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PICTURE BRIGHTENS FOR CABLE MUSIC

Madison Ave. Warming To MTV

By LEO SACKS

NEW YORK--Advertiser resist-
ance to MTV may be on the wane,
according to a number of ad agency
executives who give the cable music
channel a good chance to succeed
because of its unique ability to target
the 12-34 age group.

With 140 national advertisers rep-

resenting more than 240 products,
MTV has alrcady sold more ad time
in the first three months of this year
than it did in all of 1982. This bodes
well for the fiscal fate of such adver-
tiser-supported cable music shows
as “Night Tracks.” “Video Soul”
and “Night Flight,” the executives
agree.

“MTYV is right on target,” opines

Paul Green, vice president and gen-
eral manager of national broadcast
for McCann Erickson. “I’'m meeting
more people who want to see us in-
corporate MTV in their media mix.
There’s a gut feeling that music pro-

gramming is the way to go.”
The fiscal well-being of the music
channel will be explored later this
(Continued on page 64)

Home Computers In Shakeout

By FAYE ZUCKERMAN

LOS ANGELES-Home com-
puter software and hardware sup-
pliers will be cutting back on hard-
.are inventories, concentrating on
software development and sales,
and—they hope—stabilizing prices.

These developments are cxpected
as manufacturers and retailers alike
grapple with difficult conditions:
fierce price-cutting, a product glut
and inflated early sales projections
for 1983. It was this market environ-
ment which precipitated the recent
stock market losses suffered by

Texas Instruments, Mattel Electron-
ics and the Milton Bradley-owned
GCE (Billboard, June 25).

A Texas Instruments spokesman
says that prices on the 99/4A will not
drop below $99. while blaming the
company’s staggering loss on the ne-

(Continued on puage 58)
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~ New Act Pacts

o

Take Vidclip $
- From Royalties

By LAURA FOTI

e 73

NEW YORK-New acts seeking
recording deals had better be pre-
pared to pay, through record royal-
ties, for the production of their video
clips.

In recent months, a number of
new artists have signed contracts
specifying that monies spent by the
label on promotional clip produc-
tion will be recouped via royalties
from record sales. Alternative ar-
rangements, such as joint financing,
are also on the rise.

A survey of label executives, art-
ists’ management and attorneys un-

covers few specifics regarding con-
tracts, but unanimous agreement
that changes are taking place—many
just a matter of putting down on pa-
per practices that have been devel-
oping over the past couple of years.
Among the acts who reportedly have
recoupment clauses in their label
contracts are DFX-2 (MCA). Alex
Call and Krokus (Arista) and Rob-
ert Hazard (RCA).

“It’s difficult to talk about trends
in contracts, because each one is dif-
ferent,” points out Rick Dobbis, scn-

(Continued on puge 58)

~Inside Billboard -

e SELECT RETAIL ACCOUNTS around the U.S. are receiving their first
P . Compact Disc shipments from CBS. Only 1,000 of the 12-title prepacks will be
available during the introductory period, as an exciusive reporton page 3 indi-
cates. On page 26, the specific CD experiences of Washington, D.C. retailers
are documented, including their acquisition of imports to meet local demand.

e HOT PRODUCT by Asia, Jackson Browne, Billy Joel and Rick James is
set to ship in July. It’s all tabulated in Billboard’s monthly Hot Album Release
Schedule, page 3.

¢ WYOR MIAMI will be switching to an adult contemporary format. as
rumored. Contirmation comes from Dan Vallie, national PD of EZ Communi-
cations, as the company consummates its takeover of the beautiful music-for-
matted Insilco outlet. Radio, page 15.

¢ WQUE NEW ORLEANS has a new morning team, John Walton and
Steve Johnson, replacing arca favorite “Scoot.” The station was looking for
“high profile personalities” to complement the hits, says program director Phil
Zachary. Radio. page 15.

Winners of three Countdown Music Awards, Australia's favorite new group,
GOANNA, is gaining instant critical and commercial success in North Amer-
ica. GOANNA is “Solid Rock” with a conscience. SPIRIT OF PLACE 90081
0n ATCO Cassettes and Records. (Advertisement)
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“LYIN', CHEATIN', WOMAN CHASIN', HONKY TONKIN', WHISKEY DRINKIN’
YOU.” ONCE AGAIN, LORETTA IS TELLING (T LIKE IT IS WITH HER NEW
ALBUM (MCA-5426), FEATURING THE HIT TITLE TRACK AND NINE MORE
POTENTIAL CLASSICS. THE LORETTA LYNN LEGEND CONTINUES ON MCA
RECORDS AND CASSETTES. (Advertisement)

e CHAIN EXPANSION in small and medium market mall locations is
overlooked by many record retailers. Thats the theory of Atlanta’s Ron Frec-
man, principal of a wholesale firm which operates a fast-growing eight-unit
web, Newsom’s Music Center. His theory and practice are detailed in Retail-
ing, page 26.

(Advertisement)

':Fol_iqying the #1 platinum inspirational album in the “‘i’rld&’
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News

OURTH ANNUAL SEMINAR

2,000 Expected At
New Music Meet

By ROMAN KOZAK

NEW YORK—As many as 2,000
registrants are expected for the
fourth annual New Music Seminar
July 5-6 at the Hilton Hotel here,
making for what may become the
largest all-industry music conven-
tion of the year.

With about 200 panelists expected
to take part in 24 different sessions,
the seminar will cover retailing, ra-
dio, video, clubs, publishing, promo-
tion, a&r, law, press, and manage-
ment as they relate to the
burgeoning field of new music. Key-
note speaker will be Miles Cope-
land, founder of IRS Records.

“There are not really any all-en-
compassing music conventions
around, and this has become an all-
around industry event, one based
around a certain kind of music,”
says Joel Webber, one of the three
directors of the New Music Seminar.
He notes that as the popularity of
new music has grown, so has the at-
tendance at the seminar doubled
each year. It started in 1979 with 300
registrants.

Warner Bros.
TV Push Has
Broad Focus

By SAM SUTHERLAND

LOS ANGELES—Warner Bros.
Records’ new video advertising
push, plugging various label releases
within a continuing series of ex-
panded spots, is taking its generic
thrust beyond individual titles to
promote recorded music in general.

So claims Sophie Beauvy, the la-
bel’'s director of advertising, who
created its “Adventures of the
Warner Bros.” campaign concept
and is producing the two-minute
spots here. “I have an agency back-
ground, and one of the first things I
noticed when I came here was that
nobody seemed to be taking advan-
tage of the idea that records and
tapes are generally a good product
area with consumer appeal,” she ex-
plains.

Thus, while the humorous video
blurbs are keyed to specific Warner
Bros. albums, Beauvy says their
scripts are also designed to empha-
size the basic appeal of music. That
goal is also cited in recounting how
the series’ use of humor has been
stressed.

“The basic concept was in-
fluenced by the fact that MTV, for
whom the spots were created,

(Continued on page 61)

Webber notes that new music

scored a major airplay and commer-
cial breakthrough shortly after last
year’s seminar, and this year’s event
should prove to be a celebratory af-

fair now that new music is a definite
part of the commercial mainstream.

In addition to the seminars, there
will be showcase performances at
the Ritz and Danceteria featuring
such acts as Ministry, JoBoxers, Men
Without Hats, Fun Boy Three,
Trouble Funk, November Group,
Dream Syndicate, Aztec Camera
and Johnny Dynell. There will also
be an exhibition area, and many of
the record companies will have hos-
pitality suites.

Admission to the seminar is $90
per person.

CBS Ships First CD Prepacks;

No More Than 1,000 For Now

By IS HOROWITZ

NEW YORK—CBS Records be-
gan shipping its initial prepack re-
lease of 12 Compact Disc titles last
week to a select retail universe of 35
accounts across the country.

No more than 1,000 prepacks,
sold to dealers at $150 each (or
$12.50 per album), will be made
available during the introductory
period. Company executives say
limited pressing capacity at the
CBS/Sony plant in Japan is likely to
keep distribution of subsequent re-
leases under strict allocation for at
least the remainder of the year.

All major markets are said to be
covered in the first go-round of
product delivery, with allocations
ranging from as few as six prepacks
1o as many as several dozen, keyed
in part to size of market and the

number of stores under the ac-

count’s control.

In New York, recipients of CBS
CDs include the Sam Goody chain,
King Karol, J&R Music and Elroy

Enterprises. On the West Coast, such
chains as Tower, Wherehouse, Lico-
rice Pizza, Show Industries and
Record Factory are on the CBS dis-

tribution list, with other major webs,

including Record Bar, Musicland
and Camelot, also serviced.

While it is up to individual ac-
counts to decide which of their out-
lets will retail the CBS disks, Tower’s

intention to augment sales in three

of its major stores with special order-
ing from a central depot is already
understood to have irked CBS mar-
keting chiefs. Latter believe this can
encourage mail-order fulfillment, a
type of marketing they hope to avoid
as long as CD software remains in

By MIKE HENNESSEY

PARIS—Francis Dreyfus, head
of Francis Dreyfus Music here, has
astonished his worldwide licensees
by announcing that the pressing
order for the new album by Jean-
Michel Jarre will be just one copy.

Dreyfus says that he and Jarre
are making this move to protest the
medium’s becoming more impor-
tant than the message as far as the
record industry is concerned.

Jarre, the electronic music in-
strumentalist and composer whose
four previous albums are said to
have sold more than 20 miilion

LP Pressing Order: One Copy

Jarre Plans To Auction Off Very Limited Edition

copies internationally, says that
the sole pressing of his new LP,
“Music For Supermarkets,” will be
put up for sale at the Hotel Drouot
auction rooms here on July 6 with
a reserve price of 50 French francs
(roughly $6.75), the normal
French retail price.

The auction will follow a sale of
paintings and reflects the idea of
Jarre and his record company
chief, Dreyfus, that the emphasis
should be on the music and not the
sound carrier. They describe this as
a gesture to associate the creative

N

musician with creative painters
and sculptors, who create only one
of each work, which then becomes
the personal and exclusive prop-
erty of the buyer.

The lacquer of the album will be
ceremoniously destroyed at the
auction in the presence of a notary
public. The fate of the master tape
has not been specified.

The album, catalog number
FDM 18113, took Jarre two
months to prepare and comprises
seven tracks with a running time of

(Continued on page 55)

JOEL, BROWNE ALBUMS ALSO DUE

1t oS,

Asia’s ‘Alpha’ Top July Prospect

By PAUL GREIN

LOS ANGELES—Asia’s second
Geffen album, “Alpha,” their fol-
lowup to last year’s triple-platinum
debut, is the top sales prospect on la-
bel release schedules for July. Also
expected during the month: Billy
Joel’s “An Innocent Man,” his bid
for a sixth consecutive platinum LP,
and Jackson Browne’s “Lawyers In
Love,” the followup to the No. |
“Hold Out” from 1980.

With “An Innocent Man,” Joel is
attempting to return to the multi-
platinum level of his smash sets
“The Stranger,” “52nd Street” and
“Glass Houses” after last year’s
“The Nylon-Curtain” stopped in the

one million sales range. And with
“Lawyers In Love,” Browne is seek-
ing to maintain his sales appeal (his
last three albums have gone plati-
num) despite a shift in emphasis
away from Southern California
singer/songwriter pop in the music
world in general and at Elektra/
Asylum in particular.

Asia is one of three acts due in
July seeking to follow the gold or
platinum success of a 1982 debut.
The month’s other key second al-
bums: Tom Tom Club’s “Close To
The Bone,” followup to the gold
“Tom Tom Club,” and Robert
Plant’s “Principle Of Moments,” fol-
lowup to the gold “Pictures At
Eleven.”

Hot Album Release Schedule: July

Nine albums are slated for release in July by acts that hit gold or platinum with their last LPs. All are single-disk
studio sets unless otherwise noted. Albums postponed from a previous release schedule are marked with an asterisk.

Artist _ Tite _ Label

Air Supply _Greatest Hits _ Arista

Asia . Alpha ~ Geffen )
Jackson Browne ~ LawyersInLove _ Elektra/Asylum
Rick James _ Cold Blooded Gordy

Billy Joel ___ AnlnnocentMan  Columbia _
Motels ~~ |LittleRobbers  Capitol

Robert Plant - __ Principle Of Moments Atlantic
Shalamar The Look ~__ Solar

Tom Tom Club Close To The Bone Sire

i
July 28 Hits

July27 ~ Studio _m
_ASAP Studio
ASAP Studio
dthweek  Studio
Juy22  Studio
earlyJuly = Studio
July 18* Studio

July 27 Studio

www americanradiohistorv.com

The month’s top compilation al-
bum figures to be Air Supply's
“Greatest Hits,” due on Arista July
28. Though the group’s singles suc-
cess has cooled in the past year, all
three of its studio albums have been
certified platinum.

Top release on the black music
front is Rick James’ “Cold
Blooded,” in which James seeks to
recapture the platinum success of
1981’s “Street Songs” after last
year’s “Throwin’ Down” stopped at
gold. Also due are Shalamar’s “The
Look™ and Jeffrey Osborne’s “Stay
With Me Tonight,” both of which
were postponed from the June re-
lease schedule.

Besides James’ album, Motown is
“hoping for” a studio album by
Stevie Wonder and is expecting a
studio release by Jr. Walker, “Blow
The House Down.” (The latter al-
bum is in addition to the “Get
Crazy” soundtrack on Motown’s
new Morroco label, which features
Walker.)

Two “new rock” pioneers are due
with new albums in July. Elvis Cos-
tello’s “Punch The Clock” on Co-
lumbia i set for the third week of the
month, to be followed by Graham
Parker’s “The Real McCaw” on
Arista. And current new rock
champs the Motels are due July 22
with their fourth album “Little Rob-
bers,” followup to the gold “All Four
One.”

short supply.

