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Local Label Product
Adds Sales, Goodwill

By EDWARD MORRIS

NASHVILLE—As record retailers
scramble to find new profit areas,
the once negligible income from sell-
ing singles and albums by local art-
ists on local labels is becoming more
attractive. Even those dealers who
make little or no money directly
from such sales agree that stocking

See Upwards
Of $8 Mil In
Peaches Assets

By JOHN SIPPEL

LOS ANGELES—Presuming all
present financial commitments were
met, upwards of $8 million could ke
grossed from the assets of Peaches
Records/Nehi Distributing, accord-
ing to legal and financial records
and correspondence in the Chapter
11 bankruptcy action here.

Biggest share, according to rough
estimates, would come from United
Record And Tape Industries, Hia-

(Continued on page 8)

the locals is a useful public relations
exercise and traffic builder.

Store managers point out that the
records take up relatively little
space, are usually accepted on a no-
risk consignment basis, are automat-
ically promoted by the artists as they
dolocal concerts and club dates, and
offer greater pricing flexibility than
those of nationally distributed la-
bels. Some managers take pride in
helping the home-grown acts reach
regional or even national promi-
nence.

The practice is profitable for
Tower Records, San Diego, accord-
ing to shift manager Larry King.
“There’s an anthology album by
about 10 new wave bands that’s sell-
ing well.” Other steady sellers in-
clude the King Biscuit Blues Band,
Russ Miller and Orion (a classical
guitar duet). “We're very conserva-
tive in purchasing at first.,” King ex-
plains, “but when there’s interest,
we'll get a lot more the second time.”
Most albums are marked up to the

(Continued on page 16)

Canadians Near
Agreement On
Royalty Rate

By DAVID FARRELL

TORONTO — Canadian
music publishers and record
companies are said to be near-
Ing agreement on a new me-
chanical royalty for inclusion
in a revised copyright act

While neither side would dis-
close proposed rates under dis-
cussion in a series of meetings
between partisan trade associ-
ations, they are believed to cen
ter on precedents set in the U.S.
for a higher start-up royalty
and periodic increases.

The current mechanical rate
in Canada is two cents per se-
lection, the lowest of any ad-
vanced Western nation. The
U.S. rate is currently four cents
per side, as set by a tribunal un-
der mandate by the 1976 Copy-
right Act

Here, the federal govern-
ment has asked publishers and

(Continued on page 64)
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e VIDEO GAMES are now stocked by more than one-third of the 425

Resistance To Studio
Rental Plans Mounts

By LAURA FOTI

NEW YORK-If the lukewarm
reaction of video retailers surveyed
by Billboard is any indication, man-
ufacturer-organized  rental-only
programs may be on the way out.
Dealers assert the programs make it
too costly for them to acquire as
much new product as they ordinar-
ily would, and point out that the stu-
dios are experiencing weaker activ-
ity in the very titles they expected o
be hottest.

For example, one retailer esti-
mates he takes only two copies of a
rental-only title, whereas he would
have taken between 12 and 15 were
he able to sell the tape. Ownership of
rental-only product remains with
the studio, and retailers pay fees to
keep the titles in inventory, giving
them less incentive to stock up.

Rumors abound about the im-
pending revision of at least one
rental-only program: that of Warner
Home Video. A spokesman says
only, “The program will evolve as
the market evolves.” And some re-
tailers find it interesting that 20th

Century-Fox Video has chosen to
release “Frznch Lieutenant’s
Woman™ and “On Golden Pond™ as
titles for sale.

There is speculation that 20th
Century may feel release as sale
product is more lucrative for a title

(Continued on page 16)

‘Closed Doors’
To Songs Stir
Nashville Ire

By KIP KIRBY

NASHVILLE-Although the ex-
istence of in-house production-pub-
lishing ventures isn’t new, the
growth of the irend has members of
this music center increasingly con-
cerned.

They see it as a form of in-breed-
ing with unhealthy industry implica-
tions, a situation posing pitfalls for
both arusts’ careers and record com-
pany profits unless producers who

(Continued on page 42)

stores in Pickwick’s Musicland Group, and sales are ‘“‘significant and
growing rapidly,” says president Jack Eugster. Page 4.

e AM STEREO continues to stir emotions, as broadcasters and sys-
tem manufacturers traded barbs at the National Assn. of Broadcasters’
convention in Dallas last week. This story and others from the event,
pages 3, 10, 12.

e U.S. RECORD COMPANIES in 1981 released 6% fewer new LP rec-
ords than in the year before, and 28% fewer singles. Midprice album
releases nearly doubled, however. Page 3.

e CBS INTERNATIONAL has launched its “Nice Price” midline
throughout Continental Europe, following the album series’ success in
the U.S. and Britain. Indigenous product is part of the mix. Page 4.

e CONCERTDATES in a variety of venues nationwide are the focus of
a $500,000 promotion campaign by Camel cigarettes to establish its im-
age with the 18-to-24 demographic. Page 3.

o RIAA CERTIFICATIONS for the first quarter of 1982 declined from
the same period last year in all categories except one; 16 albums went
platinum and 27 went gold. Page 6.

e BILLBOARD BOWS its Pro Equipment & Services department with
this issue (pages 36-39), designed to provide more sharply defined and
improved coverage of the professional audio field as it relates to stu-
dios, broadcasting and sound reinforcement. The change is one of sev-
eral features bowling this week, outlined on page 4.

LAURIE ANDERSON. Big Science. The Album. Produced by Laurie Ander-
son and Roma Baran. Available April 19. On Warner Bros. records & cas-
settes. BSK 3674. U.S. Tour April 23-May 26. (Advertisement)

If rock and roll is the ultimate vice, Krokus are prime cffenders. One Vice
At A Time (AL 9591), their latest example of excessive misconduct, con-
tains their most malicious hard rock havoc, feazuring the pillar-crumbling
voice of Marc Storace and some of the fiercest guitar playing this side of
the equator. This breakthrough album includes the AOR hits “Long Stick

Goes Boom” and “American Woman." On Arista. (Advertisement)

(Adverti )

©@ 1982 CBS Inc.
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General News

Camel Sets Concert Campaign
Cigarette Firm Earmarks $500,000 For Ad Push

LOS ANGELES—Camel ciga-
rettes will spend more than $500,000
advertising concert dates for venues
featuring a variety of pop musicin a
year-long campaign which began in
six metropolitan alternative weeklies
in March.

Ken Angel, vice president/ac-
count supervisor at BBD&O. New
York, initiated the push via two-

AM Stereo Unit
Manufacturers
Squaring Off

By DOUGLAS E. HALL

DALLAS—AM stereo may have
moved a small step closer to reality
in the aftermath of last week’s Na-
tional Assn. of Broadcasters’ con-
vention here, but it became apparent
in the course of the often rancorous
discussions that the system’s birth
will be at least as painful as the frus-
tration of its five-year gestation.

In a three-way confrontation, ra-
dio broadcasters as the audience
faced a double panel of developers
of stereo systems and manufacturers
who will eventually build the AM
stereo receivers. Naturally, each of
the five system developers—Belar
Electronics, Harris Corp., Kahn
Communications, Magnavox Elec-
tronics and Motorola Communi-
cations & Electronics—not only
touted their own systems but also
made critical remarks about their
competitors.

During this same session, repre-
sentatives of Delco, National Semi
Conductor, Panasonic, Pioneer and
“Sony, who will either build the AM
stereo radios or the electronic circuit
tips to make these radios possible,
discussed their options, with Na-
tional Semi Conductor and Pioneer
endorsing the Magnavox system.
Most of the rancor of the session was
between broadcasters and receiver
manufacturers, with broadcasters
charging that suppliers give the pub-
lic poor quality receivers, and manu-
facturers responding that the public
won’t pay for top-quality AM re-
ceivers. Chris Payne, NAB assistant
to the senior vice president of science
and technology, chided broadcasters
that they “don’t know everything
about the marketing of receivers.”

Many of those attending this ses-
sion, and other conventioneers in

(Continued on page 12)

By JOHN SIPPEL

page, two-color spreads in the L.A.
Weekly, Village Voice, San Fran-
cisco Bay Guardian, Boston Phoe-
nix, Twin City Recorder and Denver
Westwood. Angel stated that each
“Camel Soundboard” ad layout will
chronicle day-by-day lineups of tal-
ent featured at local clubs. The ads
run weekly.

“Camel Soundboard” is the most
ambitious thrust yet by the Reynolds
Industries” division to establish its
image with a male 18-to-24 dem-
ographic, Angel states.

Angel says he is shopping for
more weeklies to reach the audience
he seeks. The six selected thus far
regularly carry extensive advertising
from local clubs. Ad copy for each
issue is prepared at the local level.
Angel notes that thus far advertising
reps for the weeklies being used re-
port more and more club owners
seeking representation in the double
truck spreads.

Camel is on a kick to weld its rela-
tionship with the young males. An-
gel says the “Soundboard” is an out-
growth of the success the product
has had with its “Camel Score-

board,” a weekly lineup of sports
events run in local metro sports sec-
tions since October, 1981.

Angel says he is confident that a
successful campaign aimed at the
young male must include pop music.
In another area, Camel has printed
posts in conjunction with Rockville
on acts like the Allman Brothers. Lo-
cal and regional tieups with clubs
and acts have been worked out by
Tom Owens of the tobacco com-
pany’s Winston-Salem staff.

Joyce Frazzini, national accounts
manager for the Voice, verifies that
the paper has been inundated with
calls from New York area clubs,
seeking to gain exposure in the two-
page ad features. The Voice has
been running an average of from 12
to 14 events for each day of the
seven-day calendar, with weekends
running as high as 18 to 22 gigs
daily. In the L.A. Weekly, the style is
a key event more fully described at
the top of each day’s activity, with
about eight events run under the
feature. Each paper runs the talent,
name of the club, address and phone
number.

WCI 1981 Report Extolls
Industry’s Basic Strengths

NEW YORK-—Although few
would dismiss the problems con-
fronting the recording industry,
Warner Communications Inc. be-
lieves the industry’s basic strengths
are to be highly regarded.

In the company’s just-released an-
nual report of 1981 results, Steven
Ross, chairman of the board and
chief operating officer, states, “The
recorded music industry possesses

highly attractive financial character-
istics for a well-managed industry
leader such as WCI. Return on in-
vestment is high, capital expenditure
requirements are low, and substan-
tial excess cash is generated for use
in other areas.”

As previously reported, WCI’s
recorded music (Warner-Elektra-
Atlantic) and music publishing

(Continued on page 59)
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with Motown, see Inside Track, page 66.

WKTU, WRKS, WNBC Dip
In New York Arbitrons

DALLAS—New York urban con-
temporary stations WKTU-FM and
WRKS-FM, and adult contempo-
rary WNBC-AM, all received bad
news when Arbitron posted its first
advance figures for the winter rating
period during the National Assn. of
Broadcasters’ convention here Tues-
day (6).

WKTU’s 6.1 share from the fall of
1981 declined to 4.5, while WRKS
slipped to 5.1 from 5.6. The other
station operating urban contempo-
rary, WBLS-FM, retained its 5.9
share.

WNBC sank to 3.9 from 4.5, and
WABC-AM, in its last rating as a
music station, climbed to 3.8 from
3.1 last fall—possibly as nostalgic lis-
teners tuned in the last time. The
station switches to ABC’s new Talk

Spring Snowstorm Stalls Sales

NEW YORK-A surprise spring
storm swept from Ohio through New
England brought record business to
a virtual standstill Tuesday (6) for
dealers in many major cities.

Retailers here and in Chicago,
Cleveland and Milwaukee reported
that traffic came to a screeching halt
by mid-day. Near-blizzard condi-
tions whipped blindings snows
through Chicago, where the 11-store
Flip Side chain closed early as the

LOS ANGELES—MGM Film
Co. here plans to launch a new
home entertainment division for
both the creation and distribu-
tion of product to the pay tele-
vision and home video markets.

The new division, which may
have its stock offered to the pub-
lic, is expected to be called
MGM/UA Entertainment and
will be headed by Cy Leslie, who
had been president of CBS Video
Enterprises. The division, which
will have access to 4,000 MGM
features, cartoons and shorts,
and 4,500 UA, Warner Bros. and
RKO Pictures features and
shorts, is also expected to begin
marketing and distributing its
own product worldwide.

MGM has had a presence in
the home video market via

New MGM Arm Views
Pay TV, Home Vid Marts

MGM/CBS, an association ex-
pected to cease in the wake of a
recently announced CBS-20th
Century Fox Film Co. joint ven-
ture for pay cable and home
video.

Steve Roberts, current head of
Fox Telecommunications is ex-
pected to be officially named
head of the new CBS-Fox joint
venture company. It’s also ex-
pected that CBS Home Video
product will come under the
aegis of the new joint venture, as
will Fox home video product.

MGM-CBS’s rental program
for home video product is ex-
pected to revert to MGM-UA.
Leslie is expected also to be
based in New York.

JIM McCULLAUGH

By LEO SACKS

city dug out from 10 inches of snow.
“We lost more than a day of busi-
ness,” said Carl Rosenbaum of Flip
Side. “We lost the momentum of the
upcoming Easter holiday. People
were just starting to come out of

_their winter doldrums.”

The storm also took a bite out of
business for Transcontinent Record
Sales in Cleveland, where a foot of
snow fell. The firm shut its distribu-
tion companies, Northern Record
Sales and Action Music, and five
Record Theatre retail stores. David
Colson, Transcontinent’s executive
vice president, added that business
was down 35% from a comparable
Tuesday at the company’s Record
Theatre outlet in Buffalo.

The storm blanketed most of New
York State. More than a foot of snow
covered the New York metropolitan
area, prompting the Record World/
TSS chain to close all but three of its
39 stores. “Traffic was dead, espe-
cially in New Jersey,” said oper-
ations director Pauline Corin, noting
that the Essex (N.J.) Green Shop-
ping Center where the chain has a
store never even opened.

The inclement weather forced
postponement of a show by Charlie
Midnight and Doug and the Slugs at
the Bottom Line here Tuesday. A
Bow Wow Wow date at the North-
stage Concert Hall and Club in Glen
Cove, N.Y.,, was also rescheduled.
“Parents were calling me up and
urging me to cancel,” reported
owner Michael Vogel. “They didn’t
want their kids going out in such
crazy weather.”

www americanradiohistorv com

Radio Doctors & Records Ltd. in
Milwaukee, where nearly seven
inches of snow fell Monday (5), also
closed its doors early. But Jerry Frie-
bert, a store manager, said the day
wasn’t a complete loss as 20 mem-
bers of the Cleveland Indians base-
ball team shopped for cassettes and
Walkman machines. The team had
been scheduled to open its season
against the Milwaukee Brewers, but
the snow forced postponement of
the game.

RIAA Says
New Releases
Off 18% In ’81

NEW YORK-U.S. record com-
panies released an estimated 5,500
new LP records and singles in 1981,
a figure that is about 18% below the
previous year’s total of 6,705. Statis-
tics originate from a survey by the
Recording Industry Assn. of Amer-
ica.

Showing the biggest drop were
new singles, which fell 28%, from
3,675 in 1980 to 2,650 last year. This
includes both seven inch and 12-
inch configurations, though 12 inch
titles were up slightly to 335 from
305. However, the seven-inch con-
figuration fell sharply from 3,370 to
2,315.

The decline in album titles was
not nearly as drastic. RIAA esti-
mates that 2,850 new LP titles (in-

(Continued on page 66)

Radio satellite-delivered format
May 3.

Fragmentation apparently caused
a number of lower shares through-
out this Arbitron, and some broad-
casters attending NAB speculated
that during severe winter weather,
many listeners tune in to local, sub-
urban stations with greater fre-
quency.

Bright spots in the book included
adult contemporary WYNY-FM,
which was up to 4.6 from 4.4 last fall,
and country WHN-AM, which went
to 2.4 from 2.1. Country WKHK-
FM is stuck at 1.5.

Not much happened with AOR,
as WPLJ-£M fell to 4.0 from 4.5 and
WNEW-FM inched up to 2.5 from
24. Sister station MOR WNEW-
AM was down again, to 2.7 from 3.0.

Talk leader WOR-AM is up to 6.5
from 6.2, which should put it in a
strong position to face the new chal-
lenge of WABC’s talk format.

Billboard photo by Michael Nadeau
DIGS DIGITAL—Stevie Wonder, left, takes time out from a busy schedule to
record his positive feelings about the new digital audio technology for Chris
Stone, Record Plant and SPARS president. For details of Wonder’s re-signing
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STREET HITS—CarI P. Mayﬁeld air personallty/dlrector ot promotions,

WKDF-FM Nashville, center, presents “Street Hits—The Second Album” to

members of the Nashville Music Assn.’s board of directors. Proceeds from

the WKDF-sponsored album, which features 10 local acts, go to the NMA.

From left are Jimmy Bowen, Johnny Rosen, Dale Franklin Cornelius and Bob
Beckham.

Kaye Finalizing Series Of
WB Publishing Ventures

By SAM SUTHERLAND

LOS ANGELES—Less than a
year after Warner Bros. Music’s ac-
quisition of the young Geffen/Kaye
Music combine and its elevation of
president Chuck Kaye into the top
slot there, Kaye has completed a
series of key joint venture agree-
ments that substantially broaden
Warner’s reach beyond its pop base
and into film, video and theatre.

Most recent is a two-tiered ar-
rangement with 20th Century-Fox
Music, in negotiation over recent
months. That deal, expected to close
as Billboard went to press, would
substantially buttress Warner’s in-
creased emphasis on movies, tv and
other adjacent technologies to aug-
ment the publisher’s prior concen-
tration in contemporary pop, rock,
soul and country copyrights.

At the same time, Kaye says he
isn’t deserting the company’s tradi-
tional stronghold in contracted
songwriters and major performing
writers: latest acquisition there is a
joint venture interest in a new pub-
lishing company with Quincy Jones.

“I’m really an advocate of all fac-

VIDEO SALES

NEW YORK-—Video software,
primarily games, is accounting for a
growing share of sales volume at the
Musicland Group, Pickwick’s retail
arm that operates more than 425
stores nationwide, including the
Sam Goody web.

Jack Eugster, president of the
group, says that video games are
now carried in some 130 of the divi-
sion’s stores and that they will be
added to others as rapidly as fixtures
can be installed. Their volume share
is “significant and growing rapidly,”
he adds.

In its 1981 annual report, just dis-
tributed, Pickwick’s parent, The
American Can Co., takes special
note of the development. The Mu-
sicland Group “is well positioned to
capitalize on the rapid growth of the
video home entertainment market,”
states the report. It makes special
note of the opening of five Vidiom
stores in the San Francisco area de-
voted to home entertainment hard-
ware as well as software.

Direct marketing techniques will
be used to “promote” additional
sales to Musicland customers, states

ets of the music publishing busi-
ness,” explains Kaye, who agrees
that the firm had, in the past, main-
tained an ironically low profile in
film and television properties, de-
spite its nominal tie to the field.

“I don’t think you can focus on
only one aspect of the areas that are
now available if you’re interested in
stability and growth,” he contends,
adding that other similarly struc-
tured partnerships are already in the
works.

Meanwhile, he points to earlier
moves into the multi-media oppor-
tunities he’s bullish about, notably
through deals with Warner Bros.
Pictures itself and the Ladd Co., as
presaging the new Fox deal. Where
Warner’s links to Fox and Quincy
Jones suggest an even newer trend is
in their joint venturing element.

“It’s just smart business, and one
way we can keep the business alive,”
offers Kaye, interviewed here last
week in his first major press ren-
dezvous since assuming the presi-

(Continued on page 58)

By IS HOROWITZ
the report, although Eugster stresses
that their purpose will be to increase
store traffic and not deliver product
by mail. A data base of regular cus-
tomers is already being assembled
for this purpose.

The report states that the Mu-
sicland Group showed a profit last
year on an operating income basis,
although Pickwick as a whole expe-
rienced an operating loss. Latter was
attributed to programs “to bring in-
ventories in line with market de-
mand and steps to dispose of un-
profitable operations,” presumably
Pickwick’s proprietary labels.

During the year, Pickwick’s distri-
bution arm picked up rights to the
Arista, Boardwalk and Alfa labels in
Seattle and Denver, and looks to
benefit generally from what it pre-
dicts will be capture by independent
labels of a larger share of the record
and tape market.

The report tells of new rackjob-
bing locations secured during the
year in such chains as Target, Kmart
and Sears. Videotapes and video ac-
cessories are being introduced into
racked locations outlets and some

_General News
__Executive Turntable

CBS Launches
Midline Series
On Continent

By MICHAEL WAY

PARIS—CBS International has
launched its “Nice Price” series of
midline albums in Continental Eu-
rope, some two years after introduc-
ing the concept in the U.S., Britain
and Scandinavia.

Paris-based John Corba, division
director of marketing services and
special products, says an initial ship-
ment of 500,000 units left the CBS
facility in Holland last month and
last week. As an early sign of retail
response, he reports that the West
German allocation of 100,000 units
was immediately sold.

The *Nice Price” launch took
place mid-March in"Denmark, West
Germany, Holland, Italy and Swit-
zerland; April in France and Bel-
gium; and is set for early May in
Spain. Unlike the U.S. and Britain,
the European launch will include
both disks and tapes.

The initial release will feature 40
CBS International albums per terri-
tory—30 common to all countries
and an option of 10 selected by indi-
vidual markets—plus a further op-
tion of 10 local CBS albums. An-
other 135 titles will be added to the
catalog in June, with a further sup-
plement this fall.

Only in two territories will the
series be given a local logo in trans-
lation—“Prix de I’Ami” (Friendly
Price) in France and “Precio Re-
dondo” (Round Price) in Spain.

Aiming essentially at the 20-35
age group (plus younger buyers so
far not exposed to major artist cata-
log), the European Nice Price cam-
paign virtually the same as in the
U.S. and Britain, with original full-
price product stickered to say “25%
reduction off maximum retail
price.”

Only in Italy does the retail price
figure on the sticker—6,900 lira ap-
proximately $5.30. In France, the
average retail price will be about
42FF ($6.75), against a full-price al-
bum cost of nearly $10.

Describing the line as “a concept .

that fits the current economic situ-
ation where records are faced with a
lot of competition from other enter-
tainment products.” Corba says CBS

(Continued on page 66)

Game Software Wins Growing
Share Of Musicland Volume

software producers are being offered
distribution services on a test basis.

The report does not break out
Pickwick volume separately. But the
Consumer Products/Distribution
division, of which itisa part, grossed
$1.85 billion last year, up from $1.72
billion in 1980. Operating income
rose from $50.7 million to $73 mil-
lion during the same period.

RCA Adding
$5.98 EPs

NEW YORK—-RCA Records is
joining the major labels which offer
commercially available EPs at a
$5.98 list. A four- -song collection by
Bow Wow Wow is the first release,
entitled “The Last Of The Mobhi-
cans.” It features new material re-
corded with producer Kenny La-
guna.

Several more such EPs are
planned says Joe Mansfield, divi-
sion vice president for contemporary
music, to introduce new bands and
to give radio new product to play be-
tween album releases.

www.americanradiohistorv.com

Record Companies

At CBS Records, Robert J. Campbell is named vice president of marketing
for CBS Masterworks, and Richard Greener becomes national sales director
for Columbia Special Products. Campbell
was director of marketing for CBS Master-
works, while Greener has been director of
. sales for Columbia Magnetics. Both will be
located in New York.

Cy Jackson moves up from West Coast re-
gional sales manager for Word Records to
vice president of public relations. He will be
based in Los Angeles. ... Formerly general
manager for Landmark Distributors, Waco,
Jay Griffin joins Priority Records, Nashville, as director of marketing. . . . Andy
Friend is named manager of national sales and distribution for the Crescent
Music Group and its subsidiary Crescent Records. He was sales manager of
AllWest Record Distributors. Friend will be based in Beverly Hills.

Victor Chirel is promoted to East Coast a&r rep for Elektra/Asylum Rec-
ords. He was mailroom clerk and a&r assistant and will be headquartered in
New York. . .. Jerry Marcellino becomes head of a&r for Mega Records, Hol-
lywood. His background is songwriting and producing. . . . Dennis Gordon is
appointed director of marketing for Musico, New York. He was a regional r&b
rep for A&M Records. . . . Pat Martine, former West Coast promoter for MCA
Records, is the new director of West Coast album promotion for Arista Rec-
ords. He will work out of Los Angeles.

Greener

il
Campbell

i L N L 3
Griffin Martine Wolmark

Chirel

In a realignment of its national album promotion department, Atlantic Rec-
ords’ Alan Wolmark will take on additional duties in his present post as associ-
ate director of national album promotion, including dealing with major AOR
stations nationwide. And Danny Buch leaves his job as-Atlantic’s New York

promotional rep to become manager of national secondary album promotion
and special projects. Both will be headquartered in New York City.

Publishing

Pat Nelson has joined the professional staff of Silveriine/Goldline Music,
Nashville. She was formerly with Billboard’s New York and Nashville offices.

Marketing

Eric H. Paulson, former senior vice president of Pickwick Distribution Com-
panies’ rack services division, is upped to senior vice president and general
manager. He will be based in Minneapolis.

Related Fields

Hobart C. Kreitler is the new board chairman and chief ex-
ecutive officer of Pioneer Video, Montvale, N.J. He was chief
executive officer for Dictaphone Corp. . .. Rocky Kawakami
becomes the first U.S.-based president of TDK Electronics,
Garden City, New York. Formerly based in Japan, Kawa-
kami will ultimately be Jocated in TDK’s new headquarters in
Port Washington, N.Y.

Gerald Gottlieb is named president of Electric Video, Hicks-
ville, N.Y. He is also president of American Tape Corp., which, like Electric
Video, is a subsidiary of Video-To-Go, Ridgefield, N.J. ... Kurt Duell is ap-
pointed to the board of directors of Videovision, New York He is executive
vice president and head of corporate banking for the Hessiche Landesbank,
Frankfurt, West Germany. ... At Rola, Cleveland, Bruce H. Rampe becomes
vice president of marketing. He was director of sales for the Americas for the
Bose Corp. . . . M. Travis Ludwig is the new technical coordinator of distributor
microphone products for Shure, Evanston, 1ll. He was a commercial sound
products specialist for Electro-Voice.

Paulson

New Editorial Features

NEW YORK-—Improvements
in Billboard’s editorial content
and presentation are continuing.
In addition to the new Pro
Equipment & Services depart-
ment, precise details of which are
outlined on page 36, two new
columns make their debut this
week: The Rhythm & The Blues,
designed to deliver news and
commentary on issues important
to the black business community,
with particular emphasis on re-
tail and radio; and Heartland
Beat, providing coverage of mu-

sic/video industry activity in the
country’s central states, again
with special retail and radio em-
phasis.

The Rhythm & The Blues, au-
thored by Nelson George, can be
found on page 10. Heartland
Beat, written by Alan Penchan-
sky, is located on page 8.

Finally, two of Billboard’s key
charts, Hot Soul Singles and Hot
Country Singles, now carry the
identity of record producers on
each title listed.

Billboard (ISSN 0006-2510) Vol. 94 No. 15 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are available on microfilm from K10
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard,

P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1669.
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MIKE OLDFIELD-“FIVE MILES OuT
AND RIGHT ON TARGET.

Mike Oldfield started his
recording career by creating

a work of musical artcalled
“Tubular Bells” that, to date,
has sold 10,000,000 albums
worldwide.

Now, Mike Oldfield has
created his most "‘radio right”
album todate."'Five Miles Out,”
which features the incredible
vocals of Maggie Reilly, is the
most exciting Oldfield yet.

After being one of the big-
gest touring and recording
acts in the world for nearly
adecade Mike Oldfield will
be touring the US. for the
drst time, with his new band
and his world- renowned,
state-of-the-art sound
system.

i

Mike Oldfield Tour

4/16 Philadelphia, Tower Theater.

4/17 Boston, Berklee Performing
Arts Center.

4/18 New York City, The Ritz.

4/21 Chicago, Riviera Theater.

4/28 Los Angeles, Santa Monica
Civic Auditorium.

4/30 San Francisco, Warfield Theater.

MwE OLDFIELD. “FIVE MILES QUT-co/
INCLUDING THE DOWN-TO-EARTH SINGLE, “FAMELY Mﬁg
ON ViRGIN™-EPIC RECORDS AND TAPES. ‘

www.americanradiohistorv.com
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Jett Jealous Of Vangelis;
‘Chariots’ Reaches Summit

LOS ANGELES—Joan Jett & the
Blackhearts’ “I Love Rock’n’Roll”
(Boardwalk) is the nation’s No. |
single for the fifth straight week, but
the group’s album is blocked at
number two as Vangelis’ “Chariots
Of Fire” (Polydor) races to No. 1.

That’s the first soundtrack to top
the chart since “Saturday Night Fe-
ver” and “Grease” sent RSO soaring
four years ago. And it’s the first
Academy Award-winning score to
reach No. | since “The Sting” on
MCA eight years ago.

“Chariots” is the 31st soundtrack
to hit No. | since the rock era began
in 1955. Here’s the complete list in
reverse chronological order.

® “Chariots Of Fire,” Vangelis,
Polydor, 1982, one week at No. 1.

® “Grease,” John Travolta &
Olivia Newton-John, RSO, 1978, 12
weeks.

® “Saturday Night Fever,” the
Bee Gees, RSO, 1978, 24 weeks.

® ‘A Star Is Born,” Barbra Strei-
sand & Kris Kristofferson, Colum-
bia, 1977, six weeks.

® “The Sting,” Marvin Ham-
lisch, MCA, 1974, five weeks.

® “Lady Sings The Blues,” Diana
Ross, Motown, 1973, two weeks.

® “Deliverance,” Eric Weissberg
& Steve Mandell, Warner, 1973,
three weeks.

e “Superfly,” Curtis Mayfield,
Curtom, 1972, four weeks.

® “Shaft,” Isaac Hayes, Enter-
prise, 1971, one week.

® “Woodstock,” Cotillion, 1970,
four weeks.

® “Let It Be,” Beatles, Apple,
1970, four weeks.

® “The Graduate,” Simon &
Garfunkel, Columbia, 1968, nine
weeks. .

® “Dr. Zhivago,” Maurice Jarre,
MGM, 1966, one week.

® “The Sound Of Music,” Julie
Andrews, RCA Victor, 1965, two
weeks.

e “Help!,” Beatles,
1965, nine weeks.

® “Goldfinger,” John Barry,
United Artists, 1965, three weeks.

® “Mary Poppins,” Julie An-
drews & Dick Van Dyke, Vista,
1965, 14 weeks.

® “Roustabout,” Elvis Presley,
RCA Victor, 1965, one week.

¢ “A Hard Day’s Night,” Beatles,
United Artists, 1964, 14 weeks.

® “West Side Story,” Leonard
Bernstein, Columbia, 1962, 54
weeks.

® “Breakfast At Tiffany’s,”
Henry Mancini, RCA Victor, 1962,
12 weeks.

e “Blue Hawaii,” Elvis Presley,
RCA Victor, 1961, 20 weeks.

® “Exodus,” Ernest Gold, RCA
Victor, 1961, 14 weeks.

¢ “G.l. Blues,” Elvis Presley,

(Continued on page 66)
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Generol News
Chartbeat

FILM RECEPTION—Ulrich Edel, left, director of the film “Christiane F,” Joe

Mansfield, RCA division vice president for contemporary music, and the real

Christiane F., about whom the fiim is based, attend a reception in New York

prior to the advance screening of the film, whose soundirack was written by
David Bowle.

FIRST QUARTER FIGURES DOWN

Slow Start For Gold,

LOS ANGELES—Gold and plati-
num certifications for the first quar-
ter of 1982 declined from the same
period last year in all categories ex-
cept platinum singles.

A total of 27 albums went gold in
the quarter, down from 45 by this
point last year and an average of 39
for the first quarter over the past five
years.

There were 16 platinum albums in
the quarter, down from 19 in the

By PAUL GREIN

same period last year, but up slightly
from an average of 15 for the past
five first quarters.

The certification decline was most
severe in the category of gold singles,
where there were just six, compared
to 10 from January to March last
year and an average of 15 for first
quarters from *77 through *81. This is
the first time in 15 years that the total
number of gold singles for the first
quarter has dropped below 10.

PARTNERS WITH VAN KOOTEN

Haayen Exits WEA Int’|
To Launch New 21 Label

By IRV LICHTMAN

NEW YORK-—Fred Haayen has
left his position as senior vice presi-
dent of a&r/creative at WEA Inter-
national here to establish a new in-
ternational label, 21 Records, in
partnership with William Van Koo-
ten, chief of CNR Records in Bene-
lux.

While CNR gets distribution
rights in Benelux, the label will be
marketed by Polydor in other terri-
tories and PolyGram Records Inc. in
the U.S., according to Haayen. The
veteran label executive/producer
left the PolyGram setup in January,
1981 to join WEA. At PolyGram, he
had served as presidents of Polydor
in the U.S., England and Benelux.

One of Haayen’s goals at WEA
was to establish a WEA Inter-
national label, scheduled to debut
last September. Nothing has come of
it, although Haayen feels it may yet
materialize. He also indicates that
unsuccessful attempts were made to
feed his new label through WEA.

Haayen says 21 Records will be
part of a varied music venture, in-
cluding a publishing firm, 21 Music,
and a video programming unit, ten-
tatively called Point Of View, which
would provide artist profiles for
cable tv and commercial sale. He
also suggests development of fund-
ing for a film production division.

With no artist lineup to report as
yet, Haayen says that plans call for
product debut in Europe and he
hints that the label’s first act would
be an attraction for whom he does
not have U.S. rights.

Haayen is currently looking to set
up headquarters in New York with
“myself and a few assistants.” He

www.americanradiohistorv.com

also projects the naming of label
managers in major territories.

As for the 21 name, Haayen ex-
plains that the number is “very inter-
national and is considered a winning
number at gambling tables around
the world.”

WEA International president Ne-
suhi Ertegun, who hired Haayen,
terms his move “necessary for Fred-
die at this point in his outstanding
career.” He adds, “With complete
understanding, and certainly with
deep regrets, I have accepted Fred-
die’s resignation.”

BMA Sets
‘Summit’ Meet
For Board

NEW YORK —The Black Mu-
sic Assn. has scheduled a “sum-
mit” meeting of its board of di-
rectors to coincide with its fourth
annual conference, June 2-6 at
the New Orleans Hilton. Accord-
ing to BMA executive director
George Ware, the meeting will
emphasxze four areas in expand-
ing the black music market: com-
munications (radio, tv, cable);
marketing and merchandlsmg,
black music and black artistry;
and the international black mu-
sic market. Each of these areas
will be the focus of a general ses-
sion. Ware indicates that there
will be individual summit meet-
ings to discuss black radio, tele-
communications, and the mar-
keting and merchandising of
black music in the future.

Platinum

But there were two platinum sin-
gles, up from one in the first quarter
last year and an average of one over
the past five first quarters. Both
platinum hits—Olivia Newton-
John’s “Physical” and the Oak
Ridge Boys’ “Elvira”—are on MCA.

The certification for the Oaks
marks the first time a Nashville-
based country act has eamned a plati-
num single. The only other platinum
single to appear on the country chart
was Debby Boone’s 1977 pop cross-
over hit, “You Light Up My Life.”

Top individual label for the first
quarter was Columbia, with a total
of nine certifications. Warner Bros.
was second with seven, followed by
RCA with six and EMI-America/
Liberty and MCA with four.

But WEA edged CBS by a margin
of 13 to 11 as the most certified cor-
poration of the quarter. By point of
distribution, RCA is next with 10,
followed by EMI with five and
MCA and PolyGram each with four.
Independents Arista, Chrysalis, Dis-
neyland and Fantasy each notched
one certification in the quarter.

Three of PolyGram’s four certifi-
cations came during the month of
March, enabling it to tie CBS as the
month’s top corporation. Hit prod-
uct on Salsoul and A&M-distributed
IRS gave the RCA/A&M distribu-
tion combine runnerup honors—for

(Continued on page 64)
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RCA Tees Concentrated
Int’l Push For Key Acts

By IRV LICHTMAN

NEW YORK-The new chief of
RCA Records’ international market-
ing efforts feels the time is ripe to un-
dertake a concentrated promotion
drive on behalf of the label’s acts in
foreign markets.

Jorge Pino, who directs the firm’s
revamped marketing operation
(Billboard, April 10), believes that
acts such as Hall & Oates, Rick
Springfield, Odyssey and Lou Reed
are of sufficient multi-format appeal
internationally—in contrast to
strictly hard rock. black or country
performers, who are difficult to
break abroad.

One of the campaign’s key ele-
ments is the limited use of central
manufacturing (and the production
of promotional tools) out of Teldec
in Germany, while the label contin-

ues to service other markets from the
U.S.. Pino’s home base.

For Rick Springfield, Teldec has
just begun producing posters, mo-
biles and other retail aids for the Eu-
ropean market, while Lou Reed is
the first artist whose RCA product is
being pressed by Teldec for quicker
regional servicing.

In addition, all acts mentioned
have either recently initiated, or will
initiate, promotion or touring treks
to the markets in question. In each
case, the visits are preceded by the
availability of video clips. One tour
Just revealed is that of Dolly Parton
in Africa for Oct. 29-Nov. 7 and in
Europe from Nov. 8 to 19.

Pino, who credits Jack Craigo,
vice president of RCA Records—

(Continued on page 55)

General News

SUPPORTS ‘REUNION’ LP

Temptations Ready 50-City Tour

LOS ANGELES-The Tempta-
tions are set to begin a 50-city tour
next month in Austin to support
their “Reunion” LP, which marks
David Ruffin’s first appearance with
the group since 1968 and Eddie
Kendricks’ first since 1971.

The Temps cut the album and will
perform as a seven-piece group, with
Ruffin and Kendricks joined by
original members Otis Williams and
Melvin Franklin plus Dennis Ed-
wards, who replaced Ruffin: Glenn
Leonard, the third replacement for
Kendricks: and Richard Street, who
replaced the late Paul Williams.

The U.S. part of the tour will run
through October, after which the
group will move on to Europe and
the Far East, according to Motown
veteran Shelly Berger, who also
functions as the group’s manager.

Ty,
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By PAUL GREIN

The tour of theatres and concert
halls is being booked by the William
Morris Agency. which has repre-
sented the Temps since 1966.

There was much talk of a reunion
of the original Temptations in late
1979, when the group re-signed with
Motown after a brief stint on Atlan-
tic that yielded two unsuccessful
LPs. But a hitch developed and the
album “Power” was recorded in-
stead, using the regular five-man
lineup.

Motown president Jay Lasker
suggests that the “hitch™ may have

been the fact that Kendricks and
Ruffin had conflicting solo deals.
Kendricks was signed to Arista:
Ruffin to Warner Bros., where he
had a top 10 pop and No. 1 r&b hit
in “Walk Away From Love.”

Now both singers have re-signed
with Motown as solo artists, in addi-
tion to re-signing as group members.
Ruffin’s solo album is scheduled for
July, with George Tobin pegged as
the prospective producer.

Two cuts on the “Reunion™ al-
bum, which shipped last week, were

(Continued on page 64)

See Peaches Asset Total
At Upwards Of $8 Million

® Continued from page |

leah Gardens, Fla.,, which would
fork over approximately $3.583,310.
Five Star Entertainment here would
cough up approximately $2.2 mil-
lion. Bromo Records of Oklahoma
and Dallas would come through
with approximately $2.1 million.

The estimated take from the
Seattle and Tacoma stores, now op-
erated by former Peaches executive
vice president Neil Heiman, would
bring another $350.000. Nothing
can be ascertained about what gross
payment would be made by Peaches
founder/president Tom Heiman for
the Omabha location.

The final payments, after a 25%
down payment by each of the new
owners, would be in quarterly in-
stallments over a five year period
ending about January, 1987. The
court dossier shows that Five Star’s
Vince Mauch and Dave Neste,
former Peaches executives who as-
sumed 10 “Great Lakes region™
stores, would come up with five pay-
ments of $200,000 and 16 payments
of $50,000 after making their down
payment. No other specific repay-
ment schedule was available. United
has 10 Peaches locations in the
Northeast and South, while Bromo
has 10 Midwest and Southwest
stores.

Inventory in each sale was to be
paid for in an amount equal to the
cost of existing inventory, including
accessories charged for like goods by
current vendors. Cutouts were to be
paid for at one-third of the marked
retail price with remaining inven-
tory over that at $2 per unit for the
first 1.500 units and 25 cents per unit
after that.

Leasehold improvements, fix-
tures, equipment and furnishings
were 1o be paid for at the higher of
net book value (i.e., net of personal
property lease agreement balances)
or $40,000 per store. except for San
Antonio, a Bromo acquisition.

How much of the estimated $8
million gross reaches creditors’
hands can’t be determined because
the court costs and legal fees over the
long run can’t be determined. It ap-
pears that a new trustee, David Gill,
alocal attorney, has been appointed.
Calls to Gill to determine his ap-
pointment were not answered by
him.

In the case of the 10 stores ac-
quired by Bromo, total inventory
was estimated at $1.410,225. Net
book value of the Bromo locations
was an estimated $508.603. The 10
United Peaches stores contained in-
ventory, estimated at $2,185,595.
Net book value of those outlets was
$1,315,365. Inventory estimates for
the Five Star Entertainment stores
are unavailable, but net book value
is shown as $827,349.

Deposits and prepaid expenses as-

sumed by the three are as follows:
Bromo, $69,066: United, $82,350:
and Five Star, $57,207.

In the case of the Puget Sound
stores, inventory was estimated at
$250,000, comprising a net book
value of $74.000 and deposits of
$7.800.

When Tom Heiman voluntarily
petitioned for reorganization in
midyear 1981, Peaches/Nehi liabil-
ities totalled more than $20 million.

If the five-year plan, proposed to
Judge William Lasarow and the
creditors’ committee, pays off fully,
it would mark the first time in
memory that a major bankruptee
has paid off in any sizeable amount
to creditors in an industry action.

Heartland
| _Beat |

Rose Records
Gives Outlets
One Identity

By ALAN PENCHANSKY

This column inaugurates a new,
regular focus on music/video business
activity in the central states, and on
the people who make it happen there.
News items, announcements and sug-
gestions are welcome, and should be
submitted to Heartland Beat in care
of Billboard, 150 N. Wacker Drive,
Chicago, Ill. 60606.

CHICAGO--Chicago’s oldest
disk store chain, Rose Records, no
longer has a split personality. Its
alter ego, Sounds Good Records,
has been killed off, and all seven
Chicagoland outlets now are under
the Rose Records banner.

“We found it too difficult to build
an identity for two chains,” explains
chain head Jim Rose, who adopted
the Sounds Good name for rock and
hit-oriented outlets opened in the
mid and late *70s. Rose, which oper-
ates the biggest record store between
coasts, soon will have a 30-second tv
commercial to promote the new Chi-
cago-wide identity and Rose has a
new store in the works to replace its
landmark 165 W. Madison address.
“The Rose family has had a store on
that block for almost 50 years,”
reminisces Rose. “I'started outin the
record business in that store break-
ing Glenn Miller 78s.” The store
must make way for a new 35 story
office building. By summer, Rose
should have five city and two subur-
ban outlets, and its flagship store on
South Wabash Ave. in the Loop may
become the only full inventory

(Continued on page 62)
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" Market Quotations

As of closing, April 7, 1982

Annual

High ™ Low NAME P-E (G0 High Low Close Change
13/16  9/16 Altec Corporation — 1 11/16 11/16 11/16 + 1/16
34% 26% ABC 6 1864 34%2 33% 34% + %
35% 25% American Can 7 116  28% 28 28% + %
5% 4 Automatic Radio 3 1+ a% 4% 4% Unch.
47% 36% CBS 6 240 42% 42 42% + %
68% 41% Columbia Pictures 13 592 67% 67 67% + %
TV 5 Craig Corporation 16 5 5% 5% 5% Unch.
55% 47 Disney, walt 16 2634 56% 55 56% + 1%
4 2% Electrosound Group 1 - - - 2% Unch.
5%h 5% Filmways, Inc. - 177 5% 5% 5% Unch
17 14 Gulf + Western 4 309 15% 15% 15% - %
15% 10% Handleman 6 24 12% 122 12% - %
6% 3% Integrity Entertainment 4 23 4% 4% 4% + %
7 5% K-tel 4 1 6% 6% 6% + %
59 39% Matsushita Electronics 8 95 39% 38% 38% — 1%
53% 38 MCA 13 188 52% 51% 51% - %
56% 49% 3Mm 9 1282 54% 53% 54% - %
59% 49 Motorola 10 2057 60% 59% 60 + %
39% 30 North American Phillips 4 52 35% 34% 35% + 1
9% 6% Orrox Corporation - 84 8 7% 7% + %
16% 11% Pioneer Electronics 9 1 1% NM% 1% - %
22'% 16% RCA - 7320 22% 21%2  22% + %
18 12 Sony 10 2994 13%  13%  13% - %
30% 22% Storer Broadcasting 13 245 28% 28% 28% + %
3% 2% Superscope - 17 3% 3 3% + %
33% 27'% Taft Broadcasting 8 838 30% 29% 30% + %
63% 50% warner Communications 15 2961 55% 54% 54% — 1%
OVERTHE Sales Bld Ask OVER THE Saies Bid Ask
COUNTER COUNTER
Abkco - Y2 1% Kustom Elec. - 1% 1%
Certron Corp. 1700 % 1 Recoton - 2% 3
Data Packaging - 5% 5% Reeves
Josephon Int'l. 80 7% 8 Comm. 3540 28% 29
Koss Corp. 4800 5% 5% Schwartz Brothers - 2 3

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los An-
geles Region. Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cali-
fornia 91503, (213) 841-3761, member New York Stock Exchange. Inc.

NARM Nears Agency For “Gift

NEW YORK-—By April 27, the
NARM “Gift Of Music” advisory
board will select an ad agency to
handle the association’s institutional
ad campaign.

The board has narrowed the field
to three companies, Drossman Yus-
tein Clowes (New York), Levine,
Huntley, Schmidt, Plapler & Beaver
(New York) and Humphrey Brow-
ing Mac Dougall (Boston).

The agencies will make final pres-
entations to the board here on April

26 and a decision will be made the
following day.

According to NARM, the presen-
tations will not include specific
plans for the “Gift Of Music” drive,
but will focus on the agencies’ re-
sources, past successes and how they
capitalized on other business oppor-
tunities similar to “Gift Of Music.”
After selection of the agency, a time-
table will be established, with the
campaign’s advertising activity in
1982 based upon the agency’s initial
approaches.
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General News

‘Hooked’ Concert Package
To Cover North America

By SAM SUTHERLAND

LOS ANGELES—How do you
build a tour around an album con-
cepttailored expressly for the studio,
and performed by a symphony
based an ocean away?

If that sounds like an insoluble
riddle, Regency Artists here and vet-
eran agent/manager Jerry Heller
have their own answer in the form of
an ambitious U.S. touring package
derived from RCA’s “Hooked On
Classics,” the instrumental smash
featuring the Royal Philharmonic
Orchestra as conducted by Louis
Clark.

Expected to kickoff in early June
and reach between 33 and 45 Ameri-
can and Canadian markets, the con-
cert version of “Hooked” will seek to
repeat the LP’s demographic cross-
over, which has seen its revved-up,
dance-oriented renditions of famil-
iar classical warhorses reap radio
play on formats spanning virtually
all age groups and both white and
black listeners.

One obvious, immediate hitch:
the costs of importing the original
symphony that cut the album for K-
tel in the U.K. prohibit that route.

The solution: using Clark as con-
ductor and name draw, hire musi-
cians locally or regionally.

Plans also call for an expanded
repertoire that carries the show’s or-
chestrations beyond the classics to
include symphonic treatments of
pop and rock material, as well as
possible guest soloists in different
markets, the use of recognized mu-
nicipal orchestras in some cities, and
even added stage production effects
such as lightshows for certain
venues.

“The concept of having contem-
porary musicians perform with sym-
phonies has been done in Great Brit-
ain and Europe for some times,”
says Heller of the tour’s gestation,
adding that a U.S. precedent exists
in the “Star Wars” packages that
toured here following that sound-
track’s emergence as a popular
seller.

“I became interested in setting up
such a show here after hearing the
British version of the album, pro-
duced for K-tel, which brought in
Clark, who was ELO’ synthesizer
player,” explains Heller. “I thought
it would be great to present it in con-

Record World
Files Petition
For Bankruptcy

NEW YORK—Record World, the
music trade publication, filed a vol-
untary petition for bankruptcy im
U.S. Bankruptcy Court here March
22.

According to informed sources,
staffers at the publication were in-
formed Tuesday (6) that the maga-
zine had ceased publication. The
trade did not publish its March 27 is-
sue, but reappeared in issues dated
April 3 and 10.

The petition lists accounts pay-
able of $924,803.36. As of Feb. 28,
1982, totals assets listed were
$538,000 against liabilities of
$733,031.

In an involuntary creditors’ peti-
tion filed in U.S. District Court
March 24, Jersey Printing Co. of
Bayonne, N.J. claims it's owed
$334,958.71 by Record World. The
petition also claims that a previous
printer, Dispatch Press of Jersey
City, N.J., is owed about $75,000 by
the publication and that The Re-
public National Bank has seized the
bank accounts of the publication.
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cert form, and approached them
about it around the time the album
was being released here.”

Regency Artists, meanwhile, had
already been involved in various
concert packages calling for sym-
phonies to back solo vocalists and
groups here, notes Peter Grosslight,
vice president, by way of unraveling
how Regency and Heller became
joint partners in the upcoming
“Hooked” tour.

And, with the record’s subsequent

(Continued on page 66)

Columbia Pix
Expands Via
Studio P/R

NEW YORK —Columbia Pictures
Publications has acquired Studio
P/R in a major expansion of its edu-
cational print interests. While the
purchase price was not disclosed, the
deal inked last Thursday (25) is
thought to have involved several
millions.

Frank Hackinson, president of
Columbia, says that Studio’s catalog
is available from his company im-
mediately. The Studio product line,
developed over a period of 16 years,
concentrates on jazz publications,
original concert band material and
choral works. The “Peanuts Piano
Course” is among its best-selling
items. James G. Houston, who
headed Studio, remains with Co-
lumbia as a consultant.

Hackinson says that more educa-
tional print acquisitions may be ex-
pected by Columbia. He points to
recent sales agent deals with Brad-
ley’s Publications, Centerstream
Publications and R.E.H. Publica-
tions as significant steps in this di-
rection.

Benson LPs
To Hold At
$7.98 List

NASHVILLE-The Benson
Co. will hold to a $7.98 suggested
retail price for the frontline al-
bums of its 18 affiliated labels.
Other major Christian labels, in-
cluding Word and Sparrow, have
recently raised their albums to a
suggested $8.98. Light Records is
also staying at $7.98.

To encourage retailers to
honor its price freeze, Benson
will incorporate in all its con-
sumer ads the line, “Still Only
$7.98.>

Mike Blines, Benson’s inter-
national director of marketing,
says the company did not hold
the price out of any fear of con-
sumer resistance. “All of our
sales forecasts and projections
are based on $7.98,” he explains.
“The extra money would be nice
to have, but we’re staying where
we are in the interest of the con-
sumer. We think it’s a respon-
sible reaction for our artists, too.”

The Benson labels are Alarma,
Greentree, Heartwarming, Im-
pact, Scripture In Song, Triangle,
Hope Song, Lamb & Lion, New-
Pax, Paragon, Star Song, Refuge,
Home Sweet Home, Pilgrim
America, Onyx, New Birth, Milk
& Honey and New Dawn.

EDWARD MORRIS

Gemcon Pacts RTV

NEW YORK—-Gemcon Inc., the
Ft. Lauderdale record company, has
appointed Midwest RTV Distribut-
ing Corp. as its distributor in Illinois,
Indiana, Wisconsin, and Minnesota.
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Billboard photo by Arthur Mailet

GREETING GALE—Guitarist Eric Gale, seated at left, greets a fan during a re-
cent instore session at the J&R Jazz Store in New York City, tied to his first LP
for Elektra/Musician.

_The Rhythm & The Blues |
The View From 125th St.

By NELSON GEORGE

NEW YORK—Sikhulu Shange is
a large man who looks like he could
play small forward in the NBA, or
make a fine tight end. His voice is
deep and bares traces of his native
South Africa. After deciding to settle
here, Shange opened a record store/
tv repair shop on 135 St. and 8th
Ave., not far from the famous
Small’s Paradise nightclub.

After over a decade in that loca-
tion, he moved to 125 St. where his
Sikhulu’s Records is now based.
From the doorway of his store one
can look right into the Apollo, where
Inner City Broadcasting is convert-
ing the landmark concert hall into a
video center.

Shange is a respected member of
the Harlem community and is active
in developing the Black Music
Assn.’'s New York chapter. More-
over, Shange is typical of many
black retailers struggling to survive
in a poor community, one particu-
larly hard hit by the nation’s eco-
nomic woes. Aside from his retail

business, Shange also runs a one-
stop operation. Sitting in the back of
his store amidst posters and trade
periodicals, he discussed the record
industry.

“It’s hard to make it as a retailer,
but you can survive if you're flex-
ible” he says. Like most mom and
pop operations, Shange caters to the
taste of specific audiences in his
community. Gospel, reggae, calypso
and African music (“when I can get
it”) are strong sellers for Shange.
Also, in one section of his store, port-
able cassette players, televisions and
radios are available.

He has found it “very, very hard
to move any singles” since several
majors hiked their prices to $1.99.
“People simply find $2 for a seven-
inch single out of line.” Instead, he is
able to pick up the slack with 12-
inch singles at $3.98 since “people
view them as more value for the dol-
lar” and “the independent labels
that specialize in them give you a

(Continued on page 47)

Report From NAB

Arbitron Keying On 18-24 Males

DALLAS—Catching up with 18-
24 year-old males and accurately
measuring their radio listening occu-
pied much of the time at a session
Monday (5) called “The Great
American Arbitron Roundup.”

Rick Aurichio of Arbitron ac-
knowledged the difficulty in meas-
uring this group and noted that
some research experts would drop
college students and military per-
sonnel from market population fig-
ures because they are so hard to
measure. But he explained that ra-

dio people are “vociferous” about
this demographic so important to
AOR radio.

Aurichio, responding to a query
from a Detroit broadcaster, denied
that Arbitron was “giving up” on

white 18-24 year-old males. He said,’

“We’re not ignoring them. We're
conducting a number of tests to im-
prove the measurement of this
group.” He explained that a large
amount of this demographic lives in
“group quarters”—military bases
and colleges, but that Expanded

Small Martis

DALLAS—Small market radio
is really a state of mind, ex-
plained Tim E. Moore, speaker at
a Monday morning session.

Formerly a consultant with the
TM Companies here, Moore has
become a successful station
owner in Northwest Michigan.
After two years, his stations,
WKHQ-AM/WVOY-FM Char-
levoix-Petoskey, Mich., have be-
come prime examples, he says, of
what regional radio can be to a
community. It all starts with two
important promises from a sta-
tion: ownership that believes it
can do anything, and very good
people; not “warm bodies”
which so many programmers fall
short with, he said.

“It is a challenge to become a
regional radio station. Recognize
your concept, or goals, and allo-
cate the budget to upgrade your
property and make it exciting,”
Moore said.

After a five-minute slide pres-
entation on the mood and activi-
ties of his Michigan community,
Moore unveiled the professional

approach WKHQ-WVOY takes

Are Big-Time

to achieve success. “We are a
‘wired society’ and we must com-
pete with stronger signals in a
given listening area,” he said.
Among the pitfalls cited by
Moore are an unawareness of
technical details, a limited pro-
motion budget, and a weak or
ineffective programming plan.

Moore said that allocating a
good promotion budget is essen-
tial. “First, work on somebody
else’s money wherever possible
(piggyback promotions) and de-
liver what you sell. Don’t pro-
mote a total music station with its
few talk shows or sports events.
Determine your target audience
and go after them,” he advised.

Asking for help in program-
ming small market formats is
“not a sign of weakness but
strength,” Moore said. Research
from larger markets can help.
“Even though the magnitude is
different, the scope can be the
same.

Discussing satellite program-
ming, he said he is not really sure
he understands it, but it could
“lack flexibility,” he predicted.

tne P
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Arbitron Diary

Taker Is

Profiled At ‘Niche’ Clinic

DALLAS—The theory that the
psychological makeup of an Arbi-
tron diary taker is markedly differ-
ent from that of a listener who
doesn’t report to Arbitron may have
some credence. The issue, long de-
bated by broadcasters in private,
was tackled in public at the conven-
tion Tuesday during the clinic.
“Creating Your Niche—Positioning
Part I1.”

“The psychology of people who
take diaries is very different from
those who don’t,”” said Doug
Clemensen of Reymer & Gersin As-
sociates Inc., Southfield, Mich. The
disparity, which he termed “shock-
ing,” has been uncovered in several
studies for radio stations in different
sized markets.

Clemensen revealed his findings
during his speech on “psycho-seg-
mentation,” a more precise way of
focusing on a specific target au-
dience within a wider demographic
range. Through research, a “psycho-
logical blueprint” of a listener can
be obtained, he said. For example,
Clemensen showed how a country
station added to its audience by de-
termining that two segments of its
listeners, “the cheerful, folksy cross-
overs and the macho converts,”
shared similar psychological traits’
The station attracted more of the
macho listeners by: giving its adver-
tising a tougher edge; restructuring
promotions by giving away motor-
cycles instead of trips to Hawaii; al-
lowing the afternoon drive DJ to be
more controversial; and implement-
ing a new jingle with a tougher
rhythm. .
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Clemenson pointed out ihat lis-
teners choose a radio station that
best fits their self-perceived image.
He cautioned broadcasters against
the Everything Position (trying to be
everything to everybody only dilutes
a station’s marketing power): the
Limited Position (appealing to only
one fragment of the market gener-
ally alienates listeners); the Shadow
Position (copying the market leader
only delivers the message to the lis-
tener that the leader is right); and
the Chameleon Position (contin-
uously changing formats, person-
alities, and latching on to every fad,
which leaves the station with no
identity).

Panelists Gina Gallagher, general
manager of WMKE-AM-WBCS-
FM Milwaukee, advised: *“Ask
people this question: If the radio sta-
tion was a person, what kind of per-
son would it be? You have to deter-
mine the personality of a radio
station in order to build some type of
loyalty.”

In another session, Bill Moyes,
president of the Research Group,
San Luis Obispo, Calif., applied
war strategies to marketing a radio
station. Among his tips for “strategic
health self-conduct” were:

® decide and plan calmly: attack
with emotion:

® avoid predictable attacks;

® deal with perception, not sight:

® remember that radio stations
are always at war, either fighting to
geton top of the hill, or at the top to
ward off attacks.

