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WAPP Aiming For Slice
Of Big Apple’s AOR Pie

By LEO SACKS

NEW YORK—Promising a com-
mercial-free summer of album-ori-

ented rock, WAPP-FM burst on the

scene here last week, emphasizing
“greater variety and less repetition”
in its programming for a heavily
funded run at the market’s top AOR
outlets.

The Doubleday Broadcasting sta-
tion, with a reported $1.7 million
promotion budget, is expected to
have a profound impact on the slice
of the AOR pie currently divided be-
tween WPLJ-FM and WNEW-FM,
according to observers familiar with

(Continued on page 24)

WEA Sets ‘2 For One’

By SAM SUTHERLAND

LOS ANGELES—Unique cas-
sette-only couplings of two hit al-
bums by a superstar act, carrying a
$10.98 list price, are coming next
month from the three Warner Com-
munications labels in a new “2 For
One” tape line.

Mid-July will see rollout of an ex-
tensive merchandising push for the

first 20 titles in the series. Included
will be pairings of two top seiling
catalog albums by a top artist on a
single tape, with acts in the opening
volley to include such Warner Bros.,
Elektra/Asylum and Atlantic stars
as the Doobie Bros., Fleetwood Mac,
the Eagles, the Doors, Genesis and
Yes.

Sources confirm the project is
only one of several cassette market-

Did RCA Roll Back Price Hike?

By IRV LICHTMAN

NEW YORK-—Following ac-
counts’ understanding last week that
RCA/A&M/Associated labels
would increase album and tape
prices 4% from July 1, the com-
pany said in an official statement
late Thursday (17) that the increase
would be limited to 2.1%.

Word of the 4% increase elicited a
bitter reaction from retailers, racks

Tape Line

ing ventures now underway within
the WCI Record Group, utilizing
WCT’s recent consumer research into
the burgeoning tape market. Ac-
cording to Adam Somers, Warner
Bros. vice president and director of
creative services and operations, the
“2 For One” concept is itself built
around two key consumer needs in
tape, price and convenience.
(Continued on puge 16)

and one-stops, severaldeclaring that
they intended to boyecott RCA and
A&M product after .'uly I, or se-
verely limit their purchases of the
companies’ product.

Has RCA rolled back an intended
4% hike in the wake of a strong back-
lash? The label regarls the Thurs-
day statement as the Tirst “official”
announcement of an increase and
notes in the closing ser tence that “as
usual, all customers wall be notified
of the details (of the inzrease) by let-
ter.”

However, it’s customary courtesy
in the industry for ma or label price
moves to be verbally expressed by
personal contact or by telephone,
with an “official” notification by let-
ter of the precise detzils to follow.
Apparently, accounts were informed
in this manner and viewed the hike
as amounting to 4%.

Interestingly, some key accounts
are known to have nade cells to
RCA executives in New York de-
nouncing the move and they did not

indicate a lower percentage increase
when surveyed by Billboard.

RCA does not generally publicly
acknowledge price increases, ror isit
the label’s practice to issue press re-
leases in this regard. It will, however.
confirm or deny moves of this nature
if an inquiry from the trade press or
other media is made. It did confirm

{Continued on pcge 84)

Country Radio
Revives ‘Twang’

By EDWARD MORRIS

NASHVILLE-—*“Crossover” is
somewhat less a rallying cry for
country radio programmers now
than it was a year ago. Radio sta-
tions and record companies a~e still
seeking maximum audiences, but
they are finding surprising strength
and appeal in the more trad.tional

(Continued on page 26)

~Inside Billboard -

e ABC’S SUPERADIO satellite format has been killed, just two weeks
ahead of its scheduled debut. The on-air staff was reportedly told Friday (18)
that lack of advertising sales and the overall economic climate were respon-
sible. Page 84.

e CAPITOL HILL will proceed with the DeConcini/Mathias legislative
proposals on home video/audio taping. lawmakers say. despite the Supreme
Court decision last week to review the so-called Sony Betamax case. Page 3.

e LEADING BROADCASTERS have formed a new coalition 1o negotiate
blanket rates with Arbitron, or at least to explore whether that can be done
without antitrust ramifications. The group was born out of concern over the
ratings service’s rising rates. Page 3

® BLACK RETAILERS appear divided over the question of cutouts. with
some claiming that such product is highly profitable. and others finding its ap-
peal diminished as a consequence of midlines. Page 10.

® AGGRESSIVE MERCHANDISING is the key to increased sales of
prerccorded cassettes, report prominent retailers. who are also enthusiastic
about the new repertoire configurations with which labels are experimenting
on lape. Page 22.

e EUROPEAN VIDEO MARKETS are diverse, complex—and surging.
Can the infant industry sustain the vast number of retail outlets it has
spawned? What role is there for original programming? These and other issues

CaTie Lucas is going to create a lasting impression on you with he- debut
album, STILL IN LOVE (E1-60008). It's an affair to remember with Leon
Sybers Ill and the Solar Records Family on The Whispers, Dynasty and
Colage! Con-ains the smash-hit single “Show Me Where You're Coming
Fram” (S5-48)10) on Solar Records & Cassettes. (Advertisement)

It's the real ROY CLARK. All of his explosive playing, singing, and great
fun captured on this debut CHURCHILL album. “ROY CLARK LIVE FROM
AUSTIN CITY LIMITS,” CR 9421. Distributed by: MCA Dist. Corp. Featur-
ing new single, “TENNESSEE SATURDAY NIGHT.” CR 94007.
(Advertisement)

make up a Billboard special report. opposite page 56.

(Advertisement)

“Columbia” is a trademark of CBS Inc. © 1982 CBS Inc.
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General News

WASHINGTON-—Lawmakers on
Capitol Hill indicate that they will
continue to pursue pending legisla-
tion in both the House and the Sen-
ate that would create an exemption
for home videotaping, regardless of
the Supreme Court’s Monday (14)
decision to review the so-called
Betamax Sony case.

However, some of the opponents
of sections of the proposed bills—es-
pecially those parts which would
create a royalty to compensate copy-
right owners victimized by home
taping—make it clear that they feel
Congress will take its time when
dealing with the controversial sec-
tions, and that they’ll lobby vigor-
ously against them.

Proponents of the royalty—the
record industry (which is attempting
to add provisions exempting home
audio taping, but setting up a roy-
alty on blank audio tape and hard-
ware) and the movie industry—say
they will continue in their extensive
and expensive lobbying efforts to
gain the votes necessary for passage.

High Court ‘Betamax’ Review
Won'’t Deter Solons, Lobbyists

A staff member from Sen. Strom
Thurmond’s office told Billboard
last week that the South Carolina
Senator, who is also chairman of the
Senate Judiciary Committee, is com-
miting to move the pending Senate
bill, authored by Sen. Dennis De-
Concini (D-Ariz.), toward markup
sessions this month. “The Senator
wants to clear off the fog surround-
ing the issue,” the staff member said.

Attached to the DeConcini bill,
which simply exempts home video
taping from copyright infringement,
is an amendment by Sen. Charles
Mathias (R-Md.) that would extend
the exemption to home audio tap-
ing, and would add a royalty provi-
sion that would affect VCR and au-
dio recorder manufacturers, retailers

By BILL HOLLAND

and distributors, and blank tape
makers as well.

The Mathias amendment would
further restrict the rentals of soft-
ware at the option of manufacturers.

It is this amendment—and a simi-
lar bill in the House—that is the sub-
ject of what is being called the most
ferocious business law controversy
in recent memory. Thurmond is in
favor of the DeConcini bill. How-
ever, he and a number of other law-
makers involved in the committees
in the Senate and the House that are
dealing with the proposals have not
yet given support to the royalty fee
provisions—a fee that opponents
prefer to call a “tax.”

At the same time, the powerful
Judiciary Committee Chairman,

who is also President Pro Tempore
of the Senate, “might still be per-
suaded” to support the royalty sec-
tion, according to sources on the
Hill. The Mathias amendment al-
ready enjoys the support of 25 co-
sponsors, including four on the
Committee. (A Mathias aide said
that “right now, we’re just watching
and waiting” for a markup sched-
uling from Thurmond’s office.)

On the House side, the controver-
sial royalty fee proposal is in the
form of a bill by Rep. Don Edwards
(D-Calif.). Edwards, whose bill al-
ready has more than 80 co-sponsors,
has held one round of hearings, and
another is scheduled for June 24. He
feels the court decision doesn’t pre-
vent Congress from “moving

quickly” on home recording legisla-
tion. He said that his bill “far ex-
ceeds the scope of the court case,”
and that the home taping issue “is
best resolved now by the Congress
particularly since (his bill) addresses
a variety of issues which the court
cannot and will not resolve.”

The House bill that simply ad-
dresses an exemption for video-
cassette home taping is authored by
Rep. Stan Parris (R-Va.), and his
staff indicates that once the bill gets
to subcommittee level—through the
House Judiciary Subcommittee—
both the Parris bill and the Edwards
bill “will be formed into some sort of
an amalgam,” said a Parris aide,
“something for the consumer, and
something for the copyright own-
ers,” the first indication that the
House is thinking in terms of a joint
bill.

“We’re pressing,” the aide added,
“but they’re up to their necks in
budget matters and it’s hard to tell if
we’ll get to markup on it. We're opti-

(Continued on page 74}
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Billboard photo by Chuck Pulin
GENERATIONS MEET—Jackson Browne, right, warmly greets Pete Seeger
onstage during the anti-nuclear rally and concert held In New York’s Central

Park June 12.

WCI Eyeing UA Music As
Part Of Buyout Package

By IRV LICHTMAN

NEW YORK-The vast United
Artists Music catalog, along with its
Big 3 Music print operation, is to
be merged into Warner Bros. Music
under terms of a proposed $95 mil-
lion publishing film package deal
between Warner Communications
Inc. and MGM/UA.

According to informed sources,
the outlay by WCI for the UA music
publishing interests alone is seen in
the area of $60 million, about $20
million less than indicated when
word of MGM/UA’s sale of the
company surfaced (Billboard, April
17). The additional $35 million ac-
quisition price goes for the return to
Warner Bros. Pictures of 746 pre-
1950 Warners feature films and 327
cartoons, acquired by United Artists
in the mid '50s.

If the deal goes through, pending
approval by both the WCI and
MGM/UA boards, the UA Music
acquisition would bring WCI ex-
penditures close to $80 million for
publishing setups this year alone.
Earlier, Warners acquired the 20th
Century Music catalog for a re-
ported $16 to $18 million. Under
terms of the 20th deal, Warner Bros.
Music also obtained rights to 20th
film music for a period of five years.
It’s unknown whether a similar ar-
rangement has been worked out

with MGM/UA.,

At one time, MGM Pictures oper-
ated UA Music’s Robbins-Feist-
Miller catalog, which UA acquired
in 1973.

Last year, UA Music joined the

(Continued on page 9)

LATIN DROP

This story prepared by Enrique
Fernandez in New York and Eunice
Valle in Los Angeles.

NEW YORK-—Retail sales of
Latin records and tapes in Western
states are reported to have been se-
verely impacted by the U.S. Dept. of
Immigration’s April raids on illegal
immigrants, and there are no signs
of immediate recovery.

In Los Angeles, the hardest hit
market, the sales drop is estimated to
be as high as 85%, attributable to
that city’s large population of His-
panic illegal aliens being reluctant to
venture into the streets and into
stores.

Retailers and distributors alike
blame the raids for the drop in busi-
ness, although they admit that the
general state of the economy and its
effects on the Hispanic work force
has contributed to the problem.

Edmundo Perez, head of the

Broadcast Group Targets Arbitron

New Coalition Wants To Negotiate Blanket Rates

By DOUGLAS E. HALL

NEW YORK—A new coalition of
prominent broadcasters, working
with the Radio Advertising Bureau
and the National Assn. of Broad-
casters, has been formed to do battle
with the industry’s principal ratings
service, Arbitron.

I’s the All-Industry Radio Rat-
ings Committee, headed by Broad
Street Communications president
Fred Walker and Westinghouse
Broadcasting president (radio) Dick
Harris. The group wants to represent
Arbitron clients in negotiating blan-
ket rates for the service, without vio-
lating antitrust laws. All members
are concerned by the sharp rate in-
creases which Arbitron has been
charging stations.

The committee has engaged the
New York law firm of Weil, Gotshal
& Manges to research the antitrust
aspect of the issue.

For its part, the Radio Advertising
Bureau has been acting as a clearing
house for the new coalition; the Na-
tional Assn. of Broadcasters, mean-
while, has contributed $20,000.
Fundraising is reportedly within
$15,000 of a $150,000 goal.

Miles David, president of the Ra-
dio Advertising Bureau, notes that
the attorneys are working on a 60-
page document of precedents where
an industry, faced with virtually a

Amigo Records retail chain, reports
an overall 40% drop, with much
higher losses during the first week of
raids in late April. Augustin Gurza,
who owns two retail stores in Los
Angeles, notes that the sweeps
dashed hopes raised by a profitable
first quarter. The second half of
April showed a 30% drop in sales, he
says, with no recovery in May.

“We registered a 75% drop in sales
during the period of the massive
raids,” explains Maria Borrego of
Guiro Records, an L.A. distributor
which supplies many of the city’s
small record stores where Latin
product is sold.

Caytronics Corporation, a major
USS. distributor of Latin product
with 60% of its business on the West
Coast, reports an estimated 40%
drop nationwide, concentrated in
L.A., Houston and Chicago. There
has been no noticeable effect in New

www.americanradiohistorv.com

single source for a specific service,
has used a negotiating committee
without violating antitrust statutes.

He declines to confirm reports
that the law firm will approach, or
has approached, the Justice Dept.
for an antitrust ruling on the affair.

What is clear is that Arbitron does
not want to be putinto the same boat
with ASCAP and BMI and base
their pricing on future ratings sur-
veys on lengthy negotiations with a
law firm.

Chart Changes
At Billboard

Billboard this week changes
the name of its Hot Soul Singles
and Albums charts to Black, re-
flecting the diverse nature of mu-
sic which that field now encom-
passes (see also The Rhythm &
The Blues, page 10).

A number of refinements have
recently been introduced to in-
crease the charts’ usefulness as a
programming guide and market-
ing tool, including a “weeks at
No. 1" feature and point-of-dis-
tribution data on the Top LPs &
Tapes survey. The latter feature
will be added to Billboard’s
Black and Country LP charts in
the next few weeks.

Retail Sales Decrease Atiributed To
Sweeps By Dept. Of Immigration Raids

York, according to the Manhattan-
based distributor.

Pedro Mares, chief of promotion
for the West Coast office of the
Venezuela’s Top Hit Records, see
the raids affecting the entire record
industry; “If the stores are not sell-
ing records, distributors don’t sell,
which in turn affects record com-
panies like our.”

Many of those surveyed agreed
that the raids have exacerbated an
already difficult situation in the
Latin market, gravely affected by
unemployment and government
cuts. Stories of empty streets, aban-
doned automobiles and apartments,
and a general atmosphere of anti-
US. government feeling on both
sides of the border abound. “There’s
a great deal of psychological pres-
sure,” one industryite comments, “a
great sensation of insecurity among
Latin people.”

Weil, Gotshal & Manges were se-
lected because it is the firm that
represents both radio and tv stations
to the music licensing services. It is
no coincidence that the Walker-Har-
ris committee is called the All-Indus-
try Radio Ratings Committee. The
committee that negotiates with
ASCAP and BMl is called the All-
Industry Music Licensing Com-
mittee.

Arbitron president Ted Shaker
has told David that he would “ap-
preciate the opportunity to meet
with you” and the All-Industry Ra-
dio Ratings Committee to discuss
Arbitron rates, despite Shaker’s pre-
vious stand that it would be in viola-

tion of antitrust laws to so do.

(Continued on page 26)
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General News

Sparks Fly At
Home Taping
NARAS Panel S—

P Pl
By ROMAN KOZAK
el
NEW YORK—A panel discussion .
on “To Tape Or Not To Tape™ spon- R e 2
sored by the New York Chapter of
NARAS, evolved into a lively de- & ; : i
bate here Monday (14). Schicke Smith Badie Winston

The panel was moderated by
Royal Blakeman, national legal
counsel for NARAS, and included
Stan Gortikov of RIAA and Barry
Locke from the Video Software Dis-
tributors Assn.

Record Companies

Charles Schicke upped to director of special projects of PolyGram Special
Projects in New York. He was manager of the division. ... Robert Smith
named associate director of East Coast product management for Epic/Por-
trait/CBS associated labels in New York. He was East Coast product manager.
... Cynthia Badie joins RCA Records in New York as field promotion repre-
sentative for the black music department. She will oversee the promotion in
the New York, New Jersey and New England areas. Badie was East Coast re-
gion promotion manager for MCA.

Sherry Winston named director of promotion for GRP Records in New
York. She was a national promotion manager for Arista Records. . . . Irwin Si-
rotta will handle national radio promotion on an independent basis for JEM
Records in Plainfield, N.J. He was East Coast AOR promotion manager for
Capitol.

Billboard photo by Chuck Pulin

SMOKIN'—Smokey Robinson reaches for that high note during his June 10

concert at New York’s Radio City Music Hall. This year, he celebrates his 25th
anniversary of recording; the show featured many of his Motown hits.

But the two panelists who got into
a serious dispute were Ervin Drake,
the writer representing AGAC, who
feels that home taping is a grave,
and possibly mortal, threat to the
survival of the creative segment of
the music industry, and Ben Karol, a
founder of the King Karol retail
chain, who took an admittedly
“devil’s advocate” point of view and
said that a lot more time and study
were needed before the music indus-
try recommended any sort of legisla-
tion to Congress.

CBS/Sony Selling Video
Singles, Albums In Japan

By SHIG FUJITA
TOKYO-In what could signal a

Related Fields

Jac Holzman, senior consultant to Warner Communications Inc., has been
elected chairman of Panavision in New York. . . . Bruce G. Babcock appointed

considered “too steep.” .. A . - .
to the newly created position of division vice president of commercial planning

JUNE 26, 1982, BILLBOARD

new trend for the world music in-
dustry, CBS/Sony here is releasing
this week three video music singles.
Five video LPs are also shipping.

With distribution targeted to rec-
ord stores, pricing for the singles is
$15.85 with the LPs at just under
$48.

The video singles are videocas-
settes containing three to four titles
with a running length of 13-14 min-
utes. Initial three artists are the
Shanels, Hiroko Mita and Seiko
Matsuda.

According to Hiroaki Ishikawa,
general manager of CBS/Sony’s
video software division, the com-
pany hopes to produce and sell
video singles and LPs of inter-
national repertoire artists.

He notes: “The promotional
videotapes would have a ready mar-
ket in Japan and sales of such lines
must surely help record sales.”

The decision to set a $15.85 price
for the singles aims the software line
directly at a young demographic, for
whom usual videocassette tape
prices ranging from $30-$120 are

Adds Ishikawa: “These video sin-
gles are an equivalent line to the au-
dio singles in the record business.
For many people, videotapes are tir-
ing on the eyes, thus substantial
numbers of buyers prefer shorter
tapes.

“But we're aiming straight for the
younger people because in a recent
poll conducted in Japan, many of
them expressed keen interest in buy-
ing videocassette recorders as soon
as possible.”

The five video LPs in the CBS/
Sony launch are: Rytaro Sugi’s “Na-
tionwide Concert,” with 21 songs;
the Shanels’ “Soul Brother” with
eight tracks; Seiko Matsuda’s
“Lemon No Kisetsu” with eight
tracks; Hound Dog’s “Roll Over

"Tour Tokyo” with 11 tracks; and the

Paris Music Festival Chamber
Group’s package linking of “Eine
Kleine Machtmusik” and “Diver-
timent.”

Ishikawa says that if the video
single packages were made specifi-
cally and only as singles they would

(Continued on page 56)

SPRINGSTEEN TICKET PROBE

Despite the title of the discussion,
itwaschangesin the Copyright Law,
and specifically the Mathias amend-
ment that would mandate a royalty
on blank tape and hardware and re-
strict software rentals that were the
center of the discussion.

Blakeman opened the proceedings
with a brief overview of the legal his-
tory of the home taping dispute, and
said that provisions of the Mathias
amendment would create a fund
from the royalties collected, which
would be set by the Copyright Roy-
alty Tribunal.

In his prepared remarks, Drake
read the testimony he gave a House
Judiciary Subcommittee hearing
recently, where he said that the
songwriter is the beginning of a “cul-
tural foodchain” where the song
goes from the songwriter to the pub-
lisher to the producer to the record
company to the merchandiser.

He said he was “filled with dread”
about the future since “the cancer

(Continued on page 15)

Lawyer Barred In Scalping Case

By LEO SACKS

NEW YORK-A State Supreme
Court judge here has barred an at-
torney from representing 14 targets
of a probe into the sale and distribu-
tion of concert tickets for three Bruce
Springsteen shows at Madison
Square Garden in 1980.

Justice Fritz W. Alexander dis-
qualified the attorney, whose iden-
tity was withheld, at the request of
New York State Attorney General
Robert Abrams, whose office had
met “a stone wall” in its investi-
gation into the ticket handling prac-
tices of Garden box office personnel,
according to Nathan Riley, an
Abrams spokesman.

Abrams sought the order when his
office learned that the attorney had
been engaged to represent 14 Gar-
den box office ticket sellers and su-
pervisors supoenaed by the Attorney
General in connection with alleged
ticket scalping and other irregu-
larities surrounding the Springsteen
shows and the Broadway musical
“42nd Street.”

The Attorney General argued that
the attorney’s multiple representa-
tion of the box office employees

created a conflict of interest and ob-
structed his ability to complete his
investigation. According to the rul-
ing, each employee submitted an af-
fidavit in which “an awareness” of
the attorney’s representation of the
others is acknowledged.

“We think the break is very sig-
nificant,” says Riley, “because the
lawyer was representing both wit-
nesses and targets of the probe. And
the judge agreed that this was a con-
flict of interest. By acting in concert
with these individuals, he was, in ef-

CBS/Fox Venture
Gets Set To Roll

NEW YORK-The CBS/Fox
joint venture, formed by CBS Inc.
and 20th Century Fox Film Corp., is
expected to begin operations within
the month, CBS says.

CBS/Fox will market and distrib-
ute home video products. It will also
own and operate the CBS Studio
Center, CBS’s 40-acre film and pro-
duction facility in Studio City, Calif.
Future joint operations in cable tele-
vision services are still being dis-
cussed by the two companies.

fect, stonewalling the investigation.”

According to Riley, the investi-
gation into the ticket scandal is con-
tinuing, but he denies published re-
ports that a grand jury is hearing
testimony at this time.

Evidence uncovered by the Attor-
ney General’s office indicates that
Garden box office personnel may
have personally received falsely
completed money orders from ticket
brokers in return for quantities of
tickets. They also allegedly de-
manded and received “ice” money
in excess of the regular ticket prices
from the brokers, who then scalped
the tickets for as much as $200
apiece. ’

It is also alleged that many of the
names and addresses of persons who
sought tickets to the Springsteen
shows in November and December
of 1980 either did not exist or never
received or requested them.

There is also evidence that several
money orders cashed by the arena
were purchased in bulk weeks after
an Oct. 1 mail-order deadline. Pub-
lic announcements stated tickets to
the shows would be sold by mail or-

der only.
(Continued on page 16)
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for RCA’s SelectaVision video disk operations in Indianapolis. He was staff
vice president of business and operations planning for the division.
Jack Warsager, former vice president and general manager of Barco Sales,
Miami video home entertainment wholesaler, has joined MJS Entertainment
Corp. as vice president of its video division. . . . Tom Lucas upped to director of
marketing administration for Warner Amex Satellite Entertainment Co. in
New York. He was manager of marketing services for the firm.
Dan Garcia joins Maxell in Chicago as field merchandising specialist. He
was merchandising manager for University Stereo. Also at Maxell, Bob Hun-
neman joins the Midwestern video sales staff. He was Midwestern regional
manager for BASF.. . . Thomas C. Williams joins U.S. Recording Co. in Wash-
ington as general manager. He was sales manager of Recording Consultants.
... Vicki McCarty joins Judi Barlowe Fields Management in Beverly Hills.
Al Eicher joins the Andre Blay Corp. in Northville, Mich. as senior vice pres-
ident. He was vice president and general manager of Twentieth Century Fox’s
commercial products division. . . . Les D. Sechler appointed sales manager of
Tapette’s video division in Huntington Beach, Calif. He was with Total Video
Supply Co. ... Buck Williams joins Frontier Booking International in New
York as a booking agent. He was manager of Sea Level and vice president of

the Paragon Agency.

NEW YORK-IRS Records is
test-marketing the new Go-Go’s
single, “Vacation,” as a cassette
single in the Atlanta market this
week, parallel to the record’s na-
tional release in conventional disk
form. The “cassingle” lists for
$2.98. 0

If consumer response to this

Retail Test For Go-Go’s ‘Cassingle’

configuration is sufficiently en-
couraging, the label will proceed
with it in other markets. Atlanta
was chosen for the test, the label
reports, because previous singles
by the group sold very strongly
there.

“Cassingles” have been tested
by several major labels in the UK.,
to generally indifferent response.

ASCAP SALUTE—E(;Id Merman is honored with ASCAP’s highest honor, the
Pied Piper award, during a special Merv Griffin show. Joining Merman during

the tribute are ASCAP president Hal David, left, and Gritfin. The Pied Piper

was created by ASCAP in 1962 to honor an individual’s lifetime contribution
to American music.
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- 3nts most
“Instant Love.” An album full of
ammediate hit sounds from the lady who
brought you “Got To Be Real” and
“Shake It Up Tonight”
Produced by Lutaer (“Never Too
Much”) Vandross, youd love it
instantly... and always.

Cheryl Lynn. "Instant Love.”
Including the sinyle,
“Instant Love.':. .-

On Columbia Records

and Tapes.

%“""“ “mas Produced by Luther Vandross for Vandross Lid. Executive Produser Larsin Amoid. “Columbia” 52 rademark of CBS inc. © 1982CBS Ivc
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LOS ANGELES—AOR con-
tests, a possible picture disk, a pos-
sible MTV “One Night Stand,”
posters, streamers, cardboard
standups, hats, T-shirts and other
in-store material are just some of
the cross merchandising elements
now being formulated in the wake
of Pioneer’s sponsorship of
Blondie’s upcoming tour (Bill-
board, June 5), which begins in
Baton Rouge, July 23.

Two weeks in front of each date,
according to Steve Schmerler,
Chrysalis vice president of market-
ing, AOR “sweepstakes™ will be set

Pioneer, Chrysalis Map
Blondie Tour Promotions

up in specific markets offering
prizes (such as T-shirts). The idea
is to create as much store traffic in
both Pioneer audio stores and
record stores promoting the
group’s new LP “The Hunter.”

Pioneer dealers will also be of-
fering premiums to purchasers of
hardware—such as T-shirts, pic-
ture disks or other material. Both
record stores and audio stores will
feature similar banners, posters
and cardboard standups.

Pioneer’s name will be tagged on

(Continued on page 10}

Chartbeat

Juice Keeps String Alive;
Mercury Rises For Queen

By PAUL GREIN

LOS ANGELES—Juice Newton
this week collects her fourth consec-
utive top 10 single as “Love’s Been A
Little Bit Hard On Me” (Capitol)
jumps three points to number nine.
It follows “Angel Of The Morning,”
“Queen Of Hearts” and “The Sweet-
est Thing.”

That’s the longest string of suc-
cessive top 10 singles by a female
artist since Donna Summer (Casa-
blanca) amassed eight in a row from
“Last Dance” in 1978 to “On The
Radio” in 1980.

But even that isn’t the record for a
female artist. That distinction is held
by Brenda Lee (Decca), who hit the
top 10 with 10 consecutive A sides
from “Sweet Nothin’s” in 1960 to
“Everybody Loves Me But You” in
1962 (discounting her 1960 Christ-
mas single, “Rockin’ Around The
Christmas Tree,” which peaked at
14).

In second place is Aretha Franklin
(Atlantic), who went top 10 with
nine straight hits from “I Never
Loved A Man (The Way I Love
You)” in 1967 to “I Say A Little
Prayer” in "68. )

And sharing third place with Sum-
mer is Connie Francis (MGM), who
made the mark with eight A sides in
a row from “Among My Souvenirs”
in 1959 to “Together” in 61.

Congratulations, ladies. You’re an
inspiration to us all.

* Kk K

The Freddie Factor: Queen’s
“Body Language” (Elektra), which
holds at number 11 this week, is the
group’s 10th single to crack the U.S.
top 30. Of these, it’s the seventh writ-
ten by lead singer Freddie Mercury.

Bassist John Deacon wrote two of
Queen’s top 30 hits and another was

(Continued on page 82)
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General News

‘9 To 5’ Takes Top BMI Honor

Fleming & Morgan Top Writers; Welk Leads Publishers

By IRV LICHTMAN

NEW YORK—-BMI’s most per-
formed song of 1981 was Dolly Par-
ton’s “9 To §5,” earning composer
Parton and Velvet Apple & Warner-
Tamerlane Music special engraved
plaques at the performing rights or-
ganization’s annual awards dinner
Tuesday (15) at the Plaza Hotel here.

Tied for top performance writers
were Kye Fleming and Dennis Mor-
gan, with four citations each, while
the Welk Group led publisher
awards with nine citations.

BMI used the occasion to intro-
duce a new award, the “cumulative
citation pin,” wherein each writer/
winner of a BMI citation will receive
a black and gold lapel pin indicating
the total number of awards received
through the years.

Among the recipients of the first
pins were Billy Sherrill (80 awards),
John Lennon (62), Kris Kristoffer-
son (47), Merle Haggard (40), Barry
Mann (37), Norro Wilson (32) and
Barry Gibb (37). Thirty-seven pins
were presented to first time winners.

In a surprise appearance, Yoko

Ono, the widow of John Lennon,

and her son Sean accepted the Len-
non pin from BMI president Ed
Cramer, who, along with Thea Za-
vin, senior vice president of per-
forming rights, handed out the
awards.

Before the ceremonies, Cramer in-
troduced New York Mayor Edward
Koch, who made a brief statement
and left the gathering. On a social
note, Cramer also introduced his
bride of three days, Robin. The
couple was married in New York
Sunday (13).

Cramer also solicited calculated
“boos” from the audience of pub-
lishers and writers when he de-
nounced the decision of the Tony

Operations Get
Underway At
CBS Peru Arm

By ENRIQUE FERNANDEZ

NEW YORK—Operations are un-
derway at CBS Peru, that country’s
first international label.

Under the direction of Augusto
Sarria Jr., the label is CBS Inter-
national’s latest (and ninth) Latin
American affiliate. Others are lo-
cated in Mexico, Argentina, Brazil,
Colombia, Venezuela, Costa Rica
(for Central America), Miami (for
Puerto Rico and U.S. Latin market)
and a recent addition, Chile.

CBS is promoting its Latin and in-
ternational catalog through the Pe-
ruvian company while manufac-
turing continues to be handled by
Sono Radio, the major’s Peruvian li-
censee for 30 years. Later this year,
the company will announce its sign-
ing of Peruvian talent for both na-
tional and international exposure.
It’s expected that it will include Pe-
ruvian folk music, the “Andine
sound” popularized in the U.S. via
Paul Simon’s “El Condor Pasa.” Ac-
cording to CBS executive Frank
Welzer, there’s interest in Peruvian
music as far away as Japan.

In the meantime, CBS Peru is con-
centrating its efforts in its major new
Latin international release, the al-
bum, “Dueno De Nada” (Owner Of
Nothing) by Venezuelan balladeer
Jose Luis Rodriguez. He is the ma-
jor’s latest acquisition in the hot
genre of Latin pop music.

www.americanradiohistorv.com

awards to present major awards off-
camera during the CBS telecast Sun-
day, June 13. They were for Maury
Yeston’s best score award for “Nine”
and Tom Eyen’s award for best book
for “Dreamgirls” (he also wrote the
lyrics). Both Yeston and Eyen were
on hand to accept BMI tributes.

In all, 128 writers and 85 publish-
ers of 103 songs received the cita-
tions of achievements.

The other top writer awards went
to Daryl Hall and John Lennon
(PRS), each with three awards.
Double award winners were Janna
Allen, Sara Allen, Dominic Bugatti
(PRS), George Davis, Mac Davis,

@
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NEW YORK-Three NARM
wholesaler advisory committees, in-
cluding the newly created one-stop
wing, gather for a four-day meeting
at Chicago’s Hyatt O’Hare Hotel
June 22-25.

The independent advisory com-
mittee, headed by Jim Schwartz,
Schwartz Bros., will select a South
Florida site for its first conference
Nov. 4-6 (Billboard, May 22). In ad-
dition, the committee will discuss the
conference’s theme, general business
programs, break-out sessions for dis-
tributors, middle management staff-
ers (radio promotion, sales, buying,
etc.) and manufacturer participa-
tion.

The one-stop faction, chaired by
Mike Spector of MJS Entertain-
ment, meets for the first time, and
will stress plans for NARM one-stop
programs.

A primary focus for the rack com-
mittee, helmed by Eric Paulson,
Pickwick Rack Services, is the third
annual meeting of rackers set for the
Registry Hotel in Scottsdale, Ari-
zona Oct. 20-22. NARM retail advi-
sory committee meets at the same
site July 7-8.

The following are the members of

pesssssesmn FOUR-DAY MEETING ssmmdsmmemy

NARM Advisory Groups
. Set Conference Plans

Barry Gibb, Merle Haggard, Frank
Musker (PRS), David Malloy,
Roger Murrah, Sandy Pinkard, Don
Pfrimmer, Alan Parsons (PRS), Ed-
die Rabbitt, Carole Bayer Sager,
Even Stevens, Alan Tarney (PRS),
Hank Williams Jr., Eric Woolfson
(PRS) and Norro Wilson.

Further publisher awards were
given to Unichappell Music, seven;
Tree Publishing, six and Blackwood
Music, five; the following earned
four awards: ATV Music, Irving
Music and Warner-Tamerlane;
three awards: Al Gallico Music, Al-
gee Music, Careers Music, Fust

(Continued on page 64)
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each committee who will attend
their unit’s various meetings, which
also see the appearances of Joe Co-
hen, NARM executive vice presi-
dent; Mickey Granberg, executive
director; and Charles Ruttenberg,
legal counsel.

Rack jobbers: Paulson, chairman;
Larry Goldberg, Largo Music;
Richard Greenwald, Interstate
Record Dist.; Sylvan Gross, Serv-
Rite Record & Tape; John Kaplan,
Handleman; Harold Okinow, Lie-
berman; Syd Silverman, United
Record & Tape; Lee Weimar, Alta
Dist.; Don Weiss, Arrow Dist.

One-stops: Spector, chairman;
Randall Davidson, Central South
Music Sales; Lou Fogelman, City
One Stop; Stan Meyers, Sound
Video Unlimited; Gerald Morris,
Prime Wholesale; Leonard Silver,
Transcontinent Record Sales; Sam
Weiss, Win Records..

Independent distributors:
Schwartz, chairman; Jack Bernstein,
Pickwick; John Cassetta, Alpha;
Bud Daily, Big State; Tony Dale-
sandro, M.S.; Warren Hildebrand,
All South; Steve Marmaduke, West-
ern Merchandisers; Ron Schafer,
Piks; Joe Simone, Progress; Jerry
Winston, Malverne.

COME TO WHERE

THE BUYERS ARE!

A
AT,

(Orange County. CA — June 26. Holiday Inn, Fullerton,

Riverside Fwy. at Harbor Blvd. exit

KRQR FM pressnis 8an Francisce — June 27, Holiday Inn,

Golden Gateway, Vann Ness bet. Pine & California

San Antenis — .{me 26, Sheraton San Antonio Inn, Austin

Hwy. 1 mile W. of 35

— June 27, Holiday Inn, Central, Central Fwy. at

meh o July 10, Holiday Ion, Downtown Mpls.. 13th

= 3 y Inn, wn Mpls..

St. at Nicollet Ma?i

Chicage — July 11, Hillside Holiday Inn, 1-230 to Wolf Rd
it

ex
Deirokt — Juty 11. Royal Gak American Legion, 12 Mile Rd
at Rochesm'yl\!

Mile Rd. at Rochester
— Sunday, July 11, Hillside Holiday Inn, 1-290 to

Wolf
Washinglen 0.C. — Saturday. July 17, Holiday Inn, Crystal
City, Rt. 1 at 15th St

Baltimers — Sunday, July 18, Holiday Inn, Towson
{Cromwell Bridge Rd ) Beltway exit

FLEA MARKET!

Anyone_cﬂl oell_at the Rock & Roli Flea Market!

Philadaiphis — Tuesday, July 20, Cherry Hill Inn, Rt. 38 at

Fecidnefmii Rd. 6 p.m.-1am

North Jorsey — Wadnesday, July 21, Holiday inn Newark

Airport North, Tumnpike exit 14 at 178, 8 p.m -1 a.m

Yark C‘ﬂ — Thursday & Friday, July 2-23, Prince

(‘néomeHo , 28th St. bet. Madison Ave. & 5th Ave. 11am
pm

L“?l H.IIL 1 Ex_ Saturday. July 24, Holday Inn Plainview, Exit
onlLl

— Sunday. July 25. Holiday Inn. Somervitie 133 at

W&aw-" Squaramaxil Saturday, July 31, Howard

i p— 5 , HOwar

Johason's Monroeville, 1-76 at Rt. 2

(:Im;u — Sunday. August 1, Holiday inn, Lakeside at E.

12th

Deirokt — Sunday, August 1. Royal Oak American Legion, 12

Mile at Rochester Rd Reva

e — Sunday, August 8, Hillside Hotiday Inn, 1230 to

m— Saturday, August 14, Hyatt Regency, Downtown
vl

Adlants — Sunday. August 15, Holiday Inn, Downtown 75 &

85 at Butier St

Kansas CRy — Saturday, August 21, Ramada Inn Central,

Aummrpom 70 Downtown Loop (across from Municipal

!

All shows 3:00 a.m. - 4:30 p.m. unless otherwise noted. Seller's tables are $25 and must be
reserved in advance by calling (313) 558-2272, anytime. You may bring a box or crate of
records for a $5 admission fee. General admission is $1.50 - $2

, depending on City.

EACH MONTH, THOUSANDS
ATTEND WITH ONE THOUGHT

IN MIND: TO BUY RECORDS!
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Itis the 23rd Century. Admiral James T. Kirk of the Starship U.S.S. Enterprise receives an urgent message. A top-secret.
universe-threatening device has been stolen by Khar, a brilliant renegade from the 20th Century.
Follow every thrilling second with the Original Motion Picture Soundfrack Recording of Star Trek - |I: The Wrath Of Khan.

Side One:

MAIN TITLE*
SURPRISE ATTACK
SPOCK
KIRK’S EXPLOSIVE REPLY
KHAN’S PETS
ENTERPRISE CLEARS MOORINGS

X

m DIGITAL RECORDING

THE ORIGINAL SOUNDTRACK RECORDING

FROM THE PARAMOUNT PICTURE
"STAR TREK” Il THE WRATH OF KHANY

ON ATLANTIC RECORDS AND CASSETTES.

PRODUCED BY JAMES HORNER. S 19363

4 1982 Attani Recorcimg Carp @A Wainer Communicanons Co

Side Two:
BATTLE IN THE MUTARA NEBULA
GENESIS COUNTDOWN
EPILOGUE/END TITLE*

Music Composed & Conducted by James Horser
All songs published by Famous Music Ccrporation. ASCAP
*Contains T.V. Theme by A. Czurage
published by Bruin Music Comgany. BMI
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General News

_ Market Quotations |

As of closing, June 17, 1982

pe (Sales  oh Low Close

Annual
igh NAME 100s) Change
&[] % Altec Corporation - 1 L % % +1/16
8% 26% ABC 6 682 354 34% 34Y% — 1%
5% 25% American Can (5] 202 274 27% 27% - 4
Bl 4  Automatic Radio & 16 =] 6 6 +
7% 34% CBS 5 294 39% 33% 33% - %
2% 41% Columbia Pictures 4 220 7% 7% % - %
% 5  Craig Corporation 21 27 6% 6% 6% Unch
8Y% 47  Disney, Wait 16 353 54 53% 54 — %
4 2% Electrosound Group - = - - 2% Unch
6% 3% Filmways, Inc. - 73 5% 5% 5% + Y%
7 12% Gulf + Western 3 525 12% 12% 12% Unch
5% 10% Handleman 6 9 13 12%  12% - %
6% 2 Integrity Entertainment 4 53 2 1% 2 - %
7 4% K-tel 7 2 4% 4% 4% + %
9 36  Matsushita Electronics 8 54 40% 39% 39% -1
9% 38 MCA 15 721 57% 56% 57 - %
TH 48% 3M 9 1357 51% 51 51% - %
5% 49 Motorola 1 649 59% 58% 59% - %
0% 30 North American Phillips 4 24 36% 35% 36% + %
0% 6% Orrox Corporation - 29 7% 7% 7% Unch.
6% 10% Pioneer Electronics 10 - - - 12% Unch
3% 16% RCA 7 2907 16% 16% 16% - %
8 12 Sony 9 7333 12%  12% 12% - %
4% 22% Storer Broadcasting 14 110 29% 28% 29 - %
3% 2% Superscope - 22 2% 2% 2% - %
4% 27% Tatt Broadcasting 7 8 29 28% 29 - %
3% 45% Warner Communications 1 1508 47% 46% 47T% — %
ERTHE Sales Bid Ask OVER THE Sales Bid Ask
UNTER COUNTER
kco = Y 1% Kustom Elec. - 1% 1%
ftron — 13716 1 Recoton 2 2% 3%
ta Packaging 1 6 6% Reeves
ephson int') 516 8% 8% Comm. 337 29% 30
38 Corp. 19 4% 4% Schwartz Brothers - 2 2%

sr-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
he range within which these securities could have been sold or bought at the time of compilation. The
e information contributed to Billboard by Douglas J. Volimer. Associate Vice President, Los An-
es region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor-
91505, (213) 841-3761, member of the New York Stock Exchange. Inc.

.S. Shoe Won't Fight Gourt Ruling

NEW YORK-U.S. Shoe Corp. is
ilikely to challenge a California
deral court order to refrain from
aying broadcasts of music in its
ores and pay BMI $14,000 in dam-
es.

‘BMI had filed a copyright in-
ingement suit against the com-
iny, claiming four of its Casual
orner retail units had violated the
w by playing the music without a
MI license.

The court ordered U.S. Shoe to
pay 32,000 for each of seven in-
fringements plus attorney’s fees of
more than $40,000.

While the company has 30 days to
ponder an appeal to the U.S. Su-
preme Court, an attorney for U.S.
Shoe indicates it’s unlikely the com-
pany would do so, noting a recent
decision by the high court in April
letting stand a similar action by
ASCAP against the Gap Stores Inc.

ATTENTION

MERCHANDISERS|

For more Ihan 10 years. Prime has been printing
T-Shirts for Tour Promotiens. Stage Productions. Reck.
Coustry. Gospel and Blues Cescerls.

The price? Call (212) 898-5100 and s8e what Prime

really

s'.ﬂh customers inclede CBS, Parsmeunt
Picterss, Sam Ash. Sewtiside Johaay, Jm Sishman
and Meat Loal.

PRIMO ENTERPRISES

5825 BROOKLYN UEENS EXPRESSWAY
DSIDE. NEW YORK 11377

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.
2201 Lockheed Way.
Carson City, Nev. 89701

SAN FRANCISCO FLATS
WITH
RECORDING STUDIO

Pair of 3 bedroom 2 bath flats in prime S.F.
Pacific Hts. location, topped with a
luxurious fully equipped 8 track recording
studio. Take advantage of favorabie
accelerated depreciation tax status and
the area’s historically high long term
growth in value - all while enjoying
personal creative freedom in the center of
one of the world's favorite cities.

Quality 1940’s construction meticulousty
updated throughout, with private roof
deck, & garden ievel den, four car garage.
REDUCED: $550,000. Up to 75%
financing as needed. For more inform-
ation, please contact Eva Daniel at
HILL & COMPANY (415) 921-6000.

reunion arena

19,200 SEATS

777 Sports St. « Dallas, TX 75207
(214) 658-7070

KEYS ON TAPE LEVY $$

Ferris Attacks Royalty Tribunal

By BILL HOLLAND

WASHINGTON—The Copyright
Royalty Tribunal, charged with dis-
tributing royalties to copyright own-
ersifalevy is legislated on video and
audio hardware and biank tape, was
attacked Tuesday (15) on Capitol
Hill by former FCC chairman
Charles Ferris as irresponsible and
incapable of handling such distribu-
tion.

Ferris, who now represents the
Coalition for Home Recording
Rights, a group of hardware and
blank tape manufacturers, retailers
and distributors, took a hefty whack
at the Tribunal’s past performance
in royalty fee decisions in a debate
sponsored by the Congressional Arts
Caucus, a 25-member bipartisan
group in the House. Ferris debated
with Jack Valenti, president of the
Motion Picture Assn. of America
Inc. MPAA is a proponent of the leg-
islation to exempt home taping and
to provide royalty compensation.
Valenti also serves as a spokesman
for the pro-legislation Coalition to
Preserve the American Copyright.

In response to a question in the
audience about the possibility of ar-
ranging copyright protection by
means similar to trademark enforce-
ment rather than by means of a com-
pulsory royalty fee, Ferris said that
the Tribunal was known as a body
with a track record showing that its
decisions in setting and distributing
fees from compulsory licenses in-
volved “a methodology that is a
nightmare.”

Later, when questioned by Bill-
board in the debate about the re-
mark, Ferris added that “The Copy-
right Royalty Tribunal has had the
greatest difficulty assuming the re-
sponsibility given to it” and that
dealing with a royalty fee for movie
and record companies “would com-
pletely overwhelm it and cause a
complete breakdown.” The former

WCI Eyeing
UA Music
Acquisition
® Continued from page 3

MGM fold as a result of the sale of
United Artists Pictures by Trans-
america Inc., the conglomerate now
dealing primarily in insurance.

The WCI/UA Music deal would
represent the largest purchase price
to date for a music publishing entity.
A decade ago, PolyGram acquired
Chappell Music for an estimated
$40 million. Chappell Music has
been generally regarded as Warner
Bros. Music’s chief competitor in re-
cent years, with annual volume of
bothr companies in the $35 to $40
million area.

With 20th and UA, Warner Bros.
Music would step out easily as the
largest publishing setup in the
world, having added between $25
and $30 million in annual UA reve-
nues and about $10 to $15 from
20th.

It’s been suggested by some ob-
servers that the WCI/MGM/UA ar-
rangement might produce some le-
gal challenges, based both on
considerable market share to be held
by Warner Bros. Music and WCI’s
involvement in three other motion-
picture companies. From a film mu-
sic copyright standpoint, Warners
would have a major input from
cable tv and home video.

FCC chairman would not comment
on his reasons for his estimation of
the Tribunal. “I don’t want to go into
the details about the methodology
and all that,” he said.

Valenti, when questioned about
Ferris” opinion of the Tribunal,
called the statement “a red herring,”
even though he admitted that he
himself was among the CRT’s “great
detractors” before he appeared be-
fore the Tribunal arguing the case
for the movie industry in cable tv
royalty fee proceedings. (Valenti
first appeared before the CRT in
1978.) He added that now he thinks
the Tribunal “has done very well,”
and told the Caucus members and
the audience that the appeals court

affirmations of CRT cable decisions
should prove his point. “Six court
appeals, and five affirmations, five.
No, what the Tribunal is doing is
fine.”

Ferris, according to sources close
to the Tribunal, never appeared at
the Tribunal when he was FCC
chairman, nor has he argued a case
as a lawyer nor appeared as a wit-
ness in any of the Tribunal’s pro-
ceedings.

Interestingly enough, Valenti,
self-admitted former critic, had to
cross town after the Capitol Hill de-
bate on the “Betamax” legislation to
take part in a proceeding adjusting
cable tv fees. A Copyright Royalty
Tribunal proceeding, by the way.

PR S MONOPOLY CHARGED RS S

e

CHICAGO-—Federal district
court here has been asked to deter-
mine whether Chicago’s rock con-
cert promotion business is being mo-
nopolized through deals permitting
exclusive access to leading area
venues.

A $3 million antitrust law suit has
been brought by Flip Side Produc-
tions Inc. against Jam Productions
Ltd., the city’s leading concert pro-
moter. It charges Jam has conspired
through control of major venues to
squeeze Flip Side out. Also named
in the suit are the operators of the
Rosemont Horizon and Pavillion
arenas, where Jam has won exclu-
sive rights.

Although not named in the suit,

Flip Side claims Jam also has exclu-

sive arrangements with the Aragon,
the Riviera Theatre, the Park West
and the Auditorium Theatre.

According to Larry Kosenbaum,
president of Flip Side, the company

Chicago Promoter Hit
With Antitrust Suit |

has been driven out because it can-
not promote in desirable locations.
“We hope to open up the market
with the law suit,” Rosenbaum says.
“The International Amphitheatre,
an older venue on which Flip Side
holds an exclusive, can no longer
lure major acts, Rosenbaum claims.
ALAN PENCHANSKY

Famous Inks McGee

NEW YORK —Famous Music has
signed writer Parker McGee to a
long-term writer deal, according to
Marvin Cane, president of the Para-
mount Pictures wing.

McGee, writer of England Dan/
John Ford Coley’s big hit, “I'd
Really Love To See You Tonight,”
has penned songs cut by such acts as
Crystal Gayle, Tanya Tucker, Gene
Cotton, Barry Manilow, the Carpen-
ters and Del Shannon.
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Black Dealers Split On Cutouts

Returns Policies Force Many To Carry Big Inventories

This story prepared by Nelson
George in New York and Paul Grein
in Los Angeles.

NEW YORK-Black record re-
tailers are divided in their views of
cutout product, according to a Bill-
board survey, with some claiming it
to be a prime source of revenue, oth-
ers declaring it has diminished ap-
peal in the wake of midline success.

Retailers on both sides of the issue
observe that, like it or not, they are
being forced to carry a large cutout
inventory due to the returns policies
of the major labels and independent
distributors. A typical complaint is
that before they can return slow-
moving product, those titles are al-
ready cut out, leaving the retailers to
eat the loss.

Keith Hudson, who runs six retail
stores in the St. Louis area, says “cut-
outs make up about 15% of our busi-

ness and 25% of our profit.”

“During the last few years, old
cutout blues and jazz albums have
helped keep us in business. Al
Green, Aretha Franklin and the Is-
ley Brothers always do well. John
Coltrane sells better and better all
the time. We sell 25 pieces of ‘A Love
Supreme’ every month like clock-
work.”

Hudson adds, “We get a lot of
older people who come in to replace
copies that are scratched, burnt in a
fire, stolen or loaned out. A big
record collection in the black com-
munity is like having the new big
television set for whites; some back
catalog will always sell for us.”

In-store, Hudson encourages his
sales people “to take a shot and let
people buying the new O’Jays al-
bum know that we also have ‘Ship
Ahoy’ or ‘Family Reunion’ in case

E ]

MASTERWORKS PUMP—CBS Masterworks is releasing the original cast

recording of the Broadway musical, “Pump Boys And Dinettes,” this summer.

Taking a break during the recording session are, from left, Joseph F. Dash,

vice president/general manager of CBS Masterworks; and cast members
Debra Monk, Cass Morgan and Jim Wann.

*ALL MAJOR BRANDS +Audio Technica «Fuji «Technics +Scotch «Dual
~Electrovoice «ALL MAJOR BRANDS +Pioneer »TDK + Panasonic »Sony
*JVC +Maxell +Shure *RCA +Jensen «BASF +Pickering —
*Empire +Stanton -ALL MAJOR BRANDS

J&R's Million Dollar Plus Buying
Power Gives You THE ABSOLUTE BEST
Rock Bottom wWholesale Prices Industry-wide.

J&R's Total Brand Name 10 Million Dollar Inventory is
unmatched by Anyone. All Audio/Video Equipment,
Cartridges, Accessories, Portables, Car Stereos, Blank
Tapes, ALL LATEST MODELS, ALL FACTORY SEALED

e (212) 233-0747

eeee J&R'S LATEST PRICE BREAKERS eo oo

§ VIDEO TAPE

ANY BRAND T-120 (Except HG) . $10.99/ ea.
| ANY BRAND L-500 (Except HG) . . %9.49/e2.
1 ANY BRAND L-750( ExCept HG )11.49 ea

‘{1 ANYBRAND HGT-120 .. ... . $13.99/€ea.

1A\
T —

* e

CALL OUR WHOLESALE
“HOTUNE" NOW!

AUDIO TAPE

$1.15/¢a.

TDOKDC90 . .... .... 3
$2.89/ea.

MAXELL XLII C-90 ... ...

We carry tapes by: Maxell, TDK, Ruli, BASF,

CARIBICES sonr Memorex, scotch, RCA, JVC, Ampex,

SHURE V15 Typelli . . .85 Zenith and Panasonic. we ailso have a

SHUREMSO5ED . . .. ... 522 large selection of Video Head Cleaners.

SHUREMO91ED ... ... 18 Please call for additional information.
23 PARK ROW, I

NEW YORK,
N.Y. 10038
TELEX NO.
126221

they need a new copy. You’d be sur-
prised how often that turns into an-
other sale. Not always immediately.
But the people will come back, espe-
cially since the record is only two or
three dollars.”

As do most of his contemporaries,

(Continued on puge 23)

Art Pepper
Dead Of Stroke
At Age 56

LOS ANGELES—Art Pepper,
whose brilliance as an alto saxo-
phonist was only recently regaining
renewed exposure after personal
tragedies forced a virtual retreat
from music, is dead of a cerebral
hemorrhage at 56.

The Gardena, Calif.. native had
been admitted to Kaiser Hospital in
Panorama City last Wednesday (9)
after suffering the hemorrhage at his
home in nearby Van Nuys. He re-
mained in a coma until 9 a.m. Tues-
day (15) when he finally succumbed.
Third wife Laurie, who had acted as
his manager and also contributed to
his highly acclaimed 1979 autobi-
ography, “Straight Life,” was at his
side.

Fleet technique and an achingly
sweet tone distinguished Pepper as
one of the most accomplished play-
ers to emerge from the postwar jazz
scene here. But his emergence as
soloist in the shadow of the more
flamboyant Charlie Parker, as well
as a career-long history of personal
travails including an admitted
heroin addiction, often obscured
Pepper’s public and critical recogni-
tion.

Born in 1925, he was raised in
Gardena, Watts and the harbor city
of San Pedro. He first began playing
clarinet (recently used by Pepper in
several new albums) at 9, with Artie
Shaw among his earliest heroes. At
13, Pepper moved to alto, and by his
late teens was gigging with bands
along Los Angeles’ busy Central Av-
enue.

His career as a professional began
in earnest when Pepper was 17, after
joining Gus Arnheim in San Diego.
He soon left to join Benny Carter,
with whom he found himself jam-
ming in the company of such greats
as Louis Armstrong, Roy Eldridge,
Dexter Gordon, Johnny Hodges, Art
Tatum and Ben Webster.

If his playing experience came
early, so did the self-destructive per-
sonal habits which would plague

(Continued on page 82)

Blondie Tour
Promos Set

® Continued from page 4
all promoter advertising and tour
merchandising elements.

Pioneer may also offer a “Pioneer
Bandwagon.” yet another contest
which will reward 45 winners by
busing them to the site of a tour.

Rockbill, the N.Y. based market-
ing firm that brought Blondie and
Pioneer together, will be producing
special concert programs and flyers
as well.

A Pioneer-sponsored radio show
featuring one of the dates recorded
live is still planned with September
the most likely air date.

Chrysalis, adds Schmerler, will
step up its cross merchandising ef-
forts also as the tour approaches.

wWWwW.americanradiohistorv.com

_The Rhythm & The Blues

Black Music Charts:
What’s In A Name?

By NELSON GEORGE

Harlem Hit Parade. Race Rec-
ords. Rhythm & Blues. Soul. Black.
Since Billboard’s black music chart
debuted in the 1940s, it’s undergone
numerous changes.

For a few years, it was called The
Harlem Hit Parade, symbolic of a
tendency during that period to asso-
ciate anything black with that then-
vital Manhattan community.

For two or three years, black au-
dience hits were listed under the
Race banner, an industry term intro-
duced by OKeh Records when mar-
keting Mamie Smith’s pioneering
blues hit, “Crazy Blues,” in 1920.

Many were never quite comfort-
able with that title, including a num-
ber of competing record labels. By
1948, MGM was calling its black re-
leases ebony. Decca and Capitol
opted for sepia, while RCA-Victor
used a term then growing in accept-
ance, rthythm and blues. In June,
1949, Billboard followed suit, substi-
tuting Rhythm & Blues for race on
its chart of 15 best-selling black
records.

The chart stayed Rhythm & Blues
for 20 years, until August, 1969,
when it became Soul. By that time,
the listings had grown steadily in
size and impact: where once 15 sin-
gles were published, 30 were ranked
by 1958. In the mid '60s, it jumped
from 40 to 50, and an album chart
was added.

It’s hard to imagine it now, but for

a time in the 1960s there was n
black chart in Billboard. From Nc¢
vember, 1963 to January, 1965, th
chart was suspended and in the ir
terim, its methodology was ovel
hauled, its accuracy increased.

The move from Soul Singles an
Albums to Black Singles and A
bums in this issue is one that is lon
overdue. Blacks have been makin
and buying pop music of greater sty
listic variety than the soul soun
since the early 1970s. The probler
has been, what should the charts b
called? Some liked black; other:
black oriented. Black music had it
supporters, 0o. Within Billboard, i
has been the source of considerabl
debate.

(Continued on page 43

CBS Songs Gets
Garden Rake Tunes

NEW YORK-—CBS Songs Inter
national has signed a subpublishin,
agreement with producer/writer Ja'
Graydon to represent his Garder
Rake catalog for the world, exclud
ing the U.S. and Japan.

Graydon has co-written songs ap.
pearing on albums he produced fo
George Benson, the Manhattar
Transfer, and the Al Jarreau album
“Roof Garden.”

-

ROCK FOR SALE!

JOURNEY, RUSH, LED ZEPPELIN, POLICE,
IRON MAIDEN, BEATLES, JIMI HENDRIX,
JUDAS PRIEST, GENESIS, ETC...

Available in: posters, bumper stickers, decals,

tapestries, pins, and more!
Dealer inquiries invited.
For a free catalogue write or call:

CALIFORNIA POSTERS
6601 Elvas Ave. Sacramento, California 95819

(916) 453-8675

‘“There’s a rumor
going around about
a company that sets
type, makes color
separations, takes
photographs plus 8
other fascinating
services.”’
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“To find out more
about this rumor call...”
Associates, Tnc.
160 EAST 56 St, Dept. A
N.Y., N.Y. 10022 TEL. 758-3232

2832 SpringiGirove Avenue
Cincinnati, Ohio 45225 N

(513)681-8400 Serving e graphic aseds of e reserd indnkry slnee 190L
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'High above the rest of today’s music. The Alan Parsons Project
are a global phenomenon, with millions of albums sold
around the world with each release. And now Eye In The Sky

towers above all. It's the most vivid music you've ever seen.

The extraordinary rock visions of THE ALAN PARSONS
PROJECT on their new Arista album, Eye In The SKy. avsss

Produced and engineered by Alan Parsons AR‘sm © 1982 Arista Records, Inc.
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Thau’s Red Star Rises;
Blake On The Lamb

By ROMAN KOZAK

I consider myself at the forefront
of the young persons’ music, music
of quality that is part of an under-
stated movement that has entertain-
ment and information.” says veteran
music executive Marty Thau, who
now heads his own one-man Red
Star Records.

Red Star has just released “Des-
tiny Street.” a new album by Rich
Hell & the Voi-
doids, distributed
by JEM. but Thau
himself goes back
almost 20 years in
the music business,
beginning as a sales
trainee at Bill
board.

In 1964. he left to manage Tony
Orlando and later the Trade Winds.
Under the tutelage of the late Neil
Bogart, Thau then became a promo
man at Cameo Parkway Records,
leaving in 1966 10 join the new Bud-
dahlabel. In 1970. he formed a man
agement/production  company
whose clients included Van Morri-
son and John Cale. “I placed Barry
Manilow with Bell Records.” re-
members Thau.

Thau briefly. and unhappily, he
says. was head of a&r for Paramount
Records, and then went on to help

found the New York Dolls. which he
co-managed with Leber & Krebs
for three years. In 1977, he went into
partnership with producer Richard
Gottehrer, and worked with such
artists as Blondic, Richard Hell and
Robert Gordon. The next year. he
formed Red Star Records. first in
partnership with Prelude Records
and then as a solo venture. Until
Hell, Red Star’s most notable act has
been Suicide. and Thau is still work
ing on an album by Suicide’s Martin
Rev.

“The music business is philosoph
ically bankrupt,” declares Thau
who has obviously seen a bit of it.
“There are t0oo many lawyers and ac
countants. and too few gut reactions.
Radio is on its own separate trip, not
concerned with the record business.
but dictated to by Madison Avenue.
Market research says there are fewer
teenagers. so radio should play mu
sic for the older people. But older
peoplc have concerns other than
music. It’s not 1968 any more.”

Thau 1s optimistic. however. He
says that eventually AOR radio will
learn that to survive it will have to go
back to playing music for the
younger audience. “much to the
consternation of Madison Avenue.”

(Continued on page 82)

General News

Tight Reins Aid Columbia Surge

Teller Tells Of Closer Coordination In Label Activities

By SAM SUTHERLAND

LOS ANGELES-Tighter oper-
ational coordination, closer super-
vision of recording projects by a&r
staff and ongoing revisions in mar-
keting and promotion priorities due
to a shifting marketplace are the fac-
tors Columbia Records president Al
Teller cites as key clements in the
CBS label’s recent bullish chart pro-
file.

That turnaround brought the in-
dustry major a first when it captured
five of the top 10 positions on the
Hot 100 through singles by Paul
McCartney and Stevie Wonder,
Willie Nelson, Toto, Tommy Tutone
and Deniece Willlams (Billboard,
June 12). That sweep came a month
after Columbia succeeded in hitting
the number one slot on all four of
Billboard’s singles charts thanks to
McCartney & Wonder (Hot 100 and
Adult/Contemporary), Nelson
(Country) and Williams (Soul)

Teller shies away from taking per-
sonal credit for Columbia’s current
hot streak, however. “There are
some new players on the team.” he
notes, citing Bob Sherwood’s return
as marketing chief and Ray Ander-
son’s arrival in a top promotion slot
as important additions to Colum-
bia’s existing staff.

“My major reaction when I re-
turned to CBS was that what we
needed. first and foremost. was a
greater sense of coordination—a
much sharper focus for its activities
and the direction they would take in

the future. There've always been an
enormous number of talented
people there, but a label the size of
Columbia absolutely demands that
they be very carefully coordinated.

.. So I basically set about improv-
ing the communications process in-
side the company.”

He also sees the label's efforts at
addressing a rapidly shifting music
marketplace as contributing to its
multiple chart presence. Acknowl-
edging the spiralling costs facing

any label, as well as the ever tight-
ening radio airplay question, Teller
indicates closer supervision of artists
has been a central consideration.
“The a&r department has im-
proved enormously in terms of the
care and thought that now goes into
each project,” says Teller. “They’re
not just sitting back passively and
waiting for the completed records to
come in.” Aiding that more active
involvement in the earliest stages of

(Continued on page 74)

-

FAN FLURRY—Warner Bros. artist Gary Morris poses for photographs while

'

labelmates David Frizzell and Shelly West sign autographs in the record shop
set up at the 1982 Fan Fair in Nashville.

SCRIPTO ANNOUNCES STAR LIGHTS.

THE NEW ROCK AND ROLL LIGHTER.
Now you can stock the biggest rock
groups in a brand new way. Star Lights.
The terrific new disposable butane
lighters by Scripto.

Your customers will want to build arr
entire collection of these great-looking
personalized rock lighters.

You'll build additional sales with an
exciting impulse item that doesn't
compete with one other thing you sell.

To order Star Lights, call Paradise
Creations,
1-800-423-2098;
in California,
cali collect,
1-213-765-5105.

Star Lights.
It's like music
to your ears.

©4982 SCRIPTO. INC. UCENSING FOR STAR LIGHTS EXCLUSIVELY HANDLED BY ROCKBILL, INC.. NEW YORK. N,
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GOLD in France

DOUBLE-GOLD

in Spain

for the Debut-Album
1 NIKKA COSTA

GOLD and PLATINUM
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GOLD and PLATINUM
in France
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Jaried Fare To
3e Offered At
Jew Music Fest

By ALAN PENCHANSKY

Chicago has not been an avant
irde mecca like New York or San
rancisco, but all the stops are being
alled out for New Music America
2, the week-long festival beginning
ily 5. More than 50 composers will
present all shades of the modern
Jectrum with concerts, video pres-
itations and multi-media events.
Locally it’s promoted as Mayor
yrne’s New Music America "82 and
iltural mainstays such as the Mu-
:um of Contemporary Art, the Chi-
1go Symphony and WFMT-FM
so are involved. Live concert
roadcasts each day from Navy Pier
iditorium—to be fed to NPR—are
lanned and concerts also will be
eld at Orchestra Hall and the Chi-
1igo Public Library Cultural Cen-
T
Throughout the week a number of
»und installations will take place in
te city, including Douglas Hollis’
eather-influenced “Sound Shade
1 C Major” (at Promontory Park in
lyde Park), Liz Phillips’ “Wind-
>un Watertown” in the Water
ower landmark, a wind harp by
ill and Mary Buchen in Lincoln
ark and a sound/video “game” by
alifornians Paul Marinis and Da-
id Behrman entitled “Sound Foun-
un” located at the Museum of
‘ontemporary Art. Also a series of
lavy Pier “boat pieces” is planned
icluding John Cage’s “A Dip In
he Lake,” to be staged shipboard,
Toot ’'n Blink,” a creation for
lights and horns of pleasure craft
nd speedboats,” by Charlie Mor-
bw. The Museum of Contemporary
it is organizing the festival.

* ok Kk

Handshake Records president
ton Alexenburg, a Chicago native,
(ill keynote the Midwest Music Ex-
hange at Chicago’s Bismarck Hotel.
\lexenburg is one of 75 industry fig-
res scheduled to share expertise at
he career building symposium, July
15-27. Organizers are shooting for
50 to 1,000 attendance with regis-
ration $75 and exhibition space
1385. Seminar topics include demo

(Continued on page 67)

Video Game Industry Sees
Influx Of Ex-GRT Execs

By JOHN SIPPEL

LOS ANGELES—Exemplfied by
former GRT business affairs execu-
tive Jim Levy, who’s now president
of ActiVision (Billboard, June 19),
the electronic games industry con-
tinues to add more alumni of that
now-defunct Bay Area firm’s music
wing,

Herb Hirshfield, former GRT
senior vice president, and Bob Rice,
former sales promotion manager
with Hirshfield, are both original
members of the executive corps of
Data Age, a brand new games man-
ufacturer in Saratoga, Calif.
Hirshfield is marketing topper,
while Rice is marketing services
manager.

Hirshfield is fielding a national

ABCKO Protits,
Revenues Up

NEW YORK—-ABKCO Indus-
tries says that for the six months
ended March 31 itshowed a profit of
$445.974 or 39 cents per share on
revenues of $4,334,778. These fig-
ures represent gains over a similar
period last year when there was a net
loss of $6.926 on revenues of
$3,926.397.

For the second quarter ended
March 31, the entertainment com-
pany had a profit of $44,390 or 4
cents per share on revenues of
$1,759,982, compared to a loss of
369,177 or 6 cents per share, and rev-
enues of $1,750,706 in the same 1981
period.

BASED IN NEW YORK

distribution team, which already in-
cludes: such industry veterans as
MJS Entertainment, Miami; Sound
Video Unlimited, Chicago;
Schwartz Bros., Lanham, Md.; and
Action Distributing, Cleveland. He
anticipates more industry distribu-
tors will be added to his slate soon.
Data Age will bow five $31.95 list
games Oct. 1. They are: “Encounter
at L-5" “Warplock,” SSSnake,”
“Airlock” and “Survival Run.”
Hirshfield said the firm is the con-
cept of four game designers.
Telesys, games maker, in Fre-
mont, Calif, has three former indus-
tryites from GRT. Rich Taylor, pres-
ident, was Ampex blank tape and
GRT music’s advertising and pro-
motion manager. Jack Woodman,
GRT’s vice president, marketing,
carries the same title with Telesys.
Jay Albrent, 20-year industry vet-
eran who was a GRT regional rep,
will handle national accounts from
his present Phoenix base.
Woodman has established a 16-
firm manufacturers’ rep corps,
which is currently establishing dis-
tribution links across country. Thus
far, Universal Distributing, Phila-
delphia; Schwartz Bros., Lanham,
Md.; Big State, Dallas; and H.W.
Daily, Houston, have been ap-
pointed distributors. Woodman ex-
pects more than 20% of his distribu-
tion will be music industry-oriented.
Approximately Sept. 1, Woodman
expects to deliver three home video
games. Listing for $31.95, they will
include: “Fast Food,” “Coco Nuts”
and “Space Maze.”

Steinberg Launches Film Company

NEW YORK-Irwin Steinberg,
veteran music industry executive,
has formed Domlin Films Inc. with
two film and tv editors, Lowell Mate
and Michel J. Moyse.

The firm, based at 34 W. 10th St.
here, will specialize in the acquisi-
tion and development of properties
for other producing organizations,
although Steinberg says the com-
pany plans to eventually produce
future acquisitions itself.

Domlin currently holds movie
and tv rights to five properties, in-
cluding two books, “Why Me?” by
Leola Harmon, and “Filibuster,”
which recounts the story of Nash-
ville physician and attorney William

Walker, who with a band of merce-
naries, captured Nicaragua in 1850
and became its president. “Why
Me?” details the true story of the im-
pact of a near fatal accident on a
nurse and those around her. Stein &
Day publish the book this month.

Steinberg continues as senior con-
sultant to the president of PolyGram
Records Inc. and president of THS
Corp., an entertainment consulting
firm. He is also a director and con-
sultant for two ventures, Digital Mu-
sic Co. and Compleat Entertainment
Corp., which is being run day-to-
day in Nashville by a longtime asso-
ciate at Mercury Records, Charlie
Fach.

General News )

manager of Lowenbrau beer, at a recent Viva, Lena! party at Xenon’s in New

York. The event, sponsored jointly by Lowenbrau and Warner Communica-

tions, was a benetfit for the Negro Ensemble Company. It reportedly raised
more than $22,000 for that organization.

Chapman-Chinn ‘Divorce’
Is Amicable Separation

LOS ANGELES—How do you
dismantle a successful publishing
and production partnership when its
catalog “offspring” is still commer-
cially alive? In the case of Mike
Chapman and Nicky Chinn, whose
Chinnichap signature accompanied
a host of *70s pop and rock copy-
rights and masters, the sodution is a
music trade equivalent to creative
divorce.

The songwriting team last af-
tained prominence via their new
wave-slanted Dreamland label,
launched in concert with RSO, only
to fold a year later because of disap-
pointing sales from their roster and a
worsening industry economy. Liti-
gation between Dreamiand and
RSO offered the only perceptible ac-
tivity in the months preceding the
formal dissolution of the custom la-
bel and of the Chapman/Chinn
partnership in the last quarter of
1981.

“I think the failure of Direamland
had a lot to do with it,” Chinn can-
didly says of the breakup. “People
seldom break up in the middle of a
success. But Mike wanted to go out
and do certain things, and expressed
them to me. And while 1 was sur-

VARAS Panel Debates Home Taping Issue

Continued from page 4
1s already invaded the body.” He
id home taping technology threat-
1s the whole music business chain,
atil nothing new will come out, and
ere will be nothing left to tape. He
eaded for relief.
Locke said he represented video
:alers, who objected primarily to
e rental aspects of the Mathias
nendment since, he said, that
duld overturn a tradition in Ameri-
n business of the right of first sale.
could create a precedent where
s or tuxedos couldn’t be rented ei-
er, he added.
Gortikov pointed out that it
mldn’t be too difficult to collect a
yalty on blank tape since there are
ily 150 makers or importers of
ank tape or hardware in the U.S.
e said the Copyright Royality
ibunal would then hold hearings
decide how much the royalty
uld be and how it would be di-

vided. He said he expected the distri-
bution of the tape royalty would
parallel prerecorded tape royalties,
with the record and publishing com-
panies paying the artists on a con-
tractual basis.

“A blank tape is nothing but a
jumble of oxides and plastic that is
worthless unless there is music on
it,” said Gortikov, explaining why
the buyer of a blank tape should ex-
pect to pay an extra royalty for its
potential use as a music medium.

Karol pointed out that the record
business panicked but survived the
onset of radio. television and the
first tape recorders, and managed to
grow twenty-fold despite these in-
ventions. [t should be able to survive
the blank cassette tape as well, he
said.

“l don’t think the problem is
blank tape, and I don’t believe the
figures about the music industry los-

ing $1 billion from it. A lot of people
tape as a hobby, and if they couldn’t
tape they wouldn’t buy the record ei-
ther,” said Karol.

Karol said the whole question still
needs a lot more study, since nobody
really knows what the effect of a
blank tape royalty would be. And,
he said, in an age where some artists
are demanding and getting $10 mil-
lion contracts, maybe the music
business isn’t doing that badly.

Karol’s passing remark that the
invention of radio may have been
more important than the invention
of the wheel was seized upon by
Drake, who said that such a com-
parison suggests “there may be
something wrong with the wheels in
your head,” setting off the
acrimonious tone for the rest of the
evening.

Gortikov noted that according to
a recent study, the equivalent of 255
million LPs were taped last year,

while the record business sold 270

million LPs. He said there is now an
almost one-to-one correlation be-

tween what is now recorded by the
industry and what is made at home.
And, he added. the trend will con-
tinue, pointing out that ¢ne of the
hottest items at the recent CES was a
side-by-side tape unit that is de-
signed to record one cassette from
another.

Karol said that he realizes people
tape at home, but sometimes they
will buy six LPs so they could just
tape the cuts they want. He also
blamed the record business for not
knowing how to market its own
prerecorded cassettes and for releas-
ing such poor quality cassettes. He
noted that at one time virtually all
the record majors carried their own
blank tape lines, and if they had
made better tapes and had known
how to sell them, they would still be
in that business.

www.americanradiohistorv.com

prised at the time, it seemed like a
good idea once he’d mentioned it—
maybe we’d run our gambit out.”

Chinn’s assertion that the split
was thus an amicable one would ap-
pear borne out by the subsequent
disposition of their holdings in the
Chinnichap Group, comprising not
only their publishing holdings here
but also Chinnichap Publishing Ltd.
(U.K.)) and Chinnichap Records
(UK)). “We're still partners as co-
owners of the Chinnichap catalog,”
says Chinn, who continues to ad-
minister those copyrights from of-
fices on Sunset Boulevard here.

He frankly adds that the duo’s
plan is to sell both their English and
American companies as a unit, and
concedes that the real lure for any
prospective buyers will be the songs
included, rather than any residual
recording interests, since Chinni-
chap currently controis no signifi-
cant masters.

That realization sheds further
light on the duo’s continuing ties to
Chinnichap until such a sale is nego-
tiated. Chinn himself remains
signed to that company, despite the
existence of his own new publishing
firm, Nicky Chinn Music, while
Chapman himself remains likewise
linked despite his reactivated sched-
ule as a producer, working from his
Hawaii home.

Thus, Chinn’s recent collabora-

(Continued on page 76)
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URNED-O

BROADWAY

LUTHER HENDERSON CONDUCTING
THE BROADWAY SYMPHONY ORCHESTRA

The people who got you HOOKED ON CLASSICS now get
you TURNED-ON BROADWAY'!

it’s Broadway at its best! Broadway with a beat! Broadway
like you never heard it before! Over 90 songs and melodies
from The Great White Way “hooked” together by one
contagious “turned-on” beat.

Also available: Turned-On Broadway,the single (PB-13232),
Now’s the time to turn-on!... ToTURNED-ON BROADWAY.
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Records and Tapes

Available On Cassette

. . * Givethe gift

of music.
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WEA Labels Bowing
‘2 For One’ Tapes

® Continued from page |

The cassette twofers also mark
WCI's entry into unique cassette
repertoire, a direction first hinted at
by such top corporate executives as
Jac Holzman and Stan Cornyn in re-
cent months, and recently addressed
by rival PolyGram in its new, lower-
priced 90-minute cassette series on
Deutsche Grammophon.

Somers is overseeing the “2 For
One” project and its extensive ac-
companying campaign, acting in be-
half of all three WEA-distributed
companies. In previewing the vari-
ous elements in the push, he also sin-
gles out the personal stereo boom as
a major focal point for packaging
and campaign theme, the latter to
buttress the twin price and conven-
ience hooks with a second stage ad
emphasis on consumer lifestyles.

“The project derives from an ob-
vious phenomenon,” explains
Somers, “in that, out in the market-
place, cassettes are fast increasing
their share of overall market, and in
the case of specific artists, we're al-
readying seeing parity between tape
and LP. With the decline in 8-tracks
and their imminent demise, it’s a
clear trend.

“The other trend we’re addressing
is the Walkman phenomenon, in
which music’s availability in a port-
able, personal form is increasingly
important.”

The basic premise of the twofer
cassette has already been tested
abroad, he adds, but a complex price
point structure, particularly on the
European continent, frustrated as
complete a concept development,
Somers believes.

All 20 of the first “2 For One” re-
lease will carry the line’s projected
$10.98 list, even though the single al-
bums included in the pairings may
currently differ in WEA’s LP cata-
log. Originally, the majority were
still in the $8.98 list catalog, which
would make the offering a dramatic
price break for the consumer. Even
in those cases where the albums
have since been lowered to the $5.98
midline bracket, however, con-
sumers will realize a significant sav-
ings at the checkout counter.

Artists featured include, in addi-
tion to those above: Grateful Dead;
Van Morrison; Peter, Paul & Mary;
James Taylor; ZZ Top; Neil Young;
Talking Heads; Jimi Hendrix; Joni
Mitchell and T-Rex on Warner Bros.
and its associated labels; Carly Si-
mon on Elektra; and, from Atlantic,
Hall & Oates, the J. Geils Band and
Emerson, Lake & Palmer.

Somers notes that while Warner
Bros. was the first to commit to the
line, the concept itself as well as its
fine-tuning for the market represent
a collective effort.

The labels, acting through WEA,
will utilize an aggressive array of
tools, starting with a separate cas-
sette package designed to distin-
guish the tapes in retail stores. A
cardboard flip-top box, first devel-
oped for an unsuccessful cassette
vending project some years ago but
since successfully used by Warner
for a hit Sire “mini” cassette by the
Pretenders, the design affords
greater display space, with printing
on all six faces of the package.

More striking is the series’ graphic
design, which diverges from usual
practice by sharing a unified generic
look on all 20 front covers. Each will
carry the artist’s name in bold-face,
reversed type on the black flip-top,

with the lower, larger portion of tl
tape package’s front carrying tl
stylized “2 For One” logo. Differe
colored backgrounds will be use
for each to distinguish the differe
titles while affording natural me
chandising impact when displayt
together.

Back covers will carry four-col
minis of the two albums’ original L
jackets.

Somers notes that the move to th
cardboard unit isn’t economy-ii
duced, saying the cost will b
equivalent to the conventional Phi
ips “jewel” box with card insej
“Frankly, the Norelco box with tt
card insert is just too constrainir
from a merchandizing standpoint
he asserts.

To establish the line at retail an
link its cost value to the already su
cessful midline LP category, WE
will be supplying dealers with a var
ety of tools, starting with a brows
box, posters and both radio spo
and print layouts.

Two separate brochures have als
been developed, one aimed at tk
trade and the second designed as
handout for plugging consumers o
the line. A key theme to be deve
oped in both, as well as in adverti
ing for the line, will be the idea of
“musical double feature,” while
recurring visual device will be th
image of two LP disks bein
squeezed to fit into the cassette pac}
age.

Again, the midline compariso
surfaces when Somers outlines th
campaign strategy: “The marketin
strategy here is the same as that be
hind the $5.98 line: if you advertis
and merchandise the product heay
ily, you can see substantial volum
sales, which will later reduce to mor
of a trickle. You need to be prepare
to keep returning to the product t
sustain that volume.”

He also notes that the trade bre
chure will try a whimsical approac
in underscoring how new gener
ations of joggers, business execu
iives, housewives and others ca
take their music with them via per
sonal stereos.

Also being studied is a special cas
sette carrying belt, which the label
may sell direct to consumers or uti
lize as a promotional premium, de
pending on how the design’s cos
structure stands following furthe
computation.

With price so central to the mar
keting plan, Somers says the initia
rollout will see special concentration
in about a half dozen key market
where personal stereo usage is al
ready dramatically apparent. Se
lected accounts will test the product
atan even lower shelf price, but ever
in those locations elsewhere priciny
the tapes from the regular list prici
structure, Somers predicts the im
pact of the consumer savings will be
come a major selling point in all a

copy.

Scalping Probe:
Attorney Barred

® Continued from page 4

Additionally, Abrams is said tc
have learned that some persons ir
Garden box office supplied large
quantities of Ticketron tickets foi
the “42nd Street” production tc
ticket brokers in January, 1981. Ir
return, the brokers reportedly paic
fees to members of the box office
staff.
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ied Piper Award

O
Ethel Merman

See it on a special Merv Griffin Show featuring Lucille Ball, Ginger Rogers,
Hal David, Jule Styne and Jerry Herman.

It will begin airing nationally on June 24th; check local listings for time and station.

American Society of Composers, Authors & Publishers
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Playing It Safe—And Dull

By ED KLEINMAN

When WABC recently changed formats, the newspapers
headlined “The Day The Music Died.” Considering the music
that WABC and other American radio stations are cufrently
playing, or more accurately not playing,
this headline could become much more
widespread in the months ahead.

Having spent the last 12 months in
England, I was amazed by the differ-
ence between the music programmed
for listeners here and overseas. At this
moment, the music available via the
BBC and Capitol services in England is
interesting and adventurous. By com-
parison, most American radio seems
safe and boring.

Itis this lack of variety that is turning
listeners and record buyers away. Look-
ing for alternative music, the consumer
has deserted his familiar radio station
and local record store. The amazing
growth of “Walkman” units does not
bode well for broadcasters or record re-
tailers.

The record companies are no less to
blame. In recent years they have played
itso safe that they have all but neglected
the backbone of the record industry—
the young record buyer.

Faced with figures showing that the Woodstock generation is
now well into its 30s, the record companies have designed their
release schedules to appeal to this now older taste. As a result,
we get the same records recycled over and over.

The names that made musical history are still releasing rec-
ords, although few of them have anything new to say.

Klelnman “Successful muslcal changes
have always come from new people trying
new things.”

highly successful English groups that are currently making in-
roads in this country.

A group like Orchestral Manoeuver may not be commercial
by American standards but is highly
creative musically, and able to achieve
passable sales in the English market-
place. Surely there should be some
place besides college radio where music
like this can be heard.

Soft Cell, the Human League, the
Witnesses, and the Blasters are other
groups who have had some measure of
success here and exemplify the music so
sorely missing on today’s radio.

Handling the affairs of a group that
isn’t Top 10 is a 24-hour-a-day job, and
means getting the group 100% involved.
Managing is helping a group reach its
full potential.

When record companies and radio
stations are non-supportive, creative
management, such as practiced through
the years by the Bill Grahams, Herbie
Herberts and Miles Copelands, goes a
long way toward keeping a group mov-
ing in a positive direction. Not every
group can go all the way, but without
this effort and support they have no
chance.

Companies like Stiff America and IRS Records should be
complimented for remembering that tomorrow’s musical fad is
today’s avant garde.

Not too many years ago the Ramones and Talking Heads
were considered unplayable by the radio honchos. A great deal

‘The names that made musical history are still releasing
records, although few of them have anything new to say’

The current emphasis by the legends of rock’n’roll on up-
dated, albeit less inventive versions of their old ideas ignores
the fact that all musical revolutions, from the Charleston to big
band swing to Elvis Presley to the Beatles or Rolling Stones,
originated with a younger, less blase buying element.

It is this audience that is being ignored both by today’s radio
stations and record companies.

Successful musical changes have always come from new
people trying new things. So-called “New Wave” music could

not possibly take hold with the mass audience until it has been
discovered, promoted and refined by younger musical tastes.

The lawyers and accountants, who run most of today’s record
companies, tend to go along with the tide. It’s the easy way, but
not necessarily the most profitable i the long run.

Independent labels in England seem to not only survive, but
to flourish. Haircut 100, XTC, Jam and Bow-Wow-Wow are all

of hard work and a positive response from audiences forced ra-
dio to reverse its stand.

There are no absolutes when it comes to programming, but
too often minds and ears are closed to anything different.

IU’s time our more adventurous broadcasters take a look at
some new musical possibilities. Maybe it means programming
new music once an hour, once a day, once a week or some other
formula. The MTV experience and a similar experience with
HBO’s “Video Jukebox™ seems to prove that there is a big au-
dience out there waiting eagerly to hear something new and dif-
ferent.

One thing is sure. If they don’t find itin local radio, we will be
seeing more headlines in more cities about “The Day The Mu-
sic Died.”

Ed Kleinman is president of Fast Forward Ltd., currently repre-
senting Cairo Management in the U.S. He is the former manager
of the Stranglers.

Breaking The Buying Habit

By DAVID LIEBERMAN

Shock and outrage are the best words to describe our reaction
to the recently announced RCA/A&M wholesale price in-
crease.

For some time our consumers have been voting with their
wallets and their tape recorders against the increasing retail
price of records and tapes. If the manufacturers want to stop the
erosion of our industry’s sales base, it’s time to address oper-
ating cost reduction rather than price increase as the “patent
medicine” for sickly bottom lines.

‘Widening the price gap
between home brew and
bottled in bond is suicidal’

In addition to the labels themselves, artists, songwriters and
producers will have to bear their share of the burden.
Blank tape prices are going down. Home taping is on the rise.

Widening the price gap between “home brew” and “bottled in
bond” is, in our view, suicidal.

Lieberman Enterprises and our mass merchandising cus-
tomer/partners are not ready to roll over and play dead! Lie-
berman Enterprises refuses to accept any wholesale price in-
crease which squeezes our margins up against the art1ﬁc1a1 list
price barrier.

If RCA/A&M persist in their announced price increase we
will have to do business without their product from July 1 on!

For the balance of 1982, at least, we fervently urge all manu-
facturers to make no further price increases of any kind, even
the preferable raising of suggested retail list.

Our industry is faced with more competition for the enter-
tainment dollar and minute than ever before. For our con-
sumer, record and tape buying is a habit. Let’s not help him
break it.

David Lieberman is board chairman of Lieberman Enterprises,
the rackjobbing complex with some 2,500 outlets in all states but
Hawaii.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Biillboard, 1515 Broadway, New York, N.Y. 10036.
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Wherever theres

Grammy

Donna Weiss
John Lennon (PRS)
Yoko Ono (PRS)
Dolly Parton

Al Jarreau

Rick Springfield
Aretha Franklin
James Ingram
Oak Ridge Boys
Chet Atkins

Al Green

B. J. Thomas
John Coltrane
Clare Fischer
David Sanborn
B. B. King
Michael Nesmith
Gary Burton
John Williams
Jerry Hey
Leos Janacek
Miles Davis

Tony
Maury Yeston

Best Score of a Musical.: Pulitzer
“Nine” Roger Sessions
Tom Eyen 1982 Pulitzer Prize in Music
Best Book of a Musical: Milton Babbitt
“Dreamgirls” Special Pulitzer Citation
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Country Music

Association Academy Of
Oak Ridge Boys Country Music
Barbara Mandrell Alabama Merle Haggard
Alabama Oak Ridge Boys  Ricky Skaggs
George Jones Al Gallico David Frizzell
Terri Gibbs Buddy Emmons Shelly West
Oscar David Frizzell Johnny Gimble Joe Osborn
Peter Allen Shelly West Sandy Pinkard Curtis Stone
Carole Bayer Sager Chet Atkins Dallas Frazier Desperado’s
for their original song, Bobby Braddock Barbara Mandrell  Strangers
“Arthur’s Theme” Curly Putman Juice Newton
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BOOST CASSETTE SALES

Retailing

New Tape Formats Please Trade

By LAURA FOTI

NEW YORK—With cassette sales
continuing to rise, labels are “cus-
tomizing” the configuration with
concepts such as IRS’ $2.98 fist ““cas-
single” by the Go-Go's, WEA’s
series of two-album cassettes and,
for the classical buyer, DG’s 90-min-
ute cassette (Billboard, June 19).

Retailers welcome these moves
and see their cassette sales as a bless-
ing not only because of their
strength, but because they are “extra
business.” Says Musicland president
Jack Eugster, “Cassette business is
largely duplication of albums the
person already owns, although to
some extent cassettes are taking sales
away from albums.”

Eugster foresees possibly offering
both LP and cassette versions of an
album at a special price, for custom-
ers with personal or portable stereo
units. He adds, “Putting two albums
or a double album on a single cas-
sette (as WEA is doing) would make
them even more portable. It’s very
inventive, and great for when you’re
in your satin shorts and roller skates
and don’t want to carry a lot of cas-
settes.”

Musicland stores display cassettes
alongside albums on their “Top 20”
wall, a new development according
to Eugster. The stores have beefed
up their cassette inventory and keep
the tapes unlocked.

Stores keeping cassettes in open
stock are, for the most part, much
more bullish on the configuration
than those who keep them locked
up. The Wiz chain in New York
keeps its tapes locked up, a spokes-
man says sales are not nearly as
strong as records. The same is true at
New York’s TSS/Record World
stores, although merchandising
manager Tom Pettit says, “We are
seeing more demand for older titles
on cassette, such as big band music.

STATE DISCOUNT

We have an extensive catalog—the
top 300 titles—and will be running
more separale sales on cassette this
year to offset the death of eight-

track.”

Mike Farrace. an advertising
coordinator at Tower Records in
Sacramento, directly attributes
keeping cassettes unlocked to their
burgeoning sales. “In some stores
cassette sales are approaching rec-
ords, and it’s largely due to keeping
them unlocked. Customers resent
seeing them locked up, it’s less in-
convenient, and they want to be able
to pick them up and look at them.”

Tower has run cassette promo-
tions from time to time, Farrace says,
emphasizing the cassette in a sale.
“But we also make sure to make it
clear that the album is on sale too,”
he says, as in a recent Angel promo-
tion.

“If people are buying records.
why push cassettes exclusively? he
asks. “I could see trying to get them
to buy both record and tape, instead
of a blank tape. They'd probably
buy a lot less blank tape that way.”

Tower plans a special promotion
on the new Go-Go’s cassette single,
“Vacation,” but details were un-
available at press time.

One retailer aggressively promot-
ing cassettes is the Camelot chain. A
curfent promotion offers $1 off the
price of a prerecorded when the cus-
tomer trades in a blank cassette in
any condition (Billboard, June 19).
There are 12 titles involved, with art-
ists including Asia, Joan Jett, J.
Geils, Rick Springfield, Paul Mc-
Cartney and others.

