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Black Artists
Join PUSH’s
Chi Boycott

This story prepared by Nelson
George in New York and Moira
MecCormick in Chicago.

NEW YORK -The call by Rev.
Jesse Jackson for a boycott of Chi-
cagoFest appears to be taking hold.
Four prominent black acts puiled
out of the city-sponsored event last
week, following Stevie Wonder's
canccllation (Billboard. Aug. 7).

The festival runs Aug. 4-15 at Chi-
cago’s Navy Pier. Operation PUSH
president Jackson is leading the boy-
cott Lo protest Mayor Jane Byrne’s
appointment of three whites to the
city’s housing authority.

According to Wonder’s lawyers,
the superstar was concerned about
the possibility of “civil disobe-
dience™ at the concert. He had the
contractual option as to whether to
appear under those circumstances.
The other acts that cancelled were
the Dazz Band, the Reddings.
O’Bryan and Odyssey.

Don Cornclius, manager of
O’Bryan, comments that he pulled
his artist at the request of Jackson.

(Continued on page 62)

CBS Raises Prices

On Singles,

Midlines

By JOHN SIPPE’

LOS ANGELES--CBS Records
joins the competition with wholesale
price increases on singles and mid-
line product which take its base
price to where others have gone dur-
ing the past 90 days.

Audiophile
Prices Lowered
By CBS, RCA

By IRV LICHTMAN

NEW YORK CBS and RCA
have moved to bring most ot their
audiophile product series in line
with $12.98 list.

Both companies attempted 1o
compete head-on with independent
“supersound™ labels via $15.98 -
tles, but sales have apparently fallen
short of expectations. In addition,
the price tag faced competition from
less expensive digital recordings out
of the PolyGram and Angel stablcs.

For its part, RCA Red Seal this

(Continued on puge 68)

Arista Records and Tapes.

ARETHA! Produced by LUTHER VANDROSS! “JUMP TO IT"! (AS0699) The
hottest R&B record in America, from the LP that's getting everyone jump-
ing. When The Queen Of Soul cuts loose, with Luther at the helm, what
did you expect? Jump To It (AL 9602). Aretha at her all-time greatest! On

chains are identitied

=
adopted. Page 3.

(Advertisement)

Effective Monday (2). base price
on the company’s $5.98s was ele-
vated from $3.02 10 $3.18. Singles re-
leased after Aug. 2 went from 83
cents t0 99 cents. In so doing, CBS
joins the $1.99 trend on 45s, atter
being the lone holdout at $1.69.

For the past year, CBS has had no
official list price.

The label has initiated two other
price. moves. Audiophile  digitals
have dropped from $8.76 1o $6.63,
indicating the decision to move
Mastersound digitals into the Mas-
terworks catalog (Billboard. Aug. 7).
Thus. the digitals carry a wholesale
price structured as if they were
$12.98 list. Mastersound half-speed
product keeps its $8.76 tag.

Also reduced are K-prefix album
titles. going from $5.04 to $3.18 as
midlines. This catalog mostly com-
prises country product.

In the letter received by accounts
early last week, CBS stated that 1t
had increased its market share and
had madc economics. but that it was
still forced to raise prices to cover es-
calating costs.

e RATINGS RESULTS are highly positive for Chicago’s WBBM-FM,
which is operating consultant Mike Joseph's “Hot Hits.” Or is it Joseph’s for-
mat? The station’s owner, CBS, says ‘no.” Page 20.

¢ GOTHAM RETAILER J&R Music World has pursued unusually verti-
cal expansion since the carly "70s. Its seven outlets occupy most of one Man-
hattan block, and a new one will open later this month. Page 3.

o AOR NEWCOMER WAPP-FM debuted in New York with a splash of
publicity. Now it’s time for the ratings, and latest Birch data say the station is
succeeding--mostly at the expense of WPLJ. Page 20.

® SUPERSTAR ACTS are sct for the largest non-charity music festival to
be held in years, bankrolled by the inventor of the Apple computer. The or-
ganizers have reportedly spent millions (or performers and the preparation of
a special California site. Page 3.

e RETAIL MERCHANDISING is top priority for gospel record com-
panies. as they look to counter the weak cconomy’s effect on sales. Certain

as central to this thrust. Page 19.

® AM DAYTIMERS will be able to expand their broadcasting hours into
drive-time during the winter months if a recently issued FCC proposal 1s

e VIDEO MUSIC in the form of the 24-hour MTYV channel is expected to
bow on New York’s Manhattan Cable soon. The Warner-Amex company has
been trying hard to get into this influential market. Page 3.

NEW YORK-—As AM stereo
finally becomes a reality in key
markets. broadcasters are spawn-
ing ambitious promotion cam-
paigns to let listeners in on the in-
3 novation.
Stations which have recently
2 thrown the switch en AM stereo

include KFRC San Francisco,
WLS Chicago, WNBC New
York, KTSA San Antonio,
KMBZ Kansas City and WMAL
Washington, all using the Kahn-
Hazeltine system.

Among the promotional gim-
micks being employed are give-
% aways of personal stereo AM ra-
dios newly manufactured by
Mura Corp. of Westbury, N.Y..
; designed to receive the Kahn sys-
tem.

Bernard Waterman, owner of
KTSA San Antonio, generally
acknowledged to be the first tull-

time AM stereo statron, is looking
Z to boost listenership by giving
away 10,000 of thesc receivers as
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AM Stereo Outlets
Promote The Shift

By DOUGLAS E. HALL

soon as Mura can deliver them.

Alttough Kahn was the first to
be approved by the FCC, the
comm ss10n is one-at-a-time ap-
proving all systems in line with
its let-the-marketplace-decide
policy Harris was the second to
win approval Wednesday (4). At
the same tme. Magnavox
through Continental Electronics
filed =ith the FCC for its ap-
proval.

With Harris approved. WQXI
Atlanta expects to be the first sta-
tion t¢ be broadcasting with that
system:. A spokesman for Harris
siays arother [0 stations will be
on before Lator Day.

WQCXI p.d. Fleetwood Gruver
says, “We don’t want to go crazy
prometing this. You can’t hear
the Harris system in sterco now,”
noting that lis eners can now put
two AM morno radios together
and listen to the Kahn sterco sys-
tem.

(Continued on page 70)
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(HEETAH “ROCK & ROLL WOM=N" ALBERT/ATLANTIC 1 80011. Amenca,
lock up your sons! Man-eating rock 'n’ roll is here. With Cheetah! Lyndsay

and Chrissie Hammond are Che=.ah, a powerhouse frontiine for Australia's

atlantic Records and Cassettes. And watch for Cheetah on MTV
(Advertisement)

(Adverti

wewest triumph. Get ready for th2 bite, kick and scratch ot Cheetah. “Fock
& Roll Women.” Produced by ¥anda & Young for Albert Productions on

)
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General News

By BILL HOLLAND

WASHINGTON-The nation’s
daytime-only AM stations, which
have generally been forced during
winter months to sign off at sunset
(right in the middle of drive-time),
will soon be able to expand their
hours of operation, according to a
long-awaited FCC proposal issued
last week.

If adopted, this would extend the
hours of post-sunset operation to 6
p-m., rather than the hour of sunset,
which, in what an FCC official
termed “the higher latitudes and
during winter time,” could extend
broadcast time by as much as two
hours.

See Winter Relief For AM Daytimers

Wilson A, LaFollette of the FCC’s
breadcast bureau’s policy and rules
division notes that there are more
than 2,300 AM daytimers, and he es-
timates that as many as 2,000 of
those licensees would be affected by
the new protection.

The FCC currently has a sunrise
provision, which allows the stations
to sign on the air at 6 a.m. rather
than sunrise, if sunrise comes later.

The daytime stations have been
pressing for an extension. or an out-
right abolishment of the FCC’s strict
sunrise-sunset rules for many years,
and the most recent government-
backed petition for daytimer relief
dates back to September, 1981 when

the NTIA asked the FCC to ease the
restrictions on hours.

The NAB has had a daytimer res-
olution on the books since 1979,
when it was determined that day-
timers be converted to unlimited
time facilities, and at the Region II
Radio Conference last November,
the NAB pushed for expanded
hours as an outgrowth of the FCC’s
1980 decision to cut back nighttime
protection of clear channel stations.

The extended-hours proposal, is-
sued for public comment, was
passed by the Commission unani-
mously. A final rule and order could

PENDING JUDGE’S RULING

come by the fall.

Giant Outdoor Calif. Fest Set

20 Acts Expected To Perform At September Event

LOS ANGELES — The US
(“United in Song”) Festival, a giant
outdoor event conceived by Apple
Computer inventor Steve Wozniak
in 1980, becomes reality Sept. 3-5 in
Glen Helen Regional Park outside
San Bernardino, at a cost estimated
to be $12.5 million.

The festival has allocated $2 mil-
lion in talent costs, and a total of 20
acts are expected to perform. Pro-

MUSICAL MEAL—Chuck Manglone makes a surprise appearance during a

moter Bill Graham has thus far
signed the Police, Talking Heads,
the B-52’s, Oingo Boingo and the
English Beat for Friday (3),4 p.m. to
midnight; Tom Petty and the Heart-
breakers, Pat Benatar, Santana and
Eddie Money for Saturday, 10 a.m.
to midnight; and Fleetwood Mac,
Jackson Browne and Jerry Jeff
Walker for Sunday, 10 a.m. to 6 p.m.

Wozniak and his festival director,

luncheon at the 13th annual Stark Records & Tape Service convention. More
photos, page 18.

Dr. Peter Ellis, an educator, have
worked since March to establish a
site which would comfortably house
and seat approximately 250,000. A
$37.50 ticket enables one to attend
all three days. Ticket sales are being
cut off five days before the event.
Both Teletron and Select-A-Seat
handle ducats.

Craig Tocher, festival director in
charge of ground preparation, de-
scribes the site as doughnut-shaped
with a separate exhibit area where
computer software and hardware
will be featured and the 57.5 acres of
natural amphitheater, in the center
of which concerts will be staged. In
preparing the bowl, more than
300,000 cubic yards of earth were
moved.

The stage, according to Graham’s
Mark Bethel, is pipe frame, eight
feet above the ground, stretching
190 feet. Two large, front-projected
video screens will be on either end of
the structure.

Main stage sound is being han-
dled by Gene and Roy Clair of
Lititz, Pa. The Clair Bros. will use
140 of their special S-4 speakers. De-
lay sound is being set up on four 24
by 16 by 30-foot-high towers in the
vast amphitheater by Showco. Be-
thel expects more than 400,000 watts
of sound will be used overall.

Daily transportation to the festi-
val from seven locations in San
Diego and here costs $26 and $20,
respectively. Northern California

(Continued on page 43)

New Goody Trial
Could Begin Soon

By LEO SACKS

NEW YORK-—A new trial for
Sam Goody Inc. and former com-
pany vice president Samuel Stolon
on counterfeit tape trafficking
charges could begin in October if a
Federal judge rules against defense
motions to dismiss the case. There is
also a possibility that the trial prose-
cutor who left the Justice Depart-
ment for private practice earlier this
year will argue the Government’s
case again.

The likelihood of a new trial
emerges in light of last week’s deci-
sion by U.S. Solicitor General Rex
E. Lee that he will not seek a Su-
preme Court review of a ruling by a
Federal judge that voided a jury’s
1981 conviction of the defendants
on counts of interstate trans-
portation of illicit merchandise and
copyright infringement (Billboard,
Aug. 7).

Mark Sheehan, a Justice Depart-
ment spokesman, says the Solicitor
General’s ruling “had nothing to do
with the merits of the case” and that
the decision “was solely a matter of
legal procedure.”

“The Government has a good
record when it comes to arguing why
the Supreme Court should accept a
certain case because we screen them
very carefully,” he notes. “But the
appellate court ruled that the Gov-
ernment could not appeal the new
trial order, and the Solicitor General
felt that the issue did not rise to the
level of importance to warrant a
hearing by the high court.”

Judge Thomas C. Platt of Federal
District Court in Brooklyn ordered a
new trial for the retailer and execu-
tive in July 1981 on the grounds that
the jury’s verdict might have been
“tainted” by various considerations,
including prosecutorial misconduct.
The Government appealed the order
last fall to the U.S. Appeals Court
for the Second Circuit here, but a
three-judge panel upheld Judge
Platt’s ruling in March, noting that it
lacked the “appellate jurisdiction”
to overturn the decision. Joel Cohen,
an assistant attorney in charge of the
Justice Department’s Organized
Crime Strike Force in Brooklyn, says
the Government is prepared to hold
a second trial and that former Strike
Force official John H. Jacobs had
“volunteered” to prosecute the case.
He declined to discuss any aspect of

J&R Music World Continuing Expansion

By JOHN SIPPEL

NEW YORK-—With the sched-
uled opening next Sunday (15) of its
home computer and video game
store, J&R Music World continues a
unique vertical trend in home enter-
tainment retailing that began with a
500-square-foot audio store in Man-
hattan’s south end financial district.

Unlike the typically horizontal
geographical growth seen for retail
since the early *60s, Joe and Rachelle
Friedman, founders of J&R, have
built upward. Now their seven units,
plus warehouse, administration and
import-export stock, occupy most of
their Park Row block.

J&R has separate classical, opera,
jazz, pop, videocassette and audio
hardware stores in floors of two
buildings it has acquired in the fi-
nancial district. Warehousing and
administrative quarters occupy

other space along with an import/
export area and a self-contained
mail order area.

