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AOR Nears Crucial Crossroads

Demographics, Ad Pressures May Force Fragmentation

NEW YORK-AOR radio is
heading towards a fork in the road
which seems likely to fragment the
format. The reasons: severe pres-
sures from an audience that's grow-
ing older and turning away, in large
part, from the music which is AOR’s
staple diet: and pressures from radio
advertisers who are urging the for-
mat to pursue older listeners.

Station after station nationwide is
abandoning what’s come to be
known as “‘chainsaw” rock, to fash-

Chains Hike
WEA, RCA
Midline Price

By JOHN SIPPEL
LOS ANGELES A growing ma-
jority of U.S. record/tape/acces-
sories retail chains are two-tiering
ticket prices on $5.98 midline al-
bums in the first such backlash
against wholesale price boosts from
WEA and RCA.
“We are treating WEA and RCA
midrange product like it was $6.98,”
(Continued on puge 78)

Melodic, hard-driving rock with seductively gritty vocals are what AXE is
all about on “OFFERING” SD 38-148, their first release on ATCO Records.
This AXE definitely has its chops down! On ATCO Records and Cassettes.
(Advertisement)

By DOUGLAS E. HALL
ion instead formats with appeal to
women and older demographics.
Nevertheless, there are those who
would draw the wagons into a circle
and fight for harder rock to the last
man.

AOR is faced with these facts: the
number of 18- to 24-year-olds is di-
minishing each year (the nation’s
median age today is 31), and adver-
tisers want the 25-10-54 age group
(it’s the most requested ad buy).

In addressing the latter problem.
Michael Picozzi of WYSP-FM
Philadelphia speaks for many of the
programmers surveyed by Bill-
board: “Many times a label rep will
say. ‘Forget about the ratings and
play this record; it's good music.’
But when the station sales manager
calls to ask why he didn’t get the
buy, he’s told that the station doesn’t
have the ratings. It's an interesting
dichotomy.”

The ratings game is not being
played too well by AOR these days.
A look at some 40 stations in the top
20 markets shows half of them down
in Arbitron ratings over the past
year. Another 25% are flat, and 25%
show some gains.

desk. Page 3.

The grandfather of AOR. San
Francisco’s KSAN-FM, is now play-
ing country, while others—includ-
ing the same city’s KSFX-FM
and WWWW-FM Detroit—have
dropped AOR. Among those for
whom the format is losing: WCOZ-
FM Boston, down from 12.6 to 4.7:
WLLZ-FM Detroit, down from 9.2
to 4.7: WMET-FM Chicago, down
from 4.0 to 2.3: WNEW-FM New
York. down from 3.0 to 2.5: KZEW-

(Continued on puge 65)

Gotham Retail
Lowballing
Personal Stereo

By JIM McCULLAUGH
& LAURA FOTI

NEW YORK —Although the per-
sonal stereo market continues its up-
ward climb, the proliferation of sup-
pliers and some reported “grey”
market activity has led to fiery. cut-
throat price competition.

Nowhere does this seem more
prevalent than the Manhattan area

(Continued on puge 12)

e VIDEO GAMES from Thorn-EMI will be available in the U.S. before
Christmas. The British company plans a line of 20 Atari-compatible games, to
be supported by aggressive consumer and trade advertising. Page 68.

e RECORD RETAILERS considering the move into video might study the
experience of Chicago’s Rolling Stone stores. where video software now ac-
counts for 20% of gross volume. The lion’s share of that is rental. Page 16.

e RADIO'S HOLD on its audience can slip away in the "80s as new video
technologies take hold. says RKO Radio Networks chief Tom Burchill. This
and other issues were debated by programmers at a recent seminar. Page 20.

e BLACK MUSIC’S sound is changing significantly as a result of tech-
nological innovations, particularly synthesizers, according to a survey of
record producers. Some express reservations about this development. Page 55.

e COMPUTER RADIO? A contemporary Christian music station in Santa
Ana, Calif. is using a computer-assisted program of its own making to shape
the station’s daily playlist. Page 20.

e PIRACY PENALTIES have been toughened for those convicted of deal-
ing in illegal records, tapes and movies. New legislation was passed May 10 by
the House of Representatives. and it’s now heading for President Reagan’s

o TWENTY CITIES across the U.S. will play host to the Kool Jazz Festival
this year, in a new game plan which replaces the r&b-oriented Kool Super

Nights format. Page 4.

Neil Bogart’s Death
Mourned By Industry

By SAM SUTHERLAND

LOS ANGELES-More than
1,000 gathered here at Hillside Me-
morial Chapel Tuesday (11) to
mourn the death of Neil Bogart, one
of this era’s most exciting and suc-
cessful recording industry entrepre-
neurs.

His death of cancer at the age of
39 came during one of many career
peaks, making Bogart among the
few trade leaders in recent years to
die while at the height of activity.
That factor only partially explained
the turnout, which included senior
executives from virtually every ma-
jor U.S. record label; a long list of
top publishers, managers and
agents: state government officials
and myriad recording artists, includ-
ing both former associates and long-
time friends.

Bogart’s death came Saturday (8)
morning at Cedars-Sinai Medical
Center here, where the Boardwalk
Entertainment founder and chair-
man had been hospitalized during
the past month in the final stages of
a long but unpublicized battle with
the disease. He had undergone sur-
gery for removal of a kidney during

the summer of 1981.

A colorful and sometimes contro-
versial figure, Bogart had devoted
more than two decades to the music
and later fibm, tv and theatrical sec-
tors. Eorn Neil Bogatz in Brooklyn
as the son af a postal clerk, Bogart's
early vears saw him perform profes-
sional'y as a dancer, singer (as Neil
Scott, his widest known effort was a
1961 single, “Bobby”). actor and ad

(Continued on page 68)

Execs, Artists
Fondly Recall
Bogart Years

NEW YCORK-—The death of Neil
Bogart has clicited tributes from
many members of the music indus-
try who knew Bogart on both a per-
sonal and business basis.

Joe Cohen of NARM: “Neil Bo-
gart defied description. He was a
personal friend and the void in my
life, as in mar.y others’, will never be
filled. The music industry has lost

Continued on page 68)

The Real Thing! “HOOKED ON SW NG (PB 13219) is the contemporary
big band dance hit by the legendary master LARRY ELGART & HIS MAN-

HATTAN SWING ORCHESTRA. Both the single and the album are from the

(AFL1-4343).

original hitmakers RCA and K-tel, praducers of the mega-platinum “Hooked
On Classics.” The original “Hookec on Swimg " get it from RCA Records

(Advertisement)
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CHIC, DEBORAH HARRY, TEDDY PENbERGRASS,
~———=— | CARLY SIMON, SISTER SLEDGE, FONZI THORNTON.
ALL IN ONE ALBUM!

SOUP FOR ONE

=——" THE ORIGINAL MOTION PICTURE SOUNDTRACK.
ON MIRAGE RECORDS AND CASSETTES.

Produced by Nile Rodgers and Bernard Edwards for the CHIC Organization Ltd e
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Last year she sang her way to stardom with
three Top 10 singles from the platinum album Juice.
The success story continues...

the new album featuring the single
“LOVE’S BEEN A LITTLE BIT HARD ON ME”

(8-5120) %
is far Outlandis Productions Cz AL ; Gi ift
C.
o CAPIT(
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General News

House Okays New Antipiracy Bill

Legislation, With Harsher Penalties, Set For Reagan

WASHINGTON—-The House of
Representatives passed legislation
Monday (10) to increase dramati-
cally the penalties for those con-
victed of piracy and/or and counter-
feiting of records, tapes and movies.
Maximum penalties are now a
$250,000 fine and five years in jail.

In forsaking the handslap for box-
ing gloves, the House by voice vote
sent along the legislation, already
passed by the Senate last December,
to President Reagan for his signa-
ture. House sources say the White
House should receive and prepare
the bill for signing within a month.

“The bill passed easily, without a
whisper of opposition,” according to
Bruce Lehman, counsel on the
House subcommittee who has
worked on the bill through subcom-

By BILL HOLLAND

mittee hearings and Judiciary Com-
mittee passage last May.

Called the Piracy and Counter-
feiting Act, the bill bypassed House-
Senate conference sessions because,
as written, the House version was the
same as that of the Senate. It will
make both piracy and counterfeiting
a felony instead of the misdemeanor
itis under the current statute. An in-
dividual could face the maximum
penalty if found guilty of illegally
manufacturing or distributing
within a 180-day time period more
than 1,000 records or tapes, or more
than 65 copies of a movie. The pen-
alties for lesser amounts of counter-
feit or pirated goods—more than 100
copies but less than 1,000 records or

FOR MUSIC PROGRAMMING

MIP-TV Opens New Markets

By NICK ROBERTSHAW

CANNES—Bernard Chevry’s
MIP-TV, least frenetic and most in-
ternational of the three major “mar-
kets” he organizes every year in this
pricy Riviera resort, is showing signs
of overlapping with its companion
events, MIDEM and VIDCOM.

The promised intermeshing of
broadcast, cable, satellite, video and
audio is now a reality for the major
multinational entertainment en-
tities. And judging from the MIP-
TV marketplace, nowhere are the ef-
fects more marked, the opportunities
more apparent, than in the music
sector.

One example illustrates the argu-
ment. British company BBJ Inter-
national was at MIP-TV to sell its
“History Of Rock”™ project. Based on
a magazine part-work, the concept
extends to a series of 30 double al-
bums, and a tv series intended both
for broadcast and home video.
Launch dates have been firmed for
the U.S., France and Italy, and in all
more than 30 countries are lined up

for multi-media releases.

New markets for music program-
ming are opening up at a dramatic
rate. By far the biggest is U.S. cable.
CBS Cable, with 4.5 million sub-
scribers, was at MIP-TV for the first
time this year. Said president Rich-
ard Cox: “The production opportu-
nities for cable are going to be
€normous.

“One of the main areas we are
looking at is music programming,
and also dance productions, possi-
bly involving co-production deals,
which is going to be the trend due to
economic circumstances.” CBS
Cable recently bought five Gilbert &
Sullivan operettas produced in Eng-
land by Brent Walker and available
there on videocassette.

Equally active is ABC ARTS, the
cultural network with eight million
subscribers which uses 60% Euro-
pean programming and delighted
French communications minister
Georges Fillioud at MIP-TV by an-

(Continued on page 61)

tapes, and more than seven but less
than 65 movie copies—will range
from a $25,000 fine or one year in
jail, or both, to the maximum fine of
$250,000 and two years in jail. A re-
peat offender, even if caught traf-
ficking a smaller amount of mer-
chandise, could draw the maximum
penalty.

The stiffer penalties eliminating
the present small fine and mis-
demeanor classification of the crime
should discourage pirates and coun-
terfeiters who found relatively slight
penalties “just the price of doing
business,” as Rep. Robert W. Kas-
tenmeier (D-Wisc.), chairman of the
subcommittee on courts, civil liber-
ties and the administration of jus-
tice, had told subcommittee mem-
bers during the markup session in
March.

Stan Gortikov, president of the
Recording Industry Assn. of Amer-
ica (RIAA), told Billboard he is
“elated by the news” of the Presi-
dent-bound bill. “It certainly is a
recognition of need,” he said, “and
an affirmation that copyrighted
works need all the protection they
can get.”

Gortikov added that the legisla-
tion should serve as “a welcome tool
to the FBI and in investigatory and
prosecution activities” and that he is
“looking forward to the President
signing the bill.”

Joel Schoenfeld, director of the
RIAA’s antipiracy division, said that
the bill’s passage indicates that
*“Congress is sending a clear message
to counterfeiters and pirates that
they intend to put them out of busi-
ness and put them in jail.”

The President is mandated by law
to sign a bill passed by the Congress
within 10 days of its arrival at the
White House.

IMIC ’82

Full coverage of Billboard’s In-
ternational Music Industry Con-
ference, held recently in Athens,
will be published in Billboard’s
June 5 issue.

Sony To Boost Its Beta Format
Will Distribute Prerecorded Software With Hardware

NEW YORK-The Beta format
should receive a shot in the arm this
summer when its parent Sony begins
distributing prerecorded video soft-
ware through its hardware distribu-
tion channels.

Sony, according to John O’Don- .

nell, national manager, video soft-
ware operations, will not move into

original production or program-
ming, but “will do everything pos-
sible to encourage quality software
production and bolster the con-
sumer demand.”

Initially, the product mix will be
movies from the major film studio
video wings and not exclusive to
Sony. Eventually, though, Sony en-

Peaches Creditors Payoff
Estimated At 44% Of Total

By JOHN SIPPEL

LOS ANGELES~Creditors in the
Peaches/Nehi bankruptcy action
here could possibly pocket
$7,689,000 0r 43.9% of the amount of
the total claims of $17,500,000 if all
outstanding five-year notes are ful-
filled.

The analysis by creditors’ com-
mittee counsel Irving Sulmeyer ap-
proximates an earlier estimate (Bill-
board, April 17) of payoff to
vendors.

Total amount of the 12% notes
from four entities would raise
$6,201,674, according to Sulmeyer’s
estimates. Recently appointed
trustee David Gill is said to be hold-

ing a note from United Records &
Tapes, Hialeah Gardens, Fla., for
$2,169,638.25, plus an additional
note for $375,000 for the Norfolk,
Va,, store. The Alan Wolk firm has
not yet paid for the Virginia outlet
because of a hassle with the land-
lord. Once the disagreement is
ameliorated, Sulmeyer expects the
estate to receive approximately
$500,000 of which $125,000 is cash
and the remainder in note form. Af-
ter the Norfolk controversy is settled,
Gill should have $564,000, plus
$150,000 from the landlord, plus
$125,000 cash from United, totalling
$839,000.

(Continued on page 16)

visions distributing other types of
programming—music, how to, chil-
dren’s, documentaries, etc.—perhaps
some on an exclusive basis.

“There are hundreds of organiza-
tions out there,” O’Donnell adds,
“with good programs for the home
video market and we intend to work
with them to make their programs
available. By putting our marketing
and distribution power firmly be-
hind software, as well as hardware,
we expect to create a lot of consumer
demand for programming.”

O’Donnell also suggests that the
price of non-movie videocassette
software will be reduced in the fu-
ture—$34-$39 and then moving to
$24-3$29. Sony’s own tape manufac-
turing, duplication and distribution
resources is a key factor that should
lower prices of non-movie software
it distributes.

In addition to distributing non-
movie product to its hardware distri-
bution network, Sony may also dis-
tribute to other types of outlets.

Sony does not plan to put restric-
tions on its distributed software
product (sale vs. rental, for ex-
ample). An added incentive also will
be favorable billing terms to its dis-
tributors and dealers.

JIM McCULLAUGH
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For Bogart, Life Was Musi
or Bogart, Life Was Music
Neil Bogart was a super record charts were going to hear from
executive with great ears and a him again.
disarming faith that the record- One also recalls a 1971
ing business was only the next  “Christmas In August” party
few hit acts away from renewed hosted by Bogart at his home in
prosperity. Englewood, N.J. With Styrofoam
Bogart certainly did his partto ~ snowballs flying about, Bogart
instill an optimistic view of the made it all seem like the holiday
industry. For almost 20 years, season. This was characteristic of
hits and careers flowed lavishly =~ a man who could make sense
from his associations with  even when the time of year
Cameo-Parkway, Buddah, Casa-  wasn’t on his side.
blanca and. most recently, The tragic irony was that time
Boardwalk. was not on Bogart’s side. He died
Supported by a rare “feel” of ~ 2t2nage when the promise of his
what the market demanded at  future could outdistance his past
any givep point in time, Bogart  triumphs. He was gifted with un-
could claim fantastic success. Yet ~ bounded positive energy and
because he was always willing to Lovmg charity for his fellow man.
“take the shot” full tilt, his few Bogey” will be sorely missed.
failures were spectacular as well.
Even then, Bogart had sufficient
confidence in his abilities to
shake off failure and go on cheer-
fully to the next project—usually 4
something that set the industry :
on its heels. One passenger on a
flight with Bogart remembers the
gallows-humor when his deal o
with Warner Bros. distribution of %
his Casablanca label was turning o]
sour. But Bogart knew—as any- 5
one who was aware of his talents E
should have known-—that the '.E
‘!

The Neil Bogart Touch Lit
Charts Throughout Career

By PAUL GREIN

LOS ANGELES—Boardwalk was
the only record company in the busi-
ness to earn three RIAA certifica-
tions in April. Neil Bogart, the la-
bel’s founder and chairman, died
May 8.

On one level that sad irony makes
Bogart’s untimely death all the more
poignant. But at least there’s some
comfort in the fact that this quintes-
sential record man lived to see his
latest venture achieve success. Bo-
gart went out the way he’d probably
have wanted to—with the biggest
record of the year. The tragedy is
that the year was decades too soon.

With its seven weeks at No. 1,
Joan Jett & the Blackhearts’ “I Love
Rock’n’Roll” is the biggest hit of Bo-
gart’s career. The spartan rock an-
them also brought him full circle to
his first No. 1, ? & the Mysterians’
1966 garage rock smash, “96 Tears,”
on Cameo.

What makes Bogart’s career so ex-
traordinary is that he scored No. ]
hits at all four labels he headed. At
Buddah, he made No. 1 with the
Lemon Pipers’ “Green Tambou-
rine” in 1968 and Gladys Knight &
the Pips’ “Midnight Train To
Georgia” in ’73.

Two other Buddah-distributed
hits also reached the top: Bill With-
ers’ “Lean On Me” on Sussex in 72
and the Stories’ “Brother Louie” on
Kama Sutra in *73. And Curtis May-
field notched a No. 1 album in ’72
with “Superfly” on Buddah-distrib-
uted Curtom.

At Casablanca, Bogart achieved
four No. 1 singles and three No. | al-
bums with Donna Summer, plus an-
other No. 1 single with Meco on Mil-
lennium. Casablanca had two more
No. | hits in the first half of 1980,
just as Bogart left the company: the
Captain & Tennille’s “Do That To
Me One More Time” and Lipps
Inc’s “Funkytown.”

For all his hits, Bogart also had
some memorable misses in his ca-
reer, most spectacularly “Here’s
Johnny ... Magic Moments From

The Tonight Show.” Designed to be
the Christmas gift item of 1974, the
album almost sank the then-fledg-
ling Casablanca.

But by the next Christmas, the la-
bel was well on its way. In Decem-
ber, 1975, Kiss cracked the top 10 for
the first time with its smash double
album *“Alive!.” The following
month Donna Summer made her

(Continued on page 78)
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KOOL SHOWS

NEW YORK-The Kool Jazz
Festival is expanding this year, and
will play an estimated 20 cities
across the U.S., featuring many
prominent acts in 120 nights of mu-
sic.

The new event, thought to be the
first of its kind, replaces the Kool
Super Nights, a series of r&b-ori-
ented concerts previously held in
several cities. According to George
Wein, producer of the festival, the
Super Nights series was phased out
under mutual agreement of the
Brown & Williamson Tobacco Co.,
sponsors of the Kool events, and the
Wein organization. “We felt that the
series did not represent the image we
wanted to portray,” says Wein.

The expanded Kool Jazz Festival

By RADCLIFFE JOE

will not affect such other Wein-pro-
duced festivals as the Playboy Jazz
Festival, the just-concluded New
Orleans Jazz & Heritage Festival,
the Boston Globe Jazz Festival, the
Long Island Jazz Festival, spon-
sored by the New York State Gov-
ermnment, and the Baltimore Jazz
Festival.

This year, Wein will also produce
a number of jazz festivals abroad.
Among them are three in Japan, one
in London, and one in Nice, France.

The Japan concerts are being
sponsored by Swing Journal of Ja-
pan, The Toshiba Corp., and Bud-
weiser/Newport. They will be held
in Tokyo, Beppu, and Madacao
Heights.

COSTA RICA OPENING—The President of Costa Rica, Rodrigo Carazo, right,

greets Allen Davis, president of CBS Records International, at the opening

ceremonles for the company’s new recording studio complex In that country.

Center is Eduardo Soto, managing director of CBS Records Costa Rica. Wal-

ter Yetnikoff and Dick Asher, president and deputy president respectively of
CBS Records Group, were among those also In attendance.

Gaff Suing Stewart For
$5 Million & Commission

LOS ANGELES—William A.
“Billy” Gaff is suing Roderick
“Rod” Stewart for $5 million in
damages and his 15% commission
share of allegedly unpaid fees due
him since their March 3, 1982 man-
agement breakup.

Gaff, Stewart’s manager since
“around 1969,” alleges Swartz and
Swartz and Glaspell & Stein issued a
check for $272,079.79 to Carolwood
Ltd., Stewart’s totally owned firm, in
violation of an order by Gaff that he

NARAS Sets
Lundvall Fete

NEW YORK-The New York
Chapter of NARAS, the record-
ing academy, is giving a testi-
monial dinner here May 25 for
Bruce Lundvall, senior vice pres-
ident of Elektra Records. The
tribute to Lundvall, who will re-
ceive a NARAS Governors’
award, will benefit the Jim Kou-
louvaris Scholarship Fund. As
owner of Jim & Andy’s, a musi-
cian’s bar in New York, Kou-
louvaris had befriended many
artists down through the years.

The site of the dinner is the
Greene Street restaurant at 101
Greene St. For further informa-
tion, interested parties can call
(212) 755-1535.

personally approve checks over

Galff in his Superior Court filing
contends that the defendants, who
include the accounting firm, Jerry B.
Swartz and Glaspell Management,
urged Wold Entertainment, Has-
tings, Clayton, Tucker and Ameri-
can Talent International to divert
funds due Gaff and his Gaff Music
to themselves. Gaff’s filing also al-
leges that the defendants also en-
couraged Lloyd’s Of London, who
insured some cancelled Stewart gigs,
to circumvent him and payoff the
defendants directly. Gaff estimates
such moneys in excess of $500,000.

Gaff, whose commission escalated
from 5% in 1969 to 10% in 1972 and
15% in 1977, claims he was unfairly
terminated. He claims he lent money
and made advances to Stewart with-
out interest, paid expenses of per-
sonnel rendering other than man-
agerial assistance, paid Stewart’s
expenses where not necessary and
from time to time skipped commis-
sions.

Gaff claims he is being shorted on
deals and monies collected prior to
March 3 and also wants his cut on
deals consummated after his termi-
nation on which he originated.

GafT also claims that his Riva Mu-
sic publishing deal with Stewart for
38 of his songs (expiring Dec. 31,
1983), including “Tonight's The
Night,” “Hot Legs” and “The Kill-
ing of Georgie,” should continue
through the period of the pact.

General News

20 U.S. Cities Are Targeted
In Expanded Festival Plans

The London Jazz Festival, spon-
sored by Capital Radio, will be held
July 17, 18, 24 and 25; the Nice festi-
val, sponsored by the Grande Pa-
rade du Jazz, will be held July 10
through 20.

Wein emphasizes that the 20-city
American series is not a roadshow,
but a unique production especially
designed for each city.

In addition to Brown & William-
son, the main sponsor, there will be a

(Continued on page 38)

Major Concent,
Rally Against
Nuclear Arms

LOS ANGELES-Two major
promoters, three radio stationsand a
coalition of religious and environ-
mental groups are teaming for a ma-
jor concert and rally for nuclear dis-
armament slated for Pasadena’s
Rose Bowl on June 6.

Tied to a week long of similar pa-
cifist events dubbed “Seven Days In
June” and expected to take place in
New York and Bonn, West Ger-
many, as well as here, the Rose Bowl
“Peace Sunday” is expected to fea-
ture performing artists including
Gary U.S. Bonds, Jackson Browne,
Donovan, Dan Fogelberg, Graham
Nash, Linda Ronstadt, Timothy B.
Schmit, Gil Scott-Heron, Camilio
Sesto, Stephen Stills, Taj Mahal,
Tierra, Stevie Wonder and Jesse Co-
lin Young.

Avalon Productions and Dick
Griffey Productions are co-produc-
ing the event, slated to startat | p.m.
and run until dusk, with KMET-
FM, KJLH-FM and KACE-FM all
participating. Sponsors include the
Alliance For Survival, Church
Women United, the Interfaith Com-
mittee for Year of Shalom, Southern
Calif. Ecumenical Council, South-
ern Christian Leadership Confer-
ence, the Gathering, and the Span-
ish Speaking Apostolate of the
Roman Catholic Archdiocese.

The Rose Bowl rally and planned
rallies in United Nations Plaza and
Central Park in New York City, as
well as a demonstration in Bonn, are
all being timed to coincide with the
scheduled second U.N. special ses-
sion on disarmament.

Accordingly, Peace Sunday will
include plans for 14 speakers, in-
cluding major political and religious
leaders as-well as celebrities.

Juno Awards
Get Bigger
TV Audience

TORONTO—Canadian view-
ing figures for last month’s tele-
vised Juno Awards show indicate
that more than two million
people tuned in—close to one
million higher than the previous
year’s statistic.

According to figures supplied
by the Canadian Broadcasting
Corp. to the Canadian Academy
of Recording Arts and Sciences
(which staged the April 14
event), a total of 2.8 million view-
ers watched the 60-minute pro-
duction.

According to Academy
spokesman Brian Robertson, the
increase in ratings and audience
profile (62% under 34 years of
age) reinforces the wisdom of the
show’s move up to an earlier time
slot.

__Executive Turntable |

Record Companies

Aart Dalhuisen is appointed president of Phonogram International and ex-
ecutive vice president of PolyGram Record Operations in Baarn, Holland. He
has been with the company since 1977, serving most recently
as executive vice president. . .. At WEA International, Keith
Bruce upped to senior vice president/director of Asia-Pacific
operations, based in Burbank; James Caradine is promoted to
senior vice president of operations, based in New York; and
Ken Cooper is appointed senior vice president/treasurer,
based in Burbank. Bruce has been co-managing director of
; Warner-Pioneer in Japan for six years; Caradine was vice
president of operations; and Cooper was vice president/treas-
urer for WEA International.

Melvin Gould named vice president of manufacturing for CBS Records in
New York. He was assistant to the senior vice president of operations manu-

Dalhuisen

Wi .

Caradine

.
Bruce

Gould

facturing for the label. .. . Danny Heaps joins the a&r staff of Geffen Records
in New York. He was co-president and founder of Rockpoot Promotions. . . .
At Capitol Records in Hollywood, Fran Rogers upped to director of inter-
national operations administration and Carole Johnson appointed supervisor
of international operations administration. Rogers was manager of the inter-
national division; Johnson was senior accounting clerk of the international di-
vision. ... Dovida Lazer appointed assistant to the general manager at Main
Street Records in New York. She was studio manager at Secret Sound. . . . Bob
Frost named national promotion director for Profile Records in New York. He
has held similar positions at CBS, Warner Bros. and Polydor.

Publishing

David Landau joins Screen Gems/Colgems/EMI Music in Los Angeles as
professional manager. He was with JEN Productions. . . . Glenda Herro named
advertising manager for Hal Leonard Publishing in Milwaukee. She has been
with the firm since 1974. .. . Colleen Peterson appointed professional manager
of Hat Band Music in Nashville. She was a backup vocalist for the Charlie
Daniels Band.

Related Fields

Hobart C. Kreitler named chairman of the board and chief executive officer
of Pioneer Videoin Montvale, N.J. He was president and chief executive officer
of Dictaphone Corp. . . . Lisa Kennedy appointed writer/pub-
licity coordinator and Barbara Walsh named media buyer/
% administrative assistant to the president at Network Ink in
4 Nashville. Kennedy was a talk show host and nightly weather
& anchor at WCFT-TV Tuscaloosa; Walsh was assistant to the

. president of Service Publishing Systems. ... Noel Newbolt
named director of artist development and production and
. Chrissie Harwood appointed director of artist relations and
publicity at Gary Borman Management and Productions in
Sherman Oaks, Calif. Newbolt was production assistant with
Tommy Lipuma for 15 years; Harwood worked in the music industry in Eu-
rope.

George Barmaksezian appointed national service manager at James B. Lan-
sing Sound in Northridge, Calif. He joined the firm in 1966, serving most
recently as department head. . . . Mark Israel named director of marketing for
Loran Audio Cassettes in Warren, Pa. He was assistant marketing manager
and national accounts manager for Fuji Tape. Also at Loran, Stephen Baker
named Eastern regional sales manager. He was with Advent.

Dan DiStefano named creative services director for Interstellar Media in Los
Angeles. He was director of development at Pierre Cossette Productions. . . .
Debra Wells joins Fox/Lorber Associates as director of International Sales.
She was coordinator of international sales for WNET-TV, a PBS station.

Kreitier

N
ok
BOTTOM LINE LORBER—Jeff Lorber, left, takes a break between sets during
a recent two-night engagement at the Bottom Line In New York. Discussing
Lorber’s latest Arista release are, from left, Jeff Backer and Mike Bone of
Arista promotion and Kenny Gorelick, saxophonist with Lorber’s group.
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Microform, Rte 100, Miliwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
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A weapon of love, forged in the Feat of the cit s
by The Clash. “All new. All formats are arming now
to provide air support for “Combat Rock.”

COMBAT COAST TO COAST

The interbont_inental Clash experierce,
including never-before-visited Clash strongholds

xbell Arena, Catgary, CN
- Kinsman Fieldhouse, Edmenton. CN
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Chartbeal

Stars Come Out At Last;
Humans In Major Leagues

By PAUL GREIN

LOS ANGELES — Paul Mec-
Cartney’s “Tug Of War” (Columbia)
vaults to number three this week,
looking to become the first No. 1 al-
bum by an act with a prior history of
hitting No. 1 since the Rolling
Stones’ “Tattoo You™ last fall.

So slow has product flow been
from the industry’s biggest stars that
for six solid months the No. 1 spot
has been monopolized by acts that
had never previously topped the
chart. These include two acts on
their debut albums (the Go-Go’s and
Asia), another with his first hit al-
bum (Vangelis) and three more that
had reached the top 10 before, but
had never gone all the way (For-
eigner, AC/DC and the J. Geils
Band).

For The Record

LOS ANGELES—RCA is in sec-
ond place for most RIAA certifica-
tions by an individual label so far
this year, not MCA, as a typographi-
cal error had it in last week’s issue.
For the first four months of 1982,
Columbia’s out front with 11 certifi-
cations, followed by RCA with
eight, Warner with seven and MCA
with six.

This tendency for the No. 1 spot to
be dominated by breakthrough acts

rather than by entrenched veterans”

began last year. Of the 11 albums to
top the chartin 1981, only three were
by acts that had previously hitNo. 1:
John Lennon, the Moody Blues and

- the Stones.

By contrast, of the 12 albums to
reach No. 1 in 1980, seven were by
acts that had been there before—
Donna Summer, the Bee Gees, Pink
Floyd, Billy Joel, the Stones, Barbra
Streisand and Lennon. And of the 11
albums to hit No. | in 1979, six were
by repeaters—Streisand, Rod Stew-
art, the Bee Gees, Summer, Led Zep-
pelin and the Eagles.

But that’s nothing compared to
1977, when only one act made it to
No. 1 who hadn’t been there before—
Barry Manilow. And his album,
“Barry Manilow Live,” was No. 1 for
just one week. During the other 51
weeks of the year, the top spot was
held by acts that had already
reached that level—Stevie Wonder,
the Eagles, Wings, Streisand, Fleet-
wood Mac and Linda Ronstadt.

Now Streisand and Ronstadt are
off making movies, the Eagles and
Fleetwood Mac are busy making

(Continued on page 63)
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General News

Campuses Getting Vid Concerts

New Net Will Simulcast Pay-Per-View Performances

NEW YORK—After more than a
year of study and development, the
Campus Entertainment Network,
based here, is getting set to launch.
Premier date will be Sept. 24 or 25
for a pay-per-view musical perform-
ance, transmitted by satellite to col-
leges around the country, with the
act yet to be announced.

CEN has been negotiating with
different acts and has already re-
ceived verbal commitments from 71
colleges to receive the first show, re-
gardless of which act is signed up,
according to a company spokesman.

The CEN concept is to provide
colleges in secondary and terciary
markets with a “live” performance
on large-screen television. By sign-
ing on with CEN, an act would theo-
retically be able to reach an au-
dience he or she would not
ordinarily reach by touring.

Says CEN’s Bruce Brandwin,
“We'll concentrate on the small mar-
kets where the major groups don’t
stop.” He adds that revenues ac-
crued from the pay-per-view per-
formance would, in effect, be
“gravy”—extra money from a whole
new audience. “This is not a replace-
ment of live touring. It's meant to
augment it.”

After four or six concerts in the
first year (the 1982-83 college year),
CEN plansto branch out and supply
educational, theatrical, sports and
other programming through its net-

Topics Set For
Fifth Muscle
Shoals Seminar

By KIP KIRBY

NASHVILLE—The fifth annual
Muscle Shoals Records and Produc-
ers Seminar takes place Wednesday
through Friday (19-21) at Joe Whee-
ler State Park in Rogersville, Ala.
with three days of panels and events
focusing on key issues facing the
recording industry.

Discussion topics for this year’s
gathering cover three main areas:
“Radio: The Key To Airplay,”
“Video: The Bottom Line,” and
“Home Taping: What’s Being
Done.” A half-hour film spotlight-
ing past musical activity in the
Muscle Shoals community will be
shown on Friday morning.

As in past years, the seminar will
feature the usual round of sponsored
hospitality suites and social func-
tions.

The Copyright Service Bureau is
hosting a cocktail reception for reg-
istrants Wednesday evening. RCA
sponsors an outdoor barbecue
Thursday night with a performance
by Jerry Reed (whose current album
was cut at Fame Studios in Muscle
Shoals). The closing night’s banquet
and concert by Earl Thomas Conley
will be underwritten by Capitol Rec-
ords and Tree International.

Hospitality suites will be con-
ducted by Fame, Muscle Shoals
Sound, Wishbone/Flying Colors,
Broadway Sound, Malaco Records,
Sunburst Records, ASCAP and
BMI.

Sports events at this year's semi-
nar will include basketball, tennis
and golf tournaments sponsored by
Jensing/Jensong Music and Beckett
Productions.

According to Buddy Draper, exec-
utive director of the Muscle Shoals
Music Assn., prepaid registration
now stands at 250, with another 50-
75 attendees expected by the start of
the seminar.

www.americanradiohistorv.com

By LAURA FOTI
work. The company will also distrib-
ute its own productions via pay tv,
videocassette and videodisk, foreign
and domestic syndication. “We will
represent to any act a complete oper-
ation for production, distribution
and marketing, with on-campus pro-
motion,” claims Brandwin.

The cost to the colleges is prac-
tically nil. They receive a satellite
dish, projector and screen from
CEN, as well as a portion of the gate.
(Ticket prices are expected to be $5.)
They must supply the auditorium
and secunty

“If we're successful, it will revolu-
tionize the way Broadway shows are
put together,” Brandwin says. “It’s
tough to finance for Broadway. This
would increase the box office dra-
matically. It wouldn’t replace live
theater, but would augment those
revenues.”

CEN is teamed with Oak Media
Development Corp. in this venture.
Oak is supplying managerial and fi-

nancial backing as well as the tech-
nology that makes it all possible.

If a participating school chooses
not to receive a particular event, it
can be blacked out, notes Bill
Kornreich of CEN, enabling a
group still to tour colleges of its
choice.

A package of information sent to
colleges includes the promise, “We
will choose from the following artists
for your 1982-83 super shows: Billy
Joel, David Bowie, Rolling Stones,
Simon & Garfunkel, the Police, Van
Morrison, Diana Ross, Tom Petty
and the Heartbreakers, Jackson
Browne, Blondie, and so on.”

Manager Bill Gerber of Lookout
Management (Devo, Tom Petty, the
Cars, Joni Mitchell and Neil Young)
says, “I think it’s a terrific concept.
It’s a way of gaining extra revenue
without blowing out the primary
markets. With acts that tour in-
frequently, you can do incredible
extravaganzas.”

PROMOTION POINT—WEA president Henry Droz, right, discusses promotion
with Atiantic’s Sal Uterano, ieft, and Larry Yasgar, during a recent strategy
session between the label and distribution network in New York.

RCA Planning
New Wings In
Latin America

By MARV FISHER

MEXICO CITY—-RCA Records is
increasing its Latin America activi-
ties, planning to open branches in
Chile and Portugal, and a joint ven-
ture in Venezuela.

The moves are intended to pro-
vide a stronger foothold for RCA in
the region, with an emphasis on de-
veloping local talent, then launching
it internationally. The policy was
discussed during April meetings
with the company’s leading record
executives.

Herb Schlosser, chief of RCA’s
home entertainment division, com-
ments, “We've always had these
ideas on the drawing board, and we
intend implementing more in a simi-
lar vein the next decade.”

Schlosser points out that video po-
tential is a large factor in the deci-
sion to expand in Latin America.
WEA has already set firm plans for
the sale and rental of its video prod-
uct here.

It was RCA’s entry into joint video
ventures in the UK., France and
West Germany which prompted the
company to take a more serious look
at Latin America, says Schlosser. “If
we are to succeed in video,” he con-
tinues, “we must have the product,
and in this instance it will be home-
grown artists.”

Buddy McCloskey is Latin Ameri-

(Continued on page 63)
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General News

NARM Plans Indie Distrib Meet

Brochure Would ‘Definitively Identify’ Group’s Value

NEW YORK —A number of proj-
ects and goals, including an Inde-
pendent Distributors  Conference
planned for the fall, were initiated
by the 1982-83 NARM independent
distributors  advisory committee
meeting here May 6.

Agreeing that promoting greater
sales at this level of the industry re-
quires the attraction of smaller,
promising labels and artists, the

— i

SOPHISTICATED CELEBRATION—‘‘Sophisticated Ladies” New York cast

By IRV LICHTMAN

committee okayed the development
of a brochure that would “defini-
tively identify” the value of inde-
pendent distributors.

The brochure would describe the
various marketing, sales and promo-
tion functions performed by inde-
pendent distributors, and would
contain information culled from a
NARM statistical survey due
shortly. Also, the brochure will list

3 vB

gln W

members Maurice Hines and Phyllis Hyman appear during the birthday cele-

bration for the late Duke Ellington. A similar party was staged in Los Angeles
by the show’s West Coast cast.

independent distributors and the
geographical areas they cover.

The meeting of 10 major distribu-
tors, helmed by Jim Schwartz, chair-
man, also called for the opening up
of communications on the following
basis: the importance of sharing in-
formation on regional successes, and
the exchange of information on all
types of product compatible with
selling to record and tapes outlets.

Another factor in increased com-
munication stressed by the com-
mittee was that of independent la-
bels. This would involve these labels
at future advisory meetings and the
development of a model contract by
NARM counsel to serve as a guide in
the mutual commitment between
manufacturer and distributor.

The conference would be a first
for this segment of NARM’s mem-
bership and would focus on separate
educational sessions for distributors’
middle management people to meet
with their counterparts from other
companies, and concentrate on their
own specific areas of marketing,
promotions, sales and buying.

“We independent distributors
must enhance our own image.” said
Schwartz after the meeting. “We
must transform the term by which
the industry has identified us—The
Street People—from a negative to a
positive. ‘Street people’ means we
know what’s going on in the music
world; we live with it every day in

(Continued on page 66)

AS CROWDS GROW

- See Increased Security
For Country Concerts

By CARTER MOODY

NASHVILLE—Security at coun-
try concerts has grown in tandem
with the increased booking of coun-
try acts into major arenas, but the
performers themselves still do not
exert much control over the type or
size of crowd management teams
used at shows. Whereas many rock
acts hire their own security services
or specify their preferences in rider
contracts, most country artists sur-
veyed by Billboard usually leave this
matter to facility managers and/or
promoters.

The exceptions are crossover acts
Kenny Rogers and Charlie Daniels,
who appeal to much more than
country audiences. Their two organ-
izations work directly with building
staffs and promoters before concerts
to organize the size and type of secu-
rity.

Now more than ever, venues hold-
ing concerts are requiring certain
numbers of police or peer-group
guards per thousand patrons. Some
cities and states have passed stricter
laws governing crowd control, and
studies by social psychologists have
been commissioned. The results of
these moves—frequent front-door
searches, bans on festival shows, and
increases in the size of security
groups—affect country concerts in
major venues the same as rock
shows.

Butsome in the country field indi-

cate that even large crowds pose no
serious problems. Keith Fowler,
promoter for Alabama, Conway
Twitty, Loretta Lynn and Merle
Haggard, asserts, “Some building
managers and city godfathers have
overreacted,” referring to the na-
tionwide move toward stricter con-
trols following 11 deaths at the De-
cember, 1979 Who concert in
Cincinnati’s Riverfront Coliseum.

Larry Smith, pilot for Hank Wil-
liams Jr.’s tour group, observes that,
“Many people think of country
crowds as being rowdy. Well, they
do like to indulge and enjoy them-
selves, but they’re there to hear mu-
sic, and we’ve never had serious
problems with fights or anything.”

Fowler and Smith, plus spokes-
persons for the Oak Ridge Boys and
Waylon Jennings, all describe the
private sccurity teams for these acts
as consisting of small groups of

(Continued on page 50)
B’nai B’rith To
Honor Tony Bennett

NEW YORK-—Singer Tony Ben-
nett is the recipient of the 1982
Humanitarian Award of the music
and performing arts lodge of B’nai
B’rith. Bennett will accept the award
ata dinner Thursday, June 24, in the
Grand Ballroom of the Sheraton
Centre Hotel here.

SCRIPTO ANNOUNCES STAR LIGHTS”

THENEW ROCK AND ROLL LIGHTER.
Now you can stock the biggest rock
groups in a brand new way. Star Lights.
The terrific new disposabie butane
lighters by Scripto.

Your customers will want to build an
entire collection of these great-looking
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You'll build additional sales with an
exciting impulse item that doesn't
compete with one other thing you sell.

To order Star Lights, cali Paradise
Creations,
1-800-423-2098,;
in Caltifornia,
call coliect,
1-213-765-5105.
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To dream the impossible dream,
to fight the unbeatable foe,

To bare with unbearable sorrow,

to run where the brave dare not go.
This is my quest,
to follow that star.
v N\e
It Was A Privilege
To Know His Love.
%" N\
Joyce

o ¢
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Picture Disks Regaining
Modest Retail Foothold

LOS ANGELES—A late '70s
commercial boomerang has quietly
resurfaced as a viable retail com-
modity: the picture disk, which went
from boom to bust in the space of
two years after its sudden elevation
from promotional freebie to pre-
mium-priced retail product, has
weathered the stigma of over-
exposure to regain a foothold among
dealers who cater to collectors and to
more fanatical followers of major
acts.

“We were naive, a couple of guys
who’d wandered into the manufac-
turing end after we’d gotten favor-
able calls about our earliest promo
disks,” admits Mark Hartley, one-
half of the Fitzgerald-Hartley man-
agement combine which spun off its
own Pic Disc, Inc., division to press
the customized records after redis-
covering the basic pressing process
and using it for eye-catching promo-
tional LPs and later singles.

Hartley and partner Larry Fitz-
gerald now concede their inexpe-
rience and a combination of manu-
facturing gremlins and unrealistic
marketing goals turned their unex-
pected windfall into an equally un-
foreseen albatross: The rapid prolif-
eration of disks, coupled with the
switch from truly limited editions of
commercially unavailable promo
goods to picture disk LPs pressed in
large volume for legitimate labels
led to a quick turnaround, acceler-
ated by the onset of a softening
economy.

Consider, then, Pic Disc’s report
that its business has not only sur-
vived but now shows signs of endur-
ing profitability. Part of the solution
to that mystery rests with a redirec-

reunion arena

19,200 SEATS

777 Sports St. » Dallas, TX 75207
(214) 658-7070

tion of the company’s output to but-
tress income through numerous
overseas deals calling for the export
of the colored or, more recently, un-
conventionally shaped disks, as well
as other ancillary markets, including
direct tv deals.

“Everyone is looking for alterna-
tive ways to sell records in this econ-
omy,” explains Hartley of the pic-
ture disk’s survival. “Well, Larry,
Bal Patterson, who overseas the de-
velopment of new disks for us and I
sat down and discussed how we
could work in this area in the future,
and we hit on a number of possi-
bilities.”

Among them:

® Sales at concerts by the featured
act, where audiences would already
be predisposed toward the artist and
the array of other merchandise sold.

® Development of special collect-
ible disks on which the actual
recording, as well as the design, is
unique.

® Refinement of the shaped
record—or Trick Disc, as coined by
the firm—as an added novelty
wrinkle.

® A return to carefully limited
quantities to restore the collectible
aspect of the disks and zero in on its
strongest audience rather than risk a
glut.

® Restriction to already successful
acts where a realistic sales base can
be projected.

“We're at that point where we’ll
talk a label out of pressing on some
items, or actively push them to re-
duce their order,” explains Hartley
of what he feels is the key to sales. “It
has to be a truly limited quantity—if
a label thinks it can sell 50,000, then
press only 30,000.”

Improvement in playback quality,
once significantly poorer than a con-
ventional black vinyl pressing, is
claimed to bring the modern picture
disk “up to 95 or 96% of regular rec-
ords.”

Hartley says they now advise la-
bels to pre-solicit accounts before
even placing a pressing order, then
pro-rate downward. And while the
list price and manufacturer’s share
of the dollars will vary according to
an act’s original contract, Hartley
now sees the area as viable “gravy”
for regular revenues.

To foreign labels, private artist
companies like Frank Zappa’s Bark-
ing Pumpkin label and occasional
promotional orders, the firm now
adds regionally sold titles on certain

(Continued on page 16)

General News

" Market Quotations

As of closing, May 13, 1982

Ancual NAME P-E (fg(',:; High Low Close Change
13/16  9/16 Ahtec Corporation - - - - % Unch.
38%  26% ABC 6 608 36% 36 36% -
35% 25% American Can 6 469 27% 27%h 2T — %
6% 4  Automatic Radio 5 38 6% 6% 6% - %
47%2  36% CBS 7 77  44% 44 44% + %
% 41% Columbia Pictures 14 321 71 70 70% —
% 5  Craig Corporation 21 7 6% 6% 6% — %
58% 47 Disney, Walt 17 2308 56% 55% 56% + %
4 2% Electrosound Group - - - - 3 Unch.
6% 3% Filmways, Inc. - 45 5%h 5% 5% - %
17 14 Gult + Western 4 1214 15% 15 15 - %
15% 10% Handleman 7 1 13% 13% 13% Unch.
6% 2% Integrity Entertainment 3 7 3 2% 2% Unch
7 5% K-tel 4 22 6% 6% 6% + %
59 36  Matsushita Electronics 10 16 49 49 49 + %
56 38 MCA _ 14 8 56% 55 55% - %
57% 49% 3M 9 1562 55% 55 55% - %
65% 49 Motorola 11 787 62 60% 61% + %
40%2 30  North American Phillips 4 18 39 38% 38% Unch.
10% 6% Orrox Corporation - 42 8% 8% 8% Unch.
16% 10% Pioneer Electronics 10 - - - 12% Unch.
23% 16% RCA 9 1205 20% 19% 20 - %
18 12 Sony 12 5121 15% 15% 15% - %
32 22% Storer Broadcasting 15 1034 32% 31%  31% - %
3% 2% Superscope - 19 3% 3% 3% Unch.
34% 27% Taft Broadcasting 9 172 3%% 33 39% + 1%
63% 50% Warner Communications 13 7684 54% 52% 53 - 1%
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Abkco - Yz 1%
Certron Corp. 680 1% 15/16
Data Packaging 220 6% TV
Josephon int'l, 320 8% 8%
Koss Corp. 490 5 5%

OVER THE Sales Bid Ask
COUNTER
Kustom Elec. 250 1% 1%
Recoton = 2% 3%
Reeves

Comm. 1230 33 33%
Schwartz Brothers - 2 3%
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to the range within which these securities could have been sold or bought at the time of compilation. The
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Tax Bite Cuts Into MCA
12% First Quarter Gain

LOS ANGELES—The continued
financial recovery of its recording
and music publishing sector contrib-
uted to a 12% increase in first quar-
ter operating income for MCA, Inc,,
according to the first quarter earn-
ings report for the Universal City,
Calif. entertainment conglomerate.

Despite that growth, however, an

" estimated higher annual income tax

rate eroded nearly the entire hike.
Revenues for the quarter which
ended March 31 totalled $325,-
424,000 as compared to $339,-
890,000 for the same quarter a year
ago, and netincome was $24,287,000
or $1.02 per share, compared to
$24,186,000 or $1.01 per share dur-
ing first quarter, 1981.

For its records and music publish-

ing ventures, including MCA Rec-
ords and MCA Distributing, the
company reported gross revenues of
$45,500,000, comparable to $42,-
408,000 during the same period in
’81. Operating income for the divi-
sion reached $8,259,000, compared
to $6,811,000 for first quarter 1981.

Other sectors credited with aiding
MCA'’s overall revenue picture are
its filmed entertainment, retail and
mail order and book publishing di-
visions. But those gains were largely
neutralized by ongoing losses for
MCA’s Columbia Savings & Loan
activities in Colorado and a rise in
the corporation’s effective tax rate
from 20.1% a year ago to 27% for the
quarter just ended.

_The Rhythm & The Blues |

Jones Wrapping Summer;
See Tie With Spielberg

By NELSON GEORGE

LOS ANGELES—While in Cali-
fornia recently, this reporter had a
chance to spend several hours at
Westlake Studio watching Quincy
Jones and engineer Bruce Swedien
mix tracks for the much-anticipated
Donna Summer album for Geffen
Records.

One favorite was “Living In
America,” written by Jones, his fre-
quent collaborator Rod Temperton,
and writer/producer David Foster.
The lyric is a patriotic, though not
uncritical, look at the the US.A,,
while the music features a strong,
rocking groove, and a couple of un-
expected production touches (e.g., a
break with marching band drums
and a chorus of kiddies singing the
hook). Jazz fans will be surprsed,
and impressed, by Summer’s inter-
pretation of the Billy Strayhorn’s
“Lush Life,” as she displays a here-
tofore unknown sensitivity and
range on a melodically complex
song. The album’s single is “Finger
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On The Trigger,” a lively dance song
with some passionate singing. The
12-inch and album version of “Trig-
ger” will have the same mix.
(Continued on page 55)

Moss Marketing
New $1.98 EP

NEW YORK-The Moss Music
Group has marketed a $1.98 EP by
seven-year-old Jadrien Steele, fea-
tured on the ABC soap-opera,
“Ryan’s Hope,” and the new Broad-
way musical, “Nine.”

His first recording, the per-
former’s key side is “Grandma We
Love You” plus “When Grandpa
Smiles At Me,” “Look For The Sil-
ver Lining” and “I Want A Girl.”

The EP is a rarity for the classi-
cally-oriented label. Several years
ago, the firm issued a single by the
popular English choral group, the
King’s Singers.

Industry
_Events

. A weekly calendar of upcoming
conventions, awards shows, seminars
and other notable events.

May 19-21, Muscle Shoals Music
Assn. record and producers’ semi-
nar, Joe Wheeler Park, Muscle
Shoals, Ala.

May 25, Testimonial dinner for
Bruce Lundvall benefiting the schol-
arship fund of the New York Chap-
ter of NARAS, to be held at 101
Greene Street in Manhattan.

May 28-31, Morris Diamond’s
Ninth annual Music Industry Tennis
Tournament, San Vicente Country
Club, Ramona, Calif.

June 3-6, Fourth annual Black
Music Assn. (BMA) conference,
New Orleans Hilton, New Orleans,
La.

June 3-6, The National Assn. of
Independent Record Distributors
and Manufacturers convention,
Philadelphia Centre Hotel, Phila-
delphia, Pa.

June 4-6, The New World Of Digi-
tal Audio conference sponsored by
AES, Rye Town Hilton, Rye, N.Y.

June 5-8, National Assn. of Music

Merchandisers (NAMM) conven-
tion, Georgia World Congress Cen-
ter, Atlanta.

June 6-9, Consumer Electronics
Show, McCormick Place, McCor-
mick Inn, Conrad Hilton Hotel, Chi-
cago.

June 6-10, Broadcast Promotion
Assn. 26th annual seminar, St.
Francis Hotel, San Francisco, Calif.

June 7-13, Country Music Fanfair,
Tenn. State Fairground, Nashville.

June 25-26, Summer Soul °82 Na-
tional Talent Search (black contem-
porary and gospel) sponsored by the
Black Music Committee of the
Nashville Music Assn., Tenn. Per-
forming Arts Center, Nashville.

July 9-25, Montreux Jazz Festival,
Montreux, Switzerland.

July 15-18, Pori Jazz Festival,
Pori, Finland.

July 16-18, North Sea Jazz Festi-
val, The Hague, Holland.

Aug. 1-3 Gospel Radio Confer-
ence, Holiday Inn, Estes Park, Colo.

Aug. 1-7, Christian Artists’ Music
Seminar In The Rockies, Estes Park,
Colo.

Aug. 29-Sept. 1, National Assn. of
Broadcasters radio programming -
conference, Hyatt Regency, New
Orleans, La.

Sept. 12-15, National Radio
Broadcasters Assn. annual conven-
tion, MGM Grand Hotel, Reno,
Nev.

Sept. 18-26, Georgia Music Week
Atlanta.

Sept. 17-19, Monterey Jazz Festi-
val, Monterey County Fairgrounds,
Monterey, Calif.

Sept. 30-Oct. 4, Eighth annual
Musexpo ’82, Sheraton Bal Har-
bour, Bal Harbour, Fla.

Oct. 8-11, Country Music Talent
Buyers seminar, Hyatt Regency,
Nashville.

Oct. 11, Country Music Assn. tv
awards show, Grand Ole Opry,
Nashville.

Oct. 12-16, Grand Ole Opry birth-
day celebration, Opryland, Nash-
ville.

Oct. 15-20, VIDCOM, Cannes.

Nov. 17-19, Western Cable Show,
Anaheim Convention Center, Ana-
heim, Calif.

Nov. 18-21, Billboard’s Video En-
tertainment/Music Conference,
New York.

Nov. 18-20, Amusement & Music
Operators Assn. (AMOA), Hyatt Re-
gency, Chicago.
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General News

Personal Stereo Spurs Retail War
New York Mart Hit By ‘Cutthroat’ Price Competition

® Continued from page 1

where branded and off-branded
merchandise is selling for rock bot-
tom pricing.

It’s not unusual, for example, to

" see the Sony Walkman II for $89 at

numerous mid-town electronics/
cameras/gifts stores. Original sug-
gested list on the unit was $150.

Such was the price of the Walk-
man II last week at Grand Central
Cameras during a “four days only
sale.” At the same outlet the Sony
Walkman I was going for $59; the
Toshiba KTS-1 FM stereo cassette
player at $69; and the Nippon FS-
885 at $99.

The Toshiba KTS-1 was being of-
fered at The Wiz for $78.88, while
the Panasonic RQ-J9 stereo cassette
player was offered at $78.88 and the
Unisef TU-5 FM stereo cassette
player was $44.88.

Mibro Co. was offering the Sony
Walkman II even cheaper—$87.90
while the Walkman I was $59.90 and

the Walkman III was $99. Other ex-
amples there were the Toshiba KTS-
1 at $69.90, and the Toshiba KT-R1
at $99.90.

Yet another example: Wil-
loughby’s was selling the Toshiba
KTS-1 for $79.90.

A Sony spokesman confirms that
there is some “grey” market activity
in the Manhattan area—goods mov-
ing to dealers via qther than a manu-
facturer’s established distribution
set-up. He likens it to the fiercely
competitive camera market in
Gotham.

“But I think New York is the worst
case for that. That's not the picture
nationwide. I don’t see how dealers
are making any kind of profit on
certain product. We know what the
wholesale prices are. It’s lamentable
that a product like the Walkman 11
has to be used as a loss leading, traf-
fic builder.”

One drawback for the purchaser
of that type of merchandise is that

~
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GENUIS RAP—DR. JEKYLL

BODY SHAKE-T.C. CURTIS

MURPHY’S LAW—CHERI

ROCK SHOCK-B.B.C.S. & A.

FEEL ALRIGHT—KOMIKO
JUNGLE FEVER—KINKINA

PLANET ROCK—SOUL SONIC FORCE
BACK IN TIME—BKLYN, EXPRESS

1 SPECIALIZE IN LOVE—SHARON BROWN
FALL INTO A TRANCE—JIMMY ROSS

DON’T TURN YOUR BACK—FRONT LINE ORCH.
FUNK BOX—SUGARHILL GANG

IT'S GOOD TO BE QUEEN—-SYLVIA

FLASH TO THE BEAT—GRANDMASTER FLASH
HOOKED ON BIG BANDS—FRANK BARBER ORCH.
IT TURNS ME ON—-SPARQUE

CAN YOU REALLY SEE ME—SOUND TROUP

OVER LIKE A FAT RAT—FONDARAE
IN THE NAME OF LOVE—-THOMPSON TWINS

DON'T TURN YOUR BACK ON LOVE—ELOISE WHITTAKER
BEST PART OF BREAKIN UP—RONI GRIFFITH

LOVE YOU MADLY—CANDELA

FOLLOW ME—BRUN! PAGAN

“THROW DOWN’’—SOUL SONIC FORCE
FEELS GOOD—TARA BUTHER

EARLY IN THE MORNING—GAP BAND
STREET CORNER—ASHFORD & SIMPSON

LESS THAN 10 . . . $2.85 EA.

WE ALSO OFFER THE COMPLETE CATALOGS OF MAJOR LABELS—ALBUMS
($8.98 LIST)—$5.40—ORDERS SHIPPED SAME DAY UPS. MINIMUM
ORDER $50.00. TERMS: C.0.D. CASH OR CERTIFIED CHECK.
DEALERS ONLY. OFFER EXPIRES JUNE 30, 1982.

TAPE KING INC.

220 West 19th Street, New York, NY 10011
(212) 675-0800

TOLL FREE: 800-221-7938, 7939
5 ur TELEX

there is no U.S. waranty card avail-
able. The Sony spokesman is also
quick to point out that not all Man-
hattan personal stereo retailers en-
gage in that type of activity—but
some do. “This is the biggest market,
of course,” he adds, “and the compe-
tition tough.”

The number of personal stereo
suppliers has expanded and manu-
facturers have also widened their in-
dividual selections. But Sony doesn’t
feel that this product category is ex-
periencing any “dumping” yet.
Sony, granddaddy of the personal
stereo phenomenon, reports that it is
backordered on some models, such
as the FM Walkman.

Of course, intense Manhattan
competition is also affecting mer-
chandise that might not be dis-
counted ordinarily. Another factor
forcing downward pricing pressure
is inventory clearing for new gener-
ation, spring introductions.

The problem is exacerbated by
unauthorized exporting to the U.S.
by distributors in Hong Kong and
elsewhere, according to another ma-
jor personal stereo manufacturer,
who prefers anonymity. “The deval-
uation of the yen vs. the dollar
makes importing directly lucrative,”
the company spokesman says. “The
same thing is happening with cam-
eras and other products that are hot.
Anything they can make a buck on,
they bring in.”

The merchandise, he adds, is com-
ing from *“many sources. Any Japa-
nese dealer or distributor with any
volume can make a fast buck by
shipping to the U.S. There’s no over-
head and no warranty cards to worry
about.” He points out, “The dealer
who carries this stuff is not servicing
his customers.”

In fact, this manufacturer claims
to be working with the New York
City Department of Consumer Af-
fairs. “They’re trying to crack
down,” he explains. Much of the
equipment being sold was not meant
for the American market and ac-
tually has Japanese writing on it, he
observes. It is sometimes sold with-
out headphones or other accessories
in an attempt by the dealer to make
extra profits by selling these sepa-
rately, he further claims.

“Ithurts everybody except the guy
who’s making the quick money,” he
adds. “Our reputation is hurt; distri-
bution is taken out our hands. And
the dealers and consumers also lose.
Our reps are doing their best to trace
back and find out where it’s coming
from.”

Meanwhile, the product category
remains a sizzling one. “Sales are not
on the wane,” says Mike Racz, ad-
vertising director for Manhattan’s
Harvey Sound. “In fact, it's bigger
than ever. This is a real product cate-
gory and not just for kids anymore.”

“There are a lot of choices now,”
he adds, “and competition is heavy
but I still think consumers are get-
ting good value. Sony continues to
sell very strongly. There’s no dump-
ing affecting us. We’ve stayed with
better brands and are not taking the
off-brand stuff.”

Harvey carries Sony, Panasonic
and Aiwa and is adding Micro Fi-
delity’s Mi-Fi internally amped
speakers for $80.

He is also enthusiastic about per-
sonal stereo ancillary equipment
such as mini speakers and new types
of lightweight headphones.

Prerecorded and blank audio cas-
sette sales are also expected to gain
as a result of the activity.

Industry estimates put 1982 per-
sonal stereo sales at $300 million.
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An MTV ‘House Party’;
Spencer Drate Covers Up

By ROMAN KOZAK

MT. CLEMENS, Mich.—It cost
about as much as a fully catered mu-
sic business “press” party in New
York, but it was a lot more fun, and
it gave one 15-year-old kid here a
thrill of a lifetime, even if he did
make a few enemies.

The idea and execution came
from MTV, the Warner Amex 24-
hour cable music network, and it
was a simple promotion. Any one of
MTV’s four million subscribers
could send in a post card or more,
and if he or she won a draw, MTV
would throw a party at his or her
house. In addition, MTV would give
the winner a widescreen tv set, a
stereo system, a year’s supply of
Pepsi, and $300 to clean the carpets
afterwards.

MTYV spots for the “House Party”
contest began to run in March, and
by the time the April 16 draw came
around, there were 70,000 entries.
When the name was picked, MTV
turned out to be as much of a winner
as the winner. The demographics
were perfect.

Father is a service manager atJ.C.
Penney and a ham radio operator.
Mother is a housewife. Little sister,
8, already programs the family home
computer; and the winner, Rob Ket-
tenberg, watches MTV at least four
hours a day. His favorite band is
Rush. They all live in a “Mary Hart-
man” suburb, 20 miles from Detroit.
In other words, the typical MTV
family.

“We gave them everything they
wanted in terms of the party. They
asked if they could invite 200
people, and we said, sure,” says John
Sykes, director of promotion for

MTYV, who had 20 people working to
get the party right. Production,
prizes and all, the event cost about
$25,000, he said.

To prevent neighborhood com-
plaints, the Kettenbergs invited ev-
eryone on their block to their party.
To further prevent trouble, MTV
hired 10 security guards, including
some local off-duty cops, who did
their jobs so well that even MTV
personalities Martha Quinn and J.J.
Jackson had trouble getting into the
party without the right passes.

A tent was set up in the back yard,
and the guests, mostly 15 years old
and younger, got all the chicken,
sausages and cold cuts they could
eat, and all the Pepsi they could
drink. If adults wanted anything

(Continued on page 65)

Caedmon Offering
‘Alkan’ LP Deal

NEW YORK-—Citing British pi-
anist Ronald Smith’s three-album
set, “The Alkan Project: Etudes Op.
39,” as the “dark horse” of a recent
release, Caedmon Records is mak-
ing both the LP and cassette versions
available to dealers under a special
program.

Eight sets of the LP version will be
available by “the box” for $76,a 5%
savings to dealers, while the cassette
version goes for $56, including free-
freight and special promotion mate-
rials.

Alkan was a 19th century com-
poser whose works are rarely heard
on recordings.

FORECLOSURE
AUCTION

By Order of the Small Business Administration
Records—Tapes—Metal Shelving
Display Units—Inventory
& Office Equip
Assets of

RACK ENTERPRISES, INC.
1570 Brown Ave., Cookeville, Tn

WEDNESDAY, MAY 26th, 11:00 CDT

This equipment was involved in amodern
record & tape distribution center with most
equipment being in good clean condition
and the inventory is fresh product. Also to
be offered for sale will be Rack Enterprises
Customer Master List on Computer Printout
in aiphabetical sequence.

For additional information contact

/AEURROW AUCTION
"l‘:l REAL ESTATE fﬂIIIIEHIE L] IH[IJ:EI"I-I. LUCTMMNITRS

BOX 2087 = HMDAYILLE, TH. 37901  PH, 615/545.3206

ATTENTION

=,

MERCHANDISERS|

senee

For mere thaa 10 ysars. Primo has been printing
T-Shirts for Tour Prometions. Stage Productions. Reck.
Country. Gespel and Blues Concerts.

The price? Call {212) 898-5100 and 380 what Prime
really meass.

Sstistied customers inclede (83, Paramess
Pictures, Sam Ash, Seuthside Johewy. Sim Steieman
and Meal Leaf,

PRIMO ENTERPRISES

58 25 BROOKLYN QUEENS EXPRESSWAY
WOODSIDE, NEW YORK 11377

‘§ luxurious fully equipped 8 track recording

SAN FRANCISCO FLATS
WITH
RECORDING STUDIO

Pair of 3 bedroom 2 bath flatsin prime S.F.
Pacific Hts. location, topped with a

studio. Take advantage of favorable
accelerated depreciation tax status and
the area’s historically high iong term

growth in value - ali while enjoying
personal creative freedom in the center of
one of the world's favorite cities.

Quality 1940's construction meticulously
updated throughout, with private roof
deck, & garden ievel den, four car garage.
REDUCED: $550,000. Up to 75%
financing as needed. For more inform-
ation, please contact Eva Daniel at
HILL & COMPANY (415) 921-6000.

WHY PAY MORE?

24 TRACK
RECORDING

As Low As

52400

Per Hour

(201) 863-4080

Only § minutes from Lincoln Tunnel
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AFTE MIDNIGHT
WONDERFUL TON GHT
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WILLIEAND HE HAND JIVE

KNOCKIN’ N HEAVEN'S DOOR

Manufactured and Marketed by

PolyGram Records”
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Commentary

Restoring The Creative Link

By HAROLD CHILDS

There is much talk attributing a good deal of the record in-
dustry’s slump to the boring state of contemporary music. Some
of the loudest complainers are radio programmers who lament
the weak and stagnant product coming from the record com-
panies.

Radio, quite simply, has forgotten that it too is an absolutely
essential link in the unbreakable chain of creating, presenting
and selling the new musical excitement necessary to keep our
industry going and growing.

Radio does not think if needs the record companies, but
rather that record companies
need them. Radio has per-
fected fractionalized formats
which appeal not only to the
roughly 20% of their audience
which actively buys records,
but more importantly to ra-
dio, also appeal to the 80% of -
the audience which represents
passive listeners.

Any artist that does not fall
neatly within one of these
sanitized formats has little
chance of breaking through.
Has radio ever wondered why
80% of its listeners are pas-
sive?

Given current radio atti-
tudes, it has fallen to retail,
video, and the dance clubs to
take the initiative and become the leaders in breaking new mu-
sic. That is where the new music is happening. But the move-
ment cannot come close to realizing its potential without strong
radio support. It will take all of us to make it happen big.

A great lesson can be learned by looking back at the birth of
album radio, which was appropriately known as progressive ra-
dio. What an exceptional, exciting and moving force AOR was
for the record industry (yes, for both radio and record com-
panies)! The music was vital. It touched a broad chord in its au-
dience. It stood for something.

Radio people were doing something they believed in, not
something that was passively researched. It was a true adven-
ture in which all of us participated. Audiences responded. Con-
sumers bought records in unprecedented numbers. More than
that, consumers were excited about records.

Chlids: “Has radio ever won-
dered why 80% of its listeners
are passive?”’

In the larger perspective, it is quickly evident that we have a
mutual interest in revitalizing and maintaining that kind of at-
mosphere in the industry. What is good for one of us is good for
the other; what is necessary to survival for one is necessary to
survival for the other.

If one needs any more proof, look at prime-time network
television. Their research shows people are watching, but who
among us would have trouble seeing that unimaginative, imita-
tive policies have turned prime-time tv into a quagmire. At
some time down the line, it has got to come back to haunt exec-
utives so concerned with overnight ratings they cannot see the
forest for the trees.

‘It has fallen to retail,
video & dance clubs to lead
in breaking new music’

None of this is complicated or difficult to understand. It is
simply the priority given short-term considerations over long-
range objectives. We must work together as partners joined
inextricably in the music “chain” to turn this around.

Theory has it that the first few years of each decade are spent
in a search for new musical forces which will provide the next
major musical thrust. Nearly two years of this decade are gone.
Let’s open our eyes ... and our ears.

Let’s embark on the next great adventure in the tradition of
what made this industry great—allowing and encouraging new
musical forces to break through. Radio cannot do it without us,
and we certainly cannot do it without radio.

Radio must face the stark reality that research did not predlct
Elvis, Stevie Wonder, the English invasion, disco, or any other
of the musical forces which have kept radio and record com-
panies exciting and viable over the years.

In the final analysis, statistics cannot tell us what to do. Our
hearts and our ears will have to tell us to take that chance, to
believe in the music.

Does all of this sound unscientific? Look at history.

Harold Childs is senior vice president, sales/promotion, A&M
Records.

Facing Up To Home Taping

By CRAIG CARTER

The current debate over blank tape is a farce. The reasons for
the rise of blank tape and the fall of album and prerecorded
tape sales are obvious and inescapable.

1) The average album costs between $6 and $9 for a single
disk. Five years ago the price was between $4 and $5. Then, a
person with a $20 bill could go into a store and buy five albums,
some of which were by new and still-to-be-established artists.
Now that $20 buys two albums, and chances are none is by a
new act.

‘A cover as creative as a
generic piece of cardboard’

2) The sound quality of a good blank tape surpasses that of
the prerecorded kind. One can record two albums on a 90-min-
ute cassette for half the price of an inferior prerecorded tape.

3) It used to be that people would buy an album and also
tape it for use in the car, or to preserve the LP. Now they no
longer can afford to, so they only tape the record, not buy it.

Radio has been playing full albums for years, so that’s no prob-
lem.

4) Album graphics and packaging are as mediocre as the
quality of pressings. Why buy an LP if it has pops and surface
noise, is warped half the time, and has a cover that looks as
imaginative as a generic piece of cardboard?

5) All you hear on radio anymore is formats. I'm beginning to
hate all those initials—AOR, MOR, AC, B-O-R-I-N-G. A new
artist that doesn’t fit into a format has as much chance of crack-
ing a playlist as winning at roulette.

Demographlcs ratmgs graphs and statistics are turning the
music industry into just another business. Creativity, original-
ity, and the willingness to break new ground are giving way to
the accountant’s ledger and the whims of people who don’t
know Bruce Springsteen from Slim Whitman.

This industry is at a crossroads, and to blame blank tape for
its ills is not only patently ridiculous, but also very sad. I love
this industry. But it may not be long before it all sounds the
same.

Craig Carter is manager of Craig Records, a retail store in
Portland, Ore.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to 1s Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Dear Sir:

As the owner of a small retaif record business, | cer-
tainly appreciate Don Levine's commentary (April 17)
concerning the NARM convention.

We struggle daily with such problems as shrinking
co-op dollars, extremely slow service from the distribu-
tion centers, and the lack of attention from manyfac-
turers' sales representatives. Levine was correct in
stating that the suggested solutions to these problems
are always “manufacturer oriented.”

No one aside from the retailers seems to care about
retailer-oriented solutions. Certainly manufacturers
should see that to help solve retailers’ problems is to
help themselves.

wWww.americanradiohistorv.com

Letters To The Editor

No manufacturer, however, seems concerned with
viewing these problems from the retailers’ perspective.
fFor example, when we can't get prompt shipment on a
hot product from the distribution center, we are forced
to hurriedly order from our one-stop, only to find that
the one-stop itself hasn't received its shipment. Yet,
when we voice a complaint to the manufacturer, our
complaint goes unheeded.