So far, all accounts shipped by
CBS belong to its “A” category of
customers, those whose business is
primarily devoted to sales of records
and tapes. Sales to other accounts
will be considered at a later date,
says Jerry Shulman, CBS director of
market development in charge of
CD activity. Normal company pol-
icy is to charge non “A” accounts an
extra 8%, which would bring the
price of CDs to them to $13.50 a
disk.

Repertoire in the first prepack is
evenly divided between pop/jazz
and classical material. The pop and
jazz titles are: Billy Joel’s “The
Stranger,” Pink Floyd’s “Wish You
Were Here,” Toto’s “Toto 1V,” the
“Wynton Marsalis” album, Michael
Jackson’s “Thriller” and the Bob
James/Earl Klugh “One On One.”

Classical titles include the Beetho-
ven Symphony No. 3 conducted by
Zubin Mehta; Mozart’s Symphonies
Nos. 40 and 41 directed by Rafael
Kubelik; the Mendelssohn Violin
Concerto, performed by Isaac Stern;
Bach’s “Goldberg Variations,”
played by Glenn Gould; a set of
Kreisler and Paganini transcriptions
featuring cellist Yo-Yo Ma; and a
Haydn program of chamber music
with Stern, Rampal and Rostropov-
ich.

In a letter to accounts last week
over the signature of Tom
McGuiness, CBS vice president of
marketing branch distribution, sales
terms for CDs are given as 60 days
dating and a 2% discount for cash.
No exchange allowance will be

(Continued on page 68)
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News

HAPPY DAYS—Whitney Houston, right, is congratulated by Arista president
Clive Davis, center, following her appearance on Merv Gritfin’s talk show,
where the 19-year-old singer made her television debut. Griffin is at right.

Chartbeat

Jackson Ties Own Record;
Old Prince Hits Never Die

In June, 1980, Michael Jackson
became the first solo artist to lift four
top 10 singles from one album, as
“She’s Out Of My Life” followed
“Don’t Stop Till You Get Enough,”
“Rock With You” and “Off The
Wall” into the top 10 on the Hot 100.

This week, Jackson becomes the
second solo act to accomplish this
feat, as “Wanna Be Startin’ Some-
thing” jumps six notches to number
nine, following in the top 10 foot-
steps of “The Girl Is Mine,” “Billie
Jean” and “Beat It.”

The only other act to pull four top
10 singles from one album is a
group—Fleetwood Mac—which did
the trick in 1977 with the “Rumours”
singles “Go Your Own Way,”
“Dreams,” “Don’t Stop” and “You
Make Lovin’ Fun.”

And the only other albums to
yield four top 10 singles (excluding
compilations and greatest hits sets)
are the “Saturday Night Fever” and
“Grease” soundtracks. But they both
entailed multiple artists—the Bee
Gees and Yvonne Elliman in the case
of “Fever” and John Travolta &
Olivia Newton-John, Newton-John
solo and Frankie Valli in the case of
“Grease.”

* K K

Never Say Die: Prince’s “1999”
(Warner Bros.) leaps 10 notches to
number 23 this week, six months af-
ter it initially peaked at number 44
on the Hot 100. But that was before
“Little Red Corvette” rose to num-
ber six, establishing Prince’s mass
appeal potential.

Eric Fader, a student at the Uni-
versity of Pennsylvania law school,
notes that only two other singles
have reached the top 50 in their first
release and then gone on to climb
even higher in their second chart
run. Cream’s “Sunshine Of Your
Love” (Atco) reached number 36 in
its first run in 1968 and came back to
hit number five later that year; Tom
Jones’ “I'll Never Fall In Love
Again” (Parrot) peaked at number
49 in 1967 and then at number six in
’69.

The Clash’s “Should I Stay Or
Should I Go” came close to joining
this short list a few months ago. It
peaked at number 45 in its first chart
run, but only reached 50 the second
time out.

A couple of other singles went
close to the top 50 in their first runs
and later became major hits. Derek
& the Dominoes’ “Layla” (Atco)
peaked at number 51 in *71 and at

number 10 in ’72; Neil Diamond’s
“Solitary Man” (Bang) reached 55
in 1966 and 21 in *70.

Another single in this week’s top
40 was released previously without
making much impact. Billy Idol’s
“White Wedding” (Chrysalis) was
first released last September as the
followup to the top 30 “Hot In The
City,” but received only scattered ra-
dio adds and consequently never hit
the Hot 100. Rereleased in the wake
of radio’s increased receptivity to
dance and new-rock records, “White
Wedding” climbs this week to num-
ber 36.

* * *

Short Takes: Irene Cara’s “Flash-
dance ... What A Feeling” (Casa-
blanca) logs 1ts sixth week at No. 1,
tying Blondie’s 1980 smash “Call
Me” (Chrysalis) as the longest-run-
ning No. | hit to date for producer
Giorgio Moroder. His biggest hit
with Donna Summer, “Bad Girls”
(also Casablanca), spent five weeks
on top in 1979.

The Police’s “Every Breath You
Take” (A&M) jumps to number

(Continued on page 60)

Whitburn

By PAUL GREIN

LOS ANGELES—After 13 years
of targeting books at radio and
other industry professionals, Joel
Whitburn is bringing pop music
trivia to the masses. “The Bill-
board Book Of Top 40 Hits,” pub-
lished last month, is Whitburn’s
first book aimed at the consumer
market.

The work lists by artist and title
all 7,269 singles to have cracked
Billboard’s top 40 from 1955 to
! 1982. It’s a spinoff of Whitburn’s
upcoming “Top Pop” book, which
will list the more than 16,000 sin-
; gles to have reached the top 100
since 1955.

The “Top 40” book, priced at
$14.95, has already become Whit-
burn’s best-seller to date. The pub-
lisher, Watson-Guptill, is going
into a second printing, following a
first printing of 30,000 copies
(Watson-Guptill is a division of
Billboard Publications Inc.). Whit-

NOT ON DISK

|dol Interview
A Bonus For
Tape Buyers

By IRV LICHTMAN

NEW YORK —As has become fre-
quent practice among record labels,
Chrysalis will give buyers of one of
its latest cassettes something more
than they can get with the disk ver-
sion. It involves Billy Idol’s mini-LP,
“Don’t Stop,” first released two
years ago and now back in circula-
uon.

The tape offers the four-song pro-
gram on one side, and an interview
with the artist on the other. The
reissue was sparked by the success of
Idol’s “White Wedding” single and
LP, “Billy Idol,” themselves re-
serviced product from a year ago.

Interestingly, the interview, con-
ducted by MTV’s Martha Quinn,
was done Wednesday (22) and
scheduled to be delivered to the CBS
plant in Pittman, N.J. on Friday
(24). CBS, which distributes Chrysa-
lis product, will market the cassette
in several weeks, according to Eric
Heckman, Chrysalis’ senior director
of promotion.

Heckman says the interview con-
cept, thought up by label president
Jack Craigo, is preferable to the
growing idea of providing a song on
a cassette not available on LP be-
cause it won’t frustrate those who
prefer LPs. Also, Heckman adds,
putting all four songs on one side of
the cassette enables personal stereo
owners to play all the songs without
flipping the tape. But the mini-LP
buyer is being offered something ex-
tra, too, in the form a new Billy Idol
poster.

Heckman says the label aban-
doned the idea of putting a response
card in the cassette package so that
the tape buyer could also receive a
poster. “The repsonse card is not ef-
fective,” he claims, “and presents an
administrative nightmare. I think la-
bels are asking for trouble when they
doit.”

While Heckman sees the inter-
view, which is exclusive to the cas-

(Continued on page 64)

«POP TRIVIA FOR THE MASSES .

“Top 40’ Book A Hit

burn says he hopes that it will
eventually sell 100,000 copies, a
quantum leap from the 12,000 sold
of his previous best-seller, the 1978
version of “Top Pop Artists & Sin-
gles.” “I always knew a mass mar-
ket book would do well,” he says,
“just from the response I've gotten
to my $50 and $60 books from
janitors and gas station attendants
and other non-industry fans.”

Joel Whitburn

MENUDO-MANIA (AGAIN)—It struck with the force of a hurricane in Gotham
last week as Menudo sold out a series of shows at Madison Square Garden.
But the singers managed a quick visit to WBLS, where from left, Charlle, Mi-
guel, Jock Rickey Ricardo, Ray, air personality Denise Colon, and Johnny are

shown.

 CableWatch

Live Ross Concert Marks
New Policy For Showtime

By LAURA FOTI

Blockbuster events coupled with a
strong lineup of new artists: that's
Showtime’s new policy for music. It
kicks off July 21 with a precedent-
setting Diana Ross concert, telecast
live from New York’s Central Park—
the first international live pay-tv
event of this type. Upcoming shows
will feature the US Festival, the Po-
lice, Oingo Boingo, A Flock Of Sea-
gulls, Berlin and others.

The Diana Ross concert will be re-
peated at 10 p.m. (EST) the same
night, this time simulcast over Star-
fleet Blair, and a different, edited
version will air on Showtime in the
fall. According to Peter Chernin,
vice president of program develop-
ment at the channel, rights to the
show revert to Paramount Television
in August, 1984.

Steve Binder will direct the pro-
gram, which will open Ross’ tour.
Promotional tie-ins include album
giveaways for Showtime affiliates
and radio contests.

“In our music presentations, we're
looking to do two things,” Chernin
says. “One is the big event, like the
Diana Ross concert, and the second

Whitburn plans a mid-July re-

lease for the revised “Top Pop”
book and an updated “Pop An-
nual,” which lists all charted sin-
gles year by year since 1955. He
also hopes to issue two other works
before the end of the year: “Top
LPs 1955-1983” and “Top Country
Records 1945-1983.”

Whitburn, whose Record Re-
search Inc. is based in Menomonee
Falls, Wisc., where he was born
and raised, first began collecting
records in 1951. “Johnnie Ray’s
‘Cry’ was the first 78 [ ever
bought,” he says. “I was 1! at the
time and thought it was one of the
neatest records I’d ever heard.

“I started collecting 45s in 1956,
when Elvis hit. By the time I went
to college in ’58 I had a pretty good
collection built up. And as I got out
of college and after I got married, I
justkept on collecting. I never gave
it up like most people do.”

(Continued on page 60)
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is more new music on a regular basis.
MTV has had a big impact; it’s
made us realize the strong audience
of kids out there. But there’s a gap
between MTV and what Home Box
Office is doing. HBO tends to air
mainstream acts, like Billy Joel and
Dolly Parton, and while that type of
program is still important to us, we
believe we can provide a real niche
among pay services by going for the
younger audience.”

Chernin adds, “Kids really under-
stand cable, and if we can hook them
we’ll appeal to the whole family. The
loyalty of kids will be important to
our growth. We want them to realize
Showtime will provide up-to-date
music as well as mainstream acts.”

To help guarantee the “up-to-
date” aspects of the music, Show-
time has signed radio consultants
Rick Carroll and Marty Schwartz to
put together a series called “Rock Of
The ’80s,” based on the new music
format launched at KROQ-FM
Pasadena and a syndicated radio
program by the same name. Para-
mount, producer of “Solid Gold,” is
also producing the new series, which
begin this fall.

“We figured we’d have access to
the new bands, because these guys
gave them some breaks, and their
appearing on the show is a way to
pay them back,” says Chernin. Acts
signed for the pilot show of the series
are the Stray Cats, Berlin, A Flock
Of Seagulls, Checkered Past and
Chain Reaction. Taping will take
place at the Palace in Hollywood,
and the show will feature a “mystery
hostess.” Radio stations carrying
“Rock Of The ’80s” will also pro-
mote the Showtime series, with con-
tests offering trips to see tapings.

In August, over a four-day week-
end, Showtime will allow its viewers
to relive the recent US Festival, with
a different 90-minute show each
night. “The lineup for those concerts
was one of the greatest ever,” says
Chernin. “This is the perfect way for
us to pick off our more adventurous
music programming, create a sense
of excitement.”

Excitement is also the reason be-
hind a Showtime deal to tape the Po-
lice in concert during their upcom-
ing tour, in either Toronto or
Montreal. “It appears this will be the
Police’s last tour,” says Chernin,
“giving the program tremendous
historical value.” Directors will be
Godley & Creme.
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Cross Country Concerts

and

The Hartford Civic Center

salute

e 'y

Three Record Shat
Performances
May 13, 14, 15 - 1983
Attendance: 48,725
Gross Ticket Sales: $692,317.50

CONGRATULATIONS!

NEW ENGLAND’S MOST PROFITABLE
CONCERT TEAM!

CROSS COUNTRY CONCERTS

a AND .
#{  The Hartford Civic Center
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Are you sure your pre-recorded cassettes do offer state-of-the-art
sound quality? Do you use BASF chrome tape?

Pre-recorded cassettes can fully share in
the tremendous success of the compact
cassefte system, which has become the
number one music entertainment system in
the world, if the sound quality matches that
of personal recordings on state-of-the-art
blank tapes; e.g. BASF’s chrome tapes.

- Too many of the tapes used for pre-recorded
'3

cassettes suffer from outdated recording
' properties, resulting in a dull overall sound

ASF, one of the world’s leading manu-
urers of pure chrome tapes, offers you

" the key to update the sound quality of your

. MusiCassettes, with its unique concept:

chromium dioxide tape at 120 us EQ

What is behind it?

BASF'’s pure chrome audio tapes are true
low noise tapes. This allows the usage of the
120 us EQ, being the common standard for
pre-recorded cassettes anyhow, resulting
in an ideally balanced load characteristic.