“We'll probably do more tape-
only promotions because the tape
market is growing,” says vice presi-
dent purchasing Joe Bressi. “There’s
a chance our mix of business will be
higher in cassette than records this
year.” Camelot keeps its tapes out in
the open. “Labels are more open to

Health & Beauty Aid Chain
Stays Well Via Disk Sales

By JOHN SIPPEL

LOS ANGELES—The 15 Senate
Discount stores in Ohio and Mich-
igan generate 30% to 50% of their
register volume from departments
selling records and accessories.
which represent less than 15% of
their square footage. State Discount
is a health and beauty aids chain.

This estimable statistic results
from an experimental fling which
MNS Distributing (the Lansing,
Mich. parent of the chain) took with
albums in 1972.

Founder/president Sidney Ros-
enberg was going it on his own after
splitting with two partners in what
was once a 22 location combine.
Rosenberg noted the enthusiasm his
college student customers evinced
over albums. His stores were pri-
marily campus adjacent sites.

Rosenberg negotiated with the
now defunct Monroe Distributing,
Grand Rapids, Mich. to rack the
then 10 stores. Marilyn Hanses, then
a drug and cosmetics buyer, was ap-
pointed overseer of the new depart-
ments.

“Traffic increased immediately
and continued to grow,” Hanses re-
calls. “By 1978, we decided to go on
our own. Today we carry an average
of 5,000 different titles in depart-
ments that vary from 100 to 300 feet.

“First we started with only the
cream on the charts,” Hanses relates.
“Then we added the cream of the
catalog. In addition to albums, we
also carry the cream of accessories.
TDK, Maxell and Memorex audio
tape is stocked. [ will probably intro-
duce BASF this fall with a special
campaign. And we carry the entire
Recoton accessories line.”

Hanses volunteers that the biggest
boost to their music business has
been the entry of midline $5.98s.

State Discount shelves $8.98s at
$5.99 and specials at $4.99 and up,
while $5.98s shelf at $3.99 and spe-
cial at 3 for $11 or $3.69 each.

Rosenberg may open five stores
before the turn of the year. It's pos-
sible that he will add a third state to
his present Michigan and Ohio loca-
tions. Presently there are 10 State
Discounts in the Lansing area, two
each in Columbus and Ann Arbor
and one in Kalamazoo.

Hanses ships an estimated
*99.5%"" of recorded product and ac-
cessories from 1,000 square feet of
space in the MNS Lansing head-
quarters.

In addition, she supervises the
racking of music departments in five

-Discount Dens in Wisconsin, Illinois

and Indiana. Her counterpart at the
Den operation is Paul Bartlett.

this now.” he says.

In other promotional activity, the
Wherehouse in Gardena, Calif. is
running advertising highlighting
cassettes, and Oklahoma City-based
Sound Warehouse has run a sale of-
fering $1 off all titles on cassette ti-
tles. Sound Warehouse buyer Rob
McCutchan says, “With some titles,
cassettes and records are selling one-
to-one.” He adds, “We'll probably
do more cassette promotions.”

Representatives from other stores
say they would promote specific ti-
tles, but not a single configuration.

OUT OF HIBERNATION—-AIvin Simon and Theodore and RCA s Nipper mas-
cot make an in-store appearance at a Los Angeles K-mart to promote *“Chip-
munk Rock.”

Thls I|sllng ol m LP/Tape releases is de-
d to il and radlo program-
men to be up-to-the minute on available new
product. The following configuration abbrevia-
tions are used: LP—album; 8T—8-track car-
tridge; CA—cassette. Muitiple records and/or
tapes in a set app within parer [
ing the manufacturer number.

POPULAR ARTISTS

AKKERMAN, JAN
Oil In The Family
LP Metronome Germany 0060480....... $10.98

APRILWINE

Power Play

LP Capitol §T-12218.. ...No List

8T8XT-12218 ... ~No List
CA4XT-12218... NolList
BEACHBOYS
Be True To Your School

LP Capitol Greenline N-16273 ..

CA4N-16273
Beach Boys’ Party!

LP Capitol Greenline N-16272 ..

CA4N-16272
Sunshine Dream

LP Capitol SVBB-12220....

8T 8XWW-12220...

CA 4XWW-12220

BLAND, BOBBY
Here We Go Again

CA MCAC 5297 ..

BLONDIE
The Hunter

LP ChrysalisCHR 1384 ............cc..oooen. $8.98
BONDS, GARY U.S.

On The Line
LP EMI America SO-17068

....No List
...No List

....No List
...No List

...No List
No List
...No List

$8.98
$8.98

No List

CA4X0-17068 ............... No List
CHICAGO
16
LP Full Moon/Warner 23689-1.............. $8.98

CLINE, PATSY, & JIM REEVES
Remembering

LPMCA-5319

CAMCAC-5319....

CLOWER, JERRY

Dogs | Have Known
LP MCA-5321
CAMCAC-5321....

COLE, NATKING
18 Grandes Exitos En Espanol
LP Capitol ST-12219
8T8XT-12219 ..
CA4XT—12219....
COPELAND, GREG
Revenge Will Come
LPGeffen GHS 2010 ........................... $8.98
CRAWFORD, RANDY
Windsong
LPWarner Bros. 23687-1...... ..... ........ $8.98

CRUSADERS
Royal Jam

LP MCA2-8017(2)..

CA MCAC-8017

DEADLY EARNEST & THEHONKY TONK
HEROES
Modern Dance Sounds
LPWheeler WRC82 ...
CAWRCS82

DOW, JUDITH
A Tribute To Kate Smith
LP Centerline CPI8006............... ........ No List
Regards To Broadway
LP CenterlineCP18002.................... ... No List
FREY, GLENN
No Fun Aloud
LP Asylum E160129 ........cccooiiiiiiieens $8.98
GRAHAM, LARRY
Sooner Or Later
LP Warner Bros. BSK 3668.................... $8.98

JOHN, ELTON
21x33
LP MCAmidline MCA-772 ..... .............. No List
Victim Of Love
LP MCAmidline MCA-771Y .................... No List
K QRADIO (VARIOUS ARTISTS)
Rhythm Of The City
LPChaton CR222............. ..... ... $3 99
KRAFT

Mau-Mau
LP Polydor Germany 2372 107 ............ $10.98

....$8.98
...$8.98

....$8.98
...$8.98

...No List
No List
..No List

No List
No List

New LP/Tape Releases

L ACONNECTION
L A Connection
LPMCA-5322
CAMCAC-5322
MANOWAR
Battle Hymns
LP Liberty LT-51125 ...
CA4LT-51125

McFERRIN, BOBBY
Bobby McFerrin
LP Elektra/ Musician E1-60023 .._......... No List

MILLER, STEVE, BAND
Abracadabra
LP Capitol ST-12216
8T8XT-12216 ....
CA4XT-12216....

MILVA
E Dintorni
LP Metronome Germany 0060493....... $10.98

PARSONS,ALAN, PROJECT
Eye In The Sky
LP Arista AL9599 ...

PRIMA TANZMUSIK
Prima Tanzmusik
LP Metronome Germany 0040 232......... $8.98

REEVES, JIM, see Patsy Cline

REILLY, DAVID
Life On Earth
LP MCA-5280
CAMCAC-5280...

ROTHER, MICHAEL
Fernwarme
LP Polydor Germany 2372111 ............ $10.98

ROUSSOS, DEMIS
Demis
LP Phonogram France 6302 185.......... $10.98

ROXY MUSIC
Avalon
LP EG/Warner Bros. 1-23686................ $8.98
SPITTIN’ IMAGE
Spittin’ Image
LP MCA-5309
CAMCAC-5309...
STRAIT, GEORGE
Strait From The Heart
LP MCA-5320 .
CAMCAC-5320..

STRAY CATS

Built For Speed
LP EMI America ST-17070
CA 4XT-17070..

VARIOUS ARTISTS
Best Of British Funk
LP Polydor Holland 2480659 .............. $10.98

VARIOUS ARTISTS
Tokyo Mobile Music
LP Phonogram UKSuit 1 .........c.ooeienninns $7.98

VERLAINE, TOM
Words From The Front
LPWarner Bros. BSK-3685.... ... .......... $8.98
WILLIAMS, BEAU
Beau Williams
LP Capitol ST-12213...
CA4XT-12213
WILLIAMS, JOSEPH

Joseph Williams
LPMCA-5316 ..
CAMCAC-5316

No List
-..No List
No List

...$8.98

. ...No List
. .No List

JAZZ

BROWN, CLIFFORD, & MAX ROACH
Pure Genius, Vol. 1
LP Elektra/Musician E1-60026 ... ........ No List

COBHAM'S, BILLY, GLASS
MENAGERIE
Observations &
LP Elektra/Musician E1-60123 .. ... No List
CORYELL, LARRY
Bolero
LP Phonogram Japan digital 30PJ-3 .. ... $14.98
GETZ, STAN
Forest Eyes
LP Jazz Man JAZ5014 ......... .. .. ... ...
GILLESPIE, Di1zzY
The Source
LP Jazz Man JAZ5021 ............. ... ... $8.98
GORDON, DEXTER
American Classic
LP Elektra/ Musician £1-60126 ............. No List
GRAPPELLI, STEPHANE

The Very Best Of Stephane Grappelll
LP Picc-A-Dilly Pic3525 ... No List

$8.98

GREENE, RICHARD, BAND
Blue Rondo
LP Sierra GA 1981 (formerly 8710)......... $6.98
PETTIFORD, OSCAR
Blue Brothers
LP Jazz Man JAZ5036 ...........evniniinnnnn $8.98
POWELL, BUD
Inner Fires
LP Elektra/ Musician E1-60030 ............. No List
ROACH. MAX, see Ciifford Brown

TATUM, ART
The Genius
LPJazz Man JAZ5024 ...l $8.98
TERRY, CLARK

Color Changes
LP Jazz Man JAZ5046 ..........ccevveiiinnnn $8.98

THEATRE/FILMS/TV

ET
Soundtrack
LPMCA-6109 ...
CAMCAC-6109.

REGGAE SUNSPLASH '81

Soundtrack
LPElektra E1-60035............ceveevnnnnnne No List
THETHING
Soundtrack
ALPMCABI1T $9.98

CAMCAC-61119.98

CLASSICAL

JANACEK. LEOS
Idyla; Miadi
Los Angeles Chamber Orch., Schwarz
LP Nonesuch D-79303 ... No List
KETELBEY, ALBERT
In A Monastery Garden; In A Persian
Market; In A Chinese Temple Garden
Ambrosian Chorus, London Promenade

Orch., Faris
LP Philips Holland digital 6514 152...... $11.98

LISZT, FRANZ

Concerto In The Hungarian Style;
Wanderer-Fantasia

Katsaris, Philadelphia Orch., Ormandy

LP Angel digital DS-37888.. No List
CA 4XS-37888 No List
SCHOENEBERG, ARNOLD
Serenade Op. 24; Suite Op. 29
Schoenberg Ensemble, DelLeeuw
LP Philips Holland 6570812 ................. $7.98

Transcriptions For "'Verein Fuer

Musikalische Privatauffuehrungen’ Of

Pieces By Schoenberg, Reger &

Zemlinsky

Schoenberg Ensemble, Deleeuw
LP Philips Holland 6514 134 .

STRAUSS, RICHARD
Burleske; Mendelssohn: Rondo Brillant;
Schumann: Introduction & Allegro
Appassionato
Merscher, Berlin Radio Symph., Janowski
LP Eurodisc 202 495-366............ ....... No List

STRAVINSKY, IGOR
Petrushka
Philadelphia Orch., Muti
LP Angel digital DS-37822
CA4XS-37822

TCHAIKOVSKY, PETERILYITCH
Manfred Symphony
Philharmonia Orch., Muti
LP Angel digital DS-37752..... ............. No List
CAA4XS-37752 .. e eeee e No List

WALTON, SIR WILLIAM
Facade

Laine, Ross, chamber ensemble
LP Philips UK 65627 133...

...$11.98

To get your company’s new album
and tape (no EP’s) releases listed, ei-
ther send reiease sheets or else type
the information in the above format
on your letterhead. Send to Bob Hu-
doba, Billboard, 2160 Patterson St.,
Cincinnati, Ohio 45214,

www americanradiohistorv com
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Retailing

Black Dealers Split On Cutouts

Returns Policies Force Many To Carry Big Inventories

® Continued from page 10

Hudson feels that recent releases are
_ cut out too soon, stopping him from
returning slow movers and prema-
turely bringing steady sales items
down in price. “There seems to be a
gap between what actually has stay-
ing power and what the companies
think will be long-term sellers,” he
observed.

Offering a contrasting viewpoint
are two California record men. Rob-
ert Williams, president of W.W.
Wholesalers in L.A,, says he was
forced out of the cutout business six
months ago. Cutouts had accounted
for 80% of his sales two years ago,
but now he concentrates on gospel
and 12-inch product. The main rea-
son; the rise of midlines.

“Up until two or three years ago,
larger companies would discontinue
a record and sell it at bulk. Now if
that record has any heartbeat at all
they renumber it and drop it down
to their budget line. I have a few
overseas accounts which will take
anything, but as far as the U.S. mar-
ket goes, there’s not enough mer-
chandise available to stay in busi-
ness.

“We were doing a good job with
that market, so I guess labels were
saying, ‘why should we give this
stuffaway at $1.25 t0 $1.75 when we
can get $3.50 or $4 for it” And I can
understand that. But it’s hurt the
consumer and a few of us companies
that had to diversify to stay afloat.”

John Jackson, owner of John's
Music in L.A., echoes the thought:
“Cutouts are just about dead.” He
also complains of trying to return
unsold records only to be told the
record has since been cut out.

Big George of Buddha Man Rec-
ords in Houston says, “cutouts are a
very strong seller for us,” citing older
records by Jerry Butler, Funkadelic,
Betty Wright, Lattimore, Johnny
‘Guitar’ Watson and “anything by
James Brown” as prime movers. Re-
cent buys of back CTI and TK cata-
log have proven to be wise moves for
the store.

Like many small retailers, Big
George has developed a reputation
for having an extensive collection of
cutout material. “I get a variety of
folks in here looking for older rec-
ords, from college students just get-
ting into black music to older folks
looking to replace scratched rec-
ords.” Tohim,” The key to making a
profit with cutouts is knowing how
much and what to order. You pick
up only enough to make your
money. Too much of any item is no
good.”

Big George is critical of major la-
bels’ policy vis a vis cutouts. “They
cut things out so fast that you can’t
return them.” Moreover, “They cut
out things they could still be selling
at full price. The Zapp album with
‘More Bounce To The Ounce’ on itis
still selling here. Yet I got it as a cut-
out.”

Calvin Simpson says, “Cuts used
to be a big part of our business, and in
some respects still are, though the
midline program has cut into it.” At
his six Detroit areas retail outlets, he
merchandises cutouts and midline
together, trying to stimulate multiple
purchases.

Simpson racks for several Detroit
department stores and therein leans
heavily on cutouts. “You get a lot of
older traffic there that you might not
ordinarily at a retail location,” ex-
plains Simpson. “They will be at-
tracted by that $2.99 or $3.99 price
and be interested in getting that
Ramsey Lewis “Sun Goddess’ al-

bum or another vintage jazz release
they missed. In an economically de-
pressed area like Detroit, I can defi-
nitely attest to the fact that cutouts
are becoming more attractive.”

Sikhulu Shange of Sikhulu’s Rec-
ords in Harlem says, “I haven’t had
time to develop an older cutout mar-
ket, because I'm too busy trying to
get rid of the new stuff the labels
suddenly cut out on me.

“By the time I get around to re-
turning things, they have already cut
them out. Then you have to try to
liquidate them at a lost, be it singles,
12-inchers, or albums. It is one thing
when you have time to merchandise
cutouts properly, but when you’re
suddenly stuck’ with them it is
trouble.” Sikhulu cites PolyGram
and RCA as the toughest companies
to make returns to.

In contrast, Joe Long of Birdel’s in
Brooklyn has made cutout material
the backbone of his operation. “As
long as there are establishments sell-
ing cutouts, I—and a lot of other re-
tailers—will always stay in business.
In fact, I find that selling them has
made my business stronger, to such a
degree that | don’t need the latest hit
records o survive.

“The labels are always deleting
records from their catalogs, some not
more than a year or two old, for
which there is still a market, both
among secular and gospel buyers.”
The black pop acts who consistently
sell as cutouts are Al Green, Ray
Charles, Curtis Mayfield, Candi
Staton and Roberta Flack.

Long’s store is known for its selec-
tion of gospel material and he is con-
stantly “amazed” at what records
gospel labels choose to delete.
“Sometimes I wonder if they know
what the hell is going on. They often
cut out records I know there is still a
big audience for. I just pick them up
and make a profit.” .

Howard Alston, manager of Big
Ben’s in L.A., says cutouts account
for only 5% of sales at his store, if

that. Alston says his customers pre-
fer hit product, front-line catalog
and now midlines, which he says ac-

. count for 25% to 30% of his sales.

Lanny Lee is another record vet-
eran who is reacting to changes in
the cutout market. Lee recently sold
off 80% of his inventory in L.A’s
Luv Music—which included soul
and jazz product as well as pop and
rock—and purchased Soundtracks
U.S.A,, specializing in soundtracks,
personality and collectable product.

“The cutout business that we’ve
all known for the past 20 years is
changing dramatically,” he says.
“Manufacturers have taken a lot of
the product that formerly would
have been dumped into the cutout
market and either dumped it them-
selves or put it into their midlines.
Also, after all these years of having
overruns, labels are finally getting
smart. The word from the street has
finally reached the manufacturing
department, so there’s not that much
product in the channels when a
record dies.

“Specialization is the answer.
We’re reducing our overhead and
transferring our energies from the
volume business to the boutique
business.”

U.K. Retailers Kili

LONDON—Record retailers’ re-
luctance to pass on the wholesale
price saving of RCA’s experimental
one-sided single (Billboard, June 12)
to consumers is one of the reasons
the label has abandoned the scheme
in Britain.

Further pressings of Bow Wow
Wow’s “I Want Candy,” currently in
the top 20, will carry a conventional
flipside.

No adverse consumer reaction to
the test has apparently been re-
ported, but dealers were unwilling to
hold the suggested list price of 99
pence (around $1.75). In many
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. Chain House Organs Aid|

InternaICommunlcatlons

NEW YORK—The communi-
cations link betweer. a large retail
chain with multi-statz locations and
its staffers is made that much easier
with the publication of house or-
gans.

Two such examples are the Just
For The Record and Off The Record
publications of the Camelot/Grape-
vine and Record Bar chains, respec-
tively.

“We have 130 stores in 27 states,”
notes Joe Bressi, vice president of
marketing at Camelot/Grapevine,
based in No. Canton, Ohio, “and we
see managers about once a year and
rarely see clerks. Just For The Rec-
ord is a family newsletter from the
home office, not just a memo.”

Says Elizabeth Stagg, editor of
Record Bar’s 10-year-old Off The
Record, “It’s a good link between the
office and everyone out in the field.”

Both publications extend their
reach beyond the store level to
record company executives, branch
operations, radio stations, local
newspapers and trade publications.
Camelot/Grapevine’s Bressi counts
a mailing of 1,000, while Stagg re-
ports a distribution of 1,300 copies.

45 Price Trial

smaller outlets, the disk was selling
for up to $2.10.

Dealers were said to agree that the
record was a surefire hit, whatever
the configuration.

Also responsible for the change in
RCA’s plans: the belated discovery
by Bow Wow Wow manager Mal-
colm McLaren that his publishing
contract demands all singles should
have two recorded sides. McLaren
had been quoted as saying that he
hated the one-sided concept from
the outset for his act, and disliked
the royalty cut involved.

Bressi says Just For The Record
started in 1978, was dropped for-a
while and then revived when “store
personnel began to miss it. We find
that it gives a personality to the com-
pany.”

At both Camelot/Grapevine and
Record Bar, the publications are
largely the creation of in-house
staffers. For the former, all printing
and photo lab work is done on prem-
ises, while Record Bar brings cam-
era-ready art to a local printer in
Durham, N.C.

Bressi’s Just For The Record is
produced by himself, along with
Paul Burnett, director of communi-
cations and production, Geoff May-
field, assistant to Burnett, and Frank
Chase, purchasing.

The general tone of Just For The
Record is, as Bressi puts it, “com-
pany happenings and stances on in-
dustry affairs.” For the past two
years, the publication has won top
prize from the North East Ohio Ad-
vertising Assn. in competition with
such other corporate house organs
from the likes of Republic Steel,
Goodrich and other Fortune 500
companies.

Record Bar’s Stagg, assisted by
Mary Porter-Jeffries, also receives
contributions from staffers, includ-
ing local store managers, Glenn
Gatlin, national promotion coor-
dinator and Norman Hunter from
purchasing.

“We use the concept of a cover
story, which varies from Record Bar
matters to industry-wide state-
ments,” says Stagg. “There’s a letter
from Barrie Bergman, a general let-
ter section and a section called Dis-
covery. With Discovery, we invite
store managers to rate analbum by a
new artist.”

An upcoming cover story will
tackle the subject of “The Advan-
tages & Disadvantages Of Manager
Transfers.” IRV LICHTMAN
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WAPP, With Commerical-Free
Summer, Targets N.Y. AOR Mart

® Continued from page |

the market.

They assert that WAPP’s entry
will force its competitors into a more
conservative programming posture
that will further reduce the exposure
of new music acts, although pro-
gram director Dave Hamilton insists
that WAPP will be “very sensitive”
to developing artists and market
trends.

The station signed on at 5 a.m.
Monday (14) with “Won’t Get
Fooled Again” by the Who follow-
ing 10 weeks of call-out and focus
group research in the metropolitan
area. The debut came after 18
months of intense speculation as to
the direction the format would take
(see separate story, page 24).

Assistance in this story provided by
Robin M. Solomon in New York.

“Our objective is to win the 12-34
group and specifically the 16 to 26
year-old listeners,” says Hamilton,
who also oversees Doubleday prop-
erties in Denver, Minneapolis, St.
Louis, Detroit and Washington,
D.C. “We'll play a lot of oldies, go-
ing back to 1965, and a lot of music
from the 1970s, but we’ll also pro-
gram a lot of music that WPLJ
doesn’t play. And we know every
record they play at every moment,
having monitored both PLJ and
NEW over a 24-hour period during
May.”

Hamilton, 25, says he hopes to
musically position the station be-
tween the two AOR outlets. “That’s
how I'd like to be perceived,” he
states. “l want to evolve into a well-
imaged, street wise, promotion-
minded station. I know that we’ll
sound different as we develop.”

He anticipates a playlist that
draws on “five to 20” new records
each month, but that the figure de-
pends on “what’s out there. I know
we’ll be tighter than NEW, and [ ex-
pect PLJ to tighten in response to us.
Our conclusion is that there’s a huge
void for what we’ll do.”

The programmer declines to dis-
cuss playlist specifics. But a close lis-
ten to the station over a three-day
period last week affirmed the sta-
tion’s emphasis on such classic AOR
groups as the Rolling Stones, Led
Zeppelin, the Doors, Pink Floyd and
Yes, in addition to current staples
like Journey, Tom Petty. the Cars,
the Eagles, Bob Seger and REO
Speedwagon.

Predictably, Richard Neer and
Larry Berger, who program WNEW
and WPLJ respectively, feel that
WAPP will have more of an effect
on each other’s stations than their
own. “It’s going to make things very
interesting,” says Neer, who foresees
a time when “PLJ and WAPP won't
add anything but 18-24 male demo
records. That sort of situation could
really work to our benefit. It might
even make us looser. Duplicating
what the other station is playing
would only be a mistake for us.”

Neer concedes that some of the
station’s “fringe” listeners will prob-
ably tune to WAPP on the strength
of the commercial-free promise. But
he also notes that because WNEW is
positioned directly to the right of its
new competitor, “People are going
to have to pass us, and if we're pro-
gramming what they like, we stand
to recapture listeners we may have
lost.”

As to charges that WNEW has
“dropped the new music ball,” Neer
asserts that the station still plays
“more new music” than any other
AOR outlet in town. “There are so

many records we play that PLJ
doesn’t that it isn’t funny anymore,
and frankly, I'm tired of hearing
about it,” he says. “Our 22-30 core
and the type of oldies we play is dis-
tinct.”

WAPP may have five new records
on its playlist that WPLJ isn’t pro-
gramming according to Dave Ham-
ilton, but Larry Berger counters that
“I’'m on 15 that he (Hamilton) hasn’t
touched. Despite what the station
says about repetition, his oldies re-
peat once a day.”

Berger, whose station scored an
8.7 rating in the April/May Birch
Report, says he began to prepare for
the entry of a new AOR station in
the market as early as 18 months
ago. “We had our call-out research
rolling when Doubleday was still a
bookstore on Fifth Avenue,” he
maintains. “To that extent, we're not
doing anything differently now that
WAPP is in the market than when
they were nothing more than a ru-
mor. Objectively, I have no intention
of giving up my listeners because
we’re on top. They are nowhere.
They have to beat us. We don’t have
to compete with them.”

Berger, who maintains that the
station has been playing more new
music since the beginning of the
year “than we had previously,” says
that WPLIJ tends to “react quickly to
new records—sometimes too
quickly.” At least one field represen-
tative from a major label disagrees,
however. “WAPP’s presence is going
to force PLJ into really defining
what kinds of records they need to
play,” he asserts. “But it might have
an opposite effect, too. With WAPP
around, it might make them look at
records sooner, go on gut more and
worry less about sales patterns.”

Another promotion rep here ar-
gues that “WAPP is only going to
make things tougher.” They say
they’ll play current records, but
sometimes I’m looking at 40 releases
a month from my company. So the
chance for a decent spread is pretty
slim. I see PLJ tightening in reaction,
which only compounds the situation
for me.”

Hamilton.. recognized as one of
the nation’s “least progressive pro-
grammers,” by D.LY. magazine

when he guided KDWB-AM/FM
Minneapolis, is sensitive to charges
that Doubleday is buying its way
into the New York market with a
multi-media promotional blitz that
coincides with the beginning of the
Arbitron summer book on June 23.

“A commercial-free summer is the
best way to create excitement,” he
says, noting that Doubleday has
taken a similar approach in the past.
“Commercials are perceived as an
irritant by the AOR core in this mar-
ket. Both stations have core au-
diences that will probably stay
where they are. But the fringe at ei-
ther station will probably like what
we do. And the extent of the loyalty
of the cores remains to be seen.”

By DOUGLAS E. HALL

NEW YORK—Gary Stevens may
be the most aggressive empire
builder in radio today. In little more
than four years, the former WMCA
New York “Good Guys” jock has
taken Doubleday Broadcasting from
a company with marginal facilities
in secondary markets to a group of
stations in the top markets, which
frequently lead in the ratings race.

No wonder, then, that his latest
venture, WAPP New York, is caus-
ing concern among the management
and programmers at competitors
WPLJ and WNEW-FM, especially
given the heavily financed promo-
tion plans for the AOR-formatted
newcomer.

Stevens was not always such a
force. When he took over the reins as
president of Doubleday in Decem-
ber of 1977, the company was, in
Stevens’ words, “functioning” in
Minneapolis and Denver, with
“poor facilities” in San Antonio and
Phoenix, and a construction permit
in St. Louis.

His first move was to sell KITE-
AM-FM San Antonio (the stations
are now KCCW and KVAR) and

'RADIOTHON BROADCAST—WNEW-AM New York air personality Ray Otis,

left, chats with Tony nominee Henry Krieger, who scored “Dreamgirls,” dur-
ing the second annual “WNEW And Broadway. Salute A Child” radiothon
broadcast.

Stevens Means $ For Doubleday

Former DJ’s Aggressive Tactics Turn Firm Around

KRIZ Phoenix, a directional AM
daytimer currently running a reli-
gious format as KASA.

“That shrank the company to
Minneapolis (KDWB-AM-FM) and
Denver (KHOW-AM-FM), plus the
construction permit in St. Louis,”
Stevens recalls.

The construction permit was for

KWK, which had gone bankrupt
and off the air under the previous
ownership. The station was back on
the air in November, 1978 and
Doubleday purchased WGNU St.
Louis six months later for $2 million.
The stations were combined to be
KWK-AM-FM, a move reflecting
Stevens’ thinking at that point that
all Doubleday properties should be
in AM-FM combinations.

With Bobby Hattrik piloting the
AOR top 40 mix of programming
and with a heavy promotional
budget and extensive use of non-
commercial hours, the KWK combi-
nation soon shot to the top of the St.
Louis ratings. Six months after the
combination was created, the sta-
tions had a 10.0 Arbitron share, an
audience segment only exceeded by
the traditional market leader,
KMOX-AM.

Vox Jox

Berkowitz Back At WROR

It’s beginning to look like Gary
Berkowitz is making a career out of
shuttling back and forth between
WPRO-AM-FM Providence and
WROR Boston. In his latest move,
Berkowitz has resigned from the
former to become manager of oper-
ations and programming of the lat-
ter.

Berkowitz had been back at
WPRO as p.d. of both stations since
he left programming duties at
WROR in August of 1980. He left
WPRO in September of 1979 to first
join WROR. Before he began his
shuttle programming, Berkowitz
had been with WPRO since 1972.

Berkowitz, who is. chairman of
Billboard’s A-C/Hot 100 Radio Ad-
visory Committee, succeeds Mike
Adams in this latest move. Adams
will remain with WROR as Ber-
kowitz’ assistant and will be given an
on-air shift. “We'll make room for
him, shortening all the air shifts,”
Berkowitz explains.

Vox Jox is prepared and edited
by Robyn Wells in New York (212
764-7342), with additional infor-
mation from Rollye Bornstein.

There’s a big shakeup going on in
Nashville, with a number of stations
switching ownership;, formats and
lineups. As of Monday (21),
WMAK-FM will be playing Drake-
Chenault’s MOR “Hitparade.” The
rock station was recently sold by
Mooney Broadcasting to Phoenix
Broadcasting, which also owns
WVOL in the Music City market.

New general manager at the
“New 92" is Jim Ragan, who was in
sales at WZEZ Nasvhille. New pro-
gram director is Bill Gerson, former
operations manager at WZEZ and
WLAC-AM-FM, before Billboard
sold the stations to Sudbrink. “We'll
be using 24-hour live assists, al-
though we have the automation
equipment,” says Gerson. The new

lineup at the “New 92” is Gerson,
morning drive; Bill Brittain, mid-
days; Dan Jaynes, afternoon drive;
Stu Evans, who was WMAK-FM’s
former midday man, evenings: and
Doug Kellett, overnight. Brittain
was at WJYN Nashville; Jaynes at
WMCP Columbia, Tenn.; and Kel-
lett was at WZEZ.

Exited from the station are morn-

ing man Phil Stanley: afternoon
drive personality Mark Damon; eve-
ning DJ Scoote/r Davis; and Randy
Stone, who handled the overnight
shift, along with “Night Time Amer-
ica.
Meanwhile, WMAK-FM’s former
AM sister station is planning a call
letter change to WLUY. A format
change for the adult contemporary
station is also imminent. The Moo-
ney Broadcasting group is still
awaiting FCC approval of its pur-
chase of WUSW Lebanon, Tenn.

Reportedly on the block in Music

(Continued on page 35)

Stevens explains, “Seeing the fall
off in AMs”"—the AM side of the
KWK combination only produced a
2.2 share—*I decided that we would
acquire no more AMs. In the fall of
1979, the Doubleday board author-
ized the purchase of three stations. |
made offers for stations in Phila-
delphia, Seattle and Detroit. Detroit
was the only one that jelled.”

The purchase of WBFG, a low-
power FM with a religious format
(*“We Broadcast For God”), as-
tounded the industry. The $8.2 mil-
lion price set a record for FMs at the
time. But Stevens improved the sig-
nal and showed a profit of $1 million
in the first year, he claims.

He did this by changing the call
letters to WLLZ (Detroit’s Wheels),
installing a Bobby Hattrik devel-
oped AOR format, heavy promotion
and commercial-free hours.

The format went on the air in Sep-
tember, 1980. Not only did it shoot
to the top of the ratings with a 9.2
Arbitron share, exceeded only by the
traditional market leader WIR-AM,
but it blew long-established AOR
WWWW (W-4) right out of the wa-
ter. That station quickly switched to
a country format.

Encouraged by his success in De-
troit, Stevens decided two things: all
further acquisitions would only be
in the top 10 markets and he would
cut back the company’s involvement
in AM radio. The decision was made
to sell KHOW-AM Denver. Metro-
media agreed to pay Doubleday $15
million with the stipulation that
KHOW-FM would discontinue its
similar (partly simulcast) formatand
find new call letters.

As a result, KPKE-FM was born
in September of last year with an-
other Hattrik AOR format, heavy
promotion and commercial-free
hours. In the winter Arbitron, the
station was a 6.6, edging past the
leading AOR in the market KBPI,
which was left with a 6.2.

With the $15 million generated by
the sale of KHOW-AM, Stevens be-
gan shopping for stations. He found
WAVA Washington in February of
this year and paid $8 million for it.
WAVA has been an also-ran in the
AOR race in the nation’s capital, but
Stevens notes there has been im-
provement in recent Birch monthly
ratings and he looks forward to the
Arbitron spring book.

With WAV A in his group. Stevens
still had $7 million left from the
KHOW sale, so when Heftel Broad-
casting decided a few months ago

(Continued on page 37)
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THE 4 TOPS

ARETHA

inging The Theme Song”
and her smashing duet
with The 4 Tops

2 Recipients: Sickle-cell Anemia and The Arthritis Foundations

International Ballroom
Beverly Hilton Hotel, Beverly Hills, California
September 4, 1982
Reception: 7:30 p.m. to 8:30 p.m.
Dinner and Dancing: 8:45 p.m. to 9:45 p.m.
Show: 10:00 p.m. to 11:15 p.m.

An Aretha Franklin & Milton Williams Affair “An Affair To Remember”
Tickets on sale June 30th 1982—3$100 per person

Cash, cashier’s check,
certified check or money

order made payable to: This is an industry event. You Record Companies and Cor-

THE ARTIS’T BALL must present your AGVA, porations may obtain tickets

9454 Wilshire Boulevard AFTRA, SAG or American by calling: (213) 784-2585.

Suite 302 Federation of Musicians card Tick ill be hand deliv-

Beverly Hills, California when you purchase tickets. ] dets = i il if icked

90210 Tickets may be purchased in e

attn: Sid Pazoff/Lazarow person at the address listed Ui Fei e g ReAgsp i

& Company above. NR———

(213) 273-8900
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‘Traditional’ Country Returns
Programmers Find ‘Hard’ Sounds Have Strong Appeal

® Continued from page |

country sounds.

For many stations, the shift is
subtle and amounts to little more
than greater receptivity to playing
traditional music. But for others, it is
a conscious attempt to reassert the
qualities that once made country a
separate musical category and, in so
doing, build a format distinct from
their A/C and pop-country competi-
tors.

Aiding this shift is the chart per-
severance of such hard-country
anomalies as George Jones and
Merle Haggard, as well as the advent
of such artistically acclaimed new-
comers as George Strait, John An-
derson, John Conlee and Ricky
Skaggs.

Side effects of the switch are a
willingness of stations to look to
smaller labels for traditional prod-
uct, greater reliance on “oldies” and
a readiness to keep traditional cuts
in heavy rotation even as they are
falling on the charts.

“We’re not embracing crossover
artists as much as we used to,” re-
ports John Marks, music director of
both the AM and FM sides of Cin-
cinnati’'s WSAIL “We’re searching
for a country identity.” Marks says
that the “big proliferation” of A/C

country labels are still emphasizing
MOR material, a condition, he says,
that is making WSAI more open to
material from small labels. As exam-
ples, he cites the inclusion on his
playlist of such entries as Billy
Walker’s “Welcome Back To My
Heart,” on the Tall Texan label and,
on Soundwaves, Billy Parker’s
“(Who’s Gonna Sing) The Last
Country Song” and Charlie Louvin
and Jim & Jesse’s “Northwind.”

Even on the pop-country oriented
FM side, Marks explains, “We're not
afraid to start a record by Reba
McEntire, Ricky Skaggs or George
Strait.” Oldies are a staple for the
AM side, he says, more than for the
FM.

“I'supposel have seen arise in tra-
ditional,” says Edd Robinson,
WSOC-FM, Charlotte, N.C. “But I
can’t say that it outweighs contem-
porary.” He calls Skaggs “one of the
five hottest artists we've had in the
last year,” but adds that the same
can be said of the non-traditional
Lee Greenwood. According to Rob-
inson, oldies account for about 25%
of his rotation.

Like Robinson, WHN’s Dene
Hallam seen an openness rather
than an onslaught. Pointing out that
the New York station breaks very
few records except by major artists,
Hallam says that, nonetheless, he

Etalis(::]s é};alleplgﬁd:ie;?{)bﬁ?g;ﬁ has noticed a growi-n-g success for from 65 to 50 and to look to small la- R Sehition LA
ryst Y&, bodie ha 0 “non-superstar” traditional artists in bels for help. Major labels, she con- CHICAGO:
the like are “diluting” his station’s 1 kets. H i P ) AU B WGN (MOR) 9.2 8.8
- S Ak s aySpisslation tends, are “not really” sensitive to
Image. follows the precedents set in these traditional format needs. KMPS WLUP (AOR) 42 6.3
Marks adds that he is hesitant to markets in formulating its own pro- also uses NSD and Soundwaves WLS-FM (Hot 100) 3.6 6.0
play the new Barbara Mandrell and gramming. “That doesn’t mean, product, as well as Dimension, WGCI (black) 6.1 53 4
Ronnie Milsap entries as often as be- though,” he stresses, ‘;lhal these art- whose chief artist is Ray Price. “You WLOO (beautiful) 5.8 5.2
fore, noting, though, that both are ists will do well here. . can’t lose in Seattle with a Ray CLEVELAND:
played some. He contends that Hallam reports that station sur- Price,” McKay explains. Z WMMS (AOR) 8.3 14.0
McKay adds that the ratio of old WDOK (beautiful) 9.7 8.9
to new material at KMPS is about wg&{:‘ (beautiful) 2? gz
Survey For Week Ending 6/26/82 60/40. WZZP ((23‘8) 59 6.6
Billt TE ™ Concluding that most of its listen- 3 ’ '
1 ers are in the 35 to 64 age range, DALLAS-FT. WORTH:
WVOIJ-AM Jacksonville, is “leaning KKDA-FM (urban contemporary) 6.6 9.3
toward” becoming an all-traditional KSCS (country) 8.4 7.9
station, according to spokesman Bill KTXQ (AOR) 6.4 7.8
ght Bitboard 0 N B _ _ ] Wise. The station’s current program KZEW (AOR) 49 6.8
: & g 46 mix is all-oldies between 10 a.m. and KVIL-FM (A/C) 79 6.0
noon, about 70% oldies in the morn-

D é}( CROSBY, STILLS AND NASH ing and afternoon and 50% to 60% in LOS ANGELES: 57 5

4 Wasted On The Way, Atlantic 4058 the evening. He says he believes that KABC (talk) 2‘4

O =il HERB ALPERT record companies are becoming KLOS (AOR) 38 5'5

— A Route 101 A&M 2422 more aware of traditional music’s KMET (AOR) 39 0

A rospects. KFWB (news) 43 4.4
4 7 POINTER SISTERS s KNX-AM (news) 3.7 38
o A American Music, Planet 13524 (RCA) His observation may be accurate.
%37 DONNA SUMMER Elektra Records, for example, NEW YORK:
I Love Is In Control, Geffen 7-29982 (Warner Bros.) recently signed the Whites, basically WRKS (urban contemporary) 5.1 8.4
a bluegrass group, and will have WPLJ (AOR) 4.0 7.1
:) ﬁ}( WAYLON JENNINGS Ricky Skaggs producing them. Co- WKTU (urban contemporary) 4.5 6.3
L ’ Women Do Know How To Carry On, RCA 13257 lumbia has released an album by WYNY (A/C) 4.6 6.1
. <47 CHARLY McCLAIN Earl Scruggs and Tom T. Hall, “The WBLS (urban contemporary) 59 5.8
C iy Dancing Your Memory Away, Epic 14-02975 Storyteller And The Banjo Man.” Its SAN FRANCISCO
i first single was “Ain’t No Country
o B U TERRY GREGORY M S REAL KGO (talk) 9.1 122
I'm Taking A Heart Break, Handshake 02959 AUEE O LT B0k, p 2 KMEL (AOR) 4.2 9.9
o ﬁ sides combining Gary Stewart and :
GAIL DAVIES Dean Dillon in a honky-tonk album LIFLRG (el LT e M

u You Turn Me On_Warner Bros. 7-29972 " Y v KSOL (urban contemporary) 48 5.2

effort. “Brotherly Love,” also un- KCBS 50 47
E e leased “‘Bluegrass Spectacular,” by (news) :
7 THE ISLEY BROTHERS the Osborne Brothers, and saw it WASHINGTON:

— i e ol e, Teesl 5 (2788 climb into the Hot Country LP & wWKYS (urban contemporary) 9.5 12.1
W P ILLUSION _ charts. WHUR (black) 8.0 9.4
0 Why Can't We' Live Together, Sugar Hill 785 Boxcar Willie, the Statler Broth- WMAL (MOR) 9.7 93

it THE McCRARY’S . . ers, Gail Davies, Ed Bruce and Em- WWDC-FM (AOR) 50 8.2

m Love On A Summer Night, Capitol 5122 4.2 59

FATBACK BAND

On The Floor, Spring 3025 (Polygram)

A/C

HERB ALPERT

CROSBY, STILLS AND NASH
Wasted On The Way, Atlantic 4058

FLEETWOOD MAC
Hold Me, Warner bros. 7-29966

Route 101 A&M 2422

This week’s highest superstarred/starred chart entries in the formats listed.

veys show that country music is ac-
ceptable to more people now—a
wedge for traditionalism. And he
adds that although WHN is prob-
ably not playing any more oldies
now than before, it is going back far-
ther for them.

Mark Andrews, music director for
KWIJJ-AM-FM Portland, Ore,,
characterizes his operations as
“mainstream country,” that partake
sparingly of either “the traditional
sounds on the right or the po
sounds on the left.” Still, he says, “it
looks as if conventional country is
carving out a place for itself: “The
phones are showing that Ricky
Skaggs is coming alive. So is George
Strait. Bobby Bare seems to be going
down very, very well. It sounds like
the Bobby Bare of 10 years ago.”

A major reason for traditional
music doing better, Andrews main-
tains, is its “polish in production.”
The music is “swinging toward tra-
ditional,” he says, “but with all the
rock’n’roll tricks we've learned.”

“We’re very big on steering clear
of something like “Elvira’,” says
Addy McKay, assistant program di-
rector of KMPS-AM Seattle. “We
program more traditional songs be-
cause that’s what the people in
Seattle like.” McKay says the scar-
city of appropriate material has
caused the station to cut its playlist

mylou Harris—all traditionally ori-
ented—continue to do well with
label backing.

Rich Schwan, Epic’s director of
promotion in Nashville, recalls that
some stations were hesitant to pro-
gram Ricky Skagg’s first single for
the label last year, “Don’t Get
Above Your Raisin’,” which was a
Flatt and Scruggs standard. Now
Skaggs has become the example of
traditional music’s resurgent power
and is welcomed into virtually all
country formats.
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3

! Aim At Arbitron

® Continued from page 3

One committee member, who
asked not to be identified, suggested
that Shaker has realized that “we’ve
just about completed our war chest;
now he’s trying to head us off at the
pass.”

Shaker’s offer of a meeting has re-
portedly been declined, probably
because the committee knows that
Shaker does not want to discuss
group negotiation of blanket rates,

/

and contemporary music.

% WRQX (Hot 100)

SHARE DIFFERENCES DETAILED

Birch Vs.

NEW YORK-The increasing popularity of the Birch Report (Bill-
board, June 5) is stirring debate among broadcasters about the ratings
service’s measurement of certain formats. For his part, the company’s
president, Tom Birch, maintained in a recent presentation sponsored by
rep firm Torbet Radio that his methodology favors AOR, while Arbitron §%
3§ shows beautiful music at an advantage.

Birch explained that Arbitron diary keepers, whom he described as
“cooperators,” like beautiful music, while the Birch telephone interview
methodology measures “non-cooperators,” which Birch says prefer black

Following are highlights of audiences shares from the most recent Ar-
bitron reports (its winter book) compared to those of Birch (January/
February). Stations listed represent the top five in Birch reports.

but merely wants to pursue alterna-
tive methods of setting Arbitron
rates that were first discussed at an
Arbitron Radio Advisory Com-
mittee meeting. Arbitron rates are
now tied to a station’s ad rate card
and a proposal has surfaced to tie
these rates to how well a station cov-
ers a market.

The All-Industry Committee
raised money by collecting $350 per
station and then approached the
NAB for its donation.

Arbitron

R

NRBA Elects New Directors

NEW YORK—The National Ra-
dio Broadcasters Assn. has an-
nounced new directors in regions
holding elections this year.

Elected to two-year terms are Ber-
nard Mann of WGLD-WOKX High
Point, N.C., region IV; Arthur Or-
tega of WNCI Columbus, Ohio, re-

gion VI; Bill Dunnavant of WIMW-
WZYP, Athens, Ala., region VIII;
James J. Wychor of KWOA Worth-
ington, Minn., region X; and Fred
Hildebrand of KVOC Casper, Wyo.

Ballots are being reissued Mon-
day (15) in regions II and XII to
break tie votes.
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The Chief Engineer: Radio’s Forgotten Man

LOS ANGELES—Think about it
for a moment. What one facet of ra-
dio has changed the most over the
last 20 years? Programming, re-
search, formats, the shift to the FM
band all come to mind, but their
growth pales in comparison to the
changes taking place in “the back
room.” The chief engineer is finally
coming out of the closet.

If you rolled back the clock about
two decades and asked a group of
chief engineers what was the most
important part of their job, the an-
swer would be unanimous: to keep
the station on the air. Today the an-
swer would still be unanimous, but
strikingly different. In the words of
Ted Green, director of engineering
for Tillis Communications, the most
important part of his job is “to give
programming people the technical
facility to accomplish what they
need to accomplish.” The engineer
certainly is coming out of the closet,
and more and more, management is
opening the door for him.

Green, whose background in-
cludes a long stint as chief engineer
for the Todd Storz station in New

Orleans, began his career at a time
when management saw engineering
as a necessary evil. It was an expense
they had trouble justifying beyond a
certain point because it was an ex-
pense they could rarely understand.
“Many of them (managers) can’t
hear the difference between good
and bad sound,” says well-known
audio consultant Jim Loupas. “And
they think of themselves as typical of
the audience.”

Twenty years ago that lack of so-
phistication was typical of the au-
dience. “Consumer sales bear it
out,” says Dave Burns, sales man-
ager of Allied Broadcast Equipment.
“The big sale in 1960 was not an
equipment sale, it was a furniture
sale. The biggest piece with the
heaviest bass response could be
counted upon to be the best seller.”
Back then the chief engineer was
consulted by management only if a
new transmitter was in order (and a
new transmitter was “in order” only
after massive fire had claimed the
old one) or if there was a shortage of
light buibs for the john. It was as if
an underground publication en-

By ROLLYE BORNSTEIN

titled “Care And Feeding Of Your
Chief Engineer” was passed out to
all candidates for management posi-
tions.

In all fairness to the g.m., most en-
gineers did write the basic descrip-
tion that would have been a part of
such a publication: “Recognizing
your engineer is easy. He’s the one
with the white socks, black shoes,
baggy pants and plastic pencil
holder in his shirt pocket. His ap-
pearance is 20 years behind the
times while his rhetoric is 20 years
ahead of them.” It’s true. Some-
where in engineer training, the chief
of the ’50s was impressed with the
adage “if you can’t beat’em, confuse
‘em.” “It was as if they were trying to
impress the p.d. or manager with a
lot of technical jargon nobody un-
derstands,” says Mitch Wein, chief
engineer of WVCG and WYOR in
Miami, “and the only person they
were impressing was themselves.”

Another popular tactic taken by
the engineer of yesterday came un-
der the heading “If you can’t beat
’em, degrade ’em!” Green remem-
bers several of his colleagues com-

3

plaing that jocks “were all idiots”
who had no idea what they needed
technically. “Usually these guys
were good engineers, but their dia-
log with staffers was so poor no one
ever knew it.” Management reacted
appropriately. Engineers were con-
sulted only when a decision directly
affecting them was being consid-
ered; beyond that they were not
treated as a part of the station. In this
business of commmunications, it
rapidly became the norm that engi-
neers and managers were capable of
anything but.

Add program directors to that list.
Fifteen years ago if you were to ask a
p-d. about the most important func-
tion of the chief engineer, the answer
was loud and clear. Actually in most
cases it wasn’t clear at all, but it cer-
tainly was loud: “The main function
of the chief engineer is to make us
the loudest thing on the dial.” Why?

*“ So listeners can’t possibly miss us .

as they dial by.” The processing war
was on. Companies sprang up over-
night, manufacturing equipment
with the sole function of creating

was also underway. The war be-
tween the p.d. who had finally taken
notice of the engineer, and the chief
who wished he hadn’t, Fueled by
that traditional lack of communi-
cation, the battles were legendary.

Loudness until quite recently was
a programmers number one priority
in so far as engineering is concerned,
and it still is of major importance.
“You have to be loud to the extent
that you cannot afford to be missed
in the marketplace as a listener dials
across the band,” says Loupas, “but
beautiful music has proven you
don’t have to be the loudest to be
number one.” So have several other
formats. Says Green of his country
outlet in Amarillo, “We’re not the
loudest, we're in between the softest
and the loudest, we’re on AM and
we’re dominant number one.”

In fact, most knowledgeable engi-
neers concur that being the loudest
on the dial can actually stop you
from being number one. “Quarter
hour maintenance can be destroyed
by loudness,” says Burns. Green
agrees,, “We’ve reached the point of

apparent loudness. A secondary war (Continued on page 35)

National Programming

Jim Morrison Tribute Scheduled

“Three Hours Of Magic,” a trib-
ute to the late Jim Morrison of the
Doors, will air over the Labor Day
weekend in nationwide syndication

from London Wavelength.

Don Eberle, a partner of the syn-
dicator, says, “We expect major
pickup for this show across the coun-

_ Format Turntable |

Jocks Out In Cleveland

CLEVELAND-Format changes
at two stations in this market have
resulted in both on-air staffs being
swept away and, in one case, the
pd., too.

WWWM (M-105) has softened its
AOR sound to an A/C mode to be-
come WMIJI, and WJW is convert-
ing from A/C to all news. The dis-
missed include M-105 p.d. Phil
DeMarne.

The changes at M-105 came after
more than two months of research
apparently convinced general man-
ager Tom Embrescia that his station
was doomed to finish second behind
WMMS in the battle for AOR au-
dience.

The resulting format, piloted by
new p.d. Mike McVay, is one which
Embrescia says is a cross between
WMMS and A/C WZZP here.
“We’re still playing a lot of music
that we played before. We still play
Journey, REO Speedwagon and the
Rolling Stones. But we’ve also put a
lot of emphasis on oldies.”

The roots of the switch go back to
January when Embrescia and his
brother, Jim, sold M-105 and sister
station WBBG to Larry Robinson
for $6.2 million. The Embrescias
agreed to stay on in a management
capacity and commissioned an ex-
tensive program of market research.

“We needed to get into the upper
end of the demographics,” says Em-
brescia. “The largest part of the pop-
ulation of this market is in the 25-34
range. Our base was'18-24 and we
didn’t think we could be a leader in
the market with that. We didn’t let

those people go because they didn’t
do a good job. It was a matter of re-
search showing that they were per-
ceived in a certain way by the au-
dience.”

The new lineup starts off with
morning man Mike Ivers, who
comes from WNDE Indianapolis
and formerly programmed WEIM
Fitchburg, Mass. McVay handles
the 10 a.m. to noon position and Ron
Roster, former p.d. at WQIO Canton
and WFMIJ Youngstown, both
Ohio, is on from noon to 4 p.m.
Chris Elliot, who is changing his on-
air identification to Beau Elliot, is on
from 4 to 8 p.m. He comes from
WOHO Toldeo, where he was p.d.
Tom Kent, former assistant p.d. at
WLS Chicago, who has worked at
WIXY and WGCL here, is in the 8
p-m. to midnight shift and Jennifer
George, a M-105 survivor from the
AOR lineup, is handling the over-
night shift.

Embrescia says the new WWWM
format will be kicked off with a
$500,000 promotional campaign on
July 4 with most of the efforts con-
centrated on tv. This will introduce
the new call letters.

Merle Pollis, p.d. at WIW, has sur-
vived his station’s format change
and will be handling a talk segment
from 11 a.m. to | p.m. But DJs Tom
Armstrong, who was the morning
man, Joe Mayer, from 10 am. to ]
p-m., Ronnie Barrett, from 1 to 6
p-m. and Carl Reese in a night shift
are all on their way out.

JOHN MEHNO

try including the top markets for a
total of 200 to 300 stations.” The
show is loosely based on the recently
published book by Frank Lis-
ciandro, “Jim Morrison, An Hour Of
Magic.” The book and the show re-
futes press reports depicting Morri-
son as a drunken drug addict.

The show, according to London
Wavelength, includes exclusive ma-
terial authorized for broadcast by
the Morrison estate only this one
time. Interviews include author Lis-
ciandro, former Morrison roommate
Babe Hill and Morrison’s father-in-
law Corky Courson.

The show is being produced by
Jon Sargent Productions and will in-
clude the never-before-heard “Or-
ange County Suite,” sung and
played by Morrison, and “Whiskey,
Mystics And Men,” one of the last
pieces written before he died. The
program is being distributed to sta-
tions on a barter basis.

* k&

ABC’s new Superadio satellite
full-format - network has added
WMRZ Columbus, Ohio to its
lineup. When the network debuts
July I, WMRZ will become WZSR.
The station, now running beautiful
music, will retail the morning drive
slot for local programming yet to be
determined. The station will carry
the Superadio in all other dayparts.
ABC’s Direction Network has signed
WHUE-AM-FM Boston to its
lineup.

* k&

Watermark’s “Soundtrack Of The
’60s” show is giving away a 1966
Mustang convertable in sweepstakes
promotion that includes distribution
of countercards to 150 stations car-
rying the show. In addition to the
top prize, “Soundtrack Of the ’60s”
sweepstakes T-shirts are also being
awarded. The grand prize winner
will be announced during a three-
hour special “Soundtrack” show on
the Labor Day weekend. The show
is hosted by Gary Owens.

WwWWWwW.americanradiohistorv.com

_Out Of The Box__|

HOT 100/AC

FT. WORTH—“Your Imagination” by Hall & Oates (RCA) is the kind of
record that KEGL music director Billy Hayes uses to “bridge the gap” between
AOR and A/C stations in the market. “When AOR won’t play a certain tune
and it’s too early for the A/C’s, we become the only outlet for a two-week pe-
riod, and that’s certainly to our advantage,” he maintains. ** ‘Your Imagina-
tion’ is very contemporary. It’s also very infectious.” The ‘programmer adds
that “To Dream The Dream” from Frankie Miller’s Capitol album, “Standing
On The Edge,” is “excellent stuff, truly the most accessible pop tune he’s ever
cut. It drips of Bob Seger, but he’s got his own style.” Hayes also likes “Wasted
On The Way,” the new Crosby, Stills & Nash 45 (Atlantic). “They always seem
to sound the same, and | mean that in a positive way. Lyrically, it sounds like
everything else they’ve ever done, but the hooks and harmonies really stand
out. There’s a lot of upper demographic appeal.”

AOR

DAYTON—Having added the new Eddie Money single, “Think I'm In
Love,” WTUE music director Jim Kinney says he can’t wait to get his hands on
the singer’s forthcoming Columbia LP. “We’re very enthusiastic about the new
record,” he says. “It’s a real rock’n’roll tune and a definite improvement over
three-quarters of his last disk.” The programmer just switched to “Danger
Danger” from “Don’t Stop,” two cuts from the Frankie Miller album, “Stand-
ing On The Edge” (Capitol). “He’s ready to happen. I think he’s always written
good tunes, but it all seems to come together on the new LP. The Muscle Shoals
Sound production probably has a lot to do with it.” And “regardless of what
some people think of him.” Kinney notes that Steve Miller’s “Abracadabra”
single (Capitol) is “a very viable piece of product. He still writes some of the
best hooks around.”

BLACK/URBAN

MILWAUKEE—“Bermard Wright has got a mutha!” proclaims Jim Frazier,
the WNOV music director, noting the pianist’s new Arista single, “Won’t You
Let Me Love You.” “He chills off his talents pretty nicely,” Frazier says. “He’s
always held back on the funk thing, but he really getsinto it on the new record.
Very together.” Also new to the station is “All The Way” by Jerry Butler
(Fountain) and “Miracle In The Rain” by Ray, Goodman & Brown (Polydor).
The former is *a medium tempo situation that’s easy to do your thing to. ‘Why
stay apart when you can go all the way?’, he asks, not in the sexual sense . . .
more like ‘l want you for me.”” And “Miracle In The Rain” is “a groovy kind
of thing, a slow tune about a black knight on a white horse, so to speak.” Fi-
nally, Frazier says that Gene Chandler’s new Chi-Sound single, “Make The
Living Worthwhile,” is “so funky that if you don’t feel it, you've got a hole in

o COUNTRY

LAS CRUCES, N.M.—“We’re striving for a mass appeal sound that’s truly
country at the same time,” says KGRT-FM program/music director Dot
Lioyd, who strongly believes in the new releases by George Strait, Hank Wil-
liams Jr., and Sylvia. Strait’s single, “This Fool-Hearted Memory” (MCA),
strikes an even balance between “down home country” that’s not “ultra-
twangy” and what the programmer calls “the progressive realm.” “Honky
Tonkin,”” the Williams single on Elektra, has a “happy, party sound,” up-
holding the “country ethic—let’s hit the town and have some fun tonight!” She
also thinks that Sylvia’s new RCA single, “Nobody,” will resurrect the singer’s
career. “She seemed to flounder with ‘Heart On The Men’ after soaring with
‘Tumbleweed’ and ‘Drifter,” but now she seems to have come back into her
own. It’s a soft sound with a nice female appeal, but it’s also a Tom Collins
song, which makes it a hit for any performer.” LEO SACKS
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Worldwide Bookings Peter Paul.

Produced and arranged by Bob James. Associate Producer:Joe Jorgensen. ManagementMichael Tannen anc Associates.
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Playlist Prime Movers *

PRIME MOVERS-NATIONAL

TOTO-Rosanna (Columbia)

SURVIVOR-Eye Of The Tiger (The Theme From Rocky 111} (Scotti Bros.)
SOFT CELL-Tainted Love/Where Did Our Love Go (Sire)

Playlist Top Add Ons e

Based on station playlists through Tuesday (6/8/82)

TOP ADD ONS -NATIONAL

FLEETWOOD MAC—Hold Me (Varner Bros.)
CHICAGO-Hard To Say I'm Scrry (Fullmoon/Warner Bros.)
DARYL HALL AND JOHN OATES—-Your imagination (RCA)

Breakouts

CROSBY, STILLS AND NASH-Wasted On The Way (Atlantic)
DONNA SUMMER-Love Is In Control (Finger On The Trigger) (Geffen)
ALAN PARSON—Eye In The Sky (Arista)

personnel.

mined by station personnel.

ENTRY SYMBOLS-

From Last Week.

*PRIME MOVERS—those records registering good upward movement on the
station’s playlist as determined by station personnel.

* % KEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station’s playlist as determined by station personnel.
oADD-ONS—All records added at the stations listed as determined by station

oeKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS—Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

N—Night Part, D—Day Part, H—Hit Bound, L—LP Cut, X—Extra, K—Key Add,
A—Add, B—Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

—* PRIME MOVERS musms

TOTO~Rosanna (Columbia)

DAZZ BAND —Let It Whip (Motown)

SOFT CELL~Tainted Love/Where Did Our Love
Go (Sire)

mmms ® TOP ADD ONS mmem

SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 11} (Scotti Bros.)

DARYL HALL AND JOHN OATES~Your
Imagination (RCA)

GARY U.S. BONDS—Out Of Work (EMI-America)

ossmesm BREAK OUT S mameness

CROSBY, STILLS AND NASH-~ Wasted On The
Way (Atlantic)

THE POINTER SISTERS— American Music
(Planet)

MISSING PERSONS— Words - Words (Capitol)

PACIFIC NORTHWEST REGION

KKXX-FM—Bakersfield
(Squires/Deroo,—MD)

Y% THE MOTELS—Only The Lonely 18-5

Jek THE ROLLING STONES- Going To A Go Go 25-14

% THE STEVE MILLER BAND-Abracadabra 7-3

% MELISSA MANCHESTER-You Should Hear How She
Talks 13-6

% CHICAGO-Hard To Say I'm Sorry 22-11

oo CROSBY, STILLS AND NASH—Wasted On The Way

@® KARLA BONOFF—Personally

® SCOPRIONS—No One Like You A

® ASIA-Only Time Will Telt A

© GARY U.S. BONDS~Out Of Work X

© EDDIE MONEY-Think I'm In Love X

© PAUL McCARTNEY—~Ballroom Dancing L

® ASIA-Sole Survivor L
© FLEETWOOD MAC—Hold Me B

© MARSHALL CRENSHAW-Someday, Someway B

KIMN-AM —Denver
{(Doug Ericson-MD)

%% TOTO—Rosanna 21

% % ASIA-Heat Of The Moment 5-2

* lMlIl‘:iEJIEWTDI-Love's Been A Little Bit Hard On
e 6-

* JOHK COUGAR-Hurts So Good 10-7

% 38 SPECIAL~Caught Up In You 11-9

oo DARYL HALL AND JOHR OATES~Your Imagination

oo AR SUPPLY—Even The Nights Are Better

® REO SPEEDWAGON—Keep The Fire Burnin' B

© FLEETWOOD MAC-Hold Me B

® CHICAGO—Hard To Say I'm Sorry A

© CROSBY, STILLS AND NASH-Wasted On The Way A

© ALABAMA-Take Me Down X

® STEVIE KICKS—After The Glitter Fades X

® GLENN FREY-| Found Somebody X

© GARY U.S. BONDS-0ut Of Work X

© BLONDIE~Island Of Lost Souls X

® LESLIE PEARL—If The Love Fits Wear It X

KOAQ-AM—Denver

(Allan Sledge—MD)
%% RONMIE MILSAP—Any Day Now 147
%% THE MOTELS—Only The Lonely 20-12
% KARLA BOMROFF—Personally 10-4
 ROBERTA FLACK~Making Love 12-6
* FLEETWO0 MAC—Hold Me 25-19
oo AIR SUPPLY~Even The Nights Are Better
oo YAN HALEN—Dancing In The Street
© THE STEVE MILLER BAND—Abracadabra B
® REO SPEEDWAGON—Keep The Fire Burnin' B
® SOFT CELL—Tainted Love/Where Did Our Love Go B
© GARY U.S. BONDS—Out Of Work A
© CROSBY, STILLS AND MASH-Wasted On The Way A
© HAIRCUT ONE HUNDRED -~ Love Plus One X
« NEIL DIAMOND - Be Mine Tonight X
L ll.OIlﬂE-IsIand Of Lost Souls X
—Right Kind Of Love X
L] LSUE PEARL-|f The Love Fits WearIt X
® PATRICE RUSHEN—Forget Me Nots X
©® HEART-This Man Is Mine x
® HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

KLUC-FM—Las Vegas
(Dave Yan Stone—MD)
% % AMBROSIA-How Can You Love Me 10-6
% % KANSAS—Play The Game Tonight 13-9
 SOFT CELL-Tainted Love 17-13
* JOURNEY—Still They Ride 21-17
 THE STEVE MILLER BAND—Abracadabra 26-19
oo CROSBY, STILL AND NASH—Wasted On The Way
oo DARYL HALL AND JOHN OATES—Your Imagination
® SURVIVOR—~Eye Of The Tiger (Theme From Rocky lIl)
A

© FLEETWOOD MAC—Hold Me B
® REQ SPEEDWAGON - Keep The Fire Bumin' B

© GARY U.S. BONDS—Out Of Work B
© STEVIE MICKS—After The Glitter Fades X

KIQQ-AM—Los Angeles
(Robert Moorhead—MD)
Y % FRANK ZAPPA—Valley Girls 6-1

# % DAZZ BAND—Let It Whip 2-2

 THE HUMAN LEAGUE —Don't You Want Me 3-3

* ONE WAY~—Cutie Pie 4-4

* TOTO--Rosanna 8-6

® AIR SUPPLY—Even The Nights Are Better B

® THE BLASTERS-So Long Baby Goodbye B

 0'BRYAN-Sill Water A

o JEFFREY OSBORNE—| Really Don't Need No Light A

® DAYTON-Hot Fun In The Summertime A

© VAN HALEN-Dancing In The Street A

© TONY BASIL—Mickey A

© BOBBY VINTON—Hurts To Be In Love A

© CARLY SIMON—Why A

® STRAY CATSStray Cat Strut X

® HUEY LEWIS AND THE NEWS—~Hope You Love Me
Like You Say X

® LESLIE PEARL-f The Love Fits Wear It X

© RANDY CRAWFORD —One Hello X

© THE MONROES—What Do All The People Know X

o DARYL HALL AND JOHN DATES-Your Imagination X

© CHEAP TRICK- |1 You Want My Love X

© JOHN SCHREIDER-Dreamin’ X

o GLEEN FREY-| Found Somebody X

® EYE TO EYE—Nice Girls X

® BILLY IDOL—Hot In The City X

© GARY U.S. BONDS-Out Of Work X

® ALABAMA-Take Me Down X

® THE PIN-UPS—Song On The Radio X _

® RICK SPRINGFIELD-What Kind Of Fool Am | X

® GENESIS—Paperlate X

® THE REDDINGS—(Sittin’ On) The Dock Of The Bay X

® CHICAGD-Hard To Say I'm Sorry X

© HERS ALPERT-Route 101 X

KRTH-FM—Los Angeles
(David Grossman-MD)
% % FRANK ZAPPA—Valley Girls 7-2
%% STEVIE WONDER-Do | Do 16-11
* BLONDIE~1sland Of Lost Souls 20-17
* THE STEVE MILLER BAND-Abracadabra 25-18
% CHICAGO—Hard To Say I'm Sorry 29-24
oo SOFT CELL-Tainted Love/Where Did Our Love Go
oo POINTER SISTERS-American Music
® RICK SPRINGFIELD-What Kind Of Fool Am | B
L] IELISBSA MANCHESTER-You Should Hear How She
Talks
© DARYL HALL AND JOHN OATES—Your Imagination B
L] ITDOHIAASUIIEI-Love s In Control, Finger On The
rigger
L GAIY U.S. BONDS—Out Of Work X
® LESLIE PEARL-|f The Love Fits Wear It X

KRLA-AM—Los Angeles
(Rick Stancatto—MD)
% % DAZZ BAND-Let It Whip 5-3
% % TOTO-Rosanna 11-8
% WILLIE NELSOR—Always On My Mind 14-10
* JUICE REWTON—Love's Been A Little Bit Hard On
Me 28-20
oo MISSING PERSONS—Words
oo SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 111)
© RONNIE MILSAP-Any Day Now A
® CHICAGO—Hard To Say I'm Sorry A
® AR SUPPLY—Even The Nights Are Better A
o DARYL HALL AND JOHN OATES—Your imagination A
© MELISSA MANCHESTER-You Should Hear How She
Talks A
© WAR-Outlaw X
® QUARTERFLASH—Right Kind Of Love X
® VAN RALEN—-Dancing In The Street X
© GARY U.S. BONDS—Out Of Work X
© THE STEVE MILLER BAND—Abracadabra X
® BLOWDIE-Island Of Lost Souls X
® GLENN FREY-| Found Somebody X
® THE J. GEILS BAND—Angel [n Blue X
® RICK SPRINGFIELD-What Kind Of Foal Am 1 X
® EYE TO EYE-Nice Girls X
® ALABAMA-Take Me Down X
®.LESLIE PEARL-If The Love Fits Wear it X
® STEVIE WONDER-0o | Do B

KZZP-FM—Mesa
(Steve Goddard—MD)

*ok SUIZVIVOI-Eye Of The Tiger (Theme From Rocky
Iy 24-14

*% EYE TO EYE-Nice Girls 25-20

* JOHN COUGAR—Hurts So Good 10-6

% .38 SPECIAL—Caught Up In You 15-10

% JOURNEY—Still They Ride 20-16

oo CROSBY, STILLS AND NASH-Wasted On The Way

oo GARY U.S, BONDS—Out Of Work

® REQ SPEEDWAGON~Keep The Fire Burnin' B

® THE J, GEILS BAND—Angel in Blue B

© THE STEVE MILLER BAND - Abracadabra X

© AIR SUPPLY—Even The Nights Are Better X

© FLEETWOOD MAC—Hold Me X

KOPA-AM—Phoenix
(Chaz Kelley—MD)
Y% RONNIE MILSAP~Any Day Now 15-12
% % ROBERTA FLACK—Making Love 20-15
* TOTO—Rosanna 3-2
* LITTLE RIVER BAND—Man On Your Mind 10-7
% ALABAMA-Take Me Down 23-18
oo SURVIVOR—Eye Of The Tiger (The Theme From

ocky [il)
o Clogﬂ, STILLS AND NASH—Wasted On The Way
© FLEETWOOD MAC—Hold Me B
® AR SUPPLY—~Even The Nights Are Better B
® STEWIE MICKS—After The Glitter Fades B
® JOURNEY-Still They Ride A
© DEMIECE WILLIAMS—It's Gonna Take A Miracle X
® PATRICE RUSHEN-Forget Me Nots X

KGGI-FM—Riverside
(Steve 0'Neil—MD)
% % TOTO—Rosanna 4-1
Y% ROBERTA FLACK—Making Love 8-2
* STEVIE WONDER—D0 | Do 14-12
* FLEETWOOD MAC—-Hold Me 25-20
% DAZZ BAND-Let it Whip 26-22
o JON AND VANGELIS—1'll Find My Way Home
oo HERB ALPERT—Route 101
© OLIVIA NEWTON-JOHN~Landslide X

K JOUIﬂE'—ShII They Ride X

EFFREY OSBORNE—| Really Don't Need No Light X
L] FOIEIGIEI-Break ItupX
® RICK SPRINGFIELD—What Kind Of Fool Am | B
® CHICAGO-Hard To Say I'm Sorry B
® THE GAP BAND—Early In The Morning B

KCPX-AM—Salt Lake City
(Gary Waldron—MD)
Y% KARLA BONOFF—Personally 13-6
*k ggﬂal:ﬂ.l—hinted Love/Where Did Our Lave Go
-1

® AIR SUPPLY—Even The Nights Are Better B

® DARYL HALL AND JOHN OATES—Your Imagination B
o QUARTERFLASH—-Right Kind Of Love B

© FRANKIE MILLER—To Dream The Oream B

® APRIL WINE—Enough Is Enough B

© DAZZ BAND-Let it Whip B

© THE OAK RIDGE BOYS—So Fine B

L] nmsgn MANCHESTER-You Should Hear How She
Talks

® THE GAP BAND—Early In The Morning B

© FLEETWOOD MAC-Hold Me A

© HUEY LEWS AND THE REWS—Hope You Love Me
Like You Say A

© THE POINTER SISTERS—American Music A

® LARRY LEE-Don't Talk A

© EDDIE MONEY~Think I'm In Love A

® RICK BOWLES—Too Good To Turn Back Now A

® 707-Mega Force A

© ASHFORD AND SIMPSON-Street Corner A

© POINT BLANK—Don't Look Down X

KRSP-FM (FM-103)—Salt Lake City

% JOHN COUGAI-Huns So Good 13-7

* 38 SPECIAL~Caught Up In You 149

* KANSAS-Play The Game Tonight 17-10

® FLEETWOOD MAC—Hold Me A

o GLENN FREY-| Found Somebody A

© THE ROLLING STONES—Going To A Go Go A

® SOFT CELL-Tainted Love B

© THE STEVE MILLER BAND—Abracadabra B

® THE ). GEILS BAND —Ange! in Blue B

® JOURNEY-Still They Ride B

© SURVIVOR—Eye Of The Tiger (Theme From Rocty Ill)
X

® PAUL McCARTNEY-Ballroom Dancing X
© SCORPIONS—No One Like You X
® GENESIS—Paperlate X

KFXM-AM—San Bernardino

(Jason McQueen—MD)
% % SOFT CELL ~Tainted Love/Where Oid Our Love Go

13-7
Yo FRANK ZAPPA-Valley Girls 22-13
* LOVERBOY—When It's Over 4-2
% QUEEN-Body Language 6-3
% THE MOTELS—Only The Lonely 10-5
oo EDDIE MOREY~Think I'm In Love
© THE JAM-A Town Called Malice X
© REQ SPEEDWAGON—Keep The Fire Burnin' X
® CHEAP TRICK—-|f You Want My Love X
© THOMPSON TWINS—In The Name Of Love X
® SLOW CHILDREN~President Am | X
® LAURA BRANIGAN-Gloria X
® AMBROSIA-How Can You Love Me X
® THE WAITRESSES—1 Know What Boys Like X
o DARYL HALL AND JOHR DATES~Your Imaginaticn B
® GENESIS—Paperiate B
° SIIIB'NOI-Eye 01 The Tiger (The Theme From Focky
iy .

KFMB-FM—San Diego
(Glen McCartney—MD)
% % SOFT CELL-Tainted Love 2-1
% % ASIA-Heat Of The Moment 5-4
* JOHN COUGAR-Hurts So Good 6-5
% THE MOTELS—0Only The Lonely 7-6
% .38 SPECIAL—Caught Up In You 11-8
oo CROSBY, STILLS AND RASH—Wasted On The Way
oo BILLY IDOL—Hot In The City
® GENESIS—Paperlate A
L] SUMB IVOR—Eye Of The Tiger (The Theme From Rocky
1))
© THE STEVE MILLER BAND—Abracadabra B
© FLEETWOOD MAC-Hold Me B
© GARY U.S. BOWDS—Out Of Work X
© MEN AT WORK—Who Can It Be X
® THE J. GEILS BAND—Ange! In Biue X
® A FLOCK OF SEAGULLS~1 Ran X
® PAUL McCARTNEY -Ballroom Dancing X
® PAUL McCARTNEY ~Take It Away X
® ASW—Only Time Will Tell X
© ELTOM JOHK—Dear John X
® ELTON JOHN-Ball And Chain X

KRQQ-FM—Tucson
(Zapokian/Hart—MD's

% % TOTO~ Rosanna 1-1

# % KARLA BONOFF - Personally 14-6

* SOFT CELL-Tainted Love/Where Did Our Love Go

169

“ PAUL MeCARTMET-Ballroom Dancing 25-12

oo EDNAIE MILSAP—Any Day Now

® AR SUFPLY—Even The Nights Are Better A

® RICK SPRINGFIELD—What Kind Of Fool Am | A

® FRANK ZAPPA-Valley Girls A

o SURVIVOR—Eye Of The Tiger (The Theme From Rocky

YA

» PATRICE RUSHEN~Forget Me Nots A

 JON AND VANGELIS -1l Find My Way Home X

® EYE TO EVE—Nice Girls X

® REQ SPEEDWAGON—Keep The Fire Burnin' X

® THE ROLLING STONES—Going To A Go Go X

o FLEETWOOD MAC-Hold Me X

® LESUE PEARL-1f The Love Fits Wear it X

© THE STEVE MILLER BAND—Abracadabra B

® GLEMN FREY-I Found Somebody B

KTKT-AM—Tucson
Rivers—MD)
Y% AIR SUPPLY—Even The Nights Are Better 26-14
%k FLEETWOOD MAC~Hold Me 28-21
% ALABAMA—Take Me Down 15-10
* STEWIE MICKS—After The Glitter Fades 18-13
* DEMIECE WILLIAMS~1t's Gonna Take A Miracle 23-
15

oo CROSBY, STILL AND NASH—~Wasted On The Way
oo HERB ALPERT—Route 101

o THE mnms-(smm 0n) The Dock Of The Bay B
© DARYL HALL AND JOHN OATES—Your Imagination X
o DR HOOK-LtmIme X

® LARRY LEE-Don't Talk X

© MANHATTAN TRANSFER-Route 66 X

Pacific Northwest Region

mmm% PRIME MOVERS mamm

TOTO- Rosanna (Columbia)

JUICE NEWTON ~ Love’s Been A Little Bit Hard
On Me (Capitol)

PAUL McCARTNEY AND STEVIE WONDER~
Ebony And Ivory (Columbia)

mmms® TOP ADD ONS s

ONEWAY~ Cutie Pie (MCA)

GARY U.S. BONDS— Out Of Work (EMI-
America)

DARYL HALL AND JOHN OATES~ Your
Imagination (RCA)

s BREAKOU TS mumes
CROSBY, STILLS AND NASH— Wasted On The

Way (Atlantic)

THE POINTER SISTERS— American Music
(Planet)

GORDON LIGHTFOOT- Biackberry Wine
(Warner Bros.)

KRLC-AM—Lewiston

(Steve MacKelvie—MD)
s % ALABAMA-Take Me Down 2-1
Je e RONNIE MILSAP—Any Day Now 5-2
* STEVIE MICKS—After The Glitter Fades 6-5
* DR. HOOK~Loveline 16-12
% CHICAGO—Hard To Say I'm Sorry 19-14
oo CROSBY, STILL AND NASH-Wasted On The Way
oo THE POINTER SISTERS~American Music
© B.J. THOMAS—But Love Me A
© CHARLIE DAMIELS BAND-"Ragin" Cajun A
© HERB ALPERT—Route 101 X
® GREG GUIDRY~Into My Love X
© PETER McCANN~Dream Lover X
© MICHAEL MURPHEY—What's Forever For X

KGW-AM—Portland
(Janice Wojniak—MD)
Yok KARLA BONOFF —Personally 5-2
Tk llll(;tallMOI-Love's Been A Little Bit Hard On
Me 7-
% NEW DIAMOND—Be Mine Tonight 12-8
% LITTLE RIVER BAND-Man On Your Mind 13-11
* RONNIE MILSAP—Any Day Now 14-12
oo LARRY LEE-Don't Talk
oo GORDON LIGHTFOOT—Blackberry Wine
® ALABAMA-Take Me Down B
® CHICAGO-Hard To Say I'm Sorry B
© FLEETWOOD MAC—-Hold Me X
© DEMIECE WHLLIAMS - 1t's Gonna Take A Miracle X
® AIR SUPPLY—Even The Nights Are Better X

KCBN-AM—Reno
(Jien 0’'Neil—MD)
% % TOTO-Rosanna 1-1
% % JOHR COUGAR— Hurts So Good 12-6
* %mm— You Should Hear How She
3|
SO?TCEU.- Tainted Love/Where Did Our Love Go

* M STEVE MILLER BAND- Abracadabra 32-26

© EDDIE MONEY—Think I'm In Love A

® GREG MIHN—Every Love Song A

® THE POINTER SISTERS ~American Music A

© OLIVIA NEWTON-JOHN—Landslide X

© THE REDDINGS - Sittin’ On The Dock Of The Bay X
® DARYL HALL AND JOHN OATES—Your Imagination X
© GARY U.S. BONDS—Out Of Work X

® AIR SUPPLY—Even The Nights Are Better B

o REQ SPEEDWAGON—Keep The Fire Burnin' B

KSFM-FM—Sacramento
(Mark Preston—MD)
Yok SOFT CELL—Tainted Love/Where Oid Our Love Go

191
Y% THE MOTELS—Only The Lonely 15-10
% KARLA BONOFF—Personally 23-19
% PATRICE RUSHEN—Forget Me Nots 15-10
% .38 SPECIAL—Caught Up In You 28-22
oo GLENN FREY-I Found Somebody
oo AR SUPPLY—Even The Nights Are Better
© STEVIE WONDER—Do0 1 Do B
© HEART-This Man Is Mine B
© FLEETWOOD MAC—Hold Me B
® CHICAGD—Hard To Say I'm Sorry A

KFRC-AM—San Francisco

(Kate ingram—MD)
Je PAUL McCARTNEY AND STEVIE WONDER-Ebony
And Ivory 3-2

%% TOTO-Rosanna 7-3

% JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 6-5

* LOVERBOY—When It's Over 20-16

% HUEY LEWIS AND THE REWS—Hope You Love Me
Like You Say 30-21

oo FRANK ZAPPA—Valley Girls

oo ONE WAY—Cutie Pie

© ASHFORD AND SIMPSON - Street Corner A

© THE STEVE MILLER BAND—Abracadabra A

© GARY U.S. BONDS--Out Of Work B

® THE MOTELS—Only The Lonely B

© LAURA BRANIGAN-Gloria B

® DARYL HALL AND JOHR OATES—Your Imagination B

® WILLIE MELSON-Always On My Mind B

KJR-AM—Seattle
(Benjamin Hill—MD)
© HERB ALPERT—Route 101 A
® DARYL HALL AND JOHN OATES-Your Imagination A

KPLZ-FM—Seattle
(Greg Cook—MD)
Tk :dlIICEUISEWTOI-Love's Been A Little Bit Hard On
e 10-
%% DENIECE WILLIAMS - It's Gonna Take A Miracle
189
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* HEART— This Man Is Mine 15-10
% LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA- Hooked On Swing 26-21
% CHICAGO- Hard To Say I'm Soery 29-23
® CROSBY, STILLS AND RASH—Wasted On The Way A
® DR HOOK~Loveline A
© GARY U.S. BORDS—Out Of Work A
© FLEETWOOD MAC—Hold Me B
© STEVIE WONDER—Do | Do B
® AR SUPPLY—Even The Nights Are Better B
o GLENN FREY—| Found Somebody B

KYYX-FM—Seattle
(Elvia Ichiyama —MD)
% i JUSCE NEWTON—-Love's Been A Little Bit Hard On
Me 2-1

% % JOHN COUGAR-Hurts So Good 3-2

% RONMIE MILSAP—Any Day Now 11-8

“ AR SUPPLY—Even The Nights Are Better 27-18

* RICK SPRIMGFIELB—What Kind Of Fool Am | 26-19

© FLEETWIHMI MAC—Hold Me B

© THE STEVE MILLER BAND—Abracadabra B

 GLENN FREY-| Found Somebody B

© GARY U.S. BONDS—Out Of Work B

® DARYL HALL AND JOHN DATES—Your Imagination A

L] IE].ISSAA MANCHESTER-You Should Hear How She
Talks

» PATRICE RUSHEN—Forget Me Nots A

© VAN HALEN--Dancing In The Street A

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA-Hooked On Swing X

® JOURNEY-Still They Ride X

® THE ROLLING STONES—Going To A Go Go X

® CHICAGO—Hard To Say I'm Sorry X

© CHEAP TRICK -1 You Want My Love X

© LESLIE PEARL—If The Love Fits Wear It X

© GENESIS—Paperiate X

® THE MONRDES—What Do All The People Knaw X

KEZR-FM—San Jose
(Bob Harlow—-MD)
% % TOT0-Rosanna 2-1
4ok ASIA-Heat Of The Moment 3-2
% SOFT CELL-Tainted Love/Where Did Our Love Go 4-

3
* WILLIE NELSON-Always On My Mind 5-4
* EYE TO EYE-Nice Girls 9-7
oo CROSBY, STILLS AND MASH-Wasted On The Way
oo LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—

© DARY HALL AND JOHN DATES- Your imagination B
© THE POINTER SISTERS~ American Music A
© GARY U.S. BONDS~ Out Of Work A
® VAN HALEN- Dancing In The Street A
© EDDIE MOMEY~ | Think I'm In Love A
© FRAMKIE MILLER— To Dream The Dream X
® REO SPEEDWAGON~ Keep The Fire Burnin' X
® BILLY IDOL~ Hot In The City X
o« BOW WOW WOW~ | Want Candy X

© MARSHALL - Someday, Someway X
© HAIRCUT ONE HURDRED— Love Plus One X
 JON AND VANGELIS— 7'l Find My Way Home X
® CHEAP TRICK~ |f You Want My Love X
® LESLIE PEARL— If The Love Fits Wear It X

KJRB-AM—Spokane
(Brian Gregory—~MD)
Y JOHN COUGAR—Hurts So Good 8-5
% % RONNIE MILSAP—Any Day Now 10-7
% JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 12-9
% KANSAS—Play The Game Tonight 24-17
* mm-himed Love/Where Did Our Love Go
oo GARY U.S. BONDS—Out Of Work
oo DARYL HALL AND JOHN DATES- Your Imagination
L] flll.;lglm-iye 0Of The Tiger (The Theme From Rocky
@ 38 SPECIAL—Caught Up In You B
® AIR SUPPLY—Even The Nights Are Better B
® FLEETWOOD MAC-Hold Me B
© GLERN FREY—| Found Somebody B
® EYE TO EYE-Nice Girls B
© CROSBY, STILLS AND NASH—Wasted On The Way A
© THE ROLLING STONES—Going To A Go Go X
® GENESIS—Paperiate X

KTAC-AM—Tacoma
(Bruce Cann—MD)
% % EDDIE RABBITT~1 Don’t Know Where To Start 7-4
% % DAN FOGELBERG—Run For The Roses 8-5
% KARLA BONOFF—Personally 9-6
% SIMON AND GARFUNKEL—Wake Up Little Susie 11-7
* T, G. SHEPPARD—Finally 12-8
oo THE SHADES OF LOVE—Platterama Medley
oo THE POINTER SISTERS~American Music
- ® BILL LA BOUNTY—Never Gonna Look Back B
® CHICAGD—Hard To Say I'm Sorry
® B.J. THOMAS-But Love Me B
® HERB ALPERT-Route 101 A
© THE REDDINGS—(Sittin' On) The Dock Of The Bay A

" ® MLEEN QUINN AND THE ORIGINAL CAST OF ANNIE~

Tomorrow A
© ROSANNE CASH-Ain't No Money A
© FLEETWOOD MAC-Hold Me A

North Central Region

mamm % PRIME MOVERS mussm

SURVIVOR~ Eye Of The Tiger (The Theme From
Rocky fl1} (Scotti Bros.)

ASIA— Heat Of The Moment (Geffen)

JOHN COUGAR~ Hurts So Good (Riva/
Mercury)

ommm® TOP ADD ONS semssm

RICK SPRINGFIELD— What Kind Of Fool Am |
(RCA)

FLEETWOOD MAC— Hold Me (Warner Bros.)

GLENN FREY~ | Found Somebody (Elektra/
Asylum)

e BREAKOUTS smemn

CROSBY, STILLS AND NASH— Wasted On The
Way (Atlantic)

WKRQ-FM —Cincinnati
{(Tony Galluzze—MD)
% % LOVERBOY—When it's Over 1-1
% % ASIA-Heat Of The Moment 2-2
* TOTO-Rosanna 6-4
% THE HUMAN LEAGUE-Don't You Want Me 8-6
% SURVIVOR-Eye Of The Tiger (The Theme From
Rocky IIl) 20-14

oo SOFT CELL-Tainted Love/Where Did Our Love Go
oo REQ SPEEDWAGON—Keep The Fire Burnin'

WGCL-FM—Cleveland
(Tom Jefleries—MD)
Yok SURVIVOR—Eye Of The Tiger (The Theme From
Rocky Ill) 13-1
& THE MILLER BAND—Abracadabra 29-14
“# AR SUPPLY—Even The Nights Are Better 25-17
oo GLENN FREY~1 Found Somebody
® GENESIS—Paperiate B
® THE J. GEILS BAND--Angel In Blue B
© CHICAGO—Hard To Say I'm Sorry A
o DARYL HALL AND JOHN OATES-Your Imagination A
© NEIL DIAMOND—Be Mine Tonight A
® KIM WALDE- Kids In America X
© THE MONROES—What Do All The Peaple Know X
© BLONDIE—Island Of Lost Souls X
© LESUIE PEARL—f The Love Fits Wear It X
© OLIVIA NEWTON-JOHN - L andslide X
© JON AND VANGELIS—!'ll Find My Way Home X
© GARY .S, BONDS—Out Of Work X
 QUARTERFLASH-Right Kind Of Love X

WZZP-FM—Cleveland

(Bob (McKay—MD)
* % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 11

% % LITTLE RIVER BAND—Man On Your Mind 2-2

* EDDIE RABBITT—1 Don't Know Where To Start 4-3
% SHEENA EASTON—When He Shines 5-4

* %UIC! NEWTON-Love's Been A Little Hard On Me 6-

oo FLEETWOOD MAC-Hold Me

oo CHICAGO—Hard To Say I'm Sorry

® TOT0-Rosanna A

® HEART-This Man Is Mine A

© JOHN SCHNEIDER—Dreamin’ X

© MELISSA Manchester—You Should Hear How She
Talks X

® LARRY LEE-Don't Talk X

® AIR SUPPLY—Even The Nights Are Better B

WNCI-FM—Columbus
(Steve Edwards—MD)
% % TOTO-Rosanna 6-1
% ROMNIE MILSAP—-Any Day Now 7-2
* JUICE NEWTON—-Love's Been A Little Hard On Me 8-

4
% AUABAMA-Take Me Down 13-5
% KARLA BONOFF—Personally 12-8
oo FLEETWOOD MAC—Hold Me
oo LESLIE PEARL ~If The Love Fits Wear It
o CROSBY, STILLS AND NASH—-Wasted On The Way A

WDRQ-FM—Detroit
{(Deena Rimmer—MD)

% % SOUL SONIC FORCE—Planet Rock 7-3

% % SKYY—When You Touch Me 119

* THE OAX RIDGE BOYS—So Fine 22-13

* JEFFREY OSBORNE—| Really Don't Need No Light
21-14

* JUMOR-Too Late 24-17

oo CAMEO-Flirt

oo CHAS JANKEL-Give Me Something | Can

Remember

© DONNA SUMMERS—Love Is In Control A

® THE B-52's—Mesopotamia B

© DREAMGIRLS FEATURING JENNIFER HOLLIOAY—And
I'm Telling You I'm Not Going B

® SHOCK-Electrophonic Phunck B

© STEVIE WONDER—Ribbon In The Sky LP

 THE WHISPERS—Say Yes LP

® PRINCE-Do Me Baby LP

© PAUL McCARTREY AND STEVIE WONDER-What's
That Your Doing LP

« GAP BAND-You Dropped A Bomb On Me LP

® PRINCE—Private Joy LP

o SHALAMAR-| Don't Wanna Be The Last To Know LP

® PATRICE RUSHEN—-Remind Me LP

© DAZZ BAND—Keep it Live LP

® QUEEK-Cool Cat LP

® RCK JAMES—Happy LP

CKLW-AM—Detroit
(Rosalee Trombiey—MD)
% % SURVIVOR— Eye Of The Tlger (The Theme From
Rocky 1) 10-2

* JOHN COUGAR—Hurts So Good 20-7
* TOTO—Rosanna 25-16
% GLENN FREY—| Found Somebody 28-24
oo THE ROLLING STONES—Going To A Go Go
® THE MOTELS—O0nly The Lonely A

® FLEETWOOD MAC—Hold Me X
® ARSUPPLY—Even The Nights Are Better X

WKJ)-FM—Louisville
(Dave McCann—M0D)
% % TOTO-Rosanna 1-1
% % RAY PARKER JR.—The Other Woman 9-4
* ALABAMA-Take Me Down 17-12
% KARLA BONOFF—Personally 18-13
% THE MOTELS—Only The Lonely 21-17
oo CROSBY, STILLS AND NASH—Wasted On The Way
oo RICK SPRINGFIELD—What Kind Of Fool Am |
© GLENN FREY—| Found Somebody A
© THE HUMAN LEAGUE—Don't You Want Me B
© FLEETWOOD MAC—Hold Me B
® AR SUPPLY—Even The Nights Are Better B
o NEIL DIAMOND—Be Mine Tonight B
© BERTIE HIGGINS—Just Another Day In Paradise X
© EDDIE RABBITT— Don't Know Where To Start X
® HEART-This Man Is Mine X

WBZZ-FM—Pittsburgh
Tyler—MD)
%% ASUA—Heart Of The Moment 6-3
Yo JOAN JETT AND THE BLACKHEARTS~Crimson And
Clover 8-5
% DAZZ BAND— Let it Whip 11-7
# THE STEVE MILLER BAND—Abracadabra 18-14
* LOVERBOY-When It's Over 24-18
oo CROSBY, STILLS AND MASH—Wasted On The Way
oo PATRICE RUSHEN—Forget Me Nots

(Continued on page 32)
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Ten million! That's the .atest total of Heatwave's worldwide sales. Thev've "'CURRENT.,” WATT AN ALBUM!

managed to rack up such an impressive figure because they refuse fo gef

stuck i o groove. They always sound "Current.’ NEW FROM HEATWAVE.