Further accenting the Friedmans’
unique slant on building a retail em-
pire is their emphasis on mail order.
A separate art department/composi-
tion staff of nine persons creates
catalogs and supplements that top a
three million mailing-piece total
yearly. Annually, J&R mails four
240-page audio hardware and car
stereo and accessories catalogs with
six smaller interim supplements. Six
video software catalogs go out every
12 months, along with six album
catalogs and a similar number of
video hardware mailings.

Eleven years ago the Friedmans
were young newlyweds, bent on
opening a retail venture. They tried
a handbags concession in a nearby
store, but felt it was not for them.
Joe, an electrical engineer formerly

with Western Union, liked the possi-
bility of audio hardware. They took
a 500-square-foot basement at 33
Park Row, and recall stocking
mostly Panasonic and Sony compo-
nents at the start.

Rachelle, who clerked at the store
after she finished her undergraduate
semester hours, meanwhile got calls
for records, so they added a few
browser bins.

Today, 33 Park Row has a classi-
cal store in the basement. Howard
Weiner, formerly with Schirmer and
King Karol, supervises that floor
and the opera floor above in the
1,000-square-foot building. “We
stock the basic Schwann catalog plus
30% more in import titles,” Weiner
explains. He estimates he carries
about 30,000 domestic titles on the
two floors. The $9.98 list titles go for
$6.99, while $10.98s are ticketed at
$7.99. J&R Music rarely deviates

www.americanradiohistorv.com

from its price formula in any store,
rarely offering sales or specials. Four
fulltimers and a part-timer staff the
classical floor.

Holding the fort alone on the op-
era floor is Ken Harris, an acknowl-
edged authority on grand opera,
whose fourth book, a Penguin soft-
cover, is just released, entitled “The
Ultimate Opera Quiz Book.”

Weiner emphasizes the new re-
leases on both floors, with these al-
bums prominently displayed and
demonstrated. “We don’t take
money or discounts to push new re-
leases. We use our own judgment,”
he adds. While one register has
served both floors, J&R is currently
adding individual registers on each
of the classical floors.

On the top floor, Debbie Morgan
supervises marketing of 15,000 dif-
ferent jazz titles (Billboard, May 22).

(Continued on page 18)

the Solicitor General’s decision.

Jacobs, a partner in the law firm
of Kulcsar & Jacobs here, says he
does not think the Government’s
case against Goody and Stolon has
been weakened much. “The defend-
ants were acquitted on a number of
counts, including racketeering, but
there’s still plenty of evidence left to
convict them,” he asserts. “The
Strike Force asked me if I'd be inter-
ested in returning as a special prose-
cutor, and I said I would. I like to
finish what I start.”

Jacobs says that it is not unusual
for a former Government prosecutor
to return to a case with which he was
previously associated. *1 think it
would pose a pretty big obstacle and
put a tremendous burden on the Jus-
tice Department to find a person

(Continued on page 68)

MTV Ready For
N.Y.C. Debut

By LAURA FOTI

NEW YORK—-MTYV, the Warner-
Amex 24-hour music channel, is
apparently set to crack the New
York City market, with the addition
of its service by Manhattan Cable.

According to Dick Clark, vice
president of marketing for Manhat-
tan Cable, “We anticipate making a
decision shortly” as to when and
how MTV will become part of its
programming mix. “We may end up
having to move some programming
around, but nothing will be
dropped,” he asserts.

MTYV has been trying since its in-
ception to enter the market, and has
succeeded in virtually surrounding

(Continued on page 62)
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JULY RIAA CERTIFICATIONS

_General News

Gold Singles Up For Pop-Rock

By PAUL GREIN

LOS ANGELES—Gold certifica-
tions are way off for singles gener-
ally, but they’re up significantly in
one category of music: hard-driving
pop-rock.

Both of the singles that want gold
in July—the Human League’s
“Don’t You Want Me” and Survi-
vor’s “Eye Of The Tiger”—fit into
this sound category, as do four other
singles that have earned gold stripes
this year: Joan Jett & the Black-
hearts’ “I Love Rock’N’Roll,” the
Go-Go’s “We Got The Beat” and
the J. Geils Band’s “Freeze-Frame”
and “Centerfold,” Buckner & Gar-
cia’s punchy “Pac-Man Fever”
could also be counted here, though it
had a bit more of a teen/novelty ori-
entation.

By contrast, the only out-and-out
rocker to go gold in the first seven
months of 1981 was Pat Benatar’s

“Hit Me With Your Best Shot,”
though a nod should also be made to
upbeat pop-rock hits like Kim
Carnes’ “Bette Davis Eyes” and
Daryl Hall & John Oates’ “Kiss On
My List.” Several of the rock artists
that earned gold singles last year,
namely REO Speedwagon, Blondie
and John Lennon, did it with softer
pop ballads. Now, though, pop ra-
dio seems to be more receptive to a
somewhat harder, more aggressive
beat.

Gold singles, conversely, are way
down for black and country artists
compared to a year ago. Earth, Wind
& Fire and Stevie Wonder (who
shared billing on “Ebony & lvory”)

" are the only black acts to earn gold

singles so far this year, while in the
first seven months of ’81 the feat was
attained by six acts: A Taste Of
Honey, Kool & the Gang, Stephanie
Mills, Smokey Robinson, Frankie
Smith and Yarbrough & Peoples.

FOOL’S GOLD—John Cougar, center, celebrates his recent gold album for
**American Fool.” Flanking Cougar are PolyGram’s Bill Cataldo, left, and Bob

Edson.

Landmark Damages In
Video Signal Piracy Case

WASHINGTON—A landmark
damages judgment affecting the fate
of illegal manufacturers and sellers
of video signal reception devices has
been handed down here. A U.S. Dis-
trict Court judge has ruled that a
video signal pirate must pay
$107,375 in damages to the Marquee
Television Network Inc., Home Box
Office distributor.

The case was brought to court by
Marquee’s own lawyers. Although
HBO did not enter the case, it
worked behind the scenes and will
probably use the precedential deci-
sion to go after other offenders.

Marquee, based here, says the
civil judgment is the largest ever
awarded to a pay-tv firm.

The final judgment against Wil-
liam Early (T/A Aida TV Sales &
Service of Washington) by Judge
John H. Pratt follows the grant of a
permanent injunction against Early
and 11 other distributors. Marquee
had filed suit in August, 1981. All
except the Early case were settled
out of court.

The judgment represents a reim-
bursement for lost profits as well as
compensation for damages to Mar-
quee’s reputation and good will.

The illegal equipment sold by
Early includes antennas and con-
verters placed on roofs to receive sig-
nals. The equipment costs between
$200 and $300 at retail, plus installa-
tion.

Steven Wechsler, Marquee’s exec-

utive vice president, says the ruling
provides “an additional incentive
for Marquee to seek out other unau-
thorized distributors and purchasers
and aggressively pursue all appro-
priate court actions.”

Marquee charged in the case that
the illegal distributor had violated
the “unauthorized use” and “illegal
interception” statutes of the Com-
munications Act.

FIRST SUCH ACTION

And no country acts have netted
gold singles so far this year, while
four had done it by this point last
year: the Oak Ridge Boys, Dolly
Parton, Eddie Rabbitt and Juice
Newton.

Overall, gold singles are down
29% from the first seven months of
’81. And that figure includes two
recently-certified “read-along” kid-
die disks on Disney’s Buena Vista la-

(Continued on page 62)

Study Finds
Record Sales
Down In Spain

By ED OWEN

MADRID—Declining sales cur-
rently characterize the Spanish mu-
sic industry, according to a new re-
port prepared by the nation’s major
record companies. It covers the first
half of 1982.

Record and tape volume is down
by an average 10%, and audio hard-
ware sales have slumped 30%, while
increases of 50% in video software
and hardware business indicate the
rival pull of the new medium on
consumer spending.

Main reasons for the decline cited
by industry chiefs are unemploy-
ment, increasing home taping, pirate
imports from Portugal and Japan,
lack of tv exposure—there is only one
pop music program on Spanish tv—
and the effect of the World Cup Fi-
nals held here this summer, resulting
in a 60% fall-off of retail trading for
the record shops during much of
June and July.

Overall, observers here feel the
Spanish industry will have to de-
pend on swift action to revive the ail-
ing music scene, and on good market
research, something which in Spain
is by no means straightforward.
Most promising sign to Spaniards
themselves is the growing share of
sales achieved by local talent. But
unfortunately exports, particularly
those to Latin America, have been
hit by currency fluctuations and roy-
alty payment problems.

Marcial Elgueta, international
manager of Columbia SA, says his
company’s sales are down on last
year and an ambitious organization
program is to be inititated. “Our
methods and systems have to
change,” he notes. “The market is
now very difficult: people are just
not buying records. We now reckon

(Continued on page 57)

Studios Sue Cable Firm

By BILL HOLLAND

WASHINGTON — Nine major
motion picture studios have filed a
copyright infringement suit against
a local cable operator in U.S. Dis-
trict Court in Alexandria, Va. It is
said to be the first such action by the
film community.

The suit, filed by the studios July
30, concerns Arlington Tele-
communications Corp. (ARTEC),
which allegedly. filed incomplete
cable copyright forms with the U.S.
Copyright Office. Alleged violations
of Section III of the Act would add
up to about $40,000 in unpaid royal-
ties since 1979.

Cable television systems, such as
ARTEC, which retransmit signals
from distant tv stations, are required
by Section III to pay specified per-

centages of their gross receipts into a
royalty pool. The pool is then di-
vided among copyright owners by
the Copyright Royalty Tribunal. In
addition to criminal penalties for in-
fringements, copyright owners are
entitled to recover statutory dam-
ages of between $250 and $10,000
for each violation.

According to an official at the
Motion Picture Assn. of America
(MPAA) here, ARTEC filed partial
royalties for 1979 and 1981. The
MPAA spokesman adds that the
Copyright Office has not been able
to locate any royalties paid by the
firm for 1980.

The partial royalties, says the
(Continued on page 41)
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__Executive Turntable |

Record Companies

Steven Epstein appointed executive producer of CBS Masterworks in New
York. He has been a producer for the label since 1973. ... Mark Ratner joins
Warner Bros. Records in Los Angeles in the
! national singles promotion department. He
was associate director of national singles pro-
motion for Elektra/Asylum Records. ...
Sam Stolon named general manager of the
Moss Music Group in New York. He was
vice president of the Sam Goody record
chain. ... Katie Gillon upped to manager of
administration for MCA Records in Nash-
ville. She was administrative assistant and
served as office manager for ABC before MCA acquired the label.

Jill Christiansen appointed director of publicity for Bearsville Records in
Bearsville, N.Y. She was manager of national tour publicity
for Arista Records. . . . Robert Bean named manager of sales
for the Detroit branch of RCA Records. He was with WEA in
Detroit for 11 years. ... Rich Girod upped to Midwest re-
gional sales manager for A&M Records in Chicago. He was
local marketing coordinator. ... At Viking Records in Los
Angeles, Rick Gabaldon named vice president and general

if manager; Todd Smith appointed executive vice president of

Christiansen national sales; Wilma Skeen named secretary and elected to

the board of direetors; and Len Chapman appointed national
sales manager of Symphonette Music Distributors.

Marketing

Keith Wood named controller for WEA in Los Angeles. He was director of
financial planning for the CBS Television Network. . . . David S. Hutkin upped
to vice president of merchandising for Pickwick Distribution’s rack services di-
vision. He has been with the division for three years.

Publishing

Ken Malian named attorney for the PolyGram Music publishing division in
the U.S. (Chappell and Intersong Music). Malian, who is based in New York,
was a member of the Brady & Tarpey law firm.

Video/Pro Equipment

Paul Klein is the new president of Playboy Cable Network in Los Angeles,
succeeding W. Russell Barry, who has resigned. Klein was most recently presi-
dent of PKO Television, prior to which he was head of programming for
NBC-TV. Barry will remain at Playboy indefinitely. . . . George Schupp named
vice president and general manager of the Sony Corp. of America’s consumer
electronics laboratories in Paramus, N.J. He was vice president and general
manager of video operations for Zenith Radio. . .. Patrick Carr named adver-
tising manager for BASF Systems’ audio/video products division in Bedford,
Mass. He was with Gillette.

Ellen Davis named director of marketing public relations for Warner Amex
Satellite Entertainment in New York. She was publicity projects director for
Paramount Pictures. Also at Warner Amex, Susan Raisch named director of
affiliate public relations. She was manager of affiliate public relations. ...
Dianne Falciola named consumer products manager for VCA Duplicating in
New York. She was an account executive at S/T Videocassette.

Related Fields

Michael Brokaw upped to senior vice president at Kragen and Co. in Los
Angeles. He has been with the firm for three years. . .. Lance Bogart joins the
Firmature Group public relations division as director of mu-
B sic accounts in Los Angeles. He was Los Angeles area promo-

& tional manager for PolyGram Records. ... Karen Marino
named manager of sales administration for Metromedia Pro-
ducers Corp. in Los Angeles. She was administrative assistant.
... Rich Nesin joins the college department of Monarch En-

Ak

Epstein Ratner

" tertainment Bureau in New Jersey. He was a tour coordinator
for McFarland Design Enterprises. ... William Adams joins
the Almi Group in New York as president. He will hold the
additional positions of president, RKO Century Warner
Theatres; vice chairman, Century Circuit; and vice chairman of Almi Distri-
bution. He was with Chemical Bank.

Brokaw ’

CHEERS—Adrian Belew, center, celebrates the success of his first solo Is-

land album, “Lone Rhino,” at a recent party in his honor at Atlantic Records In

New York. Joining in the festivities are Atco’s Reen Nalli, left, and Island’s
Eddie Gilreath.