Another problem exists in the area of returns. While
the manufacturers allow us a much appreciated 18%-
22% return privilege, they will process return author-
izations only two or three times a year. Such a practice
s0 clearly inhibits retail success that we sometimes

wonder if the manufacturers are really interested in
selling their product.

While we applaud NARM's “Give the Gift of Music™
campaign, we do not find that program by itself to be
enough of an incentive to pay for a membership in
NARM. If NARM were geared more toward aiding the
small retail business, we would try very hard to budget
money for membership. Perhaps what we need is an
alternative organization—one that is clearly more retail
oriented.

Sarah Jane Lunsford, President
Records 'N Things
Knoxville, Tean.


www.americanradiohistory.com

DEAR BOGEY,

V7 |
HERE’S TO SOMEONE WE LOVED,

CHERISHED AND SHARED WITH.

YOU WILL ALWAYS BE WITH US, AS
YOU ALWAYS HAVE.
V2
WE LOVE YOU,
JEFF AND CARRIE

WE SUPPORT THE NEIL BOGART CANCER FOUNDATION '

WwWWWwW.americanradiohistorv.com
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Vld Volume Up For Stone Stores

Rental Plays Key Role In Boosting Chicago Chain $$

CHICAGO-There isn’t any moss
gathering on Chicago’s Rolling
Stones. The two large record stores
report 20% of gross volume in video
product today, and they’ve become
important in the video software re-
tail structure here.

“The record business is a little on
the downgrade; you've got to
change with the times,” explains
Harry Rohalla, Rolling Stone
owner. “All over the country I’d say
the record business is down by about
40%. We're only down about 10%
because we carry everything, im-
ports, 45s, T-shirts.

“The record business is on a
downgrade because the prices have
gone up tremendously.”

Rohalla opened the first Rolling
Stone in 1971 and the second was
opened two years later. They have
been a leading rock music retail
force in Chicago. Rohalla said
record inventories have been cut
back to support the video expansion
and the stores’ combined video-
cassette stock is valued at almost
$90,000.

The stores share advertising, pro-
motion, business logo and supplies
but have separate ownership. Ro-
halla’s outlet is at 7300 W. Irving

By ALAN PENCHANSKY

Park; the Loop outlet is owned by
Dennis Newman. The video diver-
sification was launched three years
ago, notes Rohalla.

“It takes time to get into the video
business,” Rohalla confides. “It
takes quite a few years to get estab-
lished. Now if you wanted a full
catalog it would take a hell of an in-
ventory to start up.”

Rental is the lion’s share of busi-

ess. “Most stores don’t carry the in-
ventory we have and most don’t
carry the Warners rental program,”
Rohalla says.

Rohalla says diversification
would be much harder if the stores
were starting from zero today. The
large full-service video stores are a
major competitive force today.

“To get my inventory and get es-
tablished takes quite a few years. It’s
a growing business and it’s getting
very competitive. If I went into video
100% I'd have to go with advertising
and equipment and service and I
don’t think I could.”

The stores depend on heavy traf-
fic flow and continue to attract many
rock music buffs. “We carry every-
thing,” Rohalla confides. “There’s a
lot of atmosphere and people meet

here; people like to come here.”

The dealer says teen customers tell
their parents about the video selec-
tion. Most video transactions are
with adults, he notes.

The Rolling Stones are among a
small number of stores offering
Warner rental titles. According to
Rohalla, the majority of dealers here
have boycotted the program and
Sound Video Unlimited doesn’t of-
fer it. Rohalla buys direct from
WEA here; everything else is
through Sound Video.

Rohalla carries Hitachi VCRs but
has no intention of going heavily
into hardware. Other video products
are BHS and Beta blanks, acces-
sories and games and game ma-
chines.

“The games move very well but
it’s usually the cartridges that really
sell,” Rohalla says. “Everybody
footballs the machines.” Rohalla
carries Atari, Intellivision and Odys-
sey.

Rental is $3 overnight, $5 and $7
for two and three days’ viewing, re-
spectively. Rohalla says customer se-
curity deposits generally take the
form of-credit card charge slip for

(Continued on page 47)

Peaches Creditor Payoff Estimated

® Continued from page 3

The other major notes will be:
Bromo Distributing, $1,486,000;
Five-Star Entertainment, the Vince
Mauch-Dave Nesta partnership,
$1,750,000; Neil Heiman, $252,848
and Tom Heiman, $168,188.

In his late April letter, Sulmeyer
states that Citibank’s secured claim
will probably top its anticipated $2.5
million because of accruing interest,

costs and attorneys’ fees. Already
Gill and the New York bank are ar-
guing over an additional $300,000
claimed by the estate’s largest cred-
itor. In addition to $100,000 already
paid, Sulmeyer expects cash pay-
ments of $1,748,213 from the follow-
ing sale proceeds: United,

MAY 22, 1982, BILLBOARD

$723,212.75; Bromo, $605,000, and
Five-Star Entertainment, $420,000.
If the above total were subtracted
from Citibank’s estimated indebted-
ness, a $951,787 balance would re-
main. If the Neil Heiman Tacoma/
Seattle sale finalizes, Citibank
might receive another $84,284, leav-
ing a balance of $867,503 due Citi-
bank, Sulmeyer states. If the Tom
Heiman Omaha sale transpires, an
additional $56,063 would be real-
ized. And if the Overland, Kan., site
is acquired by Bromo, another
$100,000 would be forthcoming,
bringing the balance to $711,440.
United, according to Sulmeyer,
did not exercise its option to acquire
stores in Fort Lauderdale or Rich-
mond, which have appraised values

Cancer isn’t just
a grown-up disease.

Cancer is the number killer
disease of thousands of children each
year. Time is running out for many of
these children, but with your support the
research can continue and the cure

will be found.

For information on how

you can help, please write St. Jude

Children’s Research Hospital,
505 N. Parkway, Box 3704,

Memphis, Tennessee 38103,
or call 1-800-238-9100.

of $500,000 and $650,000, respec-
tively. There is $450,000 owed on
Richmond. United has offered to
purchase both Peaches outlets for
25% cash down and the balance at
12% over five years.

Sulmeyer states he has ad vised the
committee to turn down such a pro-
posal because it is a term and not a
cash option, as has been the estate’s
practice. If both outlets were bought
for cash, it would put another
$700,000 into the estate till, which if
paid to Citibank would reduce the
delinquency to $11,400.

Sulmeyer tells the creditors’ com-
mittee that Neste and Mauch have
not exercised their option to buy
51.5% interest in the Frasner, Mich.,
stores appraised at $535,000. If the
store were sold, its 51.5% share
would yield $275,525, of which
$100,000 would probably go to a
claim from Federal Sign. This
amount would pay off Citibank and
leave a $164,085 balance.

Sulmeyer’s letter indicates specu-
lation exists over what will happen
to property in the Lake Arrowhead,
Calif. area. Sulmeyer predicts a pos-
sible yield of $400,000 from a home
and a lot holding there.

Trustee Gill might recover some
monies from the assets of the Jeffer-
son Blvd. Nehi/Peaches base here,
tax refunds, preference claims,
monies paid to vendors for goods
never shipped, the recovery of furni-
ture allegedly removed from the Ar-
rowhead home and royalty fees from
United.

United has a deal, wherein if new
Peaches stores in states which such
locations are already operating are
opened, a 1% gross sales license fee
would be exacted, with one half such
revenue accruing to the creditors. If
stores are opened in new states,
United agrees to pay %% of the gross
to the estate.

Sulmeyer concludes by noting the
estate faces $250,000 in tax and la-
bor priority claims and administra-

tive fees of $500,000, which when ~

deducted from estimated accumu-
lated principal would leave approxi-
mately $7,689,000.

www americanradiohistorv com
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Cutouts Central For
Birdel’s Of Brooklyn |
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By NELSON GEORGE

NEW YORK-—Can cutouts sub-
stitute for sales of hit product? For
retailer Joe Long, at least, this aspect
of his business is booming.

Says the 25-year owner of Birdel’s
Record Store in Brooklyn, “As long
as there are establishments selling
cutouts, I-and a lot of other retail-
ers—will always stay in business. In
fact, I find that selling them has
made my business stronger, tosuch a
degree that I don’t need the latest hit
records to survive.

“The labels are always deleting
records from their catalogs, some not
more than a year or two old, for
which there is still a market, both
among secular and gospel buyers.”
As evidence he cites Al Green’s “Still
In Love” album, which he recently
purchased several hundred copies of
at $1.25 apiece. “I retailed them at
$3.99 and sold every last one. Could
have sold them at $6.49 and
achieved the same thing,” he says.

“But I'm interested in generating
a volume business. So when people
come in the store, they can buy sev-
eral cutout albums and maybe have
money left over for a single.”

In his centrally located Bedford-

Stuyvesant store, Long finds it easy
to move deleted albums by veteran
soul stars like Green, Ray Charles,
Curtis Mayfield, Candi Staton, and
Roberta Flack.

Long emphasizes what cutouts he
has available through his own win-
dow displays and in-store flyers.
“Whatever employee is behind the
register is also aware to let customers
know what we have in stock. If
someone buys the new O’Jays single,
we let them know about the classic
O’Jays albums we have in the bins.”

Long’s store is well known for its
selection of gospel material and he is
constantly “amazed” at what records
gospel labels choose to delete.
“Sometimes I wonder if they know
what the hell-is going on. They often
cut out records I know there is still a
big audience for. I just pick them up
and make a profit.”

Noris Long impressed with the ef-
forts of the major labels to enter the
gospel market. “They’re trying to
push artists like Andrae Crouch and
Edwin Hawkins who have moved
away from the real gospel audience
and are trying to be pop stars. In
doing that, they are losing their core
audience.”

JJ’
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Billboard photo by Chuck Pulin

MOTORHEAD IN-STORE—Motorhead’s Lemmy greets Brooklyn fans at Zig
Zag Records during the group’s only New York in-store visit.

Picture Disks Regaining
Modest Retail Foothold

® Continued from page 10

acts, direct marketed tv packages
and special orders for film com-
panies.

Recent and upcoming examples
include a numbered edition of
seven-inch singles by the Go-Go’s
for LR.S., an Iron Maiden picture
disk for Capitol, and a tv screen
shaped disk for Buckner and Gar-
cia’s “Pac Man Fever,” just commis-
sioned by Columbia.

Then there’s an offbeat, retail-in-
spired spinoff via the Record Bar
chain, where special projects direc-
tor Tom Roos notes that a custom la-
bel, College Town, has proven the
potential for truly specialized pic-
ture disks. “College Town got
started when someone here did a
picture disk on their own for a col-
lege team in Georgia,” says Roos.
“He wound up selling in five figures,
and while there’ll never be a gold
record for a picture disk, if you keep
your costs down and sell in-
telligently, you can make money.”

Three more commemorative pic-
ture disks have been released, in
each case honoring a top ranked
sports team from the Univ. of North
Carolina (basketball), Clemson
Univ. (football) and Indiana Univ.
(basketball).

The collectible hook does tend to
keep the disks in smaller chains and
independent stores, but one chain
that does stock the disks in every
outlet, Turtle’s based in Atlanta, is
run by a very bullish fan of the spe-
cial records, Al Levinson. “I’'m par-
tial because I collect them,” admits
Levinson, who’s created a perma-
nent display in his Buford Highway
location where his personal collec-
tion of around 400 disks is show-
cased.

“We do find we can sell them, so
long as they’re in a limited edition,”
says Levinson. “If you know it’s here
today but gone tomorrow, they’ll
move.” Levinson also handles im-
ported picture disks, and says they
complement his stores” other oldies
and collectibles.
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Introducing TDK AD-X.
'The normal bias tape with

New TDK AD-X is the first normal
bias audio cassette to use TDK's
Avilyr. magnetic particle—besed
on the renowned Super Avilyn for-
mulation that has kept TDK the
leader in audio and videotape
technalogy:.

The Avilyn advan-
tage o“fered in AD-X
is demonstrably clear.
You now can record
and play back—in the
normal bias/EQ position
with complete compatiblity for
any cassette deck aver a wider dy-
namic range and with far less dis-
tortior. Even at higher racording
levels, the increased headroor in

©1981 TDK Electromics Coro

Fecord at higher levels
with far less distortion.

new AD-X can easily

FREQUENCY RESPONSE AND MEXIMUM

Super Avilyn technology.

To ensure y=2zrs of

handle strong signal +0] i | reliable use, ADMX is
input without over- g housed in TDK s Labo-
satu\x}'\z;}tlion. ek E T FREQUENCY RESPONEE 2008 rat:ory Sta(linda:tde}é[e%ch-
en you hear the e anism, and prctec
brilliant playback re- by TDK's lifet-me war-
sulting from the higher AR St ranty. With its distinc-

MOL and
lower bias
noise you won't believe
that your deck can
“improve’ so much.

The new AD-X has
truly versatile applications. Its
higher sensitivity makes it ideal for
all-round home entertainment use
and also suitable for any cassette
player.

I 'lv.ylllu‘l Il

Avilyn magnetic particle ackieves
higher saturation and lower noise.

tive packaging, you
won't miss it.

So for high quality recordings
n the normal bias/EQ position,
snap :n the new TDK AD-X_ You'll
discover that the Avilyn advantage
means superior overall perfornance

TATDK.

THE MACHINE FOR YOUR MACHINE
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J&R’s Jazz Mart Is Prospering

Outlet’s ‘Segregated Product’ Approach Draws Buyers

LOS ANGELES—While other
full-line record and tape dealers
may look to fusion and crossover
jazz to lead the genre’s sales in their
stores, J&R Music’s New York retail
operation spurs jazz buyer Debbie
Morgan to counter that familiar
trend with reports of top volume for
acoustic mainstream stylists and
hungry demand for titles on little-
known labels.

The delirium of an over-worked
retailer? Hardly. For aficionados,
Morgan is in the enviable position of
not merely overseeing J&R’s jazz
sales, buthaving her own store to de-
vote entirely to the field.

“I think it’s a very different view
of the market,” says Morgan of the
sales picture that emerges from her
vantage point at J&R’s Jazz Mart.
Confirming that the pop and r&b-
tinged fusion stars that normally top
the jazz LP charts are “not at all” the
automatic leaders at J&R, she
cracks, “IU’s always a kick when I call
in my list to Billboard, because my
number one seller may not even be
on anybody’s checklist.”

Morgan manages J&R’s jazz out-
let in its current 1,500 sq. ft. location
at 33 Park Row, upstairs from the
firm’s separate classical store. The
urban dealership was among the
first to experiment with such a radi-
cal segregation of product when it
set up separate store operations
along these lines in the mid *70s; jazz
was moved into its own store, then
on Nassau Street, in 1976,

That approach essentially revives
the specialization once common to
record dealers, but with the added

By SAM SUTHERLAND
contemporary twist of creating sev-
eral different types of outlets that to-
gether comprise all the product
areas merchandised in a single loca-
tion by conventional full-line retail-
ers.

Morgan says the move back to the
same financial district block as
J&R’s other locations has only en-
hanced the Jazz Mart’s lustre as a
magnet for Big Apple jazz buffs:
“That gives us more space than we
had when we were around the cor-
ner. Also, we stocked some top pop
titles when we were on Nassau,
mostly as a convenience for our cus-
tomers, but now we don’t have any
conventional pop here at all—just
jazz, which means we have that
much more space to work with.”

That enables Morgan to approach
stocking with a simple mission, one
shared by a handful of top dealers
elsewhere in the country and certain
to appeal to hardcore jazz custom-
ers: “Inventory here is basically any-
thing I can get my hands on. Every
title that a label has, we’ll try and
stock. We may only carry one of a
given item if it’s really obscure, but
we try to have them all.”

That makes a hard estimate of the
title list “really impossible,” al-
though when pressed Morgan fig-
ures J&R’s selection averages 15,000
titles. “I'm not even talking about
cutouts,” she adds. “That’s a whole
other area.”

In fact, the store’s approximately
125 browsing bins—many of them
“the extra deep ones, 36 inches deep,
so that I can barely reach the back
myself’—are divided up into some

Cat’s Uses Prime Location
To Buoy Cross Promotions

By EDWARD MORRIS

NASHVILLE—-The West End
Ave. Cat’s Records & Tapes store
here is using its main thoroughfare
location and its proximity to Van-
derbilt University as a magnet for
cross promotions. It is also serving as
a testing ground for the five other re-
tail stores in the chain owned by
Music City Records Distributors.

Currently, the store is conducting
cross promotions that involve RCA
and CBS products.

The “Sweet Smell Of Success”
contest is a tie with Rick
Springfield’s  “Success Hasn’t
Spoiled Me Yet” LP. The promotion
features the giveaway of an RCA
Videodisk player and three video-
disks as first prize and two tickets to
a Springfield concert as second
prize.

Keith-Simmons Co., an RCA
video wholesaler, provided the
player and disks, as well as part of
the advertising budget. Each radio
spot about the promotion mentions
the Springfield album, Cat’s and
eight area RCA video retailers
where contest participants can sign
up for the drawing.

A second RCA tie-in links the
Louise Mandrell/R.C. Bannon al-
bum, “Me And My R.C.,” with RC
Cola. Bottles of the cola, stocked in
the Cat’s store, carry neck hangers
which offer a dollar off on the LP.

The CBS promotion of five Epic
albums spotlights the giveaway of a
complete stereo system and involves
notonly Cat’s but other record stores
in the middle-Tennessee area which
buy from Music City Record Dis-
tributors. Called the “Music City
Stereo Jackpot,” the promotion links

the label, the stores, Audio Systems
(who provided the prize at cost) and
WWKX-FM, Nashville.

To hype the sales of Beatles prod-
uct, the store recently had a special
display of rare Beatles memorabilia
by seven local collectors. In addition
to the exhibit, there was constant in-
store play of old and new Beatles
music. Most Beatles albums were
priced at $6.99. “Reel Music” was
tagged at $7.99, and Paul
McCartney’s “Tug Of War” was set
at a sales price of $5.99.

Robert Diehl, advertising man-
ager for the chain, reports that the
promotion upped sales considera-
bly. He says that 87 of the
McCartney albums were sold during
the weekend of the exhibit.

So far, the West End store is the
only one in the chain to sell prere-
corded videotapes. Chain owner
Hutch Carlock says, “They’re defi-
nitely a plus factor. We're still in the
process of analyzing their impor-
tance to a store. We've done quite a
lot of business so far.” About once
every other month, he adds, at the
discretion of the manager, rental
tapes are marked to half-price. A hot
title which would normally rent for
three days for $15 is cut to $7.50.

Adding to the store’s visibility is a
large lighted and freestanding sign
near street edge on which each sale
and promotion is trumpeted.

The Cat’s chain is made up of two
stores in Knoxville, one in Oak
Ridge, one in Chattanooga (Jack’s
Music Shop) and two in Nashville.
A third Nashville store is planned
for the Rivergate Shopping Center
area, Carlock says.

sizeable commitments to vintage
and traditional jazz (20 bins), im-
ports (23) and cutouts (25).

With an entire floorplan built
around jazz, it’s hardly surprising
that jazz manufacturers invariably
mention J&R as one of their top ac-
counts; for starters, available display
space is accordingly generous, and
the battle for instore airplay com-
mon in full-line accounts simply
doesn’t exist.

Morgan notes that the stairwell
connecting the Jazz Mart with the
classical store downstairs allows dis-
plays on both sides for its entire
length. Customers entering the store
find a stepup display at the top of

(Continued on page 49)
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SYLVIA FANS—RCA artlst Sylvia recently appeared to slgn pictures and al-
bums for over 200 fans at the Wal-Mart store in Shawnee, Okla. Sylvia’s new
album, entitled ‘‘Just Sylvia,” will be reieased this month.

This listing of new LP/Tape releases is designed to enable

New LP/Tope Releases

lers and radlo prog

s to be up-

to-the minute on available new product. The g config!
album; 8T—8-track Cartridge; CA—-caueﬂe Muitiple records and/or tapn in a set appear within

POPULAR ARTISTS

ARTIMUS PYLE BAND

A.P.B.
LPMCA 5313 ....$8.98
CAMCAC5313 ...$8.98
BANDY, MOE

She’s Not Really Cheatin’ (She's
Just Gettin’ Even)
LP Columbia FC 38009
8T FCA 38009
CAFCT 38009
BAUMANN, PETER .
Repeat Repeat
LP Portrait ARR 38059
CA ART 38059
BLUEGRASS CARDINALS
Where Rainbows Touch Down
LPCMH CMH-6259... ...$7.98
CAC-6259 ...$7.98
CLASH, THE
Combat Rock
LP Epic FE 37689
BTFEA 37689
CAFET 37689
ENO, BRIAN
Ambient #4 On Land
LP Editions £G Edged 20
FENDER, BECKY
Heaven's City Limits
LP Rainbow Sound R-5064
FIREWORKS
Sightseeing At Night
LPMCA 5314
CAMCAC5314..
GARCIA, ENRIQUE BERRO see
Anthony Phillips

GIBBS, TERR!

Some Days It Rains All Night Long
LPMCA 5315 ..$8.98
CAMCAC5315.. -

GRIFFIN, BILLY

Be With Me
LP Columbia FC 37745
CAFCT 3745

HEART

Private Audition
LP Epic FE 38049
8T FEA 38049
CAFET 38049

JORDAN, LONNIE

The Affair

LP Boardwalk NB1-33245 ........... $8.98
KANSAS

Vinyl Confessions
LP Kirshner FZ 38002
8TFZA 38002
CAFZT 38002

KLIQUE

Let’'s Wear It Out
LPMCAS5317
CAMCACS5317...

LOGAN, GERI

Come & Get it
LPMCA 5298
CAMCAC5298...

MANDRELL, BARBARA

In Black & White
LPMCA 5295
8T MCAT 5295
CAMCAC5295...

MAPHIS, JOE

Flat-Picking Spectacular

McDOWELL RONNIE

Love To Burn

LP Epic FE 38017

8TFEA 38017

CAFET 38017
PHILLIPS, ANTHONY, & ENRIQUE
BERRO GARCIA

Private Parts & Pieces III:
Antiques

LPPVCPVC8908...........c..ceee, $8.98

www americanradiohistorv.com

p g the mar r

QUICK, THE
One Light In A Blackout
LP Epic FE 37989
CAFET 37989
SAXON
Strong Arm Of The Law
LP Carrere ARZ37679
CAAZT 37679
STEVENS, SHAKIN’
You Drive Me Crazy
LP Epic ARE 38022
CAAET 38022
STEWART, BARON
In Temperature Rising
LPMCA 5311
CAMCACS5311

STYLISTICS
1982

...$8.98
...$8.98

LP Philadelphia Int'l FZ 37955
CAFZT 37955
TAYLOR, HOUND DOG, & THE
HOUSEROCKERS
Genuine Houserocking Music
LPAlligator ALA747.................... $8.98
TELEX
Sex
LPPVCPVCB8910.......ccooiiinnn $8.98
STONEMANS
First Family Of Country Music
LP CMH CMH-9029 (2) ....$11.98
8T 8-9029 .$11.98
CAC-9029
TRAVIS, MERLE, see Max Wiseman

TWITTY, CONWAY

Number Ones
LPMCA 5318 ...$8.98
8TMCAT 5318 ...$8.98

CAMCACS5318 s $8.98

WISEMAN, MAC, & MERLE
TRAVIS
The Clayton McMichen Story
LPCMHCMH-9028(2) ............. $11.98
8T 8-9028 .$11.98
CAC-9028 $11.98

JAZZ

ANDREWS, ERNIE, see Capp/
Pierce Orch.

BRAND, DOLLAR

Good News From Africa
LPenja2048 ............vevvee e, $9.98
BRUBECK, DAVIE/PAUL
DESMOND
Dave Brubeck / Paul Desmond
LP Fantasy F-24727.................... $8.98

CAPP/PIERCE ORCH. featuring
ERNIE ANDREWS
Juggernaut Strikes Again!
LP Concord Jazz CJ-183 .............. $8.98
CLOONEY, ROSEMARY
Sings The Music Of Cole Porter
LP Concord Jazz CJ-185 .............. $8.98
CONCORD JAZZ ALL STARS
At The Northsea Festival, Vol. 1
LP Concord Jazz CJ-182 .............. $8.98
DESMOND, PAUL,
see Dave Brubeck

FARMER, ART, with JOE
HENDERSON
Yama
LPCTICTIQ000.........cccoiiiiinn $8.98
FLANAGAN, TOMMY
Confirmation
LPenjad014 ........................... $9.98
GALPER, HAL, QUINTET
Speak With A Single Voice
LPenja 4006 ....
HENDERSON, JOE, see Art Farmer

HOGGARD, JAY
Mystic Winds, Tropic Breezes
LP India Navigation IN1049..___.... $8.98

are used: LP—

JONES, BOBBY
Hill Country Suite
LPenja 2046 ...
NORRIS, WALTER
Drifting
LPenja2044 .........c.occoociiiniin. $9.98
SCOFIELD, JOHN
Shinola
LPenjadigital 4004 .................... $9.98
TAYLOR, MARTIN
Skye Boat
LP Concord Jazz CJ-184 .............. $8.98
TEDESCO, TOMMY, QUINTET
My Desiree
LP Discovery DS851 .................. $8.98
UPCHURCH, PHIL
Free & Easy
LP Jazz America Mktg. JAM 007
WALDRON, MAL, QUARTET
What Itls
LPenjad010...........ooceeiii, $9.98
WOOD, JOHN
Westwood
LP Los Angeles LAPR 1009

RELIGIOUS
& GOSPEL

CARD, MICHAEL
First Light
LP Milk & Honey 1038
DIXON., JESSY
Satisfied
LP Light 5797

THEATRE/FILMS/TV

CONAN THE BARBARIAN
Soundtrack
LPMCA 6108
CAMCAC6108
DREAMGIRLS
Original Broadway Cast
LP Geffen GHSP 2007
JOSEPH & THE AMAZING
TECHNICOLOR DREAMCOAT
Original Cast
LP Chrysalis CHR1387 ............... $8.98
VICTOR/VICTORIA
Original Soundtrack
LPMGMMG15407

CLASSICAL

BEETHOVEN, LUDWIG VAN
Piano Concerto No. 4; Mozart:
Piano Concerto No, 25
Fleisher, Cleveland Orch., Szell

LP CBS Great Performances MY 37762
CAMYT 37762

GROFE, FERDE
Grand Canyon & Mississippi
Suites
Kostelanetz, New York Philh.,
Bernstein
LP CBS Great Performances MY 37759
CAMYT 37759
HAYDN, FRANZ JOSEPH
Symphony No. 94 In G Major;
Symphony No. 93 In D Major
Cleveland Orch., Szell
LP CBS Great Performances MY 37761
CAMYT 37761
MENDELSSOHN, FELIX
Symphony No. 4 In A Major; ‘A
Midsummer Night's Dream’’
Incidential Music
Cleveland Orch., Szell
LP CBS Great Performances MY 37760
CAMYT 37760
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@Neil Bogart was given so much

He knew how to share
This was a fortunate man
We’'ll remember

Irv and Ettie
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NO ‘MORE MUSIC’

WABC’s Changeover
Is Emotional Affair

NEW YORK-To the strains of
John Lennon’s “Imagine” with Ron
Lundy fighting back the tears and
Dan Ingram wisecracking, the leg-
endary “More Music” WABC-AM
came to an end at noon Monday
(10).

Lundy and Ingram, who co-hos-
ted a special 9 a.m. to noon final
show, did tv interviews as a 36-min-
ute montage of the top music of the
past 20 years played over the air.
When that was over, Lundy and Ing-
ram said their last on-air comments
as WABC jocks: both are moving
over the ABC’s new Superadio satel-
lite-delivered contemporary full-
format network.

Lundy has been with the station
for 17 years, while Ingram recently
celebrated his 20th anniversary
there. It was an emotional time,
those last minutes, as the Lennon
record played. Rick Sklar, vice presi-
dent of ABC Radio programming
who was p.d. of WABC in its heyday
and is now putting together Super-

857 ALABAMA

adio, was in the studio, crowded
with ABC staffers and press. He
hugged both Lundy and Ingram as
for the final time a Pams 1961 jingle
sang “WABC” and Sklar joked how
Bill Meeks, former president of
Pams, worked out the chime tone at
the jingle’s end.

A new chapter of the talk format
started with a new jingle singing
“WABC Talk Radio” which segued
into the network news. The first
show featured Lundy and Ingram
being interviewed by new midday
talk host Art Athens about their
roles in Superadio.

Actually the regular music format
came toa quietend at 9:39 p.m. Sun-
day (9) with the playing of Stevie
Wonder’s “Superstition.” What mu-
sic was played after that was not
from any regular playlist, but was a
final nostalgic tribute to WABC’s
long reign as the nation’s top station.
It once had a listenership of six mil-
lion.

(Continued on page 36)

Survey For Week Ending 5/22/82

Billboard g *
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Take Me Down, RCA 13210

4

CON HUNLEY
Oh, Girl, Warner Bros. 50058

“D” TRAIN

ﬁ O’BRYAN

Keep On, Prelude 8049

Still Water, Capitol 5117

ALABAMA

NEIL DIAMOND
Be Mine Tonight, Columbia 18-02928

Take Me Down, RCA 13210

This week’s highest superstarred/starred chart entries in the formats listed.

KEYNOTE ADDRESS—Tom Bur-

chill, president of RKO Radio Net-

works, addresses a gathering of ra-

dio programmers at the Billboard

“Technology In Radio Program-
ming seminar.”

¥ e A
Billboard photos by Chuck Pulin

TECHNICAL TALK—United Stations programming vice president Ed Sala-

mon, left, chats with Andy Economos, president of Radio Computing Services

during a break in the one-day “Technology in Radio Programming’ seminar
sponsored by Billboard and the Billboard Information Network. Charles W.
Warfield Jr., general manager of WBLS-FM New York, looks on.

Burchill: Beware Video Inroads
RKO Chief Cites Competition From New Technologies

WHITE PLAINS, N.Y.—As new
technologies emerge, radio’s chief
competition is video, according to
Tom Burchill, presidentof RKO Ra-
dio Networks, speaking at Bill-
board’s “Technology In Radio Pro-
gramming” seminar. The May 6
event here was attended by leading
programmers.

Keynote speaker Burchill pro-
fessed concern that “the ears are get-
ting smaller,” i.e. people are devot-
ing more time to visual pursuits. He
pointed to such new television devel-
opments as 200-channel cable sys-
tems (the capacity of the new system
in Denver), Direct Broadcast Satel-
lites (satellite to home reception),
video games, wider access and new
uses for home computers, electronic
newspapers and magazines, and
video phones.

But programming is the key to
counteracting all this, in Burchill’s
view. He characterized networks as
offering stations the opportunity to
stand out and “sound better or dif-
ferent” by using network program-
ming.

He noted that RKO alone will of-
fer 4,000 to 5,000 hours in long-form
specials this year, and he credited
the capacity of satellites to permit

UNITED NET
IS DELAYED

NEW YORK-Denying that
United Stations is quitting the satel-
lite full-format race, Frank Murphy,
vice president of marketing for the
fledgling program producer, con-
firmed reports that United’s planned
network is in trouble with a terse
“We've run into internal and exter-
nal technical difficulties, which will
force us to postpone our June |
start.”

Murphy refused to elaborate, but
he insisted “We’re in good shape.
Why do you think we hired Terry
Hourigan? We’ve got another four
hour show we’re about to an-
nounce.” Hourigan is director of
network development (Billboard,
May 15).

The eight-month-old company al-
ready distributes the three-hour
“Weekly Country Music Count-
down™ to 200 stations and the four-
hour “Dick Clark’s Rock, Roll And
Remember” to 130 stations.

WwWWwWWw.americanradiohistorv.com

By DOUGLAS E. HALL

networks to offer simultaneously
several programming clocks. He
noted the two overnight shows being
offered by RKO as a “primitive ex-
ample of where the business is go-
ing.”

Burchill wenton to cite “shrinking
radio station profits” as prompting
stations to take advantage of in-

creased network services. “There
will be more new associations and
partnerships” to develop new serv-
ices, hesaid. “RKO looked at Water-
mark before ABC bought it. People
are staking out new turf,” he ad-

vised.
During a luncheon address, Andy
(Continued on page 34)

Calif. Station Utilizing
Computerized Daily Playlist

NASHVILLE - KYMS-FM,
Santa Ana, Calif, which recently
celebrated its seventh anniversary as
a contemporary Christian music sta-
tion, is using a self-developed, com-
puter-assisted program to make up
its daily playlist.

Says Arnie McClatchey, owner
and general nranager of the station,
“We’ve taken the selection com-
pletely out of the hands of the disk
jockeys. If we hadn’t, each one
would be going through a hundred
albums and playing personal prefer-
ences.”

To achieve the desired uniformity,
McClatchey says, the station’s com-
puter prints out an hour-by-hour
playlist for each day. The result, ac-
cording to McClatchey, is a tempo
and emphasis mix that is consistent
with the image the station wants to
present.

While the playlist has no max-
imum or minimum number of songs
on it, McClatchey estimates that 16
to 17 selections are played each hour
for 12 hours a day. Those pro-
grammed for the noon to 6 p.m. slot
are replayed on the station’s mid-
night to 6 a.m. segment. KYMS thus
programs music for a total of 18
hours of its 24-hour broadcast day.

The station presently uses five dif-
ferent jocks. It has no training pro-
gram for them, as such, McClatchey
acknowledges, but he says he tries to
hire those who are experienced and
aware of the nature of Christian
broadcasting.

Ranked third in the Orange
Country market last year, KYMS
has its largest listenership among the
24-34 age group. “We're after the 25-
49 audience,” McClatchey says, not-
ing that surveys show the listeners
are now divided almost evenly be-
tween men and women.

In spite of its Christian format and

the historic reluctance of secular ad-
vertisers to use such stations,
McClatchey says that a “good deal”
of the commercials on KYMS are
from secular sources. He adds that
the station carries some national ads,
but “not a whole lot.”

One of the station’s top attractions
is its live Saturday night broadcasts
from Calvary Chapel in Costa Mesa.
McClatchey says that as far as he
can tell it’s the only such program in
the Los Angeles area to be broadcast
on a consistent basis.

On hand to help the station cele-
brate its seventh anniversary were
recording artists Michelle Pillar,
Scott Wesley Brown and Ken Pen-
nell, from Sparrow Records; Eric
Nelson, Karen Lafferty and Tommy
Coomes, from Maranatha! Music;
and Bob Bennett, from Priority Rec-
ords. EDWARD MORRIS

Midway Sets
Ad Campaign

CHICAGO—Midway Division of
Bally Corp., manufacturers of the
video game Pac-Man, has agreed to
license a syndicated ad campaign to
promote radio stations in tv com-
mercials, outdoor and print ads.

Applied Marketing Services, a
Detroit-based marketing firm spe-
cializing in syndicated packages for
radio stations, will handle the sales
to stations. Creative Technology, a
video production facility headquar-
tered in Akron, will execute the tech-
nical aspects of video animation and
customization for the radio stations.
Applied Marketing and Creative
Technology have joint ventured the
syndication.

The campaign will feature both
Pac-Man and Midway’s newest en-
try. Ms. Pac-Man, in the campaigns.
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MAGINATION

IF ONE WORD COULD
CAPTURE THE SPIRIT OF
NEIL BOGART
THAT WORD IS IMAGINATION
IT SPARKED HIS DRIVE
AND LIT HIS WAY

HIS LIGHT WILL BE MISSED
BY THE FAMILY WHO LOVED HIM
ON THE BOARDWALK

N INTERIAWNENT CO0 5w
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SHANNON SHIFT—Del Shannon, rig
Down And Get Me,"” with Penny Biondi of KRLA-FM Los Angeles.

PERSONALITY PROFILE

Renee Rides High At 'BLS

NEW YORK-—Ten years in the
competitive New York market can
be considered a remarkable accom-
plishment, even more so when the
individual involved has spent all
that time on one station.

Lamar Renee is celebrating her
10th anniversary at the Big Apple’s
powerful Inner City Broadcasting
outlet, WBLS-FM. She hasseen it go
from a leading black-oriented sta-
tion to one which attracts as many
whites.

“WBLS has had a large effect on
the presentation of black music,” she
says, looking back on her tenure
there. “Black radio had been ster-
eotyped with one image. We estab-
lished the urban and sophisticated
style that is now used around the
country. We broke the shackles that
had restrained black radio for so
long.”

While program director Frankie
Crocker gets much of the credit for
WBLS’s rise, Renee notes, “Every
station is a collection of individuals
who contribute their personality and
style. When people listen on the ra-
dio they have to enjoy the people
they hear.”

Prior to joining WBLS in 1972,
Renee had worked at Boston tele-

vision stations WHDH and WGBH,
attended Boston University, and
had a weekly program on WBUR-
FM. The latter was a show called
“Drum” which taught basic reading
and writing skills and was picked up
for a time by the Westinghouse sta-
tion, WBZ-TV.

Renee, currently holding down
WBLS’s midnight to 6 a.m. slot, is
proud that “at WBLS we have
shown that blacks can appeal, not
just to blacks, but to the broad gen-
eral market.”

She also notes that WBLS “pio-
neered the homogeneous radio staff,
with many ethnic groups repre-
sented on the air. Other stations,
such as WKTU and WRKS in this
market, have imitated WBLS, trying
to achieve a smiliar chemistry.”

Despite her pride in aiding
WBLS’s rise and the growth of the
black owned Inner City Broad-
casting Renee sometimes feels “this
has been a tender trap. I've been
comfortable here and perhaps
haven’t expanded my horizons
enough.” She sees herself getting in-
volved with cable in the near future
and “bracing myself for some new
endeavors.” NELSON GEORGE

_ Washington Roundup_

House Group Finds Flaws
In Anti-Castro Radio Plan

By BILL HOLLAND

WASHINGTON-The House
Subcommittee on Telecommunica-
tions took a close look at the Ad-
ministration plan to launch an anti-
Castro, pro-American radio station
in Florida and found the proposal
expensive and perhaps even coun-
terproductive by causing massive
Cuban radio interference to Ameri-
can radio stations.

At the hearings May 10, the sub-
committee members found the Ad-
ministration request for $10 million
to build and operate the station to be
out of line with current budget cuts
throughout the government.

Radio Marti, as the station is to be
called, would operate on the 1040
AM frequency. While Cuban inter-
ference problems are unacceptable
now, the subcommittee members
and broadcast experts said, Cuban
counterprogramming on the pro-
posed 1040 frequency could cause
massive and destructive interference
nationwide.

National Association of Broad-
casters executive vice president and
general manager John B. Summers
pointed out that if Radio Marti
“were to operate on 1610 or 530 kHz
its signal could be received by AM
radios in Cuba ... and there would
be no harm to U.S. commercial sta-
tions since none now operate” on
those frequencies.

National Radio Broadcasters As-
sociation President Sis Kaplan testi-
fied that Radio Marti’s aims could
be fulfilled without such a large
budget by utilizing existing radio
stations and transmitters, including
broadcasting over the frequency
used by the Voice of America—1160
kHz.

Administration officials replied to
the subcommittee that the VOA is
not mandated to be a propoganda
station. They are also asking for
funds for studios in D.C., Miami and
New York, two new transmitters that
would cost $2 million, and a staff of
160 government-hired employees to

National Programming

ABC Net Cancels Supper Club

NEW YORK—“Steve Dahl’s Sup-
per Club” has been cancelled from
the ABC Rock Radio Network be-
cause it was “determined that the
format of the show was not suited for
the method of distribution,” says a
spokesman. The show was taped,
transferred to disk, then shipped to
stations, a process that took three to
four weeks.

“We had complaints from stations
because the show was not topical,”
explains the spokesman. “It was a
logistical nightmare and the shows
were not fresh.”

Shows of this type will be an im-
portant part of the ABC networks
once its satellite system is operable
about 18 months from now, the
spokesman says. “We'll continue
with the ‘King Biscuit Flower Hour’
and other programming that’s been
very successful on that network.”

Dahl continues in his afternoon
slot at ABC’s WLS-FM Chicago.
“He’s a great guy and a wonderful
talent. He’s still a very important

radio talent, both for ABC and the
industry,” the spokesman says.

* Kk %

WKTK-FM Baltimore is the first
station to sign up for ABC’s new Su-
peradio satellite-delivered full-for-
mat contemporary network. The
service is due to debut July 1. ...
ABC’s Direction Network has added
“Minding Your Own Business,” a
five-part series within regularly
scheduled newscasts. ... Henry Ka-
vett has been promoted to director of
information and public relations for
ABC Radio. He moves up from
manager.

* K K

Mutual Broadcasting is planning
a 12-hour special called “The Roll-
ing Stones, Past And Present.” The
show, originally targeted for a Labor
Day airing, has been rescheduled for
a Sept. 23-26 release to coincide with
a new album and film the group is
planning. The show will be available
for airing in a 12-hour block, two
six-hour blocks or four three-hour

blocks. Mutual expects to develop a
weekly AOR show from this effort.
Mutual also has in the works two
country music specials: “Triple” fea-
turing Crystal Gayle, Ronnie Milsap
and Anne Murray will air on Memo-
rial Day and Willie Nelson and
Merle Haggard will be the featured
artists in a July 4 show. More than
545 stations have cleared “Triple.”
WHN-AM DJ Lee Amnold is host of
the Independence Day show. “The
Dick Clark National Music Survey,”
the three-hour weekly countdown
produced by Clark for Mutual, has
added WYNY to its list of stations
clearing the show.
* Kk K

Last December Somer Broad-
casting of Mexico City bought “The
Beatles: The Days In Their Lives”
24-hour special from TM Program-
ming. The show did so well, Somer
has decided to buy all the TM spe-
cials, which include programs on
Elvis Presley, Woodstock as well as
several rock anthologies.
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run the proposed station.

Subcommittee member Thomas J.
‘Tauke (R-lowa), whose Des Moines
clear-channel station WHO broad-
casts on 1040 kHz, expressed his
concern that Cuban efforts to coun-
ter Radio Marti’s transmission could
completely wipe out the station’s
nighttime service.

House Group
Acts On Lottery

WASHINGTON—-The House
Telecommunications Subcommittee
marked up a broadcast technical
amendment bill May 5 largely based
on FCC Track One proposals that
also contain a section that revises the
new and controversial lottery system
for selecting broadcast license appli-
cants that the FCC found unwork-
able in its orginal form.

The lottery section, with compro-
mise language worked out between
commission and subcommittee staff-
ers, now permits the FCC to con-
sider applicant qualifications after a
lottery selection. Those not making
the lottery selection would not have
to be considered, thereby easing the
caseload at the commission.

The section also has compromise
language concerning women and
minority preference assignment;
rather than a specific requirement-
to-assign, there will be a general di-
rective to assure diversification of
media ownership. The bill, H.R.
5008, now moves to the House Com-
merce Committee.

The earlier lottery proposal,
passed by Congress and signed by
the President last Aug. 31, stymied
the FCC to such a degree that it sim-
ply refused to move ahead with im-
plementation (Billboard, March 6)
because of “unsolvable problems”
in the qualifying process.

Jazz Festival
Gets Increased
Radio Coverage

NEW ORLEANS—Radio cov-
erage of the Jazz and Heritage Festi-
val, which concluded here May 9,
was the most thorough in the event’s
13-year history, according to associ-
ate producer Anna Zimmerman.

Air personalities from 15 stations
in the market broadcast live from the
Fair Ground’s Race Track, site of
the Louisiana Heritage Fair. Some
of the stations featured musical
highlights; other conducted inter-
views with the musicians and mem-
bers of the audience.

The stations represented a healthy
cross section of formats, ranging
from top 40, rock, country, black,
news/talk and adult contemporary.
AM participants were WBOK,
WNNR, WWL, WTIX, WGSO,
WWIW and WSHO. FMers in-
cluded WAIL, WRNO, WNOE,
WQUE, WEZB, WWOZ, WYLD
and WBYU.

WGSO-AM/WQUE-FM, mean-
while are conducting an amateur
photo contest in conjunction with
the festival’s producers and Kodak
Inc. Listeners are invited to submit
color and/or black and white photos
from this year’s festival. Prizes in-
clude a $500 projector and 10 Kodak
pocket cameras. LEO SACKS

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates indi-
cate local stations have option of
broadcast time and dates.

May 17, the Motels, Rockline, Global Satellite
Network, 90 minutes.

May 17, Elton John, The Hot Ones, RKO One,
one hour.

May 17, Blue Oyster Cult, Inner-View, Inner-
View Network, one hour.

May 17, The Sound Of San Francisco, part
two, Continuous History Of Rock and Roll, Roll-
ing Stone Productions, one hour.

May 17, Patti Page, Music Makers, Narwood
Productions, one hour.

May 17, Peter Wolf, Ric Ocasek, Billy Squier,
Inside Track, DIR Broadcasting, 90-minutes.

May 17, Tommy Tutone, Captured Live, RKO
Two, one hour. ’

May 21, Quincy Jones, part two, Special Edi-
tion, Westwood One, one hour.

May 21, Tommy Tutone, in Concert, West-
wood One, one hour.

May 21, Rock Year 1972, The Rock Years:
Portrait Of An Era, Westwood One, one hour.

May 21, Sammy Hagar, Off The Record, West-
wood One, one hour.

May 21, Bobby Bare, Live From Gilley's,
Westwood One, one hour.

May 21, Dazz Band and A Taste Of Honey,
Budweiser Concert Hour, Westwood One, one
hour. :

May 21, Franke And The Knockouts, The
Source, NBC, one hour.

May 21-23, John Conlee, Weekly Country Mu-
sic Countdown, United Stations, three hours.

May 21-23, the Righteous Brothers, Dick
Clark's Rock Roll And Remember, United Sta-
tions, four hours.

May 22, New Faces Show, Country Sessions,
NBC, one hour.

May 22, Barry Manilow, Live Coast To Coast,
CBS RadioRadio, 90 minutes.

May 22, Tribute To Chano Puzo featuring
Dizzy Gillespie, Paquito D'Rivera, Cecil Payne
and Daniel Ponce, Jazz Alive, NPR, two hours.

May 22, Frizzell & West, Silver Eagle, ABC En-
tertainment, one hour.

May 22, Halt & Oates, Star Session, ABC FM
Network, 90-minutes.

May 22, the Monkees, Solid Gold Saturday
Night, RKO Two, five hours.

May 22.23, Rob Grill, Mars Bonfire, Sound-
track Of The 60s, Watermark, three hours.

May 23, Prism, King Biscuit Flower Hour, ABC
Rock Radio Network, one hour.

May 23, Graham Parker, BBC Rock Hour,
London Wavelength, one hour.

May 23, Sylvia, Country Star Countdown,
RKO Two, three hours.

May 24, Franke And The Knockouts, Cap-
tured Live, RKO Two, one hour.

May 24, Kansas, Rockline, Global Satellite
Network, 90 minutes.

May 24, Asia, Inner-view, inner-view Net-
work, one hour.

May 24, Jonah Jones, Music Makers, Nar-
wood Productions, one hour.

May 24, Bill Anderson, Country Closeup, Nar-
wood Productions, one hour.

May 24, A Memorial Day Special—A Tribute
To All Rockers Who Have Died, Continuous His-
tory Of Rock And Roll, Rolling Stone Produc-
tions, one hour.

May 24-25, Clitf Richard, Musicstars, RKO
Two, one hour.

May 28, Con Funk Shun, Special Edition,
Westwood One, one hour.

May 28, Rock Year 1973, The Rock Years:
Portrait Of An Era, Westwood One, one hour.

May 28, Stevie Nicks, Off The Record, West-
wood One, one hour.

May 28, Moe Bandy, Live From Gilley's, West-
wood One, one hour.

May 28, Alan Parsons, The Source, NBC, two
hours.

May 28-30, Triple, featuring Crystal Gayle,
Ronnie Milsap, Anne Murray, Mutual Broad-
casting, three hours.

May 28-30, Ronnie Milsap, Weekly Country
Music Countdown, United Stations, three hours.

May 28-30, Elton John, Dick Clark's Rock Roll
And Remember, United Stations, four hours.

May 29, George Jones, George Strait, Silver
Eagle, ABC Entertainment, one hour.

May 29, George Shearing, John Coates Jr.,
Jazz Alive, NPR, two hours.
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Produced by Sandy Peariman & Georwe Geranws. Management. S Peariman

| The new live Biue Oyster Cult
album is out of this world.

All tha Cult classics are herz.

From “(Don’t Fear) The Reaper”
to “Burnin’ For You”...from

‘Joan Crawford” to “Godzilla”..

from the spectacular live
@ version of “Veteran Of The

- LIVE ON EARTH...
AND BEYOND.

Psychic Wars’ 2 the surprise
guitar duel between

Buck Dharma and

Robbie Krieger of

The Doors on “Roadhcuse Blues”

Ever the price is

fram another world...

an entire 80-minute

“EXTRATERRESTRIAIUIVE

inc.: Sanely Peariman ang Steve Schenek, “Columbia” is a trademark of CBS Inc. € 1382 CBS Inc.

BOC concert on two records
for the price of a single
album.

BLUE OYSTER GULI.
"EXTRATERRESTRIAL LIVE” THE |
COSMIC BARGAIN. ON COLUMBIA
RECORDS AND TAPES.
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© 1982 Corn & Blood, Inc.

“YVINYL CONFESSIONS

..‘
:.
—————— [ Agmuonot
| oow

Produced by KANSAS. and Ken Scott. Management: The Carr Company, Budd Carr. Distributed by CBS Records. € 1982 CBS Inc.

cone



www.americanradiohistory.com

| KANSAS.GIVES ROCK AND ROLL THE THIRD DEGREE.
“VINYL CONFESSIONS? A NEW ROCK ALBUM. FEATURING
THE SINGLE, “PLAY THE GAME TONIGHT.”
ON KIRSHNER RECORDS AND TAPES.
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MAY 22, 1982, BILLBOARD

Billboard. Singles Radi

Playlist Prime Movers *

Playlist Top Add Ons e

o Action.

PRIME MOVERS-NATIONAL

PAUL McCARTNEY AND STEVIE WONDER—Ebony And Ivory (Columbia)
THE HUMAN LEAGUE—Don't You Want Me (A&M)

TOTO—Rosanna (Columbia)

Based on station playlists through Tuesday (5/11/82)

TOP ADD ONS -NATIONAL

HUEY LEWIS AND THE NEWS—Hope You Love Me Like You Say You Do

(Chrysalis)
JUICE NEWTON—Love's Been A Little Hard On Me (Capitol)
STEVIE NICKS—After The Glitter Fades (Modern)

ALABAMA-Take Me Down (RCA)
JOURNEY-Still They Ride (Columbia)
QUARTERFLASH—Right Kind Of Love (Geffen)

*PRIME MOVERS—those records registering good upward movement on the
station's playlist as determined by station personnel.

* % KEY PRIME MOVERS —the two records registering the greatest proportionate
upward movement on the station’s playlist as determined by station personnel.
®ADD-ONS—AIl records added at the stations listed as determined by station

personnel.

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

mined by station personnel.

BREAKOUTS—Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

ENTRY SYMBOLS~

N—Night Part, D—Day Part, H—Hit Bound, L—LP Cut, X—Extra, K~Key Add,

A—Add, B—Debut, P—Prime Mover, Q-

From Last Week.

Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

PAUL McCARTNEY AND STEVIE WONDER-
Ebony And ivory (Columbia)

RAY PARKER JR.—The Other Woman (Arista)

TOTO—Rosanna (Columbia)

@ TOP ADD ONS smmmm

KANSAS—Piay The Game Tonight (Kirschner)
HUEY LEWIS AND THE NEWS—Hope You Love
Me Like You Say You Do (Chrysalis)
PATRICE RUSHEN—Forget Me Nots (Elektra)

e BREAKOUT S ex—

ALABAMA-Take Me Down (RCA)
EYETO EYE—Nice Girls (Warner Bros.)
QUARTERFLASH—Right Kind Of Love (Geffen)

KFI-AM—Los Angeles
(Roger Coblins—MD)

% % RAY PARKER JR.—The Other Woman 4-2

* % DAZZ BAND—Let !t Whip 21-13

+* ROBERTA FLACK—Making Love 5-3

s DARYL HALL AND JOHN OATES—Did It In A Minute
64

s DENIECE WILLIAMS—It's Gonna Take A Miracle 10-7

oo KANSAS—Piay The Game Tonight

oo SHEILA—Runner

© HUEY LEWIS AND THE l[WS—Hope You Love Me
Like You Say A

© BERTIE HIGGINS—Jusl Another Day In Paradise A

® FOREIGNER—Break It Up A

® 38 SPECIAL—Caught Up In You A

© LESUE PEARL—If The Love Fits Wear It A

© SHEENA EASTON—When He Shines B

 SIMON AND GARFUNKEL—Wake Up Little Susie B

© TOT0—Rosanna B

© QUEEN—Body Language B

© HEART—This Man Is Mine X

® ROD STEWART—How Long X

© RONMIE MILSAP—Any Oay Now X

® JUICE NEWTON—Love's Been A Little Hard On Me X

© JOHN COUGAR—Hurts So Good X

© ALDO MOVA-Fantasy X

© THE POLICE—Secret Journey X

© THE MOTELS—Only The Lonely X

KIQQ-AM—Los Angeles

(Robert Moorhead—MD)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory I-1
% % RAY PARKER JR.—The Dther Woman 5-2
% ROBERTA FLACK—Making Love 3-3
% THE HUMAN LEAGUE—Don't You Want Me 7-4
% CHARLENE-1've Never Been To Me 8-5
© QUEEN-Body Language B
© KIM WILDE—Kids In Amenica B
© JOHM COUGAR—Hurts So Good B
© DONNIE IRtS—My Girl B
© MICHAEL SMOTHERMAN—Crazy In Love A
® JOURNEY—Still They Ride A
o KANSAS—Play The Game A
® HAIRCUT ONE HUNDRED—Love Plus One A
© THE J. GEILS BAND—Ange! In Love A
© BOBBY CALDWELL—Jamaica A
© PETER NOONE—| Don't Want To Want You X
© DON WILLIAMS—Listen To The Radio X
© )IMMY HALL —Fool For Your Love X
® CHIC—Soup For One X
© RAINBOW—Stone Cold X
© JUICE NEWTON—Love's Been A Little Hard On Me X
© FRANK BARBER ORCHESTRA—Hooked On Big Bands
X

© FOREIGNER—Break It Up X

© BERTIE HIGGINS—fust Another Day In Paradise X

» HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

© STEVIE MICKS—After The Ghitter Fades X

© THE BLASTERS - So Long Baby, Goodbye X

® ALESSI—Put Away Your Love X

© SPARKS—| Predict X

© BLOWDIE—Island Of Lost Soul A

© ONE WAY—Cutie Pie A

© [RENE CARA—My Baby (He's Something Else) A

® LESLIE PEARL-If The Love Fits, Wear It A

KRTH-FM—Los Angeles
(David Gressman—M0)
oo PATRICE RUSHEN—Forget Me Nots
oo ALABAMA—Take Me Down
© HAIRCUT ONE HUNDRED— Love Plus One B
© DAZZ BAND—Let it Whip B
© DAM FOGELBERG—Run For The Roses B
© JON AND VANGELIS—I'll Find My Way Home X
® HEART—This Man Is Mine X
© LITTLE RIVER BANO—Man On Your Mind X
© JUICE NEWTON—Love’s Been A Little Hard On Me X
© RONMNIE MILSAP—Any Day Now X

KIMN- AM—Denver

(Doug Ericson—MD)

% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 2-1

* % RICK SPRINGFIELD—Don't Talk To Strangers 3-2

* WILLIE NELSON—Always On My Mind 8-6

% THE HUMAN LEAGUE-Don't You Want Me 129

% TOTO—Rosanna 21-12

o0 KANSAS—Play The Game Tonight

oo HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say

* ROBERTA FLACK—Making Love A

© GREG KI¥N—Happy Man A

© JOHN COUGAR-Hurts So Good B

© ASIA—Heat Of The Moment B

© SIMON AND GARFUNKEL —wWake Up Little Susie B

® QUEEN—Body Language B

© DOMMIE (RIS— My Girl X

* .38 SPECIAL—Caught Up In You X

© SHEENA EASTON—When He Shines X

® LOVERBOY—When It's Over X

© RONMIE MILSAP—Any Day Now X

© KARLA BONOFF—Personally X

KRLA-AM—Los Angeles
(Rick Stancatio—MD)
s DEMECE WILLIAMS—It's Gonna Take A Miracle
114
% 4% RICK SPRINGFIELD—Don't Talk To Strangers 14-8
s CHARLENE—I've Never Been To Me 17-12
s ATLANTIC STARR—Circles 25-22
* CHER--Murphy's Law 26-23
oo DAZZ BAND-Let It Whip
© DONMIE IRIS—My Girl A
® JOHN SCHNEIDER~Dreamin’ A
® ROD STEWART —How Long A
* HUEY LEWIS AND THE l[ﬂS—Hope You Love Me
Like You Say A
© HEART—This Man Is Mine A
© TOTO—Rosanna B
© THE MOTELS—Only The Lonely B
© SHEENA EASTON—When He Shines X
o SIMON AND GARFUNKEL—Wake Up Little Susie A
© JUICE NEWTON—Love's Been A Little Hard On Me X
© KARLA BONOFF—Personally X
© RONNIE MILSAP—Any Day Now X
® QUEEN—Body Language X
© JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover X
o SHALAMAR—A Night To Remember X
© DARYL HALL AND JOHN OATES-Did It In A Minute X
© WILLIE NELSON—Always On My Mind X
® ALDO NOVA—Fantasy X
© JOHM DENVER—Shanghai Breezes X

KOPA-FM—Phoenix
(Chaz Kelley—M0)
s % WILLIE NELSON—Always On My Mind 11-4
s % THE BEATLES—The Beatles Movie Medley 13-8
% RAY PARKER JR.—The Other Woman 16-11
s THE HUMAN LEAGUE—Don't You Want Me 17-12
* TOTO—Rosanna 26-19
oo ROBERTA FLACK—Making Love
© RONNIE MILSAP—Any Day Now B
© JUICE NEWTON—(ove's Been A Little Hard On Me B

KCPX-FM—Salt Lake City
(Gary Waldron—MD)
% % SIMON AND GARFUNKEL—Wake Lip Little Susie

22-16
% % JYICE NEWTON—Love's Been A Little Hard On Me
2517

% RONMIE MILSAP—Any Day Now 28-22
s RICHARD DIMPLES FIELO—If It Ain't One Thing it's
Another 35-30
t MRSIS—PIay The Game Tonight 38-32
KARLA BONOFF —Personaily A
. AMIAHA—Take Me Down A
© GREG KIHN—Happy Man A
© JON AND VANGELIS—|'ll Find My Way Back Home A
© THE MONROES—What Do Afl The People Know A
® PATTI WEAVER—Shot In The Dark A
o ELTON JOHWN—Ball And Chain A
© LESLIE PEARL—If Love Fits Wear It A
© ELTON JOHN—Empty Garden B
® THE FOUR TOPS—Back To School Again B
© SHALAMAR—A Night To Remember B
© PATTI AUSTIN—Baby Come To Me B
© ATLANTIC STARR—Circles B
o SHAKIN' STEVENS—You Drive Me Crazy B
o STEVIE WOODS—Fly Away B
© STRANGER—)ackie's So Bad B

KOAQ-AM—Denver
(Allan Sledge—MD)

% % GREG GUIDRY—Goin' Down 13-9

% % FRANKE AND THE KNGCROUTS—Without You (Not
Another Lonely Night) 15-10

% WILLIE NELSON—Atways On My Mind 11-8

% JOHM DENVER—Shanghai Breezes 17-14

* LITTLE RVER BAND—Man On Your Mind 24-20

oo KARLA BONOFF—Personally

oo HUEY LEWS AND THE l[WS—Hope You Love Me
Like You Say

* JUICE lEWTDH—Love‘s Been A Little Hard On Me B

® ASWA—Heat Of The Moment B

© ROBERTA FLACK—Making Love A

@ KIM WALDE—Kids in America A

© KANSAS—Play The Game Tonight X

© DENIECE WILLIAMS —It's gonoa Take A Miracle X

@ RAINBOW—Stone Cold X

o 38 SPECIAL—Caught Up in You X

© RONMIE MILSAP—Any Day Now X

© LOVERBOY—When It's Over X

© JOHN COUGAR—Hurts So Good X
© THE POLICE—Secret Journey X
© DOMNME IRIS—My Girl X

KLUC-FM—Las Vegas
{Dave Van Stone—MD)
% % TOTO—Rosanna 19-10
% % FRANKE AND THE KNOCXOUTS—Without You (Not
Another Lonely Night) 17-13
* ASHA—Heat Of The Moment 20-16
s RAY PARKER JR.—The Other Woman 21-17
* QUEEN—Body Language 22-18
oo HEART—This Man Is Mine
oo NARLA BONOFF —Personaily
© SIMON AND GARFUNKEL —Wake Up Littie Susie X

KZZP-FM—Mesa
(Steve Goddard—MD)
* # THE HUMAN LEAGUE—Don't You Want Me 15-7
+ % TOTO-Rosanna 18-10
% WALLIE RELSON—Always On My Mind 1810
% ASIA—Heat Of The Moment 10-5
% QUEEN—Body Language 25-20
oo LOVERBOY—When It's Over
oo EYE 10 EYE—Nice Girls
© HEART—This Man Is Mine A
® JOURMEY-Still They Ride A
© ROBERTA FLACK—Making Love 8
© RONMIE MILSAP—Any Day Now B
© HUEY LEWYS AND THE NEWS—Hope You Love Me
Like You Say B

KRSP-FM—Salt Lake City
(Lorraine Windgar—MD)
%4 PAUL McCARTINEY AND STEVEE WONDER—Ebony
And lvory 4-1
% % ASUA—Heat Of The Moment 12-6
% THE HUMAN LEAGUE - Don't You Want Me 117
% TOTD—Rosanna 17-13
s JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 23-18
®@ HEART—This Man Is Mine
oo FOREIGNER—Break It Up
© POINT BLANK—Let Her Go X
© THE MOTELS—Onty The Lonely X
© RAINBOW—Stone Cold X
© SCORPIONS—No One Like You X
© GREG KHHN—Happy Man X
® KANSAS—Play The Game Tonight B
® VAN HALEN—Dancing In The Street B

KFMB-FM—San Diego
(Glen McCariney—MD)
%% TOTO—Rosanra 17-8
%% THE HUMAN LEAGUE—Don't You Want Me 6-3
% ELTOM JOHN—Empty Garden 12-9
% ASIA—Heat Of The Moment 14-10
% JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 16-13
oo 38 SPECIAL—Caught Up In You
oo KANSAS-Play The Game Tonight
© THE CHARLIE DANIELS BAND—Stijl In Saigon B
© LOVERBOY—When It's Over B
© THE MOTELS—Only The Lonely B
® QUEEN—Body Language X
® HEART—This Man Is Mine X
© DONMIE IRIS—My Girl X
® ASW—Only Time Will Tell X

KKXX-FM—Bakersfield
{Doug DeRoo—MD)
% % TOTD—Rosanna 10-6
% % QUEEN—Body Language 13-8
* SOFY CELL—Tainted Love 23-13
+* JOHMN COUGAR—Hurts So Good 25-17
oo QUARTERFLASH—Right Kind Of Love
oo THE ). GEILS BAND—Angel In Blue
© CHUBBY CHECKER—Harder Than Diamond A
© VAN HALEN—Dancing In The Street A
. TIE.ISSA MANCHESTER—You Should Hear How She
alks X
® FOREIGNER—Break It Up X
@ PRISM—Turn On Your Radar X
© HAIRCUT ONE HUNDREO—Love Plus One X
® ELTON JOHN—Ball And Chain L
® PAUL McCARTNEY —Ballroom Dancing L
© THE ). GEILS BAND—Freeze-Frame |
© RICK SPRINGFIELD— Calling All Girls L

s THE HUMAN LEAGUE—Don't You Want Me 16-7

% ELTON JOHN—Empty Garden 20-14

% GEMESIS—Man On The Corner 22-16

oo SOFY CELL—Tainted Love

oo HUEY LEWYS AND THE NEWS—Hope You Love Me
Like You Say

© STEVIE MCKS—After The Glitter Fades X

© BERTIE HIGGINS—Just Another Day In Paradise X

© JOHM COUGAR—Hurts So Good X

® KARLA BONOFF—Personally X

® HEART—This Man Is Mine X

® JUICE MEWTON—Love's Been A Little Hard On Me B

» .38 SPECIAL—Caught Up In You B

® QUEEN—Body Language B

KTKT-AM—Tucson
(Bobby Rivers-MD)
% % DAN FOGELBERG—Run For The Roses 8-2
ok lg.lzlz'li HIGGINS—Just Another Day In Paradise
25..
s RONMIE MILSAP—Any Day Now 28-23
% JUICE NEWTON—Love's Been A Little Hard On Me
29-24
% TOTO—Rosanna 30-25
© NEW DIAMOND—Be Mine Tonight A
© HEART—This Man Is Mine A
© PATRICE RUSHEN—Forget Me Nots A
© LARRY LEE—Don't Talk X
© ALABAMA—Take Me Down X
© MELISSA MANCHESTER—You Should Hear How She’
Talks B
© DON WILLIAMS —Listen To The Radio B

Pacific Northwest Region

mmmm* PRIME MOVERS snumm

PAUL McCARTNEY AND STEVIE WONDER—
Ebony And Ivory (Columbia)

ASIA—Heat Of The Moment (Geffen)

THE HUMAN LEAGUE—Don't You Want Me
(A&M)

mme® TOP ADD ONS mmmms
STEVIE NICKS—After The Glitter Fades
(Modern)

HEART-This Man Is Mine (Epic)
CHANGE-The Very Best in You (RFC/Atlantic)

—BREAKOUTs—

NEIL DIAMOND—Be Mine Tonight (Columbia)
JOURMEY-Still They Ride (Columbia}

© JEFF LORBER—It's A Fact X

© RICK SPRINGFIELD~Don't Talk To Strangers X
© LYNDA SEALS—I'm Gonna Make You Love Me X
® ALESSI—Put Away Your Love X

© STARS ON—Stars On 4511 X

© JOHN SCHNEIDER—Dreamin’ X

© SMOKEY ROBINSON—O1d Fashion Love X

KGW-AM—Portland
(Janise Woinisk—MD)
% % GORDON LIGHTFOOT—Baby Step Back 6-3
% % STEVIE WOODS—Just Can't Win ‘Em Al 9-7
% SHEENA EASTON—When He Shines 13-11
+# ROBERTA FLACK—Making Love 18-12
+* EDDIE RABBITT—| Don't Know Where To Start 20-18
© JUICE MEWTON—Love's Been A Little Hard On Me B

KPLZ-FM—Seattle
(leff Ing—MD)

% % ROBERTA FLACK—Making Love 8-3

J % SINON AND GARFUNKEL—Wake Up Little Susie
14-4

+ DAN FOGELBERG—Run For The Roses 16-5

s DIONNE WARWICK AND JOHNNY MATHIS—Friends

InLove 17-12

* CAROLE JING—One To One 27-23

© JON AND VANGELIS—I'll Find My Way Home B

© JUICE NEWTON—Love's Been A Little Hard On Me B

© HEART—This Man s Mine B

© NEIL DIAMOND—Be Mine Tonight A

© DEMIECE WILLIAMS —1t's Gonna Take A Miracle A

© LARRY LEE—Don't Talk A

o JOHN MARTYN (DUKE)—| Couldn’t Love You More A

KYYX-FM—Seattle
(Elvin ichiyama—MD) -
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And tvory 1-1
% % TOTO—Rosanna 6-2
% KARLA BONOFF —Personally 16-11
% ASM—Heat Of The Moment 18-13
* JOHWN COUGAR—Hurts So Good 19-15
© JUICE NEWTON—Love's Been A Little Hard On Me B
® KANSAS—Play The Game Tonight B
® HEART—This Man Is Mine B
o ALDO NOVA—Fantasy B
© THE MOTELS—Only The Lonely B
© FOREIGNER—Break It Up A
© RONNIE MILSAP—Any Day Now A
© STEVIE NICKS—After The Glitter Fades A
© BERTIE HIGGINS— Just Another Day In Paradise A
© QUARTERFLASH-Right Kind Of Love A
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X
© JEFF LORBER—It's A Fact X
® EYE TO EYE—Nice Girls X
© JON AND VANGELIS—1'l| Find My Way Home X
© RAINBOW—Stone Cold X
© SAMMY HAGAR—Piece Of My Heart X
© DENIECE WILLIAMS—1t's Gonna Take A Miracle X

KFRC-AM— San Francisco

(Jim Pete: MD)
% % PAUL ltCMﬂlEV AND STEVIE WONDER—Ebony

And lvory 5-1
% s KOOL AND THE GANG—Get Down On It 8-3
% JUNIOR—Mama Used To Say 9-6
s DAZZ BAND—Let It Whip 12-7
% TOTO—Rosanna 33-19
oo THE HUMAN LEAGUE—Don't You Want Me
oo CHANGE—The Very Best In You
® LOVERBOY—When it's Over B
. CHERI —Murphy's Law B
AN HALEN—Dancing In The Street B

L] MGHTTWILLEV I'm Back Again B
» ROBERTA FLACK—Making Love B
® GREG KIHN—Happy Man A
® THE GAP BAND—Early in The Morning A
o LARRY GRAHAM—Don't Stop When You're Hot A
© STEVIE NICKS—After The Glitter Fades A
© RANDY CRAWFORD—One Hello A
© JOHN SCHNEIDER—Dreamin’ A
© RAINBOW—Stone Cold A

KGGI-FM (99-1-FM)—Riverside
(Steve 0’'Neil—MD)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 7-1
% % THE HUMAN LEAGUE—Oon't You Want Me 8-5
+ PATRICE RUSHEN—Forget Me Nots 10-8
+ RAY PARKER JR.—The Other Woman 16-13
% RICHARD DIMPLES FIELOS—If It Ain't One Thing It's
Another 17-15
oo FOREIGNER—Break It Up
oo DENIECE WILLIAMS—It's Gonna Take A Miracle
© HAIRCUT ONE HUNDRED—Love Plus One A
© ATLANTIC STARR—Circles B
o KARLA BONOFF—Personally B
© CHERI—Murphy's Law X
© MELISSA MANCHESTER—You Should Hear How She
Talks X
© THE MOTELS—Only The Lonely X
© THE FOUR TOPS—Back To School Again X

KFXM-AM—San Bernardino
(lason McQueen—MD)

% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And fvory 3-1

i JORN JETT AND THE BLACKHEARTS—Crimson And
Clover 17-9

* TOTO—Rosanna 5-3

% THE HUMAN LEAGUE—Don't You Want Me 9-5

* ASIA—Heat Of The Moment 11-7

oo VAN HALEN-Dancing In The Street

oo QUARTERFLASH-Right Kind Of Love

© KANSAS—Play The Game Tonight B

o FOREIGNER—Break It Up B

© JOHN COUGAR—Hurts So Good B

o ROD STEWART—How Long B

® AFLOCK OF SEAGULLS— Ran A

© MISSING PERSONS —Words X

© FRANKIE BLEU—Just For You X

* BOW WOW WOW—| Want Candy X

© SAMMY HAGAR-Piece Of My Heart X

© DAVID BOWIE—Cat People (Putting Out Fire) X

® SOFT CELL—Tainted Love X

© PRISM—Turn On Your Radar X

KRQQ-FM—Tucson
(Zapelian/Hart—MDs)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And lvory 1-1
s % TOTO—Rosanna 17-4

KJR-AM—Seattle

(Benjamin Hill—MD)
© NEIL DIAMONO—Be Mine Tonight A
© MECO-Big Band Medley A

KEZR-AM~San Jose
(Bob Harlow—MD)

%% THE HUMAN LEAGUE—Don't You Want Me 5-2

%% ASIA—Heat Of The Moment 8-4

% JOAN JETT AND THE BLACKHEARTS —Crimson And
Clover 10-6

% FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) 13-9

% KARLA BONOFF—Personally 16-10 -

@o STEVIE MICKS—After The Glitter Fades

oo HEART—This Man s Mine

® KANSAS—Play The Game Tonight B

© SHEENA EASTON—When He Shines B

© JOURMEY—Still They Ride

© SOFT CELL-Tainted Love A

© THE ). GEILS BAND—Ange! In Blue A

© QUARTERFLASH—Right Kind Of Love A

@ ALABAMA—Take Me Down A

® LESLEY PEARL—If The Love Fits A

® ALDO NOVA—Fantasy X

© .38 SPECIAL—Caught Lip In You X

o HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

© RAINBOW—Stone Cold X

KRLC-AM—Lewiston
(Steve MacKeivie—M0)

% % PAUL McCARTNEY AND STEVIE WONDER— Ebony
And vory 1-1

+w ELTON IOHK —Empty Garden 2-2

+ DAN FOGELBERG—Run For The Roses 7-4

# BERTIE HIGGINS—Just Another Day In Paradise 20-

14
% JUICE NEWTON—Love's Been A Little Hard On Me
2819

oo JOURNEY—Still They Ride

oo NEIL DIAMONO—Be Mine Tonight

© MANHATTAN TRANSFER—Route 66 A

© FRAMIIE BLEU-Just For You A

© JON AND VANGELIS—I'tl Find My Way Home B

® HEART—This Man Is Mine B

© STEVIE NICKS—After The Glitter Fades B

© THE PAT METHENY GROUP—Are You Going With Me
A

www americanradiohistorv.com

KJRB-AM—Spokane
(Brian Gregory—MD)

* & ASIA—Heat Of The Moment 5.2

+ % THE HUMAN LEAGUE—Don't You Want Me 7-4

* TOTD—Rosanna 19-10 -

% FRANKE AND THE KNOCKOUTS —without You (Not
Another Lonely Night) 15-11

* KARLA BONOFF—Personally 22-10

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say A

© JON AND VANGELIS—I'll Find My Way Home A

® HEART—This Man Is Mine B

© DOMNIE IRIS—-My Girl B

© JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover B

® VAN HALEN—Dancing In The Street A

© PAUL McCARTMEY—Ballroom Dancing X

© PAUL McCARTNEY AND STEVIE WONDER—Ebony And
Ivory X

* ALDO NOVA—Fantasy X

» QUEEN—Body Language X

© .38 SPECIAL—Caught Up In You X

© THE MOTELS—Only The Lonely X

© KAMSAS—Play The Game Tonight X

© RICK SPRINGFIELD—Calling All Giris X

© RAINBOW—Stone Cold X

KCBN-AM —Reno
(Jim 0’Meil—MD)
% % CHARLENE—['ve Never Been To Me 4-1
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 8-4
* TOT0—Rosanna 19-13
* IE.ITIE HIGGINS—Just Another Day In Paradise 22-

1

s MELISSA MANCHESTER—You Should Hear How She
Talks 38-33

oo GREG KIHN—Happy Man

© JUICE NEWTON—Love's Been A Little Hard On Me B

® HEART—This Man Is Mine B

© SAMMY HAGAR—Piece Of My Heart B

® KANSAS—Play The Game Tonight B

© THE FOUR TOPS—Back To School Again B

© FOREIGNER—Break It Up A

® LE ROUX—The Last Safe Place On Earth A

© BOW WOW WOW—| Want Candy A

© SOFY CELL—Tainted Love A

© THE ). GEILS BAND—~Angel In Blue A

® EYE TO EYE—Nice Girls A

© HAIRCUT ONE HUNDRED—Love Plus One X

KSFM-FM—Sacramento
{Mark Preston—M0)
s % CHARLENE-I've Never Been To Me 22-11
% % LITTLE RIVER BAND—Man On Your Mind 29-20
% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Wory 7-1
s WILLIE NELSON—Aiways On My Mind 25-13
% RAY PARKER JR.—The Other Woman 23-15
oo TOTO-Rosanna
oo SHEENA EASTON—When He Shines
® JUICE NEWTON~Love's Been A Ljttle Hard On Me A
© ROMME MILSAP—Any Day Now A
® ASIA-Heat Of The Moment B

" @ THE HUMAN LEAGUE—-Don't You Want Me B

© SIMON AND GARFUNKEL~Wake Up Little Susie B

KTAC-AM—Tacoma
{Bruce Cannon—M0)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 6-1
% % CAROLE KING—One To One 17-13
% THE CARPENTERS—Beechwood 4-5789 18-14
s ELTON JOHN—Empty Garden 19-15
% SIMON AND GARFUNKEL—Wake Up Littie Susie 22-

19
® NEIL DIAMOND~Be Mine Tonight A

North Central Region

mwem % PRIME MOVERS snumm

PAUL McCARTNEY AND STEVIE WONDER—
Ebony And Ivory (Columbia)

RICK SPRINGFIELD—Don't Talk To Strangers
(RCA)

TOMMY TUTONE-867-5309/Jenny
(Columbia)

mmmm® TOP ADD ONS s

JUICE NEWTON —Love's Been A Little Hard On
Me (Capitol) .