Their new album, 'Zurrent,” co-produced by Barry "Boogie Nights' Blue FEATURES THE SMASH SINGLE,
and Jakmnie Wilder, és no exception. Former Heatwave(r) Rod Temperton “LETTIN' IT LOOSE! ...o-
whose ~ecent work with Michael Jackson, George Benson and Quincy Jones
(''The Tude”’) was s¢ of, wrofte five of the tunes. ON EPIC RECORDS AND TAPES.

It's guaranteed to be the light of the party all summer long, se plug into
"Currest today!

Produced by Barry Blue and Johnnie Wilder Jr. Management: Artists Services International, Los Angeles. "Epic:'ﬁ«'are trademarks of CBS Inc. © 1982 CBS Inc.
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® Continued from page 30

© DONNA SUMMERS—Love's In Control, Finger In The
Trigger X

© THE ROLLING STONES—Going To A Go Go X

© THE MOTELS—Dnly The Lonely X

© EYE TO EYE—Nice Girls X

© FLEETWOOD MAC—Hold Me B

© 38 SPECIAL—Caught Up In You B

© GLENN FREY~I Found Somebody B

WFFM-FM—Pittsburgh
(Jay Cresswell—MD)
ok lllalci NEWTON-Love’s Been A Little Hard On Me
8
% % MELISSA MANCHESTER-You Should Hear How
She Talks 9-4
* RAY PARKER JR.— The Other Woman 10-5
“ BERTIE HIGGINS—)ust Another Oay In Paradise 15-8
% NEIL DIAMOND—Be Mine Tonight 17-11
o CROSBY, STILLS AND MASH—Wasted On The Way A
o THE HUIM LEAGUE—Don't You Want Me A
© THE ALAN PARSONS PROJECT—Eye In The Sky A
© LARRY LEE-Don't Talk X
o FULLMOON FEATURING NEIL LARSON & BUZZ
FEITEF—Phantom Of The Foot Lights X
© HERB ALPERT—Route 101 X
© DR HOOK—Loveline X
o MARSHALL CRENSHAW—Someday, Someway X
@ RICK BOWLES—Too Good To Turn Back Now X
© HEART—This Man Is Mine X
© EYE TO EYE-Nice Girls X
© FLEETWOOD MAC—Hold Me B
® GLENN FREY—I Found Somebody B
© THE POINTER SISTERS—American Music B
© ALABAMA—Take Me Down B
© OLIVIA NEWTON-JOHN—Landslide B

KINT-FM—EI Paso
Zibbo—-MD)
*h SgFTCELL—Tamled Love/Where Did Our Love Go
1

* % EYE TO EYE—Nice Girls 21-14

% RICK SPRINGFIELD-What Kind Of Fool Am 116-9

% ALABAMA--Take Me Down 17-12

% STEVIE WONDER—Do | Do 25-16

oo THE ROLLING STONES—Going To A Go Go

oe APRIL WINE—Enough Is Enough

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing A

© EDDIE MONEY—Think I'm In Love A

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say A

© HAIRCUT ONE HUNDRED—Love Plus One A

© LAURA BRANIGAN—Gloria A

© FLEETWOOD MAC—Hold Me B

KEGL-FM—Ft. Worth
(Bill Hayes—MD)
% % SCORPIONS—No One Like You 6-2
ok TIZIE MOMROES—What Do All The People Know 16-
1
% JON AND VANGELIS—!'ll Find My Way Home 17-13
+ JOURNEY—Still They Ride 18-14
* SzgﬂCﬂl.—Tamled Love/Where Did Our Love Go
17
oo DARYL HALL AND JOHN OATES—Your imagination
oo FRANKE MILLER—To Dream The Dream
o JOHN WAITE—Change A
© GARY U.S. BONDS—Dut Of Work A
o CROSBY, STILL AND NASH—~Wasted On The Way A
© FRANK ZAPPA—Valley Girsl X
. AS|A-0nIy Time Will Tell X
MAC—Hold Me B
. THE ROLLING STOMES—Going To A Go Go B

WXKX-FM—Pittsburgh
(Clark Ingram—MD)
% % KAMSAS—Play The Game Tonight 7-3
% % NORMAN SALEET—Hang On In 8.6
* ASIA-Sole Survivor 12-7
* JOHN COUGAR—Hurts So Good 13-9
* GENESIS—Paperiate 14-10
oo RICK SPRINGRIELD—What Kind Of Fool Am |
oo CROSBY, STILLS AND NASH—Wasted On The Way
© PETE TOWNSEND—Face Dances (Part 2) A
© VAN HALEN—Dancing In The Street A
© SURVIVOR—Eye Of The Tiger (Theme From Rocky I11)
A

© THE ALAN PARSONS PROJECT—Eye In The Sky A
© 707—Mega Force A

© FLEETWOOD MAC—Hold Me B

© ASIA—Here Comes The Feeling B

© SAMMY HAGAR-Only One Way To Rock B

© CHICAGO—Hard To Say I'm Sorry B

@ THRILLS-You Don't Remember Me X

© PAUL McCARTNEY—Here Today X

© THE MONROES—What Do All The People Know X

KILE-AM—Galveston
(Scett Taylor—MD)

% % TOTO—Rosanna 1-1

% % JUICE NEWTON—Love's Been A Little Bit Hard On
Me 4-2

% KARLA BONOFF—Personally 17-8

* JOURNEY—Still They Ride 18-14

% AR SUPPLY—Even The Nights Are Better 19-15

oo FLEETWOOD MAC—Hold Me

oo CHICAGO—Hard To Say I'm Sorry

© THE POINTER SISTERS—American Music A

© QUARTERFLASH—Right Kind Of Love A

© THE REDDINGS—(Sittin' On) The Dock Of The Bay A

o APRIL WINE—£nough Is Enough A

© FRANKIE MILLER—To Dream The Dream X

© THE ROLLING STOMES—Going To A Go Go X

© BOW WOW WOW-—| Want Candy X

© POINT BLANK—Don't Look Down X

© GLENN FREY-| Found Somebody B

© BLONDIE—Island Of Lost Souls B

o DARYL HALL AND JOHN OATES—Your Imagination B

o STEVIE WONDER—Do | Do

WKWK-AM—Wheeling
{Ned Fervis—MD)
© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing A
© LARRY LEE—Don't Talk A
© CROSBY, STILLS AND NASH—Wasted On The Way A
© THE POINTER SISTERS —American Music A
© LAURA BRANIGAN—Gloria A
© CARLY SIMON—Why A

Southwest Region

—* PRIME MOVERS mms

RONNIE MILSAP— Any Day Now (RCA)
JUICE NEWTON~ Love's Been A Little Bit Hard
On Me (Capitol)
THE HUMAN LEAGUE- Don’t You Want Me
_(ASM)

mmmm® TOP ADD ONS vemmsm

CHICAGO- Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

REO SPEEDWAGON~ Keep The Fire Burnin'
(Epic)

FRANKIE MILLER— To Dream The Dream
(Capitel)

ssmsmmm BREAK QU TS e

CROSBY, STILLS AND NASH— Wasted On The
Way (Atlantic)

DONNA SUMMER— Love Is In Control (Finger
On The Trigger) Geffen)

KHFI-FM—Austin
(Ed Volkman—MD)
© FLEETWOOD MAC--Hold Me A
© DARYL HALL AND JOHN OATES—Your Imagination A
© GARY U.S. BONDS—Out Of Work A
® GENESIS—Paperlate A
© RAINBOW—Stone Cold X
© NEIL DIAMOND—Be Mine Tonight X
© VAN HALEN—Dancing In The Street X
o QUARTERFLASH—Right Kind Of Love X
o THE REDDINGS—Sittin' On The Dock Of The Bay X
o GLENN FREY—| Found Somebody X
© STEVIE WONDER—Do | Do X
© CHICAGO-~Hard To Say I'm Sorry X
© MELISSA MANCHESTER—You Should Hear How She
Takks X
» PATRICE RUSHEN—Forget Me Nots X
o DAZZ BAND—Let It Whip B
© NICK SPRINGFIELD—What Kind Of Fool Am | B
© AR SUPPLY—Even The Nights Are Better B
© REQ SPEEDWAGON —Keep The Fire Burnin' B

WFMF-FM—Baton Rouge
(Wayne Wathkins—MD)
% % QUEEN—Body Language 14-9
s % SOFT CELL—Tainted Love 1810
% FLEETWOOD MAC—Hold Me 30-24
oo THE STEVE MILLER BAND—Abracadabra
oo THE ). GEILS BAND—Ange! In Blue
© CROSBY, STILLS AND NASH—Wasted On The Way A
© CHICAGO—Hard To Say I'm Sorry A
© DAZZ BAND—Let it Whip B
© RICK SPRINGFIELD—What Kind Of Fool Am | B
© AIR SUPPLY—Even The Nights Are Better B

KLVU-FM—Dallas
(Rivers/Morgan—MD)
s % RONNIE MILSAP—Any Day Now 2:1
% % NEIL DIAMOND—Be Mine Tonight 9-4
% DENIECE WILLIAMS—[t's Gonna Take A Miracle 10-6
% AIR SUPPLY—Even The Nights Are Better 24-12
% CHICAGO—Hard To Say I'm Sorry 23-13
oo THE REDDINGS—(Sittin’ On) The Dock Of The Bay
oo LESUE PEARL--If The Love Fits Wear It
© THE OAK RIDGE BOYS~So Fine A
© DR HOOK—Loveline A
© CROSBY, STILL AND MASH—Wasted On The Way A
® MELAMIE—-Anyway That You Want Me X

KRLY-FM—Houston
(Steve Harris—MD)
© RANDY CRAWFORD—Look Who's Lonely Now A
© NARADA MICHAEL WALDEN—You're #1 A
® ROY AYERS—Let's Stay Together A
© AL JARREAU—Teach Me Tonight A
© THE McCRARYS—Love On A Summer Night A
© MICHAEL WYCOFF—Looking Up To You A
® ODYSSEY—Inside Out A
© THE WHISPERS—Say Yes L

KFMK-FM—Houston
{(Jerry Steele—MD)
% % ROBERTA FLACK—Making Love 15-5
% % NEIL DIAMOND—Be Mine Tonight 11-7
% ALABAMA-Take Me Down 18-11
 EDDIE RABBITT—| Don't Know Where To Start 23-14
s LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing 25-17
oo STEVIE WONDER—Do | Do

KVOL-AM—Lafayette
{(Phil Rankin—MD)
*k JUI%(;MDI-Love's Been A Little Bit Hard On
Me 8-
% % THE MOTELS—Only The Lonely 17-12
% RONNIE MILSAP—Any Day Now 15-13
% RICK SPRINGFIELD—What Kind Of Fool Am 121-19
% KARLA BONOFF —Personally 29-27
© DREAMGIRLS FEATURING JENNIFER HOLLIDAY—And
1 Am Telling You I'm Not Going A
© THE MONROES—What Do All The People Know A
© ASHFORD AND SIMPSON—Street Corner A
© THE POINTER SISTERS—American Music A
© GLENN FREY—| Found Somebody A
® CHICAGO—Hard To Say I'm Sorry A
o FLEETWOOD MAC—Hold Me X
© QUARTERFLASH—Right Kind Of Love X
© THE ROLLING STONES—Going To A Go Go X
© OLIVIA NEWTON-JOHN—Landslide X
© DARYL HALL AND JOHN OATES—Your Imagination X
© HAIRCUT ONE HUNDRED—Love Plus One X
© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X
© AFLOCK OF SEAGULLS—I Ran X
® CHEAP TRICK—If You Want My Love X
© THE GAP BAND—Early In The Morning X
© DR, HOOK—Loveline X
© AMBROSIA—How Can You Love Me X
© BOW WOW WOW—1 Want Candy X
® GENESIS—Paperlate X
© PATRICE RUSHEN—Forget Me Nots X

KBFM-FM—McAllen-Brownsville

(Steve Owens—MD)
ik J':JI(:E2 ISMON—Love's Been A Little Bit Hard On
e 12-
% % RONNIE MILSAP—Any Day Now 14-6
% HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say 16-9
% NARLA BONOFF—Personally 17-12
% PATRICE RUSHEN—Forget Me Nots 21-13
oo FLEETWOOD MAC—Hold Me
oo THE GAF BRRD—Early In The Morning
© {HIARTERFLASH—Right Kind Of Love A
© FRANKIE MILLER—To Dream The Dream A
© DARYL HALL AND JOHN OATES—Your Imagination A
© THE ROLLING STONES—Going ToA Go Go A
® CHEAP TRICK~If You Want My Love A
© GARY U.S. BONDS—Out Of Work A
© BLONDIE—Island Of Lost Souls X
© HAIRCUT ONE HUNDRED—Love Plus One X
© THE REDDINGS—(Sittin' On) The Dock Of The Bay X

WEZB-FM—New Orleans
(Jerry Loosteau—MD)
% % DAZZ BAND—Let it Whip 3-1
% % THE STEVE MILLER BAND—Abracadabra 15-7
* TOTO-Rosanna 9-5
% LOVERBOY—When It's Over 19-12
* REQ SPEEDWAGON—Keep The Fire Burnin' 20-13
oo PATRICE RUSHEN—Forget Me Nots
o DONNA SUMMER—Love Is In Control
© FLEETWOOD MAC—Hold Me B
© JOHN COUGAR—Hurts So Good B
o CROSBY, STILL AND NASH—Wasted On The Way A
® EYE TO EYE—Nice Girls X
© THE ROLLING STONES—Going To A Go Go X

WTIX-AM—New Orleans
{Gary Franklin—MD)
% % THE HUMAN LEAGUE—Don't You Want Me 1-1

% % RICK SPRINGFIELD—What Kind Of Fool Am 1 25-17

* JOURNEY—Stili They Ride 28-20

% SOFT CELL-Tainted Love 33-25

% GLENN FREY—I Found Somebody 37-26

oo REQ SPEEDWAGON—Keep The Fire Burnin'

oo CROSBY, STILL AND MASH-Wasted On The Way

© LESLIE PEARL—If The Love Fits Wear It A

® EYETO EYE—Nice Girls A

© THE POINTER SISTERS—American Music A

© FLEETWOOD MAC—Hold Me B

© THE STEVE MILLER BAND—Abracadabra B

® THE ROLLING STOMES—Going ToA Go Go B

© HEART—This Man Is Mine B

© MR SUPPLY—Even The Nights Are Better B

© KIM WILDE - Kids In America B

© LARRY ELGART AND HIS MANHATTAN SWING
ORCH.—Hooked On Swing X

WQUE-FM—New Orleans
(Chris Bryan—MD)
% % JUICE NEWTON—Love's Been A Little Bit Hard On

Me 2-1
% % RONNIE MILSAP-Any Day Now 10-5
% HEART-~This Man Is Mine 14-6
+ NEIL DIAMOND—Be Mine Tonight 159
* DENIECE WILLIAMS—It's Gonna Take A Miracle 16-

10

o LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing

oo CROSBY, STILL AND NASK—Wasted On The Way

© ELTON JOHN—Empty Garden B

© FLEETWOOD MAC—Hold Me B

© MR SUPPLY—Even The Nights Are Better B

© THE ROLLING STONES—Going ToA Go Go B

© THE STEVE MILLER BAND—Abracadabra B

KOFM-FM—Oklahoma City
{Chuck Morgan—MD)
% % ALABAMA—Take Me Down 10-6
s JUICE NEWTON—Love's Been A Little Bit Hard On
Me 13-10

+ JOURMEY—Still They Ride 26-22

® GARY U.S. BONDS—Out Of Work A

© SURVIVOR—Eye Of The Tiger (The Theme From Rocky
A

© CHICAGO—Hard To Say I'm Somy A

© QUARTERFLASH—Right Kind Of Love A

© MELISSA MANCHESTER—You Should Hear How She
Talks A

© THE POINTER SISTERS—American Music A

© ALDO NOVA—Fantasy X

© LESLIE PEARL—If The Love Fits Wear 1t X

® EYE TD EYE—Nice Girls X

© OLIVIA NEWTON-JOHN—Landslide X

© LARRY ELGART AND HIS MANHATTAN SWING
ORCH,—Hooked On Swing X

KTSA-AM-San Antonio
(Charlie Brown—MD)
% % THE HUMAN LEAGUE—Don't You Want Me 14.7
% % THE J. GEILS BAND—Freeze-Frame 19-10
s ALABAMA-Mountain Music 25-19
* WAYLON AND WILLIE —)ust To Satisty You 28-22
* TOTO—Rosanna 12-8
oo JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover
® REQ SPEEDWAGON—Keep The Fire Burnin’ A
© ALABAMA-Take Me Down A
© ROBERTA FLACK—Making Love X
* QUEEN—Body Language X

KEEL-AM—Shreveport
(Tom Kenny—MD)
% % TOTO-Rosanna 2-1
% % ROMMIE MILSAP—Any Day Now 5-2
% JUICE NENTON—Love's Been A Little Bit Hard On
Me 8-5
“ NEIL DIAMOND—Be Mine Tonight 18-8
% KARLA BONOFF —Personalty 15-11
oo CHICAGO—Hard To Say I'm Sorry
oo MR SUPPLY—Even The Nights Are Better

Midwest Region

mmm* PRIME MCVERS mnmmm

SURVIVOR— Eye Of The Tiger (The Theme From
Rocky 1) (Scotti Bros.)

TOTO- Rosanna (Columbia)

ALABAMA- Take Me Down (RCA)

mmsem ® TOP ADD ONS s

CHICAGO- Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

DARYL HALL AND JOHN OATES~ Your
Imagination (RCA)

THE MOTELS— Only The Lonely (Capitol)

mnemesenBREAKOUTS enensnes

CROSBY, STILLS AND NASH— Wasted On The
Way (Atlantic)

DONNA SUMMER— Love Is In Control (Finger
On The Trigger) (Geffen)

KFYR-AM-Bismarck
{Dan Brannan—MD)
% % JUICE NEWTON—Love's Been A Little Hard On Me

7-2
% ASIA—Heat Of The Moment 9-5
 JOHN COUGAR—Hurts So Good 12-8
% ALABAMA—Take Me Down 13-10
% GLENN FREY—( Found Somebody 17-13
o FLEETWOOD MAC—Hold Me X
© ROBERTA FLACK—Making Love X
© HEART—This Man s Mine X
® REQ SPEEDWAGON—Keep The Fire Burnin' X
© DARYL HALL AND JOHN OATES~Your Imagination X
© THE ROLLING STOMES—Going To A Go Go X
© GARY U.S. BONDS—Out Of Work X
@ AR SUPPLY—Even The Nights Are Better X
© RICK SPRINGFIELD—What Kind Of Fool AM I X
© AMBROSIA—How Can You Love Me X
© NEIL MAMONO—Be Mine Tonight X
© 38 SPECIAL—Caught Up In You X
© SIMON AND GARFUNKEL—Wake Up Little Susie X
© THE MOTELS—Only The Lonely B

WLS-FM—Chicago
{Oave Denver—MD)
% % SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 111) 25-5
% % GENESIS—Paperiate 40-30
* JOHN COUGAR—Hurts So Good 19-12
# THE MOTELS-Only The Lonely 16-13
 JOURNEY—Still They Ride 32-26
® FRANK ZAPPA—Valley Girls A
© THE STEVE MILLER BAND—Abracadabra X
© RICK SPRINGAIELD—What Kind Of Fool Am 1 X
© CHEAP TRICK—If You Want My Love B
 REO SPEEDWAGON—Keep The Fire Burnin' B
© THE ROLLING STONES~Going To A Go Go B

WLS-AM—Chicago
(Dave Denver—MD)

%% SURVIVOR—~Eye Of The Tiger (Theme From Rocky
) 255

les Radio Action.

Based on station playlists through Tuesday (6/8/82)

s % WILLIE NELSON—Always On My Mind 10-8
* JOHN COUGAR—Hurts So Good 19-12

* JOURNEY—Still They Ride 32-26

% THE MOTELS—Only The Lonely

% RICK SPRINGFIELD—What Kind Of Fool Am | A
# REO SPEEDWAGON—Keep The Fire Burnin' B
% CHICAGO—Hard9 To Say I'm Sorry B

KIOA-AM—Des Moines
(A W. Pantoja—MD)
% % JUICE NEWTON-Love's Been A Little Hard On Me
10-4
% % JOHN COUGAR—Hurts So Good 17-10
% KARLA BOMOFF —Personally 9-7
 HUEY LEWIS AND THE NEWS—~Hope You Love Me
Like You Say 14-11
% BERTIE HIGGINS -)ust Another Day In Paradise 18-
1

5

o CROSBY, STILLS AND NASH—Wasted On The Way A

o STEVIE WONDER—Do | Do A

© BLONDIE—Island Of Lost Souls A

© HERB ALPERT—Route 101 A

© DARYL HALL AND JOHN OATES-Your Imagination A

© OLIVIA NEWTON-JOHN—Landslide A

© LARRY LEE—Don't Talk X

© JOHN SCHNEIDER-Dreamin’ X

© GARY U.S. BONDS—Out Of Work X

L] Ml SUPPLY—Even The Nnng Are Better X
MAC—Hold Me X

. LMlIA BRAMIGAN—Gloria X

© RICK SPRINGFIELD—What Kind Of Fool Am | B

® GLENN FREY—| Found Somebody B

© CHICAGO—Hard To Say I'm Sorry B

WIKS-FM—Indianapolis
(lay Stevans—MD)

% % SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 1) 11-1

% % FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) 16-11

% THE J, GEILS BAND—Ange! In Blue 18-15

% REO SPEEDWAGON—Keep The Fire Burnin' 2118

% GLENN FREY—| Found Somebody 23-20

oo CHICAGO—Hard To Say I'm Sorry

oo QUARTERFLASH—Right Kind Of Love

® ASIA—Only Time Will Tell B

© RICK SPRINGFIELD—What Kind Of Fool Am | B

© FLEETWDOD MAC—Hold Me B

© CROSBY, STILLS AND NASH—Wasted On The Way A

© THE SHERBS—We Ride Tonight X

© GARY U.S. BONDS—Out Of Work X

© EYE TO EYE—Nice Girls X

WNAP-FM-Indianapolis
(Paul Mendenhall—MD)
oo AIR SUPPLY—Even The Nights Are Better
oo RONNIE MILSAP—Any Day Now
® CHICAGO—Hard To Say I'm Sorry B
© REO SPEEDWAGOMN—Keep The Fire Burnin' B
© GLENN FREY—I Found Somebody B
© JOURMEY—Still They Ride X

KBEQ-FM—Kansas City
(Maja Britton—MD)
oo DARYL HALL AND JOHN OATES—Your Imagination
oo OLIVIA NEWTON-JOHN-Landslide
© GARY U.S. BONDS—Out Of Work X
 CHICAGO—Hard To Say I'm Sorry X
o THE J. GEILS BAND—Angel In Blue X
® EYE TD EYE—Nice Girls X
© NEIL DIAMOND—Be Mine Tonight X
© THE CHARLIE DANJELS BAND—Stil in Saigon X

WISM-AM—Madison
(Barb Starr—MD)
+ % ALABAMA—Take Me Down 16-8
% NEIL DIAMOND-Be Mine Tonight 19-6
* TOTO-Rosanna 2-1
% JUICE NEWTON—Love’s Been A Little Hard On Me 5-

2
% RONNIE MILSAP—Any Day Now 4-3
© FLEETWOOD MAC—Hold Me A
© HERB ALPERT—Route 101 A
o CROSBY, STILLS AND NASH—Wasted On The Way A
© BARBRA MANDRELL—Till You're Gone X
© THE REDDINGS—Sittin' On The Dock Of The Bay B
© GLENN FREY—I Found Somebody B

WZEE-FM—Madison
(Matt Hudson—MD)
* % ASIA—Heat Of The Moment 3-1
* % JOHN COUGAR—Hurts So Good 8-4
% .38 SPECIAL—Caught Up In You 117
% JOURNEY—Still They Ride 13-8
* JUICE NEWTON—Love's Been A Little Bit Hard On

Me 14-11

oo DONNA SUMMER—Love's In Control, Finger On The
Trigger

(] EDDIE MOMEY—! Think I'm In Love

® MR SUPPLY—Even The Nights Are Better B

© RICK SPRINGFIELD—What Kind Of Fool Am | B

© FLEETWOOD MAC—Hold Me B

© THE ROLLING STOMES—Going ToA Go Go B

© CROSBY, STILLS AND NASH—Wasted On The Way A

© FRANKIE MILLER—To Dream The Dream A

® GENESIS—Paperlate X

® GLENN FREY—| Found Somebody X

© BLONDIE—Island Of Lost Souls X

KDWB-AM—Minneapolis
(Karen Anderson—MD)
% % TOTO—Rosanna 5-1
s % THE HUMAN LEAGUE—Don't You Want Me 6-2
% RONNIE MILSAP—Any Day Now 8-4
% JOHN COUGAR—Hurts So Good 14-11
# KR SUPPLY—Even The Nights Are Better 23-16
oo CHICAGO—Hard To Say I'm Sorry
oo ALABAMA—Take Me Down
© FLEETWOOD MAC—Hold Me A
© MECO-Big Band Medley X
© RICK SPRINGFIELD—What Kind Of Fool Am 1 X
© THE STEVE MILLER BAND—Abracadabra X
@ STEVIE NICKS—After The Glitter Fades X

WLOL-FM—Minneapolis
(Phil Huston—MD)

% % TOTO—Rosanna 2-1

* % JOHN COUGAR—Hurts So Good 3-2

* ASIA—Heat Of The Moment 6-4

% SOFT CEtl—Tainted Love/Where Did Our Love Go 9-
7

+ 38 SPECIAL—Caught Up In You 10-8

oo DARYL HALL AND JOHN OATES—Your imagination

oo CROSBY, STILLS AND NASH-Wasted On The Way

© FLEETWOOD MAC-Hold Me B

© GARY U.S. BONDS—Out Of Work B

© CHICAGO—Hard To Say I'm Sorry A

® BILLY IDOL—Hot fn The City A

© THE POINTER SISTERS—American Music A

© EDDIE MONEY—Think I'm In Love A

® THE MOTELS—Only The Lonely X

® BUCKNER AND GARCIA—Do The Donkey Kong X

© LAURA BRANIGAN—Gloria X

© MELISSA MANCHESTER—You Should Hear How She
Talks X

© PATRICE RUSHEN—Forget Me Nots X

© GLENN FREY—| Found Somebody X

© FRANKIE MILLER—To Dream The Dream X

© QUARTERFLASH—Right Kind Of Love X

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X

WOW-AM—-0Omaha
{Michael Shane—MD)

wWwWWw.americanradiohistorv.com

% % ALABAMA-Take Me Down 10.7

s % ROBERTA FLACK—Making Love 12-8

s HEART—This Man Is Mine 11-9

* RICK SPRINGFIELD—What Kind Of Fool Am 115-12

* MELISSA MANCHESTER--You Should Hear How She
Talks 17-13

© FLEETWOOD MAC~Hold Me B

® CHICAGO—Hard To Say I'm Sorry B

© GARY U.S. BONDS-Out 0f Work B

® REQ SPEEDWAGON—Keep The Fire Burnin' N

© JOHN COUGAR—Hurts So Good N

® 33 SPECIAL—Caught Up In You N

® HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say N

® THE MOTELS—0Only Th Lonely N

© SOFT CELL—Tainted Love N

» THE J. GEILS BAND—Angel In Blue N

© KANSAS—Play The Game Tonight N

© EYE TO EYE—Nice Girls AN

© SURVIVOR—Eye Of The Tiger (Theme From Rocky IIl)
AN

KXOK-AM-$t. Louis
(Loe Dougias—MD)

ok J’;JICE NEWTON—Love's Been A Little Bit Hard On
ell-7

*h DBEmIiECE WILLIAMS—It's Gonna Take A Miracle

% ROMMIE MILSAP—Any Day Now 3-2

% CHARLENE-I've Never Been To Me 4-3
+ NEIL DIAMOND—Be Mine Tonight 12-10
oo SHEENA EASTON—When He Shines

Ploylist Prime Movers
Ploylist Top Add Ons @

o FLEETWOOD MAC—Hold Me B

© THE STEVE MILLER BAND—Abracadabra B
© NARLA BONOFF—Personally B

© GARY U.S. BONDS—Out Df Work A

WACZ-AM-Bangor
(Michael 0'Hara—MD)
% % JOHN COUGAR—Hurts So Good 8-5
% % JUICE NEWTON-Love’s Been A Little Bit Hard On
Me 15-12

% QUEER—Body Language 12-10

% JOAN JETT AND THE BLACKHEARTS - Crimson And
Ciover 13-11

+ THE ). GEILS BAND—Angel In Blue 16-14

© DOMNA SUMMER—Love's In Control, Finger On The
Trigger A

® CHICAGO—Hard To Say I'm Sorry A

© THE REDDINGS—(Sittin' On) The Dock Of The Bay A

o CROSBY, STILLS AND NASH-Wasted On The Way A

© THE POINTER SISTERS—American Music A

 RICK SPRINGFIELD-What Kind Of Fool Am | X

© THE OAK RIDGE BOYS—So Fine X

© FLEETWOOD MAC—Hold Me X

 BILLY IDOL~Hot In The City X

© THE ROLLING STOMES—Going To A Go Go X

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

©® GLEMN FREY—| Found Somebody X

© PATRICE RUSHEN-Forget Me Nots X

© THE MOTELS—Onty The Lonely X

® KANSAS—Play The Game Tonight X

© THE MONROES—What Do All The People Know X

KSTP-FM -St. Paul
{Chuck Napp—MD)
+ % NEIL DIAMOND—Be Mine Tonight 11-6
# % ALABAMA—Take Me Down 12-8
* TOTO—Rosanna 5-4
+* ROBERTA FLACK—Making Love 1813
© RONNIE MILSAP—Any Day Now A
© THE STEVE MILLER BAND—Abracadabra X
© BLONDIE—Island of Lost Souls X
© MELISSA MANCHESTER-You Should Hear How She

Talks X

o HUEY LEWYS AND THE NEWS—Hope You Love Me
Like You Say X

® CHICAGO—Hard To Say I'm Sorry B

© MR SUPPLY—Even The Nights Are Better B

© KARLA BONOFF—Personally B

WSPT-FM -Stevens Point
(Brad Fuhr—MD)

%% TOTO—Rosanna 1-1

% % JOHN COUGAR—Hurts So Good 6-3

* ASIA—Heat Of The Moment 2-2

* JUICE NEWTON—Love's Been A Little Bit Hard On
Me7-4

% .38 SPECIAL—Caught Up In You 11-6

® THE ROLLING STOMES—Going To A Go Go X

® CHICAGO—Hard To Say I'm Sorry X

© SHAKIN' STEVENS—You Drive Me Crazy X

® THE GRASS ROOTS—Here Comes That Feeling Again
X

© GARY U.S. BONDS—Out Of Work X

® CHEAP TRICK—If You Want My Love X

© SCORPIONS—No One Like You X

© HARCUT ONE HUNDRED—Love Plus One X

® THE MONROES—What Do All The People Know X

© BOW WOW WOW—{ Want Candy X

. SURBVIIOR-Eye 0f The Tiger (The Theme From Rocky
Wy

© FLEETWOOD MAC—Hold Me B

© BLONDIE-Island Of Lost Souls B

KEYN-FM—Witchita
(Terri Springs—MD)
s % KANSAS—Play The Game Tonight 7-4
s LITTLE RIVER BAND—Man On Your Mind 9-6
% JOAN JETT AND THE BLACKHERRTS—Crimson And
Clover 10-7
% CHARLENE—('ve Never Been To Me 129
* TOMMY TUTONE—867-5309/Jenny 14-11
® HEART-This Man Is Mine A
® CHICAGO—Hard To Say I'm Sorry A
© THE MOTELS—Only The Lonely A
© VAN HALEN—Dancing In The Street A
o GLEEN FREY—I Found Somebody A
© THE STEVE MILLER BAND—Abracadabra A

Northeast Region

mmma% PRIME MOVERS mms

THE HUMAN LEAGUE- Don't You Want Me
(A&M)

SOFT CELL- Tainted Love/Where Did Our Love
Go (Sire)

SURVIVOR— Eye Of The Tiger (The Theme From
Rocky 1) (Scotti Bros.)

mumm® TOP ADD ONS mmms

FLEETWOOD MAC— Hold Me (Warner Bros.)

THE GAP BAND — Early In The Morning (Total
Experience)

JEFFREY OSBORNE- | Really Don't Need No
Light (A&M)

s BREAKOUTS sneseses

CROSBY, STILLS AND NASH - Wasted On The
Way (Atlantic)

DONNA SUMMER— Love [s [n Control (Finger
On The Trigger) (Geffen)

EDDIE MONEY~ Think I'm In Love (Columbia)}

WFLY-FM-Albany
(Jack Lawrence—MD)

%% THE HUMAN LEAGUE—Don't You Want Me 1.1

*h :OFV CELL—Tainted Love/Where Did Our Love Go
-4

% JOHN COUGAR—Hurts So Good 12-7

+ 38 SPECIAL—Caught Up In You 14-9

* ALABAMA-Take Me Down 27-20

oo WILLIE NELSON—Always On My Mind

o SURVIVOR—Eye Of The Tiger (The Theme From Rocky

A

© BLONDIE—Island Of Lost Souls A

® EYE TD EYE—Nice Girls A

© FLEETWOOD MAC—Hotd Me X

© CHICAGO—Hard To Say I'm Sorry X

© GLENN FREY—I Found Somebody X

® VAN HALEN-Dancing In The Street B

© THE STEVE MILLER BAND—Abracadabra B

© AR SUPPLY—Even The Nights Are Better B

WTRY-AM—Albany
(Bill Cahill—MD)
% % JOHN COUGAR—Hurts So Good 11-8
s % WILLIE NELSON—Always On My Mind 20-10
% SOFT CELL—Tainted Love/Where Did Our Love Go

10-7
% JUICE NEWTON—Love's Been A Little Bit Hard On
Me 12.9
% .38 SPECIAL—Caught Up In You 16-12
oo SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 111)
oo CROSBY, STILLS AND NASH—Wasted On The Way

WGUY-AM—Bangor
(Jim Randall-MD)

% % ONE WAY—Cutie Pie 11-9

% % DAZZ BAND—Let It Whip 15-10

* JOHN COUGAR—Hurts So Good 18-11

* JUICE NEWTON—Love's Been A Little Bit Hard On
Me 25-17

* STEVIE WONDER—Do | Do 23-19

© DONNA SUMMER—Love's In Control, Finger On The
Trigger A

© DARY HALL AND JOHN OATES—Your Imagination A

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say A

© OLIVIA NEWTON-JOHN- Landslide A

© MISSING PERSONS—Words X

© MARSHALL CRENSHAW-Someday, Someway X

o KARLA BOROFF—Personally X

© JON AND VANGELIS—['ll Find My Way Home X

© RICK SPRINGFIELD—What Kind Of Fool Am | X

© POINT BLANK—Don’t Look Down X

© FLEETWOOD MAC—Hold Me X

© ASHFORD AND SIMPSON—Street Corner X

© THE MONROES—What Do All The People Know X

© LESLIE PEARL—If The Love Fits Wear It X

© THE STEVE MILLER BAND—Abracadabra B

© THE ROLLING STONES—Going To A Go Go B

 JEFFREY OSBORNE— Really Don't Need No Light B

© GARY U.S, BONDS—Out Of Work B

WIGY-FM—Bath
(Willie Mitchell~MD)

% % 38 SPECIAL—Caught Up In You 3-1
% % TOTO—Rosanna 2-2
+ THE STEVE MILLER BAND—Abracadabra 27-17
* GENESIS—Paperlate 29-29
oo EDDIE MONEY—Think I'm In Love
oo CROSBY, STILLS AND MASH—Wasted On The Way
L] ﬁlll)lgm—iye 0f The Tiger (The Theme From Rocky
© BILLY IDOL—Hot in The City A
© BLONDIE-Island Of Lost Souls A
© EYETO EYE—Nice Girls A
© HEART—This Man Is Mine X
© FRANKIE MILLER—To Dream The Dream X
o GREG KIHN—Happy Man X
© CHEAP TRICK—If You Want My Love X
© GARY U.S. BONDS—Out Of Work X
© DARYL HALL AND JOHN QATES—Your Imagination X
© THE MONROES—What Do All The People Know X
 CHUBBY CHECKER—Running X
» THE ROLLING STONES—Going To A Go Go X
® CHICAGO—-Hard To Say I'm Sorry X
© ALDO NOVA—Foolin' Yourself X
© HARCUT ONE HUNDRED—Love Plus One X
© LEROUX—The Last Safe Place on Earth X

© QUARTERFLASH—Right Kind Of Love X
© QUEEN-Body Language X

WYBF-FM—Boston

(Reg Johns—MD)
*h J':lltii7 IIEIWTOI—Love's Been A Little Bit Hard On
el]-
Y % RONNIE MILSAP—Any Day Now 22-13
+ DEMECE WILLIAMS—t's Gonna Take A Miracle 9-4
% KARLA BONOFF—Personally 20-17
% NEIL DIAMOND-Be Mine Tonight 22-19

WBEN-FM—Buffalo

{Roger Chrstian—MD)
* % SOFT CELL—Tainted Love /Where Did Our Love Go

95

% % SURVIVOR—Eye Of The Tiger (The Theme From
Rocky Il) 38-13

* THE MOTELS—Only The Lonely 15-12

* JOHN COUGAR—Hurts So Good 21-16

% KARLA BONOFF—Personally 26-17

oo FLEETWOOD MAC—Hold Me

oo DONNA SUMMER—Love's In Control, Finger On The
Trigger

© THE ROLLING STONES—Going To A Go Go B

» REQ SPEEDWAGON—Keep The Fire Burnin' B

© GARY U.S. BONDS—Out 0f Work B

© CHEAP TRICK—If You Want My Love B

© DARYL HALL AND JOHN OATES—Your Imagination B

WTSN-AM —Dover
{Jim Sebastian—MD)

%% JOHN COUGAR—Hurts So Good 10-8

* % .38 SPECIAL—Caught Up In You 12-9

% WILLIE NELSON—Always On My Mind 2-1

* ASIA—Heat Df The Moment 4-2

 THE HUMAN LEAGUE—Don't You Want Me 6-5

oo HERB ALPERT—Route 101

oo CHICAGO—Hard To Say I'm Sorry

© FLEETWOOD MAC—Hold Me B

© DARYL HALL AND JOHN OATES—Y our Imagination B

© THE ROLLING STONES—Going To A Go Go B

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing A

» CROSBY, STILLS AND NASH—Wasted On The Way A

© EYE TO EYE—Nice Girls A

 SURVIVOR—Eye Of The Tiger (The Theme From Rocky
mx

WTIC-FM—Hartford
(Rick Donahue—MD)

% % STEVIE WONDER-Do | Do 16-11

% % SURVIVOR—Eye Of The Tiger (The Theme From
Rocky II1) 27-19

* ASIA—-Heat Of The Moment 4-2

oo CROSBY, STILLS AND NASH—Wasted On The Way

oo REQ SPEEDWAGON—Keep The Fire Burnin'

© DOMNA SUMMER-Love's In Control, Finger On The

Trigger X

WBLI-FM-Long Island
(Bl Terry—MD)

*k PAUL Imﬂ & STEVIE WONDER—Ebony And
Ivo

1 21 THEHUIM LEAGUE—Don't You Want Me 7-3

(Continued on page 34)
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Superstar. That’s really the
only way to describe Ray
Parker Jr. His millions of
fans know it. They've
made all of his Arista
albums gold, and they’ve
just done it again with The
Other Woman. The album
and the chart-topping title
single have become the
biggest hits of his career.

And now, with the second E"'-.‘:_'_ k.- . /
smash hit single, “Let Me . '~
Go,” the Ray Parker Jr. 7/ P
legend continues. Because / / 4

when you’re the best, the
only place to go is up.

Produced by Ray Parker Jr.

RAY PARKER JR.
THE OTHER WOMAN

The Other Woman ,; 9590
Featuring the new
hit single,
“Let Me GO” as 0695 © 1982 Arista Records, Inc. AR‘STA
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Billboard. Singles Radio Action.

Based on station playlists through Tuesday (6/8/82)

Playlist Prime Movers
Ploylist Top AddOns @

JUNE 26, 1982, BILLBOARD

® Continued from page 32

* WILLIE NELSON—Always On My Mind 9-7
* DEMIECE WILLIAMS—It's Gonna Take A Miracle 12-
0

1
# TOTO—Rosanna 16-11
oo FLEETWOOD MAC—Hold Me
oo AR SUPPLY—Even The Nights Aze Better
© RICK SPRINGRIELD—What Kind Of Fool Am | A
© PATRICE RUSHEN—Forget Me Nots B
© STEVIE WONDER—Do | Do B
® KARLA BONOFF—Personally X
© BLONDIE—Island Of Lost Souls X

WFEA-AM—Manchester
(Keith Lemire—MD)

% % THE MOTELS—Only The Lonely 15-10

%% THE STEVE MILLER BAND—Abracadabra 19-11

# KARLA BONOFF—Personally 22-14

* HEART—This Man Is Mine 20-15

 SOFT CELL—Tainted Love/Where Did Your Love Go
2821

© LARRY ELGARY AND H1S MANHATTAN SWING
ORCHESTRA—Hooked On Swing A

® CHICAGO—Hard To Say I'm Sorry A

L] DOIIIASUIHERS Love's In Control, Finger On The
Trigger A

® THE SIWKS OF LOVE—Platterama Mediey A

© FRANKIE MILLER—To Dream The Dream A

® THE ROLLING STONES—Going To A Go Go X

© QUVIA NEWTON-JOHN—Landslide X

© JOURNEY—Still They Ride X

® ASIA—Heat Of The Moment X

© MELISSA MANCHESTER—You Should Hear How She
Talks X

® RICK SPRINGAIELD-What Kind Of Fool Am | B

© FLEETWOOD MAC-Hold Me B

© GARY U.S. BONDS—Out Of Work B

® AR SUPPLY—Even The Nights Are Better B

® REO SPEEDWAGON—Keep The Fire Burnin' B

WKCI-FM—New Haven
(Danny Lyons—MD)
% % KARLA BONOFF—Personally 18-9
9 % ALABAMA—Take Me Down 21-11
% NEIL DIAMOND—Be Mine Tonight 19-10
* STEVIE WONDER-Do | Do 20-13
% THE HUMAN LEAGUE—Don't You Want Me 26-17
®e THE MOTELS—Only The Lonely
oo SOFT CELL—Tainted Love
© JOURNEY—Still They Ride A
o FLEETWOOD MAC—Hold Me A
© HERB ALPERT—Route 101 A
© CROSBY, STILLS AND NASH—Wasted On The Way A
© OLIVIA NEWTON-JOHN—Landslide B

WKTU-FM—New York City
(Michael Ellis—MD)
s % THE HUMAN LEAGUE—Don't You Want Me 2-2
o % RICK JAMES—Dance Wit’ Me 22.12
 IMAGINATION—fust An [Husion 54
% DAZZ BAND—Let It Whip 20-9
% STEVIE WONDER--Do ! Do 16-13
oo |EFFREY OSBORNE - Really Don't Need No Light
oo THE GAP BAND—Carly In The Morning
© FONDA RAE—Over Like A Fat Rat B
® JUNIOR—Too Late B
© DREAMGIRLS FEATURING JENNIFER HOLLIDAY—And
I'm Telling You I'm Not Going B
® SHADES OF LOVE—-Keep In Touch (Body To Body) A
© LINDA TAYLOR—You And Me Just Started A

WHEB-FM—Portsmouth
(Rick Dean,—M.D.)
w % THE HOTELS—OnIy The Lonely 15-10
% BLONDIE—Island Of Lost Souls 16-13
 STEVIE NICKS—Atter The Glitter Fades 18-15
% STEVIE WONDER-Do | Do 21-16
* ALABAMA— Take Me Down 26-21
o FLEETWOOD MAC—Hold Me B
© THE ROLLING STONES—Going To A Go Go B
® AR SUPPLY—Even The Nights Are Better B
o RICK SPRINGFIELD—What Kind Of Fool Am | A
o GLENM FREY—| Found Somebody A
® CHICAGO—Hard To Say I'm Sorry A
® THE ). GEILS BAND—Angel In Blue A
© THE STEVE MILLER BAND—Abracadabra A
© THE HUMAN LEAGUE—Don't You Want Me X
® SOFT CELL—Tainted Love/Where Did Our Love Go X
© THE FOUR TOPS—Back To School Again X

WP)B-FM—Providence
(Todd Chase—MD)
% % TOTO—Rosanna 1-1
W % WILLIE NELSON—Always On My Mind 13-9
* JOURMEY—Still They Ride 20-15
* GARY U.S. BONDS~Out Of Work 22-17
% THE ROLLING STONES—Going To A Go Go 23-18
o DARYL HALL AND JOHN OATES—Your Imagination A
® SURVIVOR—Eye Of The Tiger (Theme From Rocky Il)

A
o HAIRCUT ONE HUNDRED—Love Plus One X
@ THE MONROES—What Do Al The People Know X
© BOW WOW WOW—| Want Candy X
© LARRY ELGART AND HIS MANHATTAN SWING
ORCH.—Hooked On Swing X

WPRO-FM—Providence
(Bary Berkowitz—MD)
% % ASIA—Heat Of The Moment 6-3
%% JUICE NEWTON—Love's Been A Little Hard On Me

74 -

% AIR SUPPLY—Even The Nights Are Better 18-13

% HUEY LEWIS AND THE NEWS— Hope You Lave Me
Like You Say 20-14

% THE MOTELS— Only The Lonely 21-15

® .38 SPECIAL—Caught UpinYou B

© THE STEVE MILLER BAND—Abracadabra B

® PATRICE RUSHEN—Forget Me Nots A

® GLENN FREY—| Found Somebody A

o DONNA SUHHEI—Love s In Control, Finger On The
TriggerA

. HECO Big Bond Medley X

WHFM-FM—Rochester
{Aimee Peck—MD)
%% THE HUMAN LEAGUE—Don't You Want Me 6-3
% % SOFT CELL—Tainted Love/Where Did Our Love Go
2712
* JOHN COUGAR—Hurts So Good 25-14
% THE MOTELS—Only The Lonely 28-20
* SURVIVOR—Eye Of The Tiger (The Theme From
Rocky I11) 40-30
oo CHICAGO—Hard To Say I'm Sorry
oo CROSBY, STILLS AND NASH—Wasted On The Way
© STEVIE WONDER—Do | Do A
© THE ROLLING STONES—Going To A Go Go A
© FRANKIE MILLER—To Dream The Dream A
© QUARTERFLASH—Right Kind Of Love X
® LESLIE PEARL—If The Love Fits Wear It X
® EYE TO EYE—Nice Girls X
© PATRICE RUSHEN—Forget Me Nots X
@ VAN HALEN—Dancing In The Street X
o BOW WOW WOW—I Want Candy X
® BLONDIE—Isiand Of Lost Souls X
© THE STEVE MILLER BAND—Abracadabra B
© GARY U.S. BONDS—Out Of Work B
® AIR SUPPLY—Even The Nights Are Better B
® FLEETWOOD MAC—Hold Me B
® GLENN FREY—| Found Somebody B
© DARYL HALL AND JOHN OATES—Your Imagimation B
® DUKE JUPITER—Rock And Roll Band A

WPST-FM —Tre nton
(Tom Taylor—MD)
023 SURVNOR-Eye 0f The Tiger (The Theme From
Rocky II) 13-9
+ % THE STEVE MILLER BAND—Abracadabra 27-20
* JOURMEY-Still They Ride 10-7
+ REQ SPEEDWAGON—Keep The Fire Burnin’ 22-19
+ GEMESIS—Paperlate 31-24
* SOUEEFE-Black Coffee In Bed B
 DARYL HALL AND JOHN OATES—Your imagination B
* FLEETWOOD MAC—Hold Me B
 EYE TO EYE—Nice Girls B
* BLONDIE-Island Of Losl Souls B
* APRIL WINE—Enough Is Enough A
* CHICAGO—Hard To Say I'm Sorry A
« CROSBY, STILLS AND NASH—Wasted On The Way A
 EDDIE MONEY—Think I'm In Love A
* MELISSA MANCHESTER—You Should Hear How She
Talks A

WRCK-FM—Utica/Rome
(Jim Reitz—MD)
# % 38 SPECIAL—Caught Up In You 10-6
%% THE STEVE MILLER BAND—Abracadabra 20-13
+ ASWA—Heat Of The Moment 1.1
# JOHN COUGAR—Hurts So Good 5-3
* KANSAS—Play The Game Tonight 14-10
oo DARYL HALL AND JOHN OATES—Your Imagination
oo EDDIE MONEY—Think I'm In Love
® CHICAGO—Hard To Say I'm Sorry A
© SQUEEZE—Black Coffee In Bed A
© THE ROLLING STONES—Going ToA Go Go B
© GLENN FREY—I Found Somebody B

WFTQ-AM—Worchester
(Gary Nolan—MD)
oo CHICAGO—Hard To Say I'm Sorry
oo MELISSA MANCHESTER--Yodu Should Hear How She
Talks

Mid-Atlantic Region

s % PRIME MOVERS s

SOFT CELL- Tainted Love/Where Did Our Love
Go (Sire)

STEVIE WONDER— Do | Do (Tamla)

WILLIE NELSON— Always On My Mind
(Columbia)

ommmm® TOP ADD ONS sommmm

FLEETWOOD MAC— Hold Me (Warner Bros.)

BLONDIE~ Island Of Lost Souls (Chrysalis}

CHICAGO— Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

e BREAK OUTS e
CROSBY, STILLS AND NASH - Wasted On The
Way (Atlantic)

WAEB-AM—Allentown
(Jefferson Ward—MD)
© CROSBY, STILLS AND NASH—Wasted On The Way A
® RICK SPRINGFIELD—What Kind Of Fool Am 1 X
® ROBERTA FLACK—Making Love X
o DARYL HALL AND JOHN OATES-Did It In A Minute X
® PAUL DAVIS—65 Love Affair X
o JOURNEY—Still They Ride X
® DAN FOGELBERG—Run For The Roses X
© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X
© JON AND VANGELIS—I'll Find My Way Home X
© MARSHALL CRENSHAW—Someday, Someway X

WFBG-AM—Altoona
ony Booth—MD)
* % TOTO—Rosanna 5-1
W % 38 SPECIAL—Caught Up in You 6-3
% JUICE NEWTON—Love's Been A Little Bit Hard On

Me 9-6

* THE STEVE MILLER BAND—Abracadabra 11-7

® SURVIVOR—Eye Of The Tiger (The Theme From Rocky
B

® CHICAG0—Hard To Say I'm Sorry B

© JOURNEY—Still They Ride B

® THE ROLLING STONES—Going ToAGo Go B

® 707—Mega Force A

o CROSBY, STILLS AND NASH—Wasted On The Way A

© DAZZ BAND—Let It Whip X

o MARSHALL CRENSHAW—Someday, Someway X

© QUARTERFLASH—Right Kind Of Love X

© APRIL WINE—Enough Is Enough X

© GLENN FREY—| found Somebody B
© GARY U.S. BONDS—OQut Of Work B
© DARYL HALL AND JOHN OATES—Your Imagination B

WBSB-FM—Baltimore
(Rick James—MD)

* JUICE I;EWTOK—Love’s Been A Little Bit Hard Dn
Me 16-

W % STEVIE WONDER—Do | Do 21-12

+ YOTO—Rosanna 7-3

# WILLIE NELSON—Always On My Mind 3-1

4 SOFTCEI.L—Tamled Love/Where Did Qur Love Go

oo REO SREWM;OI—Keep The Fire Burnin’

oo PATRICE RUSHEN—Forget Me Nots

© THE ROLLING STONES—Going ToA Go Go B

® HEART—This Man Is Mine B

® AIRSUPPLY—Even The Nights Are Better B

o FLEETWOOD MAC—Hoid Me B

® GLENN FREY—I Found Somebody X

© LARRY ELGART AND HiS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X

© THE MOTELS—Only The Lonely X

® EYE 10 EYE—Nice Girls X

© DARYL HALL AND JOHN OATES—Your Imagination X

% RAY PARKER JR.—The Other Woman 10-5

% THE MOTELS—Only The Lonely 15-13

% VAN HALEN—Dancing In The Street 17-14

* THE STEVE MILLER BAND—Abracadabra 22-15

oo FLEETWOOD MAC—Hoid Me

oo JOURNEY—Still They Ride

® SURVIVOR—Eye Of The Tiger (The Theme From Rocky
Y]

® QUARTERFLASH—Right Kind Of Love B

© JOHN COUGAR—Hurts So Good B

® NAZARETH-—Love Leads To Madness A

WPGC-FM—Washington D.C
Kelly—MD)
1 2.4 SOFT CELL—Tainted Love/Where Did Our Love Go

'S PATIICE RUSHEN—Forget Me Nots 17-12

 THE HUMAN LEAGUE—Don’t You Want Me 53

 RICK SPRINGFIELD—What Kind Of Fool Am | 18-13

* FLEETWOOD MAC—Hold Me 26-20

oo CHICAGO—Hard To Say I'm Sorry

e THE MOTELS—Only The Lonely

© CROSBY, STILLS AND MASH—Wasted On The Way A

© HUEY LEWIS AND THE NEWS—Hape You Love Me
Like You Say A

WFBR-AM—Baltimore
(Andy Szulinski—MD)
W % WILLIE NELSON—Always On My Mind 1-1
% TOTO—Rosanna 24-8
 JUICE NEWTON—Love's Been A Little Bit Hard On
Me 4-2
% ALABAMA—Take Me Down 16-10
* KARLA BONOFF —Personally 17-12
oo STEVIE WONDER--Do | Do
oo KANSAS—Play The Game Tomght
© THE J. GEILS BAND—Angel In Blue A
© THE POINTER SISTERS—American Music A
® CROSBY, STILLS AND NASH—Wasted On The Way A
© THE OAK RIDGE BOYS~So Fine X
© GLENN FREY—I Found Somebedy X
© HERB ALPERT—Route 101 X
© FLEETWOOD MAC—Hold Me B

WCCK-FM —Erie
(Bill Skannon—MD)
s % RAY PARKER JR.—The Other Woman 6-1
% % WILLIE NELSON—Always On My Mind 7-3
* T0T0—Rosanna 12-6
* AR SUPPLY—Even The Nights Are Better 14-7
oo CROSBY, STILLS AND MASH—Wasted On The Way
oo APRIL WINE—Enough Is Enough
© OLIVIA NEWTON-JOHN—Landslide B
® THE REDDINGS—(Sittin’ On) The Dock Of The Bay X
® GARY U.S. BONDS—0Out Of Work X

WKBO-AM —Harrisburg
(Bili Trousdale—MD)
oo AIR SUPPLY—Even The Nights Are Better
oo THE REDDINGS—Sittin’ On The Dock Of The Bay

WGH-AM —Norfolk
(Bob Canada—MD)
% % JUICE NENTON—Love’s Been A Little Bit Hard On
Me 21

%% KARLA BONOFF—Personally 11-3

W LESLIE PEARL—If The Love Fits Wear It 126

% CHICAGO—Hard To Say I'm Sorry 159

* MR SUPPLY—Even The Nights Are Better 18-12

oo STEVIE WONDER-Do | Do

® THE REDDINGS—(Sittin’ On) The Dock Of The Bay A

® DONNA SUMMER—Love's In Control, Finger On The
Trigger A

© EDDIE MONEY—Think I'm In Love A

© ADRIAN GURVITZ—Classic A

© HERB ALPERT—Route 101 A

© THE MOTELS—0Only The Lonely X

© KANSAS—Play The Game Tonight X

® GARY U.S. BONDS—Out Of Work X

® OLIVIA NEWTON-1OHN—Landslide X

® DR. HOOK—Loveline X

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X

© THE STEVE MILLER BAND—Abracadabra X

® HEART—This Man Is Mine X

© FRANKIE MILLER—To Dream The Dream X

© RICK SPRINGRIELD—What Kind Of Fool Am | X

® MELISSA MANCHESTER—You Shoutd Hear How She
Talks X

© DARYL HALL AND JOHN OATES—Your imagination X

WQRK-FM—Norfolk
(Bruce Garraway—MD)
W % RONNIE MILSAP—Any Day Now 11-
% % DIONNE WARWICK AND JOHNNY IATI'IS Friends
In Love 10-8
* TOT0-Rosanna 15-11
% DENIECE WILLIAMS—1t's Gonna Take A Miracle 14-
12
* ALABAMA—Take Me Down 1713
oo CROSBY, STILLS AND MASH—Wasted On The Way
© FLEETWOOD MAC—Hold Me X
® GLENN FREY—| Found Somebody X

© DARYL HALL AND JOHN OATES—Your imagination X

© FRANKIE MILLER—To Dream The Dream X

® GENESIS—Paperlate X

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X

@ CHEAP TRICK—If You Want My Love X

® PATRICE RUSHEN—Forget Me Nots X

© HAIRCUT ONE HUNDRED—Love Plus One X

© DR. HOOK—Loveline X

® RICK SPRINGFIELD—What Kind Of Fool Am { X

® STEVIE NICKS—After The Glitter Fades X

® EYE TO EYE—Nice Giris X

® LESLIE PEARL—If The Love Fits Wear It X

WYRE-AM —Annapolis
(Chuck Bradiey—MD)

L84 M—Take Me Down 13-7

W % STEVIE WONDER—Do | Do 16-8

* THE REDDINGS—(Sittin’ On) The Dock Of The Bay
22:12

% HEART—This Man Is Mine 24-14

* LESLIE PEARL—If The Love Fits Wear It 25-16

© CHICAGD—Hard To Say I'm Sorry B

@ MR SUPPLY—Even The Nights Are Better B

® TOT0—Rosanna B

© FLEETWOOD MAC—Hold Me B

© FRANKIE MILLER—To Dream The Dream A

© GARY U.S. BONDS—Out Of Work A

® THE STEVE MILLER BAND—Abracadabra A

© EDDIE MONEY—Think I'm In Love A

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say A

© JOHN COUGAR—Hurts So Good A

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA-Hooked On Swing A

® OLIVIA NENTON-JOHN—Landslide X

® GLENN FREY—! Found Somebody X

WCAO-AM—Baltimore
{Scott Richards—MD)
% % RONNIE MILSAP—Any Day Now 10-6
% % AR SUPPLY—Even The Nights Are Better 28-17
* JUICE NENTON—Love's Been A Little Bit Hard On
Me5-2
* TOTO—Rosanna 6-4
* NEIL DIAMOND—Be Mine Tomight 20- 14
oo CROSBY, STILLS AND NASH—Wasted On The Way
© LARRY LEE—Don't Talk X
® DR HOOK—Loveline X
o FLEETWOOD MAC—Hold Me B
© CHICAGO—Hard To Say I'm Sorry B

WCAU-FM —Philadelphia
(Elaine DeiCiatto—MD)
s % JOHN COUGAR—Hurts So Good 21-11
# % STEVIE WONDER—Do | Do 28-16
% LESLIE PEARL—If The Love Fits Wear It 43-29.
oo SURVIVOR—Eye Of The Tiger (The Theme From
Rocky I1l)
oo BLONDIE—Istand Of Lost Souls
o THE ROLLING STONES—Going To A Go Go A
© THE STEVE MILLER BAND—Abracadabra A
® CHICAGO—Hard To Say I'm Sorry A
® 38 SPECIAL—Caught Up In You X

WIFI-FM—Philadelphia
(Don Cannon/¥erna McKay—MD)
% % DAZZ BAND—Let It Whip 15-5
# % SURVIVOR—Eye Of The Tiger (The Theme Fromr
Rocky lll) 23-13
% WILLIE NELSON—Always On My Mind 83
# LOVERBOY—When It's Over 17-12
* THE STEVE MILLER BAMD—Abracadabra 30-24
FLEETWOOD MAC—Hold Me
oo CROSBY, STILLS AND NASH—Wasted On The Way
® HEART—-This Man is Mine B
® LESLIE PEARL-If The Love Fits Wear It B
® JOURNEY—Still They Ride B
® CHICAGO—Hard To Say 'm Sorry B
© DARYL HALL AND JOHN OATES—Your Imagination A
® THE GAP BAND—Early In The Morning A
© LARRY ELGART AND HIS MANHATTAN SWiNG
ORCHESTRA—Hooked On Swing A
® XIM WILDE—Kids In America A
© THE J. GEILS BAND-Ange| In Blue X
® BLONDIE—isiand Of Lost Souls X
o NEIL DIAMOND—Be Mine Tonight X
® GENESIS—Paperlate X
© BOW WOW WOW—| Want Candy X
® GARY U.S. BONDS—Out Of Work X
© OLIVIA NEWTON-JOHN—Landslide X
© REQ SPEEDWAGON—Keep The Fire Burnin' X
© THE ROLLING STONES—Going To A Go Go X
® GLENN FREY—| Found Somebody X
® AIR SUPPLY—Even The Nights Are Better X
® EYETO EYE—Nice Girls X
© THE OAK RIDGE BOYS—So Fine X

WRVQ-FM—Richmond
(Bill Thomas—MD)
% % THE HUMAN LEAGUE—Don't You Want Me 9-4

WRQX-FM—Washington D.C.
(Frank Holler—MD)
% % SOFT CELL—Tainted Love/Where Did Our Love Go
1711
% % WILLIE NELSON—Atways On My Mind 18-12
 THE HUMAN LEAGUE—Don't You Wanl Me 8-3
# ASW—Heat Of The Moment 7-4
* JUICE NEWTON—Love's Been A Little Bit Hard On
Me 12-8
© FLEETWOOD MAC—Hold Me A
© DARYL HALL AND JOHN OATES—Your Imagination A
o SURVIVOR—Eye Of The Tiger (The Theme From Rocky
A
® 38 SPECIAL—Caught Up In You X
© JOAM JETT AND THE BLACKHEARTS —Crimson And
Clover X
© LOVERBOY—When it's Over B
@ REQ SPEEDWAGON—Keep The Fire Burnin' B

WQXA-FM-York
(Dan Steele—MD)
% % TOT0—Rosanna 1-1
% % THE HUMAN LEAGUE—Don't You Want Me 3-2
% ASIA—Heat Df The Moment 9-5
* JUICE NEWTON—Love's Been A Little Bit Hard On
Me 10-6
* JOHN COUGAR—Hurts So Good 13-8
oe FLEETWOOD MAC—Hoid Me
oo DARYL HALL AND JOHN OATES-Your Imagination
® LOVERBOY-When it's Over X
o NEIL DIAMOND—Be Mine Tonight X
© VAN HALEN-Dancing In The Street X
® LESLIE PEARL—If The Love Fits Wear It X
® THE ROLLING STONES—Going To A Go Go X
® CHICAGO—Hard To Say I'm Sorry X
® GLENN FREY—-| Found Somebody X
© GARY U.S. BONDS—Out Of Work X
@ AIR SUPPLY~Even The Nights Are Better B
® OLIVIA NENTON-JOHN—Landslide B
® REQ SPEEDWAGON—Keep The Fire Burnin' B

Southeast Region

s & PRIME MOVERS s

KARLA BONOFF - Personally (Epic)

TOTO- Rosanna (Columbia)

JOHN COUGAR- Hurts So Good (Riva/
Mercury)

mmem® TOP ADD ONS s

FLEETWOOD MAC— Hold Me (Warner Bros.)

CHICAGO- Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

VAN HALEN- Dancing In The Street (Warner
Bros.)

s BREAKOU TS semesem

CROSBY, STILLS AND NASH - Wasted On The
Way (Atlantic)

DONNA SUMMER— Love Is In Control (Finger
On The Trigger) (Geffen)

ALAN PARSONS PROJECT— Eye In The Sky
(Arista)

T ———

WANS-FM—Anderson
(Sam Church—MD)
% % JOHN COUGAR—Hurts So Good 8-3
# % 38 SPECIAL—Caught Up In You 9-5
% NKANSAS—Piay The Game Tonight 11-9
* RAINBOW-Stone Cold 19-15
% SURVIVOR—Eye Of The Tiger (The Theme From
Rocky Il) 28-23
o THE ALAN PARSONS PROJECT—Eye In The Sky
oe 707—Mega Force
© CROSBY, STILLS AND NASH—Wasted On The Way A
® CHEAP TRICK—If You Want My Love A
® HAIRCUT ONE HUNDRED—Love Plus One A
® CHICAGO—Hard To Say I'm Sorry X
® GARY U.S. BONDS—0ut Of Work X
© QUARTERFLASH—Right Kind Of Love X
© REO SPEEDWAGON—Keep The Fire Burnin’ X
© FRANKIE MILLER—To Dream The Dream X
© DARYL HALL AND JOHN OATES—Your Imagination X
® GENESIS—Paperlate X
© THE ROLLING STONES—Going To A Go Go X
® RICK BOWLES—Too Good To Turn Back Now X
© FLEETWOOD MAC—Hold Me B
® GLENN FREY—I Found Somebody B
® AIR SUPPLY—Even The Nights Are Better B

WISE-AM—Asheville
{John Stevens—MO)
% % THE STEVE MILLER BAND—Abracadabra 26-18
% % RICK SPRINGRIELD—What Kind Of Foot Am | 30-21
# SOFT CELL—Tainted Love/Where Did Our Love Go 8-

1

% ALABAMA—Take Me Down 14-11

* JOHN COUGAR—Hurts So Good 17-14

oo QUARTERFLASH—Right Kind Of Love

oo CROSBY, STILLS AND NASH—Wasted On The Way

© MELISSA MANCHESTER—You Should Hear How She
Talks A

® RICK BOWLES—Too Good To Turn Back Now A

© THE POINTER SISTERS—America Music A

© FRANKIE MILLER—To Dream The Dream X

® AIR SUPPLY—Even The Nights Are Better X

® GARY U.S. BONDS—Out Of Work X

® PATRICE RUSHEN—Forget Me Nots X

® OLIVIA NEWTON-JOHN—Lands!ide X

o NEIL DIAMOND-Be Mine Tonight X

® KIM WILDE—Kids in America X

© REQ SPEEDWAGON—Keep The Fire Burnin' B

© FLEETWOOD MAC—Hold Me B

© THE ROLLING STONES—Going ToA Go Go B

® GLENN FREY - Found Somebody B

@ DARYL HALL AMD JOHN OATES—Your imaginalion B

© VAN HALEN—Dancing In The Street B

® CHICAGO—Hard To Say I'm Sorry B

WwWWW . americanradiohistorv.com

WQXI-FM—Atlanta
(Jeff McCartney—MD)
o % RICK SPRINGFIELD—What Kind Of Fool Am | 17-10
* % CHICAGO—Hard To Say I'm Sorry 18-13
 LARRY ELGART AND HiS MANHATTAN SWING
ORCHESTRA-21-15
oo CROSBY, STILLS AND MASH—Wasted On The Way
L ﬁIIJI:WOI—Eye Of The Tiger (The Theme From Rocky
)
® GARY U.S. BONDS—Out Of Work B
© DARYL HALL AND JOHN OATES—Your imagination A
© GLENN FREY— Found Somebody X
© QUARTERFLASH—Right Kind Of Love X

WZGC-FM—Atlanta
(John Young—MD)
% % ASIA—Heat Of The Moment 2-1
% % STEVIE WONOER—Do | Do 29-21
% DAZZ BAND—Let it Whip 189
* EYE TO EYE-Nice Girls 17-10
% LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing 23-15
© FLEETWOOD MAC—Hold Me B
® YAN HALEN—Dancing in The Street B
© THE STEVE MILLER BAND—Abracadabra B
© THE ROLLING STONES—Going To A Go Go B
© KARLA BONOFF—Personally A
® REO SPEEDWAGON—Keep The Fire Burnin’ A
© HERB ALPERT—Route 101 A
© CROSBY, STILLS AND NASH—Wasted On The Way A
© DARYL HALL AND JOHN OATES—Your Imagination X
® GLENN FREY—| Found Somebody X
© GARY U.S. BONDS—Out Of Work X

WQXI-AM—Atlanta
(). Jackson—MD)
% CHICAGO—Hard To Say I'm Sorry 12-8
% % LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing 15-9
% THE MOTELS—Only The Lonely 17-14
® STEVIE WONDER—Do | Do B
© FLEETWOOD MAC—Hold Me B
@ AIR SUPPLY—Even The Nights Are Better A
® PATRICE RUSHEN—Forget Me Nots A

WBBQ-AM—Augusta
(Bruce Stevens—MD)
W % DAZZ BAND—Let It Whip 3-2
* % SOFT CELL—Tainted Love 15-10
# VAN HALEN—Dancing In The Street 17-12
* §gl2V0IV0I—Eye Of The Tiger (Theme From Rocky I11)

* CHICAGO—Hard To Say I'm Sorry 26-22

® CROSBY, STILLS AND NASH—Wasted On The Way A

© DONNA SUMMERS—Love's In Control, Finger On The
Trigger A

© HAIRCUT ONE HUNDRED—Love Plus One A

© HERB ALPERT—Route 101 A

© THE POINTER SISTERS—American Music A

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say B

© THE STEVE MILLER BAND—Abracadabra B

® STEVIE WONDER—-Do | Do B

© THE ROLLING STONES—Going To A Go Go X

© JOURNEY—Still They Ride X

® BLONDIE—Island Of Lost Souls X

© GLENN FREY—I Found Somebody X

@ AR SUPPLY—Even The Nights Are Better X

© DARYL HALL AND JOHN OATES—Your Imagination X

© REQ SPEEDWAGON—Keep The Fire Burnin’ X

© QUARTERFLASH—Right Kind Of Love X

® LESLIE PEARL—If The Love Fits Wear It X

© GARY U.S. BONDS—Out Of Work X

© FLEETWOOD MAC—Hold Me X

WKXX-FM - Birmingham
(Chris Trane—MD)
W % ALABAMA—Take Me Down 16-8
ok IUIC(E, NEWTON—Love's Been A Little Hard On Me
18-1
* TOTO—Rosanna 10-4
% RONNIE MILSAP—Any Day Now 17-11
+ AIR SUPPLY—Even The Nights Are Better 24-19
© CHICAGO—Hard To Say I'm Sorry A
® RICK SPRINGFIELD—What Kind Of Fool Am i B
© JOURNEY—Still They Ride B

WSGN-AM—Birmingham
(Sandra Chandier—MD)

% KARLA BONOFF—Personalty 12-7

%% SHEENA EASTON—When He Shines 11-8

 STEVIE NICKS—After The Glitter Fades 19-12

% THE MOTELS—Only The Lonely 18-13

* NEIL DIAMOND—Be Mine Tonight 20-14

© STEVIE WONDER—Do | Do A

© HERB ALPERT—Route 101 A

® CROSBY, STILLS AND NASH—Wasted On The Way A

® LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X

© GARY U.S. BONDS—Out Of Work X

® JOHN COUGAR—Hurts So Good B

® HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say B

© GLENN FREY—| Found Somebody B

© FLEETWOOD MAC—Hold Me B

® LESLIE PEARL—If The Love Fits Wear It B _

WAYS-AM —Charlotte
(Lou Simon—MD)
# % TOTO—Rosanna 1-1
% ASIA—Heat Of The Moment 4.2
% THE MOTELS—0nly The Lonely 9-7
* KARLA BONOFF—Personally 1211
* RICK BOWLS—Too Good To Turn Back Now 24-19
oo VAN HALEN—Dancing In The Streets
oo SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 1)
® EYE T0 EYE—Nice Girls B
® BLONDIE~Istand Of Lost Souls B
© FLEETWOOD MAC—Hold Me B
® GLENN FREY—I Found Somebody A
® THE ROLUING STONES—Going To A Go Go X
© GARY U.S. BONDS— Qut Of Work X
© HERB ALPERT—Route 101 X
© DONNIE IRIS—My Girl X
© RICK SPRINGRIELD—What Kind Of Fool Am | X
® STEVE NICKS—After The Glitter Fades X
® HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

WBCY-FM—Charlotte
(Bob Kaghan—MD)
% % EYE TO EYE—Nice Girls 4-1
W % KARLA BONOFF—Personally 7-5
 SOFY CELL—Tainted Love/Whe e Did Our Love Go
 THE STEVE MILLER BAND—Abracadabra 19-11
* CHICAGO—Hard To Say I'm Sorry 19-11
© FLEETWOOD MAC—HO{d Me B
® AIR SUPPLY—Even The Nights Are Better B
© THE POINTER SISTERS—American Music A
© CROSBY, STILLS AND NASH—Wasted On The Way A
© THE ALAN PARSONS PROJECT—Eye In The Sky A
© KANSAS—Play The Game Tonight X
® HEART—This Man Is Mine X
© HERB ALPERT—Route 101 X
o THE ROLLING STONES—Going To A Go Go X
@ DARYL HALL AND JOHN OATES—Your Imagination X

WSKZ-FM—Chattanooga
(David Carroll—MD)
# % ALABAMA—Take Me Down 11-4

% % SOFT CELL—Tainted Love/Where Did Our Love Go
17-11

+ 38 SPECIAL—Caught Up In You 10-5

* THE MOTELS—Only The Lonely 19-16

 EVETO EYE—~Nice Girls 20-17

oo KARLA BONOFF —Personally

oo RICK SPRINGRIELD—What Kind Of Fool Am |

® SURVIVOR—Eye Of The Tiger (The Theme From Rocky
1A

® GENESIS—Paperlate A

® QUARTERFLASH—Right Kind Of Love A

© JON AND VANGELIS—I'll Find My Way Home X

© VAN HALEM—Dancing In The Street X

® GARY UU.S. BONDS—Out Of Work X

@ DARYL HALL AND JOHN OATES—Your Imagination X

© FLEETWOOD MAC—Hold Me X

WCKX-FM —Clearwater

oo AR SUPPLY—Even The Nights Aze Better
®e CHICAG0—Hard To Say I'm Sorry

© TOTO-Rosanna A

WFLB-AM—Fayetteville
(Larry Canon—MD)
o % DAZZ BAND—Let it Whip 13-8
% % KARLA BONOFF—Personally 22-12
# RICK SPRINGFIELD—What Kind Of Fool Am | 24-17
 ONE WAY —Cutie Pie 26-19
* AIR SUPPLY—Even The Nights Are Better 29-39
© EDDIE MONEY—Think I'm In Love A
® THE ROLLING STONES—Going To A Go Ga A
© GARY U.S. BONDS—Out Of Work A
© HERB ALPERT—Route 101 A
© FRANKIE MILLER—To Dream The Dream A
® CROSBY, STILLS AND NASH—Wasted On The Way A
© THE POINTER SISTERS—American Music A
® CHEAP TRICK—1f You Want My Love A
® HAIRCUT ONE HUNDRED—Love Plus Ore X
© THE OAK RIDGE BOYS—So Fine X
® THE STEVE MILLER BAND—Abracadabra X
© THE REDDINGS—Sittin’ On The Dock Of The Bay X
© THE MONROES—What Do All the People Know X
® SURVIVOR—Eye Of The Tiger (The Theme From Rocky
My X
© VAN HALEN—Dancing In The Street X
® KANSAS—Play The Game Tonight X
© BOW WOW WOW—| Want Candy X
® RICK JAMES—Dance Wit' Me X
© THE J. GEILS BAND—Angei In Blue B
© DARYL HALL AND JOHN OATES—Your Imagination B
© BLONDIE—Island Of Lost Souls B
© FLEETWOOD MAC—Hold Me B
© QUARTERFLASH—Right Kind Of Love B
© THE MOTELS—Only The Lonely B
® EYE TO EYE—Nice Girls B

WAXY-FM—Ft. Lauderdale
(Rick Shaw—MD)
% T0T0—Rosanna 5-3
o % THE HUMAN LEAGUE—Don't You Want Me 6-4
% DENIECE WILLIAMS—It's Gonna Take A Miracle 8-5
* l';HCE NEWTON—Love's Been A Little Bit Hard On
e 13-8
* KARLA BONOFF—Personally 129
oo CHICAGO—Hard To Say I'm Sorry
oo CROSBY, STILLS AND MASH—Wasted On The Way
© JOURMEY—Still They Ride B
© REQ SPEEDWAGON—Keep The Fire Burnin' B
© FLEETWOOD MAC—Hold Me X
® BLONDIE—Island Of Lost Souls X
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

WIDX-AM —Jackson
(Bill Crews—MD)
o THE REDDINGS—Sittin’ On The Dock of The Bay
oo DARYL HALL AND JOHN OATES—Your Imagination
© THE STEVE MILLER BAND—Abracadabra A
© THE ROLLING STOMES—Going To A Go Go A
© QUARTERFLASH—Right Kind Of Love A
. T.EI:JSASA MANCHESTER—You Should Hear How She
alks
® JOURNEY—Still They Ride X
® JOHN COUGAR—Hurts So Good X
® .38 SPECIAL—Caught Up In You X
® ASIA—Heat Of The Moment X
® RAINBOW—Stone Cold X
© KiM WILDE—Kids In America X
© REQ SPEEDWAGON—Keep The Fire Burnin’ X
© VAN HALEN—Dancing In The Street X

WOKI-AM—Knoxville
(Gary Adkins—MD)
% TOT0—Rosanna 1-1
W% ASIA—Heat Of The Moment 2-2
 THE HUMAN LEAGUE—Don't You Want Me 6-4
* EYE TO EYE—Nice Girls 17-14
* g?ﬁil]cm—Tainted Love/Where Did Our Love Go
oo CROSBY, STILLS AND NASH—Wasted On The Way
oo DONNA SUMMERS—Love’s In Control, Finger On
The Trigger
© EDDIE MONEY—Think I'm In Love A
© STEVIE WONDER—Do | Do A
© ROBERTA FLACK—Making Love A
® BILLY 1DOL—Hot In The City A
® DR. HOOK—Loveline X
© OLIVIA NEWTON-JOHN—Landslide X
© APRIL WINE—Enough Is Enough X
© QUARTERFLASH—Right Kind Of Love X
® GENESIS—Paperlate X
® LESUE PEARL—If The Love Fits Wear It X
© SCORPIONS—No One Like You X
© FLEETWOOD MAC—Hold Me B
® REQ SPEEDWAGON—Keep The Fire Burnin' B
® GARY U.S. BONDS—Out Of Work B
® PATRICE RUSHEN—Forget Me Nots B
© THE ROLLING STONES—Going To A Go Go B
© DARYL HALL ANO JOHN OATES—Your Imagination B
@ RICK BOWLES—Too Good To Turn Back Now B
© KIM WILDE - Kids In America B

WIVY-FM—Jacksonville
{Dave Scott—MD)

% JOHN COUGAR—Hurts So Good 17-9

¥ % KARLA BONOFF—Personally 25-15

% RONNIE MILSAP—Any Day Now 21-16

% THE MOTELS—Only The Lonely 29-20

* ALABAMA—Take Me Down 32-26

© FLEETWOOD MAC-Hold Me A

® YAN HALEN—Dancing In The Street A

© KIM WILDE—Kids In Amenica A

. ISalJR\lIW)R—Eye Of The Tiger (Theme From Rocky I}

@ AR SUPPLY—Even The Nights Are Better B

® STEVIE NICKS—After The Glitter Fades B

© DARYL HALL AND JOHN OATES—Your Imagination B
® GLENN FREY—| Found Somebody X

® NEIL DIAMOND—Be Mine Tonight X

KLAZ-FM-Little Rock
{Rhonda Kurtis—MD)
% % KARLA BONOFF—Personally 17-11
& STEVIE MICKS—After The Glitter Fades 18-12
 JOHN SCHNEIDER—Dreamin’ 22-17
% ROSANNE CASH—Ain't No Money 28-23
#* CHICAGO—Hard To Say I'm Sorry 29-24
oo LESLIE PEARL—If The Love Fits Wear It
oo CROSBY, STILLS AND NASH—Wasted On The Way
® DR. HOOK—Loveline A
© B). THOMAS—But Love Me A
© DENIECE WILLIAMS—It's Gonna Take A Miracle B
® GLENN FREY—| Found Somebody B

(Continued on next page)
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® Continued from opposite page

© NEIL DIAMOND—Be Mine Tonight B

© RICK SPRINGFIELD—What Kind 0f Fool Am | B
© FLEETWOOD MAC —Hold Me B

© DOLLY PARTON—Heartbreak Express X

© THE OAX RIDGE BOYS—So Fine X

WHBQ-AM —Memphis
(Charles Duvail-MD)

s % KARLA BONOFF—Peronally 9-6

% % AIR SUPPLY—Even The Nights Are Better 20-8

% ALABAMA-Take Me Down 13-7

* LESLIE PEARL-If The Love Fits Wear it 14-11

* CHICAGO-—-Hard To Say I'm Sorry 18-14

oo CROSBY, STILLS AND MASH--Wasted On The Way

oo FLEETWO0D MAC—Hold Me

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing A

® GREG GUIDRY-In To My Love X

o HUEY LEWIS AND THE NEWS - Hope You Love Me
Like You Say X

© SHAOIN' STEVENS—You Drive Me Crazy X

© STEVIE NICKS—After The Glitter Fades B

WMC-FM—Memphis
(Tom Prestigiacomo—MD)
s % ALABAMA-Take Me Down 10-4
* % JOHN COUGAR-Hurts So Good 11-6
% DAZZ BAND-Let It Whip 16-10
+ PATRICE RUSHEN-Forget Me Nets 20-14
# MR SUPPLY—Even The Nights Are Better 22-15
oe CROSBY, STILL AND NASH-Wasted On The Way
oo MELISSA MANCHESTER--You Should Hear How She

Talks
© THE REDDINGS—Sittin' On The Dock 01 The Bay A

WHYI-FM—Miami
(Colleen Cassidy—MD)

% % SOUL SONIC FORCE-Planet Rock 8-3

* % TOTO—Rosanna 14-10

* PAUL McCARTNEY AND STEVIE WONDER-—-Ebony
And Ivory 1-1

% ASIA-Heat Of The Moment 4-2

+ DAZZ BAND~Let It Whip 118

oo THE GAP BAND—Early In The Morning

oo DONNA SUMMERS—Love Is In Control

© BLONDIE~Island Of Lost Souls A

® THE MAMAGERS —~Shake It Up, Shake It Up A

® REQ SPEEDWAGON—Keep The Fire Burnin' X

® FOREIGNER~Break It Up X

® KIM WILDE—Kids In America X

© KARLA BONOFF—Personally X

© ONE WAY-Cutie Pie X

o FLEETWOOD MAC-Hold Me X

© DREAMGIRLS FEATURING JENNIFER HOLLIDAY-And
I'm Telling You I'm Not Going X

© SURVIVOR—Eye Of The Tiger (The Theme From Rocky

1B
® HAIRCUT ONE HUNDRED--Love Plus One B

WINZ-FM—Miami
(Johnny Dolan—MD)
s % DAZZ BAND—Let It Whip 129
%% JOHN COUGAR-Hurts So Good 16-12
* ONE WAY--Cutie Pie 17-15
% PAUL McCARTNEY-Tug Of War 19-16
* ASIA—Heat Of The Moment 8.7
oo THE MOTELS—0nly The Lonely
oo 38 SPECIAL—Caught Up In You
© THE GAP BAND—Early In The Morning B
® MISSING PERSONS-Words B
® SURVIVOR—Eye Of The Tiger (The Theme From Rocky
IDE
® FRANK ZAPPA-Valley Girls A

WHHY-FM—Montgomery
(Neil Harrison—MD)
s 38 SPECIAL~Caught Up In You 17-12
s % HUEY LEWIS AND THE NEWS-Hope You Love Me
Like You Say 23-15

* JUICE NEWTON—Love's Been A Little Bit Hard On
Me 84

* EYETO EYE-Nice Girls 25-16

% THE J. GEILS BAND—Ange! In Blue 27-23

o CROSBY, STILL AND NASH-Wasted On The Way

oo GARY U.S. BONDS—0ut Of Work

© THE STEVE MILLER BAND—Abracadabra A

© LESUIE PEARL—If The Love Fits Wear It A

© JOURNEY-Still They Ride X

® SURVIVOR-Eye Of The Tiger (The Theme From Rocky
X

© FLEETWOOD MAC-- Hold Me X

® AR SUPPLY—-Even The Nights Are Better X

© OLIVIA NEWTON-SOHN—Landslide X

© THE OAK RIDGE BOYS-So Fine X'

® SOFT CELL-Tainted Love/Where Did Qur Love Go B

® KANSAS—Play The Game Tonight B

© RICK SPRINGFIELD—What Kind Of Fool Am | B

® GLENN FREY-| Found Somebody B

WWKX-FM—Nashville
(Bryan Sargent—-MD)

s % KARLA BONOFF—Personally 20-13

s RICK SPRINGFIELD-What Kind Of Fool Am 1 25-15

* JOHN COUGAR—Hurts So Good 9-5

% THE MOTELS—Only The Lonely 19-12

“ PATRICE RUSHEN—Forget Me Nots 22-16

oo CROSBY, STILLS AND NASH—Wasted On The Way

oo DARYL HALL AND JOHN OATES—~Your Imagination

. SUIAVWOH—Eye 0Of The Tiger (The Theme From Rocky
1)}

® QUARTERFLASH--Right Kind Of Love A

© THE ). GEILS BAND-Angel In Blue X

© VAN HALEN-Dancing In The Street X

© FLEETWOOD MAC—Hold Me X

® GLENN FREY~| Found Somebody X

© GARY U).S. BONDS-Qut Of Work X

© THE OAK RIDGE BOYS—So Fine D

® DR HOOK~Loveline D

© THE STEVE MILLER BAND—Abracadabra B

© DAZZ BAND—Let It Whip B

® CHICAGO—Hard To Say I'm Sorry B

. IELISSAB MANCHESTER-You Should Hear How She
Talks

WBJW-FM—0Orlando
(Terry Long—-MD)
* % JOHN COUGAR-Hurts So Geod 10-7
% % THE MOTELS—Only The Lonely 28-22
* JOURNEY -Still They Ride 30-23
+ SURVIVOR—Eye Of The Tiger (The Theme From
Rocky IIl) 33-26
* DAZZ BAND—Let It Whip 36-28
oo FLEETWOOD MAC—Hold Me
os MR SUPPLY—Even The Nights Are Better
© HERB ALPERT—-Route 101 A
© HAIRCUT OME HUNDRED-Loxe Plus One A
© FRAMEIE WILLER-To Dream The Dream A
© MADELINE KAME-You Can A
® REQ IPEEDWAGOM -Keep The Fire Burnin' B
® EYE TO EYE-Nice Girls B
© THE ROLLING STONES~Going To A Go Go X
© STEVIE WONDER-Do | Do X
© DARYL HALL AND JOHN OATES—Your Imagination X
© JOM AND VANGEIS- ')l Find My Way Home X
® LESLIE PEARL-If The Love Fits Wear It X
© THE MONROES—What Do All The People Know X

Radio

® Continued from page 24

City is Sudbrink’s WLAC and
WIYN. The Sudbrink chain, which
also owns KDUK and KPOI Hono-
lulu, WNWS Miami and WJYO Or-
lando, is reportedly looking to divest
itself of most of its stations in order
to develop its cable operations.
*x k K

Midas Touch: In addition to
WMAK-FM’s transition, Drake-
Chenault has also added KREM
Spokane to the “Hitparade” fold.
The station was a soft rocker. Vox
Jox has also learned that a New
York station is experimenting with
the format and is expected to make

the switch within 30 days.

Bob Christie has exited as pro-
gram director of KHOW Denver.
No replacement has been named,
with vice president/general man-
ager Sam Sherwood assuming pro-
gramming duties. ... Yvonne Dan-
iels is the new morning drive
personality at WJPC Chicago. ...
Bobby Ocean, formerly at KWST, is
moving to afternoon drives at K-101
San Francisco. . . . Laurie Allen is the
new evening personality at KIIS-
FM Los Angeles, replacing Don
Geronimo.

* X %

Among the forums on the slate for
the National Assn. of Broadcasters
programming convention in New
Orleans in August are “A Day In
The Life Of A Major Market Pro-
gram Director” and “A Day In The
Life Of A Small Market Program

Director.” - The sessions will detail a
number of situations which could
arise during a typical and/or non-
typical programmer’s day.

* *x %

Dave Roberts has been named
manager of market research for the
CBS FM group. He will continue as
program director of KRQR San
Francisco. . .. All the network’s FM
program director recently convened
at Arbitron’s Beltsville, Md. facility
to examine the diary process. ...
Howard Premer named vice presi-
dent and station manager of WKAT
Miami. He was news director. Re-
placing him at that post is Rhonda
Victor. New program director and
afternoon drive personality is Jack
McDermott.

George Bradt is named program
director of WBRU Providence. He
has been with the station since 1979,
serving most recently as assistant
program director. . . . Bill Gardner is
appointed vice president of pro-
gramming for SBI stations KLLS
and KCCW San Antonio. He was
the morning man on WFYR Chi-
cago. ... Charles M. Gross joins the
Insilco Broadcast Group as program
director of WELI New Haven.
Gross, who uses the air name of
Chuck Kelly, was program director/
music director and morning and af-
ternoon drive personality at KYST
Texas City, near Houston.

*x Kk Kk
Howie Castle is named program

director of WDVE Pittsburgh, suc-
ceeding Dave Lange, the new oper-

Radio’s Forgotten Man

® Continued from page 28

diminishing returns. Some stations
are so loud they’re fatiguing. Even
the equipment manufacturers who
started the loudness thing in the first
place are beginning to say, ‘hey fel-
las back off a bit.” ”

So what’s wrong with loudness?
Nothing, in theory. The problem be-
gins when loudness is achieved at
the expense of a clean, natural
sound. The more cluttered or proc-
essed a sound is, the more quickly a
listener is driven away. “The au-
dience is affected on the uncon-
scious level,” says Loupas, who ad-
mits that “theoretically no
processing would be ideal for quar-
ter hour maintenance but it’s a lux-
ury most stations do not have. Proc-
essing originally came about to keep
the AM signal within bandwidth tol-
erance, today it is necessary to lower
the signal to noise ratio.”

