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& HARDWARE PRICES DROP
Retail Horizons
Broaden For CD

By JOHN SIPPEL

LOS ANGELES—Lower prices
and a wider array of available hard-
ware are helping broaden retail hori-
zons for the Compact Disc, accord-
ing to a survey of audio specialty
chains and mass merchandisers. Un-
derscoring CD's spread to the mass
marketplace is planned CD stocking
for JC Penney, Target and Moni-
gomery Ward.

JC Penney will add a Compact
Disc unit to its MCS component line
around August, according to a

spokesman for the chain, which has
more than 2,000 stores. No price has
been firmed. In the beginning, only
full-line stores, of which there are
560 nationwide, will be handling the
CD player.

“We are test-marketing a CD play-
er right now,” an executive of the
Target stores says of an established
brand unit. Target will handle only
such players, notes the executive,
adding, “'It’s entirely possible we'll be
going with CD in some of our 205
stores by the end of the year.” Tar-
get’s record/tape departments are
not yet stocking CD software.

Montgomery Ward is testing a
Sony CD player, a chain spokesman
states. **We see price points dropping
on both the hardware and the soft-
ware. As that price decreases, both
records and playback will become
more available. Going by expected
market trends, Montgomery Ward
will then move into CD aggressive-
ly,” the Chicago-based executive
predicts.

Sears, believed to be the CD front-
runner nationally, having offered a
private label player in its last two sea-
sonal catalogs, would not comment
on the status of CD in its stores cross-
country or through mail order.

Get a lift from "'m Not That Tough" (B-5310), the stunning new ballad on
Ashford and Simpson's High Rise LP (ST-12282). Destined to join
the other Ashford and Simpson classics in the annals of R&B music, “I'm
Not That Tough" features the hallmark vocal and melodic interplay that
has gained them international acclaim and respect. On records and
XDR/HX cassettes from Capitol. (Advertisement)

REVENUE PERCENTAGE SOUGHT

(Continued on page 74)

MTV, Labels Talk Payments

By LAURA FOTI

NEW YORK—As MTV is said to
approach the financial break-even
point, negotiations with labels for
video clip payment have begun in
earnest. No deals have yet been
signed, but it’s anticipated that de-
tails will be worked out in the next
month or two.

According to several sources, the
labels are seeking a percentage of
MTV's advertising revenues in ex-
change for the video clip program-
ming they now supply free, once
MTYV becomes profitable. A window

of exclusivity ranging from two days
to a week would also be purt of the
agreement,

Assistance in preparing this story
provided by Leo Sucks in New York.

Leading industry executives who
decline to discuss the issue include
Bob Pittman. senior vice president
and chief operating officer of Warner
Amex; Walter Yetnikoft, president of
CBS/Records Group; Don Demp-
sey, senior vice president and general
manager of Epic/Portrait/Associat-

ed labels; Jim Mazza, president of
Capitol-EMI; and Jack Craigo, presi-
dent of Chrysalis Records.

A source at MTV remarks, “Since
day one there have been conversa-
tions regarding the ways the labels
would be paid. It's a sticky area,
since MTV has obvious promotional
benefits. But there have been discus-
sions about the arrangements that
might take place.”

Label sources indicate that MTV
presented a formal proposal regard-
ing payment last summer, but that

(Continued on page 74)

RIAA Certifications Post Big Jump In January

By PAUL GREIN

LOS ANGELES—Nineteen
eighty-four is off to a strong start in
terms of gold and platinum album
certifications. The Recording Indus-
try Assn. of America (RIAA) certi-
fied 20 gold albums in January, one
of the four greatest monthly totals
since the industry’'s peak year of
1978.

January’s tally of 20 gold albums

e THE JUKEBOX INDUSTRY has stepped up its drive to get Congress to
turn back a Copyright Royalty Tribunal decision requiring operators to pay
copyright owners performance royalties that now amount to $50 per box. The
Amusement & Music Operators Assn. is drumming up support for a bill that
would set a one-time fee of $50 on new jukeboxes. Page 3.

o CANADIAN MUSIC VIDEO CHANNEL hcarings continued last week,
with the four applicants for a license outlining the details of their proposals. The
two leading candidates for the coveted license are CHUM Ltd. and Rogers Ra-
dio Broadcasting. Page 3.

® WZUU MILWAUKEE has switched from adult contemporary to top 40,
and while that’s the most dramatic recent format change in that market, it’s not
the only one. WZUU's AM sister station WLZZ has gone from oldies to coun-
try, and so has WMKE. Radio, page 12. .

o NEW YORK'’S WHTZ is being sued by two veterans of the city’s one-time
top 40 giant, WABC. Dan Ingram and Ron Lundy charge that the Malrite sta-
tion, New York's new ratings leader, used their names, voices and styles as part
of a promotion without their consent. Radio, page 12.

o PERSONAL STEREO has become a hot new product category for a num-
ber of leading record/tape chains, who say they are expecting strong spring and
summer sales after an encouraging holiday season. Retailing, page 28.

® PIRATES AND COUNTERFEITERS of U.S. recordings have a market of
at least $250 million in unauthorized sales in developing countries, according to
the RIAA. That figure was offered by RIAA president Stan Gortikov during

compares with 12 in January, 1983.
The RIAA also certified seven plati-
num albums in January, up from five
in the same month a year ago.
Those seven platinum albums in-
clude five holiday superstar relcases
that went gold and platinum simulta-
neously: hit studio albums by the
Rolling Stones, Duran Duran and
Yes. plus the soundtracks to " Yentl"”
and “Two Of A Kind.” The month's

(Advertisement)

hearings on the re-authorization of the special trade status bill. Page 4.

two other platinum albums are the
Fixx's "“Reach The Beach,” which
went gold last August, and Robert
Plant’s " The Principle Of Moments,™
which went gold in October.

The platinum  certification  of

Plant’s second solo album is note-
worthy because his 1982 debut, “*Pic-
tures At Eleven,” stopped at gold.
Yes’ “00125" is the veteran group’s

(Continued on page 74)

Stephen Head

Fellini + Rota + Stephen tead = SWITCH ON FELLINI. This is the
formula that was such a success at MIDEM 1984. Many thanks to the
International Music Industry for its warm reception 10 this ltalian project
soon o be released worldwide (for details of other projects see page 8).

{Advertisement)

‘A ROCK ‘N ROLL
EVENT WAITING
TO HAPPEN.”

— ROLLING STONE
MAGAZINE
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News

THE GIBBS GO BIG—Robin, left, and Barry Gibb discuss their role as

Grand Marshals at the 1984 Big Orange Festival in Miami with the event's

co-prociucer Steve Par sons, right, and the festival's producer Rod Glaub-

man, second from left. The month-long festival ends Feb. 19 and began

with a weekend of musical programs, Jan. 28-29, including performances
by Vassar Clements, John Hartford and Firefall.

ONE-TIME FEE BILL SUPPORTED

Jukebox Lobbying Drive

By BILL HOLLAND

WASHINGTON—The nation’s
jukebox operators, distributors and
manufacturers, having been thwarted
by unsuccessful judicial reviews of
their grievances, have mounted a new
legislative drive asking Congress to
turn back a Copyright Royalty Tri-
bunal (CRT) decision requiring oper-
ators to pay copyright owners perfor-
mance royalties that now amount to
$50 per box.

The 2,500-member Amusement &
Music Operators Assn (AMOA), ina
full-court press on the legislature, has
sent out copies of a new economic re-
port to its members and to the Con-
gress. The organization has also en-
closed a sample form letter for
members to send to their Congress-
men asking them to support a similar
bill in both the Senate and House that
would set a one-time $50 fee on new
jukeboxes, and another lower fee on
jukeboxes already in operation. The
bills would strip the CRT of its au-

Beatles’ Invasion Remembered

By PAUL GREIN

LOS ANGELES—The radio and
retail communities have planned a
variety of rememberances to mark
the 20th anniversary of the Beatles’
invasion of the U.S. (a separate four-
page salute begins on page 23).

The most ambitious events being
planned include a six-day Beatles
Expo, which begins Tuesday (7) at
Miamis OMNI International com-
plex, and the 10th annual Beatlefest,
which will be held at the Meadow-
lands Hilton in New Jersey, Feb. 17-
19.

In addition, Capitol Records plans
a variety of promotions to boost sales
of the Beatles’ catalog. The label has
run off 5,000 copies of each of eight
posters. Seven depict the cover of a
key alkum in the Beatles catalog; the
eighth is a blow-up of the current is-
sue of Rolling Stone, which salutes
the grcup.

And next Monday (13), Capitol
plans to reissue its first Beatles single,
“I Want To Hold Your Hand.” The
single will feature the original catalog
number and black-and-white artwork
on the sleeve. A video to ‘I Want To
Hold Your Hand” is also being
readied.

Cap tol’s merchandising campaign
includes 2,500 T-shirts and a like
number of metal pins bearing the slo-
gan “Twenty Years Ago Today.”

Capitol isn’t the only company
hoping to benefit from a renewed in-
terest in the Beatles. MGM/UA

COMMITTEE AGREES

IMIC To Focus On Indies |

CANNES—The role of independent labels in the international music
business, and their vitality in developing new artists and repertoire
treads, will get significant emphasis at this year’s International Music In-
§ dustry Conference (IMIC), sponsored by Billboard. The event runs May
13-17 at the Hotel Europe in Killarney, Ireland.

This emphasis on the independents was agreed on during an IMIC ad- ?

visdory committee meeting held here during Midem last month. Also con-
firmed for the conference agenda: panels on the contraction of the multi-
national record companies, payment to labels by tv broadcasters for use
of videoclip programming, and the Compact Disc.
$ Advisory committee members, who participated were: Nesuhi Ertegun ?
(WEA International), Dag Haeggqvist (Sonet), Michael Karnstedt (Peer
Southern), Siegfried Loch (WEA International), Robert Oeges (Southern
Music), Ralph Peer (Peer Southern), Karen Sherry (ASCAP), Irwin
Steinberg (Compleat Entertainment) and Mike Stewart (CBS Songs).
Also involved were U.S. attorneys Fred Gaines and Michael Sukin, and §
the Irish Export Board’s Mal Donnelly.

Representing Billboard were Jerry Hobbs, Lee Zhito, Marty Feely,
§ Mike Hennessey and Patrick Campbell.

Home Video is releasing the two-
hour program ‘The Compleat Bea-
tles” theatrically in 20 major
markets.

It’s the first time a production that
was made for home video has been
released theatrically. New York-
based Teleculture Inc. is the
distributor.

The Beatles anniversary is also ex-
pected to result in a sales surge for
the group’s 1964 film A Hard Day’s
Night,” which has been released for
the home video market by Maljack
Productions.

The anniversary was also to be the

subject of numerous radio remember-
ances. “Meet The Beatles, Again,” a
four-hour radio special hosted by vet-
eran New York DJ Scott Muni, will
be presented over the weekend of
Feb. 17-19 on the more than 200 ra-
dio stations affiliated with NBC'’s
The Source Radio Network.

And “Earth News" for the week
beginning Feb. 13 will feature record
historian Dr. Demento and Fred
Martin, Capitol Records’ national
press director at the time of the Beat-
les invasion. “‘Earth News” is heard
on 250 U.S. stations.

(Continued on page 80)

thority, mandated by present law, to
set jukebox rates.

AMOA stresses that the new $50
per box rate is 525% above the initial
1978 interim fee of $8 per box, and
the percentage figures prominently in
its lobbying literature. Critics say the
figure misrepresents the facts in the
on-going battle to abolish current
rates (separate story, page 80).

The jukebox owners and operators
are now pointing to a new 1983 Cost
Of Doing Business Survey, conduct-
ed by Dr. James F. Gaertner, chair-
man of the Department of Accoun-
tancy at Notre Dame. Findings in the
new survey show that there will be
fewer than half as many jukeboxes in
operation by 1988 as there were 10
years ago. Part of the reason for the
decrease, according to the report, is
escalating royalty rates.

Other conclusions in the report:

® The average profit for each op-
erator is $77 per year, per jukebox
(up from $72.58 in 1981); however,
25% of operators responding experi-
enced a loss from jukebox operations,
and one-third broke even or lost
money.

® The royalty fee “‘may force some
operators out of business™ and others
“toward video games.”

e The 1983 survey, and a previous
survey in 1981, showed that no single
operator surveyed had only jukebox-
es, but rather various combinations
of jukeboxes, amusement (video and
other) games and vending machines.

e In the machines-per-operator
survey, jukebox numbers declined
from 18.1% to 12.1% in 1982.

The survey also cites Copyright
Office figures on jukebox registra-
tions, 1978 through 1983. From
145,535 in 1978, the number has fall-

Canada ‘MTV’ Plans Presented

Commission Hears Proposals For New Music Channel

By KIRK LaPOINTE

HULL, Quebec—Federal hearings
to license a Canadian music video
channel got down to the nitty-gritty
last week, as programming and mar-
keting details were laid before the Ca-
nadian Radio-Television & Telecom-
munications Commission (CRTC)
for scrutiny by the four applicants.

By week’s end, only one thing
seemed assured: The two leading
bids, by CHUM Ltd. and Rogers Ra-
dio Broadcasting, remained the
front-runners. But the commission
faces some difficult questions as it de-
cides whom to license.

Among them: Should it license

O

CHUM on the basis of an excellent
track record, but despite a bid which
would essentially recycle its CITY-
TV music programming? Or should
it let Rogers, untested in music video
circles, try its hand at a more ambi-
tious proposal?

The bid by Rogers Radio Broad-
casting was the most optimistic of the
two feasible bids. Rogers predicts ca-
ble penetration of 350,000 subscrib-
ers within a year, compared to the
150,000 CHUM estimates will
subscribe.

And Rogers plans to pour substan-
tially more money into Canadian vid-
eo production—a total of $5.25 mil-
lion over five years, including $4
million to an independent fund ad-
ministered by the Canadian Indepen-
dent Record Production Assn.
(CIRPA).

CHUM, which has been program-
ming music video full-steam through
CITY-TV, plans to contribute only
$100,000, or 2.4% of gross revenues,
whichever is more.

Rogers also touched an emotional
chord within the commission when it
offered at the hearings last Tuesday
(31) to establish a five-person adviso-
ry board to screen videos for exces-
sive sex and violence.

CHUM has said it will deal with
any such problems in-house. And be-
cause CITY-TV is an over-the-air
broadcaster. it has to fulfill guidelines
under the Broadcasting Act. Pay tv
firms now have no such guidelines.

CHUM'’s Canadian content pledge
is greater than Rogers’—10% to be-
gin, growing to 20% by year three,
compared to an 8%-15% sliding

www.americanradiohistorv.com

scale for Rogers.

As the hearings progressed, the is-
sue of experience became increasing-
ly important. CHUM chairman Al-
lan Waters said his group was the
only one that “'could show you what
we can do, not promise you what we
can do.” But CRTC chairman Andre
Bureau said new entrepreneurs are
always “welcomed.™

Rogers has reached agreement
with The Molson Companies, best
known for its breweries, to enter its
Music Channel network as a partner.
It is likely that the commission would
call a separate hearing on the pro-
posed deal if Rogers is given a license
and Molson assumes majority
control.

While the behind-the-scenes action
threatened to dominate the proceed-
ings, the hearings themselves went as
planned. Far from the idealism
which pervaded pay tv hearings three
years ago, last week's sessions were
sober, even somber, by comparison.

In its bid, CHUM projected accu-
mulated losses of $9 million in the
first five years, but said its MuchMu-
sic Network would begin to profit
shortly thereafter.

CITY-TV president Moses
Znaimer, the feisty former pay tv ap-
plicant, said there will be "showman-
ship . . . or there will be death™ in the
specialty services field. “No one is
asking for this (channel),” he told the
commission, adding that prudence
will be the watchword for the bur-
geoning industry.

The joint CHUM-CITY bid has
substantial industry backing, includ-

(Continued on page 80)

en steadily to 125,000 in 1982. Dr.
Gaertner writes that the figures
*‘tend to support the proposition that
the industry is declining.”

Figures provided by AMOA show
that approximately 1,800 of the orga-
nization's 2,500 members handled
jukeboxes.

The AMOA legislative drive has
caused the performing rights organi-
zations to band together to oppose
the proposed one-time-only-fee juke-
box bills pending in the House and
Senate, and the formation of a pan-
arts committee of more than 50
groups including ASCAP, BMI, SE-
SAC, AGAC, NMPA and other mu-

(Continued on page 80)

Jovan Chief In
New Chicago
Label Venture

By MOIRA McCORMICK

CHICAGO—Red Label Records
has been formed here under the aegis
of a number of veteran music indus-
try executives, with initial product
due this week.

The independently distributed
company is headed by president
Richard E. Meyer, chairman of par-
ent Red Entertainment Inc. Al-
though Meyer also serves as presi-
dent and chief operating officer for
Beecham Cosmetics, parent company —<
of Jovan, label officials insist that nei- |
ther Beecham or Jovan has a finan-
cial stake in Red Label.

Other executives at the label in-
clude Richard Tufo, vice president g
=
=
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(Continued on page 74)
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RIAA Asks Int’l Piracy Reprisals

Calls For Strong Language In Trade Status Legislation

By BILL HOLLAND

WASHINGTON—The Record-
ing Industry Assn. of America
(RIAA) has testified to the Senate
subcommittee on international trade
that pirates and counterfeiters of
American recordings have at least a
$250 million market in unauthorized
sales in developing countries given
special trade status by the U.S,, and
that the Congress must include ex-
press statutory requirements in the
upcoming re-authorization of the
special trade status bill.

The re-authorization bill, known
as the Generalized System of Prefer-
ence Act, S. 1718, is usually called
GSP. The RIAA met along with the
Assn. of American Publishers and
the International Anti-Counterfeit-
ing Coalition to persuade Congress to
underline the Administration’s inten-
tion to consider the level of protec-
tion afforded to U.S. intellectual
property as one factor in GSP eligi-
bility decisions.

Stan Gortikov, president of the
RIAA, said at hearings here on Jan.
27 that the bill should incorporate
the same tough language as con-
tained in the recent Caribbean Basin
Initiative, an economic recovery law
signed by President Reagan Aug. 5.

He said the RIAA wants ‘‘an ex-
press statutory requirement that the
President consider the protection af-
forded by foreign nations to intellec-
tual property in making his GSP eli-
gibility determinations.”

Gortikov said the law “should also
require periodic reports to the Con-

gress on the process of GSP benefi-
ciary nations” in stopping piracy and
counterfeiting. He warned that *‘non-
binding interpretations of statutory
language by the executive branch—
however well-intentioned—will not
suffice for this purpose.”

Gortikov brought to the hearing
copies of pirated and counterfeited
cassette tapes of U.S. recordings, and
ended his testimony by holding up
tapes by such artists as Willie Nelson
and Johnny Cash and saying, I have
the problems right here before me.”
They were passed around for the sen-
ators to inspect.

Sources say that Sen. John Dan-
forth (R-Mo.), who is holding the re-
authorization proceedings, told Gor-
tikov afterwards that showing the
tapes had “‘brought it (the problem)
home,” and suggested that the RIAA
and the others who testified put ex-
amples of pirated and counterfeited
U.S. intellectual property, as well as
examples of such items as bogus med-
ical equipment and airplane parts, on
display in rooms in the Capitol
building.

*Sen. Danforth’s response was
very encouraging,” said one RIAA
source.

As an example of offending coun-
tries, most of which he said sell pirat-
ed and counterfeited U.S. recordings
that represent more than half the to-
tal sales in the countries, Gortikov
first chose Singapore to illustrate the
enormity and scope of the problem.

“In Singapore,” he testified, “ap-
proximately 90% of all sound record-

AID IN GETTING CARDS

ings manufactured or sold in 1982
were pirated or counterfeit.”
Other nations cited by Gortikov
were Taiwan (65% of the tape mar-
ket), Peru (70%), Portugal (70%),
India (95%) and six other countries
where the pirate share of the market,
according to government data
sources, is between 10% to 40%.

Sony Readies
New Walkman

TOKYO—The 21st model of
Sony’s Walkman series is set for
sale in the U.S. and Europe in
April. It features auto reverse
mechanism, incorporates Dolby
NR/B to cut tape hiss noise and
has a two-position tape selector
for metal and normal tapes.

The new line, to be marketed
here as of Feb. 21 (at a retail price
of roughly $90) as the WM-17,
will be known as the WM-16 in
the U.S. and WM-6 in Europe.
Sony is now producing 50,000
units. The latest model can be
powered by battery, car battery or
in-home current.

Of the 21 models released by
Sony since the first Walkman
went on sale in July, 1979, 11 are
still on the market. Total sales at
the end of 1983 had hit the nine
million unit mark, and the com-
pany expects sales of at least a
million worldwide this year.

New Firm Offers Artists Credit

WASHINGTON—What do many
musicians, artists, writers, dancers,
students and many women have in
common?

Well, what they don’t have in com-
mon is a credit card. And Timesaver
Inc. is out to change all that.

Statistics show that 80 million
credit card applications are filed each
year in the U.S.—and 40 million are
rejected. And if you're in the per-
forming arts, especially if you’re not
yet prominent or financially secure,
chances are you've been turned
down. Sometimes the reasons have
nothing to do with credit-worthiness,
but rather reflect a bank computer’s

opinion of your length of time on a
job, income, zip code and even that
Catch 22, “insufficient credit
history.”

Timesaver founder and chairman
H. David Meyers explains that it is
not Visa or MasterCard’s fault.
“They’re service associations, and
they license financial institutions a
charter. It’s the licensees who grant
the credit, after conducting their own
background check,” he says. “We be-
came the exclusive marketer of Visa
and Mastercard credit cards for Key
Federal Savings & Loan in Baltimore
in 1981, and we decided to take a dif-
ferent approach.”

PolyGram Taking Steps
To Widen CD Penetration

By IS HOROWITZ

NEW YORK—PolyGram Re-
cords has eliminated all prepack re-
strictions on the sale of Compact
Discs and opened their availability to
all company accounts. These moves,
which went into effect this month,
are among a number of steps being
taken to widen market penetration of
the new configuration.

The company has also revised its
ordering procedures to speed product
to retailers. PolyGram salesmen may
now relay orders for CDs directly to
the company’s Indianapolis depot,
rather than processing them through
New York headquarters. Marketing
executive John Harper estimates
that this will cut up to three days
from present delivery schedules.

Also in the works is a stock balanc-
ing program which, it is understood,
will provide for a 10% exchange on
CDs separate from the company's
regular returns mechanism.

On the promotional front, Poly-
Gram is in the final stages of refining
a plan to make available *not-for-
sale” copies of CD releases to press
and radio at low cost. While princi-
pals are reluctant to disclose the ac-
tual price that will be asked, it is ex-
pected that the figure may be as low
as $9 a disk, well below the compa-
ny’s dealer price of $11.75 and $12.75
respectively, for pop and classical
CDs.

Details on the stock balancing and
promotional programs should be
made known shortly, says Harper.
He adds that there is special concern
that proper controls be imposed on
the promotional plan to ensure that
such product is not diverted into the
retail sales chain pipeline.

Current CD catalog at PolyGram
comprises about 200 titles, with
about 25 new records issued each
month.

Timesaver’s approach, through
Key Federal's credit card-issuing
subsidiary, Key Financial Services of
Newark, N.J., is to have a credit
check just to ensure the accuracy
and truthfulness of the statements on
the applications, and to confirm that
applicants have no previous history
of credit fraud,” Meyers explains.

Meyers is particularly sympathetic
to musicians without credit—he’s a
professional oboist, and appears reg-
ularly with leading symphony or-
chestras and chamber groups. He’s
also a lawyer and a veteran consumer
activist.

Meyer says that 90% of Timesaver
applicants are issued credit cards,
and that having just completed a test
market card membership drive which
netted 70,000 new cardholders, the
company is gearing up for one mil-
lion members in 1984—and five mil-
lion by 1988.

Meyer says that the company’s
“target customers’’ are those who fall
into the high risk category of more
conservative financial institutions—
not only women, musicians and oth-
ers in the performing arts, but also
part-time workers, divorcees, stu-
dents and those with low-income
jobs.

Applicants (over 18) pay Time-
saver a $25 processing fee, which is
refunded if the application is not ac-
cepted. Applicants then deposit any-
where from $300 to $2,000 for each
card requested in a Key Federal Sav-
ings & Loan savings account as col-
lateral for the cards. Their money
earns 5Y%.% annual interest. The
credit limit is initially determined by
the amount of money on deposit. But
if a cardholder has maintained a good
credit standing—and Meyers says
most do—the credit limit is in-
creased.

BILL HOLLAND
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OFF THE HOOK—The Rolling Stones have licensed the New York-based

firm of TriStar International to manufacture the “Stone-Phone”. Available

for $39.95 list, the instrument was on display at the recent Consumer Elec-
tronics Show in Las Vegas. A deluxe version is priced at $99.95.

_Executive Turntable_

Record Companies

Chrysalis Records, New York, promotes Ken Baumstein to national director
of merchandising. He will be responsible for all East and West Coast advertising
direction, product managment and publicity. He joined the label last year
... Mitchell Krasnow is named representative for international a&r for Elektra/
Asylum, based in New York. He was the label’s domestic a&r representative.

WEA has made several appointments in its various branches. In Burbank,
John T. O’Connell is upped to senior vice president of finance. He was director
of financial planning. Jack Klotz is appointed sales manager in WEA’s Atlanta
branch. He was marketing coordinator, a post now filled by Pat Boatenreiter
who was special projects coordinator and singles action specialist. Van James
moves up to Atlantic r&b promotion person and Nolan Brown is appointed r&b
field merchandiser, both for Detroit. James was Detroit’s pop and r&b field
merchandiser. Brown was with the Record Outlet. Louis Heidelmeier is named
Elektra/Asylum promotion person for Detroit and Cincinnati. He was a promo-
tion manager for Capitol Records. Michael Alhadeff is appointed Atlantic Re-
cords promotion representative in Seattle. He was national West Coast promo-
tion manager for Epic. Finally, Tim Alston is named field merchandiser for
WEA in the Baltimore/Washington area. He was a singles buyer for the Record
Theater.

Publishing

David Johnson is upped to vice president of business affairs for CBS Songs in
New York. He was director of business affairs for CBS Cable . . . MCA Music,
Los Angeles, promotes Scott James to manager of motion picture and television
music. He was coordinator of the department. In the company’s New York of-
fice, Lynda Riheldaffer joins as coordinator of copyright and information servi-
ces . . . Warner Bros. Publications adds two to its New York staff. William Ajar
is named print traffic coordinator, and Richard Mintzer is appointed produc-
tion editor. Ajar held a similar post at a management firm. Mintzer was asso-
ciate chart editor at Record World.

Video/Pro Equipment

Diane Moy joins Paramount Pictures Corp, in Hollywood as promotion man-
ager. She was advertising and promotion coordinator for KNBC-TV. Also at
Paramount, four regional sales managers are appointed. Susan Hatfield joins for
the Western region in Los Angeles, Jack Kanne for the Southern region, based
in Dallas, Jeri Elster for the Midwest and Canada, based in Chicago, and Linda
Rosser for the Eastern region, based in New Y ork. Hatfield was Western region-
al sales manager for RCA VideoDiscs. Kanne was national sales manager for
Commtron. Elster was key accounts West Coast manager for Sound Video Un-
limited. Rosser is a co-founder of Entertainment Systems of America.

Joanie Lehman joins Ingram Video in Nashville as vice president and general
manager. She was assistant vice president for home video. Also at Ingram, John
Fowler is upped to vice president and general manager of the company’s soft-
ware division. He was director of software.

CBS/Fox Video, New York, makes a series of staff changes. Todd Leavitt is
upped to senior vice president from vice president of legal and business affairs.
Frederick Jaworski Jr. is promoted to director of operations for the company’s
international division. He was director of divisional affairs. Lisa Judson is ap-
pointed program research and development manager. She was marketing ser-
vices manager for Hearst/ABC Services. Dick Davi joins the firm as director of
advertising and creative services. He was vice president and creative director,
advertising and public relations, for Fletcher-Walker-Gessel. And Lisa Alter is
upped to director of legal and business affairs. She was one of the company’s
attorneys. ‘

Worldvision names Tim Newman director of domestic sales administration in
New York. He was assistant to the firm’s vice president of finance . . . Phil Bal-
sam is appointed general manager of Star Video Entertainment in West Consho-

(Continued on page 73)
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T.G. Sheppard And The Best 0f Dirty Harry!
SLOW BURN | 1/4-23990
1/4-239m Featuring The Best Music From
Now Includes The Single “Make My Day” The Dirty Harry Films
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YOUNG INDIE LABEL

Black Music Keying
Allegiance’s Success

By SAM SUTHERLAND

LOS ANGELES—A thrust into
the black ‘music market is paying off
for Allegiance Records, the young in-
dependent label headed here by vet-
eran Bill Valenziano. With the label’s
first top 10 black single hit, J. Black-
foot’s *Taxi,” vindicating Alle-
giance’s distribution tie with Mem-
phis-based Sound Town Records,
Valenziano reports four other distrib-
uted label ties that could help Alle-
giance make its first major splash in
that market sector.

In addition to Sound Town, head-
ed by Reggie Jenkins, Homer Banks
and Chuck Brooks, Allegiance now
distributes Wayne  Henderson’s
Street City, Wally Roker’s new RBR
label, the Harvey Lynch-directed
Houston Connection Recording
Corp., and Rare Bullet, a new label
formed by veteran producer, per-
former and songwriter Jerry “Swamp
Dogg™ Williams here.

Allegiance also has distribution
ties to rock and jazz, with other dis-
tributed lines including Kim Fow-
ley's Mystery Records and Michael
Dion’s ITI label, the latter expected
to broaden its base in jazz and fusion
by branching into classical. Valen-
ziano is also reportedly negotiating
with Artie Mogull for his Applause
catalog.

For the young label, launched in
the fall of 1982 and based in a single
story house on Hollywood's Foun-
tain Ave., the present involvement in
black product is an acknowledged
surprise. Valenziano volunteers that
his company'’s original intended base
in AOR and pop -has yet to yield a
dramatic success, “‘but we have seven
artists we feel are fine acts in that
area, and will come through.”

Right now, however, the Blackfoot
record, bulleted at nine on this
week’s Black Singles chart, is per-

ceived as a sign of a potential wedge
into chart and sales notoriety. “'I
wouldn’t want to call it a major trend
yet, but there’s definitely a regional
resurgence for older, classic soul
styles,”” Valenziano says of the Sound
Town roster’s potential. Other acts
include Shirley Brown, Carla Thom-
as and Michael Smith.

Valenziano notes that he’s still eye-
ing other possible label partners. “We
had considered handling other labels
originally because we needed to ex-
pand our own ability to distribute,”
he says.

“When the independents lost Aris-
ta, Motown and Chrysalis, we saw a
niche for a company that could dis-
tribute a wide array of product.” Al-
legiance also purchased the Takoma
catalog, spanning folk, ethnic and
rock, from Chrysalis. About 75 Ta-
koma titles have already been issued.

Allegiance is shipping an average
of 15 releases each month. The nor-
mal pattern is to offer one major Al-
legiance title, two Takoma albums,
from five to eight midline numbers
and five or six titles from distributed
labels.

Acts on Allegiance itself include
Cindy Landis, City Of Glass, World
Affairs, Mighty Flyers, Lady Killer,
Thomas Anderson, Lewis Brown and
Osamu Kitajima, with recent name
signings including Patrick Williams
and Spencer Davis, who also directs
the company’s a&r effort. Executive
staff includes other industry veter-
ans, among them general manager
Marty Goldrod, marketing director
Jack Bernstein, national sales direc-
tor Dick Fitzsimmons, national pro-
motion chief Michael Matthews, pro-
motion specialist Bob Gaiters, artist
development director Scott Bergstein
and Howard Zelener, director of
business affairs.

Gold For Eddie Murphy
No Joke, Says Columbia

NEW YORK—Persistence and in-
genuity, Columbia Records believes,
were the keys to surmounting the ob-
stacles faced in the marketing of Ed-
die Murphy’s two comedy albums,
which were both certified gold last
month.

Overcoming scant airplay and the
artist’s unavailability for promotion-
al purposes were the biggest chal-
lenges confronting Jack Rovner, Co-
lumbia’s director of marketing. “The
language on either album is strong,
and until recently, Eddie couldn’t
make appearances or perform live,”
he explains.

Those realities, Rovner says, com-
pelled his department to capitalize on
Murphy's “household image” as a
featured performer on “Saturday
Night Live” and as the star of the
Paramount  boxoffice hits “48
Hours” and *“Trading Places.”

Released in the summer of 1982,
“Eddie Murphy™ attracted modest
airplay with the rap-oriented single
“Boogie In Your Butt.” The compa-
ny “killed” for in-store displays using
film posters stickered with album in-
formation, Rovner says, and tickets
to screenings were made available to
the label’s entire field operation. As a
result, steady sell-through had
pushed the album past the 300,000-
unit mark by the first half of 1983,
according to Rovner.

“Eddie Murphy: Comedian,” is-
sued last fall, was accompanied by a
major merchandising campaign,
highlighted by a full-sized standup of
the comic. Album flats from the de-

but album were also reserviced. At
the same time, in-store appearances
and radio station interviews for Mur-
phy in New York and Washington—
the company’s ‘“‘target” cities—were
mapped, while the label’s AOR and
urban contemporary promotion reps
were serviced with picture disks for
listener giveaways.

Murphy’s two-day blitz in New
York featured stops at WHTZ,
WBLS, WNBC and WKTU, with a
curtain call at Crazy Eddie’s outlet in
Greenwich Village. In Washington,
the comic visited WKYS, WRQX
and the Kemp Mills store in George-
town. And he conducted a telephone
interview with the all-comedy station
WIJOK.

The label also took advantage of
Murphy’s HBO comedy special in
October by securing a video clip that
ran on MTV, and jointly advertising
the program in key entertainment
magazines. Rovner is now preparing
for a new wave of in-store merchan-
dising at retail accounts in college
markets, a move he feels could push
the second album past the platinum
plateau.

The concept of Columbia’s *“‘mar-
keting genius” is a source of amuse-
ment to Robert Wachs, who manages
Murphy with his partner, Richard
Tienken, for Entertainment Manage-
ment Associates here. “We delivered
a superstar to them,” he says. “He's
the biggest media star in the country,
at 22 years old. All they had to do
was sell the damn records.”

LEO SACKS

_News

By LEO SACKS

This is the third in a five-part series
on the Grammy nominees for best
new artist.

NEW YORK—"You're No. 1.”
Michael Grant, the diminutive key-
boardist for Musical Youth, sa-
vored the words. A representative
from the group’s record company,
MCA, was on the phone, informing
him that their irresistibly buoyant
single, “Pass The Dutchie,” had
reached the top spot on the British
pop chart. Michael swallowed
hard. “If you're lying,” he remem-
bers thinking, *“I'm gonna beat
you...”

The news was no joke. Taken
from their debut album, *“Youth Of
Today,” the single (a remake of the
Mighty Diamonds’ *“Pass The Kou-
chie) quickly established the Bir-
mingham-based band as more than
a kiddie act. There was nothing
packaged or precocious about these
men of tomorrow, as their special
matinee show at the Ritz here dem-
onstrated last spring. Ranging in
age from 12 to 16, Musical Youth
played with a commitment and reg-
gae-roots consciousness one asso-
ciates with professionals three times
their years.

The success of the single certain-
ly took them by surprise. “‘It was
the best thing to have ever hap-
pened to us, but I hope it’s just the
beginning,” says Michael, who is
14. Noting that their first single,
“Political Generals,” on the local

BEST NEW ARTIST NOMINEE =~

Musical Youth: More Than A Kiddie Act

021 label, failed to chart, Michael
says that he was pessimistic about
the prognosis for ‘‘Pass The
Dutchie.”

Peter Collins, who produced the
record, was equally unsure about its
international chances. “I'd almost
written America off,” he says.
“People in England said, ‘Forget
about America,” even before the
single was released. Ultimately, it
was a pleasure to learn how acces-
sible commercial reggae can be.”

Working with a reggae-oriented
group was a new experience for
Collins, whose credits include pro-
ductions for the Belle Stars, Tracy
Ullman and Roman Holliday. “If
left to their own,” he notes, “‘they’d
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be heavily into raw reggae. But
there was obvious pressure to make
them into more of a pop act, and I
have to produce records that sell.”

That pressure led Collins and the
group to Los Angeles, where Musi-
cal Youth’s new album, *‘Different
Style!,” was recorded. While its
slick pop sound is a far cry from the
rootsy feel of their debut release, it
has spawned a top 25 single on the

black chart called “*She’s Trouble.”

To give the group ‘‘a more mod-
ern sound,” Collins says that songs
by such artists as Stevie Wonder,
Boy George and Lamont Dozier
were solicited since ‘‘the reggae
(Continued on page 67)
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Ten Years

By PAUL GREIN

It’s somehow fitting on this 20th
anniversary of the Beatles’ invasion
of the U.S. that a former No. ] Brit-
ish hit sits atop the American singles
chart. Culture Club’s “Karma Cha-
meleon” is No. 1 Stateside for the
second week, after having spent six
weeks at No. 1 in the U.K. last fall.
“Karma” is one of 34 singles in the
past 10 years to top the charts in both
the U.S. and Britain. Seven of these
smashes have come in the past year
alone, pointing up the increased in-
teraction between the two countries.
Here’s a complete list of the past
decade’s transatlantic toppers, in re-
verse chronological order. In those
cases involving different labels in the
two countries, the British company is
listed first.
1. *Karma Chameleon,” Culture
Club, Virgin/Epic.

2. “Every Breath You Take,” the
Police, A&M.

3. “Let’s Dance,” David Bowie,
EMI.

4. “Total Eclipse Of The Heart,”
Bonnie Tyler, CBS.

5. “Billie Jean,” Michael Jack-

son, Epic.
6. “Down Under,”
Work, CBS.

7. “Eye Of The Tiger,” Survivor,
Scotti Bros./Epic.

8. “Come On Eileen,” Dexys
Midnight Runners, Mercury.

9. “Ebony And Ivory,” Paul
McCartney & Stevie Wonder,

Men At

.

Parlophone/Columbia.

10. “Don’t You Want Me,” the
Human  League, Virgin/
A&M.

11. “Starting Over,” John Len-
non, Geffen.

12. “The Tide Is High,” Blondie,
Chrysalis.

13. “Woman In Love,” Barbra
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Chartbeat

Of Transatlantic Toppers

Streisand, CBS.
14. ““Call Me,” Blondie, Chrysalis.
15. “Another Brick In The Wall,”
Pink Floyd, Harvest/

Columbia.

16. “Ring My Eell,” Anita Ward,
TK. :

17. “I  Will Survive,” Gloria

Gaynor, Polydor.

18. “Tragedy,” Bee Gees, RSO.

19. “Heart Of Glass,” Blondie,
Chrysalis.

20. “*Do Ya Think I'm Sexy,” Rod
Stewart, Riva/Warner.

21. “Three Times A Lady,”

Commodores, Motown.

22. “You're The One That I
Want,” John Travolta & Oli-
via Newton-John, RSO.

23. “Night Fever,” Bee Gees,
RSO.

24. “When I Need You,” Leo Say-
er, Chrysalis/Warner Bros.

25. “Don’t Give Up On Us,” Da-
vid Soul, Private Stock.

26. “If You Leave Me Now," Chi-
cago, CBS.

27. “Dancing Queen,” Abba,
Epic/Atlantic.
28. “Don’t Go Breaking My

Heart,” Elton John & Kiki
Dee, Rocket.

29. “December, 1963, Four Sea-
sons, Warner/Curb.

30. “Annie’s Song,” John Denver,
RCA.

31. “Kung Fu Fighting,” Carl
Douglas, Pye/20th Century-
Fox.

32. “Rock Your Baby,” George
McCrae, Jayboy/TK.

33. “The Streak,” Ray Stevens,
Westbound/Barnaby.

34. “Seasons In The Sun,” Terry
Jacks, Bell.

* * %

A Dreamer: The title track to Mi-
chael Jackson’s “Thriller” crashes
on to the Hot 100 this week at num-
ber 20. This ties the mark set by John

Lennon’s “Imagine” in October,
1971 as the highest any single has de-
(Continued on page 80)

List Of P&E Creditors Revised

LOS ANGELES—A revised and
corrected list of creditors of P&E En-
terprises, the Stan Lewis mini-con-
glomerate in Shreveport, La., has
been presented to U.S. Bankruptcy
Court there. P&E filed voluntarily in

September for reorganization under -

Chapter XI.

Industry firms, all unsecured cred-
itors, owed more than $5,000 on the
new schedule include: Beverly Glen,
$12,298; Capitol, $40,328; CBS,
$251,829; Malaco, $101,694; Mon-
tage, $10,890, Motown, $563,862;
Palo Alto, $8,267; Pearl, $9,182; Po-
lyGram, $33,996: Prelude, $17,726;
Profile, $10,045; Quality of Canada,
$19,025; RCA, $129,625; Streetwise,

$49,072; Sunnyview, $11,725; Tom-
my Boy, $21,866; Word, $12,204;
Arista, $382,910; CTI, $7,291; En-
joy, $9,655; Highrise Entertainment,

$17,729; Houston  Connection,
$7,174; Republic, $6,521; Savoy,
$44,016; Fantasy/Galaxy/Prestige,

$76,350; MCA, $11,374; RCA RA
Account, $185,084; WEA, $27,614;
and DELT Ltd., $12,181. Also Lexi-
con Music, $15,809; National Distri-
bution Network, $10,356; WEA Vid-
eo, $17,744; KEEL Radio, $6,646;
LoBo Products, $5,673; Mattel Elec-
tronics, $25,999; National Sound
Distributing, $9,211; Parker Bros,,
$66,065; R&L Distributing, $23,577;
and Stanley J. Lewis, $1,334,000.
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Atlantic/Atco Knows

Great Sound Sells
More Cassettes

YES and Atlantic/ Atco wanted the best sounding cassette
so they chose the remarkable new

AGFA,
magnetitel2

for the eagerly awaited album

For the first time, a pre-recorded cassette with
master quality sound. Much better than chrome.

Thank you Atco. Thank you YES.

FEATURING: JON ANDERSON, CHRIS SQUIRE, TREVOR RABIN, ALAN WHITE, AND TONY KAYE.

PRODUCED BY TREVOR-HORN EXCEPT “HOLD ON" PRODUCED BY TREVOR HORN & YES.
ENGINEERED BY GARY LANGAN.

YES MANAGEMENT: TONY DIMITRIADES/ELLIOT ROBERTS FOR LOOKOUT MANAGEMENT.

AGFA-GEVAERT >

MAGNETIC TAPE DIVISION

275 North St., Teterboro, NJ 07608
Billboard, February 11, 1984 (5) (201) 288-4100
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TO ALL PARTICIPANTS AT MIDEM CANNES

8, Via Virgilio - 00193 Rome, ltaly & (06) 352350/ Telex: 621195 CAMROM |

on behalf of its many

A ] extends its appreciation
M ... usic MIDEM participants

Fnnio Morricone JOSETTE MARTIAL

ORIGINAL SOUND TRACK 1955/60
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publization.

and the U.K.

CANNES—Demonstrations of the Billboard Information Network
(BIN) by sales director Sally Stanton attracted substantial numbers of
interested parties to the Billboard stand during Midem here.

The BIN service enables subscribers to check the performance of re-
cords in the U.S. market, region by region, with details of radio play and
retail sales. It can also make Billboard’s charts available to subscribers
equipped with a personal computer terminal up to five days before §

Said Billboard’s director of research, Marty Feely: “This has been a
highly successful week for BIN, and the international interest shown in
the systemn is a good augury for its potential in territories outside the
U.S.”” During the week, there were inquiries from music industry people
from the U.S., France, West Germany, Spain, Australia, New Zealand

Ar.other BIN service which is being developed will offer European
subsc ribers up-to-the-minute information on territories around the world
for which hot U.S. product is still available in terms of licensing.

As well as providing all of Billboard's regular charts, BIN can make
elect-onic delivery of the U.S. radio airplay data and retail reports col-
lected each week by Billboard’s research department.

Subscribers can tap directly into the Billboard computer by means of a
perscnal computer, small terminal or even, if it’s a current model, a telex
machine. The information is transmitted via telephone lines.

AR AR

CANNES—Final attendance fig-
ures frcm Bernard Chevry’s Midem
Organization show a total of 7,271
participants this year, compared with
7,238 ir 1982, with 1,432 companies,
against 1,418 last year.

With Midem Classique added last
year amd the radio program sector
this time round, Chevry now plans a
video clip market showcase in 1985,
which -riggers widespread industry
conjecture that Midem and Vidcom
could bz getting that much closer to
one entrty. Certainly video was a key
ingredient here this year, with MTV
one of the most noticeable visiting
firms. The 1985 Midem is set to begin
Monda=, Jan. 28, and run through
Friday, Feb. 1.

Ovenll, this was a professionally
intense Midem, with fewer flashy
launch-pad receptions, only one on-
yacht f-eebie, rather more wordy in-
dustry meetings (publishers, lawyers,
CISAC)...Rumors, too, not least the
guesswork about a Chappell Music
sale, mostly centered on Coca-Cola
or a Chappell management
consortium.

Tom Rounds, president of U.S.
program supplier ABC Watermark, a
Midem first-timer: “It would have
taken ‘1s years to make this many
contacts without the structure of the
radio program market”...The Inter-
nationzl  Federation of Musical
Youth, meeting for the first time at
Midem, announced its 1985 Congress
for Camada, July 20-Aug.6, as part of
Internztional Youth Year...Jim Hal-
sey of the Halsey Co. elected new
president of FIDOF, the internation-
al confederation of music festivals
here.

Pickwick Records of the U.K.
scored points for organizing the first
Midem rock’n’roll dance champion-
ship on its stand...German television
series “Rockpalast” broke new
ground by transmitting a program
away from home, one of a series of
impressive galas in which a wide
range »f music was showcased, most-
ly in short, sharp acts tailored to
meet t2levision requirements.

Awards Records of the U.S. was
here to set up international deals for
the Ventures, the veteran instrumen-
tal group now with the label...Sub-
stantiz|l interest was evinced in the
“live, never before released” record-
ings o7 Elvis Presley being touted on
the Jen Records stand, where Marty
Scott, president, was also acquiring
classical and ethnic material for his
new (ne World label.

Polaroid interested visitors in its

__Cannes Clippings__|

Polaproof “self-sticking, indestructi-
ble, reflective, anticounterfeiting” de-
vice...A red Lamborghini car was an
eye-catcher on the Lamborghini Re-
cords stand...There were a record 32
companies represented at the Austra-
lian music industry stand, first spon-
sored by the Australian Federal Gov-
ernment in 1973 when there were
only 15 companies here and virtually
no international chart placings.

Brian Ross, president of Starborn
Records International of the U.S.,
announced the formation of Interna-
tional Music Commission, a non-
profit corporation based on the con-
cept of cultural music exchange
between the U.S. and elsewhere. “We
have plans for next Midem to inte-
grate a number of U.S. record and
music firms for exhibition and exploi-
tation of their wares,” he said.

Sid Bernstein, veteran U.S. pro-
moter who presented the Beatles at
Shea Stadium two decades ago, was
in Cannes promoting female singer
Nora...Probably the oldest Midem
participant was Ted Scrace, at 82 em-
barking on a new career as a song-
writer, with his song “Don't Say
Goodbye To Rhodesia” recorded by
Johnny Neal on Teal Records in
South Africa...Blind black singer
Steve Kekana voted South African
*“artist of 1983,” out front in substan-
tial exposure for various black Afri-
can music styles.

(Continued on page 71)
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MCPS Chief Montgomery Says Publishers Losing Out

CANNES—Publishers in the U.S.
and U.K. are losing out substantially
on the exploitation of their repertoire
in Europe, according to Robert
Montgomery, managing director of
the U.K.s Mechanical Copyright
Protection Society (MCPS)

At a meeting of the International
Federation of Popular Music Pub-
lishers during Midem here, Mont-
gomery said: “Whereas continental
European composers and publishers
work almost entirely through societ-
ies for the collection of mechanical
income, U.S. and U.K. composers
have always chosen to collect me-
chanical revenue from publishers,
who themselves collect much of their
record royalties direct.”

The increasing inability of music
publishers to police all mechanical
uses of their copyrights means that a
substantial amount of mechanical in-
come is held in suspense accounts by
some of the BIEM societies, Mont-
gomery said. He added that MCPS
had recently examined some of these
accounts and had thus been able to
increase the flow of mechanical roy-
alties to British copyright holders.

It is the policy of the BEIM societ-
ies to apply the “Warsaw rule” under
which mechanical royalties in respect
of works whose publishers are not
known are paid to the mechanical so-
ciety to which the composer belongs.
In some cases, however, the rule is
exercised in such a way that little or
no effort is made to trace the copy-
right owners and the money is held in
suspense accounts Or even in some
cases returned to the user.

In the case of U.S. repertoire,
Montgomery said, it is not possible

Official Outlines
EEC Position On
C'right Assignment

CANNES—The conflict between
restrictions imposed by exclusive as-
signment of music copyrights and the
principle of free flow of goods and
services among Common Market
countries was the subject of an ad-
dress by H. Colin Overbury, princi-
pal administrator of the competition
section of the directorate-general of
the European Economic Communi-
ty, at the Midem meeting of the In-
ternational Federation of Popular
Music Publishers (IFPMP).

(Continued on page 71)
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PHONOGRAM GETS MELLOW—Phonogram International president Aart

Dalhuisen poses with Olivia Newton-John after signing the singer to an ex-

clusive recording contract for all territories outside North America, Aus-
tralia and New Zealand.
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for BIEM societies to transfer me-
chanical royalties relating to inade-
quately identified copyrights to a
U.S. society, because American com-
posers do not belong to a mechanical
society. “Any income identified in
that way will therefore either stay in
the society’s suspense account or per-
haps be returned to the industry from
which it came.”

He added that there is an increas-
ing need for publishers to be able to
demonstrate that they own mechani-
cal rights in compositions, particular-
ly for the areas of exploitation
opened up by new technology.

He stressed that societies are in-
creasingly identifying income by title
and composer and it is therefore also
essential that composers either join a
mechanical rights society or ensure
they are on the CAE list (an interna-
tional list of composers, authors and
publishers).

He continued: *“The business is
changing. I know that U.S. publish-
ers will say that they rely on their Eu-
ropean subpublishers for registration
and control of their works, but I
think this is to miss the point.

*“Not all mechanical income comes
from record sales. There’s an increas-
ing amount from non-record sales,
even though a commercial record
may be the source of a recording.”

He noted that broadcasting organi-
zations pay blanket fees, and cable
operators will also do so. “In En-
gland we have increasing income

from such operations as Dial-A-Disc,
the phone-in for your own record ser-
vice. These uses can only be moni-
tored by societies, and uses are in-
creasingly reported on computer
printouts.

“There are many reasons for not
recognizing a piece of music,” Mont-
gomery went on. He cited translation
of a title from English to French and
then back to English, transposition of
letters, or a title incorrectly stated
(for instance, with only one word out
of three). “And we all know the diffi-
culty of making user organizations
report accurately,” he noted.

“Anglo-American music publish-
ers have paid a price for their inde-
pendence vis-a-vis Europe in that
documentation is often lacking. I
wouldn’t like to enlarge on the in-
stances where the PCPS has backed
off litigation because a publisher
can’t prove title.

“And it’s not only the small pub-
lishers. We find that in the new tech-
nology industries the users are tend-
ing to query ownership, which is not
a problem in the performing field, as
composer and publisher assign
rights.”

Montgomery emphasized that An-
glo-American repertoire is very valu-
able in the European context: “'I urge
all publishers to review whether
they’re getting their share of royalties
through the societies and what they
can do to increase the safety net to
ensure that they do get their full
due.”

Matchless Steaks
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Four Charmers From England

U.S. Rocks & Reels From Beatles' Invasion. LBJ Ignored As
N.Y. Crowds Chase Beatles. Chicago Flips Its Wig. Beatles Be-
guile East Coast. Chart Crawls With Beatles. British Beatles
Hottest Capitol Single Ever.

These headlines from the past summon up the excitement and
the exuberance, the chaos and the craziness, which characterized
the Beatles’ arrival in America 20 years ago this week for televi-
sion appearances (“*The Ed Sullivan Show™) and concerts.

Elsewhere in this issue, Billboard celebrates the anniversary
by reproducing some of the magazine’s original news coverage of
Beatlemania. Perhaps even more than retrospectives written
from today’s vantage point, it recalls the honest and unpreten-
tious style that was the Beatles’ own.

One reporter, writing in February '64, suggests that all the
hysteria may amount to nothing more than “a teenager’s hair
fetish.”” That’s a thought which the Four Charmers From En-

gland (as someone else tagged them) might themselves have con-
sidered—or certainly been amused by—at the time.
Another Billboard dispatch of the day documents a Beatles

. boycott by the Chicago radio station owned by the Chess broth-

ers. Considering the Liverpudlians’ freely acknowledged debt to
black music, they probably understood that reaction, too.

Also evocative are reports of the Scott Muni Beatles Fan Club
at WABC New York, which yielded an average 2,000 to 3,000
pieces of mail daily; the “'Beatles Dance™ at a Midwest record
hop in which tv sets were placed around the hall so that “the
kids™ could see the group appear on the Sullivan show; and the
storming by students of the Notre Dame Univ. station after it
aired "I Want To Hold Your Hand” for one hour straight.

Thus, with these and other flashbacks, we remember how
John, Paul, Ringo and George breathed new life into the music
business 20 years ago—and changed its rules forever.

Straddling The Digital Fence

By JOHN WORAM

Ever since SPARS (the Society of Professional Audio Record-
ing Studios) and the Univ. of Miami announced their joint Con-
ference on digital audio, we've been taking a lot of flak because of
the SPARS *'position™ on the subject. Some SPARS-watchers
have said they won'’t be attending because of our pro-digital bias.
Others won't be there because of our anti-digital bias. Fortunate-
ly, still others will be there, for the same reason(s).

Well, it's kind of nice to be all things to all people, but it would
be even nicer to be supported by the folks who believe in our real
position, once we have one. Although we haven't conducted a
poll, we suspect the position of most SPARS member studios is:
Let’s try to stay in business a bit longer. We're even prepared to
go out on a limb, and bet a few non-members might take the
same position.