Sample Frame (a method to reach
radio listeners with unlisted phones)
was helping to overcome this.
“We’ve come a long way and we
expect to improve,” he said. He
added that Houston was the tough-
est market to measure in this regard.
Also covered in this session were
special efforts made to measure
black and Hispanic listening, the
small size of measurement samples
in smaller markets, and Arbitron’s
Qualidada service—the measure-
ment of radio listening interfaced
with purchasing patterns and brand
preferences. )
Bill McClenaghan, a former Arbi-
tron executive and currently ABC
Radio’s director of research, ques-
tioned why Arbitron had dropped
the special telephone call retrieval
method for years employed for 18-
24 year-old blacks. “In 1967, Arbi-
tron said they couldn’t read or write.
But now you pay them $5 to fill out a
diary. I don’t understand how $5
solved a problem of education.”
Aurichio responded, “Bill, you in-
vented telephone retrieval, and it
was done not because blacks were il-
literate, but because they would not
otherwise respond (fill out diaries).”
The payment of $5 per diary to
blacks is known by Arbitron as
DST-Differential Survey Treat-
ments. It has been installed in 66
markets and the first results will
show up in the winter survey period,
results of which are due out shortly.
(Continued on page 12)

Key Mart Plan
To Listeners,
Says Professor

DALLAS — Radio station oper-
ators must program what suits lis-
tener interests, rather than trying to
create what they think listeners want
to hear, a Harvard Business School
professor advised during a Sunday
presentation of McGavren Guild
Radio, which helped open the NAB
convention.

According to Dr. Martin Mar-
shall, faculty chairman of the Har-
vard Business Schools’ NAB Man-
agement Development Center,
“Marketing has emerged only since
World War IL1.” Prior to that, busi-
nesses were concerned just with
sales. Today, he said, the business of
broadcasting must concern itself
with new industries and different
lifestyles. Hence, an individualized
marketing plan must be developed
for every area and every station.
Broadcasters, and radio stations in
particular, must carefully study the
increase in discretionary spending
power, fragmentation of lifestyles,
continued suburban sprawl, and
keep up with new technology.

Seeking Original
Rock & Roll sound
track material for
feature length,
live-action, sci-fi
satire. “Xanadu”
type, “Heavy
Metal’ type fusion.

Contact:
Richard Beck
(213) 763-5146
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FCC'’s Larry Harris Seeks
‘Intelligent Regulation’

DALLAS—The new FCC Broad-
cast Bureau chief, Larry Harris,
sounds like he means business for
broadcasters. His main platform to
NAB’s roomful of broadcasting ex-
ecutives was that of change. “We're
getting out of the phase of stran-
gulation regulation,” he stated, “and
into more intelligent regulation. Al-
though we must enforce the laws
and comply, there need not be an
iron-fist approach to the FCC.”

Harris outlined an agenda priority
at a Tuesday afternoon session. The
theme dealt in expediency for four
areas of concern. First, cut down the
time involved for renewals and sta-
tion applications, while simplifying
forms and filing procedures. That
ties in with the necessity of speeding
up FCC processing and ascertain-
ments. Harris hopes to reduce the
phase of all processing matters. That
means he will demand better engi-
neering procedures for applications.

Broadcast Bureau priorities will
include re-evaluation of ownership
rules. The demand for, and granting
of, new frequencies will need to be
considered.

With new advancement in tech-
nology, Harris stressed that “new is
not necessarily better.” Therefore,
he plans to evaluate each new devel-
opment in this area very carefully, so
as not to create or establish services

Arbitron Panel

® Continued from page 10

Arbitron uses physical placement
of diaries in Hispanic homes.
Aurichio said this method was being
used because Hispanics live in a
high percentage of homes without
phones.

Aurichio was asked why Arbitron
would sell “something that can be
100% off in accuracy” in small mar-
kets, but the questioner went on to
supply his own answer—that in
many smaller markets, radio stations
cannot afford the sample size they
need.

already adequately being done.
However, Harris projects the 1980s
and '90s will explode “unbeliev-
ably” with opportunities and com-
petition, lending many more ben-
efits to broadcasters.

That is chief Harris’ two-year
overlook for his department. His at-
titude is to take the industries’ regu-
lation out of the 1960s and ’70s.
“We’re there to serve the public,” he
emphasized. “If you have a prob-
lem, make us aware of your con-
cerns. Even unsolicited comments
are welcome, whether legislation is
pending or not. You and the public
are the same, and we are there to
serve the public. We'll work with
you and be candid. Though nothing
is sacred, we won'’t destroy rules, but
evaluate them. We're going to do it
the right way—quickly and ef-
ficiently.”

Harris addressed comments from
the audience later in the session. Cu-
ban interference was a subject that
came up immediately. “It is a prob-
lem broadcasters must learn to ac-
cept,” he said. “It’s like fixing
patches on the tire. There is no
nearby solution right now.” The
Commission will treat each station
and requests for power increases on
a case by case basis.

DBS (Direct Broadcast Satellites)
regulation “will be carefully eval-
uated before recommendations are
made,” Harris stressed.

As a commonly perplexing con-
cern to broadcasters, Harris’ position
on the Equal Employment Opportu-
nity Commission will be dealt with
realistically. “We will not expect it to
be enforced blindly,” he said.

Coverage of the NAB conven-
tion was written and coordinated
by Billboard’s radio programming
editor, Douglas E. Hall, Robyn .
Wells, assistant radio program-
ming editor, and Katy Bee, the
magazine’s Texas correspondent.

Report From NAB

Q&A Panel Debates
Satellite Networks

DALLAS—Will satellite networks
eventually squeeze local stations out
of national advertising dollars and
what effect centralized program-
ming will have on a station’s local
identity were two topics aired during
a question and answer panel at the
NAB Convention Tuesday.

Noting that spot dollars are get-
ting shallower, Ivan Braider, presi-
dent of the Satellite Music Network,
said, “I don’t think satellite networks
are going to affect national revenue.
Chances are that if you're not one of
the top four stations in a major mar-
ket, you’re not going to see national
spots anyway. Those advertisers are
going to use tv.”

If stations would improve their
system of billing they might attract
plum advertisers, added Dwight
Case, president of Transtar who said
that a Coca-Cola rep had shown him
radio billing received on the back of
envelopes and business cards.

The consensus among the 15 pan-
elists was that the benefits reaped
from satellite programming’s profes-
sional sound far outweighed the
possible erosion of an affiliate sta-
tion’s local flavor. Several 24-hour
music satellite networks, Satellite
Music Network and United Stations,
said they encouraged their affiliates
to retain live morning drive slots;
and Michael Hauptman, vice presi-

dent in charge of ABC Enterprises,
added that the network’s new Super-
Radio format would include many
promotional tie-ins at the local level.

Local flavor can also be retained
in national talk shows, panelists
agreed. “Problems are the same all
over,” said Richard Penn, vice presi-
dent and general manager of NBC
Radio. “If someone is having
trouble financing a small business in
one part of the country, that’s some-
thing people can relate to some-
where else.”

One difficulty with programming
a network is that some songs might
be omitted from rotation because
of potentially offensive content.
Braiker conceded that the satellite
music network never played Olivia
Newton-John’s “Physical” although
it was a number one song. “It’s not

- what you don’t play that hurts you,

it's what you do play.”

“Calling 1982 the year of the
shakeout,” Tom Burchill, president
of RKO, expressed concern that sat-
ellite networks may have already
reached the saturation point.
Summed up Jack Clements, senior
vice president of Mutual Broad-
casting, “In the end, it comes down
to programming. Satellites are just
the means of delivery. It’s up to the
listener to define what he wants.”

AM Stereo Manufacturers
Jockeying For Position

® Continued from page 3

casual meetings around the hotels
and convention hall, were betting on
the Kahn system or the Magnavox
system, the former because Kahn
has wooed and won so many key
AM station operators, the latter be-
cause of the marketing muscle of its
parent, North American Philips,
which sells not only Magnavox re-
ceivers but also Sylvania and Philco.

‘Minority’ Meet Keys On Formats

Talk Vs. Music Is Pressing issue For Programmers

DALLAS—Talk versus music was
a central discussion of a Monday (5)
session on minority programming,
with battle lines drawn between
those radio programmers who main-
tain that listeners only want music
and others who reasoned that listen-
ers can be interested in talk formats.

“The more public affairs we run,
the more tune-out there is. At 6
o’clock on Sunday, when we air
‘Speak Out,” the dial turns,” said
panelist Bill Shearer, KACE-FM
Los Angeles. “We sent out news-
letters and received 15,000 re-
sponses. The comment we contin-
uously saw was ‘More music, less
talk.’” Every March, we join in with
other black stations to do a ‘March
On Crime’ and it’s disturbing to hear
the number of phone calls we get
saying, ‘Hey man, cut out that crap
and get on with the music.””

But George Ware, executive di-
rector of the Black Music Assn,
complained, “More effort goes into
the music than information and
community service. I don’t think in-
formation in reality is boring. We
need to find people in broadcasting
that believe information is impor-
tant and exciting, and who can
transmit that feeling.”

Although it was noted that the
talk format is the most expensive to
operate, Pepe Sutton, an Inner City
executive (operator of WLIB-AM

New York) and president of Na-
tional Assn. of Black Owned Broad-
casters, pointed out that “We lost
money hand over fist with music,
then we changed to news and infor-
mation and turned a profit. There is
a thirst (for that type ot format).”

Dewey Hughes-of Almic Broad-
casting in Washington, D.C,, said, “I
think there will be a stronger empha-
sis on more information in the *80s.”
He noted that when his station,
WOL-AM, switched to a talk for-
mat, many people termed it “sui-
cidal radio.” The station intersperses
some music with its talk format.

Panelist William Chatman of
KNOX-AM Fort Worth, pointed
out that because one black station
often has to serve the needs of the to-
tal black community, they are con-
tinuously being confronted by dif-
ferent interest groups wanting to use
their radio time to air various con-
cerns. “We usually find that the only
people who listen to that type of pro-
gramming are the panelists’ families
and people with a narrow interest. [
believe that the best way to get the
job done is the way McDonald’s and
other advertisers do it—put the mes-
sage between two boogie songs.
Then everybody hears it and re-
sponds to it.”

A spokesman for WAOK-AM At-
lanta said that the station’s ratings
had been on a down swing for seven

years, then picked up when it reposi-
tioned itself as a news/information/
music station. “We do a half-hour
news black every night which in-
cludes our own local features. We’re
making it relevant to people and our
base audience has started to in-
crease.”

It was also noted that CBS tele-
vision series “60 Minutes” has a sig-
nificant black following which indi-
cates that black listeners will
respond favorably to a format which
uses imagination in combining en-
tertainment and information.

“We must take some risks and
chances,” urged Hughes. “We have
lost the willingness to roll our sleeves
up and do a full day’s work. We do
not challenge our young people to-
day. We do not tell them that broad-
casting is not an eight-hour-a-day
job. It is a 24-a-day job.”

Research and professionalism are
the keys to a profitable station, said
Shearer. “Programming is like any
other product—it must fill a need.
We must find a niche and fill a
void.”

Proper programming, sales and
community service will accrue
profit, added Chatman. “There’s a
road map out there and we all know
what to do and what to follow. It’sa
question of having the desire to do it
and executing that desire.
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Kahn has had a number of station
commitments for some time. Leon-
ard Kahn distributed a list of 69 sta-
tions during the convention, but
Harris had a scorecard in its booth
that passed the 75 mark before the
convention ended.

Kahn, in his presentation, charac-
terized the selection process as a now
or never situation. “AM has a last
chance to correct its negative image
with the public, to stem the shift to
FM. It is up to the broadcasting in-
dustry to select the AM stereo sys-
tem. If you pick the wrong system, it
is my opinion that AM radio, as it
now exists, is doomed.”

This talk seemed to rattle scores of
engineers from smaller stations in
smaller markets. Some pleaded for
time to “wait and see,” realizing that
if they make a wrong. decision in
committing $10,000-15,000 in sta-
tion funds to the wrong system, they
could lose their jobs. There was a
feeling among many observers that
the “big guys” will jump into stereo
as quickly as they can, possibly in
some cases installing more than one
system in the hopes of halting lis-
tener erosion to FM.

The big date for all of those con-
cerned with AM stereo is April 26,
when the FCC decision to allow the
marketplace to decide on a system
becomes final. Then the Commis-
sion will begin approving on a sta-
tion by station basis the transfer to
stereo broadcasting. Since all sys-
tems are compatible with mono re-
ceivers, there should be no notice-
able difference in reception to
listeners.

As this process develops, receiver
manufacturers should begin to see
one system emerge and then they
will begin to crank up marketing
plans for receivers using that system.
It will take years. Some speakers
during the AM stereo discussions
suggested that tv stereo will become
a reality first. The big question is,
can AM radio hang on until AM
stereo arrives?

Industry
__Events

A weekly calendar of upcoming
conventions, awards shows, seminars
and other notable events.

April 12-14, Juno seminars and
awards tv show (14), Harbour Castle
Hilton Convention Center, Toronto,
Canada.

April 17-22, National Public Ra-
dio convention, Hyatt Regency,
Washington, D.C.

April 24, Seventh annual T.J.
Martell Memorial Foundation for
Leukemia Research humanitarian
award dinner, Waldorf Astoria, New
York.

April 26-29, Billboard’s Inter-
national Music Industry Conference
(IMIC), Astir Palace Hotel, Athens,
Greece.

April 29, Academy of Country Mu-
sic Awards tv show, Goodtime
Theatre, Knotts Berry Farm, Buena
Park, Calif. '

May 1-Oct. 31, World’s Fair,
Knoxville, Tenn.

May 2-5, National Cable Tele-
vision Assn. convention, Las Vegas
Convention Center.

May 4-8, American Women In Ra-
dio & Television conference, Hyatt
Embarcadero, San Francisco, Calif.

May 14, Entertainment and Sports
Industries conference, Sheraton
Centre, New York.

May 15-17, Ninth annual Music
City Tennis Invitational, Maryland
Farms Racquet & Country Club,
Nashville.

May 19-21, Muscle Shoals Music
Assn. record and producers’ semi-
nar, Joe Wheeler Park, Muscle
Shoals, Ala.

May 28-31, Morris Diamond’s
Ninth annual Music Industry Tennis
Tournament, San Vicente Country
Club, Ramona, Calif.

June 2-6, Fourth annual Black
Music Assn. (BMA) conference,
New Orleans Hilton, New Orleans,
La.

June 3-6, The National Assn. of
Independent Record Distributors
and Manufacturers convention,
Philadelphia Centre Hotel, Phila-
delphia, Pa.

June 4-6, The New World Of Digi-
tal Audio conference sponsored by
AES, Rye Town Hilton, Rye, N.Y.

June 5-8, National Assn. of Music
Merchandisers (NAMM) conven-
tion, Georgia World Congress Cen-
ter, Atlanta.

June 6-9, Consumer Electronics

Show, McCormick Place,
McCormick Inn, Conrad Hilton Ho-
tel, Chicago.

June 6-10, Broadcast Promotion
Assn. 26th annual seminar, St.
Francis Hotel, San Francisco, Calif.

June 7-13, Country Music Fanfair,
Tenn. State Fairground, Nashville.

June 25-26, Summer Soul ’82 Na-
tional Talent Search (black contem-
porary and gospel) sponsored by the
Black Music Committee of the
Nashville Music Assn., Tenn. Per-
forming Arts Center, Nashville.

July 9-25, Montreux Jazz Festival,
Montreux, Switzerland.

July 16-18, North Sea Jazz Festi- .
val, The Hague, Holland.

Aug. 1-3 Gospel Radio Confer-
ence, Holiday Inn, Estes Park, Colo.

Aug. 1-7, Christian Artists’ Music
Seminar In The Rockies, Estes Park,
Colo.

Aug. 29-Sept. 1, National Assn. of
Broadcasters radio programming
conference, Hyatt Regency, New
Orleans, La.

Sept. 12-15, National Radio
Broadcasters Assn. annual conven-
tion, MGM Grand Hotel, Reno,
Nev.

Sept. 18-26, Georgia Music Week
Atlanta.

Sept. 17-19, Monterey Jazz Festi-
val, Monterey County Fairgrounds,
Monterey, Calif.
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Wherever theres music, theres BMI.

S

Congratulations
to BMI
Academy Award
winners:

Peter Allen

and

Carole Bayer Sager
for their original song,

| “Arthur’s Theme”

FROM THE MOVIE “ARTHUR”

BMI

I A
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Commentary

Ripping Off Management Ties

By BRANDON K. PHILLIPS

On March 10, the planets of our solar system approached an
alignment, the magnetic effect of which, some predicted, would
be to pull the earth apart at its very seams. Needless to say, this
did not happen and we are all still here, reading our Billboards.

But rumors about splits swept the indusiry: John Reid and
Elton John; Derek Sutton and Styx; Billy Gaff and Rod
Stewart; Steve Leber and David Krebs, and AC/DC and Ted
Nugent; Fred Bestall and Lance Reynolds and Air Supply.

Every one of these managers has been loved and hated, for
good reason and naught. Such is the reality of doing business.
The dynamics of a human
being moving through life,
not just standing still, neces-
sarily creates friction.

These same people, how-
ever, also move mountains.
Who could argue that some of
the greatest accomplishments
in the music industry are the
result of the work of such
people? How many statues
were erected, or royalty
checks issued, to spectators
who relish with glee another’s
misfortunes?

As a manager I may be
biased, but I am not naive.
But in at least one of the
above cases, now working its way through the courts, no
apology need be given for the contribution of management,
whose efforts in building a superstar act at least match that of
the group itself or its record label.

Phillips: “Where were those
lawyers when the artist was
starving and unknown?”’

There is a sickness in an industry where creative people are
shaped and molded by suspicion and innuendo. Where were
all those so-called advisors and lawyers when the artist was
starving and unknown?

In law school I was taught that justice must outweight the
penalties of the letter of the law. Is it not a greater crime to

use the vagaries of California law to rip from a person the
vestiges of his or her livelihood?

Managers are not allowed to solicit employment for their
clients or they become unlicensed talent agents, a violation un-
der the California Labor Code. If they get licensed, the guilds
dictate the allowable commissions which may be paid toa man- _
ager/agent, guidelines which often cover only one-half of the,
equation and are unrealistic.

Artists must be protected, but not at the expense of equally
innocent parties. Shame on the lawyers and advisors who are
quick to pick up the cause of an artist who can pay his bill, but
are nowhere to be found early on when their advice is really
needed.

‘Rumors about splits swept
the industry like wildfire’

Personal managers must form & lobby as powerful as that of
the talent agents and the guilds so that their contributions to the
entertainment industry are finally recognized, especially in
Sacramento. The Labor Code must be rewritten and its misuse
stopped.

There is an old joke about why hungry sharks won’t bite
managers—something to do with professional courtesy! I am
not blind, there are many rip-offs in the management game.
But the innocent and competent must not suffer, or we all suf-
fer, for who will discover tomorrow’s stars and fuel the industry.
Surely not the lawyers!

A personal manager must have an enforceable contract in
California, or the temptation to the greedy (managers included)
will undo the very relationship which, more than any other,
contributes to the health and success of us all.

Stupid people do not make good managers and good man-
agers are rarely stupid people!

Brandon Phillips is president of Management West Inter-
national, based in Century City, Calif.

All That | Got Was Breakfast

By DON LEVINE

David Blaine of Waxie Maxie’s in Washington D.C., who
didn’t attend, wrote a commentary about going to NARM
(Billboard, April 3). I, who did, would like to tell you why I
shouldn’t have gone.

If anyone expected any meaningful discussions of controver-
sial issues, they were misled. Counterfeiting and piracy are not
controversial. Everyone agrees that something must be done.
Bar coding is not controversial. Having standardized business
forms is not controversial. Even expanding the Gift of Music
campaign is not controversial.

‘We did not have to spend
$1,200 to be entertained’

We did not have to spend $1,200 to be entertained, and
shown the development in these programs. What the record in-
dustry needed at NARM was meaningful public dialogue on
such issues as shrinking margins, shrinking advertising co-op
dollars, shrinking unit sales, and a shrinking customer base.

At the rackjobbers breakfast, I thought that here at last the
common ground would bring up some common problems. But,
alas, no. The panel simply said we have problems; come to
Scottsdale, Ariz. in October and we’ll talk then. All I got from
that meeting was breakfast.

Most solutions presented this year seemed to be manufac-
turer oriented. The home-taping solution? Put a royalty on
blank tape to help artists and manufacturers. Who helps the
distributor, rackjobber and retailer?

Incidently, NARM has two wings. One is made up of record-
ing merchandisers, and its new wing, the VSDA, is made up of
video dealers. The home-taping issue is a major conflict here.
The “Right to Tape” is the major cause of unit sales declines in
our industry. How can NARM sponsor a wing that is so op-
posed to the interests of most of its membership?

We were told, “Write your congressman.” All that will do is
even the score with an organization that should never have had
our support to begin with.

The counterfeiting and piracy solution? A per-unit fee, a rack
account fee, a volume fee. All this to go for lobbying, investi-
gations and prosecutions to help the manufacturers.

Why can’t the manufacturers pay for this out of the increased
units they will sell if this plan works? Why must retailers and
rackjobbers foot the bill in the form of additional costs? Or, if
passed on to the customer, why should he or she have to pay
extra to help build the manu-
facturers’ unit sales?

Did Bob Summer of RCA
really think we would accept
this proposal? I’ve heard that
there are dealers who even re-
fuse to pay the new Gift of
Music surcharge, when they’ll
share in the benefits. How
does Mr. Summer think
they'd feel about this one?

I'heard that in the old days
the NARM conventions were
knock-down, slam-bang
shouting matches. Perhaps
that would be a healthier way
to air our problems. Cer-
tainly, this four-day, sugar-
coated production isn’t.

The basic NARM membership dues are certainly a bargain.
The free Gift of Music displays, the bank-card charge program
savings, the scholarship fund, the lobbying for bar coding, and
the informative newsletters are well worth the price.

But I needed a convention, not a vacation.

[ o k3

Levine: “What the Industry

needed at NARM was mean-
ingful public dialogue.”

Don Levine is division manager of D&H Distributing Co.,
rackjobber headquartered in Harrisburg, Pa.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard. 1515 Broadway. New York. N.Y. 10036.

Dear Sir:

I'm most happy to keep informed on what's happen-
ing in the world of gospel. I'm sure the Savoy Sound
does just that.

My business is selling records, a large percentage
being gospel. My customers know about Savoy and

tionary times.

www.americanradiohistorv.com

Letters To The Editor

their soul sounds. My customers also know about me
and they come to me for their soul music. That's how |
make my living . . . a precarious one in these infla-

Why does Savoy feel it necessary to compete with
me by offering their records direct via Savoy Sound in-

stead of selling to me through the usual wholesale or
distributive channels? Why are they making my very
existence even more precarious than it already is?
Why? -Mel Snyder
Tape World Inc.

Salisbury, Md.
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New from the Importe/12 Group:

TANTRA

The legend grows with “MA-CUM-BA,” the
hot new single from the most acclaimed new
group of the year! A special 12" from the
forthcoming “Tantra II” album, destined to

b | ic! N
Scome pais  Importe/12

“Stay (I Need Your Love)"—
&, EXploding on urban contemporary

&% and r&b radio! Together

with 'Take Me Up” on a

§ special 3-cut 12”. | R,

L] ~

WMy (SS-420) ’ :

IGUARDIAN

SOUNDUS
HUMONGUS!
Monstrous metal
sounds on the debut EP,

including

“Don’t Take It Away,” my
“Young & Wild,” 4
“Runnin’” and £
“Sinister Lady.”’ o on A

A crossover smash, breaking out #
of clubs and AOR! Includes the hit #8
single “What Does It Take [
(To Believe That You're Number One)”
and a classic remake of g
“Kicks” on a special 12".
(MP-314) &

Importe/12

I t 'Iz Importe/12 Records Division, Sugarscoop, Inc., 600 Third Avenue, New York, NY 10015 U.S.A.
mpor e Telephone 212/687-2318, Telex 421231 ("HRF".) Distributed by:

Stratford Distributors

Arizona Connecticut Georgia Maryland
Alta Distributing Co Aquarius Distributors Tara Distributing The Zamoiski Company New Hyde Park (516) 352-4200
Phoenix (602) 269-1411 East Hartford (203) 278-4061 Atlanta (404) 875-8271  Baltimore (301) 644-2900 Import-O-Disc
. Plainview (516) 694-4545

California Nu Music Hawaii ETT UL Texas
Record Distributors, Inc Bridgeport (203) 333-1436  Music Craft of Hawaii MJS Entertainment Downbeat Distributin
Los Angeles (213) 737-1682 , Honolulu (808) 841-6219  Long Island City (212) 784-0360 9
Music People | Florida Win Records Houston (713) 523-2642
Oakiang (415) 6535611 MJS Entertainment lliinois Long Island City (212) 7867667 Wisconsin

Miami (305) 592-6085 Vashone Distributing Radio Doctors
Colorado Chicago (312) 486-5854 Milwaukee (414) 276-6422

Mile Hi One-Stop, Inc.
Denver (303) 629-1960

www americanradiohistorv com
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ajor Acts Are Among
Shlock On Cutout Lists

By PAUL GREIN

LOS ANGELES—Several notable
recent releases were sprinkled in
amongst the shlock in the lists of cut-
outs and overruns distributed at the
recent National Assn. of Recording
Merchandisers convention here.

Steely Dan’s “Gaucho” and Tom
Petty & the Heartbreakers’ “Hard
Promises,” both of which reached
the top 10 last year for MCA, were
being pitched for $4 by Surplus
Record & Tape Distributors of Pas-
saic, N.J.

Surplus was also selling the Who's
1981 Warner hit “Face Dances” for
$2.25, the same price being charged
by the Great Atlantic & Pacific Mu-
sic Co. of St. Louis. Both concerns
priced the 1980 double album
“Fleetwood Mac Live” at $5, as did
Countrywide Tape & Record Dis-
tributors of Long Island, New York.

Countrywide also pegged a $2 tag
on both “Stars On Long Play” and
Stacy Lattisaw’s “Let Me Be Your
Angel,” a $2.25 ticket on the Blues
Brothers’ “Made In America” and a
$3 fare on Roberta Flack & Peabo
Bryson’s “Live And More.”

Surplus listed Chic’s “Real
People” and Charlene Duncan’s
“Charlene” at $1.10; Chaka Khan’s
“What Cha Gonna Do For Me” and

Zips Video

TUCSON—For nine years, the
Zips Records and Tapes outlets in
this desert city were known pri-
marily as rather traditional record
and tape retail outlets.

Then, the video revolution ar-
rived.

Ronnie Canterman, the company
president, recalls it began with regu-
lar customers inquiring about new
video games.

“A lot of people started asking
about the Atari stuff,” he remem-
bers. Several of his outlets added a
line of video games. From there, it
was only a short time until two of the

Leo Sayer’s “Living In A Fantasy”
at $1.50; and the “It's My Turn”
soundtrack at $1.75.

All three concerns listed Bette
Midler’s 1980 soundtrack to “Divine
Madness” for $2, the same price all
three charged for Rod Stewart’s
1979 smash “Blondes Have Fun.”
All three asked $2.50 for Queen’s
1978 LP, “Jazz.”

Several other notable albums
were listed by all three suppliers, in-
cluding the ill-fated “Sgt. Pepper”
soundtrack ($1.25 to $1.50), Steve
Martin’s “A Wild And Crazy Guy”
($1.50 to $1.75), and the Bee Gees’
“Spirits Having Flown” (§1.75 to
$2). The greatest fluctuation in price
was seen on Yes 1978 LP “Tor-
mato,” which Countrywide was
pitching for $1.10, Surplus for $1.50
and Great Atlantic & Pacific for $2.

But Great Atlantic also featured
some of the lowest priced LPs. The
company pitched Quincy Jones’
“Sounds . .. And Stuff Like That”
and Walter Egan’s “Not Shy” for 24
cents and solo Kiss albums by Peter
Criss and Paul Stanley for 50 cents.
The Greg Kihn Band’s “Next Of
Kihn” went for a comparably steep
88 cents.

Retailing

See Studios’ Vid Rental Waning

Dealers Say Program Cost Limits New Title Stocks

® Continued from page |

that s still riding a crest of theatrical
release—and Academy Award—
publicity. By waiting six months to
remove these titles from the rental-
only mode, the studio may be losing
alarge number of potential purchas-
ers.

As for the third major rental-only
plan, belonging to MGM/CBS,
dealers say its titles (“Tarzan The
Ape Man,” “SOB” and “Rich And
Famous™) are too weak even to war-
rant taking on the program. Because
it releases only one rental-only title
per month, the program is easily
passed up.

Mike Becker, co-owner of the
Video Room in New York, says he
signed on for programs from 20th
Century-Fox and Warner, but has
not yet received delivery on the lat-
ter. And he ordered far fewer copies
of the rental-only titles, saying, “I
wanted to be cost-effective.”

Is it worth it for him even to offer
those titles, considering the restric-
tions and paperwork? “We carry a
broad selection (close to 2,000 titles),
and I want to satisfy a wide customer
base. If we break even on the rental-
only titles, it's worth it to keep the
customers.” In fact, if not for the fact
that his competitors offer the titles,
Becker would have bypassed them.

Sales Are Zooming

By AL SENIA

four Zips outlets began stocking a
full line of videotapes and movies.

Now Canterman is enjoying suc-
cess as a home entertainment entre-
preneur whose stores retail not only
records and tapes but video software
as well.

He says the stock of Zips stores
has expanded with the widened in-
terests of many long-time customers.

“We look at it as all in one: rec-
ords, video, computer games, home
computer systems. Now we’re carry-
ing software and hardware for the
video games. It’s turning into a
pretty big business.”

Zips entered the home entertain-
ment field in March 1981. Canter-
man said the cost of adding video
and computer games to two of his
four shops was minimal. “All it took
was a little remodeling. We just
added some brackets to the walis.”

Only the Zips locations at 7091 E.
Speedway Blvd. and 4177 N. Oracle
carry the video products. Canterman
says he chose those shops because
they are more centrally located than
the other two stores at 946 E. Univer-
sity Blvd. and 5870 E. Broadway.

The shops that took on the video

(Continued on page 40)

He points out, “The low order
level will hurt the studios. They’re
certainly not generating the volume
they would have. What good does it
do them to retain ownership and get
their movies back?” Becker predicts
the demise of rental-only plans.

Back in October when the original
Warner rental-only plan was
launched in Texas, boycotts were
rampant. In some cities, such as San
Antonio, the boycott is still in effect.
Ed Minarich, owner of the Video
Station there, says he has a sign in
his window stating “Superman II Is
Dead.” The sign draws people in off
the streets to ask what it means, and
Minarich uses the opportunity to ex-
plain the Warner Home Video pro-
gram and why he doesn’t carry their
titles.

“There’s enough available from
the other studios, especially the in-
dependents,” Minarich says. “They
don’t miss ‘Superman II’ if we have
Benny Hill to back it up.”

The Video Station does carry sale
titles from Warner, and has taken on
a couple of rental-only titles from
20th Century-Fox “to prove a
point.” He says, “We’ll see how they
work for six months. So far we've
had 15 rentals in three months.
That's $50 income.” With postage,
20th Century charges $77.50 for the
six-month lease period, and Min-
arich adds, “That’s without taking
the paperwork into account.”

The paperwork, in fact, is called
“horrendous,” “a real hassle” and “a
ridiculous amount” by retailers who
must fill out different forms for each
program and ask customers for vary-

ing depostits, depending on the stu-
dio of origin.

“We charge $150 deposit for a
Warner rental-only title,” says Chaz
Austin, buyer for Nickelodeon in
Century City, Calif. Otherwise, the
store requires a deposit equal to the
tape’s retail price. Warner, however,
requires a $100 deposit on all its ti-
tles and Nickelodeon adds a $50 de-
posit of its own.

The only rental-only title Nickel-
odeon handles is “Superman IL,” of
which it has two VHS and one Beta
copy. Response has not been strong,
Austin says.

Pearl Lee, buyer for New York’s
Video To Go chain, says she’s not
impressed with the rental-only titles
from MGM/CBS and 20th Century
Fox, but that she expects Warner ti-
tles, when they come in, to do well.
“I can’t take too many titles,
though,” she says. “They won’t fit
into my budget.”

One retailer who is bullish on the
Warner program is Tammy Fou-
shee, manager of Showtime Video in
Houston. “We take all the titles, be-
cause competition is heavy. Keeping
up the inventory is necessary in our
market; it’s wealthy and the people
here are real picky. We keep close
track of turns, and all the titles are
doing great. We can’t keep them in
the store.”

Foushee adds she’d been appre-
hensive about the Warner plan at
first, because “the packaging was
wrong—it didn’t have a synopsis on
the back. But they’ve changed it.
Also, the $100 deposit was too high,
so we don’t require it, but we haven’t
had any problems.”

RCA Launches ‘Quest’ Contest

NEW YORK-RCA Records is
conducting a national display con-
test for retailers as part of its cam-
paign to promote the soundtrack to
the film, “Quest For Fire.”

The label is providing various
sized minis, flats and empties of al-
bum covers, color posters, match-
books and Bic lighters with the film’s
logo, and buttons bearing the “Q”

signature in support of the promo-
tion.

Winners will be selected region-
ally. Prizes for the most imaginative
in-store and window displays in-
clude 15 Charmglow gas grills, 30
boxes of six-ounce Omaha steaks, 15
framed theatre lobby posters of the
film, and 50 Ernst Hass portfolios of
color scenes from the movie.

Product From Local Labels Provides Sales, Goodwill

® Continued from page |
standard $8.98 tag, he says. Payment
for goods sold is within 90 days.

Local sales are less significant for
the 14 Music Peddler stores in the
metro Detroit area, says the chain’s
general manager Jerry Adams. But
he also says the stores pay a good
deal of attention to local artists to
support the Detroit music commu-
nity. The stores have a “local wall”
display adjacent to their “top hit
wall,” Adams adds.

Certain singles have done well for
Music Peddler, Adams explains, cit-
ing releases by Marsha Dee, A.C.
and the Kentucky Fox and Jack
Rainwater. Even though the stores
get in more self-help rock records
than country, Adams estimates that
country sales are brisker owing to
the comparative playlist openness of
the Detroit stations. Dee’s “New OI’
Lady” 45 has become a regional hit,
Adams reports, and is selling ac-
cordingly.

“You bet we make money,” says
Charlie Maloney, manager of Dis-
count Records’ Harvard Square lo-
cation in Boston. “We sell local art-
ists’ records simply because there’s a
demand for them.” Among the top
area acts, Maloney says, are John
Lincoln Wright, Jean Redpath, Lisa

Neustadt, the Rebels, Quiet Street,
the Modern Method, the New
Modes, Lou Miami, Andy Pratt, Pe-
ter Dayton and the Orbits. The
“Boston Bootleg” LP, distributed by
Rounder, is another steady seller ac-
cording to Maloney.

Maloney, who notes that his
markup for locals is about the same
as for major labels, says he counts an
album worth stocking if it can move
five to 10 copies. The Rebels’ album
sells 75 to 100 a year, he says, and a
Neustadt Christmas album is good
for about 60 sales during the season.
The store routinely carries window
displays for locals, he adds.

At Everybody’s Records, in Eu-
gene, Ore., manager Tim Mortenson
calculates that the best way to make
money from a local act is to push it
toward becoming a national one.
“We make our money on their third
or fourth album—after a major label
has picked them up.” Northwest acts
that have made this transition from
hawking their own albums, Morten-
son points out, include Jeff Lorber,
Dan Siegel, Cam Newton and Quar-
terflash.

Everybody’s provides support
with in-store play and use of point-
of-purchase material, Mortenson
says. “We'll even make up our own

displays.” His markup is “about a
buck above what I pay.” Records are
generally kept on consignment for
30, 60 or 90 days, he continues, but
explains that, in practice, he will
stock the records indefinitely on
request.

Local and regional records are
handled through the central pur-
chasing department for the Wax
Museum chain. Tim Taveggia, who
manages a Wax Museum in Min-
neapolis, says some albums make
money for the store, but that most
don’t. “We’ll carry an album as long
asit’s selling,” he adds. “Some we’ve
had for two years. If there are no
sales within nine months or a year,
we'll return them.” Taveggia says he
cooperates with artists to spotlight
their product in his store.

Suzanne Cameron, assistant man-
ager of a Recordland store in Co-
lumbus, Ohio, says she carries few
local records but that it's been finan-
cially worthwhile with those she has.
Best sellers, she reports, have been
albums by McGuffey Lane and
Spittin’ Image, both of which, Cam-
eron reports, “sold a lot” primarily
by word-of-mouth promotion.

At one of Nashville’s Discount
Records locations local releases are
often featured on large storefront
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posters. Bryan Carpenter, a sales
clerk for the store, reports that four
or five acts sell in significant num-
bers, particularly following their pe-
riodic showcases and concerts. Da-
vid Olney and the X-Rays, who now
record for Rounder on the basis of
their strong regional reputation,
recently sold 200 albums.at Discount
within two weeks, Carpenter says.
Singles by REM and Jason and the
Nashville Scorchers are also moving
briskly, he claims. The White Ani-
mals is another top-selling group, he
adds.

Carpenter explains that local rec-
ords are usually kept on hand for
about six months to assess their sales
appeal. He says there is only a little
in-store play of these acts.

Abe Livert, owner and manager
of Abe Livert Records, Jacksonville,
Fla, is tolerant toward the idea of
stocking labels, but hardly excited.
“We stock mostly 45s—a few albums,
but nothing much really happens.
After a few friends come in and buy
them, it’s all over.” This is essentially
the same outlook that Pete Steed has
as manager and owner of Radio
Doctors, Atlanta. “We do it more for
goodwill than anything else.” Steed
says he deals mostly in 45s with local
acts.

“Local records do sell,” stresses
Mark Alman, owner of Record Ex-
change, Austin. “We stock more lo-
cal 45s and albums than anyone
else.” Alman notes that by stocking
on consignment, the handling of lo-
cals involves neither a significant in-
vestment of time nor money. His
best sellers in this field are albums
by Joe Carrasco and Shake Russell.

“We probably carry at least two
dozen . labels,” estimates Michael
Wieland, manager of the Northfield
Road Peaches in Cleveland. He says
he deals mostly with the acts them-
selves in securing records and that
while the “sell-off rate isn’t that
great unless they perform locally,”
some have sold surprisingly well.

He says he has moved more than
50 albums by the country-rock
group Burnt River in two weeks.
Novelty 45s put out by the Cleve-
land Browns and the Cleveland In-
dians each sold more than 200 at his
store alone, he notes.

Wieland reports that he tries to
give locals maximum exposure via
in-store play, posters and exhibits
near the check-out register. Like
most other managers, Wieland deals
on consignment and prices the locals
the same as nationals.
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Billboard photo by Jacki Sallow

UNIQUE PROMO—Members of L.akeside are seen greeting fans during a re-

cent in-store appearance at Los Angeles’ Unique Records. The group’s Steve

Shockley and Mark Wood are seen at right, while Solar’s Edna Collison, vice
president of marketing/promotion, is seen at center, talking with a fan.

New LP/ TapeReleases

ol

This listing of new LP/Tape rel !

retailers and radio programmers to be up-

to-the minute on available new producl The following configuration abbreviations are used: LP—
album; 8T—8-track cartridge; CA—cassette. Multiple records and/or tapes in a set appear within
parentheses following the manufacturer number.

POPULAR ARTISTS

BOYS BAND
The Boys Band
LP Asylum E160047
FLESHTONES
Blast Off
CAROIRA107 ... s $9.98

GIRLSCHOOL
Hit & Run
LP Stiff America USE18

KIHN, GREG, BAND

Kihntinued
LP Beserkley E160101...................... .. $8.98
KROKUS
One Vice At A Time
LPAristaAL9591 ... $8.98

LYNDELL, LIZ
| Never Once Stopped Loving You
LP Koala KOA14922
PRIDE, CHARLEY
Charley Sings Everybody’s Choice
LP RCAAHL14287
8TAHS14287..
CAAHK14287

SCORPIONS
Blackout
LP Mercury SRM 140309 .. .
SNAKEFINGER
Manual Of Errors
LP Ralph SN8203
TAKAHASHI, YUKIHIRO.

Neuromantic
LP Alfa AAF16009 ............c s e $8.98

DARDANELLE
The Colors Of My Life
LPS1ash ST217 ... i $8 98
DAVISON, WILD BILL
But Beautiful
LP Storyville SLP4048
FREEMAN, CHICO
Destiny's Dance

LP Contemporary 14008 ....................... $8.98
MCcINTYRE, KALAPARUSH MAURICE
Ram’s Run
LP Cadence Jazz CJR1009

METHENY, MIKE
Blue Jay Sessions
LP Headfirst HF9712 ...
NEWMAN, JOE, QUARTET
in A Mellow Mood
LPStashST219 ...t s $8.98
ROBERTS, JUDY
Nights In Brazil
LP Inner City IC1138
WATANABE. KAZUMI

Mermaid Boulevard
LP inner City IC6071

CLASSICAL

BACH, JOHANN SEBASTIAN
Cantatas BWV 10, 11, 24, 30, 34, 39,
44,68.76,93,129,135& 175
Soloists, MBO & Chorus. Richter
LP DG 2722025 (6)..evvvvererreearee v $47.88
Cantatas BWV 140 ‘Wachet Auf, Ruft
Uns Die Stimme’’ & 80 ‘’Ein Feste Burg
Ist Unser Gott'’

Ameling, Finnie, Baldin, Ramey, London
Voices, English Chamber Orch., Leppard
LPPhilips 6514097 .
CA 7337097
Complete Flute Sonatas BWV 1030,
1033, 1020, 1031, 1034, 1035,.1032,
1013 .
Larrieu, Puyana, Kuijken
LP Philips 6768176 (2)...
CA 7699155 (2)

BEETHOVEN, LUDWIG VAN
Violin Concerto in D
Kremer, Academy of St. Martin-in-the-
Fields, Marriner
LP Philips Digital 6514075.... ... ... .. $12.98
CA 7337075 ... $12.98

CHOPIN, FREDERIC
Andante Spianato; Nocturnes;
Mazurkas; Valse; Ballade Op. 52;
Scherzo Op. 31

...$21.96
$21.96

Son
LPDG2531359............

DVORAK, ANTONIN
Slavonic Dances, Op. 48 & 72
Alfons & Aloys Kontarsky
LPDG231349.
CA3301349....

GRAUN, JOHANN GOTTLIEB
Concerto In C Minor; Graupner:
Concerto In D; Holzbauer: Concerto In E
Flat
Capella Clementina, Mueller-Bruehl, Engel

LP Philips 9502067 .$10.98
CA 7313067 ..$10.98
HAYDN. FRANZ JOSEPH

Symphonies Nos. 6 "‘Le Matin'’, 7 "‘Le
Midi'* & 8 "'Le Soir’”’
Academy of St. Martin-in-the-Fields,
Marriner

LP Philips Digital 6514076 ..$12.98
-CA 7337076 $12.98

Symphony No. 96 In D Major

(""Miracle’’); Symphony No. 101 tn D
Major (*'Clock’’)

London Philh. Orch., Solti
LP London Digital LDR71044
CALDR571044 ...

MARCELLO, ALESSANDRO
‘’La Cetra’’ Concertos
Holliger, Peilerin, Camerata Bern, Fueri
LPDG 2533462 . $10.98

MONTEVERDI, CLAUDIO
Lamento d’Arianna; Combattimento Di
Tancredi E Clorinda; Lamento
d’'Olimpia; Farina: Violin Sonata '‘La
Desperata’’
Watkinson, Rogers, Kwella, Thomas,
Musica Antiqgua Koeln, Goebel
LPDG2533460........ ......... ... .$10.98

MOZART, WOLFGANG AMADEUS

Concert Arias
Te Kanawa. Vienna Chamber Orch.,
Fischer

LP London 0S26661............... . ..$1098
Eine Kleine Nachtmusik; Prokofiev:
“’Classical’* Symphony; Grieg: Holberg
Suite Berlin Philh., Karajan

LP DG Dlgatal2532031 .............. . $12.98

CA 3302031.. $12.98

PERGOLESI, GIOVANNI BATTISTA
La Serva Padrona
Bustamante, Capecchi, English Chamber
Orch.. Ros-Marba
LP Philips 9502065 ..
CA 7313065..

$10 98
$10 98

-SAINT- SAENS CAMILLE

Carnival Of The Animals; Ravel: Mother
Goose
Vilta & Prattis Jennings, Williams,
Pittsburgh Symph., Previn
LP Phibps Digital 9500973. ...... ... . $12 98
CA 7300973 ..o $12 98

(Continued on page 49;

Retailing

Fred Meyer Chain Maps TV Drive

Offers ‘Ads Plus’ Saturation Campaign To Labels

LOS ANGELES—The dominant
61 Fred Meyer record/tape depart-
ments in the Northwest are pitching
week-long saturation radio/tv ad
campaigns ranging from $4.000 to
$20.000. depending on depth of cov-
erage and participating non-com-
petitive vendors.

Lou Lavinthal and Chuck Black-
smith of Roundup Music. Scatile.
in-house rackjobber for the pioneer
chain. demonstrated “Ads Plus.” a
four-year-old ad program now
being extended to labels. to diskery
executives here March (30).

In a videocassette presentation.
the Meyer discount department

stores claim a 37% market share of

Oregon and Washington record
business. The film narrative con-
tains impressive market coverage
statistics, such as 0.5 stores for every
10.000 Portland homes. where they
have 22 locations. to 1.2 stores per
10,000 Seattle homes. where they
have 20 outlets.

Norm Mayr. Meyer ad vice presi-
dent, explained the working of the
ad concept. citing specific consumer
products which moved into top con-

sumer choices through ~Ads Plus™

participation over the past four
years. Mayr stressed the chain’s total
compliance with Robinson-Patman
provisions. Labels providing ad al-
lowances would receive complete
documentation for all advertising.
Mayr pledged.

Gordon Cameron who coordi-
nates marketing for Meyers. noted
the success of a recent program.
wherein 13 different exercise albums
shared an “Ads Plus™ with an exer-
cise product. Up to three correlative
vendors can participate in a pro-
gram, with cost divided equally.ora
single vendor can go it alone.

In the broadest plan. covering 400
Gross Rating Points for Portland tv

- and 150 GRPs for Eugene. plus 110

radio spots over the week. the cost is
$13.760 for a sole advertiser or can
be split up to three ways. The cost-

ALBUM DEN

LOS ANGELES—Glenn P. Mor-
ris admits that a longtime fascina-
tion with the record business
prodded him into opening an 800
square foot store in the Brookhill
Azalea Shopping Center. Rich-
mond, in October, 1974.

Morris found such enjoyment in
records and tapes that the first small
store has blossomed into five 2.000
1o 3.000 square footers in the greater
Richmond area.

A former dry cleaning shop
proprietor. Morris completely dedi-
cated himself to the record business
after the first year. during which his
first small strip center location
grossed approximately $150.000.

Subsequently, Morris has opened
a store about every 18 months. This
year will be his most expensive. with
two “Album Dens™ on the blueprint
board.

With five stores open and two
more to come, Morris figures to top

$2 million gross in calendar 1982.°

Presently. Album Dens register
about 70% of their gross in r&b.
Richmond luckily has three radio
stations which pour r&b into the
Virginia metro area. which includes
Petersburg. 20 miles south of the
capitol. where the fifth Album Den
is located. Morris admits his rapport
with the air personalities and music
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By JOHN SIPPEL

liest Seattle area program provides
300 Gross Rating Points and 125 ra-
dio spots for $19.950 cither sole or
split. Mayr stated Meyer is the
Northwest's single largest advertis-
ing buyer. thus assuring prime time
spots aimed at specific demogra-
phics rather than midnight-to-dawn
fillers.

Blacksmith and Mayr emphasized
Meyer's positive attitude toward the
future. even while admitting that the
Northwest's economy is second to
Michigan in  unemployment.
Founder Fred Mever. who built his
first supermart and shipping center
in the Northwestin 1931, thrivesin a
lagging economy. both emphasized.
The Meyer chain is converting three

of its smaller record/tape/acces-
sories departments to super Music
Markets. separate stores around
3.500 square feet. All three new Me-
ver's stores slated this year will have
music departments of approxi-
mately 3.500 square feet. These de-
partments and stores also handle
some audio hardware.

Mayr explained that under a re-
cent corporate reorganization. Virgil
Campbell is now the president of the
non-food division of the firm.
Campbell has  worked with
Roundup Music closely since its in-
ception five vears ago. Mayr said he
anticipated a stronger flow of cross-
merchandising programs involving
recorded product for the future.

Billboard photo by Chuck Pulin

STORE VISIT—Tabby Shaw, lead singer of the Mighty Diamonds, signs auto-
graphs at the Music Factory store in New York.

directors at WPLZ-FM. WANT-
AM and WENZ-AM. all black mu-
sic-oriented. has helped his growth.
He runs 60-second spots. customized
for the Album Dens by station per-
sonnel at each station.

He also regularly runs quarter and
eighth-page ads in the Richmond
Times Dispatch. preferring place-
ment in the Leisure section.

In 1982 and 1983. Morris wants to
broaden his repertoire base. In addi-
tion to his preponderant percentage
of r&b sales. he currently estimates
25% is pop and 5% is country. He is
out to really increase his country
business. He feels Richmond is a ter-
tile area.

Morris notes he was disappointed
with his second visit to NARM’s
convention. He wrote letters to la-
bels. secking appointments. He said
he was told to call when he arrived.
He did have some conferences. “but
they were only ceremony. We never
really communicated about the
things I wanted to go over. We made
a lot of effort and in most cases. we
got the cold shoulder. It appears
they haven’t got time for the me-
dium-sized account.”

Morris feels his stores have
worked with labels energetically on
merchandising projects. indicating

Five-Store Chain Registers
70% Of Gross In R&B Product

their good will. *We make each store
competitive to the others and really
try to work with the albums in-
volved.” he adds.

Morris specials his advertised al-
bums at $5.29. a low price in which
he sacrifices profits to an extent hop-
ing to build traffic and collateral
sales.

His catalog price on $8.98s is
$8.44_while he gets $1.69 for 45s. He
stocks the top 100 r&b. top 50 pop
and top 20 country singles. which ac-
count for 5% of his gross. Additional
5%s of his gross go to accessories and
1o alternative merchandise like his
own T-shirts. Paradise Creations’ T-
shirts and Rock Tapestries. He tries
to be the first with hip merchandise
in his area. Other accessories yield
an additional 5% of his gross.

Of the 85% of gross that goes to al-
bums. he estimates 80% of that is
LPs. with cassettes accounting for
15% and 8-track 5%. He is working
to eliminate 8-tracks from his inven-
tory. In his four local Richmond Al-
bum Dens. he has tape under glass.
but is experimenting with open
stocking in the Petersburg store.

Album Dens centrally warehouse
in 1,500 square feet on Richmond's
southside. Morris feels he beefed up

(Continued on page 49)
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FCC SAYS
RADIO PROFITS
OFF IN 1980

WASHINGTON--Radio pre-tax
profits nationwide, fell 31.2 percent
in 1980. according to revised figures
in the 1980 FCC Financial Report
released last month, a little better
but not that much better than the
jolting 33.6 percent initial figure re-
leased in February by the Commis-
sion (Billboard Feb. 13).

The report also modified several
other statistics slightly upward—61
percent of FM stations associated
with AM stations earned a profit in
1980, as opposed to the initial figure
of 60 percent, and 59 percent of AM
and AM-FM stations compared to
the 58 percent originally reported
showed a profit.

Gross revenues of commercial ra-
dio broadcasting were still listed at
$3.2 billion. but the pre-tax profit
figure was up to $159.1 million from
the FCC’s original figure of $153.6
million. The new figure nevertheless
reflects a drop of 31.7 percent from
1979 pre-tax profits, a further de-
crease from the 25.6 percent drop
suffered in 1979.

DETROIT—Joe Spencer. pro-
gram director of WGPR-FM. is can-
did: he’sin the business of entertain-
ment, he says. not in the business of
selling records. That philosophy un-
derscores  his programming deci-
sions, and apparently has helped
make the urban contemporary sta-
tion one of the fastest climbing in the
Detroit Arbitrons.

The fall book shows WGPR-FM
at 3.9, up from 3.0 in summer, 81
and 2.3 in spring. '81. That’s good
for a ranking in the Motor City wop
10 at number 9.

Spencer’s selections are based on
a strong sense of musical direction
and an equally strong staff. A
former recording and tv producer.
Spencer serves as p.d. for WGPR-
FM and its sister television station,
Channel 62. “Tv and radio have
quite separate needs.” he relates.
“Both need constant attention and
there aren’t a lot of commonalities.
Tv has a myriad of programs. My
Job is to create continuity. Radio is
aimed at a particular audience for

Survey For Week Ending 4/17/82

ChortBiSGkouts

ASIA
Heat Of The Moment, Geffen 50040 (Warner Bros.)

JOHNNY CASH
The General Lee, Scotti Bros. 502803 (Epic)

DON WILLIAMS
Listen To The Radio, MCA 52037

ASHFORD & SIMPSON
Street Corner, Capitol 5109

PAUL McCARTNEY & STEVIE WONDER
Ebony & Ivory, Columbia 18-02860

AURRA
A Little Love, Salsoul 7-7023 (RCA)

P

EDDIE RABBITT
| Don't Know Where To Stand, Elektra

This week's highest superstarred/starred chart entries in the fermats listed.

Radio Programming
WGPR-FM Is Heading For Top

For PD Joe Spencer, Entertainment Is The Key

By CONSTANCE CRUMP

the whole broadcast day. Our target
audience. for example is urban,
youthful, 18 to 34, men and women.
Our tremendous increase in ratings
is due to being so specific.”

WGPR tries to lead the market in
music. to find what's new and good
and introduce it. New releases come
to Spencer first, then to a music com-
mittee for screening. “They try (o se-
lect what will best serve the au-
dience,” he says, “and | get lots of
help from jocks. They’re out in the
city. Some work in clubs. They see
that the floor’s packed on one record
and only moderately filled on an-
other. They take a record out of the
box, go into it, see what they find
and come back to me with it.

“We always want to be the most
current. The consumer appeltite is
tremendous—they really, really like
new music. We want to be hot. We're
not afraid of new artists, either. |
don’t believe new artists have to
prove themselves. I just ask will the
audience like it? Is it likely o be
popular? If we played a waiting
game. we wouldn’t be hot. And we
want to be hot.”

The station has a consistent play-
listwith 35 tunes in rotation, five hit-
bounds and 30 extras. The extras
have a six-week life and are re-
searched for appeal. These quickly
lose their status if nothing’s happen-
ing with them. Spencer says. Once a
song reaches the top 10. and begin to
drop, it either becomes “gold™ and
gets a place in the recurring records,
or gets a trip to the morgue.

The station cross-promotes with
Channel 62 and plans a stepped-up
schedule of public events in the fu-
ture. “We want to emphasize free
things.” Spencer says, “trying to be
conscious of the laid-off people in
the audience. Free outdoor concerts,
celebrity baseball and a bike-athon
have been successful for us. Last
year’s bike-athon attracted 25,000-
30,000 people.™ T-shirts and album
giveaways, trips and music comprise
other promotions. “Our listeners are
music lovers,” Spencer says. They
can appreciate it. so we give it away
to them.

“Our jocks do a lot of work in
schools.” he says. “They all make
appearances on behalf of young
people. We've gone for fashion
shows. and more recently, sponsored
benefits to get food for needy fami-
lies. We're community oriented.”

The station also runs special pub-
lic service programming. “Teen Pro-
file” a popular young people’s
show. is designed to give teens radio
experience. The show covers topics

AM Stations
Buy FM Outlets

NASHVILLE—Pending FCC ap-
proval, WMAK-AM is divesting it-
self of its 3kw sister FM station
in order to purchase WUSW-FM
(US107), while WIRB-AM has pur-
chased WIZO-FM in nearby Frank-
lin, Tenn.

Mooney Broadcasting, which
owns WMAK and six other U.S. sta-
tions, paid $2.5 million for US107. a
100kw country station located in
Lebanon, Tenn. Mooney is currently
doing market research to determine
the eventual programming direction
for its acquisition.

WMAK-FM, a rock format sta-
tion, is slated for sale to Phoenix
Broadcasting. which owns WVOL-
AM in Nashville, a black contempo-
rary station.

www.americanradiohistorv.com

from teen problems to teen heroes,
staffed by young people. from pro-
ducer to host to panel members.
“This kind of programming keeps a
constant stream of younger people
in the building that’s good for us.
There’s a lot of team spirit here any-
way,” Spencer says. “It goes beyond
the fact that we share call letters. Ev-
erybody pitches in to make sure
what we have here can happen.”

Syndication, in and out. is a topic
of interest at the station. “It’s got a
lot of potential,” Spencer reports,
“but we’re doing so well with the for-
mat we're working with, and it’s so
new, we're not sure if taking the time
to do something different would in-
terrupt the flow. We're investigating
‘Coast to Coast Soul’ out of Atlanta,
but when you add something, some-
thing else has to go.”

“The station is not highly fi-
nanced,” Spencer comments. “The
new growth may bring an influx of
money, however, and we’re already
experiencing an increase in national
advertising.”

As (0 the appeal of the urban for-
mat, Spencer says, “White youths
arestarting to get hip to black music,
but that’s happened before. There’s
a bit of the doldrums in white music
these days, too. We aren’t concerned
about artist color, though. ‘Flame-

thrower’ is a big record for us right
now. Hall & Oates, Lulu’s ‘If | Were
You,” Modern Romance and Kraft-
werk have all been good. I don’tlook
at color: I'd rather listen to creativ-

ity.”

TV SHOW—CKLW-AM DJ Detroit
Dick Purtan appeals to the audience
during his new tv show on WDIV-TV
Detroit. Because he scored well in
the ratings, the station pians to fea-
ture Purtan in several specials.

~ Out Of The Box

HOT 100/AC

NEW YORK—*"1 like the concept of ebony and ivory singing together in
perfect harmony,” says Lyndon Abell, WNBC-AM’s music director, referring
to the new Paul McCartney/Stevie Wonder single. “Ebony and lvory” (Co-
lumbia). “It’s a terrific message song.” He's also enthusiastic about “Wake Up
Little Susie.” the Simon & Garfunkel remake of the Everly Brothers’ classic for
Warner Bros. “Their concert in Central Park drew over 500.000. so they have
an obvious appeal to Big Apple listeners. I don’t see how it can miss.” On a
personal note, Abell says he likes the way “Do You Believe In Love.” the
Chrysalis single by Huey Lewis and the News, sounds on the station. “For a
rock 'n’ roll record, it’s got a wonderful pop hook. I think it’s really neat.”

AOR

MELBOURNE, Fla.—WMMB-AM music director Brian Nelson has pep-
pered his playlist with lighter songs to offset the rock *n’ roll crunch of tunes
by AC/DC, Joan Jett and the Blackhearts and Rick Springfield. “We're play-
ing the heck out of ‘Do You Believe In Love’ by Huey Lewis and the News,” he
says. “It just bops right along, like ‘Did It In A Minute’ by Hall & Qates. We
like that here, t0o. Also. ‘Hollywood’ by Shooting Star. It breaks up the tension
of the day when you play it off something like ‘Pretty Woman® by Van Halen
or ‘Love Is Like A Rock’ by Donny Iris.”