Wein agrees that the lowest
amount of noise is his primary goal,
and he achtieves it predominantly
through meticulous maintenance.
“The whole trick is to keep the basics
in perfect order, that way you don’t
need extra processing to correct a
problem somewhere back in the au-
dio chain.” While Wein admits he
does use a small amount of process-
ing, he concentrates more on modi-
fications with the basic equipment.
“The shortest path for audio is the
best, especially on FM, so you have
to make sure nothing gets in the way
of a clean sound. It’s the old theory,
“Garbage In, Garbage Out.””

“The problem,” says Loupas, “is
that often processing becomes a part
of programming. You un-process to
make people listen. Radio people
may be turned on by compression,
limiting or equalization, but au-
diences are driven away. The au-
dience doesn’t want all that stuff; it
wants a signal that’s easy to listen
0.” And what makes it easy to listen

to? The fact that it’s clean and natu-
ral, “Closest to reality,” says Loupas.
“If it's busy and compressed, it’s
‘fatiguing. When a station has high
cumes and no quarter hours you bet-
ter start looking to engineering for
your problem.”

“‘Looking to engineering” is
something management isstarting to
do. Not only are managers and chief
engineers talking to each other
they’re understanding one another.
“I've got input into all fields now
where before it was just engineer-
ing” says Green, who considers his
background as a disk jockey an as-
set. “Today, as an engineer, my
philosophies or opinions on pro-
gramming, news or sales are sought
out and respected.”

Green feels the change has come
because “management is realizing
they cannot accomplish all they
want to without some good input
from engineering people.” At the
same time, engineers are having
some realizations of their own. “No-
body engineers for engineering sake.
Engineering can’t get you numbers,
but it sure can take them away,” ad-
vises Loupas. “It must be a tool for
programming.”

“The trend has started,” says Burns.
“Engineers are not only part of the
team, they’re becoming the star
players.” That statement will hold
even more weight in the future when
radio really begins to compete with
other media. “The technical criteria
of radio is so far inferior to some of
the new services that will be avail-
able,” warns Loupas. “Broadcasters
looking at a rating report and saying
‘We’re number one’ are not allowing
for the people who are not being
considered in that report. They may
be number one among radio stations
but once that survey includes cas-
settes, MTV, and the new tech-
nologies, watch out! If those factors
are ignored, they’ll destroy you later
on.”

www americanradiohistorv com

Vox Jox

ations director at WSHE and
WSREF. Castle was program director
at WSYR Syracuse. ... Kris Chan-
dler takes the reins as operations
manager for WFIL and WUSL
Philadelphia. He was program di-
rector of WUSL. Leaving WFIL is
program director Dean Tylor. ...
Jack Swanson is appointed director
of programming operations for
KGO-AM-FM San Francisco, suc-
ceeding Jerry Johnson, who is pur-
suing other interests. Swanson was
news director of the AM station.
Bob Biernacki has been upped to
vice president and general manager

of WOR New York, succeeding Rick
Devlin. He was Devlin’s assistant. . . .
Clayt Kaufman is named to the
newly created post of station man-
ager of WCCO Minneapolis. He was
national sales manager and director
of broadcast operations. ... Zemira
Jones is named general manager of
WLYT Cleveland. He was with
WIJZ-TV Baltimore. Jones succeeds
Curtis Shaw, who continues to over-
see operations at sister station
WIMO. ... Joe Bacarella joins WIR
Detroit as operations manager, suc-
ceeding Joe Martelle, who resigned.

(Continued on page 38)

BILLBOARD RADIO JOB MART

+ Position Wanted

ADDRESS ALL ADS: JEFF SERRETTE
illhﬂ Job nn 1515 Iml;.l‘ Now_ York,

+ Position Y. 10036. Prene: [212) 7 lecalty] o
1]
Available i e

. :%v::;sinch |  PAYMENT MUsT ACCOMPANY ORDER ||
: I

: Name
WE ACCEPT | Address
ALL MAJOR { City State Zip
CREDIT CARDS : Telephone

i

POSITION AVAILABLE

PROFESSIONAL
WANTED

Unless you are a true honest to god
air personality with expertise in AOR/
TOP TRACKS radio, don't bother
to send a tape to:

DAVE FORMAN
Director of Programming
KEZY
1190 East Ball Road
Anaheim, CA 92805

HOT NUMBER

Texas’ most talked about
CHR-KBFM-104 is looking for
a production programmer.
Tape and resume to:

STEVE OWENS
P.O. Box 3764
McAllen, TX 78501

SERVICES

|EzECTR/C]
WEEN/E.

For Free Samples of Radio's
most popular DJ Personality
gag service in World Radio,
write:

The Electric Weenie

P.O. Box 25-866
Honolulu, Hawail 96825

(808) 395-9600

SONGWRITERS

If it's GOOD we can get it
listened to in Nashville &
Muscle Shoals. Full critique
$5.95 per song—send tape
with lyrics to:

SOUTHEASTERN

SONG BROKERS
P.O. Box 1516
Decatur, ALA 35602

INSIDE COUNTRY

Designed With The Country DJ In
Mlnd Current artist bios, Monthly
Calendar, Country Trivia. We do the
research! You sound informed! Send

for FREE sample.

Inside Country
6000 Fulton Ave., Suite 12-8B
Van Nuys, CA 91401

CURRENT AND
CLASSIC AIRCHECKS!

Current issue # 27 features KFI/Lohman
& Barkley, KFRC/Dave Sholin, KRLA/
Humble Harv, KRTH/Dean Goss, KUBE—
Seattle, KMEL/Alex Bennett, and the KSFX
to KGO-FM changeover. Cassettes, $5.50.
CLASSIC issue #C-20 features KMAK/
Robert W. Morgan—1962, KCBQ/Rich
Brother Robbin—1971, KHJ/Charlie Tuna—
1971, KGBS/Hudson & Landry—1974,
KHJ/Tom Dooley—1974, plus KRLA/Bob
Dayton—1968. Cassettes, $10.50.

CALIFORNIA AIRCHECK
DEPT. BB, BOX 4408
SAN DIEGO, CA 92104

I EMBROIDERED EMBLEMS _]
| We make emblems for the broadcast in- I
I dustry. Promote your station with low-cost, I
high-quality emblems. Will be the hottest
items your station has to offer. Will outiast '
any T-Shirt or sticker.
FIREBALL MGMT. '
P.O. Box 588
| Freeport, NY 11520 |
L (416) 223-1244 J

s RADIO PERSONNEL NEEDED
if you are currently employed but (hlnkmg
of improving your posmon 'in the future,”
or if you are “in between" and looking
NATIONAL can help. We specialize in radio
personnel placement. For complete con-
fidential details including registration form,
enclose $1.00 postage and handling.
NATIONAL BROADCAST
TALENT COORDINATORS
Dept. L, P.O. Box 20551
Birmingham, AL 35216
(205) 822-9144 I

JOB MART CLASSIFIED
ADVERTISING
DOESN’T COST,

IT PAYS.
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PETE TOWNSHEND-AIl The Best Cowboys Have Chinese Eyes,

Atco

Rock Albums

ARTIST-Title, Label

ASIA-
Asia, Geffen

.38 SPECIAL-Special Forces, A&M

JOHN COUGAR-American Fool, Riva/ Mercury
(Polygram)

THE MOTELS-AIl Four One, Capito!
KANSAS—-Viny! Confessions, Kirshner
SURVIVOR—Eye Of The Tiger, Scotti Bros.

THE ROLLING STONES-Still Life, Rolling Stones
Records

VAN HALEN-Diver Down, Warner Bros.
SCORPIONS—Blackout, Mercury

QUEEN—Hot Space, Elektra

GENESIS—Three Sides Live, Atlantic
fLEhE)TWOOD MAC—-Hold Me, Warner Bros. (12
inc

RAINBOW-Straight Between The Eyes, Mercury
(Polygram)

HEART—-Private Audition, Epic

THE ALAN PARSONS PROJECT—Eye In The Sky,
Arista

REQ SPEEDWAGON—-Good Trouble, Epic
GLENN FREY—No Fun Aloud, Elektra/Asylum

PETE TOWNSHEND-AIl The Best Cowboys Have
Chinese Eyes, Atco

CHEAP TRICK—0One On One, Epic (CBS)

THE STEVE MILLER BAND—Abracadabra, Capitol
GARY U.S. BONDS—On The Line, EMI-America
TOTO-Toto IV, Columbia

A FLOCK OF SEAGULLS-A Flock Of Seagulls, Jive/

Arista

PAUL McCARTNEY-Tug Of War, Columbia
707-Megaforce, Boardwalk
AXE-Offering, Atco

THE SHERBS—Defying Gravity, Atco

FRANKIE MILLER BAND—Standing On The Edge,
MSS/ Capitol

APRIL WINE—Enough Is Enough, Capitot (12-inch)
FRANK ZAPPA-A Ship Arriving Too Late To Save A

Drowning Witch, Barking Pumpkin

HUMAN LEAGUE-Dare, A&M

EDDIE MONEY—No Control, Columbia (EP)
THE CLASH-Combat Rock, Epic

JOHN WAITE—(gnition, Chrysalis

JETHRO TULL—-Broad Sword & The Beast, Chrysalis

GREG KIHN—Kihntinued, Beserkley
ALDO NOVA-Aldo Nova, Portrait

FRANKE & THE KNOCKOUTS—Below The Belt,
Millennium

THE MONROES—The Monroes, Alfa
DAVE EDMUNDS—-D.E. 7th, Columbia
LOVERBOY—Get Lucky, Columbia

MARSHALL CRENSHAW—Marshall Crenshaw, Warner

Bros.
SQUEEZE-Sweets From The Stranger, A&M
ELTON JOHN=Jump Up, Geffen

CROSBY, STILLS AND NASH—Wasted On The Way,

Atlantic (12 inch)
SOFT CELL—Non-Stop Erotic Cabaret, Sire

BOW WOW WOW—The Last Of The Mohicans, RCA

HUEY LEWIS AND THE NEWS—Picture This,
Chrysalis

ROXY MUSIC—Avalon, Warner/EG
HAIRCUT ONE HUNDRED—Pelican West, Arista

Top Adds

‘GENESIS—Three Sides Live, Atlantic

CROSBY, STILLS AND NASH—Wasted On The Way, Atlantic (12

inch)

EDDIE MONEY—No Control, Columbia (EP)

FRANK ZAPPA-A Ship Arriving Too Late To Save A Drowning
Witch, Barking Pumpkin

THE CLOCKS—The Clocks, Boulevard

ROXY MUSIC—Avalon, Warner/EG

AXE~Offering, Atco

FLEETWOOD MAC—Hold Me, Warner Bros. (12 inch)
APRIL WINE—Enough Is Enough, Capitol (12 inch)
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Survey For Week Ending 6/26/82

Top Tracks

ARTIST-Title, Label

.38 SPECIAL-
Caught Up In You, A&M

WEEKS
L\ 18:1

JOHN COUGAR-Hurts So Good, Riva/Mercury
(Polygram)

VAN HALEN-Dancing In The Streets, Warner Bros.
SCORPIONS—No One Like You, Mercury
KANSAS—Play The Game Tonight, Kirshner (Epic)
THE MOTELS—Cnly The Lonely, Capitol
GENESIS—Paperlate, Atlantic

THE ROLLING STONES-Going To A Go Go, Rolling
Stones (Atlantic)

SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 111), Scotti Bros.

REO SPEEDWAGON—Keep The Fire Burning, Epic
RAINBOW—Stone Cold, Mercury

FRANK ZAPPA-Valley Girls, Barking Pumpkin
ASIA—Heat Of The Moment, Geffen

FLEETWOOD MAC—Hold Me, Warner Bros.
HEART—Cities Burning, Epic

TOTO-Rosanna, Columbia

QUEEN—Put Out The Fire, Elektra

ASIA-Only Time Will Tell, Geffen
707-Megaforce, Boardwalk (12 inch)

THE CLASH—Should | Stay Or Should | Go?, Epic
GARY U.S. BONDS—O0ut Of Work, EMI-America
THE STEVE MILLER BAND—Abracadabra, Capitol
HUMAN LEAGUE-Don't You Want Me, A&M
GLENN FREY—Party Town, Elektra/Asylum
ASIA-Sole Survivor, Geffen

VAN HALEN—Where Have All The Good Times
Gone, Warner Bros.

CHEAP TRICK-If You Want My Love, Epic (CBS)
APRIL WINE—Enough Is tnough, Capitol

THE ALAN PARSONS PROJECT-You're Gonna Get
Your Fingers Burned, Arista

PAUL McCARTNEY—Ballroom Dancing, Columbia
SQUEEZE-Black Coffee In Bed, A&M

THE MOTELS—Mission Of Mercy, Capitol

ALDO NOVA—Fantasy, Portrait

THE MONROES—-What Do All The People Know,
Alfa

THE SHERBS—We Ride Tonight, Atco

.38 SPECIAL—Chain Lightning, A&M

A FLOCK OF SEAGULLS—! Ran, Arista

AX E—Rock And Roll Party In The Streets, Atco
JOHN WAITE-Change, Chrysalis

HAIRCUT 100-Love Plus One, Arista
HEART—This Man Is Mine, Epic (12 inch)
QUEEN—Calling All Girls, Elektra

VAN HALEN-Secrets, Warner Bros.

PAUL McCARTNEY-The Pound Is Sinking,
Columbia

VAN HALEN—-Full Bug, Warner Bros.

THE MOTELS—Take The “L,” Capitol
SCORPIONS—Can't Live Without You, Mercury
GREG KIHN-Testify, Beserkley

JOAN JETT—~Crimson And Clover, Boardwalk
ASIA-Wildest Dreams, Geffen

BOW WOW WOW-—| Want Candy, RCA

KIM WILDE—Kids In America, EMI-America
VAN HALEN-~Little Guitars, Warner Bros.
KANSAS~Chasing Shadows, Kirshner
PRISM—Hole In Paradise, Capitol

JOHN COUGAR-Jack And Diane, Riva/Mercury
(Polygram)

QUEEN-Life Is Real, Elektra
TOTO-Lovers In The Night, Columbia

A FLOCK OF SEAGULLS-Space-Age Love Songs,
Jive/Arista

MISSING PERSONS—Words, Capitol

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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~ MikeHarrison_

Snap, Crackle And Pop

LOS ANGELES—Greetings from
the studio! Yours truly has taken a
few weeks’ breather from these
pages as I've been immersed in over-
viewing the production of one of
those whales of the high seas of
syndicated radio; a 50-hour
rock’n’roll mega-special.

This one, entitled “The Royalty Of
Rock: A Celebration Of The Rock
Empire,” is being
produced by Good-
phone for TM Pro-
gramming and is
scheduled for a fall
release. Judging by
the reaction we've
received to the 10-
hour sneak preview
run on KMET-FM, Los Angeles, on
Memorial Day weekend, it'll be a
winner.

But win, lose or draw, the produc-
tion of these giant radio extravagan-
zas is an exhausting and risky affair
... particularly during these days of
economic woes and a glutted syndi-
cation market.

With this in mind, let me share
with you the amazing truth about
our great problem; the biggest ob-
stacle we face in making a state-of-
the-art radio special of this size and
scope. We are having one helluva
time finding records that are techni-
cally good enough for our standards
and for our listeners’ ears!

Gone are the days of 10 promo
copies per title (my last mega-special
was “Album Greats: A History Of
Album Rock,” produced right be-
fore the music business depression).

As a result, I've had the opportunity
to actually frequent lots of record
stores as a customer (as opposed to
my former posture as an aloof radio
“researcher”), and I must say, it has
turned out to be a frustrating and ir-
ritating experience.

Almost 100% of the albums avail-
able in the general marketplace ei-
ther skip, pop or they’re warped.
They have drop-outs, glitches and a
101 other negative pressing flaws
that have us climbing the walls.
Even the hard rock segments of so
many of our favorite tunes are
lumpy and bumpy—but whenever
we come to those quiet passages, we
literally hold our breath: “ .. And
she’s buying a, glitch, stairway to,
glitch, heaven,” etc.

It makes you realize what sorry
shape the record business is in today.
How can an industry expect enthusi-
astic consumer support with such
outrageously shoddy quality con-
trol? No wonder people aren’t buy-
ing as many records as they used to.

It’s sadly ironic that as our broad-
cast, audio and home electronic en-
tertainment technology becomes in-
creasingly superior, the damn vinyl
used to deliver the heart of the art
becomes increasingly unacceptable.

If the medium is the message,
those in charge of record pressing
and manufacturing are polluting the
waters of our whole scene by send-
ing out muddy signals.

Mike Harrison, broadcaster and
consultant, operates Goodphone
Communications, Woodland Hills,
Calif.

LGoodphone Commentaries.
Filling The Talent Void

By DAVE FORMAN

ANAHEIM—We have a huge
void now, a black hole which lies
dead center between the likes of Em-
peror Bob Hudson, Dan Ingram,
Don Imus, Dick Whittinghill, Gary
Owens, Robert W. Morgan, John
Gambling, Paul Harvey, Charlie
Tuna and others; and the likes of
Frazier Smith, Jim Ladd, Dave
Symonds, Jed the Fish, Steve Dahl,
Dr. Demento and the rest.

I never understood the void so
well until last week, when I asked
one of radio’s greatest air person-
alities to be a guest star for a few
mornings on “Kick Ass” Rocker
KEZY-AM, Anaheim. I never heard
a more aggressive air talent. The
man is a wizard. He’s tight, funny,
articulate, profound, sensitive, witty
and seasoned. But, it didn’t work.
There was a generation gap.

Remember the problems this
country’s social structure had when
youth couldn’t relate to those older?
In response to our guest, we had calis
accusing him of being a “cheap rip
off” of KROQ-FM’s morning team.
Come on, as good as they are, they
were mere children when this man
owned Los Angeles, 10 to 15 years
ago. But the implication is fright-
ening. The young students of this art
form are not listening to, or working
with, the old pros. There is no cross-
pollenization between old and
young. And likewise the most sea-
soned veterans find little signifi-
cance in the talents, ideas, and fresh-
ness of the young, creative new
breed in radio.

Nationwide, AOR/Top Tracks
radio has only a handful of person-

alities who can out-talk a record,
while adult stations have staffs that
keep the mike open for 40 minutes
an hour. And the reality is that today
we can’t rest on playing music to sur-
vive. With highly fragmented mar-
kets and the electronic entertain-
ment boom, we are not competing
with each other any more as much as
we are with tape decks. Atari games,
video disks, and cable television.
The only thing we have to offer is
that none of the above offer live,
spontaneous, electronic humanity.
But we need personalities with
depth and feeling, with new aggres-
sive ways of doing radio, on our
adult contemporary and MOR radio
stations; while we need talented,
seasoned personalities on AOR/Top
Tracks stations. And in both cate-

gories they are few and far between.

These separate generations of
broadcasters could learn a lot from
each other. But, unfortunately, the
older, seasoned pros have roots so
deeply wedged that they can’t out-
entertain any given current record,
because for the most part anything
they’ve got to say they’ve already
said. There’s nothing new about
their content.

Meanwhile, the young, creative,
talented air personalities of the new
generation—in far t00 many cases—
ignore proven tasted concepts which
have been improved upon and per-
fected for the past 25 years.

So, what most program directors
in both situations have done for the
past couple of decades is fine tune
all the humanity out of radio. We've

(Continued on page 38)
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FULL SERVICE BY ’83

RCA Pacts Major Nets
For Satellite Digital Plan

NEW YORK-—Projecting a 4,500
earth station universe by the mid
’80s, RCA American Communi-
cations Inc. has made deals with
ABC, CBS and NBC radio for use of
its satellite-transmitted Audio Digi-
tal Distribution Service (ADDS) for
music and other programming dis-
tribution to affiliates.

The new service, said to represent
the first large-scale commercial ap-
plication of digital radio in the U.S.,
offers high-quality radio programs
simultaneously on a nationwide or
regional basis.

According to the RCA unit, re-
ceiving stations may select alternate
channels of programming, as de-
sired, or stations may receive two or
more programs simultaneously. Net-
work expansion is achieved by add-
ing more channel units to existing
stations, while new stations can be-
come part of the network by install-
ing, RCA says, “small, inexpensive,

3-meter receive-only antennas.” The
ABC, CBS and NBC networks have
made recent deals with Scientific At-
lanta to provide antennae that could
receive the ADDS signal.

ADDS service is configured in
units of 15 or 7.5 kHz audio chan-
nels for program distribution, al-
though the 15 kHz channels are used
for stereo music programming while
7.5 kHz channels are used for news
SErvices.

RCA Americom, which began
work on ADDS in 1974, says full
ADDS service is expected to be
launched by ABC and NBC in the
first quarter of 1983 and by CBS in
the third quarter of the year. Service
will initially be carried over Satcom
1, moving to Satcom 1-R later in the
contract period. RCA Americom
says that the collective value of the
three contracts totals $46.5 million
over eight years.

IRV LICHTMAN

Seminar Survey Cites Diversity

NASHVILLE—A recently com-
pleted study of radio-related attend-
ees participating in the 1982 Coun-
try Radio Seminar indicated that
35.1% were program directors, 23%
were general managers/vice presi-
dents, 10.9% were music directors,
10.6% were operations managers,
7.6% were sales managers, 1.2% were

from production staffs, 1.2% were
DlJs, .06% were station presidents/
owners, and 9.7% fell in the “other”
category.

The Country Radio Seminar’s
survey, which was done to show the
diversity of the event’s registration,
drew participants from 42 states, the
District of Columbia and Canada.

Introducing

from . . .

Paul T.
Malinowski’s

SOMETHING
BORROWED
SOMETHING NEW

A gem LP of relaxing lyrical
sounds in a modern romantic
mood, both tender and upbeat.

LADY.”
We thank you, Terry!

From the Movie “Annie”
A Fresh, Exciting New Single

“TOMORROW”

Paul T. Malinowski

Hot Song in an Upbeat Tempo...
They’ll hum it over and over!

| At

To quote Terry E. Petrik, Music Director of
Curt Gowdy Broadcasting’'s KOWB, Lara-
mie, Wyoming . .. “This is a beautiful al-
bum .. . the cuts we especially enjoy . . .
THE MORE | SEE YOU, BEAUTIFUL and
WILL YOU LOVE ME TOMORROW. Paul
does a superb rendition of MY SWEET

TBA RECUBDS 40 Whitney Ave., Syosset, NY 11791
(516)921-6560 - (516) 921-6566 - (516) 921-0887

Breaking in many
markets, especially
where movie is
appearing!
Stations:
write! Special
deal for
one stops.

rNew On

“If The Love Fits Wear It”-54¢

Although “Words And Music” is
Leslie Pearl’s debut album, she has
established a name for herself as a
songwriter and jingles composer/
producer. She has won several re-
cent American Song Festival awards
in both the professional disco/pro-
fessional country and the profes-
sional open/professional top 40 cat-
egories.

Among the jingles Pearl has com-
posed and produced are those for
New York Telephone. Gillette,
Chryster, Clairol, Pepsi, Ford,
Mountain Dew, Orange Crush and
Hire’s Root Beer. Her songs have
been recorded by Johnny Mathis,
Mary MacGregor, Stephanie Win-
slow, Dr. Hook and Crystal Gayle.

Pearl grew up in Pennsylvania,
studying the piano and harpsichord
at the Eastman School of Music and
the Boston Univ. School of Fine
Arts. She turned to songwriting after
hearing “Walk Away Renee” by the
Left Banke, successfully pitching her
first tunes to Warner Bros. Music.

Pearl had already started produc-
ing her debut album when she
brought the tapes to RCA Records.
For more information about Pearl,
contact RCA Records, 1133 Ave. of
the Americas, New York, N.Y.
10036, (212) 930-4000.

This feature is designed to spotlight
acts making their debut on Bill-
board’s Hot 100 and Top LPs and
Tape charts. For newcomers on the
Black and Country charts, see pages
45 and 62.

Gary Stevens

® Continued from page 24

to bail out of its deal to acquire
WTFM New York from Friendly
Frost (for $8.7 million), the Double-
day topper stepped in.

Stevens took over Heftel’s obliga-
tion, and the course was set for the
creation of WAPP, New York’s
Apple.

Bobby Hattrik, meanwhile, is no
longer putting together AOR for-
mats for Doubleday (Billboard, May
1). He’s gone on to establish his own
consulting business. Dave Ham-
ilton, promoted from KDWB pro-
gram director to nationa! p.d., is
having his first go at establishing a
new Doubleday station.

In any event, with six FMs now in
the Doubleday group, Stevens is
looking to complete his legally-lim-
ited suit of seven FMs. “There’s
room for one more,” he says. “We're
looking at Chicago or L.A.” He
really wants both of these markets.
“l think the (Federal Communi-
cations) Commission will raise the
ownership limitations. I hope we can
get the other market on increased
limits of ownership.” In this era of
deregulation, Stevens may get his
wish.

www.americanradiohistorv.com
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Survey For Week Ending 6/26/82

TITLE, Artist, Label & Number (Dist. Labei) (Publisher, Licensee)
ANY DAY NOW WEEKS
Ronnie Milsap, RCA 13216 (Intersong, ASCAP) "231

¥ NE TONIGH

Neil Diamond, Columbia 18-02928 (Stonebridge, ASCAP)

ALWAYS ON MY MIND

Willie Neison, Columbia 18-02741 (Screen Gems-EMI/Rose Bridge, BMI)
EBONY & IVORY

Paul McCartney & Stevie Wonder, Columbia 18-02860 (MPL. ASCAP)
LOVE'S BEEN A LITTLE BIT HARD ON ME

Juice Newton, Capitol 5120 (Bobby Goldsboro/House Of Gold, ASCAP/BMI)
'S GONNA TAKE A MIRACLE

Deniece Williams, ARC/Columbia 18-02812 (Vogue BMI)

PERSONALLY

Karla Bonoff, Columbia 18-02805 (Tree/Five Of A Kind, BMI)

TAKE ME DOWN

Alabama, RCA 13210 (Chinnichap/Careers/Irving/Down 'N' Dixie, BMI)
EVEN THE NIGHTS ARE BETTER

Air Supply, Arista 0692 (Hall-Clement/Welk, BMI)

JUST ANOTHER DAY IN PARADISE

Bertie Higgins, Kat Family 5-02839 (Epic) (Gen-Lee/Chappeli/Brother Bills/Rose
King, ASCAP/Lowery, BMI)

FRIENDS IN LOVE

Dionne Warwick And Johnny Mathis, Arista 0673 (Garden Rake/Foster Frees/
JSH, ASCAP)

| DON'T KNOW WHERE TO START

Eddie Rabbitt, Elektra 47435 (Briarpatch/Debdave, BMI)

MAKING LOVE

Roberta Flack, Atlantic 4005 (20th Century Fox/New Hidden Valley, ASCAP/
Broozertoones/Fox Fanfare/Carol Bayer Sayer, BMI)

WHEN HE SHINES

Sheena Easton, EMI-America 8113 (WB, ASCAP)

YOU SHOULD HEAR HOW SHE TALKS ABOUT YOU

Melissa Manchester, Arista 0676 (Snow/Warner-Tamerlane, BMI)

HARD TO SAY I'M SORRY

Chicago, Full Moon/Warner Bros. 7-29979 (Double Virgo, ASCAP/Foster Freeze
BMI)

RUN FOR THE ROSES

Dan Fogelberg, FullMoon/Epic 14-02821 (Hickory Grove/April, ASCAP)
SHANGHAI BREEZES

john Denver, RCA 13071 (Cherry Lane, BMI)

BIG BAND MEDLEY

Meco, Arista 0686 (Not Listed)

IF THE LOVE FITS WEAR IT

Leslie Pearl, RCA 13235 (Michael 0'Connor, BM1/0’Connor, ASCAP)

DON'T TALK

Larry Lee, Columbia 18-20740 (Chappell, ASCAP/Sue’s, BMI)

NEVER GONNA LOOK BACK

Bill La Bounty, Warner/Curb 50065 (Captain Crystal/ATV/Mann & Weil, BMI/
Eliza M., ASCAP)

ROSANNA

Toto, Columbia 18-02811 (Hudmar, ASCAP)

DREAMIN’

John Schneider, Scotti Bros. 5-02889 (Epic) (Warner-Tamerlane, BM!1)

TIL YOU'RE GONE

Barbara Mandrell, MCA 52038 (Rick Hall, ASCAP)

WAKE UP LITTLE SUSIE

Simon And Garfunkel, Warner Bros. 50063 (House Of Bryant, BM1)

THE DOCK OF THE BAY

The Reddings, Believe In A Dream 5-02836 (Epic) (Irving, BMI)

WASTED ON THE WAY

Crosby, Stills & Nash, Atlantic 4058 (Putzy Putzy, ASCAP)

DO 1 DO

Stevie Wonder, Tamla 1612 (Motown) (Jobete/Black Bull, ASCAP)

'VE NEVER BEEN TO ME

Charlene, Motown 1611 (Stone Diamond, BMI)

HOLD ME

Fleetwood Mac, Warner Bros. 7-29966 (Fleetwood Mac, BMI/fed Snapper,
ASCAP)

HOOKED ON SWING

Larry Elgart And His Manhattan Swing Orchestra, RCA 13219 (ASCAP/BMI)
ROUTE 101

Herb Alpert, A&M 2422 (Irving/Calquin, BMI)

BUT LOVE ME

BJ. Thomas, MCA 52053 (212/Sound Of Noland, BMI)

MAN ON YOUR MIND

Little River Band, Capitol 5061 (Screen Gems-EMI, BMI)

LY AWAY

Stevie Woods, Cotillion 4700 (Irving/Woolnough/Foster/Frees/Unichappell/
Begonia Melodies, BMI)

EMPTY GARDEN

Eiton lobn, Geftfen 50049 (Warner Bros.) (Intersong, ASCAP)

THE OTHER WOMAN

Ray Parker, Jr. Arista 0669 (Raydiota, ASCAP)

ROUTE 66

Manhattan Transfer, Atlantic 4034 (London Town, ASCAP)

LOVELINE

Dr. Hook, Casablanca 2351 (Polygram) (Deb Dave/Briarpatch, BMI)

ILL FIND MY WAY HOME

Jon And Vangelis, Polydor 2205 (Polygram) (WB/Toughknot/Spheric B.V.,
ASCAP)

'65 LOVE AFFAIR

Paul Davis, Arista 0661 (Web IV, BMI)

FINALLY

T.G. Sheppard, Warner/Curb 50041 (Meadowgreen, ASCAP)

CHARIOTS OF FIRE

Vangelis, Polydor 2189 (Polygram) (Spheric B.V./WB, ASCAP)

OME TO ONE

Carole King, Atlantic 4026 (Elorac, ASCAP/Mann & Weil, BMI)

LET'S HANG ON

Barry Manilow, Arista 0675 (Seasons Four/Saturday Screen Gems-EMI, BMI)
GOIN' DOWN

Greg Guidry, Columbia 18-02691 (World Song, ASCAP)

BABY STEP BACK

Gordon Lightfoot, Warner Bros. 50012 (Moose, CAPAC)

DID {T IN A MINUTE

Daryl Hall & John Oates, RCA 13065 (Fust Buzza/Hot Gha/Six Continents, BMI)
OLD FASHIONED LOVE

Smokey Robinson, Tamla 1615 (Motown) (Chardax, BMI)

Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
# Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of Amesica seal
for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000

units (seal indicated by triangle).
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Billboard photo by Chuck Pulin

CHECKER CHAT—Chubby Checker, left, chats with Pete Larkin of WNEW-
FM New York following an appearance at the Bottom Line, which was broad-
cast live on the station.

"~ Pro-Motions

Retail Remotes For WNOV

WNOV Milwaukee has joined
with Audie’s Record and Tapes on
West Capitol Drive for live remote
broadcasts each weekday afternoon
from 3-4 p.m. “It’s a community
thing, something on the positive
side,” says music director Jim Fra-
zier, noting the stature of proprietor
Audie Dotson as “a role model” in
the city.

“Now that school’s out, we’re try-
ing to bring the kids down to the
store so they can hear the latest tunes
and observe a black businessman
who’s making it,” Frazier says of
Dotson, who also operates Audie’s
One-Stop, Audie’s Fashion 2000
and Audie’s Hi-Fashion Shoes.

“Everyone needs a role model,
someone they can look up to, and
Audie’s that type of entrepreneur.
We kicked the idea around and
thought it was better than kids hang-
ing on street corners. Not everyone
has a job.”

The promotion has drawn such
sponsors as Motown and CBS Rec-
ords since it began earlier this
month. And when the RCA group
Magnum Force paid a visit to the
outlet during a recent broadcast,
Frazier says the kids “took pictures,
got autographs, said hello, the whole
bit. It’s been a trip so far.”

* Kk X

Las Cruces, N.M. has a popu-
lation of about 60,000, and KGRT-
FM program director Dot Lloyd
wants the city to know that “real
people” run the station. So she’s
sending her air personalities out on
the town to make them accessible to
the general population in a “K-
Great Window Sticker” promotion.

She reports that morning man
Dave O’Brian was joined recently by
a handful of listeners in Apodaca
Park after calling midday an-
nouncer Jerry Novack to say that he

could be found playing Frisbee
there with a dalmatian dog.

“Dave thought it was a good way
to catch some sun,” says Lloyd. “He
called from a pay phone to say he
was wearing a Hawaiian print shirt
and that he had some albums, a cof-
fee maker and a few K-Great T-
shirts to give way to people who
showed him a station bumper
sticker.”

She notes that “within our target
audience we have a variety of age
groups that we’re dealing with, and
this sort of thing seems to reinforce
who and what we are. We don’t want
people to think we’re automated. We
want to show them our jocks are in-
volved and that we’re looking for
ways to keep them listening.”

* Kk X

To celebrate the Guardian An-
gels’ fourth summer of service to
New York City, WRKS-FM New
York sponsored a benefit last Mon-
day (14) at Studio 54, where about
500 people turned out to hear such
artists as Fonda Rae, Secret Weapon
and the Soul Sonic Force perform.

“The Angels are New York,” says
Robbin Washington, who assists the
station’s promotion director, Gail
Tonnessen. “They take care of ev-
eryone—blacks, whites, old and
young. And the crowd was just as
mixed. I met a psychiatrist, some
schoolkids and a cop.”

She says the station was ap-
proached by Lisa Sliwa, whose hus-
band, Angel topper Curtis Sliwa,
thanked the RKO outlet and the city
for their support of the non-profit ci-
vilian patrol group. “Kiss” jocks
Mary Thomas, Jeff Troy, Charlie
Burger and Pablo Guzman were on
hand to introduce the acts, who were
booked by .Eddie Rivera for
1.DR.C. LEO SACKS

tGoodphone Commentaries |

® Continued from page 36

shut up and played the music for so
long that our younger guys never got
good at communicating. They only
got polished at speaking, while the
old pros simply got frustrated.

Just because of its unique nature,
radio will never die, but there’s no
question that in many parts of the
country we have seen it effectively
go sound asleep. As a result it keeps
sinking deeper and deeper into the
background and will continue to do
so unless we yank it out and jam it
up our audiences’ ears.

But if we start talking about all the
wrong things the wrong way with no
talent or sensitivity, we all could
blow all of radio’s ratings into obliv-

ion, along with our credibility as an
imagination medium.

Thus, we sit in an uncertain vac-
uum with only a glimmer of direc-
tion. That glimmer of direction is the
note of optimism that is starting. We
are seeing today’s super radio stars
emerge, although slowly and in very
small measures. Our medium’s sav-
iors have been born, but very few are
yet beyond infancy.

Tomorrow’s heroes will fill the
void by blending the elements
handed down to them by their an-
cestors.

Dave Forman is vice president and
executive director of KEZY-AM-
FM, Anaheim and chairman of
T.A.P.E. Recording Studios in
Southern California.

® Continued from page 35

Bacarella was general manager of
WDRQ Detroit.

Victor Ives has been named gen-
eral manager of KMJK Portland.
Ives was with Golden West for 13
years, serving most recently as gen-
eral manager of WTWR Detroit and
vice president/FM stations for the
broadcast skein. . . . Don Shore shifts
from operations manager at Park
Broadcasting’s KJJO Minneapolis
to general manager at KWJJ-WJIB
Portland, also in the chain’s fold.
Shore succeeds Jim Opsitnak, who is
buying a station in Salem, Ore. At
KJJO, music director Don Michaels
is taking over programming duties.

* Kk *x

Kudos: KSFI Salt Lake City is the
recipient of the National Radio
Broadcasters Assn.’s first Certificate
of Metit in recognition of its public
affairs services. ... This award will
be presented monthly. ... Smith
Burke & Azzam Advertising took
top honors at the 1981 “Best In Balti-
more” awards competition for a 30-
second tv spot on Plough Broad-
casting’s WCAO. The winning entry
was an animated commercial called
“Louie And The Bear,” spotlighting
the return of morning team Lou
Roberts and Alan Barrier.

* * X

WLIM Long Island recently
wrapped a successful 15-hour salute
to Frank Sinatra, who was voted the
station’s all-time favorite male vo-
calist in a listener poll. Sinatra taped
a series of station promos and spe-
cial announcements which aired

Vox Jox

during the day. Local officials also

proclaimed June 15, the day the trib-

ute-aired, as “Frank Sinatra Day.”
*x X %

Gary Murphy, WRQX-FM (Q-
107) Washington midday person-
ality, recently made an appearance
on the local “Saturday Magazine”
on WDVM-TV Washington. Mur-
phy discussed Washington radio sta-
tions, their competing formats, their
position in the marketplace and dif-
ferent promotional strategies. Q-107
co-sponsored for the third consecu-
tive year the local March of Dimes
walk. WPLJ-FM New York morn-
ing man Jim Kerr was an outspoken
critic of the U.S. Supreme Court’s
decision against the Gap retail
chain’s playing of radio stations in
its stores without paying an ASCAP
royalty (Billboard, May 8) in an ap-
pearance on WCBS-TV New York.
Said Kerr: “The music police will be
going after tvs in hotel lobbies and
hot dog vendors in the park next.

* Kk K

Ronald Pancratz, general man-
ager of WIR-AM Detroit, and David
Berry, general manager of WQDR-
FM Raleigh, N.C., were among
those picking up George Foster Pea-
body awards for public service pro-
gramming on their respective sta-
tions at a Broadcaster Pioneers
luncheon in New York recently.
Joan Siefert produced an award
winning show on Viet Nam vets on
WQDR and David White, Rod Han-
sen and Gene Fogel worked on a
series on court corruption on WJR to
win for that station. National Public
Radio’s National Radio Theatre was
also honored.

_ Washington Roundup

FM Rules Streamlined

The FCC has finally voted to
streamline its rules and regulations
for FM assignments—including
elimination of rules that limited the
number of FMers available to com-
munities and one restricting
smaller stations to small “Class A”
stations.

The changes, okayed May 20,
should make it easier for new sta-
tions to get FCC approval for oper-
ation. The elimination of the so-
called population criteria and inter-
mixing rulings, that made it difficult
for all but Class C (up to 100 kilo-
watts) and Class B (up to 50 kilo-
waltts) to operate in larger communi-
ties, and impossible for all classes to
operate in a mixed assignment area.

The Commission, calling the old
assignment rules outdated, said the
streamlining should also cut delays
that have bothered broadcasters and
reduce the FCC’s well-known ad-
ministrative burdens in processing
individual rulemaking requests.

Also changed is a policy of not as-
signing a channel to avoid a compar-
ative hearing, a demographic data
requirement, which has been elimi-
nated, and vetoing the Berwick is-
sue—whether or not a broadcaster
intends to serve his designated com-
munity or a larger one nearby. Sur-
prisingly, the Commission decided
to not use the Berwick issue in any
further FM rulemakings.

FM priorities have also been
streamlined. “First aural service”
will be given highest priority in as-
signment proceedings, and ‘“co-
equal status” given to second aurai
service and first local service, the
Commission said.

www americanradiohistorv.com

In other Commission news, after
July 30, the FCC’s Cincinnati field
office will be closed, the second field
office to be closed by the Commis-
sion in six months. All public service
and enforcement activities in the
Cincinnati area will be handled by
the Commission’s district office in
Detroit.

* X %

FCC Administrative Law Judges
have granted a construction permit
for a new FM station at Indianap-
olis, Ind. in place of “the deleted fa-
cilities” of WIFE-FM. The new as-
signees, Peoples Broadcasting Corp.,
will run the new station on 107.9.
The judges denied the applications
of three other companies for the fa-
cility, including the previous owner,
involved in FCC violations in 1964.

* Kk X

The FCC also released this past
week its final report on Alternative
Financing for Minority Opportuni-
ties. The report contains recommen-
dations for increasing minority own-
ership.

The recommendations of the pol-
icy panel were to expedite the proc-
essing of station distress sale
requests, greater public affairs in-
volvement to inform minorities of
new entry policies in light of current
deregulatory climate, amend mul-
tiple ownership rules so venture cap-
ital companies can increase equity
participation in minority-operated
groups, and several clarification
suggestions in legal matters and tax
certificate policies concerning mi-
nority participation.

BILL HOLLAND

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates indi-
cate local stations have option of
broadcast time and dates.

June 21, David Johansen, Captured Live, RKO
Radioshows, one hour.

June 21, Pete Townshend, Mick Jones, Lou
Reed, Inside Track, DIR Broadcasting, 90 min-
utes.

June 21, Van Halen, part two, Inner-view, In-
ner-view Network, one hour.

June 21, The Producers: Jimmy lovine, Con-
tinuous History Of Rock And Roll, Rolling Stone
Productions, one hour.

June 21, T.G. Sheppard, Musicstars, RKO Ra-
dioshows, one hour.

June 21, Rosanne Cash, Country Closeup,
Narwood, one hour.

June 21, Sammy Kaye, Music Makers, Nar-
wood, one hour.

June 25-26, Bobby Vinton, Dick Clark's Rock,
Roll & Remember, United Stations, four hours.

June 25-26, Joan lett, Off The Record, West-
wood One, one hour.

June 25-26, Patrice Rushen, Special Edition,
Westwood One, one hour.

June 25-26, Rock Year 1977, The Rock Years:
Portrait Of An Era, Westwood One, one hour.

June 25-26, Ray Price, Live From Gilley's,
Westwood One, one hour.

June 25-26, the Temptations, Budweiser
Concert Hour, Westwood One, one hour.

June 25-27, Asia, the Source, NBC, two
hours.

June 25-27, Willie Nelson, Weekly Country
Music Countdown, United Stations, three hours.

June 26, Don Wiltiams, Silver Eagle, ABC En-
tertainment Network, 90 minutes.

June 26, Dave Clark Five, Solid Gold Saturday
Night, RKO Radioshows, five hours.

June 26, Bellamy Brothers, Country Sessions,
NBC, one hour.

June 26, Harold Land, Bobby Hutcherson,
Charles Tolliver, Jazz Alive, NPR, two hours.

June 26, Remembering 1968, Weekly Music
Magazine, RKO Radioshows, three hours.

June 26-27, Mary Wells, Pete Best, Sound-
track Of the 60s, Watermark, three hours.

June 27, Dave Edmunds, Dwight Twilley, King'
Biscuit Flower Hour, ABC Rock Radio Network,
one hour.

June 27, Nick Lowe, BBC Rock Hour, London
Wavelength, one hour.

June 27, Lee Greenwood, Country Star Ses-
sions, RKO Radioshows, three hours.

June 28, Paul Davis, Hot Ones, RKO Radio-
shows, one hour.

June 28, Smokey Robinson, the Hot Ones,
RKO Radioshows, one hour.

June 28, the Great American Bands, Contin-
uous History Of Rock And Roll, Rolling Stone
Productions, one hour.

June 28, John Cougar, Inner-view, Inner-view
Network, one hour.

June 28, the Kendalls, Country Closeup, Nar-
wood, one hour.

June 28, Andy Russell, Music Makers, Nar-
wood, one hour.

June 28, Juice Newton, Hot Ones, RKO Radio-
shows, one hour.

July 2-3, Go-Go’s, the Blasters, In Concert,
Westwood One, one hour.

July 2-3, Millie Jackson, 0'Jays, Budweiser
Concert Hour, Westwood One, one hour.

July 2-3, REO Speedwagon, part one, Off The
Record, Westwood One, one hour.

July 2-3, LTD, Special Edition, Westwood
One, one hour.

July 2-3, Johnny Lee, Live From Gilley's,
Westwood One, one hour.

July 2-4, the Doors, the Source, NBC, two
hours.

July 2-4, AC/DC, the Source, NBC, 90 min-
utes.

July 2-4, Conway Twitty, Weekly Country Mu-
sic Countdown, United Stations, three hours.

July 2-4, the Beach Boys, Dick Clark's Rock,
Roll & Remember, United Stations, four hours.

July 3, Carole King, Star Sessions, ABC FM
Network, 90 minutes.

July 3, Jethro Tull, Supergroups, ABC Rock
Radio Network, two hours.

July 3. Merle Haggard, Silver Eagle, ABC En-
tertainment, Network, 90 minutes. .

July 3, Moe Bandy, Country Sessions, NBC,
one hour.
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NEVER TOO MUCH GOLD—Michael Brauer (center) of Medla Sound Studio

accepts the “Golden Razor” editing block award for engineering on Luther

Vandross’ single ““Never Too Much.” The single was nominated for a Scotty

award, given by 3M. Also shown: Media Sound’s director of technical service
Peter Mairoino (right) and 3M’s Arland Petersen.

New Firm Aids Local Acts

NEW YORK-—A group of Sacra-
mento companies has joined to-
gether to help local musicians. Shire
Road Inc., still in its formative
stages, will consist of two recording
studios, a production company, a
publishing company and a chain of
nightclubs.

Gerald Sterchi, president of Shire
Road. has owned the Shire Road
Pub for nine years and is now pur-
chasing a Sacramento talent agency
called Star Attraction. Star Attrac-
tion has booked talent into the
Shire Road Pub.

Sterchi also plans to open other
nightclubs on the west coast to pro:
vide acts involved in his entertain-
ment company with places to ap-
pear.

In addition, the firm is opening
Copperwood Recording Studio in
Sacramento and Summit Sound in
Lake Tahoe. Both will be divisions
of Shire Road.

The company is located at 7700
College Town Dr., Suite 209, Sacra-
mento, Calif. 95826. Phone: (916)
386-0123.

Pro Equipment & Services

DEBATE CONTINUES

SPARS, AES Spotlight Digital

By LAURA FOTI

NEW YORK-—While the digital
debate continues to heat up, the
technology’s future seems more and
more assured, if recent activities in
New York are any indication.

The Society of Professional Audio
Recording Studios held a day-long
symposium June 3, entitled “The
Magic Of Digital,” which drew stu-
dio personnel from as far away as
Chicago to discuss the medium’s fu-
ture. Later that day, the Audio Engi-
neering Society opened a four-day
session in Rye, N.Y., an “advanced
tutorial” for engineers. That event,
the group’s first conference, sold out,
with 212 attendees from all over the
world.

Although the SPARS event was a
bit less successful, with a turnout of
less than 50 that more than one
attendee called disappointing, dis-
cussion was generated there on num-
erous subjects of interest to manu-
facturers and studio personnel alike.

Attendees naturaily were inter-
ested in whether or not studios mak-
ing the investment in digital had
found it profitable. “All of us would
gladly accepta $150,000 Sony multi-
track system as a gift,” said Hank
Neuberger of the Chicago Record-
ing Co. “We have nothing against
digital as a medium. But how soon
does it pay for itself?”

Response came from Murray Al-
len, SPARS chairman and president
of Universal Recording Corp. in
Chicago, and from Chris Stone,
SPARS president and head of the
Record Plant in Los Angeles. Each
said his system was profitable.

s NEW DESIGNS UNVEILED AT CES

'Wide Price Range For Speakers!

CHICAGO-—Speakers have tradi-
tionally been the one area of audio
where design philosophies most dif-
fer. These components are perhaps
the most subjective part of an audio
system, depending not on power
output or fancy features, but purely

An asymmetrical pyramid is the en-

closure for the new JBL L250

speaker system. It is available in a
variety of veneers.

on “sound quality”—not always
measurable in absolute terms.

Speaker makers tend, more than
manufacturers of electronics, to
make the claim that certain of their
lower-priced units are capable of
satisfying the needs of even those
with discerning ears. Still, that
doesn’t prevent the introduction of
plenty of high-end models.

New speakers shown at the recent
Consumer Electronics Show here
ran the gamut from a $262-a-pair
plastic model from Bose, the least

expensive to incorporate that com-
pany’s Direct/Reflecting tech-
nology, to an eight-foot-tall flat
speaker from Acoustat (34,750 a
pair) and a specially designed top of
the line from JBL.

Other developments at this CES:
Yamaha has four new speakers with
titanium carbide dome tweeters and
midrange drivers, Infinity bows a
new line based on its $20,000 Refer-
ence Standard, and Cerwin-Vega
launches a nine-model line includ-
ing two subwoofers.

Acoustat’s new Professional
Series Models Six and Eight electro-
static loudspeakers are said to offer
improved vertical dispersion in a
slim design, increased sound pres-
sure level and dynamic range. The
Model Six, a narrower version, lists
for $3,750 a pair; the Model Eight is
$4,750 a pair. Each has a lifetime
warranty.

New England’s Acoustic Research
has three new systems. The AR9LS
is the company’s new reference, at
$1,500 a pair. The four-way acoustic
suspension system has a shared
magnet structure, allowing for close
adjacency of the tweeter and upper
midrange domes. The AR98LS is
also a four-way system with eight-
inch lower midrange and front-
mounted 12-inch woofer in a shal-
low cabinet. A new switching system
allows for floor or shelf placement.
Price is $950 a pair. And the AR Ims
is AR’s first mini speaker. It’s a two-
way aluminum speaker in a deep
cabinet with optional mounting
bracket for car stereo use. Price is
$220 a pair.

Bertagni Electroacoustic Systems
(BES), an Italian speaker company,

is introducing the SM-100 at $460 a
pair. Sound dispersion is said to be
“omnipolar,” i.e., the same from any
position in a room.

The new low-priced Bose model
mentioned previously uses a multi-
directional array of drivers to recre-
ate a balance of reflected and direct
sound energy. A flap, or “direct en-
ergy control” changes the radiation
pattern of the tweeter. Bose also has
an updated version of its model 501,
a $680-a-pair system in a floor-
standing enclosure.

Boston Acoustics has updated its
A70 and AIQ0 with a new tweeter.
Pricing is unchanged.

Cerwin-Vega, made by the com-
pany that brought you Sensurround
in the movies, claims its new speak-
ers were designed to accurately re-
produce digitally recorded material.
Models include the $500-a-pair D-3
10-inch three-way; the $700 tower

(Continued on page 42)

The LS-3 from Mariah Acoustics of
Arkville, N.Y. is three feet high, with
solid cedar tops and bottoms.
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“The first year there was a nega-
tive cash flow. But we straightened
out the problems and are seeing an
increased interest in digital,” said
Stone. That interest, added Allen,
makes digital recording capability
“an intangible profit area. You pick
up extra business when you offerit.”

Rick Plushner, national sales
manager for Sony’s digital audio di-
vision, agreed. “There’s a great de-
mand from artists. The important
thing is to keep digital equipment in
use constantly—then it will pay for
itself.”

Plushner was not calling existing
analog machines obsolete, he said.
“Butin any case, digital mastering is
becoming essential. It means no gen-
eration loss and the ability to trans-
fer material to Compact Disc.”

Regarding the transfer of material
to CD, Sony’s Dr. T. Doi advised
SPARS attendees that Sony/Philips
has decided upon a standard format
to be used in delivering master tapes
to a pressing facility. Certain specific
information must be puton a U-Ma-
tic cassette in a particular order. (See
accompanying story).

One SPARS attendee expressed
fear that the newly announced
standard would lead to increased
costs and an “elite” attitude toward
pressing. Sony’s Doi, however, in-
sisted a standard format for infor-
mation on digital master material
would only have the effect of help-
ing the format’s acceptance. He
pointed out that three new disk cut-
ting facilities were opening. “The
cutting equipment required for them
is expensive; we don’t close doors to
anyone wanting to use it. We'll do
custom pressing in quantities as
small as 500, Doi said.

Doi’s announcement was but one
sign that this SPARS “Roadshow,”
meant to be a duplication of a full-
day meeting held in Los Angeles in
March. was in reality a different
kind of meeting. “It’s much more
technical,” said one participant.
“The L.A. meeting was more lively
and had twice the attendance.”

The AES conference, on the other
hand, was quite lively, if extremely
technical. The opening session was

upbeat. “Digital audio has a bot to
offer that we've already realized,”
said Tom Stockham, president of
Soundstream. “But two impcrtant
features are often overlooked. The
real ‘Promise of Digital Audio’ rests
in the disks’ permanence and qual-
ity. With digital you can build a true
archive of uniform-quality mate-
rial.”

Stockham added that digital au-
dio was characterized by a high sig-
nal-to-noise ratio and great dynamic
range, with no audio print-through
or self-erasure of high frequency
and little or no modulation noise,
distortion or wow and flutter.

“Other advantages are ob ective
quality control, faster and more ac-
curate editing, fast and random ac-
cess, smaller physical size—all add to
the ‘promise.” ”

Comparing the digital disk to Co-
lumbia Records’ introduction of the
long-playing record years ago,
Stockham pointed out, “The LP was
not revolutionary; it could be under-
stood based on what came oefore.
That’s not so with digital. Iis con-
cepts, equipment and methods are
revolutionary.”

Format Announced
For CD Master Info

NEW YORK-—Dr. Toshi Doi
of Sony’s digital audio division
informed those attending the re-
cent SPARS Roadshow of an
agreement on the format of in-
formation for Compact Disc
master tapes.

To facilitate handling of mate-
rial, the companies agreed that it
should be recorded on a U-Matic
videocassette with certain infor-
mation recorded in specific or-
der. The Sony PCM-1610 digital
processor is to be used in the
process.

Specifications include such de-
tails as a 30-second minimum
tape lead-in/lead-out period, a
position on analog track two, and
| soon.

still in operation.

to use,

i

Magnefax works...

98% of all of our tape
duplicating systems pro-
duced since 1959 are

Crystal sharp copy after
copy, up to 2400 per
shift, reliable and easy

Best of ali...affordable.
Bin Loop systems start
at under $20,000.

Professional %4 " and cas-

Bin Locp
System
availab'e in
Monaural or
Stereo

sette tape duplication
systems. Unique, com-
pact Bin Loop model
shown. Available in most

track configurations. l
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international, Inc.

Route 1, Rogers, AR 72756
{501) 925-1818
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39

advodig ‘286l ‘92 INNr


www.americanradiohistory.com

40

JUNE 26, 1982, BILLBOARD

Studio Track

NEW YORK—Joe Simon is at work on a gospe!
release at Secret Sound Studio with arranger
Leon Pendarvis and engineer Jack Malken.
Spyro Gyra is also in, recording an album for
Crosseyed Bear Productions produced by Rich
Calandra and engineered by Michael Barry with
assistance from Josiah Gluck.

Garland Jeffreys has been rehearsing for his
latest Epic album at Sound Project Studios.
“Guts For Love" is scheduled for September re-
lease and is being produced by Jeffreys and Bob
Clearmountain, with strings arranged by Niles
Rogers. Also at Sound Project: Motorhead was in
rehearsing with new guitarist Brian Robertson,
formerly of Thin Lizzy.

Nona Hendryx has been working on a song to
be featured in the upcoming film “Summer
Lovers” at National Video Center & Recording
studios. “Do What You Want To Do” was re-
corded for WEA, produced by Rusty Eagen and

engineered by Brent Hahn. John Luengo han-
dled mixing and post-production work.

At Soundworks, George Burns completed vo-
cals for an upcoming PolyGram album with
Charles Fach producing, Ralph Moss engineer-
ing with assistance from Wayne Yurgelun. Also
there: Richard Einhorn has been producing and
engineering the upcoming CBS/Masterworks al-
bum for Jean Pierre Rampal and Issac Stern,
with Mike Morongell assisting.

Jesse Butlitt is recording at Electric Lady Stu-
dios. Co-producing is Steve Bill; engineer is John
Palermo.

Phil Ramone has been producing Billy Joel's
latest, as-yet-untitled album, engineered by Jim
Boyer at A&R Recording and Media Sound. The
album includes orchestrations by David Grusin
and is being mixed, edited and digitally mas-
tered on the Sony digital system.

At the Boogie Hotel in Port Jefferson, N.Y.,

ex-Blue Oyster Cult drummer Albert Bouchard is
recording a solo project, “Immaginos,” for CBS
with Sandy Peariman producing and Corky Sta-
siak engineering.

Upstate, in Ithaca, Paul Smadbeck has com-
pleted a self-produced LP at Calf Audio, with en-
gineering by Alfred Grunwell.

In Syracuse, at Rose Hill Studios, Meatloaf
guitarist Mark Doyle is producing the Todd Ho-
bin Band. Also there, Doug Moncrief has com-
pleted production on a single by Angie.

x K K

At Kajem in Philly, George Wallace has fin-
ished an album for CBS/Portrait with engineers
Joe Alexander and Dave Conner. The self-pro-
duced album is called “What it Is.”- Lamb, an
MCA/Sparrow Records group, was produced by
Rick Coghill and engineered by Mitch Goldfarb.

Philly's Studio 4 has the Intersections finish-
ing up an album, Joe Nicolo producing the Guise

and Bunnydrums completing an album for
WMOT with engineer Nicolo.

Final touches are being added to the first
single from Beewah at Starr Recording in Phila-
delphia. Terry James produced and Dave Star-
obin engineered.

* K K

Tantus Studio in Detroit has opened a new
live room, adjacent to its 16-track studio. It's
equipped with an MCI 16/24-track console. At
Tantus, Highland Hawk is at work on a single en-
titled “Eagle’s Gonna Fly"" with producer Esas
Nhoj, for a Nagrania Big Beatowe label. The A-
Gents have completed a single with producer
Rick Newmann and engineers David Schreiner
and Terry Tuck.

Studio A, Dearborn Heights, Mich.: Duana
Parham is overdubbing vocals and strings on a
debut LP; Curtis Boone is producing Leonard
Kigler.

CONCORD.

Anything else is a compromise.

BASS
EQUALIZE:
LEVEL ~

lt’s quite a claim, we realize.

But our goal of constantly per-
fecting sound has resulted in the
first line of car stereos which offers
true high fidelity specifications,
and therefore true high fidelity
sound reproduction.

So for the first time, the uncom-
promising listener can hear music
in the car — and feel truly at home.

As an example, lefs take a look
at Concord's latest, the HPL-130.

~@—OFF-vOL.
BBy, FADER CONCORO

HpL-130
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lasting Sen-alloy tape heads in car
stereo, and the playback frequency
response of the HPL-130 is some-
thing you really have to hear to
believe (out to 20,000 Hz).

.l:) ensure enough power to take
advantage of all these features,
there's a superb amplifier which —
like all the others in the Concord
line — is designed with exactly the
same high fidelity specifications as

TUNING —&)-
PushSCAN

AUX TAPE ST
-

oN_ A0 AM_ TaPt BASS £0 FAEQ
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ME
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Erst and foremost, it features
Concord's exclusive signal pro-
cessor circuitry which (with our plug-
in HPQ 90 adaptor) lets you enjoy
the superb high fidelity of DBX
recorded tapes. Alternatively, you

can plug in a stereo imager or equali-

zer for further sound enhancement.

But quite apart from its exclusive
DBX capability, the HPL-130s other
features take it far beyond the cur-
rent state of the art.

Take the tuner; it's a quartz digital
four gang unit which offers signifi-
cantly improved selectivity and
performance over the three gang
tuners used by our competitors,
plus automatic scan and a 10-
station preset memory.

Then there's the HPL-130s
unidirectional tape mechanism,
continuing Concords 22- year-old
reputation for excellence in this
area with outstanding wow & flutter
and speed regulation characteris-
tics, along with the convenience of
power-off auto eject.

Concord originated the concept
of using high performance long-

home amplifiers. Thats why we can
give you complete specifications:
12 watts per channel into 4 ohms
from 30-20,000 Hz with less than
0.8% distortion.

And if youd like more power than
that, just plug in our new HPA-25
amplifier for a 48 -watt system (100
watts maximum power).

Shield case

Sen-alloy chip

Shieid plate

Other important HPL-130 fea-
tures include a built-in bass
equalizer for overcoming bass
speaker deficiencies, equalizer
level, loudness and treble cut/boost
controls, Dolby noise reduction,
speaker pop muting Circuitry,
adjustable dual line outputs, and a
low level preampilifier front/rear

o

TREBLE

your home.

fader which lets you install a front/
rear speaker system and adjust the
balance without loss of power
or frequency response.

YONE Quite a list! But then the
HPL-130 is quite a machine.

lt all adds up to the first car
cassette deck that can
accurately reproduce your
DBX recorded tapes through
its built-in amplifiers, and
perform comparably to the
high fidelity equipment in

S0 as you perhaps suspected, at
around $600 the HPL-130 costs a
litte more than average.

But as with all Concord equip-
ment, we think you'll find the
difference is worth the difference.

SPECIFICATIONS:

Tuner Section
Sensitivity:

Stereo separation:
Frequency responses:

Tape Section
Frequency response:
Standard tape:

Metal tape:

Wow & flutter:
Amplifier Section
Maximum power:
High fidelity power:

1.0 Microvolts 11.2 dBf

4 ohms, 30-20,000 Hz with

30dB Quieting

min. 3508
12dB
30-16,000 Hz

+2dB
30-15,000 Hz
30-20,000 Hz
0.08% WRMS

25 watts/Ch
12 watts min. RMS
per ch into

0.8% THD max

Dolby® is the registered trademark of Cglizy Labs
DBX is the registered trademark of DE

CONCORD

Anything eise Is a compromise.

CONCORD ELECTRONICS, 6025 Yoianda Avenue
Tarzana. California 91356 (213) 344-9335
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At Nashvilie's Music City Music Hall, Sue
Powell, Rex Allen Jr. and Jim Stafford have been
working with producer Jerry Whitehurst and en-
gineer Bill Harris on music for ““Nashvitle On The
Road," a Show Biz TV production. Owen Bradley
is working with Loretta Lynn on an MCA album
with Bill Vandevort engineering. Marie Botrell
and producer Blake Mevis are finishing up an al-
bum for RCA Canada with Harris behind the
board. And Eddy Arnold is cutting a new single
with producer Norro Wilson, as is Steve Wariner
with Tom Collins producing.

Moe Bandy is laying tracks at Sound Empo-
rium Studios for a CBS release. Producer is Ray
Baker; engineer is Billy Sherrill. Sherrill is also
working on Larry Gatlin's CBS album, with pro-
ducer Jerry Crutchfield. And producer Larry
Rogers and arranger Bill Justis recorded string
overdubs for Billy Swan on CBS, again with
Sherrill engineering. Sandra Hope's single,
“Working Man,” has been produced for NSD by
Jim Williamson, who also served as engineer
with Cathy Potts.

At Pyramid, in Lookout Mountain, Tenn.:
Scott Maclellan and Sonny Limbo are producing
Kathy Dover.

*x Kk Kk

In California; Supertramp is working on a
new A&M album at Rumbo Recorders in Canoga
Park with producers Peter Henderson and Rus-
sell Pope.

Steve Diamond, Warner Bros. Music staff
songwriter, is at Fattrax Studio in Burbank. Bill
House is producing, with Chris Brosius at the
boards.

At Producers Workshop in Hollywood, Liber-
ace is finishing up a new album with Ed Cobb
producing and Ben Rodgers behind the board.
Mickey Gilley is completing an album with pro-
ducer Jim Ed Norman and Eric Prestidge at the
console.

Sneaker is at Cherokee Studios in LA,
recording an LP for Handshake with producer
Jeff Baxter.

Kenny Rogers and David Malloy are at Lion
Share Studios co-producing the theme song
from the former's upcoming feature film “Six
Pack.” Reggie Dozier and Bob Bullock are engi-
neering with Tom Fouce assisting. Humberto Ga-
tica is engineering and Ken Mansfield producing
the group OXO for Geffen Records with Stephen
Schmitt assisting.

Ampex Suing
Four Firms In
Superior Court

LOS ANGELES—Ampex Corp.
seeks $107,109.08 plus 18% interest
from Filmways Inc,, Wally Heider
Recording, ACI/Filmways and Pro-
Audio Sales in a Superior Court suit
here.

According to the complaint, the
plaintiff contracted in April, 1981
with the defendants to pay off vari-
ous existing claims with one lump
sum of $144,000, payable over 12
months at 18% interest. The defend-
ants allegedly paid $56,890.92, then
refused to pay more. Ampex also
claims that if the debtor halted pay-
ments, the deal carried a $20,000
penalty. The defendants also paid
$9,118.68 interest during the period.

In another provision, Ampex also
agreed to pay $7,025.91 plus 7% in-
terest for receipt of certain goods.

CB INVESTMENT

PROPEGRTIES

A COLDWELL BANKER COMPANY

STUDIO

COMPLEXES
RECORDING & VIDED

LOS ANGELES AREA

We are marketing state of the art
equipped studios and stages. Ex-
cellent financing. Who's who
clientele. For your studio needs,
contact:

George Shulman
(213) 506-3216
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Take Us For
Granted

With 24 tracks going, you don't another or within a single reel.

have time to reach over and adjust No other brand of tape under-

for tape-induced level variation. goes such rigorous testing. As a

You want to be able to forget about  result, no other brand offers the con-

the tape. sistency of Ampex Tape. The consis-
Which is why we test every reel tency that lets you forget our tape

of our 2" Grand Master® 456 Studio and concentrate on the job.

Mastering Tape end-to-end and

edge-to-edge. To make certain you

get a rock-solid readout with

vitually no tape-induced level

variation from one reel of 456 to AM pEx
Ampex Corporation « One of The Signal Compames

Ampex Corporation, Magnetic Tape Division 4 out Of 5 Pl'OfeSSiOIIalS MaSter
401 Broadway, Redwood City, CA 94063 on Ampex Tape:

(415) 367-4463

www.americanradiohistorv.com
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~ ProEquipment & Services
New Speakers, With Broad Price Range, Bow At CES

® Continued from puge 39

system with rear vent, the D-4; the
12-inch three-way D-5, front-vented
at $600, the $700 D-6, a 12-inch

three-way; the rear-vented 12-inch
D-7 tower, $800: the i5-inch three-
way D-8,$900 a pair; the $500 Sat-1,
a six-inch two-way satellite speaker

for use with one of the company’s
two new subwoofers; and the sub-
woofers themselves. There’s the $250
SW-10. a 10-inch model, and the

$300 SW-12, a [2-inch model.

The new Infinity line goes down to
the $500-a-pair price range and uses
the curved baffles of the company’s

The new advanced-design CP35 and CP25 electronic pianos.

THE WAVE OF THE FUTURE.

Get ready for a new wave
of electronic piano exciterment
Yamaha's CP35 and CP25. Not
Just variations on a theme, but a
whole new symphony of sounds
and playability.

Both feature an innovative
tone generator system, with each
channel offering variable pitch,
decay, and waveform to give the
CP35 and CP25 their unique and
versatile sound. The wave selec-
tor offers a choice of four basic
wavelforms, for a range of tonal

Combo Products

variations unavailable with other
electronic pianos.

And both models have
velocity-sensitive kevboards, so
you can control the dynamics of
individual notes.

Other features cornmon
1o both include four filter selec-
tors, 5th/8th transpose switches,
balance control, built-in flanger
and tremolo.

The CP35 has 73 keys,
dual tone generators and
pre-programmed electronic

piano voices.

The CP25 has 61 keys
and a unique single’dual mode
switch which allows vou to get a
full dual channel sound.

Get vour hands on the
wave of the future and start
making some waves of your own.
The CP35 and CP25 —at your
Yamaha dealer now. For more
information, write: Yamaha, Box
6600, Buena Park, CA 90622.
In Canada, 135 Milner Avenue,
Scarborough, Ont. M1S 3R1.

THE WAY I'T WILL BE.

€ YAMAHA

Reference Standard. The minimum
Defraction Concept line sells at
$500. $700, $840 and $1.100 price
points: there s also a previously in-
troduced $1,400 model.

The new JBL L250 floor-standing
system teatures a unique design—an
asymmetrical pyramid. All aspects
of the cabinet represent the optimi-
zation of its acoustical properties:
the width 1s matched to each driver’s
size, all edges have been rounded for
minimum ditfraction, the dome
tweeter is positioned at a height de-
termined best for the average lis-
tener. The baftle is slanted for pre-
cise alignment of the drivers’
acoustical centers and the systems

(Continued on page 76)

Soviets Use New
Pressing Process

By VADIM YURCHENKOV

RIGA--Melodiya’s pressing plant
here has developed a new produc-
tion process for albums that s said to
usc 20 grams less vinyl without af-
fecting the disks’ technical proper-
ties.

Adolf Novitchikin. head of the
technical department, says 60 tons of
vinyl a year will be saved using the
new economy measures. Marginal
changes in master profile mean the
raw vinyl fills the master grooves
better and after-pressing wastage is
reduced.

The Riga pressing plant is now in
its second half-century.

Severely damaged during the war,
the factory resumed production in
1945 with 36 employees and by 1947
output was nearly 400,000 units an-
nually.

In 1958 a recording studio was es-
lablished at the site, with affiliated
facilities in Tallin and Vilnius. Since
then around 100 titles a year have
been recorded.

Last year. total production at the
two centers reached 10 million al-
bums, more than half in stereo, and
1.33 million cassettes. Every three
months up to 300 titles are released,
with the music of Latvian, Estonian
and Lithuanian writers accounting
for 50% of current catalog.

"~ C-Os V-Os

TOP PERFORMANCE

SUMMIT AUDIO VIDEO LIMITED

E Tat Factory Building. 21F L. 4 Heung Yip Rd
wong Chuck Hang, Aberdeen. Hong Kong

TELEX ~ 76264 SMTAP HX
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General News

Radio Airs ‘Black America’ Show

Syndication To 50 Markets Overcomes Obstacles

By SAM SUTHERLAND

LOS ANGELES—Overcoming a
number of obstacles, a 24-hour bar-
tered syndication package called
“The Music Of Black America™ has
landed on 50 black-oriented sta-
tions.

According to Bob Dockery Jr. of
Syndicate It, Inc., the challenge of
marketing the special, which he
claims represents the longest and
most ambitious syndicated radio
program aimed at black listeners, il-
lustrates the cconomic hurdles fac-
ing black radio as well as the linger-
ing stigma attached to black
syndication companies.

Dockery explains that “as much
as possible, the series covers the his-
tory of black music and virtually ev-
ery aspect of it.” The program, airing
as cither daily hourly specials or in
weekend blocks of six hours during
June, was conceived in reaction to
the syndication specials linked to the
Beatles and Elvis Presley. Dockery
observes, “Yet here was a subject
that was bigger than all of them,

MILLER TIME—Lakeside cut

since so many of these other trends
really started with black music.”

After running the concept past
potential sponsors and subscriber
stations and hearing “no negatives.”
Dockery and his staff began map-
ping out the project. “Originally. 1t
was supposed to air in February to
tie into Black Music Month,” says
Dockery, “but by November I real-
ized just how much work would be
needed, and how time-consuming
the writing would have to be.”

Finding the right scripts was, he
adds, one of his biggest creative ob-
stacles, since “so much of what’s
happened with our music has heen
tied closcly into what was happening
at a given moment in black society,
so it would take more than just a
knowledge of the music—it would
take a sensitivity to what happens in
black society itself.”

Mating scripts to music and pro-
duction, and to the co-hosts, veteran
disk jockey J.J. Johnson and singer
Lou Rawls, wasn’t the only problem,
though: “The other thing we had to
do was think in terms of black radio.

\ -

their first nz;tional radio spot for Miiler Beer. Pic-

tured from left are Otis Stokes, Mark Wood, Thomas Shelby and Tiemeyer
McCain.

The only other syndicator other than
us who seems to have had long-term
success in that area is Westwood
One.”

Although Dockery politely re-
fuses to call his firm a black syndica-
lor, saying “we’re just a syndicator,
period,” he acknowledges that the
business failures of some prior syn-
dication firms as well as disappoint-
ing production values in some prior
black-oriented syndications have
hampered growth. As the first 24-
hour package to be aimed directly at
that broadcast market, Dockery be-
licves the special faced even tougher
resistance.

Other segments focus on sound-
tracks, Broadway and stage per-
formances, black music’s influence
in the international arena (“‘from
Latin America to Japan®). blues and
three conceptual hooks.

That last category begins with the
opening show, subtitled “Music
With A Message,” which seeks to
document black music’s role as
“uniquely reflective of black Amer-
ica itself.” and includes a special on
“The Great Performers™ and what
Dockery dubs the “Renaissance,”
two hours focusing on key black per-
formers whose impact extends be-
yond their own popularity and sales
to include substantial influence over
pecrs.

With over 50 markets now on
board and airing the shows, Dockery
admits individual clearances in
some cases ook “as many as 30 calls.
over three or four months, before we
finally convinced them to carry the
show.” Helping was a sponsorship
from four companies. including
Budweiser, Dial soap. the U.S. Army
and Prolan Corp., a black hair prod-
ucts concern.

Writers on the show included fre-
quent Westwood One scripter Al
Cunningham. KKGO-FM (Los An-
geles) disk jockey Dan Wright. Stan
West, Walter Burrell and screen-
writer Joe Henderson. Producer and
engincer was Al Ramirez.

® Continued from page 10

Part of the reason it has been diffi-
cult to pick a name is the cclectic na-
ture of black music today. Any list
that can accommodate the pop-rock
of “The Other Woman.” the hard
funk of “Early In The Morning.” the
MOR-ish “Making Love.” and the
avant-garde rap of “Planct Rock™
defies easy categorization.

This writer likes the term “black™
for a number of reasons. It is an ac-
curate description of what kind of
radio stations and stores the chart
draws information from. It describes
the kind of artists who appear on it
and the people who make these rec-
ords hits. Yes, white acts do reach
the black chart and make a major
impact. But despite Hall & Oates, it
is a small percentage in relation to
all the black acts on it.

Semantics, particularly in relation
to music, is a complicated mazc,
where one word connotes racism,
another a musical genre, another an
ethnic group, depending on who you
are, your background and your poli-
tics. Consideririg the music covered
in the chart, “black™ says it all.

Which may make you ask why
we’ve chosen to evoke the phrase
rhythm & blues in naming this col-
umn. Well, a title was sought that
would immediately identify it with
black music, while not being staid.

The Rhythm & The Blues

Moreover. the definite article was
inserted between rhythm and blues
for more than cosmetics.

The word “rhythm™ represents
not only the propulsive quality that
drives Afro-American music, but the
information that this column at-
tempts to supply. In Africa, rhythm
means more than a dance beat, it
means communication, and this title
implies that.

Ralph Ellison wrote, “The blues
speak to us simultaneously of the
tragic and the comic aspects of the
human condition and they express a
profound sense of life shared by
many Negro Americans. ...” That
tecling still informs most black mu-
sic even if' the feelings aren’t ex-
pressed in the traditional blues for-
mat. In relation to this column, we
hope the blues, meaning the hard
and complex problems of blacks in
the industry, are dealt with in a sub-
stantive manner.

* Kk K

Short Stuff: Slceper album of the
year may be the Chic-produced
“Soup For One” soundtrack.
Though the film was an artistic and
commercial disappointment, the LP
contains some of the best Chic music
in several years. The title cut is al-
ready a modest success and Mirage
Records has just relcased “Why,” a

Nile Rodgers-Bernard Edwards
song performed by Carly Simon, as a
single; it's a fine marriage of Chic’s
sound and Simon’s distinctive voice.
“Dream Girls,” performed by Teddy
Pendergrass, and “I Work For A
Living” with lead vocals by Fonzi
Thornton, are also quality songs
worth a listen. . .. French dance mu-
sic star Cerronc¢ has signed with
CBS-distributed  Pavillion, with a
12-inch “Back Track™ now avail-
able. Cerrone was previously on At-
lantic.

Sam Moore, formerly of Sam &
Dave, supplied the recent Black Mu-
sic Assn. conference with one of its
highlights when he put on an as-
sured and passionate performance
onc evening at the New Orleans Hil-
ton. This was reportedly his first per-
formance since sphitting with long-
time partner Dave Prater. so some
tentativeness might have been ex-
pected. Instcad. Moore ripped
through fiery versions of his great
Stax hits as well as a sensitive inter-
pretation of Otis Redding’s “Dock
Of The Bay.” His vocals were as au-
thoritative as ever. ... Long time
gospel deejay and record man Joe
Bostic returns to the air with a daily
gospel program on New York’s
WNYM (1130 AM). Bostic is on
nightly from 1 to 3 a.m. and Satur-
days from | to 2 a.m.
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Survey For Week Ending 6/26/82

Black LPs.
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TITLE z § 3 TITLE
Artist, Label & Number ey Artist, Label & Number
(Dist. Label) El S|z (Dist. Label)
STEVIE 33| 8| FRIEND IN LOVE
g'%z:);ﬂ:s Dionne Warwick, Ansta AL 9585
MUSlQUARlUM | 44| 3 NEW D|MENS|0NS
Stevie Wonder, ge_Dvamaucs
Tamla GQOZTLZ pitol ST-12205
(Motown) 40 | 19| YES TS YOU LADY

KEEP IT LIVE
Dazz Band. Motown 6004ML
THROWIN' DOWN

Rick James. Gordy 6005GL
{Motown)

GAP BAND IV

The Gap Band. Total Experience
TE-1-3001 (Polygram)
STRAIGHT FROM THE
HEART

Patrice Rushen, Elektra E1-60015
BRILLIANCE

Atlantic Starr. A&M SP-4883
REUNION

The Temptations,

Gordy 6008GL (Motown)
WHO'S FOOLIN' WHO
One Way, MCA MCA 5279
STREET OPERA

Ashford & Simpson, Capitol ST
12207

MY FAVORITE PERSON
The 0'Jays, P.L.R. F2 37999 (Epic)
TUG OF WAR

Paul McCartney.

Columbia TC 37462

THE OTHER WOMAN

Ray Parker, Jr., Arista AL 9590
NIECY

Deniece Wiliams,

ARC/Columbia FC 37952
SHARING YOUR LOVE
Change. RFC/Atlantic SD 19342
n

Jumor, Mercury

SRM-1-4043 (Polygram)
FRIENDS

Shalamar, Solar S-28 (Elektra}
DOWN HOME

22 Hil Malaco MAL 7406
ALLIGATOR WOMAN
Cameo, Chocofate City

CCLP 2021 (Polygram)

THE ONE GIVETH THE
COUNT TAKETH AWAY
Wiltiam “Bootsy” Cotlins, Warner
Bros. BSK 3667
DREAMGIRLS

Original Cast, Geffen GHSP 2007
(Warner Bros.)

JEFFREY OSBORNE

Jeffrey Osborne. A&M SP-4896
STEAMIN' HOT

The Reddings. Believe In A Dream
FZ 37974 (Epic)

ouTLAW

War, RCA AFL1-4208

LOVE 1S WHERE YOU
FIND IT

The Whispers. Solar $-27 (Elektra)
I'M THE ONE

Roberta Flack, Atlantic SD 19354
ATTITUDES

Brass Construction

Liberty LT-5112]

MR. LOOK SO GOOD
Richard Dimples Fields,
Boardwalk NB1-33249

D TRAIN

D Train. Pretude PRL 14105
DOIN' ALRIGHT

0'Bryan, Capitol ST-12192
LIVE ON THE SUNSET
STRIP

Richard Pryor,

Warner Bros. BSK 3660

YOUR WISH IS MY
COMMAND

Lakeside, Solar S-26 (Elektra)
LIVE & OUTRAGEOUS
Millie Jackson,

Spring SP-1-6735 (Polygram)
SOMETHING SPECIAL A
Kool & The Gang, De-Lite DSR
8502 (Polygram)
CONFIDENCE

Narada Michael Walden, Atlantic
SD 19351

LITE ME UP

Herbie Hancock,

Columbia FC 37928
SKYYLINE @

Skyy. Salsoul SA-8548 (RCA)
LADIES OF THE EIGHTIES
A Taste Of Honey,

Capitol ST-12173

THE DUDE A

Quincy Jones, A&M SP 3721
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Smokey Robinson,
Tamia 600172 (Motown)

SOONER OR LATER
Larry Graham, Warner Bros. BSK
3668

OFFRAMP
Pat Metheny Group, ECM ECM-1
1216 (Warner Bros.)

YOU'VE GOT THE POWER
Third World, Columbia FC 37744

I'LL DO MY BEST
Ritchie Family

RCA AFL1-4323
SOUP FOR ONE

Soundtrack,
Mirage WTG 19353 (Attantic)

STREET SONGS A

Rick James,

Gordy G8-1002M1 (Motown)
LOVE HAS FOUND ITS
WAY

Dennis Brown, ARM SP-4886
KEEP IT UP

B.T. Express, Coast To Coast FZ
38001 {(Eprc)

STRONGER THAN EVER |
‘Rose Royce
Epic FE 37939

TRUST ME

Jean Carn, Motown 6010ML
THE POET

Bobby Womack,

Beverly Glen BG 10000

HOT AND NASTY
St. Tropez, Destiny DLA-10004

WINDSONG

Randy Crawford, Warner Bros. |
23687

GIVE IT UP
Pleasure, RCA AFL1-4209

POINT OF PLEASURE
Xavier, Liberty LT-51116

BREAKIN' AWAY @
Al Jarreau, Warner Bros. BSK 3576

DROP THE BOMB
Trouble Funk, Sugar Hill SH 2&b

PURE AND NATURAL
T-Connection, Capitol ST-12191

| AM LOVE
Peabo Bryson. Capitol ST-12173%

CARRY ON
Bobby Caldweil,
Polydos PD-1-6347 (Potygram)

NEVER TOO MUCH @
Luther Vandross, Epic FE 37451

LOVE CHANGES
0.C. Smith, Motown M6019

COME MORNING
Grover Washington, Jr

Elektra 5E-562

THE GEORGE BENSON
COLLECTION @

Gesrge Benson

Warner Bros ZHW 3577
NIGHT CRUISIN' @
Bar-Kays.

Mercury SRM-1-4028 (Polygram)
TOM TOM CLUB @

Tom Tom Club. Sire SRK 3628
(Warner Bros.)

CONTROVERSY @
Prince, Warner Bros. BSK 360

LOVE ME TENDER

B.B. King. MCA MCA 5307
WHY DO FOOLS FALL IN
LOVE A

Diana Ross, RCA AFL1-4153 I

FRIENDS IN LOVE
Johnny Mathis
Columbia FC 37748

THE TIME @
The Time, Warner Bros. BSK 3598

ITS TIME FOR LOVE @
Teddy Pendergrass,
P.LR T2 37491 (Epic)

LOVE MAGIC
LTD. A&M SP-4881

DREAM ON
George Duke, Epic FE 37532

Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
% Stars are awarded to other products demonstrating sigmficant gains. @ Recording Industry Assn. of America
seal for sales fo 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of

1,000,000 units (seal indicated by triangle).
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_ discos__dubs____Venues  halls  arenas
N.Y. Successes Spur
New Club Openings

By RADCLIFFE JOE

NEW YORK-In the past six
mnonths there has been a flurry of
new club activity in this city, the
likes of which has not been seen since
people began crying wolf about the
demise of disco around 1979. Among
the new clubs that have opened and
are doing extremely well are the Red
Parrot, F-Sharp, the River Club,
and Heartbreak. Scheduled for
opening in the near future are Back-
street New York, the latest addition
to a thriving East Coast chain, and
the As. Redesigned, redirected or
otherwise. rejuvenated are the Un-
derground, Paradise Garage, Studio
54 and Melons.

Taking a cue from their New York
counterparts, club owners in other
parts of the country are also re-open-
ing, redesigning and redirecting
rooms that had fallen on hard times
when mass consumer interest in the
disco concept began to wane.

The clubs that survived the nega-
tivism and soft economy of 1979
through mid 1981 were those with a
commitment to the business that
they had helped pioneer. They were
run by people who were resourceful,
inventive, and with the foresight to
recognize coming changes and gear
their operations to meet those
changes. In this respect, creative
promotion and marketing cam-
paigns have played important roles
in keeping clubs well-patronized
and profitable. The club operator
who took the initiative and offered
special prices on drinks and admis-
sion. theme parties for mardi gras,
Halloween, Independence and La-
bor days and other special occasions,
found that he could keep his room
alive and exciting even on tradition-
ally slow occasions.

On the other hand. clubs like
Xenon in New York City, built their
clientele and reputations by cater-
ing, from the outset, to celebrities
and trendy New Yorkers. In major
urban areas like New York, Los An-
geles and San Francisco, this type of
snob-appeal works like a charm. Re-
gine discovered this in Paris a long
time ago, and has been able to suc-
cessfully package and market the
concept to the many rooms which
bear her name around the world.

In the case of the Peppermint
Lounge, also in New York, the oper-
ators were able to successfully mar-
ket the name. The “Pep.” as it is af-
fectionately called by club regulars,

is widely regarded as the cradle of
the revolutionary rock 'n’ roll sounds
of the 1950s. It was where the “The
Twist” first made its debut before
taking the world by storm, and it
played a significant role in the
growth of the discotheque business
in the very early developmental
stages of this concept. Although the
club changed hands over the years,
and is now based at a Fifth Avenue
location, far away from its original
site, the aura remains ... and the
customers, still young, still trendy,
and still rock’n’roll-oriented, keep
coming.

A common misconception about
nightclubs catering to the disco trade
is that they are assured of success if
the operations are geared to a gay
clientele. This is not necessarily the
case. Although there is evidently a
stronger sense of loyalty among
gays, it would be presumptuous of
club operators to assume that they
will automatically patronize a club
and remain loyal to it under any cir-
cumstances.

Gay disco audiences are very dis-
criminating, more so than most
other types of audiences, and like
other types of audiences, they must
not be taken for granted. A club op-
erator wanting to cater to their
needs, must constantly work to hold
them.

In New York alone, where there is
a sizable gay population, many gay-
oriented clubs, some of them like 12-
West, the Underground, Les
Mouches, and the Ice Palace have ei-

(Continued on page 49)

Billboard photo by Chuck Pulin

ENCOUNTER—Record producer Martin Rushent chats with Frank Roccio,

promoter at the Peppermint Lounge, during the opening of the club at its new
location in New York.

Air Supply Tour Buoyed
By ‘Subtle’ Laser Effects

By PAUL GREIN

LOS ANGELES—Air Supply’s
current 50-city US. tour features
flashy laser effects and an elaborate
set design which give it a vastly dif-
ferent look from the group’s bare-
bones 1981 tour.

Still, it was seen important that the
effects not be too flashy, to the point
that they’d overwhelm the soft ro-
mantic ballads that form the crux of
the group’s repertoire.

“It was a challenge,” says Ed Aus-
wacks, president of LA-based Laser
Media. “It involves a lot more crea-
tive thought to use the laser in a
subtle way.

“One normally identifies the laser
with hard rock and flash and ‘Star
Wars’-type imagery. We couldn’t do
that with this group. They're com-
manding a use of the laser that we

Cherry Plans Broad-Based
Booking For Gary Center

By NELSON GEORGE

NEW YORK-It is rare when
someone is able to move easily from
the role of outside advocate to in-
fluential insider, but Bill Cherry
feels he can do it.

For most of 1982, Cherry was na-
tional coordinator for the National
Assn. of Black Concert Promoters,
an offshoot of Operation Push, at-
tempting to get black promoters a
bigger slice of the concert market.

In May, Cherry was named direc-
tor sales and marketing of Gary, In-
diana’s $14 million Genesis conven-

coeimnar
the light

coemar INg. s. marcucc sr

telex: comint-i for coemar 330813

for success

coemar is europe’s leading manufacturer in lighting
and speaial effects for nightclubs, loungues,

hotel halls, theaters, arenas. studios, auditorium halis,
and every other place where entertanment is

commeraal office: via vaina 1, 20122 milano, taly

factory: via bonfigiio 2, 46042 castel goffredo (mn)

tion center, where he hopes to
practice what he has preached.

“We’re gonna be open to every
promoter who approaches us, be-
cause they are the lifeblood of any
facility,” Cherry said. “That in-
cludes packages by black promoters
involving white acts as well as black.
We also hope to attract the record in-
dustry’s convention business, every-
thing from NARM to BMA.™”

The 9,000-seat center, located in
downtown Gary, was built with fed-
eral money. Minor construction will
be soon finished and Cherry expects
it to be open for concerts in July.
Cherry and executive manager Ste-
ven Rosenblatt will attempt to at-
tract patrons, not just from Gary, but
Chicago, Purdue University and the
home of Notre Dame University,
South Bend, Ind.

Cherry had been involved with
Operation Push since the mid "60s
when he produced several of that or-
ganization’s Black Expos at Chi-
cago’s Amphitheater. He also pro-
duced shows at Memphis’ Mid-
South Coliseum, the Houston Astro-
dome, and the New Orleans Super-
dome. He was director of promo-
tions and publicity for the black
advertising firm Uni-World Group
Inc. in the early *70s and was the first
black accepted into the Assn. of The-
atrical Press Agents and Managers.

The National Assn. of Black Con-
cert Promoters has made some in-
roads this year, Cherry says. “But |
think that next year our negotiations
will bear real fruit and we’ll see how
successful the group has been.”

WWW.americanradiohistorv.com

don’t see that much—the pretty look.

“We're very sensitive to the fact
that the laser should complement
performers and not overshadow
them. After all, the audience came to
see the act, not a light show.”

The set, created by Plumbline
Designs, was built to resemble a
desert scene in the band’s native
Australia. Company president Si-
mon Woodroffe says it reflects a
trend in modern set design toward
increased realism.

“What we gave Air Supply is a
very realistic, scenic look as opposed
to the slightly spacey, abstract look
that all the other big acts have. It's a
rocky landscape that looks as if
you've just stepped into the Austral-
ian desert.”

Plumbline, based in London and
LA, also designed the realistic New
York rooftop set for Simon & Gar-
funkel and a Gothic castle set for
Ozzy Osbourne (in both cases with
help from San Francisco-based FM
Productions).

“We spent the last six or seven
years using a lot of metal onstage
and moving drum risers and hy-
draulic lifts. We still do a lot of that,
but now we’re also getting into more
theatrical scenes.

“You can do pretty much what-
ever you want as long as it's sympa-
thetic to the music and has the same
feel. People go to be entertained;
otherwise they could stay home and
listen to the records,” asserts Wood-
roffe.

Auswacks and Woodroffe have
worked together for the past four

{Continued on page 52)

N.J. Casino
Commission
Plans Probe

By MAURIE ORODENKER

ATLANTIC CITY—-New Jersey’s
Casino Control Commission is
launching an investigation into pos-
sible racial discrimination in the hir-
ing of minority musicians by the
house bands of the city’s nine ca-
sinos. The commission also urged
the State Division of Civil Rights to
look into the matter.

The action follows a complaint by
two local black musicians who
claimed that few minority musicians
are hired for casino jobs, and that
not one of the musical directors in
the nine casinos isa member of a mi-
nority.

