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RADIO USING
MORE PROMO
TO SET IMAGE

By LEO SACKS

NEW YORK-—Building a radio
station’s image is increasingly de-
pendent on a productive working
relationship between programming
and promotion staffs, a Billboard
survey of top program directors re-
veals.

RECORD TURNOUT

Station promotion is also discussed
in coverage of last week’s Broadcast
Promotiion Assn. conference in San
Francisco, beginning on page 21.

“As more stations compete for the
same audience with the same pro-
gramming, the listener will look for
differences that are real and benefi-

(Continued on page 20)

CES Takes Hard Look

At Upcoming Software  Vital T

By LAURA FOTI and JIM McCULLAUGH

CHICAGO-It was software
rather than the usual hardware
which starred at the Consumer Elec-
tronics Show here June 6-9, which
drew a record 60,000 attendees.

The event has evolved greatly
since the days when audio was the
main attraction. The emphasis
shifted to video a couple of years ago
when both manufacturers and re-
tailers of all sorts began pegging
their future to the video revolution,
and has now shifted even more dra-
matically to the software played on
videodisk and cassctte players, to
video games particularly, and-
soon—computer software.

In fact, this CES witnessed a num-
ber of videocassette suppliers and
the major film studios making strong
moves into video games (separate
story, page 4). Also notable was
Atari’s new link to filmdom’s
George Lucas (“Star Wars”) for
game development.

Companies are now rushing to be-
come multi-format software sup-
pliers. The lines are blurring be-
tween video entertainment and
video game suppliers, as well as be-
tween video games and computer
software. Even traditional electron-
ics hardware manufacturers are get-
ing into the act on the otherend. One

(Continued on page 10)
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Sponsors?\i; Seen
o Rock Tours

By SAM SUTHERLAND

NN N ~~s

LOS ANGELES—Faced with
the spiralling costs and declining
profitability o touring, an increas-
ing number o~ contemporary rock
acts are actively seeking commer-
cial sponsors for future tours.

In fact, the trickle of recent link-
ups between established rock
draws and major advertisers could
become a flcod, according 1o a
Billboard sur/ey of top business
and personal managers, promot-
ers, accounting firms and attor-
neys.

In the process, promotional mar-
riages once d:emed unacceptable
are now expecled to become a

common fixture in tour financing.

At the core of the scenario is
widespread alarm over declining
profitability for major concert
treks for proven live attractions,
which led such heavyweights as

the Rolling Stones, Rod Stewart 3

and Blondie, among others. to seek
a bottom line balm via a Madison
Ave. liaison.

Notes Dave Bloom, a partner in
the Century City branch of the
largest financial services firm with
entertainment clieatele, Ernst &
Whinney, “Groups used to go out
without a lot of financial pre-

(Continued on page 48)
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~Inside Billboard -

® RCA RAISES album prices 4% from July I, bringing its $8.98 product to
the highest level in the industry. In line with the boost. accounts can, from June
17-24, buy with an additional 30 days’ dating. The price adjustment doesn’t
include midlines. Page 6.

e RETAILERS TESTING the CBS one-sided, 99-cent single tell of indif-
ferent consumer response to the concept. apparently because the utles in-
volved are not sufficiently popular in themselves. Page 70.

e BLACK RETAILERS and wholesalers must develop stronger relation-
ships with black-owned banks, and organize more cooperative operations na-
tionally. These and other key issues were discussed at the Black Music Assn.
convention in New Orleans. Page 3.

e INDEPENDENT DISTRIBUTORS and manufacturers tackled the
thorny question of payments at the annual NAIRD conference in Phila-
delphia. Promotion and artist development were among other topics. Page 3.

e RECORD POOLS are consolidating services while building stronger
distributor, retail and radio ties to support label promotion campaigns. The
new links are paying off for all concerned. Spotlight on Dance/Disco, opposite
page 36.

e URBAN CONTEMPORARY as a radio format continues to generate
controversy in the black community, and nowhere was this more evident than
at the Black Music Assn. conference in New Orleans. The debate was often
vehement. Page 3.

MAYDAY . . . Sometimes revenge is the best release of all . . . and this is
one of those times. REVENGE . . . rock and roll getting everything you've
ever done to it and getting it good' Listen to REVENGE . . . you deserve it!
Produced by Don Silver and Ben Wisch for Tte Empire Project, Inc.
MAYDAY . . . REVENGE, SP-6-4300. On A & M Records and Cassettes.

(Advertisement)
(Advertisement)

“The skipped beat deep in the heart of the U.SA." GREG COPELAND.
Revenge Will Come. GHS 2010. Produced by Jackson Browne. On Geffen
Records & Cassettes. Manufactured exclusively by Warner Bros. Records
Inc. (Advertisement)

FEATURES:
“ROCK THIS TOWN"

"‘3; & “STRAY CAT STRUT”
</ PRODUCED BY STRAY CATS,

" HEIN HOVEN & DAVE EDMUNDS.
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ORIGINAL MOTION PICTURE SCORE

*® ROCKYII

CONTAINS THE HITS

31 EYE OF THE TIGER'

AND

“TAKE YOU BACK”

MUSIC BY B".I. CONTI
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BPA Spotlights
Cable Radio’s
Growth Potential

By DOUGLAS E. HALL

SAN FRANCISCO—“The begin-
ning of a brave, new world,” in
which a host of audio services, in-
cluding a black-box system that will
override over-the-air signals in a
home tuner, will be the environment
in which radio will operate in the
next eight years.

This prediction was made by
Kenn Donnellon, former vice presi-
dent of Katz Communications and
now an independent consultant to
companies in the communications
industry, at a session on “From Here
To 1990” during the Broadcast Pro-
motion Assn. Seminar here Tuesday
(8).

Donnellon told Billboard after his
address that it is too early to specifi-
cally gauge the impact that these
new cable radio developments might
have on over-the-air, but he is sure
that there will be further audience
fragmentation. He is also confident,
mainly because of out-of-home lis-
tening, that radio will continue as a
viable medium.

Possibly the most intriguing audio
alternative he raised was a black-
box system, which would carry ei-
ther imported radio signals or cable
operator-originated audio program-
ming. These mostly-music services
would override local radio signals
that could otherwise be tuned inon a
home radio.

Donnellon suggested that there
might be legal problems to blocking
out local stations, and he also sug-
gested that cable operators could use
side bands on the tv channels for au-
dio transmission. In either case, the
home FM hi fi system would be at-
tached to the cable system along
with the tv set. Donnellon said re-
ception of audio cable would be su-
perior toiover-the-air broadcast.

Eventually, Donnellon feels that
tv sets will be improved with quality
stereo sound so that the sets could
adequately carry both audio and
video programming,

(Continued on page 21}

BMA MEET

NEW ORLEANS-—Black record retailers and whole-
salers looking to improve the health of their businesses
should develop stronger relationships with black-owned
banks, seek advice and assistance from the Minority
Business Development Agency, and organize more co-

operative operations nationally.

These suggestions were outlined by St. Louis whole-
saler Ted Hudson during the two retail and wholesale
workshops at the Black Music Assn. conference in New

Orleans June 3-6.

Hudson also distributed a draft
questionnaire asking what services
retailers and wholesalers needed
from the BMA, and seeking in re-
turn specific information about each
individual business.

In his remarks at the first seminar,
June 4, Hudson noted, “It takes
money to make money. You need
credit or other people’s money to
grow as a business. Black banks na-
tionally are ignorant of the amount
of business black retailers do. They
are interested in getting involved,
but we need to supply them with
specific information about the na-
ture of the black merchandiser.
Nothing of the kind currently ex-
ists.”

Some retailers present protested
that black banks, just as white-con-
trolled banks, are reluctant to loan
money to entertainment related
businesses. (Continued.on page 51)

General News

HAPPY DAY—Nick Heyward, center, lead singer/songwriter for Haircut On

Hundred, celebrates his 21st birthday at a party following the group’s soid out

appearance at the Roxy in Los Angeles. Sharing the festivities are actor
Timothy Hutton and Arista president Clive Davis.

150 FIRMS REPRESENTED

Small Indie Label Woes
Aired At NAIRD Confab

PHILADELPHIA—More than
200 people from 150 member com-
panies of the National Assn. of Inde-
pendent Record Distributors and
Manufacturers gathered here June
3-6 to exchange views on ways to im-
prove the market penetration and
saleability of catalog and esoteric
product.

The annual confab at the Phila-
delphia Centre Hotel was seen as the
most productive meet in the non-
profit trade association’s 10-year
history by convention organizer
Jerry Richman of Richman Bros.
Records, Pennsauken, N.J.

Last year’s event was significant
in that it drew several major front-
line independent distributors for the
first time. And while several of these
suppliers were absent from the 1982
proceedings, Richman eagerly noted
the presence of a representative
from Pickwick in Minneapolis.

Richman, the newly elected chair-
man of the 11-member NAIRD
board of directors, moderated the
event’s liveliest panel, a discussion
which focused on problems that

leans June 3-6.

regularly beset distributors.

“It was the first time in history
that manufacturers came out in
force to hear about our problems,”
he said. “Manufacturers generally
are the most arrogant group in the
world. But I have to give them credit.
They took the time to listen.”

Clayton Pasternack of Action Mu-
sic Sales in Cleveland agreed that
the panel did a lot of good. “NAIRD
is still the best place for people to
learn about the rudiments of the
record business,” he noted. “Indies
are still the lifeblood of the industry,
and NAIRD will always take on a
workshop atmosphere. And with
more people looking to start labels,
I'm always happy to sit down and
talk about inventory problems, pay-
ment and promotion. I think the la-
bels took these topics to heart.”

Traditionally, the payment issue
has been a sticky subject for the
NAIRD member companies. Some
manufacturers, such as Jean-Pierre
Weiller of Europa Records in New
York, asserted that distributors are

(Continued on page 10)

Retail Financial Strategies,
Radio Direction Are Focus

NEW ORLEANS—The urban contemporary format
and the programming of records by white acts on black
radio were vehemently debated topics at three principal
sessions at the Black Music Assn. conference in New Or-

Also debated: the responsibilities of black-owned sta-

alities.

tions to black listeners, and job security for air person-

Most of the panelists at the two-part meeting tagged

“The Survival of Black Radio” June 4, and at the Black

‘Grass Roots’
Thrust Pleases
Meet Attendees

By NELSON GEORGE

NEW ORLEANS-The general
consensus of those who attended the
fourth Black Music Assn. conference
was that the New Orleans event was
the most substantive since the first,
held in Philadelphia. In particular,
the announcement of an election for
six new members of the board of di-
rectors (Billboard, June 12) was seen
as a very positive move.

Nevertheless, the organizational
problems which have dogged the
BMA since its inception persist, with
chapter development, better inter-
organization communications and

(Continued on page 42)

Radio Advisory Council (BRAC)
seminar the next day, spoke with
great emotion, offering the attitude
that black radio is vital not just to

lack music, but to the health of
black America overall.

“The Survival Of Black Radio”
was divided into segments, with
longtime members of black radio
(“The Survivors”) and younger
radio people (“The Emerging
Force”) participating.

Moderator Brute Bailey, program
director of New Orleans’ WYLD-
FM, set the tone with his opening
statement at the “The Survivors”
panel. Speaking with obvious con-
viction, Bailey chastized program-
mers for playing records with “de-
structive messages.”

For example, Bailey cited St. Tro-
pez’ “Femmes Fatales” as “a pretty
nice record” that “promotes the kill-

(Continued on page 27)
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DISKS SEIZED

Queens Grand Jury In
‘Dance’ Piracy Probe

By LEO SACKS

NEW YORK—A Queens County
grand jury will hear evidence begin-
ning this week about the manufac-
ture, sale and distribution of pirated
dance music compilations following
raids on four metropolitan area
dealers and a retailer distributor sus-
pected of marketing illicit 12-inch
product.

The raids, conducted by the office
of Queens District Attorney John J.
Santucci (Billboard, June 12), netted
quantities of an allegedly ‘pirated’
disk known as “Horizon One” and
“Horizon Plate One.” Over 1,100
Horizon jackets and 900 finished
Horizon disks, in addition to the
record’s master tape, were seized at
Rota Distribution/Nilkan Enter-
prises in Brooklyn.

An undetermined number of
disks were also seized at two Wiz
stores on Main Street and Jamaica
Ave. in Queens. Detectives of the
District Attorney’s Economic Crime
Unit also raided the 163rd St. Shop-
ping Center and Nicholas Novelty
Sales, part of the Original Peoples
Flea Market, in the borough.

In a deposition filed in Queens
County last week by Frederick Mi-
chael Kaufman, an independent in-
vestigator for the RIAA, the agent
said that Mel Cheren, president of
West End Records, supplied him

DG To Debut
New 90-Minute
Tape-Only Line

NEW YORK Deutsche
Grammophon will introduce a series
of low-cost 90-minute cassettes next
month aimed directly at the personal
stereo market.

Promotion of the classical tapes,
which will not have disk counter-
parts, will offer them as an alterna-
tive to home dubbers seeking diverse
programming.

One of the promotion pieces of-
fered dealers will note that it would
cost consumers “$50 or $60 to as-
semble the recorded material to du-
plicate each cassette program,” says
Alison Ames, DG chief.

List price of the cassettes, to carry
the logo DG Doubletime Tapes, is
$7.98. They are scheduled to move
out to dealers in mid-July.

Seven cassettes will be offered in
the first release. Of these, six will be
devoted to individual composers—
Bach, Beethoven, Mozart, Chopin,
Tchaikovsky and Johann Strauss. In
each case, familiar excerpts or com-
plete movements from longer works
will be featured, in addition to short
selections.

The seventh cassette is a compila-
tion of most of the titles on two cata-
log albums, “Great Film Classics.”

All cassettes include Dolby noise
suppression, and will be duplicated
in the U.S. Normally, DG cassettes
are imported.

Ames, who developed the market-
ing program, says domestic duplica-
tion will offer great flexibility in
meeting demand for titles that break
out and for adding new tapes to the
line. She says many additional cas-
sette-only programs can be devel-
oped as needed from the pool of DG
recordings.

with a list of locations where his as-
sociates had purchased the allegedly
pirated recording. Upon exam-
ination of the Horizon disks, Kauf-
man said that the marking “DC” in
the matrix of the record led him to
the lacquer manufacturer, Dick
Charles of Dick Charles Recording
here.

Kaufman, according to his affida-
vit, visited Charles on or about May
7 and was told the matrix number

(Continued on page 15)

IFPI TARGETS
100 ACTS FOR
PIRACY FUND

By MIKE HENNESSEY

LISBON — Approximately 100
major recording acts will be sent pi-
rate copies of their own recordings in
a mailing organized by the Inter-
national Federation of Producers of
Phonograms and Videograms
(IFPI). It’s part of the Federation’s
drive to raise $300,000 for antipiracy
activities, looking to persuade those
artists to contribute.

The decision to invite financial
support in this manner was taken at
the IFPI council meeting held in this
Portuguese capital June 2-3. It fol-
lows the initiative launched at
MIDEM °’82 by IFPI president Ne-
suhi Ertegun.

Meanwhile, the IFPI antipiracy
budget for 1983 is being boosted to
$1 million, from $700,000, the addi-
tional funds being earmarked for an
intensification of the campaign in
the Middle East countries of Saudi

{Continued on page 15}
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WFMT Breaks
Ground With
CD Broadcast

By JIM McCULLAUGH
And ALAN PENCHANSKY

CHICAGO-—Classical music sta-
tion WFMT here became what is be-
lieved to be the first station in the
world to broadcast music using the
Philips/Sony digital audio disk as
source material.

The broadcast took place Tues. (8)
evening between 8:30 and 10 p.m..
one day before the close of the
nearby Consumer Electronics Show
where at least a dozen hi fi manufac-
turers had Compact Disc players on
display and where PolyGram exhib-
ited CD software.

The station utilized an early pro-
duction model of a Sony Compact
Disc player through the cooperation
of A. Suzuki, the firm’s CD head.
Marc Finer and Scott Lacky, both
with Sony Corp. of America, helped
with the setup.

Program source material was a

- classical sampler disk loaned by

JUNE 19, 1982, BILLBOARD

PolyGram.

Rich Warren and Larry Rock.
both producers for WFMT, gave lis-
teners Compact Disc explanations
and descriptions prior to and during
the broadcast, which featured no
commercial advertising. Warren,
also the audio editor for WFMT,
was responsible for organizing the
event.

Three days earlier, the station
broadcast source material taken
from Sony's home digital audio
processor and matching Betamax
videotape recorder in another “ulti-
mate technology” broadcast.

While WFMT's transmission is
still conventional analog, partici-
pants agreed to the CD broadcast
because the station is acknowledged
to be one of the most high-tech-

(Continued on page 70)

HARDWARE AT CES

General News

Compact Disc Software
Is No Nearer U.S. Market

CHICAGO—Varied label reper-
toire in the Compact Disc configura-
tion seems unlikely to appear until
well into 1983. This was evident at
last week’s Consumer Electronics
Show here. where CD player manu-
factuers said that the ball rested in
the software makers’ court.

The system’s launch with im-
ported European and Japanese
product is not entirely ruled out. but
given today’s overall economic cli-
mate, participation from U.S. labels
is clearly a crucial issue.

Executives of Philips and Poly-
Gram here insisted a breakthrough
in signing a major U.S. label was ex-
pected before year's end. CBS Rec-
ords is known to be furthest away

from adoption, while some key
WEA executives have hinted pro-
duction could begin in the U.S. in
1983.

Almost a dozen hardware manu-
facturers showed the machines here,
and most players were finished
models with all circuitry in-boarded.
Past CES exhibits have used hidden
black box outboard digital circuits.

Philips’ three-cents royalty de-
mand, one obstacle to U.S. coopera-
tion, is unwavering, executives here
seemed to indicate.

*“The musicassette was given away
free and the American record com-
panies also want the Compact Disc
free.,” PolyGram’s Hans Gout,

(Continued on page 70)
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TWO GENERATIONS At left, Boyd Matson of NBC-TV’s “Today” show, in-

terviews composer and Boston Pops conductor John Williams and son Jo-

seph Williams, himself a recording artist via a newly released solo debut LP.
The elder Williams' latest film score Is for Steven Spielberg’s “E. T.”

Pirates Keep Up With The Trade

Some Are Now Duplicating Anti-Counterfeiting Devices

By SAM SUTHERLAND

LOS ANGELES — Audio and
video software pirates aren’t just try-
ing to duplicate records, tapes and
videocassettes—they're already at-
tempting to replicate recent anti-
counterfeit devices as well.

That’s just one of the findings
from the first nine months of inten-
sive market surveillance conducted
by Warner Communications as re-
viewed by Antony Muxlow,"a con-
sultant to the WCI Record Group’s
anti-counterfeit program.

Muxlow notes that WCI recog-
nized the need to police any anti-
counterfeiting measures even before
settling on its current device, a spe-
cial “retro-reflective” sticker now af-

fixed to all WCl label records and
tapes as well as WCI Home Video
products. And while actual screen-
ing of U.S. accounts is a compara-
tively recent project expected to con-
tinue for some time, even pre-
liminary findings from its investi-
gation into WCI product as it's car-
ried in dealer bins support the
Recording Industry Assn. of Amer-
ica contention that counterfeiting is
again -on the rise (Billboard, June
12).

According to Muxlow, key piracy
trends and problems include:

® Recent deliveries of suspect im-
port product, now being tested to de-
termine whether they're true coun-
terfeits.

® Evidence that counterfeiters are

Movie, Video Giants Join
Game Supremacy Battle

By JIM McCULLAUGH

CHICAGO—-The movie and
video industry jumped squarely on
the video game bandwagon at last
week’s Consumer Electronics Show
here. with 20th Century Fox, MCA,
Paramount and Thorn-EMI all an-
nouncing aggressive movement into
that field.

Each hopes to capitalize on this
exploding area, as latest figures indi-
cate that 55 million video game car-
tridges will be sold in 1982, up from
30 million last year. Video game
hardware unit sales are projected at
eight million units for 1982, nearly
double the figure of a year ago. Each

also provides powerful distribution
channels for game software.
20th Century Fox Film Corp. has
formed Fox Video Games Inc., and
will market product under the name
of “20th Century Fox Games Of The
Century.” All initially will be devel-
oped. produced and marketed to be
compatible with the Atari VCS
home game system. Company will
base in Saratoga, Calif., with Frank
O'Connell, former Mattel Electronic
exccutive, as president.
Among the first four cartridges
from Fox are “Beany Bopper.” “Fast
(Continued on page 68)

exploiting the legitimate trade’s re-
ireat from 8-track merchandise,
“filling the void” in Muxlow’s esti-
mation as supplies of legally manu-
factured tapes diminish.

® Greater quantities of pirate cas-
settes and 8-tracks seized in recent
raids, a possible indication that
counterfeiters are keeping pace with
the shifting share of market for tapes
vs. disks.

® Indications that many audio
software pirates are moving rapidly
into videocassette counterfeiting, at-
tracted by the more lucrative profit
potential and comparative ease of
establishing pirate manufacturing
sites.

Overall, such developments argue
that pirates are increasingly sophis-
ticated in their production and dis-
tribution of illicit merchandise.

Muxlow stresses that WCI’s sur-
veillance has been restricted only to
its own records and tapes, and fur-
ther caution that conclusive findings
await a longer period of active mar-
ket surveillance. But given that WCl
is the only corporate major with a
comprehensive system for encoding
its software to deter pirates, the vet-
eran executive says he expects WCI's
efforts will require continuous revi-
sions of its antipiracy measures to
prevent counterfeiters, bootleggers
and other pirates from making fur-
ther gains.

A former director of WEA's U.K.
arm. Muxlow says his own back-
ground has been concentrated in the
distribution and, a factor influenc-
ing his selection two years ago as a
key figure in the anti-counterfeit

(Continued on page 15)
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__Executive Turntable |

Record Companies

Sharon Heyward appointed manager of black music product management
for RCA Recordsin New York. She has been with the label since 1976. serving
most recently as a black music field representative. . . . Marvin Gleicher named
Midwest regional promotion manager for PolyGram Records in New York.
He was associate national album promotion director for Elektra/Asylum. . ..

Price

Feig

Heyward
At De-Lite Records in New York, Marty Feig upped to executive vice presi-
dentand general manager: Tony Valor promoted to executive vice president of
a&r: Stan Price named senior vice president of promotion: Tom Barresi ap-
pointed vice president of special projects: and Judy Crosley named comptrol-
ler. Feig was vice president of business affairs: Price was vice president of pro-
motion: Crosley was chief accountant: and Valor and Barresi have been with
the firm for less than a year.

Vyto Lazauskas named district manager for Capitol Records in Min-
neapolis, succeeding Joe McFadden, who was recently appointed manager of
national marketing for the label. Previously, Lazauskas was district manager
for Capitol in Miami. ... At Arista Records in New York. Joyce Johnsen
upped to associate director of production: Ray Jenns named manager of in-
ventory control: and Jess Auerbach appointed manager of pre-production.
Johnsen was production manager: Auerbach was coordinator of pre-produc-
tion: and Jenns held a similar post at GEC.

Susan Kescis upped to director of press information for CBS Masterworks
in New York. She was manager of press information. . .. Rick Peoples joins
PolyGram Records in Nashville as assistant of country a&r. He was working as
a songwriter and performer. ... Demetra Mavis named executive vice presi-
dent of national promotion and marketing for Eastern Records in East Or-
ange, N.J. She was working as an independent promoter.

Publishing

Joining Manna Music in Burbank are: Lynn Keesecker as director of song
development and writer relations: Don Low as post-production coordinator:
Jennifer Leonard as account representative: and Stephanie Medina as public-
ity staffer. Keesecker was director of Crosswalk: Low was program analyst for
management services at World Vision: Leonard was with U.S. video: and
Medina is a student.

Related Fields

Nicholas P. Santrizos appointed president of the home video division of
Thorn-EMI Video Programming Enterprises in New York. He was vice presi-
dentof the firm. . . . Susan Senk upped from manager of international market-
ing to vice president of creative services for Vestron Video in Stamford, Conn.
... Ronald Means upped to vice president of marketing and sales for James B.
Lansing Sound in Northridge, Calif. He has been with the firm for three years.
Also at JBL, Ken Lopez has been promoted to national sales manager. He has
been Western regional sales manager.

. At Paramount Home Video in Chicago: Tim Clott upped to vice president
of sales and administration: Hollace Brown named vice president of advertis-
ing and sales promotion; Deborah Kovac promoted to national accounts man-
ager: Sandra Forney named manager of creative affairs; and LaRae Petrovich
appointed director of operations. All have been with Paramount serving in
various capacities except Petrovich, who was with Pacific Video. At Para-
mount’s television and video distribution division, Bob Borish named director
of accounting. He has been with the firm since 1980.

At Rogers & Cowan in Los Angeles, Sandy Friedman named executive vice
president of the firm’s music division and Sarah McMullen has been ap-
pointed publicity director. In the company’s New York office, Joe Dera upped
to senior vice president. . .. Walter Neidel appointed manager of satellite net-
work operations for Video Corp. of America/Teletronics in New York. He was
operations manager.

Kathryn DeMerit upped to national sales director for Audio Plus Video In-
ternational in Northvale, N.J. She was Eastern regional sales manager. . .. Je-
rome Smith named director of digital development for Cerwin-Vega in Arleta.
Calif. He was a consultant. :

SOUL CHAT—Sout Train’s Don Cornelius, right, interviews Jeffrey Osborne
during a recent taping session, where the A&M recording act performed his

first solo single.
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WILLIAM MORRIS AGENCY
IS PLEASED TO ANNOUNCE
-WORLDWIDE REPRESENTATION OF

NEW YORK/BEVERLY HILLS/NASHVILLE/LONDON/ROME/SYDNEY/MUNICH

Talent Agency/1350 Avenue of the Amencas, Mew York/151 El Camino Drive, Beverly Hills

DIRECTION: PUBLIC RELATFIONS:
siconos corporation N ‘
THE GROUP
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General News

Soviet-U.S. Royalty $$ Increase

VAAP Official, Visiting States, Wants Continued Growth

By IS HOROWITZ

NEW YORK—Although amounts
are still relatively small, rovalties
paid for the performance or U.S.
music in the Soviet Union are grow-
ing at an annual rate of 30% or more.

At the same time, performarce in-
come moving in the opposite direc-
tion for U.S. performances of Rus-
sian music is also on the increase, a
trend Yuri Rudakov, deputy chair-
man of the Soviet copyright aathor-
ity, VAAP, is seeking to accelerate.

Here on a visit last week t¢ meet
with rights groups and music pub-
lishers, Rudakov said that YAAP
collections transferred to ASCAP to-
taled $65,000 in 1979, up from
$48,000 the prior year. Figures for
1980, shortly to be assembled, are
expected to show a similar advance.

In the case of BMI, a 1980 tzlly of

DECISION EXPECTED

$27,000 was available. Rudakov
noted earlier transfers to BMI of
$23,000 for 1979, and $20,000 for
1978.

In 1980, 1,776 separate ASCAP ti-
tles received performances in the So-
viet Union, said the VAAP execu-
tive, while 431 selections controlled
by BMI were performed.

Ator near the top in total number
of performances of U.S. music is
Stevie Wonder’s “Sir Duke,” said
Rudakov, a not surprising statistic in
view of the popularity of Ellington
compositions generally in the Soviet
Union.

ASCAP payments to VAAP came
to approximately $90,000 in 1979,
with additional funds paid by
ASCAP 10 G. Schirmer, up to that
time the exclusive licensee of Soviet
music in the Western Hemisphere.

The deal with Schirmer, inked in

Court Mulls Vidtape Case

WASHINGTON—After post-
poning judicial action for the s=cond
time Monday (7), the U.S. Supreme
Court is expected to decide this week
whether to review last October’s
Federal Appeals Court ruling mak-
ing home video taping a violat on of
copyright.

Sony and others have taken the
case to the Supreme Court, bat the
court has apparently not found time

in its schedule (cases are called up
by number) to review or let stand.

Both houses of Congress have
pending legislation that would
exempt video and audio home tap-
ing, and officials of both sides of the
aisle are also waiting to see if the
court grants certiorari, thus calling
up records of a lower court for re-
view.

KING KAROL'S NEW
LOW PRICE POLICY!

WHOLESALE AND EXPORT ONLY!!

WE HAVE MORE DIFFERENT RECORDS & TAPES
THAN ANY OTHER DEALER IN THE WORLD!

NEW -0LD - POPULAR +CLASSICAL - OPERA
YOU NAME IT — WE HAVE IT
IN ANY QUANTITY!

v Our prices based on service and avail-
ability are LOWEST IN THE INDUSTRY!

»” We ship anywhere in the world!

»” You can PICK-UP EVERYDAY OF THE YEAR

(we are always open — 9 AM to 9 PM)!
»” We deliver ANYWHERE IN MANHATTAN!

™ U U il il G G S S S SRS S S S S S S S S S S S S S

'AII 3798 |ISl ans475 All Prices COD/FOB NY(-|

IAII 58% list—Now $5%
| Smgles 1% Each

MINIMUM

oroer_ °100%°

10% Deposit with order
on All COD's.

KING KAROL
* REGORDS »

OVER 30 YEARS OF SERVICE & INTEGRITY

126 WEST 42nd STREET
(Between B’way & 6th Ave.)

NEW YORK CITY 10036
PHONE: (212) 354-7684
TELEX KING UR 236601

1974, has worked well with respect
to serious music, said Rudakov, but
its scope covering all music set ob-
jectives he admits were much too
high for both parties. In translation,
his comment was, “We bit off more
than we could chew.”

This has now been adjusted and a
new contract with Schirmer signed
last September awards the domestic
publisher exclusive representation
for serious music only, in the U.S,,
Canada and Mexico.

VAAP will now be seeking deals
with other publishers for light music
as part of the organization’s
stepped-up drive to increase the
penetration of Soviet music abroad.

Rudakov says he will be relying to
a considerable extent on the Copy-
right Service Bureau, the New York-
based mechanical and performance
rights organization, to make such
contacts. The Bureau, which invited
Rudakov and his colleagues, Yulia
Gaidakova, deputy director of
VAAP’s music and drama depart-
ment, to the States, numbers many
artists and producers among its
clients.

Under a recent agreement, the
Bureau’s catalog will be represented
both for mechanical and perform-
ance uses by VAAP.

VAAP was established in 1973
and became a signatory of the Uni-
versal Copyright Convention in
May of that year. At first it recog-
nized no foreign copyrights prior to
that time, but this has since been
modified by a series of special agree-
ments with rights groups in various
couniries.

In the case of U.S. repertoire, pre-
1973 copyrights are recognized at
10% of the full rate for royalty pur-
poses, says Rudakov. VAAP is anx-
ious to raise this to a full 100%, but
adds that ASCAP claims legal prob-
lems, in particular technical differ-
ences between the UCC and Berne
Convention. Should these be over-
come, royalty volume would rise
substantially.

A full royalty is now called for on
pre-1973 material in reciprocal pacts
with many foreign rights organiza-
tions, including SACEM in France,
PRS inthe UK, Gema in Germany,
and SIAE in Italy, said Rudakov.

In all, VAAP collected about $50
million 1n 1981, of which some $30
million derived from music uses.

Live performances of music are
carefully logged, he claims, with re-
gional reps monitoring local usage
and their salaries, in part, based on
the amounts they collect. These in-
centives are very effective, he indi-
cates.

RCA, A&M
Hike Prices

LOS ANGELES—RCA &
A&M & Associated labels will in-
crease album prices 4%, effective
July 1. The price adjustment does
not involve $5.98 midlines, prices
of which were raised several
months ago.

In line with the boost, accounts
are being told that from June 17-
24, they can buy with an addi-
tional 30 days’ dating. Excluded
from extended billing are 45s, 12-
inch singles, A&M albums and
new releases.

The 4% hike will take RCA-
distributed $8.98 product to the
highest level in the industry.
Chain retailers will pay about
$5.26 for albums, while subdis-
tributors will be charged $5.15.

NIPPER WELCOMES DONNA-—Jerry Bradley, right, divislon vice president,

RCA records Nashville operations, and Joe Galante, division vice president

marketing, RCA Records, Nashvlile, welcome Donna Fargo to the label by

presenting her with a model of Nipper, RCA’s mascot. Fargo’s first singie
on her new label Is due for release this month.

Chartbeat

U.K. Hits Score In U.S.;
Raydio Off; Ants Sprayed

By PAUL GREIN

LOS ANGELES—Both of the top
two records in the U.S. this week are
former No. | British hits, Paul
McCartney & Stevie Wonder’s
“Ebony & Ivory” (Columbia) holds
at No. | for the sixth straight week,
while the Human League’s “Don’t
You Want Me” (A&M/Virgin)
moves up a notch to number two.
The latter record first hit No. 1 in
Britain more than six months ago.

Meanwhile, another former Brit-
ish No. 1, Soft Cell’s “Tainted Love”
(Sire), finally cracks the American
top 20 this week, more than nine
months after topping the UK. chart.

This is the first time both of the
top two American singles have been
No. 1 British hits since January,
1981, when Blondie’s “The Tide Is
High” and John Lennon’s “Starting
Over” were one and two.

The only other time in the '80s
that British toppers have held both
of the top two American spots was in
April, 1980, when Pink Floyd’s “An-
other Brick In The Wall” was
backed, in turn, by the Spinners’
“Working My Way Back To You™
and Blondie’s “Call Me.”

The best showing for British top-
pers in recent years was in March,
1979, when they monopolized the
top three spots on the U.S. chart.
Gloria Gaynor’s “I Will Survive”
was backed by Reod Stewart’s “Do

Ya Think I'm Sexy” and the Bee
Gees’ “Tragedy,” all platinum hits.

By holding at No. 1 Stateside for
six weeks, “Ebony & Ivory” becomes

‘the longest-running No. 1 hit by any

of the ex-Beatles. In fact, its longev-
ity is matched by only two Beatles
hits: “I Want To Hold Your Hand,”
which had seven weeks at No. 1 in
1964, and “Hey Jude,” on top for
nine weeks in 1968.

And by moving up to number two,
“Don’t You Want Me” becomes
A&M’s second number two hit in
two months by a freshman act in the
new music vein. The A&M/Virgin
hit follows the Go-Go’s “We Got
The Beat” on A&M-distributed
ILRS.

* Kk X

Ladies Man: Ray Parker Jr.’s
“The Other Woman” (Arista) holds
at number four this week, tying the
number four peak of Raydio’s “A
Woman Needs Love” from a year
ago as Parker’s highest-charting U S.
hit to date.

Parker is the first artist so far in
the ’80s to clinch top five singles
both solo and as part of a group.
Lindsey Buckingham is the only
other act in this decade to have
scored top 10 singles both solo and
in a group, with “Trouble” on his

(Continued on page 68)

Contact:

RECORD PRESSING PLANT

All or Part—Located in Allentown, Penn.

— Manual Record Presses

— Electric Upright Extruders

— Plating Equipment

— Cryovac Packaging Equipment

— Letterset Printing Presses and Type
And Much More!

Mr. Neil Vance
c/o0 Monarch Record Mfg. Corp.
9545 San Fernando Road
Sun Valley, CA 91352
Telephone: (213) 767-8833

(Stow and
High Speed)
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WEA INTERNATIONAL SALUTES

Ph.D.

“I'WON’T LET YOU DOWN”

WEA AUSTRALIA #5
WEA AUSTRIA #1
WEA BELGIUM #1 (PLATINUM)

WEA FILIPACCHI, FRANCE #1(GOLD)
WEA GERMANY #14

WEA IRELAND #2

WEA ITALY #1

WEA NETHERLANDS #1(GOLD)
MUSIKVERTRIEB, SWITZERLAND #1
WEA UK. #3

AND NOW IN THE U.S.
ON ATLANTIC RECORDS AND TAPES

www americanradiohietorv com
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Now And Forever.
A Triumphant New Peak
In Popular Music..

Air Supply. Six consecutive top 5 singles.
Back-to-back platinum LPs. An unsurpassed
achievement in this decade.

Their new album, Now And Forever, aL 9587
sets new standards of excellence. It’s a
dazzling collection of songs, highlighted by
the soaring melodies and breathtaking vocal
harmonies that have enchanted Air Supply’s
millions of fans. Featuring the first single,
“Even The Nights Are Better.” as 0692

Featurmg the first sir », .
“Even The Nights Are E

ARISTA

1982 Arista Records, Im.

ON TOUR:

June 15 Knoxville, Tenn. July 3 Poplar Creek (Chicago) July 17 Pittsburgh, Pa. 31 Providence,R.1. Aug. 27 Hershey, Pa.
19 Portland, Ore. 4 Evansville, Ind. 19& 20 Holmdel, N.J. Aug.1 Saratoga Springs, N.Y. 28 Detroit, Mich.
20 Seattle, Wash. 6 Dubuque, lowa 21 Columbia, Md. 10 Milwaukee, Wisc. 30 St Paul, Minn.
22& 23 Vancouver,Canada 7 Springfield, 111 22 NYC,N.Y. 11 Green Bay, Wisc. Sept. 14-16 Greek Theatre, LA
25 Lethbridge 10 Lansing, Mich. 24 Erie, Pa. 12 LaCrosse, Wisc. 18 Concord Pavilion, Ca.
27 Edmonton 11 Toledo, Ohio 25 Binghampton, N.Y. 13 Madison, Wisc.
28 Saskatoon 12 Saginaw, Mich. 26 Philadelphia, Pa. 15 Peoria, Ill.
29 Regina 14 Huntington, W.Va. 27 Toronto 16 DesMoines, lowa
30 Winnipeg 15 Columbus, Ohio 29 Montreal 24 Indianapolis, Ind.

July 2 Rockford, IlL. Cleveland, Ohio Hartford, Ct. Wheeling, W.Va.

ANV A ricanradiohistorv con


www.americanradiohistory.com

_ Market Quotations

As of closing, June 9, 1982

Annual

High  Low NAME
9/16 13/16 Altec Corporation
38% 26% ABC
35% 25% American Can
6% 3% Armatron
47% 36 CBS
% 41% Columbia Pictures
8% 5  Craig Corporation
58% 47 Disney, walt
4 2% Electrosound Group
6% 3% Filmways, Inc.
17 12% Gulf + western
15% 10% Handleman
6% 2% Integrity Entertainment
7 4% K-tel
59 36 Matsushita Electronics
59'% 38 MCA
57% 48% 3M
65% 49 Motorola
40%2 30 North American Phillips
10% 6% Orrox Corporation
16% 10% Pioneer Electronics
23% 16% RCA
18 12 Sony
34% 22% Storer Broadcasting
3% 2% Superscope
34% 27% Taft Broadcasting
63% 45% Warner Communications
OVER THE Sales Bid Ask
COUNTER
Abkco = Y% A
Certron Corp. - 13 1%
Data Packaging - 6 6%
Josephson Int'l 23 8% 8Y2
Koss Corp. 23 4% 4%

(Sales

P-E 100s) High Low Ciose Change
= 24 9/16 2 9/16 + 1/16
6 660 36 35 35% - %
8 205 27% 27 27 - %
5 14 6% 6% 6% Unch
7 710 36%2 36% 36% Unch
14 281 NM% T 7% + %
22 49 6% 6 6% + %
16 1624 53% 52% 53% - %
- - - - 2% Unch
- 139 5% 5% 5% + %
4 1083 13% 12% 13% - %
7 11 12%  12% 12% + Y%
4 16 2% 2% 2% - %
9 7 4% 4% 4% Unch
9 7 42% 41th  42% 1]
15 2062 59% 56% 57% - %
9 1128 50% 49% 49% - %
11 1541 58 56% 57% Unch
5 328 35% 35 35 - %
- 9 7% 7% 7% + %
10 N/A - - 12% Unch
9 5616 18% 17% 17% - %
10 9082 13% 13 13 - %
15 314 29 28% 29 + %
- 2 2% 2% 2% - %
8 485 29% 28% 28% - %
12 4037 47% 46% 46 - %
OVER THE Sales Bid Ask
COUNTER
Kustom Eilec. - 1% 1%
Recoton 5 2% 3%
Reeves
Comm. 130 30 30%
Schwartz Brothers 10 2 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compllation. The
above information contributed to Billboard by Douglas J. Voilmer, Assoclate Vice President, Los An-
geles region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor-
nia 91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

ASCAP Sets Young Composer Grants

NEW YORK —Fifteen U.S. com-
posers of serious music are recipients
of ASCAP Foundation Grants to
Young Composers. A total of $9,500
is being distributed by the Founda-
tion to these composers to help them
continue their studies. The Founda-
tion was established in 1979.

HOUSE & FULL
RECORDING STUDIO
SAN FERNANDO VALLEY

Fantastic tri-level beauty nestled
south of the bivd. in Woodland Hilis.
it has everything: large LR w/FP.
Spacious MB w/FP & private bath.
Huge additional closet & sundeck oft
MB. Beautiful fenced 18’ x 36’ pool
w/flagstone decking. An 8' spa in its
own hideaway. Orange & grapefruit
trees abound in the lush backyard.
Also located on the premises Is a
magnificent, new, professional 24-
track recording studlo & office. This
property is for the discriminating
buyer. ideal for producer, lyricist,
composer, performer or others in the
music business. We invide inquiries
from qualified buyers only.

All appointments made through:

JERRY WEISLOW
& ASSOCIATES

Ask for
Chuck Grant............... (213)996-7770

Any individual under 30 years of
age who is either a citizen or perma-
nent resident of the U.S. is eligible to
receive a grant except members or
officers of the ASCAP Foundations.

Requests for information on next
year’s grants should be made to
Martin Bookspan, director of the
Foundation, at ASCAP’s New York
offices at One Lincoln Plaza. Fund-
ing for the program derives from the
ASCAP Foundation’s Jack and
Amy Norworth Memorial Fund.

reunion arena

19,200 SEATS

777 Sports St. - Dallas, TX 75207
(214) 658-7070

ATTENTION

Z A
MERCHANDISERS

e e aee -

For more than 10 years. Primo hag been printing
T-Shirts for Tour Promolions. Stage Productions. Rock.
Country. Gospel and Blues Concerts.

The price? Call [212) 898-5100 and ses what Primo
really means.

Satisfied customers Include CBS. Parameunt
Picteres. Sam Ask. Sowthside Johany, Jim Steisman
ad Meal Loaf.

PRIMO ENTERPRISES

58-25 BROOKLYN UEENS EXPRESSWAY
DSIDE, NEW YORK 1

4 N\

full color
8 track or cassette

SEPARATIONS

from your album cover film

$55.00

22 day service

(overnight service
$20.00 additional)

Males tes, Tnc.
160 East 56th Street Dept. Y

K. NYC,NY 10022 Tel: 758- 3232}

Supplying the graphic needs of ihe record (ndustry since 1952.

General News

ACCORDING TO BPI OFFICIAL

U.K. Piracy Rate World’s Lowest

By MIKE HENNESSEY

LONDON-—Britain has the lowest
level of audio piracy of any country,
according to Tony Hoffman, coor-
dinator of the British Phonographic
Industry’s antipiracy unit. That level
is put at less than five percent of the
U K. retail market.

Hoffman was speaking at the an-
nual meeting of the BPI June 7, and
reviewing the 10-year history of its
antipiracy campaign.

‘Nine’ Takes
Top Honors At
Tony Awards

NEW YORK-—“Nine,” Broadway’s
musical interpretation of Fellini’s
“8%4,” was the big winner in the
Tony awards’ musical category last
week. The awards show was held at
the Imperial Theatre here Sunday
(6), and nationally telecast on CBS.

CBS Records is hoping to secure
rights to cut the cast album of the
show (story below).

“Nine,” directed by Tommy
Tune, nudged out “Dreamgirls,” the
big favorite, for the prestigious best
musical kudos.

Although “Dreamgirls” won the
most Tonys, six, “Nine” copped the
most coveted, for best score (Maury
Yeston), direction, costumes and
outstanding featured actress in a
musical, as well as best musical.

“Dreamgirls,” cast album of
which on Geffen Records is cur-
rently charting strongly, won for
best book of a musical, best actor
and actress (Ben Harney and Jenni-
fer Holliday), outstanding featured
actor (Cleavant Derricks) and out-
standing choreography and lighting.

*“Nine”” and - “Dreamgirls”
eclipsed rivals “Joseph And The
Amazing Technicolor Dreamcoat”
and “Pump Boys And Dinettes,” as
well as the long-closed “Merrily We
Roll Along” and “The First,” in
what was the culmination of a
largely lacklustre season for musi-
cals on Broadway.

CBS Mulling
Deal For ‘Nine’
Cast Album

NEW YORK--CBS Records is re-
portedly close to a deal to market the
Broadway cast album of “Nine,”
winner of this year’s Tony awards as
best musical and score.

A source at the label says there’s
“serious consideration” being given
toa “Nine” caster as a number of ex-
ecutives at the label are dropping by
the 46th St. Theatre to see the show.

The Tommy Tune-directed hit
has music and lyrics by Maury Yes-
ton, who originally conceived the
idea of a musicalized version of Fel-
lini’s classic film, “8%.”

The label is releasing next month
the cast album of “Pump Boys &
Dinettes,” which was nominated for
a Tony as best musical, only to lose
out to “Nine.”

In a flurry of soundtrack activity,
CBS is also marketing this month
the soundtracks of “Tron” from
Walt Disney Productions and
Woody Allen’s “A Midummer’s
Sex.” “Tron” features two cuts by
CBS act Journey and original music
by Wendy Carlos, also a CBS attrac-
tion, with the London Philharmonic
Orchestra. “A Midsummer’s Sex” is
composed of classical music drawn
from the CBS catalog.

www.americanradiohistorv.com

In a conference room whose walls
were lined with illicit product and
photographs of pirate duplication
plants, Hoffman recalled that by in
voking what had become known as
Anton Pillar orders, the antipiracy
unit had had considerable success in
curtailing the activities of pirates
and obtaining substantial amounts
of damages.

In addition to fighting piracy, the
unit had also taken action against
bootleggers and parallel importers
with notable success. Hoffman
noted that a current development in
bootlegging was the so-called “rare”
album by a major zct which was of-
fered at two or three times the nor-

mal price of an album and was in-
variably poorly recorded. Dedicated
fans often bought these albums be-
lieving them to be collectors items
when in fact the tracks were all
available, well-recorded, on legiti-
mate records.

Hoffman said the cost of the an-
tipiracy unit during its 10 years of
operation had been 1.2 million
pounds ($2.2 million), representing
a mere 0.04% of retail sales in that
decade (2.8 billion pounds, or $5.1
billion).

At the end of Hoffman's address
he and his colleagues in the antipi-
racy unit—William Hood, the chief

(Continued on page 54)

Thorogood Getting Boost
Via EMI America Tie

NEW YORK—We decided 1t
was time to do something different
for George,” states Marian Leigh-
ton, a principal of Rounder Rec-
ords in noting the signing of
George Thorogocd and the De-
stroyers to a worldwide deal with
EMI America.

The arrangement, limited for the
time being to new Thorogood
product, was made in association
with Rounder-Destroyer Corp.
and follows years in which the hit
artist was publicly content to re-
main under modest label circum-
stances.

“We felt we needed access to a
distribution network that would
give us the marke! penetration we
were looking for,” explains Leigh-
ton. “In that sense, the indies failed
us. But I realize it’s harder to sell
records now than it was at the time
of George’s initial release.”

Thorogood, who recorded three
albums for Rounder, including-a
gold title, “Move It On Over,” will
appear on EMI America with an

album, “Bad To The Bane,” on
July 26, preceded by a 7-inch and
12-inch single. Thorogood's group
opened 16 dates for the Rolling
Stones on their 1981 American
tour and performed with the group
in Rotterdam, Paris and Lyon this
month.

Gary Gersh, Rounder’s national
director of talent, feels EMI Amer-
ica will also help Thorogood to
further his personality on video
with promotional clips for the new
album. According to Leighton, the
label will sink between $50,000-
$75,000 to produce a trailer in
London, where Thorogood per-
formed at Dingwall’s June 7-8.
Thorogood has returned to the
U.S., where he plans to tour
through December.

Jim Mazza, president of EMI
America, says that most of the la-
bel’s 35 wholly-owned companies
worldwide called his office to ex-
press their enthusiasm over the
signing, LEO SACKS

DANGEROUS ROCK
COMING SOON.

advosgiig ‘¢86l ‘6L ANNC
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. Rock'n'Rolling

Joining Nina Hagen On
Her Stairway To Heaven

By ROMAN KOZAK

NEW YORK-—Interviewing Nina
Hagen, the East German turned
Western new wave rocker, is not
quite like talking to anyone else.

We met her recently at her East
Side duplex apartment prior to an
appearance at the Ritz, and she re-
ceived us in her kitchen, dressed in
what looked like a white paper dia-
per, a black Val- __
kyrie bra, and a
leather cap that hid %
what was was leftof  £8
her cropped red §

smoked a joint, not
offering a toke. We
didn’t ask.

Instead, business-oriented as al-
ways, we wanted to know about
tours, managers, recording plans
and such. But she didn’t want to talk
about that much. Instead, she spoke
about Jesus and being the fifth Bud-
dha, smiling once in a while to let it
be known that she knew that we
knew that she was putting us on a

Bank Files Suit
Vs. Four Freshman

LOS ANGELES—Security Pacific
National Bank is suing the Four
Freshmen, a partnership of John
Ken Albers and Robert Lee Flani-
gan, alleging they owe $32,630.95 on
a promissory note which they
backed with personal guarantees.

The local Superior Court suit
charges defendants signed the note
May 6, 1981, in which they bor-
rowed $33,000 to be repaid Sept. 7,
1981. Interest was 1.5% over the
bank’s prime. The suit also seeks
$3,980.49, claimed to be legal fees
involved in carrying out the suit.

little bit. And who wants to argue

. with a star in her own home.

And yes, Hagen is a star, maybe
not in the U.S., where she is consid-
ered as just another punk whom ra-
dio won’t touch. But in Europe, Ha-
gen is another story; she sells gold.
And she likes what she’s doing.

“I said to God, please God, let me
be Buddha, I want to become Bud-
dha. I've talked to God a couple of
times, the Lord, you see. I know the
Lord, a little bit, but enough to know
that he is totally right.”

Hagen says God is her manager,
but He does not return our phone
calis. However, the office of Bennett
Glotzer, her ‘Babylon manager’
does, and they tell us that Hagen is
currently in Europe for a promo-
tional visit, doing television shows.
In July, she will be doing U.S. club
dates to further support her “Nun-
sexmonkrock” LP on Columbia
Records. In August, she will be back
playing dates in Europe.

Glotzer, incidently, also manages
Frank Zappa.

* * K

Heavy metal and r&b usually
don’t mix, but they do at Plateau
Records, a production company
that, say principals Eddie
O’Loughlin and Lou DiBiase, has
placed such black acts as Carol
Douglas, Sharon Brown and a new
act Trilark with various labels while
also representing in the U.S. the
English Bronze label, and working
with such acts as Uriah Heep and
Danny Lane.

O’Loughlin and DiBiase were ex-
ecutives at Midsong Records, and
then formed Plateau which was dis-
tributed as a label by the late Infin-
ity Records.

(Continued on page 68)

lay

the area.

After
laying

the tracks,
own
and
| relax

...at Le Parc—the informal hotel that's be-
come the “in” of the industry. Close to the
recording studios and west coast headquar-
ters of the major labels. Located 1 block west
of La Cienega’s “Restaurant Row.” 152
suites, each with wet bar, kitchenette and
balcony. Complimentary continental break-
fast and limousine service available within

o
Le Parc

hotel de huxe
733 N. West Knoll ® West Hollywood, CA 90069 (213) 855-8888
Toll-Free: U.S. (800) 421-4666 ¢ Calif. (800) 252-2152
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General News

Woes Besetting Small Indies
Are Aired At NAIRD Convention

® Continued from page 3
openly condescending in their pay-
ment approach.

Richman, for his part, feels he is
doing a small manufacturer “a fa-
vor” by giving the label shelf space
in his warehouse and a listing in his
catalog. “We're getting the product
out there. There’s nothing more we
can do,” he said. “Ninety-eight per-
cent of the NAIRD catalog is fringe
product. Some of it is better than the
rest. But it’s mathematically un-
sound for a label to expect me to pay
for product I haven’t sold in 60 days.
I’'m not in the finance business.”

Pasternack added that he has be-
come more selective in the lines he
carries. “l can’t stock everything,” he
stated. “I'm not the bank. Some la-
bels just don’t generate enough dol-
lars. And I can only pay as well as |
am paid or as well as the product
sells.”

Jim Terr, president of Blue Can-
yon Records in San Francisco, said
he understood the payment prob-
lems of the distributor. “I recognize
that your chance of getting paid is
better with a steady product flow,”
he said. “That’s my understanding
of the way the game is played. I get
the impression that nobody’s rolling
in money, so it’s obvious the distrib-
utor is selective about who he pays
first.”

The distributors’ panel was also
noteworthy in calling attention to
the flow of pre-release information.
Duncan Browne of Rounder Distri-
bution said that bios, photos, record
jackets and release schedules are the
best tools to educate salespeople and
accounts.

Browne, who suggested that
NAIRD labels jointly pay for a pro-
motion person to work new releases
in each market, said -that labels
could help themselves by servicing
radio stations with promotional rec-
ords. He added that retail operators
with one or three stores are more

RECORD TURNOUT

Hard Look

® Continued from page 1
case in point: Panasonic with home
computers.

The ties between the laser optical
videodisk camp and both games and
computers was also strengthened at
the Show. North American Philips
demonstrated ways the disk player
can be used with a home computer
system for educational and other
purposes; and Optical Programming
Associates, developers of original
software for the format, have intro-
duced new interactive game titles.

Videodisk software companies
now seem much more intent on in-
vesling money on new program-
ming, after having spent millions on
hardware development.

Manufacturers, also, seem to be
approaching the market with the
philosophy that the excitement gen-
erated by one single “hot” title, in
any category, is a much more valu-
able marketing tool for the category
as a whole than the excitement gen-
erated by a new technological devel-
opment. In other words, it’s not a
video game machine that captures
the imagination and pocketbooks of
consumers, but “Space Invaders” or
“PacMan.”

The independent video software
suppliers had what seemed to be a
most successful show, largely on the
basis of their hit titles. Pacific Arts’
exhibit space was off the beaten

likely to expose new disks than ma-
jor chains are, noting that in-store
play is often “bought” with 400
pieces of “clean, free” merchandise
at a major record account.

Addressing the trend among
many artists to market their album
when they perform, Richard Ferris
of Square Deal Records in San Luis
Obispo, Calif., said he wasn’t op-
posed to the idea “as long as the lo-
cal retail price isn’t undercut.” He
thought that a good compromise was
to let the dealer merchandise the
disks themselves. Ferris also sug-
gested that labels notify dealers
when they delete specific titles and
advised manufacturers to invest in
heavier shrink wrap to combat the
problem of shopworn merchandise.

At a panel on artist development,
Jerry Jaffe, vice president of the rock
music department for PolyGram
Records, told the convention that
the industry’s “complete depend-
ence on radio has killed the record
business” and urged indie acts to
build local followings so that their
releases can break even on the
strength of regional support.

Keynoter Stan Marshall, presi-
dent of Bainbridge Enterprises in
Los Angeles and a former vice presi-
dent of sales for Elektra, argued that
problems such as cash flow and re-
turns “stem from a drive to sell vol-
ume, not records.” -

“I still subscribe to the theory that
marketing records is instinctive,” he
told the gathering. “Because we’re
locked into radio as our prime
means of exposing our records, we
must follow our product, not lead it.
Know the abilities of the stations
that play your record. Know the
number and nature of the accounts
affected by that station. Know that
in certain markets, almost all of the
sales are made by chains with distant
buying points. Know how long it
will take to get your product to a cer-
tain locale so that you'll still have

airplay by the time the stock arrives.
Know when you should advertise or
run a display promotion. And know
when to just lay out.”

He suggested that when a record
breaks in a new market, “calling an
account or a distributor should be
considered on the basis of the ‘one
dime’ theory. If you had only one
dime, who would you call? Who, be-
sides yourself, will benefit most from
what has just occurred. Be prepared
to act, rather than react. That’s mar-
ket knowledge.”

The executive noted that market
knowledge can also help in the
realm of collections. “If you know
the market you can avoid nasty bits
of business like forcing too much
into the marketplace. It’s your in-
ventory. You have to protect it. A
wise man once said, ‘Every record
has a home.” Well, if you don’t treat
volume with respect, ‘home’ will al-
ways be your address. Avoid the lure
of overshipping and you not only re-
duce your financial risk but also
create more excitement. Everyone
pays when they need additional
product. But to achieve this calcu-
lated imbalance, you must know the
market.”

Stating that the future of music “is
in the hands of companies like
ours,” Marshall concluded, “I think
the majors are great for big business,
but I never thought of music as big
business. By our nature as inde-
pendents, I think we care more for
the music we present. We don’t have
to be victims of volume. We have the
spirit to test our instincts constantly.
I’m sure we’re all in the right line of
work.”

The 1983 confab will be held in
Chicago, probably at the Blackstone
Hotel, according to Richman, who
also said the participation of related
companies, such as custom pressers,
was a significant new trend.

LEO SACKS

At Software At CES

path, but still heavily trafficked as
distributors, retailers and others
came to hear the latest from the com-
pany that gave them “Elephant
Parts.” Vestron Video announced
plans to bring out Pia Zadora’s
“Butterfly” as well as “Benji,” and
Thorn EMI launched both video
games and computer software lines,
as well as a 90-minute tape of the hot
act the Go-Go’s. Wizard Video was
flooded by show-attendees anxious
to see what was new from the “Texas
Chainsaw Massacre” company as
the cult horror video area continues
to flourish. Action at the X-rated
suppliers was also furious as one, Se-
lect/Essex Video, announced plans
to make their product available on
laser videodisks.

Another trend that continued
strongly was the introduction of
video hardware from traditional au-
dio manufacturers. Only a dwin-
dling number of major names in the
hi fi field can count themselves ex-
clusively in that business anymore.
Jensen was one new example with
advanced audio/video components.

There was also a greater number
of hi fi manufacturers with Compact
Disc players. While U.S. label soft-
ware commitment is unclear at this
point (separate story, page 5) most
studio manufacturers will be inte-
grating a CD player into their line.

The audiophile records mart con-
tinues strong as most of the specialty
labels on hand reported record sales
of disks and cassettes to attendees.

Record dealers, too, were on hand
in sizable numbers as they are posi-
tioning themselves for multiformat
software.

Said Stan Lewis, of Stan’s Rec-
ords, Shreveport, La., “We’ve added
video games and intend to add more
lines. It’s helping to take up the slack
from reduced record sales.”

SAN FRANCISCO FLATS
WITH
RECORDING STUDIO

Pair of 3 bedroom 2 bath flats in prime S.F.
Pacific Hts (ocation, topped with a
luxurious fully equipped 8 track recording
studio. Take advantage of favorable
accelerated depreciation tax status and
the area’s historically high long term
growth in value - aill while enjoying
personal creative freedom inthe center of
one of the world's favorite cities.

Quality 1940°s construction meticulously
updated throughout, with private roof
deck, & garden level den, four car garage.
REDUCED: $550,000. Up to 75%
financing as needed. For more inform-
ation, please contact Eva Daniel at
HILL & COMPANY (415} 921-6000.

www.americanradiohistorv.com
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Black Radio Comes To
The Aid Of Miss. Town

By NELSON GEORGE

NEW ORLEANS—Mound Bayou.
Miss. was about to die, its life lines
cut by government policies and bad
luck, when black radio came to
the rescue.

Founded in the reconstruction era
by freed slaves, Mound Bayou was
one of the first predominantly black
communities in this country. It has
never been a particularly prosperous
city, but throughout
the turmoil sur-
rounding  black
America over the
last century, it has
remained a stable
community.

But when the
Reagan adminis-
tration began its deep cuts in the
CETA and VISTA programs, small
Mound Bayou was hit hard. Over
half of the city’s employees were
paid via these programs and, with

Solleveld
Named IFPI
President

LISBON—Coen Solleveld,
former president of PolyGram,
has been appointed president of
the International Federation of
Producers of Phonograms and
Videograms (IFPI) for a three-
year term. The appointment was
officially announced at the Fed-
eration board meeting here May
31-June 1.

Solleveld succeeds Nesuhi Er-
tegun, president of WEA Inter-
national, whose term has been
characterized by an intensifica-
tion of the international record
industry’s fight against record
and tape piracy.

Solleveld paid tribute to his
predecessor’s dedication to the
antipiracy cause in his inaugural
speech, noting that Ertegun had
put a tremendous amount of time
and energy into the campaign.

The [FPI board has been in-
creased from 12 members to 15
with the election of Takami Sho-
bochi of Nippon Columbia. who
is president of the Japanese
Phonograph Record Assn.; Rich-
ard Busch, vice president of Poly-
Gram Record Operations: and
Stephan von Friedberg, manag-
ing director of Ariola Austria.

Anders Holmstedt, EMI man-
aging director for Scandinavia.
was appointed chairman of the
council in succession to Francois

Minchin.

the cuts, have had to be released. As
you can imagine, cily services were
severely impaired.

Adding to the woes of Mayor Earl
Lucas was the award of $59.000 by
the Mississippi Supreme Court to a
woman injured in a fall outside
Mound Bayou’s city hail in 1978.
When the interest and court cost
were added to the judgment, the bill
came to over $120,000.

Three months ago, a judge froze
Mound Bayou’s assets in order to
pay for the judgment. As a result,
town officials were prevented from
paying bills with the $49.000 the city
had in the bank.

At that point, approximately a
month ago, Mound Bayou was
about to declare bankruptcy with
debts of $209.000.

A week before Mound Bayou took
that step. general manager Chuck
Scruggs of Memphis® WDIA heard
about the situation and began a
“Save Mound Bayou” fund raising
drive. With the aid of other black ra-
dio stations and some national
broadcasts (e.g. Bob Law’s “Night
Talk™ call-in program over the Na-
tional Black Network), WDIA was
in seven days able to bring in
$120,000 in individual contribu-
tions. Some gave 50 cents, some
$1.000, but all of it was appreciated
by the citizens of Mound Bayou.

The city isn’t healthy now. by any

(Continued on page 51)
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KEEPER CAPER—Celebrating the

release of Keeper’'s upcoming de-

but self-titted RCA album are, from

left, Keeper's bassist and vocalist

Marc Levine, producer Bob Gaudio,

manager Tim Goodwin and RCA’s
Barry Oslander.

General News
_The Rhythm & The Blues | |

HEAVENLY HAWKINS—Following his concert at Carnegie Hall in support of

e

his album, “Imagine Heaven,”” Edwin Hawkins, left, chats with PolyGram ex-
ecutives Tommy Young, Mike Kidd and Jenny Myers.

BMA'’s ‘Grass Roots’ Push
Pleases Confab Attendees

® Continued from page 3

more participation by black radio
personnel seen by many association
members as crucial to future growth.

Within a few weeks, BMA mem-
bers will receive ballots with 10
nominees for six available spots on
the organization’s board of direc-
tors. This is the first time the general
membership has been asked to vote
on any subject by the board.

Among the nominees are: promo-
tion executives Everett Smith of At-
lantic, Hank Caldwell of WEA, Ver-
non Slaughter of Columbia, Bill
Staton of Elektra, Philadelphia re-
tailer King James, Young Black Pro-
grammers’ Coalition president
Randy Sterling, gospel air person-
ality Irene Ware. and Jack Gibson,
publisher of the “Jack The Rapper”
tipsheet. The final nominee is still to
be confirmed.

The new board members should
be in place by early August. Their
election will bring the board to 21
members, who will then elect a new
BMA president from their number.

It is hoped by many inside the
BMA that this election of more
“grass roots” industries (promotion
men, retailers, DJs) will increase
identification with the association
among the general membership.

During the New Orleans conven-
tion, the panel discussions saw the
300-plus paid registrants debate
with fervor a wide range of issues af-
fecting black music. As one partici-
pantcommented, “Anybody who at-
tended every session got a good deal
of information about attitudes in the

‘Mixed Signals’ At UCLA Fest

Pros & Cons Of Visual Music Examined In Seminars

By CARY DARLING

LOS ANGELES—Itwasdecidedly
a case of mixed signals at the first In-
ternational Visual Music Festival
held at the UCLA campus here June
4-6. Warner Communications senior
vice president Stan Cornyn gave
what some termed a “‘sobering”
analysis of the video music industry
while others, such as producer/di-
rector Ron Hays and Disneyland/
Buena Vista Records’ president
Gary Krisel were somewhat more
optintistic.

Conceived by UCLA students

Bradley Friedman and David Te-
mianka, the three-day festival was
meant to air the current problems in
video music as well as showcasing
mainstream and alternative music
videos. It was estimated by the or-
ganizers that approximately 2,000
persons attended.

Stan Cornyn’s keynote address
echoed the feelings he has expressed
elsewhere about original video mu-
sic programming, namely at the In-
ternational Audio/Video Tape and
Disk Assn. (ITA) convention last
March. (Billboard, March 13).* *Su-
perman’ outsold Rod Stewart 10 to

1,” he said. *Music videos, at that
level, are just an ancillary market. In
Europe, it may happen sooner. The
U.S. will continue to be tough.
Home Box Office and tv only want
the hits—MOR with t&a. That’s
what you can sell to HBO and Show-
time. Maybe we should take our
heads out of the clouds.

“Records are hits because of radio
play. Thathasn’t happened in video.
If it does happen, home taping
would be a problem. The three-min-
ute video form is infected with this
highschoolish ‘1 just discovered

(Continued on page 35)
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industry, and some practical ways of
applying that information.”

However, the conference suffered
when sessions ran anywhere from a
half hour to two hours behind
schedule. The overtime charges in-
curred by the association cut sub-
stantially into its profit on the con-
ference, sources reported.

Atlantic’s Everett Smith, a BMA
executive council member and a
backstage force at the conference,
said. “Overall, those who contrib-
uted to organizing this event had to
feel we had a good to excellent suc-
cess. Those who took time to come
and attend the sessions had to go
away with the impression that the
BMA is a viable institution.”

To Smith, the conference reflected
a need for the association to improve
itself in two areas. “The whole guts
of the BMA is the area of chapter de-
velopment. Though we got response
in New Orleans from local radio and
retail people, we have to go out and
build a foundation around the coun-
try so that people feel part of what
we're trying to do all year around.”

One of the conference’s best at-
tended sessions was executive direc-
tor George Ware's workshop on
chapter development.

Smith also felt the BMA news-
letter, Innervisions, must be pub-
lished more regularly. “It is a tool
that could have been used at the
conference and during the year to
pass out information. The BMA will
not be able to solve all the problems
of blacks in this industry. But what it
can do is supply the tools, the infor-
mation, that can lead to sound judg-
ments and concrete action.”

New Orleans proved so hospitable
to this year’s conference that several
BMA officers expressed hope that
the next year’s event can be held in
the South, perhaps back in New Or-
leans. Atlanta, Birmingham and
Jackson were other cities mentioned.

As the number of sessions devoted
to black radio suggest, the BMA
made a concerted effort to appeal to
black radio and the participation of
black radio personnel was apparent.

One radio air personality felt the
BMA still had to better define its
value to black radio. “They had a
plan they wanted to lay out for re-
tailers here and they did it,” he said.
“I think the BMA has to say we want
to help with job security or promote
the growth of black-owned stations
or help small stations get serviced
better; the bottom line issues.”

Industry
__Events_ |

A weekly calendar of upcoming
cony mtions, awards shows, seminars
and other notable events.

June 25-26, Summer Soul ‘82 Na-
tional Talent Search (black contem-
porary and gospel) sponsored by the
Black Music Committee of the
Nashville Music Assn., Tenn. Per-
forming Arts Center, Nashville.

July 9-25, Montreux Jazz Festival,
Montreux, Switzerland.

July 15,City of Hope dinner hon-
oring Quincy Jones, Beverly Hilton
Hotel, Beverly Hills.

July 15-18, Pori Jazz Festival,
Pori, Finland.

July 1€-18, North Sea Jazz Festi-
val, The Hague, Holland.

July 25-27, Midwest Music Ex-
change, Bismarck Hotel, Chicago.

Aug. 1-3 Gospel Radio Confer-
ence, Holiday Inn, Estes Park, Colo.

Aug. 1-7, Christian Artists’ Music
Seminar In The Rockies, Estes Park,
Colo.

Aug. 29-Sept. 1, National Assn. of
Broadcasters radio programming
conference, Hyatt Regency, New
Orleans, La.

Sept. 8§-11, Billboard Talent Fo-
rum, Newport Beach, Calif.

Sept. 12-15, National Radio
Broadcasters Assn. annual conven-
tion, MGM Grand Hotel, Reno,
Nev.

Sept. 18-26, Georgia Music Week
Atlanta.

Sept. 17-19, Monterey Jazz Festi-
val, Monterey County Fairgrounds,
Monterey, Calif.

Sept. 30-Oct. 4, Eighth annual
Musexpo ‘82, Sheraton Bal Har-
bour, Bal Harbour, Fla.

Oct. 8-11, Country Music Talent
Buyers seminar, Hyatt Regency,
Nashville.

Oct. 11, Country Music Assn. tv
awards show, Grand Ole Opry,
Nashville.

Oct. 12-16, Grand Ole Opry birth-
day celebration, Opryland, Nash-
ville.

Oct. 15-20, VIDCOM, Cannes.

Nov. 17-19, Western Cable Show,
Anaheim Convention Center, Ana-
heim, Calif.

Nov. 18-21, Billboard’s Video En-
tertainment/Music Conference,
New York.

Europa Label
Moves To N.Y.

NEW YORK — Progressive jazz
and contemporary music recorded
in Europe is being released here on
the independent Europa Records la-
bel.

The two-year-old label, which un-
til recently was based in Orlando,
Fla., has moved to New York, and
“closer to reality.” says Jean Pierre
Weiller, founder and president. Be-
fore coming to the U.S., Weiller was
label manager in the international
department of Phonogram France.

Most recent releases by Europa,
which is distributed by 18 independ-
ent distributors around the country,
are “D.C. Al Coda” by National
Health, and “Sangam” by Don
Cherry and Latif Khan. Previously,
the label has released LPs by
Stephane Grappelli, Hopper & Alan
Gowen, John Greaves, Chet Baker,
Mike Westbrook, and Sugar Blue.

Weiller says that the label ac-
quires its masters via an office it has
in Paris, and he expects to be releas-
ing about 12 albums a year, within
the same genre. “There are enough
people doing punk and heavy
metal,” he says.
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IT'S GOING TO BE A
BEACH BOYS SUMMER!
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THE TWO-RECORD SET FEATURING 24 BEACH BOYS CLASSICS
Good Vibrations * Wouldn’t It Be Nice * God Only Knows ¢ Sloop John B ¢
Heroes And Villains * Darlin’ « I Can Hear Music * Wild Honey * Friends °
Do It Again ¢ Bluebirds Over The Mountain ¢ Caroline No °
and the smash of Summer ’81, The Beach Boys Medley plus 11 more
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Produced by Arif Mardin

For the past decade you've bzen hearing Melissa Manchester—alot. But you've
never heard her quite like this before.

This is Melissa Manchester at her very best: Hot, sizzling, brimming with life, energy
and falent.

Her new single, “You Should Hear How She Talks About You”, is the talk of charts,
as people are calling to request it again and again. AgeTs

And her new album, Hey Ricky, has even more Manchester magic with soaring
renditions of “Race To The End” (The Theme from Chariots Of Fire), “Slowly,” and
an all-new recording of her dassic, “Come In From The Rain.”

Melissa Manchester.
Her exceptional new album is Hey Ricky. You should hear it.

AL9574

ARlsrA’ © 1982 Arista Records, Inc.
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ActiVision: It’s All In The Game

Firm’s Jim Levy Draws Parallels With Disk Business

By JIM McCULLAUGH

LOS ANGELES—Chances are, if
you are in the music business, you've
never heard of David Crane, Larry
Kaplan, Bob Whitehead, Alan
Miller or Steve Cartwright.

You may be familiar, though,
with some of their hit product: “La-
ser Blast,”” “Kaboom,” ‘Star-
Master,” “Chopper Command” and
“Barnstorming.”

All are senior designers with Ac-
tiVision, one of the fastest growing
video game firms, and it might not
be too far-fetched to think of them
as hit songwriters for a new gener-
ation of computer-oriented young-
sters.

The Mountain View, Calif.-head-
quartered firm has a president and
chief operating officer who came
from the music business, Jim Levy,
once corporate vice president with
GRT Corp. and responsible for their
Music Tapes division.

“We even have,” says Levy, “the
equivalent of a vice president of a&r,
Tom Lopez, only we call him vice
president, editorial development.
But in essence, he serves as an a&r
man, finding and developing talent
and then marrying the artistic proc-
ess with the business side.

“Writing a game,” he continues,
“is close to the whole concept of
songwriting and composing. Then
you get involved later on with the

‘Dance’ Piracy
Probe In Queens

® Continued from page 3

for the lacquer was ordered by Bill
Kamarra of Rota Distribution. Ka-
marra then instructed Charles to de-
liver the finished lacquer to an indi-
vidual identified as “Dave” at Video
Disc Tech Labs here.

In subsequent conversations with
Cheren, Kaufman said that Ka-
marra specifically mentioned the
Horizon disk to the record executive
and suggested, “It’s selling so big,
somebody smart should try to li-
cense it.” The field investigator was
further informed by Cheren that he
received a call from a distributor
looking to purchase 10,000 copies of
the Horizon disk. When Cheren in-
formed the caller that West End was
not the manufacturer, the distribu-
tor, according to the court papers,
“apologized and indicated that he
meant to call Rota Distribution.”

Last month, Kaufman said that he
went to Rota’s office on Church Ave.
in Brooklyn and purchased two
copies of the Horizon record for
$2.50 each. While on the premises,
the agent observed that boxes used
to store and ship record albums were
visible from the front of the store
and that the individual behind the
counter said the disk was “really
hot.”

