKIN' AND DREAMIN' WAYLON JERNNINGS 
!.BRIDGES, G.SCRUGGS (T.SEALS. M.D.BARNES) 

O 6 9 10 
LOST IN THE FIFTIES TONIGHT (IN THE STILL) RONNIE MILSAP 
R.MILSAP, 7.COLLINS. R.GALBRAITH (M.REID. 1 SEALS. F.PARRIS) RCA 14135 

6 7 10 11 BETWEEN BLUE EYES AND JEANS CONWAY TWITTY 
C.TWITTY. D.HENRY, R.TREA7 (K.MCDUFFIE) WARNER BROS. 7 -28966 

01 11 14 10 
SHE'S FCOMAB81 

BAJ BOWEO(ES,RAYGOODBYENS) WA EDDIE RABBITT 

® 13 16 11 
MEET ME IN MONTANA MARIE OSMOND (WITH 

aSEALS) P.WORLEY, K.LEHNING (PDASIS) 

9 9 13 12 
CRY JUST A LITTLE BIT 

RCA 
SY áVIA 

B.MAHER (B.HEATLIE) 

WITH 
10 12 15 11 

JUST ONE LOOK IN YOUR EYES CHARLY MCCLAIN (WITH WAYNE MASSEY`) 
N. WILSON, SNEER BROTHERS (S DAVIS.DMORGAN) EPIC 34 -05398 

11 15 18 11 
KERN RIVER MERLE HAGGARD 
M.HAGGARD, G.MARTIN. R.REYNOLDS (M HAGGARD) EPIC 34-05426 

12 16 19 9 YOU MAKE ME WANT TO MAKE YOU MINE JUICE 
RCÁ^1410N R.LANDIS (D.LOGGINS) 

13 18 22 7 TOUCH A HAND,MAKE A FRIEND THE OAK RIDGE BOYS 
R. CHANCEY (H .BANKS. R.JACKSON. C.HAMPTON) 

14 1 3 16 
I DON'T KNOW WHY YOU DON'T WANT ME 

RóLÚFéNNE 
CASH 

D.MALLOS (R.CASH. R.CROWELL) 

15 17 20 11 BLUE HIGHWAY JOHN CONLEE 
B.LOGAN (D.HENRY, D.WOMACK) A 52625 

16 20 23 9 
LOVE TALKS RONNIE MCDOWELL 
B.KILLEN (B.JONES, M.GARVIN, T.SHAPIRO) 

0 21 24 10 
IF IT WEREN'T FOR HIM VINCE 
E.GORDY,JR. (V.GILL. R.CASH) RCA 14140 

GILL 

1H 22 26 8 SOME FOOLS NEVER LEARN STEVE MARIN6ER 
T.BROWN, J .BOWEN (J.S.SHERRILL) 4 

19 23 29 7 WHO'S GONNA FILL THEIR SHOES GEORGE 
3 
JONES 

B.SHERRILL (T.SEALS, M.D.BARNES) 

20 8 1 15 
LOVE IS ALIVE 

Rcn /CURB 1EÓ93DD Á B.MAHER (K.M. ROBBINS) 

21 26 30 7 I WANNA HEAR IT FROM YOU EDDY RAVEN 
P.WORLEV. E.RAVEN (N MONTGOMERY, R.GILES) RCA 14164 

22 24 28 11 
HE WONT GIVE IN 

MERCURY 880 8ß17i /PMOLVGRAM A.REYNOLDS (!.PIERCE) 

0 27 31 6 WARNER MOSNG (AM.D SLEARS. GT.IGNG IN) 
OVE CY BTAAL GAY 

24 14 6 14 
HAVE I GOT A DEAL FOR YOU REBA 

MMCAv52IRE J.BOWEN. R.MCENTIRE (M.P HEENEV, J.LEAP) 

25 29 36 5 
HANG ON 

.LE 
O 

R 
YEOJ.U.R NAN) 

EXILE 
EPIC 

26 30 37 4 
CAN'T KEEP A GOOD MAN DOWN ALABAMA 
H.SHEDD, ALABAMA(BCORBIN) 

27 10 12 14 PRETTY LADY KEIT PIS 
3áG 934 K.LEHNING (K.STEGALL) 

28 31 34 9 HEART DONT DO THIS TO ME LORETTA LYNN 
J.BOWEN. L.LYNN (J .WILDE. K.VASSY) 52621 

® 32 40 6 
I'M GONNA LEAVE YOU TOMORROW JOHN SCNÁ 

5D6 R J.BOWEN, J.SCHNEIDER (T.DANIELS, G.DOBBINS, J WILSON) 

® 34 46 4 
I'LL NEVER STOP LOVING YOU 

WARNER 
GARY MORRIS 

J.E.NORMAN (D.LOGGINS. J.D.MARTIN) 

31 33 39 7 IF IT AIN'T LOVE EDCCAR141 BRUCE 
(M.NESLER) 

32 35 41 7 THING ABOUT YOU SOUTHERN PACIFIC 
J.E.NORMAN. SOUTHERN PACIFIC (T.PE7TY) 

O 37 49 4 
ANGEL IN YOUR ARMS BARBARA MANDRELL 
T.COLLINS (GIVERS, T WOODFORD. TBRAEFIELD) 

® 38 47 5 
I WANNA SAY YES LOUISE MARNDRaE 

s R.C.BANNON (R.CBANNON) 

35 19 2 18 
SHE'S SINGLE AGAIN cóANIE3áRóá59ó B.MONTGOMERY (C.CRAIG. PMCCANN) 

36 25 11 17 
I NEVER MADE LOVE (TILL I MADE IT WITH YOU) MAC DAVIS 
J.BOWEN (B.MCDILL) 0 43 55 4 TOO MUCH ON NM) HEART THE 

ATLER BROTHERS J.KENNEDY(J.FORTUNE) 

® 47 66 3 
I DON'T MIND THE THORNS (IF YOU'RE THE ROSE) LEE GREENWOOD 
J.CRUTCHFIELD (!.BUCKINGHAM. L.VOUNG) 

39 44 56 4 ÑOU oE(GOT SOMFEIT 
41, Ti ó 

OBNYOUR MIND MICKEY 
GILLE0 

40 28 17 17 
REAL LOVE DOLLY PARTON (DUET WITH KENNY ROG ERS) 

RCA 
D.MALLOY (D.MALLOY, R.BRANNON. R.M000RMICK) 

41 46 52 6 
YOU'RE GONNA MISS ME WHEN I'M GONE 

JUDYoRODMADN 7.WEST (H.PRESTWOOD) L 

42 39 42 8 DROWNING IN MEMORIES T GRAHAM 8óO WN 
B.LOGAN (G.NICHOLSON, GRAINS) 

43 36 25 17 
CAROLINA IN THE PINES MICHAEL MARTIN 

M URPH EY J.E.NORMAN (M.MURPHEY) 

® 57 - 2 THIS AINT DALLAS HANK WILLIAMS, JR. 
J.BOWEN, H WILLIAMS.JR. (H.WILLIAMS.JR.) WARNER /CURB 7 -28912 /WARNER BROS. 

45 49 57 6 
BAR ROOM ROSES 
BMEVIS (B.GALLIMORE. R MEVIS, B.SHORE) oMO 

B BANDY 

46 41 21 18 
W.JENNINGS,W. NELSON ,J.CASH,K.KRIISTOFFEBRGSON HIGHWAYMAN 

C.MOMAN (J WEBS) 

47 40 27 16 
I WANT EVERYONE TO CRY RESTLESS HEART 
;r DUBOIS, S.HENDRICKS (W.NE WTON, M.NOBLE) 

® 55 64 4 
TOKYO, OKLAHOMA JOHN ANDERSON 
!.ANDERSON L.BRADLEV. 1.E.NORMAN (M VICKERS) 

49 54 63 4 
DOWN THE ROAD (MOUNTAIN PASS) DAN FOGELBERG 
D.FOGELBERG. M LEWI5 (E.SCRUGGS. LFLATT, D.FOGELBERG) FULL MOON /EPIC 34- 05446 /EPIC 

® 
69 

3 TWO OLD CATS LIKE US RAY CHARLES WITH HANK WIL I áá S,J7R.. 
B.SHERRILL (T. SEALS) 
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51 52 61 6 
AIN'T IT JUST LIKE LOVE 

MCA /CURB 52626/MCA (B.BURNETTE, PROBINSON) 

52 42 32 16 
THE FIREMAN GEORGE SÁ STRAIT 
J.BOWEN. G.STRAIT (M.VICKERV, W.KEMP) 52586 

53 45 48 8 YOU COULD BE THE ONE WOMAN 
MERCURY 880 959.7 

CHANCE 
B.ARLEDGE (!.BACON, E. TREE) 

54 50 43 
SMOOTH SAILING (ROCK IN THE ROAD) MARK GRAY 
B.MONTGOMERY. S.BUCKINGHAM (1.SLATE. S.P PPIN, M.GRAY) COLUMBIA 338 -05403 

55 58 65 5 
DON'T TELL ME LOVE IS KIND ALMOST 7BDROTHA BROTHERS 7.WEST (M.RAGOGNA) 

56 83 - 2 
RONCHA 

COLUMB A 38-05591 D R.HALL (W.ALDRIDGE) 

Si 64 78 3 
I KNOW THE WAY TO YOU BY HEART 

cDMPLEÁ 
ERN GO 

cDIN V.GOSDIN, R.J. JONES (7.LAIOLD) 

58 62 73 4 
I'M TAKING MY TIME BRENDA 

M 265Ó E.GORDV,JR., D.HUNGATE (R.BERESFORD, P.ALGER) 

59 66 74 3 
DOWN IN THE FLORIDA KEYS 

MERCURY 884 ó 1OMPT HALL J.KENNEDY ('T T.HALL) 

60 48 33 15 
YOU CAN'T RUN AWAY FROM YOUR HEART LACY J. DALTON 
M.MORGAN, P.WORLEY (W.WALDMAN. J.PHOTOGLO) COLUMBIA 38 -04884 

61 67 79 4 
I WANNA BE A COWBOY 'TIL I DIE WJIM I 

COLLINS 
D 52 R. BAKER (D.ROSSON) 

62 53 35 19 
I'M FOR LOVE HANK WILLIAMS, JR. 
J.BOWEN. H.WILLIAMS.JR. (H.WILLIAMS,JR.) WARNER /CURB 7- 29022 /WARNER BROS. 

63 61 45 13 
MY TOOT TOOT ROCKIN' SIDNEY 
S.SIMIEN. ESOILEAU, H.MEAUX (S.SIMIEN) EPIC 

64 68 - 2 
CALIFORNIA ROAD MEL TILLIS 
H.SHEDD (S.WEEDMAN) RCA 14175 

CI 82 - 2 IF THE PHONE DOESN'T RING,IT'S ME JIMMY BUFFETT 
J.BOWEN, M.UTLEY, TBROWN )J.BUFFETT, W.JENNINGS, M.UTLEY) MCA 52664 

® NEW DESPERADOS WAITING FOR A TRAIN JENNINGS,NELSON,CASH,K ISTOF ERSON C.MOMAN (G.CLARK) 

67 70 83 3 
ON THE OTHER HAND RANDY TRAVIS 
K.LEHNING, K.STEGALL (P.OVERSTREET, D.SCHLITZ) WARNER BROS. 728962 

® NEW NOBODY FALLS LIKE A FOOL EARL THOMAS CRCONá 
z N.LARKIN. ET.CONLEY (PMCCANN, M.WRIGHT) 

69 79 - 2 
BABY'S EYES LANE BRODY 
H SHERD (L.BRODV) EMI- AMERICA 8283 

70 65 68 5 
TONIGHT'S THE NIGHT CARLúv 

109 R.RUFF )L.FARGO, C.RUFF) 

0 NEW STAND UP MEL MCCDDANIIEL 

J.KENNEDY (CHANNEL. RECTOR. THROCKMORTON) 

0 NEW 0. LIE TO YOU FOR YOUR LOVE THE BELLAMY BROTHERS 
E.GORDY.JR., J.BOWEN (F.MILLER. D.BELLAMY, H.BELLAMY, !.BARRY) MCA /CURB 52668/MCA 

73 56 53 6 WHEN I GET HOME EBOBBY BAE 
R.SCRUGGS (E.RAETZLOFF, B.LITTLE) 

74 51 38 13 
COLD SUMMER DAY IN GEORGIA GENE I WATSON 
G.WATSON, 0800TH (D.KNUTSON. A.L.OWENS) 

75 59 44 12 
HOMETOWN GOSSIP 

MCA /CURB 526151 ME A R.SKAGGS, M.MORGAN (G.DAVIS, RALLEN) 

76 80 84 3 HOUSTON HEARTACHE MASON DIXON 
TEXAS 

D.SCHAFER (J.HENDERSON, D.MITCHELL, J.M000LLUM) 

D & 
2 

I'LL DANCE THE TWO STEP SHELLY WEST 
B.BECKEUT, J.E.NORMAN (1.GREENEBAUM, R.ALBRIGHT, B.HOBBS) WARNER BROS. 7 -28909 

CI NEW THE HAIRCUT SONG RAY STEVENS 
w 5 R.S7EVEN5IM.NEUN. R.STEVENS, C.W.KALB.JR.) 

79 85 - 2 SAILING HOME TO ME LOY 
B3 ANTON 

J .ALLEN (D.KIRBY, D.MORRISON) ® NEW, ME & PAUL 
W.NELSON (W.N EISON) 

WILLIE 
CLMIA 57 

HZ 86 - 2 OUOT 
ROF ISHGT E RO. CU.OT T ISO) 

F MIND NARVEL FELTS 

82 78 82 3 
NEXT TO YOU CRAIG 
J.CRUTCHFIELD ("FULLER) MAIGCDIL 52647/MCA 

® NEW YOU MAKE ME FEEL LIKE A MAN RICKY 
á4 OG585 EPIC R.SKAGGS(PROWAN) 

® NEW' I'VE GOT THE HEART FOR YOU KEITH WHITLEY 
B.MEVIS (L.BOONE. J.GREENEBAUM) 

85 81 85 3 
I'M NOT LEAVING (I'M JUST GETTING OUT OF YOUR WAY) PRICE 
NOT LISTED (H.000HRAN, R.PORTER, D.DILLON) ST ONE 344 

H6 NEW LOVIN' UP A STORM 
WARNER BRO 

BANDANA 
E.PRESTIDGE. J.E.NORMAN (L.WILSON. J.FOX) 

0 NEW HOLDIN' THE FAMILY TOGETHER 
MTM 72056HOP 

PE 
F.FOSTER (F.MYERS, PFRIMMER) 

® NEW, NOT ANOTHER HEART SONG 
GNUS MERCURY 884 

TOM 
P JONES S (R.BOURKE, S.BOGARD. J.7WEEL) 

0 NEW IN ANOTHER MINUTE 
MCA /NOBLE VISJIM G 7ASER D.TOLLE )C.PUTNAM, M.KOSSER) 

90 72 59 18 
I DON'T THINK I'M READY FOR YOU ANNE MURRAY 
J.E.NORMAN (DONEE. BROWN. REYNOLDS. GANNETT) CAPITOL 5472 

91 73 60 18 (LOVE ALWAYS) LETTER TO HOME 
ATLANTIC/AMERIC A E 9C CAMPBELL 

H -SHERD (CJACKSON) 

92 69 58 9 RHYTHM GUITAR 
wálliNER BOROS. 7-28952 E.HARRIS. PKENNERLEV (EHARRIS, PKENNERLEV) 

93 87 72 5 
JUST AS LONG AS I HAVE YOU GUS HARDIN & DAVE LOGGINS M.WRIGHT (DLOGGINS. J.D.MARTIN) 

94 76 50 11 
LET A LITTLE LOVE COME IN CHARLEY c PRIDE 
B.MEVIS (B.MCDILL) 

95 71 54 18 
40 HOUR WEEK (FOR A LIVIN') ALABAMA 
H.SHEDD, ALABAMA )O.LOGGINS, L.SILVER, D.SCHLITZ) 

96 63 67 6 
EVERY DAY PEOPLE MANGO SMITH 

TOMDGRAN 
ó A.HENSON )M.D.BARNES. T.SEALS) 

97 74 51 20 
OLD HIPPIE THE BELLAMY 

ROTH MRS 
E.GORDY,JR., J.BOWEN (D.BELLAMY) 

98 75 71 5 WHEN YOU LEAVE THAT WAY, YOU CAN NEVER GO BACK 
SWANEE L ANDERSON 

W.HAYNES (S. CLARK. J.MACRAE) KNOB 

99 77 70 20 LASSO THE MOON 
w RGARY 

MORÓIS 

S.DORFF, J.E.NORMAN (S.DORFF. M.BROWN) 

100 93 - 2 BREAK OUT THE GOOD STUFF 
Tex 

ROY HEAD 
S.MENDELL ( M.GARVIN, R.HELLARD, B.JONES) 

I) Products with the greatest airplay and sales gains this week. Video clip availability. Recording Industry Assn. Of America (RIRA) seal for sales o1 one miwon unos, a, niHH seal ror sales or rwo morion unos. 
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FOR WEEK ENDING SEPTEMBER 14, 1985 

BillboardHot Country Singles SALES & AIRPLAY 
A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart. 

ti 

SALES 
y 

TITLE ARTIST 

Z ó 
7 Ñ O 

Ó p D- 
x 

1 2 MODERN DAY ROMANCE NITTY GRITTY DIRT BAND 1 

2 5 I FELL IN LOVE AGAIN LAST NIGHT THE FORESTER SISTERS 2 

3 3 USED TO BLUE SAWYER BROWN 3 

4 4 DRINKIN' AND DREAMIN' WAYLON JENNINGS 4 

5 7 LOST IN THE FIFTIES TONIGHT RONNIE MILSAP 5 

6 6 BETWEEN BLUE EYES AND JEANS CONWAY TWITTY 6 

7 11 SHE'S COMIN' BACK TO SAY GOODBYE EDDIE RABBITT 7 

8 13 MEET ME IN MONTANA MARIE OSMOND (WITH DAN SEALS) 8 

9 8 CRY JUST A LITTLE BIT SYLVIA 9 

10 10 WITH JUST ONE LOOK IN YOUR EYES C.MCCLAIN /W.MASSEY 10 

11 14 KERN RIVER MERLE HAGGARD 11 

12 15 YOU MAKE ME WANT TO MAKE YOU MINE JUICE NEWTON 12 

13 1 I DON'T KNOW WHY YOU DON'T WANT ME ROSANNE CASH 14 

14 20 TOUCH A HAND,MAKE A FRIEND THE OAK RIDGE BOYS 13 

15 18 BLUE HIGHWAY JOHN CONLEE 15 

16 21 IF IT WEREN'T FOR HIM VINCE GILL 17 

17 12 LOVE IS ALIVE THE JUDDS 20 

18 23 WHO'S GONNA FILL THEIR SHOES GEORGE JONES 19 

19 22 HE WON'T GIVE IN KATHY MATTEA 22 

20 16 SHE'S SINGLE AGAIN JANIE FRICKE 35 

21 19 REAL LOVE DOLLY PARTON (DUET WITH KENNY ROGERS) 40 

22 27 LOVE TALKS RONNIE MCDOWELL 16 

23 - SOME FOOLS NEVER LEARN STEVE WARINER 18 

24 - A LONG AND LASTING LOVE CRYSTAL GAYLE 23 

25 17 HAVE I GOT A DEAL FOR YOU REBA MCENTIRE 24 

26 - CAN'T KEEP A GOOD MAN DOWN ALABAMA 26 

27 9 PRETTY LADY KEITH STEGALL 27 

28 - HEART DON'T DO THIS TO ME LORETTA LYNN 28 

29 - I WANNA HEAR IT FROM YOU EDDY RAVEN 21 

30 - HANG ON TO YOUR HEART EXILE 25 

A AIRPLAY 
,y- 

Y 
CY 

Z ó 
O 

o EL 
2 

1 2 MODERN DAY ROMANCE NITTY GRITTY DIRT BAND 1 

2 4 I FELL IN LOVE AGAIN LAST NIGHT THE FORESTER SISTERS 2 

3 3 USED TO BLUE SAWYER BROWN 3 

4 6 LOST IN THE FIFTIES TONIGHT RONNIE MILSAP 5 

5 5 DRINKIN' AND DREAMIN' WAYLON JENNINGS 4 

6 8 BETWEEN BLUE EYES AND JEANS CONWAY TWITTY 6 

7 10 SHE'S COMIN' BACK TO SAY GOODBYE EDDIE RABBITT 7 

8 12 MEET ME IN MONTANA MARIE OSMOND (WITH DAN SEALS) 8 

9 14 WITH JUST ONE LOOK IN YOUR EYES C.MCCLAIN /W.MASSEY 10 

10 11 CRY JUST A LITTLE BIT SYLVIA 9 

11 15 YOU MAKE ME WANT TO MAKE YOU MINE JUICE NEWTON 12 

12 17 TOUCH A HAND,MAKE A FRIEND THE OAK RIDGE BOYS 13 

13 16 KERN RIVER MERLE HAGGARD 11 

14 18 BLUE HIGHWAY JOHN CONLEE 15 

15 1 I DON'T KNOW WHY YOU DON'T WANT ME ROSANNE CASH 14 

16 19 LOVE TALKS RONNIE MCDOWELL 16 

17 21 SOME FOOLS NEVER LEARN STEVE WARINER 18 

18 20 IF IT WEREN'T FOR HIM VINCE GILL 17 

19 23 WHO'S GONNA FILL THEIR SHOES GEORGE JONES 19 

20 24 I WANNA HEAR IT FROM YOU EDDY RAVEN 21 

21 26 A LONG AND LASTING LOVE CRYSTAL GAYLE 23 

22 25 HE WON'T GIVE IN KATHY MATTEA 22 

23 28 HANG ON TO YOUR HEART EXILE 25 

24 9 HAVE I GOT A DEAL FOR YOU REBA MCENTIRE 24 

25 29 CAN'T KEEP A GOOD MAN DOWN ALABAMA 26 

26 13 PRETTY LADY KEITH STEGALL 27 

27 30 HEART DON'T DO THIS TO ME LORETTA LYNN 28 

28 7 LOVE IS ALIVE THE JUDDS 20 

29 - I'M GONNA LEAVE YOU TOMORROW JOHN SCHNEIDER 29 

30 - I'LL NEVER STOP LOVING YOU GARY MORRIS 30 

©Copyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any etrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
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COUNTRY SINGLES 

BY LABEL 
A ranking of distributing labels 

by their number of titles 
on the Hot Country Singles chart. 

LABEL NO. OF TITLES 
ON CHART 

19 MCA (13) 
MCA /Curb (5) 
MCA /Noble Vision (1) 

RCA (17) 
RCA /Curb (1) 

WARNER BROS. (13) 
Warner /Curb (2) 

EPIC (10) 
Full Moon /Epic (1) 

COLUMBIA 

CAPITOL (3) 
MTM (3) 
Capitol /Curb (2) 

POLYGRAM 
Mercury (5) 
Compleat (1) 

EMI -AMERICA 

ATLANTIC 
Atlantic /America (1) 

BERMUDA DUNES 

DOOR KNOB 
Swanee (1) 

EVERGREEN 

LUV 

NSD 
Soundwaves (1) 

STEP ONE 

TEXAS 

TEXAS CRUDE 

WHITE GOLD 

18 

15 

11 

10 

8 

6 

3 

1 

1 

1 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org.) 
Sheet Music Dist. 

95 40 HOUR WEEK (FOR A LIVIN') 
(Music Corp. Of America, BMI /MCA, ASCAP /Leeds, 
ASCAP /Patchworks, ASCAP /Don Schlitz, ASCAP) 

51 AIN'T IT JUST LIKE LOVE 

(Billy Beau, ASCAP/Watchpocket, ASCAP /Bug, BMI) 
33 ANGEL IN YOUR ARMS 

(Song Tailors, BMI /I've Got The Music, ASCAP) 
69 BABY'S EYES 

(El Brody, BMI) 
45 BAR ROOM ROSES 

(Dejamus, ASCAP /Make Believus, ASCAP/WB, 
ASCAP /Royal Haven, BMI) 

6 BETWEEN BLUE EYES AND JEANS 
(Hall -Clement, BMI /Lionel Delmore, BMI) 

15 BLUE HIGHWAY 

(Cross Keys, ASCAP /Oven Bird, ASCAP) 
100 BREAK OUT THE GOOD STUFF 

(Tree, BMI /Cross Keys, ASCAP) 

64 CALIFORNIA ROAD 

(Cedarwood, BMI) 
26 CAN'T KEEP A GOOD MAN DOWN 

(Sabel, ASCAP) 

43 CAROLINA IN THE PINES 

(Mystery, BMI) 
74 COLD SUMMER DAY IN GEORGIA 

(Tapadero, BMI /Cavesson, ASCAP) 
9 CRY JUST A LITTLE BIT 

(Colgems -EMI, ASCAP) 
66 DESPERADOS WAITING FOR A TRAIN 

(Chappell, ASCAP/World, ASCAP) 
56 DONCHA 

(Rick Hall, ASCAP) 

55 DON'T TELL ME LOVE IS KIND 
(Uncle Artie, ASCAP) 

59 DOWN IN THE FLORIDA KEYS 
(Hallnote, BMI) 

49 DOWN THE ROAD (MOUNTAIN PASS) 
(CBS Unart, BMI /Hickory Grove, ASCAP /April, ASCAP) 

4 DRINKIN' AND DREAMIN' 
(Two Sons, ASCAP /Blue Lake, BMI/WB, ASCAP) 

42 DROWNING IN MEMORIES 

(Cross Keys, ASCAP /Choskee Bottom, ASCAP) 
96 EVERY DAY PEOPLE 

(Warner -Tamerlane, BMI /Face The Music, ASCAP /Plum 
Creek, BMI /Blue Lake, BMI) 

52 THE FIREMAN 

(Tree, BMI) 
78 THE HAIRCUT SONG 

(Mike Neun, BMI /Ray Stevens, BMI) 
25 HANG ON TO YOUR HEART 

(Tree, BMI /Pacific Island, BMI) 
24 HAVE I GOT A DEAL FOR YOU 

(Songmedia, BMI /Friday Night, BMI) 

22 HE WONT GIVE IN 

(Mulberry Street, ASCAP) 

28 HEART DON'T DO THIS TO ME 

(Songcastle, ASCAP /Lionsmate, ASCAP) 
46 HIGHWAYMAN 

(White Oak, ASCAP) 

87 HOLDIN' THE FAMILY TOGETHER 

(Collins Court, ASCAP) 

75 HOMETOWN GOSSIP 

(Glenwood, ASCAP /Sister John, BMI /Dickerson, BMI) 
76 HOUSTON HEARTACHE 

(Baray, BMI /MDS, ASCAP) 

14 I DON'T KNOW WHY YOU DON'T WANT ME 

(Chelcait, BMI /Atlantic, BMI /Coolwell, ASCAP /Granite, 
ASCAP) 

38 I DON'T MIND THE THORNS (IF YOU'RE THE ROSE) 

(Warner -Tamerlane, BMI /Duck Songs, BMI /Pullman, 
BMI) 

90 I DON'T THINK I'M READY FOR YOU 

(Happy Trails, BMI /Music Corp. Of America, BMI) 
2 I FELL IN LOVE AGAIN LAST NIGHT 

(Writers Group, BMI /Scarlet Moon, BMI) 
57 I KNOW THE WAY TO YOU BY HEART 

(Blue Lake, BMI /Hookit, BMI) 
36 I NEVER MADE LOVE (TILL I MADE IT WITH YOU) 

(Hall -Clement, BMI) 
61 I WANNA BE A COWBOY TIL I DIE 

(Baray, BMI) 
21 I WANNA HEAR IT FROM YOU 

(Silver Rain, ASCAP /Dejamus, ASCAP) 

34 I WANNA SAY YES 

(Warner -Tamerlane, BMI/Three Ships, ASCAP) 
47 I WANT EVERYONE TO CRY 

(Warner -Tamerlane, BMI /Writers House, BMI/WB, 
ASCAP /Bob Montgomery, ASCAP) 

31 IF IT AIN'T LOVE 

(Banjo Man, BMI /MCA, ASCAP) 
17 IF IT WEREN'T FOR HIM 

(Benefit, BMI /Monster Beach, BMI /Atlantic, BMI) 
65 IF THE PHONE DOESN'T RING, IT'S ME 

(Coral Reefer, BMI/Willin' David, BMI /Blue Sky Rider 
Songs, BMI /Coconutley, ASCAP) 

77 I'LL DANCE THE TWO STEP 

(WB, ASCAP /Make Believus, ASCAP /Beckaroo, BMI) 
30 I'LL NEVER STOP LOVING YOU 

(Music Corp. Of America, BMI /Leeds, 
ASCAP /Patchworks, ASCAP) 

62 I'M FOR LOVE 

( Bocephus, BMI) 
29 I'M GONNA LEAVE YOU TOMORROW 

(Chappell, ASCAP /Unichappell, BMI) 
85 I'M NOT LEAVING (I'M JUST GETTING OUT OF YOUR 

WAY) 

(Tree, BMI /Larry Butler, BMI /Southwing, ASCAP) 

58 I'M TAKING MY TIME 

(Silverling, BMI /Bait And Beer, ASCAP) 
89 IN ANOTHER MINUTE 

(Tree, BMI /Cross Keys, ASCAP) 

84 I'VE GOT THE HEART FOR YOU 

(Make Believus, ASCAP/WB, ASCAP) 

93 JUST AS LONG AS I HAVE YOU 

(MCA, ASCAP /Leeds, ASCAP /Patchworks, ASCAP) 
11 KERN RIVER 

(Mt.Shasta, BMI) 
99 LASSO THE MOON 

(Ensign, BMI) 
94 LET A LITTLE LOVE COME IN 

(Hall -Clement, BMI) 
72 LIE TO YOU FOR YOUR LOVE 

(Rare Blue, ASCAP /Bellamy Bros., ASCAP /Steeple 
Chase, BMI) 

23 A LONG AND LASTING LOVE 

(Prince Street, ASCAP /Screen Gems -EMI, BMI) 
5 LOST IN THE FIFTIES TONIGHT(IN THE STILL) 

(Lodge Hall, ASCAP/Two Sons, ASCAP/WB, 
ASCAP /Llee, BMI) 

91 (LOVE ALWAYS) LETTER TO HOME 

(Latter End, BMI) 
20 LOVE IS ALIVE 

(Irving, BMI) 
16 LOVE TALKS 

(Cross Keys, ASCAP/Tree, BMI /O'Lyric, BMI) 
86 LOVIN' UP A STORM 

(Dejamus, ASCAP /Stan Cornelius, ASCAP) 

80 ME & PAUL 

(Willie Nelson, BMI) 
8 MEET ME IN MONTANA 

(WEB IV, BMI) 
1 MODERN DAY ROMANCE 

(Golden Bridge, ASCAP /Mota, ASCAP) 

63 MY TOOT TOOT 

(Sid Sim, BMI /Flattown, BMI) 
82 NEXT TO YOU 

(MCA, ASCAP /Hightop, BMI) 
68 NOBODY FALLS LIKE A FOOL 

(April, ASCAP /New and Used, ASCAP /Blackwood, 
BMI /Land Of Music, BMI) 

88 NOT ANOTHER HEART SONG 

(Chappell, ASCAP /Robin Hill, ASCAP /Unichappell, BMI) 
97 OLD HIPPIE 

(Bellamy Bros., ASCAP) 

67 ON THE OTHER HAND 

(Writers Group, BMI /Scarlet Moon, BMI /MCA, 
ASCAP /Don Schlitz, ASCAP) 

81 OUT OF SIGHT, OUT OF MIND 
(Kahl, BMI) 

27 PRETTY LADY 

(April, ASCAP /Keith Stegall, ASCAP) 
40 REAL LOVE 

(Deb Dave, BMI /Mallven, ASCAP /Cottonpatch, ASCAP) 

92 RHYTHM GUITAR 

(Emmylou, ASCAP /Irving, BMI) 
79 SAILING HOME TO ME 

(Cross Keys, ASCAP/Warner- Tamerlane, BMI) 
7 SHE'S COMIN' BACK TO SAY GOODBYE 

(Deb Dave, BMI /Briar Patch, BMI) 
35 SHE'S SINGLE AGAIN 

(Blackwood, BMI /April, ASCAP /New and Used, ASCAP) 

54 SMOOTH SAILING (ROCK IN THE ROAD) 

(Warner Bros., ASCAP /Down'N'Dixie, BMI /Irving, BMI) 
18 SOME FOOLS NEVER LEARN 

(Sweet Baby, BMI) 
71 STAND UP 

(Old Friends, BMI /Cross Keys, ASCAP/Tree, BMI) 
32 THING ABOUT YOU 

(Gone Gator, ASCAP) 

44 THIS AIN'T DALLAS 

(Bocephus, BMI) 
48 TOKYO, OKLAHOMA 

(Cedartown, BMI /John Anderson, BMI) 
70 TONIGHT'S THE NIGHT 

(Luvco, BMI /Calente, ASCAP) 

37 TOO MUCH ON MY HEART 

(Stotler Brothers, BMI) 
13 TOUCH A HAND, MAKE A FRIEND 

(Irving, BMI /East Memphis, BMI) 

50 TWO OLD CATS LIKE US 

(WB, ASCAP/Two Sons, ASCAP) 

3 USED TO BLUE 

(A Little More Music , ASCAP /Captain Crystal, BMI) 

73 WHEN I GET HOME 

(Labor Of Love, BMI) 
98 WHEN YOU LEAVE THAT WAY, YOU CAN NEVER GO 

BACK 

(Music City, ASCAP) 

19 WHO'S GONNA FILL THEIR SHOES 

(WB, ASCAP/Two Sons, ASCAP/Tree, BMI( 

10 WITH JUST ONE LOOK IN YOUR EYES 

(Tapadero, BMI /Little Shop Of Morgansongs, BMI) 

60 YOU CAN'T RUN AWAY FROM YOUR HEART 

(Screen Gems -EMI, BMI /Moon & Stars, BMI /Berger 
Bits, ASCAP) 

53 YOU COULD BE THE ONE WOMAN 

(WB, ASCAP) 

83 YOU MAKE ME FEEL LIKE A MAN 

(Hall -Clement, BMI /Ricky Skaggs, BMI) 
12 YOU MAKE ME WANT TO MAKE YOU MINE 

(Leeds, ASCAP /Patchworks, ASCAP) 

41 YOU'RE GONNA MISS ME WHEN I'M GONE 

(Lawyers Daughter, BMI) 

39 YOU'VE GOT SOMETHING ON YOUR MIND 
(Blackwood, BMI /Easy Days, BMI/Tom Collins, 
BMI /Silverline, BMI) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP 

ALM 

B -M 

B -3 

BP 

CHA 

CLM 

CPI 

April Blackwood 
Almo 
Belwin Mills 
Big Three 
Bradley 
Chappell 
Cherry Lane 

Cimino 

CPP 

HAN 

HL 

IMM 

MCA 

PSP 

PLY 

WBM 

Columbia Pictures 
Hansen 
Hal Leonard 
Ivan Mogul! 
MCA 
Peer Southern 
Plymouth 
Warner Bros. 
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Country 
PERFORMERS STILL TACKLING SOCIAL ISSUES 
(Continued from page 69) 

On his current album, "Turn The 
Page," Waylon Jennings waxes elo- 
quent on "Don't Bring It Around 
Anymore," which- though not writ- 
ten by Jennings -pointedly refers 
to illegal substances formerly fa- 
vored by the superstar. The album 
also features a Kris Kristofferson- 
penned tribute to Johnny Cash 
called "Good Morning John," in 
which the lyrics express frank admi- 
ration for Cash's withdrawal from 
drugs and alcohol. 

"Anything Goes," the title cut on 
Gary Morris' latest Warner Bros. al- 
bum, is full of sociological rele- 
vance. A poignant, sometimes chill- 
ing comment on modern -day urban- 

ization, it ends with an allusion to 
the overriding shadow of nuclear 
annihilation. 

Patriotism has remained a favor- 
ite subject of country songs. Few 
red, white and blue releases have 
had more spectacular results that 
Lee Greenwood's enduring "God 
Bless The U.S.A.," nominated for 
Country Music Assn. song of the 
year. The record reached number 
seven on the country chart, and 
earned Greenwood several appear- 
ances with President Reagan. 

The Bama Band, Hank Williams 
Jr.'s backup group, chose "What 
Used To Be Crazy" for its debut sin- 
gle on Compleat Records. The song 

was topical in lyric, discussing ev- 
erything from gender switches and 
prison overcrowding to a decline of 
values in contemporary society. 
Even Hank Jr.'s own recent No. 1 

hit, the lighthearted "I'm For 
Love," touched on facets of urban- 
ization that fall far shy of Norman 
Rockwell visions. 

Bertie Higgins' most recent re- 
lease, "The Wall," is a far cry from 
"Key Largo," set as it is against the 
stark background of the Vietnam 
Veterans Memorial in Washington, 
D.C. The song is a painful portrait 
of those who lived and died in that 
war, and of those who returned to 
America as misfits in society. 

And, while the record never 
charted, the 40th anniversary of the 
atomic bomb's devastation of Hiro- 
shima did not go unnoticed. "Dear 
World ... I Really Love You," a plea 

for nuclear disarmament published 
by the Joan Kroc Foundation, was 
presented to the people of Hiroshima 
in a public performance Aug. 6. 

TALENT BUYERS ENTERTAINMENT MARKETPLACE 
(Continued from page 69) 

Three separate showcases will be 
held during the seminar at the Ten- 
nessee Performing Arts Center. 
Acts slated to appear are Karen 
Brooks, Tina Carol & Nashville Sat- 
in, Clyde Foley Cummins, the For- 
ester Sisters, Allen Frizzell, Karen 
Taylor -Good, Dobie Gray, Nicolette 

&llbc'ard HOT COUNTRY SINGLES ACTION. 

RADIO MOST ADDED 

Larson, the Maines Brothers, Ma- 
son Dixon, Bill Monroe, Judy Rod- 
man, Doug Swander, Pam Tillis and 
Williams & Ree. 

Registration fee for CMA mem- 
bers is $125 in advance or $175 after 
Sept. 16. For non- members, the fees 
are $175 or $225. 

©Copyright 1985, Billboard Publications, Inc. No part of this publication 
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RETAIL BREAKOUTS 
NATIONAL NEW 

128 REPORTERS ADDS 

EARL THOMAS CONLEY NOBODY FALLS LIKE A FOOL RCA 

THE BELLAMY BROTHERS LIE TO YOU FOR YOUR LOVE MCA /CURB 

MEL MCDANIEL STAND UP CAPITOL 

T.G. SHEPPARD DONCHA COLUMBIA 

HANK WILLIAMS, JR. THIS AIN'T DALLAS WARNER /CURB 

TOTAL 

ON 
s NATIONAL NUMBER 

4 60 REPORTERS REPORTING I. ALABAMA CAN'T KEEP A GOOD MAN DOWN RCA 33 
LOUISE MANDRELL I WANNA SAY YES RCA 17 

LORETTA LYNN HEART DON'T DO THIS TO ME MCA 16 

EDDY RAVEN I WANNA HEAR IT FROM YOU RCA 14 

CRYSTAL GAYLE A LONG AND LASTING LOVE WARNER BROS 1 3 

41 41 

40 40 
37 39 

37 62 

34 98 

REGION 1 
CT, MA, ME, NY State, RI, VT 

WGNA Albany, NY 
WBOS Boston, MA 
WYRK Buffalo, NY 
WOKQ Dover, NH 
WPOR -FM Portland, ME 
WHIM Providence, RI 

WSEN -FM Syracuse, NY 

REGION 2 
DE, D.C., MD, NJ, NY Metro, PA, WV 

WCAO Baltimore, MD 
WRKZ Hershey, PA 

WHN New York City, NY 
WXTU Philadelphia, PA 
WPKX Washington, VA 
WWVA Wheeling, WV 

REGION 3 
FL, GA, NC, SC, East TN, VA 

WJAZ Albany, GA 
WWNC Asheville, NC 
WPLO Atlanta, GA 
WGUS Augusta, GA 
WXBQ Bristol, VA 
WEZL Charleston, SC 
WSOC -FM Charlotte, NC 
WOOD Chattanooga, TN 
WUSY Chattanooga, TN 
WCOS Columbia, SC 
WGTO Cypress Springs, FL 

WFNC Fayettville, NC 
WESC Greenville, SC 

WCRJ Jacksonville, FL 

WIVK Knoxville, TN 
WWOD Lynchburg, VA 

WCMS Norfold, VA 
WWKA Orlando, FL 

WPAP Panama City, FL 
WKIX Raleigh, NC 
WRNL Richmond, VA 

WSLC Roanoke, VA 
WQYK St. Petersburg, FL 

WIRK West Palm Beach, FL 

WTQR Winston -Salem, NC 

IL. 