JOHN COUGAR-Hourts So Good (Riva/Mercury)

PATRICE RUSHEN—Forget Me Nots (Elektra)

e BREAKOUTS m——

NEIL DIAMOND —Be Mine Tonight (Columbia}
RICHIE FAMILY—1"m Back Again (RCA)

WGCL-FM—Cleveland
{Jay Stone—MD)

% % SOFT CELL—Tainted Love 17-9

% % JOHN COUGAR— Hurts So Good 22-16

s WILLIE NELSON—Always On My Mind 16-12

* QUEEI—Body Language 24-19

s JOAN JETT AND THE BLACKHEARTS —Crimson And
Clover 27-21

oo JUICE MEWTON—Love's Been A Little Hard On Me

© HEART—This Man Is Mine A

© RONNIE MILSAP—Any Day Now A

© DIOMNE WARWAICK AND JORNNY MATHIS—Friends In
Love A

© HUEY LEWS AND THE NEWS—Hope You Love Me
Like You Say A

© KIM WILDE—Kids In America A

© BERTIE HIGGINS—Just Another Oay In Paradise X

© HAIRCUT ONE HUNDRED—Love Plus One X

® KANSAS—Play The Game Tonight X

© ROD STEWART—How Long X

© SAMMY HAGAR—Piece Of My Heart X

© ROBERTA FLACK—Making Love B

© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) B

© THE MOTELS—-Only The Lonely B

® 38 SPECIAL--Caught Up In You B

CKLW-AM —Detroit
(Rosalee Trombiey—M0)
% % ASIA—Heat Of The Moment 18-11
%% TOMMY TUTONE—867-5309/Jenny 21-12
% ALDO NOVA—Fantasy 12-9
* SHEEMA EASTON—When He Shines 20-17
oo PATRICE RUSHEN—Forget Me Nots
© BERTIE HIGGINS—Just Another Day In Paradise A
© JUICE NEWTON—Love's Been A Little Hard On Me A
© LOVERBOY—When it's Over B
© STRAIGHT LINES—Letting Go X

WKRQ-FM—Cincinnati
(Yony Galluzzo—MOD)

% % RICK SPRINGFIELD—Oon't Talk To Strangers 1-1

* % KOOL AND THE GANG—Get Down On It 10-2

* LOVERBOY—When It's Over 8-4

% JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 14-7

% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 25-17

@o THE HUMAN LEAGUE—Oon't You Want Me

e JOHN COUGAR—Hurts So Good

W2ZP-FM—Cleveland
(Bob McKay—MD)
. :AUL umrm AND STEVIE WONDER—Ebony
nd Ivory
ek DARYL HALL AND JOHN OATES—01d It In A Minute
5-

% WILLIE NELSON—Always On My Mind 7-6

% GORDON LIGHTFOOT—Baby Step Back 11-3

% LITTLE RIVER BAND—Man On Your Mind 14-10

oo JUICE NEWTON—Love's Been A Little Hard On Me

oo RONNIE MILSAP—Any Day Now

© BERTIE HIGGINS—Just Another Day Now B

© CAROLE KING—One To One B

© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) B

© DEMECE WILLIAMS—It's Gonna Take A Miracle A

© DONNIE IRIS—My Girl X

© JOHN SCHNEIDER— Dreamin’ X

© SIMON AND GARFUNKEL—Wake Up Little Susie X

WDRQ-FM-Detroit
{Deena Rimmer—M0)
% % THE GAP BANO—Early In The Morning 7-2
% % CAMED—Just Be Yourself 13-8
% RICK JAMES—Dance Wit’ Me 22-13
s ASHFORD AND SIMPSON—Street Corner 23-15
* BLOODSTONE-We Go A Long Way Back 25-20
oe CHIC—Soup For One
oo RITCHIE FAMILY—I'm Back Again

WBZZ-FM—Pittsburgh
{Chuck Tyler—MD)
% % RICK SPRINGFIELD—Oon't Talk To Strangers 1.1
% % CHARLENE—|'ve Never Been To Me 8-3
% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And lvory 10-7
+ QUEEN—Body Language 11-8
+ SOFT CELL-Tainted Love 18-12

{Continued on page 28)

< Copyright 1982, Biltboard Publi-
cations, inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic. mechanical,
photocopying, recording, or other-
wise, without the prior written

permission of the publisher.



www.americanradiohistory.com

%[ was our friend.

And we loved him very much.

Carlt Bager Haper & Biort Breokarack
@%/@ & W Dizmord

www.americanradiohistorv.com


www.americanradiohistory.com

Billboard. Sing

les Radio Action.

Based on station playlists through Tuesday (5/11/82)

Playlist Prime Movers #
Ploylist Top AddOns @

MAY 22, 1982, BILLBOARD

® Continued from page 26

© JOAM JETT AND THE BLACKOUTS—Crimson And
Clover B

® RAY PARKER JR.—The Othes Woman B

® PAUL DAVIS—65 Love Affair B

© DAZ 7 BAND-Let It WhipA

® JUICE NEWNTON—Love's Been A Littie Hard On Me A

© DIANA ROSS—Work That Body X

® STEVIE WONDER—Do | Do X

© TOT0—Rosanna X

WFFM-FM—Pittsburgh
(Jay Cressweli—M0)

% % PAUL McCARTNEY AND STEVIE WONDER—Ebony &
Ivory 13-7

% % LITTLE RIVER BAND—Man On Your Mind 169

% CHARLENE-('ve Never Been To Me 18-4

Y MELISSA MANCHESTER-You Should Hear How She

Talks 26-19
 JUICE NEWTON—Love's Been A Little Hard On Me

38-20

oo NEIL DIAMONMD—Be Mine Tonight

oo RAY PARKER JR ~The Other Woman

© SHEENA EASTON—When He Shines A

© BENTIE HIGGINS—Just Another Day In Paradise B

© ELTON JOHN-Princess B

© IRENE CARR—My Baby B

© HUEY LEEIS AND THE NEWS—Hope You Love Me
Like You Say B

® RICK SPRINGFIELD—Don't Talk To Strangers X

® LE ROUX—The Last Safe Place On Earth X

© JIMMY BUFFETT—Where's The Party X

® BILL CHAMPLIN-Sara A

© LESUE PEARL~If The Love Fits, Wear It A

© BARRY MAMILOW—Let's Take All Night A

WXKX-FM—Pittsburgh
(Clark ingram—MD)
1 21 I;Asm HALL AND JOHN OATES-Did It In A Minute
% RAINBOW-Stone Cold 129
+ DONMIE IRIS—My Girl 15-10
% TOTO-Rosanna 16-11
% KANSAS—Play The Game Tonight 22-15
oo PAUL McCARTNEY AND STEVIE WONDER—Ebony
And ivory
® GREG NIHN—Testify A
© THE HUMAN LEAGUE-Don't You Want Me A
© 38 SPECIAL—Caught Up In You A
© SAMMY HAGAR—Piece Of My Heart A
® PAUL McCARTNEY-Take It Away A
© HUEY LEWIS AND THE MEWS —Working For A Living A
© JETHRO TULL—Falling On Hard Times A
© CHEAP TRICK—If You Want My Love A
® ASIA--Sole Survivor B
© JOHN COUGAR-Hurts So Good B
® JOURNEY—Still They Ride B

WYYS-FM—Cincinnati
(Barry James—MD)
s PAUL McCARTNEY AN STEVIE WOMDER—Ebony
And Ivory 3-1
% % ROBERTA FLACK—-Making Love 5-3
# THE BEATLES—The Beatles Movie Medley 17-13
* STARS ON—Stars On 45 11!
* EDDIE RABBITT—| Don't Know Where To start 24-17
oo RICK SPRINGFIELD—Don't Talk To Strangers
oo SHEENA EASTON—When He Shines

WNCI-FM—Columbus

(Steve Edwards—MD)
® JUICE NEWTON-Love’s Been A Little Hard On Me

WXGT-FM—Columbus
(Teri Nutter—MD)
Yo TOMMY TUTONE-867-5309/Jenny 9-5
Y% FRANKE AND THE KNOCKOUTS —Without You (Not
Another Lonely Night 13
* DAN FOGELBERG—Run For The Roses 18-13
* ASIA—Heat Ot The Moment 25-15
% RAY PARKER JR.—The Other Woman 23-17
oo JOHN COUGAR—Hurts So Good
oo QUEEN-Body Language
® TOT0—Rosanna B
© JOAN JETT AND THE BLACKREARTS—Crimson And
Clover B
© THE ROLLING STONES—Hang Fire X
© VAN HALEN=0h Pretty Woman X
© LOVERBOY~When It's Over X

WKWK-AM —Wheeling

(N Lawrence—MD)
® RICK SPRINGFIELD—Don't Talk To Strangers
© DOMMIE IRSS—My Girl

Southwest Region

wmmam®* PRIME MOVERS mmmm

PAUL McCARTNEY AND STEVIE WONDER—
Ebony And Ivory (Columbia)

WILUE NELSON-Aiways On My Mind
(Columbia)

THE HUMAN LEAGUE—Don't You Want Me
(AGM)

memme TOP ADD ONS mmmm

JUICE NEWTON—Love’s Been A Little Hard On
Me (Capitol)}

STEVAE NICKS—After The Glitter Fades
(Modern)

KANSAS—Play The Game Tonight (Kirschner)

memems BREAKOUTS e

ALABAMA-Take Me Down (RCA)}
QUARTERFLASH—Right Kind Of Love (Geffen)
JOURNEY--Still They Ride (Columbia)

KRLY-FM—Houston

© THE IME-Girt A

© HERBIE HANCOCK—Getting To The Good Part L
© HIGH FASHION—Feelin’' Lucky Lately A

© WAR-Cinco de Mayo A

WEZB-FM—New Orfeans
(Jorry Lossteau—MD)
% % THE HUMAN LEAGUE-Don't You Want Me 11-6
Yo QUEEN—Body Language 16-10
% RAY PARKER JR.—The Other Woman 3-2
% JOAK JETT AND THE BLACKHEARTS—Crimson And
Clover 29-21
* SOFT CELL-Tainted Love 27-22
oo JUICE NEWTON-Love’s Been A Littie Hard On Me
oo DAZZ BAND-Let It Whip
© TOTO—Rosanna B
© STEVIE WONDER--Do | Do B
® KELLY MARIE—Feels Like I'm In Love B

WTIX-AM—New Orleans
(Gary Franklin—MD)
% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And bvory 1-1
% % TOMMY TUTONE—867-5309/Jenny 7-3
% THE HUMAN LEAGUE— Don’t You Want Me 15-5
% LITTLE RIVER BANO—~Man On Your Mind 13-8
* DAN FOGELBERG—Run For The Roses 19-11
oo FANSAS—Play The Game Tonight
oo STEVIE NICKS-After The Glitter Fades
® KARLA BONOFF —Personally A
o PATRICE RUSHEN—Forget Me Nots A
@ LEROUX~The Last Safe Place On Earth A
© HUEY LEWIS THE NEW NEWS—Hope You Love Me
Like You Say B
® ABBA-The Visitors B
© LOVERBOY—When It's Over B
© RONNIE MILSAP—Any Day Now B
© BERTIE HIGGINS —Just Another Day In Paradise X
® PATTI AUSTIN-Baby Come To Me X

KEEL-AM—Shevereport
(Tom Kenny—MD)
Yo WILLIE BELSON—Always On My Mind 1-1
Y PRUL McCARTNEY AND STEVIE WONDER-Ebony
And Ivory 6-2
* DAN FOGELBERG—Run For The Roses 14-6
# RAY PARKER JR.~The Other Woman 23-13
* DIONNE WARWICK AND JOHNNY MATHIS~Friends
In Love 29-21
oo JUICE NEWTON-Love's Been A Little Hard On Me
oo KARLA BOMOFF —Personally
© STARS ON—Stars On 45 lIIA
© FRANKE AND THE KNOCKOUTS~Without You (Not
Another Lonely Night) A
© ROMMIE MILSAP—Any Day Now B
© DONMIE IRIS—My Girl B
o BERTIE HIGGHNS—)ust Another Day In Paradise X
© LEQ SAYER—Have You Ever Been In Love X
o LITTLE MVER BAND—Man On Your Mind X
© HAIRCUT ONE HUNDRED—Love Plus One X

KHFI-FM—Austin
(Ed Yoliman—MD)
% % THE HUMAN LEAGUE - Don't You Want Me 10-5
%% TOTO-Rosanna 14-9
* ASW—Heat Of The Moment 22-13
* JOHN ~Hurts So Good 27-21
® HEART—This Man Is Mine A
© FOREIGNER—-Break It UpA
© RONNIE MILSAP—Any Day Now A
o HUEY LEWTS AND l'll% NEWS—Hope You Love Me
Like You Say A
o ROBERTA FLACK—Making Love A
© POINT BLANK—Let Her Go X
© JOE KiNG CARRASCO AND THE CROWNS-Wanna Get
That Feel (Again} X
© BERTIE HIGGINS— Just Another Day In Paradise X
o THE FOUR TOPS—Back To School Again X
© JANSAS—Play The Game Tonight X
© RCHARD DIMPLES FIELDS—If It Ain't One Thing It's
Another X
© THE MOTELS—Only The Lonely B
© .38 SPECIAL—Caught Up In You B
o ALDO NOVA—Fantasy B

KLVU-FM—Dallas
Revers. Morgan— M)
Yo WILLIE WELSDM—Always On My Mind 3-2
s % DAN FOSGELBERE ~Run For The Roses 6-3
* Slolﬂ AND GARFUNKEL —Wake Up Little Susie 15-
1
% EDDIE RABBITT—| Don't Know Where To Start 16-12
 KARLA BONOFF—Personally 23-18
oo JUICE NEWTON—Love's Been A Little Hard On Me
oo MELISSA MANCHESTER—You Should Hear How She
Talks

KFMK-FM—Houston
(Jerry Stoele—MD)
Yok WALLIE NELSON-—Always On My Mind 4-1
Jri WHTLON AND WHLLIE - Just To Satisfy You 19-12
* VAMGELIS—Chariots 0f Fire 5-3
% [N FOGELBERE-Run For The Roses 10-8
Y RONNIE MILSAP—Any Day Now 25-19
© JUKCE NEWTON-Love's Been A Little Hard On Me B
© REIL DIAMOND-Be Mine Tonight B

KBFM-FM—Mcallen-Brownsville
(Steve Owens—MD)

Je s RICK SPRINGFIELD—Don't Talk To Strangers 1-1

Jri THE HUMAN LEAGUE-Don't You Want Me 16-7

% ALDO NOVA—Fantasy 17-10

% LITTLE RIVER BAND~Man On Your Mind 21-12

% LOVERBOY-When it's Over 24-14

oo FOREIGNER—Break It Up

oo STEVIE NICKS—After The Glitter Fades

© WHLLIE NELSON—Always On My Mind A

o DONNIE WIS—My Giri A

© DAZZ BAND~-Let It Whip A

© THE MOTELS—Only The Lonely X

© BERTIE HIGGINS —Just Another Day In Paradise X

o ROD STEWART—How Long X

© DEMECE WILLIAMS—|t's Gonna Take A Miracle X

© JUICE NEWTON-Love's Been A Little Hard On Me X

© JOE KING CARRASCO AND THE CROWNS —Wanna Get

That Feel (Again) X

WQUE-FM—New Orfeans

(Chris Bryan—MD)
% % Paul McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 6-1
s % RAY PARKER, JR.~The Other Woman 7-4
* CAROLE KING—One To One 20-14
% LITTLE RIVER BAND—Man On Your Mind 21-15
% DAN FOGELBERG—Run For The Roses 22- 16
oo HEARTThis Man Is Mine
oo NEN DIAMOND—Be Mine Tonight -
® JUICE NEWTON-Love's Been A Little Hard On Me B
* TOTO-Rosanna B
o RONNIE MILSAP—Any Day Now B
© MIKE POST- Theme From Magnum P.I. X

KOFM FM—OkIahoma City

MD)

ke Nlu.lE IEI.SOI— Always On My Mind 16-8

Y ALDO NOYA- Fantasy 17-

* T.& SHEPPARD- Finally 18-13

% ELTON JOHN— Empty Garden 20-14

©o ALABAMA—Take Me Down

oo YAN HALEN-Dancing In The Street

° JOAN l(é" ANO THE BLACKHEARTS - Crimson And
Clover

® JUICE NEWTON—Love's Been A Little Hard On Me B

© EDDIE RABBITT~| Don’t Know Where To Start B

® THE L. GEILS BAND—Ange! in Blue A

o DONNIE IRIS— My Girl X

® DAVIO LASLEY—If | Had My Wish Tonight X

® FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) X

® SOFT CELL-Tainted Love A

WFMF-FM—Baton Rouge
(Wayne Watkins—M0)
* % RAY PARKER JR ~The Other Woman 1-1
Y% THE HUMAN LEAGUE—Don't You Want Me 9-3
* TOT0—Rosanna 18-12
* TOMMY TUTONE—867-5309/Jenny 22-15
 JOAM JETT ANO THE BLACKHEARTS—Crimsan And
Clover 27-19
oo DONNIE IRIS—My Girl
oo 38 SPECIAL—Caught Up In You
© ROBERTA FLACK—Making Love A
® ALABAMA-Take Me Down A

KINT-FM—E! Paso
{Patty Zibbo—M0)
* % LOVERBOY—When It's Over 9-6
* % ASIA—Heat Of The Moment 159
* JOHN COUGAR=Hurts So Good 19-13
* KANSAS—Play The Game Tonight 21-16
+ ROBERTA FLACK—Making Love 24-17
oo QUARTERFLASH—Right Kind Of Love
oo JOM AND YANGELIS— 'l Find My Way Home
© T0T0—Rosanna B
© RONNIE MILSAP-Any Day Now B
® BERTIE HIGGNS— Just Another Day In Paradise B
© SHALAMAR—A Night To Remember B
© THE FOUR TOPS—Back To School Again B

® LESLEY PEARL—If The Love FitsA

KILE-AM—Galveston
(Scott Taylor—M0)
Y RICK SPRINGFIELD— Don't Talk To Strangers 1-1
%% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And tvory 3-2
% RAY PARKER JR.—The Other Woman 9-5
% WILLIE NELSON—Always On My Mind 12-7
+ DEMIECE WHLIAMS—(t's Gonna Take A Mircale 17-8
oo ROBERTA FLACK—Making Love
oo STILL THEY RIDE-Journey
® KARLA BONOFF—Personally B
© 38 SPECIAL—Caught Up In You B
© KANSAS—Play The Game Tonight B
© BERTIE HIGGINS—Just Another Day In Paradise A
© STEVIE Nicks—After The Glitter Fades A
© EYETOEYE-Nice Girls A
© FOREIGNER—Break It Up X
© SAMMY HAGER—Piece Of My Heart X
© THE MOTELS- Only The Lonely X
® QUEEN-—Body Language X
® GENESIS—Man On The Corner X
© RAINBOW-Stone Cold X
® TROOPER—Only A Fool X
® THE POUCE—Secret Jourmey X

KVOL-AM—Lafayette
(Phii Rankin—MD)
%% CHARLENE— I've Never Been To Me 3-1
% PAUL McCARTNEY AND STEVIE WONDER-Ebony
And vory 13-4
* TOTO-Rosanna 15-11
% JOAN JETT AND THE BLACKHEARTS Crimson And
Clover 16-12
+* QUEEN-Body Language 28-18
® VAN HALEN—Dancing In The Street A
® LE ROUX—The Last Safe Place On Earth A
® PATRICE RUSHEN-Forget Me Nots A
© ROMNIE MILSAP—Any Day Now A
© SHAKIN' STEVENS—You Drive Me Crazy A
© LESUE PEARL—If The Love Fits A
© ROD STEWART—How Long X
© THE FOUR TOPS—Back To School Again X
® ALESSI-Put Away Your Love X
© BERTIE HIGGINS—Just Another Day In Paradise X
o DEBRA DEJEAN—Strange Love X
® STEVIE MICKS—After The Glitter Fades X
© FOREIGNER—Break It Up X
® SPARKS—| Predict X
© DENIECE WILLIAMS— t's Gonna Take A Miracle X
© RAINBOW-Stone Cold X
® MELISSA MANCHESTER-You Should Hear How She
Talks X
® SHEILA-Runner X

KTSA-AM—San Antonio
{Charlie Brown—MD)
* % YANGELIS—Chariots Of Fire 2.1
% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And vory 93
* PAUL DAVIS— 65 Love Affair 7-6
* WILLIE NELSON—Always On My Mind 15-10
% RAY PARKER JR.—The Other Woman 23-17
oo JUICE NEWTON—Love's Been A Little Hard On Me
oo ROBERTA FLACK— Making Love
® LITTLE RIVER BAND—Man On Your Mind A
® THE HUMAN LEAGUE—Don't Yoy Want Me A
® CHARLENE—I've Never Been To Me B
@ TOTO-Rosanna X
© CONWAY TWITTY—The Clown B

Midwest Region

memmk PRIME MGVERS s

FRANKE AND THE KNOCKOUTS—Without You
(Not Another Lonely Night) (Millennium)

PAUL McCARTNEY AND STEVIE WONDER—
Ebony And Ivery (Columbia)

DONNIE IRIS—My Girl (MCA)

mems® TOP ADD ONS pamam
RONNIE MILSAP—Any Day Now (RCA)
STEVIE NICKS—After The Glitter Fades
(Modern)
HUEY LEWIS AND THE NEWS - Hope You Love
Me Like You Say You Do’ (Chrysalis)

e B REAKOUTS mmmw—

CHEAP TRICK~If You Want My Love (Epic)
JOURNEY—Still They Ride (Columbia)
PIN-UPS-Song On The Radio (Columbia)

WLS-AM—Chicago
(Dave Dewver—MD)
% % FRANKE ANO THE KNOCKOUTS-Without You (Not
Another Lonely Night) 33-27
% % DONMIE IRIS—My Giri 42-33
# ASIA—Heat Of The Moment 14.8
+ THE HUMAN LEAGUE—Don't You Want Me 16-9
% CHARLENE-I've Never Been To Me 23-12
© JOURNEY-Still They Ride A
© TOTO-Rosanna B

WLS-FM—Chicago
(Dave Denwer—M0)
% % FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night} 33-27
% % DONNIE IRIS—My Girl 42-33
* ASIA—Heat Of The Moment 14-8
% THE HUMAN LEAGUE - Don’t You Want Me 16-9
* LOVERBOY—When It's Over 29-22
o JOURMEY-Still They Ride A
© JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover A
® KANSAS—Play The Game Tonight A
® THE MOTELS—Only The Lonely B
® _38 SPECIAL—Caught Up !n You X
® SCORPIONS—No One Likes You X

WZUU-FM—Milwaukee
(Bill Sharron—MD)
oo RONNIE MILSAP—Any Day Now
© THE BEATLES—The Beatles Movie Medley X

KDWB-AM —Minneapolis
{Karen Anderson—MD)
% ELTON JOHN—Empty Garden 11-6
*k lelE BOYS BAND—Please Don't Stop Me Baby 15-

1

 LITTLE RIVER BANO—~Man On Your Mind 18-13

* GEORGE BENSON—Never Give Up On A Good Thing
16-14

* TOTO-Rosanna 21-19

oo DONNIE IRIS-My Girl

© MELISSA MANCHESTER—You Should Hear How She
Talks X

© DIONNE WARWICK AND JOHNNY MATHIS - Friends In
Love X

© THE MOTELS-Only The Lonely X

KSTP-FM-S$t. Paul
(Chuck Napp—MD)
i PRUL Iﬂl‘l‘lﬂ AND STEVIE WONDER—Ebony
and Ivory 1-1

%% PAUL MHS—SS Love Affair 2-2
% ELTON JOHN—Empty Garden 10-4

% DAN FOGELBERG~Run For The Roses 9-6
% SHEENA EASTON—When He Shines 18-14
oo WILLIE NELSON—Always On My Mind
® STARS ON--Stars On 45 11l B
® JUICE NEWTON—Love's Been A Little Hard On Me X
® THE L GEILS BAND—Freeze-Frame X
o BARRY MANILOW—Let’s Hang On X

WIKS-FM—Indianapolis
(Jay Stevens—MD)
Yo LOVERBOY—Take Me To The Top 2-1
% % GENESIS—Man On The Comer 4-2
* HUEY LEWIS AND THE NEWS —Do You Believe In
Love 53
* PRISM-Don't Let Him Know 6-4
* GREG GUIDRY—Goin’ Down 7-6
© THE ). GEILS BAND—Angel In Blue A
® JOURNEY—Still They Ride A
© HEART—This Man Is Mine A
© RICK SPRINGFIELD—| Get Excited B
© JOAN JETT AND THE BLACKHEARTS-Crimson And
Clover B
® LE ROUX-The Last Safe Place On Earth B
© FOREIGMER—Break It Up X
© ALDO NOVA—Fantasy X
. W-Slone Cold X
—Can't Live Without A

KBEQ-FM—Kansas City
(Maja Britton—MD)
% % THE HUMAN LEAGUEDon't You Want Me 14-10
% % SHEENA EASTON—When He Shines 22-16
* TOTO-Rosanna 23-17
% WILLIE NELSON~Aiways On My Mind 24-19
% JOAN JETT AND THE KNOCKOUTS—Crimson And
Clover 31-25
© DONMIE IRIS—My Girl B
® 38 SPECIAL—Caught Up In You B
© QUEEN-Body Language A

WZEE-FM—Madison
Matt Hudson—MD)
%% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 8-1
% % JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 15-7
* LOVERBOY— When It's Over 14-10
* TOT0- Rosanna 17-11
* SOFT CELL- Tainted Love 21-13
oo JOURNEY-Still They Ride
oo CHEAP TRICK—[f You Want My Love
o JUICE NEWTON—Love's Been A Little Hard On Me A
© YAN HALEN—Dancing In The Street A
® KANSAS—Play The Game Tonight A
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X
® KARLA BOMOFF —Personally X
® ABBA-The Visitors X
® JOHN COUGAR—Hurts So Good B
« FRANKE AND THE XROCKOUTS—Without You (Not
Another Lonely Night) B
® 33 SPECIAL-Caught Up In You B

o BOW WOW WOW—| Want Candy A

© THE MONROES—What Do A The Peopie Know A
® HEART—This Man Is Mine A

o QUEEN-Body Language B

© ROBERTA FLACK—Making Love B

© RAINBOW-Stone Cold L

© SCORPIONS—No One Like You L

KFYR-AM—Bismarck
{(Daa Brennan-M0)
s PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 4-2

Yo WILLIE NELSON—-Always On My Mind 13-6
% DAN FOGELBERG ~Run For The Roses 148
% ELTON JOHN—-Empty Garden 16-10
* TOTO—Rosanna 19-11
© JOAN JETT AND THE BLACKHEARTS —Crimson And

Clover B
© DOMNIE IRIS—My Girl B
© RONNIE MILSAP—Any Day Now B
® JUICE NEWTON—Love's Been A Little Hard On Me B
® ASIA—Heat Of The Moment A
© JOHN COUGAR-Hurts So Good A
® JOURNEY—Still They Ride A
® ALABAMA—Take Me Down A
® STEVIE NICKS—After The Glitter Fades X
® 38 SPECIAL—Caught Up In You X
® NANSAS—Play The Game Tonight X

® THE CARPENTERS—-Beechwood 4-5789 X
© JOHN DENVER-Shanghai Breezes X
® MIKE POST—Theme From Magnum P.I. X
® ABBA-Tjs Vositors X
© LITTLE IVER BAND—Man On Your Mind X
© SIMOM AMD GARFUMKEL-Wake Up Little Susie X
© THE CHARLIE DRNEELS BAND-Still In Saigon X

KIOA-AM —Des Moines
(AW, Panteja—MD)
% AREEY MAMILOW-Let's Hang On 11.9
s ROBERTA FLACK—Making Love 15-13
* (1AM FOGELBERE—Run For The Roses 18-15
* TOT0—Rosanna 24-20
* BRYAN ADAMS—Coming Home 27-25
© RONMIE MILSAP—Any Day Now A
© JOHN COUGAR-Hurts So Good A
® STEVIE NICKS—After The Glitters Fade A
© HMMY HALL—Fool For Your Love X
® JUICE NEWTON—Love’s Been A Little Hard On Me X
© HUEY'LEWIS AND THE NEWS—Hope You Love Me
Like You Say X
® KANSAS—Play The Game Tonight X
o BERTIE HIGGINS—Just Another Day In Paradise B
© T.G. SHEPPARD—Finally B

KEYN-FM—Witchita
(Toeri Springs—MD)
%% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And lvory 8-4
% % JOHN DENVER-Shanghai Breezes 11-8
% RAY PARKER JR.—The Other Woman 17-9
% TOTO-Rosanna 15-11
* THE HUMAN LEAGUE—Don't You Want Me 21-16
© CHARLENE - I've Never Been To Me A
© TOMMY TUTONE-867-5309/ Jenny A
® ASIA-Heat Ot The Moment A
© QUEEN-Body Language A
® 38 SPECIAL—Caught Up In You A

Northeast Region

mmmm® PRIME MOVERS s
PAUL McCARTNEY AND STEVIE WONDER—
Ebony And Ivory (Columbia)
CHARLENE—|'ve Never Been To Me (Motown)
THE HUMAN LEAGUE—Don't You Want Me
(A&M)

mmm® TOP ADD ONS mmemm

WLOL-FM—Minneapolis
{Phil Huston—MD)
% % THE HUMAN LEAGUE—Don't You Want Me 11-8
% % TOTO-Rosanna 15-10
Y RAY PARKER, JR.~The Other Woman 12-9
% DAN FOGELBERG—Run For The Roses 18-13
% LITTLE RIVER BAND—Man On Your Mind 21-15

‘oe PIN-UPS—Song On The Radio

® 38 SPECIAL - Caught Up In You B

® JUICE NEWTON-—Love's Been A Little Hard On Me B

® KANSAS—Play The Game Tonight B

© JOAN JETT AND THE BLACKMEARTS —Crimson And
Clover B

® SHEENA EASTON—When He Shines B

® CHARLENE-'ve Never Been To Me X

© BARRY MANILOW—Let's Hang On X

© RONNIE MILSAP—Any Day Now X

® SOFT CELL—Tainted Love X

© BOW WOW WOW-| Want Candy X

© KiM WALDE--Kids In America X

© SHALAMAR-A Night To Remember X

WOW-AM—-Omaha

(Michae! Shane—MO)
%k PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 1-1
1 24 E—~('ve Never Been To Me 2-2
* GREG GUIDRY—Goin' Down 4-3
% RICK SPRINGFIELD—Don't Talk To Strangers 5-4
% UITTLE RIVER BAND—-Man On Your Mind 7-5
oo RONNIE MILSAP—Any Day Now
@o STEVIE NICKS—After The Glitters Fades
© ALDO NOWA-Fantasy A
© RAY PARNER JR.—The Other Woman A
© LOVERBOY—When It's Over A
® ASWA—Heat Of The Moment X
© JOHN COUGAR—Hurts So Good X
© 38 SPECIAL - Caught Up In You X
© THE CHARLIE DAMIELS BAND-Still In Saigon X
© TOMMY TUTONE-867-5309/jenny X
© JOAN JETT AND THE BLACKH —Crimson And
Clover X
® QUEEN-Body Language X

KXOK-AM-St. Louis
(Lee Douglas—MO)
% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 9-1
% % BARRY MANILOW-Let's Hang On 8-5
# DAM FOGELBERG—Run For The Roses 11-8
% CHARLENE - I've Never Been To Me 16-11
+ RONNIE MILSAP—Any Day Now 18-15
oo PAUL DAVIS—'65 Love Affair
oo WILLIE NELSON—-Atways On My Mind

WSPT-FM—Stevens Point
(Brad Fuhr—M0)

# % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And lvory 1-1

% THE HIJHM LEAGUE—Don't You Want Me 5-3

% CHARLENE-('ve Never Been To Me 2-2

% ALDO NOVA—Fantasy 9-4

* TOTO-Rasanna 22-15

oo HUEY LEWIS AND THE NEWS—-Hope You Love Me
Like You Say

oo RONNIE MILSAP—-Any Day Now

® SPARKS—| Predict A

® GREG KIHN—Happy Man A

www.americanradiohistorv.com

HEART—This Man Is Mine (Epic)
TOTO-R (Columbia)
RICK JAMES—Dance Wit' Me (Gordy)

memumm BREAK QU TS e

JOURNEY-Still They Ride (Columbia)
QUARTERFLASH—Right Kind Of Love (Geffen)

WKBW-AM —Buffalo
(John Summers—MD)
%% TOTO-Rosanna 16-11
%% DONNIE IRIS—My Giri 20-15
oo THE HUMAN LEAGUE—Don't You Want Me
© RAY PARKER JR.—The Other Woman B

WVBF-FM—Boston
(Rag Johas—MO)

%% CHARLENE—!'ve Never Been To Me 3-1

%k PRUL McCARTNEY AND STEVIE WONDER—-Ebony
And Ivory 13-6

* JOHN DENVER—Shanghai Breezes 11-8

* ?.2” AND GARFUNKEL ~Wake Up Little Susie 15-

% WILLIE NELSON—Always On My Mind 20-16

oo EDDIE RABBITT | Don't Know Where To Start

Lo :NMK WARWICK ANO JOHNNY MATHIS—Friends
n Love

© DENIECE MILLIAMS-It's Gonna Take A Miracle A

© BERTIE HIGGINS—Just Another Day In Paradise A

WBEN-FM—Buffalo
(Roges Christian—MD)
Yo% PATRICE RUSHEN—Forget Me Nots 14-4
%% DENIECE WILLIAMS —It's Gonna Take A Miracle

10-5

# TOTO-Rosanna 23-17

# ROBERTA FLACK—Making Love 36-18

% JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 32-23

oo RAINBOW-Stone Cold

oo BENTIE HIGGINS—Just Another Day In Paradise

© FOREIGNER-Break It Up A

® STEVSE NICKS—After The Glitter Fades A

© KARLA BONOFF—Personally A

© HEART=This Man |s Mine A

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say A

© STEVIE WONDER-Do | Do A

WKTU-FM—New York City
(Michae! ENis—MD)
s PAUL McCARTNEY AND STEVIE WOMDER—Ebony
And Ivory 9-2
%% THE HUMAN LENGUE—Don't You Want Me 19-9
% PATRICE RUSHEN—Forget Me Nots 4-4
% VANGELIS—Chariots Of Fire 13-13
* BLOODSTONE—We Go A Long Way Back 20-20
oo CHANGE—The Very Best In You
oo RICK JAMES-Dance Wit' Me
© EMERGENCY—Feels Good A

© SISTER SLEDGE—My Guy B

» ASHFORD AMD SIMPSON—Street Corner B
© THOMPSON TWINS—(n The Name Of Love B
© IMAGINATION-Just An lllusion X

WFLY-FM—Albany
(lack Lawrence—MD)
% % CHARLENE—('ve Never Been To Me 3-1
% % TOMMY TUTONE-867-5309/Jenny 6-4
% TOTO-Rosanna 19-12
* DONMIE IRIS—My Girl 21-16
* THE HUMAN LEAGUE—Don't You Want Me 12-10
oo JOHN COUGAR—Hurts So Good
oo RONNIE MILSAP—Any Day Now
© DEMIECE WILLIAMS—It's Gonna Take A Miracle B
® HEART—This Man Is Mine A
® ROD STEWART—How Long A
o ROBERTA FLACK—Making Love A

WTRY-AM-Albany
(Bill Cahill—MD)

L34 rl“lzmllﬂ AND STEVIE WONDER-Ebony &
vory 3-1

%% TOMMY YUTOME—867-5309/jenny 11-6

% UITTLE MVER BAND—Man On Your Mind 1713

% RAY PARKER JR.—The Other Woman 23-16

* THE HUMAN LEAGUE—Don't You Want Me 24-17

oo 38 SPECIAL—Caught Up In You

@ HEART—This Man s Mine

© ROBERTA FLACK—Making Love A

© QUEEN—Body Language B

© JOHN COUGAR—Hurts So Good B

© RONIIE MILSAP—Any Day Now B

© JOHN DENVER—Shanghai Breezes X

WGUY-AM—Bangor
(Jim Randall—MD)
Y ROBERTA FLACK—Making Love 11-4
% % WAY PARKER JR. —The Other Woman 20-9
* LOVERBOY ~When It's Over 15-10
% QUEEN—-Body Language 27-20
® THE J. GERS —Angel In Blue A
© HAIRCUT ONE HUNDRED— Love Plus One A
® ONE WAY—Cutie Pie A/
® JOURNLY —Still They Ride A
® JOHN COUGAR—Hurts So Good A
® EYE TO EYE-Nice GirlsA
© GREG KiHN—Happy Man A
© BOW WOW WOW-1 Want Candy X
© THIRD WORLD-Try Jah Love X
© VAN HALER-Dancing In The Streets X
© SMOKEY ROBINSON-01d Fashioned Love X
® SISTER SLEDGE—AIl The Man | Need X
© HEART—This Man Is Mine X
© THE WAITRESSES—| Know What Boys Like X
© 38 SPECIAL-Caught Up In You X
® ASA-Heat Of The Moment X
© KIM WILDE—Kids |n America X
© PATRICE RUSHEN-Forget Me Nots B
© THE MOTELS—Only The Lonely B

WTIC-FM—Hartford
(Rick Denabue—MD)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 2-1
%k TOMMY TUTONE-867-5309/Jenny 5-3
% RAY PARKER JR.-The Other Woman 7-4
+ THE HUMAN LEAGUE-Don't You Want Me 15-8
¥ ASMA—Heat Of The Moment 20-14
oo SOFT CELL-Tainted Love
oo PATRICE RUSHEN-Forget Me Nots
© FRANKE ARD THE KNOCXOUTS - Without You {Not
Another Lonely Night) A
© SIMON AND GARFUNKEL—Wake Up Little Susie X

WBLI-FM—Long Island
{Bill Terry—MD)
%% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 1-1
% % RICK SPRINGFIELD—Don't Talk To Strangers 3-2
% CHARLENE-'ve Never Been To Me 5-4
* MB f L HALL AND JOHN OATES—Did It tn A Minute
* ELTON JOHN-Empty Garden 17-12
oo JINCE NEWTON-Love's Been A Little Hard On Me
®o TOTO-Rosanna
© WILLIE NELSON—Aiways On My Mind A
© RONNIE MILSAP—Any Day Now A
© THE HUMAN LEAGUE—Don't You Want Me B
® ASIA-Heat Of The Moment B
© SHEENA EASTON--When He Shines X
© ROBERTA FLACK~Making Love X
© DONME WIS—My Girl X
© CAROLE KING—One To One X

WKCI-FM—New Haven
(Danny Lyons—MD)
1 21 ;I:Iltg NEWTON--Love's Been A Little Hard On Me
Yo RONRIE MILSAP —Any Day Now 27-21
% WILLIE NELSON—Always On My Mind 17-12
* rgﬂl'li HIGEINS—Just Another Day In Paradise 24-
+ CHERI-Murphy's Law 30-25
oo TOTO—Rosanna
oo KARLA BONOFF —Personally
© ATLANTIC STARR-Circles B
© SHALAMAR—A Night To Remember B

WNBC-AM—New York City
(Lyndon Aboll—MD}

%% PAUL McCARTNEY AND STEVIE WONDER— Ebony
And Ivory 4-1

% % QUINCY JONES FEATURING JAMES INGRAM — One
Hundred Ways 7-6

* GREG GUIDRY—Goin’ Down 10-9

% CAROLE KING—One To One 13-10

% CHARLENE-~I've Never Been To Me 18-16

WPJB-FM—Providence
(Todd Chase—MD)
% % TOTO-Rosaana 13-7
%% THE HUMAN LEAGUE —Don't You Want Me 23-13
t QUEEN-Body Language 26-19
THE WAITRESSES | Know What Boys Like 31-20

t ROD STEWART—How Long 29-22
®o JOURNEY - Still They Ride

oo WILLIE —Always On My Mind
® LOVERBOY—When It's Over A
© THE J. GEILS BAND-Angel n Blue A
© ALDO NOVA—Fantasy A
® _38 SPECIAL—Caught Up In You X
© BOW WOW WOW | Want Candy X
© RAINBOW--Stone Cold X
° gll l;ﬂ ARD THE SLACKHEARTS —Crimson And

lover

WPRO-FM—Providence
(Gary Berhowitz—MD)

* % ASIA—Heat Of The Moment 20-13

% LITTLE RIVER BAND—FMan On Your Mind 21-14

% ROBERTA FLACK—Mahing Love 10-5

% GREG GUIDRY—Goin' Down 11-6

* Illml HALL AND JOHN OATES—Did It In A Minute
-1

© SHEENA EASTON—When He Shines A

WHFM- FM—Rochester

(Aimee Pock—MD)
Yok PAUL IMNEY AND STEVIE WONDER—Ebony
And vory 4-1
% % LITTLE RIVER BARD—Man On Your Mind 17-12

(Continued on page 30)
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les Radio Ac

Based on station playlists through Tuesday (5/11/82)

Playlist Prime Movers
Playlist Top AddOns @

MAY 22, 1982, BILLBOARD

® Continued from page 28

# ASIA—Heat Of The Moment 24-15

 TOTO-Rosanna 26-16

* THE HUMAN LEAGUE-Don't You Want Me 28-20

e HEART—This Man Is Mine

oo JOURNEY-Still They Ride

© SOFY CELL—Tainted Love A

© HUEY LEW!S AND THE NEWS— Hope You Love Me
Like You Say A

© BERTIE HIGGINS— Just Another Day In Paradise A

© THE MOTELS—Only The Lonely A

© STEVIE NICKS—After The Gitter Fades B

® KANSAS—Play The Game Tonight B

© RAINBOW—Stone Cold B

® JUICE NEWTON—Love's Been A Little Hard On Me B

© RONNIE MILSAP—Any Day Now B

© SHALAMAR-A Night To Remember X

® THE FOUR TOPS—Back To School Again X

WFTQ-AM—Worchester
(Gary Noland—MD)

@@ 1.6, SHEPPARD—Finally

oe SHEENA EASTON—When He Shines

WACZ-AM—Bangor
(Michae! 0'Hara—MD)
s % PAUL McCARTNEY AND STEVIE WONDER— Ebony
And vory 7-2
# % ASIA—Heat Of The Moment 15-8
# THE HUMAN LEAGUE—Don't You Want Me 14.7
 TOTD—Rosanna 21-15
* QUEEN—Body Language 23-16
oe JOURNEY—Still They Ride
oo KiM WILDE- Kids In America
© KARLA BONOFF—Personally B
© THE MOTELS—Only The Lonely B
© FRANKE AND THE KNOCIOUTS—thout You {Not
Another Night) A
© VAN HALEN-Dancing In The Street A
© THE ). GEILS BAND—Ange! In Blue A
© RONNIE MILSAP—Any Day Now A
© THE MONROES—What Do All The People Know A

WIGY-FM—Bath
(Wilkie Mitchel)—MD)

s % PAUL McCARTNEY AND STEVIE WONDER— Ebony
And Ivory 4-1

# % CHARLEME— |'ve Never Been To Me 3-3

* ASIA-Heat 0f The Moment 15-7

 TOTO—Rosanna 27-19

% JOHN COUGAR- Hurts So Good 28-20

oo HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say

o QUARTERFLASH-Right Kind Of Love

® 38 SPECIAL—Caught Up In You B

© KANSAS—Play The Game Tonight B

© STEVIE NICKS—After The Glitter Fades B

® GREG KIHN—Happy Man A

® HEART—This Man Is Mine A

© RAINBOW-Stone Cold X

® ROD STEWART—How Long X

@ THE JOHN HALL BAND—You Sure Fooled Me X

© SAMMY HAGAR—Piece Of My Heart X

© THE MOTELS—Only The Lonely X

® LE ROUX—The Last Safe Place On Earth X

© FOREIGNER—Break It Up X

© SHEENA EASTON—When He Shines X

© SCORPYONS—No One Like You X

® JUICE NENTON—Love's Been A Little Hard On Me X

© QUEEN-Body Language X

® PRISM—Turn On Your Radar X

o ALDO NOVA-Fantasy X

© BETTYE LAVETTA-Right In The Middle X

@ LEO SAYER-Have You Ever Been In Love X

WTSN-AM—Dover
{Jim Sebastian—MD)
¥ % RAY PARKER, JR—The Other Woman 8-4
s % SHEENA EASTON—When He Shines 17-7
w ELTON JOHN—Empty Garden 18-9
* SIMON AND GARFUNKEL—Wake Up Little Susie 15-

10

* FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) 16-11

oo HEART—This Man Is Mine

oo THE HUMAN LEAGUE—Don't You Want Me

@ ASIA—Heat Of The Moment B

@ JOAN JETT AND THE BLACKHEARTS— Crimson And
Clover B

2,38 SPECIAL—Caught Up In You B

@ STEVIE NICKS—After The Glitter Fades B

© ROMNIE MILSAP—Any Day Now B

© RAINBOW-—Stone Cold B

® KANSAS—Play The Game Tonight B

® CHARLENE—i've Never Been To Me B

© SOFT CELL—Tainted Love A

© THE L. GEILS BAND—Angel In Blye A

© JOURREY—Still They Ride A

® KARLA BONOFF— Personally A

© HUEY LEWTS AND THE NEWS—Hape You Love Me
Like You Say A

© JON AND YANGELIS—)'li Find My Way Home A

WFEA-AM (13FEA)—Manchester
ith Lemire—MD)

w % PAUL McCARTNEY AND STEVIE WONDER— Ebony
And Ivory 3-1
# % THE HUMAM LEAGUE—Don't You Want Me 13-9
 WILLIE NELSON—Always On My Mind 17-13
* ELTONJOHN—Empty Garden 20-14
* SIMON AND GARFUNKEL—Wake Up Little Susie 19-
16
oo TOT0--Rosanna
oo JOURNEY-Still In Saigon
o STEVIE MICKS—After The Glitter Fades A
@ ASW—Heat Of The Moment A
© THE L GEILS BAND—Angel in Blue A
® HEART—This Man ks Mine A
© SHEENA EASTON—When He Shines B
© DIANA ROSS-Work That Body B
© 33 SPECIAL—Caught Up In You X
© FOREIGMER—Break it Up X
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X
© DIONNE WARWICK AND JOHNNY MATHIS—Friends In
X

Love
© THE MOTELS—Only The Lonely X
© LESLIE PEARL—If The Love Fits Wear It A

WHEB-AM—Portsmouth

Rick Doan—MD)
1 24 IAV PARKER JR.—The Other Woman 17-9
# % SHEENA EASTON—When He Shines 16-10
 LITTLE RIVER BAND—Man On Your Mind 18-15
 DONME IRIS— My Girl 29-22

. % BERTIE HIGGINS—Just Another Day In Paradise 30-

25
© JOHN COUGAR—Hurts So Good A
@ ALESSI-Put Away Your Love A
& NARLA BONOFF —Personally A
© T0T0-Rosanna B
© JUICE NEWTON—Love’s Been A Little Hard On Me B
© ROBERTA FLACK—Making Love X
© JOHN DENVER—Shanghai Breezes X

WBBF- AM-Rochester

(Bill Anthomy—MD)
% PAUL mmn AND STEVIE WONDER— Ebony
And lvory 1-
K CHMLENE—I 've Never Been To Me 4-2
% ELTON JOHN—Empty Garden 12.7
© ROBERTA FLACK—Making Love A

WPST-FM—Trenton
(Tom Taylor—MD)
# % ELTON JOHN—Empty Garden 13-9
# % JOHN COUGAR— Hurts So Good 26-22
* TOTO-Rosanna 19-16
# .38 SPECIAL—Caught Up In You 29-25
 JOURNEY-Still They Ride 31-27
® KANSAS—Play The Game Tonight B
© JUKCE NEWTON—Love's Been A Little Hard On Me B
® STEVIE NICKS—After The Glitter Fades B
@ SCORPIONS—No One Like You B
© VAN HALEN—Dancing In The Street B
© FOREIGNER—SBreak It UpA
@ HEART—This Man Is Mine A
® GREG KIHN—Happy Man A
© KIMWILDE-Kids In Amenica A

WRCK FM-—Utica Rome
Fim Reitz—Mi

D}
1 22 ISlA—Heat 0f The Moment 8-3
% JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 14-10
% PAUL McCARTNEY AND STEVIE WONDER— Ebony
And Ivory 4-2
# TOTO—Rosanna 18-12
* QUEEN—Body Language 22-15
e HEART—This Man Is Mine
®e VAN HALEN—Dancing In The Streets
@ STEVIE NICKS—After The Glitter Fades A
® GREG KIHN—Happy Man A
® THE MONROES—What Do All The People Know A
© FOREIGNER—Break It Up B
® .38 SPECIAL—Caught Up In You B
® KANSAS—Play The Game Tonight B

Mid-Atlantic Region
% PRIME MOVERS s

DAZZ BAND - Let It Whip (Motown)

DONNIE IRIS—-My Girl (MCA)

PAUL McCARTNEY AND STEVIE WONDER -
Ebony And tvory (Columbia)

mmmm® TOP ADD ONS smems

JUICE NEWTON—Love's Been A Little Hard On
Me (Capitol)

JOHN COUGAR- Hurts So Good (Riva/Mercury)

HUEY LEWIS AND THE NEWS—Hope You Love
Me Like You Say You Do (Chrysalis)

msmmem BREAKOUT S seenmes

ALABAMA--Take Me Down (RCA)

NEIL DIAMOND - Be Mine Tonight (Columbia)

THE READINGS - Sitting On The Dock of The Bay
(Bid/Columbia)

WCAU-FM—Philadelphia
(Elaine DeiCiatto—MD)

# % RAY PARKER JR.—The Other Woman 30-16

s % DAZZ BAND—Let It Whip 27-17

s DARYL HALL AND JOHN OATES—Did It In A Minute

41-30
* DZE.MECi WILLIAMS—it's Gonna Take A Miracle 50-

3

# QUEEN—Body Language 51-33

oo JUICE NEWTON—Love’s Been A Littie Hard On Me

oo JOHN COYGAR—Hurts So Good

® THIRD WORLD-Try Jah Love A

© ALDO NOVA—Fantasy A

® CHIC—Soup For One A

o THE GAP BAND—Early In The Morning A

© RICK JAMES—Dance Wit' Me A

® LOVERBOY--When 1t's Over A

@ ROMMIE MILSAP—Any Day Now A

® SIMON AND GARFUNKEL—Wake Up Little Susie X

© THE WMTRESSES—| Know What Boys Like X

© STEIE WOMDER-That Girl X

o NN DEMVER—Shanghai Breezes X

© SHEENA EASTON—When He Shines X

© OAVID LASLEY—If | Had My Wish Tonight X

© DIONNE WARWICK AND JOHNNY MATHIS—Friends In
Love X

© LITTLE RIVER BAND—Man On Your Mind X

WCAO-AM—Baitimore
(Scott Richards—MD)
& % DONMIE [RIS—My Girl 14.7
% % DENIECE WILLIAMS—It's Gonina Take A Miracle
2315
 DAN FOGELBERG—Run For The Roses 12-5
* KARLA BONOFF —Personally 20-14
* RONNIE MILSAP—Any Day Now 26-18
o¢ ALABAMA—Take Me Down
oo TOTO-Rosanna
© JUICE NEWTON—Love's Been A Little Hard On Me B
© BERTIE HIGGINS—Just Another Day In Paradise B
© JON AND YANGELIS—'ll Find My Way Home B

WIFI-FM—Philadelphia
(Don Cannon/Verna McKay—MD)
% % TOTO—Rosanna 18-13
% % PATRICE RUSHEN—Forget Me Nots 28-23
# THE HUMAN LEAGUE~Don't You Want Me 10-6
 RAY PARKER JR.—The Other Woman 11-7
# ASIA—Heat Of The Moment 19-15
ee 38 SPECIAL—Caught Up In You
oo HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say
© QUEEN—Body Language B
© SPARKS—| Predict B
© LOVERBOY—When it's Over B
© THE MOTELS—Only The Lonely B
© VAN HALEN-Dancing In The Street A
® HEART—This Man s Mine A
© RAINBOW—Stone Cold A
@ LESLIE PEARL—If The Love Fits A
© WILLIE NELSON—Aiways On My Mind X
@ JOHN COUGAR—Hurts So Good X
© JOHN SCHNEIDER—Dreamin' X
© FOREIGNER—Break It Up X
® JUICE NEWTON—Love's Been A Little Hard On Me X
® RONNIE MILSAP—Any Day Now X
© KANSAS—Play The Game Tonight X

WRQX-FM—Washington, D.C.
(Frank Holler —MD)

% % TOM CHAPIN—Jeannie 9-6

% % ASIA—Heat Of The Moment 21-17

% FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) 13-10

% DOMNME IRTS—My Girl 16-13

* GENESIS—Man On The Corner 15-12

oo JUICE NEWTON-Love's Been A Little Hard On Me

oo SIMON AND GARFUNKEL—-Wake Up Little Susie

© DAN FOGELBERE—Run For The Roses B

© THE POLICE—Secret Journey X

© JOAN JETT AND THE BLACKNEARTS—Crimson And
Clover X

® RICK SPRINGFIELD—Caliing All Girls X

® PRISM—Don't Let Him Know X

WAEB-AM—Allentown
(Jetterson Ward—MD)

# % THE HUMAN LEAGUE—Don't You Want Me 11-6

# # LITTLE RIVER BAND—Man On Your Mind 19-12

 ELTON JOUN—Empty Garden 25-13

# TOTD—Rosanna 20-14

 SOFT CELL-Tainted Love 29-23

© ROMMIE MILSAP—Any Day Now B

. IEUSSAB MANCHESTER-You Should Hear How She
Talks

© WILLIE NELSON—Always On My Mind B

o NEIL DIAMOND—Be Mine Tonight X

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

® JOURNEY—0Open Arms X

© HUEY LEWIS AND THE NEWS—Do You Believe In

Love X
@ QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways X
® SISTER SLEDGE—My Guy X
© THE ). GEILS BAND—Freeze-Frame X
@ EDDIE RABBITT—I Don't Know Where To Start X
© BARRY MANILOW—Let's Hang On X

WBSB-FM—Baltimore

(Rich james—MD)

s % DARRYL HALL AND JOHN OATES—Did It In A
Minute 3-1

* % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 8-2

# RAY PARKER JR.—The Other Woman 5-3

 THE HUMAN LEAGUE—Don't You Want Me 10-7

% WILLIE NELSON—Aiways On My Mind 19-10

oe ALABAMA—Take Me Down

oo DONNIE IRIS My Girl

® T070—Rosanna B

© RONNIE MILSAP—Any Day Now B

© JUICE NEWTON—Love's Been A Little Hard On Me B

© THE MOTELS—Only The Lonely X

® KANSAS—Play The Game Tonight X

© JOHN DENVER-Shanghai Breezes X

© ALDO NOVA-Fantasy X

@ .38 SPECIAL—Caught Up In You X

WFBR-AM—Baltimore
{Andy Szulinshi—MD)
s % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 2-1
# & WILLIE NELSON-Always On My Mind 3-2
* DENIECE WILLIAMS—It's Gonna Take A Miracle 11-4
+ DAN FOGELBERG—Run For The Roses 13-11
# PATRICE RUSHEN—Forget Me Nots 28-19
oo ALABAMA—Take Me Down
oo THE REDDINGS—Sitting On The Oock Of The Bay
® KARLA BONOFF —Personally X
© MELISSA MANCHESTER~You Should Hear How She
Talks X

WCCK-FM—Erie
(Bitt Shannon—MD}

s % SOFT CELL—Tainted Love 3-1

w # JOURNEY—Escape 4-2

* FOREIGNER—Break It Up 5-3

# PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Wory 16-9

# JON AND VANGELIS—I'll Find My Way Home 27-20

oo DAZZ BAND—Let It Whip

ee PAUL DAYIS— Lover Let Me Be Lonely

© NEIL DIAMOND-Be Mine Tonight A

® CHEAPTRICK—If You Want My Love A

© DAVE EDMUNDS-From Small Things (Big Things
One Day Come) A

© VAN HALEN—Dancing In The Street B

® JUNIOR—Mama Used To Say B

@ JOHN COUGAR—Hurts So Good B

© HEART—This Man Is Mine B

® KIM WILDE—Kids In America X

@ JUICE NEWTON—Love's Been A Little Hard On Me X

WKBO-AM— Harnsburg
(Bl Trousdale—MD)
* RONNIE MII.SAP—Any Day Now A
. IELISASA MANCHESTER--You Should Hear How She
Talks
@ LEO SAYER—Have You Ever Been In Love A
© DOMNIE IR1S— My Girt A

WGH-AM—Norfolk
(Bob Canada—MD)
i ?7!90! AND GARFUNKEL—Wake Up Little Susie

L4, lllgICE NEWTON-—Love's Been A Littie Hard On Me
-10

* GORDON LIGHTFOOT—Baby Step Back 13-11

oo NEIL DIAMOND—Be Mine Tonight

oo ALABAMA- Take Me Down

® KARLA BONOFF—Personally B

© ROMMIE MILSAP—Any Day Now B

® THE L GEILS BAND—Ange! In Blue A

© THE MONROES—What Do All The People Know A

© EYETO EYE-Nice Girls A

® LESLEY PEARL—If The Love Fits A

© THE MOTELS—Only The Lonely X

@ JOHN COUGAR— Hurts So Good X

® KANSAS—Play The Game Tonight X

© HEART—This Man Is Mine X

® LE ROUX—The Last Safe Place On Earth X

© DWIGHT TWILLEY—I'm Back Again X

© KiM WILDE-Kids In America X

© ATLANTIC STARR-Circles X

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X
© PHOEBE CATES—Theme From Paradise X

WRV&FM— Richmond

Thomas—MD)
# % TOMMY TUTONE—867-5309/ Jenny 5-3
# % JOAN JETT AND THE BLACKHEARTS— Crimson And
Clover 13-10

% PAUL DAVIS—65 Love Affair 1-1

* ALDO NOVA—Fantasy 119

* GLASS MOON—0On A Carouset 18-16

oo LITTLE RIVER BAND—Man On Your Mind

@ JUICE NEWTON-Love's Been A Little Hard On Me

© KANSAS—Play The Game Tonight B

© RAINBOW-—Stone Cold B

® EYETO EYE—Nice Girls X

© THE HUMAN LEAGUE—Don't You Want Me A

© LE ROUX-Addicted X

© GAMMA—Right The First Time X

© PRISM—Turn On Your Radar X

© SAMMY HAGAR— Piece Of My Heart X

© ELTON JOHN—Empty Garden X

WFBG-AM—Altoona
(Tony Booth—MD)
# % THE HUMAN LEAGUE—Don't You Want Me 11-8
+ % DONNIE IRIS— My Girl 14-10
% QUEEN—Body Language 19-14
* ASIA—Heat Of The Moment 25-16
* VANGELIS—Caught Up In You 28-20
© NEIL DIAMOND-Be Mine Tonight A
© SHALAMAR-A Night To Remember A
& VAN HALEN—Dancing in The Street A
© ALABAMA—Take Me Down A
© GREG KIHN—Happy Man A
© THE MOTELS— Only The Lonely A
© DIONNE WARWICK AND JOHNNY MATHIS—Friends In
Love A

© SHANKIN' STEVENS— You Drive Me Crazy X
© DENIECE WILLIAMS—1t's Gonna Take A Miracle X
© KANSAS—Play The Game Tonight X
© ROD STEWART—How Long X

® STEVIE WOODS~Fly Away X

© RICHARD DiMPLES FIELDS—If It Ain't One Thing it's
Another X

© BERTIE HIGGINS—Just Another Day In Paradise X

o ROBERTA FLACK—Making Love X

® RAINBOW-Stone Cold X

© CHERI—Murphey’s Law X

® LESLIE PEARL-If The Love Fits Wear It X

© FDREIGNER-Break It Up B

© RONNIE MILSAP— Any Day Now B

WYRE AM Annag)ohs

' 4 ELTOI JOHN- Empty Gavden 104

% EDDIE RABBITT—| Don't Know Where To Start 14-5

# LITTLE RIVER BAND—Man On Your Mind 17-8

 FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) 16-9

* T.6. SHEPPARD—Finally 24-14

oo PATRICE RUSHEN—Forget Me Nots

@ SHEENA EASTON—When He Shines

® JUICE NEWTON—Love's Been A Little Hard On Me B

© MANHATTAN TRANSFER—Route 66 B

® THE POLICE—Secret Journey B

© STEVIE WOODS—Fly Away B

© MELISSA MANCHESTER- You Should Hear How She
Tatks A

® DAVID LASLEY—if | Had My Wish Tomght X

WQRK-FM—Norfolk
{Bruce Garraway—MD)
# % PAUL McCARTNEY AND STEVIE WONDER— Ebony
And Ivory 4-1
% PAUL DAVIS-65 Love Affair 8-5
# RICK SPRINGFIELD—Don't Talk To Strangers 13-7
# DAN FOGELBERG~Run For The Roses 15-10
* T.6. SHEPPARD—Finally 14.12-
© MELISSA MANCHESTER-You Should Hear How She

Talks A
© RONNIE MILSAP—Any Day Now A

WQXA-FM-York
(Dan Steele—MD)

#  LITTLE RIVER BAND—Man On Your Mind

o SMON AND GARFUNKEL Wake Up Lt Suse
1-16

* DEM-ECE WILLIAMS - 1t's Gonna Take A Miracle 23
18

* DONNIE IRIS—My Girl 24.19

* TOT0--Rosanna 27-21

© .38 SPECIAL—Caught Up In You A
® ROD STEWART—How Long A

© FOREIGNER—Break It Up A

@ HEART—This Man Is Mine A

© NEIL DIAMOND—Be Mine Tonight A

Southeast Region

mmem % PRIME MOVERS o

THE HUMAN LEAGUE-Don't You Want Me
(A&M)

TOTO-—Rosanna (Celumbia)

PAUL McCARTNEY AND STEVIE WONDER-
Ebony And Ivory (Columbia)

mm® TOP ADD ONS uumem
KARLA BONOFF—Personally (Epic)
JUICE NEWTON - Love's Been A Little Hard On
" Me (Capitot)
HUEY LEWIS AND THE NEWS—Hope You Love
Me Like You Say You Do (Chrysalis)

s BREAKOUT S m—

ALABAMA—Take Me Down (RCA)

THE J. GEILS BAND~Angel In Blue (EMI-
America)

VAN HALEN—Dancing In The Street (Warner
Bros.)