Billboard (ISSN 0006-2510) Vol. 94 No. 32 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billbard are available on microfilm from KTO
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard,
P.0. Box 1413, Riverton, NJ. 08077, (609) 786-1669.



www.americanradiohistory.com

THE “CHANGE” THAT EVERYBODY'’S TALKING ABOUT.

BARRY WHITE, “CHANGE.”
THE HIT SINGLE, NOW AN ALBUM.
ON UNLIMITED GOLD RECORDS AND TAPES.

DISTRIBUTED BY CBS RECORDS.
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 Chartbeat

CSN Returns To Top 10;
Sales Surprises Continue

By PAUL GREIN

Crosby, Stills & Nash this week
clinches its second top 10 single with
“Wasted On The Way” (Atlantic). It
comes five years after the trio’s first
top 10 hit, “Just A Song Before I
Go.”

This belated AM acceptance is
ironic because the group didn’t
achieve nearly as much singles suc-
cess in 1969 when its debut album
turned the music business on its ear.
“Suite: Judy Blue Eyes” peaked at
number 2! that year; “Marrakesh
Express” crested at 28.

It’s ironic, too, because the hal-
lowed assemblage of Crosby, Stills,
Nash & Young never had a top 10
single, despite three No. | albums in
the early *70s. Three CSNY singles,
however, came close: “Woodstock,”

“Ohio” and “Teach Your Children”
all made the top 20 in 1970.

Neil Young stands as the only
member of that classic group to
reach the top 10 as a solo act: he hit
No. | in 1972 with “Heart Of Gold”
(Reprise). Stephen Stills’ high point
as a solo performer was “Love The
One You’re With,” which hit 14 in
1970. Graham Nash’s solo peak was
“Chicago,” which made 35 in 1971;
David Crosby’s was “Music Is Love,”
which hit 95 that same year. In addi-
tion, a Crosby-Nash collaboration,
“Immigration Man,” made 36 in
1972.

All four members had hit the top
10 in prior group associations in the
mid '60s. Crosby was part of the

(Continued on page 62)

American Supergroup looking for
heavy metal lead guitarist. Next major
U.S. arena tour to begin this summer.
Must be outstanding onstage per-
former, tall (6 ft. range), long hair, and
must sing and write. Professionals only
to respond. Please send tape, photo,

and resume to

Supergroup

321 S. Beverly Dr. #B
Beverly Hills, Ca. 90212

General News

Midwest Theme: Do It Yourself
Boberg’s Speech Highlights Chi Music Exchange

By MOIRA McCORMICK

CHICAGO —~ The prevailing
theme for the first annual Midwest
Music Exchange, held here July 25-
27 at the Bismarck Hotel, was a
humble one: do it yourself, and if
you want success badly enough,
youw’ll get it.

Highlighting the three-day pro-
gram of seminars, workshops, show-
cases and exhibits (Billboard, Aug.
7) was the address Monday (26) by
Jay Boberg, vice president of IRS
Records.

Boberg, whose independent la-
bel’s recent success with the Go-Go’s
was particularly relevant to the indie
slant of the Exchange, emphasized
the imporance of simple common
sense. Be it an indie label trying to
get off the ground or a local band at-
tempting to make it nationwide, Bo-
berg advised, “Remember it’s a busi-
ness. Don’t spend more than you
make. Pay your bills. Make ends
meet, butdoiton your own terms.”

Boberg proposed ‘*‘alternative
marketing” for exposing new bands.
as a way of getting around the ever-
tightening radio market.

Describing his “building-block
theory,” Boberg offered touring as
“the most effective way of spreading
the word—breaking your band from
the street,” pointing out the Mid-
west’s ideal location for developing
a strong regional base. He advised
utilizing local press, retail, college
radio and dance clubs at all stops on
the itinerary.

Boberg suggested a paraphernalia
blitz as further means of creating a
buzz: T-shirts, buttons, stickers
(“they’re great—they're very difficult
to get off of things”) and the all-im-
portant record.

“Put out your own seven-inch,”
Boberg urged. “*It’s very educational.
Use regional spread like a plague.
Communicate the success you're
getting, ’til the record companies
can’t deny it.”

Boberg’s speech effectively
summed up the aims of the Ex-
change’s 66 seminars. Local and na-
tional music industry figures acted

Study Finds
U.S. Is Still
Having Fun

NEW YORK-—Recession or no,
Americans are finding the dollars
(and time) to spend on leisure-time
activities—like listening to music.

A just-published research study
by Opinion Research Corp. of
Princeton, N.J. concludes that the
consumer’s leisure time desire “of-
fers a myriad of opportunities to
manufacturers” in, among others,
the entertainment industry.

Americans, the study states, spend
an average of $12.70 a month for
recordings (it’s $15.20 for books and
$10.40 for magazines). Fully 83% of
the general public is “wired” for
sound and music, with stereo com-
ponent ownership substantially
higher (57%) than that of stereo con-
soles. AM/FM radio ownership is
not only high (73%), but cuts a wide
demographic swath, regardless of
family income. The average amount
spent on stereo components is $455.

The 169-page report, “America At
Leisure: The Games People Play,” is
based on interviews conducted last
spring with a probability sample of
1,010 people, aged 18 and over, liv-
ing in private households in the con-
tinental U.S. It’s available from
ORC at $2,500.

www.americanradiohistorv.com

as seminar panelists, fielding ques-
tions from paying participants.

The seminars were arranged in
“tracks,” geared around “areas of
particular interest,” with five con-
secutive seminars in each of the fol-
lowing categories: “The ‘Big’ Busi-
ness,” “Regional Biz,” “Songwriter/
Publisher,” “Commercial/Indus-
trial Music,” “Studios,” and “Inde-
pendent Record Labels” Some
seminar highlights:

® “Why Labels Choose The Art-
ists They Choose”: Track record,
material and long-term potential
were the Big Three to a panel of in-
dependent producers and major-la-
bel a&r reps. Other reasons for sign-
ing an artist ranged from emotional
(Larry Hamby, director of talent ac-
quisition at Epic: “I have to fall in
love with an act”) to logical (Lou Si-
mon, Pulse Records, Chicago:
“Study demographics; match them
to a marketing plan.”)

® “Getting Your Career Out Of
The Basement And On The Road”:
According to Bob Monaco and Jim
Riordan, authors of industry self-
help book *“The Platinum Rain-

bow,” “Most artists are premature in
career actions. Recognize that every
rejection is moving you along, one
more name to check off the list. Play
live, polish your act, build a team.
No star made it alone.”
® “The Producers’ Idea Work-
shop”: Full of ideas, some practical,
other suggestions not so usable. Pan-
elists James Mack, Raghu Gadhoke
and Robin McBride, all indie pro-
ducers, had brainstorms ranging
from raiding label vaults for
leaseable masters that could be eas-
ily reworked for specific inter-
national markets to listening to ev-
ery single demo tape submitted to
them as a source of material for
signed acts cutting LPs. Questions
from the audience focused on execu-
tive production rather than technical
issues.
® “War Stories From The Yellow
Brick Road”: Jeff Murphy of
Elektra recording artists Shoes,
whose 1976 indie album led to their
major contract, noted that since
signing, “You find you just can’t get
away from the business—you be-
(Continued on page 68)

L4

BACKSTAGE AT BYRNE—Following a recent Foreigner concert at Byrne
Arena in New Jersey, group member Mick Jones, right, chatted with Atlantic

Records vice president Noreen Woods, left, and manager Bud Prager.

from the road.

REFUGE
FROM
THE ROAD.

Le Parc, an informal hide-away on a quiet resi-
dential street just 1 block west of La Cienega's
“Restaurant Row." 152 suites, each with wet bar,
kitchenette and balcony. Complimentary con-
tinental breakfast and limousine service available
within the area. Le Parc . . . your perfect refuge

&
Le Parc

hotel de luxe

733 N. West Knoll ® West Hollywood, CA 90069
(213) 855-8888
Toll-Free: U.S. (800) 421-4666
Calif. (800) 252-2152

O ek SV S NPy e POV S T



www.americanradiohistory.com

Music From the Motion Picture

Jackson Browne Jimmy Buffett
Don Felder iy The Go-Go's
Louise Goffin . _ Sammy Hagar

Don Henley L .‘ Gerard McMahon
Graham Nash - L 4 ‘ Stevie Nicks

Oingo Boingo / -' . Palmer/Jost

Poco o 3 — - ' Quarterflash

Ravyns i, | —e Timothy B. Schmit

Billy Squier : Domna Summer

Joe Walsh

Album Executive Producer: Irving Azoff
Album Compiled by Irving Azoff, Howard Kaufman and Bob Destocki

A REFUGEE Films Procuction  An AMY HECKERLUING Fim  “FAST TIMES AT RIDGEMONT HIGH'
SEANPENN  JENNIFER JASON LEIGH JUDGE REINHOLE  PHOEBE CATES  BRIAN BACKER
ROBERT ROMANUS and RAY "NVALSTON Sceenpia, o, CAMERON CROWE Based on the noot oy CAMERON CROWE
Fxecutive Preduce C.O. ERICKSOM Proaucea C, ART LINSON =ra IRVING AZORF Cirecred oy AMY HECKERUNG A UNIVERSAL Picture

ASYLUM RECORDS

« 1382 Elekba Asylum Recorgs @ A Vane canons Co PrinteainU S A
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" Market Quotations

As of closing, Aug. 4, 1982

Annual

High " Low NAME PE (fg:;; High Low Close Change
13/16 % Altec Corporation - 12 9/16 9/16 9/16 — 1/16
42 26% ABC 6 686 40% 39% 39% - %
35% 25% American Can 9 9t  28% 27% 28% + %
7% 4 Automatic Radio 4 17 7 6% 7 + Y
47% 3% CBS 5 614 38% 37% 37% -1
7V 5  Craig Corporation 21 - - - &% Unch.
59% 47 Disney, Walt 15 1116 51% 51 51 - %
4 2% Electrosound Group - 16 3% 3 3% + %
7% 3% Filmways, Inc. - 78 7 6% 6% Unch.
17 11%  Gulf + Western 3 2792 12% 1t%h  11% - Y
15% 10% Handleman 6 27 13% 13% 13% - %
&% 1%2 Integrity Entertainment 2 14 1% 1% 1% - %
7 4% K-tel 7 - - - 4% Unch.
59 36  Matsushita Electronics 8 71 40% 39% 39% - %
67% 38 MCA 16 1410 65 62 62% — 2%
57% 48% 3M 9 1083 55 54%  54% - %
69% 49 Motorola 12 2930 67% 64% 65 — 2%
40% 30 North American Philiips 5 37 35% 34% 34% - %
10% 6% Orrox Corporation - 107 7% 7 7% - %
16% 10% Pioneer Electronics 17 1% 1% 1% Unch.
23% 15% RCA 8 1093 18% 18 18 - %
18 11% Sony 9 1543 12% 12 12% - %
34% 22% Storer Broadcasting " 365 24% 23% 23% - %
3% 2 Superscope - 14 2% 2% 2% - %
34% 27% Taft Broadcasting 7 61 30% 30% 30% - %
63% 40% Warner Communications 8 9817 40% 39 39% -2
OVERTHE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
Abkco - Y2 1% Kustom Elec. — 1% 1%
Certron Corp. 36 t 1-1/16 Recoton = 2% 3%
Data Packaging — [} 6% Reeves
Josephson Int’l 36 9% 10 Comm. 1007 27% 25%
Koss Corp. 6 4'% 4% Schwartz Bros. 70 2% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above intformation contributed to Billboard by Douglas J. Yollmer, Associate Vice President, Los An-
geles region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor-
nia 91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

Yule Spirit Lifts Audiofidelity

NEW YORK-—At least 50% of an-
nual volume at Audiofidelity Enter-
prises now flows from Christmas
music albums, according to Danny
Pugliese, chairman of the 30-year-
old independent label operation.

Since acquiring a controlling in-
terest in the company in August
1980, Pugliese has built up a catalog
of 50 albums with a Yuletide mes-
sage. including a re-recording of the
classic, “Little Drummer Boy,” with
a chorale led by Harry Simeone. The
catalog also includes albums featur-
ing the Mantovani Orchestra, Ron-
nie Aldrich and, in a licensing ar-
rangement, Christmas product
featuring Snoopy.

Based on a recent statement of
AFE's fiscal year ending Mar. 31.
Christmas product would amount to
more than $2 million. The company
reported revenues of $4.545.147.
compared to $2.269.928 a year be-
fore.

Pugliese. who projects a 25% in-
crease in Christmas music business
this year, reports further develop-
ments. More than 200 $7.98 catalog
albums have been reduced to $3.98.
including such attractions as the
Dukes of Dixieland and Louis Arm-
strong. The company will market
Bobby Shad’s Mainstream jazz cata-
log of some 200 titles. a good portion
of which will also list at $3.98.

Target Sets 33-Store Push

LOS ANGELES—Southern California’s highly competitive record/tape
retailing goes into high gear around March, 1983 when the aggressive Tar-
get stores open in 33 former huge FedMart stores.

Dayton-Hudson, parent of the 160 discount retail department stores, will
have full home entertainment departments in all stores, a Target spokes-

man states.

Target has forged an extremely strong image as an aggressive. well-
schooled retailer whose departments are served by several different rack or-
ganizations. Tom Whealan. in charge of record/tape buying, was out of his
Minneapolis homebase, and could not be rzached for comment.

Most of the former FedMart stores are in Los Angeles and San Diego
counties. There are 20 stores in Los Angeles, eight in San Diego. three in
Phoenix and one each in Tucson and El Paso.

