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Big Computer
Ad Blitz For
Last Quarter

By FAYE ZUCKERMAN

LOS ANGELES—A massive §70
million advertising blitz is being
planned for the last quarter of 1984
by home computer hardware and
software companies, marking the
largest outlay yet for the burgeoning
high technology field.

Home computer software firms are
said to account for $30 million of the
total $70 million outlay, with elabo-
rate cross-promotions planned with
rackjobbers, including Handleman
and Lieberman as well as some major
record/tape chains. This year saw
mass merchandisers, rackjobbers and
some record/tape stores begin mer-
chandising computer software. It is
believed that their entry has spurred
the unprecedented  advertising
spending.

According to Stan Goldberg, pres-
ident of Chicago’s Micro Lab, those
outlets require ‘“‘stringent returns,
guaranteed sales.” He adds, “They

(Continued on page 62)

WHOLESALE PRICES PLUMMET

By FRED GOODMAN

YORK—The  current
strength of the dollar has dropped
U.S. wholesale prices for foreign spe-
cialty albums as low as $3.50 and
broadened the American market for
European-manufactured records.

With the British pound at an all-
time low of $1.28, the exchange rate
for the West German mark fast ap-
proaching three-to-one and the dollar
fetching nine French francs, U.S. re-
cord importers have been adding
more foreign lines to their catalogs
and reaping a bigger profit margin.

“I’'m looking to add new lines all
the time,” says Rick Ballard, who
heads up his own Rick Ballard Im-
ports in Berkeley, Calif. “I'm getting
foreign records in the door—freight
included—for less than American re-
cords cost.”

While his margin has gotten pro-
gressively better due to the increas-
ingly favorable exchange rate, Bal-
lard does not see American retail
prices for imports coming down.
“With a no-return situation, import-
ers want that higher margin as a buff-

THE MAYOR

AND FRIENDS

The Comedy Album That Answers The Most Important Questiori Of The
Decade . . . Is The Mayor A WACKO? The Secret Emotions Of The May-
or And His Friends Are Revealed In The Comedy Album Of The Year?
Now the actual voice of The Mayor plus Ronald Reagan, Jesse Jackson,
Nixon and Kissinger—captured on one hilarious album. You'l eaves-
drop on their most intimate sessions with Alen Robin, playing therr
shrink. On Passport Records & Cassettes PB 6041. (Advertisement).

er,” he says.

In Boston, Rounder Records gen-
eral manager Duncan Browne is also
enjoying the broader margin. But un-
like Ballard, he has dropped some
prices on imports.

“We're now selling imports—espe-
cially from England—at the same ba-
sic price as U.S. records,” says
Browne. “In fact, some of them are
costing us less. It’s been totally
unbelievable.”

Browne estimates that Rounder

has lowered its wholesale price on
more than 20 foreign labels in the last
month, adding that his cost for
choice British collectible labels like
Ace and Charley is lower than his
cost for domestic labels.

The change is also being felt at the
retail level. Debbie Morgan, buyer
for New York's J&R Music World
Jazz Outlet, is seeing a steady decline
in price for imports.

“It took importers a while to bring
the prices down,” she says, attribut-

Dollar’s Strength Boosts Import Mart

ing the slow pass-along to U.S. inven-
tories existing before the dollar’s ral-
ly. **But there have been a lot more
price reductions in the last six
months, and things are being brought
in that were financially prohibitive
before.”

European exporters have also been
seeking 1o heighten U.S. interest.
“We've gotten quite a few inquiries
from overseas suppliers in the last
few months,” says Norman Hunter,

(Continued on page 62)

Soundtrack Albums Hit New Platinum Peak

By PAUL GREIN

LOS ANGELES—Eight sound-
tracks have been certified platinum
so far this year, more than in all of
1981, °82 and '83 combined. The
year-to-date tally of platinum sound-
tracks also tops year-end totals for
1978 and 80, the previous best years
for soundtrack activity.

The soundtracks to *‘Puple Rain”
(Warner Bros.) and ‘‘Ghostbusters”
(Arista) were certified platinum in

ambitious. Encouraged by an upward record/tape business spiral and the pros-
pects of a continuing home video software surge, they are predicting the most
ambitious spate of new store openings since 1980. Page 3.

¢ PERSONAL STEREQ CASSETTE PLAYERS are gaining a greater foot-
hold at record/tape chains. Buoyed in many cases by market tests during last
year's holiday season, a number of chains are increasing both the number of
brands and the variety of units offered. Page 4.

¢ THE CBS RECORDS BAN on co-op advertising in The Los Angeles
Times has been partially lifted. Advertising directors for area chains have been
told that the boycott is over—but only for CBS classical product. Page 3.

® SAN DIEGO’s XETRA, which switched from beautiful music to top 40 in
1981, may be switching back to an updated version of that format. That’s one of
several options being weighed by the Noble Multimedia Communications sta-
tion. Radio, page 14.

¢ CHILDREN’S VIDEO PRODUCT has become the first sell-through
genre, according to prerecorded video manufacturers, distributors and retailers,
who see a broad cross-section of children’s programming shifting from a rental
to a sale mode. Page 6.

¢ RECORD RENTAL LEGISLATION comes before the full House of Rep-
resentatives this week. The bill, a similar version of which was passed in the
Senate last year, is expected to pass by voice vote with no opposition. Page 70.

August by the Recording Industry
Assn. of America (RIAA). The other
soundtracks to have topped the mil-
lion sales mark so far this year are

The RIAA cernﬁeﬁ] /Tatinum al-
bums in August, the greatest monthly
total since January, 1982. Page 3.

“Breakin’” (Polydor), ““Hard To
Hold” (RCA), “Footloose’ (Colum-
bia), “The Big Chill” (Motown),
“Two Of A Kind” (MCA) and
“Yentl” (Columbia).

The omly soundtracks to be certi-
fied platinum last year were ‘‘Flash-
dance” and “Staying Alive,” both re-
leased through PolyGram. The only
platinum soundtracks in '82 were
“Chariots Of Fire” (Polydor) and
“Annie”” (Columbia); “The Jazz

Singer” {Capitol) and “Fame” (RSO)
were certified in "81.

The previous record for most plati-
num soundtracks in one year was set
in 1978, when five topped the million

(Continued on page 61)

NO GUARANTEES from THE NOBODYS. (Advertisement)
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ON THE AIR: THEBLITZ: R&R: 20* “MIDNITE MANIAC”: R&R HOT TRACKS: 18*
THEALBUM  ALBUM NETWORK: 23* THE SINGLE ALBUM NETWORK POWER CUTS: 14*
FMQB/HARD: 22* FMQB/HARD SONG INDEX 16*

ON THE CHARTS: BILLBOARD LP: 103*(DEBUT)-62*
ON THE TUBE: “MIDNITE MANIAC”: VIDEO IN HEAVY ROTATION ON 7
ON THE ROAD: SELLING OUT EVERYWHERE! /

9/7  Lubbock, TX 9/15 Houstan, TX 9/22  Dollas, TX 9/30  Evansville, IN 10/7  Duluth, MN 10/14 Toledo, OH 10/21 Kalomazco, Ml 10/28 Binghomton, NY 11/7  Johnsen City, TN 11/14 Nashville, TN -
9/8  Odessa, TX 9/16  CorpusChristi, TX 9/25 Wichita, KS 10/2  Milwaukee, Wi 10/9  Springfield, MO 10/16 Springfield, IL 10/23 Pittsburgh, PA 10/30 Worcester, MA 11/9  Charloe, NC 11/16 Atlanta, GA

9/9  ElPasa, TX 9/18  Norman, 0K 9/26  Konsas City, MO 10/3  Cedar Rapids, 10 10/1C Memphis, TN 10/17 Indianapalis, IN  10/24 Erie, PA /T Landover, MD 11/10 Knoxvile, TN 1117 Gainesville, FL
9/11  San Antonio, TX 9/19 Tulsa, OK . 9/28  St. Lavis, MO 10/5  Chicago, IL 10/1Z Detrait, Ml 10/19 Fort Woyne, IN 10/26 Glens Falk, NY 11/2  Hampton, VI 11/11 Chorleston, WV 11/18 Lakelond, FL
9/14  Hauston, TX 9/21  Dallas, TX 9/29 St. Louis, MO 10/6  St. Paul, MN 10/13 Cleveland, OH 10/20 Kalomozoo, MI 10/27 Rochester, NY 11/4  Philadelphio, PA  11/13 Lauisville, KY AND

MORE TO COME!

Career Direction: Butzh Stone/Produced By Bruce Fairbairn

KROKUS THE BI.ITZ THE BIG BANG. ) , On Arista Records And Arista Qualitape Cassettes.

- ~= (ertificate Of Authenticity
ARISTA ) =) Protected by the Light Signatures ® System fon anti-counterfeiting purposes.
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News

LOS ANGELES—The Recording
Industry Assn. of America (RIAA)
certified 11 platinum albums in Au-
gust, the greatest monthly total in
two and a half years. For the year to
date, the RIAA has certified 38 plati-
num albums, compared to just 28 by
this point last year.

The August platinum total was the
highest for a month since January,
1982, when the RIAA also certified
11 platinum albums.

The RIAA also certified 10 gold
albums in August, bringing the year-
to-date total to 81. By last year at this
point, there were just 65 gold albums.

Also in August, Prince earned the
first platinum single of '84, “When
Doves Cry.” It’s the first single to be
certified platinum since Kenny Rog-
ers & Dolly Parton’s “Islands In The
Stream” last December; the first film
theme to hit platinum since Survi-

A ATATA .
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Album Total

Is Highest Since Early ’82

vor's “Eye Of The Tiger” in August,
1982; and the first black crossover hit
to top the two-million mark since Di-
ana Ross & Lionel Richie’s “Endless
Love” in October, 1981.

Prince’s “Purple Rain” sound-
track also went platinum in August,
one of three albums last month to hit
gold and platinum simultaneously.
The others were Bruce Springsteen’s
“Born In The U.S.A.” and the Jack-
sons’ “Victory.”

Four of August’s platinum albums
had been in release for well over a
year. In fact, one—the Police’s “*Out-
landos d’Amour”—was first released

By PAUL GREIN

more than five years ago, in March,
1979. Hank Williams Jr.’s “Greatest
Hits” was released in November,
1982; Merle Haggard & Willie Nel-
son’s “Pancho & Lefty” in February,
1983, and Julio Iglesias’ “Julio” in
April, 1983.

Prince’s “Purple Rain” and the
Jacksons’ “Victory” are the first al-
bums by black artists to go platinum
this year—though previously certi-
fied soundtracks to “The Big Chill”
and “Breakin’ ”’ both featured black
music.

The Jacksons also collected a gold
single with ““State Of Shock,” the Mi-
chael Jackson/Mick Jagger duet
which is one of the year’s most con-
troversial hits. The certification con-
firms that the song is, indeed, a hit,
even though it failed to top the pop,
black or dance charts, as might rea-
sonably have been expected.

The traditional strength of black
music in the singles market is drama-
tized by the fact that the last seven
singles to top the million sales mark
are all by black artists: Lionel Ri-
chie’s “Hello,” Shannon’s “Let The
Music Play,” Deniece Williams’

PO

Turner's “What’s Love Got To Do

“Let’s Hear It For The Boy,”
Prince’s “When Doves Cry,” the
Jacksons’ “State Of Shock,” Ray
Parker Jr.’s “Ghostbusters” and Tina

With It.”

That’s the Jacksons’ third gold sin-
gle since moving to CBS in 1976, and
the first for Parker and Turner since
they embarked on their solo careers.
Parker previously had a gold hit with
Raydio’s “Jack And Jill,” while
Turner hit gold with her duet with &
Ike Turner, “Proud Mary.”

August was also a good month for
Laura Branigan, whose 1982 debut
album “Branigan” finally went gold,
as did her third album, “Self Con-
trol.” Last year’s “Branigan 2” has
yet to top the 500,000 sales mark.

The complete list of August certifi- i
cations follows.

(Continued on page 61) ‘

CONGRESSIONAL RECORDS—Compact Disc Group director Leslie Rosen

presents one of over 1,000 CDs donated to Library of Congress staffers.

Shown from left during the Washington ceremony are assistant research

services librarian John Broderick, deputy librarian William Welsh, record-

ing engineer/producer Roger Nichols, Library of Congress chief of motion

picture, broadcasting and recorded sound division Robert Saudek, Rosen
and RCA artist Larry Elgart.
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Chains See AmbiiioﬁsMExpansionﬁ

Boom In New Store Openings Through 1985 Predicted

By JOHN SIPPEL

This is the first of two articles on
record/tape chains’ expansion plans.

LOS ANGELES-—Encouraged by
an upward record/tape business spi-
ral and the prospects of a continuing
home video software surge, industry
retail chains expect their most ambi-
tious new store expansion since 1980
over the next 15 months.

In addition to new locations, chain
real estate executives like Rich Gon-
zales of the 154-store Record Bar an-
ticipate thousands of dollars in com-
plete and partial renovations. “We
expect to open possibly 15 more
stores in malls,” he says. *“There will
also be more home video outlets, like
the ones in Norfolk and Jacksonville,
N.C. We expect some kind of renova-
tion in 30 existing stores.” Gonzales
estimates that capital expansion for

BMA Takes Aim At Capitol Hill

Lobbying On Agenda For Seventh National Conference

By NELSON GEORGE

NEW YORK-—Congressional lob-
bying efforts by a number of black
artists, a panel designed to deal with
controversies in black concert pro-
motion, and a speech by the Rev. Jes-
se Jackson will highlight the seventh
national Black Music Assn. (BMA)
conference, Sept. 20-23 at the Hyatt
Regency on Washington'’s Capitol
Hill.

Also on the conference schedule is
a tribute to James Brown to be hosted
by Eddie Murphy and featuring such
Brown-influenced artists as George
Clinton, Bootsy Collins, the P-Funk
All-Stars and Midnight Star.

This year’s conference theme is
““The Politics And Economics Of
Black Music.” “We scheduled our
conference to run the weekend before
the Congressional Black Caucus that
begins Sept. 26,” says BMA execu-
tive director George Ware, ‘‘because
we know that all the politicians will
be in town. We think we need to em-
phasize that black music is still not
getting equal exposure on American
radio and that, perhaps, there is a leg-
islative or governmental regulatory
remedy for it.

“We also want to make them
aware of what a vital economic re-
source our music is to the black com-
munity and the nation as a whole,
one that could be a potent force in
this election year,” adds Ware.

To that end, a number of black re-
cording artists are being asked to visit
their representatives on Sept. 20 to
talk about the record industry and

black artists’ problems. Among those
already confirmed to lobby on Capi-
tol Hill with the BMA are George
Clinton, Brass Construction, Bobbi
Humprey, Stacy Lattisaw, Johnny
Gill, James Mtume, Bootsy Collins,
Midnight Star and Quincy Jones.
Ware claims more confirmations are
forthcoming.

Later that afternoon, Rep. William
Gray (D-Pa.) hosts a luncheon of the
Congressional Arts Caucus and the
Black Caucus, at which the BMA
will make a presentation on “the ex-
clusion of black artists from the
white marketplace and overall indus-
try issues, such as the threat of home
taping.”

Friday (21) morning, after the
more athletic BMA members have
done aerobics with Jayne Kennedy, a
panel on concert promotion entitled
“Parity Or Opportunism,” moderat-
ed by Ware, will deal “with an issue
that never gets solved,” the BMA ex-
ecutive says. “Every time a major
tour comes around, the same prob-
lems related to black promoters,
booking agents and auditorium man-
agers occurs, but no plan to deal with
it emerges.

“There are legitimate issues here.
There are also those who use the is-
sue to exploit their blackness and en-
rich themselves at the expense of oth-
ers. What we're going to strive for
here is a beginning to solving this
problem.” Jerry Ade of the Norby
Walters Agency, Richard Johnson of
William Morris, promoters Lee
King, Jesse Boseman and Darrell
Brooks, publicist Howard Bloom,

community activist the Rev. Al
Sharpton and musician/producer
James Mtume will be on the panel.
Running concurrently with that
panel will be “Black Radio: The State
Of the Art,” with Barry Mayo of
New York’s WRKS, Lee Michaels of
Chicago's WBMX, Charles “Mad
Hatter” Merritt of Mobile’s WGOK.,

(Continued on page 60}

the Bergman chain will exceed $2
million in 1985.

The Boston-based Strawberries,
now at 42 stores, will climb to 50,
owner Morris Levy states. “We ex-
pect to start to fill in stores in New
Jersey before the end of 1984, and the
addition of stores in Jersey will con-
tinue in 1985,” Levy says. “We
opened our first home video depart-
ment within a Strawberries two
months ago,” he continues. “I expect
10 by the start of 1985. It takes 1,000
feet in a larger store to do it right.”
Levy, too, sees several million dollars
going into store expansion.

Turtles, the 42-store chain recently
acquired from Alan Levinson by
Clinton Holding, expects to add eight
more stores, and is also mulling fur-
ther acquisition, Levinson reports.
Turtles, which recently acquired six
Oz stores out of Birmingham, is seek-
ing larger locations, favoring 3,500 to
4,000 square feet over its present
2,500 square foot size. “We need
room for more movies, cassettes and
accessories,” Levinson says.

With his chain currently at 20
stores, John Torrell of Rainbow, San
Francisco, is opening Bay Area
stores in Concord, Fremont and
Dublin before year's end. ““I think
business will remain good,” he says.
“We look for three more stores in
1985. We are adding movie rental
continually—we have it in four now
and see it in maybe 10 by the year’s
end.”

CBS Partially Lifts Ban
On L.A. Times Advertising

LOS ANGELES—CBS Records
partially backed off its three-month
ban on co-op advertising in The Los
Angeles Times last week, when ad-
vertising directors for chains here
were told the boycott has been lift-
ed—on classical product only.

“I hope the right foot is not too far
behind the left foot,” says Alan
Schwartz of 29-unit Music Plus, add-
ing that it is now critical that chains
plan advertising budgets.

Noting that the classical provision
is a way for CBS *“to sort of graceful-
ly back out of the whole ban,”
Schwartz adds, “We’re working now
on our fourth quarter plans. We want
to make intelligent proposals to the
branch here so we can do a job on all
CBS product.”

In commenting on the ban, initiat-
ed after the Times carried articles
June 20 and 21 critical of RIAA anti-
piracy tactics, both Randy Gerston
of 34-unit Licorice Pizza and Mike

www.americanradiohistorv.com

Pompei of 33-store Tower Records
say they were contacted by represen-
tatives of the local branch and told
only that classical product would
now be eligible for co-op support in
the daily.

“It could have been my mention-
ing how we’re getting killed by not
being able to advertise classical prod-
uct,” says Pompei from Sacramento.
“There is nothing else (media) to buy
around the Times,” he adds, noting
Tower’s classical annex on Sunset
here along with aggressive classical
section in the chain’s Westwood and
Sherman Oaks units.

At Licorice, Gerston echoed the
sentiments of his contemporaries in
being at first amazed, then dismayed,
that the ban was lifted in just one
product category. He credits com-
plaints about classical ads as the key.

Tower will have an ad “in early
October on Masterworks,”’

says
Pompei.
EARL PAIGE

Like a number of his peers, Lee
Cohen of Licorice Pizza here is
pumped up by the optimism preva-
lent at the recent VSDA convention.
The Jim Greenwood-owned chain
has 34 outlets in the southern half of
California and is opening at least two
more this year.

Cohen says he wants complete
home video departments in all stores,
with emphasis on CDs, too. Many

will have tv monitors displayed
prominently.

(Continued on page 65)

In This Issue

BLACK
CANADA
CLASSICAL
CLASSIFIED MART
COMMENTARY.......ooorrrricrnrriine
COUNTRY
GOSPEL
INTERNATIONAL..........cooomrriommenionnaes
JAZZ.
LATIN
PRO AUCIO/VIDEOD..........eocriirns 38
RADIO 14
RETAILING 2
TALENT 40
VIDEO 29

FEATURES

3 [0) G - R e —
Chartbeat
Dance Trax
Executive Turntable..
Grass Route..........
Industry Events
Inside Track.
Lifelines............
Most Added Records
Music Maonitor......
Nashville Scene ...
New Companies.......
New LP/Tape Releases
New Video Releases....
Now Playing........c.......
Stock Market Quotations
Studio Track ..........ccocovceue
The Rhythm & The Blues
Video Music Programming .
NI « et e S
Yesterhits

CHARTS
Hot 100
Top LPs & Tape......cccmecomeceens
Black Singles, LPs...
Computer Software .....
Country Singles, LPs...
Top Rock Tracks.........ccooceuue
Adult Contemporary Singles...............
Inspirational
Bubbling Under..........coooiicciconin
| Hits Of The World ...
Videocassette Rentals, Sales..
DANEB/DHSCO uvessmssmssmmirrmrasersimm ioascs
Videodisk
Video GAMES ..o eiaersseenneae
Latin LPs

REVIEWS
| Album Reviews
i Singles Reviews

ayvoaig 'v861 ‘G1 ¥3gW3LdIS


www.americanradiohistory.com

SEPTEMBER 15, 1984, BILLBOARD

News

More Personal Stereo At Chains
Greater Variety Seen In Brands, Types Of Players

By EARL PAIGE

LOS ANGELES—Buoyed in
many cases by market tests during
the '83 holiday season, record/tape
chains are expanding their involve-
ment with personal stereo cassette
players. A survey of retailers shows
several major webs increasing both
the number of brands and the variety
of units offered.

Camelot and Record Bar, for ex-
ample, have both virtually doubled
their selection of hardware this sea-
son. The number of price points is
proliferating, too: Camelot has
reached as high as $199.95 for a JVC
unit. Other chains are likewise broad-
ening beyond basic Walkman-type
personal players and larger “boom
box” cassette/radio/speaker combos.

While no chain surveyed has yet
attained 5% of its gross in the prod-
uct category, significant volume is
being reported. Record Bar estimates
$3 million in gross sales this year,
having expanded from one brand 12
months ago to four today.

Even within one brand, there’s
growth. The chain used to carry eight
SKU models; now it offers 17.

Other retailers are counseling a
narrower line of personal stereo
products. At the 42-unit Turtles
chain, Ira Schwartz notes that while
the stores’ inventories have broad-
ened to eight or more Sanyo players,
“I think the reason we did well is that
we didn’t offer the customers many
choices.”

Adds Schwartz, “Our staff is not
on commission, S0 we are not as ag-
gressive as the stereo stores where
you are literally attacked when you
walk in, and then constantly stepped
up in price.”

Turtles’ offerings range from a

$22.95 unit to one priced by the chain
at $159.95. “We feel we have to be
careful,” says Schwartz. “I like to
keep it one brand.”

Other chains are switching to mul-
tiple brands, partially to insure sup-
ply. Paul Fussell at the 154-unit Re-
cord Bar says the chain suffered some
delays during the 1983 holidays,
when it carried only Sanyo merchan-
dise. Now Fussell is cherry picking
units from Toshiba, Crown and
Aiwa.

Current upper-end merchandise
includes a *“boom box” combination
at $169.95 incorporating a second
cassette transport for making tape
dubs, he notes.

At 152-unit Camelot, Mike Ste-
phenson says the emphasis is on cre-

ating more of such higher price
points for step-up sales. Costlier JVC
units have recently been added, while
the chain continues to offer Grand
Prix line models from $19 to $100.

Stephenson sees personal stereo as
a synergistic product area: “They buy
batteries to turn them on, tape to re-
cord on, and headphones—how can
we miss? It gets across the idea that
Camelot is the one-stop place for
home entertainment.”

Stephenson notes that the chain
distributes a special personal stereo
catalog to those stores that have dem-
onstrated proven strength in han-
dling the product, a group now com-
prising about half of the stores.
Camelot is one of the few chains car-

(Continued on page 65)

Certification Changes Due
For Music, ‘How-To’ Video

NEW YORK—The Recording In-
dustry Association of America
(RIAA) meets here Thursday (14) to
set up separate guidelines for certifi-
cation of prerecorded music and in-
structional videocassette programs as
gold and platinum sellers.

The move to single out music and
“how-to” titles resulted from new,
higher certifications standards going
into effect for other video product
Oct. 1. The new standards, setting
minimum sales of 50,000 units for
gold and 100,000 copies for plati-
num, precluded music and made-for
videotapes from obtaining certifica-
tion, says RIAA’s Roy Trakin.

According to Trakin, the Sept. 14
date was chosen because many
RIAA/Video participants are ex-
pected to be in town for the first an-

‘EXTRA TASTE FOR CONSUMER’

nual MTV Awards. CBS/Fox Video,
Thorn EMI and Pioneer Artists/ are
among the companies to be repre-
sented at the September meeting.

At the huddle, RIA A /Video mem-
bers will hammer out qualifications
for the new categories, according to
Trakin. “Genre, length, theatrical
showing, distribution and sales fig-
ures will be discussed,” he says. “We
hope to come up with a criterion.”

The RIAA usually makes any
changes in certification criteria in
January, but because of the video in-
dustry’s unprecedented growth this
year, it was forced to change require-
ments before the year ended. In 1982,
sales thresholds of 25,000 for gold
and 50,000 units for platinum were in

force.
FAYE ZUCKERMAN

K-tel Arm Opts For Chrome Tape

NEW YORK—As the first step in
what it says may become a *“‘growing
relationship,” K-tel International’s
Dominion Music division is duplicat-
ing its new low-priced pop/classical
cassette line exclusively on BASF
Pro II chrome tape.

The series, titled *Classics On
Chrome,” retails for $4.98 per unit
and consists of six initial offerings of
orchestral instrumental selections by
famous composers with contempo-
rary rhythm tracks grafted onto
them. Dominion is said to be consid-
ering BASF chrome tape for its other
cassette lines as well.

“We have previously used BASF

SPECIAL PROMOTION =sssssssasssy

Masterworks CD Prices Cut

NEW YORK—CBS Masterworks has cut the price of its Compact ;
Discs by up to 10% in a special promotion that serves to highlight devel-
oping competition at retail level in the laser-read configuration. The pro-
gram, which runs through Sept. 21 and includes extended dating privi-
leges, also covers other classical product categories on the label.

The CD discount is seen as further evidence of price erosion affecting §
the new configuration as more labels enter the CD field. They recall that
the most recent CBS discount program on CDs, a 20% slash, was made
permanent after running for two months, and wonder if the current pro-
gram will conclude in similar fashion.

Under the program, orders of 48 or more Masterworks CDs will earn
accounts a 10% discount and an extra 60 days of dating. Orders of 24
units provide a 5% discount and 30 extra days of dating.

For other Masterworks product, including classical 90s cassettes, or-
ders of 1,200 units are required for the 10%, 60-day benefits. Orders of
240 units earn a 5% discount and 30 days of added dating.

At the same time, CBS is offering a 20% discount on an ongoing basis
to accounts ordering 120 or more pieces of the label’s midline Great Per-
formances series. Included is an extra 30 days of dating.

chrome on another project, a heavy
metal release we did some time ago,”
says Joe Cerami, Dominion’s vice
president and general manager.
“We'll continue to use it in the fu-
ture, depending upon the type of
product. We feel it’s a little extra
taste for the consumer.”

The “Classics On Chrome” will be

. distributed through one-stops, rack-

jobbers and independent distributors,
as well as direct to such key retailers
as Musicland and Record Bar. Cer-
ami says the fact that the line is re-
corded on quality tape will be played
up through a special newspaper pro-
motion with the Bradley stores

4 A

through Lieberman and Handleman,
the rackjobbers who service that
account.

The Dominion selection of BASF
chrome marks a growing trend to-
ward quality cassette duplication,
even for mass market-type product,
says Juergen Blank, vice president of
BASF’s audio/video division.

“Our first customers for Pro II
chrome were the audiophile labels,”
says Blank. “It began about four
years ago with Mobile Fidelity Sound
Lab duplicating original master re-
cording high fidelity cassettes one-to-
one on chrome in real time.”

The Mobile Fidelity line was fol-
lowed by RCA Red Seal, CBS Mas-
terworks, Vanguard, Connoisseur
Society and Inner City Jazz, adds
Blank, noting that these are all repre-
sentative of high-quality, limited edi-
tion releases aimed at a narrow mar-
ket segment. The Dominion move
comes after other mass-market man-
ufacturers, including A&M and Sine
Qua Non, adopted BASF chrome for
all their prerecorded cassette duplica-
tion, with such labels as Atco,
Warner Bros. and Elektra said to be
considering other high-quality for-

mulations, such as Agfa-Gevaert’s

Magnetite-12.

The “Classics On Chrome” re-
cordings were actually brought over
from K-tel's European division,
which says Cerami, had “quite good
success with the London Symphony
recordings over there.”

“We just wanted to bring out a
nice, pleasant psuedo-classical prod-
uct here in the States, and give our
customers a better quality cassette,”
he adds. STEVE DUPLER
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STILLS CRAZY AFTER ALL THESE YEARS—Stephen Stills, left, does right
by Atlantic senior vice president, promotion, Vince Faraci, center, and per-

sonal manager Jeff Wald, after playing a date with David Crosby and Gra-
ham Nash as part of New York’s Miller Time Concert series.

__Executive Turntable_ |

Trade Groups

In Chicago, William Weiner joins the Electronic Representatives Assn. as di-
rector of member services. He was a Chicago area representative.

Record Companies

In New York, Elektra/Asylum makes a series of appointments. Robin Sloan
assumes a new post as director of video. She was the label’s national video pro-
motion director, and will now direct the promotion and distribution of the com-
pany’s clips. In the same department, Jonathan Jacobsen joins as manager of
video promotion. He was with MTV’s publicity department. Larry Silver as-
sumes another new post as manager of finance administration. He was a senior
accountant at Atlantic. And Victor Chirel is upped to manager of a&r adminis-
tration. He was an East Coast a&r rep.

Colin Reef is promoted to controller at Atlantic in New York. He was an
assistant controller for Atlantic and Elektra . .. Andrew T. Dulis is upped to
associate director of inventory planning for CBS in New York.
He was manager of new releases and inventory planning
... Rich Weinman joins Spring, New York, as director of na-
tional promotion. He was with Emergency.

Marketing

Rustici
Pat Rustici joins the Street Pulse Group as executive vice president and will
open the retail research organization’s Los Angeles branch. He was director of
national sales and artist development for Columbia Records in New York.

Publishing

Gary Perman is upped to professional manager of Portland, Ore.’s Klickitat
Music, a BMI affiliate. He remains assistant to the company’s president, Russell
Gorsline.

Video/Pro Equipment

Patrick Campbell is named president of RCA/Columbia Pictures Interna-
tional Video in New York. He was in the consumer products division of North
American Phillips Corp. Campbell succeeds Peter Vadasdy, who returns to Co-
lumbia Pictures International as senior vice president . . . Kevin Devlin is ap-
pointed vice president and general manager of Worldvision Home Video in New
York. He was the company’s director of sales and marketing . . . Joe DiBuono
joins New York’s Unitel Video as vice president, corporate marketing. He was
with Reeves Teletape.

International Video Entertainment, Canoga Park, Calif., restructures its sales
department with two appointments. David Donaldson is upped to national sales
administrator. He was Western regional manager. And Mary Linthicum is pro-
moted to Southern regional sales manager. She was a product manager at In-
gram Video . .. In New York, Shelly Fischel is named vice president of HBO’s
human resources department. She was the company’s vice president and chief
counsel, labor and litigation . . . Roy Gattinella is appointed marketing manager
for San Francisco’s Monster Cable. He was assistant manager of Swarthmore
Music Center and co-founder of Studio One Music.

In Glenview, Ill., Zenith Electronics Corp. names Bruce Huber executive di-
rector of marketing for consumer products. He succeeds John McCallister, who
retired after 32 years with the company. Huber was director of tv product
planning. '

Related Fields

Henry Kaplan assumes a new post as executive vice president of Thoughtware

(Continued on page 68)
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At Thelst
nnual MTV
Video Music

Awards,

everyones
awinner!

On Friday, September 14,

join co-hosts Bette Midler and Dan Aykroyd
on stage live at Radio City Music Hall for the
definitive awards show in the exploding world of
video music—done only the way MTV can do it!

- Brought to you by MTV: Music Television and

Ohlmeyer Communication Companies in association
with Radio City Music Hall Television.

Look Whos

. Comingd!

'Dale Bozzio, Roger Daltrey, Daryl Hall & John Oates,

Herbie Hancock, Huey Lewis & The News, Cyndi Lauper,

Madonna, Eddie Murphy, Rick Ocasek, Joe Piscopo,
Grace Slick, Rod Stewart, The Go Go’s, The Police,
Mickey Thomas, Tina Turner, Fee Waybill, Peter Wolf,
Ron Wood, ZZ Top, and more.

© 1984 MTV Networks Inc.
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Look Who's
Nominated!

Best Video of the Year

The Cars “You Might Think"

Herbie Hancotk “Rockit”

Michael Jackson "Thriller”

Cyndi Lauper “Girls Just Want To Have Fun”
The Police "Every Breath You Take™

Best Male Video

David Bowie “China Girl"
Herbié Hancock “Rockit"
Michael Jackson “Thriller"
Billy Joe! “Uptown Girl"
Lionel Richie “All Night Long™

Best Female Video

Pat Benatar “Love Is A Battlefield"

Cyndi Lauper “Girls Just Want To Have Fun”
Cyndi Lauper "Time After Time"”

Bette Midler “Beast of Burden”

Donna Summer "She Works Hard For The Money"

Best Concept Video

The Cars “You Might Think"

Herbie Hancock “Rockit”

Michael Jackson “Thriller"

Cyndi Lauper “Girls Just Want To Have Fun”
The Rolling Stones “Under Cover Of The Night”

Best Group Video

Huey Lewis & The News "Heart of Rock ‘N Roll”
The Police "Every Breath You Take”

Van Halen “Jump*

ZZ Top “Legs”

ZZ Top “Sharp Dressed Man"

Best Stage Performance in a Video
David Bowie "Modern Love"

Duran Duran “The Reflex”

Bette Midler “Beast of Burden”

The Pretenders “Middle Of The Road”
Van Halen “Jump*

Best New Artist 4
The Eurythmics “Sweet Dreams {Are Made ef This)"

Cyndi Lauper "“Girls Just Want To Have Fun™

Cyndi Lauper “Time After Time"

Madonna “Borderline”

Wang Chung “Dance Hall Days”

Best Overall Performance in a Video
David Bowie “China Girl"

Michael Jackson “Thriller”

Cyndi Lauper "Girls Just Want To Have Fun”
The Police "Every Breath You Take"

Van Halen “Jump”

Best Special Effects in a Video

The Cars “You Might Think™

Thomas Dolby “Hyperactive”

Herbie Hancock “Rockit”

Billy idol “Dancing With Myselt”

The Talking Heads “Burning Down The House™

Best Art Direction in a Video
The Cars “You Might Think"

Herbie Hancock “Rockit”

Billy Idol “Dancing With Myself"
The Police “Every Breath You Take”
Queen "Radio Ga Ga"”

Best Editing in a Video

Duran Duran “The Reftex”

Herbie Hancock “Rockit”

Billy Idol “Eyes Without a Face™

Elton John “I'm Still Standing”

The Police "Every Breath You Take"
ZZ Top “Legs"

ZZ Top “Sharp Dressed Man”

Best Cinematography in a Video
David Bowie “China Girl"

Billy idol “Eyes Without a Face"

Kiss "All Hell's Breaking Loose”

John Cougar Mellencamp “Autho-ity Song”
The Police "Every Breath You Take”
The Stray Cats "Sexy & 17"

Best Choreography

Toni Basil “"Over My Head"

Michael Jackson “Thriller”

Elton John “I'm Still Standing”

Bette Midler "Beast of Burden™

Donna Summer “She Works Harc For The Money™

Best Direction

The Bongos “Numbers With Wings”

Ian Hunter "All Of The Good Ones Are Taken™
Billy idol “Dancing With Myself”

Cyndi Lauper “Time After Time"

Huey Lewis and the News "| Want A New Drug”
The Police "Every Breath You Take"

ZZ Top "Gimme All Your Lovin”

ZZ Top "Sharp Dressed Man”

Most Experimental Video

The Cars “You Might Think"

Thomas Doiby “Hyperactive”

Herbie Hancock “Rockit”

Alan Parsons Project “Don’t Answer Me”
Neil Young “Wonderin”

Viewer's Choice/Best Video of the Year
The Cars “You Might Think”

Herbie Hancock “Rockit”

Michaei Jackson “Thriller”

Cyndi Lauper “Girls Just Want To Have Fun”
The Police “Every Breath You Take"

Video Vanguard

(to be announced}

10PM Eastern
9PM Central
8PM Mountain
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News

Sell-Through Cited For Kidvid

First Home Video Genre To Switch From Rental Mode

By TONY SEIDEMAN

LOS ANGELES — Children’s
product has become home video’s
first sell-through genre, according to
prerecorded video manufacturers,
distributors and retailers surveyed by
Billboard.

Although individual titles and pro-
motions such as Walt Disney Home
Video’s “Limited Gold” have sold
well in the past, key industryites now
see a broad cross-section of children’s
programming moving to a sale mode.
It proves, they say, that consumer
preferences for an entire product
genre can be shifted from rental if the
proper promotional, marketing and
pricing techniques are used.

At the 30-store Erols chain, based
in Washington, D.C., general manag-
er Dick Kerin describes children’s
video as “‘one of our strongest areas.”
Erols’ computer tracks the action on
all of its titles, and according to
Kerin, 43% of the chain’s top 10
sales titles in June, July and August
were children’s product.

Most retailers say that 40% is a
percentage usually only achieved
during the peak of the holiday sea-
son, and that children’s titles ordi-
narily account for between 20%-
25% of total sales.

Distributors attest to the rising
power of kid video. “It is the most
sellable category except for, of
course, the big blockbuster,” says Bill
Perault of the New England-based
distributor Artec. Reorder patterns
for the titles show that children’s
programming is “selling through, not
renting,” says Perault.

Although the nature of children’s
product and the audience it reaches
helps reinforce its sales orientation,
the reason cited most often for the

category’s current strength is the
heavy merchandising, marketing and
promotional push supplied by
vendors.

“Children’s stuff definitely needs
merchandising help,” says Perault.
“If a store does not merchandise the
product carefully, it will not sell.”

The merchandising tools that sell
children’s product range from the
support of licensing companies that
create the character on which most of
the best-selling programs are based,
to the use by such retailers as Erols of
shorter product racks so that chil-
dren can grab titles and run over and
nudge their parents.

Family Home Entertainment had
titles featuring such broadly licensed
characters as Strawberry Shortcake
and the Care Bears. Vice president
Len Levy notes that these programs
benefit not just from the popularity
of the characters, but also from Gen-
eral Mills’ broad marketing reach for
these personalities. The firm spends
as much as $50 million a year in ad-
vertising on each.

Cross-merchandising is crucial to
moving kids’ product off the shelves,
Levy and others maintain. Top chil-
dren’s titles such as “Strawberry
Shortcake,” “Care Bears” and ‘“He-
Man And The Masters Of The Uni-
verse” sell not jut because of their
low price, but because they are part
of an entire matrix of youth-oriented
products that bombard kids and their
parents with buying messages from
both media and retail outlets.

At the same time, another critical
advantage cited for children’s prod-
uct is that titles are often sold not one
cassette at a time, but as part of an
ongoing series. Thus the success of an
opening program of a series can be
duplicated as new volumes are re-

Honky-Tonk Troubadour
Ernest Tubb Dead At 70

NASHVILLE—Country  music
pioneer Ernest Tubb died at Baptist
Hospital here Thursday (6) of em-
physema. He was 70.

A member of the Country Music
Hall of Fame since 1965, Tubb was
significant for, among other accom-
plishments, bringing dignity to coun-
try music by insisting that his record
label, Decca, drop the then common
“hillbilly” designation of the form.

Tubb was born in Crisp, Tex., on
Feb. 9, 1914. An admirer of Jimmie
Rodgers, Tubb mimicked his idol’s
singing mannerisms when he cut his
first records for RCA in 1936-37. But
he began to earn his national reputa-
tion with his own gravel-throated vo-
cal style after he switched to Decca
Records in 1940.

A pioneer in what has come to be
called *“honky-tonk music,” Tubb’s
earliest hits included “Blue Eyed
Elaine,” “I’ll Get Along Somehow”
and “Walkin’ The Floor Over You,”
all his own compositions. The latter
song, first recorded in 1941, was
Tubb’s only million-seller.

In 1942, Tubb acted in two west-
ern movies, both starring Charles
Starrett: *“Fighting Buckaroo” and
“Ridin’ West.” In 1943, he became a
member of the Grand Ole Opry, a
role he continued until his last ap-
pearence there on Aug. 14, 1982.

In September, 1947, Tubb and his
band, the Texas Troubadours, head-
lined the show that first brought
country music to enthusiastic Carne-
gie Hall audiences. Earlier that same
year, he had established the Ernest
Tubb Record Shop near the Grand

Ole Opry site in downtown Nash-
ville. The shop was doubly signifi-
cant, since it was the first major mail
order outlet for country music re-
cords, and since it also became the
home of the still-airing “Midnight
Jamboree” radio show that follows
the broadcast of the Opry.

Among the hundreds who gained
their first significant attention
through the “Midnight Jamboree”
were Loretta Lynn and Elvis Presley,
the latter of whom had earlier been
spurned by the Grand Ole Opry man-
agement. A wise and generous men-
tor, Tubb was pivotal in the career
success of Lynn, Hank Williams,
Hank Snow, Jack Greene, Cal Smith,
the Wilburn Brothers, Johnny Cash
and many others, including his son
and fellow Grand Ole Opry member,
Justin Tubb.

He is reputed to have been the
force that convinced’ a hot-headed
Tom T. Hall to rejoin the Grand Ole
Opry after Hall had stalked off in a
disagreement with Opry managenient.

In 1949, Tubb made another kind
of history when he teamed with pop
stars and fellow Decca artists the An-
drew Sisters in two sides that went
top 10 on the coungry charts.

Tubb inspired such affection and
loyalty among devotees that his fan
club, established in 1944, functioned
through his de facto retirement in
1982 under the same president, Nor-
ma Barthel.

Tubb officially disbanded the Tex-
as Troubadours on Jan. 1, 1983.

EDWARD MORRIS

leased, and a weak initial release can
be compensated for by the rising
strength of continued releases.

CBS/Fox Video’s “Faerie Tale
Theater” is mentioned as an example
of a multi-volume series that has
built success on top of success to the
point where units of a new volume
sell almost automatically.

Price is also a key factor in keeping
prerecorded kid video hot. Almost all
of the major titles in the genre sell for
$39.95 or less, with the “He-Man”
series bearing a list price of $24.95
and Vestron Video just releasing two
titles for only $19.95: “Ziggy’s Gift”
and “My Little Pony.”

(Continued on page 60)

GREEK ROYALTY—King Sunny Ade poses with friends after appearing

with his African Beats and Island labeimates Black Uhuru at the Greek The-

atre in Los Angeles. Mugging from left are Cheech of the comedy team

Cheech & Chong, Ade, Island Music Publishing Worldwide president Lionel

Conway, and Ruben Rodriquez, Island’s vice president of black music
promotion.

Chartbeat

Lauper ‘She Bops’ Into Pop History

By PAUL GREIN

Cyndi Lauper’s “She Bop” holds
at number three on this week’s Hot
100 on the heels of her number two
debut hit “Girls Just Want To Have
Fun” and the No. 1 followup, “Time
After Time.”

This makes Lauper the first female
singer to reach the top three with her
first three chart hits. Petula Clark hit
the top three with her first rwo U.S.
hits, the No. 1 “Downtown” and the
number three “I Know A Place.”

All three of Lauper’s hits are fea-
tured on her platinum debut album,
making it only the third—and the
first by a female artist—to generate
three top 10 hits. The first two were
“Introducing The Beatles” and Cul-
ture Club’s “Kissing To Be Clever.”

(Lionel Richie also picked three
top 10 hits off his first solo album,
but since he was already a major star
by that point through his work with
the Commodores, Kenny Rogers and
Diana Ross, it doesn’t seem right to
count him here.)

We'll note in closing that *“She
Bop” 1is the highest-charting hit
about “messing with the danger
zone,” to use Lauper’s phrase, since
Chuck Berry’s “My Ding-A-Ling”
went to No. 1 in 1972. An interven-
ing single on the same theme, the Va-
pors’ “Turning Japanese,” climbed to
36 in 1980. Jackson Browne’s “Ro-
sie,” while familiar as an album cut,
was never released as a single.

This column is nothing if not
exhaustive.

*x * %

Stevie Scores: Stevie Wonder this
week collects his first No. 1 solo hit
in Britain with “I Just Called To Say
I Love You” (Motown). The break-

NIGHT DYNAMICS — Jermaine

Jackson, right, cruises the party

terrain with Arista president Clive

Davis during a celebration of Jack-

son’s near-platinum album at New
York’s Limelight.
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through comes more than 18 years
after Wonder made his first impact
on the British pop scene with
“Uptight.”

Since that time, Wonder has
climbed as high as number two four
times, with 1969’s “Yester-Me Yes-
ter-You Yesterday,” 1977’s “Sir
Duke,” 1980’s “Master Blaster (Jam-
min')”’  and 1981°'s  “Happy
Birthday.”

But until this week, Wonder’s only
chart-topping hit in Britain was a
duet, 1982’s “Ebony And Ivory.”
That transatlantic smash featured
Paul McCartney, another artist who
until this year had never reached No.
1 in Britain as a solo act. (McCartney
topped the U.K. chart on his own for
the first time in January with “Pipes
Of Peace.”)

“I Just Called To Say I Love
You,” on which Wonder puts aside
his usual sophistication in favor of
the simplicity and directness of Lio-
nel Richie, or, more obviously, Jose
Feliciano, is also emerging as a po-
tential No. 1 hit in the U.S. In its fifth
week on the chart, it streaks to num-
ber 18.

* K K

Spilling Beans: Jellybean’s “The
Mexican” (EMI America) moves up
to No. 1 on this week’s dance chart,
becoming the star remixer’s second
No. 1 hit as a producer and his first
as an artist.

Jellybean also produced Madon-
na’s “Holiday”/“Lucky Star,” which
topped the dance chart for five weeks
last fall.

The New Yorker rose to promi-
nence as a top remixer. Over the past
two years, he’s remixed eight (count
*em) No. 1 dance hits: Rocker’s Re-
venge's “Walking On Sunshine,”
Irene Cara’s “Flashdance . .. What
A Feeling,” Freeez's “1.0.U.,” the

(Continued on page 60)

Gotham NARAS
Fetes Producers

NEW YORK—The local chapter
of the National Academy of Record-
ing Arts & Sciences (NARAS) inau-
gurates an A&R/Producers Honor
Roll of Fame Oct. 3 with its first
plagque presentation luncheon here.
The Honor Roll was created by chap-
ter president Russ Sanjek.

Initial honorees are Phil Ramone,
whose production credits include Bil-
ly Joel, Paul Simon, Barbra Streisand
and others; classical and original-cast
album producer Thomas Z. Shepard,
whose credits include the recording
of several Mahler symphonies and
close to 50 Broadway musicals; and
Milt Gabler, who, during his 40-year
career, has recorded Billie Holliday,
Bing Crosby, Sammy Davis Jr. and
others. Fred Gaisberg and Jack Kapp
are being honored posthumously.

FAMED BROADWAY COMPOSER

Arthur Schwartz Dies At 83

NEW YORK—Arthur Schwartz,
who wrote the music for some of the
most memorable songs to come out
of the American musical theater,
died Tuesday (4) at his home in Kint-
nersville, Pa., after suffering a stroke.
He was 83.

Schwartz was best known for the
numerous songs he wrote in collabo-
ration with lyricist Howard Dietz,
who died last year. Among the best-
known Dietz-Schwartz compositions
are *“Dancing In The Dark,” “That’s
Entertainment,” “By Myself,” “I
Guess I'll Have To Change My
Plan,” “You And The Night And
The Music,” “Alone Together” and
“Something To Remember You By.”
Schwartz’s other collaborators in-
cluded Ira Gershwin, Johnny Mercer
and Oscar Hammerstein II.

His musical career began at 14,
when he accompanied silent movies
on the piano at a theatre in his native
Brooklyn. Schwartz later studied law

and began writing songs professional-
ly while working as a lawyer. He
abandoned the law in 1928 to devote
himself to songwriting full-time.

Among the Broadway shows to
which Schwartz contributed were
“The Little Show,” “The Band Wag-
on” and “Jennie.” The latter, pro-
duced in 1963, was his last Broadway
effort. He also wrote for the movies
and radio and produced a number of
films.

Schwartz had been a member of
ASCAP since 1930, and served on its
board of directors from 1959 until his
death. Earlier this year he received
the second annual ASCAP/Richard
Rodgers Award for his contributions
to the musical theatre. He was also a
member of the songwriters’ Hall Of
Fame.

Schwartz is survived by his sons
Jonathan, a radio and tv personality,
and Paul, a musician; his wife Mary,
and a granddaughter.
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Why are the best
musicassettes in the
charts recorded on

=" BASF chrome tape?
Here’s why:

BASF chromdioxid provides the following advantages:

* High output at high frequencies
* Low modulation noise
— * Low bias noise

This gives the recording:

* Brilliancy in sound
* A clean sound
* Negligible background hiss

° and heres

' f -
: p r oo g T
% -0
g
This chart shows a frequency 7 H
spectrum analysis of the gkl | || ! |
| studio 1/4" master tape S Titg 63 250 500 1k 2k 4k 10k 16K
(15 ips) of part of a recording

compared with a prerecorded chrome cassette of the same
passage duplicated at high speed at 120 us normal equalisation.

The red line shows the master, the blue line the cassette.
The difference between the two is negligible.

’ Fill in the coupon for more information.

Name
— 4 . ; Company
e e . f Address

BASF Aktiengesellschaft BASF Systems Corporation BASF United Kingdom Limited

Gottlieb-Daimler-Str.10 Crosby Drive 4 Fitzroy Square
D-6800 Mannheim 1 Bedford, MA 01730 London W1P 6ER
Tel: 0621/4008-1 Tel: (617) 271-4000 Tel: 01-388 4200
Telex: 4 62 621 basfd Telex: 28649

N

BASF
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‘mg |’|’h, MANAGEMENT BY BLANTON/HARRELL  PRODUCED BY BROWN BANNISTER

Ask any of the hundreds of thousands who
buy her albums and attend her performances.
She's never been a secret. It's just that a few
more people have noticed her.

Amy Grant.

Age to Age: approaching platinum.
A Christmas Album: approaching gold.
Straight Ahead: approaching gold.

The albums.

The tour.

The sales.

Uncover the secret.

FOR TOUR INFORMATION CALL: 817-752-TOUR

The Tour 33
9/24 Chattanooga, TN 10/1 Greensboro, NC

9/25 Knoxville, TN 10/2 Hampton, VA
: : . 9/27 Roanoke, VA 10/4  Toledo, OH
4 . 9/28 Huntington, Wv 10/5 Cleveland, OH
R L —— 9/29  Lexington, KY 10/6  Rochester,NY
N\ \V — 10/9  New York, NY
\ The - 10/11 Boston, MA

www americanradiohistorv com

“The Michael Jackson of Gospel
Music”
—The New York Times.

"This little lady is dynamite. we had
1,200 people and sold 500 albums
during her first in-store appearance
here. It was our biggest in-store
ever."

—Chuck Blacksmith,
Round-up Records, Seattle.

"Good pop is good pop, no matter
what the label is and Amy Grant is
good pop music."

—Michael Ludvik,
Manager,
Tower Records/Campbeil.

"We've had a great increase in reader
interest concerning Amy Grant.
we're looking forward to sitting
down and doing a big feature on
her in the immediate future.”

—Mike Farris,
"Pulse” (Editor/Publisher).

~

o,
-

(
STRAIGHT ANEAD

10/12 Philadelphia, PA
10/13 Baltimore, MD

10/15 &16 Toronto

10/18 Grand Rapids, M

10/19 Dayton, OH “ WORD
10/20  Lafayette, IN

CALL TOLL FREE: 1-800-433-3340; In Texas: 1-800-792-3270

DISTRIBUTION
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[ Reguiar Production A
. First British CD Plant

By MIKE HENNESSEY

LONDON-—Nimbus Records, the
independent U.K. record production
and manufacturing company located
in rural wales, moves into regular
Compact Disc production Thursday
(13). It thus becomes the first CD
plant outside Japan and West Ger-
many to become operational (Bill-
board, June 23).

Nimbus, a specialist in high quali-
ty recordings of serious music, ex-
pects to be producing Compact Discs
at the rate of 1.5 million annually by
the end of this year. The plant has
one German-made press currently in
operation and will be getting two
more next month.

Setting-up costs so far, according
to general manager Mike Lee, are in
excess of two million pounds ($2.7
million). The Nimbus facility was de-
veloped after visits to the Sony and
PolyGram plants. The company is
using the same molding process used
by the Sony plant and is also using
silk screeen printing for the disk
label.

However, Nimbus technicians
have designed and built their own la-
ser mastering, which, according to
Lee, incorporates “‘a few refinements
which give enhanced reliability.”

The Nimbus plant has already pro-
duced around 6,000 CDs as a prelim-
inary to moving into full production
this week and has custom orders

British Retailer

By PETER JONES

LONDON—Following a court de-
cision that a record store owner
should forfeit stocks of disks contain-
ing lyrics with four-letters words
found by magistrates to be obscene,
the British Phonographic Industry
council is being asked to ponder the
industrywide implications of the
case.

Among the records ruled to be ob-
scene were “Plastic Surgery Disas-
ters” and “Fresh Fruit For Rotting
Vegetables” by the Dead Kennedys,
along with ““Used, Abused And Una-
mused”’ by Icons Of Filth and ““‘Sheep
Farming In The Falklands™ by the
group Crass.

Two of the records involved are on
the Cherry Red label. Cherry Red
managing director lain McNay, a re-
cently elected member of the BPI
council, says he intends drawing the
attention of industry leaders to the
case and its possible ramifications.

CBS U.K. CHIEF

from Virgin, A&M and Lamborgh-
ini. It is also pressing for independent
record labels in Belgium and France
and has held discussions regarding
production of domestic U.K. materi-
al with CBS and EMI.

Lee says that Nimbus is planning
on a minimum yield expectation of
80%. The company is currently en-
gaged in transferring its LP masters
to the CD format and has so far put
out 12 CD releases of the 85 albums
in its catalog. One of these, an analog
recording by pianist Vlado Perle-
muter, has sold around 3,000 units,
the company says, and the 12 CDs
are currently producing more income
than all the 85 conventional albums
put together.

Nimbus will be releasing all future
productions on its label in CD form.
Some will be released exclusicely as
CDs.

The only potential competition for
Nimbus in the U.K. to date is PR Re-
cords in London, which is currently

looking for premises to house a CD -

plant with a view to starting produc-
tion in the middle of next year.

Says director Phil Race: “We are
projecting a complete plant with full
mastering facilities, in the London
area. Planning and finance are virtu-
ally complete, and we should be able
to be more specific about the inaugu-
ration date in a month or two.”

Says McNay: “I don’t think there
is a major record company in the
country that has not brought out a
record with the offending four-letter
word on it. As things stand, Pink
Floyd’s ‘Dark Side Of The Moon’
would be rated obscene.”

U.K. retailers are also concerned
about the case. If the police view it as
a precedent-setting action, they fear,
further prosecutions will follow.

The court, in north-country
Northwich, decided that the records,
several of them on the Crass Records
label, were obscene after having them
played through in the courtroom.
The case against one of the disks was
dismissed on the grounds that the
magistrates *‘couldn’t properly hear
the lyrics.”

The target of the prosecution was
Graham Cheadle, owner of the Spec-
trum Records store, which was raid-
ed by police, with records, sleeves
and armbands seized. Cheadle ar-
gued that the offending word was

News/ International

“ Sony Planning To Manufacture
- CD Players At European Plants

By WILLEM HOOS

AMSTERDAM-—Sony has made
a decision “in principle’’ to manufac-
ture Compact Disc players in Eu-
rope, as it has done in Japan for the
past two years. A final verdict on the
plan, aimed mainly at avoiding the
increased levy on imported hardware
imposed on Japanese products by the
European Economic Commission,
will be reached by the end of this
month.

Sony president Norio Ohga out-
lined the plan here Sept. | during a
visit to Firato '84, the international
audio/video fair staged in the Am-
sterdam Rai exhibition hall.

It’s not clear just where CD play-
ers are likely to be manufactured in
Europe. Says Ohga: “We could man-
ufacture in a new purpose-built fac-
tory, or we could fit CD capacity into
one of our existing factories. We've
recently opened a plant in Spain, two
in France, and one in West Germany,
and there’s a new U.K. operation in
Wales.”

But there’s no doubt that Sony’s
planning is aimed at avoiding the Eu-
ropean import levy. That levy was re-
cently increased from 9.5% to 19%
in a move to protect European hard-
ware manufacturers.

Sony’s most prominent European
competitor, the Dutch multinational
Philips, made a persistently strong
lobby to help persuade the European

Convicted In Obscenity Case

commonly used and could be heard
on other records which had not been
taken away, including an Alexei
Sayle single and the “Derek & Clive”
series by Peter Cook and Dudley
Moore.

After the hearing, Cheadle said the
court decision meant the police had
“a virtual license to raid any ware-
house or record company and seize
stock containing four-letter words.”
And Crass Records executive Penny
Rimbaud said the prosecution raised
wide implications for the whole re-
cord business and could easily lead to
the closing of some small labels.

McNay notes that one of the re-
cords found to be obscene was four
years old and had sold a total of
115,000 copies. “Why has it taken
this fong to declare it obscene? This
case must go to a higher court, where
I'm confident the decision will be
overturned.”

Cheadle and Rimbaud also plan to
appeal the court verdict.

Russell Views U.S. Competition

LONDON—The U.S. will fight
back against the invasion of talent
from British, European and Austra-
lian acts and will not allow foreign
artists to take a continually increas-
ing share of national charts. That’s
the view of Paul Russell, managing
director of CBS U.K., currently Brit-
ain’s most successful record company
in terms of chart album and singles
analysis.

“They are very competitive people
over there,” says Russell, “and they
won’t be happy seeing overseas bands
taking over more and more of their
market. You can see them fighting
back already. In the disco/dance
area, for instance, there are so many
things happening.”

The CBS executive sees America
as laboring under certain disadvan-

tages due to the nature of its market.
“Sometimes I think the U.S. is fight-
ing with one hand tied behind its
back,” he says. “'Here in Britain we
have a highly developed music press,
national radio and television and so
on, and the countrywide pickup on a
new act is so quick.

*“In the States, on the other hand,
there is no national music press or
even national daily press, no national
television, and they have no national
radio even in the sense that we do.”

However, Russell views the U.S.
scene as providing better opportuni-
ties for new acts to develop. “They
can work and tour and get to the
point where they can really deliver on
stage and live up to their records. But
in Britain, it's hard for an act without
a record deal to slog around and be-

come a good live act.

Russell notes that economic adver-
sity can actually stimulate talent.
“That kind of environment, with
high unemployment and so on, can
bring out the best in potential artists
because they know they've really got
to work to make a go of it. They can’t
just play at being rock groups.”

But it is Stateside success that has
had the most significent effect in
maintaining a flow of new talent this
side of the Atlantic, Russell says.

“If you relied on the U.K. market
to balance your books on the domes-
tic artists, you'd go broke. But know-
ing you're going to sell on a world-
wide basis leaves you free to finance
and follow through on the new and
upcoming acts."
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Commission to increase that levy.
Philips also recently decided to slash
dramatically the retail price of its CD
players in Holland, which has caused
a reported Dutch CD marketplace
dip from 80% to just 10% for Brand-
steder Electronics, which imports all
Sony products in Holland (Billboard,
Aug. 18).

Brandsteder managing director
Dave van Velzen says the drop in
market share had taken place in little
more than six months. On a Dutch
national radio program, he described
the Philips price-cutting as ‘‘trigger-
ing an insane trading war” and ac-
cused the Dutch firm of selling CD
hardware at *“dumping prices.”

The Philips response was that the
aim of the price cuts, bringing the
CD-100 down to $350, the CD-202
to $410 and the CD-303 to $490, was
to “‘popularize the new entertainment
of CD.” Philips acknowledges that it
is now the market leader in Nether-

Disney Titles Due
Via BBC Records

LONDON—BBC Records will
distribute the Walt Disney children’s
catalog in the UK. First 12 titles,
due out Oct. 5, will include three new
“Storyteller™ titles based on the
soundtracks of “Star Trek 111,” *““In-
diana Jones And The Temple Of
Doom™ and “Gremlins.” Further
product is due early next year.

lands CD sales, while denying that
Seny ever had an 80% market share.

Sony chief Ohga said the decision
to manufacture in Europe, if corpo-
rately ratified in a week or so, will
give the company “a real chance to
compete again in Europe.” And, he
predicts, “It’s likely that our Europe-
an-produced players will retail at the
same prices as they do in Japan.”

Clearly unwilling to criticize Phil-
ips too heavily on its home territory,
Ohga did say that he was not pleased
at all, “to put it mildly,” that the
Dutch company had initiated a CD
player price-cutting war. “But Phil-
ips is really our most friendly com-
petitor,” he added with a smile.

He referred briefly to the recent
Philips decision to launch VHS-for-
mat videocassette recorders in addi-
tion to its own V2000 system. *“‘In my
humble opinion,” he said, *“this was
made two or three years too late. It’s
impossible to become a real competi-
tor for our Betamax system.”

Sony today has a workforce of
around 43,000 internationally and
last year reached a worldwide turn-
over of $3.4 billion, including a con-
sumer electronics share of some
80%, according to Ohga.

He revealed that Sony plans to
have its annual turnover split, by
1990, into- 50% consumer electronics
and 50% professional equipment
such as computers and telecommuni-
cations.
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you know your audience, you know
your business.
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Commentary

The Twain Have Already Met

By LESLIE ROSEN

In the course of an article on Compact Disc promotion (Bill-
board, Aug. 25), Jeff Harris of Mitsubishi was quoted as criticiz-
ing the Compact Disc Group for lacking direction. Referring to
attempts to attempts by the Group to develop programs that would
appeal to both hardware and software interests, he suggested that
“never the twain shall meet.”

The Compact Disc Group has indeed succeeded in bringing
together two industries that should have been working with one
.. another since the inception of record-
* ed music and playback equipment.

With the development of CD tech-
nology in the early *80s, it became ap-
parent that massive educational ef-
forts would have to be made for this
new medium to achieve the market
impact it warranted. There were
meetings between hardware manu-
® facturers and record companies to try
' to coordinate the introduction of the
new system, but the results were
marginal.

Because of the enormous stake
manufacturers of hardware and soft-

organization was ware, as well as retailers, had in the

needed.” development of CD, it was felt cru-

cial that the market introduction be as orderly and clearly under-

stood as possible. There was no time to lose. It became obvious
that a formal organization was needed.

And so the Compact Disc Group was formed to assist all com-
panies involved in the new technology to foster education and
awareness of the medium and to accelerate its public acceptance.
The Group provides a forum for members to meet, exchange
ideas and evaluate progress. Its goal is, and has always been, the
promotion, educational advancement and ultimate acceptance of
the CD disk and player as a revolutionary and vastly superior
audio system.

The Group serves as a clearing house for promotional oppor-
tunies open to any manufacturer involved in the technology. At
all meetings, members have the opportunity to exchange views
regarding the development of the CD medium.

Rosen: “A formal

It performs other functions, too. The Group serves as a gener-
al information center for consumers, retailers and member man-
ufacturers, as well as future participants in the CD industry. Its
information center fields more than 100 calls a week on virtually
every aspect of CD technology and availability.

A generic video explaining CD technology has been trans-
ferred to VHS and Beta for in-store and wider educational use.
The video is being made available at a nominal charge. While the
Group does not take credit for putting promotions together, its
very existence helps create the necessary spirit of cooperation.

Newsletters sent quarterly to retailers, manufacturers and in-
terested consumers provide basic information on how CD is de-
veloping. A second complete listing of all CDs available in the
U.S. through 1984, with more than 2,000 entries, will shortly be
issued. These catalogs can be purchased in bulk at cost by retail-
ers and manufacturers who can use them as promotional tools.

For the first time, the right hand knows what the left hand is
doing. The Group is not a “‘one-night stand.”

‘The Compact Disc Group
was formed to accelerate
public awareness’

It is the ongoing relationships that have developed, the con-
tinuing flow of ideas, the sharing of mistakes and the enthusi-
asms of triumphs, the faux pas, the merits and above all the joint
effort that makes this organization so useful.

There is a new guard at work whose cooperative effort is
spurred by the knowledge that the industry is interdependent
and that the rewards can be great for all. I urge those individuals
and companies shaping the future to join with us. Attend our
next meeting in Los Angeles on Sept. 18 to judge for yourself the
dynamics of the Compact Disc Group.

Leslie Rosen is director of the Compact Disc Group in New
York. She also heads Exposé Inc., a public relations firm.

Plugging In The Live Factor

By HOLLY A. GLEASON

Perhaps one of the saddest consequences of the video contro-
versy is its impact on the touring industry. Two major conflicts
arise: the reversal of record company tour support in favor of
videos, and acts having to live up to their videos when they’re on
the road.

Having grown up in Cleveland, which bills itself as “The
Rock’'n’Roll Capital of the World,” I was fortunate in being ex-
posed to the best of live music. I'm sure there were a few acts
that I missed, but it was more
by choice than the lack of
touring talent.

Now, however, artists
spend so much money on vid-
eo that the labels are reluctant
to hand over sizeable amounts
to put their artists on the road.
It’s so much easier to get in-
stantaneous national exposure
through outlets like MTV and
shows like “Friday Night Vid-
eos” and “Hot Tracks.” Yet
these outlets miss out on two
vital factors: the excitement
and spontaneity of a live show.

Artists like Bruce Spring-
steen, Bob Seger and Journey gained their popularity by hitting
the road and taking their music to the people. There were no
other options. But there’s also nothing like the interaction be-
tween the performers and fans.

Gleason: “Priorities need to
be realigned.”

A year ago when Madness toured South Florida, they were
asked at a press conference what effect MTV had had on their
careers. They replied that MTV had a significant impact. Later,
I asked them whether they prefered playing to a smaller crowd
of loyal fans or to a larger audience there because of the video.
They weren’t sure what to say.

Neither crowd during their two nights in this area approached
the response of an audience who’d been won through live dates.
The audience was definitely more interested in “Our House”
than it was in such Madness staples as *“One Step Beyond.” It
makes you wonder what kind of musical education we’re getting
through video.

Another question which arises from this incident is the artist
having to compete with a preconceived visual image. Onstage,

it’s just the band and perhaps a backdrop and some special ef-
fects. There are no scantily clad girls or flashy cars to distract
you from the music, whether or not it’s up to par.

It also seems that audiences for these video-based acts suffer a
shorter attention span. Bruce Springsteen’s fans probably
couldn’t care less whether he made a video or not, yet you know
that they’ll still be clamoring for more when the Boss finishes his
three-and-a-half-hour set. These are people who are there for the
music, and they feed off the energy being generated.

So what does this mean for the music industry? In the long
run, fans who are established through video channels will tend to
be less loyal, especially when the artists fail to tour. After all,
there has been no personal interaction generated through live
dates.

Eyeing the bottom line, it won't be long before the economic
feasibility of touring is shot down entirely in favor of video tours.
Why send out a whole band when you can send out a videotape
of a concert and rationalize it by saying that everyone can see
from the best possible vantage points?

