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After 38 weeks
Bryan Adams reaches No.1

on Pop Albums chart
See page 72

‘Pinocchio’ video debuts

at No. 4 on sales chart
See page 28

Special complete report

on IMIC conference
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More Than 4,000 Register
For 85 VSDA Convention

BY TONY SEIDEMAN

NEW YORK The 1985 Video Soft-
ware Dealers Assn. (VSDA) con-
vention already has 4,000 regis-
trants, almost twice as many as last
year’s event. In addition, the exhibi-
tor total has increased by the same
degree, and exhibit space has tri-
pled in size.

The convention is set for Aug. 25
29 in Washington, D.C., and virtual-
ly the entire video industry is mobi-
lizing for it.

According to VSDA executives,
registration is now past the 4,000
mark and could top 5,000, compared
to a total conference tally of 2,100
last year; 300 exhibitors are now
registered, against 160 in '84; and

Pride Exits RCA
With Blast at
‘Youth’ Drive

BY EDWARD MORRIS

NASHVILLE Country music star
Charley Pride has announced his de-
parture from RCA Records, his la-
bel for the past 20 years, accusing it
of developing younger acts at the
expense of its established roster.
In a press release sent from his
office in Dallas, Pride said: “It ap-
peared to me that RCA Records
wants to concentrate on younger
and newer acts and must therefore
invest inordinate amounts of time
and money in the publicizing and
promotion of those acts, while giv-
ing less and less attention to the old-
er acts on the label. As a result, |
figured it was time for me to move
on.”
Pride signed with RCA in 1965
(Continued on page 76)

floor space devoted to exhibition is
up from around 65,000 square feet
to more than 200,000.

“Our exhibit space has been total-
ly and completely exhausted,” says
VSDA executive vice president
Mickey Granberg. “We've sold out
of all four hotels which we included
on our registration form.”

Registration at the convention is
also completely booked, at least for
meals and seminar attendance. “We
just cannot take any more full regis-
trations,” says the VSDA’s Stan Sil-
verman, as with last year’s conven-
tion, this year’s conference will be
offering “‘exhibit-only” registra-
tions to latecomers. The total on
that category should come to 1,800,
Silverman says—and that number,
too is more than double last year’s

(Continued on page 71)
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Senate Hearing On Lyrics Set for Sept. 19

WILL INDUSTRY RATE RECORDS?

BY BILL HOLLAND

WASHNGTON The controversy
over recordings with sexually ex-
plicit, violent or profane song lyrics
continues to grow.

Last week, the Senate communi-
cations subcommittee announced
that it would hold a hearing on the
matter Sept. 19. Meanwhile, a series
of meetings on the subject between
officials of the Recording Industry
Assn. of American (RTAA) and
member companies has been inter-
rupted by the unexpected hospital-
ization of association president
Stanley Gortikov.

Suffering from a blood disorder
but responding well to medication,
Gortikov was due to be released
from New York Hospital Friday
(2). The illness, according to the
RIAA, prevented him from complet-

ADVERTISEMENTS

ing a series of meetings with label
heads that would have yielded an in-
dustry-wide statement addressing
the concerns of groups charging
that some of today’s songs glorify
sex, drugs, violence and the occult.
Most prominent among these orga-
nizations is the Washington-based
Parents Music Resource Center
(PMRC), founded by the wives of
several federal legislators and of se-
nior Reagan Administration offi-
cials.

The RIAA says that several meet-
ings had already taken place during
July, including one in Los Angeles
with representatives of Warner
Communieczations, A&M, MCA, Mo-
town and Capitol. The meetings fol-
lowed a memo to senior record com-
pany officials marked ‘“‘personal
and confidential.”

The RIAA will still not comment

BEERF
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featuring: I'll Be Around

what is this what is this what is this
what is this what is this what is this
what is this what is this what is this
what is this what is this MCA-5598
I'll Be Around 1'll Be Around I'll Be
Around I'll Be Around [I'll Be Around I'll Be Around Il Be
Around MCA-52593. Available on MCA Records and Cassettes.

Million.”

EDDIE AND THE TIDE make waves with their first album on
ATCO Records and Cassettes, “Go Out And Get It”’ (90289).
They've garnered numerous BAMMIE Awards and had a winning
entry in the MTV Basement Tapes Competition. The album is
produced by Eddie Money and features the track, “One In A

on this memo, but sources say the
content underscored the importance
of such groups as the PMRC, and
urged labels to respond promptly to
the growing furor over so-called
“porn-rock” lyrics.

An industry source says that “the
purpose of the memo was to wake
people up [at the companies] to the
fact that they can't ignore the prob-
lem any further.” He adds that
some labels “have already met with
their lawyers, and some drafting of

(Continued on page 71)

HOT MADONNA

July Fills Her
Coffers With
RIAA Metal

BY PAUL GREIN

LOS ANGELES July was a spec-
tacular month for Madonna in the
gold and platinum certifications an-
nounced by the Recording Industry
Assn. of America (RIAA).

The singer’s smash album “Like
A Virgin” became the first album
by a female artist to be certified for
sales of five million units. In addi-
tion, her single “Crazy For You”
was certified gold, and the sound-
track from which it was lifted, ““Vi
sion Quest,” went platinum. On top
of all that, Madonna’s 12-inch single
“Angel”/"“Into The Groove” was
certified gold, making it the first 12-
inch to go gold since Frankie
Smith’s “Double Dutch Bus” four
years ago.

If July’s certifications were spec-
tacular for Madonna in particular,
they were also very good for the in-
dustry in general. The RIAA certi-
fied five platinum albums in the

(Continued on page 71)
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= The only convention to encompass the entire world music business: from radio
?g to marketing and record producers to video, art and business, major labels
2 and independents, new and established, educational and controversial. The
3 New Music Seminar covers it alll

Information regarding registration: (212) 722-2115 (American Express, Visa, MasterCard
accepted). Seminar Marketing Opportunities: (212) 255-7408. Discount Hotel Book-
ings: (212) 541-9300.
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AT&TISIN

800 SERVICE

$36.80 a month.

That’s what it takes to put inter-
state AT&T 800 Service to work
for your business. Plus, a one-time
installation charge and a charge for
the calls that come in.

Which means, that starting right
now, almost any business can afford
AT&T 800 Service.

Because now,
you don’t have to
order two or more
800 lines; you can
order just one.

And so pay for
just one.

And the minimum
average time requirement has
been lowered from 60 seconds to
30 seconds.

So you don't have to pay for 60
seconds when you talk for only
30 seconds.

Which can add up to quite a bundle
of affordability for any business, large
or small.

And we don't have to sell you on
what AT&T 800 Service can do for
any business, large or small.

With AT&T 800 Service, your
business can get a free listing in the
AT&T 800 Directory.

So your AT&T 800 Service number
becomes your new business address.

Your customers outside your state
can call you toll free any time of the

© 1985 AT&T Communications

ATAT LONG DISTANC
THE BETTER BUSINESS.

FOR$36.80
A MONTH.

day or night for any reason they want
to call you.

To buy an item in your catalog.

Or from an ad or mailing piece, or
from your business card.

Or simply to ask questions: to find
out what you sell, what’s in stock,
what’s up, what’s not, even to com-
plain or offer
advice about your
products.

AT&T 800 Service.
0 It's called making
rd it easier for your

‘H’HH: customers to keep

sses® 1IN touch with you
about anything they want to keep
in touch with you about.

And what that adds up to is better
business for you and your business.

One quick example: Scottish &
Irish Imports of Annapolis put an
AT&T 800 Service number in their
catalog. And over a two-year period,
we helped their catalog business
grow at a clip of 75%. What's more, we
can tailor your AT&T 800 Service to
your business needs.

So you can buy AT&T 800 Service
based on where your customers are.
Outside your state, including Alaska,
Hawaii, Puerto Rico and the US.
Virgin Islands. Or depending on what
state you're in, we may have a plan
that allows your customers within
your state to reach you. We also

www.americanradiohistorv.com

have services from Bermuda,
Canada, the United Kingdom,
France and the Netherlands
for an additional charge.

The price of basic interstate
AT&T 800 Service. It's worth
repeating. Just $36.80 a month.

Plus, of course, a charge for the
calls that come in.

And what that can do for your
business is priceless.

Call us now. So our people, ser-
vices and network can start helping
your business work better in ways
you never thought of. Another
example of why you should choose
AT&T for your business.

AT&T Long Distance Services: the
better business machine.

Talk with your account executive at
AT&T Communications.

Or any one of our sales specialists
at 1 800 222-0400, ext. 483.
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Large Chains Praise New WEA Package

RETAIL SPLIT ON 4-BY-12 CASSETTE BOX

This story prepared by Earl Paige
in Los Angeles and Fred Goodman
in New York.

NEW YORK Retailers are split in
their response to WEA'’s recently
proposed 4- by 12-inch cassette
package (Billboard, July 27). The
cardboard wrapper, which made its
debut this spring as an experimen-
tal package for Motley Crue’s “The-
atre Of Pain” cassette on Elektra, is
earning its best reception from
large retail chains that are already
fixtured for the package size be-
cause of their own theft-deterrent
plastic spaghetti boxes.

I think they’re right on the mon-
ey with this package,” says Bill
Joyner, director of sales and opera-
tions for Record Bar, which, includ-
ing its Licorice Pizza chain, oper-
ates 193 stores. “A package like this
is so overdue. I don’t want to see
this thing die.

“Usually somebody starts it and

others let him pioneer it and then
each company comes with some-
thing that’s a little different,”
Joyner says.

The package drew a similar re-
sponse from the 174-store Camelot
Music chain when WEA vice presi-
dent Russ Bach used that chain’s re-
cent convention to begin stumping
for the graphically superior wrap-
per. And at the Amarillo headquar-
ters of the 136-store Hastings
Books, Records & Video, president
John Marmaduke says his company
“is all for it.” That chain currently
uses three different long boxes.

But if the largest chains are for
the package, others are not so
pleased. “It’s getting very difficult
for us to find the space for display-
ing everything, and I like cassettes
the way they are,” says Howard Ap-
plebaum, who heads the mid-Atlan-
tic’s 27-store Kemp Mill chain.“The
4-by-12 will just take up too much
space.

“Compact Discs are now 10% of
our business,” Applebaum notes,
“‘and we project they will be be-
tween 20% and 25% by the end of
next year. Plus WEA and Capitol
are pushing us to take video. So
what goes?”

Applebaum’s sentiments are ech-
oed by Joel Abramson, a singles
buyer at Tower Records’ Sunset
Strip store in Los Angeles. The
chain merchandises in the Norelco
box, with each cassette stickered
for theft prevention. “We would
have a space problem,” Abramson
says of the package.

Yet for those dealing with pilfer-
proof boxes that require bins that
could just as easily hold the WEA
package, the proposed box would
have an added benefit. “Not having
to re-box cassettes as they come
into a store means that our employ-
ees can sell and service rather than
package the product,” says Joyner.
“Really, it has been a royal pain.”

Cassettes Lead by Wide Margin

CD’s Share of Album Sales Growing

BY JOHN SIPPEL

LOS ANGELES A Billboard spot
survey of leading rackjobbers, one-
stops and retail chains finds Com-
pact Disc currently averaging 5%
of their album unit sales. Cassettes
average 61% of sales for those
polled, with LPs at 34%.

Most of those interviewed say
that the CD proportion would be
much larger if vendor fill were im-
proved. CBS continues to be the
poorest in fill, according to a num-
ber of those surveyed, but orders
from WEA and other firms are ap-
parently falling increasingly short
of requested levels.

One executive, Joe Martin of the
48-store, Atlanta-based Turtles
chain, suggests the major labels
hold a CD summit quickly. The goal,
per Martin: to discuss concentrating
present manufacturing facilities on
the best-sellers in their catalog until

backorders on these widely request-
ed titles are filled.

Several others called propose that
new CD releases should be limited
until enough quantity could be as-
sured on those new titles that are
available. Mike Mowers of Radio
Doctors, Milwaukee, and Jeff Boyd
of Vinyl Vendors, Kalamazoo, state
that large audio hardware chains in
their areas frequently order as
many as 1,000 CD units as opening
inventory for new CD departments,
while independent record dealers
open with 200 or more CD units, de-
pleting their stock of the hits.

Other findings of the Billboard
poll: Cassettes continue to build
their lead through racks, which re-
port 77% of their total album units
in prerecorded tape, 21% in LPs and
2% in CD.

Retailers polled say they sell 54%
of their album units in cassette,
40% in LP and 6% in CD. One-stops

identify 52% of their albums in
tape, 41% in LP and 7% in Compact
Disc.

The specific breakdowns, from
which the above figures are aver-
aged, follow: The first percentage
figure after each name represents
cassettes sold, the second LPs, the
third CD.

Rackjobbers: Handleman—82, 16
and 2; Western Merchandisers—84,"
13 and 3; Roundup Music—65, 30
and 5; Arrow Distributing—75, 24
and 1; Lieberman—77, 22 and 1.

One-Stops: Abbey Road—50, 44
and 6; Radio Doctors—43, 51 and 6;
Jerry Bassin—60, 35 and 5; Univer-
sal—55, 40 and 5; Vinyl Vendors—
63, 40 and 7.