The investigator added that after
purchasing copies of the Horizon rec-
ords at the aforementioned retail
outlets, where the disks were openly
displayed, he went back to Rota on
May 19. There he observed approxi-
mately 32 boxes bearing the PRI
Record Pressing insignia in the front
and rear of the store and on the left
side of the selling counter.

A source close 1o the investigation
said that Assistant District Attorney
Michael A. Hammerman is looking
into the involvement of New York
City retailers that specialize in dance
music product. But he declined to
say whether indictments on grand
larceny counts are expected.

ink and paper people for packaging.
There are a lot of similarities be-
tween the record business and what
we do.”

While it's not uncommon in the
video game business to have free-
lance independents write game pro-
grams and sell them to larger firms,
ActiVision’s policy is to keep every-
thing in-house. The company main-
tains 13 programmers.

“You need pretty high-powered
computer and development equip-
ment,” says Levy, “for this type of
thing and all that tends to be in-
house. But if you recall, the early
days of the record business had most
of the major labels with in-house
recording studios. That's similar to
what we have here. Maybe someday
we might have more freelance inde-
pendent games writers with their
own facilities. Also, this is not yet
such a well developed art form that
it's easy 10 go out on your own. You
need to rely on a team effort.”

Levy adds that his programmers
are “coming from all over” with
background primarily in the micro-
computer area. “And they all have
an element, of course, of being avid
games players.”

Length of time for writing video
games can vary enormously, adds
the ActiVision head—anywhere
from six weeks to 1'4 years, depend-
ing on the level and complexity.

A hit game can produce big num-
bers. The average video game car-
tridge sells for $15. thus a million
unit seller can gross $15-$20 million
for the manufacturer.

“There have been three titles thus
far,” Levy points out, “that have
been monsters or platinum, Atari’s
‘Space Invaders,” ‘Asteroids’ and
‘Pac Man.’ The first two are at the
three million mark while the final
figures on ‘Pac Man’ are not in yet.
We have one platinum title, ‘Laser-
blast,”and six or seven ‘gold’ titles.”

Levy adds that his programmers
are “well rewarded for their efforts.”
Copyright laws protecting games are
getting stronger, he adds, although
nothing like an ASCAP or BMlison
the horizon for programmers—yet.

The life cycles of games are also
similar to records, claims Levy, with
hot product going through the same
kinds of peaks and sustaining the six

to nine months the way an LP does.

“The rhythm seems the same,” he
adds. ActiVision’s release schedule
for 1982 will be two games per quar-
ter

“Of course,” continues Levy, “we
don’t have the equivalent to radio or
touring for exposure. We have to
rely much more heavily on media
advertisement, in-store material and
promotions.”

While Levy agrees that video
games distribution is spreading rap-
idly to free-standing record retailers,
he analyzes: “Ultimately what’s im-
portant to understand conceptually
is not that record stores will be dis-
tributing video games, but that the
philosophy underlying record distri-
bution underlies video game distri-
bution. And basically we’ve struc-
tured our company along those
lines. We've had a certain advantage
in that we understand software-type
retailing. The product has a high
volatility and experiences multiple
unit sales. Other games manufac-
turers don’t quite have the same
background or understanding.

(Continued on page 70)

DARIN’S DAY—Seen at the podium is Nina Cassotto, mother of Bobby Darin,
recalling the late singer’s career during a recent ceremony posthumously
conferring a star on Hollywood’s Walk of Fame. Ceremonies were held in
front of the old Holiywood Palace, where Darin often performed, and near
Capitol Records, where he maintained offices. Surrounding her are, from left:
David Gershenson, Darin’s publicist; Dodd Darin, the late vocalist’s son; Bilt
Hertz, Walk of Fame chairman; Biil Welsh, president of the Hollywood Cham-
ber of Commerce, and Dick Clark, a long-time friend.

IFPI Targets Acts For Piracy $

Federation Sends Artists Counterfeits Of Own Work

® Continued from page 3

Arabia, the United Arab Emirates,
Bahrain and Kuwait and also in
Singapore and Nigeria.

The IFPI council decided that, in
future, antipiracy activity would be
concentrated in areas where there is
no national group of the Federation,
though it will continue to give direct
financial assistance to the cam-
paigns being waged by national
groups in ltaly, Greece, India, Por-
tugal and Latin America.

In reports from various territories
around the world, the council heard
that the most recent effective antipi-
racy campaign was in Thailand,
where piracy has been virtually
eliminated, with the result that sales
of international repertoire have in-
creased by 500% in the last six
months.

In Singapore. it was reported, po-
lice now have the authority to arrest
without a warrant any person found
in possession of pirated product in a
public place and to seize machinery
as evidence of illegal manufacture.

It was noted with approval that,
increasingly, authors’ societies and
music publishers are joining in the
fight against piracy at national level,
and it was agreed to continue to in-
vite publishers and collection so-
cieties to support the antipiracy
cause.

On the home r1aping issue, the
council noted with concern the na-
ture of the Swedish Government's
proposals for a levy on audio and
video software because, of the $20
million the levy was expected to
raise in one year, only $1.3 million
was intended to be allocated to au-
thors, artists and producers.

Pirates Copy Anti-Counterfeiting

e Continued from page 4

program being conducted under the
supervision of Record Group senior
vice president Stan Cornyn. Mux-
low’s involvement began while still
with WEA overseas, and brought
him into the WCI project two years
ago, prior to the corporation’s deci-
sion to use the 3M sticker system first
tested in October, 1980, and ex-
panded to include all records and
tapes from WCI labels last fall.

WCI's videocassettes have since
stickered with the small blue and
white security devices, which can be
scanned with a special verifier light
supplied to dealers as well as to its
own field investigators. When il-
luminated, the corporate WCl “W”
logo, which appears blue under con-
ventional light, reverses to white,
verifying the product as a legitimate
disk or cassette.

“We have found all kinds of
funny material out there,” Muxlow
claims. “We went into stores origi-
nally to see whether there were any
counterfeit audio records or tapes.
We also took a small look at video,
although there is already a separate
effort underway through WCI

Home Video.”

As reported earlier, initial scans
by WCI personnel as well as some
law enforcement raids turned up
counterfeit product on which pirates
had simply photographed legitimate
packages, with the security sticker
thus glaringly fake.

More alarming, however, were
products carrying a more convincing
replica: “Counterfeits have ap-
peared this year that are Canadian
in origin. and manufactured on cas-
sette. These Canadian counterfeits
carry a die-cut sticker to duplicate
the device we use.”

While those bogus stickers are
unable to respond correctly under a
verifier’s light, dealers or consumers
without that mechanism may thus
be deceived.

That level of deception isn’t con-
fined to the U.S. Muxlow expresses
greater concern over video piracy
abroad, a problem he characterizes
as “enormous,” and notes that simi-
lar die-cut replicas of the WCl secu-
rity sticker have been detected there.

He’s understandably reluctant to
provide a detailed blueprint for
WCI’s antipiracy methods, saying

www americanradiohistorv com

that the need tostay ahead of pirates
requires not only maintaining secu-
rity for current systems, but contin-
uing investigations to ancillary or al-
ternative approaches. But Muxlow
does note field surveillance has in-
cluded both overt store visits, “in
which our investigators identify
themselves to the Jealer and then
check the bins,” and covert, under-
cover operations.

He won’t say precisely how many
accounts have been penetrated, but
claims the list of stores visited com-
prises a representative sample. As
for the number of employees in-
volved, here too Muxlow cites secu-
rity as the reason for his refusal to
specify the size of its investigating
force, saying only shat the commit-
ment is “enough.” Surveillance has
also extended beyond traditional
record/tape outlets. going “wher-
ever we suspect counterfeit product
to be.”

Muxlow also frankly admits that
pirates may receive aid from within
legitimate ranks. Apart from the po-
tential lure of lower wholesale prices
for retailers facing increasingly slim
profit margins, the WCI consultant

IFPI has sent a telex message 10
the director general of the World In-
tellectual Property Organization in
Geneva urging him to convene a
worldwide forum on the problem of
private copying and the need for leg-
islation to provide adequate protec-
tion and remuneration for right
owners in respect of this new use of
their works.

On the question of the mechanical
royalty rate negotiated with BIEM,
it was recalled that ta'ks, which had
atone time seemed to be progressing
satisfactorily, had broken down in
March. The meeting agreed that the
Federation should send a telex to
BIEM headquarters in Paris reas-
serting IFPI’s determination that a
new standard contract should take
effect retroactively from Jan. 1, 1982
and calling for the earliest top level
meeting to break the deadlock.

Devices

suggests that security at even the
most efficient, carefully monitored
legitimate pressers and duplicators
can still be circumvented. But he’s
quick to add that WCI has received
significant support, either through
tips or general offers of aid from re-
tailers, distributors and pressers.

He also credits many legitimate
businesses in those areas with at-
tempting to keep close tabs on any
suspect product.

CBS Pacts With
U.K. Bulldog Label

NEW YORK —CBS Special Prod-
ucts and Jeff Kruger's Bulldog Rec-
ords of the UK. have made a re-
ciprocal deal on an individual and
selected basis for the release of al-
bum product.

The CBS wing will market prod-
uct from Bulldog in the US. and
other territories not represented by
Bulldog, while Bulldog will draw
from CBS product for release in the
British Isles, republic of Ireland and
other British Commonwealth mar-
kets.
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~ Commentary

Help Wanted ... From Radio

By JOHN McEUEN

All of us in this business are concerned about record sales
and concert attendance being down. Fingers are pointed in
many directions, and most of the reasons given have some va-
lidity. They are known to all-home taping, bootlegs, faceless
bands, etc.

We all need to remember that good talent in front of a live
audience creates interest in
the recorded product. And,
by getting airplay the artist
increases his power to attract
audiences, because listeners
want to see the people who
make the music.

From my point of view—
I've been in a band that has
enjoyed moderate success for
15 years—it’s hard to beat the
exhilaration of hearing one of
your own cuts on the air. You
know that thousands of
people are listening and that
they may even like it enough
to come and see you.

But it’s also hard to over-
come the letdown when the
song starts and ends with no
identification of the artist as the jock goes right to news or com-
mercial.

There are no overnight successes. Many of us spend years
learning what we do to finally get the music to the stage where
some music director or program director might say, “Let’s try
this cut.” Then we wait out the charts to see how far it goes.

With new product, the usual plan is to go out on the road to
promote it. Leave the families (if they haven’t already left us
because of the biz). eat lousy food. drive 300-500 or more miles
a day, etc., so we can stimulate sales and possibly get more air-
play.

Then you find out many people didn’t even know that it was
your record they heard.

This is not unique with our band. I've talked to other artists
and managers, and it happens to many of them. Unfortunately,
it makes it much more difficult for artists to break out when lis-
teners can't relate to who 1s playing.

I remember when stations told who they were going to play,
and gave some small bits of information about the artist, the
song, or the writer—something that helped it come alive.

McEuen: “You find out many

people didn’t even know that

it was your record they
heard.”

gave records more depth than just the groove. They made you
feel that you should listen.

I've heard the term “faceless bands™ a lot. Well, if the records
were named it would be easier to put faces to them. If listeners
were given something to relate to maybe they'd realize they
were hearing a record by a group that should be bought—not just
some tape of “current music” the station gets each week from
Los Angeles.

How many times have you taken someone to a performance
and heard them say, “Oh, I didn’t know that was their song.”?

It takes a lot of people, talent, money, luck and time to get
that disk to the stations so that it might get played. I those lucky
enough to get airplay don’t get credit for their work they better
not give up their day jobs.

1 believe it would help all of us if it was mandatory for sta-
tions to identify all the product they air. Then those free records
they get (that cost a lot of effort and money to make) would give
the artist the “free” advertising needed to survive in this busi-
ness. The business was best when the audience was more aware
of who they were listening to.

‘If those lucky enough
to get airplay don’t get
credit for their work they
better not give up their
day jobs’

Maybe one reason for the surge i the popularity of country
and of the longevity of the country artist is that people tuning in
country music are more aware of who they are listening to. The
first time I heard “Somebody’s Knockin’ ” I was told who the
artist was. The second time | was told where she was from.
Country radio has always brought the artist closer to the lis-
tener.

So. radio, help us all out. Talk over the intros and outros if
you need to sell more time, but please include who’s playing in
the rap. so maybe listeners will go out and buy the record, or
come see the group.

John McEuen, a longtime member of the Dirt Band, also plays
occasional solo gigs.

Hugh Cherry. Casey Kasem. Biff Collie. Murray the K—all

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York. N.Y. 10036.

 leltersToThe Editor

Dear Sir:

The video picture does need resolving, but Chaz
Austin’s view of the suggested course of action, in his
recent commentary (May 8), is not supported by the
evidence or our view of the logic. He suggests that
home video is a “dumping ground for studios” and
cites as evidence the distribution of such titles as "'Si-
lence Of The North” and “‘Animalympics,” which he
claims have “no demand.

t can only presume that he is referring to his own
store, and that he has made only a negligible effort, if
any, to promote these items, since they are active
renters in most of our stores. “Silence Of The North”
did not even play in many markets theatrically, and is
an excelient famity film. Consumer demand for the
movie on a home rental basis has been strong for just
these reasons, and dealers can earn an excellent re-
turn from its rental. “Animalympics” has a large re-
peating audience.

Austin goes on to say that “WHV gave us that short-
lived ‘rental only’ scheme," which Nickelodeon is
“proud” to have helped defeat. I'm confused how to
refate his comments to the facts. WHV introduced a
rental plan in Texas which Nickelodeon couldn't have
helped “defeat” since it was not offered to it. WHV ad-
justed the plan in January, 1982, and released it to
rave reviews from retailers throughout the nation.

The plan’s success, in fact, when viewed with the
surcharge systems it sought to replace, is evidence
that WHV foresaw the very result Nickelodeon now
decries as “scaring away customers,” the surcharge
taken to its logical conculsion.

Customers have made the rental decision, and con-
tinue to make it thousands of times daily throughout
the world. It is only a very few isolated retailers who
view rentals as a passing fad fueled by surcharges, and
fail to recognize the positive impact on their bottom
line that progressive programs such as WHV's provide.

Ron Berger
President, National Video
Portland, Ore.

Dear Sir:

As an observer and advocate of the Chicago music
scene, | was delighted that WNUR-FM's sponsorship of
the fam's appearance here merited front-page cov-
erage in Billboard (May 29). WNUR is rightfutly -ac-
knowledged as one of the finest college radio stations,
and a vital exponent of new music in the nation's sec-
ond largest marketplace.

Reporter Leo Sacks, however, neglected to mention,
amid comments from the music directors at WLUP-FM
and WMET-FM, that Chicago does, in fact, boast a full-
power commercial album-rocker that supported the
fam from the beginning, WXRT-FM.

WXRT may not expose the volume of new music that
WNUR does. But few Chicagoans and radio observers
throughout the country wouid deny that its relative
open-mindedness to new music is a precious resource
in the current state of radio.

Cary Baker
Chicago

Dear Sir:

The past few years have seen a powerful decline in
the quality of Top 40 music. | cite the sudden rise in
popularity of black/soul music. Now, soul is fine, but |
don't think Top 40 is the place to be inundated with
this sound. And | don't think it would be nearly so bad
if songs such as Kool and the Gang's "‘Get Down On It"
weren't so blatantly insulting to one's intelligence.

In my opinion, today’s popular music is searching
for an identity—"soul searching,” if you will. And soul
music has a firm hold on the future of poputar music.
Let's hope it improves.

Unless songwriters and artists start caring again
about their music, why should the public? Purchasing
a record is like placing a stamp of approval on that
brand of music. Conversely, by ignoring that product,
the public has the power to be just as insulting to the
artist as the artist is to the public.

Will Barton
Los Angeles

www.americanradiohistorv.com

Dear Sir:
In response to the Biltboard article on demonic
messages (May 15), | can say I've seen more good than

bad done by groups like the Beatles. Such “secret

messages,” as Ms. Wilfley accuses certain groups of
performing, are only as important as the publicity
given.

What youngster intentionally plays a record back-
ward, even if he has the equipment necessary for un-
raveling backward masking? Is it really blasphemy
against Jesus Christ, or is it frustrated religious fanat-
icism to believe inteltigent people might fall under Sa-
tan’s cloak after hearing a Rolling Stones cut.

Book burning has always been a sign of fanatical
dictatorships. Can we let this possible censorship
really happen in the face of the 21st century?

Boobie Barrett
Atlanta

Dear Sir:

A short article in the April 24 issue states that the
recent licensing of 35 Warner movies to RCA's CED
videodisk system is the first time Warner product has
gone to videodisk.

This is not so. | have both "'Detiverance"” and “Fleet-
wood Mac” on Laserdisc. Both of them are excellent
examples of the scund and picture superiority of the
laser system over any other current home video sys-
tem.

Jack Froat
Sumas, Wash.

Dear Sir:

With American music sounding like an endless bar-
rage of Foreigner and Pat Benatar sound-alikes, it
seems odd that radio programmers are reluctant to
add fresh import artists like Soft Cell, Kim Larsen, and
Orchestral Maneuvers. The only way to stem the flood
of imports is not through censorship but by offering a
product that s as good, or better.

Phillip Watson
New York City
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VEDYLALSSRES WTH THE SO

THE NV THAT MAKES THE FANTASY O VII]E[] GAVES REAL

Speeding light cycles. Flying antigravity recog-
nizers. Glowing cestas. This is the world of
“TRON,” where video game battles are very real
matters of life and death!

Amplifying the film's spectacular special effects
is a score by synthesizer genius Wendy Carlos,
who has worked with a 200-piece ensemble and
synthesized it to create her most compelling wok

~ since Switched-On Bach and Clockwork Orange

Also adding their power to the sound of
“TRON " is superstar group, Journey. Journey's
awesome performance of two brand-new songs,
“Only Solutions” and “1999," is unforgettable.

Together with Wendy Carlos, they have given
“TRON” an audio identity as unigue as its visua
identity!

“TRON” OPENS AT 1,000 THEATERS
NATIONWIDE ON JULY 9TH. LAUNCHED BY
AN ASTRONOMICAL 15 MILLION DOLLAR
ADVERTISING BUDGET!

AVAILABLE FOR ORDERS NOW.
TRON” ORIGINAL SOUNDTRACK

FEATURING THE MUSIC
JF WENDY CARLOS AND JOURNEY

N CBS RECORDS AND TAPES.
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Harmony Hut Stresses Service
Chain Finds Good Salesmanship Is Vital in Hard Times

NEW YORK-It may sound like
Salesmanship 101, but at the 25-unit
Harmony Hut chain, “Customer
Service In the '80s” is considered a
theme to be reckoned with.

According to Clyde McElvene,
general merchandlsmg, the retailer
has gone to the point of stressing this
concept at a continuing series of
sales training seminars held individ-
ually for store managers, assistant
store managers, the merchandiser
manager of records and tapes and
his counterpart in musical instru-
ments and audio equipment.

With limited consumer discretion-
ary income these days and the “dis-
tractions” of other home entertain-

Camelot Fights
Home Taping

] ‘ ,
Via ‘Trade-In

NEW YORK-The 130-store
Camelot/Grapevine chain has a
partial answer to the dilemma of
home taping via a current (May 25-
June 21) prerecorded cassette pro-
motion, “Get Your Music Movin’
This Summer.”

While the promotion offers 12
top-selling cassettes at a $6.99 spe-
cial, the consumer has a chance to
get an additional dollar off these
items, plus any other cassette selling
at $5.99 or more, if he or she brings
in a blank cassette, 8-track or reel-to-
reel tape “in any condition,” accord-
ing to Paul Burnett, director of
media production and communi-
cations.

The trade-in offer is part of the
chain’s overall cassette campaign,
which is stressing local radio and in-
store merchandising. The line being
used to lure trade-in trafficis “Trade
In & Tune Up Your Tunes.”

Burnett admits the idea got off to
a “slow start,” but the addition of a
two by five foot in-store streamer has
gotten things rolling. “We were
pleasantly surprised during the sec-
ond week, when we got an average
of 10 to 12 trade-ins per store.”

(Continued on opposite page)

Fofemfod i bk

LOS ANGELES—To rev up
summer business, Licorice Pizza
corraled seven major record/
tape suppliers for an all-day sales
promotion at a local hotel May
19, with management personnel
from all its 31 stores attending.

Highlighting the all-day affair
was a series of individual vendor
presentations, many of which of-
fered individual incentive con-
tests for employees. Lee Cohen,
the 3l-store chain’s marketing
chief, estimates the value of mer-
chandise prizes and cash overall
at $10,000. The 31 stores are bro-
ken down by size and sales po-
tential into three classifications,
in which most of the prizes will
be distributed.

The stores’ founder, Jim
Greenwood, is personally con-
tributing $1,000 for each one of
the best stores in a given category
showing the greatest overall sales
surge during the five-week pro-
gram.

Top employee incentive is a
g CBS-sponsored trip for two to

London for the store which pro-

=222 INCENTIVES OFFERED

Pizza Staff Gets Slice 0f Promo Pie

ment services, McElvene feels it's
gotten down “the knowledgeable,

enterprising salesman who can get

the customer to inspect and then buy
a record. When a customer walks
into one of our stores, he’s got to be
made to feel he’s the most important
human face on earth.

“You can put the right product in,
know your competition and have the
best displays, but, more than ever,
the customer is looking for service as
he decides to spend his money. This
is particularly so when times are
rough and he’s got less to spend.”

And McElvene contends that the
recording industry has greater op-
portunities than ever to interest con-
sumers in a diversity of sounds.

Instead of “panicking,” the 14-
year retail veteran suggests, the in-
dustry should realize that the aver-
age music fan is listening to more
types of music and McElvene points
to recent “Hooked On” successes as
indicating that so-called “marginal”
releases can, if seen as a whole,
create an important sales base for re-
tailers.

‘Gift’ Display
Set By NARM

NEW YORK-—Retailers can
obtain free of charge a group of mer-
chandising display pieces for
NARM’s “Gift Of Music” cam-
paign.

The material, generic in nature
and for use throughout the year, in-
cludes a silver, blue and white one
foot square flat, a matching border
strip and die-cut logo and slogan
piece. Also offered with the new
pieces are two previous items: the
white paper banner with the red and
black “Gift Of Music” logo and slo-
gan and the matching title strip.

Retailers may order their flats,
border strips, die-cut logo and slo-
gan pieces, paper banners and title
strips by using the order form dis-
tributed with the latest NARM
“Sounding Board” publication, or
by calling Jane Gallo at (609) 795-
5555.

vides the most effective “Annie”
soundtrack display.

The customer, too, is involved.
KROQ-FM here is awarding 10
CBS albums daily to the lucky
entry pulled from a box of store
entries. In a cross-merchandising
program with CBS and the Jack
LaLanne health spas, Pizza cus-
tomers can fill out entry blanks in
the stores for free and special dis-
count memberships to the health
centers, while the LalLanne loca-
tions will offer their members $1
discount coupons on preselected
albums featured at the record/
tape stores the month of June.

Greenwood and Cohen have
decided to stage similar chain-
wide programs with vendors sev-
eral times per year, following the
excitement ignited by the all-day
event. Capitol, CBS, RCA/
A&M, Pickwick, PolyGram,
WEA and MCA also had booths
set up in the hotel, at which they
conferred personally with store
personnel. The day started with a
panel, wherein vendor reps audi-
tioned new product coming this
summer. JOHN SIPPEL

As for good salesmanship,
McElvene says Harmony Hut is out
to increase the average purchase of
recordings.

“In April, we did $125,000 in
single sales, averaging about two 45s
each among 60,000 customers. By
trying to up that average to three
records, we can do more than
$60,000 in additional business. But,
nothing is going to happen unless
the salesmanship is there. The cus-
tomers will refuse to buy if no one
pays attention to him.”

Harmony Hut completed the first
round of seminars in March, April
and May and plans to start a new
series later this year. Each is a day-
long affair held at Harmony Hut’s
headquarters in Lanham, Md.

VIRGIN DATE—Todd Rundgren Interrupts his one-man tour of Britain to slgﬁ
coples of “Swing To The Right,” his latest Bearsville album, at Virgin's flag-
ship retall store in London.

This Ilstlng of new LP/Tape releases is de-
igned to bl s and radlo program-
mers to be up-lo-mo minute on avallable new
The abbrevia-
ﬂom are used: LP—aIbum, 8T—8-track car-
tridge; CA: tte. Multipie and/or
tapes in a set appear within pai follow-
Ing the manufacturer number.

POPULAR ARTISTS

BLOODSTONE
We Go A Long Way Back
LP Tneck FZ38115...
CAFZT 381156

BOHANNON
Bohannon Fever
LP Phase I FZ38113
CAFZT 38113
COLD CHISEL
Circus Animals
LP ElektraE160119
DEADLY ERNEST & THE HONKY-TONK
HEROES
The Modern Sound Of Deadly Ernest &
The Honky-Tonk Heroes
LPWhesler 82
DENSON, RICHARD, & THE PALISADE
STARRZZ
Palativity Versus Ppukkanegativity
LP Faze Quaddratackk 001............c........ $4
FLIPPER
Album Generic Flipper
LP Subterranean SUB25
FORBERT, STEVE
Steve Forbert
LP Nemperor ARZ 37434 ...
CAAZT 37434
GANG OFFOUR
Songs Of The Free
LPWarner Bros. 236831

GAP BAND

....No List
...NoList

.No List
.NoList

....No List
...NoList

v
LP Total Experience TE1 3001 ................ $8.98

HAWKS
30 Seconds Over Otho a
LP Columbia ARC 38058
CA ACT 38058
LAGRENE, BIRELI
Routes To Django
LP Antilles AN 1002
LATE BRONZE AGE
Isles Of Langerhan
LP Landslide 1006

LOGGINS, & MESSINA
The Best Of Friends
LP Columbia Audiophile HC 44388......... No List

LYNN, CHERYL
instant Love
LP Columbia FC 38057
CAFCT 38057
MANGIONE, CHUCK
Love Notes
LP Columbia FC 38101.....
CAFCT 38101
McCLAIN, CHARLY
Too Good To Hurry
LP Epic FE 38064
8T FEA 38064
CAFET 38064

MIGHTY FIRE
Mighty Fire
LP Elektra E1-60104

MONEY, EDDIE

....No List
...No List

.No List
.No List
.No List

No Control

LP Wolfgang / Columbia FC 37960 ......... No List
BTFCA 37960 ..... .No List
CAFCT 37960 No List

NELSON, WILLIE, & WEBB PIERCE
In The Jailhouse Now
LP Columbia PC38095..........cc.ooenneenennn No List
NERVOUS GENDER
Music From Hell
LP Subterranean SUB21

wWww.americanradiohistorv.com

New LP/ TapeReleases

NEWTON-JOHN, OLIVIA

Physical
LP MCA audiophile MCA-16011........... $16.98
PIERCE, WEBB, see Willie Nelson
RE O SPEEDWAGON
Good Trouble
LP EpicFE 38100 .... No List
8TFEA 38100... .No List
CAFET 38100 No List
ROBBINS, MARTY
Come Back To Me
LP Columbia FC 37995.... ....No List
CAFCT 37995 ...No List

SANDFORD, CHAS
Paraliax View
LP Elektra E160110
SIDE EFFECT
Alt Aboard
LP Elektra E1-60049
SMITH, LESLIE
Heartache
LP Elektra E1-60108
SMITH, O.C.
Love Changes
LP Motown 6019ML
SPYRO GYRA
Catching The Sun
LP MCA audiophile MCA-16010........... $16.98
STEELY DAN
Gaucho .
LP MCA audiophile MCA-16009........... $16.98
SUPERIOR MOVEMENT
The Key To Your Heart
LP Chycago Int'{ FZ 38098
CA FZT 38098
VANDROSS. LUTHER

Never Too Much
LP Epic audiophile HE47451................. No List

| IAzZ

BAKER, CHET
Rendez-vous
LP Europa JP2005
COOK, JUNIOR
Something’s Cookin’
LPMuse MR5218...........ccoevirmniinenn $8.98
CRUSADERS
Street Life
LP Crusaders audiophile CRP-16000..... $16.98
DAVIS, EDDIE, see Sonny Stitt
DIMEOLA, AL
Electric Rendezvous
LP Columbia audiophile HC 47654 ......... No List
EDISON, HARRY, see Sonny Stitt

GREENE, RICHARD
Blue Rondo
LPSierraSR8710
JAMES, BOB
Hands Down
LP Columbia FC 38067
CAFCT 38067
LAINE, CLEO, & DUDLEY MOORE
Smilin’ Through . . .

....No List
...NoList

LP Finesse FW 38091... ....No List
CA FWT 38091 ...No List
McCORKLE, SUSANNAH
The Music Of Harry Warren

LP Inner City IC1141
MOORE, DUDLEY, see Cleo Laine

O’'DAY, ANITA
Live At The City—The Second Set
LP Emily ER 42181
STITT, SONNY, HARRY EDISON, &
EDDIE DAVIS
Sonny, Sweets & Jaws
LPWho's Who In Jazz WWLP21022
TYNER, McCOY
Looking Out
LP Columbia FC 380563
CAFCT 38053
WINSTON, GEORGE
Winter Into Spring
LPWindhal HIlC-1019..............cceee. $8.98

GOSPEL

HARRIS, LARNELLE
Touch Me Lord
LP ImpactR3779
STEVENS, RAY
Turn Your Radio On

LP Priority PU 38075 ...
CAPUT 38075

....NoList
...NoList

THEATRE/FILMS/TV

GREASE 2
Soundtrack
LP RSO 13803

CLASSICAL

PERGOLESI, GIOVANNI BATTISTA
Flute Concerto No. 1 In G Major; Flute
Concerto No. 2 In D Major; Bach: Suite
No. 2 in B Minor
Rampal, Stuttgart Chamber Orch.,

Munchinger
LPLondonTroaturySTS 15561 ...85.98
CASTS515561 .. ... $5.98

PUCCINI, GIACOMO
Tosca (Highlights)
Ricciarelli, Carreras, Raimondi, Berlin
Phith., Karajan
LP DG 2537 068....
CA 3306 058
PURCELL, HENRY
Theatre Music, Vol. 6
Academy of Ancient Music, Hogwood
LP L'Oiseau-Lyre DSLO 590 ................. $10.98

RAVEL, MAURICE
Bolero; Chabrier: Espana; Liszt:
Hungarian Rh yNo.2; E
Roumanian Rhapsody No. 1
London Philh. Orch., Black
LP London Treasury STS 156560 ...
CASTSS 15560
RIMSKY-KORSAKOV, NIKOLAI
Symphony No. 2 “‘Antar’’; Russian’
Easter Festival Overture, Op. 36
Rotterdam Phith. Orch., Zinman
LP Philips digital 9500 971
CA 7300971
ROSSINI, GIOACCHINO
The Barber Of Seville (Highlights)
Berganza, Alva, Prey, London Symph.
Orch., Abbado
LP DG 2537 010....
CA 3306010
SAINT-SAENS, CAMILLE
Phaeton, Op. 39; Le Rouet d’ Omphale,
Op. 31; Danse Macabre, La Jeunesse
d’Hercule, Op. 50; Marche Heroique.
34

Phitharmonia Orch., Dutoit
LPLondon CS 7204.........coovviiiiiiennnnns $10.98
STRAUSS, RICHARD
Der Rosenkavalier (Highlights)
Streich, Seefried, Schech, Boehm, Fischer-
Dieskau, Dresden State Opera Chorus &
Orch., Boehm
LPDG 2537013 ... $10.98
STRAVINSKY. |GOR
hony In Three N
Symphony InC
London Symph. Orch., Davns
LP Phifips Sequenoes 6527127 ..
CA73111
TCHAIKOVSKY, PETER ILYITCH
Symphony No. 5 In E Minor (Op. 64)
New Philharmonia Orch., Stokowskl
LP London Treasury STS 1 5559 .
CASTS5 15559

(Continued on page 61)
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NASHVILLE—Although he has
opened a large tourist complex—
Twitty City—in suburban Hender-
sonville, Conway Twitty will keep
his lucrative record store operation
on Nashville’s Music Row.

Linda Farmer, spokesperson for
Conway’s Twitty Bird Record
Shop, says the store stocks more
than 10,000 albums—most of them
country, but with a smattering of
gospel, pop and rock titles. There is
also a small section of folios from
major country artists.

The singles department—which
covers virtually all current country
releases and a strong holding of
chart oldies—is a particularly
strong segment of the operation.
One collector, Farmer reports,
recently bought 100 different titles.
Singles are tagged at $1.99 each.

Farmer says the store also oper-

ates a thriving mail-order business,
generated by its annual mailing of
free record catalogs to the more
than 30,000 potential customers
who have added their names to the
list at the urging of prominent
signs at the record counter.

Mail-order prices correspond to
in-store prices, Farmer says. They
are $8.98 for frontline albums and
$4.98 and up for cutouts.

Because its location ensures it
heavy tourist traffic, the store is
light on specials and promotions.
This month it will offer three Con-
way Twitty cutouts for $10.98 dur-
ing the International Country Mu-
sic Fan Fair activities. And Twitty
will also be in the store for auto-
graphing sessions.

Originally built to house an Er-
nest Tubb Record Shop and serve
as home base for Tubb’s “Mid-

Singles Sales Help Twitty Bird Fly

night Jamboree” live radio show,
the store still has a small stage for
performances. Farmer notes, how-
ever, that store management de-
cided to quit using the stage for
live shows because the practice
lured more ‘“people who just
wanted to hang around” than it
did real customers.

Another attraction recently dis-
continued was the display of a
freeplay jukebox programmed
with the top 100 country songs.
Farmer says the jukebox was
dropped in favor of more in-store
record play.

While record albums continue
to be the store’s mainstay, Farmer
reports that cassette sales are
edging upward and have moved
ahead of 8-tracks. But “a lot of 8-
tracks” are still sold, Farmer adds,

- —

primarily to “the older set.”

AT VIDEO CASSETTES UNLIMITED

Pough’s Sales Growth Continues

‘By ED HARRISON

LOS ANGELES—For now, John
Pough is only kidding when he says
that the next move for his Video
Cassettes Unlimited in Santa Ana,
Calif. will have to be the entire shop-
ping center in which his store is now
located.

Two months ago, Pough moved to
his third location within the same
center since opening Video Cassettes
Unlimited in 1978, this time from a
1,000 square foot location to a 3,000
foot store, the largest in the shopping
center.

In 1981, Pough and his partner

Robot Records
Sued For Debts

LOS ANGELES—Kaplan &
Kaplan, a local collection agency,
has filed suit against Robot Record
Corp., also known as VIP Records
and Freeway Records, claiming de-
fendants owe $32,806.97.

In a Superior Court complaint,
plaintiff claims the retail record
store operation borrowed $29,460
Sept. 30, 1980, payable at $500
monthly at 10%. The complaint
states the defendants paid $3,500
through April 30, 1981. The suit
seeks legal fees of $1,830.

wife registered a 239% growth rate
with gross sales placed at $700,000.
And the way 1982 is shaping up, he
is confident of surpassing last year’s
revenues.

According to Pough, Video Cas-
settes Unlimited stocks 2,000 titles,
making it the largest in the Los An-
geles area.

With the majority of video-
cassettes selling for $70-$75, a $15
increase over last year, coupled with
an uncertain economy, Pough has
seen his rentals versus sales ratio
jump from 15 to one to 45 to one.
“People just aren’t buying movies,”
he says. “This year our rentals are a
lot higher while sales have fallen
off.”

Evenly divided among Beta and
VHS formats, the rental change is
$3.50 per day. Unlike many other
video dealers, Pough has shied away
from the establishment of member-
ship clubs. Explains Pough: “When
I first got into this a lot of stores were
into club memberships and later
folded.”

Instead, he credits his thriving
business and steady clientele to a
monthly newsletter highlighting
new releases which is sent out to
6,000 active customers. For the past
year, Pough has had a computer,
tied into the cash register, which al-

’““‘““‘“‘*‘"‘fW"“s{ WK,
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BROADWAY BEAT—Surveying the “Turned On Broadway” display at Sam
Goody’s are the album’s arranger/conductor Luther Henderson, left, and
Thomas Z. Shepard of Red Seal/RCA Records.

lows him to reach those customers
with repeat business.

Pough estimates that 70% of his
rentals are in the VHS format al-
though that figure is subject to fluc-
tuation. In the case of “Star Wars,”
he’s stocking 25 copies in VHS and
seven in Beta. For non-popular ti-
tles, it’s usually one copy in each for-
mat.

X-rated films have decreased to
about 30% of his rental business.
“Four years ago it was higher be-
cause they were the only thing avail-
able,” surmizes Pough.

Although he was initially opposed
to the idea, Pough is now renting
hardware, specifically Beta ma-
chines for $5.95 per day during the
week and slightly higher prices on
weekends.

He is not however in the business
of selling hardware. “I dropped
hardware two years ago,” he ex-
plains, “and it was the best move.
You make more on pre-recorded
tape. The cost of flooring is too pro-
hibitive. You make more on sales tax
than you do in profit.”

Pough does stock blank tape and
accessories including stabilizers anid
equalizers stating “it’s like candy at
the theatre. It’s good bread and but-
ter.”

The only videodisks in the store
are the CED laser disks that are for
sale only. Pough claims that the av-
erage laser videodisk customer usu-
ally purchases three disks at a time.

Like other video dealers in the
rental business, Pough is faced with
the problem of customers who rent a
tape, duplicate it at home and then
return their inferior copy, keeping
the original.

However, in store all tapes are
kept behind the counter in num-
bered library bookcases out of the
reach of customers.

Looking ahead to the future,
Pough believes that within five years
the videocassette business will ex-
ceed both cable and theatre.

Houston Dealers
Sell KSRR Items

LOS ANGELES—Eleven Sound
Warehouse stores in Houston are
carrying a line of “97 FM Rocks”
merchandise introduced by KSRR-
FM. Texas Tapes & Records, with
one store in the city, is also partici-
pating in the program, which offers
posters and key chains, mugs, base-
ball caps, T-shirts and jerseys.

Connecticut Dealers Find
Storm Aids Weekend $

By IRV LICHTMAN

NEW YORK-The Connecticut
retail/wholesale scene weathered a
severe rainstorm that dumped as
much as 10 inches of rain along the
shore and southerr part of the state
during the weekend of June 5-6.

In fact, the trade reported good
business over that weekend, a conse-
quence, many noted, of the inability
of residents to take advantage of
beach areas or other outdoor activi-
ties.

“We're okay,” comments Mindy
Peterman, tape buyer at Cutler’s in
New Haven, which bore the brunt of
much of the storm. Peterman said
Saturday store traffic was good (the
unit is closed on Sunday), although
the store suffered a severe flood
from a leaking rocf.

The three Al Franklin Music
World stores remained open, and
according to Dennis Ydice, store
manager of the Hartford unit, “The
retail trade here generally looks
kindly on lesser summer rains, yet
even the weekend torrent still
brought out record buyers.”

Notes Keith Kendall, store man-
ager of the three-store chain in
Greenwich, “It’s @ beach town and
you ordinarily dor’t see anyone here

on a sunny day. We did a lot of busi-
ness.”

One Stop Music in Hartford was
“dealing with the storm, but that’s
about it,” according to Dot Maurice,
album buyer.

Maurice says she didn’t know of
any Caldor retail units that were
shuttered over the weekend, of
which One Stop Music services
about 75 in the Connecticut, New
Jersey, New York and Massachu-
setts markets. “We're bone dry,” she

" notes, adding that the wholesaler’s

warehouse was part of about a five
mile area not seriously affected by
the storm.

Two major branch distributors in
Hartford, CBS and WEA, reported
little impact from the storm, claim-
ing, too, reports of good business
over the weekend.

Phil Balsam, manager of the CBS
branch, says his home was flooded
up to the stores, but, fortunately, the
water began to recede Saturday
night. “My wife does charity work
and she was able to conduct a rum-
mage sale on Saturday and Sunday.
It was crowded.”

WEA’s sales manager, Mike Fon-
tecchio, termed weekend business
“excellent.”

Third Street Thriving Via
Unconventional Approach

By SAM SUTHERLAND

LOS ANGELES—In an age when
the typical mainstream record and
tape dealer strives for greater store
space and vivid merchandising and
decor to boost sales, Philadelphia
dealer Jerry Gordon sounds initially
like a true iconodast: in recapping
the history of Third Street Jazz, the
specialty outlet he founded nine
years ago, Gordon points out he
avoids large displays and bulky fix-
tures, and admits he doesn’t even
know the exact footage of his modest
two-story store.

“Our store isn’t that attractive
compared with tigger chain retail
outlets,” Gordon says unabashedly.
“There’s records everywhere when
you walk in, crammed into prac-
tically every corner.”

Gordon’s candor isn’t that of a
commercial suicide, though. In fact,
Third Street is widely cited by dis-
tributors and labels as Phila-
delphia’s premier jazz outlet; and
one of the better specialists in that
field in the country.

“If we operated like a conven-
tional dealer, we'd be out of busi-
ness,” contends Gordon, who places
much greater emphasis on amassing
the widest inventory possible and
maintaining a clerical staff knowl-
edgeable enough to make reliable
recommendations to the store’s cus-
tomers.

As for the relative lack of instore
merchandising aids, he points to the
inventory goal as the key: “The
space we do have here is utilized
very well, and allows us to maintain
a very large inveatory. All the walls
have record racks, so we can carry
every single jazz album we feel there
may be any interest in.”

One sidelight to that mission is
Gordon’s belief that even relatively
unknown but respected musicians
should be represented fully. “As
long as it’s an artist people are famil-
iar with, we try and carry their entire
catalog, not just a selection of their
better known titl=s. So we now stock
about 100 Ellington albums, be-
tween 45 and 50 different Sun Ra

LPs, perhaps 40 different Count
Basie titles, 15 Albert Ayler al-
bums.”

Gordon adds that the store has
made a similar commitment to its
separate rock, blues and new wave
department, given its own floor after
he decided to buttress his originally
all-jazz operation a few years after
opening.

It’s that depth of inventory that
Gordon feels remains the province
of smaller retail entrepreneurs, one
guaranteeing their importance to
collectors and enthusiasts. “We’re
the only people who’ll make the ef-
fort to find a lot of these records,”
says the jazz buff turned merchant.
“Take the albums on the old Bethle-
hem label, which are all cutouts at
this point. We treat them as if they
were new albums, but a chain with
60 stores simply can’t perform.”

In fact, he believes cutouts are a
major cornerstone for the handful of
successful shops like Third Street
Jazz. Apart from allowing a higher
margin for profit, their availability

(Continued on page 36)

Camelot Offers
Tape ‘Trade-In’

® Continued from opposite page

Burnett notes that consumers can
bring in as many blank tapes as they
choose, but can only apply one tape
toward the purchase of each cas-
sette.

“This trade-in also requires high
salesmanship on the part of clerks
and managers,” explains Burnett.

“We expect them to approach cus-
tomers looking at cassettes and make
sure they know about the offer.” The
executive is uncertain if the cam-
paign will continue beyond the June
21 cut-off, since the retailer has some
other promotions planned at that
time.

And what do the stores do with the
blank tape trade-ins? “We throw
them away,” Burnett says.
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Country Hot100

Radio

PDs Acknowledge Need For
Stronger Ties With Promo Staffs

® Continued from page |
cial,” says David Martin, WCLR-
FM Chicago’s p.d. “And a good
product and marketing team will
give any station a strong tactical
edge”

Like many programmers, Sunny
Joe White, the WXKS-FM Boston

p.d., uses cash giveaways to lure lis-*

teners. “Radio always thinks that
people are looking for a new home,
especially new stations,” he says.
“But you have to give people a good
reason to switch.” White, whose
“Miss Kiss” contest offers $1,000
just for tuning in, says the station’s
contests must have a broad enough
appeal to attract new listeners. Oth-
erwise, he asserts, “Why put them on
the air? Cash means more to most
people than free records. So do
video units. You’ve got to be open-
minded.”

Noting that the station will spend
about $1 million this year in its quest
for new listeners, White recognizes
that it takes “a good marketing team
to ensure that your format is posi-
tively perceived. Our tv ads are de-
signed to build ratings—the medium

works best when there’s a reason to
use it. An image commercial isn’t ne-
cessarily an image builder.

“Selling the contemporary radio
concept isn’t easy,” he adds. “It’s so
hard to define. Top 40 is ‘a negative’
in a lot of people’s minds, so listeners
have to be motivated to try some-
thing new. A station with a specific
sound has a target audience to build
an image around. We don’t want to
attach a label to our sound. We're
promoting ‘better music, less com-
mercials.” Years ago, WABC was
known as ‘Music Radio.” They
didn’t say what kind. It was just mu-
sic.”

Don Kelly, program manager for
WRKS-FM New York, says that the
station’s television spots deliberately
avoid the use of music. “We don’t
like to tie the image of the station to
a particular sound,” he states. “We
like to emphasize that we’re contem-
porary radio, and because our play-
list is varied, we thought that people
would get the wrong idea of what
they would hear by selecting a par-
ticular sound. So we decided to pro-
mote the idea of quantity, that ‘no-

Survey For Week Ending 619,82

Billboard

Chart Breakouts

DEODATO

'\j& FLEETWOOD MAC
Hold Me, Warner Bros. 7-29966

DARYL HALL & JOHN OATES

Your Imagination, RCA 13252

Happy Hour, Warner Bros. 7-29984

MOE BANDY

GEORGE STRAIT

Fool Hearted Memory, MCA 52066

She’s Not Really Cheatin’ (She’s Just Gettin’ Even),
Columbia 18-02966

ﬁ EDDIE RAVEN

She’s Playing Hard To Forget, Elektra 47469

DAYTON

SADANE

RAY PARKER JR.

Let Me Go, Arista 0695

Hot Fun In The Summertime, Liberty 1468

RICHARD DIMPLES FIELDS
Taking Applications, Boardwalk 7-11-143

One Minute From Love, Warner Bros. 7-29985

ORCHESTRA

ﬁ LARRY ELGART AND HIS MANHATTAN SWING

Hooked On Swing, RCA 13219

ﬁ B.J. THOMAS

But Love Me, MCA 52053

This week’s highest superstarred/starred chart entries in the formats listed.

(%)

body gives more music.

Kelly, whose “Kiss Card” cam-
paign is bouyed by a promotional
budget of $200,000 in cash and
prizes through next spring, feels that
“radio is one of the poorest users of
tvin America. Usually a station will
attack a problem that doesn’t exist,
or promote a contest that only 10%-
15% of the audience really cares
about. A lot of ad agencies are too
creative and obscure the message.
Note the difference between the sta-
tion that delivers ‘more non-stop
music’ and the one with ‘more com-
mercial-free hours.” The latter ap-
proach encourages the trial listener.”

At WYNY-FM New York, where
television ads represent 95% of the
station’s promotion budget, Pete
Salant, director of operations and
programming, admits the percent-
age is “unorthodox as hell for a for-
mat like ours that utilizes a jukebox
presentation. But we've done our
homework and determined that our
listeners watch prime time tv. We
think it’s the most effective way to
reinforce our call letters and draw
new listeners.”

He explains that he spends “zero
dollars” in on-air promotion be-
cause his listeners prefer a minimum
of talk. Accordingly, Salant says the
station has used its air talent to de-
velop an overall personality in the
market. “The idea is to create enthu-
siasm in the least amount of time,”
he says. “In a seven-second intro-
duction to a song, the goal is to be in-
teresting, entertaining, warm and
human. When it’s done right, it can
be devastating.”

Not all program directors, how-
ever, believe in the necessity of a
promotion person. One such execu-
tive is Tom Bigby of KFI Los An-
geles, whose 50,000-watt clear chan-
nel covers 28 Western states and
Hawaii. “Image building isn’t done
overnight,” he states. “You build it
over a period of years. Every minute
of programming comes out of my of-
fice, and I’'m not about to turn sev-
eral minutes of the hour over to
somebody else. If your product is the
best in the market, word of mouth is
the best advertising in the world.
Your audience will find you.”

Bigby, who has spent over $75,000
this year to promote cash giveaways
on the air, believes in the strength of
the dollar bill. “We use cash to turn
our cums into quarter hours,” he ex-
plains. “That’s the programming
goal for the rest of our lives.”

The impact of television advertis-
ing is a hot point of contention
among many p.d.’s; it underscores the
difficulty of building an image for a
station that programs a variety of
contemporary sounds. Some broad-
casters see tv ad campaigns as the
key to commercial success. Others
view the medium as a waste of
money when they can advertise on
their own stations.

Martin of WCLR maintains that
“stations don’t realize the potential
of their own air time when it comes
to imparting meaningful imagery.
Radiois still a good theatrical outlet,
and the kinds of promotions that a
station generates in the market with
its talent can be very significant. I
only wish programmers and promo-
tion managers were as sensitive to 30
seconds of their own air time as they
are to 30 seconds of prime time.”

The degree of fractionalization in
a market is a major reason why a
station must “deliver” on its com-
mercial promise, according to
KSRR-FM Houston program direc-
tor Alan Sneed. “A listener has ex-

FOREIGNER AT FORUM—Following a recent sold-out Foreigner concert at
the Los Angeles Forum, group member Rick Wilis, right, chats with KLOS pro-
gram director Tommy Hadges and Atlantic’s Judy Libow.

_Washington Roundup__

Kaplan Refutes NAB Charges

By BILL HOLLAND

WASHINGTON — Sis Kaplan,
president of the National Radio
Broadcasters Assn., responded
quickly this week to criticism from
the chief of the radio board of the
National Assn. of Broadcasters that
NRBA’s recently publicized pro-
posal to Congress to adopt some
form of a contract fee arrangement
for long-term radio license would
“hold commercial broadcasters hos-
tage” and was merely “a pipe
dream.”

In response to a quote from Cullie
M. Tarleton, NAB’s radio board
chairman that appeared in the press,
Kaplan issued a nine-point open let-
ter in the weekly NRBA Monday
Morning Memo, a newsletter that
goes out to the organization’s 1,800
members.

NRBA officials added that 9,000
copies of the newsletter were printed
for this issue, and that they will be
mailed out to “every commercial ra-
dio station in the country.”

Kaplan, in the open letter, refutes
the NAB charges that the proposal,
which entails extended license peri-
ods for 40 or 50 years, on a contrac-
tual basis, in exchange for a fixed 1%
of gross revenues to be used to sup-
port noncommercial public radio,
would hold commercial broad-
casters hostage.

pectations that must be met,” he ar-
gues. “I’s a 24-hour commitment.
Our tv spots and outdoor campaigns
emphasize that the station ‘rocks,’
and our programming thrust is al-
ways uptempo. The few down-
tempo songs we play are by groups
that are acceptable to our core au-
dience, such as Pink Floyd or Jour-
ney. Target your core, but not to the
exclusion of potential new listen-
ers.”

“Decide what you are, execute it
on the air, then tell the market-
place,” advises Joel Raab, WHK
Cleveland’s p.d. “FM stations can go
out and promote themselves at con-
certs, but AMers have to show that
people need us for more than music.
And the air talent is the best way to
make that known. We make sure
that our people participate in hap-
pening events, such as Saturday’s
(12) ‘Health and Fitness’ exposition
with Richard Simmons at the Termi-
nal Tower. At the same time, a
sample 20 minutes has got to feature
a great song, a good laugh, and a
piece of information that you
haven’t heard before.”
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“Today I want to set forth some
very simple facts about NRBA’s ef-
forts towards securing real legisla-
tive deregulation, about the so-
called public radio trade-off and
about who is really pursuing a ‘pipe
dream,’” the letter begins.

Kaplan first made clear that the
NRBA favors the deregulation al-
ready passed by the Senate in the
Senator Cannon bill, as well as those
still stuck in the House tele-
communications committee, but
makes it clear that because of the op-
position from subcommittee chair-
man, Tim Wirth, and the House
Commerce Committee Chairman,
Rep. John Dingell to both the Sen-
ate bill and the House bills, “the pas-
sage of a deregulation bill in the
House is extremely unlikely.”

She adds further, however, that
Wirth does favor, and “has indi-
cated possible support” for a plan
similar to that proposed by the
NRBA, first publicized last month
(Billboard, May 15).

“The NRBA does not endorse this
plan to the exclusion of other pos-
sible avenues of legislative relief,”
she wrote, “but feels it would be ir-
responsible not to pursue any mean-
ingful proposal ... Given the politi-
cal realities, rejecting this plan out of
hand and instead relying totally on
bills that may be unattainable would
be in our view ‘chasing a pipe
dream,”” the NRBA president
added.

In the 475-plus word letter,
Kaplan stated that “opportunity to
achieve legislation will never be bet-
ter” and warned that “we may not
get it again” if radio broadcasters
break ranks.

Kaplan also wrote, by way of
warning, that the Cannon bill’s li-
cense fees, unlike those in the NRBA
proposal, “can be raised by Con-
gress as time goes along just as in-
come tax rates have risen over the
years.”

The NAB snip comes on the heels
of that organization’s opposition to
the plan because, according to in-
siders, a 1% of the gross revenues
plan could seriously cut into the
profits of big tv stations and the
networks.

As an NRBA official explained:
“We’re just talking about radio. But
they’re concerned that the idea
might catch on four or five years
down the road and be applied to
television.”
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‘BLACK-BOX’ SYSTEM

Growing Market For
Cable Radio Detailed

® Continued from page 3

The key to all of this is just what
consumers might be willing to pay
for this added audio service. He
cited a major study now underway
in the Northeast, but he said he was
not at liberty to disclose details. He
did say that this is not the survey
taken a few months back by the Ster-
ling Manhattan Cable System in
Manhattan.

Donnellon also raised the pros-
pect of the development of “Super”
radio stations along the lines Ted
Turner used for his tv station in At-
lanta. This concept might be de-
scribed as “if you can’t beat ’em, join
‘em,” and depends on a station ag-
gressively getting its signal on as
many cabie systems as possible and
then selling its time on the basis that
itis a near-national medium. This is
what Turner did, and Donnellon
cites KAAY Little Rock as an ex-
ample of a radio station moving in
this direction.

Further complicating the picture,
Donnellon explained, is the use of
over-the-air radio and/or cable sys-
tem-originated audio programming
that is used as background to various
cable teletext channels.

If there turns out to be a reluc-
tance on the part of cable sub-
scribers to pay for audio services, a
survey by Benton & Bowles, the New
York ad agency, shows that 63% of
cable subscribers are willing to ac-
cept advertising on cable if it will re-

duce the cost of cable services. Fur-
ther, this study, which was quoted by
Donnellon, found that only 25% said
they subscribed to cable to escape
over-the-air tv commercials.

Donnellon also cited a study by
another agency, Ogilvy & Mather,
which shows that 61% of the country
will be wired for cable by 1990. Don-
nellon thinks the penetration will be
more like 70% (current penetration
is now 30%). He also noted that
among the 1.6 million homes being
bid on for cable service since 1980,
1.2 million went for two-way cable
that was first introduced as QUBE
by Warner Communications in Co-
lumbus, Ohio, several years ago.

Donnellon sees the increased
fragmentation making promotional
activities all the more important. He
sees promotion evolving into “inte-
grated marketing.” He also thinks
radio is in a good position to make
this move, better than tv, because ra-
dio, as a medium, has had to pro-
mote itself to target audiences while
tv has taken a broad appeal ap-
proach. Because of the development
of cable, Donnellon illustrated with
statistics that tv is already being hit
with fragmentation.

Coverage of the Broadcast Pro-
motion Assn. conference in San
Francisco was written and coordi-
nated by Douglas E. Hall, Bill-
board’s radio editor, with Jack
McDonough, the magazine’s Bay

SAN FRANCISCO-“To date,
AOR has been the bastion of retail
merchandising,” said Steve Stock-
man, promotion director of WAAF-

moments of his BPA address on
“Retailing Radio: Promoting For
Profit.”

“Rock groups and football teams,
for instance, have found that they
sometimes can make as much or
more on merchandising their items
as they can on the actual sale of tick-
ets themselves.

“So steal ideas from the AORs.
Steal ideas from anyone who has de-
veloped them, because you’ll find
you can adapt them for your own
format.

“Rock bands and AOR stations
do rock T-shirts. So if you have an
adult contemporary, do a shirt like a
Lacoste, with your logo or call letters
inscribed where the alligator would
be. Tote bags can become flight bags
or shopping bags. Many rock sta-
tions have had-great luck with con-

FM Worcester, Mass. in the early.

Urge Strong Radio-Retail Ties

Stations Get More Exposure Via Merchandise Links

cert guides. For another station that
can be a theater guide or a sports
guide.”

Stockman noted that at WAAF he
does campaigns in summer and fall,
with the more active summer cam-
paigns focusing an T-shirts, license
plates and “rock maps,” such as a
map of the Worcester area, with
clubs and theaters marked, which
sells at $1.07—the station’s dial spot.
Since gas stations now charge for
maps, he recommended it as a prac-
tical and economic retail item for
many formats.

Stockman cited two reasons for a
station putting energy into retail
programs. The first is “person expo-
sure. We're all very peer conscious.
Fashion designers make a Kkilling
based on that fact. So if a few hun-
dred people suddenly show up wear-
ing your station’s shirt, other people
will wonder why they don’t have
one. And every person wearing the
shirt is a walking billboard.”

The corollary is “retail exposure.

An average small store will have
1,000 people a day coming through.
If you’re in a 25-store chain, that’s
25,000 impressions per day.”

Stockman strongly recommended
dealing with chains rather than
single outlets, so that the promotion
director doesn’t get totally bogged
down in overseeing the retailing ef-
fort. “A 25-store chain will give you
very heavy traffic and you deal with
only one sales office.”

Stockman emphasized that while
such retailing efforts can make sub-
stantial money for a station, they are
often worth doing even for a small
profit—but that they should not be
undertaken on a “break-even” basis,
“because then you always end up
losing money.”

The reasons for not just giving an
item away? “You want to make sure
it has a value to the person who gets
it”; it avoids competition with retail;
and it balances special giveaways.

The big decision, noted Stock-

(Continued on page 22)

Area correspondent.

Session Puts Spotlight On

Focus Group

SAN 'FRANC]SCO—Focus
groups can give a station guidance in
programming and promotion, but
“you cannot leave the fate of your
station in the hands of 40 or 50
people.”

So said Jeff Smulyan, general
manager of WENS Indianapolis,
during a session on focus groups at
the BPA seminar Wednesday (9).
And fellow panelists Betsy Bucken,
promotion director of WCBS-FM
New York, and Dianne DeArmond,
vice president of advertising and
marketing for Viacom International,
voiced agreement. The panel also
agreed that such research must be
placed in the hands of professionals.

“Research that is not controlled is
dangerous. You will make decisions
that will be worse than your gut feel-
ings,” said DeArmond. Bucken re-
called, “The first time that 1 ob-
served a focus group, 1 thought,
‘where did they get these people? 1
don’t know what they’re talking
about.’ But after viewing a couple of
focus groups and hearing listeners’
perceptions reinforced again and
again, you quickly realize that when
you’re so close to your station, you
can become biased and lose your ob-
jectivity.”

DeArmond advised promotion di-
rectors to “be fully involved in the
research from the beginning to end
and the music that’s played on your
station. It’s extremely important to
know the musical tastes of your lis-
teners, to know your station’s pro-
file.”

Smulyan said that “perception is
everything. We've found that sta-

Research

tions which have been hard rockers
can play the same music as us, but
they are still perceived as hard rock-
ers.” Smulyan’s station runs an A/C
format. Bucken agreed that percep-
tion changed slowly and said that
from her station’s focus groups she
learned that “FM is definitely in the
music business. Listeners do not
want a lot of clutter. The music is the
star. The 25-34 year olds don’t care
about AM radio and I think some of
them don’t even know AM radio ex-
ists.”

Bucken said the station had been
concerned over the use of the term
“solid gold.” “At one time, the term
truly meant oldies, but today, it has
taken on a different meaning due, in
a large part, to the tv show ‘Solid
Gold’ which presents the top con-
temporary hits each week. We sub-
sequently dropped ‘solid gold’ on air
and in all our audience promo-
tions.”

Bucken said the station learned
that “television is the only effective
advertising medium for us to reach
our listeners. A major portion of the
CBS-FM audience lives and works
on Long Island and in New Jersey.
Those people rarely come into Man-
hattan. They do not have the oppor-
tunity to see subway posters or bus
cards.” She noted that radio stations
are spending about $80 million a
year in tv advertising so “obviously
there’s a lot of clutter in the market-
place.”

Bucken summed up the session
commenting, “We've come a long
way. 10 years ago we did belt buck-
les and T-shirts. Now we've really
become marketing people.”

AOR Roundtable Says Promos
Must Include More Than Music

SAN FRANCISCO-Promotions
for AOR stations must reach beyond
music activities, participants agreed
during a BPA roundtable discussion
Monday.

“We've got to give away more
than tickets to concerts and records,”
said Kim Reis of WPLF New York,
who led the session.

Steve Stockman of WAAF
Worcester, Mass. agreed, suggesting
that “we’re moving away from rock
concerts and tieing in with movie
ticket giveaways.” He “cited polls
taken at high schools in his area
where he found that movie attend-
ance was much higher and more fre-
quent than rock concert attendance.
Steve Gaspar of KLOS Los Angeles
also concurred with this logic, but
complained that film companies are
often not cooperative.

Stockman made the point that
“promotions are getting more and
more important as stations sound
more and more alike.” Reis said,
“We have to take our lead from what
is happening in programming.
We've got no-frills radio today with
a tightening of playlists. There’s
been lots of music research which
tends to eliminate a lot of those extra
image cuts. It’s hard to keep a fresh
approach with the umpteenth Roli-
ing Stones promotion. The only

, thing left to to is give away a night of

love with Mick Jagger.”

Margie Poole of KZEW Dallas

Id of her annual “ZEW World,”
vhich she noted was attended by
$25,000. “I sold 10,000 T-shirts in 10
days,” she added. “This is really a se-
rious party. It’s a lot of work. We
rent the Dallas Convention Center
and our clients are given booths.
This year we added name entertain-
ment and had a dunking booth for
charity with the DJs getting dunked.
But we’ve done it for five years and
I'm getting bored with it.” The sta-
tion broadcasts a series of remotes
from the event each year.

Marie Ludici of WYSP Phila-
delphia told how her station is get-
ting involved with sports. Tying in
with the Philadelphia Phillies base-
ball team, the station is planning a
fireworks display after one of the
games. “We're asking listeners to
bring their radios to the stadium. We

will play special music and cue tones
will set off the fireworks.” The finale
will include the station’s call letters
lit up in fireworks.

Stockman said that his station had
convinced Coca-Cola to spend
$40,000 on a fireworks display. Gas-
par told of his station’s activities
handing out free decals and T-shirts
at concerts even when the concerts
are sponsored by his competition,
KMET Los Angeles.

“If they don’t like it, that’s tough,”
said Gaspar. “The promoters of
these concerts have said I can’t do
this; I've said, ‘why not? You have
to reach out for creative ways when
promoters won’t cooperate. We
handed out KLOS Who T-shirts for
the Who concert. Two months later,

it appeared that KLOS had brought
the Who to L.A.”

Reis complained that “the cost of
quality tv production is really be-
yond most radio stations. They can’t
afford to do tv every quarter.” Poole
said that KZEW used one spot for
three years.

Discussing focus groups to meas-
ure the effectiveness of tv spots, Reis
warned that they can be dominated
by one strong personality in the
group. “One question we want an-
swered is, ‘will the viewer try our sta-
tion on the basis of this spot? ”

Poole, noting that KZEW had just
started using focus groups, said,
“We have to try to figure out how to
get answers without leading the au-
dience.”

Sales Promo Session Covers Gamut

SAN FRANCISCO—Promotions
ranging from a listener who had
himself baked in dough to the crea-
tion of an imagiaary 43-game win-
ning streak for the then on-strike
San Diego Padres were discussed at
a session on “useable radio sales
promotions” during the BPA con-
vention.

The man who baked himself was
one of several outrageous stunts ex-
plained by Steve Fisch of KRLY
Houston for his “outrageous™ con-
test, which he’s been conducting for
three years. The winner was not the
man who sweated inside the dough
as a friend baked him with a blow
torch, but another who pushed a
ping pong ball up a hill with his nose
and tongue, with four bikini-clad
models strapped to his side.

The ping pong ball pusher won a
pound of gold, and the station got
national press covereage, including
People magazine and the “PM
Magazine” tv show.

Paul Palmer of KFMB AM-FM
San Diego discussed promotions for
both of his stations—the FM is
known as B-100—which included
fantasy baseball when the major
league teams were on strike last year.
Tokick off the imaginary games, the
AM adult contemporary station,
which carries play-by-play of the

Padres, gave out free beer, soda, hot
dogs and peanuts in the team sta-
dium parking lot, as Jerry Coleman
(who does play-by-play) created an
imaginary game in which the then-
poor performing Padres won.
Palmer had a number of tie-ins, such
as Miller for the beer and Pepsi for
the soda. It was a profitable promo-
tion. “We made $6,000 selling T-
shirts,” Palmer noted.

The Padres also played a role in a
B-100 promotion known as “Base-
ball, Beach Boys and B-100” (Bill-
board, May 29). The Beach Boys
were hired for an after game concert
with tickets being sold by the station.
B-100 took a financial risk of
$175,000 selling tickets for $6.50
each. “But we were sold out a week
before the concert, 52,000 attended
and we netted $26,000 on a $41,000
gross,” Palmer explained.

Another promotion, tied in with
the San Diego Chargers football
team, got the station in the record
business. The AM’s morning team,
Hudson and Bauer, wrote four songs
that were given a limited pressing of
5,000 disks. The disks were pressed
for 50 cents and sold for $2 through
the local Wherehouse record shops.
The songs were written and first
played on the station as the Chargers

(Continued on page 22)

21

advosdlg ‘286t ‘61 INNI

www americanradiohistorv com



www.americanradiohistory.com

22

JUNE 19, 1982, BILLBOARD

Radio

BELLAMY COUNTDOWN-—The Bellamy Brothers receive a recording of the

“Weekly Country Music Countdown’ segment on which they appeared as the

feature artists. Pictured from left are, Howard Bellamy; Rochelle Friedman of
the United Stations; David Bellamy; and Ed Salamon of the United Stations.

TV Emphasis Irks PDs At
B’cast Promo Assn. Meet

SAN FRANCISCO—Radio promo-
tion directors who attended this
year’s Broadcast Promotion Assn.
seminar were disappointed and of-
ten angry with an organization they
see giving the lion’s share of atten-
tion to television and cable.

A number of radio attendees
groused that the BPA convention
planners had cut two radio sessions.
Some even threatened to go home
early before the event closed
Wednesday (9) night with its tradi-
tional awards banquet.

Lance Webster, a former BPA
board member who left a position
with PBS to become the organiza-
tion’s first full-time executive coor-
dinator, noted that the organization
had planned two radio workshops in
every meeting period when it was
anticipated that 400 radio promo-
tion people would attend.

“Two weeks ago,” Webster ex-
plained, “radio enrollment was un-
der 100. Partly for that reason and
partly because we needed more
room for tv and cable, we cut radio.
Radio attendance was around 150
among a total convention turnout of
about 1,200.

Some say that radio promotion
people are being wooed away by ex-
panded attention to promotion at
the upcoming National Assn. of
Broadcasters radio programming
conference in New Orleans Aug. 29
to Sept. 1.

Webster said that he and presi-

dent-elect Ann Coleman of WAVE-
TV Louisville are committed to im-
prove radio attendance when the
BPA gathers next year in New Or-
leans. He set 300 radio attendance as
a target for next year.

But some radio promotion people
here are not sure the BPA is going to
get another chance. One radio at-
tendee working for a better BPA ra-
dio program is Berg Gould of WPIX
New York, who before participating
in a workshop on sales promotions
(see separate story) said, “I’ve heard
a lot of comments about our radio
sessions. I’'ve been on the board (of
the BPA) for four days. I raised a lot
of questions last year. | wrote a nasty
letter and I got on the board. Radio
people need to make their voice
heard if they are going to continue to
be a part of the BPA.”

Asked about NAB’s involvement
in promotion seminars, Webster said
that while he expects the BPA to run
the best seminars, “We are happy to
have NAB or other organizations
such as the Radio Advertising Bu-
reau run sessions on promotions. I'm
sure some of our people will be in-
volved in the NAB meeting. All of
this benefits our field. This is not a
matter of competition.”

Part of Webster’s plan to boost ra-
dio attendance next year is to get
National Public Radio involved.
“We’ll be seeking out public radio
panelists and having panels on pub-
lic radio,” he says.

Merchandise Tie-Ins Offer
Greater Station Exposure

® Continued from page 21

man, is deciding what to sell. “Look
for items with proven sales records.
And design them very carefully.
Take your time with it. If you don’t
like it now, you’ll hate it a year from
now when it’s in the hands of con-
sumers.”

Once you'’ve got an item, said
Stockman, the biggest problems are
“how to price it and how to distrib-
ute it.” He noted that “retail speaks a
whole other language from radio”
and that many retail outlets like to
sell an item for double its wholesale
price. Other negotiable areas are
whether to let items on consignment,
and who pays delivery costs from the
supplier the station has chosen.

Stockman advised having a store’s
advertising manager present for
meetings with the store’s buyer.
“The advertising manager will un-
derstand the promotional value of
the air exposure you’re offering.”
WAAF usually deals with six chains
on a promotion and will give “one
free announcement per day during
the time the item is in all the stores of
the chain. This is important. Some-
times chains will have the item only
in selected stores and the consumer
will be confused.”

As a final note, Stockman con-
firmed that such promotions can be
a good general sales tool for selling
airtime. “You can use it to prove to
retail that radio is a good ad buy.”

A/C ACTION

SAN FRANCISCO-—Differing
attitudes on how to run an effective
contest campaign dominated an
amiable and animated BPA session
on promotion of adult contempo-
rary formats.

Attendees also focused on how to
hold on to your morning listeners
once they get into the oftice: how to
best promote news and personality
aspects of a station; how the Arbi-
tron methodology switch (requiring
listeners to identify a station specifi-
cally by call letter) will affect promo-
tions; and how to best cope with
changing a station over from top 40
to A/C—a situation more than a few
of the sessioners said they were fac-
ing.

Moderator Bert Gould of WPIX-
FM New York sounded a key theme
with his introductory comment that
“yesterday’s top 40 is today’s adult
contemporary,” and another
speaker added later that “these days,
adult contemporary can mean an
awful lot of different things.”

Gould did note, however, that in
contrast to sessions on news/talk
and AOR, “we won’t be talking
about phone lines and rock’n’roll
jello-jumps.”

Most of the back-and-forth on
contests and games was sparked off
by Tony Novia’s description of a
$250,000 giveaway recently spon-
sored by WHYI-FM (Y100) Ft.
Lauderdale in conjunction with
Burger King, since many in the ses-
sion seemed a little awe-struck that
any station would have such largesse
to distribute. Novia explained that
contest rules provided for a payout
over a protracted number of years,
and that with the bulk of the funds
continuing to earn interest, the cost
to the station was minimal.

The biggest bone of contention
boiled down to whether it is more
shrewd to give away a lot of smaller
prizes, thereby making winners of
many more listeners, or whether to
go for the sex appeal (and press cov-
erage) of the big giveaway. Mac
Lindsay of CFCN Calgary put it
most succinctly: “I'd rather give
away $1,000 to 250 people—or $250
to 1,000 people—than give a quarter
million to one person.”

Novia responded to discussion by
asking, “Would you rather have a
shot at a quarter million or a movie
ticket?” Shelley Safian of WDBO

Orlando said that was a loaded “ap-
ples and oranges” question since the
odds would vary so wildly on such
prizes, while Nancy Newhouse of
WICC Bridgeport suggested that
“the perfect mix is a superwinner,
where all the small winners get a
shot at the big prize.” Gary Chomyn
of CFRN Edmonton argued that
“the sex appeal of a contest is all in
the wordology. You’re in the hot me-
dium. You can make a contest sound
as exciting as you want to.”

Larry Chiles of WLAP-AM-FM
Lexington, Ky., in explaining his
station’s “Write Your Own Ticket”
promo, warned against “giving away
prizes that people really don’t care to
win,” and other speakers cited the
possible problems of an already-
wealthy person winning a big cash
prize or of the ear-to-the-speaker
little old lady listener who constantly
wins all the little ones.

One of the most well-received sug-
gestions for garnering more office
listeners came from CFCN’s Arnold,
who outlined an “office trivia” game
in which workers at one office com-
pete against those from another,
with the radio host popping crazy
questions. Other speakers described
promos that involved blitzing down-
town offices with champagne and
carnations, while Dave Milburn of

Confab Session
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won a playoff with the Miami Dol-
phins, and lost a championship
game with the Cincinnati Bengals.
The station turned 20,000 people out
at the airport to welcome the team
back from Cincinnati.

Bert Gould, who recently joined
WPIX New York, gave a generally
tongue-in-cheek presentation, not-
ing that since the station had
changed formats frequently, he was
considering a format-of-the-month
club promotion.

He explained that adult contem-
porary WPIX has not had a general
manager for the past six months,
“and we probably won’t have one
for the next six months. Our parent
company (the Tribune Co.) is our
acting general manager, he added,
which brought groans from the au-
dience.

rossssxSURVEY DETAILS INCREASE

Station Promo Budgets Rise

SAN FRANCISCO—Radio pro-
motion budgets have been increased
by 20% in the past year at 23% of the
stations surveyed by the BPA, ac-
cording to a study released at the or-
ganization’s seminar here Wednes-
day (9).

The study, conducted by the Cen-
ter for Communication at San Diego
State Univ., also showed that 51% of
the stations had increased promo-
tion expenditures by at least 11%.
The study found that 58% of the sta-
tions have budgets under $50,000,
while 69% of the stations were under
this figure in 1976 when this re-
search was last conducted.

The findings were presented by
Dr. Hayes L. Anderson of San
Diego’s department of tele-
communications and film and John
Witherspoon, director of the Center
for Communication and a lecturer at
the San Diego institution.

They explained that in major
markets those surveyed feel they
have adequate budgets to do the job,
while in smaller markets, the reverse
is true. They also noted that budgets

wWwWwW americanradiohistorv.com

are generally set and controlled by
station managers with 59.8% prepar-
ing these budgets and 61.7% admin-
istering them.