‘Until it knows precisely
where it’s going, we’re
not quite ready to follow’

Staying in business means staying in touch with technology. It
means accepting the good and rejecting the bad. Now the trick is
to figure out which is which.

And that brings up digital audio. We've all been hearing a lot
lately about how good/bad it is. Some authorities proclaim that
digital gives us the sound but not the music (which confuses the
hell out of a lot of engineering types). Others say you can't whis-
tle along to digital disks. Still others tell us it’s the greatest thing
since (you name it).

To paraphrase something that was once said about quad
sound: Of all the rival digital audio systems, it has recently been
proven that each one is definitely superior to all the others. Fur-
thermore, although future improvements in the state of the digi-
tal art are inconceivable, they will be announced shortly.

In an effort to replace this sort of Gilbert & Sullivan logic with
something a little more down to earth, the SPARS/Univ. of Mi-
ami conference is being held. If SPARS and/or the university
already had a position, there wouldn’t be any need for this con-
ference. Instead, there could be one in which the truth about dig-

ital is loudly proclaimed. However, there still seem to be two
truths: It's great, and it's wretched (depending on which truth-
teller you read).

Unfortunately, SPARS doesn't have any inside information
about which one of these truths is the real one. In the absence of
a little divine light on the subject, we're inclined to go along with
something Richard Elen wrote in Studio Sound:*" . . . digital to-
day is in the Emil Berliner
stage—second generation or
thereabouts™ (November, 1983).

Digital audio has (so far)
managed to survive its own
birth pains, and the smothering
attentions of some of those who
had a hand in the delivery room.
Who knows, it might even live
through adolescence. But until
it knows precisely where it’s go-
ing, we're not quite ready to fol-
low it with blinders (or ear-
muffs) on.

Instead, we’d like to know a

Woram: “How come some little more about what it’s all

love it, while others hate it?” about. How come some love it,
while others hate it? As the new

kid on the block, is it fair to compare it with senior-citizen ana-
log? If it still needs time to mature, can its limbs be cast in stan-
dards today? Is the CD really the answer to the LP?

Those are questions, not answers.

We've asked a few authorities to join us in March to help sort
out the claims and the counter-claims, and put digital audio in its
proper perspective. After we've heard from them, we may be in a
better position from which to take a position. When we do, we’ll
let you know what it is. Or you can join us and take your own
position.

John Woram, recording engineer and studio systems consultant
based in Rockville Centre. N.Y., formerly held editorial positions
with db and Modern Recording magazines. He is also a technical
consultant for SPARS.

nationally).

Letters To The Editor

these records to enable them to make purchase

Victim Of Exchange Rates

Thank you for publishing the commentary by
Michael Sukin (Jan. 21). As a publishing company
in the Netherlands, we face the problems he men-
tions almost daily.

The currency problem is a hot issue in Europe.
The value of the U.S. dollar here has increased
more than 20% in the past year, and it has in-
creased more than 60% over the past four years.
And during the last few weeks the rate of ex-
change has been so unstable that we don't know
what is coming. In real terms, advances for Ameri-
can material have increased since 1978, although
our market hasn't grown.

It would be reasonable if U.S. record and pub-
lishing firms asked for smaller advances in 1984
than in 1980. Maybe it would be more realistic to
pay advances in local currencies instead of in the
unstable U.S. dollar. Because of this instability we
are losing money every year.

The other problems mentioned in Mr. Sukin's
article were very interesting. | learned much from
it and am looking forward to more articles about
legal and contractual matters (internationally and

Most important of all, there is more to the mu-
sic industry than financial matters. Music also
means creating something. Record and publishing
companies should work harder on new talent, pro-
moting their material and coming up with new
trends, instead of talking about “conditions and
terms” all the time.

Walther Ploos van Amstel
Jonker Publishing
Hilversum, Holland

Cutting Things Too Short

Your record reviewers have the ability to de-
scribe new releases more concisely than any re-
viewers | know of. Their reviews have always been
to the point even though they have had to restrict
their comments to a few short lines.

Recent changes, however, have resulted in re-
grettable cuts in the length of reviews for ali rec-
ords except those expected to do very well on the
charts. This is most unfortunate as it is now no
longer possible for even your reviewers to convey
adequately to readers sufficient information about

decisions.

Please give us record reviews which are long
enough to be meaningful and useful in our record
ordering. It is the less well known artists we need
to know more about.

Simon E. Bonython
Raimon Co., Ltd.
Bangkok, Thailand

One’s Born Every Minute

With reference to recent stories on Compact
Disc lowballing, | can't believe that record dealers
who finally get a chance to make a legitimate prof-
it just don't jump at it. instead they push headlong
into the profitless prosperity that has always
plagued our industry.

I've been in this crazy business for 25 years.
When will they learn that you don’t have to give
things away in order to selt them? Well, we remem-
ber what P.T. Barnum said.

Jayson Cutler
Cutler’s Record Shop
New Haven, Conn.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10038.
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ASCAP
MEMBERS
CAPTURE 63.3%
OF THE

GRAMMY
NOMINATIONS

FOR

SONGWRITING

AIN'T NOBODY
Hawk Wolinski

ALL NIGHT LONG (ALL NIGHT)
Lionel Richie

BABY I LIED
Rory Bourke

DREAM HUNTER
Michael Sembello,
Dan Sembello

ELECTRIC AVENUE
Eddy Grant (PRS)

FLASHDANCE
Giorgio Moroder (SUISA),
Keith Forsey (GEMA),
Irene Cara, Phil Ramone,
Michael Sembello, Duane
Hitchings, Dennis Matkosky

GANDHI
George Fenton (PRS),
Ravi Shankar

1.O.U.
Austin Roberts

LA CAGE AUX FOLLES
Jerry Herman

A LITTLE GOOD MUSIC

Tommy Rocco, Charlie Black,

Rory Bourke

LITTLE SHOP OF HORRORS
Howard Ashman

LOVE THEME FROM
FLASHDANCE
Giorgio Moroder (SUISA)

MANIAC
Michael Sembello,
Dennis Matkosky

ON YOUR TOES
Richard Rodgers,
Lorenz Hart

PYT (PRETTY YOUNG THING)
Quincy Jones

STAYIN’ ALIVE
Frank Stallone, Vince DiCola,
Tom Marolda

STRANGER IN MY HOUSE
Mike Reid

THE THORNBIRDS THEME
Henry Mancini

TOOTSIE
Marilyn Bergman,
Alan Bergman

WEVE GOT THE SONGS
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Three Make Switch In Milwaukee

WZUU Goes Top 40; WLZZ, WMKE Go Country

MILWAUKEE—"As general
manager I'm paid to say this,” ad-
mits Al Moll, GM of Malrite’s
WLZZ/WZUU here. “But honestly,
it's the truth. The reaction to the
switch has been phenomenal. WZUU
is sold out. I just hung up from taking
an order on a national buy I would
have never received before.”

The switch Moll is referring to is
the return of WZUU to top 40 from
the adult contemporary approach it
began moving towards in 1975. Addi-
tionally, WZUU’s AM, WLZZ, has
dropped its oldies format in favor of
country, while ironically, the city’s
only other all-oldies outlet, WMKE,
also switched to that format on Jan.
28, giving the city some four country
outlets including WMKE'’s FM,
WBCS, and WMIL-FM.

WLZZ is “an adult station playing
country music,” says Moll. Referred
to on the air as “the greatest music in
the country,” the station’s slant is to-
ward modern crossover material, in-
cluding “the Everly Brothers, Elvis,
Willie Nelson, Alabama, Linda Ron-
stadt.” The emphasis is on personal-
ity, and to that end, well-known
WZUU morning man ‘Larry the
Legend,” who joined the FM outlet
when it first began to target older de-
mos about nine years ago, has been
shifted to WLZZ. .

According to Moll, Larry’s audi-
ence sharing oceurred primarily with
WTMJ and WISN, the remaining
two AC outlets, both on the AM
band. He sees this move as strength-
ening both Larry’s and WLZZ’s posi-
tion in the market.

Mornings, too, are integral to
WMKE'’s success, according to
WMKE/WBCS program director

CIiff Blake, who joined the outlets
last September after Pat Martin’s de-
parture. Until January, 1983, the sta-
tions had both been country.

“The company made a little mis-
take,” admits Blake. *When morning
drive was simulcast, Dick and Ellen
(Stout, the married a.m. drive team)
were No. 1. Reverting to that ap-
proach, Blake hopes to see a return to
those numbers.

Under the slogan “Ail-Star Coun-
try,” WMKE, which is reverting to
WBCS-AM, will rely on country old-
ies outside of morning drive. Core
artists include “Kitty Wells, Hank
Williams Sr., Hank Snow, Chet At-
kins, Mel Tillis. We will play recur-
rents for flavor,” says Blake, “but no
currents.” WBCS-FM, which has
consistently come out strong in the
numbers, will not alter its approach.

In its new approach, WZUU will
feel FM competition for the first time
from similarly programmed WKTI,
urban WLUM and AOR 93Q FM.
But the switch to top 40 on WZUU
was natural, according to Moll, who
becomes the first client of Malrite
New York PD Scott Shannon’s new-
ly formed Penguardia consultancy.
And just as Shannon’s Z-100
(WHT?Z) is not a clone of Tampa’s
WRBQ (which he programmed prior
to joining Malrite), neither will
WZUU be.

Identifying the station as “‘Z95”,
“‘we're using the same logo (as Z-
100), the same jingle package, but we
do not play some of the same music,”
says Moll, who admits the specula-
tion is that a morning *zoo team”
might emerge but adds, *“‘There really
has been no decision on that as yet.
The only person we've hired is ‘Wild

Ingram, Lundy Sue WHTZ
Over Use Of Their Voices

NEW YORK—Dan Ingram and
Ron Lundy, long associated with
WABC here when the station was a
top 40 giant, have hit Malrite of
North Carolina Inc., parent of
WHTZ here, with a $5 million civil
suit in Manhattan Federal Court for
using their names, voices and styles
in the context of a promotional en-
dorsement for the outlet.

The broadcast, which was heard
on the station (known as Z-100) at
least six times a day for a week in No-
vember, excerpted comments made
by the air personalities during their
farewell performances on WABC,
which switched to the talk format in
1981. The sequence, spliced with bits
of Don McLean’s ‘‘American Pie,”
was produced by Z-100 program di-
rector Scott Shannon and producer
J.R. Nelson.

The broadcasts ‘“willfully defraud-
ed, misled, deceived and confused the
general public” in an effort to in-

crease “the value of the advertising
time” on WHTZ, according to the
suit, which seeks $1 million in com-
pensatory damages and $1.5 million
in punitive damages for each
defendant.

As commercial spokesmen for na-
tionally advertised products on radio
and television, the broadcasts have
caused “‘irreparable injury and dam-
ages” in excess of $1 million to each
defendant, the suit states, since their
tradenames and musical trademarks
were infringed.

Richard Blumenthal, who is repre-
senting the personalities for the firm
of Blumenthal & Lynne here, is ask-
ing for a jury trial. He had not re-
ceived an answer to the complaint at
presstime.

Shannon says that the spot was not
conceived to ‘*harm or malign.” The
commercial, he says, exemplified
“how great radio once sounded, and
how it sounds now.” LEO SACKS

Child’ Hampton who’ll do 7 to mid-
night. His brother works for Scott at
WHTZ.

“There’ll be elements of WHTZ,
elements of WMMS in Cleveland.
We'll take the best of everything, just
as WLZZ will be influenced by
KEEY (K-102 in Minneapolis),
KSAN, KNEW (San Francisco),
WNYR (Rochester) and WHK
(Cleveland). Malrite has had great
success in both top 40 and country in
other markets, and they’re behind us
100% to make it work here.

*It’s not that WZUU as an adult
contemporary outlet did poorly. It’s
just that we believe we can build the
station into the powerhouse it can be,
and the company is giving us all the
tools we need to do that.”

PACKAGE DEAL—WILD Boston staff receives an urban contemporary iD

package compiled for them by Continental Recordings, Boston, that is cur-

rently in syndication to urban stations in other markets. Pictured from left

at the WILD studio are the station’s production manager Jim Julian, pro-

gram director Elroy R.C. Smith and president/general manager Kendall
Nash, and Continental’s Dan Flynn.

Vox Jox

SMN’s ‘Stardust’ On KYXI Portland

By ROLLYE BORNSTEIN

The changes continue in Portland;
in fact, the only thing more frequent
than the changes are the rumors.
Getting the hard facts out of the way
first: KYXI, the area’s only all-news
outlet, modifies its format Feb. 20,
picking up Satellite Music Network’s
“Stardust” nostalgia ‘programming,
which will run in all but morning
drive, where news and information
will remain. That leaves KXL as the
only major full-time news/talk out-
let, and puts KYXI in competition
with KYTE, which will air Al Ham’s
“Music Of Your Life” programming.

As for rumors from the Rose City,
KKRZ, soon to.be owned by Taft,
will not be picking up Bonneville,
and will remain with FairWest's AC
format. The big Bonneville rumor
now is that KXL-FM will make the
switch from Schulke. And KKCW
isn’t even on the air yet, and already
we've got rumors about that outlet.
Slated originally for country, the talk
now is that it will go “love songs.”

Buffalo has had its moments this
week as well, as “three in a row” ap-
plies to PDs at Taft's WGRQ. Com-
ing in as the third PD in a year's time
is Taft’s Tim Smith. Smith, who most
recently programmed  Albany’s
WPYX, is the former music director
at Taft’'s WLVQ Columbus. He
comes on board Monday (6), replac-
ing Brian Krysz. Krysz, you'll re-
member, replaced Paul Heine, who
remained as MD. All this is leading
up to us telling you that J.C. Corco-
ran is available. The former morning
talent was released just after Krysz,
and can be reached at (716) 692-
0403. Prior to 'GRQ, Corcoran
called DC-101 (WWDC Washing-
ton) home.

Plough Chicago Outlets For Sale

MEMPHIS—Plough Broadcast-
ing has confirmed that its Chicago
radio stations WIID and WJEZ are
on the sale block. Additionally, its
other 10 stations are the target of a
commissioned  feasibility  study
through Merrill-Lynch to determine
buyer interest in them as a package.

Asking price for WIID (“Music
Of Your Life”) and WJEZ country-
formatted is estimated at $14.5 mil-
lion. Handling the sale are the bro-
kering firms of Bob Mahlman, N.Y.,
and Cincinnati-based Ted Hepburn
Co. and Dick Crisler.

Plough intends to try to sell the re-
maining 10 stations as a group. They
include country AM WCAO and ur-
ban WXYYV in Baltimore; country
WPLO and urban WVEE in Atlanta;
nostalgia WMLX and

WHRK in Mempbhis; and Tampa/St.
Petersburg’s country WSUN and top
40 WZNE.

A Plough spokesperson says the
decision to unload the stations is the
result of a “long-range plan to focus
more heavily on the company’s re-

country .
WUBE in Cincinnati; black-oriented ,
WKDJ (formerly WMPS) and urban "

search pharmaceutical business and
consumer trade.”

Plough Broadcasting Co. of Mem-
.phis. is a subsidiary of parent con-
’glomeérate’ Schéring-Plough Corp.
Sthering-Pldugh's:net sales in 1983
were éstimated af{$}1.8 billion, with a
netincoine for thé year of $190.1 mil-
lion. A company spokesperson indi-
cates that only a fractional 5% or so

of this total came from its broadcast- - .
.son’s 13 KHYT called to tell us the
> real Tucson news that KNDE (Can-

ing activities; the.rgmaining 95% was
reaped through pliarmaceuticals and

consumer brand growth. ..
KIP KIRBY
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Speaking of the Taft “PD du jour”
plan, Greg Gillespie replaces Howie
Castle at Pittsburgh’s WDVE. He
comes from Omaha’s KEZO.

* ok Kk

WGCL Cleveland is now armed
with “The G Team” in morning
drive. As morning personality Jim
King exits (he can be reached at (216)
281-9775), he’s replaced by a cast of
characters including the returning
Phil Gardner. Gardner, who left
"GCL four years ago to return to col-
lege, migrating later to the Norfolk-
based CBN (Christian Broadcasting
Network) radio division, returns to
morning along with former 'GCL
midday man Tom Jeffreys, PD Bob
Travis and news anchor Diane Burr.
Replacing Jeffries in middays is late-
nighter Les Gillette, who is replaced
by Diane’s husband, Max Heywood.
The couple also owns Cleveland-
based Heywood Formatics & Syndi-
cators, which is pretty much self-ex-
planatory. Dancin® Danny Wright
continues in afternoons and Joe Bo-
hannon does 6 to 10 p.m., with Rick
Cramer going from production direc-
tor to overnights.

Changes at Baltimore’s “Hot
Hits!” outlet WMAR-FM have GM
Michael Vince vacating that post to
accept a corporate position, with
GSM Don Kelly now warming the
general manager’s chair. Music di-
rector Jim Payne adds ‘“‘assistant
PD” to his calling cards, with Scott
Jantzen leaving Ocean City, Md.’s
OC104 (WOCQ) to do overnights re-
placing Chris Stevens, who returns
to Duluth’s WEBC. While we're on
the subject of Abell and *“Hot Hits!”
we hear that Steve Kelly has left his
WNVZ Norfolk PD post and been
replaced in the interim by Jeff Mor-
gan, a one-time WRVQ Richmond
PD.

* ok Kk

Higher altitude moves have
KAIR/KJYK Tucson PD John Ste-
vens upped to the national PD post at
Surrey. If you'll turn to page A-50 in
your Broadcasting Yearbook, you'll
note that Surrey also owns Oklaho-
ma City’s KATT-AM-FM. (It also
says they own KCBQ and KIOI, but
they. don’t anymere. It doesn’t say
they own St. Louis’ KYKY, and they
do: Just. trying to keep you up to

- date.).

Anyhow,-Sherman® Cahen of Tuc-

" "dy Country) under its new. KCUB
" ownership is now “Kim—The Coun-

try FM.” Cohen predicts the three-
in-a-row, Continuous Country ap-
proach will make them No.l, a
position currently held by KCUB.
KIIM PD Dave Nicholson says it’s
all done in-house, and the station at
P.O. Box 50006, Tucson 85703,
could use some record service. He
also tells us that Jack Stevens, who
departed WSIX Nashville for Tucson
with no forwarding call letters (Vox
Jox, Jan. 14), is alive and well at
“Kim.”

Changes in Philly have WWDB’s
Wynn Moore defecting to video.
Wynn, who joined the station as PD
in its transition to all-talk in 1975 (a
bold move for an FM back then),
more recently has been doing week-
ends and fill-ins on the station. Now
he’ll spend all his time at the video
store he recently opened . .. Speak-
ing of talk, WIP is going more and
more in that direction, with the word
that the overnight “‘Dawn Patrol”—
the city’s first all-night record pro-
gram, introduced over four decades
ago—has been dropped. Hosted for
the last 15 years by Nat Wright, who
leaves the Metromedia outlet after 22
years, “Dawn Patrol” will be re-
placed by rock jock turned talk show
host Steve Martorano. Last year Mi-
chele Iaia replaced the longtime old-
ies feature heard from 8 to midnight
with “WIPeople Talk.” With Mar-
torano’s hiring, the station now fea-
tures 10 hours of talk a night, in addi-
tion to a heavy news and sports
commitment.

* K K

Now that Emmis owns Los Ange-
les’ KMGG, the word is that the AC
outlet may soon be strengthened with
some new personalities . . . And in St.
Louis, where Emmis is taking over
KSHE, longtime Century vet Bob
Burch is said to be making the move
across town to KWK-AM-FM as
station manager when Robinson ac-
quired the Doubleday outlets.

Back in L.A., at KHJ, changes in
personalities have already taken
place—at least in morning drive, as
“Sweet” Dick Whittington exits the
shift.

Seen on a billboard in San Francis-
co touting KGO's play-by-play of the
USFL’s  Invaders: “Listen...Or
We'll Break Your Face”...On a
quieter note, WSSX Charleston PD-
Bill Martin makes a move upward—
literally. He'll be the new PD at Lan-
sing’s WVIC; replacing Jay Stevens.

(Continued on page 19)
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SUPERSTAR CONCERT SERIES

This year WESTWOOD ONE presents 26 ninety-
minute concerts featuring only the biggest perform-
ing acts in Rock. We’ll feature first performances of
the year and only performances of the year by
superstars on tour.

We’ll bring you THE PRETENDERS from their up-
coming concert tour of America on over 400 U.S.
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GALA BENEFIT CONCERT

Stellar Show For WNEW'’s 50th

NEW YORK-—Melody—and his-
tory—linger on at WNEW here,
where the station with the “great
American sound” is celebrating its
SOth anniversary this month.

To mark the event, general manag-
er Jack Thayer, a Metromedia Radio
vice president, has packaged a major
showcase at the Felt Forum here for
the stars whose music has weathered
every musical storm since Elvis Pres-
ley changed the face of American
popular music in 1954, ’

Among the artists who will per-
form at the Feb. 13 fund-raiser for
the Kidney Foundation of New York
and New Jersey are Tony Bennett,
Mel Torme, Rosemary Clooney,
Margret Whiting, Vic Damone,
George Shearing, Les Paul, Jerry Or-

bach, Carol Channing, Joe Williams,
the Woody Herman band, “and a few
surprise guests,” Thayer adds with a
laugh.

Tickets for the show, whose hosts
will be jocks Jonathan Schwartz, Jim
Lowe, Bob Jones, Ted Brown and
William B. Williams, are priced at
$45, $75, $150 and $250. The latter
price includes entry to a black tie gala
at the Hilton Hotel.

Reviewing the station’s growth,
Thayer says he believes that the Me-
tromedia outlet has made *‘a fantastic
contribution” to radio broadcasting.
“There are a lot of firsts,” says
Thayer, who joined the operation in
1979 and is a past president of NBC
Radio. “Martin Block was the first
DJ in 1934. The station was the first

Receiver Named For WGNS, WHLP

NASHVILLE—The Chancery
Court for Davidson County here has
appointed a receiver for radio sta-
tions WGNS Murfreesboro and
WHLP-AM-FM Centerville, at the
request of the Cheatham State Bank.

Receiver Larry G. Womack has
been empowered to “‘perform and au-
thorize all duties” necessary to keep
the stations operating and to transfer
their FCC licenses and authoriza-
tions into his name.

Davidson Broadcasting Corp. and
its agents and employees have also
been enjoined from interfering with
the running of the stations and from
collecting or.interfering with the col-

lection of accounts receivable.

The appointment, made Jan. 31,
followed an action filed Jan. 20 in
Chancery Court by Cheatham State
Bank which said that the stations’
owner, E.J. Preston, had defaulted on
a $967,000 loan from the bank that
was due Sept. 4, 1982. The bank fur-
ther contended that principal and in-
terests on the loan had accumulated
to a debt of more than $1 million as
of the time of the Jan. 20 filing.

Value of the stations, by the bank’s
estimate, was $650,000—an amount
it argued would be diminished if the
operation of the stations was inter-
rupted. EDWARD MORRIS

in the country to broadcast 24 hours
aday. We launched the first two-man
morning team, as an independentin a
field dominated by networks like
Mutual, CBS and NBC. And, with
the onset of World War II, we were
the first station to broadcast news on
the hour and the half-hour.” Eigh-
teen staff writers from the Daily
News, which publishes adjacent to
the station’s current site on Third
Ave., contributed the copy, he
recalls.

By 1960, however, rock’n’roll was
sweeping America; big bands and
singer/personalities were on the
wane. “The station lost its impetus,”
Thayer acknowledges. “A middle
ground between rock and beautiful
music was tried, but it didn’t work.”
As the decade progressed, the execu-
tive notes that *‘the great American
sound lost its mark. The record in-
dustry was now rock-oriented, and
standard singers had nowhere to go.”
The burgeoning of FM outlets com-
pounded the situation. Suddenly,
says Thayer, “We were no longer fish
or fowl.”

WNEW’s fortunes began to
change in 1979, in his view, when the
music of the station’s halcyon days
was installed. “'Being in New York,”
he says, “most of the great singers
and songwriters—Julie Styne, Sam-
my Cahn—Ilived here, and we drew
on their support. We drew on Broad-
way’s biggest names. It helped us,
and it probably saved a few careers.”

LEO SACKS

Count B.J. Out Of Work
As WXFM Abandons Jazz

By MOIRA McCORMICK

CHICAGO—When Cox Commu-
nications takes over WXFM here
March 1, Chicago will be losing not
only its sole full-time jazz outlet, but
its longest-standing jazz DJ. And
Count B.J., who describes himself as
“part of the furniture” at XFM for
16 years, says, “That’s gonna hurt.”

The Count, along with fellow an-
nouncers Dick Buckley, Frank Lee
and Daddy-O-Daylie, will continue
his jazz program until Cox takes the
reins from current owner Robert C.
Victor. But he says nothing enticing
in the way of a new gig has presented
itself yet.

“I’ve had some offers, but I've ac-
cepted nothing,” he says. “I don’t
need a handout.”

The 53-year-old Count B.J. was a
jazz trumpeter in Chicago between
1948 and 1960, performing with local
notables the Blue Notes, Jimmy
Nuzzo, Bobby Roberts and others.
He began brokering a jazz program
at WXRT in 1968, which lasted
about half a year, and then switched
to WXFM under the same
arrangement.

“I turned it into a jazz station,”
says the Count. “I did it piecemeal—
I’d been doing a show by myself, and
then I started bringing in one jock af-
ter another.”

B.J.’s “Journey In Music,” which
airs from 9 a.m. to 1 p.m. daily, fea-
tures “‘straight-ahead, mainstream
jazz” from the likes of Stan Kenton,
Duke Ellington, Count Basie, Woody
Herman and their ilk. “I won’t play

bad music,” says the Count enigmati-
cally. .

B.J. may not be sure of where he’s
going after March 1, but he knows
what he wants. “After 16 years of
brokering, I've paid my dues,” he
says. ‘I don’t want to sell any more
radio ads. I don’t want to work for a
station that's less than 50,000 watts,
and I will only take a time slot be-
tween 6 a.m. and 6 p.m. I won’t com-
pete with television.”

Wherever the Count goes, he will
undoubtedly be taking his $250,000
record library with him, which he
says encompasses 150,000 titles, in-
cluding 78s, 45s and LPs. “I’ve been
collecting it since 1941,” he remarks.

A quick way to increase a collection,
he notes, is to buy up jazz libraries of
stations which change formats,
which he did with WXRT and
WAATF here.

Count B.J. still gives his chops a
weekly workout at a suburban
Franklin Park club, when the “Count
B.J. All-Stars” host an open jazz jam
Wednesdays at 8 p.m. But his future
in radio, he believes, relies on the
willingness of the larger stations to
see that ‘‘jazz is in, that there are peo-
ple and sponsors who will support
it.” And that, he says, is when you'll
hear Count B.J. back on the air.

Meanwhile, Marc W. Morgan, ap-
pointed by Cox to serve as general
manager of WXFM, is said to be
searching for a program director
from the ranks of contemporary hit
radio.
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Malrite AM/FM Country Duo Plays Well In Bay Area

By JACK McDONOUGH

OAKLAND—Though the com-
mon perception still may hold the
San Francisco area as an unlikely
country market, the truth is that
Malrite’s double-holster attack here,
with long-established KNEW on the
AM side and two-year-old KSAN on
FM, is consistently racking up be-
tween a 6 to 7 share.

Indeed, KSAN. with a 3.6 in the
fall Arbitron, continues to be among
the top-ranked music stations here
(KNEW shows a 2.9 for the same pe-
riod), and KSAN PD J.D. Spangler
notes that his outlet has been the No.
1 FM in its 25-54 age target over the
last nine books combined. Says
KNEW PD Bobby Guerra, who re-
cently inherited the programming
chores from Malrite’s national PD
Jim Wood. *I think you'll see us at a
combined 6 and 7 for a long time to
come."”

Both programmers agree that the
secret to the Malrite success here has

Billboard.

<

RADIO
PROGRAMMING

CONVENTION
July 5-8, 1984
L' Enfant Plaza
Washington, D.C.

been an approach whereby the two
stations will play much of the same
music—particularly in the 35 to 40
selections drawn from the current hit
lists—but  will otherwise present
completely different listening experi-
ences to the audience.

“The bottom line is that you can
make the sound of the stations very
different,” says Spangler. “AM, by
design, has to send off flares and have
those fireworks. You have to do that
to keep people listening to the AM
band. So they are high profile, high
personality, lots of gimmicks and
giveaways.”

As for the FM outlet, he says,
“We're music and more music, and
we're personality of a different kind
in that we're music enhancers.”

Unlike most combos, where the
AM side will reach further back into
oldies and rely on more traditional
country material while the FM tends
to take a more modern stance,
KNEW and KSAN reverse that ap-
proach, featuring more hard-core
material on FM while KNEW re-
mains more contemporary. The phi-
losophy is based on the fact that
KSAN has more time to devote to
music, hence can afford to broaden
its scope.

“The differences between the sta-
tions is really a matter of marketing
perception,” says Guerra. “We've
proven country to be a good, strong
format for adults who want to listen
to stereo radio. The FM plays basi-
cally the same as we play but they
will play a lot more music and they
will play a good deal more traditional
country music and a wider range of

older matenals. We won't even try to
compete with them in terms of music.
We're an AC full-service AM station
with news and traffic and high-pro-
file personalities. FM has very little
news, no traffic, and while the jocks
are very competent they certainly are
not high profile.”

In sclecting the currents Guerra
says, “We pay a good deal of atten-
tion to the Billboard list. 1 don’t
think there's any proven method of
determining early on what songs will
go in a particular local market.”

Spangler emphasizes that “there
are no conscious decisions to try
something on FM before it goes on
AM. Neither of us responds competi-
tively to what the other is doing.
Bobby adds his songs by his method-
ology and [ add mine by mine.”

In terms of “‘enhancing” the music
on FM, Spangler says, “We're not
musicologists but we're in touch with
what the artists are doing and we're
consistent in the type of information
we give about a singer or a writer. We
don’t get in the way of the song. If we
talk when a song is still on, we do it
because we will talk only about that
song. All research will show that peo-
ple think djs talk too much. But if
you take that a step further, you'll
find that it’s not that djs talk too
much, it's that they say the wrong
things.”

Both programmers will draw from
an oldies library ranging up to 1,000
titles but FM will tend to draw deep-
er into the well.

**Anything before 1974 would have
to be a real blockbuster for us to still
play it,” says Guerra. “Even any-

thing before 1978 would have to be.”
Spangler, however, will play “the
most powerful oldies every day to
day-and-a-half’* and will add “artists
like Hank Snow and Jim Reeves for
flavoring,” as well as doing an “An-
cient Oldies™ feature weekly.

KSAN also “keeps the request
lines open 24 hours a day. We don’t
necessarily play all the requests but
the lines are there and we do focus on
the requests nightly from 10 to mid-
night. I don’t think any other major-
market station still docs that.™

The stations also mark some terri-
torial differences. “With the demise
of KFAT,” notes Guerra, “"KSAN

has been domg very weil in the South
Bay because there is no other FM
country station there. KNEW has
been very strong in the North Bay,
out toward Santa Rosa and Vaca-
ville.”" He adds that both stations
have experienced problems in garner-
ing the fast-growing population pack-
ets in Contra Costa Country (Con-
cord, Walnut Creek, Pleasant Hill.
etc.) but “we're both taking steps to
remedy that,”” KSAN with a new
booster and KNEW with adjustment
of directionality.

Both stations now operate from
the same Jack London Square offices
in Oakland.

NEW HOUSTON STATION

Management Named At KZRQ

HOUSTON-—Finding office space
for his staff is the current goal of Roy
Henderson, the new owner and presi-
dent of KZRQ here, which wall debut
next month as “Z-92" with Tran-
star’s satellite-delivered adult con-
temporary format.

Henderson, as president of KZRQ
Radio, says that the station will
broadcast at 92.1 and fill the frequen-
cy left when KKBQ Houston
switched to 92.9 from 92.5 late last
year. KZRQ will transmit from a
510-foot tower in the Houston sub-
urb of Pasadena and expects to reach
as far as Galveston, he says.

Henderson. who sold Houston's
KYST to Vel Communications there
in October, has hired the manage-
ment team which ran the all-Beatles

music outlet until November, when
Vel installed a Spanish-language for-
mat. Clay Gish is the new executive
vice president and director of opera-
tions. He was program director of
KRBE Houston and consulted
KYST. Jan Larson. one-time KYST
general sales manager, has been
named vice president and general
manager, and Michael Curry, who
programmed KYST and directed its
operations as “‘Cat Simon,” takes
over as program director and opera-
tions manager.

Curry is currently interviewing air
personalities whose live shifts will
supplement Transtar's programming,
according to Henderson. He says
that the firm will actively seek new
properties.

Clipper, America
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Incident At WXTU Philly:
Was It Real Or Staged?

By MAURIE H. ORODENKER

PHILADELPHIA—The action of
WXTU morning jock Steve Ross on
Jan. 1l was seemingly “‘not real,” ac-
cording to Ennis Coleman, engineer
in charge of the FCC’s Philadelphia
district office. But station manager
Dennis Dougherty claims that it was
“for real,” and not a publicity stunt
to attract attention to a station that
scraped the bottom of the barrel in
the most recent Arbitrons.

In an on-the-air dispute between
the station manager and the disk
jockey, Ross barricaded himself in
the studio for six hours after being
fired on the air. The fuss started
when Dougherty phoned Ross over

before 4 p.m., Ross and Dougherty
made up on the air. The drama had
begun at 10 a.m.

Dougherty expresses shock at the
suggestion that the incident was a
publicity stunt. Coleman says the
FCC is investigating, but he is not
sure if the station violated any federal
regulations.

The station, formerly WIFI, was
taken over last August by the North
Carolina-based Beasley Broadcasting
Group. The new owners changed the
call letters and switched the format
from new wave, which made no
waves among listeners, to urban con-
temporary.

some phone calls Ross made to To-
kyo, Japan. In an open-mike argu-
ment, Dougherty fired Ross. Ross
locked himself in the studio and
urged listeners to call the station to
support him. Many did, and shortly

' Most Added Records|

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s # of Billboard’s

However, the fall book showed
that the station’s ratings are still
abysmal; hence the question whether
the hassle on the air was for real or
for ratings.

stations stations
adding record now reporting

Title, Artist, Label this week record
b3 22 (184 Stations) R
S 1 “The Language Of Love,” Dan
g Fogelberg, Full Moon/Epic 64 121
<« 2 “Back Where You Belong,” .38
@ Special, A&M 54 91
— 3 “Automatic,” the Pointer Sisters,
= Planet 49 105
E 4 “Somebody’s Watching Me,”
g Rockwell, Motown 48 113
% 5 “Desperate Times,” Olivia Newton-
e John, MCA 42 42

1 “Love Has Finally Come At Last,”
Bobby Womack and Patti LaBelle,

Beverly Glen 32 32
2 “Automatic,” the Pointer Sisters,

Planet 24 69
3 “It’s Gonna Be Special,” Patti Ausin,.

Qwest 24 46
4 “Somebody’s Watching Me,”

Rockwell, Motown 23 72
5 “You Just Can’t Walk Away,” The

Dells, Private 1 21 57

COUNTRY =
: & (125 Stations}

1 “Right Or Wrong,” George Strait,

MCA 63 65
2 “Silent Partners,” David Frizzell and

Shelly West, Viva 37 63

3 “The Yellow Rose/Say When,”
Johnny Lee with Lane Brody, Full

Moon/Warner Bros. 36 85
4 “Brown Eyed Girl,” Joe Stampley,

Epic 32 51
5 “I Could A Had You,” Leon

Everette, RCA 31 87

BT (84 Stations) :

1 “Got A Hold On Me,” Christine

McVie, Warner Bros. 18 46
2 “Brown Eyed Girl,” Joe Stampley,

Epic 15 16
3 “The Language Of Love,” Dan

Fogelberg, Full Moon/Epic 14 21
4 “Thriller,” Michael Jackson, Epic 9 16
5 “Here Comes The Rain Again,”

Eurythmics, RCA 8 16

;Woshington Roundup

By BILL HOLLAND

The National Radio Broadcasters
Assn. (NRBA) has bid goodbye to its
well-liked publications editor Joe
Tiernan, who left at the end of Janu-
ary to become editor of the Commu-
nicator, the monthly Radio-Televi-
sion News  Directors  Assn.
(RTNDA) magazine.

Tiernan, who was with NRBA for
three years, says working for the or-
ganization was like “working on a
Ph.D. in radio” and says he hopes he
will be able to stay in touch with his
friends in radio.

When we asked NRBA if there's
going to be a *“‘new Joe,” they said
no—*"“We're looking for a new publi-
cations director, but there’ll never be
another Joe.”

Tiernan will also be starting up a
newsletter at RTNDA similar to
NRBA's chatty and informative
Monday Morning Memo (MMM).
It’ll be called Intercom.

* Kk K

Newspaper publishers and editors
gave testimony in favor of legislation
supporting broadcaster rights last
week at the first day of hearings in
the Senate Commerce Committee on
Sen. Bob Packwood’s (R-Ore.) Free-
dom of Expression Act, S. 1917.

The Jan. 30 hearing focused on
First Amendment rights, whether the
Constitution protects all forms of
communications, and whether the
“scarcity” of frequencies premise is
still valid. Said Society of Profession-
al Journalists, Sigma Delta Chi na-
tional secretary Robert Lewis: ““The
basic premise underlying governmen-
tal regulation of broadcasting—the
scarcity of available broadcast fre-
quencies—is no longer valid.” Hear-
ings are continuing this week.

* K X

Yet more activity on the Hill—this
time on the House side, where there
appears to be movement on dereg leg-
islation, according to sources. Meet-
ings between House Commerce Com-
mittee members continued last week
to hammer out a bill that will please
legislators and broadcasters. Radio
seems to be in the clear, but Rep. Tim
Wirth (D-Colo.) continues to want
some sort of stricter quantification

WUSS Gets Reprieve
From Auction Block

ATLANTIC CITY—WUSS was
spared from the sheriff's auction
block until gaining a second reprieve
to pay off $26,000 in debts
owed to the Associated Press, ac-
cording to the county’s Sheriff’s Of-
fice. The station had been ordered by
a Superior Court judge here to auc-
tion its transmitter and tower facility
along with its studio property to pay
off the debts.

The sale was postponed for a sec-
ond time on Jan. 5 over questions of
ownership on these properties. The
questions came from attorneys for
Abraham Grunwald, who claims to
have purchased the grounds under
clear title. ‘Deed records show that
Grunwald purchased both lots for
$1,004,186. A title company insured
the transaction against any unknown
liens.

The radio wire news service debt
stems from unpaid bills of $15,999 in
1975, plus interest. Sheriff’s sales are
the result of Superior Court judg-
ments establishing a debt’s validity.
Last month, a radiothon for WUSS,
spearheaded by the Mainland
NAACP chapter here, generated
about $15,000 in pledges, which is
still short of what the station needs to
pay off its debts.
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standards for television. (Radio
would face FCC intervention only if
there are petitions from the public
over non-entertainment program-
ming complaints.) Sources say that if
there is no agreement, legislators
might try to take the pro-broadcaster
Tauke-Tauzin bill, H.R. 2382, on an
end-run  around  subcommittee.
Sources also say that if NAB can't
get a radio-tv dereg package, it might
join NRBA in support of a radio-
only bill that would codify FCC
dereg rules and strike the compara-
tive renewal process. The meetings
continue behind closed doors.
* * *

And speaking of broadcast dereg
(one more time), the NAB an-
nounced last week that it now has
227 co-sponsors for the Tauke-Tau-
zin bill. That’s up by six from last Oc-
tober’s announcement that more
than half the House had signed on as
co-sponsors. Included in the total are
19 members of the 42-member House
Commerce Committee. The 227 total
means that if the deregulation bill
continues to be stalled in subcommit-
tee, it could be taken right to the
House floor for passage, perhaps at-
tached as an amendment to another
bill.

* K X

Heeeere’s Marvin! Not exactly a
regular Vox Jox item is the news that
former Maryland governor Marvin
Mandel, the still-popular State figure
who also served 19 months for politi-
cal misdoings, spent his first week as
morning host on Annapolis station
WNAYV, answering call-in questions
and receiving fan messages.

* * X

The FCC broke bad last week and
sent letters of “‘apparent liability for
forfeiture™ to 44 radio stations across
the country for repeated violation of
FCC rules ranging from failure to file
an annual report to not maintaining
authorized operating power. Fines
ranged from $200 to a stiff $7,500 for
KAVV Benson, Ariz.,, which evi-
dently didn’t do anything right, it
seems. It went on the air before pro-
gram test authority, then broadcast
from an unauthorized location, and
used an antenna height not okayed
by the Commission.

* * X

The NAB struck oil this week with
the announcement that Andrew Vi-
tali Jr., former lobbyist for the Amer-
ican Petroleum Institute, will become
NAB Vice President for government
relations, effective Tuesday (7). Vi-
tali, who also has experience with
Senators John Glenn and Ted Ken-
nedy in campaign and liaison capaci-
ties, succeeds Carol Randles, who is
leaving NAB.

X

MUSIC TELEVISION

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials, page 34,

YesterHits

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

1. Love's Theme, Love Unlimited Orchestra,
20th Century

. The Way We Were, Barbra Streisand,
Columbia

. You're Sixteen, Ringo Starr, Apple

. Americans, Byron MacGregor, Westbound

. Until You Come Back To Me, Aretha
Franklin, Atlantic

. Let Me Be There, Olivia Newton-John,
MCA

. Spiders And Snakes, Jim Stafford, MGM

. Show And Tell, Al Wilson, Rocky Road

. I've Got To Use My imagination, Gladys
Knight & the Pips, Buddah

10. Jungle Boogie, Kool & the Gang, De-Lite
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POP SINGLES-20 Years Ago

. | Want To Hold Your Hand, Beatles,
Capitol

. You Don’t Own Me, Lesley Gore,
Mercury

. Out Of Limits, Marketts, Warner Bros.

. Hey Little Cobra, Rip Chords, Columbia

. Um, Um, Um, Um, Um, Um, Major
Lance, Okeh

. Surfin’ Bird, Trashmen, Garrett

. She Loves You, Beatles, Capitol

. For You, Rick Nelson, Decca

. Anyone Who Had A Heart, Dionne
Warwick, Scepter

: Ehgre! I've Said It Again, Bobby Vinton,

pic
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TOP LPs—10 Years Ago

. You Don't Mess Around With Jim, Jm
Croce, ABC

. Greatest Hits, John Denver, RCA

. | Got A Name, Jim Croce, ABC

. Under The Influence Of, Love Unlimited,
20th Century

. Goodbye Yellow Brick Road, Eiton John,
MCA

. The Joker, Steve Miller Band, Capitol

. The Singles, 1969-1973, Carpenters,
A&M

. Behind Closed Doors, Charlie Rich, Epic

. Band On The Run, Paul McCartney &
Wings, Apple

. American Grafitti, Soundtrack, MCA
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TOP LPs—20 Years Ago
. The Singing Nun, Philips
. In The Wind, Peter, Paul & Mary, Warner

Bros.

. Meet The Beaties, Capitol

. Little Deuce Coupe, Beach Boys, Capitol

. That Was The Week That Was, Various
Artists, Decca

. Peter, Paul & Mary, Warner Bros.

. Fun In Acapulco, Elvis Presiay, RCA
Victor

. John F. Kennedy—The Presidential
Years 1960-1963, 20th Century

. West Side Story, Soundtrack, Columbia

. The Second Barbra Streisand Album,
Columbia
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COUNTRY SINGLES-10 Years Ago

1. World Of Make Believe, Bill Anderson,
MCA

2. That's The Way Love Goes, Johnny
Rodriguez, Mercury

. Jolene, Dolly Parton, RCA

. I'm Still Loving You, Joe Stampley, Dot

. Another Lonely Song, Tammy Wynette,
Epic

. A Love Song, Anne Murray, Capitol

. There Won't Be Anymore, Charlie Rich,
RCA

. Daddy, What If, Bobby Bare, RCA

. Once You've Had The Best, George

Jones, Epic
10. Sometime Sunshine, Jim Ed Brown, RCA

- -~ N e

SOUL SINGLES-10 Years Ago

1. Boogie Down, Eddie Kendricks, Tamla

2. Put Your Hands Together, O'Jays,
Philadelphia International

3. Jungle Boogie, Kool & the Gang, De-Lite

4. Trying To Hold On To My Woman,
Lamont Dozier, ABC

5. Let Your Hair Down, Temptations, Gordy

6. Sexy Mama, Moments, Stang

7. Livin' For You, Al Green, Hi

8. Joy, Isaac Hayes, Enterprise

9. | Like To Live The Love, B.B. King, ABC

10. Can This Be Real, Natural Four, Curtom
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Northeast Region
mmmmm® TOP ADD ONS mmmmm

DAN FOGELBERG-The Language Of Love (Full
Moon/Epic)

THE ROLLING STONES-She Was Hot (Rolling
Stones)

PAUL YOUNG~Come Back And Stay (Columbia)

38 SPECIAL-Back Where You Belong (A&M)

WFLY-Albany
{Peter Clark-P.D.)
© THE POINTER SISTERS-Automatic
* PAUL YOUNG—Come Back And Stay
* JACKSON BROWNE-For A Rocker
® DOLLY PARTON-Save The Last Dance For Me
® UB 40-Red, Red Wine
® OLIVIA NEWTDN-JOHN-Desperate Times

WGUY—Bangor
{Jim Randall-P.D.)
®o MINK DE VILLE-Each Word Is A Bcat Of My Heart
oo BIG COUNTRY-Ffrelds Of Fire
© PAUL YOUNG—Come Back And Stay
o JAQUI BROOKS-Lost Without Your Kisses
® EURYTHMICS-Here Comes The Rain Again
© MEN WITHOUT HATS-| Got The Message

WIGY-Bath
(Scatt Robbins—P.D,)
® THE ROLLING STONES-She was Hot
© SHEENA EASTON-Almost Over You
© PAUL YOUNG—Come Back And Stay
® APRIL WINE-This Could Be The Right One
® TIGGI CLAY-Flashes™

WHTT-Boston
{Rick Peters—P.D.}
« DAN FOGELBERG-The Language Of Love
© B.E. TAYLOR GROUP-Vitamn L
o PAUL YOUNG-Come Back And Stay
© THE POINTER SISTERS-Automatic
© THOMPSON TWINS-Hold Me Now
© KENNY LDGGINS—Footloose
© THE ROLLING STONES-She Was Hot

WXKS-Boston
{Sonny Joe White-P.D.)
© SHEENA EASTON-Amost Over You
o DAZZ BAND-Joystick
® KENNY LOGGINS—Footloose
® WANG CHUNG-Don't Let Go
© 38 SPECIAL-Back Where You Belong

WBEN-FM—Buffalo
{Bob Woad-P.D,)
© DAN FOGELBERG-The Language Of Love
© THE ROLLING STONES-She Was Hot
© THE POINTER SISTERS-Automatic
® 38 SPECIAL-Back Where You Belong
© ROCKWELL-Somebody's Watching Me
© APRIL WINE-Ttis Could Be The Right One

WKBW-Buffalo
(Sandy Beach-P.D.)
* PEABO BHVSDN/ROBEHTA FLACK-You're Looking
Like Love To Me
© DONNA SUMMER-Love Has A Mind Of Its Own

WNYS—Buffalo
{Ray St. James-P.D.}
© HUEY LEWIS AND THE NEWS-| Want A New Drug
© 38 SPECIAL-If I'd Been The One
® THE ROLLING STONES-She Was Hot
© MANFRED MANN'S EARTH BAND-Runner
© DAN FOGELBERG-The Language Of Love
© WANG CHUNG-Don't Let Go

WTSN-Dover
{Jim Sebastian-P.D.)
ee 38 SPECIAL-Back Where You Belong
oo LINDA RONSTADT-I've Got A Crush On You
© THE POINTER SISTERS-Automatic
© KENNY LOGGINS-Footioose
® MINK DE VILLE-Each Word Is A Beat Of My Heart
© WANG CHUNG-Don't Let Go

WERZ—Exeter
{Jack 0'Brien-P.D.)
© UB 40-Red, Red Wine -
* MOTLEY CRUE-Looks That Ki
o VANDENBERG-Friday Night
« APRIL WINE-This Could Be The Right One
o SURVIVOR-| Never Stopped Loving You

WTIC-FM—Hartford
{Mike West-P.D,}
oo PATTI LABELLEf Oniy You Knew
@ DAN FOGELBERG-The Language Of Love

13FEA (WFEA)-Manchester
{Rick Ryder-P.D.}

® KIM CARNES-You Make My Heart Beat Faster

® PAUL YOUNG-Come Back And Stay

© OLIVIA NEWTON-JOHN-Desperate Times

© BIG COUNTRY-Fields Of fire

© THE POINTER SISTERS-Automatic

KC101 (WKCI)—New Haven

{Stef Rybak-P.D.}
oo DARYL HALL AND JOHN OATES-Adult Education
oo DAN FOGELBERG-The Language Of Love

WJBQ-Portland

{Brian Phoenix-P.D.})
« DAN FOGELBERG-The Language Of Love
© PATT| LABELLE-If Only You Knew
© BILLY 1DOL-Rebel Yell
® OLIVIA NEWTON-JOHN-Desperate Times
® APRIL WINE-This Could Be The Right One

WSPK—Poughkeepsie

{Chris Leide-P.D.)
oo THE ROLLING STONES-She Was Hot
@ DURAN DURAN-New Moon On Monday
« DAN FOGELBERG-The Language Of Love
© PATT| LABELLE-1f Only You Knew
® PAUL YDUNG-Come Back And Stay
© THOMPSON TWINS-Hold Me Now

WPRO-FM—Providence
(Tom Cuddy-P.D.)

®e 38 SPECIAL-Back Where You Belong

®o PAUL YOUNG-Come Back And Stay

© DAN FOGELBERG-The Language Of Love

© B.E. TAYLOR GROUP-Vitamin L
© MANFRED MANN'S EARTH BAND-Runner

98PXY (WPXY)—Rochester
{Tom Mitcheti-P.D.)

© DAN FOGELBERG-The Language Of Love

© 38 SPECIAL-Back Where You Belong

© THE ROLLING STONES-She Was Hot

o WANG CHUNG-Don't Let Go

WHFM-Rochester
{Charley Lake-P.D.}
oo RE-FLEX-The Politics Of Dancing
oo DAN FOGELBERG-The Language Of Love
« ROCKWELL-Somebody's Watching Me
© THOMPSON TWINS-Hold Me Now

WGFM-Schenectady
[Mike Nett-P.D.)
® PAUL YOUNG-Come Back And Stay
© DAN FOGELBERG-The Language Of Love -
® THE POINTER SISTERS-Automatic

WRCK-Utica Rome

{Jim Rietz-P.D.)
®e DAN FOGELBERG-The Language 0! Love
oo ROCKWELL-Somebody’s Watching Me
® APRIL WINE-This Could Be The Right One
© TIGG! CLAY-Flashes
© JAQUI BROOKS-Lost Without Your Kisses
© THOMPSON TWINS—Hold Me Now

Mid-Atlantic Region

e TOP ADD ONS s

OLIVIA NEWTON-JOHN-Desperate Times (MCA)

DAN FOGELBERG-The Language Of Love (Full
Moon/Epic)

ROCKWELL-Somebody's Watching Me (Motown)

ADAM ANT-Strip (Epic)

WFBG-Altoona
(Tony Booth-P.D.)
e CYNDI LAUPER-Girls Just Warna Have Fun
® APRIL WINE-This Could Be The Right One
® PAUL YOUNG—Come Back And Stay
© TIGGI CLAY-Flashes
© EURYTHMICS-Here Comes The Rain Again
© THOMPSON TWINS-Hoid Me Now

B-104 (WBSB)—Baltimore
{Jan Jetferies-P.D.)

®e OLIVIA NEWTON-JOHN-Desperate Times

®e DAN FOGELBERG-The Language Of Love

Based on station playlists through Tuesday (1/31/84)

TOP ADD ONS -NATIONAL

DAN FOGELBERG-The Language Of Love (Full Moon/Epic)

ROCKWELL-Somebody's Watching Me (Motown)
OLIVIA NEWTON-JOHN-Desperate Times (MCA)

® JACKSON BROWNE-For A Rocker
© ADAM ANT-Strip
© MICHAEL JACKSON-Thriller

B-94 (WBZZ)-Pittsburgh
(Steve Kingstan-P.D.)