The action has put the local AFM
union on the spot. It was “surprised”
by the comments made by the two
musicians, says George Fognaro,
secretary of the local. He says the
union was “disturbed” that the two
musicians went to the state commis-
sion before coming to the AFM first,
especially since both men have done
a significant amount of work in ca-
sino orchestras.

Fognaro says the union is not a
“hiring hall” so it has no direct con-
trol over which musicians are hired
for work in the casinos. The union
secretary says he did not know how
many minority musicians are among
the 900 members of the AFM local
here, but noted that one of them,
Chris Columbo, is vice president of
the local. Fognaro admits, however,
that since the opening of hotel ca-
sinos four years ago, many more
white musicians have joined the
union then minority musicians. He
says the union cannot keep out any-
one who wants to be a member.

Jazz Festival
Sets '83 Plans

NEW YORK-—The 14th annual
New Orleans Jazz & Heritage Festi-
val will be held at New Orleans Fair
Grounds race track April 29-May 8,
1983.

The 10-day festival will also in-
clude concerts aboard the riverboat
President, and in various concert
halls throughout New Orleans.

Profits from the festival will be
reinvested in New Orleans music
and cultural community either
through a grant or a free concert, ac-
cording to sponsors of the festival.
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QUEEN
Milton Keynes Bowl, South England
Admission: $17.00

Queen will always be remembered in the U.K.
for their “Bohemian Rhapsody” single, which
topped the charts here for a record breaking
nine weeks. It was hardly surprising then, that
this was the number which went down best with
the 30,000 fans who came to see the band
headline, June 5, at the Milton Keynes festival.

Queen came on stage at dusk to the “Flash
Gordon" theme and played a spectacular one
hour 40 minute set covering eight years of hits.
An energetic Freddy Mercury, dressed all in
white, provided visual entertainment, dancing
and posing on the catwalks erected at the front
of the huge speaker banks.

Production was generally good, with a trans-
parent sound system and a colorful light show,
allegedly worth over $3.5 million.

A total of 21 songs were aired, including the
funk oriented material featured on the new “Hot
Space” album. But full justice was paid to the
heavy rock style that formed the basis for the
band’s initial success. “Now I'm Here" and “We
Will Rock You" both came over well, as did Mer-
cury's acoustic versions of “Love Of My Life”
and “Crazy Little Thing Called Love.”

The band closed the set in a patriotic vein
with “God Save The Queen,” the English na-
tional anthem. PATRICK CAMPBELL

| Talent In Action

MARIANNE FAITHFULL
The Ritz, New York
Tickets: $11

It was an event. Island Records artist
Marianne Faithfull does so few live shows that
her three-night appearance here June 10-12

Billboard photo by Chuck Pulin

RARE DATE—Marianne Faithtull

smiles at the audience during a
show at the Ritz in New York.

was something extra special to anyone who
loves her music.

Though looking trim, healthy and in good
voice, Faithfull still appeared very fragile on-
stage, and in the beginning of her first set, ob-
viously a bit nervous. But buoyed by a very sup-
portive SRO audience, many of whom were
silently singing along with her, and by a note
perfect five-man band, she soon appeared to be
enjoying herself as well, with her show well at
hand.

Faithfull has a haunting world-knowing, whis-
key and cigarettes voice that always seems to be
at the edge of breaking. Though not as powerful,
she reminds one of Piaf, her voice, experiences,
personna and history giving her a special and
unique aura.

And her songs are really something, too. She
did a number of cover tunes during her hour
plus set, including, of course, John Lennon’s
"Working Class Hero," which appeared on her
“Broken English” LP. But she also did Bruce
Springsteen’s “Because The Night,” and the
classic hippie ode, “For What It's Worth,” by
Steven Stills. Faithfull spans rock generations.

She is the truly adult contemporary artist, as
is most apparent in her own songs, performing
in concert “Broken English,” “The Ballad Of
Lucy Jordan,” “Guilt,” “Tenderness” and “So
Sad,” all of which understand the human condi-

tion. ROMAN KOZAK

N.Y. Successes Spur New Club Openings

® Continued from page 47

ther gone out of business, changed
hands and/or formats. The competi-
tive pressures for gay clients, espe-
cially in major urban communities
with large gay populations, are as
strong, or even stronger, than in het-
erosexual communities.

There have been many spectacu-
lar club failures in this country in the
past two or three years, but the most
spectacular must be the Palace in
Los Angeles, Bond’s in New York,
and Emerald City in Cherry Hill,
N.J.

The Palace, headed by entrepre-
neur Dennis Lidtke, is reported to
have cost between $3-35 million dol-
lars, yet the project never opened its
doors to the public. Lidtke under-
took the project at the peak of the
disco phenomenon. However. be-
fore it could be completed, the
bloom was off the disco rose. Com-
pounding the problem was the fact
that the economic crunch was on,
and interest rates had begun to spi-
ral, thereby making it almost impos-
sible to raise funds to complete the
project.

Emerald City began life in the
1960s as the star-studded Latin Ca-
sino nightclub, and flourished for
close to two decades until gambling
came to nearby Atlantic City. In an
cffort to stave off the decline in pop-

Unsurpassed in Quality
24%¢

GLOSSY [ .
PHOTOS

1000 POSTCARDS $165.00
100 8x10 $31.95

CUSTOM - $98

COLOR PRINTS
COLOR LITHO

per 100

$425
e 100
5240

COLOR
POSTCARDS _per 3000

MOUNTED 20”X30" 30"X40"
ENLARGEMENTS - §25.00 $40

T®7 /]
1)’ k"
Phoﬂomm@_nenr

165 WEST 46th STREET. N.Y. 10036
] [

A Division of JAMES J. KRIEGSMANN
(212) PL 7-0233

ularity, operators Dallas and
Charles Gerson sunk several million
dollars into it to convert it into one of
the nation’s most spectacular disco-
theques.

Under the new format the 2,000-
capacity room flourished for a while,
but the Gersons found that it was
not as easy to draw disco lovers to
Cherry Hill, as it was to attract fans
of people like Frank Sinatra. Liza
Minnelli and others who had played
the Latin Casino in its heyday. In a
panic, the room went through rock,
punk and new wave formats in
quick succession. It finally filed for
bankruptcy toward the end of last
year, listing debts well in excess of
$1.7 million.

In New York City, the Bond’s In-
ternational Casino, was opened with
much fanfare about threc years ago
at a cost of several million doliars.
The project, operated by a group of
entrepreneurs headed by John Ad-
dison, converted the old Bond’s
clothing store into an enormous and
spectacularly appointed disco-
theque.

The room was designed to syphon
off some of the cclebrities that fre-
quented such ncarby rooms as
Xenon and Studio 54. However, it
never reaily caught firc. The room
was largely a victim of (a) its own
cavernous size; (b) its less than desir-
able location in the heart of the
seamy Times Square district: (c)
poor management; (d) the fact that
it opened just as the disco boom was
beginning to wanc; and (e) the fact
that its principals were convicted
and jailed of tax evasion charges
shortly after its opening.

Bond’s today is not entirely out of
the nightclub picture. It still func-
tions, cspecially on weekends, as a
room for private parties geared
largely to a minority clientele, but it
1s a mere shell of its former self.

But even as clubs like Bond’s,
New York, New York. Emerald City
and others have dicd or are strug-
gling for survival, other more vi-
brant rooms by innovative entrepre-
neurs are taking their place. The
Red Parrot, the F-Sharp, the As, and
the Saint in New York City are
among them.

The Red Parrot, headed by Jim
Merry. who also headed the enor-
mously successful gay-oriented Ice
Palace at the height of disco’s popu-
larity, has become the in-place in

New York City in the six short
months it has been in business.

The room offers top caliber live
entertainment (an increasingly pop-
ular trend among the dance clubs of
the 1980s) ranging from Gloria Gay-
nor to Cab Calloway and Sylvester.
Its two deejays, Kevin Burke and
Frank Hullihan, play a broad mix of
dance music ranging from disco,
rock and funk. to waltzes and pol-
kas. An 18-member house band also
plays every night.

Another very vibrant room cater-
ing to a somewhat younger audience
in the New York City area is Danc-
eteria managed until recently by
entrepreneur Jim Fouratt. Fouratt,
who has turned around the fortunes
of many clubs in the area, including
the popular Underground, programs
Danceteria with a mixture of out-
rageous camp and trendy savoir faire.
Like the Red Parrot, there is heavy
emphasis on live entertainment, but
its whole orientation is toward a
rock/new wave format.

A fierce rival of Danceteria is the
Ritz, headed by Jerry Brandt who
originated the concept of outrageous
campiness in rock clubs with the es-
tablishment of the original Electric
Circus in the daring 1960s. Today,
still at the peak of its popularity, the
Ritz is moving to the forefront of
video entertainment in clubs. With
its combination of vidco, top name
live entertainers. and progressive
prerccorded rock/pop program-
ming, it is still considered a leader in
its field.

Survey For Week Ending 6/26/82

The following are among the top concert grosses nationwide reported through the survey week. Included are act(s),
gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of setlouts and
dates(s).

TOP QUALITY

¢ 8X10

z:,; PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10’s
500 - $45.00 1000 - $65.00

COLOR PRINTS
1000 - $311.00

SEND 8x10 PHOTO - CHECK OR M.O.
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES ON REQUEST

b PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803
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e JOURNEY, SANTANA, SAMMY HAGAR, JOAN JETT & THE BLACKHEARTS,
POINT BLANK—$1,119,310, 64,945 (70,000 capacity), $18.50 & $17.50,
produced/promoted by Pace Concerts with assistance from Stone City At-
tractions, Cotton Bowl, Dallas, *' Texxas World Music Fest,"” June 12.

o JOURNEY, SANTANA, SAMMY HAGAR, JOAN JETT & THE BLACKHEARTS,
POINT BLANK—$%$1,160,504, 65,000, $18.50 & $17.50, produced/pro-
moted by Pace Concerts with assistance from Pantera-Ten Productions,
Astrodome, Houston, “Texxas World Music Fest,” sellout, June 13.

e STEVIE WONDER, QUINCY JONES, STEPHANIE MILLS, LUTHER VAN-
DROSS, FRANKIE BEVERLY & MAZE, MILLIE JACKSON, JAMES INGRAM,
PATTI AUSTIN—$771,184, 48,199 (55,000) $20-$12.50, Michael A. Ros-
enberg-Marco Concerts Prods., Astrodome, Houston. “‘Budweiser Super-
fest,” June 12.

e NEIL DIAMOND—$540,605, 38,125, $15, $12.50, & $10, Jerry Weintraub.
Concerts West, Richfield Coliseum, Cleveland, Ohio, two sellouts, June 4-5.

e NEIL DIAMOND—$486,911, 34,891, $15, $12.50, & $10, Concerts West,
Pittsburgh Civic Arena, two sellouts, June 7-8.

e COMMODORES—$278,322, 21,840, $15 & $10, in-house promotion, Pine
Knob Music Theatre, Clarkston, Mich., two sellouts, June 12-13.

e ELTON JOHN, QUARTERFLASH—$247,500, 18,000, $13.75, Feyline
Presents, Red Rock Amphitheatre, Denver, two sellouts, June 12-13.

® NEIL DIAMOND—$245,530, 17,958, $15, $12.50, & $10, Concerts West,
Buffalo (N.Y.) Memorial Auditorium, sellout, June 6.

e LOVERBOY, PRISM—$148,378, 12,742 (18,000), $11.50 & $10.50, Feyline
Presents, Red Rock Amphitheatre, Denver, two shows, June 10-11.

e LOVERBOY, PRISM—%$105,421, 9,525 (12,000), $12 & $11, Feyline
Presents, Colo. State Fairgrounds, Pueblo, June 12.

e 07ZY OSBOURNE, SANTERS—$103,485 (Canadian), 8,216 (12,700),
$13.50 & $12.50, Albatross Prods./Isle of Man, Northlands Coliseum, Ed-
monton, Alta., June 8.

® 0ZZY OSBOURNE, SANTERS—$90,665 (Can.), 7,916 (12,079), $12.50,
$11.50 & $10.50, Albatross Prods./Isle of Man, PNE Coliseum, Vancouver,
B.C., June 10.

o LOVERBOY, PRISM—$89,753, 9,753 (10,200), $10 & $9, Albatross Prcds.
Casper (Wyo.), Events Center, June 9.

e JIMMY BUFFETT & THE CORAL REEFER BAND—$87,612, 7,562 (8,500),
$13 & $11.50, Bill Graham Presents, Greek Theatre, Berkley, Calif., June
11.

® SMOKEY ROBINSON, “D” TRAIN—$86,970, 5,372 (5,882), $17.50, $15.50
& $12.50, in-house (RCMH Prods.) promotion, Radio City Music Hall, New
York City, June 10.

e JIMMY BUFFETT & THE CORAL REEFER BAND—$86,970, 6,697 (8,000),
$12.75 & $10.75, Avalon Attractions/Marc Berman Presents, San Diego
Amphitheatre, two shows, June 13-14.

e .38 SPECIAL, POINT BLANK, IRON MAIDEN—$83,729, 8,814 (10,000),
$9.50 & $8.50, Mid-South Concerts, Mid-South Coliseum, Memphis, June
11.

® 0ZZY OSBOURNE, SANTERS—$68,560 (Can.), 6,959 (8,584), $10. Alba
tross Prods./lIsle of Man, Winnipeg (Man.) Arena, June 6.

e MERLE HAGGARD, TALL COTTON—%$50,841, 4,497 (5,700), $15 & $12.50,
Fahn & Silva Presents/Luckenbach, Lakeside (Calif.) Rodeo Grounds, June
12.

e CLASH, ENGLISH BEAT-$50,644, 4,400, $12.50 & $11, Wolf & Rissmiller
Concerts, Hollywood (Calif.) Paladium, sellout, June 14.

e .38 SPECIAL, KROKUS, IRON MAIDEN—$46,606, 5,859 (8,000), $7.94,
Mid-South Concerts, Jackson (Miss.) Veterans Memorial Coliseum, June
12.

e .38 SPECIAL, POINT BLANK, IRON MAIDEN—$43,251, 5,752 (7,000),
$8.50 & $7.50, Sunshine Promotions/Sunshine South, Knoxville (Tenn.)
Coliseum, June 7.

® CLASH, ENGLISH BEAT—$42,067, 3,666, $11.50, Fahn & Silva Presents,
Golden Hall, San Diego, sellout, June 12.

e JAM, SCISSORS—$35,266 (Can.), 3,487 (4,000), $10.50, Perryscope Con-
certs, Kerrisdale Arena, Vancouver, B.C., June 5.

e KINKS, DEBRA DEJEAN—$34,941, 3,678 (4,333), $9.50, Mid-South Con-
certs, Auditorium North Hall, Memphis, June 14.

e CLASH, ENGLISH BEAT—$31,048, 3,028 (3,800), $10.50, Fahn & Silva
Presents/Feyline Presents, Mesa Amphitheatre, Phoenix, June 13.

e BOBBY & THE MIDNIGHTS—$29,519, 2,593 (3,347), $12.50 & $11.50,
Monarch Entertainment Bureau, Capitol Theater, Passiac, N.J., June 12.

e BOBBY & THE MIDNIGHTS—$28,858, 2,428, $12.50 & $10.50, Monarch
Entertainment Bureau, Beacon Theater, New York City, sellout, June 10.

e .38 SPECIAL, POINT BLANK, IRON MAIDEN—$27,436, 2,888 (3,000),
$9.50, Fantasma Prods., Tallahassee—(Fla.) Leon County Civic Center,
June 9.

e BOBBY & THE MIDNIGHTS—-$19,320, 1,932, $10, Monarch Entertainment
Bureau/Cellar Door Concerts, Warner Theatre, Washington, D.C., sellout,
June 9.

e KARLA BONOFF, BOB DUBAC—%$18,014, 1,760, $11 & $10, Feyline
Presents, Boulder (Colo.) Theatre, two sellouts, June 11.

e BOBBY & THE MIDNIGHTS—$14,554, 1,532 (2,469), $9.50, Monarch En
tertainment Bureau/Cellar Door Concerts, Crisler Auditorium, Norfolk, va..
June 8.

e KARLA BONOFF, BOB DUBAC—%$13,340, 1,420, $10 & $9, Feyline
Presents, Rainbow Music Hall, Denver, sellout, June 12.

e JOHN MAYALL & THE BLUESBREAKERS—$11,942, 1,280 (2,000), $9.75,
Frank J. Russo Prods., E.M. Loew’'s Performing Arts Center, Worcester,
Mass., June 10.

e DREGS—$10,545, 1,110 (1,200), $9.50, Don Law Co., Berlee Performing
Arts Center, Boston, June 11

e JOE COCKER, MODERN DESIGN—$10,045, 1,160 (1,800), $9.50 & $8.50,
Avalon Attractions, Perkin’'s Palace, Pasadena, Calif., June 13.

® SPLITENZ, STINGRAYS—$9,333, 1,098 (1,299), $8.50, Brass Ring Prods..
Royal Oak (Mich.) Music Theatre, June 12.

o DAVE EDMUNDS, R & B CADETS—$5,500, 750, $8.50 & $7.50. Stardate
Prods., Palms, Milwaukee, sellout, May 30.

Copyrighted and compiled by Amusement Business, a Billboard Publications. Inc. publi
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report
please call Patricia Bates in Nashville at 615/748-8120 or Tina Veiders in New York City
at 212/764-7314.
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Venues

London’s Talk Of The Town Closes

LONDON--The Talk Of The
Town, once London’s most success-
ful and prestigious nightspots. has
been closed because of “overwhelm-
Ing circumstances.”

The announcement came from

the venue’s last night (June 12). He
has run the showplace since 1958,
when it was possible for customers to
have dinner, watch a cabaret and
then dance into the early hours for

Lord Delfont says the decision to
close down was taken “with the
deepest regret,” but rising costs,
Value Added Tax hitting the enter-
tainment business in the U.K. and
fewer tourists visiting London were

Lord Delfont just two days before

around $4 a head.

key problems.

Billboard .
Dance/DiscoTop

Survey For Week Ending 6/26/82

€ Copyright 1982. Billboard Pubiicalions. inc. No part of this publication may be reproduced.
stored in a retrieval system. or transmitted. in any form or by any means. electromic. mechanical
photocopying. recording. or otherwise. without the prior written permission of the publisher

TITLE(S), Artist, Label

| WANT CANDY—Bow Wow Wow—RCA
(LP cut) CPL1-4314

CUTIE PIE—One Way—MCA
(LP cut) MCA 5279

OVER LIKE A FAT RAT—Fonda Rae—Vanguard (12
inch) SPY-55

LOVE YOU MADLY—-Candela—Arista
(12 inch) CP 715

KEEP IN TOUCH (BODY TO BODY)—Shades Of
Love—Venture (12 inch) ¥D-5021

COLD LIFE/V'M FALLING/PRYMENTAL—The
Ministry—Wax Trax 110072 XA (12 inch)

AEROBIC DANCING (KEEP DANCING)—R.).'s Latest
Arrival—Zoo York (12 inch*) 4W9-2738

YOU AND ME JUST GOT STARTED-Linda Taylor—
Prelude (12 inch) PRLD 629

IT'S ALRIGHT—Gino Soccio--RFC/Atlantic (LP)

| LOVE A MAN IN A UNIFORM—Gang Of Four—
Warner Bros. (LP) WB1-23683

DO WHAT YOU WANNA DO-The Cage with Nona
Hendryx—Metropolis 12 WP 6769A (12-inch*)

SHAKE IT UP, SHAKE IT UP—The Managers—
Sunnyview (12 inch) SUN 401

BABE, WE'RE GONNA LOVE TONITE-Lime—Prism
(12 inch) PDS 435

GLORIA—Laura Branigan—Atlantic DMD 338 (12
inch*)

INSIDE OUT—0Odyssey—RCA (12 inch)
PD-13218

NON-STOP—Tina Fabrik--Prism (12 inch) PDS-430

THE GIRLS ARE BACK IN TOWN/STARLIGHT—
Risque—Importe/ 12 (12 inch) MP 317

DETOUR—Karen Young—Atlantic (12
inch) DMD-4829

I'M A WONDERFUL THING BABY/1I'M CORRUPT/

ANNIE I'M NOT YOUR DADDY—Kid Creole and The
Coconuts—Sire (LP) SRK 3681

SO FINE—Howard Johnson—A&M (12 inch) SP-
12048

ALL NIGHT LONG-B.B. Band—Zanza (12 inch*)
Import

MY TURN TO BURN-Coffee—De-Lite (LP) BSR-
8503

BODY LANGUAGE—Queen —Elektra
E1-60128 (LP)

SOONER OR LATER/DON'T STOP WHEN YOU'RE

HOT—Larry Graham—Warner Bros. (LP) WBS-50065

| REALLY DON'T NEED NO LIGHT-Jeffrey Osborne
A&M (LP) SP-4896

DANCING IN HEAVEN (ORBITAL BEBOP)—Q-Feel—
Jive/Arista (12 inch) BJ 12004

TOO LATE-Junior—Mercury
(LP cut) SRM-1-4043

WHY CAN'T WE LIVE TOGETHER—Mike Anthony—
Sunnyview SUN-403

| JUST WANNA (SPEND SOME TIME WITH YOU)—
Alton Edwards—Columbia (12 inch) 44-02800

STARCHILD—Level 42—Polydor PDD-520
(12 inch)

MUSIC FOR BOYS—The Suburbs—Twin-Tone (12
inch) TTR8217

STRANGE LOVE—Debra Dejean—Handshake AS 1421
(12 inch)

EASE YOUR MIND—Touchdown--Streetwise SWRL
2201 (12 inch)

(THE BEST PART OF) BREAKIN' UP—Roni Griffith-
Vanguard (12-inch) SPV 54 A

A NIGHT TO REMEMBER—Shalamar—Solar/Elektra
(LP) S 28

TALK TALK—Talk Talk—EMI (12
inch*) Import

ON A JOURNEY—Elektrik Funk—Prelude
(12 inch) PRLD622

CAN'T SHAKE YOUR LOVE—Syreeta—Motown 4500
MG (12 inch)

VIDEO GAMES—Ronnie Jones—Handshake (12 inch)
4W9 02852

DON'T TURN YOUR BACK ON ME—Front Line
Orchestra—RFC/Quality (12 inch) RFC 012

TITLE(S), Artist, Label
THANKS TO YOU-Sinnamon—Becket 4] | 44 5
BKD 508 (12-inch)
42 | 46
LET IT WHIP=Dazz Band—Motown (LP/7 inch) 2 >
. 6004ML/1609M 6l 3
27| 6 | 28 | KEEP ON/YOU'RE THE ONE FOR ME-D. Train—
Prelude PRL 14105 (LP) ﬁ wf
A ¢ | 0] stormy WEATWER ila Wil Sunergy (12 nc)
SNG 000
5| 1|14 | INTHE NAME OF LOVE—Thompson Twins—Arista ﬁ S
(12 inch) CP 712 % | 45| 6
6 | 5| 32| DONTYOU WANT ME/OPEN YOUR HEART—Human
League—A&M (LP) SP4892 a7 | a9 3
<77 9 | 7 | PLANET ROCK-Soul Sonic Force—Tommy Boy TB-
823 (12-inch)
0| 7| e 1T UP-Time Banits—Caumbia 4022823 o
(12-inch)
9 | 7 |11 | GIVEME JUSTA LITTLE MORE TIME—Angela M2
Clemmons —Portrait (12 inch) 4R9-02753 fr| | 2
10 8 | 12 | LOVE PLUS ONE—Haircut One Hundred—Arista
(LP) AL6600 5151 7
E 1 |12 8 | STANDING ON THE TOP—The Temptations featuring
< Rick James—Gordy 60008GL (LP) 52|55 | 4
O fy| 13 | 8| STREET CORNER=Ashford and Simpson—Capito
@ 8528 (12 inch) s 2
= ﬁ 15 | 11 | | RAN-A Fiock Of Seagulls—Jive/Arista
o (12 inch) JIVE T14 ﬁ 59| 6
o/ | 14 | 10 | 12 | FORGET ME NOTS—Patrice Rushen—Elektra
© (LP) EI-6015 ocn o3
'c_a ﬁ 18 7 | EARLY IN THE MORNING—Gap Band—Total ﬁ
%) Experience PED-701 (12-inch) 56 | 57 2
& ﬁ' 16 | 8 | CAT PEOPLE (PUTTING OUT FIRE)—David Bowie— 57| 58| 4
= Backstreet/MCA BSR-6107 (LP)
S {17 |17 | 8| rLLDO MY BEST (FOR YOU BABY)-Ritchie 53 60| 3
RN Family—RCA AFL1-4323 (12 inch)
<187 25 5 | DO I DO-Stevie Wonder—Tamla
o bl (LP cut) 6002TL2 ﬁ Ll
19 | 14 | 11 | DONT STOP YOUR LOVE—Booker T—A&M (12
. inch*) SP-17188 ﬁ 65 2
<u7 | 26 6 | DANCE WIT' ME—Rick James—Motown
o (12 inch*)
21 | 21 | 9 | FEELIT DON'T FIGHT IT—Atkins—Warner Bros. WBS ﬁ m‘-‘;'
50037
22 | 24 9 PASSIOGN—The Fhirts—"‘0"" Records & Visuals OR- ﬁ m
716-A
23|19 | 13 | DONT MAKE ME WAIT—Peech Boys—West End (12 | 53 | 82 | 8
inch) WES 22140
ﬁ 29 | 8 | THE OTHER WOMAN—Ray Parker Jr.—Arista 9590 ﬁ ml.ﬂ.
(P
P! 31 | 6| JUSTAN ILLUSION-Imagination-MCA 13957 (12 54 lﬂ-;"u‘.
inch)
2 | 20 | 17 | 1 SPECIALIZE IN LOVE=Sharon Brown—Profite (12 | YPY | EEKEEM
) inch) PRO 7006A
27| 36 | 4 | RIGHT ON TARGET—Paul Parker—Megatone (12 67| 67| 4
h inch) MT101
28 { 23 | 10 | RUN RUN RUN-—Funkapolitan—Pavillion (12 inch) 68 | 68 | 3
479 0276
29 | 28 | 11 | IT'S RIGHT=Michelle Wallace—Emergency 69| 69 | 4
(12 inch) EMDS 6524
30 | 30 | 9 | THE VERY BEST IN YOU—Change—RFC/Atlantic (7M1 8
DMD 324 (LP)
ﬁ 34 | 6 | DISC CHARGE—Boystown Gang—Moby Dick 241 71| 66 | 4
(LP) all cuts
ﬁ 35 | 6 | FEELS GOOD—Electra—Emergency EMDS 72| 61| 6
6527 (12 inch)
33 | 33| 8| MA-CUM-BA-Tantra—Importe/12 3|73 9
12 MP-315 (12 inch)
| 40 | 3| 109 GIVE ME SOMETHING | CAN REMEMBER)— | 74| 37 | 20
Chas Jankel—A&M (12 inch) SP-17196
35 | 22 | 15 | MURPHY'S LAW—Cheri—Venture 75 39|15
(12 inch) VD 5019
36 | 27 | 12 | TRY JAH LOVE—Third World—Columbia 76| 63| 3
] (LP) FC37744
<4y=| 41| 3| SITUATION-Yazoo-Sire (12 77| 38|12
A inch*) BSK 7-2
38 | 42 | 8| A PIECE OF THE ACTION/SHOOP SONG—K.|.D - 78| 78| 28
RFC/Quality 010 (12 inch)
39 | 32 | 13 | ROMAN GODS/RIDE YOUR PONY—Fleshtones—IRS | 79 | 70 | 4
(LP) SP 70018
40 | 43 | 5| COMBAT ROCK—The Clash—Epic g0 75| 1
(LP) FE 37689
Compiled by the Music Populanity Chart Dept. of Biliboard from a nationwide club survey of the most requested dance songs.

‘non-commercial 12-inch

Dance Trax

By BRIAN CHIN

As is often the case, the most interesting new music goes out on a limb,
stretching for an unusual effect of sound or style. The Gunchback Boogie
Band’s “Funn” (Prelude 12-inch), for example, is one of a growing breed of
New York records with national appeal, drawing on the riffs of Southern and
Midwestern bands such as Cameo and the Time. “Out” enough for teens and
witty enough for adults, it’s perfect summer funn.

Forrrce’s “Keep On Dancin’ ” (West End 12-inch) goes otf the deep end en-
tirely, with incessant party noises and a nagging high-pitched rap: DJ Francois
Kevorkian mixed and overdubbed. Early retail signs are very good.

Donna Summer’s collaboration with Quincy Jones, “Love Is In Control”
(Geffen 12-inch promo), arrived last week, firmly in the rock-soul bag of re-
cent crossovers by Ray Parker and Dazz Band. Look for the heaviest primary
breakout in radio, then clubs. Another Eurosound veteran, Cerrone, has deliv-
ered his first American release in some three years, “Back Track” (Pavillion 12-
inch), largely dispensing with electronic effects, and coming up with a relaxed,
almost jazzy and highly musical piece. Album, remixed by Pavillion’s John
Luongo, will arrive shortly.

Rock material looks particularly likely-to-cross this week, with Gang of
Four’s perfectly-tempoed, absurdly funny “I Love A Man In Uniform” from
their “Songs Of The Free” album (Warner Bros.) already breaking on our
dance chart. (We suggest a good U.S. remix.) Billy Idol, whose “Dancing With
Myselif™ is one of the biggest dance rock hits so far, takes some departure from
his guitar-led sound about midway through “White Wedding” (Chrysalis 12-
inch promo). On it, producer Keith Forsey’s hammering arrangement slips
neatly from guitar to sequencer for a Europeak finish that works better than it
sounds here. Could be a key broad-appeal hit. Duran Duran, also coming off
two big hits, are in a more radio-accessible style on their third album, “Rio”
(Harvest). Broken out for a promo 12-inch, “Hungry Like The Wolf.” a pop-
rocker, could be longer than 3:35; still, that cut and the jazz-funk influenced
title cut are clean and memorable.

The streetbeat goes on with no-nonsense r&b club and radio fare: Plush’s
“Burnin’ Love” (RCA 12-inch) was written and co-produced by Rene and An-
gela with a strong suggestion of New York’s mid-"70s soul, Chemise’s “She
Can’t Love You” (Emergency 12-inch) is an altogether charming blend of girl-
group attitude (*“uh-uh, no-no”) and tough rhythm playing. Klique’s **Dance
Like Crazy” has already proven itself on the soul chart: now on MCA 12-inch
promo, the group deserves more dance floor play. Aurra’s “Checking You
Out” (Salsoul 12-inch) was a well-liked album cut now out in remixed form
done by Shep Pettibone, with drummier, coarser, dancier results. Also: Plastic
Bertrand, of 1979’s “Ca Plane Pour Moi,” has landed on the Sugarscoop label
with his thoroughly engaging French-language rap, “Stop Ou Encore.” His
vocal is still pretty nasal, but the backing track, provided in an instrmental re-
mix by Raul Rodriguez, is smooth and agreeable.

Bits and Pieces: We’d give out geld stars, if we had them, to DJ/record pro-
ducers Steve D’Aquisto and John Luongo, who recently played a memorable
one-night performance devoted to the early years of disco, hosted by Dance
Music Report. Dipping into an endlessly tasty bag of early *70s rock and soul,
they traded mixes in a program that recalled (and for some, probably helped
one rediscover) the simple power that propels dance music. We hope time will
be as kind to the later creations of the movement. Soon to come: Booker T’s
ecstatic “Don’t Stop Your Love,” on A&M 12-inch, commercially. finally; a
terrific cover of Eddy Grant’s “Walking On Sunshine” on Arthur Baker’s
Streetwise label: Claudja Barry’s new single, “If I Do It To You,” on Mirage:
British music by ABC, Second Image, Shakatak and Bananarama, all through
PolyGram.

Laser Effects Buoy Air Supply Tour

laser hardware, according to Aus-
wacks, whose first client was ELO,
then managed by Don Arden, the
new manager of Air Supply. The la-
ser operator for the tour is Dan Fer-
guson.

Laser Media has designed effects
for numerous rock stars, including
Kansas, Deep Purple and Mollv
Hatchet.

® Coninued from page 47

months designing the Air Supply
stage show. Three of the dates—New
York’s Radio City Music Hall. L.A s
Greek Theatre and Denver’s Red
Rocks Amphitheatre—will feature
extra animation effects that aren’t
being used on the entire tour.

The show uses $150,000 worth of

Superstars are awarded to t

hose products demonstrating the greatest audience response on 15 U.S. regional disco lists. (Prime Movers).

# Stars are awarded to other products demonstrating significant response.

www.americanradiohistorv.com

DISCO 12" —
U.S. & Imports

We have a complete selection of

allU.S. releases and all import

disco records. We also export to

foreign countries.

Night To Remember (Remix)—
Shalamar

Dance with Me—Rick James

Radio Station—Rockets

You Are A Dancer—Gary Low

Step By Step—Koxo

I'm A Vocoder— Gay Cat Clark

Summing Up—Elastic Mind

Rock Your Baby—Jutus Green

Masterpiece—Gazebo

| Feel Love Comin’ On—Kelly Marie

Time Warp—Coachhouse

| Specialize In Love (Br. Remix)—
Sharon Brown

(WHOLESALE FOR STORES)
USA ¢ Canada * England « Germany
Italy « France * Holland

Some of our brand new releases are:

U.S. & Canadian 12" 'Lﬂa:IVZLo‘ée‘(Clag '*cn—Dwine
. N et's Get Started—Voyage
gzz;t:g?;:;:g:;y;zl:: Ll Give It Up—Monica Thornton
Get Oft My Cloud (Remix)—D D. Wopp Spectacular—Satin & G@en
Cold Lite / Prymetal—Ministry
Love Love Love—Above & Beyond
Everybody Loves Rock'N'Roll—Dave ot Plate 4
e Dance With Me (Remix)—Nite Life Ui
Get Up Oft the Ground—Joe Coleman Love Dance—Mystery

Super Star (Synthesizer Mix)—Bob {wanna Dance (Can. Remix)—Kat Muchas Gracias—Chas Jankel & Pack

McGilpin Mando Standing On The Top—Temptations
— . My Eyes Oft You (Phased
Girls Are Back In Town (Remix)— Key West’ Walkman—Kasso Can't Take My
Risque For Your Love—Discotekk Remix)—Boystown Gang

Torch/Insecure Me—Sott Ceits

Lite Me Up—Herbie Hancock (Remix)
Do You Wanna Wanna— Doily Dots
Native Love—Divine (Dutch Remix)
Shanks Mare Honey— Dance Reaction
Other Woman (Remix)—Rayd:o

Robot Is Systematic—Lectric Workers
Why Can’'t We Live Together—Kongas
Secret Love (Remix)—Viola Wells

All NightLong—B B. Band

Cutie Pie/Who's Fooling Who—One

Super Lady—Katmandu

Dirty Talk—Kiein & MBO

Take Your Time—Disco Circus

Love Stealers/ Femmes Fatales—St
Tropez

windsurfing—Lazer

Stop Au Encore (Remix)—Plastic
Bertrand

Moody—ESG

Think About It—Justin

Over & Over (Remix)—Disco Circus

Mama Told Me—Fantastique

Rock Your World (Can Remix)—Weeks
&Co

{wanna Dance With You—Madam
Inside Out—Peter Griffin

European Import 12"
Night Train—Visage
A Long Train Running—Trax

Dance. It's My Life—Midnight Powers 4o, Dance—Imagination Way

Chasing For Love—Dorazio Circles— Atiantic Starr import LP'

Dance Freak Party Freaks—Destiny Sooner or Later—Larry Graham po s

Call All Boys (Remix)—The Flints Go Away Little Girl—Easy Going Santa Esmeralda Madness Hits
Let It Whip—~Dazz Band Sott Cell i

Call or write for our o O Oy Voices From Space  B-52's (Remix)

free store list of

available imports. All |MPORT (o] DISC RECORDS
orders are shipped 40 SOUTH MALL, PLAINVIEW, NY 11803
immediately UPS. (516) 694-4545 TELEX 4758158 IMPT-DISC
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JUNE 26, 1982, BILLBOARD

_ Music Monitor

® Burbank Business: There’s lots of action in the video area at Warner Bros.
as Russell Mulcahy has recently done “Gypsy™ from the forthcoming Fleet-
wood Mac album Mirage.” Also, Philip Davey has directed Ambrosia’s “How
Can You Love Me” from the group’s “Road Island” album. Davey is doing the
project for KEEFCO with John Weaver as producer. Ed Steinberg has Tom
Verlaine’s “Clear It Away” and “Words From The Front.” with the latter being
the title of his forthcoming album. London-based producer/director Tim Pope
has done Soft Cell’s “Say Hello. . . . Wave Goodbye” which is a track from the
British duo’s “Non-Stop Erotic Cabaret™ album. Leo Sayer is on video as his
“Have You Ever Been In Love,” from his “World Radio™ album, is out from
the Gowers, Fields & Flattery organization. Back in London, new group Eye
To Eye is being directed by Steve Barron for their “Nice Girls” video. Finally,
T.G. Sheppard has done “Finally” in Nashville with Jane Cole producing and
directing.

® The Elements: ARC/Columbia’s Earth, Wind & Fire is the subject of a 60-
minute video documentary. Titled “Earth, Wind & Fire In Concert,” it is di-
rected by Michael Schultz who did “Cooley High,” “Sgt. Pepper’s Lonely
Hearts Club Band,” “Carbon Copy.” “Bustin’ Loose,” “Which Way Is Up?”
and “Car Wash.” The show uses material shot during the band’s recent North
American tour with the editing being done at the Videography Co. and Pacific
Video with special effects added by analog computer at Image West. This
documentary is the first major venture for Schultz’s Crystalite Productions in
pop music following the firm’s development of pilots for NBC, ABC, MGM
and doing Earth, Wind & Fire’s “Let’s Groove™ video.

® All That Jazz: New York-based Fat Lady Productions has licensed “Gro-
ver Washington Jr. In Concert” by Warner Home Video, Pioneer Artists la-
serdisk, VHD videodisk with Viacom distributing to cable and broadcast tv.
This stereo special was directed by Donny Osmond with Bruce Buschel and
Gary Delfiner producing. Featured with Washington are Steve Gadd, Eric
Gale, Richard Tee, Ralph MacDonald, Anthony Jackson and Paul Griffin. This
is a one-hour show. Buschel and Delfiner recently have produced the first in-
ternational KJAZ Festival in San Francisco which was beamed to Japan via
satellite. Featured were Chick Corea, Gary Burton, Art Pepper, Mel Torme, the
original Dave Brubeck Quartet, Jon Hendricks and Co., Mel Lewis Jazz Or-
chestra, Teramasa Hino and Bobby McFerrin.

® Niecy Videos: Arnold Levine directed while Barry Ralbag produced two
Deniece Williams promo clips, “It’s Gonna Take A Miracle” and “Hot Line.”
Shot in Philadelphia, utilizing the E.J. Stewart production facilities, the videos
were done for CBS Records and are from the “Niecy™ album.

® Chrysalis Helps Out: Chrysalis Records is producing a documentary on
the T.J. Martell Foundation’s Leukemia Research Laboratory at New York’s
Mt. Sinai Hospital. Featured are Debbie Harry of Blondie, lan Anderson of
Jethro Tull and Dr. James Holland who coordinates the research team effort.
Executive producer is Peter Wagg while Richard Namm produced and di-
rected.

® Juicy: Mike Nesmith of Pacific Arts Video in Carmel, Calif. is directing
Juice Newton’s “Love’s Been A Little Bit Hard On Me” for Capitol Records.

® Motown Mixing: Motown Records has two new videos celebrating the re-
turn of the original Temptations including David Ruffin, Otis Williams, Eddie
Kendricks, Paul Williams and Melvin Franklin. Rounding out the lineup are
Dennis Edwards, Richard Street and Glenn Leonard. The two videos are
“Standing On The Top.” which also features the song’s writer and producer
Rick James. The second video is “You Better Beware.” Both are directed by
Nancy Leiviska-Wild at Motown Records.

® Down To The Nightclub: Gary Legon recently directed and Michael Ga-
ler “Echoes Of An Era/Griffith Park” video project at Reseda, Calif.’s Coun-
try Club. Performing are Lenny White, Joe Henderson, Chick Corea, Stanley
Clarke and Nancy Wilson. The 90-minute video will be shown over cable and
pay tv outlets. Elektra/Asylum is releasing a live album in the fall.

® The Other Video: Ray Parker Jr. has finished two videos: “The Other
Woman” and the next single “Let Me Go.” Denis deVallance directed while
Robert Lombard produced for Arista Records.

® On Track: Chicago’s On-Track Productions has completed “It’s My Life,”
a made-for-tv documentary on the city’s new music scene. The 74-minute
show features Phil’'n’the Blanks, the Marquis, Bohemia, Garrison, and
Screamin’ Rachel & Remote. Much of the footage was taped in a 12-hour con-
cert at the Universal Recording Studio A on one-inch videotape. five cameras
and 24 audio tracks. Directing is Brian Boyer with producers Woody Fischer,
Tom Pabich, David Webb and Boyer.

Takin’ It To The Stage: The Doobie Bros. have signed to guest on “Rock
Comedy,” a new series which is 1o air this fall. Carolyn Raskin is producing/
directing for Lexington Broadcast Services Co. Other guest stars who are
signed are Kool & the Gang, the Four Tops, the Statler Bros., David Soul and
Ambrosia.

o New Jock: Warner Amex Satellite Entertainment Co.’s MTV has begun a
nationwide search to add a sixth VJ (video jockey) to its lineup of Nina Black-
wood, Mark Goodman, Alan Hunter, J.J. Jackson and Martha Quinn. Photos,
resume, and a videotape should be sentto MTV Auditions, Warner Amex Sat-
ellite Entertainment Co., 1133 Avenue of the Americas. 18th Floor, New York,
N.Y. 10036.

® Born To B. Wild: Wayne Ishman is directing L.A. rocker Brian Wild in
“Throw-Away Lover.” the singer’s debut video. It is being done for Chris Wil-
lowby Productions.

* k *

SCOT KIDS: Scotland Video USA Inc. has formed Scotland Video’s Chil-
dren’s Programming Division. Jesse Rae, the company’s creative director/
video/recording artist, is composing music for the children’s programming di-
vision. Writer/actor Gary DeLena and Scotland video vide president Keith
Garde are finishing script development for the first Moppet program.

* * %

SHORT STUFF: Singer/songwriter Larry Francis is doing a video of his
songs “Don’t You Know” and “Street Angel.” Produced by Slagmore Produp-
tions and directed by Michael Savino, they are to be taped at GT Studios in
Long Branch, N.J. Francis is releasing an EP on the independent JSR Records
of Long Branch, N.J. CARY DARLING

o

MONROE MADNESS—Five Marilyn Monroe look-a

-likes give their best poses recently at Le Hot Club in L.A. during a

“Gentlemen Prefer Blondes” night oraganized by 20th Century-Fox Video district manager Jim Brown. Gaylynn Mon-

For Willia

By CARY DARLING

LOS ANGELES—William Dear,
the 38-year acclaimed director of
“Michael Nesmith in Elephant
Parts,” is a bit apprehensive. “Work-
ing in home video scares me,” he de-
clares. “I'm actually keeping people
at home in front of the tv!”

It is this apprehension which has
made the Carmel, Calif. resident one
of the most versatile and talked
about new directors. His first feature
film, “Time Rider—The Adventure
of Lyle Swann,” is being released
this summer. “Video Ranch,” a com-
edy, is due soon in theatres. He con-
tinues to dabble in video music as he
has recently completed promo clips
for Cheap Trick and Michael
Smotherman. Still in progress is a
theatrical cartoon, “Zippy the Chip-
munk,” and a one-hour film on Al-
bert Einstein designed for video,
cable and college markets. Two fea-
tures, the comedy-adventure “Space
Vikings” and suspense/drama “Sun
Rise,” are also in the works.

“Home video is not a replacement
for going out for entertainment.
Home video is for later, after you
have had the experience of seeing
the show with an audience,” he con-
tinues. “The most rewarding thing
for me is to be in a theatre, Zippy
will come on and I’ll see that ex-
change with the screen.”

Canadian-born Dear, whose
mother ran a movie theatre, fell in
love with film at a young age be-
cause a friend had access to an 8mm
camera. Initially an art student at
Central Michigan Univ., Dear be-
gan making short films. Two of his
shorts, “Renaissance Center” and
“Rio”—which featured Mike Nes-
mith, have won awards at the New
York Film Festival, Miami Film
Festival and the Houston Film Fes-
tival. He met Nesmith quite by acci-
dent.

“I was doing this low budget ac-
tion 16mm film in Michigan that fell
somewhere between Sam Peckinpah
and an action film. I finished it and
at the time | was fascinated by the
film ‘McCabe and Mrs. Miller.” In
California, 1 saw an ad for the

www.americanradiohistorv.com

Natural Extension Of Cinema

roe, second from right, was the winner.

NOT A SUBSTITUTE

m Dear, Home Vid Is

el Sehev

McCabe’s nightclub. It caught my
eye because of the name. Mike Nes-
mith was playing there and 1
thought he just might be interested
in scoring my film,” Dear recalls. *1
called him and he said he would
look at it. He said ‘this is an awful
film.” I agreed with him but still
asked him to score the film. He said
okay.”

of music video production. “With
Smotherman, Epic gave me free
reign. 1 was hesitant about Cheap
Trick because it was in a perform-
ance situation and that is limiting,”
he observes. “Video doesn’t sell rec-
ords but it does facilitate a need. It’s
a new window that has been created.
I sat with Epic when we were doing
these and said ‘look, don’t look at the
charts four weeks after these are out
and expect big results.” A decision to
do a video is the same as to whether
to have a gatefold cover. It’s backup
promotion. There is no tangible
recoupable value in promotional
video now. I've tried to get record
companies interested in putting an
hours worth of videos, from differ-
ent record companies, for sale over
the counter. It would be a K-tel type
of situation. Then, they could see a
recoupable aspect. I'm also toying
with the idea of putting contests into
videos, to get people to watch them
again. It would be the equivalent of
‘what’s wrong with this picture?” ”
. b While Dear’s first love is film, he
Bill Dear: The “Elephant Parts”  Wants to stay in music clip produc-

man. tion. “Many feature directors will do
commercials. Commercials and pro-
motional clips are very fast work.
After you've been involved in a long
project, such as a feature film, it's
great to have a project that has a def-
inite beginning and end. There’s a
certain reward that comes out of the
short form.”

Dear has earned the most acclaim
though for his “Mike Nesmith In
Elephant Parts” video which won
the first ever Grammy for Video of
the year, first prize at the San Fran-
cisco Comedy Competition. At the
Video Review Awards Ceremony in
New York recently, he won the di-
rector of the year nod. “l wasn’t
really surprised at how well it did,” he
admits. The best part though is that
the music industry gave it an award.
Not to sound cynical but I don’t
think they really knew what they
were doing. It would have been nice
if they had opened their eyes to
video earlier. But, | wouldn’t be sur-
prised if, in the future, there’s more
than one video category in the
Grammys.”

From there, Dear went on to make
shorts, commercials and become sec-
ond unit director/cameraman for
director Paul Schrader. Music
videos, including Kim Carnes’
“More Love” piece, have also be-
come part of his portfolio. “I like to
do something conceptual,” he notes.
“1 like it where you don’t have to be
literal. Music can be listened to in a
variety of places, in a car, at a party
or whatever. Video should function
on some of these levels and that way
it can induce you to watch it again
and again. Someday, | would like to
do a video LP where I'd take three
songs and present each one in three
different ways.”

Dear is also thinking of other ways
to expand the medium. “I'm toying
with the idea of doing a music video
without using the band,” he says.
“Then, that piece becomes quite
unique. But, I don’tknow what artist
would do it.”

With such ideas, Dear feels a bit
constricted by the current methods
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VIDCOM Trying To Ready New Palais; Agenda Forming

By MICHAEL WAY

PARIS—Rumors persist that the
new, multimillion-dollar Palais des
Festivals under construction in
Cannes will not be completed for the
eighth VIDCOM set for October,
but the organizing Bernard Chevry
Organization continues to deny
them.

Chevry aide Michel Debaissieux,
while revealing details of the second
International Tape/Disc Assn.
home video conference to be held in
Cannes prior to VIDCOM, insists
that “the new Palais will be ready in
time.”

He says Chevry has received
“written confirmation from the may-
or of Cannes” and been told that
extra staff has been hired to assure
that all exhibition space will be
ready to greet the estimated 7,000
participants from some 500 com-
panies on a floor space area double
that of the old Palais des Festivals
which has long housed Chevry’s an-
nual MIDEM music business fairs.

The only hitch may be that the

" new Palais 2,000-seat congress hall
may not be finished in time but, says
Debaissieux, “we’d not be using that
anyway for VIDCOM events.”

The ITA conference, organized
jointly by the U.S.-based organiza-
tion and Chevry, and which is lim-
ited to 300 participants, will use the
smaller 1,000-seater theater, set to be
readied in good time, instead of the
Palm Beach center as last year.

The ITA get-together, last year's
at VIDCOM having been the first
staged outside the U.S., runs Oct. 13-
14, prior to VIDCOM proper, which
is set for Oct. 15-19.

Foreign video markets continue to
grow. See a country by country anal-
ysis in a special supplement, else-
where in this week’s issue.

However, because of demand for
floor space at VIDCOM, Chevry has
abandoned plans of organizing a
parallel International TV film mar-
ket, MIP-TV, which is traditionally
held in Cannes in May annually.
Chevry had previously mooted the
idea of holding two MIP-TV’s
each year, one concurrently with
VIDCOM.

ITA executives Henry Brief and
Larry Finley have outlined the main
themes of this year’s home video
conference, though the line-up of
principal speakers has yet to be fi-
nalized.

Main items are:

® The booming video industry: a
study of each European territory;

® Distributor and dealer prob-
lems: rentals, sales, difficulties of
holding big inventories, large release
schedules, financing and the grow-
ing number of retail outlets.

® Piracy;

® A look to the future: experts
examining trends in recorders,
videodisks, cameras and other hard-
ware developments, and 8mm tape;

® The threats posed by censor-
ship;

® Video opportunities for film
companies;

® The art of interactive video;

® Assessment of pay tv, cable and
direct satellite broadcasting and
their respective impacts in Europe.

Cult Company Pacts

NEW YORK-Cult Video, a
newly formed home videocassette
company specializing in cult fea-
tures, has appointed the Video Sta-
tion in Los Angeles its exclusive du-
plicator and distributor for the U.S.

As last year, VIDCOM 82 will set .

its own technically-slanted confer-
ences, covering techniques and pro-
duction and distribution costs for
videotex data banks, their public

_and professional applications and

the future of videotex as a new ad-
vertising medium.

Among the leading international
companies set to present new pro-

ductions at VIDCOM are VCL,
Thorn EMI and RCA Columbia
U.K. (UK.), ABC, MGM/UA and
NBC (U.S.), RCV (France), AB Eu-
ropa and Svensk Video (Sweden),

IE International (Italy) and the
merger of RCA, Gaumont and Co-
lumbia, launched May this year un-
der the logo GCR with a 30-title
software batch.

AT THESPEEL
AS STATE-OF-THE-ART recording OF

technology hurtles towards an
early future, its witnesses—

manufacturers, distributors, retailers and consumers—stand ready to
an ocean of innovation.

From the time this technology was nothing more than a hiss, Billboard has been there every
week, giving the audience you need to reach the breadth and depth of growth. Responding to
the need for up-to-date information to keep abreast of rapid developments, Billboard singles
out your industry in the August 14th issue spotlighting high tech advances.

Topics include:

DIGITAL RECORDING: Turning good products into great ones. Despite high costs, the
digital demand increases from the studio through the consumer. The Iabels say they’re ready
... are they?

DIRECT TO DISK RECORDINGS: With no room for error, these recordings are truly music
to fine-tuned ears, yet its sometimes impractical format builds in natural sales restrictions.
What is the future of creating limited editions for a growing audience?

DIGITAL AUDIO DISKS: The software of the future is here today. Is the hardware ready
for it?

MINI-TECHNOLOGY: Integrated circuits are moving into audio and video, and though small in
size, they have the capability of producing the best and brightest sounds around. How close is
supply to demand?

VIDEO GAMES: “tube” takes on new meaning as the new home computer technology
reinvents the purpose and possibilities of television. Not since the invention of the wheel has
man had the opportunity to make a good thing better.

NEW DEVELOPMENTS: Just how sophisticated will new technology get? How high is high
tech? Updates on VCR, disk and tape products.

PRO AUDIO IN STEREO BROADCASTING: Sounds and sights the way they should be see
and heard. Japan is ready with stereo tv ... what will it take to get it into the home?

Billboard's Spotlight on High Tech is the ideal environment in
which to spotlight your own growth as well as the products
you believe are your future . . . for the future arrives August 14th
in High Tech Il. Be there!

ISSUE DATE: AUGUST 14, 1982, AD DEADLINE: JULY 23.
Reserve now for best ad position. Contact your Billboard sales
representatlve.
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NEW TREND?

Video Singles On Sale In Japan

® Continued from page 4

be too costly for the company. But
they are drawn from video LP mas-
ters, just as singles are cut from
record albums, thus keeping manu-
facturing costs at a minimum.

Alongside the total of eight video
music singles and LPs, CBS/Sony is
placing nine videotapes of movies
on the Japanese market.

They include the 1981 French
movie “Les Uns Et Les Autres” and
“Mobile Suit Gundam.” The latter is
an animated movie product for chil-
dren, expected to be popular. These

New
Video

Releases |

This listing of video releases is designed to
enable wholesalers and retaillers to be up-to-
date on avallable new product. Formats in-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicabie, the sug-
gested list price of each title is given; otherwise,
“No List” or “Rental” Is indicated. All informa-
tion has been supplied by the manufacturers
or distributors of the product.

DELINQUENT DAUGHTERS
June Carlson, Fifi Dorsay
Beta 2 Video Yesterday 939 $49.95
VHS 939. $62.95
THE ELUSIVE CORPORAL (LE CAPORAL
EPINGLE)
Jean-Pierre Cassel, Claude Brasseur.
O.E. Hasse
Beta 2 Video Yesleryeav 930. .$49.95
VHS 930. $52.95
GO!GO! GO! WORLD
Beta 2 Video Yesteryear 936 $49.95
VHS 936.. = ..$52.95
GORILLA
Beta 2 Video Yesteryear 928 $49.95
VHS 928. $62.95
JUBILEE USA (OZARK JUBILEE)
Red Foley. Slim Wilson
Beta 2 Video Yesteryear 933 .$39.95
VHS 933. .. $42.95

MAN AGAINST CRIME, VOLUME 1
Frank Lovejoy

Beta 2Vudeo Yesleryear 926. .$39.95

VHS 926 $42.95
MR. REEDER IN ROOM 13 (MYSTERY
OF ROOM 13)

Gibb McLaughlin
Beta 2 Video Yesteryear 940 $49.95
VHS 940.. .$52.95

THE PRUDENTIAL FAMILY PLAYHOUSE
{"DODSWORTH"')
Ruth Chatterton, Walter Abel, Cliff Hall,
Eva Marie Saint
Beta 2 Video Yesteryear 932.
VHS 932 ...

REET. PETITE. & GONE
Louis Jordan & His Tympany Five. June
Richmond

Beta 2 Video Yesteryear 934

.$39.95
$42.95

...$49.95

VHS 934. $52.95
TONIGHT FOR SURE

Electra, Exotia, Laura Cornell, Karla Lee,

Sue Martin

Beta 2 Video Yesleryear 935 $49.95

VHS 935. . $52.95

To get your company’s new video re-
leases listed, send the tollowing intor-
mation—Title, Distributor/Performers,
Name, Format(s), Catalog Number(s) for
each format, and the Suggested List
Price (if none, Indicate “No List” or
“Rental”)—to Bob Hudoda, Billboard,
2160 Patterson St., Cincinnati, Ohio 45214.

For The Record

LOS ANGELES-In the “Black
Music Increasingly Visible” story of
the June 5 issue, it was stated that
Robert Lombard is producing the
“Sultans Of Soul” television show.
Lombard is acting as associate pro-
ducer in conjunction with Dick Grif-
fey Productions and Century Video
Productions. Craig Martin of Cen-
tury is producing with Dick Griffey
as executive producer.

are the only two Japanese-produced
movies in the CBS/Sony package,
the others all from France except for
one French-ltalian collaboration.
The movie videotapes were made
under deals between Sony Corp.
and the various owners of the mas-
ters and retail here for $55. Ishikawa
says the company looks to sell at
least 10,000 units of each of the
video singles and “several thou-

sand” each of the new video LPs and

movie tapes.

While the plan is to sell mainly
through record retail outlets, distri-
bution emphasis for the movie tapes
will be more on electrical appliance
and general audio stores. CBS/Sony
is looking for a national network of
1,200 retail outlets here for its video
software.

20 additional titles in various
video areas are set for September re-
lease.

THE LONG AND SHORT OF IT—A video single by Hiroko Mita (upper right)

and video LPs by (clockwise from lower right) Ryotaro Sugi, Seiko Matsuda

and the Shanels go on sale this week in Japan. CBS/Sony is alming at 1,200
outlets for the software.

possssssss POPULAR & CLASSICAL s

Longer Music Vldeo
Programs Develop |

S q"“

By CARY DARLING

LOS ANGELES—Longform mu-
sic video is seeing increased expo-
sure in 1982. Releases are scheduled
in both the popular and classical
music areas.

EMI is issuing approximately 30
video music cassette and disk proj-
ects this year including an Ashford
& Simpson concept piece shot by
Keith Macmillan; Little River
Band’s “Live Exposure,” the Dirt
Band’s “Live In Denver” and the
Cheryl Ladd piece which was
crafted by producer/directions
Keith Macmillan and John Good-
hue.

Other releases include: “April
Wine Live In London,” and “Totally
Go-Go’s,” a 77-minute tape featur-
ing songs from the first album as
well as from the second album. Du-
ran Duran, Cliff Richard, Sheena
Easton, Tina Turner, Itzhak Perl-
man and Bill Squier will also be the
subjects of full-length video proj-
ects.

“We are working on more classi-
cal projects,” observes Bob Hart,
video development director for
EMI. “We are also working on a
classical series which could go on in-
definitely. Every year, we would is-
sue between three and five classical
performances based around a con-
cept. The first may ‘Castles & Con-
certs,” concerts in historic venues.”

At Pioneer, disks will be issued
featuring such artists as “America:
Live In Central Park,” the Tubes
“The Completion Backwards Prin-
ciple,” Grateful Dead’s “Dead
Ahead” *“The Music of Melissa
Manchester,” “Grover Washington,
Jr. In Concert” and others by Dave
Mason, Bob Marley, the Knack,
Queen, Jaze with Frankie Beverly,

George Shearing and Angel Romeo.
In the classical field, there are
“Aida,” La Boheme,” and “Samson
and Delilah.” Also, there will be a
Vladimir Horowitz videodisk.

The initial RCA stereo music
disks are “Rod Stewart Live At the
L.A. Forum,” Neil Diamond in
“The Jazz Singer,” “Eubie,” Neil
Young’s “Rust Never Sleeps,” Paul
McCartney & Wings' *Rockshow,”
“Pink Floyd at Pompeii,” the Who's
“The Kids Are Allright,” and Joni
Mitchell’s “Shadows And Light.”

CBS Video Enterprises is plan-
ning specials with Teddy Pen-
dergrass and Harry Chapin fash-
ioned much in the same way as last
year’'s REO Speedwagon and
Charlie Daniels specials. Jock
McClean, musical programming
vice-president at CVE, expects the
next 12 to 18 months—when a
greater percentage of the public will
have videodisk or videocassette ma-
chines, to be influential in the num-
ber of video music projects which
are released. “Now, we’re trying for
the best artists on the spectrum, the
‘One Night Stand’ project repre-
sented jazz, REO Speedwagon rep-
resented heavy metal. Charlie Dan-
iels represented country-rock.
Pendergrass represents r&b. We
would like to do something with
Earth, Wind & Fire and then do a
classical piece.”

Warner Bros. recently aired a
Quarterflash concert over Warner-
Amex Satellite Entertainment Co.’s
MTV channel while a Marshall
Crenshaw concert is in the can.

For MGM/UA, a Barry Manilow
special is the company’s first stereo
music cassette and disk.
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These are best selling videocassettes compiled from retail sales,
including releases ir hoth Beta & VHS formats.

TITLE
Copyright Owner, Distributor, Catalog Number

|
ON GOLDEN POND
20th Century Fox Video 9037

STRIPES

Columbia Pictures Industries, Inc.,

Columbia Pictures Home Enter. 10600
DRAGONSLAYER

Paramount Pictures, Paramount Home Video 1367
JANE FONDA'S WORKOUT

KVC-RCA, Karl Video Corporation 042

TIME BANDITS

Paramount Pictures, Paramount Home Video 2310
THE FRENCH LIEUTENANT'S WOMAN

Juniper Films, 20th Century-Fox Video 4586

ROCKY 1

20th Century Fox Video 4565

HALLOWEEN 1l )

Universal City Studios, Inc., MCA Distributing Corporation 77005
NEIGHBORS

Columbia Pictures Industries Inc., Columbia Pictures Home
Entertainment 10445

MODERN PROBLEMS

20th Century-Fox Video 1129

AEROBICISE

Paramount Pictures, Paramount Home Video

ONLY WHEN | LAUGH

Columbia Pictures industries, Inc.,

Columbia Pictures Home Enter. 10462

GHOST STORY

Universal City Studios, Inc. MCA Distributing Corp. 77000
CLASH OF THE TITANS

MGM/CBS Home Video 700074

SO FINE

Warner Brothers Pictures, Warner Home Video 11143
DUMBO

Walt Disney Home Video 24

THE HOWLING

20th Century-Fox Video 4075

GAME OF DEATH

20th Century Fox Video 6124

RICHARD PRYOR LIVE IN CONCERT

Vestron VA-4000

TEXAS CHAINSAW MASSACRE (ITA)

Wizard Video 034

AN AMERICAN WEREWOLF IN LONDON (ITA)
Universal City Studios Inc., MCA Distributing Corporation 77004
CONTINENTAL DIVIDE

Universal City Studios, Inc., MCA Distributing Corporation 71001
FORT APACHE, THE BRONX (ITA)

Vestron VA-6000

CANNONBALL RUN (ITA)

Vestron VA-6001

LORD OF THE RINGS

Thorn 605 (EMI)

HARDCORE

Columbia Pictures Industries, Inc.

Columbia Pictures Home Entertainment 10250
GALLIPOLLI

Paramount Pictures, Paramount Home Video 1504

BOB & CAROL & TED & ALICE

Columbia Pictures Industries, Inc.

Columbia Pictures Home Entertainment 10027

PRIVATE LESSONS

Universal City Studios, Inc., MCA Distributing Corp. 71008
CAMELOT

Warner Brothers Pictures, Warner Home Video 11084
ATLANTIC CITY

Paramount Pictures, Paramount Home Video 1460

7TH VOYAGE OF SINBAD

Columbia Pictures Industries Inc., Columbia Pictures Home
Entertainment 10477

KEY LARGO

20th Century Fox Video 4594

LOONEY LOONEY LOONEY BUGS BUNNY MOVIE

Warner Brothers Pictures, Warner Home Video 11142
SCANNERS

20th Century-Fox Video 4073

MOMMIE DEAREST (ITA)

Paramount Pictures, Paramount Home Video 1263

STIR CRAZY (ITA)

Columbia Pictures Industries Inc.,

Columbia Pictures Home Enter. 10248E

FRIDAY THE 13TH I (ITA)

Paramount Pictures, Paramount Home Video 1457

FOUR SEASONS @ (ITA)

Universal City Studios Inc., MCA Distributing Corporation 77003
ONE FLEW OVER THE CUCKOOS NEST

Thorn 604 (EMI)-

@ Recording Industry Of America seal for sales of 25,000 units pius ($1,000,000 after returns) (Seal indicated by
dot). A Recording Industry Of America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated
by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale.

(Seal indicated by ITA seal).

recording, or otherwise.
without the prior written permission of the pub-
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Home vid2o0 is already big business in Europe. The chhifé population is ever f_ !
million, and by the middle of the decade turnoverqn wdeo software will have outstripped
audio disk and tape sales. g ;
This Eurodean market is one of enormous dWersny and daunting comple
is so new, little reliable information has so far been published, and not et
closely invo'ved can predict with any confidence how it will develop.
How will she LaserVision and VHD videodisk systems fare when
year? Can the industry sustain the vast number of retail outlets i
the stranglehold of videocassette rental and feature film progral
role is there for original material; for mus : '
conventiona audio album sales?
Two major and urgent problems be

BRITA'N Nearly 2.8 million videocassette recorders, the great majority of
them rented, will be in use in U.K. homes by the end of th= year, mak-

ing Britain, with hardware penetration close to 15%, the mast developed video market in
Europe.

Some 900,000 machines were sold or rented last year and the 1982 figure is expected to
reach 1.4 mil ion.

Currently virtually all VCRs are imported through Thorn EMI, which in partnership with
JVC, anticipates its Newhaven assembly plant, with a capacity of 240,000 VHS machines
annually, to be on stream by October.

Estimates cf relative market shares in the U.K. differ. One major research firm says the
VHS share, once 75%, is now down to 60%, while the.comparatively recently-introduced
Philips V200G system, with its technical quality and eight-hour playing time, commands a
15% slice. Sony’s Beta configuration holds the balance of 25%.

But anothe- authoritative report gives VHS 70%, Beta 20% and Philips only 10%. An-
other breakdown, on government figures, puts the shares at 65%, 22% and 23% respec-
tively.

Despite gereral pessimism on videodisk prospects, based on U.S. and Japanese experi-
ences, Britaim is still seen as the natural launch-pad for the new medium.

(Continued on page E/V-2)

By NICK ROBERTSHAW

of the total marxet. The second is the thorny
Ltdated copyright laws, which in the early
ad catalog kase and even now remain a

gnd legal undergrowth? And looking
Whomo entertainment industry in

REPORTS FROM:
West Germany
Switzerland
Portugal
Britain
Denmark
Finland
Holland
Ireland
Sweden
QGreece

Italy
Spam
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William Conrad in the title role of the Brent Walker
production of ‘“The Mikado,” now available on
video in the U.K. along with several other Gilbert
and Sullivan operas.

Philips’ LaserVision system was finally launched, after re-
peated postponements because of manufacturing plant prob-
lems, at the end of May. Thorn EMI/JVC’s VHD launch is tar-
geted for November, but there are persisting doubts about
market prospects for RCA’s SelectaVision.

Dealers and producers in Britain are highly skeptical about
videodisk. There are real doubts about whether pricing can
provide sufficient incentive to customers to buy a new-record
system, especially as hardware and software prices generally
look set to fall.

But there’s a bullish line from software house World Wide
Pictures, predicting a million videodisk machines sold by
1985, VHD dominating and LaserVision taking other Euro-
pean and all industrial markets.

And marketing is likely to concentrate on videodisk as a re-
placement for audio hi fi, not a competitor with videotape for-
mats.

Longterm performance of the home video market here is
clearly going to be affected by the amount of broadcast tele-
vision product available. Currently Britain has only three
channels, two BBC, one ITV, but a new Fourth Channel, with
advertising space sold by the commercial tv companies whose
subscriptions finance it, is due on air in November, reaching
87% of U.K. homes and catering to many previously ne-
glected specialist interests.

In addition, a government go-ahead for a $5 billion re-
cabling project is likely this fall, following two-year pilot experi-
ments. Seven companies, including SelecTV, Rediffusion and
Visionhire are involved in these plans, covering 13 areas.

Also announced are government plans for a Direct Broad-
cast Satellite, operational 1986, with the BBC allotted two
channels. The Independent Broadcasting Authority, attack-
ing this allotment, is this summer taking part, with 13 other
EBU territories in trials of a pan-European service that could
be launched by the middle of the decade.

A lone British company, Satellite TV, is engaged in
broadcasting two hours of programs nightly to Finland, Nor-
way and Malta, using the Orbital Test Satellite, but this is a
pioneering project with an uncertain future.

Intoday’s U.K. software market, cassette rental dominates
the picture. Fewer than a million tapes were bought in 1981,
while upwards of 10 million were hired. Feature films are reck-
oned to account for more than 70% of the entire home video
market, but producers predict that once a steady supply is
available to cable users this pattern may change.

There's even speculation that videocassettes and video-
disks may vanish altogether in a decade or so, overtaken by
newer narrowcast technology, and it's clear program makers
and distributors are already hedging their bets and max-
imizing their return through involvement in the whole spec-
trum of visual media.

All U.K. major record companies are now into video distri-
bution, and the most active of the mini-majors, like Virgin, Is-
land and Chrysalis, have diversified into video, film and tv pro-
duction, with independent producers such as VCL aiming
products increasingly to parallel avenues of exploitation like
broadcast and cable tv.

Some 95% of all feature film business is rental. Outside
London, with its tourist market, straight sale is negligible, and
many movie catalogs are anyway restricted to rental-only,
with fees as low as $2 a night.

Numerous video clubs have sprung up, some run by High
Street hardware rental chains like Granada, Visionhire and
the Thorn EMl-owned Radio Rentals, DER and Multibroad-
cast, others by retail multiples Woolworth, Smiths, "Boots,
HMV and Dixon. Largest so far is the Video Club, with 30,000-
plus members and a system whereby for $150 annually,
members can borrow and exchange unlimited numbers of
film titles.

Hard and soft porn, both permissible in Britain, account for
around 20% of the video market, while all other kinds of pro-
gramming, sport, music, educational and so on, together
command less than 10%. For this reason, record companies
have been slow to involve themselves in program production,
though isolated titles and video clip compilations have been
released.

But even popular items rarely sell more than 10,000 units
and music programming remains a poor relation. Those in-
volved blame the flood of feature films pushing everything
else off the shelves.

It's also asserted that retailers are so geared to rental they
ignore the sales potential of other items, and that most of to-
day's video customers are outside the peak music-buying age
groups.

The 1981 retail value of the video software market in Brit-
ain is put at $235 million, through around 9,000 outlets rang-
ing from specialist superstores to garage forecourt racks. But
with something like 65% of all videocassettes pirated, theille-
gal trade is likely to be worth as much again.

Until recently pirates operated here almost unhindered,
but a major crackdown, spearheaded by the British Video-
gram Assn., started in April this year, resultingin a High Court
order on one group of pirates to pay a massive $1.35 million in
damages and costs. This concerted action will persist until
video piracy in Britain is eliminated, says BVA.

The government, meanwhile, talks of the ‘‘gravely dam-
aging effects” of the illegal trade, yet remains lukewarm on
the point of the compensatory levies on hardware and/or
software to offset the home taping problems. The Green Pa-
per, government consultative document, opines: ““We're not
convinced video recording for private purposes harms the in-
terest of any rights owners."

Video producers in Britain have also had to learn to live with
the problem of rights clearances, in the absence of blanket
agreements. The BVS has only procedural agreements, for
the settling of disputes, with actors' union Equity and the Mu-
sicians’ Union, the latter first in line for full agreement.

Where music content is involved in this key market, the cur-
rent choice is between adhering to the rate card laid down uni-
laterally by the Mechanical Right Society, providing for an ef-
fective maximum royalty of 6.3%, or negotiating individual
clearances with individual rights holders, a lengthy and com-
plex process.

Royalty collection agency the Mechanical Copyright Protec-
tion Society (MCPS) expects earning from video royalties to
reach around $500,000 by the end of this year.

NICK ROBERTSHAW

Denmark

By KNUD ORSTED

With more than two million households in Denmark with
television, and a total population of around 5.5 million, the
video market, now established, is building extremely fast.

There are well over 100,000 videocassette recorders spread
nationally, with sales constantly increasing, and a market-
place mix of roughly 42% to VHS, 45% to Beta and the rest to
V2000.

On the tv side, there's one Danish-only program from the
state Denmark Radio/TV, but half the population can take
two Swedish channels and, in the south, there's adequate re-
ception for the German networks' output.

There are no national plans for stereo tv, but there is pro-
gramming available from Germany and importers of Grundig
or Philips hardware are selling stereo sets here.

Feature films produce 95% of the prerecorded video-
cassette action in Denmark, with children’'s material, car-
toons and sport making up the residue. While hard porn is le-
gal in this territory, nobody seems very interested. It sells
reasonably well, but most goes on export. But it has long been
available in Denmark, either in magazine or film format.

In many ways the Danish market suffers because it has de-
veloped rather too quickly. The consumer is hard put to keep
up with what is happening. Thorn EMI tapes are for rental in
the biggest chain (FONA), and in DER, which is owned by
Thorn EMI. But other shops can only sell this product to cus-
tomers. EMI product is distributed by EMi Records for sale,
but for rental it is handled by Nordisk Film Co., an independ-
ent here.

On the copyright protection side, the ministry of culture is
working on a bill which would provide for a levy on blank audio
and video tapes, hopefully to compensate for copying of ma-
terial. It is unlikely to become law until 1983, but a trendsett-
ing idea is that video piracy could result in an 18-month jail
sentence. However the copyright mechanical side, there's a
long way to go before matters are settled.

Nobody in Denmark comes out strongly in favor of the
videodisk in this marketplace, though both Pioneer and Phil-
ips have laid on demonstrations, and seem set to be first in
the market. Again, the big problem is one of too many sys-
tems fighting for acceptance. The trade is worried about the
prospect of having three tape and three disk systems of, say
“Jaws,"” in stock in terms of providing a full rental service.

Average price of a two-hour blank videocassette in Den-
mark is $15, and a feature film costs around the $50 mark,
upwards. Sales now are virtually nil. But the main way of dis-
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A visual inspection station at the Philips Laser-
vision pressing plant in Blackburn, U.K.

tribution is a package system, of six, 10, 12, or 20 films at a
specific price for six months for shop rental. The dealer then
has to make his own terms to cover his financial outlay. In
fact, Metronome, which distributes its own product as well as
UA and Warner, has a day-to-day scheme, but the others are
on package systems.

Says Vagn Therkel Pedersen, managing director of Select
Video: "“The Danish market will now expand very quickly.
We're specializing in children’s and family programs, but the
overall prospects are far-reaching and it's difficult keeping up
with each new development.”

And Allen Bugge, managing director of Sony, Denmark,
says: “We've really high hopes for our new C6 and Fl ma-
chines, where price, timing and product slot together. We sold
60,000 machines last year and it'll be around 100,000 in
1982."

Certainly the Danish record industry has faith in video, with
the main action coming from Metronome, Starbox, Phono-
gram and Sonet; Select, sister company to Starbox, is distri-
buting Disney Home Video in Denmark. ABCollection, not
record-orientated, gets a good share of the video market with
Magnetic 20th Century Fox product, and literally hundreds of
different feature films from various sources, while Esselte
Video puts out CIC Films.

Philips has the biggest share of electronic games in Den-
mark. The huge-selling G-7000 model leads, but Atari is build-
ing in this currently low profile market.

Finland

By KARI HELOPALTIO

While Finland is the smallest of the Scandinavian terri-
tories, it is building a fast prosperity in video terms and de-
terminedly producing action on such vexed international
problems as piracy, anti-porn and negotiating a software levy.

There are in excess of 20,000 VCRs in consumer use in Fin-
land, that statistic running alongside 1.6 million television
sets. It's confidently predicted that the number of VCRs na-
tionally will maybe have trebled through 1982-83, with a peak
video period forecast for the 1984 summer and winter Olym-
pics.

VHS and Beta have roughly 45% each of the hardware mar-
ket, V2000 reflecting some of its marketing problems with
around 5%-10%. Yet there's strong consumer feeling that the
still and slow-motion aspects of V2000 beat the opposition.

Some 95,000 blank videocassettes were shipped by import-
ers and wholesalers for retail outlets last year, the average in-
store price being $30. Sales of prerecorded cassettes, though,
are slow and low, only around 2,000 units ($200,000 in mone-
tary terms) in 1981. The total video business in Finland, hard-
ware and software, is put at roughly $25 million.

There are two tv channels in the state-controlled Oy Yleis-
radio, but no stereo action. Cable tvis on the up-turn, Helsinki
TV claiming some 75,000 subscribers for its two channels.
And Finland, along with Nordic neighbors Sweden, Norway
and Iceland, plans all-Scandinavian satellite tv transmission.
Denmark, looking to deliver rather than receive, is seeking
satellite partners from the European Economic Community.

Hard porn in Finland is legal, but sale or rental of ultra-vio-
lent material is to become a punishable offense. The market
has shifted from sale to rental, the latter now up to 90% of the
total.

The copyright situation is shaping up well, according to
Tarja Koskinen, of TEOSTO, the national collection society.
She says: ‘‘In this country video is considered equal to film
and though the copyright laws covering films are rather old,
and there’s not a word in them about video, there is not much
room for differences of opinion.

“The protection of film and the musical works associated is
strong through Scandinavia. For music works, we use fixed
tariffs for rental and sale of prerecorded videocassettes, so
much per minute, and this is clearer than the percentage sys-
tems used outside Scandinavia."

There's not much piracy in Finland but the problem is
clearly growing. The first cases are coming through in terms of
legal action, one involving illegal copying for presentation in a
restaurant of a local movie “‘Seitseman Surmanluotia,” di-

(Continued on page E/V-4)
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e RANK: 2 chart successes®

g W

GUILD: 6 chart successes”

THORN EMI: 42 chart successas™:

They all pay advances.Guess who pays the most royalties.

Who else has a distribution network in all the
major video markets in the world?

Who else has had as many successes in both
sales and rental charts* in the last 12 months?

Who else supports their titles with national
TV and press advertising, in most of the major

*Retail chart figures courtesy of Video Business

video markets? And after your advance has dis-
appeared, whoelse will be paying as many millions
In royalties as THORN EMI Video?

If ‘nobody” was your answer to all these
questions, you're right.

No other video company offers you more

www americanradiohistorv com

for your investment, than THORN EMI Video.

So before you choose which video company
you put your filmwith, contact THORN EMI
Video. It could mean the difference bet- ‘L
ween a bag full, or a van full of royalties.

Leaders in home video entertainment.
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Francois Dacla, president of RCA France, one of
the only two French majors (the other is WEA)
with close-linked video companies.

rected by Mikko Niskanen, and locally-made pirate copies of
“James Bond'' and “‘Bonnie And Clyde.’" And local and legal
representatives of major international video producers, like
Warner and UA, are taking steps here to hait the costly and
harmful parallel imports situation.

While there’s no Finnish interest yet in the videodisk, there
is continuing talk on getting a levy on blank audio tape, with
the industry and copyright society TEOSTO linked in seeking a
50 cent payment on each unit. Discussions about a levy on
blank video tape are under way, but the urgency is on the au-
dio side.

Blank video tapes cost around $25 (VHS and Beta) for a
two-hour product and a feature film works out in the $100-
$125 range.

Industry chiefs are confident about video growth.

Matti Kemilainen, of Mainos-TV-Reklam and Video Group:
"“The boom year will be 1984, but this is already well up on
1981. A lot depends on the availability of domestic video pro-
grams and the attitude of hi fi dealers.”

Rolf Renqvist, of Suomen 3M: ““The boom is already on. In
the first four months this year we equalled our total 1981
sales.”

Tarja Koskinen of TEOSTO: **All top-quality international
prerecorded videocassettes carry Finnish-language captions
and this’ll brisk up the market even more. We're producing a
special consumer/industry video guide.”

Leif Lindblad, of Finnscandia/Scan-Video: ‘‘The sale of do-
mestic video programs will be vital. We're into joint produc-
tions, including children's features.”

But there is an overall feeling that audio disk and cassette
sales will be hit harmfully by the video growth, perhaps delay-
ing market upturns for ever.

France

By MICHAEL WAY

The French video industry is now “exploding,” with retail
outlets proliferating so that the main problem is that the in-
dustry can't deliver quickly enough, partly because of the
French use of SECAM color television system and also be-
cause of problems in duplicating prerecorded cassettes.

That is the overview summary of Hubert de la Selle, manag-
ing director of PolyGram Video, with its French film-domi-
nated catalog built on some 180 titles.

Further evidence of industry growth is the recent creation of
two video producer organizations: the Syndicat National de
I'Edition Videographique, headed by Yves Rousset-Rouard,
president of RCV, leading non-record company video firm in
France; and the Groupement d'Interet Economique de
I'Edition Videographique, headed by Warner Video's Jacques
Souplet.

One key 1982 development in French video is the arrival of
the Columbia catalog in a major consortium linking that com-
pany with RCA, a video pioneer here, and local film-maker
Gaumont.

Other significant steps, says de la Selle, include the link-ups
between Warner and United Artists and CBS and MGM, plus
the success of Disney’s rental-only policy.

The French public is growing more and more critical of the
state-run tv, so heavy on news and politics, and people are
turning to video and cinema for entertainment. So de la Selle
shares the widely-held view that the video business in France
will continue to expand. The 20th Century Fox material, some
previously available through RCV, is coming, with the com-

Hubert de la Selle, right, managing directer of
PolyGram Video, France, and Michel de la Chapelle,
sales director of French television rental com-
pany, Locatel, signing a videocassette distribu-
tion deal.

pany rumored to be setting up its own operation.

Keenly awaited is new audio-visual legislation and, hope-
fully, a cut in the 33% Value Added Tax rate. And there’s an
overall industry moan about the '‘near monopoly" of state-
owned tv film production companies on the air, to the detri-
ment of independent producers.

The policy of the independent video outfit in France is out
by Jessica Vedley, at Prosperine, which after the huge success
with the erotic-Western *Sweet Savage,"” has changed course
from X-rated material to feature movies.

She says: “*Things are happening very fast. One key factoris
that the public in France now uses hardware less for recording
from tv, so therefore turns to prerecorded material.”’

But she adds: “‘With so many systems around already, |
doubt if the videodisk will catch on here.’”” Prosperine, headed
by Daniel Sannoni, plans a catalog of around 135 general au-
dience films now it has switched from X.rated material.

Only two major record companies, RCA and WEA Filipacchi,
have close-linked video companies. Others, Thorn EM! and
PolyGram Video among them, have set up totally separate di-
visions. The market in France is divided fairly evenly between
video companies linked to the record industry and the inde-
pendents, among the most active of which are Cassette Video,
Rene Chateau Video, Iris-TV and Prosperine.

Jacques Souplet, Warner Filippachi head, launching the As-
sociate Artists catalog in France this fall, reckons it is the au-
diocassette, rather than video, which will compensate record
companies for falling disk sales. But he insists video has “‘a
natural place’’ as a separate company linked to a record com-
pany. (Continued on puge E/ V-6)

WE’RE BIG IN VIDEO

1,500,000 cassettes per year !

Apart from being one of Scandinavia’s largest Video Cassette
distributors with a market share of more than 30% . .. We also
have ONE OF EUROPFE’S LEADING DUPLICATION CENTERS at
your service boasting the most technically advanced equipment

available insuring the ultimate in quality to the consumer !
We’re always interested in acquiring new films.

THE LIGHT OF SCANDINAVIA

Hemvideofilm AB, Svetsarvagen 2, Box 507, S-183 25 Taby, Sweden.
Phone: (0762) 100 50. Cable: Hemvideo Stockholm. Telex: 11434 Homevid S

WwWwWw.americanradiohistorv.com
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In France there are around 500,000 VCRs, as against 15
million tv sets. VHS has 75% of the market, Beta 20% and

. V2000 what's left. Prerecorded cassette sales are around

A Billboard Spotlight

JUNE 26, 1982, BILLBOARD

500,000 annually, blank video tapes around 1.8 million, with
an estimated seven blank units per video recorder.

There are three nationwide tv channels, plus Monte Cartoin
the south. There’'s no stereo tv programming, but stereo sets,
notably from Grundig, are breaking into the marketplace.
France awaits the 1985 scheduled launch of the Franco-Ger-
man communications satellite.

In software terms, the French video scene breaks down into
95% feature films, of which around 30% is porn of one kind or
another. Ultra-hard porn, clearly labelled with an “X,” is
openly on sale in France, much to the surprise of its sup-
posedly more “liberal’” neighbors. Rental accounts for 70% of
the software market.

Piracy is, as yet only a minor problem in France for three
basic reasons: the use of the SECAM system, the language
factor with the average French viewer preferring dubbed
rather than sub-titled software, and cheap rental policies.

The most significant judgment on piracy in France was
when a video club operator was fined $5,000 and jailed for six
months, with hefty costs, in a case brought by Disney, Associ-
ated Artists, United Artists and the French Film Distributors
Federation, the case involving illegally duplicated cassettes of
major movies as diversified as ‘‘Emmanuelle-2’ and
“Bambi.”

Under French copyright law, recently tidied up, there are
five rights holders in a film: the scenarist, adapter, dialog
writer and director, who ail usually cede copyright to the pro-
ducer, and the music composer, who doesn't. During copy-
right talks, the SDRM mechanical rights society has collected
a 1.5% royalty from video producers, putting the money in re-
serve untii final details are sorted out. it's estimated that of
the $80 retail cost of a cassette, $6.50 goes in copyright pay-
ments to the rights holders in a fiim.

In a market where videodisk development is sluggish,
though SelectaVision, LaserVision and Thorn EMI are on the
way, there’'s been long debate over a levy on hardware and/or
software, most industryites anticipating a fee not higher than
5% if there is one at ali.

Philips, Atari and Mattel currently share the French elec-
tronic games market, of around 200,000 home units. Philips,
operating under the Odyssey logo in the U.S., was first in, in
1980, the delay mainly caused by France being the non-Com-
munist world’s largest industrialized country to use the SE-
CAM color tv system, which it developed itself.

There are around 850 sales outlets for the games market,
described by Christian Paternot, Atari France marketing
chief, as **booming.” The games carry a 17.8% Value Added
Tax, as on tv sets, against the 33%% levied on records and
video.

West Germany

By JIM SAMPSON

The video boom in West Germany will see prerecorded cas-
settes sales top 1.5 million and blank cassette sales pass the
14 million mark this year, and could continue gathering mo-
mentum for another seven to eight years.

This is the view of Friedel Schilken, marketing chief of
Thorn-EMI, Cologne. *“As long as we have limited sateliite and
cable broadcasting and as long as German television stations
maintain their anti-consumer program policies, there will be a
growing market for home video,” he says.

Of West Germany's 18 millon tv homes (a penetration of
77%), 1.4 million have videocassette recorders (a penetration
of 6.4%). The average VCR owner had 13 biank tapes, a re-
cent survey shows.

The present configuration breakdown is about 50% VHS,
27% V2000 and 23% Betamax but some predictions are that
in five years VHS and V2000 will have 40% of the market
apiece with Betamax claiming the remaining 20%. Certainly

the V2000 system is making rapid strides.

Average retail price of a feature film on videocassette is $65
(a two-hour blank tape retails for around $15) but a good 95%
of the software business today is rental. The most favored
rental system are the membership clubs run by specialist
dealers—Videotheks—in which subscribers pay a one-time
membership fee and can then rent prerecorded cassettes for
around $6.50 over three days. The video distributors either
sell the software outright to the Videotheks or else lease them.

Sale of pornographic material is not illegal in West Germany
and X-rated product currently accounts for 33% of the mar-
ket. The non-pornographic sector of the business claims that
porno product is losing its appeal, but Amsterdam-based Les
Adams, who runs top pornographic distributor Videorama,
claims his German turnover doubled between 1980 and 1981
and should grow another 50% this year.

Feature films account for 52% of the business with chil-
dren’s programs at 6.4%, pop music 5.4%, documentaries
2.6%, classical music/theater 1%, instrumental films 0.6%.

Principal sales/rental-outlets are specialist video shops
(75%), photographic and hi fi dealers (19%), department
stores (3%—and building rapidly) and mailorder (2%).

West Germany has three tv channels available in most
areas, plus the limited-range tv transmissions of the Ameri-
can forces network and the British forces broadcasting serv-
ice. Only the second German channel, ZDF, makes any stereo
transmissions—they began in September last year—and there
will be between 62 and 80 programs this year.

West Germany's first cable tv project is planned for later
this year in Munich, Berlin, Dortmund and Ludwigshafen, but
the government is less than enthusiastic about cable tv and

no German states have yet introduced enabling legislation for
CTV licensing.

As for satellite broadcasting, a joint German/French satei-
lite—TV-SAT—is set for launching on Jan. 1 next year from
French Guyana and wili transmit programs from the 1st and
2nd German tv channels, among others. In addition Radio
Luxembourg, in association with a group of German news-
paper publishers, is preparing a satellite German tv service.

As in most countries, confusion reigns where video rights

(Continued on page E/ V-8)

SWEET MUSIC TO YOUR EARS!!

LONDON MULTI-MEDIA MARKET

Tower Hotel 13th to 17th September 1982
THE INTERNATIONAL TRADE FAIR FOR

VIDEO ENTERTAINMENT -:FEATURE FILMS: DOCUMENTARY FILM
PAY CABLE TV-BROADCAST TELEVISION -SATELLITE

Over 200 companies from 37 countries are already committed
to making the London Multi-Media Market a great success.
How about you?

LONDON

multi-media, market

Tower Hotel 13th to 17th September 1982

In London, contact Karol Kulik, Market Director, 17 Great Pulteney Street, London W1R 3DG. 01-734 4765 Telex 295623 Market G.
In America, contact Luciana Paluzzi Solomon, 300 East 74th Street, New York, N.Y. 10021 USA. Telephone R12/772 9837. Telex 645366.

www.americanradiohistorv.com


www.americanradiohistory.com

R0 1

HAPPY CUSTOMERS
THE WORLD OVER

EUROPE

BULGARIA: Balkanton, Sofia. CZECHO-SLOVAKIA: Supraphon, Prague. FIN-
LAND: Finnvox (OY Lejos), Helsinki. OY Mainos TV-Reklam, Helsinki.
FRANCE: Moulage Plastique de L'Ouest, Averton. GDR: VEB Deutsche Schall-
platten, Berlin. FRG: Polygram, Hannover. Teldec Telefunken-Decca Schall-
platten, Nortorf/Holstein. NETERHLANDS: Benelux Music BV, Weert. CBS,
Haarlem. Dureco BV: Weesp. Philips Gloilampenfabrieken, Eindhoven.
HUNGARY: Hungarton, Budapest. IRELAND: Carlton Production Ltd, Dublin.
ITALY: Ambrosio Ing F&C spa, Milan. Ariston, Milan. Comei Orio, Milan. Com-
pagna Generale del Disco, Milan. Edizione Pauline, Rome/Albano. Industria
Italian Lingue Vive Nel Mondo, Milan. Phonotype Record, Naples. RIFIRecord
Company spa, Milan. JUGOSLAVIA: Diskos, Aleksandrovac. Jugoton, Zagreb.
RTB, Record Production, Belgrade. NORWAY: Sound & Electroy System A/S,
Oslo. POLAND: Polskie Nagrania, Warsaw. Ruch-Pronit, Pionki. PORTUGAL:
Radio Triunfo, Oporto. ROMANIA: Electrecord, Bucharest. SPAIN: CBS, Mad-
rid. Discos Vergara, S.A., Madrid. Hispavox, S.A., Madrid. Iberofén,S.A., Mad-
rid. SWEDEN: Grammoplast AB, Stockholm. Ljud-Press AB, Ostersund.
Svensk Grammofonindustri, Bro. Toolex-Alpha, Sundbyberg. SWITZER-
LAND: Interplastica S.A., Chiasso. UNITED KINGDOM: Allied Records, Ltd.,
London. London Pressings, Ltd., London. CBS, Aylesbury. Damont Records,
Hayes. Decca Records, New Malden. Gedmal Galvanic, Ltd., Leicester. Gospel
Recordings, Gloucester. Immediate Sound, Ltd., London. Orlake, Ltd., Dagen-
ham. Rediffusion Int., Ltd., London. Multiple Sound Records, Leicester.
Lingauphone, Slough. Lyntone Recordings, Ltd., London. Plastic Sound, New-
ton. Precision Records and Tapes, Mitcham. Thorn-EMI, Swindon. WEA Re-
cords, West Drayton. USSR: Melodya, Moscow. Radioprom, Moscow.
AFRICA

ALGERIA: Radiodiffusion Television Algerienne, Algiers. BENIN: SATEL, Co-
tonou. EGYPT: Sono-Cairo, Alexandria. GHANA: Ambassador Records, Ltd.,
Kumasi. KENYA: Kenya Record & Tape, Nairobi. NIGERIA: Olumo RecordsCo.,
Ltd., Lagos. Phonodisk, Lagos. Tabansi Agencies, Lagos. Wilfilms, Ltd., Enugo.
SOUTH AFRICA: Teal Records Co., Ltd., Johannesburg. Gallo Records, Johan-
nesburg. EMI Pty, Johannesburg. TANZANIA: Tanzania Film Co., Dar-Es-Sa-
laam. ZAMBIA: Musical Producers, Ndola.