In the salary area, in many salary
grades women were found to be
reaching a par with male colleagues,
but it was noted that while only 2%
of the males earn under $10,000, 6%
of the women earn under this figure
at radio statons. Since 1976 many
more promotion people have moved
into or above the $35,000 salary
range, while “a small but significant
percentage” indicated earnings of
more than $50,000.

Women have become more nu-
merous in this field with their num-
bers of 25% in 1976 increasing to
35% now. In 1976, 52% of the re-
spondents were under 35 years of
age while the current survey shows
70% under that age. Only 7% were
found to be over 45. The survey also
shows that 50% of the promotion di-
rectors have been in their jobs for
three years or less and 11% have
been in the field for 11 or more
years.

Session Keys On Size And Scope
Of Format’s Promotion Contests

KLOO-AM-FM Corvallis, Ore. told
of his success with a 25-minute
“business salute” program, done in
conjunction with the local Chamber
of Commerce, with every third pro-
gram originating live from the site of
the business.

Almost all of the attendees be-
wailed the proposed Arbitron
change, which would negate the cur-
rent heavy promotional trend
toward identifying stations by dial
position rather than letters. “This.”
said Gould, “will change the face of
radio promotion whether we like it
or not.”

Direct Mail
Cited As Solid
Promotion Tool

SAN FRANCISCO—What might
have been a run-of-the-mill BPA
presentation on promoting radio in
various media—newspapers, out-
door, transit—was enlivened by a
new approach of using direct mail
and, according to a direct mail
proponent, reaching Arbitron diary
keepers at a cost of $95 to $185 per
keeper.

Jack McCoy, who founded Ram
Research several years ago, is now
representing Unidyne Direct Mail
which now owns Ram.

McCoy, speaking at the Tuesday
(8) session entitled “So You Can't
Afford Tv,” advised that his com-
pany’s research had indicated that
the very people who will take the
time to keep diaries will also read the
material mailed out by Unidyne.
McCoy readily admits that half of
the people who receive the mailings
will throw them away, but he adds,
“These people are not the diary
keepers.”

And he’s apparently right. Jan
Hamlin of KEX Portland, Ore. said
from the audience. “We’ve never
seen such response. In the first two
weeks, we received 200 phone calls,
50 of them were from new listeners.
And we received 300 letters.” She
explained that the station mailed
193,000 folders at a cost of $40,000,
plus art work. Cathy Bee of WHK
Cleveland said a similar campaign
by her station “went well.”

McCoy claimed that 92% of the
stations that have used his service
have increased their Arbitron rat-
ings.

The Unidyne mailer is a four-
color coated stock folder, which
McCoy describes as a position paper
for the station. It is also tied in with a
contest and tells the listeners when to
tune in the station to win prizes.
McCoy also recommends that sta-
tions sell coupon space to local ad-
vertisers to offset the cost of the
mailer, but Hamlin said her station
was unable to sell such coupons.

McCoy said that the service has
been offered for 14 months and has
been sold to more than 70 stations.

McCoy added that the service was
particularly needed because the
longer and longer Arbitron rating
periods have made this longer use of
tv prohibitive because of the cost.

Oakland Tribune marketing di-
rector Jim Rowley, who served as
moderator, spoke on the use of
newspapers, Don Dwyer, senior vice
president of the TDI Winston Net-
work, discussed transit ads and
Frank Sanchez, vice president of
Gannett Outdoor Advertising, dis-
cussed that field.

New LP & Tape
Releases, p.18
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Featuring “Out Of Work” On EMI America.
Produced by Bruce Springsteen & Miami Steve.
Management: John Apostol, Apostol Eaterprises, Ltl.
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Playlist Prime Movers *

PRIME MOVERS-NATIONAL

TOTO—Rosanna (Columbia)

JUICE NEWTON—Love's Been A Little Bit Hard On Me (Capitol)
WILLIE NELSON—AIways On My Mind (Columbia)

personnel.

mined by station personnel.

ENTRY SYMBOLS—

From Last Week.

*PRIME MOVERS—those records registering good upward movement on the
station's playlist as determined by station personnel.

* xKEY PRIME MOVERS —the two records registering the greatest proportionate
upward movement on the station's playlist as determined by station personnel.
oADD-ONS—Ali records added at the stations listed as determined by station

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS —Billboard Chart Department summary of Add Gn and Prime Mover
information to reflect greatest record activity at regional and national levels.

N—Night Part, D—Day Part, H—Hit Bound. L—LP Cut, X—Extra, K~Key Add,
A—Add, B—Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

s ®* PRIME MOVERS mmm

JUICE NEWTON—Love's Been A Little Hard On
Me (Capitot)

JOHN COUGAR--Hurts So Good (Riva/Mercury)

LARRY ELGART AND HIS MANHATTAN SWING

ORCHESTRA--Haoked On Swing (RCA)

smmmm ® TOP ADD ONS smmwm

AIR SUPPLY—Even The Nights Are Better
(Arista)

THE GAP BAND-Early In The Morning (Total
Experience)

GARY U.S. BONDS—0Qut Of Work (EMI-America)

o BREAKOUTS useess

FLEETWOOD MAC - Hold Me (Warner Bros.)
DARY HALL AND JOHN OATES--Your
Imagination (RCA)

KKXX-FM—Bakersfield
(Squires/Deroo,—MD)
% % FRANK ZAPPA—Valley Girls 14-4
% % THE STEVE MILLER BAND—Abracadabra 16-7
s MELISSA MANCHESTER—You Should Hear How She
Talks 22-13
+ THE MOTELS—~Only The Lonely 24-18
* CHICAGO—Hard To Say I'm Sorry 28-22
oo CHEAP TRICK—If You Want My Love
oo FLEETWOOD MAC—Hold Me
o GLENN FREY—| Found Somebody A
® AIR SUPPLY—Even The Nights Are Better A
© MARSHALL CRENSHAW—Someday, Someway A
® GARY U.S. BONDS—Out Of Work A
© DARYL HALL AND JOHM OATES—Your Imagination A
® REQ SPEEDWAGON—Keep The Fire Burnin’ B
© RICK SPRINGFIELD—What Kind Of Fool Am | B
© HEART-This Man Is Mine B
© GEMESIS—Paperiate B
© E£YE TO EYE—Nice Gitls X
© EDDIE MONEY—Think I'm In Love A
® ASIA—-Soul Survivor XL
© PAUL McCARTNEY—Ballroom Dancing XL

KIMN-AM-Denver
(Doug Ericson—-MD)
% % WILLIE NELSON-Aiways On My Mind 3-1
*k IUEEGIENIN—Love's Been A Little Bit Hard On
Me 7-
% LITTLE RIVER BAND—Man Dn Your Mind 8-7
% RAY PARKER JR.—The Other Woman 129
% JOHN COUGAR—Hurts So Good 13-10
oo RED SPEEDWAGON—Keep The Fire Burnin’
oo FLEETWOOD MAC-Hold Me
© GARY U.S. BONDS—Out Of Work A
© GLENN FREY—{ Found Somebody A
© STEVIE NICKS—After The Giitter Fades X
© ALABAMA-Take Me Down X
© ROBERTA FLACK—Making Love X
© BLONDIE—Island Of Lost Souls X
© LESUE PEARL-If The Love Fits Wear It X
© DEODATO—Happy Houf X
© RICK SPRINGFIELD —What Kind Of Foo! Am | B
© JOURNEY~Still They Ride B
© THE ). GEILS BAND—Ange! In Blue B
© THE STEVE MILLER BAND-Abracadabra B

KOAQ-AM—Denver
(Aian Sledge—MD)
% % KARLA BONOFF—Personally 16-10
*k lziatllici WILLIAMS—It's Gonna Take A Miracle
-16
% JOHN COUGAR—Hurts So Good 19-13
% .38 SPECIAL—Caught Up In You 24-18
* JOURMEY—-Still They Ride 25-19
oo THE STEVE MILLER BAND—Abracadabra
oo FLEETWOOD MAC—Hold Me
© THE MOTELS—Only The Lonely B
© ALABAMA-Take Me Down B
© STEVIE MICKS—After The Glitter Fades B
© RICK SPRINGFIELD—What Kind Of Fool Am | B
© THE J. GEILS BAKD—Angel In Blue B
® QUARTERFLASH—Right Kind Of Love A
© LESUE PEARL—if The Love Fits Wear It A
© DEODATO-Happy Hour A
© REO SPEEDWAGON—~Keep The Fire Burnin’ A
© GLENN FREY—| Found Somebody X
© HEART—This Man Is Mine X
© KIM WILDE -Kids In America X
© NEIL DIAMOND--Be Mine Tonight X
© BLONDIE—tsland Of Lost Souls X
® SOFT CELL—Tainted Love/Where Did Our Love Go X
© HAIRCUT ONE HUNDRED—Love Pius One X
© HUEY LEWTS AND THE NEWS—Hope You Love Me
Like You Say X
© PATRICE RUSHEN—Forget Me Nots X

KLUC-FM—Las Vegas
(Dave Yan Stone—-MD)
L] MEUSAA MANCHESTER—You Should Hear How She
Talks
© AIR SUPPLY—Even The Nights Are Better A
© CHICAGO—Hard T Say I'm Sorry A

KFI-AM—Los Angeles
(Roger Coliins—MD)

oo THE GAP BAND--Earty In The Morning

oo STEVIE WONDER—Do | Do

© GARY U.S. BONDS—Out Of Work A

© MR SUPPLY—Even The Nights Are Better A

© GLENN FREY—| Found Somebody A

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA-Hooked On Swing A

© DEQDATO—Happy Hour A

. KAISAS—Play?'Re Game Tonight B

® JOURMEY—Still They Ride B

© RICK SPRINGFIELD—What Kind Of Foal Am | X

® CHICAGO—Hard To Say I'm Sorry X

© BUCKNER AND GARCIA—Do The Donkey Kong X

© CHEAP TRICK—If You Want My Love X

© OLIVIA NEWTON-JOHN—Landslide X

© SURVIVOR—Eye Of The Tiger (Theme From Rocky I11)
X

© VAN HALEN—Dancing In The Street X

© THE OAK RIDGE BOYS—So Fine X

@ STEVIE MICKS—After the Glitter Fades X
© ALABAMA-Take Me Down X

© QUARTERFLASH—Right Kind Of Love X
® E£YE TO EYE—Nice Girls X

® FOREIGNER—Break It Up X

KRTH-FM —Los Angeles
(David Grossman—MD)
% % FRANK ZAPPA—Valley Girls 14-7
%4 LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing 17-10

% HEART—This Man Is Mine 18-11

% STEVIE WOMDER—Do | Do 22-16

% THE STEVE MILLER BAND—Abracadabra 30-25

oo GARY U.S. BONDS--Out Of Work

oo FLEETWOOD MAC—Hold Me

® HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say B

® AR SUPPLY—Even The Nights Are Better B

® CHICAGO—Hard To Say I'm Sorry B

© GLENN FREY—| Found Somebody B

© MELISSA MANCHESTER—You Should Hear How She
Talks A

© DARYL HALL AMD JOHN OATES-Your imagination A

© RICK SPRINGFIELD~What Kind Of Fool Am 1 X

® LESLIE PEARL-If The Love Fits Wear It X

KRLA-AM—Los Angeles
(Rich Stancatto-MD)
v % PATRICE RUSHEN—Forget Me Nots 10-8
+# % THE GAP BAKD—Early In The Morning 23-12
% WILLIE NELSON—Always On My Mind 25-14
* RICK JAMES—~Dance Wit' Me 26-23
© WAR-Qutlaw A
© QUARTERFLASH—Right Kind Of Love A
® VAN HALEN—-Dancing In The Street A
© GARY U.S. BONDS—Out Of work X
© THE STEVE MILLER BAND—Abracadabra X
© BLONDIE—tsland Of Lost Souls X
o NEIL DIAMOND—Be Mine Tonight X
o STEVIE WONDER—0Oo | Do X
© GLENN FREY—| Found Somebody X
© THE ). GEILS BAND—Anget In Btue X
© RICK SPRINGFIELD—What Kind Of Fool Am | X
© EYE TO EYE-Nice Girls X
© ALABAMA—Take Me Down X
@ LESLIE PEARL—{f The Love Fits Wear It X
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X .
© HEART-This Man Is Mine X
L] éUICE NEWTON—Love's Been A Little Bit Hard On Me

KZZP-FM—Mesa
(Steve Goddard—MD)

% s JOHN COUGAR-Hurts So Good 14-10
* % LOVERBOY~When It's Over 18-14
% RONNIE MILSAP—Any Day Now 20-17
 HUEY LEWIS AND THE MNEWS—Hope You Love Me

Like You Say 21-18
% KARLA BOWOFF —Personally 25-22
oo MR SUPPLY—Even The Nights Are Better
oo FLEETWOOD MAC—Hoid Me
© REO SPEEDWAGON—Keep The Fire Burnin’ X
 THE ). GEILS BAND—Angel In Blue X
© THE STEVE MILLER BAND—Abracadabra X
® RICK SPRINGFIELD-What Kind Of Fool Am | B
© GLENN FREY—I Found Somebody B

KOPA-AM—Phoenix
(Chaz Kelley—MD)
%% KOOL AND THE GANG—Get Oown On It 12-8
%% LITTLE RIVER BAND—Man On Your Mind 13-10
* TOTO-Rosanna 4-3
 THE HUMAN LEAGUE—Don't You Want Me 5-4
* GREE GUIDRY-Goin' Down 9-7
oo STEVIE NICKS-After The Glitter Fades
oo DENIECE WILLIAMS~1t's Gonna Take A Miracle
© AIR SUPPLY--Even The Nights Are Better A
© PATRICE RUSHEN—Forget Me Nots A
o FLEETWOOD MAC—Hold Me A
© KARLA BOMOFF —Personally B
© GLENN FREY—1 Found Somebody B
© HEART—This Man Is Mine B
® RICK SPRINGFIELD--What Kind Of Fool Am | B

KCPX-FM—Salt Lake City
(Gary Waldron—MD)
% % JUICE NEWTON—Love’s Been A Little Bit Hard On
Me 8.5
%% JOHN COUGAR--Hurts So Good 14-11
% THE MOTELS—Only The Lonely 18:15
 SOFT CELL~Tainted Love 29-26

Playlist Top Add Ons e

Based on station playlists through Tuesday (6/1/82)

AIR SUPPLY—Even The Nights Are Better (Arista)

EYETO EYE—Nice Girls (Warner Bros.)
SURVIVOR—Eye Of The Tiger (The Theme From_Rocky I11) (Scotti Bros.)

s CHEAP TRICK—If You Want My Love 36-32

o AIR SUPPLY—Even The Nights Are Better

os QUARTERFLASH—Right Kind Of Love

© DARYL HALL AND JOHN OATES-Your Imagination A

© POINT BLANMK—Don't Look Down A

® REO SPEEDWAGON—Keep The Fire Burnin' B

© STEVIE WONDER—Do | Do B

© HARCUT ONE HUNDRED - Love Plus One B

© LARRY ELGART AND HIS MANHATTAN SWING
ORCH.—Hooked On Swing B

® DR HOOK—Loveline B

® GREG KIHN—Happy Man X

© FRAMKIE MILLER—To Dream The Dream X

® AIR SUPPLY—Even The Nights Are Better B

® TOTO—Rosanna B

© GLENN FREY—| Found Somebody B

© DENIECE WILLIAMS—It's Gonna Take A Miracle B
© ROSANNE CASH—Ain't No Money X

® JOHM SCHNEYDER-Dreamin’ X

© PAT METHENY GROUP—Are You Going With Me X
© THE J. GEILS BAND—Ange! In Biue X

© MICHAEL MURPHEY—What's Forever For X

KFXM-AM-San Bernardino
(Jason McQueen—MD)
% % THE HUMAN LEAGUE--Don't You Want Me 1.1
* % JOAN JETT AND THE BLACKHEARTS —Crimson And
Clover 4-3
+# QUEEN-Body Language 8-6
* SOFT CELL—-Tainted Love 1513
% FRANK ZAPPR—Valey Girls 29-22
@o DARVL HALL AND JOHN OATES--Your Imagination
oo THE JAM—A Town Calted Malice
© REQ SPEEDWAGON~Keep The Fire Burnin’ A
® THE ROLLING STONES—Going To AGo Go B
® CHEAP TRICK~If You Want My Love X
© THOMPSON TWINS—In The Name Of Love X
® GENESIS-—-Paperlate X
. iﬂm—iye Of The Tiger (Théme From Rocky l1})

© SLOW CHILDREN-President Am | X

© LAURA BRANIGAN-Gloria X

© AMBROSIA—How Can You Leave Me X

© THE WAITRESSES—| Know What Boys Like X

KFMB-FM—San Diego
(Glen McCartney-MD)
* % SOFT CELL-Tainted Love 3-2
%% TOTO-Rosanna 4-3
% JOHN COUGAR—Hurts So Good 7-6
* THE MOTELS—Only The Lonely 8-7
% 38 SPECIAL—Caught Up In You 15-11
® A FLOCK OF SEAGULLS—| Ran A
L] iUlVNOR—Eye Of The Tiger (Theme From Rocky II1)

© FLEETWOOD MAC—Hold Me A

© REQ SPEEDWAGON—Keep The Fire Burnin' X
© RAINBOW-Stone Cold X

© THE STEVE MILLER BAMD—~Abracadabra X
© THE J. GEILS BAND—Angel In Blue X

© MEN AT WORK—Who Can It Be X

® GREG KIHNTestify X

® PAUL McCARTNEY—Baliroom Dancing X

® ASIA—Only Time will Tell X

© ELTON JOHN--Ball And Chain X

® ELTON JOHN-Oear John X

KRQQ-FM—Tucson
(Lapolian/Hart—MD)

oo PAUL McCARTNEY--Ballroom Dancing

oo ALABAMA-Take Me Down

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say A
© FLEETWOOD MAC—Hold Me A

® LESLIE PEARL—If The Love Fits Wear It A

® GLENN FREY—| Found Somebody X

® KANSAS—Play The Game X

© THE STEVE MILLER BAND~Abracadabra X

© JON AND VANGELIS—I'li Find My Way Home X

® EYE TO £YE—Nice Girls X

© REQ SPEEDWAGON—Keep The Fire Burnin’ X

® JOURNEY-Still They Ride X

© THE ROLLING STONES—Going To A Go Go X

© GRAHAM PARKER-Temporary Beauty X

KTKT-AM—Tucson
(Bobby Rivers—MD)
% % KARLA BONOFF—Personally 13-8
% & NEIL DIAMOND--Be Mine Tonight 14-10
* ALABAMA-Take Me Down 23-15
 GLEMN FREY—! Found Somebody 26-20
* DEMECE WILLIAMS—It's Gonna Take A Miracle 30-

23
oo THE REDDINGS—(Sittin' On) The Dock Of The Bay
ee DR, HOOK-Loveline
© DARYL HALL AND JOHN DATES—Your Imagination A
© AR SUPPLY—Even The Nights Are Better B
® CHICAGO—Hard To Say I'm Sorry B
® LARRY LEE—Don't Talk X
© MANHATTAN TRANSFER—Route 66 X

Pacific Northwest Region

s % PRIME MOVERS mmms

JUICE NEWTON—Love's Been A Little Bit Hard
On Me (Capitol)

CHERI-Murphy’s Law (Venture)

SOFT CELL—Tainted Love/Where Did Our Love
Go (Sire)

mmmm® TOP ADD ONS s

GREG KIHN—Happy Man (Elektra)

AIR SUPPLY~Even The Nights Are Better
(Arista)

EYE TO EYE-Nice Girls (Warner Bros.)

s BREAKOUTS naaswsss
FLEETWOOD MAC— Hold Me (Warner Bros.)

3

KRLC-AM—Lewiston

(Stove MacKelvie—MD)

% % PAUL McCARTNEY AND STEVIE WONDER-Ebony
And lvory 1-1

£ 21 {GU;CE MNEWTON-Love's Been A Little Hard On Me

% STEVIE MICKS—-After The Glitter Fades 12-6
% NEIL DIAMOND—Be Mine Tonight 15-7

% THE OAK RIDGE BOYS—So Fine 18-12

o HERB ALPERT-Route 101 A

® GREG GUIDRY—Into My Love A

® RICK SPRINGFIELD—What Kind Of Fool Am 1 A
© BILL LA BOUNTY—Never Gonna Look Back A
© FLEETWOOD MAC—Hold Me A

KGW-AM-Portland
(Janice Wojniak—MD)
% % KARLA BONOFF —Personally 7-5
% % EDDIE RABBITT—I Don't Know Where To Start 8-6
* lI(J]ICE NEWTON-Love's Been A Little Hard On Me
10-7
* TOT0-Rosanna 17-11
* LITTLE RIVER BAND—Man On Your Mind 15-13
oo FLEETWOOD MAC—Hold Me
oo AIR SUPPLY—Even The Nights Are Better
© ALABAMA—Take Me Down A
© DENIECE WILLIAMS~It's Gonna Take A Miracle A
® CHICAGO—Hard To Say i'm Sorry X
® JEFF LORBER-It's A Fact X
© BILL LA BOUNTY—Never Gonna Look Back B

KCBN-AM—Beno
(Jim 0’Neil-MD)
% % TOTO—Rosanna 3-1
% % 38 SPECIAL—Caught Up In You 12-5
s MELISSA MANCHESTER-You Should Hear How She
Talks 15-7
% JOHN COUGAR-Hurts So Good 18-12
+ FOREIGMER—Break It Up 20-13
© FLEETWOOD MAC—Hold Me A
© DARYL HALL AND JOHM OATES—Your Imagination A
® REQ SPEEDWAGON-Keep The Fire Burnin' A
® GARY U.S. BONDS—Out Of Work A
. gﬂmm—iye Of The Tiger (Theme From Rocky |11}

® CHICAGO—Hard To Say I'm Sorry B

© THE ROLLING STONES—Going To A Go Go B

® GLENN FREY-| Found Somebody B

o OLIVIA NEWTON-JOHN—Landslide X

© MR SUPPLY—Even The Nights Are Better X

© THE REDDINGS—(Sittin' On) The Oock Of The Bay X

KSFM-FM—Sacramento
(Mark Preston—MD)
% % SOFT CELL—Tainted Love 28-19
% % KARLA BONOFF—Personally 30-23
% PATRICE RUSHEN—Forget Me Nots 22-15
* ONE WAY—Cutie Pie 21-16
* JUICE NEWTOM—Love's Been A Little Hard On Me

2-17

oo HUEY LEWIS AND THE NEWS—Hope You Love Me

Like You Say

oo 38 SPECIAL—Caught Up In You

® STEVIE WONDER—Do | Do A

® HEART—-This Man Is Mine A

© FLEETWOOD MAC—Hold Me A

© THE MOTELS-Only The Lonely B

© ALABAMA-Take Me Down B

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing B

KFRC-AM—San Francisco
(Xate Ingram—-MD)
s THE HUMAN LEAGUE—Don't You Want Me 9-3
s % CHERI—Murphy's Law 16-11
% SOFT CELL-Tainted Love/Where Did Our Love Go
2112
* JOHN COUGAR—Hurts So Good 29-22
* WAR-Outlaw 30-26
oo WILLIE NELSON—Always On My Mind
oo GREG KIHN—Happy Man
© GARY U.S. BONDS—Out Of Work A
© DARYL HALL AND JOHN OATES—Your Imagination A
© LAURA BRANIGAN—Gloria A
© BUCKMER AND GARCIA—0o The Donkey Kong X

KIR-AM—Seattie
(Benjamin Hill-MD)
® AIR SUPPLY—Even The Nights Are Better A
© CHICAGO--Hard To Say I'm Sorry A
® DR. HOOK—Loveline A

KPLZ-FM-Seattle
(Greg Cook—MD)

% % RONNIE MILSAP—Any Day Now 8-3

*k IUICE NEWTON—Love's Been A Little Hard On Me
14.1

% JEFF LORBER-It's A Fact 17-13

+ DEMIECE WILLIAMS—It's Gonna Take A Miracle 19-

4
% TOTO—Rosanna 24-19
© FLEETWOOD MAC—Hold Me A
© THE REDDINGS-Sittin' On The Dock Of The Bay B
® CHICAG0—Hard To Say I'm Sorry B
© LESLIE PEARL~If The Love Fits Wear it B
o HERB ALPERT—Route 101 B

KYYX-FM—Seattle
(Elvin Ichiyama—MO0)

% % TOTO~Rosanna 1-1

*k IU;CE NEWTOM—Love's Been A Little Hard On Me
4

4 RONNIE MILSAP—Any Da;

* HUEY LEWIS AND THE N
Like You Say 18-12

* SOI;I;DELL—Tainted Love/Where Did Our Love Go

20-

© MCK SPRINGFIELD—What Kind Of Fool Am | B

o AIR SUPPLY—Even The Nights Are Better B

' RED SPEEDWAGON—Keep The Fire Burnin’ B

© SURVIVOR-Eye Of The Tiger (The Theme From Rocky
i) B

© FLEETWOOD MAC—Hold Me A

© THE STEVE MILLER BAND--Abracadabra A

© JOURNEY-Stilt They Ride A

© THE ROLLING STONES—Going To A Go Go A

® CHICAGO—Hard To Say I'm Sorry A

© CHEAP TRICK-1f You Want My Love A

© LESUE PEARL~If The Love Fits Wear it A

© GLENN FREY~| Found Somebody X

© GENESIS-Paperlate X

© GARY U.S. BONDS-—Out Of Work X

© THE MONROES—What Do All The People Know X

© DIOMNNE WARWICK AND JOHMNY MATHIS—Friends In
Love X

KEZR-FM—San Jose
(Bob Harlow—MD)
* % SOFT CELL—Tainted Love/Where Did Our Love Go
14
% EYE TO EYE—-Nice Girls 19-9
% RONMIE MILSAP—Any Day Now 12-10
+ BLONDIE-Island Of Lost Souls 15-11

Now 19-11
—Hope You Love Me

www americanradiohistorv. com

Breakouts

FLEETWOOD MAC—Hold Me (Warner Bros.)
DARYL HALL AND JOHN OATES—Your Imagination (RCA)
GREG GUIDRY—Into My Love (Columbia)

% KANSAS—Play The Game Tonight 18-14

oo FLEETWOOD MAC—Hold Me

© DARYL HALL AMD JOHN OATES—Your Imagination A

© FRANKIE MILLER—To Dream The Dream A

® REQ SPEEDWAGON—Keep The Fire Burnin' A

® BILLY JOEL-Hot In the City A

© BOW WOW WOW—| Want Candy A

© MARSHALL CRENSHAW-Someday, Someway X

© HAIRCUT ONE HUNDRED—Love Plus One X

© JON AND VANGELIS—I'll Find My Way Home X

® CHEAP TRICK—If You Want My Love X

e DEODATO—Happy Hour X

® CHICAGO—Hard To Say I'm Sorry B

© GLEMN FREY~| Found Somebody B

© GEMESIS—Paperlate B

L] THELISSAI 5 MANCHESTER—You Should Hear How She
alks

© PATRICE RUSHEN-Forget Me Nots B

KIRB-AM—Spokane
(Brian Gregory—MD)
% % WILLIE NELSON—Always On My Mind 7-4
1 22 %U;CE MEWTOM—Love's Been A Little Hard On Me

+ PAUL McCARTNEY—Ballroom Dancing 19-15
* ALABAMA-Take Me Down 21-17

* THE STEVE MILLER BAND—-Abracadabra 24-18
®e EYE TO EYE~Nice Girls

oo GLENM FREY—| Found Somebody

o AIR SUPPLY~-Even The Nights Are Better A

© THE ROLLING STONES—Going To A Go Go A

© BLONDIE—Island Of Lost Souls B

® SOFT CELL—Tainted Love B

® JOURNEY—Still They Ride B

® REQ SPEEDWAGON—Keep The Fire Burnin' B

© ALDO MOVA—Fantasy X

© QUEEN—Body Language X

® 38 SPECIAL-Caught Up In You X

© VAN HALEN-Dancing In The Street X

o CHEAP TRICK-If You Want My Love X

© MEN AT WORK—Who Can It Be X

® SURVIVOR—Eye Of The Tiger (Theme From Rocky Iil)

X
© FLEETWOOD MAC-Hold Me A

KTAC-AM—Tacoma
(Bruce Cannon-MD)
% % CAROLE KING—One To One 8-5
s EDDIE RABBITT—| Oon't Know Where To Start 12-7
* KARLA BONOFF—Personally 14-9
4 MEIL DIAMOND—Be Mine Tonight 26-22
s MELISSA MANCHESTER-You Should Hear How She
Talks 29-26
© HERB ALPERT-Route 101 A
© THE REDDINGS—(Sittin’ On) The Oock Of The Bay A
© LESLIE PEARL—If The Love Fits Wear It B
© BARBARA MANDRELL—Til You're Gane B
® AR SUPPLY—Even The Nights Are Better B
© AILEEN QUINN AND THE ORPHANS—Tomomow X
o DEODATO--Happy Hour X
® B8.), THOMAS—-But Love Me X
© ROSANNE CASH—Ain't No Money X
© BILL LA BOUNTY--Never Gonna Look Back X
© FLEETWOOD MAC—Hold Me X

North Central Region

s * PRIME MOVERS mes

JOHN COUGAR-- Hurts So Good (Riva/
Mercury)

WILLIE NELSON— Always On My Mind
(Columbia)}

RONNIE MILSAP— Any Day Now (RCA)

s ® TOP ADD ONS

AIRSUPPLY~ Even The Nights Are Better
(Arista)

SURVIVOR— Eye Of The Tiger (The Theme From
Rocky I11} (Scotti Bros.)

EYE TO EYE— Nice Girls (Warner Bros.)

s BREAKOUTS nos—s

FLEETWOOD MAC-- Hold Me (Warner Bros.)

WYYS-FM—Cincinnati
(Barry James—MD)
% % RICK SPRINGFIELD—Don’t Talk To Strangers 11-9
% % SHEENA EASTON—When He Shines 15-10
% RONMIE MILSAP—Any Day Now 17-12
“ NEIL DIAMOND—Be Mine Tonight 20-16
oo CHICAG0—Hard To Say I'm Sorry
oo TOTO—Rosanna
® AIR SUPPLY—Even The Nights Are Better A

WGCL-FM—Cleveland
(Tom Jefferies—MD)
+ % WILLIE NELSON—Always On My Mind 5-2

3  JOHN COUGAR-Hurts So Good 127

* l':lll:lt7 IXEMOI—Love's Been A Little Bit Hard On
e 17-

# THE MOTELS—Onty The Lonely 18-11

+ 38 SPECIAL—Caught Up In You 24-12

oo SURVIVOR—Eye Of The Tiger (The Theme From
Rocky IIl)

oo STEVIE WONDER-Do | Do

© ALABAMA-Take Me Down B

© JOURNEY-Still They Ride B

© FOREIGNER-Break It Up B

o AIR SUPPLY—Even The Nights Are Better A

© RICK SPRINGFIELD—What Kind Of Fool Am | A

© RED SPEEDWAGDN- Keep The Fire Burnin' A

© BOMNIE WILIAF-Any Day Now A

© THE STEVE WILLER BAND-Abracadabra A

© GENESIS—Paperlate A

© LESLIE PEARL—If The Love Fits Wear It A

© OLIVIA NEWTON-JOHN-Landslide A

© GARY U.S. BONDS-Out Of Work A

© QUARTERFLASH-Right Kind Of Love A

© JON AND YANGEUIS—I'll Find My Way Home A

© XIM WILDE—Kids In America X

© THE MONROES—What Do All The People Know X

© THE J. GEILS BAND—Angel In Blue X

© BLONDIE~Island Of Lost Souls X

WZZP-FM—Cleveland
(Bob McKay—MD)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 1-1

% % LITTLE RIVER BAND—Man On Your Mind 4-2

s EDDIE RABBITT—-| Don't Know Where To Start 6-4

* SHEEMA EASTON—When He Shines 7-5

% JUICE NEWTON—Love's Been A Little Bit Hard On
Me 10-6

oo LARRY LEE-Don't Talk

oo AR SUPPLY—Even The Nights Are Better

© MELISSA MANCHESTER—You Should Hear How She
Talks A

© DENIECE WILLIAMS—It's Gonna Take A Miracle B

© MANHATTAN TRANSFER—Route 66 X

© JOHM SCHNEIDER—Dreamin’ X

WORQ-FM—Detroit
(Deena Rimmer - MD)

% % SOUL SONIC FORCE—Planet Rock 17-7

s SKYY=When You Touch Me 15-11

% THE TIME—Girl 16-13

* IEBFFREV OSBORNE | Really Don't Need No Light
28-21

oo THE WHISPERS—Emergency

© DREAMGIRLS FEATURING JENNIFER HOLLIDAY —And
1'm Telting You I'm Not Going A

© ELECTRON{C PHUNK—Shock A

© THE OAK RIDGE BOYS—So Fine B

WNCI-FM—Columbus
(Steve Edwards—MD)
ik IUICEIBEWTOI—Love's Been A Little Bit Hard On
Me 12-

Je ALABAMA—Take Me Down 17-13

* MELISSA MANCHESTER-You Should Hear How She
Talks 19-14

* HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say 20-15

oo NEIL DIAMOND-Be Mine Tonight

oo JOURNEY-Still They Ride

® CHICAGO—Hard To Say I'm Sorry A

WXGT-FM—Columbus
(Teri Nutter—MD)
% % JUICE NEWTON-Love's Been A Little Bit Hard On
Me 15-10
* % JOHN COUGAR-Hurts So Good 19-14
+ WILLIE NELSON—Atways On My Mind 17-12
% .38 SPECIAL—Caught Up In You 24-19
% HUEY LEW!S AND THE NEWS—Hope You Love Me
Like You Say 25-21
oo AIR SUPPLY—Even The Nights Are Better
oo THE ROLLING STOMES—Going To A Go Go
© LOVERBOY—-When It's Over X
® QUEEN-Body Language X
© VAN HALEN—Dancing In The Street X
® REQ SPEEDWAGON—Keep The fire Burnin' X

WKRQ-FM—Cincinnati
(Tony Galluzzo—MD)
% % LOVERBOY-When It's Dver 1.1
% % ASIA--Heat Of The Moment 3-2
* TOTO—Rosanna 9-6
 THE HUMAN LEAGUE—Don't You Want Me 15-8
% ELTOM JOHN--Empty Garden 14-11
oo THE MOTELS—Only The Lonely
oo FLEETWOOD MAC—Hold Me

WKIJ-FM—Louisville
{(Dave McCann—MD)
% % WILLIE NELSON—Always On My Mind 9-3
% % ROMNIE MILSAP—Any Day Now 19-12
% JUICE NEWTON—Love's Been A Little Bit Hard On
Me 16-11
s ALABAMA-Take Me Oown 20-17
% KARLA BONOFF—Personaliy 21-18
oo AR SUPPLY—Even The Nights Are Better
oo FLEETWOOD MAC--Hold Me
@ HEART—This Man is Mine A
o JOURMEY —Still They Ride B
© EDDIE RABBITT—| Oon't Know Where To Start X
© BERTIE HIGGINS—Just Another Day In Paradise X
© THE HUMAK LEAGUE—Don't You Want Me
© NEIL DIAMOND—Be Mine Tonight X

WBZZ-FM -Pittsburgh

(Chuck Tyler—MD)
+ % SOFT Cm—Tamted Love/Where Did Our Love Go

21

% % THE HUMAN LEAGUE—Don't You Want Me 8-3
% ASIA—Heat Of The Moment 10-6

% JOAN JETT AND THE BLACKHEARTS —Crimson And
Clover 13-8

s DAZZ BAND—Let It 19-11

®e EYE TO EYE-Nice Girls

oo FLEETWOOD MAC—Hold Me

® .38 SPECIAL—Caught Up In You A

© THE ROLLING STONES—Going To A Go Go X

© THE MOTELS—Dnty the Lonely X

© GLENM FREY—| Found Somebody X

WFFM-FM—Pittsburgh
(jay Cresswell_MD)
% % RAY PARNER JR.—The Other Woman 23-10
% RONNIE MILSAP—Any Day Now 20-14
% BERTIE HIGGINS—Just Another Day In Paradise 22-

15
% NEW DIAMOND—Be Mine Tonight 24-17
* STEVIE NICKS—After The Glitter Fades 27-19
oo GLENN FREY—I Found Somebody
oo FLEETWOO0D MAC—Hold Me
© LARRY LEE-Don’t Talk A
© HERB ALPERT—Route 101 A
© MARSHALL CRENSHAW-Someday, Someway A
o POINTER SISTERS—American Music A
© EYE TO EYE—Nice Girls A
© DR HOOK-Loveline X
@ RICK BOWLES—Too Good To Turn Back Now X
® HEART--This Man Is Mine X
© ALABAMA-Take Me Down X
© OLIVIA NEWTON-JOHN-Landslide X
© FULLMOON FEATURING MEIL LARSEN AND BUZZ
FEITEN—Phantom Of The Foot Lights X
© THE STEVE MILLER BAND—Abracadabra B

(Continued on next page)
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Playlist Prime Movers #
Ploylist Top Add Ons @

® Continued from opposite page

o STEVIE WONDER—Do | Do B

o {RENE CARA—My Baby B

© CHICAGO-Hard To Say I'm Sorry B

o GENESIS—Paperlate B

© DARYL HALL AND JOHN OATES—Your Imagination B
® AIR SUPPLY—Even The Nights Are Better B

© ELTOM JOHN—Princess L

WXKX-FM—Pittsburgh
(Clark Ingram—M0)
% % TOTO—Rosanna 1-1
% JOURNEY-Still They Ride 6-4
+ FRAMKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) 8-6
“ NORMAN —HangOnlin11-8
# ASIA-Sole Survivor 14-12
oo SAMMY HAGAE—Only One Way To Rock
oo FLEETWOOD MAC—Hold Me
© SCORPIONS—No One Like You B
© CHICAGO-Hard To Say I'm Sorry A
® PAUL McCARTNEY—Here Today X
© THE MOTELS—Only The Lonely X
® ASIA-—-Here Comes The Feeling X
© THE MONROES—What Do All The People Know X
® THRILLS—You Don't Remember Me X

WKWK-AM—Wheeling
(Med Ferris—M0)

® CHICAGO—Hard To Say I'm Sorry A

© GLENN FREY—| Found Somebody A

© THE OAK RIDGE BOYS—So Fine A

® [RENE CARA-My Baby A

© BILL CHAMPLIN-Sara A

Southwest Region
wmmm* PRIME MOVERS s

TOTO- Rosanna (Colurhbia)

SOFT CELL- Tainted Love/Where Did Our Love
Go (Sire)

RONNIE MILSAP- Any Day Now (RCA)

mumme TOP ADD ONS mwwemm

AIR SUPPLY- Even The Nights Are Better
(Arista)

THE STEVE MILLER BANO - Abracadabra
(Capitol)

THE ROLLING STONES— Going To A Go Go
(Rolling Stones)

meamess BREAKOUTS exmsss

FLEETWOOD MAC— Hold Me (Warner Bros.)
DARYL HALL AND JOHN ORTES- Your
Imagination (RCA)

KHFI-FM—Austin
(Ed Volkman—MD)
ok SOFIOCHJ.—Tamted Love/Where Did Our Love Go
16-1
% % EYETO EYE-Nice Girls 21-16
® AR SUPPLY—Even The Nights Are Better A
® CHICAGO-Hard To Say I'm Sorry A
L] HEU?A MANCHESTER-You Should Hear How She
Talks
© PATRICE RUSHEN—Forget Me Nots A
© RAINBOW-Stone Cold X
© NEIL DIAMOND-Be Mine Tonight X
© VAN HALEN—Dancing In The Street X
o QUARTERFLASH—Right Kind Of Love X
© RICK SPRINGFIELD—What Kind Of Fool Am | X
® THE REDDINGS—Sittin"-On The Dock Df The Bay X
© GLENN FREY—I Found Somebody X
o STEVIE WONDER-Do | Do X
© DAZZ BANO—Let it Whip X
© BLONDIE—Island Of Lost Souls X

WFMF-FM—Baton Rouge
(Wayne Watkins—MD)
4 % QUEEN—-Body Language 22-14
# % SOFT CELL—Tainted Love/Where Did Qur Love Go

24-18
% JUICE NEWTON—Love's Been A Little Hard On Me 7-

3
% RONNIE MILSAP—Any Day Now 13-7
+ REO SPEEDWAGOMN—~Keep The Fire Burnin® 30-26
oo FLEETWOOD MAC—Hold Me
oo RICK SPRINGFIELD—What Kind Of Fool Am |
® AR SUPPLY—Even The Nights Are Better A
o DAZZ BAND—Let It Whip A

KVIL-FM-Dallas
(Denise, Chuck Rhodes—MD)
# % DENIECE WILLIAMS—It's Gonna Take A Miracle
125

% % SHEEMA EASTON—When He Shines 16-6

J DIONNE WARWICK AND JOHNNY MATHIS—Friends
In Love 13-8

% JUICE NEWTON—Love's Been A Little Bit Hard On
Me 17-9

+ RONMIE MILSAP—Any Day Now 19-10

® KARLA BONOFF—Personally B

o STEVIE WONDER—Do | Do B

© EODIE RABBITT—| Don't Know Where To Start B

© ALABAMA-Take Me Oown B

® CHICAGO—Hard To Say I'm Sorry B

© LARRY ELGART AND HIS MANHATTAN SWING
ORCH.—Hooked On Swing B

© MELISSA MANCHESTER—You Should Hear How She
Talks X

© LESLIE PEARL—If The Love Fits Wear It X

KLVU-FM-Dallas

(Rivers/Mergan—M0)
%4 PAUL McCARTNEY AND STEVIE WONDER—Ebony
And lvory 1-1
Y% ROMNIE MILSAP—Any Day Now 2-2
% KARLA BONOFF—Personally 10-5
% NEIL DIAMOND—Be Mine Tonight 13-3
% MICHAEL MURPHEY—What's Forever For 23-17
oo CHICAGO—-Hard To Say I'm Sorry
oo AIR SUPPLY--Even The Nights Are Better
© HERB ALPERT-Route 101 A
© MELAMIE—Anyway That You Want Me A

KINT-FM-El Paso
(Patty Zibho—MD)
e e KARLA BONOFF —Personalfy 14-11
#r % RICK SPRINGFIELD~-What Kind Of Fool Am 1 21-16
+ THE STEVE MILLER BAND—Abracadabra 10-9
* mﬂﬁu—‘rainted Love/Where Did Our Love Go
% AMBROSIA—How Can You Leave Me 27-23
oo DARYL HALL AND JOHN QATES-Your Imagination
oo THE OAX MDGE DOIS—So Fine
© STEVIE WONDER—Do | D
. ﬁt?gl IMCKS‘I’EI—Vou Should Hear How She
al
 THE MONROES—What Do All The People Know B
® SPLIT ENZ—Six Months in A Leaky Boat B
© FRAMILUE MLLER—To Dream The Dream B
© THE REBDINGS - (Sittin' On) The Dock Of Tne Bay A

© GLENN FREY-| Found Somebody A
© FLEETWOOD MAC-Hold MeA

KEGL-FM—Ft. Worth

® CHEAP TRICK~If You Want My Love B

© REQ SPEEDWAGON—Keep The Fire Burnin’ B
® CHICAGO—-Hard To Say I'm Sorry B

© THE ROLLING STONES—Going To A Go Go X
© THE J. GEILS BAND—Ange! In Blue X

© QUARTERFLASH—Right Kind Of Love X

© STEVIE WONOER-Front Line X

KILE-AM—Gavelston
(Scott Taylor—MD)

4% TOTO—Rasanna 6-1
ok IUICE NEWTON-Love's Been A Little Hard On Me

* JOHN COUGAR—Hurts So Good 8-5

% LITTLE RIVER BAND—Man On Your Mind 14-9

* .38 SPECIAL—Caught Up In You 17-13

oo GLENN FREY—I Found Somebody

oo BLONDIE—island Of Lost Souls

© THE ROLLING STONES—Going ToAGo Go A

© STEVIE WONDER—Do | Do A

© DARYL HALL AND JOHN OATES-Your Imagination A

© FRANKIE MILLER—To Dream The Dream X

© RAINBOW-Stone Cold X

© YAN HALEN-Dancing In The Street X

© BOW WOW WOW—! Want Candy X

© ALABAMA-Take Me Down B

© DEDDATO-Happy Hour B

© SURVIVOR—Eye Of The Tiger (The Theme From Rocky
B

® DR. HOOK-Loveline B

KFMK-FM—Houston
(Jerry Steele—M0)
%% JUICE NEWTON—Love's Been A Little Hard On Me

10-7
% % NEIL DIAMOND—Be Mine Tonight 15-11
+ ROBERTA FLACK—Making Love 19-15
% ALABAMA-Take Me Down 23-18
+ EDDIE RABBITT—I Don't Know Where To Start 26-23
@ CHICAGO—Hard To Say I'm Sorry B

KVOL-AM—Lafayette
(Phil Rankin—MD)
+ % QUEEN-Body Language 7-6
*k lUItEBNMDN—Love's Been A Little Bit Hard On
Me 9
4 STEVIE NICKS—After The Glitter Fades 19-14
% ALABAMA—Take Me Down 26-23
* gml: HIGGINS—Just Another Day In Paradise 29-
6
© QUARTERFLASH-Right Kind Of Love A
© THE ROLLING STONES—Going To A Go Go A
© OUVIA NEWTON-JOHN-Landslide A
© DARYL HALL AND JOHN OATES-imagination A
© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing A
© HAIRCUT ONE HUNDRED—Love Plus One A
© GENESIS—Paperlate X
© AFLOCK OF SEAGULLS—| Ran X
© CHEAP TRICK-If You Want My Love X
© THE GAP BAND—Early In The Morning X
© DR. HOOK—Loveline X
® CHER—Rudy X
© AMBROSIA-How Can You Leave Me X
© BOW WOW WOW—| Want Candy X
© DIONNE WARWICK AND JOHNNY MATHIS—Friends In
Love X
© NEIL OLAMOND—Be Mine Tonight X
© PATRICE RUSHEN—Forget Me Nots X
. ?EUSS“ MANCHESTER-You Should Hear How She
alks X
® LESUE PEARL—1f The Love Fits Wear It X
o DEODATO-Happy Hour X
© FLEETWOOD MAC—Hold Me A

KBFM-FM—McAlien-Brownsville
(Steve Owens—MD)

% % TOTD—Rosanna 2-1

% % JOHN COUGAR—Hurts So Good 11-5

% QUEEN—Body Language 12-6

% .38 SPECIAL—Caught Up In You 139

% KANSAS—Play The Game Tonight 16-10

oo THE REDDINGS—(Sittin’ On) The Dock Of The Bay

oo GLENN FREY-| Found Somebody

® CHICAGD—Hard To Say I'm Sorry A

® RICK SPRINGFIELO—-What Kind Df Fool Am | A

© BLOMDIE—Island Of Lost Souls X

© JOHN SCHNEIDER—Dreamin’ X

® SURVIVOR—E ye Of The Tiger (Theme From Rocky I11)

X
® NEIL DIAMOND-Be Mine Tonight X
© YAN HALEN—Dancing In The Street X
® AR SUPPLY—Even The Nights Are Better X
© HAIRCUT ONE HUNORED—Love Plus One X
© REO SPEEDWAGON—Keep The Fire Burnin' X

WEZB-FM—New Orleans
{Jerry Loosteau—MD)
% % DAZZ BAND—Let It Whip 7-3
% % SOFT CELL-Tainted Love/Where Did Our Love Go

9.5
% TOT0—Rosanna 12-9
% THE STEVE MILLER BAND—Abracadabra 23-15
+# REQ SPEEDWAGON-—Keep The Fire Burnin' 25-20
oo FLEETWOOD MAC—Hold Me
oo EYE TO EYE—Nice Girls
® ASIA—Heat Of The Moment B
© STEVIE NICKS—After The Glitter Fades B
© GLENN FREY—| Found Somebody B
© JOHN COUGAR—Hurts So Good A
© THE ROLLING STONES—Going To A Go Go X

WTIX-AM—New Orleans
(Gary Franklin—MD)

% % THE HUMAN LEAGUE—Don't You Want Me 2-1

% % TOTO-Rosanna 12-6

% JOHN COUGAR—Hurts So Good 13-8

% HUEY LEWTS AND THE NEWS—Hope You Love Me
Like You Say 14-10

# THE MOTELS—Only The Lonely 32-18

eo THE STEVE MILLER BAND—Abracadabra

oo THE ROLLING STONES—Going To A Go Go
© RICK SPRINGFIELD—What Kind Of Fool Am 1B

® DAZZ BAND—Let It Whip B

© GARY 1).5. BONDS—Out Of Work B

© THE OAK RIDGE BOYS—So Fine B

© MELISSA MANCHESTER~You Should Hear How She
Talks B

® AR SUPPLY~-Even The Nights Are Better A

© HEART--This Man Is Mine A

© KIM WALDE —Kids In America A

© LARRY ELGART AND tHS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X

© JOHN SCHNEIDER--Dreamin’ X

WQUE-FM—New Orleans
(Chris Bryan—M0)
#r % LITTLE RIVER BAND—Man On Your Mind 2.1
121 J':llt‘éi NEWTON—Love's Been A Little Bit Hard On
e8-2
* TOTO-Rosanna 12-3
# KARLA BONOFF—Personally 9-6
 DOMIE MIS—My Girl 10-7
oo MR SUPPLY~-Even The Nights Are Better
oo FLEETWOOD MAC—Hold Me
 THE ROLLING STONES—Going To A Go Go A
© THE STEVE MELLER BAND—Abracadabra A

.  [CK SPMIGFIELD—What Kind Of Fool Am | B

o STEVIE WONDER-Do | Do B
® CHICAGO—-Hard To Say I'm Sorry B

KOFM-FM-0klahoma
(Chuck Morgan—M0)

% % TOTD—Rosanna 5-2

% % ALABAMA-Take Me Down 14-10

% JOAM JETT AND THE BLACKHEARTS - Crimson And
Clover 16-11

% THE ). GEILS BAND—Ange! In Blue 19-14

4 NEIL OIAMONO—Be Mine Tonight 20-16

oo FLEETWOOD MAC—Hold Me

o RED SPEEDWAGON—Keep The Fire Burnin’ A

® AIR SUPPLY—Even The Nights Are Better A

o STEVIE NICKS—-After The Glitter Fades A

© THE STEVE MILLER NAND-Abracadabra A

® EYE TOEYE—Nice Girls X

© OLIVIA NEWTON-JOHN-Landslide X

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hoohked On Swing X

© RAINBOW—Stone Cold X

© LESUIE PEARL-If The Love Fits Wear It X

© DIONNE WARWICK AND JOHNKY MATHIS—Friends In
Love X

® RICK SPRINGFIELD—What Kind Of Fool Am | B

o GLENN FREY—| Found Somebody B

© BLONDIE—Isiand Of Lost Souls B

KTSA-AM—San Antonio
+ {Charlie Brown—-MD)

% % THE HUMAN LEAGUE-Don't You Want Me 22-14

% % AIR SUPPLY—Even The Nights Are Better 27-23

+ CONWAY TWITTY—The Clown 13-9

4 TOTD—Rosanna 16-12

% JUICE NEWTON—Love's Been A Little Bit Hard On
Me 20-16

oo ALABAMA-Mountain Music

oo WAYLOM AND WILLIE--Just To Satisfy You

® ROBERTA FLACK—Making Love X

© LITTLE RIVER BAND—Man On Your Mind X

© QUEEN-Body Language X

® PETE WILCOX-The King X

® JOURNEY—Still They Ride B

KEEL-AM—Shreveport
{Tom Kenmy—MD)
s % TOT0-Rosanna 6-2
% % RONNIE MILSAP—Any Day Now 13-5
% JUICE NEWTON—Love's Been A Little Bit Hard On
Me 18-8
+* KARLA BOMOFF—Personally 23-15
% ALABAMA-Take Me Down 24-17
oo DENIECE WILLIAMS-1t's Gonna Take A Miracle
© ASIA-Heat Of The Moment X
© HAIRCUT ONE HUNORED-Love Ptus One X

Midwest Region

wmmmm % PRIME MGVERS mmmm

JOHN COUGAR- Hurts So Good (RCA/Mercury)

WILLIE NELSON - Always On My Mind
(Columbia)

JUICE NEWTON- Love's Been A Little Bit Hard
Dn Me (Capitot)

mmmm ® TOP ADD ONS mumssm

AIR SUPPLY— Even The Nights Are Better
(Arista)

SOFT CELL— Tainted Love/Where Did Our Love
Go (Sire)

RICK SPRINGFIELD— What Kind Of Fool Am |
(RCA)

mmessses BREAKOU TS sosess

FLEETWOOD MAC— Hoid Me (Warner Bros.)

KFYR-AM—Bismarck
{Dan Brannan—M0)
sk RONME MILSAP—Any Day Now 8-5
% JUICE NEWTON—Love’s Been A Little Hard On Me

10-7
% ASIA—Heat Of The Moment 129
+* JOHM COUGAR-Hurts So Good 15-12
* ALABAMA—Take Me Down 17-13
© RED SPEEDWAGON—Xeep The Fire Burnin' A
© HEART—This Man Is Mine A
© ROBERTA FLACK—Making Love A
© FLEETWOOD MAC—Hold Me A
© LOVERBOY-When It's Over B
© JOURNEY—Still They Ride B
© JON AND VANGELIS—|'ll Find My Way Home B
© DARYL HALL ANO JOHN OATES—Your Imagination X
© THE ROLLING STONES—Going To A Go Go X
© GARY U.S. BONDS—Out Of Work X
© AR SUPPLY—Even The Nights Are Better X
© RICK SPRINGFIELD—What Kind Of Fool Am 1 X
© THE MOTELS—Only The Lonely X
© AMBROSIA—How Can You Leave Me X
o NEIL DIAMOND—Be Mine Tonight X
® 38 SPECIAL—Caught Up In You X

WLS-AM—Chicago
(Dave Denver—MD)
+ % WILLIE NELSON—Always On My Mind 28-10
% % JOHN COUGAR—Hurts So Good 29-19
% 38 SPECIAL—Caught Up In You 23-21
4 KANSAS—Play The Game Tonight 38-28
% JOURNEY-Still They Ride 41-32
© SURVIVOR—Eye Of The Tiger (Theme From Rocky II1)
A

® RICK SPRINGFIELD—What Kind Of Fool Am | A
© REQ SPEEDWAGON—Keep The Fire Burnin’ X
© CHICAGO—Hard To Say I'm Sorry X

© THE ROLLING STONES--Going To AGo Go X

WLS-FM—Chicago
(Dave Denver—MD)
4 % THE MOTELS—Only The Lonely 19-16
% % JOHN COUGAR—Hurts So Good 29-19
% .38 SPECIAL—Caught Up In You 23-21
% KAMSAS—Play The Game Tonight 38-28
+ JOURNEY-Still They Ride 41-32
© RICK SPRINGFIELD—What Kind Of Fool Am 1 A
© THE STEVE MILLER BAND—Abracadabra A
© CHEAP TRICK~If You Want My Love X
® REQ SPEEDWAGON—Keep The Fire Burnin' X

KIOA-AM—Des Moines
(AW. Panteja—MD)
% % KARLA BONOFF—Personally 13-9
% % JUICE NEWTON--Love's Been A Little Hard On Me

16-10
+* HUEY LEWRS AND THE NEWS—Hope You Love Me
Like You Say 19-14
% JOHN COUGAR—Hurts So Good 22-17
* lt.l‘ni‘ HIGGINS—Just Anothes Oay In Paradise 20-
8
® AR SUPPLY—Even The Nights Are Better A
® RICK SPRINGRIELD—What Kind Of Fool Am | A
© LAUM BRAMNGAN -Gloria A
© FLEETWOOD MAC—Hold Me A

® LARRY LEE—-Don't Talk X

© THE GAP BAND—Early In The Morning X

o GLEMN FREY—I| Found Somebody X

o CHICAGO—Hard To Say I'm Sorry X

© GARY U.S. BONDS-Out Of Work X

© HEART-This Man Is Mine B

© THE MOTELS—-Only The Lonely B

© JOM AND VANGELIS—I'll Find My Way Home B

WIKS-FM—Indianapolis
(Jay Stevans—-M0)
%% JOHN COUGAR—-Hurts So Good 1-1
4% KANSAS—Play The Game Tonight 2-2
% LE ROUX—The Last Safe Piace On Earth 13-10
% SURVIVOR—Eye Of The Tiger (Theme From Rocky If1)
2811
% RICK SPRINGFIELD—1 Get Excited 17-12
oo ASIA—Only Time Will Telt
oo FLEETWO00 MAC—Hold Me
® RICK SPRINGFIELD~What Kind Of Fool Am | A
© GARY 1).5. BONDS—Out Of Work A
® THE SHERBS—We Ride Tonight A
® REQ SPEEDWAGON—Keep The Fire Burnin' B
o STEVIE NICKS—After The Glitter Fades B
® GLENN FREY-I Found Somebady B
© SOFT CELL—Tainted Love B
® CHEAP TRICK-If You Want My Love B
® EYETO EYE-Nice Girls X
© DEDOATO—Happy Hour X
© AMBROSIA—How Can You Leave Me X

KBEQ-FM—Kansas City
(Maja Britton—MD)
% % WILLIE NELSON—Always On My Mind 10-7
% % LOVERBOY—When (t's Over 14-10
+* KARLA BONOFF—Personally 20-16
% SURVIVOR—Eye Of The Tiger (Theme From Rocky 1!}

33-23
% MELISSA MANCHESTER—You Should Hear How She
Talks 28-24
oo FLEETWOOD MAC—Hold Me
© THE ROLLING STONES—Going To A Go Go A
® GLENN FREY-| Found Somebody A
® GARY U.S. BONDS—Out Of Work A
© AR SUPPLY—Even The Nights Are Better B
© RED SPEEDWAGON—Keep The Fire Burnin' B
© KiM WILDE—Kids in America X
® CHICAGO-Hard To Say I'm Sorry X
© THE J. GEILS BAND—Angel in Blue X
© JOURNEY—Still They Ride X
® EYE TO EYE-Nice Girls X
o NEW DIAMOND-Be Mine Tonight X

WISM-AM —Madison
{Barb Starr—MD)
%% ALABAMA—Take Me Down 30-16
% % NEIL DIAMOND—Be Mine Tonight 28-19
* JUICE NEWTON—Love's Been A Little Hard On Me

135
+ RICK SPRINGFIELD—Don’t Talk To Strangers 27-21
oo LESLIE PEARL—If The Love Fits Wear 1t
o AIR SUPPLY—Even The Nights Are Better
© GLENN FREY—| Found Somebody A

WZEE-FM—Madison
{Matt Hudson—M0)
% % ASIA—Heat Of The Moment 5-3
% 4 JOHN COUGAR—Hurts So Good 13-8
% .38 SPECIAL~Caught Up In You 14-11
+ JOURNEY—Still They Ride 18-13
% JUICE NEWTON—Love's Been A Little Hard On Me

21-14

oo RICK SPRINGFIELD—What Kind Of Fool Am |

oo FLEETWOOD MAC—Hold Me

® AIR SUPPLY—Even The Nights Are Better A

© GENESIS—Paperiate A

© RED SPEEDWAGON—Xeep The Fire Burnin' B

® SURVIVOR—-Eye Of The Tiger (Theme From Rocky IIl}
B

® ALDO NOVA—Fantasy B

© GARY U.S. BONDS-Out Of Work B

© THE STEVE MILLER BAND—Abracadabra B
® THE ROLLING STONES—Going To A Go Go X
o GLENN FREY-| Found Somebedy X

© DEODATO—Happy Hour X

® BLONOIE—I$land Of Lost Souls X

WZUU-FM—Milwaukee
(Bill Sharron—MD)
oo MANHATTAN TRANSFER—Route 66

KDWB-AM —Minneapolis
(Karen Anderson—MD)
% % RONME MILSAP—Any Day Now 11-8
% % NEIL DIAMOND—Be Mine Tonight 13-9
% JOAM JETT AND THE BLACKHEARTS—Crimson And
Clover 17-11
% .38 SPECIAL—Caught Up In You 16-12
% JOHN COUGAR—Hurts So Good 18-14
oo SOFT CELL—Tainted Love/Where Did Qur Love Go
@@ HEART—This Man Is Mine
© AR SUPPLY—Even The Nights Are Better A
© MECO-Big Band Medley X
© CHICAGO—Hard To Say I'm Sorry X
© ALABAMA-Take Me Down X

WLOL-FM—Minneapolis
(Phil Huston—MD)

% % THE HUMAN LEAGUE—-Don't You Want Me 1-1

% % JOHN COUGAR—Hurts So Good 7-3

% ASIA—Heat Of The Moment 11-6

* JUICS NEWTON-—Love's Been A Little Bit Hard On
Me 13.7

+ SOFT CELL—Tainted Love 15-9

oo FRANKIE MILLER-To Dream The Dream

oo FLEETWOOD MAC—Hold Me

o QUARTERFLASH—Right Kind Of Love A

© LARRY ELGART AND HIS MANHATTAN SWING
ORCH.—Hooked On Swing A

© THE STEVE MILLER BAND—Abracadabra B

© SURVIVOR—Eye Of The Tiger (Theme From Rocky IIl)
B

o RED SPEEDWAGON—Keep The Fire Burnin' B

® THE PINUPS—Song On The Radio B

© GARY U.S. BONDS—Out Of Work X

© THE MOTELS—Only The Lonely X

© LAURA BRANIGAN—Gloria X

© MELISSA MANCHESTER-You Should Hear How She
Talks X

® QUEEN—Body Language X

© PATRICE RUSHEN—Forget Me Nots X

© BUCKNER AND GARCIA—Do The Oonkey Kong X

WOW-AM—Omaha

(Michae! Shane—MD)
% % WILLIE NELSON--Always On My Mind 7-3
%% RAY PARKER JR.—The Other Woman 11-7
# KARLA BOMOFF ~Personally 13-8
 ALABAMA—Take Me Down 14-10
% HEART—This Man Is Mine 15-11
oo AIR SUPPLY—Even The Nights Are Better
oo RICK SPRINGFIELO—What Kind Of Fool Am |
© GLENN FREY—| Found Somebady A
® KANSAS—-Play The Game Tonight A

KXOK-AM—St. Louis
(Lee Douglas—MD)

% % PAUL DAVIS—65 Love Affair 3-1

*k JlUKl:tl: NEWTON—Love's Been A Little Hard On Me
7-

4 NEIL DIAMOND—Be Mine Tonight 15-12

KSLQ-FM-St. Louis
Johinie King—MD)
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% % THE HUMAN LEAGUE—Don't You Want Me 2-1

% % RICK SPRINGFIELD—Don't Talk To Strangers 3-3

* JUICE NEWFON—Love's Been A Little Bit Hard On
Me 9-5

* LITTLE RIVER BAND—Man On Your Mind 8-7

oo MELISSA MANCHESTER—You Should Hear How She
Talks

oo THE MOTELS—-0Only The Lonely

© MANHATTAN TRANSFER-Route 66 X

KSTP-FM (KS-95)-S Paul
(Chuck Napp—M0)
*k IUICEZNMOI—Love's Been A Little Bit Hard On
Me 7-
% % WILLIE NELSON—Always On My Mind 6-3
+ TOTO—Rosanna 9-5
% NEIL OLAMONO—Be Mine Tonight 18-11
# ALABAMA—Take Me Down 19-12
oe CHICAGO-Hard To Say I'm Sorry
oo AR SUPPLY—Even The Nights Are Better
© THE STEVE MILLER BAND-Abracadabra A
© KARLA BONOFF—Personally A
© BLONDIE—Island Of Lost Souls X
© MELISSA MANCHESTER-You Should Hear How She

Talks X
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

WSPT-FM—Stevens Point
(Brad Fuhr—M0)
% % TOTD-Rosanna 5-1
% % ASIA—Heat Of The Moment 4-2
% JOAN JETT ANO THE BLACKHEARTS—Crimson And
Clover 7-5
% JOHN COUGAR—Hurts Sa Good 11-6
% JUICE NEWTON—Love's Been A Littie Bit Hard On

Me8-7

© THE ROLLING STONES—-Going To A Go Go A

® CHICAGO—Hard To Say I'm Sorry A

® SHAKIN STEVENS—You Drive Me Crazy A

© FLEETWOOO MAC—Hold Me A

© GRASS ROOTS—Here Comes That Feeling Again X

© GARY .. BONDS—0Out Of Work X

© SURVIVOR—Eye Of The Tiger (The Theme From Rocky
1) X

© BLONDIE—Island Of Lost Souls X

© RED SPEEDWAGON—Xeep The Fire Burnin’ B

® AIR SUPPLY—Even The Nights Are Better B

© GLENN FREY-I Found Somebody B

® EYE TO EYE—Nice Girls B

® YAN HALEN—Dancing In The Street B

KEYN-FM—Wichita
(Terri Springs—-MD)

% % KANSAS—Play The Game Tonight 13-7

%% JOAN JETT AND THE BLACKHEARTS —Crimson And
Clover 17-10

 CHARLENE—|'ve Never Been To Me 16-12

* TOMMY TUTONE-867-5309/Jenny 18-14

* ASIA—Heat Of The Moment 20-16

oo KARLA BONOFF—Personally

oo FLEETWOO00 MAC—~Hold Me

® SURVIVOR-Eye Of The Tiger (The Theme From Rocky

A

Northeast Region
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THE HUMAN LEAGUE— Don’t You Want Me
(A&M)

TOTO- Rosanna (Columbia)

THE MOTELS— Only The Lonely (Capitol)

mmm® TOP ADD ONS mossssm

CHICAGO- Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

REQ SPEEDWAGON- Keep The Fire Burnin’
(Epic)

THE STEVE MILLER BAND— Abracadabra
(Capitol)
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FLEETWOOD MAC — Hold Me (Warner Bros.)
DARYL HALL AND JOHN OATES- Your
Imagination (RCA}

WFLY-FM—Albany
(Jack Lawrence—-MD)
% % THE HUMAN LEAGUE—Don't You Want Me 2-1
% % LITTLE RIVER BAND—Man On Your Mind 9-5
* SOFT CELL—Tainted Love/Where Did Qur Love Go

12-6

* JUICE NEWTON—Love's Been A Little Bit Hard On
Me 15-10

+* KANSAS—Play The Game Tomght 20-15

oo FLEETWOOD MAC—Hold Me

oe CHICAGO—Hard To Sa I'm Sorry

© AR SUPPLY—Even The Nights Are Better A

© GLENN FREY—I Found Somebody A

© THE STEVE MILLER BAND—Abracadabra X

© VAN HALEN-Dancing In The Street X

© ALABAMA—Take Me Down B

© RED SPEEDWAGON—Keep The Fire Burnin' B

© RICK SPRINGFIELD—What Kind Of Fool Am | B

® KARLA BONOFF—Personally B

WTRY-AM—Albany
(Bill Cahili—MD)
% % LITTLE RIVER BAND—Man On Your Mind 8-6
% % TOTD—~Rosanna 13-9
% JOHN COUGAR-Hurts So Good 16-11
% .38 SPECIAL—Caught Up In You 22-16
* RICK SPRINGFIELD—What Kind Of Fool Am | 26-22
oo KARLA BONOFF—Personally
oo FLEETWOOD MAC—Hold Me
© CHICAGO—Hard To Say I'm Sorry B
© ALABAMA-Take Me Down B
© JOURNEY—Still They Ride B
© THE STEVE MILLER BAND—Abracadabra A

WACZ-AM—Bangor

(Michael 0'Hara—MD)
% % VANGELIS—Chariots Of Fire 5-3
%% TOTO-Rosanna 8-5
% THE J. GELS BAND—Angel In Blue 22-16
% JOURNEY—Still They Ride 28-20
* WILLIE —Atways On My Mind 29-21
oo AR SUPPLY--Even The Nights Are Better
oo RED SPEEDWAGON—Keep The Fire Burnin’
© ALABAMA—Take Me Down A
© RCK SPRINGFIELD—What Kind Of Fool Am | A
o HAIRCUT OME HUNDRED—Love Plus One A
© THE OAK RIDGE BOYS—So Fine A
® BILLY JOEL—Hot In The City A
© THE ROLLING STONES-Going To A Go Go A
© GARY U.S. BONDS—Out Of Work A
o FLEETWOOD MAC—Hold Me A

WGUY-AM—Bangor -

(Jim Randall—MD)
% % PATRICE RUSHEN—Forget Me Nots 10-6
% % THE MOTELS--Only The Lonely 15-7

% LOVERBOY—When It's Over 6-4

% ONE WAY—Cutie Pie 16-11

* JOHN COUGAR—Hurts So Good 22-18

© DAZZ BAND—Let It Whip B

© BLONDIE-Island Of Lost Souls B

® RITCHIE FAMILY—-I'll Do My Best (For You Baby) B
© KIM WILDE—Kids In America B

© THE ROLLING STONES—Going To A Go Go A

® JON AND VANGELIS—I'll Find My Way Home A

® CHEAP TRICK—If You Want My Love A

® LESUE PEARL~If The Love Fits Wear It A

® GENESIS—Paperiate A

o FLEETWOOD MAC—Hold Me A

© POINTBLANK—On A Roll A

® KARLA BONOFF —Personally X

© RAINBOW-Stone Cold X

© JEFFREY OSBORNE-| Really Don't Need No Light X
© THE STEVE MILLER BAND-Abracadabra X

© RICK SPRINGFIELD—What Kind Of Fool Am | X

© ASHFORD AND SIMPSON—Street Corner X

© THE MONROES—What Do All The People Know X
© FRANKIE MILLER-To Dream The Dream X

WIGY-FM—Bath
(Willie Mitcheli—MD)
% % ASIA—Heat Of The Moment 1-1
% % TOT0—Rosanna 2-2
% .38 SPECIAL - Caught Up In You 6-3
% JOHN COUGAR—Hurts So Good 5-4
# THE MOTELS—Only The Lonely 14-8
oo GARY U.S. BONDS—Out 0f Work
® CHICAGO—Hard To Say I'm Sorry A
® THE ROLLING STONES—Going ToA Go Go A
® DARYL HALL AND JOHN OATES—Your Imagination A
© HEART--This Man Is Mine X
© FRANKIE MILLER—-To Dream The Dream X
© SURVIVOR—Eye Of The Tiger (The Theme From Rocky
1y x
o DEODATO—Happy Hour X
© CHEAP TRICK-If You Want My Love X o
© THE MONROES—What Do All The Peopte Know X
® ALDO NOVA—Foolin’ Yourself X
© HAIRCUT DNE HUNDRED-Love Plus One X
® LE ROUX—The Last Safe Piace On Earth X
© VAN HALEN—Dancing in The Street X
® THE QUTLAWS—Running X
© SAMMY HAGAR—Piece Of My Heart X
© THE JOHN HALL BAMD—You Sure Fooled Me X
© QUARTERFLASH—Right Kind Of Love X
o QUEEN—Body Language X
© REO SPEEDWAGON—Keep The Fire Burnin' B
® GENESIS—Paperlate B

WVBF-FM —Boston
Reg Johns—MD)
121 DEHIECE WILLIAMS—It's Gonna Take A Miracle
159

%% JUICE NEWTON—Love's Been A Little Bit Hard On
Me 21-17

% WILUE NELSON—Always On My Mind 6-4

% RONNIE MILSAP—Any Day Now 2219

+ KARLA BONOFF —Personally 24-20

oo NEIL OLAMOND—Be Mine Tonight

oo ALABAMA—Take Me Oown

WKBW-AM—Buffalo
(Joha Summers—M0)
v % THE MOTELS—0nly The Lonely 18-12
% % HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say 19-13
% TOTO—Rosanna 5-2
% ROBERTA FLACK—Making Love 13-9
% RONMIE MILSAP—Any Day Now 14-10
® CHICAGO—Hard To Say I'm Sorry A
© AIR SUPPLY—Even The Nights Are Better A
® EYET0 EYE-Nice Girls A
© THE STEVE MILLER BAND-Abracadabra A
® KARLA BONOFF —Personally B
© ALABAMA-Take Me Down B

WBEN-FM—Buffalo
Christian—M0)
% % RAY PARKER JR.—~The Other Woman 11-6
4% SOFT CELL-Tainted Love/Where Did Our Love Go

18-9
% JOURNEY-Still They Ride 32-25
% KARLA BONOFF —Personally 31-26
+ VAN HALEN-Dancing In The Street 36-28
oo BOW WOW WOW—| Want Candy
oo REO SPEEDWAGON—Keep The Fire Burnin®
© THE ROLLING STONES—Going To A Go Go A
© GARY U.5. BONDS—Out Of Work A
© CHEAP TRICK—if You Want My Love A
© DARYL HALL AND JOHN OATES—Your imagination A
© AR SUPPLY—Even The Nights Are Better B
® SURVIVOR-Eye Of The Tiger (The Theme From Rocky
B
® CHICAGO—-Hard To Say I'm Sorry B

WTSN-AM—Dover

{lim Sebastian—-MD)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 1-1
% % THE HUIAN LEAGUE—Don't You Want Me 9-6
% JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 14-11
* 38 SPECIAL—Caught Up In You 17-12
% RONMIE MILSAP—Any Day Now 19-13
oo DARYL HALL AND JOHN OATES—Your Imagination
oo FLEETWOOD MAC—Hold Me
© THE ROLLING STONES—Going ToAGoGo A
© SURVIVOR-Eye Of The Tiger (The Theme From Rocky
yA
® AR SUPPLY—Even The Nights Are Better B
© GARY U.S. BONDS-Out Of Work B
© GLENN FREY—| Found Somebody B
© RICK SPRINGFIELD—What Kind Of Fool Am | B
© YAN HALEN—Dancing In The Street B
® GENESIS—Paperlate B
© RED SPEEDWAGON—Keep The Fire Bumin' B