WZGC-FM—Atlanta
{John Young—MD)
# % PAUL McCARTNEY AND STEVIE WONDER - Ebony
And Ivory 7-3
% JOAN JETT AND THE BLACKHEARTS - Crimson And
Clover 12-6
# ASIA—Heat Of The Moment 17-12
 TOT0-Rosanna 24-18
* JOHN COUGAR—Hurts So Good 29-19
oo | OVERBOY—When It's Over
oo SHEENA EASTON—When He Shines
o .38 SPECIAL—Caught Up In You B
© JUHCE NEWTON—Love's Been A Little Hard On Me B
© JOHN DENVER—Shanghai Breezes B
® KANSAS— Play The Game Tonight A
© THE MOTELS- Only The Lonely A
® SOFT CELL— Tainted Love X
© DIONNE WARWICK AND JOHNNY MATHIS— Friends
in Love X
© JOHN SCHNEIDER— Dreamin’ X

WQXI-FM—Atlanta
(Jeff McCartney)—MD)
# % ASWA—Heat Of The Moment 10-5
% % TOTO—Rosanna 17-11
* JOHN COUGAR—Hurts So Good 18-12
% LITTLE RIVER BAND—Man On Your Mind 23-18
* EYE TO EYE—Nice Girls 29-23
oo ALABAMA—Take Me Down
® .38 SPECIAL—Caught Up In You 8
© RONMIE MILSAP—Any Day Now B
@ NAMSAS—Play The Game Tonight A
© THE MOTELS—Only The Lonely A
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say A

WBBQ-FM—Augusta

{Brucs Stevens—MD)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And tvory 3-1
% % THE HUMAN LEAGUE—Don't You Want Me 10-4
% LOVERBOY—When It's Over 11-7
* ROBERTA FLACK—Making Love 12-8
% ASIA—Heat Of The Moment 19-11
® RONMNIE MILSAP—Any Day Now B
= 38 SPECIAL—Caught Up In You B
© EYE T0 EYE—Nice Girls B
® HEART—This Man Is Mine A
® ALABAMA—Take Me Down A
® HUEY LEWIS AND THE MEWS—Hope You Love Me
Like You Say A
® DAZZ BAND—Let It Whip A
© JOHN SCHNEIDER—Dreamin’ DA
© THE MOTELS—~Only The Lonely A
© THE MOMROES—What Do AII The People Know NA
© ROD STEWART—How Long X
© KANSAS-Play The Game Tomzhl X
© MELISSA MANCHESTER-You Should Hear How She
Talks X

® PATRICE RUSHEN—Forget Me Nots X

© SOFT CELL—Tainted Love X

© BERTIE HIGGINS—Just Another Day In Paradise X
© KARLA BONOFF—Personally X

©® VAN HALEN—Dancing In The Street X

www.americanradiohistorv.com

© JUICE NEWTON—Love’s Been A Little Hard On Me X
© STEVIE NiCKS—After The Glitter Fades X

WKXX-FM—Birmingham
{(Chris Trane—MD)
% DARYL HALL AND JOHN OATES—Did It In A Minute

104
# % THE HUMAN LEAGUE—Don't You Want Me 13-6
 PAUL McCARTNEY AND STEVIE WONDER~Ebony
And Ivory 2-1
 DAN FOGELBERG—Run For The Roses 15-12
% RAY PARKER JR—The Other Woman 16-13
oo JUICE NEWTON—Love's Been A Little Hard On Me
oo KARLA BONOFF—Personally
© JOHNNY BRISTOL—Take Me Down A
© RONNIE MILSAP—Any Day Now X
o ELTON JOHN—Empty Garden B
© FRANKE AND THE KNOCKOUTS —Without You (Not
Another Lonely Night) B

WAYS-AM—Charlotte
{Lou Simon—MD)

# % THE 6O 60°S—We Got The Beat 1-1

s % RAY PARKER JR.—The Other Woman 8-4

# THE HUMAN LEAGUE—Don't You Want Me 7-5

 PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 12-7

* TOTO-Rosanna 14-9

oo ALABAMA-Take Me Down

oe KARLA BONOFF —Personally

© DONNIE IRIS—My Girl A

© JOURMEY—Still They Ride A

© DAZZ BAND—Let It Whip A

© STEVIE NICKS—After The Glitter Fades A

© ROBERTA FLACK—Making Love X

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

@ ATLANTIC STARR—Circles X

© JEFFREY OSBORNE—| Don't Really Need No Light A

© THE MOTELS—Only The Lonely B

@ JUICE NEWTON—Love's Been A Little Hard On Me B

© RONNIE MILSAP—Any Day Now B

© .38 SPECIAL—Caught Up In You B

@ JOHN COUGAR—Hurts So Good B

WBCY-FM—Charlotte
(Bob Kaghan—MD)

# % PAUL McCARTNEY AND STEVIE WONDER-Ebony
And Ivory 1-1

# % TOTO—Rosanna 2-2

 ASIA—Heat Of The Moment 10-5

% THE MOTELS—Only The Lonely 21-12

oo HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say

oo JOURNEY -Still They Ride

© NANSAS-Play The Game Tomight A

® LOVERBOY-When It's Over A

© SIMON AND GARFUNKEL—Wake Up Little Susie X

@ STEVIE WONDER—Do | Do X

® STEVIE MICKS—After The Glitter Fades X

© JOR AND VANGELIS—I'lf Find My Way Home X

® .38 SPECIAL—Caught Up In You X

© JIMMY HALL—Fool For Your Love X

© EYETO EYE-NMice Girls B

@ JUICE NEWTON—Love's Been A Littie Hard On Me B

WHBQ-AM—Memphis
{Charles Duvall—MD)

# % RAY PARKER, JR.—The Other Woman 6-3

% ROBERTA FLACK—Making Love 7-5

# SHEENA EASTON—When He Shines 12-8

 DIONNE WARWICK AND JOHNNY MATHIS—Fnends
In Love 17-14

# JUICE NEWTON—Love's Been A Little Hard On Me
20-16

@ ALABAMA-Take Me Down

@ MELISSA MANCHESTER—You Should Hear How She

Talks

@ BERTIE HIGGINS—Just Another Day In Paradise B

© STEVIE WOODS—Fly Away B

o NEIL DIAMOND—Be Mine Tonight A

© KARLA BONOFF—Personally X

FM-100 (WMC-FM)—Memphis
(Tom Prestigiacomo—MD)

* % TOTO—Rosanna 16-10

% % DONNIE IRIS—My Girl 17-12

© LOVERBOY—When It's Over

© ALABAMA-Take Me Down

WHYI-FM—Miami
(Colleen Cassidy—MD)
# % SOFT CELL—Tainted Love 2-1
# % RICK SPRINGFIELD—Don't Talk To Strangers 4-3
# RAY PARNER, JR.—The Other Woman 8-5
# PAUL McCARTNEY AND STEVIE WONDER—Ebony
And tvory 13-6
* TOMMY TUTONE—867.5309/Jenny 11-7
# TOT0-Rosanna
oo JUICE NEWTON—Love’s Been A Little Hard On Me
© ROBERTA FLACK—Making Love B
© QUEEN—Body Language B
© ALDO NOVA—Fantasy B
© HARCUT OME HUNDRED—Love Plus One A
© DAZZ BAND—Let It Whip A
© THE WAFTRESSES—1 Know What Boys Like X
© PAUL McCARTNEY AND STEVIE WONDER—What's
That You're Doing X/L
© STEVIE WONDER—Do | Do X
© ALESSI-Put Away Your Love X

WANS-FM—Anderson
(Sam Church—MD)

# % GREG GUIDRY—Goin’ Down 4-3

# % MEKE POST—Theme From Magnum P.I. 5-4

% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 10-7

% CHARLENE-I've Never Been To Me 14-8

* TOMMY TUTONE-867-5309/Jenny 13-10

oo YAN HALEN—Dancing In The Street

oo STEVIE MICKS—After The Glitter Fades

© LOVERBOY—When It's Over B

© JOHN COUGAR—Hurts So Good B

© RAINBOW--Stone Cold B

© THE MOTELS—Only The Lonely B

© GREG KIKN—Happy Man A

© EYE 70 EYE—Time Flys A

© HUEY LEWAS AND THE NEWS—Hope You Love Me
Like You Say X

© HEART—This Man Is Mine X

WISE- AM-AshevuIIe

(lohn Stevens—MD)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 16-2
%% THE CHARLIE DANIELS BAND—Stil§ In Saigon 18-7
* DONNIE IIS—My Girl 19-14
% ASIA—Heat Of The Moment 22-16
* TOTO-Rosanna 23-19
oo KARLA BOMOFF —Personally
oo SOFT CELL-Tainted Love
© SPARNS—| Predict A
© BOW WOW WOW—| Want Candy A
® EYE TO EYE—Nice Girls A
© HUEY LEWAS AND THE NEWS—Hope You Love Me
Like You Say A
® LE ROUX—The Last Safe Place On €arth A
® HEART—This Man Is Mine 8
@ KANSAS-Piay The Game Tonight b
© LOVERBOY—When It's Over B
© JOHN COUGAR—Hurts So Good B
© HAIRCUT ONE HUNDRED—Love Plus One B
© STEVIE MICHS—After The Glitter Fades B
® JUICE NEWTON—Love's Been A Littie Hard On Me B
® ROBERTA FLACK--Making Love X

© ALDO NOVA—Fantasy X

© BERTIE HIGGINS— Just Another Day in Paradise X

© ROD STEWART—How Long X

@ FOUR TOPS— Back To School Again X

® FOREIGNER— Break It Up X

© RICHARD DIMPLES FIELDS— If It Ain't One Thing It's
Another X

WQXi-AM—Atlanta
(). Jackson—MD)
% THE HUMAN LEAGUE—Don’t You Want Me 9-5
® TOT0—Rosanna B
© THE REDDINGS—Sitting On The Dock Of The Bay A
© LITTLE RIVER BAND—Man On Your Mind A
© JUICE NEWTON—Love's Been A Little Hard On Me A

WSGN-AM—Birmingham
(Sandra Chandler—MD)
# % ROBERTA FLACK—Making Love 10-5
s % DAN FOGELBERG—Run For The Roses 18-12
 GREG GUIDRY—Goin’ Down 21-16
# LITTLE RIVER BAND—Man On Your Mind 23-19
 TOT0-Rosanna 29-22
o ALABAMA-Take Me Down
oo LOVERBOY-When it's Over
© JOHN SCHNEIDER—Dreamin’ A
© THE MOTELS-Only The Lonely B

WCKX-FM—Tampa
(Wally Sale—MD)

*h ;UNZZE NEWTON-Love's Been A Little Hard On Me
9.20

# % SMOKEY ROBINSON—Old Fashioned Love 30-21

 SHEENA EASTON—When He Shines 27-13

 THE CARPENTERS - Beechwood 4-5789 23-15

* KARLA BONOFF —Personally 26-17

e DIONNE WARWICK AND JOHNNY MATHIS~Friends
In Love

oo JOHN DENVER—Shanghai Breezes

© RONMIE MILSAP—Any Day Now B

© MANHATTAN TRANSFER—Route 66 B

® CAROLE KING—One To One A

© STEVIE WOOOS—Fly Away B

WFLB-AM—Fayetteville
{Larry Canon—MD)

# # THE HUMAN LEAGUE—Don't You Want Me 23-15

# % TOTO-Rosanna 35-28

# SHEENA EASTON-When He Shines 11-8

* lUIgE NEWTON—Love's Been A Little Hard On Me
3126

# ATLANTIC STARR—Circles 32-27

oo PATRICE RUSHEM—Forget Me Nots

oo JOURNEY-Stifl They Ride

© KARLA BONOFF—Personally A

© NEIL DIAMOND —Be Mine Tonight A

© JON AND VANGELIS—('ll Find My Way Home A

@ ROD STEWART—How Long X

® CHERI—Murphy's Law X

© THE CHARLIE DANIELS BAND—Stull In Saigon X

© THE MOTELS—Only The Lonely X

@ JOHN COUGAR—Hurts So Good X

© RAINBOW—Stone Cold X

© JOAN JETT AND THE BLACKHEARTS - Crimson And
Clover X

© SPARKS | Predict X

© THE FOUR TOPS—Back To School Again X

© THE TEMPTATIONS FEATURING RICK JAMES—
Standing On The Top X

® KANSAS—Play The Game Tonight X

© THE GAP BAND—Early In The Morning X

@ STEVIE NICKS—After The Glitter Fades B

© DAZZ BAND-Let it Whip B

WIVY-FM—Jacksonville
(Dave Scott—MD)
# % TOMMY TUTONE—867-5309/ Jenny 13-10
# % TOTO-Rosanna 16-13
 WILLIE NELSON—Always On My Mind 14-12
 DAN FOGELBERG—Run For The Roses 22-17
# ASIA—Heat Of The Moment 27-23
oo SOFT CELL—Tainted Love
oo DONNIE IRIS—My Girl
© HUEY LEWIS—Hope You Love Me Like You Say A
© BERTIE HIGGINS —Just Another Day In Paradise A
® LOVERBOY—When It's Over A
© STEVIE NICKS—After The Glitter Fades A
© JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 8
© RONNIE MILSAP—Any Day Now B
@ JOHN COUGAR—Hurts So Good B
@ KARLA BONOFF—Personally B

Q94-FM (KLPQ -FM)—Little Rock
{Bob Lee—M|

w % PAUL ucmm AND STEVIE WONDER—Ebony
And Ivory 1-1

# % TOMMY TUTONE—867-5309/ Jenny 6-4

* RAY PARKER JR.—The Other Woman 7-6

 ELTON JOHN-—Empty Garden 14-10

 DAN FOGELBERG —Run For The Roses 18-13

®o JUICE NEWTON—Love's Been A Little Hard On Me

© KANSAS—Play The Game Tonight A

© RONNIE MILSAP—Any Day Now A

® QUEEN-Body Language 8

© LOVERBOY—When It's Over B

WINZ-FM—Miami
(Johany Dolan—MD)

s % THE HUMAN LEAGUE—Don’t You Want Me 11-8

% ASIA—Heat Of The Moment 17-13

* TOMMY TUTONE—867-5309/enny 7-6

s RAY PARKER JR.—The Other Woman 12-11

 PAUL McCARTNEY AND STEVIE WONDER—Ebony
And tvory 2-1

oo PAUL McCARTNEY - Tug Of War

® DAZZ BAND—Let Ht Whip X

© RMCHARD DIMPLES FIELDS—if it's Not One Thing it's
Another X

© THE TEMPTATIONS FEATURING RICK JAMES—
Standing On The Top X

WRBQ -FM—Tampa
(Pat McKay—MD)
oo ALABAMA- Take Me Down
@ DAN FOGELBERG—Run For The Roses

WSEZ-FM—Winston-Salem

(Bob Mahoney—MD)
% % RICK SPRINGFIELD— Don't Talk To Strangers 1-1
% DARYL HALL AND JOHN OATES—Did It In A Minute

53
% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And hory 11-9
 THE HUMAN LEAGUE—Don't You Want Me 21-15
* .38 SPECIAL—Caught Up In You A-28
oo ALABAMA—Take Me Down
oo JOAN JETY AND THE BLACKHEARTS— Crimson And
Clover

® THE L. GEILS BAND—Angel In Blue A

© VAN HALEN—Dancing In The Street A

© NEX DIAMOND—Be Mine Tonight A

® RAINBOW-Stone Cold X

@ PATTI AUSTIN-Baby Come To Me X

© DEMIECE WILLIAMS—Ht's Gonna Take A Miracle X
© GORDOM LIGHTFOOT—Baby Step Back X

® KANSAS—Play The Game Tonight X

® CHERI—Murphy's Law X

© PATRICE RUSHEN—Forget Me Nots X

© THE FOUR TOPS—Back To School Again X

© MIKE POST—Theme From Magnum P.. B

© JUICE NEWTON—Love's Been A Little Hard On Me B
© SHALAMAR—A Night To Remember B

© BERTIE HIGGINS—Just Another Day In Paradise B
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EIL BOGART

HE WAS SUNNY AND FULL OF LIFE.
HE WAS THE FIRST PERSON

IN THE MUSIC BUSINESS WHO SAID
HE BELIEVED IN ME.

I WILL NEVEAR FORGET HIM.

BETTE MIDLER

www.americanradiohistorv.com
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- Out Of The Box

HOT 100/AC

MARTINSVILLE, Va.—Jimmy Hall’s new Epic single, “Fool For Your
Love,” sounds like summer to WMVA-AM-FM music director Mike Evans.
“Too many slow songs in an adult contemporary format tend to bring it down,
and this is a good uptempo record,” he notes. “It’s heavy on the bass and
drums and sounds good on the air.” Evans also likes Randy Crawford’s “One
Hello” (Warner Bros.), a single from the film, “I Ought To Be In Pictures.”
“I'm kind of partial to Randy. I think she’s a great singer and the tune fits our
format very well. As a Sager-Bacharach composition, the lyrics are the strong

| AOR

SANDUSKY, Ohio—One of the catchiest tunes on the new Squeeze LP,
“Sweets From A Stranger” (A&M), is called “I've Returned,” according to Bob
Bedi, music/program director for WCPZ-FM. “We’re leaning really hard on
that one,” he says. “It’s the closest comparison to last year’s ‘Tempted’ in that
the melody is infectious and just keeps moving. And it typifies the strengths of
the band’s solid songwriting, effervescent musicianship. It will make a nice
summertime add for us.” Bedi is also plugging the new Ambrosia single, “How
Can You Love Me,” from the group’s “Road Island” disk (Warner Bros.).
“They've been a proven winner for us in the past, since we're softer than most
AORs and lean a lot on melody. It takes several listenings to appreciate the full
texture of the album, but the single is a logical musical progression for the
group and I expect our audience will ask for more of the disk in the near fu-

| BLACK/URBAN

DETROIT-J. McKay, music director for WILB-FM, just loves “Don’t
Make Me Wait” by the Peech Boys (West End). He notes that the station is
playing the a cappella version of the song over MFSB’s classic “Love Is The
Message” in a mix by Shep Pettibone. He’s also hot on two tracks from the new
Bootsy Collins record, “The One Giveth and The Count Taketh Away”
(Warner Bros.). The songs are “Ex-Con Of Love,” which reminds him of
Johnny “Guitar” Watson’s “Telephone Bill,” and the funky, uptempo
“Shineomyte.” McKay’s other current favorites include the instrumental ver-
sion of “Planet Rock” by the Soul Senic Force (Tommy Boy); “Still In Love”
by Rose Royce (Epic); “It’s Just An Illusion” by Imagination (MCA/RB); and
“I'll Do My Best For You Baby” by the Ritchie Family (RCA).

COUNTRY

SHERMAN, Tx.—“It’s such a superb record that it’s almost eerie to listen
t0,” says KIKM-FM music director Gil Nelson, speaking about “I Fall To
Pieces,” a new MCA single that features Patsy Cline and Jim Reeves, “They
both released versions of the song several years apart, but both versions were
recorded in the same studio and the sound is miraculous. If I wasn’t in radio,
I'm sure I wouldn’t know it was an edit. It’s extremely novel—unusually good.”
Nelson also has praise for the Osmonds’ Elektra 45, “I Think About Your Lov-
ing.” “I had some initial reservation because of their teeny-bopper image, but
I've changed my mind about that. The quartet harmonies have a strong Oak
Ridge flavor and I think it will have a strong effect on our listeners.” He adds
that the new Alabama single, “Take Me Down™ (RCA), has the sort of country-
pop orientation that could help the record do well on the pop charts.

LEO SACKS

New On The Charts_

HAIRCUT ONE HUNDRED
“Love Plus One”—ﬁ

Despite its colorful name, Haircut One Hundred is not a barbershop quar-
tet, but a six-member British band in the danceable rock/pop vein. After
bandying about such monikers as Lemon Firebrigade, Fantastic Day and Fa-
vourite Shirts (all which later became song titles), the group opted for Haircut
One Hundred.

Formed by Nick Heyward (lead vocals and guitar), Graham Jones (guitar)
and Les Nemes (bass), Haircut One Hundred made its debut appearance
about a year ago in the library of an Eaton Square “gentlemen’s club.” Follow-
ing their performance, they were offered free studio time by engineer Karl
Adams, who helped them produce a demo tape. The group subsequently
signed to Arista.

Rounding out the original trio are percussionist Mark Fox, saxophonist Phil
Smith and drummer Blair Cunningham. Their first Arista single, “Favourite
Shirts (Boy Meets Girl),” was a British hit which was released in the U.S. as a
12-inch disk. “Love Plus One” is the group’s first charted pop single in the U.S.

For more (including booking information) concerning Haircut One Hun-
dred, contact Arista Records, 6 W. 57th St.,, New York, N.Y. 10019; (212) 489-
7400.

® This feature is designed to spotlight acts making their debut on Billboard’s
Hot 100 and Top LPs & Tape charts. For newcomers on the soul and country
charts, see pages 54, 51.

Vox Jox

Austin Exits WMET-FM Chicago

YesterHits |

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES—10 Years Ago

1. Oh Girl, Chi-Lites, Brunswick

2. I'll Take You There, Staple Singers, Stax

3. The First Time Ever | Saw Your Face,

Roberta Flack, Atlantic
4 l'.iooi What You Done For Me, Al Green,
i

5. Candy Man, Sammy Davis Jr., MGM

6. Moming Has Broken, Cat Stevens, A&M

7. Tumbling Dice, Rolling Stones, Rolling
Stones

. | Gotcha, Joe Tex, Dial

. Sylvia’s Mother, Dr. Hook & Medicine
Show, Columbia

10. Hot Rod Lincoln, Commander Cody &

Lost Planet Airmen, Paramount

«w oo

POP SINGLES—20 Years Ago

1. Stranger On The Shore, Mr. Acker Bilk,
Atco

2. Soldier Boy, Shirelles, Scepter

3. Mashed Potato Time, Dee Dee Sharp,
Cameo

4. | Can't Stop Loving You, Ray Charles,
ABC

5. Oid Rivers, Walter Brennan, Liberty

6. Everybody Loves Me But You, Brenda
Lee, Decca

7. She Cried, Jay & Americans, United
Artists

8. P.T. 109, Jimmy Dean, Columbia
9. Johnny Angel, Shelley Fabares, Colpix
10. Lovers Who Wander, Dion, Laurie

TOP LPs—10 Years Ago

. First Take, Roberta Flack, Atlantic

. Thick As A Brick, Jethro Tull, Reprise
. Harvest, Neil Young, Reprise

. Graham Nash/David Crosby, Atlantic
Manassas, Stephen Stills, Atlantic
Eat A Peach, Alilman Bros., Capricorn
. Fragile, Yes, Atlantic

America, Warner Bros.

. Tapestry, Carole King, Ode

. Baby I'm-A Want You, Bread, Elektra

TOP LPs—20 Years Ago

1. West Side Story, Soundtrack, Columbia
2. Breakfast At Tiffany’s, Henry Mancini,
RCA

CWNS G BN -

—

. Blue Hawaii, Elvis Presley, RCA

. College Concert, Kingston Trio, Capitol

. Modern Sounds In Country & Western
Music, Ray Charles, ABC

. West Side Story, Original Cast, Columbia

. Your Twist Party, Chubby Checker,
Parkway

. Doin’ The Twist At The Peppermint
Lounge, Joe Dee & Starliters, Roulette
9. A Song For Young Love, Letterman,

Capitol
10. Judy At Carnegie Hall, Judy Garland,
Capitol

COUNTRY SINGLES—10 Years Ago

1. (Lost Her Love) On OQur Last Date,
Conway Twitty, Decca

- (2o R

NEW YORK-—There’s a lot of
changes going on in the Windy City.
At WMET-FM, Dave Lee Austin is
out as the midday man. “He wanted
to pursue interests outside of broad-
casting,” explains program director
Trip Reeb. Austin has been replaced
by Maureen Flaherty, Reeb’s wife,
who was a DJ for five years at
WYSP-FM Philadelphia, after a
stint at WCMF-FM Rochester, N.Y.
Also exited from WMET is Slim the
6-10 p.m. personality. No perma-
nent replacement has been named
for her, says Reeb.

Meanwhile, WBBM-FM Chicago
is already having success with its re-
cent format change from adult con-
temporary to Mike Joseph’s “Hot
Hits.” “The response locally has
been beyond expectations,” says
vice president and general manager
Brian Pussilano. “The station is
being played in restaurants, bars
and shopping malls. We’ve done no
promoting so far—it’s been strictly
word of mouth. Our success is testi-
mony to the fact that the market
needed a high-energy, fun, listen-
able top 40 station.”

WBBM has brought in a fresh
lineup to match the station’s new
sound. Buddy Scott is the new pro-

gram director, a position he previ-
ously held at WZUU-AM-FM Mil-
waukee and WXGT-FM (92-X)
Columbus, Ohio. Also hailing from
92-X are Joe Dawson, 9 a.m. to
noon; Gary Spears, noon to 3 p.m.;
and Dave Robbins, 7 p.m. to mid-
night. On the air from 5-9 a.m. is
Steve Davis, formerly with WZGC-
FM (Z-93) Atlanta. Tony Taylor,
formerly with WSEN-AM Syracuse,
is the new overnight man, while
Frank Foster, recently with WXKX-
FM (Kicks-96) Pittsburgh, is doing
weekends.

AtWLS-FM Chicago, 2-6 a.m. DJ
Yvonne Daniels has been replaced
by Susan Platt. And isn’t John “Rec-
ords” Landecker looking to return to
Chicago from Toronto?

* K Kk

As previously reported (Billboard,
May 15) KMPC-AM Los Angeles is
scheduled to change from talk to
music May 17 at 6 a.m. The station is
using Drake-Chenault’s “Hitpa-
rade.” John Felz is the new program
director, succeeding the exiting Tom
Straw, who is consulting the Cable
News Network outlet in Phoenix.
Kevin Gershan is the new assistant
pd.

The new lineup at KMPC is Rob-
ert W. Morgan, 6-10 a.m.; Neil Ross,
10 a.m.-2 p.m.; Eric Tracy, who will
continue on RKO’s “American Over-
night.” 2-6 p.m.; a sports show 6-7
p-m.; Larry McKay, former all-night
DJ at KFI-AM Los Angeles, 7 p.m.-
midnight; and Deanna Crowe, for-
merly at KLAC-AM, midnight-
6 a.m.

Jeff Salgo will take over as p.d. at
KWST-FM Los Angeles by June |.
Salgo, who is currently program-
ming KBZT-FM San Diego, re-
places Chuck Martin (Billboard,
March 8). “There’s going to be a lot
of fine-tuning at the station in order
to improve the ratings,” says Salgo.
“I'm very much into research and
marketing.”

* Kk K

Allen Gantman exits as vice presi-
dent/general manager at WAKY-
AM-WVEZ-FM Louisville. The
new station manager at WAKY is
Howdy Bell, who is also both sta-
tions’ general sales manager. New
station manager at WVEZ is Chris-
tine Howard, who was most recently
at WQLR-FM Kalamazoo.

Marion Gittleman joins KFWB-
AM Los Angeles in the newly
created slot of marketing/research

www americanradiohistorv.com

director. She was research director at
KRLA-AM Los Angeles. . . . There’s
a new lineup at WIDQ-FM (Q-101)
Meridian, Miss. Joining the staff as
news director is Rob Young, who
was with WJIM-AM-FM Lansing,
Mich. Mike & O’Neal are the
new morning team, with Chuck
McCartney taking over from 9 a.m.-
12 p.m. Jimmy Boyd takes the mike
from 12-3 p.m., with Bill Evans
serving in the afternoon drive spot.
On the air evenings is Mark Mose-
ley, while Lisa Landau handles the
overnight shift. Working weekends
and productions is Teri Norman,
while Vickie Watkins and Young are
the news team.

Richard J. Hon has been named
general manager of Cox Broadcast
Data Services in Atlanta. He was an
independent consuitant. . . . Kris
Karavotos just been named general
sales manager of WNEW-AM New
York. She was national sales man-
ager for the station. ... Richard M.
Coulter is appointed vice president
and general manager of WIS-AM
Columbia, S.C. He was vice presi-
dent of operations for Cosmos
Broadcasting.

(Continued on page 36)

2.
3.

«“ go

10.

Happiest Girl In The Whole USA.,
Donna Fargo, Det

Lonesomest Lonesome/That's What
Leaving's About, Ray Price, Columbia

. Grandma Harp/Tumning Off A Memory,

Merle Haggard & Strangers, Capitol

. Chantilly Lace/Think About it Darlin’,

Jerry Lee Lewis, Mercury

. All The Lonely Women in The World, Bill

Anderson, Decca

. Manhattan, Kansas, Glen Campbell,

Capitol

. Me & Jesus, Tom T. Hall, Mercury
. Made In Japan, Buck Owens &

Buckaroos, Capitol
Ain't Nothin’ Shakin', Billy “Crash”
Craddock, Cartwheel

L N

o

@;ﬂ\l

SOUL SINGLES—10 Years Ago

. P'll Take You There, Staple Singers, Stax
. Oh Girl, Chi-Lites, Brunswick
. Look What You've Done For Me, Al

Green, Hi

. Ask Me What You Want, Millie Jackson,

Spring

. Woman's Gotta Have It, Bobby Womack,

United Artists

. There It Is (Part 1), James Brown,
Polydor

. Lean On Me, Bill Withers, Sussex

Little Bitty Pretty One, Jackson 5,
Motown

. Just As Long As You Need Me (Part 1),

Independents, Wand

. First Time Ever | Saw Your Face,

Roberta Flack, Atlantic
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It is with profound regret
that we mourn the passing of a true music man.

NEIL BOGART

1943-1982

THE POLYGRAM FAMILY

www.americanradiohistorv.com
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Billboards

Rock Albums & Top Tracks

Survey For Week Ending 5/22/82

© Copynight 1982 Briboard Publicatrons Inc No part of this publication may-be reproduced
stored in a retrieval system or.transmitted «n any form or Dy any means electromic -mechanica
photocopying. recording. or otherwise. without the prior written permission ot the publisher

Rock Albums

Top Tracks

Top Adds

23|33 Esg ARTISTTitle, Label £E (%3 ggé ARTISTTitle, Label
1 1 8 | ASIA-Asia, Geffen 1 1 8 | ASIA-Heat Of The Moment, Geffen
2 2 8 | SCORPIONS—Blackout, Mercury 2 3 7 | RAINBOW-Stone Cold, Mercury
3 4 | 4 | VAN HALEN-Diver Down, Warner Bros. 3 | 8 | 4 | .38 SPECIAL-Caught Up In You, A&M
41 314 x(:l';:g‘rvn;Stralght Between The Eyes, Mercury 4 | 2 | 8 | SCORPIONS—No One Like You, Mercury
51 16| 4| JOHN COUGAR—American Fool, Riva/Mercury 5 {11 | 4 | JOHN COUGAR-Hurts So Good, Riva:Mercury
(Polygram) (Polygram)
6| 13 5 | TOTO-Toto IV, Columbia 6 4 8 | HUMAN LEAGUE~Don't You Want Me, A&M
7| 6| 9| HUMAN LEAGUE-Dare, AGM 7| 5| 7 | GREG KIHN-Testify, Beserkley
8 5| 16 [ ALDO NOVA-Aldo Nova, Portrait 8 | 6 |15 | ALDO NOVA—Fantasy, Portrait
1: 1; ; é:iz’:f'::L:(?:e;‘a' Z‘"C;Sv ":‘IM 9 | 7| 3 | VAN HALEN-Dancing In The Streets, Warner Bros.
—Kihntinued, Beserkle . .
11| 12| 3| PAUL MCCARTNEY-Tug OF War Cyolumbia 10 [ 19 | 3 | KANSAS-Play The Game Tonight, Kirshner (Epic)
12| 9| 27| LOVERBOY-Get Lucky, Columbia 1113 1 6 | T0T0—Rosanna, Columbia
13| 15 | 23 | JOAN JETT—I Love Rock N' Roll, Boardwalk 12114 | 9 3:!:3,23‘"“"’“ People Putting Out Fire,
P23 PTHEMITELS SAlllFouipdueACaptic 13 | 10 | 16 | JOAN JETT—Crimson And Clover, Boardwalk
15| 18 | 6| FRANKE & THE KNOCKOUTS—Below The Belt, :
Millennium 14 | 31 4 | THE MOTELS—Only The Lonely, Capitol
16 | 14 | 5| JETHRO TULL—Broad Sword & The Beast, Chrysalis | 15 [ 9 | 11 | TOMMY TUTONE-867-5309/Jenny, Columbia
17| 11| 16 | TOMMY TUTONE-Tutone 2, Columbia 16 | 21 | 8| ASIA=Sole Survivor, Geffen
18120 1 10 | RICK SPRINGFIELD—Success Hasn't Spoiled Me | 17 | 25 | 3 | VAN HALEN—Where Have All The Good Times
19 | 36 KANSAS—Play The Game Tonight, Kirshner (EP) STl BTy CIEE
20 33 BLUE OYSTER CULT—Extraterrestrial Live, 181401 3 | HAIRCUT 100-Love Plus One, Arista
Columbia 19 | 12 | 18 | SOFT CELL-Tainted Love, Sire
21 8 | 18 | SAMMY HAGAR-—Standing Hampton, Geffen 20 | 20 3 | JETHRO TULL—Fallin' On Hard Times, Chrysalis
2 22| 5| POINT BLANK—On A Roll, MCA 21 | 26 | 18 | LOVERBOY—When It's Over, Columbia
23| 21 | 10 | DUKE JUPITER-Duke Jupiter I, Coa.st To Coast 2 | 3 2 | BOW WOW WOW=I Want Candy, RCA
24| 25| 4| DAVE EDMUNDS—D.E. 7th, Columbia
25( 37 | 4| DAVID BOWIE-Cat People Sound-track, Backstreet | 25 | 35 | 10 | HUEY LEWIS AND THE NEWS-Workn' For A
(MCA) Livin', Chrysalis
%( 17|13 lérl'lEY ILEWIS AND THE NEWS—Picture This, 24 |39 | 4 | BLUE OYSTER CULT—Road House Blues, Columbia
salis . . .
27| 30|15 eriyuuv AND THE DISTRACTIONS—Let It Rock | 2 ST | HEART-This Man Is Mine, Epic (12 inch)
A&M 26 |24 | 9 ! CHARLIE DANIELS BAND-Still In Saigon, Epic
28 | IECXCIID|  ELTON JOHN—Jump Up, Geffen 27 |38 | 4 | THE PLIMSOULS-1 Million Miles Away, Shaky City
23| 19 | 8| CHARLIE DANIELS BAND-Windows, Epic 28 {50 | 4 | DAVE EDMUNDS—From Small Things Big Things
30 | 26 | 32 | GENESIS—-Abacab, Atlantic Will Come, Columbia
31| 28 4 | THE OUTLAWS—Los Hombres Malo, Arista 29 | 5% 7 | LOVERBOY—Take Me To The Top, Columbia
32| 24 6 | GRAHAM PARKER—Another Grey Area, Arista 30 |18 8 | DREGS—Crank It Up, Arista
33| 32| 25| BRYAN ADAMS—You Want It, You Got It, AGM S
| 1 m QUEEN=Hot Space, Elektra 31 | 42 4 | ASIA-Only Time Will Tell, Geffen
35| 38 | 3| IRON MAIDEN-The Number Of The Beast, Capitol | 32 | 28 | 12 | RICK SPRINGFIELD—Calling Al Girls, RCA
36| 27 | 11| GAMMA-=3, Elektra 33 |37 | 2 | CHUBBY CHECKER—Harder Than Diamond, MCA
37| 31| 26 | CARS-Shake It Up, Elektra 34 | 38 2 | POINT BLANK—Great White Line, MCA
:;: :; ; TT:i ]SAHME;ge [il:ft" Po'éd:'_t . 35 m RAINBOW-Power, Mercury
-_ n ravity, .
40| 39 | 31| POLICEGhost In yThi Machi)r:e AGM 3 15 1 8 | BRYAN ADAMS-Fits You Good, AGM
a1 38| 6| KROKUS—One vice At A Time. Arista 37 (451 7 :m::nsiu; THE KNOCKOUTS—Never Had It Better,
SC][1 40 171 SQFY CELL=HonStop Erotic Cabaret, Sire 38 |43 | 5 | THE JAM—A Town Called Malice, Polydor
43 | 50 3| XTC-English Settlement, Virgin/Epic !
44| 35| 16 | LE ROUX—Last Safe Place RCA 39 | 17 |12 | GAMMA-Right The First Time, Elektra
45| 41 | 18 | PRISM—Small Change, Capitol 40 | 46 2 | GREG KIHN—Happy Man, Beserkley
46| 40 | 7| ROGER DALTREY—Best Bits, MCA 41 |47 | 5 | KIM WILDE-Kids In America, EMI-America
4 lﬂﬁ:ﬁ TIE PRUL COLLINS' BEAT—The Kids Are Sl The | 4 | 57 | 4 | GRAHAM PARKER-You Hit The Spot, Arista
13 | IEEZD| £i0cK OF SEAGULLS—A Flock Of Seagulls, Arista | 43 | 16 | 9 | DUKE JUPITER=I'I Drink To You, Coast To Coast
49 mﬁ» FRANKIE MILLER BAND—Standing On The Edge, | 44 |23 | 2 | FLOCK OF SEAGULLS—I Ran, Arista
Capitoll , 45 |41 | 2 | PAUL McCARTNEY—Ballroom Dancing, Columbia
50| 48 | 2| SPUT ENZ-Time And Tide, ASM _ ,
3 | VAN HALEN-Little Guitars, Warner Bros.

PAUL McCARTNEY—Take it Away, Columbia
XTC—Senses Working Overtime, Virgin/Epic ARC
JOAN JETT—| Love Rock N’ Roll, Boardwalk

1 QUEEN—Hot Space, Elektra 5 | 29 3 | QUEEN-Body Language, Eiektra
) 51 | 52 2 | JETHRO TULL-Beasty, Chrysalis
2 .38 SPECIAL-Special Forces, A&M ]
52 | 56 3 | DAVE EDMUNDS—Me And The Boys, Coiumbia
3 CHEAP TRICK-One On One, Epic (CBS) 53 | NESXCZED| ELTON JOHN~Ball And Chain, Geffen (Warner
4 707 -Megaforce, Boardwalk (12-inch) [ Bros.)
FRANKIE MILLER BANDStandine O The Edee. Contol | Iﬂl'a.ﬂ. SQUEEZE—Black Coffee In Bed, ABM
i " Tolending T The HEe MR 55 | pemymmmy| TOTO-Afraid Of Love, Columbia
6 THE MONROSE-The Monrose, Alfa 56 |22 | 4 | KROKUS—Long Stick Goes Boom, Arista
7 THE SHERBS—Defying Gravity, Atco 57 | 36 8 | RICK SPRINGFIELD—Don't Talk To Strangers, RCA
8 ELTON lOHN—Jump UD, Geffen 58 53 2 KIM WILDE—Water On Glass, EMI-America
59 ROBERT PALMER—Some Guys Have All The Luck,
] SQUEEZE—Sweets From A Stranger, AEM sland (Warner Bros.)
10 AMBROSIA—Road Island, Warner Bros. 60 | 30 7 | ASIA—Wildest Dreams, Geffen

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Biliboard photo by Chuck Pulin

COMPUTER PRINTOUT—Sally Stanton, sales director of the Billboard Infor-
mation Network, explains the system with a tv screen projection during the
Billboard/BIN “Technology in Radio Programming” seminar.

RKO’s Burchill: Beware
Of Competition From Vid

® Continued from page 20

Economos, president of Radio Com-
puting Services, maintained that us-
ing computers in programming “not
only can speed things up, but you
can become more analytical.”

He pointed out that computer pro-
grams can implement music policy,
assist in music library management
and “look at how often you are play-
ing various artists.” He further sug-
gested that “you could pull all the
songs with ‘love’ in the title and you
can use such systems to hold to pro-
gramming rules for segues, time pro-
tection and day parting.”

He even explained that a properly
programmed computer could match
records by first and last musical key
for matched flow of the music.

Dennis Waters of Waters & As-
soc., who gave an introduction to an
afternoon panel discussion, said that
hardware computer costs were fall-
ing so rapidly that “we’re in a soft-
ware crisis. Programming cannot
keep up with technology.”

He predicted that in the future ra-
dio programmers would have much
in common with program directors
at tv stations, who basically “buy
and schedule programs.”

But as the panel discussion got un-
derway, Bob VanDerheyden, na-
tional program director for the CBS
FM group, argued that there is not
much room for nationally syndi-
cated programming.

“One of radio’s strengths is local

programming,” he said. “It seems to
me the 24-hour services (the net-
works that offer full formats) will
have a difficult time in major mar-
kets.”

Walter Sabo, vice president of
ABC Radio Networks, responded
that “satellites are only as good as
the programming you put on them.
If it’s done right, you get the greatest
localization you can possibly get.
Satellites provide a base so better
talent can be hired locally. The
greatest thing technology can give
you is the options to localize.”

Lee Abrams of Burkhart/
Abrams/Michaels/Douglas & As-
soc. agreed that “localness is impor-
tant, but a lot of stations are becom-
ing dull.”

Richard Neer, program director
of WNEW-FM, complained that the
material fed to his station by NBC’s
Source was not much better. “We
joined the Source for the financial
inducement. It’s not been new or in-
teresting.”

Oedipus, program director of
WBCN-FM  Boston, complained
about the lack of talent available.
“It’s getting more and more diffi-
cult,” he said. As for such radio su-
per jocks as Steve Dahl, Oedipus
complained, “Blowing up disco rec-
ords was a pathetic exploitation of
racism,” a reference to Dahl’s disco
demolition in Comiskey Park, Chi-
cago a few years back which caused
a near riot, but brought Dahl to na-
tional attention.

~ Pro-Motions

KSD ‘Seat Sit’ Raises $

NEW YORK —The Missouri East-
er Seal Society, an organization
dedicated to improving the health
and welfare of disabled persons,
along with advancing their opportu-
nities for employment, education,
recreation and transportation, got a
big boost last month from Ron Mor-

gan, vice president of operations for
KSD-FM St. Louis.

Morgan, who doubles as the sta-
tion’s morning drive air personality,
initiated a “Seat Sit” promotion dur-
ing which he sat in 42,000 seats
within a three-day, 36-hour period
at Busch Stadium in St. Louis. While
“sitting down” on the job, Morgan
broadcast live reports to the station’s
adult contemporary audience and
solicited more than $5,000 in
pledges from listeners in Missouri
and Illinois.

Several stations across the country
have been promising their listeners
cash guarantees if they catch air per-
sonalities airing paid commercials
after a minimum number of songs
are programmed. WWWM-FM
Cleveland, for example, has given
away $10.000 to listeners who have
caught the station’s jocks airing a
commercial before five songs have
been programmed consecutively.
Their “Rock Music Guarantee” con-
cluded Saturday (15). KZIA-FM Los
Angeles is also promising its au-
dience that if it plays no fewer than
three songs in a row, one careful lis-
tener walks away with $10,000. And
early last month, Janice Malone of
Warren, Mich., took WRIF-FM De-
troit for $5,000 when she caught
mid-day personality Ken Calvert
airing a paid commercial after play-
ing only four songs in a row.
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| F YOU REALLY KNEW ME"

:j(:es the man make the music

Or does the music make the man

And am I everything I tried to be.

f youreally knew me
If you'’d take the time to understand
Maybe you could find me
The part I left behind me
And maybe you’d remind me

Of who I am

-“fo know Neil Bogart was to love him

{':,3'

Marvin Hamlisch
Lucy Arnaz
Robert Klein

Carole Bayer Sager

*from the Broadway production ““They're Playing Our Song™
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® Continued from page 32

Award time:
WDOQ-FM  Day-
tona Beach air per-
sonality Bob Mitch-
ell has won the
“Florida Cham-
pionship Power
Lifting™ contest.
Mitchell 1s on the
air 6-10 p.m.
KYUU-FM San Francisco’s morn-
ing man Don Bleu has been named
the winner in the “Outstanding
Achievement, Commentary/Analy-
sis” category of the National Acad-
emy of Television Arts and Sciences
Northern Calif. division. Bleu won
for his "Record Reviews™ segment
on KPIX-TV’s “Evening Magazine™
weekday program. .. WTVN-AM
Columbus, Ohio cosponsored this
vear's May Classic five mile run for
the Central Ohio Lung Assn. WTVN
newsmen Dave Claborn and Don Al-
exandre and DJ Jeff Wilson placed
third in their division. Bert
Gould, dircctor of advertising and
promotion at WPIX-I'M New York.
has becn voted to serve a two-ycar
term on the Broadcasters Promotion
Assn. board of directors.

Neal Mirsky has exited as oper-
ations director of WSRF-AM-
WSHE-FM Ft Lauderdale because
of a tiff with the management. Mir-
sky, who is also the chairman of Bill-
board’s AOR advisory pancl, is ey-
ing several new job prospects.
Taking over at the stations right now
is WSHE p.d. Sonny Fox.

Charlie Marcus has left WNOE-
FM New Orleans to take over the
reins as p.d. of KOCY-AM-KXXY-
FM Oklahoma City. He plans to
change the FM station. a rocker
since 1969, to a country format by
June 1. Although Marcus declined
to comment, the AM is also rumored
to be going country.

Marcus says that KXXY will kick
off its country campaign with a
party at the local night spot, Hen-
son's, June 8. Among the country

Mitchell

Vox Jox

artists attending will be Michael
Murphey and Allen Tripp. The sta-
tion is also planning a tv and bill-
board blitz.

Marcus’ new assistant director of

programming is Dave Murray, who
was p.d. of the AM station. Ralph
Cherry is the acting p.d. for KXXY,
replacing the exiting Bill Bruuin.
Some of the DJs will stay in the rota-
tion when the format change takes
place, while others will be moving
on, Marcus says.
* K Kk

Joel Folger is the new p.d. at
KWEFB-FM Minncapolis. succeed-
ing Dave Hamilton, who now heads
up programming for Doubleday
(Billboard, May 1). Folger was the
music director and assistant p.d. at
KBPI-FM Denver.

At KIIS-FM Los Angeles, Wally
Clark takes over as general manager,
taking over from Jay Ray Padden,
who is now working at Metro Traffic
Control as exccutive vice president.
Clark was president/general man-
agerat KSD-AM St. Louis. The new
m.d. at K1IS is Mike Schaeffer, who
was 4 local promotion man for
Elektra/Asylum Records in Chi-
cago.

From the Now We've Heard Ev-
crything Dept.: Chuck Gary was
being wheeled into surgery when he
heard his name mentioned on
KDKO-AM Denver as part of the
urban contemporary station’s “Mag-
iCard” promotion. Gary demanded
that he be wheeled back into his
room so that he could call up the sta-
tion and win $90.

Air personality Fred Heller
named music director at WSGW-
AM Saginaw. Mich. ... Jim Van
Sickle takes over as vice president/
general manager of KBEZ-FM
Tulsa. He was general sales manager
for TM Programming. Van Sickle
succeeds Bill Powell, who is cur-
rently working in Houston.

Rich Mischell is the new promo-
tion director of WSAI-AM-FM Cin-
cinnati. He was a concert promoter

BILLBOARD RADIO JOB MART

- Position Wanted

ADDRESS ALL ADS: JEFF SERRETTE
Billboard Job Marl. 1515 Brn:nwag, (Naw York.

- Position NY. 10036, Phone: [212) 764-7388 {iocally) or
. (800) 223-7524 [Out of Slate). Use any major
Available cradit card when calling in your advertisement
- Services _j
ervic . [ PAYMENT MUST ACCOMPANY ORDER I
- $10 per inch i . i
|
| Name }
|
WE ACCEPT | Address :
ALL MAJOR } City State Zip I
CREDIT CARDS : el I

POSITION AVAILABLE

RARE
OPENINGS

PRODUCTION, DJ, COPY-
WRITING — EVEN SALES —
MUST LOVE RADIO — WE
ARE DOING RADIO THE
WAY IT USE TO BE, LONG
JINGLES — PERSONALITY —
OLDIES AND EVERYONE
GETS ALONG WITH EVERY-
ONE.
Write:

PAUL SI[]NEY, VP Genaral Manager
WLNG AM/FM RADIO
Box 2000, Segharbor, L.I.,, N.Y. 11963
PLEASE INCLUDE WDN-RETURKABLE TAPE & RESUME

P.S. Future with more stations in the works.

AFTERNOON DRIVE
ANNOUNCER WANTED

Modern Country Station in St. Louis ADI
looking for announcer with 3 years minimum
experience. Send confidential tape and
resume to

STEVE BEENEY
c/0o KWRE RADIO, P.O. BOX 220
Warrenton, MO 63383

POSITION WANTED

DISC JOCKEY

GOLDEN OLDIES
ROCK & ROLL
OF THE 50’s, 60's, 70’s.
Experienced and needs a

position immediately. Call:
(201) 684-0039

Advertising Brings Results

and freelance photographer. ... At
WPLR-FM-WSCR-AM New Haven.
Christopher Kampmeier is named
general manager. He was p.d. at
WPLR. The new p.d. is Rick Allison.
who is also the station’s morning
personality. And  Jack  Caulfield,
the local sales manager for WPLR,
has taken over as general sales man-
ager for both stations.

* kK

Dale Dudley is the new program
director of KTYL-FM Tyler, Tex.
and moves from afternoons to morn-
ing drive. Gary (Safley) Stevens is
the new music director and remains
the evening air personality. ... Bet-
tye K. Hoffman 15 the new president
of the New York City chapter of
Amecrican Women in Radio and
Television Inc. Hoffmann is the vice
president of program information
resources tor NBC.

The Assn. for Broadcast Engi-
neering Standards Inc. has retained
the consulting engineering firm of
Moftet, Ritch and Larson, P.C. to as-
sist it 1n engineering matters before
the FCC. Wallace E. Johnson, cxec-
utive director of the ABES, has
joined the Moffet firm. which is
changing its name to Moffet, Larson
and Johnson P.C. Johnson will con-
tinue as executive director for the
engineering association. ... News
director J.D. Fort and DJs Rhonda
Hart and Cecille Avallone of
WABX-FM Detroit recently raised
$1,950 for the local Easter Seals tele-
thon.

Harvey Pearlman is the new gen-
eral manager for WYSP-FM Phila-
delphia. He was gencral sales man-
ager for Infinity Broadcasting.

L. O S ¢

KODA-FM Houston operations
manager Konstantin K. Grab has
been named pro-
gram manager of
KDKA-AM Pitts-
burgh. Grab, a 17-
year veteran of the
broadcasting in-

g dustry, has becn
2 with KODA since
Grab last July. R.S.

Tyrol has becn

clected chairman of the Ten Eighty
Corp., operator of WTIC-AM-FM
Hartford. Conn. He has been vice
chairman of the company since July
1980. He began his broadcasting ca-
reer as an announcer at WTIC-AM
in 1940. ... Paul W. Fiddick has
been named president of Mulu-
media Radio to oversee the chain’s
12 stations.

WABC Change

® Continued from page 20

Peter Bush wrapped up the final
music air shift Sunday with a hope-
ful “We'll talk later.™ The station
then went into play-by-play Yankee
bascball, followed with an overnight
talk format that has been in place for
a few months.

Weekend programming, building
up to the Monday changeover, had
listeners calling in with what they re-
membered about WABC over the
past 20 years.

During their tv interviews Lundy
said, “I don’t think there will ever be
a station as big as we were.” Ingram
offered: "I don’t miss the old days.
I'm looking to a lot more fun in the
new days.”

But Ingram did scem moved by
the impact of the moment when his
last words on the old format were,
“This 1s WABC New York. [ can't
say that anymore.” Lundy added.
“So be it It’s all over.”

DOUGIAS E. HALL
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E These are best selling middie-of-the-road singles compiled from
- - 2 radio station air play listed in rank order.
g g 8
x x g
2 % 3 . . . .
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
ﬁ? 1| 7 EBONY & IVORY
Paul McCartney & Stevie Wonder, Columbia 18-02860 (MPL, ASCAP)
ﬁ' 21 10 ALWAYS ON MY MIND
Willie Nelson, Columbia 18-02741 (Screen Gems-EMI/Rose Bridge, BMI)
7//1? 4 8 RUN FOR THE ROSES
Dan Fogelberg, FullMoon/Epic 14-02821 (Hickory Grove/April. ASCAP)
4 3|1 SHANGHA! BREEZES
John Denver, RCA 13071 (Cherry Lane. BMI)
8 7 WAKE UP LITTLE SUSIE
Simon And Garfunkel, Warner Bros. 50063 (House Of Bryant, BMI)
6 6] 10 LET'S HANG ON
Barry Manilow, Arista 0675 (Seasons Four/Saturday Screen Gems-EMI, BMI)
7 7 9 I'VE NEVER BEEN TO ME
Charlene, Motown 1611 (Stone Diamond, BMI)
! 9| 1| waxing Love
Roberta Fiack, Atlantic 4005 (20th Century Fox/New Hidden Valley, ASCAP/
Broozer Tones/Fox Fanfare/Carol Bayer Sayer, BMI)
14 5 FRIENDS IN LOVE
Dionne Warwick And Johnny Mathis, Arista 0673 (Garden Rake/Foster Frees/
JSH, ASCAP)
15 3 ANY DAY NOW
Ronnie Milsap, RCA 13216 (Intersong, ASCAP)
1mfu| 1 GOIN' DOWN
Greg Guidry, Columbia 18-02691 (World Song, ASCAP)
12 6 | DON'T XNOW WHERE TO START
Eddie Rabbitt. Eiektra 47435 (Briarpatch/Debdave, BMI)
13 51 12 '65 LOVE AFFAIR
Paul Davis, Arista 0661 (Web 1V, BMI)
i? 25 2 LOVE'S BEEN A LITTLE HARD ON ME
Juice Newton, Capitol 5120 (Bobby Goidsboro/House Of Gold, ASCAP/BMI)
71/3\? 20 7 WHEN HE SHINES
Sheena Easton, EMI-America 8113 (WB, ASCAP)
16 | 16 9 BEECHWOOD 4.5789
Carpenters, A&M 2405 (Stone Agate, BMI/Jobete, ASCAP)
ﬁ 18 5 FINALLY
T.G. Sheppard, Warner/Curb 50041 (Meadowgreen. ASCAP)
ﬁ 21 4 JUST ANOTHER DAY IN PARADISE
Bertie Higgins, Kat Family 502839 (Epic) (Gen-Lee/Chappell/Brother Bills/Rose
King, ASCAP/Lowery, BMI)
19 |19 9 EMPTY GARDEN
Elton John, Geffen 50049 (Warner Bros.) (Intersong, ASCAP)
ﬁ 22 6 ONE TO ONE
Carole King, Atlantic 4026 (Elorac, ASCAP/Mann & Weil, BMI)
‘//{% U 5 PERSONALLY
Karla Bonoff, Columbia 18-02805 (Tree/Five Of A Kind, BMI)
2 |10 2 CHARIOTS OF FIRE
Vangelis, Polydor 2189 (Polygram) (Spheric B.V./WB, ASCAP)
3|1 9 BABY STEP BACK
Gordon Lightfoot, Warner Bros. 50012 (Moose, CAPAC)
4 (13| 14 MAKE A MOVE ON ME
Olivia Newton-John, MCA 52000 (John Farrar/Snow, BMI)
5| 23] 15 ON THE WAY TO THE SKY
Neil Diamond, Columbia 18-02712 (Stonebridge, ASCAP/Unichappell/Begonia
Melodies, BMI)
26 | 2 | 18 ONE HUNDRED WAYS
Quincy Jones Featuring James Ingram, A&M 2387 (State of The Arts/Eliza M
Ritesoman, ASCAP/Kidda/Mr. Melody. BMI)
k) 4 IT'S GONNA TAKE A MIRACLE
Dentece Williams, ARC/Columbia 18-02812 (Vogue BMI)
k&) 3 ROUTE 66
Manhattan Transfer, Atlantic 4034 (London Town, ASCAP)
R 4 DID T IN A MINUTE
Daryl Hall & John Oates, RCA 13065 (Fust Buzza/Hot Cha/Six Continents, BMI)
30 4 DON'T TALK TO STRANGERS
Rick Springfield. RCA 13070 (Robie Porter. BMI)
35 3 FLY AWAY
Stevie Woods, Cotiltion 4700 (Irving/Woolnough/Foster/Frees/Unichappel!
Begonia Melodies, BMI)
k3 2 OLD FASHIONED LOVE

Smokey Robinson, Tamla 1615 (Motown) (Chardax, BMI)

BE MINE TONIGHT

Neil Diamond, Columbia 18-02928 (Stonebridge, ASCAP)

MAN ON YOUR MIND

Little River Band. Capitol 5061 (Screen Gems-EMI BMI)

YOU SHOULD HEAR HOW SHE TALKS ABOUT YOU

Melissa Manchester. Arista 0676 (Snow/Warner Tamerlane, BMI)

TIL YOU'RE GONE

Barbara Mandrell, MCA 52038 (Rick Hall, ASCAP)

TAKE ME DOWN

Alabama, RCA 13210 (Chinnichap/Careers/Irving/Down ‘N’ Dixie, BMI)
DON'T TALK

Larry Lee, Columbia 18-20740 (Chappell, ASCAP/Sue’s, BMI)
ROSANNA

Toto, Columbia 18-02811 (Hudmar, ASCAP)

DREAMIN'

John Schneider, Scotti Bros. 502889 (Epic) (Warner-Tamerlane, BMI)
TEACH ME TONIGHT

Al Jarreau, Warner Bros. 50032 (MCA/Cahn/Hub. ASCAP)

KEY LARGO

Bertie Higgins, Family 9-02524 (Jen-Lee/Chappell. ASCAP/Lowery, BMI)
MY GUY

Sister Sledge, Cotillion 47000 (Atlantic) (Jobete, ASCAP)

THE BEATLES MOVIE MEDLEY

The Beatles, Capitol 5100 (Comet/Maclen/Unart, BMI)

THAT GIRL

Stevie Wonder, Tamla 1602 (Motown) (Jobete/Black Bull, ASCAP)
OPEN ARMS

Journey, Columbia 18-02687 (Weed High Nightmare, BMI)

I'tL TRY SOMETHING NEW

A Taste Of Honey. Capitol 5099 (Jobete. ASCAP)

SLEEPWALK

Larry Carlton, Warner Bros. 50019 (Hudson Bay, BMI)

STARS ON 45 ))-A TRIBUTE TO STEVIE WONDER

Stars On, Radio Records 4019 (Jobete/Black Bull/Stone Agate, ASCAP/BMI)
MEMORY

Barbra Streisand, Columbia 18-02717 (Koppelman-Bandier, BMI)

Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
% Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000

units (seal indicated by triangle).
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_ discos._cubs  Venues  halls  arenas
Japanese Promoters Gear Up For International Acts

TOKYO-A renewed commit-
ment to the Japanese market by
concert promoters is translating
into a profitable year for interna-
tional artists appearing here.

The promoters, who are fighting
a recessed economy that resulted in
all-round losses for them last year,
are presenting a lineup of top inter-
national acts that includes such art-
ists as Journey, Talking Heads, Styx,
Bow Wow Wow, Rainbow, the Go-
Go’s, AC/DC and others.

Kyodo Tokyo, the agency with the
longest history in Japan, will con-
tinue to sponsor both international
and Japanese artists on a 50-50
basis, while Udo Artists and Ai Mu-
sic also have full schedules for the
rest of the year.

Seijiro Udo, president of Udo Art-
ists, says that 1981 wasn’t as good as
1980 because of the overall eco-
nomic recession. Last year Udo Art-
ists brought over Rainbow, Styx, Po-
lice, Billy Joel, Talking Heads,
Saxon, lron Maiden, Michael
Schenker, Doobie Brothers, Sheena

Easton and Eric Clapton.

“A big success was the joint San-
tana-Masayoshi Takanaka concert
held in the Yokohama Baseball Sta-
dium in August 1981,” Udo says. “It
was the first outdoor event for usin a
long time, and we had 30,000 in the
stadium, including young fans.”

Udo says that even 13- and 14-
year-olds were coming to Toto and
Styx concerts and that he thought it
was because they were becoming
tired of television and coming to see
live performances.

Udo Artists’ schedule calls for
Journey and Talking Heads in April,
followed by Toto, Madness, Bow
Wow Wow and Mike Oldfield in
May, AC/DC and the Go-Go’s in
June, Iron Maiden in July, Rainbow
in October, Sheena Easton in No-
vember and Jeff Beck in December.

Rainbow comes every year and
holds three concerts in the huge Nip-
pon Budokan Hall; it is one of the
few acts that can fill the mammoth
hall for three days every year.

How well Udo Artists handles art-

Wein Expands Kool;
20 Cities Targeted

® Continued from page 4

number of regional co-sponsors.
Among them, in an unusual mar-
riage, are the Atlanta and Pittsburgh
Symphony Orchestras, the St. Paul
Chamber Orchestra and the Los An-
geles Philharmonic.

Another new feature of the festi-
val is a series of jazz seminars, to be
held in conjunction with the New
York segment of the show. The idea,
according to Wein, is borrowed from
his original Newport Festival.

The 1982 Kool Jazz Festival will
play such cities as New York, Or-
lando, San Francisco, Los Angeles,
Detroit, Chicago. Washington,
D.C.. Adanta, Philadelphia, Pitts-
burgh, Cincinnati, Milwaukee, Dal-
las, Houston, San Diego, Seattle,
New Orleans, Atlanta, Min-
neapolis/St. Paul, Newport, R.L,
and Hampton, Va.

The show will feature such estab-
lished names in jazz as Ella Fitz-
gerald, Oscar Peterson, Dave Bru-
beck., Benny Goodman and Mel
Torme.

Michelob Concert Series
Set For Radio City

NEW YORK-—Radio City Music
Hall, in association with the Anheu-
ser-Busch Brewing Co., will present
aseries of pop concerts as part of the
hall’s 50th anniversary celebration.

According to Richard Evans,
president of Radio City Music Hall
Productions, the concerts, titled the
Michelob Concert Series. will fea-
ture such artists as Johnny Mathis,
Kool & The Gang, Ashford &
Simpson, George Benson. Anne
Murray, Air Supply and Grover
Washington Jr.

Appearing May 27 as part of the
series will be Change. the Whispers
and Richard “Dimples” Fields.

The series will be supported by
television, radio and print advertis-
ing, as well as in-house posters and
displays, according to Evans.

Anheuser-Busch will also sponsor
pop concert series under the Mich-
elob signature in outdoor theatres in
Los Angeles, San Francisco, Detroit,
Baltimore and Washington, D.C.

The series at Radio City Music
Hall will feature more than 40 per-
formers.

The project, which will be pre-
miered at the Kennedy Center,
Washington, D.C., will span the
spectrum of jazz formats from tradi-
tional jazz, to swing, fusion, big band
and “even music outside the main-
stream of jazz.”

The New York segment of the fes-
tival will run from June 25 through
July 4, and will feature a series of
four seminars co-produced by the
Institute of Jazz Studies at Rutgers,
the State University of New lersey.
and the Kool Jazz Festival.

Topics to be discussed include
“Jazz And The Young Black Au-
dience,” “Free Jazz: Inside Or Out-
side The Mainstream,” “Frontiers
Of Jazz Oral History,” and “Jazz On
Film: Images In Black & White.”

According to Wein, panelists for
the seminars will include noted jazz
scholars, historians and critics. The
results of the seminars will be made
available to the general public
through the Institute Of Jazz Studies
and Scarecrow Press, Metuchen,
N.J. The seminars themselves will be
held at the Guggenheim Museum,
NY.

Among the artists scheduled to
take part in the New York segment
of the festival are, Ella Fitzgerald.
Oscar Peterson, George Benson, Mel
Torme. Gerry Mulligan, George
Shearing. Sarah Vaughan, Herbie
Hancock, Dizzy Gillespie, Nancy
Wilson, Buddy Rich, Stan Getz,
Zoot Sims, Dave Brubeck, Carmen
McRae and Lionel Hampton.

The opening concert at Carnegie
Hall, one of the Festival’s venues,
will feature a reunion of the original
Benny Goodman Quartet with
Benny Goodman, Lionel Hampton,
Teddy Wilson, and Mel Lewis sub-
bing for the late Gene Krupa.

There will also be a jazz opera to
be held at the La Mama Experi-
mental Theatre, a tribute to the late
Mabhalia Jackson, to be held at Saint
Peter’s Church, and of course the
popular Hudson River jazz boatride,
and the jazz picnic to be held at Wa-
terloo Village, Stanhope, N.J.

Other venues that will be utilized
for the 10-day festival will include
Avery Fisher Hall, the South Street
Seaport Museum, Roseland Ball-
room, the State University of New
York at Purchase, and the Saratoga
Performing Arts Center.

ists is proved by the fact that they all
want to come back again. “We help
them relax in Japan so that they can
give their best performances,” Udo
says. “We do our best to establish a
good artist relationship and wait for
good results.”

He says that now was a most diffi-
cult time for promoters because vari-
ous costs were going up but they
were having to keep the top ticket
prices pegged at $16, although prices
go up for special events and for par-
ticularly big stars.

Udo says that costs couldn’t be cut
in order (o present the best possible
show. In the case of rock acts, equip-
ment alone comes to 40 tons, requir-
ing four Il-ton trucks to haul the
equipment to various cities for con-
certs. The costs can mount to
$120,000 for the trucking of equip-
ment.

“There is one thing we would like
international artists and promoters
to understand about Japan,” Udo
stresses. “When a concert tour is can-
celled, it’s a total loss for us, because
there is no refund on the hall rental,
which must be paid in its entirety
when the hall is booked six months
in advance. Also when tickets are re-
funded, we must pay the ticket
agents 15% of the ticket price, in-
cluding 10% commission plus 5% re-
fund cost. So if a five-day rental of
the Nippon Budokan Hall is can-
celled and sold-out tickets are re-
funded, for instance, we would lose
about $335,000, not including ad-
vertising and promotion costs.”

Jiro Uchino, president of Kyodo
Tokyo, reports a good year in 1981,
better than the year before. The big-
gest event was the sayonara concert
by the Alice group in the Korakuen
Baseball Stadium in Tokyo which
drew 80,000.

Other Japanese acts that did well
under Kyodo Tokyo sponsorship
were Kei Ogura who filled the 4,500-
capacity Fumonkan Hall in Tokyo
so that two more concerts had to be
scheduled in the Kosei Nenkin Hall
on Jan. 15 and 16.

Yumi Katsutoya held five con-
certs in the 3,600-seat NHK Hall in
Tokyo on April 23-25, but tickets for
the concerts were sold out as soon as
they were placed on sale.

Paul Mauriat and his Orchestra
held 50 concerts in November-De-
cember 1981 throughout Japan, and
they were all sold out. He comes to
Japan every year, and his faithful,
steady fans fill the halls.

The Manhattan Transfer group
played to SRO crowds in all its 13
concerts in February 1982. The
group’s manager says that its success
in Japan last year helped sales of its
records in the United States.

Also giving outstanding perform-
ances to SRO crowds were Liza
Minnelli and Peter, Paul & Mary. At
the Osaka Festival Hall, everyone
was singing along with PPM, mak-
ing it one of the best shows ever.

Uchino says Kyodo Tokyo did not
know how it was going to cope with
the tremendous demand for tickets
for the Simon & Garfunkel shows—
90,000 for the three shows in the Ko-
rakuen Stadium in Tokyo and
40,000 for the two shows in the
Osaka Stadium in Osaka—at the end
of April. The Simon & Garfunkel
record, “The Concert in Central
Park,” was sold outon the day it was
placed on sale and generated great
interest in the coming concerts.

Andy Williams, who was the guest
singer in the 11th Tokyo Music Fes-
tival, held two concerts in Tokyo and
sang at a dinner show.

Richard Clayderman is returning
in July for a series of concerts.

Uchino says that the outlook for

www.americanradiohistorv.com

the rest of the year is “very smooth
sailing,” especially in the case of
Japanese artists, including singer-
songwriter Takao Kisugi and
George Yanagi.

Toshinari Koinuma, president of
Al Music, says that saxophonist
Sadao Watanabe and trumpeter
Terumasa Hino continued to be
steady again during the past year.
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Miller Guilty In
Computicket Case

Watanabe’s worldwide tour, in-
cluding 10 cities in the U.S. from
mid-September io mid-October, had
been very popular. From the latter
part of October to Dec. 25, he had
done a 40-concert tour of Japan,
drawing nearly 70,000.

Hino did his Japan tour in July
and returned from New York, where

(Continued on page 65)

By GLENN A. BAKER

SYDNEY—Australian entrepre-
neur Harry M. Miller has been sen-
tenced (o three years’ imprisonment
after being found guilty of five
charges of fraudulent misappropria-
tion relating to the collapse of the
Computicket booking service on
Feb. 12,1979, after justeight months
of operation.

A Supreme Court jury took only
three hours to return a verdict in the
case on April 30. He was sentenced

May 7, with a non-parole period of

10 months stipulated. The court
found that Miller has misused
$728,137 (Australian) belonging pri-
marily to the Australian Opera,
Royal Agricultural Society and Ce-
lebrity Services. The latter bodies
were agents for promoters Paul
Dainty and Kevin Ritchie, who in
turn represented Linda Ronstadt

and Rod Stewart. Dainty, who had
paid a set fee to Ronstadt, lost
around $140,000, while Stewart,
being on a percentage deal with
Ritchie, personally suffered a loss
believed to be in the vicinity of
$200,000. Other entertainers who
suffered losses were Cleo Laine,
Peggy Lee, Count Basie, the Black
and White Minstrels, World Series
Cricket, Reg Livermore and Des
O’Connor.

The collapse of Computicket, with
debts of almost $3 million, left the
Australian entertainment industry
open mouthed with disbelief. Miller
himself was considered a pillar of
society, a flashy entrepreneur re-
sponsible for bringing such block-
buster shows as “Hair,” “The Boys

(Continued on page 60)

10 BigBands Are Booked
For Disneyland Summer

By DAVE DEXTER JR.

LOS ANGELES—At nearby Dis-
neyland in suburban Anaheim, Dis-
neyland’s long-time entertainment
director Sonny Anderson has com-
pleted bookings for 10 weeks of big
band performances throughout the
coming summer.

“We kick off the presentation the
week of June 19-26 with Ray
McKinley’s orchestra,” Anderson
notes. “And then the big, swinging
sounds will dominate Disneyland’s
Plaza Gardens every night into La-
bor Day weekend.”

Following drummer McKinley’s
crew will be the Glenn Miller
“ghost” band, conducted by Larry
O’Brien, June 27 through July 3,
then Woody Herman and his Young
Thundering Herd July 4-10.
Trumpeter Harry James and troupe
are booked for July 11-17, and for
the July 18-24 stint the bandstand
will be occupied by Bob Crosby’s
Dixielanders.

“Then,” Anderson notes, “from
the hard-swinging groups we will
have a change of pace July 25-31
when Freddy Martin totes his sweet
Yamaha tenor saxophone and or-
chestra onto the bandstand. It is
Freddy’s 51st year as a maestro, yet
he still enjoys a surprisingly loyal
following.”

Vibes master Lionel Hampton
takes over the Aug. 15-21 week, then
it is Les Brown’s “band of renown”™
Aug. 22-28, Tex Beneke’s music
Aug. 29-Sept. 4 and, to scrub the
season, drummer Buddy Rich and
his youthful aggregation Sept. 5-11.

If it appears paradoxical to music
industryites that a globally re-
nowned amusement park whose ap-
peal is primarily to children has
booked 10 attractions for the entire
summer whose lure is mainly to the

near-elderly fans of the big sounds
of the 1930s and *40s, booker Ander-
son has a ready explanation.

“Walt Disney was himself a fan of
live entertainment, particularly the
big bands’ danceable music,” An-
derson declares. “We started our all-
summer presentation of the topflight
orchestras more than a decade ago,
and our policy has proven successful
every year.

“Of course, we offer a wide array
of other live entertainment as well,”
Anderson concludes. “From time to
time this summer, in other parts of
the park, we will have occasional
rock, country, gospel and r&b
groups. But the big bands will domi-
nate the season.”

For perhaps the first time, Count
Basie’s ensemble will not be a Dis-
neyland attraction. No explanation
was given for Basie’s absence.

TOP QUALITY

8X10

&3 PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10's
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COLOR PRINTS
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SEND 8x10 PHOTO - CHECK OR M.O
PRICES INCLUDE TYPESETTING AND FREIGHT
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1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803
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Mckoul To Produce Harrisburg Shows

By MAURIE ORODENKER
HARRISBURG, Pa. — Mckoul
Productions, a group of entertain-
ment promoters based in nearby Al-
lentown, Pa., has entered into an ex-

clusive three-year agreement with
the City of Harrisburg to present a
series of summer pop concerts here.
The concerts, which will run the
gamut of music formats, from coun-

try to new wave, will be held at a
12,000 seat venue to be created for
the purpose on a ballfield at the
city’s Susquehanna River Island.
(Continued on page 42)

Dance Trax

By BRIAN CHIN

NEW YORK-—“Lite Me Up” (Columbia) sounds like Herbie Hancock’s
best pop album ever. He’s joined by heavy West Coast session and production
help, and with Rod Temperton co-writing, the winners don’t stop coming, Try
“Can’t Hide Your Love,” an open, airy dancer produced by Narada Michael
Walden; “The Bomb,” sophisticated pop-funk, and a wonder of clever phrase-
turning; and the mellow, seductive “Getting To The Good Part,” which is al-
ready a New York radio breakout.

Queen’s “Hot Space” album (Elektra) jumps feet first into the DJ booth with
its entirely dance-oriented first side. Hard, dry riffing and a great deal of effect
characterize the best of it: the bristling “Staying Power”; a monster-funk-
meets-heavy-metal “Dancer” and “Back Chat,” heavily influenced by the Eu-
ropean electronic percussion. The album title, the group explains, refers to the
“holes” in the sparse arrangements of dance hits where the rhythm breathes
and pumps; increasingly, we’d agree, dance music relies on creative silence.

Music for the urban jungle: Dinosaur L’s “Go Bang” (Sleeping Bag Rec-
ords, P.O. Box 613, Canal Street Station, New York, N.Y. 10013). Co-pro-
duced by Arthur Russell, of Loose Joints’ “Is It All Over My Face” (one of the
seminal street-cult hits of 1980), “Go Bang” is an eerie combination of soul,
reggae and even free jazz. Here’s a record that supplies its own interpretive
dance. Also “Jungle Fever” by Kinkinas (Profile 12-inch) is a revival of the
1970 pop-erotic hit by the same Belgian production team, updated with syn-
thesizers and taken at a summery slow burn.