BLACK/URBAN

ROCHESTER—As a former spinner in clubs, Andre Marcel, WDK X-FM's
music director, is partial to records with drive. He notes that a number of new
tunes on his playlist have that quality, starting with “I Want To Take A
Chance On Love™ and “Can We Fall In Love Again” from France Joli’s new
Prelude LP, “Now.” “Night Room™ by the McCrary’s (Capitol) is also enjoy-
ing success at the station—Marcel says its “very smooth and rhythmic.” He also
likes the Peech Boys’ new track, “Don’t Make Me Wait” (West End). “Its fas-
cinating. The tone alone is a hook by itself.” His favorite record at the moment
is “Ebony And lvory.” by Paul McCartney and Stevie Wonder (Columbia).
“It's not a heavy funk. but the message is meaningful and it's mass appeal.”

COUNTRY

FT. WORTH—"The King,” a medley of Elvis Presiey hits performed by
Pete Wilcox (M&M), is a gangbuster at KPLX-FM. according to Bobby
Kraig, the station’s program director. “It’s just a super record, one of those left-
field deals. We put it on out of the box—for the hell of it—and the phones went
crazy.” (Among the tunes featured in the medley are “Jailhouse Rock.” “Hard
Headed Woman™ and “Return To Sender.” Kraig also reports that Waylon
and Willie’s “Just To Satisfy You” (RCA) and “Don’t Look Back™ by Gary
Morris (Warner Bros.) are lighting up the station. “When I think of contempo-
rary country, I think of Gary’s sound. He’s from the area. so he's a favorite. But
i's more than that. The sound is bright and uptempo—country today.”

3
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Billboard. Singles Radio Action

Playlist Prime Movers *

Playlist Top Add Ons e

PRIME MOVERS -NATIONAL

VANGELIS—Chariots Of Fire (Polydor)

RICK SPRINGFIELD—Don’t Talk To Strangers (RCA)
J. GEILS BAND —~Freeze-Frame (EMI-America)

Based on station playlists through Tuesday (4/6/82)

DAN FOGELBERG~Run For The Roses (Full Moon/Epic)
SHEENA EASTON—When He Shines (EMI-America)
MIKE POST—Theme From Magnaum P.1. (Elektra)

personnel.

mined by station personnel.

ENTRY SYMBOLS-

From Last Week.

*PRIME MOVERS~those records registering good upward movement on the
station’s playlist as determined by station personnel.

* wKEY PRIME MOVERS ~the two records registering the greatest proportionate
upward movement on the station's playlist as determined by station personnel.
®ADD-ONS—AIl records added at the stations listed as determined by station

®oKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS~Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

N—Night Part, D—Day Part, H—Hit Bound, L—LP Cut, X—Extra, K—Key Add,
A—Add, B—Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

mmm* PRIME MOVERS umeam

VANGELIS-Chariots Of Fire (Polydor)

JOAN JETT AND THE BLACKHEARTS - Love
Rock 'N' Roll (Boardwalk)

BERTIE HIGGINS—Key Largo (Kat Family)

mmmmm @ TOP ADD ONS s

LOVERBOY—When It's Over (Columbia)

HUMAN LEAGUE—Don't You Want Me (A&M)

MIKE POST—Theme From Magnum P.|.
(Elektra)

e SREAKOUT S pase—

DIANA ROSS—Work That Body (RCA)

QUARTERFLASH-Right Kind Of Love (Geffen)
TOT0-Rosanna (Columbia)

KIMN-AM—Denver
(Doug Ericson—MD)_
% BERTIE HIGGINS—Key Largo 1-]
# % JOAN JETT AND THE BLACKHEARTS | Love Rock
"N’ Rotl 3-2
* VANGELIS—Chariots Of Fire 7-3
# THE J. GEILS BAND—Freeze-Frame 12-8
w RICK SPRINGFIELD—Don't Talk To Strangers 15-9
© THE HUMAN LEAGUE—Don't You Want Me A
© JOHN DENVER-Shanghai Breezes A
® DUKE JUPITER—!'ll Drink To You A
L] PMJLBIGCMINEY & STEVIE WONDER—Ebony &
Ivor
L] THE ROLLING STONES—Hang Fire B
® WILLIE NELSON—AIways On My Mind B
© KDOL AND THE GANG—Get Down On It X
© FRANKE AND THE KNOCKOUTS—Without You X
© THE CHARUE DANIELS BAND—Still tn Saigon X
© FOREIGNER- Juke Box Hero X

KRLA-AM—Los Angeles
(Rick Stancatto—MD)

# % VANGELIS—Chariots Of Fire 10-3

# % TOM TOM CLUB—Genius Of Love 11-5

 BERTIE HIGGINS—Key Largo 19-12

 RICK SPRINGFIELD—Don't Talk To Strangers 22 19

+ ROBERTA FLACK—Making Love 26 23

oo MIKE POST~Theme From Magnum P.I

@ THE HUMAN LEAGUE—Don't You Want Me

© RICHARD DIMPLES FIELD—if [t Ain't One Thing It's
Another A

© THE ROLLING STONES—Hang Fire A

© DAVID LASLEY—If | Had My Wish Tonight A

® PATTI AUSTIN—Baby Come To Me A

© PAUL DAVIS—65 Love Affair A

© JUDY COLLINS~1t's Gonna Be One Of Those Nights B

® TIGHT FIT—The Lion Sleeps Tomight X

© BARRY MANILOW—Let's Hang On X

© JOHN DENVER—Shanghai Breezes X

© THE CHARLIE DANIELS BAND—Still In Saigon X

© ELTON JOHN—Empty Garden X

© ATASTE OF HONEY—I'll Try Something New X

© DARYL HALL AND JOHN OATES—Did It In A Minute X

® MECO—Pop Goes The Movies Part | X

® CHARLENE-!'ve Never Been To Me X

° HUEYXLEWISMDTHE NEWS—Do You Believe In
Love

KCPX-FM—Salt Lake City
(Gary Waldron—MO)
# % THE CHARLUIE DANIELS BAND—SIill In Saigon 21 9
# % DAN FOGELBERG—Run For The Roses 34-23
* CHARLENE~|'ve Never Been To M« 12 7
* SHEENA EASTON—When He Shines 35 26
+ STARS ON-Stars On 45 111 38 32
oo DIANA ROSS—Work That Body
oo LOVERBOY-When It's Dvet
© THE POLICE—Secret Journey A
© FRANKE AND THE KNOCKOUTS—Without You A
® 1.G. SHEPPARD—Finally A
© SMOKEY ROBINSON—O1d Fashioned Love A
© BOBBY CALDWELL—)amarca A
© RAINBOW-Stone Coid A
@ ASIA—Heat Of The Moment X
. mn;ecmm AND STEVIE WONDER—E bony And
Ivory
© DONNIE IRIS—My Girl B
© DENIECE WILLIAMS—I1!'s Gonna Take A Miracie B
© ROBERTA FLACK—Making Love B
© THE JOHN HALL BAND—You Sure Fooled Me B
© PRISM—Turn On Your Radar B
® THE 0'JAYS—I Just Want To Satisfy B

KLUC-FM—Las Vegas
{Dave VanStone-M0)

# % VANGELIS—Chariots Of fire 1 1

# % VAN HALEN—Oh Pretty Woman 19 12

* JOAN IZETTANDTHE BLACKHEARTS—| Love Rock N
Roli 3-

 THE GO-GO'S—We Gut The Beat 5 3

# RICK SPRINGFIELD—Don't Talk To Strangers 9 7

oo LOVERBOY—When It's Over

© PAUL McCARTNEY AND STEVIE WONDER—Ebony And
Ivory B

© THE HUMAN LEAGUE—Don't You Want Me B

© FRANKE AND THE KNOCKOUTS—Without You B

« DONNIE IRIS—My Giri B

© THE ROLLING STONES—Hang Fire X

KZZP-FM—Mesa
(Steve Goddard—MD)
*  ELTON JOHN—~Empty Garden 18-12
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 22-15

* PAUL DAVIS—65 Love Affair 9-5

* DARYL HALL AND JOHN OATES—Did It In A Minute
1713

 GLASS MOON—On A Carousel 22 20

oo LITTLE RIVER BAND—Man On Your Mind

oo FRANKE AND THE KNOCKDUTS—Without You

® DAN FOGELBERG—Run For The Roses B

© THE CHARLIE DANIELS BAND—Still In Saigon B

© QUINCY JDNES FEATURING JAMES INGRAM—One
Hundred Ways B

® SHEENA EASTON—When He Shines B

© THE HUMAN LEAGUE-Don't You Want Me B

© DONNIE IRIS—My Girl X

KFXM-AM—San Bernardino
{Jason McQueen—MD)

# % JOAN JETT AND THE BLACKHEARTS—| Love Rock
‘N’ Roll

s % QUARTERFLASH—Find Another Fool 5-4

s VAN HALEN—Oh Pretty Woman 9-7

* TOMMY TUTONE—-867 5309/)enny 8-6

*e T0T0—Rosanna

oo RUSSELL SMITH—Your Eyes

® SPARKS—| Predict X

® LOVERBOY—When It's Over X

® GLASS MOON-—0n A Carousel X

© CAROLE KiNG—One To One X

© BARRY MANILOW—Let's Hang On X

© BOBBY CALDWELL—Jamaica X

® VIC ASHER—!'ll Take Whacha Got X

® PAUL McCARTNEY AND STEVIE WONDER—Ebony And

Ivory B
© THE CHARLIE DANIELS BAND-Stilt In Saigon B

KRQQ-FM—Tucson
(Zapokian/Hart—MD's)

* % THE ). GEILS BAND —Freeze-Frame | |

+ % BERTIE HIGGINS—Key Largo 2-2

# PAUL DAWIS-65 Love Affair 17-8

# CHARLENE-{'ve Never Been To Me 28-14

# GLASS MOON—On A Carouse 30-19

® WILLIE NELSON—Always On My Mind A

© THE CHARLIE DANIELS BAND—Still In Saigon A

© ANNE MURRAY—Another Sleepless Night X

© QUARTERFLASH-Right Kind Of Love X

® THE HUMAN LEAGUE—Don't You Want Me X

© PAUL McCARTNEY AND STEVIE WONDER—Ebony And

Ivory B
© DAN FOGELBERG—Run For The Roses B

Pacific Northwest Region

s * PRIME MOVERS mmemm

RICK SPRINGFIELD—Don't Talk To Strangers
(RCA)

DARYL HALL AND JOHN OATES-Did It In A
Minute (RCA)

1. GEILS BAND~Freeze-Frame (EMI-America)

mmmm® TOP ADD ONS s

DAN FOGELBERG—Run For The Roses (Full
Moon/ Epic)

SHEENA EASTON—When He Shines (EMI-
America)

WAYLON AND WILLIE—Just To Satisfy You
(RCA)

_B REAKOQUT S A

DIONNE WARWICK AND SJOHNNY MATHIS—
Friends In Love (Arista)

POLICE—Secret Journey (A&M)

TOT0—Rosanna (Columbia)

e Fr—— pE T

KIR-AM—Seattle
{Benjamin Hill—MD)
oo DIONNE WARWICK AND JOHNNY MATHIS—Friends
In Love
© EDDIE RABBITT—I Don't Know Where To Start A
® PIA ZADORA—I'm In Love Again A
© KARLA BONOFF —Personally A

KEZR-FM—San Jose
(Bob Harlow—MD)
# % RICK SPRINGFIELD—Don 't Talk To Strangers 7-3
s % DARYL HALL AND JOHN OATES-Did tt In A Minute
9-6

* HUEY LEWIS AND THE NEWS—Do You Believe In
Love 5-4

# PAUL DAVIS—65 L ove Affair 6-5

# THE ). GEILS BAND—Freeze-Frame 13 8

oo THE POLICE—Secret Journey

® TOTO-Rosanna A

© RAINBOW-Stone Cold A

® WILLIE NELSON—Always On My Mind A

® PRISM—Turn On Your Radar A

® SISTER SLEDGE—My Guy A

© DAVID BOWIE-Cat People (Putting Out Fire) X

 THE CARS—Since Your Gone X

& CHRIS REA—Loving You X

® GEORGE DUKE—Shine On X

© BOBBY CALDWELL —Jamaica X

© WAYLON AND WILLIE—Just To Satisfy You X

© SAMMY HAGAR-I'll Fall In Love Again X

© THE JOHN HALL BAND--You Sure Fooled Me X

© SHEENA EASTON-When He Shines X

© THE CHARLIE DANIELS BAND-Still in Saigon B

© THE ROLLING STONES—Hang Fire B

© DENJECE WILLIAMS —It's Gonna Take A Miracle B

© THE HUMAN LEAGUE—Don't You Want Me B

© GAMMA—Right The First Time B

® AURRA—Make Up Your Mind B

© PAUL McCARTNEY AND STEVIE WONDER—Ebony And
Ivory B

KRLC-AM —Lewiston

(Steve Mackelvie—-MD)
# % OLIVIA NEWTON-JOHN—Make A Move On Me 1.1
w % WILLIE NELSON—Always On My Mind 3-2
# RICK SPRINGFIELD—Don't Talk To Strangers 8-5
* ELTON JOHN—Empty Garden 14-8
* WAYLON AND WILLIE—Just To Satisfy You 14-14
oo BETTYE LAVETTE-| Can't Stop
© TERRI GIBBS —Ashes To Ashes A
® ALABAMA—Take Me Down A

KGW-AM—Portland
(Janise Wojniak - MD)
% JOURNEY—Open Arms 5-3
# % BERTIE HIGGINS—Key Largo 7-5
* GREG GUIDRY—Goin' Down 14-11
 OLIVIA NEWTON-JOHN—Make A Move On Me 1512
 PAUL DAVIS—65 Love Affair 18-14
oo DAN FOGELBERG—Run For The Roses
® WILLIE NELSON—Always On My Mind B
© PAUL McCARTNEY AND STEVIE WONDER—Ebony And
tvory B

KPLZ-FM-Seattle
(Jeff ing—MD)
# % LARRY CARLTON—Sleepwalk | |
s % NEIL DIAMOND—On The Way To The Sky 6-2
* WILLIE NELSON—Always On My Mind 14-8
* PAUL DAVIS—65 Love Atfair 16-10
W KARLA EONOFF—Personally 29-24
oe LOVERBOY—When He Stines
oo WAYLON AND WILLIE—just To Satisfy You
© PAUL McCARTNEY AND STEVIE WONDER—Ebony And
Ivory B
© SIMON AND GARFUNKEL—Wake Up Little Susie B
© DAN FOGELBERG—Run For The Roses B

KIRB-AM—Spokane
(Brian Gregory—MD)

# % THE J. GEILS BAND—Freeze-Frame 6-3

w % RICK SPRINGFIELD—Don't Talk To Strangers 116

 CHARLENE -|'ve Never Been To Me 175

* SAMMY HAGAR—I'll Fall In Love Again 14-8

* HUEY LEWIS AND THE NEWS—Do You Believe In
Love 13-9

® ASIA—Heat Of The Moment A

© DAN FOGELBERG—Run For The Roses A

© RICHARD DIMPLES FIELD—If It Ain't One Thing It's
Another A

© SHEENA EASTON-When He Shines A

© ABBA—The Visitors A

© FRANKE AND THE KNOCKOUTS—Without You B

© AURRA—Make Up Your Mind B

© PAUL McCARTNEY AND STEVIE WONDER—Ebony And
Ivory B

® JUNIOR—Mama Used To Say B

© VAN HALEN—Oh Pretty Woman X

© THE GO GO'S—We Got The Beal X

© THE HUMAN LEAGUE—Don't You Want Me X

© THE ROLLING STONES—Hang Fire X

© ALDO NOVA—Fantasy X

® THE CARS—Cruiser X

KCBN-AM—Reno
(Jim 0'Neil—M0)
# ROBERTA FLACK—Making Love 21-16
# DARYL HALL AMD JOHN OATES—Did It In A Minute

26-21

# SIMON AND GARFUNKEL—Wake Up Little Susie 28
20

oo LOVERBOY—When II's Over

oo BARRY MANILOW—Let's Hang On

© SHEENA EASTON—When He Shines A

© FRANKE AND THE KNOCKOUTS—without You A

® TOTO—Rosanna A

® GREG KIHN—Every Love Song A

© PAUL McCARTNEY AND STEVIE WONDER—Ebony And
Ivory B

L] AlSA—In The Heat Of The Moment B

KSFM-FM—Sacramento
{Mark Preston—MD)

¥ % JUNIOR—Mama Used To Say 20-14

w % ’BRYAN—The Gigolo 27-18

 JOHN DENVER—Shanghai Breezes 21 16

* PRUL DAVIS—65 Love Affair 22-17

* ?gléﬂ. HALL AND JOHN OATES—Did It In A Minute
-23

oo PAUL McCARTNEY AND STEVIE WONDER—Ebony

And Ivory

© ROBERTA FLACK—Making Love B

® GREG GUIDRY—Goin' Down B

® GEORGE DUKE—Shine On X

© DAN FOGELBERG—Run For The Roses X

North Central Region

=mmm % PRIME MOVERS umemm
VANGELIS—Chariots Of Fire (Polydor)
OLIVIA NENTON-SJOHN—Make A Move On Me
(MCA)
TOMMY TUTONE—867-5309/ Jenny
(Columbia)
meem® TOP ADD ONS s
PAUL McCARTNEY & STEVIE WONDER—Ebony
& Ivory (Columbia)
CHARLENE-I've Never Been To Me (Motown)
FRANXE AND THE XNOCKOUTS—Without You
(Millenium)
s BREAK OUT S s
STEVIE NICKS—Kinda Woman (Modern
Records)
JOURNEY—Escape (Columbia)
GREG KIHN-Testify (Beserkley)
= —

WGCL-FM—Cleveland
(Jay Stone—MD)
* % YANGELIS—Chaniots Of Fire Titles 5 |
*  TOMMY TUTONE—867 5309/Jenny 11 8
# PRUL DAVIS—65 Love Affair 18 12
# THE CHARLIE DAMIELS BAND—Still In Saigon 19 13
* THE BEATLES—The Beatles Movie Medtey 23 18
© BARRY MANILOW-Let's Hang On A
© FRANKE AND THE KNOCKOUTS—Without You A
© DAN FOGELBERG—Run For The Roses A
© THE DAZZ BAND—Let It Whip A
® PAUL McCARTNEY AND STEVIE WONDER—Ebony And
Ivory X
® DIANA ROSS—Work That Body X
© QAVID LASLEY—If | Had My Wish Tonight X
© RAY PARKER JR.—The Other Woman X
® CHARLENE-|'ve Never Been To Me X
® A TASTE OF HONEY—1'll Try Something New X
® ALDO NOVA—Fantasy B
® LOVERBOY—When It's Over B

W2ZP-FM—Cleveland
{Bob Mckay—MD)
# % OLIVIA NEWTDN-JDHN—Make A Move On Me 3.1
# % YANGELIS-Chanots Of Fire-Titles 4 2
# STEVIE NICKS —-Edge Of Seventeen 7-5
# QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways 8-6
 PAUL DAVIS—65 Love Affair 11 10
oo PAUL McCARTNEY AND STEVIE WONDER—Ehony
And Ivory
© WILLIE NELSON—Always On My Mind X
© THE BEATLES-The Beatles Movie Medley X
© THE CHARLIE DANIELS BAND—Stil1 In Saigon X
© CHARLENE—!'ve Never Been To Me X

WFFM-FM—Pittsburgh
{Jay Cresswell—MD)

# % DLIVIA NENTON-JOHN—Make A Move On Me ) |

# % HUEY LEWIS AND THE NEWS—Do You Believe In
Love 3-1

* ROBERTA FLACK—Making Love 22 12

* GREG GUIDRY—Goin' Down 24 15

* SISTER SLEDGE-My Guy 27 19

© SMOKEY ROBINSON-0Id Fashioned Love A

® CHRIS REA—Loving You A

© THE STEVE MILLER BAND—Circle Of Love A

® CHARLENE—('ve Never Been To Me A

® ELTON JOHN—Empty Garden A

® LITTLE RIVER BAND—Man On Your Mind A

® PETER CETERA—On The Line A

WXKX-FM—Pittsburgh
(Clark Ingram —MD)
* % STEVIE NICKS—Kinda Woman 14 6
* % JOURNEY—Escape 17-10
# DONNIE IRIS—That's The Way Love Ought Yo Be 12

8
* FOREIGNER—B eak It Up 20-15
# ASIA—In The Heat Of The Moment 33-23
oo GREG KIHN BAND-Testify
® GAMMA—Right The First Time X
© FRANKE AND THE KNOCKOUTS—Without You X
® RAINBOW—Stone Cold B -

WNCI-FM—Columbus
(Steve Edwards—MO0)

e DARYL HALL AND JOHN OATES—Did If In A Minute
1

4-9
s % CHARLENE—|'ve Never Been To Me 19 12
* VANGEUS—Chariots Of Fire-Titles 3-1
# RICK SPRINGFIELD—Don't Talk To Strangers 9-6
* PAUL DAVIS—65 Love Affair 10-7
© STARS ON 45—Stars On 45111 X
® ELTON JOHN—Empty Garden B
® GORDON UGHTFOOT—Baby Step Back B
© THE CARPENTERS—Beechwood 4-5789 B

WKWK-AM—Wheeling
(Greg McCullough—M0)
oo PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory
oo SMOKEY ROBINSON—OId Fashoned Love
© JUDY COLLINS—It's Gonna Be One Of Those Nights X
© WAYLON AND WILLIE—Just To Satisfy You X
© DIONNE WARWICK & JOHNNY MATHIS—Friends In
Love X
® ELTON JOHN—Empty Garden X
© STARS ON—Stars On 45111 X
® ABBA—The Visitors X
® GLASS MOON—On A Carousel X
® BILL CHAMPUN—Take It Uptown X
© STEVIE NICKS—Edge Of Seventeen X
© MICKEY GILLEY—Tears Of The Lonely X
© THE BOYS BAND—Please Don't Stop Me Baby X
© PIA ZADORA—I'm In Love Again X
© SMOKEY ROBINSON—01d Fashioned Love A
® GENESIS—Man On The Corner A

Southwest Region

mmm* PRIME MOVERS mmemm
J. GEILS BAND —Freeze-Frame (EMI-America)
VANGELIS—Chariots Of Fire (Polydor)
GAMMA—Right The First Time (Elektra)

mmmm® TOP ADD ONS rmm

LITTLE RIVER BAND—Man On Your Mind
(Capitol)

CHARLIE DANIELS BAND—Still In Saigon (Epic)

EDDIE RABBITT—| Don't Know Where To Start
(Elektra)

s BREAKOU TS exm—

SECRET WEAPON-—Must Be The Music
(Prelude)

CAMEO-Just Be Yourself (Chocolate City)

SHALAMAR—A Night To Remember (Solar)

s

KEGL-FM —Ft. Worth
{Saundra Bobek—MD)
* % GAMMA—Right The First Time 26 22
® ASIA-Heal Of The Moment A
© POINT BLANK—Let Her Go A
© ROD STEWART—How Long A
@ LITTLE RIVER BAND—Man On Your Mind A

KRLY-FM—Houston
(Blake Lawrence—MD)

www americanradiohistorv com

TOTO—Rosanna (Columbia)

DIANA ROSS—Work That Body (RCA)
POLICE~Secret Journey (A&M)

oo SECRET WEAPON—Must Be The Music
o CAMED-Just Be Yourself

WTIX-AM—New Orleans
{Gary Franklin—MD)

* w THE ). GEILS BAND—Freeze-Frame 3-1

* % VANGELIS—Chariots Of Fire-Titles 6-2

 OLIVIA NEWTON-JOHN—Make A Move On Me 11.7

* ELTON JOHN—Empty Garden 28 22

oo THE CHARLIE DANIELS BAND-Still In Saigon

®e LITTLE RIVER BAND—Man On Your Mind

® CAROLE KING—One To One A

© RCHARD DIMPLES FIELD—If It Ain't One Thing It's
Another A

® SHEENA EASTON—When He Shines A

® ATLANTIC STARR—Circles X

© PAUL McCARTNEY AND STEVIE WONDER—Ebony And
ivory B

® STARS DN 45—Stars On 45 111 B

© DENIECE WILLIAMS—(t's Gonna Take A Miracle B

© BARRY MANILOW—Let's Hang On B

KHFI-FM—Austin
(Ed Volkman —MD)

s % THE ). GEILS BAND—Freeze-Frame 6 2

* %IYLMLLAID JOHN DATES— Did It In A Minute
-13

s ELTON JOHN—Empty Garden 30-25

© DAN FOGELBERG—Run For The Roses A

® THE HUMAN LEAGIIE-Oon't You Want Me A

© POINT BLANK—Let Her Go A

® GENESIS—Man On The Corner A

L] Pll.llelculllﬂ & STEVIE WONDER—Ebony &

Ivory

® LITTLE RIVER BAND—Man On Your Mind B

® STARS ON—Stars On 45111 X

© THE CHARLIE DANIELS BAND—Still In Saigon X

© DAVID LASLEY—1f | Had My Wish Tonight X

® THE CARS—Since You're Gone X

© FRANKE AND THE KNOCKOUTS—Without You X

KFMK-FM—Houston
(Jerry Steele—MD)
% BERTIE HIGGINS—Key Largo 6-3
* % OLIVIA NEWTON-JOHN—Make A Move On Me 10-7
* WILLIE NELSON—Always On My Mind 24-20
+ CLIFF RICHARD—Daddy’s Home 18-16
* STARS ON—Stars On 45 111 25-23
oo DAN FOGELBERG—Run For The Roses
® PAUL DAVIS—65 Love Affanr B
® RICK SPRINGFIELD—Don't Talk To Strangers X
© DARYL HALL AND JOHN OATES—Did It In A Minute X

WQUE-FM—New Orleans
(Chris Bryan—MD)
# % OLIVIA NENTON-JOHN—Make A Move On Me 7-3
* % GREG GUIDRY—Goin’ Down 12-6
oo GENE COTTON—if | Could Get You
oo EDDIE RABBITT—| Don't Know Where To Start
© RAY PARKER JR.—The Other Woman A
© SIMON AND GARFUNKEL—Wake Up Little Susie X
® PAUL McCARTNEY AND STEVIE WONDER—Ebony And
Ivory D
® CAROLE KING—0One To One D

KILE-AM—Galveston
(Scott Taylor—MD)

# % JOAN JETT AND THE BLACKHEARTS ! Love Rock
‘N'Roll 1-1

* % SHOOTING STAR—Hollywood 6-4

* KOOL AND THE GANG—Get Down On It 18-10

* %RYGI. HALL AND JOHN QATES—Did It In A Minute
-1

* STARS ON—Stars On 45111 22-18

oo FRANKE AND THE KNOCKOUTS —without You

oo BARRY MANILOW—Let's Hang On

© DENIECE WILLIAMS—it's Gonna Take A Miracle A

® PRISM—Turn On Your Radar A

® PATTI AUSTIN—Baby Come To Me A

© ELTON JOHN—Empty Garden X

© THE INNOCENCE—Hold My Hand X

® PLA ZADORA—I'm In Love Again X

© JAMES AMDERSON—Can't Fake It X

® DUKE JUPITER—I'll Drink To You X

© GAMMA—Right The Fust Time X

® SHEILA—Runner X

KVOL-AM—Lafayette
(Hil Rankin—MD)
# % WANGELIS—Chariots Of Fire-Titles 5-1
W % RICK SPRINGFIELD-Don't Taik To Strangers 9-5
oo SIMON AND GARFUNKEL -Wake Up Little Susie
oo SHALAMAR—A Night To Remember
® RICHARD DIMPLES FIELD—f It Ain't One Thing It's
Another A
© LOVERBOY-When It's Over A
® AL JARREAU—Teach Me Tomight A
© THE KIDS FROM FAME—Starmaker X
® SHEILA—Runner X
@ CAROLE KING—Dne To One X
© WAR--You Got The Power X
© DIANA ROSS—Work That Body X
© GAMMA—Right The First Time X
® ALDO NOVA—Fantasy X
® GEORGE DUKE—Shine On X
© DAVID LASLEY—If | Had My Wish Tonight X
® GLASS MOON—On A Carousel X
® WILLIE NELSON—Always Gn My Mind X
© 0'BRYAN-The Gigolo X
® PLAYER—Thanks For The Use Of Your Love Tonight A

Midwest Region

memm % PRIME MCVERS umemm

VANGELIS—Chariots Of Fire (Polydor)

OLIVIA NEWTON-IOHN—Make A Move On Me
(MCA)

BARRY MANILOW—Let's Hang On (Arista)

mm® TOP ADD ONS s

DAN FOGELBERG— Run For The Roses (Full
Moon/Epic)

RICK SPRINGFIELD— Don't Talk To Strangers
(RCA)

1. GEILS BAND— Freeze-Frame (EM1-America)

e B REAKOU TS me—
TOTO- Rosanna (Columbia)

ROD STEWART— How Long (Warner Bros.)
DIANA ROSS— Work That Body (RCA)
TS TR e s e

KSTP-FM (KS-95)-St. Paul
(Chuck Napp—MD)
s % OLIVIA NEWTON-JOHN—Make A Move On Me 1-1
s YANGELIS—Chariots Of Fire 4.3
* PAUL DAVIS—65 Love Affair 9 5
* HUEY LEWIS AMD THE NEWS—Do You Believe In
Love 10-7
 NEIL DMAMOND—On The Way To The Sky 13-11
e RICK SPRINGFIELD—Don't Talk To Strangers
oo THE ). GEILS BAND—Freeze-Frame
© BARRY MAMILOW—Let's Hang On X
© DAN FOGELBERG—Run For The Roses X
® RICH LITTLE—The Big Game X

WISM-AM—Madison
(Barb Starr—MD)
% BARRY MANILOW—Let's Hang On 15-6
# % JOURNEY—Open Arms 19-13
# WILLIE NELSON—Always On My Mind 20-14
* CHILUWACK—| Believe 21-15
* AURRA—Make Up Your Mind 30-20
oo DAN FOGELBERG—Run For The Roses
oo GORDON UGHTFOOT—Baby Step Back
© ALESSI-Put Away Your Love A
© SIMON AND GARFUNKEL—Wake Up Little Susie A
© THE CARPENTERS— Beechwood 4-5789 A
© RUSSELL SMITH— Your Eyes B
© PAUL McCARTNEY & STEVIE WONDER—- Ebony &
Ivory X
© KARLA BONOFF— Personally X

WZEE-FM—Madison
{(Matt Hudson—MD)

w % TOMMY TUTONE—867-5309/ Jenny 10-6

# % MIKE POST—Theme From Magnum P.| 14-22

# CHARLENE —|'ve Never Been ToMe 11 8

* VANGELIS—Chariots Of Fire Titles 12.9

# DARYL HALL AND JOHN OATES—Did It In A Minute
2219

®e TO0T0—Rosanna

oo ROD STEWART—How Long

© THE HUMAN LEAGUE—Don't You Want Me A

© JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover A

© THE CHARLIE DANIELS BAND—Stili In Saigon X

® THE CARS—Since You're Gone X

® SHEENA EASTOM—When He Shines B

© PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory B

© LOVERBOY—When It's Over B

WLOL-FM—Minneapolis
(Phil Huston—MD)
* % CLIFF RICHARD—Daddy's Home 7 2
% DARYL HALL AND JOHN DATES—Dvd It In A Minute
17-11

* PAUL DAVIS—65 Love Affarr 8-6

# ELTON JOHN—Empty Garden 24 18

 KOOL AND THE GANG—Get Down On It 24-20

oo DIANA ROSS—Work That Body

@ PAUL McCARTNEY & STEVIE WONDER—Ehony &
Ivory B

® GLASS MOON—On A Carousel B

© RAY PARKER JR.—The Other Woman 3

© STARS ON—Stars On 45 111 B

© THE CHARLIE DANIELS BAND—Stiil n Saigon X

© SHOOTING STAR—Hollywood X

© JOAN JETT AND THE BLACKHEARTS —| Love Rock ‘N’
Roll X

© THE HUMAN LEAGUE—Don’t You Want Me X

© DUKE JUPITER—1ll Drink To You X

© CHRIS REA—Loving You X

© PIA ZADORA—!'m In Love Agatn X

WOW-AM—0Omaha
{Jim Corcoran—MD)
s % VANGELIS—Chariots 01 Fire-Titles 3
# % PRUL DAVIS—65 Love Affawr 4.2
 PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 7 4
* MVL HALL AND JOHN OATES—0id It In A Minute
10-7
* CHARLENE—I've Never Been To Me 16.11
oo DR HOOK—Baby Makes Her Blue Jeans Talk
o0 BARRY MANILOW—Let's Hang On
© THE HUMAN LEAGUE-Don't You Want Me A
® TERRY CASHMAN—Talking Baseball X
© TOMMY TUTONE—867-5309/Jenny N
© QUARTERFLASH—Find Another Fool N .
® STEVIE NICKS—Edge Of Seventeen N
° :KDM JETT AND THE BLACKHEARTS—| Love Rock ‘N’
oll N
© THE J. GEILS BAND~Freeze-Frame N
© VAN HALEN—Oh Pretty Woman N
© THE CHARLIE DANIELS BAND—Still In Saigon N
© THE ROLLING STONES—Hang Fire N
© KOOL ANO THE GANG—Get Down O It N

KXOK-AM-St. Louis
(Lee Douglas—M0)
# % VANGELIS —Chaniots Of Fure-Titles 6 1
o  NEIL DIAMOND—0n The Way To The Sky 11 6
# MR SUPPLY—Sweet Dreams 8-8
 OLIVIA NEWTON-JOHN—Make A Move On Me 13 9
* SISTER SLEDGE—My Guy 10 10
oo STEVIE WOMDER-That G|
oo ROBERTA FLACK—Making Love

WSPT-FM—Stevens Point
(Brad Fuhr—MD)
% % THE ). GEILS BAND—Freeze Frame 2 |
# % OLIVIA NEWTON-JOHN —Make A Move On Me 3-3
* RICK SPRINGFIELD—Don't Talk To Strangers 10 4
* PAUL DAVIS-65 Love Affarr 11 5
oo DAN FOGELBERG—Run For The Roses
@ KOOL AND THE GANG—Get Qown On It
© RAINBOW-—Stone Cold A

KFYR-AM —Bismarck
{Oan Brannan—MD)
# % RICK SPRINGFIELD—Don't Talk Te Strangers 11 7
w % THE GO-GO'S—We Got The Beat 14-8
w CHARLENE—|'ve Never Been To Me 15 10

(Continued on page 22)
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Based on station playlists through Tuesday (4/6/82)

Playlist Prime Movers
Ploylist Top AddOns @

APRIL 17, 1982, BILLBOARD

® Continued from puge 20

* IMI’Y[ HALL AMD JOHN OATES—Did It In A Minute
i6-12

% GREG GUIDRY—Gown' Down 20-15

© DAN FOGELBERG—Run For The Roses A

® ABBA—The Visitors A

o TOMMY TUTONE—867-5309/Jenny A

© WILLIE NELSOM—Always On My Mind A

® SISTER SLEDGE—My Guy X

© BARBRA STREISAND—Memories X

® ATASTE OF HONEY—I'll Try Something New X

© ELTON JOHN—Empty Garden X

® THE CARS—Since You re Gone X

© THE CHARLIE DANIELS BAND—Still In Saigon X

© FRANKE AND THE KNOCKDUTS—Without You X

© BUCKNER AMD GARCIA—Pac-Man Fever X

® MECO—Pop Goes The Movies Part | X

© THE ROLLING STOMES—Hang Fire X

© SIMON AND GARFUNKEL—Wake Up Little Susie X

® LITTLE RIVER BAND—Man On Your Mind X

© MIKE POST—Theme From Magnum P.. X

© PAUL McCARTNEY & STEVIE WONDER—Ebony &
fvory X

KIOA-AM —Des Moines
(AW. Pantoja—MD)
% % RICK SPRINGFIELD—Don't Tatk To Strangers 16-11
1 22 DIIZVLHAU.MD JOHN DATES—D:id It In A Minute
26-21
s PAUL DAVIS-65 Love Affair 10-6
+ THE CHARLIE DANIELS BAND—Still In Saigon 21 17
* BARRY MANILOW—Let's Hang On 2823
© SIMON AMD GARFUNKEL—Wake Up Little Susie X
© GENESIS—Man On The Corner X
© ELTON JOHN—Empty Garden B
® LITTLE RIVER BAND—Man On Your Mind B
. mlgmn & STEVIE WONDER—E bony &
Ivory

KEYN-FM—Wichita
{Terri Springs—MD)
* % STEVIE WONDER—That Girl | 1
* % OLIVIA NEWTON-JOHN—Make A Move On Me 3-2
+ YANGELIS~ Chariots Of Fire Titles 9-5
+ BRROKLYN EXPRESS—Sixty-Nine 13-6
* LE ROUX—Nobody Said It Was Easy 19-10
oo PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory
L] mmz AND THE KNOCKOUTS—-Without You
© BARRY MANILOW-Let's Hang On A

Northeast Region

mmmm* PRIME MOVERS mmmm

VANGELIS— Chariots Of Fire (Polydor)

DENIECE WILLIAMS— It's Gonna Take A Miracle
(ARC/Columbia)}

RICK SPRINGFIELD— Don't Talk To Strangers
(RCA)

mmem® TOP ADD ONS oo

DAN FOGELBERG— Run For The Roses (Full
Moon/Epic)

AL JARREAU- Teach Me Tonight (Warner Bros.)

RICHARD DIMPLES FIELD - If It Ain't One Thing
It's Another (Boardwalk)

mmmmees BREAK OU TS m—
SKYY— Let's Celebrate (Elektra)

ABBA- The Visitor (Atlantic)
RAINBOW - Stone Cold (Mercury)

WABC-AM—New York City
(James Goiden—MD)

s % VANGELIS—Chariots Of Fire 4.2

s % DENIECE WILLIAMS—It's Gonna Take A Miracie
76

# BERTIE HIGGINS—Key Largo 14-7

s OLIVIA NEWTON-JOHN—Make A Move On Me 11 10

“ DARYL HALL AND JOHN OATES—Did 1t In A Minute

2617

oo AL JARRERU—Teach Me Tonight

oo RICHARD DIMPLES FIELD—If It Ain't One Thing It's
Another

© ASIA-Heat Of The Moment A

© THE BEATLES-The Beatles Movie Medley A

© SIMON AND GARFUNKEL-Wake Up Little Susie A

© BARRY MANILOW—Let's Hang On B

WVBF-FM —Boston
(Reg Johns—MD)

%% STEVIE WONDER-That Girl 10-3

s % QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways 8-4

# NEIL DIAMOND—On The Way To The Sky 139

# LARRY CARLTON—Sieepwalk 20-15

w CHARLENE—|'ve Never Been To Me 28-20

*o DAN FOGELBERG—Run For The Roses

oo SIMON AKD GARFUNKEL—Wake Up Little Susie

WBEN-FM-Buffalo
(Roger Christian—M0)
+ % JOAM JETT AND THE BLACKHERRTS—-| Love Rock
‘N’ Roll 11-1
+ % THE ). GEILS BAND —Freeze-Frame 3-2
s RICK SPRINGFIELD—Don't Talk To Strangers 10-6
+ KOOL AND THE GANG—Get Down On it 16-9
+ THE ROLLING STONES—Hang Fire 20-11
© WILUE NELSON—Always On My Mind A
® GREG GUIORY—Gon' Down A
@ ASIA—In The Heat Of The Moment A
© TOTO-Rosanna A
© DAVID BOWIE—Cat People (Putting Out Fire)} A

WKTU-FM—New York City
(Michael Eflis—MD)

Y% SHALAMAR—A Night To Remember 6.4

% SKYY—Let's Celebrate 15-6

+ DENIECE WILLIAMS—1t's Gonna Take A Miracie 4.3

+# PEABO BRYSON—Let The Feeling Flow 5-5

% QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways 10-8

®e YANGELIS—Charots Of Fire

oo PATRICE RUSHEN—Forget Me Nots

© THIRD WORLD—Try Jan Love B

© SANTA ESMERALDA—You're My Everything B

© RICHARD DIMPLES FIRED—If It Ain't One Thing It's
Another B

© GEORGE BENSON—Never Give Uip On A Good Thing B

© G.Q.—Sad Girl B

© THE THOMPSON TWINS~In The Name Of Love A

WFLY-FM-Albany
(Jack Lawrence—MD)
v JOURNEY—Open Arms 1-1
% % THE GO GO'S-We Got The Beat 4-3
+# BERTIE HIGGINS—Key Largo 5-4
# STEVIE NICKS—Edge Of Seventeen 9-6
# RICK SPRINGFIELD—Don't Talk To Strangers
o TOMMY TUTONE—867-5309/ Jenny

oo FRANKE AND THE KNOCKOUTS —Without You

L] PAULB.cullIE' AND STEVIE WONDER--Ebony And
Ivory

© DAN FOGELBERG—Run For The Rases B

® THE POLICE~Secret Journey X

WTRY-AM—Albany
(Bl Cahill-MD)
# # THE 60 60’S—We Got The Beat 8-4
* & CHARLENE -I've Never Been To Me |3.7
* YANGELIS—Chariots Of Fire 16-10
+ GREG GUIDRY—Goin’ Down 22-18
* ?3"15[ HALL AND JOHN OATES—Did It In A Minute
oo LITTLE RIVER BARD~Man On Your Mind
oo DAN FOGELBERG—Run For The Roses
© QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways A
© TOMMY TUTONE—867-5309/Jenny B
© FRANKE AND THE KNOCKOUTS~without You B

WBLI-FM-Long Istand
(Bl Terry—MD)
# % VANGELIS—Chariots Of Fire-Titles 4-1
+ % OLIVIA NEWTON-JOHN—Make A Move On Me 8-4
+ SISTER SLEDGE—My Guy 10.7
* PAUL DAVIS—65 Love Affair 12-8
s STEVIE NICKS—Edge Of Seventeen 16-13
oo KOOL AND THE GANG—Get Down On It
®o STARS ON—Stars On 45111
® ELTON JOHN—Empty Garden A
© THE BEATLES~The Beatles Movie Mediey A
© CAROLE KING—One To One X
© DARYL HALL AND JOHN DATES—Did It In A Minute B
. PlUlB.cCMTIE' AND Stevie Wonder—E bony And
Ivory

WHFM-FM —Rochester
(Aimee Peck—MD)
s % RICK SPRINGFIELD—Don't Talk To Strangers 27-18
s+ TOMMY TUTONE-867-5309/Jenny 26-21
* GREG GUIDRY—Goin' Down 11-8
 BARRY MANILOW—Let's Hang On 17-12
* DZMVL HALL AND JOHN DATES—Did It In A Minute
2215
oo PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory
oo STEVIE NICKS—~Edge Of Seventeen
© FRANKE AND THE KNOCKOUTS ~Without You A
© THE HUMAN LEAGUE—Oon't You Want Me A
® THE INNOCENCE—-Hold My Hand A
® AURRA—Make Up Your Mind A
© CHARLENE—|'ve Never Been To Me B
© SHEEMA EASTON-When He Shines B

WACZ-AM—Bangor
{Michael 0’Hara—MD)
* % RICK SPRINGFIELD-Don't Talk To Strangers 14.8
% RAY PARKER JR.—The Other Woman 25-21
+ CHARLENE-!'ve Never Been To Me 9-6
* BERTIE HIGGINS—Key Largo 17-13
% KOOL AND THE GANG~Get Down On It 22-19
© ROD STEWART—How Long A
® JOHN COUGAR—Hurt So Good A
© LOVERBOY-When It's Over B
® AURRA-Make Up Your Mind B
© GREG GUIDRY~Goin' Down B
© THE POLICE—Secret Journey A
© TOTO-Rosanna A
© PAUL McCARTNEY & STEVIE WONDER—Ebony &
vory A

WFEA-AM (13FEA)—-Manchester
(Keith Lomirs—MD)
*k ID:I;UMLLMD JOHN QATES—D:d It In A Minute

+ % VANGELIS—Chariots Of Fire 16-8

s CHARLENE-|'ve Never Been To Me 24-16

+ PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 28-20

+ LITTLE RIVER BANO—Man On Your Mind 20-22

© FRANKE AND THE KNOCKOUTS —Without You A

© SIMON AND GARFUNKEL—Wake Up Little Susie A

© PRISM—Turn On Your Radar A

© THE CHARLIE DANIELS BAND—Still in Saigon B

© DAN FOGELBERG—Run For The Roses B

© BARRY MANILOW—Let's Hang On B

© THE HUMAN LEAGUE—Don't You Want Me B

© DONNIE IRIS—My Girl B

® ELTON JOHN—Empty Garden X

© SHEENA EASTON—When He Shines X

® CAROLE KING—One To One X

© KOOL AND THE GANG—Get Down On It X

© ATASTE OF HONEY—!'ll Try Something New X

© ROBERTA FLACK~Making Love X

© DAVID LASLEY—If | Had My Wish Tonight X

® QUARTERFLASH—Find Another Fool X

WBBF-AM —Rochester
(lay Stevens—MD)
+ % NEIL DIAMOND—0n The Way To The Sky 7-1
* % VANGELIS—Chariots Of Fire-Titles 10-4
+ OLIVIA NEWTON-JOHN-Make A Move On Me 9-7
* SISTER SLEDGE—My Guy 11-9
* PAUL DAVIS—65 Love Affair 16-11
@ DARYL HALL AND JOHN OATES—Did It In A Minute

WPST-FM—Trenton
{Tom Taylor—MD)
% % TOMMY TUTONE—867-5309/Jenny 6-3
% % RICK SPRINGFIELD—Don't Talk To Strangers 8-4
* YANGELIS—Chartots Of Fire-Titles 17-14
+ THE HUMAN LEAGUE—Don't You Want Me 18-15
+ ALDO NOVA—Fantasy 25-22
@ ASWA—in The Heat Of The Moment A
© DONNIE RIS—My Girl A
© LOVERBOY—When It's Over A
© RAY PARKER JR.—The Other Woman A
© RAINBOW-—Stone Gold A
® ROO STEWART—How Long A
® PAUL Id‘.AmEV AND STEVIE WONOER~Ebony And
Ivory
o THE POUCE Secret Journey B
® TOT0—Rosanna B
© LITTLE RIVER BAND—Man On Your Mind B

WRCK-FM—Utica Rome
(Jim Reitz—MD)
s % RICK SPRINGFIELD—Don't Talk To Strangers 7 4
# % QUARTERFLASH—Find Another Fool 12-10
“ TOMMY TUTONE—867-5309/Jenny 3-3
s VAN HALEN—Oh Pretty Women 10-8
s HUEY LEWIS AND THE NEWS—Do You Believe In
Love 12:10
o0 ABBA—The Visitor
oo RAINBOW-Stone Cold
® ASIA—In The Heat Of The Moment A
® BETTYE LAVETTE-| Can't Stop B
© DUKE JUPITER-I'lt Drink To You B
® LOVERBOY—When It's Over B

Mid- Atlantic Region

smmk PRIME MOVERS summm
VANGELIS— Chariots Of Fire (Polydor)
CHARLENE- |'ve Never Been To Me (Motown)
STARS ON- Stars On 45 HI (Radio Records)

mmmmm® TOP ADD ONS summmm

ELTON JOHN- Empty Garden (Warner Bros.)

DAN FOGELBERG~ Run For The Roses (Full
Moon/Epic)

JOHN DENVER- Shanghai Breezes (RCA)

e BREAKOUTS ma—

DIANA RDSS— Work That Body (RCA}

JOAN JETT— Crimson & Clover (Boardwalk)
TOTO- Rosanna (Columbia)

e e e St .y

WPGC-FM—Washington, DC
(Bruce Kelly—MD)
+ % VANGELIS—Chariots Of Fire 5-2
# & STARS ON—Stars On 45111 21-16
+ RICK SPRINGFIELD—Don't Talk To Strangers 1-1
* PAUL McCARTIEY ANO STEVIE WONDER—Ebony
And Ivory 28-22
“ GREG GUIDRY~Goin' Down 26-23
oo JUMIOR—Mama Used To Say
oo DIANA ROSS—Work That Body
© FRANKE AND THE KNOCKOUTS—Withou! You A
® 7.6 SHEPPARD—Finally X

WCAOQ-AM-Baltimore
(Scott Richards—M0)

# % CHARLENE~|'ve Never Been To Me 17-11

+ % WILLIE NELSOM—Always On My Mind 25-21

+# ROBERTA FLACK~Making Love 10-6

+ HUEY LEWIS AND THE NEWS—Do You Believe In
Love 12.8

* JOHN DENVER—Shanghai Breezes 13-10

oo DAN FOGELBERG~Run For The Roses

© WAYLON AND WILLIE -~ Just To Satisfy You X

© LITTLE RIVER BAND—Man On Your Mind X

© GLASS MOON—On A Carousel X

© STARS ON 45—Stars On 45111 B

® PAUL McCARTNEY AND STEVIE WONDER—Ebony And
tvory B

. DIOIB! WARWICK AND JOHNNY MATHIS—Friends In
Love

WIFI-FM—Philadelphia
(Don Cannon/Yerna McKay-MD’s)
% % SOFY CELL-Tainted Love 20-13
+ % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 26-16
oo DIANA ROSS—Work That Body
oo JOHN DENVER-Shanghai Breezes
© BARRY MANILOW—Let's Hang On A
© ALDO NOVA—Fantasy A
® BILLY KIRTLAND—Video Game Maniac A
® ROBERTA FLACK—Making Love X
® GEORGE DUKE—Shine On X
® PIA ZADORA—I'm In Love Again X
© PAY PARKER JR.—The Other Woman X
© THE CHARLIE DANIELS BANO-Still In Saigon X
© THE HUMAN LEAGUE—Don't You Want Me X
® GENESIS—Man On The Corner X
® LITTLE RIVER BAND—Man On Your Mind X
® SHEENA EASTON-When He Shines X
© CHILLIWACK—My Girl X
© DENIECE WILLIAMS-It's Gonna Take A Miracle X
© FRANKE AND THE KNOCXOUTS—Without You X
© CHARLENE —|'ve Never Been To Me D
© ELTON JOHN—Empty Garden D
© THE ROLLING STONES-Hang Fire D
® DAVID LASLEY-If | Had My Wish Tomight D

WRQX-FM—Washington, DC
(Frank Holler—M0)

+ % HUEY LEWIS AND THE NEWS—Do You Believe In
Love 14.9

*k %RIYGL HALL ANO JOHN QATES—Did It In A Minute

+# RICK SPRINGFIELD—Don't Talk To Strangers 5-1

 CHARLENE—I've Never Been To Me 20-15

 QUARTERFLASH—Find Another Fool 24-19

oo ELTON JOHN—Empty Garden

L] éOM JETT AND THE BLACKHEARTS —Crimson And

lover

° PAULBIculTIEY AND STEVIE WONDER—Ebony And
Ivor

L SIMS ON—Stars On 45111 B

© THE WAITRESSES—| Know What Boys Like B

® LE ROUX—Nobody Said It Was Easy B

© THE BEATLES—The Beatles Movie Medley X

© RICK SPRINGFIELD—Calling All Gyrls X

© DONNIE IRIS—My Girl X

© TOMMY TUTONE-867-5309/Jenny X

® GREG GUIDRY-Goin' Down X

© PRISM—Don't Let Him Know X

WBSB-FM —Baltimore
(Rick James/Jan Jefiries—MD's)
* # CHARLENE—1've Never Been To Me 105
+ & THE HUMAN LEAGUE—Don't You Want Me 20-15
oo PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory
oo THE POLICE-Secret Journey
© SHEENA EASTON—When He Shines A
© SIMON AND GARFUNKEL-Wake Up Little Susie A
© ALDO NOYA—Fantasy X
® DAVIO LASLEY—If | Had My Wish Tomight X
© LOVERBOY—When it's Over X
® ASIA—Heat Of The Moment X
© FRANKE ANO THE KNOCKOUTS—Without You O

WCCK-FM—Erie
{Bill Shannon—MD)
+ % LOVERBOY—When it's Over 2-1
* % QUARTERFLASH~Find Another Fool 6-3
* POCO—Sea Of Heartbreak 11.7
+ RICK SPRINGFIELD—Don't Talk To Strangers 19-11
* JOURNEY—Escape 22 17
o DIANA ROSS—Work That Body
®o TOTO-Rosanna
©® ABBA-The Visiter A
© DUKE JUPITER—I'll Drink To You X
© RAINBOW-—Stone ‘Cold X
® PAUL OVERSTREET—Beautilul Baby X
. PMILBIccAlTIEY AND STEVIE WONDER—Ebony And
Ivor
° FRMKE AND THE KNOCKOUTS—Without You B
© GAMMA—Right The First Time B
© SHEEMA EASTON—When He Shines B

WKBO-AM—Harrisburg
{(Bill Trousdale—MD)
® PAUL McCARTNEY AND STEVIE WONDER—Ebony And
Ivory A
© SHEEMA EASTON—When He Shines A
© SMOKEY ROBINSON-01d Fashioned Love A
© THE BEATLES—The Beatles Movie Medley A

WGH-AM —Norfolk
{(Bob Canada-MD)
% OLIVIA NEWTON-JOHN—Make A Move On Me 2 |
# % BARRY MANILOW-Let's Hang On 6.4
 THE BEATLES—The Beatles Movie Medley 13 8
* DAN FOGELBERG—Run For The Roses 1511
+ ROBERTA FLACK—Making Love 14-2
oo AL JARREAU—Teach Me Tonight
oo BILLY KARKLAND—Video Game Mamiac
© THE KIDS FROM FAME—H Infideltiy A
® CHER—Murphy's Law A
© SHOKEY ROBINSON-0Id Fashioned Love A
© DARYL HALL AND JOHN OATES—Did It In A Minule B

© PAUL McCARTNEY AND STEVIE WONDER—Ebony And
Ivary B

© ALDO NOVA-Fantasy X

® JUNIOR—Mama Used To Say X

© CHRIS REA—Loving You X

© SHEENA EASTON—When He Shines X

© THE JOHN HALL BAND—You Sure Fooled Me X

© FRANKE AND THE KNOCKOUTS—Without You X

© LAURA BRANIGAN—AIl Night With Me X

© DIANA ROSS—Work That Body X

WRVQ-FM—Richmond
{Bill Thomas—MD)

+ % GREG GUIDRY—Goin' Down 13-8

# % PAUL DAVIS—65 Love Affawr 14-9

+ YANGELIS—Chariots Of Fire Titles 6-3

+ RICK SPRINGFIELD—Don't Talk To Strangers 10-6

% VAN HALEN-—-Oh Pretty Woman 11.7

. PwlAIcCMIIEY AND STEVIE WONDER—Ebony And
Ivory

® THE BEATLES—The Beaties Movie Medley X

© JOAN JETT AND THE BLACKHEARTS - Crimson And
Clover X

© DUKE JUPITER—!'lf Drink To You X

® RICK SPRINGRIELD—| Get Excited X

® LE ROUX—Addicted X

© FRANKE AND THE KNOCKDUTS—Without You B

® LOVERBOY—When It's Over B

WFBG-AM—Altoona
{Tony Booth—MD)
v LULU=Who's Foolin" Wha 1 1
# % THE GO 60’S—We Got The Beat 3-2
* RICK SPRINGFIELD—Don't Talk To Strangers 10-4
+ DARYL HALL AND JOHN OATES—Did It In A Minute

1812

+ PAUL McCARTNEY AND STEVIE WONDER~Ebony
And Ivory 29-20

oo THE BEATLES—The Beatles Movie Medley

oo RAINBOW-Stone Cold

® CHERI~Murphey's Law A

© BOBBY CALDWELL —)amaica &

® GLASS MOON—On A Carousel X

© DAVID LASLEY—If | Had My Wish Tomight X

© SHEILA-Runner X

© GAMMA—Right The First Time X

© SHEEMA EASTON—When He Shines X

® LITTLE RIVER BAND—Man On Your Mind X

© THE CARPENTERS ~Beechwood 4-5789 X

© DOMMIE IRIS—My Girl X

® LAURA BRANIGAN-All Night With Me X

© GENE COTTON-If | Could Get You X

© ATASTE OF HOMEY—1'l} Try Something New X

© BARRY MANILOW-Let's Hang On X

© JOHN DENVER-Shangha) Breezes X

® GENESIS—Man On The Corner B

© FRANKE AND THE KNOCKOUTS—Without You B

© THE CHARLIE DAMIELS BAMD-S-ill In Saigan B

WYRE-AM—Annapolis
{Chuck Bradiey—MD)
® PAUL McCARTMEY AND STEVIE WONDER—Ebony And
Ivory A
L] lOOl AND THE GANG—Get Down On It A
® STARS ON—Stars On 45111 A
® THE CARPENTERS—Beechwood 4-5789 A
© CAROLE KING~One To One X
© GENE COTTOM—If | Could Get You X
© THE HUMAN LEAGUE—Don't You Want Me X
© GORDON LIGHTFOOT—~Baby Step Back X
© DONNIE IRIS—My Girt X
© FRANKE AND THE KNOCKOUTS—Without You X
© TOM CHAPIN—Jeannie X

WQXA-FM—York
(Dan Steele~MD)
+ % PAUL DAVIS—65 Love Affair 149
* % KOOL AND THE GANG—Get Down On It 15-10
+ RICK SPRINGFIELD—~Don't Talk To Strangers 8-6
* ROBERTA FLACK—Making Love 22-17
* VANGELIS—Chariots Of Fire 7-3
@ SHEENA EASTON—When He Shines
oo LITTLE RIVER BAND—Man On Your Mind
© BILLY KIRKLAND—Video Game Maniac A
© BARRY MANILOW—Let's Hang On A
© DIANA ROSS—Work That Body A
© RAY PARKER JR.—The Other Woman B
L] PIULBItﬂmEV AND STEVIE WONDER—E bony And
Ivor
L] THE CHARLIE DANIELS BAND-Stili In Saigon B
© DAVID LASLEY—f | Had My Wish Tomght X
© THE CARS—Since You're Gone X
© FRANKE AND THE KNOCKOUTS—Without You X
® ELTON JOHN—Empty Garden X
© DAN FOGELBERG—Run For The Roses X
© DONNIE IRIS—My Girl X
© DENIECE WILLIAMS—It's Gonna Take A Miracle X

Southeast Region

smmmm % PRIME MOVERS s

WILLIE NELSON— Atways On My Mind
(Columbia)

GEORGE BENSON- Never Give Up On A Good
Thing (Warner Bros.)