Retail Chains: Waxie Maxie’'s—
47, 47 and 6; Flipside—40, 50 and 10;
Record Bar—61, 35 and 4; Turtles—
55, 35, and 10; Rainbow—>57, 36 and
1.

BMI’s TV Rates Nove Closer to ASGAP’s

But New Agreement Continues Second-Place Status

BY IS HOROWITZ

NEW YORK Under its new agree-
ment with the nation’s local televi-
sion stations, Broadcast Music Inc.
license rates will move closer to
those paid its performing rights ri-
val, the American Society of Com-
posers, Authors & Publishers. But
they will still be pegged to a per-
centage of the fees due ASCAP, a
traditional relationship that keeps
BMI in a secondary earnings role
compared to the senior society.

Details of the settlement, agreed
to in principle on July 16 (Billboard,
July 27), became known last week,
even as the deal was being reduced
to contractual language prior to
signing.

Under its terms, BMI will main-
tain its 58%-0f-ASCAP ratio for the
two retroactive years (1983 and
1984) of the five-year pact, but the

percentage will escalate annually
until it reaches as much as 70% of
the ASCAP rate in its final year,
1987.

In a related action July 22, but
only made known July 29, the U.S.
District Court here affirmed its pre-
vious order calling for local tv sta-
tions to pay BMI retroactive fees
expected to total about $30 million.
This is to compensate the licensing
organization for fees rolled back
and frozen at 1980 levels during
pendency of the appeals procedure
in the failed antitrust suit brought
by the stations against BMI and
ASCAP.

Stations were instructed by the
court to pay up “promptly,” but it’s
understood that this means a due
date next January, to allow for
proper computation. The retroactive
period at issue ran from February,
1983 to November, 1984.

In its overall settlement with the
stations represented by the All-In-
dustry Television Station Music Li-
cense Committee, BMI agreed to
drop its antitrust action against the
committee, its chairman Leslie Ar-
ries, and five executives of stations
that hold BMI shares. It also agreed
to ask that its consent decree with
the government be amended to pro-
vide for rate court machinery simi-
lar to that of ASCAP in order to re-
solve future bargaining stalemates,
and it voided contracts sent stations
last June during a particularly heat-
ed phase of the controversy. These
contracts called for rates unrelated
to ASCAP obligations.

TV station shareholders, who had
called for a special BMI board meet-
ing to alter its bylaws, on their part
dropped three of their most volatile
demands seeking to control rate

(Continued on page 76)
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NAMM Readies Generic Ad Campaign

Group Hopes MTV Spots Will Play ‘Instrumental ’Role

BY STEVEN DUPLER

NEW YORK The National Assn.
of Music Merchants (NAMM) will
begin testing an industry-wide ge-
neric ad campaign on MTV, aimed
at turning ‘“‘passive music specta-
tors into active music participants,”
by the end of the year. If the con-
cept proves viable, NAMM says it
will eventually attempt to engineer
other types of generic music promo-
tions that could involve participa-
tion by the recording industry.

Don Griffin, vice president of
NAMM, says that he would like to
see the organization reach out to
the other music industry trade asso-
ciations because ‘‘joint promotions
could benefit all levels of the music
industry. There are a lot of music in-
dustry associations, and they're all
out for their own. But if there is not
a more basic support for music in
general, we're all in trouble.

“We want to go to some of these
industry leaders and see if we could

all join in to promote music on all
levels—from the players and per-
formers to the consumers.”

NAMM says it has so far accumu-
lated $150,000—half from pledges
by its retail and commercial mem-
bers, and half from its own financial
reserves. According to Griffin, that
money will be used to buy regional
test spots on MTV in three markets.

“If the tests prove effective, we
will end up spending several million
dollars a year on a national cam-
paign designed to get young people
interested in playing musical instru-
ments,” Griffin says, adding that
the funds for such an effort could
come from “trade show revenues
and large corporations interested in
promoting music on a national lev-
el.”

According to Griffin, the NAMM
committee involved with planning
the proposed campaign has devel-
oped several basic concepts for the
initial 30-second spots. One would
involve obtaining the services of a

major artist, well-known by the
MTV demographic, who would “get
the message across that it’s easy
and fun to play an instrument. We'd
show some concert footage of the
artist, then show him interfacing
with a kid learning to play an instru-
ment, and finally show them togeth-
er, jamming on something simple.”

Another possible concept would
depict a group of teenagers playing
in a garage band, surrounded by ad-
mirers. “We’ve done encounter
group studies with an ad agency in
New York, and asked kids what at-
tracted them to playing an instru-
ment,” Griffin says. The most popu-
lar responses? “Group involvement
and acceptance by the opposite
sex.”

Griffin says the campaign is espe-
cially unusual in that it represents
the first “truly cooperative effort”
among all NAMM members. “We
felt we needed to get a grass-roots
involvement to make everyone feel

(Continued on page 76)

Canadian Gov’t Proposes Industry Support

‘Discussion Paper’ Outlines Financial Commitment

BY KIRK LaPOINTE

OTTAWA The Canadian govern-
ment is promising millions of dol-
lars in assistance for the recording
industry and will participate in the
funding of radio programming, al-
‘bums and music videos.

In a “discussion paper” now be-
ing circulated as the prelude to a
federal strategy for the business
later this year, the government tips
its hand on what it wants to do for
the music industry. Among the mea-
sures it proposes:

e A fund to assist in the establish-
ment of between 15 and 20 record
production companies.

¢ Financial support of the Eoun-
dation To Assist Canadian Talent
On Record-Canadian Talent Library
(FACTOR-CTL), an industry-gen-
erated fund that helps finance rec-
ord production, which would see the
government help finance 150 to 175
albums per year in Canada.

¢ Financial support of the Video
Foundation To Assist Canadian Tal-
ent (VideoFACT), a fund overseen
by FACTOR and generated by the

Virgin U.K. Singled Qut

Takes Over Market Share Lead

BY PETER JONES

LONDON Virgin Records has tak-
en over the No. 1 slot from CBS in
the U.K. market share survey for
singles covering the April-June
quarter. But CBS remains way out
- front in the corporate LP/cassette
ratings.
_ CBS, long dominant in these chart
percentage analyses prepared from
statistics supplied by Gallup, ran
neck-and-neck with WEA in the
first quarter singles returns, with a
17.9% share compared to WEA’s
17.71%.

Now Virgin has a similarly slim
corporate lead over CBS (12.6% to
12.2%) in the second quarter re-
turns. EMI is third with 9.8%. The
statistics, compiled from the weekly
sample of sales registered through
250 retail outlets nationwide (as are
the charts), show a wider spread of
overall sales action.

In a straight label breakdown,
Virgin also emerges as top dog,
with 8.8% of the action, followed by
Chrysalis with 8% and CBS with
7%. The Virgin company lead was
gained by the addition of the affili-
ated label 10 Records. The singles

analysis combines seven- and 12-
inch sales.
In the LP/cassette division, CBS

" tops the second quarter with 18.8%,

followed by WEA (12.4%) and EMI
(10%). In the previous quarter,
CBS recorded a 20.3% share, fol-
lowed by WEA (15.7%) and EMI
(9.6%). On a label basis in this sec-
tor, CBS is first with 11.5%, fol-
lowed by Virgin with 6.6%, then
CBS/WEA via the “Hits 2, Various
Artists” collaborative package, plus
“The Hits Album/The Hits Tape”
set.

Top singles in the second quarter
charts were, in order, 19" by Paul
Hardcastle (Chrysalis); ‘“Move
Closer” by Phyllis Nelson (Car-
rere); and ‘“You'll Never Walk
Alone” by the Crowd, an all-star
charity offering in aid of victims of
a football stadium fire. Top singles
artists were Hardcastle, Nelson and
Tears For Fears.

The top three albums were “Hits
2” (CBS/WEA); “Songs From The
Big Chair’’ by Tears For Fears
(Mercury); and “No Jacket Re-
quired” by Phil Collins (Virgin).
Top artists were Collins, Bruce
Springsteen and Tears For Fears.

MuchMusic Network, which would
see the government help finance
about 50 music videos each year.

¢ Funds directly to Canadian-
owned record companies to encour-
age the creation and distribution of
classical, jazz, experimental and
folk musie.

¢ Funds for radio broadcasters
for programs in the area of syndica-
tion, live concerts and specials.

¢ Elimination of duties and tariffs

on concert equipment that must be .

imported.

e Sustained assistance, in the
form of an improved government
mechanism, of the marketing
abroad of Canadian music.

e Relaxed broadcast regulations
to encourage the development of
satellite radio services.

The 23-page paper largely down-
plays the role of foreign-owned
firms operating in Canada. It says
the future of the business “lies in
the hands of the Canadian-owned in-
dependent labels for the simple rea-
son that these companies are large-
ly dependent on their success with
Canadian recording artists to re-
main in business.” .

The paper says the $600 million

sound recording business supports

an estimated $2 billion economy in
such areas as radio broadcasting,
audio equipment sales, concert per-
formance, publishing, studios, mer-
chandising and manufacturing. But,
it notes, the production of Canadian
recordings is in a “state of decline’:
There has been a 22% decrease in
the number of English-Canadian
records and a 54% decline in the
number of French-Canadian records
between 1979 and 1983.

“It is evident that there has been
a continuous weakening in the fi-

" nancial health of Canadian record

companies over the past five years
despite an increased share in mar-
ket revenues,” the paper says. “Al-
though international trends indicate
that it should be a growth sector,
many Canadian record companies

(Continued on page 76)

o - o

Going Strong. Following their recent “Artists Anti-Piracy Challenge” press
conference in New York, from left, WEA International chairman Nesuhi Ertegun,
George Benson and his manager Ken Fritz welcome manager Brian Avnet to
the fold on behalf of his clients Manhattan Transfer, Frankie Valli and Michael
Sembello, who pledged to join Benson in contributing a small percentage of
their international royalties to a special IFPI antipiracy fund.

Executive Turntable

RECORD COMPANIES. MCA Records names Randy Hock and Bob Osborn to
the newly created positions of director of album promotion/marketing,
East and West Coast, respectively. Hock was director of national promo-
tion/marketing for Arista Records. Osborn was Western regional AOR
manager at Capitol. In addition, the label promotes Nan Fisher to the new-
ly created post of director of national alternative promotion in Universal
City, Calif. She was national college promotion coordinator.

Kelly Norris is appointed West Coast promotion director at Arista Rec-
ords in Los Angeles. She was program director at KRQ Tuscon.

Warner Bros. Records appoints Kathy Guild advertising manager and
promotes Arlene Grzeszak to production manager/creative services in
Burbank. Guild was with the advertising firm Dentsu in account services.
Grzeszak was production coordinator for the label.

_" :

WEITZBERG

SHANNON

GILLESPIE

Attic Records in Toronto makes the following promotions: Lindsay Gil-
lespie to vice president of sales and marketing; Ralph Alfonso, director of
press and promotion; and Velma Buckley, manager of production and mar-
keting services. Gillespie was director of sales and marketing. Alfonso was
manager of national promotion and press. Buckley was promotion coordina-
tor.

RETAILING/DISTRIBUTION. Peter Young joins Seattle rackjobber Roundup Mu-
sic as manager of special promotions. He was with Twin Records, a division
of Surplus Records & Tapes.

HOME VIDED. Karl-Lorimar Home Video promotes the following in Irvine,
Calif.: Court Shannon to executive vice president; Harold Weitzberg, exec-
utive vice president of sales and marketing; Francie McBride, director of:

HILLEY FISHER

HOCK OSBORN

marketing; and Kevin Johnston, director of sales. Shannon was vice presi-
dent of marketing. Weitzberg was vice president of sales. McBride was di-
rector of creative services. Johnston was national accounts executive.

PUBLISHING. At Tree International, Nashville, Donna Hilley is promoted
from vice president to executive vice president; Joe Huffman becomes di-
rector of business affairs, an expansion of his previous position as partner
and general manager of Meadowgreen Music, Tree’s gospel music division;
and Harrianne Condra is upped from director of copyright administration
to general manager of the copyright division.

Philip Cacayorin joins Island Music as professional manager. He was
with Bug Musiec.

PRO AUDIO/VIDEO. Robert Cavanaugh joins Dolby Laboratories in San Fran-
cisco as technical marketing consultant. He was associated with Audiotech-
niques Inc.
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First Titles Due in September

Paramount Video Links With Windham Hill

BY TONY SEIDEMAN

NEW YORK Paramount Home
Video and Windham Hill Records
have joined forces to develop a new
prerecorded video genre that will
merge imagery with the relaxed in-
strumental music for which the rec-
ord label is known.

The move marks Paramount’s
first entry into the music video
made-for marketplace, as well as
the first time the home video major
has distributed product under a sep-
arate label.

The titles will be marketed as
trademarked Windham Hill videos,
with the first package named “The
Windham Hill Videos.” Four titles
will be released, all priced at $29.95,
and all running for about 60 min-
utes: “Water’s Path,” “Western
Lights,” “Autumn Portrait’” and
“Winter.”