JOHN SIPPEL

reunion arena

19,200 SEATS

777 Sports St. « Dallas, TX 75207
(214) 658-7070

ATTENTION

For mers thas 10 ysars. Prime hes besa printing
T-Shirts for Tour Promstions. Stage Productions. Aock.
Country. and Blues Concerts.

The price? [212) 898-5100 and 300 what Prime

reslly

m our satisfied castomers inclide the mer-
chandisers for Kool Jazz Festivai, Marshall Tucker
Baed, Almza Bres.. Frank Zappa, Seuthside Jeheny.

PRIMO ENTERPRISES

58 25 BROOKLYN QUEENS EXPRESSWAY
WOODSIDE. NEW YORK 11377

General News

RECORD WORLD OUTLET

Store Pleased By Bar-Code Test

By IRV LICHTMAN

NEW YORK-If. in the words of
NARM's Joe Cohen, a bar-code
test at the Record World outlet in
Forest Hills, Queens was designed to
“show that manufacturer-imprinted
bar-coding is no longer a theory,”
the retailer’s home office and store
management would generally agree.

“We've been exposed to it and it
has nice applications,” claims Bill
Forrest, executive vice president of
Elroy Enterprises. which operates
the 41 TSS/Record World outlets.

Yet Forrest and other retailers still
seck close to 100% compliance by
manufacturers—some 80% of the top
25 albums are bar-coded—before the
system through manufacturer im-
print becomes a reality. For TSS/
Record World, Forrest says that’s
about two years away. “Ideally. we'd
have to be tied-in with our cash reg-
isters,” Forrest notes.

But Ted Goldspiel, manager of
the store. welcomes the speedy ac-
cess to daily sales and the ability to
have specific details of the time-
frame in which purchases were
made. The latter information. he ex-
plains. can lead to more efficient use

“More and more we're merchan-
dising catalogratherthan gettinginto
newly recorded full-price lines.™ the
executive states. Pugliese concedes
the company is not equipped to enter
the pop chart stakes. “That's for a
handful of guys who've got that sort
of talent,” he says. With a catalog
focus. AFE is paying more attention
to distribution through super-
markets and drug stores. although it
continues its independent distribu-
tion network.

Remaining in the $7.98 list cate-
gory are the Chiaroscuro jazz label.

. owned by AFE. Gryphon, another

jazz label that AFE is licensed to dis-
tribute: and its “sound effects™ line.

Most of AFE’s staffers work out of
offices at 45 E. Milton Ave. in Rah-
way, although some space is utilized
at its old address at 221 W. 57th St.
in New York. A total of 15 staffers
work for the company, half of the 30
employed when Pugliese took over.

NARM Sets
Scholar Group

NEW YORK-The NARM
Scholarship Committee for the
1982-83 year has been set. It will be
chaired by David Berkowitz of
Show Industries. with other mem-
bers including Noel Gimbel.
Sound/Video Unlimited; Larry
Goldberg, Largo Music: Sam Mar-
maduke, Western Merchandisers;
Gerald Morris, Prime Wholesale;
Merrill Rose, M&A Record Whole-
salers; Joe Simone, Progress Record
Distributors: George Souvall, Alta
Distributing: Lynda Stone. Tone
Distributors: and Fred Traub. The
Musicland Group. Members serve a
three-year term.

“We already have commitments
for 11 scholarships for 1983.” says
Joe Cohen, executive director of
NARM who serves in a similar ca-
pacity for the NARM Scholarship
Committee, a separate legal entity.

Applications for the 1983 scholar-
ships are available through Pat Daly
at the NARM office at (609) 424-
7404,
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of salespeople’s time.

Goldspiel notes the bar-coding
procedure—which basically meant a
scanner at the sales counter and both
a terminal and hard-copy printer in
the back of store—quickly supplied
information on local and “left-field”
successes at the store. “After an
Edith Piaf special on channel 13, we
were able to order copies quickly af-
ter looking at the terminal and
seeing we we’re moving five or 10
copies a week.”

But Goldspiel also came to grips
with deficiencies in manufacturer
compliance with bar-coding stand-
ards established by NARM. Some
bar-codes. especially on cassettes,
were oo small to be scanned easily:
some background colors provided
insufficient contrast for proper scan-
ning: the space between the bar-
code and the edge of the cover was

too narrow: and loose shrink wrap
had to be straightened out.

Forrest, at the store Wednesday
(4) along with regional supervisor
Susan Philips, also points out that
bar-coding can help a local outlet
gain speedy knowledge of local acts
showing sales momentum, which
can then be translated into special
promotions at a specific location.

“Bar-coding is the best of all
worlds,” enthuses NARM's Cohen,
also at the store with Sandra K. Paul,
an independent automation expert
who coordinated the test.

“You can spend less and increase
sales. You reduce inventory because
you have a better sense of what's
selling.”

As for manufacturer comphance.
Cohen says that Motown remains a
holdout, while the WEA family of

(Continued on page 63)

Japanese Record & Tape
Production Dip Reported

By SHIG FUJITA

TOKYO-The production of rec-
ords and tapes in Japan during the
year's first half declined 4% in value
to $511 million, compared to 1981.
I’s the first time that January-June
production has decreased. according
to the Japan Phonograph Record
Assn.. which released the informa-
tion.

The statistics show disk produc-
tion down 11% in volume and 10% in
value. with prerecorded tape up just
9% in volume and 7% in value.

Total record production for the
period was 75.042,000 units, com-
pared with 83,983,000 in the first
half of 1981. Total value came to
$293.2 million, against $325.9 mil-
lion last year.

Tape production for January to
June this year showed 43,153,000
units compared with 39,445,000 the
year before. Again, total value was
up 7% from $203.7 million to $217.8
million.

Statistics for June alone showed
record production down 13% in vol-

ume, but only 6% in terms of value.
Tape production remained stable
but was down 1% in value.

Shunsuke Kinoshita from the as-
sociation’s export section blames the
dull market on the continuing disk
rental problem, together with the lo-
cal industry’s failure to produce a
big hit so far this year.

The downturn in production of
both tapes and records was greater
than anticipated at the beginning of
the year, he says, while declining to
predict how the market might de-
velop in the second half of 1981.

Japan At Musexpo

NEW YORK-The Music Pub-
lishers Assn. of Japan has confirmed
its participation for the first time at
Musexpo. which takes place this
year at the Sheraton Bal Harbour in
Miami, Fla. Sept. 30-Oct. 4. A group
of 35 Japanese music publishers is
expected to attend the event in con-
junction with the Music Research
Bureau of Tokyo.
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General New§
Rock'n'Rolling

Two New York Venues ldol-ize

By ROMAN KOZAK

It may have taken a little subter-
fuge but Billy Idol, Chrysalis Rec-
ords, the Ritz, the Peppermint
Lounge and the Crazy Eddie’s stores
got together for a promotion in New
York, where Idol played two differ-
ent venues in one night, and the pa-
trons in both places got a ticket
worth a dollar discount on Idot’s LP,
plus a free poster.

Plans are to do it
again in Los An-
geles this week (11-
12), but using only
one venue, the
Roxy, with ticket
stubs worth a dis-
count at Music
Plus, Musicland,
and Licorice Pizza outlets. The
Whiskey was also mentioned as a
possible venue in L.A. but the same
night was already booked for a
couple of hardcore bands, and it was
felt that the audience would not be
compatible for Idol’s more commer-
cial brand of new wave.

In New York, both the Ritz and
the Peppermint Lounge advertised
their Billy Idol shows, and in the
spirit of the event, Danceteria, the
third large New York rock club, ad-

MCA Music,
Gilbey Pact

NEW YORK—-MCA Music and
Australian music publisher Chris
Gilbey have entered into a co-pub-
lishing agreement where MCA and
Gilbey will jointly acquire copy-
rights.

While Australian material will be
emphasized, other world markets
will be involved. Gilbey, former
managing director of ATV Northern
Publishing Productions in Australia,
operates Chris Gilbey Propriety Ltd.

%

vertised its “Not Billy Idol Night.”

The three clubs are fiercely com-
petitive, frequently stipulating that
if a band plays one venue, it cannot
immediately come and play a differ-
ent one. There were stories going
around that Bill Aucoin, Idol’s man-
ager, was able to get that provision
waived for his artist at the Ritz, with-
out letting the club know, until the
contracts were signed, that when
Idol would be playing *“somewhere
else the next day,” it would be the
nearby Peppermint Lounge after
midnight on that same night.

However, Wayne Forte, booking
agent for Idol, says that while such a
tactic was briefly debated, it was fi-
nally decided to approach the clubs
openly with the plan of doing the
two shows at two different clubs in
one night, as a special one-time only
promotional event. After a few days
they agreed, he says. However, plans
for a joint press conference, with
representatives of both clubs in at-
tendance, never materialized.

Attendance-wise, the Ritz did bet-
ter with its early show than the Pep-
permint Lounge later that night, but
on the morning after, the Pepper-
mint Lounge’s Frank Roccio still
liked the idea, while folks at the Ritz
were a bit more ambivalent.

* kK

It’s hard these days to be in the
music news business—D.LY ., the al-
ternative music trade publication,
has indefinitely suspended publica-
tion since the beginning of the sum-
mer. Now think how difficult it must
be to run a music paper away from
the media centers.

Somewhere like Tucson, Ariz. Just
ask Jon Rosen, who publishes News-
real, a 20,000 circulation music
magazine in Tucson, and he will tell
you. Co-op dollars are down, so
there are fewer record ads. There are
fewer concerts, so there are fewer ads
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for them. And he’s in Tucson. Some
of the independent labels, who may
need his advertising since he reaches
their core audience, don’t even know
he’s out there.

Rosen says he has had to cutdown
the size of his magazine from 32 to
28 or 24 pages. But he has also ex-
panded to Phoenix, giving him a
broader base. And he is mailing 500
copies of each monthly issue to
people in the music business to let
them know what he is about.

“It’s a 100% music format maga-
zine and it should be recognized in
the business,” says Rosen, who runs

(Continued on page 62)

VJ IN FARGO—MTYV video jockey Martha Quinn and executlve producer Ju-

lian Goldberg greet a crowd during a promotional trip to Fargo, N.D. Cable-
com, the local MTV affiliate, sponsored the promotion, which included stops
in record stores and shopping malls.

Copeland Turns To Publishing

Changes Overdue, Post-Punk Entrepreneur Feels

By NICK ROBERTSHAW

LONDON-—Miles Copeland,
prominent new wave entrepreneur
and chief advocate of post-punk at-
titudes in the record business, is
turning his attention to music pub-
lishing. He believes it’s overdue for
the same kind of grass roots. refor-
mation which in the *70s broke the
major record labels’ creative monop-
oly, most notably in Britain.

To this end, the Copeland oper-
ation’s Illegal Songs will expand in
the coming months, and a leading
executive experienced in the intri-
cacies of international publishing
will be recruited.

Copeland believes that most pub-
lishers today function as ac-
countants, rather than song plug-
gers. He laments the absence of the

latter, while confessing much inter-
est in the nature of artist/ publisher
contracts. This has been triggered by
the recent legal tangle between
Sting, lead singer for Copeland’s
best-selling act, the Police, and Vir-
gin Music over a deal signed seven
years ago (see accompanying story).

“There has been a shift,” he says.
*“People have begun to realize the in-
equity of deals that 10 years ago
were considered quite normal. The
pendulum is starting to swing more
to the artist. But you still get situ-
ations where an artist on a 50-50
deal may wind up with only 26%-
27% because there is a chain of sub-
publishers each taking a 25% collec-
tion fee and sitting on the royalties
for six months before they pass them
on.

“That is robbery. But it’s all legal.

Virgin, Sting Settlement:
Financial Details Emerge

By PETER JONES

LONDON-—Details have slowly
emerged of the financial and con-
tractual refinements at the core of
the dramatic out-of-court settlement
(Billboard, Aug. 7) of the legal battle
between Sting, front man of the Po-
lice, and Virgin Music.

Sting originally went in with the
claim that the five-year pact he
signed with Virgin as an unknown in
1976 was “oppressive, illegal and
unenforceable,” costing him an al-
leged $1.4 million in royalties.

Abandoning that claim, after 11
days of legal action in a’case origi-
nally expected to run for at least
three weeks, means Sting has to pay
his share of estimated $600,000
costs. That’s likely to run to some
$180,000.

As for the contractual amend-
ments, both sides here are claiming
success.

Sting gets his copyrights back in
7' years, instead of them staying
with Virgin for his lifetime, plus 50
years. But Richard Branson, Virgin
chief, insists: “That’s fine, because
95% of our income from them will
come in the next nine years and that
period is covered, because there’s a
two-year collection period on top of
the seven-and-a-half.”

And Sting, under the settlement,
gets an immediate payment of
roughly $350,000 in respect of royal-
ties owed. This relates to an im-
proved royalty on Police’s first three
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albums, said to be “substantial” by
Sting’s lawyers and merely “‘im-
proved” by the Virgin team. It’s be-
lieved the actual figure is some 7%2%
up on the original 1976 contract.

From now on, Sting is to receive
75% of his publishing royalties, and
this will go up to 80% in another five
years. This compares with a 50-50
publishing agreement as signed in
1976, the deal rising to 60-40 in
Sting’s favor later on.

Miles Copeland, manager of Sting
and the Police, insists: “This is vital
for the music business. Music pub-
lishers will have to think hard about
signing a writer to a 50-50 deal, with
no advance and little chance of the
writer getting top expert advice. Il
help make things more fair.”

In the give-and-take settlement,
Virgin is to publish the Sting songs
on Police’s upcoming LP, butonly in
the U.K. and Eire. Sting, in this in-
stance, will get 100% of the royalties.
But Branson points out: “We still get
great benefits in terms of cash-flow
and market share interests.”