New Disco disks: Carrie Lucas’ “Show Me Where You’re Coming From”
(Solar, promo) sports another faultless Leon Sylvers production and an inter-
esting, Jacksons-sounding choral sound. Chas Jankel has completely reshaped
“109” from the excellent “Questionnaire” album (A&M); at over seven min-
utes, the rhythm track is cleaner and harder by far, and the lyric keener than
ever. Bow Wow Wow's “I Want Candy” (RCA) has also been remixed by New
York DJs Mark Kamins and Ivan Ivan; it’s only slightly longer, but much
changed in the last half, improving momentum and maximizing the jolt.

“Dance The Night Away” (Handshake) is the first commercially issued
dance compilation we’ve seen in some time. The eight-cut album includes pre-
viously unavailable long mixes of Ronnie Jones and Claudja Barry’s “The Two
Of Us” and Johnny Bristol’s “Love No Longer Has A Hold On Me,” done by
Endless Music’s Rusty Garner, along with the international hits “Knock On
Wood” by Amii Stewart and “Japanese Boy” by Aneka. Considering the col-
lector’s market now springing up around vintage dance material, more com-
panies should look into this sort of remarketing.

Pavillion Records is holding a contest to celebrate its signing of Jean-
Marc Cerrone. DJs are invited to submit tape medleys of any Cerrone music
and the winning entry will be placed on an upcoming Cerrone album. The DJ
will receive a $300 prize and album credit. Cassettes only should be sent by
June 30 to Pavillion Records, 322 West 57th Street, Suite 44 F, New York, N.Y.
10019.

Platt’s Concept Is Bowling 'Em Over

By SAM SUTHERLAND
LOS ANGELES- One of New

The lure, explains Platt and part-

York’s more offbeat rock clubs is
now bowling over patrons on both
coasts—literally, given their week-
end operation in metropolitan bowl-
ing alleys.

The Bowling Club began in New
York when writer Alan Platt threw a
private party for a girlfriend and
found the reaction from trend-con-
scious guests provocative. Platt ad-
mits now he hadn’t any long-term
strategy or conscious model when he
rented the alley afterhours and in-
vited a mix of rock musicians,
writers, photographers and celebri-
ties to bowl to the sounds of reggae,
rock and jazz taped for the occasion.

“It was a dressed-up party crowd,
and it just happened to be in a bowl-
ing alley,” Platt recalls of that Sep-
tember, 1981, bash. That contrast, he
adds, is at the heart of the decision to
make the club a weekly event and
charge for admission, as well as for
the move west, marked last Saturday
(1) by an invitational kick-off for the
Los Angeles version of the Bowling
Club.

ner Jon Simon, is “the surreal ele-
ment of the wrong crowd in the
wrong place—the idea of these rock-
ers in a bowling alley will attract
people.”

The New York club, which takes
over the Bowlmor Lanes from mid-
night to 5 a.m. on Monday, Tuesday
and Wednesday nights, has tapped
into an unlikely affinity for bowling
that Platt and Simon soon learned
had already inspired some rockers to
rent out alleys for their own soirees.
But neither was reportedly aware of
a precedent for one of the most strik-
ing aspects of their club atmosphere,
the dimming of facility lighting so
that only the pin spotting lights at
the end of each lane are glowing.

That ploy has been used by lane
operators in a number of locations
for “Midnight Bowl” promotions.

In Los Angeles, the pair linked up
with the Hollywood Lanes near the
corner of El Centro Ave. and Holly-
wood Blvd., where the Bowling Club
will meet Friday and Saturday

(Continued on page 42)
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(12 inch) TAS-2801F 67 | 67 3 A DESE:)T PLACE—The Twins—Siamese SIA 010 (12
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Superstars are awarded to those products demonstrating the greatest audience response on 15 U.S. regional disco lists. (Prime Movers).
4 Stars are awarded to other products demonstrating significant response.
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NEW 12’~Divine (Remix), Flirt (Remix Calling), New Lime,
Justin, Ministry, Ray Parker Jr., New Kelly Marte, Ron Grittith
{Love Is A Drug), Hot Plate 4, ingrid, Kenneth Sherman, Johnny
Chingas, Drinking Electriclty, Flower, Roboter Wierke, Yazoo,
New Sparks, Murphy's Jive Law, Katmandu (Remix), Toba,
Agnes, King Creofe, Nite Life Uni. (Remix), Bobby Davenport,
Brunl Pagan, Carrie Lucas, Wildlife, Beaties/Siones Medley,
Stimline, The Dance, Fonda Rae, Karen Young, Over & Over
(Remix), Klein & MBO, Savannah, Patrick Boothe, The Mood,
Cufture Club, Paul Parker, Kongos {Cerrone
Prod.), Gwen Guthrie, D. Bowle (Cat
Peoplie), Claudja Barry & R. Jones (Remix),
New Alton Edwards, Decoupage (Remix),
Chanson d’Ellegance, Q-Feel, Viola Weils,
Mystery, Christopher, Checkers, Talk Talk,
Deadline, Araxis, Free Style, Fantastiques,
Discotech, Nona Hendrix, Aitered Images,
B.B. Band, Buggies. Madame, Fashion, Van-
essa, Weeks & Co. (Remix), Voyage (Let's
Get Started). Kebec Electric (Magic Fly 82),
Viola Wilts, D.D. Sound (New), Lisa, Yeito.

DISCO & DANCE REC.

MAIL ORDER SERVICE
Retail « DJ « Imports & U.S.

Teiex: 230 199 SWIFT-UR (MAIL-O)
Call or write us—Fastest service, best
stock and cheapest retail price on U.S.
and imports. Send for our FREE lists of
imports, 12 Discs, and U.S. LP's.
Call us about our AUTOMATIC
MAILING SUBSCRIPTION—
SERVICE—personalized to the

needs of your disco or area.

We export to DJs in all countries (retail
only).

All orders are shipped immediately U.P.S —
We give personal attention to your needs

MAIL O DISC RECORDS

iMPORT NEW LP's—Santa Esmeralda, Lime
2, Mix Your Own Stars Vol. 2, Logic, B-52's,
Cerrone 8, Ralnbow Team, Disco Clrcus 82
(Four Mixes), Firefly, Disco Cross 2.

40 SOUTH MALL. PLAINVIEW, NY 11803
PHONE (516) 694-0088
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A current report that must include your
advertising message to the world of
dance/disco .... “the beat” is not
complete without your ad, and “the
street” cannot compete for your at-
tention unless they know what you do,
how to contact you and do business.

Call right away to reserve your ad space .....
NEW YORK (212) 764-7356 LONDON (01) 439-9411
BEVERLY HILLS (213) 859-5316  MILAN 28-29-158

NASHVILLE (615) 748-8145 TOKYO  (03) 498-4641

Spotlight on DANCE/DISCO
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Mckoul To Produce Shows
For City Of Harrisburg

® Continued from page 40

The 12-concert series was an-
nounced by Harrisburg Mayor Ste-
phen Reed, who also disclosed that
such artists as James Taylor, Charlie
Daniels, the Go-Go’s, Hall & Oates,
Emmylou Harris and Rodney Dan-
gerfield will be taking part. There
will also be a two-show Labor Day
weekend appearance by the Beach
Boys.

Mckoul Productions is also nego-
tiating with Bobby Vinton, George
Benson, Loretta Lynn, Kool & the
Gang, Foreigner, the Police, the Let-
termen and the Temptations.

According to Reed, Mckoul is al-
ready working on plans for the 1983
concert season, and hopes that for
that series it can snare such acts as
John Denver and Barry Manilow.

This is the first time that Harris-
burg will host a pop concert series.
The city has been restricted in this
area by the lack of a major concert
venue suitable of accommodating
big name acts.

The concerts will be presented on
the balifield in City Island on a 120-
square foot, two-and-a-half story

Platt’s Concept Is

® Continued from page 40

nights from 10 p.m. to 3 a.m. These
earlier hours reflect Los Angeles’ lo-
cal liquor laws (although the private
club slant frees the operators from
the 2 a.m. bar closing called for in
public sites) and the city’s somewhat
earlier winding down when com-
pared to Manhattan.

Still, Platt, who lived in Los An-
geles until three years ago, feels the
timing of the opening coincides with
a “mushrooming” club scene here.
Says the transplanted Briton,
“When 1 left here, if you wanted to
gooutto clubs at night there was just
the Roxy, the Rainbow and maybe
Studio One, which only made sense
if you were gay. But in the past few
days, I’'ve been to an incredible
number of rock clubs, and stayed
out late every night.”

To Platt’s assertion that the duo is
less interested in the initial phenom-
enon of rock bowling than in devel-
oping stylish clubs, Simon adds the

Philips Boosts
Jazz In Gotham

NEW YORK —Jazz is enjoying a
new surge of popularity in this city.
Over the past several months, a
growing number of small supper
clubs and cabarets have been offer-
ing live jazz entertainment as a vi-
able alternative to rock and popular
music formats.

Playing what’s considered to be a
small but significant role in the up-
turn is Pat Philips, an agent, man-
ager and producer. She has been in-
strumental in booking such artists as
Gerry Mulligan, Lionel Hampton,
Benny Goodman, Roland Hanna,
James Moody, Hank Jones, Milt
Jackson, Jimmy Heath, Slide Hamp-
ton and Sonny Fortune.

She has also helped in opening up
to jazz such venues as Trax (a rock-
oriented club), S.P.Q.R., in Manhat-
tan’s “Little Italy” district, the South

" Street Seaport and the YMHA, and

books her acts in more established
jazz rooms such as Eddie Condon’s,
Sweet Basil and the Village Gate.

Philips is working on a series for
the New School, too, and artists’
tours of colleges, festivals and out-
of-town nightclubs.

roofed stage, with lighting and
sound systems to be built by the con-
cert promoters. Reed says Mckoul
Productions is expected to make a
$150,000 investment here in prepa-
ration for the concerts, for which the
work has already begun.

According to the agreement, the
city is to provide 600-amp electrical
service and is expected to spend be-
tween $15,000 and $20,000 to fence
in the ballfield, repair access roads,
and install security lighting. When
the work is finished, the capacity of
the new fenced-in venue will be able
to accommodate 12,000 persons.

Ticket prices for the concerts are
expected to be in the range of $7 to
$10. Under the arrangements with
Mckoul, the mayor says, the city will
be paid a flat fee of $1,000 for each
concert, plus 5% of the gross receipts
and an additional fee of 25-cents for
each ticket sold. Reed said the city
will not be responsible for any losses
resulting from the concerts, and that
Mckoul Productions will provide
full security, cleanup after the con-
certs, and a $1 million insurance lia-
bility coverage for each concert.

Bowling 'Em Over

observation, “It’s a good break from
the average rock club, where if
you’re not into dancing or listening
to the music, there’s nothing else to
do.”

Cracks Platt, “This gives you
something to do with your hands
while you try to pick up girls.”

On a more serious note, both
claim their New York rock musician
patrons have turned into avid, if not
always skilled, bowlers. Among fre-
quent visitors they list Blondie’s
Chris Stein, Van Halen’s David Lee
Roth, Grace Jones, Nina Hagen and
members of various young British
bands like Bow Wow Wow and
Squeeze.

Their favorite, though, is none
other than PIL’s John Lydon.

The Los Angeles club will be
managed by friend Lori Chapman,
who ran the Fiorucci clothing outlet
in Los Angeles, and will offer a pri-
vate bar as well as lane service.

Los Angeles may not be the last
stop, either. Asserts Simon, “We

" want to open more clubs like this.
We’d probably look ata mix of mar-
kets, with some in major cities and
others elsewhere.” That plan, the
pair add, isn’t a pipedream, since
their existing contracts with lane
owners have already sparked discus-
sions about spreading the concept.
“They tell us we’re outgrossing their
regular evening business on the
nights we take over, so the interest is
there,” says Simon.

As for the admission structure, the
pair issue memberships enabling pa-
trons to enter for $5 a night, and also
allow non-members to attend for
$10. Those prices include free games
and free rental of bowling shoes.

Talent

_|n Action_|

SPLIT ENZ
THE INNOCENTS
Hollywood Palladium,

Los Angeles, Calif.
Admission: $8.50

The members of Split Enz excel at their craft
of making slightly daft yet commercial pop. This
skill has brought the New Zealand-bred quintet
a large enough following to fill the 5,000-capac-
ity Palladium May 6, the first date of a North
American tour. While the group executed its
day-glo brand of pop well and the audience
cheered heartily, something was missing in the
20 song, 90-minute performance.

While there were many memorable high-
lights, none of them added up to a cohesive
whole. Perhaps it was the raggedness that is to
be expected from a group on its first date of a
tour. Perhaps it was the pacing which had the
group opening with an unknown song (“Fire
Drill"") and two slower paced ones, “Giant Heart-
break'’ and “Dirty Creature.” Perhaps it was the
lack of personality exhibited by lead singers/
guitarists Tim and Neil Finn. Perhaps it was the
badly mixed sound. There was little effort to
reach the audience and when female fans tried
to reach heartthrob Neil, he would demurely
back away.

All this said, there are few better at making
progressive pop than Split Enz. The last several
songs of the show~including "t Got You,” “No-
body Takes Me Seriously,” “Small World" and
“What's The Matter With You"—overcame the
flaws of the rest of the concert. Gone are the
surreal costumes that the band wore in the mid-
1970's but the winsome charm remains in the
music.

Boardwalk Records’ tnnocents opened in a
half-hour, six-song set that was certainly not
revolutionary but entertaining in a very teenage,
power pop way. If the quintet could come up
with more originality in its songs, it might just
go places. CARY DARLING

GARY CHAPMAN
Andrew Johnson Hall
Tenn. Performing Arts Center
Nashville
Admission: $5

Intimacy of setting, performer-audience rap-
port and accessible music were the highlights of
Gary Chapman's April 26 Nashville concert.

His well-crafted gospel is played as straight
rock, MOR, and sometimes as fusion. The humor
and philosophical reflections interspersed be-
tween songs were not out of place in the 288-
seat Andrew Johnson Hall.

The band included two electric guitars, bass,
keyboards, drums, a synthesizer, a saxophone
on some tunes, and three back-up singers.
Chapman does not exhibit a wide vocal range,
but sings well in the sturdy, higher-end range
that is his signature. Commendably, he refrains
from any melodramatic performance of his seri-
ous material.

The stand-outs in the show were “Playin’ In
The Street,” with a searing, hard-rock guitar
solo, a piano-backed version of his self-penned
“Finally” (now a crossover hit for T.G. Sheppard,
as a secular song), and “You Need A Hero,” with
its keyboard lead resembling work by the Doobie
Brothers.

Two one-hour shows were taped for a live al-
bum on Lamb & Lion. Chapman's humor min-
imized the distraction of a few false starts on
the taped performances. The first show'’s au-
dience was free to stay for the second, and
many did. CARTER MOODY

Eric Clapton Ready For U.S. Tour

LOS ANGELES—Eric Clapton
ends 14 months of convalescence
when he kicks off a new U.S. concert
tour this June.

The upcoming shows are report-
edly the first of two tour legs
planned for this year. During June,
Clapton will travel to 16 American
cities on an itinerary slanted prima-
rily toward secondary markets. Ma-
jor markets on that phase of his '82
tour calendar include Detroit,
Cleveland and Miami.

The guitarist/singer will then
spend the summer recording his first
album for Warner Bros., to which he
signed while prior label RSO was
being virtually dismantled, followed
by the remaining tour dates during
the fall.

Clapton’s last tour began in
March, 1981, to tie into his final
RSO LP. Bulk of the dates on that
60-day circuit had to be cancelled,
however, when he was hospitalized
for a serious ulcer condition.
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Survey For Week Ending 5/22/82

Boxscore

The following are among the top concert grosses nationwide reported through the survey week. Included are act(s),
gross, attendance, capacity of facility, ticket prices, promater, facility, city, number of shows, number of setiouts and
dates(s).

e JOURNEY, GREG KIHN BAND-—$482,646, 41,224, $12.50 & $10.50,
Monarch Entertainment Bureau, Brendan Byrne Meadowlands Arena, E
Rutherford, N.J., two sellouts, May 6-7

o CHEAP TRICK, JOAN JETT & THE BLACKHEARTS, CHUCK BERRY, SUSAN
LYNCH, BLITZ BROTHERS—$455,180, 44,366 (60,000 capacity), $12.50 &
$10, Avalon Attractions/Marc Berman Presents, San Diego (Calif.) Sta-
dium, ""The Sky Show,"” May 8.

o JOURNEY, GREG KIHN BAND—$441,903, 37,226, $12.50 & $11.50, Bea
ver Prods., Spectrum, Philadelphia, two sellouts, May 1—11

o KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-
NIE SHORR—$254,715, 17,343 (20,026), $13 & $12.50, C.K. Spurlock,
Centennial Hall, Toledo, Ohio, two shows, one sellout, May 2.

o JOURNEY, GREG KIHN BAND—$200,109, 18,896, $11 & $9.90, Celiar Door
Prods., Capitol Centre, Landover, Md., sellout, May 8.

e LITTLE ANTHONY, BO DIDDLEY, JAY BLACK & THE AMERICANS, SHI-
RELLES, JOHNNY MAESTRO & BROOKLYN BRIDGE, DEL VIKINGS, DANNY
& THE JUNIOR, DUPREES, NEIGHBORS' COMPLAINT, BOBBY CON-
STOCK'S ROCK 'N ROLL BAND—$192,020, 17,9094, $12.50 & $11, Rich-
ard Nader Entertainment, Brendan Byrne Meadowlands Arena, E. Ruther
ford, N.J. ““Richard Nadar’s Original Rock 'n Roll Spectacular,' sellout
April 30

o BLACK SABBATH, OUTLAWS—$164,646 (Canadian funds), $12,975
(13,000), $13.50 & $12.50, Perryscope Concerts/Concert Prods. Int’l
Northlands Coliseum, Edmonton, Alta., April 30

o LOVERBOY, BRYAN ADAMS—$140,204 (Canadian funds), $11.50 & $9.50,
Concert Prods., Int'l, Maple Leaf Gardens, Toronto, May 7

o BLACK SABBATH, OUTLAWS—$123,987, 10,529 (18,000), $11, $10, & 39
Feyline Presents, McNichols Arena, Denver, May 8.

e BLACK SABBATH, OUTLAWS—$101,522, 10,656, $10.50 & $9.50, Alba-
tross Prods./Double Tee Promotions, Univ. of N.M. Tingley Coliseum, Albu
querque, sellout, May 9

o LOVERBOY, BRYAN ADAMS—$99,500 (Canadian funds), 9,045, $11, con
cert prods. Int’l/Donald K. Donald Prods., Ottawa (Ont.) Civic Centre, sell
out, May 1

e BLACK SABBATH, OUTLAWS—$93,437 (Canadian funds), 7,500, $13.50 &
$12.50, Perryscope Prods./Concert Prods., Int'l, Calgary (Alta.) Stampede,
sellout, April 29

o LOVERBOY, BRYAN ADAMS—$76,932 (Canadian funds), 7,327, $10.50,
Concert Prods. Int'l/Donald K. Donald Prods., Sudbury (Ont.) Arena, sell
out, April 30.

e OAK RIDGE BOYS, BELLAMY BROTHERS, CORBIN HANNER BAND-—
$73,135, 7,355 (15,039), $11.50, $10, & $8.50, Electric Factory Concerts,
Spectrum, Philadelphia, May 8

e RICK SPRINGFIELD, TOM CHAPIN—$69,460, 6,901, $10.50 & $9.50,
Beach Club Concerts, Greenville (S.C.) Memorial Auditorium, sellout, May

9

e CHARLIE DANIELS BAND, JIMMY HALL—$65,654, 6,911 (10,200), $9.50,
Monarch Entertainment Bureau, War Memorial Auditorium, Rochester,
N.Y.. April 29

o KOOL & THE GANG, WHATNAUTS, SKYY—$64,096, 6,460 (10,228), $10 &
$9, Sun Song Prods., Jacksonville (Fla.) Coliseum, April 23

e LOVERBOY, BRYAN ADAMS—$62,722 (Canadian funds), 5,702, $11, Con-
cert Prods. Int'l/ Donald K. Donald Prods./Don Jones, Treasure Island Gar-
dens, London, Ont., sellout, April 28.

e ALABAMA, JANIE FRICKE—$58,880, 5,800, $10.50, Fowler Prods., Jack-
son (Tenn.) Coliseum, sellout, May 8.

e SHEENA EASTON, GERARD KENNY-—$58,880, 5,800, $10.50, Fowler
Prods., Jackson (Tenn.) Coliseum, sellout, May 8.

e SHEENA EASTON, GERARD KENNY—$56,183 (Canadian funds), 5,458,
$10.50 & $9.50, Albatross Prods./Isle of Man, Orpheum Theatre, Van-
couver, B.C., two sellouts, May 6-7

e 0ZZY OSBOURNE, MAGNUM—$48,249, 5,546 (9,900), $9, Sound Seventy
Prods., Municipal Auditorium, Nashville, Tenn., April 29

e GORDON LIGHTFOOT—$42,057, 4,288 (5,373), $10 & $9, Brass Ring
Prods., Lansing (Mich.) Civic Center, May 7

e STATLER BROTHERS, BRENDA LEE—$40,200, 4,500, $9 & $8, varnell En
terprises, St. Joseph (Mo.) Civic Arena, sellout, April 30

e LOVERBOY, BRYAN ADAMS—$39,941 (Canadian funds), 3,631 (4,000),
$11, Concert Prods. Int’l/Donald K. Donald Prods., Memorial Auditorium,
Kitchener, Ont., April 29,

o SPLIT ENZ, INNOSENSE—$34,700, 4,045, $9.50 & $8.50, Avalon Attrac
tions, Hollywood (Calif.) Palladium, sellout, May 7

e ASIA, PAT BULLARD—$%$29,277 (Canadian funds), 2,765, $11.50 & $9.50,
Concert Prods. int’l, Massey Hall, Toronto, sellout, May 8

o SHEENA EASTON, GERARD KENNY—$27,633, 2,952, $10 & $9, Albatross
Prods., Paramount Theatre, Seattle, sellout, May 5.

o SHEENA EASTON, GERARD KENNY—$26,404, 2,711 (2,958), $10, $9.50,
& $9, Albatross Prods./Double Tee Promotions, Paramount Theatre, Port-
land, Ore., May 4

e ASIA, JOHNNY & THE DISTRACTIONS—$25,341, 2,541, $10.50 & $9.50,
Monarch Entertainment Bureau, Auditorium Theatre, Rochester, N.Y., sell
out, May 5

o DREGS—$24,780, 2,109 (3,784), $11.75, Avalon Attractions/Bill Graham
Presents, Univ. of Calif. at Los Angeles Royce Hall, two shows, May 7

e MOLLY HATCHET, NEW MOUNTAIN, STRANGER—$24,552, 2,787 (5,000),
$9, Fantasma Prods., W. Palm Beach (Fla.) Auditorium, May 4

o GRAHAM PARKER, BILLY VERA—$24,285, 3,000, $8.50 & $7.50, Electric
Factory Concerts, Tower Theatre, Philadelphia, sellout, May 8.

o ASIA—$22,230 (Canadian funds), 2,223, $10, Concert Prods. Int’l/Donaid
K. Donald Prods./Don Jones, Alumni Hall, London, Ont., sellout, May 9.

e HUMAN LEAGUE, VIVABEAT—$20,272, 2,165 (2,279), $9.50 & $8.50, Bill
Graham Presents, Warfield Theatre, San Francisco, May 9.

e LAURIE ANDERSON—$17,195, 1,810, $9.50, Wolf & Rissmiller Concerts,
Univ. of Calif. at Los Angeles Royce Hal!, sellout, May 11

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publi
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report,
please call Patricia Bates in Nashville at 615/748-8120, Tina Veiders in New York City
at 212/764-7314 or Hedy Weisbart in Los Angeles at 213/273-7040
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NEW YORK-The business of
videocassette duplicating is, as Bill
Follett puts it, “not glamorous.” It is,
however, a major part of a rapidly
growing market, and VCA Duplica-
ting (Video Corp. of America), of
which Follett is president, is one of
the major, if not the major, com-
panies in the field.

Follett says the company, with its
staff of 200, has manufactured close
to three million prerecorded video-
cassettes since it began production
two years ago—that’s 33% of the en-
tire industry.

“It takes management commit-
ment to facilities, and training,” he
points out. “If you don’t pay a lot of
attention to quality, it’s quickly ob-
vious.”

VCA’s minimum standards, Fol-
lett says, are the quality of broadcast
television. “Every cassette we dupli-
cate is examined for at least six min-
utes,” he says, “and we have a 23%
reject rate.”

All VCA tapes are duplicated in
real time (one-to-one) on the com
pany’s 1,200 specially adapted and
maintained video duplicating
equipment. The company puts out
10,000 pieces a day, and has regional
offices to cut down on shipping
costs. Tapes are shipped from New
Jersey, California, Texas and II-
linois.

“All four locations function as one
lab,” Follett explains. “They’re con-
nected electronically. With every
cassette we’ve ever duplicated, we've
been on time.” VCA’s facilities have
been used by Warner Home Video,
Thorn EMI, Vestron Video, MGM/
CBS Home Video, Disney, Fotomat
and others.

The video software supplier tells
VCA the title of the film it wants du
plicated and makes available a mas
ter tape, or VCA makes the master
tape from a 35mm film. “This is a
creative process, because you have
to get all the pertinent information
on the screen with the right frame of
reference,” Follett says. “We color-
correct every scene and add titles
and disclaimers. All tapes are en
coded with a serial number for iden
tification purposes.”

If the master tape comes from the
studio, VCA critiques its quality
“Usually we have to fix scenes
There’s no perfect cassette without a
perfect master. The poor quality
tapes on the market are due to their
being produced in back rooms by
duplicators, dealers and pirates,”
Follett asserts.

Once the master tape is approved,
duplicating is scheduled at the three
labs. After the duplicating process,
there is quality control, packaging
and shrink wrap.

Equipment used is made by Sony
for Beta tapes and by Panasonic for
VHS. “None of our equipment is ‘off
the shelf,”” says Follett. “We use
special inputs and audio recording
techniques to reduce hiss and noise.
And we maintain the equipment in a
way that never allows a machine to
be operating without a recent check-
up.”

Follett claims VCA has even
tighter maintenance parameters
than Sony or Panasonic. “If they say
plus or minus 15 grams, we say plus
or minus half a gram. We optimize
our heads every two days.”

Not only does VCA duplicate
stereo VHS tapes and encode them
with Dolby B, it also is installing
new stereo Beta equipment which
will be in operation by fall. In fact,
VCA Duplicating is in a joint ven-
ture with Sony called S/T Duplica-
ting: Sony/Teletronics. (Teletronics
was VCA’s old name.) Follett is

_Pro Equipment & Services
Quality Control Is The Key To VCA Video Duplicating

president of the joint venture as well
as off VCA.
“We founded S/T in 1971,” he re-

vnclavier 11

lates. “By 1978 we were so successful cility, to which the master tapes were regional, and opened the Chicago
that we changed our philosophy. We brought. We decided we could bet- lab and then the other two.”
put together a large duplicating fa- ter serve our clients if we were more LAURA FOTI
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Digital Synthesis - Music Printing - Real Instruments

The world's most advanced digital synthesis system has just
become the werld's most advanced Music Printing and Sam-

pling System.

The Music Prirting and Sample-tchiskNOphons, advanced
as they are, are only part of the incredible Synclavier® |}
Digital Music System. Since its introduction two years ago,

Now, with Synclavier® |I's Music Printing Option, perfor-

mances played on Syn-
clavier® II's keyboard can
be transferred and printed
out automaticelly in stand-
ard musical notation. This
amazing new Option pro-
vides a quick, high quality
computerized printing of
complete orchestral scores
or Indiv.dual parts, piano
music, ad lead sheets with
lyrics.

Using the new Sample-to-
Disk™ Option, vou can now
record real instruments or
whole sectiors of instru-
ments into "he Syncla-
vier® 1l and th2n piay them
on its keyboard. New Eng-
land Digital's -echnoiogicai
wizardry has made it pos-
sible to record or sample
any analog signal onto a
winchester Cisk using a
micropkone or line-level
source. You can record at a
sampling rate of 50KHz. for
a minimum of 100 seconds
up to & maxmum of 54
minutes. After recording,
sophisticated software tech-
niques proviced by New
England Digita allow you to
analyze the recorded signal,

many of the world’'s most influential musicians, producers

and studios have seen and
now own a Synclavier® |
system themselves.

We invite you to see and
hear what they already
know, that the future of
music is available today
from New England Digital.

Synclavier® |l digital
music systems start at
$13,750 00.

Don't forget to inquire
about our line of business
software for your studio and
personal use.

Synclavier® |}
Instruction Manual

and Demo Record.

A complete and descriptive
Instruction Manual is now
available for $50.00 (USA &
Canada) or $60.00 (else-
where) postpaid.

30 minute, long-playing
demo reccrds are also
available for $2.50 (USA &
Canada) and $6.00 (else-
where).

For more information, a
personal demonstration, or
the name of your nearest
representative, please call
or write to:

digitally filter ot noise or harmoni:s, and edit different signals
together for urique sounds. Once satisfied with your sampled
sound, you ca easily transfer it to the Synclavier® II's key-
board for real ~ime performance.

New England Digital Corporation
Department 26, 3ox 546

White River Jct., VT 05001
802-295-5800

/AR
% o0 W,

new england digital

EnVELORS GENERATORS I TRAGK DIGITAL MIEMORY BECORDER EVOC RO T AuUMENT CONTAOL
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NEW YORK—Mastering at Masterdisk: Syn-
ergy, produced by Llarry Fast; self-produced
David Sancious; the Rolling Stones “Live,” pro-
duced by the Glimmer Twins; Steely Dan's
‘Greatest Hits, Vol. I1," produced by Gary Katz;
Juice Newton, produced by Rich Landis; Jan
Hammer, produced by himself and Neil Schon;
Paul Winter, self-produced; Chuck Mangione,
self-produced; Riot, produced by Billy Arnell
and Steve Loeb; and Eric Clapton's “Greatest
Hits." Engineering on these projects are Robert
Ludwig, Bill Kipper and Howie Weinberg.

Andy Schwartz, former keyboard player for
Chic, is currently at the Power Station working
on a self-produced project.

At RPM Sound Studios, Chaka Khan and
Rufus are finishing up “Live At The Savoy" with
Elliot Scheiner engineering, Robin Danar assist-
ing and Russ Titelman producing for Warner
Bros. Public Image Ltd., with Johnny Lydon, is
laying tracks for a Virgin Records album. Domi-
nic Maita is engineer, Danar assiting. Scheiner
and Danar team for engineering duties on Rob-
erta Flack's new Atlantic album, produced by
Ralph MacDonald.

Wave Records principals Dan DeAngelis and
Lou Magrino have finished production on the la-
bel's second release, Brenda Jones’ “My Heart's
Not In it,” at Vanguard Studios. Producer was
Mark Berry.

The F.R.O.N.T. is at the Ranch in Manhattan,
recording a self-produced album for Arocklytse
Records. Eddie Ciletti is engineering and co-pro-
ducing.

At Sundragon Recording, Ray Rock of the
Crown Heights Affair is at work on a solo album
for Plateau Records. Buddy Pollock is engineer-
ing, with Glenn Dubois and David Lee assisting.
Also at Sundragon, Pollock engineered a Jon
Hendricks album produced by Hendricks and
Joel Dorn for Muse Records. lvan Kral and John
Waite, formerly of Patti Smith and the Babys, re-
spectively, are recording a collaborative effort
for Chrysalis with engineering by Dubois and
Thom Santiage. The Necessaries have com-
pleted an album for Sire with Michael Ewing en-
gineering and Santiago assisting.

Touche is at work on their first single for
Emergency Records at A&R Studios. Dennis Bell
and Claudette Washington are the producers,
with Ollie Cotton at the controls.

At Wizard Studios in Briarcliff Manor, N.Y
owner Mike Scott is engineering the latest by
Peter Frampton, with Alan Myerson; producer is
Eddie Kramer. Tom Dickie and the Desires are
being produced by Ed Sprigg, with Scott engi
neering.

Gregg Winter is finishing final mixes at Extra-
terrestrial Sound, Glen Cove, N.Y. for his upcom-
ing self-produced WEA International (lreland)
album.

* A A

Corasound Recording, San Raphael, Ca., has
Richi Ray producing two singles to complete his
LP, Stephen Hart engineering.

* A K

Ronnie McDowell at Nashville's Soundshop
with producer Buddy Killen. Ken Harding also
there producing the Williams Brothers.

Ted Daryll at North Lake Sound, North White
Plains, N.Y., working with producer Dwight
McKee, mixing Wently Phipps’ new gospel proj-
ect for PolyGram, Chris Cassone engineering.

Faithful Sound, Champaign/Urbana, IIl.,
names Kirk Little studio director. The facility is
hosting the B-Lovers and Jimmy Dawkins.

Terri Gibbs was in at Sound Emporium, Nash
ville to overdub vocals on “Look At Us Now," the
theme song for “Waltz Across Texas,” Steve
Dorft and Ed Penney co-producing, Jim Witliam-
son engineering.

At Sea-West Studios, Hawaii, Mike Chapman
producing Australian Crawi for EM! America.
Also there are Johnny, Louis & Char, completing
an LP with Rick Keefer at the console. The stu-
dio also reports that it has just added a Syncla-
vier || digital synthesizer to the control room.

Chuck Irwin, newly appointed engineering di-
rector at New York's Sear Sound, is twirling the
dials for Galt MacDermot as well as co-produc
ing and engineering a new release by the Fia-
mingos.

* K K

At Warner Bros. Recording Studies, Van Ha-
len completed “Diver Down,” produced by Ted
Templeman. Engineer was Donn Landee, with
assistance from Kem Deane. Rufus and Chakz
Khan are working with producer Russ Titelman
and engineer Mark Linett on a project due out
soon; Titelman and Linett are also teamed for a
movie score being cut by Stephen Bishep. Amer-

ica, on Capitol, is working with Linett on tracks
produced by group member Gerry Beckley. And
1.D. Souther is at work on his self-produced Co-
lumbia Ip with Lee Herschberg engineering.

Studio Track

Richard “Dimples” Fields is mixing his iatest
project for Boardwalk Records at Clark-Brown
Audio. Producers are Fields.and Belinda Wilson.
Engineering is by Tony Modster with Gloria

Davis assisting. Also, Fifth Avenue is laying
tracks for an upcoming album with producers
Larry Robinson and Joe Foxworth. Solar group
Klymaxx is recording material, and Larry Farrow

is producing Della Reese for Piano Man Produc-
tions.
* * *x
{Continued on opposite puge)

With the TASCAM Series 30 which
encompasses multitrack technology of
such impressive flexibility, possibility
and capability, that its remarkably mod-
est pricing is merely a welcome bonus.

It's all the result of TASCAM’s char-
acteristic blending of good sense and
revolutionary thinking. The melding of
the practical with the blue sky. The
incorporation of electronic advances
which are both better and less costly.

The result is a line of recording tools
which can create a business or expand
one with a minor outlay of capital. Or
that a band could use to put themselves
at the top.

A highly capable and versatile system

within the reach of the artist or pro-
ducer, composer and arranger, the
churchman, adman, and multi-image
maker who has vearned for the creative
freedom that comes with owning his
own studio.

AN EMPHASIS ON RELIABILITY.

No advanced feature is worth much
when it’s down. So we engineer our
advances for reliability.

Series 30 utilizes proven high speed
integrated circuitry throughout. Elec-
tronics that are well understood world-
wide. All run within their design limits.
Not on the ragged edge.

Bipolar 15 volt D.C. power supplies
insure against hum and radio interfer-
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ence. This results also in a +15dBV
maximum level for all outputs. For
25 dB of headroom. A generous buffer
against distortion and overload.

TWO SERIES 30 MIXERS.

The proven M-35 and the new M-30
shown here. Both are the product of ten
vears of evolutionary development and
experience.

Input LED’s plus Buss output VU
meters with overload LED’s combine to
let you see and control just what's going
on all along the signal path.

Mic inputs on our mixers are bal-
anced. And you get plenty of attenua-
tion for control of your input signal.
And, our Parametric Sweep tvpe Equali-
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® Continned from previous puage

In Nashville, Loretta Lynn is working on an
MCA album at Music City Music Hall with pro
ducer Owen Bradley and engineer Bill Van-

devorl. Donna Fargo and producer Jerry Bradley
are laying RCA tracks with Bill Harris engineer-
ing, while Norro Wilson 1s producing Eddy Ar-
nold with engineer Harnis.

Studio Track

At Sound Stage, Tommy West is producing Ed
Bruce’s new MCA album. Engineering is Warren
Peterson. Dixie Gamble-Bowen is producing De-
nise Draper for Elektra with Steve Tillisch engi-

neering.
Jerry Lee Lewis and producer Ron Chancey

are finishing an album at Woodland Sound Stu-

dios. David McKinley is 2ngineering, with assist-

b —
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zer can bail you out of all sorts of
mixing trouble with minimum effect
on audio quality.

Multiple patch points in the signal
path make these mixers notably flexible
and expandable. You can add cue sys-
tems, monitor systems, EQ systems and
sub mixes as you need them. Right out
of the TASCAM catalogue.

THREE SERIES 30 TRANSPORTS
Our all new model 38 recorder/
~eproducer. It has every function of our
1ime-tested 80-8 and is the lowest cost

half-inch 8-track ever built.

The 38, like the 34 4-track and the
32 half-track, uses full-size 10-1/2"
reels. And like the other two, allows

dbx IS A TRADEMARK OF dbx, INC

simultaneous record on all tracks.

All three are built on the same rug-
ged 1/2"" transport. So the 1/4" 32
and 34 are 8-track tough.

These transports represent 25 years
of continuous mechanical refinement,
built around the latest electronics, and
have full Simul-Sync functions plus
optional dual-process dbx™

Circuit driven, four digit FL. counters
provide more accurate ‘‘zero return’”’

And the Series 30 Recorders deliver
the convenience of “dump edit”” along
with an optional foot-operated remote

TASCAM

punch-in/punch-out switch.
COME TRY IT OUT FOR YOURSELF

The Series 30 brings professional
capabilities within range of more people
than ever before. It represents a unique
opportunity to expand your art and your
work capacity. As a conversation with
any TASCAM owner will confirm.

For details, just visit your TASCAM
dealer. Or, write us.

TASCAM PROIYCTION PRODUCTS

COPYRIGHT 1982 TEAC CORPORATION OF AMERICA
7733 TELEGRAP!H ROAD, MONTEBELLO, CA 90640
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ance from Russ Martin.

In Madison, Tenn., Karen Taylor is recording
at Cinderella Sound Studio. Producer: Bill Tay-
lor. Engineer: Wayne Moss.

Mississippi Recording Co. of Jackson, Miss.
has completed a mix of the Carnegie Hall
recording of the McClain Family Band. Jerry
Puckett engineered.

* kK

In Los Angeles: Warner Bros. Recording Stu-
dio is the scene of plenty of activity: Hutch
Saxeny is being produced by Russ Titelman with
engineering by Lee Herschberg. Titelman also
produced Elektra/Asylum artist Timothy B.
Schmit, with Mark Linett at the board. America,
on Capitol, 1s finishing an LP with producer
Gerry Beckley. J.D. Souther is finishing a self
produced Colunibia project, co-produced by
Waddy Wachtel. Frank Sinatra is producing with
Don Costa for a Sylvia Syms LP. Herschberg is
the remixing engineer.

Gary Klein and Barry Fasman are producing
Enid Levine at Lion Share Recording Studios for
Entertainment Co. Records. Engineer: John Ar-
rias. Kenny Rogers has completed his next Lib-
erty LP Ronme Laws is producing Eloise Laws,
with Gery Brown engineering. Nick McGill and
Reggie Dozier are co-producing artist Lenny Wil-
liams, while Kiein is mixing the soundtrack for
“Annie " Natalie Cole is working on a project for
Cole-A-Rama Music.

* kK

Eldorado Recording Studio, Hollywood: Dick
Rudolph is producing Carl Anderson’s upcoming
Epic album. Scott Singer is engineer with as-
sistance from E'dorado’s Sarco. Dave Jerden
was engineer for the recently completed self-
produced Tom Verlaine album on Warner Bros.
And Michaet Stewart has completed final mixes
on Cynthia Manley for K-I! Management. Jerden
engineered

* kX

Tom Jones is at Britannia Studios, laying
tracks for a new album produced by Gordon
Mills. Engineering by Greg Venable and Russell
Bracher. Snuff Garrett is producing David Friz-
zell at Britannia, also with Venable. And Conn
Hunley s cutting tracks for a Warner album pro-
duced by Steve Dorff and engineered by
Venable and Bracher.

LS S ¢

Bill Withers 's producing himself for Columbia
Records at Yamaha Recording Studios. Engineer
is Joe Laux.

At Kendun Recorders, Michael Stokes is pro-
ducing Magic Lady on A&M. Engineer is Bob
Hughes, assisted by Steve Macmillan. Producer
Mike Flicker is at work with RCA group Nan-
tucket and engineer Rolf Henneman. The Fifth
Dimension are recording with producer Tony
Camillo and engineers Barney Perkins and Tom
Cummings.

New
Products

REPLACES CORD—Nady Systems

of Oakland, Calif. has introduced

the GT-2 music instrument trans-

mitter that replaces the cord on any

instrument with a Hi-Z pickup. Part

of the PRO-2 series, ithas a 250-foot
range.
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VOCAL COURTESY—Epic’s Ricky Skaggs, right, listens to vocal playbacks
with Columbia’s Rosanne Cash and husband/producer Rodney Crowell for
Cash’s forthcoming album release, “Somewhere In The Stars.” Skaggs
joined songwriter Russell Smith and Sharon White Skaggs in doing back-

ground vocals for the album selection.

_ NewProducts

SUPERDYNAMISM—The F601 ‘“Superdynamic” limiter from Audio & Design

of Bremerton, Wash. offers a dynamic range greater than 100 dB, to prevent

distortian when paired with PCM equipment. in addition to a PCM input pro-

tector, the system is designed for transmitter protection for tv, AM and FM ra-

dio, a unity gain limiter for mastering and disk cutting and for voice-overs. Itis

available as a dual mono/stereo package at $1,490 or as a mono package
at $990C.

PORT-A-MIX—For on-location use, Sony offers the portable MX-P42 mixer,

combining up to four separate audio sources to stereo outputs. The unit fea-

tures on-board compression/expansion and automatic level control. Each of

the four inputs functions alone. Low-cut filters are selectable at either 80 or
160 Hz and 11 kHz high cut filters.

Rising Sun Studio Gets Expansion OK

KEYPORT, N.J. — After seven
months of hearings before the local
Planning Board, Norman Currie has
finally received approval to expand
his House of the Rising Sun record-
ing studio, which he has been oper-
ating for almost five years here. Cur-
rie initially sought consent from the

board last fall on a site plan to ex-
pand the studio. The building,
which is in a business zone, was orig-
inally designated for residential use.
The board had expressed concern
that a noise problem would result
from the proposed 20 by 40 foot ad-
dition to the studio.

Pro Equipment & S

SPARS Sets New
Dues Structure

LOS ANGELES — SPARS, the
Society Of Professional Audio
Recording Studios, is instituting a
new dues structure.

Effective immediately, SPARS
regular. membership for facilities
grossing under $1 million is a dollar
a day—3$365 per year.

For sustaining memberships, any
professional recording, mixing or
mastering facility with gross billings
over $1 million, or others under $1
million wishing to contribute to
SPARS growth, dues are $1,000 per
year.

Advisory memberships, including
any company presently engaged in
providing services and/or supplies
for the recording industry, not quali-
fied for membership in other cate-
gories, dues are $2,500 per year.

Associate members, including a
company or individual presently en-
gaged in or utilizing the services of
the recording industry, not qualified
for membership in other categories,
dues are $250 per year.

New Promotion
From Yamaha

NEW YORK-—Yamaha has hit
upon an interesting promotional
idea for the many categories of its
products. The company has
presented Warner Bros. group the
Yellow Jackets in concert, with all
instruments made by Yamaha and
free tickets available at Yamaha au-
dio dealers.

The Yellow Jackets performed
May 2 at the Country Club in Re-
seda, Calif. A drawing was held for
the CS 20M digital programmable
synthesizer, JX 50 guitar amp and
SSC 500 electric guitar from Yam-
aha.

PARAM At
Artisan

LOS ANGELES—Artisan Sound
Recorders here has installed the
Leunig PARAM automated equal-
izer, the first in the U.S. It will be
available to clients of the facility and
it will also be available to others via
rental.

The PARAM is a 32-channel, six-
deck parametric computer con-
trolled equalizer and is claimed to be
the only system in the world that
provides automated equalization,
programmed by a control joystick
that allows the engineer to draw the
curve on a video display.

Several studios in Europe already
have similar units installed, accord-
ing the firm’s Roger Barth.

Heavenly Locates

SACRAMENTO — Heavenly Re-
cording Studios here has moved into
their new Jack Edwards-designed
facility. The control room features a
Quad-Pacifica console feeding an
MCI JH-16 24-track machine and
two MCI JH-110-B two-track ma-
chines. The new UREI 6500 power
amp drives UREI 813-A, JBL 4311
and Auratone monitors.

Keysor Expands

LOS ANGELES—Keysor Corp.,
Saugus, Calif.-based manufacturer
and supplier of products to the plas-
tics compounding and recording in-
dustries, indicates it has expanded
its Canadian facility—Keysor Poly-
mers, Ltd.—by 50%.

www.americanradiohistorv.com

ervices

Technical Papers For
AES Digital Audio Meet

NEW YORK-There will be 29
technical papers in various areas
presented at the Audio Engineering
Society digital audio conference to
be held June 3-6 at the Rye Town
Hilton in Rye, N.Y.

Thursday evening, June 3, and the
first part of Friday morning will be
dedicated to an explanation of the
sampling concept and the imple-
mentation of it by Drs. Barry Blesser
and Thomas Stockham, conference
advisors. This part of the conference
will cover elementary and basic
processing and “the promise of digi-
tal audio.”

The group of papers to be
presented Friday will explore the
status of the digital audio engineer-
ing discipline. Topics covered in-
clude compact disk mastering, tape
and multi-track formats, digital au-
dio impairments and measurements,

editing digital audio, the audio proc-
essor, error correction codes, digital
synthesis and the effects of quan-
tization.

Saturday, June 5, will consist of
morning, afternoon and evening ses-
sions with an emphasis on the prac-
tical industry applications of the
preceding information, with an em-
phasis on the about-to-be-intro-
duced digital disk.

Topics covered Saturday include
a digital sampling frequency con-
verter for pro audio, laser cutting
and photo polymerization, manu-
facturing, the AudioFile Card. high-
quality picture transmission tech-
nique, processing systems for studios
and “the true cost” of the tech-
nology. Much of the information
will be presented for the first time
publicly.

SPARS Has Day-Long
Digital Music Symposium

NEW YORK-—June 3 may be
named “Digital Day.” Besides being
the opening of a four-day AES con-
ference (see separate story, this
page), the Society of Professional
Audio Recording Studios is sponsor-
ing a full day symposium called
“The Magic Of Digital Music” in
New York.

The symposium is a repeat per-
formance of one at the NARM con-
vention in March on the west coast.

Dr. T. Doi, deputy general man-
ager and head of research and devel-
opment for the digital audio division
of Sony/lJapan,

and Dr. Roger

Lagadec, product manager of Stu-
der Revox, will be keynote speakers
at the symposium. Doi will address
“Technological Advances In Digital
Audio” and Lagadec will give a
“Technical Briefing On Digital
Recording Facts And Specifica-
tions.” Other seminars are being
sponsored by JVC, Neve, Sony, Stu-
der and 3M.

The site is Soundworks/Studio 54
Digital Audio/Video Studios at 254
W.54 St. SPARS members and three
of their personnel may attend all ac-
tivities free. Additional SPARS
members may register for $25, while
the fee for nonmembers is $50.

“COMEBACK" COMPLETED—Erlc Burdon (right) stars in a new film,

“Comeback,” which has been released in Europe. The album, on Line Rec-

ords, was recorded at Polaris Studio in Los Angeles and produced by John
Sterling (left).

STUDIO DUO—Btritish country artist Casey Duncan, recording for the first

time in Nashville, listens to playbacks with Billie Jo Spears at Sound Empo-

rium Studios. Spears, who is co-producing Duncan singles on Double B Rec-

ords with Jim Williamson, Sound Emporium president, and Tony Migliore,

also sings duet with Duncan on one new cut. The two have previously per-
formed together in England.
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Video

PRO VIDEO—JVC’s CR-4700U portable professional videocassette recorder

features a separate pair of playback heads that scans the videotape just 8.3

milliseconds after the video track is recorded, permitting instant video pre-
view. Another feature is SMPTE time code capability.

- NewProducts |

VIDEO EYE—The upgraded JVYC KY-2700A three-tube camera offers 600
lines of resolution, improved overall video frequency response and a rede-
signed shoulder mourt with quick-release plate.

VIDEO TRIPLE—JVC offers a three-piece comaonent video system including

the stereo-capable HR-2650 VHS VCR, the TU-26U tuner/timer/adaptor with

105-channel cable capacity, and the GX-S9U color video camera for dual au-
dio pickups. Suggested list: $2,590.

TAPE RACK—BIb Audio/Video Products is offering a compact storage unit
which holds 10 VHS, Beta or Philips-type videccassettes. Suggested retall for
the moulded plastic unit is $5.95.

See Japan VCR Output Slowing

Production Increases Tapering Off: Inventories Mount

TOKYO-The Electronic Indus-
tries Assn. of Japan (EIAJ), via a
new set of statistics, says that VCR
production in March this year
dipped below the one million unit
level, registering just 989,000.

It’s an increase of 66.8% over the
same month a year ago, but consid-

Rolling Stone
Stores Prosper

® Continued from puge 16
full purchase price.

The most popular titles are Holly-
wood features fresh from their theat-
rical run. X-rated movies are stocked
lightly as Rohulla fears problems in
handling these films with his heavy
youth clientele.

“You can rent out items 10 or 15
times and then you discount it 20%
and people buy it,” explains Ro-
halla. If it was strictly sales you’d
carry one-tenth the inventory; most
people can’t afford to buy them.”

There are no videodisks. Rohalla
believes consumers want record ca-
pability and he points to the deep
discounting on RCA’s Selectavision
as a sign of trouble.

“The record business is here to
stay although because of the stow-
up all these ma and pa stores won’t
be able to survive,” Rohalla con-
fides. “Cable tv will take a part of
the video market but I don’t think it
will take enough to seriously affect
i

erably lower than the near 100% in-
creases registered in the first half of
1981.

And the EIAJ figures also show
that inventories totalled 694.000
units, up 163.6% from the same
month last year.

Total deliveries came to 1.08 mil-
lion, up 77.2%, including domestic
deliveries of 172,000 (up 50.9%) and
exports of 909,593 (up 89.4%) on the
previous year.

The March returns brought the
statistics for the first quarter, Jan-
March, this year to production of
2.86 million VCRs (up 76.6%), deliv-
eries to 2.86 million (up 82.7%), in-
cluding domestic deliveries of
387,000 (up 37.7%) and exports of
2.29 million (up 89.7%).

Color television production in Ja-
pan was 908,000 units in March this
year, down 7.1% from the same

Billboard -

month of 1981, while inventories
were up 18.4% to 1.11 million units.
Exports in March were down 9.7% to
446,230 units.

The first quarter 1982 figures for
color tv sets were production of 2.46
million units (down 7.4%) with ex-
ports of 1.06 million units (down
9.7%).

Customs clearance statistics re-
leased by the Japanese government’s
finance ministry show that of the
VCRs exported, 201,690 went to the
U.S. and 466.065 to the European
Economic Community countries.
And of the EEC areas, the U.K. took
260,000 units, topping for the first
time the U.S., which hitherto had
headed the Japanese export league.

Exports to the U.S. represented a
28.4% increase whereas the 466,065
shipped to the EEC territories repre-
sented a whopping 180.4% hike.

Survey For Week Ending 5/15/82
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Copynight 1982. Bitiboard Publications Inc. No part ot this publication myy be reproduced
stored in a retnieval system or transmitled. in any form or by any means, electronic. mechamcal
photocopying. recording. or otherwise. without the prior written pedmission of the publisher

Rentals

New
Video
Releases

This listing of video releases is designed to

bile whc s and s to be up-to-
date on avallable new product. Formats in-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the sug-
gested list price of each titie is given; otherwise,
“No List” or “Rental” Is indicated. All informa-
tion has been supplied by the facturers
or distributors of the product.

THE CRATER LAKE MONSTER
Beta & VHS Le Bad Cinema (VC1) 1060.. $54.95

CREEPING TERROR
Beta & VHS Le Bad Cinema (VCI) 6028..$54 95

THE DIESELS ROAR ON THE PENNSY,
see Steam & Diesel On The Bessemer
& Lake Erie

THE DIRTY DOZEN

CED Blackhawk Films 575-75-5131 ....$34.98
DRAGONSLAYER
Beta & VHS Paramount Home Video
1367 . $79.95
THE GAMBLER
Beta & VHS Paramount Home Video
8678......... . . . $66.95

HILLBILLYS IN A HAUNTED HOUSE

Beta 8 VHS Le Bad Cinema (VCI) 7374. $54.95
KRAMER VS. KRAMER

CED Blackhawk Films §75-30-5426 .....$27.98
LAST OF THE RED HOT LOVERS

Beta & VHS Paramount Home Video

8094.. . . 5 p $66.95

STEAM & DIESEL ON THE BESSEMER &
LAKEERIE/THE DIESELS ROAR ON THE
PENNSY

Beta Blackhawk Films 506-77-0605.....$39.98

VHS 525-77-0605 . $39.98
STIR CRAZY

CED Blackhawk Films 576-01-6450 .....$27.98
THEY SAVED HITLER'S BRAIN

Beta & VHS Le Bad Cinema (VC1) 6119 $54.95

To get your company’s new video re-
leases listed, send the following infor-
mation—Title, Distributor/Manufac-
turer Name, Format(s). Catalog
Number(s) for each format. and the
Suggest List Price (if none. indicate
“"No List'” or "Rental’’')—to Bob Hu-
doba, Billboard, 2160 Patterson St.,
Cincinnati, Ohio 45214,

= : These are most popular videocassette renta's, in both Beta and
- = ‘; VHS formats, compiled from a survey of retailers and wholesalers.
g g
e » §
E 3 = Copyright owner, Distributor, Catalog Number
1 9| 3 THE FRENCH LIEUTENANT'S WOMAN
Juniper Films, 20th Century-Fox Video 4585
2 1|11 FORT APACHE, THE BRONX
Vestron VA-6000
31 3| ¢ SUPERMAN 1l
D.C. Comics, Warner Home Video 61120
4] 8|15 CLASH OF THE TITANS
MGM/CBS Home Video 700074
5| 5( 9 RICHARD PRYOR LIVE IN CONCERT
Vestron VA-4000
6 2| 9 FOR YOUR EYES ONLY
20th Century-Fox Video
7111 CANNONBALL RUN
Vestron VA-6001
8| 71|15 ATLANTIC CITY
Paramount Pictures, Paramount Home Video 1460
91 4|15 AN AMERICAN WEREWOLF IN LONDON
Universal City Studios Inc. MCA Distributing Corp. MCA 77004
10 | EEEE) | ARTHUR
Orion Pictures, Warner Home Video 72020
1n|12( 9 CONTINENTAL DIVIDE
Universal City Studios Inc., MCA Distributing Corp. 71001
12 | 21 3 HALLOWEEN H
Media Home Entertainment 77005
13| 6|13 TEXAS CHAINSAW MASSACRE
Wizard Video 034
15 3 EXCALIBUR
Orion Pictures, Warner Home Video OR 72018
15 m STRIPES
Columbia Pictures Industries, Inc., Columbia Pictures Home
Entertainment 10600
16 | 22 3 ONLY WHEN | LAUGH
Columbia Pictures Inc., Columbia Pictures Home Entertainment 10462
17 | 13 7 THE HOWLING
20th Century-Fox Video 4075
13 | ETECSHp | TIME BANDITS
Paramount Pictures, Paramount Home Vides 2310
19 19 3 PRINCE OF THE CITY
Orion Pictures, Warner Home Video OR 72021
2020 | 3 TOOL BOX MURDERS
vCl 10154
21| 24 | 7 STIR CRAZY
Columbia Pictures Industries Inc., Columbia Pictures Home Enter.
10248E
22 m BODY HEAT
The Ladd Co., Warner Home Video 70005
23 (18 |15 PATERNITY
Paramount Pictures, Paramount Home Video 1401
24 (17 |15 FOUR SEASONS
Universal City Studios Inc. MCA Distributing Corp. MCA 77003
25 | 14 7 SCANNERS
20th Century-Fox Video 4073
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€ Copyrignt 1982. Billboard Publications. Ing
No part of this pubiication may be reproduced
stored in a retrieval system, or transmitted. in
any form or by any means. electronic, mechan
cal. photocopying. recording. or otherwise.
without the prior written permission of the pub-

isher
T These are best selling videocassettes compiled from retail sales,
- .§ S including releases ir both Beta & VHS formats.
iz
e © «g TITLE
E 3 = Copyright Owner, Distributor, Catalog Number
1 1 6 | THE FRENCH LIEUTENANT'S WOMAN
Juniper Films, 20th Century-Fox Video 4586
2 2 7 | ONLY WHEN | LAUGH
Columbia Pictures Industries, Inc., Columbia Pictures Home Enter.
10462
3 4 | 19 | CLASH OF THE TITANS
MGM/CBS Home Video 700074
4 5 | 13 | FORT APACHE, THE BRONX (ITA)
Vestron VA-6000
5 | 6 ] 11 | RICHARD PRYOR LIVE IN CONCERT
Vestron VA-4000
6 3 5 | HALLOWEEN Il
Universal City Studios, Inc., MCA Distributing Corporation 77005
7111 2 | TIME BANDITS
Paramount Pictures, Paramount Home Video 2310
8 | 10 | 28 | ATLANTIC CITY
Paramount Pictures, Paramount Home Video 1460
9| 9| 9 | THE HOWLING
20th Century-Fox Video 4075
10 7 | 15 | TEXAS CHAINSAW MASSACRE (ITA)
Wizard Video 034
11 | 14 | 13 | CANNONBALL RUN (ITA)
Vestron VA-6001
12 | 12 | 23 | AN AMERICAN WEREWOLF IN LONDON (ITA)
Universal City Studios Inc., MCA Distributing Corporation 77004
13 |15 2 | STRIPES
Columbia Pictures Industries, Inc., Columbia Pictures Home Enter.
10600
14 8| 9 | SCANNERS
20th Century-Fox Video 4073
15 {19 8 | AEROBICISE
Paramount Pictures, Paramount Home Video
16 | 13 8 | DUMBO
Walt Disney Home Video 24
17 | 23 2 | MODERN PROBLEMS
20th Century-Fox Video 1129
18 | 18 | 22 | APOCALYPSE NOW (ITA)
Paramount Pictures, Paramount Home Video 2306
19 | 17 | 31 | STIR CRAZY (ITA)
Columbia Pictures Industries Inc., Columbia Pictures Home Enter.
10248E
20 | 20 | 13 | CONTINENTAL DIVIDE
Universal City Studios, Inc., MCA Distributing Corporation 71001
21 | 21 | 17 | PATERNITY (ITA)
Paramount Pictures, Paramount Home Video 1401
22 | 16 | 17 | MOMMIE DEAREST (1TA)
Paramount Pictures, Paramount Home Video 1263
23 m JANE FONDA'S WORKOUT
KVC-RCA, Karl Video Corporation 042
24 | 22 3 | GOOD GUYS WEAR BLACK
Vestran VA 6002
25 | 24 | 12 | LORD OF THE RINGS
Thorn 605 (EMI)
2 |EZEZN)| capoLLl
Paramount Pictures, Paramount Home Video 1504
27 | 29 | 27 | KRAMER VS. KRAMER (ITA)
Col3umbia Pictures Industries Inc., Columbia Pictures Home Enter.
10355
u 3 | THE NIGHT THE LIGHTS WENT OUT IN GEORGIA
20th Century Fox Video 4077
32 | 12 | ONE FLEW OVER THE CUCKOOS NEST
Thorn 604 (EMI)
27 | 23 | FOUR SEASONS @ (ITA)
Universal City Studios Inc., MCA Distributing Corporation 77003
311 25| 9| TOOL BOX MURDERS
VCI 10154
32 m MICHAEL NESMITH IN “ELEPHANT PARTS”
Pacific Arts Video Records 529
33 | 26 | 13 | PHYSICAL
Universal City Studios Inc., MCA Distributing Corporation 55050
u |28 4 | HALLOWEEN
Media Home, Entertainment M131
35| 36| 5| HELL NIGHT
Media Home Entertainment, M 157
36 | 31 4 | FRIDAY THE 13TH Il (ITA)
Paramount Pictures, Paramount Home Video 1457
37 | 38 5 | ORDINARY PEQOPLE (ITA)
Paramount Pictures, Paramount Home Video 8964
38 | 30 ( 15 | VICTORY
MGM/CBS Home Video 600108
39 | 33| 41 | CASABLANCA (ITA)
United Artists, 20th Century-Fox Video 4514
40 | 35| 34 | THE JAZZ SINGER (ITA)
Paramount Pictures, Paramount Home Video 2305

@ Recording Industry Of America seal for sales of 25,000 units plus (81,00070—00 after returns) (Seal indicated by
dot). A Recording Industry Of America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated
by triangle). (ITR) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale.

{Seal indicated by ITA seal).

Billboard photo by Chuck Pulin

VIDEO MUSIC—Members of the Average White Band, with an LP due shortly, perform in front of the cameras at Manhat-
tan’s Ed Sullivan Theatre for Warner-Amex Satellite Entertainment Corp.

Videodisc Broadcasting
Offers Cable Alternative

LAS VEGAS—Not all cable tele-
vision programming comes from sat-
ellites, according to H. Lewis Par-
sons, president of the Videodisc
Broadcasting Co. of Grandview,
Mo. As suggested by the company’s
name, Parsons believes videodisks
have the potential to become a
source of broadcast and cablecast
programming.

The summer 1982 catalog from
VBC contains 31 titles, with more to
come. Prices range from $50 for an
hour and a half show, “The Joy Of
Family” with Dennis Waitley, to
$1,000 for “Shiro: A Japanese Rock
Experience,” a 3-D movie available
with 3-D glasses.

Parsons says cable television oper-
ators can buy his titles and use the
programming to fill empty hours,

Palace Offers
Dupe Service
On Numan Vid

LONDON—New video label Pal-
ace Video, launched here May 24,
has come up with a novel sales ploy
for its “Gary Numan’s Micro Mu-
sic” release. Instead of paying $40
for the two-hour tape, purchasers
have the option of sending in a
blank cassette. For $7.50 plus post
and packing the company will copy
the program onto the tape and re-
turn it.

The release, recorded live at Nu-
man’s Wembley “farewell” concert
last year, is one of two films of the
artist acquired by Palace Video from
Warners, and is also available on the
one-fourth-inch Technicolor for-
mat.

Palace Video itself was set up by
Scala Cinema chain owner Steve
Woolley and Nik Powell, the former
Virgin Records co-founder who last
fall opened the innovative Video
Palace retail center. Catalog centers
on European arts movies. Initial
releases include Szabo’s Oscar-
winning  “Mephisto,”  Herzog’s
“Aguirre, Wrath Of God” and Da-
vid Lynch’s “Eraserhead.”

Describing itself as the first com-
pany to take seriously the potential
of subtitled and dubbed films, Pal-
ace Video is releasing some foreign
language titles in both sub-titled and
English-language forms. Besides its
own programs, the label will also
distribute other product from com-
panies such as Island.

www americanradiohistorv com

program an unused channel, share
channel space with other services or
interface with other programming.
The hardware for the venture would
cost a cable operator $5,700, sig-
nificantly less than the expenses in-
volved with satellite channels.

In addition to his unique way of
looking at cable programming, Par-
sons has a unique plan to dissemi-
nate videodisk players and program-
ming to consumers: by mail through
television advertising and an “800”
phone number.

“We're trying to work a deal with
record labels to put promotional
clips on videodisk and sell them
along with albums by their artists
through an 800 number,” he ex-
plains. “We would also sell the
player, since the population now is
small, and the cable operator run-
ning the advertising would receive a
10% sales commission.”

Coming from VBC is a series of 36
shows taped in Las Vegas, the first of
which, “Bravo Vegas,” is already
available. Other music program-
ming includes the country group
Memphis in concert. Parsons also of-
fers old films, children’s program-
ming, female mud wrestling cham-
pionships and a number of “how-to”
titles.

“A program operator should be
able to make the decision about
what programming is played with-
out having to accept a channel in its
entirety,” Parsons believes.

LAURA FOTI

L

Nat'l Vid Fest
Offering Music
Works Survey

LOS ANGELES — A five-hour
survey of international and current
American video music works will be
on the program of the American
Film Institute’s 1982 National Video
Festival, set for June 10-13 at the
Kennedy Center, Washington, D.C.,
and June 24-27 at the institute’s L.A.
campus.

Over 200 videotape programs will
be screened at both locations, along
with panels and presentations de-
signed for each coast.

“Television As A Performance
Medium” will be the theme of the
Festival. Among scheduled screen-
ings are: a history of dance on tele-
vision; a presentation of “TV Chi-
cago Style” by Studs Terkel; a
compilation of award-winning
broadcast and nonbroadcast infor-
mational programming; a selection
of experimental BBC dramatic
works done in stylized, anti-natural-
ist forms; and a program on spatial
and sculptural applications of video
in contemporary art.

Broadcast, cable, satellite,
video and audio intermeshing on
a global basis with music a key
factor. See MIP-TV report, page
3 this issue.

: = oted v -~
VIDEO WELCOME—Dan Sokol, second trom right, Video Post & Transfer,

inc., Dallas, and Paul Christiansen, left, Omega Audio, Dailas, recently took
turns answering questions about the two firm’s audio/ video sweetening ca-
pabilities. The occasion was a reception for reps from the Otari Corp.
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Jazz

Berkeley Breaks Tradition;
Zellerbach Hall Gets Show

By JACK McDONOUGH

BERKELEY, CA.—The Memo-
rial Day weekend U.C. Berkeley
Jazz Festival, marking its 16th sea-
son, will for the first time this year
use the 2,100-seat Zellerbach Audi-
torium instead of the usual venue,
3,600-seat Berkeley Community
Theatre, for its Friday evening con-
cert.

The principal shows Saturday and
Sunday afternoon concerts will be
presented, as usual, at the Greek
Theatre.

Diego Valentino, coordinator of
the festival for student booking or-
ganization SUPERB, says the
change was made “because we
wanted to keep all the events this
year on campus and closer to home.”

Valentino also notes that the festi-
val this year will carry a low-key
“tribute to Monk™ theme. “It’s just

something we'll try to work in at ap-
propriate spots,” says Valentino,
“since we have people like Dizzy Gil-
lespie and Max Roach who worked
with Monk and who might be com-
fortable in working some of his mu-
sic into their sets.”

The schedule this year features El-
vin Jones and the Jazz Machine, the
Benny Carter Jazz All-Stars and
Mark Murphy at the Friday night
show. McCoy Tyner & Friends with
Phyllis Hyman headline the Satur-
day show, with that day’s program
also presenting the Freddie Hub-
bard All-Stars, featuring Bobby
Hutcherson and Joe Henderson; the
Ray Baretto Orchestra with Dizzy
Gillespie; and the Full Faith &
Credit Big Band. Jean-Luc Ponty
headlines Sunday, backed by Max
Roch Quartet, Flora Purim & Airto
with Joe Farrell and Free Flight.

Survey For Week Ending 5/22/82

(Dist. Label)

(Dist. Label)

5

a

S | me

i Artist, Label & Number
M

] E
Jean Luc-Ponty, Atlantic SO 19333

BREAKIN' AWAY @
Al Jarreau, Wamer Bros. BSK 3576

COME MORNING
Grover Washington Jr., Elektra
SE-562

« X X mhis Week

THE DUDE A
Quincy Jones, A&M SP-3721

TS A FACT
Jeff Lorber. Arista AL 9583

THE GEORGE BEMSON
COLLECTION ®
George Benson,

Warner Bros. ZHW 3577
OBJECTS OF DESIRE
Michael Franks,

Warner Bros. BSK 3648

ELECTRIC RENDEZVOUS
Al DiMeola. Columbia FC 37654

9112 DREAM ON
George Duke, Epic FE 37532
WE WANT MILES
_ Miles Davis. Columbia C2-38005
ninjn RIO
Lee Ritenour
Musician E1-60024 (Elektra)
TELECOMMUNICATION
Arymuth, Mitestone M-9101
(Fantasy)
SLEEPWALK
Larry Cariton,
Warner Bros. BSK 3635
WYNTON MARSALIS
Wynton Marsalis
Columbia FC37674
HOLLYWOO0D
Maynard Ferguson, Columbia FC
37713

- %%
:

13 |14 | 16

14 (10 | 16

16 |13 |29 | CRAZY FOR YOU

Earl Klugh, Liberty LT 51113
WEATHER REPORT
Weather Report,
ARC/Columbia FC 37616
LIVE AT THE SAVOY
Ramsey Lewis, Columbia FC 37687
CHARIOTS OF FIRE

Ernie Watts, QWest QWS 3637
(Warner Bros.)

SOMETHING ABOUT YOU
Angela Bofill, Arista AL 9576
FATHERS AND SONS

Fathers And Sons, Columiwa FC
37972

18 |16 | 11

19 (18 |15

15 |26

22 |19 |35 | REFLECTIONS
Gil Scott-Heron_ Arista AL 9566
9P|z | 7| oesnwrs pance
Chico Freeman, Contemporary
14008
24 |25 |38 | FREE TIME
Spyro Gyra, MCA MCA
25 |27 | 9 | THE GLORY OF ALBERTA

HUNTER
Alberta Hunter, Columbia, FC 3765
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o
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-
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Dan Siegel, Elektra £1-60037
¥ri | 3| ursan susHmAn

=

]
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i Artist, Label & Number
3

OF HUMAN FEELINGS
Ornette Coleman, Antilles AN 2001
(Island)

NO PROBLEM

Sonny Roltins, Milestone M-9104
(Fantasy)

A LADY AND HER MUSIC
Lena Horne, QWest 2QW 3597
(Warner Bros)

A CLASSY PAIR

Ella Fitzgerald With Count Basie &
The Orchestra, Pablo 2312132

The Ait Ensemble Of Chicago, ECM
ECM-2-1211 (Warner Bros.)

32 |32 | 8| EARLAND'S JAM
Charles Earland. Columbia FC
37573
33 (35 | 79 | WANELIGHT A
Grover Washington Jr
Elektra 6E-305
(20|15

SILK

Fuse One_ CTI 9006
BROTHERLY LOVE

The Heath Brathers, Antilles AN
10003 (Island)

BLUE HORIZON

Eric Gale

Musician E1-60022 (Elektra)

AS FALLS WICHITA SO FALLS
WICHITA FALLS

Pat Metheny & Lyle Mays, ECM
1-1190 (Warner Bros.)

ECHOES OF AN ERA

Various Artists, Elektra £1-60021
KEYSTONE BOP

Freddie Hubbard, Fantasy F-9615
EVERY HOME SHOULD

HAVE ONE

Patti Austin, QWest QWS 3591
(Warner Bros.)