" 

IA, 

KFDI 

REGION 4 
IN, KY, MI, OH, WI 

WSLR Akron, OH 
WYNE Appleton, WI 
WUSN Chicago, IL 

WUBE Cincinnati, OH 
WGAR -FM Cleveland, OH 
WMNI Columbus, OH 
WONE Dayton, OH 
WCXI -AM /FM Detroit, MI 
WWWW Detroit, MI 

WAXX -FM Eau Claire, WI 
WROZ Evansville, IN 
WGEE Green Bay, WI 
WFMS Indianapolis, IN 
WIRE Indianapolis, IN 

WITL Lansing, MI 
WAMZ Louisville, KY 
WTSO Madison, WI 
WMIL Milwaukee, WI 
WXCL Peoria, IL 
WKKN Rockford, IL 

REGION 5 
KS, MN, MO, NE, ND, OK, SD 

KHAK Cedar Rapids, IA 
KSO Des Moines, IA 
KLXL Dubuque, IA 
KFGO Fargo, ND 
KWMT Fort Dodge, IA 
KFKF Kansas City, MO 
WDAF Kansas City, MO 
KEBC Oklahoma City, OK 
WOW Omaha, NE 
KTTS Springfield, MO 
KUSA St. Louis, MO 
WIL -FM St. Louis, MO 
KTPK Topeka, KS 
KVOO Tulsa, OK 

Witchita, KS 

REGION 6 
AL, AR, LA, MS, West TN, TX 

KEAN -AM /FM Abilene, TX 
KMML Amarillo, TX 
KASE Austin, TX 
WYNK Baton Rouge, LA 
WZZK Birmingham, AL 
KOUL Corpus Christi, TX 
WTVY Dothan, AL 
KHEY -AM /FM El Paso, TX 
KPLX Fort Worth, TX 
KIKK -FM Houston, TX 
KILT Houston, TX 
KSSN Little Rock, AR 
KLLL Lubbock, TX 
WMC -AM Memphis, TN 
WOKK Meridian, MS 
WKSJ -FM Mobile, AL 
KNOE Monroe, LA 
WLWI Montgomery, AL 
WSM -AM Nashville, TN 
KYXX Odessa, TX 
WPM() Pascagoula, MS 
KBUC San Antonio, TX 
KKYX San Antonio, TX 
KRMD Shreveport, LA 
KWKH Shreveport, LA 
KJNE -FM Waco, TX 
WACO Waco, TX 
KLUR -FM Wichita Falls, TX 

REG 1 O N 7 
AZ, Southern CA, CO, HI, Southern NV, 
NM, UT 

KRST Albuquerque, NM 
KUZZ Bakersfield, CA 
KSSS Colorado Spring, CO 
KBRQ -AM /FM Denver, CO 
KLZ Denver, CO 
KYGO Denver, CO 
KQIL Grand Junction, CO 
KVEG Las Vegas, NV 
KIKF Orange, CA 
KNIX -FM Phoenix, AZ 
KSOP Salt Lake City, UT 
KCUB Tucson, AZ 

REGION 8 
AK, Northern CA, ID, MT, Northern NV, 
OR, WA, WY 

KGHL Billings, MT 
KGEM Boise, ID 
KHSL Chico, CA 
KUGN Eugene, OR 
KMAK Fresno, CA 
KMIX Modesto, CA 
KNEW Oakland, CA 
KUPL -AM /FM Portland, OR 
KWJJ Portland, OR 
KOLO Reno, NV 
KRAK Sacramento, CA 
KGAY Salem, OR 
K ae, 

WA 
WA 

KGA Spokane, 
KRPM Tacoma, WA 

REGION 1 
CT, MA, ME, NY State, RI, VT 

Peter's One Stop Norwood, MA 

REGION 2 
DE, D.C., MD, NJ, NY Metro, PA, WV 

A &C Records Pittsburgh, PA 
Elkins One Stop Charleston, WV 
J.E.K. Enterprises Baltimore, MD 
Kemp Mill Beltsville, MD 
Mobile One -Stop Pittsburgh, PA 
Musical Sales Baltimore, MD 
Wee Three Lebanon, PA 
Wee Three Lancaster, PA 

REGION 3 
FL, GA, NC, SC, East TN, VA 

Bibb One Stop Charlotte, NC 
Dean's Record One Stop Richmond, VA 
Lieberman Norcross, GA 
One -Stop Records Atlanta, GA 
Peaches Clearwater, FL 
Peaches West Palm Beach, FL 
Record Bar Atlanta, GA 
Record Bar #116 Atlanta, GA 
Record Bar Columbus, GA 
Ripete Records Fayetteville, NC 
Sounds Familiar Columbia, SC 
Southern Music Orlando, FL 
Tucker's Record Shop Knoxville, TN 

IL, 

Ambat 
Arrow 
Gemini 

National 

Radio 
Singer 
Wax 

IA. 

Lieberman 
Lieberman 
Musical 
Phil's 
Uptown 

AL, 

ABC 
Central 
E 

Handleman 
Lieberman 
Music 
Poplar 
Record 
Record 
Record 
Southwest 
Top 

REGION 4 
IN, KY, MI, OH, WI 

/Record Theater Cincinnati, OH 
Dist Solon, OH 
One -Stop Cleveland, OH 

Martin & Snyder Dearborn, MI 
Record Mart St. Clairsville, 

OH 
Doctors Milwaukee, WI 
One Stop Chicago, IL 

Works Owensboro, KY 

REGION 5 
KS, MN, MO, NE, ND, OK, SD 

Kansas City, MO 
Minneapolis, MN 

Sales Minneapolis, MN 
One Stop Oklahoma City, OK 

Records St. Louis, MO 

REGION 6 
AR, LA, MS, West TN, TX 

One Stop San Antonio, TX 
South One -Stop Nashville, TN 

&R One Stop San Antonio, TX 
Co. Little Rock, AR 
Dallas, TX 

City One -Stop Nashville, TN 
Tunes Memphis, TN 
Bar Baton Rouge, LA 
Bar New Orleans, LA 
Service Houston, TX 

Distributing Houston. TX 
Ten Records Dallas, TX 

Western Merch. One Stop Dallas, TX 

REGION 7 
AZ, Southern CA, CO, HI, Southern NV, 
NM, UT 

Charts Records & Tapes Phoenix, AZ 
KSG Layton, UT 
Mountain Coin Denver, CO 
Music Operators Fullerton, CA 
Pro One Stop Tempe, AZ 
Smash Record Dist Phoenix, AZ 
Tower El Cajon, CA 
Tower Las Vegas, NV 

REGION 8 
AK, Northern CA, ID, MT. Northern NV, 
OR, WA, WY 

American Stereo Eugene, OR 
Major Porist. Seattle, 
Sea Port 1-Stop Portland, OR 

a 

Tower Fresno, CA 

A weekly national indicator of 
"breakout" singles, i.e., those with 
significant future sales potential based 

on initial market reaction. These 

records are not yet on the top 30 lists 

of the retailers and one -stops reporting 

to Billboard's Not Country Singles 
chart. The outlets in each region 

represent the entire panel in that 
region, not just those which are 

reporting the records listed. 

A weekly national indicator of the five 

most added records on the radio 

stations reporting to Billboard's 

Hot Country Singles chart. The stations 

in each region represent the entire 

panel in that region, not just those 

which have added the records listed. 
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WORLD 
OF 

A BILLBOARD SPOTLIGHT 

:ìuìiiii MUSIC 

PLUS: "TRIBUTE TO GRAND OLE OPRY'S 
60TH ANNIVERSARY" 

BONUS DISTRIBUTION IN THIS ISSUE 
- Country Music Association's Talent Buyer's 

Entertainment Market Place in Nashvile: October 
11 -12 -13 

- 60th Grand Ole Opry Birthday Celebration in 
Nashville: October 10 -11 -12 

ISSUE DATE OCTOBER 12 
ADVERTISING DEADLINE 

SEPTEMBER 20 

* What's ahead for country music: new talent, new 
directions, new connections 

Country's expansion into the video frontier 

Country's growth in the rapidly - rising Compact Disc 
market 

How concert promoters, booking agencies and 
talent coordinators are showcasing Country 

a* How record companies are cross -merchandising 
Nashville music 

* The power of Nashville publishers and writers in 
today's international song market 

* How radio and retailing are playing an even more 
important part in Country's exposure and influence 

* 12 -month recap charts ... Top Artists /Top 
Albums /Top Publishers /Top Singles /Top Record 
Companies 

FOR ADVERTISNG DETAILS CALL 
Nashville: John McCartney (615) 748 -814 5 

New York: Ron Willman (21 2) 764 -7350; 

Norm Berkowitz (212) 764 -7330; 

Grace Whitney -Kolins (212) 764 -7352 
Los Angeles: Christine Matuchek (213) 859 -5344 

or contact any Billboard Sales Office 
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«/ZIST 3 LABEL & NUMBER /DISTRIBUTING LABEL (5UC. LIST PRICE)' 

Compiled from a national sample of retail store 
and one -stop sales reports. 

TITLE 

O 1 2 18 RONNIE MILSAP RCA AHLI -5425 (8.98) (CD) 2 weeks at No. One GREATEST HITS VOL. 2 

c2 3 5 16 WJENNINGS, W.NELSON,J.CASH,K.KRISTOFFERSON HIGHWAYMAN 
COLUMBIA FC 40056 

3 2 1 16 HANK WILLIAMS, JR. WARNER /CURB 25267/WARNER BROS. (8.98) FIVE-0 

® 5 6 25 GEORGE STRAIT MCA 5567 (8.98) (co) GEORGE STRAITS GREATEST HITS 

5 4 3 26 WILLIE NELSON COLUMBIA FC 40008 ME AND PAUL 

© 7 9 17 THE STATLER BROTHERS MERCURY 824 -420- 1 /POLYGRAM (8.98) PARDNERS IN RHYME 

7 6 4 30 ALABAMA RCA AHLI.5339 (8.98) (CD) 40 HOUR WEEK 

® 9 12 1I ROSANNE CASH COLUMBIA FC 39463 RHYTHM AND ROMANCE 

O 10 10 22 MERLE HAGGARD EPIC FE -39602 KERN RIVER 

10 8 7 18 LEE GREENWOOD MCA 5582 (8.98) (CD) GREATEST HITS 

Il 11 11 29 SAWYER BROWN CAPITOL/CURB ST- 12391 /CAPITOL (8.98) SAWYER BROWN 

12 12 8 22 THE OAK RIDGE BOYS MCA 5555 (8.98) STEP ON OUT 

CI 13 15 17 RESTLESS HEART RCA CPU -5369 (5.98) RESTLESS HEART 0 15 18 9 JIMMY BUFFETT MCA 5600 (8.98) THE LAST MANGO IN PARIS 

15 16 17 7 ROCKIN' SIDNEY EPIC B5E -40153 MY TOOT TOOT 

16 14 13 43 THE JUDDS RCA /CURB AHL1 -5319 /RCA (8.98) (CD) WHY NOT ME 

17 18 21 8 NITTY GRITTY DIRT BAND PARTNERS, BROTHERS AND FRIENDS 
WARNER BROS. 25304 

18 17 14 56 RAY CHARLES COLUMBIA FC -39415 FRIENDSHIP 

19 19 19 16 CHARLY MCCLAIN EPIC FE 39871 RADIO HEART 

20 20 16 18 JOHN SCHNEIDER MCA 5583 (8.98) TRYING TO OUTRUN THE WIND 

21 22 23 8 THE BELLAMY BROTHERS MCA /CURB 5586/MCA HOWARD & DAVID 

® 32 39 5 GARY MORRIS WARNER BROS. 25279 (098) ANYTHING GOES 

23 24 25 46 GEORGE STRAIT MCA FE -5518 (8.98) DOES FORT WORTH EVER CROSS YOUR MIND 

24 23 24 9 JANIE FRICKE COLUMBIA 39975 SOMEBODY ELSE'S FIRE 

25 25 26 51 EXILE EPIC FE -39424 KENTUCKY HEARTS 

26 26 28 12 DAN FOGELBERG FULL MOON /EPIC FE 39616/EPIC HIGH COUNTRY SNOWS 

O 31 32 15 T.G. SHEPPARD COLUMBIA FC 40007 LIVIN' ON THE EDGE 

28 28 30 7 JOHN ANDERSON WARNER BROS. 25211 (8.98) TOKYO, OKLAHOMA 

29 27 27 8 REBA MCENTIRE MCA 5585 HAVE I GOT A DEAL FOR YOU 

30 29 29 22 CRYSTAL GAYLE WARNER BROS. 25154 (8.98) NOBODY WANTS TO BE ALONE 

31 21 20 28 DOLLY PARTON RCA AHLI -5414 (8.98) REAL LOVE 

32 33 33 46 RICKY SKAGGS EPIC FE -39410 (CD) COUNTRY BOY 

33 30 22 25 CONWAY TWITTY WARNER BROS. 25207 (8.98) DON'T CALL HIM A COWBOY 

® 37 40 7 SOUTHERN PACIFIC WARNER BROS. 25206 (8.98) SOUTHERN PACIFIC 

35 34 31 6 WAYLON JENNINGS RCA AHL1.5428 (8.98) TURN THE PAGE 

36 38 34 22 THE KENDALLS MERCURY 824 -250-1 /POLYGRAM (8.98) TWO HEART HARMONY 

37 35 35 16 VERN GOSDIN COMPLEAT 671012 / POLYGRAM (8.98) TIME STOOD STILL 

38 36 37 19 TAMMY WYNETTE EPIC 39971 (8.98) SOMETIMES WHEN WE TOUCH 

3o O2 
ARTIST 

' . * LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

TITLE 

® 43 45 44 JOHN CONLEE MCA 5521 (8.98) BLUE HIGHWAY 

® 44 58 4 GENE WATSON EPIC BFE -40076 MEMORIES TO BURN 

41 42 43 32 EMMYLOU HARRIS WARNER BROS. 25205 (8.98) THE BALLAD OF SALLY ROSE 

42 39 41 11 LACY J. DALTON COLUMBIA FC 40028 CAN'T RUN AWAY FROM YOUR HEART 

43 40 36 70 THE STATLER BROTHERS MERCURY 818 -652.1 / POLYGRAM (8.98) (CD) ATLANTA BLUE 

44 41 38 74 ALABAMA 2 RCA AHLI -0939 (8.98) (CD) ROLL ON 

45 46 47 130 ALABAMA 12 RCA AHL 1 -4663 (8.98) (CD) THE CLOSER YOU GET 

46 45 42 21 THE WHITES MCA/CURS 5562/MCA (8.98) WHOLE NEW WORLD 

47 51 53 32 ED BRUCE RCA AHLI -5324 (8.98) HOMECOMING 

48 50 49 21 KATHY MATTEA MERCURY 824 308-1/POLYGRAM (8.98) FROM MY HEART 

.4 56 57 384 WILLIE NELSON 3 COLUMBIA JC 35305 (CD) STARDUST 

50 52 50 124 JOHN CONLEE MCA 5406 (8.98) JOHN CONLEE'S GREATEST HITS 

51 54 56 208 WILLIE NELSON 12 COLUMBIA KC 237542 (CD) GREATEST HITS 

52 55 62 10 MAC DAVIS MCA 5590 (8.98) TILL I MADE IT WITH YOU 

O 58 52 31 STEVE WARINER MCA 5545 (8.98) ONE GOOD NIGHT DESERVES ANOTHER 

® 60 65 3 JIM GLASER MCA 5612 (8.98) PAST THE POINT OF NO RETURN 

55 48 48 24 BARBARA MANDRELL MCA 5566 (8.98) (co) GREATEST HITS 

56 47 46 15 KEITH STEGALL EPIC 39892 KEITH STEGALL 

57 49 44 55 THE OAK RIDGE BOYS MCA 5496 (8.98) (CD) GREATEST HITS 2 

58 61 63 182 WILLIE NELSON 3 COLUMBIA FC 37951 (CD) ALWAYS ON MY MIND 

59 62 - 2 MARIE OSMOND THERE'S NO STOPPING YOUR HEART 
CAPITOL/CURB ST. 12414 /CAPITOL (8.98) 

60 59 59 75 THE STATLER BROTHERS MERCURY 812 184- 1 /POLYGRAM TODAY 

óZ 65 - 2 THE 'BAMA BAND COMPLEAT 671013 / POLYGRAM (8.98) THE 'BAMA BAND 

® NEW GEORGE JONES EPIC FE 39598 WHO'S GONNA FILL THEIR SHOES 

63 64 - 2 LORETTA LYNN MCA 5613 (8.98) JUST A WOMAN 

64 57 51 11 EDDIE RABBITT WARNER BROS' I -25278 (8.98) EDDIE RABBITT # 1'S 

65 53 54 24 REBA MCENTIRE MERCURY 824 342- 1 /POLYGRAM (8.98) THE BEST OF REBA MCENTIRE 

66 67 69 13 LEON EVERETTE MERCURY 8240309.1 / POLYGRAM WHERE'S THE FIRE 

67 70 60 183 ALABAMA 3 RCA AHLI-4229 (8.98) (CD) MOUNTAIN MUSIC 

68 66 55 5 LANE BRODY EMI -AMERICA ST -17160 (8.98) LANE BRODY 

69 69 73 132 HANK WILLIAMS, JR. HANK WILLIAMS JR'S GREATEST HITS 
WARNER /CURB 60193 /WARNER BROS. (8.98) (CD) 

70 71 66 15 JOHNNY LEE WARNER BROS. 25210 (8.98) KEEP ME HANGIN' ON 

71 63 61 26 SYLVIA RCA AHLI.5413 (8.98) ONE STEP CLOSER 

72 68 68 97 GEORGE STRAIT MCA 5450 (8.98) RIGHT OR WRONG 

73 72 67 46 EARL THOMAS CONLEY RCA AHLI -5175 (8.98) (CD) TREADIN' WATER 

74 73 64 4 EDDY RAVEN RCA AILI -5456 (8.98) LOVE AND OTHER HARD TIMES 

75 74 72 54 JOHN SCHNEIDER MCA 5495 (8.98) TOO GOOD TO STOP NOW 

0 A bums with the greatest sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) 
certification fo sales of 500,000 units. RIAA certification for sales of one million units, with each additional million indicated by a 
numeral following the symbol. 'CBS Records does not issue a suggested list price for its product. 

BILLBOARD'S COUNTRY CHART RESEARCH PACKAGES 
THE DEFINITIVE LISTS OF THE BEST -SELLING COUNTRY SINGLES AND ALBUMS, YEAR BY YEAR 

Number One Country Singles, 1948 -1984 
Top Ten Country Singles, 1948 -1984 
Top Country Singles Of The Year, 1946 -1984 
Number One Country Albums, 1964-1984 
Top Ten Country Albums, 1964 -1984 
Top Country Albums Of The Year, 1965 -1984 

FOR INFORMATION, WRITE: Billboard Chart Research, Attn: Debra Todd, 1515 Broadway, New York, NY 10036 
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FOR WEEK ENDING SEPTEMBER 14, 1985 

Billboard. NOT BLACK SINGLES AT1ON. 
RADIO MOST ADDED 

NATIONAL 
90 REPORTERS 

MORRIS DAY THE OAK TREE WARNER BROS. 

STEVIE WONDER PART -TIME LOVER TAMLA 

EDDIE MURPHY PARTY ALL THE TIME COLUMBIA 

GAMARA AND SEEN EVERYBODY DANCE A &M 

CAMEO SINGLE LIFE ATLANTA ARTISTS 

NEW TOTAL 

ADDS ON 

39 39 
32 78 

26 27 
24 25 
24 77 

©Copyright 1985, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
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RETAIL BREAKOUTS 
NATIONAL 

143 REPORTERS 

STEVIE WONDER PART -TIME LOVER TAMLA 

CHARLIE SINGLETON MAKE YOUR MOVE ON ME BABY ARISTA 

RENE & ANGELA I'LL BE GOOD MERCURY 

CAMEO SINGLE LIFE ATLANTA ARTISTS 

CARL CARLTON PRIVATE PROPERTY CASABLANCA 

NUMBER 
REPORTING 

23 
19 

18 

16 

14 

REGION 1 
CT, MA, ME, NY State, RI, VT 

WILD Boston, MA 
WKND Hartford, CT 
WNHC New Haven, CT 
WDKX -FM Rochester, NY 

REGION 2 
DE, D.C., MD, NJ, NY Metro, PA, WV 

WWIN -FM Baltimore, MD 
WXYV Baltimore, MD 
WRKS New York, NY 
WNJR Newark, NJ 
WOCQ Ocean City, MD 
WDAS -FM Philadelphia, PA 

WUSL Philadelphia, PA 
WAMO Pittsburgh. PA 
WDJY Washington DC 
WHUR Washington, DC 

REGION 3 
FL, GA, NC, SC, East TN, VA 

WAOK Atlanta, GA 
WIGO Atlanta, GA 
WVEE Atlanta, GA 
WPAL Charleston, SC 
WWWZ Charleston, SC 
WGIV Charlotte, NC 
WPEG Charlotte, NC 
WJTT Chatanooga, TN 
WDPN Columbia, SC 
WRBD Ft. Lauderdale, FL 
WQMG Greensboro, NC 
WJAX -AM Jacksonville, FL 

WJAX -FM Jacksonville, FL 

WPDQ Jacksonville, FL 
WEDR Miami. FL 
WOWI Norfolk, VA 
WRAP Norfolk, VA 
WORL Orlando, FL 

WPLZ Petersburg, VA 
WANT Richmond VA 
WEAS Savannah, GA 
WRXB St. Petersburg, FL 
WWDM Sumter, SC 
WANM Tallahassv, FL 
WWIL -FM Wilmington, NC 
WAAA Winston -Salem, NC 

REGION 4 
IL, IN, KY, MI, OH, WI 

WBMX Chicago, IL 

WGCI -FM Chicago, IL 

WJPC Chicago, IL 

WBLZ Cincinnati, OH 
WCIN Cincinnati, OH 
WDMT Cleveland, OH 
WJMO Cleveland, OH 
WZAK Cleveland, OH 
WDAO Dayton, OH 
WGPR Detroit, MI 
WJLB Detroit, MI 
WKWM Grand Rapids, MI 
WTLC Indianapolis, IN 
WJYL Louisville, KY 
WLOU Louisville, KY 

WLUM Milwaukee, WI 

WNOV Milwaukee, WI 

REGION 5 
IA, KS, MN, MO, NE, ND, OK, SD 

KPRS Kansas City, MO 
KAEZ Oklahoma City, OK 
KMJM St. Louis, MO 
WESL St. Louis, MO 
WIEN St. Louis, MO 

A weekly national indicator of the five 

most added records on the radio 

stations reporting to Billboard's 
Hot Black Singles chart. The stations 

in each region represent the entire 

panel in that region, not just those 

which have added the records listed. 

REGION 6 
AL, AR, LA, MS, West TN, TX 

WXOK Baton Rouge, LA 
WATV Birmingham, AL 
WENN -FM Birmingham, AL 
KDLZ Ft.Worth, TX 
KCOH Houston, TX 
KMJQ Houston, TX 
WJMI Jackson, MS 
WKXI Jackson, MS 
KLAZ Little Rock, AR 
KRNB Memphis, TN 
WDIA Memphis, TN 
WHRK Memphis, TN 
WBLX Mobile, AL 
WQQK Nashville, TN 
WYLD -AM New Orleans, LA 
WYLD -FM New Orleans, LA 
KHYS Port Arthur, TX 
KAPE San Antonio, TX 
KOKA Shreveport, LA 
KZEY Tyler, TX 

REGION 7 
AZ. Southern CA, CO. HI, Southern NV, 
NM, UT 

KDKO Denver, CO 
KACE Los Angeles. CA 
KDAY Los Angeles, CA 
KJLH Los Angeles, CA 
KUKQ Phoenix, AZ 
XHRM San Diego, CA 

REGION 8 
AK, Northern CA, ID, MT. Northern NV, 
OR, WA, WY 

KRE San Francisco, CA 
KSOL San Francisco, CA 

REGION i 
CT, MA, ME, NY State. RI, VT 

Cambridge 1 -Stop Boston, MA 
Cavages Cheektowaha, NY 
Easy Records 1 -Stop N.Quincy, MA 
Hill Records E. Norwalk, CT 
Mass One -Stop Boston, MA 

Skippy White's Mattapan, MA 

REGION 2 
DE, D.C.. MD, NJ, NY Metro, PA. WV 

A -1 One Stop New York, NY 

Al Wicke Records Elizabeth, NJ 

Broadway Record Museum Camden, 
NJ 

C &M 1 -Stop Hyattsville, MD 
Disc -O -Mat New York, NY 
Gola Electronics Philadelphia, PA 

Harmony Music Bronx, NY 

J &R Music World New York, NY 
Kemp Mill Beltsville, MD 
King James Records Philadelphia, PA 

OlsensRecord &TapeLtd. Washington.DC 
P & L Records Philadelphia, PA 

Record & Tape Collector Baltimore, 
MD 

Record Outlet Pittsburgh, PA 

Richman Brothers Pennsauken, NJ 

Sabins Records Washington, DC 

Sam K Records Washington, DC 

Stratford Garden City, NY 
The Wiz Washington, DC 
The Wiz Brooklyn. NY 
Tower New York, NY 
Tower Washington, DC 
Universal One -Stop Philadelphia. PA 
Vogels Elizabeth, NJ 
Waxie Maxie Washington, DC 
Webb's Dept Store Philadelhia, PA 
Win's Records Long Island City, NY 
Your Record Shop Baltimore. MD 

REGION 3 
FL, GA. NC, SC, East TN. VA 

Album Den Richmond, VA 
Bibb One Stop Charlotte, NC 

Cals Records Jacksonville, FL 

Camelot Decatur, GA 
Camelot Atlanta. GA 
Churchill's Richmond, VA 

D.J. Records Jacksonville, FL 
Frankie's Got It Norfolk, VA 
Goldmine Records Atlanta, GA 
Jerry Bassin's 1 -Stop N.Miami Beach, 

FL 
Nova Records 1 -Stop Norcross, GA 
One -Stop Records Atlanta, GA 
Peaches N. Miami, FL 

Peppermint Records Atlanta, GA 
Pritchetts St. Petersburg, FL 
Record Boutique Winston -Salem, NC 

Second Act Atlanta, GA 
Shazada Records Charlotte, NC 
Southern Music Orlando, FL 
Specs Records Miami, FL 

Tidewater One -Stop Norfolk, VA 
Tropical Records Miami, FL 
Tucker's Record Shop Knoxville, TN 

REGION 4 
IL, IN, KY, MI, OH, WI 

Angott 1 -Stop Detroit, MI 

Audie s One Stop Milwaukee, WI 

Barneys Chicago. IL 

Central 1 -Stop Columbus, OH 
Cleveland One -Stop Cleveland, OH 
Color Rite Records Chicago, IL 

Damons Detroit, MI 
Detroit Audio Systems Detroit, MI 
Eklund Enterprises Kansas City, MO 
Filmore Records Cleveland, OH 
Fletcher's One Stop Chicago. IL 

Gemini One -Stop Cleveland, OH 
Greater Detroit Detroit, MI 
Jimmy's Records Chicago, IL 

Kendricks Records Detroit, MI 
Metro Music Chicago, IL 

Music Master Chicago, IL 

Northern Records Cleveland, OH 
Old Town Record Shop Hamtramck. MI 
Professional Records & Tapes Detroit, 

MI 
Radio Doctors Milwaukee, WI 
Record Den Cleveland, OH 
Record Rendezvous Cleveland, OH 
Record Theatre N.Randall, OH 
Singer One Stop Chicago, IL 

Sound Asylum Toledo, OH 
Sounds Good Chicago, IL 

REGION 5 
IA, KS. MN, MO, NE. ND, OK, SD 

CML -One Stop St.Louis, MO 
Hudson's Embassy St. Louis. MO 
Musicland St.Louis. MO 
Musicvision Jennings, MO 
Northern Lights St. Paul, MN 
Sound Town St. Louis, MO 
Uptown Records St. Louis, MO 

A weekly national indicator of 

"breakout" singles, i.e., those with 
significant future sales potential based 

on initial market reaction. These 

records are not yet on the top 30 lists 
of the retailers and one -stops reporting 

to Billboard's Hot Black Singles chart. 

The outlets in each region represent 

the entire panel in that region, not just 
those which are reporting the records 
listed. 

REGION 6 
AL, AR, LA, MS, West TN, TX 

All South Distributors New Orleans, LA 
Big State Distributors Dallas, TX 
Bowie's Records Baton Rouge, LA 
Brown Sugar New Orleans, LA 

Curly Dallas, TX 
Discount Records Nashville. TN 
Frankie's One Stop Inc. Shreveport. LA 
H &W Records Dallas, TX 

Hastings Records Houston, TX 
Kings Record Mart Dallas, TX 

Mushroom New Orleans, LA 
Music Center, One Stop Birmingham, 

AL 
Peaches Memphis, TN 
Peaches New Orleans, LA 

Pop Tunes Memphis, TN 
Poplar Tunes Memphis, TN 
Reeses Records Dallas, TX 

Sam's Records Dallas. TX 
Select -O -Hits Memphis, TN 

Sound Outlet Missouri City, TX 

Sound Warehouse New Orleans, LA 

Southern Records New Orleans, LA 

Southwest Distributing Houston. TX 

Sunbelt Music Dallas, TX 
Tape City U.S.A. Metaire. LA 
Western Merch. One Stop Houston, TX 
Wherehouse Metarie, LA 

REGION 7 
AZ, Southern CA, CO, HI, Southern NV, 
NM. UT 

Circles Phoenix. AZ 
City One Stop Los Angeles, CA 
Flipside Records Los Angeles, CA 
Fortune Records Inglewood, CA 
Jazz City Los Angeles, CA 
Malt Shop Denver. CO 
Mid -Cities Los Angeles, CA 
Music Brokers Los Angeles, CA 
On Target San Diego, CA 
Riverwood Music Inglewood, CA 
Sun State Los Angeles, CA 

Tower San Diego. CA 
Wherehouse Gardena, CA 
Wherehouse Los Angeles. CA 
World Of Records Los Angeles. CA 

REGION 8 
AK. Northern CA, ID, MT, Northern NV, 
OR, WA, WY 

Evans House Of Music San Francisco, 
CA 

Leopold's Records San Jose, CA 
Leopold's Records Berkley, CA 

Music Menu Seattle, WA 
Music People Oakland, CA 
Record Factory Oakland, CA 
T's Wauzi Records Oakland, CA 
Tower San Francisco, CA 
Tower Seattle, WA 
Tower Records Sacramento, CA 

BILLBOARD'S BLACK CHART RESEARCH PACKAGES 
THE DEFINITIVE LISTS OF THE BEST -SELLING BLACK SINGLES AND ALBUMS, EAR BY YEAR 

Number One Black Singles, 1948 -1984 
Top Ten Black Singles, 1948 -1984 
Top Black Singles Of The Year, 1946 -1984 

Number One Black Albums, 1965 -1984 
Top Ten Black Albums, 1965 -1984 
Top Black Albums Of The Year, 1966 -1984 

FOR INFORMATION, WRITE: Billboard Chart Research, Attn: Debra Todd, 1515 Broadway, New York, NY 10036 
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FOR WEEK ENDING SEPTEMBER 14, 1985 

BiIIbOaBJHO Black Singles SALES & AIRPLAY 
A ranking of the top 30 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 

SALES 

ARTIST 

Z 
_10 mF I t/) 00 xa 

1 3 CHERISH KOOL & THE GANG 1 

2 1 SAVING ALL MY LOVE FOR YOU WHITNEY HOUSTON 2 

3 6 OH SHEILA READY FOR THE WORLD 3 

4 4 WE DON'T NEED ANOTHER HERO TINA TURNER 4 

5 5 FLY GIRL BOOGIE BOYS 6 

6 2 FREEWAY OF LOVE ARETHA FRANKLIN 17 

7 7 ALL OF ME FOR ALL OF YOU 9.9 7 

8 15 YOU ARE MY LADY FREDDIE JACKSON 5 

9 9 I WANT MY GIRL JESSE JOHNSON'S REVUE 11 

10 14 I'M LEAVING BABY CON FUNK SHUN 12 

11 13 MYSTERY LADY BILLY OCEAN 10 

12 11 DARE ME THE POINTER SISTERS 9 

13 17 POP LIFE PRINCE & THE REVOLUTION 8 

14 18 HELLO STRANGER CARRIE LUCAS 20 

15 26 I WISH HE DIDN'T TRUST ME SO MUCH BOBBY WOMACK 14 

16 22 OBJECT OF MY DESIRE STARPOINT 15 

17 12 DANCIN' IN THE KEY OF LIFE STEVE ARRINGTON 22 

18 25 I MISS YOU KLYMAXX 16 

19 27 YOUR PLACE OR MINE THE BAR -KAYS 18 

20 23 DANCE ELECTRIC ANDRE CYMONE 13 

21 8 DISRESPECT THE GAP BAND 24 

22 21 I WONDER IF I TAKE YOU HOME LISA -LISA /FULL FORCE 40 

23 - HOT SPOT THE DAZZ BAND 21 

24 - ALL FALL DOWN FIVE STAR 23 

25 29 SCREAMS OF PASSION FAMILY 19 

26 - THE SHOW DOUG E. FRESH & THE GET FRESH CREW 39 

27 10 WILD AND CRAZY LOVE THE MARY JANE GIRLS 29 

28 - MY SECRET (DIDJA GIT IT YET ?) NEW EDITION 27 

29 16 WHO'S HOLDING DONNA NOW DEBARGE 46 

30 30 PLEASURE SEEKERS THE SYSTEM 38 

AIRPLAY 

1 3 OH SHEILA READY FOR THE WORLD 3 

2 2 CHERISH KOOL & THE GANG 1 

3 1 SAVING ALL MY LOVE FOR YOU WHITNEY HOUSTON 2 

4 4 POP LIFE PRINCE & THE REVOLUTION 8 

5 7 DARE ME THE POINTER SISTERS 9 

6 10 YOU ARE MY LADY FREDDIE JACKSON 5 

7 8 MYSTERY LADY BILLY OCEAN 10 

8 9 ALL OF ME FOR ALL OF YOU 9.9 7 

9 18 I WISH HE DIDN'T TRUST ME SO MUCH BOBBY WOMACK 14 

10 6 WE DON'T NEED ANOTHER HERO TINA TURNER 4 

11 12 OBJECT OF MY DESIRE STARPOINT 15 

12 11 DANCE ELECTRIC ANDRE CYMONE 13 

13 5 I WANT MY GIRL JESSE JOHNSON'S REVUE 11 

14 16 I MISS YOU KLYMAXX 16 

15 19 SCREAMS OF PASSION FAMILY 19 

16 20 YOUR PLACE OR MINE THE BAR -KAYS 18 

17 15 I'M LEAVING BABY CON FUNK SHUN 12 

18 21 HOT SPOT THE DAZZ BAND 21 

19 17 FLY GIRL BOOGIE BOYS 6 

20 22 STRONGER TOGETHER SHANNON 26 

21 24 ALL FALL DOWN FIVE STAR 23 

22 28 STAND BY ME MAURICE WHITE 25 

23 23 MY SECRET (DIDJA GIT IT YET ?) NEW EDITION 27 

24 - HARD TIMES FOR LOVERS JENNIFER HOLLIDAY 32 

25 25 A LITTLE BIT OF HEAVEN NATALIE COLE 28 

26 - I'LL BE GOOD RENE & ANGELA 30 

27 - STAND UP HOWARD JOHNSON 31 

28 - SINGLE LIFE CAMEO 35 

29 14 DANCIN' IN THE KEY OF LIFE STEVE ARRINGTON 22 

30 29 HELLO STRANGER CARRIE LUCAS 20 

©Copyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written permission of the publisher. 

BLACK SINGLES A -Z 
A -Z (LISTED BY TITLE) 

TITLE 

(Publisher - Licensing Org.) 
Sheet Music Dist. 

79 

55 

75 

73 "8" BALL 

(Almo, ASCAP /Ram Wave, ASCAP /Omen, BMI) 92 

23 ALL FALL DOWN 

(Blue Mer, ASCAP/Virgin, ASCAP) 32 

7 ALL OF ME FOR ALL OF YOU 

(Dat Richfield Kat, BMI /Songs Can Sing, ASCAP) 20 

76 ARE YOU READY? 

(Hexagram, BMI /Modern, BMI) 100 

52 ATTACK ME WITH YOUR LOVE 

(Larry Jr., BMI /King Kendrick, BMI /All Seeing Eye, 21 

ASCAP) 

89 BABY ITS YOU 

(M M & M, BMI) 63 

53 BAD BOY 

(American League, BMI/Tricky -Trac, BMI) 
69 BAD BOYS 16 

(TAP, ASCAP) 

86 BULLET PROOF 11 

(Bridgeport, BMI/Yeldarps, ASCAP) 

1 CHERISH 60 

(Delightful, BMI) 
49 CHOOSE ME 14 

(Virgin, ASCAP /Brampton, ASCAP) 

67 COOLIN' OUT 

(Jobete, ASCAP/Wesel, ASCAP /Nannacub, 40 

ASCAP/Tuneworks, BMI) 
13 DANCE ELECTRIC 54 

(Controversy, ASCAP) 

22 DANCIN' IN THE KEY OF LIFE 34 

(Konglather, BMI /Motor, ASCAP /Cheyenne, ASCAP) 

9 DARE ME 30 

(WB, ASCAP /Bob Montgomery, ASCAP /Restless Heart, 
ASCAP) 12 

24 DISRESPECT 

(Temp, BMI) 99 

74 DRESS YOU UP 

(House Of Fun, BMI) 93 

80 EIGHT ARMS TO HOLD YOU 

(Warner -Tamerlane, BMI/WB, ASCAP) 

42 THE FAT BOYS ARE BACK 

(Kuwa, ASCAP /Fools Prayer, BMI) 
6 FLY GIRL 

(Lilo, BMI/Yeldarps, ASCAP) 

17 FREEWAY OF LOVE 

(Gratitude Sky, ASCAP /Polo Grounds, BMI) 
91 GIRL IF YOU TAKE ME HOME 

(Forceful, BMI) 

47 

78 

66 

43 

PUBLISHERS /PERFORMANCE 
GIVE AND TAKE 

(One To One, ASCAP) 

GLOW 

(Stone City, ASCAP /National League, ASCAP) 

GOTTA BE A WINNER 

(Protoons, ASCAP /Eric Matthew, ASCAP /Hue -har, 
ASCAP/Jay Dub, ASCAP) 

HANGIN' ON A STRING 

(Virgin, ASCAP /Brampton, ASCAP) 

HARD TIMES FOR LOVERS 

(Black Lion, ASCAP /RC Songs, ASCAP /Matak, ASCAP) 

HELLO STRANGER 

(Cotillion, BMI /Braintree, BMI /Lovelane, BMI) 
HISTORY 

(Intersong, ASCAP) 

HOT SPOT 

(Jobete, ASCAP /Dazzberry Jam, ASCAP /Stone 
Diamond, BMI /Bedazzled, BMI) 
I CAN'T FORGET YOU 

(Assorted, BMI /Heart to Heart, ASCAP /Different 
Strokes, ASCAP) 

I MISS YOU 

(Spectrum VII, ASCAP) 

I WANT MY GIRL 

(Crazy People, ASCAP /Almo, ASCAP) 

I WANT TO FEEL I'M WANTED 

(Amazement, BMI) 
I WISH HE DIDN'T TRUST ME SO MUCH 

(Pea Pod, ASCAP /Pass It On, ASCAP /Sknabue, 
ASCAP /Legs, ASCAP) 

I WONDER IF I TAKE YOU HOME 

(Personal, ASCAP /Mokojumbi, BMI) 
IF YOU LOVE SOMEBODY SET THEM FREE 

(Magnetic, BMI /Reggatta, BMI /Illegal, BMI) 
IF YOU WERE HERE TONIGHT 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

I'LL BE GOOD 

(A La Mode, ASCAP) 

I'M LEAVING BABY 

(Bee -germaine, BMI) 
ITCHIN' FOR A SCRATCH 
(T -girl, BMI/T -Boy, ASCAP /Go -Glo, ASCAP) 

ITS MADNESS 

(Jobete, ASCAP) 

ITS OVER NOW 

(April, ASCAP /Uncle Ronnie s, ASCAP/Thriller Miller, 
ASCAP /MCA, ASCAP) 

JAM- MASTER JAMMIN' 
(Protoons, ASCAP /Rush Groove, ASCAP) 

JANET 

(Rightsong, BMI /Franne Golde, BMI /Sin -Drome, 

BMI /Del Zorro, ASCAP /Arista, ASCAP) 

JUST ANOTHER LONELY NIGHT 

RIGHTS /SHEET MUSIC 
(Downstairs, BMI /Piano, BMI) 

62 KING KUT 

(Promuse, BMI /Duke Bootee, BMI) 
87 KRUSH GROOVE (CAN'T STOP THE STREET) 

(April, ASCAP /Second Nature, ASCAP /Blackwood, 
BMI /Janiceps, BMI) 

28 A LITTLE BIT OF HEAVEN 

(Irving, BMI /Buchanan, BMI) 
95 LOVE IS LIKE AN ITCHIN' IN MY HEART 

(Stone Agate, BMI) 

58 MAKE YOUR MOVE ON ME BABY 
(Wun Tun, ASCAP) 

27 MY SECRET (DIDJA GIT IT YET?) 

(MCA, ASCAP /Bobby Hart, ASCAP) 
10 MYSTERY LADY 

(Zomba, ASCAP/Willesden, BMI) 
84 A NITE AT THE APOLLO LIVE! 