No surprise that one of the world’s leading
record review magazines, the British

“The Gramophone” writes in its “Critics’
Choice” (12/82).

“Against a profusion of riches the selection
of merely six cassettes is difficult indeed,

but the first choice is not. It must be the
astonishing HMV chrome issue of Jochum’s
digital Bavarian performance of Bach’s
Mass in B minor, where the choral sound has
an incisive clarity that makes one think one
is listening to the master tape! A remarkable
achievement”

Do we really need to argue any more?

Leading music companies are already using
BASF chrome tape for their top quality
MusiCassettes. Find out what they already
know. Put state-of-the-art sound quality in
your pre-recorded cassettes with BASF
chrome tape.

BASF Aktiengesellschaft
Gottlieb-Daimler-Str. 10
D-6800 Mannheim 1
Telephone: 06 21/40 0841
Telex: 464 990 basf d

BASF Systems Corporation
Crosby Drive

Bedford, MA 01730

Tel: (617) 271-4000

% BASF
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U.K. Vid Firm
Into Records

LONDON-VCL Video has be-
come the second British video com-
pany to launch its own record label
as an adjunct to its normal run of ac-
tivity.

The company is putting out, on
VCL Records, an instrumental al-
bum, “From Dr. No To Octopussy,”
commemorating the 2Ist anniver-
sary of the first full-length movie
version of a James Bond story. Pal-
ace Video was the first company
here to put out material on its own
independent record label.

Martin Goldthorpe, VCL market-
ing manager, says establishment of a
record label was a “natural step for-
ward.” He adds: “With our exten-
sion into feature-film production,
which anyway has a strong leaning
to music, we wanted to forge further
music/video links.*

The Bond LP is distributed
through PRT, with a retail price of
roughly $6.

CRITICAL KUDOS—Mass1mo Guu-
liano, right, promotions manager of
CBS Records Italy, accepts an
award recently conferred on the
company via a poll of national crit-
ics and journalists. They chose CBS
as record company of the year. Mak-
ing the presentation is Sandro Gas-
parini, organizer of the event which
dispensed that and other honors.

News/ International

BPI’'s Deacon Predicts Major
New U.K. Copyright Legislation

By PETER JONES

LONDON-—A “confident predict-
ion” that there will be major copy-
right legislation under the new Con-
servative government was made by
John Deacon, director general of the
British Phonographic Industry, in
his report to the body’s annual meet-
ing here June 22.

He told members: “The first year
of this new administration is likely to
be a crucial one for the music indus-
try.” And herecalled: “Over the past
two years, BPI has been in personal
contact with almost 200 Members of
Parliament, pressing its case, along
with the Mechanical Rights Society
and the Musicians’ Union, for a roy-
alty on blank tape as some recom-
pense for the devastating losses due
to illegal home copying of its copy-
right material.”

PolyGram Holland Plans Layoffs

Economy Move Targets Distribution, Production Jobs

By WILLEM HOOS

AMSTERDAM-In a drastic re-
organization plan, drawn up to
counter the effects of a sales slump,
PolyGram Holland, the biggest
company in the Dutch record indus-
try, is looking to axe nearly a quarter
of its workforce.

The company, which has a 25%
share of the market in the Nether-
lands, reported a 1982 turnover
some $7.2 million down on the pre-
vious year’s. While the future re-
mains troubled, the arrival of the
Compact Disc is viewed as a poten-
tial stimulus.

The current plan is to cut the 1,036
workforce by 230, most of them em-
ployed in the distribution and pro-
duction departments. Among man-
agement ploys to combat the
economic problems is the closure of
the Amsterdam-based PolyGram
Record Service (PRS) distribution
center, which has a staff of between
60 and 70. It’s possible, says man-

agement, that a few could retain
their jobs if the center is moved to
the central Holland city of
Amersfoort.

Another possibility is for the Poly-
Gram distribution center to be fused
with Record Service Benelux (RSB),
founded a few years ago by record
companies Ariola Benelux and
WEA Benelux. Buteven then, only a
few PolyGram employees would be
kept on.

It is planned for the cassette pro-
duction unit, based in Amersfoort,
to be moved into the record manu-
facturing plant in Baarn, also in cen-
tral Holland, which would result in
the loss of another 20-30 jobs. An-
other 50 at PolyGrams’s Baarn
headquarters are set to go, plus oth-
ers from the company’s center in
Hilversum and at the PolyGram-
owned Wisseloord recording studio
complex, also in Hilversum.

While PolyGram management
seems determined to implement the
reorganization plans by the spring of

STATE LABEL RELEASES '82 FIGURES

1984 at the very latest, there’s a ma-
jor row brewing with the trade
unions involved.

A union spokesman complains
that the cutback plans are *‘too
vague and incoherent” He adds:
“PolyGram management just hasn’t
done its best to seek out alternatives
to this wholesale sacking. We also
say management has to look for new
areas of sales potential, and new
productions, to find real new in-
fluences on company viability.”

Replies Jan Rubenstein, Poly-
Gram spokesman here: “There will
be management/union talks in Au-
gust, and then firm and final deci-
sions must be taken.”

Rubenstein says he is pessimistic
about the future of the Dutch record
industry, pointing to an overall turn-
over in 1982 some $40 million less
than in 1978. It is calculated that an-
other $40 million will be lost in the
next three years.

Blame for the industry’s problems

(Continued on page 55)

Soviet Production Holds Steady

By VADIM YURCHENKOV

MOSCOW—Though actual sales
figures are hard to elicit here, Melo-
diya, the Soviet state record com-
pany, reports a total production out-
put of some 200 million units of all
configurations in 1982. That’s much
the same tally as the firm reported
fe- the previous year.

P production reached a total of
-+ million units, 2.4 million up on
1981, and it’s revealed that prere-
corded cassettes accounted for 5.4
million.

The figures were announced at
the Melodiya directors’ council
meeting here, attended by represen-
tatives of the company’s pressing/
duplicating facilities, the distribu-
tion/wholesale section, the record
company and the nationwide chain
of retail shops administered by the
company. It was stated that total cost
of record/prerecorded cassette man-
ufacture was down last year by some
$600,000 compared with 1981.

Main emphasis at the meeting was
on Melodiya’s efforts to improve the
recording and production processes,
using the most sophisticated manu-
facturing facilities available. The

company is working on building a
digital recording future and is set to
launch Compact Disc product this
year, despite the dearth of available
hardware. Melodiya is also spending
heavily on research into new quality
control equipment.

Computer Firms
In Japan Sue
Rental Dealer

By SHIG FUJITA

TOKYO-Eight companies en-
gaged in manufacturing personal
computer software filed a suit with
the Tokyo District Court against a
software rental store June [3, charg-
ing the store with violation of Japa-
nese copyright law.

Involved in seeking an injunction
to halt elements of the trading of the
Tokyo-based Sofmap chain are Al
Planning, Computer Service, Had-
son, Kiya Tsusho, Konami Engi-
neering, Systems Fukuoka, Strad-
ford Computers and Technosoft.
They assert that Sofmap, established

(Continued on page 55)

Plans for 1983-84 include the re-
lease of the major part of the massive
anthology “Musical Arts Of The
Peoples Of The USSR.,” plus the
prestigious mail-order club series
“Pages Of Russian Poetry” and
“Fairy Tales.” Also set for the mar-
ketplace are the final albums of the
comprehensive “From The Treas-
ures Of The World’s Performing
Arts” subscription series. Of the re-
leases planned for the next year, 70%
are in the contemporary rock, pop,
MOR and jazz sectors.

From now on, Melodiya whole-
sale and distribution centers are to
be involved fully in promotional
and advertising campaigns nation-
wide. The company’s quarterly
magazine 1s said to have contributed
greatly to corporate successes. It lists
national and international releases
and has increased its distribution by
300% since its 1979 launch.

Another aspect of Melodiya’s
planning is the organization of regu-
lar press conferences at the group’s
headquarters, as well as at record
fairs in Soviet cities, on television
programs and on the various radio
showcases for new Melodiya prod-
uct.

www.americanradiohistorv.com

He urged members to press for
more action through their newly-
elected MPs. He said: “Copyright is
a non-party matter. It is also a spe-
cialized subject which few politi-
cians readily understand. But my ex-
perience is that they want to know
about it and they are prepared to
help.”

Deacon emphasized the BPI’s
conviction that record rental is
closely identified with home taping
and expressed its disappointment
that a proposed bill tackling rental
was cut short by the general election.
“However, chances are good that a
simple piece of legislation can be in-
troduced early into the new parlia-
ment,” he added.

He said: “Two weeks ago, the U S.
Senate approved a record rental
amendement without dissent. Swe-
den has given rights owners the right
to control rental, and a similar bill is
set to be passed in France.”

The director general continued:
“The rapid advance of technology
has created a major headache for all
governments contemplating copy-
right reform. But the Compact Disc,
now a market reality, is a triumph of
modern technology welcomed by
BPI as an exciting new medium for
producers, composers and musi-
¢ians. No longer can the music in-
dustry be accused of living on its
past, devoid of ideas and turning its
back on the opportunities created by
technological development.

“How soon the Compact Disc will
replace the conventional LP and the
cassette as a portable music carrier is
a matter for speculation. But with an
overall drop in sales in 1982 of a fur-
ther 3.5 million LP/cassette units in
the UK. compared with 1981, we
need this shot in the arm. But we
must not forget that the Compact
Disc, like any other product associ-
ated with intellectual property,
needs copyright protection to fulfill
1ts promise.”

Welcoming the success of the new

British sales charts prepared by Gal-
lup and the arrival of bar coding in
the UK. industry, Deacon laid spe-
cial emphasis on the “exceptional
cooperation” achieved through new
deals among various sectors of the
music business here.

One breakthrough, he noted, is
that the need for artists to re-record
their backing tracks for use on such
television showcases as “Top Of The
Pops” has been scrapped as from
July 1, following a new deal with the
Musicians’ Union.

And the BPI and MU have finai-
ized an extension of the old 1976
promotional films agreement, allow-
ing a much wider use of films and
videos in many fields, including tele-
vision, cable, commercial videos and

(Continued on page 55)

Record Prices
Up In Russia

MOSCOW-—Retail prices of
records in the Soviet Union, bas-
ically unchanged for the past two
decades, are now up by an aver-
age of 50%.

In the contemporary rock, pop,
jazz and MOR fields, the price
range runs from roughly $4.50 to
$5.50. The variations are due
mainly to differing levels of
sleeve quality.

Classical albums are now re-
tailing at around the $4 mark. Li-
censed LPs now cost $6.20; until
recently, they sold for around
$4.15.

The so-called “little” LPs—in
effect EPs—which, with three or
four tracks, are a strong specialty
of the Russian marketplace, now
cost between $1.85 and $2.05.
The price variation again de-
pends on the sleeves, some of
which are in color, some in black
and white.

7

the major labels.

Inn of the Industry.
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_ Commentary
Song Of The Year

By JOHNNY CHRISTOPHER

The announcement that NARAS has voted to change the
eligibility criterion for song of the year Grammys to songs re-
leased for the first time during the eligibility period, rather than
allowing the nomination of any songs released on records dur-
ing that period (Billboard, June 4), was
extremely disturbing to me as a profes-
sional songwriter.

I regret now that I did not respond, as
I was tempted, to the editorial which ap-
peared in Billboard’s publishing section
on Jan. 29 advocating that oldies not be
allowed to compete with new composi-
tions for a Grammy in the song of the
year category. The editorial stated:
“Old songs are always welcome when
they return to the charts, but they really
have no place in the National Academy
of Recording Arts & Sciences song of
the year awards.”

Fortunately for Mark James, Wayne
Carson Thompson and me, the editorial
appeared after the final round of vot-
ing. Subsequently, we were lucky
enough to achieve the dream of our ca-
reers—having our composition, “Al-
ways On My Mind,” win the Grammy
for song of the year. as well as one for
country song of the year.

I understand that the NARAS
trustees discussed the matter at length
before voting to change the song of the year eligibility require-
ment back to the way it had been prior to six or seven years ago.
However, | feel that the decision is prejudicial to songwriters, as
well as to new and secondary artists who are seeking that hit
song which can break them.

I am also saddened by the thought that other songwriters will
never have the opportunity to experience the excitement and
satisfaction of having a song they believed in enough to con-
tinue pitching for years, because they felt that it did not achieve
its potential on its previous cuts, finally emerge as a Grammy
winner.

More important, however, is the fact that the rule, which was
supposed to have been devised out of fairness to “'newcomers,”
giving them a better shot at winning a Grammy, actually
penalizes career songwriters who have devoted years to gener-
ating covers on their copyrights.

It is significant to point out that once a songwriter assigns his

Christopher: ‘‘The Academy decision .. . a
slap in the face of veteran writers.”

artist. It has appeared in print that Bob Seger covered Rodney
Crowell’s “Shame On The Moon™ after hearing it on Crowell’s
LP. The song rose to number 2 on the pop charts. According to
the new rule, Crowell is not eligible to receive song of the year
honors, but “Shame On The Moon” is
eligible for record of the year, a pro-
ducer’s award, and could help give Se-
ger a nomination for artist of the year.

This creates a situation as illogical as
saying that the driver and his sponsor
are eligible to win the Indy 500, but the
car being driven is not because it ran in
a previous race.

The Nashville Songwriter Assn. In-
ternational has as its motto: It A/l Be-
gins With A Song. But there is such a
fine line between “song” and “record”
that these words are used inter-
changeably in the music industry. Each
recording—each blending of song, in-
strumentation, artist and producer—is a
new, unique creation. It is a special
work of art, which is what the Record-
ing Academy is supposed to be honor-
ing with its Grammy awards.