THE GRIFFITH PARK
COLLECTION

Various Artists. Musician E1-60025
(Elektra)

NIGHTS IN BRAZIL

Judy Roberts, Inner City IC 1138
SOLID GROUND

Ronnie Laws, Liberty LO 51087
THIRD PLANE

Ron Carter, Herbie- Hancock, Tony
Williams_ Milestone M-9105
(Fantasy)

THE MAN WITH THE HORN
Miles Davis, Columbia FC 36790
RIDE LIKE THE WIND
Freddie Hubbard, Musician E1
60029 (Elektrs)

BELO HORIZONTE

John Mclaughbn,

Warner Bros. BSK 3619

YOURS TRULY

Tom Browne_Arista/GRP 5507
13TH HOUSE

McCoy Tyner, Milestone M-9102
(Fantasy)

SIGN OF THE TIMES @

Bob James_ Columbia FC 37495

(23 11
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¢ Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).

& Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America

seal for sales of 500,000 units (seal indicated by dot). A Recording Industry Assn. of American seal for sales of
1,000,000 units (seal indicated by triangle).

MANN’S LABEL

NEW YORK-—When Herbie
Mann left Atlantic Records after 20
years and 52 albums, he had a few
regrets. The experience of releasing
a direct-to-disk recording on his own
label (Herbie Mann Music), how-
ever, he admits has been an impor-
tant one for him.

“The past two years have been the
best therapy I could have,” he says.
“They gave me more confidence in
myself. But I'd go back in half a sec-
ond. It’s not creative owning a
record company—it’s boring.”

“I formed the company as a won-
derful statement of independence,
because 1 didn’t have an alternative.
It was a brave move, but I'd rather
be under contract. I learned I could
survive without a record company
behind me, and it was good for me; |
worked a lot harder and enjoyed my
successes a lot more.”

His independent release is highly
specialized—a half hour of pure jazz
pressed on Teldec vinyl for $10. “I
sell it at our concerts, and that’s it,”
Mann says. “I wanted to show those
guys I could put out a better record
than they could. Well, 1 did it, and so
what?”

According to Mann, when records
“suddenly stopped selling” and
record company profits dipped, At-
lantic cut its artist roster from 100 to
50. Now, however, he sees the indus-
try changing so that jazz may once
again have a chance.

“Platinum records now are rare,
so gold is important again. And an
artist who sells 150,000 could help
pay some bills for a company. Fu-
sion also has become acceptable to a
certain part of the public.”

Mann himself does not listen to
jazz, he claims. “A problem a lot of
jazz musicians have is that they get
hung up on jazz,” he believes. “I
don’t listen to it anymore because |
don’t find too many people worth
taking up my time.” In his view, jazz

40th Anny Fete
Held For Millers

AMSTERDAM—Dutch jazz en-
semble the Millers celebrated its
40th anniversary recently with a
three-day sea cruise organized by
Danish company Tor Line, accom-
panied by 350 fans and many
prominent ex-members of the outfit.

Guitarist Ab De Molenaar,
founder of the group and still per-
forming at nearly 70 years of age,
was presented with a solid gold min-
iature mill encrusted with diamonds,
a gift from the group’s fans. And ev-
ery musician in past or present Mill-
ers line-ups received similar gifts.

Two albums were launched dur-
ing the cruise. One, released by the
small independent company Mu-
nich, is a live recording of the band
from last year's Northsea Jazz Festi-
val. The other, released by CBS Hol-
land, is an anthology of new mate-
rial and the most popular Millers
titles from the last four decades.

The band played three concerts at
sea, with Sanny Day, the original
lead singer, joining current singer
Suzy Moller in a series of duets.
Other Dutch jazz groups, including
the Mr. Pickwick Jazz Band and the
Scaldo Quartet, also performed. as
did more pop-oriented acts like Ben
Cramer, Jay Delmore and Helen
Shepherd.

Stateside audiences will see the
Millers in a string of concerts set to
take place this summer as part of cel-
ebrations on 200 years of diplomatic
contact between the U.S. and Hol-
land.
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By LAURA FOTI

musicians today could be cate-
gorized as “Miles Davis and the
rest.”

Instead, he listens to classical and
pop music and mentions pianist Mi-
chael Angelique, Marvin Gaye,
Quincy Jones and Stevie Wonder as
having “a higher level of perfection
than most jazz music being made.”

These days, you can find Mann
playing nightly at the Stanhope Ho-
tel, across from the Metropolitan
Museum. “Twenty years ago people
went to the village to hear jazz,” he
says. “Now those same people are
uncomfortable there, so you have
people who haven’t gone out to hear
music in 20 years. But they’re com-
fortable in this neighborhood. Jazz
doesn’t have to be in a dive.” The
hotel is also putting in a dance floor.

Throughout the summer, Mann
will appear at the Stanhope week-
nights and at various festivals and

Musician Calis It ‘Boring’
But Important Experience

the like on weekends—the Mondavi
vineyard, Cincinnati, the Winston-
Salem Arts Center. Joining him will
be Buddy Williams on drums, Badal
Roy on tabla, Louis Volpe on guitar
and Frank Gravis on bass synthe-
sizer. In addition, there will be Fax
veterans David “Fathead” Newman,
and Hank Crawford, and Cissy
Houston and other back-up singers.

He would also like to do a series
he calls “a musical ‘Animal King-
dom’™: “Herbie Mann’s India,”
“Herbie Mann’s Brazil” and so on.
Footage of the countries would be
combined with improvised music in-
cluding the native music.

“When I left Atlantic | was in the
doldrums. but then I decided the
only way 1 was ever successful was
creating opportunities myself. Now
I'm involved in a lot of things, and 1
don’t know what I'll be doing next.
I’m having an awful lot of fun.”

J&R’s Approach Pleases
Big Apple Record Buyers

® Continued from page 18

the stairs, and the product receiving
instore play at that moment will be
showcased in a custom neon display.

“A lot of the storage space here is
designed to hold only a few copies,
so we can merchandise smaller la-
bels as well as the more obvious ma-
jor releases by showing the full
cover,” she notes. All told, stepups
and full-face racks permit 225 dif-
ferent titles to be displayed at any
given time.

Display space above the regular
bins is also used, and Morgan re-
ports that J&R works with a wide va-
riety of different labels in setting up
contests, instore appearances and
other promotions.

“We have an incredibly diverse
clientele,” confirms Morgan, “and
most of them are very knowl-
edgeable. And we have a large per-
centage who come in practically ev-
ery day, because they buy almost
daily, and because they like to hang
out here. We try to maintain the
right atmosphere for that.”

As for key trends, Morgan sees’re-
newed interest in Latin jazz, espe-
cially within Brazilian styles, and
contends that acoustic jazz is slowly
but steadily expanding its consumer
base. “There’s a lot of young people
starting to buy vintage jazz titles,
which 1 hadn’t noticed before,” says
Morgan, who adds that anthologies
and reissues, such as those handled
by MCA from its Impulse and Decca

" vaults, Fantasy and Bainbridge are

thus steady sellers.

J&R advertises regularly in the
Village Voice, takes occasional lay-
outs in the Sunday edition of the
New York Times, and buys spots
around Les Davis’ jazz show on
Newark-based WVNIJ-FM. Morgan
also praises WBGO-FM, the local
NPR outlet that champions the
genre. “Their format is really, really
good, so we sponsor shows there.,”
she notes.

Special label promotions, such as
a sake party for PolyGram Classics’
first push for Japanese reissues from
the Verve catalog, a Walkman stereo
giveaway held in conjunction with
Elektra’s Musician label launch and
more familiar basic artist or label
catalog giveaways are also utilized.

The wide variety of product
sources, including some direct im-
porting by J&R on hard-to-find ti-
tles, dictates a wide price spread, but
all $8.98 list titles are shelf-priced at
$5.99 and all $5.98 midline LPs

carry $3.99 tags. Cutouts generally
range from $2.99 to $4.99.

That full-time commitment to jazz
may explain why Morgan can re-
main sunny in her outlook for a field
often presumed limited in sales po-
tential. For the former Discount
Records (in Ann Arbor, Mich.),
Jimmy’s (New York) and FNAC
(Paris) employee, stewardship of
J&R’s Jazz Mart “is like being in a
dream world.”

Station, Univ.
Sponsor Contest

NEW YORK—Free studio time
and a Columbia Records audition
are the lures for student jazz players
in a special college band competi-
tion slated for Saturday (15) and co-
sponsored by WVNJ-FM and St
John'’s Univ.

Finalists were to be selected from
tapes submitted to disk jockey Les
Davis at WVNJ, the Newark outlet
which is now the sole commercial
jazz station in the New York/New
Jersey metropolitan area on the
strength of its evening program-
ming.

Following the actual live competi-
tion Saturday at the school's Maril-
lac Hall Auditorium, which will be
free and open to the public, winners,
who must be from accredited col-
leges and universities, will get two
free hours of recording studio time
at Columbia Records’ Manhattan
studios. Winners will also be given
“informal” auditions with a Colum-
bia a&r staffer.

Three categories will award the
prizes, mainstream jazz, fusion and
solo. And the finalists’ performances
are being recorded for airing on
Davis’ show, broadcast from the
Greene Street Cafe in Soho, at a
later date.

Henderson Wins

LOS ANGELES—Winner of the
Grand Prix du Disque as best jazz
album of the year for 1981 is Joe
Henderson’s “Relaxin’ At Cam-
arillo” on the U.S. Contemporary la-
bel.

Backing Henderson on the disk
are Chick Corea, Tony Dumas, Peter
Erskine, Tony Williams and Rich-
ard Davis. The award is made in
Paris by the Academie Charles Cros,
a society of music critics.
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Concert Security Plans Grow

Many Venues Require Specific Guard-To-Patron Ratios

® Continued from page 8

friends, sometimes even members of
the road crew, who work at the side
or front stage areas. Only Williams
occasionally contracts peer group se-
curity, usually with the Charles
Dansby firm for larger shows in Ala-
bama.

About 80% of the group Ala-
bama’s concerts have both police
and peer group teams hired by
venues and promoters, according to
Fowler. “But except for six or so
plain-clothed people around the
stage, we never have anything to do
with security except paying for it,”
he explains. The cost is usually $400-
$800 per concert.

He adds that if Alabama had its
wish, the shows would have even less
security in order for the band to be
closer to audiences, pointing out that
the members normally sign auto-
graphs for up to two hours after per-
formances.

C.K. Spurlock, who promotes
shows for Kenny Rogers, Mickey
Gilley and others, hires local police
and T-shirted security teams in ev-
ery city where his acts play. Kenny
Rogers requires special attention, he
says, because of Rogers’ appeal to
women.

“You can control kids better than
you can young woman,” Spurlock
explains. “I'd say 60% of the people
at Kenny’s concerts are women, and
many of them want to get at him.”

T

DONAHUE DUET—Columb

b =

One measure he has developed to
discourage floor crowds from rush-
ing Rogers’ stage is narrowing the
aisles. Spurlock says, “Small aisles
tend to keep people in their seats,
whereas wide ones give them plenty
of open space to run for the stage.
And we have no festival seating ar-
rangements, because somebody
would get killed.”

For each show, he recruits nine lo-
cal men for peer-group security,
posting four around the stage, four
as on-and-off escorts for Rogers,
and one guarding the dressing room.
Two full-time bodyguards travel
with Rogers. Total cost of security in
large arenas runs $4,000-$5,000.

For major concerts, it is not un-
usual for 40 or 50 police to patrol the
upper levels and check for unusual
crowd movements on the floor,
Spurlock says.

He does not request searches at
the gates, saying he feels this inter-
feres with patrons’ rights, but agree-
ing that some rock acts need this
measure.

Charlie Daniels’ shows tend to be
rock-oriented, but sometimes coun-
try-styled sets are played, and secu-
rity measures vary with the formats.
Rick Rentz, Daniels’ personal
bodyguard, oversees security and re-
quires a minimum of 17 T-shirt
guards around the stage at every
show. The number of police hired is
flexible, but Rentz says he always

ia artist Willie Nelson, left, performs an acoustic

version of “Mamas Don’t Let Your Babies Grow Up To Be Cowboys” accom-
panied by talk show host Phil Donahue during a taping of his syndicated tele-
vision program “Donahue” in Chicago.

WEEK-LONG EVENT

Talent Announced For Rodgers Fest

NASHVILLE—Country legend
Jimmie Rodgers will be honored in
the 11th annual Jimmie Rodgers
Memorial Country Festival in Meri-
dian, Miss. May 22-29.

Five stage shows during the week-
long fest are scheduled in the Shrine
Temple Theatre, featuring perform-
ances by Johnny Rodriguez, Donna
Fargo, Ernest Tubb & the Texas
Troubadours, Boxcar Willie, Stella
Parton, Charlie Louvin, Tommy
Overstreet, Gary Morris, Jim Owen,
Cristy Lane, Bobby G. Rice, George
Strait, Lee Greenwood and Lonzo &
Oscar.

A Jimmie Rodgers concert in
Highland Park Sunday will include
renditions of Rodgers’ music by Van

Williams, John Arnold and other
artists of the *20s and '30s. Other ac-
tivities planned are a dedication of
Meridian’s 39th St. as Jimmie Rod-
gers Memorial Ave., a downtown
street dance, a Budweiser-sponsored
country jamboree in the Ralph Mor-
gan Arena, in nearby Lauderdale,
and amateur talent contests.

According to James Skelton, pres-
ident of the Jimmie Rodgers Memo-
rial Foundation, orders for tickets
have come from 16 states, Canada
and Australia. The festival is always
held the last week of May, with the
anniversary of Rodgers’ death on
May 26. A'graveside memorial serv-
ice will be held Wednesday in Rod-
gers’ hometown of Bonita, a suburb
of Meridian.

wants a few on hand to back up the
private teams.

“The rock-style shows are going to
draw a bit more boisterous crowd,”
he notes. “They just have a different
way of enjoying themselves than
country crowds, and you have to
watch the situation closely, espe-
cially the build-up of people at the
gates before opening.”

A key factor he cites as helping
him decide on how much security is
needed is Daniels’ opening acts. A
show with Marshall Tucker, for in-
stance, attracts rock fans, but an
opener such as Juice Newton sets the
tone for a “mellower” concert.

Among the private crowd man-
agement services he contracts in the
South are Dragon Security in North
Carolina and Bill Snouffer in South
Carolina. Rentz sees southern pro-
moters relying more on in-house and
local teams, while northern concerts
often have independent security
services.

ALBUM IMAGE—Con Hunley, right, holds a copy of his current Warner Bros.
LP up for the studio audience at a taping of host Bob Braun’s syndicated tv
show in Cincinnati.

MOVES TO TENN. STATE FAIRGROUNDS

Venue Shift Won’t Alter Fan Fair

NASHVILLE—The location has
changed, but the 11th annual Inter-
national Country Music Fan Fair set
for June 7-13 will feature the famil-
iar outdoor concerts, autograph
signing, celebrity ball games and
races, the Grand Masters Fiddling
Championship and free trips to the
Country Music Hall of Fame, the
Ryman Auditorium an Opryland.

This year, for the first time, the
festivities are taking place at the
Tenn. State Fairgrounds. The Coun-
try Music Assn. and the Grand Ole
Opry are co-sponsoring Fan Fair
and have already pre-registered
13,400 participants at $50 per person
for tickets which entitle registrants to
attend the whole week of activities.

One-day tickets for $10 will be
available, also for the first time,
enabling fans to attend shows on the
day they buy their tickets on the fair-
grounds. Pre-registration tickets are
being sold up to the start of the Fan
Fair, according to Tim Thompson,
Opry House supervisor. He says
more tickets can be sold than in
years past because the fairgrounds
will accommodate more people than
Nashville’s Municipal Auditorium,
the former location.

The Nashville Songwriters Assn.
show highlights this year’s recipients
of the songwriters’ achievement
awards, including song of the year
writers Sandy Pinkard and Larry
Collins and songwriters of the year
Dennis Morgan and Kye Fleming.

The AMI Records show on Tues-
day, June 8 is scheduled to include
performances by Margo Smith, Rich
Landers, Terry Aden and Vern Gos-
din. The CMA’s International Show
will follow that afternoon with acts
from around the world, including
the Marcey Brothers of Canada,
Carey Duncan of England and Ann
Williams of Ireland.

The CBS show that evening will
star Johnny Cash, Ricky Skaggs,
Janie Fricke, Moe Bandy, Joe Stam-
pley, Johnny Rodriguez and Calam-
ity Jane.

Wednesday’s Plantation/Sun
show features Orion, Jim Owen,
Rita Remington, Buddy Harris,
Norris Treat, LeRoy Van Dyke, Roy
Drusky and Patti Page. The annual
bluegrass concert will include Bill
Monroe, James Monroe, Jim &
Jesse, Lonzo & Oscar, Wilma Lee
Cooper and others.
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The first show set for Thursday is
RCA, with Charley Pride, Earl
Thomas Conley, Razzy Bailey and
Sylvia. Later, PolyGram will show-
case the Kendalls, Reba McEntire
and the Statler Brothers. Jerry
Clower will emcee the MCA show,
billing the Oak Ridge Boys, Loretta
Lynn, Don Williams and Barbara
Mandrell. Wrapping up activities
that evening will be the debut of
CMA’s Hall of Fame show, hosted
by Eddy Arnold and starring Roy
Acuff, Ernest Tubb, Bill Monroe,
Jimmie Davis, Pee Wee King, Min-
nie Pearl, Kitty Wells, Grandpa
Jones and Grant Turner.

Friday’s lineup begins with the
Elektra/Asylum show. Conway

Twitty, the Bellamy Brothers and
other acts will appear. That after-
noon, CMA will present the Mixed
Label show with Tom Carlile,
Doorknob Records; Jerri Kelly,
Littde Giant; Bobby G. Rice, Charts;
Diane Pfeifer, Capitol; Keith Ste-
gall, Liberty; Cedar Creek, Moon
Shine; Karen Taylor, Mesa; Cindy
Hurt, Churchiil; Allen Tripp, Nash-
ville, and David Frizzell & Shelly
West, Warner/Viva.

The Dimension Records show
that night will feature Ray Price,
Sonny James, Dave Kirby, Peggy
Forman and Stu Stevens. Jimmy C.
Newman, Frenchie Burke and Feli-
cian Cocodril will then appear in the
Cajun show.

See Key Role For CMA
European Headquarters

LONDON-—With the opening of
its international office here a few
weeks ago, Nashville’s Country Mu-
sic Assn. appears ready to play an
integral role in the development of
country material outside the U.S.

Its method of operation will be
similar to the game-plan adopted by
the CMA in the U.S. throughout its
24-year history there, with the great-
est attention being slanted to the via-
bility of artists working within the
UK. and Europe.

Says Ed Benson, newly appointed
director of European operations:
“The CMA s set to play an inter-
mediary role, ailmost a touchstone
character, in the whole play of
things. The major problem, at
present, is that the U.S. country mu-
sic industry has only a slight working
knowledge of the European scene,
and it'll be one of the association’s
main objectives to develop the visi-
bility and awareness of this market-
place.”

Benson adds that CMS here will
operate through the industry, with
the aim of pulling its various seg-
ments together in order to form a
solid base for expansion.

He says: “Because we’re a neutral
organization we’re able to do that.
The most important thing is to get
the involvement of key industry per-
sons and start the momentum.

One of the CMA’s initial objec-
tives is a consumer study of the Eu-
ropean country music market. Ben-
son states that such research has
proved invaluable in the U.S. and
views provision of such a report as
“a great building block to develop
consumer demographics.”

He adds: “The appeal of country
music stretches over all audiences,
and this applies in Europe just as
much as it does in the U.S. In the
States, once it was established that
all social and economic classes were
buying country, not just the rural,
blue-collar Americans as was once
believed, then the market expanded
rapidly, with the advertisers playing
an important role by using country
music in their campaigns.”

Another key aspect of future
CMA planning from the London
operation is paying greater attention
to local acts, with the longterm ob-
jectives here being the development
of careers on both sides of the Atlan-
tc.

The CMA’s European office is
temporarily based at 8, Denmark
Street, London, WC2, and Jana Tal-
bot has been appointed administra-
tive assistant, European operations,
with Benson currently regularly
commuting between London and
Nashville, Tenn.
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Survey For Week Ending 5/22/82
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TITLE—Artist (Producer)
Writer: Publisher. Licensee: Label & Number (Dist. Label)

EITHER YOU'RE MARRIED OR

YOU'RE SINGLE—Margo Smith (8. Fisher)

G Dobbins, T. Rocco; Intersong/Satin Pony, ASCAP, AMI-1304 (NSD)
SOME MEMORIES JUST WON'T

OIE—~Marty Robhins (B. Moatgomery)

B. Springfield, House of Gold, BMI; Cowmbia 13-02854

OVER THIRTY, NOT OVER

THE HILL—Conway Twitty (C. Twitty, R. Chancey)

B. Jones; Cross Keys, ASCAP; MCA §2032

HURTIN' FOR YOUR LOVE—Tom Carllk (6. Kennedy)
Door Knob 8217

I'VE NEVER BEEN TO ME~Chariene (R. Milier, B. Gordy, D. Costa)
P. Miller, K. Hirsch; Stone Diamond. BMI; Motown 1611

DREAMIN'— john Schnesder (T. Scotti, ). D'Andrea)
B. Devorzon, T. Ellis; Warner-Tamertane, BMI; Scotti Bros. 502889 (CBS)

BEAUTIFUL BABY —Paul Overstrest (R. Haffkine)

P. Overstreet, E. Stevens: Debdave/Brarpatch, BMI; RCA 13042
LOVE'S BEEN A LITTLE BIT HARO ON

ME—juice Newton (R. Laddis, 0. Young)

G. Burr; Bobby Goldsbore/House of Gold, ASCAP/BMI; Capitol 5120
NATALIE/WHY DIDN'T | THINK

OF THAT—Dave Rowland (Jame: Stroud)

Not Listed; Mot Listed; Elektra-47442

| NEVER KNEW THE DEVIL’S EYES WERE
BLUE—Terry Gregory (M. Shesril)

L. Dresser; Easy Listening, Galeon ' ASCAP; Handshake 02736

MY MAN FRIDAY—Patti Page (S. Singleton)
K. Barken, ). Hungerford; Blending Well, ASCAP/Black Thunder, SESAC;

TAKE TIME TO KNOW HER— pavi¢ Allan Coe (B. Sherril))
S. Davis; At Gallico, BM{; Columbea-1802815

) HAD IT ALL—Fred Knoblock (). Stroud)
T. Woretti, F. Knoblock, . Alten; Flowering, Stone, ASCAP/Legendsongs/BMI;

WHERE THE SUN DON'T

SHINE—Ray Stevens (B. Montgomery, R. Stevens)
D. Gimore, M. Leath, R. Sharp; TaHadium, ASCAP, Gee Sharp, BMi; RCA

AIN'T NO COUNTRY MUSIC ON THIS

JUKEBOX —£art Scruggs & Tom T. Hall (R. Scruggs, ). Thompson)
T.1. Hall; Halinote, BMI; Columbia 1802858

SURVIVOR—Bill Mash (D. Burgess)
D. Knutson, E. Burton; Barnwood/First Lady, BMI; Liberty 1463

A STEP IN THE RIGHT DIRECTION—judy Tayior (B. Logan)
R. Grossman; Tree, BMI: Warner Bros. 50061
TONIGHT I'M FEELING YOU ALL OVER

AGAIN—Jack Grayson (B. Yaugha, ) Grayson)
1. Sun, ). Grayson; Uoyd of Nashville/Hinsdale Music/Plum Creek, BMY; Joe-

IF | COULD GET YOU INTO MY LIFE—Gene Catton (G. Cotton)
G. Cotton; Knoll, ASCAP; Knoll 5002

DON'T GIVE UP ON ME—iddy Armold (N. Wilson)
B. Peters; Ben Peters/four Slar, BMI; RCA 13094

CRIME IN THE SHEETS— shyie (L. Robers)
R. Scaife, J. Hayes, D. Siagieton, Vogue/Partner, BMI; Mercury 76151

OH, NO—Randy Parton (M. Post)
[ Rldne Jobete, Commodores Emtersainment, ASCAP, RCA 13087

CAST THE FIRST STONE— Yassy (L. Rogers)
JL. Wallace, ). Ledford; Hatl-Clement. BMI; Liberty 1458

NO WAY OUT— johony Paycheck (B. Sherrill)
). Paychech; Algee; BMI; Epic 1402817

LONELY HEARTS-— —Younger Bras. (R. Chancey)
S. Davis; Dick James, BMf; MCA 52030

WHATEVER TURNS YOU ON—Chantilly (L Morton, S. Bledsoe)
J. Fubler; ATV/Wing, B Jaroco 31082

THE CLOWN—Comway Twitty (C. Twitty, J. Bowen)
C. Chalmers, S. Rhodes, B. Barnett, W. Carson; Mammoth Spring/Rose Bridge,

THE KING—Pete Wiicox (H. Ssbaa, S. Levy)
Medley, Unichappell/Hi-La/Elvia Presiey/ Unart/Gladys/ Duchess/Tree, BMI;

BULL SMITH CAN'T OANCE THE

COTTON EYED JOE —waitpeck (). Morris)
R. Lavoie, Lobo; Guyasata, B/ Bea, ASCAP; Lobo-¥|

HAPPY COUNTRY BIRTHDAY OARLING—Rodney Lay (Nereco Prod.)
R: Rogers; Sister John, BMI; Chucchiil 34001 (MCA)

o3 | 55 | 5% | TITLE—Artist (Producer ex | ox | 3% | TITLE—Artist (Producer ez |5z | 5%
g | s§ gg Writer; Publisher, (L.censee La)bei & Number (Dist. Label) Z§ | % g?, eriler Pubns'hse, (Licensee( La)be| & Number (Dist. Label) £% | S¥ gé
Yig| 2 [ 11 | UST TO SATISFY YOU—mayun & wite ¢ Monun 3% |26 [12 | | FEEL [T WITH YOU—tiuan ane 0. ouen is| s
W. Jennings, D. Bowman; lrving/Paredy, BMI; K. Kane, R. Kane; Cross Keys/Litton, ASCAP; Elektra 47415
2| 1|12 | ALAAYS ON MY MIND e b G tome) Y| 0 | 7 | WITH THEIR KIND OF MONEY AND S
vyl L Aes: DAECR e Ml RN OUR KIND OF LOVE—Bitly Swan (L R A mﬂ
ﬁ Coiumbiapl 0241 D. Robertson, B, Swan; Sherman Daks, éu./ﬁ‘éi’m, ASCAP; Epic 1402841
418 | FNALYtc S @ chomar) 7% 42 | 6 | THE MAN WITH THE GOLDEN THUMB- oy Rest @ #r
uire, jengerson, tame, 77 3
'LL BE BACK— !
el 7 |u YOULL BE BACK-The Suter Bt (. Kot vy 76162 [SAC| 57 | 3 | OONT WORRY ABOUT ME BABY—ane frcke 0. . Norman)
B. Channel, K. Xane, D. Allen; Oid Friends/Duchess/Posey, BMI/Cross Keys,
9 | 10 | TEARS OF THE LON&}-uue, Gilley (). E. Norman) ASCAP; Columbia 18-02859 ﬁ 79 3
W. Holyfield; Welk/Bibo, ASCAP; Epic 14-02774
* 56 4 | SLOW DOWN—Lacy ). Dalton (B. Sherril T. Carlite; Opa-Lock ASCAP;
6 5 | 14 YLOPU r1NEJIER thegaE UPnglNcmE-;frﬁtaolzmle (R Reynotds) ’ﬁ’ LJ. Dalton, M. smmn,’ B. s.‘..,'i?u‘ me':':u)u Columbia 18-02847 74 | 60 7
earl; Michae nnor, ; Columl
}ﬁf 48 4 | ) THINK ABOUT YOUR LOVIN=The Osmonds (R. Hall
ﬁ 11 9 ;gssali‘LsTHE WRONG . \ o D. Trask; Blackwood/Magic Castle, BMI; Elektra/Curb 4(7438.) ﬁ, m
—The Bellamy Brothe ).
D. Bellamy; Belue.n,/r.:zus,':sunr;(ueuw/scm 7 41 | 43 | 7 | BROTHERLY LOVE—Gary Stewart & Dean Dillon (E. Kilroy)
Shel 13 | 7 | 1 DON'T KNOW WHERE 0 START—cogis bt 0. Mo Prls | s E‘L:)';'""T"' ":‘;"l'J Dbl Vg LBt 76 |80 | 3
1. Schuyler; Bnarpatch, Debdave, BMI; Elekira 47435 ER TO | —Burrito Brothers (M. Lioyd)
i}( 15 | 14 | SPEAK SOFTLY (You're Talking To §. Beland, G, Goilbeau; Atlantic, BMI; Curb/CBS 502835 (CBS) ﬁ( m
My Heart)—Gene Watson (R. Reeder, G. Watson) 47 8 | WHEN YOU FIND HER,
SP. Spurgin, 1.D. Menaenhatl; Booth and Watson, BMI; MCA 52009 ﬁ KEE_P HER—The Wright Brothers (M. Garvin, C. Waters, . Shapiro)
16 6 L|ST£N TO THE RAOQIO—Don Williams (D. Williams, G. Fundis) B. Kitlen; Tree/Q’Lyric, BMI; Warner Bros. 50033 ﬁ 87 2
F. Knipe; Southwest, BMI; MCA 52037 44 | 30 | 18 | A COUNTRY BOY CAN SURVIVE—Hank Witiiams Jr. (. Bowen)
11 [ 10 [ 12 | MOUNTAIN MUSIC—atsbama (H. Shedd, Alabama) r H. Williams Jr.; Bocephus, BMI; Elektra/Curb 47257
R S¥n; Meypey, D1t NEA 0 67| 66 | 2 | WHEN YOU FALL IN LOVE—lohnny Lee (1E Norman) 79 |64 | 11
iﬁf 20 9 | RING ON HER FINGER, TIME ON HER = 1S. Sherrill, S. Earle, Sweet Baby, BMI/Music City, Full Moon/Asylum 47444
HANDS—Lee Greenwood (). Crutchfield) p )
& Tree/Love wﬁ;,?ﬂ' ::c; umizs ‘ % | 49 | 7 | EVERYONE KNOWS I'M YOURS —corun/vamr tns (1. We wlel s
17 10 TAKE ME T HE NTRY — Mel McDaniel (L. Rogers) i
§ . 3 ;ai'e, Sm[vlle:)o:‘,::ers; Vogue/Partner, BM|/Bibo/Welk, ASCAP; Capitol 5095 47 38 16 EA&‘EM(')!LCE S'I‘"E:Is‘:'gumﬁc(‘{‘ih;s’;‘s“) Plantation 208
L e Lo e e o 24 17 SA¢| 67 | 2 | ARE THE GOOD TIMES REALLY OVER (1 Wished A Butk 81 |58 | 7
Was Still Silver)—ume Haggard (M. Haggard, L Talley)
723 22 9 | ANOTHER CHANCE-r. tte (6. Rich e i
B.‘BrMy, J. Taytor, D. lnnﬂ\“;, ;l‘r,s'l‘ehedy(, Syl::it,eantherlﬂll; M. Haggard, Shade Tree, BMI; Epic 14-2854 82 35 10
Epic 14-02770 52 6 DEALING WITH THE DEVIL—Merle Haggard (Merle Haggard) Scotti Bros. 5-02752 (CBS)
ﬁ' 18 | 12 | KANSAS CITY LIGHTS—Steve Wariner (I. Colling) S. Shater, €. Raven; Acuft-Rose, BMi/Milene, ASCAP; MCA 52020 ﬁ m
K. Fleming, D.W. Morgan; Tom Collins, BMI; RCA 13072 ﬁ 53 4 (Who's Gonna Sing) THE LAST COUNTRY i
sﬁg 23 | 9 | JUST GIVE ME WHAT YOU THINK IS SONG—Bily Pk ané frnd 0. Sn)
FMR—_LM Everette (R. Dean, L Everette) W.C. Brock Ir.; Hitkit, BMI; Soundwaves 4670 (NSD) 13207
LBCE BPUE Tl S BLEISLT S LB it 51 | 37 | 16 | ANOTHER HONKY TONK NIGHT ON r | e
25 5 | SLOW HAND—conway Twitty (C. Twitty, ). Bowen) BROADWAY —David Frizzell & Shelly West (S. Garrett, S. Dorif)
:s.cgl:ﬂé:&tht:i;;“w;mer-Tlmerhne/ﬂyin[ Dutchman, BMi, Sweet Harmony, A M. Brown, S. Dorff, S. Garrett; Peso/Waliet, BMI; Warner/Viva 50007 |
b ra 223 . A
21| 7| EVERYTIME YOU CROSS WY MiNO o A SR S e it o Pl B r ':n?'“’
B e e e o s oot 53 | 41 | 18 | CRYING MY HEART OUT OVER YOU—kety Siures @ Sy | Yy | BEETED
ﬁ 2 | 10 I'M GOIN' HURTIN'—oe Stampley (1. Baker) C. Butier, L. Certain, G. Stacey, M. Wilken; Cedarwood, BMI; Epic 14-02692 |
1. Dickens; Bavay/Mullet, BMI; Epic uzjzrél ﬁ 59 5 | I'M SO LONESOME | COULD CRY—jerry Lee Lews (). Kennedy) m m
21 H. Williams; Rightsong/Fred Rose, BMI; Mercury 76148 (Polygram)
12 13 OON'T LOOK BACK— —Gary Morris (M. Morgan, P. Worley)
G. Morris, E. Selser; G. Morris/Warner Bros., ASCAP/Warner Tamerlane, BMI; ﬁ 62 4 SUIPIN’ AND sme'—Steplunie Winslow (R Ruff)
Warner Bros. 50017 Penniman, Bocage, Collins, Smith; Venice; Primero 1003 (Paid) Wes 81000 (MCA)
22 6 | 14 | BUSTED- B. - i i
A Howard, e, SW; WCA S8 Sl Rl Il I ot e L X o gl
ﬁ 28 ] | DON'T THINK SHE'S IN LOVE 57 | 44 9 THE TWO-STEP IS EASY— Michael Murphy (LE. Norman) 89 | 73 5
:N:mRER—c?:‘nq P;:T (:c'.\ w;m)s M. Murphey; Timberwol{/BMI; Liberty 1455
. 3, Royalhaven, M 3 _—
31 4 TIL YOU'RE GONE—B;dnn Mandreli (T, Collins) 58 o ’ ﬁlhcgztn}y(,)w[‘en—no:,lmldgclie‘nm,(:nnt\‘ell?lloogaz;:'z) ﬁ m
W. Adridge, T. Brasfield; Rick Hall, ASCAP; MCA 52038 \_4;‘_ | 74 3 FRAGILE. HANOLE WITH CARE—c o i (Polygram)
o . R A s - . Oat
i:i” B . Qﬁ{,,?cﬁ',,ﬁ‘l?,!‘mm D, g i) G D. Hube, k. Kelley, Ken Lo B Liverty To61 o1 |76 | 4
60 | 63 5 | HE'S TAKEN—Lane Brody (M. Lio
ﬁ 29 8 :23{:, A:?m (. Mundy, B. Moore, K. Tucker, D. Tucker) L Brody; lznderym:‘i:esi;e,ylsu?; L,fb)erty 1457 92 78 4
R Pennington; Miltstone, ASCAP /Chevis, BMI; Dimension 1031 61 [ 39 |18 | LVE~Loretta Lynn (0. Bradiey)
27| 3| 17 | IF YOU'RE THINKING YOU WANT A T.W. Damphier; Coal Miners, BMI; MCA 52003 93 |69 | 5
STRANGER—George Strait (B. Mevis) 62 | 65 5 | WASN'T THAT LOVE—Susie Aanson (E. Archard)
B. Mevis, D. Wills; Jack and Bill Welk, ASCAP; MCA 51228 M. Johnson/H. Shannon; Welbeck/King Coal, BMI; Liberty/Curb 1460 92 | 68 5
35| 5| LOVE'S FOUND YOU ANO ME—Ed srce (1. Wes) r| 70 | 4 | CHEATIN' STATE OF MIND—sandana 5. Coneus, u. Daen
R. Rogers, E. Bruce; Tree/New Keys, BM); MCA 52036 J. Fox, L Witson, J. Van Dyke; Stan Cormelius, ASCAP/Louisville, SESAC; 95 | 81 4
29| 14 | 14 | A LITILE BIT CRAZY—Edcy Raven (). Bowen) e
E. Raven; Milene, ASCAP; Elektra 47413 64 | 51 | 10 | TRAVELIN' MAN—Jacky Ward (M. Post)
ﬁ 32 6 | THE GENERAL LEE—ichnny Cash (1. Cash) ). Fuller; & Star, BMI; Asylum 47424 (Elektra) 96 | 86 | 17
AL A TR I Lt 65 | 54 | 9 | LAST OF THE SILVER SCREEN BMI; Eloktra 47302
ﬁ COWBOY'S—Rex Allen Jr. (5. Garrett) 97 75 5
34 6 VFVOlelI.DGYSOTU RCATCH A M. Brown, S. Dorff, S. Garrett; Peso/BMI; Warner Bros. 50035
ALLIN AR—Jonn And (F. J J. Anderson)
e M| 08, Gy 0 o |m| 3| ws
32 9| 15 THE CLOCK LOVIN'—gail D . Davi : o )
! 500%2, K.T. Oslin; Chappell, ASUP%::C;:::&?S?S.A'ES) 67 50 10 LOVE 1S—Atten Tripp (D. Heavener)
Wamer Bros. 50004 ISPD/ASCAP; Mashville 1001
7”:? 45| 4| ASHES TO ASHES—Teri Gibbs (E, Penny) 84 | 2 | A PLACE IN THE SUN=Sonny lames (K Stats, S. lames) 9 (72| 5
E. Penny, ). McBee; Chiplin, ASCAP; MCA 52040 N} R. Miller, B. Weils; None Listed; Dimension 1033
2| 13 SOMEOAY SOON—Moe Bandy (R. Baker) * 85 | 2 | PARADISE ANO GUN CLUB—Roy Clark; (R. Clar, R. 106 | 94 { 19
. Tyson; Warner Bros., ASCAP, Columbia 18-02735 ﬁ' C. Rains; Unichappeli, Bundin, BMI; cn?.'uh'ilat'#:nz (MCA) ) 0

BIG CITY—Merie Haggard (M. Haggard, L T.nllq)
M. Haggard, D. Hollewsy; Shade Tree, BMI; Epic 14-02686

¢ Superstars are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). % Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn, of America seal
for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).

A star of tomorrow is here today with a double hit . . .

“TEXAS DANCE HALL GIRL”
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Nashville, Tenn. 37202
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Talent A
P.O. Bex

(615) 896-0483
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. Survey For Week Ending 5/22/82
Billboard UNXKr y
Copyright 1982, Biliboard Pub ns. in part of this publication may be reproduced r
on feCording. 0r Otharensa. wihouL 1ne ror wyiten Deumssion of e puoiner - 3 Py L] =
recording, or O W with¢ e Prior wri {g0a1} er
- ‘ Nelson ‘Satisfied’ With Second Topper
5 5 B
- | | y ROBYN WELLS
28] m 2E B me NEW YORK —Willie Nelson holds ~ ber of straight weeks in the No. I  been solo efforts: “Red Headed
2188 :[')'i:" ll:t:.'() EJNizRbes 218 ‘3 :gg' ll“!:') ) Wumber the top two spots on the singles chart spot, label, song titles and the year. Stranger” (1964); “The Sound In
hEE . El3® - and the No. | slot on the album chart 1. Webb Pierce, 32, Decca, “In The Your Mind” (1976): “The Trouble-
i’( 2| 9| ALWAYS ON MY MIND 40 {43 | 4| GARY MORRIS this week. After two weeks at the sin- Jailhouse Now,” “I Don’t Care”/ maker” (1976); “Stardust” (1978);
( )’
Willie Nelson, Columbia FC 37951 ggg& MertWarnerfBros Sk gles summit, “Always On My Mind” “Your Good For Nothing “Willie And Family Live” (1979);
2(1]10 :A’(:UNTQEE LALIIISIZ(;9 o3| a| 1S LoNe waY TO slips to the second spot, displaced by Heart,” 1955. “Greatest Hits (And Some That Will
LT, lded Gt & “Just To Satisfy You,” Nelson’s 2. Pierce, 28, Decca, “There Stands Be)” (1981); and “Always On M
DAYTONA ; ’ A : » <0 > ; ys Un My
%3 |n ;.I:Akﬁlj ON Blklcﬂuu . Me|YrTinis, AR ETT RCA duet with Waylon Jennings. The Glass,” “Slowly,” 1953-54. Mind” (1982). “Honeysuckle Rose”
ol lke H;Au;nmm 02| 42| 11| GIVIN' HERSELF AWAY Meanwhile, “Always On My Mind” 3. Eddy Arnold, 26, RCA Victor, (1981) was a soundtrack album,
8 B D ST Gail Davies, Wamer Bros. BSK n_ufges Alabama’s “Mountair_l _Mu- :Anytime,” “Bouq’yft of Ros_es,” yhile the remair_lir_lg”two toppers—
3600 3636 sic” out of the top album position. Texarkana Baby,” “Just A Little Waylon & Willie” (RCA) and
ﬁ 5291 wATIN' FOR 43 | 44 |160 | GREATEST HITS A Nelson becomes the ninth artist to Lovin',” 1948. “Wanted: The Outlaws” (1976)—
THE SUN TO SHINE Waylon Jennings, RCA AAL1-3378 score two consecutive toppers and 4. Hank Snow, 21, RCA Victor, were joint efforts with Waylon Jen-
Ricky Skaggs, Epic FE 37193 44 | 45| 35| HOLLYWOOD, TENNESSEE the first to turn the trick since 1964 “I’'m Movin’ On,” “Golden nings and Jessi Colter, Tompall Gla-
6| 6 (13| BOBBIE SUE Crystal Gayle, Columbia FC 37438 when Buck Owens tied up the top for Rocket,” 1950-51. ser and Jennings, respectively.
Oak Ridge Boys, MCA 5294 45 46 | 61 [ SEVEN YEAR ACHE nine consecutive weeks with “My 5. Elvis Presley, 19, RCA Victor, And back to this week’s No. 1
7] 7 |15 | SOUTHERN COMFORT fosannefCashijCalumbiaJICH36965 Heart Skips A Beat” and “Together “Heartbreak Hotel,” “I Want single, “Just To Satisfy You” is the
Conway Twitty, Elektra EI 60005 46 | 48 | 68| ROWDY Again.” Of the nine, Nelson is the You, I Need You, I Love You,” third Willie and Waylon duet to hit
Y| 9| 8| wiNDows Hank Williams J., only one to achieve the feat with a 1956. the top, following “Good Hearted
;';292"""9 s et ﬁ 52 | 40 E';‘J‘;:;:;E ::GUOW ME solo and a duet effort. Here’s a list of 6. Buck Owens, nine, Capitol, “My Woman’” and “Mamas Don’t Let
el | 5| wen notes ;ickey Gilly, Epic FE 37416 all the artists who have had consecu- Heart Skips A Beat,” “Together Your Babies Grown Up To Be Cow-
Hank Williams, Jr., ElektrasCurb 48| 49| 12| KIERAN KANE tive toppers, complete with the num- Again,” 1964, _ boys”/“I Can Get Off On You.” The
£1-60100 (Elektra) Kieran Kane, Elektra E1 60004 7. 11mmy Wakely, nme,’Capxtol, tune is also Jennings® first topper
10 {10 {62 | FEELS SO RIGHT A 49051] 23] CIMARRON One Has My Name,” “I Love since “Theme From The Dukes Of
Nabama, RCA AHL1 3930 Emmylow Harrs, You So Much It Hurts,” 1949. Hazzard (Good OI Boys)” held
11 | 8 | 15| THE DAVID FRIZELL AND Wamer Bros. BSK 3603 8. Carl Smith, eight, Columbia, down the premier position in No-
a“ﬂ% WBES?%A";BUM 50 (36! 5| AINT GOT NOTHIN' TO “Let Old Mother Nature Have vember, 1980.
ﬁ amer/ane LOSE Her Way,” “Don’t Just Stand Cotton Patch: Gene Cotton makes
WS gﬂgﬂg‘kw'jﬁﬁs[‘? Bobby Bare, Columbia FC 37719 There,” 1952. his first appearance on the country
5l TH; DUKES T 51 53|84 GREATEST HITS A 9. Willie Nelson, three (so far), chart since 1978, debuting at starred
e D G, (263 £V e Columbia/RCA, “Always On 88 with “If I Could Get You.” The
37712 (CBS) 2 86| GREATEST HITS A My Mind,” “Just ToSatisfy You”  tune’s debut number is already
‘2117 | & LISTEN TO THE RADIO 2 CTeer, GTiul S69 B (with Waylon Jennings), 1982. higher than Cotton’s last country
Don Wiliams, MC 5306 53 8| THE NEW SOUTH On the album side, “Always On  outing, a duet with Kim Carnes
o |15 (12 |14 | FEEUN RIGHT :E‘_"s"ag'""a’“s' Felekta ity My Mind” becomes Nelson’s 10th  called “You’re A Part Of Me,” which
o Razzy Bailey, RCA AHL] 4228 No. I LP. Seven of the albums have  peaked at 99.
< |16 [15 (25| s THESamE oLE ME | 4| 54| 13| MEAND MYRC
O George Jones, Epic FE 37106 RCA AHL1 4059 '
D Ifrlis | 6| carue smes
-
= EVERYBODY'S CHOICE e 'Loff,fa Lyan, MCA 5253
@ Charlie Pride, RCA AHL1.4287 Prieo| 2| awazme 'GRACE
(18 (18 | 9| SEASONS OF THE HEART ’ . '
& John Denver, PCA AHL1 4256 ey (s Wiy S0 CONLEY CROONS—Earl Thomas NEW ALBUM RE LEASES
= 119 16 28| me cTy 57 (62| 97| HORIZON A Conley performs his most recent
g- Mere Haggard, Epic FE 37593 LT (M (T8 B34 Single’ “After The Love Slips Away’” FROM TH E N SD G RO U P
> |20 |20 |35 | GREATEST HITS ﬁ m TAKE ME TO THE at Gilley’s Ciub in Pasadena, Texas. OF lNDEPEN DENT LAB LS
< Willie Nelson, COUNTRY The performance was broadcast on
= Columbia KC2 37542 MeliMcDaniel \Caitol 12208 the “Live From Gilley’s” syndicated g E
21 |21 | 5| THE SURVIVORS 39157129 GREATEST HITS radio program.
Johnny Cash, Jerry Lee Lewis and Charley Pride, RCA AHL1 4151
ﬁ Carl Perkins, Columbia FC 37961 60 | 58 (132 THE BEST OF
23 | 4| WHEN WE WERE BOYS EDDIE RABBITT @ H H
The Bellamy Brothers, Elektra/Curb Elektra 6€ 235 Syndle Spe0|a|
£1-60099
6159 | 37| THERE'S NO GETTING
23 (22 38 | THE PRESSURE IS ON @ OVER ME @ For Alabama
IEiank V;i(lzliabmssér.s:‘)5 Ronnie Miisap, RCA AHL1 4060 NASHVILLE--A two-hour
Tek
24 (25 |50 FAeN"(;Y l;REE N 62 | 61 (132 | WHISKEY BENT AND syndicated satellite special entitled
The Oak Ridge Boys, MCA 5209 L',Entlwﬁgfsnj? “Alabama and Friends™ is set for “THE SUN
ﬁ 28 | 3| BusTeED ElektrasCurb 6£.237 airing July 4. The show taped in mid
John Conlee, MCA 5310 63163!17] oNE To ONE May at the Tennessee Performing SESS'ONS”
ﬁ 29 1102] MY HOME'S IN Ed Bruce, MCA 4910 Arts Center in Nashville will feature
ALABAMA ©® 64 | 64| 30| LOVIN HER WAS EASIER guests, Jerry Lee Lewis, Ronnie Mil- NSD/GEMLINE
Alabama, RCA AHL1-3644 Tompall and the Glaser Brothers, sap, Hank Williams Jr., Janie Fricke, NGLP-4000
27 |26 |81 | GREATEST HITS A Elektra 5€ 542 Juice Newton, and Lee Greenwood.
The Oak Ridge Boys, MCA 5150 65 (65| 35| FAMILY TRADITION Marty Pasetta, who directed “A
28 (24 {45 | YEARS AGO Hank Williams Jr., Elektra/Curb Country Christmas” for CBS, is
The Statler Brothers, 6E 194 . . .
Lokl 66 68| 2| mLorcRASS SPECTACULAR Er:((:iizfer/dlrector for the Alabama Early Cash hits in
29 |30 83 | GREATEST HITS A The Dsborne Bros, RCA AHL 14324 peciatl. an attractive new LP
Kenny Rogers, Liberty 100 1072 67|71 2 LIVE
30 (31 |61 | JUICE A Tanya Tucker, MCA 5299 JME JESSE &
ﬁ Juice Newton, Capitol ST 12136 68 |72| 52| CARRYIN' ON CBS GETS JI M & JESSE CHARLIE LOUVIN
35 |31 | BET YOUR HEART ON ME THE FAMILY NAMES ‘HOOKED’ LP
Johnny Lee, Full Moon/Asylum David Frizzell & Sheily West, d
S ok 541 Warner Bros. BSK 3555 NASHVILLE—CBS Records has an
40 | 3 | INSIDE AND OUT A “
e Snem s | 63 (I THE WA WTH T e e e CHARLIE
33 |33 |34 | STRAIT COUNTRY Jerry Reed, RCA AHL1.4315 .
George Strait, MCA 5248 70 | 66 (211 STARDUST A dA"a'.“a l?ogs fr(;m Bl]rlrLO\;V(cr)l’ l;ro]- Lo UVI N
34 (34 (29 | DESPERATE DREAMS illie Nelsan, Columbia 1C 35305 WEIEDE Sominem e L el' SOUNDWAVES
ddy Raven, Eleklra SE 545 7 167| 23 creaTesT HiTs Epic releases the instrumental, SWS-3308
35 [32 39 | STEP BY STEP @ Jim Reeves & Patsy Cline, thlch features 25-sScSnd portions of Includes their new
# Eddie Rabbitt, Elektra SE 532 RCA AHLL 4127 Tinnessee Waltz,” “Wabash Can- hit single
39 46 | SHARE YOUR LOVE A 72 (74| 7| ONE NIGHT STAND onball,” “Orange Blossom Special,”
Kenny Rogers, Liberty LOO 1108 Hank Williams, Jr., Eiektra/Curb “Jambalaya,” “Your Cheatin’ “NORTHWIND”
37 {27 | 7 | LAST TRAIN TO HEAVEN 5E-538 (Elektra) Heart,” “Rocky Top” and others. NSD/SW-4671
Boxcar Willie, Main Street ST 73 | 75| 44| ESPECIALLY FOR YOU Stations in the Southeast, South-
73001 (Capitol) Don Williams, MCA 5210 west. and Midwest have added the B
Prios |56 | 1AM WHAT 1 AM @ 74 (70| 43| WITH LOVE record to playlists. Lowery says Three years in the
George Jones, Epic JE 36586 John Conlee, MCA 5213 WHN-AM in New Y.Ol'k o et mak'ng'
39 137 | 6 | WHEN A MAN LOVES A 75 |47} 7| NIGHT AFTER NIGHT a contest around the single togﬁng
MOMM gl out which side the audien{c;es want to
Jack Grayson, Koala 15751 (Elektra) : | K
ack Grayson, Koala hear most. After 20,000 copies sold Available from.. N$D dlstrlbutors everywhere.
Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers). thi . _ For distributor inform ation
% Stars ded to other products demonstrating significant gains. @ Recording Industry Assn. of America within two weeks, he YR IS @3
are awar T . . 9 : 3 1 - - -
seal for sales of 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of cided to pwk up the record on Eplc' call: 1-800-251-1576
1,000,000 unsts (seal indicated by triangle).
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General News

Technology Impacts Black ‘Sound’

Producers Differ On Effect On Creativity, Spontaneity

LOS ANGELES—A siew of tech-
nological innovations, especially
synthesizers, have profoundly
changed the sound of black music,
according to a Billboard survey of
prominent producers. And while all
of them utilize this new equipment
for their music, some express reser-
vations about its impact on the
spontaneity and creativity of black
pop.

“The synthesizer is becoming
more and more important in black
music,” says Kashif, who is produc-
ing Evelyn King, Howard Johnson,
Patti Labelle and Melba Moore,
with partners Lawrence Jones and
Morrie Brown. “It’s becoming a
battle to see who can come up with
the new sound or combination of
sounds that will attract an audience.
You're constantly experimenting
with different rhythmic patterns,
searching for something fresh.”

Kashif sees a need for melody and
lyrics to be re-emphasized in black
music. “There has been such a con-
cern on finding the right groove that
you can hear where melody and lyr-
ics have been neglected. Look at Mi-
chael Jackson’s ‘Off The Wall’ LP.
The entire package was a great
merger of thythm, lyric and melody.
That’s the reason it was so success-
ful”

Randy Muller, the producer/
writer behind Skyy, Brass Construc-
tion and Cameron, feels an influx of
young producers working with inex-
pensive recording equipment has
impacted on black music. Muller
notes, for example, “l have a four-
track machine in my home where 1
can sit down and work out ideas.
The same goes for many of the other
young musicians | know. So when
we go into the studio, we already
have the music well prepared, saving
money and time.”

Despite his interest in studio tech-
nology, Muller believes in
spontaneity when cutting rhythm
tracks. “If the musicians can’t get it
in two or three takes, I letit go for the
time being,” he says. “There is a
magic possible when the band gets
cooking and the tune is still fresh.
But if you keep pounding the tune
down the musicians’ throats, you get
a stale record.”

Jimmy Douglass '..s had great
commercial and artistic success with
the self-contained band. Slave. The

By NELSON GEORGE

four albums of theirs he produced
have gone gold and spawned singles
like “Just A Touch Of Love.,”
“Watching You” and “Snap Shot.”
Yet this black producer has also
worked extensively in the rock field,
engineering the Rolling Stones, For-
eigner, and Pete Townshend, and
producing heavy metal rocker Frank
Carrilio and political new wavers
the Gang Of Four.

His production of Slave has been
directly influenced by his rock back-
ground. “I've always loved the fat,
thudding drum sound Led Zeppelin
got with the Jate John Bonham, and
with Slave’s drummer Steve Arring-
ton I've tried to approximate that
sound in a black context” he says.
“Unlike the trend in black music
toward a crisp drum sound, the bot-
tom on my Slave records is heavy
and, hopefully, hits like a fist. On
black radio, the record stands out.”

Douglass also bucks another sty-
histic trend in current clack pop: “In-
stead of relying on one almost seam-
less groove, as many do, I try to add
dramatic peaks through the arrange-
ment,” he says. “If you stay in one
place for the entire record without
any spice, you create monotony and
mediocrity, and you limit your au-
dience.”

To J.B. Moore, co-producer with
Robert Ford, Jr. of Kurtis Blow’s hit

- «

12-inch *“The Breaks,” the drum
sound in black music “has evolved
considerably. In the mid 1960’s, the
Stax-Volt rhythm section had a
heavy, punchy sound. Later, Sly
continued in that direction. Today
most records favor a much snappier
sound, often augmented by synthe-
sized hand claps.

“With the separation possible to-
day, producers can paint a more
vivid picture since all the rhythmic
tricks can be appreciated and add to
a record’s excitment. Stevie Wonder
had a lot to do with broadening the
horizons of black music by being out
frontin using the synthesizer, digital
equipment, and other technology.”

Larry Blackmon, leader and pro-
ducer of the popular funk band
Cameo, discusses technology’s
growth in terms of painting. He says,
“Now you have a wider range of col-
ors. Instead of just straight blue or
gray, you can paint with aquama-
rines.”

In fact, Blackmon still doesn’t
think the technical advances have
been fully utilized. “We have all
these new toys, yet you basically still
record as you did years ago,” he
says. “The technology does make
certain things easier to do. You still
must have a vision. If you have no
picture in mind, what difference
does all the equipment make?”

LIVEWIRE DYSON—Ronnie Dyson, right, discusses his latest Cotillion al-

bum, “Phase 2,” with Fred Newman, host of Nickelodeon’s “Livewire” show.
Also appearing on the program, which airs Tuesday (18), were cast members
from the television series, “Fame.”

® Continued from page 10

Jones has already started work on
the followup to Michael Jackson’s
“Off the Wall” album, a few weeks
ago cutting a duet between Jackson
and Paul McCartney. As for the fur-
ther adventures of “The Dude,”
we'll probably be waiting until 1983.

For many years, Jones was one of
Hollywood’s most prolific sound-
track scorers, providing music for
“In Cold Blood,” “The Pawn-
broker,” and “In The Heat Of The
Night,” among many. He is inter-
ested in returning to film, but not
merely writing music. Currently,
Jones and director Steven (‘“‘Jaws,”
“Raiders Of The Lost Ark™) Spiel-
berg are discussing a joint project,
one that would fuse the talents of
two of pop culture’s leading tech-
nocrats.

*x Kk %

The death of Solar’s Margaret
Nash was felt deeply by many mem-
bers of the entertainment industry.
In Los Angeles, a special memorial

The Rhythm & The Blues

service, “Celebration of Life and
Love,” was held May 6 at First AME
Church. Solar has instituted a Mar-
garet Nash Memorial Scholarship
Fund for Young Artists. To send do-
nations write c¢/o Solar Records,
9044 Melrose Avenue, Los Angeles,
Calif. 90069, to the attention of
Karolyn Ali.
* % %

Logan Westbrooks and Lance
Williams’ “The Anatomy Of A
Record Company: How To Survive
The Record Business” is a how-to
book that will be a good guide to the
industry novice. The former CBS ex-
ecutive and Source Records presi-
dent, aided by writer Williams, sur-
veys all the obvious areas and also
discusses in detail CBS® move into
black music in the early 1970s. This
book’s weakness, and for industry
insiders it may be key, is that West-
brooks doesn’t delve as deeply into
the pitfalls of record industry life as
one might like. He encourages
young people to participate, butisn’t

as explicit in talking about the men-
tal toughness and guile that he, and
everyone else in business, has drawn
upon to make it. Copies can be ob-
tained: Logan Westbrooks, 1902
Fifth Avenue, Los Angeles, Calif.
90018, (213) 731-0693.

* K %

Short Stuff: Diana Ross recently
had a star placed on Hollywood
Boulevard. . .. Skyy is cutting tracks
for their next album in Los Angeles,
the first time this Brooklyn-born
group is recording outside the Big
Apple.. .. Tito Jackson is producing
the duo of Sterling and Stevens for
RCA. Atlantic’s Tomorrow’s
Edition is cutting its debut LP in
New York with some members of
Kool & the Gang contributing.
Their “U Turn Me On” was a winter
club hitin the Northeast. . . . George
Clinton’s solo deal with EMI Amer-
ica appears to be in trouble. The
P-Funk leader’s previous legal en-
tanglements are complicating re-
lease of the nearly finished LP.
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i’}z 1] 9| BRILLIANCE 39|39 36| NEVER TOO MUCH @
Atiantic Starr, A&M SP-4883 { Luzher Vandross, Epic FE 37451
S| 2| 4| Reumion 4038 27 NIGHT CRUISIN' @
The Temptations, Gordy 6008GL | | BarKays. Mercury SRM-1-4028
(Motown) (Polygram)
Y7 (12| 3| THE OTHER woman (46! 5| carry oN
Ray Parker, Jr., Arista AL 9590 Bobby Catdwell,
ik 4 5 STRAIGHT FROM THE Potydor PD-1-6347 (Polygram)
HEART 42 | 42 | 14| A UTTLE LOVE
Patrice Rushen, Elektra E1-60015 Aurra, Salsout SA 8551 (RCA)
i\{? 5| 6! NECY 43 | 44| 26 | LOVE MAGIC
Deniece Williams, ARC/Columbia FC LTD, A&M SP-4881
37952 48| 3| DROP THE BOMB
ﬁ 6| 5 ALLIGATOR WOMAN Trouble Funk, Sugar Hill SH 266
Cameo, Chocolate City 45| 45) 4| LOVE ME TENDER
CCLP 2021 (Polygram) BB. King, MCA MCA 5307
S| 7] 9| xeee i uve Pr| 49| 3| FRiEND IN LOVE
Dazz Band, Motown 6004ML Dionne Warwick, Arista AL 9585
| 8 {14 | rrienDs A7 47| 24| COME MORNING
Shalamar, Solar S-28 (Elektra) Grover Washington, Jr.,
9| 9| WHO'S FOOLIN' WHO L
793 One Way, MCA MCA 5279 48 | 40 | 28 | WHY DO FOOLS FALL IN
10 | 3 [13| MR LOOK SO 600D L A .
Richard Dimples Fields, Boardwalk eha SO,
NBL.33209 ?r{59| 2| LOVE HAS FOUND ITs
WAY
nngn hanDE II-'S- WHERE YOU Oernis Brown, A&M SP-4886
The Whispers, Solar 527 (Elektra) | 50 | 50 | 4| PLAYING HARD TO GET
12 {10 | 8| DOIN ALRIGHT e, e Spectoc S TS
0'Bryan, Capitol St-12192
51 {52 | 14| THE SISTERS
ﬁ 14 6 LIVE ON THE SUNSET Sister Sledge, Cotillion
SIRIP SD §231 (Atfantic)
g:;;m Pryor, Warner Bros. BSK 52 53| 34 IT'S TIME FOR LOVE ®
Teddy Pendergrass,
14 |13 (60 | THE DUDE A P.LR. TZ 37491 (Epic)
Quincy Jones, A&M SP-3121 | 58| 2| STARS ON LONG PLAY Ili Z
15 {15 |10 | OUTLAW Stars On, Radio Records RR 19349 >
War, RCA AFL1-4208 Atlantic) <
16 (16 | 7 | POINT OF PLEASURE 54 | 41| 12| PURE AND NATURAL 8
Xavier, Liberty LT-51116 [-Connection, Capitol St-12191 |
17 |17 (31 | SOMETHING SPECIAL A 55 | 54| 7| LOOKS SO FINE o)
¥ool & The Gang, De-Lite DSR nstant Funk, Salsout SA 8545 Ny
8502 (Polygram) RCA) -W
i\l{( 22 | 4| LADIES OF THE EIGHTIES 56 | 57 | 56 | STREET SONGS A =
A Taste Of Honey. Capitol ST- Rick James, r
12173 Gordy G8-1002M1 (Motown) W
19 |19 | 15| DOWN HOME Lr|EII  THE ONE GIVETH THE o
11 Hill, Malaco MAL 7406 COUNT TAKETH AWAY o
20 120 110 YOU'VE GOT THE POWER Willmm “Bootsy” CoMlins. Warner ]
Third World, Columbia FC 37744 Bros. BSK 3667
71371 2| TUG OF WAR 5815139 THE TIME @
Paul McCartney, Columbia TC The Time, Warner Bros. BSK 3598
37462 59 |56 | 13| ME AND YOU
ﬁ 28| 3 SHARING YOUR LOVE The Chi-Lites. 20th Century/Chi
Change, RFC/Attantic SD 19342 Sound T-635 (RCA)
Sl | 3| n Y (XS0 OREAMGIRLS
Junior, Mercury SRM-1-4043 Ongnal Cast, Geffen GHSP 2007
(Polygram) (Warner Bros.)
Y |43 | 2| MY FAVORITE PERSON 61 63| 9| LOVE CONQUERS ALL
The 0'ays. P.LR. FZ 37999 (Epic) Michael Wycoff, RCA NFL1-8004
25 |21 [ 11| LIVE & OUTRAGEOUS 62 |60 | 24 | JAM THE BOX
Millie Jackson, Spring SP-1-6735 Bill Summers And Summers Heat
(Polygram) MCA MCA-5266
26 |23 | 27| SKYYLINE @ 6316411 9hUEJSTIkOINAN&AM"§|E?64885
Skyy. Salsoul SA-8548 (RCA) Chas Jankel. 6
ﬁ( 34| 4| ATITUDES 64 m HOT AND NASTY
Brass Construction, Liberty LT- St. Tropez, Destiny DLA-10004
51121 65 [ 65 | 17 | SATURDAY SATURDAY
28 (18 | 14| YES IT'S YOU LADY NIGHT
Smokey Robinson, Tamla 600172 Zoom, Polydor PD-16434
{Motown) (Polygram)
?riss| 5| oman 66 |62 | 8| IS A FACT
D Tran, Prelude PRL 14105 Jeff _orber, Arista AL 9583
30 |25 | 28| THE POET 67 |67 { 14 | TASTE THE MUSIC
Bobby Womack. Keer, Atlantic SD 19334
Beverly Glen BG 10000 68 |68 | 22 7
31 127125 | AM LOVE Con Funk Shun,
Peabo Bryson, Capitot ST-12179 Mercury SRM-1 4030 (Polygram)
32 (26 [ 22| YOUR WISH IS MY 69 |55 | 27 | SOMETHING ABOUT YOU
COMMAND Angela Bofill, Arista AL 9576
Lakeside. Solar S-26 (Elektra) 70 |69 | 38| TOUCH
ﬁ 36 5 GIVE (T UP Giadys Knight & The Pips,
Pleasure, RCA AFL1-4209 Colurbia FC 37086
34 |24 | 23| TOM TOM CLUB 71 (81| 7| INACITY GROOVE
Tom Tom Club, Sire SRK 3628 Mass Production, Cotillion SD 5233
(Warner Bros.) (Attaatic)
35 32| 12| DREAM ON 72 166 | 9| EARLAND'S JAM .
George Duke, Epic FE 37532 g';"';s Earland. Columbia FC
36 |30 | 40 | BREAKIN' AWAY &
Al Jarreau, Warner Bros. BSK 3576 73170119 &M ,W%NDER 5
7131 {29 CONTROVERSY @ Sugarhill Gang, Sugar Hill SH 249
3 Prince, Warner Bros. BSK 3601 74171128 | RAISE A
rince. warmer Bros. Eath Wind & Fire, ARC/Columbia
38 (3526 THE GEORGE BENSON TC 37548
COLLECTION @ 75 |75 [ 16 | OBJECTS OF DESIRE
George Benson, Michael Franks,
Warner Bros. 2HW 3577 Warner Bros. BSK 3648

vr Superstars are awarded to those products demonstrating the greatest saies gams this week (Prime Movers).

“ Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America

seal for sales fo 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of
1,000,000 units (seal indicated by triangle).
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SUPPORTS MISSIONARY WORK

‘Spirituality Is The Key For Holm

MAY 22, 1982, BILLBOARD

NASHVILLE—At a time when
Christian recording artists are be-
coming more at ease with secular
material and secular marketing de-
mands, Dallas Holm continues to
focus his attention on the religious
side of this odd form of show busi-
ness. :

Not only does the seven-time
Dove winner end each of his con-
certs with an “altar call,” his Praise
Ministries organization also sup-
ports the work of six missionaries in
the U.S., Africa and Australia.

Holm concedes that he has to
word his pronouncements carefully
so as not to appear to be telling other
gospel artists what they should or
should not do. Having made that
caveat, he says that he sees no con-
genial common ground for secular
and spiritual art. “Having become a
Christian and having been a secular
performer before, I've never felt that
I could mix the two.”

Praise Ministries, which has a
staff of 11, has its home office in
Lindale, Tex., and its booking and
concerts promotion office in Mobile,
Ala. Holm and his backup group,
Praise, perform 75 to 85 concerts a
year.

About 95% of the concerts Holm

Dallas Holm

By EDWARD MORRIS

estimates are ticketed. The excep-
tions, he says, are performances in
churches for which ticket sales might
be unacceptable. Both because he
draws large crowds and because of
his desire for a “neutral ground” to
attract non-Christians, most of
Holm’s shows are booked into regu-
lar concert venues.

He says his concerts are wide-
spread. “We go all over the coun-
try—not to any one area more than
another. We seldom go back to the
same place more often than 18
months.” The Greentree Records
artist adds that he doesn’t want to
develop a concert circuit which
might be convenient to the group
but inhibiting to its ministry.

Holm points out that the North-
eastern U.S. is an underdeveloped
region for gospel artists and that
those who work it are “really appre-
ciated.” His tour of the area, he says;
will start in late July.

Churches, Holm explains, are im-
portant to his concert work, even
though he plays in them only rarely.
He says they help build audiences
by announcing the upcoming event
and distributing posters about it. In
turn, Holm continues, “we funnel
people (from the audience) into lo-
cal churches” by urging them to get
strongly involved with the churches.

Concertgoers who answer the al-
tar calls are asked to fill out cards
with their names, addresses and
where applicable, church affilia-
tions. The names are then added to
the Praise Ministries mailing lists.
Holm says he used to use a two-part
information card, half of which was
given to ministers from local
churches. He discontinued the prac-
tice, he says, when some of the min-
isters became “too aggressive” in so-
liciting potential members.

Holm gained his first major na-
tional exposure in 1970 when he be-
came featured soloist for the Dave
Wilkerson crusades. In 1976, he

formed the three-man backup unit
Praise. A respected composer,
Holm’s songs include the Dove-win-
ning “Rise Again,” “Jesus Got
Ahold Of My Life,” “He Died Of A
Broken Heart” and “Hey, I'm A Be-
liever.” The Benson Co., which dis-
tributes the Greentree label, says
that Holm’s total album saleés now
amount to more than a million.

Holm says that he and Praise as-
sign most of their royalties to “the
company” and give themselves
straight salaries. Praise members are
Tim Johnson, Ric Norris and new-
comer Rick Crawford.

Of his songwriting, Holm says he
doesn’t tailor lyrics to catch a spe-
cific audience. “I think I just write
what comes. What I write probably
dictates the audience I get.”

The burgeoning gospel music
scene, Holm notes, is the classical
“good news and bad news” situ-
ation. “The good news,” he con-
cludes, “is that some people have de-
cided they’re not going to
compromise their message. The bad
news I see is that with all its accept-
ance the music attracts some who
aren’tin it for the purest of motives—
who are looking for money or a big
name.’

“I've always worked for the long
run,” he explains. “And if it gets
back to where being a Christian is
unpopular—as it was in 1965 when I
became one—TI'll still be singing for
the Lord.”

Rosasco Inks Pact

NASHVILLE—John Rosasco has
signed a long-term exclusive®song-
writing agreement with Priority Mu-
sic, the ASCAP-affiliated gospel
music publishing arm of CBS Songs.
His songs have been cut by such acts
as the Imperials, Joe English, Pat
Boone, the Cruse Family, Farrell &
Farrell, City Limits and Bonnie
Bramlett.

“The Vigil,” which is being mar-
keted by the Benson Co.’s Star
Song label as a concept album on
Christian knighthood liturgies, is
attracting sales among Catholic
record-buyers and has formed the

. story-line for a one-hour docu-

mentary drama to be filmed next
fall by White Lion/Pictograph.

The 17 cuts on the LP are based
on the hours of the divine office
used by Anglicans, Lutherans and
Catholics, and practiced by
knights during the middle ages.
The playing and singing are in the
style of medieval music, with
Crabb and other musicians play-
ing recorders, dulcimers, bells,
psaltery, mandolin, timpani and
bagpipes.

Crabb explains, “The lyrics
move listeners chronologically
through a knight’s vigil, with the
songs arranged liturgically around
the prayers and scriptures used for
certain hours of the night.” The
pace of the songs, beginning with
mellow tunes, reaching a level of
tension, then tapering off again to
mellow, also reflects the stages of a
vigil.