‘There’s nothing like the
interaction between the
performers and the fans’

What happens to the excitement that fired rock’n’roll over the
years? You tell me—I don’t want to think about it.

Basically, what we’ve got is a vicious circle which needs to be
seriously re-evaluated, and priorities that need to be realigned. A
few less shallow artists, if you please, and a few more all-around
talents.

It’s a shame that an institution like Frank Sinatra has been
reduced to having David Lee Roth pandering his wares to teen-
agers everywhere. It is an affront not only to his dignity, but to
the fans who’ve been there over the years. My mother swears
she’ll never buy a new Sinatra release. Where it all ends is any-
one’s guess.

Holly Gleason is associated with CES Pool, a collegiate enter-
tainment service, and is based in Coral Gables, Fla.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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JAMES INGRAM

WU .

o s

Kenny Rogers. All his
new hits exclusively
on RCA.

RCA<"

Records and Cassettes

. v P ey “"

TiiLl - vl
LA | |

LP AFL1-5043 Cassette AFK1-5045  Produced by Kenny Rogers and David Foster = Management: Ken Kragen Kragen & Company
*Courtesy of EMI America Records, a division of Capitol Recorcs, Inc. "*Courtesy of Qwest Records
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OR THE LAST 18 MONTHS

WE'VE BEEN MAKING RECORDS
THAT ARE BREAKING RECORDS
WORLDWIDE.
| WANT TO THANK YOU,
THE ARTISTS WHO MADE
THESE RECORDS GREAT,
AND THE ELEKTRA TEAM
WHO NEVER LET THEM DOWN.

—BOB KRASNOW
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LAWYERS IN LOVE
'OVER 1,000,000 F

STRAIGHT FROM THE HEART NEARLY

500,000 HEARTBEAT CITY

OVER 2,000,000 T ALIVE SHE

' CRIED OVER 1,000,000 |

HUMAN’S LIB OVER 500,000 [vi'"

NO PARKING ON THE DANCE

FLOOR OVER 2,000,000 I

SHOUT AT THE DEVIL OVER 2 ,000,000
LOVE LANGUAGE

OVER 500,000 | WHAT'S
NEW OVER 2 ,000,000 F

NOW NEARLY 500 000 THE
LOOK OVER 500, 000 LOVE
FOR LOVE OVER 500 000 HERE'S TO
OUR FUTURE RECORD BREAKERS
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CHANGES AT XETRA?

‘Mighty 690’ Mulls
New Beautiful Sound

By THOMAS K. ARNOLD

SAN DIEGO—A possible format
change for XETRA (The Mighty
690) may send the ailing top 40 sta-
tion back to an updated version of the
beautiful music format it had for 15
years prior to its 1981 switch to top
40.

The proposed change, one of sever-
al options under discussion for the
station, is a result of Noble Multime-
dia Communications’ plan to market
the station, which broadcasts from
Tijuana, as a combo with beautiful
music outlet KJOI in Los Angeles,
which the San Diego firm formally
acquired last June for $18.5 million.

The plan is feasible, according to
Noble executive vice president and
chief executive officer John T.
Lynch, because XETRA's powerful
50,000-watt AM signal completely
covers the Los Angeles market as
well as its home market of San Diego.
(The proposed switch, however,
questions the current San Diego mar-
keting plans pairing XETRA with its
FM  “Rock Of The ‘80s”
counterpart.)

“We are currently executing a re-
search project in the field throughout
Southern California, and I will get

the results next week,” Lynch says.
“That will help us decide if we will
shore up the format and complement
KJOI in that way.”

Lynch adds that while it is doubt-
ful XETRA will adopt a strict beauti-
ful music format, he believes ‘‘some-
thing between adult contemporary
and beautiful music is a strong
possibility.”

Meanwhile, north of here at KJOI,
Bob Griffith replaces Gordon Mason
as general manager. Griffith, 37,
comes to KJOI after two years as
genral sales manager at KFI/KOST
Los Angeles. Prior to that, he spent
three years in the same capacity at
KMET, also in Los Angeles.

Mason will join Noble as director
of corporate development, according
to Lynch. He will be responsible for
station acquisition, property mainte-
nance and KJOI's “‘tower. bysiness.”
The latter involves dealing with the
38 subcarriers who lease space on the
tower as a microwave relay/trans-
mission point, including Westing-
house Cable and the Muzak Corp.

Also exiting the KJOI staff are
GSM Chuck Cady and operations
manager Dan Gold. No replacements
have been named.

Pahigian Exiting WIP Post
To Program WBZ Boston

BOSTON — When WIP Phila-
dephia PD Cary Pahigian resigned
that post last week to accept the pro-
gram directorship of Group W's
WBZ here, it was a dream come true.
“Don’t get me wrong,” stresses
Pahigian, “my year here at WIP has
been everything 1 thought it would
be. The people at Metromedia have
been very supportive, but WBZ . . . "

Pahigian’s voice trails off at the
mere mention of the three-letter call.
Growing up in Boston as the station
segued from its top 40 “Juicy Brucie
Bradley” days to its full-service ap-
proach, Pahigian knew his eventual
goal was to occupy the programming
chair he will be sitting in as of next
Monday (17). (There has been no for-
mal announcement to date on the
fate of former PD Chris Cross.)

To some, the task of programming
the full-service AM giant, which is
consistently in the top three, is a
“maintenance position.” I don’t

think of it that way,” says Pahigian,

“and I think the moment you start
thinking of a programming position
in that light, that’s the beginning of
the end.”

Coming in from WGAN Portland,
Me. a year ago last month (the bulk
of his career—WGAN, WCCM
Lawrence, Mass.,, and WIP—has
been spent in full-service AM adult
contemporary  outlets), Pahigian
says, “I had the task of taking apart
the station and rebuilding it. We've
made the changes and adjustments,
and now I feel WIP is ready to reap
the benefits.”

At WBZ, the areas of emphasis
will be “fine tuning and promotion.
WBZ is more than just a radio sta-
tion. It’s near and dear to a lot of peo-
ple in Boston.”

Consequently, Pahigian sees more
than similarly-programmed WHDH
as competition. “We do a lot of shar-
ing with stations like WEEI (News-
radio) and, on the FM band, Magic
‘ROR and ‘VBF, for instance.”

RINGING IN THE NEW—Parting and returning members of the New York

Market Radio Broadcasters Assn. board welcome new appointees. Stand-
ing from left are WINS’ John Waugaman, WHN’s Brian Moors, WHTZ's
Dean Thacker, WNCN’s Matt Field, WOR’s Lee Simonson, WCBS-FM's Nan-
cy Widmann, WYNY’s Harry Durando, WNEW-FM’s Mike Kakoyiannis,
WPLJ’s Joseph Parish and WLIB/WBLS’s Charles M. Warfield.

Vox Jox

Dean Dean Named PD At WDMT

By ROLLYE BORNSTEIN

Dean Dean ‘“‘the music machine”
becomes the programming mecha-
nism as well at Cleveland’'s WDMT,
as the 7 to midnight personality and
music director for urban-formatted
FM 108 gets the official nod as PD.
He replaces Jeffrey B. Kelly, who ex-
ited for fulltime airwork, pulling the
10 p.m. to 2 a.m. shift on AC WLTF
across town. Meanwhile, WDMT’s
afternoon personality Carol Ford
adds production director to her ros-
ter of duties.

Speaking of programming changes
in Cleveland, Bob Travis has exited
WGCL after holding the program-
ming reigns at the top 40 outlet for
seven years to open his own consul-
tancy, Travis Media, based there.
He's replaced by WLLT Cincinnati
PD C.C. Matthews. Wonder what
that does to the delicious rumor
floating around both Cleveland and
the nation’s capital that Q-107
(WRQX Washington) personality
Dancin’ Danny Wright would return
to his WGCL perch?

And before we leave the North
Coast, the word from WRQC is that
Jack Daniels (previously known as
Tom Daniels on Washington’s
WPGC and Pittsburgh’s B-94) will
fill the evening slot.

*x K %

Barry Grant is going back to
where he came from. The South Flor-
ida personality and programmer exits
his operations manager slot at Stu-
art’s WSTU to return to Bob Price’s
WIRK West Palm Beach in the
morning slot. Those of you who re-
member WIRK's transition from top
40 to country will recall that Grant
was the original morning man at the
time of the switch. The move puts
him in competition with his father,
longtime West Palm Beach broad-
caster Ray Marsh, who does morn-
ings on Joe Nuckols’ highly success-
ful “Music Of Your Life” outlet,
WNIJY. Following Grant, who is re-
placed in Stuart by afternoon man
Lee McGuire, is Long John Miles in
middays, former morning man Terry
Slane in afternoons, Simon Trane
(from 'IRK’s AM, WPCK) in eve-
nings and former afternooner Steve
Williams on overnights . . . And over
at Bob Price’s Oklahoma City outlet,
KOMA, Dan Robins is upped to mu-
sic director, while John Pratt joins
the personality lineup at competing
WKY.

* Kk x

Speaking of personalites back in
action, Joey Reynolds has given up
the nomadic life on the road. The leg-
endary personality, who has probably
jocked at as many stations in the last
few months as he has in his entire ca-
reer (and we're talking a lor of sta-
tions here), has apparently found one
he likes and has agreed to move bag
and baggage to Philadelphia, where
he replaces Dan Donovan on the
WFIL morning show. Donovan, "as
you know, is back on the KS-95
(KSTP-FM Minneapolis) afternoon
show, which he left to return to Phil-
ly less than a year ago. Exiting that
slot is Magic Christian.

But Reynolds isn’t the only famil-
iar '60s voice Philadelphians are
again hearing. Frank X. Feller, long-
time Wibbage personality (and for-
mer WYSP GM), can be heard every

www.americanradiohistorv.com

morning calling out those sports
scores and more on talk-formatted
WWDB.

The news for Detroit personality
Deano Day is equally good. The deal
has been done, and after an 18-month
hiatus doing mornings on L.A.’s
KLAC, the dean of Detroit country
personalities slides back into the
WCXI morning slot.

*x * K

Last-minute changes in Chicago
have WLS weekender and produc-
tion ace Chuck Britton staying after
all. He was slated to take off for Mil-
waukee’s WKTI, but ABC talked
him out of it . . . Meanwhile, at NBC
in the Windy City, former WRKA
Louisville and WVAF Charleston
PD Dan O’Toole, who also served as
national program director for parent
company Capitol Broadcasting, has
gotten the nod as Chuck Morgan’s
replacement programming WKQX.

At Infinity’s newest property,
WJID, Denny Farrell exits his mid-
day slot as the station seeks to appeal
to the younger side of the nostalgia
demos. Filling that shift is Bernie Al-
len, while Bob Dayton comes on
board from the FM operation,
WIEZ-turned-WJMK, doing morn-
ings.

Looks like Crazy Dave Otto won’t
be released from the KS 103 asylum
any time soon. The KSDO-FM San
Diego morning man, who has more
than earned the “crazy” title, has just
signed a three-year pact with the
Gannett station ... Across town at
XHZ, “Noventa FM 90,” KLPX
Tucson’s Guy Perry joins in the ac-
tion as program director.

Up in Rhode Island, WERI Provi-
dence afternoon personality “Tyler,”
who recently joined RI-104 from
crosstown WPRO-FM, is upped to
PD, replacing Steve Feldman, who
becomes FM sales manager
Longtime KOY Phoenix personality
Dan Armstrong (more recently, he’s
done mornings on Lite KKLT and
afternoons on KMZK) has been
named operations manager of

KLFF/KMZK as well as PD of
“Music Of Your Life” KLFF. For-
mer operations manager Jack Dey
remains with the station as a person-
ality on oldies-formatted KMZK,
which continues to be programmed
by Jay Andrews.

WKRZ-FM Wilkes Barre PD Jim
Rising exits that post to take over the

same chores at  Portsmouth’s
WHEB-FM, where he'll also do
afternoons.

* * *

The latest top 40 converts include
KREM-FM Spokane, which drops
its longtime AOR format in favor of
contemporary hits with PD Bill
Stairs remaining at the helm over a
new lineup including KISW Seattle’s
Jim Arnold in mornings, KTCZ
Minneapolis’ Craig Johnson in mid-
days, Charlie Birdsell keeping his af-
ternoon slot and KEZE Spokane’s
Eric Funk in evenings.

Also joining the top 40 fold is con-
sultant Pete Salant, who adds both
WQXA York, Pa. and WKFM, Syr-
acuse to his roster . .. And if you've
been wondering what happened to
the WIJOK Washington turned
WPIX New York morning team of
Morin & Krantz, Mike and Brad
have also gone top 40, joining Bos-
ton’s newest entry into that field,
Blair’s “Zoo” (WCOZ-turned-
WZOU).

KZZB Beaumont program direc-
tor Michael Murphy becomes en-
chanted with the top 40 arena in
Nashville following his recent ap-
pointment as PD of Gallatin’s
WWKX Nashville, filling the vacan-
cy created by Michael St. John's
switch to Birmingham’s WKXX . ..
Meanwhile, former WWKX Nash-
vile sales manager Rich Bium is
upped to station manager now that
the transfer of ownership from for-
mer CBS Records exec Ron Bledsoe
to “Group 3” is complete.

Changes at Colorado Springs’
KKFM have overnighter Jon Ander-
son adding to his duties, spending his
days as MD/assistant PD. He re-
places Dave Ryan, who now does
mornings on Las Vegas’ KLUC. Fill-
ing Ryan’s former evening slot is
night personality Roger Miles, while
KIDN Pueblo’s Doug Hammond
takes over the 10 p.m. to 3 a.m. slot
on “96 Rock,” programmed by
Chuck Finney.

Congratulations to Billboard PD
of the year Lee Rogers, who adds to
his duties at KGHL/KIDX Billings,
becoming corporate PD for CIC,
(Communications Investment Corp.,
based in Salt Lake City), which also
owns Boise’s KGEM/KJOT, Idaho
Falls’ KUPI/KQPI, KLCY/KYSS
Missoula, KVEL/KUIN Vernal, and
KALL/KLCY Salt Lake City.

(Continued on page 19)

HARD HATS—Shamrock Broadcasting Corp. executives survey the new

WFOX Georgia tower. Pictured from left are Shamrock’s executive vice

president Jim Mixon, chief engineer Randy Mullinax, general manager Mar-

tin Sherry, radio division president Bill Blark and station manager Linda
Guest.
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BARRY MANILOW

Your listeners are the stars every Sunday night at
11:00 PM (EST) for an hour of music and toll-free call-ir conversation.

On Septermber 23rd, it's Barry Manilow’s turn
to reflect on his incredible platinum career, with cuts from
his latest smesh LP, “2:00 AM—PARADISE CAFE’

Hosted LIVE, in stereo, by Lou Simon.
Sponsored by Levi Strauss & Co. W%m
Produced by Patrick Griffith Productions, Inc., for RKO.

For radio’s hottest, most promotable program call 212-764-6702.
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WBNX ‘LIBERATED’ AS WKDM

Gotham Outlet: ‘Top 40 Spanish’

NEW YORK—For the past sever-
al years, local AM frequency 1380
has been a dial position with a split
personality. Primarily United’s Span-
ish-language WBNX, the frequency
was overtaken twice daily by reli-
gious-programmed WAWZ, licensed
to Zarapeth, N.J.—from 6:30 to 9
a.m. and again from 6 to 7:30 p.m,,
with the FCC's wholehearted
approval.

Trying to compete with a station
void of morning drive programming
caused United to take a low profile—
until now, according to national PD
Jack Beach.

Last week, United was granted
fulltime approval on 1380, And as
WAWZ slipped away, so did
WBNX, replaced by WKDM, with
an uptempo aggressive Spanish ap-
proach aimed at the 25-34 demo-
graphic, according to PD Jimmy
Jimenez.

Jimenez, who joined the station

four years ago after graduation from
Seton Hall Univ., says he feels like a
liberated man.

“The music we’ll be playing will
have universal appeal,” notes Jime-
nez of the Spanish format, which
ranges from ballads to salsa. “We'll
be a contemporary station, fast
paced, entertaining, a lot of current
hits, unique jingles to establish our
image. In many ways we’ll be a top
40 Spanish station, but the thing to
remember in programming a station
like this is that we don’t have teens in
the Spanish market. We no longer
have a first generation.”

Jimenez refers to the fact that local
teenagers of Latin descent today were
for the most part born and raised in
the New York area. Consequently,
Hispanic teens, like their Anglo
counterparts, tend to spend their
time with stations such as Z-100.

“WIJIT, while they’re a ballad-ori-
ented station, does try to draw some

Most Added Records

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

1 of Billboard’s # of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
HOT 100
(184 Stations)
1 “Blue Jean,” David Bowie, EMI
America 74 74
2 “What About Me?” Kenny Rogers
with Kim Carnes & James Ingram,
RCA 65 - 66
3 “Better Be Good To Me,” Tina
Turner, Capitol 55 55
4 “Who Wears These Shoes?,” Elton
John, Geffen 48 137
5 “Wake Me Up Before You Go-Go,”
Wham!, Columbia 47 63
BLACK
(94 Stations)
1 “I Feel For You,” Chaka Khan,
Warner Bros. 45 56
2 “Tenderoni,” Leon Haywood,
Modern 28 55
3 “Cool It Now,” New Edition, MCA 27 68
4 “Centipede,” Rebbie Jackson,
Columbia 27 53 »
5 “Pretty Mess,” Vanity, Motown 17 39
COUNTRY
(125 Stations)
1 “Chance Of Lovin’ You,” Earl
Thomas Conley, RCA 45 94
2 “Nobody Loves Me Like You,” Anne
Murray & Dave Loggins, Capitol 39 71
3 “Mama She’s Lazy,” Pinkard &
Bowden, Warner Bros. 36 38
4 “God Won’t Get You,” Dolly Parton,
RCA 35 35
5 “It’s A Be Together Night,” Frizzell
& West, Viva 31 32
ADULT CONTEMPORARY
(84 Stations)
1 “What About Me?” Kenny Rogers
with Kim Carnes & James Ingram,
RCA 28 36
2 “Left In The Dark,” Barbra
Streisand, Columbia 19 19
3 “Shine Shine,” Barry Gibb, MCA 13 35
4 “Desert Moon,” Dennis DeYoung,
A&M 11 18
S “On The Wings Of A Nightingale,”
Everly Brothers, Mercury 9 36

teens, playing some Anglo songs
twice an hour,” says Jimenez of one
of his three Spanish competitors.
“But with our belief (that the teens
are listening to mainstream stations),
it’s not an approach we’ll take.” Re-
garding WADO, Jimenez. says the
old-line Spanish outlet reaches the
upper demos, “44-65, with an oldies-
based format using quite a bit of
talk.” That leaves WSKQ.

“They’re our direct competition,”
notes Jimenez of the former WVNIJ-
AM, licensed to New Jersey.
“They’re primarily ballads, though,
and we plan to go up against them
with a more energetic approach.
Right now we’re still working on our
promotion campaign, but our long-
range goal is to be the No. 1 Hispanic
station in the city of New York.”

New WCFX GM
Broussard Eyes
Woodstock Demo

KANSAS CITY—Veteran broad-
caster Skip Broussard has been
named general manager of this city’s
newest outlet, WCFX-FM, “Stereo
101.” Licensed to neighboring Harri-
sonville, the station served the subur-
ban area with block programming for
years as KIEE until the transforma-
tion process started earlier this year.

“Actually, the station debuted as
KCFX on Jan. 20 with not a lot of
fanfare,” says Broussard, who most
recently served as general manager
for Storz’s WHB across town. “The
owners have rebuilt the station from
the ground up. It’s on a 900-foot tow-
er with full Class C power and state-
of-the-art studios. Long before I had
the vaguest idea I might be coming
over here, I dispassionately recog-
nized that this station was going to
go places.”

Broussard’s natural inclination to
notice good programming comes
from years of experience as both PD
and on-air personality at stations in-
cluding Detroit’s legendary WKNR,
WOKY Milwaukee, WTIX New Or-
leans (where he also served as GSM)
and Knoxville’s WKGN. More re-
cently on the ownership side, Brous-
sard operated WMOB Mobile for
nearly five years before coming to
Kansas City in 1982.

“There’s a screaming void for this
format,” says Broussard of Stereo
101’s AOR approach. “There are
several top 40 stations and quite a
few ACs, but each as a group repre-
sents an exteme. The ACs are real
soft, the top 40s very high energy. We
have more of an adult presentation
and more depth in our music.

“Qur reasearch showed that there
was very little loyalty to the existing
top 40 and AC stations among ‘the
Woodstock Generation—the  35-
year-old businessman and family
man who was in his teens at the time
of Woodstock,” says Broussard.
“We’re targeting upscale 25- to 34-
year-olds primarily, and this group
has indicated that they’d readily ac-
cept a format of this type.

“We’ll play a lot of oldies, maybe
40%, but we're not an oldies station.
We're targeting the people who were
into that music, but we’re focusing on
what they’re doing today. We're giv-
ing them information, traffic reports.
And there really is no other AOR
station, not a real AOR station, in
Kansas City anymore,” he says, de-
scribing the outlet owned in part by
Gary Munson, consulted by Scott
Christienson and programmed local-
ly by Dan Carney.
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MEDIA CHUMS—Larry Wilson, left, of CHUM Toronto, interviews Vince Ro-

mano of tv’s “T.J. Hooker” about his recently released album on the Attic
label, produced by rocker Rick Derringer.

Washington Area Gets
Two New AM Outlets

By BILL HOLLAND

WASHINGTON — Two new AM
radio stations signed on the air in the
Washington area over the Labor Day
weekend, one of them a bold attempt
to offer a full-service MOR format to
Washingtonians in the 35-64 age
range abandoned by the recent move
by WMAL toward light rock.

WWRC, now owned by Greater
Media and bought in July from NBC
for $3.6 million, will be offering mu-
sic “that goes as far back as the big
bands,” according to operations
manager and PD Ken Mellgren, “‘but
also offers current artists like John
Denver and Billy Joel.”

The station, which will be infor-
mally known by its 51-year-old for-
mer call letters, WRC, is a 5,000-watt
full-timer that has hired a staff of
news and sports reporters as well as
program personalities (although it of-
fers Talknet from 8 p.m. to 5 a.m.).

“Greater Media has done some re-
search that shows that our core audi-
ence is not being ‘super-served’ in
this market,” says Mellgren. “And
we mean to go after them.”

He also points to a Greater Media
model: WPEN in Philadelphia.
“We’ve learned a lot from its success-

es,” he says.

WRC’s lineup isn’t fully in place
yet, but Mellgren has brought on
board longtime WPEN personality
Gene Packard for mornings, and a
daytime news, weather, traffic and
sports staff that worked for the sta-
tion’s previous owners. Also slotted
are Washington veteran Les Carpen-
ter (WMZQ, WGAY) from 9 a.m. to
2 p.m. and former WJOK personality
Evan Haning for the 6 to 8 p.m. slot.

Mellgren is also trying to negotiate
a deal with Washington’s dean of the
jazz-and-pop DJs, Felix Grant, who
was fired from WMAL last month
just weeks before his 30th anniversa-
ry there. “We're talking at this
point,” says Mellgren, “but we’d love
to have Felix and spotlight him in a
weekend showcase program.”

The WWRC deal was finalized
this summer after Greater Media
sold WGAY-AM, powerful WGAY-
FM’s little 1,000-watt daytime sister,
to Interstate Communications Inc.
The new station, called WNTR, lo-
cated in nearby Silver Spring, Md., as
its call letters imply, is broadcasting a
news/talk format.

ik Billboard.
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®oKEY ADD-ONS—the two key records added at the stations listed as deter-

®ADD-ONS—AIl records added at the stations listed as determined by station

Northeast Region
mmmmme® TOP ADD ONS mmmmm

TINA TURNER-Better Be Good To Me (Capitol)

DAVID BOWIE-Blue Jean (EMI-America)

KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me (RCA)

ROMEO VOID-Girl In Trouble (Is A Temporary
Thing) (Columbia)

WFLY-Albany
|Peter Clark-P.D.}
oe ROMEO VOID-Girl In Trouble (Is A Temporary Thing)
#e DAVID BOWIE-Biue Jean
» TINA TURNER-Better Be Good to Me
* WHAM-Wake Me Up Before You Go-Go

WGUY-Bangor
{Jim Randali-P.D.)
#e BARBARA STREISAND-Left In The Dark
oo TINA TURNER-Better Be Good to Me
® DAYID BOWIE-Blue Jean
» WHAM-Wake Me Up Before You Go-Go
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

WIGY-Bath

(Scott Robbins-P.D.}
oe BILLY OCEAN-Canbbean Queen (No More Love On

The Run)

«e TINA TURNER-Better Be Good to Me
® DAYID BOWIE-Blue Jean
® THE POINTER SISTERS-I'm So Excited
® CHAKA KHAN-I Feel For You
® WHAM-Wake Me Up Before You Go-Go
» HELIX-Rock You
© BARBARA STREISANO-Left In The Dark

WHTT-Boston
{Rick Peters-P.D.)
© THOMPSON TWINS-You Take Me Up
® BILLY IDOL-Flesh For Fantasy
® ROMEO VOID-Girl In Trouble (Is A Temporary Thing)
® PRINCE AND THE REVOLUTION-Purple Rain
® DAVID BOWIE-Blue Jean
* BARRY GIBB-Shine Shine

WXKS—-Boston
{Sunny Joe White-P.D.}
® DAVID BOWIE-Blue Jean
« PRINCE AND THE REVOLUTION-Purple Ran
® TINA TURNER-Better Be Good to Me
® BARBARA STREISAND-Left In The Dark
® KENNY ROGERS, KiM CARNES & JAMES INGRAM-
What About Me
» NEW EDITIONS—Cool It Now

WNYS—Buffalo
{Bill Tod-P.D.)
® DAVID BOWIE-BIue Jean
® DIANA ROSS-Swept Away
» TINA TURNER-Better Be Good to Me
» DENNIS DeYOUNG-Desert Moon
@ THE POINTER SISTERS—I'm So Excited
® STEVIE WONDER-1 Just Calied To Say | Love You

WTSN-Dover
{Jim Sebastian-P.D.)
»o KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me
oo TINA TURNER-Better Be Good to Me
® DAVID BOWIE-Blue Jean
* BARBARA STREISAND-Left (n The Dark

WERZ-Exeter
{Jack 0'Brien-P.D.)
» TINA TURNER-Better Be Good to Me
® DENNIS DeYOUNG-Desert Moon
© DAVID BOWIE-Blue Jean
© SURVIVOR-! Can't Hold Back
 WANG CHUNG-Don't Be My Enemy
» MARIA VIDAL-Body Rock
* BARBARA STREISAND Left In The Dark
® FRANK STALONE-If We Ever Get Back

WTIC-FM-Hartford
{Mike West-P.D.}
#e JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
#e ELTON JOHN-Who Wears These Shoes
» TINA TURNER-Better Be Good to
® KENNY ROGERS, KIM CARNES l- JAMES INGRAM-
What About Me

WFEA-Manchester
{Rick Ryder—P.D.)
» KENNY ROGERS KIM CARNES & JAMES INGRAM-
What About M
* RALPH MACDONALD WITH BILL WITHERS-In The
Name Of Love

KC-101 (WKCI)—New Haven
{Stef Rybak-P.D.)

® ELTON JOHN-Who Wears These Shoes

® DENNIS DeYOUNG-Desert Moon

« JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

® TINA TURNER-Better Be Good to Me

® CHAKA KHAN-| Feet For You

® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

WJBQ-Portland
(Brian Phoenix-P.D.)
«o BARBARA STREISAND-Left In The Dark
«o DAVID BOWIE-Blue Jean
® EVELYN THOMAS-High Energy
» SURVIVOR-I Can't Hold Back
« KENNY ROGERS, KiM CARNES & JAMES INGRAM-
What About Me
® VANITY-Pretty Mess
® TINA TURNER-Better Be Good to Me
® RICKY LEE JONES—Real End
® FRANK STALONE-If We Ever Get Back

.

WSPK-Poughkeepsie

(Chris Leide-P.D.)
® LULU-Everytime | See Your Picture
» ROMEO VOID-Grrl In Trouble (Is A Temporary Thing)
» WHAM-Wake Me Up Before You Go-Go
® DAVID BOWIE-Blue jean
@ ELTON SOHN-Who Wears These Shoes
© CHAKA KHAN-I Feel For You

WPRO-FM—Providence
{Tom Cuddy-P.D.)
® ROMEO VOID-Girl In Trouble (Is A Temporary Thing)
» TINA TURNER-Better Be Good to Me
® COYOTE SISTERS-Straight From The Heart (Into Your
Life)
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

WMJQ—Rochester
{Jay Stevens-P.D.}
« BANANARAMA-Cruel Summer
® JDHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

WPXY-FM—Rochester
(Tom Mitchel-P.D.)
#e DAYID BOWIE-Blue Jear
®e STEVIE WONDER-I Just Called To Say | Love You
® THE POINTER SISTERS-I'm So Excited
® DIANA ROSS-Swept Away
® DENNIS DeYOUNG-Desert Moon
® TINA TURNER-Better Be Good to Me

WGFM-Schenectady
(Mike Neff-P.D.)
® TINA TURNER-Better Be Good to Me
® ROMEO VOID-Girl In Trouble (Is A Temporary Thing)
® SHEENA EASTON-Strut
® DAVID BOWIE-Blue Jean
® STEVE PERRY-Strung Out

WRCK-Utica
{Jim Rietz-P.D.]
#e DAVID BOWIE-Blue Jean
#e SURVIVOR-| Can't Hold Back
® TINA TURNER-Better Be Good to Me
® LOU REED-I Love You, Suzanne
® RICKY LEE JONES-Real End
® MARIA VIDAL-Body Rock

Mid-Atlantic Region
mmmm® TOP ADD ONS mmmm

WHAM-Wake Me Up Before You Go-Go
(Columbia)

KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me (RCA)

ELTON JOHN-Who Wears These Shoes (Geffen)

DAVID BOWIE-Blue Jean (EMI-America)

WFBG-Altoona
{Tony Booth-P.D.)
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
* WHAM-Wake Me Up Before You Go-Go
® DAVID BOWIE-Blue Jean
® HELIX-Rock You
* VANITY-Pretty Mess

WILK-FM-Asbury Park
{Dennis 0'Mara-P.D.)

® TINA TURNER-Better Be Good to Me

® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

® DAVID BOWIE-Blue Jean

® SHEENA EASTON-Strut

® BILLY 0CEAN-Caribbean Queen (No More Love On The
Run)

« LOU REED-t Love You, Suzanne

B-104 (WBSB)-Baltimore
[Steve Kingston-P.D.}
®o ELTON JOHN-Who Wears These Shoes
#o KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What Abou! Me
* WHAM-Wake Me Up Before You Go-Go

WMAR-FM-Baltimore
(Ralph Wimmer-P.D.)
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
* WHAM-Wake Me Up Before You Go-Go
® CHAKA KHAN-I Feel For You

WOMP-FM-Bellaire
(Dwayne Bonds-P.D.)
® DAVID BOWIE-Blue Jean
® TINA TURNER-Better Be Good to Me
» WHAM-Wake Me Up Before You Go-Go
® HONEYMOON SUITE-New Girl Now
# ROMEO VOID-Girl In Trouble (Is A Temporary Thing)
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

WVSR-Charleston
{Chris Baitey-P.D.)
oo TINA TURNER-Better Be Good to Me

.»e DAVID BOWIE-Biue Jean

® KENNY ROGERS, XIM CARNES & JAMES INGRAM-
What About Me
® WANG CHUNG-Don't Be My Enemy

WZYQ—Frederick
{Kemosabi Joe-P.D.}

® SHEILA E.~The Glamorous Lile

® DENNIS DeYOUNG-Desert Moon

® TINA TURNER-Better Be Good to Me

® SURVIVOR-I Can't Hold Back

» BILLY IDOL-Fiesh For Fantasy

WKEE-FM—Huntington
{Steve Hayes-P.D.)

»e STEVE PERRY-Strung Out

#e CHAKA KHAN-I Feel For You

® DAVID BOWIE-Blue Jean

* WHAM-Wake Me Up Before You Go-Go

WBLI-Long Island

Based on station playlists through Tuesday (9/4/84)

DAVID BOWIE-Blue Jean (EMI-America)
KENNY ROGERS, KIM CARNES & JAMES INGRAM-What About Me (RCA)
DENNIS DeYOUNG-Desert Moon (A&M)

{Bill Terry-P.D.}
@ DENNIS DeYOUNG-Desert Moon
®e ELTON JOHN-Who Wears These Shoes
® ROMEO VOID-Gurl In Trouble (is A Temporary Thing)
® STEVE PERRY-Strung Out
* WHAM-Wake Me Up Before You Go-Go
® CHAKA KHAN-I Feef For You
® TINA TURNER-Better Be Good to Me

Z-100 (WHTZ)-New York
(Scott Shanron-P.D.}
oo BANANARAMA=Cruel Summer
e STEVIE WONDER-I Just Called To Say | Love You
© CHICAGO-Hard Hahit To Break
# RICK SPRINGFIELD-Bop Til You Drop

WKTU-New York City
(Carlos DeJesus—P.D.)

oo SHEENA EASTON-Strut

oo WHAM-Wake Me Up Belore You Go-Go

® DAVID BOWIE-Blue Jean

» LAURA BRANIGAN-The Lucky One

® ELTON JOHN-Who Wears These Shoes

® DAVE EDMUNDS-Something About You

® STEPHANIE MILLS-The Medicine Song

® LIONEL RICHIE-Penny Love

WKHI-0cean City
{Jack Gitten-P.D.)
@o DENNIS DeYOUNG-Desert Moon
®e THE EVERLY BROTHERS—On The Wings Of A
Nightingale
® CHAKA KHAN-I Feet For You
» WHAM-Wake Me Up Before You Go-Go
® DAVIO BOWIE-Blue Jean
o KENNY ROGERS, KiM CARNES & JAMES INGRAM-
What About Me
® STEVE PERRY-Strung Out

WCAU-FM—Philadelphia
(Scott Walker-P.D.)

* MARIA YIDAL-Body Rock

» WHAM-Wake Me Up Before You Go-Go

® DAVID BOWIE-Blue Jean

® CHAKA KHANI Feel For You

® KENNY ROGERS, KIM CARNES & JAMES INGRAM-

What About Me

® TINA TURNER-Better Be Good to Me

# BARBARA STREISAND-Left In The Dark

» SAM HARRIS-Sugar Don't Bite

® WANG CHUNG-Don't Be My Enemy

WUSL-Philadelphia
(Jett Wyatt-P.D.)
» WHODINI-Friends
® SMOKEY ROBINSON-I Can't find
® PEABO BRYSON-Slow Dancin’
« FONZI THORNTON-A Natural (Yesirree)
® CHAKA KHAN-I Feel For You

B-94 (WBZZ)—Pittsburgh
{Guy Zapoleon-P.D.}

® DIANA ROSS-Swept Away

» BARRY GIBB-Shine Shine

® MARIA VIDAL-Body Rock

# ELTON JOHN-Who Wears These Shoes

# PRINCE AND THE REVOLUTiON-Purpie Rain

WHTX-Pittsburgh
{Todd Chase-P.D.)
® PRINCE AND THE REVOLUTION-Purple Rain
® TINA TURNER-Better Be Good to Me
® LIONEL RICHIE-Penny Lover
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

WPST-Trenton
{Tom Taylor-P.D.)
@e DAVID BOWIE-Blue Jean
#o KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me
® BILLY IDOL-Flesh For Fantasy
« STEVE PERRY-Strung Out

Q-107 (WRQX)—Washington
(Alan Burns-P.D.) g

oo ROD STEWART-Some Guys Have All The Luck

#e NIGHT RANGER-When You Close Your Eyes

* WHAM-Wake Me Up Before You Go-Go

WASH-Washington D.C.
(Bill Tanner-P.D.}

® SCANDAL-The Warrior

© ELTON JOHN-Who Wears These Shoes

® EVELYN THOMAS-High Energy

WAVA-Washington D.C.
{Randy Kabrich-P.D.)
® CHICAGO-Hard Hatit To Break
® BILLY OCEAN-Carbbean Queen (No More Love On The
Run)
® ELTON JOHN-Who Wears These Shoes

WILK-Wilkes Barre
{Frank Warren—P.D.)
® KENNY RDGERS, KIM CARNES & JAMES INGRAM-
What About Me
 BARBARA STREISAND-Left In The Dark

Southeast Region
mmmm® TOP ADD ONS s

KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me (RCA)

DAVID BOWIE-Blue Jean (EMI-America)

TINA TURNER-Better Be Good To Me (Capitol)

DENNIS DeYOUNG-Desert Moon (A&M)

WANS-FM-Anderson/Greenville
{Bill McCown-P.D.)
oo TINA TURNER-Better Be Good to Me
@ RALPH MACDONALD WITH BILL WITHERS-In The
Name Of Love

® CHAKA KHAN-I Feel For You

® ROMEO VOID-Grrl In Trouble (Is A Temporary Thing)

* WHAM-Wake Me Up Belore Vou Go-Go

® DAVID BOWIE-Biue Jean

® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

WISE-Asheville
(John Stevens—P.D.}
®e ROMEO YOID-Girl In Trouble (s A Temporary Thing)
*o KENNY ROGERS, KiM CARNES & JAMES
INGRAM-What About Me
# DAVID BOWIE-Biue Jean
» SAM HARRIS-Sugar Don't Bite
* WHAM-Wake Me Up Before You Go-Go
® CHAKA KHAN-| Feel For You
® STEVE PERRY-Strung Out
® DENNIS DeYOUNG-Desert Moon
® ELTON JOHN-Who Wears These Shoes
® VANITY-Pretty Mess

94-Q (WQXI-FM)—Atlanta
{Jim Morrison-P.D.}
® TINA TURNER-Better Be Good to Me
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
» SHEENA EASTON-Strut
® BILLY 1DOL-Flesh For Fantasy

V-103 (WVEE)-Atlanta
{Scotti Andrews-P.D.}

* TEDDY PENDERGRASS-You're My Choice Tonight

(Choose Me)

® THE CONTROLLERS-Crushed

» REBBIE JACKSON-Centipede

® LAKESIDE-Make My Day

» CHAMPAGNE-Off And On Love

® KONK-Your Life

® JOHN WAITE-Missing You

» CHERRELLE-Fragile

2-93 (WZGC)-Atlanta
{Chris Thamas-P.D.)
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
 THOMPSON TWINS-You Take Me Up
© DENNIS DeYOUNG-Desert Moon
® BARBARA STREISAND-Left In The Dark

WSSX—Charleston

{Brian Philips-P.D.)
® DAVID BOWIE-BIue Jean
® TINA TURNER-Better Be Good to Me
® HDNEYMOON SUITE-New Girl Now
® LIONEL RICHIE-Stuck On You

WBCY—Charlotte
{Bob Kaghan-P.D.)
® TINA TURNER-Better Be Good to Me
© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
» DENNIS DeYOUNG-Desert Moon
® CHAKA KHAN-) Feel For You

WNOK-FM—Columbia
{Peter Wolfe-P.D.)
#e THE FIXX-Are We Ourselves
#e TWISTED SISTER-We're Not Gonna Take It
® DAVID BOWIE-Blue Jean
» TINA TURNER-Better Be Good to Me
* WHAM-Wake Me Up Before You Go-Go
® LINDSEY BUCKINGHAM—Go Insane
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

1-100 (WNFI)—Daytona Beach
{Randy Van Halen-P.D.)

® BILLY IDOL—Flesh For Fantasy

© DENNIS DeYOUNG-Desert Moon

G-105 (WDCG)-Durham/Raleigh
{Rick Freeman—P.D.}

® ELTON JOHN-Who Wears These Shoes

® DIANA ROSS-Swept Away

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.D.}
® KENNY ROGERS, KiM CARNES & JAMES INGRAM-
What About Me
® MARIA VIDAL-Body Rock
» SAM HARRIS-Sugar Don't Bite
» STEVE PERRY-Strung Out
» WHAM-Wake Me Up Before You Go-Go
® DAVID BOWIE-Blue Jean
» BARBARA STREISAND-Leit In The Dark
» TINA TURNER-Better Be Good to Me )

WYCR-York
{Mark Richards-P.D.)
« BARRY GIBB-Shine Shine
» ROMEO VOID-Gurl In Trouble (Is A Temporary Thing}
® RICKY LEE JONES—Real End
® DAVID BOWIE-Blve Jean
® JIM CAPALDI-I'll Keep Holding On
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-~
What About Me
® BILLY IDOL-Flesh For Fantasy
® FRANK STALONE-If We Ever Get Back

WFLB-Fayetteville
{Larry Canon-P.D.)
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
® TINA TURNER-Better Be Good to Me
» BARBARA STREISAND-Left In The Dark
» CHAKA KHAN-I Feel For You
® JEFFERSDN STARSHIP-Layn’ [t On The Line
o VANITY-Pretty Mess
® BEACH BOYS AND FRANKIE VALLI-East Meets West

WOKI-Knoxville
{Gary Adkins-P.D.)
® NAKED EYES—(What) In The Name Of Love
© HONEYMOON SUITE-New Girl Now
© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
» TINA TURNER-Better Be Good to Me
@ DAVID BDWIE-Blue Jean
@ SURVIVOR-| Can't Hoid Back
» KROKUS-Midnite Maniac
» WHAM-Wake Me Up Before You Go-Go
® SAM HARRIS-Sugar Don't Bite

www.americanradiohistorv.com

1-95 (WINZ-FM)—Miami
{Keith Isley-P.D.}

® CHICAGO-Hard Habil To Break

# SCRITTI POLITTI-Wood Beez

» FACE TO FACE-Under The Gun

® SHERYL LEE RALPH-In The Evenily-

» JUNIOR-Somebody

WHYT-Detroit
|Gary Berkowitz-P.D.)
®e GHAKA KHAN-| Feel For You
#e SHEENA EASTON-Strut
® BARBARA STREISAND-Lett In The Dark

Y-100 (WHY!)-Miami/Ft.

Lauderdale

- (Robert W. Walker-P.D.}
® BANANARAMA-Cruel Summer
* DAVID BOWIE-Bue Jean

WKZQ-FM-Myrtle Beach
{Chris Williams—P.D.}
os KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me
oo DENNIS DeYOUNG-Desert Moon
© DAVID BOWIE-Blue Jean
® BARRY GIBB-Shine Shine

WNVZ-Norfolk
{Jeff Morgan-P.D.)
© THE FIXX-Are We Qurselves
© ROD STEWART-Some Guys Have All The Luck

WRVQ-Richmond
{Bob Lewis-P.D.}
oo BARRY GIBB-Shine Shine
oo ROD STEWART-Some Guys Have All The Luck

WXLK-Roanoke
{Russ Brown-P.D..)
» KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
® DIANA ROSS-Swept Away
® DAVID BOWIE-Blue Jean

WZAT-Savannah
{Ray Williams-P.D.)
» DAVID BOWIE-Blue Jean
* WHAM-Wake Me Up Before You Go-Go
© SHEENA EASTON-Strut
© TINA TURNER-Better Be Good to Me
» KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

Q-105 (WRBQ)-Tampa
{Mason Dixon-P.D.}
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
® SURVIVOR-I Can't Hold Back
» CHAKA KHAN-I Feel For You
® DAVID BOWIE-BIue tean

WSEZ-Winston-Salem
{Bob Mahoney-P.D.)
oo STEVIE WONDER- Just Called To Say | Love You
@ SHEILA E.-The Giamorous Life
® MADONNA-Lucky Star

North Central Region

e TOP ADD ONS mmmm

DAVID BOWIE-Blue Jean (EMI-America)

CHAKA KHAN-I Feel For You (Warner Bros.)

DENNIS DeYOUNG-Desert Moon (A&M)

HONEYMOON SUITE-New Girl Now (Warner
Bros.)

WKDD-Akron
{Nick Anthony-P.D.}
#e DAVID BOWIE-Blue jean
#e TINA TURNER-Better Be Good to Me
* HONEYMOON SUITE-New Girl Now
© DENNIS DeYOUNG-Desert Moon
® CHAKA KHAN-I Feel For You

WBWB-Bloomington
{Bob Leonard-P.D.}
oo ELTON JOHN-Who Wears These Shoes
«e BARRY GIBB-Shine Shine
» STEVE PERRY-Strung Out
® DENNIS DeYOUNG-Desert Moon

B-96 (WBBM-FM)—Chicago
{Buddy Scott-P.D.}

» DAVID BOWIE-BIue Jean

® HONEYMOON SUITE—New Girl Now

» KROKUS-Mrdnite Mamac

WGCI-FM—Chicago
(Gram Armstrong-P.D.)

® CHAMPAGNE-Oif And On Love

® LEON HAYWDOD-Tenderon:

® CHAKA KHAN-I Feel For You

® GLEN JONES-Show Me

® KURTIS BLOW-8 Million Stories

WLS-AM/FM—Chicago
(Steve Casey-P.D.}
® LINDSEY BUCKINGHAM—Go Insane
» MADONNA-Lucky Star
® DENNIS DeYOUNG-Desert Moon
® JEFFERSON STARSHIP-Layin’ It Dn The Line

FM-108 (WDMT)—Cleveland
{Dean Dean-P.D.)

® TINA TURNER-Better Be Good ta Me

® JOCELYN BROWN-I Wish You Would

» CHAKA KHAN-I Feel For You

® JERMAINE JACKSON-Dynamite

© MIDWAY-Set It Out

® GIL SCOTT-HERON~Re-Ron

® CIRCUIT-Release The Tension

® THE JACKSONS-State Of Shock

92-X (WXGT)—Columbus
{Adam Cook-P.D.)
#e JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

WCZY-Detroit

[Lee Douglas-P.D.}
® WHAM-Wake Me-Up Betore You Go-Go
® DAVID BOWIE-BIue Jean

WDRQ-Detroit
{Tony Gray-P.D.)
» THE TIME-Jungle Love
® PRETTY POISON-Nightime
® THE STAPLE SINGERS-Stippery
® GLEN JONES-Show Me

WZPL-Indianapolis
{Gary Hoffman-P.D.)
@e PRINCE AND THE REVOLUTION-Purple Rain
#e DAVID BOWIE-Blue Jean
» TINA TURNER-Better Be Good to Me
o WHAM-Wake Me Up Before You Go-Go
® WANG CHUNG-Don't Be My Enemy

WVIC-FM-Lansing
{87l Martin-P.D.})
© STEVE PERRY-Strung Out
® SHEEMA EASTON-Strut
© ELTON JOHN-Who Wears These Shoes

WZEE-Madison
(Johnathan Littte-P.D.)
® DAVID BOWIE-Blue Jean
© CHAKA KHAN-1 Feel For You
. :ILLV OCEAN-Canbbean Queen (No More Love On The

on
« ROME® VOID-Girl In Trouble (Is A Temporary Thing)

WKT-Milwaukee
{Daflas Cole-P.D.)
» STEVIE WONDER-| Just Called To Say I Love You
@ PRINCE AND THE REVOLUTION-Purple Rain
® BiLLY OCEAN-Canbbean Queen (No More Love On The

Run)
® JOWN SAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

WZUH8-FM-Milwaukee

{Cat Michaels-P.D.)
#e PRINSE AND THE REVOLUTION-Purple Rain
®o ELTON JOHN-Who Wears These Shoes
» ROD STEWART-Some Guys Have All The Luck
» DENNI3S DeYOUNG-Desert Moon
® CHAKA KHAN-I Feel For You

KZ-93 (WKZW)—Peoria
{Keith Edwards-P.D.)
® LAURA BRANIGAN-The Lucky One

WRKR-FM—Racine
{Pat Martin-P.D.}
® ROD STEWART-Some Guys Have All The Luck
® TiINA TURNER-Better Be Good to Me
« ROME® VOID-Girl In Trouble (Is A Temporary Thing)

WZOK-Rockford
{Jeff Davis—P.D.)
» STEVIL WONDER-) Just Called To Say | Love You
® MADONNA-Lucky Star
® JACKSONS-Torture
® RO0 STEWART-Some Guys Have All The Luck

WSPT-Stevens Point -
{Jay Bouley-P.D.}
o STEVIF WONDER-I Just Called To Say | Love You
© TINA TURNER-Better Be Good to Me
* MARIA VIDAL-Body Rock
« DAVID BOWIE-Blue Jean

Midwest Region

mmmm® TOP ADD ONS mm

ELTON JOHN-Who Wears These Shoes (Geffen)
DEMNIS: DeYOUNG-Desert Moon (ASM)
DAVID BOWIE-Blue Jean (EMI-America)
THE POINTER SISTERS-I'm So Excited (Planet)

KFYR-Bismark
(Dan Bramnan-P.D.)
® STEVE PERRY-Strung Out
® THE FIXX-Are We Ourselves
« KENNY ROGERS, KiM CARNES & JAMES INGRAM-
What Asout Me
® DAVID BOWIE-Blue Jean
» MADOBNA-Lucky Star

KFMZ-Columbia
{Jim Williams-P.D.)
« DENNIS DeYOUNG-Desert Moon
» STEVE PERRY-Strung Out
» LOU REED-I Love You. Suzanne
» THOMPSON TWINS-You Take Me Up
o RICHARD DIMPLES FIELDS-Your Wife Is Cheating On

Us
o ROME® V0ID-Gir) In Trouble (Is A Temporary Thing)

KMGK-Des Moines
{Al Brock-P.D.)

« DAVID BOWIE-Blue Jean

© TINA TURNER-Better Be Good to Me

® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
Wt Aocut Me

® KROKUS-Midmte Maniac

® J8YCE KENNEDY & JEFFREY 0SBORNE-The Last
T me | Made Love

© WHAM -Wake Me Up Before You Go-Go

WEBC-Duluth

{Diek Johnson-P.D.}
® ELTON JOHN-Who Wears These Shoes
« THE POINTER SISTERS-I'm So Excited
» IRENE CARA-You Were Made For Me

KKXL-Grand Forks
{Dan Nordine-P.D.)
@o BILLY IDOL-Fiesh For Fantasy
oo SHEILA E.-The Glamorous Life
© DENNIS DeYOUNG-Desert Moon
» STEVIE WONDER-! Just Called To Say | Love You

(Continued on page 18)
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® Continued from page 17

« WHAM-Wake Me Up Before You Go-Go
® BILLY OCEAN-Canbbean Queen (No More Love On The
Run)

KRNA-lowa City
[Bart Goynshor-P.D.)
© THOMPSON TWINS-You Take Me Up
« DAVID BOWIEBlve Jean
@ JEFFERSON STARSHIP-Layin' it On The Line
® STEVE PERRY-Strung Dul
« ROMEO VOID-Girl In Trouble (Is A Temporary Thing)

Q-104 (KBEQ)—Kansas City
(Pat McKay-P.D.)

« ELTON JOHN-Who Wears These Shoes

© DENNIS DeYOUNG-Desert Moon

© THE POINTER SISTERS-I'm So Excited

WLOL-Minneapolis
{Tac Hammer-P.0.}
®e JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
e DENNIS DeYOUNG-Desert Moon
® THE FIXX-Are We Ourselves
® ELTON JOHN-Who Wears These Shoes
@ BILLY IDOL-Flesh For Fantasy

KJ-103 (KJY0)—Oklahoma City
{Dan Wilson-P.D.)
@ PRINCE AND THE REVOLUTION—Purple Rain
®e BILLY OCEAN-Caribbean Queen (No More Love On
The Run)
® TINA TURNER—Better Be Good to Me
« MARIA VIDAL-Body Rock

KQKQ—-Omaha
(derry Dean-P.D.)
« DENNIS DeYOUNG-Desert Moon
« DAVID BOWIEBlue Jean
« BARRY GIBB-Shine Shine
« JULIO IGLESIAS AND DIANA ROSS-All Of You
® THE POINTER SISTERS-I'm So Excited
® VAN STEPHENSON-What The Big Girls Do
© THE EVERLY BROTHERS—On The Wings Of A
Nightingale

KKLS-FM—Rapid City
(Randy Sherwyn-P.D.)
© THOMPSON TWINS-You Take Me Up
« ROMEO VOI0-Girl In Trouble (Is A Temporary Thing)
* DAVID BOWIE-Blue Jean
© THE POINTER SISTERS—I'm So Excited
® ELTON JOHN-Who Wears These Shoes

KKRC-Sioux Falls
{Dan Kitey-P.D.}
® SHEILA E.-The Glamorous Life
o STEVIE WONDER-I Just Called To Say | Love You
@ ELTON JOHN-Who Wears These Shoes
« DENNIS DeYOUNG-Desert Moon
® BILLY 1DOL-Flesh For Fantasy
© SAM HARRIS-Sugar Don't Bite

KHTR-St. Louis

(Bob Scott-P.0.)
oo ELTON JOHN-Who Wears These Shoes
oo WHAM-—Wake Me Up Before You Go-Go
« STEVE PERRY-Strung Out
« THE POINTER SISTERS-I'm So Excited

V-100 (KDVV)-Topeka
(Tony Stewart-p.0.)
© THE POINTER SISTERS—'m So Excited
© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
© DAVID BOWIEBlue Jean
® CHAKA KHAN-| Feel For You
© DONNA SUMMER-There Goes My Baby

KAYI-Tulsa

{Johnny Rivers-P.D.)
oo BILLY IDOL-Flesh For Fantasy
oo THOMPSON TWINS-You Take Me Up
® DENN!S DeYOUNG-Desert Moon
© TINA TURNER-Better Be Good to Me
® DAVID BOWIE-Blue Jean

KFMW-Waterloo
{Mark Potter-P.0.}
® SURVIVORI Can'l Hold Back
« DAVID BOWIE-Blue Jean
® TINA TURNER-Better Be Good to Me
® KENNY ROGERS, KiM CARNES & JAMES INGRAM-
What About Me
© WANG CHUNG-Oon't Be My Enemy

KEYN-Wichita
{Ron Eric Taylor-P.D.)

® DENNIS DeYOUNG-Desert Moon

« ROD STEWART-Some Guys Have All The Luck

© BILLY OCEAN-Caribbean Queen (No More Love Dn The
Run)

© NAKED EYES—(What) [n The Name Of Love

o WHAM-Wake Me Up Befme You Go-Go

© STEVE PERRY-Strung Du

« KENNY ROGERS, KIM GAMES & JAMES INGRAM-
What About Me

« DAYID BOWIE-Blue Jean

o CHAKA KHAN-| Feel For You

© MARIA VIDAL-Body Rock

Southwest Region
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KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me (RCA)

WHAM-Wake Me Up Before You Go-Go
(Columbia)

ELTON JOHN-Who Wears These Shoes (Geffen)

DAVID BOWIE-Blue Jean (EMI-America)

WQID-Biloxi
{Mickey Coutter-P.D.)
© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
® BILLY IDOL-Flesh For Fantasy
« THOMPSON TWINS-You Take Me Up

WKXX-Birmingham
(Michael St. John-P.D.)
© BILLY IDOL-Flesh For Fantasy
« KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
© WHAM-Wake Me Up Before You Go-Go
© DAVID BOWIE-Blue Jean

KITE-Corpus Christi

{Ron Chase-P.D.}
« LINDSEY BUCKINGHAM-Go Insane
® THE FIXX-Are We Ourselves

KAFM-Dallas

{John Shomby-P.D.)
« DIANA ROSS-Swept Away
« BARRY G1BB-Shine Shine
@ ELTON JOHN-Who Wears These Shoes
© THOMPSON TWINS-You Take Me Up
* WHAM-Wake Me Up Before You Go-Go

KSET-FM-EI Paso
(Cat Simon-P.D.)
e SAM HARRIS-Sugar Don't Brte
o TINA TURNER-Better Be Good to Me
© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
Whal About Me

Q-104 (WQEN)—Gadsden
{Roger Gaither—P.D.)
«o KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me
®o PRINCE AND THE REVOLUTION-Purple Rain
© BARBARA STREISAND-Left In The Dark
® ELTON JOHN-Who Wears These Shoes

KILE-Galveston
{Dave Parks-P.D.)

® SPANDAU BALLET-Only When You Leave

© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

® TINA TURNER-Better Be Good to Me

o STEVE PERRY-Strung Out

« KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

© HONEYMOON SUITE-New Girl Now

« DAVID BOWIE-BIue Jean

93-FM (KKBQ-FM)—Houston
{John Lander-P.D.)
« ELTON JOHN-Who Wears These Shoes
© WHAM-Wake Me Up Before You Go-Go
® TINA TUHNEH—Beltev Be Good to Me
® HELIX-Rock Y
« GIORGIO MOHODEH AND PHILIP OAKEY-Together In
Electric Dreams

WTYX-Jackson
{dim Chick-P.D.)
© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
® ELTON JOHN-Who Wears These Shoes
© DIANA ROSS—Swept Away
® SURVIVOR-I Can't Hold Back

KKYK-Little Rock
{Ron White-P.D.}
@ SCANDAL-The Warrior
® MADONNA-Lucky Star
© STEVIE WONDER-I Just Calied To Say | Love You

KBFM-McAlien/Brownsville
(Russ Williams—P.D.)

« ELTON JOHN-Who Wears These Shoes

« STEVE PERRY-Strung Out

« SURVIVOR-I Can't Hold Back

« SAM HARRIS-Sugar Don't Bite

« DENNIS DeYOUNG-Desert Moon

© SHEENA EASTON-Strut

Q-101 (WJDQ-FM)—Meridian
{Tom Kelly-P.D.)
« DAVID BOWIE-Blue Jean
© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
« SURVIVOR-I Can't Hold Back
o TINA TURNER-Better Be Good to Me
o FRANK STALONE-If We Ever Get Back
© MARIA VIDAL-Body Rock

WABB-FM-Mobile
{Leslie Fran-P.D.}

®e ELTON JOHN-Who Wears These Shoes

oo STEVE PERRY-Strung Out

« DAVID BOWIE-Blue Jean

© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

© THE FIXX-Are We Durselves

® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

. SILLY OCEAN—Canibbean Queen (No More Love On The

un)

WHHY-FM—-Montgomery
(Mark St.John-P.D.)
e KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me
oo DIANA ROSS-Swept Away
© BILLY 1DOL~Flesh For Fantasy

KX-104 (WWKX)—Nashville
(Mike Murphy-P.D.)

® STEVE PERRY-Strung Out

« WHAM-Wake Me Up Before You Go-Go

« KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

® DAVID BOWIE-Blue Jean

© JOYCE KENNEDY & JEFFREY 0SBORNE-The Last
Time | Made Love

B-97 (WEZB)—New Orleans
(Kris 0'Kelly-P.D.)
@o ELTON JOHN-Who Wears These Shoes
oo KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me
« DAYID BOWIE-Blue Jean
® TINA TURNERBetter Be Good to Me
o ROMED V01D-Girl in Trouble (Is A Temporary Thing}

WTIX-New Orleans
{Bruce Kramer-P.D.)

oo ANNE MURRAY & DAVE LOGGINS-Nobody Loves
Me Like You Do

ee BILLY OCEAN—Caribbean Queen (No More Love On
The Run)

® ELTON JOHN-Who Wears These Shoes

© ROD STEWART-Some Guys Have All The Luck

© DENNIS DeYOUNG-Desert Moo

© MADONNA-Lucky Star

KTFM-San Antonio
(Bill Thorman-P.0D.}
© WHAM-Wake Me Up Before You Go-Go
© DAVID BOWIE-Blue Jean
® TINA TURNER-Better Be Good to Me
® MTUME-You Me And He
© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What Aboul Me
@ LULU-Everytime | See Your Picture
® CHAKA KHAN-I Feel For You
* KROKUS—Midnite Maniac
© WANG CHUNG-Don't Be My Enemy

KROK—-Shreveport
{Peter Stewart-P.D.)
o KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me

oo THOMPSON TWINS-You Take Me Up
« DAVID BOWIE-Blue Jean
® WHAM-Wake Me Up Before You Go-Go

Pacific Southwest Region
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CHAKA KHAN-| Feel For You (Warner Bros.)
DENNIS DeYOUNG-Desert Moon (A&M)
ELTON JOHN-Who Wears These Shoes (Geffen)
DAVID BOWIE-Biue Jean (EMI-America)

KKXX-Bakersfield
(Dave Kamper-P.D.)
® Y & T-Don't Stop Running
® KISS—Heaven's On Fire
® DENNIS DeYOUNG-Desert Moon
® TINA TURNER-Better Be Good to Me
® ELTON JOHN-Who Wears These Shoes

KIMN-Denver
(Doug Erickson—P.D.)
oo MADONNA-Lucky Star
oo DIANA ROSS-Swept Away
« DENNIS DeYOUNG-Desert Moon
® SHEENA EASTON-Strut
© BILLY 1D0L-Eyes Without A Face

KPKE-Denver
(Tim Fox-P.D.}
® ELTON JOHN-Who Wears These Shoes
® THE FIXX-Are We Ourselves
© SURVIVOR-| Can’t Hold Back

KIIS-FM—Los Angeles
{Gerry DeFrancesco—P.D.|

® RICK SPRINGFIELD-Bop il You Drop

© GHAKA KHAN-| Feel For You

KKHR-Los Angeles

(Ed Scarborough-P.D.}
® ELTON SOHN-Who Wears These Shoes
© THOMPSON TWINS-You Take Me Up
© CHAKA KHAN- Feel For You
® SHEENA EASTON-Strut

KOPA-FM-Phoenix
[Reggie Blackwell-P.0.)

o BRUCE SPRINGSTEEN—Cover Me

© THOMPSON TWINS-You Take Me Up

KZZP-FM—Phoenix
(Charlie Quinn-P.D.)
© NAKED EYES—(What) In The Name DI Love
@ ELTON JOHN-Who Wears These Shoes
© DENNIS DeYOUNG-Desert Moon
© DAVID BOWIE-Blue Jean

K96 (KFMY)—Provo
|Scott Gentry-P.D.)
® THE POINTER SISTERS—I'm So Excited
« DENNIS DeYOUNG-Desert Moon
« JOYCE KENNEDY & JEFFREY 0SBORNE-The Last
Time | Made Love
« DAVID BOWIE-Blue Jean
. gILLY OCEAN—Caribbean Queen (No More Love On The
un)

KDZA—-Pueblo
(Rip Avina-P.D.)
® ELTON JOHN-Who Wears These Shoes
o KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
© BILLY OCEAN-Caribbean Queen (No More Love Dn The

Run)

© SURVIVOR-I Can't Hold Back

© BARBARA STREISAND-Left In The Dark

© GIORGIO MORODER AND PHILIP OAKEY-Together In
Electric Dreams

KRSP-AM-Salt Lake City
(Steve Carison-P.D.}

oe DAVID BOWIE-BIue Jean

oo CHAKA KHAN-| Feel For You

« DENNIS DeYOUNG-Deserl Moon

© THE POINTER SISTERS—'m So Excited

KS-103 (KSDO-FM)-San Diego
{Dave Parks-P.D.)

« ELTON JOHN-Who Wears These Shoes

@ CHAKA KHAN-1 Feel For You

« KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

« BARRY G1BB-Shine Shine

© PRINCE AND THE REVOLUTION-Purple Rain

o WHAM-Wake Me Up Before You Go-Go

XTRA-AM-San Diego

{dim Richards—P.0.)
« THE POINTER SISTERS-I'm So Excited
© WHAM-Wake Me Up Before You Go-Go
© DENNIS DeYOUNG—Oesert Moon
« DAYID BOWIE-Blue Jean
® CHAKA KHAN- Feel For You

KSLY-AM—San Luis Obispo
{Joe Collins—P.D.)

«e DAVID BOWIE-Blue Jean

®e TINA TURNER-Better Be Good to Me

© DENNIS DeYOUNG-Desert Moon

® STEVE PERRY-Strung Out

® WANG CHUNG-Don't Be My Enemy

© SAM HARRIS-Sugar Don't Bite

® SURVIVOR-1 Can't Hold Back

KIST-Santa Barbara
{Dick Williams-P.D.}
@ DENNIS DeYOUNG-Desert Moon
oo KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me
« DAVID BOWIE-Blue Jean
 WHAM-Wake Me Up Before You Go-Go
® SURVIVOR-I Can't Hold Back
© BARBARA STREISAND—Left In The Dark
© GIORGIO MORODER AND PHILIP OAKEY-Together In
Electric Dreams

13-KHYT-Tucson
(Sherman Cohen—P.D.)
o KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
© WHAM-Wake Me Up Before You Go-Go
© TINA TURNER-Better Be Good to Me
® SURVIVOR- Can't Hoid Back
« DAYID BOWIE-Blue ean-
© NIGHT RANGER-When You Close Your Eyes

KRQQ-Tucson
(Kelly Norris-P.D.}

oo THE FIXX-Are We Durselves

oo DIANA ROSS-Swept Away

© WHAM-Wake Me Up Before You Go-Go

® THE POINTER SISTERS-I'm So Excited

© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

KTKT-Tucson
{Bobby Rivers—P.0.)

® BILLY OCEAN-Caribbean Queen (No More Love On The
Run)

@ ELTON JOHN-Who Wears These Shoes

© SAM HARRIS-Sugar Don'l Bite

© TINA TURNER-Better Be Good to Me

© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

Pacific Northwest Region
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DAVID BOWIE-Biue Jean (EMI-America)
KENNY ROGERS, KIM CARNES & JAMES
INGRAM-What About Me (RCA)
DENNIS DeYOUNG-Desert Moon (A&M)
WHAM-Wake Me Up Before You Go-Go

(Columbia)

KYYA-Billings

(Jack Bell-P.D.)
oo WHAM-Wake Me Up Before You Go-Go
@e ELTON JOHN-Who Wears These Shoes
® DIANA ROSS-Swept Away
« DENNIS DeYOUNG-Desert Moon
« DAVID BOWIE-Blue Jean

KBBK-Boise
(Bebby King-P.D.)
« DENNIS DeYOUNG-Desert Moon
* RICK JAMES-17
« JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love
© STEVE PERRY-Strung Out

KCDQ-Bozeman
{Chad Parrish-P.D.}
« DAVID BOWIE-Blue Jean
© TINA TURNER-Better Be Good to Me
o KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

o WHAM-Wake Me Up Before You Go-Go

® STEVE PERRY-Strung Out

© RICKY LEE JONES—Real End

© THE EVERLY BROTHERS—On The Wings Of A
Nightingale

® CHAKA KHAN-I Feel For You

KTRS-Casper
{Bill Cody-P.D.)
@ SURVIVOR-I Can't Hold Back
® TINA TURNER-Better Be Good to Me
© DAVID BOWIE-Blue Jean
® STEVE PERRY-Strung Out

KMGX-| Fresno
{John Berry-P.D.}
« KENNY ROGEHS KIM CARNES & JAMES INGRAM-
What About Me
® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

KYNO-FM—Fresno
[John Lee Walker-P.D.)
* STEVE PERRY-Strung Out

KWSS—Gilroy .
{Dave Yan Stone-P.D.)
© DAVID BOWIE-Blue Jean
@ BILLY OCEAN—Caribbean Queen (No More Love On The
Run)
« ELTON JOHN-Who Wears These Shoes
o CHAKA KHAN-I Feel For You
« DENNIS DeYOUNG-Desert Moon

KGHO-FM-Hoquaim
{Steve Larson—P.D.)
*e DAVID BOWIE-Blue Jean
oo PRINCE AND THE REVDLUTION-Purple Rain
© WHAM-Wake Me Up Before You Go-Go
® CHAKA XHAN-| Feel For You
« STEVE PERRY-Slrung Out
® TINA TURNER-Better Be Good to Me
® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

KOZE-FM—Lewiston
{Jay McCal-P.D.)
oo RICKY LEE JONES-Real End
oo TINA TURNER—Better Be Good to Me
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-
Whal About Me

KHOP—Modesto
{David Allyn Kraham—P.D.)
« TINA TURNER-Better Be Good to Me
« WHAM-Wake Me Up Before You Go-Go
© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
« DAYID BOWIE-Blue Jean
© CHAKA KHAN-I Feel For You
« DENNIS DeYOUNG-Oesert Moon

KOS0-Modesto
(Stan Maine-P.D.)
© DENNIS DeYOUNG-Desert Moon
® KENNY ROGERS, KIM CARNES & JAMES INGRAM-~
What About Me
© ROMEO YO010Girl In Trouble (Is A Temporary Thing)

® BARRY GIBB-Shine Shine
* WHAM-Wake Me Up Before You Go-Go

KWOD-Sacramento
{Tom Chase-P.D.)

o STEVE PERRY-Strung Out

® DENNIS DeYOUNG-Desert Moon

KSKD-FM-Salem
{Len E. Mitchell-P.D.)
oo DAVID BOWIE-Blue Jean
oo WHAM-Wake Me Up Before You Go-Go
® SURVIVOR-1 Can't Hold Back
© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
* WANG CHUNG-Don't Be My Enemy

KITS-San Francisco
{Bob Garrett-P.D.)
@0 BILLY IDOL-Fiesh For Fantasy
oo THOMPSON TWINS-You Take Me Up
« ELTON JOHN-Who Wears These Shoes
® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

® DIANA ROSS—Swept Away
« ROMED YO0ID-Grrl In Trouble (Is A Temporary Thing)
« BARRY GIBB-Shine Shine

KPLZ-FM-Seattle
{Jett King-P.D.)
« DAVID BOWIE-Blue Jean
« PRINCE AND THE REVOLUTION-Purple Rain
© ROMEO ¥Q10-Girl In Trouble (Is A Temporary Thing)

KUBE-Seattle
{Bob Case-P.D.)