Although “Always On My Mind”
was a hit—a best-seller—by Elvis Pres-
ley, it did not receive a Grammy nomi-
nation. Neither was the song a Grammy
contender by the next two artists who
covered it. It took Willie Nelson’s masterful delivery, along with
a seasoned group of musicians who tuned in to his natural per-
formance, to create the magic which earned his interpretation
song of the year awards from the Country Music Assn., the
NSAI the National Music Publishers Assn. and the Memphis
Songwriters Assn.

Since the other releases from Willie’s album did not achieve
the same status, the song itself must be given major credit. The
song, which was recently recognized as BMI’s most performed
song of 1982 (not most performed record), was obviously made
popular by the music and message it conveyed, as well as by
how that music and message were conveyed.

Personally. I feel the Academy’s effort to give a better chance
at winning its most prestigious award to what Billboard’s edito-
rial called the “new kids in town™ is a slap in the face to veteran
writers who should be entitled to receive maximum compensa-
tion for a copyright they have invested years in developing.

‘What’s wrong with a standard or classic receiving a
Grammy for song of the year if it’'s the year’s best?’

copyright to the publisher. he has no control over the licensing
of the composition. Should he be punished if the publisher
permits the tune to be recorded by an unknown or minor artist
on an obscure label?

As every dedicated songwriter knows. a No. | record or even
a platinum disk, along with the monies it accumulates, does not
compare to the prospect of his creation winning that Grammy—
the crowning achievement of his career.

In the case of “Always On My Mind.” the tune was originally
recorded by Wayne Carson for his debut album on Monument
Records, but was not selected to appear on the album. Had it
been released and the new eligibility rule been in effect during
1982, the song would have been permanently disqualified from
Grammy competition.

Many songwriter/artists use their albums to present their

own compositions. hoping that if their version is not a hit, it will”

at least stand a chance of being heard and covered by a major

What's wrong with a standard or classic receiving a Grammy
forsong of the year if it’s the year’s best? For that matter, what’s
wrong with a tune winning a Grammy for song of the year more
than once if a particular version warrants the recognition? Rec-
ords and artists are permitted to win twice in some of the other
categories.

Like it or not, we live in a survival-of-the-fittest society. After
all, we do not disqualify a football team from the Super Bowl
because it once won the World Championship.

Let’s leave the politics out of the Grammys and let our music
speak for itself.

Johnny Christopher, u songwriter and musician based in Nash-
ville. is co-owner with Bobby Vinson of the puhllshlngﬁrm Easy
Nine Music.

Letters To The Editor

A Cut-Throat Policy

| was amazed by the cover story on Capitol's stance
on imports (Billboard, June 18). Capitol could easily be
cutting its own throat by this policy. As a major source
for new music in Houston, we have helped break many
acts who have gone on to gold or platinum. Needless to
say, we went on these records while they were imports.

While import sales can cut into the domestic suc-
cess of a record, this can be countered by releasing hit
product simultaneously with the U.K. release, or by
making the initial U.S. release special, such as A&M’s
gold vinyl Simple Minds LP.

One reason people buy imports is because of their
superior pressing quality. Most who are willing to
spend the extra $3-35 for an import won't settle for a
domestic pressing, so Capitol, or whoever, has com-
pletely lost a sale. If labels are so worried about the
loss of revenue from imports, they should set up their

own import branches so they will still get a slice of the
import pie.

Michael F. Zakes

KTRU, Houston

Musical Reflections

Oystein Skjaeveland's recent letter (June 11) was
very interesting. He is from Norway and complains that
the New British music is a “bore” and that the British
should look to the Americans for tomorrow's good
sounds.

Both Mick Jagger and John Lennon have been
quoted as saying that they listened to American music
and found themselves imitating it. And the new British
groups, today, are saying the same things. So if
Skjaeveland finds the music coming from Britain dull
and uninteresting, then perhaps it is no more than a
reflection of American music today.

www.americanradiohistorv.com

| should know. Only about one in 25 LPs | review

today are “good.” Three or four years ago, one in 10
were.

Daryl S. Toor

Rag Magazine

Ft. Lauderdale, Fla.

50 Years Of IFPI

My compliments on the excellent coverage given 50
years of IFPl in the June 11 issue. A publication of this
nature is bound to further the cause of the music and
video industry in the never abating struggle for its le-
gitimate rights, and makes all who work for it feel a
little bit better.

Coen Solleveld
President, IFP1
New York

Any Year

Fa
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IT’S TIME TO BLOW OUR OWN HORN.

CONTEMPORARY HIT RADIO

© POLICE/ Every Breath You Take

5 STYX/Don't Let It End

© SERGIO MENDES / Never Gonna Let You Go
26 CHRIS DeBURGH / Dont Pay The Ferryman
@ BRYAN ADAMS 'Cuts Like A Knife

@ HUMAN LEAGUE / (Keep Feeling) Fascination

as reported n Radio & Records. June 24,1983,

ADULT CONTEMPORARY
1 SERGIO MENDES Never Gonna Let You Go
@® POLICE Every Breath You Take
® sTyx DontlLet it End
@ RITA COOLIDGE 'All Time High

AOR ALBUMS
€) POLICE Synchronicity
19 BRYAN ADAMS  Cuts Like A Knife

AOR HOT TRACKS

@ POLICE  Every Breath You Take

® POLICE / King Of Pain

@ POLICE ' Synchronicity Il

& POLICE /Wrapped Around Your Finger

Peruse RADIO & RECORDS National Airplay Charts
and you can't help but notice us—we've got more
hits charting in more formats than any other labetl.

Not only do we top their A/C chart with Sergio
Mendes's “Never Gonna Let You Go,"dominate the
CHR chart with three Top 20 cuts and command
the #1slot on the AOR Hot Tracks chart with Police's

“Every Breath You Take.” but weve even made history

in the AOR Albums chart—Polices Synchronicity is
the first album ever to debut at =1.

So you see, we have good reason to blow our own
horn. We know what success sounds like.

And we thought you should hear about it.
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Rock & roll s here to stay...cue .n great
measure to Dave Edmunds. Now we're
seeing thebreakthrough in Dawe
Edmunds’ music and career wefve bean
waiting for. His big hit, "Slippin@ AWay' ..
(produced dy Jeff Lynne), is 2xproding
on AOR.anc Top-40 radio, as weF as on
MTV™ And -he “InfOrmatior” a’aum is
heading the way of Dave’s Iast Jroject,
the #1Strey Cats hit (produzec by

Dave Edmungds). Dave Edmundc is here
tostay!

SCANDAL

They've built a max -Career on 3 Minizc ..
albumi So far scancal has had two hits
on MTV™ and Top-4C radio (“Goodtye 1o,
You” and “Love’'s GOz A Line Cr YOu'"

Their tour with The Xinks Jusfer'ded and
they’re back on the road with Caryi Hall
& John Oates! A hardworking group
that's come a long way in jus: five
months!

wwWwW americanradiohistorv com

MICHAEL BOLTON

A great wdec on MTV™ (“Fodis Game”),
an SRO tour with Bob Seger, ove-whelm-
ing AOR and r=tail acceptance.. Michael
Boiton is making it all seem 2asy. His
Columbia debut alburm is on its vay ug
the charts ard there's no lookig back!
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FASTWAY

't taok exactiv a month to establish
castway as the fastest -breaking new
Yeavy metasaard in years! Spearheaded
Yy former Motorhead guitanst, “Fast”
Tade Clarke, =as=way ismowing 'em
Jowd everypiace they co...and they'll be
on tour with wo Maiden all summer.
Thefr video cf “Scy \Vha: You Will” on
MTV™ is deliverig the Rastway
message in a wnry, andalbum salzss are
accelerating 3ail /! s

RED ROCKERS

The group that bieeds music hes e
cingie and a'bum tulleting Lp a | Znarts.
“Chingd’ < anAOR/0p-40/NTV™ sense-
tior1. £rd the “Good As Gold” album is
Iving Jp 0 its name, 3s SCme Markets
struzgli= “o <2ep it in stack! Audiences
bve tem live, Northand Scut, East
and west.

> S
ON COLUMBIA

RECORDS
AND CASSETTES.

WHERE ARTIST
DEVELOPMENT
IS NO MYTH.
@

“Cotumbia; @ are trademarks of CBS Inc. © 1982 CBS Inc.
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‘SCOOT’ OUT

WOQUE Gets
A New Team
For Mornings

NEW ORLEANS—John Walton
and Steve Johnson comprise
WQUE’s new morning team, replac-
ing area favorite “Scoot in the morn-
ing,” who moves over to B-97
(WEZB) here (Billboard, May 14).

“It wasn’t just talk, we really con-
ducted a nationwide search when
Scoot resigned,” says Phil Zachary,
PD of the Insilco station. “Our music
is moving in a more contemporary
vein, and we were looking for high
profile personalities to complement
the hits. It’s the old formula, but it
works.”

What Zachary found was that
“because of format restrictions,
there were very few candidates in
the major markets. Maybe that’s
why people are always asking,
‘What happened to all the good disk
jockeys?” Well, they’re out there, I've
heard some of the best people I've
ever heard, but nobody is hiring
them.

“The really creative, funny people
are stuck in medium and smaller
markets, and the few that are very
good are desperately looking, but
they’re faced with PDs who are
afraid to hire them. They’re scared
of the jocks’ creativity, and when
they do hire them, the first thing
they do is shut them up, and often
they are at stations that can afford to
try things. The method is safe, buton
the other hand it makes the medium
less effective for advertisers and less
effective in influencing listeners.”

Following his own philosophy,
Zachary hired Walton and Johnson
from KWIC-FM in Beaumont, Tex.
and replaced himself in afternoon
drive with Mike McCann from
WIFI Philadelphia. “We've been
flooded with phone calls since the
morning team started June 10,” he
says. “Sure, there have been some
negatives, but the vast majority con-
sider it an injection of life on the air.

“As a PD, you don’t install per-
sonalities just because you person-
ally miss that kind of radio. You do
it because you hope it will work, and
I believe it will. Radio has got to be
more than music. There’s got to be
something between the records.”

London Tastes
WFYR Chicago

CHICAGO Homesick
Windy City residents in London
can take refuge in the Chicago
Pizza Pie Factory there. Not only
can they eat a favorite, but they
can hear one, too, in the form of
RKO’s WFYR.

Former Chicago restaurateur
Bob Payton has been airing tapes
of various Chicago radio stations
for the past six years at his Eng-
lish Pizzaria, commercials and
all. Now the lone chosen candi-
date 1s WFYR, which tapes sev- |
eral consecutive days of pro-
gramming, shipping it overseas
monthly to give Payton’s place
that wholesome American apple
pie (or, in this case, pizza pie) fla-
VOT.

For The Record

The headline of a story in the June
25 Billboard incorrectly listed the
city in which WHAS is located. The
station is in Lowsville.

EZ Takes Over Miami’s WYOR;
To Switch From Beautiful To AC

MIAMI—As the takeover of In-
silco’s WYOR in Miami by EZ Com-
munications occurs this week, ru-
mors that the longtime beautiful
music outlet would switch to adult
contemporary have been confirmed.

But Dan Vallie, national program
director for EZ, stresses, “We’re not
running a boiler-plate operation.
Each station is tailored to its individ-
ual market. We didn’t make the de-
cision to go to AC because of our
other stations.” EZ, once known as a
chain of easy listening properties,
abandoned that format in favor of
top 40 in two of its markets, WEZB
New Orleans and WBZZ Pittsburgh.
Within the last year, EZ has
switched its remaining properties,
WEZC Charlotte, WEZS Richmond
and WEZR Washington, to adult
contemporary.

“When we first looked at the mar-
ket, we weren’t considering AC,”
says Vallie (four FM properties in

the market are currently using the
format: RKO’s WAXY, Allan Mar-
golis's WWWL, Cox’s WAIA and
WWIJF, which abandoned Schulke
II to move to adult contemporary
last year). “But our focus groups and
research kept showing more of a
hole for the format. What we’ll do
will be based on similar concepts we
use in other markets, but it will be
quite different.”

While Vallie is keeping in mind
South Florida’s large ethnic popu-
lation, he notes, “The majority is still
Anglo. Forty-two percent of the
Miami population is Hispanic, but
i's a Miami/Fort Lauderdale
metro,” so WYOR, which has ap-
plied for the new call letters WEZI,
will be mass appeal.

“We're planning to kick it off with
a major promotional blitz that we're
putting the finishing touches on
right now. The station will be con-
sistent and different from what’s al-

[
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HEAVENLY TASK—WKTU’s Paco, left, presents Guardian .Angel national di-
rector Lisa Sliwa with a check for T-shirts sold by the New York station during
a spring fund-raising effort.

ready on the air. When you punch it
up, youwll know what you’re get-
ting.” Giving it to listeners will be a
new staff of air personalities and
management.

Chuck Goldmark, a South Flor-
ida media broker for the past year,
returns to a hands-on position as
general manager of WEZI. His
background includes several years
with RKO, including stints as GM of
Boston’s WRKO, GSM of New
York’s WXLO and retail sales man-
ager of KFRC San Francisco. John
Moen, national program director for
United Broadcasting, based in Balti-
more, joins EZ as operations man-
ager/PD of WEZI. The air staff in-
cludes Mike Beach, a former AOR
personality in Knoxville and Min-
neapolis, doing mornings; Brad
Morgan, from Baltimore’s WQSR,
in middays; Rhett Walter, former
WQXI Atlanta music director and
KJR Seattle air personality, most
recently with Elektra Records, on af-
ternoons; and Eric Young, from
CILQ Toronto, doing nights.