NORTH AMERICA

CANADA: Imperial Record Corp., Ltd., Vancouver. Keel Mfg., Ltd., Ajax/Onta-
rio.LestraElectronic, Ltd., Edmonton. London Records, Montreal. USA: Euro-
padisk Plating Co., Ltd., New York, NY. Tracy-Val Company, Westville Gr. NdJ.
Merlin Galvanic, Troy, Mich. Presswell Records Manufacturing Co.,Inc., Anco-
ra,NdJ. Sentinel Record Corp., Minneapolis, MN. Sheffield Lab Matrix, Sta Mo-
nica, CA. Speciality Records Corp., Olyphant, PA. Thorn-EMI, Irvine, CA.
SOUTH AMERICA.:

COLOMBIA:CBS, Bogota. CUBA: Empresa de Grabaciones y Ediciones Musica-
les, Havana. ECUADOR: Fediscos, Guyaquil. Industria Fonografica Ecuatoria-

0
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|

na, S.A. (IFESA), Guyaquil. GUATEMALA: Discos de Centroamérica, Guate-
mala City. MEXICO: Peerless, S.A., Mexico City. PERU: Fabricantes Técnicos
Asociados, S.A., Lima. Industrias El3ctricas y Musicales, S.A., Lima. VENE-
ZUELA: La Discotéca, C.A., Caracas. Oriodisca, C.A., Caracas. Rodven Discos,
C.A., Caracas.

ASIA

PR. OF CHINA: China Record Company, Shanghai. INDIA: Indian Record Mfg
Co.,Calcutta. KapcoInternational, Dehli. IRAN: AhangRooz MfgCo., Teheran.
Trans Electric Co., Teheran. JAPAN: CBS/Sony, Tokyo. Fujitsu Laborauories,
Ltd., Kawasaki. Hitachi, Ltd., Yokohama. Japan Video System, Tokyc. Mat-
sushita Electric Industry, Osaka. Victor Japan Company, Yokohama. Sony
Corporation, Tokyo. Teichiku Records Co., Ltd., Nara. Tokyo Denka, Tokyo.
Toyo Kasei, Tokoy. MALAYSIA: King Musical Ind., Selangor. PAKISTAN: Shali-
mar Recording Co., Islamakad. SINGAPORE: Unique Art Records, Singapore.
Kinetex Studios, Singapore. TAIWAN: Four Seas, Taipei.

AUSTRALIA
AUSTRALIA: Festival Record Pty, Sydney. EMI Ltd., Sydney. Powder Works
Records, Sydney. RCA, Sydney. NEW ZEELAND: Music Carrier, Wellington.

EUROPA FILM REPRESENTATIVES
Hardie Trading Limited

PO.Box 202, Alexandria, NSW. 2015 Australia
Kyokuto Boeki Kaisha Ltd

CPOBox 330, Tokyo, Japan

FORDEMONSTRATION AND INFORMATION

IN AMERICA, PLEASE CONTACT
Buropadisk Plating Co, Ltd

James P. Shelton, President

75, Varick Street, New York, New York 10013
Phone (212) 226-4401

EYES AND EARS
OF SWEDEN

Your Video Distributor in Scandinavia
"ASBA ;Ef,‘;ﬁ"g:;ﬁ;‘, i

ABBA Music Show1&2 | | | |"EIV'W :ﬁs‘im

in

DISTRIBUTIO
We have more than 250 titles in distribution
through some 3000 retailers in all Scandinavia.

We distribute foreign films like "The Wild Geese”,
"Golden Rendezvous”, "Flash Gordon”, "The Cannon-
ball Run”, "I'm for the Hippopotamus”, "Montenegro”.
WORLDWIDE DISTRIBUTION

We can offer Swedish features on video — "Elvira,
Madigan”, "Dunderklumpen”, "Package Tour”, a.k.a.
"The Charter Trip”, "A Swedish Love Story”, just to
mention a few.

We can also supply lighter entertainment like
”"Abba Music Show”, "The Swedish Royal Family” and
”Silent movies with sound” (A series of six 5 min
shorts).

Our copying plant is one of Scandinavia’s largest.

DISTRIBUTION

L R

Tappvagen 24 Box 20065 S-16120 Bromma (Stockholm). Sweden. Telephone (08) 98 77 00. Cables Europastudio Telex 17656 (Eurstud S)

Your Scandinavian Record Producer and Distributor

ECRGPA FilV RECOHRDS
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are concerned. There is, as yet, no agreement in force be-
tween the IFPl and GEMA, the West German performing and
mechanical rights society, and most German video distribu-
tors have no contract with GEMA Regarding Mechanical Roy-
alties on sales. There are some rental agreements in oper-
ation and some video companies are paying sums into escrow
pending agreement on a mechanical royalty rate for sales.
The levy on recorder hardware introduced in the mid-sixties
to provide compensation to rights owners for home audio tap-
ing is applicable to video recorders and in 1980, for the first
time, receipts from the video levy exceeded those from audio.

Attempts by GEMA to claim mechanical royalties on video
transfers of feature films are being fiercely resisted by distrib-
utors who maintain that it has long been an Anglo-Saxon tra-
dition that film distributors bought all rights to the music con-
tent of the films outright and no further are payable.

Video piracy in West Germany is a monumental problem
and despite almost continuous legal action in the form of civil
suits filed by copyright owners or assignees, it proliferates
alarmingly. Says Dr. Norbert Thurow, general manager of the
German group of the IFPI:

“The piracy situation goes from bad to worse and we simply
cannot keep up with it. | need a whole company of men to
track down the offenders and another company to take legal
action. We can only deal with the tip of the iceberg. In the last
six months there have been 103 raids on pirate operations,
31,400 illegal tapes have been seized, 473 new cases re-
ported and 125 suits filed. But in three recent court judg:
ments, the average fine was $3,500."

Prospects for the videodisk in West Germany are depend-
ent, most observers believe, on bringing the prices of the
hardware and software down to more competitve levels. La-
servision, with Philips hardware and Bertelsmann software, is
due to be launched here later this year. Bertelsmann, manu-
facturing in the Sonopress plant in Guetersloh, is promising
650,000 disks annually, retailing at $35—which many con-
sider to be too expensive. Playback units are expected to retail
at $873—about the same as a budget VCR.

The VHD disk system is due from JVC and EMI in the fall of
'83 and SelectaVision is expected to be launched at about the
same time.

PRECISION
VIDEO

AN @E® COMPANY

19 UPPER BROOK STREET - LONDON W1Y 1PD - ENGLAND - TELEPHONE 01-409 3277 - TELEX 267310 - ANSWERBACK CODE ACCUBS

www.americanradiohistorv.com

Although German record industry opinion on whether video
is a logical adjunct to the music business is divided, even
within the same company, it is nevertheless a fact that vir-
tually all German record companies have entered the video
market, either directly or through corporate subsidiaries.

One of the most spectacular sectors of the video market is
that of video games. Atari started in Germany in mid-1979
and achieved sales of $1.96 million in 1980. In 1981 unit
sales totaled 65,000 valued at $15.2 miilion and projected
turnover for 1982 is $43.6 million. Since late 1981 Atari has
been marketing computer units which currently account for
15% of total sales.

Greece

BY JOHN CARR

The Greek video market is small, confused, riddled with pi-
racy, uncertain and hesitantin the field of rights agreements.
What's more, it is impossible to get official or authoritative fig-
ures about hardware or software.

Hard pornography is illegal in this territory, but the market
seems to split into around 60% soft porn and 40% feature
films. In percentage terms, VHS seems to have a good 80% of
the overall market, the rest going to the Beta configuration.

Greece has two television channels, but no stereo sets or
programming.

Within the marketplace, the vast bulk of software trade is
on sales, rental basically confined to just a few clubs. Video-
cassettes are sold in record and photographic equipment
stores and by hi fi dealers.

But in a generally confused situation, the copyright situ-

ation is the toughest sector to explore. U.S. rights create the

* With our comprehensive distribution network

* Our specialized sales team geared to the market
* Our reputation for high quality reproduction
* Our merchandising & marketing support

Place your product with Precision Video —
and join the list of British conquerors

THE BEST IN
BRITISH HOME
ENTERTAINMENT.

biggest headache but the collection agency AEPI, currently
getting noincome from video rights, is set to adopt the French
mechanical rights plan.

It's fact that piracy accounts for around 85% of the total au-
dio cassette market in Greece and it's clear that the pirates
are fast making inroads into the video market, too.

There have been a few market tests on videodisks but most
industryites seem to have abandoned hope for this sector of
video. A feature film on videocassette in Greece costs roughly
$75-380, a blank tape around $20. But in the rental world,
club membership is essential, producing only a nominal fee
for a four-day *‘loan.”

John Evangelatos, managing director of Viane Corp.,
Athens-based agent for National Technics Panasonic of Ja
pan, takes the line: *“Once the Greek economy gets out of its
present rut, the demand for video equipment is bound to
rise.”

Most of the Greek record companies are keen on video as
an entertainment addition, but they all agree that piracy will
ravage the market when it does develop, and they're all hesi-
tant as yet about importing videotapes into Greece.

The electronic games market is smail and, predictably, no
trade figures are available.

Meanwhile, AEPI remains far from optimistic about what
will happen when the video market does build. If copyright
payments are confused now, they'll become all but insupe-
rable in future, reckons one society spokesman.

Holland

By WILLEM HOOS

Although video is big business in Holland, with anything up
to 70% of the prerecorded cassettes on the market emanat-
ing from pirate sources, far too much of the business is being
cornered by crooked operators.
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YOUR VIDEO FUTURE IS AT VIDCOM'82

8th INTERNATIONAL VIDEOCOMMUNICATIONS MARKET
15-19 OCTOBER 1982-NEW PALAIS DES FESTIVALS-CANNES-FRANCE

Producers, programme distributors, equipment manufacturers and service
companies : all these professionals and users from around the world will be
coming to Cannes from 15th to 19th October 1982.

VIDCOM'82 :
CONTACTS... CONTRACTS.

In 1981, at the 7th VIDCOM, 603 companies were
able in five days to conclude a major part of
their annual turnover with the 6,519 participants
from 54 countries :

® Home video professionals, publishers, pro-
ducers, distributors and retailers.

® Institutional users, corporate and public users.

THE LEADING WORLD MARKET
FOR VIDEO PROGRAMMES.

The Videocommunications Programme Market is
developped at VIDCOM : there, you can meet
partners for co-production, sign distribution
agreements and find retailers.

PARTICIPATE AT VIDCOM...
GET TO KNOW
YOUR VIDEO FUTURE BETTER.

At VIDCOM, you will be able to do business, ap-
preciate new developping markets, discover any
new applications and meet leaders of the video
market.

VIDCOM'82 : A NEW WORKING
ATMOSPHERE WHERE EVERYTHING
IS TAKEN CARE OF

VIDCOM will inaugurate the New Palais des
Festivals of Cannes. The new Palais, with its
functional architecture and doubled exhibition
space -all on one level - will provide each ex-
hibitor with the space he needs, in a fully equip-
ped stand.

YOUR NEW CUSTOMERS WILL BE AT VIDCOM'82.
WILL YOU ?

Please send me without any obligation, information for exhibitors

Name: _ = _______ Position:
Main activity of the Company:
Address: __

Company: _

1_'e|e|-'.>h_one 5

Please return this coupc_mi to : VIDCOM, 179 avenue Victor-l:ugo 75116 PARIS — Tal. : (1) 505.14.03
or INTERNATIONAL EXHIBITION ORGANISATION LTD, 9 Stafford Street, LONDON WIX 3 FE U K. Tel (01) 499 2317
or MIDEM ORGANISATION C/O OVERSEAS MUSIC SERVICES INC. 919 Third Avenue 37th floor NEW YORK NY 10022 Tel (212) 980 9022
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Frans van Lier with his ‘‘Via Video’’ videocassette
trade magazine. “By 1990,” says van Lier, “‘al-
most all Dutch homes will have videocassette
recorders.”

In an effort to combat piracy Dutch video distributors
formed an association, the NVVD, in February this year and
are mounting a major campaign to clean up the market.

Says Anthony Kroonbergs, general manager of Warner
Home Video, Holland: **We have to act quickly; if we don't get
the piracy percentage down to at least 30% within the next
year, then we will have lost the fight and that could be a
knockout blow for the legitimate video business in Holland.'"

Although action has been taken against pirate video oper-
ations—such as the raid last year when 10 shops and ware-
houses in Amsterdam were swooped on by police and 4,000
cassettes confiscated—the pirate activities continue largely
unchecked because clever lawyers are able to exploit loop-
holes in the Dutch law.

Itis estimated that the number of videocassette recorders
in use in Holland is approaching 250,000 and will top 400,000
by the end of this year—a penetration of 8%.

Holland, with a population of 14.1 million, and 5 million
households, has 5.5 million television sets in use, of which
80% are color sets.

Predictions are that 160,000 videocassette recorders will
be sold this year and that by the end of 1985, more than one
miltion Dutch homes will have videocassette players—a pene-
tration of about 20%.

According to Theo van der Schaaf, managing director of
Euro Video Club, turnover from sale and rental of prerecorded
videocassettes in Holland in 1981 was 100 million guilders
($37 million). This year he anticipates that figure will be
doubled.

Unit sales of blank videocassettes in 1981 amounted to 1.4
million. It is expected that 2.5 million will be sold this year, 3
million in 1983 and 3.5 million in 1984. According to reliable
estimates, most VCR owners buy 14 cassettes in the year of
purchase, but the average per capita consumption is 8.8 per
year.

The configuration breakdown, according to Hein ten Bosch,
editor in chief of ‘‘Hifi Video Test,”’ the V2000 system is cur-
rently making the most rapid strides and, within the next two
or three years, is likely to claim 30% of the market, with VHS
taking 40% and Betamax 30%. At present the split is as fol-
lows: VHS 48%, Betamax 32% and V2000 20%.

Retail prices of feature films on videocassette run from $60
to $80 for major movies and between $40 and $70 for Band C
features. A two-hour blank videocassette costs from $14 to
$16.

As in most European countries, rental predominates mas-
sively over sale in the proportion of 85% to 15%. For the most
part, feature films are rented on a Friday and returned the fol-
lowing Monday or Tuesday at a charge of $4, with an addi-
tional dollar payable for each extra day of rental. Rental rates,
which had originally been considerably higher, had to be re:
duced to compete with pirate renters who were offering up to
five illegal videocassettes for around $10 a weekend.

According to Euro Video Club’s van der Schaaf, 50% of soft-
ware business is done through hi-fi, radio and tv shops; spe-
cialist video shops account for 15%, as do photographic retail-
ers, and record stores handle 10% of the business. Therest is
divided among bookshops and newsstands (5%), miscel-
laneous stores (4%) and mail order (1%).

Market share breakdown by category of software, says van
der Schaaf, is 65% feature films (including children’'s produc-
tions), 20% pornography, 5% music productions, 5% sport
and 5% instructional videos.

Pornography, though technically illegal in Holland, is
permitted to be sold under certain conditions, including no
overt display and no sales to persons under 16.

Holland has two national tv channels but access, via cable,
to tv channels from neighboring Germany and Beigium and
also from France and the U.K.

As for satellite broadcasting, the Dutch Government'’s pol-
icy is due to be made known early next year. Meanwhile it is
known that the government looks with disfavor upon satellite
experiments in Holland using the French OTS-2 and the Rus-
sian Gorizont. The Government asserts that it is, at the
present time, against the law to transmit in Holland programs
picked up from satellites.

Kabel Televisie Amsterdam has reserved one channel of its
cable system for satellite tv which managing director Jacobs
thinks will play an important role in the future. The Dutch
government, towever, is known to have reservations about
satellite broadcasting on the grounds that it will commer-
cialize the entire Dutch broadcasting system.

Although neighboring Germany has begun stereo tv trans-
missions, Holland cannot receive these. Stereo tv receivers

were introduced to the Dutch market by Philips, SABA and
Wega earlier this year and more will be shown at the Firato au-
diovisual fair at the RAI Center, Amsterdam in August. How-
ever, according to NOS engineer Foeke de Wolf, the Dutch will
not initiate stereo tv transmissions until 1985.

As in most other European countries, no official agreement
on royalties has yet been established between the video pro-
ducers and distributors and the copyright owners although
negotiations involving the NVVD, the NVPI (the Dutch group
of the IFPI), STEMRA (the Dutch mechanical right society)
and the musicians union have been in progress since the end
of 1981.

The continuing failure of the Dutch Minister of Justice to
press ahead with ratification of the Rome and Geneva conven-
tions is a matter of deep concern to STEMRA because of the
widespread abuse of rights which characterizes the Dutch
video business. STEMRA is getting an undisclosed amount of
royalties annually from the sale and rental of videocassettes,
but what is certain is that the income is only a tiny fraction of
what it should be.

The prospect of the alternative video carrier—the video-
disk—is not one which excites great interest in Holland at the
present time. The Philips Laservision system will be shown at
the Firato in August by Philips press office Jan Geel believes
that the videodisk will have a slow rate of growth in Holland, as
in other European countries.

The ever-present factor of video home taping has caused
Holland video and film distributors and producers to add their
weight to the campaign for a levy on tape software and hard-
ware, but there has been no significant response so far from
the Dutch Government.

Earlier this year Dutch film producers, supported by
STEMRA, made representations to the government for a levy
which, if implemented, would double the price of blank video-
cassettes and add around $120 to the cost of a VCR. At the
same time the film producers have warned that the showing
of feature films on tv, giving viewers the chance to record
them on videocassette, is wrecking the movie industry.

According to Wim Verstappen, spokesman for the Nether-
lands Film Producers Assn., videotaping of feature films has
now produced *‘a disaster situation.”

Meanwhile the video boom continues, and reporting it to
the Dutch public are no fewer than 10 trade and six consumer
video magazines. There is also a trade magazine on video-
cassette, *'Via Video,”” and the promise of a consumer video-
cassette magazine to come in July.

The price of a VCR in Holland currently ranges from $950 to
$1,200 but Frans van Lier thinks that as the video boom gains
momentum (he predicts 30% penetration by 1985 and at
least 90% by 1990) the cost of equipment will drop substan-
tially.

Most Dutch record companies are thoroughly pro video with
multinationals like EMI, PolyGram and WEA having their own
video subsidiaries. CNR has started its own video department
and Arcade, Ariola and Dureco will also be moving into video.
The CBS/MGM and RCA/Columbia video programs will be on
the market next year and Sound Products has set up its own
video department to distribute a catalog which includes some
product licensed from the BBC.

On the video games front, Atari does big business in Bene-
lux and will be offering a 51-game catalog by the end of this
year. The Dutch company won't offer figures but says turn-
over in 1982 will be two or three times that of 1981 and adds,
“It's a real million dollar business!"

Ireland

By KEN STEWART

The frenetic growth of the Irish video industry over the past
year or so has seen a positive stampede to grab pieces of the
action.

In this country, it's a business that has attracted many
short-term, fly-by-night operators attracted to what they see
as the get-rich-quick area of feature film rentals. Video librar-
ies have proliferated, a price-cutting war has ensued and pi-
racy is rampant.

And legitimate operators, trying to lay the foundations of a
longterm enterprise have been forced to cut profit margins to
near-disastrous levels.

There's a shortage of official statistics, but it’s likely there
are around 40,000 video recorders in use in Ireland now, and
that figure will certainly have jumped dramatically by the end
of 1982. The VHS system predominates, with about 60% of
the market, Beta has about half of that and V2000 has the
remainder.

wwWw.americanradiohistorv.com

Terry O'Rourke,
general manager of

pany which sells
video product only
to approved record
shops.

Meeting at the first international video con-
ference of Warner Home Video, WEA Interna-
tional and Warner Bros. Films in Amsterdam last
January, left to right: Mort Fink, president, Warner
Home Video; Anthony Kroonbergs, video man-
ager, Warner Home Video, Holland Hans Tonino,
managing director of WEA Holland and Nesuhi
Ertegun, president of WEA International.

It's a 90% rental business of fierce competition.

Recorders can be rented from $8 a week, with no deposit.
Some libraries deliver and collect films at no extra cost. It's a
confusing time for the consumer, inundated with special of-
fers and incentives by the trade.

On the distribution side, most firms will sell, but several are
lease-only, a major bone of contention for the newly-formed
Video Film Library Assn. Video interest in Ireland is over-
whelmingly in feature films.

But Jimmy Hayden, of WEA’s lease-only video operation,
envisages a great build-up in educational films when the mar-
ket settles down. He also sees fewer video clubs, saying a good
outfit should have 500 titles. And *‘piracy has to be weeded
out, for we're achieving only half the business we should.”

In 1981, the Irish Videogram Assn. (IVA) was formed. One
key aim is to do away with the poor quality software going
around, and raise standards. Says chairman Clive Hudson:
“We're organizing a large-scale crackdown on illegal copying
and unauthorized public shows.”

But public understanding of copyright protection is limited.

Among the most popular titles in the Irish market: **Super-
man,"” “The Exorcist,” **One Flew Over The Cuckoo’s Nest,”
“The Jazz Singer’’ and most Clint Eastwood movies.

EMI Ireland sells only to approved record shops. In April,
Thorn EMI Video introduced a new videocassette rental li-
cense plan, including a once-and-for-all rental license fee,
payable on each cassette supplied, which allows dealers to
rent or sell at the prices they choose.

Tony Amoroso, manager of the videogram division of Kilroy
Brothers, distributors of Rank Video, Intervision and Thorn
EMI, reckons the Irish video business has ‘“‘probably grown
too fast. Some people are using redundancy money in an era
of high unemployment, going into video believing no expertise
is needed.”

And he adds: “The Irish Society of Film Distributors is wor-
ried that, within two weeks of a London premiere, films are
showing in Dublin pubs. Raids are organized, but the law isn't
geared to handle the situation and fines are low.”

Says Gerry Madigan, of the Video Film Library Assn.: “You
need capital to set up a library, with stock alone costing from
$60,000. But the fact is some one can set up hiring films from
a library and copying them, so people get a bad impression of
some video clubs. A pirate can operate at a quarter of our
profit margin. And leasing systems aren’t acceptable to the
video club owner, because you can’t build a stock and you're
working for the distributors."”

Ireland has problems in the video games market, domi-
nated by Atari, because prices are some 70% up on the U.K.,
because of 30% Value Added Tax and sterling surcharges.

CBS Ireland chief David Duke is looking for a big build-up ot

Clive Hudson of
WEA Ireland, chair-
man of the lIrish
Videogram Assn.:
“We're organizing
a crackdown on
piracy."

EMI Ireland, a com-
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corporate video success. A three-hour high-quality blank
videocassette retails in Ireland at around $25, and a full-
length feature film at around $110. Says Duke: ‘“It's very ex-
pensive to go to the cinema and there’s then always the fear
of your car being vandalized.” :

But there’s no progress yet on videodisk planning in ire-
land, or for satellite television transmission. Or on legislation
for a blank tape sales levy, come to that.

[taly

By VITTORIO CASTELLI

The incredible mushrooming of independent television
channels, some 500 at the last count, and radio stations has
dominated the Italian entertainment scene in recent years
but coming through is a potentially profitable video industry,
though the details are predictably muzzy.

There are between 50,000 and 100,000 VCRs in use, it is
estimated, with VHS getting 60%-70% of the action, Beta
25%-35% and V2000 anything left over. The prerecorded
videocassette market nationally was only some 50,000 units

Welcome to the fascinating world of

gmecillideo

Ariel

As a leading Home Video licensing company we represent the following celebrities:

Liza Minnelli

The Bolshoi Ballet
Joaquin Rodrigo
Popov

Tintin

Peter Ustinov
Laurel and Hardy
Carnival Rio 1980
Peter Cottontail
Roberto Michelucci
I Musici di Roma

Rita Coolidge
James Galway
Ann-Margret
Fred Basset
Claudio Guerin
Tom Jones
Natalie Wood
Iseac Stern
Tim Conway
Calimero

The Osmonds
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in 1981, and it isimpossible to get authoritative figures on the
blank tape situation.

Of these myriad tv channels, just 168 are big enough to
merit market research on audiences. And around 100 are di-
vided into three major networks: Canale 5, Retequattro and
Italia I. Stereo sets are starting to appear on the market.

Recently the government stopped stereo broadcast experi-
ments until a definitive choice is made about adoption of a
one-for-all technical system.

Within the video market, the lack of official trade figures
leads to assumption and guesswork. Hard-core porn is illegal,
but widely tolerated and freely circulated. New movies seem
in short supply, the market being dominated by old films and
classic ltalian comedies.

There's no formal rental system in Italy, though some re-
tailers are already involved, in advance of the officially sanc-
tioned entry of Telerent in the software rental business.

And the same kind of confusion exists in the copyright field.
SIAE, the ltalian copyright society, deals with video only as far
as companies producing tv programs are concerned—three of
them had product and machines confiscated for refusal to
pay copyright fees. But the basic point is that, as yet, home
video doesn’t really esixt at any kind of legal level. However
piracy is starting to menace even this still-emergent industry.

In Italy, the videodisk is seen more as a ““‘tool"" for profes-
sionals, rather than a potential consumer lure. A two-hour

New York City Ballet Kyung-Wha Chung
The Keystone Cops Kris Kristofferson
Captain Nemo Anna Moffo
Willy Dixon James Brown
Dear Program Supplier. depositing your
product in our Program Bank guarantees you the highest return on your investment.

Dear Program Distributor, marketing our pre-recorded cassettes
in your territory guarantees you the highest quality product available for your customers.

Join the fascinating world of

Arr'_l‘gl omellideo

Contact: Bertil Voller, President. Cannes, hotel Carlton.

L) Noolseweg 5, P.O. Box 58,1261 EA Blaricum Netherlands.
' e Tel: 02153-89643, Telex: 43271 bevonl.
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blank videocassette retails in this country at roughly $17.50,
feature films at around $40-$60.

There has been action on trying to get a levy on both audio
and video cassettes, probably 5% of retail prices, as home-
taping compensation.

However in the early-days atmosphere of the Italian video

business, there's an overall confidence that something really £;1 [
big is about to break. Major distributors, such as Gianni Biego = h S a 1arge |
-li Costa Bissara, head of Domovideo {Trento), Marco Dura- e .1 Vlenna a |
doni (head of CVR) and Robert Pacini of Video Club Milan are Ker‘yx Fl m, ’ |
all emphasizing that they are seeking *‘family entertainment'’ e

and eschewing heavy sex or violence. .

PolyGram is likely to be early into videocassette distributio
and WEA, too. The major independents are playing a waiting
game. Guido Rignano, managing director of Ricordi: “We
can'tignore video possibilities but we don’t have much faith in
the hardware side, or music on video, this for both commercial
and cultural reasons.

Sandro Delor, CGD general manager, and Carlo Fontana,
managing director of Fonit Cetra, owned by the state RAl ra-
dio/tv network, are among the key executives in the **waiting
and watching" video game.

Video games in [taly last year turned over in excess of $6
million and that figure should double this year. Melchioni, dis-
tributor of Atari, has 50% of the market.

Feature films, ||:

S To...”
- rogrammes, HOW |
Childrens Pes getc. for Home Video

. hts for different
= an and American

Portugal

By FERNANDO TENENTE

contact: KETYX Film,

Rudolphplatz 7, '
Al-ll()lg Vienna, Austra.

l
Telephone 0222-639291. |
Telex: 134441

The Portuguese video marketplace is so far failing to throw
up any clear-cut guidelines about how it is likely to develop.
There are all kinds of incongruities about the situation though
there is a general feeling that things will eventually work out
profitably and free of piracy.

There are, certainly, around 70,000 CR units in this terri-
tory of less than 10 million people. Nobody hazards a guess

(Continued on page E/V-12)
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s
Among the most popular music videos in Sweden
are the two “Greatest Hits” programs by Polar
recording group Abba—‘‘Abba Music Show 1’ and
“Abba Music Show 2.”

Ry

about the number of television sets, mainly because many
people don't pay the license fees.

However, 70% of the market is reckoned to go to VHS in the
video area, and 20% to Beta, with V2000 currently trailing
with a 10% share. There are two tv channels operating, with
no stereo aspirations at this point.

And 70% of the prerecorded cassette market is in hard or
softish porn in Portugal, the rest on feature films. There
aren’t any local plans for satellite tv to boost the prospective
video market, except through the usual Eurovision link-ups.

However, it is known that around 100,000 video tapes,
blank and recorded, are sold here each year. But there’s not
much difference in price, mainly through the piracy angle, so
that the blank tape costs $50 and the prerecorded software
only $85.

The market is, as yet, so underdeveloped, that no rental
terms or deals are worked out. Daniel Sousa, deputy manager
of record company Radio Triunfo, licensee here of WEA, is
confident, though, that the video market will be in full swing
inside three years. And this is one continental European terri-
tory where people aren’t writing off, in advance, the chances
for the videodisk. Says Antonio Vasconcelos, deputy manager
of EMI licensee Valentim de Carvalho; **We're really interested
which will win the video battle, cassette or disk."”

It is true to say that executives of record companies here do
have confidence in the eventual success of the videodisk.

The record companies evince great enthusiasm for video. A
typical newcomer outfit, involving former record company ex-
ecutives, is Vimusica, based in Lisbon, first of its kind in this
country, and set to concentrate all out on video.

There’s little action on video games, not much more at re-
vail level on prerecorded cassettes. But, in anticipation of ac-
tion, copyright society SPA is seeking new copyright laws to
take in video development.

Spain

By ED OWEN

There was already what the industry called ‘‘a phenomenal
boom” in sales of video equipment in Spain, so strong that
the retail trade could barely keep up with the rush. And then
came the World Cup soccer finals staged in this volatile terri-
tory, adding an element of panic into the stampede to buy
hardware and software.

Even so, the comparatively high cost of equipment in Spain
means that the really big market penetration ambitions for
video have yet to be realized. Importers here have to pay 20%
as an import tax, and then another 20% is added to the retail
price by way of “luxury tax.”

Despite the retail rush, then, only 4% of television owners in
Spain have videocassette recorder back-up. An estimate from
the magazine **Journadas de Video' suggests that, as of April
this year, there are 62,000 VCRs in private use. That in a pop-
ulation of approximately 38 million.

The marketplace split: 45% for VHS, 42% Beta and V2000
on 13% of the total.

Luis Diaz, director of Thomson, VHS market leaders with
Japanese product, says each videocassette recorder owner
buys an average seven or eight cassettesin a year. Prices vary
according to brand name, but it is roughly $22 for VHS and
$17.50 for Beta.

Top-selling unit is the Sony C7, retailing at around $1,500,
with prerecorded cassette sales split almost equally between
feature films, children's material and specialist matter. Fea-
ture films sell at around $100. Porn films, mostly of appalling
quality, are legally available.

At this kind of pricing structure, the video libraries are doing
brisk business. Spain’s major store chain, El Corte Ingles, is
renting out feature films at $5 each for three days, but paying
no royalties.

Now the Spanish society of authors, SGAE, is studying roy-
alty collection plans here on a national basis but few sales sta-
tistics are available at this time. However, it is clear that Atari
video games, launched in Spain in 1981, are now doing very
well indeed and are frontrunners in this sector.

But a key to the video market in Spain is the fact that the
country gets around 40 million tourists each year, equal to its
own population, so the potential for foreign language materia!
is enormous, perhaps unlimited. Hotels, bars and entertain-
ment complexes are now starting to install video equipment
to entice clients.

Sweden

By LEIF SCHULMAN

With 9% of all households boasting video facilities of one
kind or another, Sweden, with a population of around eight
million, proportionately has the largest video market in the
world. .

In 1981, some 180,000 video machines were sold, doubling
the market to around 350,000 hardware units. In Sweden,
97% of households have access to television sets, 89% of
them color.

On the video side, 75% of the hardware units are VHS, with
Beta and V2000 taking 12% each. And the size and extent of
the video market here is mainly due to the fact that Sweden
has a government-owned and non-commercial two-channel tv
network—and viewers are not too happy on the programming
policies.

So, despite the overall economic problems, consumers
spent $200 million on video hardware in 1981, for use in a
scene 98% of which is software rental. Blank videocassette
sales for 1982 are projected at around 3.5 million units.

It is a territory with no stereo tv, no cable tv and no satellite
transmission.

Just a couple of years ago, when video rentals got under
way in Sweden, the marketplace was dominated by B’ or
“C" feature films, violence and porn. Today the demand is for
new and top-quality entertainment. Leading distributor Es-
selte Video took on a UIP (Universal and Paramount) deal
which involved 75 major movies, including “Godfather,"
*Jaws" and ‘‘Grease."

Other major distributors today are Europa Film, Hem Video,
EMI, Mariann, Scand Video and WEA-Metronome, the latter
representing Warner Home Video and United Artists. Total
turnover is around $30 million annually for these majors and
the overall figure is more like $70 million.

Sweden has around 1,200 software outlets, maybe 800 hi fi
dealers, plus 300 specialist video shops. And the local Press-
byra chain of newsagents, with 350 stores taking video and
offering late-night service, had a $10 million video turnover in
its first year. '

There are around 25 video distributors with contracts with
local mechanical copyright society NCB, which is still finalizing
plans for a video-only deal. Currently it is the same tariff as for
movies.

This brings in $6.5 million a year from video distributors for
the Swedish Film Institute. it breaks down to $8 per titie for
distributed full-length movies, and $4.80 for other titles, such
as music or sport. Money raised thus goes to support produc-
tion of new Swedish movies.

Swedish copyright law looks after piracy problems with
competence and firmness. So far there have been only three
cases taken to court. Pirate product comes principally from
the U.K.

The problem in Sweden for the videodisk really stems from
the success of videorecorders, for it is hard to envisage the
public paying out for new hardware ranges.

A potent threat for software distributors here is the govern-
ment projections of a levy on blank tape, set to start September
1, working out at $6 for a two-hour cassette, on per-minute
rate, the blank tape currently costing $12-$15 (up to $20 for
a three-hour package). This levy goes on the distributor, so
that the actual price the consumer will pay, including Value
Added Tax, is double what it was previously. The government
looks to take $20 million from the levy in the first year. But
this parliamentary bill still has to be finalized.

On the allimportant rental side, Esselte, for example, rents
movies in various *‘packages’’ per year. The dealer has to take
the whole package; the price per title is around $180 a year.
But others, like WEA-Metronome and Sonet Video, use the
Warner system of five weeks' rent with renewal, most popular
here.

The Swedish market is essentially optimistic about its video
future. Jorgen Meltzer, marketing director of Esselte Video:
““People from the U.K. and U.S. have visited to study our mar-
ket set-up, especially the all-out emphasis on rental.”

The national record industry came in somewhat late on the
video side. First in was EMI, and WEA-Metronome, Mariann
and Sonet followed with video distribution. Coming soon: Po-
lar and CBS.

Actually WEA-Metronome started out with no rental sys-
tem, but the sales market, at around $100 a throw, just hasn't
taken off. .

Sonet Video had an initial launch of 31 titles, Says Dag
Haggkvist, general manager: '‘We have records and video. We
don't put all our eggs in one basket."

But he adds: *Video won’t conquer records, even if the ma-
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Magazine publishing company Allers Forlag pro-
duced a two-hour family video program, “Allers
Video Journal,” distributed by Scand Video. The
program included commercials which can not be
seen on the state-owned Swedish television net-
work. The venture, however, was not a great
success.

jor consumers are the same people. Video will simply
strengthen our record side."

Predictably Sonet is early into music ‘‘documentary’” mate-
rial on video, one with their artist Mikael Rickfors, leading lo-
cal singer, and the other the group Noice. However so far mu-
sic videos don’t add up to big turnover business, and rental
action on them is virtually non-existent.

The action movies are winning, hands down. Plus Swedish
comedy, *‘The Charter Trip,”" out through Europa Film at the
end of last year, now with a distribution of around 1,500
copies—and basically with a weekly rental capacity of four or
five hirings.

Switzerland

By PIERRE HAESLER

With three main languages, 15% foreign population, 10-
channel television choice, and a wealthy economy largely
unaffected by recession, Switzerland presents a rich but com-
plicated market opportunity to the booming video industry.

Color tv.penetration is 100%, and three government-owned
channels broadcast in French, German and Italian, while view-
ers can also receive Austrian, French, German and Italian pro-
grams. Private companies are investigating satellite tv possi-
bilities, but these undertakings are not far advanced at
present. Cable however is in operation in major Swiss cities.

By late 1979 35,000 VCRs were in use here, and by the end
of 1980 80,000. Last year’s total was 140,000 and by the end
of this year it will have reached 210,000. Current penetration
is 5.6%, with VHS taking 70%, Philips 20% and Beta 10%,
though Betamax suppliers are currently engaged in extensive
advertising to boost their share, with marketing coordinated
between Fisher, Sony, Toshiba, NEC, Sanyo and Wega.

Standard recorders cost $1,150 or thereabouts, and high-
quality machines up to $1,500. But rental is increasingly pop-
ular at between $31-$53 monthly. At the moment one in three
VCRs are rented.

The popularity of home taping is reflected in rapidly grow-
ing blank tape sales: 275,000 units in 1980; 600,000in 1981.

Retail prices per hour of blank tape range from $5 (VCC) to
$8 (VHS).

Two years ago prerecorded software was available on a sale-
only basis, at prices between $80-$160, but these costs fa-
vored rapid development of the tape rental market, with
Videophon, (Warner Home Video, Select Video), B. Zoller
(UFA, Toppic), KIHAG (Euro-Video, Magnetic Video, VPS, Vi-
deal and VIiP-Swiss), Video Tape (VCL), and Park Films (Walt
Disney) among major distributors. Catalogs range between
50-300 titles, most also offered on straight sale. Rental costs
go from $7 to $13 weekly, and distributors operating on a
rental-only basis pay about a 40% royalty to their licensors.

In early 1981 the sale-rental ratio was 1:5, but it has since
gone to 1:9. Last year a lump sum license system emerged,
under which retailers bought their tapes with all rights paid,
and, in theory at least, rented them several times before sell-
ing.

Videophon managing director Hans Flury is one of the in-
dustry pioneers opposed to this marketing concept. He says:
*‘Sales of prerecorded tapes declined rapidly; retailers were
confronted with declining profit margins on their rental busi-
ness. The reason is clear: the number of customers for rental
is still very limited, and a few movie titles are far and away the
most favored. So retailers’ stock does not turn over quickly
enough, and they lose money.

*‘Early this year we saw major hardware retailers like Radio
Steiner and Rediffusion stop stocking videocassettes. At the
same time rental fees have gone down from $11 to $8 for four
days.

“The 800 or so Swiss hardware stores which started the
videocassette business have given up the challenge after ab-
sorbing massive losses, and so far record shops, department
stores or specialist video retailers have not got involved. These
people are looking for a rack-jobber who can constantly renew
their display with different choice of video programs. That's
the great need at the moment.”

Flury's view is that the industry has maneuvered itself into a
dead-end street. Customers won't buy at prices over $60 and
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Video goes to the movies. At the Cinema Moderne
in Lucerne, movie audiences have a chance to rent
a videocassette for late-night viewing at home. Pic-
tured at the foyer display stand are, left to right,
Hans Flury, general manager of Videophon AG;
Manfred Bruennler, manager of Cinema Mod-
erne; and Max Berger, general manager of Warner
Bros. Inc., Zurich.

retailers are taking a *'wait and see’' line on the various rental
systems.

Videophon proposes to break the deadlock with a new ap-
proach: a rack-jobbing system operated on a rental basis,
which Flury says has already aroused interest among large de-
partment stores and retail chains.

No figures are available on the popularity of different areas
of programming, though one distributor reports action mov-
ies taking almost 50%, followed by erotica (28%), science fic-
tion movies (10%), and family entertainment (10%). Most of
the tapes are imported from West Germany with German
soundtracks, and one can guess that among the most popular
sellers are Bruce Lee’s action films, *The Exorcist’ and “‘Em-
manuelle.”

Major companies Warner Bros., Thorn EMI, MGM and oth-
ers entered the market last year; CBS Switzerland recently re-
leased a batch of 24 cassettes, and Swiss tv is now putting out
a fortnightly cassette of major sports events. In all perhaps
3,000 titles have been released here, most of them movies
never shown, or never successful, in Swiss cinemas. Retailers
and distributors still hope to gain access to first-run feature
film material.

A Swiss Video Assn. has been set up to protect industry in-
terests and fight piracy. Support will be given to moves for
more effective video copyright laws, an area in which the
Swiss branch of IFPI is also involved.

Says Jurg Rordorff, president of IFP| Switzerland: “‘Our

country does not have a great deal of experience in this field,
and producers and dealers feel insecure. We are trying to
formulate guidelines in cooperation with other IFP| branches.

“The authors of video works enjoy absolute protection over
performance and distribution: that is to say they can control
when and where a work is played. But producers and manu-
facturers are not in the same position. In principle rights of
composers and publishers are protected by SUISA, which col-
lects royalties on their behalf.

“The government's arbitration committee has introduced a
special tariff V for the protection of videotapes. Royalties are
based on retail prices, and in paying a royaity to SUISA copy-
rights are also settled for other countries with the exception of
the U.S. and Canada.

“*When videotapes are imported from these two countries,
importers acquire rights to the pictures, but have to pay
SUISA an additional royaity for the soundtrack. If the im-
ported tapes are later used for rental, a double royaity has to
be paid, and once sold, a tape cannot be used for rentals be-
cause this might create a copyright infringement. A basic tar-
iff applies to sales, which is only half the rental tariff.

“But sale has serious negative consequences since authors
are not in a position to protect their legal rights having sold
the prerecorded product.

“*Switzerland is now preparing the legal basis for copyright
protection in the case of sale to libraries. IFP} also backs the
introduction of a basic copyright fee on blank videotapes,
though the legal framework for this has not yet been put to-
gether.”

The end of this year is expected to see the launch of video-
disk systems. No one knows how much of a challenge disk will
prove to cassette trade, and pricing will clearly be the key.
Says Hans Flury: **The videodisk will have the same position
that expensive classical records do in the audio business.
Disks with programs of durable interest may be collected, and
perhaps also family movies will benefit. But really predictions
are too difficult to be worthwhile at this stage.”
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We Design and Build
Exhibition Siands

The Amazing Exhibitionists (Sales).
39a Mottingham Road, London SE9 4QZ. England.
Telephone 01 851 9324. 24 hour answering service.
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EURO VIDEO "82
HERE WE COME..........

Main offices
European Video Corporation:

EVC Ampérestraat 5 — Nijkerk the
Netherlands—phone: 3498 - 57924

THE EVC CATALOGUE
IS REPRESENTED IN:

Belgium

Record Trade Cie. St. Kathelijnestr. 45
Mechelen—phone: 15 - 20 40 80
Great Britain

Eur. Video Comp. Ltd. 17, Evans Street
Ashton-under-Lyne Tameside OL6 9QD.
phone: 061 - 339 - 9696

Denmark

Videx Eggersvej 14, 2966 Hillerup.
telex: 55 - 33647

Sweden

Linkopia Expert. S-58184—telex: 500-24

FORA COMPLETE AND CONSUMER
ORIENTED MARKETING CONCEPT
VIDEOCASSETTES DISTRIBUTION:
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Country Music
SOURCE BOOK/1982-83

AD DEADLINE
JULY 2,1982

ISSUE DATE
JULY 31,1982

The 6th annual Country Music Sourcebook will make country music information available around
the world! It’s a way to call on your country sales prospects regularly without expensive travel or long
distance phone cost. Here’s the opportunity to present your sales story to the contacts you seek the
whole year through . . . a chance to pick up new business . . . and a prestige builder to motivate repeat
business. The Country Music Sourcebook is the most used, referred to, and retained directory in the
country music industry. As a marketing tool, it’s a virtual country music buyers guide and country talent
directory. Direct your ad message at your target audience. Reach the record labels, publishers, artists,
booking agents, personal managers, promoters, talent buyers, radio stations, distributors, one stops,
coin machine operators, advertising agencies, and key decision makers with the booming country music
market. This year’s Country Music Sourcebook will again contain its up-to-date, detailed and in-depth
listings plus other valuable and informative features. No advertising opportunity offers you a greater
potential for country music exposure. Call your nearest Billboard advertising representative and get
all the details today.
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Fan Fair: Record Turnout At New Location

Fan Fair 1982: The International Country Music Fan Fair, held for the first time on the Tenn. State
Fairgrounds, attracted a record crowd of 16,000 fans for outdoor concerts and autograph sign-
ings in the exhibit halls. Top row, from left, Barbara Mandrell lighting up the nighttime MCA Rec-

ords showcase. The Kendalls got to sing in the sun on the PolyGram show, while, right, a young
fan in an exhibit booth met Warner Bros. artist T.G. Sheppard for an autograph. Bottom row, from

Record Fan Fair Crowd Generates
Almost $4 Million In Revenues

By CARTER MOODY

NASHVILLE-Sixteen thousand
country music fans from around the
world visited Nashvilte June 7-13 for
the 11th annual International Coun-
try Music Fan Fair, topping the 1981
attendance of 15,000 and generating
more than $3,720,000 for the city.

The week-long festival took place
for the first time on the spacious
Tenn. State Fairgrounds, accom-
modating more registrants than
could the Nashville Municipal Au-
ditorium, the site for 10 years. The
300-plus exhibit booths set up by fan
clubs, record labels, radio stations,
music associations and artists were
housed in the fairground exhibit
buildings and the 100 or so perform-
ers played on an outdoor stage built
on the raceway facing the 15,000-
seat grandstand.

There were fans of all ages, but
the demographic apparent to any-
one observing the grandstand was
predominantly over age 50, and al-
most exclusively white. More than
one showcase emcee polled the
crowd with questions about the reg-
istrants’ origins, and considerable
applause was heard from those in
the audience from other countries.

Commenting on Fan Fair, Nash-
ville’s biggest convention, Chamber
of Commerce tourism director Terry
Clements says, “This is a mighty
tough year, economically, for tour-
ism. If a city can draw in 16,000
people for a week during a bad re-

cession, you’ve got something that is
a pretty strong attraction. We've
seen all year that tourism has been
down. People really didn’t start trav-
elling until June.”

Of the total revenues generated,
he points out that $2,900,000 went to
hotels, restaurants and other area
businesses, with $800,000 garnered
from $50 full-week registrations and
$10 one-day tickets.

Like many observers, Clements
noticed during Fan Fair that “many
repeat visitors were resistant to the
new location. They weren’t able to
shop or go sightseeing as much as
when they were downtown at the au-
ditorium. But all the first-year vis-
itors, old and young, that we en-
countered thought the fairgrounds
was a great location.”

According to Jo Walker-Meador,
executive director of the Country
Music Assn., which co-sponsored
the event with the Grand Ole Opry,
the fair was judged a big success by
people in the music industry. “Ev-
eryone who said anything to me
about Fan Fair complimented such
things as the easy access to backstage
with vehicles, the mobile home
dressing rooms that gave them more
privacy, the security and the good
sound quality of the shows.”

Showcases were held Tuesday
through Friday by record labels,
with acts appearing on behalf of
AMI, CBS, Plantation/Sun, RCA,
PolyGram, MCA, Elektra/Asylum,
Warner/Viva, Doorknob, Little

Giant, Charta, Capitol, Liberty,
Moon Shine, Mesa, Churchill,
Nashville and Dimension. The
Nashville Songwriters Assn. Inter-
national, Country Music Assn.,
Nashville Assn. of Talent Directors
and the Country Music Hall of
Fame held shows, and there were
performances in the bluegrass and
Cajun categories, plus the Grand
Masters Fiddling Championship.

The biggest attendance was for
the MCA show and the Hall of
Fame show following it. Every seat
of the grandstand was taken, and
perhaps 2,000 more sat in the aisles,
on the grass up to the fences, or
stood in outlying areas. Handi-
capped fans were placed inside the
retainer fence in front of the stage,
sharing the ground there with press
and other guests for the two show-
cases.

Onstage, the Oak Ridge Boys ac-
cepted a gold record award for the
“Bobby Sue” LP and a platinum
disk for the “Fancy Free” album.
The next day, the group hosted an
all-day open house at Beech High
School in nearby Hendersonville for
their fan club, signing autographs
for seven hours for each of the 1,500
club members present and provid-
ing a free lunch for members and
their guests. That night, 8,000 people
showed up at the school’s football
field for an Oak’s concert, opened by
Moon Shine Records’ Cedar Creek
and the Oak Ridge Boys Band, pro-

(Continued on page 60)
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left, Elektra Records group the Whites greet fans in the label’s booth. Earl Scruggs, Ricky Skaggs
and CBS Records vice president and general manager Rick Blackburn chat backstage just prior
to the CBS showcase, and, right, Earl Thomas Conley performs ‘‘Fire And Smoke” in the RCA

Records show.

Chart Fax

Elektra Maintains Summit
Strength With ‘Slow Hand’

By ROBYN WELLS

NEW YORK-—Elektra maintains
the top two spots for the third week
in a row, with Conway Twitty and
Eddie Rabbit¢ holding at No. | and
two, respectively. The last country
label to dominate the country singles
chart for more than two consecutive
weeks was Full Moon/Asylum, who
turned the trick with Johnny Lee’s
“Lookin® For Love.” The tune
stayed at the summit for three weeks
in 1980.

“Slow Hand” also becomes one of
the few Twitty chart-toppers to
maintain its lofty post for more than
one week. Of his 29 country toppers
as a soloist, only six—*“Happy Birth-
day Darlin’,” “Touch The Hand,” “I
See The Want To In Your Eyes,”
“She Needs Someone To Hold Her,”
“You’ve Never Been This Far Be-
fore” and “Hello Darlin’ "—have
held onto the Ne. 1 spot for more
than one week.

“Hello Darlin’” has had the most
longevity at No. I for Twitty, staying
locked into place for four weeks in
1970. “You've Never Been This Far
Before™ graced the summit for three
weeks in 1973.

Golden Ring: Lee Greenwood’s
“Ring On Her Finger, Time On Her
Hands” appears to have stalled at
five, besting his debut effort, “It
Tumns Me Inside Out.” by 12 notches.
Two of the song’s writers—Mary Ann

Kennedy and Pam Rose—are half of
Calamity Jane, whose “Walkin’
After Midnight” moves to starred 77
this week.

No Static At All: Gail Davies de-
buts this week at starred 79 with
“You Turn Me On. I'm A Radio.”
The tune peaked at 25 in 1973 on the
pop chart for its composer, Joni
Mitchell.

Knick Knack: Stevie Nicks’ con-
tinues her first country climb as “Af-
ter The Glitter Fades” glides to
starred 73. Ironically, Nicks’ last pop
single, “Leather And Lace,” was
penned for Waylon Jennings and
Jessi Colter, and was the title of their
last duet album, although the cut did
not appear on the LP.

’Bama’s Back: Alabama bounces
back to the top of the album chart
with “Mountain Music,” displacing
Willie Nelson’s “Always On My
Mind,” which held the the No. 1 spot
for the past two weeks. It’s the LP’s
seventh non-consecutive week at the
summit.

Merger Announced

NASHVILLE--Limeliters, Inc.
has merged with Skyline Talent, Inc.
and Meloney Mills. Offices for the
firm will remain at 50 Music Square
West, Suite 804, Nashville, Tenn.
37203.
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sitboord Hot Country Singles:

Survey For Week Ending 6/26/82

TITLEArtist (Producer) ex |z | 3% | TITLE-Artist (Producer) ex |5z | 3% | TITLE-Artist (Producer)
Writer, Publisher, Licensee; Label & Number (Dist. Label) #% | 3% [gF | witer; Publisher, Licensee: Label & Number (Dist. Label) BE | S¥ | £ | wiiter; Pubiisher, Licensee; Label & Number (Dist. Label)
SLOW HAND —Conway Twitty (C. Twitty, J. Bow WEEKS 35 | 8 |14 | ANOTHER CHANCE—Tammy Wynette (G. Richey) -
3 c:!‘: 1 m.wfigiﬁﬁ'l;.‘%m butcoman, 41, IS B Orsy | Fajor, D. Knutson, First Lady,Sybiz's Mother, BMI * 8 2 ER&H‘E,E:NUM’:{ T L
weet Harmony, ; Elehtra 2
36 | 3 |15 | TEARS OF THE LONELY—Mickey Gilley (5. E. Norman) ﬁ 79| 2| BLUE RENDEZVOUS—Lioyt David Foster (B. Montgomery)
) DON'T KNOW WHERE TO START—Eddie Rabbitt (0. Malioy) W. Holyfield; Welk/Bibo, ASCAP; Epic 14-02774 W. Newton, . Dubois; House Of Goid, BMI; MCA 52061
T Soser; BUGAER-"G My Cilin, s 57|29 [ 17 | ALWAYS ON MY MIND=Wili Nelson (€. Moman) B! 77| 3| PEPSI MAN= sosty Mackey . pimarti 5. viingy
ANY DAY NOW—ponnie Mitsap (R Miisap, V. Collins) 1. Christopher, W. Thompson, M. James; Screen Gems-EMI/Rose Bridge, BMI; B. Addison; Chatter Box/Sagegrass, ASCAP, BM; Moon Shine 3007
Bacharach, Hillard; Intersong, ASCAP; RCA 13216 Columbia 18-02741 T T rL T
- ) . . f m H KING’ A H —Terry & M. Sherrill
%lm sTog THE !mp!‘ou-?g;.u..m (0. Williams, 6. Fundis) ﬁ 2 |5 Ilf)s?))-lj B:::’Lgﬂ(: :?mls:lc (You Ain’t Got Nothing To ﬁt( ; ,-s"" ,'.'1" ,l;,l::"":,‘z'; 5; s M"Lge ":::szs é‘ Pm‘;-' )BII/N
5 3 hwest, H 8 ico; Han e
R Lane, D. Wilson; Tree, BMI/Cross Keys, ASCAP; Columbia 18-02895 i
a'ANNGDgEL:E::..':iEZT m:ﬁ.?: HER ‘ﬁ? 50 | 4 | OLD FRIENDS- Y| 80| 2| AFIER THE GLITTER FADES—siome s . v
D. Goodman, MA. Kennedy, P. Rose; Tree/Love Wheel, BMI; MCA 52026 :q;g"ni_uz;hﬂg.;:m l(-n:h Rﬂ ;;:;{ (W. Nelson, R. Miller, C. Moman) S. Nicks; Weish Witch, BMI; Modern 7045 (Atco)
NK SHE'S IN LOVE e e 74 [ 76| 3| PULL MY STRING—Rich Landers (M. Radtord
IM?YOMN(;TRHI‘:MM Pride (K. Wilson) ﬁ Sl !HE ONES.THM GO|T :Awaf;vﬁné e @ Stanee) R Landers; Escrow, BMI; AMI 13"‘3503"('(‘50) ?
s . RC . Nobles; Sawgrass, BMI; Elek 4
e RuA i SRR S a1 | 25 [13 | FINALLY=15 Swopare @, il 75| 49| 10 | I'M SO LONESOME | COULD CRY—jerry Lee Lewis (. Kennedy)
lFlAISJ GWE:MEnWH:L lej_ ETH::::( 1S & Chapman: Meadowpreen, ASCAP; Warner/Curb 50041 H. Williams; Rightsong/Fred Rose, BMI; Mercury 76148 (Polygram)
R, Gasdine VL. Waywood, 1. et Window/SM; RCA 13079 <47/ 65 | 2 | FOOL HEARTED MEMORY—Gemge st (3 Mevi P! 52| 2| PLAY THIS OLD WORKING DAY AWAY-oean biten (& ey
TIL YOU'RE GONE-—Barbara Manérell (T, Colling) B. Hill, B. Mevis; Make Bellevus/Welback, ASCAP; MCA 52066 R Lane; Tree, BMI; RCA 13208
- ra Mandrei . [} - .
W. Ndridge, T Brasheld; Rick Hall, ASCAP; MCA 52038 Yig| % | 3 HEANEN LT IBORIES =carmwess oy (R Lotkin £ 1 Soo) o | 2| waow AFTER MIDNIGHT—cuimity ane . S
DON'T WORRY ABOUT ME BABY—Janie Fricke (). E K ’ ' A Block, D. Hecht; 4 Star Sales, BMI; Columbia 18-02958
Kchr, Coumbie 02888 e oo e[| 5 | 5 o iy St ol 78 | 52| 17| KANSAS CITY LIGHTSsSteve Wariner q. Coling)
; Colum I P 4 A ! 3 r (.
45 | 35 13 FORTY AND K Fleming, D.W. Morgan; Tom Collins, BMI; RCA 13072
FALLING STAR -n . FADIN' ay pric (. Mundy, 8. Moore, K. Tcke, . Tucke) Y| EZIZZI)| Y0U TURN ME ON, M A RADIO
- —Ray Price (I. Mundy, B. Moore, K. Tucker, D. Tucher " —Gail D 6. Davi
E'ﬁa'fasw B::Ih "w'i",ﬁii‘%"mfsﬁ’o"f‘ e R. Pennington; Millstone, ASCAP/Chevis, BMI; Dimension 1031 1. Mitchell; Crazy Crow, BMI; Wamer Bres. o )
ﬁ 51 | 6 | TONIGHT I'M FEELING YOU ALL OVER
EKE o DO:‘ F n:u i 32:?:.,:',‘;}:,."‘:)0“.. RGAIN—ssck Grayson (. Vaughn, ). Grayson) R ¥HaEaGEJN EcmL utEyEu_ul:h;micfhn(/Jﬁwu:L Cash, BMI; Scotti Bros.
‘N Dixie, BMI; RCA 13210 J. Sun, J. Grayson; Lioyd of Nashville/Hinsdale Music/Pium Creek, BMI; Joe- simoa ih;ic) ' ¥ m U '
Wes 81000 (MCA)
ARE THE GOOD TIMES REALLY OVER (I Wished A Buck k ﬁ
e AFTER ALL 87 2 | KEEPING ME WARM FOR YOU—Brenda Lee (R Cha
Was Still Silver)—Merie Haggard (M. Haggard, L Talley) LU (1 Hg;LELYLE(:%)Y_O,EmL" and The Glaser Brothers (. Bowen) K. Soel, . Christopher; Gest Foreign/Skin Desp, ASCAP, 2, WEA 52060
M. Haggard, Shade Tree, BMI; Epic 14-2894
LbVE'S FIOUND Yo'u A.ND ME—=E3 Bruce (1. West) M, Ne’-bury; Milene, ASCAP; Elekira 47461 82 | 68 | 12| WITH THEIR KIND OF MONEY AND
R Rogers, E. Bruce; Tree/New Keys, BMI; MCA 52036 48 | 38 | 16 | YOU'LL BE BACK—The Statler Brothers (). Kemedy) OUR KIND OF LOVE—billy Swan (L Rogers)
SLOW DOWN w W. Holyfield, ). Russelt; Bibo, BMI/Welk/Sunflower, ASCAP; Mercury 76142 D. Robertson, B. Swan; Sherman Oaks, BMI/Music City, ASCAP; Epic 1402841
paLacyEl Daiton (B SherrifRORNES * 69 | 2 | SHE'S NOT REALLY CHEATIN'
:H:.Nm;o':j S;;’LHLIL|: sLnar;: A::e BI:I. c::m:u m:zw (She's Just Gettin® ‘“22.‘!&‘ Baray (. Saker ﬁ @ EUM:LGPSJE %ﬁt!‘!mfﬁgﬂgﬂ(ﬁ% Darlene Austin (B. Strange)
= Johnny Lee ()L Norman, R. Shaffer; Baray/Wood Hall, ; Columbia
. Ly X M
1.S. Sherrill, S. Earle; Sweet Baby‘. BMI/Music City, Full Moon/Asylum 47444 ﬁ 57 4 CHEATER'S PRAYER—The Kendalis (R. Des, Kendalls) ﬁ m WE'VE GOT TO START MEETING
HONKY TONKIN'—Hank Williams Jr. (). Bowen) L Anderson; Oid Friends, BMI; Mercury 76155 (Polygram) LIKE o,
H. Williams, Fred Rase/Hiram/Rightsong, BMI, Elektra/Curb 47462 . THIS—john Wesley Ryles (R. Oats, J. W. Ryles)
) o 51 | 44 | 11 | THE MAN WITH THE GOLDEN THUMB — Jerry Reed (R. Hall) V. Skinner, K. Bell, J. L Wallis; Hall/Ciement, BMI; Primero 1004 (PAID)
L')pomcctkﬁ'-"c‘:'ai"#’ é:ldyi Suﬂgml 5 McGuire, B. Henderson; Fame, BI; RC 1 ﬁ m DESIGNER JEANS—Glen Baitey (The Genera)
|'mu|:; A.B(;UGT” YOUR LOVIN. ::e —T ﬁz? 72| 2 EHSE'S ELQY:!‘nG I:Arbl Tgcfpogfﬂxam Faven 0. Bower | B. Keth, £ Michaeks: Friends Of The General, BMI; Yatahey 823024
- . Hal eagall, E. anek; April, /Blac , ; tra
D. Trask; Blackwood/Magic Castle, BMI; Elektra/Curb 47438 - )
e R e v 67 | 3 | TALK TO ME LONELINESS~ Gindy Hurt 0. 5. Bamil piogll o o e e
QSPHES TIO'QHE& ‘Iem Bﬁggs '(‘Eu?;nny) ). Gulley; Leona, ASCAP; Churchill 94004 (MCA) |
enny, e, HpHN, * .
N COUNTRY m STUMBLIN' IN—Chantilly (L Morton, S. Bled:
HEARTBREAK EXPRESS-— Dolly Parton (D. Parton, G. Perry) ﬁ " > ;gi} vO&OIKIEDN'gn Coleman’s Altanta Pops (A Coleman) ﬁ M. Chapman, N. Chinn;.(':‘hin:iihap, Blu;; Jaroco 5,1022
D. Parton; Velvet Appie, BMI; RCA 13234 Mediey; Not listed; Epic 14-02938 , ‘
88 59 8 HURTIN' FOR YOUR LOVE—Tom Carlile (6. Kennedy)
1 JUST CUT MYSELF—Ronnie McDowel ‘isu""l'"’ « oz ﬁ% m WOMEN DO KNOW HOw TO T. Carlile; Opa-Lock ASCAP; Door Knob 82176
€ Brrigl. Lontgi The S‘.de LI L) OB CARRY ON—WIM Jennings (C. Moman)
OH, Glmic_(a:\ Huniey (5. IDOV';") e W. Jennings, B. Emmons; Waylon Jennings/Vogue/Baby Check/Welk, BMI; RCA 89| 55|17 r?)lljeﬁrlllmuﬂsullc;c:hm; (H. Shedd, Alabama)
E. Record, Six Continents, BMI; Wamer Bros. 13257 ; Maypop, H
BORN TO RUN—Emmylou Harris (B. Ahern) ﬁ 66 | 4 | THE HIGH COST OF 90 [ 90 | 2| JUST ANOTHER DAY IN PARADISE—Bertie Higgins (5. Limbo)
P. Keanerley; Rondor (London) Ltd., BMI; Warner Bros. 7-29993 LOVING—Chartie Ross (W. Aidridge. 1. Brastield, £. Phillips) B. Higgins, . Limbo, C. Jones; Jen-Lee/Chappell/Lowery/Brother Bill/Rose
AINT NO MONEY —Rosanne Cash (R Crowell) W. Aidridge, T. Brasfield, Rich Hall, ASCAP; Townhouse 1057 Key/BMI, ASCAP; Kat Family 502839 (C8S)
R. Crowell; Cootwell/Granite, ASCAP; Columbia 1802937 ﬁ 62 | 4 | J FALL TO PIECES—Patsy Cline/lim Reeves (D. Bradiey) 91| 73| 6| WHERE THE SUN DONT
FOR ALL THE WRONG H. Cochran, H. Howard; Tree, BMI; MCA 52052 SHINE —Ray Stevens (B. Montgomery, R. Stevens)
REASONS—The Bellamy Brothers (Bellamys, J. Bowen) ﬁ 63 | 4 | OUR WEDDING BAND/JUST D. Gilmore, M. Leath, R. Sharp; Talladium, ASCAP, Gee Sharp, BMI; RCA
D. Bellamy; Bellamy/Famous, ASCAP; Elektra/Curb 47431 MARR'ED—Lw_'m Mandress & R. C. Bannon (1. Collins) 13207
EVERYTIME YOU CROSS MY MIND C. Quillen, D. Pirimmer; Jack and Bill, ASCAP/Hall-Clement, BMI; RCA 13095 92| 70| 7| A PLACE IN THE SUN=Soony 1ames (X Stut, 5. mes)
EYOI; B:)ea}o My Hﬁn’zh—:m 37"& ;a &ow%n) 59 (46 | 16 LUiT T0 S:Tm Y(I)U—V:‘aym lamlli; c(‘(l.]goo;v;m) R Milier, B. Wells; Jobete, ASCAP; Dimension 1033
e rrison, e use of . Jennings, D. an; Irving/Parody, BMI;
93 [ 74 8 | FRAGILE, HANDLE WITH CARE—Cristy Lane (R. Oates)
SO FINE—The 0ak Ridge Boys (R. Chancey) 60 | 54 7 | PARADISE KNIFE AND GUN CLUB—Roy Clark; (R. Clark, R. La P ST S
1 Ot Edorado, M, MEA 52065 C.ARains; Unichappel. Bundie, BM; Grorehih SAG0E (ML " D. Huber, R. Kelley; Kevin Lee, BMI; Liberty 1461
SHE USED TO SING ON SUNDAY- ) ] 61 | 43 9 | SLIPPIN' AND SLIDIN'— Stephanie Winsiow (R. Ruff) 94 | 85 3| SOMETHING TO LOVE FOR AGAIN—Diane Preiter (K. Leaning)
t’(';’ﬂa'aml“ar‘r’;d(;'aht:in&:il“l Bc'ﬁ.msr:a:dl%ozﬁsl;g"' S. Gatlin, R. Gatlin) Penniman, Bocage, Collins, Smith; Venice; Primero 1003 (Paid) D. Meifer; Strawberry Patch, ASCAP; Capitol 5116
atiing ]
' . 62 | 48 | 15 | I'M GOIN’ HURTIN'—joe Stampley (R. Bak , i
STHEREADRIES 85T NON 1 Dicers, Baay/Molet, SMS, Ep 1402791 i Rl fn’;ima?g?ge(:?;:iﬁmf :owm)
E'E;,"“ggd'mg g;;"t;gmm D] 63 [ 41 [ 9 | (Who's Gonna Sing) THE LAST COUNTRY $.P. Spurgin, 0. Mendenhall; Booth and Watson, BMI; MCA 52009
SONG—si Friend (I. Gi ; .
PM GONNA HIRE A WINO TO DECORATE N aan Pear ol o () ey % | XX EVERYTHING'S ALL RIGHT-—0ard s (. Kenetr)
DUR HOBE - D gl G s ol S#7| 88 | 2 | WHAT'S FOREVER FOR- Michal Mughy (. & Nornan) - o
M. NOT THAT LONELY YET. o gk S ] g ] R | (B o R L B i S
—Reba McEntire (). Kennedy) . 8 i in, 6. Stacey, M. Wilken; a , , Epic
e L e T e P A 98 | 81| 22 | IF YOU'RE THINKING YOU WANT A
DRUM'N’—Joh_n Schneider (T. Scotti, J. D'Andrea) 71 4 NORTHWIND— TRANGER— . .
B. Devorzon, 1. Ellis; Vlarnev-[hmerlane, BMI; Scotti Bros. 502889 (CBS) ﬁ Jim and Jesse and Chartie Locvin (. c‘:;:i 5. S":'“"i"' L L""“Y'?"]v ? SLI‘)’;M") i Moris . mf:o]'.z:lsmna(i:. ::kns)Asur D
LOVE'S BEEN A LITTLE BIT HARD ON D. Pirimmer, C. Quillen; Jack and Bill, P; ndwaves ()
E ~ Jui is, D. Y A 99 | 78 | 19 | YOU NEVER GAVE UP ON ME—cCrystal Gayle (A. Reynokds)
o e S o, gl 5120 ﬁ NI ;":SDL,P',&E a'}fﬂﬁ,nmm:,gmﬂ @. West L Pearl; Michael D'Connor, BMI; Columbia 18.02718
NOBODY—sylvia (. Collins) 68 | 47 | 15 | TAKE ME TO THE COUNTRY—Mel McDaniel (L Rogers) 100 [ 89| 6| SURVIVOR—Bl Nash (b. Burgess) ,
K Fleming, D. Morgan; Tom Collins, BMI; RCA 13223 Scaife, Singleton, Rogers; Yogue/Partner, BMI/Bibo/Welk, ASCAP; Capitol 5095 D. Knutson, E. Burton; Barnwood /First Lady, BMI; Liberty 1463

+¢ Superstars are awarded to those products demonstrating the greatest airalay and sales gains this week (Prime Movers). # Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
for sales nf 1,000,000 units (seal indicaied by dot). A Recording Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).

Three consecutive singles in the Hot 100 with one on the way.

“IF YOU DON'T KNOW ME BY NOW” « “CAROLINA BY THE SEA” + “SEMI-DIESEL
And their newest single BLUES”
“SHE IS THE WOMAN
(WHO BRINGS OUT THE MAN IN ME)” HS-8005

National Record Promotions
REGINA RALEIGH
BOB SAPORITI
KATHY LAWSON

Management & Booking
BUZZ LEDFORD
(919) 757-1362

Produced by CLYDE MATTOCKS
HOODSWAMP RECORDS » P.O. Box 7083 Gréenvllle, North Carolina 27834

www.americanradiohistorv.com


www.americanradiohistory.com

UNTIL NOW! The excitement of Roy Clark has never
been captured on record before - but this album does it!

It's the real Roy Clark, with his own show - all of his
explosive playing, singing and great fun!

CR 9421

Churchill Records & Video Ltd., a Halsey International Company
Releasing thru MCA Distributing Corporation

THE JIM HALSEY €. INC.

3225 S. Norwood Tulsa, Oklahoma 74135 (918) 663-3883 Telex 49-2335
9000 Sunset Boulevard Suite 1010 Los Angeles, California 90069 (213) 278-3397
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Country

Fan Fair Crowd Generates $%

® Continued from page 57
ceeds of which will help fund a foot-
ball stadium for the school.

Fan Fair brought out civic spirit
elsewhere, too, as the Nashville Mu-
sic Assn. held a showcase in Nash-
ville’s Stockyard’s lounge to benefit
the CMA. The audience paying to
see Gary Morris, Guy Clark, Ronnie
Rodgers Beverly Randall and Tim-

Vol

TEEc—mmeE -

== APl -

ote Tally

NASHVILLE-If there were a
“Surprise Of The Year” award be-
stowed on country music artists, it
would no doubt have been shared
equally recently by the Statler
Brothers and Alabama. Four days
after the Statlers had accepted the
“Album Of The Year” prize on the
nationally telecast “Music City
News Country Awards” show, June
7, they were apprised that the real
winner of the fan-poll honor was
Alabama:

The press was surprised, too, at
the slowness with which the flap was
divulged.

Lee Rector, editor of Music City
News, the sponsoring publication,
says the apparent mistake was
brought to his attention while the
show was still in progress and that he
subsequently asked the accounting
firm that tallied the ballots to
double-check for error. The mistake
was confirmed on Wednesday, June

Alabama Fit To Be Tied |

berline raised $1,400 for the associ-
ation.

The All-American Country
Games attracted 8,000 Fan Fair-
goers to Vanderbilt Univ. Stadium
Saturday (12) for competition
among artists, with proceeds ben-
efiting the Tennessee Special Olym-
pics.

The “Save America’s Music” ex-

Error Leaves 1

9, according to Rector, but the artists
directly involved were not told until
the next day.

It was not until Friday, June 11,
that Music City News issued a press
release on the matter. A spokes-
person for Mercury Records, the
Statlers’ label, says her company was
also not notified until Friday.

In a statement issued through the
Mercury press office, the Statlers
said, “We mostly feel bad that Ala-
bama missed the glory of accepting
the ‘Album Of The Year’ award—
because they’re not only friends of
ours but also a young and deserving
group. We have won 16 Music City
News awards, so there is no way we
could feel bad about this.”

Rector says the error occurred be-
cause the engravers had been sent
the wrong art work and that the
presenters read the awards informa-
tion from the faulty trophy.

From border to border

“TEXAS DANCE
HALL GIRL”

is a hit!

DE DE UPCGHURGH

Watch for DE DE on
the TONIGHT SHOW
28 June ’'82

SIS Ry
@

AEcoRO®
P.0. Box 24646, Nashville, Tenn. 37202 « (615) 896-0483

MAINSTREAM
Talent Agency
P.0. Box 24646
Nashville, TN 37202
(615) 896-0483

hibit booth, sponsored by the Amer-
ican Guild of Authors and Compos-
ers, NSAI and Recording Industry
Assn. of America, was said to pro-
duce over 10,000 signatures of sup-
porters of legislation to aid copy-
right owners in their battle to obtain
a home taping royalty.

Parties popped up around town,
including a No. 1 gathering at T.G.
Sheppard’s poolside celebrating his
Top single “Finally,” penned by
Tree Publishing/Meadowgreen Mu-
sic writer/performer Gary Chap-
man. Warner Bros. hosted an album
listening party for John Anderson,
as did PolyGram for the Kendalls.

Shows held at various Nashville
clubs included Con Hunley at
Stockyards, Ray Wylie Hubbard
and Stella Parton at Cannery two
different nights, and Bill Anderson
at Opryland.

Nashville
 Scene

By KIP KIRBY

Fan Fair. Who can describe it? A cross-polli-
nation of a three-ring circus and a tourists’ zoo

. an event that by rights probably belongs
somewhere in the Guinness Book of World Rec-
ords. Fan Fair is mind-boggling to live through:
hundreds of booths, exhibits, autograph ses-
sions, personal appearances, showcases, con-
certs.and activities. And, like Topsy, it continues
to get bigger every year. . .. bigger and crazier.
Anyone who has spent a solid week exploring ail
the gaudy exhibits (this
year's featured a new
booth by someone who
billed himself as “The
Singing Surgeon,” among
other sights not to be be-
lieved), or been crushed
by throngs of delirious
fans determined to press ;
inches closer by a mass rush of thousands
streaming toward the grandstands for one of
Fan Fair's live shows could possibly doubt the
magnitude of the event itself,

Fan Fair '82 was a huge success. The weather
(after a merciless 90-degree two-day heat spell)
consented to moderate itself to beautiful spring
temperatures, a real break since all Fan Fair
concerts were held outdoors on a stage set up
on the Fairgrounds Raceway. Booths were
spread out over five main exhibition buildings,
allowing plenty of room for endless fan queues
hours in advance of scheduled artists’ appear-
ances. Even parking—always a nightmare at Mu-
nicipal Auditorium, previous home of Fan Fair—
was unlimited and free.

Although the industry agreed that the move
from Municipal to the Fairgrounds was a wel-
come one, the fans themselves remained
stubbornly opposed to any tampering with the
event. Scene’s informal stop-and-ask-'em-in-
the-aisles survey conducted- throughout the
week showed almost every fan expressing
sheeplike resentment about the change in site.
Complaints centered mainly on the heat be-
cause air conditioning failed in two buildings at
the beginning of the week (remedied by the
third day), and the fact that there wasn’t a cen-
tral loudspeaker system alerting registrants
when a big-name act was signing autographs in
a specific booth. (To set the record straight, the
CMA DID arrange for a p.a. system to cover this

situation—but in the frenzied rush to set up

booths, a delivery truck managed to back into
an electrical cable that controlled the sound
system and short-circuited it. That never got
fixed.)

However, no one was complaining about the
music. Labels trotted out their best: headliners
and newcomers alike. All over town, artists
dropped in on each other's shows, donating
guest appearances and unrehearsed harmonies
with high-spirited enthusiasm. Music was every-
where. Performers were everywhere. And fans
(getting an instantaneous cram course in how to
drive in Nashville) were also everywhere.

For those who missed Fan Fair '82, here’s a

(Continued on page 62)
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Artist, Label & Mumber
(Dist. Labei)

MOUNTAIN
Music

Alabama. RCA AHL1
4229

ALWAYS ON MY MIND
Willie Nelson, Columbia FC 37951

HIGH NOTES
Hank Williams, Jr.,
€1.60100 (Elektra)
WAITIN' FOR
THE SUN TO SHINE

Ricky Skaggs, Epic FE 37193
BLACK ON BLACK

Waylon Jennings, RCA AHL1 4247
HEART BREAK EXPRESS
Dolly Parton, RCA AHL 1-4289

SOUTHERN COMFORT
Conway Twitty, Elektra €1 60005

BOBBIE SUE

Qak Ridge Boys, MCA 5294
LISTEN TO THE RADIO
Don Williams, MC 5306
CHARLEY SINGS
EVERYBODY'S CHOICE
Pride, RCA AHL1-4287

BIG CITY
Merle Haggard, Epic FE 37593

IN BLACK & WHITE
Barbara Mandrell, MCA 5295

QUIET LIES

Juice Newton, Capitol ST-12210
WINDOWS

The Charlie Daniels Band,

Epic FE 37694

FEELS SO RIGHT A
Aabama, RCA AHL1 3930

INSIDE AND OUT

Lee Greenwood, MCA 5305
WHEN WE WERE BOYS
The Beltamy Brothers,
Elektra/Curb E1-60099

THE DUKES OF HAZZARD
Various Artists. Scotti Bros. FZ
37712 (CBS)

THE PRESSURE IS ON @
Hank Williams Jr.,

Elektra/Curb 5E 535

NUMBER ONES

Conway Twitty, MCA 5318
GREATEST HITS

Willie Nelson,

Columbia KC2 37542

FINALLY

T.G. Sheppard,

Warner/Curb BSK 3600

BUSTED
John Conlee, MCA 5310

BROTHERLY LOVE

Gary Stewart And Oean Dillon,
RCA-AHL-1-4310

THE DAVID FRIZZELL AND
SHELLY WEST ALBUM
Warner/Viva BSK 3643
SEASONS OF THE HEART
John Denver, PCA AHL1 4256
MY HOME'S IN

ALABAMA @

Alabama, RCA AHL1-3644
FANCY FREE A

The Oak Ridge Boys, MCA 5209
STEP BY STEP @

Eddie Rabbitt, Elektra S5€ 532
GREATEST HITS A

Kenny Rogers, Liberty LOO 1072
BET YOUR HEART ON ME

Johnny Lee, Full Moon/Asylum
SE 541

AIN'T GOT NOTHIN' TO
LOSE

Bobby Bare, Columbia FC 37719
SOME DAYS IT RAINS ALL
NIGHT LONG

Terri Gibbs, MCA 5315

STRAIT COUNTRY

George Strait. MCA 5248

STILL THE SAME OLE ME
George Jones, Epic FE 37106
JUICE A

luice Newton, Capitol ST 12136
I'M GOIN' HURTIN'

Joe Stamgley, Epic FE-37927
THE MAN WITH THE
GOLDEN THUMB

Jesry Reed, RCA AHL1-4315
INSIDE

Ronnie Milsap, RCA AHL1-4311

Elektra/ Curb

TITLE
Artist, Label & Mumber
(Dist. Label)
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13
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THE SURVIVORS
Johnny Cash, ferry Lee Lewis and
Carl Perkins, Columbia FC 37961

GREATEST HITS A
The Oak Ridge Boys, MCA 5150

SHE'S NOT CHEATIN'
(SHE'S JUST GETTIN'
EVEN)

Mae Bandy, ColumbiafifC 38009

TAKE ME TO THE
COUNTRY
Met McDaniel, Capitol 12208

LAST TRAIN TO HEAVEN
Boxcar Willie, Main Street ST
73001 (Capitol)

SHARE YOUR LOVE A
Kenny Rogers, Liberty LOO 1108

AMAZING GRACE
Christy Lane, Liberty 51117

CIMARRON

Emmylou Harris,
Warner Bros. BSK 3603

| AM WHAT | AM @
George Jones, Epic JE 36586

JUST SYLVIA
Sylvia, RCA AHL-1-4263

YEARS AGO

The Statler Brothers,

Mescury SRM 16002

PISTOL PACKIN' MAMA
Hoyt Axton, Jeremiah JH-5003

LOVIN HER WAS EASIER
Tompall and the Glaser Brothers,
Eiektra SE 542

WHEN A MAN LOVES A
WOMAN

Jack Grayson, Koala 15751

YOU DON'T KNOW ME
Mickey Gilley, Epic FE 37416

SOFT TOUCH
Tammy Wynette, Epic 37980

THERE'S NO GETTING
OVER ME @
Ronnie Milsap, RCA AHL1 4060

GREATEST HITS A
Waylon Jennings, RCA AAL1-3378

GREATEST HITS A
Aane Murray, Capitol SO0 12110

SEVEN YEAR ACHE
Rosanne Cash, Columbia JC 36965

FEELIN' RIGHT
Razzy Bailey, RCA AHLI 4228

LOVE TO BURN
Ronnie McDowell, Epic FE-38017

ITS A LONG WAY TO
DAYTONA
Mel Tills, Elektra £1-60016

HOLLYWOOD, TENNESSEE
Crystal Gayle, Columbia FC 37438

DESPERATE DREAMS
Eddy Raven, Elektra SE 545

GREATEST HITS A
Ronnie Milsap, RCA AAL1 3772
THE BEST OF

EDDIE RABBITT @
Elektra 6€ 235

STARDUST A
Willie Nelson, Columbia JC 35305

ROWDY
Hank Williams Jr.
Elektra/Curb 6E 330

GREATEST HITS

Charley Pride, RCA AHL1 4151
CARRYIN' ON

THE FAMILY NAMES

David Frzzell & Shelly West,
Warner Bros. BSK 3555

FAMILY TRADITION

Hank Williams Jr., Elektra/Curb
6E 194

WHISKEY BENT AND
HELL BOUND @

Hank Willams Jr.,

Elektra/Curb 6€-237

GIVIN' HERSELF AWAY
Gail Davies,

Warner Bros. BSK 3636
RUSSELL SMITH

Russell Smith, Capitol ST-12197

ME AND MY R.C.
Louise Mandrell & R.C. Bannon,
RCA AHL1 4059

v Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
+ Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America
seal for sales of 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of

1,000,000 units (seal indicated by triangle).
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David’s New Hit Single:
“I'm Gonna Hire A Wino To Decorate Our Home”

His New Solo Album:
David Frizzell.
The Family’s Fine,But This One's All Mine!

(23688-1)

Produzed by Snuff Garrett and Steve Dorff. Available on
Management by Jackson Brum ey Management, 1302 Division St., Suite 102A, Nashville, Tenn. 37203. (615 255-4505. Warner/Viva Reco-ds and Tapes
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® Continued from page 60

capsulated view of the week in snapshot ver-
sion, compiled by this column’s dedicated (and
by now, thoroughly exhausted) contingent of of-
ficial Nashville Scene Spies.

Thoughts On The Music City News Country
Awards Show: Unlike the annual CMA Awards
Show, also telecast from the Opry House during
DJ Week, this show is really for the fans, all
4,400 of them who are able to secure tickets
and cheer for their favorites in this fan-voted
honors poll. ... The show proved that Barbara
Mandrell and Alabama are still country's most
excitable award winners (they never walk when
they win—they sprint onstage!)

Naturally, there's always one presenter on an
awards show of this kind who can be counted
upon to muff all his cue cards, a role filled for
this program by Jim Stafford who looked like
he'd never seen cue cards before. ... Barbara
Mandrell made a game effort to play her saxo-
phone during a live number despite a badly split
lip (and blew some notes in the process). . ..
Boxcar Willie (who almost didn't make the show
when Braniff Airlines folded and left him strand-
ed in Oklahoma with no pre-booked flight into
Nashville) nearly stole the show with his hobo
segment. . . . and Louise Mandrell turned out to
be an excellent guest host for the show, making
it a sure guarantee she'll be called on much
more frequently in the future for emcee'ing
duties.

Earl Scruggs popped out onstage to join
Ricky Skaggs for two numbers during the CBS
Records Show Tuesday night, while Larry Gatlin
mysteriously appeared in the midst of Johnny
Cash's set on crutches during the same label
show (no explanation given for the crutches).
... Network newsman Harry Reasoner was
spotted backstage looking faintly bemused, and
the cameras of “Good Morning America” were

Nashville Scene

busily churning away filming the show’s first of -
ficial Fan Fair coverage.

Texas-based Ray Wylie Hubbard and his band
endured a grueling 12-hour trek from Dallas to
Nashville in a non-air conditioned bus to play a
Fan Fair showcase at the Cannery—and nearly
collapsed offstage after the performance. ...
Townhouse Records hosted a Stella Parton show
at the same club the following night, a perform-
ance delayed somewhat when a grease fire
broke out in the Cannery's kitchen (the crowd
reassembled cheerfully once the smoke cleared
out, looking no worse for the scare). . .. Eddie
Rabbitt's baby daughter Demelza turned up in
his Fan Fair booth (NOT signing autographs);
and when fans found out Rabbitt wouldn’t be on
hand, they contented themselves by posing for
photographs with a large cardboard stand-up of
Eddie instead. . .. Loretta Lynn headlined the
{FCO Show and put on such an effort that she

ended up losing her voice and cancelling from’

the next night's official MCA Records Show.
The Oaks' Bill Golden lit up the crowd at Con
Hunley’s Stockyards showcase when he strolled
up to sing with Con on "Oh Girl” (all four Qaks
provide the backgrounds on the record). ...
Shelly West and David Frizzell strolled out on-
stage during the Nashville Songwriters Assn.
Show to sing “You're The Reason God Made

Okiahoma" with writer Sandy Pinkard. ... and

Alabama did the same thing for Don Pfrimmer on
the Songwriters Show, galvanizing the grand-
stands instantly with their presence.

The runaway fan hit of the Fair was unques-
tionably the Thursday night MCA Records Show
headlined by Ed Bruce, Don Williams (who sat
down for his entire performance), the Oak Ridge
Boys and Barbara Mandrell. The security staff
tried futilely to keep overexcited fans away from
the fence when the Oaks bounded onstage
amidst an electrifying crackle of blindingly-
bright flash bulbs richocheting from the highest

BGR-0017

A new company determined to blossom
new talent and bridge the gap to the hits!
— Just Released —

) “GOMMUNICATION =

AL MOZIER

— July Release —

“BROWN BAG BLUES”
By GARY BRADFORD

National Record Promotion and Distribution

FISCHER & LUCUS, INC.

Nashville, Tenn. 37202

tBREAKDOWN”

President
LOU MILLER

General Manager
DON ANDREWS

Penthouse suite 902
United Artists Tower

(615) 329-2278

parts of the bleachers. As the skies inked their
way to darkness, the Oaks built up the energy
until the crowd was dancing on the risers.

Another 8,000 fans watched the Fan Fair All-
American Country Games (new this year) on Sat-
urday at Vanderbilt Stadium. R.C. Bannon (who
tried to leap hurdles with an unnoticed knee
brace) ended up being carried off the field on a
stretcher, while mate Louise Mandrell, unper-
turbed, continued in the competitions. That
night, back over at the Fairgrounds Raceway,
leftover Fan Fair registrants who still hadn't got-
ten enough had the chance to see celebrities
barrelhouse their way: around the track in
souped-up stock cars in a special first-time
Tammy Wynette Celebrity Classic.

The first heat turned out to be a no-nonsense
race at high speed between a very determined
Jacky Ward and an equally determined Dickey
Lee, with Ward eventually streaking across the
finish line in first place. Jim Hager of “Hee Haw"
came in second, Richard Sterban of the Qaks
{(who drove slowly and took no chances) third,
Dickey Lee fourth after a mid-race spinout, and
Charley Pride was fifth, retiring his car partway
through. The second race was won handily by
Elektra's Dave Rowland who showed definite in-
clinations toward a second career as a profes-
sional driver as he sped around the oval track,
cheered on by girlfriend Misty Rowe up in the
press box. Qak member Joe Bonsall gave him a
run for the money, winding up in second, with
“Hee Haw's" Jon Hager fourth and a valiant Syl-
via last. It's important to note that aithough Syl-
via did in fact finish fifth, she certainly earns
points for effort: prior to the race, Sylvia had
never driven a stick shift and only got two prac-
tice laps in before heading out into the competi-
tion!

There were other highlights, of course,
throughout the week that made Fan Fair '82 a
success: marvelous performances by the Ken-
dalls, Earl Thomas Conley, the Bellamy Broth-
ers, Charley Pride and Elektra’s newest addi-
tion, the Whites (watch for this three-part family
group—they're in the studio now with Ricky
Skaggs producing, and they show every promise
of following right in his footsteps once they hit
the charts).

CMF Issuing
‘Legends’ Book

NASHVILLE-The Country Mu-
sic Foundation is entering its first
publishing venture in its 18-year his-
tory, with a trade paperback “Coun-
try Music Legends” slated for Au-
gust release in a joint effort by the
Foundation Press and Thomas Nel-
son Inc.

The book, authored by Chet Ha-
gan, contains 36 biographies and
numerous photos, including many
previously unpublished ones by Lee
Leverett. Hagan, an Emmy Award
winner, has produced more than 50
country music tv specials, including
the Country Music Assn. Awards
Show.

KODEL is an Eastman Kodak Company reg. TM,

Custom
printed tees

and jerseys
for rock &
country
groups

o Vertical mill

® In-house
art department

® Up to 4-color printing
front & back

® High quality

® Low prices

For full details contact:
MARKIVEY

107 Riviera Dr.
Florence, AL. 35630
(205) 767-0125
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DARLENE AUSTIN
“Sunday Go To Cheatin’
Clothes”— iy

Darlene Austin is a name familiar
to many in the Nashville area. Her
singing has been heard frequently
on WSM’s morning radio show,

ARTIST PROFILE

New On The Charts__

“The Waking Crew,” and she has
appeared on WSM-TV’s “Noon
Show.” Having established herself
as a regular performer on those pop-
ular program, she is now advancing
her career with a singles and album
contract with Myrtle Records.