« KENNY RUGEHS KIM CARNES & JAMES INGRAM-
What Aboul M

* JOHN GAFFEHTY AND THE BEAVER BROWN
BAND-On The Dark Side

® DIANA ROSS-Swept Away

® CHAKA KHAN-I feel For You

KNBQ-Tacoma
(Sean Lynch-P.D.)
« PRINCE AND THE REVOLUTION-Purple Ram
® WHAM-Wake Me Up Before You Go-Go
© DENNIS DeYOUNG-Desert Moon
® CHAKA KHAN-| Feel For You

KMJK-Portland
(Jon Barry-P.D.)

« DENNIS DeYOUNG-Desert Moon

« BARRY GIBB-Shine Shine

® PRINCE AND THE REVOLUTION-Purple Rain

« JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

o WHAM-Wake Me Up Belore You Go-Go

* JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

® STEVE PERRY-Strung Out

© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me

© DAVID BOWIE-Blue Jean

KSFM-Sacramento
[Rick Gillette-P.D.}
© PRINCE AND THE REVOLUTION-Purple Rain
© KENNY ROGERS, KIM CARNES & JAMES INGRAM-
What About Me
« DENNIS DeYOUNG-Desert Moon
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YesterHits.

HITS FROM BiLLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

| Shot The Sheriff, Eric Clapton, RSO
(You’re) Having My Baby, Paul Anka,
United Artists

Rock Me Gently, Andy Kim, Capitol

I’'m Leaving It All Up To You, Donny &
Marie Osmond, MGM

Can’t Get Enough Of Your Love, Babe,
Barry White, 20th Century

Nothing From Nothing, Billy Preston,
A&M

Tell Me Something Good, Rufus, ABC
Then Came You, Dionne Warwick & the
Spinners, Atlantic

You And Me Against The World, Helen
Reddy, Capitol

. Clap For The Wolfman, Guess Who, RCA
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POP SINGLES-20 Years Ago

. The House Of The Rising Sun, Animals,

MGM

Where Did Our Love Go, Supremes, _

Motown

Because, Dave Clark Five, Epic

Everybody Loves Somebody, Dean

Martin, Reprise

Bread And Butter, Newbeats, Hickory

C’mon And Swim, Bobby Freeman,

Autumn

. G.T.0., Ronny & the Daytonas, Male

. A Hard Day’s Night, Beatles, Capitol

. Remember (Walkin’ In The Sand),
Shangri-Las, Red Bird

10. Oh, Pretty Woman, Roy Orbison,

Monument

—
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TOP LPs-10 Years Ago

. Fulfillingness’ First Finale, Stevie
Wonder, Tamia

. Bad Company, Swan Song

. 461 Ocean Blvd., Eric Ciapton, RSO

. Endless Summer, Beach Boys, Capltol

. Rags To Rufus, Rufus, ABC

. If You Love Me Let Me Know, Ohvna
Newton-John, MCA

. Bachman-Turner Overdrive |l, Mercury

. Marvin Gaye Live, Tamla

. Chicago VI, Columbia

. Caribou, Eiton John, MCA

O WwWoo -~ i —
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TOP LPs-20 Years Ago

. The Beatles—A Hard Day’s Night,
Soundtrack, United Artists

. Something New, Beatles, Capitol

. Everybody Loves Somebody, Dean
Martin, Reprise

. All Summer Long, Beach Boys, Capitol

. Getz/Gilberto, Stan Getz & Joao Gilberto,
Verve

. Peter, Paul & Mary In Concert, Warner
Bros.

. Hello, Dolly!, Louis Armstrong, Kapp

. Rag Doll, 4 Seasons, Philips

. Funny Girl, Original Cast, Capitol

. Hello, Dolly!, Original Cast, RCA Victor

—
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COUNTRY SINGLES-10 Years Ago

1. Please Don't Tell Me How The Story
Ends, Ronnie Milsap, RCA

. | Wouldn’t Want To Live If You Didn’t
Love Me, Don Williams, ABC/Dot

. Dance With Me (Just One More Time),
Johnny Rodriguez, Mercury

. Big Four Poster Bed, Brenda Lee, MCA

. The Grand Tour, George Jones, Epic

. (It's A) Monster’s Holiday, Buck Owens,
Capitol

. 'm A Rambling Man, Waylon Jennings,
RCA

. We Loved It Away, George Jones &
Tammy Wynette, Epic
. | Love My Friend, Charlie Rich, Epic

Drinkin’ Thing, Gary Stewart, RCA
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SOUL SINGLES-10 Years Ago

1. Can’t Get Enough Of Your Love, Babe,
Barry White, 20th Century

. Then Came You, Dionne Warwick & the
Spinners, Atlantic

. You Haven’t Done Nothin’, Stevie
Wonder, Tamla

. Live It Up Part |, Isley Brothers, T-Neck

. Skin Tight, Ohio Players, Mercury

. Midnight Flower, Four Tops, Dunhill

. Do it Baby, Miracles, Tamla

. Feel Like Making Love, Roberta Flack,
Atlantic

. Tell Her Love Has Felt The Need, Eddie
Kendricks, Tamla

. Hang On In There Baby, Johnny Bristol,
MGM
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® Continued from page 14

If you've heard enough airchecks,
maybe it’s time you saw one. Taking
the concept inside the radio station,
Art Vuolo (the “Radioguide” guy), in
conjunction with Wisconsin-based
Tom Konard of The Air-Check Fac-
tory, has come up with video air-
checks. The duo go inside a station
and videotape the action (kind of an
expansion of Bobby Rich’s “Turkey
Hour” from B-100 San Diego a few
years back). The price is more than
reasonable ($25 for VHS or Beta),
and there are quite a few stations al-
ready available. So give Art a call at
(313) 434-2712, and he’ll give you the
rest of the details.

One that we wish he had on tape
was the sign-on of Raleigh/Burling-
ton’s WZZU. Seems owner Jim
Heavner on tape was extolling the
technical virtues of the new top 40
outlet when the technical virtues of
the tape gave out. Technicalities
aside, Heavner had to share the lime-
light with WRDU, which signed on
an hour later, and WQDR, which
made the switch to country the same
night. And while 'ZZU (which, by
the way, is said to be consulted by
Mike McVay) and "RDU were busy
wowing the market with a commer-
cial-free weekend, WDCG was pay-
ing people to listen. The Randy Ka-
brich-consulted station gave away
$105 an hour—over $10,000 in three
days. . . . Speaking of WQDR and its
AM counterpart WPTF, the pair will
be consulted by former WRAL Ra-
leigh consultant Drake-Chenault,
with D-C’s Jay Albright handling
country 'QDR and Mike Kinosian
taking care of AC 'PTF.

Sad news from Indianapolis: The
first jock WENS hired when Emmis
bought the Shelbyville property,
Timothy McKee, succumbed to a
heart attack in his home last week.
McKee, 36, had just made the shift
from middays to mornings a week
earlier, where he was joined by Bruce
Munson.

* Kk K

Former Group W Dallas account

exec Charna Diane Boggs has been

named regional sales manager for
Noble Broadcast Consultants, direct-
ly overseeing regional sales activities
for the company's newly acquired
KJOI Los Angeles as well as having a
hand in Noble’s XTRA-AM-FM San
Diego . . . Speaking of Group W Dal-
las, KOAX has applied for the
KQZY (cozy) calls.

Joining BBS (Bonneville Broad-
casting System) as national account
manager is former Group W and
Blair sales rep Richard A. Washer
... Upped to PD at Tulsa’s No. 1
KWEN (K95FM) is morning man
Bob Cooper ... The Loop (WLUP
Chicago)’s Bobby Skafish won’t be
going anywhere. The afternoon per-
sonality has just signed a three-year
pact with the Heftel station, where
Sun-Times pop music critic Don
McLeese now does entertainment
updates twice a week.

Upped to music director at San
Francisco’s Rocker (CBS’s KRQR)
is Lisa Novak, who continues her
midday shift. Joining the AOR sta-
tion as production director and 1-4
p.m. jock is Bay Area personality
Steven Seaweed . . . Over at “all new,
all hit” KMEL, the afternoon news
updates are handled by none other
than Paul Udell (the last time we saw
him, he was leaving Indianapolis)
and the rest of the KRON-TV an-
chors, including Roz Abrams and
Evan White.

* Kk K

Taking over the evening slot at Re-
gina’s popglfr Z-99 is former CFNO-
FM Man‘xon, Ont. PD Dave
Schwartz ... Out and about and
looking is former B-100 San Diego
morning man John Michael Kay
(Kessler). After five years at KFMB-
FM, Kessler prefers to stay in Cali-
fornia but will consider all offers at
(619) 284-0676. (You may remember
him as Spanky from Big Ways in
Charlotte, or you may know his
brother, Mark Kessler, the morning
man at Memphis’ AOR outlet FM
103.) Speaking of Memphis, the word
is that KHFI Austin morning man

Vox Jox

Bill Hickock is slated to do that shift
on Viacom’s WRVR. Hickock is also
a WRAL Raleigh alumnus.

While we're on the subject of
alumni, we got a note from Dale
Turner (in case you’re wondering,
the former program director is now
manager of regional country promo-
tion for RCA out of Chicago), who
suggests we institute the “Jack Roth
Past Employee Reunion Society.”
Turner (Roth '72) says that at last
count he’s seen 50 former Rothers in
this column in the past few months
alone. We can think of about a hun-
dred, so perhaps at next year's Bill-
board convention (dates to be an-
nounced shortly) we’ll reserve a
room.

Looking for an urban personality
in the West or Midwest? J.W. would
like to relocate. James Walston, cur-
rently doing afternoons on WJDY in
Salisbury, Md., is ready to make a
move, and you can reach him at (301)
749-4899. (He didn’t_actually say he
was an urban jock, but we could tell
he wasn’t country from the
stationery.) -

Also looking is former WSTX
Christiansted, St. Croix, Virgin Is-

lands jock Steven David. (He proba-
bly got tired of writing his return ad-
dress.) You can reach him in South
Florida ar (305) 932-4399, but the
area he's most interested in is Ath-
ens, Ohio.

* Kk K

As Jeff Dale leaves the swinging,
swirling world of show business (to
steal a linz from Don Imus) to accept
a teaching position at Eastern Illinois
Univ.,, Mike Ryan, late of WFXW
Geneva, slides into Dale’s former af-
ternoon slot on WYEN Des Plaines
(suburbar: Chicago) . . . Exiting Faith
Center’'s KHOF-FM Los Angeles is
Jerry Armstrong. He relocates to
Madera, Calif., where he programs
KUUL-FM, a Spanish-turned-SMN-
Stardust (nostalgia) station with Jim-
my Dee in mornings, Jesse Starr in
afternoomrs and Armstrong in eve-
nings, according to Doug Cramer,
who remains at KHOF. Interesting
station, KHOF, as you know if
you’ve bzen following Pastor Gene
Scott’s trouble with the FCC. More
than one broadcaster in this town has
an eye on that license. Nice Class B
FM, too.

BEAUTIFUL MUSIC MERGER

SRP Sale To Bonneville Final

CHICAGO—The sale of Cox
Communications’ Schulke Radio
Productions Ltd. (SRP) to Bonne-
ville Broadcasting System was final-
ized Aug. 6, according to Bonneville
president and chief executive officer
James J. Opsitnik. Opsitnik declined
to name the sale price, previously ru-
mored at $1.7 million.

The combined beautiful music syn-
dicators will operate under the title
Bonneville Broadcasting System,
says Opsitnik. SRP’s Plainfield, N.J.
office will be closed, with about six
Schulke employees working in pro-
duction and programming temporar-
ily on contract “to continue the
smooth transition from SRP to Bon-

neville,” he adds.

Opsitnik  says Bonneville has
“maintained positive relations” with
the remaining 46 Schulke stations. In
addition, he says, “We’ve made an
agreement with Bill Moyes (president
of Schulke consultant Research
Group) to continue to research and
test music” for those stations.

“Schulke’s major marketing posi-
tion was ‘totally researched music,”
says Opsitnik. ‘‘Bonneville plans on-
going research beyond (what
Schulke's done.)”

Bonneville Broadcasting System, a
division of Bonneville International
Corp., recently moved its corporate
headquarters to Chicago.
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This
Week
Last
Week

1 Are We Ourselve A WEEKS
2
20 240] 13 BRUCE SPRINGSTEEN-Cover Me, Columbia
317 |13 JOHN WAITE-Missing You, EMI-America
4 1 4| 8 LINDSEY BUCKINGHAM-Go Insane, Elektra
5| 3|16 THE CARS-Drive, Elektra
6 |6 |13 SCANDAL-The Warrior, Columbia
7 9111 NIGHT RANGER-When You Close Your Eyes,
MCA
8|58 HUEY LEWIS AND THE NEWS—If This Is It,
Chrysalis
9 | 8 (11 BILLY SQUIER-Rock Me Tonite, Capitol
10 [ 14 | 7 A FLOCK OF SEAGULLS-The More You Live,
The More You Love, Arista
11|15 8 HONEYMOON SUITE-New Girl Now, Warner
Bros.
1217 | 6 STEPHEN STILLS-Stranger, Atlantic
13111 6 BILLY SQUIER-AIl Night Long, Capitol
.14 [ 13| 5 BILLY IDOL-Flesh For Fantasy, Chrysalis
1522 | 3 JOHN CAFFERTY AND THE BEAVER BROWN
| BAND-On The Dark Side, Scotti Brothers
16 | 10| 10 | SAMMY HAGAR-Two Sides Of Love, Geffen
17 (18| 5 KROKUS—-Midnight Maniac, Arista
18 | 21 [ 5) JON ANDERSON-Cage Of Freedom, Columbia
19 | 12| 4 JOHN WAITE-Tears, EMI/America
20| 16 | 14 TWISTED SISTER-We're Not Gonna Take it,
Atlantic
21 DAVID BOWIE-Blue Jean, EMi/America
22, 201 6 PRINCE AND THE REVOLUTION-Let's Go
Crazy, Warner Bros.
23| 24| 6 SAMMY HAGAR-Can't Drive '55, Geffen
24 23| 6 ROMEO VOID-A Girl In Trouble, Columbia
25125 7 DI0-The Last In Line, Warner Bros.
26| 26 | 14 JEFFEI;SON STARSHIP-Laying It On The Line,
run
27 SCANDAL FEATURING PATTY SMYTHE-Beat
Of A Heart, Columbia
28 DAVE EDMUNDS-Something About You,
Columbia
29 1 28| 7 LOU REED-I Love You Suzanne, RCA
30 (19| 10 PETER WOLF-Lights Out, EMI-America
31(33} 5 PETER WOLF-Crazy, EMI-America
32|27 7 CYNDI LAUPER-She Bop, Portrait
33(35] 4 | WHITESNAKE-Love Ain't No Stranger, Geffen
34 32| 7 HELIX-Rock You, Capitot
35 THE CARS-it's Not The Night, Elektra
36 (31|12 BOX OF FROGS—Back Where | Started, Epic
37 DENNIS DeYOUNG-Desert Moon, A&M
38 Y&T-Don't Stop Running, RCA
39 U2-In The Name Of Love, Island
40 ELTON JOHN-Restless, Geffen
41 HUEY LEWIS AND THE NEWS—Finally Found
A Home, Chrysalis
42 DIO-Mystery, Warner Bros.
43 RATT-Round And Round, Atlantic
44 ROD STEWART-Some Guys Have All The
Luck, Warner Bros.
45 SURVIVOR-| Can't Hold Back, Scotti Bros.
46 GLENN FREY-Smuggler's Blues, MCA
47 | 36| 8 STEVIE RAY VAUGHAN—Coid Shot, Epic
L ?
48 m %Le.;?e: JOHN-Who Wears These Shoes?
49 | 38 | 8 RATT-Back For More, Atlantic
50 | 39 | 14 BRUCE SPRINGSTEEN-No Surrender,
Columbia
51|43 | 6 SOUTHSIDE JOHNNY AND THE JUKES-New
Romeo, Mirage
52 | 54 | 16 WHITESNAKE-Slow And. Easy, Geffen
83141} 7 SPANDAU BALLET-Only When You Leave,
Chrysalis
54 | 40| 7 QUIET R10T-Sign Of The Times, Pasha
56| 51 (17 BRUCE SPRINGSTEEN-Dancing In The Dark,
Columbia
56 | 42 { 13 COREY HART-Sunglasses At Night, EMI-
America
571 56| 2 THOMPSON TWINS-You Take Me Up, Arista
58|52 3 J%FCFAERSON STARSHIP-Sorry Me, Sorry You,
59| 50| 2 BLACK 'N BLUE-Hold On To 18, Geffen
60| 60| 2 THE FiXX-Sunshine In The Shade, MCA

A compilation of rock radio airplay as indicated by—t—he nation’s |

leading album oriented stations.

Radio

Station: WLIR Long Island (AOR)
Contact: Sue McCann

Concept: Cans Festival

Execution: Yet another play on
words (usually the takeoff on the
famous Cannes Film Festival in-
volves a station screening whereby
listeners gain admittance by bringing
canned food for the needy), this
“Cans Festival” asks listeners to
clean up area beaches.

Each Sunday from 2-6 p.m. at
Tony Greco’s Pizza Machine (a sta-
tion sponsor located in Island Park),
WLIR has a redemption center in op-
eration. Listeners may redeem cans
and bottles at six cents each; or, if
they prefer, WLIR will award them
prizes commensurate with their haul,
including station T-shirts, albums
and concert tickets.

* K %

Station: WBZ Boston (MOR)
Contact: Penny S. Schuler
Concept: Anything That Floats

JEEP TRICK—KNIX Phoenix staffers congratulate the winner of their “Ari-

Pro-Motions

Execution: Raft races, formerly in-
digenous to stations catering to a
youthful cume, have certainly come
up in the world. Group W’s old-line
WBZ held the “First Annual WBZ
Anything That Floats Race” down
the Charles River last week, open to
the general public at no fee. The only
requirement was that the “craft”
(and we use the term extremely
loosely) have no bow or motor of any
kind.

Two classes were set up, commer-
cially sponsored and individual en-
tries, with each participant receiving
an official race T-shirt and Coast
Guard-approved life vest with the
WBZ “Anything That Floats” logo
emblazoned upon them. WBZ car-
ried a play-by-play of the two-hour
event, co-sponsored by Hood Ice
Cream, Polar Beverages and Thom
McAn. Prizes were awarded in a to-
tal of 25 categories at the post-race
party on Magazine Beach.

zona Country 500’ promotion, who drove away in a red, white and blue

AMC Jeep CJ 7. Shown from left are general program manager Larry Dan-

iels, FM program director Erik Foxx, contest winner Robert Glomb, AM pro-

gram director Don Cristi, air personality Dan Schaffer, and Grant Randall
and Dick Buchanan of Randall’s Mesa Jeep Inc.

FROM WLSTO TV

Steve Dahl Climbs To Cable

By MOIRA McCORMICK

CHICAGO—WLS-FM afternoon
drive personality Steve Dahl is set to
bring his popular and controversial
radio show to cable television this
fall.

Starting Oct. 1, Dahl and sidekick
Garry Meier are to host “The Steve
Dahl Show™ each Friday night at
10:30 p.m. via the Central Videopath
cable network, which includes Chica-
go-area cable channels Centel, Cab-
lenet, Lakes, Metrovision, Continen-
tal and Cablevision, and services
more than 240,000 viewers in metro-
politan Chicago.

The hour-long program, sponsored
by Budweiser, is described by Dahl’s
manager Chuck Toler as “direct ex-
tension of Steve’s radio show,” and is
scheduled for a 13-week trial run
with a 52-week option. Toler says the
program will encompass ‘“parody,
phone-ins, taped segments, inter-
views and special guests.

“We had to convince cable opera-
tors to let the show air live, and it
wasn't easy,” he continues. Taking
into account Dahl’s reputation for
material of questionable taste, a
screening arrangement has been set
up for callers who might take advan-

[ Beginning with this issue, Bill-
board’s AOR chart contains only
Top Rock Tracks, reflecting the
changes in the AOR radio format
over the last year and a half.

www.americanradiohistorv.com

tage of live tv to use profanity.

“All callers will have to leave their
name and phone number, at which
point they’ll be called back and re-
minded of FCC regulations (against
obscene language),” assures Toler.

“The Steve Dahl Show,” directed
by Emmy-winner Phil Ranstrom, is
to be shot with four cameras at the
Centel Studio in suburban La Grange
Park. “We're committing the shows
to one-inch tape,” notes Toler, *‘be-
cause we feel they’ll be generic
enough to play in other markets.”

*x *x %

Station: WKDD Akron

(contemporary)

Contact: Cindi Hagley
Concept: “I Can’t Afford

The Jacksons Concert”
Execution: Promos resplendent with
puns, including “state of schlock,”
offer listeners alternatives such as *“so
what’s it gonna be this month? Rent
... car payment . .. or the Michael
Jackson concert?”” A rough choice, so
WKDD has decided to offer its lis-
teners an “off the wall” alternative in
the form of the “I Can’t Afford The
Jacksons Concert,” a parody of the
“Victory” tour co-sponsored by
Warner Amex Cable of Akron, to be
held in mid-October.

WKDD is offering pre-concert
tickets “in blocks of four, of course”
at $3 each. Slated for the event are
WKDD’s “Walking Crew,” who will
undertake the “sequined glove sacri-
fice,”” as well as several other memo-
rable performances. Proceeds benefit
Muscular Dystrophy.

* K K

Station: KGCL Salt Lake City

(AOR)

Contact: Richard Rees,

promotion director
Concept: Finding Berlin
Execution: When the rock group
Berlin and special guest Talk Talk
announced a Salt Lake City concert
date, KGCL swung into action, put-
ting together a successful sales pro-
motion. Five station advertisers par-
ticipated in the concept, which was a
variation on a treasure hunt.

Each of the sponsors involved re-
ceived one of the letters spelling out
Berlin (for instance, a local record
store received 100 “B”’s). The final
“N” was placed at the KGCL
studios.

On-air clues gave listeners an indi-
cation where the letters might be
found, and patronage of local adver-
tisers escalated dramatically when it
was announced that the listener first
to bring in Berlin would not only re-
ceive four backstage passes to the
sold-out event and a chance to meet
the band, but would also be treated to
a weekend in a Park City
condominium.

ROLLYE BORNSTEIN

TOUCH That DIAL!
000
EN
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Call our Hotline at (800) 223-7524,
and tell Jeff you want to see some
Action!

BRAND NEW DUSTY—KRLA Los Angeles program director Jim Pewter
talks to singer/songwriter Dusty Springfield while taping a special about
her past, present and future.
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If you'd like to hear the Cars in
concert on the radio, you'd better
check with Vestwood One. The Cul-
ver City-based syndicator has just
locked up all the group’s concert
rights through September of *85. The
exclusive agreement applies to radio
broadcasts of the Cars’ concerts only
(the engagement in question is the re-
cent Forum stint in Los Angeles),
which WW1 will be broadcasting
within the next year. Speaking of the
Cars, ABC Contemporary has just
announced that the group will head-
line its Spotlight Special this Sunday
(16).

Also exclusive to Westwood One is
the first in-depth Bob Dylan radio in-
terview. You can hear the three-hour
music special, *“Dylan On Dylan,”
over the weekend of Nov. 17 ... This
weekend, Westwood One will aig,
“Star Trak Profiles Barry Manilow,”
a bit of a departure for the rock- ori-
ented weekly special.

* * %

Okay, concert buffs, here’s another
one for your calendar of happenings:
NSO on Oct. 4. Should you not be
into classical music, that’s the Na-
tional Symphony Orchestra direct
from the JFK Performing Arts Cen-
ter in D.C,, kicking off Mutual Radi-
0’s third season of such stereo con-
cert broadcasts. Hosting the weekly
two-hour series, heard on over 50 sta-
tions, is WGMS-AM-FM Washing-
ton PD Paul Teare . .. Joining Mu-
tual as public relations assistant is
Chris A. Durney, while staffer Peter
S. Nielsen is upped to director of sys-
tems engineering.

* * K

It’s hard to get a hold of Haggard,
and so it is that the folks at The Unit-
ed Stations are right proud of their
three-hour radio special document-
ing the life and career of Merle in the
first authorized version of “The
Merle Haggard Story,” slated to run
the weekend of Oct. 26.

Upped to VP/sales for The United

Featured Programming

Stations is David Landau ... Long-
time radio exec Carl T. Reynolds,
most recently with Media General in
Memphis, crosses the street to Scher-
ing-Plough subsidiary American Im-
age Productions, where he’ll serve as
national sales manager.

* * K

WACO, in—where else?—Waco,
Tex., is now repped by Torbet Radio,
where Jeannine Donahue is upped to
account exec at the San Francisco of-
fice ... Repping Gannett’s KSDO-
AM-FM San Diego is Hillier, New-
mark, Wechsler & Howard, while
Blair Radio picks up Savannah’s
WSOK.

It’s the Big 11 for MMR, as Major
Market Radio adds Minneapolis to
its list of branches. No address yet,
but local salesman Mark Stang has
been named Minneapolis manager
... New address for Market Buy
Market, the L.A.-based on-line re-
search service for radio. It’s off the
Golden West lot and into Simi Valley
for the Gil Bond firm, now located at
5775 East Los Angeles Ave., Simi
Valley, Calif. 93063. Calling? That’s
(805) 584-2211.

Upped to manager/sales service
for CBS’s Radioradio is Marilyn
Dracker, while Mary Dillon becomes
supervisor of that department ...
Promotions at Selcom Radio include
Pat Winn and Jill Burtis to sales
manager and junior account exec
respectively.

* K %

And finally, we'd be remiss if we
didn’t mention the big news from
New York-based DIR. The syndica-
tor has secured the rights for the ra-
dio simulcast of MTV’s first annual
video awards. Carrying the star-stud-
ded event this Friday (14) from 10
p.m. to midnight (EST) are a variety
of outlets, including WNEW-FM
New York, KIQQ Los Angeles,
WBBM-FM Chicago, KFOG San
Francisco and WGCL Cleveland.

ROLLYE BORNSTEIN
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Conveniently located between Hollywood
and Beverly Hills, Le Parc Hotel is close to the
recording studios and west coast headquarters of
the major labels.

Each of the 154 suites features a sunken living
room with fireplace,wet bar, kitchenette and pri-
vate balcony. Complimentary continental break-
fast and limousine service within the area are just
a few more reasons why Le Parc has become the
Inn of the Industry.

hotelde luxe
733 North West Knoll, West Hollywood, CA 90069
(213) 855-8888

Or see your travel agent

(800) 421-46606, Nationwide « (800) 252-2152 in California

e
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Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Sept. 9-15, Twisted Sister, Guest DJ,
P.F.M., one hour.

Sept. 10, Krokus, Zebra, Rockline, Global
Satellite Network, one hour.

Sept. 10-16, Yes, Off The Record Special,
Westwood One, one hour.

Sept. 10-16, Barry Manilow, Star Trak,
Westwood One, one hour.

Sept. 10-16, Tanya Tucker, Live From Gil-
ley's, Westwood One, one hour.

Sept. 10-16, SOS Band, Budweiser Con-
cert Hour, Westwood One, one hour.

Sept. 10-16, Nona Hendryx, Special Edi-
tion, Westwood One, one hour.

Sept. 10-16, Tommy Dorsey Tribute part
one, The Music Makers, Narwood Produc-
tions, one hour.

Sept. 10-16, Louise Mandrell, Country
Closeup, Narwood Productions, one hour.

Sept. 11-12, Loggins & Messina/James
Darren, Supertracks, Creative Radio Net-
work, three hours.

Sept. 14-16, Top 30 USA hosted by M.G.
Kelly with the Beach Boys, RadioRadio, CBS,
three hours.

Sept. 14-16, Top 40 Satellite Survey host-
ed by Dan Ingram, RadioRadio, CBS, three
hours.

Sept. 14-16, Judy Collins, Arlo Guthrie,
Joan Baez, Don & Deanna on Bleecker
Street, Continuum Broadcasting Network,
one hour.

Sept. 14-16, Ronnie James Dio, Scandal,
Rock Album Countdown, Westwood One, two
hours,

Sept. 14-16, Staying Alive & Healthy,
Rock Chronicles, Westwood One, one hour.

Sept. 14-16, Election Songs, Dr. Demento,
Westwood One, two hours.

Sept. 14-16, Ray Parker Jr., Rick Dees'
Weekly Top 40, United Stations, four hours.

Sept. 14-16, Joe Stampley, Solid Gold
Country, United Stations, three hours.

Sept. 14-16, Hank Williams Jr., Weekly
Country Music Countdown, United Stations,
three hours.

Sept. 14-16, Peggy Lee, The Great
Sounds, United Stations, four hours.

Sept. 14-16, Sammy Hagar, The Source,
NBC, 90 minutes.

Sept. 14-16, First Airborne Rock "N’ Roll
Division, Captured Live, P.G. Productions,
one hour.

Sept. 15, Oak Ridge Boys, Silver Eagle,
ABC Entertainment Network, one hour.

Sept. 15, Ringo’s Yellow Submarine, ABC
FM Network, one hour.

Sept. 15-16, Sergio Mendes, Music &
Memories, Strand Broadcast Services, three
hours.

Sept. 16, Cars, Spotlight Special, ABC
Contemporary Network, 90 minutes.

Sept. 16, Radio Rocks, Rolling Stone’s
Continuous History Of Rock & Roll, ABC
Rock Radio Network, one hour.

Sept. 16, American Country Countdown
hosted by Bob Kingsley, ABC Entertainment
Network, three hours.

Sept. 16, American Top 40 hosted by Ca-
sey Kasem, ABC Contemporary Network,
four hours.

Sept. 16-22, Billy Idol, Guest DJ, P.F.M,,
one hour.

Sept. 17-23, Quiet Riot, Off The Record
Special, Westwood One, one hour.

Sept. 17-23, Tina Turner, Pop Star Con-
certs, Westwood One, one hour.

Sept. 17-23, Spinners, Special Edition,
Westwood One, one hour.

Sept. 17-23, Tommy Dorsey Tribute part
two, The Music Makers, Narwood Produc-
tions, one hour.

Sept. 17-23, New Faces Show, Country
Closeup, Narwood Productions, one hour.

Sept. 18-19, Fifth Dimension, Sonny &
Cher, Supertracks, Creative Radio Network,
three hours.

Sept. 21-23, Kick Axe, Captured lee P.G.
Productions, one hour.

Sept. 21-23, Styx, Superstars Rock Con-
cert, Westwood One, 90 minutes.

Sept. 21-23, Rockin’ Women, Rock Chroni-
cles, Westwood One, one hour.

Sept. 21-23, Lindsey Butkingham, Sammy
Hagar, Rock Album Countdown, Westwood
One, two hours.

www americanradiohistorv.com
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These are the most popular Adult Contemporary singles based on
radio air play and listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

A A R A WEEKS
D 0! 0 : YT
B o€ 0 bia 38-04514 [Joel Songs, B 2

ALL OF YOU

Julio Iglesias & Diapa Ross, Columbia 38-04507 (Elettra/Ewald Corp.,
ASCAP/Dyad/Braintree, BMI)

DRIVE

The Cars, Elektra 7-69706 (Ric Ocasek/Lido, ASCAP)

TURN AROUND

Neil Diamond, Columbia 38-04541 (Stonebridge/New Hidden Valley,
ASCAP/Carole Bayer Sager, BMI)
STUCK ON YOU

Lionel Richie, Motown 1746 (Brockman, ASCAP)

IF THIS IS IT .

Huey Lewis And The News, Chrysalis 4-42803 (Hulex/Red Admiral, BMI)
1 JUST CALLED TO SAY | LOVE You

Stevie Wonder, Motown 1745 (Jobete/BIack Bull, ASCAP)

HARD HABIT TO BREAK

Chicago, Full Moon/Warner Bros 729214 (MCA, ASCAP)

WHAT'S LOVE GOT TO DO W

Tina Turner, Capitol 5334 (Chappell/lrvmg/Good Single, ASCAP/BMI)
MISSING YOU

John Waite, EMI-America 8212 (Hudson
Bay/Paperwaxte/FuIIwater/Markmeem ASCAP/BMI)

SAD SONGS (SAY SO MU

Elton John, Geffen 7- 29292 ( arner Bros.) (Intersong, ASCAP)

HOLD ME

Teddy Pendergrass And Whitney Houston, Asylum 7-69720 (Elektraé
(Prince St./Aimo, ASCAP/DeCreed/Musu: Corporation Of America, BMI)
IF EVER YOU'RE IN MY ARMS AGAIN

Eeab)o Bryson, Elektra 7-69728 (Almo/Prince Street, ASCAP/Snow/Dyad,

| CAN DREAM ABOUT YO

Dan Hartman, MCA 52378 (N'ultl Level, BMI)

IN THE NAME OF LOVE . -

Ralph MacDonald With Bill Withers, Polydor 881221-7 (PolyGram)
SOMEBODY'S EYES

Karla Bonoff, Columbia 38-04472 (Ensign, BMI)

STRAIGHT FROM THE HEART éINTO YOUR LIFE)

Coyote Sisters, Morocco 1742 (Motown) (Welk/it Rains/Middlefield, BMI)
YOU WERE MADE FOR ME

LrggeA'sara, Geffen/Network 7-29257 (Warner Bros.) (Carub/AlCor,

SHE LOVES ME (THE BEST THAT | CAN BE)

James Ingram, QWest 7-29235 (Warner Bros.) (WB/Nearytunes,

ASCAP/Warner-Tamerlane/Nearysong. BVI)

SOMETHING SAID LOVE

EitaI Coolidge, A&M 2634 (Warner-Tamerlane/Writers House/Fifty Grand,
M

THE LUCKY ONE )
Laura Branigan, Atlantic 7-89636 (Roliram/Lorimar,BMI)

BULLISH

Herb Alpert Tijuana Brass, A&M 2655 (ANU,BMI/Ram Wave, ASCAP)
ALIBIS

Sesrcg%)Mendes A&M 2639 (Snow, BMI/T. Mac, PRS/Bibo/Wetk/Welbeck,
ASCA

THERE GOES MY BABY

Donna Summer, Geffen 7-29291 (Warner Bros.) (Unichappell/Jot, BMI)

ON THE WINGS OF A NIGHTINGALE
/T\ré%ﬂsrly Brothers, Mercury 880213-7 (PolyGram) (MPL Communications,

NOBOODY LOVES ME LIKE YOU DO
Anne Murray & Dave Loggins, Capitol 5401 (Ensign, BMI)

SHINE SHINE

Barry Gibb, MCA 52443 (Gibb Bros./Unichappel!, BM1)

WHAT ABOUT ME?

Kenny Rogers With Kim Carres And James Ingram RCA 13899
(Lionsmate/Security Hogg, ASCAP/Foster Frees, BM

TAKING IT ALL TOO HARD

Genesis, Atlantic 7-89656 (Pun/Warner Bros., ASCAP)

CITY OF NEW ORLEANS .

Willie Nelson, Columbia 38-04568 &B yddzh/Turnpike Tom, ASCAP)

IF I'M STILL AROUND TOMORRO' o

Sadao Watanabe featuring Roberta Flack, Elektra 7-69700 (Antisia, ASCAP)
JUMP (FOR MY LOVE)

Pointer Sisters, Planet 13780 (RCAR SWelbeck/Stephen
M|tchelI/An|draks/Porchestet ASCAP

GHOSTBUSTERS @

Ray Parker, Jr., Arista 1-9212 (Golden Torch/Raydiola, ASCAP)

SEXY GIRL .

Glenn Frey, MCA 52413 (Night River/Red Cloud, ASCAP)

LEFT IN THE DARK

Barbra Streisand, Columbia 38-04605 (Lost Boys, BMI)

ALMOST PARADISE...LOVE THEME FROM FOOTLOOSE

Mike Reno And Ann Wilson, Columbia 33-04418 (Ensign, BMI)

LUCKY STAR

Madonna, Sire 7-29177 (Warner Bro
ASCAP)

ONLY WHEN YOU LEAVE

Spandau Ballet, Chrysalis 4-42792 (Refcrmation, ASCAP)

SECOND CHANCE

:gl(x:l ?’nka Columbia 38-04407 (Squwanko/Foster Frees, BMi/Genevieve,
I'M SO EXCITED

E%i‘r;ter Sisters, Planet 13857 (RCA) (Braintree/'Til Dawn/Blackwood,

)
CARIBBEAN QUEEN (NO MORE LOVE ON THE RUN)
Billy Ocean, Jive/Arista 1-9199 (Willesdzn/Zomba)
DESERT MOON
Dennis DeYoung, A&M 2666 (Grand IHusion/ALMO, ASCAP)
RIGHT BY YOUR SIDE
Eurythmics, RCA 13695 (Blue Network, ASCAP)
SELF CONTROL
Laura Branigan, Atlantic 7- 89676 (Edition Sunrise/Careers, BMI)
THE LAST TIME | MADE LOVE
éoyf)e Kennedy And Jeffrey Osborne, A&M 2656 (Dyad/Steeple Chase,

LOVELY LADY

George Fishoff, Lisa 001 (George Fishoff, ASCAP)

L.A. IS MY LADY

Frank Sinatra, QWest 7-29223 (Warner Brosg (Frank
Sinatra/Threesome/YellowBrick Road, ASCAP)

T0 ME

Bgrcb:s Mandrell/Lee Greenwood, MCA 52415 (Collins Court/Lodge Hall,

BORDERLINE

.) {WB/Bleu Disque/Webo Girl,

\ Madonna, Sire 7-29354 (Warner Bros.) (Likasa, BMI)

BELIEVE IN ME
Dan Fogelberg, Full Moon/Epic 34-04447 (Hickory Grove/April, ASCAP)

O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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HARDEST HIT MARKET

Retailing

Sales On The Rebound In Flint

By EARL PAIGE

FLINT, Mich.—The record/tape
business in this hardest hit market of
the past recession is looking up, ac-
cording to managers of both indepen-
dent stores and chain units. Some see
a complete recovery. .

Most managers polled by phone
say Flint is far from recovered from
the doldrums of 1982, when unem-
ployment hit a nationwide high of
21%. But they see a turnaround, and
they say home entertainment is pac-
ing it.

“Prior to 1981-82 the average pur-
chase was three LPs, and it's now
back up to two,” says Larry Unruh,

41 EMPLOYEES CITED

manager at Grapevine, who’s worked
for the Camelot Enterprises unit here
for nine years. Dave Barclay at two-
unit Car Stereo Factory says the firm
once had to close one day a week but
is now thinking of opening a third
store.

As happy as anyone about the
Flint turnaround is Lynn Rehil at
Rock-A-Rolla, a six-unit chain with
two units in Flint. Rehil says the
chain, celebrating its 10th anniversa-
ry, is back on track.

As the situation worsened in Flint,
chain owner Tom Dews moved there
from the headquarters in Owosso, 25
miles to the west. “He came in and

Camelot Honors Its Veterans

SANDUSKY, Ohio—Employee
longevity—a rare commodity for
many retail operations—is in abun-
dance with the Canton, Ohio-based
Camelot chain. The outfit’s conven-
tion, held here Aug. 24-28, saw 41
employees honored for their time
with the 152-store web.

Joining a select group of employees
with 15-years of service to the chain
were Jeff Tomlinson, Gary Everhart,
Larry Mundorf and Bill Rees. Ten
store managers, eight office workers
and 19 warehouse staffers also re-
ceived commemorative  plaques
marking their fifth anniversary with
the chain.

Store managers honored were
Steve Ivey, Jake Bryan, Jimmy Ba-

leyn, Paula Johnson, Greg Kane,
Gary Matsey, Rick Quick, Allen
Sandridge, Ira Wenzel and Dana
Whipp. Office staffers were Lora
Hupp, Pat Fusillo, Joni Nelson, Jane
McCormick, Jan Mahoney, Jay
Chapman, Rick Wilson and Theresa
Begue.

Warehouse personnel marking
their fifth year with Camelot were
Ken Wannemacher, Audrey Canter,
Carolyn Grosick, Debbie Dodge,
Ginny Marion, Sara Adams, Howard
Fox, Pam Speck, Debbie Pavelko,
Margaret Beck, Joni Serban, Barb
Early, Diane Kuhnash, Marcia
Shaw, Bill Blomstran, Lois Mattson,
Michele Piero, Delores Murphy and
Mark Stolicny.

ANY 1 TITLE
$8.98 LP or CASS.

= MO LIMIT
= MO STRINGS
= NO BULL

IF YOU THINK
THIS IS CHEAP . . .
TRY US FOR

o BLANK VIDEO

e BLANK AUDIO
o ACCESSORIES
e GAMES

o FLOPPY DISKS
o MOVIES

o RADIOS

oTVs

e 12" RECORDS

Factory Direct Distributors For:

e MAXELL e TDK ® KODAK e BASF
e FUJI @ SKC @ SCOTCH ® SONY

e DISCWASHER e ALLSOP e COLECO e BIB
eNORTRONICS e ACTIVISION e PARKER
e SAVOY e PANASONIC TV, RADIO, VCR

CALL:

(Toll free outside N.Y.S.)

STRATFORD

DISTRIBUTORS, INC.

86 Denton Ave., Garden City Park, N.Y. 11040

800 645-6558

(212) 343-6920
(516) 877-1430
Telex: 685-2201

worked six days right along with all
of us,” says Rehil, who is now look-
ing for Compact Disc to help pump
even more life into the stores’
business.

“I had to work a lot of 12-hour
days seven days a week,” says An-
nette Saseen of two-unit Nicks Rec-
ords & Tapes, explaining how the
stores weathered a downturn that
still has Flint showing a 12% unem-
ployment rate. Annette and Nick Sa-
seen opened in 1977 to exploit 12-
inch dance product in a store called
Nicks Disco; their second unit, in-
credibly enough, opened in 1981
“when people were walking the
streets here freezing to death,” she
says.

Car Stereo Factory, dating back to
1970, grossed $1 million per unit in
1977 but bottomed out to $400,000
per store in 1980, says Dave Barclay,
who has been with the firm since
1978. At the two stores (the oldest is
still called Duke’s Tape Shack), Bar-
clay sees volume this year rebound-
ing back to $1 million. Both stores
stock 600 hit prerecorded cassettes.

“We're a little down from last
year,” says Larry Unruh of Grape-
vine, the last store under that name
of what was once three 10,000 square
foot free-standing Camelot units.
“But we still have the whole holiday
season ahead of us.” The store main-
tains shelf price at $8.69, while the
Saseens are more competitive at
$6.98.

Speaking of the general upper and
western Michigan economy, Mark
DeYoung at seven-unit Believe In
Music out of Grand Rapids says
business “is definitely improving.”
Equally bullish reports come from
Lloyd Welch, buyer at the 13-unit
metro Detroit chain Harmony
House.

 NewProducts.

From Port Washington, N.Y., TDK Electronics introduces its “Buy Three,

Get One Free” audiotape promotion featuring the Super Avilyn SA tape.

Available now and through the Christmas season, the packages are avalil-
able in 60- or 90-minute lengths.

Video Speciaities, Overland Park, Kan. extends its line of plastic VCR dust

covers, Vid Lids, to keep pace with the unit’s changing shapes. Vid Lids

are now available for slim line front loads, Piggy Backs, consoles, new
compacts and portables and range in retail price from $8.98 to $12.95.

RISING DURHAM VIDEO DEALER

Messenger: Up From Basement

This article, the second installment
in a series on emerging leaders in the
home video community, traces the
early struggle of Gary Messenger,
head of Durham-based North Ameri-
can Video Limited.

DURHAM—When Gary Messen-
ger opened up in a basement in 1979,
he says, he didn’t even realize “there
was a retail business out there.” To-
day, he heads a vigorous six-unit
chain and wants to participate in the
Video Software Dealers Assn.
(VSDA).

Few inside VSDA had heard of
Messenger until Congressional lob-
bying sessions this year aimed at the
First Sale Doctrine issue. It was the
makeup of Senate and House sub-
committes that found VSDA's lobby-
ing ally, the Home Recording Rights
Coalition (HRRC), suddenly calling
on retailers who were not in VSDA’s
mainstream—some of whom were
not even members. A pivotal criteri-
on was that they be from the given
subcommittee =~ members’ home
districts.

It may be a measure of Messen-
ger’s newly discovered spirit that he
engaged in lobbying although not di-
rectly involved. Says HRRC coordi-

- nator Risa Solomon: “There weren't

any subcommittee members from his
(Messenger’s) state, but his senator,
John East, is a member of the full
Senate committee. Gary came to
Washington with two dealers from
Charlotte. We talked for about two
hours about the issue, and then he
called on his representatives.”
Messenger, who has been in retail

www.americanradiohistorv.com

since he could remember, selling ev-
erything from shoes to “you name
it”—even while earning a business
degree at Univ. of North Carolina in
1969—Messenger charts a classic
“from the basement” growth.

“We started with 450 square feet
doing mail order,” he recalls. Within
six months, however, he was into a
store “with 50 tapes and a rental
club.” He opened in nearby Raleigh,
where he now has three units, later
adding another in Durham and one
in Chapel Hill. “We're up to 25,000
tapes in all the stores,” he says.

A key to North American’s
growth, says Messenger, was the
chain’s early alliance with small
hardware shops. “We went in and
told them we had no intention of sell-
ing VCRs but we wanted to work
with them. We said we knew how to
help them stop beating their heads
against the large carload audio/video
chains.

“We tied in our $50 lifetime rental
card—our ‘Home Theatre’ members
as we call them. The VCR stores sent
us customers, and we sent our mem-
bers over to them.”

While the competition is increas-
ing, Messenger says he has never
been pushed to radical rental plans—
“every seventh tape free and all
that.” He says the stores basically
charge $2.98 a night and $4.99 for
three days.

Still another source of pride for
North American is its emphasis on
sales. Messenger claims that 27% of
his gross revenue comes from sales
rather than rental.

Messenger’s stores are also Beta
believers. He says rental and sales are
about evenly divided between Beta
and VHS.

The stores went into videodisk ag-
gressively, too. “In fact,” Messenger
claims, “when we got out of laser and
CED, the hardware stores we work
with did, too. That’s the impact we
have.”

Messenger sums up his philosophy
by declaring that ‘““video retailing is
an active verb: the art of retailing
combining with anticipating consum-
er needs, regulating inventory, mer-
chandising and awareness of many
factors such as legislation, point-of-
purchase materials, distribution,
sales, and most of all return on
square feet.”

SALES
MANAGER

The largest one stop record
and tape distributor in New
York needs supervisor for very
active telemarketing sales
staff. Must have account base
and extensive experience in
dealing with record stores and
chains. Excellent opportunity
for the right person. Salary
commensurate with ability and
experience. Please call in strict
confidence:
Sam Weiss,
Win Records & Video, Inc.

at
(212) 786-7667
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Phoenix Video Dealer Puts On The Professional Pants

By EARL PAIGE

The dynamic growth of the Video
Scftware Dealers Assn. (VSDA) finds
numerous leaders emerging. This is
another in a series on the new
newsmakers.

PHOENIX—For some women,
bang mother and homemaker for
three teenage sons, nursing a hus-
band back to health after a serious
heart operation, and then running a
17-unit v*deo store chain would seem
plenty to do. However, Linda Lauer
dces all this—and wants to do more.

Lauer, who operates four-year-old
Arizona Videocassettes/Premier
Video here with her husband, put in
her bid to be a director of the VSDA
th s year. She felt she had a shot since
th=re are no women on the board, but
as a franchiser she also had negative
baggage. As it turned out, the board
re-elected all its incumbents.

Lauer says she faced the woman’s
aspect head on. “If the woman thing
bothers people, then they can elect
Art. We both want to contribute,”
shz said in a phone interview prior to

the VSDA election Aug. 27.

“Come to think of it,” she added,
“they may regret electing me. I tend
to be outspoken.” She says she has
somz "deas on how to improve VSDA,
too.

Lauer says she could hardly help
but become inspired because of her
husband’s dynamism. A former elec-
tricz! contractor, Art Lauer came to
the attention of VSDA directors for
his staunch support of the organiza-
tion s legislative efforts. He worked
tirel=ssly in organizing the approxi-
mately 150 Phoenix retailers.

Ir a lobbying effort late last year
that became known as “‘Black Fri-
day,” the Lauers were among the few
dealzrs around the country staging
media events to draw consumer
awa-eness to proposed video rental
restsictions.

Ir February, during another lob-
bying effort, Linda says she was ap-
proacied by Frank Barnako, then
pres.dent of VSDA. *I had talked to
him several times at VSDA func-
tionz. But here I was in Washington,
and he calls the hotel.”” She says he

.
-

TOWER TURNS TO TINA—A fan gets his bzck into Tina Turner’s recent

signing session at Tower's New York store Lining up for autographed

ccpies of Turner’s Capitol album “Private Dancer” are, from left, the

store’s manager Steve Harmon, Capitol customer service rep Bob Bland,

Turner, and Capitol’s sales rep Paul Lanning, r&b promotion manager Rod

Butler, East Coast press and artist development manager Nancy Farbman
and district manager Ira Derfler.

Imported Rock Posters

Largest U.S.A. Distributor

of

ANABAS, ROCK-ON, HUNGRY TIGER

All our posters are fuily authorized
for sale in the U.S.A.

Order now for immediate delivery

(800) 227-1666 or
(800) 223-9669 (CA)

Select Rock * Box 5551 ¢ Walnut Creek, CA 94596

wanted -“o back her candidacy.

It was also Barnako, a D.C.-area
retailer, to whom Lauer turned when
she realized her husband’s illness and
resultant problems were causing de-
lays in Ler application.

“I told Frank I was behind the
t.mes, and he said not to worry, to get
verbal endorsements and he would
get letters out for me.” As it turns
cut, Lauer received endorsements
from Barnako and three board mem-
ters, two of them officers. “I got
some Arizona dealers, too. I don’t
want it 1o look like this whole thing is
ragged—I have four Arizona dealers’
agnatures.”

Of the likelihood that the franchis-
ing activity the Lauers involved
themselves in will be regarded as sus-
picious by VSDA members, Linda
says, *“You know why franchisers are
cften suspect? A lot of them are not
retailers; they don’t own a store and

have never operated one.”

Actually, the Lauers were drawn
into franchising “not by choice, 'she
recalls. After the opening of the first
store on Camelback in 1980, she says
“We were approached in December
by someone who wanted to operate a
store just like ours.”

The following year, three more
franchises were opened in rapid suc-
cession. By early last year, there were
17 stores, including one in Sedona,
125 miles from Phoenix, that is, like
the original, company-owned.

The Lauers quickly outgrew the
680 square feet at 207 E. Camelback
‘“when the only other stores in town
were Videocassettes Unlimited and
Video Plus.” In 1982, the store was
moved to 2,200 square feet at 544 E.
Camelback. It houses the franchise
firm called Premier Video along with
the retail operation which employs
12.

A key feature of early growth was
combining software with hardware.
‘Everyone said we were crazy to go
o Flagstaff,” Lauer says. *“The popu-
_ation was around 9,000. But we had
already gone into equipment sales. So
we really built our own customer
Jase.

“We did the same thing in Sedona.
That store sells a ton of equipment.”

Premier’s franchising activity has
seen slow from late 1983 until now,
and Lauer indicates that it is in vari-
Jus stagzs of reorganization as she
and her husband expand to other
states

A former manager of a Ramada
Inn, Lauer says she is not really hap-
9y unless she’s involved in a frenzy of
activity. ““All three boys are athletic,
and it’s been an endless round of tak-
ng them to various sports events.
Fortunately now, the two oldest
work in the store.”

in 19727
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Niopon Columbis Co., L., e 14-14, 4.Chomes Akasska, Minato-Ku, Takyo 107, Japan

music.

| DENON DX1 90

DENON DX4. 90

DENON DX7/30

DENON === DX8 90|
DENON [ETRZYY oxm 90

TO MAKE A CASSETTE TAPE SOUND LIKE MUSIC,
YOU'VE GOT TO KNOW WHAT MUSIC SOUNDS LIKE.

Think about it. What other tape manufacturer also builds professional
recording equipment including 24-track and digital studio tape
recorders? What other tape manutfacturer has 72 years of experience as a
major record company? Other tape manufacturers may talk about “digital
ready,” but do you know Denon developed the digital recording process

It is this unique combinatien of technical and musical expertise that
led Denon to use Dynamic Distortion Testing to optimize DX cassette
tape performance in the presence of real musical signals, not mere
laboratory test tones. The result is the mest musical of ali cassette tape.

Denon DX-Cassette tape, Vhen we claim it's better, we say it with

" Demon America, Tnc . 27 Law Ores. farheld. N.J 07006 201.875.7810
Queon imports, 3350 Gritin B . Monareph. Guetisc HAT 1R7. Conade. 514.735 4333
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This listing of new LP/Tape releases is designed
to enable retailers and radio programmers to be
up-to-the minute on avaitable new product. The
following configuration abbreviations are used:
LP—album; EP—extended piay; CD—Compact
Disc; CA—cassette; 8T—8-track cartridge;
NA—price not available. Multiple records and/
or tapes in a set appear within parentheses fol-
lowing the manufacturer number.

POPULAR ARTISTS

ANIMALS
Rip It To Shreds

LP LR.S. SP 70043 (A&M) $8.98

CA SPC 70043 ... . ... $8.98
ARMORED SAINT

March Of The Saint

LP Chrysales FV 41476 no list

CA FVT 41476. no list
BAD SNEAKERS

Beat The Meter

LP Now & Then NTR 84001 $6.98

CA 2089C $6.98

Leading Wholesaler of
Alt Brands of Audio/
Video Tape, Computer

Diskettes, Recorder/
Computer Care &
Accessories

*Monthly Specials

*Complete FREE
Wholesale
Catalog Available

CALL TOLL FREE
1-800-334-2484
In NC, 1-800-672-2802
Raleigh/Cary, 919-467-3302
| PO Box 884 Depr BB Cary. NC 27511 -
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£OS ANGELES /SAN FRANCISCO

BRING YOUR
DRIVING GLOVES...

YOU'LL NEED THEM!

%r CO
CONVERTIBLE & GTV-6

VOLVO

PEUGEOT 505
M Turbo

FEATURES INCLUDE:
SUNROOFS. CONVERTIBLES,
AM / Fm STEREO CASSETTE
SYSTEMS, AIR CONDITIONING,
5.SPEED AND AUTOMATIC
TRANSMISSIONS,
LEATHER INTERIORS

3395 PER DAY

INCLUDES 100 FREE MILES / DAY

Turbo

NEW GREAT
VALUES FROM

FOR RESERVATIONS CALL:
OUTSIDE CALIFORNIA
1-800-421-6808
INSIDE CALIFORNIA
1-800-345-CARS
FOR AIRPORT PICK-UP CALL:
LOS ANGELES ~ SAN FRANCISCO
(213) 670-7002 (415) 692-8224
OR CALL YOUR TRAVEL AGENT

BLACKFOOT
Vertical Smiles
LP Atco 90218 1 (WEA} $8.98
CA 90218 4 $8.98
BLACK UHURU
Anthem
LP island 90180 1 (Atco) $8.98
CA 901804 . ..$8.98
BLANCMANGE
Mange Tout
LP Slre 125172 (WEA) ...$8.98
CA 425172 ..$8.98
BURTON, GARY
See Chick Corea
CAPALDI, JIM
One Man Mission
LP Atlantic 80182 1 (WEA) ......$8.98
CA 801824 . S ..$8.98
THE CHURCH
Remote Luxury
LP Warner Bros. 125152 (WEA) ...$8.98
CA 425152 ... .. ... .. ...$8.98
COMER, TONY, AND CROSSWINDS
Visions
LP Vidcom VSA 824 . . $8.98
CA VST 824 $8.98
THE DADS
Selections
LP Estate Record Corp. BFZ 39608 . no list
CA BZT 39608 .. $no list
DUKE, GEORGE
Rendezvous
LP Epic FE 39262 .... no list
CA FET 39262 .. -no list
EDMUNDS, DAVE
Riff Raff
LP Columbia FC 39273 (CBS) .no list
CA FCT 39273. .no list
EUROGLIDERS
This Island
LP Columbia BFC 39588 (CBS) no list
CA BCT 39588 .no list
EXILE
Kentucky Hearts
LP Epic FE 39424 .. no list
CA FET 39424 no list
FAST FORWARD
Living In Fiction
LP Island 90193 1 (Atco) ..$8.98
CA 901934 .. $8.98
THE FIXX
Phantoms
LP MCA MCA 5507 $8.98
CA MCAC 5507 $8.98
FRANKIE S. BAND
Frankie S.
LP Little Buddy LB 1212 .. $6.98
CA LBC 121 $6.98
FOUR IN LEGION
Four In Legion
LP CBS Assoc. BFZ 39577 no list
CA BZT 39577 . S0, no list
FURLONG, MICHAEL
Use It or Lose. It
LP Atlantic 80181 1 (WEA) ....$898
CA 801814 ... ... . ..$8.98
HOLLANDS, JOOLS
Rock ‘A’ Boogie Billy
LPILR.S SP 70509 (A&M) .. $5.98
CA SPC 70509 . ... $5.98
JACKSON, REBBIE
Centipede
LP Columbia BFC 39238 (CBS) no list
CABCT 39238 ................... no list

KAZU FEATURING CARLOS RIOS
The Direction-West

LP Lakeside LS| 30009 $8.98

CA LS4 30009 .. ..$8.98
LAAZ ROCKIT

City’s Gonna Burn

LP Target Entertainment TE 1344 . ..$8.98

CA TEC 1344 $8.98

“CASSETTES”’
ON DISPLAY

& “Pilfer-proof” in the
“Quick-Vue Displayer”

Promote impulse buying. Customers can see
each tape and flip through the selections as
simply as turning pages in a book, browsers
become buyers!!!

“Quick-Vue”

Store Displayers

{214) 563-5869
P.O. Box 409 e Forney, Texas 75126

New LP/TapeReleases

LIONHEART

Hot Tonight

LP CBS Assoc. BFZ 39544 .no list

CA BZT 39544 . . .no list
MARSALIS, WYNTON

Hot House Flowers

LP Columbia FC 39530 (CBS) .no list

CA FCT 39530...... no fist
MEN WITHOUT HATS

Folk Of The 80’s

LP MCA MCA 5487 $8.98

CA MCAC 5487. ' $8.98
MIAMI SOUND MACHINE

Eyes Of Innocence

LP Epic BFE 39622 .. ... .. no list

CA BET 39622. ..no list
MORRISON, JUNIE

Evacuate Your Seats

LP Island 90191 1 (Atco) L $8.98

CA 8901914 ., $8.98
NEW HORIZONS

Gonna Have Big Fu

LP Columbia FC 39590 (CBS). no list

CA FCT 39590. ... ..no list
OZONE, MAKOTO

Selections

LP Columbia BFC 39624 (CBS) .. .. .nolist

CA BCT 39624 .no list
RAG

Rock N Roll

LP Atlantic 80179 1 (WEA) $8.98

CA 80179 .$8.98

RED ROCKERS
Schizophrenic Circus
LP 415 Records/Columbia BFC 39281

CA BCT 39281 .no list
THE REPLACEMENTS

Let It Be

LP Twin Tone TTR 8441 ... . ....NA
ROBBINS, MARTY

Long Long g

olumb|a KC2 39575 (CBS) no list

CA K2T 39575 ...... . no list
SAMUL NORI

Drums and Voices Of Korea

LP Nonesuch 72093 1 (WEA) ..$5.98

CA 720934 .. ..$5.98
SANTERS

Guitar Alley

LP Passpon PB (Jem) . ....$8.98

CA PB . o .......5$898
SECRET HEARTS

LP MCA MCA 5497 $8.98

CA MCAC 5497. $8.98
SMITHRIM, KATHERINE &

BOB McGRATH

The Baby Record

LP Passport PB 6038 (Jem) ..$8.98

CAPBC. .. ..$8.98
THE STAPLE SINGERS

The Turning Point

LP Private | FZ 39460 .. .. no list

CA FZT 39460 S capaoTheaano no list
VARIOUS ARTISTS

Beat Street Soundtrack, Vol. Il

LP Atlantic 80158 1 (WEA) . $8.98

CA 801584 . . $8.98
THE WATERBOYS

A Pagan Place

LP island 90190 (Atco) $8.98

CA 901904 .. ... $8.98
ZEBRA

No Tellin’ Lies

LP Atlantlc 801 591 (WEA) 45 ...$8.98

CA 801 .....$8.98

COUNTRY

COE, DAVID ALLAN
For The Record—The First 10 Years
LP Columbia KC2 39585 (CBS) .....no list
CAK2T 39585 .................... no list

GILLEY, MICKEY
Ten Years Of Hits
LP KE2 39867 ............. .....nolist
CAK2T 39867 .................... no list

HAGGARD, MERLE
His Epic Hits
LPEpic FE39545 ............... ... no list
CAFET39545.. .. ... ... ... .. ..no list

JONES, GEORGE
By Request
LPEpicFE39546 .. ... .. ... ..... no list
CAFET 39546 ................... .no list

ROGERS, ROY
Columbia Historic Edition
LP Columbia FC 38907 (CBS)....... no list
CAFCT38907..................... no list
SKAGGS, RICKY
Country Boy

LP Epic FE 39410 ..
CA FET 39410...

.no list
no list

CLASSICAL

BEETHOVEN
Symphony #7 in A Major
English Chamber Orch.,
Michael Tilson, con.
LP CBS Masterworks M 39052
CA MT 39052
BOLLING, CLAUDE
Louisiane
LP CBS Masterworks FM 39353 .
CA FMT 39353
DEBUSSY, CLAUDE
. Chansons de Bilitis/Fetes
galantes (I & Il)
Maurice Ravel, Jan De Gaetani
Gilbert Kalish
LP Nonesuch Silver Series 78025 1

{WEA) . .

CA 78025 4 .
MAHLER
Symphony #4 in G Major
Vienna Philharmonic,
Lorin Mazel, con.

LP CBS Masterworks dlgltal

IM 39072.
CA'IMT 39072

no list
no list

.no list
.no list

5898

no list
-no list
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MARSALIS, WYNTON
Various Classical Selections
English Chamber Orch.—

Raymond Leppard
LP digital CBS Masterworks

IM39061......... -no list
CA tMT 39061 ... .no list
MOZART

Piano Concerto #6 in B-Flat Major,

K. 238

Piano Concerto #13 in C Major,

K. 415

English Chamber Orch. with

Murray Perahia

LP CBS Masterworks M 39223

CA MT 39288 ... .
SCRIABIN, ALEXANDER

The Complete Piano Sonatas

Ruth Laredo, piano

LP Nonesuch 73035 (WEA)

CA 73035 4

VARESE
Various Selections
Ensemble InterContemporain
Pierre Boulez
LP CBS Masterworks M 39053
CA MT 39053 ..

WAGNER
Lohengrin Highlights
Bayreuth Festival Orch,,
Woldemar Nelsson, dir.
LP CBS Masterworks M 38988 .
CA MT 38988 .

no list
no list

$17.
. $17.98
no list

no list

.. no list
.no list

WEILL, KURT
String Quartet in B Min, etc.
Sequoia String Quartet
LP Nonesuch 79071 1 (WEA}. ..
CA 791714

@ w
0 ©
o

COMPACT DISC

HADEN, CHARLIE, & CARLA BLEY

Ballad Of The Fallen
CD ECM/Warner Bros.
22379 4 (WEA)

OREGON
cD ECM/Warner Bros. 2 23796 (WEA)

$15.98

PRINCE & THE REVOLUTION
Purple Rain

CD Warner Bros. 2 25110 (WEA) . $15.98

To get your company’s new album and
tape releases listed, either send release
sheets or eise type the information in
the above format on your letterhead.
Please include suggested list price
whenever possible. Send to Kim Free-
man, Billboard, 1515 Broadway, New
York, N.Y. 10036.

Billboard=

Top25

Survey for Week Ending 9/8/84

Video Games.

research department
TITLE

=
]
=3
<
=
o
«»
>
@
=

This Week
Last Position

These are the best selling home video games
compiled from retail outlets by the Billboard

Manufacturer, Catalog Number

Atari 2600
Atari 5200
Coleco Vision
Intellmsmn

{24 PITFALL l1-Activision AB-035

2 5|3 TARZAN-Coleco 2632 B I‘ | |
3 | 3 |54 DECATHLON-Activision AZ 030 o
4 | 6| 3 | STAR TREK-Coleco 2680 °
5 | 4 | 56| Q-BERT-—Parker Brothers 5360 (@@ |e |0
6 | 2 |104] FROGGER-Parker Brothers 5300 |° oo
7| Ziyd ROCK AND ROPE-Coleco 2668 ®
8 8 3 REAL SPORTS BASEBALL-Atari CX 5209 .
9 [ 1356 POLE POSITION-Atari CX 2694 oo
10 11| 76 | CENTIPEDE-Atari CX 2676 o o0
11/ 9 | 8 STAR WARS-Parker Bros. T. o o
12|10 | 16| WARGAMES—Coleco 2637 !’
13 | CIEEN)  BUMP 'N' JUMP—Coleco 2440 {-
141686 | RIVER RAID-Activision AX-018 || L- .
15/12| 3 | ANT-ARTIC ADVENTURE-Coleco 2429 |
16| 14 | 62| BURGER TIME-Intellivision 4549 .I ‘ °
17 18126 | FRENZY-Coleco 2613 [.
| 1815138 | SPACE SHUTTLE-Activision AX 033 i
11919 |14 BUCK RODGERS-Coleco 2615 .
20 1734  CONGO BONGO-Sega 00601 efe| | |
21]23 28 MARIO BROTHERS-Atari CX2697 | .
22|20 5 | ROBOTRON-Atari CX 5225 °
23 | 21| 44| POPEYE-Parker Brothers 5370 |®|o|o |
24 | 22|54  KANGAROO-Atari CX 2689 P ol
25|25| 14 | H.ER.O.-Activision AZ 038 olefe
*Denotes gar\ndge avalabdity for play on hardware conﬁg_maﬁon
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Video
| Music Programming
MTV Adds & Rotation

As of 9/5/84

This report does not include those videos in recurrent or oldie rotation. For further information, contact Buzz
Brindle. director of music/programming, MTV, 1133 Avenue of the Americas, New York, New York 10036.