Even though WYOR has risen in
the past three Arbitrons, the station
has not been able to surpass the mar-
ket’s longtime beautiful music
leader, WLYF. WYOR, which had
been grandfathered in at 150 kw un-
til a tower change in the '70s, had
hoped that by picking up Bonneville
when Fort Lauderdale’s WKQS
switched to country last year, it
would increase its position. But
shortly thereafter, WLYF optioned
the service while retaining Schulke.
At that point, WYOR adopted
Churchill’s easy listening format.

Insilco’s AM, WVCG, has also
been sold. And word on the street is
that its new owners will also be mak-
ing a switch, away from the solid
gold approach programmed by Jere
Sullivan.

“We picked Miami for a couple of
reasons,” says EZ executive VP Alan
Box of the market, which in the past

(Continued on page 60)

Vox Jox

Gaskin Out As WFAA Dallas GM

By ROLLYE BORNSTEIN

Jim Gaskin, WFAA Dallas gen-
eral manager for the past year, has
resigned that post to pursue other
ventures. Rumors that have been
circulating about the station moving
away from its news/talk direction
are untrue, according to staffers.

Two programming changes in
Denver last week, at urban contem-
porary KDKO and AOR-formatted
KAZY. At KDKO, assistant PD/
music director Carlos Lando is
upped to PD, replacing Byron Pitts.
Lando, who continues to do mid-
days, is replaced as music director by
Danny Harris. Over at KAZY,
they've finally filled the opening
created when PD Rich Meyer and
assistant PD Bruce Wheeler left for
WMET Chicago. The new program
director is Scott Jameson, who
comes from the same position at Las
Vegas’ KOMP, where he’s replaced
by Charlie Morris.

* Kk %

Ernest Gladden is going to be very
busy. The KUPD Phoenix PD, who
four years ago programmed San
Diego’s KPRI, is once again pro-
gramming the Southern California

AOR outiet, along with VP George
Johns and operations manager Al
Casey. He also continues to program
KUPD, and is commuting between
both locations.

Speaking of commuting, that's
exactly what Rasa Kaye, the new
news director at B-97 (WEBZ) New
Orleans, will be doing. Kaye—who
replaces David Blake, who's now
news director at KF1 Los Angeles—
was doing weather and news on
WABC New York’s morning show
with Ross & Wilson. During her ten-
ure there she married Ross, so in
light of her new location they’re talk-
ing separate bedrooms, but they do
plan to alternate weekends in the
two cities. ... Across town, E. Rod-
ney Jones is out as PD of WYLD-
AM. He’s replaced by Donny Taylor.

Another jock is moving into own-
ership. This time it’s longtime WBZ
Boston personality Larry Justice,
longtime WBZ Boston personality
Larry Justice, who is buying Cape
Cod’s WCIB, a class B adult contem-
porary facility at 101.9, for around
$2 million. . .. Jack Acuff leaves his
post as PD of Philadelphia’s soft hits
outlet WWSH, leaving Mary Cath-
erine with a vacancy to fill. . . . Diana

www.americanradiohistorv.com

Thomas takes over for Pat McKay as
music director of Harte Hanks’
WRBQ-FM Tampa. Pat retains his
Q-105 air shift and devotes the rest
of his time to hosting a local tv offer-
ing.

* * K

Americans will feel right at home
with Australian radio these days,
even if they’re “Rock Of The 80%s”
fans. Rick Carroll will be putting the
format on 2SM Sydney, which ac-
tually puts Men At Work back in
their natural habitat.

Infamous Honolulu personality
Aku is expected to return to the air-
waves next month. Aku, who is cur-
rently working at KSSK there,
recently underwent surgery for re-
moval of a lung. He’s said to be
doing well.

Our condolences to the family and
many friends of Biggie Nevins. The
former KFI operations manager
died in his Malibu home of a heart
attack June 16. Biggie, 51, had been
with Cox Broadcasting for more
than 25 years. He started with the or-
ganization in the *50s as a jock on
“Wacker Radio” WCKR in Miami,
which later returned to its WIOD
calls. (Continued on page 23)

NEW VP/GM

Bongarten
Named To
WNBC Post

NEW YORK—Randy Bongarten,
vice president of radio for General
Electric Broadcasting, has accepted
the position of vice president and
general manager of WNBC here. He
replaces Dom Fioravanti, who re-
signed last month to become VP/
GM of MTV.

Bongarten, whose entire radio ca-
reer has been spent with GE, started
in 1973 as assistant business man-
ager at the firm’s flagship properties,
WGY/WGFM  Schenectady, later
becoming a sales representative
there. After a brief stint as business
manager for the company’s Boston
property, WJIB, he returned to
Schenectady as sales manager of
WGY/WGFM and was elevated to
station manager in 1978.

In 1981, Bongarten was appointed
vice president of radio, overseeing
the group’s eight stations, until a de-
cision was made by GE to divest it-
self of those holdings at which time
he played a key role in negotiating
the successful sales of the properties.

Salt Lake City’s
KLRZ Offers
Explosive Prize

SALT LAKE CITYListeners
looking for a way to vent their hostil-
ities are being given a chance to win
the ultimate in tension release from
KLRZ (Color 95) here.

“An old classic hotel is being torn
down to make way for a new build-
ing, and a lot of people in town have
been very upset about it,” says
KLRZ president Eric Rhoads.
When it became obvious that noth-
ing could be done about it, he says,
“we decided to turn it into a posi-
tive.” Contacting the Baltimore-
based demolition firm handling the
job, he was able to secure his prize.

“We’re giving our listeners a
chance to push the button. [t's amaz-
ing how many people have entered.
Everyone in town wants to be known
as the guy who blew up the build-

mg.
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MUSIC TELEVISION

This 24-hour video music chan-
nel’s playlist appears weekly in

Billboard, with details of heavy,

medium and light rotations, adds

and weekend specials. Page 29.

BPA Meeting

Coverage of the Broadcast Pro-
motion Assn.’s annual meeting,
held June 23-26 in New Orleans,
will appear in next week’s issue.
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CONTACT: Sara Stashower, pro-
motion director

CONCEPT: Singles celebration
EXECUTION: Appealing to the
many single listeners in Magic’s
young affluent target demos, the sta-
tion, which in conjunction with the
Great Lakes Shakespeare Festival
sponsored a “party-in-the-park” on
Cleveland’s Huron Mall, gave away
tickets to the event.

The catch was that they only gave
the winners (who had to be single to
enter) one ticket each. At the event,
each winner was seated next to an-
other single ticket holder of the op-
posite sex, giving brave listeners a
free night out and a chance to make
new friends.

* Kk *

STATION: KNOW Austin (AC)

. CONTACT: Bonnie A. Startek

JULY 2, 1983, BILLBOARD

CONCEPT: The second annual ugly
car contest

EXECUTION: Anyone could enter
this free event co-sponsored by the
station, Budweiser and Maaco, pro-
viding they had a valid Texasdriver’s
license and an operable car regis-
tered in state with a valid inspection
sticker and license plates. A total of
3,200 people showed up to look at
the ugly autos and watch the judging
done by local television and news-
paper personalities (a great idea for
guaranteed coverage). The winner, a
1964 Citron AMI-6, received a paint
job and body work, a sound system,
interior upholstery, tires, a tune-up

__ Pro-Motions

"STATION: WMUJI Cleveland (AC)

T S

$3,000. Second and third prizes were
also awarded. This kind of event can
be a bonanza for a sharp sales de-
partment as well as a great publicity
device.

* * K

STATION: WSIX-AM Nashville
(country)
CONTACT: Lisa Kennedy
CONCEPT: Gambling on commu-
nity involvement
EXECUTION: Parimutuel betting
has been a hot issue in Nashville
politics for some time. Since several
WSIX air personalities have had an
ongoing on air feud about legalized
gambling in Tennessee, the station
opted to take it further. Promotion
director Wayne Campbell got two
buses and 92 tickets to Churchill
Downs in neighboring Kentucky,
and the station invited listeners to
participate in a “fact finding expedi-
tion.” (“We decided it was the per-
fecta thing to do,” says Campbell.)
Listeners were instructed to watch
for signs of organized crime: violin
cases, dazed horses, and the “pin
striped suit quotient.” The tickets
sold out within hours, and the sta-
tion turned what could have been a
routine trip into a fun promotion.

* Kk *

If you’re looking for promotion
ideas, sign up for Fairwest’s free
Promotion Marketing Letter edited
monthly by promotion ace Bob Har-
ris at Fairwest, 3341 Towerwood
Drive, Suite 204, Dallas 75234.

By BILL HOLLAND

The week-long summer meeting

of the joint board of directors of the
National Assn. of Broadcasters
(NAB) was capped by a suggestion
by a retiring NBC executive and
longtime NAB board member that
the organization be split into a fed-
eration with separate radio and tv
arms.

Peter B. Kenney, who has been an
NAB board member for 22 years,
proposed the split in a farewell ad-
dress, calling the present setup “an
outdated organizational structure.”
Kenney said at the final Friday (17)
meeting that the broadcaster group
should have two distinct lobbying
efforts or “operating divisions,”
since both are now “completely dif-
ferent in makeup, interest and out-
look.”

Kenney’s proposal found mixed
reaction among members, and the

Washington Roundup

boards, rather than taking any im-
mediate action, said they would take
the proposal “under advisement.”

Also at issue at the summer meet-
ing was the tug-and-pull between
the radio and tv boards over the
deregulation bills now stalled in the
House.

The concept of quantification
standards now being offered as the
tradeoff in some House proposals
for the discarded spectrum fee (in re-
turn for longterm licenses) contin-
ued to divide the two boards, with
radio refusing to budge from the
positon that quantification is con-
trary to First Amendment principles,
and tv more willing to work with
Congress on the concept.

Two of the results in the board
election results were close. Gert
H.W. Schmidt, senior VP for broad-
casting and entertainment of Harte-
Hanks Communications, won 22-19
in the joint board chairmanship

vote, and Ted T. Snider of KARN-
AM/KKYK-FM/Little Rock won
the radio board vice chairmanship.
Martin F. Beck of Beck-Ross Com-
munications, in an uncontested race,
was re-elected radio board chair-
man.

* Kk *

Need some help from the FCC in
finding some out-of-the-way docu-
ments, say as part of some legal case
requiring documents that can be re-
leased through the Freedom of In-
formation Act? The Commission has
released a new schedule of “search
fees” based on the pay levels of gov-
ernment employees, the first revision
since the initial 1980 order.

Some examples: if a beginning
level GS-2 clerk helps, it’ll cost you
$5.50 an hour. Top-grade division
chiefs and lawyers will be more in
the range of a GS-15s hefty $29.25
an hour. Tax is included, of course.

ROLLYE BORNSTEIN

~ Out Of The Box__

HOT 100/AC

DETROIT-The hook is great for sing-along on the new Joan Armatrading
single, “Drop The Pilot” (A&M), says WHYT music director Bob Ransom,
who feels that the British singer/songwriter “has been ignored for too long,
and without reason. But this is the tune that should do it for her, finally.” The
lyrical content of the new David Bowie single, “China Girl” (EMI America),
may be a bit obtuse, but the programmer still likes the texture of the tune. And
for accessible heavy metal, he recommends the hard rock sound of Def Lep-
pard’s “Rock Of Ages” (Mercury). “It’s a pop record with a lot of hardness, but
don’t call them a garage band!”

AOR

LOS ANGELES—KMEL music director Hugh Surratt loves country music
and owns the complete Gram Parsons catalog. But he recognizes tha: the sta-
tion has carved its market niche as a heavy metal outlet and has grown to wor-
ship “balls-to-the-wall” rock. “Yes, metal heads are going crazy for the new
Dio and Saxon LPs,” he says. The former, “Holy Diver” (Warner Bros.), by the
former lead singer of Black Sabbath and Rainbow, features the tune “Stand
Up And Shout,” which Surratt says “makes one want to run into a Semi.” He
adds that the title cut from the Saxon record, “Power And The Glory” (Car-
rere), is “face-removal music, about three blocks down from the sound of

BLACK/URBAN

MILWAUKEE-WAWA’s Jimmy (Goodtime) Milner has a reputation for
recognizing this city’s best talent, and the program-music director feels that na-
tive Diane Richards is going “all the way” with her new Zoo York single, “You
Got It (You Got It All).” “The flavor is in and this summertime groove is
what’s happening,” he says. The new Wynd Chymes single, “Pretty Girls Ev-
erywhere” (RCA), refers to Milner’s favorite kind of people, but it’s the sound
he really likes: “I guarantee it’s unlike anything out there at the moment.” Two
message-oriented album cuts he alsé recommends are “Put Our Heads To-
gether” from the O’Jays’ “When Will [ See You Again” LP (Epic), and Phytlis
Hyman’s “Why Did You Turn Me On” from her “Goddess Of Love” album

(Arnista).
COUNTRY

NEW YORK—Some duets are truly mismatched, notes WHN program di-
rector Joel Raab, but he says the pairing of John Denver and Emmylou Harris
on the new RCA single, “Wild Montana Skies,” works extremely well, “It
walks the fence rather nicely with a traditional sound that captures the con-
temporary essence of both performers,” he feels. Tammy Wynette’s “Unwed
Fathers” (Epic) boasts an unusual story line in that it takes the perspective of
the male, according to Raab. Yet he says the tune recalls the power of past hits
like “Golden Ring’ and could be her first top 10 country hit in some time. The
programmer also likes the change of pace for Tom Jones on his new Mercury
single, “I’ll Be Me,” noting that the remix on the rockabilly-oriented tune has
a bright sound for radio. LEO SACKS

and an oil change valued at close to

Most Added Records

The week's five most added singles at Billboard’s reporting stations in each of four formats.