Ship date for the product is Sept.
20. The titles will also be released by

Pioneer Video Artists on laserdisk
at $24.95. In order to best exploit
the capabilities of Pioneer’s strong-
selling CLD-900 digital laser video-
disk player, the disks will have digi-
tally encoded soundtracks.

Each of the titles will feature
scenes related to the program’s
name and music by Windham Hill’s
top artists. Will Ackerman, Scott
Cossu, Daniel Hecht, Michael
Hedges, Alex de Grassi, Mark
Isham, Shadowfax and Cyrille Ver-
deaux are among the musicians in-
volved.

Paramount vice president and
general manager Tim Clott says
that the Windham Hill video titles
should not be “pigeonholed.” When
Windham Hill’'s recordings first
came out, the albums had a hard
time finding shelf space at record
outlets and achieved their best num-
bers at health food stores and other
alternative outlets. Clott predicts
that the videos will follow a similar

Amstrad Will Suspend
Twin-Cassette Advertising

BY PETER JONES

LONDON Amstrad has pledged
not to advertise its twin-cassette re-
corders until an appeal against the
British Phonographic Industry’s
court victory over the firm has been
heard.

Justice Whitford’s High Court
judgment (Billboard, July 13) re-
fused Amstrad the declaration the
company had sought: that its mar-
keting and advertising for the twin-
cassette decks TS39, TS87 and
SM104 were “not unlawful.”

Now, again before Justice Whit-
ford, Amstrad has committed itself
to withhold all advertising in re-
sponse to an application brought by
CBS Songs, EMI Records and
Chrysalis, on behalf of members of
the BPI and the Mechanical Rights
Society (MRS).

Coming up with the Amstrad ap-
peal, which will be heard Sept. 23 in
the High Court, is an action in which
BPI seeks damages based on profits
from the twin-cassette systems,
around 25,000 of which have been

sold in the U.K.

BPI, representing the British re-
cord companies, claimed that the
marketing for the decks was “an in-
citement to the public to breach re-
cord and publishing company copy-
rights by home taping from prere-
corded cassettes.”

Amstrad had initiated the action
as a result of a BPI letter to dealers
warning that copyright breach was
likely to arise through use of the

hardware. After the adverse judg- -

ment, Amstrad’s sales and market-
ing director Malcolm Miller said the
company had no intention of with-
drawing its twin-cassette systems,
because the situation “remains far
from clear.”

In the original High Court action,
Justice Whitford had said: “This
case is all about home taping. Copy-
right owners have been losing po-
tentially very large sums as a re-
sult, not only from piracy but from
home taping.” He stressed that the
BPI action was concerned not only
with the machines but with the way
in which they had been marketed.

Royalty Suit Hits Audiofidelity
300 Publishers in Class Action

NEW YORK Audiofidelity Enter-
prises has been charged with failure
to account for and pay mechanical
royalties in an action filed in U.S.
District Court here.

The suit, filed July 29, is a class
action by more than 300 music pub-
lishers, although the action lists
only Conrad Music, a division of the
Arc Musie Corp. It claims more than
1,800 acts of infringement. The Con-

rad copyright is ‘“‘He Will Break
Your Heart” a’k/a “He Don’t Love
You (Like I Love You),” written by
Jerry Butler, Curtis Mayfield and
Calvin Carter.

The action, which also names
Dante Pugliese, a principal in Au-
diofidelity, says that the 1,800 copy-
rights were revoked by the Harry
Fox Agency, the mechanical royalty
collection group, following a de-

mand last May that the company

comply with the compulsory licens-
ing provisions of the Copyright Act.
The action demands statutory
damages of at least $50,000 per in-
fringement and asks that the com-
pany be permanently enjoined from
making and marketing product with
the allegedly infringing material.

path, with record stores and book
stores the most important places for
the titles at first.

Sales potential for each Windham
Hill title is in the 50,000- to 100,000-
unit range, Clott suggests. He ac-
knowledges that initial ship units on
the titles will probably be small, but
he points out that the initial ship
units on “Jane Fonda’s Workout”
were small, too. And if the Wind-
ham Hill Video titles work as well
as the label’s audio product has, he
claims, the progams should prove
“evergreen’” in terms of continuing
sales.

As with Windham Hill Records,
Clott is looking for word of mouth

(Continued on page 77)

s .
Getting Top Billing. Recording act Go West gathers with Chrysalis Records

executives during a recent party celebrating their recent U.S. tour. The gala
event was at New York’s Private Eyes. Shown from left are, top row, band
member Richard Drummie, Chrysalis’ chairman Chris Wright, vice president of
marketing Rick Dobbis, executive vice president Jeff Aldrich and president Jack
Craigo, and band member Peter Cox. Seated in front is band manager John

Glover.

by Paul Grein

BRYAN ADAMS’ ““‘Reckless’”’
(A&M) this week becomes the
first album by a Canadian artist to
reach No. 1 in the U.S. since Bach-
man-Turner Overdrive’s ‘“Not
Fragile” in October, 1974. Adams
is managed by Vancouver-based
Bruce Allen, who also represented
BTO at its peak.

In the past 20 years, only two
other albums by Canadian artists
have reached No. 1 on Billboard’s
Top Pop Albums chart: Neil
Young’s “Harvest’’ in March,
1972, and Gordon Lightfoot’s
“Sundown” in June, 1974. Interest-
ingly, all four of these No. 1 al-
bums yielded No. 1 singles:
Adams’ “Heaven,” BTO’s “You
Ain’t Seen Nothin’ Yet,” Young’s
“Heart Of Gold” and Lightfoot’s
“Sundown.”

“Reckless” has taken 38 weeks
to climb to No. 1, which makes it
the third slowest-climbing No. 1 al-
bum of the past 10 years. The
“Fleetwood Mac” album reached
No. 1 in its 58th week in Septem-
ber, 1976; Huey Lewis & the News’
“Sports” did the trick in its 39th
week in June, 1984.

For the record, the fourth and

fifth slowest-climbing No. 1 al-
bums of the past 10 years are the
Go-Go’s’ “Beauty And The Beat”
and Quiet Riot’s “Metal Health,”
both of which took 32 weeks to hit
the top. It must have taken that
long for the pun-filled titles to sink
in.
We might add that “Reckless” is
the third consecutive “sleeper” al-
bum to top the chart. It follows the
“Beverly Hills Cop” soundtrack,
which took 24 weeks to reach No.
1, and Tears For Fears’ “Songs
From The Big Chair,” which rang
the bell in its 16th week.

SPEAKING OF Tears For Fears,
we must share this letter from Eric
Fader of Bayside, N.Y. “How long
will it be,” wonders Fader, “before
we hear the following tv commer-
cial:

HAR
¢ BEN

‘Shout, shout
Get it all out
These are the stains
I can do without
Come on, I'm talking to you
Get ‘Shout.’”

Having succeeded in getting our
attention, Fader observes: “By hit-
ting No. 1, ‘Shout’ becomes the
first record named after a laundry
detergent or dishwashing liquid to
hit No. 1 (without the benefit of
other words in its title).”

Fader then names several of the
runners-up. “ ‘Joy’ hit number six
in 1972 for Apollo 100, as did
‘Shout’ in 1962 for Joey Dee & the

Rock’n’Roll” and “If This Is It.”

Lewis’ single is the top-ranking
hit by an American artist on this
week’s Hot 100. The top four posi-
tions are monopolized by Britons
Tears For Fears, Paul Young and
Sting, and Canadian Corey Hart.
In much the same way, Bruce
Springsteen is the top-ranking
Yank on the pop album chart. The
top four slots there are also held
by three Brits (Tears, Sting and
Phil Collins) and a Canadian
(Bryan Adams).

Dire Straits this week returns to
the top 10 on the pop album
chart—and to the top 40 on the pop
singles chart—for the first time
since their acclaimed 1979 debut.
“Brothers In Arms” jumps five
points to number 10 on the Top Pop
Albums chart as its breakout sin-
gle, “Money For Nothing,” leaps
to number 28 on the Hot 100.

“Brothers In Arms” also moves
up to No. 1 in the UK., as “Money
For Nothing”' leaps seven notches
to number eight on the British sin-
gles chart. But the No. 1 spot in the
U.K. is held by Madonna’s “Into

Oh, Canada! Bryan Adams makes it
to the top of the album list

Starlighters. ‘All’ hit number 85 in
1967 for James Darren, and ‘Ivory’
hit number 97 in 1969 for Bob
Seger.

“If you allow other words in the
title,”” continues Fader, ‘“four
‘cleaner product’ songs have hit
No. 1: Blondie’s ‘““The Tide Is
High,” Paul McCartney & Stevie
Wonder’s ‘Ebony And Ivory,’
Three Dog Night's ‘Joy To The
World’ and Prince’s ‘When Doves
Cry.! 2

Fader, a most meticulous cleans-
ologist, concludes: “Don’t forget
the novelty act the Detergents,
who cracked the top 20 in 1965 with
‘Leader Of The Laundromat.” And
of course, there was the Fab
Four.”

FAST FACTS: Huey Lewis & the
News have been one of the hottest
acts in pop for the past 18 months,
but it’s only this week that they
score their first top five single, as
“The Power Of Love” jumps two
points to number five. The band
peaked at number six with three
singles from “Sports”: “I Want A
New Drug,” ‘“The Heart Of

’

The Groove,” which might very
well have hit No. 1 in the U.S. had
it only been released. That puts it
in league with such other “phan-
tom’’ No. 1 hits as Elton John’s
“Pinball Wizard,”” the Bee Gees’
“More Than A Woman,” Donna
Summer’s ‘“‘Sunset People,” Led
Zeppelin’s “Stairway To Heaven”
and any number of Beatles clas-
sics.

WE GET LETTERS: Vincent P.
Ruscavage of Pittsburgh writes:
“In 1980, Daryl Hall & John
Oates’ ‘Wait For Me’ peaked at
number 18. Their next single, ‘How
Does It Feel To Be Back,” with the
lead vocal by John Oates, peaked
at number 30.

“Now history has repeated it-
self. This year, ‘Some Things Are
Better Left Unsaid’ peaked at
number 18. The followup, ‘Posses-
sion Obsession,” with the lead vocal
again by Oates, has also peaked at
number 30.

“I hope this makes it into your
column if you get stuck about
something to write,” concludes
Ruscavage, far too modestly.
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Wnternational

POLAND

.hewsline..

HIT SONG OF THE YEAR, as chosen by the audience at the 22nd Polish Song
Festival at Opole, was “Sha, La La, La,” performed by a blues singer
appearing in the event as Shakin’ Dudi. Top prize from the jury went to
Ana Jurksztowicz, and first prize in the newcomer category was won
by Mieczyslaw Szczesniak. The festival, considered the top annual en-
tertainment event in Poland, attracts the cream of domestical talent.

THE INTERNATIONAL JAZZ FEDERATION'S Polish branch is running the most
successful record store in Warsaw, selling domestic product alongside
foreign material brought in by tourists or via mail order. Biggest de-
mand is for current U.K. chart product, plus “all-time greats” record-
ings by such artists as Elvis Presley, the Beatles and the Doors. The
most prominently displayed material is from Chrysalis, PolyGram,
Capitol, WEA, Ariola and Teldez. The store also deals in Compact Disc.

THE MUSIC THEATRE of Gdynia has staged the musical “Fiddler On The
Roof,” playing to packed houses. Guest performances by the company
in Warsaw and Krakow were also successful.

STANISLAW NOWOTNY, the longtime manager of the United Enterprises
of Entertainment organization in Warsaw, has been appointed key ex-
ecutive of the arts/culture ministry, with the responsibility of reorga-
nizing the national music industry.

POLISH ROCK GROUP LOMBARD has, for the second time, been invited to
tour Italy by the Naples-based agency ATAF. On its first visit, the
group recorded its first single in Italian. West German company Pool
Musikproduktion will release a disk by the band, hopefully opening the
way into Western arkets alongside such Polish bands as Lady Pank,
Kombi, TSA and Maanam.

A GOLD DISK has been awarded 10 Mazowsze, Poland’s best-known folk
ensemble, for sales of more than 130,000 copies of its album of carols.
The group has sold more than a million units of its seven albums, and
there’s a minimum production run of 100,000 on each of its releases.
The group is popular in Polonian communities worldwide, especially in
the U.S

ROMAN WASCHKO

Aid for Live Aid from Down Under
Australians Do Their Part for Famine Relief Effort

BY GLENN A. BAKER

SYDNEY The vast success of the
international Live Aid concert pro-
Ject is sweet indeed for a number of
Australians whose involvement in
the cause parallels that of Bob Gel-
dof.

It was Melbourne furniture deal-
er Bill Gordon who staged the
world’s first major Ethiopian-appeal
rock concert, then sold Geldof on
the concept of an international con-
cert tied to various telethons.

“Gordon rang me out of the blue
in November,” recalls veteran Aus-
tralian music industry figure Brian
deCourcy. “He didn’t know a soul in
the music business, but he did know
how many people were dying in
Ethiopia.”