WTIC-FM—Hartford
(Rick Donshue—M0)
ek WILLIE NELSON—Always On My Mind 9-1
% % THE HUMAN LEAGUE—Oon't You Want Me 2-2
% DAZZ BAND-Let It Whip 21-13
+ THE MOTELS—Only The Lonely 24-17
# JOHN COUGAR—Hurts So Good 2518
oo SURVIVOR—Eye Of The Tiger (Theme From Rocky
My

oo THE GAP BAND—Eariy In The Morning
o AIRSUPPLY—Even The Nights Are Better A

o FLEETWOOD MAC-Hold Me A
o KARLA BONOFF —Personally A

WBLI-FM—Long Island

(Bill Terry—MD)
% % PAUL McCARTNEY AND STEVIE WONDER-Ebony
And Ivory 1-1
% % THE HUMAN LEAGUE—Don't You Want Me 127
+ WALLIE MELSON—Always On My Mind 14-9
* DZEIIECE WILLIAMS - H's Gonna Take A Miracle 16-
1
* ASM—Heat Of The Moment 15-13
oo BLONDIE-Island Of Lost Souls
© SOFT CELL—Tainted Love/Where Did Our Love Go B
© ALABAMA—Take Me Down B
® KARLA BONOFF ~Personally X
© PATRICE RUSHER—Forget Me Nots X
o STEVIE WONDER--Do | Do X

(Continued on next page)
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® Continued from previous page

WFEA-AM—Manchester
(Keith Lemire—MD)

% % WILLIE NELSON—Always On My Mind 4-1

%% TOTO—Rosanna 9-2

* JOHN COUGAR—Hurts So Good 7-4

* JUICE NEWTON~Love's Been A Little Bit Hard On
Me 10-6

+ RONNIE MILSAP—Any Day Now 15-8

oo DEMIECE WILLIAMS-1t's Gonna Take A Miracle

oo THE ROLLING STONES—Going To A Go Go

® RICK SPRINGFIELD—What Kind Of Fool Am | A

© REO SPEEDWAGON—Keep The Fire Burnin' A

® FLEETWOOD MAC—Hold Me A

® AR SUPPLY—Even The Nights Are Better A

© GARY U.S. BONDS—Out Of Work A

o JON AND VANGELIS—I'1l Find My Way Home X

® JOURMEY—Still They Ride X

® MELISSA MANCHESTER—You Should Hear How She
Talks X

® DEODATO—Happy Hour X

® ASIA—Heat Of The Moment X

o CHERI—Murphy's Law X

© THE STEVE MILLER BAND-Abracadabra B

© GLEMN FREY—I Found Somebody B

® SOFT CELL-Tainted Love/Where Did Our Love Go B

® LESLIE PEARL—If The Love Fits Wear It B

® BLONDIE—Island Of Lost Souis B

WKCI-FM—New Haven

{Danny Lyons—MD)
% % T0T0—Rosanna 9-3
* % STEVIE WONDER—Do | Do 26-20
# ROMNIE MILSAP—Any Day Now 15-10
* STEVIE MCKS—After The Glitter Fades 22-17
* Mabama—Take Me Down 27-21
oo ROBERTA FLACK—Making Love
o THE HUMAN LEAGUE—Don't You Want Me
® CHICAGO—Hard To Say I'm Sorry A
© DARYL HALL AND JOHN OATES—Your Imagination A
® AIR SUPPLY—Even The Nights Are Better A
© OLIVIA NEWTON-JOHN—Landslide A

WKTU-FM—New York City
(Michael Ellis—MD)

% % THE HUMAN LEAGUE—Don't You Want Me 3-2

s % IMAGINATION—Just An liusion 11-5

* ANGELA CLEMMONS—Give Me Just A Little More
Time 21-15

* SINNAMON—Thanks To You 23-18

% DAZZ BAND—Let It Whip 25-20

oo DREAMGIRLS FEATURING JENNIFER HOLLIDAY—
And I'm Tetling You I'm Not Going

oo JUNIOR-Too Late

WNBC-AM—New York City
(Lyndon Abeli—MD)
% % CHARLENE—1I've Never Been To Me 5-2
% % RICK SPRINGFIELD—Don't Talk To Strangers 6-3
% JOHN DENVER—Shanghai Breezes 13-10
* NEIL DIAMOND-Be Mine Tonight 23-17
+ TOTO-Rosanna 20-18
o CHICAGO-Hard To Say I'm Sorry
oo JUICE NEWTON—Love’s Been A Little Bit Hard On
Me

WPJB-FM—Providence
(Todd Chase—MD)

% % ROBERTA FLACK—Making Love 21-12

4% WILLIE NELSON-Always On My Mind 23-13

 SOFT CELL-Tainted Love 24-14

* ]%M JETT AND BLACKHEARTS —Crimson And Clover
26-16

© OLIVIA NEWTON-JOHN~Landslide A

o RONNIE MILSAP—Any Day Now A

o FLEETWOOD MAC—Hold Me A

© THE STEVE MILLER BAKD—Abracadabra A

* GLENN FREY—| Found Somebody B

© LARRY ELGART AND HIS MANHATTAN SWING
ORCH.—Hooked On Swing X

® THE FOUR TOPS—Back To School Again X

® HAIRCUT ONE HUNDRED—Love Plus One X

© THE MONROES—What Do All The People Know X

© BOW WOW WOW—| Want Candy X

WPRO-AM —Providence
{Gary Berkowitz—MD)

% % TOTO—Rosanna 14-9

%% JOHN COUGAR—Hurts So Good 20-10

* JMC%’MOI—Love's Been A Little Bit Hard On
Me 10-

+ DENIECE WILLIAMS—it's Gonna Take A Miracle 11-8

* Sgl‘l3 CELL—Tainted Love/Where Did Our Love Go
18-1

oo 38 SPECIAL—Caught Up In You

oo THE STEVE MILLER BAND—Abracadabra

© MECO-Big Band Medley A

® AR SUPPLY—Even The Nights Are Better B

® BLONDIE—Island Of Lost Souls B

® HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say B

® THE MOTELS—Only The Lonely B

WHFM-FM—Rochester
(Aimee Peck—MD)
% % THE HUMAN LEAGUE—Don't You Want Me 12-6
* % LOVERBOY—When It's Over 17-13
% QUEEN—Body Language 18-14
% .38 SPECIAL—Caught Up In You 24-19
% JOHN COUGAR—Hurts So Good 34-25
oo THE STEVE MILLER BAND—Abracadabra
oo FLEETWOOD MAC—Hold Me
© GLENN FREY—| Found Somebody A
® AIR SUPPLY—Even The Nights Are Better A
© DARYL HALL AND JOHM OATES—Your Imagination A
® GARY US. BONDS—Out Of Work A
© QUARTERFLASH—Right Kind Of Love A
© VAN HALEN—Dancing In The Street X
® PATRICE RUSHEN—Forget Me Nots X
© BLONDIE—Island Of Lost Souls X
© BOW WOW WOW—1 Want Candy X
® EYE TO EYE—Nice Girls X
® LESUE PEARL—-If The Love Fits Wear It X
® REQ SPEEDWAGON—Keep The Fire Burnin' B
® RICK SPRINGFIELD—What Kind Of Fool Am | B
® THE ). GEILS BAND—Angel In Blue B
® SURVIVOR—Eye Of The Tiger (The Theme From Rocky
1))}

WBBF-AM—Rochester
(Mike Vickers—MO0)
% % JUICE NEWTON—Love's Been A Little Bit Hard On

Me 6-3
* % DENIECE WILLIAMS—1t's Gonna Take A Miracle 7-
4

© KARLA BONOFF—Personally A
® TQT0--Rosanna B
® STEVIE WONDER—Do | Do B

WPST-FM—Trenton

(Tom Taylor—-MD)
%% JUICE NEWTON—Love's Been A Little Bit Hard On

Me 20-12

# % SURVIVOR—Eye Of The Tiger (The Theme From
Rocky II1) 3413

% JOURNEY--Still They Ride 16-10

% HEART—This Man |s Mine 25-21

® REQ SPEEDWAGON—Keep The Fire Burnin’ B

® THE ROLLING STONES—Going To AGo Go B

® AR SUPPLY—Even The Nights Are Better B

® GARY U.S. BONDS—Out Of Work B

© MARSHALL CRENSHAW—Someday, Someway B

© OLIVIA NEWTON-JOHN—Landslide B
® BLOMDIE-Island Of Lost Souls A
® EYE TO EYE—Nice Girls A
® SQUEEZE--Black Coffee In Bed A
© FLEETWOOD MAC—Hold Me A
® DARYL HALL AND JOHN OATES—Your Imagination A

WRCK-FM-Utica/Rome
(Jim Reitz~-M0)

% VAN HALEN—Dancing In The Streets 22-17

% JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 4-3 :

% QUEEN—Bedy Language 6-4

* JOHN COUGAR—H urts So Good 7-5

oo CHEAP TRICK—If You Want My Love

oo FLEETWOOD MAC—Hold Me

© GENESIS—Paperlate B

© REOQ SPEEDWAGON ~Keep The Fire Burnin' B

 ELTON JOHN—Empty Garden B

© SURVIVOR—Eye Of The Tiger (The Theme From Rocky
yB

© BOW WOW WOW-—-| Want Candy A

® EYE TO EYE—Nice Girls A

WFTQ-AM—Worchester
{Gary Nelan—MD)
® AIR SUPPLY—Even The Nights Are Better A

Mid-Atlantic Region

st PRIME MOVERS ummm

WILLIE NELSON- Always On My Mind
(Columbia)

TOTO- Rosanna {Columbia)

DENIECE WILLIAMS— It's Gonna Take A Miracle
(Arc/Columbia)

e TOP ADD ONs—

JOURNEY - Still They Ride (Columbia
KANSAS— Play The Game Tonight (Kirschner)
RICK JAMES— Dance Wit' Me (Gordy)

s BREAKOU TS m—

FLEETWOOD MAC— Hold Me (Warner Bros.)
DARYL HALL AND JOHN OATES-~ Your
Imagination (RCA)

WAEB-AM—Allentown
(Jefferson Ward—MD)
% % HUEY LEWIS AND THE NEWS— Hope You Love Me
Like You Say 14-6
% % ALABAMA - Take Me Down 27-21
% HEART— This Man s Mine 22-15
* NEIL DIAMCOND— Be Mine Tonight 23-18
# PAUL McCARTNEY -Here Today 26-19
oo GLENN FREY~i Found Somebody
oo FLEETWOOD MAC-Hold Me
© MARSHALL CRENSHAW— Someday, Someway X
© JON AND VANGELIS— I'll Find My Way Home X
® GARY U.S. BONDS- Out Of Work X
© JOURNEY- Open Arms X
o EDDIE RABBITT- | Don’t Know Where To Start X
© FRANKE AND THE XNOCKOUTS~ Without You (Not
Another Lonely Night) X

WFBG-AM—Altoona
(Tony Booth—MD)
* % SOFT CELL—Tainted Love/Where Did Our Love Go
2015

% % KANSAS—Play The Game Tonight 27-20

# KARLA BOMOFF —Personally 26-22

s HUEY LEWIS AND THE NEWS~Hope You Love E Me
Like You Say 29-24

+ AIR SUPPLY—Even The Nights Are Better 30-25

s FLEETWOOD MAC—Hold Me

® REO SPEEDWAGON—Keep The Fire Burnin' B

o GLENN FREY—| Found Somebody. B

© JOURNEY—Still They Ride A

© DAZZ BAND-Let It Whip A

© MARSHALL CRENSHAW—Someday, Someway A
© QUARTERFLASH—Right Kind Of Love A

® APRIL WINE-Enough !s Enough &

© DARYL HALL AND JOHN OATES—Your Imagaination A

© FRANKIE MILLER—UO Dream The Dream A

® CHICAGD—Hard To Say I'm Sorry A

© GENESIS—Paperlate A

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X

® THE ROLLING STONES—Going To A Go Go X

© CHEAP TRICK—if You Want My Love X

® PATRICE RUSHEN—Forget Me Nots X

© DR HOOK—Loveline X

® RICK SPRINGFIELD—What Kind Of Fool Am | X

® SURVIVOR—Eye Of The Tiger (The Theme From Rocky
1) x

© STEVIE NICKS—After The Glitter Fades X

® EYE TO EYE—Nice Girls X

© SHAKIN' STEVENS—You Drive Me Crazy X

® LESLIE PEARL~If The Love Fits Wear It X

WYRE-AM—Annapolis
(Chuck Bradiey—MD)
*h llfIQIECE WILLIAMS—It's Gonna Take A Miracle

% ALABAMA~Take Me Down 22:13
% THE POLICE—Secret Journey 24-21
% THE REDDINGS—(Sittin’ On) The Dock Of The Bay

2822
oo DARYL HALL AND JOHN OATES—Your Imagination
® HEART—This Man Is Mine B
® JEFFREY OSBORNE—1 Really Don't Need No Light B
® GEMESIS—Paperiate B
© AR SUPPLY—Even The Nights Are Better A
© CHICAGD—Hard To Say I'm Sorry A
© OLIVIA NEWTON-JOHN-Landslide A
® FLEETWOOD MAC—Hold Me A
® TOTO—Rosanna A
® GLENN FREY—| Found Somebody

WCAQ-AM—Baltimore
(Scott Richards—MD)
%% TOTO—Rosanna 12-6
4 % STEVIE WONDER—Do | Do 21-13
* DENIECE WILLIAMS—It's Gonna Take A Miracle 5-4
* JUICE NEWTON—Love's Been A Little Bit Hard On
Me6-5
% KARLA BONOFF —Personally 9-8
oo GARY U.S. BONDS—-Out Of Work
oo FLEETWOOD MAC—-Hold Me
o GLENN FREY—| Found Somebody A
o DARYL HALL AND JOHN OATES—Your Imagination A
© AIR SUPPLY—Even The Nights Are Better B
® RICK SPRINGFIELD~Don't Talk To Strangers X
© DR. HOOK—Loveline X
® CHICAGO—Hard To Say I'm Sorry X

WBSB-FM—Baltimore
(Jan Jefiries—MD)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 1-1

* % THE HUMAN LEAGUE— Don't You Want Me 4-2

* T0T0-- Rosanna 20-7

* LOVERBOY— When It’s Over 13-8

% QUEEN- Body Language 19-9

oo AIR SUPPLY~Even The Nights Are Better

oo DARYL HALL AND JOHN OATES—Your Imagination
® SOFT CELL—Tainted Love/Where Did Our Love Go B

. ® THE STEVE MILLER BAND—-Abracadabra B

® KSNSAS—Play The Game Tonight B

® RICK SPRINGFIELD—What Kind Of Fool Am | B
® FLEETWOOD MAC—Hold Me A

® HEART--This Man Is Mine A

© THE ROLLING STONES—Going To A Go Go X

© VAN HALEN—Dancing In The Street X

® THE MOTELS—Only The Lonely X

® DEQDATO—Happy Hour X

® GLENN FREY—I Found Somebody X

WFBR-AM—Baltimore
(Andy Szulinski—MD)
%% WILLIE NELSON—Always On My Mind 1-1
%% PAUL McCARTNEY AND STEVIE WONDER— Ebony
And Ivory 2-2

* lU|%E‘IMON—Love's Been ALittle Bit Hard On
Me 8-

% ROMMIE MILSAP—Any Day Now 9-8

* '{?E REDDINGS—Sittin’ On The Dock Of The Bay 16-

®e TOTO—Rosanna

oo FLEETWOOD MAC—Hold Me

® HERB ALPERT—Route 101 A

® THE OAK RIDGE BOYS—So Fine X

® GLENN FREY—| Found Somebody X

© THE STEVE MILLER BANO—Abracadabra B

® AIR SUPPLY—Even The Nights Are Better B

® CHICMGO—Hard To Say I'm Sorry B

® LARRY ELGART ANO HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing B

WQRK-FM—Norfolk
(Bruce Garraway—MD)
¥ % ELTON JOHN—Empty Garden 10-5
% % RONNIE MILSAP—Any Day Now 14-11
s DEMIECE WILLIAMS—It's Gonna Take A Miracie 18-
14
* TOTO—Rosanna 20-15
* ALABAMA-Take Me Down 21-17
© STEVIE WONDER-Do | Do B
@ AR SUPPLY—Even The Nights Are Better B
® GLENN FREY—I| Found Somebody A
® CHICAGO—Hard To Say I'm Sorry X
® STEVIE NICKS—After The Glitter Fades X
® FLEETWOOD MAC—Hold Me A

WCAU-FM—Philadelphia

(Elaine Deiciatto—MD)
s % DENIECE WILLIAMS—It's Gonna Take A Miracle
3715

% % RICK JAMES—-Dance Wit' Me 27-18

* STEVIE WONDER—Do | Do 52-28

% HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say 41-31

®e JOURNEY—Still They Ride

os KANSAS—Play The Game Tonight

® THE ). GEILS BAND—Angel In Blue A

® 38 SPECIAL—Caught Up In You A

o THE WAITRESSES—| Know What Boys Like X

® LESLIE PEARL—If The Love Fits Wear 1t X

® THE MOTELS—Only The Lonely X

© DEODATO—Happy Hour X

© BOW WOW WOW—| Want Candy X

© HEART=This Man Is Mine X

© DIONNE WARWICK AND JOHNNY MATHIS—Friends In
Love X

© RONNIE MILSAP—Any Oay Now X

© DAVID LASLEY—If | Had My Wish Tonight X

® JUICE NEWTON~Love's Been A Little Hard Dn Me B

® RAINBOW--Stone Cold B

WIFI-FM—Philadelphia
{Don Cannon/Verna McKay—MD's)
s % WILLIE NELSON—Always On My Mind 13-8
% % DAZZ BAND—Let It Whip 22-15
% PATRICE RUSHEN—Forget Me Nots 10-7
% QUEEN—Body Language 129
* JI;!C% NEWTON—Love’s Been A Little Hard On Me
161
oo STEVIE WONDER—Do | Do
os JOURNEY--Still They Ride
® GLENN FREY--| Found Somebody A
® AIR SUPPLY—Even The Nights Are Better A
® EYETO EYE-Nice Girls A
© THE OAK RIDGE BOYS—So Fine A
© FOREMGNER—Break it Up X
® HEART—This Man Is Mine X
® |ESLIE PEARL—|f The Love Fits Wear It X
® THE J. GEILS BAND—Angel in Blue X
© BLONDIE—Island Of Lost Souls X
© NEIL DIAMOND - Be Mine Tonight X
® GENESIS—Papertate X
© BOW WOW WOW—| Want Candy X
o CHICAGO—Hard To Say I'm Sorry X
® GARY U.S. BONDS-0ut Of Work X
® OLIVIA NEWTON-JOHN—Landslide X
© REO SPEEDWAGON—Keep The Fire Burnin' X
© THE ROLLING STONES—Going To A Go Go X
© KARLA BONOFF—Personally B
© RICK SPRINGFIELD—What Kind Of Fool Am 1 B
© THE STEVE MILLER BAND—Abracadabra B

WRVQ-FM—Richmond
(Bill Thomas—MD)
% % RAY PARKER JR.—The Other Woman 20-10
% % THE MOTELS—Only The Lonely 23-15
* TOTO—Rosanna 5-2
* EYE TO EYE—Nice Girls 11-5
* HEART—This Man is Mine 25-20
os QUARTERFLASH—Right Kind Of Love
oo JOHN COUGAR—Hurts So Good
® SOFT CELL—Tainted Love/Where Did Our Love Go B
© THE ROLLING STONES—Going To AGo Go B
© GENESIS—Paperlate B
* SURVIVOR—Eye Of The Tiger (The Theme From Rocky
A

WPGC-FM—Washington, D.C.
(Bruce Kefly—MD)

+ % WILLIE NELSON—Always On My Mind 2-1

* % TOMMY TUTONE—867-5309/Jenny 5-3

% THE HUMAN LEAGUE-Don't You Want Me 10-5

* ng'l’ZCEu—Tainted Love/Where Did Our Love Go
18-1

oo FLEETWOOD MAC—Hold Me

oo PATRICE RUSHEN—Forget Me Nots

® REQ SPEEDWAGON—Keep The Fire Burnin’ A

o AIR SUPPLY—Even The Nights Are Better A

© FRANK BARBER ORCHESTRA—Hooked On Big Bands
A

WRQX-FM—Washington, D.C.
(Frank Holler—MD)

% % TOTO—Rosanna 7-2

* % JOHN COUGAR—Hurts So Good 19-16

% ASIA—Heat Of The Moment 10-7

* THE HUMAN LEAGUE—Don't You Want Me 11-8

* JOURNEY—Still They Ride 18-15

oo REQ SPEEDWAGON—Keep The Fire Burnin’

© .38 SPECIAL—Caught Up In You X

© JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover X

® LOVERBOY ~When It's Over X

® THE POLICE—Secret Journey X

les Radio Action

Based on station playlists through Tuesday (6/1/82)

WQXA-FM—York
{(Dan Stesle—-MD)
% % THE HUMAN LEAGUE—Don’t You Want Me 9-3
* % JOHN COUGAR~-Hurts So Good 19-13
* .38 SPECIAL—Caught Up In You 21-15
* SOFT CELL—Tainted Love 26-17 o
* WILLIE NELSON—Always On My Mind 28-23
® AIR SUPPLY—Even The Nights Are Better A
© THE ROLLING STONES—Going To A Go Go A
® REQ SPEEDWAGON-Keep The Fire Burnin’ A
® CHICAGO—-Hard To Say ¥'m Sorry A
® GLENN FREY—I Found Somebody A
® GARY US. BONDS—Out Of Work A
® THE MOTELS—Only The Lonely B
© KARLA BONOFF —Personally 8
® THE STEVIE MILLER BAND—Abracadabra B
® JOURNEY—Still They Ride B
© LOVERBOY—When it's Over X
® NEIL DIAMOND—Be Mine Tonight X
© OLIVIA NEWTON-JOHN—Landslide X
® VAN HALEN—Dancing in The Street X
© LESLIE PEARL—If The Love Fits Wear It X
© JON AND VANGELIS—V'li Find My Way Home X

Southeast Region

mmmm % PRIME MOVERS cnmms

TOTO- Rosanna (Columbia)

JUICE NEWTON- Love's Been A Little Bit Hard
On Me (Capital)

DAZZ BAND- Let It Whip (Motown)

mmmm® TOP ADD ONS imumesm

STEVIE WONOER— Do | Do (Tamla)

SURVIVOR— Eye Of The Tiger (The Theme from
Rocky 111} (Scotti Bros.)

EYE TO EYE— Nice Girls (Warner Bros.)

s BREAK QU TS u—

FLEETWOOD MAC— Hold Me (Warner Bros.)

DARYL HALL AND JOHN OATES— Your
Imagination (RCA)

GREG GUIDRY~ Into My Love (Columbia)

WANS-FM —Anderson
(Sam Church—MD)
% % TOTO—Rosanna 3-1
% % THE HUMAN LEAGUE—Don't You Want Me 6-2
* JOHN COUGAR—Hurts So Good 18-8
¥ .38 SPECIAL—Caught Up In You 159
% KANSAS—Play The Game Tonight 16-11
oo WILLIE NELSON—Always On My Mind
oo GARY U.S. BONDS—Out Of Work
® QUARTERFLASH—Right Kind Of Love A
® REQ SPEEDWAGON—Keep The Fire Burnin' A
o OARYL HALL AND JOHN OATES—Your Imagination A
® GENESIS—Personally A
© SURVIVOR—Eye Of The Tiger (The Theme From Rocky
B
® RICK SPRINGFIELD—What Kind Of Fool Am | B
© THE STEVE MILLER BAND—Abracadabra B
© THE ROLLING STONES ~Going To A Go Go X
® AIR SUPPLY—Even The Nights Are Better X
© GLENN FREY—| Found Somebody X
® CHICAGO—Hard To Say I'm Sorry X
© FRANKIE MILLER—To Dream The Dream X
© RICK BOWLES—Too Good To Turn Back Now X
® FLEETWOOD MAC—Hold Me X

WISE-AM—Asheville

(John Stevens—M0)
% % TOTO—Rosanna 1-1
£ 2 3(5)? CELL~Tainted Love/Where Did Our Love Go
% LITTLE RIVER BAKD—Man On Your Mind 5-4
% HEART—This Man Is Mine 15-10
% JOHN COUGAR—Hurts So Good 24-17
oo AR SUPPLY—Even The Nights Are Better
oe FLEETWOO0D MAC—Hold Me
© THE STEVE MILLER BAND—Abracadabra B
® JOURNEY—Still They Ride B
© RICK SPRINGFIELD—What Kind Of Fool Am | B
© THE ). GEILS BAND—Angel In Blue B
® BLONDIE-Island Of Lost Souls B
© DARYL HALL AND JOHN OATES—Your Imagination A
© EDDIE MONEY—Think I'm in Love A
© FRANKIE MILLER—To Dream The Dream A
® REQO SPEEDWAGON—Keep The Fire Burnin' A
® YAN HALEN—Dancing In The Street A
© GLENN FREY—| Found Somebody A
® GARY U.S. BONDS—Out Of Works A
© THE ROLLING STONES—Going To A Go Go A
© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing A
® PATRICE RUSHEN—Forget Me Nots X
© OLIVIA NEWTON-JOHN—Landslide X
© JON AND VANGELIS—I'll Find My Way Home X
© THE MONROES-What Do All The People Know X
® DEODATO—Happy Hour X
® SPLIT ERZ—Six Months in A Leaky Boat X
® NEIL DIAMOND—Be Mine Tonight X
© BOW WOW WOW—| Want Candy X

WZGC-FM—Atlanta
{Chris Thomas—MD)
s % TOTO—Rosanna 4-3
% % JOHN COUGAR--Hurts So Good 7-4
s PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 1-1
* .38 SPECIAL—Caught Up In You 19-13
* g(z)fiTGCEu—Tainted Love/Where Did Our Love Go
oo STEVIE WONDER—Do | Do
oe FLEETWOOD MAC—Hold Me
® THE STEVE MILLER BAND—Abracadabra A _

© FLEETWOOD MAC—Hold Me A

© GARY U.S. BONDS—Out Of Work A

® DARYL HALL AND JOHN OATES—Your Imagination A

o STEVIE WONDER—Do | Do A

© QUARTERFLASH—Right Kind Of Love A

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

® BLONDIE—Island Of Lost Souls X

® JOURNEY--Still They Ride X

® LESLIE PEARL—If The Love Fits Wear It X

® THE STEVE MILLER BAND—Abracadabra X

® THE ROLLING STONES—Going To A Go Go X

o GLENN FREY—! Found Somebody X

® AR SUPPLY—Even The Nights Are Better X

® REO SPEEDWAGON—Keep The Flre Burnin' X

® RAINBOW-Stone Cold X

WQXI-FM—Atlanta
{Jeft McCartney—MD)

* % STEVIE WONDER—Do | Do 19-14

* % RICK SPRINGFIELD—What Kind Of Fool Am | 24-17

* CHICAGO—Hard To Say I'm Sorry 26-18

* LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing 27-21

# KANSAS—Play The Game Tonight 29-24

oo FLEETWOOD MAC—Hold Me

® SURVIVOR—Eye Of The Tiger (The Theme From Rocky
A

® AR SUPPLY—Even The Nights Are Better B

® QUARTERFLASH—Right Kind Of Love X

® GLENN FREY—| Found Somebody X

© GARY U.S. BONDS—Out Of Work X

® BLONDIE—Island Of Lost Souls X

WQXI-AM —Atlanta
(1.J. Jackson—MO)
% % JOHN COUGAR—Hurts So Good 14-5
% % EYE TO EYE—Nice Girls 16-8
* ALABAMA—Take Me Down 19-13
oo STEVIE WONDER—Do | Do
oo FLEETWOOD MAC—Hold Me
® CHICAGO—Hard To Say I'm Sorry B
© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing B
© THE MOTELS—Only The Lonely B
© THE PLATTERS—Platter's Medley X

" WKXX-FM—Birmingham

(Chris Trane—MD)
* % TOTO—Rosanna 16-10
% % ALABAMA—Take Me Down 22-16
% BERTIE HIGGINS—Just Another Day In Paradise 12-8
 FRANKE AND THE KNOCKOUTS—Without You 17-15
* KARLA BONOFF—Personally 23-19
© RICK SPRINGRELD—What Kind Of Fool Am | A
® JOURNEY—Still They Ride A
© PATRICE RUSHEN—Forget Me Nots B
© STEVIE MICKS—After The Glitter Fades B
® AR SUPPLY—Even The Nights Are Better B
© THE OAK RIDGE BOYS—So Fine B

WSGN-AM—Birmingham
(Sandra Chandler—MD)
% % TOTO—Rosanna 5-1
*k JUIC!l ISMOI—Love's Been A Little Bit Hard On
Me 11
* ALABAMA-Take Me Down 15-8
s SHEENA EASTON—When He Shines 17-11
% KARLA BOMOFF~Personally 18-12
® HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say A
© JOHN COUGAR—Hurts So Good A
© GLENN FREY—| Found Somebody A
® LESUE PEARL—If The Love Fits Wear It A
o FLEETWOOD MAC—Hold Me A
© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X
© GARY U.S. BONDS—Out Of Work X
® CHICAGO—Hard To Say I'm Sorry B
® AR SUPPLY—Even The Nights Are Better B

WCSC-AM—Charleston
(Chris Bailey—MD)
% % TOTO—Rosanna 3-2
£ 2 ::ll(iialmm-mve's Been A Little Bit Hard On
ed.

+ THE MOTELS—Only The Lonely 10-8

* JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 16-13

* ng]TSCEu—Tainted Love/Where Did Our Love Go
18-

oo THE ROLLING STONES—Going To A Go Go

oo FLEETWOOD MAC~Hold Me

© KANSAS—Play The Game Tonight B

© HERB ALPERT—Route 101 A

. Slll)lVM!I—Eye Of The Tiger (The Theme From Rocky
A

® BILLY IDOL—Hot In The City A

© THE REDDINGS—(Sittin’ On) The Dock Of The Bay A

® RICK MMES—Dance Wit' Me A

® PIINTER SETERS—fmerican Music A

© [LIVEN MEWTDM-JOHN—Landslide X

© DARYL HALL AND JOHN OATES—Your Imagination X

© FRANKIE MILLER—To Dream The Dream X

© RICK BOWLES—Too Good To Turn Back Now X

© LARRY ELGART AND 1S MANHATTAN SWING
ORCHESTRA—Hooked On Swing X

® ONE WAY—Cutie Pie X

WAYS-AM- Charlotte
(Lou Simon—MD
% % THE MOTELS— Only The Lonely 16-9
% % DAZZ BAND—Let it Whip 20-10
s KARLA BONOFF—Personally 21-12
* JOHN COUGAR—Hurts So Good 19-13
* .38 SPECIAL—Caught Upin You 18-14
oo EYE TO EYE-Nice Girls
oo FLEETWOOD MAC—Hold Me
© THE ROLLING STONES—Going To A Go Go A
® REQ SPEEDWAGON—Keep The Fire Burnin' B
* CHICAGO—Hard To Say I'm Sorry B
© THE STEVE MILLER BAND—Abracadabra B
© GARY U.S. BONDS—Out Of Work X
® RICK SPRINGFIELD—What Kind Of Fool Am 1 X
© HERB ALPERT—Route 101 X
® BLONDIE—Island Of Lost Souls X
® STEVIE NICKS—After The Glitter Fades X
© DONNIE RIS—My Girl X
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

® DARYL HALL AND JOHN DATES—Your |

© GLENN FREY—! Found Somebody A

® THE ROLLING STONES—Going To A Go Go X

© GARY U.S. BONDS--Out Of Work X

® YAN HALEN—Dancing In The Street X

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing B

* AR SUPPLY—Even The Nights Are Better B

® KANSAS—Play The Game Tonight B

WBBQ-AM—Augusta
{Bruce Stevens—MD)
% % DAZZ BAND—Let It Whip 8-3
*h JMIJICIEl NEWTON--Love's Been A Little Bit Hard On
e 11-7
* EYE TO EYE—Nice Girls 17-10
% ALABAMA—Take Me Down 18-11
% STEVIE NICKS—After The Glitter Fades 24-13
® CHICAGO—Hard To Say I'm Sorry B
® RICK SPRINGFIELD—What Kind Of Fool Am | B
© THE ). GEILS BAND—Angel in Blue B
© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing B
© SURVIYOR—Eye Of The Tiger (The Theme From Rocky
ms

wWWwWWw.americanradiohistorv.com

WBCY-FM—Charlotte
{Bob Kaghan—MD)

% % SOFT CELL—Tainted Love 22-16

* % THE STEVE MILLER BAND~Abracadabra 25-19

L] All SUPPLY—Even The Nights Are Better A
MAC—Hold Me A

L] CNICAGO—Hard To Say I'm Sorry B

© GLENN FREY—| Found Somebady B

© RICK SPRINGFIELD—What Kind Of Fool Am IB

© BLONDIE—Island Of Lost Souls B

® GARY U1.S. BONDS—Out Of Work B

© REQ SPEEDWAGON—Keep The Fire Burnin' B

© RICK BOWLES—Too Good To Turn Back Now B

© DARYL HALL AND JOHN OATES—Your Imagination X

© SPLIT ENZ—Six Months In A Leaky Boat X

® KANSAS—Play The Game Tonight X

© HEART--This Man is Mine X

o HERB ALPERT—Route 101 X

© THE ROLLING STONES—Going To A Go Go X

WSKZ-FM—Chattanooga
(David Carroll—MO)

%% JUICE NEWTON—Love's Been ALittle Bit Hard On
Me 5-2

Playlist Prime Movers
Ploylist Top Add Ons @

% % ALABAMA—Take Me Down 16-11

* JOHN COUGAR—-Hurts So Good 9-5

* WILLIE NELSON—Always On My Mind 12-8

% 38 SPECIAL—Caught Up In You 14-10

oo HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say

oo GLENN FREY| Founa Somebody

® DARYL HALL AND JOHN OATES—Your Imagination A

® FOREIGNER—Break It Up X

® VAN HALEN—Dancing In The Streets X

® JON AND VANGELIS—I'll Find My Way Home X

® GARY U.S. BONDS—Out Of Work X

o FLEETWOOO MAC—Hold Me A

WFLB-AM—Fayetteville
(Larry Canon—MD)

% % PATRICE RUSHEN-Forget Me Nots 15-9

* % g?l:l;ctu—hinte'd Love/Where Did Our Love Go

# LESLIE PEARL—If The Love Fits Wear It 28-21

* RICK SPRINGFIELD—What Kind Of Fool Am | 32-24

% LARRY ELGART AND HIS MARHATTAN SWING
ORCHESTRA—Hooked On Swing 33-25

oo DARYL HALL ANO JOHN OATES—Your Imagination

oo FLEETWOOD MAC—Hold Me

© OLIVIA NEWTON-JOHN—Landslide B

® AR SUPPLY—Even The Nights Are Better B

® CHICAGO—Hard To Say I'm Sorry B

® .38 SPECIAL—Caught Up In You B

® JOHN COUGAR—Hurts So Good B

© GLENN FREY—! Found Somebody B

© DR. HOOK—Loveline B

© QUARTERFLASH--Right Kind Of Love A

© THE OAK RIDGE BOYS—So Fine A

. IELISASA MANCHESTER~You Should Hear How She
Talks

® THE ). GEILS BAND—Angel In Blue A

® RICK BOWLES—Too Good To Turn Back Now A

© RCK JAMES—Dance Wit' Me N

® BLONDIE—Island Of Lost Souls X

© HAIRCUT ONE HUNDRED—Love Plus One X

® RICK SPRINGFIELD—Don't Talk To Strangers X

® VAN HALEN--Dancing In The Street X

® [RENE CARA—My Baby X

. ﬁll.l)IXVNOR—Eye Of The Tiger (The Theme From Rocky

© THE MONROES—What Do All The Peaple Know X

© THE MOTELS—Only The Lonely X

® THE REDDENGS-Sitting On Top Of The Bay X

® DEODATO—Happy Hour X

© BOW WOW WOW—| Want Candy D

© NANSAS—Play The Game Tonight D

» JEFFREY OSBORNE —| Really Don't Need No Light D

WAXY-FM—Ft. Lauderdale

(Rick Shaw—MD)
% % WILLIE NELSON—Always On My Mind 6-2
% % TOTO—Rosanna 11-5
 DENIECE WILLIAMS—It's Ganna Take A Miracle 18-8
% KARLA BONOFF—Personally 19-12
* JUICE NEWTON—Love's Been A Little Bit Hard On
Me 21-13
oo BLONDIE—Isiand Of Lost Souls
oo FLEETWOOD MAC—Hold Me
© REO SPEEDWAGON—Burning For Your Love A
® THE STEVE MILLER BAND—Abracadabra A
® JOURMEY—Still They Ride A
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X
® PAUL McCARTNEY ~Baliroom Dancing X
© LARRY ELGART AND HIS MANHATTAN SWING
ORCH.—Hooked On Swing X

WIDX-AM—Jackson
(Bill Craws—-MD)

% DOROTHY MOORE—What's Forever For 9.3

* % SOFT CELL—Tainted Love 23-12

* KANSAS—Play The Game Tonight 18-14

% HUEY LEWAS AND THE NEWS—Hope You Love Me
Like You Say 21-15

#* AIR SUPPLY—Even The Nights Are Better 26-21

oo FLEETWOOD MAC—Hoid Me

oo GARY U.S. BONDS—Out Of Work

® CHICAGO—Hard To Say I'm Sorry A

® LESLIE PEARL—!f The Love Fits Wear It A

© REOQ SPEEDWAGON—Keep The Fire Burnin' A

© VAN HALEN—Dancing In The Street A

® JOURNEY-Still They Ride X

® THE ). GEILS BAND—Angel In Blue X

o THE FOUR TOPS--Back To School Again X

® QUEEN—Body Language X

© JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover X

® JOHN COUGAR—Hurts So Good X

@38 SPECIAL—Caught Up In You X

® ASIA—Heat Of The Moment X

® RAINBOW-Stone Cold X

® KIM WILDE—Kids In America X

WIVY-FM-Jacksonville
{Dave Scott—MD)
% % PAUL McCARTNEY AND STEVIE WONDER-- Ebony
And Ivory 1-1
% % THE HUMAN LEAGUE—Dont’ You Want Me 10-5
* ASIA—Heat Of The Moment 12-7
% 38 SPECIAL—Caught Up In You 17-11
* JUICE NEWTON—Love's Been A Little Bit Hard On
Me 16-12
© AR SUPPLY—Even The Nights Are Better A
* GLENN FREY—| Found Somebody A
L] Sll.;lAVIVOI—[ye Of The Tiger (The Theme From Rocky
I
© DARYL HALL AND JOHN OATES—Your Imagination A
® RICK SPRINGFIELD—What Kind Of Fool Am | B
® HEART—This Man Is Mine B
® REQ SPEEDWAGON—Keep The Fire Burnin' B
© DONMIE IRIS—My Girl X
® STEVIE MICKS—After The Glitter Fades X
® NEIL DIAMOND—Be Mine Tonight X

WOKI-AM—Knoxville
(Gary Adkins—MD)
%% TOTO—Rosanna 4-1
% % JOHN COUGAR—Hurts So Good 7-4
* JUICE I8M0I—Love's Been A Little Bit Hard On
Me 11-
% ALABAMA-Take Me Down 19-12
% CHARLENE—It Ain't Easy Comin’ Down 26-17
oo REQ SPEEDWAGON—Keep The Fire Burnin’
oo FLEETWOOD MAC—Hold Me
© DARYL HALL AND JOHN OATES—Your Imagination A
© QUARTERFLASH—Right Kind Of Love A
o GENESIS-Paperiate A
® LESLIE PEARL-If The Love Fits Wear It A
® SCORPIONS—No One Like You A
© KIM WILDE—Kids In America X
® THE MONROES—What Do All The Peaple Know X
© DR, HOOK—Loveline X
® PATRICE RUSHEN—Forget Me Nots X
® RICK BOWLES—Too Good To Turn Back Now X
© CARRIE LUCAS—Show Me Where You're Coming From

X
® GARY US. BONDS—Out Of Work X
© APRIL WINE—Enough Is Enough X
© THE ROLLING STONES—Going To A Go Ga X
© GLENN FREY—| Found Somebody B
® AIR SUPPLY-Even The Nights Are Better B
© FRAMKIE MILLER—To Dream The Dream B
© CHICAGO—Hard To Say I'm Sorry B
© DEODATO—Happy Hour B

Q-94 FM (KLPQ-FM)—Little Rock

(Bob Lee—MD)
% % RAY PARKER JR.—The Other Woman 1-1

(Continued on next page)



www.americanradiohistory.com

Radio
dingles

® Continued from opposite page

* % TOTO—Rosanna 2-2
* JUICE NEWTON—Love's Been A Little Bit Hard On

Me 8-5

% JOAN JETT AND THE BLACKHEARTS ~Crimson And
Clover 9-7

* JOHN COUGAR—Hurts So Good 11-9

® THE MOTELS-Only The Lonely B

® RICK SPRINGFIELD -What Kind Of Fool Am | B

© SOFT CELL—Tainted Love/Where Did Qur Love Go B

o FOREIGNER-Break It Up B

© REQ SPEEDWAGON—Keep The Fire Burnin’ A

© THE ROLLING STONES-Going ToA Go Go A

© QUARTERFLASH-Right Kind Of Love A

© GARY U.S. BOMDS—Out Of Work A

© SHAKIN' STEVENS-You Drive Me Crazy A

KLAZ-FM-Little Rock
(Rhonda Kurtis—MD)
% % TOTO-Rosanna 12-6
i ROBERTA FLACK-Making Love 18-13
* ALABAMA -Take Me Down 1-1
J BARBARA MANDRELL -'Till You're Gone 6-3
 DON WILLIAMS - Listen To The Radio 15-11
oo DENIECE WILLIAMS-[t's Gonna Take A Miracle
oo FLEETWOOD MAC-Hold Me
® ROSANNE CASH—Ain't No Money B
® AR SUPPLY—Even The Nights Are Better B
® CHICABO—Hard To Say I'm Sorry B
© DOLLY PARTON-Heartbreak Express X
© NEIL DIAMOND-Be Mine Tonight X
© THE OAK RIDGE BOYS—So Fine X
© RICK SPRINGFIELD-What Kind Of Fool Am | X
© GLENN FREY-| Found Somebody X

WHBQ-AM—Memphis
(Charles Duvall-MD)

1 21 mﬂzlm-Love's Been A Littte Bit Hard On
Me 7-

Jr & RONNIE MILSAP—Any Day Now 9-5

 MELISSA MANCHESTER-You Should Hear How She

Talks 14-6

“ STEVIE WOODS—Fly Away 12-7

% LESLIE PEARL—If The Love Fits Wear It 20-14

oe GREG GUIDRY—(nto My Love

oo STEVIE MICKS—After The Glitter Fades

© CHICAGO—Hard To Say I'm Sorry B

© EDDIE RABBITT—| Don't Know Where To Start B

® AR SUPPLY—Even The Nights Are Better B

« HUEY LEWIS AND THE NEWS—Hope You Love Me

Like You Say X
© BLONDIE~Island Of Lost Souls X
© SHAKIN' STEVENS—You Drive Me Crazy X

WMC-FM (FM-100)—Memphis
(Tom Prestigiacomo—MD)

1 21 llll%!em—Love's Been A Little Bit Hard Dn
Me 9-

* % STEVIE NICKS-After The Glitter Fades 10-7

 RONNIE MILSAP—Any Day Now 11-8

* JOURNEY—Still They Ride 19-14

 DAZZ BAND—Let it Whip 23-16

oo STEVIE WORDER-Do | Do

oo FLEETWOOD MAC—Hold Me

© RICK SPRINGFIELD~What Kind Df Fool Am | A

© GARY U.S. BONDS—Dut Of Work X

® THE ROLLING STONES-Going To A Go Go X

WHYI-FM—Miami
(Colleen Cassidy—MD)
% % SOUL SOMIC FORCE—-Planet Rock 16-8
s DAZZ BAND—Let It Whip 18-11
 DENIECE WILLIAMS~1t’s Gonna Take A Miracle 9-5
# ALDO NOVA—Fantasy 11-7
# TOTO—Rosanna 20-14
oo SURVIVOR--Eye Of The Tiger (The Theme From
Rocky II1)
oo FLEETWOOD MAC—Hold Me
© LOVERBOY—When It's Over B
® AIR SUPPLY—Even The Nights Are Better B
® JUICE NEWTON-Love's Been A Little Bit Hard On Me

B
® JOURNEY-Still They Ride B
® DREAMGIRLS FEATURING JENNIFER HOLLIDAY—And
I'm Telling You I'm Not Going A
© ONE WAY—Cutie Pie A
 REO |—Keep The Fire Burnin' X
o HARCUT ONE HUNDRED -Love Plus One X
« FOREIGNER—Break It Up X
© KIM WILDE—Kids In America X
® KARLA BOMNOFF —Personally X

WINZ-FM—Miami
(Johnny Dotan —MD)
s % WILLIE NELSON—Always On My Mind 5-3
% % TOTO—Rosanna 8-4
* ASIA-Heat Of The Moment 10-8
# RICK SPRINGFIELD—Don't Talk To Strangers 11-10
s DAZZ BAND-Let 1t Whip 13-12
© JOHN COUGAR-Hurts So Good B
© ONE WAY—Cutie Pie B
© PAUL McCARTNEY -Tug Of War B
© KIM WILDE—Kids In America X
© MISSING PERSONS—Words X
» THE GAP BAND—-Early In The Morning X

WHHY-FM—Montgomery
{Meil Harrison—MD)

s % ALABAMA—Take Me Down 16-11

%k STEVIE MICKS—After The Glitter Fades 18-12

* I:ICE IBEWIOI-Love's Been A Little Bit Hard On
e 14

s THE MOTELS—-0Only The Lonely 19-15

% LOVERBOY—When It's Over 24-13

oo AIR SUPPLY—Even The Nights Are Better

oo FLEETWO0D MAC—Hold Me

© OLIVIA NEWTON-JOHN-Landslide A

® SOFT CELLTainted Love/Where Did Our Love Go X

® KANSAS-Play The Game Tonight X

© RICK SPRINGFIELD~What Kind Of Fool Am 1 X

® GLEMN FREY—I Found Somebody X

® JOURMEY-Still They Ride X

L SIUIVNOI-Eye Of The Tiger (The Theme From Rocky

nyx

© CHICAGO—Hard To Say I'm Sorry B

© MEN AT WORK—Who Can It Be B

© DENIECE WILLIAMS - It's Gonna Take A Miracle B

© THE OAK RIDGE BOYS~Sa Fine O

WSGA-AM—Savannah
(Ron Fredricks—PD)
% % LITTLE RIVER BAND—Man Dn Your Mind 11-8
s % DAZZ BAND-Let It Whip 13-9
* THE HUMAN LEAGUE-Don't You Want Me 16-12
“ HUEY LEWYS AND THE NEWS—Hope You Love Me
Like You Say 17-13
% RONME MILSAP—-Any Day Now 20-14
oo FLEETWOOD MAC-Hold Me
e GLENN FREY~! Found Somebody

WRBQ-FM—Tampa
(Pat McKay—MD)
© TOT0-Rosanna A
. mIIAVNOI-Eye Of The Tiger (The Theme From Rocky
)
© THE BLASTERS—So Long Baby GoodBye A
© FLEETWOOD MAC—Hold Me A
© THE ROLLING STONES-Going To A Go Go A
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BMA Puts Spotlight On Format Direction

@ Continued from page 3 have mass appeal.” In the Atlanta

market, Andrews said, there are 40
stations, eight of which, including
V103, have 1,000 watt FM signals.
He targets his station to be in the top
six and for the last four years V103
has been anywhere from one to four.

Andrews said his programming
style had to be guided by the racial
and demographic breakdown of
Atlanta. His station reaches 44
Georgia counties, two of which Ful-
ton and Dekalb, have 80% black
populations. The rest are predomi-
nantly white. So while most of the
public service programming is
aimed at black listeners, Andrews
“reaches outside to those two areas
during ratings periods” to solidify
V103’s presence in the market. “Ur-
ban contemporary in no way has to
threaten black radio,” said Andrews.

E. Rodney Jones, program direc-
tor WYLD-AM New Orleans, noted
that there was some hypocrisy in at-
tacks by some retailers on black sta-
tions for playing records by white
acts. Jones said, “If a white record in
your shop is selling better than some
records by blacks, you’re not going
to just stop selling it.”

At the next panel, “Thc Emerging
Force,” the debate over black-owned
radio’s social responsibilities and the

ing of two people.” Said Bailey, “We
have people in our community out
of work and desperate. Their favor-
ite dj comes on and says, ‘That’s
bad’.” He concluded that “any pro-
gram director or music director who
plays that record should go into the
bathroom and wash the blood off his
hands.”

George Woods, talk show host on
Philadelphia’s WDAS-AM, stated
“that black radio’s position of just
playing records and not dealing with
issues causes many of the problems
in our community today.

“Often we concern ourselves with
what records we’re gonna play, how
we’re gonna sound, how slick we're
gonna be, and that’s the extent of
our involvement with the commu-
nity.”

From the floor came the question
of whether the urban contemporary
format was a threat to black radio
and would it affect black radio’s
commitment to black public service
broadcast.

Scotty Andrews, program director’
V103 Atlanta, responded by out-
lining his station’s approach to ur-
ban contemporary. “We are a black
station that goes under the urban
contemporary banner to try and

 Out Of The Box___

HOT 100/AC

MILWAUKEE—Reaganomics can only help the new Gary U.S. Bonds
single, “Out Of Work,” from his EMI America LP, “On The Line,” says
WKTI-FM program director B.J. Hunter. “There’s an unbelievable timeliness
to the record,” he notes. “This is a town that knows the frustration of unem-
ployment. The Boss has always been a favorite here, and we broke ‘This Little
Girl’ last year. Any station that isn’t on this one is really missing the boat.” An-
other single he feels strongly about is “Stone Cold” by Rainbow (PolyGram),
which he says sounds like a cross between Foreigner and Bad Company
(“How can you go wrong,” he asks facetiously), and “Let It Whip” by the Dazz
Band (Motown). “It’s the perfect followup to Kool’s ‘Get Down On It for us. It
adds a great flavor to a format in a town that won’t admit it likes black music.”

AOR

RENO—“I'm real tough on the major acts these days,” admits KOZZ-FM
music director Bruce Van Dyke. “Let Me Go” and “Twenty Flight Rock,” two
songs from the new Rolling Stones LP, “Stil] Life” (Rolling Stones), have a
good amount of appeal, he notes. “Their popularity never seems to fade. They
can’t do anything wrong.” In contrast, he says that while he’s added “Hold
Me,” the new Fleetwood Mac single (Warner Bros.), the tune “hasn’t hit me
yet. I’s not an instantsmash, but it could start to grow on me the way the Glenn
Frey song has.” The tune, “I Found Somebody” (Elektra), is “well crafted and
memorable. I think it stands a great shot at crossover play.” Van Dyke adds”
that he has “no problems” with the new Squeeze record, “Sweets For
Strangers” (A&M). The single, “Black Coffee In Bed,” may not be his favorite
track (he likes “I Can’t Hold On” and “Out Of Touch™), but the programmer
thinks the album features some of the best hooks he’s heard in a some time.

BLACK/URBAN

DURHAM—Doc Holidae, the music director for WDUR-AM, says that it’s
good to see August Darnell in the forefront of contemporary music once again.
“I always thought he was ahead of his time as a member of the Savannah
Band,” says the programmer, who has added “I'm A Wonderful Thing, Baby,”
by Kid Creole and the Coconuts (Ze/Sire). “It’s a lifestyle song—very tough.”
The new Deodato record, “Happy Hour” (Warner Bros.), sounds like a lift
from a Kool and the Gang LP, he adds. “He’s copped the vocal and instrumen-
tal style to a tee. I guess he decided to use some of the gold magic for himself.”
(Deodato is the Gang’s producer.) Noting the impact of “And I'm Telling You
I’'m Not Going” by Jennifer Holiday from the “Dreamgirls” cast album (Gef-
fen), the broadcaster says that “her emotion and intensity are such that if she
doesn’t burn herself out, we’ll be hearing a lot from her down the road.” Fi-
nally, Holidae likes “Here’s To You,” a cut from the new self-titled WHC al-
bum by William Hart, the former singer for the Delfonics. “It takes me right

back to 1967.”
COUNTRY

PORTLAND—“I’'m turning into a big George Strait fan,” says Mark An-
drews, KWJJ’ssmusic director, noting the impact of the singer’s new MCA
single, “Fool Hearted Memory.” “Now that the urban cowboy sound has come
and gone, we've swung back to a more traditional approach with clean, tight
production. ‘Fool Hearted Memory’ fits like a glove for us because Strait is
helping to keep country music country.” Andrews adds that Waylon’s new
RCA single, “Women Do Know How To Carry On,” sounds like a “good sum-
mertime fun song. Lyrically, the title probably speaks for itself, and the fact
that it’s a smoker as far as tempo is concerned certainly makes it attractive.” He
also anticipates great phone response to “Fraulein” by Joe Sun (Elektra). “It
captures the flavor of the old, but also fits in well with what’s out today.”

www americanradiohistorv com

urban contemporary format contin-
ued to bubble.

Bob Law, host of the “Night Talk”
program on the Mational Black Net-
work and chairman of the Black Ra-
dio Advisory Council, spoke at
length about black-owned radio. He
felt the challenge was not necessarily
the acquisition of more stations by
blacks, but “once you have a station,
what are you going to do with it?”
Law claimed that most of the 400
black-owned stations “aren’t saying
anything of value to the black com-
munity. We need news you can use.
Not just more black ownership, but
conscious black ewnership.”

Law criticized those “who say to
black radio, ‘Give us more talk and
public service programming’ Yet
when the music station comes on,
they listen to it 24 hours a day.” He
also spoke with some disdain for
black record promotion men who
“beg you to play white music on
their station” when white stations
won’t play black music.

Barry Richards, program director
of WAIL New Orleans, took issue
with Law. “Black stations play rec-
ords by a Paul McCartney, an Olivia
Newton-John, a Queen, because the
audience wants to hear those rec-
ords,” said Richards.

“At our station, we play a sound.
If a record fits what I think our au-
dience wants, we play it. The 12 t0 24
audience really isn’t that interested
in the race of the performer as long
as it is a good record. Nobody beats
anybody in the head to play those
records.”

Richards asserted that urban con-
temporary was an “outgrowth of top
40 radio” and thatis why it has done
well in major urban markets like
New York, Washington D.C. and
Atlanta. He said his station is in-
volved with both New Orleans’
black and white communities.

Jerry Mason, general manager
KYDE Pine Bluff, Arkansas, chal-
lenged Richards on the roots of ur-
ban contemporary, and said it’s
“basically a black format.”

But most of Mason’s talk focused
on research as a tool in program-
ming black radic. “A station must be
reflective of what the community is
about,” said Mason, and research is
the tool to find out what an area
needed. His station at Pine Bluff
plays contemporary black music.
Yet when he consulted for a station
in Asheville, N.C., his research told

33 it

INTERNATIONAL FESTIVAL—Master of ceremonies Dan Ingram, left, an&

him to use a different approach.
“They had been using an urban con-
temporary format, but our research
showed us that an older r&b sound,
Jerry Butler, B.B. King and Albert
King, fitted that area better.”

Jim Maddox, general manager
KYOK Houston, a pioneer in the ur-
ban contemporary format, said,
“This is one of the best times in his-
tory to be in black radio because of
the music’s universal appeal. Urban
contemporary radio doesn’t sound
like old black radio, but it doesn’t
need to.”

The Black Radio Advisory Coun-
cil seminar produced four proposals
for further action: plans to set up a
meeting with members of the Na-
tional Assn. of Black Owned and
Operated Broadcasters; to hold a
council conference; to outline a cer-
tification process for black air per-
sonalities; and to meet with the
unions who represent blacks in ra-
dio.

Dwight Ellis, vice president of mi-
nority and special services at the Na-
tional Assn. of Broadcasters, and
Bob Law moderated the seminar.

All the proposals offered were
spurred by the concern of those
present about job security and in-
creased pay for radio personalities,
and the involvement of black own-
ers in their stations.

The consensus was that the pay
scale for black radio people was be-
low the industry average and that
broadcast unions (eg: AFTRA) were
not doing enough to protect the posi-
tions of black radio announcers. The
idea of developing a new radio
union was raised from the floor, and
BRAC promised to explore that pos-
sibility.

There was also a sentiment that
BRAC should become more inde-
pendent of the BMA and more of an
aggressive advocacy group, some-
thing the BMA’s trade association
charter inhibits.

Dean Burrows of the Howard
University Schoo! of Communi-
cations invited BRAC to have its
first conference in February, 1983 at
Howard as part of that university’s
annual communications conference.

Pierre Sutton, president Inner
City Broadcasting and the National
Assn. of Black Owned Broadcasters,
suggested that BRAC send represen-
tatives to NABOB’s yearly confer-
ence in September.

NELSON GEORGE

Bob Fitzsimmons, right, confer with Gerald M. Goldberg, president of the In-
ternational Radio Festival, prior to the group’s first annual awards presenta-
tion in New York. The ceremony, which honors excellence In radio program-
ming, advertising and promotion, was attended by several hundred.
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Rock Albums

ARTIST-Title, Label

WEEKS

JOHN COUGAR-American Fool, Riva/ kil
1

Mercury (Polygram)

| ASIA—Asia, Geffen

.38 SPECIAL-Special Forces, A&M
KANSAS—Vinyl Confessions, Kirshner
VAN HALEN-Diver Down, Warner Bros.
SCORPIONS—Blackout, Mercury

RAINBOW—Straight Between The Eyes, Mercury
(Polygram)

THE MOTELS-AIl Four One, Capitol
QUEEN-Hot Space, Elektra

THE ROLLING STONES-Still Life, Rolling Stones
Records

TOTO-Toto 1V, Columbia
SURVIVOR—Eye Of The Tiger, Scotti Bros.
HEART—Private Audition, Epic

REQ SPEEDWAGON—Keep The Fire Burning, Epic
(12-inch)

CHEAP TRICK—0One On One, Epic (CBS)
PAUL McCARTNEY—-Tug Of War, Columbia
GLENN FREY-No Fun Aloud, Elektra/Asylum
GENESIS—Three Sides Live, Atlantic

THE ALAN PARSONS PROJECT—Eye In The Sky,
Arista

GREG KIHN—Kihntinued, Beserkley
THE STEVE MILLER BAND-Abracadabra, Capitol

A FLOCK OF SEAGULLS—A Flock Of Seagulls, five/
Arista

707-Megaforce, Boardwalk

FRANKIE MILLER BAND-Standing On The Edge,
MSS/Capitol

JOHN WAITE-Ignition, Chrysalis

ALDO NOVA-Aldo Nova, Portrait

HUMAN LEAGUE-Dare, A&M

JETHRO TULL-Broad Sword & The Beast, Chrysalis
THE SHERBS-Defying Gravity, Atco

GARY U.S. BONDS—0n The Line, EMI-America
APRIL WINE—Enough Is Enough, Capitol (12-inch)
THE CLASH-Combat Rock, Epic

ELTON JOHN-Jump Up, Geffen

THE MONROES—The Monroes, Alfa

FRANKE & THE KNOCKOUTS—Beiow The Belt,
Millennium

LOVERBOY—Get Lucky, Columbia
AXE-Offering, Atco
SQUEEZE-Sweets From The Stranger, A&M

HUEY LEWIS AND THE NEWS—Picture This,
Chrysalis

BOW WOW WOW-—The Last Of The Mohicans, RCA
HAIRCUT ONE HUNDRED-Pelican West, Arista

FRANK ZAPPA—A Ship Arriving Too Late To Save A
Drowning Witch, Barking Pumpkin

MARSHALL CRENSHAW—Marshall Crenshaw, Warner
Bros.

SOFT CELL—Non-Stop Erotic Cabaret, Sire
DAVE EDMUNDS—-D.E. 7th, Columbia
AMBROSIA-Road Island, Warner Bros.

JOAN JETT—1 Love Rock N’ Roll, Boardwalk
DUKE JUPITER-Duke Jupiter i, Coast To Coast
PETE TOWNSHEND—-Face Dances II, Atco
POLICE—Ghost In The Machine, A&M

Top Adds

THE ROLLING STONES-Still Life—Rolling Stones Records

FLEETWOOD MAC—Hold Me—Warner Bros. (12-inch)

SURVIVOR—Eye Of The Tiger—Scotti Bros.

THE STEVE MILLER BAND—Abracadabra—Capitol

EDDIE MONEY—No Control—Columbia (EP)

APRIL WINE—Enough Is Enough—Capitol (12-inch)
THE ALAN PARSONS PROJECT—Eye In The Sky—Arista

JOUN WAITE—Ignition—Chrysalis
DAVID JOHANSEN-Live It Up—Blue Sky
GLENN FREY—No Fun Aloud—Elektra/Asylum
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Survey For Week Ending 6/.19/82

Top Tracks

ARTIST-Title, Label

JOHN COUGAR—Hurts So Good, Riva/
Mercury (Polygram)

WEEKS
AT %=1
1
.38 SPECIAL—Caught Up In You, A&M

VAN HALEN-Dancing In The Streets, Warner Bros.
SCORPIONS—No One Like You, Mercury
RAINBOW—Stone Cold, Mercury
GENESIS—Paperlate, Atlantic

THE ROLLING STONES—Going To A Go Go, Rolling
Stones (Atlantic)

KANSAS—Play The Game Tonight, Kirshner (Epic)
THE MOTELS—Only The Lonely, Capitot
ASIA-Heat Of The Moment, Geffen
TOTO—Rosanna, Columbia

SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 11§), Scotti Bros.

REQ SPEEDWAGON—Keep The Fire Burning, Epic
THE CLASH-Should | Stay Or Should | Go?, Epic
FRANK ZAPPA-Valley Girls, Barking Pumpkin
CHEAP TRICK—If You Want My Love, Epic (CBS)
HEART-Cities Burning, Epic

HUMAN LEAGUE—Don't You Want Me, A&M

VAN HALEN-Where Have All The Good Times
Gone, Warner Bros.

ASIA-0nly fime Will Tell; Geffen

THE STEVE MILLER BAND-Ab:acadabra, Capitol
QUEEN—-Put Qut The Fire, Elektra
707—Megaforce, Boardwalk (12 inch)

ALDO NOVA—Fantasy, Portrait

ASIA-Sole Survivor, Geffen

SQUEEZE-Black Coffee In Bed, A&M

THE MOTELS—Mission Of Mercy, Capitol

JOHN WAITE—Change, Chrysalis

JETHRO TULL-Fallin’ On Hard Times, Chrysalis
FLEETWOOD MAC—Hold Me, Warner Bros.
GLENN FREY—Party Town, Elektra/Asylum
LOVERBOY—When It's Over, Columbia

HAIRCUT 100—Love Plus One, Arista

PAUL McCARTNEY-Ballroom Dancing, Columbia

THE MONROES—What Do Al The People Know,
Alfa

AXE—-Rock And Roll Party In-The Streets, Atco
GREG KIHN-Testify, Beserkley

BOW WOW WOW-1 Want Candy, RCA
HEART-This Man Is Mine, Epic (12 inch)
VAN HALEN-Little Guitars, Warner Bros.
GARY U.S. BONDS—0ut Of Work, EMI-America
JOAN JETT—Crimson And Clover, Boardwalk

A FLOCK OF SEAGULLS—I Ran, Arista
ASIA-Witdest Dreams, Geffen

THE SHERBS-We Ride Tonight, Atco

VAN HALEN—Secrets, Warner Bros.
SCORPIONS—Can't Live Without You, Mercury
QUEEN—Calling All Girls, Elektra

PAUL McCARTNEY—The Pound Is Sinking,
Columbia

.38 SPECIAL—Chain Lightning, A&M
VAN HALEN-Full Bug, Warner Bros.

DAVID BOWIE—Cat People Putting Out Fire,
Backstreet

QUEEN-Body Language, Elektra

THE JAM—A Town Called Malice, Polydor
KIM WILDE-Kids In America, EMI-America
KANSAS—Chasing Shadows, Kirshner
QUEEN-Life s Real, Elektra
TOTO-Lovers In The Night, Columbia
JON ANDERSON-Olympia, Atlantic

A FLOCK OF SEAGULLS—Space-Age Love Songs,
Jive/Arista

A compilation of Rock Radio Rirplay as indicated by the nations leading Album.oriented and Top Track stations.
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KIM WILDE

“Kids In America”—ﬁ

Although Kim Wilde is just 20
years old, she’s already firmly en-
trenched in the international rock
scene. Despite the fact that she has
never toured. the British artist has
amassed 16 gold and two silver rec-
ords in a dozen countries. Her self-
titled American album debut con-
tains two of her biggest international
hits—“Kids In America” and “Chec-
quered Love”—which reportedly
have combined sales of 4.5 million
copies.

Born in Chiswick, England, Wilde
comes from a musical background.
Her father Marty was a successful
singer in the *50s and her brother
Ricky is a songwriter/producer. In
fact, Wilde launched her recording
career while singing vocals on sev-
eral of her brother’s demos for
Mickie Most’s Rak label. Most
dropped by the studio during the
session, heard “Kids In America”
and decided to cut the song as
Wilde’s debut single.

For more information about
Wilde. contact EMI America Rec-
ords, 1370 Ave. of the Americas,
New York, N.Y. 10019; (212) 757-
7470.

This feature is designed 10 spotlight
acis making their debut on Bill-
board’s Hot 100 and Top LPs and
Tape chart. For newcomers on the
soul and country charts, see pages 50
and 43.

Cost Causes
WKNO To Drop
‘Prairie’ Show

MEMPHIS—~WKNO-FM here is
being forced to cancel one of its most
popular radio shows in June. The
public radio variety show, “A Prairie
Home Companion,” is currently
broadcast live from the 850-seat
World Theatre in St. Paul, Minn.
over 183 PBS stations, reaching all
major markets.

“The price of the show went up to
$2,500 a year and we don’t have the
funding for it,” says Debi Rob-
ertson, the station’s assistant public
information officer. “It will have to
be dropped if we don’t get an under-
writer. The people who have heard
about it are very upset. It has a cult
following here.”

The key to the show’s success is its
host, Garrison Keillor. A 20-year
veteran in radio, Keillor has created
a unique blend of music, humor,
harmony and home-style entertain-
ment that has been tagged an “intel-
lectual Grand Ole Opry.”

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES—10 Years Ago

. Candy Man, Sammy Davis Jr., MGM

. Song Sung Blue, Neil Diamond,
Universal

. Outa-Space, Billy Preston, A&M

. Nice To Be With You, Gallery, Sussex

. I'lf Take You There, Staple Singers, Stax

. Troglodyte (Cave Man), Jimmy Castor
Bunch, RCA

. Lean On Me, Bill Withers, Sussex

. (Last Night) | Didn't Get To Sleep At
All, 5th Dimension, Bell

9. Oh Girl, Chi-Lites, Brunswick

10. Too Late To Turn Back Now, Cornelius

Brothers & Sister Rose, UA

POP SINGLES—20 Years Ago

1. | Can't Stop Loving You, Ray Charles,
ABC
2. The Stripper, David Rose & Orchestra,
MGM
3. Palisades Park, Freddy Cannon, Swan
4. It Keeps Right On A-Hurtin’, Johnny
Tillotson, Cadence
5. Stranger On The Shore, Mr. Acker Bilk,
Atco
6. The Man Who Shot Liberty Valance,
Gene Pitney, Musicor
1. Piayboy, Marvelettes, Tamla
8. Cincy's Birthday, Johnny Crawford, Del-Fi
9. That's Old Fashioned, Everly Brothers,
WB
10. Second Hand Love, Connie Francis, MGM
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TOP LPs—10 Years Ago

1. Exile On Main St., Rolling Stones,
Rotling Stones

. Thick As A Brick, Jethro Tull, Reprise

. First Take, Roberta Flack, Atlantic

. Joplin In Concert, Janis Joplin, Columbia

. A Lonely Man, Chi-Lites, Brunswick

. Roberta Flack & Donny Hathaway,
Atlantic

. History Of Eric Clapton, Atco

. Manassas, Stephen Stills, Atlantic

. Harvest, Neil Young, Reprise

. Live In Concert With Edmonton
Symphony Orchestra, Procol Harum,
A&M

TOP LPs—20 Years Ago
1. Modern Sounds In Country & Western
Music, Ray Charles, ABC
. West Side Story, Soundtrack, Columbia
. Breakfast At Tiffany's, Henry Mancini,
RCA
. Stranger On The Shore, Mr. Acker Bitk,
Atco
. Blue Hawaii, Elvis Presley, RCA
. West Side Story, Original Cast, Columbia
. College Concert, Kingston Trio, Capitol
. Your Twist Party, Chubby Checker,
Parkway
9. No Strings, Original Cast, Capitol
10. Doin’ The Twist At The Peppermint
Lounge, Joey Dee & Starliters, Roulette
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COUNTRY SINGLES—10 Years Ago

. That's Why | Love You Like | Do, Sonny
James, Capitol
. Kate, Johnny Cash & Tennessee Three,
Columbia
. Eleven Roses, Hank Williams Jr., MGM
. Made In Japan, Buck Owens &
Buckaroos, Capitol
. I've Found Someone Of My Own, Cal
Smith, Decca
6. Lonesomest Lonesome/That's What
Leaving's About, Ray Price, Columbia
7. Happiest Girl in The Whoie U.S.A.,
Donna Fargo, Dot
8. Reach Out Your Hand, Tammy Wynette,
Epic
9. (Lost Her Love) On Our Last Date,
Conway Twitty, Decca
10. Lost Forever in Your Kiss, Porter
Wagoner & Dolly Parton, RCA
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SOUL SINGLES—10 Years Ago

1. Lean On Me, Bill Withers, Sussex

2. Woman's Gotta Have It, Bobby Womack,
UA

3. Outa-Space, Billy Preston, A&M

4. Il Take You There, Staple Singers, Stax

5. Troglodyte (Cave Man), Jimmy Castor
Bunch, RCA

6. | Wanna Be Where You Are, Michael
Jackson, Motown

7. You're The Man (Part 1), Marvin Gaye,
Tamla

8. I've Been Lonely For So Long, Frederick
Knight, Stax

9. If Loving You is Wrong | Don't Want To
Be Right, Luther Ingram, Koko

10. Oh Girl, Chi-Lites, Brunswick
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Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates indi-
cate local stations have option of
broadcast time and dates.

June 14, Dr. Hook, The Hot Ones, RKO, one
hour.

June 14, East Coast Rock—Part 2, Continuous
History Of Rock And Roil, Rolling Stone Produc-
tions, one hour.

June 14, Van Halen, part one, Inner-view, In-
ner-view Network, one hour.

June 14, Johnny Mathis, The Music Makers,
Narwood, one hour.

June 14, Ray Stevens, Country Closeup, Nar-
wood, one hour.

June 18-19, Toto, Off The Record, Westwood
One, one hour.

June 18-19, Earl Kiugh, Special Edition,
Westwood One, one hour.

June 18-19, Jimi Hendrix, Rock And Roll
Never Forgets, Westwood One, one hour.

June 18-19, Rock Year 1976, The Rock Years:
Portrait Of An Era, Westwood One, one hour.

June 18-19, Gary Morris, Live From Gilley's,
Westwood One, one hour.

June 18-19, Greg Kihn Band, Point Blank, In
Concert, Westwood One, one hour. -

June 18-20, Paul McCartney Today, The
Source, NBC, 90 minutes.

June 18-20, Moe Bandy and Joe Stampley,
Weekly Country Music Countdown, United Sta-
tions, three hours.

June 19, Quarterflash, Yes, Supergroups,
ABC Rock Radio Network, two hours,

June 19, Roger Miller, Silver Eagle, ABC En.
tertainment Network, 90 minutes.

June 19, Hubert Laws, John Klemmer, Baya,
Jazz Alive, NPR, two hours.

June 19, Jerry Lee Lewis, Country Sessions,
NBC, one hour.

June 19, the Midnight Hour, Weekly Music
Magazine, RKO Radioshows, three hours.

June 19-20, the Association, George Harri-
son, Gene Pitney, Soundtrack of the 60s, Water-
mark, three hours.

June 20, Genesis, King Biscuit Flower Hour,
ABC Rock Radio Network, one hour.

June 20, Sheena Easton, Juice Newton, Kim
Carnes, Spotlight Special, ABC Contemporary
Network, 90 minutes.

June 20, Jethro Tull with fan Anderson, BBC
Rock Hour, London Wavelength, one hour.

June 21, Pete Townshend, Mick Jones, Lou
Reed, Inside Track, DIR Broadcasting, 90 min-
utes.

June 21, Yan Halen, part two, Inner-view, In-
ner-view Network, one hour.

June 21, The Producers: Jimmy lovine, Con-
tinuous History Of Rock And Roll, Rolling Stone
Productions, one hour.

June 21, T.G. Sheppard, Musicstars, RKO Ra-
dioshows, one hour.

June 21, Rosanne Cash, Country Closeup,
Narwood, one hour.

June 21, Sammy Kaye, Music Makers, Nar-
wood, one hour.

June 25-26, Rainbow, Off The Record, West-
wood One, one hour.

June 25-26, Patrice Rushen, Special Edition,
Westwood One, one hour.

June 25-26, Rock Year 1977, The Rock Years:
Portrait Of An Era, Westwood One, one hour.

June 25-26, Ray Price, Live From Gilley's,
Westwood One, one hour.

June 25-26, the Temptations, Budweiser
Concert Hour, Westwood Qne, one hour.

June 25-27, Asia, the Source, NBC, two
hours.

June 25-27, Willie Nelson, Weekly Country
Music Countdown, United Stations, three hours.

June 26, Don Williams, Silver Eagle, ABC En-
tertainment Network, 90 minutes.

June 26, Bellamy Brothers, Country Sessions,
NBC, one hour.

June 26, Harold Land, Bobby Hutcherson,
Charles Tolliver, Jazz Alive, NPR, two hours.”

June 26, Remembering 1968, Weekly Music
Magazine, RKO Radioshows, three hours.

June 26-27, Mary Wells, Pete Best, Sound-
track Of the 60s, Watermark, three hours.