© PATTI LABELLE-If Only You Knew -

© MANFRED MANN'S EARTH BAND-Runner

® DAN FOGELBERG-The Language Of Love

WHTX-Pittsburgh

{Carey Pali-P.D.)
© PAUL YOUNG—Come Back And Stay
® TINA TURNER-Let's Stay Together
© THE POINTER SISTERS-Automatic
® 38 SPECIAL-Back Where You Belong

WHYW-Pittsburgh
{Jay Cressweli-P.D,)
® THE PDLICE-Wrapped Around Your Finger
© PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me
© PATTI LABELLE-If Only You Knew

WPST-Trenton
(Tom Taylor-P.D.)
oo OLIVIA NEWTON-JOHN-Desperate Times
ee 38 SPECIAL-Back Where You Belong
o ROCKWELL-Somebody's Watching Me
® PAUL YOUNG-Come Back And Stay

WOMP-FM-Wheeling
{Dwayne Bonds-P.D.}

oe THOMPSON TWINS—Hold Me Now

oo THE ROLLING STONES-She Was Hot

o ADAM ANT-Strip

« DAN FOGELBERG-The Language Of Love

© BIG COUNTRY-Fueids Of Fire

WILK-Wilkes Barre
(Joe Montione-P.D.)
© KENNY ROGERS-This Woman
© RUFUS AND CHAKA KHAN-One Million Kisses
® CULTURE CLUB-Miss Me Blind

WKRZ-Wilkes-Barre
{Jim Rising-P.D.)
© BOYS BRIGADE-Melody
© BETTTE MIDLER-Beast Of Burden
® APRIL WINE-This Could Be The Right One
© THOMPSON TWINS-Hold Me Now

WMAR-FM-Baltimore
(Gary Franklin-P.D.)
© DAN FOGELBERG-The Language Of Love
* ROCKWELL-Somebody's Watching Me
© HOWARD JONES-New Song
® CHERYL LYNN-Encore
© 38 SPECIAL-Back Where You Belong
© UB 4D-Red, Red Wine

V-100 (WVAF)—Charleston
{Bob Spence-P.D.)
ee PEABO BHYSON/HOBEHTA FLACK-You're Looking
Like Love
oo MELISSA MAHCHESTEH | Don't Care What The
People Say

7104 (WZYQ-FM)—Frederick
(Kemosabi Joe—P.D.}

oe OLIVIA NEWTON-JOHN-Desperate Times

oo ROCKWELL-Somebody's Watching Me

® PAUL YOUNG—Come Back And Stay

« APRIL WINE-This Could Be The Right One

o TED NUGENT-Tied Up In Love

© UB 40-Red, Red Wine

WKEE-Huntington
{Steve Hayes-P.D.}
@o DAN FOGELBERG-The Language Of Love
@ MUSICAL YOUTH-She's Trouble
© OLIVIA NEWTON-JOHN-Desperate Times
o BIG COUNTRY-fieids Of Fire '
© BILLY IDOL-Rebel Yell
© WANG CHUNG-Don't Let Go

WBLI-Long Island
{Bill Terry-P.D.)
oo HUEY LEWIS AND THE NEWS- Want A New Drug
e ROCKWELL-Somebody's Watching Me
© PAUL YOUNG—Come Back And Stay
® WANG CHUNG-Don't Let Go
@ CHERYL LYNN-Encore

2-100 (WHTZ)-New York
(Scott Shannon-P.D.)
© AOAM ANT-Slrp

WKTU-New York City
(Frankie Blue-P.D.)

@ ROCKWELL-Somebody's Watching Me

oo TINA TURNER-Let's Stay Together

© EURYTHMICS—Here Comes The Rain Agatn

WKHI-Ocean City
{Jack Gillen-P.D.)
*e ROCKWELL-Somebody’s Watching Me
oo THOMPSON TWINS-Hold Me Now
o MUSICAL YOUTH-She’s Trouble
@ RUFUS AND CHAKA KHAN-One Million Kisses
© QUIET RIOT-Bang Your Head (Metal Health)
© 38 SPECIAL-Back Where You Belong
© BIG COUNTRYfields Of Fire
® APRIL WINE-This Could Be The Right One
© JAQUI BROOKS-Lost Without Your Kisses

Power 99 (WUSL)—Philadelphia
{Jeft Wyatt-P.D.)

© DAZZ BAND-Joystick

® J. BLACKFOOT-Taxi

© EURYTHMICS-Here Comes The R Again

© STEVE HARYEY-Tonight

© TONI BASIL-Over My Head

WCAU-FM—Philadelphia
{Scatt Walker-P.D.}
oo BETTTE MIDLER-Beast Of Burden
@e OLIVIA NEWTON-JOHN-Desperate Times
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-Tender Years
© THE ROLLING STONES-She Was Hot
© UB 40-Red, Red Wine
® B.E. TAYLOR GROUP-vitamin L

Q106 (WQXA)-York
(Dan Steele-P.D.)
®o CYNDI LAUPER-Girls Just Wanna Have Fun
oo THE POINTER SISTERS-Automatic
© OLIVIA NEWTON-JOHN-Desperate Times

WYCR—York
{J.J. Randolph-P.D.)
oe OLIVIA NEWTON-JOHN-Desperate Times
oo THOMPSON TWINS—Hold Me Now
© B.E. TAYLOR GROUP-Vitamin L
© WANG CHUNG-Don't Let Go
© THE ROLLING STONES-She Was Hot
© APRIL WINE-This Could Be The Right One

Southeast Region
e TOP ADD ONS mmmmm

OLIVIA NEWTON-JOHN-Desperate Times (MCA)

ROCKWELL-Somebody's Watching Me (Motown)

THE POINTER SISTERS-Automatic (Planet)

DAN FOGELBERG-The Language Of Love (Full
Moon/Epic)

WANS-Anderson/Greenville
(Bill McCawn-P.D.}

oo OLIVIA NEWTON-JOHN-Desperate Times

oo HOWARD JONES-New Song

© WANG CHUNG-Don't Let Go

o SURVIVOR-I Never Stopped Loving You

© PAUL YOUNG-Come Back And Stay

© TIGGI CLAY-Flashes

WISE—Asheville
{John Stevens-P.D.}
®o APRIL WINE-This Could Be The Right One
@e BILLY IDOL—Rebel Yell
© DAN FOGELBERG-The Language Of Love
© THOMPSON TWINS—Hold Me Now
© U2-1 Will Follow
© B,E. TAYLOR GROUP-Vitamin L
© WANG CHUNG-Don't Let Go
© T,G.SHEPPARD & CLINT EASTWOOD-Make My Day

94-Q (WQXI-FM)Atlanta
{Jim Morrisan-P.D.)

o SHANNON-Let The Music Play

© OLIVIA NEWTON-JOHN-Desperate Times

© THE POINTER SISTERS-Automatic

V-103 (WVEE)-Atlanta
(Al Parks-P.D.}
© ROCKWELL-Somebody's Watching Me
© BON ROCK-B Boys
© MALCOLM MCLAREN & THE WORLD'S FAMOUS
SUPREME TEAM-World's Famous
® YES-Owner Of A Lonely Heart
© CURTIS HAIRSTON-We All Are One
o AL DIMEOLA-Sequencer
© STEVE HARVEY-Tomght
© CYNDI LAUPER-Girls just Wanna Have Fun
© FLIRTATIONS—Earthquake
© TYRON (TYSTICK) BHUNSOH Fresh

1-93 (WZGC)-Atlanta .
{Chris Thomas—P.D.)
®o OLIVIA NEWTON-JOHN-Desperate Times
oo JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
© THE ROLLING STONES-She Was Hot
© ROCKWELL-Somebody’s Watching Me

WBBQ-FM-Augusta
(Harley Drew-P.D.}
oo OLIVIA NEWTON-JOHN-Desperate Times
eo RE-FLEX-The Politics Of Dancing
© BIG COUNTRY-Fields Of Fire
@ PAUL YOUNG—Come Back And Stay
o UB 40-Red, Red Wine
© THOMPSON TWINS-Hold Me Now

WSSX—Charleston

{Bill Martin-P.D.}
© ROCKWELL-Somebody's Watching Me
© BIG COUNTRY-Fields Of Fire

WBCY—Charlotte
(Bab Kaghan-P.D.}
®e RE-FLEX-The Politics Of Dancing
oo MANFRED MANN'S EARTH BAND-Runner
® SHEENA EASTON-Atmost Over You
o K.C.-Gve It Up
o ROCKWELL-Somebody's Watching Me
© 38 SPECIAL-Back Where You Belong
© THE POINTER SISTERS-Automatic

CK101 (WCKS)—Cocoa Beach
{Babby Knight-P.D.)

e DAN FOGELBERG-The Language Of Love

oo EURYTHMICS-Here Comes The Rain Agan

WNOK-FM-Columbia
{Jetf Clark-P.D.)
© WANG CHUNG-Don't Let Go
@ B.E. TAYLOR GROUP-vitamin L
© THE POINTER SISTERS-Automatic
© HOWARD JONES-New Song
© MANFRED MANN'S EARTH BAND-Runnes

WNFI-Daytona Beach
{Brian Douglas-P.D.)
oo 38 SPECIAL-Back Where You Belong
®e APRIL WINE-This Could Be The Right One
© THOMPSON TWINS—Hold Me Now
© WANG CHUNG-Don't Let Go
© BETTTE MIDLER-| Beasl 0Of Burden
© BOYS BRIGADE-Melod
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-Tender Years
© CHAD & JEREMY-Bite The Bullet

WDCG—Durham/Raleigh
(Rick Freeman-P.D.)

o DAN FOGELBERG-The Language Of Love

© 38 SPECIAL-Back Where You Belong

© KENNY LOGGINS-Footioose

WFLB-Fayetteville
{Larry Canon-P.D.)
© OLIVIA NEWTON-JOHN-Desperate Times
© THOMPSON TWINS-Hold Me Now
. QNNE MURRAY-That's Not The Way (It's S'posed To
€)
© SHANNON-Let The Music Play
© BETTTE MIDLER-Beast 0! Burden

WFOX-FM-Gainesville
{Alan DuPriest-P.D.)
® 38 SPECIAL-Back Where You Belong
© PATTI AUSTIN-It's Gonna Be Special
© OLIVIA NEWTON-JOHN-Desperate Times
© KIM CARNES-You Make My Heart Beat Faster
© THOMPSON TWINS-Hold Me Now

WRQK—Greensboro
(Pam Conrad-P.D.)
© OLIVIA NEWTON-JOHN-Desperate Times
© 38 SPECIAL-Back Where You Belong
« BIG COUNTRY-Fields Of Fire
© STRAY CATS-Look At That Cadillac

. ® DAN FOGELBERG-The Language Of Love

® CHERYL LYNN-Encore
© T.G.SHEPPARD & CLINT EASTWOOD-Make My Day

WOKI-Knoxville
{Joe Fidley-P.D.}
®e MICHAEL JACKSON-Thrilter
@ THE ROLLING STONES-She Was Hot
® PATTI AUSTIN-It's Gonna Be Special
@ OLIVIA NEWTON-JOHN-Desperate Times
© THOMPSON TWINS—Hold Me Now
© BLUE OYSTER CULT-Shooting Shark
® APRIL WINE-This Could Be The Right One

1-95 (WINZ-FM)—Miami
{Keith Isiey-P.D.}
@e AIDA-Number One
oo KRAFTWERK-Tour De France
© MIONIGHT STARR-No Parking On The Dance Floor
© JOHN LENNON-Nobody Told Me
© PRETTY TONY-Fix It in The Mux
® HUEY LEWIS AND THE NEWS-I Want A New Drug
© TWO SISTERS-Destiny
® CHERYL LYNN-Encore

Y-100 (WHYI)-Miami
{Robert W, Walker—P.D.}

@ DAN FOGELBERG-The Language Of Love

®e THE POINTER SISTERS-Automatic

WKZQ-FM—Myrtle Beach
{Heary Kaye-P.D.)
oo THE HDLLING STONES-She Was Hot
oo ROCKWELL-Somebody's Watching Me
« DAN FOGELBERG-The Language Of Love
« JACKSON BROWNE-For A Rocker
@ MINK DE VILLE-Each Word Is A Beat Of My Heart
© BAXTER ROBERTSON-Silver Strand
o ATLANTIC STARR-More, More, More
© B.E. TAYLOR GROUP-Vitamin L

WSFL-New Bern
{Scott Kerr-P.D.)
© MANFRED MANN'S EARTH BAND-Runner
® THE POINTER SISTERS-Automatic
© 38 SPECIAL-Back Where You Belong
© KIM CARNES-You Make My Heart Beat Faster
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-Tender Years

© K.C.-Gwe It Up

@ CHRISTINE McYIE-Got A Hoid On Me

® SHEENA EASTON-Aimost Over You

@ NIGHT RANGER-(You Can Still) Rock In Amenca
® EURYTHMICS-Here Comes The Rain Agan

WRVQ-Richmond
{Bob Lewis-P.D.)
oo ROCKWELL-Somebody's Watching Me
@ SHEENA EASTON-Aimost Over You
© JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
© DAN FOGELBERG-The Language Of Love
© DEELE-Body Talk
© KENNY LOGGINS-Footloose

WAEV-Savannah
{J.D. North-P.D.)
@ THE POINTER SISTERS-Automatic
®o JACKSON BROWNE-For A Rocker
® OLIVIA NEWTON-JOHN-Desperate Times
» 38 SPECIAL-Back Where You Belong
© T,G.SHEPPARD & CLINT EASTWDOD-Make My Day
© BIG COUNTRY-Fueids Of Fire
© THOMPSON TWINS—Hold Me Now
© ROCKWELL-Somebody's Watching Me
© KIM CARNES-You Make My Heart Beat Faster

Z-102 (WZAT)-Savannah
{Ray Williams-P.D.}

®e MANFRED MANN'S EARTH BAND-Runner

®e RE-FLEX-The Pohtics Of Dancing

« UB 40-Red, Red Wine

© OLIVIA NEWTON-JOHN-Desperate Times

Q105 (WRBQ)-Tampa
{Tadd Chase-P.D.)

oo ADAM ANT-Strip

oo TINA TURNER-Let's Stay Together

© OLIVIA NEWTDN-JOHN-Desperate Times

© THE POINTER SISTERS-Automatic

© 38 SPECIAL-Back Where You Belong

WSEZ-Winston-Salem
{Bab Mahoney-P.D.)
oo VAN HALEN-Jump

North Central Region
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38 SPECIAL-Back Where You Belong (A&M)

DAN FOGELBERG-The Language Of Love (Full
Moon/Epic)

KENNY LOGGINS-Footloose (Columbia)

NENA-99 Luftbalions (Epic)

WBWB-Bloomington
{Jahn Heimana—P.D.)
®e TINA TURNER-Let's Stay Together
oo DAN FDGELBERG-The Language Of Love
© BETTTE MIDLER—Beast Of Burden
© BLUE OYSTER CULT-Shooling Shark
© THOMPSON TWINS—Hold Me Now
© APRIL WINE-This Could Be The Right One
o ROCKWELL-Somebody's Watching Me
® 38 SPECIAL-Back Where You Belong
® TIGGI CLAY-Flashes

WCIL-Carbondale
{Teny Waitekus-P.D.}
oo |RENE CARA-The Dream
@ RE-FLEX-The Politics Of Dancing

WGCi-Chicago
{Gram Armstrang-P.D.)

© THE POINTER SISTERS-Automatic

© BILLY GRIFFIN-Serious

© BOBBY WOMACK & PATT) LABELLE-Love Has
Finally Come

® MALCOLM MCLAREN & THE WORLD'S FAMOUS
SUPREME TEAM-World's Famous

© PEABO BRYSON/ROBERTA FLACK-You're Looking
Ltke Love To Me

* DIONNE WARWICK-Got A Got

© BARBARA MASON-Another Man

® CULTURE CLUB-Karma Chameleon

WLS-AM-FM—Chicago
(Steve Casey-P.D.)

© KENNY LOGGINS-Footloose

© MADONNA-Holiday

Q102 (WKRQ)-Cincinnati
{Tony Galluzzo-P.D.}
© NENA-99 Luftballons
© 38 SPECIAL-Back Where You Belong
« RAY PARKER, JR.—t Still Can't Get Over Loving You
« KENNY LOGGINS-Footioose

FM108 (WDMT)-Cleveland
{Jetfrey B, Kelly-P.D.}

@e PATTI AUSTIN-It's Gonna Be Special

oo ASHFORD AND SIMPSON-I'm Not That Tough

« BRIAN JONES-Lolhpop Luv

© G.T.-Just What | Had In Mind

© MARYIN STAPLES-Love Gone Bad

© HOMI & JARVIS-I'm In Love Agan

WGCL—Cleveland
{Bab Travis-P.D.)
®e PAUL YOUNG—Come Back And Stay
®e PATTI AUSTIN-It's Gonna Be Special
® 38 SPECIAL-Back Where You Belong
© THE POINTER SISTERS-Automatic
© BIG COUNTRY-Fields Of Fire
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-Tender Years
© WANG CHUNG-Don't Let Go

92X (WXGT)—Columbus
{Adam Caok-P.D.)

@ NENA-99 Lutthallons

@ JACKSON BROWNE-For A Rocker

© 38 SPECIAL-Back where You Belong

WNCI-FM—Columbus
(Tam Watson-P.D.}
oo NENA-99 Luftballons
oo DURAN DURAN-New Moon On Monday
© CYNDJ LAUPER-Girls Just Wanna Have Fun

WNVZ-Norfolk
(Steve Kelly-P.D.)
© DEELE-Body Talk
© DONNA SUMMER-Love Has A Mind Of Its Own

www.americanradiohistorv.com

WDRQ-Detroit

{Brian White-P.D.)
© REAL TO REEL—Can You Treat Me Like She Does
© THE $.0.S. BAND-For Your Love

WHYT-Detroit
{Steve Goldstein-P.D.}
eo DAN FOGELBERG-The Language Ot Love
®e 38 SPECIAL-Back Where You Belong
® STRAY CATS-Look At That Cadiitac

WNAP-Indianapolis
{Larry Mago-P.D.}

© CHRISTINE McVIE-Got A Hold On Me

© MADONNA-Holiday

WZPL-Indianapolis

{Gary Hottman-P.D.)
@e THE ROLLING STONES-She Was Hot
ee OLIVIA NEWTON-JOHN-Desperate Times
© BIG COUNTRY-Fields Of Fire
« SURVIVOR-I Never Stopped Loving You

WZEE-Madison
{Johnathan Little-M.D.}
© DAN FOGELBERG-The Language Of tove
© SHEENA EASTON-Almost Over You
® THE ROLLING STONES-She Was Hot
© BETTTE MIDLER—Beast Of Burden

WKTI-Milwaukee

{Dallas Cale-P.D.}
© ROCKWELL-Somebody's Watching Me
© 38 SPECIAL-Back Where You Belong

KZ93 (WKZW)—Peoria
(Mark Maloney-P.D.)
oe NENA-99 Luftballons
oo DAN FOGELBERG-The Language Of Love
® REAL LIFE-Send Me An Angel

WZOK-Rockford
{Jett Davis-P.D.)
ee 38 SPECIAL-Back Where You Belong
@ NENA-99 Luftballons
© KENNY LOGGINS-Footloose

WSPT-Stevens Point
(Jay Bouley-P.D.)
@ DAN FOGELBERG-The Language Of Love
®e PAUL YOUNG-Come Back And Stay
© BILLY IDOL-Rebei Yeil
© BLUE OYSTER CULT-Shooting Shark

Midwest Region
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THE ROLLING STONES-She Was Hot (Rolling
Stones)

38 SPECIAL-Back Where You Belong (A&M)

RE-FLEX-The Politics Of Dancing (Capitol}

DAN FOGELBERG-The Language Of Love

(Full Moon/Epic)

KFYR-Bismarck
(Sid Hardt-P.D.})
oe OLIVIA NEWTON-JOHN-Desperate Times
@o THE ROLLING STONES-She Was Hot
@ HUEY LEWIS AND THE NEWS-I Want A New Drug
© THE AMERICAN COMEDY NETWORK-Breaking Up |s
Hard On You

KFMZ-Columbia
(Kevin Young-P.D.)
® APRIL WINE-This Could Be The Right One
® CHRISTINE McVIE-Got A Hold On Me
© 38 SPECIAL-Back Where You Belong
© THE ROLLING STONES-She Was Hot
o PAUL YOUNG-Come Back And Stay

KIIK-Davenport
{Jim 0'Hara-P.D.)
oo DAN FOGELBERG-The Language Of Love
®e RE-FLEX-The Politics Of Dancing
® PAUL YOUNG-Come Back And Stay
© THE POINTER SISTERS-Automatic

WEBC-Duluth
{Dick Johnson-P.D.}
© HUEY LEWIS ANO THE NEWS-I Want A New Drug
© DURAN DURAN-New Moon On Monday
© DAN FOGELBERG-The Language Of Love
© JACKSON BROWNE-For A Rocker
© MANFRED MANN'S EARTH BAND-Runner

KQWB-Fargo
(Craig Roberts-P.D.}
© DAN FOGELBERG-The Language Of Love
® THE POINTER SISTERS-Aulomatic
© KENNY LOGGINS-Footioose
© SHEENA EASTON-Almost Over You

KKXL-FM—Grand Forks
{Don Nordine-P.D.)

© DAN FOGELBERG-The Language Of Love

© KENNY LOGGINS—Foottoose

© ROCKWELL-Somebody's Walching Me

© 38 SPECIAL-Back Where You Belong

® RE-FLEX-The Politics Of Dancing

® SHEENA EASTON-AImost Over You

KRNA-lowa City

(Bart Gaynshor-P.D.)
ee ROCKWELL-Somebody's Watching Me
e 38 SPECIAL-Back Where You Belong
© WANG CHUNG-Don't Let Go

Q104 (KBEQ)—Kansas City
{Pat McKay-P.D.}

© CYNDI LAUPER-Girls Just Wanna Have Fun

© THE ROLLING STONES-She Was Hot

© CHRISTINE McYIE-Got A Hold On Me

® RE-FLEX-The Politics Of Dancing

(Continued on page 18)
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WLOL-Minneapolis

(Tac HammerP.D.)
oo 38 SPECIAL-Back Where You Belong
oo ROCKWELL-Somebody's Watching Me

KJ103 (KJY0)-Oklahoma City
{Dan Wilson-P.D.}

oo THE ROLLING STONES—She Was Hot

®e DAN FOGELBERG-The Language Of Love

® OLIVIA NEWTDN-JOHN-Desperate Times

KQKQ-Omaha
{Jerry Dean—P.0.)
© DAN FOGELBERG-The Language Of Love
© THE POINTER SISTERS-Automatic
® RE-FLEX-The Politics Of Dancing
© 38 SPECIAL-Back Where You Belong

KKLS-FM—Rapid City
{Randy Sherwyn-P.0.)

oo SHANNON-Let The Music Play

oo BILLY JOEL-An lanocent Man

@ ABC-That Was Then But This Is Now

© 38 SPECIAL-Back Where You Belong

KKRC-Sioux Falls
{Dan Kiley-P.D.)
® KENNY LOGGINS-Footioose
© KENNY ROGERS—This Woman
© 38 SPECIAL—Back Where You Belong
® ROCKWELL-Somebody's Watching Me

KHTR-St. Louis
(Bob Tarrett-P.D.}
oo KIM CARNES-You Make My Heart Beat Faster
oo THE POINTER SISTERS-Automatic
® THE ROLLING STONES—She Was Hot

KDVV-Topeka

(Tony Stewart-P.D.}
e 38 SPECIAL-Back Where You Belong
oo ROCKWELL-Somebody’s Watching Me
@ OLIVIA NEWTON-JOHN-Desperate Times
@ APRIL WINE-This Could Be The Right One
© WANG CHUNG-Don't Let Go

KAY|-Tulsa
(Phil Williams-P.D. |
oo BIG COUNTRY-Fields Of Fire
oo THE ROLLING STONES-She Was Hot

KEYN-FM—Wichita
{Ron Eric Taylor-P.D.}
oo NENA-99 Luttbalions
oo JAMES INGRAM WITH MICHAEL McDONALD-Yzh
Mo B There
o DURAN DURAN-Kew Moon On Monday
@ RE-FLEX-The Politics Of Dancing
© 38 SPECIAL-Back Where You Belong
© THE ROLLING STONES-She Was Hot

Southwest Region
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38 SPECIAL-Back Where You Belong (A&M)

ROCKWELL-Somebody's Watching Me (Motown)
OLIVIA NEWTON-JOHN-Desperate Times (MCA)
DURAN DURAN-New Moon On Monday (Capitol)

KHFI-Austin
{Roger Garrett-P.D.)
© HOWARD JONES—New Song
© MANFRED MANN'S EARTH BAND-Runner
© THE ROLLING STONES-She Was Hot

® K.C.Give It Up

® THE POINTER SISTERS-Automatic

© ROCKWELL—Somebody's Watching Me

© DAN FOGELBERG-The Language Of Love

WFMF-Baton Rouge
{Randy Rice-P.D.)
oo DAN FOGELBERG-The Language Of Love
oo HUEY LEWIS AND THE NEWS-| Want A New Drug

WQID-Biloxi
{Mickey Couiter-P.D.)
© THE POINTER SISTERS-Automatic

KXX106 (WKXX)—Birmingham
{Kevin McCarthy-P.D.)

© CYNDI LAUPER-Girls Just Wanna Have Fun

© ROCKWELL-Somebody's Walching Me

© THE POINTER SISTERS-Automatic

© 38 SPECIAL-Back Where You Belong

® PAUL YOUNG-Come Back And Stay

KITE-Corpus Christi

{Jim Zippo-P.0.)
oo 38 SPECIALBack Where You Belong
oo THE POINTER SISTERS-Automatic
© THE ROLLING STONES-She Was Hot
® BILLY 1DOL-Rebel Yeli
® BETTTE MIDLER-Beast Of Burden
© BIG COUNTRY-Fields Of Fire

KAFM-Dallas

(John Shomby-P.D.)
o ROCKWELL-Somebody's Watchmg Me
@0 38 SPECIAL-Back Where You Belong
© BRYAN ADAMS-Heaver

KAMZ-EI Paso

{Bob West-P.D.}
oo DAN FOGELBERG-The Language Of Love
oo JAQUI BROOKS-Lost Without Your Kisses
@ BILLY JOEL-An Innocent Man
@ CHERYL LYNN-Encore
© PATTI AUSTIN-It's Gonna Be Special

Q104 (WQEN)—Gadsden
(Roger GaitherP.D.]

oo THE POINTER SISTERS-Automatic

oo OLIVIA NEWTON-JOHN-Desperate Times

© DURAN DURAN-New Moon On Monday

@ THE ROLLING STONES—She Was Hot

o ADAM ANT-Strip

KILE—Galveston
{Scott Tayler-P.D.)
oo DAN FOGELBERG-The Language Of Love
oo ROCKWELL-Somebody's Watching Me
o OLIVIA NEWTON-JOHN-Desperate Times
© MUSICAL YOUTH-She's Trouble
® BILLY 1DOL—Rebel Yell
© PAUL YOUNG—Come Back And Stay

93FM (KKBQ-FM)—Houston
{John Lander-P.D.}

oo MOTLEY CRUE—Looks That Kill

oo 38 SPECIAL-Back where You Belong

94TYX (WTYX)-Jackson
{Jim Chick-P.D.)
@ ROCKWELL-Somebody's Watching Me
© SHEENA EASTON-AImost Over You
« 38 SPECIAL-Back Where You Belong
o DAN FOGELBERG-The Language Of Love
© STARBUCKS—Another Beat Of My Heart
© T.G.SHEPPARD & CLINT EASTWOOD-Make My Day

KBFM-McAllen/Brownsville
{Bob Mitchel-P.D.}

@ PAUL YOUNG—Come Back And Stay

© HOWARD JONES-New Song

© BiG COUNTRY~Fieids Of Fire

® OLIVIA NEWTON-JOHN-Desperate Times

@ UB 40-Red, Red Wine

® ROCKWELL-Somebody's Watching Me

FM100 (WMC-FM)—-Memphis
{Tom Prestigiacomo—P.D.)

© KENNY LOGGINS—Footioose

© DURAN DURAN-New Moon On Monday

© CYNDI LAUPER-Girls Just Wanna Have Fun

WABB-FM—Mobile

{Leslie Fran-P.D.)
oo MANFRED MANN'S EARTH BAND—Runner
oo THE POINTER SISTERS-Automatic

B-97 (WEZB)-New Orleans
{Nick Bazoo-P.D.)
oo HUEY LEWIS AND THE NEWS— Want A New Drug
oo MAKFRED MANN'S EARTH BAND-Runaer
© KENNY LOGGINS-Footloose

WTIX-New Orleans
(Robert Mitchell-P.D.}
oo HUEY LEWIS AND THE NEWS—| Want A New Drug
oo THOMPSON TWINS-Hoid Me Now
© DAN FOGELBERG-The Language Of Love
© HOWARD JONES—New Song
© STRAY CATS-Look At That Cadillac

KTFM—-San Antonio
{Phil Thorman—P.D.}
oo THE POINTER SISTERS-Automatic
oo ROCKWELL-Somebody's Watching Me
© BILLY 1DOL-Rebei Yell
® PATTI AUSTIN-it's Gonna Be Special
© B.E. TAYLOR GROUP-Vitamin L
® THE POLICE-wrapped Around Your Finger
© THE AMERICAN COMEDY NETWORK—Breaking Up Is
Hard On You

KROK-Shreveport
{Peter Stewart-P.D.}
oo OLIVIA NEWTON-JOHN-Desperate Times
oo SHANNON-Let The Music Play
© PATTI AUSTIN-It's Gonna Be Special
© ELBOW BONES AND THE RACKETEERS-A Night In
New York
© T.G.SHEPPARD & CLINT EASTWOO0D-Make My Day

Pacific Southwest Region
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DAN FOGELBERG-The Language Of Love (Full
Moon/ Epic)

THE ROLLING STOMES-She Was Hot (Rolling
Stones)

38 SPECIAL—Back Where You Belong (A&M)
ROCKWELL-Somebody's Watching Me (Motown)

KKXX—Bakersfield
{Dave Kamper-P.D.)
@ ROCKWELL-Somebody's Watching Me
®o MANFRED MANN'S EARTH BAND-Runner
© THE POINTER SISTERS—Automatic
© BILLY 1DOL-Rebel Yeil
© 38 SPECIAL-Back Where You Belong

KPKE-Denver
{Tim Fox-P.D.)
® NENA-99 Luftballons
© KENNY ROGERS-This Woman
® ROCKWELL-Somebody's Watching Me
® RE-FLEX-The Politics Of Dancing

Q103FM (KOAQ)-Denver
{Jack Regan-P.D.}

oo DAN FOGELBERG-The Language Of Love

oo THE POINTER SISTERS-Automatic

® 38 SPECIAL-Back Where You Belong

@ HEADPINS—Just One More Time

® THE ROLLING STONES-She Was Hot

KLUC-Las Vegas
{Dave Anthony-P.D.}

oo THE ROLLING STONES-She Was Hot
oo BIG COUNTRY-Fields Of Fire

© DAN FOGELBERG-The Language Of Love
® OLIVIA NEWTON-JOHN-Desperate Times
© WANG CHUNG-Don't Let Go

KFl-Los Angeles
(dhant Kaye-P.D.)
© CHRISTINE McVIE-Got A Hold On Me

KIIS-Los Angeles
(Gerry DeFrancesco—P.D.)
oo ROCKWELL-Somebody's Watching Me
®e PATTI LABELLE-|I Only You Knew
@ BILLY IDOL-Rebel Yell
© SHEENA EASTON-Almost Over You
® DAN FOGELBERG-The Language Of Love

@ DAN FOSELBERG-The Language Ot Love
© THE ROLLING STONES-She Was Hot

© 38 SPESIAL-Back Where You Belong

© BIG COUNTRY-Fields Of Fire

® WANG CHUNG-Don't Let Go

o HEADPI4S-Just One More Time

© OLIVIA MEWTON-JOHN-Desperate Times
© UB 40-Red, Red Wine

KIST-Santa Barbara
(Dick Williams—P.D.
© KENNY 0GERS-This Woman
@ 38 SPECIAL-Back Where You Belong
o DAN FOGELBERG-The Language Ol Love
© THE RO..LING STONES-She Was Hot
® PAUL YOUNG—Come Back And Stay
® BILLY IDOL-Rebel Yell
@ T.G.SHEPPARD & CLINT EASTWOOD-Make My Day

KIQQ-Los Angeles
(Paula Matthews-P.D.)
© KIM CARNES-You Make My Heart Beat Faster
® OLIVIA NEWTON-JOHN-Oesperate Times
® TALK TALK-It's My Life
® TRACEY ULLMAN-They Don't Know
© THOMPSON TWINS—Hold Me Now
© THOMAS DOLBY-Hyperactive

KRTH-Los Angeles
{Bou Hamilton-P.D.)
© SHEENA EASTON-Almost Over You
© THE ROLLING STONES-She Was Hot
© PAUL YOUNG—Come Back And Stay
© RUN-D.M.C.-Hard Times/Jan Master Jay

KOPA—Phoenix
{Reggie Blackwel-P.D.)
® EURYTHMICS—Here Comes The Rain Agan
© JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
© ROCKWELL-Somebody's Watching Me

KLRZ-Provo
(Tony Dee-P.D.)

* KENNY ROGERS-This Woman

© MICHAEL JACKSON-Thrilier

© DAN FOGELBERG-The Language Of Love

® PAUL McCARTNEY-So Bad

o PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me

@ NEIL SEDAKA AND DARA SEDAKA-Your Precious
Love

KDZA—Pueblo
[Rip Avila-P.D.)
® TINA TURNER-Let's Stay Together
® K.C.Give It Up
® THE ROLLING STONES-She Was Hot
@ OLIVIA NEWTON-JOHN-Desperate Times
® PAUL YOUNG-Come Back And Stay
@ KIM CARNES-You Make My Heart Beat Faster

KRSP-Salt Lake City
(Steve Carison-P.D.)
oo DAN FOGELBERG-The Language Of Love
oo ROCKWELL-Somebody's Watching Me
@ CHRISTINE McVIE-Got A Hold On Me
© 38 SPECIAL-Back Where You Belong
® UB 40-Red, Red Wine

KS103 (KSDO-FM)—San Diego
{Mike Preston-P.D.}
© DAN FOGELBERG-The Language Of Love
@ THE AMERICAN COMEDY NETWORK-Breaking Up is
Hard On You

XTRA-AM-San Diego

{Jim Richards—P.0.)
oo THE PRETENDERS—Middle Of The Road
oo MANFRED MANN'S EARTH BAND—Runner
o DAN FOGELBERG-The Language Of Love
® PAUL YOUNG-Come Back And Stay
® 38 SPECIAL-Back Where You Belong

KSLY—San Luis Obispo
{Joe Collins—P.D.)

13-KHYT-Tucson
{Sherman Cohen-P.0.)
® THE POINTER SISTERS-Automatic
© MUSICAL YOUTH-She's Trouble
© 38 SPECIAL-Back Where You Belong
© DAZZ BAND-Joystick
© OLIVIA MEWTON-JOHN-Desperate Times

KRQQ-Tucson
{Guy Zapolean—P.D.)
oo JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
oo WANG CHUNG—Don't Let Go
© THE POINTER SISTERS—Automatic
© BIG COUNTRYFields Of Fire
® OLIVIA NEWTON-JOHN-Desperate Times

Pacific Northwest Region
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KENNY ROGERS-This Woman (RCA)

THE POINTERS SISTERS-Automatic (Planet)
ROCKWELL-Sombody's Watching Me (Moto_vm))
MANFRED MANN‘S EARTH BAND-Runner (Arista

KYYA-Billings
{Jace Beli-P.D.)
oo HUEY LEWIS AND THE NEWS—| Want A New Drug
®o RE-FLEX-The Politics Ol Dancing
© THE PO:NTER SISTERS-Automatic
© 38 SPESIAL-Back Where You Belong
© JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There

KBBK—Boise
(Tors Evans—P.D.)
oo THE AOLLING STONES-She Was Hot
oo THOMPSON TWiNS—Hold Me Now
o ADAM ANT-Stnp
© WANG CHUNG-Don't Let Go
© BETTTE MIDLER-Beast Of Burden
© MOTLEY GRUE-Looks That Kill

KTRS—Casper
{Bill Cody-P.D.)
oo HUEY LEWIS AND THE NEWS—| Want A New Drug
oo THE POINTER SISTERS-Automatic
© THOMPSON TWINS-Hold Me Now
© 38 SPECIAL-Back Where You Belong
© PATTI LABELLE-If Only You Knew
* KENNY LOGGINS-Footloose
© HOWARD JONES—New Song

KGHO-Hoquaim

{Steve Larson-P.0.)
© KENNY ROGERS-This Woman
© EURYTHMICSHere Comes The Rain Again
® JACKSIN BROWNE-For A Rocker
o DAN FOGELBERG-The Language Of Love
© THE RBLLING STONES-She Was Hot
© MANFRED MANN'S EARTH BAND-Runner
® RE-FLEX-The Politics Of Dancing

© SHEENA EASTON-AImost Over You
© MOTLEY CRUE-Looks Thal Kill
© BIG COUNTRY-Fields Of Fire

KOZE-Lewiston
{Jay McCall-P.D.)
© UB 40-Red, Red Wine
© ROCKWELL-Somebody's Watching Me
® WANG CHUNG-Don't Let Go
© MINK DE VILLE-Each Word Is A Beat Of My Heart
© APRIL WINE-This Could Be The Right One
® PAUL YOUNG-Come Back And Stay
® OLIVIA NEWTON-JOHN-Desperate Times

KHOP—Modesto

{David Allyn Kraham-P.D.)
®e RE-FLEX-The Politics Of Dancing
@0 THE ROLLING STONES—She Was Hot
© THAMPSON TWINS-Hold Me Now
© OLIVIA NEWTON-JOHN-Desperate Times
© 38 SPECIAL-Back Where You Belong

KIDD-Monterey
[John Morgan-P.D.)
oo THE ROLLING STONES-She Was Hol
oo ROCKWELL-Somebody's Watching Me
© THE POINTER SISTERS-Automatic
© THOMPSON TWINS-Hold Me Now
© CYNDI LAUPERGirls Just Wanna Have Fun
© 38 SPECIAL-Back Where You Belong
® OLIVIA NEWTON-JOHN-Desperate Times

KCNR—Portland

{Treviyn Holdridge-P.0.)
oo VAN HALEN-Jump

KMJK—Portland
{don Barry-P.D.)
© MANFRED MANN'S EARTH BAND-Runner
© THE POINTER SISTERS-Automatic
© ROCKWELL-Somebody's Watching Me

KWOD—Sacramento
{Tom Chase-P.D.}
© DAN FOGELBERG-The Language Of Love
© KENNY ROGERS-This Woman
© 38 SPECIAL—Back Where You Belong
© WANG CHUNG-Don't Let Go

KFRC-San Francisco
{Gerry Kagie—P.0.)
© EURYTHMICS-Here Comes The Ram Again
@ BILLY JOEL-An innocent Man
© DURAN DURAN-New Moon On Monday
o VAN HALEN-Jump
® KENNY ROGERS-This Woman

KITS—San Francisco
(Jef! Hunter-P.D.)
oo ROCKWELL-Somebody's Watching Me
oo KENNY ROGERS-This Woman
© PRINCE-Let's Pretend We're Married/Irresistable Bitch
* K.C.Give It Up
© RICK JAMES AND SMOKEY ROBINSON-Ebony Eyes
@ CHRISTINE McVIEGot A Hold On Me

KUBE—Seattle
{Bob Case-P.D.)
oo HUEY LEWIS AND THE NEWS— Want A New Drug
*o QUIET RIOT-Bang Your Head (Metal Heaith)
© KENNY ROGERS—This Woman
© EURYTHMICS-Here Comes The Rain Again
© KENNY LOGGINS—Footloose

KJRB-Spokane
{John Sherman—P.D.)
® ANNE MURRAY-That's Not The Way (It's S'posed To

Be)

© FRANK STALLONE & CYNTHIA RHODES—I'm Never
Gonna Gve You Up

© THE CARPENTERSYour Baby Doesn't Love You
Anymore

KNBQ-Tacoma

{Sean Lynch—P.D.}
© SHANNON-Let The Music Play
© MANFRED MANN'S EARTH BAND-Runner
© SHEENA EASTON-Almost Over You
@ DAN FOGELBERG-The Language Of Love
© THE POINTER SISTERS-Automatic
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Vox Jox

® Continued from page 12

Leaving his KOGO San Diego all-
news afternoon slot to return to a for-
mat he’s more familiar with is Larry
Knight. Larry will once again team
up with George Johns, this time in
programming KLZZ, San Diego’s
“Class™ outlet, formerly KPRI.

* Kk k.

When WSIX-FM Nashville prom-
ised some major changes, they
weren't kidding. New to afternoon
drive is Scotty Brink. (Just after we
located him, doing mornings across
town at the easy listening outlet, he
took off.) In addition to the personal-
ity he'll bring to afternoons, Jerry
House will be doing mornings. Now
those of you who've kept the Cliff
Notes version of the WSIX story will
remember that PD Jerry also does
mornings on the AM. He still will;
it’s your basic simulcast. What’s not
so basic is that the FM is country and
the AM is somewhere between AC
and top 40. Well, music isn’t the ma-
jor emphasis in WSIX’s mornings
anyway.

Doing middays is former Y-107
(Lebanon) weekender Liz Cavan-
augh, who will serve as music direc-
tor as well. Now doing music on the
AM side is afternoon host Chuck
McCartney. Former AM overnighter
Fran Morley does 6 to midnight on
the FM, followed by Glenn Edwards
...Doing overnights on WZEZ is
Gary Moss, who wrote to tell us that
his midnight to one hour is now No.
1, jumping from a 5.0 to a 12.6.

WSIX isn't the only station in
town going through a change or two.
WSM-AM bids farewell to Tony Ly-
ons. Lyons, who is only the fifth host
of “The Waking Crew” (the show
which features a live studio audience
and live orchestra was originally

hosted by Dave Overton, followed by
Ralph Emery and Teddy Bart), is re-
placed by Charlie Chase, who in ad-
dition to handling the 7:45 to 9 a.m.
segment will continue doing after-
noon drive.

*x Kk X

Carol Miller is back on the air full-
time in New York. The former top-
rated night personality on WPLJ,
who has been doing weekends on
WNEW-FM for the past few months,
moves into the 5 p.m. to 9 p.m. slot,
replacing Meg Griffin.

Providence’s WPRO now has King
Arthur Knight doing afternoons.
Knight, who has been doing week-
ends at the AM powerhouse for the
past three years, spent most of his ca-
reer at Boston's WMEX and Provi-
dence's WICE. About the only guy in
town with a longer New England ra-
dio history is WPRO-AM morning
man Salty Brine.

Bill Flynn gets something to play
with on the WMAG High Point
morning show. That “something” is
a news team anchored by Frank La-
seter (wasn't he at WFUN in Miami
the Mike E. Harvey days using an-
other name?) and Jim Johnson
... Barry Kilgore moves from part-
time to 9-noon on Houston's KRBE.
The former KHFI Austin PD also
owns a local production company
there.

Carolina AOR personality Tom
Gongaware, most recently with
Charlotte's oldies and beach music
station WGSP, has defected to televi-
sion, serving as promotion coordina-
tor for Charlotte’s PBS outlet WTVI
(Channel 42).

Former KGB San Diego personal-
ity Ron Garrett joins San Francisco's
“Rocker” (KRQR) as afternoon
drive personality and music director.
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The Rocker, by the way, is now two
years old. The switch from KCBS-
FM to KRQR took place Jan. 25,
1982 ... Meanwhile, down in Los
Angeles, a few more changes have
taken place at KRLA. Johnny Hayes
moves back to middays, where he
continues to host his noon “Count-
down"” hour—without a doubt the
station’s best feature (although we've
got to admit Huggy Boy is growing
on us). Filling Johnny's former after-
noon slot is Michele Ross, who has
been doing weekends. Returning to
the station as music coordinator after
a year's absence is David Schwartz.
* K K

Love 94 (WWWL-Miami) has
signed Pete Salant to a longterm con-
sulting  agreement . .. WSTA-FM
Spartanburg, S.C. signs Schulke. The
station had been Bonneville/FM
100... WMUM  Marathon, Fla.
picks up KalaMusic's easy listening
service.

Some changes at Ft. Lauderdale’s
Kiss (WKQS): PD Mac Allen va-
cates his afternoon slot, moving to
10-noon, while WIL St. Louis” Tom
Kennedy now does afternoons. Prior
to WIL, where he did mornings,
Kennedy was at Memphis’® WMPS
and Columbus’ WCOL. The lineup
now features Collins-in-the-Morning
followed by Allen, Jim Richards,
Kennedy, Rosemary Vincent and
Greg James.

While Mac Allen is shortening his
on-air hours, WGNA Albany PD
Chris Warren is lengthening his. He
returns to morning drive, thus short-
ening the rest of the dayparts a bit
... On the subject of lineups, 13Q
(WQUE) New Orleans has sent us
their listen line number and an up-
date of what they’re up to. Simulcast
in morning drive (with WQUE-FM,
Q-93) is "The Q Morning Krewe,”
followed by PD Chris Bryan, former
B-97er Ted Kelly in afternoons,
Bumper Morgan from B-94 Pitts-
burgh doing evenings and former
“Dance Fever™ tv host “Jennifer” on
overnights.  Weekenders  include
WRNO New Orleans’ Don Manale
and WQID Biloxi's Dan McKay. Ac-
cording to GM Phil Zachary, they
sound great. And if they increase the
volume on their listen-line we might
find out for ourselves.

* K K

Got a call from Richard Lorenzo,
the producer of Bob Shannon’s ""Hall
of Fame™ show heard nightly from 9
to 10 p.m. on WCBS-FM New York.
He wanted to set the record straight:
’CBS-FM  was the first station in
New York to play the American
Comedy Network's "Breaking Up Is
Hard On You.” In fact, they played a
whole hour of telephone songs, over
20 of 'em (we're wondering if they
play them at the wrong speed, play
no spots, or do no talking to get 20
records into an hour). The list includ-
ed everything from “Beachwood 4-
5789 to 867-5309."

Wanna Be a "*Boss Jock?™ Join the
army. According to the latest "Army
Information Radio Service™ press re-
lease, they've got a staff of them. In-
cluded in the lineup are operations
manager Ed Caputo, broadcast su-
pervisor Ed Tooma, Andy “Q”
Windfelder, Sarah Jane Rodman and
Steve “Country” Malnar. Addition-
ally, Clark Taylor serves as news di-
rector, with Robb Chastain as an an-
chor. Among the services AIRS
provides is “Soldier Salutes’—taped
messages, jingles, etc. from stateside
stations to be broadcast overseas. So
if you'd like to dramatically increase
your coverage, give Ed Tooma a call
at (202) 433-2404.

Former WTOP Washington sports
marketing director Scott Savage
joins WCBM Baltimore  as
GSM .. . Moving up to national sales
manager at WPEN/WMGK Phila-
delphia is Bob Bush. .. Cathy Car-
son moves to promotions director at

www americanradiohistorv com

KRBE Houston . . . Rick Beers now
does afternoons at Richmond Ind.’s
WKBV.

* K K

Looking for a morning gig in
Rochester? Call Jay Stevens at Lan-
sing’s WVIC, (517) 487-5987. He's
the new PD at Rochester's WHFM,
and has an opening to fill immedi-
ately.

WINZ Miami owner Guy Gannett
Broadcasting has purchased an AM
in Tampa to complement a growing
fold that inculdes Cocoa Beach's
WRKT-FM, KSTT/WXLP Daven-
port/Maine and KOFM Oklaho-
ma—and, they've still got some tv
properties in their home state of
Maine. What they're buying is Pinel-

las Park's talk outlet WPLP...
Meanwhile, at Gannett in Tampa,
Chris Miller is upped to PD at WIQI
reporting to Bob DeCarlo, vice presi-
dent of operations at 101.

Moving up to PD at WRMM At-
lanta is George Montiel, while for-
mer Warm 100 PD Allen Saudners
takes a corporate post within Susque-
hanna. . . Movingup to PD at Buffa-
lo's WNYS is midday personality
Bill Tod. He replaces Ray St. James,
who exited last week. Coming in as a
consultant replacing Bob Harper is
Tom Mitchell, who programs co-
owned WPKY-AM-FM Rochester-
...Upped to station manager at Ini-
finity’'s New York Spanish outlet
WIIT is sales manager Frank Flores.
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Rock Albums

ARTIST—Title, Label

VAN HALEN-1984, Warner Bros.

THE PRETENDERS-Learning to Crawl, Sire
YES-90125, Atco

JOHN LENNON-Milk & Honey, Polydor
GENESIS—Genesis, Atlantic

38 SPECIAL-Tour De Force, A&M

JOHN COUGAR MELLENCAMP-Uh-Huh
Riva/Mercury

HUEY LEWIS AND THE NEWS-Sports,
Chrysalis

THE ROLLING STONES-Undercover, Rolling
Stones

MANFRED MANN-Somewhere In Afrika,
Arista

DURAN DURAN-Seven And The Ragged Tiger,

Capitol
CHRISTINE McVIE-Christine McVie, Warner
Bros.

MOTLEY CRUE-Shout At The Devil, Elektra

07ZY OSBOURNE-Bark At The Moon, CBS
Associated

SOUNDTRACK—Footloose, Columbia
BILLY IDOL-Rebel Yell, Chrysalis

JUDAS PRIEST-Defenders Of The Faith,
Columbia

REAL LIFE-Heartland, MCA/Curb

NIGHT RANGER-Midnight Madness, MCA

DWIGHT TWILLEY—Jungle, EMI/America

BON JOVI-Bon Jovi, Mercury

TED NUGENT—Penetrator, Atlantic

SOUNDTRACK-Two Of A Kind, MCA

EURYTHMICS-Touch, RCA

THE ROMANTICS—In Heat, Nemperor

DAN FOGELBERG-Windows and Walls, Full
Moon/Epic

UTOPIA—Oblivion, Passport

BLUE OYSTER CULT-The Revolution By
Night, Columbia

SOUNDTRACK-A Night In Heaven, A&M
ACCEPT—Balls To The Wall, Portrait
CYNDI LAUPER-She's So Unusual, Portrait
RE-FLEX-The Politics Of Dancing, Capitol
APRIL WINE-Animal Grace, Capitol

THE ALAN PARSONS PROJECT-The Best Of
The Alan Parsons Project, Arista

QUIET RIOT-Metal Health, Pasha/CBS
HYTS—Hyts, Gold Mountain

THE POLICE-Synchronicity, A&M
HEADPINS-Line Of Fire, MCA

THE MOTELS-Little Robbers, Capitot

ALCATRAZZ-No Parole From Rock 'N" Roll,
Rocshire

ABC—Beauty Stab, Mercury

HOWARD JONES—Humans Lib, Elektra
STREETS-1st, Atlantic

WANG CHUNG—Points On A Curve, Geffen
1. 7. TOP-Eliminator, Warner Bros.

THE FIXX-Reach The Beach, MCA
STEVIE NICKS—The Wild Heart, Modern
ELTON JOHN-Too Low For Zero, Geffen

ROBERT PLANT-The Principle Of Moments,
EsPeranza/Atlantic

PREVIEW-Preview, Geffen

2 SOUNDTRACK-Footloose, Columbia

3 APRIL WINE—This Could Be The Right One, Capitol (12

Inch)

4 DAN FOGELBERG-Windows And Walls, Full Moon/Epic

GOLDEN EARRING-When The Lady Smiles, 21 Records
Polydor) (12 Inch)

6 DWIGHT TWILLEY—Jungle, EMI/America
7 | GREAT WHITE-Stick It, EMI-America

8 BON JOVI-Bon Jovi, Mercury
9

\ THOMPSON TWINS-Hold Me Now, Arista (12 Inch)

\ A compilation of Rock Radio Airplay as indicated by the nation’s leading Album oriented and Top Track stations.
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Night, Rolling—Sto_ngs

Top Tracks

ARTIST—Title. Label

VAN HALEN-jump, Warner Bros.

THE PRETENDERS—Middie Of The Road, Sire

JOHN LENNON,—Nobody Told Me, Polydor
DURAN DURAN-New Moon On Monday,
Capitol

YES—It Can Happen To You, Atco

VAN HALEN-Panama, Warner Bros.

JOHN COUGAR MELLENCAMP-Pink Houses,
Riva/Mercury

GENESIS-That's All, Atlantic

38 SPECIAL-Back Where You Belong, A&M

THE ROLLING STONES-She Was Hot, Rolling
Stones

YES—Changes, Atco
SOUNDTRACK-Ask The Lonely, MCA
SOUNDTRACK-Heaven, MCA

MANFRED MANN’'S EARTH BAND-Runner,
Arista

BILLY IDOL-Rebel Yell, Chrysalis

CHRISTINE McVIE-Got A Hold On Me, Warner
Bros.

HUEY LEWIS AND THE NEWS-| Want A New
Drug, Chrysalis

YES—Owner Of A Lonely Heart, Atco
MOTLEY CRUE-If Looks Could Kill, Elektra

EURYTHMICS—Here Comes The Rain Again,
RCA

YES-Leave It, Atco

BLUE OYSTER CULT—Shooting Shark,
Columbia

ELTON JOHN—| Guess That's Why They Call It
The Blues, Geffen

VAN HALEN-Hot For Teacher, Warner Bros.
BON JOVI-Runaway, Mercury

BLUE OYSTER CULT-Take Me Away,
Columbia

THE MOTELS—Remember The Night, Capitol

VAN HALEN-I'll Wait, Waiiier 8ros.

THE PRETENDERS-Time, The Avenger, Sire
UTOPIA-Cry Baby, Passport

DWIGHT TWILLEY—Girls, EMI-America
STEVIE NICKS—Night Birds, Modern

QUIET RIOT-Don't Wanna Let You Go, Pasha
JOHN LENNON-I'm Steppin' Out, Polydor
07ZY OSBOURNE-Bark At The Moon, CBS
Associated

REAL LIFE-Send Me An Angel, MCA/Curb

THE POLICE-Wrapped Around Your Finger,
A&M

JOHN COUGAR MELLENCAMP-Play Guitar,
Riva/Mercury

GENESIS—Just A Job To Do, Atlantic

CYNDI LAUPER=Girls Just Want To Have Fun,
Portrait

38 SPECIAL-If I'd Been The One, A&M
THE FIXX-The Sign Of Fire, MCA

JOHN COUGAR MELLENCAMP-Serious
Business, Riva/Mercury

SOUNDTRACK-Footloose, Columbia

fHE ALAN PARSONS PROJECT-You Don't
Believe, Arista

NENA-99 Luftballons, Epic

MICHAEL JACKSON-Thriller, Epic
HYTS-Backstabber, A&M

0ZZY OSBOURNE—Rock ‘N’ Rol! Rebel, CBS
Associated

JOHN COUGAR MELLENCAMP-Crumblin’
Down, Riva/Mercury

NIGHT RANGER—(You Can Still) Rock In
America, Capito!

RE-FLEX-The Politics Of Dancing, Capitol
GENESIS—It's Gonna Get Better, Atlantic
DARYL HALL AND JOHN OATES-Say It Isn't
So, RCA

THE ROLLING STONES-Too Much Blood,
Rolling Stones

ROBERT PLANT-In The Mood,
Esparanza/Atlantic

GENESIS-Home By The Sea, Atlantic

ABC-That Was Then, But This Is Now,
Mercury

THE POLICE-Synchronicity Hl, A&M
THE ROLLING STONES-Undercover Of The

|

|
]

I
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BUZZING WITH BUSINESS—Jan Jacques, left, and Buzz Bennett, right, of

the newly formed audio-video production and marketing firm Buzzjacque

Productions in Los Angeles, review plans for their first project. The com-

pany has teamed up with Frank Leonetti, center, of the production firm,

the Frank Leonetti Organization, for their debut effort, a video of Willie
Dee’s Rocshire single ‘“Call Me Next Week.”