VANGELIS - Chariots Of Fire (Polydor)

smm® TOP ADD ONS s

MIKE POST~ Theme From Magnum P.|.
(Elektra)

SHEENA EASTON— When He Shines (EMI-
America}

PATTI AUSTIN~ Baby Come To Me (Qwest)

e BREAKOUT S m—

TOTO- Rosanna (Columbia)
ALLESI- Put Away Your Love (Qwest)
POLICE~ Secret Journey (A&M)

WQXI-FM—Atlanta
(Jeff McCartney—MD)

£ 33 08““ HALL AND JOHN OATES—Did It In A Minute
18-13

# % PAUL DAVIS—65 Love Affair 127

+ TOMMY TUTONE—867.5309/ lenny 24 19

# RAY PARKER JR.—The Other Woman 28 21

# ROBERTA FLACK—Making Love 30 25

oo LOVERBOY—When It's Over

®o MIKE POST—Theme From Magnum P.I.

® LITTLE RIVER BAND—Man On Your Mind A

© FRANKE AND THE KNOCKOUTS—Without You A

® SHEEMA EASTON—When He Shines A

© DENIECE WILLIAMS—It's Gonna Take A Miracle A

® ASIA—Heat Of The Moment A

® T.G. SHEPPARD—Finally X

WAYS-AM—Charlotte
{Lou Simon—MD)
s % VANGELIS—Chariots Of Fire 1 1
s % WILLIE NELSON—Always On My Mind 6 5
oo RAY PARKER JR.—The Other Woman
oo TOTD-Rosanna
© AURRA—Make Up Your Mind HB

www americanradiohistorvy com

o EDDIE RABBITT—| Don't Know Where To Start X
® T.G. SHEPPARD—Finally X
© FOREIGNER-Juke Box Hero X

WMC-FM—Memphis
{Tom Prestgiacomo~MD)
oo THE ROLLING STONES—Hang Fire
oo DENJECE WILLIAMS~1t's Gonna Take A Miracle
© DONMIE IRIS—My Girl A
® TOTO—Rosanna A

WHYI-FM—Miami
(Mark Shands—MD)
s CHARLENE—|'ve Never Been ToMe 7 5
# % GEORGE BENSON—Never Give Up On A Good
Thing 23-20
oe PATTI AUSTIN-Baby Come To Me
oo ALLESI—Put Away Your Love
© SHALAMAR—A Night To Remember X
® PAUL McCARTNEY & STEVIE WONDER—-Ebony &
Ivory X
© THE HUMAN LEAGUE—Don't You Want Me X
© THE BEATLES—The Beatles Movie Medley X

WANS-FM—Anderson
(Sam Church—MD)
# % JOAN JETT AND THE BLACKHEARTS—| Love Rock
‘N'Roll 11
+ % RICK SPRINGFIELD—Don't Talk To Strangers 14-11
+ QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways 20- 14
+ THE ROLLING STONES—Hang Fire 25-18
* GENESIS—Man On The Corner 27-21
oo JOAN JETT AND THE BLACKHEARTS ~Crimson And
Clover
® ASIA—In The Heat Of The Moment A
© DAN FOGELBERG—Run For The Roses A
© SHOOTING STAR-Hollywood A
© TOT0—Rosanna A
® MIKE POST—-Theme From Magnum P.I. B
© THE CHARLIE DANIELS BAND—Stull In Saigon B
® PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory B
® LITTLE RVER BAND—Man On Your Mind B
© FRANKE AND THE KNOCKOUTS—Without You X

WISE-AM —Asheville
(John Stevens—MO)
* % GREG GUIDRY—Goin' Down 20-15
# % RAY PARKER JR.—The Other Woman 27 20
* JOAN JETT AND THE BLACKHEARTS—{ Love Rock ‘N
Roll 2-1
% VANGELIS—Chariots Of Fire-Titles 8-3
* THE BEATLES—The Beaties Movie Medley 26-18
oo SIMON AND GARFUNKEL—Wake Up Little Susie
oo DIANA ROSS-Work That Body
© RAINBOW-Stone Cold A
® DREGS—Crank It Up A
® PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory B
© DAN FOGELBERG—Run For The Roses B
© DONNIE IRIS-My Girl B
© FRANKE AND THE KNOCKOUTS~Without You B
® T.G. SHEPPARD~Finally B
© TOM CHAPIN-leannie B
® THE POUCE—Secret Journey X
© JOHN DENVER—-Shanghai Breezes X
® LITTLE RIVER BAND—Man On Your Mind X
® PRISM—Turn On Your Radar X
® ALDO NOVA—Fantasy X
® SHEENA EASTON—When He Shines X
© THE CHARLIE DANIELS BAND—Still In Saigon X
® GENESIS—Man On The Corner X
® THE CARS—Since You're Gone X
© BARRY MANILOW— et's Hang On X
© DAVID LASLEY—1f | Had My Wish Tonight X

WQXI-AM—Atlanta
(). Jackson—MD)

% % THE BEATLES—The Beatles Movie Medley 16-9

£ 33 SI]MOI AND GARFUNKEL—Wake Up Littie Susie
1711

% BARRY MANILOW—Let's Hang On 1913

oo MIKE POST—Theme From Magnum P |

oe ELTON JOHN—Empty Garden

® STARS ON-—Stars On 45111 X

© PAUL McCARTNEY & STEVIE WONDER—Ebony &

Ivory B

WSGN-AM—Birmingham
(Sandra Chandier—MD)
# % LARRY CARLTON—Sleepwalk 11-6
% % WILLIE NELSON—Always On My Mind 12-9
+ CHARLENE-1've Never Been To Me 19-16
* glllﬂ HALL AND JOHN OATES-Did it In A Minute
1-19
 THE BEATLES—The Beatles Movie Medley 24-21
© ROBERTA FLACK—Malkung Love B
© JOHN OENVER—Shanghai Breezes B
® ELTON JOMN—Empty Garden B
® GENE COTTOM—I1 | Could Get You B
© ATASTE OF HONEY—1'll Try Something New A
© DAN FOGELBERG—Run For The Roses A

WCKX-FM—Tampa
(Colloen Cassidy—MD)

123 GgOIGE BENSON—Never Give Up A Good Thing
2017

s % BARRY MANILOW—L et's Hang On 24 22

oo PAUL DAYIS—65 Love Affair

oo ROBERTA FLACK—Making Love

KLPQ-FM-Little Rock .

(Bob Lee—MD) b
oo DARYL HALL AND JOHN OATES—-D:d it In A Minute
@@ THE POLICE- Secret Journey

WINZ-FM—Miami
(Johnny Dolan—MD)
% % VAN HALEN—Oh Pretty Woman 13 11

* TOMMY TUTONE--867-5309/ Jenny 18-15

+ KOOL AND THE GANG —Get Down On It 19-16

* JUNIOR-Mama Used To Say 20 17

oo PAUL McCARTNEY & STEVIE WONDER—Ebony &
ivory

® CHARLENE~{'ve Never Been To Me A

® ALDO MOVA—Fantasy B

© THE HUMAN LEAGUE—Don't You Want Me B

WRBQ-FM—Tampa
(Pat McKay—MD)

®e ASIA—Heat Of The Moment

oo THE POLICE—Secret Journey

" JUNIOR—Mama Used To Say A

WSEZ-FM—Winston-Salem
{(Bob Mahoney—MD)
s % OLIVIA NEWTON-JOHN--Make A Move On Me 1-1
# % KOOL AMD THE GAMG—Get Down On It 21-12
+ RICK SPRINGFIELD—Don't Talk To Strangers 23-13
* RAY PARKER JR.—The Other Woman 28-20
* CHARLENE—'ve Never Been Ta Me 29-21
©o PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory
2] SIIOH AND GARFUNKEL—Wake Up Little Susie
© DAN FOGELBERG—Run For The Roses A
© JOHN DENVER-Shangha: Breezes A
© THE HUMAN LEAGUE-Don't You Want Me A
© BARRY MANILOW~Let's Hang On B
© THE ROLLING STONES—Hang Fire B
© STARS ON—Stars On 45111 B
© THE CHARLIE DANIELS BAND—Still In Saigon B
® THE BEATLES— The Beatles Movie Medley B
© THE CARPENTERS — Beechwood 4-5789 B
© DIANA ROSS— Work That Body B
© WAYLON AMD WILLIE— Just To Satisfy You B
© DAVID LASLEY— 1! | Had My Wish Tonight X
© ATASTE OF HONEY— I'll Try Something New X
® ELTON JOHN- Empty Garden X
® LITTLE RIVER BAND— Man On Your Mind X
© FRANKE ANO THE KNOCKOUTS— Without You X
® CHRIS REA— Loving You X
© DENIECE WILLIAMS - it's Gonna Take A Miracle X

WCSC-AM—Charleston
(Chris Bailey-MD)
* % PAUL DAVIS—65 Love Affair 3 2
& WILLIE NELSOM—~Always On My Mind 9 6
* RAY PARKER JR.—The Other Woman 118
 CHARLENE-I've Never Been To Me 149
* Il)?RIVZlHALLMD JOHN OATES—0id It In A Minule
®@ T0T0-Rosanna
® PRISM~Turn On Your Radar A
© ASHFORD AND SIMPSOX—Street Corner A
® SHALAMAR—A Nighl To Remember X
© SIMON AND GARFUNKEL-Wake Up Little Susie X
© DIANA ROSS—Work That Body X
© T.G. SHEPPARD-Finally X
© SMOKEY ROBINSON—Old Fashioned Love X
© JOHN DENVER—Shanghai Breezes X
® STEVIE NICKS—Edge Of Seventeen B
© DENIECE WILLIAMS—1t's Gonna Take A Miracle B
© DONNIE IRIS—My Girl B
© THE HUMAN LEAGUE—Don't You Want Me B

WSKZ-FM—Chattanooga
(David Carroll—MD)
* % RICK SPRINGFIELD—Don't Talk To Strangers 12.6
# % DARYL HALL AND JOHN OATES—Dtd It In A Minute
* PATTI AUSTIN—Baby Come lo Me 7.4
+ ELTON JOHN—Empty Garden 24-19
 THE CHARLIE DANIELS BAND-Still In Saigon 25-20
@o ASIA—Heat Of The Moment
© ALDO NOVA—Fantasy X
© KOOL AND THE GANG—Get Down On It X
® AURRA—Make Up Your Mind X
© DOMNIE IRIS—My Girl X
© GAMMA—Right The First Time X
© LOVERBOY—When It's Over X
© FRANKE AND THE KNOCKDUTS—Without You X
® THE POLICE—Secret Journey X
© PAUL McCARTNEY, & STEVIE WONDER—Ebony &
Ivary B
© THE HUMAN LEAGUE—Don't You Want Me B

WOKI-AM—Knoxville
(Gary Adkins—MD)
% % VANGELIS—Chariots Of Fire 3-1
# % WILLIE NELSON-Always On My Mind 11 5
oo LOVERBOY—When it's ver
oo ROD STEWART—How Long
L] PAULBI(:CAITNE' & STEVlE WONDER—Ebony &
Ivo
L] MI FOGELBERG—Run For The Roses D
® ELTON JOHN—Empty Garden D
© THE POLICE—Secret Journey O
© CHILLIWACK—My Girl D
® CHRIS REA—Loving You X
® GAMMA—Right he First Time X
© DIAMA ROSS—Work That Body X
® PRISM—Turn On Your Radar X
© RAINBOW—Stone Coid X

KLAZ-FM—Little Rock
(Rhonda Kurtis—M0)
* % JOHN DENVER—Shanghai Breezes 23 19
& THE BEATLES—The Beatles Movie Medley 27 21
* GREG GUIDRY—Goin' Down 19 15
* T.6. SHEPPARD—Finally 17 12
 WAYLON AND WILLIE—Just To Satisfy You 20 16
oo CHRIS REA-Loving You
oo DARYL HALL AND JOHN OATES—Did It In A Minute
® MIKE POST-Theme From Magnum P X
® CAROL KING-One To One X
© SHEEMA EASTON—When He Shines X
© ALABAMA—Mountain Music B .
© LITTLE RIVER BAND—Man On Your Mind B
© PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory B
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' AMERICAN COUNTRY COUNTDOWN
" MAKES THE RATINGS SPROUT!

KCBQ

KCBQ + ACC
M-S 6AM-12MID SUN 9AM-12NOON

1
o
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KSOP A/F KSOP A/F + ACC
M-S 6AM-12MID  SUN 12NOON-3PM

10
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o

- LOUISVILLE
BY 97%:

WAMZ

WAMZ + ACC
M-S 6AM-12MID SUN 12NOON-3PM

- INDIANAPOLIS
BY 39%! | |

rr 171710 rrnroorir1m T

WFMS + ACC
M-S 6ANM-12MID  SUN 12NOON-3PM

WFMS

Figures are averages of hour-by-hour breakouts of Quarter Hour Shares, MSA: Arbitron, Fall 1981.

Look what happens when top
country music radio stations add
American Country Countdown
to their lineups—audience shares
grow. And success stories like
these pop up in most of American
Country Countdown’s 300 U.S.
markets. Evidence that Bob
Kingsley’s weekly review of the
biggest and best in country music
is not just the most established,

%a. WITH BOB KINGSLEY

most dependable, most
professional. It’s also the best buy
in country music special
programming. If you want to
compete effectively in your
market, you’d better have
American Country Countdown
on your side. Call or write
Watermark today for a complete
presentation.

N
10700 Ventura Blvd.
No. Hollywood, CA 91604
Watermark 213 /980-9490

www americanradiohistorvy com
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APRIL 17, 1982, BILLBOARD

WOQOFER'S

SUPERSONIC CITY

STARRING

TINATURNER

Each dynamite half-hour features sizzling numbers by Tina
and major rock group guest performances that each week
will turn on 8 million viewers from New York to Los Angeles

and all stops in-between.

To get on board, call or write
Tom Giriffin, executive producer
Sunbow Productions, Inc.

380 Lexington Avenue

New York, N.Y. 10168
212-687-2500

© 1982 Sunbow Productions Inc

SUPERSONIC CITY

www.americanradiohistorv.com

Radio Programming

WNOX Returns To Roots
Via New Country Format

KNOXVILLE-When WNOX-
AM converted to a country format
April 1, it rang in the programming
change with a midnight debut of
Barbara Mandrell’s “I Was Country
When Country Wasn't Cool.”

The song choice was especially
significant because WNOX bears
the distinction of being the first ra-
diostation in Tennessce—and one of
the first in the U.S.—to0 begin pro-
gramming country music. The sta-
tion is 61 years old.

Mack Sanders, owner of WJRB-
AM Nashville and WVOK-AM Bir-
mingham, made the decision to re-
vert WNOX’s format from adult
contemporary back to country the
day he purchased the 10kw station.
He felt strongly that WNOX would
benefit from associating itself with
country again.

“Many of today’s biggest country
stars got their start or appeared on

WNOX,” says Sanders. * ... Dolly
Parton. Roy Acuff, Chet Atkins, Ar-
chie Campbell, the Carter Family
and others were part of the WNOX
family, and many of them are calling
us to tell us how glad they are we're
returning to our roots.”

Don Keith, national program di-
rector for the Sanders stations. has
named Rick Kirk as WNOX’s coun-
try program director handling
morning drive. Assistant PD/music
director Scott Majors will oversee a
midday shift. Other air personnel in-
clude Dave Young in afternoon
drive, and Jim Donovan and Su-
zanne in evening slots.

Sanders hopes to tie WNOX in
closely with the World’s Fair which
opens in Knoxville in May and is ex-
pected to draw 11 million visitors to
the city. The station’s studios include
a 1300-seat auditorium that will be
used to showcase live country talent
and on-site promotions.

Goodphone Commentaries.
Hail The Conquering Hero

By MICHAEL R. LEE, Ph.D.

DENVER--It’s a crisp. breezy day
in April as Kelly Jackson prepares
for The Meeting. The realization of
two years of anticipation. Jackson is
about to meet his most cherished
heretotore unseen hero, Wendell
Abrapolitan.

WUMM is playing host to Amer-
ica’s numero uno radio consultant
and Jackson. the all-night toiler in
this audio vineyard, wants to get
there carly.

A scant 15 minutes after the
scheduled start time of 10:00, gen-
cral manager Artie Slake ap-
proaches the podium that has been
hastily installed in the station’s em-
ployee lounge.

“This is the day you’ve all been
waiting for—your chance (o meet the
magnificent man who has led
Double M 94 1o ratings superiority.
There is probably no greater mind in
late 20th century America. Will you
welcome Wendell Abrapolitan!”

A feeling of awe pervaded the
room—{rom the mini-refrigerator to
the candy machine. Wendell ac-
cepted his accolade mildly and ad
dressed the gathering from his chair.

“P’m proud to be a part of the sta-
tion’s success. But itis really you. not
I. who deserve the credit for
WUMM’s fantastic book. Instead of
making this a lecture. let's just have
a group discussion.”

When greatness is burnished by
humility, the result is admiration of
the seventh magnitude. Kelly Jack-
son was inspired to raise a timid
hand.

“Mr. Abrapolitan. you’ve done so
much for the science of radio re-
search. How many years of graduate
school did it take for you to master
the subject?”

“Actually. I only wasted one year
atcollege, You just can’t believe how
old fashioned those professors are.
All they care about are confidence
levels, sampling error and power
analysis. What can you expect to
learn from idiots like that? You can’t
become a successful consultant if
you're going to do research that
way.”

Afternoon driver Randy Martin
went next. “They say that you were
the first person to discover For-

eigner. Mr. Abrapolitan. Is that
true?”

“Let's just say. I tested the group’s
musical virility factor early on. My
real contribution to the group stems
from my ability to recognize a song
like ‘Jukebox Hero’ as a bonafide al-
bum cut. We went out on a limb on
that track less than a month after its
release.”

“When did you devise the amaz-
ing idea of playing entire ‘blocks’ of
an arust?” queried Todd Taylor. the
midday man.

“About three or four vears ago. |
heard a jock let a Rolling Stone al-
bum track through from one song to
another. Even though he had to be
fired for allowing dead air. I thought
to myself, *Gee. if the kids like the
Rolling Stones so much. why not let
them hear three Stones” songs in a
row? It was a wild risk, but it
worked.”

Kelly knew that his hero would
rise to the occasion and asked his
toughest question: “What do you
think of different forms of rock, like
new wave, very British and jazz fu-
sion?”

“What's your name?”

“Kelly Jackson. I'm the all-night
man.”

“Well, Kelly. I'm exactly like you.
Some days the consistently better
rock wears me down. It's almost too
good. So I got home and put on some
Steeleye Span or Gentle Giant or
Wall of Voodoo or even Jan Ham-
mer. As long as you do those things
in the privacy of your own home.
you can’t get hurt. And since the sta-
tion gets extra copies of records it
will never play. 1 say “take them
home and enjoy ’em.” ™

Wow. thought Kelly. Here's a
man-—no, a legend—so intellectual.
so brilliantly objective and yet he is
kind and thoughtful.

As the meeting ended. a vicious
thunderstorm rained down on
happy WUMM. Wendell Abra-
politan left with a smile. And Kelly
Jackson swears that Wendell never
got touched by a drop.

Michael R. Lee, Ph.D., is president
of Brown Bag Productions, Denver.
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NBC Radio's Young Adult Network

BOB WELCH
& FRIENDS.

LIGHT UP YOUR NIGHT.

'n’ roll, the response

must be Bob We'ch &
Friends. Recorded live in
concert at the Roxy in Los
Angeles. Exclusively on
The Source. Veteran
singer/songwriter and
former Fleetwood Mac
member, Bob Welch, is
joined on stage by some
very special guests. We
don’t want to spoil the
surprise, but if you've been
waiting to hear new live
versions of “Hypnotized,

“Sentimental Lady,” and

“Gold Dust Woman’
performed by the original
line-up, plus “Two To Do,’
and more from “Bob
Welch,” the new album on
RCA Records, DON'T
MISS THIS CONCERT! An
historic reunion. A truly
magical rock event.
Produced by RCA
SelectaVision VidecDiscs
and RCA Records.

The weekend of April
16,17 & 18. On more
than 200 radio stations
throughout the country.
Check your newspaper for
local time and station.

I f the request is for rock

Brought to you, in part, by Honda Motorcycles.
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Call today for your
Sourcebook brochure
and rates:

Los Angeles 213/273-7040
New York 212/764-7350
Nashville 615/748-8145
Tokyo (03) 498-4641
London (01) 439-9411
WHET 28-98-158

Mexico City 905/531-3907

Issue Date: May, 1982

Billboard.

Your Video/Sound Business Connection
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Radio Programming

Sister Stations Pose A Dilemma For PD Dave Forman

By AL SENIA

ANAHEIM, Calif.—The fall Ar-
bitron ratings were one of those clas-
sic dilemmas for program director
Dave Forman in this highly com-
petitive Southern California market.
One of his stations. KEZY-FM,
gained a 2.2 total audience share.
one of its most successful efforts.
The AOR station appeared to be
making hcadway against its more
powerful FM Los Angeles counter-
parts.

But its AM sister, KEZY  is quite
another matter. The AM rocker fell
toa I.1 froma 1.8 lastspring. Thatis
nearly a 50% drop in audience over
the last two years.

So Forman, while happily en-
sconced in the ranks of successful
FM AOR programmers, is facing a
crisis common to his AM rock pro-
gramming counterparts: He won-
ders if the era of AM rockers has
passed.

The two stations program totally
separately. The FM is a classic AOR
operation, featuring popular com-
mercial artists like Linda Ronstadt.
the Eagles, Journey, Bruce Spring-
steen, Carole King, Blondie and Joe
Walsh.

Its problems are classic ones for
suburban FM rockers that exist in
the shadow of larger, more success-
ful urban counterparts. “All of Or-
ange County faces the same problem
in competing with L.A.” confesses
Forman. “It’s almost impossible to
compete with them.”

Heavy L.A. rockers scored well on
KEZY-FM’s turf. KLOS-FM
streaked to an impressive 6.1 in Or-
ange County. up froma 4.5 inspring
and more than double a 2.9 total au-
dience share garnered two years ago.
KMET-FM scored a 5.8. KROQ-
FM, which programs new wave
rock. even outscored KEZY-FM in
its own market with a 3.2.

Forman has done a great deal of
successful promotion for his FM,
but he echoes the plaintive cry of
suburban programmers everywhere:
“KMET can come in and dump
more billboards in our backyard
than we can during a ratlings pe-
riod.”

Signal strength is another major
problem. Forman calls KEZY’s wat-
tage “‘a peashooter signal that we’re
‘surprised even gets into our own
building.”

Despite the difficult circum-
stances, Forman is retatively content
with the FM station’s market status.
“While KMET and KLOS beat us in
Orange County. we still beat quite a
few major radio stations.” And of
the seven local stations surveyed in
the Anaheim-Santa Ana-Garden
Grove region, KEZY-FM emerged
on top for the first time.

So it is the AM that is causing
Forman the major worry these days.
KEZY had programmed a “classic
rock” sound for the first time during
the fall ratings period in a bid to
reach older demographics. The
heavy metal sound had vanished, re-
placed by tunes from the Doors, the
Beatles and other name performers.

But the experiment failed to stem
a numbers slide that began in the
spring of 1980. In fact, the problem
grew worse as ratings plummeted at
more than twice the rate they had in
the previous ratings period.

“We built up the 25 and older au-
dience. but we lost everyone
younger.” says Forman. “Now we've
gone back and rocked out a litile
harder. We're now halfway between
the two (previous formats). We may
dump ‘Evil Woman’ but we'll keep
‘Whole Lotta Love."™

Forman believes the problem may
he cvmntamatic nf a lareer _iccne

“There are AM stations around the
country doing well, but with older
demrographics.”

Does this hint at a format switch.

perhaps a conversion to information
or talk? “I'm keeping my eyes wide
open.” Forman says. "The AM right
now is driving us up the wall. We’ve

been considering every possible di-
rection for the AM.”

Forman has embarked on a com-
prehensive study of successful AM

stations n other markets. “FM 1s
where everybody’s going. Just to sur-
vive on AM with a youth-oriented
format you've got to work hard.”

The Biggest Success Stories In Music
Are The Best Concerts On Radio!

two sold out shows

at the University of

North Alabama in Florence.

The Silver Eagle was there.

Now you can be there. April 17th
on over 400 stations via the ABC
Entertainment Network.

RGA

Records and Tapes

KING BISCUIT
FLOWER HOUR

On November 20th & 21st, Billy Squier

played two sold out shows in
Los Angeles. King Biscuit

was there. Now you can
be there. April 18th on
over 280 stations via
the ABC Rock

Badio Network

On
February 5th, |
Alabama played

PRESENTS

Produced By

DIR BROADCASTING
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Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates indi-
cate local stations have option of
broadcast time and dates.

April 12. Les Brown, Music
Makers, Narwood Productions, one
hour.

Aprl 12, Terri Gibbs, Country
Closeup, Narwood Productions, one
hour.

April 12, Cream, Continuous His-
tory of Rock’n’Roll, Rolling Stone
Productions, one hour.

April 12-13, Oak Ridge Boys, Mu-
sicstars, RKO Two, one hour.

April 16-18, Rolling Stones part
one, Off the Record, Westwood One,
one hour.

April 16-18, Angela Bofill, Special
Edition, Westwood One, one hour.

April 16-18, Leon Everette, Live
From Gilley’s, Westwood One, one
hour.

April 16-18, Rock Year 1967,
Rock Years: Portrait of an Era,
Westwood One, three hours.

April 16-18, Bob Welsh, Concert
Encore, NBC Source, 90 minutes.

April 16-18, Barbara Mandrell,
Weekly Country Music Countdown,
United Stations, three hours.

April 17, Blue Oyster Cult, Super-
groups, ABC Rock, two hours.

April 17, Leo Sayer, Silver Eagle,
ABC Entertainment, one hour.

April 17, Leo Sayer, Star Sessions,
ABC FM, 90 minutes.

April 17, Mel Tillis, Country Ses-
sions, NBC, one hour.

April 17, Art Blakey, Jazz Alive,
NPR, two hours.

April 17, Alabama, Silver Eagle,
ABC Entertainment, one hour.

April 18, Billy Squier, King Bis-
cuit Flower Hour, ABC Rock, one
hour.

April 18. Hall & Oates, Spotlight
Specials, ABC Contemporary, 90
minutes.

April 18, UFO, BBC Rock Hour,
London Wavelength, one hour.

April 19, Peggy Lee, Music
Makers, Narwood Productions, one
hour.

April 19, David Frizzell & Shelly
West, Country Closeup, Narwood
Productions, one hour.

April 19, Todd Rundgren, The
Producers, Continuous History of
Rock’n’Roll, Rolling Stone Produc-
tions, one hour.

April 19-20. Christopher Cross,
Hot One, RKO One. one hour.

April 19-20. Kim Carnes, Hot
Ones, RKO One, one hour.

April 19-23, Rod Stewart, Ray
Davies, Ian Hunter, Inside Track,
DIR Broadcasting, 90 minutes.

April 23-25, Rolling Stones, part
two, Off the Record Specials, West-
wood One, one hour.

April 23-25, Atlantic Starr, Spe-
cial Edition, Westwood One, one
hour.

April 23-25, George Jones, Live
From Gilley’s. Westwood One, one
hour.

April 23-25, .38 Special, In Con-
cert. Westwood One. one hour.

April 23-25, the Time, the Bar-
Kays, Budweiser Concert Hour,
Westwood One, one hour.

April 23-25, Rock Year 1968, The
Rock Years: Portrait of an FEra,
Westwood One, one hour.

April 24, Tammy Wynette, Silver
Eagle. ABC Entertainment, one
hour.

April 24, Foreigner, Supergroups
in Concert, ABC Rock Radio. 90
minutes.

April 24, Jerry Jeff Walker, Coun-
try Sessions. NBC, one hour.

QUALITY CHECK—Record Plant
New York’s cutting engineer Joe
Brescio checks the grooves of a
master for CBS RadioRadio’s first
concert series show, “On Stage
Tonight” with Hall and Oates. The
show, produced by GK Productions
for CBS, is belng produced to audio-
phlle standards and is being mas-
tered at two thirds speed, a tech-
nique the Record Plant developed
for the J. Geils Band's “‘Freeze
Frame” album. The show, spotlight-
ing a concert taped at the Capitol
Theatre in Passaic, N.J., will be
broadcast May 22.

Radio Programming

ARTISTS CONTRIBUTE

Solar Energy Group
Plans AOR Push

By JACK McDONOUGH

SANTA ROSA. Calif.—Radio Or-
ganized for Solar Energy (Rose). an
ad hoc group created here late last
year, is developing an AOR cam-
paign aimed at FM radio exposure
in behalf of solar energy for the
week of May 2-9.

Dede Whiteside, who conceived
the ROSE project.with Eddie Hum-
ber and Laurie Cobb, says that as of
April 2, 35 major AOR artists had
agreed (o do spots for the campaign.
with 50 stations signed up for expo-
sure of the spots. Several national ra-
dio trade and tipsheets are donating
space to advertise the effort. The
ROSE organizers are shooting for a
total of 200 stations.

Artists already contributing to the
program are Journey, Jefferson
Starship, Quarterflash, Tommy Tu-
tone, Bonnie Raitt, Graham Nash.
Huey Lewis & the News. Le Roux,
Point Blank. Bryan Adams, the
Blasters, Donnie Iris, Al Stewart,
Marty Balin, Triumph, John Hall
and numerous others.

KUKQ Boosts Local Acts
Via ‘Rhythm Of City’ LP

PHOENIX—KUKQ-AM, this
city’s only r&b station, has compiled
an album featuring 10 local r&b
groups, entitled “Rhythm Of The
City,” for commercial release.

“It fits right in with what we're
trying to achieve,” explains Mike
Melton, vice president and special
promotions director. “It's a way to
get involved in the community and
help out the local artists who have
been very supportive of us.”

FCC Amends
HearingRenewal

Guidelines

WASHINGTON-The FCC, in
another deregulatory move. has
amended its comparative hearing re-
newal guidelines by delegating to its
broadcast bureau the authority to
handle contested applications for re-
newals.

The Commission. in the April 5
announcement, has given the broad-
cast bureau the authority to desig-
nate renewal and so-called “mu-
tually exclusive™ construction
permit applications for hearing. It
also gives the bureau the authority to
act on petitions-to-deny actions.

Previous to the change, all of the
above matters. contested or not.
were routinely presented to the FCC
for actions. The Commission said
“elimination of this requirement will
streamline the regulatory process
and expedite action™ on contested
applications.

In other FCC actions. the Com-
mission has ruled that in cases where
stations request the same call let-
ters—and the requests are received
the same day—the call letters will be
assigned to the applicant “with the
longest continuous record of broad-
casting operation™ under the same
ownership and control.

In the first example of this rule, a
St. Pauls. N.C. applicant won out
over a Safety Harbor. Fla. broad-
caster for a call sign change to
WNCR.

KQ, which bills itself as an urban
contemporary station, enjoyed an
encouraging rise in the Arbitron rat-
ings released in the fall. The station
scored a 4.6 total 18-plus audience,
up from a 3.2 in the spring and more
than double the 2.1 of a year ago.

Melton feels the album will aid
the station in promotional efforts
and may encourage a further in-
crease in audience.

KQ already co-promoters con-
certs on a number of local venues.
including the ‘Palace West Theater
in downtown Phoenix; the Univer-
sity Activities Center at Arizona
State Univ. insuburban Tempe: and
the Memorial Coliseum in Phoenix.

Performances for the “Rhythm Of
The City™ album were taped at three
smaller nightclubs in the Phoenix
area: Solid Gold and Dooley’s in
Tempe and Tommy's in Phoenix.
Melton said those particular venues
were selected because they are
“grealt crossover clubs.”

“Solid Gold is probably the black
club in town, Dooley’s is a premium
concert facility and Tommy’s is a
very strong Hispanic club. We
wanted to get the crossover involve-

" ment of the community.”

In selecting the performers who
will appear on the album, KQ pro-
gram director Ed Hamlin, station
Jocks and others reviewed nearly 300
demo tapes submitted by local
groups. The process took more than
three weeks. Some acts were re-
viewed in local clubs.

Melton said station officials are
planning “a grand finale concert”
featuring all the groups on the al-
bum after the disk is releases.

Local groups appearing on the al-
bum are Paris. Joey Lobo and Coco.
Stan Devereaux. the Effects. Sanc-
tuary. Ecstasy. Nancy Jackson.
Turning Point. New Destiny and

‘Pango.

The disk was produced locally by
Chaton Recording Studios. A new
24-track mobile studio was used to
tape many of the performances. The
album retails for $4 at Charts, Roll-
ing Stone and Circles record stores
in the Phoenix area.
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They are furnishing ROSE with
20-second voice messages support-
ing solar power. with space for an in-
dividual station 10-second tag. The
voice messages will be coupled with
a musical bed. using the “Here
Comes The Sun™ melody. created by
Fantasy artist Tom Coster. Fantasy
studios in Berkeley is donating stu-
dio time for production with staff
producer Phil Kaffel directing the
mixing. Whiteside anticipates send-
ing of master tapes (both reel and
casselte) containing 30 to 40 spots to
stations by Apr. 16, with stations ex-
pected 1o receive them no later than
Apr. 21.

FM stations already signed up to
air the spots include KMET.KROQ,
KMEL, KGON, KOMP, KTYD,
KTIM, KLRB. KRQR, KSJO,
WRAS. WKLS,KOLL and KFMG.

Whiteside says support is also
coming from network and satellite
organizations. including London
Wavelength, Jim Ladd's Interview
and Global Satellite/Rockline.

Whiteside says the May 2-9 week
was selected to tie in with the open-
ing of the World Energy Expo in
Knoxville May 1-2 and the fourth
anniversary of Sun Day May 3. Pres-
ident Reagan is expected to deliver a
major energy address that week. and
the Washington. D.C-based Solar
Lobby is organizing some 30 re-
gional press conferences for Sun
Day to focus on what it feels is the
abandonment of solar energy by the
Reagan administration. These con-
ferences would tie in directly with
the national radio effort.

“The administration.” says
Whiteside. “has eliminated all pub-
lic information programs on solar
energy and energy conservation.

They want to increase the nuclear
power budget by 50% and cut solar
programs by 70%. That means we'll
spend more money cleaning up
Three Mile Island than we will for
all energy conservation programs
put together. Reagan’s budget calls
for spending $95.5 million on
marching bands and $4.7 million on
solar programs. It's absolute mad-
ness, and we think radio can be very
influential in letting people know
what's going on.”

Format Changes
At Stamford
AM, FM Outlets

STAMFORD. Conn.—New own-
ers and a new general manager at
WYRS-FM/WSTC-AM here have
resulted in some modifications of
the jazz format on the FM and the
installation of a new MOR format
on the AM.

FM jazz has been modified with
less talk. more music and a some-
what softer sound. to attract a wider
range of listeners.

Rick Petrone has been promoted
from music director to programming
and production supervisor. He con-
tinues his Tuesday to Friday eve-
ning air shifts. Dropped in the
change are Petrone’s profiles of jazz
performers.

The syndicated “Music Of Your
Life™ format has been installed on
the AM side. Ron Gilbert. former
sales manager at WICC-AM Bridge-
port. is the new general manager.
succeeding Robert McCullough,
who will concentrate on developing
sales for the AM.

YesterHits |

HIT FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago
. The First Time Ever | Saw Your Face,
Roberta Flack, Atlantic

. A Horse With No Name, America, Warner
Bros.

. | Gotcha, Joe Tex, Dial

. Rockin' Robin, Michael Jackson, Motown
. Heart Of Gold, Neil Young, Reprise

. In The Rain, Dramatics, Volt

. Puppy Love, Donny Osmond, MGM

. Betcha By Golly Wow, Stylistics, Avco

. Day Dreaming, Aretha Franklin, Atfantic

. A Cowboy's Work Is Never Done, Sonny
& Cher, Kapp

POP SINGLES-20 Years Ago
1. Good Luck Charm, Elvis Presley, RCA
. Johnny Angel, Shelley Fabares, Capitol

. Mashed Potato Time, Dee Dee Sharp,
Cameo

. Slow Twistin’, Chubby Checker, Parkway
. Young World, Rick Nelson, Imperial

. Soldier Boy, Shirelles, Scepter

. Lover, Please, Clyde McPhatter, Mercury
. Love Letters, Ketty Lester, Era

. Shout, Joe Dee & Starliters, Roulette

. Stranger On The Shore, Mr. Acker Bilk,
Atco
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TOP LPs—10 Years Ago

. America, Warner Bros.

. Harvest, Neil Young, Reprise

Nilsson Schmilsson, Nilsson, RCA

. Fragile, Yes, Atlantic

Eat A Peach, Allman Bros., Capircorn

. First Take, Roberta Flack, Atlantic

. Paul Simon, Columbia

. Baby I'm A-Want You, Bread, Elektra

. American Pie, Don McLean, United Artist
. Let's Stay Together, Al Green, Hi

TOP LPs—20 Years Ago

1. Blue Hawaii, Elvis Presley, RCA

2. Your Twist Party, Chubby Checker,
Parkway

3. Breakfast At Tiffany’s, Henry Mancini,
RCA

4. West Side Story, Soundtrack, Columbia

5. College Concert, Kingston Trio, Capitol

6. A Song For Young Love, Letterman,
Capitol

7. Doin’ The Twist At The Peppermint
Lounge, Joey Dee & Starliters, Roulette

8. The Twist, Chubby Checker, Parkway

9. Sinatra And Strings, Frank Sinatra,
Reprise

10. Camelot, Original Cast, Columbia

—
(=4

SOUL SINGLES-10 Years Ago

. In The Rain, Dramatics, Voit

. Rockin’ Robin, Michael Jackson, Motown

. Betcha By Golly Wow, Stylistics, Avco

. Day Dreaming, Aretha Franklin, Atlantic

. Hearsay, Soul Children, Stax

. | Had It All The Time, Tyrone Davs,

Dakar

. Lay Away, Isley Brothers, T-Neck

8. Look What You Done For Me, Al Green,
Hi

9. Ask Me What You Want, Millie Jackson,
Spring

10. Take A Look Around, Temptations, Gordy

DD W N e
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COUNTRY SINGLES—10 Years Ago

1. My Hang-Up Is You, Freddie Hart,
Capitol

2. Chantilly Lace/Think About It Darlin’,
Jerry Lee Lewis, Mercury

3. All His Children, Charley Pride. RCA

4. Do You Remember These, Statler Bros.,
Mercury

5. Someone To Give My Love To, Johnny
Paycheck, Epic

6. We Can Make It, George Jones, Epic

7. Cry, Lynn Anderson, Columbia

8. What Rin't To Be, Just Might Happen,
Porter Wagoner, RCA

9. Just For What | Am, Connie Smith, RCA

10. Need You, David Rogers, Columbia
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COMPOSED AND PRODUCED BY PASSPORT'S KLAUS DOLDINGER.

On Atlantic Records and Cassettes.
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Pro-Motions

Forecast Is Chili At KPLX-FM

By LEO SACKS

Survey For Week Ending 4/17/82

€ Copyright 1982. Billboard Pubiications, inc
«No part of this publication may be reproduced
stored in a retrievat system, or transmitted. in
any form or by any means. electronic. mechani-
cal. photocopying. recording, or otherwise

without the prior written permission of the pub-
hisher

: : : E oom best selling middie-of-the.road singles compil
NEW YORK-There may be tines Day weekend as the focal point broadcast last scason with Marty 3 ese are best selling middie-of-the-road singles compiled from
seven country signals in Fort Worth, of promotion designed to boost the Glickman over the seven-station I § s radio station air play listed in rank order.
but KPLX-FM is the only station in cty’s image called “Romantic Will- Connecticut. Radio Network. £ = 2
the market with a chili team. And imantic Valentines Week.™” * Kk K 2 B 8 . ) . .

. Lo . L o - = 3 = TITLE, Artist, Label r . ! s
program director Bobby Kraig is Norman. 33. is the station’s oper- The Bottom Line in New York. in 4 Number (Dist. Labe!) (Publisher, Licensee)
damn proud of their recipe. ations and sports director. He's also cooperation with WNEW-FM here. 'ﬁf 1l CHARIOTS OF FIRE _

The team. whose members in- been the station’s morning drive an- presented the first of its bi-weekly ﬁL{ o \:v"gém Polydor 2189 (Polygram) (Spheric B.V./WB, ASCAP)
clude air personality Mike McBride  nouncer for the past 11 years. "My “Prisoners O ot " efiormts . el Sister Sledge, Cotillion 47000 (Atlantic) (lobete, ASCAP)
and promotion man Craig Eaton, career has come full circle.™ he says. with the dBs and Rich Deans. Bands ﬁ 6 7 SHANGHAI BREEZES
wasoneof 150 entrants in last week’s “Last year at this time | was side- who have been featured on the John Denver, RCA 13071 (Cherry Lane, BMI)
Prairie Dog Chili Cookoff in Grand lined with a voice problem that doc- show. hosted by air personality Meg 41 41 0 ﬂ"».’l'}[ WlVd T0 'THEb_SKV ) ) » '
Prairie. Tx. Their recipe didn’t place. tors from Boston to California Griffin, and are scheduled 10 per- M:'lodi:’s'“%"Mi)C"”'“ "2 18:02712 (Stonebridge, ASCAP/Unichappell/ Begonia
although the group was cited for couldn’t treat.” He credits his come- form this spring at the venue in- 5| st 13 ONE HUNDRED WAYS
Best Station Vehicle. But Kraig says back 10 Camile LaFratta of Long clude: the Bongos and FX (April Quincy Jones Featuring James Ingram, A&M 2387 (State of The Arts/Eliza M.
: £ sa) ng g p pri) !
they’ll be back in July for the second Mcadow. Mass.. a voice therapist 18): the Raybeats and Nancy West ﬁ\f : . Ritesonian AS[CAP/Kndda/Mr. Melody, BMI)
annual Chili Head Extravaganza whom Norman says helped him to (May 2): the Individuals (May 16): 3‘.‘,‘}}5 3;:3,‘,’..,&'1 '::CA 52000 (John Farrar/Snow, BMI)
(24-25) in Cedar Canyon. Tx. The regain his speaking voice. He says he and Lightin’ Harry Dee and Kieran i& s 7 '65 LOVE AFFAIR
evenl. a benefit for Muscular Dis- knew he had the problem licked Liscoe and the Attitudes (June 13). Paul Davis, Arista 0661 (Web IV, BMI)
trophy. drew over 20,000 people last when he found that he could hear Griffin welcomes cassettes and reel i% 1y s cvl'\r"s ON MY MIND 02741 )
year. and Kraig says the promise of a himself above the roar of the crowds tapes from unsigned bands at 655 " L [ M'ﬂ':ozsls‘)"' Columbia 1802741 (Screen Gers-EMI/Rose Bridge, BMI)
“heavyweight” country music act on at the University of Connecticut Third Ave.. N.Y.A. N.Y. 10017. Don’t Barbra Streisand, Columbia 18-02717 (Koppelman-Bandier, BMI)
the first day could bring as many as football and basketball games he call her, she advises: she’ll call you. 10|10 10 THAT GIRL
40.000 people to Cedar Canyon. i}z > ; i;erv'nse vx:nge(rmTamla 1602 (Motown) (Jobete/Black Bull, ASCAP)
which is south of Dallas. Barry Manilow, Avista 0675 (Seasons Four/Saturday Screen Gems-EMI, BMI)
x * * el 15| ¢f rvenevrseentoME
WDKX-FM Rochester will hold ox ox el ﬁ:srlle:;,(;(;ﬁotown 1611 (Stone Diamond, BMI)
its first Mr. and Ms. WDKX Pageant Bertie Higgins, Family 902524 (len-Lee/Chappell, ASCAP/Lowery, BMI)
in June. The urban contemporary L 4] 14| 12 DADDY'S HOME )
outlet has held a Ms. WDK X contest LEIC ‘l 0 rogram - i | | g | i Rehad Ewbamerca 5103 @ Seven, B
f_or- the past lhree years. but this the Larry Carlton, Warner Bros. 50019 (Hudson Bay, BMI)
first a man will also represent the NEW YORK-—Helen Leicht says Parker. My philosophy is that if we ﬁ 18] 6 MAKING LOVE : b )
station at cor_nm‘umly Iuncuops. Ap- sheis Iooking forward 1o the chal- TE e Rl reports. we mighl gggg:‘tlg ;ﬁiij:dléy/a;';:()rgoolssM(lgm Century Fox/New Hidden Valley, ASCAP/
other new (Y [ [ha[‘lhﬂs““on will lenge of programming WIOQ-FM never play certain acts. So I'm going 76| u THROUGH THE YEARS
underwrite tuition costs for the win- Philadelphia as the new music direc- 1o try and stay on top of everything.” Kenny Rogers, Liberty 1444 (Peso/Swanee Bravo. BMI)
ners for one year. Promotion/sales tor. The veteran air personality. who A us RUN FOR THE ROSES }
ector Leslie Fox says the pagean . P . P : : i }
director Leslie F ys the pageant joined the station in 1976, will con- ) Dan fogelberg, FullMoon/Epic 14-02821 (Hickory Grove/April, ASCAP)
will be geared to 18-21-year-olds - e _y Bert Gould is WPIX-FM New 5{3\7 i3 THE BEATLES MOVIE MEDLEY
g . sl tinue t0 maintain a snx-duy work York’ direct £ advertisi The Beatles, Capitol 5100 (Comet/Maclen/ Unart, BMI)
who are going 10 plan 10 20 10 ool 4 the host of the “Leicht ork s new director of advertising Pr| 28| 6| TeACH ME TONIGHT
school - and promotion, moving from a simi- Al Jarreau, Warner Bros. 50032 (MCA/Cahn/Hub, ASCAP)
F : . - Lunch™ show (heard Mondays ) cau; : b
Melissa Davis. the reigning Ms ] N lar post at WIOD-AM/WAIA-FM ﬁ 5] 5 GOIN' DOWN
LAV g bk through Fridays from 10 a.m.-2 Miami C o'C takes Greg Guidry, Columbia 18-02691 (World Song, ASCAP)
WDKX. will make her last appear- nd ) . _ lami. ... Casey onnor take ' '
: p-m.) and “Breakfast with the Bea director at WSMB- 2| n| s IF 1 COULD GET YOu
ance in that role on May 23 when the tles™ (10-11 a.m. on Sundays). over as program director at ) Gene Cotton, Knoll 5002 (Knall, ASCAP)
station sponsors an all-day gospel “I'm from Philadclphia. so it's a M New Orleans. replacing Mar- ﬁ 8| 2] EBONY & WORY
e ; iehland . [Plalsh, £ shall Pearce, recently appointed vice Paul McCartney & Stevie Wonder, Columbia 18-02860 (MPL, ASCAP)
music_program at the Highlan thrill 1o program for a Philly sta- d d séneral m: T 24 { 17| 10| POP GOES THE MOVIES PART I
Bowl in Rochester as part of the o fomty B S [pratleldit S0 SEnErl JUSIEgar @ Meco, Arista 0660 (20th Century Fox/Robb Bros./UA ASCAP
A X X 5 says. ge- McMillan Oil. the station’s parent eco, Arista ( entury Fox/Robbins/Warner Bros./UA /Unart,
city’s annual Lilac Festival. Per- ment. Who wouldn't want 1o own & : & p BMI)
formers scheduled so tar include the their own radio station? Generally. | company. ... Mel Miller, program ﬁ 8| 4 BABY STEP BACK
Bright Clouds, the Griffin Famil : d Y- director of WEEI-AM Boston for 13 Gordon Lightfoot, Warner Bros. 50012 (Moose, CAPAC)
g S 1L think women have a better feel for years, has joined WRKO-AM Bos- ﬁ 31 4 EMPTY GARDEN
and the Power House Church Choir. music programming when it cones o ) L Elton John, Geffen 50049 (Warner Bros,) (Intersong, ASCAP)
* * * X Alb iented adult f X ton. Miller a veteran of such stations ﬁ 0| 4 BEECHWOOD 45789
A . & B EIUIICIILREL) LA fortme) as WMEX-AM Boston and WORC- Carpenters, A&M 2405 (Stane Agate, BMI/ Jobete, ASCAP)
“Everyone at the station knew it such as ours because we're . .. more AM  Worcester, Mass.. replaces 2|19 12 OPEN ARMS
was coming but me,” says Wayne sensitive. 1 was here during the sta- former RKO propram director Journey, Columbia 18-02687 (Weed High Nightmare, BMI)
Norman, the WILI-AM Willimantic. tion's AC/DC days. and | think - prog B 12110 SHOULD | DO IT _ _
) ’ : Charlie Van Dyke. The Pointer S
r 9 i ) e Pointer Sisters, Planet 47960 (Elektra) (Unichappell/Watch Hill, BMI)
Conn. morning man who learned  we've grown and so have our listen- 30 { 20 | 18 |  LOVE IN THE FIRST DEGREE
that he had been chosen “Will- ers. The key is the mix of new and es- * ok Kk Aabama, RCA 12288 (House Of Gold, BMI)
imantic’s First Cupid™ while on the tablished artists—from Steely Dan to Laurence Adams is appointed vice ¥ | 2 WAKE UP LITTLE SUSIE
P ~ J PP - imon And !
air last month. The announcement Grover Washington to Simon & president and general manager of 2|2l s SI(;“LIO“NEVER(’E;'\I;E"‘(JI; g:"":'z Bros. 50063 (House Of Bryant, BMI)
by Mayor John Lescoe used Valen- Garfunkel to Karla Bonoff and Ray Schulke Radio Productions. He 1R, : .
6 ' Crystal Gayle, Columbia 18-02718 (Michael 0'Connor, BMI)
Joined SRP two years ago as vice in:( m ) DON'T KNOW WHERE TO START
president of marketing. - Jim ﬁ & ) Si:ée" I::Ebbsi!t. ?gktra 47435 (Briarpatch/Debdave, BMI)
- . ’ A G HIN
Wood is the new general manager at Sheena Easton, EMI-America 8113 (WB, ASCAP)
country stations WSAI-AM-FM 35 | 2 | 12 JUST CAN'T WIN 'EM ALL
Cincinnati. He joined the Booth Stevie Woods, Cotillion 46030 (Atlantic) (Slapshot/Edition Sunrise/Interworld/
American outlets in 1969. ... Bruce Mighty Mathieson/Vinyl, BMI)
. Ny m STARS ON 45 }iI-A TRIBUTE TO STEVIE WONDER
ADDRESS ALL ADS: JEFF SERRETTE Wolf joins WLUP'AFM Chicago as ﬁ Stars On, Radio Records 4019 (Jobete/Black Bull/Stone Agate, ASCAP/BMI)
Position Open Billboard Job Mart. 1515 Broadwag. New York. sports dircctor April 12. The attor- 37 | 7 NEVER GIVE UP ON A GOOD THING
Position M{l[]gg.’:f'isgdnn?ﬁiulznllesﬂ?:[.mlru ".".f,'"ﬂ.,:; ney. whose broadcasts will be heard George Benson, Warner Bros. 50005 (0'Lyric/Blackwood, BMI)
) credit card when calling In your advertisement. N il h o ﬁ m FLL TRY SOMETHING NEW
Available three times daily. comes to the sta - A Taste Of Honey, Capital 5099 (lobete, ASCAP)
$10. perinch = PAYMENT MUST ACCOMPANY ORDER ].—< tion after four years as WXRT-FM ) ¢ m ONETOONE '
H Chicago’s sports director. . . . Alfred Carole King, Atiantic 4026 (Elorac, ASCAP/Mann & Weil, BMI)
l Name Grosby hgs rejomeq Group_ One il : fo"ife:(\)lV::es Arista 0670 (Highest Swan/Slinky Dinky, BMI
i Broadcasting as president of its ra- alel T%";ME FROm ﬁAGINl:M o ig wan/Slinky Dinky, BMI)
WE ACCEPT |l Addiess i dio division, The former executive Mike Post, Elektra 47400 iMCA, ASCAP)
ALL MAJOR | City State Zip | vice president of Affiliated Broad- 2 | 4| SOMEWHERE DOWN THE ROAD
CREDIT CARDS : T = casting left Group One in 1966 as alliss 1 g:;[nérM;;::;'sMSta 0658 (ATV/Mann And Weil/Snow, ASCAP)
L———— = general manager of WAKR'AM,/ Arr Supply, Arista 0655 (Careers/Bestall Reynolds, BMI/Riva PRS)
WAEZ-FM Akron and vice presi- 4 39 | 13| ANOTHER SLEEPLESS NIGHT
CURRENT & CLASSIC dent of sales Anne Murray, Capitol 5083 (Chappell, ASCAP)
* 45 |40 (19 LEADER OF THE BAND
AIRCHECKS' KINK-FM Portland has ap- Dan Fogelberg, FullMoon/Epic 14-02647 (Hickory Grove/April, ASCAP)
90-minute CURRENT issue = 24 features JOB MART , . 1as 4p % | 37 | 12 | BOBBIE SUE
KWST/London & Engelman, KHTZ pointed Charlie Busch music direc- Qak Ridge Boys, MCA 52006 (House Of Goid, BMI)
Charlie Tuna, KUTc!)EPCharlie Fox, 'KIOI tor. The former nwsic director of 47 |4 (19 YOU COULD HAVE BEEN WITH ME
Chuck Browning, KOPA/Howard Hotfman, - .. P M. Sheena Easton, EMI-America 8101 (ATV, BM!
KEZY-FM Jerry Mathers, plus KPRI, the ADVERTISING KING AM. Stdllk? and KREM el 48 43 14 WHEN ALL IS SAID AND DONE ( )
OLD KCBSFM. and the NEW KRQR Spokane will continue his ;1ﬁcrn0_0n Abba, Atfantic 3889 (Countless, BMI)
Cassettes, $5.50 DOESN’T drive shift at the King Broadcasting 49 |4 | 15 TAKE IT EASY ON ME
galminmexgsLSASSIColssue ="(1:-17b Ii oo outlet. . .. Dave Martin took over as Little River Band, Capitol 5057 (Colgems-EMI, ASCAP)
salute to /San Diego as they become i . - R-FM 50 | 45 12 NATURAL LOVE
all-news KCNN. We'll cover KGB from program director of WCL e ] _ )
1965 to the end in 1982, with Charlie Van COST, Chicago last week. replacing Jack m:'f CB',%) Scotti Brothers 502676 (Epic) (Flowering Stane, ASCAP/ Holy
Dyke, Bobby Oceaq. Shotgun Tom Kelly; K(‘"(‘y, who moved to WFYR-FM b
g:szeﬁ:;m;:og%b:;hand STl 'T PA YS Chicugo as program director. Mar- 7r Superstars are awarded to those products demonstratin_g the greatest airpiay gains this week (Prime Movers).
. : . tin. former program director at Mu- * Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
CALIFORNIA AIRCHECK = A d Gary | forsalesol 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000
Dept. BB, Box 4408 tal's WCFL-AM. promoted Gary units (seal indicated by triangle).
San Diego, CA 92104 Price to assistant program director.
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= Rock Albums & Top Tracks

€ Copyright 1982, Bitlboard Publications. Inc. No gart of this publication may be reproduced. stored in a retrieval system, or transniitted. in any form
or by any means, electronic. mechamcal photocepying, recording, or otherwise. without the ptior written permission of the DUDIlSher

Rock Albums

Top Tracks

JIhis | Last :E;E': ARTIST—Title, Label s | Waek :EIZ\:T ARTIST—Title, Label
1 1113 SAMMY HAGAR-—Standing Hampton, Geffen 1 1 6 TOMMY TUTONE—867-5309/Jenny, Columbia
2 218 JOAN JETT—1 Lcve Rock N Roll, Boardwalk 2 3 |14 SAMMY HAGAR—I'!l Fall In Love Again, Geffen
3, 8| 3 ASIA—Asia, Geffen 321 VAN HALEN—Pretty Woman, Warner Bros.
41 41 ALDO NOVA—AId> Nova, Portrait 4 | 5| 7 RICK SPRINGFIELD—Calling Al Girls, RCA
5 3|23 J. GEILS BAND—Freeze Frame, EMI-America 5 4 |13 PRISM—Don’t Let Him Know, Capitol
6| 5|13 PRISM—Small Change, Capitol 6 | 8 1 JOAN JETT—Crimson And Clover, Boardwalk
7 6 | 22 LOVERBOY—Get Lucky, Columbia 7 9 |10 GO0-GO'S—We Got The Beat, {.R.S.
8 9 5 RICK SPRINGFIELD—Success Hasn't Spoiled Me Yet, RCA 8 |10 |22 THE J. GEILS BAND—Freeze-Frame, EMI-America
9(12] 6| GAMMA—S, Elekt-a 9 |13 | 3 | ASIA—Heat Of The Moment, Geffen
JON| AR (RO} IR0 MMIVEEUTONE St onehe el 10 |11 | 7 | GAMMA—Right The First Time, Elektra
B I = 11 | 7|19 | JOAN JETT—I Love Rock N' Roll, Boardwalk
12110 21 | CARS—Shake 1t Lp. Hlektra 12 |14 | 4 | CHARLIE DANIELS BAND—S!il In Saigon, Epic
3| 5| O AT S s v B g s | e W
15 |14 | 8 | HUEY LEWIS AND THE NEWS—Picture This, Chrysalis B8 | g DD UL oG 9 e, Eibaitile: ,
16 | 13 | 20 BRYAN ADAMS—You Want It You Got It. A&M 15 |16 3 HUEY LEWIS & THE NEWS—Do You Believe In Love, Chrysalis
17 |18 | 8 | DWIGHT TWILLEY—Scuba Divers. EMI-America 0Bt ) Q0 ) - 03 LIRS, G
18 |15 | 29 GO0-GO'S—Beauty And the Beat, IRS 17 | 20 3 SCORPIONS—No One Like You, Mercury
19 (22 | 6 JAY FERGUSON—White Noise, Capitol 18 |22 | 4 DUKE JUPITER—!'ll Drink To You, Coast To Coast
20 |26 | 3 SCORPIONS—BIackout, Mercury 19 [17 |13 BRYAN ADAMS—Lonely Nights, A&M
21t (17 | 11 LE ROUX—Last Safe Place, RCA 20 (18 | 20 POLIGE—Spirits In The Material World, A&M
22 | 23 9 NICK LOWE—Nick The Knife, Columbia 21 | 23 4 GENESIS—Man On The Corner, Atlantic
23 | 3 3 CHARLIE DANIELS BAND—Windows, Epic 22 |24 | 4 DAVID BOWIE—Cat People Putting Out Fire, Backstreet
24 (21 | 10 JOHNNY AND THE DISTRACTIONS—Let It Rock, A&M 23 | 26 2 LOVERBOY—Take Me To The Top, Columbia
25 | 16 | 27 |  GENESIS—Apacat, Atlantic 24 |28 | 2 | RAINBOW—Stone Cold, Mercury
26 | 32 5 DUKE JUPITER—Duke Jupiter 1, Coast To Coast 25 | 27 3 CARS—Since You're Gone, Elektra
A e e % 51| 3| A S o
29 | 35 5 ANGEL GITY—Night Attack, Epic 27 | 30 3 RICK SPRINGFIELD—Don't Talk To Strangers, RCA
30 |25 | 22 | 0ZzY OSBOURNE—Dary Of A Madman, Jet e leri) e | UL i, T , . .
31 | 30 8 UFO—Mechanix, Carysalis 29 | 21 5 HUEY LEWIS AND THE NEWS—Workin' For A Livin', Chrysalis
32 | 29 | 40 FOREIGNER—4. Atlantic 30 | 36 2 ASIA—Wildest Dreams, Geffen
33 |27 | 8 BONNIE RAITT—ireen Light, Warner Bros. 3t |19 | 22 QUARTERFLASH—Find Another Fool, Geffen
34 | 40 2 GREG KIHN—Kihrtinued, Beserkley 32 |33 3 HUMAN LEAGUE—Don’t You Want Me, A&M
35 137 | 6 CHUBBY CHECKER—The Change Has Come, MCA 33 (38 | 3 BRYAN ADAMS—Fits You Good, A&M
36 | 39 4 UTOPIA—Swing To The Right, Bearsville 34 |25 | 22 LOVERBOY—Working For The Weekend, Columbia
37 |ICEZN) | FRANKE & THE KNOGKOUTS—Below The Belt, Millennium 35 |37 | 3 | SAMMY HAGAR—Baby's On Fire, Geffen
38 | 33 4 HUMAN LEAGUE—Dare, A&M 3% |39 3 DREGS—Crank It Up, Arista
39 | 34 8 GLASS MOON—G-owing In The Dark, Radio Records 37 |40 2 GREG KIHN—Testify, Beserkley
40 | 28 8 THIN LIZZY—Renegade, Warner Bros 38 m ROGER DALTREY—Martyrs & Madmen, MCA
41 | 38 3 GARMINE APPICE—Carmine Appice, Pasha 39 (34 ! 13 LGVERBOY—When It's Over, Columbia
42 (45 | 2 XTG—English Settlement, Virgin/Epic 40 |35 | 8 STEVIE NICKS—Edge Of Seventeen (Live), Modern Records
43 471 | 2 ROGER DALTREY—Best Bits, MCA 41 |29 | 23 J. GEILS BAND—Centerfold, EMI/America
4 148 | 2 THE DREGS—Industry Standard, Arista 42 |41 | 2 FRANKE & THE KNOCKOUTS—Never Had It Better, Millennium
45 IRON MAIDEN—The Number Of The Beast, Harvest 43 | 15 8 FOREIGNER—Juke Box Hero, Atlantic
46 KROKUS—One Vice At A Time, Arista 4 m TOTO—Rosanna, Columbia
47 (41 | 19 AC/DG—For Thos2 About To Rock, Atlantic 45 |42 | 13 SOFT CELL—Tainted Love, Sire
48 | 36 | 38 JUURNEY—Escapcf, Columbia 46 |52 | 1 POLICE—Secret Journey, A&M
;: :g :g f‘;ﬂ’::ﬁ"g;T"nsN‘EE;L”aTa‘t)t‘;‘;“?OUMO;EII’;HS‘?;?;::S ooonds 47 |43 | 6 | JOHNNY AND THE DISTRACTIONS—Complicated Now, A&M
’ 48 | M 5 THIN LIZZY—Hollywood, Warner Bros.
49 | 46 | 23 0ZZY OSBOURNE—Flying High, Jet
Top Adds 50 mﬂ IRON MAIDEN—Hallowed Be Thy Name, Harvest
51 | 49 5 BONNIE RAITT—Keep This Heart In Mind, Warner Bros.
1 TOTO—IV Columbia 52 | 50 9 LOVERBOY—Lucky Ones, Columbia
2 | GREG KIHN—Kihntinued, Beserkley 53 (51 | 4 | TRIUMPH—Say Goodbye. RCA
3 TALKING HEADS—The Name Of This Band Is Talking Heads, Sire 54 |54 | 7 NICK LOWE—Stick It Where The Sun Don't Shine, Columbia
4 POINT BLANK—On A Roll, MCA 55 | 53 7 UFO0—The Writer, Chrysalis
5 JETHRO TULL—Broad Sword & The Beast, Chrysalis 56 CARS—The Cruiser, Elektra
6 FRANKE & THE KNOCKOUTS—Below The Belt, Millennium 57 |41 | 21 GARS—Shake It Up, Elektra
g CHARLIE DANIELS BAND—Windows, Epic‘ 58 m GRAHAM PARKER—Temporary Beauty, Arisia
8 GRAHAM PARKER—Another Grey Area, Arista ) . ;
9 KROKUS—One Vice At A Time Arista 599 | 58 6 JAY FERGUSON—White Noise, Qapnol
0 60 |57 | 10 02ZY 0SBOURNE—You Can't Kill Rock & Roll, Jet

IRON MAIDEN—The Number Of The Beast, Harvest

advogig 2get Lt iddv

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Rockpool Is A Record Breaker

Group Spotlights New Wave Releases Via Newsletter

NEW YORK -With a member-
ship of 100 clubs and 50 radio sta-
tions. the three old Rockpool has
emerged as a potent force in break-
ing new music in the US.