June 27, Dave Edmunds, Dwight Twitley, King
Biscuit Flower Hour, ABC Rock Radio Network,
one hour.

June 27, Nick Lowe, BBC Rock Hour, London
Wavelength, one hour.

June 28, Smokey Robinson, the Hot Ones,
RKQ Radioshows, one hour.

Vox Jox

Country Format Out At KAYO

NEW YORK—The latest country
station to bite the dust in the wake of
the departing urban cowboy is
KAYO Seattle. A country station for
years, KAYO had switched to news/
talk, then converted back to country
last July. Its new format will be a
syndicated format similar to Drake-
Chenault’s “Hitparade.” Sources
say that the station opted for the new.
Drake-Chenault format first, but
found that it was on hold in the city.
Insiders speculate that Golden West
is holding the option.

In the interim period, KAYO is
using a gold country format which
does not focus upon the air person-
alities. Gone from the station is gen-
eral manager Bill Walker, who plans
to put together his own station or
stations. Acting g.m. is president Jim
Torrey. Also already exited from the
station is morning man Hal Murray
and evening DJ Bob Kelly.

* ok *x

Dean Goss joins KRTH Los An-
geles as the new morning drive man.
Formerly at KGB San Diego, Goss
was selected from more than 450
other air personalities who entered
KRTH’s national talent search,
launched when the station’s morn-
ing team of London & Engelman left
for KWST, KRTH’s competitor.
Meanwhile, at KWST, Bobby Ocean
has left the station.

* ok *x

Richard Greener named vice pres-
ident/general manager of WAOK
Atlanta. He was sales manager. Also
at WAOK, Charlotte Neighbors is
named executive director. She has
been at the station for 12 years.

Dave Lange named operations
manager of WSHE-WSRF Ft. Lau-
derdale, replacing Neil Mirsky, who
recently resigned. Lange was pro-
gram director at WDVE Pittsburgh.
... Tim Montgomery named general

manager at WYYS Cincinnati. He
was acting g.m. . . . Tim Baxter
upped to p.d. at WQAM Miami. He
had been interim p.d. since the de-
parture of Dan Halyburton last Oc-
tober . . . Frank Cody named director
of affiliate relations/program devel-
opment at NBC’s Source. He had
been a consultant for the network
for about a year.
* Kk K

Mike Wade moves to the morning
slot on WPIX New York. The sta-
tion’s complete lineup is Alfredo
Santos, middays; Bumper Morgan,
afternoon drive; Mark Simone, eve-
nings; and Dennis Quinn, over-
nights. ... Lee DeYoung named to
the newly created post of assistant to
the general manager of WBBM-FM
Chicago. He has been with the sta-
tion since 1976, serving as an air per-
sonality, music director and pro-
gram director. . .. Jane Norris joins
Blair Video Enterprises in New York
as director of promotion and mar-
keting. She held a similar post at
WCOZ Boston, a station in the John
Blair and Co. fold. ... Jeff Pollack
Communications will be consulting
for WRXL Richmond, Va. starting

July 1. * * *

Jennifer E. Lear upped to general
manager of WZZD Philadelphia.
She was station manager. ... Adri-
ane Gaines named acting general
manager of KATZ and WZEN St.
Louis. She is director of corporate
administration for Unity Broad-
casting Network. .. . Robert Hensky
has resigned as general manager of
KUDL Kansas City to pursue other
interests. Ross Reagan, the station’s
operations manager and Shamrock
Corp. pd., is acting general man-
ager. . . . Richard Greener appointed
vice president and general manager

(Continued on page 30)
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GLOBAL CULT—Members of Blue Oyster Cult make a guest appearance at
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WPLJ New York 5n Global Satellite Network’s “Rockline.” From letft are gui-
tarist Donald “Buck Dharma’ Roeser, keyboardist Alan Lanier and show pro-
ducer Cindy Tollin.
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PROFESSIONAL
WANTED

Unless you are a true honest to god
air personality with expertise in AOR/
TOP TRACKS redio, don’t bother
to send a tape to

DAVE FORMAN
Director of Programming
KEZY
1190 East Ball Road
Anaheim, CA 92805

HOT NUMBER

Texas' most talked about
CHR-KBFM-104 is looking for
a production programmer.
Tape and resume to:

STEVE OWENS
P.O. Box 3764
McAllen, TX 78501

National Programming
ABC ‘Talkradio’ Net Campaign Set

NEW YORK—KIein &, Los An-
geles based production company,
has developed a marketing and pro-
motion campaign for ABC’s new
satellite-delivered,  full-format
Talkradio Network. The campaign,
with the theme “Direct Connec-
tion,” includes theme music for both
network and local affiliates, tv spots
and a sales presentation. ABC’s
made it official: Ruth Meyer, pro-
gram director for the ABC Enter-
tainment Network, is also wearing
the p.d. hat for the new Direction
Network. KEZL San Diego has
signed up for this network and KIIK
Davenport, lowa, has signed up for
the ABC Rock Radio Network.

* k&

“The Dick Clark National Music
Survey” countdown is marking its
first anniversary on Mutual Broad-
casting. The show, carried on 570
Mutual affiliates, is heard by 2.6
million listeners, according to the
latest RADAR report. Mutual has
added 50 stations to its lineup this
year including KSON San Diego,
WGBS Miami and WAKR and
WAEZ Akron. ... Westwood One’s
new monthly newsletter has ex-
panded circulation to record labels,
artist managers, advertisers and ad

agencies.
* Kk K

Narwood Productions’ “Minding
Your Business,” a 90-second series

(not 90 minutes, as previously re-
ported) has been cleared on WQRS
Detroit, WITS Boston, KQV Pitts-
burgh, KSTP St. Paul, WRNG At-
lanta and WINZ Miami. ... Kris
Stevens, who is producing 90-second
interview shows for CBS’ Radio-
Radio Network, is lining up shows to
feature from Paul McCartney to
Stan Laurel. Also upcoming are
Rick Springfield, Kenny Rogers,
Abba, Billy Joel and Chubby
Checker. Recent shows featured
Richard Sterben of the Oak Ridge
Boys, Carl Wilson of the Beach Boys
and Nicolette Larson.

* Kk *

RadioRadio has cleared 164 sta-
tions for its “On Stage Tonight”
series, which debuted May 15 with a
Hall & Oates show. RadioRadio
general manager Bob Kipperman
says these stations deliver “more
than 80% of adults 18-34.” . .. Rog-
ers Broadcast Productions of To-
ronto has renewed and expanded its
contract with RKO to distribute the
latter’s specials in Canada. ...
Berklee College of Music of Boston
has combined the best programs of
its concert series in a six-record LP
package to be offered free to radio
stations. The package, entitled “The
Jazz Beat From Berklee,” includes
performances by Quincy Jones,
Gary Burton, Bob Jones and Tosh-
iko Akiyoshi.

www americanradiohistorv com

SERVICES

FLECTRIC
WEENI/E,

For Free Samples of Radio’s
most popular DJ Personality
gag service in World Radio,
write:

The Electric Weenie

P.O. Box 25-866
Honolulu, F-awaii 96825

(808) 395-9600

POOR
(announcer's name)’s

ALMANAC

Your own staff of writers and re-
searchersdoitallforyou. Concise
stories, timely quotes, celebrity
profiles, meaningful facts, sports
anecdotes, fresh, relevant ma-
terial. For a Free Sample—

P.A.N.A.
P.0. Box 85152
San Diego, CA 92138

-SONGWRITERS

If its GOOD we can get it
listened to in Nashville &
Muscle Shoals. Full critique
$5.95 per soig—send tape
with lyrics to:

SOUTHEASTERN

SONG EROKERS
P.O. Box 1516
Decatur, ALA 35602

INSIDE COUNTRY

Designed With The Country DJ in
Mind. Current atist bios, Monthly
Calendar, Countny Trivia. We do the
research! You sosnd informed! Send

for FREE sample

Inside Country
6000 Fulton Ave., Suite 12-B
Van Nuys. CA 91401

EMBROIDERED EMBLEMS
I We make for the broadcast in- I
| dustry. Promote your station with low-cost,
high-quality emblems. Will be the hottest
| items your station has to offer. Will outlast l
any T-Shirt or sticker.
FIREBALL MGMT. |
P.O. Box 588
| Freeport, NY 11520 [
(418) 223-1244 J

e RADIO PERSONNEL NEEDED —7
It you are currently employed, but thinking
of improving your position “in the future,”
or if you are “in between" and looking
NATIONAL can help. We specialize in radio
personnel placement. For confidential de-
tails write: I
NATIONAL BROADCAST
TALENT COORDINATORS
Dept. L, P.O. Box 20551
Birmingham, AL 35218
(205) 822-9144

JOB MART CLASSIFIED
ADVERTISING
DOESN'T COST,

IT PAYS.
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® Continued from page 29

of WAOK Atlanta. He was the gen-
eral sales manager. ... William M.
Cloutier named general manager of
KJJY Des Moines. He was station
manager.

X X %

Best wishes to John Paul Weber,
who is retiring from the airwaves at
WIP Philadelphia after 45 years
with the station. Weber has been a
news man at WIP for more than 30
years. Elena Metro Newton
named promotion/public relation
director at KBRQ-AM-FM Denver.
... Tom Edwards is the new after-
noon drive personality and produc-
tion director at KWMT Ft. Dodge,
lowa. Also at the station, Kevin
Whipple named evening personality.
Both had worked part time at the
station.

* Kk %

Lawrence Webster named p.d. at
WDST Woodstock, N.Y. She was
traffic manager, copywriter and
public service coordinator. Joan Sie-
fer is the new morning co-anchor at
WBT Charlotte working with news
director Scott White. She was part
of the morning team at WQDR
Raleigh, working with her husband,
Tom Gongaware, who recently re-
ceived Billboard’s “Air Personality
Of The Year” award for medium
markets.

* *x K

Terry David Mul-
ligan 1s the new
morning man at
CFOX Vancouver.
He has done stints
at CKRD, CHUM,
CFUN and CKLG-
AM-FM. . . .
Woody Floe joins

Mulligan
WKSW Cleveland as the new morn-

A .

ASIA ROLLS—Asia vocalist John Wetton, right, tapes a segment of the Rolling

Stone Productions’ “Guest DJ’’ show. Interviewing Wetton is John McGhan,
the show’s director.

ing man. The station’s lineup in-
cludes Steve Cherry, middays; Den-
nis Cannon, afternoon drive; Bon
McGee, evenings; and Jim Szy-
manski, overnights.

* * %

Format Changes: WZIP Daytona
Beach recently dropped its country
format in favor of a solid gold/adult
contemporary formula. The new
daytime lineup is John Barret, 6 to
10 a.m.; Jack Stevens, 10 a.m. to 2
p-m.; and Steve Ocean, 2 to 6 p.m.

KRVN Lexington, Neb. a 50kw
outlet, has expanded its program-
ming to 24-hours a day. The station
offers.a midnight to 5 a.m. trucker-
oriented country music show, with
road alerts and special trucking fea-
tures provided by the JOC Radio
Trucker Network. Producer and host
of the show is J. D. Cannon.

Good buddy Scott Miller, host of
the WWVA Wheeling, W. Va. all-
night show, recently went on the
road for a few shows. Scott recently
greeted truckers from the Mid-
America Trucking Show in Louis-
ville, where participants saw a spe-

cial viewing of the “Jamboree In
The Hills *81” show produced by the
Don Kirshner Entertainment Corp.
Then, Scott traveled to Pittsburgh
for its second annual salute to truck-
ers.

* Kk Kk

Award Time: Dick Purtan, morn-
ing man at CKLW Windsor, Can-
ada, recently picked up his second
television Emmy for the “Dick Pur-
tan Comedy Special.” The show,
which originally aired in December
’81 in Detroit, was voted the best en-
tertainment show. ... KIKK-AM-
FM Houston/Pasadena recently
took statewide news honors from the
Texas Associated Press for the sec-
ond year in a row. First-place winner
for investigative reporting went to
Steve Coleman for his five-part
series, “Subsidence: Our Sinking
City,” while Mark Berman was
awarded first place for sportscasting
for the second year in a row. Honor-
able mention in the best feature cat-
egory went to Chuck Wolf for his 10-
part series entitled “Urban Cowboy:
One Year Later.”

Goodphone Commentaries

Survival At Culture’s Expense

By SUSAN WILHITE

NASHVILLE — The American
public is so socially and personally
aware that we are at a standoff. With
the cultural and media boom in the
’60s followed by a generation “find-
ing” themselves with ES.T., ecology,
Zen, sex, women’s lib, and Jesus, our
scrutiny of ourselves has become
overwhelming,

From the viewpoint of the artist,
now more than ever, one must be at
the right place at the right time, and
God help you if you don’t have the
talent to create more than a flash. As
the media, we have annointed our-
selves important to help insure the
industry of life. In our PR, we have
taught the public to watch carefully
for and get behind any new public
figure, and become actively in-
volved with their popularity. But in
our collective watchfulness, we are
so quick to embrace, and then place
on a pedestal, all new cultural
waves, that we hasten to forget those
who had just gotten started.

Well, actually, that’s just evolu-
tion. The strongest and most adapt-
able will survive. But does survival
need to be so harsh on culture? Enter
a harsher reality—the declining
economy. With this element comes
an industry increasingly pressured
by lower album and concert ticket
sales, and the easiest cutbacks are,
sadly, in personnel and promotion
of new artists. Not only are good
people (as well as the unnecessary)

being laid off at the labels—but
young, talented people are not being
trained. The new artist, if given a
chance, must be an immediate hit if
that career is to exist at all. To make
matters worse, radio, one of the most
important means of music exposure,
has found that the economy forces
an evolution. And it didn’t help that
the industry had been so unstable as
to allow the “shipped platinum”
syndrome to have the devastating ef-
fect that it did.

The parents of this “care free’ gen-
eration gave their offspring every-
thing and more than they had had in
the Depression years. So now we
learn the importance of passing
down knowledge and experiences as
well as learning never to expect that
the best is here to stay. Now the
masses are learning the meaning of
the word “budget” and with it, the
phrase “disposable income.”

Combine the over-observed and
misunderstood economy, and we
have a squeezed entertainment in-
dustry. Radio management is busi-
nessmen, generally small business-
men at that, and on the whole notin
the least bit interested with long-
term investment in the industry. Af-
ter several years of sagging profit
margins, they are panicking, and in
their gasp for air, they will and are
grasping for anything to float,
Though finding research a bouyant
salvation, and one that has pointed
toward the need for music in radio,
lately the group has been away from

the music industry, aimost a show of
disgust over betrayal.

But then, in that the tool has be-
come the entire industry, we have in-
deed gotten away from the essence
of radio—feeling.

So. with radio becoming increas-
ingly lackluster (i.e., robot-jocks,
traffic reports, boring promotions,
weather updates, thoroughly re-
searched new cuts and reliance on
the ever-safe oldies), the record in-
dustry is having to turn from its
former ally, and move to new forms
of exposure. In the long run, this is
really healthy, in that close reliance
on anything out of one’s direct con-
trol is almost bad business, except
that sometimes it is necessary. No
longer are all the apples in the radio
basket, but now spread among col-
lege stations, and most notably,
cable.

Down the road, radio will become
increasingly aware of what good
taste and the labels can offer, like
timely promotions, and frankly,
much of the excitement. (What it
comes down to 1s the choice between
excitement and money—why not
both?) In the end, we will have a
much more balanced system of mu-
sic exposure (and possibly new
forms of entertainment), and radio
will have gone through its second
identity crisis since television.

Susan  Wilhite,  professionally
known as “Charley,” is music assisi-
ant/research at WMAK Nashville.
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These are best selling middie-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

ANY DAY NOW
Ronnie Milsap, RCA 13216 (intersong, ASCAP)

ALWAYS ON MY MIN
Willie Nelson, Columbia 18-02741 (Scréen Gems-EMI/Rose Bridge, BMI)
EBONY & IVORY
Paul McCartney & Stevie Wonder, Columbia 18-02860 (MPL, ASCAP)
BE MINE TONIGHT
Neil Diamond, Columbia 18-02928 (Stonebridge, ASCAP)
FRIENDS IN LOVE
Dionne Warwick And Johnny Mathis, Arista 0673 (Garden Rake/Foster Frees/
JSH, ASCAP)
LOVE'S BEEN A LITTLE BIT HARD ON ME
Juice Newton, Capitol 5120 (Bobby Goldsboro/House Of Gold, ASCAP/BMI)
IT'S GONNA TAKE A MIRACLE
Deniece Williams, ARC/Columbia 18-02812 (Vogue BM1)
PERSONALLY
Karta Bonoff, Columbia 18-02805 (Tree/Five Of A Kind, BM!)
| DON'T KNOW WHERE TO START
Eddie Rabbitt, Elektra 47435 (Briarpatch/Debdave, BMI)
TAKE ME DOWN
Alabama, RCA 13210 (Chinnichap/Careers/Irving/Down 'N' Dixie, BMI)
JUST ANOTHER DAY IN PARADISE
Bertie Higgins, Kat Family 502839 (Epic) (Gen-Lee/Chappell/Brother Bills/Rose
King, ASCAP/Lowery, BMI)
MAKING LOVE
Roberta Flack, Atlantic 4005 (20th Century Fox/New Hidden Vailey, ASCAP/
Broozertoones/Fox Fanfare/Carol Bayer Sayer, BMI)
RUN FOR THE ROSES
Dan Fogelberg, FullMoon/Epic 14-02821 (Hickory Grove/April, ASCAP)
WHEN HE SHINES
Sheena Easton, EMi-America 8113 (WB, ASCAP)
EVEN THE NIGHTS ARE BETTER
Air Supply, Arista 0692 (Hall-Clement/Welk, BMI)
WAKE UP LITTLE SUSIE
Simon And Garfunkel, Warner Bros. 50063 (House Of Bryant, BMI)
YOU SHOULD HEAR HOW SHE TALKS ABOUT YOU
Melissa Manchester, Arista 0676 (Snow/Warner-Tamerlane, BMI)
SHANGHAI BREEZES
John Denver, RCA 13071 (Cherry Lane, BMI)
BIG BAND MEDLEY
Meco, Arista 0686 (Not Listed)
I'VE NEVER BEEN TO ME
Charlene, Motown 1611 (Stone Diamond, BMI)
HARD TO SAY I'M SORRY
Chicago, Full Moon/Warner Bros. 7-29979 (Double Virgo, ASCAP/Foster Freeze,
BMI)
NEVER GONNA LOOK BACK
Bill La Bounty, Warner/Curb 50065 (Captain Crystal/ATV/Mann & Weil, BMI/
Eliza M., ASCAP)
FLY AWAY
Stevie Woods, Cotillion 4700 (trving/Woolnough/Foster/Frees/Unichappell/
Begonia Melodies, BMI)
DON'T TALK
Larry Lee, Columbia 18-20740 (Chappell, ASCAP/Sue's, BMI)
TIL YOU'RE GONE

Barbara Mandrell, MCA 52038 (Rick Hall, ASCAP)
MAN ON YOUR MIND
Little River Band, Capitol 5061 (Screen Gems-EMI, BMI)
ROSANNA
Toto, Columbia 18-02811 (Hudmar, ASCAP)
DREAMIN'
John Schneider, Scotti Bros. 5-02889 (Epic) (Warner-Tamerlane, BMI)
IF THE LOVE FITS WEAR T
Leslie Pearl, RCA 13235. (Michael 0'Connor, BMI/0'Connor, ASCAP)
THE DOCK OF THE BAY
The Reddings, Believe In A Dream 5-02836 (Epic) (Irving, BMI)
EMPTY GARDEN
Elton John, Geffen 50049 (Warner Bros.) (Intersong, ASCAP)
DO | DO
Stevie Wonder, Tamla 1612 (Motown) (Jobete/Black Bull, ASCAP)
THE OTHER WOMAN
Ray Parker, Jr. Arista 0669 (Raydiola, ASCAP)
ROUTE 66
Manhattan Transfer, Atlantic 4034 (London Town, ASCAP)
'65 LOVE AFFAIR

Paul Davis, Arista 0661 (Web IV, BMI)
HOOKED ON SWING
Larry Eigart And His Manhattan Swing Orchestra, RCA 13219 (ASCAP/BMI)
ONE TO ONE
Carole King, Atlantic 4026 (Elorac, ASCAP/Mann & Weil, BMI)
BUT LOVE ME
B.J. Thomas, MCA 52053 (212/Sound Of Noland, BMI)
FINALLY
T.G. Sheppard, Warner/Curb 50041 (Meadowgreen, ASCAP)
CHARIOTS. OF FIRE
Vangelis, Polydor 2189 (Polygram) (Spheric B.V./WB, ASCAP)
LET'S HANG ON
Barry Manilow, Arista 0675 (Seasons Four/Saturday Screen Gems-EMI, BMI)
BABY STEP BACK
Gordon Lightfoot, Warner Bros. 50012 {Moose, CAPAC)
PLL FIND MY WAY HOME
Jon And Vangelis, Polydor 2205 (Polygram) (WB/Toughknot/Spheric B.V.,
ASCAP)
GOIN' DOWN
Greg Guidry, Columbia 18-02691 (World Song, ASCAP)

OVELINE

r. Hook, Casablanca 2351 (Polygram) (Deb Dave/Briarpatch, BMI)
DID IT IN A MINUTE
Daryl Hall & John Oates, RCA 13065 (Fust Buzza/Hot Cha/Six Continents, BMI}
OLD FASHIONED LOVE
Smokey Robinson, Tamla 1615 (Motown) (Chardax, BMI)
ON THE WAY TO THE SKY
Neil Diamond, Columbia 18-02712 (Stonebridge, ASCAP/Unichappell/Begonia
Melodies, BMI)

DON'T TALK TO STRANGERS

Rick Springfield, RCA 13070 (Robie Porter, BMI)
BEECHWOOD 4-5789

Carpenters, A&M 2405 (Stone Agate, BMI/Jobete, ASCAP)

¢ Superstars are awarded to those products demonstrating the greatest: airplay gains this week (Prime Movers).
¥ Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000

units (seal indicated by triangie).
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REBA RAMBO & DONY McGUIRE

Flexibility Is Key For Hot Duo

By CARTER MOODY

NASHVILLE—A combination of
songwriting, recording and perform-
ing is keeping the husband and wife
team of Reba Rambo and Dony
McGuire active, with projects un-
derway by them as a duo, individ-
ually and with other artists.

While Rambo has met with some
success as a solo artist, apart from
her work with the Rambo family
group, and McGuire has gained ac-
claim as a producer, they consider
songwriting their most important
and fruitful venture. They fill nearly
all the tracks of their albums with
their own compositions and many
songs are also written specifically for
other gospel artists.

The couple’s most successful col-
laboration so far is “The Lord’s
Prayer,” a concept album, which re-
ceived Grammy and Dove Awards
for best contemporary gospel album
of 1980. Rambo and McGuire wrote
the songs and performed on the
record with B.J. Thomas, Walter
and Tramaine Hawkins, Andrae
Crouch, Cynthia Clawson and the
Archers.

Another concept album, “Mes-
siah, Bright Morning Star,” is now in
the works for a Christmas release,
and Rambo and McGuire are com-
pleting work with her parents, Buck
and Dottie Rambo, on the Rambos’
“Memories Made New” album to be
out by August.

Commenting on the pair’s writing,

Talent Set For
World’s Fair

NASHVILLE—Traditional gos-
pel music will be spotlighted at the
World’s Fair as a major part of the
event’s continuing “Folklife Festi-
val.” The festival is designed to dis-
play the various forms of Appala-
chian folk art and will be accessible
to fairgoers as part of the gate ticket
cost.

Gospel artists slated to perform
include Willie Wykle Band, the Full
Gospel Singers, the Primitive Quar-
tet, God Gospel, the Shelton Family,
the Rev. Leon Pinson, the Five Blind
Boys Of Alabama, St. Joseph’s
House Of Prayer, Heavenly Echoes,
Boyd Rivers, the Spiritual Jubilee
Singers and the Dean Family.

In addition to gospel the festival
will feature bluegrass, old time,
country and blues.

Sparrow Pacts
Christian Artists

CANOGA PARK, Calif.—Spar-
row Distribution has contracted to
distribute the Christian Artists Min-
istries label, Christian Artists Rec-
ords, according to Sparrow
president Billy Ray Hearn.

Included in the agreement is the
handling of all the label’s records,
tapes, print-and-accompaniment
tapes and orchestrations.

Christian Artists titles scheduled
to be shipped this month are “Come
Bless The Lord,” “Come Praise And
Bless The Lord,” “Come Trust The
Lord,” “Sing It With Love,” “The
Sky Shall Unfold,” “Praise The
Lord” and “And There Was Light.”
All these feature the Continental
Singers and Orchestra.

Hearn says orders can be placed
for these albums through Sparrow’s
field reps or directly through com-
pany headquarters in Canoga Park.
Continental Ministries is headed by
Cam Florig,

McGuire says, “Lots of writers only
work from their own experiences.
But I think a truly professional
writer is able to take from other
people’s experiences, too, and we try
to do that.”

“Our partnership is very well bal-
anced,” Rambo explains. “I tend to
get too flowery with lyrics some-
times, and Dony can step in and make
improvements there. At the same
time, he can have a set of great lyrics
and need me to help put a melody to
it.”

Their output is about 80 songs per
year now, garnering more of their in-
come than record sales or concerts.
This activity has inspired them to
start writing a type of how-to book
on the craft of songwriting, espe-
cially gospel songs. McGuire says
they’ve not made any plans with a
book publisher yet, and may spend
up to two years on the book.

The “Messiah™ album, she ex-
plains, has been written along the
idea of creating a record for Christ-
mas that will have more than the tra-
ditional birth-of-Christ themes in it.
The 15 new songs will follow the
stages of Christ’s life from birth to
crucifixion. Two songs were com-
posed with Bill and Gloria Gaither,
but the rest are Rambo-McGuire
pieces. Unlike “The Lord’s Prayer,”
the “Messiah™ has only one outside
vocalist—11 year-old Scotty Wil-
liamson, who sings on one track.

In addition to writing a few of the
songs on the upcoming Rambos’
“Memories” LP, McGuire produced
the disk, one side of which will boast
22 songs, part of them in medley
form. Most are tunes made popular
in the past by the Rambos, with
whom Reba Rambo performed
from age 13 until 1977.

Increasingly, the two are trying
their pens at secular songwriting in
both pop and country styles. Prior to
writing secular music, Rambo has
sometimes used contemporary pop
songs in her concerts, partly as a
ploy to win over audiences that
might be skeptical of the more overt
gospel material. One set of shows
aboard the Queen Elizabeth II fea-
tured almost nothing but secular
songs.

“You’ve got to win people over
with music first in any show,” she
emphasizes. “And if you can’t go on

MUSICal’
Meets Sets

NASHVILLE—Three U.S. con-
ferences are scheduled this fall by
MUSICal’/America, of Newbury
Park, Calif., featuring 10 major gos-
pel music publishers, reading ses-
sions and performances.

Dates for the conferences are:
MUSICal’/Southeast, in Atlanta,
Aug. 26-28, at the Hilton Inn North-
west; MUSICal’/Midwest, Cincin-
nati, Sept. 9-11, Hilton Inn; and
MUSICal’/Mid-America, Sept. 23-
25, Kansas City, Sheraton Royal.

Cooperating publishers include
Beckenhourst, Brentwood, Cov-
enant. Fine Arts, Glorysound, Lexi-
con, Lillenas, New Benson,
Re’Generation and Sparrow.

Costs include preregistration at
$95, spouses $75, with late registra-
tion costing $105 and $85. At-the-
door prices are $110 and $90.

The upcoming conferences were
planned following the success of the
MusicCalifornia convention, which
attracted 767 registrants this spring,
up 100 from last year, plus 75 exhib-
itors and 804 performers.

stage grinning from ear to ear, you
shouldn’t go on at Il. People don’t
want condemnation crammed down
their throat, they want to feel great.”

Rambo and McGuire have been
known to diversify the formats of
concerts within minutes to appeal to
certain audiences. This flexibility
with concerts, like their experi-
mentation with forms of song-
writing, is part of an approach that
they believe can help make gospel
music a big segment of the popular
music market. Both agree that it’s
easier for an established secular art-
ist to succeed with gospel than for a
gospel artist to appeal to the masses,
and still maintain credibility. It is
this “tightrope,” as Rambo terms it,
that they hope to traverse together.

Lorenz Sets New Arm

By EDWARD MORRIS

NASHVILLE—The Lorenz Corp.
of Dayton, Ohio has established Lo-
renz Creative Services Corp. here to
oversee the activities of its various
Nashville-based companies in-
volved in gospel music. Heading
LCSC is Elwyn Raymer, executive
vice president of Triangle Records, a
Lorenz label.

Under the LCSC umbrella are
Nineteenth Street Productions, for
record projects; Green Hills Produc-
tions, for theater and film projects;
Triune, Timespann and Nova Press,
for publishing; and Master Series,
for church concert promotion. (De-
tails about Green Hills and Master
Series appeared in Billboard June
5)

While not a label itself, Nine-

Priority Album Promo Set

NASHVILLE—Priority Records
will launch a promotional campaign
starting June 21 to increase the visi-
bility of 14 of its albums in both
Christian bookstores and regular
record stores.

The four-week campaign, called
“Make Gospel Music Priority This
Summer,” features these albums:
“Purified,” Ben Moore; “Carman,”
Carman: “David And The Giants,”
David and the Giants; “Matters Of
The Heart,” Bob Bennett; “Waiting
For The Rain,” James Vincent;
“Turn Your Radio On,” Ray Ste-
vens; “A Believer Sings The Truth,”
“Precious Memories” and “The
Gospel Road,” Johnny Cash;
“Changing Times,” Mighty Clouds
of Joy; “Country Gospel,” the Stat-
ler Brothers; “Country Gospel Clas-
sics,” wvarious artists; “Old Fash-
ioned ... Gospel Quartet Music,”
the Oak Ridge Boys; and “Mahalia

Jackson’s Greatest Hits,” Mabhalia
Jackson.

Point-of-purchase aids include
bin header cards, Priority generic
floor display bins, rack divider cards
and posters.

Ads will be placed in trade and
consumer publications June

Heartland
Boosts LP

NASHVILLE—Heartland Rec-
ords is promoting its debut gospel al-
bum, “Prodigal,” at Christian book-
stores and coffee houses via mass
distribution of a Soundsheet pre-
view. The six-minute-play flexible
disk simulates a radio broadcast
during which the album is intro-
duced by “DlJs,” the members of
Prodigal are mentioned and excerpts
from the songs are played.

David Brown, vice president and
general manager of the Altamonte
Springs, Fla. label, says 3,000 copies
of the disk will be sent to stores and
concert venues in 25 markets as soon
as the albums have been distributed.
“We don’t want people looking for
the album before it’s out there,” he
explains. Official release date for the
album is July 1.

In addition to the Soundsheets
marked for giveaways and bag
stuffers, Brown says the disk will
also appear in the July issue of
“Contemporary Christian Music.”

If the promotion is counted a suc-
cess in the original 25 markets,
Brown adds, it will be extended to
others. EDWARD MORRIS
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through August, and radio commer-
cials are scheduled to run on gospel
stations in 20 major markets.

teenth Street Productions has record
production deals with such artists as
Cynthia Clawson, Bob Bailey, Ra-
gan Courtney, Tina English and the
Norman Luboff Choir. Raymer says
the company will take its artists to
major labels and will use the free-
lance services of top producers.

Skip Sorelle has been named to
direct the three publishing com-
panies and manage the new LCSC
demo studio. In-house writers are
Raymond Brown, Bob Bailey and a
third one to be announced. Addi-
tionally, Cynthia Clawson, Ragan
Courtney, Tina English, George
Gagliardi and Buryl Red are signed
to the publishing division as exclu-
sive writers.

It has not been announced
whether Triangle will continue as an
active label. Triangle recently
severed its distribution ties with the
Benson Co., and several sources
have confirmed that its chief artist,
Cynthia Clawson, is shopping for a
new label deal.

Best Selling

Survey For Week Ending 6/15/82

Inspirational LPs

Il'utle.
Artist, Label & Number

JONI'S SONG
Joni Eareckson Word WSB 8856

PRIORITY
The Imperials,
Day Spring DST 4017

BULLFROGS &

BUTTERFLIES
Candle, Birdwing BWR 2004

| SAW THE LORD
Dallas Holm, Benson R3723

THE BEST OF PRAISE
Marantha Singers
Marantha (Word) MMO083A

KIDS PRAISE ALBUM
Maranatha MM0068

BEST OF B.J. THOMAS
B). Thomas
Myrrh/Word MSB 6653

MUSIC MACHINE
Candle, Birdwing BWR 2004

UNFAILING LOVE
Evie Tournquist, Word WSB-8867

HEARTS OF FIRE
Sweet Comfort Band
Light LS 5794

THE KEITH GREEN

COLLECTION
Keith Green, Sparrow SPR 1055

BLESS THE LORD WHO

REIGNS IN BEAUTY
The Bill Gaither Tno, Word WSB
8870

7110( 47

10| 4(21

111739

1212 | 30

13|18 9

IN HIS TIME, PRAISE IV
Maranatha Singers, Maranatha
MMO064 (Word)

AMY GRANT IN CONCERT,

VOLUME |
Amy Grant, Myrth MSB 6668

ONE MORE SONG

FOR YOU
The- Imperials, Dayspring DST 4015

EXALTATION
Ron Huff, Paragon PR 33101

DON'T GIVE IN
Leon Patillo
Myrrh MSB 6662 (Word)

MY FATHER'S EYES
Amy Grant, Myrrh MSB 6625

THE VERY BEST OF THE
IMPERIALS

The Imperials,
Day Spring DST-4025

14| 22| %

15(23| 47

16 [ 24 |114

17 (32| 9

18|21 43

19| 28 |114

AMAZING GRACE [li1
B s Mprrd AT #1
W5H{ BB 1

5
=
E T =]
I
e |z | £ |Tite,
£ |3 | = |Adist, Label & Number
21 (33| 30 HOLM, SHEPPARD,
JOHNSON
Holm, Sheppard, Johnson,
Greentree R3583
22 (34| 77 FAVORITES
Evie Tournquist, Word WSD 8845
23 |135| 5| AMY GRANT IN CONCERT,
VOLUME Il
Amy Grant, Myrrh MSB 6677
24 | 19| 14| HE IS JEHOVAH
Kenneth Copeland, KCP SLP-1010
25|25 30| PRAISEV
Maranatha Singers,
Maranatha MM 0076 A
26 | 26 | 14 | ANTSHILLVANIA
Candle, Birdwing BWR 2030
27 | 31| 77 | ARE YOU REAOY?
David Meece, Myrth MSB 6652
28 | 38 | 56 | HEY, I'M A BELIEVER
Dallas Holm & Praise
Greentree R3441
29 | 36 |114 | FORGIVEN
Don Francisco New Pax NP 33042
30 | 30 | 35| JUST PIANO ... PRAISE Il
Dino, Light LS 5790
31 (37| 95| NEVER ALONE
Amy Grant
Myrch MSB 6645 (Word)
32 | 39 | 47 | JUST PIANO ... PRAISE
Dino, Light L3-5727
33|40 | 26 | FOREVER
Tim Sheppard, Greentree R3572
34|16 | 18| TOWN TO TOWN
Phit Kaeggy, Sparow SPR 1053
35|13 47| SOLDIERS OF THE LIGHT
Andrus/Blackwood & Co
Greentree R3738
36 (20| 26 | NEVER SAY DIE
Petra, Starsong SSR0032
37 (27| 14 | IT MUST BE LOVE
The Latinos, Word WSB 8862
38 |14 | 43 | REJOICE
2nd Chapter of Acts,
Sparrow SPR 1050
39 (15 (21 | THE TRAVELER
Don Francisco, New Pax NP 33106
40 (29 [ 18 | ANIMALS & OTHER
CRITTERS
Candle, Birdwing BWR 2031

advosaTg ‘286l ‘61 INNr
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Videocassette Action Is Rental
Paramount, UCLA Study Shows High Rental To Sale

By JIM McCULLAUGH

CHICAGO-The videocassette
business remains primarily a rental
business, although sales have picked
up and should accelerate when pric-
ing drops. The sales picture for the
videodisk appears bright.

This was the consensus of a video
software panel here last week during
the CES.

Paramount’s Bob Klingensmith
emphasized just how strong video-
cassette rental is at retail by reveal-
ing highlights of a just finished na-
tional survey his studio did in
conjunction with the U.C.L.A.
Graduate School Of Management.

645 stores were interviewed last
April. The percentage of rentals to
sales was 83% to 139—6 10 1.

Other highlights revealed that *A”
titles averaged 10 rental turns during
the first month, eight the second, six

Billboard -

Videocassette

the third and five the fourth. The
first six months usually sees 30 turns.
while at the end of the year it's 50
turns.

*B’ titles turn eight times the first
month, six times the second, four
times the third, and three times the
fourth. The first six months sees 20
turns and 30 for the first year.

Classic titles turn four times the
first month, three times the second,
two times the third, and two times
the fourth. In six months they have a
rent turn of 11 and 16 for the year.

Klingensmith suggested that one
reason ‘B titles do so well as home
video rental product is that they ap-
peal more to the demographics. of-
fering something the young movie
going crowd might not find that at-
tractive.

Other study highlights suggested
that each store had an average of 182
rental customers a year and that

Survey For Week Ending 619,82

Top 25 Rentals

= E— These are most popular videocassette rentals, in both Beta and
B U VHS formats, compiled from a survey of retailers and wholesalers.
E:
s = 3 TE
£ 3 = Copyright owner, Distributor, Catalog Number
3 ARTHUR
Oripn Piclures, Warner Home Yideo 72020
2 3 STRIPES
Columbia Pictures Industries. Inc. Columbia Pictures Home
Entertainment 10600
3 m STAR WARS
1 20th Century Fox Video 1130
4| 8| 3| TIMEBANDITS
Paramount Pictures, Paramount Home Video 2310
5| 5 | 8 SUPERMAN 1I
D.C. Comics, Warner Home Video 61120
6| 9| 13 CANNONBALL RUN
Vestron VA-6001
71 3 5 THE FRENCH LIEUTENANT'S WOMAN
Juniper Films, 20th Century-Fox Video 4586
8| 13| 1 FOR YOUR EYES ONLY
20th Century-Fox Video
9|1 16| 3 BODY HEAT
The Ladd Co., Warner Home Video 70005
10| 12 | 17 AN AMERICAN WEREWOLF IN LONDON
Universal City Studios Inc. MCA Distributing Corp. MCA 77004
11 2|17 CLASH OF THE TITANS
| MGM/CBS Home Video 700074
12 113 FORT APACHE, THE BRONX
Vestron VA-6000
13 7 5 HALLOWEEN Il
Media Home Entertainment 77005
14 m ON GOLDEN POND
20th Century Fox Video 9037
15( 18 5 PRINCE OF THE CITY
Orion Pictures, Warner Home Video OR 72021
16| 10| 5 ONLY WHEN | LAUGH
Columbia Pictures inc.. Columbia Pictures Home Entertainment 10462
17, 11|11 RICHARD PRYOR LIVE IN CONCERT
Vestron VA-4000
18| 14| 17 ATLANTIC CITY
Paramount Pictures, Paramount Home Video 1460
19| 15 5 EXCALIBUR
Orion Pictures, Warner Home Video OR 72018
20( 17| 11 CONTINENTAL DIVIDE
Universal City Studios Inc., MCA Distributing Corp. 71001
21| 19| 9 THE HOWLING
20th Century-Fox Video 4075
22 20| 9 STIR CRAZY
Columbia Pictures Industries Inc., Columbia Pictures Home Enter
10248E
23| 21| 15 TEXAS CHAINSAW MASSACRE
Wizard Video 034
24( 22| 9 SCANNERS
20th Century-Fox Video 4073
25| 23| 2 MOMMIE DEAREST
Paramount Pictures, Paramount Home Video 1263

cach customer rented an average of
6.4 titles per month.

National Video's Ron Berger said
his mushrooming franchising con-
cept sees “virtually™ no sales of
prerecorded software. There is a
sales market but current price levels,
he suggested, make rental the most
logical form of distribution.

Even the hot video game area is
secing cartridge rental, added Ber-
ger. even though pricing is lower.
Many consumers are “testing a game
fora night before making a purchas-
ing decision.

He added that millions of record
albums are sold each year because
the price point of LPs is the $10
range. He predicted that the video-
disk will be major sales item because
of lower price points and predicted
that the disk would be a big item by
Christmas.

Frank Barnako, VSDA president
and chief of his own Video Place
chain in Washington. D.C., said he
has not had that much disk or game
rental action yet but that CED disk
sales have begun to pick up.

He put Atari and Intellivision in
three of his stores last February and
has done well with them, he claims.

“But it's like the movie business,”
he said, “with hits.” He also added
that moves a lot of blank videotape.

Trends in blank videotape, ac-
cording to John Dale. Fuji Photo
Film USA Inc. suggest that the
VCR consumer tends to buy less
blank tape after owning the hard-
ware for one year because of the pro-
liferation of rental videocassette ti-
tles. But blank videotapc sales
continue to skyrocket as Dale cited
late industry figures indicating unit
growth for this year will be 36% go-
ing up to 38,000,000. He denied any
“glut™ situation in the market con-
tending that manufacturers have in-
creased production and now have
inventory in the U.S. He even noted
that there are still some spot short-
ages.

Another trend Dale notes is con-
sumers gravitating to higher grade
videotape. They might buy price ini-
tially but as time goes along they be-
come more quality conscious. High-
grade blank videotape is experi-
encing solid growth.

The jury is still out on eight hour
lengths as that product has yet to
penetrate the retail marketplace.

“There’s good movement in high
grade,” reinforced Barnako. adding
“there’s no indication that the hun-
ger will subside. We are moving lots
of it.”

On the studio side. both Bud
O'Shea, group vice president, 20th
Century Fox Video, and Klingen-
smith reiterated they have no real
format allegiance and will continue
to make their software programming
on all viable formats.

Vestron Video head Jon Peisinger.
reiterated that there is a strong role
for the independent video software
supplier adding that his firm plans
1o be in the disk business in the not
oo distant future.

CBS Israel Sets
Vid Marketing Arm

TEL AVIV—CBS Israel has set up
a separate video marketing division
here to cope with its increasing cor-
porate trade in this area of the home
entertainment industry.

In addition to distributing the
MGM/CBS catalogs, the company
has signed an exclusive distribution
deal with the VCL company of Lon-
don. The new marketing division is
headed up by Amir Dror.
www americanradiohistorv com

RCA’s Boss Predicts
Coming Of ‘Vid Age’

CHICAGO—Spearheaded
video-oriented products and senm-
ingly undaunted by the flat world
economic picture, the consumer
electronics industry is projecting re-
markable growth in the next [0
years.

Retailers attending the Consumer
Electronics Show here last week
heard almost mind-boggling projec-
tions during an opening industry
outlook presented by William E.
Boss. RCA executive and vice presi-
dent of the Electronic Industries
Assn./Consumer Electronics Group.

Example: “1981°s $9.2 million re-
tail sales dollars for video products
will grow 60% to $15.2 billion by
1985 and nearly triple by 1990 to
$26.3 million.”

The “video age™ will be a period,
he suggested. characterized by the
continuous introduction of new
products and services.

“In recent years.” he said, “we've
added the VCR to the video product
grouping, then cameras, videodisk
and videocassettes. video games and
computer monitors. Other additions
to the robust future of the consumer
electronics industry, through the
decade of the "80s. will be the num-
ber of video sources available to
U.S. television households.

“During the present economic
downturn, the video industry has
avoided the decline in the general
economy by maintaining a record
sales pace. It can be expected. in
these rather difficult economic
times, that the newer consumer elec-
tronics products will feel a certain
amount of postponability in the
marketplace until the public regains
its confidence. Nevertheless. the
short term signs for the economy
point to an uptrending as we move
into the second half and that is the
most encouraging element.”

U.S. factory sales of major con-
sumer electronics products rose to a
record $11.4 billion in 1982, up from
$10.8 billion in 1980.

Here’s how different categories
break out:

® Total sales to dealer of color tv
receivers in 1982 will be 11.400.000
units, up from 11,157,000 in 1981.

® Monochrome tv receiver sales
will be 5,300,000 in 1982, compared
to 1981°s 5.541.000 (one of the few
down categories).

® VCR sales will be two million
units in 1982, up from 1.361.000 last
year.

® Color video camera sales will be
350.000 units. up from 190,000 units
last year.

® Videodisk player sales are pro-
jected at 250,000-350,000 units, up
from 157.000 for 1981.

® Projcction tv sales are predicted
to be 118,000 units in 1982, com-
pared to 122.000 for 1981.

® Blank and prerecorded video-
tape sales will be 38.000.000 units in
1982, up from 28.000.000 for 1981.

® Prerecorded videotapes sales
will be 6,500.000 in 1982, up from
5,500,000 in 1981.

® Videodisk software sales will be
5-7 million units in 1982, up from
three million for 1981.

® Video game hardware sales will
be 8 million units in 1982, up from
four million for 1981.

® Video game cartridges will go to
55.000.000 units sales in 1982, up
from 30,000.000 for 1981.

® Personal computers will go to
two million units in 1982, up from
500.000 for 1981.

On the audio side:

® Portable audio tape equipment
will reach unit sales of 22.000.000 in
1982, up from 20.043.000 for 1981.

® Audio compact and component
system sales will reach 3,200,000
units in 1982, up from 2.939.000 in
1981.

® Auto sound equipment will
reach 1,400,000 unit sales in 1982,
up from 1.248.000 for 1981.

® Separate audio components, re-
flecting the flat hi fi industry, will
reach unit sales level in 1982 of
1.200.000. down from the previous
year's 1,.308.000.

JIM McCULLAUGH

Paramount Home Video To
Include New Midprice Line

CHICAGO—Paramount Home
Video is moving aggressively, with
special distribution, marketing and
pricing plans introduced here at the
Consumer Electronics Show.

The company will begin this
month to distribute its own titles on
CED videodisk. RCA SelectaVision
will ship disks to Paramount, which
in turn will distribute disks to its 28
distributors in the U.S. and Canada.
Titles affected include “Apocalypse
Now. ““Saturday Night Fever” and
18 others.

There is also a new mid-priced
line from Paramount. containing
seven titles from $29.95 to $44.95 on
videocassette. The “Paramount
Gateway Video™ titles are scheduled
for shipment in July and are made
possible by budget packaging and
the lowcer price of blank cassettes.

The new titles are “Star Trek:
Space Seed.” “Bug.” “Captain
Kronos. Yampire Hunter.” *I Mar-
ried A Monster From Outer Space.”
“Real Life.” “The Big Bus™ and
“Targets.”

In addition. Paramount is lower-
ing surcharges on 62 titles. effective
Sept. 1. The reductions range from
$3 10 $20. For example. “Little Dar-
lings” and “American Gigolo™ will
go from $79.95 t0 $59.95: “Harold &
Maude” will go trom %62.9> to

$59.95. Prices on the regular line will
range from $49.95 to $84.95.

A market development fund has
been set up for dealers. This allo-
cates money not only for advertising
but for catalogs, trade fairs and the
like. Paramount will pay up to 50%
of such expenses, beginning August
7. *We don’t want to restrict the use
of these funds.” says Hollace Brown,
vice president advertising and sales
promotion. “It's important to the
promotion of the whole business,
and we're looking for dealers’ sug-
gestions.™

Paramount will allow a one-time
stock balancing of old inventory for
its dealers. ““to clean up buying mis-
takes according to vice president/
general manager Richard Childs. “A
limited percentage of titles can be
exchanged one-for-one,” he ex-
plains.

Childs adds that Paramount has
altered its distribution timetable.
“Previously, Los Angeles distribu-
tors had a $1 advantage over other
areas. Now we’re offering prepaid
surface shipping.” Paramount’s Ca-
nadian duplicator will begin drop-
shipping to Canadian distributors
Aug. 1, thereby losing Canadian
duty and dominion taxes and reduc-
ing prices for the Canadian market-
place. LAURA FOTI
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MUSIC TELEVISION )

“Thanks Billboard”

' Billboard’s Trendsetter
— Awards Winner

MTV: Music Television for its bold venture
in fusing the sounds of contemporary music with
the visual dimensions of television.

mWarner,Amex Satellite Entertainment Compan


www.americanradiohistory.com

This listing of video releases Is designed to
enable wholesalers and retallers to be up-to-
date on avallable new product. Formats In-
cluded are Beta, VHS (Video Home System),
CED (Capacltance Electronic Disk), and LV
(LaserVision). Where applicable, the sug-
gested list price of each titie is given; otherwise,
“No List” or “Rental” |s indicated. All Informa-
tion has been supplied by the manutacturers
or distributors of the product.

New VideoReleases |

ABSENCE OF MALICE
Paul Newman, Sally Field
Beta Columbia Pictures BE10005
VHS VH 10005
AIDA
Maria Chiara, Fiorenza Cossotto, Nicola
Martinucci, Giuseppe Scandola, Anton
Ludagno
LV Pioneer Artists PA-82-017
AMERICA LIVE IN CENTRAL PARK
LV Pioneer Artists PA-82-013

.$89.95
.$89.95

$59.95

$24.95

THE BEST OF KENNY EVERETT VIDEO
SHOW
Beta & VHS Thorn EMI Video 319
THE BURNING
Brian Matthews. Leah Ayres, Brian
Backer
Beta & VHS Thorn EMI Video 903
BUSHIDO BLADE
James Earl Jones, Frank Converse,
Richard Boone, Sonny Chiba
Beta & VHS Thorn EMI Video 615

$64.95

$59.95

$69.95

THE HI

RN IN
BETLSI 47

e

124N
YKROY D

~

COLUMBIA PICTURES

CACTUS FLOWER
Goldie Hawn, Ingrid Bergman
Beta Columbia Pictures BE10O121E
VHSVH10121E
CAT PEOPLE
Simone Simone, Kent Smith, Tom
Conway, Jane Randolph
Beta & VHS Nostalgia Merchant 8047...$59.95
JAMES DEAN—THE FIRST AMERICAN
TEENAGER
Elizabeth Taylor, Natalie Wood. Sal
Mineo

....$64.95
$64.95

HOME ENTERTAINMENT

A DIVISION OF COLUMBIA PICTURES INDUSTRIES, INC. 2901 WEST ALAMEDA AVENUE, BURBANK, CA 91505 (213)954-4950

©1982 COLUMBIA PICTURES INDUSTRIES INC. ALL RIGHTS RESERVED

Beta & VHS VidAmerica R-891

EDWARD & MRS. SIMPSON
Edward Fox, Cynthia Harris
Volume | & II
Beta & VHS Thorn EMI Video
302-303(2) $129.95
KENNY EVERETT, see 'The Best Of Kenny
Everett Video Show’

FLASH & FIRECAT
Richard Kiel
Beta & VHS Independent United Dists . .$49.95
THE FUNNIER SIDE OF EASTERN
CANADA
Steve Martin
Beta & VHS Independent United Dists ...$49.95

GATORBAIT
Claudia Jennings
Beta & VHS Independent United Dists . '$49.95

GO-GO'S, see “"Totally Go-Go's

THE GRATEFUL DEAD/DEAD AHEAD
LV Pioneer Artists PA-82-0101 $29 95

HEY ABBOTT
Abbott, Costello
Beta & VHS VidAmerica R-892

H!GH NOON
Gary Cooper, Grace Kelly, Thomas
Mitchel!, Katy Jurado, Lloyd Bridges
Beta & VHS Nostalgia Merchant 0047 .$59.95

{REMEMBER MAMA
Irene Dunne. Barbara Bel Geddes, Oscar
Homolka, Philip Dorn
Beta & VHS Nostalgia Merchant 8075, .$59.95

KARATE WARRIORS
Sonny Chiba
Beta & VHS Independent United Dists ... $49.95

KITTY FOYLE
Ginger Rogers, Dennis Morgan, James
Craig
Beta & VHS Nostalgia Merchant 8076. .$59 95
Beta & VHS VidAmerica R-893 $54.95

THE LAST DETAIL,
Jack Nicholson
Beta Columbia Pictures BE10357
VHS VH 10357
MAGIC
Anthony Hopkins, Ann-Margret, Ed
Lauter, Burgess Meredith
Beta & VHS Blay Video

NAKED CIVIL SERVANT
John Hurt
Beta & VHS Thorn EMI Video 306 $69.95

A NIGHTAT THE MOVIES (NEWSREEL,
CARTOONS, COMING ATTRACTIONS,
FEATURE)
1954 (Feature: Dial M For Murder)
Beta & VHS Warner Home Video 111566 $70.00
1955 (Feature: Battle Cry)
Beta & VHS Warner Home Video
11153A/B(2)
1956 (Feature: The Wrong Man)
Beta & VHS Warner Home Video 11155$70.00
1957 (Feature: The Prince & The
Showgirl)
Beta & VHS Warner Home 11154
1958 (Feature: Auntie Mame)
Beta & VHS Warner Home Video
11152A/B(2)

THE NIGHT PORTER
Dirk Bogarde, Charlotte Rampling
Beta & VHS Blay Video
99 & 44/100% DEAD
Edmond O’Brien, Bradford Dillman,
Richard Harris, Chuck Connors
Beta & VHS 20th Century-Fox Video

THE NORMAN CONQUESTS
Tom Conti, Penelope Keith, Richard
Briers
Table Manners

Beta & VHS Thorn EMI Video 321
Living Together

Beta & VHS Thorn EMI Video 322
Round & Round The Garden

Beta & VHS Thorn EM{ Video 323

ONTHERIGHT TRACK
Gary Coleman, Maureen Stapleton,
Norman Fell, Lisa Eilbacher

Beta & VHS 20th Century-Fox Video

THE PIED PIPER/CINDERELLA
Beta & VHS Thorn EMI Video 320

SATURDAY NIGHT LIVE (1975)
Richard Pryor, John Belushi, Laraine
Newman, Gil Scott-Heron
Beta & VHS Warner Home Video 29003 $50.00

SATURDAY NIGHT LIVE (1978)
Steve Martin, Dan Aykroyd, Laraine
Martin, Gilda Radner, Blues Brothers,
King Tut
Beta & VHS Warner Home Video 29002 $50.00
SON OF MONTE CRISTO
Louis Hayward. Joan Bennett. George
Sanders
Beta & VHS Nostalgia Merchant 3606 $59 95
SPACE SEED
Ricardo Montalban
Beta & VHS Paramount Home Video
STAGEDOOR
Katharine Hepburn, Ginger Rogers,
Adolph Menjou, Lucille Ball, Eve Arden
Beta & VHS Nostalgia Merchant 8078. .$59 .95
A SUMMER IN SAINTTROPEZ
Beta & VHS Thorn EMI Video 402
SUMMER SOLSTICE
Henry Fonda, Myrna Loy
Beta & VHS Thorn EM1 Video 613
THE THING
Kenneth Tobey, Margaret Sheriden,
James Arness
Beta & VHS Nostalgia Merchant 8034..$59.95

THIS ISELVIS
Beta & VHS Warner Home Video 11173$70.00

$59.95

$69.95

$69.95
$69.95

$70.00

$70 00

$70.00

$59 95

$69.95
$69.95

$69.95

$49.95

$49.95

$29.95

$69.95

$69 95

To get your company’s new video re-
leases listed, send the following infor-
mation—Title, Distributor/Manufac-
turer Name, Format(s), Catalog
Number(s) for each format, and the
Suggest List Price (if none, indicate
“’No List’’ or "Rental’'})—to Bob Hu-
doba, Billboard, 2160 Patterson St.,
Cincinnati, Ohio 45214,



www.americanradiohistory.com

Video

‘Mixed Signals’ At UCLA Fest

Pros & Cons Of Visual Music Examined For 3 Days

® Continued from page 12

Dada’ copycat originality. There’s
what | call premature negotiation.
The unions, publishers and film pro-
ducers negotiate endlessly. Then,
there’s the music video itself, which
is too much form and too little con-
tent. No one buys records because
the artist used great mikes.”

Still, Cornyn wasn’t totally pessi-
mistic. He cited upcoming Tom
Waits and Emmylou Harris video
music projects from WCl acts as sus-
taining his faith in the form. “Classi-
cal music has a good chance.” he
added. “A major artist signed to us
for a music video. I can’tsay who itis

Philips Plans
Computer Thrust
For Videodisk

CHICAGO—The videodisk: it’s
not just for entertainment any more.

North American Philips, a manu-
facturer of the Laservision disk sys-
tem, will expand its marketing and
will position its product as a $750 pe-
ripheral to be sold through home
computer retailers. John Mes-
serschmitt, vice president of the
company, points out that the infor-
mational capacities of the disk are
only just being realized. and that
they represent an important area for
the disk’s future. The company has
developed a number of sophis-
ticated non-consumer applications
of the disk, on display at NAP’s hotel
suite.

“There’s a lot of overlap between
consumer applications and educa-
tional/professional  applications,”
Messerschmitt believes. “Apple has
sold a million of its home computers
at $2,000 to $3,000 apiece. So we
have to rethink our perception of
what the consumer is willing to
spend for a product he sees as bene-
ficial to himself and his children.”

He adds, “We're changing our
thinking constantly about the disk’s
potential. As the product was devel-
oped in Europe, it was seen as a
movie player, butin the U.S. that’sa
less needed piece of machinery be-
cause of cable and free TV. Who
needs a movie player?

“So we've reassessed our market.
We know that the player price is not
important; this is not a price-sensi-
tive market. Our player is more ex-
pensive than the CED system, but
we're not after the same market. Qur
disks cost the same as CED disks and
are indestructible, so over a period
of a year or so the price differential
becomes very small.”

Messerschmitt emphasizes the
fact that he does not see RCA’s CED
disk format as a competitor of Laser-
vision. “Their product is differently
oriented,” he says. “Our dealers are
beginning to set up the players in
their showrooms interfaced with an
Apple computer. You can take a
simple game and make it a rein-
forced learning process.” Future
machines will have even more capa-
bilities.

TDK Relocates

NEW YORK-Audio and video
blank tape supplier TDK Electron-
ics is moving from Garden City,
N.Y. to alarger facility in the Hemp-
stead Harbor Industrial Park. The
company’s new address is 12 Harbor
Park Drive, Port Washington, N.Y.
11050. Phone is (516) 625-0100.

other than to say he is the dancer of
our time.”

He suggested that more artists get
involved in video music projects
from the beginning and think of the
visuals when writing songs.

At the artists and directors panel—
which included Music Image head
Ron Hays, Synopsis Video’s Denise
Gallant, music/video artist Toni
Basil and Daniel Sofer of D.S. Video
Music Hays disagreed with Cornyn.
He claims his “Odyssey” LaserDisc
has sold 8,000 copies with little pro-
motion and that others could do bet-
ter with more promotion. “Video
music has been overlooked because
of categorical confusion,” he main-
tained. “It has often been called the
independent film, psychedelia,
video art and now visual music.
There was a limited amount of
places where you could see itand the
fact of its sheer diversity over-
whelmed people.”

More sparks were generated at the
Music Television Executives panel
which included concert promoter
Jim Rissmiller of Wolf & Rissmiller,
attorney Don Bierderman of Mitch-
ell, Silberberg & Knupp, Disney-
land/Buena Vista Records’ presi-
dent  Gary  Krisel, RCA
SelectaVision’s Richard Klinger,
Warner Bros. tv and film director Jo
Bergman, EMI video department di-
rector Bob Hart, video director Scott
Sternberg and feature films produc-
iton manager Leon Chooluck.

Rissmiller felt too much emphasis
was being placed on the cost of video
music. “There’s too much talk about
money. The networks are obsolete.
The cable companies have installed

a network mentality. Everybody’s
worried about the buck.”

Klinger responded, “we have to
find the marketplace before we can
justify the expense.”

“That response is dangerous,”
said Rissmiller. “Everyone looks at
profit or no profit. Nobody looks in
between. The record companies may
not be making as big a profit now
but they're getting by. Just because
you give an artist more creativity
doesn’t necessarily mean you’ll lose
a lot of money.”

“I've never heard of a promoter
who wasn’t interested in money,” re-
plied Bob Hart. “If you are inter-
ested in helping new acts, why don’t
you put on free shows?”

Still, the tone was upbeat at the
panel as everyone agreed that video
music can sell records and perhaps
become a commercial form in its
own right. “We had the ‘Mickey
Mouse Disco’ record which sold
300,000 units. Then, we broke with
the videotape on tv and film, sales
reached two million and now three
million,” offered Disney/Buena
Vista’s Gary Krisel. Disney is
launching its own cable channel
later this year through which the
company plans to experiment with
video music.

Other events at the festival in-
cluded: a tribute to Walt Disney
Studios, discussion on animation, a
student and independent video com-
petition, discussion of video and
computer graphics, and screenings
of the Archives of Music Preserva-
tion broadcast history reel of film
and video clips of vintage commer-
cials and recording artists.

Video Dealers: ‘Give Us
Standardized Packaging’

CHICAGO—Video software deal-
ers want standard packaging dimen-
sions for videocassette softwire to
cope with displaying the increasing
number of titles being released.

That message was served on man-
ufacturers here last week at a meet-
ing of the Video Software Dealers
Assn. held during the Consumer
Electronics Show.

“*We don’t need a box bigger than
the cassette,” Arthur Morowitz, New
York Video Shack president and
VSDA board member declared.

Not all manufacturers are at fault,
added Morowitz. Certain suppliers
like Paramount and Columbia were
praised for their small packaging.
Other firms, though, according to
Morowitz, have been deliberately
making their packaging larger in or-
der to “get more attention.”

Morowitz encouraged dealers not
to succumb to those sorts of pres-
sures by limiting each supplier dis-
play space and make itin proportion
to the total amount of display space
available and the total amount of
cassettes carried.

Displaying cassettes via spine like
a library does not sell cassettes. The
bottom line, according to the Video
Shack head., is displaying the fronts
of cassettes, capitalizing on those
graphics.

Here’s the Morowitz formula:

“Divide the total display area by
the total number of cassettes to be
displayed. Then multiply that figure
times the number of titles from a
given manufacturer. This will give
you the amount of display area you
should devote to that particular
manufacturer’s cassettes. In this way
the manufacturers with the smallest,
most efficient packaging will get

more titles displayed and help us sell
more.”

In other VSDA updates:

® The trade group will do a joint
venture pilot research program with
the A.C. Nielsen Co. in Chicago in
order to gather information on salgs
and rentals of cassettes. The infor-
mation will be disseminated to
VSDA members. If successful, it will
be expanded.

® Plans are being formulated for
the first VSDA convention, set for
Dallas Aug. 29-31. It will be heavily
education and business-oriented.
VSDA may also conduct a program-
ming oriented conference later in
the year as well.

® Membership is now at 200
dealers. VSDA, according to presi-
dent Frank Barnarko, who also runs
the Video Palace in Washington
D.C., says he hopes to begin adding
many new members per month.

® Regional meetings will con-
tinue. ’

Joe Cohen, executive vice presi-
dent of VSDA, summarized VSDA
activities to date. Among those are
the regional meetings: a bank card
program for savings to members on
credit costs; and a recent “positive”
summit meeting among film studio
representatives and the VSDA
board.

VSDA also plans a monthly news-
letter and has set up an 800 toll free
number in an effort to squelch ille-
gal activity spotted by VSDA mem-
bers.

VSDA also takes a strong position
against the Mathias amendmentand
the Edwards bill.

VSDA is a division of NARM but
acts on a totally independent basis.
NARM bases in Cherry Hill, N.J.
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These are best selling videocassettes compiled from retail sales,
including releases ir both Beta & VHS formats.

TITLE
Copyright Owner, Distributor, Catalog Number

ON GOLDEN POMD

i ity Fox Video

THE FRENCH LIEUTENANT'S WOMAN

Juniper Films, 20th Century-Fox Video 4586

STRIPES

Columbia Pictures Industries, Inc,

Columbia Pictures Home Enter. 10600

JANE FONDA'S WORKOUT =
KVC-RCA, Karl Video Corporation 042

NEIGHBORS

Columbia Pictures Industries Inc., Columbia Pictures Home
Entertainment 10445

TIME BANDITS

Paramount Pictures, Paramount Home Video 2310
CLASH OF THE TITANS

MGM/CBS Home Video 700074

DRAGONSLAYER

Paramount Pictures, Paramount Home Video 1367
HALLOWEEN {i

Universal City Studios, Inc., MCA Distributing Corporation 77005
AEROBICISE

Paramount Pictures, Paramount Home Video

GHOST STORY

Universal City Studios, Inc. MCA Distributing Corp. 77000
RICHARD PRYOR LIVE IN CONCERT

Vestron VA-4000

MODERN PROBLEMS

20th Century-Fox Video 1129

ROCKY I

20th Century Fox Video 4565

DUMBO

Walt Disney Home Video 24

ONLY WHEN | LAUGH

Columbia Pictures Industries, inc.

Columbia Pictures Home Enter. 10462

FORT APACHE, THE BRONX (ITA)

Vestron VA-6000

SO FINE

Warner Brothers Pictures. Warner Home Video 11143
CANNONBALL RUN (ITA)

Vestron VA-6001

CAMELOT

Warner Brothers Pictures. Wamer Home Video 11084
ATLANTIC CITY

Paramount Pictures, Paramount Home Video 1460
THE HOWLING

20th Century-Fox Video 4075

LORD OF THE RINGS

Thorn 605 (EMY)

AN AMERICAN WEREWOLF IN LONDON (ITA)
Universat City Studios Inc., MCA Distributing Corporation 77004
TEXAS CHAINSAW MASSACRE (ITA)

Wizard Video 034

CONTINENTAL DIVIDE

Universal City Studios, tnc., MCA Distribuling Corporation 71001
STIR CRAZY (ITA)

Columbia Pictures industries Inc.

Columbia Pictures Home Enter. 10248E

BOB & CAROL & TED & ALICE

Columbia Pictures Industries, Inc.

Columbia Pictures Home Entertainment 10027

TTH VOYAGE OF SINBAD

Columbia Pictures Industries Inc. Columbia Pictures Home
Entertainment 10477

GALLIPOLLI

Paramount Pictures, Paramount Home Video 1504
FRIDAY THE 13TH i (ITA)

Paramount Pictures, Paramount Home Video 1457
ONE FLEW OVER THE CUCKOOS NEST

Thorn 604 (EMI)

HARDCORE

Columbia Pictures Industries, Inc.

Columbia Pictures Home Entertainment 10250
PATERNITY (ITA)

Paramount Pictures, Paramount Home Video 1401
LOONEY LOONEY LOONEY BUGS BUNNY MOVIE
Warner Brothers Pictures, Warner Home Video 11142
SCANNERS

20th Century-Fox Video 4073

KRAMER VS. KRAMER (ITA)

Columbia Pictures' Industries iInc.,

Columbia Pictures Home Enter. 10355

APOCALYPSE NOW (iTA)

Paramount Pictures, Paramount Home Video 2306
FOUR SEASONS @ (ITA)

Universal City Studios Inc., MCA Distributing Corporation 77003
MOMMIE DEAREST (ITA)

Paramount Pictures, Paramount Home Video 1263

Survey For Week Ending 6/19/82

@ Recording Industry Of America seal for sales of 25,000 units plus ($1,000,000 after returns) (Seal iMfcat.ed by
dot). A Recording Industry Of America seal for sales of 50,000 units plus (32,000,000 after returns) (Seal indicated
by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale.

(Seal indicated by ITA seal).
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" Third Street Avoids Conventional Look
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® Continued from page 19

in his bins aids in building a shop’s
reputation as a magnet for enthusi-
asts.

“The area we're located in is near
the bridge to New Jersey, still in
downtown Philadelphia but not in
Center City, so we're not really a
walk-in store,”” Gordon notes.
“We’re at a crossroads of sorts as a
result. “People who shop here come
here specifically because if they’re
looking fo: a particular album, we
may be the only place that carries it.
It’s the depth of catalog that draws
customers.”

He believes his staff of seven
clerks also affords an edge, too:
“Most are jazz buffs, although not
all of the clerks, since we do sell rock
and blues. So we try to find clerks
with strength in several areas when-
ever we can. As a result, they can
make recommendations to custom-
ers, and our clientele seems to re-
spect that advice.”

The two-story format enables
Third Street to concentrate instore
airplay, its major selling tool other
than direct personnel interaction, by
genre. In the jazz area, that means
the customer hears only jazz titles
throughout the business days.

Like his jazz retailing peers in
other cities, Gordon admits his ori-
entation forces him to deal with a

Soviet Artists
Play India Fest

MOSCOW—Soviet jazz talent, al-
ready strongly established in many
Western territories, is now making a
determined breakthrough in the
East, with notable representation in
the Jazz Yetra '82 international festi-
val staged in Bombay, India.

A trio comprising Alexei Kuznet-
sov (guitar), Tomaz Kurashvili
(bass) and Dato Djaparadze (per-
cussion) presented an original com-
position, “Moscow—Tbilisi,” a refer-
ence to the fact that Kuznetsov is a
Moscovite, while the other musi-
cians are from the Georgian center
of Thilisi.

Melodiya’s “house” jazz band, led
by Gheorghi Garanyan, was, in fact,
the first Soviet act to play the Indian
festival, making the trek in 1980, and
later releasing a ‘“Concert In
Bombay” album.

The Jazz Yetra participation fol-
lowed Soviet jazz tours in Western
Europe by the Melodiya band, solo
pianist Leonid Tchizhik and the Vi-
atcheslav Ganelin Trio (Billboard,
Oct. 31, 1981).

Hancock, Peterson

For Wein Concerts

LOS ANGELES—A series of five
jazz concerts is booked for the
18,000-seat Hollywood Bowl this
summer.

Produced by George Wein, the
schedule begins July 7 with Oscar
Peterson and Herbie Hancock. Pe-
terson will perform solo. Hancock
will offer his trio. On Aug. 4, Benny
Goodman and Stan Getz share the
bandstand. On Aug. 11, John
McLaughlin, his guitar, his band
and the French duo of Katia and
Marielle Labeque will be the attrac-
tions.

The Modern Jazz Quartet and
Hubert Laws team up for the Sept. 1
spot, the season concluding Sept. 8
with Carmen McRae, Mel Torme
and Joe Williams singing along with
pianist Ellis Larkins and Bill Berry’s
Los Angeles big band.

All are Wednesday night dates.

much wider array of vendors in or-
der to secure the mix of frontline
goods, imports, cutouts and other
rare merchandise he carries. That
spread helps lure in a clientele that
Gordon says represents a virtual

JAZZ DOCTORS—Cleo Laine beams as husband ohn Dankworth has his ac-

cross-section of buyers from the met-
ropolitan area.

Overall, Gordon says his business
has maintained throughout the re-
cession, while his profit margins
have improved annually.

ademic garb adjusted by Richard Bobbitt, dean of Berklee Coilege of Music,

which awarded the vocalist and her partner, the composer, bandleader and

sax stylist, with honorary degrees as Doctors of Music recently. That’s
Berklee president and founder Lee Berk at right, enjoying the ceremony.

MORE THAN 100 TITLES

U.K. Charly Flourishing
With U.S. Reissue Disks

LONDON-—Charly Music, which
has been establishing a substantial
catalog of jazz reissues from the
BYG, Vee Jay and Stan Kenton rep-
ertoire, is now reissuing a number of

. masters from the Bethlehem catalog

licensed from Salsoul in the U.S.

Says Charly director Joop Visser:
“We now have more than 100 titles
in our catalog and we are finding a
marked interest in reissue repertoire,
with particular emphasis, naturally,
on product which has not been
available for some time.”

First batch of Bethlehem releases
includes “East Coasting” by Charles
Mingus, “The Jeep Is Jumping” by
Duke Ellington, “The Book Cooks”
by Booker Ervin, “Lulu’s Back In
Town” by Mel Torme with the
Marty Paich band and “Stanley The
Steamer” with Stan Levey, Frank
Rosolino and Dexter Gordon. Other
releases in the initial batch of 10 in-
clude albums by Herbie Nichols,

Conte Candoli, Zoot Sims, Jimmy
Knepper with Bill Evans, and How-
ard McGhee.

In a projected second release
batch, Visser is combining pairs of
10-inch albums into single 12-inch
albums, coupling Pete Brown and
Jonah Jones, Stan Levey and Red
Mitchell, Chris Connor and Carmen
McRae and two 10-inch albums by
Ruby Braff. Also planned is the
double album, “Mel Torme At The
Crescendo” and albums by Charlie
Mariano and Red Mitchell.

Future releases planned by Visser
include an LP by Phil Woods and
his European Rhythm Machine
from the Cardin label and, from the
BYG catalog, an Archie Shepp al-
bum and a double LP by Cecil Tay-
lor.

Visser has scored unexpected suc-
cess with a Nina Simone reissue on
EP, originally recorded in 1957.
Within six weeks of release the EP
has reportedly sold 40,000 copies.

Palo Alto Label Sets Concerts

PALO ALTO, Calif.—For the sec-
ond year in a row the Palo Alto Jazz
label will sponsor a series of eight
free outdoor concerts during the
summer months at the Palo Alto
Square business complex.

The principal concerts shows in
the Concert in the Square series (Fri-
days, 5-7 p.m.) headline Richie
Cole’s Alto Madness (July 30) and
the Full Faith & Credit Big Band,
with Madeline Eastman and Paul
Robertson (May 28, Aug. 20 and

Oct. 1). The Palo Alto Jazz label was
originally founded as a vehicle for
the Full Faith & Credit band and
has since gone on to become a full-
scale independent jazz label market-
ing imports, reissues and original
acts.

The series began May 7 with the
Paul Robertson Quintet. Other
dates: July 9, Larry Vuckovich Trio
and Tee Carson with Mary Stall-
ings; Sept. 10. Bruce Forman Trio
and Madeline Eastman Trio; and
June 18, to be announced.

Herman Heads Aurex Festival

TOKYO—-The Woody Herman
Orchestra will top the bill at the
third Aurex Jazz Festival Aug. 31-
Sept. 5 and covering a total of seven
Japanese cities.