(Jobete, ASCAP) 

72 THE OAK TREE 

(Ya D Sir, ASCAP) 

15 OBJECT OF MY DESIRE 

(Adekavode, BMI /Philesto, BMI /Harrindur, BMI /Keith 
Diamond, BMI/Willesden, BMI) 

3 OH SHEILA 

(Ready For The World, BMI /Excalibur Lace, BMI/Trixie 
Lou, BMI) 

33 PADLOCK 

(Wakefield, ASCAP) 

37 PART -TIME LOVER 

(Jobete, ASCAP /Black Bull, ASCAP) 

90 PARTY ALL THE TIME 

(Stone City, ASCAP) 

38 PLEASURE SEEKERS 

(Science Lab, ASCAP /Green Star, ASCAP) 

8 POP LIFE 

(Controversy, ASCAP) 

85 POWER OF LOVE 

(Hexagram, BMI /Modern, BMI) 
51 PRIVATE PROPERTY 

(Music Minded, BMI) 
81 THE ROCK 

O 82 
59 ROCK ME TONIGHT 

(Bush Surnir', BMI) 
65 ROMEO PART 18 PART 2 

( Mokojumbi, BMI) 

94 ROMEO WHERE'S JULIET 

(Not Listed) 4 

64 THE ROOF IS ON FIRE 

(Anjue, ASCAP) 48 

2 SAVING ALL MY LOVE FOR YOU 

(Prince Street, ASCAP /Screen Gems -EMI, BMI) 46 

19 SCREAMS OF PASSION 

98 

56 

39 

36 

35 

41 

83 

68 

57 

25 

31 

45 

70 

26 

77 

50 

44 

61 

(Paris, ASCAP) 

SERVING IT 

(Perk's, BMI /Duchess, BMI /MCA, ASCAP) 
SHOUT 

(Nymph, BMI) 
THE SHOW 

(Keejue, BMI /Mark Of Aries, BMI) 
SILVER SHADOW 

(Almo, ASCAP /Jodaway, ASCAP) 
SINGLE LIFE 

(All Seeing Eye, ASCAP /Larry Jr., BMI) 
SISTER FATE 

(Toy Box, ASCAP) 

SO HARD 

(Vogue, BMI /Cottontail, BMI) 
SOMEBODY TOOK MY LOVE 
(Ackee, ASCAP /Upward Spiral, ASCAP /Security Hogg, 
ASCAP) 

SOMETHING THAT TURNS YOU ON 

(Bleunig, ASCAP) 

STAND BY ME 

(Rightsong, BMI/Trio, BMI /Unichappell, BMI /ADT, 
BMI) 
STAND UP 

(Hojo, BMI /Irving, BMI /Almo, ASCAP /Crimsco, 
ASCAP) 

STIR IT UP 

(Unicity, ASCAP /No Pain No Gain, ASCAP /Off 
Backstreet, BMI /Streamline, BMI) 
STRANGER IN THE NIGHT 

(Red Writer, ASCAP /Billy Osborne, ASCAP /Captain Z, 

ASCAP) 

STRONGER TOGETHER 

(Not Fragile, BMI /Shapiro Bernstein, ASCAP /Green 
Star, ASCAP) 

SUSPICIOUS 

(Deele Reele, BMI /Inner Rhythm, BMI /Hip Trip, 
BMI /Midstar, BMI) 
THERE'S NOTHIN' OUT THERE 

(Johnny Yuma, BMI /Hoodoo, BMI /Peabo, ASCAP /Outer 
Snake, ASCAP /Overdue, ASCAP/WB, ASCAP) 
THIS TIME 

(Vinewood, BMI/Terr -Tiff, ASCAP) 

TRAPPED 

(Moonwalk, ASCAP) 

VICTIM OF DESIRE 

(Philly World, BMI) 
WE DON'T NEED ANOTHER HERO (THUNDERDOME) 
(Irving, BMI /Myaxe, PRS) 

WHEN YOU LOVE ME LIKE THIS 
(Willesden, BMI) 
WHO'S HOLDING DONNA NOW 
(Foster Frees, BMI /Garden Rake, BMI /April, 

88 

29 

5 

97 

71 

96 

18 

BLACK SINGLES 

BY LABEL 
A ranking of distributing labels 

by their number of titles 
on the Hot Black Singles chart. 

LABEL NO. OF TITLES 
ON CHART 

MCA (8) 
MCA /Constellation (2) 
Virgin /MCA (2) 

CAPITOL 

ATLANTIC (1) 
Mirage (2) 
Atlantic /Tommy Boy (1) 
Garage /4th & Broadway (1) 
Island (1) 
Modern (1) 
Philly World (1) 

MOTOWN (2) 
Gordy (5) 
Tamla (1) 

POLYGRAM 
Mercury (4) 
Atlanta Artists (2) 
Casablanca (1) 
De -Lite (1) 

COLUMBIA 

EPIC (3) 
Private I (2) 
Portrait (1) 
Tabu (1) 

WARNER BROS. (3) 
Paisley Park (2) 
Geffen (1) 
Sire (1) 

ARISTA (5) 
Jive (1) 

A &M 

RCA (4) 
Total Experience (1) 

ELEKTRA (2) 
Solar (1) 

PROFILE 

DANYA /FANTASY 
Reality (2) 

MANHATTAN 
P.I.R. (2) 

CRC 

CHRYSALIS 

CRITIQUE 

FANTASY 
Starlite (1) 

JEM 
Golden Boy (1) 

RED LABEL 

SELECT 

SUTRA 

12 

9 

8 

8 

8 

7 

7 

7 

6 

5 

5 

3 

3 

2 

2 

1 

ASCAP /Random Notes, ASCAP) 
WHO'S ZOOMIN' WHO 

(Gratitude Sky, ASCAP /Bellboy, BMI) 
WILD AND CRAZY LOVE 

(Stone City, ASCAP /National League, ASCAP) 
YOU ARE MY LADY 

(Zomba, ASCAP) 

YOU GIVE GOOD LOVE 

(Little Tanya, OMI /MCA, ASCAP) MCA 
YOU WEAR IT WELL 

(Jobete, ASCAP) 

YOUR LOVE IS KING 

(Silver Angel, ASCAP) 

YOUR PLACE OR MINE 
(Bar -Kays, BMI/Warner- Tamerlane, BMI) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood 
ALM Almo 
B -M Belwin Mills 
B -3 Big Three 

BP Bradley 
CHA Chappell 
CLM Cherry Lane 

CPI Cimino 

CPP 

HAN 

HL 

IMM 
MCA 
PSP 

PLY 

WBM 

Columbia Pictures 
Hansen 
Hal Leonard 
Ivan Mogul! 
MCA 
Peer Southern 
Plymouth 
Warner Bros. 
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Compiled from a national sample of retail store 
and one-stop sales reports. 

r7 e 
h' ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

T TLE 

O 1 3 24 WHITNEY 
B 

H WHITNEY HOUSTON 
{ 3 weeks at No. One ARISTA AL-8212 .98) 

OUSTON 
(8 CD) 

2 3 2 9 CAMEO ATLANTA ARTISTS 824546- IMI /POLYGRAM (8.98) SINGLE LIFE 

3 2 1 17 FREDDIE JACKSON CAPITOL ST -12404 (8.98) ROCK ME TONIGHT 

4 4 4 8 ARETHA FRANKLIN ARISTA AL 8 -8286 (8.98) WHO'S ZOOMIN' WHO 

10 6 7 39 KOOL & THE GANG DE-UTE 822943441 /POLYGRAM (8.98) (CD) EMERGENCY 

6 5 6 16 READY FOR THE WORLD MCA 5594 (8.98) READY FOR THE WORLD 

7 7 5 24 LUTHER VANDROSS EPIC FE 39882 THE NIGHT I FELL IN LOVE 

8 8 8 19 PRINCE & THE REVOLUTION 2 AROUND THE WORLD IN A DAY 
PAISLEY PARK 25286- 1/WARNER BROS. (9.98) (CD) 0 10 14 27 JESSE JOHNSON'S REVUE A&M 6 -5024 (6.98) JESSE JOHNSON'S REVUE 

10 14 10 12 RENE & ANGELA MERCURY 824607.1M1 /POLYGRAM (8.98) STREET CALLED DESIRE 

11 11 13 5 FAT BOYS SUTRA 1016 /ROULETTE (8.98) THE FAT BOYS ARE BACK 

12 9 9 16 LOOSE ENDS MCA 5588 (8.98) A LITTLE SPICE 

13 12 12 25 DEBARGE GORDY 6123 GL /MOTOWN (8.98) (CD) RHYTHM OF THE NIGHT 

14 15 16 58 BILLY OCEAN JIVE JL8- 8213 / ARISTA (8.98) (CD) SUDDENLY 

CI 21 36 3 BOOGIE BOYS CAPITOL ST-12409 (8.98) CITY LIFE 

16 16 19 14 UTFO SELECT 21614 (8.98) UTFO 

1 20 26 5 PATTI LABELLE P.I.R. FZ 40020 /EPIC PATTI 

ED 18 25 5 THE POINTER SISTERS RCA AJL1 -5487 (8.98) CONTACT 

19 13 11 26 THE MARY JANE GIRLS GORDY 6092GL/MOTOWN (8.98) ONLY FOUR YOU 

20 17 15 25 MAZE FEATURING FRANKIE BEVERLY CAPITOL ST -12377 (8.98) CAN'T STOP THE _OVE 

21 22 20 18 CON FUNK SHUN MERCURY 824345- 1M- I /POLYGRAM (8.98) (CD) ELECTRIC ADY 

22 19 18 18 RICK JAMES GORDY 6135GL/MOTOWN (8.98) GLOW 

23 24 22 30 SADE PORTRAIT BFR 39581 /EPIC (CD) DIAMOND LIFE 

CI 42 - 2 THE FAMILY PAISLEY PARK 25322/WARNER BROS. (8.98) THE FAMILY 

25 26 21 23 ALEXANDER O'NEAL TABU FZ 39331/EPIC ALEXANDER O'NEAL 

® 30 33 4 STARPOINT ELEKTRA 60424 (8.98) RESTLESS 

27 27 29 18 ATLANTIC STARR ASA SP -5019 (8.98) AS THE BAND TURNS 

28 28 32 6 ONE WAY MCA 5552 (8.98) WRAP YOUR BODY 

® 32 51 4 9.9 RCA NFL1 -8049 (8.98) 9.9 

® 33 47 3 THE DAZZ BAND MOTOWN 6149ML (8.98) HOT SPOT 

31 23 17 9 GEORGE CLINTON CAPITOL ST -12417 (8.98) SOME OF MY BEST JOKES ARE FRIENDS 

32 25 24 35 KLYMAXX MCA/CONSTELLATION 5529 /MCA (8.98) MEETING IN THE LADIES R1DOM 

O 44 - 2 
SA &601CUL35 T JAM WITH FULL FORCE LISA & CULT JAM WITH FULL FORCE LISA LIMBIA 

BFC COLU 

34 34 42 47 NEW EDITION MCA 5515 (8.98) (CO) NEW EDITION 

35 35 35 6 STING A&M SP -3750 (8.98) (co) DREAM OF THE BLUE TURTLES 

36 36 38 21 STEVE ARRINGTON ATLANTIC 81245 (8.98) DANCIN' IN THE KEY OF LIFE 

37 37 23 7 DR. J.R. KOOL & THE OTHER ROXANNES THE COMPLETE STORY OF ROXANNE 
COMPLEAT 67 101 4- 1 /POLYGRAM (6.98) 

38 38 30 30 RUN-D.M.C. PROFILE PRO 1205 (8.98) KING OF ROCK 

/Ca44Che 
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listen to Gene 
Watch Us 

PLO 4 

Or 
ARTIST ,r LABEL A UO NUMBER /DISTRIBUTING LABEL (S. LIST PRICE ) 

TITLE 

39 39 46 36 THE GAP BAND TOTAL EXPERIENCE TEL8- 5705 /RCA (8.98) GAP BAND VI 

40 40 44 6 CARRIE LUCAS MCA /CONSTELLATK)N 5513 (8.98) HORSIN' AROUND 

41 31 27 65 TINA TURNER A4 CAPITOL ST -12330 (8.98) (CD) PRIVATE DANCER 

42 50 52 8 DENNIS EDWARDS GORDY 6148GL/MOTOWN 18.98) COOLIN' OUT 

® 46 50 4 NEWCLEUS SUNNYVIEW 4903 (8.98) SPACE IS THE PLACE 

44 29 28 21 MELBA MOORE CAPITOL ST -12382 (8.98) READ MY LIPS 

45 45 48 6 THE SYSTEM MIRAGE 90281 /ATLANTIC (8.98) THE PLEASURE SEEKERS 

46 48 34 16 STANLEY JORDAN BLUE NOTE BT 85101 /CAPITOL (8.98) MAGIC TOUCH 

47 41 41 7 SPYRO GYRA MCA 5606 (8.98) (co) ALTERNATING CURRENTS 

10 54 37 30 COMMODORES MOTOWN 6124ML (8.981 NIGHTSHIFT 

49 43 31 14 MARVIN GAYE COLUMBIA FC39916 DREAM OF A LIFETIME 

® 65 - 2 SOUNDTRACK CAPITOL 12429 (9.98) MAD MAX BEYOND THUNDERDOME 

51 62 67 3 FIVE STAR RCA NFL1 -8052 (8.98) LUXURY OF LIFE 

52 49 40 17 PHIL COLLINS 2 ATLANTIC 81240 (998) (CD) NO JACKET REQUIRED 

53 52 39 44 WHODINI JIVE .1L8 -8251 / ARISTA (8.98) ESCAPE 

54 53 53 18 EARL KLUGH WARNER BROS. 25262-1 (8.98) (CD) SODA FOUNTAIN SHUFFLE 

® NEW I JENNIFER HOLLIDAY GEFFEN GHS 24073/WARNER BROS. (8.98) SAY YOU LOVE ME 

56 47 49 18 BILL WITHERS COLUMBIA FC39887 WATCHING YOU, WATCHING ME 

57 51 45 32 GEORGE BENSON WARNER BROS. 25178 -1 (8.98) (co) 20/20 

58 58 61 39 MADONNA A5 SIRE 25157.1/WARNER BROS. (8.98) (CD) LIKE A VIRGIN 

59 66 66 17 SHANNON MIRAGE 90267 /ATLANTIC (8.98) (CD) DO YOU WANNA GET AWAY 

60 55 43 13 DEELE SOLAR 60410 /ELEKTRA (8.98) MATERIAL THANGZ 

61 57 57 32 WHAM! A3 COLUMBIA FC39595 (co) MAKE IT BIG 

62 59 55 11 PEABO BRYSON ELEKTRA 60427 (8.98) TAKE NO PRISONERS 

63 60 64 6 GWEN GUTHRIE GARAGE/ISLAND TRADING co. 2001 /ATLANTIC (8.98) PADLOCK 

64 56 58 12 THE FOUR TOPS MorowN 6130ML (8.98) MAGIC 

® NEW HOWARD JOHNSON tow SP -4982 (8.98) THE VISION 

66 64 54 13 NATALIE COLE MODERN 90270 /ATLANTIC (8.98) DANGEROUS 

67 67 60 32 SOUNDTRACK MCA 5547 (8.98) (CD) BEVERLY HILLS COP 

68 61 63 39 TEENA MARIE EPIC FE39528 STARCHILD 

69 63 59 22 THIRD WORLD COLUMBIA FC 39877 SENSE OF PURPOSE 

70 68 62 18 GEORGE HOWARD TeA re 205/PALO ALTO (8.98) DANCING IN THE SUN 

71 69 56 5 CHERYL LYNN COLUMBIA FC 40024 IT'S GONNA BE ALRIGHT 

72 75 70 47 CHAKA KHAN WARNER BROS. 25162-1 (8.98) (CD) I FEEL FOR YOU 

73 71 73 42 FAT BOYS sum sus 1015 (8.98) FAT BOYS 

74 70 68 6 RJ.'S LATEST ARRIVAL ATLANnc 81260 (8.98) R.J.'S LATEST ARRIVAL 

75 72 69 58 THE POINTER SISTERS 2 PLANET BXL1- 4706 /RCA (8.98) (co) BREAK OUT 

C) A bulls with the greates sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) 
certification fo sales of 500,000 units. RIAA certification for sales of one million units, with each additional million indicated by a 

numeral fcllowing the symbol. 'CBS Records does not issue a suggested list price for its product. 

ENE CHANDLER 
With the release of Gene Chandler's 
"Your Love Looks Good On Me" album 
and "Haven't I Heard That Line Before" 
single -Fastfire Records begins its move 
into the front ranks of the independent la- 
bels. 

We'll show you promotion, sales, and 
publicity that is innovative, creative and 
exciting. We'll stay with our artists. We'll 
bring our records home. 

BILLBOARD SEPTEMBER 14, 1985 
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FOR WEEK ENDING SEPTEMBER 14, 1985 

Billboard HOT DANCE/DISCO 
©Copyright 1985, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 

h`r 

r , CLUB PLAY 
* ÿ O= Compiled from a national sample of dance club playlists. 

ph g TITLE ARTIST 

V ti * LABEL & NUMBER, DISTRIBUTING LABEL 

o P~ 12 INCH SINGLES SALES 
y1, ÿ 0, Compiled from a national sample of retail store sales reports. - h~ G TITLE ARTIST ! r ti LABEL 8 NUMBER /DISTRIBUTING LABEL 

O 2 7 8 EIGHT ARMS TO HOLD YOU GOON SQUAD 
EPIC 49 -05247 1 week at No. One 

O 1 2 9 SHOUT (REMIX) TEARS FOR FEARS 
MERCURY 880 929 -1 2 weeks at No. One 

2 1 3 8 TRAPPED MCA 23568 COLONEL ABRAMS 2 2 1 8 TRAPPED MCA 23568 COLONEL ABRAMS 

0 4 9 7 DARE ME RCA PD -14127 THE POINTER SISTERS 0 3 9 3 POP LIFE (REMIX) /HELLO PAISLEY PARK 0- 20357 /WARNER BROS. PRINCE & THE REVOLUTION 

4 3 4 10 HISTORY CRITIQUE CR 8512 MAI TAI 4 4 3 10 FREEWAY OF LOVE ARISTA AO1 -9355 ARETHA FRANKLIN 

O 8 10 7 OH SHEILA MCA 23572 READY FOR THE WORLD 5 6 8 5 IF YOU LOVE SOMEBODY SET THEM FREE (REMIX) STING 
A &M SP -12132 

© 12 21 4 POP LIFE (REMIX) /HELLO PAISLEY PARK 0- 20357 /WARNER BROS. PRINCE & THE REVOLUTION © 9 12 5 
THE SHOW /LA DI DA DI DOUG E. FRESH & THE GET FRESH CREW 
REALITY D -242 /FANTASY 

7 6 6 10 ALL FALL DOWN RCA P15-14109 FIVE STAR 7 7 21 4 THE SCREAMS OF PASSION /YES PAISLEY PARK 0- 20360 /WARNER BROS. THE FAMILY 

8 5 2 9 I'M ONLY SHOOTING LOVE COLUMBIA 44.05229 TIME BANDITS ® 10 18 5 OH SHEILA MCA 23572 READY FOR THE WORLD 

9 11 11 8 PICKIN' UP PIECES MIRAGE 0- 96873 /ATLANTIC BRENDA K. STARR O 13 11 7 PICKIN' UP PIECES MIRAGE 0- 96873 /ATLANTIC BRENDA K. STARR 0 14 15 5 IF YOU LOVE SOMEBODY SET THEM FREE (REMIX) STING 
A&M SP 12132 

10 36 - 2 DRESS YOU UP (REMIX) SIRE 0- 20369 /WARNER BROS. MADONNA 

0 NEWS BE NEAR ME MERCURY 884 0521 ABC 11 12 13 6 ALL FALL DOWN RCA NV-14109 FIVE STAR 

12 15 14 6 OBJECT OF MY DESIRE ELEKTRA 0 -66891 STARPOINT 12 5 5 11 FUZZ DANCE (EP) SIRE 25273-1/WARNER BROS. VARIOUS ARTISTS 

13 16 20 5 SOME PEOPLE (REMIX) CAPITOL V -8649 BELOUIS SOME 13 19 15 - 8 EIGHT ARMS TO HOLD YOU EPIC 49 -05247 GOON SQUAD 

14 20 27 3 I'LL BE GOOD MERCURY 884 0091 RENE & ANGELA 14 15 20 4 THE DANCE ELECTRIC COLUMBIA 44.05249 ANDRE CYMONE 

15 19 32 3 MONEY'S TOO TIGHT TO MENTION IMPORT (ELEKTRA,UK) SIMPLY RED 15 11 6 24 I WONDER IF I TAKE YOU HOME LISA LISA & CULT JAM WITH FULL FORCE 
COLUMBIA 44 -05203 

ló 31 - 2 DRESS YOU UP (REMIX) SIRE 0 -20369 /WARNER BROS. MADONNA 16 18 19 11 CITY LIFE /A FLY GIRL CAPITOL 5.8645 BOOGIE BOYS 

17 10 5 9 WILD AND CRAZY LOVE (REMIX) THE MARY JANE GIRLS 
GORDY 4541GG /MOTOWN 0 25 32 4 OBJECT OF MY DESIRE ELEKTRA 0 -66891 STARPOINT 

L$ 25 36 4 THE SCREAMS OF PASSION /YES PAISLEY PARK 0,20360 /WARNER BROS. THE FAMILY CI 22 30 4 WILD AND CRAZY LOVE (REMIX) THE MARY JANE GIRLS 
GORDY 4541GG 0 23 35 4 THE DANCE ELECTRIC COLUMBIA 44 -05249 ANDRE CYMONE 19 16 16 6 DARE ME RCA PD-14127 THE POINTER SISTERS 

20 21 24 6 GOOD -BYE BAD TIMES PHILIP OAKEY & GIORGIO MORODER 
A &M SP -12141 20 8 4 15 ANGEL /INTO THE GROOVE SIRE 0.20335 /WARNER BROS. MADONNA 

21 24 29 5 ENDICOTT SIRE 0-20351 /WARNER BROS. KID CREOLE AND THE COCONUTS 21 14 7 7 STIR IT UP (REMIX) MCA 23567 PATTI LABELLE 

22 18 18 7 BOYS WILL BE BOYS MOTOWN 4542MG MAUREEN STEELE 22 20 10 9 
P 

RASPBERRY 
0- 20355 /WARNER 

BERET /SHE'S ALWAYS IN MY HAIR PRINCE & THE REVOLUTION 
PAISLEY BROS 

23 29 45 3 ONE LIFE /IT'S THE WAY YOU DO IT SIRE 0 -20358 /WARNER BROS. LAID BACK 23 31 29 4 THE POWER OF LOVE (REMIX) HUEY LEWIS & THE NEWS 
CHRYSALIS 459.42889 

24 9 1 9 SHOUT (REMIX) MERCURY 880 929 -1 TEARS FOR FEARS 24 21 25 7 CRY POLYDOR 881 786 -1 /POLYGRAM GODLEY & CREME 

25 37 - 2 FALL DOWN (SPIRIT OF LOVE) A &M SP -12146 TRAMAINE 25 17 23 5 GOOD -BYE BAD TIMES PHILIP OAKEY & GIORGIO MORODER 
A&M SP. 12141 

Z( 30 37 4 THE POWER OF LOVE (REMIX) HUEY LEWIS & THE NEWS 
CHRYSALIS 4V9 -42889 26 O 33 41 3 SISTER FATE PAISLEY PARK 020359 /WARNER EROS. SHEILA E. 

27 26 25 6 STRONGER TOGETHER MIRAGE 0- 96870 /ATLANTIC SHANNON 0 32 44 3 SPANISH EDDIE ATLANTIC 0 -86868 LAURA BRANIGAN 

28 28 31 5 ONLY FOR LOVE EMI -AMERICA V -7861 LIMAHL 28 24 27 13 BAD BOYS STARLITE 86000 /FANTASY BAD BOYS FEATURING K LOVE 

29 13 8 10 FREEWAY OF LOVE ARISTA AD1 -9355 ARETHA FRANKLIN 29 29 33 6 I'M ONLY SHOOTING LOVE COLUMBIA 4405229 TIME BANDITS 

30 7 12 6 VANITY KILLS /BE NEAR ME (REMIX) IMPORT (NEUTRON,UK) ABC 30 27 28 10 DANCIN' IN THE KEY OF LIFE (REMIX) STEVE ARRINGTON 
ATLANTIC 086874 

CI 33 41 3 SHAME CAPITOL (PROMO) THE MOTELS 31 39 - 2 INVINCIBLE CHRYSALIS 45942878 PAT BENATAR 

32 35 - 2 SO IN LOVE (REMIX) A &M SP -12143 O.M.D. 32 35 42 5 BAD BOY PRIVATE 
1 429.05241 JUICY 

33 34 43 3 HOT SPOT (REMIX) MOTOWN 4543MG THE DAZZ BAND O NEW FALL DOWN (SPIR!T OF LOVE) A &M SP -12146 TRAMAINE 

34 17 13 8 CHECK IT OUT PERSONAL P49818 FANCY ® 41 - 2 WE DON'T NEED ANOTHER HERO (THUNDERDOME) TINA TURNER 
CAPITOL 5.8655 

35 22 16 8 BIT BY BIT MCA 23564 STEPHANIE MILLS 35 NEW ' BE NEAR ME MERCURY 884 052 -1 ABC 

® 39 44 3 WEIRD SCIENCE MCA 23574 OINGO BOINGO 0 NEW CONGA EPIC 49 -05253 MIAMI SOUND MACHINE 

37 32 34 6 GIRL IF YOU TAKE ME HOME COLUMBIA 44 -05232 FULL FORCE 37 28 17 16 UNEXPECTED LOVERS TSR TSR 837 LIME 

® 46 - 2 YOU LOOK MARVELOUS A &M sP.12147 BILLY CRYSTAL 38 38 46 8 MUSIC IS THE KEY O.J. INTERNATIONAL DJ888 J.M. SILK 

39 27 19 7 STIR IT UP (REMIX) MCA 23567 PATTI LABELLE 39 40 47 3 EYE TO EYE (REMIX) CHRYSALIS 459 -42900 GO WEST ® 50 2 THERE MUST BE AN ANGEL /GROWN UP GIRLS EURYTHMICS 
RCA JD 14162 

40 26 14 8 BIT BY BIT MCA 23564 STEPHANIE MILLS 0 42 - 2 WHEN YOU LOVE ME LIKE THIS (REMIX) /WINNER MELBA MOORE 
CAPITOL V -8647 

41 NEW I'LL BE GOOD MERCURY 884 0091 RENE & ANGELA 

42 NEW), SPANISH EDDIE ATLANTIC 0 -86868 LAURA BRANIGAN 42 NEW ONE LIFE /IT'S THE WAY YOU DO IT SIRE 0_20358 /WARNER EROS. LAID BACK 

43 47 - 2 MUSIC IS THE KEY D.J. INTERNATIONAL DJ888 J.M. SILK 43 37 24 27 YOU SPIN ME ROUND (LIKE A RECORD) DEAD OR ALIVE 
EPIC 49 -05208 

44 36 30 5 YOUTHQUAKE (LP CUTS) EPIC BFE40119 DEAD OR ALIVE ® 45 - 2 BLACK KISSES (NEVER MAKE YOU BLUE) CURTIE & THE BOOM BOX 
RCA PD-14104 

4S NEW 0, DON'T LEAVE ME THIS WAY MEGATONE MT 135 JEANIE TRACY 45 NEW K WEIRD SCIENCE MCA 23574 OINGO BOINGO 

46 NEW KILLER INSTINCT SILVER BLUE 429 -05250 ROBEY 46 23 22 12 PADLOCK (EP) GARAGE ITG- 2001/4TH & AWAY GWEN GUTHRIE 

47 49 - 2 LOVE RESURRECTION COLUMBIA 4405237 ALISON MOYET 0 NEW HOT SPOT (REMIX) MOTOWN 4543MG THE DAZZ BAND 

® NEW), GIVE AND TAKE CAPITOL V -8652 BRASS CONSTRUCTION ® 49 - 2 RUNNING UP THAT HILL EMI.AMERICA 5.7865 KATE BUSH 

49 44 46 4 YOUR PLACE OR MINE MERCURY no 966-1 THE BAR -KAYS 49 NEW), ONE LOVE SUPERTRONICS RY 009 JANICE CHRISTIE 

NEW LIMIT OF YOUR LOVING/DON'T LET IT UP NEXT PLATEAU NP50032 WELL RED ® NEW), NEEDLE TO THE GROOVE SLEEPING BAG SLX- 00015X MANTRONIX 

ti) 1. 
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Titles with future 
chart potential, 
based on club play 
this week. 

1. WALK AWAY SATISFIED ZINO FEATURING JAYNE EDWARDS PACIFIC 

2. RUNNING UP THAT HILL KATE BUSH EMI.AMERICA 

3. DANCING IN THE STREET (REMIX) MICK JAGGER & DAVID BOWIE EMI -AMERICA 

4. PERFECT WAY (REMIX) SCRITTI POLITTI WARNER BROS. 

5. CHOOSE ME (REMIX) LOOSE ENDS MCA 

6. HARD TIMES FOR LOVERS (REMIX) JENNIFER HOLLIDAY GEFFEN 

7. TAKES A LITTLE TIME TOTAL CONTRAST IMPORT (LONDON. UK) 

8. STOP PLAYING ON ME VIKKI LOVE 4TH & B'WAY 

9. SINGLE LIFE CAMEO ATLANTA ARTISTS 

10. ONE LOVE JANICE CHRISTIE SUPERTRONICS 

F 
D 
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gt 
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Titles with future 
chart potential. 
based on sales 
reported this week. 

1. THE GREAT DIVIDE PORTION CONTROL IMPORT (RHYTHMIC. UK) 
2. SAY I'M YOUR NUMBER ONE PRINCESS NEXT PLATEAU 

3. SEND MY HEART THE ADVENTURES CHRYSALIS 

4, DANCING IN THE STREET (REMIX) MICK JAGGER & DAVID BOWIE EMI -AMERICA 

5. DON'T STOP THE DANCE BRYAN FERRY IMPORT (EC. UK) 

6. NO MORE NO WAR MIRAGE IMPORT ( PROMO. UK) 

7. HARD TIMES FOR LOVERS (REMIX) JENNIFER HOLLIDAY GEFFEN 

8. DON'T MESS WITH DR. DREAM THE THOMPSON TWINS IMPORT (ARISTA, UK) 
9. SINGLE LIFE CAMEO ATLANTA ARTISTS 

Titles with the greatest sales or club play increase this week. Video clip availability. Recording Industry Assn. Of America (RIAA) certification 
for sales of one million units. RIAA certification for sales of two million units. Records under Club Play are 12 inch unless otherwise indicated. 
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riftWITRAX 
by Brian Chin 

THE HANDS -DOWN sure -shot 
this week is (again) a British import: 
Princess' "Say I'm Your Number," 
which was an instant hit on the 
U.K.'s Supreme label and out do- 
mestically on Next Plateau. The ex- 
act cloning of Minneapolis rhythm 
and New York vocal styles is just 
astounding until you notice that it 
was Mike Stock, Matt Aitken and 
Pete Waterman who produced: 
They were behind the hi -NRG satire 
by Dead Or Alive, "You Spin Me 
Round (Like A Record)," as well as 
all the recent Divine imports. The 
epic -length remix by Phil Harding 
is also noteworthy for its avoidance 
of ugly dub effects and its numer- 
ous transitions, which give the sen- 
sation of a mix into another record 
entirely. 

It's out of the gate very fast at lo- 
cal retail, and -we have to say 
this -it was on Plateau within a 
month of British release, which is 
about one -sixth the time majors 
generally take to bring over materi- 
al from their own licensees. By the 
way, pop radio could redeem itself 
by picking up this one, after having 
been asleep on the best indie -re- 
leased import of the summer, Mai 
Tai's delightful "History." 

Speaking of records that sound 
startlingtly like Chaka Khan, she 
herself will certainly hit the kids 
again with "(Krush Groove) You 
Can't Stop The Street" (Warner 
Bros. 12- inch), the theme from the 
upcoming film. The track is a more 
liberal interpretation of contempo- 
rary beat than was "I Feel For 
You," and should be quite a flexible 
black and pop record. Nile Rodgers 
guests on rap ... " Krush Groove" 
co -stars the Fat Boys, who also 
have a new single: "Hard Core Reg- 
gae" (Sutra 12 -inch) is a real fusion, 
standing right in the spot where 
'80s electro-reggae meets robot rap. 
The text itself reminds us of the af- 
fectionate litany of soul stars on 
"Genius Of Love" ... Sheila E.'s 
"Romance 1600" (Paisley Park/ 
Warner Bros.) also includes a track 
from that film: "A Love Bizarre" is 
a powerful 12- minute funk groove, 
with prominent audible help from 

Prince. The rest of the album 
shows how the whole Prince coterie 
has been given to making records 
that capture the slightest whims: 
This catches great ideas ( "Romance 
1600 ") and silly ones, too ( "Toy 
Box "). 

More singles: Morris Day's "The 
Oak Tree" (Warner Bros. 12 -inch 
promo) previews his first post -Time 
album, and is another quirky, sug- 
gestive stream of innuendos which 
makes the prospect of a new dance 
craze almost threatening ... Ber- 
nard Wright's "Who Do You Love" 
(Manhattan 12- inch), a gentle beat - 
box ballad, has an unusual skeletal 
rhythm track, which is given subtle 
force from the Martinelli /Todd re- 
mix. Probably a hot one for radio 
and clubs, too. 

Sly Fox's "Como Te Ti Llama 
(What's Your Name)" (Capitol 12- 
inch) crosses Latin and hip -hop in- 
side a rhythm machine, with a sur- 
prising light pop sparkle. From the 
producers of the Boogie Boys' 
chartbusting "Fly Girl," Ted Curri- 
er and David Spradley ... Miami 
Sound Machine's "Conga" (Epic 
12 -inch) does something like it, but 
approaching it from a more sugary 
pop direction ... The Deele's "Sus- 
picious" (Elektra 12 -inch promo) is 
another great, mainstream single 
for the group, which should cross 
back into clubs that play hard funk 
... Human Body's "Cosmic Round- 
up" (Elektra 12 -inch promo) is pro- 
ducer Roger Troutman's take on 
"Atomic Dog," with some additional 
thematic material. Among its ran- 
dom touches: a dueling banjo break. 

Current and former imports: On 
the breakout list this week is the 
Thompson Twins' "Don't Mess 
With Doctor Dream," which is com- 
mendably different from the Twins' 
"Into The Gap" and any of co-pro- 
ducer Nile Rodgers' productions. 
Replacing "Gap's" exoticism is a 
straightforward beat, more aggres- 
sive vocals and a pots- and -pans 
break right out of "In The Name Of 
Love" ... Kane Gang's "Gun Law," 
remixed by PolyGram for U.S. re- 
lease, makes a very European kind 
of record more American with a pro- 

DISCO &DANCE 12" 
U.S.A & IMPORTS 

(WHOLESALE FOR STORES) 
USA CANADA ENGLAND GERMANY 

ITALY FRANCE HOLLAND 

US & CANADIAN 12" 

Love Under Stadights -Keen 
Standing -Nick Eastside & Loleana 

Holloway 
Heartbreaker -Sweet Cookie 
Fly Girl -B-B. Fresh 
Cupid -Aida 
Vanity -Carol Jiani 
Whisper to a Scream -Bobby 

0/Claudia Barry 
Set Me Free -Teen Rock /Latin 

Rascals 
War -Vismn 
Saving Myself -Oh Romeo 
Madonnas Eyes -Jayne Collins 
La Vita -Fussy Cussy 
Too Good to Go-Edwin Birdsong 
One Love -Janice Christie 
Wind Beneath My Wings -Menage 
Rap Is Here To Stay -Spyder D 
Jack the Dick -Jack Master Funk 
Boogie Girl Lace (A Fly 

Gid)- Madomoselle 

fr:"T"cdr;s4 

We have a complete selection of all U.S. 
releases and all Import disco records. 
We also export to foreign countries. 

Send for our free flyer listing all titles we 
stock, U.S. S. Imports. We specialize in U.S. 
small label product. call us for best service 
and information. 

Down a Out -Cell Bee 
Orman- Egyptian Lover 
Computer Music-Jamie Jupiter 
Hard Act to Follow- Chailes 
Bi Pushin -Maga 
Can't Get Enough of Your 

Love -Pink Rhythm 
Starstruck Lovers -Boiling Point 
Music is the Key -Steve Harvey 
Hottest of the Hot /Walk Like A 

Man -Man 2 Man 
You're Outta Line -Donna Rhodes 
Walk Away Seashed -Jayne 

Edwards 

EUROPEAN 12" 

Men In My Life -Miriam Lee 
America -Baby's Gang 
007 -Boodettes 
Don Quixote- Magazine 60 
Satisfy-Soil De La Vie 
Baya Imposai- Plastic Mode 

(Original) 
Don't Leave Me This Way -Gill 

Kane 
Belgian Girl -Trillion 
Close To Perfection -Miguel Brown 
Haven't Slopped Dancing -Faces 
Takes a Little Time -Total Contrast 
DISCO CLASSICS 
Lets Start The Dance -Bohannon 
Gonna Get Along -Viola Wills 
Infatuation- Upfront 
Disco Circus -Manin Circus 
Knock On Wood -Ami, Stewart 
PLUS MANY MORE 

"Visit us at the New Music Seminar 
-the Marriot Marquis Hotel - 
September 25 -28." 

Unique Record Dist. /Import-O-Disc 
855(E) CONKLIN ST. FARMINGDALE NY 11735 

1516)694-4545 TELEX 475 8254 IMPT DISC 
685 2522 EXP DISC 

nounced beat -box groove. The lyrics 
are still pretty obscure, but this 
didn't stop Tears For Fears, obvi- 
ously ... Another early breakout, 
Total Contrast's "Takes A Little 
Time" (London U.K.), will be re- 
leased here by PolyGram ASAP, 
we're told. Like the Princess record, 
it's really American- sounding, with 
a meaty beat and rich rhythmic 
flow. 

ASSORTED CUTS: Minerva's 
"Rescue Me" (Blue Chip 12 -inch) 
has real gloss, although it's pretty 
much Shannon -clone material. A 
floating dub version is supplied on 
the flip ... The rap "New York 
Breakdown" from CSL & the Boys 
Next Door (Powerhouse 12 -inch, 
516 -621 -5000) is lively and fleet; we 
wonder if its New York chauvinist 
message is one other people around 
the country would want to hear, 
though ... Kool Mo Dee's "Turn It 
Up" (Sugarhill 12 -inch) has the best 
grammatical usage we've heard on 
any rap record. 

REMIXES: The Power Station 
"Communication" remix (Capitol 12- 
inch promo) has a great groove, 
though Robert Palmer's voice now 
sounds strangely retiring after wit- 
nessing the far more dynamic live 
version of the group. Beware the 
cold stop ... Carly Simon's "My 
New Boyfriend" (Epic 12 -inch) gets 
a straightforward redoing by Ar- 
thur Baker, with the SFX reserved 
for the dub version; it's surely one 
of the more cerebral records to get 
the club treatment ... The Daryl 
Hall & John Oates single "A Nite 
At The Apollo!" should be a real 
seller in 12 -inch format, containing 
the full seven -minute guest perfor- 
mances of David Ruffin and Eddie 
Kendrick. On the flip: a ferocious 
live version of Hall's "Everytime 
You Go Away." 

NEWSPAPER ADVERTISING 
(Continued from page 40) 

on their own of individual vendor ac- 
crual amounts and expiration dates 
for specific co -op funds, although 
many manufacturers allow for 50/ 
50 or 75/25 unlimited co-op budgets. 

"Ask for co-op funds when you 
attend trade shows, seasonal mar- 
keting shows and regular buying 
shows, too," Thavenot said. "You'd 
be surprised where you can get 
funds, and it's important to remem- 
ber that co-op dollars are already 
owed to you for what you've 
bought. Use them or lose them." 

Following her prepared audio /vi- 
sual presentation, Thavenot fielded 
questions from the audience, on top- 
ics ranging from ad scheduling fre- 
quency and preferred sizes to rules 
of thumb for budgets, layouts and 
positioning. 

She suggested that video retail- 
ers who want to learn more about 
newspaper advertising, related sta- 
tistics and problem- solving tech- 
niques to help boost sales should 
contact the Newspaper Advertising 
Bureau directly. 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of the top singles and albums, 
year by year, covering the entire history of the 
Black (R &B) charts. 
Based on the authoritative statistical research 
of the music industry's foremost trade publica- 
tion. 

TITLES AVAILABLE 
Number One Black Singles, 1948 through 

1985. ($50.00) 
Number One Black Albums, 1965 through 

1985. ($25.00) 
Listings include Billboard issue date, title, 
artist and label of the number one record of each 
week. 
Top Ten Black Singles, 1948 through 1985. 

($50.00) 
Top Ten Black Albums, 1965 through 

1985. ($25.00) 
Listings include title, artist and label of every 
record that reached number 10 or higher on the 
Billboard Black Singles or Black LPs chart. 
Titles are listed alphabetically within each 
year. #1 records are indicated. 
Top Black Singles Of MThe Year, 1946 

through 1985. ($50.00) 
Top Black Albums Of The Year, 1966 

through 1985. ($25.00) 
The annual charts of the top records of the year 
in rank order, as published in Billboard's 
year -end special issues. Listings include title, 
artist and label for each entry. 
Individual yearly lists may also be purchased 
separately; see coupon below ($5.00 per list.) 

Billboard Chart Research 
Attn: Debra Todd 

1515 Broadway 
New York, NY 10036 

Please send me the following Billboard Chart 
Research Packages: 

E -1 Number One Black Singles @ $50.00 
E -2 Top Ten Black Singles @ $50.00 
E -3 Top Black Singles Of The Year @ $50.00 
F -1 Number One Black Albums @ $25.00 
F -2 Top Ten Black Albums @ $25.00 
F -3 Top Black Albums Of The Year @ $25.00 

Individual yearly lists from 
(please list book code number) for 

jplease list year(s) desired.) 

Check or money order is enclosed in the amount 
of: 

(Sorry, no C.O.D. or billing). 