The two enjoyed overwhelming
rock industry support for a super-
star concert at Melbourne’s Myer
Music Bowl, which raised almost $2
million for famine relief last Decem-
ber. Coincidentally, the concert was
staged on the same day that U.S.
artists were assembling to record
‘“We Are The World.”” Gordon
hadn’t even heard “Do They Know
It’s Christmas?,” the all-star British
charity single masterminded by Gel-
dof, when he started organizing a
benefit concert.

After the Melbourne concert,
where he met Geldof’s partner

Midge Ure, Gordon flew to London
to meet with Geldof, who was al-
ready well into plans for his Wem-
bley concert.

“Geldof hadn’t thought of the
idea of a telethon,” says Gordon.
“He became very enthusiastic when
I told him how much money could be
raked in. Telethons are more com-
monplace in Australia and the U.S.
than in the U.K.”

Ironically, it was Australia that

almost didn’t participate in the
eventual extravaganza. The nation-
al 9 network refused to proceed
with the telecast not much more
than a month before the event, leav-
ing Gordon, DeCourcy and such
supporters as tv host Ian “Molly”
Meldrum to try to pull something
out of the hat. They did just that
and, with only 15 days to go, per-
suaded the government-owned Aus-

(Continued on page 64)

84 German Figures

GEMA Collected $180 Mil

MUNICH GEMA, the West Ger-
man mechanical and performing
rights society, collected a total of
$180 million last year, according to
figures released here. The society
blames increased home taping and
growing audio piracy for its failure
to match the peak year of 1982,
when income reached $190 million.
About $76 million of the 1984 total
came from performance, broadcast
and reproduction rights, some $91
million from mechanical and manu-
facturing rights, $2.9 million from
Radio Europe 1 and $10.5 million
from other sources.
Administrative expenses of
14.2% leave a net $155 million for

distribution to GEMA’s 16,450 mem-
bers, who include 1,749 music pub-
lishers, with cultural support and
social help accounting for $4.6 mil-
lion and $1.8 million respectively.

Discussing the new copyright law
amendment that became effective
here on July 1, GEMA chairman
Erich Schulze says that although it
represents significant progress,
there are some negative implica-
tions for music copyright, such as
the limitation of the obligation to
pay fees for social functions, which
do not aceord with the protection of
intellectual property as guaranteed
in constitutional law.

Berlin Audio-Video Fair
Will Highlight CD’s Growth

BY JIM SAMPSON

MUNICH Two years ago, the Ber-
lin Audio-Video Fair was a major
factor in the successful launch of
the Compact Disc. This year’s edi-
tion, set for Aug. 30-Sept. 8, is ex-
pected to establish the CD as a pri-
mary consumer music medium, and
could also herald the arrival of the
digital audiocassette.

On the video side, no radical de-
velopments are expected from Ber-
lin. Sony hopes to debut 8mm soft-
ware to support its new camcorder,
but most video program supp.iers
are this year taking their business
to a new trade fair in Wiesbaden,
avoiding the chaos of the biennial
Berlin event, which in 1983 filled 25
halls with 765 companies from 27
nations, attracting 432,000 visitors.

An “explosive” demand for CD
followed the last Berlin fair, aceord-
ing to Wolfgang Munczynski, 2oly-
Gram’s CD coordinator in Bzarn,
Holland. “This year,” he says,
“we’re showing the depth of the CD
catalog and expect a similar subse-
quent explosion in consume> de-
mand.”

Munczynski says he foresees no
major new hardware developments
in CD. Several manufacturers will
probably demonstrate subcoding,
but a standard still has not been set
for the international market.

A new double CD deck from To-
shiba, which could have been attrac-
tive for broadcast or disco use, has
only one laser built in, precluding
fading or mixing.

On the CD software side, Munc-
zynski predicts that PolyGram will
face capacity shortages until the
fourth quarter, so the CD maxi-sin-
gle, once expected in Berlin, has
been pushed back to 1986, as have
PolyGram’s European midline
plans.

Video program suppliers, who in
recent years have used Berlin as a
consumer/trade expo, decided this
year to have their business meet-
ings at a separate location. To the
chagrin of some, the only time and
place available was around Sept. 1,
in Wiesbaden, near Frankfurt.

Sponsored by several trade
groups and Videomarkt magazine,
the first “Video Kongress” does not
see itself as a competitor to Berlin,
but rather as a complementary
event, where all activity is devoted
to business. And with the German
video software business in the dol-
drums, there should be plenty to
talk about.

Germany’s hardware distributors
are only slightly more optimistic
about their economic prospects.
During the first half of 1985, color
television sales slumped 7% and

(Continued on page 64)

BRITAIN’S TOP

At last! Great Britain, the home of heavy metal, is
making its top rock magazine available in the
United States. Find out who really rates with the
British rock cognoscenti — from Iron Maiden to
Judas Priest, Bon Jovi to Van Halen — they‘re all in
the one magazine read by the bands as well as the

IN AMERICA

fans. Kerrang! will be blitzing the States once a
month, (starting with the 100th issue — its biggest
ever!), with a potent cocktail of sensational original
colour pix, candid interviews and articles by leading

journalists and all the latest news and reviews.
Kerrang! World'’s best! From September.

U.S. Distribution Representatives: Warner Publisher Services,
75 Rockerfeller Center, New York, NY 10103
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ommentary

BY DONNA HALPER

I saw something the other night
that really inspired me, in the same
way the Live Aid concert did. It
struck me as one of rock music’s
better moments, one that should
have been experienced by those
many spokespeople who blame rock
for everything from cancer to delin-
quency.

I saw a practically all-white audi-
ence in an area that has had some
racial problems in the past turn out
in great numbers to cheer on a black
singer who has made a remarkable
comeback. Thousands of white fans
danced to and cheered the music of
Tina Turner, accepting her totally,
not as a “black musician” but as a
talented artist.

In that moment, race ceased to
matter at all. Nobody rioted; nobody
shouted any racial slurs; everyone
had a great time. Once again, rock
music brought enjoyment to a lot of
people. And it showed once more
that although a concert can some-
times produce negative results,
more often than not a rock concert
can be a very positive experience.

Without accusing the audience of
being closet racists, it's doubtful
that so many whites of varying age
groups would ordinarily go to such
lengths to express admiration for a
person who happens to be black (or
Asian, or Hispanic, for that mat-
ter). It’s a fact that only in sports or
music do most whites have the op-
portunity to stand up and cheer the
achievements of someone of anoth-
er race.

But it is also a fact that, in years
past, rock music has not been very
receptive to black artists. So it was
good to see yet another barrier fall,

The Crossover Crutch

REFLECTIONS IN BLACK AND WHITE

another instance of how music need
not be black or white. And that set
me thinking again about the much-
debated phenomenon known as
“crossover.”

Just as there are some black jour-
nalists who write that black/urban
radio stations do blacks a disservice
every time they play a “white” rec-
ord, there are some white program-
mers who still seem to feel uncom-
fortable about playing ‘‘too much”
black music. Sure, Phil Collins had a
major black hit, and we can all point
to Prince or certain other black art-

miles outside the city. But it still
puzzles me. Is it that whites and
blacks still don’t feel comfortable
going to concerts with each other?
Is it that once an artist becomes
“mass appeal,”’ the artist’'s former
fans don’t fit any more?

I doubt that Tina Turner wants to
exclude her black fans. Perhaps her
tour draws heavy black audiences
elsewhere, and Boston is an excep-
tion. Yet I also saw during the
Prince tour that his audience
seemed made up mostly of white
fans.

‘Only in sports or music do most
whites stand up and cheer
someone of another race’

Donna Halper consults radio stations in both large and small markets.
She'’s based in Boston.

ists with a huge following of both
races, but they seem the exception
even now,

What crossing over means is that
the black artist has become accept-
able to the white audience. And
there’s something about that that
makes me uneasy. It appears to im-
ply that if the artist keeps doing
“black” material, his appeal to the
white audience will be lost.

The fact that there were few
blacks at that Tina Turner concert
near Boston may have been due to
any number of factors. For one
thing, the concert was held about 30

Of course, much of this is good,
and I wish more black artists were
just seen as great performers rath-
er than as great black performers. I
doubt that the average white rock
or pop fan would attend a Luther
Vandross or Gap Band concert,
even if these artists have earned at
least a couple of major top 40 hits.
Neither is yet considered a cross-
over,

So what does it take to cross
over? Does it mean lots of top 40
hits, as opposed to just black hits?
Does it mean a change in style?
Does it mean making the same hard

choices some more avant-garde al-
bum rock bands have had to make,
about ‘“‘compromising’ and becom-
ing more “commercial?”’

I'm delighted that MTV and “Fri-
day Night Videos” play videos by
black artists. And it's good to see
the Pointer Sisters, Diana Ross, Ste-
vie Wonder, Prince, Tina Turner
and a few others accepted for their
music and not categorized by color.
But I'm still concerned about the
categories and what it takes to es-
cape them once it's been decided one
is “‘too black,” or not ‘“mass ap-
peal.”

And I still wonder why record
companies have black promotion
staffs who promote to “black” sta-
tions, and pop promotion staffs who
work the rest of the industry. I won-
der what makes a record ‘“black”
and what makes a record “pop” in
1985.

I don’t think audiences are won-
dering. I don’t think they care very
much as long as they like the song.
It would be nice if a song were
judged on its own merits, rather
than deciding arbitrarily that it's
only for blacks, or for whites.

We are seeing some exciting
progress, and valuable contribu-
tions are being made. Black audi-
ences are getting to hear people like
Paul Hardcastle and Phil Collins;
white audiences are getting to hear
all sorts of talented performers
they may have never heard before.

But can we go to concerts togeth-
er and be friends? Can we work at
the same stations and contribute to
listeners no matter their race? I be-
lieve we can. I hope we will.

A CONSTITUTIONAL RIGHT
I'm outraged at the continuing ef-
forts of certain Congressional
wives, the PTA, and even some seg-
ments of the music industry to cen-
sor pop music lyrics by committee
(under the guise of “the industry
policing itself”’). Even though I find
some of the lyrics a bit blatant, I re-
spect the right of all artists to speak
their minds. You see, there is this
obscure document called the Consti-
tution of the United States, which
says, “Congress shall make no law
. abridging the freedom of
speech.”

If the question of free speech was
important enough for the writers of
our fundamental legal document,
who is so self-important to presume
to know better? If we begin to elimi-
nate a potential danger to our chil-
dren by censoring pop music, how
long will it be before “the commit-
tee” shows concern about—and cen-
sors—‘dangerous” social and politi-
cal ideas like world hunger relief
and nuclear disarmament?

The solution to the problem is so
simple it seems absurd to have to
state it. The hard part is that it re-
quires the active participation ofl]is-

Letters to the Editor

teners and concerned parents. Pay
attention to the lyrics, and if they‘re
found offensive or a bad influence
on children, eliminate the source.
Turn off the radio. Break the rec-
ord. No one has a gun to your head
forcing you to listen.

But do not attempt to deprive ev-
eryone else of a source of enjoy-
ment because of your limited views.
Have people’s minds turned to such
mush that they need a review board
to tell them what is worth listening
to?

John Zielinski
Lansing, Ill.

ACCEPTING RESPONSIBILITY
The question of risqué lyrics is one
that should have been brought to
light some time ago. Although I un-
derstand the position of those who
say that censorship denies us the
right to choose for ourselves what
is good and what is bad, there are
those who are not yet capable of
making this distinction. It’s not
enough to leave these decisions
merely to one’s conscience.

We must return to the origin of
the problem: the writers and the
musicians. These artists should re-

alize their obligation to the public
and accept the responsibilities that
follow. Some, I'm afraid, look upon
this responsibility too lightly.
There is no easy solution to the
problem. But please, let's not beat it
to death. Let's face it, and get it out
of the way. I'm confident that the
musicians and writers themselves
can find a satisfactory solution.
Brenda K. Walker
Paula Records
Shreveport, La.

SHADES OF ORWELL
I am outraged at the sheer audacity
of the Parents Music Resource Cen-
ter. Who do these women think they
are? They're just political wives.
Does this give them the power to
tell me what I can hear on the radio,
what I can buy in the record store,
or, heaven forbid, what my favorite
artists can write in their songs?
Shades of Orwellian totalitarian-
ism will fall upon the light of musi-
cal creativity unless we stop them

dead in their tracks.
Patricia Hefner
Birmingham, Ala.

CHARTING HEAVY METAL

I am writing in support of others
who have urged that Billboard add a
heavy metal chart. I feel this is very
much overdue.

Let’s face it, heavy metal is not
treated fairly by any part of the me-
dia. MTV has cut back on it, and it
rarely can be heard on radio. Even
though there is a lack of exposure,
there are still some great new and
old heavy rock acts that deserve the
exposure. I look to Billboard to
make a major first step in correct-
ing this situation.

Michael J. Bouvier
Warehouse Records
Gretna, La.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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NRBA/NAB CONVENTION & CONFERENCE ISSUE

National Radio Broadcasters Association National Association of Broadcasters

BONUS CIRCULATION aft the Dallas Convention: September 11-15

e e e INTHISISSUE ¢ « o

— PROFILE & ANALYSIS OF 2%%7, WHTZ, NEW YORK
— CRITIQUE OF DALLAS/FT. WORTH RADIO MARKET
— WINNERS OF BILLBOARD’S ANNUAL RADIO AWARDS

The feature on Z-100 (the nation’s #1 morning-music radio show) will be
written by Gary Wall, P.D. of WTIC-FM, Hartford, (one of the nation’s
highest rated radio stations).