The success of the previous two
Aurex Festivals, held in Tokyo,
Osaka and Yokohama, has encour-
aged the organizers to add four
venues this year at Fukuoka, Sap-
poro, Hiroshima and Nagoya.

Other attractions this fall will be

the Dave Brubeck Quartet, the Jaco
Pastorius big band and the AJF ’82
All-Star Jam featuring such artists as
Tommy Flanagan on piano, Dexter
Gordon on tenor sax, J.J. Johnson
and Kai Winding on trombone and
Clark Terry on trumpet.

Surprisingly, no female vocalists
augment this year’s lineup despite
the success of Nancy Wilson and El-
loise Laws last year.

www.americanradiohistorv.com
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Anthony Taking May Band On Road

LOS ANGELES—Once again, the
big band of Billy May makes a
comeback.

Originally organized in 1951 by
the rotund composer-arranger who
came out of the Charlie Barnet and
Glenn Miller orchestras of the
1940s, the band toured several years
and made scores of records for Capi-
tol under May’s guidance.

Then, in 1955-56, the late tenor
saxophonist took over, even though
the heyday of the ‘big bands was
ended.

Donahue later abandoned the
group and took a steady job in Ne-
vada with a small combo. Singer
Frankie Lester then obtained rights
to May’s fat catalog, renowned for
its “slurping” saxophones and hard-
biting brass.

Bandleader Ray Anthony, in
time, acquired rights to May’s book
and name. Now he has contracted
with Los Angeles saxophonist Pat

Longo—an alumnus of the Harry
James orchestra—to once again reor-
ganize and go out on the road per-
forming May’s 30-year-old book.

There are several “ghost” bands
roaming the nation’s highways.
Larry O’Brien leads the Glenn
Miller orchestra, Buddy Morrow
fronts the Tommy Dorsey unit, Lee
Castle conducts the Jimmy Dorsey
band and Mercer Ellington guides
the Duke Ellington ensemble.

So now there is another, but it’s
not precisely a “ghost” band, for
May lives in Suburban Tarzana and
remains active composing and ar-
ranging for television shows and
motion pictures. He’s amused by the
continued interest in his dance mu-
sic, but wants no part of constant
traveling,

Anthony, meanwhile, maintains
his own dance band for occasional
gigs and recording sessions.

DAVE DEXTER JR.

Billboard "
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THE MUSIC STEPS BEYOND DISCO:

WHERE THE BEAT

lashback to late 1979: “Disco is
dead" is a much-used slogan, as ma-

i e

o o jor-label disco departments fold and
! _ mm therecently-hot New York and Euro-
= pean producers find it impossible to
R sell masters. Disco music itself is

found overly commercialized. but
somehow entirely uncommercial. 1t is widely predicted
and, in some places stated as fact, that new wave and rock
will replace disco in the dance clubs.

In mid-1982, it's both easy and difficult to relate to the
instability and ill morale that characterized the “*crash’ pe-
riod of three years ago. To be sure, there remains a funda-
mental tension between rock'n'roll and disco, but “‘dance
music,”’ the rather jargonistic term coined to put the word
“disco” to rest, now rings truer than ever. In place of an
uneasy coexistence is a true fusion not merely coinciden-
tal, but essential to the music America and the world
dances to. Producers and marketers of dance music all at-
test to the open and experimental atmosphere buoying the
club scene of summer 1982,

The biggest buzz among fans and music people this
summer surrounds the increasing accomplishment of Brit-
ish black and techno-pop artists. Junior Giscombe, who
cracked the U.S. top 30 with the much-acclaimed '‘Mama
Used To Say,” reports that the close-knit London music
community is well aware that *‘we've opened up mindstoa
different sound, texture and feel.”” He continues, ““I didn't
realize the standard | had set’ with his arresting lyrics and
Spectoresque production. “What you hear is a tug-of-war

between (producer) Bob Carter and myself to get ourideas '}I

in. I was aiming for a rock'n'roll track
with r&b overtones.” He adds, per-
ceptively, | don’t hear people In
America fighting, searching for dif-
ferent sounds, different ways of get-
ting there. In England, we had the
disco boom, with all the American
records. Companies wouldn't sign us
if we did records that sounded like
that. So we had to write songs like
‘Mama,’” and Linx's ‘You're Lying’
and Imagination’s ‘lllusion.” We can
get a good groove now (in the stu-
dio), but why not start on the top
with lyrics and work down?"’
Both Chas Jankel and Central

s

fter years of turmoil, disco/dance
record pools are finally beginning to
emerge as a strong and truly viable
force on America's dance music
b, scene. The change, though much-
needed, did not come easy. The his-

3
s &
-

-
s
i
e
-

MUSIC

POOLS SERVICE CLOSER TIES
TO LABEL PROMOTION

By BRIAN CHIN

MEETS THE STREET

3 Line's Linton Beckles call the current
British explosion the culmination of a
local style known as jazz-funk. **You'd
see on car stickers, ‘Jazz-Funk Is
Where It's At,'?"" Jankel recalls. “*But
. you couldn't really dance to it. The
w3 groove wasn't as strong. So groups be-
came more aware of what was happen-

ing in America and interpreting it in

their own way." Beckles adds, “It was

LN like wildfire—in 1978 and 1979, there
were 10 major new groups.” While
forerunners such as Kokomo and AWB
were ‘pop-funk’ groups with cross-
over leanings, “‘We're trying to estab-
lish something from the hearts and
minds of blacks in Englanc, how they

feel about music and life. It's a very recent development:
we're grown up enough to know our own direction. |
wouldn’t call it an ‘invasion,’ it's more a conversion, a link-
up, a worldwide bridging.”” Hence, the philosophical
“Walking Into Sunshine’ came of a *‘spiritual approach to
writing,” and its central metaphor was an intentionally
“‘ambiguous term *o relate to . . . achievement is walking
into sunshine.”” Jankel's “*Questionnaire’” album is also a
rare success: a dance-oriented album that also establishes
a clear, engaging artist persona.

Ironically, the electronic Eurodisco sound, called cold,
anti-human and mechanical three years ago, has become
the rage in dance-rock. Jankel calls the music of New Ro-

(Continued on puge DD-8)

Brian Chiri+is a Bilbcard contributor in New York specializing in
black and dance music, and author of the “"Dance Trax” column.

Soft Cell

By RADCLIFFE JOE

tory of the pools has been scarred by years of infighting,
ego-tripping and in many cases, a lamentably unprofessio-
nal approach to doing business.

The lean years of the dance music business, from 1979
to about mid-1981, have changed this. A gloomy economic
climate, industry overkill, and changing public tastes,
pushed the multi-billion dollar dance music ind astry to the
brink of extinction in this country, and threatened to
sweep away the pools which had been formed to function
as a clearing house for promotional dance records from la-
bels to deejays.

Almost overnight pool operators awoke to the stark re-
alization that there was more, much more to their business
than just one endless song and dance show.
They saw, like the rest of the industry was
seeing, that they would have to tailor their oper-
ations to meet the changing trends or fade into
oblivion like the hula hoop and the steam engine.

In 1979 there were an estimated 125 record pools in the
U.S. servicing close to 10,000 deejays. Today, the number
of pools have been halved, and their member deejays sub-
stantially reduced.

The looming recession of the late 1970s brought the
first grey clouds to the bedazzling silver lining of the disco
industry. All was not well with the economy of the country;
disposable income for entertainment was growing harder
to come by. The public, faced with hard choices, opted to
spend less on the gaudy dance halls of the land (after all,
John Travolta and the ““Saturday Night Fever’ crew had
gone on to other tnings anyway).

(Continued on page DD-7)

Radcliffe Joe is Billbcard's Venues Editor in New York and author
of the Billboard book, This Business Of Disco.
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THE STRENGTH O
THE Fi GROUE

RFC/ATLANTIC

CHANGE
“Sharing Your Love”.. ...

includes single
4 Hard Times”4063

REG MUNDY BAND
GINO SOCCIO

“Face to Face”., ..

includes single
“It’s Alright”....

SUZY Q
“Get On Up And Do It Again”.......

TOMORROW'’S EDITION
yd 5

ATLANTIC

RFC/QUALITY: RFC/PROMOTIONS:
David Christie BB & QBand
T.C. Curtis Duran Duran
Felix & Jarvis The Fleshtones
Front Line Orchestra The Go-Go’s
Herley Johnson Human League
Messiah The Jacksons
Jimmy Ross Chas. Jankel
Karen Silver Grace Jones
Tracy Weber Kraftwerk
Lene Lovich
@uald# Yoko Ono
The Police
Visage

REC
I PROMOTION

RFC Trademark
t RFC Records

THE RFC GROUP, OUR STRENGTH IS THE MUSIC.
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DJs ADVANCE DANCE BY
EXPLORING FORMAT FRONTIERS

_ fthe DJsin New York's Rockpool, Mark
Josephson comments, *‘Their special
brilliance is that they're genuinely
' avant-garde. They're really searching
for new music.” It's a description that
comfortably fits more and more Ameri-
can DJs this year. The evolution of the
music they work with and of the followers that crowd their
dance floors has lit a fire under all of them that has re-
turned vitality and no small amount of controversy to their
circle. DJs are once again certain that they are exploring
new musical territory and advancing their profession in
the booth and at the studio board.

Possibly, it is the avant outside of high-saturation. New
York who are best ac-
quainted with the
ebbs and flows of re-
cent years. Boston DJ
and NEDJA pool head
Cosmo Wyatt sums up
his 10-year career as a
series of changes and
resurgences. ‘‘Fresh
out of Brooklyn" in
1974, his style was
"distinctly underground. | wanted to give (Boston) what
they were missing. About 1975, you heard a ot of new DJs;
most were formerly dancers who wanted to control the ac-
tion. That was a fun period.”

Since then, the most difficult periods were those of mu-
sical confusion: “Things started to slow a bit in 1977; it
needed to get fresh again;’" and in 1979, he heard himself

DISCO

Imagination

criticized. ““They said, ‘Cosmo’'s messing up disco, he's
playing too much funk.’ " But now it's more important,
possibly harder, too, to satisfy the crowd rather than the
professional audience. ' Today's crowds are much more
picky. They want more diversity: if they're at one tempo
too long, they get a little antsy.”

Although the crash of disco and rock takeover did not oc-
cur as observers thought it might, DJs unanimously report
rock and *‘fusion’’ play up significantly. Pool directors also
report regular flow of rock into members' bins. Judy
Weinstein of New York’s For the Record
puts rock at 20% of the

Central Line

Junior Giscombe
pool's intake. ““Radio has a lot to do with it this time
around,” Weinstein believes. ‘‘The local stores are also im-
portant; the DJs go there and hear something. They're
searching for different kinds of music now. In 1977 and
1978, the companies were there for them; the next three
years they were looking for a particular kind of music. Now
{Continued on page DD-9)

k COMING SOON:

,,NEW YORK OFFICE:
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ew from the Importe/12 Group:
TANTRA

The legend grows with “MA-CUM-BA,” the
hot new single from the most acclaimed new
group of the year! A special 12" from the
forthcoming “Tantra II” album, destined to
become a classic!

Produced by Celso Valli and Antonio
Coco for Katmandu Productions. Edited by
Raul A. Rodriguez for Importe/12. (MP-315.)

Importe/12

MIDNIGHT POWERS

“Dance, It's My Life”” power-packed 9:10 vocal on a high-quality
Maxi 33 12" backed with the instrumental version. Produced by Masaharu

Yoshioka for Early Bird Productions. (MP-316.) Imp@ﬂe /]2

A
astic Bertrand

“Stop Ou Encore”, the French street

rap record that's sweeping the cities with
the summer sound of sales! Special 3-cut
Sugarscoop 12". Produced by Lou for

RKM. Mix by Raul A. Rodriguez.
(85-421) ¢

»

RISQUe

New Extended American Versions

of “The Girls Are Back In Town’ and

the new worldwide smash, ““Starlight.””
Produced by Coen Bais and John Tilly.
Extended American Edits by Casey Jones.

MP-317) Importe/12

I t 'Iz Importe/12 Records Division, Sugarscoop, Inc., 600 Third Avenue, New York, NY 10016 U.S.A.
mpor e Telephone 212/687-2318, Telex 421231 (“HRF".) Distributed by:

Stratford Distributors

Caiifornia Connecticut Georgia Maryland
Record Distributors, Inc Aquarius Distributors Tara Distributing The Zamoiski Compary New Hyde Park (516) 352-4200
Los Angeles (213) 737-1682 East Hartford (203) 278-4061 Atlanta (404) 875-8271  Baitimore (301) 644-2200 Import-O-Disc
MUSIC People. Inc , Plainview (516) 694-4545
“ ( p Nu Music Hawaii New York Texa
akland (415) 653-5811 Bridgeport (203) 333-1436  Music Craft of Hawaii MJS Entertainment DOW:beat ST
Colorado , Honolulu (808) 8416219  Long Island City (212) 784-0360 9
. Florida Houston (713) 523-2642
SR ecolne MJS Entertainment lllinois Jin Aecords
Denver (303) 629-1960 o Long Island City (212) 786-7667
nver (303) Miami (305) 592 6085 Vashone Distributing ng lsland Gity (212)

Chicago (312) 486-5854
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DANCEABLE ROCK GENERATES

FIRST BEVY OF CROSSOVER STARS

B hile media pundits shouted loudly the
death of both disco and punk three

-

T
i & =) * years ago, something strange was hap-
d.2 B pening. People were still dancing but
A not just to what had been stereotyped
7 as disco. Punk was being used as a

springboard for all kinds of musical
permutations. Electronic music, reggae, r&b, salsa, funk,
neo-jazz—all now huddling uncomfortably under the ban
ner of ""new music''—shortened the seemingly insur-
mountable distance between "‘disco’ and ‘new wave.
Rock with disco overtones (or is it disco with rock over
tones?) has produced its first bevy of crossover stars with
Prince, Human League, Splitz Enz. the Clash, Soft Cell,
Talking Heads, Adam & the Ants, Blondie. the Go-Go's, the
Tom Tom Club, XTC, the Police, the E-52's, Devo and the
Motels.

The scene has also produced some seeming contradic-
tions. Germany's Kraftwerk getting massive r&b and
dance play for their very European sound. Los Angeles’
new music KROQ-FM plays Junior's “Mama Used To Say’
and Jean Knight's 1971 classic, “*Mr. Big Stuff.” Further

By CARY DARLING

League is going out on a limb and sampling the waters.
But, it's all for the good.’

“l keep getting phone calls from clubs saying they're
changing to new music,'" states Ed Steinberg, head of Soft
Focus Productions which runs the RockAmerica video
pool. “Last year, they were either going to new wave or
country. This year, it's just new wave. Last year, | serviced
12 to 15 ctubs. Now, | have over 100 and expect to double
that in six months.”

The new music scene, in addition to breaking many of
the acts already mentioned, also has a solid core of second
level bands: Duran Duran, Stray Cats, Altered Im-
ages, Bow Wow Wow, Spandau Ballet, Waitresses,
Classix Nouveaux, Icehouse, Missing Persons, Kid
Creole & the Coconuts, ABC, Funkapolitan, Pete
Shelley, Visage, Romeo Void, Ultravox, Depeche

{Continued on page DD-21)
Dary! Hall & John Oates

Club: Tina Weymouth

Tom Tom

left on the dial, inner City Broadcasting's KUTE-FM is giv:
ing exposure to the Thompson Twins, Haircut 100 and A
Flock Of Seagulls. ““New Music," through the discos and
AOR /urban contemporary stations which program it, is

giving exposure to new bands, spurring renewed interest
in 12-inch singles and EPs, and providing crossover mate
rial for more mainstream AOR, r&b and standard disco
outlets.

‘There's a higher percentage of good records coming
out of this scene,” comments Mark Josephson, head of
the New York-based Rockpool, a disca DJ pool for rock-ori
ented DJs. “When the research of the major station shows
this is what people want, this is what they’ll start playing.
They have no musical integrity. For them, the Human

Cary Darling is o Biliboard contributar in Los Angeles specializing in rock
and video, and author of the “'Music Monitor’’ column.
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% Thompson Twins—In The Name Of Love
% Human League—Don’t You Want Me

% Imagination—Just An lllusion

% Tom Tom Club—The Genius Of Love

% Haircut 100—Love Plus One

ALL THESE, AND MANY MORE, WERE AVAILABLE MONTHS
EARLIER AS IMPORT 12" RECORDS, AND ALL WERE IM-
PORTED INTO AMERICA FIRST BY IMPORTANT RECORDS.
AND WHAT IS IMPORTANT UP TO TODAY IN DANCE REC-
ORDS? READ ON . . .

Yazoo—Situation
Imagination—Music And Lights
Culture Club—White Boy
ABC—The Look Of Love

Altered Images—Pinky Blue
(Dancemix)

Haircut 100—Fantastic Day
Soft Cell—Torch

Ray Parker Jr.—The Other
Woman—(remix)
Whispers—Emergency (remix)
Temptations /Rick James—
Standin’ On Top (remix)
Rick James—Dance With Me
Yellow Magic Orchestra—
Technodelic (Ip)
Shakatak—Nightbirds (Ip)

IF YOU OWN A RECORD STORE, YOU NEED THESE REC-
ORDS. TURN YOUR CUSTOMERS ON TO THE NEWEST
BEATS BEFORE THEY'RE RELEASED HERE.

IMPORTANT RECORDS—THE BEST DANCE RECORDS AT
THE LOWEST PRICES WITH THE FASTEST SERVICE!
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At the same time, the record
companies were observing, with
growing concern, a frightening de-
cline in the sales of records. Dance
music records which were never
able to translate their popularity in
the ciubs to sales at the retail shops
were the hardest hit. Compounding
the problem, disco radio (today
known as urban contemporary),
was growing in appeal to the labels.
As one label executive bluntly put it
at the time, “'the pools cannot even
presume to reach the sort of broad
audience that radio can.”

So the edict came down from the
labels to the pools, ‘‘cut your mem-
bership by from 33%% to 50% be-
cause that's the figure by which we
are going to cut your promotional
records."”

Pool operators were in a tizzy. For
the most part they were non-profit
operations; functioning, 1f not
then, on a slender margin of
profit. To cut their memberships by
up to 50% would put many in the
red, and some out of business. The
small pools with from 25 to 50
members were hardest hit. Many,
like desert nomads, faded like spec-
ters. The remaining ones were
forced to bring all their entrepre-
neurial skills into play in their ef-
forts to remain solvent.

Among the pioneers of viable
change in pool operations in this
country is the International Disco
Record Center, based in New York.
The IDRC, once one of the largest
pools in the U.S., saw its member-
ship dwindle from a formidable 300
to about 100 under the chopping
block of the record labels and the
general malaise of the dance music
industry.

However, pool head Eddie Rivera
did not despair. To counter the cuts
and the overall negativism facing
the pools, he embarked on an ex-
pansion plan that took his oper-
ation from being little more than a
clearing house for promotional rec-
ords to an organization that began
working closely with the labels in
promoting their products to whole-
sale and retail outlets, and the pub-
lic in general.

Espousing the theory that if you
can't lick ‘em, join 'em, the IDRC
also moved to work more closely
with such local radio stations as
WKRS-FM and WKTU-FM on a num-
ber of community-oriented projects
that also carried subliminal mes-
sages of music promotions to the
people whom they addressed.
Among these were a street cleaning
crusade in blighted neighborhoods
and a drug eradication campaign in
the schools.

Working closely with city agencies
and participating radio stations and
sound equipment companies, the
IDRC offered to provide free street
concerts to blighted city areas
coordinating and effecting commu-
nity cleanups. This program which
has been running for the past two
summers has been very successful.

Also enjoying success has been
the IDRC's participation in a cily-
sponsored drug education program
aimed at city public schools. Work-
ing with radio station WRKS-FM
and a number of popular dance
music artists, the IDRC has been
promoting, through music and lec-
tures, an anti-drug campaign in the
schools.

One of the IDRC's long-running
programs has been its limousine
tours, which it runs in conjunction
with local radio stations and con-
cert promoters. This project takes
the hottest dance music perform-
ers on chauffeured limousine tours
of the hottest clubs in the city. The
artists appear, shake hands. pro-
mote their records, foster some
goodwill, and even do an occasional

impromptu concert. The program
has been a hit with deejays, club op-
erators, audiences and artists alike.

Recently the IDRC launched an
eight-week training program fcr
deejays from clubs around the city.
The program, aimed at upgrading
the skills and earning power of the
spinners, is being affered free of

The Three

charge, and is concentrating on in-
structing participants in the use
and service of their sound and light
systems, mixing and selection of
music played. and audience psy-
chology.
At the end of the program, which
is being co-sponsored by AST
(Continued on puge DD-9)

That Mean

Words

Success...

1
“Sound

“Unlimited

C’Systems

We make music magic.

« Nightclubs

« Discotheques

« Theatres

« Complete Entertainment

Complexes

» Mobile Sound & Lighting

Systems

Creators of more than three hundred entertain-
ment landmarks worldwide since 1974.

Representing over forty manufacturers of pro-
fessional sound and lighting components, mod-
ular systems, special effects, and complete en-
vironmental packages at cost-effective prices.

For more information, contact us today and get
acquainted with THE company concerned with
your SUCCesS:

MWW americanradiohisto om

Call Mon-Fri 10am-6pm (213) 506-8216 or (213) 877-4915
6315 Laurel Canyon Boulevard ® North Hollywood, California 91606

wbijods pleoqig v

ayvosgg 286l ‘61 INNC



www.americanradiohistory.com

s THE BEAT MEETS THE STREET

A Billboard Spotlight

JUNE 19, 1982, BILLBOARD

® Continued from page DD-2

mantic techno-pop acts Human
League and Spandau Ballet ‘‘a pro-
ducers’ dream. It's very synthetic.
Live, the drummer would have to
play along with a rhythm box. If he
lost time with that, the whole thing
would collapse.”” American ad-
mirers of the style, nevertheless,
are unanimously calling Human
League's ““Don’t You Want Me’ a
pivotal record in the genre. The ac-
ceptability of this and other once-
radical sounds does not escape
American producers.

“You have to be aware of what
people want,” says Arthur Baker,
the producer of recent cuts by Mi-
chelle Wallace, Northend, Ritz and
Glory. His latest hit, *‘Planet Rock,”
by Afrika Bambaataa and Soul
Sonic Force, is a rap based on a
Kraftwerk rhythm, which blasted
off immediately upon release. *‘It
wasn't even a gamble—we knew it
would sell,”” Baker says: 50,000
copies went out the first week, to
blacks, who approached it as a B-
beat; to rock fans of Euro-pop; to

devotees of uptempo European
disco. Baker, who has formed his
own fabels, Streetwise and Party-
time, notes, ‘“‘I'm into synthesizers
right now. The options are limitless.
It cuts costs and gives you more ul-
timate control, but it doesn’t sound
made up. It still has a human feel.”

Eric Matthew's recent produc-
tions, recorded in a studio located
in his own garage, have included
Sinnzmon’s “Thanks to You,” co-
produced by Darryl Payne; Tracy
Weber’s “Sure Shot,” co-produced
by Gary Turnier, and his own "'Gen-
ius Rap,” by Dr. Jekyll and Mr.
Hyde He calls his records ‘‘highly
polished street records. Personally,
| listen to the news for enjoyment
and mix that with the dance music
stations here to get the pulse of the
public. Musically, | have influences
from 1960s pop and the zaniness
of later Beatles albums. | try to
to catch someone who doesn’t nor-
mally buy records: that whole mar-
ket out from the nucleus, who only
buy a record of it's a big hit."” Mat-
thew, too, plays most of his music
alone.

Darryl Payne, Matthew's occa-
sional co-producer, observes a re-
newed interest in percussive elec-
tronic sounds and ‘‘a definite
speeding up of the tempo" cur-
rently. ““Producers are using a lot
more sounds and a lot less instru-
ments: the ‘Forget Me Nots' and
‘Don't Make Me Wait' tracks are
really empty, but there's a sophis-
tication people can get into.”" He
also notes ‘‘a little more sophis-
tication . . . (in that) songs are more
than grooves that pump away.
There are lots of songs with great
messages."”

Indeed, stresses Matthew, “They
key word is emotion. You have to
touch people with experiences.
That's a real record: everyone
should relate to it if the words are
right.” Geraldine Hunt, co-writer
and co-producer (with her son,
Freddie James) of Cheri's club r&b
smash, “Murphy’s Law," agrees
vigorously: “‘| cannot accept sense-
less lyrics. We're living in some
rough times; that's why it's getting
so ‘out there,” and if you don't com-
municate in arecord, it’ll get worse.

Music holds us all; music is a part of
getting a message through.” “Mur-
phy's Law’ struck many, obviously,
as a song for its time: as fortunes
turn politically and socially, Hunt's
lyric regards bad luck and personal
setback with a wry sense of resil-
ience and tolerance. Bert Reid,
whose production of Denroy Mor-
gan's “I'll Do Anything For You"
was one of last year's most ad-
mired, states, “I'm trying to get
back to the sounds | grew up on,
when music was more important to
people, and years later, it could re-
mind you of how you felt and what
you were doing. Now, after a
record’s out, it holds no weight.
People forget them two weeks after
the radio stops playing them. He
calls his new productions on Mor-
gan and his backup group, the
Jamaican Girls ‘‘dangerous . . .
risky things. The songs | concen-
trate on, | want people to remem-
ber for the rest of their lives."”

An undoubtedly crucial develop-
ment in the recent few months has
been the more fluid exchange of
records from disco to rock and
back. For independent labels, espe
cially, the crossover pickup is tang-
ibly felt. 99 Records’ Bill Bahiman

reports that, eight months follow-
ing its successful rock club run, the
EP by the group ESG is currently
selling best in retail outlets catering
to the Hispanic, black, gay or roller
skating fan. Bahlman, who DJs at
Danceteria and the Anvil, calls
ESG’s work “‘a minimalist form of
funk, with simple but fresh bass
lines and percussion . . . it picks up
a crowd. Also, DJs like to work with
basic things so they can improvise
on top.” Now, ironically, New York
radio play based on ciub action is
likely to have more impact on the
record’s sales than the token AOR
play the record got locally.
Similarly, 415 Records’ Christo-
pher Knab credits the “‘immense’”
assistance of DJs and pools in the
heavy sales—70,000 currently—of
Romeo Void's ‘‘Never Say Never”
EP. It was a different sound for
them, more liked by DJs because (it
was) big and fat, more danceable
and more meaty than their first al-
bum.” The company continues to
pursue diverse new wave material,
but this experience moved 415 to
prepare a club mix of an upcoming
Translators release. ‘‘Radio’s still
not such a big deal. When we take
(Continued on page DD-20)
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Sound Systems of New York, the
IDRC will encourage club operators
to hire the newly-trained spinners
by offering special discounts on
new equipment and service con-
tracts.

For The Record, one of the most
prestigious pools in the country,
has been stressing unity and pro-
fessionalism, and through Judith
Weinstein, its president, has been
sponsoring forums that bring to-
gether a broad cross-section of in-
dustry executives in the creation of
an ongoing dialogue aimed at
strengthening the industry in gen-
eral and the pools in particular, and
ensuring their continued viability.

In San Francisco, the originally
non-profit Bay Area Disco Deejays
Assn. (BADDA) has incorporated its
operation under California State
laws, and in the process has shifted
emphasis to a profit-oriented cor-
poration.

According to Nick Lygizos, cur-
rent board member and past presi-
dent of BADDA, the articles of in-
corporation allow the pool to work
closely with participating labels on
the promotion of artists and rec-
ords, produce concerts and work
more closely with area retailers and
radio stations.

Under the new charter, the pool
will also seek to expand its member-
ship from its current 75 to 100 dee-
jays. This is in response to a resur-
gence in dance music in smaller
California towns such as San Jose
and Sacramento.

In Los Angeles, the Southern Cal-
ifornia Disco Deejays Assn.
(SCDDA) has trimmed its member-
ship down to 100 from its original

150, and president A.J. Miller says:
“We've tightened our belt and our
efforts at reorganization are work-
ing."”

Referring to the treacherous pe-
riod of the late 1970s, when the
whole dance music industry
seemed in danger of annihilation,
Miller says. ““We feel the worst is
over. We are still having some diffi-
culty convincing record label execu-
tives that we are working for and
not against them. However, our
members are once more receiving a
steady stream of album product,
and retail support and a top 40
chart are helping.”

In Atlanta, the Dixie Dance Kings
Record Pool, considered to be
among the most progressive in the
country, has instituted a comput-
erized system of running its oper-
ation.

According to Dan Miller, presi-
dent of the Dixie Dance Kings, the
computer, believed to be the only
one of its kind designed exclusively
for use in a record pool, can track
the operation’s 100 members and
ensure that they provide feedback
critical to the record companies.

The computer is also used to
store permanent data on pool
members, participating record
companies, radio stations and
record stores. The system will also
be adapted to other pool-related
functions including tracking for ra-
dio stations, retailing and promo-
tions, and other areas into which
the pool is gradually expanding.

A relatively new aspect of the pool
concept is the rock-oriented pool.
This spinoff of the original disco
pool came into being as dance mu-
sic tastes began shifting away from
conventional disco in the late
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1970s. There are two such organi-
zations in the country: the Rockpool
in New York, headed by Mark Jo-
sephson and Danny Heaps, and the
Western Assn. of Rock Deejays
(WARD) in San Francisco, headed
by Alan Robinson. Like the disco
pools, both these organizations are
also gearing to meet changing in-
dustry trends.

Since its inception, Rockpool's
orientation has been to ‘‘new
wave'' music, and its bi-weekly
newsletter serves as a street-level
barometer of the fortunes of non-
AOR rock music.

The pool also works closely with
conventional disco pools around
the country, servicing them with its
newsletter and trying to influence
their attitudes to changing dance
music trends.

In addition to servicing club and
progressive deejays, Rockpool also
services 50 radio stations. Origi-
nally this was an all-college net-
work, but a growing number of
commercial stations is being
added.

Another new unique, and viable
spinoff of the conventional disco
pool is the video pool. Spawned to
keep pace with the growing interest
and usage of video in clubs, this
area is led by a company called
RockAmerica Video headed by Ed
Steinberg.

At present, RockAmerica services
an estimated 60 clubs nationwide,
and according to Steinberg, record
stores, colleges and even record
companies are on the pool's mail-
ing list.

The company is serviced with
video clips of both new and estab-
lished artists from a wide range of
labels including Columbia, Epic,
Motown, and record company offi-
cials have asserted their satisfac-
tion with the way the operation is
run, and the benefits they derive
from it.

One area that particularly im-
presses the labels is RockAmerica's
tracking system through which
Steinberg contacts subscribers for
a progress report on a given act.

According to Susan Blond, vice
president of press and public infor-
mation for Epic/Portrait and Asso-
ciated labels, her company's mar-
keting departments can use
RockAmerica's feedback informa-
tion to formulate strategies for their
acts.

One of the newest and most am-
bitious pools to emerge on the
dance music scene is Power, an or-
ganizaiton based in New York, and
headed by record producer and
disco pioneer Doug Riddick. The or-
ganization incorporates a pool, a
record retail outlet, a club, a pro-
duction company and a promo-
tional wing. The pool is also closely
associated with a club design and
constuction company.

According to Riddick, the pool’s
production company will produce
and re-mix dance oriented records
for the industry. These, as well as
danceable records from other
sources will be sold to both deejays
and the general public through the
pool’s record retail facility.

Power's promotion facility will
help promote and market new
dance music releases through radio
and retail outlets.

The pool is geared to a minority
membership, and according to Rid-
dick, it still strives to provide sub-
scribers with retirement benefits,
insurance policies, and special
training seminars geared to improv-
ing performance skills at all levels
of the business.

Says Riddick, “What we are try-
ing to prove is that the record pool
in today's changing social and eco-
nomic climate can be structured to
function as a viable business en-

tity.” Billboard

www americanradiohistorv com

DISCO

MUSIC

FORMAT FRONTIERS

® Continued from page DD-4
they're really picking from a variety
of music, like they did in the early
'70s. ‘Go Bang' is almost progres-
sive jazz.”

Bronx-based $.U.R.E. record pool
president Bobhy Davis estimates
rock input at an even higher 30 to
40%, serviced ta approximately half
the pool's members who play 30 to
50% rock. The DJs, Davis remarks,
are on the spot decause of a highly
aware fan. “*They hear new, differ-
ent things on the radio. DJs have to
be just as good; people know a good
mix. And they have to look for
something that's not on the radio
so they can program it first.”” He
has also found that the crowd em-
bracing rock most is the Latin clien-
tele. One possible reason: ““‘Music is
seasonal. In the winter the tempo is

slower. Later in the spring, the mu-
sic is up there; people want to
dance harder."

Rockpool's Josephson outlines a
converse situation for the rock DJ.
""In 1979, the pedal we (Josephson
and Danny Heaps, now a Geffen
a&r person) pushed most often was
that you could play both black and
white music. There's been an in-
credible crossover in the Manhat-
tan area,” to the point where 11 out
of the pool's top 30 recently were
black-oriented, though most artists
were white. “That's not as strong
nationally, but the penetration is in-
creasing. It's the dominant trend of
the past two years.”

Incidentally, the art of mixing is
also becoming more important to
rock DJs. Three years ago, Joseph-

(Continued on page DD-18)
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GROOVE MERCHANTS BALANCE
BEAT AND BOTTOM LINE

-~ EW YORK, FRIDAY AFTERNOON: The

’@%? " '?’J& W exterior of Downtown Records, located

Lo e &" in the middie of New York's judicial dis-
i § = i i v trict, sports a large graphic of a cam-
‘_‘x% L LR e era, and two window signs say: “‘In-
= stant Passport Pictures” and "7 Hour

Film Developing.”” A few record covers
are hung in the window, but the real clue to the store is
buzzing out of a street speaker. What's thumping out of it
are records so new that relatively few stores are even
stocking them—yet.

Downtown owner Frank Ramos, a 10-year retail veteran,
opened the store on December 9, 1980. Ramos and his
crew, Cisco Ramos, Joey Gomez, and two others, Glen and
“Flea,"” have built a steady clientele of about 35% DJs and
the remainder local employees.

The back counter at Downtown is raised as if it werea DJ
booth, and a large banner. “IMPORTS,"” hangs above. A
customer asks for ““Just An lllusion’ by Imagination.

‘Sorry.”" Joey Gomez answers. “"We're out. We had 140
copies last week, but they're gone.”

All the while, he shuffles records on and off the turn-
table, picking records off the pegboard wall for a knot of
t-shirted and suit-jacketed customers around the counter.
On the following Friday. the new buzz records are a B-side
by Yazoo. on the Mute label from Britain, which sells out in
an afternoon, and Patrick Booth's “‘Dance All Night”” on
Streetwave. Gomez puts on the latter record and heads
nod. He passes out four copies immediately.

The facade of Rock and Soul Electronics is equally unas-
suming: one passes luggage, cameras and stereo equip-
ment on the way in to the record department. But Rock
and Soul is a real landmark, and Friday afternoons look
and sound like peak hour at a crowded club. What's sell-
ing? “Planet Rock' and ““Thanks to You," according to An-
thony Lago. who reports store sales to the trades and buys
tor the store along with Robert Busnach and owner Shirley
Bechor.

A Blllboard Spotlight

When her store opened in 1975, Bechor did the Disco-
mat two doors away one better by underselling them by 10
to 50 cents. The working class customers who throng the
area (near Macy's and Madison Square Garden) got ac-
quainted and continued to jam the store every day after
work.

Still, according to Busnach, manag-
ing the store would be much easier if
record companies communicated
more at the retail level. A constant
source of frustration is buyer—
and store—confusion over
whether, and in which format,
special long versions of popular
records will be released. He rat-
tles off records that are often
called for as 12-inch singles
and not really performing in
album format: Booker T.'s
“Don’t Stop Your Love;”

D' Train's “Keep On;"
and Shalamar’s A Night
To Remember' are top
requests, while both the
Human League and
Imagination imports
are sold out.

It's doubly hard to deal in im-
ports ports because if a record 1s
signed and released domestically
with no warning, the store may be
stu k with expensive, non-retur-
nable foreign pressings. But the
wide, often cross-market appeal
of foreign music augurs well for business, as its combined
appeal makes for strong sales.

Evelyn King

[P D

More than any one person, Downstairs Records may be
the granddaddy of disco. It's still a key DJ stop eight years

after its sales report appeared in Billboard's original cov-
erage of the clubs. John Kulish, Jr.. co-owner with Nick
deKrechewo, is still enthusiastic: *‘| swear by dance music.
It's always changing. doing new things.”

The store's identification with DJs and club cognoseenti
began as a result of its well-established oldies business,
based in a downstairs subway arcade. The disco obscu-
rities of 1673 and 1974 were never obscure at Downstairs:

{Continued on page DD-23)

Cheri

Grace Jones

JUNE 19, 1982, BILLBOARD

I

Meteor’'s complete line consists of:

Call or write now for a copy of our new Summer ‘82 price list
which features 215 line items exclusively for disco applications.

M2 T2Y

Meteor Light and Sound Company

8000 Madison Pike
Telephone 205/772-9626. Telex 782401

31 Lighting Controllers
19 Light Systems and Displays
24 Spotlights and Pinspots
11 Helicopters and Scanners
18 Strobes
2 Projection Systems
18 Effects and Attachments
12 Disco Mixers and Amplifiers
8 Disco Mobile Systems
17 Mirror Balls and Motors

et

IR

Madison, Alabama 35758

SIIFF RECORDS - LONDONNEW YORK - HOME OF THE WIS

S_Liff TEES 12-11 (4.98)
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BARRY WHITE “ECSTASY” #1
LOVE UNLIMITED ORCHESTRA “MY SWEET SUMMER SUITE" #1
C.J. &CO. “DEVIL'S GUN” o
EDWIN STARR “CONTACT" B #
CERRONE “SUPERNATURE " #1
_PATRICK HERNANDEZ - “BORN TO BE ALIVE" "
GLORIA GAYNOR "] WILL SURVIVE” #o
PEACHES & HERB “SHAKE YOUR GROOVE THING" #1
JACKIE MOORE “THIS TIME BABY" 41
CARRIE LUCAS “DANCE WITH YOU" - - #1
_ MIKE THEODORE “HIGH ON MAD MOUNTAIN" - #o
_ SATURDAY NIGHT BAND “COME ON DANCE, DANCE" o
~ MUSIQUE “PUSH PUSH IN THE BUSH"' #1
DESTINATION } “ONE MORE MINUTE" 1
DYNASTY “I'VE JUST BEGUN TOLOVE YOU" - o
ISAAC HAYES “DON'T LET GO” #1
BLONDIE B “CALL ME" B #
_ ALICIA BRIDGES I LOVE THE NIGHT LIFE" o "o
~ PATRICE RUSHEN ~ 'NEVERGONNAGIVE YOU UP" #1
STACEY LATISAW - “DYNAMITE” - #1
~ MADLEEN KANE - ~ YOUCAN' #1

THE LIST GOESON &ON & ON. ..
DON’T TAKE CHANCES WITH AN ARTIST’S CAREER.
CALL THE COMPANY WITH YEARS OF EXPERIENCE IN PROMOTING DANCE PRODUCT

www americanradiohistorvy com
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Great mixers for every party! On Epic, Portrait,” Blue Sky, Chycago International, Pavillion and T-Neck Records and Tapes. |

o’ @oie “Porran Bems are trademarks of CBS Inc - Rlue Skv Records. Chvcaeo Intarnational Remarria Pavillion Recerrs and T-Meck Racords are disiributed by GRS Recards.  * Rine <2 irademark o Rl Skv Recorte In ® 1GR7 MRS In:
www americanradiohistorv com


www.americanradiohistory.com

<
-

DD-

A Billboard Spotlight
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DANCE/DISCO EQUIPMENT SHOWCASE

The following is a list of service and supply companies of dance/
disco equi Abbreviations identifying pany i

at the end of each listing, where supplied, are (M) Manufac-
turer; (1) Importer; (W) Wholesaler; and (P) Package Designer/
Installer.

A

A A L (AMERICAN ACOUSTICS LABS), 629 W Cermak Rd . Chi

cago. IIl. 60616-1897. Tel (312) 243-1310 VP Loyd L lvey,

Sales Mar, James E Straus. (M)

A R SYSTEMS DESIGN INC., 9477 Greenback Ln.. Falsom, Calif
95630. Tel. (916) 988 855! Pres. Robert J Bird; Sales Mgr
Mark E. Engebretson. (M)

A K G ACOUSTICS INC., 77 Selleck St., Stamford, Conn. 06902.
Tel: (203) 348-2121. VP: S. Richard Ravich, Sales Mgr - Peter
wellikoff. (I)

A-L:S INDS. INC., 1942 W. Artesia Bivd , Torrance, Cairf 90504,
Tel (213) 532.9262.

AS T SOUND, 11 Ave of the Americas, New York. N.Y. 10013.
Tel: (212) 925-8149. Pres. Richard Grobarcik; Sales Mgr.
Michael Kramer (M. W, P)

A TS CORP., PO Box 606, Avon, Mass. 02322. Tel: (617) 583
4000 Pres.: Rick Mansur; Sales Mgr : Steve Baker

AV C SYSTEMS INC., 1517 E. Lake St. Minneapolis, Minn
55407. Tel: (612) 729-8305

ACCURATE SQUND CO., 3515 Ediscn Way, Menlo Park, Calif.
94025 Tel' (415) 365 2843.

ACCUSOUND, 180 Midway Rd, Decatur, Ga. 30030 Tel (404)
371-0744.

ACOUSTIC CONTROL CORP., 7949 Woodiey, Van Nuys, Calif
91406. Tel: (213) 997-6631

ACUTEX INT'L INC., 10890 Lee Hwy . Fairfax, va. 22030 Tel:
(703) 273 7500. TWX: (710) 833 0363. Pres.” Ken K. Kan
zler, Nat'l Sales Mgr.. Al Dawis.

ADCOM, 9 Jules Ln., New Brunswick, N J 08301 Tel' (201) 828-
8530 Pres. Newton Chanin; Sales Mgr Robert Ain. (M, 1)

ADVANCED LIGHT & SOUND INC., 1348 Motor Circle, Dallas,
Tex. 75207. Tel: (214) 631-3111 Pres Mike Lewis; Sales
Mgr. John Brous. (M, W, P)

ADVENT CORP., 345 Heritage. Portsmouth, N.H. 03801 Tel:
(603) 431 1840 Telex 931479 Pres: A Trustman; Sales
Mgr.. T. Frel

AKAI AMERICA LTD., 800 W Artesia Blvd, Compton. Calif
90220. Tel. (213) 537 3880. VP C.E Phillips, Adv. Mgr. Rab-
ert G. Cuskley Ir.

ALEMBIC INC,, 45 Foley St, Santa Rosa, Calif. 95401. Tel- (707)
523-2611.

ALIBI INC., 1667 S, Isabella Rd., Mount Pleasant, Mich. 48858.
Tek: (517) 772-2931.

The Music Mixer That’ll Make You

//
-~

-
-

—
—

~~Dance for Joy from UREI

The experts who design and install discos know UREI's superb signal processing
equipment and power amplifiers. When they determined an industry wide need for a
full featured and reliable mixer/preamplifier, they came to UREI with their needs.
Based on those needs, we've developed an all new mixer/preamplifier that will make
you want to dance for joy!

The UREI Model 1620 is designed for operator convenience with all controls laid
out in a familiar and logical pattern. The 1620 can be either rack mounted or custom
mounted in your own console. Inputs have been planned for outstanding flexibility. All
mix controls are smooth, reliable conductive plastic pots. There are two mix controls
dedicated to stereo phono inputs. Three additional controls are switchable to any of
five stereo line inputs and stereo phonos or mics with optional input modules. A sixth
control is for mic and 1s also switchable to any of the five line inputs. With this
flexibility, the 1620 is ideal for discos, clubs, background music systems with paging or
even small broadcast studios.

Separate output controls are provided for the house and booth. Independent bass
and treble controls are furnished for left and right channels. The headphones have their
own level control, input selector and cue/program switch.

The UREI 1620 features true transformer coupled, balanced outputs capable of +24
dBm into 600 ohms. Ground problems are effectively eliminated even when feeding
single-ended power amplifiers located some distance from the mixer. Three tape
outputs let you record multiple copies of your program and an effects loop is available
for signal processing. An isolated mono output is also provided to drive light
controllers.

The 1620 is built to give you reliable service night after night. The same kind of
quality that has made UREI a studio standard for years. Once you've seen all the
flexibility the 1620 offers and the operator convenience it provides, you’ll never want to
“make do” with any other mixer/preamplifier.

To get your hands on a UREI 1620 (and the complete line of UREI signal processors
and amplifiers) see any authorized UREI dealer, or for more information call or write

UREIL o
@ED From One Pro to Another

United Recording Electronics Industries

8460 San Fernando Road, Sun Valley, California 91352
Worldwide: Gotham Export Corporation, New York
Canada: Gould Marketing, Montreal

www.americanradiohistorv.com

ALLEN & HEATH BREMELL USA LTD., 652 Glenbrook Rd., Stam
ford, Conn. 06906. Tel. (203) 964-1488 Pres.: Neil Hauser;
Sales Mgr.: Chuck Augustowski. (M, I)

ALLISON ACOUSTICS INC., 7 Tech Circle. Natick. Mass. 01760.
Tel: (617) 237-2670. Telex. 948448.

ALTEC CORP., ALTEC-LANSING SOUND PRODS. DIV., 1515 S.
Manchester Ave., Anaheim, Calhf. 92803. Tel (714) 774
2900. Telex: 655415, Pres.: W. F. Fowler: VP Consumer Sales’
Gary Rilling
Branch: Oklahoma City, Okla., 10500 W. Reno Ave. Zip
73126. Tel: (405) 354-5311 Plant Mgr.: Jack Slentz.

ALTMAN STAGE LIGHTING, 57 Alexander, Yonkers. N Y, 10701
Tel: (914) 476.7987.

AMBASSADOR ENTS. INC., 4609 E. Princess Anne Rd., Norfolk,
Va. 23502. Tel- (804) 855-3085. TWX: (710) 881-1230.
AMERICAN LASER CORP., 1832 S. 3850 West, Salt Lake City,

Utah 84403 Tel (801) 972-1311.

AMPEX CORP., 401 Broadway, Redwood City, Calif. 94663. Tel"
(415) 367-2901. Pres: AH. Hausman; Sales Mgr- W Scul-
hon. (M)

AMPHION SOUND & LIGHTING, 6103 Aletha, Houston, Tex
77081. Tel (713) 774-6030.

AMPRO/SCULLY, 2693 Phiimont Ave . Huntingdon Valley, Pa.
19006. Tel. (215) 947 7000.

ANIMATED DISPLAY CREATORS INC., 450 NW 71, Miamy, Fla.
33150. Tel (305) 757 5778 Pres Van A Olkon; Sales Mgr
1. Adnan. (M)

ANTECH LABS INC., 8144 Big Bead. St. Lows, Mo 63119. Tel
(314) 962-5656.

PAT APPLESON STUDIOS INC., 1000 NW 159 Dr, Miami, Fia
33169 Tel (309) 625-4435. Pres  Pat Applesan. Sales Mgr
Rich Rudner. (M, W, P)

SAM ASH MUSIC CORP., 124 Fulton Ave. Hempstead. NY
11500. Tel (212) 347 7757 Pres & Sales Mgr Jerry Ash,
Exec. VP & Adv Mgr. Paut Ash

ASHLY AUDIO, 100 fernwood Ave . Rachester, NY 14621 Tel:
(716) 544-5191 Pres. Bill Thompson, Sales Mgr  Gregory
Green (M)

ASTATIC CORP., Harbor & Jackson Sts., Conneaut. Ohio 44030.
Tet (216) 593-1111 Pres.- Michael Chait; Audio & Dist'r Div
Mgr Lee Hemonen.

ASTRAL VISION COMMUNICATIONS INC., 8949 Sunset Bivd,
Suite 201. Los Angeles, Cahf 90069. Tel (213) 275-3088

ATART INC., 1265 Borregas Ave , Sunnyvale, Calif. 94086 Tel
(408) 745-2000.

ATLANTIC STAGE EQUIP., 1326 Central Ave . Charlotte NC
28205 Tel (704) 3751438 Pres. James H. Joyner, Sales
Mgrs  Rick Hutchins, Pete Raby (P)

AUDIO & DESIGN (Audio & Oesign Rec'g inc ), PO Box 786, Bre
merton, Wash 98310 Tel (206) 275-5009, WATS (800)
426-6170 Pres. Michael ) Beville, Sales Mgr Nigel Bran.
well (M1, W)

AUDIO DYNAMICS CORP. (ADC), Pickelt District Rd, New Mil
ford, Conn 06776. Tel- (203) 355-2671

AUDIO INNOYATIONS, 164 Belle Terre Dr, La Place. La 70068
Tel. (504) 652 2079

AUDIO INNOVATORS INC., 216 Bivd of the Allies. Pittsburgh.
Pa 15222 Tel (412) 4716220

AUDIO INT'L INC., PO Box 477, Monticeilo Rd., Albany, Ky
42602 Tel: (606) 387 6656

AUDIO LITE CORP. INC., 701 Graham, Empona, Kan 66801 Tel-
(316) 342 3345 Pres Terry W Maxfield (M, P)

AUDIO RESEARCH CORP., 6801 Shingle Creek Phkwy. Min-
neapohs. Minn 55430 Tel (612) 566-7570 Pres - William
Johnson

AUDIO TECHMICAL SERVS. LTD., 239 Mui St NE. Vienna, Va
22180. Tel' (703) 938 5115

AUDIO TECHNOLOGY, 1169 Tower R4 Schaumburg, ill 60195
Tel (312) 885 0066 Pres & Adv Mgr J B Hildebrant; Sales
Mgr : Bill Gnffis

AUDIO UNLIMITED OF NORTH AMERICA INC., |1 Battleground
Caurt. Greensbora. N C 27408 Tel: (919) 274 4682

AUDIOARTS ENG'G (div. of Wheatstone Corp.), 5 Collins Rd .
Bethany. Conn 06525 Tel (203) 393 0887 Pres & Sales
Mgr.: Gary Snow. (M)

AUDIO-TECHNICA US INC., 1221 Commerce Dr. Stow. Ohio
44224 Tel (216) 686-2600 Pres Jon R Kelly, Safes Mgr
Charles E. Winkler. (M)

AUDIOTRONICS INC., 3750 Otd Getwell Rd. Memphis, Tenn
38118 Tel (301) 362 1350

AUDIO-VIDEO DESIGNS, 4904 S Staples, Carpus Chnsti. Tex
78404. Tel- (512) 992 3201

AURATONE CORP., PO Box 698. Coronado. Calif 92118 Tei:
(714) 297-2820

AVIO CORP., 10 Tripps Ln. East Providence, R1 02914 Tel
(401) 438-5400.

AXCENT LIGHTING & SOUND, 34 Chatham Terr . Yonkers. N Y
10710 Ter (914) 963 5590 Pres Chuck Fazaino Sales
Mg Anthony Maffucci (M, W, P)

B GW SYSTEMS, 13130 S Yukon Ave , Hawthorne, Calit 90250
Tel (213)973 8090 Pres. Brian Wachner, Sales Mgr. Irwin
Laskey, (M, 1)

B M L ELECTRONICS INC., 5307 N Ravenswood, Chicago, 1N
60640. Tet. (312) 2717755

BS R (USA) LTD., Rt. 303 Blauvelt, NY 10913, Tel (914) 358

BANG & OLUFSEN OF AMERICA INC., 515 Busse Rd . Elk Grove
Village, lIl 60007 Tel (312) 640-0660.

BAY STAGE LIGHTING CO. INC., 310'S MacDilt Ave , Tampa, Fla
33609. Tel' (813) 876 5361

BELL & HOWELL CO., Audio Visua) Sales Div.. 7100 McCormick.
Lincolnwood, 11l 60645. Tel: (312) 673 3300

BESTEK THEATRICAL PROD'NS LTD., 92 Field St., West Babylon.
NY 11704 Tel: (516) 293-9010
Branch: East Meadow, M.Y., 386 Newbridge Ave Tel (516)
794-3953

BEXLEY ART THEATRE & VIDEO, PO Box 09639. 2484 E Main
St.. Columbus, Ohio 43209 Tel (614) 235-2342 Sales Mgr
Demis R Young. (W)

BEYER DYNAMIC INC., 5 05 Burns Ave . Hicksville, N.Y 11801
Tel (516) 935-8000 Gen Mgr Paul Murphy: Sales Mgr
Tom Bensen (M)

BIG DUDES MUSIC CITY, 3817 Broadway. Kansas City. Mo
64111 Tei. (816) 931 4638

BIAMP SYSTEMS INC., 11000 SW 11 Ave, Beaverton Ore
97075 Tel (503) 641 6767 Pres & Sales Mgr Conrad E
Sundholm. (M}

BLACKSTONE AUDIO-VISUAL, 2100 Kramer Ln, Austin. Tex
78758 Tel: (512) 8355300 Pres Lowell R Fowler; Sales
Mgr Richard Belhveau (M, W, P)

BOGEN DIV./LEAR SIEGLER INC., Box 500, Paramus, N ) 07652
Tel (201) 343 5700 Pres John H Ochtera, Sales Dir Ed
ward P Draney (M)

BOSE CORP., 100 The Mountain Rd . Framingham, Mass 01701
Tel (617) 879 7330. Pres: Dr A G. Bose, Sales Mgr - Paul
Olean (M)

BOWLING ENTS. INC., 104 S Main St Fond du Lac. Wis 54935
Tel' (414) 923 2351

BOZAK INC., 587 Connecticut Ave . Norwalk, Conn. 06854. Tel
(203) 838-6521.

BROADCAST ELECTROMICS INC., 4100 N 24 St. Quincy, lll.
62301 Tel: (217) 224 9600

BUHL INC., 84 Wagaraw Rd., Hawthorne, N.J 07506 Tel. (201}
423 2800

CHARLES BURKE INT'L, 329 Wetherly Dr . Beverly Hills, Cahf
90211 Tet (213) 550-1100

C

CC I ELECTRONIC CONTROL INC., 141 Fifth Ave . New York, N Y
10010. Tel (212) 473-0515

C G M INDS., 13794 Westheimer, Houston, Tex 77082. Tel:
(713) 4960380 Pres. Guy Michet (M, W)

C S PROD'NS, 8950 Lamon, Skokie. lIt. 60077 Tel: (312) 674-
5359. Pres. & Sales Mgr . Carey S. Weiman (M, W, P)
CALIFONE INT'L iNC., 5922 Bowcroft St, Los Angeles, Calt

90016.Tel (213)870-9631. Cable- CALINTL. Telex. 664313
CAPRON LIGHTING & SOUND CO. INC., 278 West St., Needham,
Mass 02194. Tel' (617) 444-8850. Pres. James L. Warwick;
Sales Mgr.. Frank Bossto. (M. P)
CARVIN MFG. CO., 1155 Industrial Ave., Escondido, Cahf. 92025
Tel: (714) 747-1710
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CELESTION INDUSTRIES INC., PO Box 521 Holliston Mass Peter Liberatos (M W P) G L I/INTEGRATED SOUND SYSTEMS INC., 23 50 Northern 10014 Tel {212) 741 7411 Pres Stephen f Temmer VP g
01746 Tel (617) 4296705 VP Mktg Robert E Shapiio F FIDELITONE CONSUMER PRODS., 4€ 23 Crane St Long Island Blvd Long Island Cily MY 11101 Tel (212) 729 8400 Russell 0 Famm (1) o
Sales Mgr Wiliam G McGrane (M 1) Gty NY 11101 Tel 212) 392 6442 Telex 736047 Pres  Marvin Fiaks, Gev Mpr Norm Weiland Sales Mgr D. GOTTLIEB & €O., 165W Lake St Nrthfake 1l 60164 Tel *,

CERWIN-VEGA INC., 12250 Montague St Arleta Calif 91331 FRAZIER LOUDSPEAKERS, 1930 Vailey View .n Dallas Tex Paul Friedman (M) (312) 562 1413 o
Tel (213) 896 0777 TWx (310) 496 1589 F & G LIGHTING & SOUMD, 100/ N Cunnuingham Ave Urbana 75234 Tel (214) 241 3441 Pres Jack frazier Sales Mgr GALAXY STAGE LIGHTING, 5471 Santa Monica Blvd  Hollvwood . N Bl [V (0G0

cm}c %ROADC&SUTE,GROUP' 1110 Mark Ave . Carpinteria Calt !xleesls‘o; IPe\ ‘(g‘ll }L:}?(BWQGPS)G Pres Mihael Frederick FUT&dAdNCS’(a)rL‘I(;HJ(T':C I . Gc;m 90029 ] (213) 454 9283 , GRADO (L;m’ '135"53%4Sfef”‘l"o;;h g | .

93613 Tel (805) 684 /686 Telex 658461 a i Paul Ellison R . 30 Rich St Gieenbrae Calit Tel J. GAUDIO €O., 3080 S Fece-al Blud , Denver Colo 80236 lel

CETEC GAUSS, 9130 Glenoaks Blvd Sun Valley Calf 91352 F M PROD'NS, 1275 Mrmesota St San Francisco, Cahi 94107 (415)927 1225 Pres him Furman Sales Mg Diane Poole (303) 762 0594 Rosahnd i eger (M)

Tel (213) 879 1900 Pres WM Fup Sales Mgr Bob Tay Tel (415) 647 5600 Pres  Thomas Mendenhall Sales Mgr (M W) GEM SOUND CORP., 1225 Broadway Rm 505 New York. N'Y GRAEBAR PROD'NS INC., 920 Broadway New York N Y 10010
or (M) larty Hitchcock (M P) 10001 Tel (212) 689 €216 Tel (212) 4775595 Pres Barry Lederer (M. P)

CHAMPION LIGHTING CO. INC., 450 W 28 St Hialeah fla F'S A CUSTOM 3OUNB, 8148 Henry Ave  Philadeiphia Pa GEMINI SPEAKER SYSTEMS CORP., 1221 38 St Brooklyn N Y GREAT AMERICAN MARKET, 21133 Costanso Woodland Hills
33010 Tel (309) 8854781 19128 Tel (2'5) 182 9044 Pres & Sales Mars Frank Ses G 11218 Tel (212) 8516100 Pres lsaac Cabasso Sales Caht 91364 Tel (213) 883 8162 TWX (910) 494 1233

CHIC LIGHTING CORP., 1550 Wantagh Ave Wantagh NY Uto Steve Dash (W P) Mgrs  Alan Cabasso lo2y Setton (M 1) GREMLIN INDS,, 8301 Aero D1 San Diego Calt 92123 Tel
11793 Tel (516) 826 3320 Fll.gz:gg;% I;iﬁ Pa;ﬂ u)urFI iﬂ\lssddle NI 07642B Tel (201) G B L INC., 6347 Warren Dr Norcross Ga 33071 Tel (404) GENERAL AUDIO, 313 S Cengress Austin Tex 78704 Tel (714) 277 8700 TWX (310} 33" 1621

CINEMA CONCEPTS INC., Berlin Tnpk Newinglon Conn 06111 res Jaries Falk. Sales Mgr Linda Bialous (M 447 1548 (512) 477 1122 ) g
Tel (203) 657 1251 WP 6 C ELECTRONICS, 400 S Wyman St. Rackiord Il 61101 Tel GOLDEN TAPES, 335 Foothic Rd Beverly Hills. Cahi 90210 G"?EE," (LZ']G;"&QE oc*.?é'a 0 B &R0 ¥ (s Bl N

CITY LIGHTS INC., 1232 Ninth St NW, Washington D £ 20001 FARRALANE ENTS. INC, 66 Commerce Di Farmingdale N Y (815) 968 9661 Cable GCELECT Telex 257318 Pres Tel (213) 550 0659 T
Tel (202) 289 1090 Pres Neil Fleitell, Sales Mgr Bill Bur 11735 Tel (5i6) 752 9824 Pres Gene Farrell Sales Mgr Wayne Timpe Sales Mgt Owen Jackson GOTHAM AUDID CORP., 71L Washington St, New York NY {C ontinted on puge 1)1)-/())
dette (W, P)

COLECO INDS. INC., 945 Asylum Ave Hartford Conn 06105
Tel (203) 278 1802 Pres Arnold C Greenherg Sales Mgr
Marvin Berger (M)

COLORTRAN INC., 1015 Chestnut St Burbank, Calit 91506
Tel (213) 843 1200 Pres Kenneth Boyda. Sales Mgr  Mar
o0 M Rimmer (M)

COMMUNITY LIGHT & SOUND, 5/01 Grays Ave Philadriphia
Pa 19143 Tel (215 727 0300 Pres Bruce Howze Sales
Mgr Thomas C Walter (M)

COMTECH CO. INC., 28 Dunlop Rd Huntington NY 11743 Tel
(516) 6735440 Pres BA Binder Sales Mgt D
Rosenburg (M P)

CONCERT LIGHTING CO., 175 Freight St Waterbury  Conn
06702 Tel (203)573 1517 r >

CREATIVE FLOORS INC., 82 Washington St Bioomfreld NJ e e @
07003 Tel (201) 748 2/56 Pres G Fernicola Sales Mpr 1"’-’:"‘% COMMNG HRY 21 =
Jerry fernicola (W P II'L' DWMA SALUTES oS o

CREATIVE STAGE LIGHTING CO. INC., PO Box 51 Rt 28 N, \\‘ ‘ -. L0 YEARS OF DS S
Johnsburg NY 12843 Pres George B Studnicky il Sales FSRSSTN =
Mgr Robert | Munley (W P) “ Q.

CROSSROADS AUDIO INC., 4535 Mckinney Ave Dallas Tex \“ w
15205 Tel (214) 528 0A00 "\I S

CROWN INDS. INC., 338 Giove St Newark NJ 07103 Tel RE P ORNRTYTY =
(201) 371 1700 Pres William Loebner Sales Mpr David '_" a
fFrank (M) o

CROWN INT'LINC., 1718 W Mishawaka Rd Elkhart Ind 46517 B _ -
Tel (219) 294 %571 Pres Max W Scholfield Sales Mg ‘“d“’“«'w Jypdaate
James S Beattie (M)

CUSTOM AUDIO, 728 S Pineapple Ave Sarasota fla 3357/

Tel (813) 365 4066

CUSTOM DESIGNED LIGHTING & SOUND, 3383 £ L avion Ave
Cudahy Wis 53110 Tel (414) 744 0782 Pres & Sales
Mgr Mark A Burmek (M P)

CUSTOM LIGHT & SOUND INC., 520 £ Main Si Dutham N C
21101 Tel (319) 68 6314 Pres Bob Phelps Sales Mgr
Stephen Brown (M P)

D

dbxiNC., /1 Chapel St Newton. Mass 07195 Tet (B17) 364
4210 Pres David Blackmer Prof Prods Sales Mgr  David
Roudebush (M)

DATA DISPLAY SYSTEMS, 350 £ Tioga St Philadelphia Pa

19134 Tel (215) 426 9700

DENON AMERICA INC., 27 Law [ Fawfield NJ 07006 Tel
(201) 575 7810 Pres Takayasu Yoshida Sales Mg Robert
Heiblim (M 1, W)

DESIGN CONCEPTS, 5365 Polaris Las Vegas Nev 89119 Tel
(702) 736 8333

DEZIGN CORP., 3120 Summer Ave Memphis Tenn 38112 Tel
(901) 32459311 Pres Melody W Gilliland  Sales Mg
Deborah Pardee (M W) =
DIMATRONICS/¥ARA-LIGHT INC., 171 Main St Crystal Lake c
160014 Tel (815) 455 4400 Z
DIMENSION FIVE STUDIOS INC., 24 N Thid St Womelsdart m
Pa 19567 Tel (219) 589 7546 —
Branch: Bala Cynwyd, Pa., Dimension Seund Co 139 Mont ©
gomery Ave Zip 19004 Tel (215 668 8260 .
DISCO EXPLOSION INC., Hwy 93 S Cau Claire. Wis 54701 Tel =
(71%) 834 6360 co
DISCO LIGHTING SYSTEMS INC., /353 D NW Fighth St Miam N
fla 33133 Tel (30% 764 8391 Pres Michael G Asmar o
Sales Mgr Al M Khawand (M W Py i 1| A i -
DISCO MOTION LTD., 75 Seabio Ave Amityville NY 11701 -I e _5" l = 'I: -"-_ -
Tel (516) 847 6565 g = -
DISCO PARTY PROD'NS, PO Bas 905 South Bend Ind 46624 . . 3
Tel (219) 234 9104 : ¢ (@]
DISCO ONE, 2808 [ Barkley Ave Orange Call 92667 Tel AT b
(714) 771 3125 )
DISC-0-DEK, Depot Pl Uninuille Cann 06USS Tel (203) 673 =}
7484
DYMA ENG'G INC., Be« 1697 213 Pueblo de Sur Tans NM
87571 Tel (5051 /98 8686 Pres CG Cunningham VP Wi
ley R Conningham (M)
DYNACORD ELECTRONICS INC., 6905 [ asnfon S Philadelphia
Pa 19128 Tel 1215) 482 4992
DYNAMIC SOUND €O., 2675 N Bionrn Cir |as Vegas Ney .
89108 Tel (702)647 6200 Pres & Sales Mg Dale O Dud
fey (W P}
E
g g ¥ r . .
ERKOR/917M S3hue Phorm: o 07 1) e, .i'Vhat sets serious disc why over 10,000 dance It's the one publication that
ESSIC. 313 s Sacamenn Gl 507 1 316 iockeys apart from all the music professionals turnto it  dance music professionals
§

E V/TAPCO, 60 Coctl St Buchanan Mich 49107 Tel (b1h) ? i
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H M ELECTRONICS INC., 6151 Fairmount Ave., San Diego, Calif.
92120. Tel. (714) 280-6050.

HARMAN KARDON INC., 240 Crossways Park. Woodbury, N.Y.
11797. Tel: (516) 496-3406.

HARRISON SYSTEMS INC., PO Box 22964, Nashwille, Tenn.
37202. Tel: (615) 834-1184.

HARTLEY PRODS. CORP., PO Box 316, 620 Island Rd., Ramsey,
N.J. 07446. Tel' (201) 327-4443. Pres. & Adv. Mgr.: Richard
Schmetterer.

HEAR NOW INC., PO Box 2008, River Grove. ll. 60171. Tel:
(312) 685-6434. Pres - Jeanne F. Held; Sales Mgr. Nicol
Maxwell. (W)

HEATH CO., Benton Harbor, Mich. 49022. Tel: (616) 982 3200.
Pres.: William E. Johnson; Sales Mgr.: Dave Altwies. (M)
HEAVY CUSTOM SOUND & LIGHT INC., 2075 86 St. Brookiyn,
N.Y 11214, Tek: (212) 946-9000. Pres.: Richard C. Coscia;

Sales Mgr.: Elena S. LaSorella. (P)

HEIL SOUND LTD.,, 2 Heil Ind’| Bivd . Manissa. IH. 62257. Tel
(618) 295-3000.

HENRI'S MUSIC CO., 500 S. Military Ave., Green Bay, Wis.
54303 Tek: (414) 494-4724.

HERALD ELECTRONICS, 6611 Lincoln Ave, Lincolnwood. It
60645. Tel' (312) 675-1100. Pres.: Charles Kellner: Sales
Megr.: Hank Katz. (M, 1)

HIGH-END AUDIO REPS., 6628 W. Irving Park Rd.. Chicaga. Ill
60634 Tel: (312) 685-6435.

HITACH) SALES CORP. OF AMERICA, 401 W. Artesia Blvd . Comp-
ton, Calif. 90220. Tel: (213) 774-5151.

HOWELL ELECTRONICS INC., 2873 Pershing Dr.. El Paso. Tex.
79903. Tel: (915) 566-3968

IMMEDIA ELECTRONICS, 11 Catherine St. Worcester, Mass.
01605. Tel (617) 791-3366. Pres & Sales Mgr.: Jerry Kopo-

yan. (M)

INFINITY SYSTEMS, 7930 Deering Ave.,
91304. Tel: (213) 883 4800

INTEGRATED SOUND SYSTEMS INC., see GLI

INTERFACE ELECTRONICS, 6710 Alder, Houston, Tex. 77081.
Tel (713) 660 0100. Pres.: Lours Stevenson, Sales Mgr." Rich

Canoga Park, Calif.

Avery. (|

INTERNAHDNAL ELECTRO-MAGNETICS INC., 350 N. Enic Dr.,
Palatine. Iil. 60067. Tel (312) 358-4622 Pres.: John Pretto;
Sales Mg1.. Tony Pretto.

INTERNATIONAL VIDEG CORP., 455 W. Maude, Sunnyvale, Calif
94086. Tel: (408) 738-3900.

INTERSCIENCE TECHNOLOGY, 23801 Ladnllo St. Woodland
Hills, Calif. 91367. Tel: (213) 703-8643. TWX: (910) 494.

5974.

INTERSTATE THEATRICAL LIGHTING & SUPPLY, 1421 Fourth
Ave. S., Nashville, Tenn. 37210. Tel: (615) 259-4696.

10N DRIVE LASERS, 8743 Washington Bivd , Culver City, Calif.
90230. Tel: (213) 558-0878 Pres.: Richard Merlin; Sales
Mgr.- Alain Lambert. (M, P)

J

JANBRIDGE, INC., 7815 Oxford Ave, Philadelphia. Pa. 19111.
Tel: (215) 745-9202.

JORDAN-WATTS USA, 4716 S. Mission Rd., Fallbrook. Calif.
92028. Tel: (714) 723-9505.

JULIANA'S SOUND SERVS. INC., 115 E. 69 St., New York, N.Y.
10021. Tel: (212) 879-8550. Telex: 127259.

K

K L H RESEARCH & DEVELOPMENT CORP., 7945 Deening Ave.,
Canoga Park, Calif 91304. Tel: (213) 992.0418. Nat'l Safes
Mgr.: Rick Gibson.

KELSD IMPORTS INC., 1633 Broadway, New York, N.Y 10019
Tel: (212) 265-2500.

KENROY LIGHTING CORP., 77 Schmitt Blvd.. Farmingdale. N.Y.
11735. Tel: (212) 895.8528.

Branch: Jacksonville, Fla., 6807 Stuart Ln S Zip 32205, Tel.
(904) 786-9241. Telex 56370.

KENWOOD ELECTRONICS INC., 1315 E. watsoncenter Rd., Car-

son, Calif 90745 Tel. (213) 518-1700 Pres. Alan K Ko-
matsu; Sr. VP Y Nakase.
Branches: Bensenville, Ill., 1141 N Tower Ln Zip: 60106.
Tel. (312) 766-2674. VP & Gen. Mgr. H. Tada—Secaurus,
NJ., 75 Seaview Dr Zip: 07094 Tel' (201) 863-5600. Sr. VP
& Gen. Mgr  Bill Kasuga, VP PR: Henry Akiya

KINETIC ARTISTRY INC., 7216 Carroil Ave.. Takoma Park, Md.
20912. Tel (301) 270-6666. Pres.. Enic Sepler, Sales Mgr :
Oennis Degen (W, P)

KINETIC AUDIO INT'L LTD., 6628 W. lrving Park Rd.. Chicago. Ill.
60634. Tel: (312) 685-6609. Pres. T.R. Karson; Sales Mgr.:
J.F. Kolb. (M)

KLARK-TEKNIK, 262-A Eastern Phwy.. Farmingdale, N.Y. 11735,
Tel- (516) 249-3660. Pres.- Jack Kelly. (1)

KLIEGL BROS., 32-32 48 Ave., Long Island City, N.Y. 11101, Tel:
(212) 786-7474. Pres.: John H. Kliegl 1. Sales Mgr - Michael
F. Connell. (M)

KLIPSCH & ASSOCS. INC., PO Box 688. Hope, Ark. 71801 Tel.
(501) 777-6751. Pres: Paul W. Klipsch; Sales Mgr.- Chuck
Mulhearn. (M, 1)

KOEHN ELECTRONICS, 5630 Laurel St., New Orleans, La 70115
Tel: (504) 897-2154. Pres.. Terrence A. Koehn. (M, P)

KOSS CORP., 4129 N. Port Washington Ave , Milwaukee, Wis.
53212. Tel: (414) 964-5000. Cable: STEREOPHONE. Telex.

69473.

KUSTOM ACOUSTICS INC., 6628 W. Irving Park Rd., Chicago, III.
60634. Tet: (312) 685-6609. Pres : T.R. Karson, Safes Mgr.”
LF. Kolb. (M)

L

L A LIGHTING & SOUND SALES, 30314 Euchd Ave . Euchd. Ohio
44117. Tel: (216) 943-6500.

JAMES B. LANSING SOUND INC., 8500 Balboa Bivd.. Northridge,
Cahif. 91329. Tel: (213) B93-8411. Pres.. Jerry Kalov; VP
Mktg. & Sales Prof. Div.: Ronald H. Means. (M)

LASER MEDIA INC., 2046 Armacost Ave., Los Angeles, Cahf.
90025. Tel: (213) 820-3750.

LASER PRESENTATIONS INC., 1392 King Ave., Columbus. Ohio
43212. Tel: (614) 486-5291. Pres. & Sales Mgr.- Russelt }
Rauch. (M)

LASER SYSTEMS DEVELOPMENT CORP., 17 E. Bijou. Colorado
Springs, Colo. 80903. Tel: (303) 635.0994.

LASERTRONICS, 799 Broadway. New York, N.Y 10003. Tel.
(212) 473-7414.

LASERVISION PROD'NS INC., 72-1 Shawnee Ave., Yonkers, N Y.
10710. Tel: (914) 961-5671 Pres.: Ron Alpert: Sales Mgrs.
Mildred Alpert, Adam Hart. (M, W, P)

LASERWORKS CO., PO Box 2408, Orange. Calif. 92669. Tel:
(714) 832-2686. Pres.: Selwyn Lissack. (M)

LATEC INT'L LIGHTING & SOUND, 170 Eileen Way. Syosset. N.Y.
11791, Tel: (516) 921-9070. Telex: 645147.