It has also emerged, on “good au-
thority,” that Virgin has settled not
to renew sub-publishing deals for
Sting’s material which earn him less
than 20% of gross overseas revenue.

But the repercussions in the pub-
lishing world, in the U.K. certainly,
linger on. Branson says the original
contract was negotiated at proper le-

(Continued on page 56)

So what you have to specify in your
contract is all right, we’ll take 50% of
your receipts, however you must not
have a collection deal that pays more
than 15%. Otherwise, it’s license to
kill. The publisher can give away
50%, and get a huge advance, and
he’s got the money in the bank while
the artist never sees any of it, be-
cause it’s not arr advance to him.”

Copeland’s firm notion of what is
fair and unfair to an artist is not just
a manager’s protective instinct.
Straight dealing with acts was con-
sidered part of the whole ethic of the
U.K. alternative label boom. And
while he’s happy to discuss music in
terms of “product” and “correct
marketing moves”—he even encour-
ages his acts to think of themselves
as “small private enterprise busi-
nesses”—it’s corporate thinking
working for the bands, not against
them.

Working for those acts isn’t neces-
sarily at the expense of record com-
panies, however. “A lot of managers
think the idea is you go in and rip off
the record company for as much as
you can get and as fast as you can.
Well, that may be helpful in the
short term, but in the long term it’s
very destructive, and when you
really need the record company,
they may not be there for you. It puts
all the wrong pressures on the group
and on the company.

“You have to look upon estab-
(Continued on page 56)
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The

SMURFS..
have done it
again!

BEST OF FRIENDS
THE SMURFS

Those ambitious
Smurfs have F
gathered together ;
and Smurfed out |
yet another album
SO fantastic that )
only the Smurfs | e
could have created

“BEST OF FRIENDS”

... and the Smurfs sell

records! The first two releases
"Smurfing Sing Song"” and "The
Smurfs All Star Show" have sold
over one million copies within
twelve months of release.

If you haven't already caught
“Smurf-fever’, now is the time.

“Smurfing Sing song",
"“The Smurfs All Star
Show” and “Best of
, FrJends" are avallame
inreco cks, O

WWW.americanradiohistorv.com
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FBI Seizes
Videocassettes;
1,000+ Titles

NEW YORK-—Allegedly pirated
videocassettes valued at $15 million
retail were seized by FBI agents in
Spring Valley and the Bronx. N.Y.
Tuesday (3). More than 1.000 titles.
including “Annie.” “Poliergeist™ and
“Rocky HL." were found.

The home and store of Leonard
Sbordone were raided. as well as the
home of Salvatore Pascale. The
former operates Pelham TV & Ap-
pliance in the Bronx. Neither man

(Continued on page 63)

General News

New ‘Turned-On B’'way’ LP Due

NEW YORK-With RCA Red
Scal chief Tom Shepard reporting
that the “Turned-On Broadway™
package is likely to be the diviston’s
best-selling album of the vear. a sec-
ond volume will be recorded at RCA
studios here Aug. 16-26.

The basic presentation will be
similar. medleys of classic show-
tunes. as will the cast. although John
Morris will assist Luther Henderson
on orchestrations. Henderson will
again direct the Broadwav Sym-
phony Orchestra and Shepard will
produce.

The eight medley sections include

“Standing Room Only.” “Name
That Star.™ “All The Things "You’
Are” (featuring songs with “you™ in
the title). “A Jerome Kern/Cole Por-
ter Overture.” “Gershwin/Sond-
heim Synthesis.” “Marching Up
Broadway.” “Waltzing Down
Broadway™ and “Dancing On
Broadway.”

The first volume of “Turned-On
Broadway™ is “well over 100.000 in
sales.” according to Shepard.

In another development. Shepard
plans to record the original cast al-
bum of A Doll's Life.” which opens
at the Mark Hellinger here Sept. 23.

The show. with music by Larry
Grossman and book and lyrics by
Betty Comden and Adolph Green, is
based on Ibsen’s "A Doll’s House.”

although it continues the story of

Nora after she leaves her husband.
the point at which the classic play
ends.

Escape Debuts

WASHINGTON—A new Balu-
more-based label. Escape Records.
has bowed here with a five-song. 12-
inch picture disk by D.C. Star. Label
president is David Sherbow.

“PEACE AND REMEMBRANCE”

Concerto f_or Piano and Orchestra

London Philharmonic Orchestra
Bernard Ebbinghouse, conductor
Michael Reeves, Piano

T

MERCURY RECORDS PRESENTS
The Magnificent Classical Recording

“PEACE AND REMEMBRANCE”

Some of the things they are saying about it:

Jack Kiernan: “It's great to have a classical hit!”

Woolworth Buyer Charles Staley: “I am flabbergasted at its beauty!”
Charles Hansen: “Magnificent!”
Congressman Richard Schultz: “A deeply moving experience.”
Dr. David Lange: “History expressed in pure music.”

ERVIN LITKEI

Jnercury

I B A R 8 8 B &

On LP and
Cassette
SRM-1-1198

S
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Industry
__Events_ |

A weekly calendar of upcoming
conventions, awards shows. seminars
and other notable events.

Aug. 8-12. Record Bar's annual
managers convention. Marriott Ho-
tel. Hilton Head.

Aug. 29-31. Video Software Deal-
ers Assn. Conference. Fairmont Ho-
tel. Dallas.

Aug. 19-22. Jack The Rapper sixth
annual Family Affair ‘82, Dunfey
Hotel. Atlanta.

Aug. 29-Sept. 1. National Assn. of
Broadcasters radio programming
conference. Hyatt Regency. New
Orleans. La.

Sept. 8-11. Billboard Talent Fo-
rum, Newport Beach. Calif.

Sept. 12-15. National Radio
Broadcasters Assn. annual conven-
tion. MGM Grand Hotel. Reno,
Nev.

Sept. 13-17. London Multi-Media
Market, Tower Hotel. London.

Sept. [8-26. Georgia Music Week
Atlanta.

Sept. 17-19. Monterey Jazz Festi-
val, Monterey County Fairgrounds,
Monterey. Calif.

Sept. 30-Oct. 4. Eighth annual
Musexpo ‘82, Sheraton Bal Har-
bour. Bal Harbour, Fla.

Sept. 30-Oct. 4, Videxpo 82,
Sheraton Bal Harbour. Bal Har-
bour. Fla.

Oct. 4-8. 17th Castlebar Inter-
national Song Contest, Castlebar.
Ireland.

Oct. 8-11. Country Music Talent
Buyers seminar, Hyatt Regency.
Nashville.

Oct. 11. Country Music Assn. tv
awards show. Grand Ole Opry.
Nashville.

Oct. 12-14. International Tape/
Disc Assn. second annual European
home video seminar. Palais des Fes-
tivals. Cannes.

Oct. 12-16. Grand Ole Opry birth-
day celebration. Oprvland. Nash-
ville.

Oct. 14-16. National Music Sound
& Video Show, Hilton Hotel. New
York.

Oct. 15-20. VIDCOM, Cannes.

Oct. 23-27. Audio Engineering
Society, Disnevland Hotel. Ana-
heim.

Oct. 28-31. Neewollah Inter-
national Festival, Independence,
Kan.

Oct. 29-21. Yamaha World Popu-
lar Song Festival, Tokvo.

Nov. 9-12. ABC Radio Networks
affiliates board meeting. Sheraton
Plaza. Palm Springs.

Nov. 12-14. Nashville Music Assn.
Entertainment Expo '82, Municipal
Auditorium. Nashville.

Nov. 13-15. NCTA national cable
programming conference and ACE
awards. Biltmore Hotel. Los An-
geles.

Nov. 17-19. Western Cable Show,
Anaheim Convention Center. Ana-
heim. Calif.

Nov. 18-21. Billboard's Video En-
tertainment/Music  Conference,
New York.

Nov. 18-20. Amusement & Music
Operators Assn. (AMOA), Hyatt Re-
gencey. Chicago.

Jan. 6-9. Consumer Electronics
Show, Las Vegas Convention Cen-
ter.

Jan. 21-23. National Assn. of Mu-
sic Merchants Winter Market, Ana-
heim Convention Center. Anaheim.

Jan. 24-28. MIDEM, Palais des
Festivals. Cannes.

April 10-14. National Assn. of
Record Merchandisers, Fon-
tainebleu Hilton. Miami Beach.
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WINNING A SCOTTY IS JUST ONE MORE
SWEET SENSATION FOR STEPHANIE MILLS.

The young woman who thrilled
Broadway audiences as Dorothy in “The
Wiz" has grown up.

Stephanie Mills is now thrilling
people with her incredible singing and
recording talents. A fact proven by her
album "Sweet Sensation’.

The album’s gold status is just one
indicator of its success. It yielded a

Grarnmy and two hit singles for Stephani=,

inc Lding a crossover from th= rhythm
and blues tc the pop charts. t's also
earred her our latest Scotty Award.

To te associated with an album like
“Sw=aet Sensation” is a distinct pleasure
for us. And we congratulate Stephanie
end the other professionals who made it
& r2ality Producers James Mtume and
Feggie _ucas; Engineer Jim Dougherty;,
and Sigma Sound Studios.

~lexandzr Deist,
D Poser Child for
Queens. New York

-.‘

Q ﬂé Vi bl’ :' 4
St i§ mgisl trader

Only six Scotty Awards a year are
given to super achievers in any category
of music. Just to qualify, you have to
go gold or platinum by RIAA standards.
And you have to master on Scotch”
Recording Tape.

So when a group like Stephanie
Mills and her recording team wins a
Scotty, it means something. And it's
something they can share with someone
less fortunate, because we award $1000
in their rame to the Muscular Dystrophy
Association. That money goes toward
helping kids like Alexander Deist.

We aiso award a $5000 music
scholarship to a promising new artist
chosen by the top Scotty winner.

If you know a super achiever, enter
that artist in this year's Scotty Awards.
We're now accepting nominations for

recordings that reach gold or platinum
status in 1982. And we'll donate $100

to Muscular Dystrophy for each qualified
nomination.

So contact your 3M Field
Representative for details and nomination
forms. With a lot of talent, your nominee
just may enjoy sweet success like
Stephanie Mills.
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Laura A. Hess-Hay
President of Shubra Productions
Presents the

AHMAD JAMAL SUMMER

July 28 * Great American Music Hall, San Francisco*

July 29 -August 1 « Concerts by the Sea, Redondo Beach

ARugust 2—7 * Double Tree Inn, Phoenix August10—11 - William’s Pub, Minneapolis
Rugust 16-28 - Bubba's, Fort Lauderdale September — European Tour

Agent for Mr. Jamal - Abby Hoffer. 515 Madisen Rve., Suite 808, New York, N¥ + 212-935-6350

*Live Recording

SHUBRA PRODUCTIONS

35 CENTRAL 2ARK WEST, P=ENTHOUSE B, NEW YORK, NEW YORK 10023 - 212-877-8693

STINWAY PIANO: SHERMAN & CLAY
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board; Nashville: Amusement Busi- ~ABP

ness; London: World Radio-TV
Handbook, The Artists Book Club. Vol. 94 No. 32

Commentary

A Commitment To Quality

By STANSON NIMIROSKI

It was disheartening to read two totally negative comments
on record quality which recently appeared in Billboard. Such
unfair generalizations libel
the entire record industry and
fail to distinguish record com-
panies, like CBS Records,
who have made a substantial
commitment to quality.

Working on the premise
that good quality is good

agement made a strong com-
mitment two years ago to im-
plement a program of quality
improvement so that our
record albums would be
equal to or better than any in
the world.

Quality has been defined at
CBS Records with specific
standards for every step of the
manufacturing process, and
encompasses such parameters
as surface noise, mechanical
and molding proportions, audio, visual, warpage, dishing, mas-
tering and packaging.

The CBS Technology Center (CBS Inc.’s research and devel-
opment facility) has been retained to independently sample
and test product from every CBS Records manufacturing facil-

Nimiroski: “I take strong Is-

sue with statements that vir-

tually 100% of all records are
defective.”

business, CBS Records man-

testing (such as that for surface noise) is conducted by com-
puter, thereby eliminating subjectivity from the measuring
process.

Records from major competitors are also tested and sub-
jected to the same rigorous testing procedures. Most recently.
CBS enacted a quality program for cassettes that parallels its
disk regimen

A quality improvement program of this magnitude requires a

‘Unfair generalizations libel
the entire record industry’

considerable investment in dollars, technology. ideas and time.
It touches on all phases of record manufacturing. from raw ma-
terials and in-process inspection to closer attention to visual ap-
pearance. It also requires the concerted effort of everyone in-
volved in the manufacturing and engineering areas.

In view of all this, I take strong issue with Mike Harrison’s
(June 26) and Ted Knight’s (July 17) statements that virtually
100% of all records released are defective. Our testing has
clearly demonstrated that disks pressed by CBS Records are at-
taining high quality goals and can only serve to benefit the en-
tire record industry.

By defining all the elements of record quality and main-
taining high quality standards, CBS Records is taking the es-
sential steps to provide consumers with products that measure

ity around the world.

Disks are evaluated and a “report card” issued to each CBS
plant on a regular basis to assist our manufacturing units in tak-
ing necessary corrective action to improve quality. Much of this

up to their demanding needs.

Stanson Nimiroski is vice president, quality management, CBS
Records Manufacturing.

[ Letters To The Editor

He’s Got To Be Kidding

Richard Foos has got to be kidding when he com-
plains in a fetter (July 31) about people buying an al-
bum and sharing it with friends. He thinks this loses
him sales, but it is the cheapest advertising there is. it
doesn’t cost him one red cent.