Austin first made Nashville a base
of operations in the early 1970s.
Having made up her mind as a teen-
ager in Vine Creek, Kan., to pursue
a country music career, she went on
the road for several years, perform-
ing for state fairs, clubs and tv shows
with a touring band that offered her
a job after seeing her sing at a coun-
try fair in Salina, Kan. They ulti-
mately found themselves playing in
clubs and military bases—not only in
the Midwest but also around the na-
tion and as far afield as Puerto Rico.
But Nashville, she concluded, of-
fered her the most potential.

Austin can be contacted through
Myrtle Records in Smithville, Tenn.

This feature is designed to spotlight
acts making their debut on Bill-
board’s Hot Country Singles and Hot
Country LP charts.

Stoller Steers Lane Career

By EDWARD MORRIS

NASHVILLE—That Cristy Lane
has quietly become Liberty’s third
largest-selling country artist (behind
Kenny Rogers and Dottie West) is
due mainly to the single-mindedness
of her husband/manager Lee Stol-
ler.

Stoller has, at various times, pur-
chased a nightclub for her to sing in,
formed his own label when he
couldn’t get her a major label deal,
and conducted independent de-
mographic studies on her behalf.

At a time when gospel labels were
clamoring to cross their artists over
to secular audiences, Stoller con-
vinced Suffolk Marketing to handle
a Lane gospel album entitled “One
Day At A Time” through its tv mar-
keting resources.

To date, “One Day At A Time”
has reportedly sold more than
850,000 copies, inspiring Lane’s
regular label, Liberty, to similarly
enter the gospel field by putting out
an abbreviated version of the same
album as frontline product, under
the title, “Amazing Grace.” Lane
has also become the first artist ever
to win an Ampex Golden Reel
Award for a gospel album.

Stoller has made licensing deals
for the tv album with K-tel in Can-
ada and EMI in Europe. Mean-
while, the album has been selling
substantially in such foreign markets
as Australia and New Zealand. So
successful, in fact, has the album
turned out that Stoller is now con-
sidering a direct mail assault on U.S.
churches tieing in with its sales.

Prior to signing with a major
record company, Lane recorded for
LS Records, a label formed by Stol-
ler in 1975 when he couldn’t interest
anyone in her as an artist. The fol-
lowing year, LS made a distribution
agreement with GRT Records,
launching Lane’s career.

She charted four times in 1977,
hitting No. 7 with “Let Me Down
Easy.” The next year, all three of her
singles were in the top 10, and Lane
was chosen top new female vocalist
by the Academy of Country Music
for 1979. The same year, she signed
with United Artists—now Liberty
under a contractual agreement that
named Stoller her manager and ex-

ecutive producer. (Stoller shares ex-
ecutive production chores with Lib-
erty’s vice president of a&r, Don
Grierson.)

In 1980, Lane had her first No. 1
country single as “One Day At A
Time” continued to influence her
popularity. Stoller maintains that in
Lane’s case, charts don’t accurately
reflect her success. He points out
that although not all her records do
well on the charts, her sales indicate
fan strength: “I Have A Dream,”
Lane’s cover of Abba’s pop hit, only
reached No. 17, yet sold 125,000 sin-
gles, according to Stoller.

Concurs Liberty’s artist develop-
ment director Clay Baxter, “You
check her chart success and it’s good,
but nothing like her sales figures.
She’s selling better for us than some
of our better-established radio art-
ists. In fact, she’s selling better than
some artists who have consistent No.
1 country singles.”

Stoller tries to gauge advance
readings on what to release as singles
by giving out sample LPs at Lane’s
concerts. He distributes the records
to women in “the 18-55 age group
who are from different walks of
life,” and asks them to rate on a scale
of 1 to 10 what they think of each
song, as well as how a.particular cut
rates with what they’re currently
hearing on the radio. As an incentive
for this sampling process, Stoller
sends a free Cristy Lane album to
each respondent in his survey.

Dissatisfied with Lane’s bookings,
Stoller recently set up his own
agency, with 50 fair dates already
lined up. Her fee of $5,500 for con-
certs caused agents to work harder
for more expensive acts, Stoller be-
lieves. He also oversees her record-
ing schedule, with one country al-
bum a year, one gospel album and
one tv package. The next tv package,
due out in July, will be a collection
of standard love songs and will be
handled by Capitol’s special market-
ing division.

Stoller, who was jailed in a mini-
mum security prison last month on
federal convictions handed dowr
in 1979, continues to direct Lane’s
career, according to LS spokesman,
Harold Hodges.
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AWARD PIN—Yoko Ono and her son, Sean Lennon, accept BMI’s new special

24

cumulative award pin recognizing John Lennon’s 62 BMI awards over the

past two decades. Lennon’s “(Just Like) Starting Over,” “Watching The

Wheels” and “Woman’ were among 103 songs honored as top performance

material of 1981 at a BMI fete Tuesday (15) at the Plaza Hotel in New York.

Making the Lennon presentation are Ed Cramer, BMI president, and Thea Za-
vin, senior vice president.

CITES DECREASED INCOME

German Assn. Renewing
Plea For Blank Tape Levy

By WOLFGANG SPAHR

HAMBURG—Latest submissions
to the West German government by
the music publishers’ association,
DMV, reiterate the industry’s urgent
plea for a blank tape levy protecting
copyright holders from the effects of
home taping to be introduced this
year.

“We are on the verge of being
ruined,” says DMV director Hen-
ning Wittgen. “The decrease in
record sales, combined with the fact
that public institutions with reduced
budgets are no longer buying instru-
ments or sheet music folios, are hav-
ing a damaging effect on the in-
comes of publishers, writers and
artists.”

In its submission, the trade group
points out that German music has a
“remarkably” strong international
image, and any coherent cultural
policy on the part of the government
should be aimed at maintaining and

Hirsch Fills
UA’s Bill

NEW YORK-Writer Kenny
Hirsch answers United Artists Mu-
sic’s definition of a recently devel-
oped “diversified development pro-
gram.” That is to say, getting multi-
media mileage out of its writer staff.

Hirsch, signed to the firm a year
ago, has had his songs cut by such
acts as Charlene (“I've Never Been
To Me,” co-authored by Ron
Miller), Syreeta, Air Supply, the
Captain & Tennille, Scott Baio,
Susie Allanson and Wayne Massey.

In addition, he has tv credits with
the upcoming movie, “Happy End-
ings,” and several themes for shows
projected for the 1982-83 season.
Hirsch is also represented in the mu-
sical theatre sector as one of the
writers of “Satchmo,” based on the
life of Louis Armstrong,.

Hirsch collaborates frequently
with both “outside” and UA staff
writers, including Ron Miller, How-
ard Greenfield, Mark Mueller,
Buddy Kaye and Doc Pomus.

improving that image. And it adds
that the long struggle to achieve so-
cial security provision for artists and
composers will have been useless if
there is no protection for their works
in the present.

Publishers have also become in-
creasingly anxious over the extent of
illegal photocopying of printed mu-
sic. “Last year,” says Wittgen, “no
fewer than five billion photocopies
were made illegally of work that is
supposedly protected by the copy-
right law. Schools, churches and
bands are among the main offend-
ers. Photocopying contravenes the
law and should be punished with
sensible fines just like any other of-
fense.”

The publishers now plan to use
private detectives and legal meas-
ures to combat the problem, which
has seen sheet music sales reportedly
decline 40% in the last year, at the
same time as public performances
have increased.

“No young author is interested in
publishing his compositions any
more,” says Wittgen, “because he
knows he won’t get paid for his
work. If the German government
does not take steps against this pi-
racy very soon then the country is
going to start feeling a creative
blackout.”

A further area of concern at the
moment is the behavior of some
American publishers, who are im-
porting folios containing songs for
which they hold the U.S. rights, and
selling them at international music
fairs and other events, thereby de-
priving the legitimate German sub-
publishers of royalties.

A publishers’ report here cites
Carl Fischer and Music Of The
Month as among U.S. firms that
have offered songbooks in German,
for which German publishers hold
the rights. Warning notes have been
sent, and the DMV plans legal ac-
tion if they go unheeded.

The Association also threatens to
fight for a decision in the German
Supreme Court if American com-
panies continue the illegal import
trade.

Publishing

‘9 To 5’ Takes Top BMI Honor

Fleming & Morgan Top Writers; Welk Leads Publishers

® Continued from page 6

Buzza Music, Hot Cha Music,
Leono Music, Stigwood Music and
Six Continents Music; two awards:
Acuff-Rose, Begonia Melodies,
Briarpatch Music, Combine Music,
DebDave Music, Duchess Music,
Magic Castle Music, Songpainter
Music, Regent Group and Shade
Tree.

Eleven songs honored by BMI
earned previous awards, topped by
Chuck Berry’s “Memphis” with
three. Publisher is Arc Music. The
winners are as follows:

ALL THOSE YEARS AGO—George Harrison
(PRS), Zero Productions.

ANGEL FLYING TOO CLOSE TO THE
GROUND—Willie Nelson, Willie Nelson Music.

ANGEL OF THE MORNING—(Second Award)
Chip Taylor, Blackwood Music.

ARTHUR'S THEME (BEST THAT YOU CAN
DO)—Peter Allen, Carole Bayer Sager, Begonia
Melodies, Irving Music, Unichappell Music,
Warner-Tamerlane, Woolnough Music.

BETTE DAVIS EYES—Donna Weiss, Donna
Weiss Music.

BLESSED ARE THE BELIEVERS—Sandy Pin-

kard, Unichappell Music.

BOY FROM NEW YORK CITY—(Second Award)
George Davis, John Taylor, Trio Music.

BUT YOU KNOW | LOVE YOU-—(Second
Award) Mike Settle, Devon Music.

BY NOW-Dean Dillon, Donald Pfrimmer,
Hall-Clement.

CAN | SEE YOU TONIGHT-Deborah Allen,
Rafe Van Hoy, Duchess Music, Posey Publishing,
Tree Publishing.

CELEBRATION—Robert Earl Bell, Ronald Na-
than Bell, George M. Brown, Robert Mickens,
Claydes Eugene Smith, James Warren Taylor,
Dennis Ronald Rhomas, Earl Eugene Toon, Jr.,
Delightful Music, Second Decade Music.

COOL LOVE-David Jenkins, Cory Lerios, Ir-
ving Music, Pablo Cruise Music.

CRYING—(Second Award) Joe Melson, Roy
Orbison, Acuff-Rose.

DIXIE ON MY MIND—Hank Williams Jr., Bo-
cephus Music.

DON'T WAIT ON ME—Donald Reid, Harold
Reid, American Cowboy Music.

DRIFTER—Donald Pfrimmer, Hali-Clement.

ELVIRA—Dallas Frazier, Acuff-Rose.

EVERY WOMAN IN THE WORLD—Dominic Bu-
gatti (PRS), Frank Musker (PRS), Unichappell
Music.

FALLING AGRIN—Bob McDill, Hall-Clement.

FANCY FREE—Roy August, Silverfine Music.

FEELS SO RIGHT—Randy Owen, Maypop Mu-
sic.

FOR YOUR EYES ONLY—Michael Leeson
(PRS), Unart Music.

GAMES PEOPLE PLAY—Alan Parsons (PRS),
Eric Woolfson (PRS), Careers Music.

GIVIN' IT UP FOR YOUR LOVE—Jerry Wil-
liams, Blackwood Music, Urge Music.

GOODBYE MARIE—Dennis Linde, Combine
Music Corp.

GUILTY—(Second Award) Barry Gibb, Mau-
rice Gibb, Robin Gibb, Stigwood Music.

GUITAR MAN-Jerry Reed, Vector Music.

A HEADACHE TOMORROW (OR A HEARTACHE
TONIGHT)—Chick Rains, Blue Lake Music, Chick
Rains Music.

HEARTS - Jesse Barish, Great Pyramid Music,
Mercury Shoes Music.

HER TOWN TOO—James Taylor, Robert Wach-
tel, Country Road Music, Leadsheet Land Music.

HERE | AM (JUST WHEN | THOUGHT | WAS
OVER YOU)—Norman Sallit, Al Galtico Music,
Turtle Music.

HOOKED ON MUSIC—Mac Davis, Song-
painter Music.

HOW 'BOUT US—Dana Walden, Walkin Mu-
sic.

| CAN'T STAND IT—Eric Clapton (PRS), Stig-
wood Music.

| COULD NEVER MISS YOU (MORE THAN |
DO)—Neil Harrison (PRS), Abesongs U.S.A.

| DONT NEED YOU-—Rick Christian, Boot-
chute Music.

| LOVE A RAINY NIGHT-David Malloy, Eddie
Rabbitt, Even Stevens, Briarpatch Music, Deb-
Dave Music.

| LOVED "EM EVERYONE—Phil Sampson, Tree
Publishing Co.

| MADE IT THROUGH THE RAIN—Jack Feld-
man, Gerard Kenny, Barry Manilow, Drey Shep-
perd, Bruce Sussman, Unichappeli Music.
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| THINK I'LL JUST STAY HERE AND DRINK-
Merle ‘Haggard, Shade Tree Music.

| WAS COUNTRY WHEN COUNTRY WASNT
COOL—Kye Fieming, Dennis Morgan, Hall-
Clement.

| WOULDN'T HAVE MISSED IT FOR THE
WORLD—Kye Fieming, Dennis Morgan, Hall-
Clement.

(i'M JUST AN OLD CHUNK OF COAL BUT) I'LL
BE A DIAMOND SOMEDAY—Billy Joe Shaver,
ATV Music.

IS IT YOU-Eric Tagg, Captain Fingers Pro-
ductions.

IT'S MY TURN-Carole Bayer Sager, Begonia
Melodies, Unichappell Music.

JESSIE'S GIRL—Rick Springfield, Robie Porter
Music.

(JUST LIKE) STARTING OVER-John Lennon
(PRS), Lenono Music.

JUST ONCE—Barry Mann, Cynthia Weil, ATV
Music, Mann and Weil Songs.

KISS ON MY LIST—Janna Allen, Daryl Hall,
Fust Buzza Music, Hot Cha Music, Six Conti-
nents Music.

LITTLE IN LOVE—Alan Tarney (PRS), ATV Mu-
sic.

LIVING IN A FANTASY—Alan Tarney (PRS),
ATV Music.

LIVING INSIDE MYSELF—Gino Vanelli, Black
Keys.

LOVING HER WAS EASIER (THAN ANYTHING
I'LL EVER DO AGAIN)—Kris Kristofferson, Com-
bine Music.

MEMPHIS—(Third Award) Chuck Berry, ARC
Music.

MIRACLES—Roger Cook, Dick James Music.

MODERN GIRL—Dominic Bugatti- (PRS),
Frank Musker (PRS), Unichappell Music.

MORE THAN | CAN SAY—(Second Award)
Jerry Allison, Sonny Curtis, Warner-Tamerlane.

MY BABY THINKS HE'S A TRAIN—Leroy Pres-
ton, Bug Music, Paw Paw Music, Whiskey
Drinkin" Music.

NEVER BEEN SO LOVED IN ALL MY LIFE-
Norro Wilson, Al Gallico Music, Dusty Rhodes
Music.

NIGHTOWLS—Graham Goble (APRA), Screen
Gems-EMI Muisc.

NINE TO FIVE-Dolly Parton, Velvet Apple
Music, Warner-Tamerfane.

OLDER WOMEN-—James O’Hara, Tree Pub-
lishing.

THE ONE THAT YOU LOVE—Graham Russell
(APRA), Bestall Reynolds Music, Careers Music.

PARTY TIME—Bruce Channel, Tree Publish-
ing.
PRISONER OF HOPE—Sterling Whipple, Ger-
ald Metcalf, Elektra/Asylum Music.

PRIVATE EYES —Janna Allen, Sara Allen, Daryl
Hall, Fust Buzza Music, Hot Cha Music, Six Con-
tinents Music.

RAINBOW STEW—Merle Haggard, Shade Tree
Music.

SEVEN BRIDGES ROAD—Stephen Young, Ir-
ving Music.

SEVEN YEAR ACHE-—Rosanne Cash, Atlantic
Music, Hotwire Music.

SHARE YOUR LOVE WITH ME—Aifred Braggs,
Don Robey, Duchess Music.

SLEEPIN’ WITH THE RADIO ON-—Steve Davis,
Algee Music.

NEW YORK—Columbia Pic-
tures Publications has made a
number of selling agent deals with
highly specialized print catalogs.

Several months ago, the com-
pany broughtin Studio PR, the ed-
ucational print firm, and in a re-
cent flurry of activity the company
has become the selling agent for
such firms as Centerstream, REH,
Sunrise and Jerry Silverman, all of
which deal specialized fretted in-
strument print. In addition, Carou-
sel has joined the Columbia family
with its line of chord charts and
musical “boutique” items such as
chord charts, lapdesks, musical
pens, stationary, etc.

Frank Hackinson, president of

SLOW HAND—Michael Clark, Flying Dutch-
man Music, Warner-Tamerlane.

SMOKY MOUNTAIN RAIN—Kye Fleming, Den-
nis Morgan, Hall-Clement.

SOME DAYS ARE DIAMONDS (SOME DAYS
ARE STONE)-Dick Fetler, Tree Publishing.

SOUTHERN RAINS—Roger Murrah, Black-
wood Music, Magic Castle Music.

STEP BY STEP—David Malloy, Eddie Rabbitt,
Even Stevens, Briarpatch Music, DebDave Mu-
sic.

STILL RIGHT HERE IN MY HEART—George
Greer, Jeffrey Wilson, Kentucky Wonder Music.

SUDDENLY—John Farrar, John Farrar Music.

SUKIYAKI-(Second Award) Rokusuke Ei
(JASRAC), Hachi Makamura (JASRAC), Beech-
wood Music.

SURROUND ME WITH LOVE—Norro Wilson, Al
Gallico Music.

TAKIN' IT EASY—Lacy Dalton, Billy Sherrill,
Mark Sherrill, Algee Music.

TELL IT LIKE IT IS—(Second Award) George
Davis, Lee Diamond, Conrad Music, Olrap.

TEXAS IN MY REAR VIEW MIRROR—Mac
Davis, Songpainter Music.

TEXAS WOMEN—Hank Williams, Jr., Bo-
cephus Music.

THAT'S ALL THAT MATTERS—Hank Cochran,
Tree Publishing.

THEME FROM GREATEST AMERICAN HERO -
Stephen Geyer, Blackwood Music, Inc., Darjen
Music, Stephen Cannell Music.

TiDE IS HIGH-John Holt (PRS), Gemrod Mu-
sic.

TIME—Alan Parsons (PRS), Eric Woolfson
(PRS), Careers Music.

TOO MANY LOVERS—Samuel Hogin, Cook-
house Music.

TOUCH ME WHEN WE'RE DANCING—Ken-
neth Bell, Terry Skinmer, J.L. Wallace, Hall-
Clement.

WATCHING THE WHEELS-John Lennon
(PRS), Lenono Music.

WE'RE IN THIS LOVE TOGETHER—Roger Mur-
rah, Keith Stegall, Blackwood Music, Magic
Castle Music.

WHAT KIND OF FOOL—Albhy Galuten, Barry
Gibb, Stigwood Music.

WHILE YOU SEE A CHANCE-Steve Winwood
(PRS), Will Jennings, Blue Sky Rider Songs, Ir-
ving Music.

WHO’S CHEATIN' WHO—Jerry Hayes, Algee
Music, Partner Music, Vogue Music.

WHO'S CRYING NOW—Jonathan Cain, Ste-
phen Perry, Weed High Nightmare Music.

WHY DO FOOLS FALL IN LOVE—(Second
Award) Morris Levy, Frankie Lymon, Big Seven
Music.

WHY LADY WHY-Teddy Gentry, Millhouse
Music.

WISH YOU WERE HERE —Kye Fleming, Dennis
Morgan, Hall-Clement.

WOMAN—John Lennon (PRS), Lenono Music.

YOU DONT KNOW ME—(Second Award),
Eddy Arnold, Cindy Walker, Unichappell Music.

YOU MAKE MY DREAMS—Sara Alien, Daryl
Hall, John Oates, Fust Buzza Music, Hot Cha Mu-
sic, Six Continents Music.

YOU'RE THE REASON GOD MADE OKLA-
HOMA--Sandy Pinkard, Peso Music, Wallet Mu-
sic.

—SPECIALIZED CATALOGS ——

Col Pics Sets Print Pacts

Columbia, promises several major
educational deals in the months
ahead. “We feel,” says Hackinson,
“that the school band and choral
field is a lucrative business. De-
spite tight school budgets, educa-
tional institutions remain great
users of copyrights. We want a big
share of that market.”

Overall, Hackinson cites strong
business activity, with firm support
from its Columbia Pictures Indus-
tries parent shown in approval of
an “ambitious” budget for the new
fiscal year starting July 1.

Also, the Columbia relationship
with Coca-Cola has made its first
impact on the print division. It’s
handling band and sheet music for
Coke’s new jingle, “Coke Is It.”
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8 FOR NONESUCH—The Boston Symphony Chamber Players perform the

Schubert Octet for Nonesuch Records, the second in a series of works for di-

verse combinations for the label. The first, Beethoven's Septet in E Fiat, was
released last month.

SAMPLER ISSUED

RCA Sets Tomita Promo

NEW YORK-RCA Records is
mounting a major retailer and radio
promotion plugging its Tomita
catalog, seeking to capitalize on
what it perceives as a peaking inter-
est in synthesizer music realizations
with the success of the Vangelis
“Chariots Of Fire” album. N

About 1,100 albums of a special
LP sampler containing cuts from all
nine titles in the Tomita catalog were
mailed out last week to retailers on
Red Seal’s prime classical dealer list.
Another 1,000 went out to classical
radio and college stations. In both
cases, detailed catalog information
was furnished in the same mailer.

To insure that all potential retail
and radio outlets are covered in the
promotion, additional quantities of
the 12-inch sampler have been
shipped to RCA branches with in-

e

structions to cover accounts not on
the headquarters mailing.

Tomita’s first album on RCA, a
package devoted to synthesizer tran-
scriptions of Debussy piano pieces,
“Snowflakes Are Dancing,” was one
of the earliest of its genre-to gain
wide consumer currency after the
runaway success of CBS’s “Switched
On Bach.” “Snowflakes” was re-
leased about seven years ago.

The most recent new Tomita
package was released earlier this
spring. It was a version of Grofe's
“Grand Canyon Suite” by the Japa-
nese electronics specialist.

There has also been a “Greatest
Hits” album, and a reissue of the
very first Debussy set in RCA’s au-
diophile half-speed mastered series
is due out later this month.

Importer Qualiton, based in New York, is now
bringing in Hungariton's new line of multi-unit
complete opera cassettes. Boxed together with
librettos, the product lists at $9.98 a cassette.
Hungariton digital LPs, now also in the pipeline,
include a Bartok "Bluebeard's Castle,” con-
ducted by Janos Ferencsik. . . . The National En-
dowment for the Arts has earmarked $8.7 mil-
lion for grants to 152 U.S. orchestras for fiscal
1982. The figure is approximately 12% down
from the prior year.

June 13-19 was dubbed “National Orchestra
Week” by the House of Representatives as the
American Symphony Orchestra League de-
scended on Washington for its annual conven-
tion. More than 1,200 conductors, musicians,
trustees, administrators and guests were ex-
pected to attend to review problems facing
American concert groups hit by dwindling finan-
cial support.

Houston Symphony musicians have ratified a
new union contract that will see minimum
wages rise to $700 a week in the third year of
the pact. Fringe benefits have also been im-
proved. . . . Stephen Sell named executive direc-
tor of the Philadelphia Orchestra, ending a six-
month search for a successor to Seymour Rosen,
who resigned in January. Sell was most recently
in a managerial post with the Atlanta Symphony.

The oft-scheduled, oft-delayed next meeting
of the Association of Classical Music has been
pushed back again. A June meeting had been
planned in New York City, but now its backers

think September is a better time, as it will allow °

vacationers to return and get back in the swing
of regular business. Most active during the plan-
ning phase of the concept, which has been in
the germinating phase for more than a year and
a half, are Ira Moss and Marvin Saines, of the
Moss Music Group, and music business attorney
Harold Orenstein.

Eduardo Mata has signed a new three-year
contract with the Dallas Symphony, extending
his tenure as music director until Aug. 31, 1986.

. _Classical Notes_

He was named to the post in 1977. ... Julius
Bloom, longtime executive director of Carnegie
Hall in New York City until his resignation last
year, has become a consultant to the National
Assn. of Music Merchants. NAMM's “Youth and
Music, U.S.A." program will be his special con-
cern.

David Zinman will become principal guest
conductor of the Baltimore Symphony next sea-
son. He's currently music director of the Roches-
ter and Rotterdam orchestras. ... At the Na-
tional Symphony in Washington, D.C., Hugh
Wolff, who came up through the Exxon endow-
ment program, becomes associate conductor.

.. Pianist Horacio Gutierrez was named winner
of the Avery Fisher Prize, which deposits a whole
series of goodies in his lap. First there is a cash
award of $10,000, then a solo recital in Avery
Fisher Hall in New York in its Great Performers
Series, and then a number of recording opportu-
nities, still to be fixed. Gutierrez, of course, is no
stranger to vinyl. He has recorded three LPs for
Angel.

Loose Wraps
For Digital

NEW YORK-—AIll PolyGram
digital classics will be given the
added protection of loose-fitting
polyurethane bags, replacing the
customary shrinkwraps.

London Records has already
switched to the new heavy-duty,
resealable wraps on its digitals,
and Philips and Deutsche
Grammophon will follow suit in
their next releases, says Gianf-
ranco Rebulla, PolyGram Clas-
sics president. The wraps are im-

ported from Japan.

=“NEW PRODUCT GETS INCREASED PLAYu:: PR

WQXR Breaks With Tradltlon

By IS HOROWITZ

NEW YORK-—New releases are
making up an increasing share of the
program mix at WQXR-FM-AM.
this city’s prime classical radio sta-
tion.

And if placing a hot new LP in
play rotation is not an immediate
prospect. the bars against early repe-
tition are gradually being relaxed.

This may fly in the face of tradi-
tional classical programming policy,
which most often takes great pride in
showcasing the breadth and depth
of a record library. Like other sta-
tions, WQXR may have a score or
more disk versions of a popular sym-
phony on its shelves.

But, says Walter Neiman, presi-
dent and general manager, “We
want to reflect the newest trends in
music and sound. Duplication of
repertoire or of a particular per-
formance is no longer of great con-
cern.”

As of June 1, new WQXR policy
calls for any time vacancy that oc-
curs to be filled by “preview” pro-
gramming, a station tag for showcas-
ing new recordings. “We’re making
a conscious effort to schedule new
releases whenever time becomes
available,” says Neiman.

He sees a congruent relationship
between label and radio station.
Both should participate in the ex-
citement of new releases, he feels,
and programming should-reflect, at
least in part, the record buying pat-
terns of the community.

Neiman notes that WQXR is now
looking for a distinctive tonal identi-
fication—not a fanfare—to call atten-
tion to new recordings when they are
broadcast for the first time.

If all this sounds like WQXR, now
in its 46th year of operation, has just
discovered new recordings as a pro-
gramming element, it’s only because
the pace of such programming is un-
dergoing such rapid acceleration.

The station’s “First Hearing,” one
among a cluster of programs show-
casing new disks, has been an un-
broken weekly staple since October,
1968. Personality Lloyd Moss has

Audiophile

By ALAN PENCHANSKY

CHICAGO—Nautilus Record-
ings has set its classical release debut
for late summer or early fall with a
remastering of “Bravo Pavarotti,”
and a digital release by the Marl-
boro Music Festival Alumni of Mo-
zart’s Serenade in B-flat for 13
winds, president Steve Krauss an-
nounced at the Consumer Electron-
ics Show, June 6-9.

In other CES news of classical
music: Beethoven Piano Concerto
No. 4 and an all-Debussy album by
the St. Louis Symphony are new
from Telarc. Leonard Statkin con-
ducts “La Mer,” “Prelude To The
Afternoon Of A Faun” and “Danses
Sacree et Profane,” and leads Rim-
sky-Korsakov, Tchaikovsky, Gliere
and Borodin in an all-Russian pro-
gram, also new from Telarc. The
ongoing Beethoven Concert cycle
features Rudolf Serkin and the Bos-
ton Symphony under Seiji Ozawa.
The records are JVC pressed.

AudioSource. a gateway for prod-
uct from Europe and Japan, an-
nounced several additions. Ricercar,
a Belgian label, $11.98 list, offers
nine albums, including the Philhar-
monic Orchestra of Liege perform-
ing Franck’s Symphony in D Minor
and music of Villa Lobos. Sweden’s
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been host of the show since its very
first airing, with George Jeilinek, the
station’s music director, as producer.

Guest critics, or performers, join
either Martin Bookspan or Edward
Downes as parelists to respond
spontaneously to new recordings,
without being told either artist or la-
bel, and product is as likely to be
damned as praised. However, says
Jellinek, the danger of an adverse re-
action has not werked to inhibit la-
bels from seeking exposure on the
show.

Sometimes, says Jellinek. an artist
reaps unexpected promotional re-
wards from the program. He recalls
when the pianist Antonio Barbosa
was “positively” identified by a pan-
elist as Vladimir Horowitz, an event
eagerly exploited by Barbosa’s man-
ager.

“First Hearing” is now syndicated
to about 80 staticns across the coun-
try by Parkway Productions of
Washington, D.C. But itis still taped
live every Moaday morning at
WQXR’s Times Square studio.

Each weekday at 11:30 p.m. the
station airs “Preview,” another new
disk showcase. “Surprise Package,”
on weekdays between 6:30 p.m. and

8 p.m., a program which teases lis-
tener identification of unannounced
selections, oftens turntables newly
received LPs. And “Lunchbreak,” a
daily two-hour show calling atten-
tion to current cultural events, also is
a frequent airer of new product.

The “King Karol Showcase™ on
WQXR is typical of a retailer spon-
sored show format which each week
devotes an hour of time to new
items. The “Sam Goody” show is an-
other.

Under the format, labels cooper-
ate with retailers on time buys, and
have a voice in suggesting records to
be played. However, final program-
ming responsibility rests with the
WQXR staff, Neiman points out.

If WQXR is so dedicated to new
recordings in its programming
philosophy, does it still need such a
large library.

“No,” says Neiman, who reports
that the station’s longtime collection
of some 75,000 recordings has
recently been trimmed to no more
than 50,000. And, as new records
come in, others are removed, most
often donated to the Rodgers &
Hammerstein recorded archives
wing of the New York Public Li-
brary.

Row May Alter Chopin Contest Plans

WARSAW—A row over the per-
formance of Yugoslav pianist Igo
Pogorevich at the 1980 International
Chopin Piano Competition may yet
lead to substantial changes in the
way the prestigious event is run.

The main bone of contention was
the evaluation af Pogorevich’s per-
formance. British juror Louis Kent-
ner withdrew from the panel be-
cause Pogorevich, now a PolyGram
artist, was qualified for the second
stage of the competition, while Ar-
gentinian jury-member Martha Ar-
gerich, herself a celebrated pianist,
left the panel in protest at his failure
to qualify for the third stage.

Now the competition committee,
chaired by Chopin Society president
Wiktor Weinbaum, is working on a

new set of rules for the next festival,
scheduled for October 1985.

Two suggestions are under review,
the first involving a more flexible
program and a wider range of com-
positions performed, the second re-
quiring a.complete overhaul of the
points system and the competition
rules. Under this second proposal,
the points system, whereby results
are averaged from the scores
awarded by individual jurors, would
apply only in the first stage.

In the second and third stages ju-
rors would simply indicate whether
they were for or against an entrant

being admitted to a later stage or -

awarded a prize. And instead of vot-
ing anonymously, the jury would
hold an open discussion.

Lines Shown At CES

Proprius Records adds a live Stock-
holm recording on three disks of
Handel’s “Messiah,” and Accent,
another Belgian label, offers Gluck’s
“Orfeo” performed with an orches-
tra of period instruments.

One of the U.S’s newest audio-
phile labels is South Florida’s
Audiofon. Pianist Earl Wild’s No-
vember, 1982 Carnegie Hall all-
transcription recital, taped live. is
scheduled for fall release at $26 list
for two records.

According to engineer Peter
McGrath, the company has ac-
quired a Sony PCM-F1 digital audio
system, which has begun to compete
for affection with 30 ip.s. Studer
two-track. Aud.ofon producer Ju-
lian Kreeger announced recording
plans for Lukas Foss’ latest composi-
tion, being premiered by the com-
poser at Miami’s New World Arts
Festival.

Denon, the high end label of Ja-
pan’s Nippon Columbia, continues
its export program through US.s
Discwasher. The company origi-
nated digital recording in Tokyo in
the early-70s and albums now carry
a 10th anniversary insignia.

Major late summer-early fall re-
leases include Beethoven’s Sym-
phony No. 7, Bruckner’'s Symphony
No. 4, both German recordings, and

Haydn and Boccherini Concertos,
performed by cellist Mari Fujiwara

" with the Netherlands Chamber Or-

chestra.

Another Discwasher offering is a
computer realization by Patrick
Gleeson of Vivaldi’'s “Four Sea-
sons,” a Varese Sarabande release.
Discwasher also showed a new low-
price Denon sampler, including
classical selections and audio test
track with narration.

Organ music, art song, piano mu-
sic and choral works are areas of
concentration in the 50-LP catalog
of Britain’s Meridian Records, fea-
turing organ works of Louis Vierne
in one unusual series. The $11.98 list
albums (with some cassette avail-
ability) result from the “straight-
line” recording methods and are
“virgin vinyl” pressings. The com-
pany now has an import operation
in Carlsbad, Calif. also handling
British high-end phono accessories.

High end loudspeakers and
straight-line recordings of pipe or-
gans, voice and piano are under one
roof at Wilson Audio Specialties
based in Novato, Calif. A best-seller
for Wilson is organist James Welch’s
recital at the All Saints Episcopal
Church in Palo Alto, Calif., and rag-
time pianist Mark P. Wetch will
have a second album this fall.
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‘Check Type of Ad You Want
[J REG. CLASSIFIED: $1.45 per word—Minimum ad or-
der $29.00.

ADDRESS ALL ADS: Billboard Classified.
1515 Broadway. New York, N.Y. 10036
" Phone: Jeff Serrette 212/764-7388
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Your KEY to

Cassette Sec_urity! =

CASSETTE SENTRY FEATURES

JUNE 26, 1982, BILLBOARD
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[ MISCELLANEOUS
[] DISTRIBUTING SERVICES
[ (J08) POSITION WANTED

FOR SALE

JAPANESE LP's & TAPES
Premier Audiophile Pressings

Thousands of titles available including
“Chariots of Fire”” and the entire Vangelis
catalog.

Largest in-stock inventory and quickest
turnaround time for all special orders. Rock.
Jazz, Soundtracks and Electronics.

Write, Call, or Telex for Catalogue
Hablamos Espanol

Greenworld Distribution

(800) 421-2096 (toll Free)
Telex:(4)5720103“GREEN" (ITT System)

Professional Audio
Recording

TAPE

Reels * Cassettes
Ampex = 3M

Ask for our recording supply

1233 Rand Rd. » Des Plaines, IL 60016
24

WILLIE NELSON
‘Diamonds in the Rough™

pefora e album conta

EXPORTER & U.S.A.
WHOLESALER-AGCESSORIES
7", 12", LP & TAPE. ALL LA-
BELS. BUY ELSEWHERE—PAY

MORE.

STRATFORD DIST. INC.
815 SECOND AVENUE
NEW HYDE PARK, NY 11040
NY—212-343-6920, 516-352-4200
800-645-6558 Telex 6852201
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Efficiency . . . our specialiy!!
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Juzz, Raggee. R
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BUTTONS

OVER 60,000 DESIGNS!!
If you want to buy buttons from hucksters who
dabble in anything to make a buck, fine. if you
want to have the world's largest setection, new
designs weekly, 48-hour shipping, tull return
policy with terms available, then iet's talk!!
1982 Catalog now out! Patches, Stickers,
Keychains too!! Dealers oniy!
BUTTON MASTER, P.O. Box 129

Bridgeport, PA 18405

(215) 277-1966 (In Pa.)

1 (800) 523-1197 (national)

BUTTONS

4. Customers have more freedom to shop
This generates adthtional sales

$. Al necessary information s exposed while
cassette (s secured in the Sentry Graphics
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tions, $39.00 per. Price discounts based on consecutive issue [ HAPPY BIRTHOAY OPPORTUNITIES o ey s:;s.“”iu a;ymm::.

frequency. Available in 12" or 8 9/16” lengths. €5 2000
[] (JOB) POSITION WANTED: $25 per inch. [ JOBS AVAILABLE [ REAL ESTATE ' Mokat win ;::g.:n duatle ABS piastc Pat Pending
[ REVERSE CHARGE: $6.00 per insertion. (DISPLAY [ HELP WANTED [J FOR SALE 2. Units are opened at checkout with a special key

ADS ONLY 3. Simpie 1o use Economical and solves Manutactured by
) D COLLEGES D GOLDEN OLDIES pre recorded cassette display probiems C & D SPECIAL PRODUCTS

Cherokee Frace Industriat Park
309 Sequoya Drive
Hopkinsville, Kentucky 42240
Phone {502)885-8088

PROFESSIONAL
>, BLANK TAPE

T3 @TDIK  BBASF

NAME [] Amer. Express Credit Card Number: THE FRSTEST, WOST OEPENDABLE]
A 0] Diners Club MEMOREX ERVICE IN THE WORLD
(] Visa Expires g;zt(f)fm CutI 8 Ttr:ck and cassettes. ::"‘KP:‘JAE{‘EN*CT&O:‘E%T#;‘“ STATIONS. DISCOTHEQUES
ifferent lengths in one minute in- . : .
: Subscribe to our AUTOMATIC ARMAIL SERVICE for J5s.
cITy STATE ZIP [] Master Chg. crements. Prices start at .85. P's, and Cassates from ai th charts o
S i + 8-T & Cass. Duplicators Special Orders Welcome
Bank #_ Ignature « Low cost Shrink Wrappers
TELEPHONE * Tape Players & Recorders P.O BoanIse;DAIgt?vIIESNAY 11701
SO AN TN D N I S NS N DO AN O U N I N N I AR N AN N (N N (N AN A N AN N AN N NN D " Recarding Supplies : -

CALL TOLL FREE
1(800) 237-2252
In Flonda call collect (813) 778-4442
BAZZY ELECTRONICS CORP.
3018 Avenue "C' Holmes Beach, Florida 33510
Master Card & Visa Welcome

BLANK AUDIO & VIDEO
CASSETTE—8-TRACK

Direct from manufacturer—below whole-
sale—any length cassettes—4 different
qualities to choose from—bulk and reel
master tape from %' to 2.

Cassette duplication available Call for
brochure.

ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

Std C-10, C-20, C-60 and C-90 high grade
cassettes with or without box. Able to
supply any other length at competitive
prices. High speed duplication available
at lowest prices. Fast Turnaround.

RECORTEC, INC. (415) 962-0220
475 Ellis St. Mt. View, CA 94043

POSTERS

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.

Los Angeles, Calit. 90006
(213) 732-3781

CHART RECORD
SERVICES

AIR CARGO

84 Aales—=Personal Altention
BERELAY AR SERVICES
Contact Bernard Klainbarg, Pros.
-mi 0 PON B6S, JFE Rirport, W.¥. 11430
hodte. (13 §55-8068 TLX 325658

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT

PRODUCE YOUR OWN ALBUMS!
12" records from your tapes, album
covers of your own design! Pay as
you sell plan plus mail order plan. Cali:
JSR RECORD MFG. SERVICES

(Toll Free) 800-631-2292
(Also in NJ) 201-870-2843

RECORD MFG.
SERVICES WANTED

NEW RECORD COMPANY, 10 LP's READY
to release, desires correspondence from 24 track
recording studios, pressing plants, masterers,
printers. Preferably, metropolitan area. Write
Box 7466, Billboard Pub. Inc., 1515 Broadway,

|Ilu:-;I Wi New York, NY 10036.
M doches, TX 75961 M 0
al’.‘u{gﬂa} 5554-251:9 ALL MAJOR LABELS & CURRENT HITS AND PROMOTION FIRMS. STUDIO FOR SALE . DISTRIBUTING SERVICES

call or write for free calalog

SAME DAY SHIPMENT
FREE TOP 1000 LIST

TOBISCO « 6144 HWY 290 W-AUSTIN TX 78735

THE NUMBER ONE SOURCE FOR

MEXICAN

Send for samples - CADE - FUJI - AMARAY - SCOTCH - IMAGIC

d cat . ‘,\“,,'%4 - SAVOY + RECOTON - EVEREADY - AUDIO

LPs - CASSETTES - 8 TRs G i AUTO FOR SALE - “TECHNICA - BASF - SHURE - DYNA-
ALL TOP LABELS & CURRENT HITS . g SOUND - SOUND GUARD - DURACELL
8 Track and Cassettes Rockin® Rellx, Inc. ! £ i

NO JUNK 1734 Coney Island Ave. - TRACS - PICKERING - many, many more!

FREE TOP 1000 LIST . .
updated monthly. wnle:

TOBISCO - 6144-A HWY 290 W - AUSTIN, TX 78735

ASSORTED LP’S

$249.00 PER THOUSAND. ALL MADE
IN USA—50 DIFFERENT IN EACH BOX.
ALL CHARGES COLLECT—SEND BANK
DRAFT OR LETTER OF CREDIT.

GLOBAL RECORD SALES
3 Chepstow Street
Manchester, England M1SEN

S.A.S.E.
(Old Established Firm In The USA & U.K.)

CUT-0UTS

Our Specialty
If you are a distributor, rack job-
ber or exporter, contact J S J to-
day. Call or write for free catalog.
J S J DISTRIBUTORS

6620 W. Betmont, Chicago, Ill. 60634
(312) 286-4444

| CUT-0UTS

ABLE. MANY DIFFERENT SET-UP
CONFIGURATIONS POSSIBLE. SE-
RIOUS INQUIRIES ONLY. WRITE:
BOX 7468, Bitiboard Publ., Inc.
1515 Broadway
New York, NY 10036

WITH A DIFFERENCE!
Write or cali for 0 current list.

From the
“New Kids on the Block”

CHINGA CHAVIN’S

MANGO PRODUCTIONS

P.O. Box 25, Kendall Park, NJ 08824

(201) 297-8257

WHILE OTHER PEOPLE ARE RAISING
their prices. we are lowering ours. Major label LPs
a5 low as 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
19020, USA. Dealers only.

T-SHIRTS

RUSH JOBS OUR SPECIALTY FREE CATALOG

PLYMOUTH MILLS

SMPIRE STATE BLDG. SUITE. 5110
350 SthAYE NY.10118(212) 3940120

Custom orders for your promotional
needs. Buttons are your lowest cost
mass advertising avenue. Buttons can
cost as low as 10¢. We are sure your
advertising budget can afford that low
price. We also guarantee the lowest and
best service in the world. Give us a try!

Brooklyn, N.Y. 11230
212-645-0818

BEACHFRONT!
Santa Barbara County

"'BIG SUR"” SENSATION! Oceantfront ¥z acre
off country road. Pines, eucalyptus, steps to
private beach. Rare artist’s retreat, private
community, security gates. $324,900, as-
sumable low % financing, seller assistance.
DIANA FORNAS 805-963-0444/962-8864.
911 Chapala St., Santa Barbara, CA 93101.

PRESTIGIOUS, PRIVATE 3 bd., 2 ba. home,
private beach, workshop, gardens, brick
fireplace, sundeck. $900,000, possible
trade, owner financing. PATRICIA EDWARDS
805-687-2666/682-4326. 3019 State St.
Santa Barbara, CA 93105.

SUNSET CO REALTORS

COUNTRY HOME-4 BDRS/2 BATHS,

BUMPER STICKERS CUSTOM-MADE TO
your order. Send $2.00 each to Stickers, Box
0922, Kenosha, Wis. 53141.

www.americanradiohistorv.com

ACOUSTI-DESIGN RECORDING STU-
dio for sale. Wired for 24 track with separate
living facilities. Great Manhattan location. Call
(212) 255-7674 evenings.

JEEPS, CARS, PICKUPS FROM $35. AVAIL-
able at local Gov't Auctions. For Directory call
805-687-6000 Ext. 1304. Call refundable.

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE
Largest Selection at Lowest Cost Anywhers
MAXELL + TDK - DISCWASHER - ATAFI
- MEMOREX - ACTIVISION - SONY - ASTRC-

SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
Dept. A. 1035 Lasis Dr.. Warminister, Pa. 18974
DEALERS ONLY [215) 441-8900

EVERYTHING'S VIDEOCASSETTES! FEA-

tures, rockvideo, old television, religious, sporta:
Catalog $3.00. amateur, professional adult-

video: $2.00 (sign “Over 21”). Alternative video,

171 Adams, Stockton, California 95204.

ANNOUNCEMENTS

1 RADIO JOBS!
10,000 radio jobs a year for men and women

FREE periemiealo ne week computer list $6.00.
Specia nus, six consecutive weeks only
STAGE, SET CAPRARASIS GIIYE MUsIC 3 ea. homa, outside showsr, aunesck. e PROMOTIONAL $14.95—you save 521, -
UNIQUE NEON BACKDROP. COM 3354 GLENDALE BLVD roof, cedar exterior. $750,000. JANE & ALBUMS AMERICAN RADIO JOB MARKET
PLETELY COLLARSIBRE NS, - LOS ANGELES. CA 90039 JOHN HEWITT 805-964-7717/968-4666. ' . 6215 Don Gaspar Dept. 2
PORT- (213) 5052020 5759 Calle Real, Goleta, CA 93117. Concent tickets, Stereos, etc. information, Las Vegas, Nevada 89108

please write:

BARRY PUBLICATIONS
477 82nd Street
Brooklyn, N.Y. 11209

EMPLOYMENT
OPPORTUNITIES

are listed in the American Radio Job Market
weekly paper. Up to 300 openings every
week!! Disk Jockeys, Newspeople and Pro-
g::m Directors, Engineers, Sales people.

all, medium and major markets, all for-

mats. Many jobs require little or no ex-

WHEN REPLYING

BILLBOARD MAGAZINE

DEADLINES

FOR
FUTURE ISSUES
JULY 3RD ISSUE—JUNE 2157

so_und studio, pool, acreage with stneqm, 30 To ADVERTS Y 10TH |.S,$HE J“HE ZETH

COUNTRY PORN minutes from N.Y.C.—$1,800.00/mo. Valerie (212) JULY 10T —
The ne:( record album too risque for Ivgsrem§mHml£BmTr§ 256670 PLEASE JULY 17TH ISSUE—JULY 5TH
{gu;voe.r bmsu -cse?% n;&ssth?’m?geous A LI LIS BUMPER STICKERS MENTION JULY 24TH ISSUE—JULY 1ZTH

JULY 31T ISSUE—JULY 19TH
AUG. TTH ISSUE—JULY 26TH
AUG. 14TH ISSUE—AUE. ZND

N
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COMEDY MATERIAL

DEEJAY SPECIALS' MONTHLY GAGLET-
ter! Individualized Service! We have it ali. FREE
information package. PETER PATTER, P.O
Box 402-B, Pinedale. CA 93650

“PHANTASTIC PHUNNIES® . . . HILAR-
ious international-interplanetary audience
builder!! Month’s 500 topical witticisms and
Magnificent ‘Bonus’ . . . $2.00!! 1343 Stratford,
Kent, Ohio 44240.

PROMOTION

Because experienced Soul Rec-
ord Promotion is important to
you, RPM Record Service gives
the kind of promotion you de-
serve.

Call SKIP GORMAN
(314) 631-8350

Serving the St Louis and Kansas City Market

BUSINESS OPPORTUNITY

NAME OF MAILORDER FIRM who will PAY
YOU to buy advertising; allow you several
ALL-PROFIT plans & give FREE advice,
helpful reports, etc. Just Send $5.00 to:

JFO Enterprises
P.O. Box 818
Palm Springs, CA 92263

SONGWRITERS

COPYRIGHT PROTECTION
AVAILABLE

ForYour Song or Musical Composition. Pro-
tection provided by a licensed Caiif. at-
torney in only one week and for only $25.
For details write to:

ONGS
P.O. Box 182
Palm Desert, CA 92261

SACRAMENTO SONGWRITERS
ASSOGIATION

Produce Award Winning Songs
Associate Producer

ASTERIS
ANDROS, GREECE

GeneralNews

® Continued from page 15

recording, studio design, sound rein-
forcement, video production, per-
sonal management, radio promo-
tion, jingle production, song
publishing and promotion and inde-
pendent distribution and “Platinum
Rainbow™ co-authors Jim Riordan
and Bob Monaco will host daily ca-
reer growth sessions. According to
Exchange president Chuck Thomas,
rock, pop, country, jazz and blues
talent will compete for gigs in each
category at August’s ChicagoFest.
Brochures reportedly have gone out
to 12,000 prospective Heartlands
registrants.
* kX %

Next year’s Grammy’s Awards
will be the first to include a separate
category for traditional blues, previ-
ously lumped into the Ethnic and
Traditional Folk category. The Na-

NEWSLETTER ———

(916) 366-3581

POEMS & SONGS WANTED. FREE EXAM-
ination. Columbine Records, Dept. 8, 6430
Sunset Blvd., Suite 1221, Hollywood, CA 90028.

MANAGEMENT 4t

HARMONY HUT

A leading retail record/tape/audio chain
is now interviewing for management per-
sonnel in our North Jersey, Philadelpha and
Washington/Baltimore markets. if you cur-
rently possess retail management experi-
ence and want to consider a challenging
career in an entrepreneurial atmosphere
we are interested in taiking to you. We
offer competitive compensation and an
excellent benefit package. For immediate
consideration, send resume to:

SCHWARTZ BROTHERS
4901 Forbes Bivd.
Lanham, MD 20706

E.O.E.

FINANCIAL SERVICES

IMMEDIATE CASH

]
1
1
: We Buy Past Due
1
1
1

Accounts Receivable
TOWERS COLLECTION SERVICES, INC.
2 Park Ave. suite 2202 NYC 10016

' (212) 696-0505

HELP WANTED

SALES/SERVICE
AGENTS

Custom manufacturer and packager of
high quality custom records and tape prod-
ucts requires experienced individuals for
marketing to studios and independent
labels. Applicants must have good work-
ing knowledge of custom or studio markets.
This is a challenging position with a well
established corporation. The product line
concept, pricing structure and guarantee
are unique to the American market
Liberal commission, send resume and de-
tails of areas covering to:

BOX #7470
c/o Billboard, 1515 Broadway
New York, NY 10036

VOCALISTS NEEDED

LEAD VOCALIST NEEDED IMMEDI-
ately for established high energy Rock Band.
Must be willing to tour, have stage presence,
extended vocal range, and desire to go platinum.
Due to major situation, band’s name will not be
released until material has been reviewed. Send
3-4 songs on cassettes of best Vocal Material,
photos, brief bio. Include telephone. S.A.S.E.
Professional inquiries only! All solicitations
treated in strictest confidence. Reply ASAP to
“Singer,™ P.O. Box 18555, Reno, Nevada 89511.

GOLDEN OLDIES

TRADING POST

“WANTED TO BUY,” “FOR SALE,” “SWAPPING"'—
Use the headline that fits your need.

Regultar Ct’ns!ﬁed:&hgpaper word. Minimum $15.00.
Display Classified: $45.00 per column inch.

E

PAYMENT MUST ACCOMP'ANY 'QRDER TO:
Billboard Golden Oldies Trading Post
1515 Broadway, New York City 10036

\
.

FOR SALE

Call or write now
tor a demo on your
weekly three hour
presentation of that
great music from
the past!

TIMBERLINE PRODUCTIONS
Box 9541 So. Station. Denver CO 80209
(303) 756-9091

DISCO 127 SINGLES, 50¢ EACH-PERFECT
condition—many 70's & 80's hits—quantities
only. (312) 262-1593.

FREE CATALOGUE-LP’s/45's—BEATLES/
New/0ld. Top Ten Music, 130 W. 72 St, N.Y.,
N.Y. 10023. -
ORIGINAL ELVIS COLLECTION RECORDS

& jackets—very good to fair condition. L. Coon,
300 Aspen, Wash., D.C,, 20012.

OLDIE 45'S,- RECORDS, TAPES, CATA-
LOGUES $2.00 DOMESTIC; $5.00 AIRMAIL;
NERT, BOX 268-B, LAWRENCE, MA. 01842.

Advertising Brings Results

~ Heartland Beal

tional Board of Trustees’ decision
came recently after much urging
from Chicago blues producers such
as Delmark Records’ Steve
Tomashefsky. Tomashefsky believes
further refinement is necessary and
hopes eventually to see three cate-
gories: Traditional Blues, Tradi-
tional Country (including bluegrass)
and International Ethnic. “There’s
Just too many types of things lumped
together and those three would sort
it into a manageable formula,” he
explains.

* k Kk

Guitarist John Defauw’s “Jazz At
Noon” series is running strong after
15 years. The lunchtime 2%-hour
sets recently expanded to Thursday
afternoon at Andy’s Lounge. The
regular Friday sets have attracted
name jazz musicians over the years
in addition to rotating house bands.
Defauw and co-producer Penny Ty-
ler also host Andy’s Monday
through Friday “Jazz At Five”
series.. .. The Les Turner AIS Foun-
dation is seeking donations or rec-
ords, sheet music, musical instru-
ments and other music-related
items. The Foundation’s Mammoth
Music Mart, one of the largest used

Piano Series
Gets U.S. Bow

NEW YORK-—England's Water-
man/Harewood Piano Series is now
available in the U.S. in the complete
10-volume edition with American
terminology through G. Schirmer.

The books, with illustrations, are
sized 9-inch by 12-inch with coated
covers. The 10 volumes, priced be-
tween $3.95 and $6.95, consist of Pi-
ano Lessons, books 1, 2 and 3; Reci-
tal Repertoire, books ! and 2; “The
Young Pianist’s Playtime,” books 1
and 2; and the 50-duet volume, Two
At The Piano.”

Published by Faber Music Ltd. of
London, the books are based on the
teachings of Fanny Waterman, pi-
anist and co-founder of the Leeds
International Piano Competition,
along with Marion Harewood.

record sales, is Gct. 6-11 in Skokie,
1ll. with proceeds funding medical
research.

Heartland Beai welcomes news re-

leases, announcements and sugges-
tions. Send details to this column c/o
Billboard, 150 N. Wacker Drive, Chi-
cago, 1/l. 60606.

TR-107 Cassette TRC-107

TRAQ REGORDS 40 Whitney Ave., Syosset, NY 11791 - (516) 921-0887

NEW LATIN
STREET MUSIC
ROCK LP

featuring the Hit Single

“IT'S A LOVELY DAY"

Survey For Week Ending 6/26/82

0" ok Latin LPs

€ Copynight 1982. Billboard Publications, Inc. No part of this publiCation may be reproduced.
stored in a retrieva system. or transmitted, 1n any form or by any means. eleCtronic, mechanical,
photoCopying. recerding. or otherwise. without the prior written petmussion of the publisher.

CALIFORNIA (Pop)

FLORIDA (Salsa)

MISCELLANEOUS

RECORD PROMOTERS: LIST OF RADIO
stations in the United States including Alaska
& Hawaii—Country, Contemporary, Crossover
and Pop—$65.00. Send Check or Money Order to:
FOJ Records, P.O. Box 7756, Tyler, TX 75711.
Allow four to five weeks for delivery.

7 A

PROFESSIONAL SERVICES
HELp
Wantgg TN

the Marketplace is
open and your best
buy is BILLBOARD

\E
oR\TA®
| PR DS

Something to sell or something

fo tell, your message gets to

over 200,000 readers weekly.
Don't Miss Another Week!"

CALL Jeft Serrette (TOLL FREE)
800/223-7524

NOW to place your ad
(Use any major credit card.)

This TITLE—Artist, Label &
Numter (Distributing Label)

RAPHAEL

Sus 15 eternos exitos, Telediscos Profono
1503

2 | TROPICAL DEL BRAVO
Cara 034

3 | JOSELUIS RODRIGUEZ
Dueno de naca, CBS 30301

4 | LUIS MIGUEL
Odeon 7318%
5 | LAMIGRA
Mar Internac.onal 133
6 | EMMANUEL
Tu y yo, RCA 0401
7 | RICO TOVAR

15 exitazos tropicales, Profono 1504

8 | ROCIO JURADO
Como una olz, RCA 0401

9 | JULIA PALMA
Laincontenible, Alhambra 58105

10 | CARLOS Y YOSE

TH 2235
11 | CHARANGA BALLENATA
Guajiro 4013

12 | LOS FREDDYS
El primer tomto, Peerless 10059

13 | PLACIDO DOMINGO
Adoro, CBS 37284

14 | MANOLO ALVAN

Pronto 1077

15 | ROBERTO:CARLOS
€8S 12315

16 | RICCHIE POVERTI
Musart 4525

17 | ARIANA

Borrare tu nembre. Odeon 73194

18 | NAPOLEQON

15 grandes exitos, Telediscos Profonoe

1503

19 | LOS BUKYS
Profono 305)

20 | LOS BONDADOSOS
Anahuac 4918

21 | RAMONAYALA
Amor vaquero, Freddy 1225

22 | JUAN VALENTIN
Musart 14524

23 | LOS MUECAS

€BS 20583
24 | VIKKI CARR

El retrato del amor, CBS 20560
25 | LUIS MIGUEL

Yo mismo, Profono 3054

This TITLE-Artist, Label &
Number (Distributing Label)

EN GRAN COMBO

Nuesteo aniversario, Combo 2026

LOS KENTON
A la cabeza, Algar 031

3 | SUPER SALSA

K-tel 9950

WILLIE COLON

14 exitos originales, Profono 1402
PACHECO Y FAJARDO

Fania 603

TOMMY OIVENCIA
Un triangulo de triunfo, TH 2169

VICTOR WAIL

Abusadora vuelve conmigo, Alhambra 176
ROBERTO TORRES Y SU
CHARANGA BALLENATA

Volumen I, Guajiro 4013

9 | ELPAPAITO Y SU CONJUNTO
SAR 1030

10 | CHOCOLATE

Dice, SAR 1031

11 | VIVA LA SALSA
14 exitos originales, Telediscos Profono
1401

12 | ANDY MONTANEZ
Para ustedes, LAD 364

13 | RAY BARRETO

F-

o . on

Fania 605
14 | MIAMISOUL MACHINE

CBS 10320 [
15 | CHARANGA CASINO

SAR 1028

16 | ISMAEL MIRANDA
Los dos de siempre, AF 8002

17 | JOHNNY VENTURA

Lo que to gusta, Combo 2023
18 | CONJUNTO INMENSIDAD
Barbaro 209

19 | WILLIEROSARIO
Atizame el fogon, TH 2182

20 | ROBERTO ROENA

Fania 600

21 | RAPHY LEAVITT
TH 2178

22 | HANSELY RAUL
TH 2169

23 | VICENTE VALDEZ Y LA
ORQUESTA DE BOBBY VALENTIN

Bronco 121

24 | JOSE MANGUAL JR.

Que lo diga el tiempo, Campanero 524,
25 | ROBERTOANGLERO Y EL

CONJUNTO TIERRA NEGRA
El apreton, DD 1443
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International

French Sales Up In First Quarter

Industry Still Grappling With Home Taping Question

By MICHAEL WAY

PARIS—French record and tape
sales maintained their slight upward
momentum in the first quarter this
year, as the government here began
drafting new legislation to compen-
sate the industry for home taping
and use of product on radio.

Provisional estimates by the
French software producers associ-
ation, Syndicat National de
I’Edition Phonographique & Audio-
Visuelle (SNEPA), show records
and cassettes holding their 4.5% unit
rise of 1981 in the first three months
of this year, and there’s a monetary
value rise of 13%, compared with
12% logged for 1981.

While no firm figures are avail-
able, SNEPA reports, over the Janu-
ary-March period, higher single and
cassette sales performance com-
pared with the same period of last
year. Albums, which dipped a “mas-
sive” 9% last year as against 1980,
are said to be just about holding on
to 1981 levels.

The increase in sales value nearly
matched the French overall infla-
tion rate, currently running at 14%.

This first quarter performance is
seen as gratifying to the French
record business, one of the few in
Europe to be experiencing growth
(albeit slight).

And after the disappointment of
the absence in the recently-passed
Audiovisual Law of home taping
compensation legislation, and the
promised French ratification of
Rome Convention requirements on
use of recorded material in the
broadcasting media, news that Jack
Lang, culture minister, is planning
to remedy the situation is also
prompting relief.

SNEPA now refuses to calculate,
in public, losses caused to the
French record industry as a con-
sequence of the widespread home
copying, deeming it a “new mode of
exploitation,” and likening it to the
hypothetical instance of a private in-
dividual “buying” a license from a
record company to copy a disk.

More than a year ago, SNEPA
was asked by the French govern-
ment to calculate what it felt was a

reasonable levy per cassette, and it
put forward $1.50, or thereabouts,
basing the figure partly on the cost
of “buying” a license from a record
company and also on prerecorded
cassette sales in this country. These
totalled 26 million units in 1981,
against estimated total sales of
around 40 million blank cassettes.
Blank software in this category can
now be bought as cheaply as 35
cents, as a French franc equivalent,
in this territory.

Pierre Chesnais, head of SNEPA,
says the government is consider-
ing a legally backed industry-applied
levy on cassettes which would be
collected by Societe pour I'Ad-
ministration du Droit de Repro-
duction Mecanique des Auteurs,
Compositeurs & Editeurs (SDRM),
the French mechanical right organi-
zation. All manufacturers and im-
porters will be covered by the legis-
lation, he says.

The culture ministry officials are
said to be hoping to complete draft-
ing the new law in the next few
months after various top-level con-

German TVers
Spawn Pop Hits

HAMBURG — Television pro-
grams here not only broadcast the
hits, they also create them, and none
more successfully than ZDF crime
serials “Derrick” and “Der Alte,”
secen by audiences of 10-15 million
all round Europe.

The hits come from the pen of 40-
year-old Frank Duval, who has writ-
ten the music for dozens of episodes
of the two series. In November, 1980
his “Angel Of Mine,” sung by Duval
himself, was featured on “Derrick,”
and went on to sell 500,000 copies in
West Germany alone, topping most
European charts for weeks.

In 1981 Duval scored two further
hits with “Cry For Our World”
(“Derrick™) and “Love What’s Your
Face” (“Der Alte™), the latter mark-
ing a new partnership with Dutch
singer Ingrid Kup which has contin-
ued this year with yet another Top
75 single, “Feel Me.”

See Soviet Business Hurt
By Poor Retail Strategies

MOSCOW -—-Growth of the record
business in the Soviet Union is se-
verely hampered by poor promo-
tion, marketing and retailing of

product.
This is the conclusion of the news-
paper Sovetskaya Torgovlya

(Soviet Trade) after a survey of
record retailing.

The newspaper says that 81% of
the 135-140 million records sold an-
nually in the Soviet Union go
through the 40.000 retail outlets run
by the Ministry of Trade or by
Tzentrosoyuz (a wholesale/retail

Philippine Entry
Wins Seoul Festival

SEOUL—The Seoul Song Fes-
tival’s grand prize ($20,000) was
won by the Philippines entry,
“Nothing 1 Want More” by L.
Reyes and Eugene Villaluz. The
event was held May 29. U S. en-
trants Delaney and Bekka Bram-
lett won the silver prize ($6,000)
with “What's A Little Love.”

company handling foodstuffs and
industrial goods in rural areas). Of
those 40,000 outlets, only 100 are
specialist record shops.

Newsstands account for about
10% of record sales and Melodiya’s
chain of specialist record shops ac-
counts for 5%. The remainder are
sold through bookshops and other
minor outlets.

Sovetskaya Torgovlya says that
the Melodiya shops are the best
equipped record retailing outlets but
their unit turnover is only seven mil-
lion annually. The other so-called
specialist record shops are poorly
equipped and run by untrained
staff.

The trade paper claims that the
record industry’s advertising is quite
inadequate and its marketing poor,
with the result that there is a huge
overstock each year of unsold rec-
ords.

Record retailing could be im-
proved, says the paper. if the 100
specialist shops were incorporated
into the Melodiya chain and if a new
chain of specialist record outlets
could be established nationwide.

sultations, including with the hard-
ware and tape manufacturers associ-
ation, Syndicat des Industries
Electroniques de Reproducation et
d’Enregistrement (SIERE), which
has always strongly opposed any
new levy on its products.

Butin any case, the draft is not ex-
pected to become hard law until next
year.

Chesnais comments that if the
SNEPA and SIERE organizations
disagree on the amount of the levy,
he’d prefer the matter goes to court.
However, under an already-reached
“gentlemen’s agreement,” it has al-
ready been decided that 50% of the
levy be shared by authors, compos-
ers and publishers and the other half
split down the middle between pro-
ducers and artists.

The SNEPA chief also questions
government reticence in imposing
such a levy by throwing in a purely
mathematical argument point. if the
levy was 10 French francs of the
wholesale price of a cassette, it
would become 20% after distributor
and retail profit margins are added,
he says. The retailer would then add
on Value Added Tax at the going
rate, resulting in the government
getting five French francs back per
cassette sold, which is half the origi-
nal levy.

Unofficially, the hardware and
tape association SIERE is believe to
have put forward a suggest levy as
low as one franc per cassette, which
would be the equivalent of roughly
16 US. cents prior to changes
created by new devaluation legisla-
tion.

Meanwhile, SNEPA is investi-
gating the first known instance in
France of a record rental outfit, said
to be run by an operator in Montpel-
lier, in Southern France, who is re-
portedly offering weekly rates of
around 65 U.S. cents, following cus-
tomer payment of $8.50.

For Chesnais and his industry
watchdog organization this is an-
other problem which needs the most
careful montitoring.

Noting the effect of this new trad-
ing development on Japanese record
sales, Chesnais believes it’s a phe-
nomenon prompted by rental
schemes in other entertainment sec-
tors, notably video. He describes it as
“yet another new source of home
copying” and adds: “We're watch-
ing very closely every move in this
situation.”

CLASSICAL $9%

MILAN—Classical recordings
take an average 10% market share in
Europe, against the 3%-4% of the
US., according to Gianfranco Re-
bulla, president of PolyGram Clas-
sics in New York, speaking at a two-
day seminar May 23-24 on the banks
of Lake Como.

Around 50 classical dealers at-
tended the seminar, designed to bet-
ter relationships between PolyGram
Italy and the retail trade. “With la-
bels like Deutsche Grammophon
and Philips, we are the leading com-
pany in the field.” said managing di-
rector Marco Bignotti, “and it is
about time we renewed our rapport
with the people who sell the prod-
uct.”

Rebulla’s address included an
analysis of the Stateside market,
where 1,900 classical albums were
released last year—12% more than in
1980—with Bach (138 disks), Mozart
(129) and Beethoven (103) the most
recorded composers and Von Kara-
jan (46 recordings) and Bernstein
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TNew Penalties |

For Piracy
In Sweden

STOCKHOLM—Heavier penal-
ties for copyright infringement come
into force here July 1, with a new law
making counterfeiting and piracy a
felony, and the maximum prison
term for convicted offenders raised
from six months to two years.

Even before the law comes into
operation, a prison sentence of 10
months, the highest ever, has been
handed out to a Swedish wholesaler
convicted of handling counterfeit
product.

Based in Gothenburg, the of-
fender had apparently acquired
around 5,000 counterfeit cassettes at
$1 each, which he later sold to retail-
ers for $2 apiece. He was quickly
traced by the Swedish IFPI, how-
ever, and eventually brought to
court.

Rifi Pacts CGD
For Distribution

MILAN-RIifi Records here has
closed its distribution operation and
signed a distribution pact with Com-
pagnie General del Disco (CGD).

The announcement was made
jointly by Rifi chairman Vittoria
Mereu and CGD managing director
Franco Crepax following lengthy
negotiations, reportedly due to the
vast size of the Rifi catalog.

The news was not unexpected
though, as Rifi is known to have
wanted to streamline its operation
following a reduction in its total
market share here last year.

One immediate consequence of
the move has been a significant im-
provement in CGD’s share of the
discount market via the acquisition
of Rifi’s Penny label. Already one of
the biggest of its kind, the Penny im-
age will be further improved shortly
with the introduction of new pack-

aging.

CBS Returns To Portugal
Via New Branch Opening

LISBON—~CBS disks have be
reintroduced to the Portuguese mar-
ket after a two year hiatus, following
the establishment of a new CBS
branch office here.

The company was previously rep-
resented by Oporto record company
Radio Triunfo, but when its contract
ended in mid-1980, the U.S. multi-
national decided to open its own op-
eration here.

The two year delay was caused by
complicated legal proceedings, and
during the break CBS product has
only been available here on import
at around $15.

Heading the CBS Portugal man-
agement team will be director of op-
erations Jose Novais, financial man-
ager Carlos Nunes, and marketing
manager Joao Afonso. who was pre-
viously with PolyGram here.

First album release from the new
branch was “Emocoes” by Brazilian
singer Roberto Carlos, who will tour
here next month. The Julio Iglesias
album, “As Minhas Cancoes Prefe-
ridas,” has also been launched and

" the Spanish artist is also expected to

visit the territory soon.

Other releases planned for the im-
mediate future are drawn mainly
from CBS’ international catalog and
feature calssical, jazz and country

(34) the most active conductors.

Among other visiting speakers, ac-
tress Franca Valeri, promoter of the
Mattia Battistini Prize for young op-
eratic talent, dealt with the short-
comings of musical education in
Italy, while Giuseppe Giuliano
Bearzi, industrial manager of Poly-
Gram’s Phonoster pressing plants,
traced the evolution of recorded
sound from Edison to digital.

Massimo Petrangeli, of kiosk trad-
ers Curcio Editore, spoke of the im-
portance of the classical sector to
ltaly’s 50,000 kiosk-holders, half of
whom sell disks. About 50% of their
$38 million annual disk sales (sales
through traditional outlets are worth
around $180 million) came from
clasically-oriented product, and 10
of the 22 kiosk-sold series currently
available were of classical music. As
Rebulla confirmed, the genre’s share
of the Italian record market is 13%-
14%.

Before the seminar proper, at-
tendees witnessed a demonstration

music as well as pop repertoire.
Meat Loaf, Bruce Springsteen, Billy
Joel, Barbra Streisand, REO Speed-
wagon and the Clash were among
those mentioned.

Fernando Marinho, who runs
sales and promotion for the north of
Portugal, says that advance orders
for CBS product are literally pour-
ing in. Direct signings to CBS Portu-
gal by top local artists are also in ne-
gotiation, though no names have
been revealed.

U.K. Radio Station
Offers Stock Shares

LONDON — Merseyside’s Radio
City has become the first of the inde-
pendent local radio stations to offer
shares on the Stock Exchange’s Un-
listed Securities Market.

The offer of 650,000 shares should
raise nearly $1 million, but less than
25% will go to the station itself. Most
of that is earmarked for a 20% stake
in neighboring station Marcher
Sound, and the balance will help fi-
nance a $175,000 project to set up a
popular music exhibition in Liver-
pool, based on the Beatles.

Last year Radio City’s turnover
was $4.4 million and profits were
$700,000.

PolyGram Exec Sees Big Euro
Share; U.S. Market Analyzed

of the Philips Compact Disc, due for
launch here September, 1983, with a
software catalog comprising 75%
pop, 25% classical. Disks, to be pro-
duced at PolyGram’s Hanover
plant, will cost about one third more
than conventional audio disks, while
the hardware should retail as $775-
$925, far below the $2.300 mooted
last month by Sony ltaly for its own
CD hardware.

Points to emerge from the five
panel sessions held on the second af-
ternoon included a general skeptic-
ism on the usefulness of mid-price
product. Most retailers here would
prefer to see budget price tags lifted
to $5 and mid-pricing used only for
multiple-disk sets.

On alternative channels of distri-
bution, the dealers conceded that
kiosk trading had brought a fresh
public to the shops, but were under-
standably anxious about the lower
overheads which allowed kiosks to
set low retail price levels.
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RESULTS DETAILED AT SALES SEMINAR

CGD Claims Top Spot In Italy

By VITTORIO CASTELLI

MILAN—-CGD-Messagerie Mu-
sicali ousted long-standing market
leader RCA to become the number
one Italian record company last
year.

These results were reported by
CGD managing director Franco
Crepax at the company’s three day
sales seminar—the “Grand Prix
Convention '82”—held in Monte
Carlo May 29-31.

Crepax stressed the importance of
such an achievement in view of
CGD’s lack of international catalog,
in a market 80% dominated by mul-
tinationals.

“CGD grossed $31 million last
year,” he said, “of which 35% con-

‘Back To Jazz At
Amsterdam Club

AMSTERDAM — Downtown
Amsterdam bar Sheherezade is a
live jazz club again, thanks to the
initiative of a local journalist and
jazz lover, Ton Van Dijk.

Once among Europe’s best-
known jazz venues, Sheherezade
suffered in the mid-"60s from the rise
of beat music. Formerly it had
played host to many top inter-
national jazz names. Thelonious
Monk drank his complicated cock-
tails there; Johnny Griffin, Stan
Getz, Clark Terry, Quincy Jones and
Don Byas all performed there.

In the ’60s the club’s emphasis
switched from bop to free jazz. The
Albert Ayler Quartet made its debut
there, and established a reputation
long before New York jazz lovers
heard of the band. But in 1967 the
last jazz concert was given at
Sheherezade.

Now, 15 years later, the club has
reopened for jazz. Van Dijk pro-
moted a performance by local
groups, and the atmosphere and re-
sponse were sufficient for club man-
aging director Dicky Baruch to an-
nounce a new policy of six nights a
week of jazz. Initially Dutch talent
will be featured, but plans are under
way to sign US. and other inter-
national names on a regular basis.

sisted of CBS catalog, and 10% of
Baby Records catalog. But in 1981,
despite losing distribution for CBS,
we have gone almost 50% over
budget to reach the poll position,”

This, he continued, was largely
due to the CGD record division,
which grossed $18.5 million last year
against $11 million in 1980, and
to Baby Records catalog, which
grossed $8 million in 1981 compared
with $3 million the previous year.

CGD president Piero Sugar con-
gratulated attendees on the 1981 fig-
ures but warned that, without multi-
national backing, the company’s sit-
uation could become more difficult.
But if problems increase, he said,
then the possibilities to overcome
them are appearing too, in the form
of new technological developments
such as video.

Sandro Delor, general manager of
CGD’s record division, announced
the renewal of the company’s con-
tract with Germany’s Ariola. No-
tably, this grossed a total of just un-
der $8 million last year. Delor also
drew attention to the fact that local
CGD artists Riccardo Fogli and
Claudia Mori are currently climbing
the German charts.

Marketing manager Roberto
Guerrazzi announced that CGD is
to enter the blank tape market this
September with the launch of a new
trademark “Asaka.” The name may
also be used on blank VHS video
cassettes.

The company will also become
more involved in the area of mer-
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CGD FRIENDSH

IP—During the recent CGD seminar, Baby Records president

chandising, and its exclusive distri-
bution deal recently signed with Ar-
cade will undoubtedly help in this
area

On the subject of newsstand
record sales, Guerrazzi said that
CGD found this area to be against
the interests of normal record retail-
ers and as such, would not be enter-
ing the market unless compatible
conditions were devised.

He was also pleased with the com-
pany’s sales figures for the first quar-
ter of 1982, standing 18.5% over
budget. “May is even better,” he
added, “and could be the top month
in CGD history.”

The company’s financial director,
Cesare Vaiani, was also pleased with
CGD’s current market position and
added that its returns ratio had de-
creased from 11% in 1980 to last
year’s 6.5%.

Romano Razzini, CGD sales
manager, emphasized the com-
pany’s increased sales percentages.
General results showed an increase
of 41% for records, an increase of
50% for musical instruments and an
increase of almost 60% for sheet mu-
sic.

A guest at the meeting, Baby Rec-
ords president Freddy Naggiar
awarded Piero Sugar with a gold
plate inscribed with the message
“Time goes by but friendship re-
mains.” Other guests attending in-
cluded: Vladimiro Albera of Five
Music; Claudio Fabi, owner of new
label Aleph; and Maurizio Cav-
alieri, general manager of Mr. Disc.

Freddy Nagglar, center, presents a goiden plate Inscribed with the words
“Time goes by, but friendship remains” to CGD president Piero Sugar, right.
Looking on is CGD managing director Franco Crepax.

Japan Label Plans LP-Book Tie

By SHIG FUJITA

TOKYO—Japan Record, a com-
pany set up here mid-1980, is experi-
menting with the release of an al-
bum by singer-songwriter Akiko
Yano, linked with a 24-page collec-
tion of color photographs of the girl
who is an established name in Ja-
pan.

The album retails at $7.25 and the
picture book at $4 and customers are
not committed to buying both. But
Koki Miura, Japan Record vice
president, says: “Our guess is that
one in four record buyers will also
purchase the book. Our initial press-
ing is 40,000 albums and 10,000
books. But the price of both album
and book is equal to the usual price
of LPs in Japan.

“This pricing structure will make
life easier for the younger fans who
don’t have much spending money
these days. The cassette version will
sell for roughly. $8, and we’re esti-
mating 10,000 unit sales in this con-
figuration.”

Akiko Yano, though compara-

tively new to the music business, has
quickly built a reputation. Her man-
agement agreed to financial “sacri-
fices™ to enable the reduced price
album to be released, because royal-
ties are lower than norm. But Miura
says: “She’s been saying for a while
now that she’d like to cut the price of
her records so that more people can
buy them.”

The picture album will be sold as
a separate unit in bookstores, as well
as in record shops.

Japan Record is bringing out, at a
reduced price (roughly $8), an LP by
Daisuke Inoue and another by Tsu-
kasa Ito.

Depending on how these cut-price
releases sell, Japan Record plans a
future marketing pattern of one in
three releases at the lower rate. Says
Miura: “We can afford the luxury of
this kind of experiment because we
made money last year.”

In fact, 15-year-old Tsukasa Ito
was the best-selling artist for the
company in 1981, when she became
the youngest local artist to top the
national album chart.

Says Miura: “One big reason for
our success is that we creatg a special
project team for each artist’s new al-
bum so that we consistently get the
best possible product.”

Again on an experimental level,
Miura hopes to follow through with
a whole new pricing structure for
singles in Japan this fall. Normal
price for a single here is roughly
$2.80 and these, he says, will con-
tinue with new songs featured on
both sides.

But there will almost certainly be
another range, priced roughly $2.40,
with a new song on the ‘A’ side, and
a number taken from an album on
the flip. A $2 range of singles will
have a new song on one side and an
instrumental version only on the
other, says Miura, so that buyers are
encouraged to sing along with the
music for themselves.

And a series of singles priced
$1.60 will, he says, have music only
on one side. He adds: “It’s time
someone in Japan had the courage
to try this kind of experiment to
stimulate sales.”
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Retailers Reporting Strong
Sales For New LP Product

By DAVID FARRELL

TORONTO—New product by
major acts 1s pulling customers
into stores nationwide. Several top
retail outlets report strong sales with
new album product by the Rolling
Stones, Roxy Music, Canadian acts
the Headpins and Toronto, Blondie
and Paul McCartney.

A number of chains report an in-
crease in Chargex and American Ex-
press sales in the past quarter, as op-
posed to cash sales. However, this
trend is by no means universal;
many independent stores report
little to no increase in charge cards,
averaging cash to credit at approxi-
mately a 70/30 ratio.

The top selling album at retail for
the past six weeks in Canada has
been Australian band Men At Work,
launched by CBS in the first two
months of the new year. Sales have
been mostly generated by FM air-

play and in-store play; AM airplay
has only just started happening on a
national scale in the past four weeks.

Another Australian band having
an impact here is Mental As Any-
thing, with a compilation entitled
“Cats & Dogs.” FM airplay com
bined with AM response to the
single, “Too Many Times,” has
helped give the band a high profile
on radio here. Retail sales are ex-
pected to result from it.

Other top sales items include A
Flock Of Seagulls, Queen, Split Enz
and Toto.

Retailers responding to the ques-
tion of what is selling all sounded
positive about the influx of new
product by the Rolling Stones, Gen-
esis, REO Speedwagon et al., most
suggesting that the combined clout
of these acts, along with others like
Queen, will help create a buzz of ex-
citement about records once again.

CBS Arm Gets Foreign Release For LP

TORONTO-—CBS Direct Market-
ing has secured foreign release on a
swing jazz medley album digitally
recorded in Canada. It is the first
time the special marketing wing has
secured outside Canada distribution
for its domestic product.

Titled “Swing Fever,” the album
is being marketed here through re-

- tail at the present time, but come

fall, the company will be buying
television time to further promote
the package.

According to director of the spe-
cial marketing department, Len
Friedman, the album was recorded
in less than 24 hours and total time
in the studio for mixing and editing
was about five working days.

The swing medley album utilizes
18 of the top session players in the
city, such as Moe Koffman, Eugene
Amaro, Rob McConnell, Guido
Basso, Ed Bickert and Tom Sez-
neniack.

The album is to be released by
CBS in Venezuela next month and is
scheduled for European release in
September.

Other direct marketing packages
set to go this year include a new Jim
Nabors compilation, a double set
culled from catalog repertoire that is
gospel and hymn oriented. His pre-
vious MOR anthology, “Magic
Moods,” sold about 165,000 copies,
the company claims. The depart-
ment is also finalizing rights on ma-
terial for a double Julio Iglesias LP
which is to incorporate CBS and ear-
lier Decca/Polydor material. Inter-
estingly, the double package will
feature Iglesias singing in French,
Italian and Spanish. The majority of
the material is in French, however,
and because of this, the package will
be marketed intensively in Quebec
and to a lesser extent in English
Canada.

Ready Sets Global Pacts

TORONTO-Locally based inde-

pendent Ready Records is going in-
ternational after a year of estab-
lishing an identity at home. In the
past week, the label has announced
foreign deals for two of its acts.
" The major signing is the Spoons to
A&M worldwide outside of Canada.
First release by A&M U.S. will be a
12-inch single, “Nova Heart,” which
is scheduled for July.

Also announced is a deal for com-
mercial jazz aggregate Manteca,
which has its debut album released
in France on the Polydor label, also
in July.

The Spoons’ deal is considered
important because it is Ready’s first
worldwide arrangement. The project
germinated earlier last year when
the band’s debut album was re-
leased, according to label co-owner
Andy Crosbie. Good reviews and re-
gional airplay followed, and as a re-
sult, it was decided to take the band
in a slightly different tack. British
producer John Punter was brought
in to add an “edge” to the band’s
sound. The single was recorded in
Toronto and mixed at Air Studios in
Monserratt.

Punter’s name was brought up in
discussions for production by Qual-
ity label manager Larry McRae,
who knew him through his work
with British band Japan, a progres-
sive rock act which was at one time
distributed in the market by Quality.

To date, the Spoons single has

been one of the label’s most success-
ful national hits. The record is
charted on both CHUM-FM and
Q107 in this city, along with num-
bers at a number of leading top 40
oriented stations across the country.
Crosbie also points out that retailers
have been doing well with it, even
though it carries a suggested list
price of $4.98. In July, the band rec-
ords its second album, again using
Punter.

Folk Festival
Lineups Set

TORONTO—Lineups for two of
Canada’s largest annual folk festi-
vals have been announced. Between
them more than 150 folk acts will be
performing in Vancouver and Win-
nipeg this summer.

The ninth annual Winnipeg Folk
Festival is on with an initial lineup
nually attracts as many as 30,000
outdoor music lovers. Major acts in-
clude Valdy, Murray McLauchlan,
John Lee Hooker, Ken Whitely and
Alan Stivell.

The following weekend, July 16-
18, the fifth annual Vancouver Folk
Festival is on with an initial line-up
which boasts some 58 acts, including
Country Joe McDonald, Tony Bird,
Vancouver songstress Ferron, the
Flying Karamazov Brothers and To-
ronto-based folk act Stringband.
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BRITAIN

(Courtesy of Music Week)

As of 6/19/82

SINGLES
This Last
Week Week
1 1 GOODY TWO SHOES, Adam Ant,
CBS
2 3 TORCH, Soft Celi, Some Blzzare
3 9 'VE NEVER BEEN TO ME,
Charlene, Motown
4 4 THE LOOK OF LOVE, ABC,
Neutron
5 2 HOUSE OF FUN, Madness, Stiff
[] 6 HUNGRY LIiKE THE WOLF, Duran
Duran, EMI
7 17 I'M A WONDERFUL THING
(BABY), Kid Creoie &
Coconuts, Ze/island
8 5 FANTASY ISLAND, Tight Fit, Jive
9 NEW WE TAKE MYSTERY, Gary
Numan, Beggars Banquet
10 22 WORK THAT BODY, Diana Ross,
Capitoi
1 10 3 X 3 (EP), Genesls, Charisma
12 7 MAMA USED TO SAY, Junior,
Mercury
13 8 ONLY YOU, Yazzo, Mute
14 14 | WANT CANDY, Bow Wow Wow,
RCA
15 27 DO | DO, Stevie Wonder, Motown
16 13 CLUB COUNTRY, Assoclates,
Assoclates
17 20 THE TELEPHONE ALWAYS
RINGS, Fun Boy Three,
Chrysalls
18 NEW INSIDE OUT, Odyssey, RCA
19 24 THE BACK OF LOVE, Echo &
Bunnymen, Korova
20 11 ISLAND OF LOST SOULS,
Bilondie, Chrysalls
21 23 BRAVE NEW WORLD, Toyah,
Safari
22 12 FORGET ME NOTS, Patrice
Rushen, Elektra
23 25 FIREWORKS, Slouxsie &
Banshees, Poiydor
24 38 1KO iKO, Natasha, Towerbell
25 34 BEATLES MOVIE MEDLEY,
Beatles, Parlophone
26 18 THE NUMBER OF THE BEAST,
iron Maiden, EM!
27 NEW NO REGRETS, Midge Ure,
Chrysalis
28 NEW GOIP’G TO A GO GO, Rolling
Stones, Rolling Stones
29 28 AFTER THE GOLDRUSH, Prelude,
Atter Hours
30 NEW A NIGHT TO REMEMBER,
Shalamar, Solar
31 29 TEMPTATION, New Order,
Factory
32 NEW LAS PALABRAS DE AMOR,
Queen, EMI
33 NEW AVALON, Roxy Music, EG
34 15 | WON'T LET YOU DOWN, PhD,
WEA
35 NEW KO IKO, Belle Stars, Stift
386 NEW SPACE AGE LOVE SONG, A
Flock Ot Seagulls, Jive
37 NEW SHE DON'T FOOL ME, Status
Quo, Vertigo
38 NEW ABRACADABRA, Steve Milier
Band, Mercury
39 NEW MURPHY'S LAW, Cheri, Poiydor
40 19 GIRL CRAZY, Hot Chocolate, Rak
ALBUMS .
1 3 AVALON Roxy Music, EG/Polydo
2 2 THREE SIDES LIVE, Genesis,
Charisma/Phonogram
3 1 COMPLETE MADNESS, Madness,
Stitt
4 § STILL LIFE, Rolling Stones,
Rolilng Stones
5 4 RIO, Duran Duran, EMI
6 NEW THE CHANGELING, Toyah, Safarl
7 12 WINDSONG, Randy Crawford,
Wamer Bros.
8 7 THE NUMBER OF THE BEAST,
Iron maiden, EMI
9 8 ORIGINAL MUSIQUARIUM 1,
Stevie Wonder, Motown
10 6 NIGHT BIRDS, Shakatak, Polydor
1" 18 ARE YOU READY, Bucks Fizz,
RCA
12 186 TROPICAL BANGSTERS, Kid
Creole & Coconuts, Ze/Island
13 17 HOT SPACE, Queen, EMI
14 11 PELICAN WEST, Haircut One
Hundred, Arista
15 13 SULK, Associates, Associates
16 10 LIVE IN BRITAIN, Barry Manilow,
Arista
17 19 TUG OF WAR, Paul McCartney,
Pariophone
18 15 CHARIOTS OF FIRE, Vangeils,
Polydor
19 9 THE HUNTER, Blondie, Chrysalis
20 24 LOVE SONGS, Barbra Streisand,
CBS
21 39 ASIA, Asia, Geffen
22 NEW TROOPS OF TOMORROW,
Exploited, Secret
23 21 1982, Status Quo, Vertigo
24 14 THE EAGLE HAS LANDED,
Saxon, Carrere
25 23 THE CONCERTS IN CHINA, Jean
Michel Jarre, Polydor
26 NEW NON STOP EROTIC CABARET,
Soft Cell, Some Bizzare
27 30 SCREAMING BLUE MURDER,
Girlschool, Bronze
28 22 COMBAT ROCK, Clash, CBS

29
30
3

32
33
34

35
36

kY4
as
39

40

28
36
27

26
3N
33

32
25

20
28
NEW

38

JI, Junlor, Mercury/Phonogram

PEARLS, Elkle Brooks, A&M

DIAMIND’ Spandua Ballet,
Reformation

THE DRUM, Japan, Virgin

SELECT, Kim Wilde, Rak

BAT OUT OF HELL, Meat Loaf,
Eplc/Cleveland Int'l

DARE, Human League, Virgin

PINKY BLUE, Altered images,
Epic

CHARTBUSTERS, Varlous, Ronco

FUN BOY THREE, Chrysaiis

WE ARE ... THE LEAGUE, Anti-
Nowhere League, WXYZ

THE SLIDE AREA, Ry Cooder,
Warner Bros.

CANADA

(Courtesy Canadian Broadcasting Corp.)