LAUDERDALE ELECTRONIC LABS, 16 SW 13 St., Fort Lauderdale,
Fla. 33315 Tel: (305) 764-7755 Pres. FS. Tibbelts. Sales
Mgr.: Russ Novak. (M, W)

LE-BO PRODS. CO. INC., 58-60 Grand Ave..
11378. Tel: (212) 894-7560.

LET THERE BE NEON, 451 W. Broadway, New York, N.Y 10012,
Tel: (212) 473-8630. Pres.” Rudi Stern: Sales Mgr.” Dan
Chelsea. (M)

LIGHTING BY DESIGN, 25 Latham St.. San Rafael, Calf 94901.
Tel: (415) 457-1806. Pres.: Solomon Rosenzweig. (P)

LIGHTING DYNAMICS INC., 5115 S. industrial Rd., Las Vegas.
Nev 89118. Tel: (702) 736-3824.

LIGHTING & ELECTRONICS INC,, Market St. Industrial Park.
Wappinger Falfs, N.Y 12590. Tel: (914) 297-1244. Pres.:
John V. Fedigan; Sales Mgr.. Rhonda Way. (M)

LIGHTING EXPERIENCES INC., 5 Maryhill Court, Ownings Mills,
Md. 21117. Tel: (301) 356-9400. Pres.. Jesry M. Friedman.
(M, W. P)

LIGHTING PRODS. (div. of McGraw Edison), 400 Busse Rd.. Elk
Grove Village. IIl. 60007. Tel (312) 956-8400.

LIGHTING SERYS. INC., 150 E. 58 St, New York, N.Y. 10155, Tel
(212) 838-8633. Pres.. Marvin Gelman; Mitg Dir: John K.
Michel. (M)

LIGHTOLIER INC., 346 Claremont Ave., Jersey City, N J. 07305,
Tel: (201) 333-5120.

LIGHTWORNS, 3345 W. Hunting Park Ave., Philadelphia, Pa
19132. Tel: (215) 223-9200. TWX: (710) 670 1930.

LIMELIGHT PROD'NS INC., Box 816, Yale Hill, Stockbndge.
Mass. 01262. Tel: (413) 298-3771.

LITELAB, 76 Ninth Ave., New York, N.Y. 10011 Tel: ¢212) 675-
4357, Telex' 237358, Pres : Paul H. Gregory: Sates Mgr.: Vin-
cent Finnegan. (M, W, P)

Branches: Los Angeles, Calif., 5200 Venice Blvd. Zip: 90019
Tel: (213) 236-6206-Buttalo, N.Y., 251 Eim St. Zip: 14203
Tel: (716) 856-4300.

LIVING SOUND, 910 E. 61 St. Los Angeles, Calif. 90001, Tei:
(213) 234-9155.

RICHARD LONG & ASSOCS. INC., 452 Broadway, New York, N.Y
10013 Tel: (212) 431-3133. Pres.: Richard Long; Gen. Mgr..
Teny Giorgio. (M, P)

LOS ANGELES STAGE LIGHTING CO. LTD., 1451 Venice Bivd ,
Los Angeles, Calif. 90006. Tel: (213) 384-1241. Pres.. C.
Charles Stevens; Sales Mgr.: Marganta E. Stevens. (Supplier)

LUMITROL CORP., 20 Commerce Dr.. Farmingdale, N.Y. 11735.
Tel (516) 752-1411

Maspeth, N.Y.

M BT DISTS., PO Box 31053, Charleston. $.C. 29407. Tel- (803)
747-6509. Pres.: E. Toporek; Sales Mgr. Mike Gennaro (W)

M C DISCO PROD'NS, 175 Calvert Dr., Cupertino, Calif. 95014.
Tel: (408) 252-6453. Dwner/Operator: Michael J. Love. {M)

M C 1 INC., 1400 W. Commercial Blvd., Fort Lauderdale. Fla
33309. Tel: (305) 491-0825. Telex 514362

M C P/DAVISOUND, PO Box 521, 1504 Sunset Blvd., Newberry.
S.C. 29108. Tel: (803) 276-6395. Pres. Hayne Davis; Sales
Mgr.: Polly Davis. (M)

M G M STAGE EQUIP. INC. (Metro Lights Inc.), 750 10 Ave., New
York, N.Y. 10019 Tel: (212) 757-1220. Pres. & Sales Mgr.:
John Ransom. (I, W. P)

M X R INNOVATIONS INC., 740 Driving Park Ave.. Rochester.
NY. 14613. Tel (716) 254-2910. Telex: 978451 Pres Keith
Barr: Sales Mgr - Pete Beverage.

MAGNAVOX CONSUMER ELECTRONICS CO., PO Box 6950, | 40 &
Straw Plains Pike, Knoxvilte. Tenn. 37914, Tel- (615) 521-
4316.

MAGNEPAN INC., 1645 Ninth St., White Bear Lake, Minn.
55110. Tel: (612) 426-1645. Pres.: James Winey.

BOB MANAROWSKI, AUDIO CONSULTANT, 301 E. 85 St., New
York, N.Y. 10028. Tel: (212) 628-1648. Pres.: Bob Maka-
rowsks; Sales Mgr.. Philip Silverstein. (P)

DARREL MAND ENTS. INC., 1108 S. 10 St. Sheboygan, Wis.
53081. Tel: (414) 452-4017.

MARANTZ €O. INC., 20525 Nordhoff St. Chatsworth, Cakif.
91311. Tel: (213) 998-9333. Pres.. Joseph S. Tushinsky;
Sales Mgr.: Ronald Costa. (M)

ALLAN MARKOFF THEATERVISION INC., 61 North St.. Miidle-
town, N.Y. 10940. Tel: (914) 343.0766. Cable: VIDED. TWX:
(510) 260-8719

MASTRONIX SYSTEMS INC., 5200 N. 51 Blvd., Milwaukee Wis.
53218. Tek: (414) 463-2440. Pres.: Thomas M. Musial; Sales
Mgr.: Randal G. Schmidt. (M. W)

MAVERICK SOUNDS ENG'G, PO Box 921. Danville, Calif. 94526;
50 Coll Court, Sam Ramon, Calif. 94583. Tel: (415) 829-7646.
Pres. & Sales Mgr. Keith Johnson. (M. P)

McDONALD ASSOCS., 43 Meadowview Dr., Louisville, Ky. 41220
Tel: (502) 456-6337 Pres.: Harold McOonald; Sales Mgr.:
Ken Kittinger. (M, W, P)

MCcINTOSH LAB, INC., 2 Chambers St., Binghamton, N.Y. 13903
99990. Tel: (607) 723-3512. Pres.. Gordon } Gow. (M)
McKAY DYMEX CO., PO Box 5000, 111 S. College Ave., Clare-
mont, Calf, 91711. Tel: (714) 621-6711. TWX: (910) 581-

4990, Chm: George McKay Jr.: Pres: Joseph Priske.

MCcMARTIN INDS., 4500 S. 76 St.. Omaha, Neb. 68127 Tel:
(402) 331-2000.

MECHANICAL MIRROR WORKS INC., 41 Madison Ave , New York.
N.Y. 10010. Tel: (212) 889-3036.

MESA ELECTRONICS SALES LTD., 2940 Maimo Dr, Arlington
Heights. 111. 60005. Tel: (312) 437-6500. Pres.: Mark L. Gold-
berg; Sales Mgr.: M. Sue Goldberg. (1)

MICHAELS PROD'NS INC., 1523 S. Summit Ave . Sioux Falls,
S$.D. 57105. Tel: (605) 336-3988. Pres Jon Michaels; Sales
Mgr.: Michael Donnally. (W, P)

MICRO-TRAK CORP., 620 Race St. Holyoke, Mass. 01040 Tel:

E.D.A.

o
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now in jts sixth year:

George Cadenas
Frank Collins

Bob Eckenwiler
Frankie Hollywood
Bill Kelly

Robbie Leslie

Our Next Release:

Viola Wilis
Modern Romance

7300 Biscayne Bivd.

Presenting

SIGHTS OUNDS &
UNERGY

Performance Is Our Strength
Music Is Our Guide

DISCO

AESCHUTION

e, mam
S

g

We honor the fcllowing pioneers for their in-
strumental contributions to our Record Pool,

Florida’s new Record Company shines bright
with the premier release:
Viola Wills’ “Stormy Weather’”” SNG 0001

Margaret Reynolds 12"

Wiy d

Specialists in
ARTIST BOOKINGS & RECORD PROMOTIONS
initial Projects:

A.

¢ Suite 205 ¢ Miami, Fla. 33138
Phones: (305) 757-5726 757-1917

.
iy @ \\\“

HOUGHTS
.T.A.

_:‘- _1: !

Bob Lombardi
Jorge Martinez
Theo Roca

David Rubenstein
Scott Talarico
Bob Viteritti

“Stormy Weather”

V. Wilis (Sunergy)
“I’'m Gonna Miss Ya”
Broomfield (Mountain)

“RECOGNIZED NAME BRAND EQUIP.”

SALES & DESIGN

UL LISTED « PROFESSIONAL GRADE
FIXTURES, CONTROLLERS
ATOMIC GLOBES, FOGGERS
TUBELITE WALL MODULES

plus much more!

1-(216) 867-1575

327 S. Miller Rd., Akron, OH 44313

{Dance Detroit)

22750 WOODWARD AVE  SUITE #305
FERNDALE, MICHIGAN 48220
13131541 4323 13131541 4324

SPECIAL THANKS

to our trade reporters,
Duane Bradley, Steve Nader,
and Ken Collier; our radio
stations, WGPR-FM,
WLBS-FM, and WDZZ-FM;
our fifty flawless disc
jockeys; and all of the
industry people at the record
companies for keeping
Dance Detroit the best

in the Midwest!

Keep Dancin’

Steve Nader
Pool Director

THYEAR IN DANC,
© %

o K0
Q.
RECORD o

’( DISTRIBUTING

STORES Write or call for
our wholesale catalogue

COLLECTORS Send $250

for our 40 page listing of
oider 12" singles (to ';
cover printing % mailing] ;

IF YOU CAN DANCE
TO IT WE CAN GET IT

FOR YOU !!

2737 S. PACIFIC AVE.
v SAN PEDRO, CA 90731
L (213) 519-7393

wwWwW americanradiohistorv com

me cocowrs

ze/sire records

WAS (NOT WAS)

Sweet Pea
Atkinson

cRISTINA

ze/island records

THE WAITRESSES

ze/polydor records

alan vega

ze/celluloid records

JOHN
CALE

212-245-7233

STREET, NEW YORK, N.Y. 10019
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(413) 536-3551. Pres. & Adv. Mgr.: William E. Stacy; Sales
Mgr.: Alan Newhouse.

MIDWAY MFG. CO., 10750 Grand Ave., Franklin Park, Il 60131.
Tel: (312) 451-1360.

MILLER & KREISEL SOUND CORP., 10391 Jefferson Blvd., Culver
City, Calif. 90230. Tel: (213) 204-2854. Pres.: Ken Kreisel;
Sales Mgr.: Stephen Smith. (M)

MINEROFF ELECTRONICS INC., 346 Downing Rd., Valley Stream,
N.Y. 11580. Tel: (516) 825-4702. Pres.. Sam Mineroff; Sales
Mgr.. N. Sapin. (M, |, W)

MITSUBSH! ELECTRIC SALES AMERICA INC,, 3010 E. Victoria
St., Compton, Calif. 90221. Tel: (213) 537-7132.

Branch: Lincolnwood, Ill., 7045 N. Ridgway Ave. Zip: 60645.
Tel: (312) 973-2000.

MODTRONICS, 2031 E. Via Burton, Anaheim, Calif. 92806. Tel-
(714) 5350291,

MOLE-RICHARDSON CO., 937 N. Sycamore Ave., Hollywood,
Calif. 90038. Tel: (213) 851-0111.

KEITH MONKS AUDIO, 652 Glenbrook Rd., Stamford, Conn.
06906. Tel: (203) 348-4369. Pres.: Keith Monks; Sales Mgr.:
Richard Chilvers. (1)

MOUNTAIN ELECTRONICS, Box 193, Manchester Center, Vt.
05255. Tel: (802) 362-1329. Pres." Barry A. Brown. (M. W. P)

MULTIPHASE CORP., 1501 Broadway, New York, N.Y. 10036.
Tel: (212) 921-8265.

MURA CORP., 177 Cantiague Rock Rd., Westbury, N.Y. 11590.
Tel: (516) 935-3640. Telex: 967879.

MURREY & SONS CO. INC., 14150 S. Figueroa St., Los Angeles,
Calif. 30061, Tel: (213) 323-1752.

THE MUSIC SERV., 327 S. Miller Rd., Akron, Ohio 44313, Tel:
(216) 867-1575. Pres. & Sales Mgr.- Wayne Helmstedter. (M,
W, P)

N E C AMERICA INC., 130 Martin Ln.. Elk Grove Village, 1II.
60007. Tel: (312) 640 3792

N E 1, 934 NE 25 Ave., Portland, Ore. 97232. Tel' (503) 232
4445, Pres. & Sales Mgr.: H.C. (Bud) Garnson. (M)

NTPROD'NS & N T DIST'N CORP., 154 N Lee Court. Hazleton.
Pa. 18201. Tel: (717) 454-9786. Pres.. Norman Tarantino,
Sales Mgrs.. Thom Greco, James Portanova. (M, P)

NAGRA MAGNETIC REC'RS INC., 13 W. 44 St., New York, N.Y.
10036. Tel- (212) 840-0999.

NAXAMICHI USA CORP., 1101 Colorade Ave, Santa Monica,
Calif. 90401. Tel: (213) 4515901 Cable. NAKREI Telex
652429. Pres. Niro Nakamichi; Exec. VP & Gen. Mgr. Kat
sura lzumi.

Branch: Carle Place, N.Y., 220 Westbury Ave Zip 11514 Tel:
(516) 333-5440. Gen. Mgr.: C. Jsaac

NAMIKI USA, Century Plaza, 15 Essex Rd , Paramus, N J 07652
Tek: (201) 368-8310.

NEQ-RAY PRODS. INC., 537 Johnson Ave , Brooklyn. N.Y. 11237
Tel: (212) 456-7400. Pres.. Leon Conn, Sales Mgr. Mitch
Conn (M)

RUPERT NEVE INC., Berkshure Ind'l Park, Bethel. Conn. 06801.
Tel: (203) 744-6230. Telex' 969638
Branch: Hollywood, Calif. 7533 Sunset Blvd Zip 90046 Tel-
(213) 874-8124.

NEW ENGLAND STAGE LIGHTING C0., 105 Thronton St . Revere,
Mass. 02151 Tel (617) 284-4286

NEWTH LIGHTING CO., 552 Swaggertown Rd, Scobia, NY
12302 Tel- (518) 399-4411 Pres. Bernard Morns. (M, W)

NIKKO AUDIO, 320 Oser Ave, Hauppauge, N Y. 11788, Tel.
(516) 231.8181. Pres. Tak Shindo, Sales Mgrs.. Joseph
Greco (Eastern Reg'l), Thomas Donohus (Western Reg'l) (M)

NORTH AMERICAN DISCO, 5700 Chopin St. Detrot, Mich.
48210 Tel (313) 361.5146. Pres. Ron W. Hapanowicz. (M,
W)

0

OHM ACOUSTICS CORP., 241 Taatte PI, Brooklyn, N.Y. 11205
Tel. (212) 783-1111.

OLESEN THEATRICAL SUPPLY & LIGHTING, 1535 Ivar Ave , Hol
lywood. Calif. 90068. Tel- (213) 461-4631

ONE CALL VIDEQ, 40-48 Smith St., Middletown, N Y 10940. Tel:
(914) 383-2100: WATS (800) 431 5645. Pres.” James Taylor:
Sales Mgr.: Robert Smith. (W)

ONKYOQ USA CORP., 42-07 20 Ave., Long Island City, N.Y 11105.

OPAMP LABS INC., 1033 N Sycamore Ave., Los Angeles, Calif
90038. Tel' (213) 934-3566. Pres. B Losmandy, Sales Mgr.:
| Losmandy. (M)

OPTICAL RADIATION CORP., 1300 Optical Dr., Azusa, Caltf
91702. Tel: (213) 969-3344

OPTONICA DiV., SHARP ELECTRONICS, 10 Keystone PI., Para
mus, N.J. 07652 Tel: (201) 265-5600.

ORBAN ASSOCS. INC., 645 Bryant St. San Francisco, Calif.
94107. Tel (415) 957 1067. Pres.. John Delanton:, Sales
Mgr.: Sid Goldstein. (M)

ORTOFON/SME, 122 Dupont St., Plainview, N.Y 11803. Tel:
(516) 349-9180 Pres. Henry A. Roed Jr., Mktg Dir Colin
Evans. (M, 1)

OTARI CORP., 2 Davis Or., Belmant, Calif 94002. Tel (415) 592-
8311

OXFORD SPEAKER CO., 4237 W 42 P1., Chicago, Ill 60632 Tel:
(312) 927-3715 TWX (910) 221 5029

OZONE AUDIO-VIDEO, PO Box 201, West Orange, N | 07052
Tel' (212) 969 2832 Pres. & Sales Mgr Larry Ozone. (M, W,
P

P

PACKAGED LIGHTING SYSTEMS INC., PO Box 285, Grant St,
Walden, N.Y. 12586 Tel (914) 778 3515. Pres. Ldlian Hil
2zen, Sales Mgr . Hy Hilzen. (M)

PANASONIC CO. (DIV. OF MATSUSHITA ELECTRIC CORP. OF

AMERICA), 1 Panasomic Way, Secaucus, N.J 07094. Tel
(201) 348-7000.
Branches: Beverly Hills, Calif., Panasonic West, 8383 wil
shire Blvd. Zip: 90211. Tel" (213) 655-1111- Cerritos, Calif.,
17605 ""A” Fabrica Way 2ip 90701 —Duluth, Ga., Panasonic
Atlanta 1 Meca Way. Zip: 30136. Tel* (404) 923-9700—Hono-
fulu, Hawaii, Panasonic Hawan, PO Box 774 Zip 96808. Tel"
(808) 847-5361—Arlington Heights, 1ll., Panasonic Chicago.
425 E. Algonquin Rd Zip: 60005 Tel' (312) 364-7900—Balti-
more, Md., Panasomic Baltimore, 11 Azar Court Zip 21227
Tel- (301) 247-4300—Westwood, Mass., Panasonic Boston,
75 Unwersity Ave. Zip: 02090. Tel (617) 326 4000—Caro-
lina, P.R., Panasonic Sales Co . Victona Ind'l Park, Ave. 65 de
Infanteria KM 9.7 Zip 00630 Tel: (809) 769-4320—Irving,
Tex., Panasonic Dalfas, 1825 Walnut Hill Ln Zip 75062 Tel
(214) 258-6400.

PAOLI HIGH FIDELITY CONSULTANTS INC., PO Box 876. Paoli
Pa 19301. Tel' (215) 644 7083

PARASOUND INC., 680 Beach St., No 414. San Francisco, Cahf
94109. Tel- (415) 673-4544 Telex 278725

PASO SOUND PRODS. INC., 14 Furst St. Petham. N'Y. 10803
Tel' (914) 738 4800 Pres.. Paul Mastrangelo: Sales Mgr : An-
thony Sguegha (M, I}

PEAVEY ELECTRONICS, 711 A St.. Mendian. Miss. 33301. Tet
{601) 483-5365. Pres Hartley Peavey, VP Melia Peavey.

(M)

PEERLESS AUDIO MFG., 40 Jytek Or . Leominster, Mass. 01453
Tel: (617) 537-6001.

PFANSTIEHL, 3300 Washington St.. Waukegan, Hll. 60085 Tel
(312) 623-1360 Pres Merle R Netson; Adv Mgr . Robert B
Wight

PHASE LINEAR CORP., 20121 48 Ave W, Lynnwood, Wash
98036 Tel (206) 774 3571 Cable PHASE SEATTLE. TWX
(910) 449-2851

PHOEBUS C€O. INC., 145 Bluxome St. San Francisco. Calif
94107 Tel: (415) 543 7626.

PLASMATRONICS 1NC., 2460 Alamo SE. Swte 101, Albuguerque,
N.M 87106 Tel. (505) 843-9430

POLYDAX SPEAKER CORP., 2 Park Ave., New York, NY 10016
Tel (212) 684-4442 Pres. Charles Legorju; Sales Mgr
Serge F Ferre. (M, 1)

POSTHORN REC'GS, 142 W 26 St., New York. N'Y 10001 Tel
(212) 242-3737. Pres & Sales Mgr.. Jerry Bruck. (1)

PRECISION ELECTRONICS INC./GROMMES-PRECISION, 9101
King St., Frankhin Park, Iit. 60131, Tel: (312) 678-5350

Pres.. William S. Gromes; Sales Mgr.: C. Robert Franzen.

PRECISION INTEGRATED INDS. INC., 512 SE 32 St., Fort Lauder-
dale, Fla. 33316. Tel: (305) 522-3738. Pres.: Robert Perez;
Sates Mgr.: Richard ). Blanco. (M. W)

PRODUCTION ARTS LIGHTING INC., 636 11 Ave., New York, N.Y.
10036. Tel: (212) 489-0312. Pres.: Peter Forward: Sales
Mgr.: Wayne Lawrecne, (M, W)

PROFESSIONAL AUDIO SYSTEMS, 1214 W. 252 St., Harbor City,
Calif. 90710. Tek: (213) 534-3570. Pres.: Larry Doran; Sales
Mgr.: Marilyn Doran.

PROFESSIONAL AUDID VIDEQ SERVS., 3117 Gilham Rd.. Kansas
City, Mo. 64109. Tel: (816) 931-5070.

PROFESSIONAL SOUND LABS INC., 110 N. Frankhin St., Hemp-
stead, N.Y. 11550. Tel: (516) 486-6182.

PULSE TECHNIQUES INC., 151 W. Clinton Ave., Bergenfield. N_J.
07621, Tek: (201) 385-1232.Sales Mgr.: E.R. Shenk. (M)
PYLE INDS. INC., 501 Center St., Huntington, Ind. 46750. Tel:

(219) 356-1200.

Q

R

Q S C AUDIO PRODS. INC., 1926 Placentia, Costa Mesa, Calif.
92627. Tel: (714) 645-2540. Pres., Sales & Adv. Mgr.: Barry
Andrews.

QUALITY SOUND ENT. INC., 833 Bragg Blvd., Fayetteville. N.C.
28301. Tel: (319) 483-1212. Pres.. Mark N. Lynch; Sales
Mgr.: George Koerber. (M, P)

QUANTUM AUDIO LABS INC., 1905 Riverside Dr., Glendale,
Calif 91201. Tel: (213) 841.0370. Pres.- Pat Pritchett; Sales
Mgr . Andrew C. Thompson. (M)

QUANTUM PROD'NS INC., 509 Madison Ave , Suite 712, New
York, N.Y. 10022. Tel. {212) 421-0138.

QUASAR €0., 9401 W. Grand Ave., Franklin Park, Ill. 60131. Tel
(312) 451-1200/2235.

R C A, COMMERCIAL COMMUNICATIONS SYSTEMS DIV., Front &
Cooper Sts. Camden, N.J. D8102. Tel: (609) 338-3000.

RADIO SHACK DIV., TANDY CORP., 1 Tandy Center, Fort Worth,
Tex. 76102, Tel: (817) 350 3011. Cable: AMATAYAMA. Telex:
758253, 758263. Pres.: Johin Roach, Exec. VP Mdsg.: B. Ap-

pel.

RAMKO RESEARCH INC., 11355-A Folsom Blvd., Rancho Cor-
dova, Calif 95670. Tek: (316) 635-3600. Pres.: Ray Kohfeld;
Sales Mgr.: Jack M. Ducart.

RAMTEK CORP., 2211 Lawson _n., Santa Clara, Calif. 35050. Tel"
(408) 988-2211.

RANDALL INSTRUMENTS INC., 1132 Duryea, Irvine, Calif.
92714 Tel: (714) 556-1030. Pres.: D.D. Randall; Sales Mgr.:
C.R. Widener. (M)

RECOTON CORP., 46-23 Crane St., Long Island City, N.Y. 11101
Tel: (212) 392-6442.

ROCK-OLA MFG. CORP., 800 N. Kedzie Ave., Chicago, HI. 60651,
Tel: (312) 638-7600.

ROCTRONICS ENTERTAINMENT LIGHTING INC., Roctronics Park,
Pembroke, Mass. 02359, Tel: (617) 826-8888. Pres.” Dr.
Richard lacobucci. (M, W, P)

WILLIAM RODERICK ASSOCS., 1539 McAllister, San Francisco,
Calif. 94115. Tel: (415) 563-0150. Pres. & Sales Mgr.: Wil-
liam P. Roderick. (M, P)

JOSEF ROISMAN & CO., 24800 Town, Southfield, Mich., 48075.
Tel: (313) 352-2262.

ROLAND CORP. US, 2401 Saybrook Ave. Los Angeles, Cahf
90040. Tel: (213) 685-5141. Pres.. Thomas L. Beckmen. (M,
I, W)

ROSCO LABS., 36 Bush Ave., Port Chester, NY. 10573, Tel*

(Continued on page DD-22)
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sEXPLORE FORMAT FRONTIERS

® Continued from page DD-9

son says, ‘‘most of our DJs were ac-
tually anti-mix; they used no cue-
phone and jammed records to-
gether. Now that they've been
doing it under primitive conditions
for a long time, their job satisfac-
tion makes them want to do it more
professionally,” some to the point
of experimenting with three turn-
tables. One standing difference,
however, is a quicker pacing of the
music. ‘‘Rock DJs choose shorter
mixes, so you hear about 12 songs
or three, four, five sets an hour in a
rock club.” The effect is a fairly
even presentation of black and
white music, even if they are played

bean” Benitez, who plays to a
largely upper-teen crowd at the Fun
House, says, “They'reinto anything
really danceable and different. |
don't know what to call it, but the
‘English sound’ is up, and straight
uptempo rock isdown. It was aliin a
set when | first introduced it, but
now | mix it up. Part of it is that the
kids are young and open-minded,
not really aware of the ‘other’
disco.” Because of the 11-hour
shift he plays, ““I'm in and out of a
peak all night. Now | sometimes let
the record end, play a sound effect
and go into another trip.”” Because
of their age, he guesses, his crowd
is more heavily tuned into radio,

following in the 1970s, agrees that
the young audience is defining its
own club experience. “I don't really
go for a different energy curve. But
the songs that everybody wants to
hear, the peaks of the evening, are
not always 140 bpm anymore, like
‘Forget Me Nots." ‘Glad To Know
You' wasn't all that fast, either.”” As
an individual, | appreciate a crowd
that's a little bit younger. You can
play (Marlena Shaw's) ‘Touch Me In
the Morning’ and it means nothing
to them, but if you put on ‘Planet
Rock’ or ‘In The Name Of Love,
they peak to death. I've always
wanted to play the current stuff and
not rely on the oldies.” The favored

phic gay crowd, Boston’s Danae
Jacovidis counts on the musical fu-
sion to keep his music fresh. **The
music is fabulous. Three years ago,
the Thompson Twins would have
been too far out. I still can't play an
hour of ESG, but during the peak,
I'm able to play more rock than ever
before and it doesn’t stop the flow.
Even (Roni Griffith's) 'The Best
Part of Breakin' Up’ has a rock fla-
vor, and funk has lightened up a lot.
Everyone's taken a little bit from
here and there and it's easier to
play a variety. It all sounds like
dance music. They don't dance
frantically all night, but | can go
from Angela Clemmons to Peggy
Lee singing ‘Fever' to ‘Tainted Love’
and keep a full floor.”

On the other hand, some DJs,
like John Terry of Fort Lauderdale’s

beat-to-beat has gone out the win-
dow. | let things run out and it
doesn’t move anybody off the
dance floor.”" Selection of material
is more crucial to the program: **Ev-
ery third song should be recogni-
zable to the audience. | used to play
40 or 50 minutes of new material at
a time, but the audience is looking
for hits now. I'm always on my way
from one kind of sound to an-
other—‘bridge’ records are impor-
tant because you just can't jump
from ‘D’ Train to Devo.”" His new
style raises two provocative ideas:
“You don't have to trick the floor
into dancing with a mix. More and
more, I'm just looking for the right
song. I'm not afraid to play a new
record just for their ears. Besides, a
lot of people request songs but
don't dance to them.”" And looking
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Additional Artists Upon Request
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Ew in shifts. therefore, ‘‘they aren't crazy about sound of the new group is heavily Button Club, saw their repertoire over his shoulder: “Mixing held us
s Individually, DJs often point out hearing things in heavy radio rota- electronic; “‘not so la-di-da, with a and DJ style totally transformed. back a little, when we were always
& the more eclectic tastes of a tion. They already listen to radio slight rock edge—not a Led Zeppe- Disco and new wave had been sepa- looking for that perfect mix and
o younger, emerging crowd of club- constantly.” lin guitar, but a coarser rhythm."” rated into different nights, but with you'd hear the same one in differ-
8 goers who may not be acquainted Richie Rivera, a DJ and studio As a DJ who continues to play for his new integrated program, Terry's ent clubs.” Looser formatting. he
£ with disco’'s boom era. John “Jelly- mixer who developed a largely gay a predominantly upper-demogra- biggest change is that *‘mixing says, is changing the art.
=
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Emerging in many places along
with the new music is an entirely
new medium, spawning a new set
of attendant concerns. “We inter-
sperse video with DJ music and live
sets,” says Susan Gearhart, a DJ
and VJ (video jockey) at Wash-
ington, D.C.'s 930 Club. "We use it
as a segue, or if a group is appear-
ing soon, we show their video fre
quently so that people can start as-
sociating a name with the song.
That slips by an AOR radio, but
video provides immediate identi-
fication.” At the 930, the video's
initial image is freeze-framed be-
fore the tapeis run, and ‘“‘you really
have to segue directly. come in with
no pause. People really love it—they
clap and cheer a good video.”” Su-
zanne Shelton. who has played
video for two years at Chicago's Neo
agrees, “‘People enjoy seeing bands
present themselves on video, just
as they enjoy a stage perform
ance.” Floor response, such as it Is,
is a more subtle variable in Vling:
“When the dance floor is empty, ev-
erybody knows it. (By comparison.)
you can see heads lower if they
don't want to look at a video. I've
lost dance floors to a video when
they want to stand and watch, or
vice versa.” Both Neo and the 930
rely primarily on the RockAmerica
service for music videos, supple-
menting programs with such non-
music material as image tapes (*'if

this were the '60s, you'd call them
psychedelic’’) produced by stu-
dents. But the production and
sound quality of music video is a
sticky problem right now, just as
the seven-inch single had been
inadequate for disco play years ago.
“| could look at Chas Jankel's
‘Questionnaire’ video or Human
League’s ‘Don’t You Want Me' four
times a night. But some areonly in-
teresting once or twice. Some are
terribly made. just performances.
There aren't that many talented
video directors.” In addition, sound
itself is lacking in the often third-
generation tapes supplied to clubs.
Still, Shelton is positive, Vling is
""absolutely, definitely an art,” one
that only budget limitations pre-
vent her from exploring further.
“1'd like to use video monitors as a
source of light, as ambient video,"
Gearhart adds. Neo’s clientele,
Sheiton concludes, wouldn't leave if
video were discontinued, but
“they'd be a little iess entertained."”

Similarly. time and technology
have changed the art of studio mix-
ing. Pavilion head John Luongo
calls the mixing of years past *‘two
dimensional, with just a little defini-
tion. It's gained depth, like a 3-D
visual. It's my hologram.” Here,
too. rock I1s an influence—"a big-
room drum sound. and raw en-
ergy.” Tee Scott, one of the busiest

studio and radio DJ consultants of
recent months, with credits such as
Junior's **Mama Used To Say,"
Stone's “Time” and Brooklyn Ex-
press’ ‘‘Sixty-Nine,” the latter two
Scott co-productions, says that his
radio experience has taught him
“you can't make a record too long—
most records are not playing on the
radio longer than five or six min-
utes. | design them 30 they can be
played with and extanded by club
DJs, but straightforwardly enough
so that a listener doesn't find it too
far out.”

Shep Pettibone, a relative new-
comer whose radio ‘custom mixes”’
and remix work on Skyy's ‘‘Let’s
Celebrate’” and Sinnamon's
“Thanks to You'' impressed many,
remarks, ““It's hard to go from a ra-
dio tape to a club; | program tapes
especially for radio. The difference
is that you can create a real atmos-
phere in an hour on the radio, while
in the club, it would take eight or
nine.”” The Sinnamon mix involved
“studying the record knowing it as
well as the producer.”” His extensive
use of digital delay altered the origi-
nal master's sound considerably,
raising a familiar prodlem: **a lot of

Credits: Editor, Earl Paige; Assistant
Editor, Ed Ochs; Photo Coordination,
Brian Chin; Cover art & design; Kim
Bucknam: Listings by Bob Hudoba
and Directory Central staff.

A\r«/vxl

producers aren't pleased with that,
but when the engirieer and | come
i, we hear it in a completely differ-
ent way.”

Overall, the perspective of the DJ
is more and more complex in 1982.
Locating the roots af his audience's
rack-fusion interest in the cross-
overs of 1979 and earlier (including

SIC

the Rolling Stones’ *“Miss You'' and
M's *Pop Muzik"), Tee Scott re
flects that the solo productions he's
readying are meant to include the
rock and disco attributes that have
““a magnetic draw. | have a great in-
terest in cult-like. captivating
groove records like ‘Love is the Mes-

(Continued on puge DD-23)

CICCO PRODUCTIONS

25 W. 38th St
New York. N.Y. 10018

TEL. (212) 391.8040  TELEX: 237702 CICCOUR
UNBEATABLE PRICES ON ITALIAN IMPORTS

How Low Can We Go? Telephone Us: We Will Let You Know!!

IMPORT LP’s

TOM HOOKER

MR. DISCO/MEDLEY

FULLTIME_SPRING/MEDLEY

TRAKS /LONG TRAIN RUNNIN'

GINGER BAKER/FROM HUMAN ORANGES

FUNK MACHINE/DANCE ON THE GROOVE
AND DO THE FUNK

FULLTIME SPECIAL

KEITH EMERSON/HONKY

RAINBOW TEAM

SELECTION

STUDIO 54 VOL 's/1-2-3-4

THE MERCENARIES/| AM NOT RUSSIAN

IMPORT 12"

ELECTRIC WORKER

MASTER PIECE/WAIT FOR THE END TO FADE
B.B BAND/ALL NIGHT LONG
ALIEN/VIDEO GAMES

ELECTRIC MIND/SWIMMING UP
CLOCKSsWAKE UP

WALKING /LEONARD WASHINGTON
THE ONE MAN BAND/MISSIS Fi
LONG TRAIN RUNNIN'/TRAKS

DER BAHNOF

BOSS MAN/STEEL MIND

METAL MOMENTS

12"
LAZER/WIND SURFING/SHOOGIE BOOGIE
KASSO/KEY WEST/WALKMAN
STEREOS/VIDEQO DREAMING/PUT YOUR
ARMS AROUND HER
MORALITY + /CAN'T STOP MY LOVE

DOMESTIC LP’'s

KASSO/ KASSO

NEW JUNE SUMMER RELEASE DOMESTIC 12"
LIMO RECORDS presents J.P GOODWIN/KITTY KARSLILE/WALLET WOMAN
We Export to All Countries - UPS—Same Day Service

enmy

SRty

“WE BREAK THE HITS”
13116 N.W. 7th Avenue
N. Miami, Fla. 33168
Telephone: (305) 687-3764
FRANKIE “HOLLYWOOD”
Director

THE BLACK RECORD POOL
IN SOUTH FLORIDA!

MEGATONERE.,

(415) 621-7475
Marty Blecman
TELEX-69-6182
Fishbach & Fishbach

DISTRIBUTED BY:
SUNSHINE - New York
MJS — Fiorida & Attanta
JOC - Los Angeles
TARA - Georgia
MUSICRAFT —~ Hawaii
HOUSE - Kansas
DOWNBEAT — Houston
UNIVERSAL — Philadelphia
VASHONE - Chicago

and growing everyday
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DD-20

A Billboard Spotlight

JUNE 19, 1982, BILLBOARD

THE BEAT MEETS THE STREET

® Continued from puge DD-8

our little polls of stores, we know
people are hearing it at the club.”

Stiff's “‘Bostich’ EP, by Yello, is
another record that experienced re-
newed sales when it broke in black
clubs, according to Stiff dance pro-
motion representative Stephan Pa-
trie: "*We felt we had lost the record
when we noticed that blacks were
into it. We serviced all the black
pools and clubs, especially in New
York. It was not a substantial seller
until they crossed it. Now we're
back-ordered (and) trying to get it
out as quickly as possible.” *The
lessons of disco in making records
have permeated all of pop music,”
observes Eric Dufaure, owner of

BEGGARS

BANQUET

Dancing from the U.K.

MORRISSEY MULLEN

Life On The Wire
No. 1. Disco LP U.K.!
Top 50 LP U.K.!
Jazz Funk Dance Smash
Hot For Radio Adds

SEX, SWEAT
& BLOOD

The New Dancability
LP Charted U.K.!

The Cream Of U.K. White |

Funk Ministry/Medium
Medium/Dance/ 23 Skidoo/
Lora Logic/etc

AND

FREEEZ — |
SOUTHERN FREEEZ |
New Freeez—One |

To One (12')

Modern English—Life In
The Gladhouse (12"")

Slipstream—Jazz Funk
Compilation

DEL-BYZANTEENS—Lijes
to Live By From N.Y.
to UK

All free,
hot and moving
now!

Licensees, d.j.s
call
London 370-6175
8 Hogarth Road
London, SW5.

New York's two-year-old Cachalot
Records. ""We're taking advantage
of the openness of the club scene to
make a more varied, more colorful
dance floor.”

‘I hope record companies realize
that they have to put more time in
to break a group,” remarks Arista
associate director, AOR promotion
Robyn Kravitz. Clubs and college ra-
dio, key springboards for AOR and
top 40, ""help a lot, but the progress
takes a lot longer,” when acts such
as Pete Shelley and Haricut One
Hundred are worked at a variety of
levels, not all related.

As a group, independent promot-
ers also find workloads and oppor-
tunities widening. *‘I'm listening to
different types of music that did not
exist a year ago,” comments Mu-
sico’'s J.G. Knapp, a former DJ and
pool director. "We haven't had to
change our strategy,” Endless Mu-
sic's Rusty Garner reports, *but
there are a lot more avenues for a
record. We don’t say ‘We can pro-
mote this for you in the South." "
This more even coverage, attribut-
able to acceptance of more varied
music, can spur longer club and
sales life. *‘It's a healthy market: a
club record still gets immediate re-
action,” according to L.A.-based
Tom Hayden. Increasingly, the in-
dependent promoter may be in de-
mand not only for dance club pro-
motion but for work in other venues
where music is presented, such as
lounges or stand-up bars. Provoca-
tive 2's Marc Paul Simon recently
computerized his company files to
allow for specialization and cross-
indexing of information: ‘‘Rather
than blanket coverage, there's
more focus, more thought.”

Other individualized approaches
help define details in the dance
marketplace. Mike Wilkinson's Dis-
conet subscription service, whose
clientele has demanded high-
tempo music since its 1977 incep-
tion. has recently added a higher
proportion of rock and r&b material
to the program mix. Wilkinson ex-
plains: *“The amount of high-tempo
music really dried up, and people
are demanding a wider variety of
music in most places. There are
some died-in-the-wool disco places,

but we'd be doing a disservice to
people who make and play records
if we didn't challenge subscribers.
Disconet has always an exploratory
way of getting out music.” In its
own way, Began Cekic's BC/One
Way operation serves a specialized
market with popular street hits
that suggest vintage, often out-of-
print disco classics. These club-tai-
lored records, Cekio says, have five
to six-month sales lives through
club play exclusively.

At the same time, Will Smith,
president of San Francisco’'s Moby
Dick Records, firmly asserts, "I'm
not embarrassed to say we're put-
ting out disco. The label, almost
single-handedly, holds the torch for
peak-tempo pop-disco material.
“DJs tellus, If it weren't for our mu-
sic, there'd be no high energy on
the dance flcor. | don't feel lim-
ited.” Part of Moby Dick's strong
showing is its overseas popularity:
the first Boystown Gang release
was a pop hitin Europe. ‘It was suc-
cessful because of what it said: it's
emotional, nostalgic—the words
make it positive.”

More typically, though, dance
music specialists look upon the va-
riety of musical and market choices
with some pleasure, while express-
ing caution at the prospect of a tide
of ““fusion’ music. “‘For us, black
music is mainstream,”’ is president
Prelude Marvin Schlachter’s as-
sessment of his label's preeminent
position in crossing dance hits r&b
and sometimes pop. “What is hap-
pening to dance music is what hap-
pens to music in general: when it
gains acceptability, music becomes
more refined and melodic.” Prel-
ude had been among the first labels
to license British product at the out-
set of the explosion last summer.

Other well-established indies also
are optimistic that dance music has
again become a radio-accessible
form: West End's Mel Cheren
states, “"Producers have been pro-
ducing with more originality and
personality. That's what we look
for. The same people who dance are
the people at home. The right song
hits them and sells.”" Cheren’s part-
ner, Ed Kushins, adds that “'In the
last 18 months, records have had

PROJECT THE RIGHT IMAGE

If you need to spruce up your dance floor image, let our imagination and
expertise work for you, ‘‘Atmospheres,’’ an easy-to-install multi-image
slide presentation, creates an environment that will dazzle your dancers.
“"Atmospheres’’ features reliable new Kodak projectors. An animation
mode that follows any musical format. State-of-the-art computer tech-
nology. Triple matched screens up to 6' x 27°. And an incredible library
of over 10,000 images custom-tailored to fit any theme. Watch as your
walls are transformed into breath-taking landscapes, high-voltage
neons, galaxies exploding to the beat of the music, montages of
Hollywood greats. ‘‘Atmospheres’’ takes you from sports to sex to
sunsets. Your imagination is the only limit. *‘Atmospheres’’ can be
designed to fit any budget. For information on how you can project the
right image, call collect (512) 835-5900.

wassesfHIHIEYS T asnsax]
2100 Kramer Lane, Austin, Texas 78758

Quality Engineering of Sound, Lighting and Multi-Image Systems
for the Entertainment Industry.
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much longer lives. Our Stone record
was still selling strong in its 17th
week out, even though it was al-
ready over in New York."" Outside of
the city, he explains, “‘Program-
mers use a record when they're good
and ready. Sales happen later (but)
fiscally and production-wise, that's
better for the company.”

The 12-inch single format, too,
enjoyed a breakthrough this year as
a characteristic item at black retail
nationally, rooted in the success of
rap in 12-inch form and followed
through by marketing efforts such
as Polygram’s initial relaase of
“Mama Used To Say" in 12-inch
only, ultimately selling 300,000
copies at $5.98. According to Pro-
file Records president Cory Rob-
bins, the popularity of the 12-inch
nationally has been catching up
with its New York strength, so that
the label now sells about 40% of its
12-inch output in New York, com-
pared to 60% formerly. This despite
a number of inherent difficulties,
including, according to Profile vice
president Steven Plotnicki, the fact
that “there’'s no way to market
them through posters or television,
and they all have the same cover—
customers have to look for it or ask
for it on the basis of radio play.”
Robbins adds, “People have to
really want that record to buy it.
They look at every 12-inch on a
store wall. Even the most unattrac-
tive packaging doesn't matter if
they want that song. It all comes
down to what's on the record. You
can't fool people into spending four
dollars.”

But, to a person, the marketers
of dance music are confident that
buyers will be seduced by this year's
fresh model. Polygram rock and
club promotion manager Loren
Chaidez states, “Diversity is what's
making us strong: our international
acts like Central Line, Junior and
Level 42, and American bands that
hit every market like Kool & the
Gang and Gap Band. Now, with Vis-
age, the Waitresses and the Jam,

we're crossing into another field,
one to really work.” Atlantic dance
music director Rafael Torres ap-
plauds the *‘newness’ In music
coming from abroad, observing
that “it updates traditions, it
doesn't destroy them. In America,
we halt artistry; everyone's been
milking old tracks. There's more ar-
tistic freedom in Europe because
audiences accept it more. People
are fusing together, and so is mu-
sic.””

Therefore, it's a challenge for
both independent and major-dis-
tributed labels to find and push
good new music. | feel like the job
of record company a&r has tripled
in magnitude after three years,"" re-
marks Pavillion president John
Luongo. “I'm intrigued by England
because there’'s more study there,
by a new generation. Great new
ideas might not otherwise come
out. | look for things that are a little
bit out, a bit harder to swallow ini-
tially. Ultimately, you enjoy it more.
Soundalikes are a big woe—not con-
ducive to buying records.”

RFC president Ray Caviano likens
the current vitality of the street
scene to the early 1970s rise of
disco. “It's tied into the necessity of
breaking new rock'n'roll acts, with
AOR so stagnant. ‘Don’t You Want
Me' incorporated everything
rock'n'roll was looking for and picks
up where Eurodisco was looking for
a place to go.” Still, he notes,
“There's a continuance of the clas-
sic black sound that may not
change radically. ‘D' Train and
Shalamar are steadfast in every-
thing that's great and wholesome
in the traditional r&b sound. That
balance is important to illustrate.
For labels to jump in faster (for fu-
sion material) would be dan-
gerous.” Such a bandwagon ap-
proach, Caviano suggests, could
sink the movement again. But for
the moment, “‘this all affirms that
where the industry said it was dead,
in all practical reality, people did
not stop dancing. All that is behind
us.”

DIRECTOR: LOUIS POSSENTI — Mike Mayberry. Frankie Hollywood, Bill Kelly, Scott Blackweil, Pete
Russo, Bob Barea, John Terry, Rick Alonso, Bob Miro, Jay Gelfand, Ray Lenehan, Mario Dejesus, Octavio
Machado. Billy Swann. Bill Hallquist, Rich McVay, Aldo Hernandez, George Svrcek, Mike Garcia, Carlos
Menendez, Jovanny Arrendondo, Pete Denis, Joel Hernandez, Carlos Nodal, Doug MacDutf, John Devir, Mike
Clausi, Sue Quinby, Clitf Good. Chuck Pate, Rusty Norris, Joe Modonia. Larry Bache, E.J. Cabrera, Louis
Possenti, Michael Denoe, Martin Lyden, Tony Williams, Mark Johnson, Make Demchak, Randy Boes.
Humberto Fleites, Mark Watts, Robert Quesada, Eddie Bednar, Leo Vazquez, Frank Walsh, Bob Rosenberg,
Rusell Watson, Eddie Lemmens, Manny Gambino, Al Fuentes, Mark Karp, Luis Castillo, Dave Nevins, Sonny
Stein, Norberto Morales, Pedro Diaz. Steve Young. Jose Clay. Alfredo Rohaidy, Bob Passaretti, Nancy
Pollack. Randy Self. Tony Gonzalez, Jaimie Marzol, Jose Figueroa, Frank Diaz, Steve Malinowski, Luis
“Rattlesnake” Martinez, Jose Solana. Rich Brondi. Nick Russell, Ken Noack, John Mena, Alber Mangoli. Jim
McCormack, Dave Pirro, Tony Slemp. Steve Devecht. Mike Schwabrow, Victor Devanzo. Amado Diaz,
Michael Lombana, Ed Tayior, Felix Chinea, Jerry King, David Thomas, Rich Weinman, Don McMillon, J.J.
Soul. Chillie Trevino. Gary Mann, Randy Smith, Gary Sehutte, Shahin Alipanah, Margret Ann Ronayne. Y-100 -
Music Director, 1-95 - Johnny Dolan, Carey Leva, Don Everett. Ben Ehrlich, Bob Birthisel, Dan Ingraham,

Gindy Nemo.
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NEW AND USED RECORDS

A FULL LINE OF IMPORT AND DOMESTIC TWELVE-INCHES AND ALBUMS

30 CARMINE ST. IN THE VILLAGE
ER ST & AVENUE OF THE AMERICAS

HIGHEST PRICES FOR YOUR OLD RECORDS
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GENERATES FIRST BEVY OF STARS

® Continued from page DD-6

Mode, Was (Not Was), Laurie An-
derson, Gang Of Four, Pigbag
among others—many of which have
been able to tour to capacity houses
with little radio airplay.

All this action on the dance floor
has caused a resurgence of interest
in 12-inch singles and EPs. This has
been caused by a lack of fidelity and
profit on seven-inch singles while a
12-inch LP demands more material
from the artist and more money
from the consumer. “Why spend $7
for an album when you can pay $4
for a 12-inch? The consumer
doesn’t want useless junk,” notes
Tom Silverman, editor of Dance
Music Report and head of Tommy
Boy Records. ‘‘Warner Bros. didn't
put out a 12-inch on Tom Tom
Club's ‘Genius Of Love,' yet the im-
port 12-inch apparently sold
100,000 copies. ‘Rapper’s Delight’
was a huge hit as a 12-inch.”

“New wave 12-inchers aren’t as
popular as the four-track EP,”
voices Amy Liebowitz Anderson,
vice-president of Nu-Music Distrib-
uting. ““The greatest thing to de-
velop has been the four-track EP.
There's a beauty in putting out a
record for $4.98 or $5.98 list so the
public can hear a new act and not
pay a lot of money.'* Bow Wow Wow,
Romeo Void, Oingo Boingo, Wall of
Voodoo, the B-52's, Devo, Preten-
ders and Missing Persons have
charted with EPs.

However, there are dark clouds
on the rock dance horizon: Gay
clubs, an integral part of the dance
music scene, have shown some re-
luctance in programming rock;
many of the new club hits have a

similar sound which could easily be-
come as much a cliche as the
“thump' of mainstream disco or
the guitar solo in rock; the hidden
assumption that if an act is British,
it's superior; and the perhaps sub-
conscious racism of a rock audience
which put down disco rhythms as
practiced by Chic, Sylvester or
Donna Summer yet embraces
Spandau Ballet or Gang Of Four.

“Racism is too light a word to
use,’”’ says Dance Music Report’s
Silverman. ‘‘Black radio is more
willing to play rock than AOR is.
Whites however are increasingly lis-
tening to urban contemporary sta-
tions. This is happening in New Or-
leans, Houston, Florida, all over.
Urban contemporary is the progres-
sive radio of the '80s. In New York,
it's not WPLJ-FM or WNEW-FM
which dominate the ratings but
WBLS-FM and WKTU-FM.”

“Qur perception is warped in
Manhattan because black music
gets play,’” adds Mark Josephson of
Rockpool. “But | think more people
are getting into black music so
there’'s no need to be despairing.”

“With the Fleshtones’ ‘Roman
Gods,” we did a remix that has had
great crossover in black clubs,”
says |.R.S. Records’ Robynne Modi-
ano, who is in charge of club and
video promotion. “The Go-Go’s did
really well and are still being played
in black clubs. It's the gay clubs
which are hard to break."

“| can't really say why that is ex-
cept that there is an audience for
high energy disco,”” reasons Silver-
man. ‘‘Maybe gays feel that high
energy disco is their music.”

“1t’s more than a kind of music.

It's a way of dancing and social-
izing. But lots of gays attend rock
clubs. | don’t see any reason why it
shouldn't crossover,” notes Jo-
sephson.

Much of the new music falls into
two camps: electronic and neo-
funk. To the uninitiated, Orchestral
Manoeuvres In The Dark, Depeche
Mode, Our Daughter's Wedding and
YMO may all sound similar while on
the other end of the spectrum Mod-
ern Romance, Spandau Ballet, Fun-
kapolitan, Blue Rondo A La Turk,
Haircut 100, ABC, Ultravox, Duran
Duran, Classix Nouveaux, and the
Thompson Twins may seem to be
mining the same vein. ‘‘There is
that danger of becoming formula
and there are formula records out
there,”" admits Josephson. ‘‘How-
ever, | think that the progression
commercially has been a reflection
of an improvement aesthetically. It
hasn't reached that point yet that
disco reached. There are faces here
with the music. A lot of new wave
bands sell themselves by touring.
This is real important.”

““New music is not a sound, " clar-
ifies Ed Steinberg of Soft Focus.
“It's not punk. It's not new wave.
What's new wave anyway? New mu-
sic is more of a general age group.
New music changes constantly. As
soon as it gets backed into a corner,
it changes."”

“When people want to dance ev-
erything from Haircut 100 to punk
will be played,”” comments Amy Lie-
bowitz Anderson of Nu-Music Dis-
tributing. “What is happening is
that music is becoming more re-
gionalized. There are more small,
local labels and what sells in Boston

doesn’t necessarily sell in LA
New York's the db’s, Boston's Mis-
sion Of Burma and L.A.’s Missing
Persons are named as regional acts
which have yet to breakthrough na-
tionwide.

As for the reverence for Britain,
some of this is natural. After all,
since 1963, Britain has been the
breeding ground for many musical
movements be it glitter, punk, new
romantic, futurist, new tribalism or
new psychedelia.

“Right now, it’s true that an Eng-
lish artist has an edge,” notes
I.R.S.'s Robynne Modiano. “But |
don’t think this will be true all the
time. When people pick up some-
thing British, they think it's going to
be the Human League. If the
Whisky puts on its marquee the
Idiots from England, people will go.
American rock though is just as
valid.”

““There's always a certain
amount of people who wanttobein
on imports—no matter where it
comes from,” adds Anderson.
“Now in Europe, they like American
product. American hardcore punk
sells in Europe. When Our Daugh-
ter's Wedding played in New York,
they said they were from San Fran-
cisco and when they played San
Francisco, they said they were from
New York. Actually, the members
come from both places. Anyway,
people are always looking for what
the other guy is doing."

A lot of American acts had to go
to England to make it,"" says Silver-
man. “An English record has a
charisma about it. In Europe, it's

{Continued on puge DD-23)
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- INDEPENDENT RECORD PROMOTION
« CLUB CONSULTATION
+ SOUND & LIGHT DESIGN

JOEY STARZ—PpPresident

(Music Director TWIN FACES EAST, Darien, CT.)
(203) 531-9265, 348-8080
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HAS THIS HAPPENED TO YOU?

A customer calls and says he has a wall that he doesn’t know
what to do with, and you perhaps suggest light projection, plain
mirrors, light strips, etc. (All old and passe” now).

You could have simply said:

“Welcome to the wonderful world of TILE LITE™ . ..
black glass, clear and bronze mirror units that give the complete
“color spectrum’ infinity deep from one light source through
transforming any surface into a
color and light show of rich dimensions and infinitely good

Dealers and Customers may order a sample kit today —$20.00.
(refunded on first order). You gotta see it to believe it!

C.G.M. INDUSTRIES
(Div. of Tile Lite Corp.)
13974 Westheimer
Houston, Texas 77077
(713) 197-.0304
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MORE THAN A
RECORD POOL . ..

Judy Weinstein
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urban rock records @
NEW YORK N.¥

“Present”
Cousinice
featuring the 12"single
~-CATCH YOUR GLOW -
Contact:
IraCossin
Keith Carlos
Marc Puts
AnnaFerenc
212246-7516

Distributed by
National Distribution Network
212-977-4¥66
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i DANCE/DISCO EQUIPMENT SHOWCASE

A Billboard Spotlight

JUNE 19, 1982, BILLBOARD

® Continued from page DD-17

914) 937-1300 Teiex: 131472,
Branch: Hollywood, Calif., 1135 N. Highland Ave. Zip: 90038.
Tei: (213) 462-2233. Telex: 691123

ROSNER CUSTOM SOUND INC., 11-38 31 Ave , Long Isiand City,
NY. T1¥06. Tel: (212) 726-5600. Pres. & Sales Mgr.. Alex
Rosner. iM, P)

ROWE INTL INC., 75 Troy Hills Rd.. Whippany, N'J 07981, Tel
£201) 847-0400. Telex: 136412

ROXTER CORP., 10-11 40 Ave., Long Island City, N Y. 11101, Tet
{212) 392-5060

RUSSCO ELECTRONICS MFG. INC., 5690 E. Shields Ave.. Fresno,
Calif. 93727 Tel: (209) 291-5591. Pres. Russell C Friend
Sales Mgr : Barbara Gaudin. (M, W)

J. R RUSSELL SYSTEMS, 1045 E. Camelback Rd , Phoenix, Ariz
85014 Tel: (602) 266-6918. Pres. J.R. Russell; Sales Mgr.-
John Ravert. (M, W, P)

RYSTL ELECTRONICS CORP., 328 NW 170 St. North Miami
Beach, Fa. 33169. Tel- (305) 652-3838. Pres - David Riemer
Sales Mgr.. Joe Coster. (M, I)

S

S C R DIGITROL INC., 901 N. Lake St.. Burbank, Calif. 91502
Tel: (213) 841-4661

S 0 S PHOTD CINE OPTICS INC., 315 W 43 St New York, N.Y
10036. Tzl (212) 974-4600

SALVADOR STAGE EQUIP., 13800 E. Eight Mile Rd.. Detroit
Mich. 48205, Tel: (313) 839-2777. Pres  John Salvador,
Saies Mgy Sal Urso. (M. P)

SANYO ELECTRIC INC., 1200 W Artesia Blvd . Compton. Caiif
90220. Tel: (213) 537-5830

SAPAN ENGG CO., PO Box 511, 01d Chelsea Sta.. New York, N.Y
10113. Tel: (212) 889-6675 Pres.. Edith Sapan; Sales Mgr
Robin Eisenstein. (M, W, P)

KEW SCHAFFER GROUP INC., 330 W. 42 St. New York, N.Y
10036. Tei (212) 695-1107 Pres.” Ken Schaffer: Sales Mgr
Marc Silzg. (M, P)

SCIENTIFIC AUOIO ELECTRONICS, 701 £ Macy St., Los Angeles,
Calif. 90012 Tel: (213) 489.7600. Pres - Morris Kessler;
Sales Mar- Joe Trentalange. (M, [)

SEE FACTOR IND. INC., 3711 30 St. Long island City, N.Y
11101. Tal: (212) 784-4200. TWX: (710 582-3030
Branch: Hollywood, Calif., 8248 Mannix. Zip: 90046. Tet
(213) 469-7214.

SENNHEISER ELECTRONIC CORP., 10 W. 37 St., New York, N.Y
10018 Tel: (212) 239-0190. Pres.. Thomas Schillinger: Sales
Mpgr: Teay Tudisco (M)

SENSATIONS INT'L, 1167 N. 1500 West, Salt Lake City, Utah
84116. Tel: (801) 328-3072

SHURE BRCS. INC., 222 Hartrey Ave., Evanston, Ill. 60204 Tel:
(312) 8£6-2200. Cable. SHUREMICRO. Telex: 724381
Branch: Sulver City, Calif., Marshank Sales, 3940 Higuera St
Zip: 90240. Tel: (213) 559-2591

SKIRPAN LIGHTING SYSTEMS, 1104 W. Chestnut St. Burbank,

Calit. 91506. Tel' (213) 840-7000

SMITHALL ELECTRONICS INC., 2001 Vine St.. Cincinnaty, Ofio
45210 Tel (513) 381-2828. Pres.. George C. Smith; Sales
Mgr. Mark Schoeny (M, I, P)

GEORGE R. SNELL ASSOCS. INC., 155 US Rt 22 Fastbound
Springfield. N.J. 07081 Tei: (201) 467-2666. Pres.: George R
Snell; Sales Mgr.- Suzi S. Reed. (M)

SONIC RESEARCH INC., 27 Sugar Hollow Rd , Danbury, Conn
05810 Tel: (203) 792-8822.

SONIC SYSTEMS INC., 137 Rowayton Ave., Rowayton, Conn
06853 Tel- (203) 8388427 Pres: Carl Erca; Sales Mgr
John Karamon. (M)

SONY CORP. OF AMERICA, 9 W. 57 St., New York, N.Y. 11019
Tel: (212) 371-5800
Local branch: 47-47 van Dam St Long Island City 11101
Tel: 361-8600.

SOPHISTASOUND ENVIRONMENTS, 1550 E Dublin-Granville
Rd., Columbus, Ot 43229. Tel: (614) 885-0422

SOUND CHAMBER ENTERTAINMENT SYSTEMS, 12041 Burbank
Bivd., Narth Hollywood, Calif 91607. Tel  (213) 761-1454.

THE SOUND INVESTMENT, 82 Herbert St., Framingham, Mass.
01701 Tel (617) 872-6200 Pres. Robert A Fay: Sales Mgr :
Rebecca Canter. (M, P)

SOUND & LIGHT CQ. INC., 1169 Tower Rd., Schaumburg, 11l
60795. Tel. (312) 885-2341.

SOUND PROMOS., 2643 Grandview St., San Diego, Calif. 92110
Tel: (714) 275-1194. Pres: Dean S. Atkinson, Sales Mgr
Biuce Mauher. (M, W, P)

SOUND SOURCE, Blakely St., Cuthbert, Ga. 31740. Tel: (912)
732 3714 Pres. Ernest A. Settles; Adv. Mgr.. Truman V. Low.

SOUND SPECTRUM ENTERTAINMENT SERVS. INC., 501 Char
mont Ave., Folcroft, Pa 19032. Tel: (215) 461-5656

SOUND TEEH SYSTEMS INC., 165 Fieldcrest Ave., Edison, N.J.
08817 Vel: (201) 2252803 Pres. Richard Beda. (1)

SOUND UNLIMITED SYSTEMS, 6315 Laurel Canyon Blvd., North
Hollywocd. Calif. 91606. Tel' (213) 506-8216, 877-4915.
Pres. & Sales Mgr.: Edward King. (M, W, P)

SOUND WORKSHOP PROFESSIONAL AUDIO PRODS. INC. 1324
Motor Pkwy., Hauppauge. N.Y. 11787 Tel: (516) 5826210
SOUNDCRAFTSMEN, 2200 S. Ritchey St. Santa Ana, Calif
92705 Tel (714) 556-6191. Pres.. Rod Bell; Sales Mgr

Roger Hagemeyer (M)

SOUNDS DYNAMIC, Executive Bivd . Rockville, Md 20852 Tel
(301) 468-5700

SOUNDS UWLIMITED, 3301 Forest Dr., Richmond. Ind 47374.
Tel' (317) 935-1538

SOUNDSTAGE, 1908 N. Henderson, Dallas, Tex. 75206. Tel
(214) 827-8100.

SOUNDTECH INC., 10515 Miller Rd., Oakton, va. 22124. Tel:
(703) 938-0850. Pres. Evan McConnell; Sales Mgr. Dale
Hockman. (M, P)

SOUNDTEQUE INT'L, 2507 Davie Bivd., Fort Lauderdale, Fla
33312 Tel: (305) 462-1122. Pres.: Bob Lawson; Sales Mgr
Bob Lawson, Mike Ciaccio (M, P)

SOUTH WIND ENTERTAINMENT CORP., 106 W Amelia St Or-
lando, Fia. 32801. Tel' (305) 422-0300. Pres.. Michael Or
lando; Sates Mgr.. Mark Spinicelli. (M, P)

WE MAKE THE ‘“PLANET ROCK’'...

With the most up to date 12" product in the country—
call the toll free Sunshine Hotlines
1-800-223-6331 or 1-212-265-3530
... and stay ahead of your competition with
orders shipped on the day of release

€Call For
Free
Catalogue

Wholesale
Only

Sunshine Record Distributors,; Inc.
747 Tenth Avenue, N.Y.N.Y. 10019

SOUTHERN LIGHTS INC., 3050 SE Monroe St. Stuart, Fia.
33494. Tel: (305) 286-3737.

SOUTHWEST TECHNICAL PRODS. CORP., 219 W. Rhapsedy, San
Antonio, Tex. 78216. Tel: (512) 344.0241

SPEAKERLAB INC., 735 N. Northlake Way, Seattle, Wash 98103.
Tel: (206) 633-5020.

SPECK ELECTRONICS, 12455 Branford, Arleta, Calif. 91331 Tel
(213) 897-4188

SPECTRA SONICS, 3750 Airport Rd., Ogden, Utah 84403 Tel
(801) 392-7531. Pres. William G. Dilley, Sales Mgr. Gregory
Dilley. (M)

STAGE EQUIP. & LIGHTING INC., PO Box F, 12231 NE 13 Court,
Miami, Fla 33161 Tel: (305) 891-2010. Pres. Vivian Gill;
Sales Mgr - Michael L. Grosz. (M, W)

STAGE LIGHTING DISTS. CORP., 346 W. 44 St New York, NY
10036. Tel: (212) 489-1370. Pres.. Robert Riccardelli; Sales
Mgr.. Howard Wienreich, Bruce McFarlane. (W)

Branch: Hollywood, Calif., 1653 N Argyle Ave Zip: 90028
Tei: (213) 466-8324

STAMBOULI BROS. (USA) CORP., 3424 Empire State Bidg , 350
Fifth Ave., New York, N.Y. 10118. Tel: (212) 279-4466. Telex
422441

STANTON MAGNETICS INC., 200 Terminal Dr, Plainview, N.Y
11803. Tel: (516) 349-0200. TWX. (510) 221 1845. Pres.
Walter 0. Stanton, Sales Mgr.: Pete Bidwell

STERLING HI-FIDELITY INC., 22 20 40 Ave., Long Isiand City,
NY 11101 Tel' (212) 361-8989. Pres - L Silver; VP. R Sil-
ver

STILLWATER GROUP INDS., 10920 Indian Trail, Suite 109, Dal
las. Tex. 75229. Tel- (214) 241-6261

STRONG ELECTRIC CORP., 87 City Park Ave. Toledo, Ohio
43697 Tel: (419) 248-3741 Pres. N. E. Alexander; Sates
Mgr. Robert Konz. (M)

STUDER REVOX AMERICA INC., 1425 Eim Hill Pike, Nashville,
Tenn. 37210. Tel (615) 254-5651. Pres.: Bruno Hochstras-
ser, Nat'l Sales Mgr Barry D. Evans
Branches: Van Nuys, Calif., 14046 Burbank Bivd. Zip 91401
Tel: (213) 780-4234 Mgr.- Bill Van Doren—New York, N.Y.,
155 Ave. of the Amenicas. Zip: 10013. Tel: (212) 255-4462.
Mg Fred Layn.

SUNN MUSICAL EQUIP. CO., 19350 SW 89 Ave., Tualatin, Ore.
97062 Tel (503; 638-6551. Pres.: Larry J Lynn: Sales Mgr.
Gene Fresco. (M

SUNSHINE LIGHTING CO., 6907 W. North Ave., Wanwatosa, Wis.
53213 Tel. (414) 476-6666. Pres. & Sales Mgr.: Donald A.
Horaitis (M, W)

SUPEREX ELECTRONICS CORP., 151 Ludlow St Yonkers. N.Y.
10705. Tel: (914) 965-6906

SUPERIOR ELECTRIC CO., 383 Middle St., Bristal, Cann 06010
Tel: (203) 582-9561

SWITCHCRAFT INC., 5555 N. Elston Ave., Chicago, Il 60630.
Tel: (312) 792-2700. Pres. William C. Jones, Sales & Mkig
Dir. Edmund F. Larrabee. (M)

SWIVELIER CO. INC., 33 Rt 304. Nanuet, N.Y 10954. Tel: (914)
623-3471. Telex: 131501,

T

T)'S HAWAIL INC., 2417-C Roundtop Dr, Honolulu, Hawaii.
96822 Tel: (808) 947-1448 Pres - R Roundtree: Sales Mgr.
T.) Johnson (M, W, P)

TAITO AMERICA CORP., 1256 Estes Ave., Elk Grove Village, Ili
60007 Tel: (312) 981-1000

TANDBERG OF AMERICA INC., Labriola Court. Armonk. NY
10504. Tel, (914) 273-9150. Pres.: Tor Sivertsen, Sales Mgr.
Joel Rosenblatt. (M)

TAPCO, see E V/Tapco

TAPE-ATHON CORP., 502 S_Isis, Inglewood, Calif, 90301 Tel:
(213) 776-6933. Pres.. Lee Tate; Sales Mgr - Blair Hunnicutt

TEAC CORP. OF AMERICA, 7733 Telegraph Rd., Montebello,
Calif. 90640. Tel: (213) 726-0303. Pres.. Norio Tamura; VP
Sales & Mkig. Teac: Barry Goldman; Tascam Sales Mgr.: Bill
Mohrhof. (M)

TEATRONICS INC, 101 D" Suburban Rd., San Luis Obispo,
Calif. 93401. Tel: (805) 544-3555. Pres.: Roger S. Votk; Sales
Mgr. Kathryn €. Mooney. (M)

TELEDYNE ACOUSTIC RESEARCH, 10 American Dr., Norwood,
Mass. 02062. Tei- (617) 769-4200. Pres.: Ron Fone; Sales
Mgr: Ron Falkenstein. (M}

TELEX COMMUNICATIONS INC., 9600 Aldrich Ave. S. Min
neapolis, Minn. 55420. Tei: (612) 884-4051. Sales Mgr." Don
Mereen. (M)

THEATRE TECHMIQUES INC., 60 Coroliy Pkwy., Hamden, Conn
06514. Tel (203) 281-6111

THOMSON-CSF BROADCAST, 37 Brownhouse Rd., Stamford,
Conn. 05902. Tel: (203} 327-7730.

3M €O., 3M Certer, Bidg. 223-5E, 3t. Paul, Minn. 55144, Tel
(612) 733-1110.

TIMES SQUARE THEATRICAL & STUDIC SUPPLY, 318 W. 47 St
New York, N.Y. 10036. Tel: (212) 484-1370. Pres. Robert Hil-
zen. (M, W)

TIVOL INDS., 1513 E. St. Gertrude PI., Santa Ana, Calif. 92705
Tel (7147 957-6101. Pres.: Ben. B. Georze; Sales Mgr - Ste
ven P Nelson. (M)

TALEDO THEATRE SUPPLY €O., PO 30x 1007, 1016 Summit St
Toledo, Ohio 43697 Tel: (419) 241-771L. Pres. B.H. Brock
way; Sales Mar. Robert Brockw:y. (M, W)

TOSHIBA ANIERICA, 82 Totowa Rd, Wayne NJ. 07470 Tel.
(201) 628-3000.

TOTAL ENTERTAINMENT CORP., 4423 Twjunga Ave , Studio City,
Calif. 91602, Tel. (213) 769-0852 Pres lan Marsh. (P}
TOWARDS 2000, 10719 Burbank Bivd. North Hollywood, Calif
91E01. Tel: (213) 769-5622 Pres. & Salss Mgr. Mark Row-

lands. (P)

TRIPP LITE, 500 N. Orleans, Chicage, IIl. 60610, Tel: (312) 329

1777. Sales Mgr. Priscilla Wyman (M)

U

U A R PROFESSIONAL SYSTEMS, 8535 Fairhaven, San Antonio,
Tex. 78224. Tel: (512) 690-8888. Prs & Sales Mgr - Robert
H. Bruce. (W, P)

U RE I (United Rec'g Electronics Inds.), 8460 San Fernando Rd.,
Sun Valley, Cali®. 91352. Tel: (213} 767-1000. Pres.: Brad
Plunkett: Sales Mgr. Garry Margolis. (M)

U SBILLIARDS INC., 243 Dixon Ave., Amityville, N.Y. 11701, Tel
(516) 842.4242. Pres. Albert Simon: Sales Mgr.- Len Schnel
ler (M)

U'S VC CORP., 41 Stater Or. Elmwdod Park, N.J. 07407 Tel-
(201) 794-3900
Branches: Corupton, Calif., 1011 W. A-tesia Bivd., Zip: 90220
Tel: (213) 537 6020 —Elk Grove Village, lIl., 2250 Lively Blvd
Zip. 60037 Tel. (312) 364-9300—Houston, Tex., 3400 S.
Loop £ Zip: 77021. Tel: (713) 7413741

U 5 PIONEER ELECTRONICS CORP., 75 Oxford Dr., Moonachie.

NJ. 07074. Tel: (201) 440-8100.
Branches: Hawthorne, Calif., PD Bax 404, 4880 Rosecrans
Ave Zip: 90250-EIk Grove Village, IIl., 737 Fargo Ave. Zip
60007 Te!: (312) 593-2960—Irving, Tex., 1875 Walnut Hill
Ln. Zip: 74062. Tel: (214) 258-020C

URICORD, 89 Frost St., Westbury, M. 11540, Tel: (516) 333-
9100, WATS (300) 6453188 Pres : Frank Meshowski. (W)

UNIVERSAL ENERGY SYSTEMS, 3145 Plainfield Rd., Dayton,
Ohio 45432, Tet: (513) 253-30C1. Cable- ENERGY. Telex
288250.

v

¥ J ELECTRONICS INC., 913 W. 223 St Torrance, Calit 90502
Tel: (213) 533-5980 (M. P)

VARA-LIGHT INC., see Dimatronics/Vara-Light Inc

VENTURE LINE INC., 3731 E LaSalle, Tempe, Ariz. 85282, Tel:
(602) 243-6289.

YERITAS ELECTRONICS CORP., 22 Grand Ave.. Farmingdale, N.Y
11735. Tel: (516) 694-5393. Pres.. Warren S. Rosenthal;
Sales Mgr.: George Fannin. (1)

VIDEQ TAPE NETWORK INC., 115 £ 62 St New York, NY
10021. Tel: (212) 759-8735.

VISION-SOUND PROFESSIONAL AUDIO INC., 110 Grand Ave.,
Englewood, N.J. 07631. Tel: (201) 871-4101; WATS. (800)
526-4710. Pres.. Michael A, Salafia; Sales Mgr.. Peter Hoag-
land. (P)

VISUAL EFFECTS INC., 3639 Dyre Ave., Bronx, N.Y. 10466, Tet:
(212) 324-0011.