The album came to the attention
of script writer James Robinson
while he was working with Star
Song on a script and soundtrack

NASHVILLE—Kemper Crabb’s

= CONCEPT ALBUM

‘Vigil’ To Be Docudrama Subject

By CARTER MOODY

for “The Mountain,” a film based
on an LP by the group Arkangel,
of which Crabb is a member. “The
Vigil” film will be produced on lo-
cations in Scotland, England and
Wales in September and October,
for airing as a 1983 Christmas spe-
cial on CBS.

“The Vigil” was the Benson
Co.’s “album of the month” in
February when it debuted, getting
special promotion by way of a
poster of the decorative sword pic-
tured on the LP’s cover. This was
distributed to 320 stores, according
to Lorne Balman, Benson’s mar-
keting manager, and each retailer
displayed 25 copies of the album
by itself, as with all the company’s
album of the month specials. For
that month, sales reached nearly
20,000 units.

“We’re targeting the album to
the Catholic market, because of its
liturgical style,” he says. “We've
placed ads in Twin Circle and Na-
tional Catholic Register, the two
biggest papers for Catholics, and
the record got good reviews in both
of those publications.”

In conjunction with the 83
Christmas tv special, a Christmas
LP by Crabb in the same musical
style of “The Vigil” will be re-
leased.

Two other similar concept al-

bums by Crabb are planned. “The

Quest” will be recorded in Novem-
ber for a March, 1983 release, and
after that, “The Throning,” The
Vigil, Inc. has been formed to
coordinate these projects, all fi-
nanced by Star Song.

Concert appearances in support
of “The Vigil” are being booked
through Masterpiece Arts, in In-
dianapolis, Ind. Crabb explains
that his booking agent, Cheri
White, is Franciscan, and is able to
book him into “lots of Catholic
gigs and youth meetings.”

The musicians he used in the
Sterling Sound and Rivendell stu-
dios are for the most part neigh-
bors and friends, Crabb says, and
most will not be able to tour with
him. “Most of the appearances will
be duo and trio arrangements,
sometimes solo. All the perform-
ers, and myself, wear costumes of
the medieval period, and try to
present a show as a conceptual
program. I tell about the back-
ground of the material.”

The musical influence he cites as
foremost in his life is “radio,” and
says his tastes range from pop, rock
and r&b to classical. Medieval
styles of music, and life, however,
have always dominated since he
first kept childhood diaries in
Anglo-Saxon runes.

HIGH NOTES—Members of the gospel group Hemphiils harmonize during a
performance at Opryland. They wiil appear with 11 other gospel groups in a

‘EE

three-day festival at Opryland for Memorial Day weekend.
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1| 2| 17| | SAW THE LORD 21| 73| 39| DONT GIVE IN
Dallas Holm Benson R3723 | hﬁo« Patill
yrrh uss 6662 (Word)
2| 3| 17| THE VERY BEST OF THE
IMPERIALS 22 (24| 86| IN HIS TIME, PRAISE IV
The Impesials, Maranatha Singers, Maranatha
Day Spring DST-4025 MMO064 (Word)
3| 5| 35| AMAZING GRACE 23| 25| 43| AMY GRANT IN CONCERT,
8J. Thomas, Myrth MSB 6675 YOLUME 1
Amy Grant, Myrh MSB 6668
4| 1| 17| UNFRILING LOVE
Evie Tournquist, Word WSB-8867 24| 29110 | ONE MORE SONG
FOR YOU
S| 8(110( BULLFROGS & The Imperials, Dayspring DST 4015
BUTTERFUIES
Candle, Birdwing BWR 2004 25 35| 26| PRAISEV
| Maranatha Singers,
6 9|60 PRIORITY Maranatha MM 0076 A
The mperials, |
Day Spring DST 4017 26| 30| 10 ANTSHILLVANIA
Candle, Birdwing BWR 2030
7/10)26| JONI'S SONG
Joni Eareckson, Word WSB 8356 27| 31| 10| [T MUST BE LOVE
slulnp THE BEST OF PRAISE The Latinos, Word WSB 8862
Marantha Singers,
o e wwoss | 73| ZB{110] MY EATHER' EYES
9 (12 (110 | MUSIC MACHINE
Candle, Birdwing BWR 2004 BB U m‘ OTHER
10 | 15| 43| KIDS PRAISE ALBUM e e E aninci PR 03]
B 30| 32| 31| JUST PIANO ... PRAISE I
11| 13| 73| BEST OF BJ. THOMAS Rinolbi i 590
8.
N v WSB 6653 31| 14| 73| ARE YOU READY?
David Meece, Myrrh MSB 6652
12 |16 | 26 | THE KEITH GREEN
COLLECTION 32(40| 5| EXALTATION
Keith Green, Sparow SPR 1055 Ron Hufl, Paragon PR 33101
13 (21| 43| SOLDIERS OF THE LIGHT | 33| 26| 26| HOLM, SHEPPARD,
Andrus/Blackwood & Co JOHNSON
Greentree R3738 Holm, Sheppard, johnson,
Greentree R3583
14 (19| 39| REJOICE
2nd Chapter of Acts, 34|27 73 FAVORITES
Sparrow SPR 1050 Evie Tournquist, Word WSD 8845
15| 4| 17| THE TRAVELER GRANT
Don Francisco, New Pax NP 33106 B m coulvuuc i W mam’
16 17| 14| TOWN TO TOWN Ao S, W] . (6577
Pl facady, Sparow SPR 1053 | 36 | 36110 | FORGIVEN
17| 6|35| MEARTS OF FIRE Don-Franclaoay l ! FaxiND 33042
Sweet Comfort Band
: 37| 37| 91| NEVER ALONE
Light LS 5794 Py
18(20| 5| BLESS THE LORD WHO Hhyr USB 6645 (Wort)
REIGNS IN BEAUTY
The Bill Gaither Trio, Word WSB 33852 ﬁ ,',:,,',, : :&lﬂﬂ
8870 Greentree R3441
19 (22| 10| HE IS JEHOVAH
Kenneth Copeland, KCP SLP-1010 3 ﬂ,’,f' Lmy‘{,' PRAISE
20| 7| 22| NEVER SAY DIE 18 FOREVER
Petra, Starsong SSRO032 Tim Sheppard, Groentroe R3572
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Issue date: June 5, 1982 Ad deadline: May 21, 1982

The definitive, in-depth report,
By top qualified writers in the field,

HIGHLIGHTING:
Black Talent Black Radio Black Music in Video
Black Music Retailing Black Music Internationally

The Marketplace Black Producers The “Heavies” in Black Music Business

Billboard’s writers will dig beneath the surface, where music meets reality, trends turn into
issues, and art collides with economics. An accurate reflection of how Black Music’s creative and
executive talent is facing the facts and shaping the future with their voices, action, decisions, and
vision. :

(As stated by the Black Music Association at the recent NARM convention,) “BLACK MUSICIS
GREEN”. Never before has the future looked as “green” for Black Music as its impact is felt in all
forms of the music spectrum and in all corners of the world.

Bonus Distribution of this Spotlight on Black Music at the Black Music Association Conference
in New Orleans (June 3-6, 1982), plus Billboard’s #1 circulation and highest pass-along
readership.

Your ad in Billboard’s SPOTLIGHT ON BLACK MUSIC will reach over 230,000* readers.
Don’t miss out. Reserve your ad space now. Contact your nearest Billboard ad salesman.

Billboard

Reminder:
Advertising deadline:

May 2 1 ’ 1982 c . Call right away o reserve your ad space .....
NEW YORK (212) 764-7356 LONDON (01) 4399411
BEVERLY HILLS (213) 859-5316  MILAN 28-29-158
NASHVILLE (615) 748-8145 TOKYO (03) 498-4641

Issue date:
*(Circulation X pass-along readership as established by McGraw-Hiill Ad Sell Research Studies and Harvey Research Study.)

June 5, 1982.
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0" x 30" nty $24. isted i i i
LR 3 - 3 R B R of F o oFof- R - F E B F 3 o F.ofof R oR-oRo3 % R R TR CFCELECECRCE Gilant b & w blow-ups of any photo, pytctuve or evfe;;sl;e‘;:;ge C??Q%Eo“ﬁifnffgshﬁfigf’y'
Polaroid 2 ft. x 3 ft .Only $11.95 week!! Disk Jockeys, Newspeople and Pro-

gram Direclors, Engineers, Sales people
Small, medium and major markets, all for-
mats. Many jobs require little or no ex-
perience! One week computer list $6.00.

3 Add $1.50 if you send a slide
FOR SA LE TAPES or negative. Add $2.00 P&H for
each poster. Send cash, check

or money order to GIGANT-A- Special Bonus, six consecutive weeks only

FRANK ZAPPA BOX SET THE NUMBER OnE SoURCE FOR PROFESSIONAL PHOTO, Dept. (B-2) 5W. 46th $14.95—you save $21.

St., NY. NY. 10036 AMERICAN RADIO JOB MARKET

“SHUT UP "N PLAY YER GUITAR" M EXIC AN - BLANK TAPE e a7 Posters Cas Vogas. Nevada 8108
A limited edition three Ip box set Cid BBASF -
available only as an import. LPs - CASSETTES -8 TRs ¢ @TDK

\ Y
Just one of over 4,000 titles—Rock, LS u:%iﬁf‘f%m Hirs - MEMOREX ANNOUNCEMEN
hew Wave.fand Jaz;, aspwelllas n- FREE TOP 1000 LIST Custom Cut 8 Track and cassettes.
dependent domestic labels—im- | | | = updaedmo nthly. write
One good show...

TOBISCO - 6144-A HWY 290 W « AUSTIN. TX 78735 90 different lengths in one minute in
gg"ea ft'Qm and exported to over crements. Prices start at 85
countries. « 8-T & Cass. Duplicators
NOW IN STOCK! - Low cost Shrink Wrappers

Write, Call, or Telex for Catalogue * Tape Players & Recorders
Hablamos Espanol - ¥ Recor:ng Su;ghes
Greenworld Distribution CALL TOLL FREE

1 (800) 237-2252

4212 14th Ave., Brooklyn, N.Y. 11216

MIDLINES Call Toll Free 800-221-6578

\® RECORD DIST. N.Y. RES. (212) 435-7322

| f1a67 PINEWOOD ST.

RAHWAY, N.J. 07065
PHONE (201) 574-0900 EXACT LENGTH CASSETTES
GREAT SELECTION—ALL LABELS—{LP—BT—CASSETTE] HIGH-SPEED DUPLICATION
JAZZ—BLUES—GOSPEL—ROCK—C&W i
OEALERS ONLY—FAEE UPDATE CATALOG UPON AEQUEST Std C-10. C-20. C-60 and C-90 high grade

WILLIE NELSON
cassettes with or without box Able to

Diamonds in the Rough : - supply any other length at competitive
never-before released album containing GOING OUT OF BUSINESS-UNRECORDED prices. High speed duplication available
the tirst 13 songs Willie ever wrote & re- loaded cassettes “Ferric Oxide”—46 min. - 62 min. at lowest prices.
corded. Available on LP, CA & 8T from: 76 min. and 92 min. Call between 8-4 {412) RECORTEC, INC. (415) 962-0220

Delta Records, Box 225 221-6081; after 4 .M., (412) 221-5188. 475 Ellis St Mt. View, CA 94043

Nacogdoches, TX 75961 NEW SUCCESS FORMULA FOR ACTORS, 0" ’
(71 3) 564-2509 comedians, singers, musicians, poets, writers, and OS S a " v
call or write for free catalog, dancers. Send $10.00 refundable for formula to P TER ’ pe- -
Studio. P.O. Box 59544, Los Angles, CA 90059-61.
WHILE OTHER PEOPLE ARE RAISING POSTERS .
’ their prices, we are lowering ours. Major label LPs
YOU'LL 'MAKE MORE 'MONEY as low 85 50¢. Your choice. Write for free listings. Largest Selection of : sEs

20445 Gramercy Place, Box 2896 8 Track and Cassettes In Flonda calt coitect (813) 778-4442
Torrance, CA. 90509-2896 . BAZZY ELECTRONICS CORP.
e Telephone: (213) 533-8075 (CA,AK,HI) Our Spec:alty 3018 Aver;‘u:s";?"c:'cél?ccissaeov:;,cslorelda 33510
3 2?22)2:12353(:?35(&'--5?’% ) It you are a distributor, rack job- — - = —
g i« ystem) ber or exporter, contact J S J to- BLANK AUDIO & VIDEO
m day. Call or write for free catalog. CASSETTE—8-TRACK
2 BLOWFLY | J S J DISTRIBUTORS N (o e DO R T
) by S e y i ; 6620 W. Belmont. Chicago. Il. 60634 qualities to chgoose trom—bulk and reel
Aibums. 8-Tracks. and Casseltes now n (312) 286-4444 master tape fiom %" to 2
ou | Stock Thousands of other tlies avaiabie Cassette duplication available. Call for
& | at budget prices Caif or write for our free brochure
A N CuT-0UTS ANDOL AUDIO PRODUCTS, INC.
o
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NEXT WEEK IF YOU CALL OUR Scorpio Music, Box 391-BC, Cornwells His., Pa. Rock Posters
¢ SA. Deal 1 L ) i T
NUMBER THIS WEEK. 19120, USA. Dealers only ZAP ENTERPRISES we'll be putting on a big show in Billboard's expanded, special June

SOUNDTRACKS. ORIGINAL CAST PER- FIREWORKS, BUY DIRECT, PRICE LIST 1251-3 Irolo St 12th issue . . . with thorough, in-depth coverage of the summer Con-
SONALITY & COLLECTABLE RECORDS. %engo“-mff %0‘3 "";:“;V;)’ks- P.O. Box 221, Dept. Los Angeles, Calif 90006 sumer Electronics Show. With ali the important news and product
DEALERS EXCLUSIVELY. CATALOGS ON b SR, (D S 9 : : pictures, people and events at McCormick Place and in Chicago.
REQUEST. (213) 668-1800 INFONICS 200 CASSETTE DUPLICATION (213) 732-3781

soundiracks u.s.a. 1932 HYPERION system. CM-4 stereo cassette master, $1,600; DEALERS ONLY

CSSR-2 4-position slaves, $2,500 ea.; AUDICO is the ti » ifi i i

AVE LOS ANGELES. CA 90027 e N NOW is the time to ACT . . . get your classified advertisement in

TODAY. The CES issue date is June 12, 1982. The closing deadline is

POSTERS June 1, 1982. Use this opportunity to reach the decisionmakers—Run
BUTTONS Rock and Roll posters Display units your ad message in the June 5th, 12th and June 19th—
NEVE 8088 avalable FOR MAXIMUM EXPOSURE! Cafl Jeff Serrette today at:

RECORDING CONSOLE DEALERS ONLY

write or call for free catalog:

OVER 60,000 DESIGNS!!
It you want to buy buttons from hucksters who

with NECAM automation— dabbie in anything to make a buck, fine. If you POSTERS 5
00.000—fi i il want%Ihavethév%orld'slargesl selection, new 90'(‘)5 3;';199Prey PassERoad ] (800) 223-7524 (OUt of State)
$2 ’ - InanCIng avatl- designs weekly. 48-hour shipping, tull return Monterey Park. Calif. 91754 e
able policy with terms available, then iet’s talk!! nierey ) or
. 09 7.0100 1982 Catalog now out! Patches, Stickers, (213) 253-73|51' (:00) 421;5?41
- Keychains too! Dealers only! areas available for Representatives .
1605) 66 Y BUTTON MASTER, P.0. Box 129 ) 764-7388 (Local)

Frank Hess Bridgeport, PA 19405
(215) 277-1366 (in Pa.) REAL ESTATE
1 (800} 523-1197 (national) LET’S MAKE A DEAL!!!

* EXPORT EXPERTS x BUTTONS ESTATE
Efficiency . . . our specialty!! T 00 o [Tl (T [ FREE
New Wave‘ynock. Disco. Pgn. Counyry Sont 53w 23 10¢. Wo v sur tot o iverveg LIQUIDATION D E A D L I N E S ‘ PROMOTIONAL
Jazz. Raggae. R&B budget can affod natiowpros. X, g, ; . FOR ‘ ALBUMS
PROMPT SERVICE TO ALL COUNTRIES Secdicrsamplosandcaoque: €.~ 38 bLi 28) Bl (CERT LT BT
RECORDS, TAPES. AUDIO. VIDED eyt with 7 bedroom cabin lodge and FUTURE ISSUES Goncert ket Stereos et Informatir,
600D PRICES — 00D FILL 213 5h 01 Rl aiedealinilo il MAY 20TH ISSUE—MAY 17TH BARRY PUBLICATIONS
Maxi Music NYC in the heart of the Pocono JUNE 5TH ISSUE—MAY 24TH | ar:gzwan"’,nﬂ.?."ﬁ;os
CLASSIFIED Mountains. JUNE 12TH ISSUE—MAY 28TH
150 Naes'svauoflreet. (Suite 1438) Call: JUNE 19TH ISSUE—JUNE 7TH
phgnev(z?zN)"ééggiagso ADVERTISING PAT LABUNSKI! JUNE 26TH ISSUE—JUNE 14TH f ok
* TELEX 239063 Maxi W DOESN'T COST BIED
Domestic Inquiries Welc?)ﬁxle - (201) 538—8400 JUI.Y 3 ISSUE—JUNE ZIST N _ _ = =
IT PAYS. JULY 10 {SSUE—JUNE 28TH L B T
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COMEDY MATERIAL

FUN-MASTER

PROFESSIONAL COMEDY MATERIAL
he Service of the Stars Since 1940)
$10 por issue + 3/325 - 6/840
12 issues $85 — Pesinge Prepeid
“HOW TO MASTER THE CEMEMONIES™ . . . $25 pp.
ANNIVERSARY ISSUE . . . $45 pp.
35 "FUN-MASTER™ Gag Files—sil differat . . . $100
+ $10 pestage
BILLY GLASON
200 W. 54th St., N.Y.C. 10019 (212) 265-1316
“NO FREEBIES I'M PROFESSIONALIt"

SONGWRITERS

NEWSLETTER ——
SACRAMENTO SONGWRITERS
ASSOCGIATION

Produce Award Winning Songs
Associate Producer

ARMOTEN PUBLISHING
MEMPHIS, TN
(916) 366-3581

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale. CA 93650.

FREE SAMPLE OF RADIO'S MOST POPU-
lar humor service! Write on station letterhead:
O’Liners, 1448-H W. San Bruno, Fresno, Cali-
fornia 93711. (209) 431-1502.

NOT COMEDY: CURRENT ARTIST BIOS,
daily calendar, much more for weekly pros! Write
on letterhead for free issue: Galaxy, Box 20093-A,
Long Beach, CA 90801. (213) 595-9588.

BUSINESS OPPORTUNITY

RECORD & TAPE STORE

IN BEAUTIFUL

BELLINGHAM, WASH.
{between Seaflle & Vancouver, B.C.)

Excellent downtown location. The
biggest outlet in this universi

town. Solid! 1981 up 2
19840,
Caill:
REAL ESTATE SPECIALISTS
|206) 733-4552
derry or Dave M.

WORKING OR SILENT PARTNER/S
needed with expansion capital for 2 yr. old special-
ty record company w/no competition & high
profit margin. Tom Wiggins Nineveh Records,
1840 Van Ness Ave., S.F., Ca. 94109, 415-391-4454.

BEAT HIGH COST OF LIVING! PROGRES-
sive 16-track studio in Colorado needs a sales-
person who wishes to invest and work in music,
audion visual and commercial markets. Box
7463, Billboard Publications. Inc., 1515 Broad-
way, New York, N.Y. 10036.

RADIO STATIONS AND TEXAS CLUBS
mailing lists—$24.95. Lists, P.O. Box 7291, Pasa-
dena, TX 77505.

POSITION WANTED

ABLUE-CHIP INVESTMENT!

Recent Berklee graduate (B.M.). with 3
yrs. experience as an A&R representative
for a successful independent record label,
seeks an entry level position with a record
company. | welcome an opportunity to
apply my extensive musical background
and industry experience with your company.
Box 7459, Blliboard
1515 Broadway, New York, NY 10036

EVERYTHING'S VIDEOCASSETTES! FEA-
tures, rockvideo, old television, religious, sports:
Catalog $3.00. amateur, professional adult-
video: $2.00 (sign “Over 21”). Alternative video,
171 Adams, Stockton, California 95204.

MUSIC ON VIDEO-OVER 100 TITLES IN
stock. Beatles, Stones, Doors, many more. Send
$1.00 for large catalog. Video Heaven, Inc., P.O.
Box 144C, Holland, M1 49423.

SONG-WRITERS-SUPER DEMO TAPES
economically—by mail, preview before buying.
Also real time duplication, Demo’s 1215 N. Con-
cord, Chattanooga, TN 37421.

MUSICIANS

COMPUTER MUSIC SYSTEM FOR SALE. A
computer by Texas Instruments. Inc.. includes a
3 voice music svnthesizer chip. Use of the com-
puter on stage will not interfere with your
plaving another instrument. 1 have developed
computer programs to convert the computer’s
keyboard into a 5% octave music instrument for
fast, plav bv ear. song entry in anv music kev.
Songs entered this wav mav be saved on floppy
disk for later performances. Slow to medium fast
songs onlv. Music entrv uses one voice with the
computer generating the harmonv. A complete
system costs under $2.800.00. Dealer inquiries
also invited. For more info. write: James Harvev.
159 Dover Rd.. Spartanburg, S.C. 29301.

HELP WANTED

SOUNDCASTLE
IS EXPANDING
AND NEEDS TOP-FLIGHT MAIN-
TENANCE ENGINEER. PART-
TIME/FULL-TIME.
BILL BOTTRELL
(213) 665-5201

PROMOTIONAL
SERVICES

m RECORDS

NEED RECORDS FOR RADIO PLAY?

Send master tape with 2 recorded songs.
300 45's—$400, 500 45's—$600. Foreign
add U.S. $75 more. Free BMI publishing.
8. . Records, P.0. Box 28553, Dallas, TX
75228 (U.S.A.)

DISTRIBUTING SERVICES

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE
Largest Selaction at Lowest Cost Anywhere

MAXELL - TDK - DISCWASHER - ATARI
+MEMOREX - ACTIVISION - SONY - ASTRO-
CADE + FUJI - AMARAY - SCOTCH - IMAGIC
+ SAVOY - RECOTON - EVEREADY - AUDIO
+ TECHNICA - BASF - SHURE - DYNA-
SOUND - SOUND GUARD -+ DURACELL
- TRACS - PICKERING - many, many more!
SEND FOR FREE CATALOG
Al. ROSENTHAL ASSOCIATES
Dept. A. 1035 Lowis Or.. Warminister. Pa. 18974
DEALERS ONLY {215) 441-8900

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL) Also_largest selection of attractive
close-out offers—35 years of specialized
sarvice to record and tape importers
throughout the world Overseas dealers and
distnbutors only
ALBERT SCHULTZ, INC.
116 W. 14th St, N.Y., NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

TREE TOAST—ASCAP recently hosted a party in Nashville honoring Tree In-
ternational’s new vice president, Roger Sovine. Sharing a toast are, from left,

Tree’s Buddy Killen and Donna Hilley, Sovine and ASCAP’s Connie Bradley.

RIGHTS CALL

NEW YORK—Until some of the
“imponderables” of the cable and
pay cable tv industry are sorted out
and all parties acknowledge their li-
ability, performing rights licenses
should be short-term agreements
with escalator provisions depending
on increases in the systems’ advertis-
ing revenue and subscriber income,
and on the frequency, duration and
type of use made of the protected
material.

This was the advice handed out by
Elizabeth Granville, assistant vice
president of publisher relations for
BMLI, in a paper presented Tuesday
(11) at the legal and legislative com-
mittee meeting of CISAC in Vienna.

The paper, called “The Impact Of
Cable On Broadcasting From The

STUDIO FOR LEASE

24 TRACK
STUDIO FOR LEASE

PLAY IN THE SUN AND SAND
FOR YOUR NEXT ALBUM
PROJECT. SOUTHEAST
FLORIDA LOCATION. TOTAL
FACILITY AND PERSONNEL
$5,000 FOR THE MONTH.

CALL:
(305) 940-3999

GOLDEN OLDIES

TRADING POST

 "WANTED TO BUY,” “FOR SALE,” “SWAPPING"'—
Use the headiine that fits your need.

 Regular Classified: $1.00 per word. Minimum $15.00
~ Display Classified: $45.00 per column inch.
PAYMENT MUST ACCOMPANY ORDER TO:
Billboard Golden Oldies Trading Post
1515 Broadway, New York City 10036

FOR SALE

COUNT-DOWN SHOWS
Losing Your Count-Down?
We have the Sh-boom Radio Show, and
Anthology. Sh-boom is a 3 hour weekly
count-down show from
MARINA MUSIC PRODUCTIONS
P.O. Box 3087
Hollywood, CA 90028
(213) 541-5559

GOLDEN OLDIES 45's FOR CONSUMERS
and radio stations. Thousands of hard to get
titles. Phone orders our specialty. (616) 349-9413
(9:00-6:00 est. M-F). Giant Catalog $2. Informa-
tion—Free. Gold Vault, Box 202, Oshtemo, MI
49077.

manv maior labels—45's and LP’s—cheap prices—
free catalog. Gotham Distributing. Box 35, Nar-
berth. PA 19072. (215) 667-0521.

Fi

PROFESSIONAL SERVICES
HELp
Wanrgp RS |

the Marketplace is
open and your best
buy is BILLBOARD

\E
A oRQFITABLE
PR ADs

Something to sell or something

to tell, your message gets to

over 200,000 readers weekly.
Don’t Miss Another Week!!

CALL Jeft Serrette (TOLL FREE)

800/223-7524
NOW to place your ad
(Use any major credit card.)

Perspective Of Copyright Owners,”
notes that pay cable operators and
others who originate programs are
obligated to pay negotiated copy-
right fees for protected material used
in their material.

Noting that a significant portion
of revenues collected by the major
U.S. performing rights licensing or-
ganizations has been derived from a
formula based on advertising reve-
nues of broadcasters, the paper
adds, “A change in the pattern of
placing advertisements from tradi-
tional broadcasting to cable tv might
affect royalties of the authors, com-
posers and publishers.”

“What form pay cable advertising
will take is unanswered and this, too,
may mean more revenue for music
copyright proprietors,” the paper
states, “since all U.S. performing
rights licensing organizations now li-
cense and pay for commercial mes-
sages containing music.”

Granville concedes that ‘“‘at
present, advertising revenue is not a
major factor in the cable industry,”
citing a projection that by 1985 cable
advertising revenues will reach $300
million, which would represent only
about 1% of the total national tv ad-
vertising dollars spent. However, as
the number of cable sponsors in-
creases, cable advertising revenues
will also increase. [t remains to be
seen whether this increase har-
bingers greater total advertising
budgets or, more likely, a diversion
of funds.”

For the year 1980, the paper notes,
the tv industry reported advertising
revenue of $8.81 billion and paid
less than 1% of gross for music per-
forming rights. For the same period,
the cable industry reported $2.2 bil-

First American
In Midline Push

LOS ANGELES—Seattle-based
First American Records has
mounted its first major campaign for
the firm’s Piccadilly midline album
catalog, set to run from now through
the end of May.

Focal element of the push is retail
promotion via distributor incentives
and store merchandising aids. A new
release of 30 titles in the series will be
keyed through posters, streamers
and trim fronts.

Acts represented in the new re-
lease include Patsy Cline, George
Jones, Leon Russell, Lee Morgan,
Anthony Braxton, Don Cherry, Big
Joe Williams and Bill Deal and the
Rhondels, among others. The label
is also launching a new line of big
band product via sets featuring
Claude Thornhill, Ray Anthony,
Jimmy Dorsey and Enoch Light.

Granville CISAC Paper Suggests
Short-Term Pay, Cable TV Pacts

lion operating revenues and paid
music compulsory license fees of
“only $828,750,” the paper states.
Granville sees *“no immediate
diminution of performing rights li-
censing income from broadcast tv,”
since cable tv will an outlet for ad-
vertisers seeking a narrow audience
base at relatively lower rates.

With the 1976 Copyright Act,
Granville states that when it ap-
peared that cable royalties for copy-
right owners might not be included
in the new bill because of strong sen-
timent against “burdening” the in-
fant industry, the parties compro-
mised and accepted the “artificially
low fees called for in the statute.”

Under the compulsory license
scheme, the cable operator pays fees
based on percentages of gross
receipts of subscriber income and
the number of “imported” stations
carried. The U.S. Copyright Royalty
Tribunal administers the law and
fee payments and is empowered to
raise fees at five-year intervals, start-
ing in 1980. Those fees were raised
21%—reflecting the Consumer Price
Index from October 1976, through
December, 1979—effective July 1,
1981. As Granville notes, the House
Judiciary Committee is considering
increasing the rates again and
permitting the CRT more latitude
for future increases.

CLIO Awards

LOS ANGELES—AII three final-
ists in this year’s records commer-
cials category of the advertising in-
dustry’s CL10 awards are from the
Capitol/EMI America group. Win-
ners will be announced June 9 in
New York.

LOS ANGELES—Members of
Fleetwood Mac, Stephanie Mills,
Helen Reddy and the Motels are
slated to stump for the Equal
Rights Amendment in an all-day
benefit gala scheduled for May
30 at the Rose Bowl in Pasadena.

The benefit is being mounted
by the Committee To Ratify
E.R.A,, with its playdate targeted
for 30 days before the final dead-
line for ratification of the
women’s rights amendment. Pro-
ducing is Richard Planzer of At-
lantic Pacific Productions, Inc.,
with tickets selling for $15 via

Talent Slate Announced
For ERA Benefit Show

Ticketron offices. Also support-
ing the package to AOR outlet
KLOB-FM here.

The initial talent lineup un-
veiled last April 28 at a press
conference here includes Fleet-
wood Mac’s Christine McVie,
who will be joined onstage by
group members Mick Fleetwood
and Lindsey Buckingham: Mills;
Reddy and the Motels. Other
music, film and tv acts are also
being promised, with the bene-
fit's backers planning to announce

‘added attractions in the weeks

ahead.
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Melodiya Increasing
International Trade

By VADIM YURCHENKOV

MOSCOW—Melodiya, the Soviet
state record company, now exports
its products to 76 different foreign
countries and prerecorded cassettes
have become a bonus export item,
according to Yuri Leonov, director-
general of the Mezhdunarodnaya
Kniga (MK) export subsidiary.

In the period 1976-80, export-im-
port trade between Melodiya and
partner companies in Eastern Euro-
pean nations totalied 23 million LPs.

Leonov says that new deals inked
with Eastern territories in Europe,
and with Cuba, provide for a further
increase of trade, especially on the
import flow, during this year, fol-
lowing the substantial upturn in
1981 for which final figures are
awaited.

As an example, a million albums
will be imported in 1982 from Bul-
garia alone, and 1.5 million from
both Poland and Czechoslovakia.

Last year, Soviskusstvo, an MK
division involved with records and
cassettes at licensing levels, started
importing recorded software pro-
duced by the Gramophone Co. of
India Ltd., some 500,000 units
mainly of European and Indian
classical material.

Melodiya products are given spe-
cific promotion in 55 countries at
least, and every year there are
around 70 promotional exhibitions
held all over the world, principally
showcasing Soviet product on spe-
cial stands at international special-
ists exhibitions. The promotional
boosts are organized by MK’s chain
of international representatives. The
biggest events are laid on in Eastern
European territories, plus India and
Cuba, and also at the MIDEM inter-
national industry events in the
South of France.

Despite the growth of the import
trade to new record highs, demand
continues to grow. The key problem
is that East European pressing facil-
ities are still very limited. Even so,
the plan is to double the total num-
ber of imports into Russia by 1985.

The first license deals by Sovis-
kusstvo were formally signed back
in the 1950s, but it was not until 1965
that the license side of the business
became steady and properly organ-
ized, when longterm deals were
inked with Victor Japan and Nip-
pon Columbia Co. Ltd., West Ger-
many’s Ariola and later with CBS
Records, EMI, Polydor, Le Chant
du Monde and a few others.

Classical catalogs of some of the
companies, notably Victor and
Ariola, were built principally on ma-

terial from Russian performers and
each of these two companies has re-
leased more than 600 albums of
product licensed from MK on behalf
of Melodiya. Altogether, the two
million unit mark has been topped.

Since 1973, when the USSR.
joined the Universal Copyright
Convention and MK started buying
licenses for Melodiya, more than 250
licensed albums have been released
here, around half of classical reper-
toire.

Now, every year Soviskusstvo
buys around 30 licenses, with an
overall production of a million al-
bums pressed at Melodiya facilities
and it sells some 250 licenses, again
mainly in the classical field.

Soviskusstvo buys licenses prima-
rily from the companies which pro-
mote and distribute Melodiya prod-
uct and it licenses material in
territories covered by those com-
panies.

As for selection of material to be
involved in licenses deals, Melo-
diya’s board, comprising composers,
musicologists, artists, ministry of
culture representatives, company
executives and record club chiefs,
listen to demonstration copies and
then make final selections on what
should be licensed and released
within the Soviet Union.

RCA Benelux Moves
H) To Hilversum

AMSTERDAM—-RCA Benelux
has switched its Dutch branch head-
quarters from Amsterdam to Hilver-
sum, Holland’s radio and television
center.

Since the company was set up in
April, 1979, result of a fusion of
RCA Holland and RCA Belgium,
the Dutch branch was headquar-
tered in Amsterdam, with its promo-
tion division in Hilversum.

Now all activities of the Dutch
branch of RCA Benelux are in the
same building, Vreelandseweg 42 E,
1216 CH Hilversum.

International

LPs Seized As
BPI Continues
Imports Fight

LONDON-—-Another whole-
sale and retail organization, this
time Midlands-based, has been
taken to the High Court here as
part of the British Phonographic
Industry all-out drive to stamp
out the flow of parallel imports
into Britain.

BPI lawyers, armed with a
“search and seize” warrant, had
raided the various premises of
Infernon Records and taken
away around 6,000 LPs and
prerecorded cassettes, most of
them manufactured in Canada.

Among the artists involved
were Human League, Orchestral
Manoeuvres In The Dark, Bruce
Springsteen, Teardrop Explodes,
Roxy Music and Eric Clapton.
Also included in the haul were
the Bob Dylan bootleg albums
“A Rare Batch Of Little White
Wonder,” three volumes, some in
boxed sets.

In court were Inferno Records,
which also trades as Incredible
Records, of Birmingham and
Coventry, and two directors of
the outfit, Keith Thornton and
Brian Harris.

Plaintiffs in the action are EMI
Records, Virgin Records, CBS
(U.K.) Ltd., Phonogram Rec-
ords, Polydor Records and
Chrysalis Records, all suing on
behalf of themselves and repre-
senting all BPI members.

The investigation started when
a sales representative of one of
the plaintiff companies bought
an album from an Inferno store
and noted it had been manufac-
tured in Canada.

In court, the defendants gave
undertakings, until May 20,
when the case will be reviewed,
not to knowingly import, sell or
distribute albums which have
been manufactured in a non-Eu-
ropean Economic Community
territory and then imported into
the UK.

CASSETTES ARE HARDEST HIT

‘Wide Front’ Marketing Is
Key to WEA Greece $$

By JOHN CARR

ATHENS—After nearly three
years of operating at a disadvantage
in the areas of record promotion,
WEA’s Greek branch has the pro-
motional edge at last, now that offi-
cial radio here is snubbing the in-
dustry.

Under the low-key, cost-cutting
management style of lon Stambou-
liech, WEA's new managing director
for this territory, the company
claims its “wide front” marketing of
releases is keeping it in the black ata
time when consumer trends gener-
ally are “confused.”

With its in-store video promotion,
tie-ins with soft drink franchises and
careful financial management,
WEA Greece has seemingly got the
hang of doing without radio, and
from the start it’s had to learn the
hard way.

When WEA established its
Athens-based branch in July, 1979,
promotional radio slots had already
been auctioned out among the major
recording companies just a month
earlier.

WEA finally bought three weekly
radio slots in June, 1981, only to lose
them four months later when
Greece’s new socialist government
was elected and state-controlled ra-
dio halted the paid programming.

During that time, WEA devel-
oped other marketing techniques,
obviously as a matter of necessity.
Says Stamboulieh: “We haven’t yet
had a gold disk, but with our wide
front strategy of releases we're en-
suring we’re making a profit on our
items.”

His estimate is that an album be-
comes profitable in Greece at the
1,200 unit sales mark. Gold status in
this country is 50,000 sales.

So far, WEA Greece distributes
only international repertoire. But,
says Stamboulieh, the company is
now being approached by “experi-
enced local talent” and plans are on
the way for an expansion to local
repertoire releases.

WEA has pioneered in-store video
promotion here and now has a clien-

Austrian Sales Dropped In 1981

VIENNA—Figures documenting
record and tape sales in Austria in
1981 are finally available, and they
show a dramatic 10.9% fall in the
value of records and tapes sold dur-
ing 1981 as compared with the previ-
ous year.

VAN RUNNERS TARGETED

Raids Hit Singapore Pirates

SINGAPORE—In a new IFPI-or-
ganized series of raids on cassette
and disk pirates here, van runners,
one of the main sources of supply of
pirated software to the Singapore re-
tail market, are being hit for the first
time.

Build-up of a new all-out cam-
paign against pirate retailers here,
following a series of raids against
manufacturers of pirate product in
the territory, has resulted in the con-
fiscation of more than 15,000 pirated
cassettes in less than two weeks.

Says James S. Wolsey, IFPI re-
gional director: “We made 10 raids
in quick succession, and we plan to
continue at much the same rate for
an indefinite period. We're confi-

dent that hitting the van runners for
the first time will seriously disrupt
the pirates’ operations. .

“Furthermore, multiple charges,
covering a wide range of associated
offenses, are now being brought
against pirate retailers. A shop sell-
ing pirated cassettes can expect as
many as 30 charges to be brought
against it, so that shopkeepers stand
to receive significantly higher fines
by way of penalties.”

Wolsey claims there has already
been “a noticeable change” in the
attitude of many retailers. Some, he
says, have indicated they are willing
to give undertakings not to sell pi-
rate product again and have also
agreed to plead guilty in cases
brought against them.

In all, IFPI member companies
sold 10.6 miilion singles, albums and
cassettes, worth at manufacturing
level $36 million and at retail value
$54.5 million.

Worst hit was the pre-recorded
cassette market, whose value
slumped 17.7% last year to $8.3 mil-
lion (manufacturers’ prices). Album
sales value dropped 9.3% to $22 mil-
lion, and singles 10% to $5.5 million.

In unit terms, the fall is even more
marked. For instance, 14% fewer
singles were sold in 1981 than 1980.

Peter Mampell, president of the
local IFPI branch and managing di-
rector of EMI Columbia, comments:
“If we had not increased our prices,
the effects of the recession in this
market would have been even worse.
I believe it is partly a question that
people have less money to spend on
records and tapes, and partly be-
cause last year there was a drop in
the amount of tv and radio advertis-
ing for full-price album product.”

The IFPI statistics are augmented
by a market research study con-
ducted for PolyGram here, which
shows that the dollar value of the
Austrian record and tape market
overall fell by more than 5% last
year. Total turnover, according to
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the PolyGram figures, was $72.5
million, $4.3 million down on the
previous year.

A percentage breakdown by cate-
gories reveals that 10% of total
spending went to singles, 52% to al-
bums, and 38% to cassettes. An 8%
fall in the LP spend was exactly
matched by an 8% rise in expend-
iture on tapes.

Within the album field, full-price
product took only 43% of total ex-
penditure, compared with 60% in
1980. Medium price product took
47% (32% in 1980), and budget ma-
terial 10% (8% in 1980).

PolyGram group president Wolf-
gang Arming explains: “The reason
for this is the lower number of full-
priced tv-merchandised albums,”
echoing the IFPI view.

In the cassette market, the share of
spending given to full-price tapes
also fell, from 52% in 1980 to 46%
last year, while mid-price tapes in-
creased their share from 40% to 44%,
and budget tapes also made ground
from 8% to 10%. Arming ascribes
these changes to the strength of
country music sales in the form of
mid- and budget-priced tapes dis-
tributed through other than normal
record company channels.

tele of around 30 retailers in Athens,
plus a few in Thessaloniki, who use
video regularly. The local Coca-
Cola and Pepsi Cola franchises are
tying in their marketing efforts with
WEA in the provinces.

Miller Guilty In
Computicket Case

® Continued from page 38

In The Band” and “Jesus Christ Su-
perstar” to Australia during a well-
publicized, 25-year career. At one
point, he had been appointed by the
government to coordinate the na-
tion’s bicentennial activities. His
company was just as respectable, the
major shareholders including the
giant Myers and David Jones de-
partment store chains and the ultra-
establishment AGE newspaper em-
pire.

An inspector from the Corporate
Affairs Commission found that
Computicket’s $800,000 liquid capi-
tal was used up by September, 1978
and that Miller began using money
supposedly held in trust accounts on
behalf of promoters for day-to-day
operations. The court was told that
Miller closed the promoters’ ac-
count—titled Advanced Transac-
tions Account—and channeled ad-
vance ticket sale proceeds into
Computicket’s general business ac-
count.

Paul Dainty gave evidence that
Miller had offered to swear on oath
that the Linda Ronstadt ticket
money was being placed in a trust
account. Miller claimed to have
made no such undertaking and in-
sisted that Computicket had the
right to invest the money on the
short term money market, provided
that he had it on hand the day after
the concert.

Apart from the loss of $257,812
suffered by the Australian Opera,
Miller admitted that on a previous
occasion, he had sought to stall pay-
ment of $400,000 to the opera with
the “desperate lie” that the money
was tied up in an interest bearing de-
posit. Miller told the court that the
opera’s eventual loss was a “matter
of great personal sadness to me.”

Before the jury adjourned on
April 29, Miller’s counsel asked
them to consider his client’s exten-
sive record of service to the commu-
nity. Indicative of Miller’s standing
is that hesitant police officers had to
be urged to take him into custody af-
ter the verdict was handed down.
After all, Prince Charles was once
his weekend house guest.

As it stands, Miller may not be
allowed to serve his sentence in
peace. The Attorney General is
awaiting Crown advice on whether
nine other charges, on which a jury
failed to reach a decision in 1981,
should be submitted for retrial now
that guilt has been established.

Paul Dainty, despite his loss, says
he bears no personal animosity
toward Miller. “I don’t like to see
anybody go tojail. I would have pre-
ferred to have got some more money
back than have this happen.”

He claims that the collapse in-
creased vigilance within the industry
about the way money was handled
and the security of those handling it.
“I would like to be able to say it will
never happen again, but then I sup-
pose that in 1978, I would have said
that there was no chance in the
world of Harry M. Miller going bust.
Nothing is impossible in this busi-
ness, unfortunately.”
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RICH HARVEST—Mama Concerts presents British group Barclay James Har-

vest with platinum concert tickets and a cake commemorating the group’s re-

cent West German tour. More than 400,000 tickets were sold during the 42-

concert tour, which grossed nearly $5 million. Pictured from left are: Mama

Concert’'s Marek Lieberberg, band member John Lees, manager Lindsay

Brown, band members Les Holroyd and Mel Pritchard, and Mama Concert’s
Marcel Avram.

Austrian Firms Reduce Media Ad $3

VIENNA —Because of the sagging
turnover statistics of most Austrian
record companies, there’s been a
drastic cutback in the amount of
money they’re spending corporately
on television and radio commercials
nationally.

In 1981, only $2.42 million was
spent with the Austrian Radio and
Television Company (ORF). The
previous year’s tally was $3.15 mil-
lion and $4.3 million was spent here
in 1979.

The lion’s share of the radio/tv
advertising budget in 1980 ($1.56
million) went to television but the
1981 figure for this media sector was
only $800,000. Radio spending was

down last year to $1.44 from $1.6
million.

At television level, 41% of the 1981
total came from PolyGram, followed
by K-tel (39%), Arcade (9.5%), Mu-
sica (8%)and EM1 Columbia (2.5%).

Heading the radio spenders was
K-tel (42%), then PolyGram (16%),
Arcade (10%), CBS (9.5%), Musica
(5.5%), Lesborne (4.5%), EMI Co-
lumbia and Ariola (4%).

And it seems the budget cutbacks
are equally pronounced this year. In
the first four months of 1982, only
$485,000 was paid to ORF by record
companies for advertising spots,
down some 7% on the 1981 tally.

Soviets Name Golden Disk Winners

MOSCOW--The Soviet Ministry
of Culture has announced the first
ten recipients of its new Golden Disk
award set up late last year (Bill-
board, Feb. 20, 1982) and designed
to reward “honorable merit” rather
than sales successes.

The winners are:

The. Central Museum of Lenin,
whose officials helped in the gather-
ing of material for Melodiya’s
“Leniniana On Records” project,
which now includes more than 100
titles.

The Bolshoi Ballet, which has re-
leased more than 70 albums, notably
the multiple award-winners “Kho-
vanshchina” by Mussorgsky, “Cin-
derella” by Prokofiev, and “May
Night” by Rimsky-Korsakov.

Conductor Yevgeny Mravinsky
for recordings of Tchaikovsky’s

Sixth Symphony with the Leningrad
Philharmonic made 12 years ago
and reissued many times since.

Pianist Sviatoslav Richter for a
recording of Tchaikovsky’s First Pi-
ano Concerto.

Conductor Yevgeny Svetlanov for
the USSR Symphony Orchestra
recording of Shostakovitch’s Sev-
enth Symphony.

Pianist Emil Gilels for his album
“Selected Sonatas By Beethoven.”

Composer Georgi Sviridov for his
romances and songs as recorded by
Arkhipova, Nesterenko and others.

Composer/songwriter Alexandra
Pakhmutova for an album of her
own songs.

Singer Liudmila Zykina for the
album “Liudmila Zykina Singing.”

Country group Pesniary for an al-
bum of songs by Russian composers.

BOOST SALES IN EUROPE

International

Bernard Chevry’s Cannes Conference Opens
New Markets For Varied Music Programming

MIP-TV

« @ Continued from page 3

nouncing it had bought the Paris
Opera’s “Tosca.” Almost 10% of
ABC ARTS schedules comes from
West German company RM Pro-
ductions, famous for top quality mu-
sic documentaries and currently pre-
paring series on Wagner, starring
Richard Burton, and on the history
of music in 16 one-hours, with Bern-
stein, Von Karajan, Giulini and
other classical giants participating.
On the pop side, Cannes limelight
went to Jean Michel Jarre, whose
“China Concerts” was premiered by
ITC as the Polydor double album
appeared worldwide. ITC Enter-
tainment, part of the ACC group
that own Precision Records and
Tape, was also showcasing the
Anglo-French co-production *“Royal
Variety,” of which Louis Benjamin
says: “We are bringing nostalgia
back into style. The real value of
such a show, featuring international
stars, is impossible to calculate.”

Utah-based Comworld Inter-
national showed “Rock 'n Roll: The
First 25 Years”: Europa Films the

- Favors PRS

LONDON-—Britain’s Performing
Right Society has won a substantial
victory in its campaign to stop cable
broadcasting companies from mak-
ing simultaneous diffusion of Ili-
censed broadcasts of copyright
works without incurring any liability
to copyright owners.

The victory comes in the form of
an Irish Supreme Court ruling that
Irish cable companies which diffuse
British radio and television broad-
casts require the permission of the
owners of the copyright in the musi-
cal works used in those broadcasts.

In a short judgment delivered on
April 20, the court upholds the deci-
sion of the High Court on June 4,
1981 in an action brought by the
PRS against Marlin Communal
Aerials Ltd. (now Dublin Cable Sys-
tems Ltd.) in which the society suc-
ceeded in a claim for copyright in-
fringement by reason of the cabling
of BBC and ITV broadcasts contain-
ing copyright musical works.

This decision, against which there
can be no further appeal, is the suc-
cessful conclusion of a long cam-
paign by the society on this issue.

The PRS was awarded costs and
granted an injunction which it will,
however, not seek to enforce pend-
ing early negotiation of satisfactory
licensing terms.

Belgian Fests Are Double Delight

BRUSSELS—Twin Belgian rock
festivals at Torhout and Werchter
continue to grow in size and status
with a projected joint turn-out, July
3 and 4, of over 50,000 fans.

Both events—recognized by the lo-
cal record industry as an important
sales stimulant—are promoted by
Herman Scheueremans and feature
the same artist billing,

Last year, Robert Paimer and
Dire Straits headlined before a
crowd of 47,000, while this year’s at-
tractions include Jackson Browne,
Talking Heads, Pretenders, Mink De
Ville, U2, and Dave Edmunds. Ru-
mors that the Jam may also appear
remain unconfirmed.

The linked festivals make a big
impact in continental Europe, and

tickets are available in France and
Holland as well as Belgium. The
1981 event was filmed by Dutch
television station KRO and will be
screened later this month in Belgium
and Holland, providing extra pro-
motion for this year’s enlarged festi-
vals.

Other promotion will include
posters, beer-mats, stickers and
2,000 “massive billboards.” And in
an effort to meet the estimated in-
crease in ticket demand, both festi-
val grounds have been enlarged. An
investment of over $500,000 has
been ploughed into the Werchter
festival alone, which will benefit
from a new stage and improved art-
ist facilities.

Alongside the success of Torhout
and Werchter, Belgium’s biggest

folk forum—the Sfinks International
festival—centinues to pull a truly in-
ternational line-up.

The organizers’ decision to in-
corporate live blues acts in last year’s
festival proved to be a fruitful one,
and has resulted in Koko Taylor’s
agreement to headline the Sfinks 82
program.

Opening on July 31, the two-day
festival will also feature such names
as Es Kilinda (Hungary), Sacy
Perere (Brazil), Lazare Kenmegue
(Cameroon), and reggae band
Bovick And Partners from Zaire.

The program for August 1 will in-
clude Azuquita Y su Melao (Pan-
ama), Louis Xavier (Antilles), Joly
Mass (Guyana), and the Sugar Blue
Quintet (U.S)).
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two Abba Music Show specials that
have been European home video
bestsellers. Island Pictures, new off-
shoot of the Island Records oper-
ation, had “Grace Jones: A One
Man Show” to sell, and British indie
Interprom a whole catalog of blue-
grass, rock and jazz titles.

Owner Clive Woods, a former
Polydor employee, reported the sale
of the jazz titles, acquired via Ben Si-
dran and Myriad Media Produc-
tions in Los Angeles, to Australia,
Saudi Arabia, lceland and several
European territories, noting:
“What's particularly exciting is that
Pioneer LaserDisk in Japan has
taken the whole series to go on
videodisk release later this year.”

But he added: “1 must say that |
have doubts about the viability of
home video in general where music
programming is concerned. | cer-
tainly don’t think it’s going to solve
all the record companies’ problems
this time next year, as some of them
seem to think.”

The sheer range of music material
on offer was striking: Latin rhythms
from Cuban tv: Clapton, Van Mor-
rison and Jackson Browne specials
from U.K. firm Angle Films: Julio
Iglesias and Demis Roussos from
Societe Radio-Canada: Lena Horne
in concert and “Sweeney Todd” on
stage from RKO Nederlander;
Pavarotti’'s “L.a Boheme™ from TSD
Company: Handel on the shores of
the Red Sea from lIsraeli television:
jazz and blues from TCB Releasing.

With television about to fragment
into minority and specialist-interest
viewing, areas like jazz need no
longer be poor relations. Says TCB’s
Angus Trowbridge: “We have al-
ready sold 50 hours to the jazz strand
of the new Channel Four in the
U.K., which has said it will cater for
minority audiences, we shall be on
British company Satellite TV’s
transmissions, and negotiations are
far advanced for videocassette re-
leases in Europe, Japan and else-
where.”

Disk Output Down In Japan

TOKYO—According to figures
just released by the Japan Phono-
graph Record Assn. (JPRA), the vol-
ume and monetary value of record
production here in the month of
March this year were both down
18.3% compared with the same four-
week period a year ago.

And the revelation adds up to a
major let-down for the record indus-
try in Japan, especially after the
February figures, which showed an
increase compared with the same
month of 1981.

As for prerecorded tape, produc-
tion volume went up by 11.6% this
March, while monetary value of this
software sector was upped by 5.6%
over the previous year.

Industry sources, pondering the
poor sales of records, are claiming
the problem is that no million-sell-
ing hits have appeared thus far this
year. But at the same time nobody is
discounting the obvious adverse ef-

fects of the proliferating disk rental
shops in this territory.

The JPRA figures show that 11.6
million records were produced in
March, down 18.3% on the previous
year as was the monetary value tally
of $47.5 million. Prerecorded tape
production in this month totaled
6.73 million units, and the monetary
value $33.9 million.

Production figures for the first
quarter, taking in Jan. to March, to-
talled 37.62 million records, down
10% on the 41.59 million registered
for the same three months period of
1981. Value was down 7% from $162
million to $150.8 million.

Tape production for the first
quarter was 21.1 million units, up
15% from the 18.3 million registered
in the first quarter of 1981. Mone-
tary value for tapes rose 14% from
$97.5 million in 1981 to a total $111
million this year.

French Industry Angered
By Eurovision Withdrawal

PARIS—Music business anger
and concern continues here follow-
ing the absence of France in this
year’s Eurovision Song Contest line-
up, but there’s also widespread de-
termination that this country will be
back again for next year’s event.

The national music publishers’ as-
sociation is hitting out about the
“fickleness” of the French govern-
ment, saying it claims to favor all-
out promotion of the “chanson
Francaise” internationally, then “al-
lows” French state television to
withdraw its support for the Eurovi-
sion showcase, making participation
impossible.

The association avers that France
has retreated from its original posi-
tion and instead of promoting
French-language popular music
seems to have handed that respon-
sibility over to Belgium, Luxem-
bourg and Switzerland. And it
points to the successes in the past
of French-language songs in the
contest, which attracts a viewing au-
dience of around 300 million and is
a potentially massive promotional
vehicle.

The music publishers, along with
other key areas of the industry, say
that countries like Holland, the UK.
and Germany “really understand”
the importance of the contest. In a

special statement, they ask: “What
other way can do as much in push-
ing French songs abroad? Would
not a promotional peak be reached if
we could have a million Japanese
record buyers singing ‘Je T Aime
Sur La Plage? ™

The publishers reckon that Euro-
vision Song Contests have sold at
least 200 million records over the
years. Songs which click with the
public internationally are recorded
over and over again. The winning
song in 1971, “Un Banc, Un Arbre,
Une Rue,” performed in French but
representing Monaco, has been re-
corded 47 times in many different
territories. “Apres Toi,” which won
in 1972, sold 1.4 million units in Eu-
rope. “L’Oiseau Et L’Enfant,” from
1977, sold 1.75 million copies for
Polydor.

And, say the publishers, eight
French titles which got through to
the finals between 1960 and 1972

61
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were still selling five years after each

contest.

The industry’s collective view is
that, whatever the criticisms of Eu-
rovision Song Contest standards, the
event is a worthy showcase for new
young talent, is popular with the
public and that it would be disas-
trous if France’s “pull-out” is re-
peated in 1983.
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BRITAIN

(Courtesy of Music Week)

As of 5/1/82

SINGLES

A LITTLE PEACE, Nicole, CBS
EBONY & IVORY, Paul McCartney
& Stevie Wonder, Parlophone
| WON'T LET YOU DOWN, PhD,
WEA

| LOVE ROCK'N'ROLL, Joan Jett
& Blackhearts, Epic

WE HAVE A DREAM, Scottish
World Cup Squad, WEA

HE WAS REALLY SAYING
SOMETHING, Bananarama &
Fun Boy Three, Deram

ONLY YOU, Yazoo, Mute

THIS TIME (WE'LL GET IT
RIGHT), England World Cup
Squad, England

GIRL CRAZY, Hot Chocolate, Rak

INSTINCTION, Spandau Baliet,
Chrysalis

FORGET ME NOTS, Patrice
Rushin, Elektra

THE MEANING OF LOVE,
Depeche Mode, Mute

PROMISED YOU A MIRACLE,
Simple Minds, Virgin

FANTASTIC DAY, Haircut One
Hundred, Arista

FANTASY ISLAND, Tight Fit, Jive

* 1 CAN MAKE YOU FEEL GOOD,

Shalamar, Soiar

PAPA'S GOT A BRAND NEW
PIGBAG, Pigbag, Mistral

MAMA USED TO SAY, Junior,
Mercury

TOTTENHAM, TOTTENHAM,
Tottenham Hotspur Cup Team,
Rockney

EVER SO LONELY, Monsoon,
Phonogram

ONE STEP FURTHER, Bardo,
Eplc

SHOUT! SHOUT! (KNOCK
YOURSELF OUT), Rocky
Sharpe & Replays, Chiswick

SHIRLEY, Shakin' Stevens, Epic

ISLAND OF LOST SOULS,
Blondle, Chrysalis

VIEW FROM A BRIDGE, Kim
Wwilde, Rak

THE LOOK OF LOVE, ABC,
Neutron

STAY, Barry Manilow, Arista

BLUE EYES, Elton John, Rocket

GIVE ME BACK MY HEART,
Dollar, WEA

CLUB COUNTRY, Associates,
Assoclates

BODY LANGUAGE, Queen, EMi

NIGHT BIRDS, Shakatak, Polydor

THE NUMBER OF THE BEAST,
lron Malden, EMI

FREEZE-FRAME, J. Geiis Band,
EMI America

HUNGRY LIKE THE WOLF, Duran
Duran, EMI

AIN'T NO PLEASING YOU, Chas
& Dave, Rockney

CAT PEOPLE (PUTTING OUT
FIRE), David Bowie, MCA

SUSPICIOUS MINDS, Candi
Station, Sugarhill

| SPECIALIZE IN LOVE, Sharon
Brown, Sam/Virgin

THE TELEPHONE ALWAYS
RINGS, Fun Boy Three,
Chrysalis

ALBUMS

TUG OF WAR, Paul McCartney,
Parlophone

COMPLETE MADNESS, Madness,
Stitt

BARRY LIVE IN BRITAIN, Barry
Manilow, Arista

HOT SPACE, Queen, EMI

NIGHT BIRDS, Shakatak, Polydor

THE CONCERTS IN CHINA, Jean
Michel Jarre, Polydor

PELICAN WEST, Haircut Onhe
Hundred, Arista

PORNOGRAPHY, Cure, Fiction

CHARIOTS OF FIRE, Vangelis,
Polydor

ARE YOU READY, Bucks Fizz,
RCA

THE NUMBER OF THE BEAST,
iron Maiden, EMI

CHARTBUSTERS, Various, Ronco

DISCO UK & DISCO USA,
Varlous, Ronco

SHAPE UP AND DANCE VOL. 2,
Angela Rlppon, Lifestyle

PINKY BLUE, Aitered Images,
Epic

LOVE SONGS, Barbrra Streisand,
cBS

1982, Status Quo, Vertigo

DIAMOND, Spandau, Reformation

ALL FOR A SONG, Barbara
Dickson, Epic

SWEETS FROM A STRANGER,
Squeeze, A&M

JUMP UP, Eiton John, Rocket

BAT OUT OF HELL, Meat Loat,
Epic/Cleveland Int'l

SKY 4/FORTHCOMING, Sky,
Ariola

24

25

26
27

28
29
30
31
32
33
34
35

36
37

38
39

40

20
NEW

22
12

40
14
19
26
27
23
37
21

34
28

NEW
29

24

TIME PIECES/THE BEST OF
ERIC CLAPTON, RSO

| LOVE ROCK'N'ROLL, Joan Jetts
& Blackhearts, Epic

PEARLS, Elkie Brooks, A&M

REVELATIONS, Killlng Joke,
Malicious Damage /Polydor

STRAIGHT FROM THE HEART,
Patrice Rushen, Eiekira

STRAIGHT BETWEEN THE EYES,
Rainbow, Polydor

ASIA, Asla, Geffen

FUN BOY THREE, Chrysails

BROADSWORD AND THE BEAST,
Jethro Tull, Chrysalis

TIN DRUM, Japan, Virgin

DARE, Human League, Virgin

SHOOT THE MOON, Judie Tzuke,
Chrysalis

THE GIFT, Jam, Polydor

PRIVATE EYES, Daryl Hall & John
Oates, RCA

PhD, PhD, WEA

BIG SCIENCE, Laurie Anderson,
Wamer Bros.

THE SLIDE AREA, Ry Cooder,
Wamer Bros.

CANADA

(Courtesy Canadian Broadcasting Corp.)

As of 5/15/82
SINGLES

DON'T TALK TO STRANGERS,
Rick Springtield, RCA

DON'T YOU WANT ME, Human
League, Virgin

EBONY AND IVORY, Paul
McCartney & Stevie Wonder,
cBS

867-5309/JENNY, Tommy Tutone,
cBS

I LOVE ROCK’N'ROLL, Joan Jett
& Blackhearts, Boardwalk

DID IT iN A MINUTE, Hall &
Oates, RCA

FREEZE-FRAME, J. Geils Band,
EMI America

'65 LOVE AFFAIR, Paul Davis,
Arlsta

EMPTY GARDEN, Eiton John,
Getfen

CHARIOTS OF FIRE, Vangelis,
Poiydor

WHEN IT'S OVER, Loverboy, CBS

HEAT OF THE MOMENT, Asia,
Geffen

WE GOT THE BEAT, Go-Go's,
IRS

SIX MONTHS IN A LEAKY BOAT,
Split Enz, A&M

FANTASY, Aldo Nova, CBS

MAKE A MOVE ON ME, Olivia
Newton-John, MCA

I'VE NEVER BEEN TO ME,
Charlene, Motown

KEY LARGO, Bertie Higgins, Kat
Family

DO YOU BELIEVE IN LOVE, Huey
Lewis & News, Chrysalis

ROSANNA, Toto, CBS

ALBUMS

ASIA, Asla, Geffen

1 LOVE ROCK'N'ROLL, Joan Jett
& Blackhearts, Boardwalk

FREEZE-FRAME, J. Geils Band,
EMI America

CHARIOTS OF FIRE, Vangelis,
Poiydor

DARE, Human League, Virgin

SUCCESS HASN'T SPOILED ME
YET, Rick Springtieid, RCA

ALDO NOVA, Aldo Nova, CBS

SECRET POLICEMEN'S OTHER
BALL, Various, Island

TUG OF WAR, Paul McCartney,
cBS

This Last
Week Week
1 2
2 1
3 5
4 7
5 3
6 6
7 4
8 1N
9 12
10 10
1" 13
12 17
13 8
14 NEW
15 15
16 9
17 NEW
18 18
19 14
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1 2
2 1
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8 8
9 NEW
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This Last
Week Week
1 1
2 3
3 5
4 2
5 4
6 7
7 8
8 9
9 6
10 1"
1" 10
12 15
13 12
14 13
15 14

BEAUTY AND THE BEAT, Go-
Go's, IRS

WEST GERMANY

(Courtesy Der Musikmarkt)

As of 5/17/82
SINGLES

EIN BISSCHEN FRIEDEN, Nicoie,
Juplter

DA DA DA ICH LIEB DICH
NICHT, Trio, Mercury

ROSEMARIE, Hubert Kah, Polydor

DER KOMMISSAR, Falco, Gig

MAID OF ORLEANS, Orchestral
Manouevers In The Dark,
Dindisc

| LOVE ROCK'N'ROLL, Joan Jett
& Blackhearts, Boardwalk

SHIRLEY, Shakin' Stevens, Epic

VIEW FROM A BRIDGE, Kim
Wilde, Rak

THE LION SLEEPS TONIGHT,
Tight Fit, Jive

FELICI-TA, Al Bano & Romina
Power, Baby

ALBANY, Roger Whittaker, Aves

SOMMERSPROSSEN, UKW,
Teldec

SKANDAL IN SPERRBEZIRK,
Spider Murphy Gang, Electroia

UNA NOTE SPECIALE, Alice, EMI

DAS MODELL, Kraftwerk, Kling
Klang

16 29
17 16
18 18
19 19

20 21

21 20

UND GANZ DOLL MICH, Rolt &
Seine Freunde, Polydor

HURRA, HURRA, DIE SCHULE
BRENNT, Extrabreit, Refiektor

| WON'T LET YOU DOWN, PhD,
WEA

ON THE ROAD AGAIN, Barabas,
Hansa

GOLDENER REITER, Joachim
Witt, WEA

OLE ESPANA, Michael Schanze &
Die Fussball National-
Mannschaft, Ariola

DOWN UNDER, Men At Work,
cBs

EBONY AND IVORY, Paul
McCartney & Stevie Wonder,
EMI

EIN JAHR (ES GEHT VORAN),
Fehitarben, EMI

SCHICKERIA, Spider Murphy
Gang, Electrola

FRED VOM JUPITER, Die Doraus
& Die Marinas, Teletunken

CARBONARA, Splitf, CBS

KOSMETIK, Joachim Witt, WEA

WOHIN GEHST DU, Roland
Kaiser, Hansa

MORE THAN THIS, Roxy Music,
Poiydor

ALBUMS

DOLCE VITA, Spider Murphy
Gang, Electrola

85555, Splitt, CBS

OLE ESPANA, Michael Schanze &
Dle Fussball National-
Mannschaft WM '82, Arlola

ICH WILL LEBEN, Peter Mattay,
Metronome

BERLIN: A CONCERT FOR THE
PEOPLE, Barclay James
Harvest, Polystar

BEST MOVES, Chris Burgh, A&M

4, Forelgner, Atlantic

TRIO, Trio, Mercury

FIVE MILES OUT, Mike Oldtield,
Virgin

IHRE GROESSTEN ERFOLGE,
Extrabreit, Reflektor

DER BLAUE PLANET, Karat,
Teldec

FUER USSZESCHINGGE, BAP,
Musikant

FRIENDS OF MR. CAIRO, Jon &
Vangelis, Polydor

WELCH EIN LAND FUER
MAENNER, Extrabreit, Reflektor

DIE FOREHLICHE
HAMSTERPARADE, Fred
S U.S. Freund

hel

Hansa

BLACKOUT, Scorplons, EMI

FELICITA, Al Bano & Romina
Power, Baby

SILBERBLICK, Joachim WiIit,
WEA

THE BROADSWORD AND THE
BEAST, Jethro Tull, Chrysalis

ROCK'N'ROLL SCHUAH, Spider
Murphy Gang, EMI

JAPAN

(Courtesy Music Labo)

22 NEW
23 NEW
24 24
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26 26
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28 30
28 NEW
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1 2
2 3
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19 NEW
20 NEW
This Last
Week Week
1 1

As of 5/17/82
SINGLES

NAGISA NO BALCONY, Selko

Matsuda, CBS/Sony (Sun)

2 3 YUWAKU, Miyuki Nakajima,

3 2
4 NEW
5 4
6 NEW
7 7
8 5
9 6
10 8
1" 10
12 "
13 9
14 14
15 13
16 12

Canyon (Yamaha)

FRARETE BANZAI, Masahiko

Kondo, RVC (Janny's)

HARAJUKU KISS, Toshihiko

Tahara, Canyon (Janny's)

SILHOUETTE ROMANCE, Junko

Ohashl, Nippon Phonogram
(Kittajima/PMP)

NAI-NAI-16, Shibugakital, CBS/

Sony (Janny's)

YES MY LOVE, Eikichi Yazawa,

Wamner-Ploneer (Comestock)

IROTUSKI NO ONNA DE

ITEKUREYO, Tigers, Polydor
(Anima)

YORUYO NAKANAIDE, Chiharu

Matsuyama, News (Panta)

CHAKO NO KAIGAN

MONOGATARI, Southern All
Stars, Victor (Amuse)

NAGISA NO CINDERELLA,

Yoshie Kashiwabara, Nippon
Phonogram (Burning/NTV)

OTOKO NO KUNSHO, Daisuke

Shima, King (NTV/Crazy Rider)

MINAMI JUJISEI, Hideki Saijo,

RCA (Gelel)

SEKIDO-KOMACH! DOKKI,

Kumiko Yamashita, Nippon
Columbia (Watanabe)

KITASAKABA, Takashi

Hosokawa, Nippon Columbia
(JCM/Burning)

LAHAINA, Elkichi Yazawa,

Wamer-Ploneer (Sunrise)

For Spanish-language hits in
Spanish-speaking countries, see
Billboard En Espanol.

www.americanradiohistorv.com

17 NEW
18 15
19 17
20 NEW
1 1
2 2
3 3
4 7
5 5
6 6
7 9
8 8
9 1"
10 12
1 10
12 4
13 13
14 14
15 17
16 NEW
17 NEW
18 15
19 NEW
20 NEW

OMAENI CHECK iN, Ken]i
Sawada, Polydor (Watanabe)

AMAKU KIKENNA KAORI,
Tatsuro Yamashita, RVC
(Nichlon)

TEARDROP TANTEIDAN,
Imokintrio, For Life (Fujl)

ONNADERAARE OTOKODEARE,
Hiroml Go, CBS/Sony
(Burning)

ALBUMS
KANSUIGYO, Miyull Naka}ima,
Canyon
SEISHUNNO MEMOIRE, Hiroko
Y n

A (ol C
NIAGARA TRIANGLE VOL. 2,
Elichl Ohotakl & Others, CBS/
Sony
DAKISHIMETE ONLY YOU,
Kumiko Yamashita, Nippon
Columbia
IV (54), Toto, CBS/Sony
FOR YOU, Tatsutou Yamashita,
RVC
BIOGRAPHY II, Takao Kisugi,
Kitty
CENTRAL PARK CONCERT,
Simon & Garfunkel, CBS/Sony
CABARERO NI MUCHU,
Arabesque, Victor
DE NINA A MUJER, Juiio
iglesias, Eplc/Sony
STRAIGHT BETWEEN THE EYES,
Rainbow, Polydor
SOMETHING IYO, lyo Matsumoto,
Victor
URUSEI YATSURA ONGAKU-
HEN, Yuko Matsutanl, Helen
Sasano & Otfhers, Canpno
MEMORIAL, Masatoshi
a, Nippon Col
ASIA, Asia, Getfen/CBS/Sony
YOSHIE NO LOVE LOVE
CARNIVAL, Yoshie
Kashiwabara, Nippon
Phonogram
TUG OF WAR, Paul McCariney,
Toshiba-EMI
NATSU ICHIBAN, Toshihiko
Tahara, Canyon
THE OTHER WOMAN, Ray Parker
Jr., Nippon Phonogram
DEAR, Mariko Takahashl, Victor

AUSTRALIA

(Courtesy Kent Music Report)

As of 5/17/82

SINGLES
This Last
Week Week
1 1 1 LOVE ROCK'N'ROLL, Joan Jett
& Blackhearts, Liberation
2 4 EBONY & IVORY, Paul McCartney
& Stevie Wonder, Parlophone
3 2 WHAT ABOUT ME, Moving
. Pictures, WBE
4 5 FOREVER NOW, Coid Chisel,
WEA
5 3 BELIEVE IT OR NOT, Joey
Scarbury, Elektra
6 6 BODY AND SOUL, Jo Kennedy,
Mushroom
7 9 DIRTY CREATURE, Split Enz,
Mushroom
8 8 BE GOOD JOHNNY, Men At
Work, CBS
9 13 MICKEY, Toni Basil, Radlaicholce
10 7 BLUE EYES, Elton John, Rocket
1 17 IT MUST BE LOVE, Madness,
Sttt
12 10 GOLDEN BROWN, Stranglers,
Liberty
13 11 JUST CAN'T GET ENOUGH,
Depeche Mode, Mute
14 12 CENTERFOLD, J. Geils Band,
EMI America
15 15 TOWN LIKE MALICE/PRECIOUS,
Jam, Polydor
16 19 SENSES WORKING OVERTIME,
XTC, Virgin
17 NEW HAVE YOU EVER BEEN IN LOVE,
Leo Sayer, Chrysails
18 NEW ONE PERFECT DAY, Little
Heroes, EMI
19 NEW NICE VERSIONS, Duran Duran,
EMI
20 20 THE LiON SLEEPS TONIGHT,
Tight Fit, Jive
ALBUMS
1 NEW 1982 WITH A BULLET, Varlous,
EMI
2 1 CIRCUS ANIMALS, Coid Chisel,
WEA
3 2 DAYS OF INNOCENSE, Moving
Pictures, WBE
4 NEW HITWAVE '82, Varlous, Polystar
5 3 TIME AND TIDE, Split Enz,
Mushroom
6 5 CHARIOTS OF FIRE, Vangelis,
Polydor
7 4 BUSINESS AS USUAL, Men At
Work, CBS
8 7 DARE, Human League, Virgin
9 6 JUMP UP, Elton John, Rocket
10 10 CONCERT IN CENTRAL PARK,
Simon & Gartunkei, Geffen
1" 17 GRASSHOPPER, J.J. Cale,
Mercury
12 9 DURAN DURAN, Duran Duran,
EMI
13 16 HOOKED ON CLASSICS, Kings

Ot Swing Orchestra, K-tel

14 NEW JAMES BOND'S GREATEST
HITS, Various, Liberty
15 NEW BEGIN THE BEGUINE, Julio
Iglesias, CBS
16 13 STARSTRUCK, Soundtrack,
Mushroom
17 12 PHYSICAL, Olivia Newton-John,
Interfusion
18 14 ENGLISH SETTLEMENT, XTC,
Virgin
19 11 THE GREAT ESCAPE, Richard
Ciapton, WEA
20 NEW | LOVE ROCK'N'ROLL, Joan Jett
& Blackhearts, Liberation
ITALY
(Courtesy Germano Ruscitto)
As of 5/12/82
ALBUMS
This Last
Week Week
1 2 LA VOCE DEL PADRONE, Franco
Battlato, EMi
2 1 TUTTA SAN REMO 82, Various,
EMI
3 4 COCCIANTE, Richard Cocclante,
RCA
4 3 ALIBI, America, EMI
5 11 BODY TALK, Imagination,
Panarecord
6 6 ARIA PURA, Al Bano & Romina
Power, Baby/CGD-MM
7 5 PRENTA PER SESSANTA,
Various, CGD-MM
8 9 RENAISSANCE, Village People,
Vop/CGD-MM
9 8 E....PENSO A TE, Ricchi E,
Poverl, Baby /CGD-MM
10 13 CONCERT IN CENTRAL PARK,
Paul Simon & Art Garfunkel,
Getfen
11 NEW HOLLYWOOD HOLLYWOOD,
Roberto Vecchionl, CGD-MM
12 18 SCHIAVO SENZA CATENE,
Marco Ferradini, Spaghetti/
RCA
13 14 SOMETHING SPECIAL, Kool &
Gang, Dellte/Carosello
14 15 SOLO GRAZIE, Gluseppe
Cionfoli, C&M/RCA
15 10 ARTIODE E ENTARTIDE, Renato
Zero, Zerolandla/RCA
16 NEW STUDIO 54 VOL. 4, Varlous,
CDG-MM
17 17 LA SERENISSIMA, Rondo’
Venezlano, Baby/CGD-MM
18 NEW THE NUMBER OF THE BEAST,
iron Maiden, EMI
18 12 SAN REMO MILLIONAIRES, Del
Newman, RCA
20 NEW DARE, Human League, Virgin/
Ricordl
NETHERLANDS
(Courtesy Stichting Nederlandse)
As of 5/15/82
SINGLES
This Last
Week Week
1 8 EIN BISSCHEN FRIENDEN,
Nicole, Jupiter
2 1 1 LOVE ROCK'N'ROLL, Joan Jett
& Blackhearts, Boardwalk
3 3 EBONY & IVORY, Paul McCartney
& Stevie Wonder, Parlophone
L} 2 DOWN UNDER, Men At Work,
cBs
5 5 VIEW FROM A BRIDGE, Kim
Wiilde, Rak
6 7 ROSANNA, Toto, CBS
7 6 WHY CAN'T WE LIVE
TOGETHER, Mike Anthony,
Ariola
8 10 BODY LANGUAGE, Queen, EMI
9 NEW BABY MAKES HER BLUE JEANS
TALK, Dr. Hook, Mercury
10 9 THE RHYTHM OF THE JUNGLE,
Quick, Epic
ALBUMS
1 1 DORIS DAY EN ANDERE
STUKKEN, Doe Maar, Kiliroy
2 3 BUSINESS AS USUAL, Men At
Work, CBS
3 2 ARCHITECTURE AND MORALITY,
Orchestral Manoeuvers In The
Dark, Din Disc
4 4 BREAKING AWAY, Al Jarreau,
Warner Bros.
5 5 FUNBOY THREE, Chrysalis
6 6 GRASSHOPPER, J.J. Cale,
Mercury
7 NEW TUG OF WAR, Paul McCartney,
Parlophone
8 8 THE SECRET POLICEMAN'S
CONCERT, Vvarlous, Island
9 10 JUMP UP, Eiton John, Rocket
10 NEW IV, Toto, CBS

Finnish Publisher
Buys Ticket Agency

HELSINKI—Helsingin Sanomat
Oy, the publishing company behind
top-circulation daily newspapers
here, is to buy Finland’s foremost
ticket agency Oy Lippupalvelu-Bil-
jettjanst Ab from Oy Gaudeamus
Ab.


www.americanradiohistory.com

International
al Radio Station Nets

. U.S. Entrants
" In Korea Fest |

LOS ANGELES—Delaney Bram-
lett and his daughter, Bekka, have
been invited as the official U.S. en-
trants in the 1982 Seoul Song Festi-
val, sponsored by the Munhwa TV-
Radio Broadcasting Corp. Event
takes place in the South Korean cap-
ital May 29.