NEW VIDEOS ADDED:

Laura Branigan, “The Lucky One,” Atlantic
Frankie Goes To Hollywood, “Two Tribes,” Island
Glenn Frey, “Smuggler’s Blues,” MCA

Jools Holland, “Crazy Over You,” IRS

Hoodoo Gurus, “I Want You Back,” A&M
Illustrated Man, “Head Over Heels,” Capitol
INXS, “Burn For You,” Atco

Jacksons, “Torture,” Epic

Little Steven, “Undefeated,” EMI America

Phil Oakey, “Together In Electric Dreams,” Epic
Billy Ocean, “Caribbean Queen,” Arista

Time, “Ice Cream Castles,” Warner Bros.

Vanity, “Pretty Mess,” Motown

Wham! U.K., “Wake Me Up,” Columbia

HEAVY ROTATION (maximum 4 plays a day):

Bon Jovi, “She Don’t Know Me,”” Mercury

Lindsey Buckingham, *‘Go Insane,” Elektra

John Cafferty & the Beaver Brown Band, ““On The Dark Side,” Scotti Bros.
Cars, “Drive,” Elektra

Elvis Costello, “The Only Flame,” Columbia

Fixx, “Are We Ourselves,” MCA

A Flock Of Seagulls, “The More You Live,” Arista
Corey Hart, “Sunglasses At Night,” EMI America

Dan Hartman, “I Can Dream About You,” MCA
Honeymoon Suite, “New Girl Now,” Warner Bros.
Billy Idol, “Flesh For Fantasy,” Chrysalis

Jefferson Starship, “Lay [t On The Line,” Grunt/RCA
Cyndi Lauper, “‘She Bop,” Portrait

Huey Lewis, “If This Is [t,” Chrysalis

Kenny Loggins, “I'm Free,” Columbia

Madonna, “Lucky Star,” Sire

Night Ranger, “When You Close Your Eyes,” Camel/MCA
Prince, “Let’s Go Crazy,” Warner Bros.

Quiet Riot, “Mama Weer All Crazee Now,” Pasha/CBS
Ratt, ““Back For More,” Atlantic

Scandal, “The Warrior,” Columbia

Scorpions, “Still Loving You,” Mercury

Bruce Springsteen, ‘‘Dancing In The Dark,” Columbia
Billy Squier, “Rock Me Tonight,” Capitol

Rod Stewart, “Some Guys Have All The Luck,” Warner Bros.
Tina Turner, “Better Be Good To Me,” Capitol

Twisted Sister, “We're Not Gonna Take It,” Atlantic
John Waite, “Missing You,” EMI America

Peter Wolf, “Lights Out,” EMI America

Yes, “It Can Happen,” Atco

ZZ Top, “‘Legs,” Warner Bros.

MEDIUM ROTATION (maximum 3 plays a day):

Bananarama, “Cruel Summer,” London

Black n’ Blue, “Hold On To 18,” Geffen

Cars, “Hello Again,” Elektra

Dennis DeYoung, ‘‘Desert Moon,” A&M

Difford & Tilbrook, “Love’s Crashing Waves,” A&M
Ronnie Dio, “The Last In Line,” Warner Bros.
Eurythmics, “Right By Your Side,” RCA

Fastway, “All Fired Up,” Columbia

Lita Ford, “Gotta Let Go,” Mercury

Sammy Hagar, “I Can’ Drive 55, Geffen

Helix, “Rock You,” Canitol

Jermaine Jackson, “Dy 1amite,”” Arista

Howard Jones, “Pearl [1 The Shell,” Elektra
Krokus, ‘““Midnight Mai iac,” Arista

Missing Persons, “Surr¢nder My Heart,” Capitol
Naked Eyes, “(What) Ir The Name Of,” EMI America
Rail, “One-Two-Three-F »ur Rock,” EMI America
Lou Reed, “I Love You ‘uzanne,”” RCA

Romeo Void, “A Girl In Trouble,” Columbia

Billy Satellite, *‘Satisfy Me,” Capitol

Spandau Ballet, “Only When You Leave,” Chrysalis
Stephen Stills, *“‘Stranger,” Atlantic

Rick Springfield, “‘Bop °Til You Drop,” RCA

Donna Summer, “There Goes My Baby,” Geffen
Roger Taylor, “Strange Frontier,” Capitol

Thompson Twins, “You Take Me Up,” Arista

Stevie Ray Vaughan, “Couldn’t Stand The Weather,” Epic
Y&T, “Don’t Stop Runnin’,” A&M

LIGHT ROTATION (maximum 2 plays a day):

Art Of Noise, “‘Close To The Edit,” Island
Bachman Turner Overdrive, ‘““For The Weekend,”” Compleat
Gary U.S. Bonds, “Standing In The Line Of Fire,”” Phoenix
Chequered Past, “How Much Is Too Much,” EMI America
Chicago, “Hard Habit To Break,” Full Moon/Warner Bros.
Bruce Cockburn, “‘Lovers In A Dangerous Time,” A&M
Comateens, “Resist Her,” Mercury
Dragon, ‘‘Rain,”” Polydor
Everly Brothers, “On The Wings Of A Nightingale,” Mercury
Grim Reaper, “See You In Hell,” RCA
Jakata, “Hell Is On The Run,” Morocco
Karen Kamon, ‘““Da Doo Ron Ron,” Columbia
Nik Kershaw, “Won't Let The Sun Go,” MCA
Kick Axe, “On The Road To Rock,” Pasha

(Continued on page 68)
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Now Playing

Database Lists Software Packages

By FAYE ZUCKERMAN

A weekly column focusing on hard-
ware and software developments in
the home computer industry.

Anyone with a telephone and a
computer equipped with a modem
can now tap into Searchmart Corp., a
North Palm Beach, Fla. database
containing a comprehensive listing of
computer software packages and ser-
vices. The service is being offered free
to consumers while manufacturers
pay to have a description of their
computer software included in the
on-line software library.

According to company president
Victor Gruneau, the first week that
the software library database was op-
erating it garnered 2,500 callers. He
attributes this response to “‘a great
need for the industry to obtain factu-

al information about software
packages.”
Gruneau adds that Searchmart

does not sell software packages; it
only informs about what is available.
“There are several other database
services like this one, but they charge
substantial fees. We wanted to make
the service available to shoppers at
home or at the office.”

Searchmart is currently setting up
an electronic mail service whereby
shoppers can send comments directly
to vendors about their programs. To
log on to Searchmart, call (305) 84-
LOGON.

* Kk K

Re-re-release: The third release of
Coleco’s Adam home computer sys-
tem is getting some positive atten-
tion. The new machine comes with a
six-month warranty, rather than the
previous offer of 90 days, and the re-
turns are said to be down about 10%.
At one point the return rate was
50%.

Additionally, all Adams now in-
clude brightly colored warning signs
instructing users not to turn the ma-
chine off while in drive and to keep
the software data packs away from
magnetic fields caused by the televi-
sion and the printer. The price is
about $600, some $100 more than
what it was slated to be last
December.

Coleco officials say that more than
30 home management and education-
al packages are now available for the
machine. And according to a spokes-
woman for the Hartford firm, this
Christmas is so critical to Coleco that
it is offering a $500 college scholar-
ship to purchasers of the controver-
sial computer system.

The contest began Sept. | and runs
until Dec. 31. It is open to anyone
who will still be under the age of 18
on Sept. 1, 1985. “The winner must
be a full-time student in a four-year
undergraduate program at an accred-
ited U.S. college or university before
his or her 19th birthday,” the spokes-
woman says.

The Coleco scholarship promotion
will be supported by a million-dollar
advertising campaign, including 30-
and 60-second television spots. The
commercials will emphasize Adam’s
role in helping students succeed in
school.

* Kk K

Not in 1984: The holiday selling
season is of lesser importance to the
new Atari Corp. than it is to Coleco,
sources at Atari say. “The Winter
Consumer Electronics Show is cru-
cial for us. That is when Atari’s im-
age will be changed,” says James
Copland, vice president of marketing
for the firm.

What will unfold in Las Vegas next

www americanradiohistorvy com

January is a closely held company se-
cret. But, sources say, a low-cost,
powerful 16/32 bit machine will be
launched. Company chairman Jack
Tramiel has already set up manufac-
turing centers in Taiwan, Ireland and
Hong Kong. Worldwide sales and
distribution in about 38 countries has
been worked out.

This holiday selling season will see
the remnants of the old Atari and evi-
dence of Tramiel’s famed price-slash-
ing schemes directed toward the con-
sumer. The Atari video game system
known as the 2600 will be selling for
about $35, and the firm’s 800XL

computer will be at $150. It is be-
lieved that the 600XL will be priced
as low as $100.

There's no word on the fate of the
super game system, the 5200. And a
spokeswoman for the firm says that
the 7800 game system and the
1450XL  computer have been
“shelved.”” She adds, “It is unlikely
that they will ship.”

The new Atari Corp. is only get-
ting products to its top 20 accounts,
which are believed to include Sears
and Toys ‘R’ Us. A retail network for
the firm's 1985 introductions is being

(Continued on page 28)
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For more information, contact

RECOTON GOLD COCNNECTION® VIDEO CABLES
HAVE BECOME THE INDUSTRY STANDARD FOR HIGH
PERFORMANCE VIDEO RECORDING AND HOOKUP BECAUSE

B Gold is the most conductive of all metals and, therefore,

. eliminates interference and improves picture and sound guality.
W Recoton offers specially designed cables for video, audio and

RF application te insure optimum performance.

* For the best possible pict ire insist on Recoton Gold Connection®

high performance video hookup cables.

Recoton....Setting New Standards of Technical Excellence in Video,
Audio. Computer, Telephone and Stereo Headphone Accessories.

arecaorTan

Recoton Corporation, 46-23 Crane Street. Long Island Zity, New York 11101, 212-392-6442

Widest Selection
Competitive Prices

Reliable and Personal Service
All Authorized For Sale U.S.A

This high growth industry will increase your volume and profits.
Let the experts at Select show you how!

* 48-Hour Shipping

= 95% Fill Rate or Higher

s Special Freight Bonus Coast to Coast
» Point-of-Sale Displays

= Guaranteed Sale

Select Rock Accessories Include:
Posters, Buttons, Keychaias. Decals. Pins. Belts.
Photos, Bumper Stickers. Patches

(800) 227-1666 or (800) 223-9669 in California
Select Rock * Box 5551 * Walnut Creek, CA 94596
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®
MAD® MAGAZINFE'’S
FIRST OFFICIAL COMPUTER GAME!

ALL COMPATIBLE WITH COMMODORE 64™,
APPLE® Wl SERIES, AND ATARI® HOME COMPUTERS.

in attitiation witn WARNER SOFTWARE, INC.

*Based on Newstand Magazines and Paperback Sales.
oFTwnnﬁw P\QM-PE-R
9
ReSMs

18 East 41st Street
New York, New York 10017

212-532-4666
PLUS TWO
OUTSTANDING
EDUCATIONAL
SOFTWARE PRODUCTS 1 I9VE My ALpHABET *
The first of the Little Learner ™ series.

An Adventure in Education. | Love My Alphabet. The Little Learner Senies, U S Adventure are trademarks of First Star Software. Inc . Mad Magazine is a registered trademark of E C Publications. Inc and is
used by permission. Spy vs Spy 1S based upon a oroperly of E C Publications. Inc and is used by permission. Romper Room 1s a registered trademark of Romper Rocm Enterprises. Inc - Aprie. Atari
1984 First Star Software Inc All Rights Reserved Printed n the US A

mmodore are registered lrademarks of Apple Corporation. Inc . Atan Inc . and Commodore Electronics Ltd . Commodore 64 is a trademark of Commodore Electronics L1

= ™

Adventure |

An Adventure in Education™ for the entire family.
Warner Software. Inc .15 ¢ a Warner Communications Company

&

il
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"bOO d t s ft Survey for Week Ending 9/8/84
I © Copyright 1984, Billboard Publications Inc. No part of this publication may be reproduced, stored in a retrieval system or transmitted, in
any form or by any means, electronic mechanical, photocopying, recording or otherwise, without the pnor written permission of the publisher.
ENTERTAINMENT TOP 20
r T T @ | | |
| - | | | ®
x| 5| 2 | e ‘ =
9 ) [x) (%) \ =1 )
=z 2|5 E e £ | |
£4 ] « ] 2 = £ »n 3 = 3
= o | = > | & © 1] = 8 @ = =
[ ) (3 R R S (=Y -~ o © > [Z] | o . 1
| €| Title Publisher Remarks e | o | = RE|IF © O |
1 1 | 35 | FLIGHT SIMULATOR Il Sublogic Simulation Package ° ° l ‘
— - — — — — — — — —— — J
[
2 | 2 15 | SUMMER GAMES Epyx Arcade Style Sports Game ® ° ‘
—t— — - — — - — — 1 = — { —
3 4 36 .é%é)Ug()E%\ﬁg%ﬁ%%éARRY Electronic Arts Arcade Style Sports Game ° ® J}
i R —= ol | 4
4 | 3 | 43| FLIGHT SIMULATOR Microsoft Simulation Package o ‘ | | a
5 6 | 49 | EXODUS:ULTIMA il Origins Systems Inc. Fantasy Role-Playing Game | e l '
' | 1 t
6 | 12 | 50 | LODE RUNNER Broderbund Arcade-Style Game o | ’
+ +- - — — — - — e S - F—t - — T
7 | 5 | 34 | BEACH-HEAD Access Strategy Arcade Game °
- L { B—— —— — —— — — L — S— N — - — e
—_
8 | 10| 5 | SARGONII Hayden Chess Program . . , [ESN
| oS : e A B R B P!
9 | @ REALM OF IMPOSSIBILITY Electronic Arts Adventure Style Game . . —”@L =
| © XD realuOF weossiLTY ¢ o SRS (A . N A o &
10| s I 50 | WIZARDRY Sir-Tech Fantasy Role-Playing Game ° | ! \-}lL— A )
11| 17 | 50 | PINBALL CONSTRUCTION SET  Electronic Arts Educationat Arcade Game L L L \ | & 7(@ LJ/./
i } - s e SRS VR | S e 7 9 g2
12| 7 | 14| zorkll Infocom Adventure Style Game o o o \ o |
Viata —_
| = — |~ SN (N A N S LTSRS
13| 9 | 46 | CASTLE WOLFENSTEIN Muse Arcade Adventure Game ° ° o T
L — — - — — 1 H— +— — — A
14| 16| 4 | HES GAMES HES. Arcade Style Sport Game o . | )
1 - — 1= L — 1
15 14| o TDEATH IN THE CARIBBEAN Micro Lab Adventure Style Game (] (] (] 1 o |
| |
16| 19 | 1 ] THE MASK OF THE SUN Broderbund Adventure Game ° ‘ ° |
— i — — — - | S 4 — - —— B
1700 n | RORARS e eesesam e el |
18| 13 | 50 | ZORK! Infocom Text Adventure Game ° ° ° ° ° °
] . = = P | _ = L 1
19| 15 | 4 | SEASTALKER Infocom Adventure Game ° ° ° ° ° °
- F i — — — — — -~ - — ﬁ— ——— — - S —— 4
20 18 8 PLANET FALL Infocom Adventure Style Game I o I o [ o [ °
| 1 1
| EDUCATION TOP 10 |
[ Educational program that teaches touch typing to | 1
1 1 | 50 | MASTERTYPE Scarborough ages 7 to adult in an exciting video game format in ° 0 (eb | o
P i c 12;:::%‘32;'23?‘3”3 hat encourages problem-solving r 1 i 0 i |
venture t i
2 i) ge TMS‘\E‘I\SSF.:,S;&HE MOST Spinnaker & sharpens the mind of the player (age 10 to adult) L L] L] | L |
while they search for the most amazing thing.
| I == _ ] i H" B
3 | 4 | 6 | KOALA PAD TOUCH Koala Technologies Corp. Graphic generator for home computers ° L O O A lot of t()day’s best—solling
— . — S ==l softwaure programs have
4 | 2 | 31 | MUSIC CONSTRUCTION SET Electronic Arts Interatctive mus_|ch colr_rlljpositiofn and learning too! enables " o o one thlng 1n common.
Ll | o S user to work Wi a library of music or compose own. | i N B N ‘ N Data Encore™
l - Second level for interactive educational typing program (] We dupllcate more
S| 3 | 11| TYPING TUTOR I Microsoft is designed for ages 7 1o aduls, [ software successes than
Contains over 600 problems in addition, subtraction, ! i just about anyone. And we
6 7 33 | MATH BLASTER! Davidson & Associates multiplication, division, fractions and decimals for o L] ® do it under some of the
students age 6-12, with game at the end. - 2 N
7 - 1 B A : E— - 5 = 1 i 1 t()ughest quallty-contx ol
5 7 WORD ATTACK Davidson & Associates An educational program designed to improve 2 s PO i <
vocabulary, reading and spelling skills. L L L standards in the lIldllth'y.
e s B ; = i Se - _ ) —— N So every copy we
8 | 8 | 12 | COMPUTER STUDY ‘ _ Educational program designed to help students study T ° ° ° turn out turns out perfect.
L AkPROGRAM FOR SAT Barron Educational Series for the SAT exam. B Bl _ — | | | Why not let us
9 6 3 EARLY GAMES Counterpoint Software Inc. A friendly interactive package designed to entertain L L (24 [ % (111pll(ate your next soft-
children ages 2% to 6 with educational games. ware ])l‘ogram?
j T RN o B " Educational program designed to Sharpen | T ir | ] ] For detailS, Ca’l_l
10 m AGENT U.S.A. Scholastic Inc. geographic and math skills helps to improve ° ° ° ° toll-free. 800-872-8778.In
| | deductive resoning in ages 9 to acults | | ~1: 7 :
! , California or outside the
| - rd
| HOME MANAGEMENT TOP 10 | US call (08720 7400,
; colleet. Or write, 585 N.
&l
1 2 | 50 | PFSFILE Software Publishing Information Management System L] (] (] | Mal'_V Avenue, bunnyvale,
il . - S Sl - ] | CA4086.
2 | 1 | 50 | BANKSTREETWRITER  Broderbund Word Processing Package o o Either way, well
B — == - — = T . do things right to help you
3 | 3 | 50 | THE HOME ACCOUNTANT  Arrays, Inc./Continental Home & Small Business Financial Management Program L L L o o ° L L make the list on the left.
4 5 8 PRINT SHOP Broderbund At Home Print Shop °
5 M| SYN CALC Synapse Second generation spreadsheet (] L]
|
6 9 | 3 | THE CONSULTANT Batteries Included Database ° L
| — _ - - 1 | - 1 )
7 4 42 | DOLLARS AND SENSE Monogram Home Financial Package L] ° ata
8 s 10 | NEW PAPER CLIP Batteries Included Word Processing Package ok S\
_ — - |- | i | 5
9 7 6 CUT & PASTE Electronic Arts Word Processing Package L] [ L [
_ N - T 4 Verbatim Company
10| s 5 | APPLE WRITER Il Apple Computer Inc. word Processing Package ° j .
I l L 1 € 1984 Data Encore
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NEW WAVE OF EXPANSION

Retailing

Vid Growth Patterns For Camelot

By EARL PAIGE

This is the second part of a report
on Camelot Enterprises’ expansion in
home video.

SANDUSKY, Ohio—There are at
least three patterns of expansion in
Camelot Enterprises’ latest round of
opening full-line video departments.
The chain can now cluster units, tar-
get specific demographics such as
military personnel, and accommo-
date the lonely outpost community.

“Where a whole community shops
in a mall in a rather isolated metro-
politan area, video makes a lot of
sense,” says Larry Hodgson, the
chain’s northern divisional manager.
Subsequently, the new wave of ex-
pansion includes full-line video sec-
tions in such markets as Hattisburg,
Miss.; Augusta, Ga.; Hot Springs,
Ark.; Toms River, N.J.; Battle
Creek, Mich.; Wichita and Corpus
Christi.

As for the units in such markets as
Waukegan and Newport News, Va.,
also just opening, Hodgson says, “We
are definitely targeting the military
personnel in those markets.”

Still another pattern is clustering
other outlets after an anchor store is
established, allowing Camelot to
merchandise its rental with the tag
that “your card is good at all
Camelots.”

The strategy of clustering is evi-
dent in North Central Florida, where
Camelot’s Port Richey unit opened
in 1982 as the chain’s second full-line
video department. With that store es-
tablished, the chain later bowed in
Daytona Beach and Naples, and has
just added Altamont Springs, St. Pe-
tersburg and Branden.

Camelot has 25 units in Florida,
more than any other out-of-state
chain. Record Bar is second with 16.

While Hodgson doesn’t spell it out,
some future clustering is suggested
from other sites opened about a year
ago (Nashville, Winston-Salem and
East St. Louis) and from ones bowing
this month (Sumpter, S.C.; Charles-
ton, W. Va,, and Lancaster, Pa.).

Camelot also continues to build up
closer to home, spanning out from its
first unit at Mellett and another in
Dayton. Parmaland was opened in
April, and now come units in Spring-
field and Akron. Akron is one of
three free-standing Grapevine units
just converted to the Camelot logo;
another also converted in Charlotte.
The last remaining Grapevine, in
Flint, is still without video.

All told, Camelot’s expansion of
12 units this month and five others
since April is a quantum leap com-
pared to the nine units opened be-
tween April, 1982, and this April.
This new rapid pace, Hodgson says,

OZ DISTRIBUTORS
POSTERS, BUTTONS, HEADBANDS
LEATHER ITEMS—
ALL ROCK ACCESSORIES
We won't try to impress you with our advertising. . . just our service!
100% exchange policy, no hassles involved—
all fully licensed—3-4 day shipping time—low prices!

You'll never get stuck with anything you can't sell!
Call collect:

Oz Distributors
(212) 631 3960
For your complete catalog
Dealers always invited.

Thank you.

LP Jacket Covers

These durable. polyethylene
Jacket Covers prevent scuffing
of the jacket and maintain

bowers
record sleeve

5331 N. TACOMA AVE. INDIANAPOLIS, IN 46220 317-251-3918

LIFETIME RECORD PROTECTORS.

derives from the explosive growth of
home video in general and from
Camelot’s hard-won expertise.

“We are still weighing the consid-
erations of our purchasing on new re-
leases. Whether you buy six or 60,
the shelves can be bare the first day,”
says Hodgson. *“But what if it doesn’t
stay popular?”

One great advantage Camelot has
is its ability to integrate inventory
into waves of stores as it enters the
product category. On the other hand,
people disappointed at not getting
their hands on a new release the first
day “will wait it out,” says Hodgson.

Being temporarily out of a hot title
is not a catastrophe, Camelot manag-
ers have learned. For one thing, the
chain “owns” the malls it’s in be-
cause it’s the only video rental outlet
there is.

Camelot merchandises directly to
the mall employee population—
which, Hodgson says, using Parma-
land as an example, amounts to 122
tenants, with up to five or more peo-
ple working in each store. Each mall
also has its own daily following of
consumers from the community.

Moreover, Camelot is not depen-

.dent on new releases because it mer-

chandises catalog constantly, sprin-
kling in “Road Show” selections.
And, Hodgson adds, the chain main-
tains decent stocks of Beta format ti-
tles, further anchoring Camelot as
truly full-line in video.

Now
Playing

® Continued from page 25

commandeered, the spokeswoman
says. “After Christmas it will be a
whole new ball game. The company
will be completely different and in-
volved in a new area of the computer
industry.”

Many home computer software
firms have stopped designing soft-
ware for Atari machines, anticipating
their demise. They expect Tramiel to
sell off excess inventory at bargain-
basement prices.

Atari Corp.’s new executives are:
Davis Harris, vice president of inter-
national sales; David Navarro, vice
president of sales; Sam Tramiel, pres-
ident; Leonard Tramiel, vice presi-
dent of software; Gary Tramiel, vice
president of finance; Greg Pratt, vice
president of operations; and Leonard
Schreiber, general counsel.

A weekly feature spotlighting a new
title on Billboard’s computer software
or video games chart.
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HESGAMES
#16 Entertainment

n

The XXIIIrd Olympiad takes cen-
ter stage in Human Engineered Soft-
ware’s “‘HesGames,” which includes
six events. Available for the Apple
and Commodore 64 computers, it al-
lows seven players to compete in
these events: 100-meter dash, 110-
meter hurdles, long jump, archery,
springboard diving and weightlifting.

According to Jay Balakrishnan,
vice president of product planning
for the Rrisbane, Calif. computer
software firm, it took about six weeks
for a Bellevue, Wash. design team, 3-
2-1 Software, to create the title. It
was programmed mostly in Basic
language, but, says Balakrishnan, the
design group also used Terse, a high
level language for manipulating
graphics that is similar to Forth.

HES is not the first computer soft-

. _New On TheCharts__

ware company to introduce product
based on the Olympics. Why, then,
has this one become successful?
Balakrishnan notes that the $34.95
package contains athletic tips provid-
ed by Olympic champions. Jim
McMurchie, a competitive archer
ranked second in the U.S. in 1979,
and Hall of Fame diving coach Wil-
liam “Bill”” Burgess were consultants
during the designing phase of the
title.

The 16-page manual comes with
“coaches’ tips” on how to secure the
high score for each event. For exam-
ple, McMurchie advises, “Draw the
bow by pulling the joystick all the
way back toward you.” He cautions:
‘“The longer you take to aim and
shoot, the harder it will be.”

Balakrishnan also notes that de-
signers  Michael Crick, Dennis
Kirsch and Mark Madland put
*“clearly defined” graphics in the pro-
gram ‘‘so that timing and muscle
movements can be studied. For a
weightlifter, the program can help
improve timing.”

In the Apple version, Bob Land-
wehr put in spoken words, such as
“‘ready, set, go.”” Ray Rideout was re-
sponsible for the music, while Steve
Chin and Mark Madland took charge
of graphics and animation. ‘“‘Hes-
Games” also contains a “‘save” func-
tion, allowing for scores to be stored
and used for subsequent plays.

FAYE ZUCKERMAN

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

DIVIDER CARDS

ALL SIZES AVAILABLE

]5‘ and up
Why PayMore?

Direct from Manufacturer
Call or Write

Sam Lempert

(212) 782-2322
109 So. 5th Street, Brooklyn. N.Y 11211

AL-LEN CUTTING CO

Special Volume Rates

We Buy Used and
Obsolete Cards

Original Quality Glossy
PRINTS

FOR PENNIES

B&W or full
color

For FANS &
PROMO

made from
print or
negative

Write for brochures & samples

MASS PHOTO

COMPANY

1315-B Waugh, Houston TX 77018

The only One-5Stop for you

i THIS WEEK'S SPECIAL

appearance. They also:

e protect records

® prevent scratching

® seal out dust & moisture
e end finger-marking

* Kk X

¢ Ten years of Wholesale
Service to Michigan, Ohio,
Indiana, llinois, Wisconsin,
lowa and New York on an
Dvernight Shipping Sched-
ule! = Weekly Specials =
Box Lot Prices = 90% Fill
on Domeslic Aeleases =
Pianstiehl = Discwasher =
Allsop » Maxell = TOK,

Bits and bytes: Data Encore is one
of the few duplication facilities now
offering 3.5-inch duplicating services.
The smaller disks are used by Apple’s
Macintosh computer and several of
Sony’s machines ... Hayden Book
Co. has come out with an instruction
book on software techniques for
IBM’s PC and PCijr. “Software Con-
struction Set For The IBM PC And
PCjr” was written by Eric Anderson
- - . Software Galeria has signed a $4
million 18-store franchise deal for the
New England area ... Top-selling
*Lode Runner” is now available on
the Macintosh computer, reports
Broderbund Software, the title’s pub- i ‘
lisher . . . Children’s Computer Vinyl Vendors = 7870 Sprinkle Road

Workshop (CCW) changes its name Kalamazoo, M1 38002 = (616) 323-0131 T o _
to CTW Software to profit from its g——“m

connection to the prestigious Chil-
dren’s Television Workshop (CTW).

PRINCE AND THE REVC}LUTIONI

Purple Ran — Music From The Movie |,

45 & LP Innersleeves

These patented record sleeves
feature an exclusive and
patented wraparound poly
inner lining.

These inner sleeves are
specially designed, constructed
and manufactured in the
United States to afford the
greatest possible protection
against scratching, dust and
other similar record damage.

Call us Toll Free:
In Michigan
1-800-632-0870
Qut of State
1-800-446-0006

Both the inner and outer sleeves are priced
to move quickly at high profit margins.

The sleeves come in individual pre-packs or in bulk quantities.

let wa swmound youn Music
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Video

Manufacturers Agree:
Growth Will Continue

LAS VEGAS — The prerecorded
video boom will continue to roar
along, manufacturers at the VSDA
Convention here agreed. But they
disagreed on the scope and shape of
the industry's future growth.

All of the manufacturers present
on a panel that featured top execu-
tives from MCA Home Video,
Warner Home Video, MGM/UA
Home Video, Walt Disney Home
Video, Thorn EMI Home Video,
RCA /Columbia Pictures Home Vid-
eo and CBS/Fox Video said that
there shold be at least 20 million
VCRs in consumers’ homes a year
from now.

The numbers started to differ at
the threc- and five-year marks, how-
ever, with estimates ranging from a
low of 30 million machines to a high
of 38 million for the three-year mark,
and from 42 million to 50 million at
the end of five years.

When it came to calculating the
percentage growth this would cause
in sales increases for prerecorded vid-
eocassettes, the numbers split even
further. Walt Disney Home Video's
Ben Tenn projected a sales boost of

V. l Billboard l k T

400%-500% over the next five years,
while Warner Home Video's Warren
Lieberfarb saw sales increasing by
only 125% over that period.

Over the next year, manufacturers
estimated, video sales will increase by
anywhere from 50% to 150%. Most
suggested that 150% was the better
number to pick.

Estimates of the number of video
stores around to serve the population
varied as widely as those of the num-
ber of machines. CBS/Fox Video
president Larry Hillford said that his
company has seen “‘one store per
1,000 VCR homes™ open, adding
that he sees “no reason’ for the num-
ber to change.

MGM/UA Home Entertainment
Group Chairman Cy Leslie estimated
that there are between 14,000 and
15,000 video stores currently in oper-
ation, and predicted that the number
would peak at around 16,000, while
Walt Disney’s Tenn took the positive
side again, predicting a population of
30.000 stores in three years. RCA/
Columbia Pictures president Rob
Blattner took the middle ground,

(Continued on page 35)

Manufacturers, Distributors In
Warning To Retallers At VSDA

By TONY SEIDEMAN

LAS VEGAS—Home video is a
unique medium, and unless video
specialty stores start exploiting some
of its special advantages they will be
highly vulnerable to competition
from alternative retail outlets and
other media. That was the message
from manufacturers and distributors
here at the third annual Video Soft-
ware Dealers Assn.  (VSDA)
Convention.

“If we were all apple pickers, we'd
all probably get fired,” claimed Para-
mount Video president Mel Harris.
Right now the home video industry is
just “taking those apples that fall off
the tree, and not climbing trees to get
at the crop,” he said.

Video specialty stores have settled
into a feature film-oriented rut, said
manufacturers and distributors, set-
tling for a business based upon the
rental of hit movies. This erases a
number of the advantages home vid-
eo has over other media, key among
them:

e Choice. Video specialty stores
are settling for carrying limited num-

bers of hit films, rather than a wide

20

range of titles. And even the movies
that are carried are stocked in such
small amounts that there are rarely
enough copies to satisfy consumer
demand.

e Flexibility. Video specialty
stores have centered their product li-
braries on feature films, mvesting lit-
tle effort and money in pushing non-
movie titles, claim manufacturers.
MGM/UA Home Video chairman Cy
Leslie claimed that retailers take a
“near riskless’ route by sticking with
feature films, leaving all the gambling
up to the manufacturers. “*Most peo-
ple here are geared to the familiar
and not the unfamiliar,” he said.

Other manufacturers seconded
Leslie’s complaint, with CBS/Fox
Video president Larry Hillford say-
ing that his company is ‘‘also ap-
palled by the lack of support from the
industry” for non-feature film
product.

Speaking at their panel at the con-
vention, the manufacturers described
a two-pronged threat to the video re-
tail store. The first and better known
is the mass merchants, who could
end up damaging video stores by
stealing away all their hit movie
business.

A second threat—and, according
to manufacturers, potentially a far
more potent one—is the emerging
technology of pay-per-view, a cable-
related technology whereby viewers
can watch and pay for one movie or

‘an't ignore the economics,”
Sdld MCA Home Video president
Gene Giaquinto. “Everybody goes
where the profit is greatest.”” And, on
a per-home basis, profits are now
greater for pay-per-view households
han rhey are for VCR-owning ones,
manulacturers claim.

“A pay-per-view home is worth a
zreat «eal more than a VCR home,”
said Paramount’s Harris. He and
other exzcutives claimed that a key
reasors for the diminished value of
VCR-owning homes is that manufac-
urers arz not getting their fair share
of rental income. The ratio would be
far different if the economics of the
video business changed, but for now,
said Harris, pay-per-view homes are
worth about three times per house-
hold what VCR owning households
are

And, according to Harris, statistics
show that even in competition with
pay-t- households, the video special-
ry industry is not doing its job. VCR-
owning homes watch prerecorded
video for about 45 minutes a week, he
said, ~hile pay-tv households tune in
for a1 average of more than three
hours a week.

Harris painted a scenario where
‘pav-per-view takes over the top title
renta’ business,” the mass merchan-
diser owns the prerecorded video
sales industry, and “the video spe-
cialty dealer is left in the used-car
business.”

Mast retailers suggested that the
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cal, photocopying, recording, or otherwise, without the prior written perm|SS|0n of the publisher. Survey for Week Ending 9/8/84 two million homes are pay-per-view- both the potential of pay-per-view
T = capable right now, manufactirers and the threat it presents to the video
B s 3 ‘ ‘ claim the technology has the poten- specialty store in order to force them
2 3| 3 | = o | tial to devastate the video rental to support repeal of the First Sale
Eoal g i © @ | =0 ’E? ° outlet. Doctrine.
&0 - @ Copyng wner ‘ = S o i ; : “ . -
= & @ S| = 5 S Manufacturers at VSDA described Are you nushing pay-per-view as
” TITLE Distributor, Catalog Number Principal Performers > == - pay-per-view as a simpler and more  a way of punishing the video special-
'!1 N C e RCA/Columbia Pictures William Hurt convenient form of rental to the con- ty retailer? " asked Arthur Morowitz
e Home Video 100211 Glenn Close sumer,” and said that basic business of Metro Video Distribution and the
—_ e e— p—— cen | 2508 | logic would eventually dictate their Video Shack retail chain, in a ques-
2 5 9 RIG y arles Fran 98 | g T et I ,
| e T ST Worner Home ViGe0 20014 Scot Glen 1963 PG |1y | gogs| | releasing top-line product fo pay-per.  tion that represented most refailers
3 ‘ : 11 | TERMS OF ENDEARMENT ;;g:n\w/o;m F[’)ictur&sm ghir\eyxacLarne 1983 PG CED | 29.95 the econgmic structure of the indus- T manufacturers heatedly de-
| - 1deo Disc ebra Winger - | Laser 39.95 try remains unchanged. (Continued on page 30)
a \ A Universal City Studios James Garner CED 19.98 T o o o
1| 6 | TANK MCA Dist. Corp. 80072 Shiriey Jones 1984 |PC | Scer | 2008
R W;mer Brothers P;ctures Tom Seﬁeck i o NN
5 ASSI
| g € LESSTERY Warner Home Video 11372 Jane Seymour e | R [reser | feRIEE
y + : ‘ . |
| Orion Pictures William Hurt CED | 29.95 |
6 8 e
2 GORKY PARK A Vestron 5053 Lee Marvin 1993 ‘ P Laser | 39.95 (1
T N Univer_sal City SIEIOS o - CED 34.98<
7 6 | 14 SCARFACEA MCA Dist. Corp. 80047 Al Pacino ‘ 1983 ‘ R Laser 39.98
Universal C|aSSICS James Stewart CED i 19.98_ a
8 1 w
841 € ‘ REARWINDOWSS MCA Dist. Corp. 80081 Grace Kelly 1954 PG| ser | 29.98 O rce IS
‘ RCA/COIUEan&I b?ctures ) | - ]
9 4 9 ’ CHRISTINE Home Video 10141 Keith Gordon 1983 R CED 29.95 |
S S - B - -
ABC Motion Pictures Meryl Stree CED 39.95
o 1 [ SILKW Y P :
1 ‘ € . GOV Embassy Home Entertainment 1377 Kurt Russel! IR | Laser | 44.95
\ Warner Brothers Pictures Clint Eastwood } ' T'cep 19.98 |
ub M >
1 Z2RISEDRENIMBACTA Warner Home Video 11341 Sondra Locke LK Laser | 34.98 #
— — S S —— — — —} — [ ]
12 15 14 ALLTHE RIGHT MOVES A CBS-F 129 i) 1215 e B
Oxjvidech 2 Lea Thompson LN Laser 34.98
=i - v cl - o | |
13 15 VERTI niversal Classics James Stewart CED 29.98
1 o GO MCA Dist. Corp. 80082 Kim Novak 190 P8 aser | 3998 .
7 — A - e S —
RCA/Columbia Pictures Michael Caine \ ‘ |
4 it E TI
1 ‘ DUCETINCIHIES Home Video 10189 Julie Walters ER 8 e B {
B _ i e !
15 17 28 MR MOMA Vestron 5025 Wichael Keaton G0 | B0
| | sto Teri Garr 1983 PG aser | 34.95 ’,
| ' ‘ [ New World Pictures Peter Horton | ' [CED | 29.95 |
16 13 8 CHILDREN OF THE CORN .
Embassy Home Entertainment 4039 Linda Hamilton B & Laser | 34.98 a
_ — - = | |
LIMITED GOLD EDITION 4 Duc CED )
‘ 17 m CARTOON CLASSICS DONALD Wall Disney Home Video 200 onald Duck 1984 [NR | CE 19.98
i It
18 19 | 12 UNCOMMON VALOR Paramount Piclures Gene Hackman CED
J RCA Video Disc 1646 Robert Stack X Laser B
§ . a |
19| 14 20 DEAD ZONE Paramount Pictures, Christopher Walken CED
| | RCA Video Disc 1646 Martin Sheen EES Laser HEE
20 2 CALIGULA Maicolm McDowel! '
Vestron 5032 Peter O'Toole 1980 R CED 29.95
[ Recording Industry of America seal for sales or rentals of 37,500 units plus ($1,500,000 after returns) (Seal indicated by dot). A Recording Industry Of
America seal for sales of 75000 umts plus ($3,000,000 after returns) (Seal indicated by triangie). (ITA) International Tape Disc Assn. seal for net sales and or rentals

of at least $1.000,000 at wholesale. (Seal indicated by ITA seal)
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In Warning To Retailers

away from the medium,” threatened

SALES nied they were using pay-per-view as one manufacturer.
, o . o - a tool, with MCA's Giaquinto saying On the First Sale front, another
that his company is only looking for supplier was more explicit. “You’ve
T These are the best selling videocassettes compiled from “an equitable share™ of prerecorded got to play the ball game our way,”
S & retail reports by the Billboard Chart Research Depart- ‘ video income. he said to retailers, or the flow of ti-
3 z 5 ment. Both Beta and VHS formats are included. W _ Although pay-per-view has not tles that keeps video stores in busi-
;m po % Copyright Owner, ; § f_%o g @ been able to garner strong §ale§ or ness and in proﬁf will cease as manu-
E 8 = Tk Distributor, Catalog Number  Principal Performers 2 & <& & high revenue in the past, Giaquinto facturers go to higher-tech, ;afer and
| claimed this situation is changing more secure ways to sell their wares.
1) s ITHE B1G CHILL RCA/Columbia Pictures Witliam Hurt 1983 VHS | 7995 fast. About 25% of subscribers on Pay-per-view may be in only a few
\ Home Video 100211 Glenn Close Beta five of Warner Communication’s million homes now, said Warner
| | . KVC-RCA ‘ Lo vHs | Qube-type pay-per-view capable sys- ~ Home Video chief Warren Lieber-
2 3 122 JANE FONDA'S WORKOUT A (ITA) o 7'y g0 Corporation 042 Jane Fonda 1982 | NR | Bela | 59.95 tems have been tuning into each film farb, but the system has one special
N o s ] i i i dvantage that will inevitably draw
Paramount Pictures Shirley MacLaine VHS the service shows, he said, making for 2 i v
3 13| TERMS OF ENDEARMENT Paramount Home Video 1407 Debra Winger e Beta | 0% an income rate that is not just better ~ manufacturers to it even at the risk of
— — — e ideo’ the loss of some direct income: By al-
Paramount Pictures Harrison Ford VHS than home video’s, but comparable to h -2
4 39 RAIDERS OF THE LOST ARK Paramount Home Video 1376 Karen Allen R |y ‘ Beta | 9995 that of the movie industry’s main lowing manufacturers to participate
Bl T - o 1 B | source of dollars, the theatre in rental income, pay-per-view pro-
LIMITED GOLD EDITION ! N VHS , . ; il
S 12 CARTOON CLASSICS MICKEY Walt Disney Home Video 198 Mickey Mouse 1984 : NR, Beta 29.95 1 At 0, Clhgio Gk tects the “‘sanctity and security” of
1 T T T - ) opyright.
Universal City Studios VHS | lenged, “You tell me what the rate of ¢
6 15 SCARFACE A y Al Pacino 1983 | R 79.95 4 3 3,
MCA Dist. Corp. 80047 Beta | | return is when a cassette goes out and Fi Mtagulfacglretrs ar:e wagl?tgl antlt
: e . A " irst Sale Doctrine-type battles no
Universal Classics James Stewart VHS is rented 200 times. . .
Y MERTICOR MCA Dist. Corp. 80082 Kim Novak 1958 | PG| pgey | 5995 . just in the U.S, but all over the
w S—" o : e Manufacturers repeatedly pointed world, said Lieberfarb. But until the
dal rothers es & a 1 1 1 R L
8| LASSITER A Waigg:Home (nde% L1”1372 J:r:g S%y?nour 1984 | R | peyg | 7995 em e, Tl Wil FE-ERrEE o US. law is repealed, it is doubtful
= = Y — T s | consumer allegedly only hasa chance  other countries will follow, he added.
9 EDUCATING RITA e ST (I e T 1983 Bota | 79.95 | to view a cassette once, home video Because of this, the motion picture
S | e o Foank — has the special advantage of being  industry is losing millions of dollars
10 Ul THE RIGHT STUFF A Warner Home Vlde):) 20014 Scott Glenn 1983 | PG Beta 79.95 able e .g_lve a buye.r 3 tltle -f()r keeps. In mncome w0rldw1de, Sald Lleber-
. . . — r— , | The ability to gell is a cruc@l advan- farb, especially in countries where,
11 15 26| TRADING PLACES B i W E%:e(ﬂ/\&?ghy 1983 R | > 3995 | tage of home video as a medium, and  yplike the U.S., video pirates have a
TS - s | || to sell not just movies, but other  sirong share of the marketplace.
12 37 | JACKSON'S THRILLER A (ITA) Vestron 1000 Michael Jackson 1983 | NR | oo | 29.95 kinds of ““?S as well. . . “Let us lower our prices so you can
I = = =———— ' Ty - If the video specialty industry sell 1t, and let us participate in the
8 [13 | 13 12| CARTOON CLASSICS DONALD Walt Disney Home Video 200 Donald Duck 1984 [ NR| oo | 2995 | doesn't “‘educate the cqstomer to re- re.ntal s(‘)‘ you haye your protegted
< T DGO SrTaN] - - = turn to the store for different prod- window,” asked Lieberfarb of video
8 14| 37 11| CARTOON CLASSICS PLUTO walt Disney Home Video 202 Pluto 1984 | NR| poo | 20.95 uct, then people are going to drift retailers.
— - — o T
= Dudley Moore VHS
o) J‘ 15 18 UNFAITHFULLY YOURS CBS-Fox Video 1340 Natassa Kinski 1983 ‘ PG ‘ Beta ‘ 79.98 |
< 1 ' |
Universal Classics James Stewart VHS
& W 8 i) REUeo MCA Dist. Corp. 80081 Grace Kelly 1954| PG| geta | 5995 6 .
= e i _ | | N E—
- Warner Brothers Pictures Goldie Hawn | [ vHs
I D SWING SHIFT Warner Home Video 11376 Kurt Russell 1984 PG| geta % 7995 SO methln
o e ( Warner Brothers Pictures CintEastwood VHS
1 1 ITA) b
'E‘S 18 7 | 2 || OURIAARC? (R £ Warner Home Video 11341 Sondra Locke 1963 R w Beta 7995 s
s | —t = ——E—— — | o
CULTURE CLUB: : VHS
ol .
E 1‘ 19 10 KISS ACROSS THE OCEAN CBS-Fox Music Video 6659 Culture Club 1981: NR Beta 29.98 ‘ hot IS
ol 1.1 .1 - Orion Pictures i  Jodie Foster | VHS Not |
estron 504 eau Bridges eta isted
w 20 34 HOTEL NEW HAMPSHIRE v 042 B Brdg 1984 | R B L
. — s , !
The Geffen Company Tom Cruise VHS |
‘ 21 31 38 | RISKY BUSINESS (ITA) A Warner Home Video 11323 Rebecca de Mornay 1983| R Beta 39.98
—— N - ~ s e SR | l
LIMITED GOLD EDITION VHS
22 24 1 CARTOON CLASSICS MINNIE Wait Disney Home Video 199 Minnie Mouse 1984 NR| gopo
— e —— - ] | ]
STAR TREK II— Paramount Pictures Wiliam Shatner VHS }
23 32 80| TE WRATH OF KHAN A (ITA) Paramount Home Video 1180 Leonard Nimoy 1982) PG| gy, | 3995 Strl ke r
. o 7Umversa| City Studios 7R|Ck Springfield | VHS | ’
24 HARD TO HOLD o MCA Dist. Corp. 80073 Janel Eilber 1984 PG| geig | 6995
' THE JANE FONDA  KVC-RCA VHS ‘
25 30 2 WORKOUT CHALLENGE Karl Video Gorporation 051 JEme Fomi 19841 ANH | NReran|222 St I r_ Str I k
loe | " LIMITED GOLD EDITION CARTOON CLASSICS j ' [ n| VHS | ’ o
26 21 10 DISNEYS BEST. THE FABULOUS FIFTIES Walt Disney Home Video 203 Animated 1984 | NR | Beta 29.95 y
27 FOOTLOOSE Paramount Pictures Kevin Bacon 1984 | PG VHS 3995 ,,
m Paramount Home Video 1589 John Lithgow Beta :
U !
28 40 51 FLASHDANCE Reramosnihiciuies Jennifer Beal 1983 R Y5 | 3945 B
| Paramount Home Video 1454 nniier Seals Beta : :
29 [ITZIM)  ROMANCING THE STONE CBS-Fox Video 1358 Michael Douglas 1984 PG| SHS | 79,05 |
| | ‘
30 36| 14| CHRISTINE e inden 10141 Keith Gordon 1983 R | #HS 1 79,95
‘ | |
T 1
ABC Motion Pictures Meryl Streep | VHS
31 16| 14| SILKWOOD Embassy Home Entertainment 1377 Kurt Russeli 1983 R Beta 79.95 |
' LIMITED GOLD EDITION CARTOON . B VHS
32 20| 11 CLASSICS SILLY SYMPHONIES Walt Disney Home Video 204 Animated 1984 | NR | Beta 29.95
aa | aal| LIMITED GOLD EDITION o e o " onal Nm| VHS
33 33 11 CARTOON CLASSICS DAISY Walt Disney Home Video 201 Daisie Duck 1984 NR| g 2995
e —_— — it il
34 22 MONEY HUNT Karl Home Video 056 John Hillerman 1984 NR | g:ﬁ 29.95J
| o ~ Sherwood Productions Michael Caine VHS | Not| ‘
s o Eesmcnrieiy PROMOTIONAL
36 19| 60 | DURANDURAN ® Thorn/EMI TVD 1646 Duran Duran 1983‘ NR gg‘g 29.95 |
- e —— — - —_—} | B — 4
LET'S BREAK: A VISUAL Image Magnetic Associates Inc. 1 VHS
‘ 37 25 12 GyiDE TO BREAK DANCING Warner Home Video 34023 CENTEIS (I 1984| NR| goyy | 39.98 | | |
[ T Universal City Studios James Garner T | on| VHS . .
38| 2 [AHKIA MCA Dist. Corp. 80072 Shirley Jones 1984| PG| poy | 5998 Available on 1 Hour Tape Compilations to colleges, nite clubs, and
_ S [—— — — — other public venues throughout America.
139 o I Vestron Music Video 1012 Linda Ronstadt 1984| NR| gHS l 2995 | g
B _ — = — — i We provide: ® Newest Releases Call us today to see if you
| . Raymax Prod. P. Brownstein Prod. VHS ® Quick Service ualify to receive promotional
40 | 28 | 32 | DOIT DEBBIE'S WAY A ; Debbie Reynolds 1983| NR 39.95 i 2 q
} Video Assoc. 1008 Beta | e Highest Quality videos on a monthly basis.
- o e ) e {ow Cost
® g —I dust ﬁ seal for sales or rentals of 37500 units plus ($1,500000 after returns) (Seal indicated by dot). A Recording Industry Of 3
Amer:?czco;(e::;g'mn sl;lersy oto 75,(;23”c:n~ts plus r($3§,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape Disc Assn. seal for net sales and or rentais [ g ¢ : Out of State (201) 667-4026
of at least $1,000.000 at wholesale. (Seal indicated by ITA seai) QW TENCE n E'IP TLLES In N.Y. (21 2) 460-0035
#1 way of staying on top of video music
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This listing of video releases is designed to
enable wholesalers and retailers to be up-to-
date on available new product. Formats in-
cluded are Beta, VHS (Video Home System).
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the suggested
list price of each title is given; otherwise, “No
List” or “Rental” is indicated. All information
has been supplied by the manufacturers or dis-
tributors of the product.

PRISONERS OF THE LOST
UNIVERSE
Richard Harch, Kay Lenz,
John Saxon
Beta & VHS VCL (Media Home Entertain
ment) VL9017 $69.95

SECRET BEYOND THE DOOR
Joan Bennett, Michael Redgrave
Beta & VHS NTA Home Entertainment NA

THE SEX ADVENTURES OF THE 3

New Video Releases

MUSKETEERS
Achim Hammer, Inga Steeger.

Peter Graf
Beta & VHS Private Screenings (Media
Home Entertainment) PS 541 $39.95

SHEENA EASTON—ACT ONE

Beta & VHS Prism Entertainment . . $39.95
SHIRLEY TEMPLE'S STORYBOOK
THEATRE

Mother Goose

Beta & VHS Iimage Magnetic
Assoc. IMA 303

The Emperor's New Clothes
Beta & VHS Image Magnetic
Assoc. IMA 304 ... ... ...
Hiawatha

Beta & VHS Image Magnetic
Assoc. IMA 305 . $39.95
Ali Baba And The Forty Thieves
Beta & VHS Image Magnetic
Assoc. IMA 306

$39.95

$39.95

. $39.95

FILMS

THE BAND REUNION
Levon Helm, Rick Danko, Garth
Hudson
Beta & VHS Music Media {(Media Home

Entertainment $29.95
BEAT STREET

Beta & VHS Vestron Video no list
THE BEST OF BLONDIE

Beta & VHS Pacific Arts Video

Record $29.95

BLADE MASTER
Miles O’'Keefe, Lisa Foster
Beta & VHS Media Home Entertainment
M710 . . $69.95
THE BOYS OF SUMMER
Beta & VHS VCA Programs (VCA) . $39.95
BREAKING WITH THE MIGHTY

POPPALOTS
Beta & VHS Vestron Video .. no list

CALIFORNIA GIRLS
Al Music, Mary McKinley,
Alicia Allen
Beta & VHS VCL (Media Home Entertain
ment) VL9019 . b $59.95

CASTLE OF EVIL

Scott Brady, Virginia Mayo

Beta & VHS NTA Home Entertainment .. NA
CAULDRON OF BLOOD

Boris Karloff
Beta & VHS NTA Home Entertainment .. NA

CHESTY ANDERSON U. S. NAVY
Scatman Crothers, Shari Eubank
Beta & VHS Celebrity/Program Hunters . NA
CHRISTIANE F.

Natja Brunkhorst, Thomas Haystein
Beta & VHS Media Home Entertainment
M709 ... $69.95

COMPUTER WIZARD
Henry Darrow, Kate Woodville,
Guy Madison
Beta & VHS VCL (Media Home

Entertainment) VL9018 $69.95
THE CORPSE VANISHES

Bela Lagosi

Beta & VHS VidAmerica (VCA) .... $59.95

COUNT DRACULA
Christopher Lee, Klaus Kinski
Beta & VHS NTA Home Entertainment .. NA

THE CURRIER & IVES CHRISTMAS
Beta & VHS NTA Home
Entertainment . .

DR. TERROR’'S HOUSE OF
HORRORS

Christopher Lee, Peter Cushing

Beta & VHS NTA Home Entertainment .. NA

FIVE MILE CREEK, VOL. 2
Beta & VHS Walt Disney Home Video $49.95

THE FOREST
Steve Brody, Jeanette Kelly
Beta & VHS Prism Entertainment .. $59.95

49TH PARALLEL
Beta &VHS VidAmerica (VCA) ..

GOLD RAIDERS
Robert Ginty, Sarah Langenfeld,
William Steven
Beta & VHS Media Home Entertainment
M712. $69.95

HAPPY HOUR WITH THE HUMANS
Beta & VHS Pacific Arts  Video
Records . $29.95

HAUNTS

Cameron Mitchell, May Britt,
Aldo Ray

Beta & VHS Media Home Entertainment

... $29.95

$59.95

M707 . $59.95
HEARTBEAT CITY

The Cars

Beta & VHS Warner Home Video .. $29.98

HOT SEX IN BANGKOK

Michael Jacot, Claude Martin
Beta & VHS Private Screenings (Media

Home Entertainment) PS 542 $39.95
THE INCREDIBLE JOURNEY

Emile Genest

Beta & VHS Walt Disney Home

Video. $69.95

THE KID FROM LEFT FIELD
Gary Coleman
Beta & VHS Vestron Video no list
THE KINGFISHER CAPER
Hayley Mills & David McCallum
Beta & VHS Media Home
Entertainment M708.

LADY ICE
Donald Sutherland, Jennifer O'Neill
Beta & VHS Celebrity/Program
Hunters .. .

THE LEGEND OF VALENTINO
Franco Nero, Suzanne Pleshette
Beta &VHS Prism Entertainment. .. $49.95

THE LITTLE PRINCE: Somewhere In
Space and A Small Alien
Beta & VHS Children's Video Library . NA

NAZARETH—LIVE:
Dan McCafferty, Pete Agnew,
Darryl Sweet
Beta & VHS VCL (Media Home Entertain
ment) VL9020 $29.95

NO PLACE TO HIDE
Mariette Hartley, Kathieen Beller
Beta & VHS Prism Entertainment .. $59.95

$59.95

$84.95
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To get your company's new video releases
listed, send the following information—Title,
Performers, Distributor/Manutacturer, For-
mat(s), Catalog Number(s) for each format,
and the Suggested List Price (if none, indi-
cate “Na List” or “Rental”)—to Kim Free-
man, Billboard, 1515 Broadway, New York,
N.Y. 10036.
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Vide

Billboard
ocQsse

tte Top 40|

This publication

® {
© ls a e
| RENTALS ° °
|
— =k = T T
! | = ln mlcro Orm.
e | 2 | These are the most rented videocassettes compiled from retail reports by the Billboard Chart Re- ‘
' = 2 :’ search Department. Both Beta and VHS formats are included
v o
l £ & e . 38|z B
2 5| 8| Copyright Owner, 522 3
E| S| = | TMLE Distributor, Catalog Number Principal Performers 2 & =) =
) . RCA/Columbia Pictures William Hurt ‘
! l THE Bl GHILL Home Video 100211 Glenn Close =‘983 R ‘
The Ladd Company Charles Frank | VHS Wi PN (3 et 1104
2 l i | ULEIR GHTESTUREEA Warner Home Video 20014 Scott Glenn e | e Beta ¥ TR
| [ b
| Warner Brothers Pictures Tom Selleck | VHS WRIPERSITY SICROF LR ST IORML
3 ‘ | [ CASS [TERFA Warner Home Video 11372 Jane Seymour 11984 B Beta
|- I T L |
Paramount Pictures Shirley Macl.aine VHS 2
4 | I LY MUERMSIORIENDEAR MENT] Paramount Home Video 1407 Debra Winger L1983 Pe Beta : )
[ [ Sherwood Productions Michael Caine VHS ? by gmanc 3 : Y
5| : B LEMENIONIB IO Vestron 5040 Joseph Bologna |1984 | R | Beta iu%%ﬁ&?ﬁ"‘ o
f - - | 11 G ¥ AT '
6 | 15| SCARFACE & Universal City Studios Al Pacino ]1983 R | VHS &l]é;z Lﬁ/éﬂ"ﬁw i
' . MCA Distributing Corp 80047 | | Bela i
Warner Brothers Pictures Goldie Hawn ] | vHS .
|
‘ 7| n ’ I SWING SHIFT Warner Home Video 11376 Kurt Russell J1984 PG{, Beta
r Universal City Studios James Garner VHS
8|1 [ UANKIA MCA Dist. Corp. 80072 Shirley Jones {983 PG Beta
. i Dudley Moore ol vHS
J 9 | UNFAITHFULLY YOURS 'BS-Fox Video 1340 Natassa Kinsk: 1983 |PG| Beta
' N RCA/Columbia Pictures Michael Caine I VHS |
| 10| EDUCATING RITA Home Video 10189 Julie Walters 1983 |pG! Beta |
[ | ! ABC Motion Pictures, Embass
| [ . y Meryl Streep VHS
1" i 14 ‘ SILKWOOD Home Entertainment 1377 Kurt Russell 1983 | R Beta
[ | Universal City Studios Rick Springfieid VHS
| U3 | 12 | HARD TOHOLD « MCA Dis!. Corp 80073 Janet Eilber 1984 |PG| g1y
| o= | Orion Pictures Jodie Foster [ | vHs
a 13 ” | HOMECNEWIRAMESHIBE Vestron 5042 Beau Bridges et | B | Beta
= | 1 B — —~ — =
| Orion Pictures Paul Newman | VHS
g 14 | | HARRY AND SON Vestron 5037 Robby Benson 1983 | R | gea
0 | 1 -
= | New World Pictures. Embassy Peter Horton | VHS
= |15 ’ ! e e LI O Home Entertainment 4039 Linda Hamilton |1984 Rl Beta |
m + ¥
- Tom Cruise VHS
g 16 ‘ 1 13 | ALL THE RIGHT MOVES A CBS-Fox Video 1299 Lea Thompson ’1983 R ! Beta ‘
o |
| Warner Brothers Pictures Clint Eastwood | VHS |
— {
- |17 | 4 [ 22 | SUDDEN IMPACT & (ITA) Warner Home Video 11341 Sondra Locke 1983 | R | Bera
— | |
Orion Pictures William Hurt | VHS ‘
E |18 L 18|} 17" | RS PARES £ Vestron 5053 Lee Marvin !1983 1 Beta
o [ Paramount Pictures Iiarrgnn Ford | [ \7}-7157
E 19 L [ECH REAIDERSIOMTHEILOSTEARK Paramount Home Video 1376 Karen Allen LN |[7E) Beta
= - — 1
o T n Warner Brothers Pictures Cheryl Ladd <‘> ‘ VHS
(‘-})J 20 | 23 | PURPLE HEARTS Warner Home Video 20018 Ken Wahl (35 ! B | Beta
r Tt | T |
Daryl Hannah g VHS |
21 ‘ 29 J RECKLESS o MGM/UA Home Video 800421 Aidan Quinn 1 | Beta
' | I
\ | RCA/Columbia Pictures ora | o | VHS
‘ 22 4 i CHRISTINE Home Video 10141 Keith Gordon 1983 | R Bora
| | Universal Classics James Stewart VHS
‘23 | 22| VERTIGO « MCA Dist Corp. 80082 Kim Novak = E Bela
r 1 S I - ” -
| = Paramount Pictures Gene Hackman | VHS
j 24 | 1519 ! UNCOMMON VALOR Paramount Home Video 1657 Robert Stack 1983 | R{ poa
+— ] = |
A Dudley Moore VHS
‘25 l 16| 4 ! ROMANTIC COMEDY CBS-Fox Video 4733 Mary Steenburgen | 1983 PG| g . ° ° ° °
o | | Universal Classics James Stewart [ VHS | nlverSl y lcro l ms
26 | 32| 16 | REAR WINDOW ¢ MCA Distributing Corp. 8008 1 Grace Kelly e {PG Beta
I ®
RCA/Columbia Pictures Dustin Hoffman | VHS
27| 27 32 } TOOTSIE A (ITA) Home Video 10535 Jessica Lange ik e Beta lnternatlonal
1 —
The Geften Company Tom Cruise VHS |
28 | & || <= | RISKIBUSINESSTA Warner Home Video 11323 Rebecca de Mornay 1983 | R | Bota
I - - |
| . KVC-RCA VHS
29 i 33 | 72 | JANE FONDA'S WORKOUT Karl Video Corporation 042 Jane Fonda 1982 |NR| Beta
30 w TELEFON MGM/UA Home Video 700127 fgg'g";ﬁéi””” 1977 |PG| S Please send additional information
- - for
Paramount Pictures Christopher Walken VHS
31| 30| 22 | DEADIZONE Paramount Home Video 1646 Martin Sheen R | (R Beta N
. : 1 ame
Orion Pictures Woody Allen VHS
32 | 31 BROADWAY DANNY ROSE Vestron 5041 Mia Farrow 1984 F’G! Beta
| Paramount Pictures Dan Ackroyd | VHS 2 g
33 | 34| 26| TRADING PLACES Paramount Home Video 1551 Eddie Murphy perE | B Beta InStltUthﬂ
r34 26 | 20 | UNDER FIRE A vesiron 5033 Sl\érlle'glat%kman 1983 I R g}e-qg <
| | - ——— - —= treet
Michael Keaton | VHS
| 35 | 28| 29| MR.MOM A Veslron 5025 Tt @ 11983 E' Beta
e 1
{ Universal City Studios Bill Murray | | VHS ;
36 [IIIN) = WHERE THE BUFFALO ROAM MCA Dist. Corp. 55075 Peter Boyle 1960 Rl Beta City
1 T
Universal City Sudios | VHS
a7 | 3 REPO MAN MCA Dist Corp 80071 Harry Dean Stanton 11983 | R | gey State Zip
' Richard Widmark | 5| vHs
38 ‘ 38 ! FINAL OPTION MGM/UA Home Video 800364 Judy Davis 1982 | R Beta J
T — T T ]
[ John Travolta | [ VHS
39 l 36 l TWO OF A KIND e CBS-Fox Home Video 1339 Olivia Newlon-John 1983 |PG| Beta
S LIS § — .
|40 | 50| 15 | TESTAMENT RIEIENA PIEITES Jeu AIEEELEr 1983 PG| YHS 300 North Zeeb Road 30-32 Mortimer Street
! Paramount Home Video 1739 Wilam Devane | Beta | Dept PR Dept PR
. 7Reco ding Industry of America EF SE or rentais 37,500 umts plus (31,500000 alter returns) (Seal indicated by dot). A Recording Industry Of ep N ) . ' Yy
America ;e:’ilgfor sales of 75000 umts plus ($3,000000 after returns) (Seal indicated by triangie). (ITA) International Tape Disc Assn. seal for net sales and or rentals Ann Arbor, Ml‘ 48106 London W]N 7RA
f at least $1,000,000 at wholesale (Seal indicated by ITA seal U S A Engla nd
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By FAYE ZUCKERMAN

e On location: A 19th Century in-
sane asylum was the site where the
Police’s Andy Summers and King
Crimson’s Robert Fripp filmed their
first promotional video, for the single

lydor album *‘Bewitched.” In the
three-minute clip, Summers plays a
gangly servant and Fripp portrays a
stately gentleman. “It contains most-
ly humor,” says a spokesman for the
clip’s director/producer, Francis De-
lia, who a:so directed *Mexican Ra-

Music Monitor

point in the video, a fox hunt rides
through a palatial dining room while
Fripp observes deadpan.”

The video, which was lensed by
Peter McCay in 35mm, and later
edited on film in Los Angzles, cost an
estimated $30,000. Anthony Redman

scribed as more dramatic than con-
ceptual. Jason Braunstein was on-
line producer.

® Video art: Artist Peter Max ex-
perimented with what he calls “elec-
tronie canvas” in a promotional vid-
eo for Missing Persons’ “Surrender

mation” is video animation. “Film
animation is now an antiquated
method,” says Max. “Video technol-
ogy is now capable of creating imag-
ery that was never dreamed of in ani-
mation.” Max describes the Capitol
group’s lead singer, Dale Bozzio, as

SEFIENVIBER 12, 1984, BILLBUAKD

“Parade” off of their joint A&M/Po- dio” for Wall Of Voodoo. “At one edited the piece, which is being de- Your Heart » In essence, hlS ‘Maxi-

the “electronic Jean Harlow of the
*80s.”

® Digitally speaking: Karl Home
Video’s “No Sweat,” an exercise tape
by pro football great Lyle Alzado is
the first videocassette recorded en-
tirely with digital equipment. The
original score for the 60-minute
workout tape is by Michael Sembello
(“Flashdance”) and Mark Hudson,
one of the Hudson Brothers.

® Jazz video: Sony Video Software
Operations has added three long-
forms to its video LP line. “The Mel
Torme Special,” “San  Francisco
Blues Festival” and “Freddie Hub-
bard Studio Live” are the titles,
which are slated to sell for $29.95.
“San Francisco Blues Festival” fea-
tures Clarence “Gatemouth” Brown,
Clifton Chenier and others in a series
of virtuoso sets. [n the Freddie Hub-
bard video, such songs as “Two
Moods For Freddie,” “This Is It”
and  “Birdland” are included.
Torme’s 53-minute video includes
“New York State of Mind,” “Oh!
Lady Be Good” and “When Sunny
Gets Blue.”