YUE-MORE MFG. CORP., 184 Franklin Ave., Nutley, N.J 07110,
Tel. (201) 235-0660. Pres. S.S. Mahlab. Sales Mgr.: Frank
Azzollini (M, W)

W

WALD SOUND INC., 11131 Dora. Sun Valley. Calif. 91352 Tei
(213) 875-0480

WAVELENGTH INC., 11505 W. Jefferson Blvd., Culver City, Calif
90230. Tel: (213) 390-9801. Telex: 181997

WHITAKER BROS. ENTS. INC., 218 Rte. 13, Bristol, Pa 19007
Tel: (215) 785-1595

WHITE INSTRUMENTS INC., 5408 Hwy. 290 W., Austin, Tex.
78735. Tel: (512) 892-0752

WIDE UTE CORP., 2300 Interstate S. 35 & Redwood Rd., San
Marcos, Tex. 78666. Tel: (512) 392-5821

WILOER ENG'G PRODS. INC., 1913 Pickwick, Gienview, |If
60025 Tel: (312) 724-5060. Pres. & Sales Mgr.: hm Ham
mond. (M)

WORLD OF SOUND & LIGHT INC., 615 W. Jefferson St.
Plymouth. Ind. 46563. Tel: (219) 936-6000

WORLD WIDE DISTS. INC., 2732 W. Fullerton Ave., Chicago, IIl.
60647. Tel: (312) 384-2300.

WRENCO INC., 401 W. Irving Park Rd., Itasca, I!l. 60143. Tel’
{312) 773-1446 Pres. Wayne Rengmen. (M, 1. W)

Y

YAMAHA INT'L CORP., PO Box 6600, Buena Park, Calif, 90620
Tel: (714) 522-9011

servicing our 25 DJs.

albany, new york
association of
disc jockeys

Thanks A Million!

The Albany, New York Assoc. of DJs would like to
thank all of the record companies that have been

An efficient and effective means of promotion —
reaching a market of over 1,000,000 people for the cost
of cnly 25 pieces of product.

Director, Tom Lewis

8 Kaatskill Way P.O. Box 500 D
Ballston Spa, New York 12020
518/587-0889
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® Continued from page DD-19

sage’ and ‘Don’t Make Me Wait.’ (In
a mix) | try to put that in records
that don't have it and I'm building
that ‘draw’ into the ones I'm doing
from the ground up.’" His first pro-
duction ventures *‘took a while” to
occur, but “it moved at the pace |
wanted it to. Laying down tracks,
using studio equipment and learn-
ing the industry all help. Now | pay
attention to who plays what kind of
rhythms and sounds so when | go
in, | can put exactly what | want on
the tape.”

Possibly, a philosophical widen-
ing of interests may even extend
the dance club to non-dance music,
according to Rockpool's Joseph-
son, who is encouraging DJs to
“‘play unconventional records you
don't dance to. A lot of the psy-
chedelic music is not obviously
danceable, but we'd like people to
listen to it. We don't want DJs to get
too limited about their music, now
that there's a lot of prepro-
grammed formula music, with ev-
eryone trying to make records as
danceable as possible.” Josephson
cites two other new developments
in rock DJing: a hard-core radical
movement, featuring acts such as
Black Flag and the Circle Jerks, and
a British disco-punk contingent.

In the words of Francois Kevor-
kian, a well-versed DJ, mixer and
a&r person at Prelude Records,
there may even be an opportunity
at this point to reform the traditions
of disco entirely to free it of formula
and convention and establish a
greater devotion to evolution. *‘My

main musical influences are ex-
tremely remote from disco,” he
says. ‘“‘We're discovering a whole
area of rock, unknown to disco
people—there are even cult records
by Joy Division and Magazine that
are in close parallel to records like
‘Weekend' and ‘Free Man.’ I'd like
to see a more global, more universal
approach. That requires a commit-
ment; it's not what you do for secu-
rity. We have to keep a spirit of fron-
tier. | don't feel like agambler. I'ma
believer. I'm very serious about try-
ing to break new styles—not just go-
ing two bpm less.”  BRIAN CHIN

Billboard

FIRST BEVY
OF STARS

® Continued from page DD-21

the same with American stuff. It
has little to do with the music.”
Whatever its origins, it appears
that the new round of dance mu-
sic—freed from the media hype sur-
rounding disco and punk—is here
to stay. Says Josephson, who is co-
sponsoring a New Music Seminar in
New York in July with Silverman
and others, “The number of clubs
going rock is increasing. Some
cities can’t support many high chic
clubs but the number of clubs in
the suburbs is going up. There are
more pools, such as WARD (West-
ern Assn. of Rock DJs) in San Fran-
cisco and various disco pools have
rock departments."” Billboaid

BOTTOM LINE

® Continued from page DD-10)

“DJs knew we'd have at least one or
two copies of every single out, just
for our singles section.” When long
mixes made the seven-inch single
obsolete, Downstairs continued lo-
cating and stocking in-demand 12-
inch disks just as reliably. *‘Most of
what | do all day is tracking down
records,” Kulish says. Since the
store is not large enough to deal
directly with companies, he staysin
close contact with one-stops and
distributors, paying an extra 30 or
so cents to get new releases in
quickly, beating the chain stores
and ensuring that enthusiasts will
check Downstairs first for new
product.

At the front counter, Yvonne
Turner and Michael Robinson alter-
nate at the turntable and cash reg-
ister. The music in the store flows
almost as subtly as a DJ’s program,
as customers audition records in
“sets’” of Eurodisco, reggae, funk
and rock fusion.

Klein & M.B.O.'s “Dirty Talk"
seems to be a hot newcomer, as are
the new Lime 12-inch and two Brit-
ish records by Linda Taylor and
Slimline. * ‘Time Warp' is definitely
the toughest import we ever had to
find,”" Turner remarks. *‘People
asked for it for a whole year.” (It
was in stock for something like the
better part of a week before selling
out.) Robinson, a former DJ, hands
a second copy to a buyer, grinning a
bit and asking aloud, “‘Are we only
selling one per customer?"

Up until about a year and a half
ago, it was still possible. in hind-
sight, to do something original and
unique in retailing dance music,
even after eight years of high-satu-
ration disco culture. What Charles
Grappone and his crew, including
his wife Debbie and brother Richie,
DJs Jose Bonilla and John Pagano
and indie promo man Chris Nelson,
have created is emblematic of new
fusions and alliances in dance mu-
sic. Located at the junction of the

gay west Village, the working class
ethnic south Village and at the
north end of the downtown dance
belt, Vinyl Mania has cataloged an
enormous selection of out of print,
import and collectors’ 12-inches.

The great beauty of Vinyl Mania is
its centrality. In the older of its two
storefronts, rock’'n'roll records and
memorabilia are sold, while next
door, Human League, Boystown
Gang and ESG may all be among
the top sellers. On Saturday morn-
ings, the store is regularly visited by
patrons of Paradise Garage, who
leave the club and pick up the most
intensely worked new records on
the way home.

Grappone shows little patience
for hype and promotion. Pointing to
an import copy of “‘Cat People,”" he
remarks, “We've sold 150 copies of
that. That's a lot for a store this
size. That's why | can’t report rec-
ords that aren't selling (to the
trades).”” At his level, he's saying,
hype is just bad business in a field
that is actually developing quite en-
viably. Downtown's Ramos adds:
“It's not easy. We're one of the
youngest stores out there. There's
not a lot of credit, so we can't keep
a lot of inventory. (But) we buy ev-
ery day. When we like something,
we make it big. Nobody else sells
records like that. We heard Yazoo
over the phone and ordered 150.
We're very concerned with rec-
ords."”

This, in essence, is what makes
retail so fascinating at the moment,
and moves it closer to an a&r or pro-
gramming function in light of its
pass-alonginfluence on DJs, forit's
here that the trends that affect the
record business bottom line are felt
first and most concretely. The spe-
cialist stores rate close attention
because of their strategic position
and their success in drawing sales
from an increasingly selective con-
sumer group. BRIAN CHIN

FIREWORKS PRODUCTIONS

12" SINGLES—Kid Creole & Coconuts: Patrice Ru-
shen; Klein & M.B.O ; Vanessa, The Limit; Kongas
Mike Anthony; Voyage: Nona Hendrix, Discoteque,

HOT & NEW

PRESENTS

A UNIQUE NEW DISCO SYSTEM FOR ALL AGES
RESTAURANTS, CLUBS, CABARETS, DISCOS
The most sophisticated system on the market
Designs, Electronics and Installations

For information or demonstration, contact:

Rhett Firé: (212) 620-3173 « (212) 242-0492
B R-viewed in April 10th BILLBOARD Magazine [N

Slimline’ The Clocks; Lisa; Queen Samantha; Level
42; B.B. Band: Imagination; Angie: Superior Move
ment; Valentine Bros ; Ritchie Family; Sparque
(new); Al McCall; Quick; Decoupage: Mystery
Hot Plate 4; Space: Aneica; Flirts; Divine; Kelly
Marie; Ronnie Jones, B.B C S.A.; Fonda Rae,
Tina Fabrik; Dinasaur; Satsoul Orch.; Linda Clit
ford; Thompson Twins; Human League; Soft
Celt (new): Temptations, Ronnie Griffiths; Dol
lette McDonald; Hi Voltage; Angela Clem
mons; Candela; Abba (Lay); Minstry, Time
Bandits; Kinkana; Justin; Dolly Dots; Tantra;
Sinnamon; Video; Yello (Bostich); Gap
Band, Fantastic Aileems- Carrie Lucas
Karin Young: E S.G : Herbie Hancock
Electric Minds® David Bowie® G-Feel Gwen
Guthrie; Risque (new); Time Warp
LPs—Lime; Kiss Mix; Disco Circus (82);
Cerrone 8; Voyagte. Telex; Soft Cell

THE
DISCO s
SOURGE

WE SHIP UPS WITHIN 24 hrs s

‘NEW RECORDS DAILY'
Singles 1929-1980, over 100,000 titles
in stock, send $1.25 for catalog Mas-

ter Charge & Visa. Call us for new im

ports
DOWNSTAIRS RECORDS
20 West 43rd St. New York N.Y
10036 212/ 354-4884

#1 IN DISCO & OLDIES SINCE
1970.

AFTER YOU'VE TRIED THE
REST TRY THE BEST.
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% 101-32 DUPONT ST.

. SkYD'S‘M* e A LY

Tel. 800-645-7184
Telex 645-578
Import Disco 12"—When It's Hot, Give SKYDISC a Shot!

Free with your
two-year
B subscription.

Find out why professional disc jockeys by the thousands
tum to DMR for the iatest imports, the most accurate top
80 dance music chart with BPM listings, on-target
record reviews and more.

2 Years-5Q issues
| 1U.S. 565,

1 year-25 issues
I US. S35

| Canada/Mexico $40. | 1 Canada/Mexico $75.
International $80. I International $150.

All orders paid in U.S. dollars.
Please include your name, address. zip code and occupation

on a separate sheet of paper. For two-year subscribers, nclude
shirt siz€: small, medium or large.

DANCE MUSIC REPORT

223 East 85th St New York, N.Y. 10028 (212) 570-9500

wwwW americanradiohistorv com
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Records
Are Made

To Be
Broken.

And dance clubs are breaking them. Break-
ing a startling array of music—a lot of it
brand new—that wouldn’t get a fair hear-
ing anywhere else. Across the floor accep-
tance has come to mean across the board,
as acts like the Tom Tom Club, Soft Cell
and Kraftwerk have gone straight from
the clubs to heavy radio and retail action.
Warner Bros. salutes the vitality and cour-
age of the dance clubs. Thanks for keeping
the music new.

@O0

SIRE

On Warner Bros. and Sire Records & Tapes.

Here are some of the artists who can vouch
for the sales clout of dance outlets:

TOM TOM CLUB

Two Hit Singles, a Gold Album.
KRAFTWERK

R&B Chart Success for the Album
Computer World and the Singles “Pocket
Calculator” and "Numbers.”

SOFT CELL

“Tainted Love" Top 20 Pop Hit.

B-52's

““Mesopotamia’” and the whole ‘Party’
started at the Dance Clubs.

www americanradiohistorv com

Artists currently stirring up the dance works:
LAURIE ANDERSON ssk 3674

The album Big Science featuring

“Let X=X/It Tango” and “From The Air”
DEPECHE MODE sk« 3642

The album Speak & Spell featuring "Just
Can't Get Enough” and “Dreaming Of Me"”’
LARRY GRAHAM sk 3668

The album Sooner or Later featuring
“Sooner or Later”

KID CREOLE & THE COCONUTS srx 3681
The album Wise Guy featuring “I'm a
Wonderful Thing, Baby.”

THE CAGE featuring

NONA HENDRIX 12" ¢-29969

“Do What Ya Wanna Do.”
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Pro Equipment & S

¥ FACTOR—Los Angeles-headquartered group X finishes up its debut LP for Elektra/Asylum at Cherokee Recording

ervices

. Fast Forward

Digital Audio: Ready To Roli?

The AES sponscred a digital sum-
mit meeting recently in Rye, N.Y.
Billboard columnist Martin Polon
was there and filed this analysis.

The audio industry is contemplat-
ing the adoption of digital audio
recording and playback from manu-
facturers including JVC, Mitsubishi,
Sony, Soundstream, 3M, Tele-
funken (and others yet to come).
Time and much negotiation has
brought answers to the questions of
which frequency to use for mixing
and processing; and what format to
use for digital mastering. This com-
monality is available now to all
recording and broadcast users of
digital audio.

As of June, 1982, there are in ex-
cess of 60 locarions worldwide
equipped to record audio in a digital
format for professional use. Several
broadcasters, especially the pioneer-

since 1972, have digital audio facil-
ities. Previously, there were four de
facto standards in effect. The origi-
nal 50 kHz and 50.4 kHz sampling
rates still exist in some digital
recorders and the Soundstream
home player.

The 48 kHz sampling rate is the
new “agreed upon” rate suggested
by the AES Digital Audio Com-
mittee and accepted by most profes-
sional manufacturers and Sound-
stream. Then there is the 44.1 kHz
rate adopted by Sony and Philips for
their CAD (Compact Audio Disc)
digital disc, and also in use by JVC,
Matsusihta and Sony among others
for PCM (pulse code modulation)
encoders that allow videocassette
recorders of '4-in. and %-in. to
record digital audio. Lastly, the 32
kHz standard adopted by the EBU
(European Broadcasting Union) is

Studios. Shown, left to right, are Clay Rose, X's staff sound engineer; producer Ray Manzarek; guitarist Billy Zoom;
group bassist/vocalist John Doe; drummer D.J. Bonebrake; and lead singer Exene.

NAMM EXHIBITORS POLLED

Dealers Key On Sound Equipment

By RUSSELL SHAW

ATLANTA—With an eye toward
establishing complete service for
their customers, more music instru-
ment dealers are carrying sophis-
ticated sound equipment such as
mixing boards, equalizers and
speakers. This trend is documented
by an informal canvas of manufac-
turers exhibiting at the NAMM In-
ternational Music and Sound Expo
recently concluded here.

States David G. Oren, marketing

Musicians, Studio
File Suit Over
LP Cover Photo

LOS ANGELES—Six local studio
musicians and the Wilder Bros.
Recording Studio here want in ex-
cess of §1 million damages because
they claim they were libelled when
their picture was used without au-
thorization on a Dead Kennedys’ al-
bum cover.

In a Superior Court complaint,
Walter, Warner and George Weid-
ler, Linda Wright, John Zarro and
Alan Breneman and the brothers’
studio allege the punk rock act, IRS
Inc., and Faulty Products used a
photos of all defendants except
George Weidler, on the cover of
“Fresh Fruit For Rotting Vege-
tables.”

The suit claims that the plaintiffs,
who record under the Pseudonymn,
“The Sound of Sunshine,” asked for
a correction of the matter in June,
1981. Because the defendants failed
to disassociate plaintiffs from the
cover photo, the suit claims the cover
indicates the studio musicians are
performers on the album. The cover
picture shows the plaintiffs with
skull and crossbones superimposed
on their instruments.

The complaint contends the con-
tents of the album are “offensive, ut-
terly distasteful and morally repug-
nant.” The plaintiffs claim their
professional reputations have been
damaged and that the studio has lost
business because of the alleged asso-
ciation.

manager for Tascam-Teac Produc-
tion Products, “Musical instrument
retailers are realizing that our prod-
ucts can be a growth factor in their
business. We are educating them to
the fact that adding our type of
product is not like adding another
guitar line. You can’t think of mak-
ing a partial commitment, like
maybe one or two pieces. Music in-
strument dealers have to be a busi-
ness man and must want to grow and
become involved with us.”

Ronald Means, vice president of
marketing and sales for the Profes-
sional Division of JBL, provides an-
other perspective. “The guy out
there is not only selling guitars to the
musician, but attempting to service
him in all areas of his career needs. It
is to his advantage to offer an *all un-
der one roof concept’ if he quali-
fies.”

“It started with customs electron-
ics,” offers Charlie Winkler, na-
tional sales manager of Professional
Products for Audio-Technica. “Now
for our microphone products an in-
strument retailer has over 20 of our
lines to choose from.”

“The only remaining m.i. dealers
holding out against substantial
sound equipment cataloging are the
‘mom-and-pop’ piano and organ
stores,” according to one manufac-
turer. “These merchants tend to be
older and more conservative. They
see all the high/tech stuff and imme-
diately think of rock’n’roll, which in
their minds will attract a demo-
graphic that they don’t want,” he
continued. However, other manu-
facturers are reporting a softening of
resistance in this area.

Getting into relatively expensive
sound reinforcement lines ordinarily
requires a substantial investment of
capital. In turn, several investment
bankers were in attendance at
NAMM. Both Borg-Warner Accept-
ance Corp. and Westinghouse
Credit Corporation offer such aid to
qualified retailers. The lenders re-
ceived a number of inquiries wish-
ing to initiate or expand their inven-
tory. “There is money available to
the qualified store owner,” stated
Borg-Warner’s Terry Hogue.

The mood of most sound equip-
ment exhibitors at the 18,000-at-
tendee convention was positive.
Those who did not write a substan-

tial amount of new orders reported
tangible sales inroads. A few, how-
ever expressed chagrin that the tim-
ing of the NAMM program over-
lapped the Consumer Electronics
Show in Chicago. A representative
of one company exhibiting at both
shows complained of various logisti-
cal problems pertaining to staffing
and availability of display material
and hoped that the NAMM and
CES conventions would not overlap
again.

Sony Develops
New Lathe

TOKYO—The Sony Corp.’s
newly developed High Expression
Mastering equipment has been used
to cut six CBS/Sony albums due for
domestic release this month.

The new machine takes between
two and three hours to cut just one
sideofa LP and is claimed to be con-
siderably more accurate than con-
ventional models.

To defeat vibration and rumble
the High Expression Mastering lathe
rests on a 540 lb floating granite
base, and all parts of its turntable
and cutting head are also made to
float using compressed air.

Cutting accuracy has been in-
creased too as both pitch and groove
depth are computer controlled, and
at 230 lbs the unit’s turntable is
about twice the weight of conven-
tional ones.

Lion Share Studio
Sues M&M Label

LOS ANGELES—Lion Share
Recording Studios here claims it is
owed $34,898.96 in a law suit filed in
Superior Court locally against
M&M Records.

The filing states that the defend-
ant label, operated by Mike Lushka
and Mike Roshkind at the time
when the alleged indebtedness was
accrued, was charged from $60 to
$110 hourly plus supplies. In two
different time periods in 1981, the
defendants reportedly ran up studio
billings of $17,449.48 and $16,668.53.
The plaintiff claims $780.95 is due
for supplies.

Lushka recently left his post as
marketing chief for the label.
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ing BBC, whose PCM audio trans- used for long distance audio trans-

mission services have been in use (Continued on page 40)

IN SOFT
OLY BOX

With our new increased
production capacity, the leader in
C® audio cassettes is now the
leader in soft poly audio cassette
boxes.

In addition to our increased
prcduction, Lenco soft poly
boxes feature:

® Double-latch closure

e One-piece construction
with molded hinge

e Translucent appearance
with visual clarity

e Hub locks

Reduce order turnaround
from our L.A. warehouse.

Call us for details...call the leader.

LENLO

P.O. Box 160/Waverly, NE 68462/(402) 786-7488
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Pro Equipment & Services
Studio Track

At Studio 55, LA.: Richard Perry working on Go-Go's LP with engineer Thom Panunzio; and with Bob Cotton new Sparro Records LP at Pa- Joseph  McSorley producing/engineering ing tracks for Empire Records; and Irwin Levine
a solo LP with June Pointer as well as a new Humberto Gatica finished mixing Chicago with cific Entertainment Studies, L.A., Cotton engi- Araty at Veritable Recording, Philadelphia. tracking overdubs for a new album.
Pointer Sisters LP, Gabe Veltri and Bill Schnee producer David Foster. neering. " EARS, East Orange, N.J., action: engineer Central Sound Studios, Auburndale, Fla.:
engineering; Richard Gotterher working on the Sparrow Records’ Phil Keaggy self-producing AR Andy Wallace working with the Shakes; You lay - Several members of Ricky Skaggs' road band

recording tracks with Sugartree Records Clifford
Russell, Carl Chambers producing, Lynn Walls
engineering.

Ardent, Memphis, activity: Brian Robertson

producing himself for WEA, Robert Jackson and
i ‘ William C. Brown Wl engineering; DeGarmo &
Key mixing live tapes from recent performances,
Dana Kay amd Ed DeGarmo engineering; Allen
Jones producing Ebonee Webb for Capitol, Joe
Hardy at the console; and Bill Ham producing
the mixing of a new Point Blank single, Terry
Manning engineering.

Automatt, San Francisco: Joan Jett and the
Blackhearts overdubbing, Kenny Laguna pro-
- ducing, Leslie Ann Jones engineering, Wayne
Lewis assisting; Narada Michael Walden produc-
ing Stacy Lattisaw, Dave Frazer engineering,
Maureen Droney assisting; and Holly Near work-
‘ ing on a new project for Redwood Records, Leslie
Ann Jones and Evie Sanes producing and engi-

neering, Elisa Romano assisting.
- Russian Hill activity, San Francisco: David
Kahne producing/engineering Red Rockers for
. 415 Records, Sam Lehmer assisting; the Tubes’
Bill Spooner producing tracks for Alex Guiness,
Jack Leahy engineering, Sam Lehmer assisting;

and jazz pianist Jessica Williams in with Eddie

$ * Harris on sax recording a new LP for Clean Cuts
Records, Jack Heyrman producing, Richard

Greene engineering, Mamie Moore assisting.

. Soundshop, Nashville: Buddy Killen produc-

ing Billy “Crash” Craddock and Australian artist

Kamahl; and Jerry Crutchfield producing Mike
Campbell for CBS.

Heavenly Recording Studies, Sacramento:
Ray Elsie producing Avalon, Larry Lauzon, engi-
neering; Larry Lauzon engineering the Kent Fu-
gazy Trio; and Julie Fadness engineering an ai-
bum project for Love's Creation, David Peel
engineering.

In Video And
Crystal Sound
Link In L.A.

LOS ANGELES—Crystal Sound
Studio and In Video here have
joined forces to offer video services
as an inhouse facility of the studio.

The In Video Co. is now based at
o . Crystal’s 1014 N. Vine St. location.
all of it fits easﬂy In the past, In Video has done Keith
into a compact car.You just take | fichardsand Ron Woods'New Bar

barians, Donna Summer and Bob

it home or wherever you make Marley & the Wailers while Crystal
2 q Sound has been home to Stevie
music, and then really check it out. | wonder, Supertramp and REO

JUNE 19, 1982, BILLBOARD
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Participating

Fostex dealers have a real

hands-on experience for you.
For very little money you can

check out a Fostex Personal Multitrack system We're doing this because we think you'll - SPf:d‘;viggg"%eamres N—r—
for a couple of days. be amazed at how great Fostex Personal (8 oz v Sy A il

Included is a Model A-8 4" 8-track record- Multitrack makes your music sound. It's easy to | Coystal also includes disk mastering

facilities, mixing room and a

er, a Model A-2 mixdown machine, the Model use, easy to own, and it could mean the recently re-opened studio which in-
350 mixer (8x4x2) and a pair of self-powered difference between a dream and a record deal. | Gunea Gigiaisansies cmsoler
monitor speakers. Your participating Fostex dealer has

It all comes in heavy-duty flight cases and, complete details on how you can take your “Behind this door . . . alegend
because Fostex isreally compact and portable, music to a new high for a new low. - ShR S0 g0

FOstex

PERSONAL MULTITRACK

Check it out!

*Prices, terms, conditions and “Check It Out” times will be determined by individual, participating Fostex dealers.
©1982 Fostex Corporation of America, 15431 Blackburn Avenue, Norwalk, CA 80650.

Electric Lady Studios

53 Wl Bk 52, N.Y. MY 10011« (217 B -ET08

B Sy
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They're students at the East Harlem
Performing Arts School

Kool and The Gang contributed
one thousand dollars to sLpport their
school’s special prog-am of education.
And the Ampex Golden Reel Award
made it possible. It's more than just
another award. It's a thousand dollars
to a charity named by artists receiving
the honor.

For Kool and The Gang, Celebrate
was the album. House of Music was
the recording studio, and these kids
were the winners.

So far over a quarter of a million
dollars in Golden Rezl contributions
have gone to designated charities.
For children’s diseases. The arts.
Environmental associatians. The
y ‘ needy.

Our warmest ccngratulations to
Kool and The Gang, House of Music
and to all of the other fine recording
professionals who've earned the
Golden Reel Award.

AMPEX

Ampex Corporation - One of The Signal Companies

wwwW americanradiohistorv com


www.americanradiohistory.com

40

[=]
[+ o
<
o
2]
]
=
2]
o
©
o
<)
w
7=
D
e

~ Pro Equipment & Services
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® Continued from page 37

mission outside the Western Hemi
sphere. This matrix of systems could
be considered to be further compli-

cated by the satellite transmission of
audio and by the gradual arrival of
digital video during the 1980’s.

The key to the complete profes-

Fast Forward

sional acceptance of digital hard-
ware s the use of converters to trans-
form the various digital audio
sampling rates from one frequency

to another. It is a given that multi-
track digital audio recorders will
sample at 48 kHz. The Sony digital
multitrack recorder is produced with

That'’s what vou need for the long

haul, and with our 34 vou get what

you need. We listen to our owners
when we begin a new design.

* Full size 10%2 inch reels. Two speeds

15-7%2 IPS with Variable Speed Control

built-in.

Full frequency response in Sync mode.
Fully modular, adjustable and field replace-

' able electronics.

Full dual process DX4D dbx* available—
monitor decoded playback while recording.
Full documentation supplied with every
Series 30 product, schematics, parts lists,
alignment procedures, evervthing you
need is included in the owner’s manual.

* At TASCAM we make tools, not tovs. After
the factory polish is long gone, our inside

48 kHz sampling rates just as the
new Studer offering will sample at
50 kHz. The 3M machines in service
currently at 50 kHz will be converted
down to 48 kHz much as Mitsubishi
has converted their multitracks from
50.4 kHz to 48 kHz. Equally obvious
is the pulse code modulation (PCM)
encoders operating at 44.1 kHz to
record digitized audio onto video-
tape. This same sampling frequency
serves for the digital audio disc and
has been identified by Sony and
Philips as the format (using video-
tape) to provide stereo mixdowns for
mastering. Sowe have, in effect, nar-
rowed down in practice to two sam-
pling frequencies of 48 kHz and 44.1
kHz for professional use and the two
frequencies of either 48 kHz or 44.]
kHz for home use.

The merging of these frequencies
for professional use will be the
premise of the digital standards con-
verters. Willi Studer is the first man-
ufacturer to show standard fre-
quency converters (SFC), which will
take the audio from one unit at one
sampling frequency and feed it to
another unit at a different sampling
frequency tying the digital clocks of
both units together in the process.

Neve has premiered a digital
recording console, capable of full 90
dB signal to noise specifications,
similar to the noise ratings of digital
audio recorders. This console offers
computer control and automation of
the mixing and mixdown process.

The digital Compact Disc is
to be introduced to the home
marketplace in Japan later in 1982.
The Digital Recording Corp./
Soundstream’s AudioFile System is
completing development for home
use. By the beginning of 1983, 38
manufacturers will be licensed to
build digital audio players for the
home using the Compact Disc for-
mat. As all of these units will enter
the consumer electronics market-
place in the United States, portable
digital players will appear for the car
and for “Walkman” type use. At this
point, Sony has committed its CBS/
Sony software arm, Philips has
brought in its software arms, and
some of the other 38 CAD licenees
will provide similar software hook-
ups.

Nevertheless, despite all of the
progress and professional recording
hardware, digital audio stll pivots
on the availability of enough soft-
ware to sustain public acceptance of
the players. That the audio world is
going digital seems assured at
all levels; professional, semi-
professional and home systems. But
the presence of software libraries
will grease the slide of digital audio
players in the home. At present,
there are no digital audio pressing
facilities in the U.S. ready for pro-
duction. So as close as we are mov-
ing to ultimate fidelity and the lack
of noise promised by digital, we will

story will still be going strong. Reliability is
always our bottom line. We've made our
reputation there the hard wav. We earned
it. With the all new Series 30 Recorder
Reproducers (32, 34 and 38), we also have
some good news for vour bottom line
Three decades of experience building all
forms of magnetic storage make it possible
for TASCAM to offer the impossible, 1983
technology at 1975 prices!
We make the broadest line in the indus-
trv. From the MM-20 and the PORTA-
STUDIO all the way to the 85-16B and M16,
TASCAM TASCAM means business. Multitrack,
Multi-image and much more. Talk to vour
TEAC Production Products  dealer to get the rest of our inside story.

COPYRIGHT 1982, TEAC CORP. OF AMERICA, 7733 TELEGRAPH ROAD, MONTEBELLO, CA 90640
*dbx" IS THE REGISTERED TRADEMARK OF dbx, INC., NEWTON, MA.

have the chicken or egg situation
with the software.

Shure Logo
Gets New Look

CHICAGO-—Shure Brothers,
manufacturer of both professional
and consumer audio products, has
redesigned ity company logo.

The new design was created for
Shure by Frederick Z. Vallarta As-
sociates, Inc., Chicago.

In other company news, Shure
will now occupy a 113,000 sq. ft.
manufacturing facility in Lincoln-
wood, IlIl, close to the company’s
main plant and headquarters in
Evanston, Iil.
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Mandrell Tops Music City Fete

By KIP KIRBY

NASHVILLE—Barbara Man-
drell, the Statler Brothers and Shelly
West emerged as the dominant win-
ners during the live telecast of the
16th annual Music City News Coun-
try Awards from Nashville’s Grand
Ole Opry House Monday (7).

Mandrell picked up her four
awards for female artist of the year.
musician of the year (beating out
Chet Atkins and Roy Clark. among
others), country music tv show of the
year, and comedy act of the year
with her sisters Louise and Irlene
Mandrell.

The Statlers, perennial favorites
in the fan-voted competition, earned
their double honors for vocal group
of the year—a category in which the
quartet scored over Alabama and
the Oak Ridge Boys—and for “Years
Ago™ as best album of the year.

Marty Robbins, also a longtime
fan favorite in these awards, was up
for a total of seven nominations. Al-
though he won only one award—
male artist of the year—it was a re-
sounding upset in this category.
since Robbins (who hasn’t had a top
30 single in more than a year)
trounced consistent chart heavies
Conway Twitty, George Jones. T.G
Sheppard and Don Williams for the
honor.

There were other surprises on
hand during this year’s awards.
Shelly West. whose only recordings
so far have been in tandem with
singing partner David  Frizzell.
nosed out keen competition from
Rosanne Cash. Juice Newton, Terri
Gibbs and Sylvia to emerge as this
year's most promising female artist.
West and Frizzell won in the vocal
duet of the year category.

And T.G. Sheppard’s career string
of more than a dozen solid No. | hit
singles didn’t deter fans from voting
him most promising male artist of
the year. a twist Sheppard acknowl-

cdged gracefully in his acceptance
remarks.

Alabama, nominated for three
categories. triumphed as band of the
year, while the Oak Ridge Boys fi-
nally won the group’s first Music
City News Country Awards trophy
when “Elvira” was named best
single record of the year.

Ricky Skaggs walked off with
bluegrass act of the year honors. The
“Hee Haw” Gospel Quartet re-
peated its 1981 win by toppling its
competition to become this year’s fa-
vorite gospel act.

The 16th annual Music City News
Country Awards Show. presented
by Jim Owens Entertainment. Inc. in
association with Multimedia Pro-
gram Productions, aired live from
the Opry House on 70% of the 120 tv
stations who nationally syndicate
the yearly event. The Statler Broth-
ers co-hosted the first 60-minute seg-
ment (frequently breaking up the
packed house with Harold Reid’s
dry one-liners): Louise Mandrell
and Ed Bruce took over capably for
the latter half of the show.

Among the show’s talent high-
lights were performances by the Oak
Ridge Boys. Frizzell & West. Boxcar
Willie. Conway Twitty. T.G. Shep-
pard and Louise Mandrell. whose
emotional rendition of a para-
phrased “She Believes In Me.” dedi-
cated to hersister Barbara (*who be-
licved in me when even | myself
didn™t™) reduced the older Mandrell
to sobs from her audience seat.

In recent years. the Music City
News Country Awards Show has
evolved into one of the most profes-
sionally-produced programs of its
kind on tv. This year’s production
was no exception. The staging was
uniformly impressive. the sets color-
ful and attractive, the pacing quick.
and the talent lineup a substantial
representation of country’'s most
popular names. Even more impres-
sive perhaps, director Steve Wo-
mack and producer Jim Owens

N, &

g e
WELCOMING COMMITTEE—Country music legend Ernest Tubb, right, wel-

e &

comes Epic recording artist Ricky Skaggs to the Grand Ole Opry as its 61st
and youngest member. Skaggs officially joined the Opry on May 15.

Waylon Jennings LP Gets TV Push

NASHVILLE—Waylon Jennings’
“Black On Black™ LP is being sup-
ported through a special 30-second
television spot produced by RCA
Nashville. The commercial high-
lights two songs from the album—
“Women Do Know How To Carry
On” and “Just To Satisfv You.” Jen-

nings’ recent No. I single with Willie
Nelson. Jennings himself does the
narration overdub on the spot. In
addition to the tv campaign, Jen-
nings is also on a major market U.S.
tour which is slated to include a one-
week engagement July 1-7 in Las
Vesas.

managed to keep the program’s en-
ergy consistent throughoutand once
again brought the two-hour show to
a finish precisely on schedule. In
these days of overinflated tv awards
tributes. that in itself qualifies as no
small feat.

PolyGram Plans
Retail Push
For Three Acts

NASHVILLE—New album re-
leases by the Statler Brothers. the
Kendalls and Reba McEntire will be
the target of a PolyGram Records
country marketing push encompass-
ing in-store promotional displays
and retail incentive programs run-
ning through mid-September.

The Statlers” “The Legend Goes
On,” the Kendalls’ “Stickin® To-
gether™ and McEntire’s “Unlimited™
will be featured in a series of two by
two-foot poster cover art reproduc-
tions designed for store use. along
with smaller trims geared toward re-
tail. The label is utilizing Statlers’
signature cards. lapel pins for
McEntire and the Statlers. and
T-shirts on the Kendalls to be
shipped in limited quantities to ac-
counts, country radio and press.

PolyGram’s advertising package
will include print. radio and tv buys
on schedules to be determined ac-
cording to individual markets. The
label’s 14 sales branches will be in-
volved in local promotions for such
accounts as Handleman. Lieberman
and Pickwick.

“Whatever” will be backed with a
former No. 1 Statlers’ single, “Do
You Know You Are My Sunshine.”
a ploy marketing director Joe Poli-
dor says is an incentive to give con-
sumers “additional proven value™
for their money.

Additionally. the single will be in-
terfaced with a promotional concept
video on the song featuring the four
Statler Brothers. This represents
PolyGram’s first foray into country
video and will be followed by a per-
formance video on McEntire’s cur-
rent single, “I'm Not That Lonely
Yet”

'Bama ‘June Jam’
Aids Charities

NASHVILLE—More than 30.000
fans attended RCA recording artists
Alabama’s “First Annual June Jam™
concert in Ft. Payne. Ala.. June 4.
Advance sales accounted for 28.000
tickets. The remainder were sold on
the day of the concert.

Local bands opened the concert
while a press conference was being
held by the headliners. According to
Paul Jackson, the Dallas-based pro-
ducer of the June Jam. almost 300
reporters attended to witness the
presentation of plaques of apprecia-
tion to the four members of Ala-
bama by Mayor Fred Purdy of Ft.
Payne.

Appearing in addition to the local
bands were Louise Mandrell and
RC Bannon, the Oak Ridge Boys,
Janie Fricke and Alabama.

Money raised from the event will
benefit local charities. Alabama and
its lawyers are still going through
requests for the funds, according to
Randy Owen, lead singer for the
group. Recipients will not be an-
nounced until at least mid-June. he
added
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STATLERS SUPREME—The Statler Brothers reflect their reaction to hearing
themselves named vocal group of the year during the live telecast of the Mu-
sic City News Country Awards Show from the Grand Ole Opry House. The
Statlers’ Mercury album, ‘‘Years Ago,” was also voted best country album of
the year.

MCA, Toyota Plan
Major Promo Tie-in

NASHVILLE-MCA is launch-
ing a major cross-merchandising
promotion involving Toyota deal-
erships and the label’s national retail
accounts.

The theme for the campaign is
“Truckload Of Country,” and covers
23 markets with a promotional value
of an estimated $500.000.

In selected markets across the
U.S.. Toyota dealerships will receive
a minimum of 10.000 color posters.
featuring the MCA country roster
under the “Truckload Of Country”
theme. These posters have tear-off
strips that entitle the consumer to a
$1-82 discount off certain MCA LPs
and tapes at participating area retail
accounts. as well as an entry blank to
register for sweepstakes prizes that
include autographed MCA country
albums, MCA satin “World’s Great-
est Country™ jackets and a grand
prize of a special edition Toyota
truck.

MCA is issuing a larger two by
three foot display poster for in-store
use by accounts, featuring the roster
but minus the entry blank and dis-

count coupon. 5.000 of these poster
blowups were given away last week
at Fan Fair in Nashville.

Covered in the promotion will be
a variety of radio spots to be cut by
MCA artists against a track of their
current single release. In each mar-
ket, the call letters of the sponsoring
radio station will be featured on the
posters distributed at the Toyota
dealerships. There will be an aver-
age of 100 spots per market running
between July 12-July 26.

“Our research shows that the Toy-
ota truck buyer fits into the de-
mographic profile of a contempo-
rary country music consumer.” notes
Bob Schnieders. MCA’s West Coast
manager of promotion/marketing
for the Nashville division. “This pro-
motion ties in two proven entities in
an incentive program content aimed
at both.”

Among the accounts participating
in the cross-merchandising effort are
Musicland. Woolco. K-mart. Grand
Central, Sound Warehouse. Cam-
clot. Waxie Maxie's. the Listening
Booth, Fred Meyers and Port
OCall.

‘Drumwright’ On B’way?

By CARTER MOODY

NASHVILLE—A country musical
adaptation of Jesse Hill Ford’s play
“The Conversion of Buster
Drumwright” is being readied for
production at Knoxville’s Tennessee
Theatre from June through Novem-
ber and possible Broadway presen-
tation in 1983.

More than 20 new songs based on
the play, which aired on CBS-TV in
1960 to wide critical acclaim, have
been composed by Tree Inter-
national writers Archie Jordan, Nan
Gurley, Billy Sprague and Jim
Weber.

John Cullum, winner of Tony
awards for “Shenandoah” and “On
The Twentieth Century.” and a pop-
ular baritone in Broadway musicals,
will play the lead role and direct the
musical. Negotiations are underway
to sign Stella Parton in a leading
role. also. Singer Jim Turner, for-
merly with Lawrence Welk for over
three years as a country singer has
been cast in the title role. Alan
Moore of Nashville is the arranger
for the play’s two and one-half hours
of music. Lynn Taylor Corbett will
develop choreography.

According to Ford, a $560.000
production budgetis being raised by
selling 35 shares at $16,000 each.

Knoxville financier.entrenrenenr

Dan Culp, described by Ford as
being experienced in booking plays
in thatcity, acquired rights to use the
Tennessee Theatre and is handling
sales of shares there.

Ford explains that Douglas Wat-
son, who starred in the tv version,
first interested him in converting the
story to a musical. “I pursued the
idea after | met Jan Howard, who
read the play and recommended I go
to Buddy Killen at Tree. After we
talked to him for about 20 minutes,
he agreed to furnish the music.”

Three of the writers, Gurley.
Weber and Sprague, are with Tree’s
Meadowgreen Music, a gospel pub-
lishing company, Ford says. The
plot of the play involves East Tenn.
mountain people, with elements of
feud, revenge and forgiveness—"so
some gospel elements fit right into
i

A 23-member orchestra will per-
form in the production, he adds.
Roger Sovine, vice president at Tree,
says a cast album will be released. al-
though no negotiations with labels
have been finalized.

About one-fourth of the $560,000
budget has been raised. Ford says up
10 $725,000 may be acquired “'so that
we can be prepared for the unex-
nected.”
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UNLIMIT ED

‘The Kendalls
“Stickin’ Together”
Radios and fans all
- across the country are
stuck on Royce and

Reba McEntire
“Unlimited”

Reba McEntire's hits,
like “(You Lift Me) Up
To Heaven?” “l Can See

Forever In Your Eyes’ N PR, 3 Jeannie Kendall.
and “Today All Over =2 = R g Throughout their suc-
Again,” made music lovers sit up and take notice of her unlimited talent. And cessful career, the first father and first daughter of country music have worked
with a new assemblage of hits, it's easy to see why “Unlimited” is also the their special magic, racking up hit after hit after hit.
name of Reba's new album. Their new Mercury album is “Stickin' Together,” and with cuts like the first
Featuring her new single, “I’'m Not That Lonely Yet"76157 single, “Cheater’s Prayer,” and “Back In The Back Of My Mind;’ people wiil be
stickin’ with The Kendalls.
“Stickin’ Together.” Featuring the new single, “Cheater’s Prayer. 75115
SRM-1-1048

 TheSatler o

The Statler Brothers “The Legend Goes On..”

Three Grammy Awards. Three American Music Awards. Eight Country
Music Association Awards. Album of the Year and Vocal Group of the
Year, 1982 Music City News Awards. That's the legend of the Statier
Brothers. And they're keeping their tradition of excellence going with
this superb new album.

“The Legend Goes On. .’ Featuring the new single, “Whatever.’ 76162

Manufactured and Marketed by

)
s - NEERY 2t

—_— e} e



www.americanradiohistory.com

ilfboard &

Hot CountryLPs.

€ Copyright 1982, Biltboard Publications, inc No part of this publication may be reproduced.
stored in a retrieval system. or transmitted. in any form or by any means. electromc. mechamical

Survey For Week Ending 6/19/82

photocopying. recording. or otherwise. without the prior written permission of the pubhisher

5 %
5 fa)
= - -
g | T LA 3 TITLE
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13 | ALWAYS ON MY 40 |27 | 9| THE SURVIVORS
MIND :‘T“aﬁ Johnny Cash, Jerry Lee Lewis and
Witlie Nelson, Carl Perkins, Columbia FC 37961
TR 41 (42|90 | 1AM WHAT | AM @
2 2 18 MOUNTAIN MUSIC Gearge Jones, Epic JE 36586
Mabama, RCA AHL1 4229 42 | 43 [ 85 | GREATEST HITS A
I 4 9 HIGH NOTES The Oak Ridge Boys, MCA 5150
Hank Williams, Jr., Etektra/Curb 43 | 44 5 TAKE ME TO THE
E1-60100 (Elektra) COUNTRY
4 |13 (33| WAITIN' FOR Mei McDaniel, Capitol 12208
THE SUN TO SHINE 44 {37 |18 | FEELIN' RIGHT
Ricky Skages, Epic FE 37193 Razzy Bailey, RCA AHLI 4228
5| 5|15 | BLACK ON BLACK
* Waylon Jennings, RCA AHL} 4247 45 147 |44 :!gyey%g:TEpKicNgwﬂrlGE
6|9 BREAK EXPRESS '
i ﬁ‘,,’,"gnon, RCA Anf 1-4289 46 |46 | 50 | SHARE YOUR LOVE A
7 8 19 SOUTHERN COMFORT ﬁ K,enny Roger's. Liberty L(’)O 1108
Conway Twitty, Elektra 1 60005 3 | 2| I'M GOIN' HURTIN
ﬁ 917 BOBBIE SUE Joe Stampley, Epic FE-37927
Oak Ridge Boys, MCA 5294 48 |49 {39 | HOLLYWOOD, TENNESSEE
ﬁ 10 8 LISTEN. TO THE RADIO Crystal Gayle, Columbia FC 37438
Don Williams, MC 5306 49 |52 |27 | CIMARRON
10 | 7 112 | WINDOWS Emmylou Harris,
The Charlie Daniels Band, Warner Bros. BSK 3603
Epic FE 37694 50 |50 {33 | DESPERATE DREAMS
(13 [10| cHARLIE SINGS Eddy Raven, Elektra SE 545
EVERYBODY'S CHOICE 51 |48 |49 | YEARS AGO
Charlie Pride, RCA AHL1-4287 The Statler Brothers,
|14 32| BiG oy 4 Mercury SRM 16002
Merle Haggard, Epic FE 37593 m SHE'S NOT CHEATIN'
7}’3? 16 | 4 [ IN BLACK & WHITE (SHE'S JUST GETTIN'
Barbara Mandrell, MCA 5295 EVEN)
14 |11 |66 | FEELS SO RIGHT A Moe Bandy, Columbia FC 38009
» gronay A RCHAHEILISA0 53153 |10 | WHEN A MAN LOVES A
15 |15 | 8 | WHEN WE WERE BOYS WOMAN
The Bellamy Brothers, Jack Grayson, Koala 15751
Elektra/Curb E1-60099 54 (45| 8 ITS A LONG WAY TO
|19 | 3| quier Les LS
juceNexgonCaptalSRI2ZI0 Mel Tills, Elektra E1-60016
Yel22 | 7| INSIDE AND oUT ' .
Lee Greenwood, MCA 5305 55 [ 55| 34 [ LOVIN HER WAS EASIER
18 [12 |11 | THE DUKES OF HAZARD el D EL (oGS
Various Artists, Scotti Bros. FZ L
712 (CBS) Pr[ss | 41| THERE'S NO GETTING
oy |21 [42 | THE PRESSURE IS ON ® OVER ME ®
Hank Wifliams Jr. Ronnie Milsap, RCA AHI.1 4060
Elektra/Curb SE 535 57 | 57 [164 | GREATEST HITS A
20 (20 |20 | FINALLY Waylon Jennings, RCA AAL1-3378
T1.G. Sheppard,
m SOFT TOUCH
ol - g;;;;(éusr: B;PI(T;GOO ﬁ Tammy Wynette, Epic 37980
Wil Netson 59 |59 {136 | WHISKEY BENT AND
Columbia KC2 37542 HELL BOUND ®
22 (18 |19 | THE DAVID FRIZZELL AND Hankpiians [
SHELLY WEST ALBUM Elektra/Curb 6E-237
Warner/Viva BSK 3643 60 | 60 | 90 | GREATEST HITS A
ﬁ 26 4 NUMBER ONES Anne Murray, Capitol SO0 12110
Conway Twitty, MCA 5318 61 |61 | 65| SEVEN YEAR ACHE
24 (24 | 7| BUSTED Rosanne Cash, Columbia JC 36965
John- Conlee, MCA 5310 62 |65 | 2| RUSSELL SMITH
25 [17. [29 | STILL THE SAME OLE ME ﬁ Russell Smith, Capitol ST-12197
George Jones, Epic FE 37106
m PISTOL PACKIN' MAMA
2 |25 (13 ]SEASDONES ?CFA mfl ZFS-GART & [ Hoyt Axton, Jeremiah JH-5003
ohn Penver,
27 |28 |54 | FANCY FREE A XTI UST SYLVIA
The Oak Ridge Boys, MCA 5209 A GE AL
28 (30 J06 | MY HOME'S IN 65 |64 |72 ﬁo'k”m .
AUBAMA . an| fihiams Jr.
Alabama, RCA AHL1.3644 Hlektra/Curh 6E 330
¥ 34 | 4| srROTHERLY LovE 66 |62 136 | THE BEST OF
Gary Stewart And Dean Dillon, EDDIE RABBITT &
RCA-AHL-1-4310 Elektra 6F 235
30 (31 (43 | STEP BY STEP @ 67 |69 | 88 | GREATEST HITS A
Eddie Rabbitt, Elektra 5€ 532 Ronme Milsap, RCA AAL1 3772
31 |32 |87 | GREATEST HITS A 68 |67 P15 | STARDUST A
Kenny Rogers, Liberty L00 1072 Willie Nelson, Columbia JC 35305
32 |29 |35 | BET YOUR'HEART ON ME |gg |66 |33 | GREATEST HITS
’5“["’;""1 Leedfull Moon/asylin Charley Pride, RCA AHL1 4151
i !
33 (33 |11 | LAST TRAIN TO HEAVEN |70 |68 | 561 CARRYIN' ON
Boxcar Willie, Main Street ST mE F‘MllY NAMES
73001 {(Capitol} David Frizzell & Sheily West,
34 |36 9 AIN'T GOT NOTHIN' TO Warner Bros. BSK 3555
LOSE 71 {72 | 39 [ FAMILY TRADITION
Bobby Bare, Columbia FC 37719 Hank Williams Jr., Elektra/Curb
35 (35 {38 | STRAIT COUNTRY a3 It
George Strait, MCA 5248 72 |56 | 16 | KIERAN KANE
ﬁ 4 | 3| SOME DAYS IT RAINS ALL Kieran. Kane, Elektra E1 60004
NIGHT LONG 73 |63 | 15| GIVIN' HERSELF AWAY
Terri Gibbs, MCA 5315 Gail Davies,
37 (38 | 6 | AMAZING GRACE Warner Bros. BSK 3636
Christy Lane, Liberty 51117 74 |51 8 GARY MORRIS
38 (39 (65| JUICE A Gary- Morris,
Juice Newton, Capitol ST 12136 Warner Bros. BSK 3658
39 (41 | 5| THE MAN WITH THE 75 |74 | 17 | ME AND MY RC.
GOLDEN THUMB Louise Mandrelt & RC. Bannon,
Jerry Reed, RCA AHL14315 RCA AHL1 4059

Nashville
' Scene

By KIP KIRBY

The Exit/In Rides Again: Or at least, is trying
to. The two co-owners of Nashville's Blazing
Saddles cowboy disco found after only 90 days
that running a premier listening room wasn't
exactly up their alley. Thus, once again, the
Exit/In lies vacant and dark, its marquee on
crowded Elliston Place expectantly awaiting its
next line-up of performers, its 6,000-sq. foot
club and stage area patiently preparing for au-
diences that won't be coming. Unless . .. some-
one with the knowledge of
running a nightly show-
spot shows up to take over
the Exit's reins.

According to present
landlord Wayne Oldham,
the Exit/In can be leased
on a monthly basis for
$5,000 rent, with an op e
tion to purchase at $150,000 within a year. |
know Nashville needs the Exit/In,"” says Old
ham, “and that's why I'm still trying to find the
right people to take it over. But if | can't, then
I'll be forced to put in a restaurant instead.” The
fate of the Exit/In thus lies in the balance. Will
it continue to exist as a sorely-needed live music
spot for Nashville and a breaking ground for new
national acts? Or will it become an eatery? We'll
keep you posted ... and our fingers crossed.

Everyone knows how important sales promo-
tion is, and one recent example that tied in a
Lynchburg, Va. Record Bar retail outlet and ra-
dio station WWOD there proves just how effec-
tive a coordinated campaign can be. David Allan
Coe did a 60-minute visit in-store, highlighted
by a live on-air phoner to WWOD from Record
Bar. Approximately 400 people came through
the store during Coe’s hour-long stay, with 60
albums and tapes sold as a result of his in-store
appearance.

With the “June Jam" successfully behind
them, Alabama plans to launch another “home-
coming” of sorts. Alabama has decided to hold a
special July 4 concert in Myrtle Beach, S.C. at
the Bowery Club, the place where they played so
many months when the band was still struggling
for recognition. (Obviously no longer a problem
for this group!) lronically, since they'll be per-
forming that night, Alabama won't get a chance

(Continued on page 44)

For The Record

NASHVILLE—Producer Jim Ed
Norman was incorrectly identified
as Jim Ed Brown in a photo with
Anne Murray captioned “Winning
Pair” (Billboard 6-12).

1

CONTRACT CONSTRUCTION—Artist Marlow Tackett, second from right,

celebrates his signing to RCA Records, Nashville by assisting in the con-

struction of the new site of Music Mill Studio owned by Tackett’s producer

Harold Shedd. Locking on from left are: Shedd; Donny Canada, Tackett’s

manager; Jerry Bradley, division vice president, RCA Records, Nashville op-

eration; Tackett ard Joe Galante, division vice president, marketing, RCA
Records, Nashville.

LLOYD DAVID FOSTER
“Blue Rendezvous"—ﬁ

It sounds like fantasy for an un-
known singer to arrive in Nashville
for his first trip, be in the studio with
a major country producer within a
week. and end up with a major

_ New On TheChorts

record label contract—but it’s reality
for MCA singer Lloyd David Foster.

Foster worked for several years as
a solo country act in Dallas while
working at various delivery jobs
during the day. In 1981. a friend of-
fered to pay for a recording session
on Foster in a small Texas studio.
There. Foster recorded a tune called
“Hangin’ On.” which he pressed in a
limited quality and then delivered to
local area Texas country stations.

A Dallas DJ who heard the single
sent Foster to see independent pro-
motion man Peter Svendsen. who
subsequently arranged an audition
with Nashville producer Bob Mont-
gomery. Impressed, Montgomery
ook Foster into the studio and the
result was “Blue Rendezvous.”

For more information on the 29-
year-old artist, contact Peter Svend-
sen at (817) 641-7875. or Bob Mont-
gomery at House ot Gold in Nash-
ville.

This feature is designed 1o spotlight
acts making their debut on Billboard’s
Hot Country Singles and Hot Coun-
try LP charrs.

Chart Fax

¢ Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).

s Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America

seal for sales of 500,000 units (seal indicated by dot). & Recording Industry Assn. of America seal for sales of
1,000,000 units (seal indicated by triangle).

Twitty Topper Twice As Nice For E/A

By ROBYN WELLS

NEW YORK —It’s two toppers in
arow for Elcktra as Conway Twitty’s
“Slow Hand™ pushes the Bellamy
Brothers’ “For All The Wrong Rea-
sons’ out of the No. I spot. The label
also holds down the second position
for the second week in a row. as Ed-
die Rabbitt stays at starred two with
“lI Don’t Know Where To Start.”

“Slow Hand” brings Twitty’s total
of country toppers as a solo artist 1o
29. Twitty is also the first country
artist this year to score three No. |
tunes, a heady pace considering this
is only the 24th week of 1982 chart
history. This is the best track record
since Buck Owens notched three
toppers—‘“Love’s Gonna Live
Here.” “My Heart Skips A Beat”
and “Together Again”—23 weeks
into 1964. Owens first hit the top
with “Love’s Gonna Live Here” in
1963, then remained locked in the
premier country position with the
tune for 16 weeks.

Twitty’s cover of “Siow Hand”
also bests the pop position posted by

www americanradiohistorv com

the Pointer Sisters’ original version
of the tune, which peaked at two in
1981. Coincidentally, the Pointer
Sisters’ tune was also in the Elektra
fold. via Planet.

A number of country toppers over
the past decade have surpassed the
original pop versions. Mickey Gilley
hit the top in 1980 with a pair of
tuncs—"True Love Ways” and
“Stand By Me.” The former song
went to 14 for Peter and Gordon in
1965. while the laiter number hit
number four in 1961 for Ben E.
King; 12 in 1965 for Spyder Turner;
20 in 1975 for John Lennon; 61 in
1970 for David & Jimmy Ruffin; and
75 in 1965 for Earl Grant.

The Oak Ridge Boys’ 1981 smash,
“Elvira,” peaked at 72 in 1966 for its
composer Dallas Frazier. “If Loving
You Is Wrong (I Don’t Want To Be
Righ()” was a country topper for
Barbara Mandrell, but stopped at
three in 1972 for Luther Ingram and
42 in 1975 for Millie Jackson. “All |
Ever Need Is You” was Sonny and
Cher’s comeback top 10 tune in 1971
and went all the way to the top for

Kenny Rogers and Dottie West in
1979.

*Chantilly Lace” peaked atsix for
the Big Bopper in 1958 and was a top
country tune in 1972 for another
rock’n’roller, Jerry Lee Lewis. “He
(She) Thinks I Still Care™ was a No.
1 country song for George Jones in
1962, Anne Murray in 1974 and Elvis
Presley in 1977. but only went to 57
in 1962 for Connie Francis.

Several country toppers over the
past decade equalled the showing of
the original pop versions. “Heart-
break Hotel” surged to the top of
both the country and pop charts in
1956 for Elvis Presley, and returned
to the country summit in 1979 for
Willie Nelson and, Leon Russell.
Nelson’s 1978 version of “Georgia
On My Mind” shot to the top of the
country chart, duplicating Ray
Charles’ pop effort in 1960. And
Janis Joplin’s posthumous No. |
ode, “Me And Bobby McGee,” was
the flip side to Jerry Lee Lewis' 1972
topper. “Would You Take Another
Chance On Me.”
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SLOW HAND—Cnnny Twitty (C. Twitty, ). Bowen)
M. Clark, J. Bettis; Warner-Tamerlane/flying Dutchman, BMI,
Sweet Harmony, ASCAP; Elektra 77443

I |14

7113

)
Y
s AR
) ¢
)

Epic 1402770

% o

12.1-9

—
(-]

10 [ 11

13| 8

14 | 10 | WOULD YOU CATCH A

15 | 7

ASCAP; Columbia 18-02859
17 | 4

M. Gray; Chi

iwensee Label & Number (Dist. Labei)

| DONT KNOW WHERE TO START—Eddie Rabbitt (D. Malioy)
7. Schuyler; Briarpatch, Debdave, BMI; Elehtra 47435

TEARS OF THE LONELY —Mickey Giey (1. E. Norman)
W. Holyfield; Welh/Bibo, ASCAP; Epic 1402774

ANY DAY NOW-—Ronnie Milsap (R. Milsap, T. Collins) 38 | 20
Bacharach, Hillard; Intersong, ASCAP; RCA 13216

LJSTEN TO THE RADIO—pon Williams (D. Williams, G. Fundis)
F. Knipe; Southwest, BMI; MCA 52037

RING ON HER FINGER, TIME ON HER

HANDS—Loe Greenwood (). Crutchfield)
D. Goodman, MA. Kennedy, P. Rose; Tree/Love Wheel, BMI; MCA 52026

JUST GIVE ME WHAT YOU THINK IS 4 | 41

FAIR—Leon Everette (R Dean, L Everette)
R Gosdin, Y.L Haywood, ). Twill; Window/BMI; RCA 13079

ANOTHER CHANCE—TYammy Wynette (G. Ricneya'
B. Drawdy, ). Taylor, D. Knutson; First Lady/Sylvia’s Mother, BMI;

| DON'T THINK SHE’S IN LOVE 43 | 44

ANYMORE —Charley Pride (N. Witson)
K. Robbins; Royahaven, BMI; RCA 1309

EVERYTIME YOU CROSS MY MIND

(You Break My Heart)—Razzy Bailey (B. Montgomery)
J. Slate, D. Morrison, L. Keith; House of Goid, BMI RCA-13084

TIL YOU'RE GONE—Barbara Mandrell (T. Collins)
W. Aidridge, T. Brasfield; Rick Hall, ASCAP; MCA 52038

FALLING STAR—John Anderson (F. Jones, ). Anderson)
B. Braddoch; Tree, BM!; Warner Bros. 50043

DONT WORRY ABOUT ME BABY —Janie Fricke {\. E. Norman)
B. Channel, K. Kane, D. Alien; Okd Friends/Duchess/Posey, BMI/Cross Keys,

TAKE ME DOWN—Aiabama (H. Shedd, Alabama)

TITLE—-Artist (Producer)
Writer; Publisher, Licensee; Label & Number (Dist. Label)
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J. Christopher, W. Thompson,
Columbia 18-02741
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LOVE'S FOUND YOU AND ME—Ed Bruce (T. West)
R Rogers, E. Bruce; Tree/New Keys, BMI; MCA 52036

ARE THE GOOD TIMES REALLY OVER (I Wished A Buck

Was Still Silver)—Merte muard (M. Haggard, L. Talley)
M. Haggard, Shade Tree, BMI; Epic 14-28%4

REASONS—The Betlamy Brothers (Beflamys, . Bowen)
D. Bellamy; Bellamy/Famous, ASCAP; Elektra/Curb 47431

WHEN YOU FALL IN LOVE—lohnny Lee (J.E. Norman)
).S. Sherrill, S. Earle, Sweet Baby, BMI/Music City, Full Moon/Asylum 47444

SLOW DOWN—Lacy ). Daiton (B. Sherrill)
L. Dakton, M. Sherrill, B. Sherrill; Algee, BMI; Columbia 18-02847

ASHES TO ASHES—Terri Gibbs (E. Penny)
E Penny, ). hitSae; Chiplin, ASCAP; MCA 52040

HONKY TONKIN'—Hank Williams Jr. (1. Bowen)
H. Williams, Fred Rose/Hiram/Rightsong, BMI, Elektra/Curb 47462

| DON'T CARE—Richy Skaggs (Ricky Skaggs)
W. Pierce, C. Walker; Cedarwood, BMI; Epic 14-02931

| THINK ABOUT YOUR LOVIN—The Osmonds (R. Hall)
D. Trask; Blachwood/Magic Castle, BMI; Elehtra/Curb 47438

HEARTBREAK EXPRESS—Dolly Parton (D. Parton, 6. Perry)
D. Parton; Velvet Apple, BMI; RCA 13234

FINALLY—T1.6. Sheppard (B. Kitten)
G. Chapman; Meadowgreen, ASCAP, Warner/Curb 50041

1 JUST CUT MYSELF—Ronnie McDowell (B. Killen)
C. Jones, M. Lantrip; This Side Up/Cross Keys, ASCAP; Epic 1402844

OH, GIRL~Con Hunley (5. Dorf)
E. Record, Six Continents, BMI; Warner Bros. 50058

BORN TO RUN—Emmylou Hartis (B. Ahern)
P. Kennerley; Rondor (London) Ltd., BMI; Warner Bros. 7-29993

ALWAYS ON MY MIND—willie Netson (C. Moman)
M. James; Screen Gems-EMI/Rose Bridge, BMI;

AINT NO MONEY—Rosanne Cash (R. Crowell)
R Crowell; Cootwell/Granite, ASCAP; Columbia 18-02937

SO FINE—The Oak Ridge Boys (R. Chancey)
J. Otis; Eldorado, BMI; MCA 52065

SHE USED TO SING ON SUNDAY-

Larry 6atlin and the Gatlin Bros. Band (L. Gatfin, S. Gatlin, R. Gatlin)
L Gatlin; Larry Gatfin, BME; Columbia 18-02910

SOME MEMORIES JUST WON'T

DIE - Marty Robbins (B. Montgomery)

B. Springfield, House of Gold, BMI; Columbia 18-02854

DREAMIN’—john Schneider (T. Scotti, ). D'Andrea)
B. Devorzon, 1. Eilis; Warner-Tamerlane, BMI; Scotti Bros. 502889 (CBS)

B X

on
N

45
59
55
52
82
67

T ITRE

46

61
49

n

70
12

n

78

76

F 4% F BF 7 s

L-ad
-]

53

10

15
14
14

16

10

18

11

FORTY AND
FADIN' —Ray Price (). Mundy, B. Moore, K. Tucker, D. Tucher)
R Pennington; Milistone, ASCAP/Chewis, BMI; Dimension 1031

I'M NOT THAT LONELY YET—Reba McEntire (). Kennedy)
B. Rice, M.S. Rice; Swallowfork, ASCAP; Mercury 76157 (Polygram)
LOVE'S BEEN A LITTLE BIT HARD ON

ME — juice Newton (R. Landis, 0. Young)

G. Burr; Bobby Goldsboro/House of Goid, ASCAP/BMI; Capitol 5120

YOU’LL BE BACK—Tne Statier Brothers (). Kennedy)
W. Holyfield, ). Russell; Bibo, BMI/Weik/Sunfiower, ASCAP; Mercury 76142

NOBODY~sylvia (T. Coilins)

K. Fleming, D. Morgan; Tom- Collins, BMI; RCA 13223

I'M GONNA HIRE A WINO TO DECORATE

OUR HOME—David Frizzell (S. Garrett, S. Dorff)

D. Blackwell; Peso/Wallet, BMI; Viva 50063 (Warner Bros.)

(Who's Gonna Sing) THE LAST COUNTRY

SONG—Billy Parker and Friend (). Gibson)

W.C. Brock Jr.; Hithit, BMI; Soundwaves 4670 (NSD)

IF YOU AINT GOT NOTHING (You Ain't Got Nothing To
Lose)—Bobby Bare (A. Reynolds)

R Lane, D. Wilson; Tree, BMI/Cross Keys, ASCAP; Columbia 18-02895

SLIPPIN’ AND SLIDIN’—Stephanie Winslow (R. Ruff)
Penniman, Bocage, Collins, Smith; Venice; Primero 1003 (Paid)

THE MAN WITH THE GOLDEN THUMB—me Reed (R. Hall)
B. McGuire, B. Henderson; Fame, BMI; RCA 1308

THE ONE THAT GOT AWAY— Mel Tilis (B. Strange)
S. Mobles; Sawgrass, BMI; Elektra 47453

JUST TO SATISFY YOU —wayion & Willie (C. Ioman)
W. Jennings, D. Bowman; Irving/Parody, BMI; RCA 130

TAKE ME TO THE COUNTRY—Mel McDaniel (L. Rogers)
Scaife, Singleton, Rogers; Yogue/Partner, BMI/Bibo/Welh, ASCAP; Capitol 5095

I'M GOIN’ HURTIN'— Jos Stampiey (R. Baker)
). Dickens; Baray/Mullet, BMJ; Epic 14-02791

I'M SO LONESOME | COULD CRY—Jerry Lee Lewis (). Kennedy)
H. Williams; Rightsong/Fred Rose, BMI; Mercury 76148 (Polygram)

OLD FRIENDS-

Roger Miller, Willie Nelson (with Ray Price) (W. Nelson, R. Miller, C. Moman)
R. Miller; Airhond, BMI; Columbia 18-02681

TONIGHT I'M FEELING YOU ALL OVER

AGAIN—jack Grayson (B. Vaughn, ). Grayson)
J. Sun, J. Grayson; Lioyd of Nashville/Hinsdale Music/Plum Creeh, BMI; Joe-

%

70

SHE'S NOT REALLY CHEATIN’

(She's Just Gettin’ Even)—Moe Bandy (R. Baker)
R. Shaffer; Baray/Wood Hall, BMI; Columbia 13-02966

A PLACE IN THE SUN—Sonny lames (K. Stufts, S. James)
R Miller, B. Wells; Jobete, ASCAP; Dimension 1033

NORTHWIND—

Jim and Jesse and Charlie Louvin (). Capps, ). Louvin, ). Louvin, C. Louvin)
D. Ptrimmer, C. Quillen; Jack and Bill, ASCAP; Soundwaves 4671 (NSD)

SHE'S PLAYING HARD TO FORGET—Eddie Raven (). Bowen)
K Steagall, E. Kahanek; April, ASCAP/Blackwood, BMI; Eiektra 47469

SHINE —Ray Stevens (B. Montgomery, R. Stevens)
D. Gilmore, M. Leath, R. Sharp; Tailadium, ASCAP, Gee Sharp, BMI; RCA

FRAGILE, HANDLE WITH CARE—Cristy Lane (R. Oates)
D. Huber, R. Kelley; Kevin Lee, BMI; Liberty 1461

FIRST TIME AROUND —Ronnie Rogers (T. West)
R. Rogers; New Keys, BMI; Lifesong 45116

PULL MY STRING—Rich Landers (M. Radford)
R Landers; Escrow, BMI; AMI 13053 (NSD)

PEPSI MAN—Bobby Mackey (A Dimartino, S. Vining)
B. Addison; Chatter Box/Sapegrass, ASCAP, BMI; Moon Shine 3007

73 | 63 | 5 | WHERE THE SUN DONT
13207

74 (58| 7
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YOU NEVER GAVE UP ON ME—Crystal Gayle (A Reynolds)
L Pear; Michael 0'Connor, BMI; Columbia 18-02718

BLUE RENDEZVOUS—Lioyd David Foster (B. Montgomery)
W, Newton, T. Dubois; House Of Goid, BMI; MCA 52061

AFTER THE GLITTER FADES—Stevie Nicks (). lovine)
S. Nicks; Weish Witch, BMI; Modern 7045 (Atco)

IF YOU'RE THINKING YOU WANT A

STRANGER—George Strait (B. Mevis)
B. Mevis, D. Wills; Jack and Bill Welk, ASCAP; MCA 51228

PLAY THIS OLD WORKING DAY AWAY —Dean Dilion (E. Kilroy)
R. Lane; Tree, BMI; RCA 1

WALKIN' AFTER MIDNIGHT—Catamity Jane (8. Sherrill)
A. Block, D. Hecht; 4 Star Sales, BMI; Columbia 13-02958

Wes 31000 (MCA)

KAMSAS CITY LIGHTS—Steve Wariner (T. Collins)
K. Reming, D.W. Morgan; Tom Collins, BMI; RCA 13072

RODEO CLOWN—lachavis ® o)

)

C. Rains; Unichappell, Bundin, BMI; Churchill 94002 (MCA

MOUNTAIN MUSIC—mabama (H. Shedd, Alabama)
R Owen; Maypop, BMI; RCA 13019

CHEATER'S PRAYER—The Kendalls (R. Dea, Kendalls)
L Anderson; Ol Friends, BMI; Mercury 76155 (Polygram)

THE GENERAL LEE—johnny Cash (). Cash)

502803 (Epic)

HURTIN' FOR YOUR LOVE—Tom Cariile (G. Kennedy)
Y. Carlile; Opa-Lock ASCAP; Door Knob 82176

SPEAK SOFTLY (You're Talking To

My Heart)—cene Watson (R. Reeder, G. Watson)

| FALL T0 Pl[c[s—hky Cline/Jim Reeves (0. Bradiey)
H. Cochran, H. Howard; Tree, BMI; MCA 52052

OUR WEDDING BAND/JUST

MARRIED —touise Mandress & R. C. Bannon (T. Colli

JUST HOOKED ON COUNTRY
PART | & ll—Aibert Coleman's Aitanta Pops (A. Coleman)
Medley; Not listed; Epic 14-02938

FOOL HEARTED MEMORY —george Strait (B. Mevis)
B. Hill, B. Mevis; Make Bellevus/Welback, ASCAP; MCA 52066
THE HIGH COST OF LOVING—Charlie Rose

(W. Aidridge, 1. Brastield, E. Phillips)

W. Aldridge, T. Brasfieid, ASCAP; Townhouse 1057

TALK TO ME LONELINESS—Cindy Hurt (). B. Barnhill)
J. Guiley; Leona, ASCAP; Churchill 34004 (MCA)

WITH THEIR KIND OF MONEY AND

OUR KIND OF LOVE-Billy Swan (L. Rogers)

PARADISE KNIFE AND GUN CLUB—noy Clark; (L Clark, R. Lay)

HEAVENLY BODIES—Earl Thomas Conley (M. Larkin, E. T. Conley)
E. Lifton, 6. Nissenson; Blue Moon/Merilark/April, ASCAP; RCA 13246

T. Bresh, ). Cash; Hoty Moley/lodi Lynn/House of Cash, BMI; Scotti Bros.

S.P. Spurgin, ).0. Mendenhall; Booth and Watson, BMI; MCA 52009 92 |69 {10
I STILL LOVE YOU (AFTER ALL

THESE YURS)—TompaH and The Glaser Brothers (). Bowen) 93 | 80 7
M. Newbury; Milene, ASCAP; Elehtra 47461

ns)
C. Quillen, D. Pfrimmer; Jack and Bill, ASCAP/Hall-Clement, BMI; RCA 13095 95 (73 |17

D. Robertson, B. Swan;. Sherman Oaks, BMI/Music City, ASCAP; Epic 1402841

: B 2R BB E
g

9 |74 |18
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98 |83 (18
99 |75 [ 10

100 | 34 [ 3

WHAT'S FOREVER FOR—Michael Murphy (). E. Norman)
R Van Hoy; Tree, BMI; Liberty 1466

SOMETHING TO LOVE FOR AGAIN —Diane Preifer (K. Leaning)
D. Pfeiter; Strawberry Patch, ASCAP; Capitol 5116

CRYING MY HEART OUT OVER YOU—Ricky Shaggs (R. Skaggs)
C. Butler, L Certain, G. Stacey, M. Wilken; Cedarwood, BMI; Epic IMZGSZ

KEEPING ME WARM FOR YOU—Brenda Lee {R. Chancey)
K. Goell, ). Christopher; Great Foreign/Shin Deep, ASCAP, BMI; MCA 52060

FRAULEIN—Joe Sun (B. Fisher)
L Williams; Unart, BMI; Elektra 47467

SURVIVOR-Bill wash (D. Burgess)
D. Knutson, E. Burton; Barnwood/First Lady, BMI; Liberty 1463

JUST ANOQTHER DAY IN PARADISE—ertie Higgins (S. Limbo)
B. Higgins, S. Limbo, C. Jones; Jen-Lee/Chappell/Lowery/Brother Bill/Rose
Key/BMI, ASCAP; Kat Family 502839 (CBS)

EITHER YOU'RE MARRIED OR

YOU'RE SlNGLE—Hauo ‘Smith (B. Fisher)
6. Dobbins, T. Rocco; Intersong/Satin Pony, ASCAP; AMI-1304 (NSD)

DEALING WITH THE DEVIL—Merie Haggard (Merle Haggard)
S. Shafer, E. Raven; Acuff-Rose, BMI/Mitene, ASCAP; MCA 52020

OVER THIRTY, NOT OVER
THE HlLL—Comny Twitty (€. T'my, l Chancey)
B. Jones; Cross Keys, ASCAP; MCA 520.

BUSTED— john Contee (B. Logan)
H. Howard; Tree, BMI; MCA 52008

D