Station: WLUP Chicago (AOR)
Contact: Sandy Stahl

Concept: Three-Day Weekends
Execution: Figuring that everyone
who wakes up early enough to catch
morning drive on a regular basis lusts
after the luxury of a three-day week-
end, WLUP morning personahty
Jonathon Brandmeier invites his lis-
teners to write him explaining why a
friend, relative or co-worker deserves
a day off with pay.

Each Thursday, after arranging
the details with the employer affect-
ed, Brandmeier calls the surprised
worker on the air to explain the prize,
which is the following day off. Addi-
tionally, the weekly winners' names
are put into a barrel, and every two
months a name is drawn, with the
winner receiving a week-long paid
vacation including such goodies as a
ski trip, cruise, airline tickets and
Club Med vacations.

* K K

Station: WMJI Cleveland (AC)
Contact: John Bowler, promotion
director
Concept: The Great Escape Suitcase
Party
Execution: Actually, KUBE Seattle’s
Michael O’Shea first called this idea
to our attention, so it seems that sev-
cral stations are using a variation of
the same basic theme. In Cleveland,
WMIJI announced that all listeners
were invited to a Friday night party
at both of the local Marriott hotels.
All that was needed for admittance
was a packed suitcase. Registration
was held at the door, and at the end
of the evening, a winner was selected
who was given a free night at the ho-
tel, limousine service to the airport
the next morning. round trip tickets
to New York, a night at the Marriott
there. and limousine service back to
their cars on Sunday night.

While most of this can be handled
on a trade-out basis, and the basic
prize is not terribly major (except in

Satin Jackets ¢ Sweatshirts

T-Shirts
Unique custom made jackets
for the Rock 'N’ Roll trade.

126 West 22 St. New York, N.Y 10011
(212) 206-0490

~ Pro-Motions |

O'Shea’s case, where the trip was to
Tampa and included in the deal were
Superbowl tickets), the real fun is the
anticipation and surprise at a last-
minute getaway.

* *  *
Station; WCVS/WFNMS Springfield,
I1l. (AC/country)
Contact: Geoffrey Neuhoff, GM
Concept: Cabbage  Patch
Auction
Execution: We promise this will be
the last mention in this column of
Cabbage Patch Dolls, but this idea
works with any prize in great de-
mand and limited quantity. WCVS
managed to round up 15 new Cab-
bage Patch Dolls, just before the holi-
days. While giving them away would
have created some excitement,
WCVS came up with the idea of auc-
tioning them off, on the air, with the
proceeds going to a local charity.

In addition to the dolls. other
items of interest were also auctioned.
netiing the station several hours of
enticing programming as well as a
great deal of publicity, in that
$10,000 was raised for the local char-
ity. As for what the Cabbage Putch
dolls brought: up to $300 each.

* & K
WCUZ Grand Rapids

Doll

Station:
(country)
Contact: Kevin Reynolds
Concept: The City Of Grand Rapids
Gift Catalog
Execution: The catalog 1s a 16-page
booklet printed by WCUZ contain-
ing a unique listing of items that indi-
viduals or corporations can purchase
as tax deductible gifts to the city
Without the donations, the items will
go wanting, due to budget cuts.

Many of the ideas are quite entic-
ing. Besides the good the community
receives, many are great ego boosters
for the recipient. For example, giving
the residents of Grand Rapids a free
day at the zoo in your honor will run
you $1.000. For those less lavish, you
can feed a porcupine for $5 a month
(a cow will run you $90). The booklet
is both promoted and distributed by
the station, and provides a great vehi-
cle to further instill the thought that
WCUZ /s Grand Rapids.

* A K

STATION: WRQX (Q 107) Wash-
ington (contemporary)
CONTACT: Marty Wall
CONCEPT: Shuttle to
world
EXECUTION: In conjunction with
NASA's latest shuttle launch, Q 107
offered listeners two seats on another
shuttle, to another world. The excite-
ment built on the Elliott & Woodside
morning show as the correct caller
was informed she'd won. And so it
was that a local resident received two
seats on the Eastern shuttle to New
York and a ringside seat for the tap-
ing of NBC-TV’s “Another World.”

another
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ABC Watermark has cancelled
“Soundtrack Of The ’60s.” Water-
mark's Tom Rounds was in London
last week when we heard the news

~ Featured Programming

Sorry We Missed It: Jaclyn
Smith’s Fcb. 3 segment of *“Alive
And Fit” on the ABC Direction Net-
work: “How to avoid dry skin when

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of

Billboard *

Survey For Week Ending 2/11/84

£ Copynght 1984 . Billboard Publications. Inc
No part of this publication may be reproduced.
stored in a fetneval system, or transmitted in
any form or by any means, electronic. mechan-
cal, photocopying. recording, or otherwise, with-
out the prior written permission of the publisher
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and was unavailable for comment, so swimming this winter.”” We hope to hroadeast time and duates. = ) . ; A
: 20t . . : : < -of-the-road singles compiled from
we called John Axton, vice president be luckier Feb. 10, when the net- ‘ f"; ::;Zesta;:obe::r :Talgnﬁst":;:dirr:nk ;dr:ra ne i’
of the ABC Adult Network, which work's Dr. Laura Schlessinger, host Feb. 6, Christine McVie, Kiss, Rockline, - T " ’
fed “Soundtrack™ through its Enter- of “*Let’s Cope,” addresses “"How do Global Satellite Network, 90 minutes. ; § 2
tainment Network, but he was in you deal with a difficult boss?” Feb. 6-12, Terri Gibbs, Live From Gifley's, ‘ 2| % | $ | TITLE, Artist, Label & Number (Dist. Label] (Publisher, Licensee)
“meetings.” We'll get the scoop next * *x * Westwood One, one hour. ool =
week. In the interim, look for host United Aitlines. in an effort to Feb. 6-12, Maynard Ferguson, Chris Con- | 3 9 OF LAURA ] . WEEKS
Gary Owens to announce his involve- ] e i . or, Music Makers, Narwood Productions, 1 ) nristophey O Ay I 2
. : make the friendly skies even friendli- one hour | S="1 ==
ment in another syndicated venture er hus signed “The Sounds OF Sina- :
shortly (remember that Murray the v 8 e Feb. 6-12, Anne Murray, Country Closeup, @ 2 |13 JOANNA
S ] ) tra’ show, hosted by Sid Mark . . . Narwood Productions, one hour. Kool And The Gang De-Lite 829 (Delighttul. BMI
K was its original host when the show ‘ . e | @ 5 | 8 AN INNOCENT
started in the summer of 1980) Drake-Chenault  has  picked  up Feb. 6-12, .38 Special, Off The Record Biily Joel, Columh|a 38-04259 (Joel, BMI)
; ' WNBC New York and WFYR Chi- Special, Westwood One, one hour. @ 1] s SO BAD
A~ cago for its “History of Rock & Feb. 6-12, Kool & The Gang, Pop Concert, Paul MC%m\ne)E/Lngmh«a 38-04296 (MPL Communications, ASCAP)
Il you want London V\'ave.length’s lPveriey .. e ng RnELeTs tesiiond DG, G Wellr . - ° S éﬁl't?m: CiubMV|rg|n/Ep|c 3404221 (virgin/Pendulum, BMI)
10-hour “Motown 25th Anniversary appear on the Feb. 27 installment of Feb. 6-12, Ray Parker Jr., Special Edition, @ 6 | 11 RUNNING WITH THE NIGHT ‘
Radio Special,” you'll have to broad- Narwood’s “Country Closeup” Westwood One, one hour. @ & | 10 kli)&%sl?cgl\fERM(Y)g)Jvn 1710 (Brockman, ASCAP/Dyad, BMI
cast it twice between July 4 and Sept. Debbie Fradin is The United Sta- \ F&b- _10-012, ?(tjeve WL?rTeé,SVtVeteHy Ct(rJ]Un- Sheena Easton, EMI-America 8186 ’M|chae| H. Goldsen/Carload Of
3, according to president Dick PP est stati . T ry Music Countdown, United Stations, three Us/Sweet Angel/Atiantic, ASCAP/BM
Eberl g s p o ol tions’ newest station .cleatdflce ICP n o 8 8 | 15 | GUESS THAT'S WHY THEY CALL IT THE BLUES
erle—once during cither holiday New York ... Audio Stimulation, Feb. 1012 John Conlee. Solid Gold C Elton John, Geffen729460 (Warner Bros.) (Intersong, ASCAP)
weekend and as a 10-week series syndicator of the Wolfman Jack eU.' . S’ onn ?E ee,h olid 0ld Loun: 2| 4 THISAHOM /Unich BMI
spotlighting one-hour segments. The - W try,F bnnf(?lztat!\lnoirt]:" Gareré:mmgrsé  Sounds 1l mr‘l‘r}ysRogers RCA 13710 (Gibb Brothers/Unichappetl, BMI)
syndicator recently picked Jon Sar- 1680 North Vine St. mn Unitid. Sta-tior'w foulr hoyurs ! a ! Genesis, Atlantic 7-89724 (Pun/Warner Bros., ASCAP)
i j - 6 . 39 J : 11 4 13 READ EM AND WEEP
gentioilongSangent Productlon§ n Hollywood . ... ‘Th" House Party Feb. 10-12, The Producers, part two, Rock Barry Manilow, Arista AS1-9101 (Edward B. Marks/Neverland/Peg, BMI)
Hollywood to head its new office and “Country Cuts,” produced by ; @ 14| 8 SAVE THE LAST DANCE FOR ME
. . A Chronicles, Westwood One, one hour. !
there (6427 Sunset Blvd., Suite 12) in D.I.R. Broadcasting, have a new pro- Feb. 10-12. Valentine’s Day S D Dolfy Parton, RCA 13703 (Rightsong, BMI)
A e (19 el s e v Gl d Scott Kush Thom F eb. 10-12, Valentine's Day >ongs, Ur. 13 | 10| 12 I STILL CAN'T GET OVER LOVING YOU
‘ program LCERIDCOTIRUSINCIEL LN OTE {Che Demento, Westwood One, two hours. Ray Parker, Jr., Arista 1-9116 (Raydmla ASCAP)
ings. Eberle wants to capitalize on ro is upped to vice president and di- Feb. 10-12, J. Blackfoot, Patti LaBelle, 19| 6 YOU'RE LOOKING LIKE LOVE TO M
the growth pf urban and contempo- rector of station sales for Westwood The Countdown, Westwood One, two hours. ;ng/oHngf%ﬁ,og?ﬁnf\s%ﬁ) Cap'ml 087 (A ECERPI A dtiats (e
rary hit stations with shows that ap- One in Los Angeles . . . Listen to the Feb. 10-12, Christopher Cross, Rick Dees’ 15 | 16 | 11 YOUR PRECIOUS LOVE
peal to those formats. One idea is a AP Network News for a 10-part se-  Top 40 Countdown, United Stations, four mw gg# ieffgfowaw SlaE’a Sedaka, MCA/Curb 52307 (Jobete, ASCAP)
weekly magazine with an “interna- ries on tax tips beginning Feb. hours. Christine McVie, Warner Bros. 7-29372 (Alimony, BMI/Cement Chicken,
tional flavor' hosted by Stevie Won- 20. Feb. 10-12, Carly Simon, Dick Clark’s SOl ([ e éHOQ’P)HER
der’s favorite rapper, Mr. Gary Byrd. * * * Rock Roll & Remember, United Stations, four Ronnie Milsap, RCA 13658 (Lodge Hall, ASCAP)
) hours. 24 | 4 'M NEVER GONNA GIVE YOU UP
And Now A Word From Your Lo- Feb. 10-14, Heart, The Source, NBC, 90 Frank Stallone/Cynthia Rhodes, RSO 815882-7 (PolgEram) (Stigwood
cal Station: It took them a few min- filafes ' international /Famous/Robert Stigwood/Ensign, AS
B]"boqrd o realize it. but the folks : : , 23| 6 | YAH MO B THERE
s ul.es o realize it, but the folks at Feb. 11-12, Bobby Sherman, Music & James Ingram With Michael McDonald, Qwest 7-29394 (Warner Brosg_
A3 WI.PA Lancaster, Pa., finally fig- Memories, Strand Broadcast Services, three Elseman/Hen Al/Kings Road, BMI/Genevieve/Rodsongs PRS/Yellow Brick
\fred out ‘lhal lhgy may have scored a hours. 20 | 20 | 10 WHISTLE DOWN THE WIND ‘
first during their broadcast of the Feb. 12-18, Heart, BBC Rock Hour, Lon- @ Nick Heyward, Arista 1-9072 (Bryan Morrison, ASCAP)
fom g s Phil- 30 3 WRAPPED AROUND YOUR FINGER
l»983 World Se_rnes bemeeq the Phil don Wavelength, one hour. The Police, A&M 2614 (Magnetic/Regatta/l||ega| Songs, BMI)
lies and the Orioles. Operations man- Feb. 12-18, A Flock Of Seagulls, Rock (22)| 25 SEND IN THE CLOW
N ager David Radcliff points out that Over London, London Wavelength, one hour. e #Z’:('EHZ"C:E’QACEZGIG (Reve|3“0ﬂ/Rl|tlng, ASCAP)
RADIO the Hall Communications outlet not  Feb. 13, Quiet Riot, David Gilmour, Rock- Olivia Newton-John And John Travolta, MCA 52284 (Foster
only carried the Phils' entire regular line, Global Satellite Network, 90 minutes. Frees/Rehtakul/Zargon,BMI/ASCAP)
e ik b P " Feb. 13- i 24 | 15| 19 BREAK MY STRIDE
PROGRAMMING season but also two-thirds of the Ori- e 118, Uonely eI, (e O, (I Matthew Wilder, Private | (Epic) 4-04113 (Streetwise/Big Ears/No Ears,
CONVENTION oles’ schedule. Geographically, Lan- S|cFMr)akelr§,1Narvxl|oog P:(’d“d'or:‘s' one hour. BMI)
. Callg T eb. 13-19, Michael Murphey, Countr 25 | 21 | 18 SAY SAY SAY
(b RVMBERTED ) e (URIEe e80T o broduction, o hour Paul McCartney And Michael Jackson, Columbia 38-04168 (MPL
July 5-8, 1984 the double coverage was truly ™a ' ' : Communications, ASCAP/Mijac, BMI)'
L’ Enfant Plaza coup.” Feb. 13-19, Blue Oyster Cult, Off The Rec- 31| 3 NOBODY TOLD ME
; z ' LEO SACKS ord Special, Westwood One, one hour. John Lennon, Polydor 817254-7 (Polygram) (Ono, BMI)
Washington, D.C. : f Feb. 13-19, Bryan Adams, Graham Parker, (27)| 32 | 3 |  LOVE HAS A MIND OF IT'S OWN
X Donna Summer, Mercury 814922-7 (Polygram) (Sweet Summer
In Concert, Westwood One, 90 minutes. Night/Sudano Songs/See This House, ASCAP/BM
Feb. 13-19, Culture Club, Star Trak, 28 | 22 |13 (S;O Dd e, s L o, GS80)
pandau Balle rysalis eformation,
4 N Westwood One, one hour. . 33 | 2 | THAT'S NOT THE WAY (IT'S S'POSED TO BE)
l' Feb. 13-19, Charley Pride, Live From Gil- Anne Murray, Capitol 53 (Nonpareil/Kazzoom, ASCAP)
e Dar FLAN?bUAGEFOIﬁ PLAOVE/E' 34-04314 (Hickory Grove/Aptil, ASCAP)
) . an Fogelberg, Full Moon/Epic 34- ickory Grove/April,
l ln Feb. 13-19, Chaka Khan, Budweiser Con @ YOUR BABY DOESN'T LOVE YOU ANYMORE
cert Hour, Westwood One, one hour. Carpenters, A&M 2620 (Music Corp. Of America, BMI)
Feb. 13-19, Atlantic Starr, Special Edition, | |(32)| 37 | 2 | TALK
Michael Sembello, Warner Bros 7-29381 (WB/Gravity Raincoat/On
e rac 6 Westwood One, one hour. Backstreet/No Pain No Gain, ASCAP
9 Feb 17-19, Fixx, Rick Dees’ Top 40 Count- 33 |18 | 17 THE WAY HE MAKES ME FEEL
down, United Stations, four hours. Barbra Streisand, Columbia 38-04177 (Ennes/Emanuel/Threesome,
au Own Feb. 17-19, Association, Dick Clark’s SRR
Rock, Roli & Remember, United Stations, Michael Jackson, Epic 34-04364 (Rodsongs, PRS/AImo, ASCAP)
an g rours. L (R Y aEnd Smokey Robinson, Gordy 1714 (Motown) (Stone it
Feb. 17-19, Buddy Morrow, Great Sounds, ASCAP) ’ ' i
re aX. PG SEols-100p [Tlrs, Sl Bl g:‘yitgpgy[l)eo\svcrggog“s 7-29452 (Parquet/La Daughter, BMI)
i . g yle, Warner Bros. 7- rqu wyers Daughter,
Feb._17 19, Jessi Colter, Solid Gold Coun- @ m HERE COMES THE RAIN AGAIN
. . try, United Stations, three hours. Eurythmics, RCA 13725 (Blue Network, ASCAP)
Conveniently located between Hollvwood Feb. 1719, Shelly West, Weekly Country EZEET) | BROWN EYED GIRL
, o M . P KIEPUPR VN T ! N Jimmy Buffett, MCA 52333 (Web IV, BMI)
and Bt‘.\crly H.l”S, Le Parc Hotel is close to lhe‘ Music Countdown, United Stations, three 39 |27 |14 ONE PARTICULAR HARBOUR
recording studios and west coast headquarters of hours. “mm;gett, MCA 52298 (Coral Reefer, BMI)
the major labels. . Feb.t17-19, Fixx, léansas, Superstars Rock CEETIp| Mo Nicks, Modern 7:99799 (Atca) (Welsh Witch, BMI/Sweet
Each of the 154 suites features a sunken living or;ceeta)r ,l\y;sotwstﬁdeetn?hio g::tulzis'Again o 41 | 34 | 11 Talk(/)Three Hearts, ASCAP)
room with hrc[‘)lucc,.wct bar, kitchenette and pri- 20th Anniversary Show, The Source, NBC, ﬂﬁ?.’?s"m”."}\'}fa&clﬁ‘fA"s"c’ipg"'“mb'a 38-04219 (Warner House Of
vate balcony. Complimentary continental break- four hours. 42 |36 | 16 WHAT'S NEW
; g q Serrd e oa s CewsTRf e BT i . Linda Ronstadt, Asylum 7-69780 (Elektra (Marke/Warner
fdst and limousine service within the arca are just Feb. 19-25, Judas Priest, Best Of The BBC Brothers/Limerick/Reaganesque/Trim- Co) ASCAP)
a few more reasons why Le Parc has become the Rock Hour, London Wavelength, one hour. 43 1 29 | 15 | SAYIT ISNT SO .
A . ) Feb. 19-25, Fiat Lux, Rock Over London Daryl Hall & John Oates, RCA 13564 (Hot-Cha/Unichappe!l, BMI)
Inn of the Industry. London Wavelenath H : 44 | 43 | 20 BABY | LIED
I LA 1y Gl LR | Deborah Allen, RCA 13600 (Posey/Unichappell/Van Hoy, BMI)
Feb. 20, Van Halen, Rockline, Global Sat- 45 | 39 | 21 ALL NIGHT LONG (ALL NIGHT)
ellite Network, 90 minutes. 4 gngg((e;llglg?‘l‘eNngtown 1698 (Brockman ASCAP)
Feb. 20-26, Janie Fricke, Country Closeup, T George Fishoff, Reward 4-04354 (CBS) (George Fishoff/Reward, ASCAP)
Narwood Productions, one hour. 47 | 38 | 18 [T)Il\élE WIL(L; R(EVFiI;Ié5 (Motown) (Jobete, ASCAP)
: ) B eBarge, Gordy otown) (Jobete,
d _ Feb. 20-26, Woody Herman, part two, Mu 48 | 41 | 17 | MAKE BELIEVE IT'S YOUR FIRST TIME
sic Makers, Narwood Productions, one hour. Carpenters, A&M 2586 (Music City, ASCAP)
I P Feb. 20-26, ZZ Top, Off The Record Spe- 1 49 | 42| 13 | ALL THE RIGHT MOVES Casabianca 814603 (Polygram) (W
enniter ¥varnes, rs ompson, Lasablanca olygram arner
e a_rC cial, Westwood One, one hour. . Tameriane/Sprockett/WB,/Rewind, BMI, ASCAP) ¢
hotel de luxe Feb. 20-26, Supertramp, Siar Trak, 50 {40 | 5 g?dmléu%bL{:(EwFALUNé; IN 7L°z\éE (0eb0
. . ” . : i itt, . 7-29431 (DebDave/Briarpatch,
733 North West Knoll, West Hollywood, CA 90069 Westwood One, one hour . . . {IMalive Romaater
(213) 855-888K ‘ FE ? | Feb. 20-26, V((e)rn Gosdin, Live From Gil- BMI/Mallven/Cottonpatch, ASCAF)
800) 421-4666. Natio . (ROO) 252- ) ey's, Westwood One, one hour.
( ) g NItonWIdERI(SPRIRES 2 I8 SMiCalifornia yFeb 20-26, Melba Moore, Special Edition (O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
or sec your travel agent Yy ) ! ! " | @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording
Westwood One, one hour. Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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U.S. Rocks & Reels From Beatles' Invasion

|
nternational Music-Reco:

The Beatles arrived in America for the first time on
Feb. 7, 1964, and the music business was never the
same again.

Billboard celebrates the anniversary with this spe-
cial, four-page section, and reproduces the magazine’s
original news coverage of Beatlemania from 20 years
ago.

The reports and features are culled from issues pub-
lished between January and April of 1964, to offer as
full a picture as possible of the news, excitement and
pandemonium generated in the industry by John,

Paul, George and Ringo.

This material also includes the Billboard review
panel’s opinion of *“I Want To Hold Your Hand”
(shouldn’t it have been “surf on the Mersey”?) and
the full Hot 100 when the Beatles occupied the entire
top five—as well as seven other lower positions.

So it is that we invite Billboard’s readers to remem-
ber the music and the four young musicians that
rocked the world all those years ago.

New York City
Crawling With
Beatlemania

Chicago Flips
Wig: Beatles
And Otherwise

ADAM WHITE, Editor

CHICAGO—The - usually staid
and conservative Midwest has vir-
tually flipped its wig over the mop-
headed Beatles from Liverpool.

Dealers describe Beatlemania as
the most virulent form of record fe-
ver since the heyday of such artists
as Elvis Presley and the Everly
Brothers.

Even then, neither Presley nor
the Everlys had more than one rec-
ord going for them at a time. Cur-
rently, the Beatles have no less
than four singles and three albums.

Record stores are filled with dif-
ferent forms of Beatles promotion

(Continued on page 24)

British Beatles Hottest
Capitol Singles Ever

By ELIOT TIEGEL

HOLLYWOOD—The Beatles’
Capitol single, I Want To Hold
Your Hand,” this week jumps
aboard Billboard’s Hot 100 chart
for the first time, landing in the

No. 45 spot 10 days after the rec-
ord hit the market, thus becoming
the fastest-breaking disk in the la-
bels history.

According to Capitol, dealer or-
ders passed the million mark at
press time with the New York City

Beatles Beguile East Coast

Beatles Bring
Love to N. Y.

By MIKE GROSS

NEW YORK-—This was the
week that was the Beatles’. First in
the platter polls, first in the press,
first in police protection and first in
the hearts of New York teen-agers
who upset the mechanics of John
F. Kennedy Airport, The Plaza, a
CBS-TV studio, Penn Station and
Carnegie Hall ever since the four-
some arrived from London a week
ago Friday (7).

The  Beatles’ invasion of
Gotham, which received frontpage
coverage in most of the New York
press, culminated in a two-concert
engagement at Carnegie Hall last

(Continued on page 25)

BEATLES DISK
CHI MYSTERY

By NICK BIRO

CHICAGO—As if four Beatles
singles weren’t enough, Chicago
last week got a fifth—on an un-
known label yet.

A dub of “Roll Over Beetho-
ven,” by the Beatles, was circulat-
ing the city, but no one really knew
what it was all about. Nor were
dealers able to figure out where
they could buy a copy.

Gene Taylor, program director
of powerful WLS, liked it well
enough to immediately put it on
the air. “We're going to continue

(Continued on page 25)

Beatles Breathe
On Washington

By MILDRED HALL

WASHINGTON—The Beatles
brought a touch of much-needed
fun to a Capital embroiled in civil
rights and tax battles, worries
about big cold wars and small hot
ones. They sang and played for
over 8,000 noisy but enthralled
fans at the Washington Coliseum
February 11, and even the 24-hour
snowfall stopped in time for the
show.

Newspapers, radio and TV were
Beatle-oriented, from special fea-
tures and photos to regular news
reports, all media reporters were ir-
resistibly drawn to the topic, and

(Continued on page 25)

market alone responsible for
294,000. Billboard learned that
Capitol called for a Record Indus-
try Association of America audit of
sales. The label hopes to get RIAA
certification in time so that Capitol
President Alan Livingston will be
able to present Britain’s Beatles
with a gold record award when
they arrive here February 7.

Capitol’s artist and repertoire
Vice-President Voyle Gilmore told
Billboard his company had shipped
640,000 copies during the first
week of the disk’s release. This sur-
passes the label’s all-time fast-
breaking singles, Tennessee Ernie
Ford’s *‘Sixteen Tons,” and the
Kingston Trio’s “Tom Dooley.™

To keep pace with the demand,
Capitol has had its plants in Scran-
ton, Pa., and Los Angeles on 24-
hour production schedules, and
found it necessary to farm out
200,000 Beatle pressings to RCA
Victor.

At weeks end, Capitol’s Living-
ston ordered the immediate release
of its “"“Meet the Beatles” album,
which had been scheduled for issue
January 20. This stepped up pace,
Livingston said, resulted from
‘““pressure too great for us to hold
back any longer.”

(Continued on page 24)

Chart Crawls With Beatles

By JACK MAHER
and TOM NOONAN

NEW YORK-—Just about every-
oneis tired of the Beatles. Disk
jockeys are tired of playing the hit
group; the writers of trade and con-
sumer publication articles are tired
of writing about them and the man-
ufacturers of product other than
the Beatles are tired of hearing
about them. Everyone’s tired of (he
Beatles—except the listening and

buying public.

Two more Beatles singles
popped onto the Hot 100 this week,
*You Can’t Do That” on Capitol
and “Thank You Girl,” Vee Jay.
This ups last week'’s total of Beatles
records on the chart to 12. “Can’t
Do That” is the flip side of “Can’t
Buy Me Love™ which broke in at
No. 27 last week and went to No. |
this week.

Canada Source
The mass of Beatles material be-

THE BEATLES

20"
ANNIVERSARY
IN AMERICA'!

ing supplied to American radio sta-
tions and stores is being increased
again by product from Canada.
Latest is “Love Me Do which is
getting hot air play across the
country. Now that U.S. retailers
and subdistributors have set up air
corridor channels of supply with
Canadian subdistributors, ‘“Love
Me Do,” like the previous “All My
Loving,” can be expected to funnel
into the country at a much quicker

(Continued on page 25)

By GIL FAGGEN

NEW YORK-—In the New
York City and New Jersey areas
record dealers and one-stops are re-
porting sales in large volume on the
Beatles.

New York's Colony Record
store reports that Beatles sales are
“real big”" on the Capitol, Swan
and Vee Jay versions. The store
also noted increasing sales on these
records throughout the weeks.

Stedman 1-Stop, Mount Vernon,
N.J,, said that sales on the Beatles
“started out like an explosion, set-
tled down to consistent and steady
sales.”” The outlet is expecting “‘an-
other big blast” this week as a re-
sult of the group’s New York visit
and appearance on “The Ed Sulli-
van Show" Sunday night. The Cap-
itol and Swan diskings have been
selling “‘almost in equal volume” at
the Mount Vernon outlet, with lit-
tle or no sales on the Vee Jay or
MGM disks.

(Continued on page 24)

LBJ Ignored
As N.Y. Crowds
Chase Beatles

NEW YORK-—President Lyn-
don B. Johnson visited here late
last week, but his arrival was over-
shadowed by the Beatles’ invasion.
Few were aware of the President’s
presence in their midst, but no one
could miss the fact that Britain’s
Beatles had descended upon the
town. Radio, TV and all other
communication media were filled
with Beatle clamor. At Kennedy
Airport here, Beatle greeters began
lining up at 4 a.m. Friday to await
the group’s arrival that afternoon.

For the first time in disk history,
a single attraction had five sides on
the Hot 100 chart—all going up—
plus three albums on the Top LP’s
chart. RIAA already has certified
the Capitol single has a million sell-
er, and the Capitol album as having
sold more than 500,000 copies. The
group, which was first introduced
to U.S. TV audiences on the Jack
Paar show via film a month ago,
arrived here for its live TV debut
on Ed Sullivan’s show (9).
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* BEATLEMANIA REVISITED

Nobody Loves the Beatles
‘Cept Mother, Capitol, Etc.

FEBRUARY 11, 1984, BILLBOARD

By JACK MAHER

NEW YORK—Record manu-
facturers are asking when will it
end? One man's Beatle is another
man’s poison, according to disk
makers. With the wide variety of
Beatle product on four labels, and
the unprecedented air play this one

act has been getting over the past
month, disk sales on other than
Beatles product has gone soft as a
grape. (First indications of such
feelings were carried in a Chicago
story February 22.)

The heaviest impact has been felt
in the singles field, but pop albums
which cater to teen and pre-teen

New York City Crawls
With ‘Beatlemania’

® Continued from page 23

E. J. Korvette in downtown
Manbhattan completely sold out all
of its Beatles product by the end of
last week. The large discount store
is gearing for a rush on Monday as
a result of activities over the
weekend.

The Al Levine Record store in
New York City reports the Beatles’
offering on Swan as their leading
seller with the Capitol version trail-
ing not far behind. The store re-
ports no sales for the group on Vee
Jay or MGM.

A somewhat different picture is
painted by the Record Shack here,
which described the sales of Beatles
records as steady throughout the
weeks with the Capitol Record “‘far
in the lead” and followed by the
Swan outing. The outlet also re-
ported no sales response to the Vee
Jay or MGM waxings. The store is
also preparing for an onslaught of
Beatles record buyers this week as
a direct result of their appearance
on the “Ed Sullivan Show.”

WWDC-Radio has proclaimed
February 11 as “Beatles Day” in
the Nation's Capital and in honor
of the special occasion deejay Car-
roll James will do his afternoon
show from the site of the Beatles’
first “live” appearance in the Unit-
ed States—The Washington
Coliseum.

When the now famous Beatles
arrive in Washington an unusual
“art” exhibit demonstrating a facet
of U.S. culture will greet the vocal
group. The station, believing the
Beatles have had a profound influ-
ence on our culture, has asked its
listeners to send any picture from
magazines, newspapers or whatev-
er, with a Beatle haircut drawn on
the subject.

The grand winner; that is, the
entrant judged to be most original,
will receive $100, with all others
judged unusual enough to display,
$12.60 each. WWDC will display
the winners’ *‘art” at the Coliseum

tomorrow (11), the night of the
concert.

New York's WINS is pulsating
with Beatlemania. The station re-
ports that for the first time Beatles
recording occupy first, second, and
third place on their musical play
list. In first place is their Capitol
recording of “‘Let Me Hold Your
Hand,” followed closely by *“‘She
Loves You™ on Swan, and, finally,
the Vee Jay waxing, “Please Please
Me.”

‘The Group W station has up-
staged CBS-TV by taping exclusive
interviews with the Beatles which
were aired once an hour on Thurs-
day (6) and Friday (7). On Sunday,
at 7 p.m., one hour before their
scheduled debut on the “Ed Sulli-
van Show,” the Beatles were heard
on WINS in a 30-minute special.

The in-person interviews were
obtained for WINS through the ac-
tion of the station’s European cor-
respondents Rod MacLeish and
Jim Anderson in London and Ber-
nard Redmont in Paris. The bu-
reau also provided its New York
outlet with Beatle wigs which have
been awarded to listeners via an
on-the-air contest. Also awarded
were tickets to the Beatles’ Febru-
ary 12 Carnegie Hall concert.

Brad Philips revived his old 1956
program “‘Battle of the Baritones”
Sunday (9) from 8 a.m. to p.m. on
WINS. This time, however, Philips
is labeling the action *Battle of the
Groups.” The winner, to be deter-
mined by votes sent in by listeners,
will battle it out again next Sunday
and in ensuing weeks.

WMCA, New York, has been
running a Beatles wig contest. The
*Good Guys” are seeking listeners
to take photos of their friends or
from newspapers and paint Beatles
wigs on them. The station is award-
ing $57 to the first two most origi-
nal entries, with another 998 win-
ners receiving a 45-r.p.m. disk
featuring -photos of the group and
the **Good Guys' on specially
made record jackets.

buyers have also felt the pinch.

In the past three weeks the Bea-
tles have absorbed more than 60
per cent of all singles sales. Only
the 4 Seasons, Elvis Presley and a
few other disks have come fairly
close to the sensational sales racked
up by the British act on four differ-
ent labels. One label with a very
hot record prior to the Beatles in-
vasion had sold 300,000 copies in a
short period of time. The label was
sure it was on its way to a really big
one. Since the Beatle phenom ex-
ploded on the scene, however, it
has sold only a bit more than
100,000 copies of its hit in the past
three weeks.

True Reverence

Dealers talk about the Beatles in
the same reverential tones they
used for the “‘First Family” LP in
the winter of 1962. They have told
Billboard's Research division that
over the past three weeks, kids
come into the store with a $10 bill
and spend it exclusively on Beatles
records, singles and LP’s. Parents,
too, are under continual badgering
from their children for Beatles
records. -

The air play situation has abated
a bit in some areas of the country,
but a huge number of stations still
program the Beatles two an hour,
three an hour or four an hour. The
saturation has also reached a 50
per cent of total program time on
some stations, while others are
playing even more Beatles music.
Bill Gavin, in his midweek report,
recommended certain time periods
when a station should play nothing
but Beatles records to fill the de-
mand for the British group’s
product.

New ammunition for such sales
and radio saturation is being read-
ied by labels. Capitol has a new sin-
gle ready for the market March 16
called “You Can’'t Do That™ b-w
“You Can’t Buy Me Love.” A new
Vee Jay subsidiary iabel, Tollie, has
“Twist and Shout” which hit No.
55 on the Hot 100. Vee Jay also is-
sued another album by the group.

On top of this, “Roll Over Beetho-
ven,” which is being imported from
Canada, has been reported enough
to put it into the “Bubbling Under”
category of the Billboard Hot 100.

British Beatles
Hottest Capitol
Singles Ever

® Continued from page 23

England’s hit act is scheduled for
three appearances on the Ed Sulli-
van show immediately after its ar-
rival here, the first to be telecast
February 9, the second on Febru-
ary 16, and the final one to be pre-
taped in Miami for a March show.
The group appeared on the Jack
Paar show on a film clip several
weeks ago.

THE BEATLES

20"
ANNIVERSARY
IN AMERICA!

ARTISTS’ BIOGRAPHIES

For your programming use here are pertinent facts about hot disk artists. If clipped snd
pasted on 3 by 5 cards these biographies will help you build a convenient file of such date.

records.
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THE BEATLES.
(Capitol-Swan-Vee Jay-BMI)
PM: Brian Epstein

NAMES: John
George Harrison.
Cartney. Ringo Starr. AGES:
Early 20°s. HOME TOWN:
Liverpool. England. BACK-
GROUND: Rewrite an old
adage to read: “There's no
business like the record busi-
ness.” These four voungsters
have created an interna-
tional stir with “beatlemania.”
and have hit our shores with
unprecedented impact. In less

l.ennon.
Paul Mec-

sound—has put them on the Hot 100 with three single disks.
and one album, recreating a pattern established first in England.
The irony is that they have been working together since 1958
in various cellar clubs in Liverpool.
Germany, they were brought to the attention of their manager.
Brian Epstein, who signed them with EMI’s Parlophone label.
and their success from that point on has continued to break
They will personally visit the U. S. this month for
television appearances on the Ed Sullivan show.

After an engagement in

LATEST SINGLES: Positions on Billboard's Hot 100 this
week are: "1 Want to Hold Your Hand™ (Capitol), No. [: *She
Loves You™ (Swan), No. 21: "Please Please Me™ (Vee Jay). No.
68. Bubbling in position 117 is the flip of their No. | record
on Capitol. “I Saw Her Standing There.”

LATEST ALBUM: “"Meet the Beatles™ (Capitolt is No. 92

LATE SINGLE SPOTLIGHTS

MEET THE BEATLES—Capitol T 2047 (M); ST 2047 (S) — The
Beatles, Britain’s prize group with the Liverpool sound, have created
a great stir here. Their initial single is already well up the charts
and this album, rushed out to cash in on the publicity splurge,
should move out rapidly. For full review and cover reproduction see

next week’s Biliboard.

Chicago
Flips Wig

® Continued from page 23

material that often defy the imagi-

nation. Even the discount houses,

traditionally slow to use point-of-

sale material from any one diskery,

have gotten on the bandwagon.
Radio Promotions

Radio stations likewise are run-
ning promotions, and in all cases,
playing the records like mad.

WLS, the big singles-selling
powerhouse, has had a pair of pro-
mos by its two evening deejays, Art
Roberts and Ron Riley, and is in
the throes of starting a Beatles’ fan
club.

WYNR, the big McLendon Cor-
poration rocker, has been pushing
Beatles’ records despite a recent
station policy switch to an other-
wise r.&b. format.

Even WIND, the middle-of-the-
road Westinghouse outlet, last Fri-
day (7) decided to add a Beatles’
record to its list (**She Loves You'*
on Swan).

The university radio station at
nearby Notre Dame played “I
Want To Hold Your Hand” (Capi-
tol) for one hour straight last week
and students responded by storm-
ing the studio en masse (though
whether in approval or protest, no
one was able to figure out).

Jim Lounsberry, king of the
teen-age hop specialists here,
planned a Beatles Dance for his
Sunday (9) hop in Elgin, Ill., and
was placing television sets around
the hall so the kids could see the
Beatles during their history-mak-
ing appearance on the Ed Sullivan
show.

Only the so-called ‘“‘good music™
stations were turning a deaf ear to
the Four Charmers From England
but with the way the Beatles’ rec-
ords were selling, nobody really
seemed to care.

Capitol branch manager Tom
Beckwith said he had moved over
100,000 Beaties’ LP's and over
150,000 Beatles’ singles. He said in
the 10 years he’s been in the rec-
ord business, the Beatles are the
hottest recording artists he’s ever
seen.

Beatles Suit in
State of Limbo,
City of Chicago

By NICK BIRO

CHICAGO — The Capitol-Vee
Jay lawsuit over Beatles product
was in what one attorney described
as a “state of limbo,” with counsel
for both sides due in Appeliate
Court last Friday (7) afternoon for
further hearings.

Last Wednesday (5), the Appel-
late Court granted Vee Jay a stay
on Capitol’s injunction prohibiting
Vee Jay from selling Beatles
records.

The stay was issued pending Vee
Jay's appeal and on the condition
that Vee Jay post a $30,000 bond.
The bond was posted, but, mean-
while, Capitol attorneys filed a pe-
tition for rehearing.

The rehearing was scheduled for
Friday (7), and the court held off
approval of the Vee Jay bond pend-
ing the outcome of the hearing. Vee
Jay thus continued to be prohibited
from shipping or manufacturing
Beatles records, though the situa-
tion could conceivably be different
as this issue comes off the press.

www.americanradiohistorv.com


www.americanradiohistory.com

Chi Airs Mystery Beatle Disk;

Midwest Simmers as Sales Fall

® Continued from page 23

playing it, too,” he told Billboard.

The big ABC outlet already has
the Beatles on Capitol in its No. 1
spot; the Beatles on Swan in No. 2;
the Beatles on Vee Jay as an “‘ex-
tra,” and the latest offering on the
unknown label “‘just being played.”

A spokesman for Capitol's
branch here said he knew nothing
about the new record except that
he thought it came from Capitol in
Canada (not the same firm as Capi-
tol in U.S.).

A spokesman for M-S Distribut-
ing Company, which handles Vee
Jay and Swan, said the “Roll Over
Beethoven” is a mystery to him.

Beatles No Mystery

The Beatles, however, were no
mystery to the Midwest’s dealers,
rack jobbers and one-stops, not to
mention juke box operators, all of
whom were being besieged with re-
quests for Beatles product.

Capitol’s branch spokesman said
he had no accurate count, but by
best estimates he had moved close
to 300,000 singles and 200,000 al-

Chart Crawls
With Beatles

® Continued from page 23

and regular rate.

One thing that seems to have
handicapped output of the “Love
Me Do” single is the accidental
breaking of one of the pressing
masters in Capitol of Canada’s
plant.

The Prices

Prices paid for those three Capi-
tol of Canada disks from Canadian
one-stops is approximately 61 cents
and they are being sold to other re-
tailers in this country for 75 to 89
cents. The retailer who gets on the
street first with the disks can sell
them for anything from $1.25 to
$1.75. But as the amount of Capitol
of Canada singles appear the price
declines. It seldom goes below 99
cents, however.

There was also some demand for
the Capitol of Canada LP ‘““Beatle-
mania,” but requests for this have
diminished somewhat. It is under-
stood that “Beatlemania™ will be
repackaged to conform with the
new U.S. Capitol LP called *“The
Second Beatles Album.” There are
two Capitol of Canada LP’s which
have found their way into the U.S.
market. “Twist and Shout” is the
other. These packages are being
purchased for approximately $2.60
and it was reported that in Boston
they were sold by some retailers for
as high as $6. The Canadian LP
price is $4.20.

Nine Positions

In Canada, the Beatles hold the
first nine chart positions. With the
addition of “Can’t Buy Me Love”
at the No. | post, they now hold
the first five slots on the Hot 100.

Geoffrey F. Racine, executive
vice-president of Capitol of Cana-
da, has denied reports that any
firm in the U.S. has distribution
rights to “Roll Over Beethoven.”
Racine also said that the company
is not exporting Beatle Records to
the United States and has no inten-
tion of doing so. He does admit,
however, that records are being
shipped here through one-stops
and other large buyers of records
who happen to have branches in
Canada. It is also known that many
American record merchandisers
have set up specific deals with Ca-
nadian subdistributors of Capitol
product.

bums, easily the hottest disks the
branch has had in its history.

At M-S, Vic Faraci said he had
moved 172,000 Swan singles,
43,000 Vee Jay singles and 20,000
Vee Jay albums. Most of the Vee
Jay albums and singles were moved
in the past week since prior to that
the firm had been prohibited from
shipping or manufacturing by a
Capitol injunction (see separate
story).

Individual store records were
fantastic. Musical Isle, large one-
stop and rack jobber in Milwaukee,
last week ordered 2,000 Capitol
singles. A day later they called
again to order 35,000.

Both Music Box and Singer one-
stops in Chicago were buying Bea-
tles singles at the rate of several
thousand per day.

New Deal, supplier for the city’s
four Korvette stores, alone ordered
900 Swan singles from M-S in a
single day.

Store Promotions Heavy

Store promotions were equally
heavy. Korvette, which traditional-
ly shies away from factory promo-
tions, placed the Capitol mobile
Beatle statue on top of its 45 mer-
chandise rack.

Swan’s Fountain Square store in
Indianapolis has literally papered
its walls with Beatles fliers. Among
items furnished by Capitol: A na-
tional Beatles newspaper, day-glo
posters, diecut jackets, banners,
buttons, and of course, the popular
Beatles wigs.

Beatles Giving Trade a

By BARRY KITTLESON

NEW YORK—Britain’s hot-
test record act in history, the Bea-
tles, only a source of-speculation
three weeks ago, has kicked off the
industry’s new year with a classic
shot in the arm—with not one, but
two, singles and on not one, but
two labels jarring their way onto
Billboard’s Hot 100.

The Capitol Records’ single, ““I
Want to Hold Your Hand,” has
bolted into the No. 3 slot in just
two weeks. Shipments on the single
are reportedly past the million
mark, and an album ‘‘Meet the
Beatles,” has already been released.

Swan Records’ single by the
group, “She Loves You” (which
sold over a million copies on EMI’s
Parlophone label) is No. 69 on this
week’s Hot 100, in its first week on
the chart.

Advance reports have it that the
Beatles are carriers of a harmless,
but contagious ‘‘bug”—Beatle-
mania—and it, too, has arrived, in
epidemic proportions.

Beatle Fever

For the past year, the quartet,
which hails from the Mersey River
district of Liverpool, has captured
the imagination of the British, and
has spread Beatlemania like a fever
through the United Kingdom,
Australasia, Germany, and now
Norway (see separate story). Their
first single effort on Parlophone,
“Love Me Do,” sold a “modest”
100,000 copies. No subsequent sin-
gle released has sold less than half a
million.

When “I Want to Hold Your
Hand” was released in England on
November 29, advance orders had
already exceeded the million mark.
Their two LP’s have sold more
than 300,000 copies.

One of the most efficient and ef-
fective promotional campaigns in
recent memory presaged the arrival
of the Beatles. Newsweek, Time,
Life, UPI and AP have avidly

Wieboldt’s in Chicago has been
discounting Beatles albums but
selling Beatle wigs for $4.98.

Patio Television in Chicago has
literally turned its store into a Bea-
tle House and the practice has been
followed to a more or less degree
by virtually every promotion-
minded dealer in the city.

At WLS, Ron Riley (7:30 to 9
p-m.) spent five days asking listen-
ers to send in cards with a drawing
to be held for 25 Beatles wigs and
25 Beatles singles. To date, Riley
received over 7,000 replies.

Art Roberts, WLS' 9-midnight
man, told listeners he would get a
Beatle haircut if he received 10,000
cards. Roberts was saved from this
fate when the contest closed after
WLS got 9,112 cards.

Beatles Fan Club

Both Roberts and Riley are also
pushing a Beatles fan club, with the
reward being a photo of the Beatles
plus one of the two deejays. A Cap-
itol spokesman, who is having the
photos printed, said he has sched-
uled an initial run of 25,000 copies.

WYNR continued to play Bea-
tles records despite a recent switch
to r.&b. format.

Credits:

Special Issues Editor, Ed Ochs;
Assistant Editor, Robyn Wells;
Editorial Concept, Adam White;
Art, Anne Richardson-Daniel.

chronicled Beatlemania from the
boys’ mushroom-shaped mops to
their classic exchanges with the
Royal family. Jack Parr offered a
taped preview of the boys in early
January, and their official debut is
set for the Ed Sullivan show on
February 9, with two more Sulli-
van spots following in short order.

Radio Fans Like

As expected, Beatlemania has hit
the radio scene with a tremendous
impact. WEEL, Fairfax, Va., inau-
gurated what is perhaps the first se-
ries in the country revolving
around the Beatles (11). Through
the cooperation of Giant Music

and Capitol Records, a weekly one- -

hour program entitled ““‘Beatles Bo-
nanza” 1s offered on Saturday
night. The Beatles’ past hits, inter-
views with visiting Britons, and fu-
ture merchandising of Beatle jewel-
ry, wigs and other promotional
items fill out the hour.

WABC, New York, initiated a
Scott Muni Beatles Fan Club on
Friday (10) which has resulted in a
tide of mail averaging 2,000 to
3,000 pieces daily. All Muni asks is
a self-addressed envelope, in which
their membership card is returned
to them. WABC reported that re-
quests have been for “anything” by
the Beatles.

WMCA, New York, is running a
Beatles wig contest. The ‘“Good
Guys” are seeking listeners to take
photos of their friends or from
newspapers and paint on Beatles
wigs. The station is awarding $57
to the first two most original en-
tries with another 998 winners re-
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Beatles Bring Love to N.Y.

® Continued from page 23

Wednesday (12), both of which
were sold out at a $5.50 top hours
after the tickets went on sale a cou-
ple of weeks ago.

Several years ago violinist Isaac
Stern fought a long, hard battle to
“Save Carnegie Hall.”” Stern proba-
bly had no idea that the Beatles
were coming.

The kids did, though, and they
were out in force not so much to
hear the Beatles as to see them. In-
side and outside Carnegie Hall they
released all inhibitions to show
their approval and adoration for
the uniquely coiffed quartet.

With signs and screams the
femme adolescents displayed their
emotions for John Lennon, Ringo
Starr, Paul McCartney and George
Harrison. Love has seldom been
put on a more public display.

The concert itself was an exam-
ple of pulsating pandemonium. It
was virtually impossible to hear
what the boys were singing
through their close-to-35-minute
turn. The roar from the girls in the
audience was constant and had a
decibel count that was ear-shatter-
ing. For those unfamiliar with the
Beatles repertoire, it was virtually
impossible to separate a “‘She
Loves You” from a *I Want to
Hold Your Hand.” It seems that
records still remain the only way to
get an idea of what the group
sounds like.

Young Folk Group
The Carnegie date was arranged

Solid Bite

ceiving a 45-r.p.m. disk, featuring
photos of the group and the “*Good
Guys” on specially made record
jackets.

English-Style Promo

The station is also airing Beatles
promos cut by such legit theater
artists as Margaret Leighton, star
in Broadway’s ‘“‘Chinese Prime
Minister,”” and cast members from
“Chips With Everything.” Artists
all state, ““I would like to thank
WMCA for bringing the Beatles to
America. . .. WMCA reports that
the most popular subjects thus far
painted with Beatle wigs are:
Khrushchev, Mayor Wagner, Al-
fred E. Newman (of Mad Maga-
zine), Brigitte Bardot, and the Jolly
Green Giant.

The Beatles, (John Lennon, Paul
McCartney, George Harrison and
Ringo Starr), until a year ago were
but one of more than 300 rock and
roll groups that populate the Liver-
pool musical scene. Together since
1958, the boys have worked under
a variety of names, such as the
Quarrymen, Moon Dogs, Moon-
shiners, and the Silver Beatles.
When they accepted an engage-
ment in Hamburg the “Silver” was
dropped as being too cumbersome
and they have kept the Beatles tag
ever since.

Brian Epstein, whom the boys
affectionately refer to as the “fifth
member”’ of the group, was respon-
sible for mentoring the Beatles into
distinction. He acts as their
manager.

Another young group featuring
the so-called “Liverpool. sound,”
which has recently entered the race
and could possibly emulate the suc-
cess of their forerunner, goes by the
one-upmanship name of the Dave
Clark Five. They are currently bat-
tling the Beatles for first place in
England, with their Columbia sin-
gle “Glad All Over.” The single
has been released in the U.S. on the
Epic label.

by the newly formed Theater Three
Productions who also set a group
of New York disk jockeys to stir up
the intros and a fresh young folk
group called the Briarwood Singers
as an opening act. The Briarwoods
(four boys and a girl), who record
for United Artists Records, were in
a tough spot but they acquitted
themselves admirably and drew re-
spectful attention from the kids
who were waiting for the Beatles to
come on.

Plans to put the concert on tape
for a *‘Beatles at Carnegie Hall™ al-
bum release by Capitol Records
ran into union problems and an on-
the-spot recording session was
dropped.

The package probably would
have been a hot seller for Capitol,
but then again, this whole hysteria
may just be a teenager’s hair fetish:

@ POP SPOTLIGHT

THE BEATLES
| WANT TO HOLD

YOUR HAND

(Duchess, BMI) (2:24)—Capitol 5112

This is the hot British group that has
struck gold overseas. Side is driving rocker
with surf on the Thames sound and strong
vocal work from the group. The flip is '}
Saw Her Standing There”” (Hefer, BMI}
{(2:50).

IS ———

On Capitol

® Continued from page 23

broadcast newscasters gave the un-
imtiated adults (rumor is there are
some) a snatch of Beatle style on
record. Some reporters played it
deadpan, some donned Beatle wigs,
but everybody enjoyed it, even
those who nominally scorned such
highjinx.

“I Want To Hold Your Hand”
was the city’s theme song, and only
the efforts of Washington’s Finest
(cops that is) kept it from becom-
ing a reality as the fans converged
on the Liverpool kids at the train
on arrival and at the Coliseum lat-
er. The Beatles’ own mixture of in-
genuous mopflop, and their own
kind of singing, with lyrics more
sentimental than sexy, may have
been one reason why there was no
rioting in the crowds of teenagers.

Washington Deejay

On the Coliseum’s centered plat-
form stage, Washington deejay
WWDC’s Carroll James emceed,
and kept his aplomb through the
first wave of moans and groans
when he announced that the Bea-
tles would be on later, but first
there were Jay and the Americans,
the Caravelles, Tommy Roe, the
Righteous Brothers, and the Chif-
fons. Favorite local deejays, wear-
ing Beatle mops, phalanxed the
boys to the stage. Guard of honor
included Johhny Dark of WCAO,
Baltimore; Dean Griffith (Dino) of
WPGC, Morningside, Md., and
{?y McKay, WEAM, Arlington,

a.

The Beatles were in fine fettle,
undisturbed at having to move
clockwise around the central stage
to give each bank of fans a face-
view. Swooners in the audience
were strongest—or perhaps weak-
est—for the favorites doing I
Want To Hold You Hand,” “Till
There Was You,” *‘Please, Please
Me,” “She Loves You” and *I Saw
Her Standing There.”
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Billhoard

HOT 100

* STAR performer—Sides

Wk. Age

TITLE Artist, Label & Number

l

— CAN'T BUY ME LOVE

Beatles, Capitol 5150

55 TWIST AND SHOUT

Beatles, Tollie 9001

2 SHE LOVES YOU

Beatles, Swan 4152

| WANT TO HOLD YOUR

[

E-N

~

SUSPICION .

Yerry. Sn"ord Crusader 101
HELLO, DOLLY!

Lovis Armstrong, Kapp 573
SHOOP SHOOP SONG

Betty Everett, Vee Jay 585

MY HEART BELONGS TO
ONLY YOU . ..