The pair will perform Delaney’s
song, “What's A Little Love,” as re-
corded on Cream Records, and pub-
lished by Deliva/Churn Music pub-
lishing companies.

In addition, Cream’s Bobby
Weiss, vice president and director of
international, will attend as a mem-
ber of the international jury.

Competing in the festival will be
entrants from the Philippines,
France, Greece, Italy, the UK, Is-
rael, Japan and eight other coun-
tries, including the host nation.
They’ll be vying for the grand prize
of $20,000, the gold prize of $10,000,
two silver prizes of $6,000 each and
three bronze prizes of $4,000 each.
Billboard publisher Lee Zhito will
also be in attendance to give the
magazine’s awards for the out-
standing Korean artist and out-
standing international artist.

lileg

Jail Term For Greek Man

ATHENS—An amateur disk
jockey here has been sentenced to 15
months in prison and fined roughly
$4,000 for “possession and operation
of an illegal radio station.”

This court decision is seen in
Greece as heralding a crackdown on
the pirate radio stations which have
started to proliferate here over the
past six months, virtually all of them
playing popular repertoire.

At the same time, two other per-
sons, both technical students, were
given 13-month prison terms and
stiff fines. All are currently free on
bail, pending appeal against the ver-
dicts.

Greek record industry executives
don’t yet believe there is cause for
concern. However, they admit that
pirate radio is fast becoming an im-
portant promotional tool and that it
could be blunted if more radio pi-
rates are hauled into court.

Operating an amateur radio sta-
tion is still technically illegal in

Greece but so far few attempts have
been made to enforce the law.

Panayotis Bethanis, the Athens
defendant, was arrested on charges
alleging that his broadcasts were
“disturbing” other radio communi-
cations. He claimed at his trial that
the Greek authorities had led him to
believe the legalization of amateur
radio stations here was only a matter
of time.

A star witness at Bethanis’ trial
was the singer Dionysis Sav-
vopoulos, who claimed the govern-
ment had allowed him to praise the
radio pirates in a program broadcast
five months ago by the official state
ERT network.

Said Savvopoulos: “I wanted to
inform the public about what radio
actually is. I, too, was led to believe
the government was about to ease up
in terms of broadcasting freedom.
The defendant is one of those per-
sons who need to express themselves
artistically.”

Holland Fest To Feature 30 Concerts

AMSTERDAM — John Cage,
Philip Glass and Elliott Carter are
among contemporary American
musicians set to appear at this year’s
Holland Festival, which takes place
in several Dutch cities between May
22 and July 18.

New RCA Latin Branches

® Continued from page 6

can marketing director for RCA,
and admits there may be a few prob-
lems ahead. “Inevitably, we will
have to fight day-to-day economic
fluctuations,” he explains, “but take
Chile, for example. It dropped from
an annual inflation rate of 900% an-
nually to its current 6%; uncanny,
but that can happen.”

McCloskey points out that Chile
will fundamentally serve as a “crea-
tive center.” Pressing and distribu-
tion will most likely be handled by
EMI-Odeon because RCA’s own

plant was nationalized in the early
*70s. It still remains under Chilean
government control, mainly for the
manufacture of television sets.

“We're already planning exten-
sion promotional tours for several of
our Spanish-language stars,” augurs
McCloskey, “and we plan to intro-
duce new sales and merchandising
ideas too.”

Artists already selected by RCA
for international diffusion are Mex-
ico’s Emmanuel (reportedly selling
millions of units locally) and Rocio
Jarado from Spain.

Female Acts Fly High

MEXICO CITY — Women have
made great strides in the Mexican
recording scene over the past few
years. The radio networks are
flooded with female recording art-
ists, and women are clearly taking
over the hit parade charts in what
used to be a predominantly male ter-
rain.

Only a few years back the few dis-
taff singers with sales power were
“institutions,” like Orfeon’s Lupita
d’Alessio, Ariola’s Estela Nunez, or
Manoella Torres of CBS.

Now newcomers are achieving re-
markable results. For example, the
17-year-old Yuri at Gamma has re-
ceived a quadruple gold record for
the hit “Osito Panda.” This song, a
tribute to Mexico’s newest folk hero,
the Chapultepec Zoo’s baby panda
Cancun, has sold more than 700,000
units since it was released in Novem-
ber last year.

The single was from Yuri’s album
“Llena de Dulzura,” as was “Este
Amor Yo No Se Toca,” a chart-top-
per in Spain in April, according to
Gamma.

Argentine singer Amanda Miguel
is another key figure in the girl-
singer phenomenon in Mexico, also
culling multiple hits from one al-
bum. In less than a year since her
first album was released, she’s had
four chart-topping hits, “Asi No Te

By ANNE GEYER
Amara Jamas,” “El Me Mintio,”
“Mi Buen Corazon™ and “Hagamos
Un Trato.”

Also relatively new to the Mexi-
can music spotlight are Cisne’s
Alondra and Arianna, on the Capi-
tol roster. The former, whose recent
single was “Por Amor Soy De Ti,”
has recorded two albums and now,
according to Rossy Perez, Cisne
press coordinator, the aim is to
launch her at international levels.

The build-up of girl-singer sales is
linked with promotional gimmicks.
For instance, EMI Capitol had give-
away erasers to help sell Arianna’s
single, “Borrare Tu Nombre,” which
basically translates as “I Will Erase
Your Name.”

Valerie Lynch, kept somewhat
under wraps by PolyGram because
of a series of recordings in English
made in Los Angeles, is now set for
an all-out Mexican campaign.

And other women much show-
cased in Mexico now include RCA’s
Yolanda del Rio, Maria de Sol, An-
gelica Maria, Rocio Jurado and Mu-
sart’s Olga Maria and Lucha Villa.
These are the “big four” and “big
two” for the respective companies in
terms of distaff action here.

Women are also making a big
splash in folkloric and Ranchera
music. Cisne’s Aida Cuevas, just 20,
is building popularity, as i1s Julia

A series of 30 concerts, titled
“Revolution and Revelation,” will
be given within the framework of the
bicentennial celebrations of U.S./
Dutch diplomatic links, with sub-
sidy from the Netherlands-Ameri-
can Bicentennial Committee in New
York.

A total of $1.6 million has been in-
vested in the festival, Holland’s big-
gest annual international cultural
event, with finance coming from the
Dutch Ministry of Cultural Affairs,
the municipalities of Amsterdam,
Rotterdam, Utrecht and The Hague,
various national and international
institutions, and a number of Dutch
and multi-national companies.

Over 500 events have been pro-
grammed for this 35th festival,
which encompasses music, theater,
film and dance, and artists from 30
countries will perform. Highlights
will include a reconstruction of Mo-
zart’s “Die Zauberflote” in its origi-
nal 1791 form.

In Mexico

Palma at Helix, Capitol’s Marcela
Rubiales and Rosenda Bernal,
recently on a promotional trek to
Venezuela. Cuevas and Bernal had
career boosts when they took part in
the nationally-televised Fourth
Ranchera Song Festival early this
year.

Winner of that event was CBS art-
ist Valentina Leyva, singing “Pero
Sin Querer,” by Federico Mendez.
Other strong female artists at CBS
are international star Vikki Carr,
and Paola and Manoella Torres.

Along with Estela Nunez, whose
single “Te Acuerdas?” went top 10,
Ariola has other notable girl roster
acts, ranging from veterans like Bra-
zilian singer Denise de Kalafe and
Rocio Dureal, to Angela Carrasco,
who debuted just three years ago.

Orfeon’s Lupita d’Alessio has had
18 albums and 35 singles out since
1971, so she’s already achieved lon-
gevity in a pop sense. She sold
250,000 units of the single “Sera Por-
que Te Amo.”

The pendulum really has swung
in favor of women in Mexican pop
circles. Marco Antonio Guerrero,
program director of the FM Globo
radio networks, says: “In program-
ming, I often find I've six records by
girl artists and only two by men. So |
even get a problem over balance.
But a few years back it was very
much the other way round.”

WWW.americanradiohistorv.com

GeneralNews

HAPPY BIRTHDAY—§7-year-old Alberta Hunter receives a cake during a re-

cent birthday celebraion hosted by Columbia Records in New York. Looking
on is her accompanist, Gerald Cook.

e Continued from page 6

solo albums and Wonder takes a
year and a half to come up with four
new songs.

And people wonder why sales are
off. Maybe we should have head-
lined this column: Vet Lag Makes
Sales Sag.

*x K &k

Humans Being: The Human
League’s “Don’t You Want Me”
(A&M/Virgin) is the big mover on
this week’s Hot 100, jumping eight
points to number eight. The move
comes five months after the record
hit No. | in the UK., where it’s one
of only three hits so far in the *80s to
withstand five weeks on top. The
others: Pink Floyd’s “Another Brick
In The Wall” (which also hitNo. 1 in
the U.S.) and Adam & the Ants’
“Stand And Deliver” (which didn’t
even dent the charts here).

Another former British No. 1, Soft
Cell’s “Tainted Love.” jumps four
points to number 39 this week, fi-
nally cracking the top 40 in its 19th
chart week. The song hit No. | in the
U.S. last September on the same Biz-
zarre label.

Two other hot new British acts
also make impressive moves on this
week’s Hot 100. Haircut One Hun-
dred jumps to 78 with “Love Plus
One” (Arista); Kim Wilde enters at
88 with “Kids In America” (EMI
America). Haircut One Hundred’s
album “Pelican West” moves even
more dramatically, leaping from 142
to 99. Actually, we were half-
tempted to headline this one: Hair-
cut 100 Cracks 100.

* Kx K

UK. Upset: Nicole’s “A Little
Peace” (CBS), the winning West
German entry in this year’s Eurovi-
sion Song Contest, displaces “Ebony
& lvory” to become the new No. |
single in Britain. It’s the third year in
arow that the Eurovision winner has
hit No. | in the U.K. Johnny Logan’s
“What’s Another Year” (Epic) had
two weeks on top in 1980; Bucks
Fizz’s “Making Your Mind Up”
(RCA) was No. | for three weeks last
year.

The most famous Eurovision win-
ner of all, of course, is Abba’s “Wa-
terloo” from 1974. That global
smash also went to No. 1 in Britain,
as have three other festival winners:
Sandie Shaw’s “Puppet On A
String” (1967), Dana’s “All Kinds
Of Everything” (1970) and Broth-
erhood Of Man’s “Save Your Kisses
For Me” (1977).

* kK

Geffen Beat: Not content “to
merely have the nation’s No. | al-
bum for the second straight week
(“Asia”) or one of the hottest movers
in the top 30 (Elton John’s “Jump

Chartbeat

Up!™), Geffen Records also has this
week’s highest new entry, the origi-
nal cast album to “Dreamgirls.”

The LP bows dt number 60, mak-
ing it not only one of the highest-de-
buting cast albums in the past dec-
ade, but one of the highest-charting
cast albums of this period.

A quick check shows just three
Broadway cast albums that have
climbed higher since 1970: Bell’s
“Godspell” (1971, #34), Decca’s
“Jesus Christ: Superstar” (1972,
#31) and Atlantic’s “The Wiz”
(1975, #43). Columbia’s “Annie,”
as big as that album was—and is—
peaked at number 81; the same la-
bel’s “A Chorus Line” crested at 98.
And MCA’s “Evita” stopped at 105.

“Dreamgirls” last week garnered
13 Tony nominations, more than
any other Broadway production this
season. Among them: best musical,
best score and best actress—for both-
Jennifer Holliday and Sheryl Lee
Ralph.

* Kx K

Swinging Singles: Paul Davis is
higher on the Hot 100 this week than
he has been at any time during his
12-year chart career. 65 Love Af-
fair” (Arista) jumps to number six,
eclipsing the seven peak of his previ-
ous biggest hit, 1977’s “l Go Crazy”
on Bang

Two other longstanding records
also fall this week. Charlene’s “I've
Never Been To Me” jumps three
points to number three, surpassing
Rare Earth’s 1970 smash “Get
Ready™ as the highest-charting
single by a white act in the history of
the Motown group of labels.

And Tommy Tutone’s “867-5309"
jumps a notch to number four, sur-
passing Glenn Miller’s 1940 classic
“Pennsylvania 6-5000" as the high-
est-charting single with a phone
number for a title.

(Why is it that “867-5309,” Wilson
Pickett’s “634-5789" and the Marve-
lettes’ “Beechwood 4-5789" all end
in nine? Why not seven? Or four?
And why isn’t there more public dis-
cussion of this hot issue? ... Prob-
ably some cover-up at Ma Bell.)

Suit Filed Over
‘9 To 5’ Rights

LOS ANGELES — Tamerlane
Publishing, Fox Fanfare Music and
Dolly Parton doing business as Velvet
Apple Music want Federal District
Court here to determine who legally
has the right to “9 To 5.”

The filing claims that Cedarwood
Music, named as defendant, has no-
tified the plaintiffs that the motion
picture title song infringes on “Me
And My Fiddle,” a Benny Martin
composition published by the de-
fendant.
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AGAC OPEN-—Marljohn Wiikin, of Buckhorn Muslic In Nashvllle and council

member of AGAC/The Songwriters Guild, congratulates AGAC president

George David Welss, center, and Lew Bachman, executive director of the

gulld, on the establishment of a Nashviile office. The opening coincides with

the 50th anniversary of the assoclation, which began In 1931 as the Song-
writers Protective Assn.

‘Annie’ Film Bow Ignites
Print Campaign By Big 3

By IRV LICHTMAN

NEW YORK —When the film ver-
sion of “Annie” begins the initial
phases of its national run this week,
Big 3 Music will be ready with one of
its biggest print promotions.

Already a beneficiary of the
show’s current four-year run on
Broadway, the print wing of United
Artists Music has produced a com-
plete “Annie” song folio, an easy pi-
ano collection, sheets, organ and
guitar solos, choral bands and or-
chestra arrangements. Among the
latter, the focal point is the $8.98
song folio, which includes a 16-page
“souvenir” section.

According to Russ Martens, print
spin-offs from the Broadway run
have sold 100,000 vocal selections
since 1978. Also, more than 150,000
copies of the single sheet of the
show’s biggest song, “Tomorrow,”
are in consumer hands. “We'll do
much better in a shorter span of time
on the print tied-in with the film,”
predicts Martens.

The Columbia Pictures’ project
has its world premiere at single loca-
tions in New York, Dallas, Los An-
geles and Toronto on Monday (17),
then moves to 150 select theatres
around the country on Thursday
(20). On June 18, 1,000 more
theatres will screen the movie, with
an additional spanout starting July
16.

Martens, who recently held coast-
to-coast meetings with key music
print jobbers, claims Big 3 will im-

plement more “flexible” purchasing
plans for all dealers and distributors
to “stimulate a climate which will
best keep our ‘Annie’ music con-
stantly upfront to match the excite-
ment already generated by the film.”

As part of its marketing and mer-
chandising support programs, Big 3
recently worked an editorial tie-in
with Sheet Music magazine, which
devotes its June issue to “Annie.”
This includes an interview with
composer Charles Strouse, co-au-
thor with Martin Charnin of the
score. The consumer magazine, with
a circulation of 110,000, also prints
three selections from the score.

Big 3’s “Annie” campaign also de-
rives promotional input from Co-
lumbia Pictures’ own campaign and
the release of the soundtrack by Co-
lumbia Records. Columbia Pictures
has provided Big 3 with a life-size
pop-up display for.use at the dealer
level.

Columbia Pictures is said to be
spending $10 million on its own ad
campaign, mainly through tv. The
film company’s efforts on the $40
million movie also includes a tie-in
with Columbia Records for special
screenings for the audiences of more
than 100 rock stations. The motion
picture company has also made nu-
merous merchandising ties for “An-
nie” product.

Big 3 secured its rights to “Annie”
movie music—including four new
songs—via an exclusive print pact
with Strouse.

Breaking New Talent Is
Key Role For Nationwide

® Continued from page 53

records distributed by Nationwide
never make the country charts, and
some that do only reach the 40s.
“About 80% of our yearly profit is
from 10 or 12 albums,” he says, add-
ing that most of those distributed
can be sold eventually without many
returns, either at $7.99 list or at mid-
line. He hopes to acquire more back
LP catalogs from name artists, both
as a business ploy and to broaden
the company’s stature. These LPs
would be repackaged, and possibly
backed up with singles.

For initial distribution of 1,500
units, NSD charges $3,500 for sin-
gles and $6,000 for albums—*“just to

cover our manufacturing and mail-
ing expenses,” Gibson explains.
“Afterwards, we get 20% of the
wholesale price.”

He is looking into distribution in
Canada, and indicates that Music
Craft Shop, which is operated by his
son David, may set up publishing
there. MCS already holds some pub-
lishing companies in Nashville, in-
clading Hitkit, Phono, Sun Belt and
Tenpenny.

Overseas, records are leased for
distribution “when the situation de-
mands it,” Gibson says. Germany,
Japan and England are the countries
he lists as the best international mar-
kets for NSD’s records.

General News

BOOK REVIEW

Whitburn’s
Latest Notes
Also-Rans

“Bubbling Under The Hot 100,
1959-1981,” Joel Whitburn, Record
Research. 235 pages, $30.

The latest addition to the growing
library of Joel Whitburn reference
books is this listing of the 4,170 sin-
gles that have bubbled under—but
never reached—Billboard’s Hot 100.

Since these records were only re-
gional and not national hits, this
book isn’t as inexhaustably useful as
Whitburn’s “Top Pop Artists & Sin-
gles,” a chronicle of the 14,155 rec-
ords that did chart between 1955 and
’78. But it is a valuable companion
text to that tome.

Dusty Springfield, for example,
hit the charts with 18 titles on Philips
and Atlantic between 1964 and ’70.
But she also bubbled under with 10
additional tunes, including two on
Dunbhill in 1973 and one on United
Artists in *77. This volume completes
the history.

In addition, a number of notable
acts only bubbled under and have
yet to crack the Hot 100. Included
here: Joan Armatrading, David
Clayton-Thomas, Elvis Costello, Tan
& Sylvia, It's A Beautiful Day,
Kenny Rankin, the Runaways, Mel
Tillis and Jesse Colin Young.

Numerous other entertainment
figures have bubbled under without
ever reaching the Hot 100. These in-
clude producers Shel Silverstein and
Swamp Dogg, announcers Casey
Kasem and Wolfman Jack, and such
celebrities as Cassius Clay, Bob
Conrad, Scatman Crothers, Mia
Farrow, Roosevelt Grier, George
Hamilton, Peggy Lipton, David
McCallum, Barbara McNair, Liza
Minnelli, Leonard Nimoy, Doc Sev-
erinsen and Jimmy Stewart.

The book also identifies 16 singles
that bubbled under and then a year
or more later did finally crack the
Hot 100. Among them, such well-
known hits as David Bowie’s “Space
Oddity,” the Dells’ “Stay In My Cor-
ner,” the Moody Blues” “Nights In
White Satin,” Nilsson’s “Every-
body’s Talkin’ ” and James Taylor’s
“Carolina In My Mind.”

If you don’t yet own the other key
Whitburn books, this isn’t the one to
start your collection with. But if you
already know how valuable—indeed
indispensible—they can be, then this
can usefully top off your set.

The books are available through
Record Research Inc., P.O. Box 200,
Menomonee Falls, Wisc. 53051.

PAUL GREIN

BubblingUnderThe

__HOT100

101-STREET CORNER, Ashford & Simpson,
Capitol 5019

102—1 JUST WANT TO SATISFY YOU, The 0'fays,
P.L.R. 02834 (Epic)

103—THE VERY BEST IN YOU, Change, Atlantic

4007

104—1 WANT CANDY, Bow Wow Wow, RCA
13204

105—TRY JAH LOVE, Third World, Columbia 18-
02744

106—JUST BE YOURSELF, Cameo, Chocolate
City 3231 (Polygram)

107-ROUTE 66, Manhattan Transfer, Atlantic
4034

108—NO ONE LIKE YOU, Scorpions, Mercury
76153 (Polygram)

109—WORDY RAPPINGHOOD, Tom Tom Club,
Sire 50067 (Warner Bros.)

110-SOMETHING ABOUT THAT WOMAN, Lake-
side, Solar 48009 (Elektra)
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FITZGERALD FESTIVITIES—EIlla Fitzgeraild cuts the cake at a birthday cele-
bration at the Falrmont Hotel In San Francisco. Looking on from left are the
Fairmont’s Rick Swig and Herman Wiener.

DOLLY PARTON-Heartbreak
Express, RCA, AHL1-4289. Pro-
duced by Dolly Parton and Gregg
Perry.

Dolly Parton’s followup to her
platinum “9 To 5 And Odd Jobs” is a
pleasant affair consisting of 10
tunes, all but two of which she wrote
alone and all of which lyrically re-
late to various unpleasant aspects of
love and life.

Dolly’s choice of songs are, with
one or two exceptions, quite effec-
tive, and her singing continues to re-
flect a maturity and sensitivity few
other artists can match.

Overall, how one reacts to “Heart-
break Express” depends on what
one is looking for. As pure entertain-
ment, the album will not disappoint.
As an artistic product; the LP gener-
ally lacks depth and in some places
offers a perplexing incongruity be-
tween lyric theme and musical ar-
rangement.

The latter problem surfaces im-
mediately with the title track open-
ing side one. The snappy uptempo
arrangement, which incorporates a
fiery sax along with Terry
McMillan’s train-sounding harmon-
ica, seems like a strange vehicle for
the song’s sad story.

Side one continues with what is
unquestionably the high point of
this LP and one of the two songs
not written_by Dolly—Michael
O’Donoghue’s chilling and percep-
tive ‘Single Women,” in which Dolly
draws on the considerable emotional
range of her vocal style to give such a
moving song proper treatment. Al-
though chiefly known for his writing
for the National Lampoon and Sat-
urday Night Live, O’Donoghue has

BubblingUnderThe

. _ToplPs__

201-SOUNDTRACK, Victor/Vigtoria, Mercury
MG1-5407 (Polygram)

202—-THE CHIPMUNKS, Chipmunk Rock, RCA
AFL1-4304

203—JOHN HIATT, All Of A Sudden, Geffen GHS
2009 (Warner Bros.)

204—DUKE JUPITER, Duke Jupiter, Coast To
Coast ARZ 37912 (Epic)

205—MOON MARTIN, Mystery Ticket, Capitol
ST-12200

206—RAMSEY LEWIS, Live At The Savoy, Colum-
bia FC 37687

207-KiM WILDE, Kim Wilde, EMI-America
17065

208—THE SHERBS, Defying Gravity, Atco SD
38146 (Atlantic) :

209-JOHNNY CASH, JERRY LEE LEWIS, CARL
PERKINS, Survivors, Columbia FC 37961

210-THE RITCHIE FAMILY, I'll Do My Best, RCA
AFL1-4323

Closeup

done nothing less than pen a classic
song, and it’ll be interesting to see if
he can create more compositions of
this quality.

The rest of side one features a
mixed bag of laments, each musi-
cally within Dolly’s country roots.
“My Blue Ridge Mountain Boy”
and “Do I Ever Cross Your Mind,”
written in 1969 and 1973 respec-
tively, hold up very well over the
years. Although they surround
Dolly’s just-written “As Much As
Always,” you’d never know they
span 13 years of songwriting. Above
all, her writing talents have shown a
remarkable consistency during her
entire career.

Side two gets off on a poor foot
with Dolly’s country version of “Re-
lease Me,” an r&b hit for “Little Es-
ther” Phillips in 1962 and a pop hit
for Engelbert Humperdinck five
years later. The problem is again the
bewildering use of a bouncy up-
tempo arrangement for lyrics that
seem to require music more subdued
and restrained.

Fortunately, such mismatches are
the exception and not the rule for
this album. “Barbara On Your
Mind” and “Act Like A Fool” are
both nicely arranged and tastefully
sung, the former enhanced by a gor-
geous string background provided
by Frank DeCaro.

Of all Dolly’s compositions on this
LP, the last two are probably the
most interesting. “Prime Of Our
Love,” with an understated and
lovely arrangement that heightens
our attention to the lyrics, is Dolly at
her most sensitive in dealing with the
more troublesome trappings and
consequences of a relationship gone
sour.

“Hollywood Potters” might be
considered Dolly’s personal edito-
rial to her recent experience with
motion pictures, a scathing denun-
ciation of the destructive forces in
the industry, with phrases like
“dungeon of drama” and “terrace of
trauma” describing what she calls
the “city of schemes.”

Although “Heartbreak Express”
may not turn out to be one of Dolly’s
most definitive packages, it’s bound
to make her legions of fans quite
happy for perhaps another year and
a half. DON WELLER

MetalWorks Debuts

LOS ANGELES—Regency Rec-
ords has added a subsidiary label,
MetalWorks, which specializes in
heavy metal music. MetalWorks is
being distributed via independents
in the U.S. and Regency’s own glo-
bal licensees.
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General News

Japan Promoters Boost Int’| Acts

e Continued from page 38

he is living and working, in Decem-
ber for the Suntory Hot Live con-
certs.

The 5th Live Under the Sky con-
certs were held in the Denen Coli-
seum in Tokyo, with the most popu-
lar ones being the Herbie Hancock
plus Santana concert and the Chick
Corea plus Paco de Lucia concert.
But the Sth Live Under the Sky be-
came the last one because residents
in the area objected to the loud mu-
sic, and the Denen Coliseum de-
cided that no more music events
could be staged there.

Koninuma says that five or six
places had been checked as possible
sites for the 6th Live Under the Sky
concerts this year, but eventually it
was found that no place within
Tokyo was available for outdoor
concerts at night.

He said that Roberta Flack had
been able to bring in 9,500 to her
Tokyo concerts alone on the strength
of her singing merits despite the fact
that she has had no new or hit disks
recently.

Bob James, despite no new record
since “Touchdown” in 1980 when he
made a tour of Japan, was able to
sell 20% more tickets during his tour
in 1981.

Koninuma says that Keith Jarrett
had expressed a wish to come in No-
vember for a tour of the entire coun-
try since he had performed only in
Tokyo and Osaka in 1981.

Nancy Wilson and the Great Jazz
Trio is scheduled for a December
tour.

Many more artists want to come to
Japan, according to Koinuma, but
it’s very difficult to arrange tours be-
cause costs are up and record makers
say that they don’t have the money
to support tours.

Other promoters handling inter-
national artists are Ongakusha Co.,,
Van, Production, World Planning

Promotion, All Art Promotion,

. Kambara Music Office, Mon Pro-

duction Co. and Global Enterprise.
No agency folded, whereas two did
during 1980.

A partial list of the international
artists who performed in Japan from
June 1981 to April 1982 shows:

June 1981: Weather Report (Uni-
versal Orient); Nolans (Japan Pro-
motion); Toshika Akiyoshi Trio (All
Art Promotion); Whitesnake (Ong-
akusha); and Earl Klugh (Kyodo
Tokyo).

July 1981: Richard Clayderman
(Kyodo); Benny Carter Jazz All Star
Orchestra (Mon Production); Fuse
One (Universal); Susan Anton
(Kyodo): and Live Under the Sky
(Ai Music), including Sonny Roll-
ins, Chick Corea, Stanley Clarke,
Paco de Luca and others.

August 1981: Santana-Masayoshi
Takanaka Super Session (Udo); Mi-
chael Schenker Group (Udo); and
Rainbow (Udo).

Adelphi Files New
Suit Vs. PolyGram

WASHINGTON—Adelphi Rec-
ords Inc. of Washington D.C. has
filed an updated suit of $10 million
against PolyGram Records, charg-
ing misrepresentation and defama-
tion as well as unfair competition
and interference with Adelphi’s con-
tract with the Nighthawks.

The amended claims, filed last
month in the U.S. District Court for
the District of Columbia, are an ex-
tension of a $400,000 suit initially
filed in April of last year.

Last year, after a judge denied a
motion to dismiss the case, Poly-
Gram brought suitagainst the blues-
rock band, charging breach of con-
tract and indemnification and nam-
ing them as third party defendants
in the suit.

September 1981: Kraftwerk
(Udo); Janis lan (Kyodo); Califor-
nia Live (Kyodo) including James
Taylor, Linda Ronstadt, J.D.
Souther and Ronin; Stray Cats
(Ongakusha); Aurex Jazz Festival
(AJF & Kyodo) including Lionel
Hampton, Woody Herman, Freddie
Hubbard, Stan Getz, Art Blakey,
Hank Jones, Nancy Wilson and oth-
ers; REO Speedwagon (Universal);
Chuck Mangione Quartet (Kam-
bara); and Leo Sayer (Udo).

October 1981: Carmen McRae
(All Art); Gillan (Udo); the Doobie
Brothers (Udo); Adam and the Ants
(Udo); Liza Minnelli (Kyodo); Pio-
neer Live Special MJQ including
Modemn Jazz Quartet, Hi-Lo’s and
Prez Conference with Joe Williams;
and Paul Mauriat (Kyodo).

November 1981: Sheena Easton
(Udo); Eric Clapton and His Band
(Udo); Zamfir (TPO); and Pat
Metheny (Ai Music).

December 1981: Tony Bennett
(Kyodo); and King Crimson (Ong-
akusha).

January 1982: Styx (Udo); The
Manhattans (Global Enterprise);
Girlschool (Ongakusha); Larry
Carlton (Kyodo); Salena Jones
(Kyodo); and the Clash (Udo).

February 1982: Roberta Flack (Ai
Music); Manhattan Transfer
(Kyodo); Albert Hammond (Van);
Oscar Peterson Big 4 (Ongakusha);
Ultravox (Udo); the Kinks (Ong-
akusha); and Pretenders (Udo).

March 1982: Bob James (Ai Mu-
sic); Peter, Paul & Mary (Kyodo),
Lacy J. Dalton (Van); the Pointer
Sisters (Universal); Andy Williams
(Kyodo); and John O‘Bannon
(Kyodo).

April 1982: Journey (Udo); Joan
Armatrading (Udo); Air Supply
(Kyodo): Talking Heads (Udo);
Otis Clay (Ongakusha).

SHIG FUJITA
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stronger, they had to leave the party.
For entertainment, MTV was played
with full concert sound, the MTV
VJs circulated and signed auto-
graphs, local rockers the Rockets
and the Look showed up, and so did
Huey Lewis, who was in town play-
ing at Harpo’s.

An MTV video crew recorded it
all for future promo spots, and possi-
bly a special. The event received lo-
cal press coverage, and MTV im-
ported three scribes from New York
for the occasion: yours truly, and
one each from Cablevision and
Creem, whose task it was to ask at
least moderately informed questions
at a press conference for the young
star of the evening.

Rob, the winner, who wants to be
an electrician, handled it and the
whole party with admirable aplomb.
He said that though he watches
“four-six-eight-ten” hours of MTV a
day, he still buys records, getting al-
bums by Triumph, the Cars and Red
Rider because of clips he saw on
MTV. But no one could shake him
from his love of Rush, who “write
stories inside of stories” in their
songs.

Passes for his party, he said, were
being scalped for up to $20 each,
and there had been a fight or two be-
cause of them. Moreover, he said, he
ran out of passes before he could
give any to some of the people that
he wanted. Other friends couldn’t
come. “I think I made some enemies
because of this,” he said at the end.

Welcome to showbiz, kid.

* * *

“What’s new in the world of al-
bum cover art?’ we asked Spencer
Drate, whose Dratedesign has done
the art for LPs by Billy Squier, Mar-
shall Crenshaw, Talking Heads,
Robin Lane, Carolyne Mas, the Ra-
mones and others.

 Rock’n’Rolling___

“Nobody pays for album covers
any more unless you are really some-
thing,” says Drate, noting the pass-
ing of gatefold covers and even in-
serts. “As a designer, I can tell what
is going to be happening financially
on an album by its packaging. If
they are going to do high lamination
and full color inserts, you know
bucks are going to go into that
record. Especially now, when every-
thing is being cut back.”

Drate used to be the staff designer
for Sire Records, but in the last few
years he has been independent, get-
ting work through artists, managers,
or the labels themselves. Both CBS
and RCA have inhouse art depart-
ments, but CBS Records Inter-
national will go to independent de-
signers sometimes for the U.S.
artwork on an album. It also de-
pends on the artist’s contract as to
who has the most say about what
sort of.art will appear on the cover,
and who does it.

Drate says that, these days, the art
budget for an album cover usually
begins at about $3,000-$3,500,
which includes photography, de-
sign, lettering and touchup. Out of
this, Drate says he makes about
$1,000. It does not matter if the LP
sells or not; there are no points for
the LP design artist.

In terms of trends, Drate says that
he notices that new wave covers usu-
ally use a lot of high definition with
reds and blacks predominating. In
mainstream rock, the covers are
“cleaner.” Drate himself says that he
likes the effect from color Xerox
(note the cover on Billy Squier’s last
LP) and he likes black & white al-
bum covers.

“It is less expensive, but if a real
strong black & white image is on that
rack, it will pop right out at you from
among the color photographs. It is a
form that should be used more and 1
see it as rock'n'roll,” he says.

Demographics, Ad Pressures Put AOR At Crossroads

® Continued from page 1

FM Dallas, down from 6.5 to 4.9,
KBPI-FM Denver, down from 9.9 to
6.2; and KOME-FM San Jose, down
from 6.8 to 3.8.

AOR programmers are lining up
on two sides: the hard-liners for
pure album rock and the expansion-
ists who want to broaden the format.

Possibly one of the most success-
fullandrespected of the hard-liners s
Rick Carroll of KROQ-FM Los An-
geles. “The fact that the advertising
agencies are holding a gun to the
head of corporate presidents and
general managers of traditional
AOR stations around the country
has put the *80s p.d. in a very strange
position,” he observes.

Carroll strongly defends the sta-
tion’s aim at 12- to 24-year-olds.
“Advertisers may not think that au-
dience is that valuable, but it is very
valuable to the record community
and radio industry. Those are the
people who go to concerts, buy the
records and actively participate in
the radio station. If you neglect
them, how can you have future
growth?”

Among the admirers of Carroll is
Shelly Grafman, a p.d. who pro-
grammed KSHE-FM St. Louis from
1968 to 1977 and has worked up to
executive vice president overseeing
KSHE as well as KMEL-FM San
Francisco and WABX-FM Detroit.
Though he is for expanding AOR to
reach out to older listeners and
women, Grafman sees Carroll’s pro-

gramming as adventurous, and he
and his program director at KSHE,
Rick Balis, are into many of the
same groups that set KROQ apart:
the Police, New Motels, XTC, Hu-
man League and Split Enz, among
them.

Assistance in this story provided by
Leo Sacks in New York and Paul
Grein in Los Angeles.

Grafman sces these groups as a
way to attract new listeners. “We've
lightened up from buzzsaw sounds
and gotten into mass appeal with
new sounds. We've gotten good
positive results. Each week we fea-
ture 90 minutes of ‘New Sounds Of
The '80s.” We did shrink down our
teers by intent and we’ve improved
the 25- to 49-year-old figures.”

Crafman claims that if a station
doesn’t get into the “new sounds” it
will find the current output from the
record labels “on the thin side.”

That'’s a complaint of several pro-
gram directors. Dave Lang of
WLVE-FM Cleveland finds that
“we’re in the most stale musical time
we’ve ever been in. The labels have
avoided issuing major artists in the
first quarter. We've been playing the
Police album for 20 weeks. That’s a
long time to be playing a record in
high rotation.”

Lang characterizes recent re-
leases by the Go-Go’s and Rick
Spr.ngfield as being “more top 40
oriented. We used to have six or

eight albums on our list in hot rota-
tion. We're just like retailers trying
to build traffic. We need product to
build listeners. Because of all of this
we're relying more on oldies.”

Lang is among those who admits
to narrowing his format because of
increased competition. “We don’t
want to be vulnerable with our core
audience,” he says. “We must be de-
fensive.” He has made some at-
tempts to reach women: “Oldies
blocks on weekends is one way we
reach women and 25-plus men. And
we play less heavy metal acts now.
McCartney, Queen, Cheap Trick,
they appeal to women.”

Picozzi of WYSP sees the frag-
mentation of the format as healthy.
“Sure people are getting older. But
there are more AOR stations in some
markets than ever before. And if you
total their listenership, you get a
pretty big audience. Two might be
going after 18 to 24 demos. A third
might take a softer, hip album ap-
proach for the 25 to 34 group: a
fourth may utilize a beautiful-music
announcer delivery and program
soft rock album cuts.”

Chuck DuCoty of WIYY-FM
Baltimore finds that trying to follow
the AOR audience into the older age
demographics isn’t easy. “Once a
person gets out of the 18 to 24 group,
many go their different ways and it’s
extremely hard to reach them.”

He warns that programmers are
treading “dangerous waters” as they
inch toward an older demographic.

www.americanradiohistorv.com

“You always have to build on a core
and I think we’re moving into a time
when the 12-plus (the often quoted
Arbitron share figure) is becoming
less and less important. It’s always
been referred to as an ego share, and
that’s still true.”

Don Davis of WWDC-FM (DC-
101) Washington says AOR stations
in major markets have to widen their
appeal. “We're taking steps not to be
just an 18 to 24 radio station. We're
playing a wider list of oldies. The 25
to 34 group and women are by and
large a lost cause for AOR.” Davis
says he is heavy on oldies too be-
cause there’s “not much new or ex-
citing music today, although there’s
a good amount of well-produced,
slick music. A lot of people would
still rather hear ‘Stairway To
Heaven’ another time than call-out
records that are played to death, but
have no sales.”

Jerry Ostertag, p.d. at KZAM-FM
in Seattle, says his station has never
emphasized teens. “We're targeted
primarily at adults 25 to 34.

“Quite a few AOR stations have
moved their target audiences some-
what younger and are including a
pretty heavy emphasis on teens and
18 to 24s,” Ostertag notes. “Since
that portion of the population is go-
ing to grow at a smaller rate, those
stations will probably see more lim-
ited growth in the next decade. The
12-24 demos will shrink by about
one-third in this decade.

“Thus in markets where there are

currently three AORs, the market
might only be able to support two.
And in medium-sized markets
where there are two AORs, there will
probably only be one by the end of
the "80s.”

David Einstein of WHFS-FM
Washington concedes AOR *“can
never dominate.a market. The for-
mat is inherently restrictive,” he
says. “Passive research is basically
retrospective and that can be debili-
tating to your format.” He warns
that “more than turning off females
and older listeners, AOR is fraction-
alizing its audience, forcing people
to listen to many different stations
because repetitive rotations and
sameness of sound is causing bore-
dom.””

Einstein is “trying to expose new
music. Hendrix was progressive in
1968. Bruce Springsteen and Little
Feat were progressive in 1973. To-
day it’s Simple Minds and Human
League and in two years it will be
something else. I'm looking for new
music with melody and hooks be-
cause we’re constantly thinking of
new ways to address our audience.”

Einstein feels AOR is in trouble
because “consultants control the
vast wealth of such stations. They
support the concept that you're
never wrong if you don’t add a
record. So you're always safe. Pro-
grammers who say they won’t play
something because it doesn’t test
well are using that as a security blan-
ket.”

65

advodT1lg ‘2861 ‘2z AVIN


www.americanradiohistory.com

MAY 22, 1982, BILLBOARD

Billboards .

Survey For Week Ending 5/22/82

RICHARD SIMMONS—Reach, Elektra E160122F. Produced
by Hank Medress, Dave Appell. This album could be the “Sat-
urday Night Fever" of exercise records. Or it could be the
"Sgt. Pepper's.” The next few months will tell the story. The
set differs from most exercise packages in that the songs are
all original (by Bruce Roberts and Allee Willis) and that Sim-
mons is a well-known personality apart from records. Indeed,
both Simmons' syndicated tv show and first book ("’Never
Say Diet"") have been huge hits. If just a fraction of those fans
buy the album, it will be a million-seller. But that's the big
question; Will They? E/A, which will be marketing this album
in a host of non-record locations, fervently hopes so. The al-
bum will also test reaction to the $10.98 (gulp) price point.

JANE FONDA-Jane Fonda's Workout Record, Columbia
CX238054. Executive producer: Mary Kushner. Here's the
biggest name yet to enter the exercise sweepstakes and—un-
less Katherine Hepburn decides to join the fray—the biggest
name likely to. Fonda has earned a reputation in this field
with her Workout club in Beverly Hills and her No. 1 bestsel-
ler, “Jane Fonda's Workout Book.” On the record, the Oscar-
winner offers spoken instructions over hits of such acts as the
Jacksons, Brothers Johnson and Boz Scaggs. There are also
diagrams on the inside gatefold (though nothing as elaborate
as the booklet accompanying Richard Simmons’ package).
There's only one question: Do people really want to hear Jane
Fonda talking over records as great as “Harbor Lights” and
“Stomp™?

FRANKIE MILLER-Standing On The Edge, Capitol/MSS
ST-12206. Produced by Barry Beckett. Insiders have ex-
pected this spunky Scot to lead his own soul revival since his
earliest solo albums of nearly a decade ago, but a checkered
recording have defayed those prophecies. Now teamed with
the Muscle Shoals Sound crew, Miller would seem to have the
right timing after all: apart from a growing string of recent
covers, his new songs range fom sharp rock (“Danger, Dan-
ger” and “Don't Stop”) to affecting ballads that have the an-
themic sweep associated with Seger and Springsteen (“To
Dream The Dream™).

Country

EARL SCRUGGS AND TOM T. HALL-The Storyteller And
The Banjo Man, Columbia FC37953. Produced by Randy
Scruggs and John Thompson. There is something basically
inimical between Hall's subdued and ruminative vocal deliv-
ery and the emotional starkness that great bluegrass de-
mands. And that is why this collaboration between two of
country music’s documenfed geniuses is less satisfactory
than the billing portends. Another flaw is the inclusion of
such beyond-resuscitation numbers as "Roll In My Sweet
Baby's Arms” and “‘Lonesome Valley.” Still, there is a wealth
of good music here. Scrugg's banjo and acoustic guitar play-
ing is so redolent of the old days that it seems as if Lester
Flatt's unparalleled tenor might break in at any moment,
while “Hall's eye for detail and penchant for the sardonic
sparkle from one cut to another.

2y
Gospel

THIRD DAY-Third Day, Tunesmith 6010. Produced by La-
zarus Varla. This fairly rich collection of rock styles and Bibli-
cal themes from the five-member Third Day successfully
blends synthesizer mood pieces, modernized rock rhythms
and ethereal vocals, remaining original, yet resembling Yes
and Emerson, Lake & Palmer. Lyrics are rooted in early im-
ages, and although the paraphrasing of scriptures is some-
times too contrived, the overall aspiration is clear—as exem-
plified in “Without Love.”

RICK CUA—Koo'-Ah, Refuge 3788. Produced by. John Ro-
sasco and Rick Cua. A forceful band of top musicians, lyrics
pulled from world-wise realism and Cua's sure-fired vocal
mark all 10 tracks in this set. Cua’s singing, augmented by a
crew of female back-up vocalists, bakes hotly through “You
Can Stilt Rock "N Roll,” “I Wanna Be Like You™ and “Melt My
Heart,” which has a scorching harmonica added for a bluesy
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First Time Around

PAUL OVERSTREET—RCA NFL8007. Produced by Ron Haff-
kine. Although the LP cover suggests a resemblance to John
Cougar, Overstreet is a versatile uptown country interpreter
who's lucky enough to get some of the finest musicians in the
business for his debut—David Hungate of Toto, Dr. Hook vo-
calist Dennis Locorriere, Jimmy Johnson, David Hood and
James Stroud, among others. The writing is uniformly appeal-

MNumoer of LF

Spotllght

op Album Picks.

QUEEN-Hot Space, Elektra EI-60128. Produced by
Queen and Mack. Their first new studio LP since their
mega-platinum crossover, “The Game,” devotes most of
its first side to pointing up how well the quartet have
assimilated the contemporary dance and r&b elements
first explored on that set. Sizzling horn and rhythm ex
changes (“Staying Power'), rippling percussion

("Dancer”) and signature vocal harmonies (the cream l

for their frantic “Body Language” single) are the draws
here, while side two offers a brief return to the more lay-
ered hard rock of their early days (“Put Qut The Fire"), a
brace of ballads and another appearance for their new
rock partnership with David Bowie, ““Under Pressure ™" A
bonus for dealers: a striking cover graphic with ap
propriately ““hot" primary colors that will leap out of dis-

plays.
-/

ing, with songs by Overstreet, Even Stevens & Eddie Rabbitt
and Shel Silverstein. A highlight, though is the liveliest thing
on the package: Len Chiriacka's “Somebody's Needing Some-
body.”

FUNKAPOLITAN-Funkapolitan, Pavillion FZ 37969 (CBS).
Produced by August Darnell. “Run Run Run” is running up
the dance charts but the British techno-pop group's appeal
runs the gamut from rock to disco, and should attract atten-
tion currently focused on dance rockers like Soft Cell, Human
League and Haircut 100. This group is definitely the more so-
phisticated. Kadir Guirey anchors vocals for this latest Euro-
funk invader, and the percussive rhythm attack should win
over the loose-limbed and light-footed.

A FLOCK OF SEAGULLS, Jive/Arista VA 66000. Produced
by Mike Howlett. A dance rock collaboration with Bill Nelson
of the old Bebop Deluxe (“Telecommunication,” included
here) was the first calling card on these shores for this British
quartet, latest in the techno-pop sweepstakes. The percolat-
ing undertow of drums and bass, stately keyboard descants
and dour imagery are familiar elements here, while the
group's integration of sleek guitar textures offers stylistic def-
inition.

Billboard's

Recommended LPs

pop
MORE-Blood & Thunder, Atlantic SD-19339. Produced by
Kenny Cox, More and Vic Rush. As the title suggests, here's
another contender in the current bumper crop of born-again
metallurgists, in this case a power trio built around guitarist
Kenny Cox and augmented by singer Mick Stratton’s throat-
shredding vocals. Howling solos, buzzsaw chords and rum-
bling bass should help this second effort from the British
foursome find its niche in the metal revival.

soul

THE REDDINGS —Steamin’ Hot, Believe in A Dream FZ 37974.
Produced by Russell Timmons Jr. with the Reddings. Paced
by the dance/funk climber "I Know You Got Another,” the
musical heirs to the great Otis Redding pick up considerable
polish as Dexter Redding vocalizes on dad's “Sittin" On The
Dock Of The Bay.” Comparisons aside, with Mark Lockett and
Dexter handling vocals and songwriting, the Reddings are
making a name for themselves.

ANGELA CLEMMONS—Angela Clemmons, Portrait FR 36028.
Produced by Paul Leka. Sparked by the dance hit revival of
“Give Me Just A Little More Time,” Clemmons’ debut clearly
demonstrates a future far beyond the dance floor. A quality
voice with the control and vigor to keep a song in high gear,
Clemmons brings a gospel fervor to producer Leka's lively
pop treatments. With Michael Brown's songs and keyboards,
this Connecticut-based discovery enjoys a convergence of tal-
ent that, together with her considerable vocal appeal, add up
to a breakthrough.

ROSE ROYCE—Stronger Than Ever, Epic FE 37939. Produced
by Norman J. Whitfield. The Rose reappears in good health as
Whitfield splits production with the band's Kenny Copeiand
and Michael Nash and others. Democracy doesn’t always
work in music groups but the diversity of approaches creates
a wide balance of song, sound and performance. “Still In
Love” or “Dance With Me” could follow “Best Love” onto the
charts, thanks to Ricci Benson’s ringing vocals.

gospel

BOB SHURLEY —Inspirational Songs, Horizon 5014. Producer
unlisted. This classical guitarist has blended his unique
strumming and chording with the familiar tunes of gospel tra-
ditionals and some modern songs, creating a thoughtful
sound that largely remains faithful to the original melodies.
It's a perfect record for living-room background music. No-

table cuts are “Just As | Am,” the Beatles' “Let It Be," and
Shurley's “Allelu.”

RW BLACKWOOD—RW Blackwood, Choctaw County 111. Pro-
duced by Ron Blackwood & Mark Goodman. Blackwood's
smooth, malleable voice will be recognized by many listeners
familiar with his work with the Blackwood Brothers, and he
used it in a variety of styles on this LP, ranging from quick-
paced pop and country to ballads. The songs are modern,
well-crafted gospel, and the addition of orchestration blends
well with the up-front vocals.

jazz

OLLIE MITCHELL—Sunday Band, Pausa 7128. Produced by
Elliot Fields. Mitchell fronts this Los Angeles rehearsal band—
a big band—every Sunday, blowing charts conceived by the
group's members. It's a clean, powerful aggregation with a
half-dozen capable soloists, but the package might be more
salable if all the tunes were not obscure originals. Mitchell
contributes his own annotation.

STU GOLDBERG—Eye Of The Beholder, Pausa 7123. Pro-
duced by Stu Goldberg. The Los Angeles pianist-producer
serves up six original compositions with a small combo fea-
turing four well-blended strings and tasty reeds by Ken Gold-
berg. It comes off as soothing, introspective chamber music
with the leader's ultra-modern piano dominant. A current
song, or a standard, might strengthen an otherwise palatable
entry. But it's pleasing enough as is.

DIDIER LOCKWOOD—Fasten Seat Belts, Pausa 7125. Pro-
duced by Jean-Michel Kajdan and Jean-Marie Salhani. Lock-
wood plays fiddle and mandolin on eight cuts and he's
backed by a rhythm section of Francis Lockwood, Kirt Rust
and co-producer Kajdan. The LP was taped and mixed in Hol-
land a year ago. The only recognizable theme is Stevie Won-

der's “Isn't She Lovely"” and it's played elegantly.

RICHIE COLE—Alive At The Village Vanguard, Muse MR5270.
Produced by Michael Cuscuna. Cole is renowned for his
uninhibited style on alto saxophone. On this LP, he rambles a
bit on tenor on a tune titled "‘Alto Acres” with a sturdy ac-
companying group made up of Bruce Forman, Bobby En-
riquez, Marshall Hawkins and Scott Morris. The six titles
range from “Body And Soul” to “Red Top.” It's a wild, un-
bridled session which will appeal to Cole's ever-increasing le-
gion of fans.

KENNY BARRON—Golden Lotus, Muse MR5220. Produced by
Michael Cuscuna. Barron’s nine-minute tour de force through
the complexities of “Darn That Dream™ highlights this attrac-
tive LP. Accompanying Barron’s pianologics are Steve Neison,
Ben Riley, John Stubblefield and Buster Williams. The re-
maining four tracks also reftect the group’s musicianship
well. Album was taped two years ago in New York.

SACKVILLE ALL STARS-Saturday Night Function, Sackville
3028. Produced by Bill Smith and John Norris. Jay McShann's
Muskogee piano leads this group comprising Buddy Tate, Jim
Galloway, Don Thompson and Terry Clarke through eight
tracks taped last June in Toronto. It's first rate mainstream
jazz, simple and swinging, with saxists Tate and Galloway
contributing major solos. “Jive At Five” and “Good Queen
Blues” come off exceptionally well. Score one for the Cana-
dian label.

EPs

TV BABIES—Rock Around The Corporations, Rockin' Horse
Records RH2180 (JEM). Produced by TV Babies. This is quite
an impressive record. The eight short songs on this EP are
each different and unique. There is synthesis here between
electronic effects and vocal harmonies and arrangements
that recall the Jefferson Airpiane as much as anybody else.
This three-person band has definite commercial possibilities.

classical

P.D.Q. BACH: MUSIC YOU CAN'T GET OUT OF YOUR HEAD-
New York Pick-Up Ensemble, Schickele, Vanguard VSD-
79443. The successful series of musical spoofs continues
with the “Howdy” Symphony, a takeoff in reverse on Haydn's
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“Farewell,” and instrumental and vocal selections from “The
Civilian Barber.” Some of Gotham's top free-lance musicians
join in the fun, made more effective by their deadpan execu-
tive expertise.

SCHUMANN: CARNAVAL; FASCHINGSSCHWANK AUS WIEN-
Arturo Benedetti Michelangeli, Angel 2536 415. This is the
LP that hit the news recently when the BBC, which taped the
performances in 1957, demanded a fee for broadcast. Indi-
vidual and free, Michelangeli's renditions seem inevitably
right rather than wayward, a mark of the pianist's communi-
cative genius. The mono recording dates from 1957. Rechan-
neled for stereo, the sound rings true. Keyboard collectors
will find this difficult to pass up.

BACH: MASS IN B MINOR-Soloists, Bavarian Radio Sym-
phony, Jochum, Angel DSC-3904. The skilled hand of Eugen
Jochum shapes a cogent performance, as might be expected
from one of his vast experience. Large choral sections come
off best in this somewhat romantic view of the baroque mas-
terpiece. Soloists, with the exception of alto Brigitte Fass-
baendor, are passable; she contributes at a higher level.
Sound is good and dealers may plug the set with profit as the
first digital version.

RAVEL: DAPHNIS ET CHLOE—Dallas Symphony, Mata, RCA
ARC1-4305. This performance impressed when originally re-
leased some three years ago as one of Red Seal’s first digital
recordings. At the time, however, much of its tonal beauty
was masked by indifferent or flawed processing and pressing.
Now, transferred to the label’s premium domestic audiophile
line, we can hear how good the basic recording really is.
Should rate as a useful catalog item for years. Similar com-
ments apply to Mata and the Dallas in Stravinsky's “Firebird"
Suite and Symphony in Three Movements (ARC1-4306), also
just reissued in a refurbished edition.

Spotlight—The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Reviewers: Dave Dexter
Ir., Laura Foti, Paul Grein, Douglas € Hall, Is Hocowitz, Kip Kirby, Ro-
man Kozak, Irv Lichtman, Ed Ochs, Sam Sutherland, Robyn Wells,
Adam White.

NARM Meet

® Continued from page 8

the closest possible way. ... We have
to tell our story better and more of-
ten—not only to the rest of the indus-
try, but to one another. We must
communicate. . . . The strength of in-
dependent distribution is the success
of all independent distributors, not
justa few.”

All committee members were
present at the meeting, including
Schwartz, president of Schwartz
Bros.; Jack Bernstein, Pickwick;
John Cassetta, Alpha; Warren Hil-
debrand, All South; Steve Marma-
duke, Western Merchandisers; Ron
Schafer, Piks; Joe Simone, Progress;
and Jerry Winston, Malverne. Also
attending were Joe Cohen, NARM
executive vice president; and
Charles Ruttenberg, NARM coun-
sel.

Falkland Fight
Spurs Interest
In War Video

LONDON-Britain’s dispute
with Argentina over the
Falkland Islands has produced
an unexpected spin-off for at
least one video distributor here: a
sudden increase in demand for
war movies of all kinds.

Videomedia managing direc-
tor Maureen Bartlett reports:
“We have been delivering over
1,000 cassettes a day of our two
war films ‘The Fifth Offensive’
and ‘The Battle Of The River Ne-
retva’, and also we are having
trouble keeping up with the re-
newed sales of ‘Pacific Inferno’
over the past few weeks.”

She adds: “The orders have
really been pouring in, but I
wouldn’t like to speculate as to
the influence of the media cov-
erage of the Falkland situation in
creating this demand.”
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General News

Neil Bogart's Death Mourned By Industry | [ifelines |

® Continued from page |

salesman for the industry trade pub-
lication Cash Box.

It was Bogart’s move into the mu-
sic business itself, however, that sig-
nalled the onset of a rapid ascen-
dance. His first post as a promotion
rep for MGM Records led to his first
prominent career success as Cameo/
Parkway’s promotion chief, a posi-
tion which found him presiding over
that label’s last major hits in the mid
’60s.

At his next label home, Buddah
Records, he rose quickly to the post
of general manager. Through the
success of pop and folk-rock acts on
Buddah and its Kama Sutra label,
he helped lay the groundwork for

.the firm’s late *60s emergence as the

home of “bubble gum” rock by acts
like the 1910 Fruitgum Co. and
Ohio Express, a trend which invited
critical rebuke but spawned massive
pop airplay and garnered substan-
tial single and LP sales as a youthful
alternative to the angrier and more
experimental mien of the era’s al-
bum-oriented rock styles. That suc-

cess earned Bogart the sobriquet of
“Bubble Gum King.”

During the early *70s, Bogart and
Buddah had expanded into success-
ful black music ventures, capped by
Curtis Mayfield’s smash soundtrack
to one of the earliest “black exploita-
tion” films, “Superfly,” but Bogart,
now essentially twin chief executive
of the label with Art Kass, set sights
on starting his own firm.

Thus, with the breakthrough for
Mayfield, major comebacks for the
Isley Bros. and Gladys Knight & the
Pips, an early pop gospel hit (“Oh
Happy Day”) by the Edwin Hawk-
ins Singers and continued popu-
larity for rock chanteuse Melanie
among his first triumphs at Buddah,
he moved West to form Casablanca
Records in 1973.

That venture teamed him with
Warner Bros. Records in a distribu-
tion pact that was the first of three
associations between Bogart and
corporately owned, branch-distrib-
uted majors. Yet his formative years
at independent labels as well as Bo-
gart’s evolving personal style
aligned him more with the entrepre-

Executives And Artists
Fondly Recall Bogart Years

® Continued from page |

his glow, his magic, his creative im-
pulse. Neil generated an innate
sense of excitement; his personal
drive created the anticipation of suc-
cess. His was an optimism nurtured
by a true knowledge of the indus-
try.”

Jim Schwartz of Schwartz Bros.
Distributing: “It’s a tragic loss. Neil
brought excitement and creativity to
the business.”

Jerry Kasenty and Jeff Katz of
Kasenty-Katz Productions: “He was
a brilliant individual who was al-
ways willing to give people a break.
He released our first record, on
Cameo-Parkway. We always felt he
was a good, charitable person.”

Art Kass, associated with Bogart
at Buddah: “As a force in the indus-
try, Neil was the most dynamic and
talented person I've ever known. He
was the Mike Todd of the music in-
dustry.”

Barrie Bergman of Record Bar: “I
had a lot of respect for him. He made
the business fun. He was crazy,
which I liked. Neil was a warm, car-
ing human being. It’s a real loss.”

Stan Gortikov of RIAA: “Neil
Bogart is gone. But he left lessons
and a legacy that can be vital guide-
lines for the industry he leaves be-
hind. To question . . . to assert . . . to
create . .. to be unique—those were
Bogart’s hallmarks. They should be
ours, too. And that’s how Neil can
continue to be with us.”

Jack Bernstein of Pickwick Dis-

tributing: “It’s a personal loss. In- ~

dustry-wise, Neil had style and flair

and the ability to take a chance and -

succeed. He was unique.”

Jeff Franklin of ATI: “A man
never had a better brother or a better
friend. The industry has lost its most
important creative force. He will be
with us forever. He was my brother.”

John Kaplan of Handleman Co.:
“In a recent tribute to my many
years in the industry, Neil stated,
‘Johnny Kaplan is my father in the
record business.” Neil was my son in
the record business. The industry
owes him a lot. To me personally, his
death was a staggering blow. The
record industry will miss him. T will
never forget him.”

Joan Jett: “He was no bullshit

and I will never forget him. He gave
me my shot, and that was all I ever
asked. And it was right away: no red
tape; he had the record out in the
stores in two days. He was not like
anybody else in the music business
and | feel lost without him. He put
his money where his mouth was. He
was very real; down to earth.”

Kenny Laguna, manager and pro-
ducer of Joan Jett: “I had some real
intensive battles with him; we
fought like cats and dogs. But I loved
the guy. He gave me my first hit with
Buddah Records, and then later vin-
dicated me with Joan. He was a
maverick and a brave man, and the
only superstar record company pres-
ident | ever knew, a guy who tran-
scended his position, wherever he
was. He was the difference if a
record made No. 8 or No. 1. He had
the ability to make -it.”

Cecil Holmes of Chocolate City
Records: “He touched so many
people. I really loved him. There will
never be another Neil Bogart.”

David Lieberman of Handleman
Co.: “Our industry was both sad-
dened and impoverished by the
death of Neil Bogart. He was, in
record business parlance, a ‘smash.’
He electrified our business with his
creative flair and P.T. Barnum-like
sense for the direction of public
taste. When he prospered, he shared
his success with artists, associates
and many others.

When he failed, he rose Phoenix-
like to succeed the next time. He
truly loved our business and was for-
ever reminding us of the primary
role of creativity in it.”

Carole Bayer Sager: “I’ve never
known anyone like him in my life, so
I feel a tremendous void. He fol-
lowed through on everything he ever
started. He was a man of great vision
and creativity, and also commit-
ment. And he had an excellent bal-
ance of family and business—that’s
something I learned from him.”

Richard “Dimples” Fields: “Other
record executives turned me down.
Neil got excited, and told me I was
‘the voice of the ’80s.” In less than 10
months, I've had two top three al-
bums, a number one single. Does
that tell you anything about the
judgment and insight of my musical
father, Neil Bogart?”

neurial tradition of the indies than
with the increasingly bottom-line
conscious regimen seen at the ma-
jors.

Even the Casablanca office com-
plex, which would grow to encom-
pass not only its 8255 Sunset Blvd.
address but adjacent buildings that
were bought up by Bogart later in
the decade, mirrored his often theat-
rical approach; for a company
named for the classical 1943 film,
decor dictated echoes of the movie’s
desert locale.

Casablanca’s first major project
proved a disaster, however, when a
package of “Magic Moments From
The Tonight Show” featuring
Johnny Carson failed to hit, leading
to rumored losses of $2 million.

His other earliest signing, how-
ever, would prove Casablanca’s first
major hit: Kiss. To that band’s
heavy metal clout, Bogart added an
even more influential act when he
garnered a major hit for Donna
Summer’s 1975 debut, “Love To
Love You Baby.” Summer went on
to transcend the erotic novelty of the
seminal disco track by emerging as
one of the decade’s top sellers, and
Bogart’s role in promoting the un-
disputed “Queen of Disco” found
him frequently crowned by the
media as its king.

Casablanca became identified
with the then-booming disco phe-
nomenon not only through albums
by Summer, Santa Esmeralda, Meco
and other European and later Amer-
ican stylists, but through Bogart’s
maiden venture into film as one of
the producers behind “Thank God
It’s Friday.”

The movie connection became
formalized when Bogart teamed
with another Brooklynite and long-
time friend, producer Peter Guber,
whose FilmWorks Inc. combine was
melded into Bogart’s music publish-
ing and recording arms to create
Casablanca Records and Film-
Works. In addition to “Thank God

..,” the new conglomerate would
see major box office returns for Gu-
ber’s hits, “The Deep” and “Mid-
night Express,” the latter again cash-
ing in on Bogart’s recording trade
acumen via a hit soundtrack for
Giorgio Moroder.

Casablanca, which had by then
ended a brief term as an independ-
ent and rejoined the branch majors

via a distribution deal with Poly-

Gram, sold a minority interest in
their firm to the European conglom-
erate in 1977. That deal, carrying a
reported tag of $15 million, would
ultimately lead to PolyGram’s buy-
out of the bulk of Casablanca assets
amid the deepening recession and
some costly setbacks—a multi-million
dollar push for solo albums by the
members of Kiss, and a much publi-
cized lawsuit filed by Summer
against Bogart and his wife Joyce,
Summer’s ex-manager—after secu-
ring controlling interest around
1980.

PolyGram’s takeover followed
Bogart’s own resignation and his
next venture, Boardwalk, first envi-
sioned as a joint partnership helmed
by Bogart, Guber (then still tied to
the renamed PolyGram Pictures)
and producer Jon Peters. The trio’s
blueprint for another multi-media
company which would keep pace
with home video and live theater as
well as movies and records failed to
materialize, however, with the firm’s
move from independent to corpo-
rate liaisons and back again a factor.

Boardwalk was among the first la-
bels to enter into a novel pressing
and distribution pact with CBS, a
move seen as a hybrid of both indie
and branch operational schemes,
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but exited the deal only months
later. By June of 1981, Bogart found
himself alone as head of Boardwalk,
Peters and Guber having dissolved
the original triumvirate, and once
again concentrating on the record
business as an indie operation.

1981 also saw Bogart’s efforts at
cracking Broadway as a producer
via “The First,” a musical based on
the life of baseball’s Jackie Robin-
son that failed at the box office.

Yet Bogart’s cycle of boom-or-
bust would again swing upward de-
spite those reversals, as Boardwalk
turned around during the final part
of 1981 and the first quarter of 1982
via disks by Joan Jett, Richard
“Dimples” Fields and the “First
Family Rides Again” comedy pack-
age featuring Rich Little.

Tuesday’s services saw Bogart eu-
logized by Rabbi Hillel Silverman
and memorialized in song by his
children, Jill, Tim and Brad, who
composed and performed a song for
the service. It asked, “Why is it so
hard te say goodbye?”

Boardwalk artist Carole Bayer Sa-
ger also organized a musical tribute,
the performance of a song from
“The First” called “Gonna Keep An
Eye On Us,” by a choir including
Sager and husband Burt Bacharach,
Neil Diamond, Donna Summer,
Richard “Dimples” Fields, Marvin
Hamlisch, the Isley Bros., Gladys
Knight & the Pips, Curtis Mayfield,
Gene Simmons and Paul Stanley of
Kiss, Brooklyn Dreams, Bill Withers
and Bogart’s daughter, Jill.

Also in attendance were state
Governor Jerry Brown and Lieuten-
ant Governor Mike Curb.

Recent years had seen Bogart in-
creasingly involved in community
activities ranging from his stint as
coach and vice president of the Bev-
erly Hills Little League to a seat on
the Board of Governors of Cedars-
Sinai Medical Center.

He was also executive vice presi-
dent of the Betty Ford Cancer Cen-
ter; a commissioner to the California
Museum of Science and Industry
and the Los Angeles Coliseum; co-
chairman of the entertainment com-
mittee of the Los Angeles Music
Center and a director and founder of
the 