® Pyrotechnics again: Dramatic
fire scenes took center stage in a Kiss
video, "‘Heaven’s On Fire.” The spe-
cial effects and performance scenes
were lensed at The Complex by
Keefco. Director David Lewis, who
did Van Halen’s “Jump,’ uses a com-
parable style in this clip, in which
Kiss member Paul Stanley jumps
through a flaming hoop. Also includ-
£8 ed is a gruesome scene in which a
gz band member’s hands are burning
£ up. Portions of the video for the al-
bum ‘““Animalize” on PolyGram was
shot on location at Le Parc Hotel.
John Weaver produced the video.

® Flashback: “We sound just like
we used to except it’s 1984,” says
Don Everly about the Everly Broth-
ers’ new album. He made his remarks
on a recent episode of ““‘Album Flash”
on Cinemax. The half-hour show was
edited by Jane Altschuler and direct-
| ed by Richard DeLigter on 16mm
film, with editing done at Alts-
chuler’'s New York studio. It was
tranferred to tape on a Rank Cintel;
final opticals and titles were put on
tape at Editel in New York.

o Newswraps: Iron Maiden’s man-
ager Rod Smallwood lensed footage
of the heavy metal band’s tour of
Eastern bloc countries. The footage
has been condensed into short news
features for airing on MTV, CNN
and “Entertainment Tonight.” Te-
lenews International, an independent

| news distributor and subsidiary of
Los Angeles-based Video-It, edited
the footage. Wallace Graham pro-
duced the project, and John Kohan-

Matlick directed it.
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Frankie Goes To MTV With Controversial ‘Two Tribes’

By JIM BESSMAN

NEW YORK — After weeks of
dance-stopping club play, MTV has
added a sanitized short version of
Frankie Goes To Hollywood’s con-
troversial “Two Tribes™ video clip.
The immediate medium rotation add
of the clip, which features a dirty
tooth-and-nail brawl by Ronald Rea-
gan and Konstantin Chernenko look-
alikes, thus assures widespread expo-
sure of perhaps the most highly
charged political statements yet put
to music video.

MTV’s add of the “Two Tribes™
video has [sland Records eagerly an-
ticipating a U.S. breakthrough for
the group, whose first domestic sin-

gle, “Relax,” garnered some club and
radio play here after a five-week run
at the top of the British charts. “Two
Tribes™ followed suit with nine weeks
at No. | and is just now starting to
drop in England, two weeks after the
mid-August release in America of a
12-inch version to retail and college
radio.

According to Island’s national di-
rector of video promotion Kris Pusz-
kiewicz, club play of the **12-inch”
version of the video, and limited tv
exposure of that version and the
shorter “seven-inch” version,
spurred domestic release of the 12-
inch disk, which had not been consid-
ered easily breakable in the U.S. Says

Manufacturers View Growth

® Continued from page 29

predicting a population of 17,000-
18,000 retailers in three years, while
MCA Home Video head Gene Gia-
quinto saw the numbers ending up
somewhat higher, at around 25,000
specialty outlets.

In every case but those of Para-
mount Home Video and CBS/Fox
Video, executives said their revenue
increases have been beyond expecta-
tions. Paramount’s Mel Harris would
only say that “‘software has not been
up to expectations” in some cases for
his company, which specializes in
low pricing, while CBS/Fox’s Hill-
ford qualified his disappointment,
commenting that his company’s dis-
may was based on the fact that sales

of prerecorded cassettes have re-
mained at one cassette per machine, a
lower figure than the firm had hoped
for.

Despite manufacturer comments
about the increasing potential of pay-
per-view technology, every supplier
present said that home video is cur-
rently the first medium to get a title
after the movie theatres. Pay-per-
view follows by anywhere from 45 to
60 days, while pay-television doesn’t
get the product for six months or so.

Manufacturers repeated, however,
that release windows could change
drastically as the economic advan-
tages of the differing media alter and
technology and legal changes hit the
business (separate story, page 29).

Mike Cooper, vice president of pro-
gramming and research of the Atlan-
ta video club pool and tracking ser-
vice Music Video Services: “It’s the
perfect example of the way it's sup-
posed to be—video giving the record
a boost through club reaction.”

The “Two Tribes™ clip was first re-
ceived at Island’s New York office on
July 19. Puszkiewicz says that the
original intention was to release it to
clubs and thus create a “ground-
swell™ of interest in the group and the
track.

Steve Sukman, vice president of
program relations at Manhattan’s
Private Eyes video club, was one of
the first to get the 12-inch-length ver-
sion of the clip, which was aptly des-
ignated on the slate preceding it as

the “Mondo Destructo™ mix. *“It’s
surely one of the most powerful vid-
eos ever put together,” says Sukman,
“The first time it was played here the
whole room stopped and applauded.”

The long version of the clip is espe-
cially suited to club play, as it was
tailored to the dance format of 12-
inch disks, using special video effects
to coincide with the audio effects of
the dance mix. The video lead-in con-
sists of political speeches following a
“The End” title, opening with one by
Richard Nixon regarding the favor-
able prospects of limited nuclear war.

The bulk of the clip is the bloody
fight between the Reagan and Cher-
nenko figures, which takes place in a
dirt-filled ring in front of reporters,
some of them portrayed by members

BILLBOARD

The Only International
Newsweekly Covering
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— 7
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VIDCOM INTERNATIONAL "84
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Video From Production to Broadcast

October 8-11
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At The First International
Music Video Festival
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of the group. The “dance break’ re-
verts to the Nixon footage, though
distorting it with additional heads
and mouths and repetitions of such
catch phrases as “keep the peace”
and “'no apologies, no regrets.” After
a return to the increasingly bloody
battle between the leaders of the two
superpowers, an image of the earth is
shown exploding from the force of
nuclear war, thus ending the clip and
song.

Both the “Two Tribes™” video and
the preceding “Relax™ were banned
by the BBC, the latter because of its
decadent setting in an underground

sex club. That version of the clip also
never made it to MTV, and had to be
replaced by an innocuous though
arty performance clip using laser
beams. The “Two Tribes™ clip espe-
cially offended the Soviet Embassy in
London, with a spokesman there
condemning it in press accounts for
portraying the Russian people as “‘ag-
gressive and belligerent.”” But several
MTV executives were Iimpressed
enough upon seeing “Two Tribes™ at
Private Eyes to ask Island for re-edit-
ed versions of both versions.

Directors Kevin Godley and Lol
Creme, who have already blazed vid-
eo trails with such clips as Duran
Duran’s “Girls On Film,” the Po-
lice’s “Every Breath You Take” and
Herbie Hancock's “Rockit,” have
since removed a groin-grabbing fight
shot us well as an obscene gesture
from the short version of the clip to
appease MTV. Atlanta’s Video Mu-
sic Channel had already edited out

—

similar footage.

Newly-named Island  Records
president Charly Prevost lauds MTV
or showing “a lot of guts™ in adding
he clip to its playlist. He credits the
channel's support for the preceding

Relax™ performance video, together
with “minimal” airplay, with in-
creasmg the group’s club-based
awareness, and predicts that MTV
will “legitimize” Frankie Goes To
Hollywood to middle America.

Prevost adds that this is just the
beginning of a major U.S. push be-
hind Frankie Goes To Hollywood
based on the group’s stature as a *'so-
cial phenomenon’ in England. “Vi-
nyl s only part of the thing,” ex-
plain:  Prevost, citing Britain’s
‘extremely clever” marketing cam-
paign consisting of releasing several
mixer of each single in difterent pack-
ages, as well as a cassette containing
all the mixes. Other marketing facets

nvolve the controversial videos, a
‘street level” press campaign, and a
novel T-shirt campaign using such
political pronouncements as “‘Frank-
e Sav War: Hide Yourself” and
‘Frackie Say No War.”

Frankie Goes To Hollywood’s de-
but album, a two-record set, is due
out ate October. Neither single
will be included, except for bits and
picces connecting the new material
thematically. The group has a U.S.
tour set to run from late October
through December, and discussions
are underway with MTV for a live
telecast of the band's concert at Hol-
lywood High in November.

Presenting the inaugural issue of...

thegtiide

THE ROCKAMERICA

GUE TO VIDEO / MUSIC

This is the only up-to-date reference source to
video music. 497 pages of listings include:

« Record Company Video Contacts

* Directors and Producers

» New York Production Listings

* Los Angeles Production Listings
« National Production Listings
 Television Distribution Outlets

» Video/Music related Publications

« Video/Music Glossary and more

Mail $60.00, plus $5.00 postage and handling
(N.Y. residents add appropriate ta) to:

ROCKAMERICA, INC. 27 . 21st Street
New York, N.Y. 10010 (212) 4755791
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Pro Audio/ Video

Tech Talk Dominates Tape Meet

Firms Draw Battle Lines Between Three Formulations

By SAM SUTHERLAND

SUNNYVALE, Calif.—Blank
tape suppliers to the cassette dupli-
cating trade are vying for business
through three emerging types of ox-
ide formulations. As record company
clients place belated emphasis on up-
grading their prerecorded tapes,
blank tape majors including BASF,
Agfa-Gevaert and Capitol Magne-
tics, along with their raw material
suppliers, are drawing battle lines be-
tween chrome, standard ferric and
Magnetite coatings.

A summary of that competition
formed the opening session here Aug.
23 at the first prerecorded cassette
quality seminar, hosted by Electro
Sound, manufacturers of duplicating
equipment, and co-sponsored by 16
electronics, magnetic media and re-
lated services firms. Armed with fre-
quency response curves and graphic
test data, proponents of each of the
three major tape oxide formulations
touted their respective virtues.

Opening the presentation on a
more neutral note was Columbia
Magnetics’ Frank Diaz, who provid-
ed a brief overview of tape manufac-
turing, followed by capsule descrip-
tions of currently available tape
formulations including conventional
gamma ferric (iron oxide), modified
(cobalt-treated) gamma ferric, Mag-
netite (Fez0,) compounds derived
from organic iron oxide particles,
and chromium dioxide tapes. Diaz
also reviewed the myriad other com-

pounds needed to create the magnetic
“paint” for finished tape, including
wetting and dispersing agents, lubri-
cants, anti-fungal agents, polymer
binders and solvents.

Joe Kempler of Capitol Magnetics
then outlined the two emerging
schools of oxide technology: the high
coercivity/high bias camp exempli-
fied by chrome tape compounds, and
the medium coercivity/normal bias
approach pursued by Capitol, among
others. Kempler characterized the
latter path as stressing product com-
patibility across the widest range of
applications.

Capitol’'s own developments in
gamma ferric tapes have recently in-
cluded modified formulations em-
ploying minute traces of cobalt. The
latest of these, CS-1, is a formulation
that Kempler said ‘““sounds good, and
is very stable,” a position he backed
with comparative frequency response
data for CS-1 and a conventional
high-bias chrome tape set to the IEC
standard.

The Capitol curves suggest that
CS-1 could yield about three db high-
er MOL (maximum output level)
with lower distortion than its chrome
rival. Kempler noted that early tests
of the new compound have been de-
scribed as ‘“‘rounder” and ‘‘richer”
than competing high bias alternatives
and added that Capitol will begin of-
fering CS-1 to clients sometime this
month.

Beating the drum for Magnetite, a
gamma ferric formulation based on a
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naturally magnetized form of ferric
oxide, was Gerhardt Hartmann of
Agfa-Gevaert, who summarized
computerized tests conducted by the
German supplier comparing its Mag-
netite-12 with other proprietary stan-
dard ferric and high bias tapes. The
Agfa-Gevaert data showed Magne-
tite as offering better performance
than standard ferric tape while allow-
ing greater flexibility in bias adjust-
ments than conventional high-bias
chrome tapes. Hartmann also assert-
ed that Magnetite permits Dolby HX
headroom extension processing to
operate across a broader frequency
spectrum.

BASF’s Klaus Goetz recapped the
development of chrome tapes, which
BASF introduced in the early '70s.
Outstanding magnetic  properties,
smaller particle sizes reducing tape
noise, particle uniformity for optimal
print-through and low friction for
improved head wear characteristics
were all claimed as benefits of current
chromium dioxide tapes.

Goetz also plugged the option of
using chrome for bin master tapes to
help upgrade end-product quality
when duplicating at the higher 64:1
cycle used by increasing numbers of
duplicators.

Attendees at the Electro Sound
meetings, held at the Sunnyvale Hil-
ton, also obtained a glimpse of more
advanced tape formulations likely to
enter the market within the next few
years. Presentations by magnetic par-
ticle suppliers Hercules and DuPont
noted recent cutting edge develop-
ments in the creation of raw magnet-
ic material for use in the creation of
magnetic tape.

Donald Winquist of Hercules out-
lined the characteristics of a new
magnetic particle, NPX, offering a
dramatic spectrum of control over
size and shape, as well as perfor-
mance for metal particle tapes, now
seen to be waning as an alternative

(Continued on opposite page)
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_ NewProducts

Roland’s SBX-80 Sync Box is a multi-timebase SMPTE and MIDI-compati-
ble clocking device designed to solve the problem of varying synchroniza-
tion codes used by film, video and electronic musical instruments. SMPTE
functions as the common denominator for all the other timing codes the
SBX-80 either reads or generates, and the unit can accept input from
SMPTE, MIDI, audio click and its manual Tap buttons. These last allow
user-programmable real-time tempo variations. The SBX-80 retails for
$1,195 from RolandCorp US in Los Angeles.

NEW YORK

David Johansen is at Park South working
on his forthcoming Jem album. Davitt Siger-
son and Michael Zilkha are producing with
engineer Alec Head and assistant Craig
Johnson . . . Lots of activity at Power Play.
Leon Bryant is producing the Intruders’
next release, “Who Do You Love,” with engi-
neer Tony Arfi. B.T. Express is mixing the
tune “You're All | Need,” with Elai Tubo at
the board. Isidro Infante is producing and ar-
ranging an Olympia album for the Nick Her-
nandez Latin Band with engineer Rick Gratz
and assistant Debi Cornish. Tuff City arlists
Little Puffy Dee, the Cold Crush Brothers
and Undefeated 3 are all wrapping up re-
leases. Larry Joseph is mixing Lonnie Lis-
ton Smith’s latest release with engineer Ju-
lian Herzfeld. Anthony Malloy and Temper
are mixing original material with engineer Pat-
rick Adams. And Clarke Joy of Specific Rec-
ords is producing Divine Sounds’ followup to

~ StudioTrack_ |

“What People Do For Money.” Herzfeld is at
the board.

The World of Mazeke featuring John Blair
is at Sigma Sound with associate producer
and special guest Roy Ayers, engineer John
Convertino and executive producer Steve
Kahn Brown . . . Also there, George Benson
is wrapping his latest Warner Bros. album with
engineer Elliot Scheiner. And John Benitez
is producing Vidal's EMI America debut, with
Michael Hutchinson at the board . . . At Du-
plex, Metrologic is recording its Powerplay
debut with producer Mallory Eart.

Unique Recording is putting its new Emu-
lator It from E-mu Systems to good use these
days. Former Velvet Underground member
John Cale is producing his own album for Ze
Records. Jay Burnett is at the board, with
Jeff Neiblum and Kennan Keating assist-
ing. Evelyn King is laying tracks for her next
RCA album. Carl Sturken and Evan Rogers

(Continued on opposite page)

A Step Above Takes Big Step

By STEVEN DUPLER

A weekly column spotlighting note-
worthy audio equipment purchases
made by audio and video recording
and production facilities.

“We're doing a lot of dance music,
a lot of projects where everything is
being done in the control room direct
into the board. We also had a lot of
MIDI-interfaceable instruments be-
ing used here outside of the control
room. So it seemed to us we had to
equip the studio to handle all this
type of work properly,” says Joe
Manzella, studio manager of A Step
Above Recording Studios, a 24-track
facility in New York.

Equipping the studio properly, in
this case, involved the purchase of
$14,000 worth of analog and digital
synthesizers, digital drum machines
and sequencers. A Step Above ac-
quired a MemoryMoog Plus, a Ya-
maha DX-7, a Moog Source, an
Oberheim OB-8, a Roland Jupiter-6,
a LinnDrum, an Oberheim DMX, a
Garfield Electronics Dr. Click and a
Roland MSQ-700 top-of-the-line
MIDI sequencer, all from Manny’s
Music and Sam Ash Music in New
York, to deal with the requirements
of the new type of business it's been
booking.

“We started out doing almost only
commercial studio work,” says Man-
zella. ““Now, even though we're still
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involved in that kind of work, we’re
mostly selling the studio as a self-
contained production company, of-
fering complete production facilities
and services.

“If a producer comes in with an
artist, he may bring somebody to pro-
gram and play all the keyboards and
sequencers,” he continues. “Or if he
chooses, he can hire us to do it.”

A Step Above’s executives chose
the particular products they pur-
chased through a combination of
knowing some of what they wanted
in advance and relying upon the ad-
vice of peers and colleagues. “We
talked to a lot of industry people for
advice,” Manzella notes. “Other stu-
dio owners and engineers, musicians
and producers. Salesmen in the stores
were also helpful.”

The keyboards, sequencers and
drum machines are covered by “‘basic
manufacturer warranties,” Manzella
says, but those are backed by *‘very
good support from the stores them-
selves. If we had problems with any
of the units—and we did at first with
some of them—the store took it right
back with no problem, and either re-
placed or repaired whatever was
wrong. That helped us out a lot, par-
ticularly since we were in the middle
of an album project for GQ when we
first acquired all this stuff.”

Manzella points out that the
$14,000 price tag for all the new gear

is seen as an investment by the stu-
dio—one that, he notes, has already
been recouped.

“Adding all the new equipment
has given us the opportunity to raise
our rates and provide much expand-
ed capabilities for the studio at the
same time,” he asserts. Those rates
now stand at $90 an hour for straight
time, and about $75 an hour for
block rates, with all the studio’s
equipment included.

Prior to installing the new key-
board/drum machine/sequencer sys-
tems, A Step Above “didn’t have
much in the way of heavy-duty key-
boards,” boasting only a Yamaha C-
7 acoustic grand, a Hammond B-3
organ and a Korg string ensemble,
Manzella says. ‘‘The new stuff allows
us to work completely from the con-
trol room, and still have the big room
for acoustic instrument recording
when necessary.”

Manzella predicts that the new
equipment will remain up-to-date
and effective for some time to come,
due to the MIDI-interfaceability of
all the units. He says the studio will
add pteces eventually, though, to
keep upgrading its capabilities.

“We'd like to get a Kurzweil 250
and an E-mu Emulator II at some
point,” he says. “We’ll be moving to
a larger facility around April of next
year, and we’ll have room to
expand.”
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NEW NEVE—The Sound Shop of New York has redesigned its Studio C and

>

installed a new custom Neve 5116. The 36-input console allows Sound

Shop engineers to remix large-scale music productions down to stereo

videotape or film, as well as providing unique monitoring features for vid-

eotape sweetening or dubbing stereo films. The board features four ste-

reo remix busses and synchronizer-controlled automatic preview switch-

ing on any of the multitrack input/outputs. Three 24-track recorders and
36 dubbers are tied into the Neve.

New Vid Bay Devoted To
Component Technology

LOS ANGELES—Rock Solid
Productions, a Burbank video pro-
duction house, has opened what it
claims is the first post-production
edit bay to offer facilities devoted ex-
clusively to the new component video
technology.

According to Geoffrey Leighton, a
partner in Rock Solid, the edit bay is
a flex system which allows for video-
tape editing from Betacam to Beta-
cam or Betacam to one-inch tape.

“Betacam is being utilized more
and more by the networks and other
broadcasters,” Leighton says. “But,
since we also have clients who need

to walk out with a one-inch master,
we use a Shibasoku encoder which
converts the RGB video signal into
an NTSC signal just before recording
onto the one-inch tape.”

The new suite incorporates Grass
Valley’s new 1600-1X component
video switcher as well as Sony Beta-
cam players and recorders. Video
players and recorders are controlled
by an ISC Edit Controller, which
also allows for the synchronous inter-
lock of Rock Solid’s eight-track Otari
ATR and Sony digital audio record-
er. Graphics and titles are handled by
a Chyron RGB character generator.

Pro Audio/ Video

® Continued from opposite page

are producing with Beb Rosa, Frank Heller
and Chris and Tom Lord Alge at the board.
Chicago-based Fierce Heart is recording its
Atlantic debut album with Chris Lord Alge and
Jim Delehent producing. Tom Lord Alge is at

Tech Talk At
Tape Seminar

® Continued from opposite page
for mass duplicators.

DuPont’s John Hudson then de-
scribed the history for chromium di-
oxide particles as launching the
“original hi fi cassette tape” when
DuPont’s Crolyn compounds were
first marketed. With consumers now
reportedly identifying chrome tapes
as the most widely known premium
tape compound, Hudson noted re-
cent improvements in magnetic ma-
terials processing, including auto-
mated quality control, to yield better
consistency from batch to batch. Lab
tests are also underway on modified,
super high coercivity chrome com-
pounds for possible use with digital
audio applications, he reported.

Pfizer’s Alan Lindquist then out-
lined the newest Pfizer magnetic ma-
terial, 2040-D, created specifically
for audio duplication usage after
making recent breakthroughs in co-
balt-treated video tape compounds.

Tape sessions also included presen-
tations from ICM Ltd. and IPS Inc.
on C-O cassette shell manufacture,
including recent refinements in pin
design, tape handling gutdes and
quality control at those major shell
suppliers.

Studio Track

the board, with Cathy Gazzo assisting.

LOS ANGELES

Capitol Studios plays host to a number of
artists. In between tour dates, Jermaine Jack-
son is recording string tracks for his second
Arista album. Jackson is producing with K.C.
and engineers Hugh Davies and David Cole.
Newly signed Rhino act the Beat Farmers
are tracking their debut with producer Steve
Berlin, engineer Mark Linnett and assistant
Charlie Paakkari. Dionne Warwick is work-
ing with producers Burt Bacharach and Car-
ole Bayer Sager on a project for Aaron Spell-
ing Productions. John Guess i engineering
with assistant Davies. Buffy Sainte Marie is
producing her own project for Gypsy Boy Mu-
sicwith Jack Nitzsche. Mark Curry is at the
board with help from Peter Doell. And Ronnie
Laws is producing his next project for Capitol.
Chris Brunt is at the controis with assistance
from Pat Weber and Doell.

Danny Elfman of Oingo Boingo is at
Ground Control recording his solo debut for
MCA. Elfman is co-producing with Paul Tata-
jozak . . . Reggae act Idren is tracking songs
with producer Tony Gits at Robo Sound. Also
there, local reggae team D.J.’s Choice is mix-
ing, with Shaka producing and George
Hughes at the board.

NASHVILLE

Several projects are underway at Music
City Music Hall. "Where's the beef" champi-
on Clara Peller is recording a hamburger-ori-
ented single with producer/DJ Coyote
McCloud and engineer Doug Crider. Singer/
songwriter Ed Bruce is wrapping his RCA de-
butalbum. Blake Mevis is producing with en-
gineer Bill Harris. Father/daughter team
Royce & Jeannie Kendall are working on an-
other album for Mercury. Brien Fischer s

oroducing, with Harris at the board. Leon
Everette 1s putting final touches on his next
single. with Crider engineering. And local
songwriter Dennis Morgan is producing Su-
san Taylor and Mike Wells, with Harris again
at the board.

Randy Kling is mastering Moe Bandy &
Joe Stampley’s latest Columbia single “Boys’
Night Cut” at Disc Mastering inc. The single
was producing by Blake Mevis . .. Mark
Berry s cutling tracks for his group Film At Il
al Castle. Group members Paul 0'Duffy and
Micha=l Rudetsky are co-producing, with
O'Duffy dcubling at the board.

OTHER CITIES

Dave Levine, cellist for the Detroit Sympho-
ny Orchestra, is cutting seif-produced tracks at
Studic A, Dearborn Heights, Mich. Also there,
guitarst Rick Rouse continues work on his
own EP. Jim Vitti is engineering both proj-
ects. And Curtis Gadson is doing vocal over-
dubs on a single for Golden Rod and EMP Pro-
ductions. Eric Morgeson is producing . . . In
Glendae, Calif., Monterey Recording plays
host tc three artists. Gospel act the Winans
are recording for Lexicon with producer Bill
Maxwell and engineer Dennis Dagher. Pa-
trice Rushen is preparing tapes there for her
upcoming tour with engineer Peter Chakin.
And Gary Taylor is laying tracks for A&GM. F.
Byron and Taylor are producing, with Byron
doubling &t the board.

Worder Records act Track IV s mixing its
next album at Atlanta’s JBS. Also there, Clay-
ton Cages is laying demo tracks, and Art
Hodes is recording a solo piano album for
Jazzoiogy Records with producer George
Buck

All material for the Studio Track
column should be sent to Kim Free-
man, Billboard, 1515 Broadway, New
York. N.Y. 10036.
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Just in time for AES, Billboard will expand its comprehen-
sive weekly Pro Equipment coverage to bring you an in-

depth report on state-of-the-art audio:
New Technology * CD % Digital Recording * Video Pro-

duction * New Products
... RPlus the latest legal, corporate and international audio news.

Special bonus distribution at the show. Ad Deadline: September 21
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Scandal’s Success Built On Clips
‘Warrior’ Band Has ‘A Line On’ Getting Itself Noticed

By ETHLIE ANN VARE

LOS ANGELES—Scandal may
have been the first American band
made by video. In an effort to get
themselves club dates, co-founders
Patty Smyth and Zack Smith made a
living room tape of “Love’s Got A
Line On You™ and showed it around
New York. That tape got them a
manager (Donald Zuckerman), an
agent (Wayne Forte) and a gig at the
Ritz.

“And while we were at CBS Stu-
dios doing some demos,” says lead
singer Smyth, “Columbia’s Al Teller
saw the video and said ‘Sign them.
Forget the demos.” ™

Scandal’s 1982 EP led to the fanci-
er video (with a big $5,000 budget) of
“Goodbye To You,” a song that got
radio play only after its initial televi-
sion exposure. The five-song “Scan-
dal” EP went on to become reported-
ly the best-selling EP in Columbia’s
history.

Smyth explains that the group had
enough material to put out a full-
length album in ’82, and that the de-
cision to release an EP instead was
reach mutually by Columbia and the
band.

“An album sells for about nine
bucks,” she says. 'l don’t know if a

kid's going to want to drop that
much money on someone who’s un-
known. We decided that an EP, sell-
ing for three to five dollars, would be
much more accessible.™

The EP and video brought Scandal
to the attention of producer Mike
Chapman, who asked to be involved
in the “Warrior” album. That album
is bulleted at number 22, with the ti-
tle track a top 10 single. But getting it
made took a heavy toll: During the
recording process, the band split up.

“The band that made the EP
didn’t last until our first tour, ei-
ther,” laughs Smyth. “Did you see
‘Spinal Tap,” where all their drum-
mers explode? That’s what I felt
like.”” But, she notes, losing Zack
Smith was no laughing matter. In
fact, Smith co-owns the very name
Scandal.

“We made this record together,”
says Smyth, “and it’s a Scandal re-
cord. ‘Scandal featuring Patty
Smyth’ (as the group is now billed)
was something the record company
came up with. When people heard
that the band was splitting up, they
wanted to make it clear that 1 wasn’t
one of the members leaving. They
want to make Scandal synonymous
with my name. That gives me the op-
tion to make the next record a Patty

Smyth record, though I'd rather keep
it Scandal.™

The current lineup features origi-
nal guitarist Keith Mack along with
newcomers Jimmy Wilcox (drums),
Rick Difonzo (guitar) and Lee Fox
(bass). “Zack and 1 will still write to-
gether,” says Smyth, “‘but it was diffi-
cult having two leaders in a band.
And he was so busy writing jingles
and film scores that he decided to
give it up.”

The Scandal tour is also set to fea-
ture a slightly different twist, as the
band will co-headline a series of dates
with EMI America artist John
Waite. “We'll split production
costs,” says Smyth, “and do two
nights at each venue. One night I'll
open, and the next night he'll open.”

Never forgetting that video made
them in the first place, Scandal spent
in excess of $60,000 on the elaborate-
ly choreographed “Warrior” clip.
Currently in heavy rotation on MTV,
the piece features a cast of profession-
al dancers, with Smyth as a Kung Fu
fighting singer and Smith as a score-
keeping mime.

The next clip, *Hands Tied,” will
reportedly be simpler. *“I think 1
might just sing in front of a white
wall,” Smyth laughs.

Vanity Comes In From ‘Rain’
Singer’s Split With Prince Leads To Album, Movie

By HARRY WEINGER

NEW YORK — Now that Prince
shines brightly as the reigning cross-
over star, a question is asked: What
happened to the Princess? Vanity,
former paramour to royalty and once
leader of the successful sex trio Vani-
ty 6, is releasing a debut solo album
entitled “Wild Animal.” And al-
though she was replaced in “Purple
Rain,” Vanity is starring in a forth-
coming Motown/Tri-Star film, the
PG-styled martial arts story ‘“‘The
Last Dragon.”

Vanity’s gamble to leave—or push
to depart—from the Prince pack ap-
pears to have come up lucky for her.
She’s doing it without altering the ba-
sic thrust of her presentation.

“] love sex,” Vanity states, ‘‘so
that’s what I write about, that’s what
I sing about.” With an unshy smile
she adds, 1 just wish 1 had more
time for it.”

Vanity claims to harbor little re-
gret for not sharing in the current
Prince phenomenon. She’s deter-
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mined to maintain her independence,
red boots pointing the way.

*I figured that if 1 didn’t get out
there when I did, 1 would still be with
the Prince thing,” observes the Ni-
agara Falls native. “Okay, so I'd be
in ‘Purple Rain,” I'd be in Vanity 6
and I'd be national. But I would be
known as Vanity 6, and I wanted to
be known as Vanity.

*“It came down to a decison,” she
recalls. “*l was asked, ‘Are you going
to stay or are you going to go?’ I said,
‘I'm going to go. I don’t want to
share with two other girls and two
other groups.

*“It was always a dream to be a solo
artist,” Vanity says. “l think every-
one in the business wants that. 1 al-
ways wanted to be the lady in front.
I've wanted to be ‘Diana Ross,’ not a
Supreme.”

In fact, just as Ross became her
own boss, Vanity looks back on Vani-
ty 6 as a support system for her own
development. “To have Brenda and
Susan beside me as a backup was the
strength I needed,” she says, adding,
“l wasn’t as good a singer then as 1
am becoming.”

Vanity pauses, then levels her eyes.
“I can sing, you know.”

however, is still a side issue. For the
release of the new album, Motown is
conducting a campaign bannered
“Miss Audio/Visual 1984.” The sul-
try ex-model is seen oozing from life-
size posters, and while the intent
leaves little to the imagination, Vani-
ty notes that there is a subtle change
in wardrobe.

“I’'m not wearing lingerie any-
more,”” she points out. “I'm more
into furs and lace.”

An extra wrapper, for sure, yet the
songs barely reflect the sexual parody
often presumed by critics in the
Prince/Vanity 6 collection. Vanity
makes no bones about it. *‘Hey, it was
always about sex,” she says.

With her single “Pretty Mess”
molded in a similar vein, Vanity
hopes to at least duplicate the success
of her first record. The collaboration
between Vanity and co-producer Bill
Wolfer, who produced Shalamar’s
“Dancing In The Sheets” on the
“Footloose” soundtrack, came about
when she was shopping a demo.

A film deal with Motown was al-
ready in the works, and Vanity
signed to the record division. The
company is banking on her smolder-
ing good looks, of course, as well as
the past association with Prince.

STILL FANTASTIC—EIton John performs during his recent show at the Fo-
rum in Los Angeles. (Photo: Attila Csupo)
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SCANDALOUS ANNIVERSARY—Patty Smyth, lead vocalist of Columbia
act Scandal, helps “American Bandstand” host Dick Clark kick off the first
segment of the show’s 33rd season, which airs Sept. 8 on ABC.

Rockin’ Robot Joins Ranks
Of Veteran Rockers Y&T

LOS ANGELES—Veteran North-
ern California hard rockers Y&T
have added one more member to
their lineup. After 10 years as a quar-
tet consisting of Joe Alves (guitar),
David Meniketti  (vocals/guitar),
Phil Kennemore (vocals/bass) and
Leonard Haze (drums), the group
has brought in a fifth: a seven-foot-
tall robot named *“Rock.”

“He'll be going with us on tour, to
do in-stores, and he’ll appear in our
video,” says Meniketti. The robot,
expected to cost “in the mid five-fig-
ure range,” was built by Kenne-
more’s brother, a cinematic special
effects artist.

Rock’s video debut, “Don’t Stop
Running,” is the second clip pro-
duced for the band by Rapid Eye
Movement. The first, *“*Mean
Streak,” brought them more atten-
tion than they had gotten from years
of club activity.

“It didn’t get on MTV much,” ex-
plains Kennemore, “but Ted Koppel
played it on ‘Nightline’ in a ‘violence
in video' segment. He introduced it
by saying, ‘Here’s a group that'’s real-
ly disgusting.” ™

“A lot of people watch Ted Kop-
pel,” adds Haze. “So if they tell their
kids, ‘You're not buying that album,’
the kids will go out and buy it.”

Y&T (called Yesterday & Today
until they signed with A&M in 1980)
see the new album, “In Rock We
Trust.” as their last shot at the com-

mercial success they’ve hungered for
this past decade. Already top 50 and
climbing, the album may meet their
expectations.

“It took us three months on the
last record to get the airplay we got
in a matter of days with this one,”
says Meniketti.

Produced by Tom Allom (Krokus,
Judas Priest) in 46 tracks at Berke-
ley’s Fantasy Studios, “In Rock We
Trust” was made with the intent of
conveying hard rock’s arena impact
on records.

“This band sounds fantastic live,”
boasts Allom. “Just huge. We pro-
duced the record to get that impres-
sion of size across.”

Y&T plans to tour for the next
eight months to support the record,
another tactic in their ‘“‘over the top
or bust” strategy. Alves says that the
timing couldn’t be better for a hard
rock band to make its breakthrough.

“When we first started,” says
Haze, “‘we were right in there with
the James Gang and Uriah Heep and
Deep Purple. Then disco came in,
and we couldn’t get a job because no
one was hiring live music.

“Punk rock opened the doors for
live music again, and then the punks
grew their hair back and put in some
guitar solos and called it heavy metal.
And we said ‘Hey, we've been play-
ing this stuff for years!’ "

ETHLIE ANN VARE

Newly Reincarnated Spirit
Plans On Sticking Around

By JEFF TAMARKIN

NEW YORK~—In this year of re-
unions, you never can tell who might
drop in from the past. But one of the
more surprising reemergences is that
of Spirit, the Los Angeles-based quin-
tet which flourished in the late '60s
and disappered more than a dozen
years ago.

What's most surprising, though is
that the group plans to outlive its
original incarnation, which recorded
four albums of psychedelic-jazz-folk-
rock.

“We've signed a five-album deal
with PolyGram,” says guitarist Ran-
dy California, “'so we’re planning on
being around a while.”

California, who was 16 when he
formed the group after meeting the
other musicians at a love-in, has been
joined in the revived Spirit by fellow
founders Ed Cassidy, John Locke,
Mark Andes and Jay Ferguson, the
latter of whom has had a successful
solo career.

Spirit’s first album under the Mer-
cury/PolyGram banner is “Spirit Of
'84.” The group re-recorded seven of
its old songs and cut three new ones

for the project. Notes California:
“When we first recorded these songs,
in 1967 and '68, they only had eight-
track recorders and no synthesizers.
We're not trying to better the songs,
just make them cleaner.

*“Also, this is our opportunity to
make these songs come alive again. It
affords kids who never heard Spirit
the chance to hear these good old
songs, which stand up today.”

The bulk of the album was record-
ed live, California reports. Each
track on the album was also video-
taped. “I Got A Line On You,”
which was a top 30 hit for the group
in 1969, is the first single and video
release, and has been aired on MTV,

The band recently undertook a
brief West Coast tour, but plans no
major tour in the immediate future.
“We just want to get this thing off the
ground and start creating again,”
says California. “‘Although we feel
that our old songs, such as ‘1984’ and
‘Mechanical World," are as meaning-
ful today as when we wrote them, we
want to progress.”
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Tom Peterson Hoping For Life After Cheap Trick

By MOIRA McCORMICK

CHICAGO—Tom Peterson may
have been out of circulation for
awhile, but the former Cheap Trick
bassist hopes that his first solo effort
since leaving the band in 1980 will
put him back on track.

“And Another Language,” a six-
cut EP on Enigma Records featuring
his Swedish-born wife Dagmar Peter-
son on vocals, has just been released.
The versatile bassist has also recently
completed sessions for Mick Jagger’s
solo album.

“The record’s just come out now,
and it looks like I've been working on
it for four years,” sighs Peterson,
who adds that unforeseen legal prob-
lems after leaving Cheap Trick had
taken all his time and drained his
creativity.

“It was difficult getting into the
studio to record, because all I was do-
ing was going back and forth to a
lawyer all day long,” he recalls.

Peterson says his departure from
Cheap Trick was due more to in-
creasingly unacceptable recording
habits than to personal or musical
differences. The group tended to rush
through its recording sessions, he
says, first with producer Tom Wer-
man and then with George Martin on
1980’s ““All Shook Up.”

“We were playing 300 nights a
year,” Peterson remembers, ‘‘and
we’d record two albums a year on our
time off. After awhile, we’d gotten to
the point where we were successful,
but we were still on this schedule and
still doing albums in two or three
weeks. We needed more time to
think, to air out and encourage the
creativity to write. Nobody wanted to
do that.”

At the time of his departure from
the group, Peterson and his wife had
been fiddling around in the studio
with some of his original tunes. “The
idea I had was to have a hard rock
band with a fairly traditional setup—
guitar, bass, drums—with a very
light-sounding, sexy girl vocalist. At
the time, groups like Missing Persons
weren’t around, and people thought I
was nuts.”

Studio experimentation with Dag-
mar and a handful of musicians even-
tually led to the recording of “*‘And
Another Language,” cut at Los An-
geles’ El Dorado Studios with guitar-
ist Jeffrey Rollings and drummers
Lee Kix and Thom Mooney.

The EP’s techno-dance-pop styl-
ings reveal a side of Tom Peterson
unrelated to Cheap Trick but for its
“anything goes” spirit. *'l produced
it, and I had total freedon,” Peterson
enthuses.

With “And Another Language™ in
the can, Peterson was free to contrib-
ute licks from his 12- and 18-string
bass guitars (which he helped devel-
op) to Mick Jagger’s upcoming solo
album.

Peterson’s role in the sessions
came about through El Dorado stu-
dio engineer Dave Jerden, who had
spoken of Peterson’s outlandish
multi-string basses to Material’s Bill

Billboard.

VIDEO MUSIC
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Laswell,
project.

The sessions at Compass Point
Studios in Nassau included Jeff Beck
on guitar, Michael Shrieve on drums

who was producing the

and Chusk Leavell on keyboards

was great,” Peterson says. Everyone
was very friendly and relaxed. I'd al-
ways wanted to work with Jeff Beck,
and he just played great—never been

better.”

All in all, life seems to be pretty
good for Peterson, a welcome hiatus
after a long and difficult haul. About
his break with Cheap Trick, he phi-

losophizes: “I have no hard feelings,
znd I don’t want to give anyone the
impression that I'm saying, ‘Now I’ll
show you.” All I ever wanted to do
was write and record and play.”

Every minute of every day,
a SUPERSPOT ISonthe air
somewhere inthe U.S.A.

What makes

the award-winning

SuperSpot so popular? It's
power-packed radio and televisian spot
production that works! In the past year,
SuperSpot-supported events grossed en estimated

$975 million dollars. That's super results for personal
managers, promoters and major league sports franghises.
When it comes to creative electronic marketing, the one that
means business is the one they call “the bestin the business”.

SUPERSPOTS.

RADIO AND TELEVISION COMMERCIALS FOR THE ENTERTAINMENT INDUSTRY @ (312}280-9433
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The following are among the top concert grosses nationwide reported through the survey week. Included are
act(s). gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of
seflouts and dates(s).

e BRUCE SPRINGSTEEN & THE E STREET BAND—$3,373,440,
210,040, $16, In-House, Meadowlands Arena, East Rutherford, N.J., 10
shows, 10 sellouts, Aug. 5-20.

¢ BRUCE SPRINGSTEEN & THE E STREET BAND—$1,158,752, 74,558,
$16, Cellar Door Productions, Capitol Centre, Landover, Md., four shows,
four sellouts, Aug. 25-26, 28-29

e LUCIANO PAVAROTTI—$587,027, 17,900, $125, $75, $25, $20,
$15 & $10, Los Angeles Philharmonic, Hollywood Bowl, Los Angeles,
one show, sellout, Aug. 26.

e WILLIE NELSON, KRIS KRISTOFFERSON, JESSI COLTER, WAYLON
JENNINGS—$367,069 ($458,837 Canadian), 21,230 (22,500),
$22.50 & $20, Concert Prods. International, Canadian National Exhibi-
tion, Toronto, Ont., Aug. 22.

¢ EURYTHMICS, HOWARD JONES—$283,223, 14,622 (17,000), $15
& $13.50, Bill Graham Presents, Greek Theatre, Berkeley, Calif., two
shows, Aug. 24-25.

¢ PRETENDERS, SIMPLE MINDS—$234,076, 17,000, $1550 &
$13.50, Bill Graham Presents, Greek Theatre, Berkeley, Calif., two
shows, two sellouts, Aug. 31-Sept. 1.

¢ ALABAMA—$221,000, 36,006 (44,000), $8 & $4, In-House, Minne-
sota State Fair, St. Paul, two shows, Aug. 28-29.

s ALABAMA—$218,314 (272,893 Canadian), 14,340 (16,700),
$19.50 & $16.50, Night Out Entertainment/Perryscope, Olympic Sadd-
ledome, Calgary, Alberta, Aug. 23.

¢ CARS, WANG CHUNG—$195,750, $14,500, $15 & $13.50, Bill Gra-
ham Presents, Cow Palace, San Francisco, one show, sellout, Aug. 24.

¢ THOMPSON TWINS, BERLIN—$190,113, 10,721 (11,722), $16.50,
In-House, Radio City Music Hall, New York, two shows, Aug. 30.

e ELTON JOHN—$184,742, 14,500, $15 & $12.50, Bill Graham Pre-
sents, Cow Palace, San Francisco, one show, sellout, Aug. 28.

¢ THOMPSON TWINS, RUBBER RODEO, BERLIN—$175,132
($218,916 Canadian), 15,054 (18,000), $15.50 & $12.50, Concert
Prods. International, Canadian National Exhibition, Toronto, Ont., Aug.
24.

¢ WILLIE NELSON—$165,000, 25,080 (44,000), $8 & $4, In-House,
Minnesota State Fair, St. Paul, two shows, Aug. 23-24.

s BEACH BOYS, POC0O—$163,964, ($204,955 Canadian), 13,601
(18,000), $16 & $13, Concert Prods. International, Canadian National
Exhibition, Toronto, Ont., Aug. 20.

¢ ROD STEWART—$151,000, 20,800 (22,000), $10 & $5, In-House,
Minnesota State Fair, St. Paul, Aug. 25.

¢ JIMMY BUFFETT & THE CORAL REEFER BAND—$150,063, 12,095
(16,000), $14.75 & $10.75, In-House, Concord (Calif.) Pavilion, two
shows, one sellout, Aug. 17-18.

e ELTON JOHN—$138,960, 9,264, $15, Bill Graham Presents, Thomas
& Mack Center, Las Vegas, one show, sellout, Aug. 24.

e HUEY LEWIS & THE NEWS, DR. GONZ0O—$137,696, 11,126
(14,866), $12.50 & $11.50, Pace Concerts, Hilton Coliseum, Ames,
lowa, Aug. 30.

¢ HUEY LEWIS & THE NEWS, DR. GON20—$128,652, 20,581, $8 & $4,
In-House, Minnesota State Fair, St. Paul, one show, sellout, Sept. 2.

e OAK RIDGE BOYS, OSMOND BROTHERS—$123,000, 17,910
(22,000), $8 & %4, In-House, Minnesota State Fair, St. Paul, Aug. 31.

e OAK RIDGE BOYS, STEVE WARNIER—$120,457, 12,200, $12, $11,
$10, $9 & $8, In-House, West Virginia State Fair, Lewisburg, one show,
sellout, Aug. 18.

¢ CARS, WANG CHUNG—$118,378, 8,164 (10,000), $14.50, Beaver
Prods., Thomas & Mack Center, Las Vegas, Sept. 3.

e HUEY LEWIS & THE NEWS, DR. GONZO—$109,116, 12,646
(13,870), $12, $11, $9, $7, In-House, Lincoln (Neb.) State Fair, Aug.
31

¢ CARS, WANG CHUNG—$102,816, 7,616, (8,500), $13.50, Bill Gra-
ham Presents, Lawlor Events Center, Reno, Aug. 26.

e OAK RIDGE BOYS—$100,433, 9,100 (10,000), $12.50, $11.50 &
$10, William Pauley, Ponderosa Park, Salem, Ohio, Aug. 19.

¢ AEROSMITH, BLACK & BLUE—$100,226, 8,246 (16,700), $13 &
$11.50, Evening Star Prods., Phoenix (Ariz.) Coliseum, Aug. 20.

¢ CHICAGO—$99,846, 7,862, $13.50, & $11.50, Magic Prods./Ameri-
can Concerts Inc., Bay Front Center, St. Petersburg, one show, sellout,
Aug. 15.

¢ ANNE MURRAY—$98,603, 8,114 (8,650), $12.50 & $11.50, Frank
J. Russo, Cumberland County Civic Center, Portland, Me., Sept. 1.

e JULIO IGLESIAS—$97,500, 14,525 (22,000), $8 & $%$4, In-House,
Minnesota State Fair, St. Paul, Aug. 27.

e HUEY LEWIS & THE NEWS, DR. GONZ0—$91,851, 7,480 (8,420),
$12.50 & $11, Jam Prods., Prairie Capitol Center, Springfield, Ill., Aug.
29

. STATLERS, JANIE FRICKE—$90,000, 14,839 (22,000), $8 & $4, In-
House, Minnesota State Fair, St. Paul, Aug. 30.
o CARS, WANG CHUNG—$86,393, 7,200, $12.75 & $11.75, Avalon

Attractions, Selland Arena, Fresno, one show, sellout, Aug. 25.

¢ HANK WILLIAMS JR., LEON EVERETTE—$81,720, 7,639, $12.50 &
$11, Magic Prods./American Concerts Inc., Lakeland (Fla.) Civic Center,
one show, sellout, Aug. 31.

e HUEY LEWIS & THE NEWS—$79,200, 7,920, $10, In-House, South Da-
kota State Fair, Huron, one show, sellout, Sept. 1.

e BEATLEMANIA—$77,372 ($96,716 Canadian), 6,727 (14,000),
$18.50 & $12.50, Concert Prods. International, Canadian National Exhi-
bition, Toronto, Ont., Aug. 25.

¢ BILLY IDOL—$72,762, 5,821, (9,713), $12.50, Evening Star Prods,,
Tucson (Ariz.) Community Center, Aug. 17.

o BARBARA MANDRELL, T.G. SHEPPARD—$72,000, 10,038 (22,000),
$8 & $4, In-House, Minnesota State Fair, St. Paul, Aug. 26.

o GROVER WASHINGTON JR., PIECES OF A DREAM—$62,352, 5,798
(8,000), $13.75 & $8.75, In-House, Concord (Calif.) Pavilion, Aug. 19.

TINA TURNER
Beverly Theatre, Beverly Hills, Calif
Tickets: 8$17.50

Everybody who has been making such a
fuss about Michael Jackson's four-second
moonwalk really ought to check out Tina
Turner's show. Though old enough to be Jack-
son's mother, Turner puts out as much as
Jackson seems 1o be holding back on the cur-
rent “Victory" tour. In fact, Turner's show may
be second only to Bruce Springsteen's four-
hour marathons for sheer intensity and physi-
cal endurance. You can work up a sweat just
watching her.

Turner's three-night appearance here end-
ing Sept. 3 was one of the hottest local dates of
the year, so much so that Joan Baez, appear-
ing crosstown at the Universal Amphitheatre,
saluted Turner in her show. "Good ofd Tina,
Baez said. "' She was heaving ho before | start-
ed. She's the toughest broad that ever lived. |
once said to her, ‘Tina, your mother must have
mated with a rock." She liked that.”

Turner's toughness is certainly a key to her
appeal. But so is the tenderness expressed in
Turner's heartfelt versions of Al Green's “Let's
Stay Together,” Ann Peebles' "'l Can't Stand
The Rain" and, especially, the Beatles'
“Help." Even Turner's No. 1 hit “What's Love
Got To Do With It," for all its surface tough-
ness, is really about vulnerability. One of the
show's few disappointments was that Turner
hurried through the song, rather than savoring
its contradictions.

The most elaborate staging was reserved for
“Private Dancer,” the title track of Turner's
smash Capitol album. That's fitting, because
the song also boasts one of Turner's most poi-
gnant and vivid storylines.

But the softer material was present mainly to
balance the rockers, which rightfully predomi-
nated. Turner was captivating as she un-
leashed the fury and force of her past hits "Riv-
er Deep—Mountain High," “Proud Mary™ and
“Nutbush City Limits.” Turner’s stage manner

Talent In Action

was also aggressive, from her spread-legged
stance to her mock exhortation: “If you can’t
holler, I want you to yell, and if you can't yell, |
want you to scream.”

The idea of encoring with ZZ Top's "“Legs”
was Inspired, since Turner probably owes
more of her success to her legs than any star
since Betty Grable. That good-natured bit of
self-parody brought the audience to its feet—
no small accomplishment considering the audi-
ence was largely filled with industry types: mu-
sic and movie personnel who'd come to see a
legend, a survivor and a red-hot celebrity all
rolled into one. PAUL GREIN

WYNTON MARSALIS
LOS ANGELES
PHILHARMONIC
Hollywood Bowl. Los Angeles
Tickets: 827 to §1

As with any symphonic program adding a
recognized jazz or pop soloist, the Aug. 21
Philharmonic concert marking trumpeter Wyn-
ton Marsalis' local classical debut drew a near-
capacity crowd dotted with more than a few
concert-goers new 1o the classics. Marsalis,
however, is hardly a neophyte to classical
repertoire.

Performing as soloist during the middle two
of the evening's four selections, the New Or-
leans native brought a level of musical author-
ity to his work conspicuously beyond the norm
for such seeming crossover pairings.

Ironically, however, Marsalis’ readings of the
Hummel Congerto in E and Haydn Concerto in
E flat were atypical within his own formidable
niche as a nearly flawless technician. Whether
due to the Bowl's amplified sound or simply to
shortness of breath, the trumpeter's normally
warm, lucid tone evaporated briefly in the low
register during the first movement of the Hum-
mel concerto. Marsalis' dive to a lower octave
yielded an unflattering bleat in an otherwise flu-
ent, assured performance.

Following the intermission, he returned to

perform the better known Haydn concerto, and
here, too, suffered a few technical lapses, this
time in the climactic third movement. Again,
the amplified sound system was a likely con-
spirator in the slight tonal smears that marred a
performance that shone brightly In nearly every
other respect. It's worth noting that such hur-
dles, virtually written into these concerti, would
be instantly forgiven in a lesser technician:
consider it a measurement of Marsalis’ already
formidable stature that his brief trials were
noticeable.

Not that the Bowl audience cared. With a le-
gion of the twin Grammy winner's fans fleshing
out the midweek crowd, Marsalis was the clear
favorite of the evening, bringing a certain diffi-
dent cool to his presence as he paced the
stage near conductor Leonard Slatkin. It's a
safe bet that the Columbia artist will be invited
back for future Philharmonic appearances on
poth technical and commercial grounds.

Slatkin, meanwhile, showed a solid and flexi-
ble command during the evening's other per-
formances, Morton Gould's Suite from “Fall
River Legend” and Respighi's “The Pines Of
Rome." In fact, the evening's onty gaffe during
these segments was an overly exuberant night-
ingale during the third segment of the Respigh
symphonic poem. The taped birdsong, intend-
ed to answer the piece’s gentle clarinet call, all
but eclipsed the reed instrument.

SAM SUTHERLAND

INXS
Palladium, Los Angeles

Tickets: $12.50

The hottest night of the year isn't a great time
to play to a capacity crowd at an under-ventilat-
e nouse like the Palladium. If the audience
were working rather than dancing, Occupation-
al Health & Safety would have shut the place
down after 10 minutes. But Australia's INXS
overcame the heat and a humdrum beginning
to present a servicably funky 90 minutes here

(Continued on page 44)

Copyrighted and compiled by Amusement Business. a Billboard Publications. Inc. publication. Box
scores are compiled every Tuesday. If you wish to file your concert report, please call Louise Zepp in
Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los
Angeles at (213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.
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Julio Iglesias,

Uno mas Amor. uno mas,
i Felicidades 1

Dejame llevarte a donde las olas le susurra a la arena

y dicen ves que tibio es el carino que te traido
Ven conmigo al fondo, para colmarte de ternura y calor
¢ Dime Julio, quien te besara por mi?

Dulcinea

Let’s close .the book
on forest fires.

Forest fires kill. Trees, flowers, animals,
and plants. In 1982 alone, 2,914,500 acres
of woodland went up in smoke. Because we
were careless, reckless, foclish, and rash.

Don’t let a forest meet its match. Close
the book on forest fires.

A Public Service of This Magazine & The Advertising Council
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® Continued from page 42
Sept. 1.

Lead singer Michael Hutchence was l0oking
unexpectedly androgynous as he led the group
through a few numbers that just sort of droned
on, sort of like Simple Minds witha hint of soul.
When the rhythm section of Jon Farriss
(drums) and Garry Gary Beers (bass) came to
the fore, INXS proved that its strength lies in its
percussive, syncopated dance numbers. And
that strength is enough—ijust—to propel a
show.

“"Melting In The Sun” and “I Send A Mes-
sage” from *'The Swing" album on Alco s0 ag-
itated the audience that kids were jumping on-
stage 1o dance with the players. (This trick got
out of hand at one point, and guitanst Tim Far-
riss told the crowd-divers to stop endangering
the front rows or he'd kick them in . . . well,

you know.)

Guitarist Kirk Pengilly added sax breaks to
some songs, eliciting a big cheer on the radio
hit “The One Thing.” It was ornamentation like
that, plus the driving backbeat, that kept the
group from shpping into pure Cuisinart new
wave: mixed to order from any number of rec-
ognizable influences.

INXS' main problem is that it's a far better
dance band than it is a concert band, and that
doesn't bode well for filling amphitheatres.
Some stronger material would go a long way—
as would a portable air conditioner or two.

ETHLIE ANN VARE

JOAN BAEZ
Universal Amphitheatre, Los Angeles
Tickets: $15, 312.50

Talent In Action

Baez marked the 25th anniversary of her
breakthrough appearance atthe 1959 Newport
Folk Festival with a 19-City tour of the U.S. and
Canada. Everything about the show on this
second-to-last tour stop Aug. 30 was winning,
from Baez's voice 1o her reperioire 1o her stage
personality.

Baez, who played guitar and was backed
only by a pianist, sang with characteristic purity
and control. She even performed two tradition-
al songs a capelia, her vaice strong and robust
throughout. It's hard to imagine that a singer as
talented as Baez hasn't had a record deal for
four years.

Baez omitted her biggest hit, *'The Night
They Drove Old Dixie Down,” but found room
for two newer songs, Billy Joel’s "“Goodnight
Saigon” and Tina Turner's “Private Dancer."
Baez performed the latter song, guite convinc-

ingly, as a poignant ballad, after offering a
warm salute to Turner. The set also included
such longtime concert favorites as Dave Log-
gins’ “Please Come To Boston,” Bob Dylan's
“Forever Young" and Baez's own song about
Dylan, "“Diamonds And Rust.”

While many of the songs were about social
strife, Baez brightened the mood between
songs with sharp, often self-effacing humor.
“I've been singing downer songs since | was
19," she noted at one point. *Things have ac-
tually gotten much jullier as the years have
gone by. | used 1o hide behind my hair. All you
could see was my nose.”

Baez rounded out this altogether satisfying
show with a soulful duet of “Let It Be," featur-
ing Greg Walker, lead vocalist with Santana.

PAUL GREIN

AN AMUSEMENT BUSINESS SEMINAR

Sponsorship: Courting the
Corporate Dollar

the subject.

REGISTRATION

OCTOBER 21, 22 AND 23

Every segment of the mass entertainment
industry has become attuned to the phenomenal
revenue producing potential that sponsorship
can offer. As interest mounts, sponsorships have
become increasingly innovative and
sophisticated. This seminar will provide
information on all areas of sponsorship from
legal to financial, merchandising, promoting and
matchmaking and will be presented by qualified
speakers with proven expertise and insight on

LOEWS ANATOLE HOTEL, DALLAS, TEXAS

SPEAKERS WILL INCLUDE:

® Frank E. Russo, Jr., Monitor Productions ® Bob
Halford, The State Fair of Texas ® Larry
Schmittou, The Texas Rangers ® Tony Tavares,
Spectacor Management Co. ® Dave Johnson and
Steve Bassett, Media International ® Greg Haglund,
Contemporary Marketing ® David Hood and Joseph
Schillaci, Six Flags Corp ® Donald Beaver, The
Miller Brewing Co. ® Harry Carlson, Carlson,
Rockey & Assoc. ® David Allen, The Wrangler
Group ® Tim Simmons and Dan Betka, The Adolph
Coors Co. @ Phillip Bloom, Rockbill ® Greg Schmidt
and Steve Prue, American Sign and Indicator

For additional information phone Gina DiPiero, (615) 748-8115
SPACE IS LIMITED - REGISTER TODAY!

Mail this form including hotel reservation to:
Gina DiPiero, Amusement Business, P.0. Box 24970, Nashville, TN 37202.

REGISTRATION FEE IS $300. THIS INCLUDES ALL SESSIONS, COCKTAIL PARTY, 2 CONTINENTAL BREAKFASTS,

HUGH MASEKELA
S.0.B.’s, New York
Tickets: 815, 13.50

Hugh Masekela and a 10-piece band
brought a joyful noise here on Aug. 29, the
second of a triumphant four-night stand. The
African trumpeter drew a packed house on a
hot night, and from the start it was evident both
performer and public had come 1o party.

Partying has been Masekela's ticket as of
late. His most recent album, “Techno Bush,”
has activated a resurgence of interest, and the
single, “Don’t Go Lose It, Baby,” is a solid
dance hit.

A foundation of international funk built early.
By the second number, an r&b-styled groove
that was almost shocking in its urban contem-
porary familiarity, this newly renovated club
was IH.

Masekela shrugged off a disturbing cough
with blaring, gritty riffs on the horn. His tones
blew alternately round and sharp. Bursts of hot
soloing simmered into restrained, soulful play-
ing, and Masekela often caressed the spaces
explored by his sidemen with expressive
accents.

These were ample reasons fo be cheerful.
They were multiplied by the introduction of Ma-
sekela mentor Harry Belafonte. Masekela
proved he had a sense of humor with his tribute
to Belafonte, “Matilda Getting Fat In Africa.”
He termed it a sequel of sorts to Belafonte's
popular calypso tune, “‘Matilda.”

The physical highs contrasted with the bal-
lads and the native songs that were also show-
cased. It was with this material that Masekela
was impressive vocally. He told stories of the
Africans’ resentment of the coal mines, and of
their historically related discovery of black
American music. Masekela cooed, he shout-
ed, and even hooted like the hated coal trains.
It appeared to be quite an emotional set for the
returning performer.

The pressure-cooker finally blew on an ex-
tended set-closer. After the propulsive “Don't
Go Lose It, Baby," Masekela and group
soared through “Grazing In The Grass." They
teased with a winding blues vamp, then re-built
to a fever pitch until the trumpeter pierced the
steamy scene with a brass exclamation point.
Somewhere, Harry Belafonte is still breathing
hard. HARRY WEINGER
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Arrival Date Time aM/pM [ will guarantee by: Lithographed On Heavy Gioss Stock
Departure Date Time aMm/pM O Check (one night deposit) Payable to Loews Anatole Hotel BLACK & WHITE 8x10’s
g 4 500 - $55.00 1000 - 80.00
NAME O Visa O Master Card 0O American Express COLOR
1000 - $376.00
COMPANY Cards# EXP' PE(E Above Prices Include Typesetting & Freight
ADDRESS MC Bank# send 8xI0 Photo - Check or M.O.
*
CITY, STATE Zp Full Color BTB*/W posters
i omposites - Cards - Other Sizes
PHONE Signature composi 2
SHARING WITH SPACE IS LIMITED - REGISTER TODAY send For Catalog & Samples
e PICTURES
------------------------------------------------------ ’
1867 E. Florida, Dept. BB
springfield, MO 65803
(417) 869-9433 or 869-3456
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6 ‘ THE MEXICAN-Jellybean—(12 Inch)
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8 ‘ NO FAVORS-Temper—(12 Inch) MCA 23506
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WEEKS
AT #]
1

EMI-America EMI-V7831

CARIBBEAN QUEEN (No More Love On The
Run)-Billy Ocean—(12 Inch) Jive/Arista
JD1-9215

SET {T OUT-Midway—(12 Inch) Personal
P49811

LET'S GO CRAZY--Prince—(7 Inch) Warner
Bros. 29216

YOU GET THE BEST FROM ME-Alicia Myers—
(12 Inch) MCA 23511

THE MEDICINE SONG-Stephanie Mitls—(12
Inch) PoiyGram 880180-1

HIGH ENERGY-Evelyn Thomas—(12 Inch) TSR
Records TSR 833

WO0O0D BEEZ-Scritti Politti—(12 Inch) Warner
Bros. 20225

SHE BOP-Cyndi Lauper—(12 Inch) Portrait 4R
905011

RELEASE THE TENSION-Circuit-(12 Inch)
4th & Broadway BWAY 405-A

IN THE EVENING-Sheryl Lee Ralph-New
York Music Co. NYM-11

CRUEL SUMMER-Bananarama—(12 Inch)
PolyGram 810291-1

DANCING IN THE DARK-Bruce Springsteen-
(12 Inch) Columbia 44-05028

TWO TRIBES-Frankie Goes Hollywood—(12
Inch) Island 096931

NIGHTIME-Pretty Poison—(12 Inch) Svengali
SR8403

THE GLAMOROUS LIFE-Sheila E—(12 Inch)
Watner Bros. 20251

| SEND A MESSAGE-INXS—(7 Inch) Atco
99731

BREAKER'S REVENGE-Arthur Baker—(12
Inch) Atlantic 86931

HE'S A REBEL-Holly Oas—(12 Inch) DND
DD105

WHAT KIND OF GIRL-APB--Import

LIGHTS OUT-Peter Wolf-(12 inch) EMI-
America V-7834

MUSIC IS THE ANSWER-Colonel Ahrams—(12
Inch) Streetwise 2235

SHOT IN THE DARK-The Michael Zager
Band-(12 Inch) Mosaic 42905046

WHAT'S LOVE GOT TO DO WITH IT-Tina
Turner—(12 Inch) Capitol V8597

JUST THE WAY YOU LIKE IT-The S.0.S.
Band—(12 Inch) Tabu 42905031

IF THIS AIN'T LOVE-Jay Novelle (12 Inch)-
Emergency EMDS 6544

WITH ALL MY MIGHT/PROGRESS—Sparks—
(12 Inch) Atlantic 86939

HONEY TO A BEE-Tina B.-(12 Inch) Elektra
0-66944

THESE THINGS HAPPEN-David Van Tighem-
(12 Inch) Warner Bros. 20234

BREATHLESS-Figures On A Beach—(12 Inch)
Metro-America MA 1004

RELEASE YOURSELF-The Aleems—(12 Inch)
NIA NI-1241

STATE OF SHOCK-The Jacksons—(7 Inch)
Epic 3404-503

MADE IN THE USA-I.R.T—(12 Inch)
RCA/Automatic PW13852

NELSON MANDELA-The Specials AKA-(12
Inch) Chrysalis 4942793

RIGHT BY YOUR SIDE-Eurythmics—(12 Inch)
RCA PW 13696

DON'T STAND ANOTHER CHANCE-Janet
Jackson—(12 Inch) A&M SP-12105

HEAVEN IS WAITING,/2000 LIGHT YEARS-
Danse Society—(12 Inch) Arista AD1-9205

YOUR LIFE-Konk—(12 Inch) Sleeping Bag
SLX009
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Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs.

GET OFF (YOU FASCINATE ME)—Patrice
Rushen—(12 Inch) Elektra 7-69702

TATTERED DRESSES/(DON'T LOOK NOW)—
Torch Song—(12 Inch) I.R.S. SP70978

| NEED A MAN IN MY LIFE-Katie Kassan—
(12 Inch) Jive/Arista JD1-9247

UNDER THE GUN-Face To Face—(12 Inch)
Epic 49-05033

GIRLS, GIRLS-Solo—(12 Inch) Next Plateau
NP 50022

SUCH A SHAME-Talk Talk-EMI-America (12
Inch) SPRO-9155

(WHAT) IN THE NAME OF LOVE-Naked
Eyes—(12 Inch) EMI-America V-7832

DYNAMITE-Jermaine Jackson—(12 Inch)
Arista AD-19222

I CAN'T TAKE IT-Janet Wright-(12 Inch)
Cotillion 0-86922

I'VE GOT THE HOTS (FOR YOU)-Three
Million—(12 tnch) Cotiltion 96932

OUR LOVE IS HOT-Alphonse Mouzon—(12
Inch) Private | 47905045

DR. BEAT-Miami Sound Machine—(12 Inch)
Epic 59-05023

THE LUCKY ONE-Laura Branigan—(12 Inch)
Atlantic 86925

HANDS OFF-Jocelyn Brown-Urban Rock
4R 4445

TORTURE-The Jacksons—(7 Inch) Epic
34-04575

HARDROCK-Herbie Hancock—(12 Inch)
Columbia 5027

SLIPPERY PEOPLE-Staples Singers—(12 Inch)
Private | 42905078

SWEPT AWAY-Diana Ross—(12 Inch) RCA
13865

FLESH FOR FANTASY-Billy Idol-(12 Inch)
Chrysalis 4V9-42810

NEXT LOVE-Deniece Williams—(12 Inch)
Columbia 44-5043

SHOOT THE MOON-Patti Austin—(12 Inch)
Qwest 20235

THE MORE YOU LIVE, THE MORE YOU
LOVE-A Flock Of Seagulls—(7 Inch) Arista
TS-19220

MY HEART'S DIVIDED-Shannon—(12 Inch)
Mirage/Atlantic 96937

TASTE SO GOOD-File 13—(12 Inch) Profile
PRO-7052

OWN THE NIGHT-George McCrae—(12 Inch)
Gold Mountain GG-081205

WHEN | HEAR MUSIC—Debbie Deb—(12 Inch)
Sunnyview SUN-413

U-TURN=Jimi Tunnell-(12 Inch) MCA 23505

HEAD OVER HEELS-lllustrated Man—(12
Inch) Capitol B-5392

WHERE DO BOYS GO-Men Without Hats—(12
Inch) MCA L331217

ONE HOT NIGHT-Pure Energy—(12 Inch)
Prism ITP 204

CLUB UNDERWORLD-Cerrone—(12 Inch)
Personal P 49809

MISSING YOU-John Waite—(7 Inch) EMI-
America V8212

SUNGLASSES AT NIGHT-Corey Hart—(7 Inch)
EMI-America B-8203

IN THE RIVER-I-Level-(12 Inch) Epic
49-05070

LIVING FOR THE WEEKEND—Rocker’s
Revenge—(12 Inch) Streetwise 2232

GHOSTBUSTERS-Ray Parker, Jr—(7 Inch)
Arista AS1-9121

17-Rick James—(12 Inch) Motown 4522MG

BEAT STREET STRUT-Juicy—(12 Inch)
Atlantic 86943

CROSS MY HEART-Parking Meter—(12 Inch)
Atlantic 0-86945

MY MALE CURIOSITY-Kid Creole &
Coconuts—(7 Inch) Atlantic 7-89664

TOUCH DANCE (EP)-Eurthymics—RCA
CPL1-5086

(O Bullets are awarded to those products demonstrating the greatest gains in audience response this week.