The critique of the Dallas/Ft. Worth radio market will be written by
Marty Greenberg, president, Duffy Broadcasting. (Previously, he was
president. ABC-FM radio stations.)

ADVERTISING DEADLINE: AUGUST 30

* %% FOR ADVERTISING DETAILS CALL: * » *

IN NEW YORK (212) 764-7330: Norm Berkowitz
IN LOS ANGELES (213) 859-5344: Christine Matuchek
or contact any Billboard Sales Office worldwide.
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PENETRATE THE RADIO INDUSTRY!

The International Newsweekly I i ® of Music & Home Entertainment
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Programmers See ‘Evolution’

TOP 40 OUTLETS DANCING TO NEW BEAT

BY ANGELA GAUDIOSO

This is the first of two articles on
the impact of dance music at top
40 radio.

NEW YORK Several major mar-
ket top 40 program directors seem
to concur that dance music is gain-
ing points in pop radio. Not all are in
agreement, however, that there’s a
resurgence of the genre on CHR
playlists, or that it qualifies as a
trend per se.

“The swing does seem to be to-
ward a rhythm-oriented, ‘up’ music
that’s bringing people back to the
dance floor again,” says KKBQ
Houston’s John Lander. “We're no-
ticing fewer and fewer rock top 40-
type songs; we have to strain to get
those.”

On the other hand, Lander notes,
“Songs like Dead Or Alive’s ‘You
Spin Me Around (Like A Record)’
have a real disco beat, and it seems
the stigma is being lifted. Interest-
ingly, a lot of the rock-oriented
tunes like the Eurythmics’ ‘Would I

Lie To You?' are almost dance-ori-
ented, too. They dance to ‘St. ElImo’s
Fire,’ Kool & the Gang, Aretha, Ma-
donna. Phil Collins’ ‘Sussudio’ broke
out of the clubs; that’s where we
got it.”’

Mike Schaefer of KIIS-AM-FM
Los Angeles, who characterizes his
market as ‘“‘the leader’” in musie
trends, corroborates Lander’s the-
ory: “In the last two or three
months we’ve seen a real resur-
gence in the dance/new wave mu-
sic; the Dead Or Alive and Depeche
Mode both broke on the West Coast.
It’s been great for us, because these
records sell so strongly . . . It seems
that every three years the cycle re-
peats itself.”

“I think the pendulum is swing-
ing back, especially in CHR,” says
WMMS Cleveland operations man-
ager John Gorman, whose outlet
switched from AOR to top 40 earlier
this year. “There’s a wide variety of
music happening within that one
format that’s healthy for the for-
mat, radio and the record business
in general. Madonna has probably

.newsline...

CBS'S TAKEGVER of five Gulf/Taft stations was finalized last week and
produced many personnel changes. CBS’s new stations are WSUN/
WYNF Tampa, KTXQ Dallas, KLTR Houston and WLTT Washington.
At the Tampa combo, George Sosson steps in as vice president/general
manager, while Shawn Portmann joins as manager of the country AM.
Portmann was general sales manager at WSUN, while Sosson moved
in from the VP/GM spot at CBS-owned KRQR San Francisco. Sosson
replaces Chris Wheat, who has opted to stay with Taft. Meanwhile,
Sosson’s replacement at KRQR is Rod Calarco, general sales manager
at WCBS-FM New York since 1980. There, retail sales manager Steve
Carver steps into the GSM spot. Finally, for now at least, Miles Sexton
moves from the GSM spot at CBS’s KKHR Los Angeles to the VP/GM
post at KLTR Houston.

GARY TAYLOR does some in-state traveling, with a move from VP/GM at
Highsmith’s KZZU Spokane to the same slot at the company’s country-
formatted KRPM Seattle. While he’ll keep an eye on top 40 KZZU, Tay-
lor has upped GSM Barbara Beddor to station manager there.

EDEN’S EASY LISTENING KQYT Phoenix gets a new operations manager:
Dave McKay, who had been programming top-rated WWBA Tampa
until recently.

- R : i ." R e s, i, W
Fourth Freebies. WLS-AM Chicago madmen Steve Dahl, right, and Garry
Meier, left, chat with Glenn Frey while broadcasting their afternoon show from
Grant Park on the Fourth of July. Frey was in town with the Commodores to
perform a free concert sponsored by WLS and Budweiser.

helped dance musie in a mainstream
fashion, but I don’t think the trend
is just limited to dance. R&B is
back.”

Echoing his own observations at
the recent Bobby Poe Convention,
newly appointed WBZZ Pittsburgh
PD Nick Bazoo claims that clubs
are becoming the programmer’s ba-
rometer. “I’'m going to be relying on
the clubs to help me find out how
hip the Pittsburgh market is,” Ba-
zoo says. “The people who go to
these clubs are the same people who
fill out the Arbitron diaries, who are
very aware of radio, and who, after
hearing the music in clubs, are re-
questing it.”

As to when the so-called trend be-
gan, Bazoo hesitates. ‘“People don’t
want to hear this, but I don’t think
disco every really left us; it’s just
disguised. Your big hits in the last
year or so are dance-oriented hits.”

He continues: “I think that’s what
made top 40 what it is today, and the
reason album rock has had such a
tough time in the past. Three or
four years ago, AOR thumbed its
nose at Michael Jackson and Prince.
How can you ignore artists who
sold the amount of albums they
did?”

Scott Shannon of New York CHR
front-runner WHTZ (Z-100) also
contends that ‘“‘dance music never
left us. If you average the last 10
years out, the same amount of
dance songs are still in the survey.
The only difference is, a lot of your
techno-pop rock acts are catching on
to the dance beat now.” Shannon
chooses to define it as “an evolu-
tion, not a revolution. Revolution-
ary is when AOR stations started
playing dance records: People quit
the stupid dance prejudice of ‘just
because you can dance to it, you
have to pigeonhole it.” If you put
synthesizers on Depeche Mode and
can dance to it, how come it's not
disco?”

WRBQ Tampa operations manag-
er Mason Dixon nixes any notion of
a trend or “handle.” “Dance music
to me is mindless, pounding, thump-
thump disco,” he says. Dixon would
rather refer to the current prepon-
derance of top 40 as ‘““‘uptempo,
mass appeal,” and a direct reflec-
tion of a good economy. “People are
dancing to Bruce Springsteen.
They’re going to go to a club and
dance to whatever you play.”

KKBQ’s Lander warns against
saturation and recalls disco’s death
knell in the late '70s. “Everybody
dove off the deep end. A lot of the
artists were struck by the lemming
effect: ‘By God, all the hits are
dance-oriented, so we’re gonna
make our hits dance-oriented.” So
even Rod Stewart, who’d been a
rocker back in 1979, made ‘Do Ya
Think I'm Sexy?’ ”

Next: dance music remires.

ACTIONMART

The resuits are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

i
Back in the "BLS Fold. After two years with WRK

welcome-home party are Webb, WBLS general manager Charles Warfield and

program director B.K. Kirkland, guest Kip Charles, and Vaughn Harper, voice of

the “Quiet Storm” overnight program.

S New York, Ken Webb has
returned to the morning shift at inner City-owned WBLS. Pictured from left at a

Programmers reveal why they have jumped on
particular new releases.

BLACK/URBAN

Still celebrating the station’s newly annointed status as Charlotte’s
highest-rated outlet, WPEG program director/night man Mike Rossi
took time off to fill us in on this week’s “picks to click.” Carl Carlton’s
“Private Property” (Casablanca/PolyGram) is a great and long-
awaited comeback, in Rossi’s opinion. “It’s another ‘Bad Mama Jama’
[Carlton’s last hit, four years ago]; it has a good flow for all demos
and a bad break,” he says. In a slightly different vein, Rossi is high on
Jennifer Holliday’s “Hard Times For Lovers” (Geffen). “What can I
say about this lady?,” he enthuses. “Her voice is so well-rounded and
the record is very soothing.” Not surprisingly, Lisa Lisa & Cult Jam
featuring Full Force’s “I Wonder If I Take You Home” has been duly
answered, and Rossi is an early fan of the response cut. It's a Full
Force offering titled, of course, “Girl, If You Take Me Home” (Co-
lumbia). Rossi reports that the song’s music track is similar to Lisa
Lisa’s original, but really “pulls out Full Force’s strong vocals very
well.” Rossi’s final clicker is Val Young’s “Mind Games” (Motown),
which he likens to the Mary Jane Girls vocally. “It’s a smash fast-tem-
po track,” he says, “and all my jocks love it.”

AOR

The San Diego rock lineup has KGB music director Ted Edwards hap-
pily into Outfield, whose Columbia debut “Say It Isn’t So” is playing
well for the station so far. “There’s a parallel that may be drawn be-
tween the vocal style of this band’s lead singer and Sting,” says Ed-
wards. “But that’s almost irrelevant, because the songwriting is
strong enough to stand on its own. I doubt Outfield will be perceived as
a clone band.”-Edwards says the band is unique these days “because
it’s an English band influenced heavily by non-trendy American acts.”
Edwards is also enthused about John Waite’s new single “Every Step
Of The Way” (EMI America). “You have to be deaf not to hear this
one,” he says, calling the track similar to Waite’s “Missing You” in
that it’s “a ballad with punch.” Edwards points out that the song is a
natural for San Diego, as the Babys (Waite’s band before going solo)
“were always much bigger in Southern California than in the rest of
country.” Edwards’ final pick is Tom Petty’s “Dogs On The Run”
(MCA), an album cut from “Southern Accents.” “Don’t Come ‘Round
Here No More” and “Rebels” worked well for KGB, Edwards says,
“put ‘Dogs On The Run’ is probably the most familiar tune for those
who grew to love Petty over the years.”

COUNTRY

Happenings out in Albuquerque have KRST-FM program director
Charles Moran high on Gus Hardin & Dave Loggins’ “Just As Long
As I Have You” (Columbia). Calling KRST a relatively progressive
outlet, Hardin says the tune is a strong pop/country crossover, even
though “the lead-in is a little shaky.” Eddy Raven’s “I Wanna Hear It
From You” (RCA) is “just simply a nice little song,” in Moran's opin-
ion. Meanwhile, Crystal Gayle’s “A Long And Lasting Love” (Warner
Bros.) is a ballad Moran says “we’re really thrilled with.” And Dan
Fogelberg’s bluegrassy “Down The Road/Mountain Pass” (Full
Moon/Epic) is working well for KRST, says Moran, tipping country
colleagues to the pop artist’s latest offering. KIM FREEMAN

o>
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= For the past five years, the Westwood One Radio Network has brought listeners the hottest acts in country music on
its top-rated Live From Gilley's series, heard on more than 450 stations throughout the world, plus Armed Forces Radio
and the BBC.

And now, Westwood One’s Concertmaster mobile recording studios are hitting the road to capture live concerts by
country music superstars in all corners of the nation for a brand-new mon:hly concert series — Westwood One Presents.

Grammy-winning vocal group The Oak Ridge Boys take center stage on the next edition of Westwood One Presents,
airing the week of Monday, August 12 on the same great radio stations featLring Live Fron. Gilley’s each week. it's an exciting
show recorded by Westwood One at Cleveland’s Front Row Theatre during the Oaks’ current Step On Out tour, and features
favorites spanning the celebrated quintet’s illustrious career.

Westwood One Presents is hosted and produced for Westwood One by Jim Duncan, who handles the same duties for Live
From Gilley's. To find how you and your listeners can tune in to the hottest new country series on radio, contact your
Westwood One representative now at (213) 204-5000.