Name 

Company 

Address 

City, State, Zip 
Overseas air mail rates available upon request. 

All sales are final. 
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ZALBUMS. 

Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST 
LABEL 6 NUMBER /DISTRIBUTING LABEL 

TITLE 

O 2 19 
GEORGE HOWARD TBA TB 205 /PALO ALTO 1 week at No. One 

DANCING IN THE SUN 

2 1 25 
STANLEY JORDAN BLUE NOTE BT 85101 /CAPITOL 

MAGIC TOUCH 

0 3 11 
DAVE GRUSIN & LEE RITENOUR GRP 1015 (CD) 

HARLEQUIN 

® 4 9 SPYRO GYRA MCA 5606 (CD) 

ALTERNATING CURRENTS 

10 
7 23 

RARE SILK PALO ALTO 8086 
AMERICAN EYES 

6 5 17 
MILES DAVIS COLUMBIA FC40023 

YOU'RE UNDER ARREST 

O 11 5 
THE MANHATTAN TRANSFER ATLANTIC 82166 

VOCALESE 

® 8 13 
MICHAEL FRANKS WARNER BROS. 25272 

SKIN DIVE 

0 9 27 ANDREAS VOLLENWEIDER COLUMBIA FM 39963 (CD) 

WHITE WINDS 

10 6 19 
EARL KLUGH WARNER BROS 25262 -1 (CD) 

SODA FOUNTAIN SHUFFLE 

II 12 19 
MAYNARD FERGUSON PALO ALTO PA 8077 

LIVE FROM SAN FRANCISCO 

12 10 31 
GEORGE BENSON WARNER BROS. 25178 -1 (CD) 

20/20 

13 13 25 
SADE PORTRAIT BFR 39581 /EPIC (CD) 

DIAMOND LIFE 

14 17 48 
WYNTON MARSALIS COLUMBIA FC 39530 (CD) 

HOT HOUSE FLOWERS 

15 14 31 
DAVID SANBORN WARNER BROS. 25150 -1 

STRAIGHT TO THE HEART 

16 18 7 
VICTOR FELDMAN'S GENERATION BAND TBA TB 208 /PALO ALTO 

HIGH VISIBILITY 

17 15 19 
TANIA MARIA MANHATTAN ST -53000 /CAPITOL 

MADE IN NEW YORK 

18 23 15 
SKYWALK ZEBRA ZR 5004 

SILENT WITNESS 

19 20 5 
MCCOY TYNER PALO ALTO PA 803 

JUST FEELIN' 

20 16 11 
DAVE VALENTIN GRP 1016 (CD) 

JUNGLE GARDEN 

21 21 15 
KENNY G. ARISTA AL8 -8282 

GRAVITY 

® 29 25 
DAVID DIGGS TBA TB 207 /PALO ALTO 

STREETSHADOWS 

Q 37 3 
AHMAD JAMAL ATLANTIC 81258 -1 -G 

DIGITAL WORKS 

24 22 144 
GEORGE WINSTON WINDHAM HILL C- 1025 /A &M (CD) 

DECEMBER 

25 24 9 KEVIN EUBANKS GRP 1013 (CD) 

OPENING NIGHT 

26 28 48 
PAT METHENY GROUP ECM 25000-1/WARNER BROS. (co) 

FIRST CIRCLE 

27 27 27 
DAVE GRUSIN GRP 1011 (CD) 

ONE OF A KIND 

28 19 11 
SPECIAL EFX GRP 1014 (CO) 

MODERN MANNERS 

® 33 7 SADAO WATANABE ELEKTRA 60431 

MAISHA 

30 30 7 WYNTON MARSALIS WHO'S WHO WWLP 21026 

THE ALL AMERICAN HERO 

31 26 13 
DIZZY GILLESPIE GRP 1012 (CD) 

NEW FACES 

32 32 62 
DAVE GRUSIN GRP A -1006 (CD) 

NIGHT LINES 

33 35 54 
GEORGE WINSTON WINDHAM HILL C 1012 /A &M (CD) 

AUTUMN 

34 31 42 
AL JARREAU WARNER BROS. 25106-1 (CD) 

HIGH CRIME 

35 39 5 
KITARO GRAMAVISION 18- 7013- 1/POLYGRAM 

OASIS 

36 25 23 KENNY BURRELL & GROVER WASHINGTON BLUE NOTE 85106 /CAPITOL 

TOGETHERING 

37 34 15 
AL DIMEOLA MANHATTAN ST -53002 /CAPITOL 

CIELO E TERRA ® NEW 0, THE STANLEY CLARKE BAND EPIC FE 40040 

FIND OUT 

39 NEW HERB ALPERT R &M SP -5082 

WILD ROMANCE 

® NEW, DAVID BYRNE ECM 25022 WARNER BROS 

MUSIC FOR THE KNEE PLAYS 

A bums with the greatest sales gains during last two weeks. (CD) Compact Disc available. Recording 
Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIM certification for sales of 
one million units. 

LUE NOTES 
by Sam Sutherland 
& Peter Keepnews 

AMONG THE FIRSTS planned for the fourth Jazz 
Times Convention, which begins Wednesday (11) at 
New York's Roosevelt Hotel, will be a "jazz talent 
marketplace" at which agents and managers can pitch 
their clients to festival organizers, nightclub bookers 
and jazz society representatives. 

"This is something we're not charging for," points 
out Ira Sabin, publisher of Jazz Times magazine and 
organizer of the convention. "It doesn't cost the 
agents and managers anything to set up shop, and you 
don't have to be registered to walk in and make a deal 
for an act." The marketplace is set for Friday at noon. 

A `talent marketplace' is 
on the convention agenda 
Another convention first will be free lunchtime con- 

certs in the hotel lobby. The attraction Thursday is the 
Bill Kirchner Nonet; Friday it's the John McNeil 
Quartet; Saturday's featured act is the intriguingly 
named Scott Robinson Multiple Instruments Quar- 
tet. The shows will start at 1:15. 

Other live music will be provided at early- evening 
wine and cheese receptions. Manhattan /Blue Note 
Records hosts the Thursday reception, featuring the 
new group Out Of The Blue; Columbia is throwing 
the Friday bash, with music by the Widespread Jazz 
Orchestra; and the convention itself will showcase the 
piano playing of Dr. Billy Taylor on Saturday. Taylor, 
whose accomplishments on behalf of jazz need no reit- 
eration here, is the convention's keynote speaker and 
guest of honor. 

A broad spectrum of issues concerning the jazz in- 
dustry will be discussed at the gathering. As was the 
case at last year's convention, much of the focus will be 
on not -for -profit jazz societies. In fact, a board meeting 
of the fledgling American Federation of Jazz Societ- 
ies, which had its genesis at last year's Jazz Times Con- 
vention, is among the scheduled events. 

According to Sabin, the pre -registration pace has 
been "a little ahead of last year," when an estimated 
325 people attended the convention. Call (301) 588 -4114 
for more details. 

FUND -RAISING: Two big names and one hot new- 
comer join forces Saturday (14) in the latest hunger re- 
lief concert, this one in support of the Connecticut 
Food Bank. The concert, at Hartford's Bushnell Me- 
morial Hall, stars Sarah Vaughan, Toshiko Akiyoshi 
and young guitarist Kevin Eubanks. A number of 
Connecticut radio and tv stations, newspapers and 
corporations are helping out ... WBGO, the New 
York area's only all -jazz radio station, holds its third 
annual Jazz Record Fair on Sept. 29 at the Village 
Gate. Proceeds will go to help keep the Newark -based 
National Public Radio outlet afloat ... Another New 
York FM station that plays a lot of jazz and no com- 
mercials, Columbia Univ.'s WKCR, did some fund- 
raising of its own when it presented 12 hours of live 
music at the West End Café on Aug. 25 ... In case you 
were wondering, a spokesperson for the George Wein 
organization says there's nothing new to report on the 
search for a replacement for Kool Cigarettes as the 
backer of Wein's jazz festivals in New York and other 
locales. 

ECTERN 
by Bob Darden 

ROLAND LUNDY, the new executive vice president 
of the Word Record & Music division, got his job the 
old -fashioned way: He earned it. Like his predecessor 
Stan Moser, who left earlier this summer, Lundy be- 
gan in telephone sales and worked his way up. 

Lundy inherits a company in the midst of sweeping 
changes, generated by Word's distribution agree- 
ment with A &M Records. While the agreement has 
already shown spectacular results with the Amy 
Grant album "Unguarded" (which has gone gold in 
just over two months), it has also raised a cloud of 
controversy within the Christian bookstore system. 
But there's more to Word -and Lundy -than the 
A &M deal. 

"What's my style? I think I could describe it as very 
firm, very hard, but fair," Lundy says. "I'm a facts - 
oriented person. In a given situation, I like to have all 
of the facts before me before I make a decision. 

"I also like to delegate responsibility to people I 

trust. Those people are totally responsible within their 
division at any given time." 

Lundy, who worked his way up through the compa- 
ny in marketing and distribution, says he naturally 
feels strongly about those two divisions. "At the same 
time," he adds, "I have a commitment to make the 
product and a &r as strong as possible. I realize we 
have some superb distributed labels, but I want 
Myrrh execs out there beating the bushes for new tal- 
ent. I can't do it; I'm more comfortable in the market- 
ing and business ends. So I want to give the freedom 
to the people in a &r to get out and do it. 

"We've got to keep on the cutting edge of contem- 
porary Christian music. The artists are out there. We 
have to pluck the bud just before it blooms. I want 

people like Tom Willet and Lynn Nichols out there 
listening in all markets." 

For the moment, Lundy says he doesn't see any ma- 
jor changes at Word. "Well, I guess I'd like to see us 
become a well- rounded record company," he says. 
"We're going to pay particular attention to the MOR- 
traditional church audience, the Sandi Patti audience. 
It isn't the same as the Servant market, and we need 
to tap into it and find artists who fit that niche. That's 
going to be the primary thrust of our DaySpring la- 
bel, and signing artists like Dallas Holm & Praise is 
an important step. 

Roland Lundy outlines 
his plans for Word 

"I think, at the same time, as a record company 
we're going to have to be more aware of the changes 
in the media, areas like video, CDs and cassettes. 
We're doing something like 60/40 cassettes over rec- 
ords, and people still think of us as a record label. 

"Another thing: I'm going to continue to emphasize 
regional promotion. We've shown that a lot of kids are 
influenced by their youth ministers. Most Christian 
kids want an alternative to Ratt or Van Halen; they 
just don't know we're around. The very best contem- 
porary Christian music, the Amy Grants, the Petras, 
the Mylon LeFevres, is just as good or better than 
what the world has to offer. 

"There are 32 million kids out there between the 
ages of 12 and 18. About 15% of them belong to an ac- 
tive church group. We'd love to reach them." 
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EEPING SCORE 
by Is Horowitz 

FOR DELOS RECORDS, the present as well as the 
future reads "Compact Disc." One of the first labels 
to move over to the new technology, Delos has said its 
final farewells to the LP as a carrier of classical music 
and pegged its entire expansion program, now includ- 
ing the representation of a number of foreign labels, 
to the new configuration. 

Amelia S. Haygood, president of Delos Internation- 
al, admits that a few LP albums are still warehoused. 
But normal attrition will soon remove them from the 
scene, and none are being re- pressed. And no new 
classical titles will appear on vinyl. However, some 
jazz, a field Delos has recently entered, will also come 
out on LP -for the time being. That market, she ob- 
serves, has not moved to CD as rapidly as have classi- 
cal buyers. 

Delos says a final 
farewell to the LP 

While the Delos label will have a CD catalog num- 
bering 25 titles by mid -October, the actual number the 
company is now marketing has topped 150. The larg- 
est single bloc comes from Capriccio, the German la- 
bel formerly handled in the States by Intersound. 
Some 70 CDs are in that catalog, says Haygood, with a 
heavy representation of Bach. Such artists as Her- 
mann Prey, Peter Schreier and Arleen Auger are 
featured. Capriccio's sister label, Delta, devoted to 
lighter classical repertoire, is also in the Delos fold. 

Also from Germany comes material from Bella - 
phon, the large indie that is active primarily in the 
Stuttgart area, and Inakustik, which has issued a 

number of piano recordings on CD. 
From Italy, Delos has taken on Ricordi (except for 

a few titles) and Frequenz (opera is the specialty in 
both cases), as well as Excelsa Musica, a label devot- 
ed largely to Baroque keyboard music. Japan is also 
contributing to the Delos pool with Sugano, an im- 
print that has released a number of titles performed 
by pianist Rudolf Firkusny. 

There may be other foreign classical labels added 
later, says Haygood, but their representation here will 
be limited to CD product, a self- imposed discipline she 
apparently will observe meticulously. 

Back at home, Delos is implementing its intent to 
make use of the longer -play potential of CD, even in 
diverse programs. Thus, a disk of Bach and Handel 
arias performed by Arleen Auger with the Mostly Mo- 
zart Orchestra under Gerard Schwarz runs almost 74 
minutes. It's due out later this month. 

The Auger, like others on the way, will be tagged 
"Concert Length" by Delos to spotlight the extended 
playing time. On the way is a Liszt album with John 
Browning that holds more than 71 minutes of music, 
and a Beethoven disk, also well over 70 minutes, offer- 
ing the Fifth Symphony, the Fourth Piano Concerto 
and the "Fidelio" Overture. Schwarz conducts the 
London Symphony in the latter grouping, with Carol 
Rosenberger the soloist in the concerto. 

A subsidiary label, Arion, has been set up by Delos 
to issue selected titles recorded in the analog mode, 
and some licensed material captured digitally. 

Michael McClain, recently promoted to vice presi- 
dent of marketing and sales, says the company will 
continue to sell through certain key distributors, as 
well as a group of reps. Basic dealer price for Delos 
CDs is $10.48; for imported labels, $11.38. 

OTAS 
by Enrique 
Fernandez 

don 
VII HO IS BEHIND the Ruben Blades phenome- 

non?," a promoter looking to help a major Latin pop 
star cross over to American pop asked this columnist 
not long ago. Now that the film in which Blades stars, 
"Crossover Dreams," is an undisputed critical suc- 
cess, and a new flurry of media activity has been un- 
leashed around the Panamanian singer /songwriter, 
any hard -boiled observer of the music scene might 
conclude that once again the hype machinery has tri- 
umphed. 

Well, for those who still believe in old -fashioned 
pluck and luck and are wary of manufactured star- 
dom, here's a welcome case study: There's no Svenga- 
li -like promoter, there's not even a public relations 
firm. There's the struggling artist, a group of even 
harder struggling filmmakers, and music journalists 
with an eye and an ear for talent. A music business 
romance with a happy ending. 

A few years ago, when New York -based filmmakers 
Leon Ichaso and Manolo Arce approached Blades, 
the Panamanian was already a major force in Latin 
music and was beginning to earn a hip Anglo follow- 
ing. Still, there was no rush to finance a movie about a 
Latin musician from East Harlem, and production of 
"Crossover Dreams" periodically ran out of fuel. A 
short piece by this columnist in another publication 
about the film's travails was noticed by people at 
Elektra, who expressed interest first in the sound- 
track and then in Blades himself. They signed him. 

No doubt the major's press contacts were superior to 
those of Blades' former label, Fania, but it was the 
journalists themselves -at People, Time, The Daily 
News, The New York Times -who chose to run with 
this new (to Ango audiences) star. Recently, a Blades 

profile was the cover story of New York magazine, and 
"60 Minutes" has taped a segment on the Panamanian. 

And two weeks ago the film had its commercial re- 
lease in New York, receiving rave reviews. Blades' al- 
bums began selling out all over the city. 

Ruben Blades' struggle 
has a happy ending 

There's a long road ahead. The film has to prove it- 
self commercially, and in different markets. Blades' 
new Elektra album, "Escenas," hasn't been released 
yet, and his first English -language album is at least a 
year away. But for right now, it's a feel -good story. 

JIM ADAMS, who recently left the agency he found- 
ed in 1983, Adams & Levine, has joined William Mor- 
ris to work with that agency's growing involvement in 
Latin talent. Adams' efforts will reinforce those of 
Dick Alen, manager of international programs, and 
Jorge Pinos, West Coast agent for Hispanic clients. 

BELKIS CONCEPCION, the Dominican merengue 
pianist who has pioneered women's participation in 
that dance genre, will tour the U.S. later this month, 
presented by José A. Tejeda. Concepcion is a Ku- 
baney artist ... Blue Bonnet Records, the U.S. 
branch of Mexico's Peerless, has released a new al- 
bum by the label's leading artist, singer Prisma. A Ju- 
lio Jaramillo Arenas production, the album, "Tómalo, 
Tómalo" includes 10 songs, all written by Prisma and 
arranged by Jaramillo Arenas and Jesus Ferrer. 

FOR WEEK ENDING SEPTEMBER 14, 1985 
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TOP CLASSICAL "GMs 
Compiled from a national sample of retail store sales reports. 

TITLE 
LABEL 8 NUMBER, DISTRIBUTING LABEL 

ARTIST 

1 1 20 BERNSTEIN: WEST SIDE STORY DG 415253 (CD) 18 weeks at No. One 

TE KANAWA, CARRERAS (BERNSTEIN) 

2 2 28 WEBBER: REQUIEM ANGEL OFO 38218 IcD) 

DOMINGO, BRIGHTMAN (MAAZEL) 

3 4 12 
GERSHWIN: RHAPSODY IN BLUE CBS IM 39699 (CD) 

MICHAEL TILSON THOMAS 

4 3 44 
AMADEUS SOUNDTRACK FANTASY WAM 1791 (CD) 

NEVILLE MARRINER 

5 5 12 
MUSIC OF WOLFGANG AMADEUS MOZART ANGEL SBR 3980 

VARIOUS ARTISTS 

6 8 6 
SAVE YOUR NIGHTS FOR ME CBS FM. 39866 (CD) 

PLACIDO DOMINGO 

7 6 18 
AVE MARIA PHILIPS 412 629 (CD) 

KIRI TE KANAWA 

8 7 8 
AMERICA, THE DREAM GOES ON PHILIPS 412627 (CD) 

BOSTON POPS (WILLIAMS) 

9 13 6 
GLASS: SATYAGRAHA CBS 13M 39672 

PHILIP GLASS 

10 10 28 WITH A SONG IN MY HEART PHILIPS 412625 (CD) 

JESSYE NORMAN, BOSTON POPS (WILLIAMS) 

11 9 48 
MOZART: REQUIEM L OISEAU LYRE 41) 712 (CD) 

ACADEMY OF ANCIENT MUSIC (HOGWOOD) 

12 ii 8 BERLIOZ: SYMPHONIE FANTASTIQUE LONDON 414 203 (CD) 

MONTREAL SYMPHONY (DUTOIT) 

13 12 22 BEVERLY SILLS SINGS VERDI ANGEL AV 34017 

BEVERLY SILLS 

14 14 48 
GERSHWIN: AN AMERICAN IN PARIS ANGEL DS 38130 (CD) 

LABEQUE SISTERS 

15 15 110 
HAYDN /HUMMEL /L MOZART: TRUMPET CONCS. ces IM 37846 (CD) 

WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD) 

16 18 300 
PACHELBEL :CANON /FASCH:TRUMPET CONCERTO RCA FRL1 5468 

PAILLARD CHAMBER ORCHESTRA 

17 20 12 
THE WEDDING ALBUM RCA SRL1 5038 

VARIOUS ARTISTS 

18 16 48 
THE BEST OF WOLFGANG AMADEUS MOZART PHILIPS 412244 (CD) 

NEVILLE MARRINER 

19 22 44 
BIZET: CARMEN (EXCERPTS) ERATOHBCI -5302 (CD) 

MIGENES -JOHNSON, DOMINGO (MAAZEL) 

20 24 6 
A BACH CELEBRATION ANGEL DS 37343 

CHRISTOPHER PARKENING 

21 21 38 
IN THE PINK RCA CRC) 5315 (CD) 

JAMES GALWAY & HENRY MANCINI 

22 NEW OP. 
MORE MUSIC FROM AMADEUS FANTASY WAM 1205 

NEVILLE MARRINER 

23 17 14 
BEETHOVEN: SYMPHONIES 4 & 7 DG 415 -121 (CD) 

BERLIN PHILHARMONIC (KARAJAN) 

24 27 28 
TIME WARP TELARC 10106 (CD) 

CINCINNATI POPS (KUNZEL) 

25 19 32 
CANTELOUBE: SONGS OF THE AUVERGNE,VOL. 2 LONDON 411 -730 (CD) 

TE KANAWA, ENGLISH CHAMBER ORCH. (TATE), 

26 26 24 
BACH: BRANDENBURG CONCERTOS L'OISEAU LYRE 414 -187 (CD) 

ACADEMY OF ANCIENT MUSIC (HOGWOOD) 

27 33 8 CANADIAN BRASS LIVE CBS M 39515 (CD) 

CANADIAN BRASS 

28 23 14 
BERLIOZ: SYMPHONIE FANTASTIQUE ANGEL DS 38210 (CO) 

PHILADELPHIA ORCHESTRA (MUTI) 

29 29 10 
VERDI: REQUIEM DG 415091 (CD) 

VIENNA PHILHARMONIC (KARAJAN) 

30 30 10 
BACH ON WOOD CBS M 39704 

BRIAN SLAWSON 

31 25 26 GERSHWIN: PORGY AND BESS PHILIPS 412 -720 (CD) 

SIMON ESTES, ROBERTA ALEXANDER 

32 35 6 
FASCINATIN' RAMPAL CBS FM 39700 (CD) 

JEAN- PIERRE RAMPAL 

33 38 4 
MOZART: REQUIEM ANGEL DS 38216 

PARIS ORCHESTRA (BARENBOIM) 

34 28 10 
ELGAR /WALTON: CELLO CONCERTOS cos IM 39541 

YO -YO MA 

35 37 60 
MAMMA LONDON 411959 (CD) 

LUCIANO PAVAROTTI (MANCINI) 

36 34 14 
BACH: MAGNIFICAT PHILIPS 411 458 (CD) 

ENGLISH BAROQUE SOLOISTS (GARDINER) 

37 31 46 
BAROQUE SOLOS AND DUETS CBS IM 39061 (co) 

WYNTON MARSALIS, EDITA GRUBEROVA 

38 32 32 
BEETHOVEN: SYMPHONIES 5 & 9 DG 413 933 

BERLIN PHILHARMONIC (KARAJAN) 

39 36 12 
JAPANESE MELODIES CBS FM 39703 (CD) 

YO -YO MA 

40 39 18 
STRAVINSKY: LE SACRE DU PRINTEMPS LONDON 414 -202 (CD) 

MONTREAL SYMPHONY (DUTOIT) 

(CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) certification for sales of 

500,000 units. RIAA certification for sales of one million units. 
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BILLBOARD CLASSIFIED ADVERTISING SECTION 

To order an ad ... check the type of ad you want... 
11 Regular classified (ads without borders): $2.20 per word, per 

insertion. Minimum ad order, $44.00. 

Display classified (all ads with borders): $72.00 per column per 
inch, per insertion; 4 insertions $67.00 per; 12 insertions $62.00 
per; 26 insertions $59.00 per; 52 insertions $48.00 per. Price 
discounts are based on insertions in consecutive issues. 

L] Count 8 words for our Box Number and address Add $6 for 
handling. Only regular mail forwarded -tapes not acceptable. 

Check the heading you want... 
Help Wanted Position Wanted For Sale LI Wanted to Buy 

Used Equipment for Sale Golden Oldies Comedy Material 

Distributing Services Video Hardware Computer Software 
Business Opportunity [] Schools and Instruction [] Video Software 

Send your ad copy today with payment to Bill- 
board Classified, 1515 Broadway, N.Y., NY 10036 

Payment must accompany order. Major credit 
cards accepted. 

Call Toll Free 1 -800- 223 -7524 Local (212) 764 -7388 

ATTENTION 

HELP! 

We are looking to purchase the 
rights to photos of recording 
artists for use on our greeting 
cards. Also publishers rights to 
Top 40 Hits. Watch for Music 
Notes cards in record stores and 
gift shops nationwide. 

Call: Eugene 
(703) 893 3929 

POSTERS, T- SHIRTS 
& BUTTONS 

PSST!!! 
THE WORD IS OUT! 

FOR THE BEST PRICE ON 
POSTERS!! 

(Rock -Celebrity & Novelty) 
and 

Buttons -Keychains- Bumper stickers- Mirrors- 
Topestries-Sunglasses- Bandanas - 
Headbands- Jewelry and more 

CALL TOLL FREE 
1 -(800) 544 -0900 (outside Ml) 

or (313) 674 -4691 
AUTOMATIC VOLUME DISCOUNTS 

Free Catalog 
Officially licensed Products 
Reliable & Personal Service 

Point of Sole displays 
48 his shipping or we pay freight 

NATIONAL TRENDS, INC. 
2260 Scott Lake Rd. 
Pontiac MI 48054 

Wanted -Ind reps w /est. territories 

button, , Wens. BUTTONS! 41 

Order a 550or 5100 Mtn Mister sampler pa' ro see an Ire 
newest Ti our 60.000 designs' Were the world s larges' 

d15I of licensed and novelly pins win over 100 new 

' designs reside We lake IM returns and even take re! .:rns 

Mother buttoncompanles sluff you get stuck wdn d yei ie 

paying more than 40C per button. you re gelling ripest OM 

Plat foal cant swing 8 98 for an ip can afford a buck for e 

button' Ask for our 114 catalog 010!11 

. genes Nester P 0 Bo. 129 Bridgeport. PA 19405 

1-10001 52 3 - 1 1 91- pMlsssil II you Tont have a phone 
1-12151211- 1966 -iPAi evertor., iishrg or business 

'e^ don t waste your l ime 

POSTERS 
Rock Posters 

ZAP ENTERPRISES 
1251 -3 Irolo St. 

Los Angeles, Calif. 90006 
(213) 732 -3781 

DEALERS ONLY 

BUSINESS 
OPPORTUNITY 

LABEL REPRESENTATIVE FOR oversees 
available - our services offer direct contact 
with major licensees specifically. Dance - 
/Pop /Rock areas. David (212) 749 -4257. 

DISTRIBUTING 
SERVICES 

AMERICA'S LEADING DISTRIBUTOR OF 

BLANK TAPE & ACCESSORIES 

~" Free Catalog Featuring: 
Maxell Dtscwasher Memorex TDK 
Recoton Sony Koss Scotch Fuji 
Eveready BASF Allsop Savoy 
Audio Technica Kodak Duracell 
Amaray and many morel 

24 Hour Freight 
Paid Service 

Free Mailing of 
Extra Profit Times 

Dealers Only 
Send or Call Toll Free for Your 
Free Copies: 800 -523 -2472 

(P].I, (1cooCmltrflRlll (BIr4CIiCo9ca. 
Dept A MOM lows Dr/Warm'nsler, PA 111974/(215)4411900 

FOR SALE 

COMPACT DISCLIST 
Updated monthly -Imports 

included -Free issue 

fisclist 
P.O. Box 304 

Novi, Mich 48050 
(313) 348 -2444 

DISTRIBUTOR 
WHOLESALE ONLY 

We are 12" records, blank audio, 
blank video, video games, movies, ac- 
cessories, hardware CD's. albums. 
tapes.. 

Stratford Dist Inc. 
86 Denton Ave. 

Garden City Park NY 11040 
(718) 343 -6920, (5161 877.1430 
(800) 645-6558, Telex 6852201 

SAM ASH STORES 
MAIL ORDER SERVICE 

Deal with the professionals. N. Y. C -s larg- 
est inventory and best prices on musical 
tn.struments, sound and recording gear. 

1 -810 -645 -3518 
N.Y. State 1 -800- 632 -2322 

LP's, 8 TRACKS AND CASSETTES 
AS LOW AS 22c 

Write for our free giant catalog Reidders and 
d'stributors only 

RECORD -WIDE DISTRIBUTORS, INC. 
1755 Chase Dr. 

Fenton (St. Louis) MO 63026 
(314) 343-7100 

FOR SALE 

Budget Cassettes 
Rock Pop Country R & B 

Classical Jazz Children 
Call or write for catalog 

Golden Circle Inc. 
45 Jefferson St.. Stamford, CT 06902 

1-800-992-8273 

CUT OUTS & IMPORTS 
LP's, cassettes, 8 tracks and 45's. Rock, 
Country R 8 B and Gospel. Write or phone for 
free catalog. 

MARNEL DIST. 
P.O. Box 953 

Piscataway, NJ 08954 
(201) 560 -9213 

While Other People are raising their prices, 
we are slashing ours. Major label LP's as 
low as 500. Your choice of the most exten- 
sive listings available. 

For free catalog call: (609) 890 -6000 
or write 

Scorpio Music Inc. 
Post Office Box A 

Trenton N.J. 08691 0020 

ROCK & SOUL 
ELECTRONICS 

470 7th Ave. (bet. 35th & 36th Str.) 
New York, N.Y. 10018 

WE HAVE THE LOWEST 
PRICES IN TOWN 

LP's S4.99 
12 inch S2.99 

also 
LARGEST SELECTION OF 

IMPORT 12 INCH RECORDS 
SPECIAL PRICES ON TAPES 

T.D.K. 90 S1.09 
T.D.K. SA90 1.79 
Maxell IIS 2.29 
TDK SONY -Sony T -120 4.99 
Panasonic, JVC, Kodak, Memorex 
T -120 ALL FOR ONLY $4.49 ea. 

CASSETTE SHELL MOLDS 
Ultrasonic and screw type. Meets Phillips 
standards insertable for chromium dioxide 
excellent cycle times. Samples available. For 
information write- 

Box #7618 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

RECORDENZ EASY ACCESS 
RECORD STORAGE ONLY $16.95 

Best idea yet for growing collections! Proper 
storage /totally expandable (10 to 1500 LPs). 
SASE or $16.95 (shipping C.O.D.) to: 

RecordEnz 
P.O. Box #08244, 
Milwaukee, 53208 

FOR SALE 3M DIGITAL mastering 
system - 2 yrs old - comprising 32 
track, 4 track and editor. Details Tel 
UK 252 715546. 

EAMS Record Exports KG 

Graflinger Str 226 Postfach 1525 
D -8360 D'dorf / West- Germany 

Phone 109911 22071 Telex 69 780 

We are specialized in exporting all 
german labels. independent and major 
companies (45,12 ". LP's and Compact) 
Retail orders handeled preferred! 
Weekly new release informations! 

Call us or write for detailed stock -lists 
and shipping informations We want to 
service all your european import needs 

GOLDEN OLDIES 

DISCOUNT OLDIES 
BY PHONE 

MAIL ORDERS ALSO ACCEPTED 

215- 649 -7565 SAME DAY SERVICE 
SPECIAL DISCOUNTS TO RADIO STATIONS 

SEND $2 FOR CATALOG - 

OVER 10.000 OLDIES 

DISCOUNT OLDIES 
BOX 77 -B, NARBERTH, PA 19072 

HELP WANTED 

WANTED RECORD 
DEPARTMENT MANAGER 

Specialized department needs re- 
cord marketer with at least 5 
years experience dealing with all 
aspects of the business. Substan- 
tial salary and bonus available for 
right person. So. N.J. - E. PA. 

Box #7630 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

MORNING PERSONALITY 
FOR TOP 5 MARKET ON WEST COAST. IF YOU'RE 
READY TO MOVE UP TO THE TOP LETS HEAR FROM 

YOU. WE'RE LOOKING FOR A POSITIVE ENTERTAINER, 
SEND TAPE AND RESUME TO BILLBOARD MAGAZINE 

Box #7631 
Billboard Magazine 

1515 Broadway 

New York, NY 10036 

EXPERIENCED RECORD 
SALESPERSON 

For aggressive N.E. Onestop. Must have ac- 
count base and knowledge of records. 

Box #7627 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

Lyricist wanted to collaborate 50/50 on a 
song. Must read music and work with lead 
sheets. Write, w /sase/ c/o Harry Chad, 
3324 Paulding Ave. Bronx, NY 10469. 

FULL CHARGE BOOKKEEPER /SHOW 
SETTLER San Diego concert promoter 
needs highly motivated person with com- 
puter experience. References. Call Lisa at 
(619) 272 -8862. 

RADIO JOB MART 

NATIONAL... 
The Radio Placement Leader 
We have lobs for 

Programmers News People 
Announcers Production Pros 

Male 6 Female All Sue markets Coast to Coast 
NATIONAL makes the presentation tor you 
FA, compiere details and reg,strauon form enclose 32 

postage 6 hartdi,ng 

Am Noss 

AL 

help you, I' 
Let NATION 

BROSOCAST TALENt COOROMaTORs 

Dept L P 0 Bo. 2055t, 
Bm,ngnam. AL 352'6 

12051 522 9144 

RECORD PRESSING 
SERVICES 

7 
0/4rid rentt! 

,Vonit Srenk- 
Flexible Soundsheets go where hard 
records can't. In magazines, in the 
mail. Great for promo samplers! 
AUDIO CASSETTE DUPLICATION 
Send for our free "Cassette Talk" 
newsletter with details and prices. 

TOLL FREE 1- 800 -EVA -TONE 
EVA -TONE INCORPORATED 

P.O. Box 7020 /Clearwater, FL 33518 

S 

EQUIPMENT 
FOR SALE 

NEUMANN MASTERING 
SYSTEM 

Including tape machine. 5568 Head VG66 Ampli. 
tier Rack. Level Sets HF Limiters. Elliptical Equal- 
izer and Variable pitch and depth Make Offer 

Call: JIM 
(513) 681 -8402 

POSITION AVAILABLE 

RADIO TV JOBS 
10.000 rada ohs a year for men and women are listed 
in the American Radio Job Market weekly paper Up to 

300 openings every weeks, Disk Jockeys. Newspeople 
and Program Directors Engineers. Salespeople 
Small, medium and major markets all lormals Many 
lobs require little or no experience' One week comput 
er list $6 00 Special Bonus. six consecutive weeks 
only 514 95 -you save 521 

AMERICAN RADIO JOB MARKET 
7553 North Eastern 

Las Vogul, Nevado /9101 

"MORNINGS: TOP 10 MARKET" 

Successful A /C, Major group station needs 
morning announcer. Looking for a positive, 
warm, friendly "host ". Immediate availability! 
Also accepting tapes and resumes for future 
openings on -air, in news, promotion and 
sales. Send tapes and resumes to: KMGC, 
1353 Regal Row, Dallas, Tx. 75247: NO 
CALLS! E.O.E. 

REGIONAL SALES MANAGER 
K -let has an immediate opening for a talented individual to be 

responsible for the West Coast sales region. 

We require a dynamic individual with excellent communica- 
tion and self motivation skills. Experience in music product 
distribution sales preferred. 

K -tel offers an excellent starting salary plus bonus, paid ex- 
penses. training and a complete benefit package. 

For consideration. please submit a detailed resume including 
salary history to the Personnel Dept an 

K -tel International, Inc. 
11311 K -tel Drive 

Minnetonka. MN 55343 

Equal Opponunity Employer' 
No agencies please. 

AGGRESSIVE N.E. ONE STOP 
NEEDS EXPERIENCED RECORD BUYER. 

MUST KNOW CATALOG AND MANUFACTURERS 
REPLY TO: 

Box #7626 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

RECEPTIONISTS - With /Without Typing - Earn 
top $$ while you seek fame. Gain exp w /some of 
NY's top companies. Long 8 short term temp as- 
signments. All locations. Top rates. We offer: paid 
vacations, paid lunches, monthly bonus and atten- 
dence bonus. Call Ms. Trapp, 921 -0800. 

Chief Engineer /Studio manager for World 
class SSL- Studer West Coast facility. You 
will be responsible for bookings. No bad 
habits. Salary and client list a necessity. 
Resumes only. Send to: Box # 7632 Bill- 
board Magazine, 1515 Broadway, New 
York, NY 10036. 

REAL ESTATE 

REDUCED 50% 
FAMOUS SOUND LABS 
RECORDING STUDIO 

For sale at less than 50% of own- 
ers original investment. 3 fully 
equipped rooms. Will consider 
separate sale of only equipment 
or lease and lease hold improve- 
ments. Brokers invited. Contact: 

Marvin Hall or Peter Bennett 
(213) 466 -3463 
(213) 278 -7344 

30 MIN TO MANHATTAN 
SPRAWLING RANCH 

SEPARATE APT. 
designed and wired for 24 track studio - 

landscaped private property - heated pool - 

8475,000. 

(516) 626-1920 

RECORD PRESSING PLANT 
FOR SALE 

4 FINEBUILT PRESSES LP'S AND 
SINGLES. TERMS - OWNER MUST 
SELL. A STEAL AT $33,000. 

Call: (714) 635 -3076 

PROFESSIONAL 
SERVICES 

CUSTOMIZED 
EMBROIDERED 

JACKETS 

We specialize in satin and wool jackets. Our 
customers include bands. clubs and any oth- 
er organizations needing our services. We 
also do silk- screened T- shirts. 

Kustom Kreations 
64 20 60th Place 

Ridgewood, NY 11385 
(718) 456-4005 
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u 
THE MUSIC INDUSTRY DIVISION 

OF THE UNITED JEWISH APPEAL - 
FEDERATION OF 

JEWISH PHILANTHROPIES CAMPAIGN 
IS HONORING 

RUSS SOLOMON 
FOUNDER AND PRESIDENT 

TOWER RECORDS 
TOWER VIDEO 

AT ITS 

: PA 

ANNIVERSARY 
DINNER -DANCE 

SATURDAY 
OCTOBER 26th, 1985 

AT 7:00 P.M. 

SHERATON CENTRE 
IMPERIAL BALLROOM 
53rd STREET & 
SEVENTH AVENUE 
NEW YORK CITY 

DUE TO THE HIGH DEMAND 
FOR TICKETS, PRIORITY 
WILL BE GIVEN TO THE 
PURCHASES OF TABLES. 
PLEASE MAKE YOUR 
RESERVATIONS NOW. 

FOR FURTHER INFORMATION 
AND RESERVATIONS 
PLEASE CALL: 
ANNE ROSE 
UJA FEDERATION CAMPAIGN 
(212) 980 -1000, 
EXT. 128 

THE AD DEADLINE FOR 
THE SOUVENIR JOURNAL 
IS OCTOBER I Ith. 
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HELP WANTED 

The Flying Dutchman is the leading European Independent Marketing and 
Promotion company working together with the major record labels on the 
European career of artists such as Phil Collins, Genesis, INXS,John Parr, 

Simon Townshend, etc. Our company is based in Amsterdam with offices and 

partners in the major European markets. We are looking for an active 

PROMOTION MANAGER 

This person will be planning our promotion- and marketing campaigns, 
hasdaily contact with the trendsetting European program directors, 
producers and DJ's and co- ordinate with the international record labels. 

FLYING DUTCHMAN 

Interested? Sent C.V. to The 
Flying Dutchman, attn. Theo 
Roos, Amstcldijk Noord 149, 

1183 TK Amstelveen - Holland 
(all applications will be handled in 

the strictest confidence). 

VIDEO 

VIDEO MOVIES 

Take advantage of the low 
Canadian dollar - USED 
MOVIES BETA & VHS. 

CALL: 

TRADE -A- FLICK. LTD. 
Toronto. Canada 

416 477 6818 

SCHOOLS & 
INSTRUCTIONS 

Music business careers! 
Leant Ike nutsir business rn nn t he i nside- 

p spare vn11N'Iff trtht. mt trketing. it it 
or Nrhnical career you want. Top in 

nainitig¡I st lit Ode" prtxlutlon. 
anis. represont:nion nit maw ati nt.ntail 
whulo,:de.I n nt I ion ntarketi lg. publi.hing. 
nnhch mon. F :nlpk.pm,nt a...iSI :wreand 
rll:mcia] aid ar :nla/IV 

Flee brochurelcareerguide: 
call toll-free 800- 554 -3346, or write 

THE MUSIC BUSINESS INSTITUTE 
Iktol H.- tt, -I. l',orhlnv R,l.Ar:. 

\I laths. t;.\ u IaJ 

WHOLESALERS 
NEW AND USED PRC 

Deal direct with 
Video West 

(416)494 -9330 Ext. 12 

VIDEO SOFTWARE 

VIDEO MOVIES 
Warehouse clearance on over 
10,000 cassettes both VHS & 
Beta. All cassettes with original 
jackets in excellent condition. 
Buy all or part. 

(514) 342 -6492 

ATTENTION 

DIZZY DON RHUL OF DALLAS, TX. 
EMPLOYED BY THE GREAT SOUTH- 
ERN COMPANY, INC., MACON, GA. 
AND DONNA SUE COZEE OF LOUIS- 
VILLE, KY., WERE MARRIED SEPT. 7 
AT THE HIGHLAND PARK FIRST BAP- 
TIST CHURCH IN LOUISVILLE, KY. 
CONGRATULATIONS! 

TALENT 
BE A RECORDING engineer! New classes NEEDED female musicians. Must 
quarterly, Institute of Audio /Video Engi- be experienced. For appointment 
neering, (312) 666 -3003. 1831 Hyperion, 
Dept. D, Hollywood, CA 90027. Call: (213) 466 -0472. 

TALENT 

WOULD YOU LIKE TO BE 
PROMOTED IN THE U.K.? 
If you're looking for a recording dear 
you need to reach the people that : 

matter. 

Contact: Horizon, 27 Link Lane, 
Wallington, Surrey, England. 

MR. C'S $110,000.00 
TALEN! CONTEST 

Call or write to. 

Jack Turner 
(702) 641 -6666 

3105 East Sahara 
Las Vegas, NV 89104 

MANAGER WANTED! 
Extraordinary singer /songwriter /composer of 
Pop Rock, jazz and Classical seeks extraordi- 
nary manager to land record /publishing deal. 
Must be successful, ambitious and well con- 
nected. Serious replies only. 