=)
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By BRIAN CHI
Singles: One of the biggest cult names of the last couple of years, Fonda Rae
(lead voice of “Deputy Of Love,” “You’te Too Late” and “Over Like A Fat
Rat”), is back with another one-off: “Touch Me All Night Long” (KN/Person-
al 12-inch) is the characteristic work of co-producers Greg Carmichael and Pat-
| rick Adams, though tighter and harder in the style of this year’s New York soul.
Bruce Forest mixed . . . Terri Wells’ “I'm Givin" all My Love” (Philly World
12-inch) recalls pre-synthesizer funk in its entirely unshowy groove; it proves
you don't have to beat listeners over the head with an Emulator to make a point.
David Todd mixed, along with producer Nick Martinelli . . . Diva fans can com-
plete this week’s pickings with Jeanie Tracy’s double-sided Megatone 12-inch.
*Sing Your Own Song,” a remake of a cut from her Fantasy debut two years
ago, is high-tech gospel in the Ashford & Simpsen pocket; “Time Bomb” is
more conventional high-energy, handled with the hard edge and semi-hip-hop

editing that’s been prominent in the form lately

* Kk K

Names and more names from the pop chart: Sheena Easton’s **Strut™ (EMI
America 12-inch) is self-explanatory; Greg Mathieson (of Laura Branigan’s first
hit) produced, and Endless Music’s Rusty Garner mixed this piece of glitzy
near-funk . . . We had to admit that Rick Springfizld’s remixed “*Bop Till You
Drop™ (RCA 12-inch) also makes a serious stab at the dance floor, especially
with its cut-up, high-impact intro and heavy electronic shutfle, though it lags
thereafter . . . Robin Gibb’s second single, “*Secrzt Agent™ (Mirage 12-inch), not
surprisingly, holds up much better given its multiplicity of effects, which just
about bury the vocal but work in a coherent, linked succession.

* K K

New York style: Afrika Bambaataa & Soul Sonic Force & Shango’s “'Beat
Street™ cut, “Frantic Situation,” is now available :n two new, longer mixes on
Tommy Boy 12-inch; as previously noted, the aura! textures are almost sparkly,
given the normal dirt and funk-between-the-tracks of rap. Except for political
rap, it occurs to us that probably the last dance songs that demonstrated any so-
cial consciousness may have been “What Can [ Do For You,” *Yes We Can
Can™ and "I Was Born This Way” .. The n.y.c. Peech Boys’ landmark,
“Don’t Make Me Wait,” has been newly pressed on Garage 12-inch (distributed
through Mango's independent network), with the seven-inch a cappella includ-
| ed; the A-side is “This Magic Feeling,” a lovelv ballad that should prove itself
| serious radio material.

e e (Continued on page 46)

DISCO/DANCE 12" —
U.S. & Imports

Follow Me—Bianca Bonelli

Break Me {remix)—Charade
Breakout—Kelly Marie
Invitation—Life Force

Goddess of Love—Sois De La Vie

(WHOLESALE FOR STORES)
USA » Canada - England » Germany
taly - France « Holland

Import LP’s
Some of our brand new releases are: P

U.S. & Canadian 12"

Boystown Gang
Lime—Sensua! Sensation
Crucial—Electro #2
ERC Energy LP

European 12"

Hit And Run Lover—Yvonne Moore

Burnin'—Patti Fillippe

We're Rockin' the Planet—Hasim

25 west Medley

Pretty Boys {remix)—Elaine Charles

When Doves Cry Rap—M.C. Frosty and
Lovin' C

My Love—Lime

Touch Me—Fonda Rae

Beat Of The Night—Maggie

We Can Make It—Purple Flash

Jet Boy Jet Gir—Eiton Motello

Set it Out—Midway

Invisible Love {remix)—Lisa

Scratch Motion—Tripie Threat 3

He's a Rebel—Holly Oas

| Only Have Eyes For You—Bonnie
Forman

Dance Party—Blue Lazer

The Fight—Norma Lews
House Party—Tony McKenzie
I'm Gonna Love You remix}—Ruffi1/
Moore
No Time—Emily Jones
Que Me Pasa—Vicio Latino
Countdown {remix)—Kifi and t
Tones
Escape—X-Ray Conrection
Love Is Forever—Hot Cargo
Tonight—Marlene Ricei
Love Sensation—Sammy Bal
Tittle Tattie—Bari Centro
Guilty {remx)—Hotline
Him—Simone
Whatever | Do—Haze! Dean
Caught [n The Act—Eriene Bantiey
Maybe This Time—1¢84-—N;
Lewis

Disco Classics

Ain't No Mountain {remix)—Inner Lite

Give Me A Break—Vivian Vee

Born To Be Alive—Patrick Hernanadez

Do You Love What You Fesl—Rufus

Sex Machine {11 min )—James Brown

Move On Up (remix)—Destination

Feel's Like I'm In Love—Kelly Marie

Hit And Run—Loleatta Holtoway

La Bamba—Antonio Rodriguez

Break—Katmandu

Let's Start To Dance—Bohannon

Babe, We're Gonna Love/You're My
Magician—Lime

Plus many more

Love

IMPQORT O DISC RECORDS

855¢ CONKLIN 8T. FARMINGDALE, NY 11735
(516) 694-4545 TELEX 4758158 IMPT DISC.

Another reason why dance music
professionals read Dance Music Report

Top disc jockeys know the importance of keeping up on theﬁ
latest imports. That’s why léading disc jockeys from coast to

coast read DANCE MUSIC REPORT.

DSON

et

World & U.S. Premieres » Special Remixes « Special Medlies

DISCONET programs are available only to qualified disco DJs, discos, mobile discos and
radic stations. For subscription information please write or call DISCONET (division of
Sugarscoop, Inc.), 915 Broadway, Suite 610, New York, NY 10010. Telephone 212/505-2516

www.americanradiohistorv.com

They trust DMR’s concise, in-depth coserage of the newest
overseas dance records to keep them well nformed and out in
front. Read the IMPORTS column i1 DANCE MUSIC REPORT
and see why serious disc jockeys can’t spin without it.

1year-25 issues F’/\‘—
0 U.S. $35. GRS
O Canada/Mex $40.
O International $80. A
Please include your name, address, zir code
and occupation on a separate sheet of paper

with your remittance. All subscriptions paid
in U.S. dollars.

DANCE MUSIC REPORT [:B=N:NeX:NI
|  Keeping you #1 .
210 E. 90th St. New York, N.Y. 10028 (212) 860-8580
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® Continued from page 45

Briefly: Alternating Boxes’ “Dogtown” is a pop-wave remake of the Yoko
Ono song, which appears among many other re-interpretations on the forthcom-
ing “Every Man Has A Woman™ album on Polydor. As redone, the song gains a
good bit of irony and humor; two different mixes are supplied, one more disco-
ish, one more radio . . . Giorgio Moroder appears to have found his medium for
the indefinite future: multi-artist film soundtracks, recorded lavishly with an es-
sentially static group of writer/players and a rotating list of lead vocalists. His
two latest: “Mectropolis’ (Columbia), which stars a surprising bunch of hard-
rockers (including Pat Benatar, Loverboy and Freddic Mercury) and surprising-
ly little adaptation of his melodic and production approach; and *Electric
Dreams™ (Epic), which is in a laid-back groove all the way through and which
features Human League’s Philip Oakey, Culture Club and the Club’s great sec-
ond-lead, Hellen Terry. Overall, we preferred the easy-going melodiousness of
the latter album, but the most likely dance track sounds like “*Love Kills,™ from
“Metropolis,” sung by Freddie Mercury.

Lambert To Produce
Two Motown Albums

LOS ANGELES—Dennis Lam-
bert is set to produce the next albums
by the Commodores and Dennis Ed-
wards, both for Motown. Lambert
also produced Edwards’ last album,
“Don’t Look Any Further,” which
was a major black hit.

Lambert is also producing two cuts
on Thelma Houston’s next album for
MCA. And he's writing the title
track to the soundtrack of *'Bear Bry-
ant™ with Bill Conti.

Lambert and Conti previously
teamed to write music for the film
“The Karate Kid.”

entertainment lighting

increases your club’s profitability

Litelab® lighting controls, fixtures and special effects have
provided the sparkle and flash in many of the world’s most visible
and successful nightclubs.

Club-owners worldwide have

.~ New On TheCharts

LITA FORD

Former Runaway Lita Ford is
“Dancin® On The Edge™ with her
second Mercury/PolyGram album,
which moves to 70 on the pop al-
bum chart. The rock guitarist/vocal-
1st 1s the latest member of the all-fe-
male band to establish a solo career
following Joan Jett.

Ford wrote most of the album’s
nine tracks and handled lead guitar
and vocals. Additional mstrumental
support came from drummer Randy
Castillo and Portrait artist Aldo
Nova on synthesizers. Ford's recent-
ly formed touring band includes Cas-

tillo, bassist Gordon Copley and
rhythm guitarist Robert Donatti.

Ford began playing guitar at age
11 and was playing lead for the Run-
aways by 15, After the group’s break-
up, she expanded her musical scope
with the release of her solo debut in
1983. “Dancin’ On The Edge” was
produced by Lance Quinn, who has
also worked with the Talking Heads
and Bon Jovi.

Lita Ford is represented by Alan
Kovac of Left Bank Muanagement.
8383 Wilshire Blvd.. Beverlv Hills.
Calif. 90211 (213) 653-1614.

HONEYMOON SUITE

Don’t expect tales of wine and
roses from this romantically titled
group. As the bed-of-nails cover on
their self-titled Warner Bros. debut
album implies. Honeymoon Suite’s
focal point is the tougher side of ten-
derness. In keeping with this philoso-
phy, the group’s first single ‘‘New
Girl Now,” which moves up to 80 on

single attracted the attention of
Warner Bros. Treumuth was subse-
quently assigned to produce the
group’s debut.

Honeymoon Suite is managed by
Stephen Prendergast, P.O. Box 70,
Station C. Queen Street West, Toron-
to. Canada M6J 3M7.

the Hot 100, sports a bare-bones gui-
tar line and a combustive synthesizer
style.

The group’s nucleus is two Niag-
ara Falls residents, guitarist Derry
Grehan and vocalist Johnny Dee,

recognized that the keys to running
a successful club are quality and
reliability.

Let your Litelab® Entertainment
Lighting Dealer show you how to
reap the benefits of a weil-designed

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-
fied.

SEPTEMBER 15. 1984, BILLBOARD

EQUIPMENT

Call or write for information:

NEW YORK (212) 6754357 Telex 237358 LITE UR
76 Ninth Avenue, New York, NY 10011

LOS ANGELES (213) 936-6206 Telex 215447 LITE UR
5200 Venice Blvd., Los Angeles CA 90019

Billboard Spotlights the
World of Country Music.

Week after week, thousands of s Talent
country music professionals like * Services
yourself read Billboard. And each e Supplies

year, the industry’s hottest country  ® Publishing
coverage culminates in a spec-
tacular special supplement —
Billboard's Spotlight on the

World of Country Music.

The World of Country Music is
the definitive wrap-up of the year in
country. Billboard staffers in Nash-
ville and across the country work
overtime to bring you this fact-
filled, forward-looking report on
every aspect of your market:

* Promotion
* Marketing
* Producing

* Songwriting

* Facility
* Accessories
* Equipment
¢ Sound Studio

¢ Video Production
* Radio Station

* Booking Agency
® Record Company

For advertising information, contact
John McCartney (615) 748-8145

or Debra Milburn (615) 748-8142 in
Nashville, or call any Billboard
Sales Office around the world.

Be Part of the Event!

Dave Betts, bassist Gary Lalonde
and keyboardist Ray Coburn. In
1983, producer Tom Treumuth took
Honeymoon Suite into his studio to
record “"New Girl Now."” Aside from
garnering local radio support, the

# # %% *BONUS DISTRIBUTION AT THE COUNTRY MUSIC CONVENTION IN NASHVILLE* * * * x

ISSUE DATE: OCTOBER 13

AD DEADLINE: SEPTEMBER 21

o QUALITY e : SN both veterans of various bands for the
MANUFACTURED {?gr‘]l‘z gsi?tf’él;h;@ﬂrio}‘::: Sgpsht‘:;‘fa past decade. The two joined forces OOOO
e UL APPROVED g 38y ’ two years ago and recruited the ser- O
LIGHTING vices of local club players: drummer O Nt

oel®

Call our Hotline at (800) 223-7524.
and tell Jeff you want to see some
Action!

ik Billboard

The International Newsweekly of Music and Home Entertainment

14 Music Circle East, Nashvilie, TN. 37203
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TEE HEE—Folk/pop songstress Judy Collins giggles with T.G. Sheppard,

left, while recording her first duet. Joining in the mirth is producer/song-

writer Michael Masser. The joint single, “They Say You Can’t Go Home,”
will be featured on both Sheppard’s and Collins’ upcoming albums.

Country

THREE SHOWS IN SPOTLIGHT

Big Push Set For Nashville Net

By EDWARD MORRIS

NASHVILLE — Group W Satel-
lite  Communications (GWSCQC),
which markets and distributes The
Nashville Network, will spend about
$1.1 million to promote three of the
network’s programs during the final
two weeks of October—*"Country
Music Month.”

To be spotlighted are “Nashville
Now,” *“Bobby Bare And Friends”
and “New Country.”™ All the promo-
tion will be built around the “*home-
coming” theme that identifies the
network as “America’s Country
Home.”

Lloyd Werner, senior vice presi-
dent of sales amd marketing for the
Stamford, Conn.-based GWSC, says

Nashville Scene

Lange’s ‘Dream’ Role: Patsy Cline

By KIP KIRBY

Hold onto your hats: When the
long-awaited Hollywood story of the
late Patsy Cline hits the silver screen,
it will be Jessica Lange playing
Cline.

Production will begin this fall on
“Sweet Dreams,” which was the title
of Cline’s 1963 hit. The movie will be
a joint venture between HBO, which
will get the cable rights, and Silver
Screen Partners,. a
new film investment
company formed by
E.F. Hutton. The
more than 400 E.F.
Hutton offices
across the country
put together about
13,000 investors to
produce the movie.

Tri-Star will reportedly handle the
film’s distribution, advertising and
publicity. Tri-Star was recently in-
volved with ““The Natural,” starring
Robert Redford, and is releasing
“Songwriter,” starring Willie Nelson
and Kris Kristofferson, in October.

Undoubtedly, parts of ‘‘Sweet
Dreams” will be filmed on location in
Nashville, especially those set in the
old Ryman Auditorium, where Cline

frequently appeared as part of the
Grand Ole Opry.

Rumors of a Patsy Cline film epic
began surfacing shortly after the suc-
cess of “Coal Miner’s Daughter,” the
hit movie based on Loretta Lynn’s
life. In that movie, actress Beverly
D’Angelo portrayed Cline; Bernard
Schwartz, who produced *“Coal Min-
er's Daughter,” will be the producer
on “Sweet Dreams.”

There have been no announce-
ments about whether Lange will at-
tempt to sing Cline’s music through-
out the picture. If so, she will be
testing her abilities on some of coun-
try’s finest classics, including “Wal-
kin’ After Midnight,” “Crazy,” *I
Go To Pieces™ and ““She’s Got You,”
in addition to the title song. At least
Lange is no novice when it comes to
portraying former celebrity figures:
She won an Academy Award nomi-
nation for her tense, taut perfor-
mance as Frances Farmer in
“Frances.”

L O S ¢

Marilyn McCoo and Amy Grant
recently spent time in Nashville's
Grand Central Studio to overdub vo-
cals on original music for a Christ-
mas tv special, “The Gift Of Song.”

The music was written by Pat Pat-
rick, who owns Grand Central.

The special, being produced in
Nashville by Scene III Productions,
is hosted by Dick Van Patten. It also
stars the Gatlins, Menudo and Juice
Newton.

Locations for the December spe-
cial include the World's Fair in New
Orleans and the Burlington Mansion
in Nashville. Each musical act will
portray a different foreign country
and its Christmas tradition.

* kK

Happy Birthday to “This Week In
Country Music,” celebrating its first
anniversary. Because of its success,
Jim Owens Entertainment will be do-
ing a special two-hour spinoff called
“This Year In Country Music,” an
overview of 1984 with capsule news
segments and interviews talking
about the year in country.

The show will feature the top 20
songs of the year, performed by their
artists. It will be taped at the Grand
Ole Opry House in late October.

* ok

Hillary Kanter, RCA’s newest
protege, has recorded a duet with Ed-

(Continued on page 49)

Fusion Opens Frontier To Video Directors

By ANDREW ROBLIN

NASHVILLE—How does Nash-
ville’s leading video director expand
his horizons beyond country clips?
How do top rock video directors
make the jump to country?

They sign exclusive agreements
with a production company like Fu-
sion Films. The Los Angeles-based
company opened an office in Nash-
ville last month and quickly signed
director David Hogan to an exclusive
agreement. The pact will channel all
of Hogan’s productions through
Fusion.

“Our interest in country video is
very strong,” says Fusion president
Beth Broday. “One of our directors,
Mark Rezyka, directed Gary Morris’
‘Second Hand Heart’ in Nashville.”
Other directors already signed to Fu-
sion include Ian Leech (Donna Sum-
mer’s “There Goes My Baby”’), Dun-
can Gibbons (Glen Frey's “Sexy
Girl”) and Gil Bettman (the Cars’
“Magic”).

For The Record

In the story on new product (Bill-
board, Sept. 8), the Wrangler Coun-
try Showdown talent contest was in-
correctly identified.

Fusion’s video directors are at-
tracted to country music’s creative
possibilities. “Our directors are excit-
ed by the chance to work with strong
stories and ballads,” says Joanne
Gardner, “especially after some of
the wilder rock things they’ve done.”

But there are other reasons for the
firm’s expansion to Nashville. “We
can do a lot more in Nashville for a
lot less money,” notes Gardner. “The
crews are equal to those anywhere,
but the external costs—from hotel
accommodations to locations—are
cheaper.”

In spite of the attractive economics
here, Fusion still finds country video
budgets limiting. “The quality of vid-
eos done here needs to improve,”
says Gardner. “We're still fighting
the $10,000 videos. That's tough.”

New Fusion signee David Hogan
agrees. ‘‘Budgets will have to get
higher,” he says. “The market for
country video is expanding so rapid-
ly, they'll have to in order to
compete.”

Both Hogan and Fusion see music
videos as stepping stones to larger
productions. “We're interested in
long-form videos, feature films and
other extensions of visual music,”
says Broday. She and director Mark

Rezyka have already assembled the
opening sequence to the pilot of the
CBS-TV series “Dreams.”

Hogan is also working on a non-
clip project. “I'm putting together a
feature that uses music much as dia-
log is normally used to progress the
story,” he says. Waylon Jennings is
helping with the concept and music,
and Willie Nelson has agreed to par-
ticipate as well, according to Hogan.

Though it’s certainly no newcomer
to Nashville, the William Morris
Agency here has taken a fresh inter-
est in packaging video directors’
skills. The agency is currently touting
Allan Arkush, Russell Mulcahy and
Michael Nesmith to Nashville’s rec-
ord labels. But the price of their ser-
vices exceeds many budgets. Accord-
ing to agent John Dotson, it would
take a budget in the $75,000-
$100,000 range to interest these di-
rectors in country videos.

The agency is also talking to local
directors, but so far its main country
project has been the Prism home vid-
eo of “Crystal Gayle In Concert.”
“We’re poised on the edge of a whole
new frontier,” says Dotson, adding
that the directors already signed to
William Morris could benefit the en-
tire country music community.
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the compay’s research shows that
about 25% of American adults are
prone to watch country music shows,
but that an additional 25% to 30%
will tune in to particular country mu-
sic shows if they are told about them
in advance.

Because of the favorable critical re-
ception the Bobby Bare show has re-
ceived, Werner says, the network will
preempt its regular programming the
weeks of Oct. 15 and Oct. 22 to air
Bare's conversations with songwrit-
er/performers at 6 p.m. and 11 p.m.,
Eastern time.

Werner says GWSC will place ads
for the show in 31 newspapers and
Sunday supplements in 28 markets:
Seattle, Tampa, San Diego, New Or-
leans, St. Louis, San Antonio, Cin-
cinnati, Louisville, Indianapolis,
Portland (Ore.), Columbus, Tulsa,
Albany, Syracuse, Memphis, Kansas
City, Birmingham, Omaha, Toledo,
Oklahoma City, Austin, Wichita,
Nashville, El Paso, Knoxville, Spo-
kane, Davenport and Eugene (Ore.).

These markets were picked, Wer-
ner explains, because, in addition to
having the Nashville Network avail-
able locally, they have extensive cable
penetration and, according to a con-
sensus of radio stations polled, are
strong areas of country music
interest.

Bare’s guests during this two-week
spotlight will include Johnny Cash,
Carl Perkins, Glen Campbell, Jerry
Reed, Earl Thomas Conley, Randy
Scruggs, David Clayton Thomas,
Willie Nelson, Mac Davis, Bertie
Higgins, Roger Miller, Louise Man-
drell, R.C. Bannon, Dottie West,
Shelly West, Steve Dorff, Waylon
Jennings and Jessi Colter.

For “New Country,” the half-hour
show that made its debut in March as
a vehicle for artists to present materi-
al from their new albums, GWSC
will buy quarter-page ads in the dai-

lies in the same 28 markets. A total of
seven ads will run during the 10 days
*New Country” is being targeted.

*“New Country” during this period
will feature appearances by Lee
Greenwood, B.J. Thomas, John
Schnetder, Jessi Colter, the Bellamy
Brothers, Karen Brooks, the Wright
Brothers, Michael Martin Murphey,
the Judds, Atlanta, Johnny Lee, Friz-
zell & West, Leona Williams, Way-
lon Jennings, George Jones, Conway
Twitty, Gene Watson, the Osmonds,
Mel Tillis, the Gatlins, Ruth Ann,
Ace Cannon and Al Hirt.

Additional advertising includes:

e A full-page ad in TV Guide fea-
turing the Bare show for each of the
two weeks.

® A full-page ad in People Weekly
that shows the lineups of all three
programs

® Listings in the TV Log column in
58 newspapers, Monday through Fri-
day, two lines per listing.

® Ads in Advertising Age and Me-
dia & Marketing Decistons as well as
in the cable trade magazines.

® Billboards in the New York City

(Continued on page 49)

New Music Video
Network To Bow

NASHVILLE—A small around-
the-clock country music video net-
work will debut Sept. 10 via outlets in
Southern California and Texas. The
Country Music Network, based in
Beverly Hills, will begin operations
with «1x Southern California cable
systems and two low-power televi-
sion stations, one in Fresno, the other
in Victoria, Tex.

Slated as VIJs for the network are
actor and disk jockey Sammy Jack-
son, formerly with radio stations
KBBQ, KLAC and KMPC; Don
Hinson, also a California disk jockey
and formerly announcer for Barbara
Mandrell’'s NBC-TV series; Deanna
Crowe. actress and air personality;
and Donald W. Hillman, former host
of “The Buck Owens Ranch Show™
on radic and head of the new
network.

The service will be offered to out-
lets free, Hillman says. The cable sus-
tems, which will get live direct feeds,
will be given two one-minute spots an
hour for carrying the program; the
low-power tv stations, which will be
serviced with videotapes of the pro-
gram, wiil have six one-minute spots
per hour. According to Hillman, the
network plans to make its money by
selling advertising on the remaining
spots.

Hillman reports that he now has
copies of most current country music
videos, but that he will expand his
collectionn with excerpts from old
syndicated tv shows, including some
that were aired chiefly on the West
Coast. He will also use videos by lo-
cal country artists. Rotations are six,
four and two times a day, he adds.

In addition to the music videos and
excerpts, Hillman says his network
will program country music inter-
views and features.

THEY’RE KEYED UP—Four members of Sawyer Brown, winners of the na-
tionally syndicated tv show “Star Search,” are welcomed into ASCAP by
Southern regional executive director Connie Bradley and membership rep-
resentative Bob Doyle. Sawyer Brown has also signed with Capitol/Curb
Records. Shown are group members: Jim Schciten, Gregg Hubbard, Mark
Miller, and Bobby Randall. Not pictured is drummer Joe Smyth.
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(\I()OTLJI;SE GETTIN' TO ME AGAIN-Jim Glaser g (33)| 37| 7 P'VE ALWAYS GOT THE HEART TO SING THE BLUES- MAMA SHE'S LAZY—pinkard & Bowden (Pinkard, Bowden)
: AT #1 ill Medley (J. Crutchfield “Dell; : I
o C_st‘h%rgus. W. Bomar. Music City, ASCAP; Noble 1 G.I Lylee, Teys(eals;”é:odlgm)gle /Irving/WB, PRS/BMI/ASCAP; RCA 13851 68 :(v‘VOEnzl(');erKy;AD[;“'ABTM‘Fi]er[)"eE’ BG'°5- ;2920? (R. Dea)
d 1510 ] ) —Gary Stewart (R. Dea
43 | 5 EOTOL S %Oil?_lt)h—l_cee‘dGLeem?l;od o c‘;..ti\nsf.ce:\.ﬂg - W.T. Davidson; Famous, ASCAP; Red Ash $406 (NS0
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Haggard (M. Haggard. R. Baker) ‘ (35)[ 39 | 7 | KNOCK ON WOODRazzy Baiey (T Broun. J. Bowen) 8 MOMENLSNAT LOVIE (G YousGiverle ey =tarviersiey
M. Haggard, F. Powers, S. Rogers; Mount Shasta, BMI; Epic 34-04512 E. Floyd, S. Cropper; Irving, BMI; MCA 52421 T. Tappan, D. Roth; Tappan/Ronzomatic, ASCAP, BMI, Mercury
3 | 2 | 15| ONLY A LONELY HEART KNOWS—8arbara Mandrel 41| 5 | ONE TAKES THE BLAME—The Statler Brothers (. Kennedy) 880-050-7
(1 i) b tames, B, HCA 52357 D. Reid: Statler Brothers, BME, Mercury 880-130-7 GOD WON'T GET YOU—Dolly Parton (M.Post, D. Parton)
) 7 || s o s e o @D 40 | 5 | A UETER OV (L RER KOW et | o ] St o S
—Crystal Gayle (J.Bowen tehfield ! - . |
T Krekel: Combine, BMI; Warner Bros. 7-29254 J.wCrcutc.ﬁlie)ld; Music Corp. of America, BMi, MCA 52394 B. Hilt oy T
5 4 |13 | WAY BACK—John Confee (B.Logan) 38 | 20 | 15 | THE POWER OF LOVE—Chartey Pride (N. Wilson) B. Clifford, D. Hodges; Welbeck/ ATV, ASCAP/BMI; Mercury 880-12-7
) Fuller; ATV/Wingtip, BMI; MCA 52403 D Cook, G. Nichotson; Cross Keys. ASCAP; RCA 13821 @ 83| 2 PARDON ME (HAVEN'T WE LOVED SOMEWHERE
@ 9 | 10 | EVERYDAY—The Oak Ridge Boys (R Chancey) 44 | 5 RIDE 'EM COWBOY—Juice Newton (R Landis) BEFORE)—Becky Hobbs (B. Mevis)
D. Loggins. J.D. Martin; Leeds (MCA)/Patchwork/Music Corp. of P. Davis; Web 1V, BMJ; Capitot 5379 B. Hobbs. C. Parton; Irving, BMI; EMI-America 8224
@) 2| 0 ‘l‘J"l‘:ETE“SCE‘;: Bl MSC“ 2ZiL) . 46| 4 | YOU COULD'VE HEARD A HEART BREAK-Johnay Lee (. 81| 2 | WE JUST GOTTA DANCE-aen Tt Sod (6 Pory)
—Ricky Skaggs (Ricky Skaggs) Bowen) . Gillespie; Somebody's, Sesac, Mesa
Bill Monroe; Righ(slong, BMIg;gSugalr gill’[;;gicg 34-04527 M.“ll?onssi; Songmaker, ASCAP; Warner Bros. 7-23206 74 | 65| 21 MAMA HE’S CRAZY—The Judds (B. Maher)
13 9 got mfafarbara Mandrell And Lee Greenwood (Tom Collins, Jerry 41 | 31|17 k?tNgt};lA[?[t) BROdA(% I\(I(THE EwAIRE)CROPPER'S DREAM)- K. 0'Dell; K. 0'Dell, BMI; RCA/Curb 13772
rutchfie l Fi irt Ban .Morgan,P Worle: = :
Mack David, Mike Reed; Collins Court/Lodge Hall, ASCAP; MCA 52415 R Crowell. Coolwell Granite, ASCAP: Warner Bros. 7-29282 @ 851 2 ?SEE,E%)CLASS OF LOSER-Ray Price & The Cherkee Couboys
9 | 8 [ 13| 1GOT A MILLION OF 'EM—Ronnie McDowell (B.Killen) 48 | 4 PINS AND NEEDLES—The Whites (R. Skaggs) R. Peterson, H. Howard; Tree, BML; Viva 7-29217
M.Garvin R Hellard,B.Jones; Tree,BMI/Cross Keys, ASCAP (Tree Group); g.&l. Carnes, C. Hardy; Elektra/Asylum/Retuge, BMI, ASCAP; MCA/Curb 76 | 63| 17 IF ALL THE MAGIC IS GONE-Mark Gray
Epic 34-04499 2432 (B.Montgomery, S Buckingh
» - " 49 5 GOODBYE HEARTACHE—-Louise Mandreli (E. Kilro C.Lester; VrVT;r;ir-Taumelﬂgn:mnter's House, BMI; Columbia 38-04464
17 ] 8 | DON'T KNOW A THING ABOUT LOVE—Conway Twitty ( y)
(Jimmy Bowen) R.C. Bannon, M. Spriggs; Warner-Tamerlane/Three Ships/Writers House, 77 | 60| 18| STILL LOSING YOU-Ronnie Milsap (R.Milsap.R Galbraith)
H. Howard; Tree Publishing Corp., BMI; Warner Bros. 7-23227 BMI; RCA 13850 M .Reid, Lodge Hall, ASCAP; RCA 13805 ) '
1 11 |1 EVEN STAR/ _ .‘:’ 50| 3 YOUR HEART'S NOT IN IT—ianie Fricke (B. Mont ) ' —Fhi
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@ 16| 9 | THE LADY TAKES THE COWBOY EVERYTIME=Larry 45 | 47 | 5 | TELL ’EM I'VE GONE CRAZY—Ed Brace (. West) GANDER) Dot (
Gatlin & The Gatlin Bros. (Rick Hall) E Bruce, P. Bruce, R. Peterson; Tree/Sugarplum, BMI; MCA 52433 AAH':rveyR)maEl?\:t(;?)dw;?(tes(hj\]scél#ilc‘;mgﬁ)l‘ T
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(13)| 19| 7 | IF YOU'RE GONNA PLAY IN TEXAS (YOU GOTTA N R Rapers: Sistr John, B KR 15654
EAM\{tEhé\II ﬁvllDx[anuEm'lll;larzH'E;IeBmgi)sAlffla1mvgc(L\H'1asgfgd' Alabama) 53| 3 TOO GOOD TO STOP NOW-—Mickey Gilley (J. Boylan) 81 | 66 | 18 | THAT'S THE THING ABOUT LOVE-Don wittiams
: blitk  Baray/ » BMI; - ; , 1 ] (G R (D.Williams,G.Fundis)
B. McDill, R. Bourke; Hall-Clement/Chappell, BMI/ASCAP; Epic 34-04563 » S , X
18] 9 | COULD USE ANOTHER YOU—gdcy Raven (Eddy Raven, Paul R Leigh, 6.Nicholson, April/Lionhearted/Cross Key's (Tree Group),
g:)ﬂ%)v e Bucks Jones. Tom Shanio. Tree Husi 0Ly C 51| 6 EOBIEZL_()HSO‘E)S—';heAvgang’T '&;?ctt:rssglgl_.o?;n;el, J. Dowelty ASCAP; MCA 52389
S (Tfe:’ao “°) e R L A i : y 82 | 70| 16| MY BABY'S GONE-The Kendalls (B. Ahern)
¥ up). ‘ 56| 3 MAGGIE’S DREAM--Don Williams (D. Williams, G Fundis) H. Houser, Central Songs, EMI; Mercury 822-203-7
15 1 15 TENNESSEE HOMESICK BLUES-Dolly Parton (M. Post, D. D. Loggins, L. Sitver; Leeds/Patchwork, ASCAP/BMI; MCA 52448 :
Parton) . 83 68 5 FIRST TIME BURNED-—Johnny Rodriguez (R. Albright)
D Parton: Velvet Apple, BMI: RCA 13819 55| 4 Rl}?D_IO LA';I‘D—MichaeI Martin Murphey (J.E. Norman) J. McBride: Foster & Rice, ASCAP; Epic 34-04562
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Mavis) ’ - . P 3 , } -
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@ 20 8 SECOND HAND HEART-_Gary Moreis (6. Morri, JE. Norman) D.A. Coe; Warner-Tamerlane, BMI: Columbia 38-04553 D.Morrison,L.Keith; Warner House, 0XO Whitney, BMI; MCA. 52410
%rﬁ::&n?:[giirgéb% E&t?nw:’rr\:grg E;wr::»%l;;%amen @ 62| 2 EHANCE OF LOVIN' YOU—Earl Thomas Conley (N. Larkin, ET. 86 | 75| 8 X!r}jeEtt'\lSWDErtc(;)ET BACK TO THE FARM-—bavid Frizzell (S.
b b i onley) e o - o - . .
18 | 6 | 14 | NEVER COULD TOE THE MARK-tayion Jenrings ET Canley. . Scruggs; Blo Moon Labor of Lo, ASCAP/ B PRI A0 1. SHanizoMrES FubisHingy Dilyroausea i
(W.Jennings, A.D., & B. Cartee) i
W. Jennings: Waylong Jennings, BMI; RCA 13827 59| 2 P.S. | LOVE YOU—Tom T. Hall (). Kenned 87 | 79| 20 ANGEL IN DISGUISE—Earl Thomas Contey. (N.Larkin, E.T.Conley)
26| 5 CITY OF NEW ORLEANS—willie Nelson (C. Moman) @ 6. Jenkins, J. Mercer; MC(ATWB' ;SC(AP' Mrz:sux B80:216:7 Egﬁc?g;egén Seruggs, Blue Moon, Apel. ASCAP Full frmor, BH
S. Goodman; Buddah ke Tom, ASCAP; Columbia 38-04568 —Hi
== i | el il 57| 5 | GOOD NIGHT FOR FALLING IN LOVE-Hilary kanter (£ 88 | 80 | 10| THE CHICKEN IN BLACKJohnny Cash (8 Sherrel
AM ON TEXAS LADIES—Rex Allen, Jr. (A DiMartino) evens) ) ] ) G. Gentry; Algee, BMI; Columbia 38-04513
S. Dan Mills; Combine, BMI; Moon Shine 3030 E. Stevens, E. Rabbitt, D. Malloy, Deb Dave/Briarpatch, BMI, RCA 13835 89 a7 8 GOODTIME CHARLIE'S GOT THE BLUES—. £ L
i sse
21 |10 | 13| FAITHLESS LOVE—glen Campbeil (H Shecd) (55)| 56 | 5 | ALLI WANNA DO (IS MAKE LOVE TO YOU)-gansans Russell, D. Smid con s
1.0.Souther; WB /Golden Spread, ASCAP; Atlantic America 7-99768 &E K‘;’:s?'ﬂ%:r'ai'Ekaﬁzr";‘as'&w_ Warner Bros. 7-29226 E:Sggeefe; V’J;r?\re)r-Tamerlane, Road Cannon Music, BMI; Paradise
28 | 8 | I'VE BEEN AROUND ENOUGH TO KNOW-sohn Schnewd | | )
(22) (immy Bowen) _ roee i ool | iy SIIICRERAR MRS o etz 90 | 89 | 17 | GOD BLESS THE U.S.A—Lee Greeawood (J Crutchtiels)
ngi;eeMgA l\é12c4[:)|l7l Hall-Clement Publication, ¢/0 The Welk Music Group, » ] g‘g""zms-}:g;é’%’g‘s- BM]'_;HWEMEEF CE"'b 7.29253 b%;‘eelinzv;ggd; Music Corp. of America/Sycamore Valley, BM!;
29 | 6 | GIVE ME ONE MORE CHANCE-xile (B. il 57 1 MEW WN THE LINE-T.G. Sheppard (LE Norman) | 91 | 88 | 11 | LOVE OVER OLD TIMES—syuia (7 Coll
@ Lp. Penington, S Lamare; Pacific Island {ire Grow), BMI i L angersen, € Kol 0ia"Erizods)/GoldemiBridge EMI/ASCAR L Angelle M R, Colins Gourt Lodge Hall, ASCRP, RCA 13838
4.04567 e
27 | & | (YOU BRING OUT) THE WILD SIDE OF ME-0m seas | 08 | 2 | 16 | FORGET ABOUT ME-he Belimy brohers (081 Bellomy. S ol A N A
(K. Lehning) T.Seals, E. Setser, F. Miller, Warner-Tamerlane/face Th 9 78| 4 SHE TOOK IT TOO WELL—John Wesley Ryles (Lob
D. Seals; Pink Pig Music, BMI; EMI-America 8220 Mu:iacs‘lrvmg ng\zn N 'D?xr‘e‘ %?reramf 'aam"f Asﬁw, eMCA Curb 52380 3 Lobo, D. Lowery; Boo/Log Jam 'Shedodhhnousz,sf\ySCRKPe,Slgla z)venue 500
25 |24 | 9 | STUCK ON YOU-Lionel Richie (L Richie, J.A. Carmichacl) 74 | 2 | NOBODY LOVES ME LIKE YOU DO—pnne Murray & D 94 | 86| 3 | TAKE IT SLOWKenny Date (J. Ar
L. Richie; Broc:m\an, ASCAP; Motown 1746 IJ_o%gms (’J’_Eﬂ:\{ﬁ_rmgré) BMI: Caitol 5401 e ey e B. Mounds, M. BE“OW:(%T;\"OYOEy,a eBI\SIJI ARL;&:I)R 8403
30 | 9 | TONIGHT I'M HERE WITH SOMEONE ELSE-surer ok oo | 23 |14 L G o g B sk o 95 | 92| 2 | MAKING LOVE TO DIXIE-The YougerBrothrs Bnd
\ °rm — cClain ickey Gilley (N.Wilson ichards, Carter, Isbell)
Dave Loggins; Leeds (MCA) Patchwork, ASCAP, Warner Bros. 7-29225 R.Gites, B.Haynes, B F'scher;aB);ja s/Bobby Fischer, ASCAP/My Mitche!l. Hend Baray, BMI; ERP 4-04094
27 15 [ 13 HE BROKE YOUR MEM'RY LAST NIGHT—-Reba McEntire Quelee" Elizabeth, BMY; IEDiC 34-04422”9u 4 ' 96 g5 18 Bl_cB.eB'_ QL;:;‘N"’:;’ Wri'H LOVE—Eddie’ Rabbitt
(N.wilson) 61 | 45 | 17 | HURT FOR YOU-—Deborah Allen (R. Van Hoy) (E Stevens,E Rabbitt)
gi‘h?e%éoﬂn;s.'wlg:pl;;xgaHall-clemem (Welk Group), Cross Keys, D. Allen, R.Van Hoy; Posey/Van Hoy/Unichappelt, BMI; RCA 13776 E,Rabt;n;btz.%evens,aj Walker,Jr. Deb Dave/Briarpatch, BMI; Warner
N 69 | 3 ALL THE LOVE IS ON THE RADIO-Tom J 6. Mills) p Xk
32| 7 WOMAN YOUR LOVE—moe Bandy (B. Mevis) L. Russell, D.A. Snider; Young Carney 'warner.Tamnaor?:SA(scwl'BMI; 97 | 73| 16| WHERE'S THE DRESS—Moe Bandy & Joe Stampley (B. Mevis)
B. Shore, D. Willis; Royalhaven,'G.1.D., ASCAP; Columbia 38-04466 Mercury 880-173-7 T Slamptey, B. Lindsey, G. Cummings, Muliet/Hoy Lindsey, BMI;
35| 5 | SHE SURE GOT AWAY WITH MY HEART—John Anderson | 63 | 61 | 7 | IT'S YOU ALONE-Gail Davies (6. Davies) it S
| \(AJI T, [ (1T ee—————— R. Davies; Vatet. BMI; Warner Bros. 7-29219 98 | 97 | 25| | CAN TELL BY THE WAY YOU DANCE(YOU'RE
m | 1 e 77 | 2 | WHEN THE WILD LIFE BETRAYS ME-jmmy oufet (. D e Shts Koy SEabr S Do B
—Emmylou Harnis (B. Ahern B , M. Utley, T. B . P b " . . .
D. Robey, F. Washington; MCA, BI&I; Wamrelr Bros. 7-29218 J.ogs'n'e"‘ M. E‘Iey. W?Yenn)nings; Coral Reefer/Coconutley/Warner- Compleat- 122 (PolyGram)
(31){ 36 | 7 | ROCK & ROLL SHOES-Rey Ctaries with B.. Thomas (B o~ ASCAP/BMI; MCA 52138 99 | 96| 24| |DONT WANNA BE A MEMORY-gxic dxien
Sherrill) '_Atlanta (M. Bogdan, L. McBride) P. Pennington, S. Lemaire; Pacific Island/Tree (Tree Group). 5
P. Kennerly, G. Lyle; Good Single/Irving, BMI; Columbia 38-04531 mﬂ B. Mevis, B. Shore; G.I.D. RoyaTnHZven. ASEnP/BMI WA 22052 Epic 34-04421
32 | 14 | 16 | LET'S FALL TO PIECES TOGETHER—George Strait (RBaker) 72 | 3 | THE FIRST TIME-McGutfey Lane (M. Morgan, P. Worley) 100 | 99 | 4 | WEVE GOT TO START MEETING LIKE THIS—memphis
D. Lee, T. Rocco, J. Russell, Maplehill (Welk Group) Sunflower S Douglass, R. McNelley, ). Schwab, D. Tyler; McGuffey Lane Intuit, (R. Oates)
Country Hall-Clement /B ibo (Welk Group) BMI/ASCAP, MCA 52392 BMI: Aflantic America 7-09717 K. Bell, J. Skinner, J.L. Wallace, Hail-Clement, BMI, MPI 1691
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Nashville S
® Continued from page 47 they sat down to collaborate. One of In The Night,” which is a hit for Copyright 1984 Billboard Publications, Inc N(') pert o:) ths mbhcauo? may be repvt’)‘gucedl.
. : i M s, electronic. mechanical.
die Rabbitt, “Every Night I Fall In  these songs, “Love Does That To  whoever is lucky enough o get the Patcopying. recoraing. or oherwise. without ihe Pl wrlien permission of the publisher
Love With You,” which will be in- Fools,” is reportedly included on hold on it, plus “Love Has A Mind
cluded on Rabbitt’s next album. If Crystal Gayle’s upcoming album. Of Its Own” and “Easy Street.” = =
. Q@
you’re wondering about how the duet Davis is an r&b-flavored rocker They look like country’s Mutt & § = ARTIST ARTIST
occurred, well, Kanter’s producer is who sometimes sounds like Joe Jeff. But while they may be Nash- 2 | % Title, Label & Number Title, Label & Number
Even Stevens—a frequent Eddie Cocker. He works in high-energy ville’s newest ““Odd Couple,” don't = |3 (Dist. Label) (Dist. Label)
Rabbitt collaborator. grooves, and did a superb opening set underestimate the power of their cre- 2 HANK =
Meanwhile, Hillary is working on that had the audience on its feet. Da- ativity. It wouldn’t surprise anyone if | g WILLIAMS, AEEKs @l 43|20 E?E‘B:\meELNVEI'&CEA
a followup to her just-released mini- vis is best known for “Take Time To the team of Davis & Williams starts JR. e A 7 | i (MCR)
LP, “Crazy In Love.” For the next Know Her,” Percy Sledge’s followup burning up the charts—and not just w:’[%'ey Sﬂfb 38 |38 7 GLENTCAMPBAELLt_
one, she has seven songs finished, and hit to “When A Man Loves A Wom- country charts—before long. Z20BNER Foverca ootga M e
SEyEsstie Hopes to play harp and. pi- an,”” which he wrote at the age of 17. * *x * @ MERLE HAGGARD 39 (39|21 f’\ItlJvAeyL,'(\lA . WeA
b ; i } z The Game, TR
z:vnao That'’s real s'tm'lged harp, by the ~ Steve has never gotten the re(,:ord Signings: Diana Rae, MCA/Curb 'E‘p?cAr"E!geaeg T cey) 40 (37| 5| MICKEY GILLEY
y, not harmonica! ing success he deserves, but he’s re- tist Merit Musi 3 1 |45| GEORGE STRAIT Too Good To Stop Now,
ted as a writer for such tunes as artist, to erit usic as a Right Or Wrong, MCA | Epic FE-39324 CBS
LA S ¢ SpEC writer . . . Mac Davis and Ray Ste- 5450 ' MCA 41 41| 4 | RAY CHARLES
. . Barbara Mandrell’s *“*Only A Lonely vens to MCA Records @ 6|7 WILLIE NELSON Friendship, Columbia
_It was quite a night at the Vander- Heart Knows” and Reba McEntire’s ) City Of New Orleans, ‘ s =
bilt Plaza a couple of weeks ago when “Just A Little Love.” Columbia FC-39145 CBS 42 |44 9 IEE)OEI} lﬁé\\}(fol‘ﬂhe' -
Steve Davis and Paul Williams got . Loretta L 5 |4 |22| ALABAMA HCA | RCA AHL-1-5040 " Rea
together onstage in a benefit concert When Williams came out onstage ynn 5 |61 E";\";;)C'Tw%ﬁkls-w” 43 | 40| 4 | CHARLY MC
for Nashville NARAS and the Van- after Davis’ fireworks, the audience R T 6 CONLEY CLAIN
derbilt Children's Hospital wasn’t sure at first how to take him. esumes 1our Don't Make it Easy For ¢ Charly,lEpic] (E;39425] HCES
RUAS He bowled out like a miniature stick B en all i .rro}r‘eEemwTrfcsA'c b
e N N ) ] N /Lu
Williams has been spending time of dynamite, cracking jokes, dancing NASHVILLE—Loretta Lynn has 7|7 |47 EJ,S,KCYMZK,?%E,S MCA5490 MCA
in Nashville late!y. ' His brother, around and generally hyper with ex- ;lesumed h}elr cc_)nc;ert }ourf follo}:avmg nﬂr}a?:,;[s&%aé eos 50( 13 TB%TBHEELF%MY
Men'tor Williams, is signed to Meljlt citement. But it didn’t take long for \er recgnth c}splltazzzzuor;l o;}?x aus- 9 (22| MICKEY GILLEY & Restless, MCA/Curb 5489 MCA
Music Corp., and Paul, admittedly in  people to settle in with him. What he ;‘1"" ar" the July 24 death of her son. CHARLY McCLAIN 52| 8 | KAREN BROOKS
a dry spell frqm “vyriter burnou?," lacks in vocal quality, he makes up erh "}S(t schedsu led ;ppearansce :;as [FlE-T;;;952 CIEHers 2 ps g?:srtﬁ-oz’sggf W A
thought Nashville might provide him for in personality and presence. ?;)‘ ¢ Kansas State Fair on Sunday 9 |8 14| LEE GREENWOOD 47 |48/ 15| GEORGE JONES
1 N 000 Love ouve ace
with a needed change f’f SCEHCRYL If his version of his hits doesn’t . Comin’, MCA 5438 MCA in My Heart, Epic
> During the next two months, Lynn FE-39002 cBS
He met Steve Davis by accident equal the finished d hat? . . 10 {11]29| THE JUDDS g
one night in a local restaurant; they }?e —— (K1 rfico}r]' S, SO what™  hag set dates in 14 different venues, The Judds - Wynamna & 48 |42| 6 | JUICE NEWTON
hit it off instantly. Despite Williams’ writer’s tow:m—an this is a song- including a week at Harrah’s in Lake it (RCA) P
“burrfout,” he managed to write ' Tahoe, Oct. 19-25, and an appear- 16| 9 | JOHN ANDERSON 49 [51|43| WILLIE NELSON
’ g . . !
three songs with Steve the first time The real magic occurred when ance on *“The Tonight Show,” Oct. Moroer Blos. 25035 WER Bt Fe 3810 cBs
Paul asked Steve to join him. Th'ey 17. She will also begin shooting a new @ 15/21| BARBARA 50 | 53| 3 | CHARLEY PRIDE
performed several songs they'd writ- series of commercials for Crisco later MANDRELL Power Of Love, RCA
ten together: “Love B d A Hol hi h Clean Cut, MCA 5474 MCA AHL1-5031 RCA
en together: ve Burne ole this month. 13 |14 18| THE STATLER 51 {5419 RAELpTgIkLI%CA o
BROTHERS W L alches
u L ngxrgnglue, Mercury boL §2 (45| 11 RONNIE
18-652-1 MCDOWE
Ig us or as VI e et 14 [ 13|14 DON WILLIAMS Wll(l:ing, Epic Lr%.asaze CBS
15 | 12|15 %a('JeNCl;rIOEII";“INLCS‘\Asgga e o KATHMY IMATTEA
Kathy Mattea, Mercury
® Continued from page 47 about 2,000 cable systems. Each sys- One More Try For Love, 818-560-1 POL
q . . s q RCA AHL-1-5016 RCA 54 | 49| 15 B.J. THOMAS
area carrying the same information tem is given 10 cents per subscriber 16 |10l 49| ANNE MURRAY | Shining, Columbia
as the People ad. per year to spend on co-op A Litt Goozd News, op FC-39337 CBS
SJi S sy maricts o pomisad rSHBIE 7 1] 0| Bt o GDjer e Mol tagms
ble,” 30-second spots adjacent to the “We will deliver spots and slicks Exile, Epic BEE 39154 CBS \ Bros. 23961
Country Music Assn.’s Awards  and encourage them to purchase 185 aite %GERgA%'TNL I 36 | Ealsoa WLl Teroon &
Show, Oct. 8. ads,” Werner says. “The place where BROS. BAND N 35305 £BS!
® Spots on WTBS, USA Network,  the cable industry makes its greatest e S (87) 65 2 %g't’:odS%HS';‘oﬁlr?oaR
. 9. g a = "
N\ gsplz and CBN  throughout  mistake is in not letting the consumer 19 |21]21 (;oAuf’z“Y‘ MORRIS oo toel = ngLSA:ASEDLEY G2
ctober. ) » w !
( ’ u Werner says he also hopes to run a Know what's on. 15 P I e i L A
s . : The October ‘“homecoming” 20 [20| 7| WAYLON (59) 66/ 78| ALABAMA A
PLAYING DJ—During a recent visit full-page ad in USA Today. In addi- . - JENNINGS The Closer You Get, RCA
X .9 tion, that there are plans for spot ra- theme will continue as an anaual pro- Never Could Toe The ' Ll i
to Detroit, Mercury’s Tom Jones o P motional event, Werner predicts, Mark, RCA AHL1-5017  RCA 50 | 59|17 THE WRIGHT
dio announcements about the shows
was a guest DJ at WWWW, where . , ut the along with “three or four other pro- 21 [ 19|45 CRYSTAL GAYLE BROTHERS
he chatted about his country ca- in the 28 markets. If the radio spots . 2 . Cage The Songhird, Easy Street, Mercury
- gramming strikes” during the year. Warner Bros. 23958 WEA 818-654-1 poL
reer. While in Detroit, Jones per-  are not run, he notes, it will be be- . (22)| 25| 42| JIM GLASER 81 | 63130 WILLIE NELSON A
formed at the Premier Center for cause GWSC research has concluded The *“America’s Country Home” | The Man In The Mirror Atways On My Mind,
six nights. that such spots do not lead to specific ~ tag now being used to identify The 23 |23l 3 g";\"’: \asllf)"(;rév‘é(g;s o @ SOA“N";?FF[C“;;;?(SE a5
tune-ins. Nashville Network, Werner says, Greatest Hits 2, MCA won The First Word In
Besides the advertising emanating suggests “‘a place to go, relax and be i ?ggkcommma
: (c8S)
Warner Bros- from GWSC, Werner says that cable comfortable—where you never have 333 a‘l\\m%ARRE‘tL & LEE 63 67 10| MCGUFFEY LANE
0 . affiliates are being urged to advertise to worry about it.” The tag “can last GREENWOOD LB
Sendlng Statlons the programs locally. The Nashville  us for a very long time,” he says. “We e . (54)69 85| MERLE HAGGARD
Network, according to Werner, now won’t have to have a new slogan in @ 28| 9| NITTY GRITTY AND WILLIE
H = reaches about 17.6 million homes via six months.” DIRT BAND NELSON A
ongwriter blos T ™
26 | 27| 9 | MOE BANDY & 1131| ALABAMA A
NASHVILLE—Beginning  with T g ELEr, Aneniamghusie, B e
e (0o 0ys-Alive -
the release of Crystal Gayle’s “Me & weli, Columbia 66 |56 5 | LIONEL RICHIE
I - [ysla FC-39426 8BS Can't Slow Down,
Agamst The Night,” Warner Bros. 27 | 29| 52! JOHN CONLEE Motown 6059 MCA
singles released to radio from the la- in My Eyes, MCA 5434 MCA 67 |68| 13| LOUISE
bel’s Nashville division will carry bi- 281 | 30y 18 gyo rrli\aﬂr’tAx«arTn\glng MArE‘ ??hELLh L
ographies of the songwriters in- 25078 wea | You Yel, RCA AHL1-5015 RCA
volved. Written and printed by the 29 | 24|16 J[)AtVDli[v)or&%Lé)f'“m%gE 68 |57 [100| HANK WILLIAMS
Nashville Songwriters Assn. Interna- FCases o Har;kevilhams e
tional (NSAI), the bios will be on six- 30 | 26|34 E:ETSJEAJSLER Graesthis e
o G . ektra/Lurl 0
by six-inch inserts. , Today, Mercury 69 |64 [156| WILLIE NELSON A
Pam Rose, Mary Ann Kennedy - | il o %-EIBS}\K e PoL | . Greatest Hits, Columbia
237542
and Pat Bunch, who wrote the Gayle BOYS 70 |58 (26| DON WILLIAMS
single, will be the first to enjoy the Deliver MCA 5455 MCA The Best of Don Williams
acknowledgement. 32 [32] 8 | SOUNDTRACK y Vol.3 MCA 5465 MCA
The venture originated through 2?}‘[‘?2835 e RCA 71162119 ¥hEles ﬁosﬁm
the NSAI’s professional involvement @| 36|47 | HANK WILLIAMS, Compteat CPL-1-1008  POL
committee. Maggie Cavender, the as- mﬂ o 72 |70 f&’nﬁ'?ollﬁkgsr'c"asam 8BS
sociation’s executive director, says, Warner/Curb 23924 WEA 73 |72 |46 JANIE FRICKE
“We've long wanted radio announc- 34 34|72 JOHN CONLEE %gv%%gzg Columbia 69
ers and disk jockeys to give attention Jﬂoupsn fllocnx'xegasogreate“ MCA 74 I 73 |46 | DEBORAH ALLEN
to the writer as well as the performer 35 [31|52| THE ﬁEND'G\LLS fﬂhﬁ% ggdeight, RCA e
2 A A Movin® Train, Mercury i
on the recorq. We hope this will give 812-779-1 POL 75 |74 |46| JOHN ANDERSON
the information needed to make lis- ] 36 |35|15| MARK GRAY | Al The People Are
teners aware of the little things that - . ST 85 . Tae e B
go into the writing of a hit song.” HAMMIN’ AND JAMMIN'—RCA artist Waylon Jennings performs with o . e t_ + sales gains this week (Prime Movers)
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(Dist. Label) - 3 | = | (Dist. Label)
PRINCE AND THE WEEKS 41 | 42| 39| LUTHER
VANDROSS @
Busg Body, Epic
FE 39196 CBS
MRNEA | o)) Mo
rivate Dancer, Lapitol
ST-12330 Thriller, Epic QE 38112 CBS
-II;E(EIrJ;LMCEasNe 43 | 45| 38 PATTI
Warner Bros. 25109-1  WEA LABELLE ®
i'm In Love Again, P.1.R.
KRSHIE o F1 38539 (Epic) cBs
Arista AL-8205~ Rea | 44 [ 3130 [E)ENr:IRSDS
W
;EBBERGRASS Don’t Look Any Further,
Love Language, Asylum Gordy 6057GL (Motown) MCA
§0317-1 (Hle m U™ wea | 45 | 46| 16| GEORGE HOWARD
JACKSONS A §5‘;°ﬂg,§:‘,,§f‘* ® IND
Victory, Epic QE 38946 CBS
BILLY OCEAN SOpR A RANDY HALL
Suddenl; Jive/Arista o MCA 5504 : MCA
Gh?)stbuzters Arista - gaS&ngt’;\NMEe T’mgh!
¥
SHEILA E. RCA
The Glamorous Life, 48 |48 (17 WOMACK &
Warner Bros. 25107-1  WEA WOMACK
JERMAINE Is.g\égawlars, Elektra wEA
JACKSON ® X
Jergaineq“kson Arista 49 (49 9 SPYRO GYRA
AL8-8203 :IICCCAES; é&élggreas, ch
La.r?thEloLw %LC#IE A 50 {47 21| THE CRUSADERS
Motown 6059ML (MCA) MCA Eﬂf&t%zglstel, o
ol G s o | R
Break Out, Planet BXLI- LEWIS/NANCY
4705 (RCA) RCA WILSON
RICK JAMES The Two Of Us,
Reflections, Gordy Columbia FC 39326 CBS
e v(mowm mea (52)56| 3 | BOB MARLEY
AND THE
T e WAILERS
Run-DM.C., Profile 1201 IND tafend. Isiand 30169
O'BRYAN 53 [51|12| ART OF NOISE
Be My Lover, Capitol (Who' soAlra.dOOf At o
ﬂ%ﬁﬁi No.se Istand 9017 win
You, e find He. Epic s | 54 |55 | 25 g‘ogey”wsowlxcx
THE S.0.S. BAND Glen BG 10003 | IND
us! e ou e
fopeirt et g cos | %1991 911 B B
N Malaco 7415 IND
Now, Elektra 60360-1  WEA 56 |57/ 21 STANLEY CLARKE
JT(')‘IENBS%?\]THERS . ! ILm;agg;gosurec Epic cos
Out Of Control, AGM 57 [ 52| 25| EARL KLUGH
SP-4EGS RCA gv_llsgglzghmkmg, Capitol o
kl!LOfQOU, Capitol ST- 58 [ 58| 15 0'JAYS
lszéﬁNDTRACK A o #gvgségg 'NE“;:S) PR CBS |
B S cm ro, | 59 | O1| 54| HERBIE |
olyGram)
MADONNA @ nj,t\u':‘ecgocc’é. C.olumbia
Madonna, Sire 23867-1 | FC38814
(PwEalr\"BerOBBSR)YSON WEA | 60 | 60|63| MIDNIGHT
Straight From The EJ{;\;SMA On The
Heart, Elektra 60362 ~ WEA Donea Hogr olar
LAKESIDE 60241-1 (Elektra) WEA
?Eulgkatgrggus. Solar 60355 D 61 62| 23 . R ‘
NEWCLEUS Lﬁ%;";%i?&"ff% e
MEYRYEY 4 NISE
S| 621104 221 Qo i,
alaco
JOYCE KENNEDY 63 | 70| 6 | LITTLE MILTON
. Playing For Keeps,
EEAMRS;XQYQS RCA [ Malaco 7419 IND
Dangerous, Mercury 64 |65 2 BBOE?C%UZV&L.!QMS
El’x:um [PoiEyGram POL | SToazame o Ccap
65 [ 66| 30| SHANNON @
E{;Ighll)e Tabu BFZ 39144 TS LMet Theg'\&uﬂc(:ltay) n
irage ()
f‘kg;ﬁgi\iat?YMEcﬁssass mca | 66 [ 67| 7 | PEABO BRYSON
CAWED @ I o f
A D ol TEETT o
: 67 | 59| 13| SMOKEY
(PolyGram POL
SOUNDTRACK @ | ROBINSON
gglaédsneet, Atlantic wEn [ (,SWS;'OW "a)m 3 6098TL
ROGER 68 ] SADAO
The Saga Continues, WATANABE
Warner Bros. 23975-1 WEA | Rendezvous, Elektra
YARBROUGH & 371
PEOPLES 69 VARIOUS
Be A Winner, Total ARTISTS
Eagir)lence TEL8-5700 - | Shrgegzggat, Sugar Hill -
EgAgs c1io 70 |63 |43 EA;Y!D tSf'\vNBORN
NSTRUCTION ackstreet, Warner
Renegades, Capiilol Bros. 23906-1 WEA
ST12521 cap | 71 |68 15| MICHAEL
TYZIK
Jammin’ In Manhattan gé\rgw'gﬁ?dy Summer
{g(l))"dg:a%lsos-lﬂ o Love, Motown 610IML  MCA
y 72 |69 |47 | DEBARGE
DENIECE In A Special W?y, Gordy
WILLIAMS 6061GL (Motown) MCA
Let’s Hear It For The 73 |73 9 EDDY GRANT
Boy, Columbia FC 39366 CBS Going For Broke,
HERBIE HANCOCK Portrait FR 39261 (Epic) CBS
Egu;g[i%stem. Columbia 74 (71| 7 RICHARD
“DIMPLES”
ARA FIELDS
You, MCA 5503 MCA 75 |72 | 40 MmErvEESRCSFAFLl-SIGS RCA
THE VALENTINE 40| PI A.
BROTHERS DREAM
Have A Good Time, A&M lma;me This, Elektra
SP-4989 __RCA 602/0-1
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Black

Russell Simmons’ Rush Represents Rappers

NEW YORK — Rap may not be
everybody's favorite musical genre,
but is has clearly established a firm
foothold in the record industry. Rus-
sell Simmons, a manager/record pro-
ducer in his mid-20s, is representa-
tive of rap's impact. Currently, his
Rush Productions handles 12 rap
acts signed to eight labels.

Among his clients are Kurtis Blow
the performer, whose new Mercury
album is titled “Eight Million Sto-
ries,” as is the single, and Kurtis
Blow the producer, who in the last
eight months has produced Sutra’s
Fat Boys, Disco Fever's Love Bug
Star-ski, Profile’s Jeckyll & Hyde,
and former Elektra acts the Fearless
Four and Orrin “Juice” Jones. He’s
also produced Profile’s Run-DMC,
whose debut album has reportedly
sold more than 350,000 units, spawn-
ing two charted black singles; and
Whodini, a Jive/Arista act whose
“Great Escape™ album is coming on
the heels of the 12-inch “Friends” b/
w “Five Minutes Of Funk.”

In addition, Rush Productions
manages Tuff City’s Davey DMX,
who produces under the name Davey
Dee; Jimmy Spicier; Orange Krush,
a/k/a Simmons’ production partner
Larry Smith; ex-Fearless Four mem-
bers Great Peso & Mr. Nasty; Spyder

Dee, Spyder Cee, Orrin Jones, DJ Di-
vine and the Playgirls.

“*We got into this position by pro-
viding a management service no one
else was providing,” says Simmons.
“We protected our artists. No man-
agement companies understood this
music, so they came to me because of
the success we had with Kurtis Blow.
Besides, we'd worked with most of
these acts in the days before they
made records.”

Blow's *“The Breaks™ in 1980, only
the second 12-inch single to go gold,
is still the backbone of Rush’s rap
success, since four future producers
were involved in that seminal single.
Blow and Larry Smith composed the
infectious bass line, Davey Dee con-
tributed guitar, and Simmons con-
tributed some lyrics.

“What you're seeing now is that a
lot of people who were involved in
rap's early days are producing, most-
ly for indie labels,” says Simmons.
Continuing that trend, DJ Run—also
known as Joseph Simmons, Russell’s
little brother—is co-producing a sin-
gle on Run-DMC’s spinner Jazzy Jay
with Smith.

Simmons’ introduction to the mu-
sic business came via giving parties
around New York while attending
City College. He met schoolmate

Blow, then Curtis Walker, and they
began tapping into the growing taste
for rap music among th ' city’s young
blacks. Run, at age 13, made his pro-
fessional debut at Manhattan’s Dip-
lomat Hotel as the “Son of Kurtis
Blow.” His partner, DMC, was
Blow’s spinner back in 1980 when he
was just 14.

Despite the strides that rap has
made since then, Simmons is often
frustrated by his inability to place his
acts on major labels. “People have
been telling me the audience is gonna
stop listening to rap music,” he says.
*“But I've been with rap music for 10
years, and as long as the music stays
creative it will be here.

“You can take any of the grooves
that Kurtis uses and put James In-
gram on top of it and you'd still have
a record,” he continues. “It’s just
black teenage music, excpet that rap
has a greater chance of crossing over
than any other black teenage music,
because aside from blacks, rap ap-
peals to a hip white teen audience.

**At rock clubs all across the coun-
try they play rap music and book rap
acts. Run-DMC’s ‘Rock Box’ gets
played at all the most progressive col-
lege radio stations and new music
stations. And MTV played the video,
too!”

The Rhythm & The Blues

New Book Analyzes Hip-Hop Culture

By NELSON GEORGE

Can one learn to moon-walk from
a book? Or even from a video? What
about head spins and the electric boo-
gie? Probably not, though publishers
and video packagers are trying their
damnedest to make America think
so. Not since the golden days of dis-
co, when hustle and bus stop para-
phernalia flooded the market, has a
dance style and a street culture so
stimulated our mass
marketers.

Yet except for a
cursory chapter or
two, and various
usually  superficial
magazine articles,
the social, cyltural
and political atmo-
sphere that has produced breaking,
rapping and the various expressions
of hip-hop culture haven’t really been
explored. Steven Hager, a New York-
based freelance writer, takes a shot at
explaining it all with “Hip Hop: The
Illustrated History Of Break Danc-
ing, Rap Music, And Graffiti” (St.
Martins Press).

Hager focuses on the historic
events and political misjudgments
that created the world famous South
Bronx ghetto (foreign tourists now
ride through on buses) and how the
blacks and Hispanics trapped there
responded. Some joined gangs, some
used drugs, and some eventually be-
came the pioneers of rapping,
scratching, breaking and graffiti art.

Hager hits home with some little-
known facts: that blacks were per-
forming a form of break dancing in
the mid-"70s and at some point aban-
doned it, to be revived by Latin
males; that graffiti artists often col-
lect in “gangs” to study each other’s
technique and avoid police while uti-
lizing their favorite canvasses, New
York City subway cars; and that a
Bronx DJ named Herc played a cru-
cial role in the musical development
of hip-hop. The pictures in “Hip
Hop” are good, though the book
would have benefitted from the use of
color, especially in illustrating the
work of graffiti artists.