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY!

www.americanradiohistorv.com
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184 REPORTERS

MADONNA DRESS YOU UP  sire

JOHN WAITE EVERY STEP OF THE WAY  EMI-AMERICA
EURYTHMICS THERE MUST BE AN ANGEL Rca

JOHN CAFFERTY/BEAVER BROWN BAND C-I-T-Y scoTTIBROS.
DIRE STRAITS MONEY FOR NOTHING  WARNER BROS.
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NATIONAL

183 REPORTERS

NUMBER
. REPORTING
PRINCE & THE REVOLUTION POPLIFE PAISLEY PARK 31
LOOSE ENDS HANGIN' ON A STRING  vIRGIN/MCA 25
LAURA BRANIGAN SPANISH EDDIE  aTuanTic 23
GODLEY & CREME CRY POLYDOR 22
THE MOTELS SHAME capiToL 22

REGIO REGION 3

CT, MA, ME, NY State, RI, VT FL, GA, NC, SC, East TN, VA

WZON Bangor, ME

WIGY Bath, ME

WHTT Boston, MA

WXKS-FM (KISS) Boston, MA
WBEN-FM Buffalo, NY

WNYS Buffalo, NY

WPHD Buffaio, NY

WKPE Cape Cod, MS

WERZ Exeter, NH

WKSS (Kiss) Hartford, CT
WTIC-FM Hartford, CT

WKCI (KC-101) New Haven, CT
WSPK Poughkeepsie, NY
WPRO-FM Providence, Rl
WMJQ Rochester, NY

WPXY Rochester, NY

WGFM Schenectady, NY
WFLY Troy/Albany, NY
WRCK Utica/Rome, NY

WISE Asheville, NC

WOQXI-FM (94-Q) Atlanta, GA
WZGC (Z-93) Atlanta, GA
WBBQ-FM Augusta, GA

WSSX Charleston, SC

WBCY Charlotte, NC

WROQ Charlotte, NC

WNOK-FM Columbia, SC

WNKS (Kiss) Columbus, GA
WNFi (I-100) Daytona Beach, FL
WDCG (G-105) Durham/Raleigh, NC
WQSM Fayetteville, NC

WANS  Greenville, SC

WOK! Knoxville, TN

WHYI (¥-100) Miami, FL
WINZFM (-95) Miami, FL
WKZQ-FM Myrtle Beach, SC
WYAV (Wave 104) Myrtle Beach, SC
WNVZ Norfolk, VA

WBJW Orlando, FL

WRVQ (Q-94) Richmond, VA
WXLK (K-92) Roanoke, VA
WZAT (Z-102) Savannah, GA
WRBQ (Q-105) Tampa, FL
WMGG Tampa Bay, FL

WZNE (2-98) Tampa Bay, FL
WSEZ Winston-Salem, NC

REGIO

DE, D.C., MD, NJ, NY Metro, PA, WV

WQQQ (Q-100) Allentown, PA
WFBG Altoona, PA

WILK-FM Asbury Park, NJ
WBSB (B-104) Baltimore, MD
WMAR-FM Baltimore, MD
WVSR Charleston, WV

WZYQ (Z-104) Frederick, MD
WKEE Huntington, WV

WBLI Long Island, NY

WAPP New York, NY

WHTZ (Z-100) New York, NY
WPLJ New York, NY

WKHI  Ocean City, MD
WCAU-FM Philadelphia, PA
WUSL Philadelphia, PA

WZGO (Z-106) Philadelphia, PA
WBZZ (B-94) Pittsburgh, PA
WHTX Pittsburgh, PA

WPST Trenton, NJ

WAVA Washington, VA

WRQX (Q-107) Washington, DC
WOMP-FM Wheeling, WV
WILK Wilkes-Barre, PA

WKRZ Wilkes-Barre, PA
WHTF  York, PA

WYCR York/Hanover, PA

REGION 4

IL, IN, KY, Mi, OH, Wi

WKDD Akron, OH

WBWB Bloomington, IN
WCIL-FM Carbondale, IL
WBBM-FM (B-96) Chicago, IL
WGCI-FM  Chicago, IL
WLS-AM  Chicago, IL

WLS-FM Chicago, IL

WKRQ (Q-102) Cincinnati, OH
WGCL Cleveland, OH

WMMS Cleveland, OH
WXGT-FM (92X) Columbus, OH
WCZY Detroit, MI

WHYT Detroit, M|

WSTO Evansville, IN

WNAP Indianapolis, IN

WZPL |Indianapolis, IN

WVIC Lansing, MI

WZEE Madison, WI

WKTI Milwaukee, W|

WZUU Milwaukee, WI

WKZW (KZ-93) Peoria, IL
WRKR Racine, Wi

WZOK Rockford, IL

WSPT Stevens Point, Wi
WHOT-FM  Youngstown, OH

REGI

1A, KS, MN, MO, NE, ND, OK, SD

KFYR Bismarck, ND

KFMZ Columbia, MO

KIIK Davenport, |IA

WDAY-FM (Y-94) Fargo, ND
KKXL-FM Grand Forks, ND
KBEQ (Q-104) Kansas City, MO
KZZC (22-99) Kansas City, KS
KDWB-AM Minneapolis, MN
KDWB-FM Minneapolis, MN
WLOL Minneapolis, MN

KJYO (KJ-103) Oklahoma City, OK
KQKQ Omaha, NE

KKLS-FM Rapid City, SD

KKRC Sioux Falls, SD

KWK St. Louis, MO

KHTR St.Louis, MO

KDVV Topeka, KS

KAY!l Tulsa, OK

KFMW Waterloo, I1A

KEYN-FM Witchita, KS

A weekly national indicator of the five
most added records on the radio
stations reporting to Bitiboard's

Hot 100 chart. The stations in each
region represent the entire panel in
that region, not just those which have
added the records listed.

REGION 6

AL, AR, LA, MS, West TN, TX

KHF{ Austin, TX

WQID Biloxi, MS

WKXX (KXX-106) Birmingham, AL
KAFM Dallas, TX

KTKS (Kiss-FM) Dalias, TX
KAMZ ElPaso, TX

KSET ElPaso, TX

KISR Fort Smith, AR

WQEN (Q-104) Gadsden, AL
KKBQ (93-FM) Houston, TX
KMJQ (Magic102) Houston, TX
KRBE-FM Houston, TX

KEGL Irving, TX

WTYX Jackson, MS

KKYK Little Rock, AR

KBFM Mcallen-Brownsv, TX
WMC-FM (FM-100) Memphis, TN
WJDQ (Q-101) Meridian, MS
WABB-FM Mobile, AL

WHHY-FM  Montgomery, AL
WWKX (KX-104) Nashville, TN
WZKS (Kiss) Nashville, TN
WEZB (8-97) New Orleans, LA
WQUE-FM New Orleans, LA
KITY San Antonio, TX

KTFM San Antonio, TX
KWTX-FM Waco, TX

REGION 7
AZ, So_;_nhem CA, CO, Hi, Southern NV,

KKXX Bakersfield, CA

KIMN Denver, CO

KOAQ (Q-103) Denver, CO
KPKE Denver, CO

KRXY-FM (Y-108) Denver, CO
KLUC Las Vegas, NV

KIS Los Angeles, CA

KKHR Los Angeles, CA

KCAQ (Q-105) Oxnard, CA
KOPA Phoenix, AZ

KZZP Phoenix, AZ

KFMY Provo, UT

KDZA Pueblo, CO

KRSP Salt Lake City, UT-
KSDO-FM(KS 103) San Diego, CA
KIST Santa Barbara, CA
KHYT Tucson, AZ

KRQQ Tucson, AZ

REGION 8

AK, Northern CA, ID, MT, Northern NV,
OR, WA, WY

KYYA Billings, MT

KIYS Boise, ID

KTRS Casper, WY
KMGX Fresno, CA
KYNO-FM Fresng, CA
KOZE Lewiston, ID
KHOP Modesto, CA
KOSO Modesto, CA
KKRZ (Z-100) Portland, OR
KMJK Portland, OR
KPOP Sacramento, CA
KSFM Sacramento, CA
KWOD Sacramento, CA
KSKD Salem, OR

KITS San Francisco, CA
KMEL San Francisco, CA
KSOL San Francisco, CA
KEZR San Jose, CA
KWSS San Jose, CA
KSLY San Luis Obispo, CA
KUBE Seattle, WA
KNBQ Tacoma, WA

REGION 1

CT, MA, ME, NY State, RI, VT

Bee Gee Dist. Latham, NY

Buffalo Enterprises 1-Stop Buffalo, NY

Cambridge 1-Stop Boston, MA

Cavages Dewitt, NY

Central Record & Tape S.Windsor, CT

Cutler's New Haven, CT

Dicks One Stop Dedham, MA

Discount Records Cambridge, MA

Easy Records 1-Stop N.Quincy, MA

Everett Music Everett, MA

Good Vibrations Boston, MA

House Of Guitars Rochester, NY

Music Suppliers One-Stop Needham,
MA

Northeast 1-Stop Troy, NY
Peters One Stop Norwood, MA
Record Giant Utica, NY

Record Theater Buffalo, NY
Rhody’s Warwick, RI
Trans-World 1-Stop Latham, NY

REGIO

DE, D.C., MD, NJ, NY Metro, PA, WV

A-1 One Stop New York, NY
All-Service One-Stop Union, NJ
Alpha Rack New Yaork, NY

Bene! Dist. Bronx, NY

C&M 1-Stop Hyattsville, MD
Eastern One-Stop Philadelphia, PA
Elroy Enterprises Roslyn, NY
Gallery of Sound Wilkes-Barre, PA
Harmony Music Bronx, NY

J&R Music World New Yark, NY
J.EK. Enterprises Baitimore, MD
Kemp Mill  Beltsville, MD

Mobile One-Stop Pittsburgh, PA
Music Factory Brooklyn, NY
Musical Sales Baitimore, MD
Musicden Edison, NJ

National Record Mart  Pittsburgh, PA
Oasis Bethel Park, PA

Oasis Pittsburgh, PA

Record & Tape Ltd. Washington, DC
Record Bar Morgantown, WV
Richman Brothers Pennsauken, NJ
Sam Goody Baltimore, MD

Sam Goody Massapequa, NY
Seasons Four Records Hyattsville, MD
Shulman Records Cinnaminson, NJ
Tape King One Stop Hillside, NJ
The Wiz Brooklyn, NY

Tower New York, NY

Universal One-Stop Philadelphia, PA
Waxie Maxie Washington, DC

Wee Three Philadelphia, PA

Win's Records Long Island City, NY

A weekly national indicator of
“breakout” singles, i.e., those with
significant future sales potential based
on initial market reaction. These
records are not yet on the top 30 lists
of the retailers and one-stops reporting
to Billboard’s Hot 100 chart. The
outlets in each region represant the
entire panel in that region, not just
those which are reporting the records
fisted. .

REGION 3

FL, GA, NC, SC, East TN, VA

Album Den Richmond, VA
Bibb One Stop Charlotte, NC
Camelot Atlanta, GA

Camelot Charlotte, NC
Camelot Daytona Beach, FL
Camelot Winston-Salem, NC
Coconuts Atlanta, GA
Coconuts Jacksonville, FL
Jerry Bassin's 1-Stop  N.Miami Beach,
FL

Nova Records 1-Stop Norcross, GA
One-Stop Records Atlanta, GA
0z Records Stone Mountain, GA
Peaches Clearwater, FL
Peaches Greensboro, NC
Peaches Richmond, VA
Peaches Ft. Lauderdale, FL

Q Records Miami, FL

RPM Associates Fairfax, VA
Record Bar Savannah, GA
Record Bar Durham, NC
Sounds Familiar Columbia, SC
Specs Records Miami, FL
Starship Records Savannah, GA
Tara Records Atlanta, GA
Tidewater One-Stop Norfolk, VA
Tracks Records Norfolk, VA

REGION 4

IL, IN, KY, MI, OH, WI

Ambat/Record Theater Cincinnati, OH
Angott 1-Stop Detroit, MI

Buzzard's Nest Columbus, OH
Cametot N. Canton, OH

Central 1-Stop Columbus, OH

Flipside Records Arlington Heights, IL
Gemini One-Stop Cleveland, OH
HarmonyHouseRecords&Tapes Troy,MI
Laury's Records Des Plains, IL
Mainstream Records Milwaukee, Wi
Martin & Snyder Dearborn, MI
Musicland Norridge, IL

Northern Record 1-Stop Cleveland, OH
Oranges Chicago, IL

Peaches Cincinnati, OH

Radio Doctors Milwaukee, Wi

Record City Skokie, IL

Rose Records Chicago, IL

Scott’s 1-Stop Indianapalis, IN

Sound Video One Stop Niles, IL

Vinyl Vendors Kalamazoo, MI

Wax Works Owensboro, KY

REGION S

1A, KS, MN, MO, NE, ND, OK, SD

Brown Bros. One-Stop Minneapolis, MN

CML-One Stop  St. Louis, MO

Camelot Wichita, KS

Dart One-Stop Minneapolis, MN

Great American Music Minneapolis,
MN

Hastings Lawton, OK

Music Vision St. Ann, MO

Musicland Minneapolis, MN

Musicland St. Louis, MO

Record Bar Cedar Rapids, IA

Record Bar Norman, OK

Streetside Records St. Louis, MO

The Record Shop Edina, MN

REGIO

AL, AR, LA, MS, West TN, TX

Camelot Little Rock, AR .