[o]

EE CEOR

Bobby Vinton, Epic 9662

GLAD ALL OVER

Dave Clark Five, Epic 9656

DAWN (Go Away)

4 Seasons, Philips 40166
THE WAY YOU DO THE
THINGS YOU DO

Temptations, Gordy 7028

FUN, FUN, FUN

Beach Boys, Capitol 5118

DON'T LET THE RAIN COME
DOWN (Crooked Little Man) .

Serendipity Singers, Philips 40175

NEEDLES AND PINS

4 Seasons, Vee Jay 582

KISSIN' COUSINS

Elvis Presley, RCA Vnnor 8307

YOU'RE A WONDERFUL ONE

Marvin Gaye, Tamla 54093

Al Hirt, RCA Victor 8280

HI-HEEL SNEAKERS

Tommy Yud(er (he(ker 1067

AIN'T NOTHING YOU CAN DO

Bobby 8land, Duke 375

Kingsmen, Wand 150

I LOVE YOU MORE AND
MORE EVERY DAY

NAVY BLUE

Diane Renay, 20th Century-Fox 456

BLUE WINTER

Chuck Berry, Chess 1883

5 1 SAW HER STANDING THERE

Beatles, Capitol 5112

35
43
46
51
44

22

40
72
52

w

[=£d
~

@2 PR @REEGEARRDPRERE RORPEROBRPRE CEBRBE

o
o

69

38 47 HEY JEAN, HEY DEAN

Dean & Jean, Rust 5075
50 63 TELL IT ON THE MOUNTAIN
Peter, Paul & Mary, Warner Bros. 5418
59 66 WHITE ON WHITE
Danny Williams, United Artists 685
68 84 HEY, BOBBA NEEDLE

Chubby Checker, Parkway 907

47 57 RIP VAN WINKLE

Devotions, Roulette 4541

17 9 SEE THE FUNNY LITTLE

Bobby Geldsboro, United Artists 672

46 48 MY HEART CRIES FOR YOU. .

Ray Charles, ABC.Paramount 10530

— THAT'S THE WAY BOYS ARE

Lesley Gore, Mercury 72259

— NEW GIRL IN SCHOOL

Jan & Dean, llher'y 55672

73 FROM ME TO YOU

Beatles, Vee Jay 581

— WE LOVE YOU BEATLES

Carefrees, London Int'l 10614
40 UNDERSTAND YOUR MAN. ..
Johnny Cash, Columbia 42964
80 FOREVER
Pete Drake, Smash 1867
18 PENETRATION
Pyramids, Best 13002

— DO YOU WANT TO KNOW
A SECRET

—_ EBB TIDE

Lenny Welch. Cadence 1422
__ BITS AND PIECES

Dave Clark Five, Epic 9671

45 BABY, DON'T YOU CRY

Ray Charles, ABC-Paramount 10530

Mary Wells, Motown 1056
_ THE MATADOR
Major tance, Okeh 7191

60 I'LL MAKE YOU MINE

Bobby Vee, Liberty 55670

77 83 | CAN'T STAND IT

37 WORRIED GUY

Johnny Tillotson, MGM 13193

64 HE'S A GOOD GUY

Marvelettes, Tamla 54091

74 CASTLES IN THE SAND

Little Stevie Wonder, Tamla 54090

75 AIN'T GONNA TELL NOBODY
Jimmy Gilmer, Dot 16583
o ALL MY LOVING

Beatles, Cni;nl of Canada 72144

66 (You Can’t Let the Boy Over-
power) THE MAN IN YOU . . ..

Miracles, Tamla 54092
92 SHANGRI-LA
Robert maxwell, His Harp & Ork, Decca 25622

= I'M SO PROUD

tmpressions, ABC-Paramount 10544

65 LOVE WITH THE PROPER
STRANGER

Jack Jones, Kapp 571

69 71 CONGRATULATIONS

Rick Nelson, Imperial 66017

81 95 BOOK OF LOVE

Raindrops, Jubilee 5469

— — — YOU CAN'T DO THAT

Beatles, Capitol 5150

55 56 LOOK HOMEWARD ANGEL. . .

Monarchs, Sound Stage 7 2516

HOT 100—A TO Z—(Publisher-Licensee)

Aln't Gonna Tell Nobody (Dundee, BMI)

Ain't Nothing You Can Do (Don, BMI)

Aft My Loving (James (PRS), ASCAP}

Baby Baby Baby (Try Me, BMI) ... ... .. . ..

Baby, Don't You Cry (Leeds, ASCAP) .

Be Anything (But Be Mine) (Shapiro-Bernstein,

. ASCAP) .

(The Best Pur' of) Breakin’ Up (Mother
Bertha-Hill & Range, BMI)

Bits and Pieces (Beechwood, BMI}

Blue Winter (January, BMI) B

Book of Love (Keel-Arc, BMI} .. ... . ..

Can You Do It (Jobete, BMI)

Can't Buy Me Love (Northern, ASCAP) 0000

Charade (Northern-Southdale, ASCAP)

Come to Me (East-Time, BMI) o

Congratulations (Four Shf 8Mmi)

Dawn (Go Away) (Sl'urdav Gavidima, AS(AP) .

Dead Man’s Curve (Screen Gems-Columbia, BMI) ASCAP) .

Do You Want to Xnow a Secret (Metric, BMI) .

Don’t Let the Rain Come Down (Suend:pny
BMI) 25

Ebb Tide (Robbms ASCAP) .

Hippy Hippy Shake (Maraville, BMI)

How Blue Can You Get (Big Bopper, BMI)) .
Can’t Stand It (Saturn-Staccato, BMI)
Can't Wait Until 1 See My Blby (Picturetone,

Should Care (Dorsey, ASCAP) o o
Want to Hold Your Mand (Duthns BMI) B0 0
I'm So Proud (Curtom, BMI) .
I'll Make You Mine (Saima, BMI}
it Hurts Me (Presley, BMI)
It's All Right (Low Sal, BMI)
Castles in the Sand (Jobete, BMI) .. .. | .. PR AR, (L) = <pepoos
Kissin’ Cousins (Gladys, ASCAP) .. ..
Letter to the Beatles, A (Lar-Bell, BMI)
Look Homeward Angel (Rogelle, BMI)
Love With the Proper Stranger (Paumounl,

Make Me Forgei (Wood, ASCAP) ..
Matador, The (Curtom- Jalynne, BMI}
Mexican Drummer Man (Irving, BMI)
Money (Jobete, BMI}

BMI)
Love You More and More Every Day (Rober'son

Saw Her Sllndmg There (G:l !M|)

Forever (Tree, BMI) . My Girl Sloopy (Picturetone-Mellin, BMI)~

From Me fo You (Gll BMI) .
Fun, Fun, Fun (Sea of Tunes, BMI)
Gnvmq Up on Love (Roosevelt, BMI) . B
Glad All Over (Campbell-Connelly, AS(AP) Gladys-Massey,
Hand 1t Over (Ludix-Flo Mar Lu, BMI) ) Nadine (Arc, BM
He’s a Good Guy (Jobete, BMI) o

Heilo, Dollyl (Morris, ASCAP)

Hey Bobba Needle (\(almlnn(( AS(AP)
Hey Jean, Hey Dean (Schwartz, AS(AP) ..
Hey, Mr. Sax Man (Forrest Hills, BMI) .
Hi-Heel Sneakers (Medal, BMI) 3

My Guy {Jobete,

1)
Navy Blue (Saturday, ASCAP) o a
Needles and Pins (Metric, BM{) Q)
New Girl in School (Screen Gems-Columbia, BMI)
Our Everlasting Love (Mansion, ASCAP) 76
Penetration (Dorothy, ASCAP)
People {(Chappelt, ASCAP)

My Heart Belongs to Onlv You (Reg!n' BMI)
My Heart Cries for Vou {Ross-. Junqnukel

Pmk Pln"ur Theme (Northridge-United Artlsts,

Plelse Plelse Me (Concertone, ASCAP) ..

Rip Van Winkle (Lee, BMI)

Roll Over Beethoven (Arc, BMI) . R

See the Funny Little Clown (Unlr' BMI) ¢

La-La-la (lulu Romarly, BM H

Shangri-La—Dana (lobbmx AS(AP) oo

Shangri-La—Maxwell (Robbins, ASCAP)

She Loves You (GlI, B 1)

Shoop, Shoop Son M., BMI)

Soul Serenade ﬂynn VeeVu BMI) .

Stay (Cherio, lMl) .

Stay Awhile (MRC, BMI)

Susplcmn (Presley, BMI)

T‘Aint Nolhing to Me (Gregmark, BMI) .

Tell It on the Mountain (Pepamar, AS(AP)

Thank You Girl (Conrad, BMI) .

That’s the Way Poys Are (Elrﬂl BMI)

That's When 1t Hurts (Cotillion-Mellin, BMI)

Think (Forrest Hills-Rombre, BMI)

To Fach His Own (Paumoun' AS(AP) P

Twist and Shout (Mellin-Progressive, BMI)

Understand Your Man (Cash, BMI) ..

Vanishing Point (Wrist, BMI) . B

Way You Do the Things You Do, ‘The (anﬁe
BMI) 2

We Love You Bu'les (Momx ASCAP)

Where Does Love Go (Screen Gems- (olumbu BMI)

White on White (Painted Desert, BMI} .. .

Wish Someone Would Care (Metric, BMI)

Worried Guy (Wood, ASCAP) 6 e0000

You Can’t Do That (Northern, AS(AP) L

{You Can’t Let the Boy Overpower) the Man in
You (Jobete, BMI) " 5

You tied to Your Dld‘v (I.nw le BMI)

You're a Wonderful One (Jobete, BMI)

www.americanradiohistorv.com

registering greatest proportionate upward progress this week.

Q 82 —— — MAKE ME FORGET

Bobby lydell Cameo 309

@ 75 79 — ROLL OVER BEETHOVEN

Beatles, Capitol of Canada 72133

77 95 — SHA-LA-LA
@ 100 — — SHANGRI-LA

Vic Dana, Dolton 92

84 — — MY GIRL SLOOPY
Vibrations, Atlantic 2221

__ BABY BABY BABY
Anna King & Bobby Byrd, Smash IBM
— WISH SOMEONE WOULD CARE
Irma Thomas, Imperial 66013

— GIVING UP ON LOVE

Jerry Bu'ler Vee Jay 588

STAY AWHILE

Dusty Springtield, Philips 40180

OUR EVERLASTING LOVE. .. ..

Rudy and the Romantics, Kapp 578

T'AIN'T NOTHIN' TO ME

Coasters, Atco 6287

TO EACH HIS OWN

Tymes, Parkway 908
THANK YOU GIRL
Beatles, Vee Jay 587
- PINK PANTHER THEME
Henry Mancini & Mis Ork, RCA Victor 8286
YOU LIED TO YOUR DADDY
Tams. ABC-Paramount 10533
| SHOULD CARE
Gloria Lynne, Everest 2042
WHERE DOES LOVE GO
Freddie Scott, Colpix 724

CAN YOU DO IT
Contours, Gordy 7029

A LETTER TO THE BEATLES. .

4 Preps, Capitol 5143
SOUL SERENADE
King Curtis, Capitol 5109
IT'S ALL RIGHT
Tams, ABC-Paramount 10533
THAT'S WHEN IT HURTS
Ben E. King, lnn .6238
CHARADE
Sammy Kaye & His Ork Decca 31589
KISS ME SAILOR
Diane Renay, 20th Century-Fox 477

MEXICAN DRUMMER MAN. . .

Herb Alpart’s Tijvana Brass, A&M 732

COME TO ME

Otis Redding, Volt 116
| CAN'T WAIT UNTIL I SEE
MY BABY

Baby Washington, Sue 797

BE ANYTHING (BUT BE MINE)

Glorla Lynne, Fontana 1890

HAND IT OVER

Chuck Jackson, Wand 149

VANISHING POINT

Marketts, Wacner Bros. 5423

HOW BLUE CAN YOU GET. . ..

B. B. King, ABC-Paramount 10527

O O
o O

®EE GEEORPRREAPROREORPROIPDR PRRE

&

up . ..

Ronettes, Philles 120

HEY, MR. SAX MAN

Boots Randolph, Monument 835

PEOPLE

Barbra Streisand, Columbia 42963

BUBBLING UNDER THE HOT 100

. THE WAITING GAME

. STAND BY ME .

. WHEN JOANNA LOVED ME

. JAILER, BRING ME WATER . .
. EASY TO LOVE .. .. .

. RUN, RUN, RUN

. THE WONDER OF YOU

. TALL COOL ONE ...

. HIGH ON A MILL
. LITTLE BOXES ..

T 1AM WOMAN ..
. LOYE IS NO EXCUSE . .
. THERE’'S A MEETIN’ HERE TONITE
. WE'LL NEVER BREAX UP FOR GOOD
. TO THE AISLE o

. WALK, WALX . B o . .Freewheelers, Epic 9664
. I'M LEAVING .. 3 o o Johnnv Nash, Groove 0030
.Brother Jack McDuff, Prestige 299
.Linda Lioyd, Columbia 42990

... Jimmy Griffin, Reprise 0268
.Duprees, Coed 591

Baby Washington, Sue 797

. GREASE MONXEY o

. I'M GONNA LOVE THAT GUY .

. ALL MY LOVING

. WHERE ARE YOU o

. WHO'S GOING TO 'AK[ CARE OF M[

. SEARCHIN' ...Ace Cannon, Hi

. A THOUSAND MILES AWAY

. PLEASE LITTLE ANGEL ... ... ...
GEE

. PERMANENTLY LONELY . 0

 LOVING YOU MORE EVERY DAY

. SOME THINGS ARE BETTER LEFT UNSAID

. LONNIE ON THE MOVE aid

(THE BEST PART OF) BREAKIN' . ..

..Brenda Lee, Decca 31599
.Cassivs Clay, Columbia 43007
.Tony Bennett, Columbia 42996

...Trini Lopex, Reprise 0260

.. Chitfons, Laurie 3224

. _Supremes, Motown 1054
.. Ray Pefeuon RCA Victor 8333
.Wailers, Golden Crest 518

. TODAY B New Chns!v Minstrels, Columbia 43000
-Scott English, Spokane 4003
o Womenfolk, RCA Victor 8301
. OH BOY .. .. o o .. Jackie DeShannon, Liberty 55678
. DIANE B . ...Bachelors, London 9639
B Barbra Streisand, Columbia 42965
...Jim Reeves & Dottie West, RCA Victor 7324
.Joe & Eddie, Crescendo 195

...Paul & Paula, Philips 40168

1 Jnmmy Velvet, ABC-Paramount 10528

Son'o & Johnny Canadian-American 167
. Dorris Troy, Atlantic 2222
Pixies Three, Mercury 72250
Timi Yuro, Liberty 55665

Efta James, Argo 5465

.. Ketty Lester, RCA Victor 8331
.. .Lonnie Mack, Fraternity 920
. BALTIMORE 5 ........Sonny James, Capltol 3129
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john lennon

ringo starr
paul mccartney
george harrison

...the beatles

allen klein
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Retailing

Personal Stereo Boom At Chains
Strong Sales Predicted After Successful Holiday Tests

By EARL PAIGE

LOS ANGELES—Record/tape
chains are looking for strong spring
and summer sales from what for
many is a new category: personal ste-
reo. Many chains surveyed tested the
category this past Christmas hoping
to offset expected low grosses from
video games.

Among those pleasantly surprised
is Record Bar, where buyer Bruce
Levy sees personal stereo—principal-

ly carry-around radio/cassette play-
ers—as natural for spring/summer
promotions. “"The big difference.”” he
says,”'is now we understand how to
sell it

Christmas 1983 was the first in
which personal stereo was in all 150
Record Bar units. The category now
accounts for 2% of total sales and is
the chain’s top accessory item.

Personal stereo is so important at
450-unit Musicland that the chain

Record Bar’s Entry Shows

An Uncommon Commitment

DURHAM, N.C.—Record Bar's
entry into personal stereo was similar
to that of a number of other record/
tape chains. But it also reveals an un-
common commitment to the product
category.

Like several other chains (separate
story, this page), Record Bar tested
the area cautiously at first, according
to accessories buyer Bruce Levy. And
like other chains, the 150-unit Re-
cord Bar concentrated on one line—
in this case, Sanyo. Of the initial trial
run, Levy says, “We experimented a
little prior to Christmas 1982, in se-
lected units, with selected models.™

Early last year, Record Bar man-
agement conceived a three-tiered
marketing strategy. The first tier in
volved building consumer credibility,
the second introducing staff to the
product category, and the third
adopting a merchandising philoso-
phy.

“We always sent people down the
road for this type of product, to Ra-
dio Shack and so on. We realized that
we had to build credibility with our
customers that gave them confidence
in buying personal stereo in a record
store,” says Levy.

“*We also had to educate our sales
staff. We used two primary methods,
a spiff of from $2-$5 for a period of
time and also sales contests. We also
had Dean Cooper. from the Sanyo

Atlanta rep firm, speak to our man-
agers at our convention.

“In the merchandising area, we in-
vited our people to take the creativity
they had learned in records and tape
merchandising and apply it. We were
astounded. The product was placed
in windows, there was special sign-
ing, there were displays.™

In another departure from what
many other chains are doing in per-
sonal stereo, Record Bar has been de-
liberately price competitive in the
line and models it carries. “It looks
good in the ads to be in line and com-
petitive with the audio stores,” Levy
explains. “We have been able to get
this kind of margin protection.™

Relating competitive pricing and
purchases to the commitment, Levy
says Record Bar “‘was very aggres-
sive in laying in for the past Christ-
mas season. There was some trepida-
tion among some of our manage-
ment. Again, the product category
was new for us. But we set sales
goals. As it turned out, we nearly
emptied our warehouse.”

In fact, Levy indicates, demand
was such that it strained the supply
line in terms of certain models. While
Record Bar is completely satisfied
with Sanyo, the supply guarantee is
so important that Levy and his buy-
ing staff are shopping other lines.

Calfornia Posters

~YOU'VE SOLD THEM
THE RECORD, NOW

»

(o

PAINTER HATS
$6.00

L; bib ANbAR)

H.I_I TTONS
$1.00

All fully icensed

6601 Elvas Avenue

top quality

Sacramento, California 95819

Call toll free 1-800-852-3087
In California 1-800-852-8871

Write for a free complete catalog
Wholesale and retail requests welcome!

merchandise!

now markets some models under the
private Trax logo, says Jack Eugster,
president. Musicland has been in the
category longer than most chains but
is expanding rapidly, buying from
several vendors and importing direct-
ly from Asia, Eugster adds.

More than one chain representa-
tive indicates that Musicland, with its
store saturation around the country,
has passed the industry in this prod-
uct category. “We saw what Music-
land was doing,” says Larry Rosen-
baum of 10-unit Flip Side in Chicago.
“It's (personal stereo) now a record
store item.”

Musicland is in deeper than most
chains, with 10 models in the “Walk-
man-type radio/cassette configura-
tion and 10 in the larger “boom box™
model, where the chain goes up to
$200, well above the average top
price point at other chains.

Like many chains, Flip Side tip-
toed into personal stereo, entering
the product category in October with
just six models and one brand, Sanyo.
The chain now has 12 models and
next month expects to add the Unitec
and Toshiba lines, though sticking
with 12 models. with a price range of
$24.95-8§129.95 in  radio/cassette
players and $79.95-$129.95 in boom
boxes.

Most chains overcamc whatever
trepidation they felt about competing
with audio chains that were fellow
mall and strip tenants. A big consid-
eration in brand choice was reliable
supply, says Mort Gerber of 24-unit
Record Shop in Edina, Minn., who
sought out Sanyo. noting that it was
not “bounced around™ in price. Rec-
ord Shop is staying with six models.

A high impulse and promotionally
priced category, personal sterco
tends to stand out in the record/tapc
store environment and benefits from
chains’ aggressive merchandising.
Record Shop uses a counter display
unit  that allows demonstration,
though Gerber says the chain never-
theless has all models “nailed down.™

“It's becoming a true mass mer-
chandiser item.”” says Mike Stephen-
son of 150-unit Camelot Enterprises.
"It displays well. You can even peg-
board it.” Camelot has plugged its
Grand Prix line in chainwide promo-
tions in one offering a cassette player
free with purchase of 10 prerecorded
cassettes, Stephenson notes.

N

This column offers dealers a sam-
pling of major new folio releases.
Following a year-long marketing
survey of serious works most often
requested by the active pianist and
general music hobbyist, Carl Fischer
says its new “All-Time Favorites™
collection of $7.95 list folios better
reflects “current playing tastes.” The
project, also boasting an “All Time
Favorites™ marketing presentation
kit for major music jobbers and deal-
ers, includes three piano books. a col-
lection of simplified classics for piano
and an edition of flute solos. Further
support from Carl Fischer includes
selected trade advertising, in-store
posters, and customized promotional
pieces for jobbers and dealers.
Columbia Pictures Publications
notes 1984’s “leap year day” with
50% plus 10% discounts through
Feb. 29—on purchases of $100 mini-
mum, retail value—on many folios,
including personality releases by Car-
(Continued on page 34)
www americanradiohictorv com

| NewProducts

The Spikemaster is a safeguarding device from Discwasher designed to

protect hardware and software from damaging surges in electrical cur-

rents. It features multi-mode protection, RF! filtering and four widely

spaced sockets with a 6%2-foot heavy duty cord and carries a $79.95 retail
price.

o R,

An album designed for packaging business and professional computer

software is now available from Blackbourn Inc. of Eden Prairie, Minn. The

Ringpak is dustproof and has protective compartments for five 5 Va-inch

diskettes, with ar internal three-ring metal for easy access to program
materials.

This 96-slot cassette holder is one of several album and tape storage prod-
ucts from The Rack Factory in San Antonio. The wood unit has a walnut
grain finish and a $44.95 retail price.

The famous recording

company of the 40’s, 50’s

and early 60’s still ships

those ORIGINAL RECORDINGS
by the ORIGINAL HIT ARTISTS.

Cash in on the constant demand for
Specialty’s Little Richard, Larry Williams,
Lloyd Price, Sam Cooke’s Gospel, Soul
Stirrers, Pilgrim Travelers, etc. by con-
tacting me.

Joey Mattia

Specialty Records, Inc.
8300 Santa Monica Bivd. Los Angeles, CA 90069
Phone (213) 656-7711
Our entire catalog now available on cassette J
——
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PEOPLE WHO BUY MAXELL TAPE
BUY TWICE AS MANY REI:I]RDS AS PEOPI.E WHO DONT.

3 %
s s 5 g » ~

Accordingto research not only do people who buy Maxell audio tape
buy over 40% more cassettes in a year than the average cassette buyetr,
but they also purchase almost twice as many records as the average record
buyer.

After all, people who are willing to pay more for an exceptional tape
like Maxell must love good music. And can afford to buy the albums they
really want.

So if you're wondering how you can boost record mEXE"
sales, maybe you should stock up on the tape that sells

in record-breaking numbers. R —_——
Maxell.

R IT'SWORTH IT.

www.americanradiohistorv.com
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Miami’s Vibrations Chain Expanding—Into Pennsylvania

By EARL PAIGE Just opened his newest store 1,500 around with belstering Vibrations’ As for the Pocono unit in Strouds-

LOS ANGELES—Anyone who miles away in Pennsylvania’s Poco- best year yet, Schaffer hints at further burg, Schaffer is forthright. “They're
knows Larry Schaffer and his four nos. Schaffer is on a real expansion expansion. He's not saying where, hoping to legalize gambling up there.
Vibrations record/tape stores in Mi- kick. but he does say, “We're looking at We wanted to establish a foothold if

ami will not be surprised to hear he's

Crediting the economy’s turn- several unsaturaied areas.” it happens.”

A

- SR S e .

41-

3 b y 4

The odds are six to one youll sell
more videotape with JVCs new six pack.

We bet when lots of your customers come in to TAKE HOME A SIX PACK
buy a JVC [VHS] videocassette, they won't walk out with ==
one. They'll take home a six pack® Thats because = o _swres ~weo wmwenes
when you stock JVCs new six pack, its easierto sell  » &ﬁ%"é‘?‘i% s oy
six tapes at once. Which means it’s easier to make six '
times more profit. _ﬁl "'Ivc CASSETTES

JVC’s six pack gives your customers six times as
much to look forward to. And to listen to. They can't
find a package deal that offers a better Standard Grade
videotape than JVCs.

So make sure your customers don'’t miss
this JVC sales innovation. It'll look good from : ; e
any angle, in your windows and on display. It N | o
even stacks well. » '

So why gamble? Get JVC5 six pack 2
and be a winner every time. J vc

JVC COMPANY OF AMERICA, Magnetic Tape Division, 41 Slater Drive, Eimwood Park, N.J 07407
JVC CANADA LTD., Scarborough, Ont.

www.americanradiohistorv.com

The Poconos are old stomping
grounds for Schaffer, who “‘retired”
to Florida after years in New York
only to jump right back into the busi-
ness with Vibrations. Schaffer says
the Pocono unit is only 3,000 square
feet, and more basic than the four
Miami units. "I get up there (to
Stroudsburg) once a month,” he
adds.

As for the general business upturn
and Vibrations’ expansion in Miami,
Schaffer interrupted a recent phone
interview to make repeated refer-
ences to a computer printout for
1983. *Cassettes (prerecorded) are
up 46%. We've doubled our inven-
tory of titles (now 43,000). Our gift
business is up 58%. Video 1s up
27%" (the lower figure is due to vid-
eo’s gradual addition in all four Mi-
ami units, he indicates). Vibrations’
most sensational product category
growth area is greeting cards, which
Schaffer claims is up 210%.

Schaffer says he understands why
many retailers visiting Miami during
the National Assn. of Recording
Merchandisers (NARM) conven-
tions have problems identifying with
Vibration’s merchandising style, es-
peciully the attention given to alter-
native items. But Schaffer has always
been into offering vast arrays of ac-
cessories and far out items. He once
stocked 5,000 tadpoles, which came
in plastic water-filled bags with the
water chemically treated to prolong
shelf life.

Vibrations also had the space for
alternative merchandise, especially in
the free-standing main store at 14700
Biscayne, which he shows off to
NARM delegates. it's 5,500 square
feet. Schaffer deliberately positions
racks and counters of every conceiv-
able type of gift and novelty in the
front. What's more, Vibrations adds
drama to alternative merchandise by
constantly moving displays around
making it appear “new" or “just in
stock,” Schaffer adds.

Schaffer’s newest non-music love is
personal electronics. He says the cat-
egory can’t be described as personal
stereo because it's expanding. “We're
bringing in 100 Sony Watchmans at
$189. We're stocking four times what
we started with. It's tremendous.™

Schaffer says cassette/radio com-
binations and boom boxes are still
hot items, but he is selectively ex-
panding. “We’ll stay under $200,” he
adds, noting that he doesn’t want to
go head-on with the consumer elec-
tronics stores.

If anyone thinks Schaffer forgets
music, he can point to the walls of
prerecorded cassettes and the unique
security system. He uses ‘monkey
hand hold™ cutouts, a throwback to
the earliest 8-track cartridge days.

Customers drop selections they can
examine but not pocket onto a con-
veyor belt that takes the cassette near
the checkout counter. “'It's virtually
eliminated all shrinkage except inter-
nal theft,” claims Schaffer.

If any non-music category scems
lower on the growth curve, it appears
to be video. Schaffer says rental con-
tinues to be “‘very important.” He ac-
knowledges the growing competition
seen everywhere in Florida. Where
rental was $4 for 24 hours, it’s now
$3, as Vibrations adjusts to the vola-
tile marketplace.

Schaffer isn’t panicking about any
one product category plateauing,
though the computer analysis offers a
course correction map. Vibrations’
philosophy is to offer an enormous
product spread. Compact Disc, he
notes, is now in all four Miami units
and  represents  another  new
direction.

30
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TIMELY GIFT—Dennis Webb, owner and manager of Verne’'s Magnavox

Laser Disc City in Westminster, Calif., presents MCA Home Video staff with

a laser videodisk clock to commemorate the sale of 1,000 copies of Olivia

Newton-John’s “Physical” laserdisk in his store. Pictured from left are

MCA Home Video’s marketing director Jerry Hartman, Webb, MCA Home

Video’s Brent Albright and Neil Hartley, video product vice president of
MCA Distributing.

New Miami Spec’s Store
Will Have ‘Metro’ Motif

MIAMI—Tower Records may
have one of the most unusual record/
tape stores ever built in New York
City. But how about building a *“New
York™ store in Florida? That’s exact-
ly what Spec’s Music plans here with
its new Spec’s Metro.

Contractors are rushing to have
Spec’s Metro finished in time for the
National Assn. of Recording Mer-
chandisers (NARM) convention in
Hollywood, Fla. March 23-27, says
chain president Ann Lieff. Although
she is guarded in describing the store
design, she does say that its front and
entrance will give consumers the illu-
sion of stepping into and out of a sub-
way car. Doors will open and close in
slow motion continually. Inside,
domed ceilings of white tile will con-
tinue the subway motif, which in-
cludes turnstiles and ramps leading
to various departments of the multi-
level 3,000 square foot unit.

The record/tape store as an art
form in itself is nothing new for
Spec’s, Lieff notes. Architects have
garnered two awards for previous
Spec’s outlets. The unusual design of
Spec’s Metro will not be the only
novel aspect of the store. Notes LiefT,
“It’ll be the first time we've had two
stores in one mall.” The new unit is
downstairs from what Lieff calls
“our rock’n’roll store™ in the North
Miami Beach Equity Properties mall.
The 1,200 square foot upstairs store
will remain and continue to special-
ize in rock.

Spec’s is currently among the pace-
setters in terms of adding new store
design concepts and new merchan-
dise categories. Last spring, NARM
attendees saw the *‘electronic annex”

Spec’s added to its unit at 1570 S.
Dixie Highway, where stark black
fixturing, gray carpeting and fluores-
cent lighting on walls and ceilings
showcase personal electronics prod-
ucts in much the same way jewelry
stores dramatize precious stones.

Chainwide, the 16-unit Spec’s is
gradually diversifying. Lieff says vid-
eo rental is now offered in four units,
two in Miami and one each in Palm
Beach and Lakeland. Computer
products are being featured in two
stores.

No Ceiling
On Spec’s Unit

Are you ready for a record
store without a ceiling? Spec’s
Music in The Mall At 163rd St.,
North Miami Beach, doesn’t have
one. Architect Charles Sieger and
staff utilize numerous arresting
concepts in sidestepping a con-
ventional design.

Directly above the store, struc-
tural elements of the next floor
are exposed but painted black,
giving what Sieger terms a “sculp-
tural topping.” Use of dark motifs
throughout allows a cashier’s ga-
zebo to stand out dramatically.
Aside from the large neon sign-
ing, the product packaging af-
fords the most singular color ele-
ment in the total design.

Having already won architec-
tural awards for the upstairs
store, Spec’s is now constructing
an even more unusual unit direct-
ly below.

Retailing

This listing of new LP/Tape releases is designed
to enable retailers and radio programmers to be
up-to-the minute on available new product. The
following configuration abbreviations are used:
LP—album; EP—extended play; CD-—Compact
Disc; CA—cassette; 8T—8-Track. Multiple rec-
ords and/or tapes in a set appear within paren-
theses following the manufacturer number.

POPULAR ARTISTS -1
S|

BIG YOUTH
Live At Reggae Sunsplash

New LP/ Tope Releases

.$8.95

LP Sunspiash RS 8305

CLAY, TIGGI
LP Morocco 6067CL (Motown/MCA)
CA 6067
COSTELLO, ELVIS, & THE
ATTRACTIONS
Punch The Clock
CD Columbia CK 38897 (CBS).

DYLAN, BOB
Infidels
CD Columbia CK 388197 (CBS).

EDWARDS, DENNIS
Don’t Look Any Further

.no list

LP Gordy 6057GL
CA 6057GC

FOGELBERG, DAN

$898
$8.98 Phoenix

CD Epic EK 35634 (CBS).
HAGGARD, MERLE, & WILLIE NELSON

Pancho & Lefty

no list

THE ITALS
Give Me Power

CD Epic EK 37958 (CBS}

LP Nighthawk LP NH 307

(Continued on page 44)

$8.98
$8.98

no list

no list

$8.98

YOU CAN'T SELL
OUR BUTTONS

they sell themselves!

We have a huge selection of the hottest
rock & roll artists, comedy sayings.
classics {including 3 Stooges, Little
Rascals, etc.) and many other
categories to choose from. Our tully
ficensed buttons are guaranteed,
shipped in 48 hrs., and serviced
promptly. A beautiful lucite counter
display is just one, among a variety of
displays avajtabte. Call Button-Up tor
your free, full color button catalog.

toll free 1-800-521-1622

Button-Up Company
22120 Ryan Rd.
Warren, Michigan 48091
313-756-2530
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i Jacket Fancatlon i

2832 Spring Grove Avenue
Cincinnati, Ohio 45225
{513)681-8400
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Midline album is any record selling from $2.98 to $6.98 reissues
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NARM CONVENTION ‘84

FIRST ANNUAL MUSIC & VIDEO

DIPLOMAT HOTEL
HOLLYWOOD, FLORIDA

MARCH 23-27

As©
The National Assogciation of Recording Merchandisers (NARM) x® f\“"’(\e(-o‘ce
presents its First Annual Music & Vlideo Carnival. The «\\“\a‘?;\()\::\gec’

Convention encompasses the complete warld of music and
video. Exhibitar displays include a comprehensive array of
pre-recorded entertainment, record and video accessories,
plus profit items, display fixtures, and creative packaging!

It's the most impaortant record industry gathering of the year
It's the forum—the showcase—the common meeting

ground to discover new ideas. You’'ll find new techniques,
new products, and most important. . .it is THE place
to make contact with the people you want to meet.

Don’t miss this once a year opportunity to be
with all the retailers, wholesalers, manufacturers, and
suppliers who make up the NARM world of entertainment.

WE PUT NARM TO WORK FOR YOU:
+Creative manufacturer product presentations
eHands-on marketing imput for increased
bottom line merchandising
eAccess to the movers & shakers of the
music and video world
eExposure to the newest in home entertainment

WHAT'S WAITING FORYOU AT
THE NARM CONVENTION:
sEntertainment by Top Recording Artists
e Poolside Exhibits

eNo-nonsense Business Sessions
+NARM Best Seller Awards Banquet

e Scholarship Foundation Dinner
eMerchandiser of the Year Award

Givethe gift
of music.

WHO YOU’LL MEET AT
THE NARM CONVENTION:

Industry Label Marketing Executives
Retailers—Rack Jobbers—One Stops—Distributors
Buyers—Store Managers—Branch Managers—Middle Management

}19_ ___________________________________________

Please send more information about the NARM Convention '84,

| lam a retailer rack jobber one stop distributor
| manufacturer other
| {pl2ase specify)
I
| Name Company
Address City _____ State Zip

NARM, 1008-F Astoria Blvd., Cherry Hill, New Jersey 08003
(609} 424-7404

A
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Retailing
EDUCATION, ENTERTAINMENT

Software Categories Overlapping

- Video
_ Music Programming
MTV Adds & Rotation

Asof 2/1/84

This report does not include those videos in recurrent or oldie rotation. For further information, contact Buzz
Brindle, director of music/programming, MTV (212) 944-5399.

NEW VIDEOS ADDED:

Recent debates over the education-
al and entertainment categories of
computer software packages has
coined a new term, ‘‘edutainment.”
This brings to light how rapidly the
differences between education and
entertainment software are blurring.

Is a software title that tests a play-
er’s eye-hand coordination as he
shoots at letters in a night-sky setting
educational or entertainment?

Few software firms today agree
upon a method to discern education-
al value from pure entertainment.
Bill Bowman, president of Spinnaker,
an educational software firm, sug-
gests asking a software maker *“‘what
is the learning value to one’s pro-

Now
_Playing

Consumers Fear
Growing Variety
Of Format Types

By FAYE ZUCKERMAN

With the recent entry of IBM’s
PCjr and Apple’s Macintosh com-
puters come two new software for-
mats. Joe Harmon, vice president of
merchandising for the four Compu-
Shops stores based in Texas, notes
that having to contend with two new
types of software is becoming more
than an uncomfortable situation.

As it is now, most software mer-
chandisers carry about five copies of
the same titles for five different com-
puter systems. “‘I dream about mice
(controllers) and software hanging
from my ceiling,” he notes. “There is
a plethora of non-compatible product
out there. It is becoming a real
nightmare.”

Broderbund’s chairman, Doug
Carlston, describes software incom-
patibility as contributing to consum-
ers’ fear factor of computers. “Most
people now need to order software by
specifications,” he says. “Can you
imagine having to go into a record
store and ordering an album by de-

gram? If one looks at you blankly,
you know the program is not
educational.”

Bowman contends that a software
package is educational if learning ob-
jectives are identifiable—even though
the program may be fun or entertain-
ing. His company’s flagship title
“Snooper Troops,” which has been
on the Billboard software chart for
nearly 19 weeks, easily could be mis-
construed as an entertainment strate-
gy adventure game. Yet, Bowman is
quick to note that “Snooper Troops”
teaches map reading and sharpens
deductive and writing skills.

Electronic Arts, a San Mateo,
Calif. software firm, likes to quote
Marshall McLuhan when the *‘edu-
tainment”’ debate is mentioned. In es-
sence, McLuhan said that those who
draw a distinction between education
and entertainment really don’t know
the first thing about either.

But, this Silicon Valley company
makes a distinction between the two
areas of software out of necessity,
says the company's Terrylynn Pear-
son. The two categories are currently
popularly identified by the computer
software industry. Electronic Arts’
*“Music Construction Set,”” which en-
tered the entertainment chart at
number 20 Jan. 21, will start being
charted as an educational title Feb. 1.

According to Pearson, the music
package allows users to experiment
with notes and tones to create
sounds. It teaches music theory.

Other software firms, like MEC-
CA based in Westport, Conn., avoid

the issue altogether. They, a spokes-
man for MECCA says, only make
distinctions between entertainment
and home management software.

One example of an “edutainment”
title is **Castle Wolfenstein,” a World
War Il simulation game. It keeps
popping on and off of the entertain-
ment chart.

Like new entry “‘Beach-Head,” it
combines arcade action with strate-
gy. In this game, the user has escaped
from a cell in a German castle. The
object of the game is to find one's
way to freedom while fighting off
German guards in a seemingly end-
less network of jail cells.

Now nearly two years old, “Castle
Wolfenstein’ is estimated to have
sold more than 100,000 copies. It was
written by Silas Warner, who heads
the software design staff of Muse
Software, a Baltimore company that
publishes his title.

Warner, in his mid-30’s, describes
himself as a self-made computer soft-
ware designer, who, at the age of 11,
discovered an interest in computers.
The idea for “‘Castle Wolfenstein”
came to him late one night while he
was watching a World War II action
movie, he recalls.

Warner attributes the success of
his title to the fact that the computer
randomly changes the castle’s layout
each time a new game is started. Play-
ers cannot memorize dungeon layouts.
Additionally, he says, the need to use
reasoning skills when playing this
game makes the title more challeng-
ing than just a simple arcade shoot-
ing game. FAYE ZUCKERMAN

New Warehouse Pays Off
For Stratford Distributors

NEW YORK—AIllan Silverman,
president of Stratford Distributors
here, says that the firm would have
never made it through the holiday
season without its new warehouse in
Garden City Park, N.Y.

The facility, a 15,400 square foot
site at 86 Denton Ave., more than
doubles the size of Stratford’s previ-
ous location in New Hyde park,
N.Y., where the record, tape, video
and accessory supplier had been ser-
vicing its 1,500 accounts in the tri-
state area since 1979.

Consistent 12-inch sales for the
firm salvaged its 1983 one-stop busi-
ness, according to Silverman. “We

split,” in Silverman’s view, Strat-
ford’s scope as a full-service distribu-
tor gives the firm a competitive edge
on Long Island.

Heading his executive staff is Stan
Gecht, vice president of sales and
marketing, and Ray Espinosa, vice
president of operations. Frank Men-
dez is the record buyer, Rocky Vene-
zia is the accessory buyer and Tom
Fay is the warehouse manager.

LEO SACKS

Print On

Alcatrazz, “‘Hiroshima,” Rocshire
Bon Jovi, “Runaway,” Mercury
Din, “Reptile,”” Rocshire

Dog Police, “Dog Police,” No label

Expression, “With Closed Eyes,” Oz/A&M
Dan Fogelberg, “The Language Of Love,” Full Moon/Epic
Daryl Hall & John Oates, ‘‘Adult Education,” RCA

Nick Heyward, 'On A Sunday,” Arista

Jason & the Scorchers, “Absolutely Sweet Marie,” EMI America
Billy Joel, *You May Be Right,” CBS/Fox Video

Kenny Loggins, “‘Footloose,” Columbia
Bill Nelson, *‘Flaming Desire,” Epic

Paul Rodgers, “Morning After The Night,” Atlantic

Sights, “Virginia,” Fantasy

Tracy Ullman, “They Don’t Know,” MCA

Utopia, “‘Cry Baby,” Passport/Jem
Waysted, “‘Love Loaded,” Chrysalis

HEAVY ROTATION (maximum 4 plays a day):
Culture Club, “Karma Chameleon,” Virgin/Epic

Genesis, “That's All,” Atlantic

Herbie Hancock, *‘Autodrive,”” Columbia
Heaven, “Rock School,” Columbia

Billy Idol, “Rebel Yell,” Chrysalis

Elton John, “That’s Why They Call It The Blues,” Geffen
Cyndi Lauper, “Girls Just Want To Have Fun,” Portrait
John Lennon, “Nobody Told Me,” Polydor

Huey Lewis, “1 Want A New Drug,” Chrysalis

Paul McCartney, *‘So Bad,” Columbia

John Cougar Mellencamp, “Pink Houses,” Riva/PolyGram

Bette Midler, *‘Beast Of Burden,” Atlantic
Motels, “Remember The Night,” Capitol
Motley Crue, “Looks That Kill,” Elektra
Nena, *“99 Luftballons,” Epic

Night Ranger, “Rock In America,” Camel/MCA

Robert Plant, *‘In The Mood,” Atlantic

Police, “Wrapped Around Your Finger,” A&M

Pretenders, “Middle Of The Road,” Sire
Quiet Riot, “Metal Health,” Pasha/CBS
Real Life, “Send Me An Angel,” MCA

Re-Flex, “Politics Of Dancing,” Capitol

Lionel Richie, “Running With The Night,” Motown
Rolling Stones, “Under Cover Of The Night,” Rolling Stones
Stray Cats, “Look At That Cadillac,” EMI America

Van Halen, “Jump,” Warner Bros.
U2, “Sunday Bloody Sunday,” Island
Yes, “Owner Of A Lonely Heart,” Atco

MEDIUM ROTATION (maximum 3 plays a day):
ABC, “That Was Then, This Is Now,” Mercury

Adam Ant, “Strip,” Epic

Blue Oyster Cult, “Shooting Shark,” Columbia
Kim Carnes, “You Make My Heart Beat Faster,” EMI America

Dokken, “Breaking The Chains,” Elektra
English Beat, “Best Friends,” IRS

Eurythmics, “Here Comes The Rain Again,” RCA
Headpins, “Just One More Time,” Solid Gold/MCA
Hyts, “Backstabber,” Gold Mountain/A&M

Howard Jones, ‘New Song,” Elektra

Judas Priest, “‘Free Wheel Burnin’,” Columbia
Lords Of The New Church, *Dance With Me,”” IRS
Christine McVie, “Got A Hand On Me,” Warner Bros.

Manfred Mann, “The Runner,” Arista

Jeffrey Osborne, *‘Stay With Me Tonight,” A&M
Ozzy Osbourne, “Bark At The Moon,” CBS Associated

Rainbow, “Can’t Let You Go,” Polydor
Grace Slick, “All The Machines,” RCA

scribing RPM required, a size and a
format? And then when you take the
record home, you find it can’t play on

don’t sell the quantities we once did,
but the 12-inch market has stayed
healthy,” he says, noting that he

__ Print _|

LIGHT ROTATION (maximum 2 plays a day):

Lloyd Allen, “'I Keep Looking At You,” Epic
John Cafferty & the Beaver Brown Band, “Tender Years,” Scotti Bros./CBS
China Crisis, “Working With Steel And Fire,” Virgin

your stereo system.”
* * *

Now playing on Mac: Though Ap-
ple is currently positioning its new
Macintosh computer toward the
business and academic communities,
early speculation on the machine re-
veals that its reasonable price and
ease of use makes it a prospect for the
family-home market. Furthermore,
initial software offerings for the ma-
chine show some home management
and entertainment software packages
slated for release this year.

Text adventure-game maker, Info-
com of Cambridge, Mass. will roll
out several of its titles for the Macin-
tosh. Among the new titles to be of-
fered will be the “Zork™ trilogy,
which has topped the Billboard com-
puter chart for nearly 19 weeks. Ad-
ditionally, the company’s new titles
“Infidel” and *‘Enchanter” will be
made available.

Blue Chip Software, a Woodland
Hills, Calif. company, has slated
“Millionaire,” a stock simulation

(Continued on page 44)

finds it easier to sell 10,000 **big sin-
gles” than 5,000 records.

The executive, who has held his
post since 1978, markets his 12-inch
releases from $2.69-$3 and his album
product from $5-35.60.

Three albums you won’t find in the
Stratford inventory are the latest re-
leases by Yes, Genesis and the Roll-
ing Stones, which the WEA Corp. el-
evated to $9.98 in December.
Outraged by the increase, Silverman
recently stopped tracking the prod-
uct. “The mom-and-pops can order
elsewhere,” he says. “There’s nothing
exclusive about the one-stop busi-
ness, anyway.”

Stratford, which was founded in
1964, has experienced soft record
sales of late. “Product flow from the
majors hasn’t been steady,” he states.

Nonetheless, revenues for the pri-
vately-held company jumped 35% in
1983 over the same period in the pri-
or year, according to Silverman, who
projects similar growth for 1984.
While the record one-stop business in
the metropolitan area is ‘‘pretty

® Continued from page 28

ole King, Journey, the Rolling
Stones, Queen, Cheap Trick, Boston
and others...It’s June in February at
the company with a 50% discount on
two each of a five-book series of wed-
ding music, including a newcomer
from Big 3, “Happiness Is...Music
For Your Wedding Day” (39.95).
And perhaps for older married cou-
ples, there’s “The Top 100 Love
Songs™ ($14.95), available at a 50%
discount with the purchase of four
copies.

Warner Bros. Publications has just
marketed two key matching folios,
“Genesis” ($9.95) and “Undercover”
by the Rolling Stones ($9.95). Other
newcomers include ‘“Say Say Say,
Read "Em & Weep and 20 Blockbust-
ers” (3$7.95); “The Best Of Carole
King" (36.95), one of the first folios
resulting from Warners recent distri-
bution deal with Screen Gems-EMI;
and an easy guitar folio of top hits by
Larry Gatlin & The Gatlin Brothers
Band.
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Irene Cara, “The Dream,” Network
Jimmy CIliff, “Reggae Night,” Columbia

Comateens, “‘Late Mistake,” Virgin/Mercury
Combo Audio, “Romanticide,” EMI America

Crack The Sky, “Mr. D.J.,” Criminal

Echo & the Bunnymen, “Do It Again,” Sire

End Games, “Love Cares,” Virgin/MCA
Fitz, “AudioAVideo,” Topflight

Fixx, *Sign Of Fire,” MCA

Girlschool, “Play Dirty,”” Mercury

Helix, “Don’t Get Mad, Get Even,” Capitol

Honeys, “‘Running Away,” Rhino

James Ingram/Michael McDonald, “Yah Mo B There,” Qwest

Juniper, “Lies,” Allegiance
Kiss, “All Hell's Breakin® Loose,”” Mercury
Little Heros, *“Watch The World,” Capitol

Mink DeVille, “Each Word Is A Beat,” Atlantic
Steve O’Neill, *“When The Mountain Falls,” No label

Parachute Club, “Rise Up,” RCA
Randy Andy, “The People,” A&M
Baxter Robinson, “Silver Strand,” RCA

Sons Of Heros, “‘Living Outside Of Your Love,” MCA

Thompson Twins, “Hold Me Now,” Arista
Toyah, “Rebel Run,” Safari

Tina Turner, “Let’s Stay Together,” Capitol

Dwight Twilley, “Girls,” EM1 America
Monte Video, “Shoop Shoop,” Geffen
White Animals, “Don’t Care,” Dreadbeat
Wire Train, “Never,” 415/Columbia
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Billboard Classified Advertising

Marketplace

Your Name

To order an ad...check the type of ad you want...

[] Regular classified (ads without borders): $2.00 per word, per
insertion. Minimum ad order, $40.00.

[] Display classified (all ads with borders): $68.00 per column per
inch, per insertion; 4 insertions $62.00 per; 12 insertions $58.00
per; 26 insertions $55.00 per; 52 insertions $45.00 per, Price
discounts are based on insertions in consecutive issues.

[] Reverse ad (display ads only): add charge of $6.50 per insertion.
[0 Box Number c/o Billboard: add service charge of $6.00.

Check the heading you want...

[] Help Wanted [] Position Wanted [] For Sale [JWanted to Buy
[] Used Equipment for Sale [] Golden Oldies [] Comedy Material
[] Distributing Services [] Video Hardware [] Video Software

[] Business Opportunity [] Schools and Instruction

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

(212/764-7388
in N.Y. State)

Company

Address
City

State Zip

Telephone

Bank #

Please fill in the information below if you wish to
charge the cost of your classified advertising.

[] American Express [] Diners Club [] Visa [] Master Charge
Credit card #

Expiration date

Your signature

Need to get your ad in fast? Call Jeff Serrette...
In NY State phone 212/764-7388...Outside N.Y.

State phone toll free 8§(0(/223-7524.

REAL ESTATE

[ West Shell

R

CINCINNATI
BILLBOARD BLDG.

64,000 sq. ft. for sale or lease. Heavy power, off street park-
ing, 30,000 ft. of well planned & beautiful offices. On bus
stop. Below market rental or sale. Immediately available.
Ideal for distributors, volume mail users, publishers, as-
sembly printers etc. For details cali:

Ferd Clemen
513-721-4200

COLORADO COUNTRY ELEGANCE
Enjoy the privacy of 7 spacious weres in this 3 bedroom.
bath contemporary home with 1y own RECORDING S1U
DIO The STUDIO affers accoustical msulation and mea-
aures 20% 27 The separate control room o 143 7, Al

Beklen wirmgd tor 36 mputs aod exira wanngg lor
cues ancl tathbao ko Speaker winng far 2 seis ol
spreaherstreach room OFFERE D AT S 3 teonn
RIEDCARPE T STEATE PROPERITIE S
00 R4 O900
ST Of Susanne
(300 BI 2141 or 03030 Ba 1 2ROT

SONGWRITING

SONGWRITERS

We bring your s0ngs to e nexpensively with
top sess on p avers from THE DOOBIE BROS
BOZ SCAGGS THE JACKSONS GEORGE

BENSON etc Cal wrt- tor free sample tape

MOONLIGHT DEMOS

213 893 0297 ur 665 161 - 5313 Banman Ave
Box 124 - No o ywood CA 91601

F& STUDIO FILM & TAPE, INC.
k

Low Pass Evaluated Tape
<o 3/4” 1" 27 \!‘v
q,"' «Monthly Specials « %\
30 Day Guarantee
Reloads of Major Brands

FREE SAMPLE COPY ...
of GOLDMINE, world's largest record collec-
tor's pubkcation! Thousands of new and old
records for sale 1n each issue. Plus articles on
recording stars of the past and present. All
eras, all types of music. Sample free 13 1s-
sues $22.00.
GOLDMINE
Circulation Dept.
AFS, 700 East State St. lola, Wl 54990

GOLDEN OLDIES

45 APM RECORDS
THDLIS#.NDS IN STOCK

s

e 5l

HECDHDS LIMITED

THES Belair Rd Ballimore, Md 21236
B

DISCOUNT OLDIES
BY PHONE

MAIL-ORDERS ALSO ACCEPTED
215-649-7565

SAME DAY SERVICE

SPECIAL DISCOUNTS TO RADIO STATIONS
SEND FOR CATALOG-OVER 10,000 OLDIES

DISCOUNT OLDIES
BOX 77-B, NARBERTH, PA. 19072

COMEDY MATERIAL

NOT COMEDY: CURRENT artist bios, daily
calendar, more! Write on station letterhead for
free sample: Galaxy, Box 20093-A, Long Beach,
CA 90801.

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: O Liners,

“Hot” Selection of
Best Selling CUTOUTS
Call or write for catalog
National Record & Tape Dist.
4170 Linwood Avenue
Paterson, New Jersey 07502
(204) 790-6824

SAM ASH STORES

MAIL ORDER SERVICE
Deal with the professionals. N.Y.C.’s larg-

est inventory and best prices on musical
instruments, sound and recording gear.
1-800-645-3518
N.Y. State 1-800-632-2322

OVER 150 T.V.
TITLES

Are amor? the more than 3,000 budget
Album, 8-Track and Cassette titles in stock.
Call or write for our free giant catalog.
RECORD-WIDE DISTRI ORS, INC.
1755 Chase Dr.
(St. Louls) MO, 63026
(314) 343-7100

DROP EVERYTHING
AND SEND FOR YOUR
FREE CATALOG NOW!

Imports, Gospel, Soul, Rock, Coumry & West-
em, LPs, Casseties, Oldies 45'S
CUTOUTS, IMPORTS AND MORE!
MARNEL DISTRIBI:.’ITING CO.
93
Piscataway, :I..I 08834
_Tel: (201) 5360-9213

CLOSE OUT SALE!
Thousands of new LPs must go!
Imports, domestic, color, picture discs, photos,
magazines, Beatle Dolls, video, film,

collectibles!
CATALOG $1 (refundable)

GOLDEN TREASURES-B
P.O. Box 601
Bentonville, AR 72712

FOR SALE
24 TRK REMOTE
RECORDING TRUCK
Complete with Ampex 1200 Neotek console,
JBL 4333's, mikes, outboard gear effects, etc.
Ready 1o rolt, turn key operation. All or part-
best offer. For info or equipment hst, call:

(206) 522-8168

DISTRIBUTORS REQUIRED
FOR U.K. ROCK
MERCHANIMSE COMPANY

Buttons, patches, key fobs, etc. Contacts in
alt areas required.