If this writer has one major com-
plaint, it’s Hager’s tendency to con-
tentrate on Afrika Bambaataa’s
background to the exclusion of de-
tailed biographical information on
major early rappers such as Eddie
Cheeba, June Bug Star-ski, Kurtis
Blow and Hollywood, who were all
essential to rap’s refinement. The
book could also have used a lengthier
discussion of just how the hip-hop
culture has been changed by the com-
mercial embrace of record labels, art
galleries and salesmen of all types,
and whether it will survive that
embrace.

Hager could speak first hand about
the collision of hip-hop with big busi-
ness, since it was his original story
that inspired Harry Belafonte to
make ‘“‘Beat Street,” though the
film’s plot strayed far afield from
Hager’s intention. In fact, his book’s
interest in Bambaataa’s journey from
gang leader to DJ can be seen as a
model for what Hager wanted on the
screen. Considering the Hollywood
love story that dominated ‘‘Beat

Street,” there is no question Hager’s
original conception would have made
a better film.

* Kk Kk

Short Stuff: The Texas Black DJ
Assn. is the Lone Star State’s first
state-wide black record pool. Started
this summer, it includes jocks in
Houston, Dallas, Fort Worth, Long-
view, Beaumont, Port Arthur, San
Antonio, Galveston, Austin and
some smaller cities. For more info
call (713) 523-5308 or write 522 Ken-
wood Street, Houston, Tex. 77013

. Sometime Billboard contributor
Steve Ivory is writing a book about
Prince for Putnam. Prince books by
Jim Feldman for Ballantine, Jona-
than Breem for Macmillan and Mi-
chael Shore for William Morrow via
Rolling Stone Press are also on the
way. In addition, an authorized
“Purple Rain” book, featuring stills
from the movie and parts of the
script, is now being shopped by Ori-
on Films. Initially, no publishers

(Continued on opposite page)

HOUSTON HIGHLIGHTS—Capitol recording artist Beau Williams, right,

poses with a proclamation declaring July 27 Beau Williams Day in Houston.

Shown with.him from left are Larry Allen of Front Row Productions, James

White of the city’s mayor’s office, and Sidney Miller, publisher of BRE
magazine.
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on' Ask 83 catdlog koWl
« Button Mastar, PO Box 129 Bragepor! PA 19405
1-4800] 523 1197-fastional} |1 you dont have a phone

stop. Below market rental or sale. Immediately available. g"‘"’””"’“""’ e
A . . 5 _ (2223223
Idea:)lfor qlstt”bUt(t)rs.FVOh:jmte'lmall “users. publishers, as : $AVE MONEY :
sembly, printers etc. For details Ca Up to 20% off wholesale list prices on
¥ officially licensed R&R merchandise % POSTERS

/ ¢ Catalog available Rock Posters
we&flg'!e“ Fegg-g!aezmen Call now: ZAP ENTERPRISES
‘ ; 1 800 322 8000 (outside MI) 1251-3 Irolo St.
or i
(313) 666 4594 Los Angeles, Calif. 90006

(213) 732-3781
DEALERS ONLY

National Trends, Inc.
7350 Highland Ave.,
Pontiac MI 48054

Dealers only
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ACTIONMART

The results are fast. The
reach is vast. And the call is

HOME OWNED 8Y
THE JAMES BROWN

PR R PG S |
NEENXNXRNR

ROCK CALENDARS
Now in stock! Duran Duran. fron Maiden.

free! To place a Billboard
Classified ad, call Jeft Serette
at (800) 223-7524.

DANCE NEWSLETTERS

o
THE WORLD'S BEST dance music on LPs, 45s,
and tapes. Free price list. Telemark Dance Rec-

ords, Box 55, McLean, Va. 22101.

The U.S. Government is selling this
spacious country house (3,000 sq. ft.
house, pool, kennel, stables, 39.9
acres) by auction.

Call J. A. Deleonardis
1-803-765-5526

for information.

HELP WANTED
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1-800- 07
- BRITISH FLAG « JAPANESE FLAG s #
ANIMAL SKIN » SPLATTER « MUSIC o
<NEW WAVE » THREE STOOGES »
CAPS «

* 3% % % %% % %%

ELECTRONIC ENGINEER: HIGH-SPEED TAPE DUPLICATION

BONNEVILLE MEDIA COMMUNICATIONhas an immediate opening for an Electronic Engineer
for our High-Speed Tape Duplication facility. This is a new position. We are expanding our staff
in the pursuit of excellence in tope duplication. This position requires a BSEE degree or equiva-
lent technical background plus 3-5 years experience with professional audio equipment and/
or high-speed tape duplication equipment. Experience with Gauss or other loop-bin duplica-
tor systems is very desirable. Excellent setf-motivation and self-management skills are required
Qs is an ability to work wel! with people. The ability to demonstrate a professional track record
of accomplishment Is required. A very complete resume which details specific areas of exper-

tise and interest is expected, Prospective candidates please note that all engineering and

production areas are designated “NC SMOKING”
Please reply to Ellen Richardson,
Director of Human Resources,
Bonneville Media Communicctions
130 Social Hall Avenue,
Salt Lake City, Utah 841114.

“AN EQUAL OPPORTUNITY EMPLOYER"

ATHLETIC WOMEN and more! Custom work,
all ratings. Unique & Unusual service. Info:
$5.00. VORTEX, P.O. Box 5044-248B, Thousand
Oaks, CA 91359.

WANTED: YOUR VIDEO creations for possible
TV exposur2. We want homemade comedy, en-
tertainment or music video tapes or Super 8
films. Send tapes to: Tape: 9 West 57th Street,
48th Floor, New York, NY 10019.

COLLECTIBLES

PRIVATE BACKSTAGE PASS collection
—over 65 rock - R&B - Artists. All original
passes, all collectors items. For serious inquiries
only. Billboard Box 7562, 1515 Broadway, New
York, NY 10036.

BOXES FOR
AUDIO & VIDEO

Prince "Purple Rain", Twisted Sister T-Shirts. Hottest
new designs: Idol, Duran, Crue, Priest, Boy Georie
Scorpions, Rush, Thompson, Malden and more! All
items licensed.

NEW WORLD SALES

P.0. BOX 121

Teaneck, NJ 07666 (Call collect TODAY

201-836-6613 — ask for Bill)

Dealers only Distributor inquiries welcome

Wl BUSINESS OPPORTUNITY

DISTRIBUTOR
WANTED
Looking for an exclusive dis-
tributor in USA to handle
stacking cases for compact
disc.
Please call or write:
Pierre Boivim

(514) 354-5770
Music Expert Inc.
9400 Parkway St.

Ville D’Anjou, Montreal
H1J 1N6 Canada

$100,000 WANTED Public Company seeks asso-
ciate publisher to have equity and assist in the
expansion of a proven trade publication. Send
resume to Box 5335, Santa Monica, California
90292.

TAKE CARE
OF YOUR
LUNGS.

THEY'RE
ONLY
HUMAN.

If you were a magician,

NATL/INT’L RETAIL DISTRICT ' — youa wouldn t hgve to

SALES VP MANAGER AMERCANK TAPE & ACCESSORIES. RECORD PRESSING warry about smoking and

STATE OF ART Vet’.y sulccessfgl ?]"F’ 'nn?(vq“ve 22" o Free Catalog Featuring: SERVICES your lungs. You could just
VIDEO EQUIP. el telel IEe(e) EelR S Mol g Maxell » Discwasher « Memorex » TDK

Top flight hard working
New York executive sort

vidual with business skills. Ideal
candidate should have a mini-
mum of 2 years retail manage-
ment experience, 2 years supervi-

Recoton » Sony * Koss ¢ Scotch » Fuji

Eveready » BASF » Allsop » Savoy
Audio Technica » PD Magnetics
Duracell » Amaray » Wico * and

RECORD PRESSING

Mid-west’s newest and finest record plant

make your lungs disap-
pear But no on2 can
really do that. And smok-

. . sory expetrience, competent in many morel specializing in custom pressing, 7", 10 . : . 3
to establish and direct ag- stcﬂfingﬁ> problem solv‘i)ng, and o 24 Hour Freight 12" Colored viny! picture disc — cus- ing Qrad 'Ja”J] debtroys
gressive sales force and making sound financial deci- Paid Service tom packaging. Premium work — com-

dist. program. Should
have extensive familiar-
ity with vending machine
industry. Contact:

Pamela Tyme

The Renwick Center
40 Renwick Street

sions. Send resume to:

Box #7569
Billboard Magazine
1515 Broadway
New York, NY 10036

* Free Mailing of
Extra Profit Times

Dealers Only
Send or Call Toll Free for Your
Free Caples: 800-523-2472

B. L Resentihel Birocietes.
Dept. A/1035 Louls Dr./Warminsier, PA 18974/(215) 441-8900

petitive prices — fast turn around.
For more information, contact:
Lenny Eames
Precision Record Labs Ltd.
521 W. 26th St.
Chicago, IL 60616
(312) 225-9117

your lurgs. They get
darker and become dam-
aged over the years. Your
lungs have towork harder
and harder until ﬁnally,
you can't breathe at all.

. . t)
New York, NY 10013 RECORD SALES Sm.okmg isrt healthy
212-929-3898 REPS WANTED B“.I.BOARD RADIO JOB MAR Period. P'ease make any
N ———— Established importer of classi- Cigarettes in your life dis-
3 - f ) C [
with experience and perfor- %%'S‘i’s”geg?(‘iﬁggggﬂgngﬁcsg’,gs A Bisslitiom Yalas ADDRESS ALL ADS: JEFF SERRETTE appear. It's a trick that
imance. ConidonHolity aesured. people. All major market ferrito- . Position B e e (0121, Joe 1308 ooyl o could save ycur lif2.
ries. Excellent opportunity for . 800] 223-1524 (Dut of Stale]. Use aay major
supplemental income for those Available credit card when calling in your advertisement /ﬂ/‘\ Y |
airea i - iti - Services V% q:ﬁétfd-
SALESPERSONS alrec dy selling non-competitive . $33.00 per inch r~{ PAYMENT MUST ACCOMPANY ORDER |~ i
) = ) Send resume fo: | | > %
Established New Jersey high speed i Name | b pmgppess Y tin et
cassefte duplicator seeks aggressive Box #7571 | |
salespersons to solicit custom cassefte Billboard Magazine WE ACCEPT i Address :
duplication and packaging accounts OR | .
within the Northeastern, Mid Aflantic 1515 Broadway ALL MAJ | City State 2e ' AMERICAN
and Southeastern regions. Must have New York, NY 10036 CREDIT CARDS 1o |
previous sales experience. Knowledge | Telephone }
of the music, digital and spoken word - IR — sy — i S — .~ S ad LUNG

industries a plus. Compensation in-
cludes salary, commission incentive
and expenses. Send complete resume
detailing past experience and salary
history to:
Al Santoro
PSI Industries
135 Ludiow Ave.
Northvale, NJ 07647

WAREHOUSE
HELP NEEDED
Full-time and part-time shifts avail-
able—experience not necessary, but pre-
ferred. Immediate positions available.
IMPORT O DISC CORP
855 UNIT (E) Conklin St.

Farmingdale LI, NY 11735 and weridwide communications network ' o froe! o piace alilpedrd
X , Box -F, Skip- s I
(516) 694-4545 pack, PA 19474, (215) 489 4640, Box 5000 €

AREA REP WANTED By major Publisher in
the Prestig. Music & Entertainment industry -
Investment required - secured - Call Mr. Louis
collect 213-827-8083

USED EQUIPMENT
FOR SALE

1" TRAYCO WITH 5 slave cassette - 1" 440 Am-
plex Mester Maker - 2 King cassette loaders
Model 630. Ask for Bill 803-427-6345 No Satur-
day Calls.

COMPUTER SERVICES

THE INDUSTRIES ONLY total information

POSITION AVAILABLE

RADIO TV JOBS —

10,000 radu> jobs a year tor men and women are listed
in the Amencan Radio Job Markel weekly paper. Up to
300 openings every week!! Disk Jockeys. Newspeople
and Program Directors. Engineers, Salespeople,
Small, medium and major markets all formats. Many
jobs require lttie or no experience! One week comput-
er list $6.0. Special Bonus, six consecutive weeks
only $14.95—you save $21

AMERICAN RADIO JOB MARKET
6215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89106

SERVICES

INSIDE COUNTRY

Designed With The Country DJ In
Mind. Current artist bios. Monthly

Calendar. Country Trivia We do the
research! You sound informed! For

more intormation write
Inside Country
6000 Fulton Ave., Suite 12
Van Nuys, CA 91401

AOR MORNING
DRIVE
WLSQ. Montgomery. AL. is tooking for an
experienced morning drive personality.
Must be oright, witty and knowledgabie of
AOR. T&R to:

Montgomery, AL 36192

ACTIONAMART

The results are fast. The
reach is vast. And the call is

at (800) 223-7524.

www.americanradiohistorv.com

ASSOCIATION

® The Crristmas Sead People®



www.americanradiohistory.com

54

15, 1984, BILLBOARD

SEPTEMRER

By IS HOROWITZ

One of the more ambitious exam-
ples of digital remastering of presti-
gious older recordings will hit the
market this month when London
Records issues a reprocessed version
of its 1958 recording of “Das Rhein-
gold,” with Sir Georg Solti at the
helm of the Vienna Philharmonic
and such cast luminaries as Kirsten
Flagstad. “Siegfried” comes next, as
the entire “Ring” assumes a new dig-
ital life via meticulous reprocessing.

The original set is still available on
disk and cassette, but will be deleted
piecemeal as the new versions are re-
leased. The reprocessed *“Ring” se-
ries will appear on 16 LPs, as com-
pared to 19 originally. Somewhat
fewer cassettes will contain the cycle,
and, of course, all will be released si-
multaneously on Compact Disc.

“Rheingold” is held on three LPs,
listing at $9.98 each. Two cassettes
are sufficient to hold the opera on
tape, but the price asked will be the
same as for three disks. CD price to

""" Keeping Score
‘Ring’ Cycle Gets New Digital Life

dealers is $11 for each of the three
mini-disks.

The “Ring” conversion is only one
instance of a large-scale program to
digitalize important analog projects
in the London vaults. Other labels
are also engaged in similar programs,
but so far have released only midline
product. CBS and RCA Records are
recent examples.

London’s conversion program, un-
der the technological direction of
James Lock and Tony Steinman, is
said to involve sophisticated proce-
dures to improve splice points that
may have suffered damage over the
years. Other technical challenges
posed are the determination of the
original head alignment and response
curve. Spurious noises that could not
be treated before can now often be
eliminated, it is said.

* * %
As part of its Music Performance

Program, Columbia Univ. will pre-.

sent a concert Oct. 7 billed as “A Pre-
view Of An Orchestral Recording.”
Martin Bookspan, music commenta-

tor and executive vice president of
Moss Music, will lecture on the ele-
ments that go into the production of
a recording. A program of American
works will be performed by The
String Revival, a group made up of
some of New York’s top professional
free-lancers conducted by Howard
Shanet.

The day following the concert, the
entire program will be recorded for
Moss Music, with the Grammy
Award-wining team of Marc Aubort
and Joanna Nickrenz handling pro-
duction and engineering chores. Both
the concert and recording session will
be held at Rutgers Church in Man-
hattan, a venue used scores of times
for recording by Aubort and Nick-

CUEING BY COMPUTER—Gregg Whiteside, host of WQXR’s drivetime
“Bright And Early” show, programs the New York station’s Technics Com-
pact disc piayer to play a series of short orchestral selections at the touch
of a button.

Title,
Artist, Label & Number

. WEEKS
STRAIGHT AHEAD

37 | NOT OF THIS WORLD
Petra, Star Song 7102050860
(Word)

AGE TO AGE
Amy Grant, Myrth MSB 6697
Word)

This Week

MORE THAN

| WONDERFUL
Sandi Patti, impact R 3318
{(Benson)

MICHAEL W. SMITH 2
Michael Smith, Reunion
7010004129 (Word)

THE SKY'S THE LIMIT
Leon Patillo, Myrrh 7016771067
{Word)

PERFECT TIMING
The Sweet Comfort Band, Light
LS5831 (Lexicon)

SURRENDER
Debby Boone, Lamb And Lion
3001 (Sparrow)

WARRIOR IS A CHILD
Twila Paris, Milk and Honey MN
| 1048 (Zondervan)

110 ({11 |13 | CHOICES
| Farrell And Farrell, Star Song
| 710205386X (Word)

MELTDOWN
Steve Taylor, Sparrow SPR-1063

THE IMPERIALS SING

12 |13 |17
| THE CLASSICS
| The Imperials, DaJ)spring

‘11 17 |21

7014118013 (Wor

13 (15|25 | SEND US TO THE

WORLD
Harvest, Milk And Honey MH1051
(Zondervan)

TIME LINE
Kerry Livgren, CBS Associated
8fZ 39365

14123 | 9

115 |9 |21 | VITAL SIGNS
Whiteheart, Myrrh 7016782069
| | (Word)

16 |12 |13 | LIVING WATERS

Jimmy Swaggart, JIM 143

THE MI?HAEL W. SMITH

PROJEC
Michael Smith, Reunion RRA 002
(Word)

17 118 |73

18 |19 (17 | FIRE AND ICE

Steve Camp, Sparrow SPR-1085

MORE POWER TO YA
Petra, Star Song SSR 0045
(Word)

19 (14 |94

survey tor Week Ending 9

duced
|

renz over the years.
* Kk %

Joaquin Rodrigo is credited as say-
ing that his most recent guitar work,
“Concierto para una fiesta,” is the
last he will write for the instrument.
The piece was dedicated to Pepe Ro-
mero, who performs it on a Philips
album released last month. The com-
poser, of course, wrote the most per-
formed and recorded guitar concerto
of all time, the “Concierto de Aran-
juez.” Commission for the new work
came from a Texas family who want-
ed to mount the premiere perfor-
mance at a society debut for their
daughters. Romero was the soloist at
the event, backed by the Ft. Worth
Chamber Orchestra.

* Kk K

Julian Rice, former vice president
of the Moss Music Group in Canada,
heads Fanfare Records, a new classi-
cal label formed as a division of Tru-
del Productions in Toronto. Both tra-
ditional and crossover repertoire will
engage Rice’s attention, and a num-
ber of projects are already in prog-
ress. Among these is a two-piano al-
bum, “The Unknown George Gersh-
win,” which Rice says programs
works never before recorded. The
artists are Kevin Cole and Kay Swift.

Erich Kunzel is slated to conduct
an album of Broadway material with
the Winnipeg Symphony, and other
artists committed to Fanfare produc-
tions include Andrew Davis, the Or-
ford String Quartet, Maureen For-
rester and Kathleen Battle. Fifteen to
20 albums a year are planned, with

first product due out in November.
Talks with potential Stateside distrib-
utors are currently being held, says
Rice. Sales reps will handle the prod-
uct in Canada.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. 5 OO
SCN
o0
Call our Hotline at (800) 223-7524,

and tell Jeff you want to see some
Action!

Last Week

‘Weeks on Chart
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SUNDAY’S ON THE WAY
Carman, Priority 38713

TRIUMPH IN THE AIR
Sheila Walsh, Sparrow SPR-1088

THE PRODIGAL SON
Keith Green, Pretty Good Records
PGR 003

LIFT UP THE LORD
Sandi Patti, Impact R 3799
(Benson)

NO TIME TO LOSE
Andrae Crouch Light LS 5863
(Lexicon)

WALLS OF GLASS
Russ Taff. Myrrch MSB 6706
(Word)

CELEBRATE THIS

HEARTBEAT
Randy Stonehitl, Myrrh
7016765067 (Word)

ONE DAY AT A TIME |
Cristy Lane, Arrival 9644 |
(Dominion}

KIDS PRAISE 4
The Maranatha Kids. Maranatha
7100108829 (Word)

| EXALT THEE
Phil Driscolt Sparrow SPR-1074

MISSION OF MERCY

DeGarmo And Key, Power Disc
1071 (Benson)

BOOTLEG

The Resurrection Band, Sparrow
SPR-1086

JESUS JUST THE

MENTION OF YOUR
Jimmy Swaggart, Jim 01-141

CELEBRATE FREEDOM
Phil Driscoll Sparrow SPR-1094

REIGN ON ME
Michele Pillar, Sparrow SPR-1077

ALL BECAUSE OF YOU
‘|1_issoaGWhelchel, Sparrow EMR

LOVE OVERFLOWING
Sandi Patti Impact R 3742
(Benson)

HEART AND SOUL

Kathy Troccoli, Reunion 7-01-
000512-5 (Word)

SONGS FROM THE
HEART
Sandy Patti, Benson RO 3884

CELEBRATION
Koinonia Sparrow SPR 1093

STEVE GREEN
Steve Green, Sparrow SPR-1084

" Lectern

Carmichael Marks 20 Years Of Light

By BOB DARDEN

This is the second part of an interview with Ralph Car-
michael, one of the founders of contemporary Christian
music and the president of Light/Lexicon.

Twenty years after the founding of Light Records,
Ralph Carmichael’s feisty little label is still one of the Big
Four in religious music. Today, as has been the case in the
past, Light boasts one of the strongest lineups of contem-
porary black talent in the industry with Andrae & Sandra
Crouch, the Winans, Bob Bailey and others. But the rest
of contemporary music isn’t neglected. Other Light artists
include Dino, Tami Gunden, Scott Smith, Danny Gaither,
Karen Voegtlin and, of course, Carmichael himself.

Virtually the entire roster turned up at Light/Lexicon’s
20th anniversary at the 35th annual Christian Booksellers
Assn. (CBA) Convention, held earlier this summer in An-
aheim. Also on the bill was Thurlow Spurr and the Me-
troband, a contemporary outfit playing big band gospel
arrangements—Carmichael’s first love more than 20
years ago.

As CBA president Harden Young said, “Ralph Carmi-
chael caused a revolution by telling it like it is.”

Last week Carmichael talked about the building of
Light/Lexicon. This week the topic is the present—and
future:

“Right now we’re in the process of paying back $2 mil-
lion in debts we incurred over our recent two-year down
period. That will be accomplished in the spring of ’85. In
the meantime, all our creditors are delirious; they never
thought we’d make it. If things continue as well as they
have, we'll have our note-burning ceremony then.

“At that point, those dollars that have been siphoned
off the cash flow will be pumped back into the company.
I’m not sure about Sparrow or some of the smaller labels,
but I think Light is now about the only solely owned re-
cord company around. I even dismissed my board during
our down period so there would be nobody to blame but
me. Now it is just me and my wife.

“Our motivation for profit is different from publicly
held groups. We don’t pay any dividends. We take our
profits and do things we dream about doing with this
company.

“What kind of dreams? Like having the top 20 black
artists in our company and doing the best that can possi-
bly be done for them, corporately. We dream of showing
the religious world that hard rock can be a viable, valu-

www.americanradiohistorv.com

able communication tool to reach millions of kids who
won’t listen to anything else.

“The Rez Band isn’t with us anymore, but what a coup
it was to see them even for two minutes on the Dove
Awards show. That’s somthing we’ll be actively involved
in, beginning with the signing of Barnabas. I hope to sign
a heavy metal band soon, as well.

*“In the next 10 years I see the same growth in church
drama as we saw with music in the past 10 years. Drama
with choreography, music and literature fused together to
form something similar to light opera. Some churches are
doing it now.

“And, of course, we’re all watching videos, CD, laser
technology, half-speed masters, everything right now. The
guy who starts too soon will get hurt; the guy who moves
too late will get left behind. There’s a lot to be done, let
me tell you.

“I'm in good health. I'm not fearful of change. I’'m not
into one type of music per se. I'm not going to crusade for
something I liked as a child. There’s certain kinds I pre-
fer. But in the end, what’s important is the kind of music
that can bring the most people to Christ—whatever it
sounds like. :

“No music is inherently good or evil. You can use any
kind of technology for destruction or praise. I’'m ready for
change; I welcome it. That’s the only way you’re ever go-
ing to be in the right place at the right time.”

* Kk %

The Lorenz Corp., a 94-year-old publisher headquar-
tered in Dayton, Ohio, recently announced a merger of
Triune Music, Timespann Music and Nova Press into its
Nashville operation, Lorenz Creative Services. Other seg-
ments of Lorenz include Laurel Press, Sonshine Produc-
tions, 19th Street Productions, Many Hats Music and
Stone Bluff Music.

The Administrators of Gospel Music, an organization
designed to aid the gospel publishing and recording com-
munity in copyright administration, will meet in Nash-
ville Oct. 30-31. The two-day event, to be held in the BMI
office building, will feature a number of topics and work-
shops, as well as speakers Arthur Braun and Catherine
Brown from the Dick James Music organization. For
more information, contact Lisa Keeling of Lorenz Cre-
ative Services at (615) 329-1429.
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"“Blue Notes

ECM's First CDs: Worth Waiting For

By SAM SUTHERLAND and PETER KEEPNEWS

The year was still young when ECM Records first con-
fided that the Compact Disc would prompt a major label
release for its first titles in that new laser-read configura-
tion. The Munich-based label subsequently postponed its
American launch date, but the recent shipment of ECM’s
first 11 CDs has offered a musical and technical banquet
that suggests the wait was indeed worth it. Simply put,
ECM’s maiden effort in the Sony/Philips format cata-
pults the label to the head of the class.

Other specialty labels, including GRP, Digital Music
Products (DMP) and M&K Real-Time, have been able
to base their CD catalogs on true digital masters, but
ECM has tackled the more conventional mix of analog
and digital master tapes posed by most established jazz
labels. How label founder and producer Manfred Eicher
has juggled these technical considerations with the neces-
sary commercial acumen to help attract buyers is a text-
book example of smart CD programming.

Inevitably, Eicher has chosen to focus on some of his
best-known artists and best-selling titles. Thus, we're giv-
en three CDs each from Keith Jarrett and Pat Metheny
and two featuring Chick Corea, yet in each case there’s an
emphasis on diversity in settings and material: Jarrett’s
CD catalog offers his best-selling solo improvisational set,
“The Koln Concert,” a quartet date (with Jan Garbarek,
Palle Danielson and Jon Christensen) and his newest trio
effort, “Changes,” featuring Gary Peacock and Jack De-
Johnette; Metheny is featured with his regular group on
“Offramp,” with the blue chip quintet assembled express-
ly for “80/81" (DeJohnette, Charlie Haden, Dewey Red-
man and Mike Brecker), and with cohort Lyle Mays on
their atmospheric “*As Falls Wichita . .. As for Corea,
he’s featured in both a solo context (on *“Children’s
Songs,” augmented in its CD version by an extra chamber
piece, “Addendum,” dedicated to Eicher) and in his his-

toric reunion with Gary Burton, which yielded **In Con-
cert, Zurich.”

While ECM might have drawn from more digital mas-
ters, true digital sets are provided in the label debut for
Oregon, Corea’s solo set and Haden’s superb “The Ballad
Of The Fallen.” More crucially, the sonic quality is first
rate regardless of master format, as dramatized by the
added detail achieved for the Metheny/Mays set, the mes-
meric “Music For 18 Musicians” by Steve Reich and the
piquant Jarrett quarter date, *“My Song.”

It's also worth noting that three of the sets have been
edited from double LP packages to offer a full hour’s
worth of music. Add the label’s typically strong, clean
graphics (reinforced by WEA's cardboard merchandising
boxes, which opt for an understated generic look for all 11
titles), and there’s little to quibble over here. Eicher and
company have covered their bases handsomely, coming
up with a CD catalog that exploits the medium’s virtues
without obscuring the label’s own stylistic identity.

* Kk X

Meanwhile, score points for commitment to Dave Gru-
sin and Larry Rosen, whose own CD emphasis on current
exclusive use of digital recorders is already yielding a rare
leap into CD releases for new and developing acts on their
GRP label. Already out are Compact Disc counterparts
to the recent label debuts by guitarist Kevin Eubanks and
fusion ensemble Special FX, suggesting GRP was aiming
for all three configurations for these artists early on
.. . Belated birthday greetings are in order for San Fran-
cisco’s KJAZ, which marked its 25th anniversary during
August. Founded by Pat Henry, and owned since 1980 by
Ron Cowan and Oakland mayor Lionel Wilson, the FM
station is the longest lived commercial jazz outlet in the
U.S,, a fact trumpeted rather proudly by recent articles in
the San Francisco Examiner and the Oakland Tribune .

LATIN

Notas

Lucia Mendez Turns To Ballads

By ENRIQUE FERNANDEZ

Recently, at one of his perfor-
mances in Mexico City’s El Patio
nightclub, singer Juan Gabriel intro-
duced his fellow Ariola recording
artist Lucia Mendez, who was sitting
in the audience, as “the second most
beautiful woman in Mexico.” The
first, the singer added coyly, was Lu-
cia’s mother.

Lucia Mendez is certainly one of
her country’s best known beauties,
due to her career as Mexico’s most
coveted relenovela actress. But she is
also a major force in the recording
world, with seven albums under her
belt.

Her first five albums, for RCA,
featured Lucia as an interpreter of
typical ranchera material, backed by
mariachi bands. But with her switch
to Ariola, the actress/singer turned
to the modern ballads in an album

|

The 3rd

Jazzlimes

Convention
Record Fair

September 27-30, 1984
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produced by one of the superstars of
the genre, Camilo Sesto.

Her second Ariola effort was pro-
duced in Spain by Horacio Herrero.
Titled “Enamorada,” it was one of
her label's best selling recent prod-
ucts, and one of the cuts, “Mi amor,
amor,” topped the playlist of Mexico
City’s Radio Variedades for 22
weeks.

“The modern rhythmic ballad
seems to be the genre I do best with,”
says Lucia. Currently, she’s working
on another album with Herrero, with
the orchestra tracks being recorded
in Spain and the vocals in Lucia’s
hometown, Mexico City.

Lucia, whose acting career spans
tv, movies and the stage, claims that
both acting and singing are a natural
double career for her. This year, this
career led her to a head-on encounter
with the one other Latin American
artist who has conquered both
worlds, Jose Luis Rodriguez.

A telenovela co-starring role with
the Venezuelan superstar, for Mexi-
co’s Televisa network, put her in an
adversary relationship with the tv
and record idol when Jose Luis
dropped his role. When the Latin
American showbiz press got wind of
his move, they questioned Lucia, and
she claimed, as she still does, that the

Venezuelan was not happy with his
role because he felt it should be more
of a “‘playboy.”

This led to a series of bitter denun-
ciations which included Lucia, Jose
Luis and even the latter’s wife, who is
a famous tv star in their native Vene-
zuela. The male lead was awarded to
another actor, and Lucia says she’s
quite happy with the results. Ironi-
cally, the telenovela is called “Tu o
nadie” (‘‘You or Nobody™).

The Mexican star has had offers
for American films, but these offers,
no doubt motivated by her famous
beauty, have included nude scenes.
“Latin America would never forgive
me,” says Lucia, explaining why she
has turned them down. A naked
voice is something else, though, and
the Mexican star, who already sings
in Italian, is planning to tackle En-
glish-language singing and recording
next year.

This month the Spanish-language
pay tv network Galavision is showing
the first Menudo movie, ‘“‘Menu-
do ... la Pelicula,” which features
the original group members . . . New
York’s legendary Copacabana night-
club is going Latin every Tuesday
night, when Latin music promoter
and journalist Jesse Ramirez pre-
sents salsa and merengue bands.
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BRITAIN

(Courtesy of Music & Video Week)

As of 9/11/84

SINGLES

1 JUST CALLED TO SAY | LOVE
YOU, Stevie Wonder, Motown

CARELESS WHISPER, George
Michael, Epic

AGADOO, Biack Lane, Flair

LIKE TO GET TO KNOW YOU
WELL, Howard Jones, WEA

PASSENGERS, Eiton John,
Rocket

GHOSTBUSTERS, Ray Parker
Jr., Arista

DR. BEAT, Miami Sound
Machine, Epic

SELF CONTROL, Laura
Branigan, Atlantic

I'LL FLY FOR YOU, Spandau
Ballet, Reformation

WHATEVER | DO, Hazell Dean,
Proto

BIG IN JAPAN, Alphaville, WEA

MASTER AND SERVANT,
Depeche Mode, Mute

TWO TRIBES, Frankle Goes To
Hollywood, ZTT

MOTHERS TALK, Tears For
Fears, Mercury

MADAM BUTTERFLY, Malcoim
McLaren, Charisma

STUCK ON YOU, Trevor
Walters, 1&S

WILLIAM, Smiths, Rough Trade

WHITE LINES, Grandmaster &
Melle Mel, Sugar Hill

WHAT'S LOVE GOT TO DO
WITH IT, Tina Turner, Capitol

SOME GUY’S HAVE ALL THE
LUCK, Rod Stewart, Warner
Bros.

TALKING IN YOUR SLEEP,
Bucks Fizz, RCA

RELAX, Frankie Goes To
Hollywood, ZTT

ON THE WINGS OF LOVE,
Jeffrey Osborne, A&M

WHEN DOVES CRY, Prince,
Warner Bros. .
2 MINUTES TO MIDNIGHT, Iron
Maiden, EMI

HOT WATER, Level 42, Polydor

ARE YOU READY, Break
Machine, Record Shack

SUNSET NOW, Heaven 17,
Virgin *

| NEED YOU, Pointer Sisters,
Planet

SUNGLASSES, Tracey Ullman,
Stiff

THE MORE YOU LIVE, Flock of
Seagulls, Jive

LOST IN MUSIC, Slater Sledge,
Cotillion

GIRL YOU'RE SO TOGETHER,
Michael Jackson, Motown

IT'S A HARD LIFE, Queen, EMI

LOVE SONGS ARE BACK
AGAIN, Band Of Gold, RCA

CLOSEST THING TO HEAVEN,
Kane Gang, Kitchenware

TOUR DE FRANCE, Kraftwark,
EMI

TORTURE, Jacksons, Epic

ALL | NEED IS EVERYTHING,
Aztec Camera, WEA

EVERYBODY'S LAUGHING, Phil
Fearon & Galaxy, Ensign

ALBUMS

NOW THAT'S WHAT | CALL
MUSIC lil, Various, Virgin

PRIVATE DANCER, Tina Turner,
Capitol

DIAMOND LIFE, Sade, Epic

CAN'T SLOW DOWN, Lionel
Richie, Motown

LEGEND, Bob Mariey & Wallers,
isiand

PARADE, Spandau Ballet,
Reformation

THRILLER, Michael Jackson,
Epic

THE WORKS, Queen, EMI

HUMAN'S LIB, Howard Jones,
WEA

BREAKING HEARTS, Eiton
John, Rocket

PHIL FEARON & GALAXY,
Ensign

ELIMINATOR, ZZ Top, Warner
Bros.

BREAK OUT, Pointer Sisters,
Planet

1100 BEL AIR PLACE, Julio
iglesias, CBS

PURPLE RAIN, Prince &
Revolution, Warmer Bros.

AN INNOCENT MAN, Billy Joel,
CBS

NOW, THAT'S WHAT i CALL
MUSIC i, Various, Virgin

SELF CONTROL, Laura
Branigan, Atlantic

iNTO THE GAP, Thompson
Twins, Arista

HUMAN RACING, Nik Kershaw,
MCA

DREAMTIME, Cult, Beggars
Banquet

BORN IN THE U.S.A., Bruce
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Springsteen, CBS

DOWN ON THE STREET,
Shakatak, Polydor

BREAKDANCE YOU CAN DO ITl,
Various, K-tel

SHE’S SO UNUSUAL, Cynd!
Lauper, Portrait

QUEEN GREATEST HITS, EMI

BREAKDANCE, Various, Polydor

VICTORY, Jacksons, Epic

AMERICAN HEARTBEAT,
Various, Epic

JUST THE WAY YOU LIKE IT,
SOS Band, Tabu

CAMOUFLAGE, Rod Stewart,
Warner Bros.

THE STORY OF A YOUNG
HEART, Flock Of Seaguls, Jive

THE CROSSING, Big Country,
Mercury

OCEAN RAIN, Echo &
Bunnymen, Kerova

SISTERS, Bluebells, London

BAT OUT OF HELL, Meat Loat,
Cleveland Intl.

ALCHEMY-DIRE STRAITS LIVE,
Vertigo

PRIMITIVE, Neil Diamond, CBS

BRILLIANT TREES, David
Sylvian, Virgin

FANTASTIC, Wham!, Inner
Vislon

CANADA

(Courtesy of The Record)

As of 8/30/84
SINGLES

GHOSTBUSTERS, Ray Parker
Jr., Arista, PolyGram

WHEN DOVES CRY, Prince &
the Revolution, Warner Bros./
WEA

WHAT'S LOVE GOT TO DO
WITH IT, Tina Turner, Capitol

MISSING YOU, John Waite,
Capitol

ALL OF YOU, Diana Ross &
Julio Iglesias, Columbia/CBS

SHE/BOP, Cyndi Lauper, Epic/
cBs

SELF CONTROL, Laura
Branigan, Atlantic/ WEA

STUCK ON YOU, Lionel Richie,
Motown/Quality

IF THIS IS IT, Huey Lewis & the
News, Chrysalis/MCA

1 CAN DREAM ABOUT YOU, Dan
Hartman, MCA

SAD SONGS (SAY SO MUCH),
Elton John, Geffen/WEA

LET'S GO CRAZY, Prince & the
Revolution, Warner Bros./WEA

DANCING IN THE DARK, Bruce

° Springsteen, Columbia/CBS

THE WARRIOR, Scandal,
Columbia/CBS

IF EVER YOU'RE IN MY ARMS
AGAIN, Peabo Bryson, Elektra/
WEA

ROMANCING THE STONE, Eddy
Grant, Portrait/CBS

ROUND AND ROUND, Ratt,
Atlantic/ WEA

LIGHTS OUT, Peter Wolf, EMI
America/Capitol

TWO TRIBES, Frankie Goes To
Hollywood, Island/MCA

NEW BOYS DO FALL iIN LOVE, Robin

Gibb, Poiydor/PolyGram

ALBUMS

PURPLE RAIN, Prince & the
Revolution, Warner Bros./WEA

BORN IN THE U.S.A,, Bruce
Springsteen, Columbia/CBS

SPORTS, Huey Lewis & the
News, Chrysalis/MCA

GHOSTBUSTERS, Soundtrack,
Arista/PolyGram

PRIVATE DANCER, Tina Turner,
Capitot

SHE'S SO UNUSUAL, Cyndi
Lauper, Epic/CBS

ELIMINATOR, ZZ Top, Warner
Bros./WEA

HEARTBEAT CITY, Cars,
Elektra/WEA

BREAKING HEARTS, Eiton
John, Geffen/WEA

FOOTLOOSE, Soundtrack,
Columbia/CBS

CAN'T SLOW DOWN, Lionel
Richie, Motown/Quality

OUT OF THE CELLAR, Ratt,
Atlantic/WEA

CONDITION CRITICAL, Quiet
Riot, Pasha/CBS

NO BRAKES, John Waite, EMI
America/Capltol

CAMOUFLAGE, Rod Stewart,
Warner Bros./WEA

SELF CONTROL, Laura
Branigan, Atlantic/WEA

INTO THE GAP, Thompson
Twins, Arista/PolyGram

NEW 1100 BelAir Place, Juiio igiesias,

19
20

Columbia/CBS
VICTORY, Jacksons, Epic/CBS
SEVEN AND THE RAGGED
TIGER, Duran Duran, Capitol.

WEST GERMANY

(Courtesy Der Musikmarkt)
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As of 9/10/84

SINGLES

REACH OUT, Giorgio Moroder,
cBS

SUCH A SHAME, Talk Talk, EMI

HIGH ENERGY, Evelyn Thomas,
Ariola

SMALLTOWN BOY, Bronski
Beat, Metronome

PRECIOUS LITTLE DIAMOND,
Fox The Fox, CBS

1001 NACHTS, Klaus Lage Band,
Musikant/EMI

TWO TRIBES, Frankie Goes To
Hollywood, island/Ariola

TO FRANCE, Mike Oldfield,
Virgin

MANNER, Herbert Groenemeyer,
EMI

EYES WITHOUT A FACE, Biily
Idol, Chrysalis/Ariola

WHAT'S LOVE GOT TO DO
WITH IT, Tina Turner,
Capitol/EMI

SLICE ME NICE, Fancy,
Metronome

- NEVERENDING STORY, Limahl,

EMI

| WON'T LET THE SUN GO
DOWN ON ME, Nike Kershaw,
MCA/WEA

MASTER AND SERVANT,
Depeche Mode,
Mute/Intercord

GHOSTBUSTERS, Ray Parker
Jr., Arista/Ariola

LINDA, Ace Cats, CBS

DOWN ON THE STREET,
Shakatak, Polydor/DGG

WAKE ME UP BEFORE YOU GO
GO, Wham!, Epic/CBS

WHEN DOVES CRY, Price,
Warner Bros./WEA

ALBUMS

DISCOVERY, Mike Oldfield,
Virgin

4630 BOCHUM, Herbert
Groenemeyer, EMI

SCHWEISSPERLEN, Kiaus Lage
Band, Musikant/EMI

IT'S MY LIFE, Talk Talk, EMI

MAN ON THE LINE, Chris De
Burgh, A&M/CBS

DIAMOND LIFE, Sade, Epic/CBS

PRIVATE DANCER, Tina Turner,
Capitol/EMI

BREAKING HEARTS, Eiton
John, Rocket/Phonogram

ZWESCHE SALZJEBAECK UN
BIER, BAP, Musikant/EMI

VICTORY, Jacksons, Epic/CBS

HUMAN RACING, NIk Kershaw,
MCA/WEA

REBEL YELL, Billy idol,
Chrysalis/Ariola

BORN IN THE USA, Bruce
Springsteen, CBS

EIN GLUECK, Roger Whittaker,
Avon

32 Hits von Elvis, Elvis Presley,
RCA

FOOTLOOSE, Soundtrack, CBS

PARADE, Spandau Ballet,
Chrysalis/Arioia

CAN'T SLOW DOWN, Lionel
Richie, Motown/RCA

WENN SCHON NICHT FUER
IMMER..., Ulia Melnecke, RCA

CAMOUFLAGE, Rod Stewart,
Warner Bros./WEA

AUSTRALIAc

(Courtesy Kent Music Report)
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As ot 9/10/84

SINGLES

WHAT'S LOVE GOT TO DO
WITH iT, Tina Turner,
Interfusion

CARELESS WHISPER, George
Michael, Epic

| CAN DREAM ABOUT YOU, Dan
Hartman, MCA

BURN FOR YOU, Inxs, WEA

WHEN DOVES CRY, Prince,
Warner Bros.

WAKE ME UP BEFORE YOU GO
GO, Wham!, Epic

DANCING IN THE DARK, Bruce
Springsteen, CBS

SMALL TOWN BOY, Bronski
Beat, London

GHOSTBUSTERS, Ray Parker
Jr., Arista

TWO TRIBES, Frankie Goes To
Hoilywood, Island

TO SIR WITH LOVE, Vicki Sue
Robinson, RCA

JUMP, Pointer Sisters, Planet

OH SHERRIE, Steve Perry, CBS

SWEET AND SOUR, Takeaways,
ABC

SELF CONTROL, Laura
Branigan, Atlantic

IT'S JUST NOT CRICKET,

www.americanradiohistorv.com

Twelfth Man, EMI

RUN RUNAWAY, Siade, RCA

| WON'T LET THE SUN GO
DOWN ON ME, Nik Kershaw,
MCA

ALL OF YOU, Julio iglesias &
Diana Ross, CBS

NO SECOND PRIZE, Jimmy
Barnes, Mushroom

ALBUMS

H'ITS HUGE '84, Various, CBS

1984 THE MUSIC, Various, EMI

RODNEY RUDE LIVE, EMI

1100 BEL AIR PLACE, Julio
Iglesias, CBS

PURPLE RAIN, Prince, Warner
Bros.

BORN IN THE U.S.A, Bruce
Springsteen, CBS

PRIVATE DANCER, Tina Turner,
Interfusion

CAN'T SLOW DOWN, Lionel
Richie, Motown

SWEET AND SOUR, Takeaways,
ABC

THE SWING, Inxs, WEA

BREAKING HEARTS, Eiton
John, Rocket

ELIMINATOR, ZZ Top, Warner
Bros.

PARADE, Spandau Ballet,
Chrysalis

MADONNA, Sire

MASTERPIECES, Sky, Ariola

COLOUR BY NUMBERS, Culture
Club, Virgin

SIDEWALK, Icehouse, Regular

UNDER A BLOOD RED SKY, U2,
Island

LEGEND, Bob Mariey & Wailers,
Island

20 MOST REQUESTED SONGS,
Col Joye, J&B

JAPAN

(Courtesy Music Labo)
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As of 9/10/84

SINGLES

HOSHIKUZU NO STAGE,
Checkers, Canyon/Y

JIKKAL, Akina Nakamori,
Warner-Pioneer

PINK NO MOZART, Seiko
Matsuda, CBS-Sony/Sun

KUCHIBIRU NO PRIVACY,
Naoko Kawai, Columbla/Gelel

ATAMANI KAITA ROMANCE,
Toshihiko Tahara,
Canyon/Johnny’s

ZENRYAKU MICHI NO UEYORI,
issuituubl, TJC/Tokuma-
Isseifuubi

MOMOIRO TOIKI, Mariko
Takahashi, Victor/Bird-JCM

| LIKE CHOPIN, Asami
Kobayashi & C Point, CBS-
Sony/PMP

MISS BRAND NEW DAY,
Southern All Stars,
Victor/Amuse

NEVER, MIE, CBS-Sony/Nichion

Al OBOETE IMASUKA, Mari
lijima, Victor/Nichion-
Tatsunoko

NAGARAGAWA ENKA, Hiroshi
Itsuki, TIC/TV Asahi-RFMP-
Sound 1

MEIKYUU NO ANDROLA, Kyoko
Koizumi, Victor/Burning

SUMMER EYES, Momoko
Kikuchi, VAP

TSUGUNAI, Teresa Teng,
Taurus/JCM

VIRGIN BLUE, Sally,
Phonogram/JCM-Nihon Geino-
on

NEPPUU, Hidemi Ishikawa,
RVC/Geiei-TV Asahi

TOKYO SUGAR TOWN, Chiemi
Hori, Canyon/Top

Mr. Sailorman, Yuu Hayami,
Taurus/Sun-JCM

CHANCE, Takako Shirai, C8S- .
Sony/PMP-Thunder

ALBUMS

FOOTLOOSE, Soundtrack, CBS-
Sony

NINKIMO NO DO IKOU,
Southern All Stars,
Victor/ Amuse

ZETTAI CHECKERS, Checkers,
Canyon

CRYPTOGRAPH, Asami
Kobayashi, .CBS-Sony

DAYDREAM COAST, Naocko
Kawai, Columbla

HOLD YOUR LAST CHANCE,
Tsuyoshi Nagabuchi, Fun
House

MiCHI GA ORETACHI NO SE
WO OSHITA, issei Fuubl, TJC
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6 E, Eikichi Yazawa, Warner-
Pioneer
15 STREET OF FIRE, Soundtrack,
Victor
VICTORY, Jacksons, Epic-Sony
BIG WAVE, Tatsuro Yamashita,
Moon
11 BETTY, Kyoko Koizuml, Victor
12 PURPLE RAIN, Prince, Warmner-
Ploneer .
10 OFFICIAL OLYMPIC ALBUM,
Various, CBS-Sony
NEW SINCERELY, Yuu Hay Ami,
Taurus
13 MUSIC FROM MACROSS,
Soundtrack, Victor
14 SHINING, Masahiko Kondo, RVC
17 COLLECTIONS, Yuko ishikawa,
Radio City
16 SCREENPLAY FROM MACROSS,
Soundtrack, Victor
19 THE BEST YEAR OF MY LIFE,
Oft Course, Fun House

-~ &

ITALY

(Courtesy Germano Ruscitto)
As of 9/4/84
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NEW FRIENDS, Amil Stewart,RCA
2 SELF CONTROL, RAF,
Carrere/CBS
1 FOTOROMANZA, Gianna
Nannini, Ricordi
14 TIME AFTER TIME, Cindi
Lauper, CBS
8 SOUND LIKE A MELODY,
Alphaville, WEA
5 LA COLEGIALA, Rodolfo & Su
Tipica, RCA '
3 GIRLS JUST WANT TO HAVE
FUN, Cyndl Lauper, CBS
NEW CI VORREBBE UN AMICO,
Antonello Venditti, Ricordl
NEW SUCH A SHAME, Talk Talk, EMI
13 MOYVIN’ ON, Novecento, WEA
4 AGAINST ALL ODDS, Phil
Collins, WEA
NEW PEOPLE FROM IBIZA, Sandy
Marton, PolyGram
12 CIGARETTE & COFFEE, Sclalpi,
RCA
10 VOICES, Russ Ballard, EMI
NEW TWO TRIBES, Frankie Goes To
Holiywood, Ricordi
6 1 TRENI DI TOZEUR, Alice &
Franco Battiato, EMI
9 GUARDIAN ANGEL,
Masquerade, Baby
20 GIULIA, Gianni Togni, CGD-MM
17 SHINE ON DANCE, Carrara,
DDD/CBS
18 FIORE DI MAGGIO, Fabio
Concato, PolyGram

NETHERLANDS

(Courtesy Stichting Nederlandse Top 40)

As of 9/8/84

SINGLES

This Last
Week Week

1

2

3

10

w N

LX)

10

7 CARELESS WHISPER, George
Michael, Epic

1 SMALLTOWN BOY, Bronski
Beat, London

8 MIJN STAD, Danny de Munk,
RCA

2 THE GLAMOROUS LIFE, Shella
E, Warner Bros.

3 HIGH ENERGY, Evelyn Thomas,
Nun

5 WHEN DOVES CRY, Prince,
Warner Bros.

NEW 1 JUST CALLED TO SAY | LOVE

YOU, Stevie Wonder, Motown

9 GHOSTBUSTERS, Ray Parker
Jr., Arista

4 TWO TRIBES, Frankie Goes To
Hollywood, Island

6 | WON'T LET THE SUN GO
DOWN ON ME, Nik Kershaw,
MCA

ALBUMS

1 PARADE, Spandau Baliet,
Chrysalis

DIAMOND LIFE, Sade, Epic

PURPLE RAIN-Prince-Warner
Bros.

8 1100 BEL AIR PLACE, Juilo
iglesias, CBS

VICTORY, Jacksons, Epic

DISCOVERY, Mike Oldfieid,
Virgin

4 EDEN, Everything But The Giri,

WEA

-~ N

w o

6 LEGEND, Bob Marley & Wailers,
island
NEW THE GLAMOROUS LIFE, Sheila
E, Wamner Bros.
10 CAN'T SLOW DOWN, Lionei
Richie, Motown
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Beatles Auction Fetches
$250,000 At Sotheby’s

By PETER JONES

LONDON—Some 350 items of
Beatles memorabilia were sold in an
auction in Sotheby’s salercoms here,
Aug. 30. The items fetched a total of
$250,000, with the highest price go-
ing for an unpublished manuscript of
a book by John Lennon that con-
tained pages of handwritten poetry
and drawings.

The second highest price, $20,900,
was paid for Lennon’s steel-string
Hofner guitar. In fact, top prices
were paid by collectors and fans for
anything specifically linked with
Lennon, including his handwritten
lyrics for the song “Lucy In The Sky
With Diamonds™ and some litho-
graphic examples of his early art-
school training.

Virtually all Lennon items went
for substantially more than the Soth-
eby’s estimates, including a painting
by him when he was an 1l-year-old

schoolboy. That sketch fetched
$2,150 more than the saleroom guess.

But there was also persistently
brisk bidding for full-group Beatles
memorabilia. An autographed “Sgt.
Pepper” album sleeve, for example,
went for $3,100 instead of the antici-
pated $450.

Yet a general rock/pop auction the
following day failed to live up to ex-
pectations. There were items from
the Rolling Stones, Beach Boys, even
a rare voice track by Frank Sinatra,
dating back to 1958. One consistent
purchaser was Barry Cox of the Hard
Rock restaurant chain, who plans to
use pop/rock souvenirs as decor.

One of Elton John's pianos, paint-
ed sky blue and decorated with flow-
ers, was expected to reach a $6,000
price tag but was withdrawn when
the bidding peaked at less than half
that.

Rock Promoter Goldsmith
Reorganizes U.K. Business

By PETER JONES

LONDON—Harvey Goldsmith,
who has organized concert tours for
dozens of superstars, including Stevie
Wonder, Bob Dylan and Neil Dia-
mond this year, will be the first Brit-
ish rock promoter to appear on the
stock market lists.

In a reorganization of his business
interests, the millionaire entrepre-
neur’s Harvey Goldsmith Entertain-
ments is to be taken over by a newly

Sinatra Reissue
Series Complete

LONDON—Linked to the singer’s
five-concert season at Royal Albert
Hall here, Sept. 17-22, EMI is com-
pleting its series of classic Frank Sin-
atra reissues with a batch of five digi-
tally remastered LPs. The concerts
are Sinatra’s first in the U.K. in four
years.

Additionally, a further two al-
bums, “In The Wee Small Hours”
and “Songs For Swinging Lovers,”
available for some time in the cam-
paign, have now been digitally remas-
tered. That gives a final tally of 18
LPs, representing Sinatra’s entire
Capitol career.

The albums retail at just under $4.
EMI is funding a dealer display rack
campaign, and all albums are stick-
ered “Sinatra Never Sounded Bet-

formed company, the Allied Enter-
tainment Group. The new company
is also taking over Hotel Television
Network, in which Goldsmith and
his business partner Edward Simons
took over management last year.

Goldsmith, whose latest sold-out
big-name tour here is that of Queen,
expects to total some $9 million in
concert business turnover this year,
with a net profit in excess of
$500,000. With Simons, he will end
up with around 40% of Allied Enter-
tainment, which will be valued at
around $6.5 million.

The deal was put together by a
stockbroker firm to rescue Hotel
Television Network, which had built
up hefty losses since being set up two
years ago to provide cable video pro-
grams for hotel bedrooms.

The original plan was for the ser-
vice to be provided to hotels free,
with money coming from advertising,
but hotels now pay for it. The pro-
gram, which includes “‘where-to-go”
advice, is now used in around 20,000
hotel rooms, mainly in London, and
the company is said to be at the
break-even point.

The plan is for the new trading set-
up to gain a stock market listing
within a year. It will be the first time
investors in Britain have been able to
buy shares in the business of a top

GOOD MONTH FOR ‘FOOTLOOSE, TOO

ZZ Tops August Certifications

TORONTO—ZZ Top’s “Elimina-
tor” surpassed the half-million mark
in August for Canadian sales, while
the “Footloose” soundtrack, Willie
Nelson and Cyndi Lauper also had
exceptional months.

The Canadian Recording Industry
Assn. (CRIA) certified 34 disks dur-
ing the month, including gold, plati-
num, triple and quadruple platinum
for *“Footloose” as an album and
platinum for Kenny Loggins’ title
track as a single. Deniece Williams’
“Let’s Hear It For The Boy” went
gold in August, too, adding to the
“Footloose” successes.

Huey Lewis & the News’ “Sports”
kept chugging along during the
month, moving past the 400,000 sales
mark for a quadruple platinum certi-
fication. And Lauper’s “She’s So Un-
usual” was certified double and triple
platinum in August, while her “Time
After Time” went gold and became
her second certified single from the
album.

Nelson, who scored last month on

Maple
_Bricgfs_

WEA Music of Canada Ltd. has
extended its user-pay promotional
record scheme to video pools to help
defray the distribution costs of the
clips, which the company says are be-
coming enormous.

* * K

A few weeks ago, we suggested
that CKMW Brampton had been told
to replace multilingual programming
with English programming by the
CRTC. In fact, the commission
wants daytime multilingual program-
ming rescheduled. Other media have
made the same misintepretation of
the CRTC notice of the matter, but
station president Peter Hurley says
multilingual programming is essen-
tial to his station.

* * %

Most of the 14,000 fans who
braved the wind and rain to see
Frank Sinatra last Sunday (2) at the
Canadian National Exhibition didn’t
take the singer’s short-cut show of 45
minutes lightly and booed loudly.
Top ticket price was $75, and local
Toronto media carried front-page ac-
counts of how some had travelled
from all parts of the country to see
him.

his collaboration with Julio Iglesias,
this time had successes of his own to
coincide with Canadian concert ap-
pearances. “Stardust” and “His Very
Best” went double platinum, while
the “Honeysuckle Rose”soundtrack,
“Willie And Family Live” and
“Greatest Hits And Some That Will
Be” all reached gold.

“90125” by Yes shot through plat-
inum and double platinum during the
month to round out the multi-plati-
num winners.

The “Ghostbusters” soundtrack
also showed impressive sales, chalk-
ing up gold and platinum certifica-
tions for the album and gold for the
Ray Parker Jr. title track single. The
“Breakin’ ”’ soundtrack also eclipsed
platinum.

Tina Turner’s “Private Dancer”
has also become a success story in
Canada, vaulting over the platinum

and gold barriers during the month.
Chris de Burgh’s “Man On The
Line” continued the singer’s strong
Canadian showing, which stretches
back to his debut album nearly a de-
cade ago, going platinum in August.

Nik Kershaw’s “Human Racing”
went gold and is racing toward plati-
num, while Slade’s “Keep Your

Hands Off My Power Supply,” Bruce .

Cockburn’s “Stealing Fire” an
Night Ranger’s “Midnight Madness”
went gold.

Steve Parry’s “Oh Sherry” became
a gold single during August, joining
the aforementioned tracks, Rene Si-
mard’s “Comment Ca Va” and
Wang Chung’s “Dance Hall Days”
in that circle.

The Cockburn and Simard releases
were the only Canadian certifications
in what has so far been a disappoint-
ing year for Canadian artists at retail.

Quebec MPs Accused Of
Intervening In CJMF Case

By KIRK LaPOINTE

QUEBEC — Le Devoir, the coun-
try’s leading French-language news-
paper, has alleged that Quebec mem-
bers of Parliament improperly
intervened with the federal broadcast
regulator to help CJMF-FM regain
its license.

The paper suggested on Aug. 28
that MPs exerted improper influence
with the Canadian Radio-Television

& Telecommunications Commission,

the autonomous federal agency
which stripped CIMF-FM of its li-
cense March 31 and restored it last
month.

The commission and the MPs
strongly denied the news story, and
the CRTC, in an unusual move,
asked for a retraction in the paper.
Instead, however, Le Devoir printed
a story the next day quoting Liberal
MP Dennis Dawson that he got in-
volved in the case publicly and strict-
ly by the rules. MPs commonly write
letters of support for station applica-
tions and place them on the public
examination file.

The paper based its evidence of un-
due interference on a telegram Daw-
son sent to rival station managers. Its

report said Dawson attended a “cele-
bration party” at the home of CJIMF-
FM's president three weeks before
the CRTC reissued a license to the
station, suggesting Dawson knew
what the outcome of the hearings to
grant a Quebec license would be.

Dawson told CFLS director Pierre
Picard that he and other local MPs
were supporting the CJMF bid for
the license over six others because
they felt the station had unfairly lost
the license in the first place.

The commission originally refused
to renew the CIMF license because of
the station’s continual non-compli-
ance with its promise of performance.
The station had said it would play
middle-of-the-road music, but went
ahead and programmed rock.

“In spite of the CRTC’s autono-
my, the MPs from the region felt the
need to intervene to prove to the pop-
ulation that the caucus and the gov-
ernment were aware of the needs of
the young people of the region,”
Dawson said in the telegram, dated
the same day the CRTC decision was
handed down.
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ABOUT THE BRITISH MUSIC
INDUSTRY
YOU SHOULD SUBSCRIBE TO

ayvogig ‘v861 ' 1 ¥IGWI1d3S

ter.” pop/rock industryite.

MUSIC WEEKR!

THE UK’S MUSIC BUSINESS PAPER
Featuring the following charts: THE OFFICIAL BRITISH RECORD
INDUSTRY TOP 75 SINGLES - TOP 100 ALBUMS - NEW RELEASES -
SINGLES & ALBUMS - DISCO & DANCE - FOF 50 SINGLES/TOP 25
ALBUMS - INDIES - AIRPLAY ACTION - EUROPARADE TOP 40
SINGLES - MUSIC VIDEOS Plus News, Studios, Radio, Marketing,
Staff changes, and more. .

SUBSCRIPTION FOR ONE YEAR - $168 (US)
Subscribe now by compieting the form below and send to:

* * %

Chris Allicock, recently of RCA
and WEA, has joined Solid Gold
Records and is being groomed for the
national promotion directorship.

* * %

About the only apparent problem
facing MuchMusic Network, the na-
tional cable pay-tv rock video service
which made its debut in a free cable
preview Aug. 31, will be the supply of
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hour one repeated three more times.
But the first week passed, and al-
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JOE GOES GOLD—During his recent European tour, Joe Jackson stops by ian clips were being shown Company
CBS Disques in Paris to pick up a gold award for his A&M album “Night And *ok K Address
Day.” Pictured from left are Jackson’s manager John Teifer, the label’s Eu- Maple Briefs features short items I

ropean promotion manager Gerard Woog, CBS Disques marketing and

promotion director Jean-Jacques Gozlan, Jackson, A&M label director Phi-

lippe Duwat, A&M director of European operations Russ Curry, Jackson’s
tour manager Graham Maby and promoter Jules Frutos.
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SEPTEMBER 15, 1984, BILLBOARD

—————picks——————

KENNY ROGERS WITH KIM CARNES AND JAMES IN-
GRAM—What About Me?; RCA PB-13899 (4:20); produc-
ers: Kenny Rogers, David Foster; writers: Kenny Rogers,
David Foster, Richard Marx; publishers: Lionsmate/Secu-
rity Hogg, ASCAP/Foster Frees, BMI. Maybe not an obvi-
ous grouping, but it works: the three-part harmonies are
this ballad’s prime feature.

— recommended——

WANG CHUNG—Don't Be My Enemy; Geffen 7-29193
(3:38); (12-inch version also available, Geffen 0-20252);
producers: Chris Hughes, Ross Cullum; writers: Hues,
Costin, Feldman; publisher: Chong, ASCAP. Dance-rock;
less emphasis on mefody than in their last two hits.
GO-GO's—Yes Or No; IRS BR-9933 (3:30); producer:
Martin Rushent; writers: Wiedlin, Mael, Mael; publishers:
Lipsync/April, ASCAP/Hansa France, SACEM. Flashback
to their original bouncy pop style.

RICKIE LEE JONES—The Real End; Warner Bros. 7-
28191 (4:19); producers: Rickie Lee jones, James New-
ton Howard; writer: Rickie Lee Jones; publisher: Easy
Money, ASCAP. jazz-oriented pop.

MICHAEL FURLONG—Use It Or Lose |t; Atlantic 7-89627
(3:48); producer: Rick Asher Keefer; writers: M. Furlong,
C. Ruff; publisher: Punaluu, ASCAP. Hard rock with john
Waite-ish raspy vocals.

ARROWS—Say It Isn't True; A&M AM-2659 (3:35); pro-
ducer: David Tyson; writers: Dean McTaggart, David Ty-
son; publishers: trving, BMI/S.P.I., CAPAC. Canadian
power pop in the Loverboy vein.

———alsoreceived——-

NORA—Where Are The Others; New York Music Compa-
ny NYM-18. Label based in New York.

FRANK MUSKER—Steely Man; Big Time BTAS 0002 +
(c/o Allegiance Records, Hollywood, Calif.).
KNOBS—Nun; Reguestomatic 005. Contact: (201) 436-
0339.

ARMS OF SOMEONE NEW—The Holy Dance; Office FIL-
$006. Contact: P.0. Box 2091 Station A, Champaign, IIl.
61820.

SPIRAL OF Z—Megamania; CSN (no number). Contact:
(617) 395-5999.

. \K\k\wﬂ;{; o
2 Black #7
————picks

TIME—Jungle Love; Warner Bros. 7-29181 (3:27);
producers. Morris Day, Starr Company; writers: Morris
Day, Jesse Johnson; publisher: Tionna, ASCAP. A return
to their funk mode; “Purple Rain” film track doesn’t take
its tribal roots any too seriously.

—recommended——

TINA B—Honey To A Bee; Elektra 7-69701 (3:53); pro-
ducers: Arthur Baker, John Robie; writers: Arthur Baker,
Tina B; publishers: Shakin' Baker/Tina B Writin'/indul-
gent, BMI. 7-inch version of the fast-rising dance hit.

AFRIKA BAMBAATAA & SOULSONIC FORCE WITH
SHANGO—Frantic Situation, Tommy Boy TB 849 (12-
inch single) (4:59); producer: Arthur Baker; writers: Ar-
thur Baker, Leroi Evans, Ray Serrano, W. Henderson, E.
Williams, B. Aasim, W. Fowler, J. Milier, R. Allen; publish-
ers: Hargreen/Shakin' Baker, BMI/Piaba/A Beat,
SESAC. Thick-textured electro-rap.

JAMES GOVAN—Uphill Climb; Envelope NV-7002 (3:00);
producers: David Johnson, Barry Beckett; writer. Jerry
Weaver; publisher: Muscle Shoals Sound, BMI. Retro-
spective r&b; throwback to the Otis Redding-Stax/Volt
years. Label based in Los Angeles.

EUGENE WILDE—Gotta Get You Home Tonight; Philly
World 0-96919 (12-inch single) (5:17); producers: Mi-
chael Forte, Donald Robinson; writers: M. Horton, R.
Broomfield; publishers: Philly World/Great Aips, BML.
Midtempo soul ballad.

DIANNE REEVES—Who Knows Where Love Goes; TBA
TB 703-N (c/o Palo Alto) (3:17); producer: Bob Burn-
ham; writers: M. Tanner, J. Reede; publisher: YellowBrick
Road, ASCAP. Jazz-reggae fusion; Reeves' cool, pure so-
prano is quite an instrument.

PICKS—new releases with the greatest chart potential in the corresponding format. RECOMMENDED—
records with potential for significant chart action in the corresponding format. ALSO RECEIVED—other
records with potential for chart entry in the corresponding format, and other new releases. Records equai-
ly appropriate for more than one format are given the higher review. Pop {(Hot 100) is listed first, as that
chart surveys the broadest audience. Adult Contemporary and Dance/Disco are last. as those charts
measure airplay only. NEW & NOTEWORTHY—highlights new and developing acts worthy of attention
All singles commercially available in the U.S. are eligible for review. Reviews are coordinated by Nancy
Erlich at Billboard, 1515 Broadway. New York. N.Y. 10036 (telephone: 212-764-7311). Country singles
should be-sent to: Kip Kirby, Billboard, 14 Music Circle East, Nashville, Tenn. 37203 (telephone: 615-748-

8100).

——alsoreceived——

CHARLIE ROBERSON—Freedom; A&E Enterprises (no
number). Contact: (214) 943-8932.

OTIS G. JOHNSON (0.).)—I Care; Aspro A.H.S. 6384,
Contact: P.0. Box 7908, Ann Arbor, Mich. 48107.

i 7 Ny o |
v/ (Country
Y. e

WAYLON  JENNINGS-—America; RCA PB-13308
(3:25); producers: Jerry Bridges, Gary Scruggs; writer:
Sammy Johns; publishers: Lowery/Legibus/Captain
Crystal, BMI. Junior high civics with a beat.

JUDY COLLINS WITH T.G. SHEPPARD—Home Again;
Elektra 7-69697 (3:24); producer: Michael Masser; writ-
ers: Michael Masser, Gerry Goffin; publishers: Prince
Street/Screen Gems-Capitol EMI, ASCAP/BMI. Broad-
way and Music Row meet outside the Brill Building with
multi-format results.