If someone hears an album and likes it they’ll prob-
ably say, “Hey, I've got to get that album for myself.”
Is that what he's complaining about? He's got to be
kidding.

Denise Webb
Nashvilie

Borrowing Exposure

In response to Richard Foos’s criticism of "“sharing,”
how else are new groups to gain exposure? Is he saying
that only radio stations should be allowed to play re-
corded music for the public ear? Music is not only a
personal experience, but one to be enjoyed by all.

Those who borrow an album to listen to generally
buy it for themselves, if they like it. That is what the
artists are hoping for—exposure.

Ann Sanders
Co-Op Tapes & Records
Sterling, NI

Sharing Is The Solution

When Mr. Foos wants to stop sharing his records,
that's his business. But when he urges us all to stop
sharing, that's everybody's business—right down the
drain!

Has retailer Foos ever bothered to ask his own cus-
tomers where they first heard the records they buy?
With playlists growing staler by the hour, a friend’s
turntable may be the only new music “station” in
town.

Don’t throw the baby out with the bathwater, Mr.
Foos. Taping is the problem. Sharing is the solution.
Perhaps you know sharing’s more business-like name:
“word-of-mouth advertising.”

Music always means more when it's shared—never
less.

Bob Adels
Los Angeles

Taping Country Singles

As an aspiring songwriter | am against home taping,
but so often I've been unable to find a single in the
stores, and when the artist's album came out that
single wasn't on it. An example was Ronnie Milsap's
“Cowboys And Clowns." There was no single available

at any record store | went to in Chicago, so | waited for
the album. It wasn’t on the album.

Now I'm having the same problem with trying to
find a recording of ‘Every Time You Cross My Mind
(You Break My Heart)."” Although | prefer buying, | may
have no choice but to tape it at home.

Labels, if it's a hit single please put it on an album.
We urban dwellers can't always find country singles.

Robert Bacon
Chicago

Avoiding A ‘Real’ Job

After years of being associated with records it's
really a thrill to see listings of our two new LPs in Bill-
board. The Dawgs were also very excited to learn of the
mention.

However, the best part is perhaps now my parents,
seeing an “official” listing, will stop telling me to get a
“real’” job at Sears or G.E. instead of being in the
record business.

Dave Pierce
Star-Rhythm Records
Malden, Mass.

For The Record

| read with interest the recent story (July 24) con-
cerning r&b records at midline prices, which stated
that Sam Cooke records were not available from RCA.

As a matter of fact, “The Best Of Sam Cooke” is
available on our Best Buy line of $5.98 records, and
has been for some time. The record number is AYL1-
3863. It is also available on cassette.

In addition to the Sam Cooke record, we also have
midline records by Harry Belafonte, Cleo Laine, Jon Lu-
cien, Sonny Rollins, the Salsoul Orchestra, Savannah
Band, Gil Scott-Heron, Shalamar and the Whispers. We
appreciate your setting the record straight.

Frank 0’'Donnell
Manager, Field Merchandising
and Special Sales, RCA Records

Let’s Hear It For AM

Why do all publications and reporters write about
the dark side of AM radio? It seems that all of you
writers promote FM and degrade AM.

You rarely write about the old line successful AM
stations who have weathered the storm with FMs in the
market. For example, WCCO, KMOX, KFAB, KOMA,
KvV0O, WOAI, to name a few, and | could go on and on.

There are many other AM radio stations that are still
very successful financially. Just because a station is
number one does not necessarily mean that it has a

good financial statement. WOA! is not the dominant
station in the market, but it’s one of the top billers and
most profitable radio stations in San Antonio.

The name of the game is to make money, not to be
number one. There are more AMs without numbers
that are very profitable than some of the FMs that
carry number one positions but are having financial
difficulties.

Also, there are a lot of young broadcasters in AM
radio today, and if they believe what you writers write
they'll abandon AM and make it hard for us old profes-
sionals to hire qualified people that we can train to be-
lieve in AM radio.

When AM stereo arrives it will make FM stereo ook
like the Ned in the first reader, because a listener will
not drive out of an AM stereo sound. I'll be waiting to
hear what you say about AM radio then.

Let's get off the FM kick and let's talk about finan-
cial success. Anyone can play music, be a musichox
and not clear commercials. But it takes a real pro to
program a station, regardless of format, regardless of
numbers, and be financially sound.

Jack R. Cresse
Vice President, KVOO-AM
Tuisa, Okla.

Editor’s note: Billboard loves Amplitude
Modulation. Check Rollye Bornstein’s three-
part series on the vibrancy of clear channel
AM (including KVOO) in this issue and the
previous two.

Charting Jazz Fortunes

Since jazz charts seem to appear irregularly, or at
whatever interval you now have it, does that mean that
I and my peers in the jazz world only exist for those
intervals? Here is an art-form—the only indigenous
American art-form—again shoved to the back-of-the-
bus in favor of midline, upperline, lowerline and polka
album charts.

Every human being wants to know, where am 17 Jazz
artists, for years, have been put on a yo-yo, in or out,
up or down, depending on the whims of an, at times,
infantile industry and whether it feels the music is cur-
rently profitable. (At least, some jazz artists are recog-
nized after they are dead. Something we can all look
forward to).

Meanwhile, the music and artists roll along. Ulti-
mately, it doesn’t matter. Idealistically, it does.

John Klemmer
Edektra/Asylum Records Artist
Sherman Oaks, Calif.

Editor’s note: Jazz charts appear regularly
every other week, the same frequency ac-
corded the midline chart. Did Billboard ever
run a polka chart?

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to 1s Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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COMPUTER-GAME STORE OPENING

J&R Music World
Expanding Vertically

® Continued from page 3

When one enters the Morgan area,
one notes that the Friedmans have
created distinctive interiors for each
of the stores. In the jazz store, there
are two registers near which is expo-
sure space for more than 200 titles.
The store may well be jazz’s largest.
“There are 23 bins of imports and 25
bins of cutouts,” Morgan says. Jazz
is one of the rare areas where J&R
spotlights cutouts. They ticket at
$2.99 and $3.99. The store is also a
mecca for in-store appearances.
Morgan, too, differs in that from her
J&R peers she often buys direct
from foreign sources, in addition to
the conventional direct buys from
indie and branch distributors in the
New York area.

The Friedmans also dominate 23
Park Row nearby, where the pop
store takes about 6,500 square feet
with audio hardware occupying
about 3,500 square feet. Allen Teller
helms the pop ship, where he esti-
mates 75,000 different titles in pop,
easy listening, soundtracks, nos-
talgia, oldies, blues, gospel, inter-
national, folk, international folk, au-
diophile, dance, spoken word,
comedy and children’s albums are
housed.

For the past four years, J&R’s pop
store has had a glassed-in area
where DJ Carl Hill plays dance rec-
ords.

While J&R’s other stores usually
have one security person, the pop
store has from six to eight, with the
majority of the personnel in regular
dress congregating at the doors and
registers. There are eight registers.
Teller has a staff of from eight to ten
clerks on the floor. As is the case in
other J&R record/tape areas, all
tapes are kept behind locked glassed
doors, with personnel nearby to
serve tape patrons.

J&R'’s pop wing stocks 250 current
singles of their own selections at.
$1.19 each. Teller usually tries to
have a small selection of hot import
45s. In addition, he is studying the
possibility of introducing an oldies
section.

Each record/tape store has a sepa-
rate accessories section, each of

Stores Score
With Rock
Radio Tie-In

NASHVILLE~Sound Shop and
Port O’Call record stores are work-
ing with WKDF-FM here on a
“Soundbreaker Of The Week” pro-
motion under which the stores sell

spotlighted rock albums at $2 under -

list. Although the promotion has
been under way for only a week,
store managers report noticeable
sales jumps in the first featured title.

The promotion made its debut
with Men At Work’s “Business As
Usual” album, which the participat-
ing stores have tagged at $5.99. Ed-
die Green, Sound Shop manager, es-
timates that his store sold at least 10
copies of the Men At Work LP the
first week it was featured. A Port
O’Call outlet reports a similar jump.

WKDF’s music department se-
lects the albums to be featured and
gives the stores about a two-week
advance notice.

The next ‘“soundbreaker” is
Johnny Van Zant’s “Last Of The
Wild Ones.” It will be special-priced
at $7.99.

which stocks about the same mer-
chandise. Accessories manager Al-
len Mishkin buys audio brands like
Discwasher, Soundguard, Bib, Teac
and Scotch. In the videocassette
store, he has Bib, Nortronics and
much of the accessories put out by
video firms. His blank audio tape
brands are Maxell, TDK, Fuji,
BASF, Scotch, Loran and Memorex.
In video tape, he includes many
brands from hardware makers and
from most of the audio manufac-
turers who also produce video tape.

Up to 20 sales people often ply the
audio hardware area, managed by
Mark Stein. The store is depart-
mentalized, with Sony, Panasonic,
Sanyo and JVC product featured in
the portables sector. In a customized
hole-in-the-wall concept, car stereo
brands include Concord, Jensen,
Mitsubishi, Pioneer, Sony, Clarion,
Blaupunkt, Panasonic and Sanyo.
For markdowns, there is a specified
clearance row.

For the audio component rig
buyer, there are four individual sec-
ttons. In the first, Stein features
about six advertised rigs. There are
three sound rooms, in which product
is segregated according to cumula-
tive price. The first features com-
ponentry from $900 to $1,500, the
second $300 to $500 and the third
$1,500 and up. Component brands
stocked are Nikko, Technics, Pio-
neer, Teac, Sony, Fischer, Electro/
Voice, EPI,JBL, Jensen, KLH, Koss,
Phase Linear, Sherwood, Sansuiand
Wharfdale. Stein also sells video
hardware, ranging from VCRs to
cameras and accessories. Lines like
Panasonic, JVC, Sharp, RCA,
Sanyo, Hitachi are on display. Stein
estimates the audio/video hardware
and accessories area contains 8,000
different products.

At a third address, 25 Park Row,
Jeff Greenberg and six others work
the video software sale and rental

_beat. The two-year-old store oc-

cupies about 1,000 square feet.
Showcases contain shelving on
which videocassettes are displayed
up for full impact of the artwork.
Repertoire is categorized as follows:
general (most major titles over the
past 15 years not more definitely
classified): nostalgia; classics; con-
cert (rock), culture (ranging from
ballet and opera through an easy lis-
tening concert); horror—sci-fi; chil-
dren’s; sports; bestseller and new re-
leases. J&R video merchandises X-
rated titles subtly with the area car-
rying no signing or specific designa-
tion. Sample sale prices are: $69.95
list, $59.95 or $49.95, $44.95.

Greenberg has 3,000 individual
rental titles. For a $50 annual mem-
bership. one gets 50% discount on
rental prices and can reserve titles.
There is no rental deposit for mem-
bers who rent one at a time, but each
additional rental over a single means
an additional $75 rental deposit. No
more than five titles can be rented at
one time. For the past four months,
J&R video has supplied members
with a picture ID card.

Greenberg says that J&R has
recently changed its rental pricing to
discourage full-week rentals. Today,
non-members shell out $5.95 nightly
for a single rental, paying an addi-
tional $2 per night. J&R recently
shucked a $9 weekly rate. Its video
section does not rent videodisks.

According to Rachelle Friedman,
J&R employs more than 130 in all its
divisions.

Retailing

STARK HIGHLIGHTS—Some 500 manufacturer reps and staffers attended Stark Record & Tape Service’s 13th annual

convention in Salt Fork State Park, Ohlo, recently. The five-day event included business sessions, award presentations

and entertainment. Pictured above, left photo, RCA’s R.C. Bannon and Louise Mandrell, center, meet Paul David, Stark

president/founder, right, following their performance the last night of the convention. Looking on is Larry Gallagher,

vice president of national sales for RCA. Right photo: Stark’s David, right, receives a speclal appreclation award from

Ben Sheats, Motown regional marketing director; Charlie Salah, Motown vice president of national accounts; and Brent
Marco, vice president of Progress Distributing, Clevelapd.

Thln Ilsung ol now LP/Tape releases is de-
d to k and radio program-
mm to be up-to-the minute on avaliable new

product. The

tions are used: LP—dbum. 8T—8-track car-
tridge; CA ette. Multipie ds and/or
tapes in a set ap writhin p: th foll

ing the manutacturer number.