Contact: Terry at Mister Tee Promotions Ltd.
66 Blackwell St. Kidderminster, Worcester-
shire England DY 10 2E1. Telephone: Kidder-
minster (0562) 68457 or (0562) 515291

DISTRIBUTING SERVICES

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE
Best Selection—Best Service—Best Filf

MAXELL - TDK - DISCWASHER - SONY
- MEMORE X - FUJI - ASTROCADE - SHURE
. AMARAY - SCOTCH - SAVOY - RECOTON
. EVEREADY - AUDIO TECHNICA - DYNA-
SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP - many many
more' SEND FOR FREE CATALOG
A4, ROSENTHAL ASSOCIATES
Dept A 1035 Lowss Or Wummsm PA 18974 [215) 441 8900

DEALERS 0
TOLL FREE ORDERING (800) 523-2472

GEMUINE STYLI, HEADPHONES, CARTRIDGES
Wa disiribute at besl factory (or below]
prcing 10 iMe trade on  FHURE. KUDID
BTANTER.

TECHMCA MOURME  OATOFDW  ADC
GANDE, SERRHESIER.

(800) 223-0111
{212} 435-5100
MAGMETRONIX INDUSTRIES
1689 46th Et., Brookiyn. NY 11204
Telex, 428448 EL {ITT)

DISTRIBUTOR
WHOLESALE ONLY

We are specialists on: 12~ records,
blank audio, blank video, video games
accessones . . . Weekly sales sheets.

STRATFORD DIST. INC.

86 Denton Ave.
Garden City Park, NY 11040
212-343-6920, 516-877-1430
800-645-6558, Telex 6852201

BUDGET CASSETTES!
Willie Nelson, Fats Domino, Bob Wills, Justin
Wilson, David Houston and many instrumen-
tals including "'Cotton-Eyed Joe.”
Call or write for tree catalog
Jenell Holland
MERIT RECORDS/DELTA RECORDS
P.O. Box 25326
Nashville, TN 37202
(615) 242-0851

WHILE OTHER PEOPLE are raising their
prices. we are slashing ours Major label LI"'s as
low as 50¢. Your choice of the most extensive
listings available Send $5.00 for catalogs Scor-
po Music, Box 391-BC. Bensalem. PA 19020.
USA.

WIN A CD PLAYER

Here is the final question concerning
EINSTEIN's RICEBOYS all-digital
Ip, “CIVIL RICE". Who produced the
record? When you know the answer
to all 5 questons, be the first to con-
tact QL Records in Miami, Fl. Good
luck!

[ RECORDS |

Coral Gables FL/(305) 446-2477

4 s 4 DISTRIBUTORS

BE20 W. Beimonl. Chicago. IL 60634
(317} 28E-44449

WANTED TO BUY

INTERESTED IN RETURNABLE
PRODUCTS ALL MAJOR
MANUFACTURERS
LP's, cassettes and singles only—send lists of

labels, numbers and quantities to:
MORROW DISTRIBUTING
P.O. Box 241
Morrow, GA 30260

WANTED
Unpublished photographs and 16mm film
ol Mike Bloomfield. “"Fhe Eleetrie Flag™.

Janice Jopling Lord Buckiey . Lenny Bruee
o be considered for use in the leature
Nl "SURVIVORS™. Please contact
Heart Productions
(612) 870-1024 or 870-9312
2418 Stevens Ave.
Minnecapolis, MN 55404

DANCE FLOOR

327 S. Miller Rd . Akron. OH 44313
(216) 867-1575

¥ X ¥¥EEXEN#

TR 20 20 20 20 40 2 S
4« THE MUSIC SERVICES x
MOOULAR LIGHTED DANCE FLOOR

* Distributors welcome — troubte free —

low Cost — controllers avdilable
* Call or write: *
x  MUSIC SERVICE  »
X
X
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T-SHIRT.

BRANCO DESIGNS, INC.

Finest printable T-Shirts, Sportswear and
custom design concession merchandise. We
print the best for the best top name artists.

1237 Armacost, #6-B, Los Angeles, CA 90025.

DEEJAY SPECIALS! MONTHLY gagletter! In-
dividualized Service! We have it all. FREE in-
formation package. PETER PATTER, P.O. Box
402-B, Pinedale, CA 93650.

POSTERS
POSTERS

Largest Selection of
Rock Posters

BUTTONS

anssans buttens, buttons, BUTTONS!

Ordera $500r $100 Buttans Mester sampler pak tosee all the E

newest ot our 60,000 designs’ Were the world s largest

aist of licensed 4nd novelly pins wiln over 100 new E
-

PoEms YL FOR SONGS

* T0 BE SET TO MUSIC *
@ Your Songs or Poems may

EARN MONEY FOR YOU

Send Poems or Songs for

designs weeklyt We fake full returns and even take retymns

BRANCO DESIGNS, INC. FREE EXAMINATION FUN-MASTER of other buttoncompanies slufl you got sturk wilhy' It you re ZAP ENTERPRISES
404 Josiane Ct. Columbine Records PROFESSIONAL COMEDY MATERIAL L L 1251-3 Irolo St.
Altamonte Springs, Fl. 32701 6753 Hollywood Bivd (The Service of the Stars Since 1940) i S that can t swing ar anIpcan afterd abuck for a
P b Studio W. Hollywood, Ca 90028 button® Ask tor our atalng NOWY Los Angeles, Calhf 90006

(305) 339 4888

BELCICOMED AN = . Batton Master. PO Bax 129 Bicgepart PA 19405
12 Avadable tssues $50-Pls $5 poslage 3 1-{800) 523-1197-(astiomall 1! you don! have a phone

(213) 732-3781
DEALERS ONLY

HOW T0 MASTER THE CEREMONIES 15 plus §3 postage
ANNIVERSARY ISSUE [All diferent] Sab plus $3 poslage LIZISI2TT LOSG A S:e;‘o'ﬂym‘:'v""dgsl‘gVZ“S"I"::
1 ur i

35 FUNMASTER Gao Fdes fall duterenll
$100 phuis $10 posiage Ty 'I"l'l

BILLY GLASON
200 W 54th St N Y C 10019 (212) 265-1316
NO FREEBIES | M PROFESSIONAL"

POSITION WANTED

SINGLE, EXPERIENCED RADIO announcer
seeking position in Southeast U.S. For tape and
resume, call Allen at (704) 372 5827.

L—

RECORDING STUDIOS

S.T.A.R.S. REHEARSAL,
RECORDING, SHOWCASING

THE CONCERT CONNECTION
OFFICIALLY LICENSED TOUR

T-SHIRTS, JERSEYS & MUSCLES

Multi-colored screened 2 sided domestic gar-
ments of Jackson, Springfield, Asia, AC/DC,
Prince, Def Leppard, Men at Work, Loverboy,
Iron Maiden, Judas Priest, Kinks, Duran Duran,
Rush, Triumph and many more.

ROCK REPS, CHICAGO, ILL.
1-312-376-8575

COLLECTIBLES

EXTREMELY RARE BEATLE tapes of unre-
leased songs/Send $1.00 for catalog to: L. War-
ren, Box 534. Goshen, CT 06756. (over 350
songs).

LARGE PRIVATE BEATLES collection for
sale. Over 2,000 total items, including records,
books, memorabilia and more. Send $2.50 for 56
page catalog to: T K. Winchester, P.O. Box 9221,
Nampa, ID 83652-9221.

The newest and finest state
of the art studios anywhere.

{201) 575-8462

Free transportation from N.Y.C.

www americanradiohistorv com
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BLANK CASSETTE TAPES
C-60 as low as 50¢
C-90 as low as 67¢
Master, music and dupiication grades. C 1

HELP WANTED

$$ D.J.'s - Announcers $$ Newscasters send for
broadcasters voice and production kit. M.O.
39.95. Order now. Includes certificate, training
cassette, handbook and FCC. Media Market,
2406 E. Robinson St. Orlando, FL 32803.

REPRESENTATIVE
WANTED
Major children’s record label is interested
in employing an aggressive, qualified re-
gional sales representative for the North-

duplication, custom lengths C-1 through C-120.
Labels Norelco type boxes, storage racks and
more. Why spend more than you have 10?
Call or write for catalog.
IMAGE MAGNETICS
91 Rt. 23 South, Riverdale, NJ 07457
(201) 835-1498

PROFESSIONAL BLANK TAPE

Custom Cut 8 Track and Cassettes 90 dif-
ferent lengths in one minute increments
Prices start at 85

-8-T & cass Duphcators - Low cost Shrink
Wrappers - Tape Players & Recorders - Re-
cording Supplies

CALL TOLL FREE 1 (800) 237-2252

In Florda call collect (8i3) 778 4442

BAZZY ELECTRONICS CORP.
3018 Avenue “C" Hoimes Beach. Fionda 33510
Master Card 8 Visa Welcome

~ WHY PAY MORE ?

casselte salrk Dlanks, 3m tape

1-45 cass 65 Btrk 89
46-60 . cass 74 Btrk 97
61-80 cass 80 8trk 106
81-90 . cass 90 Btk 115

CASSETTE & 8TRK DUPLICATORS. CUSTOM
OUPLICATION. SHRINK WRAP & LABEL ADD 45¢

TRACKMASTER inc
1310 South Dixie Hwy. West
Pompano Beach Fla.33G860
Tel: {305) 943-2334

BLANK AUDIO & VIDEO

CASSETTE-—8-TRACK
Direci from manutacturer—below wholesale—any
length cassettes—4 different gualties to choose from—
Ampex & Agfa bulk and reel master tape from %~ to
2* Cassette duplication avallable UHST-120's $6 00
Cail tor brochure

ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

BULK BLANK LOADED audio cassettes direct
from manufacturer. Highest quality. lowest
prices, custom lengths, fast service. American
Magnetics. P.O. Box 862, Harrisburg, PA 17108.
(717) 652-8000.

CASSETTE TAPE
SECURITY DEVICES

DESIGNED FOR RETAIL OUTLETS
EASY TO USE IN EXPENSIVE
RE USEABLE & DISPOSABLE

5 SELECTIVE MODELS

—FOR SAMPLES AND PRICES—
CONTACT

C& D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE kY 42240

502/885-8088

RADIO JOBS! ——

10 000 rada (obs a year tor men and women are listed
n the Amerncan Radio Job Market weekly paper Up
to 300 openings every week' Disk Jockeys News-
people and Program Directors Engineers Sales
people Small medwum and major markets ail for
mats Many jobs require iittle or no experience' One
week computer hst $6 00 Special Bonus six con-
secutive weeks only $14 95—vou save §21

AMERICAN RADIO JOB MARKET

6215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89108

east and Mid-Atlantic states. Experience
with major racks and retailers is a prereq-
uisite. Salary, plus bonus, plus benefits,
plus expenses. Reply with resume, in-
cluding requirements to:
Box #7533
BILLBOARD MAGAZINE
1515 Broadway

CASSETTE DUPLICATION
In real time or at high speed in Stereo/Mono.
Custom loaded Bass and Maxell tape avail-
able in normal, high and CHROME. Fast turn-
around. BEST RATES in the U.S. or we will
refund 25% on any order.

BENNETT CORP.
(805) 245-0111

CASSETTE & 8 TRACK
BLANK TAPES

All lengths 2 min. thru 96 min. Best
Prices and Best Quality. Call or write
for price list. Samples sent upon
request.

LOREN WHOLESALE, INC.
4950 W. 13th Lane
Hialeah, Florida 33012
Tel: (305) 558-3221

DISTRIBUTING SERVICES

RECORDS, CARTRIDGES,
CASSETTES FOR EXPORT

ALL LABELS—REGULAR AND CLOSE
OUTS Nearly 30 years serving im
porters with consolidation and per-
sonalized attention

DARO EXPORTS, LTD.

1468 Coney Island Ave.

Brooklyn, N.Y. 11230

Cables: Expodaro

New York, NY 10036

Al replies held in strict confidence

RETAIL MANAGEMENT
CAREER OPPORTUNITIES

WE ARE:  an exciting and fast grow- MODELS/ACTRESSES NEEDED. HEAVY
ing record and tape retail METAL. Kenton LeRoy Mollohan, ¢/o Kenton
chain presently located in LeRoy Productions, 109 No. Division Ave., Ster-
11 states. ling, CO 80751. (303)522-5086.
WE SEEK: ... DISTRICT MANAG-
EI_ZS to supervise the oper- AUDIO VIDEO
ations of a group of retail TAPE SPECIALIST
stores. Must be aggressive N
with a strong retail back- Knowledge of production and editing
ground. helpful. Experience in manufacturing.
_..MANAGERS & AS- costing and inventory control required.
SISTANT MANAGERS Salary, bonus and benefits. Send
who are carcer minded 1eSUME b p Box 1178
with experience in retail Long Istand City, NY 11101
...MANAGER TRAIN-
EES who are ambitious
with a desire and ability to PERSORAL BARARER
advance. WANTED
R Ao F | rock act, with tonwide vid-

LS cudlat | et e I you aro a protestionsl-manager. wih many

salaries and benefits, dis- contacts In the recording Industry, piease contact
count privileges & more. us as soon as possibie Aeferences required

Please forward resume, in confidence, Fights, Inc.

with salary information to Personnel 403'N0- Dunn St.

Dept., Record Town, Inc. Blao(';‘;g)gg%’;y ;’;0‘87401

P.O. Box 11580

Albany, New York 12211

POSITION WANTED

Radio and T.V. promotion man
with six years experience at na-
tional and regional level with
EMI and CBS in the U.K,, seeks
similar position in Canada or
America. Extensive knowledge of
British/new music. Enthusiastic
and hardworthy. No Visa/Immi-
gration problems because Cana-
ian passport holder.

For more details and a complete
resume, please contact:

Howard Campbell

SCHOOLS &
INSTRUCTIONS

The Music Business Institute

A CAREER PROGRAM IN MUSIC: course in-
cludes recording, studio, concert and video
production; artist representation and manage-
ment retailing and wholesaling; record promo-
tion and marketing; copyrighy and music indus-
try law; songwriters and music publishing; and
more. Employment assistance. Accredited. Fi-
nancial aid available. Write for free brochure
ond career guide. MBI, Dept B, 3376 Peach-
tree Rd., N.E., Atlanta, GA 30326. (404) 231-
3303.

Finder’s Sticks To Basics,
Opens New Store In Ohio

NASHVILLE—After a five-year
try at establishing a profitable second
location in Bowling Green, Ohio,
Finder's Records has abandoned its
store near the campus of Bowling
Green State Univ. and simultaneous-
ly opened a second store in Toledo.
This keeps the local chain at four
outlets. In addition to those in Tole-
do, one remains in Bowling Green
and one in Findlay, Ohio.

“Times have changed over the last
few years,” says owner Greg Ha-
lamy, explaining why the near-cam-
pus store was closed. “'It was a good
location for about six months out of
the year, and we closed it because we
had another store downtown.” The
original Bowling Green Finder's is a

TALENT

COMPOSER

Successful composer/producer owns 24 track re
cording studio looking for like talent to enjoy
benefits of studio facilities and support staff. Sub
mit resume or letter of interest to.
Box 7534
BILLBOARD
1515 Broadway
New York, NY 10026

EQUIPMENT
FOR SALE

NEUMANN MASTERING
SYSTEM

Including tape machine, SX68 Head VG66 Ampii-
fier Rack. Level Sets HF Limiters, Ellipticat Equal-
1zer and Variable pitch and depth. Make Offer

Call: JIM
(513) 681-8402

few blocks from the campus. With no
serious record store competition in
town, Halamy says he thinks custom-
ers who frequented the now-shut-
tered outlet will begin using the re-
maining Finder’s.

Halamy says the new Toledo store,
located on Monroe St., is in a strip
plaza and has about 1,700 square feet
of floor space—compared to the
1,500 square feet in the store just va-
cated. No new features or product
lines have been added, though, he
reports.

On the whole, says Halamy, he
thinks his record sales have benefited
from the advent of MTV. Yet he says
he’s not certain that MTV has been
an unalloyed blessing for retailers.
“I've had several comments that sug-
gest MTV has reduced record sales to
older buyers—those over 30—who
just go home and listen to the music
on tv.” EDWARD MORRIS

39
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COMPUTER
SOFTWARE/
VIDEO GAMES

CONFERENCE
March 7-9, 1984
Westin St. Francis
San Francisco, California

BILLBOARD RADIO JOB MART

12 Coln Orchard
Iver, Bucks, SLO 9INA,

En&land
Tel. No.: (0753) 655578

BUSINESS OPPORTUNITY

INVESTORS

PROFESSIONAL SINGER'S
EUROPE

SEMINAR, March 2-4. Exploring Euro-
pean career opportunities for Ameri-
can singers, especially In Austria,
Germany. Switzerland For brochure
call AIMS, 4-800-527-7933

ANNOUNCEMEN

WANTED

Looking for persons to in-
vest in an up and coming
music business. The name,
Sanaty Music Productions,
doing concert promotions,
record recordings, record
distributions and group
managing. Call for details.

INQUIRE ON STATION
LETTERHEAD

RECORD SOURCE

INTERNATIONAL
1515 Broadway

New York. NY 10036

TIM DAVIES

(215) 721 1212 or
(215) 721 1734

RUN YOUR CLASSIFIED ad in America’s #1
Consumer Music Magazine, ABC audited. $1.25
per word. Display $100.00 per column inch. Ma-
jor credit cards accepted. Call Cindy: Musician
Magazine, (617) 281-3110.

WANT TO LEASE

PACIFIC PANORAMA!!!
L.A. AREA — ONE Bdrm CONDO

— Spectacular Ocean View — 9, Acre Park-Like Setting
— 24-Hr. Guarded Gate Security — Indoor Parking

— 2 Swimming Pools — 2 Spas

— Gym — 2 Recreation Areas

— Fully Carpeted — All Utilities Paid

Located in Pacific Palisades, Calif. where Sunset Blvd. meets the sea, near restau-
rants, markets. Available for iminediate occupancy. Lease. Unfurnished $1,350
per month. Designer furnished $1,600. per month. (For details call Pamela Di-
Cocco (213) 859-5328.

- Position Wanted
- Position
Available

ADDRESS ALL ADS: JEFF SERRETTE

Billboard Job Mart. 1515 ﬂrnidwz!. New York,
N.Y. 10036, Phone: [212} 764-7388 (locally) or
1800 223-7524 (Out of State). Use any major
credil card when calling in your advertisement

- Services
- $33.00 per inch

PAYMENT MUST ACCOMPANY ORDER J——l

INSIDE COUNTRY

Designed With The Country DJ In
Mind" Current artist bios  Monthly

Calendar Country Trivia We do the

research! You sound informed' For
more informatton write

Inside Country
6000 Fulton Ave., Suite 12
van Nuys, CA 91401

RADIO PERSONNEL NEEDED

1 the past vear, hundreds and hundreds of radie stations,
from every State in the Unitan, in every vize market, con-
tacted NATIONAL with job orders So far, 1his year, we
are even busier 1o help fill these openngs, NA TTONAL
I constant need of announcers, aews people, program-
mers and salespeople NATIONAL, the Nanons leading
radio placement service, places trom Coasl to Coast I
you are seriously seeking a "move up’, don’t wal. contact
NATIONAL now For complete information, mcluding
brochure and registratian forni, enclose $1 00 postage and
handhing to

NATIONAL BROADCAST

TALENT COORDINATORS

DFFT L
P.O BOX 20551
BIRMINGHAM., AL 35216
205-822-9143 — ACT NOW

POSITION AVAILABLE

COUNTRY PROGRAM
DIRECTOR

For top 25 market/Southern Cali-
fornia. Solid experience in their for-
mat and ability to deal with on air
personalities required. Send re-
sume and references to:

Box #7535
BILLBOARD
1515 Broadway
New York, New York 10036

]

!

| Name .

!
WE ACCEPT | Address
ALL MAJOR : City State 2ip
CREDIT CARDS !

1 Telephone

BE THE FIRST STATION
WITH THE LATEST HITS

Subscribe to our AUTOMATIC AIR-
MAIL SERVICE for the latest
45's, LP's and cassettes from any
chart. CUSTOMIZED SERVICE.
For more information write to:

AIRDISC U.S.A.

P.0. BOX 835
Amityville NY 11701

HERE’S AN OPPORTUNITY
TO START THE NEW YEAR
OFF ON THE RIGHT FOOT

If you're interested in a radio broad-
cast that reaches the singles market
age 20 years old and over, the name
of the show that we are talking
about is the Ken Versa Dial/A/Date
show which as stated is geared to the
singles market. Matching up single
people over the telephone and mxing
in music to break up the talk. We
strongly suggest if your market is in-
terested in a deal, call Versa Produc-
tions at (914) 965-0930

Demo tapes and portfolio will be
provided upon request only.

We hope that you take advantage of
this opportunity.

www americanradiohistorv com
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Classical

:NEW ORDERING PLAN

33 Albums Shifted
To RCA Gold Seal

By IS HOROWITZ

NEW YORK—RCA Records has
moved 33 albums from its Red Seal,
limited-order catalog to Gold Seal,
returning once top-selling product to
quick availability at a midline price
level. The move brings down the sug-
gested list price of the albums from
$9.98 to $5.98.

The catalog reshuffle not only
places some of the company’s most
prestigious titles in the lower price
bracket, but also allows them to be
ordered at frequencies that meet re-
tailer convenience. On Red Seal, or-
ders for the product could be placed
only once each quarter—a policy that
generated considerable dealer opposi-
tion when introduced several years
ago.

Among the albums in the first re-
lease under the new policy are a set of
Chopin Preludes performed by Artur
Rubinstein, **Songs of the Auvergne”
with Anna Moffo and Leopold Sto-
kowski, operatic duets by Jussi Bjoer-
ling and Robert Merrill, an encore al-
bum by Van Cliburn, and a number
of titles by Jascha Heifetz.

Rubinstein and Heifetz make their

first appearance on RCA midline in
this product shift. In the case of Hei-
fetz, interestingly, one of the titles is
the Tchaikovsky Violin Concerto,
with Fritz Reiner conducting the
Chicago Symphony, a recording re-
cently issued, as well, on RCA’s pre-
mium price audiophile series mas-
tered at half speed. Other Heifetz
material now on Gold Seal includes a
coupling of the Vieuxtemps Concerto
No. § with the Scottish Fantasy by
Bruch.

An additional 32 titles will under-
go a similar transfer from Red Seal
later this month. If the program goes
as well as expected at retail, more can
be expected, according to Irwin
Katz, marketing executive. He says
the entire catalog of about 200 limit-
ed-order Red Seal albums may even-
tually be reissued on Gold Seal.

For the time being, at least, shifted
albums retain their original covers,
although they all carry newly im-
printed catalog numbers. Many,
however, are still also nominally
available in their original Red Seal
format, although they are gradually
being deleted from this category.

Magazine Publisher
Marketing LP Series

By JIM SAMPSON

MUNICH—London-based maga-
zine publisher Marshall Cavendish
Ltd. is trying to buck the trend of de-
clining classical music sales with a
52-part series of fortnightly maga-
zine/album  releases, distributed
through newsstands and supported
by a whopping $1.6 million broadcast
advertising campaign.

Record dealers here, up in arms
over their exclusion from the project,
have won the right to sell the “Great
Composers™ series but must procure
their product under special condi-
tions from magazine wholesalers.

Following what the company
terms a ‘‘very, very successful”
launch in the U.K., where the “Great
Composers™ series began last fall,
Marshall Cavendish conducted test
marketing in the Saarland, then un-
leashed the nationwide radio/tv blitz
shortly before Christmas, distribut-
ing exclusively through German
magazine wholesalers. Each package
retails for about $5.

The music, licensed from Poly-
Gram in Baarn, includes older re-
cordings from the DG, Philips and
Decca catalogs, starting with DG’s
Rafael Kubelik/Berlin  Symphony
performance of Beethoven's *“Fifth
Symphony,” followed by Brahms’
“First Symphony,” with Herbert von
Karajan and the Vienna Philharmon-
ic, originally released by Decca in
1960.

Marshall Cavendish insisted on
doing business on normal magazine
net terms: 100% return rights but
only 19% trade discount, compared
to the normal music business dis-
count of about 28% and much more
restricted returns. The publisher
claims it originally did not include re-
cord dealers in distribution plans be-
cause it did not anticipate their ac-
ceptance of these conditions.

It’s too early to tell how many re-
cord dealers are carrying the new se-
ries, just as it is too early to tell how
many copies of the first edition have
been returned.

BILL & PETER—Willliam Buckley completes the narration for “Peter and
the Wolf” in a new version of the Prokofiev classic to be released by Pro
Arte Records. With him is Steve Vining, label a&r director.

Third Year Set For Midem Event

Menotti Premiere Is Highlight Of Second Classique

By NICK ROBERTSHAW

CANNES—AR opening by
French Culture Minister Jack Lang,
a series of key meetings involving
UNESCO, CISAC and other interna-
tional bodies, and the world premiere
and immediate recording of a new
children’s opera were among the
highlights of Midem Classique in its
second year as an independent but in-
tegrated part of the annual Cannes
meet.

Testimony to Midem commissaire-
general Bernard Chevry’s willingness
to innovate, the classical event has so
far not been a money-maker, due to
the very high artist costs involved in
mounting nearly 20 concerts and re-
citals in the space of five days. In one
case this meant the transportation to
Cannes of the entire Symphonic Or-
chestra of East Berlin, in another the
staging Jan. 23 of a complete opera,
Menotti’s “Le Garcon Qui A Grandi
Trop Vite.” Over 400 artists partici-
pated in all, almost twice as many as
took part in the entire pop gala
program.

But despite earlier rumors that the
section might be dropped, dates for
1985 have already been announced,
though a somewhat reduced program
of performances is likely, and the
high degree of participant and media
interest this year—several concerts
were broadcast live by European ra-
dio stations—showed clearly that the
basic aim of establishing a classical
showcase for new international talent
has been achieved.

Most ambitious production was
the Menotti premiere, sponsored by
oil company Total and recorded live
by French label Auvidis. Two days

Moss Reduces
List Prices For
Vox Cum Laude

NEW YORK—Moss Music Group
has reduced the suggested list prices of
its top-of-the-line Vox Cum Laude
digital and analog recordings to a
common $7.98. The former carried a
$10.98 list, the latter $8.98.

Quality standards will be retained
at the new price points, says presi-
dent Ira Moss, with digitally record-
ed material pressed by such facilities
as Europadisk, as in the past, and
cassette versions duplicated on chro-
mium oxide tape.

At the same time, the firm has also
cut the price of digitally derived ma-
terial on its crossover MMG label
from $10.98 to $7.98. MMG analog
albums have already been at the low-
er price. Among the label’s artists are
the King's Singers, Barbara Cook,
the Canadian Brass and the New
Swingle Singers.

A formula is now being worked
out to accommodate returns of un-
sold merchandise purchased at the
higher prices, says Moss.

New Cum Laude recordings are in
process or in planning stages with the
Cincinnati and Baltimore sympho-
nies, violinist Elmar Oliveira, flutist
Eugenia Zukerman and the Tokyo
String Quartet, among others. In ad-
dition, talks are being held with the
Atlanta, Minnesota and Houston or-
chestras for future productions. Oc-
casional Melodiya recordings will
also continue to be released under the
company flagship logo, Moss notes.

Suggested list price of other Moss
Music labels remain as before—Vox
Turnabout and Candide at $5.98, and
Storyville, the jazz label of material
licensed from Denmark, at $7.98.

www americanradiohistorv com

later the finished disk and tape, fully
packaged, were released at Midem in
an impressive race against time.

Representatives of some 104 classi-
cal companies from 20 countries at-
tended the Cannes classical meet,
with a total of 1,216 participants,
compared with over 1,000 companies
and around 6,000 attendees for the
main popular music market.

Classical representation was some-
what less cosmopolitan: French firms
accounted for 30% of those present,
and East European territories, where
the classical market is traditionally
strong, were also well-represented,
with Balkanton (Bulgaria), Supra-
phon and Opus (Czechoslovakia),
Editio Musica (Hungary), Mezhdun-
(Continued on page 71)
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GOOD VIBES—Ofra Harnoy seems pleased as she listens to playbacks of

her performance of a Haydn cello concerto during arecent session at Mas-

sey Hall in Toronto. The album is due out shortly on Moss Music Group.

With the young cello virtuoso, from left, are producer Anton Kwiatkowski
and MMG executives Martin Bookspan and Julian Rice.

NEW YORK—Intersound Inc.
has expanded its “Classics For Joy™
90-minute cassette line with an “In
Performance’ series utilizing digi-
tal mastering.

Transfer of the master tapes to
interim digital copies is said to re-
tain sound integrity that might oth-
erwise be diminished during cas-
sette processing. Intersound
president Don Johnson says use of
the digital technique eliminates the
need for two analog tape genera-
tions, called for in conventional
cassette production.

Twenty titles comprise the first
“In Performance” release, each
programmed around a concept
based on composer, instrument,
musical form or period. Excerpts

FROM INTERSOUND

New Digital Tape Series

from long compositions (in each
case a complete movement or epi-
sode) are used as well as complete
shorter works. Material is taken
from recordings on Intersound sis-
ter labels Quintessence and Pro
Arte.

Base price of the cassettes to re-
tailers is $4, Johnson notes, while
subdistributors are charged $3.75.
He expects that consumer prices at
retail will vary from $4.99 to $6.99.

While the cassettes are available
on a single-title basis, the entire se-
ries of 20 is being promoted for de-
livery in a free-standing display
unit. The digital connection is
prominently featured on cassette
and display artwork.

Classical radio slation executives will be tak-
ing a close look at new technologies during
their convention in New York City early in May.
One session slated at the Concert Music
Broadcasters Assn. meet will hear from re-
cord company people on the progress of Com-
pact Disc. Other panels call for an update on
music performance license fees—a recurning
concern of CMBA members—an examination
of sales promotion pioys, and an in-depth
probe of drive time programming. Scene of the
confab, May 6-9, 1s the Warwick Hotel.

International Book & Record Distribu-
tors accepting kudos over the choice by Ste-
reo Review of an album of French piano music
by Cecile Ousset as one of the best of the
year. |BR picked up the EMI U.K. album as an
import after it had apparenily been passed by
for domestic release by Angel. . . .Basso Si-
mon Estes has been signed to a five-year con-
tract with Philips. Deal, which calls for a mini-
mum of four records a year, is exclusive but for
a few mutually agreed upon exceptions. That's
about as exclusive as any contract can be with
a top singer these days. A program of Wagner
arias, conducted by Otmar Suitner, and a
“Porgy and Bess'" album are among his early
commitments for Philips.

 ClossicalNotes

Harold Lawrence has produced an album
with the Ft. Worth Chamber Orchestra under
John Giordano commemorating the tour last
year by the ensemble in Mainland China. A
kind of “East Meets West" type album, 1t in-
cludes two contemporary Chinese works as
well as Respighi's “'The Birds.” Disk will ap-
pear on Sefel Records . . . A concert at New
York's Symphony Space Feb. 24 will bring to-
gether a host of luminaries to honor the late
Paul Jacobs, the New York Philharmonic's of-
ficial pianist and a concert and recording artist
of note. Among the performers who will partici-
pate In the event are James Levine, Gilbert
Kalish, Ned Rorem, Ursuta Oppens, Wil-
liam Bolcom and Joan Morris.

Nonesuch Records is making available for
the first time cassette versions of some of its
perennial top sellers, including Pierre Boulez-
directed performances of Stravinsky's “Rite of
Spring” and Handel's “‘Water Music.” Dolby
MX sound and complete liner notes, despite
budget prices . . . Pianists competing in next
year's Van Cliburn International Piano
Competition will find the Tokyo String Quar-
tet as collaborators in the semi-final phase,
when they will be required to perform in a
quintet.

AMYNGT1IA ‘BRAT ‘TT AHWNHA3A
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® Continued from page 3

MACAW

Live At Reggae Sunsplash
LP Sunsplash RS 8922 ... .$8.95

MATHIS, JOHNNY

A Special Part Of Me
LP Columbia FC 38718 (CBS)......._... no fist
CAFCT 38718 .no list

MC CARTNEY. PAUL

New LP/ Tape Releases

THE THE
Soul Mining

Pipes Of Peace Elvis
CD Columbia CK 39194 (CBS)......... no list LP The Music Works PB 3601 (Jem) $6.98
CAPBC3601. ... $8.98

CA 6052GC ... $8.98
Mother’s Spiritual ’ JAZZ

TAYLOR, JAMES

MC CARTNEY, PAUL, & WINGS LP Epic BFE 39266 (CBS)............no list
Band On The Run ROCKWELL CABET 39266 ... .no list
€D Columbia CK 36482 (CBS)......... _no list Somebody’s Watching Me
NYRO. LAURA LP Motown 6052ML (MCA)............$8.98 [

LP Cotlumbia FC 39125 (CBS)...........no list
CAFCT39125. ... ........nolist

PRESLEY, ELVIS

Dad Loves His Work

ASMUSSEN, SVEND
CD Columbia CK 37009 {CBS)....... no list i

June Night

FEBRUARY 11, 1984, BILLBOARD

THE 1984 CO-OP SOURCE DIRECTORY

MEANS BUSINESS

The definttive, co-op information reference
book that makes your job easier, your time
more productive, your profits more rewarding.

You've got all the work you can handle, and more.
Keeping up with your research. Managing and training
your sales staff. Even making sales presentations. How
can you keep up with the latest in today’s co-op
advertising programs? How can you be sure you don't
miss out on promising ways to bag more advertisting
dollars?

No problem, as long as the 1984
CO-OP SOURCE DIRECTORY is
handy on your desk. It puts
over 3,000 unduplicated
CO-0p programs right at
your finger tips. With ali the
accurate, up-to-date informa
tion you need—set up the
way you need it. To help make
your research as well as your
sales efforts easier and more
productive.

TRY IT FOR 15 DAYS FREE

The CO-OP SOURCE DIRECTORY is issued twice
yearly—in March and in September. Try the next
issue in your office. See how useful itis in locating co-op

programs. How easy it is to use. How

much sheer information it gives you.
Then if you don't agree it will more
than pay for itself, return itin
15 days. You risk nothing, except
missing out on a lot of ways
to increase sales.

You can save 9% on the full
$132 price of a 1984
subscription by sending
payment of only $120
with your coupon. That's
asavings of $12-—just
for paying in advance.

A unigue cross-reference system
lets you choose from three conven-
ient ways to find the information you

(N N N N N N §B_ N N N N § |
# F 42 BBS

need. The Trademark Index gives I MAIL COUPON NOW FOR FREE 15-DAY TRIAL I
youihe product’s rand rame, man: B o e e e s g anveect |
facturer's name, page of produc_t S I S%QJRCE‘IIDIR'ECTORY, ! understa;]d Ilmay return it within I
mary. A Manufacturer’s Index lists all I 15days it 'm not completely satisfied.
programs available in your area of [] Bill me $132.00 for a year’s subscription. 1
interest. Gives you quick facts on all the l ] lam enclosing payment of $120.00 I
programs. (Very often it provides all the (I save $12.00)
information you need). A Product i |
Classification lets you check out your | T — — 1
product by its generic heading, quickly I Title o
finding where to look for further details. l
The details of each program include all you | I I
need to decide on marketing strategy: eligible I Address —— S .
media, timing and accrued allowances, l
participation, specs, media requirements, ad [ T B — Stae Zp i
aids, method of reimbursement, claim i Signature S
documentation. Right down to names, addresses i
and phone numbers of people to contact. | Phone ( )T dorbyohome. call ]
When you need even more, there's the CO-OP DATA o.op . To order by phone, cali the
BASE These customized reports are available at modest i c:ource Circulation Dept. at (800) 323-4588 ]
cost: each is checked with the manufacturer. In four I d- Y l
formats: mailing label, program summary, trademark I lfGCtOf I SRDS Co-op Source Directory '
index, manufacturer’'s index. 3004 Glenview Road, Wilmette, 1L 60091
T Tl L Tty
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LP Doctor Jazz FW 39150 (CBS)...... no fist
CD FWT 39150, . O list

BARBIERI, GATO
Gato... Para Los Amigos
LP Doctor Jazz W2X 39204 (CBS)...no list
CA WTX 39204 . . -no list

BREWER, TERESA, & COUNT BASIE
The Songs of Bessie Smith
LP Doctor Jazz FW 38836 (CBS)...... .no list
CD FWT 38836........ ....ng list

L CLASSICAL

BOLLING, CLAUDE
Suite for Cello and Jazz Piano Trio
Yo-Yo Ma, Cello; Claude Bolling,
Piano

LP CBS Masterworks FM 33059

{CBS}.. B e -no list
CA FMT 39059 sl . nO list

To get your company’s new album and
tape releases listed, either send release
sheets or type the information in the
above format on your letterhead. Send
to Kim Freeman, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

Now
_Playing

® Continued from page 3

software package, as an April entry
for the new machine. “*Squire,”* a fi-
nancial planning simulator, will be
out in July.

Look for Scarborough Systems’
top-selling **‘MasterType” and its
“*Run For The Money” to be made
available on Macintosh. “Run For
The Money™ is a new action-arcade
style game in which players must
scheme to escape from some faraway
planet. It will cost $49.95.

“Wizardry,” an adventure game
by Robert Woodhead and Andrew
Greenberg, will be converted to work
on the new Apple computer by April
reports Sir-Tech, the title’s publisher.
“*Wizardry’ has maintained top posi-
tions on Billboard’s chart, and has
sold an estimated 150,000 plus.

Software Publishing’s PFS soft-
ware packages which have sold well
to both the home and business mar-
ket communities will also be made
available on the Macintosh.

Additionally, Simon And Schus-
ter’s “Typing Tutor III" is slated for
Apple's new entry. Also look for BPI
of Austin, Tex. to roll out its home
management, education and business
products.

* Kk K

As for books: Dilithium Press of
Beaverton, Ore. has introduced two
books on the Macintosh: “Presenting
The Macintosh,” by Merl K. Miller,
and “How To Use The Macintosh,”
by Jerry Willis. The first book, to be
out this spring, will focus on how to
use the new computer’s icon system
and word processing section. A sec-
tion of the book explains Macintosh’s
“mouse,” a cursor controller that
performs some of the same functions
found on a keyboard.

A fall entry is slated for the second
book, which will take a more techni-
cal tack than the first book. A de-
scription of the computer’s basic
components will appear.

Finally, Steve Ditlea, a veteran
writer of the music trade, published a
“Home Computer Software Guide”
through Osborne/McGraw-Hill,
based in Berkeley, Calif. This nearly
200-page book describes the various
types of software being made avail-
able today.

The Ditlea book describes and re-
views several entertainment, home
management, communications and
educational software packages. A
helpful portion of the book explains
the differences among today’s popu-
lar computer systems, and outlines
each computer’s software offering.
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Country

Chevy Gets Show On The Road

Gilley, McClain Doing Concerts To Push Truck Sales

By EDWARD MORRIS

NASHVILLE—Mickey Gilley
and Charly McClain will present
concerts in three major Tennessee
markets this month and next to pro-
mote Chevrolet truck sales. Tickets
to the concerts are offered at the cut-
rate prices of $5 and $6 each, depend-
ing on the market, but are available
only to those who visit the dealer-
ships involved.

Booked through In Concerts,
Nashville, for the promotion, Gilley
and McClain will perform at the
Grand Ole Opry House, Nashville,
Feb. 29; the Knoxville Civic Colise-
um, March 2; and Viking Hall, Bris-
tol, Tenn., March 3. The venues can
handle reserved seating for 4,400,
6,444 and 6,500, respectively.

Sponsoring dealerships are Jim
Reed Chevrolet-Subaru, Nashville;
East Tennessee Chevrolet Dealers,
Knoxville; and the Campbell Corp.,
which has four dealerships in the
Tennessee-Virginia-Kentucky re-
gion. Tickets are selling for $5 in
Nashville and $6 at the other
locations.

The promotion was conceived and
is being carried out by the McAmis
Agency in Knoxville. Hannah Van
Horn, vice president of media for the
agency, says that country music per-
formers were chosen because the mu-
sic appeals to the 25-49 age bracket

that buys most trucks. Gilley and
McClain had the double appeal, she
adds, of being hot as a recording duo
and of being available when needed.

In October, Gilley and McClain's
“Paradise Tonight” went No. 1.
Their Epic album *It Takes Believ-
ers’”’ will be released in late March. So
far, Epic has not been involved in the
promotion, although Van Horn says
radio stations in Bristol and Nash-
ville are looking into album-giveaway
tie-ins.

Except for some co-op ad support
from Chevrolet in Knoxville, Van
Horn reports, the dealerships are ab-
sorbing the costs of talent, promotion
and staging. She estimates that ticket
sales—if the shows are sellouts—will
cover the costs of hall rental, securi-
ty, tickets and caterers. The expenses
will be around $8,000 for each venue,
she says. The overall cost in each
market—including talent, but ex-
cluding advertising—will be approxi-
mately $40,000.

Jack McAmis, who heads the ad-
vertising agency, went to Gilley’s
headquarters in Pasadena, Tex., to
oversee the shooting of promotional
television spots by Southcoast Video
of Houston. Gilley and McClain did
30-second spots for each market. Van
Horn says that unless quick ticket
sales curtail the need for using the
spots, there will be 19 run on two sta-

More Artist Enterprises
Planned For Music Row

NASHVILLE—Music Row will
have two more commercial shrines
this year at which country music fans
may pay their homage and their
money. One will be a Barbara Man-
drell museum, the other an outlet for
Mickey Gilley and Johnny Lee
merchandise.

Barbara Mandrell Country will be
lodged in the former Country Cross-
roads building across the street from
the Country Music Hall of Fame. A
joint venture between Mandrell and
CRC Equities, the facility will have
15,000 square feet of floor space and
will cost approximately $500,000 in
refurbishment. It is scheduled to
open in late spring or early summer.

No name has yet been assigned to
the Gilley/Lee enterprise, which will
occupy the Country ‘Corner house, a
block away from the Hall of Fame.
The building was purchased by Lee,
Gilley and Sherwood Cryer, Gilley's
manager and an owner of Gilley's
famed nightclub in Pasadena, Tex.

R T -
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The Mandrell attraction will con-
tain mementos of her career as well
as personal items. Among the fea-
tures are a trophy room that will
house all her awards, a collection of
musical instruments, a filmed “tour”
of her home and estate, a gift shop
and refreshment area, a reserved
space for tour directors and bus driv-
ers, the set of Mandrell's Las Vegas
show, articles from the NBC-TV se-
ries she did with her sisters, a jewelry
collection and a massage center at
which fans may leave notes for the
performer.

The Gilley/Lee purchase will serve
as a store for the hundreds of items
that bear their logos and likenesses.
“Sherwood felt that there should be
some presence in Nashville for Mick-
ey and Johnny," says Sandy Brokaw,
the pair's West Coast manager and
publicist, “since a lot of fans will nev-
er actually get to visit Gilley's”.
Plans call for the establishment to
open ‘‘around June.”

g o e

SNOWED UNDER—The Statler Brothers use the occasion of Nashville’s re-

cent snowfall to announce their signing with Susan Hackney Associates

for public relations. Watching the four Statlers practicing their snow callig-

raphy are Hackney and country marketing director Joe Polidor of Poly-
Gram Records.

tions in Nashville and up to 64 run
on three stations in Knoxville. Tele-
vision buys in the tri-state region are
still being planned.

The ads will run during the late
news in Nashville and during “Hee
Haw” and the Grammy Awards
show in Knoxville, as well as during
the late and early news. Print ads will
run in the entertainment sections of
the dailies in the three areas each
Sunday.

In Nashville and the tri-state area,
tickets are sold directly at the dealer-
ships. But in Knoxville, potential
ticket buyers must first pick up certif-
icates at the dealers and then present
them at the Coliseum boxoffice to
buy tickets.

The tickets being sold at Jim Reed
in Nashville have a tear-off portion
that can be brought back to Reed’s
new truck center, which opens
March 1, and traded in for a free cap.

WILLOUGHBY SIGNS—Atlantic America’'s Larry Willoughby is all smiles as

he discusses his career plans foliowing his signing with the Halsey Co.,

Tulsa, for booking. Sitting in on the session are, from left, Ted Hacker, Wil-

loughby’s manager; Willoughby; his publisher, Noel Fox, general manager

of Siverlikne-Goldline Music; Oak Ridge Boy Duane Allen, who is also own-

er of Rockland Roadhouse Productions, Willoughby’s sponsor; and Jim
Halsey, president of the Haisey Co.

Nashville Scene

Annette Funicello Joins A New ‘Club’

By KIP KIRBY

America’s former sweetheart An-
nette Funicello is making the transi-
tion from the Mickey Mouse Club to
the *“‘country club.” We aren’t exact-
ly claiming that Funicello is switch-
ing from “Tall Paul” to ‘“‘Hello,
Walls.” But the ex-Mouseketeer and
star of those '60s beach-beat romance
films did visit Nashville recently to
finish her first country album.

This was, Funi-
cello confessed, her
first trip to Nash-
ville. Somehow, de-
spite her pop chart
success and Walt
Disney’s numerous
promotions, Music
City had never
turned up on her itinerary.

So why now? Well, Funicello—
who claims she almost failed her
Mouseketeer audition ‘‘because 1
couldn’t sing”"—has done every other
kind of singing throughout her career
except country.

“It’s a new venture for me. ['ve
done pop, and I had a few songs that
made top 10. People know me for
pop, but they don't realize I've al-
ways loved country. My mom and
dad loved country music, and | grew
up listening to it . . . I'm such a fan of
Barbara Mandrell, and Waylon and
Willie, I really am.”

Through one of her regular co-
writers in Los Angeles, Funicello was
introduced to Nashville producer
Phil Baugh and decided to cut her al-
bum here instead of in California. It’s
a decision she says she's glad she
made: “*There’s much more of a fam-
ily atmosphere in the studio with
Nashville musicians,” says Annette.

Hank Jr. To Tape
First Television Special

NASHVILLE—Hank  Williams
Jr. will tape his first television special
aboard the U.S.S. Constellation next
Tuesday (14) in the San Diego har-
bor. Guests for the show, to be di-
rected by Marty Pasetta, are Ala-
bama, Waylon Jennings, Sylvia, Gus
Hardin and Mel McDaniel.

The special will be filmed non-stop
before an audience of 10,000 people,
including the crew of the Constella-
tion. Distribution for the special has
not been finalized.

www americanradiohistorv com

**And because of my association with
the Walt Disney organization, ['ve
always been used to a close-knit fam-
ily situation in my career.”

The 12-song album will be released
on Starview Records, both as a tv
package and for regular retail distri-
bution. It will include Funicello's

previously released single, “The
Promised Land,” and is tentatively
titled **'The Annette Funicello Coun-
try Album.”

Among the standards she’s record-
ed for this LP are *‘The Race Is On,”
“Paper Roses,” “Sweet Sweet

(Continued on page 49)

Agenda Set For CMA’s
Segment Of Radio Seminar

NASHVILLE—The Country Mu-
sic Assn. has named most of the pan-
elists for its segment of the Country
Radio Seminar, to be held here
March 1-3 (Billboard, Jan. 28). The
CMA's Music Industry Professional
Seminar will run concurrently with
the radio activities and is covered in
the single registration fee for both
events.

In all, there will be 24 separate ses-
sions open to registrants. Last year's
meet drew 650 participants.

Warner Bros. acts Rick & Janis
Carnes and Bandana complete the
lineup for the New Faces show. Oth-
er performers, announced earlier, are
Kathy Mattea, Mercury; Jan Gray,
Jamex: Dan Seals and Lane Brody,
Liberty: Exile, Epic: Atlanta, MCA/
MDJ; Gus Hardin, RCA; and Jim
Glaser, Noble Vision.

The CMA panels, members and
times are:

“The Artist Development Team:
Making A Star In The '80s,” March
1, 2-3 p.m.—Rick Hall, FAM.E.
Muscle Shoals, and Ewell Roussell,
Warner Bros. Records, Nashville.
Others to be announced.

“16th & Madison Avenues—A
Major Intersection: Examining The
Growing Ties Between Country Mu-
sic & The Advertising Business,”
March 1, 3-4 p.m.—moderator, Ron
Kaatz, J. Walter Thompson Co., Los
Angeles; Michael White, Needham,
Harper & Steers, Chicago; George
Rogers, D'Arcy, McManus Masius,
Bloomfield Hills, Mich.; Larry Spie-
gel, Tracy-Locke/BBDO, Dallas.

“Tube City: New Video Technol-
ogies & Their Impact On Radio &
The Music Industry,” March 1, 4-5
p.m.—Jim Stewart, Viacom, Nash-
ville: George Gillett, Gillett Broad-
casting, Nashville. Others to be
announced.

“The Creative Process From A To
Z: Will Radio Play It . . . Will Listen-
ers Buy It?,” March 2, 11:15 a.m.-
12:30 p.m.—moderator, Kip Kirby,
Billboard, Nashville; Bobby Brad-
dock, Tree Publishing, Nashville;
Keith Stegall, Blackwood Music/
CBS Songs, Nashville; Norro Wilson,
RCA Records, Nashville; Dennis
Morgan, Tom Collins Productions,
Nashville.

Selling It Through: Guiding
Your Record Down The Merchan-
dising Stream,” March 3, 9:30-11:00
a.m.—moderator, Frank Jones, Poly-
Gram Records, Nashville, Dave
Wheeler, RCA Records, Nashville;
Nick Hunter, Warner Bros. Records,
Nashville; David Lieberman, Lieber-
man Enterprises, Minneapolis; John
Marmaduke, Western Merchandis-
ers, Amarillo, Tex.

“The Video Opportunity: Taking
Advantage Of The Music Video,”
March 3, 11:00 a.m.-12:30 p.m.—
moderator, Jerry Flowers, Jim Hal-
sey Co., Nashville; Jim Foglesong,
MCA Records, Nashville; C. Paul
Corbin, The Nashville Network,
Nashville; Joe Bonsall of the Oak
Ridge Boys; David Carroll, WDEF-
TV Chattanooga; Tim Wilson,
WAXX Eau Claire, Wisc.: Barry
Kent, WTHI Terre Haute, Ind.

Additional information on the
Country Radio Seminar is available
from Frank Mull or Susan Roberts at
(615) 327-4488 or 329-4487.

EDWARD MORRIS

For The Record

In a story about Rafe VanHoy and
Deborah Allen (Billboard, Jan. 28),
Allen was mistakenly identified as
the co-writer with VanHoy on Lee
Greenwood’s No.l single, “Some-
body's Gonna Love You.” VanHoy
wrote the song with Don Cook of
Tree International.
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TITLE—Artist (Producer)
Writer, Publisher, Licensee, Label & Number (Dist. Label)

THAT'S THE WAY LOVE GOES—Merie Haggard wees
(M. Haggard, R. Baker)

S. D. Shafer, L. Frizzell, Acuff-Rose, BML; Epic 34-04226

DON'T CHEAT IN OUR HOMETOWN—Ricky Skaggs (R
Skaggs)

R Pennington, R. Marcum; Ft. Knox, BMI; Sugar Hill Epic 34-04245
STAY YOUNG—Don williams (D Williams, G. Fundis)

B. Gallagher, G. Lyle; Rondor, PRSIrving, BMI; MCA 52310
AFTER ALL—Ed Bruce (T. West)

E. Bruce, P Bruce; Gingham, ASCAP, MCA 52295

WHY LADY WHY—Gary Morris (B. Montgomery)

G. Morns, E. Setser; WB/Gary Morris, ASCAP /Warner-Tamerlane, BMI;
Warner Bros. 7-29450

TWO CAR GARAGE—8. 1 Thomas (P. Drake)

J. D. Martin, G. Harrison; Music Corp. of Amenica/Dick James, BMI,
Cleveland International 38-04237 (CBS)

WOKE UP IN LOVE—Exile (B. Xillen)

] P. Penmington; Pacific Island. BMI; Epic 34-04247

| NEVER QUITE GOT BACK (FROM LOVING YOU)-
Sylvia (T. Collins)

D. Pfrimmer, M. Res; Collins Court/Lodge Hall, ASCAP; RCA 13689
GOING GOING GONE—Lee Greenwood (J. Crutchtield)

1 Crutchfieid; Unichappell/Jan Crutchfield, BMI; MCA 52322
DRINKIN’ MY WAY BACK HOME-Gene Watson & His
Farewell Party Band (G. Watson, R. Reeder)

D. Scaife, R. Scaife, P Thomas, Vogue/Partner (Welk Group), BMI;
MCA 52309

ELIZABETH-Statter Brothers (Jerry Kennedy)

Jimmy Fortune; American Cowboy Music/ BMI; Mercury 814-881-7
LONELY WOMEN MAKE GOOD LOVERS-Steve Wariner
(Nora Wiison, Tony Brown)

Freddy Weller, Spooner Didham; Young World Music, BMi; RCA

PB 13691 (A)

SHOW HER—Ronnie Milsap (R. Milsap, T. Collins)

M. Reid; Lodge Hall, ASCAP; RCA PB 13658

WE DIDN'T SEE A THING-Ray Charles & George Jones (B.
Sherrdl)

G. Gentry; Algee, BMI; Columbia 38-04297

NOTHING LIKE FALLING IN LOVE—Eddie Rabbitt (D. Malioy)
JA. Schnaars, T. Schuyler; Deb Dave/Bnarpatch,

BMI ‘Mallven/Cottonpatch, ASCAP; Warner Bros. 7-29431

SAVE THE LAST DANCE FOR ME—DoIIy Parton (V. Garay)
D. Pomus, M. Shuman; Trio Music Co. Inc./Rightsong, BMI; RCA 13703
SENTIMENTAL OL’ YOU—Charly McClain (Chucko 1)

P McManus. B Dipiero; Combine, BMI/Music City, "ASCAP: Epic
34-04172

THERE AIN'T NO FUTURE IN THIS—Reba mcEntire (J.
Kennedy)

B. Rice, M. S. Rice; Swallowfork/Aprit, ASCAP; Mercury 814-629-7
GIVE ME BACK THAT OLD FAMILIAR FEELING-The
Whites (R. Skaggs)

B.C. Graham; Allanwood, BMI; Warner/Curb 7-29411

WITHOUT A SONG—willie Nelson (B.T. Jones)

W. Rose, E. Etiscu, V. Youmans; Miller/Intersong, ASCAP, Columbia
38-04263

| CALL IT LOVE—mel McDaniel (M. McDaniel)

B. McDill, Hali-Clement (Welk Group), BMI; Capitot 5298

ROLL ON (EIGHTEEN WHEELER)-Alabama (H. Shedd,

Alabama)
D Loggins; Leeds/MCA,/Patchwork, ASCAP; RCA 13716

THREE TIMES A LADY—conway Twitty (C. Twitty, J. Bowen)
L Richie; Jobete/Libren, ASCAP; Warner Bros. 7-29395

YOU REALLY GOT A HOLD ONE ME—mickey Gilley ().E
N )
WO’Rm;br:nson; Jobete, BML; Epic 34-04269

BURIED TREASURE-Kenny Rogers (B. Gibb, K. Richardson, A
Galuten)

B. Gibb. R Gibb, M. Gibb; Gibb Bros./admin. by Unichappell, BMI. RCA
13710

YOU'RE WELCOME TO TONIGHT—Lynn Anderson & Gary
Morris (M. Clark)

1 Hurt. L. Henley, G. Boatwright; House Df Gold, BMI; Permian 82003
(MCA)

HAD A DREAM (FOR THE HEART)—Tne Judds (B. Maher)
D. Linde; Combine, BMI; RCA,/Curb 13673

THE SOUND OF GOODBYE—Crystal Gayle (). Bowen)
H. Prestwood Parquet/Lawyers Daughter BMI Warner Bros. 7-29452

I'VE BEEN RAINED ON TOO-T6m Jones (Gordon Mills, Steve
Popovich)

John Philibert; Pulleybone Co./I Love Music/ ASCAP-PRS Polygram
814-8207

LET'S STOP TALKIN' ABOUT IT—janie Fricke (B.
Montgomery)

R Bourke, R Van Hoy, D. Allen; Unichappelt Van Hoy/Posey,
BMI /Chappell, ASCAP; Columbia 38-04317

DON'T MAKE IT EASY FOR ME—tari Thomas Conley (N.
Larkin, E.T Conley)

E.T, Conly, R. Scruggs; Blue Moon, April, ASCAP/Fuli Armor, BMF; RCA
13702

HAVE YOU LOVED YOUR WOMAN TODAY—Craig
Dillingham (M. Sherrill)

K. Robbins, D. Wills, Kent Robbins/fack & Bill (Welk Gp.), BMi/ASCAP;
MCA ‘Curb 52301
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TITLE—Artist (Producer)
Writer, Publisher, Licensee, Label & Number (Dist. Label)

TILL YOUR MEMORY'S GONE—Bill Mediey (Jesry Crutchfield)
Bill Rice, Mary Sharon Rice, Swallowfork Music, Inc, April Music, inc
ASCAP; RCA PB 13692

IN MY EYES—1tohn Conlee (B. Logan)

B Wyrick; Intersong-USA, ASCAP; MCA 52282

LET SOMEBODY ELSE DRIVE-John Anderson (J. Anderson. L
Bradley)

M. Vickery, M. Kilgore; Tree/John Anderson, BMI; Warner Brothers
7-29385

YOU MADE A WANTED MAN OF ME—Ronnie McDowell (B.
Killen)

J. Crossan; Tree, BMI; Epic 34-04167

THANK GOD FOR THE RADIO-The Kendalls (B. Mevis)

M.D. Barnes/R 1. Jones; Blue Lake, BMI; Mercury 818-056-7

DOUBLE SHOT (OF MY BABY'S LOVE)—soe Stampley, (J

Stampley, Lobo).
C. Vetter. D. Smith, Windsong/Lyresong, BMI, Epic 34-04173

WILL IT BE LOVE BY MORNING—michael Murphey (J.E.