— _recommended———

GAIL DAVIES—Jagged Edge Of A Broken Heart; RCA
PB-13912 (4:15); producers: Gail Davies, Leland Sklar;
writers: Walker igleheart, Mike Joyce; publishers: Black
Note/Greeser, ASCAP/BMI. A soulful, pulsating dis-
course on pain.

JEANNIE C. RILEY—Return To Harper Valley; Sapphire
HM-4001-1 (4:31); producer: Alan Kaufman; writer: Tom
T. Hall; publisher: Hallnote, BMI. It's still a jungle down
there. Contact: (708) 372-2723.

SAWYER BROWN—Leona; Capitol/Curb B-5403 (3:02);
producer: Randy Scruggs; writers: B. Shore, D. Wills;
publishers: Royalhaven/G.t.D., BMI/ASCAP.

STALKER & BERG—Heaven In My Heart; Viva 7-29176
(3:15); producer: Steve Dorff; writers: S. Dorff, P.
McCann; publishers: Peso/New And Used, BMI/ASCAP.

DANNY SHIRLEY—Love And Let Love; Amor DS-1002
(3:23); producers: Scott Maclellan, Sonny Limbo; writers:
D. Gray, B. Reneau; publishers: Simonton/Emeryville,
BMI. Production worthy of many a major label act. Label
based in Lookout Mountain, Ga.

BOB WALKER—Hurtin’ My Heart; Check 1995 (3:25);
producer: not listed; writer: Bob Walker; publisher: Cor-
nermarket, BMI. Impressive vocal style.

———alsoreceived———

REDEYE—Southern Comfort; Project One CSS-006.
WHITEHAWK—Madelyne, Mo Capital 1229. Contact:
(916) 272-3424.

ROBERT JOE—Not So Long Ago; Cynda 038.

MICHAEL RAY—In The Misty Moonlight; Royalty S-184.
JIM FINNERAN—The Star Spangled Banner (Lord, What
A Country Song); USA 45841. Contact: (206) 838-7999.
SHAD O'SHEA & THE CENTERFOLDS—Bare She Is; Fra-
ternity 3494, Label based in Cincinnati, Oh.

KEN POLLARD--Alabama Shine; Eagle International
CwiD 1183. Contact: (615) 876-1729.

LAURIE ROBERTS—Can't Get Past Today Without You;
Baywest BR-703. Label based in Marina del Rey, Calif.
JUDY BYRAM—I Ain’t Gonna Take This Kind Of Love
Layin’ Down; Regal 3467. Contact: (615) 385-2704.
CUMBERLAND GAP—Cowboys Need Lovin'; Mega 4339.
Label based in Fayetteville, N.C.

GLENN TOLBERT—Yea Alabama; Muscle 002. Contact:
(205) 974-5941.

RON{ STONEMAN—Tomorrow’s Child; Spin-Chek 10305.
Label based in Nashville.

DAVID JOHN—She's Getting Over Me; Aztec 1002. Labet
based in Nashville.

ELMO 'N PATSY—Doomsday Waltz; Oink 8451. Contact:
(707) 838-6366.

RAY ROBERTS—Something's Wrong; Lamon 10108-45.
Labei based in Charlotte, N.C.

BOB TEAGUE—Hag And |; Angela Celeste XX1. Contact:
(805) 832-6633.

BOB TEAGUE—Take It Easy On Me; We're Country
LY411. Contact: (209) 896-3507.

STENMARK-MUELLER BAND—Strangers To Lovers To
Strangers; Envelope NV-7001. Label based in Los
Angeles.

MARGO SMITH—The Thin Ragged Edge; Bermuda
Dunes $103. Label based in Bermuda Dunes, Calif.

BILLIE ). HELMKAY—You're Spreadin’ My Hurt Around;
Comstock 1755. Contact: (913) 631-6060.

MALCHAK & RUCKER—Just Like That; Revolver 84-004.
Label based in Nashville.

DANNY DAVIS AND THE NASHVILLE BRASS—The Ca-
jun Trumpet Man; Wartrace 727. Label based in
Nashville.

JOE FARINA AND REFLECTIONS—Slip Away, MCE
74536. Contact: (518) 434-0087.

DON HUNTER—Signs Of Leavin'; Dee Jay 159. Contact:
(405) 235-3500.

MARK SEXTON—Lady Liberty; Kansa 621. Contact:
(615) 255-0303.

KARI SCOTT—I've Been Everywhere; Karicraft 821. La-
bel based in Belfair, Wash.

RICHARD WITTROCK—Charltene; Wittrock 1002. Label
based in Stover, Missouri.

SERGIO MENDES—Real Life; A&M AM-2672 (3:55);
producers: Sergio Mendes, Robbie Buchanan; writers:
Tom Snow, Barry Alfonso; publishers: Snow, BM!/Hook
& Line, ASCAP. The elements that made “Alibis” a hit
return in this followup: graceful melody, inventive instru-
mentation, strong performance by lead singer Joe
Pizzulo.

———also received——

RACHEL NANETTE—You Set Me Free; Crown Music Inc.
CM-8131. Contact: RD 2 Box 33A, Middletown, Del.
19709.

ORSON WELLES—! Know What it Is To Be Young (But
You Don't Know What It is To Be Old); Max (no number).
Contact: (212) 265-6585.

AKX

“DiscolDance ==

picks

ROBIN GIBB—Secret Agent; Mirage 0-96916 (12-inch
single) (5:37); producers: Maurice Gibb, Robin Gibb,

Mark Liggett, Chris Barbosa; writers: R. & M: Gibb; pub-
lisher: Gibb Bros., BMI. Surely Gibb is in there some-
where—the Liggett-Barbosa wall of sound quite over-
shadows him. Powerfully emphatic dance music.

WISH FEATURING FONDA RAE—Touch Me (Al Night
Long);, K-N/Personal KN1001 (12-inch single) (9:32);
producers: Greg Carmichael, Patrick Adams; writers: Pat-
rick Adams, G. Carmichael; publisher: Personal, ASCAP.
New label and group setting for the “Heobah”/“Over
Like A Fat Rat” vocalist; soul-disco with electronic
flourishes.

— _recommended——

DRAGON—Rain; Polydor 881 246-1 (6:45); producer:
Alan Mansfield; writers: T. Hunter, M. Hunter, J. Pigott;
publishers: April/Tro-Mefody Trails, ASCAP/BMI. 12-
inch version of previously reviewed 7-inch, Billboard,
Aug. 11, 1984,

ALTERNATING BOXES—Dogtown (West); Polydor 881
241-1 (12-inch singie) (5:41); producer: Gui Manganiello;
writer: Yoko Ono; publisher: Ono, BMI. Ominous techno-
dance with spoken vocals.

ANDREA & HOT MINK—Manhattan; Rock "N’ Roll 429-
05088 (12-inch single) (6:40); producer: Craig Leon; writ-
er: P. de Wijn; publisher: not listed. New wave treatment
of an “lko Iko™ rewrite; flipside is “Let The Girls Have
Their Way,” reviewed last week.

.

New & Noteworthy

JERMAINE STEWART—The Word Is Out; Arista AS1-
9256 (3:27) (12-inch version also available, Arista AD1-
9273); producer: Peter Collins; writers: J. Stewart, J.
Lindsay, G. Craig; publishers: 10, BMI|/Warner Bros.
Singer-dancer has been stirring up interest via his sup-
porting vocals for Shalamar and Culture Club (“Miss Me
Blind"); producer Collins borrows the Shannon sound for
a high-voltage setting.

APOLLONIA 6—Sex Shooter; Warner Bros. 7-29182
(3:00); producers: Apollonia 6, Starr Company; writer:
Apollonia 6; publisher: Girlsongs, ASCAP. *’Purple Rain”
leading lady Apollonia replaces the departed Vanity; the
high-polish raunch 'n’ roli style remains intact.

JULUKA—Fever; Warner Bros. 7-29170 (3:45); pro-
ducer: Hitton Rosenthal; writer: Johnny Clegg; publisher:
WB, ASCAP. Fine South African band tempers its tradi-
tional folk leanings with U.S.-style rock and funk for a
single that's distinctive but more accessible than last
year's  “Scatterlings”; definite  pop/Black/Dance
possibilities.

Corporate giving,
Without it,a lot of important things
might go out of business.

A lot of organizations
in a lot of different
fields could barely
exist without help
from corporations.

To their credit, a
great many companies
realize this.

Every year for the
past ten years, corpo-

rate giving has gone ways a corporation nizations it supports.
And everyone profits.

up. And that’s some- can give. So many
thing the entire cor- ways to lend a hand.
The fact is, when
corporate giving
There are so many thrives, so do the orga- |

porate community can
take pride in.

N\ A Public Service of This Publication.
@ § ©1984 The Advertising Council, Inc.
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INDIE WITH INTERNATIONAL FLAIR

Cachalot Stays ‘One Step Ahead’

By FRED GOODMAN

NEW YORK—After four years as
an American independent label,
Cachalot Records is charting its fu-
ture with an eye towards an interna-
tional identity.

“New music is a completely satu-
rated market with no definition,” de-
clares label head Eric Dufaure. “I
think the last New Music Seminar
became an overblown farce and
shows that the term is perishable just
by its existence. We have to move on,
but the question is, ‘Where do we
go? >

For the French-born Dufaure, a
graduate of the Harvard Business
School who came to the U.S. in 1977
to head up Island Artists, the answer
is to concentrate on what he terms
“foreign, hybrid crossover music.”

To that end, Cachalot has released
two compilation albums, *“‘Deutsch-
land, Deutschland” and ‘““Made In
France,” spotlighting underground
German and French rock bands in-
cluding Palais Schaumburg, Der
Plan, Die Krupps and Malaria; and
Sapho, Charlelie Couture and Ber-
nard Lavilliers, respectively.

*As an independent my basic phi-
losophy is to be one step ahead of the
pack,” says Dufaure. *‘Made In
France’ was an effort to shed light on
a music scene that’s slowly develop-
ing, and that nobody is checking out.
So far, I'm very happy with the re-
sults. The record has been selling

with virtually no airplay, and we had
Sapho on tour here as a first effort.”

Dufaure sees Cachalot releasing
six albums by foreign artists in the
next year, including a second volume
of **Made In France” as well as a Bel-
gian compilation. He will also be de-
buting a second label, Beluga Re-
cords, based in Paris.

Describing the new label as “jazz,
instrumental and ambient musics,”
Dufaure says the first release—
through RCA/France—will be “Fog
On the Sea” by pianist Herve
LeGrande.

“The ideal of any label is to estab-
lish permanence,” says Dufaure.
“I've been in business through thick
and thin for four years, and I want to
develop a strong catalog and improve
my networks. 1'd like to bring in
more people and be in a position to
take shots. And you need that back
catalog to take risks and maintain a
trend-setting attitude. Beluga will be
a shot at music to live by, rather than

music to dance to for a day and then
move on from.”

The creation of a French arm
through Beluga could also give Du-
faure the opportunity to develop for-
eign acts from the ground up, rather
than through licensing. “The record
business in Europe is still 80% con-
trolled by the majors,” he says. “And
they are more interested in pushing
their international catalogs than in
developing those new acts in the Eu-

Lobbying On Agenda For
BMA National Conference

® Continued from page 3

Dyanna Williams of Philadelphia’s
WDAS and Gary Byrd of New York
WLIB scheduled to speak.

Ware will give the keynote address
on “the politics and economics of
black music” from 12:30 to 2:30. He
says he plans to focus on “the role of
black music in the record industry
and the need for black employment
in areas of the industry that have
nothing to do with black music per
se. Why can’t blacks work in AOR
promotion or even run a major
label?”

That afternoon, from 3:30 to 5:30,
there will be a panel on “Emerging
Technologies™ and their effect on the
recording industry, particularly visu-
al music. Representatives of Turner
Broadcasting, Black Entertainment
Television, Canadas’s MuchMusic
Network, “New York Hot Tracks”
and TCP Communications, a music
video firm, will participate.

The day will be capped with “Afri-
ca—The Giant Awakens,” a recep-
tion dinner at which ambassadors
from African countries have been in-
vited to hear the Rev. Jesse Jackson
and BMA president Dick Griffey
speak. Entertainment will be provid-
ed by Hugh Masekela and Branford
Marsalis.

Saturday at 10 a.m., “Record Dis-
tribution; Independent Or Not?”, a
panel on the viability of indie distri-
bution in the ’80s, will feature Phila-
delphia retailer King James, Tommy
Boy Records president Tom Silver-
man, Total Experience Records pres-
ident Lonnie Simmons, Roy Norman
of National Recording Distribution
Network, T.E.D.D. Records presi-
dent Max Kidd, Chicago retailer Ed
Carter and ex-Motown president
Ewart Abner, with attorney Kendall
Minter moderating.

At the same time *“Black Execu-
tives In Transition,” a look at the po-
sition of black executives in the re-

cord industry, will be in progress.

Vernon Slaughter of CBS, Rowena
Harris of PolyGram, Michael Kidd
of RCA and Dave Clark of Malaco
are among those scheduled to appear.

A general session will examine the
role of women in the male-dominated
music business, with attorney Louise
West, Dorothy Brunson, owner of
Balitimore's WEBB, singer Phyllis
Hyman and Irving/Almo Publishing
vice president Brenda Andrews
speaking at the lunchtime session.
From 3:30 to 5:30, at the plenary ses-
sion, a new president, board of direc-
tors and chairman will be an-
nounced. In addition anyone with
questions about the running of the
BMA will be able to question officers
from the floor.

Friday night, with the Jacksons
appearing at JFK Stadium, CBS is
hosting a reception with the group
for conference attendees. With con-
ference registration attendees will re-
ceive a ticket to the Jacksons’ concert
as well as a ticket to the James Brown
tribute.

The conference's panel will look at
gospel radio, with Irene Ware of Mo-
bile’s WGOK as moderator. Follow-
ing the panel, entertainment will be
provided by the Pilgrim Jubillee
Singers and the Smallwood Singers.
That evening’s James Brown tribute
will be held at the Washington Con-
vention Center.

ropean countries.”

Dufaure sees music videos as pro-
viding a new and possibly very useful
tool for foreign acts. “Videos are very
important to foreign acts,” he says.
*“It’s an opportunity to overcome the
language barrier. And while it won’t
get on MTV, there are other places to
show them.”

Nor will the addition of Beluga
prove a one-way street for transport-
ing French music to the U.S.
“There’s an interest in the so-called
‘outside’ American bands in France,”
says Dufaure. “France is very good
for international markets. The
French are very aware, sophisticated
consumers. It’'s time for us to draw
new lines on the map.”

j« g %\%/ %

TRAINING PROGRAM—Huey Lewis greets famous fans during party fol-

lowing his New York Pier concert at the city’s Sports Training Institute.

Shown from left are Chrysalis a&r senior vice President Jeff Aldrich and

president Jack Craigo, tennis star Billie Jean King, Lewis; tennis star Chris

Evert, and Chris Wright, co-chairman, Chrysalis International Group of
Companies.

Grass Route

More Indies Get On CD Bandwagon

By KIM FREEMAN

A weekly column focusing on the
activities of independent labels and
distributors.

A handful of indies jumped on the
Compact Disc bandwagon at the for-
mat’s inception more than a year ago.
These trendsetters include the classi-
cal outlets Denon of Foster City,
Calif., Cleveland’s Telarc, and Delos
of Santa Monica, as well as New
York jazz house GRP. As the format
begins to penetrate the market, a
cross-section of indies are stepping in
to take advantage of the new
technology.

Mobile Fidelity Sound Lab, Los
Angeles, the seven-year-old audio-
phile label, has released 13 CD titles
this year in the jazz and MOR veins.
The label’s senior vice president
Mark Wexler says the company’s
move to CD was a natural because
the demographic demand for high-
end product already existed. Wexler
says the line, which carries the slogan
“The difference you can hear,” is
selling well in both record stores and
audio equipment outlets. Mobile Fi-
delity plans to release four additional
CDs by the end of the year.

From Santa Monica, Rhino inau-
gurated its CD line in July with prod-
uct by the Turtles, Firesign Theatre
and Jerry Lee Lewis. Rhino’s Rich
Schmidt says the approximately
3,000 unit-per-title shipment has al-
ready sold through, and the label is
now processing re-orders. Schmidt
says Rhino intends to position itself
as the major outlet for CD versions of
classic *50s and '60s music. Along
that line, Rhino’s next CDs will be a
psychedelia compilation and the next

edition of “Wonder Women,” an on-
going girl group series.

From Walnut Creek, Calif., South-
ern Cross, the four-year-old sound-
track label, is preparing its first two
CD releases. The original music from
the 1934 version of “King Kong”
ships Oct. S, with the Marvin Ham-
lisch track to “Sophie’s Choice” fol-
lowing in November.

Sell-Through Cited For Kidvid

® Continued from page 6

In pricing, the source of most chil-
dren’s product also proves a help:
Virtually all animated titles are origi-
nally made for television broadcast,
and thus run for a television half-
hour—about 24 minutes. This en-
ables manufacturers to put programs
on shorter cassettes, and to transfer
the savings in tape into lower, sell-
through prices.

Dealers note that children’s prod-

uct is also free of many of the First
Sale tangles that leave many manu-
facturers feeling they must put out
feature films at higher prices and re-
strain their marketing efforts to avoid

spurring the rental marketplace. This
frees up the children’s titles for lower
prices, and at the same time allows

companies to invest some of their
heaviest creative efforts in supporting
the genre.

www.americanradiohistorv.com

With the CD version of the
“Amadeus” soundtrack set for early
October release (Billboard, Sept. 1),
Berkeley’s Fantasy is prepping for
the release of an additional 15 CD ti-
tles. Fantasy’s Terri Hinte says the
shipment will represent a cross-sec-
tion of the Fantasy/Milestone/Stax
catalog, including product from
Creedence Clearwater Revival, The-
lonious Monk, the Brazilian funk trio
Azymuth and others.

And Biograph, Chatham, N.Y. en-
ters the CD field with the late-fall re-
lease of a Scott Joplin compilation
(Billboard, Sept. 1). The label has
more CD releases slated for the
future.

* Kk K

Seeds & Sprouts: Kudos to Atlan-
ta’s Noble Vision, which tops the
Country Singles chart this week with
Jim Glaser’s “You're Gettin’ To Me
Again.” That lofty position has not
been seized by an independent since
the summer of 1981, when Earl
Thomas Conley’s *‘Fire And Smoke”
nestled there for Sunbird, just prior
to Conley’s move to RCA ... And
there’s a triple play on the Black Sin-
gles chart, where three indies debut
artists in the number 87, 88 and 89
slots. The labels are Baltimore’s

Award logo with Kym’s “Give Me
The Dance,” Chicago’s Red Label
with the Emotions’ “Are You
Through With My Heart?,” and New
York’s Tommy Boy with the long-
awaited James Brown/Afrika Bam-
baataa collaboration “Unity.”

The Independent Label Coalition
holds its first monthly meeting Sept.
18 in Manhattan. The meeting is
open to members and prospective
members. Call Jeannie Hance, (212)
490-0355, for more information.

* K K

John Simson, president of newly
formed Congressional Records of
Washington, D.C., reports that he’s
doing just fine with former Warner
Bros. and IRS artist Root Boy Slim.
Slim’s EP is being handled by Rich-
mond Bros., Greenworld, Jem and
Dutch East India, and Simson says
he’s looking to link with more distri-
butors . . . Out of Chicago, Alligator
keeps the fall skies oh-so-blue by
sending five acts on tour this month.
They are Koko Taylor & Her Blues
Machine, Son Seals Blues Band,
Lonnie Brooks Blues Band, Albert
Collins & the Icebreakers and Big
Twist & the Mellow Fellows.

® Continued from page 6

Romantics’ “Talking In Your Sleep,”
Daryl Hall & John Oates’ “Say It
Isn’t So,” Peter Brown’s “They Only
Come Out At Night,” Deniece Wil-
liams’ “Let’s Hear It For The Boy”

and Ollie & Jerry’s “Brea-
kin’. .. There’s No Stoppin® Us.”
* K K

Three Lives: Kenny Rogers’ new
record with Kim Carnes and James
Ingram, “What About Me?,” bows at
number 60 this week, trailing only
David Bowie’s new single among new
chart arrivals.

The song was originally going to
be a three-way teaming of Rogers,
Barbra Streisand and Lionel Richie,
but contractual problems got in the
way. It was then going to be per-
formed by Rogers, Olivia Newton-
John and Jeffrey Oshorne, but that
plan too was thwarted.

The ultimate. lineup represents a
reunion between Rogers and Carnes,
who teamed on 1980’s million-seller,
“Don’t Fall In Love With A
Dreamer.” .

“What About Me” was co-pro-
duced by Rogers and David Foster

Chartbeat

and co-written by Rogers, Foster and
Richard Marx, an L.A.-based sing-
er/songwriter.

* * K

Still Beating: Herb Alpert & the
Tijuana Brass return to the Hot 100
this week for the first time in more
than 10 years, as “Bullish” bows at
number 90. The Brass was last on the
chart in June, 1974 with “Fox
Hunt.”

The Brass’ reappearance is note-
worthy because the ensemble is one
of the best-selling acts in pop history.
The Brass collected five No. 1 albums
in less than three years in the mid-
’60s, and at one point (April 2, 1966)
had four albums simultaneously in
the top 10. That latter feat hasn't
been equalled before or since.

* Kk K

Arista Action: Arista and its asso-
ciated labels have four albums in this
week’s top 10 on the black chart. Ka-
shif is number four, the “Ghostbus-
ters” soundtrack is eight and Jer-
maine Jackson is 10. Also, Billy
Ocean’s album on Jive/Arista jumps
to number seven. Jive is an English-
based label distributed by Arista in
the U.S.
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Soundtracks Hit Platinum

® Continued from page |

mark: “Saturday Night Fever,”
“Grease” and “‘Sgt. Pepper’s Lonely
Hearts Club Band,” all on RSO;
“Thank God It’s Friday” (Casablan-
ca), and “FM” (MCA).

The RIAA certified just one plati-
num soundtrack in 1979 (MCA'’s
“The Kids Are Alright”), but four in
1980: “Urban Cowboy” (Full Moon/
Asylum), “Xanadu” (MCA), “The
Rose” (Atlantic) and ‘“Honeysuckle
Rose” (Columbia).

Most of this year’s platinum
soundtracks have been boosted by a
hit single and a hit film, but not all.
“Hard To Hold” and “Two Of A
Kind” were major boxoffice disap-
puintments, though each produced a
to> five single: Rick Springfield’s
“Ilove Somebody” and Olivia New-
tou-John’s  “Twist Of Fate,”
respectively.

“Yent]l” also did disappointing
business at the boxoffice, and didn’t
even yield a hit pop single. The
soundtrack went platinum on the
strength of Barbra Streisand’s name
and heavy adult contemporary air-
play for “The Way He Makes Me
Feel.”

The oldies-laden “Big Chill”
soundtrack didn’t generate signifi-
cant airplay, but the music gained

August RIAA
Certifications

® Continued from page 3

Platinum Albums

Merle Haggard & Willie Nelson’s
“Pancho & Lefty,” Epic. Haggard’s
first; Nelson's ninth.

Police’s “Outlandos d’Amour,”
A&M. Their fourth.

Jacksons® “Victory,” Epic. Their
third.

Prince’s ‘‘Purple Rain,” Warner
Bros. His third.

Bruce Springsteen’s *‘Born In The
U.S.A.,” Columbia. His third.

Julio Iglesias’ *“Julio,” Columbia.
His first.

Madonna’s ‘“Madonna,”  Sire/
Warner Bros. Her first.

Ratt’s “Out Of The Cellar,” At-
lantic. Their first.

Tina Turner’s “Private Dancer,”
Capitol. Her first.

Hank Williams Jr.’s “Greatest
Hits,” Warner/Curb. His first.

“Ghostbusters” soundtrack,
Arista.

Platinum Singles

Prince’s “When Doves Cry,”

Warner Bros. His first.

Gold Albums

Rod Stewart’s ‘“‘Camouflage,”
Warner Bros. His 12th.

Bruce Springsteen’s *‘Born In The
U.S.A.,” Columbia. His seventh.

Jacksons’ “Victory,” Epic. Their
fourth.

Prince’s “Purple Rain,’
Bros. His fourth.

Laura Branigan’s “Self Control,”
Atlantic. Her second.

Luciano Pavarotti’s ““O Sole Mio,”
London/PolyGram. His second.

Laura Branigan’s “Branigan,” At-
lantic. Her first.

John Cafferty & the Beaver
Brown Band’s “Eddie & the Cruis-
ers” soundtrack, Scotti Bros. Their
first.

Twisted Sister’s “Stay Hungry,”
Atlantic. Their first.
“Ghostbusters”

Arista.

.

Warner

soundtrack,

Gold Singles
Jacksons’ “‘State Of Shock,” Epic.
Their third.
Ray Parker Jr.’s “Ghostbusters,”
Arista. His first.
Tina Turner’s “What’s Love Got
To Do With It,” Capitol. Her first.

wide exposure in the film, a sleeper
hit last winter.

The soundtrack to *Footloose,”
“Purple Rain,” “Ghostbusters™ and
“Breakin® > all featured top 10 pop

hits which also scored on the black
and dance charts. And all four of
those films were big boxoffice hits.
Also noteworthy is the fact that
this year’s soundtrack boom has been
spread among so many different la-
bels. The eight platinum soundtracks

have appeared on seven labels.

In addition to the eight platinum
soundtracks, three others have been
certified gold so far this year:
“Against All Odds” and *'Beat
Street” (both Atlantic) and “Eddie &
The Cruisers” (Scotti Bros).

The title songs from *‘Against All
Odds,” “"Ghostbusters™ and ‘“‘Foot-
loose™ have also been certified gold,
as has “Let's Hear It For The Boy”
from “Footloose.” Prince’s “When
Doves Cry” from “Purple Rain” has
been certified platinum.

#The Politics and Economics
Of Black Music”

BMA 1984 CONFERENCE

Hyatt Regency on Capitol Hill, Washington, D.C.

THURSDAY, September 20th
Registration:12:00 noon - 6:00 pm

Music Industry Lobby on Capitol
Hitl: 9:00 am - 5:00 pm

Chapter Development (Part 1): 4:00 pm -
6:00 pm

Opening Reception w/Entertainment:
7:00 pm Until

FRIDAY September 21st
Registration: 9:00 am - 6:00 pm

Acrobics With Jayne Kennedy: 9:00 -
10:00 am

Sessions: 10:00 am - 12:00 noon

CONCERT PROMOTION - PARITY OR
OPPORTUNISM?

BLACK RADIO: THE STATE OF THE
ART

Welcoming Luncheon w/Entertainment:

12:30 pm - 2:30 pm
Keynote: Executive Director George
Ware.
Sponsor: Capitol Records

General Session: 3:30 pm - 5:30 pm
EMERGING TECHNOLOGIES

AFRICA - The Giant Awakens: 7:00 pm -
12 midnight

Pre-dinner reception sponsored by RCA
Records

African Gala Reception Dinner with
guest speakers, African Ambassadors
and recording industry leadership.

LR

Kevnote: Rev. Jesse Jackson

Sponsor: Coca Cola
SATURDAY September 22nd
Registration: 9:00 am - 6:00 pm
Sessions: 10:00 am - 12:00 noon

RECORD DISTRIBUTION:
INDEPENDENT OR NOT?

BLACK EXECUTIVES IN
ENTERTAINMENT

General Luncheon Session: 12:30 pm -
3:00 pm

WOMEN IN TRANSITION
Sponsor: Motown Records

Plenary Session: 3:30 pm - 5:30 pm
Open BMA Board of Directors Meeting

**AN EVENING WITH THE
JACKSONS”

A Concert by The Jacksons and a special
pre-concert reception. 7:00 pm until.

Sponsor: CBS Records
SUNDAY September 23rd

Gospel Brunch w/ Entertainment 11:00
am - 1:00 pm

Sponsor: MCA Records
General Session: 1:00 pm - 2:30 pm

GOSPEL RADIO AND AFFILIATES

Chapter Development (Part 11) 3:00 pm -
5:00 pm

A TRIBUTE TO JAMES BROWN

At the Washington Cenvention Center.
Eddie Murphy will host an all-star salute
to the Godtather ot Soul with special
guests George Clinton, The P-Funk All-
Stars. Bootsy Collins, Midnight Star and
James Brown. 6:00 pm - 9:00 pm.
Post-Tribute Gala Celebration sponsored
by WEA.

To register in advance, please complete
the form below and return it to:

The Black Music Association
1500 Locust Street

Suite 1905

Philadelphia, PA 19192

For turther information call BMA at
(215) 545-8600.

REGISTER TODAY!

CONFERENCE REGISTRATION FEES:

HOTEL RATES:

Single Occupancy: $85.00
Double Occupancy: $95.00
Suites: From $250.00 - $475.00

Conference & Tribute: Advance General
Regular $200.00 $250.00
DJ’s, Artists, Retailers $150.00 $175.00
Students, Spouses, Companions $100.00 $125.00
Name Address

City

Telephone #

Amount Enclosed

Hotel Info Needed -

Membership #

State Zip

WwWWwWWw.americanradiohistorv.com

___ Hosprtahity Suite intfo Needec
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Computer Companies Map Massive Advertising Blitz

® Continued from page 1
have put pressure on the software
firms to make products move.”

Extensive television and some ra-
dio spots have already been pur-
chased, say several of the software
companies. They note that the holi-
day season has become a critical sell-
ing period for the home computer
industry.

“We are in a seven-month indus-
try,” notes Goldberg. “It starts in
September and ends in March.” His
firm is expected to spend nearly $1
million for television advertising in
the top 15 markets.

Apple, IBM and Commodore will
spend an estimated $40 million in the
fourth quarter on advertising that
emphasizes using computers in the
home, sources say. W.M. “Trip”
Hawkins, president of Electronic
Arts, says he is depending on the ma-
jor hardware firms to be “big spend-
ers this year, and talk about the home
market.”

The San Mateo, Calif. software
firm will budget about $1 million for
advertising that will focus on a “'buy
one, get one free” scheme. Compet-
ing software firms, including CBS
Software, Mindscape, Datasoft, Scar-

Packages:

$

1Sorry, no CODoor bithng
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CHART RESEARCH PACKAGES
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borough Systems and First Star Soft-
ware, are claiming advertising and
promotional expenditures that more
than double Electronic Arts’ budget.

Parker Brothers, believed to be
spending in excess of $5 million in
advertising, has already purchased
national television time. Warner
Communications affiliate First Star
Software says it plans a multi-mil-
lion-dollar campaign that includes
spots on 45 radio stations in 15
markets.

First Star is choosing three stations
in each market. One will be used to
target the 25-34 age range, and two
will go after a 12-17 audience. Al-
ready slated to receive the company’s
spots are New Ydrk’s WPLJ, Chica-
go’s WMET, Los Angeless KROQ
and KIIS and Boston’s WVBS.

Newcomer Mindscape, owned by
textbook giant SFN, will launch its
product line with a $3.5 million bud-
get. For its *“Bank Street Music-
Writer,” the firm is planning to get
endorsements. Jack Beuttell, vice
president of marketing for the firm,
won'’t reveal which celebrities will be
endorsing the product line, but he
says one of them will be a well-
known musician. “We have not
signed any contracts yet,” he adds.

Scarborough Systems has initiated
a cross-merchandising promotion
whereby purchasers of its music soft-
ware package “Songwriter” get $6 off

the price of any album. Says Sanford
Bain, vice president of marketing for
the firm: *“These kinds of promotions
move products and tie them to some-

thing they (consumers) identify
with.”
Other software firms planning

elaborate advertising campaigns for
the last half of 1984 include Epyx,
Activision, Infocom and Spinnaker,
which has a $3.5 million budget.
Epyx’s expenditure comes as a result
of a slow August in which, the com-
pany says, it did not meet sales
projections.

Although the firm’s “Summer
Games” sold a ‘“‘healthy” 65,000, a
spokesman for Epyx says that it’s
critical to get another product poised
to be a top seller. But, he cautions,
“Many companies might be able to
hurry a best-seller’s acceptance
along, but if the product is not quali-
ty, all the marketing and promotion
in the world will not make it a seller.
We learned that from the video game
industry.”

Electronic Arts’ Hawkins agrees:
“Talking up a large advertising bud-
get isn’t going to make products sell.
A bad product line will fail no matter
how much money is spent.”

Advertisements from many of the
software firms are being fashioned to
educate the consumer about comput-
ers. But Hawkins maintains, “That is
the role of the hardware manufac-

turers.”

Jerry Thompson, vice president of
sales for Parker Brothers’ consumer
electronics division, says company
advertisements focus on “informing
the public about the various comput-
er systems. We offer our titles across
almostly every system. The consumer
should understand them.”

The hardware and software buying
community is being extremely cau-
tious this year, he adds. “They are
waiting to see what the consumer
wants. We feel they (consumers and
retailers) should know about what is
available.”

Activision, which will focus much
of its advertising on computer soft-
ware rather than video games this
year, will be launching *“Ghostbus-
ters” by David Crane for the Com-
modore 64 in time for the holiday
selling season. Activision is hoping
its new launch will stimulate move-
ment for its computer software line
this Christmas.

James Levy, president of the
Mountain View, Calif. firm, says he
sees the computer software industry
as being at a standstill. *“No company
has really emerged as the leader,” he
observes. As for the large advertising
expenditures slated for the last quar-
ter, the video game veteran cautions:
“If you go in overzealous, you run
the risk of not being around for Janu-
ary’s Consumer Electronics Show.”

Dollar’s Strength Boosts Imports

® Continued from page 1

album buyer for the 154-store Re-
cord Bar chain. While the cautious
chain is not doing any direct buying
of imports, Hunter adds that it is be-
ing considered for 1985.

Although any direct buying by Re-
cord Bar would be in the future,
some importers believe prices will not
go any lower, regardless of how the
dollar does.

“Most companies in England are
increasing their prices,” says Ashley
Warren, buyer for Caroline Imports
in New York, the import arm of Vir-
gin Records. And he suggests that
the price hikes are a direct result of
American demand.

“The price increases are to coun-
teract a situation of flooding here,”
says Warren. “‘Prices are going up by
a good 10%-20%, with the biggest
price increase on 12-inch records.
Imported 12-inch records were more
competitively priced with domestic
releases than LPs. At this point, |
think we will only see price
increases.”

A spokesman for WEA Interna-
tional confirms that there will be a
20% across-the-catalog price hike in
Great Britain on Sept. 24, adding
that CBS has already instituted its
own price hike in the U.K. and that
other major labels are expected to fol-
low suit. The New York-based
spokesman also says that WEA U.K.
*“does not confirm that the hike is due
to the strength of the U.S. dollar,” at-
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tributing it rather to the company’s
own increased costs.

Other cost increases may also mar
a continued widening of the import
market. While most importers say
they are now paying as little as $3.50
for an $8.98 import title including
freight, attendant costs have been on
the rise.

“Everything isn't peaches and
cream,” cautions Barry Kobrin, pres-
ident of Important Records in New
York. “Over the last year or two the
pound has been so far down it’s ridic-
ulous, and what’s happening scares
me. Twelve-inch prices are already
high, and when the pound gets stron-
ger those new prices are going to be
too high.

“The price of freight is already ri-
diculous,” he adds. “Because of the

strength of the dollar, freight for-
warders are getting full planes, and
those handling prices have more than
doubled in the last year, with the
U.K. prices the worst.” He adds that
Important gets a better margin on
product from France and Italy than
from Great Britain, although British
independents haven't been raising
their prices as quickly as the majors.

Although Ballard also notes that
some European labels have been rais-
ing their prices, he cites an additional
development that would suggest for-
eign labels expect the dollar to re-
main strong over the next few
months.

“For the first time,” he says,
“some people in Europe want to be
paid in dollars rather than their na-
tive currency.”

A of these securites have been sold. This annowncement
appears as a matter of record only:

st B0 1081

1000000 Unils

~ aHNER
HME RECORDS. INC.

Each Unit consists of two shares of Common Stock.
Yar Value $.01 Per Share. and
One Common Stock Purchase Warrant

Price: $2.50 per Unit

A.T. Brod & Co.

Mombiers Nt York Stock bachange. fn
17 Battery Place
New York, NY, 10004
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BOOM IN STORE OPENINGS PREDICTED

Chains See Ambitious Expansion

® Continued from page 3

“We are in the process of upgrad-
ing that old burlap look in all Lico-
rice Pizza stores,” Cohen comments.
He forecasts two or three more open-
ings in 1985.

Mother’s Records, Norfolk, Va., is
testing its first leased department,
opening soon in a Winston's Dis-
count store in Tallahassee. *“It’s only
700 square feet, but we are watching
it,”” Al Bernard states. ““We want
more cassettes and CD in our prod-
uct mix. We will stock music videos,
but are still wary of heavy movie
inventories.”

Roy Imber of Elroy Enterprises on
Long Island sees as many as four
more Record World stores opening
by the end of the year, bringing his
total to 50 along with 12 leased de-
partments in the area. Imber sees cas-
settes playing a greater role in
monthly album sales, along with CD
and blank video tape sales gains.

Noting the presence of many video
specialty shops in his vicinity, Imber
remains wary of home video depart-
ments. He projects five to seven more
stores in 1985.

Now operating six stores in the
greater Augusta, Ga. area. Robert
Allen of Home Folks News & Rec-
ords there intends to open two more
stores this year and a similar number
in 1985. **Video will be our top prior-
ity” he says. “We are adding it in our
first location, with more to come.”

He is siarting out with a 200-title
home video inventory.

Record Factory, the 34-store
string in the Bay Area, is investigat-
ing relocations more than new stores,
according to marketing chief Bob To-
lifson: “*We like to be tops in a mar-
ket. We want the superior location.
We bank a lot on what happens this
fall.

“If business remains good, we
might even take a chance of going out
of state. We'll probably open four
more stores and relocate six in 1985.”

Believe In Music, the Michigan
chain, will open two more outlets this
year, bringing its central state total to
nine. Russ Stuut and Jim Marcusse
there are introducing their first full
video department soon and see that
trend continuing. They expect to add
several more stores in 1985, with one
opening already certain next March.

Mary Ann Levitt, who recently
moved her base to Sausalito, Calif., is
opening no more Record Shops in
1984, but sees as many as four more
in her 1985 planning. She envisions
no home video entry, however, as she
finds mall landlords frowning on
rentals.

Kemp Mills, now at 25 stores in
the Baltimore-Washington area, may
open two more this year and two or
three more next year, Darryl Sher-
man asserts. He wants more room for
CD inventory.

John Marmaduke’s 135-store Has-
tings Books & Records out of Ama-

rillo is planning three new stores by
the end of the year, and is committed
to opening an additional three or four
in 1985. According to Marmaduke,

the chain’s product mix has expand-
ed to encompass more cassettes and
video, and existing and future floor
plans have been altered to accommo-
date the product shift.

Next week: Expansion plans for
Musicland, Listening Booth, Came-
lot, National Record Mart and others.

P

MOOD PIECE—Newly signed RCA act Nail meets with label executives in
New York to discuss their debut album “Mood Swing,” which ships next
month. Pictured from left are marketing director Mike Omansky, a&r direc-
tor Bruce Harris, group member David Kaufman, RCA division vice presi-
dent—U.S.A. and Canada John Ford, Nails Mark Campbell, Steve O’Rourke
and Douglas Guthrie, band manager Terry Dunn and the group’s George

Kaufman.

Chains Into Personal Stereo

® Continued from page 4

rying players from Sony, which cre-
ated the compact personal category
with its Walkman players.

Among medium-sized chains, the
25-unit Record Shop typifies the ori-
entation toward impulse sale and a
corresponding ceiling on prices.
Joyce Quist there notes that the chain
now carries Panasonic and Crown
units, having entered the category
with Sanyc goods last year. Although
she’s expanded from six 10 10 mod-
els, price points stop at $39.95.

There are some key chains which
claim they're sidestepping personal
stereo altogether, preferring to retain
their software base. Among them are
Tower and Licorice Pizza. Says the
latter’s Randy Gerston: *““It’s not our
strength. At this point, we don’t feel
we want to get into it unless we do it
right, and do it big. There’s a space
commitment, and there’s also tre-

mendous competition.”

On the latter score, the 34-store
Pizza is positioned amid a number of
aggressive, price-conscious Califor-
nma audio retailers and department
stores.

At 33-unit Tower, buyer Mike
Pompei confirms that the firm has
yet to enter personal stereo. ““They
say Russ Solomon once carried the
little 45 r.p.m. record player that
RCA developed, but decided after-
ward to stick with records,” he ex-
plains. Solomon is the chain’s
founder.

Representing the 30-unit Disk
Jockey chain, based in Owensboro,
Ky., Harold Guilfoil suggests that
personal stereo “‘may not be our ball
game year-round.” Several units have
been tested, he says, but he indicates
that the chain is waiting to gauge
consumer response during the '84
holiday season.

Cassettes Register
Increases In Sales

Scranton, Pa., Rapid and large
inereases in placed orders for
cassette insert cards (J-Cards)
have indicated a natinnal desire
for raptd turnover, high quality
and reasonable prices of printed
products. KEYSTONE PRINTED
SPECIALTIES CO., INC., 321
Pear Street, Scranton, Pa. 18505,
has large gang runs on cassette
cards printing on a rapid
turnover basis. Major companies
ard small artists have been
purchasing large and small
quantities of these cards for
automatic insertion into Norelco
bexes. Hi tech procedures allow
fast, efficient assembly and
quality. KEYSTONE'S large line
of products include 1. Labels,
2. Record Jackets, 3. Cassette
Cards, 4. Sleeves, 5. Box Wraps,
6. Packaging. Prices are available
by calling (717) 346-1761.
Customer Service can Answer
1 your guestions.

HARLES A. SCHICKE
1925-1984

WITH DEEP SORROW

THE PorLLyYGRAM
RECORDS
FAMILY
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90 who made it happen! 90 who will make it!
The trends, the charts, the future!

And the superstars of tomomrow! The newsweekly  The future of pre-recorded music, of video, of
that has charted the hottest hits and the latest cable and satellite oroadcasting. Of audio and
trends in music and home entertainment for computer scftwcre. What's ahead for copyright,
ninety years is marking its anniversary. To cele- how will property rights be protected? How will
brate, this soecial edition charts the future of new technology charge it all? Find outin...

our industry.

90th ANNIVERSARY IS
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above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los Angeles
Region, Dean Witter Reynolds Inc., 4001 West Alameda Ave., Suite 100, Toluca Lake, Burbank, California
91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

Births

Lifelines

Boy, Daniel Bradley, to Dennis
and Emily McNamara, August 24 in
New York. He is WLIR New York’s
program director.

* X K

Girl, Alana Joy, to Abbey and
Candace Konowitch, Sept. 2 in New
York. He is vice president, artist de-
velopment, for Arista there. She is
administrative assistant, artist devel-
opment, for Warner Bros. there.

Marriages

Judy McCourt to Scott Kersey,

Aug. 10 in Westbury, N.Y. He is an
audio recording instructor at the
Center For The Media Arts there.

Deaths

Arthur Schwartz, 83, after a
stroke Sept. 4 in Kintnersville, Pa. A
prolific Broadway composer, his
songs included “Dancing In The
Dark” and “That’s Entertainment.”
(Story, page 6.)

* * X

Ernest Tubb, 70, of emphysema
Sept. 6 in Nashville. He was a coun-
try music pioneer and a member of
the Grand Ole Opry from 1943-82.
(Story, page 6.)

® Continued from page 4

Executive Turntable

Inc., the software outlet in Coconut Grove, Fla. He had held the same post at
CBS Software . . . Michael Larson is named vice president of sales for New
York’s First Star Software Inc. He had held a similar post for Atari’s Eastern
division . . . Dan Goodman is named vice president of Nashville’s Top Billing
International. He has been an agent for the firm since 1981 ... Clay Smith is
upped to music segment producer at tv’s “Entertainment Tonight.” He was the
program’s head of music research . .. Karen Ulman is named vice president,
music administration, for the Taft Entertainment Co. in Los Angeles. She was
the firm’s director of music administration.

Than Silverlight joins West L.A. Music in Los Angeles to head its new artist
relations division. He was a regional sales manager for Marshall and Korg pro-
ducts . . . Dan Vaganek joins Atlanta’s JBS Studio as an engineer . . . Margaret
Lyons moves to HWH Entefprises as an account executive in New York. She
was with the Hill & Knowlton public relations firm . .. Greg Reibman joins
Kenmore Comet, a Boston-based biweekly magazine, as director of sales and
promotion. He was editor-in-chief of the city’s Boston Rock music magazine.
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Philadelphia Plant
925 North 3rd Street, Philadeiphia, Pa. 19123
(215) MA-7-2277/(212) 966-3185
Washington, DC area (301) 340-6280

~ NewCompanies

F.M. Music Inc., a publishing and
production company, formed by
singer/songwriter Frank Musker and
European entrepreneur and musician
Evros Stakis. The company aims to
create a talent network by collecting
songwriters, recording artists, pro-
ducers, etc. under one roof. 8420
Ridpath Drive, Los Angeles, Calif.
90046; (213) 654-1021.

* * X

L.C.L. Promotions, Trucirol Re-
cords, and Matter Of Record Music,
a promotion/booking agency, label
and publishing firm, formed by Curt
and Lori Laws. P.O. Box 31, La
Crosse, Wis. 54602-0031; (608) 783-
1922,

* * X

Martial Rio Public Relations and.
Artist Image Development, formed
by Martial-Rio Givens and Randy
Adams. First clients are Rubstik,
Visit and Joi Joy. 9000 Sunset Blvd,,
Suite 405, Los Angeles, Calif. 90069;

(213) 208-2001.
’ * * *

Walkwood Publishing Co., formed
by songwriter Dave Woodward.
Company maintains an ‘‘open door”
policy towards reviewing new materi-
al. P.O. Box 24454, Nashville, Tenn.
37202; (615) 320-5492.

* K Kk

Little Buddy Records and Zounds
Music Publishing (an ASCAP affili-
ate), formed by Rick Snow. First re-
lease is the Frankie S. Band’s album.
10221 Slater Ave., Suite 103, Foun-
tain Valley, Calif. 92708; (714) 964-
9449,

* * K

Third Wave Records, a division of
1850-7913 Quebec Inc., formed by
guitarist/composer Robert Landry.
Services include promotion, video
and record production. First release
is Free Wave’s self-titled album. 684
Leduc, V. St-Laurent, Montreal,
Quebec H4L 2S2; (514) 747-3848.

® Continued from page 25
Bob Marley, “One Love,” Island

Pointer Sisters, “I'm So Excited,” RCA
Pseudo Echo, “Listening,”” EMI America

Public Image Ltd., “Bad Life,” Elektra
Queen, “It’s A Hard Life,” Capitol
R.E.M,, “‘Pretty Persuasion,”” IRS

Video
| Music Programming

Rubber Rodeo, ““The Hardest Thing,” Mercury

Scritti Politi, ““Wood Beez,” Warner Bros.

Simple Minds, “Up On The Catwalk,” A&M
Southside Johnny & the Jukes, “New Romeo,” Mirage

Split Enz, “Message To My Girl,”” A&M

Van Stephenson, “What The Big Girls Do,” MCA
Bonnie Tyler, “Here She Comes,” Columbia
Roger Waters, “‘Every Stranger's Eyes," Columbia

Xavion, “Eat Your Heart Out,” Mirage
Ya Ya, “Don’'t Talk,” Scotti Bros.

BubblingUnderThe

__HOT100

BubblingUnderThe

101-ROCK YOU, Helix, Capitol 5391
102-DON’T STAND ANOTHER CHANCE,
Janet Jackson, A&M 2660

103-HIGH ENERGY, Evelyn Thomas, TSR
106

104-DON'T BE MY ENEMY, Wang Chung,
Geffen 7-29193 (Warner Bros.)

105-DANCE BABY, Alphonse Ribeire, Is-
land 7-99723 (Alco)

106-EAT YOUR HEART OUT, Xavion, Elek-
tra 7-69707

107-IF WE EVER GET BACK, Frank Stal-
lone, Polydor 881142-7 (Polygram)

108-THE MEDICINE SONG, Stephanie
Mills, Casablanca 880180-7 (Polygram)

109-1'LL KEEP HOLDING ON, Sim Capaidi,
Atiantic 7-89625

110-NEW ROMEO, Southside Johnny &
The Jukes, Mirage 7-39732 (Atco)

TopLPs

201-PETER TOSH, Captured Live, EMI
America ST-17126

202-SPARKS, Pulling Rabbits Out Of A
Hat, Atlantic 80160

203-SOUNDTRACK, Bachelor Party, |.R.S.
EP-70047 (A&M)

204-BACHMAN-TURNER  OVERDRIVE,
Bachman-Turner Overdrive, Compleat
CPL 1-10 (Polygram)

205-).D. SOUTHER, Home By Dawn,
Warner Bros. 205081-1

206-YARBROUGH & PEOPLES, Be.A Win-
ner, Total Experience TEL 8-5700 (RCA)

207-JACK ‘WAGNER, All | Need, Qwest
25089-1 (Warner Bros.)

208-DRAGON, Body And The Beat, Polydor
817874-1 (Polygram)

209-COYOTE SISTERS, Coyote Sisters,
Morocco 6063CL (Motown)

210-ADRENALIN, American Heart, Roc-
shire XR 8517 (MCA)

www.americanradiohistorv.com

Industry

__Events

Weekly calendar of trade shows,
conventions, award shows, seminars
and other notable events. Send infor-
mation to Industry Events, Billboard,
1515 Broadway, New York, New York
10036.

Sept. 9-13, Record Bar Conven-
tion, Marriott Hotel, Hilton Head,
S.C.

Sept. 11, New York Market Radio
Broadcasters Assn.’s eighthth annual
Radio Festival, Sheraton Centre,
N.Y. (212) 935-4477.

Sept. 16-18, National Religious
Broadcasters Western Chapter Con-
vention, Marriott Hotel, Los Angeles
(Airport).

Sept. 16-19, Radio Convention &
Programming Conference, Bonaven-
ture Hotel, Los Angeles.

Sept. 16-19, United Record Pool
D.J.’s Convention, Caesars Palace,
Las Vegas. ~

Sept. 16-23, Georgia Music Festi-
val, Atlanta.

Sept. 17-18, third annual National
Tape & Accessory Show, Harrah’s,
Atlantic City, N.J.

Sept. 17-19, Intelevent 84, Hotel
Martinez Concorde, Cannes, France.

Sept. 20-23, sixth annual Black
Music Assn. conference, Hyatt Re-
gency Hotel, Washington.

Sept. 21, The Lawyer And The
New Video Marketplace III, spon-
sored by the American Bar Assn.,
Time-Life Building, New York. (312)
988-5580.

"Sept. 21-25, 10th International
Broadcasting Convention, Metropole
Conference & Exhibition Centre,
Brighton, England.

Sept. 21-30, Full Sail Music Busi-
ness Workshop, Holiday Inn, Orlan-
do International Airport, Orlando,
Fla. .

Sept. 23-25, Great Lakes Cable
Expo, Indianapolis Convention Cen-
ter, Indianapolis. (618) 249-6263.

Sept. 26-28, National Religious
Broadcasters Southeastern Chapter
Convention, Sheraton Hotel,
Atlanta.

Sept. 27-30, 1984 Jazz Times Con-
vention, Roosevelt Hotel, New York.

Sept. 28-30, Music The Midwest
Connection, Rodeway Inn, St. Louis.
(314) 533-3070 or (618) 465-4804.

Oct. 1-5, London Multi-Media
Market, Gloucester Hotel, London.

Oct. 4-6, National Religious
Broadcasters Eastern Chapter Con-
vention, Dulles Marriott Hotel,
Washington.

Oct. 5-7, Country Music Assa.
Talent Buyers Seminar, Hyatt Re-
gency Hotel, Nashivile. (615) 244-
2840,

Oct. 5-12, San Francisco Interna-
tional Video Festival, Video Gallery,
San Francisco.

Oct. 8, Country Music Assn.
Awards Show, Grand Ole Opry,
Nashville. (615) 244-2840.

Oct. 8-9, National Religious
Broadcasters Southerwestern Chap-
ter Convention, Astro Village Com-
plex, Houston.

Oct. 8-11, First International Mu-
sic Video Festival, St. Tropez,
France.

Oct. 9, Country Music Assn. Art-
ist DJ Tape Session, Opryland Ho-
tel, Nashville. (615) 244-2840. .

Oct. 9, Southern California Wom-
en In Cable Dinner, Marina Marriott
Hotel, Marina Del Rey, Calif.

Oct. 9-Dec. 23, 1984 Next Wave
Festival, Brooklyn Academy of Mu-
sic, Brooklyn, N.Y.

Oct. 10-12, National Religious
Broadcasters Midwestern Chapter
convention, Yahara Center, Madi-
son, Wisc.
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News

LOW DEALER PRICE

MCA Begins Release
Of First CD Titles

LOS ANGELES—MCA Records
ships its first Compact Discs this
week, thus completing the U.S. mar-
ket commitment to the digital audio
configuration from major branch dis-
tribution entities.

MCA has 10 titles planned, due for
shipment in three phases. First to
reach dealers are CD titles from the
Fixx (“Reach The Beach”), Olivia
Newton-John (*‘Greatest Hits” and
“Greatest Hits, Vol. II”), Night
Ranger (“Midnight Madness”) and
Steely Dan (“Aja” and “Gaucho”),
set to ship Wednesday (12).

Following are two Elton John al-
bums on Sept. 26 and, on Oct. 10,

_“Phantoms” by the Fixx and Barry

SEPTEMBER 15, 1984, BILLBOARD

Gibb’s first solo album and label de-
but effort, “Now Voyager.” Latter
will thus be a virtual simultaneous re-
lease in all three extant album
configurations.

As indicated earlier this summer,
MCA will enter the CD ring at the

lower price range attained when
WEA became the first to reduce
wholesale tallies on a regular basis.
(Billboard, July 7). Dealer price is
said to be $9.75.

Richard Palmese, MCA’s execu-
tive vice president of marketing and
promotion, ties the company’s move
to the quickening acceptance for the
laser-read disks. In a prepared state-
ment, Palmese noted that MCA’s
new management team has studied
the market over the past year, and
now contends that, “due to such fac-
tors as increased commitment from
hardware manufacturers and higher
consumer awareness of the longevity
and high quality of Compact Discs,
we foresee 1984-85 as the era of the
Compact Disc explosion.”

Palmese says forthcoming CD re-
leases will include titles by such cur-
rent and catalog artists as the Cru-
saders, Lee Greenwood, the Oak
Ridge Boys, Tom Petty and the Who.

Pioneer Sets Japan Bow
For Videodisk/CD Player

TOKYO—Pioneer here will mar-
ket what it claims is the world’s first
compatible player capable of repro-
ducing the sound of both Compact
Disc and LaserVision videodisk soft-
ware (Billboard, Sept. 8).

Putting a price on the hardware,
Pioneer president Seiya Matsumoto
says the new CLD-9000 will cost
around $1,050, with initial produc-
tion set at 5,000 units monthly. Sales
will at first be confined to the Japa-
nese market, but the hardware is defi-
nitely set to be exhibited in the U.S.
at next January’s Consumer Elec-
tronics Show.

The front-loading machine can re-
play three types of disk: CD, conven-
tional analog LaserVision and the
newly developed digital LaserVision
software that uses the same ultra-hi fi
sound system as CD. It automatically
detects which kind of disk is to be

played without the need for any ad-
justment of controls.

Full LaserVision and CD features
are incorporated, and there is also a
television screen information display
giving details of the software in use.
Input/output ports are included to
allow interface with a personal com-
puter and the possibility of CD with
still pictures, which is currently un-
der development.

Yasuo Aomi, president of Pioneer
affiliate Laserdisc Corp., has an-
nounced a new line of digital sound
LaserVision disks for use with the
CLD-9000 priced at the same level as
analog disks.

First product, due Sept. 21 here,
will be “King Crimson: Live In Ja-
pan.” The new software can also be
played on conventional LaserVision
machines.

AUGUST CERTIFICATIONS

Gold, Platinum Vid Totals
Continue Their Rapid Surge

LOS ANGELES-—The number of
Recording Industry Assn. of Ameri-
ca (RIAA) gold and platinum video
awards being issued continues to
surge. Seventeen gold and nine plati-
num awards were issued in August,
compared to 13 gold and four plati-
num certifications gained with more
modest qualifications a year ago.

MGM/UA Home Video dominat-
ed the month’s winners, taking home
nine gold and three platinum certifi-
cations. MGM/UA’s platinum win-
ners were “Brainstorm,” “The Com-
pleat Beatles” and *“Fame.”

Non-feature film product and
made-for-home-video titles, while al-
most absent from the gold column,
made a stronger showing in plati-
num, with Video Associates’ “Do It
Debbie’s Way” and MGM/UA’s
“The Compleat Beatles” winning
platinum.

The RIAA gold and platinum vid-
eo numbers so far in 1984 have been
strong enough for the association to
decide to raise the qualifications for
its certifications once again. Starting
Oct. 1, gold titles will need to rack up
sales of 50,000 units and/or $2 mil-

lion in retail sales value, while plati-
num will need 100,000 units and $4
million in retail sales.

Current requirements are 37,500
units sold or $1.5 million in retail
sales for gold, while platinum re-
quires 75,000 units sold or $3 million
in retail sales.

Other gold and platinum winners
in August were MCA Home Video,
Warner Home Video and Vestron
Video. Warner and MCA each gar-
nered three gold and one platinum
award, while Vestron won two plati-
num and two gold certifications.

Vestron’s four awards were won by
two titles, with “Under Fire” and
“Gorky Park” both qualifying for
gold and platinum at the same time.

MCA’s gold winners were “The
In-Laws,” “Monty Python’s Life Of
Brian” and “Lassiter.” The latter
was also certified platinum.

MCA saw “‘Jazzercise,” “Hard To
Hold” and “Vertigo” score gold, and
“The Thing” bring home platinum.
Thorn EMI Home Video also won a
platinum award for *“The Dark
Crystal.”

Album Price Parity: With a rash of price cuts dropping
Compact Discs to a wholesale average of about $10.50
(Motown and Capitol are among the latest labels to adjust
their wholesale CD prices downward), insiders see a $9.98
suggested list across-the-board for LP-cassette-CD some-
time in 1985. With stereo retailers forecasting $199.95
players, perhaps by Christmas (Billboard, Sept. 8), next
year could see CD cementing its position in the industry.

As for the Motown and Capitol price cuts, neither label
will release dealer prices, but reliable retail sources claim
Capitol’s wholesale drops to $10.63 from its prior $12.51
level. And, at Motown, one source confirms that dealer
price will dip to below $10—a move consistent with
MCA’s maiden CD release (separate story, this page)
which is pegged to a $9.75 dealer price, competitive with
WEA, CBS and PolyGram. Motown, incidentally, has
seven more CDs due this month, six employing the ex-
tended hour-long format introduced with the label’s first
batch of “Compact Command Performances.”

Michael J. Spector was not returning Track’s phone
calls at presstime, when rumor had the Miami-based one-
stop/distributor/exporter dickering with Sammy Weiss
of WIN Records, New York, about acquisition by the
Gotham veteran. Weiss, when contacted, would not
comment. MJS also has a branch in Atlanta. .. Circle
Nov. 14 for the first “Night At The Races,” a benefit for
the Neil Bogart Memorial Laboratory fund. The likes of
Neil Diamond, Barbra Streisand, Jerry Moss, Joe Smith,
Peter Guber and Carole Bayer Sager, along with many
more celebs, will grace Hollywood Park, L.A., for a din-
ner and ninth-race event at $150 per. Joyce Bogart is
heading the drive to raise funds.

Tony Dalesandro and John Salstone wouldn’t
comment on Track’s revelation about their first video line
to distribute (Billboard, Sept. 8). Dalesandro, however,
said: “M.S. has a full inventory of home video software
titles and is in full swing.” . . . The California State Sen-
ate has approved AB 3619, a bill which would elevate the
fine for counterfeiting or bootlegging recordings to
$25,000 or a year in the slammer for possession of such
unauthorized recordings . . . Gary LeMel, director of mu-
sic for Columbia Pictures, has commissioned David Fos-
ter to compose and produce the soundtrack for “St. El-
mo’s Fire.” Coming Oct. | is the track album from “No
Small Affair” on Atlantic, with Fiona, Twisted Sister,
Zebra and Ruppert Holmes performing for the Jerry
Schatzberg-directed flick starring Demi More and Jon
Cryer.

Indie promo nabob Larry Harris confirmed Track’s
prediction last week that he would return to his old Casa-
blanca Records digs at 8255 Sunset Oct. 1. He'll be joined
there by Gary Byrd, who'll quarter there part-time while
retaining a base in his longtime Cleveland HQ. Byrd and
Harris are opening Bullet Management, with Angel, the
Camel Records act, as their first chattel ... Gary U.S.
Bonds got former Young Rascals member Dino Danelli to
do the artwork on his new Phoenix Records album

InsideTrack

“Standing In The Line Of Fire.”

“QOrdeal By Innocence,” the film for which Dave Bru-
beck composed the score (performed with his quartet),
will be released shortly before Christmas. Flick features
Donald Sutherland, Faye Dunaway, Christopher Plum-
mer and Ian McDonald, doing the Agatha Christie thril-
ler ... Word from Buffalo is that Craig Korka-and Rick
James have their heads together over plans for a movie
James would produce and star in. ... Tri-State Music
and Mother’s Records have moved their HQ from Moor-
head, Minn., to 3,000 square feet in adjacent Fargo,
N.D....Sick Call: Longtime Capitol/Mercury/Phil-
lips/Handleman sales executive George Steiner is bat-
tling cancer at his La Mirada, Calif. manse... RCA
branch manager Charlie Rice is first to go with the
KFRC-AM San Francisco spot saturation campaign that
links with Record Factory’s precedent-shattering co-
op advertising print program (Billboard, Sept.
1)...Word is that the Canadian Recording Industry
Assn.’s Juno Awards move to November this year
... Chuck Gregory’s newly public label, HME Records,
comes first with a track album from producer Jim Setes’
“Hot Moves,” featuring Raven, to be released in October
by CBS. 0

Station Comeback: Grapevine has Video Station, the
giant web of 500-plus stores put together by George At-
kinson, regrouping under new chief Gilberto Padilla, who
was collaring VS proprietors to construct an advisory
panel . . . VSDA delegates want simultaneous album/mu-
sic promo releases, but brass like Laura Reitman of A&M
Records explained that an act, recording an album, can’t
worry about a long-form video at the same time. All
agreed, however, that the existing pre-order system sty-
mies getting hit product into stores with the two-month
lagtime . . . Art Ross of Video Station, Tampa, is pushing
extra hard to get interested area stores into a regional
VSDA chapter... VSDA board mulling a post-show
evaluation conference in late October, with Cherry Hill,
N.J. getting most of the nods. NARM board also meets in
connection with the retailer advisory board confab in San
Diego, Sept. 19-21.

Defendants in the Columbus, Ohio, civil suit brought
by Newark, Ohioans Don and Rose Shannon (Billboard,
Sept. 8) issued a statement last week: “The RIAA and
Joel Schoenfeld have been served in this lawsuit brought
against them, along with other RIAA personnel, three
special agents of the FBI and an assistant U.S. attorney.
We deny every substantive allegation in the complaint.
No wrongdoing has been committed by the RIAA or its
personnel. We look forward to resolving this in court.”
The couple claim they were wronged to the tune of $21
million in damages by an undercover investigation and
later court suit involving three retail stores they operated,
which were allegedly duplicating recordings illict-
ly .. . TV mahoff Ted Turner has changed the name of his
projected 24-hour music channel from Music Video Net-
work to Cable Music Channel.

Edited by JOHN SIPPEL

House Passage Seen For Record Rental Bill

By BILL HOLLAND

WASHINGTON—The full House
of Representatives was set to vote on
the Record Rental Bill, H.R. 1027,
on Monday (10). And, according to
Hill officials, the bill is expected to
pass by a voice vote with no
opposition.

If it passes the House, it will be
sent to the Senate side, where it is ex-
pected to be approved, since the Sen-
ate passed its own version of the bill,
S. 32, in June, 1983.

The Record Rental Bill is the only
piece of copyright legislation that has
made it through the House during
this session of Congress. Progress on
a home taping bill (with a royalty
plan for copyright owners) as well as
a video First Sale bill ground to a halt
after meeting strong resistance from
the home electronics industry and
video distributors and retailers.

The audio rental bill would prohib-
it the rental of records without the
permission of the copyright owners
of the sound recording and the un-
derlying musical compositions.

In other government-related music
industry news, the Ninth District
Court of Appeals has not yet an-
nounced a ruling in the Federal
Trade Commission’s attempt to
block the proposed Warner Commu-
nications-PolyGram merger.

However, a ruling is expected im-

minently, and the FTC is moving
ahead Monday with its own separate
administrative litigation, which it
says is the legal equivalent of a full
trial. The Commission charges that
the merger would violate antitrust
laws, and that the concentration of
shares in the market would substan-
tially reduce competition in the
industry.

House work on the problems con-
nected with the one-time-only juke-
box fee bill continued after Rep. Rob-
ert Kastenmeier wrote to the Justice

Department and received a waiver of
antitrust collusion last week so that
representatives of the jukebox indus-
try could meet on their own with offi-
cials from ASCAP and BMI, who are
opposed to the bill. Kastenmeier had
met with both sides in a series of
meetings last spring in an effort to
reach some compromise. On the Sen-
ate side, staffers say that there’s been
no “new news” on the progress of the
Senate version of the one-time-fee
bill, S. 1734, since the copyright sub-
committee held a hearing June 20.

ABKCO Industries Posts Loss

NEW YORK—ABKCO Indus-
tries Inc.’s latest financial statement
shows the company sustained a net
loss of $436,747 against revenues
from continuing operations of
$510,082 for the third quarter of its
fiscal year ending Sept. 30. For the
same period in 1983, the company
showed a net loss of $313,676 and
revenues from continuing operation
of $567,191. .

Revenues from continuing opera-
tions for the first three quarters of
1984 amounted to $2,615,977, result-
ing in a net loss of $492,494. This
compares to revenues from continu-
ing operations of $2,594,994, a loss

from continuing operations of
$1,169,168, a loss from discontinued
operations of $14,058 and a net loss
of $1,183,226 for the same period last
year.

ABKCO'’s discontinued operations
were the company’s retail stores and
remaining wholesale operations,
which were sold and liquidated, re-
spectively, in 1983.

Revenues and net income benefit-
ted this year from the inclusion in the
financial report of a $500,000 fee for
management services provided peri-
odically to an overseas music pub-
lisher from late 1979 through April
30, 1984.
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| THE MARCH IS ON...

@ With the first hit single
“ONLY WHEN YOU LEAVE” vs4.4279

Already proven at CHR, AOR & A/C
Also availabla on extended 12" 4v9-42805

A With the Video “ONLY WHEN
YOU LEAVE” vsi.42792
Now on MTV & all video shows.
Additional videos forthcoming

B With a national tour.

W With a major press blitz

V¥ With merchandising:

® Major contest August—September.
® 4 color giant 40 x 60 artist poster
Bee  ® 4 color 24 x 36 artist poster
@ ® 4 color 2 sided streamer
® 4 color cassette stand-up
¢ Album flats
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