Box #7624 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

LEEDS CHAMBER OF COMMERCE REQUIRES 
6 pieces experienced Irish traditional show band. 
They must be able to play the following instru- 
ments: Fiddle, Bohran, accordian, guitar, mando- 
lin, and drums. They must be able to perform for 
concerts. They must also be able to harmonize 
the traditional Irish song, and must have three 
years experience. Dates required, Oct 9th to Oct 
23rd. Please contact Green County Leeds Irish 
and Country Music Festival. P.O. Box 6, Leeds, 
N.Y. 12451.518- 943.3736. 

HELP WANTED 

European Music Report is the publishing company of Eurotipsheet, 
weekly music /programming trade magazine. It also has strong 

. involvement in producing radio and television programs and music 
media conventions. Due to expansion there is a unique opportunity 
for a 

GENERAL MANAGER 

We are looking for a dynamic manager with a feel for selling, organizing 
and motivating. Preferably he should have an international background in 

the music industry and a good understanding of European radio and 
television. For the right person this can be a very exciting position with 
plenty of opportunities for growth. Sent c.v. to 

European Music Report B.V., 
Stadhouderskade 35, 
1071 ZD Amsterdam - Holland, 
attn. Managing Director (all 

applications will be handled in the 

strictest confidence). EUROTIPSHEET 

SERVICES 

:iskaoakers 

RECORD PRESSING 
CASSETTE DUPLICATION 
SEND FOR OUR PRICE LIST 
CALL TOLL FREE 

1- 800 -468 -9353 
925 N. 3rd St., Phila., PA 19123 

RECEIVE LOTS 
OF MAIL 

We'll list you with 100's of Publishers, Whole- 
salers, importers, Firms Wanting Home Work- 
ers, Mailers. etc. Send $2.00 to: 

Messier Industries 
Drawer 491, Federal Building 
Worcester, MA. 01601 -0491 

TAPES 

BLANK AUDIO & VIDEO CASSETTES 
2 1ST ANNIVERSARY 

LOWEST PRICES IN TOWN 
Audio Cassettes Video Cassettes 

Mastering Tapes 8 Tracks 
Don't Delay -Call Today. For Mope Information 

Andol Audio Products, Inc. 
4212 14th Ave., Brooklyn. NY 11219 

Call Toll Free-l800) 221-6578 N.V. Res. 
17181 435 -7322 

CASSETTE TAPE 
SECURITY DEVICES 

DESIGNED FOR RETAIL OUTLETS 
EASY TO USE INEXPENSIVE 
REUSEABLE & DISPOSABLE 

5 SELECTIVE MODELS 

i 

-FOR SAMPLES AND PRICES - 
CONTACT 

C & D SPECIAL PRODUCTS 
309 SE QUOYA DRIVE 

HOPKINSVILLE KY 42240 
502/885 -8088 

BULK BLANK LOADED audio cassettes 
direct from manufacturer. Highest quality, 
lowest prices, custom lengths, fast service. 
American Magnetics, P.O. Box 862, Harris- 
burg, PA 17108. (717) 652 -8000. 

SONGWRITERS 
Your TUNES WILL GO 
TO WORK FOR YOU! 

Receive your high quality demo for 
only $25 per song. Send for brochure: 

Easton One Productions 
P.O. Box 30682 

Bethesda, MD 20814 

SERVICES. SUPPLIES 
& EQUIPMENT 

* DISCO a STAGE * 
* LIGHTING /AUDIO *. 

Mir Balls, Pin Spots. Rain Lights. Chasers . Por- * rro 
table W Gear. Club Lighting, etc. * * WHOLESALE PRICING AVAILABLE! * 

it Farralane Enterprise., Inc. * 
188 Central Ave. 

Farmingdale, N.Y. 11735 * * (518) 752 -9824 * 
* * * * * * * * * * * * * * * * 

REPRESENTA TI VES 
WANTED 

EXPERIENCED 
SALES REP 

Wholesale imported custom length au- 
dio cassette tape and CO. Good nation- 
wide buyer contacts. Apply: 

P.O. Box 1247 
Rosemead CA 91770 

213 720 1969 

Billboarrc! 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of 
the top hits year by 
year, through the entire 
history of record charts. 
Based on the authorita- 
tive statistical research 
of the music industry's 
foremost trade publi- 
cation. 

THREE TITLES 
AVAILABLE: 

Number One Pop 
Singles, 1941 through 
1985. Lists Billboard 
issue date, title, artist 
and label of the number 
one record of each week. 
$50.00. 

Top Ten Pop Singles, 
1947 through 1985. 
Lists title, artist and 
label of every record 
which reached number 
10 or higher on Billboard's 
pop singles charts. 
Listed alphabetically 
within each year. 
#1 records are indicated. 
$50.00. 

Top Pop Singles Of 
The Year, 1946 
through 1985. The 
annual listings of the top 
hits of the year in rank 
order, as published in 
Billboard's year -end 
special issues. Includes 
title, artist and label for 
each entry. $50.00. 

Billboard Chart Research 
Attn: Debra Todd 

1515 Broadway 
New York, NY 10036 

Please send me the 
following Billboard 
Chart Research 
Packages: 

A -1 Number One 
Pop Singles 
@ $50.00 

A -2 Top Ten Pop 
Singles @ $50.00 

A -3 Top Pop Singles 
Of The Year 
@ $50.00 

Check or money order 
is enclosed in the 
amount of: 

(Sorry no C.O.D. or billing.) 

Name 

Cumpanp 

Address 

Cil. State. Zip 

Overseas air mail rates 
available upon request. 

All sales are final. 

For fast action, use 

ACTIONMART 111411 

10 tilea 
120 

AM 

the Billboard 
Classified. 
Call Jeff Serette toll 
free at (800) 223- 
7524 (NY residents 

dial 764- 7388). 

III 

IMP 
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Save the date for ... . 

THE HO'FI EST RACE IN TOWN 

Night ÏÌP Races _ v 
The Neil Bogart Memorial Laboratories 

for Children's Cancer Research* 
*A division of the T.J. Martell Foundation for Leukemia and Cancer Research 

Wednesday December 4, 1985 

Pavilion Of The Stars, Hollywood Park 

Honorary Chairpersons 

Elizabeth Taylor Neil Diamond 

Event Chairpersons 
Marcia Medavoy Joe Smith Joyce Wilson 

Executive Council 
Michael Ameen Mersa Braun Carri & Jeff Franklin Marlene & Allen Lenard Donnie & Joe Smith 

Carole & Burt Bacharach Marcia & Neil Diamond Gil Friesen Ann & Jerry Moss Abe Somer 

Nancy & Bruce Bird Marje Everett Sandy Gallin Merri Jean & Leonard Ross Ann Van Bebber 

Joyce Bogart Judy & Bob Feder Lynda & Peter Guber Cindy & Fred Sands Jane & Jerry Weintraub 

Joanne & Gil Segel Joyce & Bob Wilson 

Giving Never Felt So Good! 

Make your reservations today. Night At The Races Hotline ... (213) 656 -9876 
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CANADA (Courtesy The Record) As of 8/29/85 AUSTRALIA (Courtesy Kent Music Report) As of 9/9/85 

SINGLES SINGLES 
1 2 WE DON'T NEED ANOTHER HERO TINA TURNER CAPITOL 1 2 OUT OF MIND OUT OF SIGHT MODELS MUSHROOM 
2 3 CRYING OVER YOU PLATINUM BLONDE COLUMBIA /CBS 2 1 WE DON'T NEED ANOTHER HERO TINA TURNER INTERFUSION 
3 1 NEVER SURRENDER COREY HART AQUARIUS /CAPITOL 3 3 THERE MUST BE AN ANGEL EURYTHMICS RCA - 4 6 THE POWER OF LOVE HUEY LEWIS & THE NEWS MCA 4 4 LIFE IN A NORTHERN TOWN DREAM ACADEMY WEA 
5 4 EVERYTIME YOU GO AWAY PAUL YOUNG COLUMBIA /CBS 5 NEW WHAT YOU NEED INXS WEA 
6 5 YOU SPIN ME ROUND DEAD OR ALIVE COLUMBIA /CBS 6 9 MONEY FOR NOTHING DIRE STRAITS VERTIGO /POLYGRAM 
7 7 INVINCIBLE (THEME FROM "THE LEGEND OF BILLIE JEAN ") PAT 7 5 CRAZY FOR YOU MADONNA GEFFEN 

BENATAR CHRYSALIS /CBs 8 8 ALL YOU ZOMBIES HOOTERS CBS 8 8 ST. ELMO'S FIRE JOHN PARR WEA 9 6 YOU'RE ONLY HUMAN BILLY JOEL CBS 9 
30 

9 

10 
FREEWAY OF LOVE ARETHA FRANKLIN RCA 

CRY GODLEY &CREME MERCURY /POLYGRAM 
10 20 POWER OF LOVE HUEY LEWIS & NEWS (CHRYSALIS) 

11 13 HEAD OVER HEELS TEARS FOR FEARS VERTIGO / POLYGRAM 
11 

12 

7 

11 
ANGEL MADONNA SIRE 

AXEL F. HAROLD FALTERMEYER MCA 12 
13 

18 
14 

FREEDOM WHAM! CBS 13 13 FREEWAY OF LOVE ARETHA FRANKLIN ARISTA 

t4ftuI1IJ 14 NEW 
SUMMER OF'69 BRYAN ADAMS 
CHERISH 

14 12 TOO YOUNG FOR PROMISES KOO DE TAH MERCURY 

15 
16 

19 
16 

KOHL &THE GANG OE LITE /POLYGRAM 

IT HURTS TO BE IN LOVE POLYOOR/POLYGRAM 
15 
16 

10 
14 

LIVE IT UP MENTAL AS ANYTHING 
FREEWA SISTER SLEDGE ATLANTIC 

17 11 
DON'T LOSE MY NUMBER PHIL COLLINS WARNER BROS17 
WHAT ABOUT LOVE HEART CAPITOL 

15 RASPBERRY BERET PRINCE WARNER BROS. `,I 18 15 PEOPLE ARE PEOPLE DEPECHE MODE SIRE /WEA 
18 17 BITTERSWEET HOODOO GURUS BIG TIME 

19 12 WHO'S HOLDING DONNA NOW DEBARGE MOTOWN /QUALITY 
19 18 HEAVEN BRYAN ADAMS A &M 

20 20 YOU'RE ONLY HUMAN (SECOND WIND) BILLY JOEL COLUMBIA /CBS 
20 19 LIKE A SURGEON "WEIRD AL" YANKOVIC EPIC 

©Copyright 1985, Billboard Publications, Inc. No part of this publication ALBUMS ALBUMS 
may be reproduced, stored in any retrieval system, or transmitted, in any 

1 1 COREY HART BOY IN A BOX AQUARIUS /CAPITOL 
1 1 DIRE STRAITS BROTHERS IN ARMS VERTIGO - 

form or by any means, electronic, mechanical, photocopying, recording, 2 2 DIRE STRAITS BROTHERS IN ARMS VERTIGO /POLYGRAM 2 2 VARIOUS 1985 ON FIRE FESTIVAL 
or otherwise, without the prior written permission of the publisher. 

3 6 PLATINUM BLONDE ALIEN SHORES COLUMBIA /CBS 3 4 TURN IT UP '85 VARIOUS POLYSTAR 

4 4 PHIL COLLINS NO JACKET REQUIRED ATLANTIC /WEA 4 3 MODELS OUT OF MIND OUT OF SIGHT MUSHROOM 

BRITAIN (Courtesy Music Week) As of 9/7/85 5 

6 
5 

7 

TEARS FOR FEARS SONGS FROM THE BIG CHAIR VERTIGO / POLYGRAM 

BRUCE SPRINGSTEEN BORN IN THE U.S.A. COLUMBIA/CBS 

5 

6 

5 

6 

EURYTHMICS BE YOURSELF TONIGHT RCA 

TALKING HEADS LITTLE CREATURES EMI 
This Last 7 3 STING THE DREAM OF THE BLUE TURTLES A &M 7 7 BILLY JOEL GREATEST HITS VOLS. 1 & 2 CBS 

Week Week SINGLES 8 8 PAUL YOUNG THE SECRET OF ASSOCIATION COLUMBIA /CBS 8 8 HOODOO GURUS MARS NEED GUITARS BIG TIME 
1 NEW DANCING IN THE STREET DAVID BOWIE & MICK JAGGER EMI 

AMERICA 9 9 BRYAN ADAMS RECKLESS A &M 9 9 PHIL COLLINS NO JACKET REQUIRED WEA 

2 1 I GOT YOU BABE U840 & CHRISSIE HYNDE DEP INTERNATIONAL 10 10 EURYTHMICS BE YOURSELF TONIGHT RCA 10 10 TEARS FOR FEARS SONGS FROM THE BIG CHAIR MERCURY 

3 5 TARZAN BOY BALTIMORA COLUMBIA 11 11 MADONNA LIKE A VIRGIN SIRE /WEA 11 11 DO RE MI DOMESTIC HARMONY VIRGIN 

4 2 INTO THE GROOVE MADONNA SIRE 
12 13 BILLY JOEL'S GREATEST HITS VOL I & II COLUMBIA /CBS 12 12 STING THE DREAM OF THE BLUE TURTLES A &M 

5 3 RUNNING UP THAT HILL KATE BUSH EMI 
13 17 POINTER SISTERS CONTACT PLANET /RCA 13 14 MADONNA LIKE A VIRGIN SIRE 

6 4 DRIVE CARS ELECTRA 
14 14 DEAD OR ALIVE YOUTHQUAKE EPIC/CBS 14 13 STYLE COUNCIL OUR FAVOURITE SHOP POLYDOR 

7 7 SAY I'M YOUR NUMBER ONE PRINCESS SUPREME 
15 15 ARETHA FRANKLIN WHO'S ZOOMIN' WHO ARISTA /RCA 15 15 MENTAL AS ANYTHING FUNDAMENTAL REGULAR 

B 9 ALONE WITHOUT YOU KING CBS 
16 12 MOTLEY CRUE THEATRE OF PAIN WEA 16 17 RECKLESS BRYAN ADAMS A &M 

9 8 MONEY FOR NOTHING DIRE STRAITS VERTIGO 
17 16 BACK TO THE FUTURE SOUNDTRACK MCA 17 18 DREAM INTO ACTION HOWARD JONES WEA 

10 34 HOLDING OUT FOR A HERO BONNIE TYLER CBS 
18 NEW ST. ELMO'S FIRE SOUNDTRACK ATLANTIC /WEA 18 NEW TALKING HEADS STOP MAKING SENSE EMI 

11 18 BODY AND SOUL MAI TAI HOT MELT /VIRGIN 19 19 TALKING HEADS LITTLE CREATURES SIRE /WEA 19 NEW UNCANNY X -MEN -COS LIFE HURTS MUSHROOM 

12 16 I CAN DREAM ABOUT YOU DAN HARTMAN MCA 20 20 GOWAN STRANGE ANIMAL COLUMBIA /CBS 20 NEW LIONEL RITCHIE CAN'T SLOW DOWN MOTOWN 

13 12 I WONDER IF I TAKE YOU HOME LISA LISA & CULT JAM WITH FULL 

WEST GERMANY (Courtesy Der Musikmarkt) As of 9/9/85 JAPAN (Courtesy Music Labo) As of 9/9/85 FORCE ces 
14 
15 

6 

22 
HOLIDAY MADONNA SIRE 

SINGLES SINGLES 
16 33 

DON'T MESS WITH DOCTOR DREAM THOMPSON TWINS ARISTA 
1 1 WE DON'T NEED ANOTHER HERO TINA TURNER CAPITOL /EMI 1 2 KANASHIMI NI SAYONARA ANZENCHITAI KITTY /KITTY M KNOCK ON AMII STEWART SEDITION 
2 2 MARIA MAGDALENA SANDRA VIRGIN 2 3 MELODY SOUTHERN ALL STARS VICTOR /AMUSE -FUJI PACIFFIC 17 11 WHITE WEDDING BILLY IDOL CHRYSALIS 
3 3 INTO THE GROOVE MADONNA 3 1 HATSUKOI YUKI SAITOH CANYON /TOHO -FUJI PACIFFIC 18 10 WE DON'T NEED ANOTHER HERO TINA TURNER CAPITOL 
4 6 

GEFFEN /CBS 
4 4 ANATAO MOTTO SHIRITAKUTE HIROKO YAKUSHIMARU TOSHIBA. 19 15 YOU'RE THE ONE FOR ME D TRAIN PRELUDE THERE MUST BE AN ANGEL EURYTHMICS RCA EMI OFFICE MEL 

20 NEW PART -TIME LOVER STEVIE WONDER MOTOWN 5 4 ROCK ME AMADEUS FALCO GIG /TELDEC 5 5 LUCKY CHANCE 0 MOHICHIDO C -C -B POLYDOR'NICHION 
21 30 YESTERDAYS MEN MADNESS ZARJAZZ 6 5 BLUE NIGHT SHADOW TWO OF US BLOW UP /INTERCORD 6 8 NATSUZAKARI HONOJIGUMI TOSHI V VAOKO 
22 13 7 8 CHERISH KOOL & GANG DELLTE CANYONS TANABE:'JOHNNY S EXCITABLE AMAZULU ISLAND 

8 12 
/METRONOME 

7 12 METROPOLIS NO KATASUMIDE YUMI MATSUTOYA TOSHIBA - 23 NEW LAVENDER MARILLION EMI SHANGHAI LEE MARROW CHIC /TELDEC 
EMI /KIRARA 

24 17 TAKES A LITTLE TIME TOTAL CONTRAST LONDON 9 9 FRANKREICH, FRANKREICH BLAECL FOEOESS EMI 8 6 TSUBASA NO ORETA ANGEL AYUMI NAKAMURA HAMMING 
25 14 THERE MUST BE AN ANGEL EURYTHMICS RCA 10 7 TARZAN BOY BALTIMORA EMI BIRD /NICHION -JCM 

26 39 DON'T STOP THE DANCE BRYAN FERRY EG 11 11 MY TOOT TOOT DENISE LASALLE EPIC /CBS 9 7 KAREI NARU KAKE TOSHIHIKO TAHARA CANYON /JOHNNY'S 

27 23 STORIES OF JOHNNY MARC ALMOND SOME BIZZARRE 12 NEW CENERENTOLA (CINDERELLA) MARTINELLI CHIC /TELDEC 
10 9 ORETACHI NO ROCKABILLY NIGHT CHECKERS CANYON /YAMAHA 

THREE STARS 
28 37 THE SHOW (THEME FROM CONNIE) REBECCA STORM TELEBELL 13 10 ROCKY -RIVAL MIX RODUND ONE ITALO HEAT 11 11 SAILOR FUKU 0 NUGASANAIDE ONYANKO CLUB CANYON /FUJI -PMP 
29 19 TAKE ME HOME PHIL COLLINS VIRGIN 14 13 YOU'RE A WOMAN BAD BOYS BOUE COCONUT /ARIOLA 12 10 SAND BEIGE AKINA NAKAMORI WARNER -PIONEER /KENON 
30 20 CHERISH KOOL & GANG DE -LITE 15 17 VERLIEBTE JUNGS PURPLE SCHULZ EMI 13 13 SHININ' ON KIMI GA KANASHII LOOK EPIC-SONY/PMP/LOOK 
31 NEW POWER OF LOVE HUEY LEWIS & NEWS CHRYSALIS 16 19 AN DER NORDSEEKUESTE KLAUS U. KLAUS TELDEC CONNECTION 

32 21 DON QUIXOTE NIK KERSHAW MCA 17 NEW MEIN TUUT TUUT LEINEMANN MERCURY / PHONOGRAM 
14 14 BYE BYE GIRL SHOHJOTAI PHONOGRAM /NICHION /BOND 

33 24 LIVE IS LIFE OPUS POLYDOR 18 NEW A VIEW TO A KILL DURAN DURAN PARLOPHONE 
15 17 BESTSELLER SUMMER TUBE CBS -SONY /WHITE 

34 40 
/EMI 16 NEW ROPPONGI SHINJUH ANN LOUIS VICTOR /WATANABE 

35 26 
DO NOT DISTURB BANANARAMA LONDON 

'N' 
19 15 FRANKIE SISTER SLEDGE ATLANTIC /WEA 17 19 SOHSHUN MONOGATARI TOMOYO HARADA CBS -SONY ROCK ROLL CHILDREN DIO VERTIGO /PHONOGRAM 20 14 KAYLEIGH MARILLION EMI 18 15 PASSION YOU HAYAMI TAURUS /SUN M- JCM -YUI 36 25 AXEL F HAROLD FALTERMEYER MCA 

ALBUMS 19 16 MIZU NO HOSHI E Al O KOMETE HIROKO MORIGUCHI KING 37 27 GOODBYE GIRL GO WEST CHRYSALIS 
1 1 BRUCE SPRINGSTEEN BORN IN THE U.S.A. CBS 20 NEW RENAL SHOHKOHGUN MASASHI SADA FREE FLIGHT /JCM -MASASHI 38 NEW BODY ROCK MARIA VIDAL EMI AMERICA 
2 2 MADONNA LIKE A VIRGIN SIRE /WEA ALBUMS 39 28 IN BETWEEN DAYS CURE FICTION 
3 3 DIRE STRAITS 1 1 CHECKERS MAINICHI CHECKERS CANYON 40 29 LET ME BE THE ONE FIVE STAR TENT 
4 4 

BROTHERS IN ARMS VERTIGO / PHONOGRAM 
2 2 AKINA NAKAMORI 0404 ME WARNER -PIONEER ALBUMS SAGA BEHAVIOUR POLYDOR 
3 3 SEIKO SOUND OF MY HEART CBS -SONY 

1 1 VARIOUS NOW, THAT'S WHAT I CALL MUSIC 5 VIRGIN 5 5 MARILLION MISPLACED CHILDHOOD EMI 4 5 BILLY JOEL BILLY THE BEST CBS -SONY 
2 2 MADONNA LIKE A VIRGIN SIRE 6 6 TINA TURNER PRIVATE DANCER CAPITOL /EMI 5 4 HIROKO YAKUSHIMARU YUME JUHWA TOSHIBA -EMI 
3 3 DIRE STRAITS BROTHERS IN ARMS VERTIGO 7 7 RICK SPRINGFIELD TAO RCA 6 6 JUNICHI INAGAKI COMPLETE TOSHIBA -EMI 
4 NEW DIO SACRED HEART VERTIGO 8 8 SOUNDTRACK MAD MAX /BEYOND THUNMDERDOME CAPITOL EMI 7 8 AYUMI NAKAMURA BE TRUE HUMMING BIRD 
5 9 THE KENNY ROGERS STORY LIBERTY 9 9 BE YOURSELF TONIGHT EURYTHMICS RCA 8 7 TSUYOSHI NAGABUCHI HUNGRY TOSHIBA -EMI 
6 7 TEARS FOR FEARS SONGS FROM THE BIG CHAIR MERCURY 10 11 THE DREAM OF THE TURTLES STING A &M /DGG 9 13 MASAYOSHI TAKANAKA TRAUMATIC TOSHIBA -EMI 
7 NEW CURE THE HEAD ON THE DOOR FICTION 11 10 NENA FEUER UND FLAMME CBS 10 NEW USA FOR AFRICA WE ARE THE WORLD CBS -SONY 

8 4 PHIL COLLINS NO JACKET REQUIRED VIRGIN 12 NEW DIO SACRED HEARTS VERTIGO /PHONOGRAM 11 NEW HOUND DOG SPIRITS CBS -SONY 

9 6 MADONNA THE FIRST ALBUM SIRE 13 18 CHRIS REA SHAMROCK DIARIES MAGNET /DGG 12 11 KIYOTAKA SUGIVAMA OMEGA TRIBE ANOTHER SUMMER SAP 

10 5 BRUCE SPRINGSTEEN BORN IN THE U.S.A. CBS 14 14 SCORPIONS WORLD WIDE LIVE EMI 
13 NEW OFF COURSE BEST COLLECTION TOSHIBA EMI 

11 NEW SPEAR OF DESTINY WORLD SERVICE EURNING ROME 15 12 MATT BIANCO WHOSE SIDE ARE YOU ON? WEA 
14 9 OFF COURSE BACK STREET OF TOKYO FUN HOUSE 

12 12 U2 THE UNFORGETTABLE FIRE ISLAND 16 16 BILLY IDOL VITAL IDOL CHRYSALIS / ARIOLA 
15 10 EIKICHI YAZAWA YOKOHAMA HATACHI MAE WARNER -PIONEER 

13 8 16 12 MIHO NAKAYAMA C KING EURYTHMICS BE YOURSELF TONIGHT RCA 17 13 MODERN TALKING THE FIRST ALBUM HANSA /ARIOLA 17 14 MADONNA INTO THE GROOVE WARNER -PIONEER 14 10 TINA TURNER PRIVATE DANCER CAPITOL 18 15 PHIL COLLINS NO JACKET REQUIRED WEA 18 16 YUKI SAITO ARIA /CANYON 15 18 QUEEN GREATEST HITS EMI 19 NEW BRYAN ADAMAS RECKLESS A &M /DGG 19 15 STING THE DREAM OF THE BLUE TURTLES ALPHA 16 
17 

14 
11 

U2 LIVE "UNDER A BLOOD RED SKY" ISLAND 

U2 WIDE AWAKE IN AMERICA ISLAND 
20 17 BRYAN FERRY BOYS AND GIRLS EG /EGG 20 NEW TULIP I LIKE PARTY FUN HOUSE 

18 23 BRYAN ADAMS RECKLESS A &M NETHERLANDS ITALY (Courtesy Germano Ruscitto) As of 9/3/85 
19 21 BRYAN FERRY BOYS AND GIRLS EG 

SINGLES 20 19 STING THE DREAM OF THE BLUE TURTLES A &M 

21 13 GO WEST CHRYSALIS 1 7 L'ESTATE STA FINENDO RIGHIERA cc0 MM 

22 16 RUM, SODOMY & THE LASH STIFF NEW WEA 

24 20 
IDOL 

PPAUL EECRET OF ASSOCIATION CBS ATTENTION 4 19 

VIEW EMI 

PAULL HARDCASTLE 
25 27 CARS HEARTBEAT CITY ELEKTRA 

IIALTMARCEL 

A E GIANNI BELLA CBS 
26 17 BILLY JOEL GREATEST HITS VOLUME I AND VOLUME II CBs 

POP HISTORIANS! 6 16 TARZAN BPYE EMI 
27 15 VARIOUS NIGHT BEAT STYLUS ARCHIVISTS! 7 14 GIRL'S GOT A BRAND NEW TOY TXT CBS 
28 25 ALED JONES WITH BBC WELSH SYMPHONY ORCHESTRA & CHORUS 8 2 DUEL PROPAGANDA RICORDI 

ALL THROUGH THE NIGHT BBC TRIVIA NUTS! 9 11 MOVIES ON AIR CGD MM 
29 32 VARIOUS DISCO BEACH PARTY STYLUS 10 15 SLAVE TO LOVE BRYAN FERRY POLYGRAM 30 
31 

28 
NEW 

MARILLION MISPLACED CHILDHOOD EMI 

SQUEEZE COSI FAN TUTTI FRUTTI A &M Photocopies o pies of weekly Hot 100 charts are available 11 
12 

NEW 

4 
MI PIACEREBBE ANDARE AL MARE TOTO CUTUGNO /EMI 

SAMURAI MICHAEL CRETU VIRGIN /EMI 32 
33 

30 
31 

SADE DIAMOND LIFE EPIC 

PHIL COLLINS FACE VALUE VIRGIN 
from Billboard's research department. Send issue 13 6 DON'T YOU SIMPLE MINDS VIRGIN 

34 26 BBC WEELSH CHORUS VOICES FROM THE HOLY LAND Bec date and $3.50 per chart to: 14 5 YOU SPIN ME ROUND DEAD OR ALIVE EPIC /CBS 

35 24 U TOP ELIMINATOR WARNER EROS. 
15 9 WE ARE THE WORLD USA FOR AFRICA CBS 

36 36 BILLY OCEAN SUDDENLY JIVE 
BILLBOARD CHART RESEARCH 16 8 TOGETHER AMII STEWART & MIKE FRANCIS RCA 

37 35 ALISON MOTET ALF CBS Attn: Debra Todd 17 NEW ACQUA LOREDANA BERTE CBS 

38 34 U2 WAR ISLAND 1515 Broadway -New York, NY 10036 18 NEW THE GOONLES CINDY LAUPER ces 

39 38 SCRITTI POLITTI CUPID & PSYCHE 85 VIRGIN 19 12 SE MASCO UN'ALTRA VOLTA POOH CGD MM 

40 37 FIVE STAR LUXURY OF LIFE TENT 20 17 FUTURE BRAIN DAN HARROW BABY RECORDS 
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/International 
SONY MAPS BIG GERMAN 8MM VIDEO PUSH 
(Continued from page 9) 

take a significant chunk of market 
share from VHS. But Sony refused 
to give us projected hardware sales, 
figures and, in the short run, cam- 
corder applications are more attrac- 
tive than stationary use." 

The initial Sony 8mm line includes 
two camcorders, a tiny unit not in- 
cluding a built -in monitor, playback 
or autofocus, for $1,070; a larger de- 
luxe model with those features re- 
tailing at $1,500; a basic home re- 
corder for $640, and the 8mm flag- 
ship with PCM digital audio 
capability priced at $1,070. Blank 
tapes will cost around $410, playing 
90 minutes of video or nine hours of 
digital audio at standard speed, 
twice as long without noticeable 
quality loss at slow speed. 

In Berlin, Sony president Norio 
Ohga called the deluxe 8mm record- 
er "the best audiocassette system in 
the world." The firm noted that it 
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can be used "exclusively as a digital 
audio recording deck, with up to 18 
hours on a single cassette." 

While that time is not continuous 
but rather the total of all six stereo 
paths, it does mean Wagner's 
"Ring" cycle of operas could be 
taped on a single 8mm cassette, just 
slightly larger than a standard au- 
dio tape. 

There are several reasons why 
record companies are not dealing 
with 8mm as a potential prerecord- 
ed medium. The capacity is too 
great, and the system's rotating 
head technology does not seem suit- 
able for car stereo and would re- 
quire duplication at real -time 
speeds. 

"The technology is mind - 
blowing," admitted WEA Europe 
head Siegfried Loch, "but its practi- 
cability must be proven. There's 
been such a war between Sony and 
the rest that, from the software pro- 
ducer's point of view, we'll just stay 
cool and see how it develops." 

While the initial 8mm launch does 
not include audio -only recorders, a 
source at Sony concedes that the 
firm is developing such units, and 
they could be marketed as early as 
next year. 

FRANCE'S VOGUE LABEL 
(Continued from page .9) 

Detry has decided that the Belgium 
and Netherlands subsidiaries will 
continue in full activity. But Vogue 
Switzerland (Companie de Publica- 
tions Sonores et Audiovisuelles) has 
been closed down in its present 
form, with some 10 redundancies re- 
ported. 

However, according to Detry, it's 
his intention to start a "new and 
profitable distribution" arm in Swit- 
zerland within a few weeks. 
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Canada 
BRYAN ADAMS LEADS THE JUNO PACK 

Singer Notches Four Nominations; New Acts Dominate 
BY KIRK LaPOINTE 

TORONTO Bryan Adams, rapidly 
becoming the Canadian music suc- 
cess story of the '80s, leads the pack 
with four nominations for the annu- 
al Juno Awards, to be presented 
here Nov. 4. 

The 25- year -old Vancouver na- 
tive, whose "Reckless" last month 
became the first album by a Canadi- 
an since 1974 to top the Billboard al- 
bum chart, is up for Canadian al- 
bum ( "Reckless "), Canadian single 
( "Run To You "), male vocalist and 
composer (with co- writer Jim Val - 
lance) honors. 

The Canadian Academy of Re- 
cording Arts & Sciences (CARAS) 
last week issued a partial list of the 
nominees for the music industry 
awards, and it's evident from the 
list that a new generation of Cana- 
dian performers has emerged. 

While Anne Murray continues 
strong with two nominations, 1985 
marks the first time in recent mem- 
ory that such artists as Joni Mitch- 
ell, Rush, Neil Young and Gordon 
Lightfoot haven't made the list. In 
their places are the likes of Luba, 
Corey Hart, Gowan, Honeymoon 
Suite and Helix. 

The Juno Awards, to be telecast 
nationally by CBGTV, will be the 
focus of what is shaping up as an 
intense period of Canadian music 
industry promotion. The industry is 
hammering out final plans to stage 
a six-week binge of touting domes- 
tic product that will see most of the 
country's retailers set aside a Ca- 
nadian "corner" of their outlets for 
a promotional blitz. 

The campaign, run in conjunction 
with CARAS and the Canadian In- 
dependent Record Producers Assn. 
(CIPRA), will include heavy point - 
of- purchase material, bag stuffers 
and disk stickers identifying and 
promoting home -grown artists. 
"We want to show that Canadian 
music has a real identity," says Bill 
Ott, A &M Canada's sales and mar- 
keting VP, who heads the cam- 
paign. 

Wham! leads the international 
nominees. The British group's 

"Make It Big" album and "Care- 
less Whisper" and "Wake Me Up 
Before You Go-Go" singles are up 
for Junos. 

And Canadian Prime Minister 
Brian Mulroney is scheduled to at- 
tend the awards ceremony and pick 
up a special Juno, being given to 
the Canadian people for their sup- 
port of the all -star famine -relief 
single "Tears Are Not Enough." 
The single has reportedly sold 
more than 250,000 copies, and pro- 
ducer David Foster convinced 
CARAS that it should be honored 
differently than the other award - 
winning records. Copies of the spe- 
cial Juno will be given to each prov- 
ince to be displayed in their legisla- 
tures. 

Performers have yet to be firmed 
up for the ceremony. It's rumored 
that Tina Turner and Bryan Adams 
will sing a duet on the show. 

Here is a partial list of Juno nom- 
inees: 

Canadian album: "Reckless," 
Bryan Adams; "Boy In The Box," 
Corey Hart; "Honeymoon Suite "; 
"Strange Animal," Gowan; "Walk - 
in' The Razor's Edge," Helix. 

Canadian single: "A Criminal 
Mind," Gowan; "Black Cars," Gino 
Vannelli; "Let It Go," Luba; "Nev- 
er Surrender," Corey Hart; "Run 
To You," Bryan Adams. 

International album: "Born In 
The U.S.A.," Bruce Springsteen; 
"Like A Virgin," Madonna; "Make 
It Big," Wham!; "Private Dancer," 
Tina Turner; "Purple Rain," Prince 
& the Revolution. 

International single: "Careless 
Whisper" and "Wake Me Up Be- 
fore You Go -Go," Wham!; "I Just 
Called To Say I Love You," Stevie 
Wonder; "I Want To Know What 
Love Is," Foreigner; "Shout," 
Tears For Fears. 

Composer: Bryan Adams /Jim 
Valiance, David Foster, Corey 
Hart, Luba, Eddie Schwartz. 

Female vocalist Lee Aaron, Dal - 
bello, Luba, Anne Murray, Carole 
Pope. 

Male vocalist: Bryan Adams, 
Bruce Cockburn, Gowan, Corey 
Hart, Kim Mitchell. 

Adams' Sales Mark Almost Official 

`Reckless' Nears Record 
TORONTO It will soon be official: 
Bryan Adams' "Reckless" is the 
top- selling album of all time by a 
Canadian artist. 

The Canadian Recording Industry 
Assn. (CRIA) is expected to bestow 
six- times -platinum honors on "Reck- 
less" for its solid showing through 
August, when the album also hit the 
top of the Billboard chart for two 
weeks. But the 600,000 plateau in 
Canada is old news. 

"Reckless" keeps chewing up 
30,000 -plus sales each week at retail 
and now has surpassed "Anne Mur- 
ray's Greatest Hits" as the all -time 
Canadian best -seller. Last week, 
A &M officials said the album was 
beyond 675,000 units, well ahead of 
the 600,000 -plus sales racked up by 
Murray's album a couple of years 

ago. 
The single "Summer Of '69" is 

pushing the album farther, and 
there are bold (but still private) 
claims being made by A &M execu- 
tives that "Reckless" will be the 
next million -seller in Canada. That 
would, of course, be a first for a Ca- 
nadian. 

Ticket sales were brisk as Adams 
announced a Sept. 21 Toronto con- 
cert date. It will be his second con- 
cert in Toronto this year, but the 
first in a major setting: the 20,000 - 
plus Canadian National Exhibition 
Grandstand. 

Confirmation of Adams' accom- 
plishment won't truly be official un- 
til CRIA hands over a seven- times- 
platinum honor. That should come 
by the end of September. 

Group: Helix, Honeymoon Suite, 
Parachute Club, Strange Advance, 
Triumph. 

Country female vocalist: Carroll 
Baker, Marie Bottrell, Anne Mur- 
ray, Anne Lord, Laura Vinson. 

Country male vocalist: Terry 
Carisse, Ronnie Hawkins, Murray 
MacLauchlan, Terry Sumsion, 
Valdy. 

Country group: C -Weed Band, 
Family Brown, Kelita Haverland & 
Gilles Godard, Anita Perris & Tim 
Taylor, the Midnite Rodeo Band. 

Instrumental artist: Canadian 
Brass, Hagood Hardy, Frank Mills, 
Spitfire Band, Zamfir. 

Most promising group: the Ar- 
rows, the Box, Idle Eyes, Images 
In Vogue, Rational Youth. 

Most promising female vocalist: 
Connie Kaldor, K.D. Lang, Belinda 
Metz, Liberty Silver, Vanity. 

Most promising male vocalist: 
Claude Dubois, Paul Janz, Daniel 
Lavoie, Johnnie Lovesin, Johnny 
MacLeod. 

R&B /soul recording: "Hit And 
Run Lover," Yvonne Moore; "Me- 
gamix," Something Extra; "Memo- 
ries Of Moments," Demo Cates; 
"Two Can Play," Wayne St. John; 
"Love Somewhere Inside Your 
Love," Silver. 

Reggae /calypso recording: 
"Camboulay Dub," Mohjah; "High- 
er Love," Siren; "Satallites "; 
"Trade Winds '84 "; "Heaven Must 
Have Sent You," Liberty Silver & 
Otis Gayle. 

The craft and special music nomi- 
nees will be announced by CARAS 
in a few weeks. 

ACT111\MA1e1' 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 

ZOMBA ENTERPRISES INC. 
requires 

a professional manager for 
its publishing division to 
exploit, promote and ex- 
pand its varied catalogues. 
Prior experience is neces- 
sary for this newly created 
position. 
A good salary is offered 
plus an excellent career 
opportunity within an inter- 
national organization whose 
other divisions include Jive 
Records and Battery Record- 
ing Studios. 

Apply with resume to 
R. Greenblatt 

Zomba Enterprises Inc. 
1348 Lexington Avenue 

N.Y., N.Y. 10128 
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Reviews 

ALBUMS 
SPOTLIGHT Predicted to hit top 10 
on Billboard's Top Pop Albums 
chart or to earn platinum 
certification 
NEW & NOTEWORTHY highlights 
new and developing acts worthy of 
attention 
PICKS new releases predicted to 
hit the top half of the chart in the 
format listed 
RECOMMENDED Other releases 
predicted to chart in the respective 
format; also, other albums of 
superior quality 

All albums commercially available 
in the U.S. are eligible for review 

Send albums for review to: 
Sam Sutherland, Billboard 
9107 Wilshire Blvd. 
Beverly Hills, Calif. 90210 

or Fred Goodman, Billboard 
1515 Broadway 
New York, N.Y. 10036 

Country albums should be sent to 
Kip Kirby, Billboard 
14 Music Circle East 
Nashville, Tenn. 37203 

POP 
PICKS 

SHEILA E. 

Romance 1600 
PRODUCER: Sheila E. 

Paisley Park/Warner Bros. 25317 

Strong followup to the multi- talented 
Sheila Escovedo's gold debut as a 
leader on "The Glamorous Life" 
features a commercial contender in 
"Sister Fate," an extended, soundtrack 
tie-in collaboration with Prince on "A 
Love Bizarre," and two outstanding 
compositions -"Yellow" and "Toy 
Box" -that will never get any radio 
play as long as the current lyric 
backlash continues. 

AL JARREAU 

Live In London 
PRODUCER: Tommy LiPuma 
Warner Bros. 25331 

Live album with a superb band whose 
energies never lag. Jarreau is in fine 
form, exhibiting a diversity of delivery 
and breadth of material with which 
he's not normally credited. Best tracks: 
"High Crime," "Roof Garden" and 
"We're In This Love Together." 

RECOMMENDED 

GRAHAM PARKER 

Look Back In Anger 
PRODUCERS: Various 
Arista ALB6 -8391 

Nine Arista tracks plus three released 
on Mercury comprise this "hits" 
package. Some great stuff, but the 
need to include the earlier tracks is 
indicative of the inertia which gripped 
Parker's work at the end of his Arista 
stint. It's even sadder considering the 
brilliant start that period had with 
"Squeezing Out Sparks." 

LOU REED 

City Lights /Classic Performances By Lou Reed 
PRODUCERS: Lou Reed, Michael Fonfara, 
Richard Robinson 
Arista ALB6 -8390 

A retrospective of Reed's Arista years, 
with the first side culled from the out - 
of -print live "Take No Prisoners" 
album. 