POPULAR ARTISTS

ALTERED IMAGES
Pinky Blue
LP Portrait ARR 38110 .
CAART38110.........
ANDERSON, CARL
Absence Without Love
LP Epic FE 38063
CAFET 38063
ANDERSON, JAMES
Strangest Feeling
LP Kat Family FZ38130....
CAFZT 38130
AUSTRALIAN CRAWL
Sons Of Beaches
LP EMI America ST-17072
BOOKER, JAMES
New Orleans Piano Wizard: Live
CARounderC-2027 ..........cocoevviiiiennnnen $8.98
CARS
Candy-O
LP Nautilus half-speed remastered NR49 .No List
CHASE, ELLISON
Ellison Chase
LP Columbia ARC 37942
CAACT 37942
COOPER, WILMA LEE
Wilma Lee Cooper

CARounderC-0143 ..., $8.98
DOUGLAS, JERRY
Fluxedo
CARounderC-0112 ... $8.98

DRY BRANCH FIRE SQUAD
Fannin’ The Flames
CARounder C-0163 ..........ooooinnniennnnnn $8.98
FLECK, BELA
Natural Bridge
CARounderC-0146 ... $8.98
FRANKLIN, ARETHA
Jump To it
LP Arista AL9602
GALLAGHER, RORY
Jinx
LP Mercury SRM-1-4051
GENERAL CAIN

Giris
LP Tabu FZ 37997 .... ....No List
CAFZT 37997 ...No List

HAGGARD, MERLE, & GEORGE JONES
A Taste Of Yesterday’s Wine
LP Epic FE 38203 .....
8TFEA 38203...
CAFET 38203
HAWKINS, TED
Watch Your Step
LP Rounder 2024 .........ccoccoverecmnuecnnnns $8.98

HUNLEY, CON
Oh Girt
LP Warner Bros. 22693-1
HURT, CINDY
Talk To Me
LP Churchill CR9422

JOHNSON MOUNTAIN BOYS

Walls Of Time
LPRounderO160..........c.ccccoviiiiiinneinnns $8.98
JONES, GEORGE, see Merle Haggard
KOOPER, AL
Ch i p Wrestling, featuring Jeff
“'Skunk’’ Baxter
LP ColumbiaFC 38137 ....No List
CAFCT 38137 ...No List

LARSON, NICOLETTE
All Dressed Up & No Place To Go
LP Wamer Bros. BSK 3678

www.americanradiohistorv.com

New LP/Tape Releases

MIDNIGHT STAR
Victory
LP Solar 60145-1
ROMEO VOID
Benefactor
LP Columbia/415ARC 38182 .
C.AACT 38182
SADANE, MARC
Exciting
LP Warner Bros. BSK 3675
SKAGGS, RICKY
Family & Friends

No List

CA RounderC-0151 .......ooeeevinnrnnnnn. $8.98
SPECTRUM
It’s Too Hot For Words
LP Rounder 0161 ...$8.98

SPROUSE, BLAINE
Summertime
CARounderC-0155 ...........c.ooeeiiiiiinnnn. $8.98
SQUIER, BILLY
Emotions In Motion
LP Capitol ST12217
STANLEY BROTHERS
The Columbia Sessions
LP RounderS$S10......
STYX
Paradise Theater
LP Nautilus haif-speed remastered NR45 .No List
SUMMER, DONNA
Donna Summer
LP Geffen GHS 2005
SUPER HEROINES
Cry For Help
LP Bemisbrain BR131
THORPE, BILLY
East Of Eden’s Gate
LP Pasha FZ38179 ..
CAFZT 38179
VAL, JOE, & THE NEW ENGLAND
BLUEGRASS BOYS
Sparkling Brown Eyes
LPRounder0152 ... $8.98
VARIOUS ARTISTS
Chocolate Cream: The Greatest R&B

1949-52, Vol. 2
....$8.98

Hits Of The '70s
LP Columbia PC 38149 ...No List
CAPCT 38149 ...No List
WHITE, BARRY
Change
LP Unlimited Gold FZ 38048 ... ...No List
CAFZT 38048 ...No List

WOMACK, BOBBY
Greatest Hits
LP Liberty LN 10171

ZAPP
Zapp 11
LP Warner Bros. 23583-1
ZEVON, WARREN
The Envoy
LP Asylum 60159-1

JAZZ

ALEXANDER, MONTY, TRIO
With Love
LPPAUSAT7129 ... $8.98
CARMICHAEL, HOAGY
Hoagy Sings Carmichael
LP PAUSA Jazz Origin 9006 ...
FITZGERALD, ELLA
Love You Madly
LPPAUSA 7130 .. ...cccoiiiiiiiieiiiinineeeees $8.98
JAZZ CRUSADERS
The Best Of The Jazz Crusaders
LP PAUSA JazzOrigin 9005 .................. $6.98
LEITCH, Peter
Jump Steet
LPPAUSA 7132...
RICH, BUDDY, BIG BAND
Buddy & Soul
LP PAUSA Jazz Origin 9004 .................. $6.98

TERRY, CLARK

Wham
LPPAUSA 7131 o $8.98

TYNER, McCOY
Time For Tyner
LP PAUSA Jazz Origin 9007 .................. $6.98

GOSPEL

BC& MCHOIR
| Feel A Blessing Coming On (Live)
LP Savoy SL-14681 ... ...$7.98
CAC-14681 ....$7.98
BIGNON, JAMES, & GOD’S CHILDREN
| Can’t Make It By Myself
LP Savoy SL-14686 ....$7.98
CAC-14686 ....$7.98
FORREST, BROTHER EUGENE “'FLIP*’
Brother Eugene ‘'Flip’’ Forrest
LP Savoy SL-14674....
CAC-14674

FOURTH OF MAY

CAC-14694 ...

MARTIN, AARON, with THE
WILMINGTON-CHESTER MASS CHOIR,
& THECOMMUNITY BIBLE
TABERNACLE MASS CHOIR

He’s Everything To Me (Live)

LP Savoy SL-14687... ...$7.98

CAC-14687 ...$7.98

NATIONAL CONVENTION OF CHOIRS &
CHORUSES
He Shall Be Saved (Live)
LP Savoy SGL-7075
CAC-7075

NEW JERUSALEM YOUNG ADULT
CHOIR
| Love Him
LP Savoy SL-14689....
8T78-14689 ...
CAC-14689...

PHILADELPHIA MASS CHOIR
Nobody But Jesus (Live)
LP Savoy SL-14692...
8T 8-14692 ...
CAC-14692...

TRIBORO MASS CHOIR
There’'s A Blessmg OnThe Way (lee)
LP Savoy SL-14691
8T78-14691 .
CAC-14691 ...

WHITE, J. C., & THEHEMPSTEAD
COMMUNITY CHOIR
(You Will Win) Stay In The Race (Luve)
LP Savoy SL-14658 98
CAC-14658

...$7.98
...$7.98

CLASSICAL

BACH, JOHANN SEBASTIAN
Brandenburg Concertos 3,5, 6
Concentus Musicus Wien, Harnoncourt

LP Telefunken digital 6.42840 .$12.98

CA4.42840... .$12.98
CANTATAS B WV
209
Ameling, London Voices, English Chamber
Orch., Leppard

LP Phuhpsdlgllal 6514142... ....$12.98

CA 7337142 .$12.98
Gott, Man Lobet Dich In Der Stille, BWV
120; Christum Wir Sollen Loben Schon,
BWYV 121; Das Neugebor'ne K
BWV 122; Liebster Immanuel, Herzog
Der Frommen, BWV 123
Concentus Musicus Wien, Harnoncourt

LP Das Alte Werk 26.35578(2) ............ $21.96
Violin Concerto No. 1 In A Minor; Violin
Concerto No. 2 In E Major; Concerto For
Two Violins In D Minor
Schroder, Hirons, Academy Of Ancient
Music, Hogwood

LP L'Qiseau-Lyre digital DSDL 702 ........ $12.98

CAKDSDC 702 $12.9

BEETHOVEN, LUDWIG VAN
The Nine Symphonies; Overtures:

(Continued on page 55)
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Gospel Labels Active In-Store
Retail Merchandising Being Aggressively Pursued

By CARTER MOODY

NASHVILLE—Retail merchan-
dising is being aggressively pursued
by gospel record companies even as
the weak economy cuts into their
spending power and into that of
consumers. This and other develop-
ments emerge from a sampling of la-
bels’ in-store promotion activity.

The recent introduction of mid-
lines into the gospel market by
Light, Word and Sparrow in quick
order may set a trend leading many
other labels into price cuts. The use
of discount coupons, display boxes
and stands, posters and display con-
tests for retailers continues to form
the crux of promotional efforts.

Christian bookstores, of course,
move most of the records—1,100
such operations sell 80% of Word Rec-
ords units—but several label sales
spokesmen point to some success
with major retail chains.

Sparrow says it gets good sales
through Record Bar and the 79-store
National Record Mart chain, for
which Sparrow artist Phil Keaggy
performed at the Mart’s July con-
vention. Round-up Music in Seattle
and the Fred Meyers stores in the
Northwest are also said to be primed
outlets for the label. The Benson
Company’s 18 labels get good sales
in the Popular Tunes stores in Mem-
phis, the company declares. The
Benson firm, which has laid off 30%
of its staff (Billboard, July 24), mer-
chandises with floor dumps stand-
ups, posters lights and logo signs.

A Sparrow survey of retailers two
months ago revealed that 90% of
those checked have increased Spar-
row product sales 2%-20% this year.
Primary among these are 20 “trend-
setting” bookstores around the
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NEW CAMPAIGN--Turtle’s Records & Tapes in Atianta unveiis its new BASF
bitiboard featuring the tape tirm’s “Kiss The Hiss Goodbye’’ campaign for its
Professional il chrome recording cassettes. Pictured from left are BASF’s
Bob Morrison, Turtie’s ira Schwartz, BASF’'s George Dzan and Turner Adver-
tising’s Don Brown.
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ccuntry, according to Bill Hearn,
marketing services director. Distrib-
utors also have increased their load
of the company’s records and tapes,
averaging a 10% jump overall.

Hearn credits much of this sales
increase 1o successful in-store pro-
motions. Posters, depicting album
ccver art or settings to fit the mood
of the disk’s music, are sent to stores
w th each order of a new LP. And
recently a display with four movable
graphics was sent out with the new
Silverwind album. “Song In The
Night.”

Sparrow distributes through
MCA Distribution’s 15 regional
branches, through which the retail-
ers order product and promotion
pieces. The Seattle branch is seeing a
“surge” in orders, especially by the
Fred Meyers chain. LeRoy Sather,
West Coast regional director for
MCA Distribution, says the chain of
over 130 stores keeps coming back to
MCA with orders, having learned
that it can sell gospel product better
with promotional aids.

“The problem elsewhere in the
West,” Sather says, “is that stores are
reluctant to use in-store materials to
promote this religious product. This
is ridiculous, based on our experi-
ence with the Fred Meyers chain.”

In addition to the Northwest, mass
market stores in the St. Louis area
have utilized posters and displays
with success, according to Hearn,
who notes that the entire current line
of Sparrow product has posters
available.

At the Christian Booksellers Assn.
convention in Dallas last month,
Sparrow unveiled a $7.47 price pro-
gram. Hearn says the new records
going into this program will be
shipped with small stand-up dis-
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plays which can double as counter-
top containers. He hopes 500 stores
will participate by year’s end.

Also at the CBA, Word, Inc. an-
nounced a $6.98 midline, the com-
pany’s first, with new artists’ albums
sometimes being the monthly selec-
tion. Called the ValueAlbum Series,
the first shipment is set for Septem-
ber with a multi-colored logo
serving to attractattention in stores.

Rob Dean. a Word spokesman in
the company’s Waco. Tex., head-
quarters, says this $6.98 series will be
permanent, not temporary as with
the “album of the month” line. In
the first 5.000-10.000 pressing run of
each ValueAlbum, a 10-cut sampler

(Continued on puge 35)
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Billboard photo by Chuck Pulin

ROYAL VISIT—Queen signs albums at Crazy Eddie’s while in New York for

two concerts at Madison Square Garden. It was the group’s first in-store ap-
pearance in eight years.

Record Bar Pushing Accessories

Seeks To Double Business Via ‘Explosion’ Campaign

By IRV LICHTMAN .

NEW YORK-—The slogan reads
“Record Bar—Records, Tapes. And
A Little Bit More.”

That “little bit more™ is acces-
sories, which play a big profit role at
the 140-store Record Bar Chain, as
they do with all retailers.

After three major promotions this
year. the web has sharply defined its
promotional efforts in this field.
starting with an “Accessory Explo-
sion” of both consumer and internal
significance.

The purpose of the campaign was
to double accessory business, led by
blank tape. but also embracing elec-
tronic games. Chu-Bops, T-shirts.
sunglasses. record and tape care
goods.

The results of the July promotion
are now being evaluated, but Reade
White-Spunner, purchasing man-
ager for special products. is confi-
dent the promotion will indicate a
“significant” rise in accessory busi-
ness.

Internally, the push was con-
ceived to- make store staffers more
knowledgeable about accessories
and the highly profitable role they
play in Record Bar's bottom line.

According to White-Spunner, this
point was addressed through memo-
randa to store supervisors., who

Camelot Closes
One Outlet
In Nashville

NASHVILLE—Camelot Music
has reduced the number of retail
outlets here from three to two by
merging its Lion’s Head mall oper-
ation with one at the Hickory Hol-
low shopping center. A second one
continues at suburban Rivergate.

Vern Benke, regional director for
Camelot, says that the Lion’s Head
spot in West Nashville “hadn’t de-
veloped to the point that it made op-
erations there worthwhile.” Three
employees, he reports, lost their jobs
in the switch, including one who was
part-time. The Hickory Hollow
store, he adds, has been able to as-
similate the rest.

Larry Mundorf, who heads retail
operations for Stark Records &
Tapes, Camelot’s owner, says the
Nashville closing, while economic in
nature, does not reflect the overall
health of the chain. He says Stark
will add 15 new record stores this
year.

www.americanradiohistorv.com

passed the informiation to their staf-
fers. and through various informa-
tional bulletins supplied by manu-
facturers, mainly the major blank
tape people.

On the consumer level. “Acces-
sory Explosion™ was promoted by
each store in one format or another.
including print and radio advertis-
ing, POP and counter card material.

With blank tape, 20% discounts
were offered on the regular selling
prices of TDK. Memorex and Max-
ell tape. For the latter brand, a new
Record Bar/Maxell Tape Club was
established. entitling members to a
free XLSII90 tape after purchasing
1 of the sale-priced tapes. There’s
also a Maxell customer contest with
100 prizes, inctuding a Hitachi
stereo system.

Interestingly. in the July issue of
Record Bar’s newsletter, Off The
Record, president Barrie Bergman
defends the chain’s sale of blank
tape. while backing the blank tape
royalty presently before Congress. ']
think this insures not killing the
Golden Goose of creativity that has
fueled our industry for so long.” he
writes.