Norman)
L. Anderson, F. Koller; Did Friends, BMI; Liberty 1514

I'VE BEEN WRONG BEFORE—Deborah Allen (R. Van Hoy)

D Allen, R. Van Hoy, D. Cook; Posey/Van Hoy/Unichappell BMi/Cross
Keys (Tree Group), ASCAP; RCA 13634

FALLEN ANGEL (FLYIN' HIGH TONIGHT)—6us Hardin (R

all)
W Aldridge, B. Henderson, B. Maddox: Rick Hall, ASCAP/Fame, BMI:
RCA 13704
DANCIN' WITH THE DEVIL-Stephanie Winslow (R. Ruff)
S. Winslow; Checkmate, BMI; MCA/Curb 52327
ANOTHER MOTEL MEMORY—Shelly West (S. Garrett, S. Dortf)
C. Black. T. Rocco; Chappell/Intersong, ASCAP: Viva 7-29461 (WEA)
THE MAN | USED TO BE—Boxcar wiiiie (P. Drake)
L. Kingston, Lathan, Window, BMI/Petewood, ASCAP, Main Street
93017 (MCA)

IF | COULD ONLY DANCE WITH YOU-sim Glaser (D. Tolle)
P. McManus; Music City, ASCAP, Noble Vision 104

SLOW BURN-T1G. Sheppard (J.E. Norman)

T. Rocco, C. Black; Bibo(Welk Group)/Chappell, ASCAP; Warner/Curb
7-29469

MIDNIGHT BLUE-Billie Jo Spears (G. Richey)

R Gillinson; Tapage, ASCAP; Parliament 1801 (NSD)

TOO LATE TO GO HOME-johnny Rodriguez (R. Albright)

L. Chera; Music City, ASCAP; Epic 34-04336

THE BEST OF FAMILIES—Big Al Downing (R. Baker)

1. Jarrard, W. Bomar, Honeytree/Green Hills, ASCAP, Team 1007
YOU LOOK SO GOOD IN LOVE—George Strait (R Baker)

R. Bourke, G. Ballard, K. Chater; Chappell/MCA /Vogue (Welk Music
Group), ASCAP/BMI; MCA 52279

EV'RY HEART SHOULD HAVE ONE—Charley Pride (N.
Wil
B_I g‘::))re, B. Gallimore; Royalhaven, BMI/Dejamus, ASCAP; RCA 52291

WHERE DOES AN ANGEL GO WHEN SHE CRIES-The

Dsmond Brothers (J.E. Norman)
T. Rocco, K. Chater; Bibo, ASCAP/Vogue BMI (Welk Group);
Warner/Curb 7-29387

THE YELLOW ROSE/SAY WHEN—jonany Lee with Lane Brody
(1. Bowen)

1. Wilder/K. Welch, G. Nickholson; WB, ASCAP/Elektra-Asylum.
BMI/Cross Keys (Tree Group), ASCAP; Full Moon/Warner Bros. 7-29375
| COULD 'A HAD YOU-—Leon Everette (B. Mevis)

B&M Rice; April/Swallow Fork, ASCAP; RCA 13717

YOU WERE A GOOD FRIEND—Kenny Rogers (L. Butler, k.
Rogers)

K. Carnes D. Ellingson; Almo,/Appian/Quixotic, ASCAP; Liberty 1511
RIDE ’EM COWBOY—David Allan Coe (B. Sherrill)

P. Davis, Web IV, BMI; Kat Family 4-04258

LEFT SIDE OF THE BED—mark Gray (B. Mopntgemery, S.
Buckingham)

M. Gray, B. Woods, S. Lemaire; Warner-Tamerlane/Daticabo/Tree (Tree
Group), BMI; Columbia 38-04324

ANGEL IN YOUR ARMS—Robin Lee (1. Morris)

C. Ivey, T. Woodford, T. Brasfield; Song Tailors, BMI/I Got The Music,
ASCAP; Evergreen 1016 (NSD)

IF | CAN JUST GET THROUGH THE NIGHT-sissy Spacek
(R. Crowell)

P. Anders; Home Grown, BMI; Atlantic America 7-99801

ALMOST SATURDAY NIGHT—The Burrito Brothers (B. Maher)
). C. Fogerty, Greasy King, ASCAP; MCA/Curb 52329

RIGHT OR WRONG-—George Strait (R. Baker)

A Sizemore, H. Gillespie, P. Biese; Edwin H. Morris, ASCAP; MCA 52337
SILENT PARTNERS—David Frizzell & Shelly West (S. Garrett, S.
Dorff)

T. Rocco, K. Chater, A. Roberts; Vogue, BMI/Bibo (Welk

Group) /Chriswald /Hoti/MCA, ASCAP; Viva 7-29404

BAD NIGHT FOR GOOD GIRLS—Jan Gray (R. Childs)

M. Johnson, H. Shannon; Welbeck /King Cole, ASCAP; Jamex 45-012
RUNAWAY HEART—Louise Mandrell (E. Kilroy)

S. Pippin, M. Spriggs; Warner-Tamerlane /Writers House, BMI; RCA
13649

DOES HE EVER MENTION MY NAME—Rich & Janis Carnes
{C. Hardy)

R. Carnes, J. Carnes, C. Hardy, Refuge, ASCAP/Elektra-Asylum, BMF
Warner Bros. 7-29448

Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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TITLE—Artist (Producer?
Writer, Publisher, Licensee, Label & Number (Dist Label

l)PLAS'E TELL HIM THAT | SAID HELLO-margo Smith (A
1Martino)
M Shepston, T. Dibbens, Gobion/September, ASCAP, Moonshine 3021

BROWN EYED GIRL-10e Stampley (1. Stampley, Lobo)
V. Morrison; Web IV, BMI, Epic 34-04366

0ZARK MOUNTAIN JUBILIEE-The Dak Ridge Boys (R
Chancey)
R Murrah, S. Anders; Blackwood/Magic Castle, BMI; MCA 52288

HANDSOME MAN-—Karen Taylor-Good (T. Sparks)
K. Taylkor-Good, J. Sargent, B. Sargent, P. Cloar; Bil-Kar
SESAC/Sparkling Good, ASCAP, Mesa 1116 (NSD)

THE IMAGE OF ME—Jim Reeves (D Briggs)
H. Howard; Red Riwver, BMI; RCA 13693

LITTLE BITS & PIECES—Iim Statford (B Montgomery)

1. Hadley; Tree, BMI; Columbia 38-04339

THAT'S NOT THE WAY (IT'S S’POSED TO BE)-anne
Murray (J.E. Norman)

A. Goldmark. P. Galdston; Nonpareil/Kazzboom, ASCAP; Capitol 5305
BUILDING BRIDGES—tarry Willoughby (R. Crowefl)

H. DeVito, L. Willoughby; Granite/Goldline, ASCAP /Drunk Monkey, BMI;
Atlantic America 7-99797

MOST OF ALL-mac Davis (G. Fundis)
M. Davis; Songpainter, Tree, BMI; Casablanca 818-168-7

MISS UNDERSTANDING—David Wilis (B. Mewis)
B. Shore, D. Wills, B. Mevis, B. Gallimore; G.1.D. /Dejamus, ASCAP /Royat
Haven, BMI; RCA 13653

BLACK & WHITE—David Frizzell (S. Garrett, S Dort)
K. ghater. G. Lopata; Vogue (Welk Grp.)/Happy Duck. BMI: Viva
7-29388

WHERE DID WE GO RIGHT—Russell Smith (G. Fundis)
D. Loggins, D. Schlitz; Leeds (MCA)/Patchwork/Don Schiitz, ASCAP;
Capitol 5293

HOUSTON (MEANS I'M ONE DAY CLOSER TO YOU)-
Larry Gatlin & The Gatlin Brothers Band (J. Crutchfield, L. Gatlin)
L Gatlin; Larry Gatlin, BMI; Columbia 38-04105

MY DAD—Ray Stevens (). Kennedy, R. Stevens)
D. Gonyea; Red Tennis, BMI: Mercury 818-057-7

YOU REALLY GO FOR THE HEART—Dan Seals (k Lehning)
C. Black, J. Gillespie, T. Rocco; Somebody’s/Bibo/(Welk Gp.) Chappell,
SESAC, ASCAP; Liberty 1512

DANCE LITTLE JEAN—Nllty Gritty Dirt Band (N. Putnam)
J. Ibbotson; Unami, ASCAP; Liberty 1507

BLACK SHEEP—john Anderson (J. Anderson, L. Bradley)
D. Darst. R. Altman; Al Gallico/Algee/John Anderson, BMI; Warner Bros
7-29497

DRIVIN' WHEEL—Emmylou Harris (B. Ahern)
T. B. Busnett, B. Swan; Black Tent/Bug, BMI; Warner Bros. 7-29443

FOOL—Narvel Felts (Johnny Morris)
Terry Skinner; Hall-Clement (Welk Gp.). BMI; Evergreen 1014 (NSD)

SKI BUMPUS/BANJO FANTASY Il—wickiine Band (D.
Maddux, S. Gavin, B. Wickline)

S. Gavin, W. Shields; Cascade Mtn., ASCAP; Cascade Mountain 4045
REYNOSA-Katy Moffatt (). Crutchfield)

A. McBroom; McBroom/Careers. BMI; Permian 82004

VICTIM OF LIFE'S CIRCUMSTANCES—vince Gill (E. Gordy,

Jr)
D. McClinton; Music Corp. Df America, BMI; RCA 13731

BABY'S WALKIN'—Chantilly (L. Morton, D. Morgan)
K. Fleming, D. Morgan, C. Quillen; Tom Collins, BMI/Collins Court.
ASCAP; F&L 534

TWO WILL BE ONE—kenny Dale (A. B. Mittelstett)
K. Dale; Publicare, ASCAP; Republic 8301

HOLDING HER & LOVING YOU—Earl Thomas Conley (N.
Larkin, ET. Conley)
W. Aldridge. T. Brasfield; Rick Hall, ASCAP; RCA 13596

LONESOME 7-7203—parrell Clanton (C. Howard)

J. Tubb; Cedarwood, BMI; Audiograph 45-474

YOU'RE A HARD DOG(TO KEEP UNDER THE
PORCH)—Gail Davies (G. Davies)

H. Howard, S. Clark; Tree, BMI/April, ASCAP; Warner Bros. 7-29472

SWEET & EASY TO LOVE-Mike Campbell (A Reynolds)
S. Phillips, Knox, BMI; Columbia 38-04225

BYOU'RE GONNA LOSE HER LIKE THAT—Moe Bandy (R
aker)

P. Forman, W. Forman; Bee Natural, SESAC/Baray, BMI; Columbia
38-04204

SHOOT FIRST, ASK QUESTIONS LATER-James & Michael
Younger (R Chancey)

L. Anderson; Oid Friends, BMI; MCA 52317

DREAM LOVER-Susie Bradung&(J Osborn)

D. Riddle; Hit House, BMI; Riddle 1

| WONDER WHERE WE'D BE TONIGHT-vern Gosdin (B
Mevis)

V. Gosdin, J. Sales; Hookil, BMI; Compleat CP-115 (Polygram)
QUEEN OF MY HEART—Hank Williams. Jr. (). Bowen, H.
Williams, Jr.)

H. Willtams, Jr.; Bocephus, BMI; Warner /Curb 7-29500

TAKE IT TO THE LIMIT—willie Nelson With Waylon Jennings (C
Moman)

R. Meisner, D. Henley, G. Frey: Cass County/Red Cloud 'Nebraska,
ASCAP; Columbia 38-04131

WOUNDED HEARTS—Mark Gray (B Montgomery, S Buckingham)
S Harrington, M. Gray; Warner-Tamerlane 'Daticabo, BMI/WB 'Sante Fe,
ASCAP; Columbia 38-04137
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Trisha Walker Thinks Globally

NASHVILLE—Trisha Walker of
Trisha Walker International believes
there is a lucrative overseas market
awaiting American country acts and
record companies if they understand
how to take advantage of it.

Walker left the Mervyn Conn Or-
ganisation last fall after nine years—
including five years as Conn’s U.S.
representative—to  form  Trisha
Walker International. She says she
has no difficulty operating an inter-
national business venture from Nash-
ville, since the majority of her book-
ing and talent coordination duties
can be handled by telephone, supple-
mented by two oOverseas visits
annually.

Instead, she emphasizes, her big-
gest problems arise in convincing
U.S. country acts of the importance
foreign touring can have in their ca-
reers and record sales. Also, she
adds, record companies could be do-

ing a much better job supporting
their artists abroad through advance
publicity and press.

“T could get so many bookings for
U.S. artists if they’d only understand
the need for compromise,” Walker
claims. “It takes time, expense and
cooperation to break an act in a for-
eign market. Financially, European
promoters don’t have the kind of
money American acts are used to get-
ting, but they can offer tremendous
avenues of exposure.”

Walker suggests that U.S. country
acts interested in increasing their
overseas visibility should consider
taking reduced booking fees for ini-
tial tours, playing smaller venues to
build their marquee value, and not
insisting promoters absorb the addi-
tional expense of bringing over their
backup musicians.

At the same time, she urges record
companies to be more aware of the

need for strong overseas support
around tours. In cases where the la-
bel can’t release current product in a
foreign market, she proposes the rec-
ord company do everything possible
to create advance publicity for its art-
ist to heighten excitement and boost
ticket sales.

Hyland Moves To
Monument Building

NASHVILLE—The Hyland Co.
public relations firm has relocated its
offices to the Monument Records
Buildings, 21 Music Square East,
Nashville, Tenn. 37203. The phone
number is (615) 244-7348.

The firm’s clients include the Bur-
rito Brothers, broadcast personality
Teddy Bart, the New Gaither Vocal
Band, Leon Russell Enterprises, sing-
er Connie Hanson, the Rhees Co. and
the Country Radio Broadcasters Inc.

® Continued from page 46

Smile,” “Before The Next Teardrop
Falls” and *Orange Blossom Spe-
cial.” (She denies that inclusion of
this latter tune could lead to the birth
of Beach Bluegrass.)

By the way, she wasn't kidding
about her admiration for Barbara
Mandrell: We hear Barbaratook her
out on the town during one of the last
nights Annette was in Nashville.
Don’t know where they went, but re-
ports are that they had a lot of fun.

Meanwhile, Annette says she’s in
the process of screening songs sub-
mitted for the soundtrack to her new
movie with Frankie Avalon (yep, it’s
gonna be a beach movie, though con-
trary to rumor, it isn't going to be
called “Son of Beach Blanket Bin-
£0”). Interestingly enough, she adds,
a lot .of the material that’s been re-
ceived for the film is coming from
Nashville. Writers here must have
vivid imaginations; Nashville isn’t
known for what you'd call oceanic
proximity.

* K K

Financially troubled Fisk Univ. re-
ceived a $7,000 boost in the form of a
benefit staged by 92-Q Radio and
Compleat Records Jan. 28 at the
Tennessee Performing Arts Center
headlined by black entertainers Jes-
se Boyce, Autumn and Grammy
nominee Bobby Jones. The music
was sensational, and gave Compleat
Records a chance to show off two of
its own signings (Boyce and Au-
tumn). Autumn is a high-powered

Nashville Scene

band in the Earth, Wind & Fire vein:
very visual, very dynamic, very excit-
ing. The group’s four main members
all attended Fisk and later, in 1982,
Autumn was chosen as one of the fi-
nalists in the first Nashville Music
Assn. SummerSoul competition.

One of the evening’s special mo-
ments came when Nashville favorite
Donna McElroy stood in the spot-
light and sang *“The Winner,” her
tribute to the late TSU coach John
Merritt, against a background of
slides. (Now out on a local indie la-
bel, the Merritt tribute song is getting
quite a bit of airplay in the Nashville
market via 92-Q.)

* K* K

The Fisk benefit was held on the
same evening as a Jason & the
Scorchers concert at the Exit/In. Ja-
son’s show was followed by a special
party down on lower Broadway at
Tootsie’s, hosted by Eli Ball of the
Nashville Music Group, celebrating
the Scorchers' recent signing to EMI
America. In for the event were EMI’s
East Coast a&r manager Steve Ral-
kovsky; Don Wasley, international
director of album promotion; and
Chris Hensley, Southeast regional di-
rector of promotion.

It was (as might be anticipated
with a Scorchers event) a wild night:
colorful, loud, unpredictable. Jason
threw in a couple of extra country
numbers, perhaps to compensate for
the fact that the word ‘‘Nashville”
has been dropped from the group’s
name. That’s not because of any label

THOMAS TIME—Singer B.J. Thomas and wife Gloria chat with MCA Music’s
J.D. Martin, left, co-writer of Thomas’ singie, “Two Car Garage.” They met
while B.J. was filming a video for the record.

pressure, explains executive producer
Eli Ball, but because there is confu-
sion at radio and retail about how to
categorize the act. **When store man-
agers see a name like ‘Jason & the
Nashville Scorchers,” they tend to
throw our album into the country
section automatically,” explains Ball.
**And this is definitely an AOR act.”

Definitely. Anyone who doubts it
can check MTV, which has just ac-
cepted the first Jason video, Dylan’s
*Absolutely Sweet Marie,” produced
by David Hogan—in Nashville.

* * X

Loretta Lynn is booked for a total
of 33 dates at Harrah's in Reno, Lake
Tahoe and Atlantic City for 1984.
The Atlantic City engagements (in
May, July and November) mark her
first at the Eastern seaboard, Har-
rah’s location . .. RCA is making a
poster reprint of the Judds’ striking
album cover available to help launch
its new duo. The six-song mini-LP in-
cludes the Judds’' current single,
“Had A Dream About You Baby,”
“John Deere Tractor,” “‘Mama He’s
Crazy” and “Change Of Heart,”
written by Naomi. (Now we aren’t
going to keep differentiating them for
you unless you guys learn to keep
their identities straight: the mother is
Naomi, the daughter is Wynonna.
Okay, got it now?)

* * X

To end the column on an upbeat
note, we’'ve shoplifted a quote from
Charlie Monk’s Nashville *Soap
Opry” newsletter: The group Ala-
bama has become so popular; a
state’s been named in its honor!

1195 Mt. Paran Rd., N.W.
Atlanta, Georgia 30327
404-233-5167

COUNTRY MUSIC
PROMOTION AT ITS
HIGHEST LEVEL
REPRESENTING PUBLISHERS,
ARTISTS AND
RECORD COMPANIES.
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ARTIST
Title, Label & Number
(Dist. Label)

KENNY

ROGERS
Eyes That SeeIn the
97 RCA

Dark RCA AfL

GEORGE STRAIT
R:Ehl Or Wrong,

RICKY SKAGGS

Don't Cheat In Our
Hometown, Sugar

Hill/Epic FE-38954 CBS
WILLIE NELSON

Without A Song,

MCA

Columbia FC-39110 CBS
ALABAMA A

The Closer You Get, RCA
AHL-1-4663 RCA

LEE GREENWOOD
Somebody's Gonna Love

You, MCA 5403 MCA
EARL THOMAS
CONLEY

Don't Make It Easy For

Me, RCA AHL1-4713 RCA
MERLE HAGGARD

That's The Way Love

Goes, Epic FE-38815 CBS
GARY MORRIS

Why Lady Why, Warner

Bros. 23738 WEA
CRYSTAL GAYLE

Cage The Son%buu,
Warner Bros. 23958 WEA
EDDIE RABBITT
Greatest Hits - Volume

11, Warner Bros. 23925 WEA
THE OAK RIDGE

BOYS

Deliver, MCA 5455 MCA
HANK WILLIAMS,

JR.

Man Of Steel,

warner/Curb 23924 WEA
DEBORAH ALLEN

Cheat The Night, RCA
MHL1-8514 RCA

JOHN CONLEE

In My Eyes, MCA 5434 MCA

MERLE HAGGARD
AND WILLIE

NELSON
Poncho And Lefty, Epic
FE 37958

JOHN ANDERSON

Al The People Are

Talkin’, Warner Bros.

23912 WEA
TOM JONES

Don’t Let Qur Dreams

Die Young, Mercury

814-448-1 POL

JANIE FRICKE

Love Lies, Columbia

FC-38730 CBS
T.G. SHEPPARD

Slow Burn, Warner/Curb
23911 WEA

CBS

EXILE

Exile, Epic B6E-39154  CBS
LARRY GATLIN &

THE GATLIN
BROTHERS BAND

Greatest Hits Volume I,
Columbia FC-38923 CBS
KENNY ROGERS

Twenty Greatest Hits,

Liberty LV-51152 CAP

JOHN CONLEE

John' Conlee's Greatest
Hits, MCA 5406 MCA

RICKY SKAGGS @
Highways And
Heartaches, Epic

SHELLY WEST
Red Hot, Viva 23983  WEA

CHARLY McCLAIN
The Woman In Me, Epic

FE-38979 CBS
HANK WILLIAMS

CBS

. @
Hank Williams Jr.'s
Greatest Hits,
Elektra/Curb 60193 WEA

JIM GLASER

The Man In The Mirror,

Noble Vision NV-2001 IND
THE STATLER

BROTHERS

Today, Mercury
812-184-1 POL

MERLE HAGGARD

The Epic Coliection
(Recorded Live), Epic
FE-39159

EMMYLOU HARRIS
White Shoes, Warner
Bros. 23961 WEA

B.J. THOMAS
The Great American
Dream, Cleveland
international/Columbia

WILLIE NELSON
WITH WAYLON

JENNINGS
Take It To the Limit.
Caiumbia FC 38562 CBS

MICKEY GILLEY
You've Really Got A Hold
On Me, Epic FE-39000 CBS

Survey For Week Ending 2/11/84

ntry LPs.
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WAYLON

JENNINGS

Waylon & Company, RCA
AHL1-4826 RCA
SISSY SPACEK

Hangin' Up My Heart,
Atlantic/America 7-90100 WEA
GEORGE JONES
Jones Country, Epic
FE-38978

JIMMY BUFFETT
One Particular Harbor
MCA 5447 MCA
THE KENDALLS

Movin® Train, Mercury
812-779-1 POL
MICHAEL MARTIN
MURPHEY

The Heart Never Lies,

Liberty LT-51150 CAP
ROGER

WHITTAKER

Alitime Heart Touching
Favorites, Main Street
MS-9306 MCA

JOE STAMPLEY
Memory Lane, Epic
-389£4

CBS
ALABAMA A
Mountain Music, RCA
AHL1-4229 RCA
REBA McENTIRE
Behind The Scene,
Mercury 812-781-1 POL

THE WHITES

Old Familiar Feeling,
Warner/Curb 23872 WEA
BOXCAR WILLIE

Not The Man ! Used To

Be, Main Street MS-9309 MCA
GAIL DAVIES

What Can | Say, Warner

Bros. 23972 WEA
VERN GOSDIN

If You're Gonna Do Me

wrong (Do it Right),
Compleat CPL-1-1004 POL
JOHNNY LEE

Greatest Hits, Full
Moon/Warner Bros.

23967 WEA
ANNE MURRAY

A Little Good News,

Capitol ST12301 CAP
JOE WATERS

Harvest Moon, New

Colony NC-831 IND

DOLLY PARTON
Dolly’s Greatest Hits,

RCA AHL1-4422 RCA
ALABAMA A

Feels So Right, RCA
AHL1-3930 RCA

CONWAY TWITTY
Lost In The Feeling,
Warner Bros. 2386 WEA
WILLIE NELSON A
Stardusl Columbia

JC 35305 CBS
WILLIE NELSON A
Always On My Mind,

Columbia FC 37951 CBS
RONNIE MILSAP

Keyed Up, RCA

AHL!-4670 RCA
WILLIE NELSON A
Greatest Hits, Columbia

KC 237542
T.G.SHEPPARD
T.G.Sheppard's Greatest

Hits, Warner/Curb 23841 WEA
GEORGE STRAIT

Strait From The Heart

MCA 5320 MCA
NITTY GRITTY

DIRT BAND

Let's Go, Liberty 51146  CAP
LACY J. DALTON
Greatest Hits, Columbia
FC-38883

RICKY SKAGGS @
Waitin’ For The Sun To

Shine, Epic FE 37193 CBS
GENE WATSON
thtloe By Little, MCA

MCA
ALABAMA A
Home's In Alabama,
R A AHL1-3644 RCA
BARBARA
MANDRELL

Spun Gold, MCA 5377 MCA
CRYSTAL GAYLE

Crystal Gayle's Greatest

Hits, Columbia FC-38803 CBS
CHARLEY PRIDE

Night Games, RCA

AHL1-4820 RCA
LEE GREENWOOD

Inside Qut, MCA 5304 MCA
STEVE WARINER
Midnight Fire, RCA

AHL1-4859 RCA
KENNY ROGERS A
Greatest Hits, Liberty LOO
1072 CAP
JOHN ANDERSON

Wild And Blue, Warner

Bros. 23721 WEA
JOHN DENVER

It's About Time, RCA
AFL-14870 RCA
THE BELLAMY
BROTHERS

Greatest Hits,

Warner/Curb 263971 WEA

Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).
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present

COUNTRY RADIO
SEMINAR XV

March 1

- 3, 1984 — Nashville, Tennessee

Something for everyone in
PROMOTION, PROGRAMMING, %
MANAGEMENT & SALES

PAM LONTOS, JERRY CLOWER, E. ALVIN DAVIS, TOM ROUNDS,
JOE SOMERSET, JAY ALBRIGHT, GERRY CAGLE and others will
participate in panels including:

PROMOTION:
MAKING A SPECTACLE OF YOURSELF

PROGRAMMING:
THE DAYS OF “COUNTRY vs. COUNTRY” MAY BE OVER...STAND BY FOR:
COUNTRY AGAINST THE WORLD, — SMILE ... YOU'RE ON CANDID FOCUS
GROUP, — RECORDS '84: SHOOT OUT ON MUSIC ROW, — YOU & AGRIBUSI-
NESS, — THE PROGRAMMING JUNGLE . .. A LIVELY Q & A SESSION

MANAGEMENT:
STRATEGIES FOR SUCCESSFUL PEOPLE MANAGEMENT — MANAGEMENT
. DID YOU DO YOUR HOMEWORK? — SHE & HE ... A MANAGEMENT
WORKSHOP ON MEN & WOMEN WORKING TOGETHER. — IT'S 7:45 AM
. DO YOU KNOW WHERE YOUR ENGINEER I1S? — FCC/LEGAL

SALES:
PRICING YOUR STATION FOR PROFIT — REP RAP — FEATURING JOHN
BODEN, BILL BURTON, BARBARA CROOKS, RALPH GUILD, PETER MOORE,
KEN SWETZ — SMALL MARKETS/BIG BUCKS

SPECIAL TOPICS FOR MUSIC INDUSTRY
PROFESSIONALS INCLUDE. . .

16TH AND MADISON AVENUES ... A MAJOR INTERSECTION — TUBE CITY:
NEW VIDEO TECHNOLOGIES AND THEIR IMPACT ON RADIO AND THE MUSIC
INDUSTRY — THE CREATIVE PROCESS FROM A TO Z — THE VIDEO OPPOR-
TUNITY — SELLING IT THROUGH

ARTIST-ATTENDEE WELCOME RECEPTION
ANNUAL BANQUET & NEW FACES SHOW
EXHIBITORS SUITES
NEW — EXHIBIT HALL

FOR ADDITIONAL INFORMATION CONTACT THE COUNTRY RADIO
BROADCASTERS OFFICE IMMEDIATELY!
CALL (615) 327-4488 OR 329-4487.

$AVE DOLLAR$ — REGISTER EARLY!!!

www.americanradiohistorv.com
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Radio Seminar Offering Exhi
NASHVILLE—For the first time, the upcoming Country Radio Semi-
3 nar will feature a special exhibit hall area designed to accommodate sup-
pliers of products and services available to radio broadcasters.

Exhibitors may purchase booth space for $425, which includes one reg-
istration to the entire three-day convention as well. Booths are nine feet
by 10 feet and are open to exhibitors of audio equipment, satellite dishes,
syndication services, jingle packages, computer hardware and software,
% and merchandisers of promotional items such as T-shirts, transmitters,
weather radar and AM/FM components.

More than 30 suppliers are expected to display their wares at the Semi-
nar, set for March 1-3 at the Opryland Hotel. Coordination for the exhib-
it area space is being handled by Dave Donahue. More information may
be obtained from the Country Radio Broadcasters in Nashvnlle
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Bailey On His Own—But On RCA

By EDWARD MORRIS

NASHVILLE—AImost a year af-
ter RCA told him it wasn’t renewing
his recording contract, Razzy Bailey
continues to work with the label on a
project-by-project basis. The compa-
ny will release Bailey’s cover of “In
The Midnight Hour” late this month
and follow it in February with a full
album, “The Midnight Hour.”

Bailey’s “Greatest Hits"” package,
issued two months after he left the la-
bel, has become his biggest selling al-
bum yet. It stayed on the charts for
nine weeks and rose to number 33. In
his five years on the RCA roster, Bai-
ley accumulated 12 top 10 singles,
five of which went No.1.

As far as work goes, Bailey charac-
terizes his first year away from RCA
as “a real good one,” adding, “I
haven’t felt any tremendous pinch
from the publicity that I was not with
RCA.” He has kept his road band
working and intact and has appeared
on several television shows in the
U.S. and Canada.

He admits, however, that his sepa-
ration from the label inspired him to
co-write and record the forlornly res-
olute “After The Great Depression.”
But the song was less than a cure,
reaching only the number 20 spot.

Besides putting his vocals on the
market again, the album *“The Mid-
night Hour™ will also showcase Bai-
ley as a producer and writer, roles he
says he had to abandon as a major-
label mainstay. Most of his material
for RCA was produced by Bob
Montgomery from the catalogs at
House Of Gold, the publishing com-
pany of which Montgomery was vice
president.

“We cut some great tunes with
House Of Gold,” Bailey observes.
“But I would like to have written
some things and gotten some promo-
tion and recognition as a writer.”

On the new album, Bailey has co-
written five of the cuts and produced
eight. The team of Norro Wilson and
Tony Brown produced the remaining
two. One of the Wilson/Brown sides
is “In The Midnight Hour.” Bailey
says Wilson called him on the road
and asked him to have a go at the old
Wilson Pickett hit.

To support the single, Bailey will
hire three independent promotion
people at his own expense. And he
says he will do in-stores and phone
interviews if RCA wants him to.

In the meantime, Bailey promises
to keep shopping for a full-time label
deal.

Door Knob Recycling Lyrics

NASHVILLE—"“Waste not, want
not" may not be the official motto of
Door Knob Records here, but it ap-
pears to be the company's current
modus operandi. Door Knob has just
shipped a two-sided single by Wayne
Kemp that has identical melodies
and lyrics—except for the refrain/
hook.

And that’s not the end of this tale
of recycling. The record was first is-
sued in mid-December, 1983, as a
Christmas selection. In this debut,
the hook (and the title) was “Merry
Christmas Darling.” In its more re-
cent incarnations, it appears as
“Happy Birthday Darling” and

*Happy Anniversary Darling.”

The story in the song is of the poor
but earnest man who has only his
love to give on Christmas, or on a
birthday, or on an anniversary—a sit-
uation that gives rise to the refrain,
“Merry Christmas, darling, here’s
my love' or—but you get the idea.

With Valentine’s Day, Easter,
Mother's Day, Labor Day and Veter-
ans Day all looming before next
Christmas, one's thoughts may un-
derstandably turn toward invest-
ments in vinyl.

Happy profits, darling, here's a
check. EDWARD MORRIS

Simple . . .

My name

SONGWRITERS!
HOW DO YOU FIND A PUBLISHER?

just subscribe to Tunesmith, the monthly
newsletter for songwriters like you. Each month we
interview and list a dozen or more legitimate publishers
who've agreed to listen to our subscribers’ songs (and if
they’re good, publish them).

Are you missing out? To start your subscription to
Tunesmith, just mail us the coupon below.

]

YES! enter my subscription to Tunesmith
00 6 months (6 issues) at only $20 O Payment enclosed
O 1 year (12 issues) at only $35

O Bill me later

Address

City

State Zip

Send to: TUNESMITH, P.O. BOX 3839
BBA HOLLYWOOD, CA 90078
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TOUR TOAST—Arista fusion/r&b artist Jeff Lorber, left, pours a drink for

Journey drummer Steve Smith, who opened for Lorber at the Country Club

in Los Angeles. Smith’s solo album “Vital Information” was recently re-

leased on Columbia, and Lorber is currently touring in support of his “In
The Heat Of The Night” album.

Multi-Instrumentalist Isham
Aims To Raise His Profile

By SAM SUTHERLAND

LOS ANGELES—A(fter a decade
of studio and stage work encompass-
ing chamber jazz, fusion and rock,
trumpeter and synthesist Mark
Isham is now carving out a higher
profile through three separate pro-
jects. The former Van Morrison side-
man recently released his first solo al-
bum, “Vapor Drawings,” helping to
redraw the stylistic boundaries of its
label, Windham Hill, in the process.

Meanwhile, Isham is also repre-
sented by his first major film score,
the music to Carroll Ballard’s film,
“Never Cry Wolf,” released late last
year by Walt Disney Productions,
and is just wrapping the first Capitol
album for Group 87, a fusion ensem-
ble which recorded a prior set for Co-
lumbia. If the diversity of these pro-
jects seems unusual, the soft-spoken
Isham seems comfortable tackling
such disparate streams.

Isham, 32, grew up with music,
since both parents were professional
musicians and thus exposed him ear-
ly to classical works. His own early
studies in violin, piano and recorder

U.S. Stations
Get Dutch Show

AMSTERDAM—Some 90 U.S.
radio stations, linked to the non-com-
mercial National Public Radio Sta-
tions, last Thursday (2) began trans-
mitting a series of 26 Dutch jazz
programs. The one-hour packages
have been featured here over the past
five years in “Sesjun,” a jazz series
from the TROS national broadcast-
ing network.

In the U.S, the shows are pack-
aged under the banner ‘‘Sesjun, Jazz
From The Netherlands” and have
been specially adapted for the market
by U.S. radio programmer Gene Par-
rish. The series comes via the tran-
scription service of Radio Nether-
lands, which puts out an annual
3,000 programs for worldwide con-
sumption, half of them music.

The Dutch deal for the U.S. was
through American Public Radio, a
Minneapolis-based syndicator that
has strong links with National Public
Radio in Washington.

“Sesjun’’ features mainly Dutch
artists, though there are also guest
appearances by U.S. musicians who
live in the Netherlands or were on
tour. Leading domestic acts include
the Jasper van 't Hoff Quintet, the
Louis van Dijk Trio and the Cees
Slinger/Piet Noordijk Quartet.

gave way to trumpet, and an expect-
ed fascination with classicism was
compounded during Isham’s teens by
a radio broadcast of Cannonball Ad-
derley’s “74 Miles Away.”

By the early '70s, his trumpet, flu-
gelhorn and piccolo trumpet had
earned him a spot in Rubisa Patrol,
an acoustic ensemble led by pianist
Art Lande. Ironically, that band’s al-
bums for ECM found Lande, Isham
and the rest of the group conspicuous
by their distance from the then bur-
geoning field of amplified jazz/rock.

Isham’s own baptism in electronics
happened by chance. “It was about
*74 or °75,” he says. “I had joined the
Sons Of Champlin, and it was there
that I found the impetus to go out
and buy one of the first Arp
Odysseys.”

The late '70s found Isham joining
Van Morrison’s studio and stage
bands. “I got hired just as a sideman,
being that Van wanted a piccolo
trumpet on a particular tune, and his
road manager had known me from
the Sons,” Isham recalls. ‘‘So saxo-
phonist Pee Wee Ellis and I were
added to the band, and that was the
beginning of Pee Wee and myself,
and a relationship that was very fruit-
ful for both of us.”

Isham’s own album evolved in
nearly as offhand a fashion. “‘Steven
Miller is an old, old friend of mine,”
the trumpeter explains, referring to
Windham Hill’s inhouse producer/
engineer, “and as I remember, he was
over at the house and I was playing
some cassettes of things I'd been
working on by myself. He told me
they could be resequenced and devel-
oped into an album, and took the
tapes to [label president] Will
Ackerman.”

The resulting album, which finds
Isham sculpting spacious, hypnotic
synthesizer backdrops and playing
pure trumpet and flugethorn motifs
against them, has added yet another
possibly confusing generic tag to
Isham’s work.

Of that hybrid, “new age music,”
Isham confesses mixed feelings. “I'm
a bit wary of the phrase, to be honest,
because there's so much garbage
that’s being marketed as new age mu-
sic, and marked with this spiritual,
healing pretense,” he says. “A nicer
definition of the best music in this
area would be something that acts as
an ambient source, a sound that can
be felt in a positive way without hav-
ing to concentrate on it."”

New Music Service Still Growing
Distributor’s 12th Catalog Indicates Marketplace Shifts

NEW YORK—A dozen years af-
ter its formation, the New Music Dis-
tribution Service has grown to the
stature of one of the largest and most
diverse sources for jazz, contempo-
rary classical, electronic and avant-
garde music. Recent publication of
NMDS’s 12th annual catalog spot-
lights both the expansion of the non-
profit service and shifts in the overall
commercial marketplace.

“When Michael Mantler and Car-
la Bley started, major labels were still
releasing jazz,” notes Yale Evelev,
who is in charge of promotion for
NMDS's estimated 1,500 titles, all on
small local or regional labels. ‘‘Now,
however, virtually none of the majors
is still actively involved, save for Mu-
sician, so we're handling a lot of re-
leases from established names.”

Thus, major jazz innovators like
Cecil Taylor, Anthony Braxton and
Ronald Shannon Jackson are now
more fully represented by their list-
ings through NMDS than any other
source. At the same time, admits
Evelev, the administrators of the ser-
vice have found their own guidelines
for distinguishing jazz from fusion
and other hybrids undergoing revi-
sion; where the lines of descent from
major '50s and '60s streams of jazz
were once obvious, Evelev now sees
much overlap.

Musicians Mantler and Bley no
longer take a daily role in the opera-
tion of the service, itself a division of
their Jazz Composers’ Orchestra
Assn., which they founded in 1964.
But the basic premise—the mainte-
nance of a distribution pipeline for
artists whose work isn’t geared di-
rectly to the commercial market-
place—remains  essentially  un-
changed. Evelev notes, for example,
that titles are never deleted from the
catalog: “That’s part of Michael and
Carla’s original idea, that you don’t
make such commercial distinctions.”

If NMDS’s non-profit status and
experimental focus indeed sets it
apart from conventional labels or
wholesalers, the operation has still
developed its own active list of radio
stations willing to expose works, as
well as a publicity roster of critics
and writers likewise receptive to the
music. The retail account base num-
bers about 550 stores, a figure Evelev
says reflects some attrition during the
industry’s late-’70s slump.

New Firm Plans
Video ‘History’

NEW YORK—A new company
has been formed here to produce and
market a multi-part “History Of
Jazz” series on video.

The principals in the firm, Jazz
Images, are David Chertok, Burrill
Crohn and Jeffrey L. Graubart.
Chertok owns what is considered one
of the most extensive collections of
jazz films in the world. Crohn’s cred-
its include the cable tv series “Wom-
en In Jazz,” which he wrote, pro-
duced and directed. Graubart is a
lawyer with a number of clients in the
music and film industries.

The “History Of Jazz™ series will
include clips from Chertok’s ar-
chives, newly shot material, and on-
camera narration by well-known jazz
figures. Jazz Images plans to target
the series for the home video market
and also package it for both broad-
cast and cable television. The compa-
ny also plans to produce other jazz-
related projects, and to distribute the
work of other jazz film and video
producers.

Jazz Images can be reached at 185
West End Ave., Suite 8F, New York,
N.Y. 10023; (212) 874-0797.

www.americanradiohistorv.com

That downward trend has been
somewhat offset by more upbeat de-
velopments, however. The same peri-
od saw NMDS garnering more media
and retail attention because of the
overall resurgence of smaller local
and regional labels. “For awhile,
small labels were the big thing, so we
were selling more,” says Evelev.
“People realized that a lot of impor-
tant rock was happening at the local
level, so they were no longer afraid.”

At the same time, international
recognition of artists NMDS had rep-
resented for early self-produced
works also brought luster. Laurie
Anderson and Philip Glass are the
most noteworthy examples.

Meanwhile, NMDS' direct mail
service has grown steadily, with its
current rolls of individual purchasers
now pegged at about 16,000. Mail or-
ders account for between 25% and
30% of all sales.
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Best Selling

This Weok

ARTIST
Title, Label & Number
(Dist. Label)

Weeks an Chart

GEORGE WINSTON
— December, Windham Hill
€-1025

HERBIE HANCOCK

Future Shock. Columbia

. FC 38814

MiICHAEL FRANKS

| Passionfruit, Warner Bros
1-23962

LINDA RONSTADT A

What's New, Asylum 60260

(Elektra)

GEORGE BENSON @

In Your Eyes, Warner Bros

1-23744

GEORGE WINSTON

Autumn_ Windham Hill C-1012

PIECES OF A DREAM

Imagine This, Elektra 60270

JARREAU @

Jarreau, Warner Bros. 1-23801

JEAN-LUC PONTY

Individual Choice, Atlantic

5
B
T
@273
g
(1_6)1324

BOB JAMES
Foxie, Columbia FC 38801
WYNTON MARSALIS
Think Of One, Columbia
FC 38641
PAT METHENY GROUP
Travels, ECM 23791-1 (Warner
Bros)
SHADOWFAX
Shadowdance Windham Hill
WH-1029 (A&M)
TOM SCOTT
Target, Atlantic 80106
SPYRO GYRA
City Kids, MCA 5431
EARL KLUGH
Low Ride, Capitol ST-12253
GEORGE WINSTON
Winter Into Spring, Windham
Hill C-1019
19 |18 |16 AL DIMEOLA

Scenario, Columbia FC 38944

EENETP LEE RITENOUR
On The Line, Musician 60310-1

(Elektra)

SADAO WATANABE

Fill Up The Night, Musician
60297 (Elektra)

22 |22 |19 MANHATTAN TRANSFER
| Bodies And Souls. Atlantic
80104-1
VARIOUS ARTISTS
An Evening With Windham Hill
Live. Windham Hill C-1026
(AZM)

HIROSHIMA

Third Generation, Epic

FE 38708

STANLEY
CLARKE/GEORGE DUKE
The Clarke/Ouke Project |1,
Epic FE 38934

AL JARREAU A

Breakin' Away, Warner Bros
BSK 3576

14 |15 |18
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16 |17 |26
17 14 |40
18 11 |84
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In addition to the annual full cata-
log, NMDS sends retailers and indi-
vidual subscribers bi-monthly news-
letters noting additional titles, and
Bley still publishes her own *‘Correc-
tive News” tabloid, which combines
similar new listings with feature arti-
cles, each summer.

Staff at the NMDS offices at 500
Broadway also includes salesmen
Russ Musto and Dave Hunt; Taylor
Storer, who oversees grants and
funding for artists; and two account-
ing and clerical employees. While the
current catalog shows titles reflecting
the work of more than 2,000 artists,
that number will doubtless grow dra-
matically; Evelev says the typical
monthly release is about 30 titles.

New LP & Tape
Releases, p. 31

Survey For Week Ending 2/11/84

ARTIST
Title Label & Number
(Dist. Label)

This Wesk

Last Week

© |Weeks on Charl

FREDDIE HUBBARD
Sweet Return. Atlantic
80108-1

LARRY CARLTON

Friends, Warner Bros. 1-23834
JAMAALADEEN TACUMA
Show Stopper, Gramavision GR
8301 (Polygram)

OREGON

Oregon, ECM 1-23796 (Warner
Bros)

RONNIE LAWS

Mr. Nice Guy, Capitol
$T-12261

RANDY CRAWFORD
Nightline, Warner Bros
23976-1

TANIA MARIA

Come With Me_ Concord Jazz
CJ 200

JOHN MCLAUGHLIN, AL
DIMEOLA, PACO,
DELUCIA

| Passion_Fire & Grace,
Columbia FC 38645

JIMMY SMITH

Keep On Comin’ Vol. One,
Musician 60300 (Elektra)
PAT METHENY GROUP
Offramp, ECM ECM-1-1216
(Warner Bros.)

WILL ACKERMAN

Past Light, Windham Hill
WH-1028 (A&M)

GROVER WASHINGTON
JR. A

Winelight, Elektra 6E-305
GROVER WASHINGTON
JR

The Best Is Yet To Come
Elektra 60215
EARL KLUGH/BOB JAMES
Two Of a Kind, Capitol
ST-12247
DAVID SANBORN
As We Speak, Warner Bros.
1-23650
HERB ALPERT
Blow Your Own Horn, A&M
SP-4949
HANK CRAWFORD
Indigo Blue, Milestone M-9119
(Fantasy)
KEITH JARRETT
Standards, Vol. |, ECM
1-23793 (Warner Bros.)
MILES DAVIS
Star People, Columbia
FC 38657
46 GARY BURTON AND
CHICK COREA
Lyric Suite For Sextet,
| | ECM 23797-1 (Warner Bros.)
47 DINAH WASHINGTON
The Rhythm & Blues Years,
Emarcy 814184-1 (Polygram)
PAT METHENY & LYLE
MAYS
As Falls Wichita So Falls
Wichita Falls. ECM- 1-1190
(Warner Bros.)
RAMSEY LEWIS
Les Fleurs, Columbia FC 38787
MARK ISHAM
Vapor Drawings Windham Hill
WH-1027 (A&M)

32 |26 12

34 (34 |30

36 (38 |88

37 (37 |8

38 |40 |168

39 |41 61

40 |42 |65

41 (36 |83

42 |33 |20

43

I

31 18

45 |35 |36

48 |50 [138

49 |43 |32
50 [47 |5
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O Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
® Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). A Recording
Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).

51

Qyvoa1ng 'v861T ‘11 AMVNYEIS


www.americanradiohistory.com

/

xS
4
x/
/ .’/

/' Blast Off With
- Billboard at NARM '84

Zas NARM launches its 1st Annual

“Music and Video Carnival of Entertainment”

Whether or not you plan to attend, merchandisers who keep your business
make sure your message soars at aloft. Plus, you'll reach major video

NARM ‘84 in Miami (Diplomat Hotel, disc/video cassette distributors and

March 23-27). This is the critical phase otherkey people representing the new

in NARM's plans for the future of mer- long form video music industry— |
chandising: "Music and Video: The already booming with releases by |
Winning Combination for Home Michael Jackson, The Beatles, The Who,
Entertainmnent” Billy Joel, The Police, Olivia Newton-

Billboard's March 24 issue will cover this O™ @nd other major artists

very important meeting. You can cover At the same fime, you'll reach industry

it too—bonus distribution at the show executives who don't attend NARM—
will bring your ad right to the high- via Billboard's regular, worldwide trade
volume record, tape and accessory circulation.

Issue Date: March 24
Ad Deadline: March 11

For advertising details, contact the Billboard Sales Office nearest you.

ik Billboard

1515 Broadway, New York, N.Y. 10036
The International Newsweekly of Music and Home Entertainment

New York City: 212-764-7356: Beverly Hills, California: 213-859-5316; Nashville, Tennessee: 615-748-8145; Toronto, Canada: 416- 365-0724;
London, England: (01) 439-9411; Paris, France: 1-738-4321; Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158;
Madrid, Spain: 232-8000, 231-8319; Tokyo, Japan: (03) 498-4641; Sydney, Australia: 436-2033.
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FRIENDLY BURDEN—Mick Jagger appears appropriately as special guest

on Bette Midler’s first concept video, her cover of the Rolling Stones’
“Beast Of Burden.” The clip was filmed at New York’s Peppermint Lounge,
directed by Allan Arkush and produced by Teri Schwartz.

College Clip Service Plans
Expansion Of Its Activities

NEW YORK—Albany-based
Rockworld, which supplies hour-
long video music reels to about 400
colleges around the U.S,, is expand-
ing its offerings and its universe. The
number of tapes it programs will
double, from one to two per week,
and more contests and promotions
are being added.

Frank Tate, president of the com-
pany, says that about 80% of the sub-
scribing schools do not have MTV
available on campus. And even when
they do, he points out that Rock-
world offers broader programming,
including black music, jazz and
country.

Tate estimates that two million
students are exposed to Rockworld
weekly. “We'll continue to add
schools to our roster,” he adds.
“Probably up to about eight million
students, out of a total of 12 million.™
Rockworld reels are currently avail-
able only to schools with student
bodies of 2,000 or more, but the mini-
mum will probably drop to 1,000, ac-
cording to Tate.

Lack of equipment may prevent
some schools from taking part, but
Tate says there is an answer: “As a
test, we will supply five universities
with  28,000-plus students with
equipment.”

Tate says he’s puzzled about the
lack of interest in his service from
such labels as PolyGram, Capitol and
Warner Bros. ““Other labels have us
on their ‘A’ list,” he says.

Rockworld is expanding promo-
tional support of its reels. Each one
new contains a “Mystery Video.”
Viewers win prizes by answering
questions about specific clips, such
as, “What's Joan Jett’s 11th mishap?
How many times does Michael Jack-
son change costumes in ‘Beat It'?"
Prizes are albums, posters and trips,
and winners are chosen from post-
card entries.

“This type of promotion is helpful
to record companies,” Tate says, “'be-
cause it shows the kids are aware of
their records.” This spring Rock-
world will give away surfboards and
car racks; Tate says 10,000 Rock-
world posters per month are current-
ly being given out.

Of the hour-long reel, six minutes
are advertising and two minutes
movie previews supplied by studios.
Of the clips, Tate says, “We schedule
four weeks in advance, but we do
leave two or three spots open for spe-
cial requests from the labels. We try
to keep them happy.” Independent
labels are also beginning to take ad-

vantage of Rockworld, he says.

Rockworld research indicates each
reel is played an average of 15-20
times per week, mostly during the
day. “There are exceptions, though,”
Tate says. “The Univ. of Indiana, for
example, plays the reels double the
national average. Forty times is prob-
ably too much for a single tape, so
we'll give them a second one. Ulti-
mately, we’ll give two reels a week to
everyone.”

Two Groups Plan
Spring Seminars
For Professionals

NEW YORK-—Trade events of-
fering seminars for “‘the video profes-
sional” have been planned by two
groups for this spring. American Ex-
positions, based here, has organized
Production East for May 21-23 at the
New York Hilton; Knowledge Indus-
try Publications will sponsor produc-
tion/management seminars on both
coasts.

Production East will consist of
more than 70 seminar sessions on
such general topics as **New Produc-
tion Opportunities” (including video
music), broadcast and cable tv pro-
duction, feature film production and
commercials. In addition, an exhibi-
tion area is planned, open to hard-
ware, production and service compa-
nies.