APRIL WINE 

Walking Through Fire 
PRODUCER: Lance Quinn 
Capitol ST -12433 

Canadian hard rock outfit has bigger - 
than -ever sound, leading to positive 
results. Most noteworthy cuts are 
"Rock Myself To Sleep" and "Wanted 

Dead Or Alive." 

MUSIC FROM THE ORIGINAL SOUNDTRACK 

Amadeus, Vd. 2 

PRODUCERS: Erik Smith, John Fraser 
Fantasy WAM -1205 

Second compilation of excerpts from 
the Oscar- winning movie, again 
performed by the Academy of St. 
Martin -in- the -Fields under the baton of 
Sir Neville Marriner, is a single -disk 
set likely to top classical charts and 
pick up pop converts. 

VANDENBERG 

Alibi 
PRODUCER: Jaap Eggermont 
Atco 90295 

Dutch hard rock quartet built around 
guitarist Adrian Vandenberg again 
taps the anthemic vein of power - 
chorded songs best equipped to 
withstand the metal backlash and 
capture play on harder AOR outlets; 
choral work and keyboards sweeten 
the best songs for possible pop 
attention. 

FRANKIE VALLI & THE FOUR SEASONS 

Streetfighter 
PRODUCERS: Sandy Linzer, Bob Gaudio, Bob Crewe, 
Jerry Corbetta 
MCA /Curb MCA-5632 

Valli and the latest incarnation of the 
Seasons, dominated by well seasoned 
studio players, update their attack 
with electronics and dance accents; old 
choral glory is downplayed here, 
however, possibly curbing interest 
from the group's fans. 

CIRCUIT II 

Can't Tempt Fate 
PRODUCERS: Arthur Baker, Michael Baker 
Elektra 60407 

Sleekly arranged, dance-oriented 
pop'n'soul from trio of vocalist/ 
keyboardists; deep -dish production and 
often silky vocal work should pose 
mainstream pop and black airplay 
options. 

ALAN VEGA 

Just A Million Dreams 
PRODUCERS: Chris Lord -Alga, Ric Ocasek, Howard 
Thompson 
Elektra /Ze 60434 

Beantown pop /rocker pursues a 
somewhat more accessible path in this 
second solo set, which frames his 
growling, declamatory vocals in often 
infectious uptempo rock 
arrangements. 

THE CURE 

The Head On The Door 
PRODUCERS: Robert Smith, Dave Allan, Howard Gray 
Elette. 60435 

British quintet which helped define the 
early decade's "gloom boom" brings a 
livelier, if not exactly cheerful, thrust 
to this label debut; best track is the 
recent U.K. hit, "In Between Days 
(Without You)." 

RIO 

Borderland 
PRODUCER: Steve Rodford 
Elektra 60446 

English pop /rock duo brings a spirited, 
melodic verve to these originals, 
fusing urgent solo work and layered 
background harmonies against 
arrangements that likewise mix hard - 
hitting rock elements with intricate 
pop accents. Definite prospects at 
CHR and melodic AOR outlets. 

VECTOR 

Please Stand By 
PRODUCER Chuck Wild 
Exit /A &M WR 8296 

New label gets off to a promising start 
with this debut by a techno-pop trio 
with an ambitious writing and 
arranging style clearly influenced by 
English and European models; should 
click first with college and post -rock 
pop fans. 

ALEX CHILTON 

Feudalist Tarts 
PRODUCER: Alex Chilton 
Big Time BTA 005 (EP) 

Former Box Tops singer and singer/ 
songwriter behind the early '70s cult 

NEW AND 
NOTEWORTHY 

ERIC MARTIN 
PRODUCERS: Danny Kortchmar, Greg Ladanyl 
Capitol St -12424 

Bay Area power pop stylist and his 
Eric Martin Band were 
unceremoniously dropped when a new 
regime took over Elektra, but his 
subsequent involvement in a gold 
soundtrack ( "Teachers ") prompted 
new confidence and a new label. This 
solo debut profits from producers 
Kortchmar and Ladanyi (Don Henley, 
among others) and from tight 
mainstream pop /rock songs. Add the 
front man's soaring, gritty tenor and 
blue chip session support, and this 
should pick up admirers at radio and 
retail. 

fave Big Star returns with a modest 
mini -album that shelves his pop /rock 
gifts to focus more on his own musical 
backyard, Memphis; disappointing, but 
still worth a listen for fans. 

FEE LA BEELIA 

East To West 
PRODUCERS:Brock Walsh. Glen Ballard 
Qwest 25324 

British trio with strong vocals of Mark 
Price, good instrumentation and fine 
tunes. The end result here just misses, 
but Feelabeelia may very well be a 
band to be reckoned with. 

NEW MODEL ARMY 

No Rest For The Wicked 
PRODUCER: Mark Freegard 
Capitol ST -12432 
British rockers with a hard edge play 
it sweet 'n' dirty on their American 
debut. Highly charged and rough 
hewn. 

BLACK 
Pats 

CHARLIE SINGLETON 

Modern Man 
PRODUCER: Charlie Singleton 
Arista AL8.8389 

Guitarist and driving wheel of funk 
vets Cameo steps out with a one -man- 
band solo album. Very stylish and very 
strong, "Modern Man" boasts several 
promising tracks that should catapult 
Singleton into the limelight. Best: 
"Make Your Move On Me Baby" and 
"When I Drive." 

BRASS CONSTRUCTION 

Conquest 
PRODUCER: Randy Muller 
Capitol ST -12423 

New York veterans look to have a hit 
on their hands. Several strong cuts 
should keep the album in steady black 
radio rotation, most notably "Give And 
Take," "Goodnews" and "Startin' All 
Over Again." 

DAYTON 

This Time 
PRODUCER: Rahni P. Harris Jr. 
Capitol ST -12412 

Band mixes uptempo and ballad 
numbers, with most vocals handled by 
Rahni Harris Jr. Strongest bet for 
airplay is the title track, a ballad. 

RECOMMENDED 
CURTIS MAYFIELD 

We Come In Peace With A Message Of Love 
PRODUCERS: Curtis Mayfield, Norman Harns. Ron 
Tyson 
CRC Records CRC 2001 

The soul master's willowy falsetto, 
liquid guitar vamps and inspirational 
message are intact on this well 
produced return; style and sensibility, 
while somewhat updated, will still 
meet friction amid black pop's current, 
lighter mood. Contact: (318) 459 -3751. 

THE WOOTENS 
PRODUCERS: Wayne Brathwaite, Jeff Smith, 
Ira Siegel 
Arista *1.6.8242 

Fraternal quintet fuses rich vocal 
harmonies with rap and dance 
elements that should augur black and 
club play; style is outlined on the 
opening "Do I Do," which sets a crisp, 
engaging pace. 

JAZZ -FUSION 
PICKS 

AZYMUTH 

Spectrum 
PRODUCER Jose Roberto Bertram 
Milestone M-9134 

The Brazilian trio's easy -going fusion 
style is by now a familiar and 
distinctive fixture with crossover fans, 
and this latest album, coming on the 
heels of solo projects, is a predictably 
smooth sequel to their durable past 
outings. New originals are augmented 
by a breezy adaptation of the late 
Marvin Gaye's "What's Goin' On." 

RECOMMENDED 

RUBY BRAFF & SCOTT HAMILTON 

A First 
PRODUCER Carl E. Jefferson 
Concord Jas CJ -274 

Overdue studio collaboration between 
trumpeter Braff and tenor saxophonist 
Hamilton's group mirrors years of 
concert meetings; veteran Braff and 
young but seasoned Hamilton have no 
generation gap in these elegant, 
straight -ahead standards. 

LES M&CANN'S MUSIC BOX 
PRODUCER: Les McCann 
Jam JAM 019 Clem) 

Soulful keyboardist's long absence 
from recording doesn't dampen a lively 
crowd reaction in this live club set, 
which showcases his current quartet 
on a mostly jazz -flavored program. 
Solid production, too. 

PHIL UPCHURCH 

Companions 
PRODUCER: Phil Upchurch 
Jam JAM 021 (Jain) 

Upchurch's latest foray into crossover 
stylings is distinguished by two duets 
with the late guitarist Lenny Breau, 
whose rounded style mixes well with 
Upchurch's own mellow guitar work; 
varied guests also include Jimmy 
Witherspoon, whose lone track eclipses 
the other vocals by Mike Baker. 

GOSPEL 
PICKS 

THE LEWIS FAMILY 

The Best Of ... 
PRODUCERS: Marvin Norcross. Herman Harper 
Canaan SPCN 7 -014013.7 

There is no one quite like the Lewis 
Family, with their feet in both the 
bluegrass and gospel worlds. This is a 
collection of some of their best songs 
and two new ones, with the playing of 
Little Roy shining brightly through all 
cuts. Best are "Hallelujah Turnpike," 
"Slippers With Wings," "They're 
Holding Up The Ladder" and Little 
Louis' rendition of "God's Little 
People." 

RECOMMENDED 

VARIOUS 

Ever Call Ready 
PRODUCER: Al Perkins 
Maranatha SPCN -7- 100 -13984-8 

Noted pickers Chris Hillman, Bernie 
Leadon, Al Perkins, David Mansfield 
and Jerry Scheff join forces on this all - 
gospel release featuring some old and 
some new. These gentlemen combine a 
love for bluegrass with a Christian 
commitment to make a musical mark 
on the gospel target. 

LAMB 

The Year Of Jubilee 
PRODUCER. Lamb 
Maranatha SPCN7- 100. 14162 -6 

This collection of "messianic praise" 
features the prominent Jews For Jesus 
group Lamb, who celebrate 
Christianity from their Jewish roots. 
Those roots add a depth many gentiles 
don't possess and lend an authenticity 
to the gospel message with their 
Jewish- sounding melodies. 

SINGLES 
PICKS new releases with the 
greatest chart potential 
RECOMMENDED records with 
potential for significant chart 
action 
NEW & NOTEWORTHY highlights 
new and developing acts worthy of 
attention 

Records equally appropriate for 
more than one format are reviewed 
in the category with the broadest 
audience 

All albums commercially available 
in the U.S. are eligible for review 
Send albums for review to: 
Nancy Erlich, Billboard 
1515 Broadway 
New York, N.Y. 10036 

Country albums should be sent to: 
Kip Kirby, Billboard 
14 Music Circle East 
Nashville, Tenn. 37203 

POP 
PICKS 

DIANA ROSS 

Eaten Alive (3:48) 
PRODUCERS: Barry Gibb. Michael Jackson. Karl 
Richardson, Albhy Galuten 
WRITERS: B. Gibb, M. Gibb. M. Jackson 
PUBLISHERS: Gibb Brothers /Miiac, BM! 
RCA PB -14181 (12 -inch version also available, RCA 
PO-14183) 

Extraordinary lineup of writers and 
producers should ensure instant action 
on this title track from her 
forthcoming LP; high -tech, high - 
pressure paranoia for the modern age. 

THOMPSON TWINS 

Lay Your Hands On Me (3:44) 
PRODUCERS: Alex Sadkin, Nile Rodgers. Tom Bailey 
WRITERS: Tom Bailey, Alannah Currie, Joe Leeway 
PUBLISHER: Zomba. ASCAP 
Arista AS1.9396 

Colorful trio reprises the tone and 
tempo of "Hold Me Now," adds a choir 
of thousands (or thereabouts); preview 
of the album "Here's To Future 
Days." 

HEART 

Never (4:05) 
PRODUCER: Ron Nevison 
WRITERS: Knight, Bloch, Connie 
PUBLISHERS: Makiki /Strange Euphoria /Know, ASCAP 
Capitol B-5512 

Crisply buoyant power rock; follows 
their top 10 comeback with "What 
About Love." 

COREY HART 

Boy In The Box (3:53) 
PRODUCERS: Phil Chapman, Jon Astley. Corey Hart 
WRITER: Corey Hart 
PUBLISHER: Liesse, ASCAP 
EMI America B-8287 

Fighting spirit and weird imagery in a 
hot techno -dance setting; fourth single 
from the album of the same name. 

RECOMMENDED 

CARLY SIMON 
My New Boyfriend (4:01) 
PRODUCER: Paul Samwell -Smith 
WRITER: C. Simon 
PUBLISHER: C'est, ASCAP 
Epic 34-05596 
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'°HOT ard. 
A ranking of the top 30 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. / 3 SALES 

h h 
.P TITLE ARTIST 

ó Ñ 
ii as 

1 1 ST. ELMO'S FIRE (MAN IN MOTION) JOHN PARR 1 

2 2 FREEWAY OF LOVE ARETHA FRANKLIN 7 

3 3 WE DON'T NEED ANOTHER HERO TINA TURNER 2 

4 6 MONEY FOR NOTHING DIRE STRAITS 3 

5 7 CHERISH KOOL & THE GANG 4 

6 4 THE POWER OF LOVE HUEY LEWIS & THE NEWS 5 

7 5 SUMMER OF '69 BRYAN ADAMS 11 

8 8 YOU'RE ONLY HUMAN (SECOND WIND) BILLY JOEL 12 

9 9 INVINCIBLE PAT BENATAR 10 

10 11 DON'T LOSE MY NUMBER PHIL COLLINS 6 

11 16 FREEDOM WHAM! 8 

12 13 DARE ME THE POINTER SISTERS 13 

13 14 POP LIFE PRINCE & THE REVOLUTION 9 

14 18 OH SHEILA READY FOR THE WORLD 15 

15 17 SMOKIN' IN THE BOYS ROOM MOTLEY CRUE 16 

16 10 SHOUT TEARS FOR FEARS 22 

17 21 DRESS YOU UP MADONNA 14 

18 12 WHAT ABOUT LOVE? HEART 30 

19 15 NEVER SURRENDER COREY HART 23 

20 25 SAVING ALL MY LOVE FOR YOU WHITNEY HOUSTON 18 

21 27 THERE MUST BE AN ANGEL EURYTHMICS 24 

22 28 TAKE ON ME A -HA 17 

23 22 SHAME THE MOTELS 21 

24 24 CRY GODLEY & CREME 20 

25 - LONELY OU NIGHT JOHN COUGAR MELLENCAMP 19 

26 - DANCING IN THE STREET MICK JAGGER /DAVID BOWIE 25 

27 20 LIFE IN ONE DAY HOWARD JONES 26 

28 19 MYSTERY LADY BILLY OCEAN 38 

29 - I GOT YOU BABE UB40 32 

30 23 IF YOU LOVE SOMEBODY SET THEM FREE STING 39 

AIRPLAY 

1 2 ST. ELMO'S FIRE (MAN IN MOTION) JOHN PARR 1 

2 5 MONEY FOR NOTHING DIRE STRAITS 3 

3 3 WE DON'T NEED ANOTHER HERO TINA TURNER 2 

4 4 DON'T LOSE MY NUMBER PHIL COLLINS 6 

5 1 THE POWER OF LOVE HUEY LEWIS & THE NEWS 5 

6 7 CHERISH KOOL & THE GANG 4 

7 10 FREEDOM WHAM! 8 

8 8 POP LIFE PRINCE & THE REVOLUTION 9 

9 12 INVINCIBLE PAT BENATAR 10 

10 13 DRESS YOU UP MADONNA 14 

11 6 SUMMER OF '69 BRYAN ADAMS 11 

12 11 YOU'RE ONLY HUMAN (SECOND WIND) BILLY JOEL 12 

13 16 DARE ME THE POINTER SISTERS 13 

14 19 TAKE ON ME A -HA 17 

15 9 FREEWAY OF LOVE ARETHA FRANKLIN 7 

16 17 SMOKIN' IN THE BOYS ROOM MOTLEY CRUE 16 

17 20 OH SHEILA READY FOR THE WORLD 15 

18 21 LONELY OL' NIGHT JOHN COUGAR MELLENCAMP 19 

19 23 SAVING ALL MY LOVE FOR YOU WHITNEY HOUSTON 18 

20 24 CRY GODLEY & CREME 20 

21 29 DANCING IN THE STREET MICK JAGGER /DAVID BOWIE 25 

22 22 SHAME THE MOTELS 21 

23 26 FORTRESS AROUND YOUR HEART STING 27 

24 14 NEVER SURRENDER COREY HART 23 

25 18 LIFE IN ONE DAY HOWARD JONES 26 

26 25 THERE MUST BE AN ANGEL EURYTHMICS 24 

27 28 C -I -T -Y JOHN CAFFERTY /BEAVER BROWN BAND 28 

28 15 SHOUT TEARS FOR FEARS 22 

29 30 EVERY STEP OF THE WAY JOHN WAITE 29 

30 - PART -TIME LOVER STEVIE WONDER 31 

Copyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
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HOT 100 SINGLES 

BY LABEL 
A ranking of distributing labels 

by their number of titles 
on the Hot 100 chart. 

LABEL NO. OF TITLES 
ON CHART 

COLUMBIA 12 

MCA (7) 11 

Camel /MCA (2) 
MCA /Constellation (1) 
Virgin /MCA (1) 

WARNER BROS. (4) 11 

Sire (4) 
Geffen (2) 
Paisley Park (1) 

A &M (8) 9 

A &M /Virgin (1) 
ATLANTIC (8) 9 

Modern (1) 
CAPITOL 9 

EPIC (5) 8 

Scotti Bros. (2) 
Nemperor (1) 

RCA (6) 7 

Grunt (1) 
POLYGRAM 6 

Mercury (3) 
De -Lite (1) 
Polydor (1) 
Riva (1) 

ARISTA (4) 5 

Jive (1) 
EMI -AMERICA 5 

MOTOWN 4 

Gordy (3) 
Tamla (1) 

CHRYSALIS 2 

ELEKTRA 2 

HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE 

(Publisher - Licensing Org.) 

Sheet Music Dist. 

95 AFTER THE FIRE 

(Eel Pie, ASCAP) 

63 ALL FALL DOWN 

(Blue Mer, ASCAP/Virgin, ASCAP) 

67 ALL OF ME FOR ALL OF YOU 

(Dat Richfield Kat, BMI /Songs Can Sing, ASCAP) 

89 AND SHE WAS 

(Index, ASCAP /Blue Disque ASCAP/WB, ASCAP) 
45 AND WE DANCED 

(Dub Notes, ASCAP /Human Boy, ASCAP) 

43 BE NEAR ME 

(Neutron, BMI /10, BMI /Nymph, BMI) 
69 BOY IN THE BOX 

( Liesse, ASCAP) 

4 CHERISH 

(Delightful, BMI) CPP 

28 C -I -T -Y 

(John Cafferty, BMI) 
12 COMMUNICATION 

(Tritec, BMI /Ackee, ASCAP/Virgin, ASCAP) 

20 CRY 

(Man -Ken, BMI) 
71 DANCIN' IN THE KEY OF LIFE 

(Konglather, BMI /Motor, ASCAP /Cheyenne, ASCAP) 

25 DANCING IN THE STREET 

( Jobete, ASCAP /Stone Agate, BMI) 
13 DARE ME 

(WB, ASCAP /Bob Montgomery, ASCAP /Restless Heart, 
ASCAP) WBM 

17 DO YOU WANT CRYING 

(Screen Gems -EMI, BMI / Megasongs, BMI) WBM 
6 DON'T LOSE MY NUMBER 

(Phil Collins, ASCAP /Pun, ASCAP/Warner Bros., 

ASCAP) WBM 

i4 DOWN ON LOVE 

(Somerset, ASCAP /Evansongs, ASCAP /Stray Notes, 
ASCAP) WBM 

14 DRESS YOU UP 

(House Of Fun, BMI) WBM 

19 EVERY STEP OF THE WAY 

(House Of Cards, BMI/Walk On The Moon, BMI) 
17 EVERYTIME YOU GO AWAY 

(Unichappell, BMI /Hot.cha, BMI) CHA /HL 
i9 FIRST NIGHT 

(Rude, BMI/WB, ASCAP /Easy Action, ASCAP) WBM 
11 FOREVER 

(Milk Money, ASCAP /Foster Frees, BMI) WBM /CPP 
!7 FORTRESS AROUND YOUR HEART 

(Magnetic, BMI / Reggatta, BMI /Illegal, BMI /Atlantic, 
BMI) 
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41 FOUR IN THE MORNING (I CAN'T TAKE ANYMORE) 

(Kid Bird, BMI /Rough Play /BMI) 
8 FREEDOM 

(Chappell, ASCAP) HL 

7 FREEWAY OF LOVE 

(Gratitude Sky, ASCAP /Polo Grounds, BMI) 

88 GET IT ON (BANG A GONG) 

(TRO- Essex, ASCAP) MSC 

75 GLORY DAYS 

(Bruce Springsteen, ASCAP) CPP 

M HANGIM' ON A STRING 

(Virgin, ASCAP /Brampton, ASCAP) CPP 

49 HEAD OVER HEELS 

(Virgin, ASCAP) 

32 I GOT YOU BABE 

(Cotillion, BMI /Chris Marc, BMI) WBM 

86 I MISS YOU 

(Spectrum VII, ASCAP) 

46 I WONDER IF I TAKE YOU HOME 

(Personal, ASCAP /Mokojumbi, BMI) CPP 

39 IF YOU LOVE SOMEBODY SET THEM FREE 

(Magnetic, BMI /Reggatta, BMI /Illegal, BMI) HL 

62 I'LL BE AROUND 

(Assorted, BMI /Bellboy, BMI /Cookie Box, BMI) 

36 I'M GRIN' DOWN 

(Bruce Springsteen, ASCAP) 

44 I'M GONNA TEAR YOUR PLAYHOUSE DOWN 

(Irving, BMI) 
10 INVINCIBLE (THEME FROM THE LEGEND OF BILLIE 

JEAN) 

(Makiki, ASCAP /Arista, ASCAP /Rare Blue, ASCAP) 

CPP /CLM 
92 LAY IT DOWN 

(Raft Music, BMI/Time Coast, BMI /Rightsong, BMI) 

CHA /HL 
26 LIfE IN ONE DAY 

(Howard Jones, BMI/Warner Bros., ASCAP/Warner- 

Tamerlane, BMI) WBM 
85 A LITTLE BIT OF HEAVEN 

(Irving, BMI /Buchanan, BMI) 

68 LIVE EVERY MOMENT 

(Fate, ASCAP) WBM 

19 LONELY 01' NIGHT 

(Riva, ASCAP) 

80 LOOKING OVER MY SHOULDER 

(Intersong, ASCAP /Til Tunes, ASCAP) 

63 LOVE AND PRIDE 

(April, ASCAP) CPP /ABP 
53 LOVE THEME FROM ST. ELMO'S FIRE 

(INSTRUMENTAL) 

(Gold Horizon, BMI /Foster Frees, BMI) 

33 LOVIN' EVERY MINUTE OF IT 

(Zomba, ASCAP) 

87 MASTER AND SERVENT 

(Emile, ASCAP) 

48 MIAMI VICE THEME 

(MCA, ASCAP) 

3 MONEY FOR NOTHING 

(Chariscourt, BMI /Almo, ASCAP/Virgin, ASCAP) 

CPP /ALM 
38 MYSTERY LADY 

(Zomba, ASCAP/Willesden, BMI) CPP 

70 NEVER 

(Makiki, ASCAP /Arista, ASCAP /Strange Euphoria, 

ASCAP/Know, ASCAP) 

23 NEVER SURRENDER 

(Liesse, ASCAP) CPP 

34 NO LOOKIN' BACK 

(Genevieve, ASCAP /Milk Money, ASCAP /Edspose, 

ASCAP) 

99 NOT ENOUGH LOVE IN THE WORLD 

(Cass County, ASCAP /Knrtchmar, ASCAP) WBM 

15 OH SHEILA 

(Ready For The World, BMI /Excalibur, BMI/Trixie Lou, 

BMI) 
56 ONE NIGHT LOVE AFFAIR 

(Adams Communications, PROC /Calypso Toonz, 

PROC /Irving, BMI) 
31 PART -TIME LOVER 

( Jobete, ASCAP /Black Bull, ASCAP) 

72 PEOPLE ARE PEOPLE 

(Sont, BMI/Warner- Tamerlane, BMI) WBM 

82 PERFECT WAY 

(Jouissance, ASCAP/WB, ASCAP) 

9 POP LIFE 

(Controversy, ASCAP) WBM 

5 THE POWER OF LOVE 

(Hulex, BMI /Red Admiral, BMI) CLM /CPP 

98 POWER OF LOVE (YOU ARE MY LADY) 

(April, ASCAP) 

91 REBELS 

(Gone Gator, ASCAP) 

65 ROCK ME TONIGHT 

(Bush Burnin', BMI) 

90 RUNNING UP THAT HILL 

(Colgems -EMI, ASCAP) 

18 SAVING ALL MY LOVE FOR YOU 

(Prince Street, ASCAP /Screen Gems -EMI, BMI) 
96 SENTIMENTAL STREET 

(Kid Bird, BMI /Rough Play /BMI) HL 

21 SHAME 

(Clean Sheets, BMI) CPP 

22 SHOUT 

(Nymph, BMI) CPP 

16 SMOKIN' IN THE BOYS ROOM 

(Big Leaf, ASCAP) WBM 

76 SO IN LOVE 

(Virgin, ASCAP /Charisma, ASCAP /Unichappell, BMI) 

40 SPANISH EDDIE 

(Glory, ASCAP) 

1 ST. ELMO'S FIRE (MAN IN MOTION) 

(Gold Horizon, BMI /Foster Frees, BMI /John Parr, PRS) 

CPP 

79 STAND BY ME 

(Rightsong, BMI/Trio, BMI /ADT, BMI) 

94 STATE OF THE HEART 

(Chappell, ASCAP) CHA /HL 
100 STIR IT UP 

( Unicity, ASCAP /No Pain No Gain, ASCAP /Off 
Backstreet, BMI /Streamline Moderne, BMI) MCA /HL 

11 SUMMER Of '69 

(Adams Communications, PROC /Calypso Toonz, 

PROC /Irving, BMI) CPP /ALM 
97 SUMMERTIME GIRLS 

(Facamelting, BMI) CPP /ALM 
42 SUNSET GRILL 

(Cass County, ASCAP /Kortchmar, ASCAP) 

17 TAKE ON ME 

(ATV, BMI) CLM /CPP 

74 TEST OF TIME 

(Forever Endeavor, ASCAP) 

24 THERE MUST BE AN ANGEL 

(RCA, ASCAP /Blue Network, ASCAP) W8M 

58 TONIGHT IT'S YOU 

(Adult, BMI /April, ASCAP) CPP /ABP/WBM 
35 THE WAY YOU DO THE THINGS YOU DO /MY GIRL 

(Jobete, ASCAP) 

51 WE BUILT THIS CITY 

(Little Mole, ASCAP /Zomba, ASCAP /Petwolf, 
ASCAP/Tuneworks, BMI /Arista, ASCAP /Careers, BMI) 

2 WE DON'T NEED ANOTHER HERO (THUNDERDOME) 

(Irving, BMI /Myaxe, PRS) CPP /ALM 
73 WEIRD SCIENCE 

(MCA, ASCAP /Little Maestro, BMI) 
30 WHAT ABOUT LOVE? 

(Welbeck, ASCAP /Irving, BMI /Calypso Toonz, PROC) 

CPP /ALM /CLM 
55 WHEN YOUR HEART IS WEAK 

(Edwin Ellis, BMI /Nurk Twins, BMI) 
50 WHO'S HOLDING DONNA NOW 

(Foster Frees, BMI /Garden Rake, BMI/April, 
ASCAP /Random Notes, ASCAP) CCP /ABP 

93 WILD AND CRAZY LOVE 

(Stone City, ASCAP /National League, ASCAP) CPP 

66 WISE UP 

(River Oaks, BMI/Tree Group, BMI /Meadowgreen, 
ASCAP/Tree Group, ASCAP) 

64 YOU ARE MY LADY 

(Zomba, ASCAP) 

57 YOU BELONG TO THE CITY 

(Red Cloud, ASCAP /Night River, ASCAP) 

78 YOU GIVE GOOD LOVE 

(Little Tanya, BMI /MCA, ASCAP) AMC /HL 
77 YOU LOOK MARVELOUS 

(Face, BMI /Postvalda, ASCAP) 

61 YOU SPIN ME ROUND (LIKE A RECORD) 

(Chappell, ASCAP) CHA/HL 

60 YOU WEAR IT WELL 

(Jobete, ASCAP) 

12 YOU'RE ONLY HUMAN (SECOND WIND) 

(Joel Songs, BMI) CPP /ABP 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP 

ALM 

B -M 

B -3 
BP 

CHA 

CLM 
CPI 

April Blackwood CPP Columbia Pictures 

Almo HAN Hansen 

Belwin Mills HL Hal Leonard 

Big Three 1MM Ivan Mogul' 

Bradley MCA MCA 

Chappell PSP Peer Southern 
Cherry Lane PLY Plymouth 
Cimino WBM Warner Bros. 
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Billboard 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of the best selling albums 
year by year, through the entire history of the 
Top LP s charts. 
Based on the authoritative statistical research 
of the music industry's foremost trade publi- 
cation. 

THREE TITLES AVAILABLE: 

Number One Pop Albums, 1947 tbrougb 
1985. Lists Billboard issue date, title, artist 
and label of the number one album of each 
week. $50.00. 
Top Ten Pop Albums, 1949 through 
1985. Lists title, artist and label of every 
album which reached number 10 or higher on 
Billboard's Top LPs chart. Listed 
alphabetically within each year. #1 albums are 
indicated. $50.00. 
Top Pop Albums Of The Year, 1956 
through 1985. The annual listings of the top 
albums of the year in rank order, as published 
in Billboard's year -end special issues. Includes 
title, artist and label for each entry. $50.00. 
Individual yearly lists may also be purchased 
separately; see coupon below. $5.00 per list. 

Billboard Chart Research 
Attn: Debra Todd 

1515 Broadway 
New York, NY 10036 

Please send me the following Billboard Chart 
Research Packages: 
B -1 Number One Pop Albums @ $50.00 
B -2 Top Ten Pop Albums @ $50.00 
B -3 Top Pop Albums Of The Year @ 

$50.00 
Individual yearly lists from 
(please list book code number) for 

(please list year(s) 
desired.) 

Check or money order is enclosed in the 
amount of: 

$ 
(Sorry, no C.O.D. or billing) 

Name 

Company 

Address 

City, State, Zip 

Overseas air mail rates available upon request. 
All sales are final. 

\\,pdate 
calendar 

Weekly calendar of trade shows, 
conventions, award shows, semi- 
nars and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

SEPTEMBER 

Sept. 11 -14, Jazz Times Conven- 
tion, Roosevelt Hotel, New York. 
(301) 588 -4114. 

Sept. 11 -15, NAB /NRBA Radio 
Convention & Programming Con- 
ference (RCPC), Dallas Conven- 
tion Center. 

Sept. 13, Second Annual MTV 
Music Awards, Radio City Music 
Hall, New York. 

Sept. 14, Nashville Songwriters 
Assn. International Annual Mini - 
Seminar, Realtors Midwest Con- 
ference Center, Marriott Hotel, 
Chicago. (312) 771 -9588. 

Sept. 15-22, Eighth Annual 
Georgia Music Festival, Atlanta. 
(404) 656 -3551. 

Sept. 20-22, Chicago Music 
Expo, Hotel Continental, Chicago. 
(312) 279 -8388. 

Sept. 21, Anti -Defamation 
League of B'nai Brith Human 
Rights Dinner, Plaza Hotel, New 
York. 

Sept. 21, Georgia Music Hall of 
Fame Awards, Georgia World Con- 
gress Center, Atlanta. (404) 325- 
0832. 

Sept. 24, International Radio & 
Television Society Newsmaker 
Luncheon, Waldorf -Astoria, New 
York. (212) 867 -6650. 

Sept. 25-28, New Music Seminar, 
Marriott Marquis Hotel, New 
York. (212) 722 -2115. 

Sept. 30 -Oct. 3, National Assn. 
of Recording Merchandisers 
(NARM)Retail /Manufacturer Ad- 
visory Committee Meeting, Shera- 
ton Harbor Island, San Diego. (609) 
424 -7404. 

OCTOBER 

Oct. 5, Music Law Synposium, 
1985, Mandalay Four Seasons, Dal- 
las. (312) 988 -5580. 

Oct. 10, American Jewish Con- 
gress Cultural Achievement 
Award Dinner, Pierre Hotel, New 
York. 

Oct. 10-11, Electronic Accesso- 
ries Show, Atlantic City (N.J.) Con- 
vention Center. (215) 675 -7562. 

Oct. 10 -12, Fourth Annual 
NARM Independent Distributors 
Conference, Sheraton Bal Har- 
bour, Bal Harbour, Fla. 

Oct. 11 -13, Country Music Assn. 
Talent Buyers Seminar, Hyatt Re- 
gency, Nashville. (615) 244 -2840. 

Oct. 11 -13, 21st Annual Retail 
Advertising Seminar, Westin Ho- 
tel, Chicago. (212) 244 -8780. 

Oct. 12 -16, Audio Engineering 
Society (AES) Show, New York 
Hilton, New York. (212) 661 -2355. 

AerIo A'AIC'l' 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 

j ,ifelines 
BIRTHS 

Boy, Philip David, to Tim and Mary 
Wipperman, Aug. 27 in Nashville. 
He is vice president and general 
manager of Warner Bros. Music. 

MARRIAGES 

James D. Steele to Tanis Nalle, 
Aug. 10 in Peterborough, N.H. He 
is head of Steele Productions. She is 
an entertainment and corporate 
publicist. 

Sarah Sherrill to Jim Brosmer, 
Aug. 31 in Nashville. She is national 
publicity and promotion director for 
Compleat Records. He works for 
Kimball International. 

DEATHS 

Johnny Marks, 75, the composer of 
"Rudolph The Red -Nosed Reindeer," 
after a lengthy illness Sept. 3 in New 
York. (Separate story, page 6.) 

Stan Marshall, 51, Sept. 1 in Los 
Angeles. A veteran industry mar- 
keting executive and founder /presi- 
dent of Bainbridge Records, Mar- 
shall was sales chief of Elektra/ 
Asylum for a decade before starting 
Bainbridge a few years ago. He is 
survived by his wife, Harlene, and a 
daughter, Rebecca. 

Jo Jones, 73, of pneumonia Sept. 3 
in New York. Jones, the original 

drummer with the Count Basie 
band, helped redefine the role of the 
drums in jazz with a light, relaxed 
style that put new emphasis on the 
use of the cymbal. After being part 
of the Basie rhythm section, consid 
ered one of the greatest in jazz his 
tory, from 1935 to 1948, Jones went 
on to work with Illinois Jacquet, 
Lester Young, Ella Fitzgerald and 
numerous other jazz artists. He alsc 
led his own groups and recorded 
sporadically as a leader, most re- 
cently for Pablo. He was recently in 
ducted, along with other members 
of the original Basie band, into the 
new International Jazz Hall of 
Fame in Kansas City, Mo. Jones is 

survived by his sister Lilian Jordan, 
four children, nine grandchildren 
and eight great -grandchildren. 

Philly Joe Jones, 62, of a heart at 
tack Aug. 30 in Philadelphia. One of 
the most influential drummers in 
modern jazz, Jones was best known 
for his work with Miles Davis in the 
middle and late '50s. He recorded 
extensively as a sideman, primarily 
for the Riverside label, before mov 
ing to Europe in 1967. He returned 
to the U.S. in 1972 and in recent 
years had recorded as a leader for 
Galaxy and Uptown Records. He is 

survived by his wife Eloise, his son 
Chris, his sister Geraldine and his 
brother Ellis. 

New (companies 
Hollywood Hitline, an independent 
publicity agency exclusively for 
songwriters, formed by Dan Fried- 
man. 8033 Sunset Blvd., # 378, West 
Hollywood, Calif. 90046; (213) 273 - 
TUNE. 

Extra Sensory Promotion, a com- 
pany specializing in promotion and 
marketing for independent labels, 
formed by John Enrico. The compa- 
ny will focus on jazz, blues and pro- 
gressive rock. 7144 Fulton Ave., 
# 11, North Hollywood, Calif. 
91605; (818) 765 -8707. 

Jacobson & Colfin, a general law 
practice representing the entire cre- 
ative community with special em- 
phasis on entertainment and sports 
law, copyrights, trademarks and in- 
tellectual property, formed by the 
law offices of Jeffery E. Jacobosn 
Esq. and Bruce E. Colfin Esq. 150 
Fifth Ave., New York, N.Y. 10011; 

(212) 691 -5630. 

Horowitz Associates Inc., a new 
venture in research, marketing and 
management consulting services in 

the television, communications and 
entertainment fields, formed by 
Howard Horowitz. 42 Stuyvesant 
Ave., Larchmont, N.Y. 10538; (914) 
834 -1042. 

Vivid Sound Records, an indepen 
dent label, formed by Carl Jon Haa 
sis. First release is the album "Loud 
And Clear" by Even /Odd. P.O. Box 
796, Sierra Madre, Calif. 91024; (818) 
355 -8158. 

Kresh, a consulting firm specializ- 
ing in management -client relations, 
image marketing, tour planning, 
publicity and merchandising, 
formed by Debra Kresh. 83 River- 
side Drive, New York, N.Y. 10024; 
(212) 877 -0400. 

EXECUTIVE TURNTABLE 
(Continued from page 4) 

Allen L. Haushalter joins In Motion Productions in Mequon, Wis. as gen- 
eral sales manager. He has been involved in broadcast television program- 
ming and production for many years. 

PUBLISHING. MCA Music names Carol Cassano director of creative services, 
West Coast, in Los Angeles. She joins from CBS Songs, where she served in 
a similar capacity. 

RELATED FIELDS. Dede Whiteside is appointed to the newly created post of 
executive director of talent marketing and operations at Ford /Conti /Alec 
Artist Management in San Francisco. She was national album and video di- 
rector for Fantasy Records. 

JLM Public Relations names Teri Munt account executive in New York. 
She was press coordinator at Capitol Records. 

Attorney Ronni Sander joins the law office of Martin J. Bluestein in New 
York, specializing in entertainment and related matters. She was manager 
of contracts at RCA Records. 
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SINGLES REVIEWS 
(Continued from page 91) 

KOOL MO DEE Turn It Up 
Sugarhill SH -32049 (c /o MCA) (12 -inch single) 

JAMIE JUPITOR Computer Power 
Egyptian Empire DMSR -00666 (12.inch single). 
Contact: (213) 469 -5821. 

JAllY D A Wack Girl 
Techno Hop THR -5 (12 -inch single). Contact: 
(213) 469 -5821. 

BOBBY JIMMY AND THE CRITTERS Fresh Guys 
Rapsur RP 10015 (12 -inch single). Contact: 
(213) 469-5821. 

IVY Maki Me 
Heat HS 12 2028 (12 -inch single; 7 -inch reviewed 
July 27). Contact: (216) 836 -7918. 

RENEE DAVE No More Raskin 
Prime Time PT 3310. Contact: (919) 375 -4088. 

POWER JAM N.Y.C. 
Mega MGA -1 -2281 (12 -inch single). Contact: 
(212) 302.1178. 

DOCTOR ROCX AND CO. FEATURING KYDD 

FRESHH Tak'm It To The Floor 

Slice SR -904 (12 inch single) Contact: 
(609) 4560119 

ALVIN Nothing Heavy 
Devon D -7747. Label based in Demarest, N.J. 

TINA HARRIS While The City Sleeps 
Shanachie SH -6700 (12 -inch single). Contact: 
(201) 445 -5561. 

GERALD RAULK AND THE RETURN OF THE FLAMES 

Want You Back 
Lanor 590. Label based in Church Point, La. 

FLOYD DIXON Fine, Fine Thing 
Cottontail Music West CMW 4501. Contact: P.O. Box 
191041. Los Angeles. Calif. 90019. 

EL ESPADA Apartheid Man 
Triple M Sound U -14147 M. Contact: 
(901) 274 -6820. 

ELTON WHITE Club Party 
United Voice 1 l 1. Contact: (409) 736 -1836. 

COUNTRY 

FERNANDO 100% MARVELOUS AND HALF 

NELSON What Happened To The Girls 
NI T -FL 1987 Contact: (615) 329 -2278. 

RUSTY WEIR Other Side Of The Hill 
Longhorn 101. Contact P.O. Box 4088, Austin, Tex. 
78765. 

ROBERTO GREIGO Learn How To Love 
RJG GL -2141. Contact: NSD, Nashville. 

GALE DAVIS How Is Everything In California 
Jodi -Con 005. Contact: P.O. Box 390. Panguitch, Ut. 
84759. 

BUDDY EMMONS MD THE SWING SHIFT Steppin' Up 

Step One 345. Contact: (615) 255 -3009. 

DEBBIE DAVIS Hiding A Heartache 
Jodi -Con 001. Contact: P.O. Boo 390, Panguitch, Ut. 
84759. 

JEREMIAH Gone 
Chariot 1000. Label based in Nashville. 

PAT GARRETT Cruisin 
Golddust 108. Contact: (215) 488 -1782. 

LYN CHILDRESS Stepping Aside 
Step One 346. Contact: (615) 255 -3009. 

JJ. MERIDETH- ROBERT COUCH Woke Up In Love 

BFI C -132. Contact: NSO, Nashville. 

BOBBI LACE AN Day Singing 
GBS 724. Contact (615) 242 -5001. 

GEARY HANLEY Late Movies And Memories 
Kansa 624. Label based in Nashville. 

BILLY WAGNER A Drunkards Prayer 
B.R.W. 100. Contact: P.O. Box 386, Waldo, Fla. 

32694. 

SHANE PHILLIPS Holding On 

Fiddle & Bow 1224. Label based in Nashville. 

DON CASPER AND PLANKROAD MUSIC Miss USA 
Sea Side B-061-021/04. Contact: Southern Sound 
Prod., Tabor City, N.C. 28463. 