Formed by Mark Josephson and
Danny Heaps. Rockpool is supplied
by all the major record labels in the
U.S.as well as most of the independ-
ents. Through an arrangement with
Important Records, Rockpool also
gets most of the new English re-
leases, enabling its clubs to be first
with European dance-oriented rock.

Since its inception. Rockpool’s
orientation has been to “new wave”
with its bi-weckly newsletter serving
as a street level barometer of the for-
tunes of non-AOR rock music.

“A few months ago we were get-
ting depressed because there were
no new good records coming out.
There was no underground scene
putting out records.” says Joseph-
son. “But now once again we have a
lot of American independent rec-
ords.”

“Thisis something that L am really
excited about.™ continues Heaps.
“We have been keeping tabs and
writing cditorials for months and
months about how there is no Amer-
ican music on the scene. But since
the beginning of the vear we have
this large amount of really good un-
derground American music that is
coming out. And some of it is begin-
ning to break, like the Blasters.

By ROMAN KOZAK

Fleshtones. Pylon. Romeo Void, and
things like that.

“Anditis coming from all over the
country, and that is very reassuring.
because | think that a lot of the rea-
sons why new music hasn’t caught
on in America so far, is specifically
because it has been dominated by
English bands. And English bands,
even if they are very great, are still
very English. Itis hard for some guy
in lowa to relate to that.™

“For years. also. everybody has
been decrying the lack of an Ameri-
can independent network. that
would allow for things to break,” ob-
serves Josephson. “But after many
vears of complaining—now itis here.
SUIT Records has developed a sys-
tem where they can sell 15.000 to
20.000 copies of anything they re-
lease. The way they run their busi-
ness, that’s OK for them. Nobody
can retire on that. but it holds out
hope for the future. JEM and Impor-
tant are doing well. So is Slash. And
Rockpool is part of that system.™

Josephson and Heaps admit that
with only 100 venue members about
the only market that they can satu-
rate is the New York City area. But
they note that there are now 50 or 60
disco pools around the country that

have in-house rock departments.

And through their newsletter and by
servicing key disco pools. they are
able to exert a disproportionate in-
fluence.

Heaps and Josephson say that
they are purposely keeping their
membership limited because for
them to add members they would
have to go back to all the record
companies to ask for more records
and more material, which would be
an ordeal. Instead, they are currently
pruning their membership list, to get
in some of the 20 DJs who are wait-
ing for admission. And they are ex-
panding their newsletter by taking
advertising.

In addition 1o servicing rock club
and progressive disco DJs, Rockpool
also services 50 radio stations. Jo-
sephson said that all the stations
used to be in colleges, but now the
pool has eight commercial stations,
notably KROQ-FM in Los Angeles
and WBCN-FM in Boston. While
the club DJs get all the releases
available through Rockpool, the ra-
dio stations get only the independ-
ent stuff. Rockpool assumes that
major labels will themselves supply
radio stations with whatever records
they need.

Rockpool sends out to club DJs
the records it receives every two
weeks via UPS. However since many
of the disk jockeys live near the com-
pany’s Lower East Side office, many
of them come to pick up their rec-
ords in person. Radio stations get
serviced once a month.

Masson Vineyards Sets Summer Series

SARATOGA, Ca.—Paul Masson
Vineyards this year marks the 25th
anniversary of its summer series of
classical music concerts, “Music at
the Vineyards.” as well as the [1th
season for its “Vintage Sounds”
series, which in 1982 will offer eight
weeks of topflight jazz and blues.

The Vintage Sound series begins
June 4 with the Beany Goodman
Sextet. followed by Great Guitars
with Tal Farlow. opening June 12:
Stephane Grappelli Trio with the
David Grisman Quartet. July 3
Chuck Mangione Quartet, Aug. 13:

By JACK McDONOUGH
B.B. King. Aug. 20: Chick Corea
and Gary Burton. Aug. 27: George
Shearing and Mel Torme. Sept. 3
and Ray Charles, Sept. 10.

Each artist plays a Friday-
through-Sunday engagement. with
performances Friday evenings at
7:30 and 3:30 matinees on the fol-
lowing two days. This year Shearing
and Torme will play an extra day.
Monday. Sept. 6. Labor Day.

Shearing/Torme, Grappelli and
Grisman are all repeat performers
from last season. although last year
Grappelli played with Louis Bellson

NEW REE.EASES
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and Grisman’s Quintet played as
part of a bluegrass weekend. An-
other repeater this year is Dave Bru-
beck. although last year he appeared
as part of the jazz series while this
year he will appear with a chamber
orchestra as part of the classical
series. Those performances are set
for June 25-27 (same Friday-Sun-
day configuration).

Other dates in the classical series
are Guarneri Quartet, May 29-30;
San Jose Symphony, June 18-20:
Jean-Pierre Rampal, July 17 only:
and the Carmel Bach Festival pres-
entation of Mozart’s “The Magic
Flute™ (in English), Aug. 6-8. Mac-
stro Sandor Salgo, who has been
music director of the classical series
for 20 of its 25 years. is also conduc-
tor for the Marin Symphony and the
Carmel Bach Festival. and this
year's Vineyard performance of the
Mozart opera marks the first ime in
its 45-year history that the Bach Fes-
tival company will perform outside
of Carmel.

In 1980, two Vintage Sounds per-
formances, by Grappelli and the
Great Guitars, were released by

Concord Jazz. and last year two of

the jazz performances (by Brubeck
and a company known as the Mas-
son Harvest Jazz Festival) were
videcotaped.  Winery  spokesman
Bruce Labadie says that there one-
hour performances taken from these
tapes will broadcast on local tele-

halls.

arenQs.

Billboard photo by Chuck Pulin
BELUSHI REMEMBERED—James Brown greets members of the audience
during a recent tribute to the late John Belushi at the Lone Star Cafe in New
York. Others appearing were Dr. John, Fear, and Big Twist & the Mellow

Fellows.

Journey Tour Is Keyed To
Special Indoor Production

SAN FRANCISCO — Journey,
which completed a lengthy U.S. tour
in December. is back on the road for
two months. The trek includes ap-
pearances in Philadelphia, Buffalo
and Cleveland where the group
layed in outdoor venues last year,
but where, according to manager
Herbie Herbert, “a lot of people
didn’tsee our special indoor produc-
tion.”

Thus, this time around Journey
will play Memorial Auditorium in
Buffalo (May 1), the Spectrum in
Philadelphia (10-11) and Richfield
Coliseum in Cleveland (13-14) as
well as Boston Garden (3), Meadow-
lands (5). Joe Louis Arena in Detroit
(15-16), McNichols Arena in Denver
(27-28). the Salt Palace, Salt Lake
City (29-30) and Portland Coliseum
(June 2-4). Dates are also scheduled
for Washington, D.C., Louisville,
Indianapolis, Chicago and Lincoln,
Nebraska.

While the band is out, Herbert
will be overseeing a move of Jour-
ney's Nightmare Inc. management
headquarters from its long-estab-
lished Pacific Heights residential site
10 a new four-story, 10.000 square
foot building just purchased at 1111
Columbus Avenue. in the North
Beach/Fisherman's Wharf area just
across the street from Tower Rec-
ords. The move will not be com-
pleted for at least two months.

“Our building—the former Pacific
Lumber Company Building—takes
up an entire city block,” notes Her-
bert. “It’s the smallest city block in
San Francisco, butit’s a city block.”

The building, which Herbert esti-

mates to contain “about 25 offices.”
will bring together under one roof
all of the far-flung Journey enter-
prises. These include the lights,
sound. staging and rigging services
provided to the band in-house under
the rubric Nocturne Inc.; Jim Welch
Artists & Friends, which oversees
graphics and ancillary marketing;
the Daydream, Escape and Barstow
real estate partnerships: Weed High
and Twist & Shout publishing: and
all the operations of the parent
Nightmare, Inc. itself, which. as
Herbert describes, “furnishes the
services of Journey to Columbia
Records and to bookers and promot-
ers throughout the world.” Herbert
says he also anticipates the reloca-
tion of Journey’s attorney and CPA
lo offices in the building and says
that video facilities will be installed
in the board of directors’ room.

EW&F Returns

LOS ANGELES—ARC/Colum-
bia’s Earth, Wind & Fire are back in
the US. following an 18-city, 21-
concert European tour. The sellout
tour included six shows at Wembley
Stadium in London as well as dates
in France, Germany, Denmark,
Sweden, Finland and Belgium.

Another European tour is
planned for August with stops in
Italy, Spain and Southern France.
The band has never played in those
markets. A tour of Africa and the
Middle East is also planned with
more U.S. dates possible for late
summer.
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of the winery in Saratoga. which can

accommodate 1,000 people in a set-
ting high above the Santa Clara Val-
ley. highlighted visually by the
three-story stone facade (incorporat-
inga 12th century Romanesque por-
tal originally brought from Spain)
built by Paul Masson in 190S.

Forturther information, piease e c o
Your contacts: Fredrik or John, \elephone 8/ 7E 460r8/1179 69, telex — 14387.

, Box 403, 101 25 Stockhoim, Sweden.

PHOTO PRIMNTERS, Inc.
40 BG HATHAWAY DR = STRATFORD, CT 06497
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S. California DJ Assn. Survives Via ‘Belt Tightening’

LOS ANGLELES -The Southern
Califormia Disco Decejav Assn.
(SCDDAY is only now recovering
from a series of industry-wide, econ-

more than two years dago.

The pool. headed by AJ. Miller.is
down to 100 from 150 members. and
Miller suyvs. “we've tghtened our

forts are working.™ Of the past wo
years. Miller states. “They've been
hard times. and even now we're still
trying to convince the labels that

omy-bascd cutbucks

that began

bels. and our reorganizational ef-

we're working with them.

not

against them.™

Membership i the pool spans
Southern California as far south as
San Dicgo. Miller estimates mem-
hership would triple if record sup-
pliers were willing to ship more

Fire Destroys
Wolf Trap’s
Filene Center

WASHINGTON I'hirty -mile-
an-hour winds turned a small fire at
the nearby Filene Center. the per-
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product. forming arts theater at Wolt Trap
u bomd Survey For Week Ending 4/17/82 - The pool sull is recovering from Farm Park in nearby Fairtax Coun-
that membership purge and several ty. into a raging four-alarmer Sun-
other drastic changes. Fullume staft day night (4) that completely
was decreased from three 1o two and destroyed the popularoutdoor strue-
a disco magazine published every ture. built 11 years ago at a cost of
two weeks was chiminated. $2.3 nulhion.
Members still must adhere w0 a By Monday morming. firemen had
€ Copyright 1982. Billboarc Publications. Inc No part of this pubhcation may be reproduced. fairly strict set of requirements that declared the center a total loss. The
stored in a ret |sslmq trai d b . y 2 a -q a - . o
DROIOCORYING. 1ACOTaG. O Otherwise. wilhout e Brior wiien PermisSion of the pUDIhGr include spinning in a major club  covered roof section of the center
that promotes new product at least had scated more than 3.000. and
) Weeks Weeks four nights per week 3.000 more usually sat on the
This | Last | on . This | Last . ghts per week. y
Week | Week | chart | TITLE(S), Artist, Label Week | Week | chart | TITLE(S), Artist, Label Miller teels the worstis over. Club sprawling lawn bevond to listen to
N ) members are recewving a steady full spring and summer programs of
i}( 1 9 DON&T_#{??E&RY&G(J% hSﬂTE/lLZEI];SII RIDE-Linda ﬁ 46 6 SHO,lrj]]c'hA)B,al,\JﬂTlig;ALEa/ml\mt 1%%ZA§-M&M (el stream of album product irom most pop and classical music.
{ord—tapi ) ot o {1 ne
i? 3| 10 | (THE BEST PART OF) BREAKIN' UP—Roni Griffth- ﬁ 51 4 | DON'T YOU LOVE IT—Maxine Singleton—Peter Pan md_|o‘r record ldbghls“ and a I.lell re- (ThL first per‘R)rnanc“ this 'yud‘r
Vanguard (12-inch) SPV 54 A (12 inch) TAS-2801F port and top 40 chart 1s being sup- was to have begun June 8 with a
i% 6 7 | 1 SPECIALIZE IN LOVE=Sharon Brown—Profile (12 j}( 63 2 | TRY JAH LOVE—Third World—Columbia phied regularly to the mc.mhcrship. FLW)YO::R ('1(){_Opcri1 production of
inch) PRO 7006A (LPy FC37744 _ ‘ Members are also required (o at- The Merry Widow.
4| 4| 22| DONTYOU WANT ME/OPEN YOUR HEART—Human | 44 | 37 | 7 | STILL GOT THE MRGIC (Sweet Delight)—Michae| tend meetings on a regular basis and Fairfax County Board of Super-
League—A&M (LP) SP4892 Wycoff—RCA (12 inch) PD 13056 ) to rate new product using a code that visors Chairman John F. Hernty
i% 6| 5 MURN;Y'S LAW—(éréeré—Venture ﬁ |7 ICO;J]L%?E HAPPY—Altered Images—Epic (LP) FR ranges from “projected hit™ to "min- sard he hopes to begin formulating
(12 inch) VD 501 . . matl responsc,“‘ Ducs have been plans to oresent as much of the
ié( 1117 YOUI%OOEZTHE POWER—War—RCA (12 inch) PD ﬁ 5 1 T L LET LTOmI-'u[7l[)t}a()z;MBand—Motown (LP/7 inch) pegged at $5 per month tor the past scheduled scason attractions as pos-
; 52 | 4 | THE LOVE STEALERS/P'VE BEEN WATCHING YOU/! two years und'were not raised when sible. No new location was dis-
! 2B gm%ﬁ%::&ﬁggig’gegegg,a‘(NLwSS/P 4885 ﬁ WANT 70 DO SOMETHING FREAKY TO YOU-Saint the membership roles were pared. cussed
S| 10| 7| JuMP SHOUT- Lisa—Moby Dick (12 inch) & i =i (47 DI TO0% = =
] evelations Sticks To
9 9 | 12 | TIME-Stone—West End .
(12 inchy WES 22139 Pris |3 | AINT WHAT YOU 0. —fun Boy Three e
10| 5 | 17 | MEGATRON MAN/GET A LITTLE—Patrick Cowley— 2 rysalis (12 nc )D il (U
ﬁ Megatone (LP) M1002 57 6 TAKEIQAIEOLOVE—Gene unlap—Capitol (LP) ’ ’
12 | 20 | DESIGNER MUSIC/HOLD ME DOWN—Lipps' Inc.— .
Casablanca (LP) NBLP 7262 51 | 34 |11 WHA}ZD((EES) 'u'PTgll(z:lCKS—Amy Bolton—Importe/ By AL SENIA
12 | 11 | 13 | BURNIN' UP/SO GOOD SO RIGHT—imagination- . LOS ANGEILES -Numerous dis- “Our canceplis not o overpowcr.
MCA (LP) MCA 5271 52 | 48 | 29 | LETS WORK/CONTROVERSY--Prince —Warner Bros. cos in this city have added rock. new but to enhance the dance tloor. We
Y| 15 | 8 | MESOPOTAMIA-B 52's—Warner Bros. (MINI LP) (LP/12 inch Remix) BSK 3601/ DW-DS- 50028 ¥ e | whol ;
—B 35— . g wave and even country crossover use pastels and a whole range o
IR 340 _ _ ﬁ ¥ 3 TELL(FPE) ggSAlgIEROW—Smokey Robinson - Tama material to lhi‘ir pluylis{s In an ;:1— olhefcohrs. IU's all indirect Iigl%un_g.
ﬁ 191 6 FALL({'; rr?chA) TQRRAFP::Cgo—ngmmy Ross—RFC/Quaiity ﬁ 61 | 3 | YOUR GOOD LOVIN'/CAN WE FALL IN LOVE tempt to hven up the local dancing Other clubs arc overemphasizing
R R I D B P et e T e
(LP) SO0 17062 - ones— ' : . : g
ﬁ 17 6 | LOVE BUZZ—Voggue—Atlantic (LP) (LP) SP 70018 l:mons_‘ a 10.000 square Iom club lo- \‘ungl;tss'cs because 1's wav 100
SD 19343 i% m T'S RIGHT—Michelle Wallace—Emergency cated in Hollywood. is having none much
17 | 8 | 13 | THE VISITOR/WHEN ALL IS SAID AND DONE— (12 inch) EMDS 6524 of that. "We play very strictly tradi- Revelations will make one conces-
ABBA—Atlantic (LP) SD 19332 ﬁ 68 2 [ ONA JO_URNEY—EIektnk Funk—Prelude tional dance music.” Garetu says. ™1 ston to the rapidly evolving disco
28 | 5 | CIRCLES—Atlantic Starr—A&M (12 inch) PRLD622 think that's what our clientele scene. however. It was designed 1o
(LP) SP 4883 ﬁ GAR N T TA&EOS#EART_G'&E Perry—Alfa (12 inch) AAD wants.” give the clientele, which Garetti says
19 | 13 | 15 | TELL ME THAT I'M DREAMING—Was (Not Was)— . . The music 1s just one aspect of i< predominantly eay. plenty of op-
Island/Z€ (12 inch) DISD 50711 ﬁ m I M?I_ZF||ggh)OJfl\ISEeaTgluzl“S_JIW/AHSta W ImlLGurctlti husJ done lko 2r]c;:c ‘9;1 poFr)lumly o S()Ci)flﬁ/,gill\\ ay from I]Ik?
20 18 | 12 | DON'TTURN YOUR BACK ON LOWE—Eloise ﬁ ; v totally controlled environment on dance floor and pulsating music
Whitaker—Destiny (LP/12-in:h) DLA 10006/DT 65 | 2 | LOVE PLUS ONE—Haircut One Hundred—Arista o 1 el T Sy, o il The e e c’C\[‘ -
302R (LP) AL6600 e dance floor. ¢ club. which e disco ncludes a res aurant.
ﬁ 27 7 | NATIVE LOVE (Step By Step)—Divine—"0" Records ﬁ 66 |23 | CALL ME/LETS CELEBRATE-Skyy—Salsoul Operjed in earlv March tor. private an ouu.oo‘r putio. 4 lounge barand a
& visuals (12 inch) OR 717 (LP/12-inch) SA8548/5G365 parues and now has opened its doors raamn bar from which the dance floor
j@( 38 | 5 | ANIGHT TO REMEMBER—Shalam ar—Solar/Eiektra ﬁ 67 | 2 GIGO(tg)—gT'?rzylaélz-—Capitol on a nightly basis to the genceral pub- 15 served
(LP)S 28 lic. lacks the ostentatious light shows Garett says his decision 0 em-
23 | 23 | 10 | BOSTICH-Yello—Stiff ¥y | BT GIVE ME JUST A LITTLE MORE TIME—Angela ST (© M T hem phasize sophisticated sound. light
(EP) TEES 12-10 Clemmons—Pavillion {12 inch) 4R9-02753 “We h: - ) . dm ] IR oz 2eill
. , ¢ have a different concept in Ing and surroundings wis a result o
24 | 20 | 15 | MAMA USED TO SAY—Junior—Mercury P | 69 | 2 | ACT LIKE YOU KNOW—Fat Lany's Band -WMOT (12 . PR T s 1o New York “1o check out the
(12 inch) MDS 4014 inch) 4W902832 llghlmg and SOLl.nd. Says Gllrtll{. d p o  there.™
25 | 26 | 13 | NEVER SAY NEVER—Romeo Void 415 Records (EP) | Y| 70 | 2 | CAN YOU SEE THE LIGHT-Brass Construction - whose comments in the pasthave o= €130 S el v
A-0007 Liberty (12 inch) 7201 ten raised controversy in the disco ~“I'm influenced by New York. |
26 | 24 | 13 | INTHE RAW—Whispers—Solar Y | IESIESI | SHAKE (1T EASY)—Carol Wiliams and The Bily community here. “We were re- ke the clubs | see there. | take bits
(LP) EAS 27 | Mersey Band—Zoo York (12 inch) 4W9-02683 stricted in the type of lighting we and preces “‘]d try to incorporate it
27 | 25 | 10 | BREAKAWAY—Pure Energy—Prism ﬁ m DON'T TURN YOUR BACK ON ME—Frontline chose. We created o type of svstem mto a club. I'm not trying to please
(12-inch) PDS 420 | Orchestra—RFC/ Quality (12 inch) RFC 012 very pleasing to the eye. (Continued on page 34)
)i dRERRT S“OXV,Y?”“"QV. L?“;Ec/r?‘; 1‘§A°"-G°‘die Aexander— | Yy | EEXCZE) | 1T'S GOOD TO BE THE KING—Mel Brooks - WMOT - : ) ;
rista (12 inc | (12 inch) 4W9-0271 ———
2993019 THATOGI'r'I‘CLh-)Sl‘gB';TVFVO"dEF—Ta" la Y | ESITTB) | DONT STOP YOUR LOVE- Booker T—A8M (12 inch) DISCO 12" — We have a complete selec-
| SP-17188 ;
140? 41 | 3 | DON'T MAKE ME WAIT—Peech Boys—Westend (12 ﬁ @ PARTY—HARARI—A&M U.s. & lmports tion ofall U.S. releases and
inch) WES 22140 (12 inch) SP 17183 (WHOLESALE FOR STORES) allimport disco records. We
) R WHIE0 LB s (52 71 | 43 |18 | YOURE THE ONE FOR ME~D. Train—Prelude (12 USA - e e oo tal_so export to foreign coun-
) inch) PRLD 621 ries.
ﬁ 60 2 | FORGET ME NOTS—Patrice Rushen-—Elektra 72 171 |13 HELP 1S ON THE WAY—Whatnauts—Harlem Some of our brand new releases are: See Those Eyes— Altered Images
3 | 21 | | WORK THET SUCKER TO DENTH—Kaver—Liberty (12 [eeifnel (12 el bl LY an 12" Timeto Change You Hean—Vera  On TV Budgies
—Xavier—Liberty ( 73 1 29 | 20 SURE SHOT—Tracy Weber—RFC/Quality (12 inch) U.S. & Canadian 12 Let's Funk Toright (10 Min Remix}—  Megaton Man (Dutch Remix}—P
inch) SPRO 212 QRFC 005 B Y:u(;LOV(;—DISC)ngKk . Feather Cowiey
34 | 22 | 13 | U TURN ME ON—Tomorrow’s Edition—RFC/Atlantic s e e ARSI MA0iC By B2 (o Ko e e v et Sarteg - Yoyage
dt o o SRR ERSRTE G
35 | 35 | 5 | HOLD ON TIGHT—Fantasy—Pavllion (12 inch) 429- - ' ma Told Me_F antastque pythm nnoovmgmm,-r 1 Zen Why Can tWe Live Togemer—Mar
D ntasy—Pav ltion (12 inch) 75 |32 9 | FEEL ALRIGHT—Komiko—Sam g:c;:g%h}}:;:r‘;ig y IGO&::E:On YouX Factor —Pat o Jomas
uerta Ric x COU| url — 1yl ¢ M 111V jalivi n 1x
56 | 3 | RHYTHM OF THE JUNGLE-The Quick—Epic (12 (2 o) & D2k _ ot Piate No 4 PR e o peimr arn PO e orea e M
i 76 13 7 YOU ARE THE ONE—AM-FM—Dakar/Brunswick (12 Megaton Man—Deadline Getting Up— Pig Bag Upside Down—Vanessa
inch) 492809 . inch) DK 103 Chanson D'Ellegance Bostich-Yelio Give Me Action—Queen Samantha
42 6 STAY/TAKE ME UP—Matrlx—SLgarscoop (12 inch) e ) FoxeiReinsS -Yvo_nneEII«man weicometo the Party— True Inientions  Wake Up In the Night—D.0 Sound
Sto Weather—Viola Wil
SS 4204 77 | 45 7 PRECIOUS/A TOWN CALLED MALICE—The Jam- Car:WeFatltn LovelAgaaml—sFrance Jol g:ncerzlage—li;ussymotr ge: Agpeavlv—h\(/)mggg/lee WhoO
] r 1| n X )— in S, -Flirts utie Pie. s hn o—0One
53 | 4 | INTHE NAME OF LOVE—Thompson Twins—Arista Polydor (12 inch) Import R R R =ETs po e RS we Way °
= i 78 | 75 | 17 | SHAKE IT UP/CRUISER—The Cars—Eiektra | Wanna Dance With You—Madam Love Buzz—Vogue Tell Me Tomorrow—Smokey Robinson
(12 mch) CP 712 Hot Plate No 3 \sco Train (Remix)—Dance Re. Girls Are Back In Town—Risque
LP) 5E567 Disco Train ( - Reaction
ﬁ 44 6 | (WON'T YOU) DANCE WITH ME/SOONER OR (LP) Megaton Man (New) Fusion Label) Jump Shout—Usa AN o ag o
LATER—Crystal & The Team—Nioby Dick (12 inch) 79 | 79 | 11 | MUSTBE THE MUSIC—Secret Weapon—Prelude (12 G AL ) JR b?;:oMl;J:rrr‘\llgmr—»gg?E::& ar Henurix
BTG 332 inch) PRLD 614 Get A Litlle (Remx)—Pat Cowley ey (DISCOHE’ e E:rs;:::(oﬁgze)‘—&x;fs‘wwn -John
40 | 36 | 6 | SHINE ON—George Duke—Epic (LP) 80 | 80 | 18 | QUICK SLICK/OUT THE BOX/CAN'T SHAKE YOUR European Import 12 import LP' P
FE 37532 LOVE- Syreeta—Tamla (LP) T8-376Mi Call OF Write fOr OUT s uth+ Femr Brars weis  Coninognermis s 300wt
. Can't Hold Back (It Remix)}—Kano Cerrone 8 Stars
free store listof video Games (Remix +— Alier B-52's (Remix) Egﬁ:‘;;imam
Compited by the Music Popularity Chart Dept. of Biliboard from a nationwioe club survey of the most requested dance songs. ~ *non-commercial 12-inch avallable imports. Seiection
All
Superstars are awarded to those products demonstrating the greatest audience response on 15 U.S. regional disco lists. (Prime Movers). h ‘orde;rs are lMPORT o Dlsc RECORDS
* Stars are awarded to other products demonstrating significant response. shippec 40 SOUTH MALL. PLAINVIEW, NY 11803
immediately UPS. (516) 694-4545 TELEX 4758158 IMPT-DISC
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Venues

STONE BALLOON

NEWARK, Del.—The Stone Bal-
loon, considered one of the most suc-
cesstul rock’n’roll ¢lubs in this thriv-
ing university town, is expanding its
operation to include a heavy con-
centration on video.

The club, owned and operated by
Bill Stevenson. 33. and brother
George, 30, has been in the forefront
of live entertainment in this area for
the last 10 years.

NEW YORK —It lasted a year,
but promoter Ron Delsener’s
$1.5 million showcase club, the
Savoy, was reportedly to close its
doors on Saturday (10).

The 950 capacity club, which
opened last April 2 (Billboard.
April 11, 1981) figured
prominently in a Times Square
music renaissance that once had
three clubs: the Savoy. Bond’s
and the Peppermint Lounge, all
located around one city block in
midtown Manhattan.

Bond’s never recovered from
last summer’s debacle when fire
marshalls closed the venue be-
cause it sold tickets at double the
amount of its legal capacity for
six Clash shows. The Peppermint
Lounge is still open. but it is ex-
pected to move downtown this
summer as the building where it
is located is slated for demolition.

The Savoy was the most stylish
of the three clubs featuring both
a dance floor and tables and
chairs. The balcony had theatre
sealing.

SHOWCASE CLUB

Savoy To Close Its Doors

By RADCLIFFE JOE

Recently, the Stone Balloon
hooked up with Rollins Cablevision,
the MTV affiliate in their area. and
now unspools MTV’s music video
tapes between live performances.
Says Stevenson. “The video clips are
a big hit with our audiences.™

The Stone Balloon is also working
with visiting acts to tape their shows
for possible future airings on local
tv. According to Stevenson. all the

The club had an eclectic book-
ing policy, with acts ranging
from Chuck Mangione to San-
tana, from CIliff Richard 1o
Rufus, from Mink de Ville to
Iggy Pop.

As it orginally was conceived,
the club would feature concerts
in the carly evening and then
would become a rock-oriented
disco after midnight with various
special events. However, accord-
ing to sources close to the club, it
never established a regular clien-
tele. who would come regardless
of who was playing. And after
the shows ended. nobody stayed
around.

“If this place doesn’t make it.
Il eat my hat.” Delsener prom-
ised when the Savoy opened last
year. Delsener is still doing shows
at Madison Square Garden and
the Palladium, and recently he
has begun to move across the
Hudson to do concerts at the new
Byrne Arena at the Meadowland.

ROMAN KOZAK

Revelations Sticking To Traditional Sounds

® Continued from page 33
everybody. just the people who
conie to our Room.

“Each club has to figure out who
the clientele is and what they want.
Nobody can have everybody.”

Garetti operated another Los An-
geles disco, Probe, from 1978 1o
1980. when he sold his interest. He
sees Revelations as furthering many
of the retail philosophies he first de-
veloped with Probe.

Garetti and his partners took a
building that had stood vacant in
Hollywood for eight years and spent
$200.000 renovating it. “We gutted it
and tore it apart and rebuilt it. We
literally tore it down.”

But he feels the effort was worth-
while because the location at 1046
N. Cole Ave. “is probably the most
perfect in the arca. I'm set right in
the middle of Hollvwood.” Revela-

tions sits smack in the middle, driv-
ing-wise. from Silverlake and West
Hollywood.

The disco alrecady has sparked
wide interest: a membership list for
priority entrance and service already
numbers 800. Cover charges range
from $3-$5 on weekends: there is no
wecekly entrance fee. Some special
events are priced at $7. Club mem-
bers receive a discount.

Two DJs from San Francisco. Ben
Plumly and Russell Glynn, provide
most of the music.

Revelations has been offering a
number of special events like week-
end tea dances and western parties
to build clientele. It also has become
active in the gay community. A
fund-raising party for Stepping
Stone, a youth crisis center. was held
April 2 and Garetti says similar
events are likely in the future.

TOP QUALITY

8X10

Q‘u PRINTS

LITHOGRAPHED ON HEAVY GLOSS STDCK

BLACK & WHITE 8x10’s
500 - $45.00 1000 - $65.00

COLOR PRINTS
1000 - $311.00

SEND 8x10 PHOTO - CHECK OR M.O
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES ON REQUEST

\re PICTURES
'ﬁ 1867 E. FLORIDA ST.
2 SPRINGFIELD, MO. 65803

( SOUND MAKERS
RECORD MFG. CO. INC.

P.O. Box 601, Woodbury, NJ 08096

South Jersey's
LEADING R & B
PRESSING PLANT

(Overnite to N.Y.)
7" 12" & LP’s

Tel. (609) 456-0119

N J

Rock Club Expanding To
Include Vid Concentration

recording equipment and monitors
are in place, and cooperation of
groups playing the room is antici-
pated.

The Stone Balloon also uses its
video facilities to monitor the bars.
game rooms. dance floors and other
facilities. The club’s video game
room. another very popular spot
with patrons, features 15 of the most
popular video games. and rivals the
dance floors and bars for patron
popularity.

“We see video as playing a very
important role in the clubs of the fu-
ture, and we want to remain in the
forefront of this trend.” savs Steven-
son.

In the 10 years of its operation,
The Stone Balloon has attracted
some of the top names in the enter-
tainment business, including Blood,
Sweat & Tears. Bruce Springsteen,
Robert Palmer. Hall & Oates, Pat
Benatar and the Pointer Sisters.

Many of these play extended and
repeat dates, and Stevenson feels
this is a reflection on the profes-
sionalism with which the room is
run.

Stevenson likes to think of The
Stone Balloon as a rock’n’roll club.
He states proudly that the room re-
mained loyal to its format, even un-
der heavy pressure during disco’s
heyday. “Because we remained loyal
to our format, our audiences re-
mained loyal to us,” he states.

The Stone Balloon attracts an au-
dience in the 20 to 35 age group.
They are drawn from among stu-
dents of the University of Delaware
and young white collar workers in
the area.

The club plays live acts six nights
a week. The seventh night is turned
over to recorded music.

L Talent J
In Action

CHIC
“D” TRAIN
T-CONNECTION
The Palladium, New York
Admission: $13.50, $11.50

Though Chic’s record sales have slumped the
last two years the band proved it's still an enter-
taining live attraction here April 3. Chic's five
members (guitarist Nile Rodgers, bassist Ber-
nard Edwards, drummer Tony Thompson, sing-
ers Alfa Anderson and Luci Martin) were ably
supported by two keyboardists, two background
singers, and two horns during the 75 minute set.

“Stage Fright,” a single from the “Take It
Off" LP, opened the evening, but Chic relied
heavily on its catalog of hit material to make
its deepest impressions. “Le Freak,” a medley of
Rodgers & Edwards compositions written for
Diana Ross, Debbie Harry and Sister Sledge, and
"Good Times" were the highlights. The most ef-
fective of the new material was “So Fine,” basic-
ally a vehicle for Rodgers to do some tasteful
soloing.

“D" Train, a band on New York-based Prel-
ude Records, turned in an uneven five song,
half-hour long performance. Songs like "D
Train,” “Love Vibration,” and even its dance hit,
“You're The One For Me,” sounded garbled at
times. In contrast on the band's fine re-working
of “Walk On By" its three keyboard lineup (no
bassist) added nice textures behind James Wil-
liams' lead vocal. Keyboardist-leader Hubert
Eaves has has an interesting concept here, but
some kinks still have to be worked out.

T-Connection has made some marvelous
dance records since the mid-70's, including ‘At
Midnight,” and “Saturday Night." But the best
moments of its 45 minute performance were two
mid-tempo ballads, “Just A Little More Love”
and “Best Of My Love.” The band's current
dance music isn't up to its past standards,
which is why it received lukewarm response
from the late arriving crowd. NELSON GEORGE
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Survey For Week Ending 4.10/82

Boxscore

The following are among the top concert grosses nationwide reported through the survey week. Included are act(s),
gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of seflouts and
dates(s)

® ROD STEWART—$418, 348, 34,040, $12.50 & $11.50, Concert Prods .
int’l, Maple Leaf Gardens, Toronto, two sellouts, March 28-29.

® FOREIGNER, BRYAN ADAMS—$344,421, 31,661, $11, Cedric Kushner
Prods., Carrier Dome, Syracuse (N.Y.) Univ., sellout, April 3

® CARS, NICK LOWE & THE CHAPS—$209,718, 17,714 (18,551 capacity),
$12.50 & $10.50, Monarch Entertainment Bureau, Brendan Bryne Mead
owlands Arena, E. Rutherford, N_J., March 25.

e POLICE, JOAN JETT & THE BLACKHEARTS—$199,285, 18,090, $11.50 &
$10.50, Jam Prods., Horizon, Chicago, sellout, March 28

® POLICE, JOAN JETT & THE BLACKHEARTS—$193,960, 19,715, $11 & $10,
Jam Prods., Checkerdome, St. Louts, sellout, April 1

e ZZ TOP, LE ROUX, PRISM—$182,043, 15,838 (18,000), $11, $10, & $9,
Feyline Presents, McNichols Arena, Denver, April 1,

® J. GEILS BAND, U-2—$173,405, 16,171 (17,000), $12 & $10.50, Bill Gra-
ham Presents, San Francisco Civic Auditorium, two shows one sellout
March 29-30

e POLICE, JOAN JETT & THE BLACKHEARTS—$141,481, 13,865, $10.50
Sunshine Promotions, Rupp Arena, Lexington, Ky., sellout, April 4

e OAK RIDGE BOYS, CORBIN-HANNER BAND—$130,090, 13,349, $10.
KSOP Radio, Salt Palace, Salt Lake City, Utah, sellout, March 28

® ZZ TOP, LE ROUX, PRISM—$127,079, 11,184 (14,217), $11.50 & $10.50,
Evening Star Prods. /Beaver Prods., San Diego (Calif.) Sports Arena, March
24,

® POLICE, JOAN JETT & THE BLACKHEARTS—$126,640, 12,298 (14,500),
$10.50, Sunshine Promotions, Market Square Arena, Indianapolis, March
29

® RICK SPRINGFIELD, JOE SALVA—$125,348, 12,426 (16,269), $10.50,
$9.50, & $8.50, Cross Country Concerts, Hartford Civic Center, April 2

® BEACH BOYS—$122,187, 9,775, $12.50, Concert Prods. Int'l/Donald K
Donald Prods., Metro Centre, Halifax Nova Scotia. sellout, house single
show gross record, Apnl 1

® FOREIGNER, BRYAN ADAMS—$120,810, 11,069, $10.50, Sunshine Pro
motions/Sunshine South, Roanoke (Va.) Civic Center, sellout, March 30

e ROD STEWART—$118,750, 9,500, $12.50, Frank J Russo, Cumberland
County Civic Center, Portland, Maine, sellout, April 5

® RICK SPRINGFIELD, BIG STREET—$118,474, 13,360, $9.50, $8.50, &
$7.50, Electric Factory Concerts, Spectrum, Philadelphia, sellout, April 3

® FOREIGNER, BRYAN ADAMS—$117,812, 9,500, $12 50, Tony Ruffino
Larry Vaughn Prods., Cumberland County Civic Center, Portland, Maine,
sellout, April 2

® KOOL & THE GANG, BAR-KAYS, SKYY—$116,763, 11,458 (12,350), $10.50
& $9.50, Al Haymon Prods./ Tiger Fower & Co., Carolina Coliseum_Colum
bia, S.C., April 3

e FOREIGNER, BRYAN ADAMS—$111,618, 10,158 (12,500), $12.50 &
$10.50, Whisper Concerts, Richmond (Va.) Coliseum, March 31

® BEACH BOYS—$111,450, 8,916, $12.50, Concert Prods., Int'l/Donald K
Donald Prods., Coliseum, Moncton, N.B., sellout, house single-show gross
record March 31

e 0ZZY OSBOURNE, UFO—$105,358, 9,537, $11.50, $10.50, & $9.50, Cross
Country, New Haven (Conn.) Coliseum, sellout, April 3

e ZZ TOP, LE ROUX, PRISM—$104,450, 10,445 (13,000), $10, Feyline
Presents/Beaver Prods., Salt Palace, Salt Lake City, Utah, March 31

® RODNEY DANGERFIELD, DENNIS BLAIR—$96,000, 6,000, $16, in-house
promotion, Chateau deVille, Farmingham, Mass., four sellouts, March 26
27

® ZZ TOP, LE ROUX, PRISM—$92,820, 9,137, $10.50, Beaver Prods Persh
ing Auditorium, Lincoln, Neb., sellout, house single-show attendance
record April 2

® RUSH, RIGGS—$90,250, 9,500, $9.50, Mid-South Concerts. Jackson
(Miss.) Coliseum, setlout, April 2

¢ OAK RIDGE BOYS, BELLAMY BROTHERS—$88,020, 7,788 (9,470), $11.50
& $10.50, Sunshine Promotions, Centennial Hall, Toledo, Ohio, April 3

e OAK RIDGE BOYS, BELLAMY BROTHERS—$84,964, 7,566 (11,708),
$11.50&$10.50, Sunshine Promotions, Univ. of Dayton (Ohic) Arena, April
2

® ROD STEWART—$83,984, 7,339, $11.50, Cedric Kushner Prods. Glen Falls
(N.Y.) Civic Center, sellout, April 2

e BLACK SABBATH, WRABIT—$83,294, 8,691, $9.75 & $8.75, Contempo
rary Prods./New West Presentations, Municipal Auditorium, Kansas City,
Mo., sellout, March 20

® DARYL HALL & JOHN OATES, DONNIE IRIS—$81,455, 7,714 (9,422),
$10.75, Pace Concerts, Summit, Houston, April 2

® DARYL HALL & JOHN OATES, LAMONT CRANSTON—$78,359, 7,924
(9,500), $10.50 & $9.50, Contemporary Presentations, Hilton Coliseum,
lowa State Univ., Ames March 24

® STREETHEART, ALDO NOVA—$75,260, 7,526 (8,584), $10, Star Kom
mand Prods., Winnipeg (Man.) Arena, March 30

® DARYL HALL & JOHN OATES, DONNIE IRIS—$71,932, 7,575 (7,800), $10
& $9, Schon Prods., Bicentennial Center, Salina, Kan., March 27

e MILLIE JACKSON, BOBBY WOMACK—$70,004, 5,800 (7,730), $15-$10,
T.P. & B Prods., Newark (N.J.) Symphony Hall, two shows, April 3

e RODNEY DANGERFIELD, DAN RILEY—$67,610, 4,662, $15 & $12.50, Star
date Prods., Performing Arts Center, Milwaukee, two sellouts, April 2

® J. GEILS BAND, JOHNNY & THE DISTRACTIONS—$65,997, 6,933 (8,000),
$9.75, Contemporary Prods./New West Presentations, Municipal Audito
rium, Kansas City, Mo., March 19

e OAK RIDGE BOYS, BELLAMY BROTHERS—$64,285, 5,726 (8,000), $11.50
& $10.50, Contemporary Presentations/Sunshine Promotions, Prairie
Capital Convention Center, Springfield, IIl., April 1

® SAMMY HAGAR, QUARTERFLASH—$61,075, 6,000, $10.50 & $9.50, Rock
'n Chair Prods., Bakersfield (Calif.) Civic Auditorium, sellout, March 31

® DARYL HALL & JOHN OATES, DONNIE IRIS—$61,024, 6,340 (6,997), $10,
$9 & $8, in-house promotion /produced by Pace Concerts, Univ. of Texas
Frank C. Erwin Jr. Special Events Center, Austin, April 1

Copynighted and compiled by Amusement Business. a Billboard Publications, Inc publi
cation Boxscores are compiled every Tuesday. If you wish to file your concert report
please call Patricia Bates in Nashville at 615/748 8120 or Tina Veiders in New York City
at 212/764.7314
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“ TOP LPs & TAP
Bilboard Mok Countrg Singles

Bilooord Wt Soul Singles

,2; Classical ~I.Ps Hot CountryLPs

RECORD COLLECTORS!
NOSTALGIA FANS!

TRIVIA BUFFS!

RADIO PROGRAMMERS .

AND EVERYONE INTERESTED
IN MUSIC PAST AND PRESENT!

BILLBOARD'S RESEARCH AIDS PACKAGES, compiled from Billboard's
Charts, have been preparec for radio programmers, record butffs,
oldies collectors...they are essential for anyone involved in pop. country,
soul, adult contemporary, classical, jazz, gospel—all areas of music!

WHAT'S AVAILABLE?

NUMBER ONE RECORDS (any package listed with the number "1"):

A listing of every record that reached the Number One position on
Billboard's charts for the period covered, week-by-week. Lists issue date,
title, artist, label — in order oi issue date.

TOP TEN RECORDS (any package listed with the number "2"):

A listing of every record that reached any of the Top Ten positions on
Billboard's charts for the period covered. Records are listed in
alphabetical order by title within each year. Where duplicate versions of
the same tune (cover records) occur, they are listed alphabetically by
artist’s last name. In cases where a record reached Top Ten in one year
and was also in the Top Ten the following or a later year, it is listed in
both years. Records marked with a “#1" indicate that the record reached
the Number One position in the year in which it is so marked. Lists

title, artist, label.

TOP RECORDS OF THE YEAR (any package listed with the number "3"):
A listing of the best records of each year, based on a recap of the weekly
charts for each year covered. Lists title, artist, label.

POP SINGLES

A-l Number One Pop Singles, 1941 through Present $50.00

A2 Top Ten Pop Singles, 1347 through Present 50.00

A3 Top Pop Singles of the Year, 1946 through Present 50.00
POP ALBUMS

B-1 Number One Pop Albums, 1947 to Present 50.00

B-2 Top Ten Pop Albums, August 1948 to Present 50.00

B-3 Top Pop Albums of the Year, 1956 to Present 50.00
COUNTRY SINGLES

C-1 Number One Country Singles, 1948 to Present 50.00

C2 Top Ten Country Singles, 1948 to Present 50.00

C3 Top Country Singles of the Year, 1946 to Present 50.00
COUNTRY ALBUMS

D-1 Number One Country Albums, 1964 to Present 25.00

D-2 Top Ten Country Albums, 1964 to Present 25.00

D-3 Top Country Albums of the Year, 1965 to Present 25.00
SOUL (RHYTHM & BLUES) SINGLES

E-1 Number One Soul Singles, 1948 to Present 50.00

E-2 Top Ten Soul Singles, 1948 to Present 50.00

E-3 Top Soul Singles of the Year, 1946 to Present 50.00
SOUL (RHYTHM & BLUES) ALBUMS

F-1 Number One Soul Albums, 1965 to Present 25.00

F-2 Top Ten Soul Albums, 1965 to Present 25.00

F-3 25.00

ADULT CONTEMPORARY SINGLES

G-1 Number One Adult Contemporary Singles, 1961 tc Present
G-2 Top Ten Adult Contemporary Singles, 1961 to Present
G-3  Adult Contemporary Singles of the Year, 1966 to Present
CLASSICAL ALBUMS
H-1 Number One Classical Albums, 1969 to Present
H-2 Top Ten Classical Albums, 1969 to Present
H-3 Top Classical Albums of the Year, 1969 to Presen
JAZZ ALBUMS
I-1 Number One Jazz Albums, 1969 to Present
I-2 Top Ten Jazz Albums, 1969 to Present
I-3 Top Jazz Albums of the Year, 1969 to Present
*GOSPEL ALBUMS (Spiritual & Inspirational) NEW ITEM
K-1 Number One Gospel Albums, 1974 to Present
K-2 Top Ten Gospel Albums, 1974 to Present
K-3 Top Gospel Albums of the Year, 1974 to Present
GREATEST HITS
] Top 1000 Greatest Hits of All Time, 1956-1977
(1978-Present Top 100 Included)
L Yearend Issue—"Talent In Action”

(Limited Stock Available)
Bicentennial Issue—"Music/Records /200" —History Of
The Music/Record Industry

(Limited Stock Available)

M

30.00
30.00
30.00

20.00
20.00
20.00

20.00

20.00
20.00

15.00
15.00
15.00

75.00
7.00

25.00

NOTE: Individual years of the Number One, Top Ten, or Top-of-the-Year listings may
be purchased separately at $5.00 each. Photo-copies of individual weekly charts are

available as follows: 1 to 4 pages: 83.50 per page. 5 or more pages: $3.00 per page.
r——————-——————————————————1

Billboard Chart Research
9107 Wilshire Blvd.
Beverly Hills, Ca. 90210

Please send me the following Research Aids Packages
(please list by code number):

Name

Address.
City/State.
Postage/Handling:

Europe-So. America—Add $10.00 Per Book
Asia-Middle East—Add $15.00 Per Book

I am enclosing a check or money order in the amount of $
(sorry there is no billing available for this service).

Zip

L-------------------------J

www americanradiohistorv com
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LPs TO COST $10

Pro Equipment & S

Teldec Launches Direct Metal
Mastering Process For Albums

HAMBURG — Teldec has
launched its first package of 20 clas-
sical albums using the new Direct
Metal Mastering (DMM) process
developed in recent vears at the
company's Berlin laboratories. The
albums retail at $10.

Teldec managing director Ger-
hard Schulze claims DMM is a
“milestone™ in the history of the
gramophone record. and U.S. exec-
utives who have examined the tech-
nology over the last few months
have apparently been much im-
pressed.

The technique of cutting direct
into metal with supersonic waves by-
passes complex production stages
and results in enhanced quality.
Says Schulze: “IUs true that high
quality levels have been achieved
with cutting into lacquer blanks. but
there are well-known difficulties due
to the fact that the lacquer surface is
not a stable material. but changes

By WOLFGANG SPAHR

with climatic conditions and time.”

The essence of the DMM process
is that the cutting lathe directly pro-
duces the metal positive or “mother™
for the plating process. It's an idea
first patented by Germans J. Ro-
senthal and S. Frank as long ago as
1891, and was reactivated by RCA
in the manufacture of SelectaVision
videodisks. though there the cutting
process is quite different since the
extreme storage density requires tiny
grooves of less than one micron
depth.

The metal suitable for DMM
recordings is copper. endowed with
the necessary properties by the elec-
troplating process. Equipment for
producing the copper blanks was de-
veloped in conjunction with Europa
Film of Sweden.

The Neumann SX 80cm stereo
cutterhead cuts into copper depos-
ited on a 0.8mm thick stainless steel
substrate, and the resulting original

. Fast Forward

Digital Questions Remain

By MARTIN POLON

LOS ANGELES—Digital audio is the buzzword on everyone's lips in the
professional recording industry. The consuming public has been bombarded
via the audio and video magazines with descriptions of the glories of digital
audio. Much progress has been made in selecting a sampling rate for profes-
sional recording and pushing a compact digital audio disk to the marketplace.
The AES convention in Montreux. the SPARS meeting and NARM conven-
tion in Los Angeles all have seen enthusiastic predictions of standards and ac-
ceptance by both the general public and the professional studio. But the ques-
tion remains—is digital the ultimate answer for the pro recording community?

The use of digital recording has been accepted by many of the professional
recording studios of the world. The parents of the digital audio disk. Sony and
Philips. have signed up in excess of 38 licensees to manufacture hardware. Two
standards. with 48 kHz for studio recording and 44.1 kHz for home digital au-

(Continued on page 38)

may be immediately used as the
‘mother” in the plating process.

Experience up till now has shown
that stampers produced from DMM
masters are entirely free from ticks
and pops, and given careful press-
ing, this improvement will carry
through to the finished product.
Compared with traditionally made
LPs. the background noise on DMM
disks contains fewer impulse type
disturbances, and unwanted high
frequency components are sig-
nificantly reduced.

Further, the elimination of *“lac-
quer springback™ also eliminates
pre- and post-groove echo. Groove
0 groove spacing can therefore be
minimized and modern pitch con-
trol methods such as are used in the
Neumann VMS 80 tape-to-disk
transfer system can be fully utilized.
The result is 10%-15% more playing
time per side.

With no groove deformation dur-
ing or after the cutting process. tran-
sient behavior is said to show clear
improvement. Sibilant voices and
instruments rich in upper harmonics
are particularly free of coloration.

Itis possible to produce numerous
matrices from a DMM master.
which permits easy correction of any
defects that may appear in the en-
suing plating steps all the way to the
stamper.

Schulze comments: “The signifi-
cant time economies of DMM. par-
ticularly when making a stamper
directly. are of great advantage. and
in short pressing runs the process re-
sults in significant plating econo-
mies.

“Overall. it’s clear that DMM
technology will improve the quality
of gramophone records while at the
same time effecting considerable
savings in the manufacturing proc-
ess.

ervices

EDITORIAL

An Improved Department

By LAURA FOTI

Two weeks ago. readers discovered a number of positive changes in
Billboard—all designed to serve its readers in a more meaningful and
incisive way. That remodeling continues this week as the Sound Busi-
ness section becomes Pro Equipment & Services.

Veteran readers of Billboard know that the magazine has had a long
standing commitment to both professional and consumer audio indus-
tries. That coverage has incorporated professional audio equipment
which serves recording studio. radio broadcast and sound reinforce-
ment use: blank tape for pro. industrial and consumer applications: ac-
cessories, again for pro and consumer use: and the realm of hi fi audio
components. specifically audiophile hardware and software. Stories
and features about recording studios also found a home in Sound Busi-
ness.

In fact. Billboard readers with sharp memories know that the maga-
zine can proudly take credit for reporting first many of those related in-
dustries” developments. The magazine's early coverage of the new digi-
tal audio technology has made it an authority in that area. for example.
And Billboard was the first trade or consumer magazine to “break™ the
Sony “Walkman™ story. That total commitment will continue.

Billboard feels. though. that the heart of its audio coverage lies in the
professional realm. Thus, this newly dubbed section will focus more in-
depth in those areas.

Consumer audio—particularly audiophile hardware and software
(including reviews). blank tape. accessories and such exciting new de-
velopments as the digital audio disk will continued to be covered —but
in more appropriate of the magazine's geography. Blank tape promo-
tions, for example. and accessories, which will continuc to receive strong
wecekly treatment. have a stronger retailing focus. while audiophile re-
views will find a new home adjacent to the regular LP review section.

Issues surrounding the Consumer Electronics Show will continue to
provide the best up-to-date reports on that industry. while other kev
consumer and pro audio events will continue to feature in depth. ex-

panded coverage.

Coverage of professional and consumer video hardware/software
will continue to be found weekly in the Video section.

Laura Foti is editor of the Pro Equipment & Services department; she
is based in New York.

Digital Audio A Plus
On Numerous Levels

By JIM McCULLAUGH

LOS ANGELES—The new digital
audio technology has numerous
ramifications for the professional
audio community. Among them: a

Contact us today...

WAUKEGAN, IL 60085

PFANSTIEHL CORP., Dept. 1
3300 WASHINGTON ST.

% Pfanstiehl

Anyone can sell needles to you...

® A needle guide you can understand and use!

e A large variety of dealer aids that sell through!

* [n-store support from experienced factory reps.

AND, you collect the highest
profit margins available!

* The most complete line available - we’re always first with the latest.

www americanradiohistorv com

benefit to international distribution
of tapes and archival storage and
improvement: a defense against pi-
racy and home taping; revitalization
of old catalog releases: and booming
usage in film and movie sound-
tracks. television and radio commer-
cials and audio visual and video ap-
plications.

This was the consensus of a blue
ribbon panel of professional digital
audio manufacturers at the SPARS
L.A. Digital Roadshow here Satur-
day (27) at United Western Studios
in Hollywood.

According to Larry Boden. Chief
engineer of the JVC Cutting Center.
digital Technology can be used right
now effectively for tape duplication.

“Tape copies are a big part of our
business.”” he pointed out. “In fact,
making high quality copies with
good sound quality for overseas
pressing is a large part of any stu-
dio’s work.” Analog copies lose a
good deal. particularly in the foreign
markets, contended Boden. With
digital copying—with the pure trans-
fer of data—mirror image copies can
now be made available on a world-
wide basis and be more uniform.

Boden also contended that Re-
cording artists are very concerned
about how copies of their LPs sound
in various parts of the U.S.. as well ay
abroad. Artists are responding
positively to digital on that level. he
said.

Digital means a big plus for stor-
age and preservation, too. indicated
Boden. as there is no deterioration
over time.