# of Billboard’s  # of Billboard’s Key stations
stations - stations adding title
adding record now reporting this week
Title, Artist, Label this week record include
— T
; (153 Statfons) : :
1 “It’s A Mistake,” Men At Work, KIIS-FM, KRTH-FM, KFRC-AM,
Columbia 77 85 WGCL-FM, WLOL-FM, WQXI-FM
2 “I'll Tumble 4 Ya,” Culture Club, KRTH-FM, KFRC-AM, WGCL-FM,
Virgin/Epic 34 34 KNBQ-FM, KBEQ-FM, WPHD-FM
3 “Rock’n’Roll Is King,” ELO, Jet 32 92 KIIS-FM, WXKS-FM, KIMN-AM,
WKTI-FM, WPHD-FM, WBSB-FM
4 “Pieces Of Ice,” Diana Ross, RCA 28 52 WCAU-FM, KOAQ-FM, WBCY-FM,
WMC-FM, KLUC-FM, KAFM-FM
5§ “China Girl,” David Bowie, EMI WHYI-FM, WBSB-FM, KRSP-AM,
America 22 64 WZGC-FM, WLOL-FM, KIIS-FM
S N DI A ks S e v
1 “Pieces OfIce,” Diana Ross, RCA 36 37 WIMO-AM, KMJQ-FM, WBMX-FM,
KRNB-FM, WLOK-AM, WNHC-AM
2 “Dead Giveaway,” Shalamar, Solar 33 35 KGFJ-AM, WILB-FM, KMJQ-FM,
WBMX-FM, WRKS-FM, KRNB-FM
3 “Get It Right,” Aretha Franklin, KGFJ-AM, WILB-FM, WBMX-FM,
Arista 27 27 WZEN-FM, WPLZ-FM, KRNB-FM
4 “Just Be Good To Me,” S.O.S. Band, WVEE-FM, WDIA-AM, WPLZ-FM,
Tabu 22 43 KMJQ-FM, WIMO-AM, WJLB-FM
5 “We Are The Jonzun Crew,” Jonzun WZEN-FM, KRNB-FM, WLOK-AM,
Crew, Tommy Boy 22 26 KOKA-AM, WNHC-AM, WVOL-AM
I COUNTRE
L (mASmbiony
1 “I’m Only In It For The Love,” John WIRE-AM, WSOC-FM, KRMD-FM,
Conlee, MCA 46 84 KSOP-AM, WDOD-FM, WQYK-AM
2 “Flight 309 To Tennessee,” Shelly WMC-AM, WPLO-AM, KSOP-AM,
West, Viva 41 51 KEBC-FM, KRMD-FM, KSO-AM
3 “Goin’ Downhill,” John Anderson, KLAC-AM, WIRE-AM, WDGY-AM,
Warner Bros. 36 95 KVEG-AM, WMIL-FM, WWWW-FM
4 “Night Games,” Charley Pride, RCA 34 9 KLAC-AM, WIRE-AM, WDGY-AM,
KWJJ-AM, WWVA-AM, WIVK-FM
5 “Let’s Get Over Them Together,” KLZ-AM, WSOC-FM, KSOP-AM,
Moe Bandy featuring Becky Hobbs, KWJJ-AM, KRMD-FM, WWVA-AM
Columbia 34 53
ADULT CONTEMPORARY
: (B4 Stations) 3 :
1 “Blame It On Love,” Smokey KMGC-FM, WCCO-AM, KFMB-AM,
Robinson & Barbara Mitchell, Tamla 20 24 KPLZ-FM, WENS-FM, WLTA-FM
2 “All Time High,” Rita Coolidge, A&M 16 54 WGNS-AM, WYEN-FM, WCLR-FM,
WZZP-FM, WTMJ-AM, WCCO-AM
3 “The Border,” America, Capitol 13 35 WGAR-AM, WFYR-FM, WLAD-AM,
WLTA-FM, WSB-AM, KEX-AM
4 “Every Breath You Take,” the Police, WOMC-FM, WYNY-FM, KFMB-AM,
A&M 12 56 KEYI-FM, WGR-AM, WGNS-AM
5 “Words,” F.R. David, Polydor 11 17 KPPL-FM, WGAR-AM, KMBZ-AM,

WLAD-AM, KOY-AM, KEX-AM
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PolyGram Records and Paramount Pictures...
magic happens when a great record company
and a great movie company work together.

ORIGINAL SOUNDTRACK THE MOTION PICTURE

811492-1 M-1

&

Paramount’s feature film a smash hit in
every market in the country

Album sales over 2,000,000

811440-7

Hit single, “Flashdance. .. What a Feeling,”
performed by Irene Cara: #1 for five weeks

812516-7

Hit single, “Maniac,” performed by Michael Sembello
heading to the top 5

¢ Some accounts report fastest-breaking album in their history

New hit songs performed by Laura Branigan, Kim Carnes,
Donna Summer and others

,,,,,, Laura Branigan appears courtesy of Atlantic Records

Iy ".‘ Irene Cara appears courtesy of Network Records e
(gﬁ ! Eki;@ ) A PARAMUUNT P‘BIUHE : y \\\ : Kim Carnes appears courtesy of EMI America Records Po]yGram Records

Michael Sembello appears courtesy of Warner Bros. Records D b
--------------- Donna Summer appears courtesy of Geffen Records © 1983, PolyGram Records, Inc.
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KQAK Bringing New Music To San Francisco Area

By JACK McDONOUGH

SAN FRANCISCO-The great
San Francisco AOR radio war of
1982-83 produced its first significant
format fallout earlier this spring: the
switch of U.S. Broadcasting’s
KQAK-FM 1o the Rick Carroll-con-
sulted “all new music” program-
ming that has been so successful at
KROQ-FM in Los Angeles and
XTRA-FM (91X) in San Diego.

This move comes against the
background of the winter Arbitron
readings, which show that the two
AOR market leaders, KRQR-FM

and KMEL-FM, have both lost lis-
teners and are stabilizing close to
each other in the low twos. KMEL
fell from 3.3 to 2.1, while KRQR is
down from 2.7 t0 2.3.

The “Quake’s” reading at 1.2 is
down from 1.6, with KFOG-FM
the last San Francisco station to
Jjump into the AOR fray, and an out-
let which General Electric has had
up for sale for some time—showing
as the only rock outlet to gain
ground, from 1.1 to 1.9. (The Bay
Arca market is also affected by sev-
cral strong San Jose-based rockers,
including KOME-FM and KSJO-

FM, as well as by smaller signals like
KTIM-FM San Rafael).

Those readings, says Quake pro-
grammer Bob Heymann, were key to
the decision to move to the Carroll
format. “We had what we thought
must be the most fractionalized mar-
ket in the history of alhum rock,” he
says. “When the No. | station in the
Bay Area had a 2.3 share, it became
a situation where the goal of being
No. I isn’t worthy of attaining any-
more. If all you can hope to get out
of being the No. I LP station isa 2.3
or a 2.4, then you must really re-ex-
amine your position. We wanted to

differentiate ourselves not just from
the standpoint of being different but
from the standpoint of moving to a
format that has a tremendously loyal
following and a very impressive
track record.

“We were already evolving, from
last December or so onward, to play-
ing more new music than any other
station here. So we decided to go
with it all the way and be a station
targeted specially for people who
want nothing hut ‘the rock of the

'80s.” This format takes you out of

the strict confines of album rock. It
draws from different groups of lis-
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teners that normally don’t listen to
album rock.”

Heymann notes that his station’s
conversations with Carroll date back
to last July, and that Carroll re-
mained in San Francisco for two
weeks at the time the switch was ac-
tually made this spring. Consulta-
tions are ongoing “on a need-to-
know basis. We talk at least once a
week for however long it takes.”

Heymann exphasizes that “we are
not the KROQ of Northern Califor-
nia. We are the Quake. Staying on
top of what San Francisco wants is
the responsibility of the local sta-
tion.” As examples of differences,
Heymann notes that a Los Angeles
band like X does not get as much
play on the Quake as in Southern
California, while Romeo Void and
Translator get more. “We played the
Kinks’ ‘Come Dancing’ before
KROQ did because that’s a band
that’s always done well here. And we
will play the best local bands, for in-
stance ‘Surf's Up’ by the Edge.”
Heymann says KQAK maintains
over 60 titles in its “current” lists.

Though college stations have a
notable new music influence in the
San Francisco area, Heymann says
those stations “had no direct impact
on our decision, since they are not
competing for the ad dollars. But
there was some influence in that
listners of college radio are alrcady
very familar and comfortable with
the format, and that makes it that
much casier for someone trying
something new.”

Heymann says he fully expects the
new format to pull a larger share
than any of the AORs now have, and
that KMEL and KRQR *“wil{ prob-
ably remain pretty closely dead-
locked, as are KMET and KLOS in
L.A., although one will bounce
ahead of the other from time to
time.” He also agrees with the gen-
eral assessment that at least one of
the AORs will be shaken out by
year’s end, most likely KFOG.

Pollack Debuts
New Plan For
Ratings Analysis

DENVER—-The unveiling of a
new ratings analysis system high-
lighted the first annual Jeff Pollack
communications seminar, held here
June 12-14. Consisting entirely of
Pollack’s clients ("90% of our sta-
lions were represented,” says the
consultant), the event drew over 50
representatives, primarily from
AOR outlets, who expressed mixed
reaction to a variety of topics which
ranged from “mixing modern music
with traditional AOR™ 1o “networks,
satellites, syndicators: long form
programming.”

The new service Pollack will be
providing is known as Confidential
Ratings Overview (CRO). It was de-
signed “to fill the need for an accu-
rate, simple and concise comparison
of two or more ARBs for one sta-
tion.” Pollack says.

“A single CRO covers one station
for one daypart in two to four books.
For cach demographic for each
book, the CRO presents the average
quarter hour in hundreds, the cume
in hundreds, time spent listening in
minutes per day and the percentage
of listeners in that particular
demographic. Then the CRO shows
the percentage of change trom the
previous book listed. It's designed to
give us ‘the big picture’ as accurately
as possible by charting trends for
major demographics in major time
periods.”
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Billboard. Singles Radio Action

Playlist Top Add Ons @

THE POLICE—Every Breath You Take (A&M)

EDDY GRANT—Electric Avenue (Portrait/Ice)
MADNESS—0Our House (Geffen)

personnel.

mimed by station personnel.

ENTRY SYMBOLS—

*PRIME MOVERS—those records registering good upward movement on the
station's playlist as determined by station personnel.

* %KEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station’s playlist as determined by station personnel.
oADD-ONS—AIl records added at the stations listed as determined by station

ooKEY ADD-ONS—the two key records added at the stations histed as deter-

BREAKOUTS—Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

K—Key Add, A—Add, B—Debut, P—Prime Mover. Q—Key Prime Mover.

Pacific Southwest Region

mm X PRIME MOVERS mmemm

THE POLICE—Every Breath You Take (A&M)

MICHAEL JACKSON—Wanna Be Startin’
Something (Epic)

DURAN DURAN—Is There Something | Should
Know (Capitol)

mmamm ® TOP ADD ONS s

MEN AT WORK—1t's A Mistake (Columbia)

QUARTERFLASH—Take Me To Heart (Geffen)

THE ELECTRIC LIGHT ORCHESTRA—Rock ‘N’
Roll Is King (Jet)

s BREAK OUT S —

DAVE EDMUNDS-Slipping Away (Columbia)

THE HUMAN LEAGUE- (Keep Feeling)
Fascination (A&M)

MICHAEL SEMBELLO—Maniac (Casablanca)

KCPX-FM—Salt Lake City
{Gary Waldron—M.D.)

© QUARTERFLASH—-Take Me ToHeart A

© PEABO BRYSON/ROBERTA FLACK—Tonight |
Celebrate My Love A

® INXS-Don't Change A

® TONY JOE WHITE-Swamp Rap A

© SHOR PATROL-Loverboy A

@ LAURA BRANIGAN-How Am | Supposed To Live
Without You A

® MECO-Ewok Celebrction A

KDZA-AM—Pueblo
(Rip Avila—M.D.)
® THEFIXX-Saved By Zero B
® LOVERBOY—Hot Girls In Love B
© THE HUMAN LEAGUE-(Keep Freeling) Fascknation B
@ MICHAEL SEMBELLO-Maniac B
@ THE ELECTRIC LIGHT ORCHESTRA-Rock N Rall Is
King A
® DAVID BOWIE-China Girl A
® CULTURE CLUB-I'll Tumber For Ya A
© DONNIE IRIS- Do You Compute A
@ MEN AT WORK—It's A Mistake A
® MTUME-Juicy Fruit A
@ ROMAN HOLLIDRY -Stand By A
@ SMOKEY ROBKNSON—Blame it On Love A
® RITA COOLIDGE- All Time High A
® DEF LEPPARD—Rock Of Ages A

KISS-FM—Los Angeles
(Michael Scaefer—M.D.)
+ % THE POLICE—Every Breath You Take 14-2
* % MICHAEL JACKSON-Wanna Be Startin’ Something

10-6
* JAMES INGRAM WITH PATTI AUSTIN-How Do You
Keep The Music Playing 25 17
+ ROD STEWART—Baby Jane 26-18
«oSTEVIE NICKS—Stand Back 28-19
THE KINKS—Come Dancing
oo THE HUMAN LEAGUE- (K eep Feeling) Fascination
@ DURAN DURAN-Is There Something | Should Know
B

® EURYTHMICS—Sweet Dreams B

® DEBARGE-All This Love B

@ MICHAEL SEMBELLO-Maniac B

@ SHERRIFF—When I'm With You A

® MEN ATWORK-It's A Mistake A

® THE ELECTRIC LIGHT ORCHESTRA- Rock ‘N’ Roll Is
King A

@ CULTURE CLUB- 'l Tumble For Ya A

® THE MANHATTANS - Crazy A

KFMB-FM (B100)—San Diego
(Glen McCartney—M.D.)