This
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As of 6/16/82
SINGLES

Week Week

1

2
3

12

13

14

w N

o B

10

This

1

5
3

19

12
NEW

NEW

14

-

® W

10

6
NEW

EBONY & IVORY, Paui McCartney
& Stevie Wonder, CBS

ROSANNA, Toto, CBS

HEAT OF THE MOMENT, Asia,
Geffen

867-5309/JENNY, Tommy Tutone,
cBS

CRIMSON & CLOVER, Joan Jett
& Blackhearts, Boardwalk

I'VE NEVER BEEN TO ME,
Charlene, Motown

BODY LANGUAGE, Queen,
Elektra

SiIX MONTHS IN A LEAKY BOAT,
Split Enz, A&M

WHO CAN IT BE NOW, Men At
work, CBS

HURTS SO GOOD, John Cougar,
Riva

THE OTHER WOMAN, Ray Parker
Jr., Arista

LOVE'S BEEN A LITTLE BIT
HARD ON ME, Juice Newton,
Capitol

EMPTY GARDEN (HEY HEY
JOHNNY), Eiton John, Geffen

DON'T TALK TO STRANGERS,
Rick Springfleid, RCA

ONLY THE LONELY, Motels,
Capitol

DON'T YOU WANT ME, Human
League, Virgin

WHEN IT'S OVER, Loverboy, CBS

CAUGHT UP IN YOU, .38 Special,
AZM

LOVE PLUS ONE, Haircut One
Hundred, Arista

| LOVE ROCK'N'ROLL, Joan Jett
& Blackhearts, Boardwaik

ALBUMS

TUG OF WAR, Paul McCartney,
CBS

ASIA, Geffen

BUSINESS AS USUAL, Men At
Work, CBS

TIME & TIDE, Split Enz, A&M

SUCCESS HASN'T SPOILED ME
YET, Rick Springfield, RCA

DIVER DOWN, Van Halen, Warner
Bros.

| LOVE ROCK’N'ROLL, Joan Jett
& Blackhearis, Boardwalk

CHARIOTS OF FIRE, Vangelis,
Poiydor

FREEZE-FRAME, J. Geils Band,
EMi America

ALDO NOVA, CBS

WEST GERMANY

(Courtesy Der Musikmarkt)

Last

As of 6/21/82
SINGLES

Week Week

1
2

3
[}

14
15
16
17

1

2

[}
3

14
NEW
19
"

EBONY & IVORY, Paul McCartney
& Stevie Wonder, EMI

DA DA DA ICH LIEB DICH
NICHT, Trio, Mercury

ROSEMARIE, Hubert Kah, Polydor

EIN BISSCHEN FRIEDEN, Nicole,
Jupiter

SOMMERSPROSSEN, UKW,
Teldec

MAID OF ORLEANS, Orchestral
Manouevers In The Dark,
Dindisc

CARBONARA, Splitt, CBS

ICH WILL SPASS, Markus, CBS

DER KOMMISSAR, Falco, Gig

VIEW FROM A BRIDGE, Kim
Wilde, Rak

| LOVE ROCK’N'ROLL, Joan Jett
& Blackhearts, Boardwalk

DOWN UNDER, Men At Work,
CcBS

FELICITA, Al Bano & Romina
Power, Baby

UNA NOTE SPECIALE, Alice, EM!

ADIOS AMOR, Andy Borg, EMI

TAXI, Jawoll, Phonogram

SHIRLEY, Shakin' Stevens, Epic

For Spanish-language hits in
Spanish-speaking countries, see
Billboard En Espanol.

18 27 HURRA, HURRA, DIE SCHULE
BRENNT, Extrabreit, Reflekor
19 17 ON THE ROAD AGAIN, Barabas,
Hansa
20 15 THE LION SLEEPS TONIGHT,
Tight Fit, Jive
21 20 OH SHOOBY DOO DOO LANG,
Aneka, Hansa
22 16 HIP HAP HOP, Spargo, Polydor
23 25 UND GANZ DOLL MICH, Rolf &
Selne Freunde, Polydor
24 NEW MESSAGGIO, Alice, EMI
25 18 | WON'T LET YOU DOWN, PhD,
WEA
26 NEW SCHICKERIA, Spider Murphy
Gang, EMI
27 23 NEW FANTASY ISLAND, Tight
Fit, Teldec
28 28 EIN JAHR (ES GEHT VORAN),
Fehifarben, EMI
29 NEW JUST AN ILLUSION, Imagination,
Ariola
30 NEW HOME BERGE, Frl. Menke,
Polydor
ALBUMS
1 3 TUG OF WAR, Paul McCartney,
EMI \
2 2 EYE IN THE SKY, Alan Parsons
Project, Arista
3 1 85555, Spiitf, CBS
4 6 SELECT, Kim Wiide, Rak
§ NEW AVALON, Roxy Music, Polydor
6 § HOT SPACE, Queen, EMI
7 4 TRIO, Trio, Mercury
8 10 ICH WILL LEBEN, Peter Maffay,

Metronome

19 THE CONCERT IN CENTRAL
PARK, Simon & Garfunkel, CBS

DIE SCHOENSTEN MELODIEN
DER WELT, Orchestwer
Anthony Ventura, Arlola

DOLCE VITA, Spider Murphy
Gang, Electrola

MEINE HOEHEPUNKTE, Hubert
Kah Mit Kapeile, Polydor

ASIA, Geffen

RUER USSZESCHNIGGE, BAP,
Musikant

WELCH EINLAND, WAS FUER
MAENNER, Extrabreit,
Metronome

NEW KEULE, Udo Linderberg,
Teldec

BUSINESS AS USUAL, Men At
Work, CBS

BEST MOVES, Chris Burgh, A&M

ARCHITECTURE & MORALITY,
Orchestral Manouevers In The
Dark, Virgin

FIVE MILES OUT, Mike Oldfield,
Virgin

10° 7

13 NEW
14 17

15 NEW

16 16
17 NEW
18 12
19 18

20 14

ITALY

(Courtesy Germano Ruscitto)
As of 6/16/82

SINGLES
This Last
Week Week
1 1 LAVOCE DEL PADRONE, Franco
Barrlato, EMI
2 3 COLLEZIONE, Riccaro Fogii,
Paradiso/CGD-MM
3 2 COCCIANTE, Richard Cocclante,
RCA
4 6 E...PENSO A TE, Ricchi E.
Poveri, Baby/CGD-MM
5 7 PALAS PORT, Pooh, CGD-MM
6 4 TUTTA SAN REMO 82, Varlous,
EMI
7 10 THE NUMBER OF THE BEAST,
iron Malden, EM!
8 § BODY TALK, Imagination,
Panarecord
9 15 HOT SPACE, Quinn, EMI
10 16 ALIBY, America, EM!
1" 8 TUG OF WAR, Paul McCartney,
EMI
12 9 HIGH IN THE SKY, Aian Parson
Project, Arista-CGD
13 12 HOLLYWOOD HOLLYWOOD,
Roberto Vecchloni, CGD-MM
14 NEW FLASH IN THE NIGHT, Secret
Service, Ricordl
15 18 RENAISSANCE Village People,
Vop/CGD-MM
16 14 DESINTO DEi NAVIGANTI, Gianni
Togni, Paradiso-CGD MM
17 NEW LAMETTE, Pettore, Ariston-
Ricordl
18 NEW Ti STRINGERO, Nada, PolyGram
19 17 30 X 80 VOL 2, Various Arlists,
CGD-MM
20 19 ASIA, Asia, CBS

Italian Music Gets
Stateside Boost

MILAN—A show aimed at im-
proving the image of Italian music in
the U.S. will take place Sept. 15 at
the New York Palladium under the
billing “Rockitalia "82.”

The show will feature top Italian
stars such as Alberto Fortis. Lore-
dana Berte and Matia Bazar along-
side leading American artists.

www.americanradiohistorv.com

HAARLEM—The progressive
modernization of the CBS manufac-
turing complex here took a major
step forward June 3 with the official
reopening of the rebuilt printing
plant. The original plant was 75 per-
cent destroyed in September. 1980
by a fire which did nearly $2 million
worth of damage.

Opening ceremony of the new
plant, which cost $3.4 million, was
performed by HRH Princess Mar-
griet of the Netherlands.

The CBS manufacturing operation
in Haarlem is the largest CBS plant
in Europe and the only one with its
own printing operation.

When CBS acquired the complex
in 1969 it was manufacturing two
million albums and two million sin-
gles annually as well as producing
the necessary labels and sleeves. To-
day, annual production is 35 million
albums, 15 million singles and 10
million cassettes, plus sleeves. post-
ers, bookets and inlay cards and 100
million labels.

After escorting guests on a tour of
the plant, Peter Bouwens, general

LONDON-—Synthesizer musi-
cians and others involved in the cur-
rent crop of electro-pop chart hits
are striking out at the recent motion
passed by some members of the mu-
sicians’ union here, aiming to either
ban or restrict the use of electronic
instruments in both live and re-
corded work (Billboard, June 6).

The union move was precipitated
by Barry Manilow’s recent UK.
Tour, when synthesizers were used
to simulate arrangements for a
sizeable band of conventional in-
struments.

Electronic Synthesizer Sound
Projects, an organization concerned
with the “research, development and
promotion” of electronic sound in-
struments, has received much corre-

International

DESTROYED BY FIRE

CBS Reopens Haarlem Plant

By WILLEM HOOS

manager, recalled the night of the
fire and said that despite the fact
that three quarters of the building
was destroyed, the presses were
producing labels again within 12
hours and within 48 hours the print-
ing facility had been relocated in
temporary buildings so that work
could go on.

Allen Davis, president of CBS In-
ternational, said the printing plant
was the most modern and efficient
facility of its kind anywhere in the
world.

According to Pat Hurley, CBS In-
ternational vice president, oper-
ations, LP production at the plant in
the five years since 1977 has in-
creased 92 percent, from I8 million
to 34 million. Despite an increase in
the cost of living and salaries, unit
costs had been reduced by 3 percent.

In the same period, singles pro-
duction had increased 117 percent
from five million to eleven million,
with the same unit costs, and cassette
output had jumped 112 percent
from four million to eight and a half
million with a unit cost decline of 7
percent.

sz OPPOSE PROPOSED BAN sy

“Electronic’ Acts Fight Back In UK.

spondence from musicians and pro-
ducers anxious about the possible
implications of any moves to ban
synthesizers. To this end it hasset up
a union of sound synthesists to com-
municate ideas and “for the future
defense and promotion of electronic
music.”

A statement issued by the new
group reads: “Although we feel this
particular motion by certain M.U.
members is probably based on para-
noia about their own musical capa-
bilities and certainly suggests a lack
of understanding towards the role of
synthesizers in the development of
music, we think it is reasonable to
prepare to make a stand against the
attitudes of members of a union that
promotes its activities under the
banner ‘advancing today’s music.’”

EXPORTS ALSO DECREASE

VIENNA—Further
recession in the Austrian record in-
dustry is provided by figures show-
ing a steady fall in the value of im-
ported disks over the last three years.

In the last boom year, 1979, im-
ports were worth $15.6 million at
factory prices. In 1980 the figure fell
to $14.1 million and last year to
$13.9 million.

Analyzed by territory, the figures
show $11 million of the 1981 total
coming from West Germany $1.1
million from the Netherlands,
$643,000 from the U.K., $389,000
from Switzerland and $225,000 from
Italy, with American imports worth
$216,000.

The downward trend in imports
was matched by a similar drop in the
value of Austrian exports. In 1980
the total value was $1.95 million,
and last year $1.62 million. Switzer-
land was the largest market, taking
$577,000 woth of product, with West
Germany taking $479,000 worth.
Exports to the U.S. were worth
$46,000 in 1981.

A similar pattern affected pre-re-
corded cassette trade, where 1981’s

imports were $5.39 million, 30%

evidence of

Imports Down In Austria

down on the previous year, with
West Germany tapes providing $4.6
million, or nearly 85%, of the total.

Cassette exports increased slightly
however, from $1.95 million in 1980
to $2.14 million last year, around
45% going to West Germany
($949,000), followed by Switzerland
($686,000), Italy ($262,000) and
France ($80,000).

New Headquarters
For A&M Europe

PARIS—A&M Records has
moved its European headquarters to
a historic building on the Boulevard
Murat here, one of the first concrete
structures to be built in Europe.

The new base houses A&M Rec-
ords Europe S.A. (Marcus Bicknell,
managing director; Cathy Oude-
mans, promotion director; Russ
Curry, marketing director, and Da-
vid Clapham, financial director, rec-
ords and publishing), plus the new
Rondor Music France under the di-
rectorship of Jeremy Jones.

Address of the new building is 95
Boulevard Murat, Paris 75016.
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~ GeneralNews

Arc Creative Management Inc.
(ACM), formed by Shel Freund as a
talent management firm. First acts
represented are jazz pianist Herman
Foster, singer Sharon Fisher and
singer / songwriter / keyboardist
Ricky Williams. Address: 250 W. 57
St., New York, N.Y. 10019; (212)
581-0190.

* A *

Xeres Records, a division of Chi-
nito Productions, formed by Nick
and Jane Heyl. Other staffers in-
clude Mike Heyl, Tom Rivers, Mike
Settle and Ross Meurer. First release
is “Looking For The Sunshine” by
the Kingston Trio. Address: P.O.
Box 727, Norwich, Vt. 05055; (805)
649-8880.

* kK

Aanco Records, formed by Jay
Angello. First release is a parody en-
tiled “Everything You've Always
Wanted To Know About Colorado
That John Denver Forgot To Tell
You.” Address: P.O. Box 4279,
Woodland Park, Colo. 80863; (303)
687-3017.

* ok K

Sky Riders Music (BMI), formed
by Jed Harrison, for country music
publishing and production. Associ-
ated label is Sky Riders Records.
Address: P.O. Box 5059, Richmond,
Calif. 94805; (415) 233-6451.

* A K

Watercolor Productions, formed
by George Wienbarg for radio and
television production. First project is
“Kicker Country,” a 13-part country
music tv series. Address: 45 First
Ave., New York, N.Y. 10003; (212)
777-6168.

*x Kk X

Silver Tours International Inc.,
formed by Arnie Silver for concert
promotion service, including the hir-
ing of sound, lights, crews, and all
travel services, plus handling ad-
vance work with management firms
and promoters. First tour package is
Gary U.S. Bonds. Silver was head of
artist operations for Aucoin Man-
agement, handling Kiss, Starz and
Billy Idol, as well as tour manage-
ment for Pat Benatar. Address: 1290
Ave. of the Americas, New York,
N.Y. 10019; (212) 399-0090.

*x *x *

The Music Agency, formed by
Rob Kahane and Mark Shimmel,
formerly with American Manage-
ment, for booking. First acts signed
include the Plimsouls, Robert
Palmer, the Textones, Great Build-
ings, 20/20, John Stewart, Elvin
Bishop, the Unknowns, Richard
Page and Jamie James and the
Kingbees. Address: 14995 Dickens
St., Sherman Oaks, Calif. 91403,
(213) 906-3040.

*x *x %

Polymedia Inc. and its subsidiary

__ New Componies_}

company, Polymedia Productions,
formed by Jeffrey Jampoi. Other
personnel include engineer/copro-
ducer David Goldstein and produc-
ers Al McKay and David Weiss. Ad-
dress: 8500 Wilshire Blvd., Beverly
Hills, Calif.; (213) 652-6165.

* KA K

Crosby Avenue Records, an inde-
pendent label with publishing and
booking divisions, formed by Derek
David, Yvonne Pagan .and Benja-
min Pagan. First release is “Let’s
Make A Memory” by C K. Dexter-
Haven. Address: P.O. Box 447,
Brooklyn, N.Y. 11207, (212) 277-
0052 and (212) 827-7298.

* A K

Artist’s House Inc., formed by
John Snyder, and RMS Triad Pro-
ductions, formed by Bob Szavner, as
a joint venture. First releases are
“Are You Glad To Be In America”
by James “Blood” Ulmer and
“Where Flamingos Fly” by the Gil
Evans Orchestra. Address for Art-
ist’s House: 40 W. 37 St., New York,
N.Y. 10018; (212) 594-9435 or
(212) 826-6920. Address for RMS
Triad: 6267 Potomac Circle, W.
Bloomfield, Mich. 48033, (313) 661-
5167 or (313) 585-8887.

* Kk K

American Commercial Enter-
prises, a jingle company formed by
Don Casale and Joe Costanvo, Ad-
dress: 377 Plainfield St., Westbury,
N.Y. 11590; (516) 333-7898.

*x *x %

Versepto Records, a new inde-
pendent label, formed by Otto Jack-
son and Kim Jackson. First release is
“Women Are Human” by Clay
Hammond. Address: 13906 Ventura
Blvd., Suite 146, Sherman Oaks,
Calif., 91423, (213) 872-0698.

Atlantic Bows
Reissue Series

NEW YORK — Atlantic Records
has introduced a new line of reissues
of “contemporary classics” under
the Atantic/Deluxe label.

The first four albums released are
Ray Charles, “A Life In Music,” a
five-record boxed set containing 48
selections; Professor Longhair, “The
Last Mardi Gras,” a double-album re-
Mardi Gras,” a double-album re-
corded live in New Orleans; Albert
King, “Masterworks,” a two-record
set containing 1960s recordings for
Stax and 1970s issues on the Utopia
and Tomato labels; the Coasters,
“Young Blood,” a double album
spanning the group’s recording ac-
tivity from 1954 to 1968.

A special promotional LP entitled
“Deluxe Deluxe” is being produced.,

Billboard
JAPAN
(Courtesy Muslic Labo)
As of 6/12/82
SINGLES
This Last
Week Week

1 1  MADONNA TACH! NO LULLABY,
Hiroml iwasakl, Victor (Niv/
Gelel)

2 3 SEKIDOLOMACH! DOKKI,
Kumiko Yamashita, Nippon
Columbia (Watanabe)

3 2 NAGISA NO BALCONY, Setko
Matsuda, CBS/Sony (Sun)

& 7 OMAENI CHECK IN, Kenji
Sawada, Polydor (Watanabe)

B 6 OTOKONO KUNSHO, Dalsuki E
Shima, King (NTV/Crazy Rider)

6 9 KITASAKABA, Takashl
Hosokawa, Nippon Columbla
(JCM/Burnig)

7 NEW NATSU NO HEROINE, Naoko
Kawal, Nippon Columbla
(Gelel)

8 4 HARAJUKU KiSS, Toshlhiko
Tahara, Canyon (Janny's)

9 5§ SILHOUETTE ROMANCE, Junko
Chashl, Nippon Phonogram
(Kitajlma/Geiel)

10 8 YUWAKU, Miyukl Nakajima,
Canyon (Yamaha)

1 10  AMAKU KIKENNA KAORI,
Tatsuro Yamashita, RvC
(Nichlon)

12 12 ON THE MACHINE, Tetta
Sugimoto, Nippon Columblia,

[ (Oftice)

13 NEW YES-YES-YES, Of Course,
Toshiba EMI (Falrway/PMP)

14 14  NIJHRO THE NIGHT CLUB,
Southern Ali Stars, Victor
(Amuse/PMP)

15 16 TEREBI NO KUNIKARA, iyo
Matsumoto, Victor (Bond/
Nichion)

16 11 NAI-NAI-16, Shibugakital, CBS/
Sony (Janny's)

17 NEW KIBUN WA GYAKKO SEN, Takao
Kisugi, Kitty (Kitty/ JCM/PMP)

18 20 SHIAWASENITSUITE, Masashi
Sada, Freefilight (Masashl)

19 13 FURARETE BANZAI, Masajlko
Kondo, RVC (Janny’s)

20 15 YES MY LOVE, Elkichi Yazawa,
Warner-Ploneer (Cokestock)

ALBUMS

1 1 PINEAPPLE, Selko Matsuda,
BCS/Sony

2 2 OHINARU AIYO YEMEYO,
Chiharu Matsuyama, News

3 4 SOMEDAY, Motoharu Sano, Epic/
Sony

4 3 TUG OF WAR, Paul McCartney,
Toshiba-EMI|

5 5 KANSUIGYO, Mlyuki Nakajima,
Canyon

6 8 BIOGRAPHY Il (Two), Takao
Kisugl, KI Kitty

7 NEW NOW AND FOREVER, Air Supply,
Nippon Phonogram

8 6 NIAGARA TRIANGLE Vol. 2,
Elichi Ohotaki And Others,
CBS/Sony

9 7 DIKISHIMETE ONLY YOU,
Kumlko Yamashita, Nippon
Columbla

10 18 DAISUKE INOCHI, Daisuke
Shima, Victor

1 9 FOR YOU, Tatsuro Yamashita,
RVC

12 14  JUST ANOTHER DAY IN
PARADISE, Bertie Higglns,
CBS/Sony

13 NEW JADE, Shinjl Tanimura, Polystar

14 11 NIAGARA SONG BOOK, Eiichl
Ohotaki, CBS/Sony

15 19 WONDERFUL TIME, Kenjl
Sawada, Polydor

16 12 ASIA, Asia, CBS/Sony

17 16 OCEAN BREEZE, Masayoshi
Takanaka, Kitty

18 NEW RESTRATION, Masatoshi
Nak , Nippon Columb

19 NEW DE NINA A MUJER, Juilo
Iglesias, Epic-Sony

20 NEW SUMMER SENSATION, Yoshie
Kashiwabara, Nippon
Phonogram

AUSTRALIA

(Courtesy Kent Music Report)
As of 6/17/82

SINGLES
This Last
Week Week
1 6 I'VE MEVER BEEN TO ME,

Chariene, Motown

2 1 MICKEY, Tony Basli,
Raciaicholce

3 3 KEY LARGO, Bertle Higgins, Epic

4 § HAVE YOU EVER BEEN IN LOVE,

Lec Sayer, Chrysalis

5 4 EBONMY & IVORY, Paul
Mciartney, Parlophone
6 10 SIX MONTHS IN A LEAKY BOAT,
Split Enz, Mushroom
7 2 | LO¥E ROCK'N ROLL, Joan Jett
& Elackhearts, Liberation
8 11 DON'T YOU WANT ME, Human
League, Virgin
9 19  HUNGRY AS A WOLF, Duran
Duian, EMJ
10 16 LOVE PLUS ONE, Halrcut One
Hundred, Arista
1 7 FREEZE FRAME, J. Gells Band,
EMI America
12 13 ONE PERFECT DAY, Littie
Heroes, EMI
13 NEW DON'T TALK TO STRANGERS,
Rick Springfield, Wizard
14 8 IT MUST BE LOVE, Madness,
Stitt
15 NEW CAT PEOPLE (PUTTING OUT
THE FIRE), David Bowle, MCA
16 NEW VIEW FROM A BRIDGE, Kim
Wilde, Rak
17 12 LION SLEEPS TONIGHT, Tight
Fit, Jive
18 9 BODY & SOUL, Jo Kennedy,
Mushroom
19 NEW CONTROVERSY, Prince, Warner
Bres.
20 NEW TEMPORARY HEARTACHES,
Swanee, WEA
ALBUMS
1 5 TIME & TIDE, Split Enz,
Mushroom
2 1 1982 WITH A BULLET, Varlous,
EMI
3 3 DARE, Human League, Virgin
4 2 TUG OF WAR, Paul McCartney,
Parlophone
5 6 CHARIOTS OF FIRE, Vangelis,
Palydor
6 NEW RIO, Duran Duran, EMI
7 7 CIRCUS ANIMALS, Colid Chisel,
WEA
8 4 HITWAVE '82, Various, Polystar
9 9 BUSINESS AS USUAL, Men At
Work, CBS
10 8 DAYS OF INNOCENCE, Moving
Pictures, WBE
1 17 ORIGINAL MUSIQUARIUM |,
Stavie Wonder, Motown
12 12 COMCERT IN CENTRAL PARK,
Slmon & Gartunkel, Geffen
13 10 1 LOVE ROCK'N ROLL, Joan Jett
& Blackhearts, Liberation
14 13 ASIA, Geften
15 16 HOT SPACE, Queen, Elektra
16 NEW FRIENDS OF MR. CAIRO, Jon &
Vangelis, Poiydor
17 NEW HOT AUGUST NIGHT, Neil
Diamond, island
19 15  JUMP UP, Elton John, Rocket
20 11 JAMES BOND’S GREATEST
HITS, Various, Liberty
HOLLAND
As of 6/16/82
SINGLES
This  Last
Week Week
1 1 TUG OF WAR, Paul McCartney,
Odeon
2 2 HOT SPACE, Queen, EMI
3 3 EYE IN THE SKY, Alan Parsons

Project, Arista
STILL LIFE, Rolling Stones,
Roiling Stones

4 NEW

Hits Of TheWorld

' Copyright 1982, Billboard Publications. inc. No part of this publication may be reproduced. stored in a retrieval system, or transmitted, in any form
or by any means, electronic. mechanical, photocopying, recording. or otherwise, without the prior written permission of the publisher

5 6 SELECT, Kim Wilde, EMI
6 THE CONCERTS IN CHINA, Jean
Michel Jarre, Polydor
7 NEW AVALON, Roxy Music, EG
8 7 DORIS DAY EN ANDERE
STUKKEN, Doe Maar, Kiliroy
9 8 THE YOUNG MESSIAH, New
London Chorale, RCA
10 4 1V, Toto, CBS
ALBUMS
1 1 CAN'T TAKE MY EYES OFF OF
YOU, Boys Town Gang, Rams
Horn
2 3 GIRL CRAZY, Hot Chocolate, Rak
3 2 EIN BISSCHEN FRIEDEN/EEN
BEETJE VREDE, Nicole, Jupiter
4 7 SEVEN TEARS, Goombay Dance
Band, CBS
5 6 BLUE EYES, BZN, Mercury
6 NEW | WILL FOLLOW HIM, Jose,
Carrere
7 10 SURRENDER, Jon Anderson,
Polydor
8 8 DO YOU WANNA WANNA, Doily
Dots, WEA
9 NEW GOING TO A GO GO, Rolling
Stones, Rolling Stones
10 4 BABY MAKES HER BLUE JEANS
TALK, Dr. Hook, Mercury
SWEDEN
(Courtesy of GLF)
As of 6/15/82
This Last SINGLES
Week Week
1 1 EIN BISSCHEN FRIEDEN, Nicole,
Jupiter
2 2" EBONY & IVORY, Paul
McCartney, Parlaphone
3 7 YOUR'RE IN THE ARMY NOW,
Boltand, CBS
4 3 SHIRLEY, Shakin Stevens, Epic
5 4 VIEW FROM A BRIDGE, Kim
Wilde, Rak
6 9 JUST AN ILLUSION, imagination,
RB Records
7 5 CAT PEOPLE, David Vowle, ‘é
Bachsatreet Z
8 10 DAG EFTER DAG, Chips, Marlann n
9 NEW DER KOMISSAR, Falco, Gig N
Records a
10 NEW I'LL FIND MY WAY HOME, Jon & =
Vangelis, Polydor 74
ALBUMS 2
1 1 TUG OF WAR, Paul McCartney, -
EMI g
2 5 SELECT, Kim wilde, Rak r
3 NEW BELLA NOTTE, Dan Hylander & r
Ra] Montana Band, Amalthea g
4 6 HOT SPACE, Queen, EMI C
5 2 YES BOX ALLRIGHT, Hanson De &
Wolfe United, SWS-Mariann E
6 3 EBBA GROEN, Ebba groen,
Mistiur
7 4 MODIGA AGENTER, Freestyle,
sOs
8 8 EYE IN THE SKY, Alan Parson
Project, Ariola
4 NEW RIO, Duran Duran, EMi
10 9 COMBAT ROCK, Clash, CBS

CBS Holland Backs
Int’l Baseball Week

AMSTERDAM—For the third
successive year CBS Holland is to
co-sponsor the International Base-
ball Week, the sport’s most promi-
nent annual event in Europe, which
takes place August 14-22 in Haar-
lem, as part of the bicentennial cele-
brations between the United States
and the Netherlands.

Cost of the sponsorship, which
covers all printed materials, is
around 3$8,000. Teams appearing in-
clude the U.S. coast-to-coast selec-
tion.
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toast, at IDEA RECORDING STUDIOS toceiebrate the sale of over “2.000.000" ' . '
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Ginger Baker, as great as ever, on CGD Records with his latest album
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ORIGINAL MOTION PICTURE SOUNDTRACK—E. T. The Ex-
tra-Terrestrial, MCA MCA-6109. Produced by John Williams &
Bruce Botnick. Steven Spielberg's warmest and most inti-
mate space fantasy inspires an appropriately romantic, often
subdued score from Williams. That translates to an opening
title theme light years from the composer’s stirring, wide-
screen marches for earlier Spielberg and George Lucas proj-
ects. Fans of the movie—likely to be one of the summer’s big-
gest, as well as an enduring classic—will still flock to hear the
more dramatic lyricism of the themes developed for its flying
sequences, one of which has already been edited and retitled
as a single.

CHUCK MANGIONE—Love Notes, Columbia FC38101. Pro-
duced by Chuck Mangione. Mangione debuts on CBS after
many years on A&M with a pretty, melodic album featuring
the warm flugelhorn work that made him a star. "No Prob-
lem” and “To The '80s" are upbeat affairs, but most of the
album is in the soft to midtempo vein of his past hits “Feel So
Good" and “Give It All You Got."” The debate may rage as to
whether Mangione is a jazz or pop artist, but it's an academic
point: this album will sell in both markets.

QUINCY JONES—The Best, A&M SP-3200. Various produc-
ers. Jones' pre-“Dude” output may lack immediate identi-
fication with his vast new crossover constituency, but that
wrinkle could become a plus given the lower list price on his
intelligently assembled single disk anthology, part of A&M's
newly reinforced $6.98 catalog. With two huge "Dude” sin-
gles plus a third, radio-active cut (Patti Austin’s mesmeric
reading of Stevie Wonder's "'Betcha Wouldn't Hurt Me""), that
hook will introduce converts to Quincy's earlier triumphs on
‘Body Heat,” “Sounds. . .. And Stuff Like That” and “Walk-
ing In Space.”

TED NUGENT—Nugent. Atlantic SD19365. Produced by
Ted Nugent. A change of labels and management has not
mellowed Ted Nugent. The brass knuckles (see cover) and
killer guitar style are still there, as the great “Gonzo" of
rock'n’roll pays no heed to passing trends or fads. Also still
there is the early/mid seventies formula of slashing and
sometimes brilliant guitar work (give the man his due) built
atop a simple melody or riff. Nugent has written and arranged
all the songs here, plays lead guitar and six-string bass, and

. shares the lead vocals with Derek St. Holmes. Nugent's last

couple of LPs have been a bit disappointing chart-wise, and it
will be interesting to see how well this does.

GARY U.S. BONDS—0n The Line, EMI America S017068.
Produced by Bruce Springsteen, Miami Steve (Van Zant).
Bonds' latest continues in the hot party jam sound of his
Springsteen-produced comeback album “Dedication.” “Bring
Her Back” is the hottest track on the LP, recalling the energy
and dynamism of “This Little Girl,"” a top 15 pop hit a year
ago. Several ballads provide an effective change of pace, but
it's the uptempo rockers that will spark sales and radio and
dance floor play.

JOE COCKER—Sheffield Steel, island IL 9750 (Atlantic).
Produced by Chris Blackwell & Alex Sadkin. With original
manager Chris Blackwell helping to guide the production,
Cocker's first for Island here pares away much of the pop
scale that diluted his later A&M and Elektra/Asylum efforts.
Some first rate cover choices, including naturals like Jimmy
Cliff's ““Many Rivers To Cross," Randy Newman's “Marie” and
“Seven Days” by Bob Dylan could combine with the new la-
bel home to return the gritty soul stylist to AOR prominence.

EDDIE MONEY—No Control, Columbia FC37960. Produced
by Tom Dowd. Money made his first impact in 1978 with car
radio pop hits like “Two Tickets To Paradise.” On his latest
LP, producer Tom Dowd emphasizes his rock leanings on a
series of dense, textured anthems recalling Springsteen and
Petty. The overall result is a shift from a pop approach to
more of an AOR orientation. Money's record career has
slumped badly in recent years, but then much the same
could have been said of labelmates Toto, which suddenly find
themselves back in the top 10.

>
Country

THE STATLER BROTHERS—The Legend Goes On, Mercury
SRM14048. Produced by Jerry Kennedy. As usual, the Stat-
lers here again yield up a treasure of nostalgia and drollery by
way of their brisk, old-fashioned harmonies. Their trademark
has always been their strong material, and it shows itself in
every cut on this album—from the whimsical wordplaying of
“Whatever” to the bouncy rhythms of “How Do You Like Your
Dream So Far” to the melancholy-tinged remembrances in “A
Child Of The Fifties." The old hymn, “Life’s Railway To
Heaven,” allows the Statlers to show the roots of their musi-
cal style.

THE KENDALLS-Stickin' Together, Mercury SRM14046.
Produced by Roy Dea and the Kendalls. Although this newest
Kendalls release lacks a bit of the edge and drive of their pre-
ceding Muscle Shoals-cut “Lettin’ You In On A Feelin’,” it
facks none of the duo's finely-tuned harmonies or their care
with ‘material. The Kendalls have a lyrical blend sparked by
Jeannie Kendall's pure soaring soprano that transcends their
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PETER TOWNSHEND—AII The Best Cowboys Have Chi-
nese Eyes. Atco SD38149. Produced by Chris Thomas.
Peter Townshend's solo albums are more personal than
his work with the Who, but the same concerns about
love, sex, aging, stardom and commitment are still there.
There is a “Part Two" to the Who's ““Face Dances” here,
along with a stuttering semi-coherent “Communicate”
that cannot help recalling the ‘f-f-f-fade away” of much
younger days. Elsewhere “Uniforms” sounds like it could
fit into “Tommy.” The point, though, is not that Town-
shend is repeating himself, but that there are recog-
nizable musical and lyrical themes running through the
body of his work, and each new installment sounds fresh

and adds something new. This is a superior LP.

“cheating songs” reputation (though the obligatory salutes to
infideltiy are indeed present in such numbers as “Cheater's
Prayer” and "Sweet Temptation”). The Kendalls are un-
touchable at what they do best—honest country with no un-
necessary frills.

REBA MCENTIRE—Unlimited, Mercury 4047. Produced by
Jerry Kennedy. Singing with clarity and restraint, McEntire
distitls quality into each or these ten cuts. The lean produc-
tion stays on country ground, usually, but some instrumenta-
tion and melodies may attract pop listeners without heavy-
handedly relying on slick pop hooks. McEntire’s vocals are at
their strongest and most original on up-beat cuts such as
“What Do You Know About Heartache?"” with its haunting gui-
tar riff, “Old Man River (I've Come To Talk Again)” and the
rock-based “Can’t Even Get The Blues.”

CHARLY McCLAIN~Too Good To Hurry, Epic 38064. Pro-
duced by Chucko Productions. Somewhat of a departure from
the upbeat style of McClain's other records, this album moves
her into that growing middle ground between country and
pop. Her vocals show more delicacy and range than on some
earlier work, but the production is less country than ever—
and less down to earth. Most cuts are laced with swirling, dis-
cotheque strings, sweet backing vocals and electric piano,
but McClain's singing fortunately controls the mix on “Danc-
ing Your Memory Away,” “Crazy Hearts” and “Love This
Time.”

TAMMY WYNETTE—Soft Touch, Epic FE37980. Produced
by George Richey. What Wynette needs are more feisty,
women-on-her-own songs like “Another Chance” and “You
Still Get To Me In My Dreams" to sink her considerable vocal
talents into. What she does not need are syrupy lyrics and
heavily-arranged productions that drown her in a wash of or-
chestration. On tracks that are left clean and simple, Wynette
injects her own forceful convictions and comes off admirably.
But producers might do well to remember that in this particu-
lar artist’s case, less is impressively more.

\*ﬁkBl k%
CHERYL LYNN-—Instant Love, Columbia FC38057. Pro-
duced by Luther Vandross. Lynn has her best sales shot since
"Got To Be Real"” as a result of her linkup with Vandross, who
proves himself an effective and sympathetic outside pro-
ducer. Vandross even cowrote a couple of cuts and duets with
Lynn on another, Marvin Gaye's “If This World Were Mine.
The cuts range from the uptempo sexiness of "“Say You'll Be
Mine' to a pretty ballad like Ashford & Simpson’s “Betieve In
Me.” Most encouraging is that as a producer Vandross
doesn't overwhelm his artist's sound and style (recall
Rodgers & Edwards), but allows her to take the spotlight.

BOB JAMES-Hands Down, Columbia/Tappan Zee FC
38067 (CBS). Produced by Bob James. James' brassy, big city
fusion charts exemplify contemporary pop jazz and its use of
r&b rhythms, and this latest studio project is no exception.
Although there are numerous name performers listed among
the various ensembles featured here, it's still James' syn
thesis of taut funk-edged underpinnings and more tradition
ally melodic material that star. Expect pop and biack cross-
over action.

DAVID SANBORN—As We Speak, Warner Bros. 23650-1.
Produced by Robert Margouleff. After two consecutive num
ber one jazz LPs, the alto sax stylist understandably accen-
tuates the r&b tinge that made those predecessors major
crossover items at black FM outlets, while likewise stressing
an orchestral sweep through synthesizers and keyboards. As
always, Sanborn's soulful tone is the chief attraction, but this
time out he features guitarist Michael Sembello on two vocal
tracks, further cementing the link to radio play. Al! told, those
strategies augur a strong shot at three for three.

McCOY TYNER—Looking Out, Columbia FC38053. Pro-
duced by McCoy Tyner. The pianist's first for CBS takes ear-
lier flirtations with crossing over to a much more pointed
level, spotlighting several vocals from Phyllis Hyman, Carlos
Santana's typically smoldering guitar lines and frequent
rhythmic nods to fusion’s r&b cornerstone. At its most pro-
nounced, that strategy will doubtless dismay Tyner's oldest
fans, who'll miss the once clear echoes from his days in the
late john Coltrane’s quartets and quintets—that said, how-
ever, newcomers could well outnumber the defectors.

SREEES
First Time Aﬁi

CLOCKS—Boulevard ARZ37981 (CBS). Produced by Mike
Flicker. This four-man group from Wichita combines tough-
ness and swagger with a strong sense of melody and har-
mony. “She Looks a Lot Like You" recalls the clipped taut-
ness of the Cars, but other cuts showcase this band's own
particular strengths. The band wrote all the songs, which are
nicely framed by the production of rock veteran Mike Flicker
(Heart, Poco, Randy Meisner). Jerry Sumner is a compelling
lead singer;, drummer Steve Swaim is the main songwriter.

STRAY CATS—Built For Speed, EMI America ST-17070.
Produced by Stray Cats, Dave Edmunds & Hein Hoven. Over-
seas, where the rockabilly revival has proven more commer-
cially viable, this youthful trio has already captured a sizeable
audience. The jury is still out here, suggesting initial AOR re-
sponse could be mixed at best, but encouraging ticket sales
on the Cats’ recent U.S. tour, the imprimatur of co-producer
Edmunds and a clean, if sometimes too reverent recreation of
the original style give this band an edge over earlier imported
revivalists.

DAROL ANGER/BARBARA HIGBIE~Tideline, Windham Hill
C-1021. Produced by Darol Anger. As violinist with David
Grisman, Anger has already been part of the vanguard behind
the spread for acoustic, folk-derived chamber music into pop
and jazz retail and radio. Here, his vivid excursions are bal-
anced against Higbie's sly sophistication as a pianist and
composer, and the combination could spell another sleeper
triumph for Windham Hill, as well as another step closer to
the jazz mainstream, thanks to her gospe! and swing and
swing inflections.

Billboard's
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pop

KING CRIMSON—Beat, EG/Warner Bros. 23692-1. Produced
by Rhett Davies. The second album by a reconstituted Crim-
son quartet continues in the musically adventurous, but com-
mercially risky vein of last year's “Discipline.” For serious
rock fans, that means further evolution in the liquid interplay
of Adrian Belew and founder Robert Fripp's intricate, often
understated guitar parts, and more of Belew's verbal surreal-
ism.

SCHNEIDER WITH THE KICK—Exposed, Mirage WTG19357
(Atlantic). Produced by Helen Schneider. Helen Schneider
takes a chance here on the first cut, all but overextending her
not inconsiderable vocal skills. But soon she settles into her
groove with a European tinged, but still very mainstream pop
rock LP. This is not her first album, but her previous efforts
were MOR. Now Schneider has found rock'n'roll and the re-
sults are gratifying on all sides.

ADRIAN GURVITZ-Classic, Geffen GHS2014 (Warner). Pro-
duced by Adrian, Paul Gurvitz. Gurvitz debuts on Geffen with
an album that showcases his melodic strengths (he wrote all
the songs himself) and his instrumental prowess (he plays
guitar, synthesizers, and piano). It all comes together on “No
Fears In The Night,” a high-spirited rock anthem recalling the
night imagery and dense excitement of Bruce Springsteen
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KILLING JOKE—Revelations, Editions EG EGMD3 (JEM). Pro-
duced by Killing Joke and Conny Plank. Killing Joke, like fel-
low Englishmen the Cure, and Flipper in the U.S., plays very
unsettling music. Partly it's the gloomy and angry lyrics, but
also it's the slightly creepy voice that delivers them, the
overly busy drumming, and the groaning and droning guitars
and/or synthesizers. No massive AOR play for this one, for
sure, not until the cult grows strong enough to force it.
JIMMY RILEY—Put The People First, Shanachie Records
43005. Produced by Jimmy Riley. Jimmy Riley's vocal style
has been compared to both Sam Cooke and Teddy Pen-
dergrass, while his musical genre is stictly mainstream reg-
gae. This LP is a mixture of love songs, including the classic
“Since | Fell For You,” odes to sensimilla, and expressions of
Rasta popularism. With Robbie Shakespeare and Sly Dunbar
performing the rhythm chores, This LP has the-lilting yet
dreamy sound of the best of reggae.

ORIGINAL SOUNDTRACK—-Countryman, Mango MSTDA1 (Is-
land). Produced by Chris Blackwell. This is a double LP con-
taining music from “Countryman,” a film about a Jamaican
with “supernatural powers.” The music is reggae and much of
it is by Bob Marley. Also contributing are Wally Badarou, Steel
Pulse, Rico, Aswal, Dennis B. Brown, Toots & the Maytals,
Fabulous Five, Jah Lion, Human Cargo and Lee Perry. Over a
third of the material here is by Marley, and somehow it al-
ways sounds the best.

jozz

ART PEPPER—Roadgame, Galaxy GXY-5142 (Fantasy). Pro-
duced by Ed Michel. An ironic testament to the aito sax styl-
ist’s recent rebound as a productive, prolific stage and studio
player is the arrival of yet another satisfying live set the very
week he passed away (see separate story). Teamed with fre-
quent and favorite pianist, George Cables, and playing in the
quartet format that has yielded his best work, Pepper shines
throughout, and offers another turn on his original instru-
ment, clarinet.

TOMMY FLANAGAN-Confirmation, Enja ENJA 4014 (Poly-
Gram Classics). Produced by Horst Weber & Matthias
Winckelmann. The fleet pianist’s latest release for Enja here
is a coupling of '77 and '78 sessions again teaming him with
bassist George Mraz and Elvin jones. The highlights may in-
clude jazz and pop standards like the Charlie Parker title tune
and “How High The Moon,” but the playing is anything but
standard and the production fucid and straightforward.

RED GARLAND-Strike Up The Band, Galaxy GXY-5135 (Fan-
tasy). Produced by Ed Michel. As the title implies, this set
features the venerable pianist in an ensemble format, in this
case a sure-footed quintet featuring trombonist Julian Pries-
ter and tenorist George Coleman, as well as Ron Carter on
bass. The program is familiar, spanning Monk, Eilington and
Gershwin, but the performances sparkle.

JOHNNY GRIFFIN—To The Ladies, Galaxy GXY-5139 (Fan-
tasy). Produced by Orrin Keepnews & Johnny Griffin. Griffin’s
rich, tactile tenor sax phrasing is framed in a quartet setting
and applied to a mix of originals from Griffin and band mem-
bers Ron Mathews (piano) and Ray Drummond (bass). In-
cluded is a new three-part reprise for Gnffin’s own “Soft And
Furry.”

country

MARTY ROBBINS—Come Back To Me, Columbia FC37995.
Produced by Bob Montgomery. Robbins is mellowness per-
sonified in this collection of dreams, disappointments and
discoveries. His rich, balladeer voice soars effortlessly above
Montgomery's fush instrumental background to achieve a
sound that is at once oratorical and intimate. Standouts here
include Robbins' current single, “Some Memories Just Won't
Die.”

gospel

DEGARMO & KEY BAND—No Turning Back/ Live, Lamb & Lion
1063. Produced by Ed DeGarmo, Dana Key and Dan Brock.
While tending toward a pop/fusion sound, this two-record
live set does include a variety of styles, including blues, rock
and folk. Key's lead singing, while not spanning a wide me-
lodic or tonal range, usually succeeds in strutting, gliding or
pacing through the keyboard-and-guitar-based material

classical

DEBUSSY: LA MER, PRELUDE TO THE AFTERNOON OF A
FAUN, DANSES—Tietov, harp, St. Louis Symphony, Slatkin,
Telarc DG-10071. Slatkin succeeds well in drawing forth the
music's sensuous powers and the program is commercialy po-
tent. The premium production and pressing bring forth room
filling tone as the St. Louis Symphony shows off a French ac
cent and impressionistic palette. The graceful lines of

(Continued on puge 77)

Spotlight—The mast outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended— predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving 2 three star rating are not listed. Reviewers: Dave Dexter
Jr., Laura Foti, Paul Grein, Douglas E. Hall, Is Horowitz, Kip Kirby, Ro-
man Kozak, Irv Lichtman, Ed Ochs, Sam Sutherland, Robyn Wells,
Adam White.
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YOUNG HOPEFULS—Musicians await tryouts at New York’s Belasco The-
ater, where auditions are being held for “Rock’n’Roll: The first 5,000 Years,”
an upcoming Broadway musical.

‘First 5,000 Years’ Will
Put Rock History On B’way

By RADCLIFFE JOE

NEW YORK—The history of rock
from the early days of Elvis Presley
and Bill Haley & the Comets to the
present will be recreated on a Broad-
way stage this fall in a show tenta-
tively titled, “Rock’n’Roll: The First
5,000 Years.”

The show is being put together by
Bob Gill and Robert Rabinowitz,
who conceived the successful “Beat-
lemania” on Broadway a couple of
years ago. _

For “Rock’n’Roll: The First 5,000
Years,” they intend to avoid the le-
gal pitfalls that dogged them with
“Beatlemania,” according to spokes-
persons for the show. “At present, a
whole battery of lawyers is running
around trying to obtain rights to the
material to be used. and making sure
that all legal obstacles are removed,”
states Joel Dein of the Merlin
Group, the company representing
the show’s directors.

Described as a multimedia
rock’n’roll event, the show will fea-
ture more than 85 songs drawn from
the songbooks of such artists as
Little Richard, Bill Haley, Fats
Domino. Elvis Presley, Jerry Lee
Lewis, Roy Orbison, Chubby
Checker, the Beatles, the Supremes,

HAS BLACK CHART HIT

Joan Baez, Creedence Clearwater,
Janis Joplin, Aretha Franklin,
Carole King and others.

“Rock’n’Roll” will be directed by
Joe Layton, whose credits include
the 1980 Tony award-winning
Broadway musical, “Barnum,” the
film version of “Annie,” and Rich-
ard Pryor’s “Live On Sunset Strip.”
Michael Kamen, who has worked
with Pink Floyd, David Bowie and
Tim Curry, will be musical director.

Co-producing “Rock’n’Roll” with
Rabinowitz and Gill, are lighting ex-
pert Jules Fisher, who has worked
on such Broadway shows as
“Dancin’” and “Beatlemania,” and
Annie Fargue, who handled the
French productions of “Godspell,”
“Jesus Christ Superstar,” “Oh, Cal-
cutta” and “Hair.”

The story of “Rock’n’Roll” will be
told entirely in song, without dialog.
The show will employ 14 singers/
performers, and 14 musicians. An
open call for the principal singers
was held at the Belasco Theatre here
Tuesday to Thursday (8-10). The
show will do tryouts in Philadelphia
before commencing its Broadway
run.

Peter Pan In Adult Mart
With New Label Liaisons

By IRV LICHTMAN

NEW YORK-The children’s
market needn’t fear any letup in
product flow from Peter Pan, but the
30-year-old company is also going
after older demographics via new la-
bel liaisons.

In fact, its first such venture is a
soul charter, Billy Always’ “Didn’t
We Do It” on Willie Mitchell’s
Waylo label. The relationship re-
sembles a pressing and distribution
deal in that Peter Pan not only dis-
tributes, but also presses through its
custom pressing division.

Also, Peter Pan is making lots of
exercise sales news with its “Aero-
bic Shape Up” album, featuring na-
tionally syndicated Joanie Greg-
gains, appearing on the Morning
Stretch label. And toss in what is
perhaps the-first excercise album re-
corded in Spanish. Another Peter

Pan expansion entry is its deal with a
dance label, Emergency Records.

“We'll be evaluating all kinds of
pop product,” assures Marty Kasen,
president of the Newark-based com-
pany. The umbrella division for the
company’s entry beyond kidisks is
Peter Pan Artists Series, under the
direction of Al Cohen and Vinnie
Fusco, while Don Kasen handles the
pressing activities out of Lakewood,
N.J.

As for its kiddie business, Kasen
says it’s been active enough over the
years to put its business among the
industry’s top 25 labels, although he
says he’s not at liberty to divulge an-
nual sales figures.

For this end of the company’s ac-
tivities, a fall debut is planned for a
series of Peter Pan Books, largely to

(Continued on page 77)

General News

High Court ‘Betamax’ Review

e Continued from page 3
about it, although what that is, |
don’t know yet.”

The music and movie industry co-
alitions were fast in their response to
the Supreme Court announcement.
Both indicated no constitutional rea-
sons why the court’s action should
slow up legislation action on the
general issue of copyright exemption
for home taping and the move
toward compensation in the form of
a royalty.

“The real issue,” said RIAA presi-
dent Stan Gortikov, speaking for the
Save America’s Music Coalition, “is
not whether or not home taping con-
stitutes copyright infringement un-
der existing law; the real issue is
whether the creative community in
this country can survive if home tap-
ing is allowed to continue to displace
sales of creative products without
providing compensation to the own-
ers of those products.”

Gortikov also pointed out that
“the problem of audio home taping,
and the corollary problem of record
rentals, are not even before the Su-
preme Court in the Betamax case.”

Gortikov said the RIAA intends
to continue to press for enactment of
the bills, a decision echoed by
sources close to the music industry
coalition. “We are going fullsteam
ahead,” a source said. “The only rea-
son we'd stop is if it became clear
Congress wasn’t in the mood to con-
sider the problem.”

The movie industry, represented
by the MPAA’s Jack Valenti, also is-
sued a statement shortly after the
Monday Supreme Court announce-
ment calling for action by the Con-
gress.

“This issue of copyright law falls
within a congressional province, not
a judicial one,” Valenti said. “To
wait a year or more to decide on an
issue that is totally congressional in
nature is clearly unnecessary.”

Valenti added: “As far as we're
concerned, the issue before Congress
is not whether home taping should
be allowed—everyone agrees that it
should be—but whether copyright
owners should be compensated by
the Japanese manufacturers of tap-
ing equipment for the recording of
their property.”

Videocassette manufacturers, re-
tailers and distributors, represented
by the Home Recording Rights Cao-
lition’s Charles D. Ferris, the former
FCC Chairman, agrees that the
video exemption parts of the House
and Senate legislation should be
passed, but are completely opposed
to any royalty fee sections, which
Ferris suggests is “Hollywood being
paid twice for the same use.”

Sony Corp. of America president
Kenji Tamiya, in his statement fol-
lowing the Court’s announcement,
said he was “extremely pleased” by
the decision to review the case, but
said Sony is “firmly opposed to any
bill that would impose a royalty tax
on home recording devices and
blank tapes.” which he said would
“unfairly discriminate against users
of home recording equipment.”

Tamiya said that “the critical issue
is whether consumers have the right
to tape television programs, in-
tended for home reception and
viewing, and for which,” in Sony’s
opinion, “compensation has been
paid to copyright holders, for later
viewing within the privacy of their
homes.”

A more aggressive posture is taken
by Jack Wayman, senior vice presi-
dent of the Consumer Electronics
Group of the Electronic Industries
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Assn. Wayman told Billboard
bluntly that “we’re going after audio
now.”

Wayman said that the EIA/CEG,
the trade association for the manu-
facturers and sellers of consumer
products, feels “the Supreme Court
is a win for us,” explaining that “af-
ter all, 64% of the cases are reversed
by the court.” He thinks any passage
of a royalty fee bill is “very dim,”
and that his organization—which
will form the base for a manufac-
turer-seller coalition—*“won’t be
slowing down in our effort to get a

- Won’t Deter Solons, Lobbyists

clean bill. without any royalty provi-
sion.”

He said that by next week, the co-
alition will begin a campaign to de-
feat the Save America’s Music Cr-
alition efforts to get Congress to pass
an audio taping exemption and roy-
alty provision. “Audio didn't open
their mouth about all this for 30
years. They don’t have any judicial
background and no legislative his-
tory,” he said. “I’'m not saying
video’s on the back burner now, but,
look, we’ve got the Supreme Court.
Now we're going after audio.”

CBS Sues Tee Vee Firm

NEW YORK-CBS Records
claims breach of contract for failure
to purchase a minimum number of
albums against Tee Vee Records, a
Tennessee-based marketer distribu-
tor, in U.S. District Court here.

According to the June 2 filing,
CBS, on behalf of its Columbia Spe-
cial Products wing, is demanding
$463,050 for failure by Tee Vee to
fulfill terms on three albums.

The complaint alleges that an
agreement in June, 1979 called for
Tee Vee to buy 100,000 copies of “A
Time For Us,” but by the time the
minimum purchases were to be
made, Nov. 20, 1980, the defendant

only purchased 5,500 units. CBS
says it suffered damages of $273.,105
plus interest. Price to Tee Vee of
each set is stated at $2.89.

Also in June, 1979, Tee Vee is
claimed to have made a deal to buy,
at $2.78 each, 50,000 copies of
“Disco Heat,” but by Sept. 30, 1980
only 15,000 copies were purchased.
Here, CBS claims damages of
$97.300 plus interest. And in Febru-
ary, 1980, CBS says Tee Vee agreed
to buy, at $2.15 per unit, 50,000
copies of “Moe Bandy/Salutes The
American Cowboy” by May 14,
1982, but only purchased 7,000. CBS
says in this deal it suffered damages
of $92,450.

Teller Says Coordination
Is New Key At Columbia

® Continued from page 12
production have been key a&r addi-
tions, including Michael Dilbeck as
head of its West Coast a&r staff,
staff producer Denny Diante and
Howard Thompson from CBS’ U K.
operation.

“Looking back at it, I think we've
made tremendous strides in getting
marketing and a&r to work very
closely,” Teller asserts, adding that
coordination between Columbia’s
New York headquarters and its
West Coast operation is also excel-
lent. The latter trend invites an addi-
tional comment on recent rumors
that Columbia’s West Coast staff
was about to undergo a shakeup and
possible reduction.

“In a word, it would be impos-
sible,” says the label president of
such a scaling down. “We couldn’t
function without a major operation
there. We have a full compliment of
people, and they are as well staffed
as any company on the coast. There
isa significant degree of autonomy—
they’re as important as New York,
and we have no plan for a major cut-
back or restructuring.”

Where Columbia is changing,
however, is in the overall marketing
strategies being developed. Teller
agrees that mainstream pop acts
such as Neil Diamond, Barbra Strei-
sand, Journey and Toto are all con-
tinuing to bring heavy sales to the
division’s bottom line, but he con-
tends that one major new priority is
a greater emphasis on emerging new
rock trends, despite the increasing
conservatism of many AOR format-
ted radio stations.

Thus, Teller says Columbia is
placing increasing emphasis on
breaking acts through alternative
avenues, notably video and club ex-
posure. As such, he’s particularly
pleased that the past year’s successes
have seen hits by established acts
augmented by new careers consoli-
dated for such artists as Tommy Tu-

tone, Buckner-Garcia, Wynton
Marsalis, Greg Guidry and Rosanne
Cash, among others.

Likewise, he looks to current and
upcoming releases by developing acts
as a major part of Columbia’s effort,
citing new priorities like Men At
Work, the Pinups, Larry Lee and a
number of new rock-slanted projects
that will be developed through Co-
lumbia’s new arrangement with the
San Francisco-based 415 Records
helmed by independent entrepre-
neur Howie Klein (Billboard, May
29).

That last linkup is itself attributed
by Teller to the increasing viability
of the latest rock trends, which he
sees as gradually penetrating the
mainstream.

Simon Filling
Chicago Void

CHICAGO - Terming the Chi-
cago label void an opportunity, vet-
eran music man Lou Simon has es-
tablished a music complex here that
involves a label, production com-
pany, music publishing and man-
agement.

The operation, under the banner
of Pulse, is preparing its first album
by a group of six black performer/
writers, Third Rail.

Simon, operating out of 71 East
Division St., left his post as senior
vice president at PolyGram Records
Inc. last January, having been asso-
ciated with PolyGram and its affil-
iated companies, Mercury/Phono-
gram, for 20 years.

He returned to Chicago, where he
spent most of his Mercury/Phono-
gram years. He feels that the depar-
ture of the label from the Windy
City two years ago “left room for a
whole new entrepreneurial activity.”
Simon says he’s been spending a
considerable amount of time check-
ing the city’s talent scene out.
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General News
New Speakers, With Broad Price Range, Bow At CES |

sells for $2,800 to $3,800, depending
on the finish chosen, and features

® Continued from page 42
come in mirror-image pairs.
The CR-611 is the second of

JVC’s top speaker for 1982 is the
Zero 10 four-way system with Dyna-

baffle.
Koss, known for its headphones,

$300 a pair, the 110 ““Kossfire” has a
10-inch woofer, 1%-inch midtweeter

Jumetite’s ribbon speaker systems. It

the metal ribbon high-frequency
driver and midrange.

Flat ribbon super-tweeter, alumi-
num diaphragm and elliptical

now has a two-model speaker line
with the introduction of the 110. At

WE MADE THIS

SYNCLAVIER. Il DEMO FOR|YOU.

BUT WHEN HOLLYWOOD HEARD IT,
THEY OFFERED US FOUR TV SERIES
AND A FEATURE HILM.

When we sat down to create a second
demo for the incredible Synclavier Il
we knew it would blow people away.
We knew that nothing they've ever
heard before could possibly prepare
them for the awesome capabilities and
sheer power of this instrument. What
we didn't know was that one week’s
exposure of this demo in Hollywood
would bring us four TV series and a
feature film.

What's in this demo for you?

We used Synclaviers II's amazing digi-
tal synthesis and super-advanced
music sampling to create extraordinary
compositions that go far beyond the
capabilities of any other digital system
available today. No matter what your
ears may tell you, all the compositions
on this incredible new demo were
created entirely with the Synclaviers Il
One listen to this demo will completely
destroy your present view of what
digital synthesis can do.

We are so sure of this,

that when you come to

California to buy your

Synclaviers 11, we'll deduct

the cost of your air fare

from the price of your
instrument*

]
’.*fﬂli.llz;

Who are “we”?
We are Denny Jaeger and Michel Ru-
bini. Denny Jaeger consulted for two
years with New England Digital Corp.
(manufacturers of Synclaviers [l) to out-
line features that made Synclaviers |l
palatable to musicians. He also pro-
grammed over 90% of the synthesized
sounds Synclaviers Il now offers, and
created the first Synclavier. Il demo
which sold over 12,000 copies
worldwide. Denny has personally
taught the instrument to scores of
major artists and producers, including
Tomita, Neil Young, and Albhy Galu-
ten. Denny Jaeger Creative Services,
Inc. is the largest distributor of
Synclaviers |l systems in the world **
Michel Rubini is a well-known and
highly respected music composer, syn-
thesist, and arranger. Michel's writing
and production credits span 19 years
of working with an impressive array of
artists ranging from Streisand to Zappa.

The danger of sending for this
cassette.
If you already own a Synclaviers Il, this
demo will shock you. If you can't afford
a Synclavier I, this demo will depress
you. If you plan to own a Synclaviers I|
this year, this demo will make you
buy one now.

Big talk? You bet. But we're not ask-
ing you to believe our ad. Just believe
your ears.

Order this 34 minute demo now.
Send your name, address, and $3.00
(outside U.S. $6.00) to:

DJCS, Inc.

420 So. Beverly Dr., Suite 207
Beverly Hills, CA 90212

(213) 466-5227

DJCS, inc., Northern California
6120 Valley View Road
Oakland, CA. 94611

(415) 339-2111

*Qffer valid with purchase of
minimum 16 voice system. This
cassette cannot be shipped to
New York, Texas, {ttinois,
Belgium, Scandanavia, the Far
East, Montreal, or London.

**Based on yearly average
. excluding factory-direct sales.
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and dual 1%-inch super-tweeters.

Mariah Acoustics of Arkville,
N.Y. has a smaller version of its
$690-a-pair LS-2; the $458 LS-3,
with solid cedar tops and bottoms.
The LS-3 stands three feet high and
utilizes two eight-inch plastic cone
bass/midrange drivers and a one-
inch ferro fluid plastic dome tweeter.

A new cone material makes its de-
but in the new Sansui PM-C100, an
$800 four-way bass reflex system.
The new ““PMC” diaphragm com-
bines polypropylene, mica and car-
bon to form a lightweight yet rigid
cone.

Stax has a new $3,100 pair of elec-
trostatic speakers less than two feet
wide and three feet tall. The ELS-
F81 is a product of the company’s
extensive research into electrostatic
speakers and headphones.

The Forum B and Plenum B, two
new mid-sized speakers from Stu-
dier Revox, are three-way bass reflex
systems with dome midrange drivers
and dome tweeters. Retail prices are
$400 and $600.

Technics has a new line of multi-
purpose speakers that can be used at
home, in car or for public address
systems. The two new units change
from bass reflex to air suspension
systems, can be used upright or on
their sides, offer adjustable “listen-
ing modes” and adjustable mount-
ing positions.

There are also three new Linear
Phase speaker systems from Tech-
nics with a port vent opening sur-
rounding the woofer to allow inte-
rior vibrations to ¢scape.

The Vandersteen Model 4 is a self-
amplified for midbass and bass. The
built-in subwoofer is comprised of
four eight-inch woofers; there’s also
an eight-inch midbass, three-inch
dome midrange and a leaf tweeter
for $3,000 a pair. LAURA FOTI

Chinnichap Split
Is Amicable

® Continued from page 15

tions with other writers such as Holly
Penfield (originally part of the
Dreamland roster), Holly Knight
(once with another label act,
Spider). Steve Goldstein and Albert
Hammond are actually co-pub-
lished. Chinn’s partners in each in-
stance will be published through the
new company, while Chinn’s own
participation will require Chinni-
chap be listed as well.

He ties that somewhat unusual ar-
rangement to the duo’s admission
that few future Chinnichap owners
could be found were neither Chap-
man nor Chinn to remain actively
involved.

For Chapman, the new arrange-
ment represents a return to his origi-
nal base as a producer, and his not-
quite-ex-partner says he, too. has
moved full circle: “My own goals at
this point are very simple—-I've de-
cided to go back to my roots as a
writer. Although I started out as one,
my writing in the last few years had
been scarce.” That applied as well to
songwriting collaborations with
Chapman during the final stages of
the Dreamland label project.

Chinn doesn’t foresee a new pro-
duction/songwriting partnership as
part of his near future. although he
hopes to remain involved with the
producers of any future projects
fueled by his writing. “I'm not look-
ing to replace the partnership I had.
because that was a terrific one that
can’t be simply replaced.” he ex-
plains. SAM SUTHERLAND
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Chuck Mangione’s "Steppin’ Out"on tour:

711 Saratoga Performing Arts Center  Saratoga Spnngs, NY
712 South Shore Music Theater Cohasset, MA
714 Warwick Music Theater Warwick, RI
7/15 Oakdale Music Theater Walingtord, CT
1716 Garden State Arts Center Hotmdel, NJ
1718 Cape Cod Mmelody Tent Hyannes, MA
1719 Westbury Musse Fair Westbury, NY
1/20 Valiey forge music Theater Devon, PA
TN Starey Theater Pittsburgh, PA
\ / T “ , 723 Meadowbrook Music Festval
- |- v Rochester, pl
. “\ﬂ > . 7/24.95 ! Toronto, (N
T, Vv ) ) 1/30 Ravirva Festrval Highland Park, i
NOTES.’ NEW FROM CH ANGI - v e
. I - / 8/7 Century it Convention Certer Wichita, K5

- HISFIRSTALBUM FOR COLUMBIA RECORDS AND TAPES. AN R
N ING THE NEW SINGLE,"STEPPIN' OUT."0.000 e e el Des Mot
N KCed by Chuck Mangiona. Management; Gates Mus Inc. All music composed 30d anmareied by Chuck Mangione, “Cokimbia’ § o tracemark of CB5ke, © 1GBE CItS i . — 8/29 Orchestra Halt Minneapolrs. MN
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NUGENT BY NUGENT

From the man who invented dangerous rock —
the album that finally defines it.
“NUGENT”

SD 19365
State-of-the-art Nugent.
Written, arranged and produced by Ted Nugent.

On Atlantic Records and Cassettes.

AHAS

ATLANTIC)

© 1982 Atlontic Recording Corp. @ A Worner Communications Co. |
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MARSHALL CRENSHAW,
Warner Bros. BSK3673. Produced by
Richard Gottehrer and Marshall
Crenshaw.

Marshall Crenshaw will tell you
so himself: “I never bother with the
usual thing.” And with the release of
his first major label recording, the
growing number of people who have
heard his exuberant songs will hap-
pily testify to that.

This is an album full of bright,
melodic songs, about affairs of the
heart, that makes one feel young in
spite of oneself.

Although there are no blatant
copies, the array of influence and in-
spiration he has blended throughout
these 12 tunes (11 of which are origi-
nals) includes a touch of just about
everything loved in ’50s/°60s Ameri-
can pop and rock’n’roll—though it is
perhaps most easily recognized in
the sound, joy and simplicity of early
Beatles songs (circa "62-65).

Every song is classic in construc-
tion, concise and compact with noth-
ing wasted. There are seamless, inev-
itable-sounding bridges, often as
catchy as the hook (‘“Someday,
Someway,” “Brand New Lover”).
His singing is perfectly suited to his
songs—pure, strong and honest, with
a kind of old fashioned innocence in
his yeah-yeahs, moans and quavers.
He writes lean, emotionally direct
lyrics that are as convincing as the
melodies are memorable: “I can’t

"stand to see you sad, I can’t bear to

hear you cry/ If you can’t tell me what
you need, all I can do is wonder why.
... Someday, someway maybe I’ll un-
derstand you.” His main character is
the kind of guy who knows what he
can’t live without (“I'll Do Any-
thing,” “Girls,” “Mary Anne”), but
warns just how far he’s willing to go:

Closeup

“If 1 follow your direction, where
would I be?/ But I don’t have to won-
der, I know definitely that it’s just not
for me.”

Of all the obvious influences he so
fondly evokes in his songs (Buddy
Holly, Everly Brothers, Gene Pitney
among them), Merseybeat seems to
be most often in the forefront. It’s
heard in the three-part harmonies,
backup vocals, the song arrange-
ments, but particularly in the ring-
ing, varicolored sounds and style of
Crenshaw’s guitar playing; remark-
ably clean yet galvanizing, whether
it’s a lead fill (“She Can’t Dance”) or
one of many delicate layers (“Cyni-
cal Girl”).

As important and irresistible as
his songs are, it is Crenshaw’s 10
years of fascination and experi-
mentation with four-track recording
techniques, and the notion that rec-
ords must, first and foremost, sound
exciting that has shaped his ap-
proach to songwriting. This devo-
tion to recording sound is what helps
to make his record not the usual
thing, but extraordinary.

Rounding out Crenshaw’s crafted
sound is the superb, intuitive play-
ing of Chris Donato on bass and
Robert Crenshaw (his younger
brother) on drums. Each also pro-
vides splendid backup vocals and
occasional heavenly harmonies.

Undoubtedly Crenshaw will have
to suffer through misbegotten com-
parisons with some of the many
groups known primarily for their
uncluttered, early rock’n’roll-sound-
ing songs. But distinctions must be
made, not blurred—Crenshaw’s mu-
sic transcends not only all apparent
“soundalikes,” but also his in-
fluences. He has made as impressive
and vital a record as anyone could
hope to hear. THOMAS GABRIEL

@ Continued from page 6

written collectively by the group
with David Bowie. (Guitarist Brian
May wrote the second parts of two
two-part hits.)

Herewith, Queen’s top 10, with
writer credits:

1. “Crazy Little Thing Called
Love” (Mercury), 1980/ # 1.

2. “Another One Bites The Dust”
(Deacon), 1980/ #1.

3.“We Are The Champions”
(Mercury)/“We Will Rock
You” (May), 1978/ #4.

4. “Bohemian Rhapsody”
(Mercury), 1976/ #9.

5.“Body Language” (Mercury),
1982/ #11.

6. “Killer Queen” (Mercury),

1975/ #12.

7. “Somebody To Love”
(Mercury), 1977/ # 13.

8. “You’re My Best Friend”
(Deacon), 1976/ # 16.

9. “Bicycle Race” (Mercury)/“Fat
Bottomed Girls” (May), 1978/
#24.

10. “Under Pressure” (Queen,
Bowie), 1982/ #29.

While Mercury has written the
lion’s share of Queen’s biggest hits,
he’s also written a few of its biggest
flops, including “Play The Game”
(#42 in 1980), “Don’t Stop Me
Now” (#86 in 1979) and
“Jealousy,” a single off 1978’s “Jazz”
album that didn’t even crack the Hot
100.

Despite the respectable ratings
that “Body Language” has achieved
(i’s also top 40 on Billboard’s black
chart), Queen’s new “Hot Space” al-
bum is faring disappointingly. It
holds at a starred 22 for the second
week; small potatoes considering the
group’s last studio album, *“The
Game,” was No. | for five weeks in
1980.

® Continued from page 12
The major record companies, he
predicts, will eventually become dis-

" tribution machines for creative la-

bels and production companies.

In the meanwhile, Thau is work-
ing on a compilation album to fol-
low up his “Two By Five” album
that featured two cuts each by five
New York bands. He’s appearing in
a new film by “Putney Swope” di-
rector Robert Downey. And heis the
star of his own self-produced “Thau
In Love” video, featuring also David
Johansen, Giorgio Gomelski, the
Fleshtones and other denizens of the
New York new music scene.

BubblingUnderThe

__HOT100 _

101—AND I'M TELLING YOU I'M NOT GOING,
Dreamgirls, Geffen 7-29983 (Warner
Bros.)

102—BI6 BAND MEDLEY, Meco, Arista 0686

103—TOO LATE, Junior, Mercury 76150 (Poly-
gram)

104—DONT STOP WHEN YOU'RE HOT, Larry
Graham, Warner Bros. 50056

105—PRESIDENTS RAP, Rich Little, Boardwalk
99901

106—SOMEDAY, SOMEWAY, Marshall Cren-
shaw, Warner Bros. 7-29974

107—-ENOUGH IS ENOUGH, April Wine, Capitol
5133

108—THINK I'M IN LOVE, Eddie Money, Colum-
bia 18-02964

109—HOT IN THE CITY, Billy Idol, Chrysalis
2605

110—NEVER GONNA LOOK BACK, Bill La
Bounty, Warner Bros. 50065

Rock’n’'Rolling

“It’s about two days in the life of a
record executive, who has an exis-
tential experience. He learns that
power and ego and position are
meaningless, so he goes off to be-
come an actor,” says Thau, who says
he has no intention of quitting mu-
sic.

“I think there are too many old
record executives who cannot relate
to young people’s music,” he says.
“I'm 43 years old, but I feel 20 years
younger. In terms of people I came
up with, my day-to-day life is 15
years younger. I'm just starting.”

* Kk %

We got a call from Winston Blake,
bass player for the controversial
English group, the Anti Nowhere

BubblingUnderThe

_ ToplPs__

201-RIOT, Restless Breed, Elektra Ei-60134

202—JOHN ANDERSON, Animation, Atlantic SD
19355

203—THE RITCHIE FAMILY, I'll Do My Best, RCA
AFL1-4323

204—LEE GREENWOOD, inside and Out, MCA
5305

205-KID CREOLE AND THE COCONUTS, Nice
Guy, Sire SRK 3681 (Warner Bros.)

206—SOUNDTRACK, E.T., MCA, MCA 6109

207—-MEN AT WORK, Business As Usual, ARC/
Columbia 37978 (Columbia)

208—DAVID BOWIE, Bertolt Brecht's Baal, RCA
CPL1-4346

209-10 CC, Ten Out Of Ten, Warner Bros. BSK
3575

210—HEATWAVE, Current, Epic FE 38065

League, who says he’s in New York
hiding out from his record company.
WXYZ Records in Britain.

The Anti Nowhere League has
had problems before. Not too long
ago, Scotland Yard got a destruction
order and seized 14,000 copies of the
band’s “Streets Of London” single,
because the B side, “So What,” con-
tained a number of angry four letter
words.

The Anti Nowhere League’s de-
but album is in much the same vein,
and after the record company
pressed 20,000 copies of the LP, it
found that a number of major record
outlets in Britain refused to stock it.
So the record company wanted the
band to come back into the studio
and clean up its act, as it were. That
was when Blake says he and his fel-
low band members decided that he
should skip town.

“It was the only solution,” says
Blake. “The record is going up the
charts, the people want it. And
WXYZ will see that they have to
keep releasing the album as it is. We
couldn’t go back and change it. It
would be against all that we are
about. In a week the record company
will see that, and then I will come
back.”

Boulevard To CBS

LOS ANGELES — Boulevard
Records, based here, headed by
Dennis Lavinthal, is joining the
family of CBS Associated Labels.
First releases will be debut LPs by
the Clocks and the Hughes-Thall
Band.

L)
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Chartbeat_

Queen’s last eight albums in a
row—from 1974’s “Sheer Heart At-
tack” to last year’s “Greatest Hits”—
have reached Billboard’s top 20, so
“Hot Space” has some catching up
to do.

* * K

Kool & Hot: The Gap Band’s
“Early In The Morning,” first single
on Dick Griffey’s new Total Experi-
ence label, moves up to No. 1 on
Billboard’s black chart this week, 16
months after the group scored its
first No. 1 with “Burn Rubber On
Me.”

This makes the Gap Band only
the second group so far in the ’80s to
top the black chart with two singles.
The other is Kool & the Gang, which
did the trick with “Celebration” and
“Take My Heart.”

This double feat has also been ac-
complished by four solo stars: Diana
Ross, Stevie Wonder, Rick James
and George Benson.

* Kk Kk

Lucky Seven: Paul McCartney &
Stevie Wonder’s “Ebony & Ivory”
(Columbia) logs its seventh week at
No. I, tying Joan Jett & the Black-
hearts’ ‘I Love Rock’n’Roll”
(Boardwalk) as the longest-running
No. | hit so far this year.

That’s a longevity topped by only
one Beatles single—1968’s nine-
week champ, “Hey Jude”—and by
only one CBS hit in the past 25
years—Percy Faith’s “Theme From
‘A Summer Place,”” another nine-
weeker.

Incidentally, last week when we
said that Lennon & McCartney’s last
group No. 1 in the U.K. was the Bea-
tles’ “Ballad Of John & Yoko,” we
were only half-right. Carter Moody,
an eagle-eyed member of our Nash-
ville. staff, reminds us that
McCartney had a subsequent topper
with another group—Wings’ “Mull
Of Kintyre” in 1977.

Just testing you, Carter.

Art Pepper
Dead At 56

® Continued from page 10

him for most of his life. It was with
Carter that he began drinking and
using marijuana, prefiguring the
heroin addiction that followed in
1950.

In 1943, he joined Stan Kenton’s
band, but left soon after to enter the
service. After the war, he rejoined
Kenton, staying with the bandleader
until the early 50s when drug prob-
lems triggered a series of arrests and
convictions culminating in jail and
prison terms and commitment to
hospitals and sanitariums.

That same period also saw him
stepping out as soloist, however,
with recordings made during that
decade among his most influential.
During the ’60s, he receded from the
limelight during an unsuccessful at-
tempt to switch to tenor sax. Al-
though he joined Buddy Rich’s big
band in 1968, illness forced him to
leave after two brief stints with that
band were both scuttled by hospi-
talizations.

Three years of rehabilitation at
Synanon during the early *70s were
followed by his slow but steady re-
emergence through local perform-
ances. By 1978, his reputation
abroad invited tour offers abroad,
culminating in weli-received ap-
pearances in Japan and his official

Lifelines
Births

Boy, Avery Haromn, to Terry and
John A. Gardner, June 8 in Nashville.
Father is drummer for MCA artist
John Conlee.

* X %

Girl, Jennifer B., to Michael and
Elizabeth Friedman, June 2 in New
York. Father is president of Empire
Project Inc.

* K K

Boy, Etan Ariel, to Lois and
Schlomo Novotny, June 11 in New
York. Mother is former writer/editor
at Vanguard Records; grandfather is
Mort Hillman, music industry vet-
eran.

* K %

Girl, Samantha Erin, to Ron and
Becki Henry, June 1 in Woodland
Hills, Calif. Father is head of a per-
sonal management and consulting
firm.

* * K

Boy, Robert Emanuel II, to Bobby
E. and Monica Davis, June 14 in
New York. Father is president of
Spinners Unlimited Records Enter-
prises and S.U.R.E. Professional
Club and Radio Disc Jockeys Assn.,
and is publisher of S.U.R.E. Shot, a
dance music publication.

* % %

Boy, Jonathan Michael, to Kim
and Mike Stephenson, June 1 in In-
dianapolis. Father is supervisor for
the Stark-Camelot retail chain.

Marriages

Sharon Swanson to Joseph Lyew,
April 24 in New York. She is profes-
sional manager for Four Moon Mu-
sic publishing group.

* * K
Craig Stepneski to Melody Ton-

sits, June 12 in Garfield, N.J. He is
manager of the Hackensack Record

Dealths

James Honeyman Scott, 25, of un-
known causes June 16 in London. He
was lead guitarist for the Pretenders.
Survivors include his widow.

* % %

Art Pepper, 56, of a cerebral hem-
orrhage, June 15 in Panorama City,
Calif. The Los Angeles native was ac-
knowledged as one of the most gifted
jazz players of his generation despite
a troubled personal life forcing fre-
quent, extended interruptions to his
career as an alto sax stylist. A former
sideman with Benny Carter, Stan
Kenton and Buddy Rich, Pepper re-
turned to stage and studio work in
the *70s. Survivors include his widow
Laurie (see separate story, page 10).

* K X

Al Rinker, 74, of cancer, June 11 in
Burbank, Calif. A longtime member
of ASCAP, the singer/composer/pi-
anist was teamed with the late Bing
Crosby in the Rhythm Boys, long fea-
tured with Paul Whiteman’s orches-
tra.

New York debut at the Village Van-
guard.

In his later years, he resumed
recording for Contemporary Rec-
ords, the label which cut some of his
.best known ’50s sides, and more
recently recorded for Fantasy and its
Galaxy subsidiary, which last week
shipped his newest album, “Road-
game.” SAM SUTHERLAND
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General News

WASHINGTON-In a sudden
and surprising move, ABC Radio
management met with the on-air
staff of its upcoming Superadio
satellite-delivered format Friday
(18) to inform them that the oper-
ation would be killed. The network
was due to premiere July | coast to
coast.

Sources say that the ABC offi-
cials gave the staff two main rea-
sons for the move: the poor eco-
nomic climate and a lack of
advertising sales. Not mentioned
was a report that the new net had
apparently only signed up three
affiliates.

ABC Kills Superadio Net

Superadio’s DJ lineup was com-
pleted only a few weeks ago, when
Jack Spector, Bob Dayton and
Steve York were signed to week-
end slots.

National radio satellite networks
already in operation have more
than 250 local affiliates. Consid-
ered one of the most successful is
Kent Burkhart’s Satellite Music
Network.

But United Stations recently
postponed its satellite full-format
network, attributed to “internal
and technical difficulties” (Bill-
board, May 22). BILL HOLLAND

BILL CLEARS COMMITTEE

Calif. Assembly Sets Vote
On Studio Tax Decision

By PAUL GREIN

LOS ANGELES—The California
State Assembly was scheduled to
vote Friday (18) on AB2871. That’s
the bill introduced by Assem-
blywoman Gwen Moore, which
would amend the State Board of
Equalization’s recent interpretation
of the Revenue & Taxation Code
(Billboard, Feb. 27).

The bill, sponsored by the Califor-
nia Entertainment Organization
(CEO), passed the state ways &
means committee Wednesday (16)
by a 16-2 vote. If passed by the full
assembly, it would go to the state
senate and then the governor’s desk.

Chris Stone, owner of the Record
Plant studio here and a CEO board
member, says the bill provides that
“independent engineers should not
have to go back and pay a tax for
their services because services by
their very nature have always been
sales tax-exempt in California.”

The Board of Equalization’s rul-

Phonogram France
Sets Island LPs

PARIS—Phonogram France is re-
leasing a total 14 album titles from
the Island Records back catalog to
mark the 20th anniversary this year
of its distribution of the U.K. Lon-
don-based label.

Among artists featured in the
campaign are Grace Jones, the
Spencer Davis Group, Traffic, Free
and Spooky Tooth.

ing held that independent engineers
who bill record companies directly
should have charged a 6% tax since
1976. The state was seeking the tax, a
10% penalty for failure to file and
1% per month interest.

The CEO, with a reported mem-
l_)ership of 300 throughout the state,
has put most of its effort behind the
assembly bill. The organization,
however, has been unable to get the
full support of the Recording In-
dustry Assn. of America or financial
backing from most major record
companies.

Chrysalis and Fantasy have put
up funds, as have engineers Bruce
Swedien and David H. Rankin and
a number of other engineers, artists
and producers.

The CEO claims that unless the
bill is passed, the state will lose stu-
dio activity. In fact it reports that
production is already up in Florida,
Arizona and Colorado. The CEO
also cites implications for other crea-
tive industries from video to anima-
tion to computers.

The CEO is headed by president
David Rubinson, owner of the Auto-
matt in San Francisco. The board of
directors also includes, besides
Stone, George Massenberg, Gerald
Gacob, Art McNow, Phillip Miller,
Ross Winetski and Jane Wolf
Eldridge. The board originally had
nine members, but engineer Hank
Cicalo resigned.

Random retail: Former Peaches Southwest Records’
regional chief Bob Sturges and onetime Peaches financial
officer Al Scafati have taken over the 12,500 square foot
Atlanta Peaches’ location, which has been operated by
United Records and Tapes for the past six months. The
duo moved in when L.A. developer Mark Schurgin ac-
quired the property after the Peaches’ lease ran out.
They have changed the store name to Coconuts Tapes &
Records to blend with their first store, a 9,600 square-
footer in Jacksonville, Fla., opened late in 1981. Steve
Lucas, once a Peaches manager and most recently with
Ted Tumer’s tv conglomerate, manages the Atlanta
store.

Keep your eye on an embryonic deal involving Knox-
ville’s Jay Jacobs, Scott Young and John Marmaduke. It
could mean that Jacobs would sell some stores, which
might be acquired by Young, after which Young and
Marmaduke would barter. . . . The 25 Music Plus stores,
L.A, ran a 12-page tabloid color supplement recently,
which divided into eight pages of primarily $8.98 front-
liners at $5.99 and a separate four pages of $3.99 midline
potpourri. ... Las Vegas talent agent Andy Gaydos has
released the first single on his Disco Records, an outing
with singer Joey Esper.

Video Promos: The dew is off the proverbial tv lily. A
combination of mounting cost and a lack of international
interest, plus more U.S. rock tv shows originating their
own tapes, has about kayoed this once prestigious mar-
keting tool. Budget eats up from $20,000 to $25,000 for a
“live performance” epic, while concept promos start at
$30,000. . . . Erstwhile Girl Friday to the Big Four at Mu-
sic Plus, L.A., Rolinda Work, married Marc Lemkin of
the Laff Stop nitery chain July 18.

Drug paraphernalia suffered another legal clout with
the First U.S. Circuit Court of Appeals’ ruling that laws
prohibiting ads for bongs, pipes, papers and such do not
violate the 1st or 14th Amendments. The judge held that
commercial speech is less protected by the Constitution
because the ads promote drug use, an activity regulated
by criminal sanctions, suggesting such ads could be
curbed by statute. ... Marvin Gaye’s Columbia debut,
due this fall, is apparently produced by Harvey Fuqua,
who originally tendered Gaye to Motown two decades
ago. The onetime Moonglows’ member, now harboring
in the Bay Area, manages Sylvester and has his own
recording studio. He reconnected with Gaye through
Larkin Arnold of CBS. Did he offer Sylvester to Arnold.
too?

Northeastern department store chain Alexander’s con-
tinues to promote what it dubs “cassette factory” hard-
ware, i.e., stereo units with dual decks. A N.Y. Daily
News ad Tuesday (15) stated “record prerecorded cas-
sette to blank tape” on an Emerson unit, listed for
$149.99. ... Track lauded the “Annie” soundtrack at
NARM convention preview time. Now it’s “E.T.,” with a
John Williams’ theme woven throughout the excellent
family flick track. Stark’s purchasing pundit Joe Bressi
was so impressed when he saw the film on a weekend
that he treated his entire staff to a look three days later.

Attorney Don Biederman, publisher manager Ned
Shankman and producer George Tobin tear apart “Con-

InsideTrack

trolled Compositions™ at the Wednesday (23) Assn. Of
Independent Music Publishers’ monthly luncheon at
Gio’s, Hollywood. Call Anita at (213)462-1151 for reser-
vations. ... Publishing legend Irving Mills, Track is
happy to report, is as active as ever with his new pace-
maker. He’s 88-years young and basking in Palm
Springs. . . . “Remembering Blue Velvet,” a play using the
Bernie Wayne song of yore as theme, open Thursday (24)
at the L.A. Cultural Center.

As far as Track can determine there is no truth to the
rumor that K-mart has instructed its vendor to slim rec-
ord/tape inventories 30%. ... Track found longtime
Montgomery Ward record/tape boss Al Geigel. The one-

‘time professional baseballer is national accounts honcho

for Adele Industries, the Sutton fraters’ schlock oper-
ation.
Edited by JOHN SIPPEL

" BackTrack

30 years ago this week: AFM prexy Jimmy Petrillo
nixed Hollywood film studios’ offer of a moratorium
on the 5% royalty formula. . . . NBC skedded musical
half hours on Friday night prime time consecutively:
“Hit Parade,” Mario Lanza and Meredith Wilson. . . .
Federal District Court, New York City, granted a tem-
porary injunction against Prestige Records’ “Moody
Mood For Leve” by King Pleasure, ruling it infringed
on “I’'m In The Mood For Love.” . . . Fourteen publish-
ers were paid $697,024 in mechanical royalties for
37,315,488 sales of new and original 1950-51 material,
a Congressional committee on copyrights was told.
... Art Rupe’s Specialty Records released its first c&w
single.

20 years ago this week: Clyde Wallachs’ three Mu-
sic City stores halted month-long discount pricing
tests when volume failed to increase. ... Hal Cook
joined Billboard as publisher and brought along his
Record Source International, a subscription record
service for radio stations. ... To halt transshipping,
N.C. wholesalers Joe Voymow, Phil Goldberg, Herb
Weissman and Bert Fleischman formed Southeastern
Record Merchandising Assn. ... Morris S. Price
named United Artists national sales honcho. ,
MCA finalized its acquisition of Decca Records.
Jim Stagg moved from WOKY-AM, Milwaukee, to
KTW-AM, Cleveland, while Mitch Michael departed
to manage WGKV-AM, Charleston, W. Va. .. . Hill &
Range Songs bowed its own production firm, Belinda
Recordings, in the UK. ... Rick Sklar joined WABC-
AM as director of production and community serv-
ices.

10 years ago this week: Norman Granz was form-
ulating a no-artist-contract record label. . . . Hallmark
Cards announced it would sell a greeting card series
based on hit records. . .. Clyde McPhatter died.
Dick Burkett moved from engineering manager for
Capitol Records to Viewlex’s manager of production

and engineering.

Did RCA Roll Back Price Hike?

Handleman On RCA Increase

The following open letter was sent by the Handleman Co. to RCA Records.

Your recent publicized decision to increase wholesale prices has sent
shock waves throughout the music industry. You have apparently chosen
to increase prices at a time when. our industry is experiencing:

® An increase in home taping,

® fierce competition for leisure dollars,

® 3 decrease in units sold, and

® a weakened economy resulting in a music industry no longer “reces-
sion proof™ . .. for the first time in three decades.

It is difficult to understand your damaging decision. We know that RCA
executives are dedicated record people and care about the industry.

This should be a time when we, who care about serving the retailing com-
munity (and providing value to the ultimate consumer), seek creative and
innovative solutions for profit improvement. This is a time for belt tight-
ening and cost containment. This is a time for creative marketing and pro-
motion. This is a time for all of us to work together to solve the problems of
our industry.

We trust the report of your decision to raise prices will be met by others
with the same vigorous resistance we have resolved to adopt. We ask that
you review and reflect upon the ramifications of the publicized price in-
creases and their impact on the consumer and your most important channel
of distribution, the retailer.

Sincerely,

The Handleman Company

David Handleman, chairman

Frank Hennessey, president

John S. Kaplan, executive vice president

® Continued from page |
Friday (11) reports received by Bill-
board from accounts that a 4%
across-the-board increase was com-
ing July 1 (Billboard, June 19).
The following is the complete text
of last Thursday’s RCA statement:
“RCA Records will increase its price

Assistance in this story provided by
John Sippel in Los Angeles and Is
Horowitz in New York.

on most album and tape product by
2.1% on July 1, 1982. Thisincrease of
approximately 11 cents for a major-
ity of our album and tape product
falls far short of the accumulated
cost increases absorbed by RCA
Records since our last price increase
13 months ago. All other terms of
sale will remain the same. As usual,
all customers will be notified of the
details by letter.”

It could not be learned at press-
time if a 1% increase in RCA and
A&M’s pick-and-pack—a move an-
ticipated by accounts—would re-
main in effect.

Informed of the switch to 2.1%,
David Lieberman, chairman of
Lieberman Enterprises, said it

www americanradiohistorv. com

would not alter his intention to
forego RCA product at higher
wholesale prices, a view he expresses
in a commentary on page 18.

He characterized the difference
between a 2.1% increase and a 4%
hike as the “difference between can-
cer of the liver and cancer of the
lungs. We can’t live with either.
There is no room for absorbing any
increase at all,” he stressed.

Barrie Bergman of the 123-store
Record Bar chain sticks by his asser-
tion upon hearing of a 4% increase
that “he will not buy one piece of
product at the new price.” He says
he’s “angrier than before” after
learning of the “official” 2.1% in-
crease, since he had been informed
by both regional and home office
personnel of the intended 4% in-
crease.

Lenny Silver, the Buffalo one-
stop/retailer who earlier stated that
the RCA 4% move would increase
the number of rent-a-record stores
in his area, says the 2.1% “softens the
blow” and he philosophically calls
for some understanding of label cost
pressures. “We've got to work to-
gether,” he says.

Before RCA’s statement Thurs-

day, other accounts expressed dis-
may at a 4% hike. John Marmaduke
of Western Merchandiser’s 98-store
chain said that he would be forced to
limit RCA purchases to “Alabama
and probably two or three other top
new releases” and price RCA
“above our normal retail price.”

“Where does it stop?,” said Stan
Jaffe of Round Up Music, the major
supplier for more than 60 Fred
Meyer record/tape/accessories de-
partment. “RCA can have all its
catalog stock back.”

“RCA is stupid,” asserted Joe
Martin of the 23-store Turtles chain.
“Business is in such a slump. That’s
the end of $5.99 sales prices. (The in-
crease) was unnecessary. They only
see profit and loss. They are not on
the street.”

Lou Fogelman of Show Indus-
tries’ 25 Music Plus stores and City
1-Stop in Los Angeles, said when
advised of a 4% increase, “We will
not buy in on any of their present
programs and are seriously consid-
ering not buying at all.”

At Tower Records, Russ Solomon
looked at a 4% increase as “one of
the most ill-conceived price raises
ever.”
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Featuring “Take A Chance With Me"7.29978
Bryan Ferry Andy Mackay Phil Manzanera

Produced by Rhett Davies ard Roxy Music

On Warner Bros /EC.Records & Cassertes  1.23686
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