Also, in the July issue of Off The
Record, Record Bar’s AD-Ventures
director Michael Vassen speaks of
the value of dealing with accessory
manufacturers: “Their budgets are
less restrictive, the product has an
even chance in all markets, and you
don’t have to placate a program di-

rector to get an ad. The advertising is
being used to reach a market, rather
than a subliminal message to a radio
program director to add a record. It’s
more scientific than prerecorded ad-
vertising.”

Other elements of the chain’s ac-
cessory program included rotating
sale on select items from other blank
tape manufacturers like BASF and
Scotch. 81 off T-shirts, wallets and
video games and a buy-7-get-the-
8th-free on Chu-Bops new Beatles’
series.

Prerecorded product was not
abandoned in the promotion, since
the retailer offered a free wooden
“tape crate” with the purchase of
twe prerecorded tapes at $6.98 or
more.

And for the store supervisor
whese Record Bar outlet who shows
the greatest accessory business gains
for the month, that person is going to
accompany other Record Bar execu-
tives at the CES convention in Las
Vegas next January. Spiffs were also
a feature of the promotion, plus a $1
bonus to clerks when they sell a
Discwasher system.

Beach Body Bows

MYRTLE BEACH, S.C.—A new
organization, the Beach Music
Assn., has been formed here to pro-
mote that genre of music. It’s plan-
ning a November awards show.
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ROCK FOR SALE!

JOURNEY, RUSH, LED ZEPPELIN, POLICE,
IRON MAIDEN, BEATLES, JIMI HENDRIX,
JUDAS PRIEST, GENESIS, ETC..

Available in: posters, bumper stickers, decals,
tapestries, pins, and more!
Dealer inquiries invited.
For a free catalogue write or call:

CALIFORNIA POSTERS
6801 Elvas Ave, Sacramento, California 95819

(818) 453-B6T5
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FM Continues To Make Inroads
Spring Arbitrons Show AM Formats Losing Ground

By DOUGLAS E. HALL

NEW YORK-—As the spring Ar-
bitron reports continue, previous in-
dications that AM is losing rapidly
to FM continue to be underscored.

Formats that used to be consid-
ered safe on AM, since they attract
older listeners, are proving to be as
vulnerable as top 40 in the face of
solid FM competition.

In an earlier analysis (Billboard,
July 17), AC formats on the AM dial
were seen giving ground to their FM
counterparts. Now this same devel-
opment among country stations is
showing up in smaller markets.

Such is the case in Tulsa, Salt
Lake City-Ogden, Omaha-Council
Bluffs, Birmingham, Toledo, Rich-
mond and Tucson.

In Tulsa, Billy Parker is still pro-
gramming KVOO-AM to double di-
git shares, but Dan Spice has just
about caught up with him with
KWEN-FM’s country format.
KVOO is down to 14.4, the fourth
straight decline since the station had
a 19.7 in the spring of 1980. Mean-
while, KWEN has been gaining
steadily, up to 12.3 from 5.7 two
years ago.

In Salt Lake City, KSPO-FM is
the dominant country station and
has been for some time. Sister station
KSOP-AM is hanging on with a 2.0
share versus KSOP-FM’s 6.8. But a
shift is underway at KRGO-AM,

WHOSE FORMAT IS IT?

which has slipped to 3.0 from 5.8 a
year ago.

In Omaha, KYYN-AM and FM
run country formats. A year ago, the
AM had a clear lead over the FM,
6.4t04.2. nowthe AMisdownto4.3

WAPP Posts
Big Gain In
Birch Report

NEW YORK—A commercial-
free summer and more than $1
million in promotion and adver-
tising is paying off for the newest
entry in the AOR race here. In a
special July Birch Report, WAPP
has scored with a 9.0 share of the
market versus WPLJ's 5.7 and
WNEW-FM’s 2.8.

This is a sharp jump from a
June/July report when WAPP
won a 54 share compared to
WPLJ’s 6.3. Interestingly, WAPP
is hurting WPLJ while WNEW-
FM seems immune. WNEW-FM
has had a 2.8 in Birch reports
right along.

And WPLJ is getting hurt
where it hurts the most: in adults.
WAPP is not pulling away
WPLJ’s teens. WPLJ still has a
26.1 share of teens versus
WAPP’s 7.8.

‘Hot Hits’ Hikes WBBM,
But CBS Cool On Joseph

NEW YORK-Mike Joseph’s
“Hot Hits” format is a success in
Chicago: WBBM-FM moves to sec-
ond place in the latest Birch report,
with a 5.7. That’s second to market
leader WGN, which holds a 9.0
share. WBBM’s April/May action in
Birch was 1.9.

But those connected with the CBS
station appear reluctant to credit Jo-

‘New Music’
Weekends For
SuperStars

NEW YORK-—About 30% of
the 64 “SuperStar” AOR stations
consulted by Burkhart/Abrams/
Michaels/Douglas are experi-
menting with “New Music
Weekends,” playing such artists
as Billy Idol, David Johansen,
Marshall Crenshaw, John Cou-
gar, the Motels and Squeeze, mu-
sic that until now has not been
heard on many of the generally
conservative AOR outlets.

“It’s an experiment,” says Kent
Burkhart. “We want to see what
kind of reaction we get.” The for-
mat shifts at 5 p.m. Friday and
runs through Sunday, except for
some local weekend features
these stations have been running.
For example, WSHE Ft. Lauder-
dale, one of the participating sta-
tions, runs a reggae show from 6
to 10 a.m. on Sunday and a *psy-
chedelic” show on Sunday from
10 a.m. to noon. ’

-Other stations participating in
the new programming are
WLVQ Columbus, Ohio; WIMZ
Knoxville; KYYS Kansas City;
KLAQ El Paso; KOMP (for-
merly KENO) Las Vegas; and
WPYX Albany.

seph’s consultant input. CBS direc-
tor of program services Bob Van-
Derheyden says the format reflects
the work of program director Buddy
Scott, hired by Joseph in April to as-
semble a new station line-up for
WBBM. Scott came from WZUU
Milwaukee. General manager Brian
Pussilano also maintains the format
is not Joseph’s.

To some observers, the distance
which CBS is placing between itself
and Joseph suggests that the com-
pany is planning to do its own vari-
ation on “Hot Hits” for WEEI-FM
Boston. Says VanDerheyden,
“We’re evaluating our market posi-
tion in Boston, but we have no plans
to put ‘Hot Hits’ or any top 40 for-
mat on WEEL”

The man behind “Hot Hits” is
taking it with apparent equanimity,
while stressing that WBBM’s format
is his. “I’m still under contract,” he
says. “I'm still getting paid; I'm
working on critiques.” Joseph also
has “Hot Hits” at WCAU-FM Phila-
delphia.

Those close to both the Chicago
station and the Philadelphia outlet
believe that Joseph deserves the
credit. Jim Smith, p.d. at WBBM
from May to November last year,
says only minor adjustments have
been made to the format since the
consultant left the station May 13.

Roy Laurence, p.d. at WCAU
from July, 1976 until last month, of-
fers, “CBS is reluctant to acknowl-
edge that it didn’t have the internal
expertise to develop this format. But
it’s stupid for CBS to pay astronomi-
cal fees to a consultant like Joseph,
plus expenses, and then second-
guess him.

Joseph’s final words on the situ-
ation, “I give them all of the credit in
the world. I also give them credit for
hiring me. I'm glad that they made
it DOUGLAS E. HALL

behind the FM’s 4.5. One of the big-
gest country FM success stories is
WZZK Birmingham. It's up to 16.6
from 13.6 a year ago. Meanwhile,
AM country station WYDE is down
to 1.9 from 2.3 in the fall and 4.6 a
year ago.

Toledo country WKLR-FM is
gaining solidly at the expense of
country WTOD-AM. WKLR is up
to 7.3 from 5.2 in the fall and 3.8 in
the spring, while WTOD is down to
4.5 from 7.8 in the fall and 8.4 a year
ago.

In Richmond, while there is no
FM with a country format making
inroads, one AM is losing ground
rapidly and another is having an un-
even performance. WXGI program
director George Popkin is at a loss to
explain why his station has slipped
toa 1.8 from 5.5 in the falland 4.3 a
year ago. WRNL-AM has a 7.5,
down from 9.6 in the fall, but up
from 6.6 a year ago. In Tucson,
country KCUB-AM is down to 9.0
from 12.4 in the fall and 10.6 a year
ago.

Where country stations are declin-
ing without others picking up the
audience, the answer could be that
improved measurement of black lis-
tening is causing the format, not
generally favored by blacks, to de-
cline in share.

Les Acree, p.d. at WMC-AM
Memphis, notes that his station,
WMPS and WLVS, are all down
(Billboard, July 31), while black sta-
tions such as KWAM-FM are
through the roof. “We don’t share
any black audience,” Acree says.
Three of the top five stations in
Memphis are black. In the previous
coverage, Billboard misidentified
KWAM’s format.

Black moves are substantial in
Birmingham and Richmond. In Bir-
mingham, WENN-FM is up to 12.3
from 7.0 in the fall and 9.1 a year
ago. WATV is up to 7.3 from 4.6 in
the fall and 4.8 a year ago. Consult-
ant and Billboard commentator
Kent Burkhart notes “the DST is at
work here,” a reference to Arbitron’s
new Differential Survey Treatment

(Continued on page 33)
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 Suit Dismissed |
“ Against Hattrik -

NEW YORK—A State Supreme
Court judge here has dismissed
Doubleday Broadcasting’s suit
against Bobby Hattrik, but the con-
sultant’s countersuit against his
former employer is still pendingin a
St. Louis Federal court.

Doubleday sued Hattrik here in
April for the return of its computer
programming system and sought in-
junctive relief prohibiting the de-
fendant from disclosing the plain-
tiff’s “trade secrets” (Billboard, July
10). A temporary restraining order
was later overturned.

In May, Hattrik sued Doubleday
in U.S. District Court for the Eastern
District of Missouri for a judgment
regarding the ownership of the com-
puter programming system. He also
sought $32,000 in back wages, vaca-
tion pay, interest and legal fees from
Doubleday.

Judge Leon Becker, in his July 23
ruling in state Supreme Court, con-
curred with Hattrik’s contention that
the case “had little or no connection
to New York” as a proper legal fo-
rum and ordered the parties to sub-

mit to the jurisdiction of the state of
Missouri. LEO SACKS

www.americanradiohistorv.com

CUT THE CAKE—More than 4,000 listeners attended WRKS-FM New York’s

first birthday party at Bonds International Casino recently. Performing at the

event were Chemise, Legacy, Fonda Rae, Candella and Rocker’s Revenge.

Joining in the festivities are WRKS staffers, from left, Yvonne Mobley, Jeff

Troy, Chuck Leonard, Barry Mayo, Jose Guzman and mastermixer Shep
Pettibone.

Vox Jox

Neil Rockoff Quits KHJ

Neil Rockoff, who for the past two
years has been struggling to con-
vince Los Angeles listeners that they
“all grew up to be cowboys” and
should listen to RKO’s KHJ, has re-
signed.

He had not been able to succeed
at the country-formatted station,
and his program director, Charlie
Cook, left a few weeks back to join
the competition, KLAC.

In resigning, the veteran broad-
caster said, “I don’t feel I can con-
tinue to put my best and most de-
manding efforts to the continued
task of pulling KHJ up from many
years of difficult times.”

Rockoff will be succeeded by
Allan Chlowitz, general manager
of sister station KRTH (K-Earth),
who will now direct both stations.
Rockoff came to the station after
operating KBZT (K-Best) San
Diego as one of several principals.
He and his partners have just sold
that station. KBZT took Rockoff
West three years ago, and he left the
general manager’s jobat WHN New
York to join that venture.

* K K

Clark Smidt, who recently formed
his own consultancy, has added
WIFI Philadelphia and WBOS Bos-
ton to his lineup of clients. He al-
ready consults WIOF (Magic) Hart-
ford, WERI-AM-FM Westerly, R.1,,
as previously reported (Billboard,
June 3). ... Scotty Brink joins
KING-AM Seattle in the afternoon
drive slot. His last stint was at
WCAU Philadelphia in the morning
drive period.

*x Kk K

WKTU New York remains unde-
feated in their softball league as they
defeated their arch rivals on the FM
dial, WBLS, 8 to 4 July 31. WKTU
DJ G. Keith Alexander was the win-
ning pitcher. WBLS general man-
ager Charles Warfield was the losing
pitcher. WKTU p.d. Carlos de Jesus
hit a home run.

* Kk Kk

E. Patrick McNally is upped to
vice president of Doubleday Broad-
casting. He will continue as general
manager of WAPP New York. ...
Frederick “Chuck” Morgan is
named p.d. of WOMC Detroit. He
was vice president and director of
consultants for Todd Wallace Asso-
ciates Phoenix. ... Jay Johnson is
the new program director at KVI
Seattle. He was morning news an-
chor. .. . Bitt Michael exits as p.d. at

WHLY (Y-106) Altamonte Springs,
Fla. Succeeding him is Mark Kap-
lowe. ... Buster Bodine resigns as
p.d. of KPR1 San Diego to pursue a
voice over career in Los Angeles. As-
suming programming duties during
the interim period is operations
manager Reid Reker.
*x Kk K
Bill Steding is the new general
manager of Bonneville’s KAAM/
KAFM Dallas, succeeding Donald
Bybee. Steding was national sales
manager for KIRO and KSEA
Seattle, also Bonneville outlets. Tak-
ing over as programming and <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>