The three video music panels cur-
rently planned for the conference are:
“The Music Video Marketplace Pan-
el: Record Company/TV Network/
Producer,” *Music Video Produc-
tion Panel: Artists/Musicians,” and
“Long-Form Music Video Panel:
Distribution.”

Knowledge Industry Publications’
full- and half-day seminars cover spe-
cialized areas of production and offer
hands-on demonstrations of equip-
ment and techniques. Topics include
**Operation and Maintenance of Vid-
eo Equipment,” “The Creative Cam-
era,” “Audio In The Field,” **Direct-
ing  Techniques For  Video,”
“Introduction to Lighting,” *How to
Set Up An Effective Video Produc-
tion Studio,” *“Computer Graphics
And Animation For Video,” “From
Concept To Shooting Script: A Writ-
ing Workshop,” *“Advanced Video
Management Techniques™ and **Post
Production Techniques.”

This collection of seminars will be
presented March 13-16 in Washing-
ton, D.C., and April 10-13 in Seattle.

[T

Grammy Nominees Run Gamut

Creators Enthusiastic About Diversity Of Programming

By LAURA FOTI

NEW YORK—This year's crop of
Grammy nominees in the “Best Vid-
eo Album” category run the gamut
from product that truly answers to
that description, to a melange includ-
ing an eight-year-old production, a
theatrical release and a concert. But
the creative people behind them all
are enthusiastic about the diversity,
and optimistic about the future for
the format.

The nominees are :

oToni Basil's “Word Of Mouth,”
Chrysalis Video/Pacific Arts Video
Records, produced in 1980.

® Alice Cooper’s “Welcome To
My Nightmare,” Warner Home Vid-
eo, produced in 1975.

® “Duran Duran,” Thorn EMI
Home Video, a compilation of the
group’s promotional video clips
spanning an 18-month period from
1981-1982.

® Grace Jones' “One Man Show,”
Vestron Video, a video extension of
the artist’s stage act produced in
1981-1982.

e “QOlivia In Concert,” starring
Olivia Newton-John, last year's win-
ner, MCA Home Video, a Home Box

V- l Billboard

Office Production from 1983.

® The Rolling Stones® “'Let’s Spend
The Night Together,” Embassy
Home Entertainment, a 1982 movie
released on video last year.

While these contenders may seem
to be strange bedfellows, they have
one important characteristic in com-
mon: All create a strong visual image

of the artists starring in them.
Whether a concert performance
(Cooper, Newton-John, Rolling

Stones) or a stylized depiction of art-
ists and their songs (Basil, Duran
Duran, Jones), each program is care-
fully designed for visual impact and
image identification.

Jean-Paul Goude, director of
Jones’ **One Man Show,” also creat-
ed the artist’s overall persona. The
program is an adaptation of a stage
show, and Goude remarks, “Video
was the last stage in the development
of Grace.”

Rather than simply shooting a
concert, Goude took performance
footage and added studio inserts. *‘By
the time we did the inserts,” he re-
lates, *‘Grace and I had split up, so |
had to use doubles. We’d used them
in the show, while she was changing,
and for ‘One Man Show’ we made it

an army.

“Then Grace and | started speak-
ing again, so we added two numbers
from her new album—'Jamaican
Guy' and ‘Living My Life." We were
able to get more daring with those.
The whole program was an attempt
to recreate the theatrical show.

“*Obviously the record company
(Island) wants to sell Grace, but I
think in purely artistic terms. I'm not
an experienced movie-maker, but 1
do like the ambiguous position I have
between art and commerce.” Goude,
a former art director of Esquire mag-
azine, is currently at work on stylized
commercials and is co-producing an
album.

For Toni Basil, making “Word Of
Mouth' was an attempt to create her
own image. The artist served as writ-
er, performer, director and editor,
and compares the process to “"baking
bread.” She says, *'I like to do things
from scratch.”

“Word Of Mouth,” she says, was
produced in 1980 at a budget of
$90,000. “These days, the cheapest |
can do one video for is $40-$60,000.
I’'m barely keeping up with the Joneses
—or the Jacksons. It’s getting expen-

(Continued on page 58)
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CANNES—The most striking dif-
ference between Midem this year and
last was the invasion of video. Practi
cally every stand showed non-stop
clips, MTV aired in bar areas, and
some deal-makers seemed more in-
tent on an act’s visual image than its
musical abilities.

Matsushita Readies
New Compact VCR

TOKYO—Beginning in  mid
March, Matsushita Electric Industri-
al here will market a new compact
VHS-format portable VCR which it
claims is the lightest in the world
with eight-hour recording capacity.

The new machine, Action Maclord
NV-180, differs from most other
units in that it uses an oil film in the
cylinder instead of ball bearings.
Some 20% lighter and thinner than
other compact VCRs, according to
Matsushita, the new model weighs
4.8 pounds, is under three inches
thick and is set to retail here at just
over $800.

The music and video industries are
converging, and some anticipate the
time when a combined audio/video
industry will lead to a merging of
Bernard Chevry’'s Vidcom with
Midem.

Says former Phonogram U.K.
chief Ken Maliphant, who now runs
Thames Video: “I think it’s inevita-
ble. There were plenty of music peo-
ple at Vidcom and plenty of video
people at Midem. There's a very real
fusion taking place, though I'm not
sure how long the whole process will
take.”

David Stoughton, managing direc-
tor of cable supplier Music Vision,
takes a similar view of Midem ’84:
“There was much more music video
product than last year, and the im-
portance of video as a tool was very
evident, with all the stands using it.”

But Stoughton adds, A great deal
of the material was promotional,
sometimes only demo standard.
whereas what people are looking for
is long-form. And there’s another
problem: Nobody is yet quite clear on
video rights. Are clips strictly for

4

CONGRATULATIONS
To the Musical Members of Our Family

- ~ Video
Visual Music Steps Into The Spotlight At ‘84 Midem

promotional use or not?”

How much marketable video ma-
terial was actually available at Mi-
dem is unclear. Maliphant says, ‘““We
have been offered some good smff,
but a lot of it would need post-fro-
duction work, not so much visually
as with the audio. With stereo hi fi on
the way, people are going to expect
good sound as well as good pictures.”

Archive material originally saot
for broadcast and theatrical purpcses
dominates the offerings, much o7 it
concert footage. This genre seams
likely to remain a staple format

Video director Keith McMillan of
Keefco remarks, “The language ie-
veloped in video promos doesn’t s.s-
tain easily over the longer form. And
of course a video that tries to main-
tain promo production values over an
hour is going to be a very expens ve
beast.

**So there’s currently more inter=st
in live concert situations rather than
any rush to make mini-movies. We
just fimshed a live concert shoot for
Culture Club, for instance, with 11
cameras at Hammersmith Odecn,
and it’s already profitable thanks to

pre-sales to cable.”” That project is set
to air on Home Box Office this
spring.

“The other approach, where per-
haps you try to integrate visuals and
music, requires a kind of financial
and mental approach that the record
companies aren’t used to, and a
strong pre-production commitment.
It will be interesting to see who puts
the money behind long-form music
videos.”

McMillan expresses disappoint-
ment with the major record compa-
nies’ video representation at Midem.
*I would have thought the big com-
panies would send someone from
their video divisions if only to see
what’s going on,” he says.

Independent companies, mainly
British, were in evidence. Kace Inter-
national expects to be producing
within six months and cites the in-
creasing difficulty of acquiring suit-
able material ready-made. With re-
cord companies now tying down
video rights to the acts they sign, in-
dies will have little alternative but to
produce their own programs.

Artists and their managers are in

Two Knockout Grammy Nominations!

EMBASSY HOME ENTERTAINMENT

1901 AVENUE OF THE STARS. LOS ANGELES. CALIFORNIA 90067
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some cases reserving video rights
with a view to getting involved in
production. The annual Midem law-
yers’ meeting dealt with changes tak-
ing place in the U.S. in the ownership
and payment of videos, now that
promo costs are skyrocketing and a
sale market is opening up.

Record companies now seek to re-
coup clip-making costs against royal-
ties, after formerly writing them off
as promotional. In reply, artists may
share costs and retain co-ownership.

McMillan notes: “The upward
pressure on budgets is coming from
the artists. They are the ones who
want Michael Jackson or Paul
McCartney-type videos every time.
The answer for the music industry,
which is being dragged into the video
age, is to find ways to recoup their
costs and not give the material away
free so that operators like MTV can
make a lot of money.”

Ardent Puts Meat
Into ‘TV Dinners’

By ROSE CLAYTON

MEMPHIS—In its first year of
operation, Ardent Teleproductions
has completed video clips for, among
others, ZZ Top. The company is the
video arm of Arden Recording Inc.,
where ZZ Top also cut its top 20,
double platinum album *“Eliminator”
for Warner Bros.

With Ardent’s video production
facilities located in the same plant as
its three state-of-the-art recording
studios, ZZ Top simply had to travel
down the hall of the triangular com-
plex to supervise the production of
the “TV Dinners” video.

“Because the music video is in-
tended as an interpretation of the
song itself, input from the band’s
members was invaluable,” says Mari-
us Penczner, Ardent’s in-house
producer.

Penczner's video features a sci-
ence-fiction fantasy creature that re-
sembles a reptile, created by former
Memphis animator Bob Friedstand,
who now resides in Los Angeles.
Friedstand describes his foot-high,
rubber foam and latex creature as “‘a
fan of the band’s,” whom he captured
by using stop-motion animation. It
was a meticulous effort, requiring 21
shots just to show the creature blink-
ing its eyes.

Rick Dupree, Ardent’s director of
photography, rented a warehouse in
downtown Memphis on the bluff of
the Mississippi River to create his ee-
rie setting in a future world, empha-
sized by the use of lighting and col-
ored smoke.

Live concert footage of the band,
which was mixed into the “TV Din-
ners” video via projections on a fu-
turistic tv set, was taped on ZZ Top’s
tour dates in Nashville, Little Rock,
Memphis and Evansville, Ind.

MGM/UA Offering
Fassbinder’s ‘Berlin’

NEW YORK-—Most home video
suppliers are touting new lower
prices for their releases, but MGM/
UA Home Video has taken a differ-
ent route with Rainer Werner Fass-
binder’s “Berlin Alexanderplatz.”
The 15Y,-hour movie will be offered
in a limited edition for $400.

Contained on eight videocassettes,
“Berlin Alexanderplatz” is available
through direct mail, and will be sold
through retail outlets later this year.

The epic German movie stars Han-
na Schygulla and Gunter Lamprecht.
It is packaged for home video as a
collector’s set, in a box with program
notes.
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Fast Forward

A New Dream Machine For 1984

By KEN WINSLOW

The real home entertainment mar-
riage of audio and video is still stuck
at the courtship stage. A fully func-
tionally integrated audio/video prod-
uct has yet to hit the market.

The bandwidth, dynamic range,
signal to noise, head and transport
specifications of tape devices for re-
cording audio or playback of video
and/or audio continue to improve.
At the same time, half-inch Beta and
VHS tapes are steadily creeping
down in price.

The time has come to look at the
design philosophy that forces tape
technology buyers starting out in au-
dio and in video into separate cassette
formats—particularly the high end
buyer.

There is plenty of evidence that the
broadband signal handling capabili-
ties of half-inch videotape systems
can offer fantastic audio, as Beta Hi-
Fi and PCM digital decks now dem-
onstrate. It’s time to start to package
together these top-grade audio capa-
bilities into a single video and/or au-
dio-only recorder/player using half-
inch videocassette.

In order to offer high quality, au-
dio signal routing will continue
through the rotating video head
drum assembly, as Beta Hi-Fi and
VHS Hi-Fi now on the market in Ja-
pan have shown to work so well.

We are not proposing a new for-
mat, but rather a new packaging con-
cept that would take the final steps in
bringing audio and video together for
the consumer who wants this
capability.

To be sure, there are and will al-
ways be cost and configuration rea-
sons to preserve current separately
dedicated audiocassette and video-
cassette recording and/or playback
formats.

As cheap as half-inch Beta and
VHS blank cassettes are becoming
(now retailing for under $10), C-60
and microcassettes are always going
to cost less. Audio-only users, be-
cause of the smaller dimensions of
the C-60 and microcassette plastics
and transports, have a pocket-sized
utility, as Sony's Walkman illus-
trates, that today's half-inch video
formats would have trouble beating.
Home console and shelf applications,
a market that both the video and au-
dio companies are after, have no such
size or portability constraints.

We think it is time for manufactur-
ers to begin to introduce an all-pur-
pose combined video and/or audio

half-inch  format-based recorder/
player as a centerpiece for consumer

home entertainment systems.

Beta Hi-Fi decks have brought
good audio to video but have so far
omitted the kind of audio input mon-
itoring, metering and control capabil-
ities that the audio manufacturers
have so well refined for a consumer
whose current prime interest lies in
hi-fi audio recording and playback,
and who can be expected to develop
similar recording and playback inter-
ests in video if given the appropriate
equipment.

Our concept of a thoroughly inte-
grated recorder/player design would
be a half-inch Beta or VHS transport
offering the consumer the capabilities
of a television broadcast or cable tv
channel RF recorder; a video/audio
recorder able to handle split signals
from the same source (the separate
audio and video outputs of a tv tuner)
or different sources (a tv tuner for
video, an AM/FM tuner for audio);
or just broadband, audio-only re-
cording of an FM or digital nature.

But in keeping with the audio-only
recording capability described for the

unit, along with the VHF, UHF and
all the cable tv channels, the dream
unit would also be able to tune the
FM and AM radio bands and offer
synthesized station presets, loudness,
frequency filtering/emphasis plus
supporting metering, monitoring and
mixing capabilities.

By keeping the high speed search,
multiple event/station preset record-
ing capability and indexing features
of today’s VCRs, we would have the
basis of an ultimate 24-hour time

shifter by which to intermix tv and
radio programs.

Although such a capability could
present the user with a monstrous
amount of confusing choices, the self-
prompting, touch-screen control dis-
plays now becoming available could
remove all user confusion.

Ken Winslow is publisher of the
Videoplay Report, a newsletter ana-
lyzing developments in video hard-
ware and software. He is based in
Washington. D.C.
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THE RCA TEAM—RCA'’s new video production unit discusses future pro-

jects. Shown from left are the unit’s vice president Tom Kuhn, division vice

president of business affairs and program distribution Arnie Holland, and
Chuck Mitchell, division vice president of program distribution.

“Scotch” is a registered trademark of 3M.
Magnetic Audio/Video Products Division/3M.

We play more
often on MTV
than Billy Joel,
David Bowie
and Men at Work
combined.

Before your favorite video music productions go on TV,
a lot of them go on Scotch® audio and video recording tape.

So even though you might not know it, we show up on
your TV every day,.

3M hears you. ..
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Promo Clips Are Big Business In Australian Market

By GLENN A. BAKER

SYDNEY—An estimated $1.5
million was spent i Australia during
1983 for the production of promo-
tional video/film clips, with record
companies providing around 80% of
the total budget. This outlay is be-
lieved to be almost twice that of 1982,

Rock videos have been big business
in Australia for almost a decade, and
a thriving, sophisticated clip industry
was producing internationally ac-
claimed work well in advance of the
MTV-spurred U.S. clip boom of re-
cent years.

By far the most active clip origina-
tor is Mushroom Records, which
spent $500,000 in 1983 and expects
to up that by $250,000 this year. La-
bel boss Michael Gudinski sees clips
as the key to continuing success out-
side the home market for his acts.

Currently in production is an
A&M/Sony release in the US. of a
video version of the A&M/Oz label
compilation LP “*Maiden Australia,”
as 10 of the 12 songs included have
accompanying videos.

Mushroom can be legitimately
viewed as a video pioneer in this
country as a result of its financing of
extravagant and 1maginative Split
Enz visual productions in the late
"70s. Most other companies, includ-
ing CBS, EMI, Wheatley, RCA and
WEA, spent around $100,000 on clip
production last year and claim that
their 1984 budgets will be far in ex-
cess of this. None consider the money
ill-spent.

It’s generally conceded that MTV
exposure broke Men At Work in the
U.S.. and 1983 saw cxtensive expo-
sure on the network for INXS, the
Divinyls, Mental As Anything, Tim
Finn, Goanna and others. Australian
videos have a strong international
reputation for imaginative quality,
which stretches back to the days
when Russell Mulcahy began his
stylized productions.

Budgets for clips rose markedly
during the year, from an average
$5,000-$8.000 to $10,000-$15,000. In
fact, almost every act here now
spends more money making the video
for a single than 11 does making the
single itself.

However, these budgets are almost
minuscule compared with the going
rates in the U.S. The only U.S.-level
budgets outlayed down under are for
clips by international artists who
choose to use Australian settings,
such as Duran Duran, Elton John
and David Bowie.

In 1983, clips for “Union Of The
Snake” (Duran Duran), I Guess
That's Why They Call It The Blues™
(Elton John) and both *China Girl”
and “Let's Dance” (David Bowie)
were made in Australia. Budget on
the two Bowie clips is estimated at
$125,000, which would buy a dozen
quality clips for most local bands.

This year, many more internation-
al artists are expected to take advan-
tage of the spectacular settings and
low costs and make videos beneath
the Southern Cross.

Australian video music production
is also extending beyond single clips.
The band Angel City and Sydney FM
station 2MMM are jointly marketing
a one-hour video of the act’s perfor-
mance at the 1983 Narara Festival.
Mushroom Records’ “Evolution
Concert” celebrating the label’s 10th
anniversary, staged in Melbourne in
1982, was simulcast nationally and is
to be released in Australia and the
U.S. as a videocassette.

The “Last Stand” farewell con-
certs by Cold Chisel in Sydney last
December were filmed for a 35mm
cinema release feature later in the

-

year. A Melbourne benefit concert,
“Stop The Drop,” organized by Mid-
might Oil, which recieved a United
Nations media prize, 1s to be market-

ed internationally on video. But per-
haps the biggest production of all is
Russell Mulcahy's move into full-
length features with “Razorback,”

Tae K Wrrs
THE BROKEN HALO

which is being scored by Icehouse
leader Iva Davies.

In addition, Australia’s acclaimed
rock movie musical “Starstruck™ is

available on videocassette. And that
film's director, Gillian Armstrong,
recently knocked off a rock video for
the “Bop Girl™ hit by Pat Wilson.
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THE POLICE—"The Synchronicity Con-
cert,” Showtime premiere Feb. 11. Pro-
duced by Lexi Godfrey for Medialab, di-
rected by Godley & Creme. 58 minutes.

Leave it to Godley & Creme to redefine the
concert video format. The directing team, wi
breathed new life into clips with Herbie Har
cock's “Rockit” and "Autodrive,” have done
what this jaded reviewer didn't think possib

~ Video Reviews

made concert footage exciting
'he primary colors of the “*Synchronicity” a

bum graphics have been used in a unique way
as have video devices from the Police's God-
ley & Creme-directed video clips (most specifi-
cally the use of black and white). Taken logeth-
er, along with a powerfut concert performance
the elemenls create a unified vision of lhe

group.

One of the main strengths of this program 15
the audience-generated excitement that Is cap-
lured so well. Frequent scenes of the entire au
dience are overwheiming, closeups provide a
personal louch

Audience members are shown singing
along. dancing, yeling. Occasionally a single
fan is outlined in electric white

Primary colors are flashed between individ-

ual shots of the three group members, even
between drum beats, for a riveting effect. Dur-
ing "Hole In My _ife,”" shats of the audience
and backup singers shouting "'Yeah!" serve as
punctuation.

The Police concert, while less staged and
less theatrical than David Bowie's Home Box
Office concert, is nonetheless more repeat-
able. Did Godley & Creme shoot their wad on

S A HOUSEHOLD WORD.

BRAND LABELS MONTEREY AND U.S.A. HOME VIDEO OFFER A WIDE CHOICE
OF FEATURE FILMS, CONCERTS. ADVENTURE AND CHILDRENS TITLES.

Star
SUGGESTED LIST PRICE $59.95
CATALOG NO. 215-253

s AN, i
ring HENRY CORY

Starring CHRISTOPHER LEE

SUGGESTED LIST PRICE $59.95
CATALOG NO. 135-266
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this project? It's hard 1o imagine any additiona
ways of making a concert visually exciting.
heir creativity, combined with the Police’s mu
sic and performance, 1s simply without com
parison in the field

The Synchronicity Concert” will be re
leased for sale on the home video market in a
few months by A&M/IRS Video. It s a strong

WUp lice Around World." Any
Police fan owning the first would certainly want
the second; rather than being repetitive

shows the group's development—and the
n production
0 songs In this concert are also
1Clude ce Around The World
‘Message In A Bottle.” “Walking On The
M d and gy
seven additional numbers. particularly “King
ain W o n ! y)\’A Q

Every Breath You Take "~ would on therr own

be I( g
ghling d Mike Sutcliffe, audio eng
r Eddie Offord and editors Roo Aiken ar
Godley & Creme all deserve special praise for
r contrib
LAURA FOTI

DAVID BOWIE—"Serious Moonlight,”
Home Box Office premiere Feb. 12. Pro-
duced by Anthony Eaton, directed by Da-
vid Mallet. 60 minutes.

David Bowie's 1983 "Serious Moonlight
tour has been captured faithfully, and with a
few special touches that add to repeatability.
Each song is introduced with a picture of Bow-
e, its title and the year of its original release. At
the beginning of the show, scenes of Vancou
ver, where the concert was taped, are used ef-
fectively, although too briefly, in an introductory
segment

Everything about Bowie is stylish and theatri
cal, from his clothes to his lyrics to his stage
sets and gestures. All these aspects are effec-
tively showcased in a fascinating set

Of special note is *'China Girl," during which
band members act out some of the visuals of
the video clip: smoking, playing cards and s
on. Bowie himsef stands with his back to the
audience and his arms around himself
suggestively

The artist seems born to be photographed
He plays well to the camera and 1s aware of the
visual elements of his songs and how to por
tray himself to his best advantage. Add to this a
beautiful set, with columns of light, and spe
tacular lighting, designed by Alan Branton, and
this concert by an artist at the peak of his ca-
reer becomes an even more effective tribute

The lighting is, at times, tied to special visua
effects added in the editing room. All1s perfect-
ly controlled and operates smoothly. Audience
shots, although infrequent, show a crowd en-
joying itself.

During “Space Oddity,” Bowie throws a gi
ant balloon-globe into the audience, where it is
tossed around for awhile. It's striking to see a
long shot of the arena with the world being bat-
ted around by thousands of hands.

LAURA FOTI
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® Continued from page 53

sive to compete with the movie ook,

with videos being shot on film, in a

number of different locations.
“Video revived the record indus-

try, which had been faltering because

' Great music videos available at $29.95'

|

budgets were getting so big on album
production. Now the same thing is
happening with video.

“My goal is to keep being able to
experiment, and it's hard to go your
own way with a small budget,” she

~ Video

Grammy Nominations Reflect Diversity Of Programming

DARYL HALL
JOHN OATES

ety
Ilg:!ﬂ

if‘[ﬂ"! 13 14

H HH

fagf Wi i
Iy}

!

:N; bigh sea?d
o

2

4

says, pointing out that labels are will-
Ing to invest only a certain amount of
money in a video production, leaving
the artist to take up the slack.
“Word Of Mouth™ will be released
in March through Pacific Arts Video

KRUSII

EXIT...STAGE LEFT

Records. I thought no one would
ever see these videos, that maybe they
would be shown in Europe or some-
where,” Basil says. “But it's really
exciting to see the project nominated
tor a Grammy."
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*SUGGESTED
RETAIL PRICE.

RCA/COLUMBIA PICTURES HOME VIDEO, 2901 WEST ALAMEDA AVENUE, BURBANK, CALIFORNIA 91505

© W TWORK AND DESIGN 1886 RCA/GOLUME 1A SICFURESHOME VIDEO AL L RIGHTS HEBERVED)

Alice Cooper's “Welcome To My
Nightmare™ was produced in 1975
and released for sale by Warner
Home Video in September, 1983.
Cooper. too. 1s excited about the
Grammy nomination, particularly
because of his own comeback plans.

Cooper’s recording contract with
Warner Bros. recently expired. and
the artist says he is glad to be free of
that relationship. ** *“Welcome To My
Nightmare' was done as a video mov-
1c, and it was in my contract that the
soundtrack could go to any label,”
Cooper relates. When the decision
was made to allow Atlantic to release
the album, Cooper says Warner Bros.
ceased support of his albums

Now he is looking forward to get-
ting back mto the music business,
and especially into video production.
He is at work on what he callsthe
first rock sequel: "Nightmare II.°

“It would be Alice waking up after
seven years, after the last night-
mare,”” he says. "It would be tied to a
stage show and album, a total con-
cept. When we did the original
‘Nightmare® there was a whole show
with 36 people, special effects and so
on. It would have worked on Broad-
way. I'd like to do that kind of thing
again.”

Cooper says his image will always
be “*gothic”™—"I want to be the Basil
Rathbone of this generation.” He
adds, “*The best thing that could have
happened to us in the "70s was to get
banned. Ever since Christ’s time
there’s been a morbid curiosity about
sensationalism. [ don’t know if it's
possible to do anything shocking any-
more, but it's all in how you do it. It
can be done with class.™

Cooper says he owns 21 television
sets and has always been a believer in
the marriage of music and video.
“The thinking used to be that if you
did video you weren't capable of per-
forming music. Now things have
come full circle. | was ready to hang
up my leather, but now I won't have

to."”
Cooper will attend the Grammys

with Vincent Price, who narrates
“Nightmare.”

Scott  Millaney, producer of
*Duran Duran™ and *"Olivia In Con-
cert,” says that today's video budgets
may be higher than ever, but there
are also increased ‘‘creative pres-
sures.” Millaney's London-based
production firm MGMM (Millaney
Grant Mallet Mulcahy) is one of the
largest creators of video clips, and
has a growing list of long-form proj-
ects under its belt as well.

“In our experience, the pressures
are the same for long- and short-form
projects,” Millaney says. “There are
always budgets to meet, and always
last-minute changes. ‘Duran Duran,’
for example, was constantly being
fine-tuned.” The collection of video
clips from the group's “Rio™ album
was put together over an 18-month
period.

“With a live concert, there’s more
of a production angle. You have to
have everyone there and working to
capture the excitement of what was
going on. There's a big difference
creatively.”

Promoting the artist, says Mil-
laney, is equally important with vid-
eo clips and long-form programs.
“You can't ever lose sight of the art-
ist. The economic side at least makes
you put the artist to the fore because
you have to sell the program world-
wide, or get worldwide exposure, to
recoup the money spent. This makes
you more aware of making a piece of
entertainment, and far more serious
in your approach to developing ideas
and putting them into production.”™

Creative representatives for the
Rolling Stones and ““Let’s Spend The

Night Together™ director Hal Ashby

mama o
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__New On TheCharts

TOOTSIE
RCA/ Columbia Pictures Home Video—#8

Dustin Hoffman pierces a large hole in the feminine mystique as a struggling
actor with a female role in a soap opera. Aside from his trials with false eyelash-
es, wigs and girdles and falling in love with his co-star Jessica Lange, Hoffman
fends off male admirers and assumes another role as spokeswoman for the wom-
en’s movement.

Produced and directed by Sydney Pollack, “Tootsie™ also stars Teri Garr,
Dabney Coleman and Charles Durning.

This column is designed to spotlight titles making their debut on Billboard’s
Videocassette Top 40.

Belmondo Challenges Law
On Release Of Cassettes

By PHILLIP HILL

PARIS—Leading French actor
Jean-Paul Belmondo, long estab-
lished as a worldwide boxoffice at-

the hand of pirates in France, says
that the 1982 law is already out of
date and infringes the Treaty of

traction, is, with his manager Rene
Chateau, set to challenge the French
government in the European court
this month over how long after theat-
rical release videocassettes of movies
can be commercially marketed.

Chateau put out the video version

Rome, which governs commercial
transactions  between  European
states. The treaty allows for free cir-
culation of products within the Euro-
pean Economic Community. The
producers of “Le Marginal™ claim
that the same videocassettes are le-
gally available in neighboring

of Belmondo’s latest film success,
*Le Marginal,” only two months af-
ter its general release in cinemas here,
rather than the one year provided for
in a 1982 law designed to protect the
French cinema industry.

The film, which figures in a compi-

countries.

A French court is due to rule in the
case later this month but is expected
to throw the issue into the hands of
the European Commission court for

definitive judgment.
lation album of theme and incidental
music of the films of Alain Delon, Bi"board
produced by Georges May, president P .
of General Music France, was one of /
the biggest hits of last year here and
also one of the most affected by vid- \
eocassette piracy even before its
release.

Belmondo and Chateau argue that
95% of cinema-going audiences
who’d want to see “‘Le Marginal” did
so in the first eight weeks, so the ear-
ly release of the videocassette did not
prejudice ticket sales. The producers
were losing money because of pirates,
they say.

COMPUTER
SOFTWARE/

VIDEO GAMES

CONFERENCE
March 7-9, 1984
Westin St. Francis

Chateau, and others who suffer at San Francisco, California

PROMOTIONAL

MUSIG VIDEO

Availabie on 1 Hour Tape Compilations to colleges, nite clubs, and
other public venues throughout America.

We provide: ® Newest Releases
® Quick Service
e Highest Quality
e Low Cost

Call us today to see if you
qualify to receive promotional
videos on a monthly basis.

Out of State (201) 667-4026

Lawrence Entt:'zpuu:s in N.Y. (212) 460-0035

#1 way of staying on top of video music

(
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These are best selling videocassettes compiled from

formats.

| retail sales, including releases in both Beta and VHS

Copyright Owner,

TITLE

RAIDERS OF THE LOST ARK

Distributor, Catalog Number

Paramount Pictures
Paramount Home Video 1376

Principal Performers

Harrison Ford
Karen Allen

Format

VHS
Beta

ette Top 40

Survey For Week Ending 2/11/84
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ALICE
COOPER

The Rightmare

Special Guest Star VINCENT PRICE
Executive Producer SHEP GORDON
Producers CAROLYN PFEIFFER * JORN WINTHER
Director JORN WINTHER -+ Writers ALAN RUDOLPH - TONY HUDZ

i Musical Director BOB EZRIN .
An AL}/ Enterprises Inc. Production in association with e Video

@Available on VHS and Beta from
) WarNER HOME VIDEO

© 1984 Warner Home Video Inc. A'Warner Communications Company
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France Grows As Clip Market
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133

PARIS—France is fast becoming one of the biggest markets in Europe
for video clips, according to the market research company Clip

vAAA A ‘MQ

Production.

A confidential report issued to record companies in France shows that
French television is taking some 25% more clips than Britain, mainly

Tt
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NEW TIE-IN FOR STUDIO

Pro Equipment & Services

Fantasy, Spin In Production Deal

By JACK McDONOUGH

BERKELEY—Fantasy Studios,
continuing its pattern of cultivating
creative tie-ins with new local talent
and production ventures, has signed
an agreement with Spin Productions
*“to do at least four full LP projects
over the coming year,” according to
Lee Houskeeper, president of Spin
Records and partner in Spin Produc-
tions with Bobby Corona of the Key-
stone nightclub group. The agree-
ment was signed by Roy Segal,
Fantasy’s vice president, who over-
sees all album, video and film sound
production.

The agreement allows for Spin to
take into the Fantasy studios either
Keystone club headliners or groups
that have submitted demos for live,
two-track recording of “‘every song in
the band’s repertoire,” says Hous-
keeper. “Then, Spin and Fantasy to-
gether will make the a&r decisions
about which bands and which songs
will receive full production.”

Spin Records is already seeing suc-
cess with its first product, a six-song
EP titled “Maybe I'll Get Lucky” by
Santa Cruz quintet Eddie & the Tide.
The video of one of these tunes,
“Running Wild, Running Free,” has
earned Eddie & the Tide a spot, with
five other bands, on MTV's *Base-

e R e ST

SPINNING THE DIALS—Pictured at
the Fantasy Studios in Berkeley
are, from left, Fantasy vice presi-
dent Roy Segal, engineer Ritchie
Corsello, and Lee Houskeeper and
Bobby Corona of Spin Productions.

ment Tapes" national tinals, coming
up in March.

Houskeeper says that the band
won its preliminary round by the
largest margin in the MTV show’s
history, pulling 53% of 26,000 votes
to 12% for the nearest competitor.
“We picked up 80% of the vote from
east of the Rockies,” he adds.

“Maybe I'll Get Lucky,” produced
by Corona, was recorded, mixed and
mastered at Fantasy. The video was
directed by Rob McDonald at Chan-
nel 31 in Sacramento.

The EP’s title song reached No. 1
on KOME San Jose and reached top
ten status on KSJO San Jose and
KRQR San Francisco. The band is
featured in a new KOME television
spot.

Segal notes that Eddie & the Tide
is “just one of five bands we've
worked with recently at Fantasy and
for whom we have high hopes.” Oth-
ers are the Hyts, with a new package
on A&M/Beserkley; Tiggi Clay, due
for imminent release on Morocco/
Motown; Billy Satellite (with demos
done under auspices of Segal and Phil
Kaffel’'s Rickbacker Productions),
now signed to Capitol; and Steel
Breeze, who had a top 20 national hit
for RCA with “You Don't Want Me
Anymore,” who have co-produced
with Jim Gaines a new package now
being shopped.

Segal adds that the veteran Gaines
now has ‘‘a principal association with
the Fantasy studio, and we'll help
promote him.™

Panasonic Starts Pitching
Stereo VHS To Studios

ANGELES—High-perfor-
mance stereo VHS video recording is
now being pitched to professional us-
ers via a new Panasonic recorder un-
veiled by Panasonic Industrial Co. at
the Commtex exhibition in Dallas.

Although the VHS manufacturing
camp has already responded to the
Beta format’s introduction of Beta
Hi-Fi through consumer recorders
offering **hi-fi” stereo in VHS, Pana-
sonic’s AG-6800 is designed for re-
cording and broadcast studio
applications.

The front-loading unit, designed to
fit standard 19-inch racks when used
with optional brackets, utilizes an
FM multiplex depth recording sys-
tem. Two additional recording heads
are mounted on the same cylinder as
the basic video heads, enabling the
unit to record audio program on
deeper layers of the tape, leaving the
surface layer free to carry a video sig-
nal. Completely independent audio
channels also allow bilingual applica-
tions due to the lack of significant
cross-talk.

The unit is designed particularly
for dubbing applications, with the
system designed for multiple connec-
tions to a single main switch. Up to
400 recorders can be operated
through one switching circuit, with
the decks looped through their REC

Comehome
from the studio.

Come home to a Manhattan hotel that is really ke your
own apartment on Central Park. Around the corner from
Lincoln Center and minutes to the things that are impor-
tant to you in New York City. And, while we recently have
lavished millions on our guestrooms and suites, we
pride ourselves most on our traditions personal ser-
vice; prompt and courteous attention, gracious hospi-
tality:and good value The Mayflower Hotel, 61st St &
Central Park West, New York 10023. See your travel

agent or call toll-free 800-223-4165 or 212-265-0060

The Mayflower Hotel

nght on Central Park

REMOTE connectors. External re-
mote switches can also drive record-
ing start, stop and eject operations,
and an internal adjustment allows us-
ers to preset the machines to go to
pause, stop or rewind mode and then
eject when the external switch is
turned off.

The AG-6800 also allows time
code recording for editing operations
and features a digital display real
time indicator showing both time
elapsed and remaining tape time. The
unit is being marketed with a sug-
gested retail price of $1,800.

Expanded Role For
MediaSound’s Planer

NEW YORK-—MediaSound Stu-
dios president Susan Planer is adding
artist management and production
activities to her role, thanks to a new
agreement with Domino Media Inc.,
the entertainment firm that acquired
MediaSound last May.

In a joint statement issued by Plan-
er and Domino Media president Mi-
chael Hektoen, Planer says she will
continue working with the studio as
an exclusive consultant, and will base
her other activities there as well. She
has been with the studio’s manage-
ment for 14 years.

AUDIO & VIDEO—Computer-based audio/video editing via the BTX Sof-

touch System is displayed at the TEAC/TASCAM booth during the NAMM

Winter Market. That’s James Lucas, western regional sales manager for

BTX, putting the system through its paces in a hookup with a TASCAM 48
8-track recorder and a U-matic video recorder.

LOS ANGELES

Larry Carlton s producing Bill Withers
for Columbia at Room 335, with Hal Sacks
engineering.

Al Evergreen Recording Studios, John
Denver is recording material with producer
Barney Wycoff and arranger Lee Holdridge.
Behind the board is Roger Nichols, with assis-
tance from Gary Luchs.

Producer Dito Godwin and engineer John
Henning are at Sound Image with St. El-
mo’s Fire, completing ils new single.

At Group IV Recording, producer Pete
Christlieb is mixing Joe Williams’ tracks with
engineer Angel Balestier for a new Bosco al-
bum . . . Producer Ray Brown is mixing Milt
Jackson’s new album with engineer Andy
D’Addario for Pablo.

NEW YORK

Animation is putting the final touches on its
five-song EP at the Record Plant, with Pat
DiNizio and Jim Ball producing.

Butch Jones is producing and engineering
the Pedantiks for ACME Music Corp. at
Blank Tapes.

At RPM Studio, Robin Clark is finishing a
debut album for HME Records. Michael Case
Kissel and George Flame are producing, with
Dom Maita behind the board.

At Duplex Sound, producer Eumir Deo-
dato has just finished an album with Kleer for
Atlantic. Mallory Earl is engineering the
project.

 StudioTrack

NASHVILLE

At Hot Licks Studio, Annette Funicello is
cutting an album for Starview Records with
producer Phil Baugh and engineer Randy
Best.

Jerry Lee Lewis and producer Ron Chan-
cey are cutting tracks at Woodland Sound
Studios. Les Ladd is engineering the MCA
project with assistance from David McKinley

.. Lee Greenwood is finishing an album with
producer Jerry Crutchfield. Ernie Winfrey is
at the controls, with Ken Criblez secon-
ding . . . MCA artist Barbara Mandrell is lay-
ing tracks with producer Tom Collins and en-
gineer Ladd. Tim Farmer is assistant
engineer . . . Hank Chess is cutting tracks for
Tawas Records, with Bobby Whitton produc-
Ing and McKiniey engineering.

At Music City Music Hall, Charly McClain
and Mickey Gilley are finishing their first duet
album for Epic. Bill Harris is at the controls-

.. Columbia's Moe Bandy is completing his
first album with his new producer, Blake Me-
vis. Bill Harris is engineering . . . Mevis is
producing Compleat artist Vern Gosdin, with
Harris engineering . . . Recently signed MCA
artist Reba McEntire is working on her first al-
bum for the label, with Norro Wilsen produc-
ing and Harris at the console.

Editor’s note: All material for the
Studio Track column should be di-
rected to Kim Freeman in Billboard’s
New York office.

New Chicago Pressing Plant Targets Local Acts

By MOIRA McCORMICK

CHICAGO—With the Jan. 1 debut
of Precision Record Labs Ltd., this
city now has its first full service
pressing plant aimed specifically at
the Windy City recording
community.

Located at 521 W. 26th St. on Chi-
cago’s Near Southwest Side, Preci-
sion occupies the former premises of
Musical Products, previously Chica-
go's only active pressing plant until
its demise last December. Musical
Products' output, notes Precision
vice president of sales Archie Esch-
born, had been primarily industrial,
while Precision intends to pitch its
services directly to the entertainment
sector.

Covering two adjacent buildings
and some 20,000 square feet, Preci-
sion is currently operating with six
SMT and Lened presses. Eschborn
estimates that the plant will be up to
its full complement of eight to 10
presses, capable of turning out 50,000
records daily, by June at the latest.”

With the imminent addition of a
mastering lathe, Precision will begin
fulfilling its promises of offering *“full
service from mastering your tape to a
shrink-wrapped disk.”” Custom pack-
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aging, arranged through Precision
with outside services, is also being
implemented. Computer typesetting
for jackets and labels is already on
line. In addition, Precision will ship
product internationally and ware-
house product for regular clients.

Besides the standard disk configu-
rations of seven- and 12-inch, Preci-
sion‘s presses can be set to produce
three-, nine-, 10- and 16-inch disks at
all four speeds. Colored vinyl and
custom-shaped platters are also with-
in the plant's capabilities, according
to Eschborn. All LPs are pressed on
virgin vinyl.

Precision also plans to expand its
pressing facilities to include the CED
videodisk. The plant does not intend
to enter the tape duplication area,
which is covered by area studios Uni-
versal, Acme and Remington Road.

Eschborn figures Precision’s start-
up costs at $300,000, “with quite a
bit more to spend.” He adds that the
plant’s physical boundaries will not
extend beyond the parent building.
“We don't want to get too big; at the
outset, we're marketing strictly the
Chicago recording community,*
Eschborn says. He adds that such
nearby markets as Milwaukee, Min-

neapolis and Madison are to be tar-
geted in the near future.

Eschborn’s been introducing Pre-
cision to the Chicago market via
“rapport-building’ visits to local stu-
dios and record labels, displaying
price lists and test pressings.

Initial response has been positive,
says Eschborn. “Studios are excited
about having a quality pressing plant
here,” he states. “There are so many
benefits—tighter controls, for in-
stance. And our turnaround time of
three weeks maximum from master
to shrink wrap is quite a bit faster
than most other plants, who take six
to eight and sometimes 12 weeks.”

Precision plans to showcase its ser-
vices at a mid-March kickoff party,
during which an LP entitled “Sounds
Of Chicago” will be pressed and dis-
tributed to guests.

Precision Record Labs Ltd. is
headed by president Larry Sherman,
sales vp Eschborn and special proj-
ects vice president Eddie Thomas.
Thomas, who founded Curtom Rec-
ords and was involved in the careers
of Curtis Mayfield, Jerry Butler and
the Impressions, will develop clients
in Chicago’s black music market.
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Midnight Star’s ‘Freak’ Success

Only Black Group To Score Platinum Album In ’83

By PAUL GREIN

LOS ANGELES—Only one black
group earned a platinum album in
1983. Was it Kool & the Gang,
Earth, Wind & Fire, the Gap Band,
DeBarge or Midnight Star?

If you said Midnight Star, consider
yourself an honorary *‘Freak-A-
Zoid.” Paced by that techno-funk
dance smash, the Cincinnati-based
group's fourth album, “No Parking
On The Dance Floor,” passed the
million-unit mark in December. The
achievement is all the more striking
because none of the group’s previous
albums had topped 100,000 in sales.

** ‘Freak-A-Zoid" knocked down
some very hard-to-open doors,™ says
group leader Reggie Calloway. “That
song captured the dance floor, and
when you do that you can command
a lot of respect in different areas.”

Still, Calloway says the group
won't stack its next album with elec-
tronic dance tunes in an effort to du-
plicate the single's success. “We're
aware that ‘Freak-A-Zoid' is what
got us started, and we'll contnue with
that style, but we won't overdo it.

The next album will have a similar
format to this one, mixing traditional
r&b/pop tunes with the new dance
music and strong, soulful ballads.™

While ‘“‘Freak-A-Zoid" received
heavy pop play in some markets, it
fell short of becoming a national pop
hit. Calloway says the group is look-
ing forward to achieving that top 40
breakthrough—though not at any
cost.

“A lot of groups have tried to do
that and have lost it all,” he says.
“We're still establishing a base,

Willy DeVille Gets Active
To Push ‘Angels’ Album

By JEFF TAMARKIN

NEW YORK—Atlantic Records
is testing the work ethic to break the
second album for the label by the
Mink DeVille band, whose commer-
cial success has thus far failed to
match its critical notices. The strate-
gy includes a new video, ‘Each
Word’s A Beat Of My Heart,” ex-
panded press coverage and touring
plans. Now, album rock and contem-
porary hit radio exposure are being
targeted by the label to market the al-
bum, “Where Angels Fear To
Tread.”

Willy DeVille, the stiletto-thin
singer/songwriter whose name has
been synonymous with the band
since 1977, when it released the first
of three albums for Capitol, says his
main concern is still to make records
“that I enjoy.” But the guitarist rec-
ognizes that his image as a slick,
street-smart urban type has held him
back in past years, and he is now tak-
ing a more active role in the label’s
development of his career. He recent-
ly completed a round of interviews
for the European press and MTV,
which is playing the new video in
light rotation.

“Making the video was a gas,” De-
Ville says. ““It’s not one of those vid-
eos that jangles your brain. I pretty
much just dance through it. It was
made in Princeton, N.J., for about
$35,000.

“It wasn’t necessarily made with
the idea of selling the record. We
tried to put all the elements of a great
Mink DeVille show into the video,
Everybody watches these things now,
and we’re trying to give them more
for their money.”

Perry Cooper, Atlantic’s vice pres-
ident of artist relations and media de-
velopment, compares the develop-
ment of DeVille’s career to that of
Genesis, another Atlantic act. “We
had to break them the same way—
with lots of hard work,” he says.
“*Genesis was a cult group for many
years, and now they’re a big seller.
With Willy we weren’t as lucky with
the first record as we hoped to be, but
we believed in him enough to put out
a second record. And Willy believes
in himself. He's putting his all into
this one.”

The album, produced by Ron and
Howard Albert, exudes the classic
*50s sound that fans of the singer
have come to expect. But it’s also
more ethnic-tinged and dance-orient-
ed, qualities which Cooper feels will
help DeVille appeal to a broader
audience.

“I think he has the kind of image
clean little girls want to love,” he
says, “and would bring home to
mama to freak them out.”
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which right now is people who like to
dance. It's not necessarily race or col-
or. Once we build a strong base, then
we can be a little more adventurous.™

If Midnight Star can sell a million
copies of an album without a pop
smash, isn't the group tempted to see
what it could sell with such a hit?
“You learn by the mistakes of oth-
ers,” Calloway says. “I've just fin-
ished a ballad that's strictly pop. 1
know we can’t do it right now. But if
the Whispers cut it, it could be a
smash.”

Calloway is going to have the op-
portunity to find out. He's slated to
produce four songs on the next Whis-
pers album, and after that will go into
the studio with Carrie Lucas.
Callloway also produced the Deele's
“Body Talk,™ which holds steady at
number three on this week's black
singles chart. All three are Solar acts.

“Dick Griffey had faith in Mid-
night Star for a long time,” Calloway
says. “Now that we've had success,
he’s opened the doors and turned a
portion of the company over to us.
You'll be seeing our names on a lot of
records that come out of Solar.”

Calloway isn’t concerned that the
group, might be spreading itself too
thin. “We have nine members in the
group, and everybody's constantly
writing,” he says. “There’s no way
we can do all of the songs. By having
outlets like the Whispers, Carrie Lu-
cas, Dynasty and Klymaxx, it gives
us the opportunity to free more
songs.”

Over the course of its four albums,
Midnight Star has stood apart from
the sprightly Solar sound, exempli-
fied by hits by Shalamar and the
Whispers. “We've tried to maintain
our identity,” Calloway says. *‘It’s
given us a certain strength and has
made the company stronger rather
than having all the groups sound the
same.”

Midnight Star is also unique
among the key acts in the Solar stable
in that it has outside management.
The group has been managed for the
past three years by William *‘Pablo”
Davis of Cincinatti.

Calloway says one of the reasons
for that arrangement is that the
group wanted a locally-based manag-
er. But he adds that the group prefers
outside representation. ‘“We like to
keep matters separated that way, so
we have both an inside and outside
look at what's going on. It’s good to
have checks and balances in this busi-
ness.”

The past year has marked Mid-
night Star’s entry into the concert
market. The group opened shows for
such key black acts as Kool & the
Gang, Rick James, Cameo, the Gap
Band and Frankie Beverly & Maze.
Prior to last year, the group’s perfor-
mances were confined to nightclubs
and “‘things like Air Force tours,” ac-
cording to Calloway.

BACKSTAGE—Meeting backstage after a Genesis concert at Madison
Square Garden are, from left, promoter Ron Delsener, Mick Jones of For-
eigner and Genesis’ Mike Rutherford.
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Midnight Oil’s first American al-
bum release. *10,98,7,6,54.3.2,1."
jumps to number 178 in its second
week on the Billboard chart. The Aus-
tralian hard rock band is also bracing
Sor its first U.S. concert dates in early
March. In the wake of this breakout
success, Billboard asked Australian
correspondent Glenn A. Baker to ana-
lyze the band’s career to date. This is
his report:

SYDNEY—Midnight Oil has at-
tained enormous power in the Aus-
tralian music industry by all but ig-
noring it. The band refuses to appear
on the national rock television forum
“Countdown.” They grant few inter-
views and will accommodate little
overt promotion of themselves or
their records. Pin-up posters, product
endorsements and promotional trin-
kets are strictly verboten.

Despite all this—or perhaps be-
cause of it—Midnight Oil may have
the largest, most loyal personal fol-
lowing of any Australian band. Their
four albums are platinum, with the
most recent, *10,9,8,7,6,5,4,3,2,1,"
approaching one year on the album
chart. And late last year the group
sold more than 35,000 seats to the
Sydney Entertainment Centre within
hours.

“We're not a revolutionary or pri-
marily political band,” insists Peter
Garrett, the band’s lead singer. “Our
aim isn’t to politically enlighten peo-
ple; it’s to exist on our own terms.
Success has never been the criteria we
operate on; we've always considered
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our songwriting and our perfor-
mances to be most important, and
success absolutely a byproduct.™

That may all be true, yet in Ameri-
ca the sell is anything but soft—rec-
ord promotion by CBS, management
by Jerry Weintraub’s Management
111, publicity by Rogers & Cowan.
No Australian band has ever been so
uniformly well represented. How
does the band justify this upper-eche-
lon handling in light of its lofty
ideals?

“As far as possible we intend to be
involved with people that we re-
spect,” says Garrett. “We expect
them to take what we give them and
do the most with it, because we're not
about to go and spend 3/, years flog-
ging our arses around America play-
ing to 500 kids a night.

“Getting involved with people like
Weintraub, CBS and Rogers &
Cowan is understanding that many
bands have gotten lost going to
America or England. The essence of
what they are has gotten lost as
they've sat around in hotels waiting
for some businessmen to return
calls.™

While Midnight Oil is not given to
boasts or predictions, one senses an
extreme confidence from the camp
that their acceptance in America on a
large (AC/DC style) level will most
certainly come to pass, and that audi-
ence reaction will fall into line with
what they have experienced in
Australia.

JORGE BERMUDEZ

recent Pablo Cruise member is
the featured percussionist on the
hit single ““Action” by Evelyn
“Champagne’’ King.
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folks as well as Chicanos. It was a
nice ethnic balance.”

Endorsed by Latin Percussion, Inc. and Miguel Guidos, JVA Talent Agency.
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Hooker Boogies On At Age 66

By JACK McDONOUGH

SAN FRANCISCO Mick Jagger
and other "60s veterans may ponder
the propricties of rocking after age
40. But for 66-year-old John Lece
Hooker—whose  granite-grounded
boogie blues so greatly influenced the
British-invasion bands—the question
1s academic.

“Nineteen cighty-three was my
busiest year yet,” says Hooker, “for
touring, for publicity and money-
wise. I can’t put my finger on exactly
why it got so big over the pust year.
All T know 1s that a lot of the estab-
lished stars have been into me for a
long time, and the movie I did (**The
Blues Brothers™) triggered off some-
thing with young people who didn’t
know me."”

Indeed, Hooker’s recent accom-
plishments would be the envy of
many a younger player. In 1983 he
headlined a long series of major festi-
vals, including the Detroit Blues Fes-
tival, Houston’s Juneteenth Festival,
Montreaux Jazz (where he sold out
in advance), the London Blues Festi-
val and the Delita Blues Festival in
Mississippi. He also headlined Car-
negie Hall, toured Europe twice and
received a national folk heritage
award from the Smithsonian, cou-
pled with a citation from President
Reagan.

This year shows no slack on the
calendar. In May he returns to Eu-
rope (““He’s much bigger in Europe
than he1s in the U.S.,” says his book-
er, Mike Kappus of the Rosebud
Agency) for a six-country tour
through mostly 2,000-seat halls. In
June he will participate in the New
York Kool Jazz Festival's *“Tribute
To Muddy Waters,” and 1n July he'll
make his first foray to Japan, where
Kappus says he will probably play
both club and concert dates in eight
to 10 cities.

Kappus says there is continued
strong interest in Hooker in Austra-
lia and he may go there as well, but
most likely not on the Japan trip. At
John's age, we don't want the inter-
national touring to become too
heavy. He gets tired after two or two
and a half weeks, and we like to bring
him home for rest periods.”

Like any other savvy contempo-
rary act, Hooker is fully tuned in to
video. His most important video ex-
posure thus far came last year with a
Christmas video with George Thoro-
good & the Destroyers, shot at
MTV’s Manhattan studios, in which
Hooker played a dancing Santa Claus
passing out Chuck Berry albums to
kids. During that same period Hook-
er and Bo Diddley appeared as spe-
cial guests at Thorogood's sold-out
Dec. 17 concert at Philadelphia’s
Spectrum.

Hooker was also featured twice on
CBS's “Nightwatch,” and a Nash

PUBLICITY
PRINTS

Lithographed On Heavy Gloss Stock
BLACK & WHITE 8x10’s
500 - $55.00 1000 - 80.00
COLOR
1000 - $376.00
| Above Prices Include Typesetting & Freignt
Send 8xI0 Photo - Check or M.O.

* k k
Full Color & B/W Posters
composites - Cards - Other Sizes

LR R
Send For Catalog & Samples

) PICTURES

1867 E. Florida, Dept. BB
springfield, MO 65803
(417) 869-9433 or 869-3456

ville performance was taped by “En-
tertainment Tonight.”

One reason for maintaining a video
focus. notes Kappus, is the difticulty
in establishing a distinctive 1mage in
the market for a new John Lee Hook-
er album. Hooker does have a new
self-produced LP in the can, and
there are also live recordings from
Montreux that could make an album.
But, says Kappus, “There are already
more than 100 John Lee Hooker al-
bums that have been marketed over

compete with them.” The last new
Hooker album was a 1978 double-re-
cord set titled “The Cream™ on the
now-defunct Tomato label.

Hooker also wants to be careful
about what labels he deals with,
since, 