*No dollar value can be placed on
old tapes.” he said. “and we are al-
ready losing many of them due to

(Continued on page 39)
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Take Us For
Granted

With 24 tracks going, you don’t another or within a single reel.

have time to reach over and adjust No other brand of tape under-

for tape-induced level variation. cces such rigorous testing. As a

You want to be able to forget about  result, no other brand offers the con-

the tape. sistency of Ampex Tape. The consis-
Which is why we test every reel tency that lets you forget our tape

of our 2" Grand Master® 456 Studio and concentrate on the job.
Mastering Tape end-to-end and

edge-to-edge. To make certain you

get a rcck-solid readout with

virtually no tape-induced level :

variation from one reel of 456 to AM pEX

Ampex Corporation « One of The Signal Companies@

Ampex Corpcration, Magnetic Tape Division 4 out Of 5 PrOfeSSionals MaSter
401 Broadway, Reawood City, CA 94063 on Ampex Tape:

(415) 367-4463



www.americanradiohistory.com

Pro Equipment & Services
~ FastForward

AES digital audio conference in nals from onc tape machine being tal studio components, the use of one ufacturer’s digital tape machine to
dio disk playback. will probably June at Rye. N.Y .. will further solid- accepted by another. standard or the other for semi-pro- another  manufacturer’s machine.
accepted by the audio industry ify the standards for digital audio. There are problems remaining to fessional audio use. the lack of inter- and the financial impact of software
beit orudumcly The lorlhcommg: But the standards only apply to sig- be solved in interconnection of digi- changability of tapes from one man- and hardware royaltics on Compact

— = = — = Dise. etc. But digital appears to be

® Continued from page 36
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The new advanced-design CS70M programmable polyphonic synthesizer.

FREEDOM OF EXPRESSION.

Yamahas CS70M gives
you the power to express your-
self. This dual channel program-
mable polyphonic synthesizer
has full six-voice capability and
a built-in 4-bank polyphonic
sequencer. It's like having an
extra pair of hands.

And the CS70M also has
a split personality. You can divide
the keyboard to function like two
independent keyboards, either at

Combo Products

a set point or anywhere you
choose, and play two different
voices from each side.

You can program, for

instant recall, up to 30 separate

voices, each comprised of 39
voice parameters. Add to this

the unique magnetic data card

system, and you have virtually

unlimited storage capacity.
And virtually unlimited

expressive capability with the

CS70Ms5 built-in tremolo, ensem-
ble, real-time LFO and exclusive
keyboard after-touch sensitivity.

The CS70M has all this
and much more. Try one at your
Yamaha dealer. It'll give you all
the freedom you need to express
yourself. For more information,
write: Yamaha, Box 6600, Buena
Park, CA 90622. In Canada, 135
Milner Ave, Scarborough, Ont.
M1S 3R1.

THE WAY IT WILL BE.

here to stay and offers advantages
that arc immediately accessible and
some potentials down the line. With
the introduction of CD for home
consumption by 1983, the audio in-
dustry will have digital on line at ev-
ery level.

The advantages of digital audio
arc numecrous. Digital provides
wider dynamic range: 30 dB greater
than anything possible with analog
systems. Digital audio produces
exact replication of the original per-
formance. Since a digital tape or

1s a copy of computer data (as

and “One’s™). the master tape
reproduces exactly to cach and every
copy. A digital disk. unlike a con-
ventional record. has a virtually un-
limited life with no degradation of
signal quality no matter how many
umes it 1s played. Digital will pre-
vent much of the software abuse in
piracy and home copying due to the
cost of the pressing equipment and
the lack of popularly priced home
recording equipment as good as the
digital disk. The compact audio disk
will allow development of “Walk-
man”-type portable systems and
auto stercos offering fidehty and
reliability unattainable in the past.
Since the compact audio disk is a de-
velopment of the laser videodisk. the
digital audio disk may offer still
frame video for background to ac-
company the digital audio. Digital
could have an unlimited future.

Marketplace forces will ultimately
decide digital’s future. The advan-
tages of digital are not immune to
the classic laws of supply and de-
mand. Analog disks will co-exist in
the mdrkulplau especially if an
analog disk remains an under $10
investment. while the digital disk
sclls tor over the $10 price point.
Similarly, unless the potentials for
manufacturing econoniies shown in
laboratories in Japan are translated
to the mass market product. the price

al audio disk player will
not be as low as most analog record
players. Advances in lasers, pick-up
diodes. semi-conductor motors and
manufacturing techniques could
lower digital audio player prices to
the $200-$300 price range.

Digital disk appears to he a viable
format in the long term. but digital
mastering on tape may not be. Onu:

il 1s accepted, the advances in
gompuler technology coming from
manufacturers such as Hewlett-
Packard and 1BM will provide new
tools for editing and even recording.
Soundstream is already editing
within mass computer memory. As
the price of computer random access
chips drops below 310 tor nearly
100.000 units of computer memory.
the time draws closer where 30 min-
utes of digital audio recording can
be placed into a portable computer
audio memory.

So the tuture of audio seems to be
intertwined with the future of digital
audio. Also. if the progress in digital
television continues, the common-
ality of potentials for digital video
with digital audio will provide a shot
in the arm for commercial and tele-
vision production.

It might also be the right time for
the home audio. professional studio,
and record industry to combine
forces and place digital audio. at af-
tordable prices. into the consumer
marketplace. Concerns about lack of
standards. too low sampling rates. or
royalties are important: but it is
more important to consider the mass
market.
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DIGITAL DIGIT—Mitsubishi’'s Lou Jollenger fcints the way to his machine at

equipment demonstrations following SPARS presentation.

CIGITAL HUDDLE—SPARS mentor Jules Malamud, left, and SPARS presi-
dent Chris Stone get locked up in discussion at SPARS’ Digital Roadshow.

Digital Audio Is A Plus

® Continued from puge 36

oxide flaking and other problems.”
Additionally, digital technology can
be employed to enhance old tapes.

Because of the limited access to
digital audio mastering and press-

C-Os V-Os

TOP PERFORMANCE

SUMMIT AUDIO VIDEO LIMITED

E Tat Factory Building, 2iFL., 4 Heung Yip Rd.,
Wang Chuck Hang, Aberdeen, Hong Kong

TELEX : 76264 SMTAP HX

ing. not to mention the prohibitive
cost of the technology, Mitsubishi's
Lou Dollenger pointed out that digi-
tal could mean an eventual end to
the world recording industry’s coun-
terfe ting piracy and bootlegging af-
flictions, said to drain legitimate
millions from music industry coffers.

Dollenger ako.suggested that the
pertect reproduction of the Compact
Disc--in home player. portable
Walkrman-like units and car stereo
appl cations—basically reduces the
necessity and desire for home tap-
ing. An added plus is that the first
generation of consumer Compact
Disc players will have no audio out-
put channel for home taping.

Ciing one major label. Sony’s
Rick Plushner indicated that 30% of
its yearly business is catalog and that
convarsion of analog catalog to digi-
tal andio disk only represents a min-
imal investment. According to
Plushner, record labels are going to
benelit very positively with respect
1o catalog in the coming digital era.
He also suggested that some old, as
well as current artists. who never
really sold well in analog. might find
sales soaring as consumers will now
hear how they the artists intended to
be hzard in the studio.

According to Clark Duffey. 3M,
non—ecord use of digital audio has
been increasing dramatically. More
than a dozen tzlevision commercials
have employed digital sound which
“purches™ up the sound. even in
tiny tv speakers. One major non-
record user is Walt Disney which is
doing numerous projects at its Flor-
ida EPCOT center.

Pro Equipment & Services _
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DIGITAL DEMONSTRATION —

SPARS regional vice president

and general manager/vice presi-

dent of Motown's Hitsville Studios,

makes a point at SPARS digital
roadshow.

L. A
SPARS
Digital

3

A »

DIGITAL DUO—Sony’s Curtls Chan, left, and Rick Plushner, field questions
on digital audio technology.

Roadshow

Flat Shield
7™

Full Shield

Ne. 208
t Track Cartridge
Spring Pad

No. 510
Flat-Foam Shield

Special designs on request
Call or Write

OVERLAND PRODUCTS CO.

P.O. Box 567 @ 515 North Pierce Street
Fremont, Nebr. (USA) 68025 = 402/721-7270

8 Track
Foam Pad

=y .
Cassette Spring Pad .
\7 No. 508

Billboard photos by Michael Nadeau
DIGITAL PACKAGE—Hans Gout,
senior director, Compact Disc,

PolyGram International, shows
SPARS Roadshow attendees pack-
aging for the Compacft Disc.

Before you plan your next
trade ad—check THE FACTS!

94% of Retailers who subscribe to Billboard pass
their copies on to 5 or more key
people within their organization!

AD
SElistyoy,, (T

i

It's a fact from
Billboard's
AD SELL STUDY #2

Phone your Billboard representative today
for a complimentary copy
NEW YDRK: {212] 764-7356
LOS ANGELES: (213) 859-5316
NASHVILLE: (615) 748-8100

LONDON: (01) 439-9411
TOKYO: (03) 449-3761
MILAN: 282-91-58
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Video

. NewProducts |

LINE EXPANSION—Ampex broadens its line of one-inch helical scan video-
tape recorders with the VPR-80 designed for broadcast and industrial use. It

was showcased last week in Dallas at NAB.

and by the opening in Tucson the- ©
aters of popular features. e S These are most popular videocassette rentals, in both Beta and
B . . - 2 ° VHS formats, compiled from a survey of retailers and wholesalers.
If a movie comes into town and t & s
lasts for a month or so, that usually x o ‘g TITLE
- . 2 v
turns out pretty well for us. £ 3 x  Copyright owner, Distributor, Catalog Number
s 112 (10 AN AMERICAN WEREWOLF IN LONDON
L.A. Video Gems Universal City Studios Inc. MCA Distributing Corp. MCA 77004
2116 FORT APACHE, THE BRONX
Involved In Two LG
i 3 [ 4 | 4 | FORYOUR EYES ONLY
Legal ACthﬂS 20th Century-Fox Video
LOS ANGELES—Videocassette & 17 | 2 | SCANNERS A
producer Video Gems here is on 20th Century-Fox Video 4073
e both sides of the legal fence in com- 515 |10 FOUR SEASONS -
EDITOR EMERGES—Ampex introduces the HPE-104 editor designed for on  plaints filed locally. 0 (1) ST e A (i s () 7010
or off-line videotape editing with helical scan VTRs in the one-inch and %- In Federal District Court, the Hol- 6 6 2 ;gtih P::gthmFFox Video 4075
inch teleproduction/broadcast format. It, too, was showcased at MAB. lywood-based firm is defendant in a nlury de0
suit in which Golden Harvest Lid., 7 3 4 RICHARD PRYOR LIVE IN CONCERT
. . . R Hong Kong; Golden Film Inter- Vestron VA-4000
Jimirro Keys UCLA Video Seminar prises, N.V.. a Netherland Antilles 8 |12 | B | TEXAS CHAINSAW MASSACRE
) . . corporation; and Galaxy Films of Wizard Video 034
'LOS ANG ELES- Jumes P. h- Finley Assoqnates, and former ITA Holland are jointly suing Video 9 113 | 4 CONTINENTAL DIVIDE
mirro, president, Walt Disney Tele-  director. will be the luncheon Gems and its topper, Joseph Infante. Universal City Studios tnc., MCA Distributing Corp. 71001
communications and Nontheatrical, speaker at the seminar. which is en- . L 10 (20 [10 ATLANTIC
. : p . : The suit seeks to enjoin the de- NTIC CITY
will be the guest instructor for a day titled “The Video Revolution: Op- fendants f Kin ) d sellin Paramount Pictures, Paramount Home Video 1460
long seminar on video at UCLA Ex- portunities And Prospects For Pay encants from maxing an ng 1 110 |1
- : video-cassettes of “Return Of The 0 MOMMIE DEAREST
tension, Saturday June 9. TV, Videocassettes And Video- Dragon,” a Bruce Lee martial arts Paramount Pictures, Paramount Home Video 1263
Larry Finley, president. Larry Discs. film. The complaint states that the 12 w SUCPESMAN ] .
plaintiffs warned the defendants in D.C. Comics, Warner Home Video 61120
June. 1980 of the alleged infringe- 138 |10 CLASH OF THE TITANS
ment of their copyrighted film, with MGM/CBS Home Video 700074
the defendants counteroffering to li- 14 |11 |10 PATERNITY
cense the film, it’s alleged. and again Paramount Pictures, Paramount Home Video 1401
notified the defendants 1o ceasc and 15096 CANNONBALL RUN
désist, Vestran VA-6001
The complaint contends Video i m ;HtlrEFCentury-Fox Video 4550
G dded insult to injury by th
Shf)ﬁ?:g e ”pacié'lgjiﬁgy i 17 [15 | 6 | ONE FLEW OVER THE CUCKOOS NEST
film was “public domain.” The suit sl |2 ;mlg)f (EMI)
seeks $750.000 damages. University City Studios, Inc. MCA Distributing Corp. 55050
_In a separate Superior Court ac- 19 (19 | 2 | NORTH BY NORTHWEST
Tape Care tion. Video Gems is suing Murcna. R. MGM/CBS Home Video 600104
Products Silen and Joan M. DeAuda doing 20|23 1 2 FRIDAY THE 13TH Il
business as Clneworld Pictures. Paramount Pictures, Paramount Home Video 1457
North Hollywood. claiming the de- 21121l 2 STIR CRAZY
fendants licensed vidcocassette-disk Columbia Pictures Industries Inc., Columbia Pictures Home Enter.
. rights 10 it for the martial arts film. 10248
Ultra Try our open house policy “The Warrior Within,” only to learn 2|22 | 2 CASABLANCA
Magnetics on profits for you. they had no such authority. United Artists, 20th Century-Fox Video 4514
Styli The complaint states that Ortiz 23 |17 |10 | APOCALYPSE NOW
E re C DTD n Braschi Proguclions\ Beverly Hills, Paramount Pictures, Paramount Home Video 2306
POWER 46-23 Crane St,L.I.C. N.Y 11101 licensed rights to the defendants, 24 (24 |10 AIRPLANE ) .
DRIVE (212) 392-6442 who did not fulfill provisions of the Paramount Pictures, Paramount Home Video 1305
Headphones licensing agreement, making it null 5125 | 2 HELL NIGHT .
& Speakers and void. The suit seeks $2 million in Media Home Entertainment M157
exemplary and punitive damages.

“
® Continued from page 16

software did not appreciably de-
crease the amount of albums and
tapes stocked. “We went ahead and
added video product rather than
decreasing the other,” Canterman
says. “It just cut a little into the
(record) retail space.”

He believes it is premature (o
judge the results of his 13-month
video experiment. Nevertheless.
Canterman is pleased with the initial
outcome. He sells VHS video tapes
and Beta video tapes as well as RCA
videodisk product and MCA Laser-
Vision disks.

Not surprisingly. movies have
emerged as the hottest retail item for
the Tucson stores. Canterman has
about 1,100 different movie titles
that can be rented or purchased.

“We sell any movie in stock for $5
over cost, with the price ranging
from $28 up to $100. Every week we
get new titles in. We're selling more
movies than any other thing.”

Canterman has found renting
popular movies helps the retail pic-
ture and successfully introduces new
customers to the video field. Rental
cost is $2 daily. If the customer rents
and then decides to purchase the
rented movie. there is no rental
charge.

Canterman finds movie rentals
and sales are spurred by special
events like the Academy Awards

www.americanradiohistorv.com
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He also notes that sales of music
video product “is holding up real
well.” But he complains that “there
is not much stuff available.” Only 25
music video titles are stocked.

Both Phoenix and Tucson tradi-
tionally have been strong concert
markets with a dozen performers ap-
pearing monthly atlocal venues and
university campuses. Canterman
finds a local concert appearance by
well-known groups will spur de-
mand for their video tape concert
performance.

He also has been successful tying
special promotions into video sales,
especially with movies. Free pop-
corn was offered with movie rentals
and the response was so strong that
Canterman plans to repeat the offer,
adding soda pop and perhaps other
snack items.

T

He also has found print advertis-
ing on the movie pages of the local
newspaper aids retail sales, an illus-
tration of the strength of the movie
end of Zips' video business.

Canterman says VHS tapes are
outselling Beta tapes dramatically.
Blank video tapes also are good sell-
ers. No video hardware is sold by the
stores. He estimates about 80% of
available video tape productis being
offered in the Zips outlets, which
Canterman says far outdistances
that of other local video tape dealers.

He says video product may be
added to Zips' two other record out-
lets in the future. “We're going to go
along with the video industry and
see how fast it advances. We'll con-
tinue this for awhile and see how it
works out.”

Billboard =

Survey For Week Ending 4/17/82

Videocassette

Top 25 Rentals

€ Copynight 1982. Billboard Publications, In¢c. No part of thus publication may be reproduced
stored mn a retrieval system. or transmitted. in any form or by any means. electronic. mechanical
photocopying. recording. or otherwise. without the prior wnitten permiss:on of the publisher.
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Paul Justman Arrives On Scene
J. Geils, Cars And Rick Springfield Among Prolects

LOS ANGELES — “The two-
reeler was a chance for the early
movie people to make movies. They
would take the short ends of film
and make two-reelers out in the
backlot. Well, you can’t do that any-
more but you can make videos.”

Speaking is 33-year old Paul
Justman. a video director who, has
seemingly come out of nowhere to
create videos for the J. Geils Band
(**Centerfold.” “Freeze-Frame.”)
The Cars (“Shake It Up.,” “Since
You're Gone™) and Rick Springfield
(“Don’t Talk To Strangers™).
Justman, a would-be feature film di-
rector. former film editor and
brother of J. Geils’ pianist Seth
Justman, fell into the role of video
director by accident.

“l did a small film on the Geils
band in the mid-1970’s which be-
came a documentary called 'Post-
cards.’ It was shown on PBS as part
of their Independent Focus series.”
he explains. “Later, they had some
videos done for the 'Love Stinks’ al-
bum which were good but they
wanted to make a change for the
next album. They asked me if 1
would do it. My reaction was 'l don’t
know what these things are!’ I'd only
seen two of them. I didn’t know what
a video was. I’'m still not sure what
they are.”

Previous to the Geils film,
Justman’s only rock film experience
had been as co-editor on Robert
Frank’s controversial Rolling Stones
documentary, “Cocksucker Blues.”
Justman’s other work was quite var-
ied: working in New York for the
Swedish Broadcasting Co.: editing
such “arthouse” documentaries as
“The Abandoned Children.”
“Quros: Shape Of Survival™ (shown
on PBS® “Nova™ series) and another
concerning artist Mark diSuvero.

He brings to his music videos the
sentiments he learned during these
film years. “Are these videos ads?
Documentaries? Protest state-
ments?” he asks. I don’t think they

By CARY DARLING

shou'd just be commercials. Every-
body wants to sell records. This is
Ame-ica. But I think the people that
sell records—the Stones, Spring-
steen, the Cars or Rick Springfield—
do sc because they are strong indi-
viduals musically. The same is true
of videos. A kid isn’t going to look at
an ad more than once. If he has his
choice, he'll look at what's new, indi-
viduel or personal. I don’t mean to
get too heavy with my videos. The
statements [ really want to make will
be in my films but video can be an
occassion to think about things that
mayke you never thought of before.
*‘Freeze-Frame.' | think, is say-
ing something about how we use

about Northern Ireland. He gets a
sense that the Police care about
other things in the world.”

Despite his concern for aspects
other than commerciality, Justman
does not share the visual sentiments
of the British directors. "I like what
Russell Mulcahy and Brian Grant
are doing but I try to put my image
on the film and keep it there. | don’t
like to manipulate it. | feel more con-
fident that if what’s in front of the
camera is on the film or tape, I'm
getting my meaning across.” he rea-

sons. “What 1 like to do is prepare
the story. What they do is create the
environment and then use the tech-
nology to make the changes. Both

FREEZE FRAME—Director Paul Justman, left, gives direction to camerman
as he prepares to shoot a Cars video music project.

technical language. With
Springfield, we’re dealing with the
concept of possessiveness and the
way we feel towards the people we
love. You can use a cliche but if you
don’t say something new about,
you'rz wasting your time. The Po-
lice’s “Invisible Sun’ is great because
a kid watching knows the music is
powerful but, the song and video are

 Music Monitor

e Hollywood Motown: The Sunset Strip in Los Angeles is the setting for a
new Smokey Robinson video which got its first airing Saturday (3) over
“America’s Top 10.” The song is “Tell Me Tomorrow™ which shows Robinson
singing to an audience at the Roxy and how one waitress fantasizes about
dancing with him. Making an appearance is Roxy nabob Mario Maglieri who
tells the dreamy-eyed waitress. played by Diane Day of the Dance Fever tv
show, to get back to work. Also shot was an “Old Fashioned Love” video. Pre-
ducing were Nancy Leiviska and Ric Trader cf Motown.

® Atlantic City: Several new videos are coming out or have come out
recently for Atlantic Records. The Rolling Stor es have a clip for *Hang Fire.”
directed by Michael Lindsay-Hogg. 1t was shov at S.1.R. studios in New York.
Genesis has “Abacab.” which was shot at Trident Studios in London. The pro-
ducer is B. Harris while the director is G. Rymer.

“When All Is Said And Done™ by Abba is now a video clip. Produced in
Sweden, it was directed and produced by Lasz Hallstrom.

® Spandaus Are Forever: British rock dance group Spandau Ballet has com-
pleted a new video for Chrysalis in the U.K. which should be soon surfacing
here. Called “Instinction,” it is being released with the single of the same
name, the first to be pulled from the new album. “Diamond.”

e Continental: Supergroup Asia, which includes Carl Palmer, Steve Howe,
John Wetton and Geoffrey Downes, has videos for “Heat Of The Moment”
and “Only Time Will Tell.” Both are from the new self-titled Geffen album.
Ironically. this group—which includes veterans of many British bands—was di-
rected for video by Kevin Godley and Lol Cremz, former members of 10cc. The
clips were shot in London. . .. Also, for Warner Bros., Al Conley has done 1
Get Along Without You Very Well” for Carly Simon. The song is from her
“Torch™ album.

® Sisterhood: Cegwae Productions has produced two clips for Sister
Sledge. The songs. “My Guy™ and “Super Bad Sisters.” were produced by
Marcee Abramson, directed by T.V. Elliot and shot by David Jean Schweitzer.
Choreography was done by George Faison whc is a Tony award winner for his
work on “The Wiz.” Sister Sledge records for Adantic.

® On The Moon: Moon Martin’s “X-Ray Vision.” from his “Mystery
Ticket™ album. has been given the video treatment by director Mark Robinson
and Capitol Records producer Clare Baren it association with Modern Pro-
ductions. The video was shot in Los Angeles’ Chinatown. CARY DARLING

are completely valid. On one, you're
spending more money and effort in
post-production whereas 1 spend
more money on changing locations.”

Because he doesn’t rely heavily on
post-production opticals—though he
admits to performing some visual
“manipulation’ on ‘“‘Freeze-
Frame”—Justman can shoot and
edit relatively economically on film.
“It’s cheaper. For film, you can rent
a room for $800 a month and edit all
day. When you edit on video, it’s
$400 an hour. It is more expensive to
do opticals on film,” he notes.

New York-bred Justman, who is
allied with Los Angeles-based pro-
ducersdirector John Goodhue for
some of his work, is spending about
equal time these days between New
York and Los Angeles. “I really
loved doing the Cars video out here
because of the palm trees. It gaveita
great look.” he smiles.

He doesn’t feel that working in the
confines of promotional videos will
ruin his film sense. “I thought it was
wonderful when one magazine
called me a slick stylist. After cutting
‘Abandoned Children” and ‘Cock-
sucker Blues® which are not slick or
commercial. that came as a surprise.
You would never call Coppola too
commercial even though ‘The God-
father’ was slick and successful. The
same is true of Bertolucci with “The
Last Tango In Paris.” If they had
done videos, they still could have
made these films. If you're empty (0
begin with then you'll be empty
when you do commercials, features
or videos.”

He does feel that many music
videos are empty exercises in tech-
nology. "They’re very neat. have a
flashy look and cost a lot of money.
They use a lot of glass and a lot of
smoke. 80% of videos would be out
of business if there weren’t smoke.”
he laughs. “If we have a smoke
shortage. that would be the end of
the video music industry.”
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Videocasselte

Survey For Week Ending 417782

£ These are best selling videocassettes compiled from retail sales,
£ S including releases ir both Beta & VHS formats.
T g s
> § Tme
E E &  Copyright Owner, Distributor, Catalog Number
1 1 8 | FORT APACHE, THE BRONX
Vestron VA-6000
3| 8 | CONTINENTAL DIVIDE
Universal City Studios, Inc., MCA Distributing Corporation 71001
3| 2| 4| SCANNERS
20th Century-Fox Video 4073
41 5| 6| RICHARD PRYOR LIVE IN CONCERT
] Vestron VA-4000
5| 41 23| ATLANTIC CITY
Paramount Pictures, Paramount Home Video 1460
6| 6| 14 | CLASH OF THE TITANS
MGM/CBS Home Video 700074
71 7| 12| PATERNITY (ITA)
Paramount Pictures, Paramount Home Video 1401
8 | 13| 10| TEXAS CHAINSAW MASSACRE
Wizard Video 034
9| 8| 12| MOMMIE DEAREST (ITA)
Paramount Pictures, Paramount Home Video 1263
10 | 10 | 18 | AN AMERICAN WEREWOLF IN LONDON (ITA)
Universal City Studios Inc., MCA Distributing Corporation 77004
11| 9| 7| ONE FLEW OVER THE CUCKOOS NEST
: Thorn 604 (EMI)
12| 11| 4| THE HOWLING
20th Century-Fox Video 4075
13| 12| 8| CANNONBALL RUN
Vestron VA-6001
14 | 14| 18 | FOUR SEASONS @ (ITA)
Universal City Studios Inc., MCA Distributing Corporation 77003
15 | 17 | 22 | KRAMER VS. KRAMER (ITA)
Columbia Pictures industries Inc., Columbia Pictures Home Enter.
10355
16 | 15| 3 | AEROBICISE
Paramount Pictures, Paramount Home Video
17 | 19| 26 | STIR CRAZY (iTA)
| Columbia Pictures Industries Inc., Coiumbia Pictures Home Enter.
10248E
18 | 16 | 7| LORD OF THE RINGS
Thorn 605 (EMI)
19|23 3| DpUMBO
Walt Disney Home Video 24
20| 20 ( 2| ONLY WHEN | LAUGH
Columbia Pictures Industries, Inc., Columbia Pictures Home Enter.
10462
211 22| 8| PHYSICAL
’ Universal City Studios Inc., MCA Distributing Corporation 55050
22 | 25| 17 | APOCALYPSE NOW (ITA)
Paramount Pictures, Paramount Home Video 2306
23| 18| 10 | VICTORY
MGM/CBS Home Video 600108
24| 24| 2| EIGER SANCTION
Universai City Studios, Inc., MCA Distributing Corporation 66043
251 21| 29| THE JAZZ SINGER (ITA)
Paramount Pictures, Paramount Home Video 2305
26 | 28| 22| THE POSTMAN ALWAYS RINGS TWICE
MGM/CBS Home Video 700077
27 | 27| 26| THE BLUE LAGOON (ITA)
Columbia Pictures industries Inc., Columbia Pictures Home Enter.
10025€¢
28 m THE FRENCH LIEUTENANT'S WOMAN
Juniper Films, 20th Century-Fox Video 4586
29| 32| 2| IN PURSUIT OF D.B. COOPER
Universal City Studios, Inc., MCA Distributing Corporation 71002
30 [ 26| 12| FIRST MONDAY IN OCTOBER
Paramount Pictures, Paramount Home Video 1408
31| 33| 10| STUDENT BODIES
Paramount Pictures, Paramount Home Video 1476
32| 29| 36 CASABLANCA (iTA)
United Artists, 20th Century-Fox Video 4514
33{ 30| 15| THE ADVENTURES OF ROBIN HOOD
20th Century-Fox Video 4540-30
34| 34 24| FRIDAY THE 13TH II (iTA)
Paramount Pictures, Paramount Home Video 1457
35| 37| 26| ENDLESS LOVE (ITA)
“ Universal City Studios inc., MCA Distributing Corporation 77001
3| 36( 22| THIEF
20th Century-Fox Video 4550
37| 35| 9| GREAT ESCAPE
20th Century-Fox Video 4558-30
38| 31| 62| AIRPLANE (ITA).
Paramount Pictures, Paramount Home Video 1305
39| 39| 4| TOOL BOX MURDERS
vCl 10154
40| 40| 6] RAGGEDY MAN
Universal City Studios Inc., MCA Distributing Corporation 71003
@ Recording Industry Of America seal for sales of 25,000 units plus (31,000,000 after returns) (Seal indicated by

dot). A Recording Industry Of America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated
by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale.

(Seal indicated by ITA seal).
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‘CREATIVE OBJECTIVITY’ QUESTIONED

Country

Growth Of In-House Production,
Publishing A Source Of Concern

@ Continued from page 1

wear publishing hats keep totally
open minds toward outside material.

Instances are cited where between
eight and 10 cuts on certain acts’ al-
bums eminate from the producer’s
own writers. The major concern
voiced by non-producing publishers
and label executives is whether in-
house situations allow for creative
objectivity. They express fear that
publishers who carry paid staff
writers are swayed toward their own
songs because of monetary invest-
ment. And they fret that this favor-

board in case they don’t have any
more hits (o pay the rent.

“This is not a new situation,™

Murphy notes. “but it's worse right
now because we're in a recession.
And there’s home taping com-
pounding the issue. However, unless
the overall album quality in country
improves, we run a decided risk of
finding out one day that fans no
longer want to spend $8.98 for an al-
bum with only three hit songs worth
listening 10.”

Producer Ed Penney happened to
be the co-writer of “Somebody’s
Knockin’,” which launched his artist

‘There are a couple of producers in

town who make a point of telling you

how hard they look for outside

songs . . . when you see the albums

they record, it’s almost exclusively
their own material.’

itism will impair the overall quality
of albums in an already-flattened
sales climate

“A closed shop situation hurts, no
matter what anyone says.,” com-
ments Bill Hall, longtime Nashville
publisher and head of the Welk Mu-
sic Group’s local offices. “There are
a couple of producers in town who
make a point of telling you how hard
they look for outside songs when
they get ready to cut—but when you
see the albums they record. it’s al-
most exclusively their own mate-
rial.”

Jerry Crutchfield, MCA Music's
vice president and director of oper-
ations in Nashville, believes that it’s
“humanly impossible for one com-
pany to develop that many great
songs strictly in-house,” adding that
he thinks it is imperative for produc-
ers heading their own publishing
operations (o remain open (o outside
material.

“The song selection can be at fault
for an artist’s lack of strength and
lack of sales.” he says.

In the case of an artist, it can seri-
ously affect his career.”

Is the trend toward linking in-
house production and publishing
ventures on the rise? Yes, say Nash-
ville industry executives.

“It’s much more pervasive today.”
asserts Warner Bros. Music’s Nash-
ville director Tim Wipperman. “In
the past. if you had a hit with one
song, chances are the song would get
covered by several other artists as al-
bum filler. Now you won't see that—
what you’ll see filling up albums are
songs owned and published by the
artist’s producer instead.”

Wipperman notes that “it's still
possible to get a truly great song cut
from the outside.” but wonders: “Do
I give my “truly great song’ to a pro-
ducer who will put it on an album
with nine of his own less-than-great
songs? Or do I keep itand giveittoa
producer who's known for being
open and willing to cut nine other
‘truly great songs’ as well?”

Ralph Murphy of Picalic Music
feels that producers who cut eight,
nine or ten of their own tunes on an
artist are displaying “short-sight-
edness reflecting a lack of faith in
their own production. It’s like they
want to get all in-house material on

Terri Gibbs on both pop and coun-
try charts. He admits it was a temp-
tation for him to follow up her initial
hit with another self-composed tune.
“It’s a natural tendency to cut your
own stuff, either as a writer or as an
artist.”

But Penney maintains the long
view dictates looking hard at all ma-
terial, regardless of its origin. “You
can sell albums for a while if you've
got a bona fide hit single,” he ex-
plains. “But you won’t be building
an artist who’s known for cutting
great album material. You won't be
building a following for the act.”

Charlie Feldman, who runs
Screen Gems-EMI Music locally,
blames the current economy for the
gradual tightening of in-house pro-
duction situations. “There’s less
recording going on, fewer acts being
signed by labels and more time be-

in-house situation and you get a cut,
you can be sure you've got a great
song on your hands.”

United Artists Music vice presi-
dent Jimmy Gilmer is worried about
the effect the trend will have both on
artists’ careers and record company
profits. “No way can you tell me that
one team of writers can consistently
pen 10 top-notch songs for the same
artist over and over.” he says. “By al-
lowing this, the artists are cheating
themselves and damaging their ca-
reers. But the labels are being hurt,
too. Having No. 1 chart singles
doesn’t mean you’re having album
sales, and I think record companies
are beginning (o realize it's time to
take control.”

Gilmer traces the situation back a
few years when record companies
began signing expensive recording
deals, phasing out staff a&r produc-
ers and turning over creative control
to artists and outside producers, re-
sponsible for delivering finished
product in its entirety.

“Now labels are trying to regain
some of this control and take the
reins again, but it’s not easy.” Gil-
mer observes. “In fact. I wouldn’t be
surprised if record companies don’t
go back to hiring in-house staff pro-
ducers as a way of monitoring the
situation, A producer who'’s already
salaried isn’t going to be worried
about running a publishing com-
pany and feeding a staff of writers—
he’s going to be out for the best ma-
terial he can find.”

RCA vice president Jerry Bradley
states flatly that he prefers an open-
door policy by producers: Bradley (a
former partner himself with pro-
ducer Tom Collins and artist Char-
ley Pride in the recently-sold Pi-
Gem/Chess Music) thinks produc-
ers who favor their own material to
the exclusion of others are being
“shortsighted and cutting down
their odds for success.” On the other
hand, Bradley adds, I don’t counta
publisher’s songs on an album by

‘The real problem is half these pub-

lishers don’t want to pitch you their

hit songs. They’re holding them

back for what they consider the . . .
name acts.’

tween album releases.”

But he echoes others’ feeling when
he says firmly, “There are a few pro-
ducers 1 don’t bother going to very
often any more. because over the
past six years, I’ve made every effort
without any results. There are too
many other good producers who are
open to outside material and who
are selling albums to waste time and
energy on the few who are going to
use their own material anyway 95%
of the time.”

Charlie Monk, operations director
for CBS Songs in Nashville, com-
ments that “After a hit single. you
have to do an album to follow up
with. And that's where the greed can
set in.” Monk says he looks at the
charts to analyze how many open
situations there are for pitching ma-
terial, adding that his company has
been very successful scoring cuts
with new artists. '

“One thing’s for sure,” Monk
noints out. “If vou’re dealing with an

one of my artists: 1 count how many
records get sold.”

Says Bradley, “If I have an act
with a producer who has his own
publishing company, I watch the sit-
uation. They're cheating themselves
if they're allowing themselves to be-
come publishers first, producers sec-
ond. There aren’t many pure pro-
ducers these days—I wish there were.
I'm in the business to sell records. If
a producer is going to cut all his own
songs, he'd better be ready to sell a
lot of records for me.”

Nashville label executives insist
they keep an internal tally on pro-
duction-publishing situations where
they relate to artist sales and profit
margins. But only one—Elektra’s
Jimmy Bowen—admits to main-
taining strict monitoring of what’s
going to be cut before his acts head
for the studio.

“The key to keeping this situation
under control is policing your acts

(Continued on nage 44)
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Tip Top Twitty Pops To
Country; ‘Bama Back To 1

By ROBYN WELLS

NASHVILLE—Elektra domi-
nates the top of the singles chart this
week with Conway Twitty and Hank
Williams Jr. in the top two slots.
“The Clown™ marks Twitty's first
No. 1 country single for any label
other than MCA. It’s also his 28th
country topper as a solo artist. giving
him the edge over former labelmate
Merle Haggard for having the most
No. | country singles as a solo artist.
Haggard notched his 27th topper as
a soloist last week (Billboard, April
10).

Twitty also becomes the first artist
of 1982 to find himself in the top
spot more than once. In January,
“Red Neckin® Love Makin® Night”
soared to the No. | spot for Twitty.
The first artist to travel to the coun-
try summit twice in 1981 was T.G.
Sheppard, who turned the trick with
“I'Feel Like Loving You Again™ and
“I Loved ’Em Every One.” However,
it took Sheppard 19 weeks 1o accom-
plish the feat. as opposed to Twitty's
heady pace of 15 weeks.

And for an extra bit of Twitty
trivia, Conway is one of a handful of
country artists who scored their first
No. | tune on the pop. rather than
the country, chart. Twitty started his
career as a rocker and hit the top of
the pop chart with “It’s Only Make
Believe™ in 1958, a full decade be-
fore he'attained his first country top-
per, “Next In Line.”

Among the other country artists
who struck the pop summit before
the country are the Bellamy Broth-
ers, Debby Boone, John Denver, Mac
Davis, Brenda Lee, Ray Stevens and
B.J. Thomas. The Bellamys’ sole pop
topper was the 1976 hit. “Let Your
Love Flow.” which peaked at 21 on
the country chart. Their first country
No. | tune was “If I Said You Had A
Beautiful Body Would You Hold It
Against Me.” which hit the top in
1979.

Boone’s 1977 smash. “You Light
Up My Life,” held the top pop spot
for 10 weeks, but managed only the
fourth position on the country side.
Her first country topper came in
1980 with “Are You On The Road
To Lovin® Me Again.” Denver

scored No. 1 pop tunes with “An-
nie’s Song” and “Sunshine on My
Shoulders™ in 1974, but the top
country spot eluded him until “*Back
Home Again™ hit later the same
year. The versatile Thomas scored a
No. I tune first on the pop chart in
1970 with “Raindrops Keep Fallin
On My Head.” but didn't have the
same success on the countryside un-
il 1975 when “(Hey Won't You
Play) Another Somebody Done
Somebody Wrong Song™ hit the top
of both charts.

Like Twitty, Lee launched her ca-
reer on the pop airwaves and scored
a pair of pop toppers in 1960, “I'm
Sorry™ and I Want To Be Wanted.”
Although she’s frequently been in
the top 10 on the country chart, Lee
has yet 10 climb all the way to the
country summit. Among the other
country crossover artists who have
not been able to translate their No. |
pop tunes into similar country suc-
cess are Mac Davis and Ray Stevens.
Davis turned “Baby Don’t Get
Hooked On Me™ into a pop topper
in 1972, while Stevens enjoyed simi-
lar success in 1970 and 1974 with
“Everything Is Beautiful™ and “The
Streak.”

And among the artists who first
broke to both the top of the pop and
country charts with the same tune
are Freddy Fender, Bobby Golds-
boro, Sonny James, Jeannie C.
Riley and Billy Swan.

Fender’s conduct to success was
the 1975 hit. “Before The Next Tear-
drop Falls,” while Goldsboro's solo
sojourn to the top of both charts
came with the 1968 tune. “Honey.”
James first hit pay dirt in 1957 with
“Young Love™ while Riley shot to
fame in 1968 with “Harper Valley
PT. A" And Swan’s only No. |
single to date has been the dual suc-
cess, "1 Can Help™ released in 1974.

Album Notes: Alabama recaptures
the top of the album chart this week
from the Oaks’ “Bobbie Sue™ with
“Mountain Music,” giving them the
premier position for 11 of the first 15
weeks of 1982 chart activity. “Feels
So Right™ held the top spot for 10
weeks during 1982.

___NashvilleScene_ |

By KIP KIRBY

You Don't See April Fool's Jokes Much Any
More . .. so Gene Swindell (who has a program
called “Backstage,” which airs, we're told, on
some 250 radio stations across the US.) de-
cided to give the day some meaning. On April 1,
he reported on the air that the Country Music
Assn. had decided not to allow country music
singers or musicians to use pseudonyms or
stage names any longer.

He then informed his audience that this
meant a number of big
names would be forced to
go back to using their real
names. As a result, Con-
way Twitty would have to
be known as Harold Jen-
kins. ... T.G. Sheppard
would revert to William
Browder. ... Lacy ). Dal-
ton would become Jill Crosston. . . . Dottie West
would have to trade in "Dottie” for Dorothy
Marie. . . . Charly McClain would turn into Char-
leen McClain ... and Crystal Gayle would, of
course, be transformed back to Brenda Gail
Webb.

(Forgive us, but we're getting into this now)
Swindell continued by noting that Brenda Lee
would henceforth be known as Brenda Mae Tar-

pley, while Minnie Pearl would become Sarah
Ophelia Colley Cannon, and “Tom T, Hall would
have to drop his initial since it doesn't stand for
anything.”

Dolly Parton followers will have to wait for
several more months to see her in concert.
Dolly's doctors are not pleased with her recuper-
ation from the recent surgery which prevented
her from attending this year's Grammy celebra-
tion in Los Angeles to accept her “9 To 5"
award. Parton’s medical advisors have cancelled
all the singer's personal appearances through
May, pending her progress. She still hopes to be
completely recovered prior to the world pre-
miere of her movie, “Best Little Whorehouse In
Texas,” which is now slated for a July opening.
However, the good news is that Dolly's latest
RCA album, “Heartbreak Express,” is due out
within the next month and will contain a num-
ber of original tunes.

In the meantime, the Parton flag is being
ably carried by a very noteworthy stand-in:
Dolly's younger sister, Rachel Dennison, who is
attracting highly favorable response to her role
in the part first created by Dolly in "9 To 5."
Rachel plays Doralee in the tv version of the

{((nntinued nn nnoe 44)
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show, and she bears a definite resemblance
physically and in her voice inflections to Dolly.

Okay, so while we're on the subject . . . Stella
Parton is putting her recording career back into
gear. Stella’s latest album is on a new label
called Townhouse Records, entitled “So Far ...
So Good.”

Dave Rowland (minus Sugar) came by to talk
about his first solo Elektra record, *Why Didn’t |
Think Of That,” backed with a surprisingly fine
tribute song called “Natalie” written about Na-
talie Wood . .. and surprisingly enough, written
by the unexpected team of Dean Dillon-Tanya
Tucker-Gary Stewart (and boy, what an inter-
esting writing session THAT one must have
been).

“I've had girls in my group singing with me
for seven years,” says Rowland, “and each of
them was talented and beautiful and an artist in
her own way. When you see someone like Na-
talie Wood die the way she did, it makes you
think and wonder about life.” Rowland also says
he remembers all five of the Hollywood stars
mentioned in the song (Marilyn Monroe, Jean
Harlow, Judy Garland, Jayne Mansfield and Na-
talie Wood) and shared an interest in them
through films and press. Elektra is receiving
such immediate response to ““Natalie,” which is
supposedly the B side of the single, that the la-
bel is now expecting double airplay for Row-
land’s release.

Leon Everett took his band, Hurricane, into
the studio this time for his entire next album,
following on the heels of Joe Sun, who features
his group, Shotgun, and his “Ain't Honky
Tonkin’ No More” LP. There was a time when no
artist considered using anything but profes-
sional studio players on their sessions; however,
these days, more artists seem to like the "live

Nashville Scene

feeling” they get from using their own band. In
fact, Sun is adamant about the subject, insisting
that he wants his recordings to sound just like
what his audiences see during his live perform-
ance onstage.

Are We Really Ready For This? The title for
George Bums' next tv special (due sometime in
the falf) will be: “George Burns And Other Sex
Symbols.” The indomitable Burns is now at work
on his fourth book, titled “How To Live To Be A
Hundred.” Well, if anyone can write it, it has to
be Burns: an octagenarian’s handbook!

In a recent column, Scene discussed Warner
Bros. re-release of a 1973 duet package featur-
ing Gram Parsons and harmonies by Emmylou
Harris under the title of “Grievous Angel.” Coin-
cidentally, there's another Gram Parsons’ album
now out, released on Sierra Records, called
"Gram Parsons and the Fallen Angels: Live
1973.” This album is fascinating because it fea-
tures the original players from Parsons’ Fallen
Angels road band that first embarked on the
Grievous Angel tour in 1972, (One of the key
musicians in this package is a Canadian steel
player named Neil Flanz, now a full-time mem-
ber of Joe Sun's Shotgun band.)

The album is rough, real and unpolished. For
that reason, it's a collector's item: it shows the
barroom, honkytonk side of this legend, captur-
ing the feeling of life on the road and what it
was like to hear Gram live on what was to be-
come his last major tour. (Check out the in-
triguing liner note printed at the bottom of the
album: “This one’s for you, GP, we are now
even.—JD") Included on this “Live 1973" col-
lection are “Streets Of Baltimore™ and the pro-
totype version of “Love Hurts,” which was to
later become a focal showpiece of Gram and
Emmy's “Grievous Angel” recordings.

This is an album noteworthy for its ragged

PUBLISHING AND PRODUCTION

honesty, for its jagged edges and raw charisma.
It isn’t clean nor perfect, nor is it mean to be.
For serious Parsons fans, however, it's a ways of
measuring his power as a live performer against
his strength in the controlled atmosphere of a
studio.

The version of Jerry Lee Lewis’ "'I'm So Lone-
some | Could Cry,” which has just been shipped
to programmers, is actually a 13-year-old ver-
sion cut for Mercury but never released as a
single before. And the Tom T. Hall single (also
released this week under the Mercury logo), en-
titled “The Little Lady Preacher,” is 11 years
old.

Liberty has a newcomer in Lane Brody, a
model, actress and singer. She's the fatest Los
Angeles-based entry into the country music field
with her debut single “He’s Taken.” Lane co-
wrote the title track (with Tom Bresh) for an up-
coming movie, “Tough Enough,” sung for the
film by T.G. Sheppard. She also sings one of her
own songs, “More Nights,” in this picture. And,
covering the tv area, Lane wrote and performed
the title tv track of a recent network special
called “Gift Of Love" with actress Susan Dey.

Speaking of Liberty, the label is very high on
its new Bill Nash single called “Survivor,” which
(according to the label insiders) could do for
Nash what “The Gambler” did for Kenny Rogers.
Single ships April 19.

Irrepressible Jerry Reed wins Scene’s Title Of
The Week Award (again) with this one, which he
sang on Canada's “Tommy Hunter" tv show:
“She Got The Goid Mine (I Got The Shaft).”
Reed hosted a recent edition of “Solid Gold" in
L.A.—and performs this week on the show as
well. Since the title of his latest LP is “The Man
With The Golden Thumb,” we can only assume
that gold plays some sort of major thematic role
in this artist's career right now!

In-House Arms Causing Concern

® Continued from page 42

and producers,” Bowen says. “Ob-
viously a producer with his own
publishing concern has a vested in-
terest and could suffer some prob-
lems with objectivity. So I make it a
point to review all the material
choices before my people start
recording. Some of them don’t like
it—but I'm the one who has to an-
swer for the money and the album.”

MCA Records’ Nashville presi-
dent Jim Foglesong agrees that these
days, publishing companies with in-
house production ventures often
serve as developing agencies for new
label talent.

“Frankly, they’re able to do what
we can’t,” Foglesong explains.
“They can turn over their in-house
studio to one of their writers for the
whole night, if they want. The
writers learn to use recording equip-
ment, get used to performing before
a microphone, appear on publishing
showcases, get budgets for cutting
their own demos. Some of those
demos end up so good they become
masters—and the writers end up
signing with a major label.”

Foglesong concurs that it is the
record company’s responsibility to
stand up in circumstances where
there is an ongoing problem with a
producer’s choice of material. But he
is quick to add that if the producer
who is known for favoring his
writers’ material almost exclusively
is also having chart and sales suc-
cess, there is no reason to tamper
with the formula.

Among Nashville’s most success-
ful producers are Tom Collins and
Bob Montgomery and Buddy
Killen, all of whom have their own
publishing enterprises in addition to
recording a number of major acts.
They flatly refute claims that they
may be less than objective about
outside material pitched to them.

Says Montgomery, vice president
of House of Gold and producer for

Razzy Bailey, Ray Stevens and now
Marty Robbins: “Some of my big-
gest hits—like ‘Honey’ and ‘Rocky’—
weren’t even my songs. If someone
had brought me that Lee Green-
wood song, ‘It Turns Me Inside Out,’
I’d have cutitin a New York minute.
The real trouble, is, half these pub-
lishers don’t want to pitch you their
hit songs. They’re holding them
back for what they consider the pres-
tige name acts, people like Kenny
Rogers or Anpe Murray. At least
when I take a song from my writers,
know it’s the best they’ve got.”

Montgomery feels that the success
of linked production-publishing
relationships has created an envy
factor. “I'll bet some of the publish-
ers complaining the loudest would
enjoy having in-house production if
it were possible for them,” he sug-
gests. “When you have your own
staff writing songs tailored for your
acts, you've got instant access to
fresh hits, not material that’s been
already turned down or is on hold
for an artist bigger than yours.”

In the case of Razzy Bailey, he
notes, he initially turned to House of
Gold writers for material when he
couldn’t find what he wanted else-
where. “No one wants to pitch you
great songs when they’ve never
heard of your act. These publishers
aren’t into helping you break new
talent through their hit material.”

More emphatic is Tom Collins,
president of Tom Collins Music
Corp, producer of Barbara Man-
drell, Ronnie Milsap, Steve Wariner
and Sylvia. “I've never twisted any
act’s arm to record one of my songs.
I've never forced an artist to cut
something they didn’t want to cut. |
get more L.A. and N.Y. material
than ever, but still I make every ef-
fort to look all over Nashville for
songs before I go into the studio.”

Does Collins see a conflict of in-
terest looming in the production-
publishing duality? “I would if I

didn’t believe the quality was there,”
he replies. “But my writers know
what my acts want, their range, their
image, the kinds of lyrics they prefer.
It makes it much easier to guarantee
hit songs.”

Collins rebuffs the notion that he
selects all his acts’ material. “My acts
have come up to me before, laugh-
ing, to tell me they’ve heard writers
tell them it’s impossible to get out-
side songs to me. That’s not true—if I
weren’t open to the best songs, my
artists wouldn’t stay with me and
record companies wouldn’t be ask-
ing me to produce for them.”

Tree president Buddy Killen, who
produces T.G. Sheppard, Ronnie
McDowell and Roger Miller,among
others, also scoffs at the notion he
would allow personal motives and
monetary gain to influence his
choice of material on his acts.

“I defy anyone to show me I'm not
totally objective and open to outside
songs,” he states. “In fact, to avoid
just such claims as this, I always
have my artists sit with me when I
screen material. If they hear a song
they like, we’ll cut it, no matter
where it’s from.”

Killen’s irritation on this sensitive
subject extends to what he calls “ob-
viously inferior stuff” sent to him by
publishers: “Half the things I get in
are garbage,” he says. “These pub-
lishers who are saying they can’t get
me to cut their songs should realize
their failure comes from not pitching
the right song for the right artist. I'm
not stupid—I can’t afford to destroy
my credibility by ignoring a hit song,
and I don’t turn down hit songs. But
they better be hits.”

Although country producers,
publishers and record companies
agree that in-house publishing-pro-
duction is a fact of life, the Nashville
music community remains unpla-
cated and sharply divided about its
overall long-term effects.
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yLPs.

Artist, Label & Number
(Dist. Label)

MOUNTAIN MUSIC
Alabama. RCA AHL1 4229

BOBBIE SUE
Oak Ridge Boys, MCA 5294

BLACK ON BLACK
Waylon Jenmings, RCA AHL1 4247

ALWAYS ON MY MIND
Willie Nelson. Columbia FC 37951

STILL THE SAME OLE ME
George Jones, Epic FE 37106

FINALLY
TG Sheppard. Warner/Curb BSK
3600

SOUTHERN COMFORT
Conway Twitty, Elektra EI 60005

FEELS SO RIGHT A
Mabama RCA AHL1 3930

BIG CITY

Merle Haggard, Epic FE 37593
WAITIN' FOR

THE SUN TO SHINE
Ricky Skaggs. Epic FE 37193

FANCY FREE A
The Oak Ridge Boys. MCA 5209

GREATEST HITS

Willie Nelson
Columbia KC2 37542

FEELIN’ RIGHT
Razzy Bailey. RCA AHL1 4228

JUICE A

Juice Newton, Capitol ST 12136
MY HOME'S IN

ALABAMA @

Aabama. RCA AHL1-3644

THE DAVID FRIZZELL AND
SHELLY WEST ALBUM
Warner/Viva BSK 3643

WINDOWS
The Charlie Oaniels Band. Epic FE
37694

SHARE YOUR LOVE A
Kenny Rogers. Liberty LOO 1108

YEARS AGO
The Statler Brothers
Mercury SRM 16002

GREATEST HITS A
Kenny Rogers. Liberty LOO 1072

ME AND MY R.C.

Louse Mandrell & R.C. Bannon
RCA AHL] 4059

GREATEST HITS @
The Oak Ridge Boys. MCA 5150

BET YOUR HEART ON ME
Johnny Lee, Full Moon/Asylum
SE 541

THE PRESSURE IS ON
Hank Williams Jr
Elektra/Curb SE 535

THE DUKES OF HAZZARD
Various Artists, Scotti Bros. FZ
37712 (CBS)

DESPERATE DREAMS
Eddy Raven. Elektra SE 545

SEASONS OF THE HEART
John Denver, PCA AHL1 4256

| AINT HONKY TONKIN
NO MORE

Joe Sun, Elektra E1 60010

STRAIT COUNTRY
George Strait, MCA 5248

YOU DONT KNOW ME
Mickey Gilley. Epic FE 37416

CIMARRON

Emmylou Harnis,
Warner Bros. BSK 3603

CHARLIE SINGS
EVERYBODY'S CHOICE
Chartie Pride RCA AHL1-4287

| AM WHAT | AM @
George Jones, Epic JE 36586

HOLLYWOOD, TENNESSEE
Crystal Gayle, Columbia FC 37438

GREATEST HITS A
Waylon jennings, RCA AAL1-3378

GREATEST HITS A
Anne Murray, Capitol SO0 12110

SEVEN YEAR ACHE
Rosanne Cash, Columbia JC 36965

KIERAN KANE
Kieran Kane Elektra E1 60004

STEP BY STEP @
Eddie Rabbitt. Ele_ktva 5€ 532

)=

57
58
59

61

62

63

65

67

69
10
n

12

13

74

75

42

55

56

49

43

45

47

51

52

53

62

57

65

67

10

61
74
63

69
n

75

32

19

21

41
39

47

47

24
63

12
127

52

30

3

127

92
37

32
206
21

25

28

22

15

GREATEST HITS A
Ronmie Miisap, RCA AALL 3772
GIVIN' HERSELF AWAY
Gail Oawvies, Warner Bros BSK
3636

GREATEST HITS

him Reeves & Patsy Chine

RCA AHLL 4127

| LIE

Loretta Lynn. MCA 5293
LOVIN HER WAS EASIER
Tompall and the Glaser Brothers
Elektra SE 542

LAST TRAIN TO HEAVEN
Boxcar Willie, Main Street ST
73001 (Capital)

THE NEW SOUTH

Hank Williams Jr. Elektra/Curb
SE-539

ONE NIGHT STAND

Hank Williams Jr. Elektra/Curb
SE-538 (Elektra)

THERE'S NO GETTING
OVER ME @

Ronnie Milsap, RCA AHL1 4060
FIRE & SMOKE

Earl Thomas Conley

RCA AHLI 4135

NIGHT AFTER NIGHT
Jacky Ward, Asylum E-1-60013
{Elektra)

WHEN A MAN LOVES A
WOMAN

Jack Grayson, Koala 15751
NOT GUILTY

Larry Gatln & the Gathn Brothers
Band. Columbia FC 37464
MR.T

Conway Twitty, MCA 5204
ESPECIALLY FOR YOU
Don Williams MCA 5210
SURROUND

ME WITH LOVE

Charly McClain, Epic FE 37108
CARRYIN' ON

THE FAMILY NAMES
David Frizzell & Shelly West,
Warner Bros. BSK 3555
WITH LOVE

John Conlee, MCA 5213
GREATEST HITS

Charley Pride, RCA AHLI 4151
ROWDY

Hank Williams Jr

Elektra/Curb 6E 330

ONE TO ONE

Ed Bruce, MCA 4910

THE BEST OF

EDDIE RABBITT @
Elektra 6F 235

| LOVE EM ALL

T.G. Sheppard

Warner/Curb BSK 3528
FAMILY TRADITION

Hank Williams Jr , Elektra/Curb
6F 194

HABITS OLD & NEW @
Hank Wilhams Jr  Elektra/Curb
6€ 278

WHISKEY BENT AND
HELL BOUND

Hank Williams Jr

Elektra/Curb 6€-237
HORIZON A

Eddie Rabbitt Elektra 6€-276
TAKIN IT EASY

Lacy J. Dalton. Columbia FC 37327
ASK ANY WOMAN

Con Hunley, Warner Bros BSK
3617

LIVE

Barbara Mandrell MCA 5243
STARDUST A

Willie Nelson Columbia IC 35305
SLEEPING

WITH YOUR MEMORY
Janie Fricke, Columbia FC 37535
RODNEY CROWELL

Rodney Crowell,
Warner Brothers BSK 3587

TOWN & COUNTRY

Ray Price, Oimension OL 5003

| JUST CAME HOME TO
COUNT THE MEMORIES
John Anderson

Warner Bros. BSK 3599
WHERE DO YOU GO
WHEN YOU DREAM

Anne Murray. Capitol SO0 12144

¢ Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
+ Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America
seal for sales of 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of

1,000,000 units (seal indicated by triangle).



www.americanradiohistory.com

ARTIST PROFILE

De Shields’
Act Covers
R&B History

By LEO SACKS

NEW YORK-Andre De Shields
certainly has a sense of humor. He is
calling his new act, a collection of
classic r&b songs. “Black By Popular
Demand.”

“People keep thinking the ‘black’
1s a musspelling,” says De Shields,
whose engagement through April at
the Music Room of the Horn and
Plenty here makes use of such time-
honored r&b cliches as falsetto sing-
ing. line dancing, knee drops and
SWOoons.

De Shields has fashioned an un-
usual cabaret act with his vocal ac-
companists, Frieda Ann Williams
and Marlene Danielle, and a pianist,
Joel Silberman. The program opens
with “Let The Good Times Roll,”
which De Shields calls “the essence
of r&b,” journeys through r&b his-
tory (“Spoonful,” “How Can You
Mend A Broken Heart,” “You're All
I Need To Get By” and “Hot Fun In
The Summertime™), and closes with
“Just Once.” or “r&b as we know it
today—Quincy Jones-style.”

“The show is a musical odyssey,”
says the lithe singer-dancer, who
starred in the Broadway production
of “Ain’t Misbehavin'” and starts
filming an adaptation for television
with the original cast in May. “The
beauty of r&b is its simplicity. It
didn’t start in New Orleans or Chi-
cago or Harlem. It's from the jungles
of Africa, which is why we concen-
trate so much on vocals and hand-
claps. I'd rather work with an or-
chestra, but in these days of the new
Federalism. less is more.”