% % THE POLICE—Every Breath You Take 12-2

* % DEBARGG—All This Love 8-5

* STYX-Don't Let it End 13-10

* CHAMPAIGN-Try Again 15-12

* LITTLE RIVER BAND—We Two 25-16

® LOUISE TUCKER—Midnight Blue B

© LEE GREENWOOD-1.0.U. B

KGGI (99-1-FM)—Riverside
(Steve 0'Neil/Kraig Hubbs—M.0.)

* % DAVID BOWIE—Let's Dance 2-2

* % EDDY GRANT— Electric Avenue 8-3

* CHAMPAIGN-Try Again 6-5

* THE POLICE—Every Breath You Take 19-6

+ MADNESS—Our House 20-11

e MEN AT WORK—It's A Mistake

KIMN-AM—Denver
{Glorida Avila-Perez—M.D.)

* * IRENE CARA—Flashdance . . .

* % CULTURE CLUB-Time 2-2

* EDDY GRANT-Electric Avenue 4-3

* MICHAEL JACKSON-Beat It 5-5

* THE POLICE—Every Breath You Take 11-6

oo THE HUMAN LEAGUE - Total Panic

oo MEN ATWORK-It's A Mistake

© QUARTERFLASH-Take Me To Heart B

What A Feeling 1-1

© BRYAN ADAMS - Cuts Like A Knife B

® MICHAEL SEMBELLO—Maniac B

® LOVERBOY-Hot Girls In Love B

o BOB SEGER AND THE SILVER BULLET BAND—Roll Me
Away B

. MIRTIN BRILEY—The Salt In My Tears B

® THE FIXX-Saved By Zero B

@ PRINCE-1999 B

© CROSBY, STILLS AND NASH—War Games B

© DAVE EDUMUNDS—Slipping Away B

© THE ELECTRIC LIGHT ORCHESTRA—Rock 'N' Roll Is

King A
@ MECO—-Ewok Cetebration A

KIQQ-FM—Los Ange|e§

(Robert Moorhead—M.D.)

® MINISTRY—Revenge B

@ BRYAN ADAMS-Cuts Like A Knife B

© QUARTERFLASH—Take Me To Heart B

® DAVE EDMUNDS—SIipping Away B

® BONNIE TYLER—Total Ectipse Of The Heart B

© MEN AT WORK—It's A Mistake B

© LOVERBOY—Hot Girls In Love A

® SPACE COWBOY—Janzun Crew A

® MTUME-Juicy Fruit A

© MODERN ROMANCE-High Life A

© MARTIN BRILEY—The Salt in My Tears A

© BURNING SENSATIONS—Belly Of The Whale A

© LAURA BRANIGAN—How Am | Supposed To Live
Without You A

® NAKED-Promises, Promises A

@ MECA-Ewok Celebration A

@ CULTURE CLUB-I'li Tumble 4 Ya A

® COCONUTS-Did You Have To Love Me Like You Did
A

KKXX-FM—Bakersfield
(Dave Camter—M.D,)
* % EDDY GRANT—Eiectric Avenue 7-1
% % THE POLICE— Every Breath You Take 14 7
% DURAN DURAN—Is There Something | Should Know
12:9
* ROD STEWART-Baby Jane 17 11
# STEVIE NICKS—Stand Back 31 19
® LOVERBOY—Hot Girls In Love B
© DEBARGE—AIl This Love B
© QUARTERFLASH—Take Me To Heart B
@ BRYAN ADAMS—Cuts Like A Knife B

KLUC-FM—Las Vegas
(Randy Lundquist— M.D.)
# % THE TUBES— She's A Beauty 4 |
% % ELTON JOHN- I'm Still Standing 6-2
# THE POLICE— Every Breath You Take 9-3
* MADNESS— Our House 7 4
# THE KINKS— Come Dancing 13-10
© BRYAN ADAMS—Cuts Like A Knife B
@ DONNA SUMMER-She Works Hard For The Money B
® THE ELECTRIC LIGHT ORCHESTRA—Rock ‘N’ Roll Is
King A
@ DIANA ROSS—Pieces Df Ice A
o DAYID BOWIE-China Girl A

KOAQ-FM—Denver

(Allan Sledge—M.D.)
® THE ELECTRIC LIGHT ORCHESTRA—Rock ‘N’ Roll Is

King A

© MEN AT WORK - It's A Mistake A

® DIANA ROSS—Pieces Of Ice A

© MARTIN BRILEY—The Salt In My Tears A

® LAURA BRANIGAN—How Am  Supposed To Live
Without You A

KRQQ-FM—Tucson
{Zapolian/Norris—M.D.)
% IRENE CARA—Flashdance ... What A Feeling 1-1
*x NIK[g EYES—Always Something There To Remind
Me 4.
* CULTURECLUB-Time 5-4
* THE POLICE—Every Breath You Take 11-7
* MADNESS—Our House 17-8
®e MICHAEL SEMBELLO—-Maniac
@@ DONNA SUMMER-She Works Hard For The Money
© DAVID BOWIE—China Girl B
© BRYAN ADAMS—Cuts Like A Knife B
® DAVE EDMUNDS-Slipping Away B
© MEN AT WORK—It's A Mistake A
© ROO STEWART—Baby Jane A

KRSP-AM~Salt Lake City
(Barry Moll—M.D.)
* % PRINCE-1999 4-1
* % THE POLICE—Every Breath You Take 11-9
+ DURAN DURAN-1s There Something | Should Know

18-12
* MICHAEL JACKSON—Wanna Be Startin’ Something

13-10

# DEF LEPPARD—Rock Of Ages 26-22

@ DAVID BOWIE-China Girl

e DAVE EDMUNDS-Slipping Away

@ EURYTHMICS—Sweet Dreams B

® A FLOCK OF SEAGULLS—Wishing B

© THE HUMAN LEAGUE-(Keep Feeling) Fascination B

© MEN AT WORK—It's A Mistake B

® THE ELECTRIC LIGHT ORCHESTRA—Rock "N Roll Is
King B

® THE HOLLIES-Stop In The Name Of Love A

@ CROSBY, STILLS AND NASH—War Games A

KRTH-FM—Los Angeles
(David Grossman—M.D.)
* % THE POLICE—Every Breath You Take 7 |
* % KAJAGOOGOO-Too Shy 6-3
 DURAN DURAN-Is There Something | Should Know
10-7

Based on station playlists through Tuesday (6/21/83)

MEN AT WORK—It's A Mistake (Columbia)

THE ELECTRIC LIGHT ORCHESTRA—Rock "N’ Roll Is King (Jet)
MICHAEL SEMBELLO—Maniac (Casablanca)

* MICHAEL JACKSON—-Wanna Be Startin’ Something
15-10

* DAVID BOWIE—China Girl 20-17

oo STEVIE NICKS—Stand Back

®e CULTURE CLUB—I'll Tumble 4 Ya

© QUARTERFLASH—Take Me To Heart B
© NEW EOITION- Candy Girl B

© SHALAMAR—Dead Giveaway B

o MEN AT WORK—1t's A Mistake A

® AMERICA—The Border A

KZZP-FM—Phoenix
(Randy Stewart—M.D.)

* % [RENE CARA—Flashdance . . . What A Feeling 1-1

* & EDDY GRANT—Electric Avenue 6-2

* THE POLICE—Every Breath You Take 17-8

* BOB SEGER AND THE SILVER BULLET BAND—Rolt
Me Away 26-19

* ROD STEWART-Baby Jane 30-20

®e THE HOLLIES—Stop In The Name Df Love

®o QUARTERFLASH—Take Me To Heart

@ STEVIE NICKS—Stand Back B

@ PRINCE-1999 B

® LOVERBOY—Hot Gurls In Love B

@ THE ELECTRIC LIGHT ORCHESTRA—Rock ‘N Rall Is
King A

XTRA-AM—San Diego

(Jim Richards—M.D.)
# % IRENE CARA—Flashdance . What AFeeling 1 |
* % THE POLICE-Every Breath You Take 14-7

* PRINCE—1999 17-12
* OURAN DURAN-Is There Somettung | Should Know
18-13

* BERLIN-The Metro 19-17

oo NEW EDITION-Candy Gurl

oo MEN AT WORK—Its A Mistake

® MICHAEL SEMBELLO-Maniac B

@ RED ROCKERS - China B

o THE HUMAN LEAGUE- (Keep Feeling) Fascination A
® CULTURE CLUB—I'll Tumble 4 Ya A

@ MECO-Ewok Celebration A

KTAC-AM—Tacoma
(Rab Sherwood—M.D.)
* % SERGIO MENDES—Never Gonna Let You Go 51
* % JIM CAPALDI-That's Love 6-5
* IRENE CARA— Flashdance . . . What A Feeling 9-6
# ALABAMA- The Closer You Get 11-9
* DEBARGE— All This Love 18-10
o CHAMPAIGN=Try Again
oo RITA COOLIDGE-All Time High
© THE HOLLIES=Stop In The Name Of Love B
© DIONNE WARWICK—All The Time In The Wrald B
® THE POLICE—Every Breath You Take B

Pacific Northwest Region
mmm % PRIME MOVERS mmemm

SERGIO MENDES—Never Gonna Let You Go
(A&M)

THE POLICE—Every Breath You Take (A&M)

EURYTHMICS—Sweet Dreams (RCA)

mm® TOP ADD ONS mmmm
MEN AT WORK—It's A Mistake (Columbia)

TACO—Puttin On The Ritz (RCA)
CULTURE CLUB—1'll Rumble 4 Ya (Epic)

STEVIE NICKS—Stand back (Modern)
THE FiXX—Saved By Zero (MCA)
LOVERBOY—Hot Girls In Love (Columbia)

KBBK-FM—Boise
(Tom Evans—M.D.)
* % EDDY GRANT—Electsic Avenue 9-4
* % THE POLICE—Every Breath You Take 127
* THE KINKS—Come Dancing 18-14
* DEF LEPPARD—Rock Of Ages 20-17
* MICHAEL SEMBELLO—Maniac 24-20
oo CHARLIE—It's Inevitable
oe THE HOLLIES-Stap In The Name Of Love
© LOVERBOY-Hot Girls In Love B
© THE HUMAN LEAGUE—(Keep Feeling) Fascination B
® BRYAN ADAMS—Cuts Like A Knife B
© BOB SEGER AND THE SILVER BULLET BAND—Roll Me
Away B
© DAVID BOWIE-China Girl A
© MEN AT WORK - It's A Mistake A
@ DONNIE IR1S-Do You Compute A

KCBN-AM—Reno
(Jim O'Neil—M.D.)
* % EURYTHMICS—Sweet Dreams 5-1
# % MARTIN BRILEY-The Salt In My Tears 8-2
* CHERRIFF— When I'm With You 11-3
* PRINCE- 1999124
* THETUBES— She's A Beauty 18-8
oo MEN AT WORK-It's A Mistake
o RITA COOLIDGE-AIl Time High
@ TACO—Puttin' On The Ritz B
© MEN WITHOUT HATS-The Safety Dance B
© THOMAS DOLBY—Europa And The Prrate Twins B
© JOAN JETT AND THE BLACKHEARTS —Fake Friends B
@ THE ELECTRIC LIGHT ORCHESTRE—Rock'N'Roll Is
King B
® YELLO-| Love You A
@ CULTURE CLUB-I'll Tumbte For Ya A

KCNR-FM—Portland
{Richard Harker—M.D.)
* % DARYL HALL AND JOAN OATES—Family Man 5-3
* % KAJAGOOGOO0-Too Shy 7-4
# SERGIO MENDES—Never Gonna Let You Go 8-5
* CHAMPAIGN-Try Again 10 7
* THE TUBES—She's A Beauty 11-9
@ STEVIE NICKS—Stand Back B
@ THE HOLLIES—Stop In The Name Of Love B

KFRC-AM-San Francisco

(Kate Ingram—M.D.)
* % SERGIO MENDES—Never Gonna Let You Go 8-5
* % OURAN DURAN—Is There Something I Should

Know 10 6
+ THE HUMAN LEAGUE—(Keep Feeling) Fascination
147
* MADNESS—Qur House 26-10
@oEURYTHMICS—Sweet Dreams 23 17
SHALAMAR- Dead Giveaway
oo MEN ATWORK-It's A Mistake
@ THE ELECTRIC LIGHT ORCHESTRA—Rock ‘N’ Roli Is
King B
@ DIANA ROSS—Pieces Df ice B
@ TACO—Puttin’ On The Ritz B
@ CULTURE CLUB-!'Il Tumble For Ya A

KIRM—Spokane
(Brian Gregory—M.D.)
* % UTTLE RIVER BAND—We Two 11-7
* % MICHAEL JACKSON—~Wanna Be Startin’ Somethin’

12-8
* KAJAGOOGOO-Too Shy 15 10
* DONNA SUMMER-She Works Hard For The Money
17-12
* THE POLICE—Every Breath You Take 13-3
® EURYTHMICS—Sweet Dreams B
@ PRINCE-1999B
@ PAUL ANKA—Hold Me 'Til The Morning Comes B
© DURAN DURAN—Is There Somethign | Should Know

8
© ROMAN HOLLIDAY—Stand By B
@ SMOKEY ROBINSON-Blame It On Love A
© MEN AT WORK-It's A Mistaie A
@ TACO—Puttin’ On The Ritz A
@ RITA COOLIDGE-All Time High A