Camelot N.Richland Hills, TX
Camelot Plang, TX

Central South One-Stop Nashville, TN
Disc Records El Paso, TX

Discount Records Nashville, TN
H.W. Daily Houston, TX

Hastings Arlington, TX

Hastings Austin, TX

Hastings Houston, TX

Hastings San Antonio, TX

Hastings Tyler, TX

Melody Shop Dallas, TX

Music City One-Stop Nashville, TN
Musicland Birmingham, AL
Peaches Memphis, TN

Poplar Tunes Memphis, TN

Star Records El Paso, TX

Sunbelt Music Dallas, TX

Texas Tapes & Records Houston, TX
Western Merch. One Stop Houston, TX
Wherehouse Metaire, LA

REGIO
AZ, Southern CA, CO, Hi, Southern NV,

Abbey Road One Stop Santa Ana, CA
Alta/West. Merch. Salt Lake City, UT
Associated One-Stop Phoenix, AZ
Canterbury's Pasadena, CA
Circles Phoenix, AZ

Dan-Jay Denver, CO

Licorice Pizza Glendale, CA
Licorice Pizza San Diego, CA
Loveil’s Whittier, CA

Middle Earth Downey, CA

Music Box Fullerton, CA
Musicland Murray, UT

Odyssey Records Las Vegas, NV
Peer Records Irvine, CA

Record Bar Colorado Springs, CO
Record Bar Salt Lake City, UT
Record Retreat Los Angeles, CA
Show Industries LOs Angeles, CA
Tower Anaheim, CA

Tower ElCajon, CA

Tower San Diego, CA

Tower Las Vegas, NV

Tower Panorama City, CA

Tower San Diego, CA

Tower Sherman Oaks, CA

Tower Los Angeles, CA

Tower Tempe, AZ

Tower West Covina, CA
Wherehouse Gardena, CA
Wherehouse Mission Valley, CA

REGION 8

AK, Northern CA, ID, MT, Northern NV,
OR, WA, WY

Budget Boise, ID

Dan-Jay Tuilwita, WA

Eli's Records & Tapes Spokane, WA
Eucalyptus Records Napa, CA
Leopold's Records Berkeley, CA
Music People Oakland, CA
Musicland Billings, MT

Musicland San Jose, CA

Peaches Seattle, WA

Rainbow One-Stop S.San Francisco, CA
Sea-Port 1-Stop Portland, OR
Tower Campbell, CA

Tower Concord, CA

Tower Portland, OR

Tower Sacramento, CA

Tower San Francisco, CA

Tower Seattle, WA

Westgate Records Boise, ID
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Rosko Claims
He Was Fired for
Racial Reasons

BY KIM FREEMAN

NEW YORK Former WKTU (now
WXRK/K-Rock) jock Bill “Rosko”
Mercer has filed a charge of racial
discrimination against station own-
er Infinity Broadcasting. Filed
July 26 with the federal Equal Em-
ployment Opportunities Commis-
sion, the charge alleges a violation
of Title VII of the Civil Rights Act
of 1964.

A personality with WKTU since
October, 1979, Rosko was terminat-
ed after interrupting his July 12
night shift to deliver a statement ac-
cusing Infinity and its president Mel
Karmazin of deliberate discrimina-
tion. Rosko’s announcement came
on the eve of pop-programmed
WKTU’s change to WXRK and an
AOR format. Rosko’s charge al-
leges that the station’s switch from
“urban music to its present form”
was done ‘“‘in order to eliminate
black announcers” and was “racial-
ly motivated.”

With the roatter now in the hands
of Infinity’s lawyers, WXRK vice
president and general manager
Tom Chiusano says, “There is no
doubt in my mind this is a ground-
less, baseless charge.” At press-
time, no hearing had been set.

Noting that WKTU in its heyday
had served three ethnic groups,
white, black and Hispanic, Rosko’s
on-air statement charged that Infin-

ity “immediately began to minimize .

black and Hispanic influences”
when it took over the station in
1982. Change itself was fine, Rosko
said, “but not when it’s motivated
racially.” His final on-air comment
was: “I know I'll be fired for this,
but I consider it a privilege.”

Rosko was subsequently fired for
insubordination, a charge he denies.
He says his statement “merely ex-
pressed my opinion.” Queried as to
whether Infinity had intended to
keep Rosko on board had he not
made the statement, Chiusano says,
“I don’t know that that’s important
at this point.”

In his EEOC charge, Rosko
claims that he has been subject to
harassment since Infinity pur-
chased WKTU. Among the forms of
harassment, he alleges, were con-
tractual breaches concerning his air
schedule and failure to promote his
shift. Chiusano’s comment on these
charges is, “I don’t think we’ve
breached his contract in any way.”

Elaborating on his discrimination
charges, Rosko’s EEOC claim says:
“I was the only black announcer on
the regular shift, and the only other
black announcer on the weekend
shift has been discharged.” Chiu-
sano points out that this is false.
Johnny Allen still has a weekend
slot, and former PD Quincy McCoy
was still chairing the afternoon slot
at presstime. Rosko now says that
Allen was only kept aboard after In-
finity received his EEOC charge,
and implies that McCoy is being
kept on as a token black.

He claims that Infinity executives .

told him “that the format had been
made for me and I had cut my own
throat.”

WOX

by Kim Freeman

0) 1

IIOEL RAAB steps down after a strong book as PD
for Doubleday’s WHN New York. His replacement is
Neal “Moon” Mullins, who leaves a longtime post as
PD of WDAF Kansas City. As of Sept. 1, Raab will be
consulting country outlets, with duties that already in-
clude advisory posts for WHN and MJI Broadcasting,
the Gotham syndicator of “Country Today”” and other
programs. Also exiting WHN is promotion coordina-
tor Marissa Brown, who takes on new challenges at
Ticket World in Manhattan.

The new programming magician at WMGG Tampa
is Al Casey, who's been doing the same tricks for
WPGC/WCLY Washington and replaces recently de-
parted Scott Robbins . .. Gary Spears takes on addi-
tional duties at WAPP New York as assistant pro-
gram director. Meantime, Steve Ellis gets the acting
PD title, replacing Gerry Cagle, who left earlier for
Kansas City’s KBKC-FM. The former WBBM Chica-
go veteran will continue his 6-10 p.m. shift . . . Speak-
ing of WAPP, the outlet’s former afternoon man Chip
Hobart is back from ‘“‘paternity leave” and looking for
either major market jock work or medium market pro-
gramming work. To refresh your memory, Hobart
was with WAPP for three years, left in January of
this year and can now be reached at (617) 469-3350.

ALSO LOOKING is Steve Crowley, who was KLOS
Los Angeles’ production director until July 26, when
he was let go in the wake of the ABC/Capital Cities
merger. He can be reached at (213) 838-4674 and is
looking for a similar major market gig. On the same
day, the bids for spinoff stations via the merger were
collected. Once again, the outlets available are Cap
Cities” KLAC/KZLA Los Angeles, WPAT-AM-FM
New York and WKBW Buffalo, and ABC’s KSRR
Houston, KTKS Dallas and WRIF Detroit.

KAFM Dallas gets a new morning man in Dan Ste-
vens, who moves over from KIKK Houston and will
now be known as Ryan West, a station-appointed and
supposedly seductive name on which he jokingly has
“no comment.” And belated congratulations to Karin
Crosby, who graduated from the intern ranks to fill a
new KAFM post as music assistant . . . Still in Dallas,
our apologies to KEGL, whose format was listed as
AOR in last week’s Arbitron listing. The Eagle, of
course, flies the top 40 flag.

Mark DiDia checks in as Mike Ellis’ MD replace-
ment at WXRK (K-Rock) New York. He’s a well-liked
recruit from WYSP Philadelphia. Meanwhile, the rip-
ple effect of K-Rock’s arrival last week hit New Jer-
sey, where John Scher’s concert promotion firm, Mon-
arch Entertainment, had to devote more programming
thoughts than usual to the music on its telephone hold
line. Apparently, the firm caught some flak from
WNEW-FM when K-Rock was put on the line. Mon-
arch has since stablized the boat with all-news WINS
New York.

The K-Rock ripples ran a bit deeper in Manhattan
thanks to WNEW-FM PD Charlie Kendall’s poignant
pen. In a letter to label promotion heads, Kendall
warned against allowing artists to record the “Hello,
this is ... at K-Rock, New York’s number two rock
station, but not for long” spots the outlet has been
running. So far, Kendall has caught Nikki Sixx of
Elektra’s Motley Crue and Atlantic’s Robert Plant do-
ing on-air positioning statements, and currents from
both artists were yanked off 'NEW. “The basic princi-
ple,” says Kendall, “is that artists are saying that K-
Rock is a better station than mine. If they don’t need
us after 18 years, we don’t need them.” Kendall claims
no problems with straight IDs. His letter states that
K-Rock’s ascent will take ““a lot longer than they
think, and even longer before you'll be back on speak-
ing terms with WNEW-FM.”

“I'd file it under standard operating procedure,”
says Elektra’s Brad Hunt, who jokes about the status

of a co-promotion WNEW-FM has scheduled for the
Crue’s Aug. 14 concert. The content of Sixx’s spot,
taped during a K-Rock interview, was unknown to
Elektra, says Hunt. As for getting K-Rock to drop the
spot, Hunt says, “You can talk all you want, but Pat
[K-Rock PD Pat Evans] is a smart programmer. This
war is going to be pretty intense.” Like other promo-
tion folks polled, Hunt says Kendall was “definitely
within his rights,” although most appeared insulted at
the threatening nature of the letter.

Checking in with another new rocker out on the oth-
er coast, KKCY San Francisco co-PD Tom Yates
sounds as excited as he did June 21 when “The City”
debuted. As of last week, Yates says the station had
received more than 1,000 letters, running 90% positive
and beyond the simple “we love it” messages into sug-
gestions. On top of that, Yates claims that 89% of
those respondents are within The City’s target 28-42
demo. “We're getting the bright, mature people we're
aiming for,” he says.

Meanwhile, these bright, mature folks are now
“City File Members,” an element in what Yates calls
The City’s anti-promo promotional stance. Written cri-
tiques serve as membership dues, and the members’
vital statistics are then entered onto the computer for
random use in giveaway drawings.

Mullins replaces Raab
as WHN New York’s PD

HARD WORK PAYS OFF for Mary Taten, whose
business card gets elaborate with the additional title
of assistant PD at WQXR Washington. She continues
as Q-107’s music director after filling the program-
ming gap between Alan Burns’ departure and Randy
Lane’s arrival.

The 33-year itch is now over for urban-formatted
WLTH Gary, Ind., which last week went from a day-
timer to 6 a.m.-midnight broadcasting. PD Gary Law
says full-time operation is slated for fall, at which
point the outlet may be seeking additional air talents
... Meanwhile, back in New York, air talent Jimi
Bruce is looking to come out of his premature retire-
ment. Bruce has been in the business since 1971 with a
variety of positions; his most recent role was as a sort
of Man Friday for WBLS New York. He can be
reached at (718) 465-4889 ... Out on Long Island,
WLIR Hempstead pulls Ralph Cooper II onto its dar-
ing airstaff as host of “Party Out Of Bounds,” heard
weekend afternoons. Cooper, who formerly worked
for WBLS and WKTU, can also be caught downtown
at Danceteria, where he spins disks under the “Black
Gypsy” alias.

IIULIO FLORES goes from weekend talent to per-
manent overnight man on KEZL San Diego ... Down
Highway 1 a bit, George Feola makes a nice move out
to Monterey, where he’ll be afternoon driver and mu-
sic director for KWST, a role he prepped for as morn-
ing man/PD at KBCM Tremonton, Utah. .. Also mov-
ing out of Utah is former KCGL Salt Lake City after-
noon lady Mary Ellen Harrington. She’s returning to
WBLM Portland, Me. as news director for the early
show, a shift on which she worked last year.

AT WRAP-AM Norfolk, Va., Alan Miller gets set-
tled in the general manager post, replacing Dave El-
dridge, who stays on as station manager. Miller was
general manager of WMBG/WQKS Williamsburg,
Va. PD at the Norfolk outlet is Rocky Nelson, a for-
mer staff announcer at WQKS. And disk jockey “Dad-
dy” Jack Holmes is celebrating his 72nd birthday and
his 35th year of service with WRAP ... Collecting a
promotion post is Nancy Chernett, a new recruit at
WBBG-AM Cleveland. She prepared for the role as a
media consultant to several local politicians.

Mike McCoy joins KHAK-AM Cedar Rapids as pro-
gram director. He had held the same slot at WUBE-
FM Cincinatti, which is currently looking for a music
director. McCoy replaces Jay Allan, who has joined
WWQM-FM Madison, Wis. as PD . . . Dan Sullivan re-
signs as assistant music director at KLXL-FM Du-
buque, Iowa, to pursue non-music endeavors. John
Nemmers, weekday air personality from 7 to mid-
night, will assume Sullivan’s responsibilities.
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WINNERS OF
BILIL BOARD’S ANNUAL
RADIO AWARDS

-most prestigious in the industry-

TO BE ANNOUNCED
IN THREE ISSUES
NRBA/ NAB “THE CONVENTION ISSUE”

Distributed at the Dallas Convention: September 11-15 as well as

AUGUST 31 and SEPTEMBER 7

@ ® L 4

TAKE ADVANTAGE OF THESE THREE UNIQUE
OPPORTUNITIES TO REACH KEY RADIO PROGRAM
DIRECTORS AND STATION MANAGERS!

® @

* FOR ADVERTISING DETAILS CALL: = » =

IN NEW YORK (212) 764-7330: Norm Berkowitz
IN LOS ANGELES (213) 859-5344: Christine Matuchek
or contact any Billboard Sales Office worldwide.

&adio

Musical Chairs on
Toronto Airwaves

TORONTO Morning radio is un-
dergoing a significant face-lift in
this largest of Canadian markets.
John Mahjor, the host of the mu-
sic video program “Toronto Rocks,”
is being shuffled within the CHUM
organization to move into CHUM-
AM’s morning slot, replacing Tom
Rivers. Russ McCloud replaces
Mahjor on his evening CHUM shift.
The move is intended to take aim at
CFTR, which is riding high as the

| favorite among the youth of Toron-

to.
On the lighter side of the dial, Jay

| Nelson has been lured away from

CHFI-FM to take over Sandy
Hoyt’s morning job at CKFM-FM.
Hoyt is stepping down for health
reasons.