De Shields, whose gift for parody
is best represented on his inter-
pretation of “Miss Mary Mack,” a
children’s rhyme which he says is
part of his “oral history,” cites Otis
Redding, Sly Stone and Jimi Hen-
drix as his most important musical
influences. “And then there is Little
Richard.” he notes. “For the spec-
tacle. He inspired my hairstyle.”

The ninth of ten children born 36
years ago in the Baltimore suburb of
Dundalk, the singer first met Wil-
liams in 1969 as the dance captain
for the Broadway musical “Hair.”
“Our relationship is like the sun and
the moon.” he says of Williams. a
strong, full-voiced singer. “We re-
flect each other’s light.”

He’s dead serious when he speaks
of bringing the show to Moscow or
Peking, where “people might think
more of me than just another Teddy
Pendergrass..” In the interim. he’ll
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Billboard photo by Chuck Pulin

JAZZ LAUNCH-—Antilles Records artist Ornette Coleman chats with Ron

Goldstein, president of Island Records In the U.S., during a party in New York
launching Island’s Antilles as a new jazz label.

_The Rhythm & The Blues_

® Continued from page 10

nice wholesale price.”” To Shange,
East coast dance music indies Sugar
Hill and Prelude “give both the kids
the music they want and the retailers
a chance to make a profit.” Enjoy,
run by longtime Harlem enterpre-
nuer Bobby Robinson, is also popu-
lar with Shange’s customers.

He says the best majors to deal
with are WEA and CBS because
“they are willing to work very close
with you and understand your prob-
lems.” On the whole, Shange still
feels retailing can be profitable “but
you have to develop a knowledge of
your clientele.”

About his four-year-old one-stop
operation, Shange is far less optimis-
tic. “Last year at this time 1 was
seeing 300 customers. This year I'm
way below that. In fact, I'd say so far
1982 has becn a disaster.”

Shange’s one-stop is suffering due
to three inter-related problems: poor
product flow, lack of credit and
fewer retail customers. “So far this
year there hasn’t been enough prod-
uct released. much less saleable ma-
terial” he says. “Last year at this time
we were working Rick James. the
Gap Bund. Yarbrough & Peoples,
Teena Marie. Larry Graham, Gro-
ver Washington Jr. and many more.
This year, Solar’s releases have been
good and some indie 12-inches, but
just not cnough material. 1 wish
Stevie (Wonder) would hurry up
with his album.”

With little credit being offered to
small retailers and few “must have”
records, orders are way down.” Now
instead of buying $3.000 worth, the

rform their current Cotillion singie, ‘“‘My

Guy,” for a video prepared by Cegwae Productions in New York.

retailer asks me for $1,000 and tries
to work with his catalog items. That
makes it harder for me as a one stop.
But as a retailer I'm doing the same
thing.”

Shange is hoping for an economic
upswing in the latter part of 1982,
hoping it translates itself into more
available cash tfor consumers.
“People haven’t stopped loving mu-
sic,” he says. “They are just being a
little more selective in what they
buy. 1 can definitely understand
that.”

* K *

SHORT STUFF: Dino Fekaris
has re-united with Rare Earth for an
upcoming RCA LP. Fekaris had
worked with this blue eyed soul
band back when both were affiliated
with Motown and wrote one of their
biggest hits, “1 Just Want To Cele-
brate.” Fekaris composed and pro-
duced the bulk of the untitled al-
bum. ... Coming off a highly
successtul European tour, including
six sold out shows at England’s
Wembley Stadium. Earth, Wind &
Fire are already planning a return
trip. In August, they expect to play
Italy. Spain, and Southern France.
Maurice White & company are also
considering dates in Africa and the
Middle East. ... Kurtis Blow just
started on his third PolyGram al-
bum, cutting at New York’s Greene
Street studio.

New
Companies

Philly Sound Works Entertain-
ment Corp., formed by Vincent
Montana Jr. and Paul Klein. Artist
signings include Philly Society,
Montana Orchestra, Hip-Notic and
Denise. The company has offices at
203 West Sixth Ave.. Cherry Hill,
N.J.. 08002, and at 1390 Sherbrooke
West, Suite 2. Montrecal, Quebec.
H3G 1J9. (514) 844-2878.

* kK

Pyramid Artists Inc., formed by
Mike Flanagin, Warren Scott, Bruce
Solar and Keith Mahler. The firm
represents Clarence Clemons and
the Red Bank Rockers, Bill Chin-
nock, Carolyne Mas, Tom Rush,
Jonathan Richman, Martha Reeves.
the Probers, New England, Neon,
L.A. Woman, and Steve Geyer. Ad-
dress: 263 Summer St.. Boston.
Mass., 02210, (617) 542-7238.
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2 g | mme £l : TITLE
o |5 | B | Arist, Label & Number ol | § | Atist Label & Number
E 8|2 (st Lave) E| 8[| st b
Sic| 3|12| LOVE IS WHERE YOU 39 39| 9| TASTE THE MUSIC
FIND IT Kleer. Atlantic SD 19334
The Whispers. Sotar S-27 (Elektra) 40 (42 | 21 LOVE MAGIC
S| 51 9| FRIENDS LTD, ABM SP-4881
Shalamar. Sotar S 28 (Etektra) 41 | 41 | 51 STREET SONGS A
Si¢| 8| 8| MR LOOK SO GOOD Rick James.
Richard Dimples fields. Boardwalk Gordy G8-1002M1 (Motown)
NB1-33249 42 (36 | 22| SOMETHING ABOUT YOU
ﬁ 4|55 | THE DUOE A Angela Bofil, Arista AL 9576
Quincy Jones. ABM SP 3721 43 | 43 6 QUESTIONNAIRE
51 1|22| SKYYLINE @ Chas Jankel, A&M SP-6-4885
Skyy, Salsout SA-8548 (RCA) ﬁ 48 | 4| MYSTICAL ADVENTURE
6 21!18| TOM TOM CLuB Jean Luc-Ponty. Atlantic SD 19333
Tom Tom Club, Sire SRK 3628 45 1 45| 5| FEELING GOOD
(Warner Bros.) Roy Ayers, Polydor PD-1-6348
70161 9/ YESITS YOU LADY (Polygram)
Smokey Robinson, Tamla 600172 4 (33|23 RAISE A
(Matown) Earth, Wind & Fire, ARC/Columbia
+7 (11 } 4 | BRILLIANCE TC 37548
Atlantic Starr, AGM SP-4883 53| 3| rsamcr
9! 7126| SOMETHING SPECIAL A Je# Lorber, Arista AL 9583
Kool & The Gang. De-Lite DSR ﬁ 51 4| EARLAND'S JAM
8502 (Polygram) Charles Earland, Columbia FC
10 {10 | 23 [ THE POET 3513
Bobby Womack, 49 | 47 | 15| PRIVATE EYES A
Beverly Glen BG 10000 Daryl Hall & john Oates,
11 | 9 (17 | YOUR WISH IS MY RCA AFL1-4028
COMMAND 50|52({17| 7
Lakeside, Solar $-26 {Elektra) Con Funk Shur,
12 112 |20 | AM LOVE Mercury SRM-1-4030 (Polygram)
peabo Bryson, Capitol ST 12179 |YRy[ 55| 6| LIVE AT THE SAVOY
13 (13 |24 CONTROVERSY @ Ramsey Lewis, Columbia FC 37687
Prince, Warner Bros. BSK 3601 ﬁ 58| 2 LOOKS SO FINE
ﬁ 16 6 LIVE & OUTRAGEOUS instant Funk. Saisoul SA 8545
Millie Jackson, Spring SP-1-6735 (RCA)
(Palygram) (57| 2| INAcCITY GROOVE
15 (14 {31 NEVER TOO MUCH @& Mass Production, Cotillion SD 5233
Luther Vandross, Epic FE 37451 (Atfantic)
16 |15 [23 | WHY DO FOOLS FALL IN |54 | 56 | 4| LOVE CONQUERS ALL
LOVE A Michaet Wycoff, RCA NFL1-8004
Diana Ross, RCA AFL1-4153 55 | 54 | 27 SHOW TIME
17 117 | 7| DREAM ON Slave, Cotitlion 5224 (Atlantic)
George Duke, Epic FE 37532 56 11 | OBJECTS OF DESIRE
18 |18 |22 | NIGHT CRUISIN' @ Michael Franks
Bar-Kays, Mercury SRM-1.4028 Warner Bros. BSK 3648
(Palygram) 57 | 44 | 12| SATURDAY SATURDAY
SA7|25 | 3| DOIN' ALRIGHT NIGHT
0'Bryan, Capitol St-12192 Zoom. Polydor PD-16434
?r|22 |35 | BREAKIN' AWAY & (Palyeram)
Al Jarreau, Warner Bros. BSK 3576 58 |46 | 7 BODY TALK
ﬁ( 27 5 OUTLAW Imagination, MCA MCA 5271
War, RCA AFL1-4208 59 | 59| 19| GET AS MUCH LOVE AS
22 |19 | 9| A LITTLE LOVE | YoU CAN
Aurra, Salsoul SA 8551 (RCA) ;‘Lﬁﬂlo;‘;sa;;ég;- i
30 | 4| WHO'S FOOLIN' WHO = e
—ﬁ( One Way, MCA MCA 5279 60449 | 12| WATCH OUT
ﬁ % 5 YOU'VE GOT THE POWER Brandi Weils, WMOT FW 37668
Third World, Columbia FC 37744 61 |61 | 24| CRAZY FOR YOU
25 (24 |21 | THE GEORGE BENSON 3 g, Bty BRIl
COLLECTION @ 62 | 60 | 14 | STAY
George Benson, Ray. Goodman & Brown. Polydor
Warner Bros. 2HW 3577 PD-1-6341 (Polygram)
ﬁ 28 |10 | DOWN HOME 63 (40 | 29| THE MANY FACETS OF
2.2. Hitl, Malaco MAL 7406 ROGER @
% 4 2 POINT OF PLEASURE Roger, Warner Bros, BSK 3594
Xavier, Liberty LT-51116 64 | 65| 33| TOUCH
28 {20 |19 | COME MORNING o e LA
Grover Washington. Jr Columbia FC 37086
Elektra 5F-562 65 (62| 5| HIGHER PLANE
29 |21 9 THE SISTERS Al Green, Myrch MSB 6674 (Word)
Sister Stedge. Cotillion SD 5231 66 |64 | 21 | LIVE
(Atantic) The Jacksons, Epic KE2-37545
ﬁ? 37 | 4| KEEP IT ALIVE 67 (70 | 8| CHARIOTS OF FIRE
Dazz Band. Motown 6004ML Ernie Watts. Qwest. QWS 3637
31 {31 | 8| MEAND YOU . e ()
The Chi-Lites. 20th Century/Chi- 68 167 | 8| NON STOP EROTIC
Sound T-635 (RCA) CABARET
32 132 7 PURE AND NATURAL Soft Cell, Sire. SRK 3647 (Warner
T-Connection. Capitol St-12191 Bros.)
33 123 |34 | THE TIME @ 69 | 66 | 15| CENTRAL LINE
The Time, Warner Bros. BSK 3598 g;‘;’?'dt‘;‘;(:imm 5
34 |35 (14 | 8TH WONDER e
Sugashili Gang. Sugar Hill SH 249 70 | 69 | 40 IN THE POCKET A
i%? m NIECY Commodores, Motown ME-955M1
Deniece Witliams, ARC/Coiumbia FC | 71 | 63 ! 5| LOVE FEVER
37952 Gayle Adams, Prelude PRL 14104
36 {29 {29 | IT'S TIME FOR LOVE @ 721 72| 17| YOURS TRULY
Teddy Pendergrass. Tom Browne, Arista GRP 5507
PLR.TZ 37491 (Epic) 73 (73| 11| ANYONE CAN SEE
i |IEZIZSEp  LVE ON THE SUNSET niene Cara
STRIP Network E£1-60003 (Elektra)
Richard Pryor. Warner Bros. BSK 7417410 SILK
3660 Fuse One, CTI 9006
38 |38 |19 | JAM THE BOX 75175 10| PHYSICAL A
Bill Summers And Summers Heat Otivia Newton-John, MCA MCA
MCA MCA-5266 5229

v Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
# Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America
seal for sales fo 500,000 units (seal indicated by dot). & Recording Industry Assn. of America seal for sales of
1,000,000 units (seal indicated by triangle).
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- MARKETPLAGE

Check Type of Ad You Want
[J REG. CLASSIFIED: $1.45 per word—Minimum ad or-

der $29.00.

[J DISPLAY CLASSIFIED Ad. $60.00 per inch, 4 inser-
tions $54.00 per, 26 insertions $49.00 per, 52 inser-
tions, $39.00 per. Price discounts based on consecutive issue

{requency.

[J REVERSE CHARGE: $6.00 per insertion.

[J FOREIGN ADVERTISEMENTS: (Outside the U.S.)
Regular $ 75 per word, minimum ad order $22.00.

if the ad runs 4 or more times.
[] BOX NUMBER c/o Billboard, $5.00 service charge.

NAME

Check Heading You Want

ADDRESS ALL ADS: Billboard Classified.

1515 Broadway. New Yerk. N.Y. 10036

Phone: Jeff Serrette 212/764-7388
(800) 223-7524 Toll Free

All major credit cards accepted

- ADDRESS

[ Diners Club

CiTYy STATE

[] visa
2P _

TELEPHONE

[] Master Chg.

FOR SALE

EXPORT EXPERTS

Efficiency .. . our specialty!!
Mew Wave, Rock, Disco, Pop, Country

*
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: DISPLAY CLASSIFIED ADS: $48.00 per inch, $40.00
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Jazz, Raggae, R&B
PROMPT SERVICE TO ALL COUNTRIES
RECORDS, TAPES. AUDIO, VIDEO
GOOD PRICES —— GOODFILL

Maxi Music
150 Nassau Street, (Suite 1438) New York, N.Y. 10038

Phone (212) 962-4930

TELEX 239063 Maxi

Domestic Inquiries Welcome

ROCK & SOUL
RECORDS

STEREO TV
CAMERAS

RECORDS

WHOLESALE, RETAIL. EXPORT,
LOWEST PRICES

also
HOT—NEW IMPORTS!!

ALL $8.96—List §5.44
12 inch—$2.88

470 Tth Ave., Bel. 35th & J6th Sis.
New York C
Tek: (212) 695-3853

CLASSICS FOR SALE

LOVELY
RUSSIAN TUNES

| have a wealth of beauti-
ful original Russian melo-
dies, demo tapes, lead
sheets. Great for producers
in filming with a European
background.

VICTOR ROMASHKIN

RD #2
Petty Road

Cranbury, NJ 08512

"JAPANESE |

PRESSINGS EXCLUSIVELY

RARE SOUNDTRACKS. JAZZ

& NOSTALGIA. ANCIENT &

MODERN ROCK , AUDIOPHILE
CLASSICAL & COUNTRY

USS&M

UNITED STATES SALES & MARKETING

11012A Ventura Boulevard
Studio City. CA 91604

213/509-0466 * 213/465-1250

Telex: 683 1109 BXCAR
FAX 213/508-5410

[] HOME VIDED [ BUSINESS

[] HAPPY BIRTHDAY OPPORTUNITIES
[] J0BS AVAILABLE [ REAL ESTATE
[] HELP WANTED [ FOR SALE

[ COLLEGES [] GOLDEN OLDIES

[CJ REHEARSAL SPACE

[J ANNOUNCEMENTS

[ OTHER

PAYMENT MUST ACCOMPANY ORDER
AGENCY DISCOUNTS NOT APPLICABLE ON CLASSIFIED ADS

[] Amer. Express

Bank #

([ MISCELLANEOUS
[ DISTRIBUTING SERVICES
[J RADIO JOB MART

Credit Card Number;

Expires

Signature

CUT-OUTS

8 Track and Cassettes
Our Specialty
It you are a distributor, rack job-
ber or exporter, contact J S J to-
day. Call or write for free catalog.
J S J DISTRIBUTORS

6620 W. Betmont, Chicago, iit. 60634
(312) 286-4444

CUT-0UTS
MIDLINES
RECORD DIST.
1467 PINEWOOD BT.

TRAHWAY, N.J. 07065

PHONE (201) §74-0800

CTHS—ALL LABELS—§F—BT—[RESETTE]
JAIT—BLIEE - GOSPEL—-ADDR - CAW

QEALERS OMLY~FREE UPDATE CATRALOGC UPON REDUEST

oM E

MIDLINES
Call or Write
for FREE Catalog:

(213} 767-6803

11279 Randall 5t. Sun Yalley, CA 81362

..-I‘,-

Cut-Outs
Overruns

[t [DRnEeRs

IMPORTS! PICTURE DISCS! ROCK CAPS!

PREMIUM CUT-OUTS! ROCK CLOCKS!
BEST SELECTION AND LOWEST PRICES!
430 Falmouth Road
North Babylon, N.Y. 11704
For Free Catalog Call (516) 587-7722

FIRST TIME OFFER-ELVIS PRESLEY,
Kempo Karate Ring-Multi-million oppor-
tunity. Promoter needed (712) 262-4620.

SKINNY NECKTIES. 100% POLYESTER
with satin finish. $5.50 each. 4/$20. Send money

order and general color description to: Ties,
P.O. Box 1814, Pacoima, CA 91331.

1233 Aand Ad. » Des Plsines, IL 60018

WANTED TO BUY

WE WANT RECORDS

USED—NEW-—-CUT-0OUTS
Jazz, Classical, Rock Shows
Call or write:

COUNT COOPER, INC.

1106 Boylston St.. Boston, MA 02115
(617) 247-2238

CUSTOM-MADE EMBROIDERED OR SILK

screened tour jackets. Call (201) 866-4576. M/F.

10-5 P.M.

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts.. Pa.
19020, USA. Dealers only.

BUTTONS

OVER 60,000 DESIGNS! ____
If you want to buy buttons from hucksters who
dabble in anything to make a buck, fine If you
want to have the world's largest selection. new
designs weekly, 48-hour shipping. full return
policy with terms available. then let's tak'
1982 Catalog now out! Patches, Stickers,
Keychains too! Dealers only!
BUTTON MASTER, P.O. Box 129
Bri . PA 19405
(215) 277-1966 (in Pa.)

1 (800) 523-1197 (national)

POSTERS

LARGEST SELECTION OF
ROCK STAR & BLACKLIGHT
VELVET POSTERS IN THE COUNTRY.
Just Out!!! Our new “1982" full
color catalogue. Featuring post-
ers, buttons, pins, bumper
stickers, patches, T-shirts and
jersey’s.
Write or call for free catalogue

FUNKY ENTERPRISES

“The only name for all your Poster needs™
DEALERS ONLY
132-05 Atlantic Ave.
Richmond Hill, N.Y. 11418
(212) 441-5500
Toll free (800) 221-6730

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Blvd.
Los Angeles, Calit. 30006
(213) 732-3781

DEALERS ONLY

POSTERS

Rock and Roll posters

avallable
DEALERS ONLY

write or call for free catalog

ONE STOP POSTERS

1001 Monterey Pass Road
Monterey Park, Calif. 91754
(213) 263-7361  (800) 421-6341
areas avallable tor Representatives

Display units

CHART RECORD
SERVICES

THE FASTEST, MOST DEPENDABLE
SERVICE IN THE WORLS

Altn: INTERNATIONAL RADX) STATIONS. ORSCOTHEQUES
and PRIVATE CORLECTORS.
Subscribe 10 our AUTOMATIC AIRMAIL SERVICE for 45's.
LP's. and Casseties Irom ak the charls.
Special Orders Welcome
AIRDISC USA
P.0. Box 835. Amityville, N.Y. 11701

AIR CARGO

BERKLAY AIR SERVICES
Conlact: Bernand Kiainberg, Fres.

III‘.Ign. BO PDB 585, JFK Alpori MY, 11430
mane: (217) B56-B056 TLA 425608

T-SHIRTS

TEE SHIRTS |

LOWEST PRICES IN THE INDUSTRY
CUSTOM PRINTED OR BLANX
QUALITY WORK LOW MINIMUMS
RUSH JOBS OUR SPECIALTY FREE CATALOG

PLYMOUTH MILLS

CEMPIRE STATC BLDG. SUITE.STO
350 SthAVE NY.10118 (212) 594 .0120

BUSINESS OPPORTUNITY

PROMOTERS
AGENTS
MANAGERS

Door deals available at East
Texas' finest dance hall (seats
1100 with 1500 Sq. Ft. dance floor).
Profits, exposure and tax bene-
fits for your C-W Acts. Call now:

RISIN SUN
(713) 594-2163/594-2985

RECORD AND TAPE STORE OVERLOOK-
ing the Atlantic in the beautiful ovean mall,
Singer Island. Florida. Total price of $35.000—
Includes all inventory and fixtures at cost. Call
(305) 272-6000.

TAPES

e KEY to
)égggettg Secqnty!

Modei CS-1000 Cassette Sentry allows the

display of cassettes in your 8-track hand

hole disptay

Modet CS-2000 Cassette Sentry aHows

open display for setf service application.

Available in 12" or 8 9/16™ lengths.

1. Molided with tough durabie ABS plastc
Ae useable many times

2. Unids are opened at checkout with a special key

3. Simpie 1o use EconomiCal and solves
pre recorded cassette display problems

4. Customers have more freedom to shop
This generates additronal sates

§. Al necessary inlormahon is exposed while
cassette 1s secured in the Sentry Graphics

album hitle and MusSIc program

€S 1000

CS 2000
Pat Pending

Manufactured by

C & D SPECIAL PRODUCTS

Cherokee Trace Industrial Park
309 Sequoya Crive
Hopkinsville, Kentucky 42240
Phone. (502)885-8088

CUT-OUTS. THOUSANDS Ty CHOOSE
from as low as 50¢. Free listings. Record Ware-

house, Box 13617, Rochester, NY 14613-0617,

Dealers only.

SOUNDTRACKS - SOUNDTRACKS -
Soundtracks. Cutouts & New Releases. Buy &
FREE CATALOGS.
1932 Hyperion Ave.,

Sell. Wholesale Only.
Soundtracks, U.S.A.,
Los Angeles, CA 90027.

REAL ESTATE

WANTEDLP'S,45'S, CASSETTES. SURPLUS,
overstock, cut-outs, etc. Harrv Warriner, 101
Gedney St.. Nyack., NY 10960. (914) 358-5086.

PRODUCT FOR SALE

GUITAR TRICKS: PRO SECRETS! BRAIN-
rapeing riffs and effects made easy. $2.00; Noah's
Publications, Box 12662, Jackson, Miss. 39211.

SATELLITE TV WEEK-MOST COMPLETE
weekly listings. Sample copy $1.00. Satellite TV
Week, P.O. Box 308, Fortuna, CA 95540.

GET MOVING

You've worked hard—reward yourself!
Boaling, swimming. tennis. security. Have
it all in Huntington Harbour, California.
Luxury homes. $600,000 to $1.400.000.
Excellent terms.
Call ESTELLE or YVETTE
. (714) 846-1371 and
(213) 592-2825—Eve. (213) 5§97-4735

Advertising Brings Results

PROFESSIONAL
+, BLANK TAPE

w??} STDIK BBASF

MEMOREX

Custom Cut 8 Track and cassettes,
90 different lengths in one minute in-
crements. Prices start at .85.
+ 8-T & Cass. Duplicators
- Low cost Shrink Wrappers
« Tape Players & Recorders
 Recording Supplies
CALL TOLL FREE
1 (800) 237-2252
In Flonda call collect (813) 778-4442
BAZZY ELECTRONICS CORP.

3018 Avenue "C'' Holmes Beach, Florida 33510
Master Card & Visa Welcome

DANCE NEWSLETTERS

DANCE WEEK, FOUR-PAGE WEEKLY
newsletter of ballroom dancing. Includes record
reviews, $20 yearly. Box 55A, McLean, VA 22101.
Free sample.

ANNOUNCEMENTS

EXACT LENGTH CASSETTES
HIGH-SPEED DUPLICATION

Std C-10, C-20, C-60 and C-90 high grade
cassettes with or without box. Able to
supply any other length at competitive
prices. High speed duplication available
at lowest prices.
RECORTEC, INC.
475 Ellis St.

(415) 962-0220
.Mt. View, CA 94043

~ FREE
- PROMOTIONAL
ALBUMS

Concert tickets, Stereos, etc. Information,
please caii:
BARRY PUBLICATIONS

477 82nd Street
Brooklyn, N.Y. 11209

BLANK AUDIO & VIDEO

CASSETTE—8-TRACK
Direct from manufacturer—below whole-
sale—any length cassettes—4 different
qualities to choose from—buik and ree!
master tape from '’ to 2”.
Cassette duphcation avalable Call for
brochure

ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brookiyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

www.americanradiohistorv.com

DEADLINES

FOR
FUTURE ISSUES

APRIL
MAY

24TH ISSUE— APRIL 13TH
18T ISSUE— APRIL 20TH
8TH ISSUE— APRIL 27TH
15TH ISSUE—- MAY 3RD
ZZND ISSUE— MAY 10TH
20TH ISSUE—MAY  17TH
S5TH ISSUE—MAY  24TH
1ZTH  ISSUE-MAY 2Z8TH

MAY
MAY
MAY
MAY
JUNE
JUNE
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COMEDY MATERIAL DISTRIBUTING SERVICES

Retailing

FUN-MASTER
PROFESSIONAL COMEDY MATERIAL B
(The Service of the Stars Since 4940) A CATALOG Album Dens
$10 per [T 0 »
HOW m'zn:s:;ﬁ%‘i rehEs T 825 4 IS OU RTV
35 “FUM STER g et .l?":rsenlu 5100 SPECIAL ! o Continued from page 17 A
“FUN- ag Filss—al al ..
MERLLE *New Releases his staff when he weaned the Brooks
BILLY GLASON ¢Premium Cut-Outs ) ; .
200 W. 54th SL, N.Y.C. 10019 (212) 265-1316 brothers from Dean’s One-Stop in ° VIVALDI, ANTONIO
& P ontinued from page 17
“NO FREEBIES I'M PROFESSIONALY ABLELHJVSER%%BE%S Richmond. These 10-ycar induslry L’estro Armonico Op. 3, 12 Concerti
’ Garatti, | Musici
TOP 100 PRICES! veterans, who also worked for Pat's  SorereANROBERT @ s Wien LP Philips 6768307 (2) s21.96
TTH AWFUL EH, AWESOME YEAR! 63 One-Stops, key Morris’ future. Rich- Michelangeli CA 7656307 (2) $21.96
Topical One-Liners-—they re all here! PIA S R ard Brooks supervises Album Den LPDG 2536415 $10.98  WEINBERGER, JAROMIR
RA! ! i f . .
REAGAN! DIGGER PHELPS! DAN RATHER! . buying. Thomas Brooks oversees the =~ SHOSTAKOVICH, DMITRI Schwanda, The Bagpiper
intro Speclal & months $7.50 1 S0 MAIN STSFREEPORT, NY 11520 J : : : Symphony No. 13 Prey, Popp. Jerusalem, Killebrew,
n months $7. T A T Yy #3510 stores, Joe Mn_tchell is operations Shirley-Quirk, Symphony Orch., & Male Nimsgern, Munich Radio Orch., Wallberg
I eargs20.00 TOLL FREE (OUTSIDE N Y S.) 800-645-3747-48 manager. Morris employs 27 overalil Chorus of the Bavarian Radio, Kondrashin LP CBS Masterworks M336926 (3)
g ploy 5]
TIGEﬂcquYrg;ll; I:I‘E;EU_L:rSe;TIIfLIIGAN TELEX: 126851 CANSTRIPE FREE in the stores and warehouse. (L::F;'ggr;sg%muo ::g.gg
FUNNY NEWSLETTER JOHN SIPPEL Symphony No. 14 (Op. 135) ' CLASSICAL
P.0. Box 303, Franklin Park, IL 60131 HE%OF""?'E'S (;%“Tzfp%fnsf Varady, Fischer-Dieskau, Concertgebouw COLLECTIONS
CASSE R Orch., Haitink
LISEIT SIFZSALSD [IDRITILY CLEAT ALL LABELS—REGULAR AND CLOSE HELP WANTED LP tondon Digral LDRTTO3Z FESE L EAERMAN, MIKHAIL
ter! Individualized Service! We have it all. FREE T STRAUSS, JOHANN T, . .
OUTS. Nearly 30 years serving im . Prokofiev: Sonata No. 6; Brahms
information package. PETER PATTER. P.O. . rly ysars 9 “"The Danube’’ & Other F i g e s :
: ! . Blue Danube er Favorites P V.
Box 402-B, Pinedale. CA 93650 porters with consolidation and per- Berlin Phil., Karajan Lagggl& ca"atzlggsso‘a AT
sonalized attention. RETA“_ LP OG Digital 2532025 $12.98 REEICLT :
FREE SAMPLE ISSUE OF RADIO'S MOST DARO EXPORTS, LTD. CA 3302%'25 $12.98 LONQUICH, ALEXANDER
popular humor service! Wirite on station letter- 1468 Coney isiand Ave STRAVINS Schoenberg: Three Piano Pieces Op. 11;
SOl 3 : b KY.IGOR .
Eﬁfi{;f,;ig;‘;?fﬁ%?gm;;" Bruno. Fresno, Brookliyn, N.Y. 11230 SUPERVISOR The Rite Of Spring sfr!‘;g%r; Sonaztsaalsr\oﬁ;\4Mln. D. 845 <6.98
- e ) Cables: Expodaro Detroit Symph. Orch., Dorati TLOncours
NOT COMEDY: CURRENT ARTIST BIOS, . LP London Digital LDR71048 $12.98 ORMANDY, EUGENE, & PHILADELPHIA
daily calendar, much more for weekly pros! Write Very successfut and inno- CALDR571048 $12.98 ORCH.
on letterhead for free issue: Galaxy, Box 20093-A, EXPORT ONLY vative national record chain TCHAIKOVSKY, PETERILYITCH Finlandia
Long Beach, CA 90801. (213) 595-9588. All brands phonograph records and pre- seeks individual with busi- 1812 Overture; Capriccio italien; LP CBS Mastersound HM47674
R Ee AN TASTIC PHUNNIES™ HILAR recorded audio and video tapes (NTSC and L U [XUE] Marche Slave POBLOCKA, EWA
- . - h F AR~ PAL) Also largest selection of attractive ness skills. Ideal candidate Chicago Symph. Orch., Barenboim Bach: Aria Variata BWV 989; Chopin:
jous  international-interplanetary audience close-out ofters—35 years of specialized P LP DG Digital 2532022 $9.98 Sch No. 1 Op. 20; Deb - Six
builder!! Month's 500 topical witticisms and service to recordd ac;'ud laDednmIponer; should have a minimum of CA 3302022 s998 .:‘a;eﬂsﬂ 0. p. <0 ussy:
Magnifi ¢ By 2.001! throughout the worl verseas dealers an . :
K:::l(l)c:ir(l’tMBz(;g.ue 8 1343 Stratford, dlsiril'?ul(())lrjs o§|;v ’ 2 years retail man agement TELEMANN, GEORG PHILIPP LP DG-Concours 2535015 $6.98
ALBERT ZCHULH&LNCdo experience, 2 years super- Concerto Grosso in D & Overture In A
W. 14th St,, N.Y., NY 10011 A . - . p ,
LEGAL SERVICES o st visory experience, com- [l | Yo Hunebusch: Soneerto I AMIner - To got your company s new atbum
Cable: ALBYREP Telex: 236569 petent in staffing problem L;)Philip59502064 : $10.98 and tape releases listed, either send
A 0 CA 7313064 $10.98 release sheets or else type the
solving and making sound Gui i information in the above format
; tar Duos (Partitas. ion in the above formaton
MUSIC LAWYER LT sl WG CalS RIS fi ial decisi Yun S z( ! your letterhead. Send to Bob Hudoba,
. ! A 24 HR. FREIGHT-PAID SERVICE inancial aecisions. epes, Monden 2
Representing artists, publishers, managers, o LP DG 2531350 $10.98 Billboard, 2160 Patterson St.,
producers and distributors. US and inter- Largest Selection al Lowes! Cost Anvwhere " . . CA 3301350 $10.98 Cincinnati, Ohio 45214,
national negotiations. Contracts, copyright MAXELL + MEMOREX ¢+ SCOTCH * TDK Position available in Texas.
law, litigation, joint ventures, business and « SONY « DURACELL * WATTS - DISC- S LR T S [
tax counseling WASHER + SOUND GUARD < SHURE y
- PICKERING + AUDIO TECHNICA - REC- tory to:
HERMAN M. LEIBOWITZ OTON + EVEREADY - VID. TAPE *+ SAVOY : S For Week Ending 4/17/82
9 East 41st Street, New York, N.Y. 10017 « AMPEX *TRACS « FUJI urvey ror yvee nding /
(212) 697-6871 le:gsF‘on FREE CATALOG BRUCE SHORTZ O
Al NTHAL ASSOCIATES H = ™
Dept. A 1035 Louis Dr.. Warminster. Pa. 18974 Gen. Mgr./Retail Billboard ® @
SERVICES DEALERS ONLY (215} 441-8900 WESTERN s

MESSENGER SERVIGE
Low Cost « Dependable
One way—within 20 blocks
Round Trip—within 20 blocks

Call KIM at
(212) 937-5041

RADIO SERVICES

RADIO JINGLES AND PRODUCTION
music—Custom produced to fit your station’s
sound and image. Very competitive prices. Crea-
tivity “Plus.” Sideways Thunderstorm Produc-
tions, P.O. Box 1!1, Encinitas, CA 92024, (714)

942.5985.
EMPLOYMENT
OPPORTUNITIES

————— RADIO JOBS!
10,000 radio jobs a year for men and women
are listed in the American Radio Job Market
weekly paper. Up to 300 openings every
week!! Disk Jockeys, Newspeopie and Pro-
%ram Directors, Engineers, Sales people.
mall, medium and major markets, all for-
mats. Many jobs require little or no ex-
perience! One week computer list $6.00.
Speclal Bonus, six consecutive weeks only
$14.95—you save $21.
AMERICAN RADIO JOB MARKET
6215 Don Gaspar Dept. 2
Las Vegas, Nevada 89108

MISCELLANEOUS

Satellite TV Week

The most complete weekly listings.
Send $ | for sampte copy to:

Fortuna Publishing Co.
P.O. Box 308. Fortuna. CA 95540
In California (707) 725-2476
Other states Toll Free: 800-358-9997

SONGWRITERS

NEWSLETTER
SACRAMENTO SONGWRITERS
ASSOCIATION

Produce Award Winning Songs
Associate Producer

BRIAN COSTELLO
(916) 366-3581

INSTRUCTIONS

YOUR OWN RADIO STATION! AM-FM—
cable, licensed, unlicensed, low cost transmitters.
Free information. Broadcasting. Box 130-BP
12, Paradise, CA 95969.

GOLDEN OLDIES

TRADING POST

‘\‘WANTED TO BUY,” “FOR SALE,” “SWAPPING”—
" Use the headline that fits your need.

Regular Classified: $1.00 per word. Minimum $15.00.
Display Classified: $45.00 per column inch.

PAYMENT MUST ACCOMPANY ORDER TO:

Billboard Golden Oldies Trading Post
1515 Broadway, New York City 10036

FOR SALE

Call or write now
for a demo on your
weekly three hour
presentation of that
great music from
the past!

TIMBERLINE PRODUCTIONS
Box 9541 So. Station, Denver CO 80209
(303) 756-9091

FIFTY-TWO PAGE OLDIES CATALOG
available for $1.00 (deducted from first order).
All labels included. Retail or wholesale. Gon-
zales Music Wholesale, P.O. Box 1153, Gonzales,
LA 70737.

GREAT DEAL!  HAVE 20,000 45'S FOR SALE
—_combination of 50's, 60's, 70's, mint, hits, odd-
balls, good selection. First $1,000 gets 'em. Tel.
(201) 678-8521.

BACK ISSUES BILLBOARD. STAMPED,
self-addressed envelope for list. Bill Kaval, 5314
Doris Dr., Waldorf, Md. 20601.

MERCHANDISERS
P.O. Box 32270

Amarillo, TX 79120

SALESMANAGER

Position open for aggressive goal
oriented individual in fast grow-
ing, exciting wholesaler of import
and domestic records. Must have
three years experience in whole-
sale impQrt record sales. Send
resume to:

Box 7457
Billboard Publ., Inc.
1515 Broadway
New York, NY 10036

AGENTS
Good Music Agency

is looking for a hard working national book-
ing agent that is career oriented and can
live in Minneapolis. Preterred contacts are
in South, Southwest, or West Coast. Reply
in total contidence to:

DOUG BROWN
Box 0, Excelsior, MN 55331
(612) 474-2581

Jy
‘\\}.\“ o8 5'4[5
PROFESSIONAL SERVICES

POSTER 1. SWRTS

the Marketplace is
open and your best
buy is BILLBOARD

CLASSIFIELD

Something to sell or something

to tell, your message gets to

over 100,000 readers weekly.
Don’t Miss Another Week!!!

caLL Leni Teaman (ToLL FREE)

800/223-7524
NOW to place your ad

Special Survey

® Copynght 1982. Billboard Publications, Inc. No part of this publication may be reproduced.
stored in a retrieval system. or transmitted, in any torm or by any means, electronic, mechanical.
photocopying, recording. or otherwise, without the prior written permission of the publisher
LOS ANGELES (POP) MIAMI (POP)
This TITLE—Artist, Label & This Tm[-‘l-r:tist, Label & -
Week Number (Distributing Label) Week Numlfr_‘Distributing Label) J
1 | EMMANUEL 1 | VIva LA SALSA '
Tuy yo, RCA 0400 ldcelx'tos originales, Telediscos Profono
2 | RIGOTOVAR | 4
15 exitazos tropicaies, Profono 1504 2 g:iARli.Argg!\lgﬁSINo
ocoiate
L 3 | LAINDIA DE ORIENTE
4 | NAPOLEON | Buenos dias Africa, Guajiro 4015
}g (;garandes exitos, Telediscos Profono 4 ﬁga[)uvst:‘d?sNL\‘l‘)NBgdz
5 | ROCIO DURCAL > | ey OIOAD
Confidencias, Pronto 1099 6 MlLL'I Y LOS VECINOS
6 !ARIOS ARTIgllélégA - Ngar 30 ’
uenas epocas, 1
7 | WILFRIDO VARGAS
7 | VICKY CARR Abusadora, Karen 060
El retrato del amor. CBS 20560 8 | CUCO BALOY YLOS VIRTUOSOS
8 | YURI Chevere, Cubanei 31010
Liena de dulzura. Profono 3052 9 NESTOR TORRES Il
9 | LOSFREDDYS No me provoques, Kim 711
El Primer tonto, Peerless 10059 10 SQNORA PONCENA
10 | AMANDA MIGUEL Night Rider, Inca 1079
E sonido Volumeni, Profono 3049 11 | HENRYFIOL
11 | CAMILO SESTO | Sar 1028
Mas y mas, Pronto 0700 12 (F)R_QEOESTA NOVEL
12 | VARIOS TRIOS | con
nglgrandes exitos de trios, Caytronics 13 Et?N'I‘e{g 'ggso CLASICO
1
13 | LOS PASTELES VERDES R
14 l‘::;; :ABOBYS | Eglzl?arrgo%e plata presenta al flaco de oro,
Peerless 2253 15 | JOSE MANGUAL IR.
15 | SABU Time will tell, Campanero 524
Profono 9084 16 | HANSELY RAUL
16 | LUPITAD’ALESSIO TH 2169
Sentimiento Ranchero, Orfeon 5295 17 | RAY BARRETO
17 | LOS YONICS Fuerza gigante, Fania 579
Atlas 60232 18 !F!AFA ngu3 7(;;HI\RI\NGI\
18 | SONIARIVAS ventes 201
Caytr!mcs 6015 19 Eq’f{!g;]’o QUISQUEYA
19 | VARIOS ARTISTAS o
Viva el amor, Telediscos 1023 20 gii:gsnmxoénia 598
Z0 RACHEALE 0 R 21 | VICENTICO VALDEZ Y LA
' ORQUESTA DE BOBBY
21 | LOS BUKYS VALENTIN
Profono 3050 Bronco 121
22 | JOSELUIS RODRIGUEZ 22 | LOS MILLONARIOS
” gl""':” ”:)2095 Exitos bailables, Fuentes 201370
NY DANIEL
Elamor, el amor, CBS 10325 2 alg‘atlf,wﬁm%
24 | LUIS ANGEL 24 | OSCARD’LEON
Yo mismo. Profono 3054 A misi me gusta asi, TH 2167
25 | JULIO IGLESIAS 25 | BOBBY VALENTIN

De nina a mujer, CBS 50317

Siempre en forma, Bronco 120

www americanradiohistorv com
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APRIL 26-29, 1982

ASTIR PALACE HOTEL

Billboard International Music Industry Conference

THENS, GREECE

Where The Industry’s Foremost Leaders Will Meet

MONDAY, APRIL 26TH

Registration: 10:30 a.m.-5:00 p.m.

Welcoming Cocktall Reception: 7:00 p.m.—The Althrion, Astir Pal-
ace Hotel

TUESDAY, APRIL 27TH

Keynote Address: 9:00 a.m.-1:00 p.m.

“The Record Industry: Forecast Of The Miraculous Recovery”
BY

The Challenge Of Change

AGENDA

Roundtable Discussions of crucial issues: each table chairman will
lead one-on-one group analysis of assigned topics and will reportto
the assembly findings and recommendations for industry action.
(More topics and chairmen to be confirmed)

Topics Include:

“New Technology Challenges The Creative Sector”
Chairman: Hal Davld, President, ASCAP

“‘Record Rental: What Should Be Done About It?”

IMIC *82

Stig Andersen. Pres. & Gen'l.
Mgr., Polar Music Int')., AB
& Sweden Music AB, Stock-
helm, Sweden New York, N.Y.

Arne DBendiksen, President,
Arne Bendiksen A/S, Osto,
Norway

rope, Paris, France

Richard Ashar, Deputy Presi-
dent & Chief Operating Offi-
cer, CBS Records Group,

Marces Bicknell, Managing
Oirector, A&M Records Eu-

ADVISORY
COMMITTEE

i » Y
Ermeste Ame, President, B
Palecio de la Mus:ca, Ca-
racas, Venezuela

Sal Chiastla, Chairman, Na-
tional Music Publisters As-
sociation

el

M. Richard Asher

Deputy Vice President and
“~ Chief Operating Officer

CBS Records Group

Chairman: Stig Anderson, President, Polar Music International AB

*“Advances In Combating Home Dubbing’’

Chairman: Leonard Felst, President, Natl. Music Publ. Assoc.
“TV: Ogre Or Savior”

Chairman: Jose Ignaclo “Nacho” Morales Perea, President, Discos
y Cintas Melody SA de CV

“Home Video Market: Is it For You?”

Chairman: Noel Gimbet, President, Sound Video Unlimited, Inc.
“Putting A Rein On Parallel Imports”

Chairman: Pierre-Jean Goemaere, President, ineico

BY “The Intellectual Property Rights: How Are They Belng Safe-
Jan Timmer ”
Executive Vice President
PolyGram GmbH/BV

Edward N Cramer. BMI, New
York, N.Y.

o
Hal David. President, ASCAP,
New York, N.Y.

Jack Dimemstein. President,
Musikvertrieb, AJ, Zurich,
Switzerland

Keynote Address
“‘The New Technology: Fueling The Growing Home Entertalnment
industry”

guarded?
Chairman: Vincent Candllora, Vice President, SESAC, Inc.

“‘Translating Talent Into Sales”
Chairman: Marcus Bicknell, Managing Director, A&M Records Eu-

rope. ; " s
= " Trendsetter Award’s Banquet: 7:00 p.m.—The Althrion, Astir Palace Neswbi Ertogun. President,  Leemard Feist. President, Na- Pierre-Jess Goemaery, Pres-
i WEA International, New  tional Music Publishers As- ident, INELCO Belgiom, SA,
i, = THURSDAY, AP'“L 29TH York, N.Y. sociation Brussels, Belgium

An Address: 9:00 a.m.-1:00 p.m.

*“The Common Market And The Home Entertalnment Industry” by
H. Colin Overbury, Principal Administrator, Competition Section, Di-
rectorate General European Economic Community

““The Changing Role Of The Muslic Publisher Today"’

Chairman: Michael Kamnstedt, Managing Director, PeerMusikverlag
GmBH

“‘Audlo Strikes Back”
Chairman: Robert Summer
President RCA Records

Participants: =

Bert Gall, Product Manager, Compact Disc, NV Philips

Robert Huber, Manager Compact Disc Operations, NV Philips
Bruce Lundvall, Senior Vice President, Elektra/Asylum Records
and President, Elektra/Musician Records

Jerry Moss, Chairman, A&M Records

Michael Schulhof, Member Board of Directors, Sony Corporation

Participants:

Arme Bendlksen, Director, Arne Bendiksen A/S

Peter Kirsten, President, Giobal Music Group

Claude Pascal, General Manager, Claude Pascal Eds. Musicales
‘“President’s Panel: Music Publishing In A Changing World”
Chairman: Michael Stewart, President, CBS Songs

““President’s Panel: The Record Industry Faces The Challenge Of
Change”

Jorry Mass, Chairman, A&M
Records, Hollywood, Calif.

Mickael Karsstodt. Managing
Director, Peer Musikverlag,
GMBH, Hamburg, W. Ger-

Willem van Kestem, Presi-
dent, CNR Records, Weesp,
Netherlands

WEDNESDAY, APRIL 28TH

An Address: 9:00 a.m.-1:00 p.m.

‘“‘Anti-Piracy Battle in Greece, The Medliterranean Sector And The
Middle East” by

David Attard, Legal Advisor, IFPI, Malta

Chairman: Chris Wright, Co-Chairman, Chrysalis Records
More Topics and Participants to be confirmed!

New! Young Executives Program. Please inquire for special regis-
tration details.

Hellenic West Tours Inc. has blocked seats on TWA's direct flights to Athens on April 24th and 25th 1982. For further information
regarding flights and/or pre and post conference travel, contact Diane at 800-422-4452 within California and 800-854-4630 outside
California.

G 'STRAT'O N Please complete this form and mait it to either  There will be no refunds on registration cancellations after April 9,
R E Billboard's European or U.SA. office listed. aithough substitutions may be made. Any canceilation prior to that

LAST NAME date will be subject to a 10% cancellation fee.
NN RNRRNNRRNEEEEED

£
Johmny Reima. President,
Starkbox A/S, Copenhagen,

s e
Sol Rabinewitz, Managing
Director, CBS Diski, Athens,

Maurice L Obersigin. Chair-
man, CBS Records, London,
UK. Greece Denmark

REGISTER EARLY—REGISTRATION FEE WILL BE $35 HIGHER AT THE DOOR.

FIRST NAME MIDDLE iNITIAL ROOM RESERVATIONS
= Hotel space is limited and must be reserved by Feb. Ist to ensure avall-
J ability. All room reservations must be made through Biliboard.
e Note: Should rooms no longer be avallabie in the price range you
[ l I l I I I I I l I I l l l I I I | l l I I I have seiected, next nearest price will be secured. Prices may vary
COMPANY slightly due to variations in exchange rate at time of reservation.

Please circle accommodations & rates you wouid like to reserve.
ASTIR PALACE HOTEL/ATHENS, GREECE (Dollars $/Pounds £

JEINNREENENENENERNRIRERRENDINE

ERERRNERERERNNNRARANANAREENEN s | Ee, BN SRMPTL
icordi ischi en-Decca, i
oy ALdLs 'z_w Single lr)\fa‘f‘e/ Single R ;«Ia‘:{'naﬁor ! A Dichl S:hail‘;uat:e: uEMB?i. Ham. Gt R
R TFCEETTTERTT R (1 ] w iz b W, Gamary
COUNTRY TELEPHONE £47 £60 £33 £54
[TTTTTETT) COLITTT TR T TR IT I s e
LT 3 Contnental Breakiast et | Time of | Depang [ o of
P hol
IRE[GISTRA[ I [T!lolﬂlFilEl[ I [ l I | I wish to change my registration a:;:?;g:;eyg;maﬁgs
) Home Address
i d to: O3 American Express
05600 (£320) Regular Reg'lstrat.mn O Bank ricard/VISA Ciy
05275 ({£145) Spouse’s Registration O MasterCard State/Country Zip
Spouse's Name 0 Diner's Club S X O USA. 20 Othens Robert . Presi-  Petar Urich, Vice Prosident,  Caris Wright, Chrysals e
Number [ﬁé‘-’{,’;ﬁ’{.ﬁmo m[f;;':?w,;o dent, RCA Ret;.r't'!.s, '?e\'n & General Maqllca.;;e(, Discos ords, Ltd., Lond:)ynsauf( )
CE:: Da 7 Carnaby Street 9107 Witshure Boulevard Bi"b § d York, N.Y. Peerless, Mexico City
iration te London WIV. IPG Englana Beverly Hills. Cafornia 90210 U S A oa [ K lhnny Sl;llh.Pmidem, & Chiel Ex-
Signature I::n Senog o Ii'if";’;'ql,ﬂ'/’&.‘.’.ii;fi':m M :o'r:c*enltj;MBH. Frank?uﬁ,ldv?.“éerm:r’v‘: :coll!}(',v:l,gﬂw' Polygram Corp., New
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Walton Fetes
Proliferating

LONDON-—International cele-
brations marking the 80th birthday
of Sir William Walton reached a
peak last month with exhibitions,
lectures, album re-issues and a series
of concerts in England, Scotland,
Canada, the United States, West
Germany and ltaly.

EMI has marked the occasion
with a mid-price 3-LP set of key
works pertormed by the Philhar-
monia Orchestra, conducted by
Walton himself. And a 1971 record-
ing of “Belshazzar’s Feast™ has been
put out on chrome cassette.

Philips has re-issued “Facade™ on
its Sequenza mid-price label with
Cleo Laine, John Dankworth and
Annie Ross; RCA has put out the
first digital recording of “Baga-
telles” played by Julian Bream: and
the Chandos label has Walton’s one-
actopera “The Bear” on the market.

An exhibition, mounted by the
newspaper, Observer has been run-
ning at the Royal Festival Hall since
February and will tour the country
later this year at various music festi-
vals.

Walton himselt flew from his
home in Ischia for a concert spon-
sored by the Performing Right
Society April 2 in Westminster Ab-
bey. The composer was a director of
the society from 1946-57 and is now
an honorary council member.

In all, 20 anniversary concerts
have been scheduled in London,
and a further 41 in other British
cities, with more expected. Overseas,
meanwhile, Australian audiences
have seen “The Bear.” and in the
U.S. over 50 performances have
been set between January and May
this year.

Classical

~ Notes

Pinchas Zukerman and the Saint Paul Cham-
ber Orchestra now have recording commitments
with both CBS Masterworks and RCA Red Seal.
Zukerman recently signed a new pact with the
ensemble that will extend his musical director-
ship through June, 1986. ... The Tokyo String
Quartet is keeping active on at least three la:
bels. This fall, CBS will release a three-record set
of the Haydn Opus 76 Quartets with the group.
Last month they recorded some Ravel for Angel,
and studio sessions in May and June for Moss
Music Group will deliver Schubert’s “Death and
the Maiden” and six Brahms Quartets. They will
appear on the Yox Cum Laude Label.

P.D.Q. Bach Vanguard albums were featured
on WQXR’s April Fool's Day program, with Peter
Schickele himself the guest on the New York
station. . .. Britain's Fitzwilliam Quartet, whose
integral recording of the Shostakovich String
Quartets for London Records won a Grand Prix
du Disque, gives the complete cycle in a five-
concert series in New York in |ate April and early
May.

“Final Alice” composer David Del Tredici was
the only classical musician among a group of
Italian heritage, including Frank Sinatra and
Perry Como, at a White House luncheon honor-
ing the President of Italy recently. Del Tredici’s
“In Memory of a Summer Day,” performed by
the St. Louis Symphony under Leonard Slatkin,
is due out later this year under the Nonesuch
logo.

it's been a fot of years (in the 1930s) since
Mitch Miller played oboe in the elite training or-
chestra, the National Orchestral Assn., directed
by Leon Barzin. On April 19, Miller makes his
Carnegie Hall conducting debut leading the en-
semble, now called the National Orchestra of
New York. The program is all Gershwin. ... An
edition of “Favorite Encores for Piano” repre-
sents Alicia de Larrocha's first foray into pub-
lishing. Not even remotely “Mostly Mozart,” the
volume is devoted to pieces by Albeniz, (both
Isaac and Mateo), Granados, Soler and Bach.

(assical

B —

COUNTER SIGNING—Conductor Klaus Tennstedt prepares to pen a note for
a fan at the Harvard Co-op, as Angel Records artist relations exec Tony
Caronia looks on.

MIDSUMMER LAUNCH SET

Mendelssohn Return
Vehicle Is Pantheon

By IS HOROWITZ

NEW YORK-—After a hiatus of
four years, classical record doyen
George Mendelssohn will return to
the active record industry this sum-
mer with a new label and a market-
ing approach that lays particular
stress on cassettes.

The founder of Vox Records, who
spun off the assets of the 1,400 LP
company to the Moss Music Group
after 33 years of continuous oper-
ation, is now asscmbling material for
an initial release in August on his
new Pantheon label.

Mendelssohn says his arrange-
ment with Moss, for whom he acted
asconsultant for a year after the sale,
contained a non-compete clause
which expired Dec. 31, 1981.

Twenty disk titles are promised in
the first release, plus 30 to 30 cas-
settes, some of which will not have
any LP counterpart. Distributors
will be by-passed, with product to be
sold direct to retailers.

Repertoire will consist of both
newly recorded material and li-
censed items, with the newer titles to
focus on sparsely represented arcas
of the catalog and on younger artists.

There will be no suggested list
price. says Mendelssohn, who teels
such designation has little meaning
in the contemporary marketplace.
Wholesale prices, however, will re-
flect accepted norms of budget, mid-
line and full price product lines.

Top-of-the-line Pantheon albums
will be priced to the dealer roughly
at a level normally applying to
$10.98 list, with all such product,
both analog and digital, imported
from Electrola in Germany. Cassetle
equivalents. however, will be dupli-
cated in the U.S. to sell at retail at a
price point between $5.98 and $6.98.

Albums pressed domestically will
be priced to dealers as if they carried
a list of $6.95. says Mendelssohn.
Casscttes in this category will be of-
fered at the same price. Boxed sets of
three or four records. a Mendelssohn
specialty, will be pegged at a “no-
tional™ $19.95 level.

Where opera is concerned. and
hoth recent and historical produc-
tions are contemplated. release will
be on cassette only. Extended play
units will be utilized where required
to keep packages to no more than
three cassettes.

no librettos will be furnished. Sy-
nopses will be sufficient to follow
the action, suggests Mendelssohn,
since the works will be well known to
the targeted audience.

In this category he places a com-
plete Wagner “Ring” sung in Eng-
lish and directed by Reginald Good-
all, which has been available here
previously on Angel imporis. EMI,
due to be a major source of product,
is also expected to release to Pan-
theon on license a “*Marriage of Fig-
aro” conducted by Daniel Baren-
boim.

Pianist Annie Fischer is among
the artists whose EM1 catalog will be
licensed in quantity to Pantheon.
Concerto recordings by the artist,
expected to tour here in the fall un-
der the auspices of Jacques Leiser,
include works by Mozart, Liszt.
Schumann and Bartok, plus many
solo diskings. “We have world rights
for her solo recordings,” says Men-
delssohn.

EMTI will also furnish recordings
by pianist Cristina Ortiz. an artist
Mendelssohn has now signed for ad-
ditional repertoire. On the boards
are the Mendelssohn Piano Con-
certos, to be recorded under a co-
production deal with Stuttgart Ra-
dio, an arrangement that will also
see the complete Schubert Overtures
recorded in digital later this month
and in May.

Boxed sets of recordings by the
Hungarian Quartet have been li-
censed from Pathe-Marconi, says
Mendelssohn, and will include their
first complete set of the Beethoven
Quartets (they have since re-re-
corded the cycle), plus titles by
Brahms. Schubert. Ravel and De-
bussy.

“Lots of chamber music will also
be recorded in this country.” says
Mendelssohn, with much of it to
come from deals with the Eastman
School of Music and the Univ. of In-
diana. The Eastman tie will also re-
sult in a first recording of the Alec
Wilder opera. “The Truth About
Windmitls.”

At the low end of the pricing spec-
trum, a budget classical-only line is
planned. notes Mendelssohn, with
the first release this summer to num-
ber about 15 titles.