KNBQ-FM—Tacoma
(Boau Roberts—M.D.)
* % THE POLICE-Every Breath You Take 10-5
* % MADNESS—Our House 17 10
* PRINCE-1999 20-14
+ DEF LEPPARD—Rock Of Ages 27 21
* EURYTHMICS-Sweet Oreams 26 22
© BRYAN ADAMS—Cuts Like A Knife B
© QUARTERFLASH—-Take Me To Heart B
@ LOVERBOY—Hot Gurls n Love B
® MICHAEL SEMBELLO-Maniac B
® THE ELECTRIC LIGHT ORCHESTRA—Rock "N’ Roll Is
King B
@ CULTURE CLUB-I'll Tumble 4 Ya A
o MEN AT WORK-1t's AMistake A
@ THE HOLLIES- Stop 1n The Name Of Love A
® AMERICA—The Barder A
@ BERLIN-The Metra A

KRLC-AM—Lewiston
{Jack Armstrong—M.0.)
* % ALABAMA-The Closer You Get 13-9
* % MERLE HAGGARD ANO WILLIE NELSON-Pancho &
Lefty 20-14
* CRYSTAL GAYLE-Our Love Is On The Fauithne 22-18
* STYX—Don't Let It End 33-18
# THE POLICE—Every Breath You Take 29 21
@ THEKINKS—Come Dancing B
@ RITA COOLIDGE—AIl Time High B
® AMERICA-The Border B
® TACO-Puttin’ On The Ritz A
@ LAURA BRANIGAN—How Am | Supposed To Live
Without You A
© JENNIFER WARNES—Nghts Are Forever A
® LARRY CARLTON-Tequilla A
© JOHN OENVER & EMMYLOU HARRIS—Wild Mantana
Skies A

KSFM-FM—Sacramento
(Mark Preston—M.D.)
* % STYX—Don't Let It End 16-10
* % DEBARGE-AIl Thus Love 21-13
* LITTLE RIVER BAND—We Two 26-16
* GEORGE BENSON—Inside Love (So Personcl) 25-18
# PAUL ANKA—Hold Me Til The Morming Comes 29-19
® THE HOLLIES—Stop In The Name Of Love B
@ THE POLICE—Every Breath You Take B
® DIONNE WARWICK—All The Love In The World B

KUBE-FM—Seattle
(Tom Hutyler—M.D.)
* % EDDY GRANT—-Electnic Avenue 6 |
*k NIK[I; EYES—Always Somethign There To Remind

Me 4-
* SERGIO MENDES—Never Gonna Let You Go 5-3
* THE POLICE-Every Breath You Take 12-5
* STYX-Don't Let It End 8-6
®e STEVIE NICKS—Stand Back
oo THE FIXX—Saved By Zero
® PRINCE-1999 B
@ TACO-Puttin’ On The Ritz B
® CHRIS DE BURGH-Don't Pay The Ferryman B
@ EURYTHMICS—Sweet Dreams B
o THE HUMAN LEAGUE~(Keep Feeling) Fascination A
© DONNA SUMMER—She Works Hard For The Money A
o DEF LEPPARD—Rock Of Ages A
® LOVERBOY-Hot Girls In Love A

KYYA-FM—Billings
(Charlie Fox/}ack Bell- M.D.)
% THE POLICE— Every Breath You Take 137
* * SERGIO MENDES— Never Gonna Let You Go 17-12
* MADNESS- Our House 24-19
* BOB SEGER AND THE SILVER BULLET BAND— Roll
Me Away 25-20
* DONNA SUMMER- She Works Hard For The Money
8-24

oo QUARTERFLASH—Take Me To Heart

oo THE HUMAN LEAGUE- (Keep Feehing) Fascination
® LOVERBOY-Hot Girls in Love B

@ DEBARGE-All This Love B

® MICHAEL SEMBELLO—Maniac A

@ DEF LEPPARD—Rock Of Ages A

KYYX-FM—Seattle
(Evin Ichiyama—M.D.)
oo CULTURE CLUB-I'll Tumble For You
oo TEARS FOR FEARS-Change
® INXS—Don't Change A
© MEN ATWORK-It's A Mistake A
© MODERN ENGLISH-Someone's Calling A
o MODERN ROMANCE-High Life A
@ BEN STEELE AND BEAR HANOSmLies A

wwwW americanradiohistorv com

QUARTERFLASH—Take Me To Heart (Geffen)
DIANA ROSS—Pieces Of ice (RCA)
CULTURE CLUB—Y'll Tumble 4 Ya (Epic)

North Central Region

& PRIME MOVERS mmem

MICHAEL JACKSON—Wanna Be Startin’
Something (Epic)

EDDY GRANT—Electric Avenue (Portrait/lce)

MADNESS—Our House (Geffen)

meem® TOP ADD ONS mamesm

QUARTERFLASH—Take Me To Heart (Geffen)

MEN AT WORK—It's A Mistake (Columbia)

MARTIN BRILEY~The Salt In My Tears
(Mercury)

o BREAKOUTS se—

LAURA BRANIGAN—How Am | Supposed To Live
Without You (Atlantic)

MICHAEL SEMBELLO—Maniac (Casablanca)

CULTURE CLUB-I'l Tumble 4 Ya (Epic)

# DEBARGE—AIl This Love 14-10

oo CHAMPAIGN-Try Again

oo JAMES INGRAM WITH PATTI AUSTIN—How Do You
Keep The Music Playing

© RITA COOLIOGE-AIl Time High A

@ THE HOLLIES=Stop In The Name Df Love A

WKRQ-FM—Cincinnati

(Tony Galluzzo-M.D )
* % |IRENE CARA—Flashdance . . . What A Feeling 1-1
* % MICHAEL JACKSON—Wanna Be Startin’ Something

4.2
 JOURNEY—Faithfulty 3-3
* EDDY GRANT-Electric Avenue 10-5
* OONNA SUMMER—-She Works Hard For The Money

18-14
oe QUARTERFLASH-Take Me To Heart
oo 2.2 TOP-Gimme All Your Lovin®
® CYCLE V—Seduce Me Tonight A
® JOURNEY—-Send Her My Love A

WNAP-FM—indianapolis
(Larry Mago—M.D.)

# % IRENE CARA—Flashdance ..

*  CULTURE CLUB—Time 3-2

* STYX-Don't Let It End 5-3

* LITTLE RIVER BAND-We Two 16-7

# DEBARGE-AIi This Love 13-8

@ DARYL HALL AND JOHN OATES —Family Man

oo THE POLICE—Every Breath You Take

@ ROD STEWART—Baby Jane A

© QUARTERFLASH—Take Me To Heart A

@ THE HOLLIES—Stop In The Name Df Love A

What A feeling 4-1

WCIL-FM—Carbondale
(Tony Waitekus—M.D.)
* % NAKED EYES—Always Something There To Remind
Me 13-4
* % BILLY IDOL—White Wedding 12-5
* THE POLICE-Every Breath You Take 21-8
* NICK LOWE—Wish You Were Here 17-13
* MICHI[L JACKSON—P.Y.T. (Pretty Young Thing) 34

oo QUIRT[RFLASH Take Me To Heart
oo EURYTHMICS—Sweel Dreams

@ LOVERBOY-Hot Girls In Love B

© MARTIN BRILEY-The Salt In My Tears B
® MICHAEL SEMBELLO-Maniac B

@ THEFLIRTS—0n The Beach A

WGCL-FM—Cleveland
(Tom Jefferies—M.D.)
* % ELTON JOHN~I'm Still Standing 10-8
* % MICHAEL JACKSON—Wanna Be Startin’ Something

10-8
* MADNESS - Our House 13 10
* PRINCE—1999 23-11
# BRYAN ADAMS—Cuts Like A Kntfe 28-14
®o QUARTERFLASH-Take Me To Heart
oo MEN AT WORK-1t's A Mistake
@ CULTURE CLUB—I'll Tumble 4 Ya A
® CHARLIE-It's Inewitable A
© LAURA BRANIGAN —How Am | Supposed To Live
Without You A
@ THE STOMPERS—Never Tell An Angel A
@ ROBERT PALMER—You Are In My System A
© MARTIN BRILEY-The Salt In My Tears A

WHYT-FM —Detroit
(Lee Malcolm—M.D.)
« % IRENE CARA-Flashdance . . What A Feeling 1.1
* % THE POLICE—Every Breath You Take 4-2
 OURAN DURAN—Is There Something | Should Know
149
* THE KINKS—Come Dancing 23-14
# ROD STEWART—-Baby Jane 29-16
@@ BERLIN-The Metro
ee THE ELECTRIC LIGHT ORCHESTRA—Rock ‘N" Roll Is
King
© DONNA SUMMER—She Works Hard For The Money B
® DAVIO BOWIE—China Girl B
© MARTIN BRILEY-The Sait In My Tears B
© JOAN ARMATRADING—Drop The Pilot B
© BOB SEGER AND THE SILVER BULLET BAND—Roll Me
Away B
© MICHAEL SEMBELLO —Maniac B
© MARY JANE GIRLS-Candy Girl A
® TONY CAREY—West Coast Summer Nighls A

WZPL-FM—Indianapolis
{Jay Stevans—M.D.)
* % STYX—-Don't Let It End 5-2
* % CULTURE CLUB-Time 7-4
* EDDY GRANT—Electric Avenue 12-5
* SERGIO MENDES —Never Gonna Let You Go 15-9
* ELTON JOHN-I'm Stitl Standing 16-10
®e RITA COOLIDGE-AIl Time High
@e MECO-Ewok Celebration
® MICHAEL JACKSON—-Wanna Be Startin’ Something A
© DEBARGE—AIl This Love B
© DONNA SUMMER-She Works Hard For The Money B
® AFLOCK OF SEAGULLS-Wishing B
© THE BEE GEES—The Woman In You B
© QUARTERFLASH—-Take Me To Heart A
o MEN WITHOUT HATS - The Safety Dance A
© THE PLIMSOULS A Milfion Miles Away A
o SHOR PATROL-Loverboy A

WKDD-FM—Akron
(Matt Pattrick—M.D.)

* % EDDY GRANT - Electric Avenue 2-1

* % THE TUBES-She's A Beauty 12-6

* MADNESS—Dur House 13-9

* BOB SEGER ANO THE SILVER BULLET BAND—Roll
Me Away 21-14

* DEF LEPPARD—Rack Of Ages 24-18

®e | AURA BRANIGAN —How Am | Supposed To Live
Without You

oo MEN AT WORK—It's A Mistake

® PATRICK SIMMONS—Don't Make Me Do It B

© DAVE EDMUNOS—Slipping Away B

© BRYAN ADAMS—Cuts Like A Knife B

® THE ELECTRIC LIGHT ORCHESTRA-Rock ‘N’ Rell Is

King B
© QUARTERFLASH—Take Me To Heart B
@ BILLY IDOL-White Wedding B
© TOTO-Waiting For Your Love A
® BERLIN-The Metro A
o J0AN JETT AND THE BLACKHEARTS —Fake Friends A
® CULTURE CLUB—1'l Tumble 4 Ya A
® PRISM—Beat Street A

WK1J-FM—Louisville
(Jim Golden—M.D.)
* % MEN AT WORK - Overkill 8-3
* % KENNY ROGERS—-All My Life 7-5
* IRENE CARA—Flashdance . . . What A Feeling 9-6
* SERGIO MENDES—Never Gonna Let You Go 119

WOMP-FM—Bellaire
(Don Michales—P.D.)
% STYX-Don't Let N End ] |
* % EDDY GRANT-Electnic Avenue 5 3
* CULTURE CLUB-Time 6-6
* MICHAEL JACKSON—Wanna Be Startin’ Something

# THE POLICE—Every Breath You Take 18-9
ee MICHAEL SEMBELLO—Maniac

@e DIANA ROSS—Peces Of Ice

® PRINCE-1999 B

© RITA COOLIDGE-AIl Time High A

© DEF LEPPARD —Rock Of Ages A

© MEN AT WORK—It's A Mistake A

® DAVE EDMUNOS-Slipping Away A

® TONY CAREY-West Coast Summer Nights A
@ RED ROCKERS—China A

WXGT-FM—Columbus
(Teri Nutter—M.D.)
* % THE POLICE—Every Breath You Take 11-4
* % MADNESS—Our House 16 12
* LOVERBOY-Hot Girls In Love 25 18
* STEVIE NICKS—Stand Back 24-19
# THE KINKS—Come Dancing 23-20
®e ERIC CLAPTON—The Shape You're In
®e PRINCE-1999
o DEF LEPPARD—-Rock Of Ages B

Southwest Region

mmm* PRIME MOVERS mmemm
THE POLICE—Every Breath You Take (A&M)
PRINCE—1999 (Warner Bros.)

STYX—Don't Let It End (A&M)

mmmme TOP ADD ONS s

MEN AT WORK—It's A Mistake (Columbia)

THE ELECTRIC LIGHT ORCHESTRA—Rock ‘N’
Roll Is King (Jet)

MICHAEL SEMBELLO—Maniac (Casablanca)

s BREAKOUTS u—

DIANA ROSS—Pieces Of Ice (RCA)
THE FIXX—Saved By Zero (MCA)
STEVIE NICKS—Stand Back (Modern)

KAFM-FM—Dallas
{Pete Thompson—M.D.)
* % THE POLICE—Every Breath You Take 3-1
* % MADNESS-Our House 15-5
* PRINCE-1999 11-6
* THE HUMAN LEAGUE—(Keep Feeling) Fascination
1

= OEF LEPPARD—Rock Of Ages 30-1