BOBBY JENKINS Please Don't Feel That Way 
Zone -7 80185. Contact: (512) 654 -8773. 

JESSIE RENFROE It Takes A Fool 
Norman 8501. Contact: (214) 561 -7419. 

DEBI VINYARD Hate Myself In The Morning 
Randu 101 

LINDSAY ALLYNN My Love's On The Brink 
Rudini 103. Label based in Woodland Hills, Calif. 

JOHNNY TRAVIS Ode To Murphy's Law 
Tip TRSS -385. Label based in Lubbock, Tex. 

DENNIS BACON I THERESA STREET Tennessee Flower 
A.M.I. 1932. Contact: (615) 822 -6786. 

MARTY CRAWFORD Real Soon 

Spectrum Of Sound 005. Contact: (615) 327 -1171. 

JOHNNY KOONSE Fool In Me 
Rampart 1001. Label based in Nashville. 

MUSICIANS MENDING MUSCLES Give Them Strength 
Chaton CR- 50710. Contact: (602) 265 -8720. 

BOBBY HELMS I Feel You, I Love You So Much 
Pretty World 005. Label based in Liberty, N.C. 

DOTTIE MARIE Did I Ever Care 
Kiderian 45118. Contact: (312) 253 -6175. 

SCOTT FOSTER Don't Stir Up The Ashes 
CGT 6215. Contact: (214) 586 -1828. 

CINDY DEE Country Lullabye 
Buzy Bee S.C. 121. Contact: (704) 453 -8096. 

TONY OPRY I Am Too Young 
Opry 001. Label based in Morgan City, La. 

KELLI Bye, Bye Love 
Le Cam 8385. Contact (817) 738 -8843. 

MAJOR BILL SMITH & BRUCE CHANNEL Requiem For 

Elvis (Love Me) 
Le Cam 56. Contact: (817) 736 -8843. 

DANCE /DISCO 

LEA Fingers 
Oh My! 0M4014 (12 -inch single). Contact: 
(212) 246 -5520. 

KLYMAXX I Miss You 

Constellation 23587 (c /o MCA) (12 -inch single) 

SLY FOX Como Tu Te Llama? (What Is Your Name) 
Capitol V -8654 (12 -inch single) 

STARSHIP We Built This City 
Grunt JR -14171 (c /o RCA) (12 -inch single; 7 -inch 
reviewed Aug. 31) 

MCM Fletch Theme 
Mega MGA -1 -2282 (12 -inch single). Contact: 
(212) 302 -1178. 

NAPOLEON Why 
Man KR 101 (12 -inch single). Contact: 
(718) 729 -5800. 

ELECTRO -BOP John D. 

25 West TFW 1015 (12 -inch single). Contact: 
Northcott Prod., New York. 

TOPAZ You Only Want Me 
25 West TFW 1014 (12 inch single). Contact. 
Northcott Prod . New York. 

UNCLE JAMM'S ARMY AND THE CALIFORNIA CAT 

CREW The Roach Is On The Wall 
Freak Beat UJA -1003 (12 -inch single). Contact: 
(213) 469 -5821. 

ILLUSION OF A BAND Work Me 
Jas Star JS -1006 (12 -inch single; 7 -inch reviewed 
June 8). Contact (201) 246 -4701. 

BECKET Celebration 
Cocoa PC 21 (12 -inch single). Contact: 
(718) 756 -5308. 

GRATITUDE I Wanna Rock You 

Cocoa PI 18 (12 -inch single). Contact 
(718) 756 -5308. 

ADULT CONTEMPORARY 

ARMOUR Mia, Solo Mia 
LVR$ LVRS -001 (12 -inch single). Contact: 
(702) 642.7183. Ext. 12. 

T.C. WATERS Helpless 
MNF MS -8402. Contact (212) 564 -6542. 

ROBERT ARMES Whatever It Takes 
Cruise CRS -005. Contact: P.O. Box 262, Lewiston, 
N.Y. 14092. 

WAYNE COPELAND Girl 
Torchlite STL -011. Contact: (714) 491 -8546. 

Videocassette 
Top40 

Sales & Rentals 
Charts 

Every Week 
In 

Billboard 

re: ACTION! 
That's what you'll get 
when you advertise in 

ACTIONALil 1' 

the Billboard Classified. 
Call toll free (800) 223- 
7524, NY residents dial 
(212) 764 -7388. 

TOUCH That DIAL! 
Get fast results with ACTION - 
MART, the Billboard Classi- 
fied. 

Call our Hotline at (800) 223 -7524. 
and tell Jeff you want to see some 
Action! 

A BILLBOARD SPOTUGHT 

CHILDREN'S EMTERTAIMMEMT 
Records, cassettes & video 

ISSUE DATE OCTOBER 5 ADVERTISING DEADLINE SEPTEMBER 13 

For advertising details contact: 
New York: Ron Willman (212) 764-7350; 

Norm Berkowitz (212) 764 -7330; 
Grace Whitney- Kolins (212) 764 -7352; 

Los Angeles: Christine Mafuchek (213) 859 -5344; 
Nashville: John McCartney (615) 748 -8145 or 
contact any Billboard Sales Office. 

A RETAILER'S REFERENCE GUIDE 
for the hottest Christmas ever! 
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FOR WEEK ENDING SEPTEMBER 14, 1985 

Billboard. TOP POPALBUMS. 
Compiled from a national sample of retail store, 
one -stop and rack sales reports. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

TITLE 

O 1 1 15 DIRE STRAITS WARNER BROS. 25264 (8.98) (CD) 3 weeks at No. One BROTHERS IN ARMS 

0 2 3 10 STING A A &M SP 3750 (8.98) (CD) THE DREAM OF THE BLUE TURTLES 

3 3 2 25 TEARS FOR FEARS A2 MERCURY 824 300/POLYGRAM (8.98) (CD) SONGS FROM THE BIG CHAIR 

4 4 4 43 BRYAN ADAMS A &M SP5013 (8.98) (CD) RECKLESS 

O 5 5 65 BRUCE SPRINGSTEEN 7 COLUMBIA QC 38653 (CD) BORN IN THE U.S.A. 

6 6 6 28 PHIL COLLINS 3 ATLANTIC 81240 (098) (CD) NO JACKET REQUIRED 

O 7 8 9 BILLY JOEL COLUMBIA C2 40121 (CD) GREATEST HITS VOL. I & Il 

® 9 9 25 WHITNEY HOUSTON ARISTA ALS -8212 (8.98) (CD) WHITNEY HOUSTON 

9 8 7 10 MOTLEY CRUE ELEKTRA 60418 (9.98) THEATRE OF PAIN 

10 10 14 10 HEART CAPITOL ST- 12410 (9.98) HEART 

11 11 11 19 PRINCE & THE REVOLUTION A2 AROUND THE WORLD IN A DAY 
PAISLEY PARK 125286 /WARNER 8ß0S.(9.98) (CD) 

12 12 10 12 RATT ATLANTIC 81257 (9.98) INVASION OF YOUR PRIVACY 

13 14 12 17 EURYTHMICS 0 RCA AJL1 -5429 (8.98) BE YOURSELF TONIGHT 

14 13 13 15 NIGHT RANGER CAMEL /MCA 5593/MCA (8.98) (CD) 7 WISHES 

15 15 17 45 WHAM! A3 COLUMBIA FC39595 (CD) MAKE IT BIG 

16 16 16 42 MADONNA A5 SIRE 25157.1/WARNER BROS. (8.98) (CD) LIKE A VIRGIN 

17 17 18 10 SCORPIONS MERCURY 824-344-1/POLYGRAM (11.98) (CD) WORLD WIDE LIVE 

1$ 18 21 8 SOUNDTRACK MCA 6144 (9.98) BACK TO THE FUTURE 

i 19 19 17 PAUL YOUNG COLUMBIA SEC 39957 (CD) SECRET OF ASSOCIATION 

® 20 20 9 COREY HART EMI-AMERICA ST-17161 (8.98) BOY IN THE BOX 

21 21 22 10 SOUNDTRACK ATLANTIC 81261 (998) (CD) ST. ELMO'S FIRE 

® 24 24 8 ARETHA FRANKLIN ARISTA AL8-8286 (8 98) WHO'S ZOOMIN' WHO 

23 23 23 11 TALKING HEADS SIRE 25305 /WARNER BROS (8081 LITTLE CREATURES 

24 26 26 40 KOOL & THE GANG DE.11TE 822943 -I / POLYGRAM (8.98) (CD) EMERGENCY 

25 25 25 6 THE POINTER SISTERS RCA AJLI 5487 (8.98) CONTACT 

26 22 15 23 THE POWER STATION CAPITOL SJ- 12380 (8.98) (CD) THE POWER STATION 

Z] 28 29 17 FREDDIE JACKSON CAPITOL ST.12404 (8.98) ROCK ME TONIGHT 

28 27 28 22 HOWARD JONES ELEKTRA 60390(8.98) (CD) DREAM INTO ACTION 

29 29 27 56 BILLY OCEAN JIVE JL 8-8213/ARISTA (8.98) (CD) SUDDENLY 

30 30 30 12 R.E.M. I R S 5592/MCA (8.98) (CD) FABLES OF THE RECONSTRUCTION 

31 31 31 10 DEAD OR ALIVE EPIC BFE 4m 19 YOUTH QUAKE 

32 32 34 9 AC /DC ATLANTIC 81263 (8.98) FLY ON THE WALL 

33 33 39 66 TINA TURNER A4 CAPITOL sr -12330 18.981 (co) PRIVATE DANCER 

® 49 185 3 DIO WARNER BROS 25292 (8.98) SACRED HEART 

35 38 40 13 READY FOR THE WORLD MCA 5594 (8.98) READY FOR THE WORLD 

® 40 57 9 A-HA WARNER BROS. 25300 (8 -98) HUNTING HIGH AND LOW 

37 35 38 14 AMY GRANT A&M SP-5060 (8.98) UNGUARDED 

38 34 32 26 DEBARGE GORDY 6123GL/MOTOWN (8.98) (CD) RHYTHM OF THE NIGHT 

39 37 37 30 SADE PORTRAIT BER -39581 /EPIC (CD) DIAMOND LIFE 

40 36 33 51 SURVIVOR SCOTTI BROS FZ 39578 EPIC (CD) VITAL SIGNS 

CI 42 46 4 SOUNDTRACK CAPITOL SWAN 12429 (9.98) MAD MAX BEYOND THUNDERDOME 

42 43 35 36 SOUNDTRACK MCA 6143 (9.98) (CD) BEVERLY HILLS COP 

® 44 50 5 THE MOTELS CAPITOL ST 12378 (8.98) SHOCK 

44 39 36 20 RICK SPRINGFIELD RCA AJLI -5370 (9.98) TAO 

45 45 51 24 LUTHER VANDROSS EPIC 39882 THE NIGHT I FELL IN LOVE 

46 46 49 11 LOOSE ENDS MCA 5588 (898) A LITTLE SPICE 

4] 50 45 27 JESSE JOHNSON'S REVUE A &M SP.6.5024 (6.98) JESSE JOHNSON'S REVUE 

48 48 48 18 BON JOVI MERCURY 824 509 -1 /POLYGRAM (898) (CD) 7800 FAHRENHEIT 

49 41 42 23 TOM PETTY AND THE HEARTBREAKERS MCA 5486 (8.981 (CD) SOUTHERN ACCENTS 

® 54 60 3 JOHN WAITE EMI -AMERICA ST -17164 (8.98) MASK OF SMILES 

§i 59 64 5 GODLEY & CREME POLYDOR 825 981 -I /POLYGRAM (8.98) THE HISTORY MIX VOL. I 

CI 58 68 5 UB4O A &M SP 6 -65090 (6.98) LITTLE BAGGARIDDIM 

O 74 - 2 MICHAEL MCDONALD WARNER BROS. 25291 (8.98) NO LOOKIN' BACK 

54 55 55 17 THE HOOTERS COLUMBIA BFC 39912 (CD) NERVOUS NIGHT 

55 52 54 29 GEORGE THOROGOOD EMI.AMERICA ST 17145 (8.98) (CD) MAVERICK 

Copyright 1985. Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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A. 

P 

..¡ : ' ARTIST TITLE 
q, S1 LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

56 56 41 9 JEFF BECK EPIC 39483 FLASH 0 65 74 5 CHEAP TRICK EPIC FE 39592 STANDING ON THE EDGE 

58 51 44 12 AIR SUPPLY ARISTA AL8.B283 AIR SUPPLY 

59 47 43 22 'TIL TUESDAY EPIC BFE 39458 VOICES CARRY 

60 57 52 27 THE MARY JANE GIRLS GORDY 6092GL/MOTOWN (8.98) ONLY FOUR YOU 

61 62 58 23 KATRINA AND THE WAVES CAPITOL ST.12400 (8.98) KATRINA AND THE WAVES 

62 53 53 11 JIMMY BUFFETT MCA 5600 18.98) THE LAST MANGO IN PARIS 

® 68 59 40 DON HENLEY GEFFEN GEIS 24026 /WARNER BROS. (8.98) (CD) BUILDING THE PERFECT BEAST 

64 63 63 15 JOHN CAFFERTY /BEAVER BROWN BAND scorn BROS. 39405/EPIC (CD) TOUGH ALL OVER 

65 69 86 3 FAT BOYS SUTRA 1016 (8.98) THE FAT BOYS ARE BACK 

66 61 56 30 RUN -D.M.C. PROFILE PRO1205 (8.98) KING OF ROCK 

67 67 71 102 HUEY LEWIS & THE NEWS A6 CHRYSALIS FV 41412 (CD) SPORTS 

68 64 61 31 DEPECHE MODE SIRE 251941 WARNER BROS. 18.981 SOME GREAT REWARD 

69 NEW 110 JOHN COUGAR MELLENCAMP RIVA 824 865 -I / POLYGRAM (8.98) SCARECROW I 70 72 9 Y &T A &M SP 5076 (8 98) OPEN FIRE 

71 73 6 LAURA BRANIGAN ATLANTIC 81265 (8.98) (CD) HOLD ME 0 72 75 6 PATTI LABELLE P.I.R F2 40020 -EPIC PATTI 

73 73 62 10 CAMEO ATLANTA ARTISTS 824 546.1 POLYGRAM (8 98) SINGLE LIFE 

CI 79 106 3 
LISA 
COLUMBIA Bf 

LISA 
C 

& CULT JAM WITH FULL FORCE LISA LISA & CULT JAM WITH FULL FORCE 
40135 

75 75 80 10 COCK ROBIN COLUMBIA BEC 39582 COCK ROBIN 

76 60 47 34 JOHN FOGERTY WARNER BROS. 1 -25203 (8.98) (CD) CENTERFIELD 

77 66 66 12 SPYRO GYRA MCA 5606 (8.98) (CD) ALTERNATING CURRENTS 

]$ 81 84 8 ORCHESTRAL MANOEUVERS IN THE DARK A &M SP 5077 (8.98) CRUSH 

0 84 - 2 THE FAMILY PAISLEY PARK 25322 WARNER BROS. (098) THE FAMILY 

80 80 85 99 PHIL COLLINS S ATLANTIC SD16029 (8.98) (CD) FACE VALUE 

81 76 67 10 "WEIRD AL" YANKOVIC ROCK'N'ROLL FZ 40033 SCOTTI BROS. DARE TO BE STUPID 

$2 110 - 2 YNGWIE MALMSTEEN POLYDOR 825 733.1 POLYGRAM (8.981 MARCHING OUT 

83 86 87 17 STANLEY JORDAN BLUE NOTE BT 85101 CAPITOL (8.98) MAGIC TOUCH 

® 100 - 2 NEIL YOUNG GEFFEN GHS 24068 WARNER BROS. (8.98) OLD WAYS 

$5 88 101 6 THE MANHATTAN TRANSFER ATLANTIC 8126618.9BI VOCALESE 

$6 NEW O LOVERBOY COLUMBIA 39983 LOVIN' EVERY MINUTE OF IT 

87 78 70 14 ROBERT PLANT S ES PARANZA 90265 ATLANTIC (9.98) (CD) SHAKEN 'N STIRRED 

88 82 78 107 MADONNA 2 SIRE 1-23867 'WARNER BROS. (8.98) (CD) MADONNA 

$9 94 99 5 X ELEKTRA 60430 (8981 AIN'T LOVE GRAND 

90 90 92 11 JOHN DENVER RCA AFL1.5458(8.98) DREAMLAND EXPRESS 

91 83 77 12 BRYAN FERRY WARNER BROS 25082 (8 98) (CD) BOYS AND GIRLS 

92 92 69 43 REO SPEEDWAGON EPIC QE39593 (CD) WHEELS ARE TURNING 

93 87 83 48 U2 ISLAND 90231 - ATLANTIC (8.98) (CD) THE UNFORGETTABLE FIRE 

94 96 82 46 GLENN FREY MCA 5501 (8.98) (CD) THE ALLNIGHTER 

95 91 91 14 SUZANNE VEGA A &M SP 6.5072 (6.98) SUZANNE VEGA 

96 99 102 19 LONE JUSTICE GEFFEN GHS 24060, WARNER BROS. (8.98) (CD) LONE JUSTICE 

97 77 65 16 SUPERTRAMP A &M SP -5014 (8.98) (CD) BROTHER WHERE YOU BOUND 

98 93 93 19 RICK JAMES GORDY 6135GL /MOTOWN (8.98) GLOW 

99 85 79 24 DEPECHE MODE SIRE 25124 WARNER BROS (8 98) PEOPLE ARE PEOPLE 

100 97 98 16 WJENNINGS, W.NELSON,J.CASH,K.KRISTOFFERSON HIGHWAYMAN 
COLUMBIA FC 40056 

101 98 89 44 TEARS FOR FEARS MERCURY 811 039 1 POLYGRAM (8 981 (CD, THE HURTING 

102 89 76 13 BOB DYLAN COLUMBIA FC 40110 (co) EMPIRE BURLESQUE 

103 95 88 22 KENNY LOGGINS COLUMBIA FC 39174 (CD) VOX HUMANA 

® 107 118 4 JULIO IGLESIAS COLUMBIA FC 40180 LIBRA 

105 105 117 87 PHIL COLLINS ATLANTIC 80035 (898) (CD) HELLO I MUST BE GOING 

106 102 94 49 DOKKEN ELEKTRA 60376 (8.98) (CD) TOOTH & NAIL 

107 109 107 14 UTFO SEL ECT 21614 (898) UTFO 

108 111 105 62 PRINCE & THE REVOLUTION A9 WARNER BROS. 25110 -1 (8.98) (CD) PURPLE RAIN 

109 101 104 13 ROSANNE CASH COLUMBIA FC 39468 (CD) RHYTHM AND ROMANCE 

D 132 145 3 BOOGIE BOYS CAPITOL ST -12422 (9.98) CITY LIFE 

(_D Albums with the greatest sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) certification for ales of 500.000 units. RIAA certification for sales of one million units. 

with each additional million indicated by a numeral following the symbol. .CBS Records does not issue a suggested list price for its product. 
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NIL NEW ALBUM 
DARYL HALL Er JOHN OATES 

4 
"LIVE AT THE APOLLO" 

4FL1-7031 ¡*t , ; 

oat 

r, 0444 , 

...Uf all the highpoints that night-from Hall's 

povverful performance 
c] his self-penned 

song 

1Everytime 
You Go Away' to the rousing Sam 

and Dave classic 'Wher, Something 
Is Wrong 

With My Baby,' one moment stood out from 

all the rest..." 

AT THE APOLLO LIVE! ..:The first hit single 

NITS 
The \Nay You Do The Things You Do I My Girl)." 

Single PB-1417B 
12 P\N-14119 

Produced by Daryl Hall, ,John Oates and Bob Clearmountain 

Management 
and DIfOCtiOni Tommy Mottola, Champion 

Entertainment 
Organization, 

Inc. 

NVI% 

DRIt 
www.americanradiohistory.com

www.americanradiohistory.com


MAJORS GEAR FOR IMPROVEMENTS IN CASSETTE QUALITY 
(Continued from page 1) 

tion and noise than standard high- 
speed duped cassettes. 

One highlight of the upcoming 
Audio Engineering Society (AES) 
show, to be held here Oct. 12 -16, is 
certain to be the unveiling of high- 
speed (64:1) cassette duplicating 
systems that claim to eliminate 
many of the problems preventing 
the use of seven -and -a -half i.p.s. 
masters and bin speeds of 480 i.p.s. 

The major problem with running 
a seven -and -a -half i.p.s. master 
through the bin at 480 i.p.s. is the 
occurrence of a phenomenon called 
"air film," which pushes the tape 
away from the head and causes in- 
stability at the higher speed. At 
least two companies will show sys- 
tems at AES that deal with air film 
in different ways: Otani Electric 
Co.'s DP -80, which uses an iso loop, 
or differential capstan design; and 
American Multimedia Inc. (AMI)'s 
modified Electro Sound 8000 bin, 
which adapts various existing tech- 
nologies and a series of vacuums 
throughout the bin. Other compa- 
nies are said to be experimenting 
with similar systems. 

At the recent Electro Sound semi- 
nar on cassette quality in San Fran- 
cisco, the general consensus of the 
attendees, including top quality con- 
trol executives from the major la- 
bels, was that the industry is ready 
to accept a seven -and -a- half /480 
i.p.s. system, but only if it can be 
proven reliable and effective. So 
far, attendees noted, that has not 
been the case. 

The Otani DP -80 system is not 

new, although it has undergone sev- 
eral changes over the past year to 
perfect its design. When it was in- 
troduced about two years ago, Otani 
claimed it had the ability to run sev- 
en- and -a -half i.p.s. masters through 
the bin at 480 i.p.s. However, notes 
Otari's marketing director John 
Carey, "The 480 i.p.s. speed didn't 
work as well as we had hoped at 
first, but we knew the idea was val- 
id and the problems could be 
solved." 

Carey says several modifications 
were made to the original DP -80 de- 
sign, the most recent coming about 
six months ago, and purchasers of 
the original system were able to 
have their equipment modified. 

"We're pleased that the industry 
is interested in equipment that we 
already have the capability to 
build," says Carey. "As far as cas- 
sette quality goes, the majors have 
been able to rest on their laurels for 
years, and not have to worry much 
about investing in new equipment. 
Now that the pressure is on, I think 
they're going to be seriously look- 
ing at 480 i.p.s." 

Three major duplicators are cur- 
rently running the DP -80 with sev- 
en- and -a -half i.p.s. masters and 480 
i.p.s. bin loop speeds: Music Annex, 
Sound Arts and Charlie & Co. 

Although the Electro Sound con- 
ference was not intended as an 
equipment exhibition, Burlington, 
N.C.-based AMI showed up with its 
adapted ES 8000 bin -which, ac- 
cording to president Richard Clark, 
solves two of the most nagging 
problems duplicators encounter 

when running seven- and -a -half i.p.s. 
masters at 480 i.p.s.: maintaining a 
constant tension configuration and 
constant tape position across the 
head. AMI achieves this largely by 
incorporating an "ultra- high- speed" 
Harris 2540 computer chip and an 
"ultra -stable tape transport, which 
maintains intimate contact with the 
heads even at high speeds," accord- 
ing to Clark. 

Electro Sound vice president 
Dave Bowman points out that the 
AMI system makes use of vacuum 
chamber isolation techniques, such 
as those already used in mainframe 
computers, to achieve "remarkable 
tape stability. He's proved that, in 
reality, the cassette tape being man- 
ufactured today can take more sig- 
nal than can be delivered to it by 
currently available master systems. 

"It's definitely an interesting ap- 
plication of existing technology," 
Bowman continues, "and something 
that needed to be done." He adds 
that Electro Sound itself is working 
on a seven- and -a- half /480 i.p.s. sys- 
tem as well. 

AMI offered a gatsy demonstra- 
tion of the quality of the cassettes 
yielded by its hybrid bin: Clark A/ 
B'd the cassettes (duplicated with 
Dolby B noise reduction and HX Pro 
headroom extension) against the 
same material on Compact Disc to 
an audience dotted with high -level 
label quality control executives. 

Said Jim Roe, head of WEA man- 
ufacturing: "It's certainly a valid 
concept, and the cassettes sounded 
excellent. What they've done is say, 
`Okay, we know there's an air film, 

A MONUMENT TO CONTMOKA1 ART 

Le Mondrian, a new, all -suite hotel, and more: 

a monument to contemporary art. 

Le Mondrian captures the pulse, the very es- 

sence of Los Angeles. All suites have spacious 

living and dining areas, wet bars and 

exquisitely appointed bath and dressing areas. 

On Sunset Boulevard, in the heart of the 

entertainment and design communities. 

8440 SUNSET BLVD.. WEST HOLLYWOOD, CALIFORNIA 90069 
(213) 650 -8999, TELEX: 182570 MONDRIAN LSA 

(800) 321 -4564, NATIONWIDE (800) 343 -8987, IN CALIFORNIA. 
OR SEE YOUR TRAVEL AGENT 

I 141ONDR1,40I 
HOTEL DE GRANDE CLASSE 

and it can't be gotten rid of, but if 
we can stabilize it, make it even all 
the way across, it can be con- 
trolled.' " 

Mary Bornstein, head of quality 
assurance at A &M, said that the 
cassettes sounded "very good," but 
noted that any new duplication sys- 
tem needs to undergo extensive 
testing in the field, before any real 
judgments regarding its efficacy 
could be reached. 

Ed Outwater, Warner Bros. Rec- 
ords' director of quality assurance, 
had a cautious response to the sev- 
en- and -a -half /480 i.p.s. systems, 
though he remains open. "As far as 
we're concerned, if we could do it 
and see an improvement in end 
product quality, we'd test the for- 
mat," he said. "But my concern is 
that the quality for a system using 
the seven -and -a -half i.p.s. masters 
at the higher 480 i.p.s. bin loop 
speed still might not match the qual- 
ity we can now get at three -and- 
three- fourths i.p.s. with the bin run- 

ping at 240." 
Outwater mentioned the familiar 

demons of air film losses and 
shorter bin loop tape life, as well as 
increased down time due to tape 
mishaps. But he agreed that practi- 
cal solutions to those problems, 
such as those claimed by AMI and 
Otani, could make the higher speeds 
viable. 

On the manufacturing end, 0- 
tari's Carey has some doubts about 
AMI's ability to produce more than 
just an estoteric one -off product. 
"It's an extremely interesting de- 
sign," he says, "but it looked as if it 
would be difficult to manufacture at 
a reasonable price. 

"AMI is a small, very high -tech 
duplicating company that is not a 
duplicating equipment manufactur- 
er," he continues. "They spent a lot 
of money over the past year adapt- 
ing the Electro Sound bin, and it'll 
be tough for them to amortize the 
engineering costs, should they try 
to manufacture the system." 

ROSTER GROWS FOR ALL -STAR FARM BENEFIT 
(Continued from page 1) 

ous U.S. farm organizations, to 
oversee financial disbursement. 

More details are expected prior 
to the Sept. 22 event, to be held at 
the Univ. of Illinois' Memorial Sta- 
dium. 

With the addition last week of 
Carole King, John Denver, Kris 
Kristofferson, Glen Campbell and 
actresses Jessica Lange and Sissy 
Spacek, the talent lineup for the 12- 
hour event is basically complete. 

They join previously announced 
acts Alabama, Billy Joel, Tom Pet- 
ty & the Heartbreakers, Randy 
Newman, Bob Dylan, Don Henley, 
Lone Justice, the Beach Boys, 
Rickie Lee Jones, the Blasters, Neil 
Young & International Harvester, 
Joni Mitchell, Waylon Jennings, 
John Cougar Mellencamp, Delbert 
McClinton, Bonnie Raitt, Kenny 
Rogers, Lou Reed, Charley Pride, 
Johnny Rodriquez, David Allan 
Coe, Southern Pacific, the Winter 
Brothers, John Schneider, Brian 
Setzer, X, John Conlee, Ry Cooder, 
the Charlie Daniels Band, Lacy J. 
Dalton, the Nitty Gritty Dirt Band, 
Daryl Hall, George Jones, B.B. 
King, Loretta Lynn and Merle Hag- 
gard. 

"We've already got as many acts 
scheduled for one site as Live Aid 
had on two stages in two different 
countries," says FarmAid co -coor- 
dinator Tony Conway. As a result, 
Conway says that half of the 
show's 40 musical acts will work 
with their own groups, while the 
other half will perform solo or with 
other artists' bands. 

All 78,000 seats for the event sold 
out in two and a half days, generat- 
ing $1.3 million. Mail donations and 
phone contributions through the 
event's 1- 800 -FARM AID number 
are expected to raise the bulk of 
the anticipated income. 

According to Conway, who is vice 
president of Buddy Lee Attractions 
in Nashville, FarmAid now has six 
major corporate sponsors, in addi- 
tion to "offers from at least 25 
more corporations who want to be 
involved." Merchandising rights 
were still in negotiation at week's 
end. 

While an event of FarmAid's 
magnitude would normally cost in 
excess of $1 million to stage, Con- 

way estimates that donated ser- 
vices and equipment should keep 
production budget costs in the 
$400,000 -$500,000 range. 

FarmAid will be broadcast live 
by satellite feed via cable's The 
Nashville Network (TNN), with an 
audience reach of 24 million homes. 
Radio station WSM is putting to- 
gether a network of more than 400 
multi -format stations to simulcast 
the 12 -hour event (separate story - 
page 100). 

Gaylord Syndicom, another divi- 
sion of Opryland USA Inc., has 
signed up more than 70 tv sta- 
tions -many in major markets - 
which will air a prime time segment 
of FarmAid from 8 -11 p.m. EST. 
This syndication is expected to 
clear 90% of all U.S. homes, with a 
projected viewership of 73 million 
tv households. 

TNN programming director Paul 
Corbin says he expects production 
costs to exceed $500,000, excluding 
publicity and promotion. All broad- 
cast /syndication rights are being 
sold to commercial advertisers, and 
Opryland USA Inc. plans to donate 
a portion of any profits to Farm - 
Aid, based on a yet-to-be- deter- 
mined formula arranged with Wil- 
lie Nelson. 

It was Nelson himself who ap- 
proached Corbin about TNN carry- 
ing FarmAid. At the time, the tal- 
ent lineup was primarily country; 
however, after Mellencamp became 
involved and rock acts started join- 
ing the roster, the concert took on a 
decidedly less country flavor. 
Nonetheless, Corbin doesn't see 
this as a problem for TNN's coun- 
try viewers. 

"The problem of the farmers is 
an American problem, and we want 
people to pay attention to it," he ex- 
plains. "It's true some of the music 
on FarmAid may represent a depar- 
ture from our usual country pro- 
gramming, but we are very pleased 
to be working with Willie on the 
project." 

Promoting FarmAid is Buddy 
Lee, who represents Nelson in the 
area of special events and fairs. 
Corbin and Nelson are co- executive 
producers of FarmAid's broadcast 
coverage. 
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FOR WEEK ENDING SEPTEMBER 14, 1985 

Billboard TOP POP ALBUMS.. continued 

3. e 
co ARTIST 

ry * LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

TITLE 

111 116 96 11 RENE & ANGELA MERCURY 824 607 IM 1 POLYGRAM (8 98) STREET CALLED DESIRE 

112 108 100 31 COMMODORES MOTOWN 6124ML (8 98) (CD) NIGHTSHIFT 

113 103 97 37 FOREIGNER A2 ATLANTIC 81 999 (9 98) (CD) AGENT PROVOCATEUR 

CB 117 125 5 THE DAZZ BAND MOTOWN 6149 ML (8 98) HOT SPOT 

115 112 95 95 THE POINTER SISTERS 2 PLANET BEL 5410 RCA (9 98) (CD) BREAK OUT 

®1 123 110 33 KLYMAXX MCA CONSTELLATION 5529 MCA (8 98) MEETING IN THE LADIES ROOM 

117 125 130 100 SOUNDTRACK MOTOWN 6062ML (8 98) (CD) THE BIG CHILL 

118 126 124 78 BRYAN ADAMS A &M SP -4919 ()3 98) (co) CUTS LIKE A KNIFE 

119 114 112 11 GRIM REAPER RCA AFL 1 5431 (8.98) FEAR NO EVIL 

120 120 113 43 WHODINI JIVE JL -8251 ARISTA (8.98) ESCAPE 

121 113 114 9 DR. J.R. KOOL & THE OTHER ROXANNES THE COMPLETE STORY OF ROXANNE 
COMPLEAT 671 014 -I POLYGRAM {6.98) 

122 115 90 12 SOUNDTRACK CAPITOL ST -12413 (8 98) A VIEW TO A KILL 

123 121 126 93 U2 A ISLAND 90127 ATLANTIC (5 98) UNDER A BLOOD RED SKY 

124 119 109 26 GO WEST CHRYSALIS Fv 41495 (8 98) (CD) GO WEST 

125 130 136 83 BRUCE SPRINGSTEEN COLUMBIA JC 33795 (CD) BORN TO RUN 

126 104 81 12 THE BEACH BOYS CARIBOU BFZ 39946 EPIC (CD) THE BEACH BOYS 

140 184 3 SOUNDTRACK MCA 6146 (9 98) WEIRD SCIENCE 

128 122 129 52 TALKING HEADS SIRE 125186 WARNER BROS (8.98) (CD) STOP MAKING SENSE 

129 127 119 12 HELIX CAPITOL ST.I241 I (8 981 LONG WAY TO HEAVEN 

130 135 139 97 LIONEL RICHIE _8 MOTOWN 6059 ML (8 98, (CD) CAN'T SLOW DOWN 

131 106 108 18 CON FUNK SHUN MERCURY 824 345 -I M I POLYGRAM (8.98) (CD) ELECTRIC LADY 

132 139 134 20 YNGWIE MALMSTEEN POLYDOR 825 324 -1 POLYGRAM (8 98) RISING FORCE 

133 137 131 49 NEW EDITION MCA 5515 (8 98) (CD) NEW EDITION 

134 124 111 24 ERIC CLAPTON DUCK WARNER BROS 125166 WARNER BROS (8 981 (CD) BEHIND THE SUN 

135 118 115 9 CARLY SIMON EPIC 39970 SPOILED GIRL 

136 136 143 98 MOTLEY CRUE 2 ELEKTRA 60289 (8 98) (CD) SHOUT AT THE DEVIL 

137 141 141 15 NEW ORDER QWEST 25289 WARNER BROS LOW LIFE 

138 133 138 115 U2 A 1st AND 90067 ATLANTIC (8 98) (CD) WAR 

139 123 123 16 JOE WALSH FULL MOON WARNER BROS 1 25281 WARNER BROS (8 98) (CD) THE CONFESSOR 

® 153 189 3 MR. MISTER RCA NFL. 8045 (8 98) WELCOME TO THE REAL WORLD 

141 147 149 30 ALABAMA A RCA AHL 5339 (8 98) Ivor 40 HOUR WEEK 

142 142 120 19 DAN FOGELBERG FULL Moon. EPIC FE 39616 EPIC HIGH COUNTRY SNOWS 

143 150 155 29 ANDREAS VOLLENWEIDER ces FM 39963 (CD) WHITE WINDS 

144 148 147 39 GEORGE THOROGOOD F ML AMERICA sr 17076 (8 98) BAD TO THE BONE 

145 144 122 29 THE FIRM ATLANTIC 81239 (8 98) (CD) THE FIRM 

146 138 128 30 DAVID LEE ROTH WARNER BROS 1 -25222 (5.99) CRAZY FROM THE HEAT 

® 159 178 5 KING EPIC BFE 40061 STEPS IN TIME 

® 179 - 86 BRUCE SPRINGSTEEN COLUMBIA PC 2 -36854 (CD) THE RIVER 

149 149 142 18 ATLANTIC STARR A &M SP-5019 (8 98) AS THE BAND TURNS 

150 131 103 12 KIM CARNES EMI AMERICA 50-17159 (8.98) BARKING AT AIRPLANES 

155 172 4 HERB ALPERT A &M SP 5082(8 98) WILD ROMANCE 

152 160 161 14 MICHAEL FRANKS WARNER BROS 25275 (8 98) SKIN DIVE 

® 165 170 4 MARILLION CAPITOL ST 12431 (8 98) MISPLACED CHILDHOOD 

® 186 191 3 NICK MASON & RICK FENN COLUMBIA FC 10576 PROFILES 

155 161 168 29 THE SMITHS SIRE 1.25269 WARNER BROS (8 98) MEAT IS MURDER 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

-Ha 36 
C /DC 32 
ryan Adams 118, 4 
it Supply 58 
labama 141 
erb Alpert 151 
nimotion 194 
tlantic Starr 149 

he Beach Boys 126 
Of Beck 56 
eonard Bernstein 171 
on Jovi 48 
oogie Boys 110 
aura Branigan 71 
eabo Bryson 159 
oy Buchanan 162 
mmy Buffett 62 

Ihn Cafferty /Beaver Brown Band 64 
ameo 73 
im Carnes 150 
osanne Cash 109 
heap Trick 57 
hicago 168 
ric Clapton 134 

George Clinton 189 
Cock Robin 75 
Phil Collins 80. 105. 6 
Commodores 112 
Con Funk Shun 131 
Stewart Copeland 180 

The Dazz Band 114 
Dead or Alive 31 
Debarge 38 
John Denver 90 
Depeche Mode 99, 68 
Dio 34 
Dire Straits 1 

Dokken 106 
Or J.R. Kool & The Other 
Rouannes 121 
Bob Dylan 102 

Eurythmics 13 

The Family 79 
Fat Boys 65, 172 
Bryan Ferry 91 
The Firm 145 
Dan Fogelberg 142 

BILLBOARD SEPTEMBER 14, 1985 

John Fogerty 76 
Foreigner 113 
Aretha Franklin 22 
Michael Franks 152 
Glenn Frey 94 

Marvin Gaye 198 
Go West 124 
Godley & Creme 51 
Amy Grant 170. 37 
Grim Reaper 119 

Daryl Hall & John Oates 157 
Corey Hart 20 
Heart 10 
Helix 129 
Don Henley 63 
Jennifer Holliday 190 
The Hooters 54 
Whitney Houston 8 

Julio Iglesias 104 

Freddie Jackson 27 
Mick Jagger 160 
Rick James 98 

W.Jennings. W. Nelson, J.Cash, 
K.Kristofterson 100 
Billy Joel 7, 173 
Jesse Johnson's Revue 47 
Howard Jones 28. 188 
Stanley Jordan 83 

Katrina And The Waves 61 
Chaka Khan 196 
King 147 
Klymaxx 116 
Kool & The Gang 24 

Patti LaBelle 72 
Cyndi Lauper 161 
Led Zeppelin 181 
Julian Lennon 193 
Huey Lewis & The News 67 
Lisa Lisa & Cult Jam With Full Force 74 
Kenny Loggins 103 
Lone Justice 96 
Loose Ends 46 
Loverboy 86 

Lonnie Mack 165 
Madonna 16, 88 

/ e~ 

r7` 45- ARTIST v , 
LABEL 8 NUMBER 'DISTRIBUTING LABEL (SUG LIST PRICE). 

TITLE 

156 134 137 17 MENUDO RCA AFL _5420 (8.98) MENUDO 

157 129 121 47 DARYL HALL & JOHN OATES A2 RCA AFL 1 5309 (9.98) (CD) BIG BAM BOOM 

158 158 169 589 PINK FLOYD HARVEST SMAS11163 /CAPITOL (8.98) (CD) DARK SIDE OF THE MOON 

159 143 140 11 PEABO BRYSON ELEKTRA 60427 (8.98) (CD) TAKE NO PRISONERS 

160 151 132 27 MICK JAGGER COLUMBIA FC 39940 (CD) SHE'S THE BOSS 

161 145 144 91 CYNDI LAUPER 414 PORTRAIT BER 38930 EPIC (CD) SHE'S SO UNUSUAL 

162 162 162 7 ROY BUCHANAN ALLIGATOR 4741 (8-98) WHEN A GUITAR PLAYS THE BLUES 

163 168 171 43 SOUNDTRACK FANTASY 3AM 1791 (2LPS) (19.98) (CD) AMADEUS 

164 152 151 65 RUN -D.M.C. PROFILE PRO 1202 (8.98) RUN D.M.C. 