And on the harder edge of the
dial, Scruff Connors is leaving
CILQ-FM after five successful
years, saying simply that he wants
to take a break. The station will an-
nounce a replacement soon.

ACTIONMNART

The results are fast. The
reach is vast. And the call is
free! To place a Billbcard
Classified ad, call Jeff Serette
at (800) 223-7524.

“Promotions

ROMANGCE ON A RAFT
WLLZ Detroit (AOR)
Contact: Michael Isabella

or Kathy Gayda
Picking up on an idea used by its
Doubleday sister station WAVA
Washington, WLLZ is enabling a
loving couple of listeners to get
married on a raft. The ceremonies
were held on a special wedding raft
during WLLZ’s first annual Ran-
blin’ Raft Race on the gentle Hurcn
River last Saturday (3).

The winning romantics were cho-
sen at random and received lots of
perks for tying the knot in the riv-
er’s tide, most of them courtesy of
WLLZ’s advertisers. These included
a pair of wedding rings, a Niagra
Falls honeymoon and a wedding
cake. WLLZ then threw a reception
for the couple with live entertain-
ment from the All Star Floater
Band, a conglomeration of musi-
cians from local bands.

For the non-newlyweds, the ex-
citement centered on the homemade
crafts in the race. The speediest
ship brought home a trophy, while
other categories for raft design cre-
ated winners as well.

ucAa
= EXTENSION

tudy with Top Professionals
in the Music Industry This Fall.

RECORDING ARTS

- Career Development of the Artist I:
Personal Management taught by
Larry Larson

- Recording Engineering Theory taught by
Van Webster

- Basic Dynamics of Domestic and
International Music Publishing: Law and
Business taught by Martin Cohen

- Introduction to Audio Engineering taught
by Michael Braunstein

« The Law and Business of Music in the
Eighties: Developments and Trends

| taught by Robert Thorne
* The Marketing Plan Behind Hit Records
and Stardom taught by Thomas Noonan

- Making Music: Careers in the Music
Industry taught by Ned Shankman

MUSIC: HISTORY AND THEORY

- Techniques of Musicianship taught by
Priscilla Pawlicki

* On Pacific Coast Highway: A Seminar
with Robert Winter taught by
Robert Winter

- The Jazz idiom: An Instrumental View
taught by Charles Weisenberg

- Music the Universal Language taught by
Priscilla Pawlicki

MUSIC: COMPOSITION AND
LYRIC WRITING

- Songwriters Workshop taught by Alan
Scottand K.A. Parker

- Techniques of Film Scoring V: Scoring to
Time taught by Don Ray

« Techniques of Film Scoring VIII:
Conducting for Studio Recording taught
by Ernest Gold

« Special Studies in Film Scoring:
Independent Study with Walter Scharf
taught by Walter Schart

MUSIC: PERFORMANCE

« A Workshop in Opera: German Opera
Interpretation and Language taught by
Sybil Hast and Roger Malouf

« Show Time: A Musical Revue
Performance Workshep taught by
William and Irene Chapman

- Contemporary Lyric Writing taught by
K.A. Parker

- Contemporary Jazz and Pop Harmony Il
taught by Hummie Mann

- Scoring for the Rhythm Section taught
by Hummie Mann

- The Working Synthesist I: An
Introduction taught by Clark Spangler

- The Working Synthesist l1l: FM Digital
Programming taught by Clark Spangler

- Techniques of Film Scoring I: Mechanics
taught by Don Ray

- Techniques of Film Scoring II:
Instrumentation taught by Jerry Immel

- Techniques of Film Scoring llI:
Twentieth-Century Harmony Part |
taught by Jerry Fried

Making Music:

Careers in the Music Industry

Saturday, September 21

If you are interested in a career in the music Bryn Bridenthal, President, Bryn Bridenthal
industry, spend a day at UCLA with leaders Public Relations

from all areas of the field. Gary Gersh, A & R, Geffen Records
Coordinators: Greg Mathieson, Producer (Sheena Easton,

Ned Shankman and Ron DeBlasio, personal Deniece Williams)

managers and partners, Shankman DeBlasio Alan Melina, Senior Creative Director,

incl bi Famous Music Corporation
Guest speakers include (subject to Thomas Noonan, Vice Publisher and Director
availability):

) . of Charts, Billboard Magazine
Peter Blachley, Director of Marketing, Members of X, performing and recording
Picture Music International

artists and others to be announced.

- Performance Techniques for the Pop

« Finding an Identity as a Singer: An

- Piano A taught by Priscilla Pawlicki
- Classical Guitar, Beginning taught by

- Workshop in Brazilian Percussion taught

» New this quarter

Singer taught by Lis Lewis

Intensive Workshop for Performers
taught by Lis Lewis

Jeffrey Goodman

by Floriano Regis

For a free copy of the Extension catalog
which describes the complete program in
The Arts, please phone Ms. Bond

(213) 206-6495 (7:30 am to 5:30 pm
weekdays). After September 8 phone
825-9064. Or fill out the coupon and mail to
UCLA Extension, Dept. of The Arts, P.0. Box
24901, Los Angeles, CA 90024.

Making Music: Careers in the Music
Industry meets September 21.

Fall quarter begins September 23.

Please send me the UCLA Extension Catalog.

Name

Address

HL A55

City/State/ZIP
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Rodents Invade KLOS. Members of Atlantic recording group Ratt ham.it up with KLOS Los Angeles

. : program director Tim Kelly before doing an on-air interview to discuss their current album, “Invasion Of
;:;nﬂg:'?;f' aVr:/(;-l -':'ZS (rrz101rr?i?w)g’\::;vaS;tg;?gézr:sdérﬁtg?r: S”(;?:: give Your Privacy.” Standing from left are Ratts Juan Croucier and Stephen Pearcy, Kelly, and bandmates
Kenny Loggins a hand in promoting his current single, “Forever,” from Warren DiMartiri and Robbin Crosby.
his Columbia album “Vox Humana.”

Tour Launch. Rick Springfield, center, kicks off his *‘Cathode Ray '85"
tour in San Juan, Puerto Rico, with a little help from his friends. The tour,
supporting his release “Tao,” is co-sponsored by the Westwood One

Radio Celebration. Members of the New Yotk radio community gather to
Radio Network and Chewels Sugarless Gum. Shown with Springfield are celebrate the initiation of a radio-only wing at the city’s Museum of
Major Way Management's Dana Milier, left, and Westwood One chairman Broadcasting. Gathered from left for the “‘Radio After Radio’” party are
and president Norm Pattiz. WCES-FM New York air personality Bruce Marrew, WPLJ New York air

personality Jim Kerr, recording artist Melanie and McGavren Guild Radio
president Ralph Guild.

Big Chair in the Big House. Roland Orzabal of Tears For Fears, center, chats with
CHEZ 106 Ottawa music director Greg Torrington, left, and afternoon announcer

Mike Giunta during a recent visit to the studios. The station presented the group at
the Ottawa Civic Centre on June 3.

Riding in Style. KHTZ Los Angeles on-air personalities show off the
classic 1952 antigue replica MG-TD they'll be giving away at the end of a
summer-long promotion in cooperation with Schweppes. The auto will be
displayed at various locations throughout the Southland, giving listeners a
chance to wir a trip to London as well as the car. Sending cheers from left
are DJs Rick Diego, Guy Davis, Charlie Tuna and Kenny Noble.

Rich, and Single Too. Lucky winner
Jimmy Lockhead of Kensington, Pa.,
jumps for joy after being awarded
$100,00 by Philadelphia’s Power 99FM
(WUSL). The money acted as grand prize
for the station’s “World's Easiest Job
Promotion,” which began in March and
centered on the common song-of-the-day
concept with daily $99 giveaways.
Supervising his jump for joy are various
station staffers.
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Ingenious Engineering. Pictured is one of this year's entries in KBCO-AM-
FM's sixth annual Kinetic Sculpture Challenge at the Boulder Reservior in
Denver. The event is a competition of home-made, human-powered
amphibious crafts over a seven-mile land and water course. More than 50
moving sculptures with 350 pilots and pit crew members participated, and
nearly 50,000 were on hand to witness the bizarre contest.
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TOP ROCK TRACKS

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

" YesterHits. | gadio

Switch to Nostalgia Format

Compiled from a national sample of AOR radio playlists. 1. Jive Talkin', Bee Gees, rso
. 4}' é) | 2. 'm NotInLove, 10cc. mMeERCURY 3 ]
é/u g, < 3. Please Mr. Please, Olivia Newton-
NI [ John_mca In
é? o /&)L / ARTIST TITLE 4. One Of These Nights, Eagles,
SAJAVAVAL 5. Someone Saved My Li
' . Someone Saved My Life Tonight, ; g
1| 1| 2 | 11 | DIRESTRAITS MONEY FOR NOTHING Elton John, mca BY MOIRA McCORMICK CTE DTS LGS, 10 LI e O
WARNER BROS, 6. Midnight Blue, Melissa - WXYZ as well as Los Angeles out-
2 ? : 7 | JOHN PARR ST. ELMO’S FIRE (MAN [N MOTION) Manchester, arisTa DETROIT The rapid rise of lets KIIS and KHJ.
ATLANTIC 7. ggm;gte?lng (P:owboy.c;len CKLW-AM Windsor from a .8 rat- Competing stations such as beau-
Y APITOL 1 1 1 o g
3 3 1 7 gHLAGSAbéEWIS&THE NEWS THE POWER OF LOVE 8. Why Can't We Bo Friends, War ing tq a 5.2 in six months may be tiful music WJOI and all-news
PAT BENATAR INVINCIBLE UNITED ARTISTS perceived by competing stations as WXYT have felt the effects of
4 | 4 | 7 1 | Lhrvsas 9. ;lg;v) SJ'::;S“TI:yg? V?SR:;;:::osBy an example of the “flash in the pan” CKLW'’s rise, but their respective
s Tl |6 | sine FORTRESS AROUND YOUR HEART 10. Rockford Files. Mike Post. Mom syndrome that has affected other program directors say they’re not
ALM nostalgia outlets. However, CKLW  concerned. At WJOI, which went
6 | 5 | 5 | 9 | JEFFBECK&ROD STEWART PEOPLE GET READY POP SINGLES—20 Years Ago operations manager Dave Shaferin-  from a 9.8 fall rating to 6.1 in the
: 1. 'm Henry VIIl, | Am, Herman's sists, “We have a lot of plans to en- spring, PD Steve VanOort says,
719|106 | MOTLEVCRUE SMOKIN' IN THE BOYS ROOM : Zeé::g‘s.c M;MNO) Satisfaction sure it sustains itself.” “They’re taking some of our older
3 . 5 | corey nART NEVER SURRENDER RellingiEtones: (SN : Baton Broadcasting sold CKLW- audience, but this isn’t a competive
EMLAMERICA 3. What's New Pussycat?, Tom Jones, éMFM to present owner Keith  format. There’s nothing we will do
9 |12 | 20 | 4 | JOHNCAFFERTY/BEAVER BROWN BAND CA-T-Y 4. Save Your Heart For Me, Gary tampl;gll XICJ anuarhy,dafter the or can do. We're not going to start
E MOTELS S Lewis & the Playboys, LiBtRTY struggling outlet had sunk to a  programming big band music.
10 ] 16 | 24 | 3 | capivor 5. 1 Got You Babe, Sonny & Cher,aico | .8 In the Fall Arbitron book. *“The “We do go after the same audi-
T ol ol s | rarr o 6. Yes, I'm Ready, Barbara Mason, police radio had more action,” jokes ence,”” VanOort continues, ‘“but
ATLANTIC | 7. I Like It Like That, Dave Clark Five, Shgfer. bell switched Al easy listening, because it’s more
12 s 3 11 | HEART WHAT ABOUT LOVE ampbe syvxtc e formgts to contemporary, has a younger audi-
CAPITOL 8. grﬂ;?n:‘re‘ralé Jay & the Americans, Ham’s “Music Of Your Life,” and  ence. Sure, we've been affected in
13] 18 | 32 | 3 | GODLEY&CREME CRY 9. 1 Can't Help Myself, Four Tops, results were 1mmedia}tely apparent the older demos, but our 25-54 num-
14|14 |14 |6 | REM CAN'T GET THERE FROM HERE 10. Don't Just Stand There, Patty in the Winter book's 4.0 rating.  bers haven't changed that much.”
IRS. Duke. UNITED ARTISTS With the Spring book’s 5.2, Shafer WXYT program director John
15| 7 | 6 | 12 | JEARSFORFEARS Shely TOP ALBUMS—10 Years Ago gz, IR B0 MIGYERS G OUE?  Ligpes oigis, SHIayRis Gully i
1 s 600% in just six months. fected our 55-plus numbers,” he
16 | 21 | 38 | 3 | HUEYLEWIS & THE NEWS BR