165 172 179 14 LONNIE MACK ALLIGATOR AL -4739 (8.98) STRIKE LIKE LIGHTNING 

166 166 166 4 ROCKIN' SIDNEY EPIC BFE 40153 MY TOOT TOOT 

167 169 175 91 BRUCE SPRINGSTEEN COLUMBIA JC 35311 (CD) DARKNESS AT THE EDGE OF TOWN 

168 170 150 68 CHICAGO 3 FULL MOON, WARNER BROS. 1- 25060 /WARNER BROS. (8.98) (CD) 17 

169 171 176 18 HANK WILLIAMS, JR. WARNER /CURB 25267 WARNER BROS (8.981 (CD) FIVE-0 

170 167 174 18 AMY GRANT A &M SP 5058 (8 98) STRAIGHT AHEAD 

171 157 157 17 LEONARD BERNSTEIN WEST SIDE STORY 
DEUTSCHE GRAMMOPHON 415 2531 / POLYGRAM (19.98) (CD) 

172 164 133 37 FAT BOYS SUTRA SUS1015 (8 98) FAT BOYS 

173 181 186 109 BILLY JOEL A4 COLUMBIA QC 38837 (CD) AN INNOCENT MAN 

174 183 159 54 MOTLEY CRUE ELEKTRA 60174 (8.98) TOO FAST FOR LOVE 

175 154 127 24 ALISON MOYET COLUMBIA BFC 39956 (CD) ALF 

1116) RE -ENTRY WHAM! COLUMBIA BFC 38911 FANTASTIC 

177 156 156 6 ONE WAY MCA 5552 (8.98) WRAP YOUR BODY 

178 146 116 12 SOUNDTRACK ARISTA AL9 -8278 (9.98) PERFECT 

179 174 158 12 GINO VANNELLI HME BFW 40077 /CBS ASSOCIATED BLACK CARS 

® 195 - 2 STEWART COPELAND A &M SP -5084 (8 98) THE RHYTHMOTIST 

181 187 194 241 LED ZEPPELIN ATLANTIC 19129 (6.981 (CD) LED ZEPPELIN IV 

182 173 177 148 PRINCE A3 WARNER BROS. 1 -23720 (2LPS) (12.98) (CD) 1999 

183 194 180 126 Z Z TOP -5 WARNER BROS 1.23774 (8.98) (CD) ELIMINATOR 

184 188 173 25 MAZE FEATURING FRANKIE BEVERLY CAPITOL ST 12377 (8.98) CAN'T STOP THE LOVE 

ISNEW, 9.9 RCA NFLI- 8049(898) 9.9 

186 175 135 13 MEN AT WORK COLUMBIA FC 40078 (CD) TWO HEARTS 

187 176 146 22 USA FOR AFRICA A3 COLUMBIA USA 40043 (CD) WE ARE THE WORLD 

188 178 167 40 HOWARD JONES ELEKTRA 60346 (8 98) (CD) HUMAN'S LIB 

189 163 163 6 GEORGE CLINTON CAPITOL ST 12417 (8.98) SOME OF MY BEST JOKES ARE FRIENDS 

® NEW JENNIFER HOLLIDAY GEFFEN 24073 WARNER BROS (8 98) SAY YOU LOVE ME 

191 192 195 3 RONNIE MILSAP RCA AHL 15425 (8 98) (CD) GREATEST HITS VOL. 2 

192 193 154 11 TWISTED SISTER ATLANTIC 81256 (8.98) UNDER THE BLADE 

193 185 165 45 JULIAN LENNON ATLANTIC 80184 -1 (8.98) (co) VALOTTE 

194 180 153 30 ANIMOTION MERCURY 822580.1 / POLYGRAM (8.98) (CD) ANIMOTION 

®9 NEW WHAT IS THIS MCA 5598 (8.981 WHAT IS THIS? 

196 189 200 48 CHAKA KHAN WARNER BROS 25162-1 (8.98) (CO) I FEEL FOR YOU 

197 177 183 61 SCORPIONS MERCURY 814 981.1 :POLYGRAM (8.98) (CD) LOVE AT FIRST STING 

198 182 148 15 MARVIN GAYE COLUMBIA FC 39916 DREAM OF A LIFETIME 

199 198 160 12 BARRY MANILOW THE MANILOW COLLECTION /20 CLASSIC HITS ARISTA AL9 -8274 (9.98) 

200 190 197 32 DAVID SANBORN WARNER BROS 25150.1 (8 98) (CD) STRAIGHT TO THE HEART 

Yngwie Malmsteen 82, 132 
The Manhattan Transfer 85 
Barry Manilow 199 
Marillion 153 
The Mary Jane Girls 60 
Nick Mason & Rick Fenn 154 
Maze Featuring Frankie Beverly 184 
Michael McDonald 53 
John Cougar Mellencamp 69 
Men At Work 186 
Menudo 156 
Ronnie Milsap 191 
The Motels 43 
Motley Crue 136, 9. 174 
Alison Moyet 175 
Mr. Mister 140 

New Order 137 
New Edition 133 
Night Ranger 14 

Billy Ocean 29 
One Way 177 
Orchestral Manoeuvers In The Dark 78 

Torn Petty And The Heartbreakers 49 

Pink Floyd 158 
Robert Plant 87 
The Pointer Sisters 115, 25 
The Power Station 26 
Prince 182 
Prince & The Revolution I1. 108 

R.E.M. 30 
REO Speedwagon 92 
Ratt 12 
Ready For The World 35 
Rene & Angela 111 
Lionel Richie 130 
Rockin Sidney 166 
David Lee Roth 146 
Run -D.M.C. 66. 164 

Sade 39 
David Sanborn 200 
Scorpions 197.17 
Carly Simon 135 
The Smiths 155 
SOUNDTRACKS 

Amadeus 163 
Back To The Future 18 
Beverly Hills Cop 42 

The Big Chill 117 
Mad Max Beyond Thunderdome 41 
Perfect 178 
St. Elmo 's Fire 21 
A View To A Kill 122 
Weird Science 127 

Rick Springfield 44 
Bruce Springsteen 5. 125. 167. 148 
Spyro Gyra 77 
Sting 2 
Supertramp 97 
Survivor 40 

Talking Heads 23. 128 
Tears For Fears 101. 3 
George Thorogood 144, 55 

Tuesday 59 
Tina Turner 33 
Twisted Sister 192 

U2 123.93.138 
UB40 52 
USA For Africa 187 
UTFO 107 

Luther Vandross 45 

Gino Vannelli 179 
Suzanne Vega 95 
Andreas Vollenweider 143 

John Waite 50 
Joe Walsh 139 
Wham! 176.15 
What Is This 195 
Whodini 120 
Hank Williams. Jr 169 

X 89 

Y &T 70 
-Weird Al" Yankovic 81 
Neil Young 84 
Paul Young 19 

Z Z Top 183 
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GTR Heroes. Arista president Clive Davis, center, celebrates the recent signing 
of the newly formed group GTR in London with members Steve Hackett, left, 
and Steve Howe. The band's lineup also includes Max Bacon, Phil Spalding and 
Jonathan Mover. Their debut album is scheduled to be released this winter. 

150 Stations Lined Up 

FarmAid Radio Coverage Set 
NASHVILLE Radio station WSM 
here has concluded agreements 
with more than 150 other stations to 
carry the 12 -hour FarmAid benefit 
concert, set for Sunday, Sept. 22, in 
Champaign- Urbana, Ill. (separate 
story, page 1). According to WSM 
spokesman Jeff Lyman, "We're just 
a few shy of locking up the top 100 
markets." 

Lyman says WSM is not charging 
the radio affiliates to carry the con- 
cert. "If there's any money to be 
made," he says, "it will be from ad- 
vertising." He notes that WSM will 
make its own unspecified contribu- 
tions to the farm cause. 

John Padgett, WSM's national 
sales manager, says that no nation- 
al advertisers have yet been lined 

up for the broadcast. Christal is 
WSM's national rep. 

The concert will be broadcast 
from noon until midnight, central 
time. Lyman reports that the six - 
hour Music Country Radio Network 
program, normally originating from 
WSM studios seven nights a week 
and carried to approximately 90 sta- 
tions by AP News satellite, will be 
suspended the evening of the con- 
cert. 

Willie Nelson and The Nashville 
Network's C. Paul Corbin are exec- 
utive producers of the show. Bill 
Turner is producer, with Bayron 
Binkley and Joe Hostettler serving 
as directors. EDWARD MORRIS 

FOR SALE BY SECURED CREME 

Significant R &B oriented 
publishing catalog 

Contact: Law Offices 
Harley I. Lewin, P.C. 

Suite 515, 250 W. 57th St., New York, NY 10107 
(212) 586 -3490 

apecron 
RECORDS MFG. CO. 

44 -27 Punies Street 
Long Island City, NY 11101 

High Quality Record Pressing 

& Cassette Duplicating 

Mastering Plating Printing 
Fast, Economical, Efficient 

No job too large or too small 
718 937 -4038 
Call for prices: 

TELEX: 239365 ARMC 

/-` - 4..0e .,.r. .. b.. 
160 East 56mStreei Dept 'r 

Nvï Nv'002: Te, 758 323. 

Smog rlr graphe nob eel 1h aloe wOYtlry semi 1,52 

AUGUST GOLD, PLATINUM CERTIFICATIONS 
(Continued from page 1) 

500,000 sales threshold in August. 
"Vanity 6," also released in 1982, 
did the trick last month, as did three 
1984 releases: Glenn Frey's "The 
Allnighter," Dokken's "Tooth And 
Nail" and Ray Parker Jr.s "Chart- 
busters." 

"The Allnighter" is Frey's second 
straight gold album as a solo act, 
but it took more than a year -and 
several singles -to reach that level. 

Aretha Franklin collected her 
ninth gold album in August with 
"Who's Zoomin' Who," which fea- 
tures the comeback hit "Freeway 
Of Love." It's her first gold album 
since 1982's "Jump To It." 

While Franklin's comeback has 
stimulated more media attention 
than Heart's, that group had been 
out of the gold and platinum picture 
even longer. "Heart," their current 
top 10 album, is their first gold al- 

bum since "Greatest Hits /Live," re- 
leased five years ago. 

Two acts that made their first 
headway in the American market in 
1984 broke through to their first 
gold albums in August. Paul Young 
scored with "The Secret Of Associa- 
tion," featuring the No. 1 single 
"Everytime You Go Away," and 
Corey Hart triumphed with "Boy In 
The Box," featuring the top three 
hit "Never Surrender." 

Here's the complete list of Au- 
gust certifications. 

Multi- Platinum Albums 
Huey Lewis & the News' 

"Sports," Chrysalis. Six million. 
Phil Collins' "No Jacket Re- 

quired," Atlantic. Three million. 
Tears For Fears' "Songs From 

The Big Chair," Mercury. Two mil- 
lion. 

FRANK ZAPPA 
(Continued from page 3) 

that as early as 1967 he found his 
works edited by his distributing la- 
bel, MGM, without his consent or 
knowledge. 

More recently, Zappa quietly 
moved his pressing and distribution 
for his Barking Pumpkin label from 
MCA to Capitol, following what he 
claims was a potentially litigious re- 
fusal by MCA to press product. 
"MCA was already pressing a 
three -record boxed set for a play 
called 'Thingfish,' which dealt with 
AIDS," he claims, when "a little 
lady at the quality control room in 
the plant" heard the lyrics and was 
outraged by them. 

When a plant manager then re- 
fused to finish manufacturing the 
disks, Zappa decided to terminate his 
MCA deal and moved to the new ven- 
dor. But, he adds, he also ran afoul 
of "a Christian printer that refused 
to print the lyrics for the set, so I had 
to go find another printer who would 

actually print the lyrics." 
Ironically, Zappa notes, he has in- 

cluded his own oversized "warning" 
sticker on label releases during the 
past year, well in advance of the 
current public furor. Dubbed a 
"warning /guarantee," the brightly 
colored sticker "warns" purchasers 
that the contents include "material 
which a truly free society would nei- 
ther fear nor suppress," going on to 
charge that "in some socially re- 
tarded areas, religious fanatics and 
ultra -conservative political organi- 
zations violate your First Amend- 
ment rights by attempting to censor 
rock'n'roll albums." 

As for his "Guarantee," Zappa's 
sticker then assures readers that 
the recordings won't "cause eternal 
torment in the place where the guy 
with the horns and the pointed stick 
conducts his business." 

CBS /FOX VIDEO 
(Continued from page 6) 

Howell /Columbia Pictures' Pfann- 
kuch says. 

"There's a great deal of pressure 
to reach certain price points," he 
says, "and the one they beat up 
most is the duplicator." 

Markim agrees that margins are 
getting thinner, but he doesn't see 
the results as being that damaging. 
"Nobody likes to see margins re- 
duced," he says, "but the volume 

. bought, rented, 
hired, whatever you need, 
we'll tell the world in 

has increased so much that that's 
the compensating factor." 

Bell & Howell /Columbia Pic- 
tures, CBS /Fox and VCA /Techni- 
color are not the only duplicators in 
the marketplace. There are a num- 
ber of mid -sized firms, such as In- 
ternational Video Entertainment's 
Creative Video Services. There are 
also "hundreds" of smaller duplica- 
tors, Fehlauer says. 

These small' companies won't 
change the situation for the three 
majors, Bell & Howell /Columbia 
Pictures' Pfannkuch maintains. 
"They can't handle success," he 
says. The smaller outfits, he notes, 
don't have the capacity to run off 
enough copies if a program be- 
comes an unexpected hit. 

Call Jeff Serrette today 
-(800) 223 -7524 (NY 

residents dial 212- 
764- 7388). 

Platinum Albums 
Dire Straits' "Brothers In 

Arms," Warner Bros. Their second. 
Motley Crue's "Theatre Of 

Pain," Elektra. Their second. 
"Whitney Houston," Arista. Her 

first. 
"The Power Station," Capitol. 

Their first. 
Sting's "The Dream Of The Blue 

Turtles," A &M. His first. 

Gold Albums 
AC /DC's "Fly On The Wall," At- 

lantic. Their 10th. 
Aretha Franklin's "Who's Zoom - 

in' Who," Arista. Her ninth. 
"Heart," Capitol. Their seventh. 
Ray Parker Jr.'s "Chartbusters," 

Arista. His sixth (counting Raydio). 
Scorpions' "Worldwide Live," 

Mercury. Their fourth. 
Talking Heads' "Little Crea- 

tures," Sire. Their fourth. 
Motley Crue's "Theatre Of 

Pain," Elektra. Their third. 
George Thorogood & the De- 

stroyers' "Bad To The Bone," EMI 
America. Their third. 

Glenn Frey's "The Allnighter," 
MCA. His second. 

George Thorogood & the De- 
stroyers' "Maverick," EMI Ameri- 
ca. Their second. 

Dokken's "Tooth And Nail," 
Elektra. Their first. 

Corey Hart's "Boy In The Box," 
EMI America. His first. 

"Jesse Johnson's Revue," A &M. 
His first. 

Sting's "The Dream Of The Blue 
Turtles," A &M. His first. 

"Vanity 6," Warner Bros. Their 
first. 

Paul Young's "The Secret Of As- 
sociation," Columbia. His first. 

LYRIC CONTROVERSY 
(Continued from page 1) 

"sparked the interest of the mem- 
bers," according to the source. 

The PMRC wants all new records 
and tapes to carry specific warning 
labels to identify records whose lyr- 
ics are sexually explicit, violent or 
profane (X), dabble in the occult (0). 
or glorify drugs and alcohol (D /A). 
The group also wants lyric sheets 
included, and wants an industry 
panel to screen possible offenders. 

The PMRC would also like the 
companies to "reassess" certain art- 
ists, as well as having the labeled 
records and tapes placed in separate 
store racks. And the group has 
called for similar ratings of con- 
certs. 

The RIAA and some member 
companies have turned down these 
suggestions as either impractical or 
unacceptable, but have said they 
might agree on a general "generic" 
warning label on some product. 

Other members of the PMRC in- 
clude Nancy Thurmond, wife of 
Sen. Strom Thurmond (R- S.C.); 
Georgie Packwood, wife of former 
Commerce Committee chairman 
Bob Packwood (R -Ore.), now chair- 
man of the Finance Committee; and 
Susan Baker, wife of Treasury Sec- 
retary James Baker III, along with 
the wives of several prominent local 
Washington leaders and business- 
man. 

A spokesperson for the PMRC 
also announced that the group will 
have a "very surprising announce- 
ment" to be unveiled Thursday (12) 
at a panel on "porn rock" at the Ra- 
dio '85 convention in Dallas. 
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Billboard 

pOP SINGLES 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of the top hits year by year, 
through the entire history of record charts. 
Based on the authoritative statistical research 
of the music industry's foremost trade 
publication. 

THREE TITLES AVAILABLE 
Number One Pop Singles, 1941 through 
1985. Lists Billboard issue date, title, artist 
and label of the number one record of each 
week. $50.00. 

Top Ten Pop Singles, 1947 through 1985. 
Lists title, artist and label of every record which 
reached number 10 or higher on Billboard's pop 
singles charts. Listed alphabetically within 
each year. #1 records are indicated. $50.00. 

Top Pop Singles Of The Year, 1946 through 
1985. The annual listings of the top hits of the 
year in rank order, as published in Billboard's 
year -end special issues. Includes title, artist 
and label for each entry. $50.00. 
Individual yearly lists may also be purchased 
separately; see coupon below. $5.00 per list. 

Billboard Chart Research 
Attn: Debra Todd 
1515 Broadway 

New York, NY 10036 

Please send me the following Billboard Chart 
Research Packages: 
A -1 Number One Pop Singles @ $50.00 
A -2 Top Ten Pop Singles @ $50.00 
A -3 Top Pop Singles Of The Year @ $50.00 

Individual yearly lists from 
(please list book code number) for 

(please list year(s) desired.) 

Check or money order is enclosed in the 
amount of: 

$ 
(Som no C.O.D. or billing.) 

Name- 

Company- 

Address. 

City, State, Zip. 
Overseas air mail rates available upon request. 

All sales are final. 

(;grass jute 
BY KIM FREEMAN 

A weekly column focusing on the 
activities of independent labels 
and distributors. 

With Compact Discs pulling grow- 
ing numbers of new or long -dor- 
mant consumers into record stores, 
the format is definitely one worth 
exploring for indies. And there's no 
reason to wait until the high -tech 
format acquires the do-it -yourself 
feasibility of the vinyl medium -not 
if Rykodisc finds your material a vi- 
able commercial commodity. 

Having already issued several CD 
compiliations on independent acts, 
including two from Rounder, the 
Boston -based CD -only firm is step- 
ping up its search for material to li- 
cense for CD release. 

Fairly open about the style of mu- 
sic he'd consider licensing, Ryko- 
disc's Don Rose is the person to 
whom to submit material. Pointing 
out that labels like Deutsche Gram - 
mophon and Windham Hill are sell- 
ing at least as many CDs as LPs, if 
not more, Rose says album sales are 
not the only criterion for the poten- 
tial of CD sales. 

"You can't assume that people 
buying records today, or in the past, 
are the same people buying CDs," 
he says. One of the format's biggest 
draws, says Rose, is 60- minute play- 
ing time, making CDs a particularly 
intriguing avenue for catalog labels 
or those with longterm rosters. 

On the technological side, Rose 
says, "Digital recordings or mixes 
are the best to start with, but we 
never want technology to distract 
us from the music. Many analogs 
make beautiful CD transfers." 

A label licensing product to Ryko- 
disc stands to profit from royalties. 
Rose warns, however, that "the 
profit margins are slimmer" be- 
cause manufacturing costs are of- 
ten four times those incurred in al- 

bum manufacturing. Because one 
of Rykodisc's partners is located in 
Tokyo, the label's manufacturing 
setup is reliable, a unique situation 
in this demand -intense field. Rose 
can be reached at (617) 744 -7678. 

A possiblity we'd like to throw 
out is a collective indie compilation. 
It's unfortunate that the Indepen- 
dent Label Coalition didn't gel, as it 
would have been a good way of co- 
ordinating such a project. As it 
stands, Rose is interested in the 
idea, although he's understandably 
unwilling to cope with the adminis- 
trative aspects it would entail. In 
theory, Rose says a sampler with 
"thematic or conceptual continuity 
that would appeal to the same au- 
dience" might fly. With the excep- 
tion of a Dead Kennedys CD float- 
ing around Europe, Rose points out 
that hardcore is an untapped genre 
for the configuration and one he'd 
like to try. 

SEEDS & SPROUTS: Bay Area 
residents have a folky treat in store 
for them this Sunday (15): the Red- 
wood Records '85 Music Festival. 
It's scheduled for the Greek The- 
atre in Berkeley and will feature 
many of Redwood's finest. The line- 
up includes Holly Near, Arlo Guth- 
rie, Ronnie Gilbert, Linda Tillery 
and Intl Illimani ... For geographi- 
cal reasons, that event will have to 
be put in the "sorry-we- missed -it" 
category. A big event for the Seat- 
tle -based Satin logo sadly falls in 
the same category. That was the 
Slamhound Hunters' opening gig 
for Stevie Ray Vaughan last week- 
end at the city's coliseum. Happily, 
the label has eked out an LP called 
"4/1 Mind," which is bringing the 
Hunters to a wider audience. 
Rounder is distributing the disk 
Stateside, while Important has 
grabbed it for worldwide release. 
The Slamhound Hunters are led by 
former Mink Deville guitarist Louis 

X. Erlanger. 
At least we caught one indie act 

last week, when Raven Records 
artist Paul Metsa performed at the 
Speakeasy. Self- described as the 
loudest folk singer around, Metsa 
has material that is indeed folk in 
content, although the context is de- 
cidedly rock. Metsa previewed his 
strong new single "59 Coal Mines," 
and reports that his next album 
should arrive around Thanksgiving. 
Curious types should call Raven at 
(612) 874 -1340 for his last album, 
"Paper Tigers." 

Also on Sept. 15, fans of the Chi - 
Lites will have a new album to gloat 
over, courtesy of Chicago-based 
Nuance Records. The group is cur- 
rently making the radio rounds with 
the lead single "Hard Act To Fol- 
low," and Illinois residents may 
catch a glimpse of them in the 
state's friendly Ma Bell telephone 
commercials. 

Also boosted by tube exposure is 
Stewart Brodian of Mountain Rec- 
ords in Mountainside, N.J. He's the 
man behind a new African aid sin- 
gle called "Why Wait For Christ- 
mas," performed by the New Jer- 
sey Gang. Like "We Are The 
World," the Brodian- penned tune is 
comprised of members of various 
Jersey bands, singing one line 
each. Those interested in carrying 
the single should call Brodian at 
(201) 232 -0081. Mountain, by the 
way, recently signed the Double 
"O" Zeros, the band behind disk 
jockey Howard Stern's jingle on 
WNBC New York. 

A1:T111NMA1el' 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 

BMI HONORS NASHVILLE `MILLION -AIRS' 
(Continued from page 4) 

Falling In Love," Melvin Steals/ 
Mervin Steals, Mighty Three Music; 
"Crazy," Willie Nelson, Tree Pub- 
lishing; "Daddy's Home," William 
Henry Miller /James Sheppard, Big 
Seven; "Deja Vu," Adrienne Ander- 
son /Isaac Hayes, Angela Music/ 
Rightsong; "Don't Cry Out Loud," 
Peter Allen /Carole Bayer Sager, 
Begonia Melodies /Irving /Unichap- 
pell /Woolnough; "Don't Let Me Be 
Lonely Tonight," James Taylor, 
Blackwood Music /Country Road. 

"Every Breath You Take," Gor- 
don Sumner (PRS), Illegal Songs/ 
Reggatta Music Ltd; "Grease," Bar- 
ry Gibb, Gibb Brothers Music; 
"Hard To Say I'm Sorry," David 
Foster /Peter Cetera, Foster Frees; 
"Help Me Rhonda," Brian Wilson, 
Irving Music; "I Believe In You," 
Roger Cook /Sam Hogin, Cook- 
house /Roger Cook; "I Go Crazy," 
Paul Davis, Web IV; "I Love," Tom 
T. Hall, Hallnote Music; "I Will Al- 
ways Love You," Dolly Parton, Vel- 
vet Apple; "Islands In the Stream," 
Barry Gibb /Maurice Gibb /Robin 
Gibb, Gibb Brothers; "It's A Mir- 
acle," Barry Manilow /Marty Pan- 
zer, Kamakazi Music Corp.; "Ken- 
tucky Rain," Eddie Rabbitt /Dick 
Heard, Bri- Deb /Elvis Presley Mu- 
sic; "Key Largo," Sonny Limbo/ 

Bertie Higgins, Lowery Music; 
"Kiss And Say Goodbye," Winfred 
Lovett, Blackwood /Nattahnam. 

"Lady," Graham Goble (APRA), 
American Tumbleweed; "Let Me 
Love You Tonight," George D. 
Greer /Jeffrey Langdon Wilson/ 
Stgug Woodard, Kentucky Wonder, 
"Little More Love," John Farrar, 
John Farrar Music; "Love Will Turn 
You Around," David Malloy /Thom 
Schuyler /Even Stevens /Kenny 
Rogers, Briarpatch /DebDave/ 
Lionscub; "Mary In The Morning," 
Michael Charles Rashkow /Johnny 
Cymbal), Duchess; "More Than I 
Can Say," J.I. Allison /Sonny Curtis, 
Warner -Tamerlane; "My Little 
Town," Paul Simon, Paul Simon; 
"Oh Girl," Eugene Record, Uni- 
chappel; "Patricia," Perez Prado, 
APRS; "Personally," Paul Kelly, 
Five Of A Kind /Tree; "Piano Man," 
Billy Joel, Blackwood; "Quiet 
Nights Of Quiet Stars," Antonio 
Carlos Jobim /Gene Less (CAPAC), 
Duchess. 

"Sara," Stevie Nicks, Welsh 
Witch; "Sea Of Love," Philip Bap- 
tiste /George Khoury, Fort Knox/ 
Tek /Trio; "She Thinks I Still Care," 
Dickey Lee, Glad Music /Jack Mu- 
sic; "Someone Could Lose A Heart 
Tonight," David Malloy /Eddie Rab- 

bitt /Even Stevens, Briarpatch /Deb- 
Dave; "Stagger Lee," Harold Lo- 
gan/Lloyd Price, CBS Unart Cata- 
log; "Stop In The Name Of Love," 
Lamont Dozier /Brian Holland /Ed- 
die Holland, Stone Agate; "Sugar 
Foot Rag," Hank Garland /George 
Vaughn, Hollis Music; "Sugar Pie 
Honey Bunch (I Can't Help My- 
self)," Lamont Dozier /Brian Hol- 
land /Ed -die Holland, Stone Agate. 

"Take Me Down," Mark Gray/ 
J.P. Pennington, Careers /Irving; 
"Through The Years," Steve Dorff/ 
Marty Panzer, Peso /Swaneebravo; 
"Together Again," Buck Owens, 
Screen Gems -EMI; "Too Late To 
Turn Back Now," Eddie Cornileus, 
CBS Unart Catalog /Stage Door; 
"Waterloo," John D. Loudermilk/ 
Marijohn Wilkin, Cedarwood; 
"We'll Never Have To Say Goodbye 
Again," Jeffrey Michael Comanor, 
Dawnbreaker Music; "Where Did 
Our Love Go," Lamont Dozier /Bri- 
an Holland /Eddie Holland, Stone 
Agate; "Woman," John Lennon 
(PRS), Lenono; "Woman In Love," 
Barry Gibb /Robin Gibb, Gibb 
Brothers Music; "Woman Woman," 
Jim Glaser /Jimmy Payne, Ensign; 
"You Won't See Me," John Lennon 
(PRS) /Paul McCartney (PRS), Mac - 
Len. 
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Appeals Court Won't Grant 
Stay of 'Must Carry' Ruling 

BY BILL HOLLAND 

WASHINGTON The nation's 
broadcasters last week suffered an- 
other defeat in their attempts to put 
the brakes on a July 19 decision by 
the U.S. Court of Appeals striking 
down the FCC's cable television 
"must carry" rule. The court denied 
a request for a stay from the Na- 
tional Assn. of Broadcasters (NAB). 

The Monday (2) denial means that 
under the court's ruling, the must 
carry rules are unconstitutional as 
of Tuesday (10). The NAB has asked 
the Supreme Court for a stay, and 
says it will also ask the High Court 
to review the case in a Sept. 18 filing. 

If the Supreme Court denies the 
stay, the must carry rules will be 
unlawful between Sept. 10 and Sept 
18; after that date, the rules will be 
in legal limbo until the High Court 
decides whether to re-hear the case, 
a process that could take at least 
two months. 

Cable television producers and 
satellite- transmitted networks such 
as MTV and CNN have called the 
jury decision by the Court of Ap- 
peals for the District of Columbia a 
victory. They have long maintained 
that the 20- year -old rules forced 

them to carry local station fare their 
customers don't wish to see, or re- 
stricted their access to more sale- 
able programming by the cable tv 
networks. 

The appellate court, in its July 
ruling, found the rules "grossly 
overinclusive" and said that they 
seemed to protect "local broadcast- 
ers rather than local broadcasting." 
The rules, originally adopted to give 
viewers a chance to view broadcast 
signals which otherwise might not 
reach their antennae, required pio- 
neer cable systems to carry all local 
television signals. 

In a statement on the denial, 
NAB said it was "disappointed" and 
announced its plans to pursue a 
High Court stay and review. There 
are also indications that the broad- 
caster group will take the issue to 
the Congress. 

Also affected -and threatened - 
by the decision are the 10 UHF sta- 
tions that primarily broadcast music 
videos, as well as the equal number 
of companies planning to go on the 
air soon with similar types of pro- 
gramming. These stations are con- 
cerned about the "exclusivity of ac- 
cess" cable system operators have 
with their customers. 

PolyGram Starts Stickering 
Bar -Kays Album Carries Warning 

NEW YORK PolyGram Records is 
the first company to place a warn- 
ing sticker regarding lyric content 
on an album in the wake of recent 
discussions between the Recording 
Industry Assn. of America (RIAA) 
and the Parents Music Resource 
Center (PMRC). 

"Banging The Wall," the newest 
album on the Mercury label by the 
Memphis -based Bar -Kays, carries a 
sticker warning that "this album 
contains lyrics which may be consid- 
ered objectionable by some listen- 
ers." 

The RIAA recently told the 
PMRC that its members are willing 
to adopt an industrywide common 
text in response to PMRC's request 
that records be rated. The RIAA 
suggested the shorter "PAREN- 
TAL GUIDANCE: Explicit Lyrics" 
as a catch -all, a response the parent 
group says is not sufficient (Bill- 
board, Aug 24). 

Although the Bar -Kays release 
appears to be the first stickered al- 
bum to reach the marketplace, an 
RIAA spokesman said other labels 
are set to release similarly flagged 
albums in the immediate future. 
The spokesman was unable to iden- 
tify those releases. 

In a prepared statement, Poly - 
Gram says it "acknowledges the 
concern expressed by the parents of 
young children," but adds that Poly - 
Gram is "unable or willing ... to 
censor our artists." 

The statement also says that 
PolyGram "will increase our review 
of lyric contents and graphics, and 
will include on album packaging an 
advisory notice in those instances 
where the company in its sole dis- 
cretion determines that such a no- 
tice is appropriate." 

Neither the band nor its manage- 
ment were available for comment at 
presstime. FRED GOODMAN 

Manhattan Releasing Sun City' 
Anti - Apartheid Single Due in Oct 

NEW YORK Manhattan Records 
will release "Sun City," an anti- 
apartheid benefit recording con- 
ceived by Little Steven and co-pro- 
duced with Arthur Baker. The all - 
star recording, featuring more than 
three dozen artists, will be released 
in seven- and 12 -inch configurations 
in early October, with all proceeds 
going to fight apartheid. 

The 12 -inch release features four 
versions of the composition, includ- 
ing the single, an instrumental, a 
rap, and a special spoken -word ver- 
sion that includes speeches by anti- 
apartheid leaders Desmond Tutu 

and Nelson Mandela. Among the 
artists appearing on the recordings 
are Afrika Bambaataa, Ray Bar - 
retto, Pat Benatar, Ruben Blades, 
Bono, Jackson Browne, George 
Clinton, Miles Davis, Gil Scott -Her- 
on, Kashif, Malopoets, Bonnie 
Raitt, Joey Ramone, Run -D.M.C., 
Bruce Springsteen and Bobby Wo- 
mack. 

A spokesman for Manhattan says 
the producers have also petitioned 
the Nigerian government for re- 
lease of African pop star and politi- 
co Fela Kuti in hopes of having him 
participate in the project. 

DEAL TIME: PolyGram offers three -shots between 
now and Oct. 18 on its pop albums except for Tears For 
Fears, John Cougar Mellencamp and Scorpions, with 
January dating and a 4.8% discount. Classics: $3.98s at 
9.1% discount, $6.98s at 6.5% discount and frontline at 
4.8% discount, with January dating. Compact Disc: pop 
product only, with one -stops getting 9.1% and remain- 
ing customers 4.8% with no dating. Is the extra discount 
to one -stops a portent of things to come? ... Windham 
Hill excludes CDs from its deal, effective through Sept. 
30, with 6% off and December payables, ... MCA offers 
its charted albums on cassette at one free with 10 cas- 
settes through Oct. 11 ... CBS has notified customers 
that the basic price of its IM classical series of digitally 
recorded albums has been dropped from $6.70 to $6. 

LOTSA SMOKE ABOUT Lieberman Enterprises and 
Schwartz Bros. talking a merger. Both sides deny em- 
phatically ... A major label is eyeballing the kiddie 
record field ... At presstime, Guenter Hensler, presi- 
dent of PolyGram Records U.S., was rumored ready- 
ing for a move that would return him to a top European 
or Asiatic post with the same firm. No comment could 
be obtained ... "Three Three O," a live afternoon show 
on KABC -TV in L.A., is adding more emphasis on live 
music with the appointment of Bonnie Tiegel as asso- 
ciate producer, to concentrate on lip synch appearances 
on the daytimer ... Track erred. Brian Lane manages 
the new Arista act, GTR, and Geoff Downes is produc- 
ing ... Motown acquired rights to the Marvin Gaye life 
story for $101,000, $36,000 more than first offered (Bill- 
board, Aug. 31). 

KOUNTRY KORNER: Watch for announcement soon 
of the 20th anniversary of the Academy of Country 
Music. Track hears that plans call for a prime time tv 
special, which would corral many of the oldtimers with 
newer acts honored at annual Academy awards func- 
tions ... Merle Haggard has split with personal manag- 
er Tex Whitson. Chances are excellent that he'll wind 
up with the Luckenbach Agency of San Marcos, Calif., 
not only handling his bookings as they do now, but also 
counselling his career moves ... Track found Rex Allen 
Sr., living temporarily in Thousand Oaks, Calif., waiting 
for his home in Arizona to complete construction. Allen 
is an Arizona native ... Fred Foster, under the aegis of 
CBS's Rick Blackburn, is blueprinting a distaff ver- 
sion of the Highwaymen, with four standout females 
among the country vocalists on a single album. 

JAY BOBERG, president of IRS Records, keynotes 
the Chicago Music Expo, Sept. 20 at the Continential 
Hotel there ... Eric Paulson of Navarre Distributing, 
Minneapolis, has sewn up international distribution 
rights for a hot new football computer game, "NFL 
Challenge." Present intention is for Navarre to distrib- 
ute directly in the U.S. Game is officially licensed from 
NFL Properties, the first such game from that source 
in years. .. John Denver headlines the U.N. Ambassa- 
dors' benefit dinner at the Waldorf Astoria on Sept. 18 

. The heart in the business is exemplified by the ap- 

TR&C 
proval of Tina Turner's manager Roger Davies, who 
okayed John Parr's leaving the Turner tour for several 
days to do a CNE stop with Bryan Adams. Turner and 
Parr expect to work Australia and Japan after the U.S. 
hejira ... Whitney Houston plays herself Sunday (15) 
when she debuts in prime time on NBC -TV's "Silver 
Spoons." She'll do her current hit, "Saving All My 
Love For You." 

WINNERS OF THE Most Valuable Player awards, 
presented Sunday (8) by L.A. NARAS, are: Israel Bak- 
er, violin; Pam Goldsmith, viola; Armand Kaproff, cel- 
lo; Jim Hughart, bass; Susan Greenberg, flute; Earle 
Dumler, oboe; Abe Most, clarinet; Bob Tricarico, bas- 
soon; Pete Christlieb, saxophone; Richard Perissi, 
French horn; Gary Grant, trumpet; Bill Reichenbach, 
trombone; Dick Hyde, tuba /bass trombone; Greg Phil - 
linganes, keyboards; Tim May, guitar; Nathan East, 
electric bass; Harvey Mason, drums; Larry Bunker, 
mallet percussion; Dorothy Remsen, harp; Ian Under- 
wood, synthesizer, Andy Narell, steel drums; Clydene 
Jackson and Richard Page, background singers. 

TIM HAUSER of Manhattan Transfer will be an- 
nouncing the date for his splicing with Marna Fenen - 
bock soon. The MH cog does a great vintage jazz show 
over KCRW -FM Sundays at 11 a.m. ... Gary LeME1. 
senior vice president for music at Columbia Pictures, 
will soon be announcing that Atlantic Records has 
snared the soundtrack albums for "White Knights" and 
"Quicksilver," and a plum track to Motown Records 

. Now that Norm Weiser has relinquished a full -time 
link with Largo Music, expect the publishing vet to ex- 
tend to a consultancy that will include Norman Granz's 
publishing and the Grand Ole Opry ... Sheena Eas- 
ton's new album producer is Nile Rodgers ... Antici- 
pate a network of global affiliates for the new Barry 
White label, now that he and marketing consultant Al 
Bergamo have returned from their global swing. 

SICK CALL: Alshire Records' general manager Dick 
Ceja undergoes second heart surgery this week at Pas- 
adena Memorial Hospital ... Frank Zappa addresses 
the California Copyright Conference Tuesday (10) at 
the Sportsmen's Lodge. Call (818) 848 -6783 for reserva- 
tions to hear his comments on "Sex And Violence In 
Lyrics And Graphics" ... The date of the New York 
UJA fete for Russ Solomon, which Track noted last 
week, is Oct. 26 at the Sheraton Centre ... Mulholland 
Tomorrow and the William O. Douglas Outdoor 
Classroom, environmental groups, stage a $125 -per soi- 
ree Sept. 17 at the Universal Amphitheatre, with Don 
Henley assisted by Jackson Browne, Stevie Nicks, 
Tom Petty and Linda Rondstadt. Irving Azoff is a 
board member of MT. Call (213) 653 -2966 for informa- 
tion and reservations ... Don Johnson has acquired 
full control of Intersound, the Minneapolis -based dis- 
tributor of many esoteric labels. He bought out former 
principals Chuck Smith and Larry Goldberg. 

Edited by JOHN SIPPEL 

EightArrestec4 6,000 Records and Tapes Seized 

Piracy Crackdown in California, Arkansas 
NEW YORK In three unrelated 
raids within a three -week period in 
California and Arkansas, Recording 
Industry Assn. of America (RIAA) 
antipiracy officials and various law 
enforcement agencies confiscated 
more than 6,000 allegedly counter- 
feit records and cassettes and ar- 
rested eight individuals on charges 
ranging from conspiracy and crimi- 
nal copyright infringement to mis- 
representation of product. 

On July 19, federal charges were 
filed in U.S. District Court against 
operators of the Record Vault in 
San Francisco. Pamela Smith, Zary 
Smith and Gregory Smith were 
charged in an 11 -count indictment 
with conspiracy and criminal copy- 
right infringement, the culmination 
of a joint FBI /RIAA investigation 
that had been ongoing over the past 
several years. 

In April and June, 1984, the FBI 
seized 1,036 allegedly illicit records 
and cassettes by artists including 
the Beatles, Ozzy Osbourne and 
Bob Dylan. The three indicted face a 
maximum penalty of 11 years in 
prison and a $275,000 fine if convict- 
ed. 

The next day, five persons were 
arrested by the Los Angeles County 
Sheriff at the Paramount Swap 
Meet in Paramount, Calif. Charged 
with misrepresentation of product 
were: Bernabe Garcia, Salvador Ra- 
mirez Avina, Carlos Fuentes Mon - 
real, Jose Del Carmen Vazquez and 
Estanilao Mandrigal Cervantes. The 
raid and consent searches resulted 
in the seizure of 2,613 allegedly 
counterfeit cassettes. 

Finally, on Aug. 8, Zen -R Studios 
in Drasco, Ark. was raided by the 
Little Rock office of the Secret Ser- 

vice. The facility was allegedly oper- 
ating as a counterfeit cassette tape 
manufacturing plant for at least a 
one -year period. In the raid, about 
3,000 allegedly counterfeit cas- 
settes were seized, along with al- 
mdst 10,000 allegedly counterfeit la- 
bels from 130 different recording 
companies, two printing presses, a 
studio camera and assorted record- 
ing equipment. 

Among the seized product were 
700 "We Are The World" labels and 
cassettes containing material by 
such artists as Bryan Adams, the 
Firm, David Lee Roth, Billy Ocean 
and Don Henley. No arrests have 
been made as yet, pending indict- 
ment. STEVEN DUPLER 
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THE NEW MUSIC SEMINAR 
and 

THE BLACK MUSIC ASSOCIATION 
Salute 

LIVE AID, USA for AFRICA, BAND AID 
and all the other artists and industry people 

who gave so selflessly on behalf of famine relief. Your efforts have rekindled the 
flames of social consciousness the world over. 

In the same spirit, we must turn our attention to another area of major concern: 

SOUTH AFRICA'S BRUTAL APARTHEID SYSTEM 
In South Africa, skin color determines every facet of human life and death. 

Blacks comprise 72% of the population but cannot vote. 

87% of the land is reserved for whites only; since 1960, close to 4 million blacks have been 
forcibly removed from these "white" areas. 

Blacks must carry passes wherever they go and are subject to police search at any time. 

Police are permitted to detain people without charge and to hold them incommunicado 
indefinitely. Political detainees are frequently tortured. 

The press and the arts are censored. When Stevie Wonder dedicated his Oscar to imprisoned 
Black leader Nelson Mandela, the South African government banned his music. 

Meanwhile, the international music industry remains an active force in South Africa, directly 
or indirectly supporting apartheid. 

WE CAN NO LONGER CARRY ON "BUSINESS AS USUAL" 
WHAT SHOULD WE DO? 

JOIN US at this year's NEW MUSIC SEMINAR (Sept. 25 -28, NYC) and at the 
BLACK MUSIC ASSOCIATION ANNUAL CONFERENCE (Oct. 17 -19, Philadelphia) 

"WE SANG TO FEED 'EM, 
NOW LET'S SING FOR FREEDOM!" 

NEW MUSIC 116 
SEMINAR i i BLACK MUSIC ASSOCIATION 
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SETTES AND COMPACT DIGITAL DISCS ISAAC MANAGEMENT , 1985 THE DAVID GEFFEN 
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