To keep opera cassette costs down,
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& | ¥ | TITLE, Atist, Label & Number
1 1 123 | PACHELBEL: Kanon
Paillard Chamber Orchestra, RCA FRL 1-5468
2 4 18 | HOLST: THE PLANETS
(Karajan), DG Digital 2532019
3 5 323 | JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for
Flute & Jazz Piano
CBS Masterworks M 33233
4 2 49 | 60th ANNIVERSARY GALA
Stern, Perlman, Zukerman, New York Philharmonic (Mehta),
CBS Masterworks IM 36692
5 6 27 | THE UNKNOWN KURT WEILL
Teresa Stratas, Nonesuch Digital D 79018
6 7 36 | LIVE FROM LINCOLN CENTER
Sutherland, Horne & Pavarotti, New York City Opera Orchestra
(Bonynge), London Digitat LDR 72009
7 14 9 | PACHELBEL: CANON
Academy Of Ancient Music (Hogwood)
8 10 101 PAVAROTTI'S GREATEST HITS
London, PAV 2003/4
9 17 13 | MAHLER: Symphony No. 8
(Ozawa), Philips 6769-069
10 18 9 | KORNGOLD, CONUS: Violin Concertos
(Periman, Previn), Angel Digitai DS 37779
11 9 40 | BEETHOVEN: Complete Symphonies
Berlin Philharmonic (Karajan), DG Bargain Box 2740-241
12 19 5 | PICNIC-SUITE
Bolling, Rampal, LaGoya CBS Masterworks M37228
13 12 | 162 | ANNIE'S SONG: Galway
National Philharmonic Orchestra (Gerhardt), RCA ARL 1-3061
14 8 22 | PLACIDO DOMINGO GALA OPERATIC CONCERY
(Guilini), DG 2532009
15 3 22 | BEETHOVEN: VIOLIN CONCERTO IN D
(Perlman, Guilini), Angel DS-37471
16 nm:’ VIVALDI: FOUR SEASONS
(Brown), Philips 9500-717
17 25 36 | VIVALDL: Four Seasons
Karajan, DG 2530 296
18 13 18 | PAVAROTTI SINGS EARLY VERD! ARIAS
Pavarotti, CBS M37228
19 27 5 | BRAVISSIMO DOMINGO
Placido Domingo RCA CRL24199
20 22 | 127 | O SOLE MIO: Neapolitan Songs
Pavarotti, London 0S 26560
21 26 36 | MAHLER: Symphony No. 2
Solti, London Digital LDR 72006
22 20 9 | RAVEL: Daphnis Et Chloe
(Dutoit), London Digital LDR 71028
23 24 57 | PAVAROTTI'S GREATEST HITS, Vol. 2
London PAV 2006
24 m A LITTLE STREET MUSIC
The Cambridge Buskers, DG 2536-414
25 30 27 | HOLST: THE PLANETS
The Phitharmonia and Ambrosian Singers (Rattle), Angel DS 37817
26 m BACH: SIX UNACCOMPANIED CELLO SUIFES
Bylsma, Pro Arte 3 PAC 3001
27 16 183 | HITS FROM LINCOLN CENTER: Pavarotti
London 0S 26577
28 33 9 | VAUGHAN-WILLIAMS: Fantasia On A Theme Of Tallis, Other Works
(Slatkin), Telarc DG 10059
29 11 22 | BOLLING: TOOT SUITE FOR TRUMPET & JAZZ PIANO
(Andre, Bolling), CBS SM 36731
30 21 18 | BARTOK: CONCERTO FOR ORCHESTRA
(Solti), London Digital LDR 71036
3 38 5 | RODRIGO: CONCIERTO EN MODO GALANTE
London Symphony Orchestra Angel Digital D8-37877
32 32 5 | LEONTYNE PRICE: LEONTYNE PRICE SINGS VERD!
Israel Phitharmonic Orchestra {Mehta) Landon 0526660
33 23 18 | HANDEL: Messiah
(Hogwood), L'Oiseau Lyre D 189 D3
34 28 18 | WAGNER: MUSIC FROM THE RING OF THE NIBELUNGEN
(Tennstedt), Angel DS 37808
35 BRAHMS: VIOLIN CONCERTO
@ Perlman, Angel 37286
36 TCHAIKOVSKY: TRIO
m Perlman, Ashkenazy, Harrell, Angel 37673
37 15 9 | BEETHOVEN: Symphony No. 9
(Bohm), DG Digital 2741 009
38 36 27 | POPS ON BROADWAY
Boston Pops (Williams), Philips Digitai €302 124
39 pa 13 | BRAHMS: German Requiem
(Haitink), Vienna Philharmonic, Philips Digital 6769-055
40 3l 13| WAGNER: Ring

(Boulez), Philips Digital 6769-074
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OFFERS HIGH PROFIT MARGIN

CBS Malaysia Off And Running

KUALA LUMPUR-CBS Ma-
laysia, first Southeast Asian oper-
ation for CBS, has got off to a “fly-
ing start,” according to managing
director Michael Chong, despite an
11 month delay between registering
the company and its opening March
1

Enterprising dealers and distribu-
tors filled the gap left late last year
by termination of EMIs distribution
rights for CBS product, bringing in
Bob Dylan’s “Shot Of Love.” Billy
Joel’s “Songs In The Attic,” Dan Fo-
gelberg's “The Innocent Age” and
other key titles, and selling them at
inflated prices.

But though Chong concedes the
pre-availability of several of CBS
Malaysia’s first 10 releases may slow
sales for a time, he says the company
is unworried.

“Many people have simply re-
fused to pay the exorbitant prices
that were being asked. so I'm confi-
dent our titles will move, particu-
larly as our product is competitively
priced. We are also giving the deal-
ers a higher profit margin (33.6%), in
the belief that they will put more ef-
fort into selling CBS material.”

Currently. locally pressed CBS
disks retail at M$15.50 (U.S. $6.65
approx.), as does equivalent WEA
product. EMI records are cheapest
at M$14.90 ($6.40) but dealer mar-
gins are less. PolyGram disks, where
the margin is 35%, sell at M$15.90
(56.82).

Chong emphasizes that there will
be no scrimping on vinyl to cut costs,
and the CBS Malaysia philosophy
of quality first, he claims, is demon-
strated in the fact that imports will
be airfreighted from the U.S. and Ja-
pan rather than shipped by sea.

Speedier delivery and a reduction
in warpage are the aims. “l believe
shipment by sea is outdated,” says

Chong. “We are in a highly competi-’

$30,000 In *
Imports Case

LONDON-—A Scottish retail out-
let has agreed to an out-of-court set-
tlement of $55.000 to British Pho-
nographic Industry for trading in
illegal imports originating in Can-
ada, the U.S., the Philippines. Spain
and Portugal.

And John Deacon, director-gen-
eral of BPI, says: “We have a num-
ber of further cases pending in Scot-
land over paraliel imports. This
latest success in our crackdown on
the whole illegal aspect of importing
reiterates our earlier warnings that
anybody, retailer, wholesaler or im-
porter, found handling records man-
ufactured outside the European
Economic Community will be se-
verely dealt with.”

Gl Records of Edinburgh, and
two directors, Gordon and Margaret
Inglis, are involved in the latest set-
tlement with BPI and more than
5,000 of the albums imported are
currently in the custody of BPI law-
yers in Edinburgh.

Plaintiffs in the case were Motown
Records Lid. and RCA Records
UK. Ltd., acting for themselves and
representing all members of BPL

Now the plaintiffs are also seeking
permanent undertakings from GI
Records restraining the retail outfit
from dealing in albums manufac-
tured in non-EEC territories and
then imported into the UK.

tive industry, and if airfreighting
means getting ahead of the competi-
tion, then that’s what we’ll do.”

But Chong insists that higher
overheads will not be passed on to
the consumer. CBS imports. retail-
ing at M$18.50 ($7.95), will be
among the cheapest available.

While international product will
be available on disk and cassette in
equal quantities, a ratio of 5:1 in fa-
vor of cassettes will operate for local
releases, reflecting the trend in rural
areas, where local product is strong-
est, to tape format.

Substantial quantities of CBS
back catalog material are to be re-re-
leased with particular emphasis on
jazz, which Chong says is growing
rapidly in popularity. And the com-
pany will be setting another prece-
dent, he says, by making every jazz
release available on cassette instead,
as was formerly the case, on disk
only.

The extent of the piracy problem
makes it impossible for record com-
panies to survive on international re-

leases alone, and CBS Malaysia will
shortly concentrate on developing
local talent. which Chong believes is
abundant.

Chinese records from artists con-
tracted to CBS/Sony Hong Kong
are already being released locally,
but Chong is determined to secure
his own roster and to this end has al-
ready signed up Hong Kong Canto-
nese singer Big Al and opened nego-
tiations with a number of local
Malay singers. A talent contest is
also planned for later this year.

With the arrival of CBS, Malaysia
now has four record compapies
(CBS, WEA, PolyGram, EMI) and
three distribution firms (RCA Cos-
del. Musico and Araco), but Chong
says: “l don't think one new com-
pany will affect the others, so much
as it will benefit buyers because of
the wider selection of product avail-
able. I also hope CBS can add its
strength to the Malaysian Assn. of
Phonogram Producers and Distribu-
tors (MAPPD) in its fightagainst pi-
racy.”

Paris To Get Two New Concert Halls

PARIS—The Socialist govern-
ment of President Mitterrand has
announced plans for two major new
music venues to be built in the
French capital.

First, an opera house is to be con-
structed on the Place de la Bastille.
The new hall will be used mainly for
musicals, something that recession-
hit French musicians will undoubt-
edly welcome.

The second project is a new audi-
torium exclusively for rock and jazz
concerts, to be erected at La Villette,
where there already exists a vast pop
stadium carved out of what was built
as a new abattoir but subsequently
turned out to be a white elephant.

Turned over to the pop fans, this
venue quickly earned a reputation
for the violence which frequently
followed concerts there, and there
has been talk of closing it down.

The new hall at La Villette will be
entirely different, however. with

seating for 10,000, advanced acous-
tics, sophisticated security measures
and comprehensively equipped en-
tertainment facilities. So while the
existing hall is already a Mecca for
rock bands from all over the world,
the new site is expected to be an even
greater attraction.

Jazz fans are also hoping it will re-
store to Paris some of the capital’s
past reputation as the center of Eu-
ropean jazz, echoing the days in the
’50s when artists like Sidney Bechet,
Don Byas and Hot Lips Page spent
months playing the small clubs
known as “caves.”

Those “caves” are now gone, and
what jazz clubs exist are very modest
indeed. The huge new La Villette
project may not bring back all the
past glories, but it should re-arouse
public interest in jazz and also en-
courage more live recording of the
music, a development record com-
panies would certainly welcome.

FOR RCA SALES DIRECTOR

Service Is Vital In German Mart

HAMBURG—“'Service” is the
new watchword of the West German
record industry. With the labels con-
cerned about saving money and the
retail trade anxious about profit
margins. closer ties between the two
sectors are seen as necessary if the
market—which reacted to falling
sales with a switch to back catalog
and is now seeing even back catalog
sales stagnate—is not to suffer a real
breakdown.

RCA sales director Ernst Teske,
who has seen the boom years of
soaring sales and the slowdown that
followed. believes that even without
major hits or significant growth,
profitable trading is stilk possible.

“Crises can be created by words.
Certainly our own turnover does not
suggest an imminent breakdown in
the market. You have to take a real-
istic but at the same time positive
view, and the fact is that current
price levels do permit sensible deal-
ers to achieve adequate profit mar-
gins.

“For us at RCA, service is the
most important thing, and that's
why we have not reduced the size of
our sales force, the people who ac-
tually meet the dealers, in the eight

years the company has been going.”

While the industry is demanding
more readiness to take risks from the
retail trade, many executives are not
convinced that any enlargement of
dealer stock is necessary, arguing
that most of the extra records are
sent back anyway.

But RCA, which initially rejected
stock enlargement, reacted swiftly to
the opposition of dealers who are
simply looking for ways in which the
ordering of records can be made
more straightforward and attractive.

“We agreed to the creation of
stock,” says Teske, “in order not to
jeopardize our relations with the
trade. In fact, stock enlargement has
several commercial advantages to
the dealer when accompanied by
full sale-or-return: the possibility of
ordering the full variety of RCAs
new releases and back catalog with-
out risk, terms of payment up to
three months, discounts or rebates
on certain orders, and so on. '

“Of course all the risk falls on the
record company so our aim is to pro-
mote RCA artists in such a way that
our partners in the retail trade need
merchandise, rather than further al-
lowances.
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International

New French Radio Station
Is A Problem For Minister

PARIS—French telecommuni-
cations minister Georges Filloud.
the man responsible for the coun-
try’s radio and television, has found
himself in an embarrassing situ-
ation. His own son, Patrick Filloud,
has set up his own free radio station
in Paris, broadcasting - under the
name Gilda.

The minister will clearly lean over
backwards to avoid giving any im-
pression that his son will enjoy pref-
erential treatment, but there are ad-
vertisers who believe Patrick’s
influence may affect the so-called
“method of application” and that
commercial advertising on free ra-
dio will eventually be permitted,
controlied no doubt but nevertheless
a source of income. :

On the strength of this supposi-
tion, several firms have bought air-
time on Gilda, and the question now
is whether, in the light of present
prohibitions on advertising, the fa-
ther will give orders to jam the son’s
transmissions.

Pressure of public opinion is an-
other factor in the equation. Official

In Finland

HELSINKI-A prominently-ad-
vertised concert by Abba, appar-
ently set for May 2 in Tampere, third
largest city in Finland, turned out to
be an ingenious fraud.

First news of the “show” came
through two advertisements in
Aamulehti, a top-selling Finnish
daily newspaper. The space was
booked under the corporate name
“HYP,” and the forwarding address
for enquiries and bills was Helsingin
Yhdyspankki, an imaginary “finan-
cial institution.”

According to police officials, a
man named Pertti, Nieminen, a
name as common in Finland as Paul
Jones or John Smith, printed up
6,000 tickets for the Abba event,
priced at $7.50. anyway a suspicious
price tag for such a major pop con-
cert.

The “show™ was set for Tampere
Ice Stadium where, following the
advertisements, a ‘couple of thou-
sand Abba fans milled around the
box-office seeking tickets. But only a
few were sold before stadium au-
thorities halted all sales, having con-
firmed that Abba planned no live
shows at all this year.

In fact, the Swedish team has. in
its 10 years of hit-making, made only
one concert appearance in Finland.,
in January, 1975. However, virtually
all its albums have gone diamond
(50.000-plus sales) in this territory.

Polydor Holland Sets
‘British Funk’ Album

AMSTERDAM—Polydor Hol-
land has put out “Best Of British
Funk,” a compilation LP produced
exclusively for the Dutch market-
place.

This initiative of Tom Steenber-
gen, the company’s general label
manager, with material from acts
like Level 42, Central Line and
Shakatak, has already created inter-
est at UK. retail level and is to be
available there via import deals.

There’s also reported interest in
the U.S., mainly because of the pop
and disco chart success there of
“Mama Used To Say,” by Junior
Giscombe, another act on the al-
bum.

radio here has admitted that the free
stations, well organized and in-
telligently administered for the most
part, are taking away listeners from
Radio 7, a station created specially
for the young which broadcasts a
heavy diet of pop and new releases.

Being run by the state monopoly.
Radio 7 nevertheless lacks some of
the frills and attractions of the free
stations, and more and more young
listeners are deserting it for the inde-
pendents.

A number of ideas which would
provide the free stations with reve-
nue. short of pure advertising, have
become moot. One is to issue “listen-
ers’ cards” to people prepared to
support free radio by buying them,
including perhaps the record com-
panies. If in return those companies’
new releases were broadcast, the
prohibition on advertising could not
be considered broken.

The cards could also give their
holders the right to airtime, not for
advertising. but simply to comment
on music and records. Again this
would not offend the letter of the
law.

U.K. Deadline
For Comments
On Green Paper

LONDON—An end-of-August
deadline has been set by the British
government for receiving comments
on the Green Paper consultative
document published last year relat-
ing to law reform on copyright mat-
ters, including performer protection.

This was the publication which
created wide concern in the UK.
record industry because of what was
seen as a negative and uncon-
structive attitude to the menace of
home-taping. The Green Paper. in
basis, came out against the idea of
imposing a levy on blank tape.

In the House of Commons here,
Gerard Vaughan, secretary of state
for trade, said the government
would formulate legislative propos-
als as quickly as possible after con-
sultation has been completed. But he
added that the proposals will need to
take into account European Eco-
nomic Community action in the
copyright field and the EEC Com-
mission is publishing a “memo-
randum” later this year.

Benelux Atari
To Become Indie

AMSTERDAM—From June 1
this year at the latest, the Benelux
branch of Atari, the international
electronic games company, is to be-
come an independent outfit.

Since it started in the fall of 1980,
Atari-Benelux has operated in the
framework of record company
WEA-Benelux, with its products in
Holland, Belgium and Luxembourg
distributed by Record Service Bene-
lux (RSB), the joint distribution firm
of record companies WEA-Benelux
and Ariola-Benelux.

New managing director of Atari-
Benelux is Peter Woodward, an
Englishman previously in Los An-
geles as executive vice president of
Casablanca Records.

Atari-Benelux, likely to carry on
distribution through RSB, currently
has a catalog of 41 electronic games,
with 10 more set as additions this
year.
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Canada

’81LP, 45 Shipments
Down; Cassettes Up

By DAVID FARRELL

TORONTO—Latest government
statistics for the Canadian record in-
dustry show a marked decline in net
shipments of albums, singles and 8-
tracks during 1981, and a 25% in-
crease for prerecorded cassettes.
Overall, the net value of shipments
(wholesale prices, quoted in Cana-
dian dollars) was up compared to
the year before.

Shipments of records (albums and
singles) totalled $219,696,543 in
value in 1981, against $209,840,522
the year before. Shipments of tape
(cassette and 8-track) were val-
ued at $71,399,362, compared
to $60,343,423. Together, the value
of the market was $291,096,362
($270,183,945 in 1980).

In volume, 12-inch product (the
government’s Statistics Canada
agency doesn’t separate albums
from 12-inch singles) declined to

Flicker Launches

TORONTO — Flicker Records
staged its first intensive trade blitz in
Canada this past week as helmsman
and label producer Mike Flicker
touched down in major cities across
the country with members of Van-
couver rock band Trooper to pro-
mote the quintet’s latest album, the
first on the Flicker logo, entitled
“Money Talks.”

Inked to RCA worldwide through
a production deal, in Canada the
group is inked direct to Flicker Rec-
ords, distributed by the major. This
is the first studio album from the
group in over three years. One of
Canada’s most successful domestic
attractions, an earlier MCA greatest
hits package, “Hot Shots,” has sold
in the region of 450,000 units to date.
It is estimated that the entire MCA
catalog has sold well in excess of one
million units.

The U.S. release on “Money
Talks” is delayed by approximately
10 days, Flicker relates, in order to
let Canada get a head start in break-
ing this album. Tour dates have yet

544 million units in 1981, down

from 1980’s 69.1 million units.

Singles also declined to 14.1 mil-
lion, down 2.6 million from 1980’s
16.7 million.

Cassette shipments during '81 to-
talled 14.7 million, up from the pre-
vious year’s 10.2 million. Eight-track
shipped 2.5 million units, down dra-
matically from 1980’s 5.2 million.
The configuration’s rate of decline is
intensifying.

It should be noted that Statistics
Canada data are used in a general
way by this country’s record indus-
try. Because of reporting procedures
and lack of specific information in
given categories, the figures are only
employed as a benchmark reference,
rather than definitive. Often, the
government bureau updates and re-
vises the figures later.

Promo Campaign

to be fixed. Manager Sam Feldman,
who also attended all of the media/
buyer receptions, says American and
Canadian tour dates will be sched-
uled as the record develops in re-
gional markets.

Flicker Records has only released
one other album to date, again by a
Canadian act, Dixon House. The
group has an earlier album released
by Infinity Records, but it died, as
did the label. Dixon House’s revival
on Flicker has been exceptional
when compared to its previous life
on Infinity. The single “Just One
Kiss” made charts across the coun-
try, climbing into the top three posi-
tion in the Ottawa market. The latest
single, “Wait For The Night,” is on
rotation in most major markets and
has just been shipped commercially
by RCA in Canada.

Flicker reports that his latest pro-
duction involved Randy Meisner,
who has done a duet with Heart’s
Ann Wilson. The song was written
for Wilson by Elton John and is
likely to be issued as a single,
through WEA.

THREE GRETZKY TRIBUTES

Novelty Disks Proliferate

TORONTO—Novelty disks are on
the upswing again in Canada. In the
past several weeks, regional artists in
Calgary, Edmonton and Montreal
have cut singles with a topical hook
to capture human interest stories via
music. Even South African Roger
Whittaker, who has an immense fol-
lowing in his country, has a record
on release tied in to Canada’s bring-
ing home its own constitution.

The most topical subject for nov-
elty songwriters at present is hockey
superstar Wayne Gretzky, star of the

. Edmonton Oilers. At least four sin-
gles are in circulation extolling the
vitrtues of this athlete. Among them
is “Ballad Of Wayne Gretzky,”
performed by Christopher (Zip)
Rzeppa, an out-of-work tv broad-
caster in Cincinnati who claims to
have sold 15,000 copies of “The Bal-
lad Of The Bengals™ last December,
shortly before the U.S. football team
bit the turf for the San Francisco
49ers at the Super Bowl.

According to Rzeppa, who mailed
his Gretzky disk into Canada, a
Woodward’s chain buyer in Alberta
has informed him that his hastily re-
corded tribute is the best of the lot
right now. Because of this, 100

copies were ordered for each store,
he says.

Rzeppa’s disk apparently took
five hours to record, but Terry
Hynes in Edmonton did his in 15
minutes. He is the lead singer of an
Edmonton rockabilly group called
the Scrunchins, whose recording of
“Number One” is backed by a
pumping piano and the roar of a
Coliseum crowd.

“Agent 99” is another Gretzky
disk, put out about a year ago by
Calgarian Ed Kodyre. It is said that
he intends re-releasing the single to
take advantage of the current
hockey star craze.

And in Montreal, songwriter lan
Cooney has issued his own tribute,
“That Great Number 99,” the num-
ber relating to Gretzky’s hockey
shirt identifier. The song made its
debut on Montreal’s top-rated sports
talk show, Ted Tevan’s Sports Rap.

Roger Whittaker, meantime, has
rush-released a single entitled “Can-
ada Is” on his own Tembo label,
based in Montreal. The song has
been performed many times by the
singer, but this is apparently the first
time he has put it on vinyl.

U.S. Act Takes
Top Tokyo Prize

TOKYO — U.S. singer John
O’Banion took top prize, roughly
$11,000 plus a trophy, in the 11th
Tokyo Music Festival at the Budo-
kan Hall here, performing the Joey
Carbone composition “I Don’t
Wanna Lose Your Love.”

He collected the award from Brit-
ish singing sister act the Nolans
(CBS), winners of the 1981 festival
contest.

Special “gold” awards of around
$5,500 went to Claire d’Asta
(France) and Mariko Takahashi (Ja-
pan), and the “silver” prize winners
(around $3,000) were Yasuha (Ja-
pan), Angie Gold (U.K.) and Ales-
sandra Mussolini (Italy).

The festival’s “best singer” prize
($2,500) went to Moon Juran (South
Korea) and the foreign judges’
award for best Japanese singer went
to Yoshimi Iwasaki.
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' Lords Debate UK. |
. Blank Tape Levy
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By NICK ROBERTSHAW

LONDON-—The British Govern-
ment has reiterated its reluctance to
introduce a levy on audio or video
blank tape, or on recording equip-
ment, to compensate copyright hold-
ers for infringement by home taping.

In a House of Lords debate La-
bour peer Lord Willis, chairman of
the Authors’ Lending and Copyright
Society, said the Government had
acted on the proposals of the 1977
Whitford Committee on copyright
“with all the speed of a crippled tor-
toise.” It did not give “a tinker’s
damn” about copyright owners, au-
thors, composers or publishers.

Lord Willis added that people
who recorded works in their home
were committing theft. Millions of

U.K. Labels Divided Over
Use Of BASF Chrome Logo

LONDON-Blank tape manufac-
turer BASF UK is pressing ahead
with plans for a generic advertising
campaign promoting chrome diox-
ide tape product. But some record
companies are concerned that the
symbol chosen, which BASF wants
used on chrome pre-recorded cas-
settes, will tie the product too much
to one brand.

Pioneers Island and A&M, still
the only U.K. companies to use
chrome dioxide for all tape releases,
are divided in their views. A&M says
the symbol as it stands will be in-
cluded on future product. But Island
marketing manager Paul Henry says
the company would like to see the
spelling changed first.

“We already use BASF Chrom-
dioxid tape for all our product, and 1
fully support anything the industry
does to promote pre-recorded tape.
We will use the symbol provided the
English spelling of ‘chrome’ is used

PEKING—The Chinese gov-
ernment, launching what is con-
sidered a heavy-handed cam-
paign to stem the “flood” of
foreign music coming into the
country since it was “opened up”
to the outside world, is surpris-
ingly making MOR romantic
ballads a prime target for its dis-
¢ pleasure.

But police in many cities here
are searching shops and confis-
%», cating any tapes reckoned to be

“reactionary, pornographic or
vulgar.” And itis feared here that
soon the authorities will extend
the powers granted to include
freedom to search private homes.

Cassettes of any foreign popu-
lar music, but specially Chinese
pop from Hong Kong and Tai-
wan, can now be confiscated,
along with cassette players or
recorders, this under stern state
regulations introduced a few
¢ weeks ago.

One observer of the Chinese
artistic world says: “Really the
crackdown is another top-level
attempt to control the invasion of
China by outside cultural in-
fluences. They’re viewed by the

TAPES CONFISCATED

Chinese Gov’t Fighting
‘Flood’ Of Foreign Music

rather than the German, which is as-
sociated exclusively with BASF. Not
all U.K. pre-recorded tapes will be
using that brand.”

WEA marketing manager Stewart
Till adds: “Our plan is to go with
three chrome tapes on a test basis,
but they will not feature the symbol,
partly because it would tie the prod-
uct to BASF, and our manufac-
turing plant in West Germany has
not decided yet what brand it will
employ, and partly because adding
another symbol to the packaging
might prove a distraction from the
group name and title.”

Nevertheless, other companies are
prepared to adopt the logo unal-
tered. Chrysalis will use it from April
30, when the new Leo Sayer release
appears, and Stiff has a new Mad-
ness album due out which will also
carry the chrome tape symbol.
BASF’s main advertising thrust is
expected in July.

leadership as a threat to govern-
ment and to social stability.”

But no real guidelines have
been laid as to which kinds of
music are rated most “objection-
able.” Fitting the “pornographic
and vulgar” tag is the MOR ro-
mantic ballad, sung over West-
ern-style pop backings. However,
disco music is regarded as basic-
ally “decadent,” and obviously
many older Communist officials
feel this kind of sound is a prime
symbol of the “bourgeois deca-
dence” they opposed three dec-
ades ago.

Yet the younger age groups
find it interesting music, not least

for its lack of direct political con- 3§

tent.

The government drive is
clearly aimed at the millions of
prerecorded cassettes which have
arrived in this country over
the past three years. There’s a
thriving black market industry,
which engages in money-making
smuggling from Hong Kong of
the latest, mostly pirated, tapes.

But it does seem an impossible
task for the government to track
down all the “offensive” pop mu-
sic in this country.
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blank audio and video tapes were
being sold and used to steal copy-
right owners’ property.

Other Labour peers echoed this
theme. Lord Jenkins of Putney said
the development of home taping
would lead to widespread commer-
cial piracy, and that the whole basis
of the recording industry was being
undermined. Lord Lloyd of Hamp-
stead spoke of a considerable threat
to the film and recording industries,
and criticized the Government for
ignoring the likely effect of video-
cassette trade on cinema exhibition.
London was the acknowledged cen-
ter of the illegal copying trade and
there was a strong case for a tighter
law and more severe penalties for pi-
rates.

Tory peer Lord Colwyn, himself a
musician, supported the Opposition
view. Largely because of home tap-
ing, he said, the music business
would be unable to keep the present
broad spectrum of music on the
market. The Government should
give high priority to reform of the
copyright law.

But in reply, Government spokes-
man Lord Lyell did no more than re-
peat the views set out in last July’s
consultative Green Paper on copy-
right reform, namely that no con-
vincing evidence had been received
that it would be right to introduce ei-
ther software or hardware levies,
that such a move would mean a
large increase in tape prices which
the Government was reluctant to im-
pose on the public, and that rough
justice would in any case be inevi-
table, since many tape-users did not
record copyright material.

The Government’s views, how-
ever, would not be finalized till the
consultation process following pub-
lication of the Green Paper had been
completed, and the European Eco-
nomic Community’s memorandum
on the interaction of copyright and
the Treaty of Rome had been pub-
lished later this year.

The Government did recognize
and share the concern of the film
and video industries over, the
growth of film piracy, though, and
agreed that there were areas where
the already effective remedies might
be strengthened.

French Retailer
Bows 8th Outlet

PARIS—France’s biggest discount
audio and video retailer FNAC has
opened its eighth store in the Medi-
terranean city of Nice. The company
has taken full advantage of some
concurrent celebrations in the town
to give its launch maximum public-
ity.

The celebrations are for Italian
patriot Garibaldi, who landed in
what was then Nizza prior to liber-
ating Maly, and died 100 years ago.

Besides timing its own April 7
opening to coincide with the height
of the festivities, FNAC also laid on
a giant video show about Gari-
baldi’s life which was watched by
thousands in the Place Messena.

FNAC was set up in 1954 on a
basis of high turnover and rock bot-
tom profit margins. Despite initial
record company opposition it has
expanded steadily, and today coop-
erates with the record industry in de-
fending joint interests. In the new
store one whole floor is given over to
hi-fi and video equipment, and an-
other to disks, tapes and books.
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BRITAIN

(Courtesy of Music Week)
As of 4/10/82

SINGLES
This Last
Week Week
1 1 SEVEN TEARS, Goombay Dance
Band, Epic
2 5 MY CAMERA NEVER LIES, Bucks
Fizz, RCA
3 2 JUST AN ILLUSION, Imagination,
R&B
4 7 AIN'T NO PLEASING YOU, Chas
& Dave, Rockney
5 9 GHOSTS, Japan, Virgin
6 18 MORE THAN THIS, Roxy Music,
EG/Polydor
7 15 GIVE ME BACK MY HEART,
Dollar, WEA
8 4 LAYLA, Derek & Dominoes, RSO
9 3 QUIERME MUCHO (YOURS),
Julio Iglesias, CBS
10 14 HAVE YOU EVER BEEN IN LOVE,
Leo Sayer, Chrysalis
1" 16 1S IT A DREAM, Classix
Nouveaux, Liberty
12 11 DAMNED DON'T CRY, Visage,
Polydor
13 25 DEAR JOHN, Status Quo, Vertigo
14 21 DON'T LOVE ME TOO HARD,
Nolans, Eplc
15 8 POISON ARROW, ABC, Neutron
16 37 NIGHT BIRDS, Shakatak, Polydor
17 17 SEE THOSE EYES, Altered
Images, Epic
18 24 A BUNCH OF THYME, Foster &
Allen, Ritz
19 NEW EBONY & IVORY, Paul McCartney
& Stevle Wonder, Parlophone
20 6 THE LION SLEEPS TONIGHT,
Tight Fit, Jive
21 12 CLASSIC, Adrian Gurvitz, Rak
22 10 PARTY FEARS TWO, Assoclates,
Associates
23 31 BLUES EYES, Elton John, Rocket
24 30 HOUSE ON FIRE, Boomtown
Rats, Ensign
25 28 ARE YOU LONESOME TONIGHT,
Elvis Presiey, RCA
26 13 MICKEY, Tony Basill,
Radialcholce
27 35 | CAN MAKE YOU FEEL GOOD,
Shalamar, Solar
28 19 YOUR HONOR, Pluto, KR
29 33 IRON FIST, Motorhead, Bronze
30 NEW PAPA’S GOT A BRAND NEW
PIGBAG, Pigbag, Mistral
31 26 MUSIC FOR CHAMELEONS, Gary
Beggars B:
32 NEW FANTASTIC DAY, Haircut One
Hundred, Arista
33 20 GO WILD IN THE COUNTRY, Bow
Wow Wow, RCA
34 NEW STONE COLD, Rainbow, Polydor
35 NEW THIS TiME (WE'LL GET IT
RIGHT), England World Cup
Squad, England
36 34 MEMORY, Barbra Streisand, CBS
37 NEW REALLY SAYING SOMETHING,
Bananarama & Fun Boy Three,
Deram
38 32 RUN TO THE HILLS, Iron Malden,
EMI
39 NEW EVER SO LONELY, Monsoon,
Phonogram
40 23 LOVE PLUS ONE, Halrcut One
Hundred, Arista
ALBUMS
1 NEW THE NUMBER OF THE BEAST,
Iron Maiden, EMI
2 1 LOVE SONGS, Barbra Streisand,
cBS
3 2 PELICAN WEST, Haircut One
Hundred, Arista
4 12 JAMES BOND GREATEST HITS,
Various, Liberty
5 4 ALL FOR A SONG, Barbara
Dickson, Epic
6 3 THE GIFT, Jam, Poiydor
7 283 SKY 4/FORTHCOMING, Sky,
Ariola
8 5 BEGIN THE BEGUINE, Jullo
Iglesias, CBS
9 6 THE ANVIL, Visage, Polydor
10 7 FIVE MILES OUT, Mike Oidfield,
Virgin
11 NEW BLACKOUT, Scorpions, Harves!
12 8 ACTION TRAX, Various, K-tel
13 9 KEEP FIT AND DANCE, Various,
K-tel
14 13 TIN DRUM, Japan, Virgin
15 11 PEARLS, Elkie Brooks, A&M
16 NEW CHARIOTS OF FIRE, Vangelis,
Polydor
17 17 PORTRAIT, Nolans, Epic
18 19 DIAMOND, Spandau, Reformation
19 14 DARE, Human League, Virgin
20 24 BODY TALK, imagination, R&B
21 26 TWENTY WITH A BULLET,
Varlous, EMI
22 NEW THE NAME OF THIS BAND IS
TALKING HEADS, Talking
Heads, Sire
23 15 CONCERT IN CENTRAL PARK,
Simon & Garfunkel, CBS
24 NEW ASIA, Asia, Geffen
25 22 BAT OUT OF HELL, Meat Loaf,
Epic/Cleveland Int'l -
26 27 NON-STOP EROTIC CABARET,
Soft Cell, Some Blzarre
27 10 FUN BOYS THREE, Chrysaiis
28 16 ONE NIGHT AT BUDOKAN,

Michael Schenker Group,
Chrysalis

29

30

N

32

33
34

35

36

37
38

39

40

25 CHRISTOPHER CROSS, Warner
Bros.
21  ARCHITECTURE & MORALITY,
Orchestal Manouevers in The
Dark, Din Disc
NEW PRIVATE EYES, Daryl Hall & John
Oates, RCA
38 MAYBE IT'S LIVE, Robert Palmer,
Island
NEW 100 COTTON, Jeta, EMI
23 BEST OF THE FOUR TOPS, Four
Tops, K-tel
36 SPEAK & SPELL, Depeche Mode,
Mute
33 FREEZE-FRAME, J. Gells Band,
EMI America
NEW 4, Foreigner, Atlantic
18  WORD OF MOUTH, Toni Basil,
Radialcholce
32 DEAD RINGER, Meat Loaf, Epic/
Cleveland Int'l
NEW SOMETHING SPECIAL, Kool &

Gang, De-Lite/Phonogram

CANADA

(Courtesy Canadlan Broadcasting Corp.)

As of 4/10/82

SINGLES
This Last
Week Week
1 1 1 LOVE ROCK'N'ROLL, Joan Jett
& Blackhearts, Boardwalk
2 3 FREEZE-FRAME, J, Gelis Band,
EMI America
3 2 OPEN ARMS, Journey, CBS
4 5 WE GOT THE Go-Go's, Go-Go’s,
IRS
5 6 MAKE A MOVE ON ME, Olivia
Newton-John, MCA
6 7 DON'T YOU WANT ME, Human
League, PolyGram
7 8 THAT GIRL, Stevie Wonder,
Motown
8 4 TONIGHT I'M YOURS, Rod
Stewart, WEA
9 13~ DON'T TALK TO STRANGERS,

1
12

13

14

15

16

17

18

20

10

This
Weel
1

0o~

10

1

12

Rick Springfield, RCA

10 DO YOU BELIEVE IN LOVE, Huey
Lewis & News, Capitol :
12  FANTASY, Aldo Nova, CBS
9 TAINTED LOVE, Soft Cell,
PolyGram
14 KEY LARGO, Bertie Higgins, Kat
Famlily
15 PRETTY WOMAN, Van Halen,
Warner Bros.
11 SHOULD | DO IT, Pointer Sisters,
Planet
NEW WHAT KIND OF LOVE IS THIS,
Streethearts, Capitol
NEW FIND ANOTHER FOOL,
Quarterflash, Setfen
NEW EDGE OF SEVENTEEN, Stevie
Nicks, Modern
18 JUKE BOX HERO, Foreigner,
Atiantic
NEW CHARIOTS OF FIRE, Vangelis,
Polydor
ALBUMS
1 i LOVE ROCK’N'ROLL, Joan Jett
& Blackhearts, Boardwalk
2 FREEZE-FRAME, J, Gelis Band,
EMI America
3 BEAUTY AND THE BEAT, Go-
Go's, IRS
5 DARE, Human League, Virgin
4 NON-STOP EROTIC CABARET,
Soft Cell, PolyGram
6 PHYSICAL, Oiivia Newton-John,
MCA
NEW CHARIOTS OF FIRE Vangelis,
Polydor
9 ALDO NOVA, Aldo Nova, CBS
7 TONIGHT I'M YOURS, Rod
Stewart, Wamer Bros.
8 PRIVATE EYES, Hall & Oates,

RCA

WEST GERMANY

(Courtesy Der Musikmarkt)
As of 4/12/82
SINGLES
Last
k Week
2 DER KOMMISSAR, Faico, Jive
1 SKANDAL IN SPERRBEZIRK,
Spider Murphy Gang, Electrola
EIN BISSCHEN FRIEDEN, Nicole,
Jupiter
4 THE LION SLEEPS TONIGHT,
Tight Fit, Teldec
3 ALBANY, Roger Whittaker, Aves
7 FELICIDAD, Al Bano & Romina
Power, EMI
8 UNA NOTE SPECIALE, Alice, EMI
11 DAS MODELL, Kraftwerk, EMI
5 GOLDENER REITER, Joachim
Wwitt, WEA

NEW DA DA DA ICH LIEB DICH
NIGHT, Trio, Phonogram
6 LAND OF MAKE BELIEVE, Bucks
Flzz, RCA
16 HURA DIE SCHULE BRENNT,
Extrabrelt, Metronome
10 FLL FIND MY WAY HOME, Jon &
Vangells, Polydor
8 OH JULIE, Shakin’ Stevens, Epic
13 SCHICKERIA, Splder Murphy
Gang, EMI
15 | WON'T LET YOU DOWN, OHD,
WEA
19 OLE ESPANA, Michael Schanze &

Die Fussball National-

Mannschaft, Ariola

18 12 DON'T YOU WANT ME, Human
League, Virgin

19 21 UND GANZ DOLL MICH, Rolf &
Seine Freunde, Polydor

20 17 CENTERFOLD, J. Geils Band,
EMI

21 25 FRED VOM JUPITER, Die Doraus
Und Die Marinas, Teidec

22 22 REALITY, Richard Sanderson,
Polydor

23 20 LIEBER GOTT, Peter Maffay,
Metronome

24 24 WOHIN GEHST DU, Roland
Kaiser, Hansa

25 18 ICH WUNSCH DIR DIE HOELLE
AUF ERDEN, Christlan Franke,
Arioia

ALBUMS

1 1 DOLCE VITA, Spider Murphy
Gang, Electrola

2 -2 ICH WILL LEBEN, Peter Matfay,
Metronome

3 8 NICHT ZU BREMSEN, Truck
Stop, Metronome

4 7 OLE ESPANA, Michael Schanze &
Die Fussbalil National-
Mannschaft, & Wm '82, Ariola

5 5 85555, Spliff, Phonogram

6 3 BERLIN: A CONCERT FOR THE
PEOPLE, Barclay James
Harvest, Polystar

7 4 4, Forelgner, Atlantic

8 13 BEST MOVES, Chris Burgh, CBS

9 6 LEGENDARY SOUND OF GLENN
MILLER & BIG BAND, K-tel

10 NEW BLACKOUT, Scorpions, EMI

1 10 IHRE GROESSTEN ERFOLGE,
Extrabreit, Metronome

12 11 WELCH EIN LAND FUER
MAENNER, Extrabrelt, Refiektor

13 9 TROPICAL DREAMS, Goombay
Dance Band, CBS

14 14 DER ERNST DES LEBENS, ideal,
Eltel imperial

15 16 SILBERLICK, Joachim Witt, WEA

16 18 RHEINGOLD, EMI

17 19 IDEAL, |deal, IC

18 12 WORLD'S APART, Saga, Polydor

19 20 FRIENDS OF MR. CAIRO, Jon &
Vangelis, Polydor

20 15 THE VISITORS, Abba, Polydor

26 28 HALE HEY LOUISE, Rocky King,
caes

27 23 EISBAR, Grauzone, Welk-Rekord

28 26 FANFANFANTISCH, Rhelngold,
EMI

29 14 SHARAZAN, Al Bano & Romina
Power, Baby

30 NEW MAID OF ORLEANS, Orchestral
Manouevers in The Dark, Din
Disc

JAPAN
(Courtesy Music Labo)
As of 4/12/82
SINGLES
This Last
Week Week

1 2 IKENAI ROUGE MAGIC, Imawano
Kiyoshiro & Sakamoto Ryuichi,
London (Yano/Nakayoshl)

2 NEW FRARETE BANZAI, Masahiko
Kondo, RVC (Janny's)

3 3 CHAKO NO KAIGAN
MONOGATARI, Southern All
Stars, Victor (Amuse)

4 1 KOKORO NO IRO, Masatoshi
Nakamura, Nippon Columbia
(Nichion)

5 4 JROTSUKI NO ONNA DE
ITEKUREYO, Tigers, Polydor
(Anlma)

6 5 WEDDING BELL, Sugar, For Life,
(JCM)

7 10 TEARDROP TANTEIDAN,
Imokintrio, For Life (Fuji)

8 8 YES MY LOVE, Eikichi Yazawa,
Warner-Ploneer (Comestock)

9 6 Al O KUDASAI, Naoko Kawal,
Nippon Columbla (Geiet)

10 9 HOSHIZORA NO ANGEL-QUEEN,
Dara Sedaka, Canyon
(Soundtrack)

1 11 AKOGARE NO SLENDER GIRL,
Shanels, Epic/Sony (PMP/JVK)

12 17  MINAMI JUJISEI, Hideki Saijo,
RCA (Gelei)

13 7 AKAI SWEET PEA, Seiko
Matsuda, CBS/Sony

14 NEW REALITY, Richard Sanderson,
Toshiba-EMI (Toshiba)

15 13 KIMINI BARA BARA ... TO
IUKANJI, Toshihiko Tahara,
Canyon (Janny’s)

16 19 MEGURIAI, Dalsuke, Inoue, King
(Sunrise/Mad)

17 NEW SILHOUETTE ROMANCE, Junko
Ohashi, Nippon Phonogram
(Kltajima/PMP)

18 16  YUMEMIRU SEASON, Tsukasa
Ito, Japan (Amuse)

19 14 KOIBITOTACHI NO

CAFETERRACE, Yoshie
Kashiwabara, Nippon
Phonogram (Watanabe/

For Sp‘anish-language hits in
Spanish-speaking countries, see
Billboard En Espanol.
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Burning)
YOKINA PALETTE CAT, Hound
Dog, April

ALBUMS

KANSUIGYO, Miyuki Nakajima,
Canyon

NIAGARA TRIANGLE VOL. 2,
Elichi Ohotakl & Others, CBS/
Sony

NATSU ICHIBAN, Toshihiko
Tahara, Canyon

MEMORIAL, Masatoshi
Nakamura, Nippon Columbia

CENTRAL PARK CONCERT,
Simon & Garfunkel, CBS/Sony

FOR YOU, Tatsurou Yamashita,
RVC

LIVE!, Yuso Kamon, Victor

SUGAR DREAM, Sugar, Four Life

IV (54), Toto, CBS/Sony

THE TIGERS 1982, Polydor

COLORFUL ARABESQUE,
Arabesque, Victor

1000 YEAR KOWO EIGAHEN,
Soundtrack, Canyon

KIDOSENSHI GANDAM lil (3)
BGM-HEN, Soundtrack, King

SOTSUGYO, Selko Sawada,
Crown

YUMEMIRU KORO O SUGITEMO,
Junko Yagaml, Discomate

SAYONARA KONNICHIWA,
Tsukasa lto, Japan

YUME NO TOCHU, Takao Kisugl,
Polydor

OVER, Off Course, Toshiba-EMI

DE NINA A MUJER, Jullo
Iglesias, Eplc/Sony

Al Al Al, Mayo Shono, Nippon
Columbia

SPAIN

(Courtesy El Gran Muslcal)

Last

As of 4/10/82
SINGLES

Week Week
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SHARAZAN, Al Bano & Romina
Power, Epic

SOUVENIR, Orchestrai
Manoeuvers In The Dark,
Hispavox

DON'T YOU WANT ME, Human
League, Ariola

SOME FOLKS, Street Boys,
Edigsa

Si LA VIERAS CON MIS OJOS,
Dyango, EMI

ON MY OWN, Nikka Costa, Ariola

ERES, Massiel, Hispavox

YOU, Nikka Costa, Arioia

PERDIDO EN Mi HABITACION,
Mecano, CBS

TAINTED LOVE, Soft Cell,
Fonogram

ALBUMS

NIKKA COSTA, Nikka Costa,
Ariola

LE MEJOR DEL TECNO POP,
Various, Ariola

ARCHITECTURE & MORALITY,
Orchestral Manoeuvers In The
Dark, Ariola

HOOKED ON CLASSICS, Royal
Philharmonic Orchestra, Edigsa

SHARAZAN, Al Bano & Romina
Power, Epic

VOLUMEN BRUTAL, Baron Rojo,
Zatiro

GREATEST HITS, Queen, EMI

PERHAPS LOVE, Placido
Domingo & John Denver, CBS

COMO UNA OLA, Roclo Jurado,
RCA

ENTRE UNA ESPADA & LA
PARED, Dyango, EMi

AUSTRALIA

(Courtesy Kent Music Report)

As of 4/5/82
SINGLES

Last
Week Week N

1
2

3
5

NEW
15
10

13

1"

WHAT ABOUT ME, Moving
Pictures, WBE

CENTERFOLD, J. Gells Band,
EMI America

OH JULIE, Shakin’ Stevens, Eplc

BELIEVE IT OR NOT, Joey
Scarbury, Elektra

YOUNG TURKS, Rod Stewart,
Warner Bros.

JUST CAN'T GET ENOUGH,
Depeche Mode, Mute

HARDEN MY HEART,
Quarterfiash, Geffen

DADDY’S HOME, Ciiff Richard,
EMI

MAKE A MOVE ON ME, Olivia
Newton-John, Intertusion

ONE DAY IN YOUR LIFE, Michael
Jackson, Motown

BLUE EYES, Elton John, Rocket

ON MY OWN, Duran Duran, EMI

HOMOSAPIEN, Pete Shelley,
Island

COME BACK SUNSHINE, BIlI
Wyman, A&M

| CAN'T GO FOR THAT, Daryl
Hall & John Oates, RCA

TAINTED LOVE, Soft Celi,
Mercury

17 12 WAITING FOR A GIRL LIKE YOU,
Forelgner, Atlantic
18 NEW DIRTY CREATURE, Split Enz,
Mushroom
18 NEW WORKING FOR THE WEEKEND,
Loverboy, CBS
20 17 TROUBLE, Lindsay Buckingham,
Mercury
ALBUMS
1 1 DAYS OF INNOCENSE, Moving
Pictures, WBE
2 2 CIRCUS ANIMALS, Cold Chisel,
WEA
3 8 JUMP UP, Elton John, Rocket
4 6 CAT STEVENS' GREATEST HITS,
Isiand .
5 3 DARE, HUMAN LEAGUE, Virgin
6 9 BUSINESS AS USUAL, Men At
Work, CBS
7 12 PHYSICAL, Ollvia Newton-John,
Interfusion
8 7 4, Foreigner, Atlantic
9 4 LOVE SONGS, Cliff Richard, EMI
10 10 THE GREAT ESCAPE, Richard
Clapton, WEA
1 14 GREEN DOOR, Shakin’ Stevens,
Epic
12 17 BEST OF ELTON JOHN, Elton
John, DJM
13 11 CONCERT IN CENTRAL PARK,
Slmon & Garfunkel, Geffen
14 13 BLURRED CRUSADE, The
Church, Parlophone
15 NEW CHARIOTS OF FIRE, Vangelis,
Polydor
16 NEW DURAN DURAN, Duran Duran,
EMI
17 5 HOOKED ON SWING, Kings of
Swing Orchestra, K-tel
18 15 COLLECTION, George Benson,
Warner Bros.
19 19  WIRED FOR SOUND, Cilff
Richard, EMI
20 NEW BEST OF BLONDIE, Blondle,
Chrysaiis
SWEDEN
(Courtesy GLF)
As of 4/7/82
SINGLES
This Last
Week Week
1 1 OH JULIE, Shakin’ Stevens, CBS
2 4 HALLA HELA PRESSEN,
Chattanooga, My Label
3 3 DON'T YOU WANT ME, Human
League, Virgin
4 NEW OGON SOM GLITTRAR,
Freestyle, SOS
5 2 DIE FOGEL-SONG, Kvack Kvack,
Mariann
6 7 POPITOP, Dag Vag, Slience
7 NEW DAG EFTER DAG, Chips, Mariann
8 6 BLINKAR BLA, Adolphson-Falk,
Eldorado
9 9 CENTERFOLD, J. Gells Band,
EMi America
10 5 CAMBODIA, Kim Wilde, Rak
ALBUMS
1 3 7 LYCKLIGA ELEFANTER, Dag
Vag, Slience
2 2 SHAKY, Shakin’ Stevens, Epic
3 1 DARE, Human League, Virgin
4 6 KRAMGOA LATAR 10,

Vikingarna, Mariann

5 NEW FIVE MILES OUT, Mike Oldtfield,
Virgin
6 NEW ANOTHER GREY AREA, Graham
Parker, RCA
7 NEW THEIR GIiFT, Jam, Polydor
8 10 MINNS ATT JAG FINNS, Stefan
Borsch, Marlann
9 NEW CONCERT IN CENTRAL PARK,
Simon & Garfunkei, Geffen
10 8 PRESKRIBERADE ROMANSER,

Uif Lundell, Parlaphone

Polydor Int’l
Inks Pogorelich

MUNICH-Ivo Pogorelich, the
acclaimed young Yugoslavian pian-
ist, has signed an exclusive recording
contract with Polydor International.

In May this year, the 23-year-old
artist continues his series of DG al-
bums with Ravel’s “Gaspard De La
Nuit” and sonatas by Scarlatti and
Haydn. Two recordings have al-
ready been released on the Yellow
label for DG. Also planned are a
second Chopin recital, music by
Bach, Scriabin and Prokofiev,
Tchaikovsky’s first piano concerto
(conducted by Lovro von Matacic)
and a Chopin piano concerto.

Together with his wife and
teacher, Aliza Kezeradze, Pogorel-
ich plans to record all of Rachmani-
nov’s music for piano and orchestra,
plus Bartok’s works for two pianos.
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RCA Begins Concentrated
Promo Push For Key Acts

® Continued from page 8

U.S. and Canada, with strong input
on international promotion, says
that he and his department are now
holding staff meetings with man-
agers, artists and writers before an
LP project is committed to tape, so
they can get an idea of what sounds
are likely to make the best impres-
sion abroad. Also, he is now making
monthly market reports to them that
describe, through onggqing market
research, current global sound
trends and even key in on develop-
ments on the local dealer level.

Touring and centralized avail-
ability of selected product and mer-
chandising tools are further but-
tressed by radio and press interviews
in-the U.S. for distribution abroad
and the translation of song lyrics in
the native tongue, although this
doesn’t necessarily mean that the
recording will be re-cut in that lan-
guage.

One example of an artist priarity
push internationally is Lou Reed.
Pino reports that Reed has just re-
turned from a five-day visit to Eu-
rope, where he conducted about 120
press and radio interviews. In the
planning stages is a one-hour tv spe-
cial that would present his *“Blue
Mask? album in its entirety. Reed
will return to Europe in September
for a tour of selected markets.

With its new (as yet untitled) al-
bum due for release next month,
Odyssey is getting prime inter-
national exposure in the months

ahead. “They’ll tour just as soon as
the album is ready,” says Pino. “We
won’t wait.” And Pino also raises the
possibility that their album will be
also centrally manufactured by Tel-
dec.

Pino says he’s already working
well into 1983 for promotional and
performance tours by designated
KCA acts. And to keep him and oth-
ers in personal touch with world-
wide developments in music, a con-
stant round of foreign treks are
planned by staffers and Pino, a vet-
eran of seven years at RCA, most
secently out of Brazil.

International

INDUSTRY CONCERNS UNHEEDED

Draft Legislation Angers French

PARIS—Hopes that new legisla-
tion affecting the French music in-
dustry would be favorable in a num-
ber of ways have been dashed by the
proposals made March 31 to the
government by communications
minister Georges Fillioud.

Much was expected of the Social-
ist administration, especially on the
strength of Francois Mitterand’s
election promises. But the cupboard
was bare: no reduction in Value
Added Tax, no promise to ratify the
Rome Convention to compensate
copyright holders for radio play of

i

)

GLOBAL COMMITMENT—Latin recording star Jose Luis Rodriguez, left, ce-

ments his new CBS disk deal with Dick Asher, the major’s deputy president

and chlet operating officer. Negotlations were consummated last month In
Nassau (Blllboard, April 10).

By MICHAEL WAY
records (neighboring rights), and no
levy on either audio or video hard-
ware to make up for losses attributed
to home taping.

“We are forgotten and unloved by
this government, just like previous
ones,” was the immedciate reaction
of French record industry body
SNEPA (Syndicat National de
I’Edition Phonographique et Audio-
Visuelle). 1t added, hawever, that it
would push for amendments on
points vital to the industry when the
draft bill was debated in Parliament
later this month.

Although industrialists within the
French hardware and software man-
ufacturer association SIERE (Syndi-
cat des Industries Electroniques de
Reproduction et d’Enregistrement)
had opposed a tax on their products,
the whole entertainment industry
was united in a campaign to lower
the 33% Value Added Tax.

Apparently though, this move was
balked by the penny-pinching
budget minister Laurent Fabius.
And the same is true of the Rome
Convention issue, which France has
never ratified because it would cost
the state-run and independent radio
networks, in which the state also has
a considerable interest, substantial
sums in neighboring and perform-
ing rights.

What particularly vexes the
record industry is the fact that both
Fillioud and Prime Minister Pierre
Mauroy had hinted, prior to the an-
nouncement of the draft law, that a

tax would be imposed on hardware
and software to compensate for
home taping. And only a week be-
fore, a senior executive at authors’
and camposers” rights society
SACEM said: “L think something
will be Cone for the artist this time,”
in refersnce to ratification of the
Rome Convention.

SNEFA’s view is that the powerful
industrial lobby had proved strong
enough to block proposals for a tax.
Admitting that the situation was
now completely “stuck,” a spokes-
man said: “Perhaps now we should
also improve our links with the in-
dustry minister instead of contin-
ually acting through the culture
ministry.”

Immediately after the draft law
was revealed, SNEPA telegrammed
all interested parties within the Gov-
ernment and Parliament to protest
the absznce of any aid to the music
industry, which despite a hesitant
upturn in the past few months is still
hard hit by the record sales slump.

All the draft law did include was
an easing of state control over the
broadcasting apparatus as a whole,
including the right for free radio sta-
tions—and eventually television
too—to operate under license but
without advertiscments.

First reaction was that the bill was
a much watered-down document,
compared with the flood of hints
and promises that preceded its long-
awaited publication.

ongratulations
Toni Bagil

*

#2 UK SINGLE ‘MICKEY’

(MUSIC WEEK CHART)

#15 UK ALBUM ‘WORD OF MOUTH’

(MUSIC WEEK CHART)

#1 MUSIC VIDEO ‘WORD OF MOUTH’

(HMV CHART)

Love Radialchoice Records

YOUR EXCULSIVE RECORD AND VIDEO LABEL

2

DX

RADIALCHOICE
RECORDS YOU CAN WATCH

DISTRIBUTED THROUGH VIRGIN RECORDE LIMITED
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Billboards .

RAY PARKER JR. The Other Woman, Arista AL9590. Pro-
duced by Ray Parker Jr. Even listeners who have never been
big fans of Raydio find themselves drawn to Parker's maiden

solo hit, “The Other Woman.” The rest of this album reflects
that cut's sassy, sexy mix of rock and r&b. The lyrics (all
songs were written and produced by Parker) may not be
profound, but the music is great fun. Raydio's last album, "'A
Woman Needs Love,” reached number 13 pop and spawned a
top three single.

GRAHAM PARKER—Another Grey Area, Arista AL 9589.
Produced by Jack Douglas, Graham Parker. Parker’s first out-
ing without the Rumour offsets the ensemble’s absence with
some of his strongest songs yet. The supporting cast of New
York studio heavies also gives the performances plenty of
snap. His oldest fans may wince at the creamy backing vo-
cals, but songs like “Temporary Beauty” and “You Hit The
Spot” should earn forgiveness, and also charm radio.

THE MOTELS-AIll Four One, Capitol ST-12177. Produced
by Val Garay. As rumored, the third album from the long
touted Angeleno hope taps a new level of studio sheen and
instrumental snap, thanks to producer Garay's sharp sonics
and some strong studio aces added to a revised Motels
lineup. As always, though, it's the mercurial Martha Davis
who rivets attention through her sultry, sweet or seething vo-
cal style and a grabbag of vivid lyrics.

ORIGINAL MOTION PICTURE SOUNDTRACK-*‘Cat
People,” Backstreet (MCA) BSR-6107. Produced by Giorgio
Moroder. One newspaper critic has already quipped that this
ominous electronic score tells its story better than the new
Paul Schrader “erotic fantasy," and that applies doubly to
the set’s commercial lure, David Bowie's sultry, explosive vo-
cal and menacing lyrics on “Putting Out Fires.” Moroder's in-
strumental pieces are hypnotic on their own, however, sug-
gesting a synthesizer tour de force as chilling as “Chariots Of
Fire” was uplifting.

DAVE EDMUNDS-D. E. 7th, Columbia FC 37930. Pro-
duced by Dave Edmunds. Fans may still be mourning the
demise of Rockpile, but the Welsh guitarist's new band
should help ease the pain. New twists include some raucous
horn charts, along with Edmunds’ familiar love of country and
blues details to spice his brand of classic rock. The produc-
tion favors a fat, often echo-laden sound, perfect for covers
from sources as disparate as Springsteen (“From Small
Things (Big Things One Day Come)” and Doug Kershaw
(“Louisiana Man").

OUTLAWS—-Los Hombres Malo, Arista AL 9584. Produced
by Gary Lyons. The veteran rock quartet returns with another
set of scruffy goodtime boogie. There are no covers of old hits
here, a la “Ghost Riders In The Sky,” the group's last AM hit,
but there's enough tough, mainstream rock to generate
ample FM activity. The guitar interplay of Hughie Thomasson
and Freddie Salem ranks amongst the best in rock. One of
Arista’s longest-running acts.

MELISSA MANCHESTER—Hey Ricky, Arista AL9574. Pro-
duced by Arif Mardin. Manchester's latest features some of
her most confident vocals yet, especially on her 1975 classic
"Come In From The Rain,” one of the best torch songs of the
past decade, and George & Ira Gershwin's 1926 chestnut
“Someone To Watch Over Me,” one of the best torch songs of
all time. But the title track, written with Bernie Taupin, shows
that Manchester can still cut loose and rock. Other high-
lights: ““Race To The End,"” the theme from *“Chariots Of Fire,”
and “Wish We Were Heroes,” a duet with David Gates.

SPARKS —Angst In My Pants, Atlantic SD 19347. Produced
by Mack. The brothers Mael bounce back with a new label, a
typically tongue-in-cheek visual package and more forays into
the witty, danceable rock they excel at. Titles like “Nicotina,”
“Moustache,” “Instant Weight Loss” and “Angst In My
Pants” are just the tip of the iceberg. Mack has master-
minded platinum albums by Queen (*‘The Game") and Billy
Squier (“Don't Say No.”)

Country

Murmioer of IF 3 this

JOE STAMPLEY-.I'm Goin' Hurtin', Epic FE37927. Pro-
duced by Ray Baker. Though this artist is responsible for
some authentic-sounding honky tonk when he's paired up
with sometime-partner Moe Bandy, on his own he comes off a
lot more mellow. His forte seems to be lush MOR ballads with
a few covers of things like “Mandy” and "Baby I'm-A Want
You" thrown in. Stampley's at his best on original material,
though he could use less sweetening on the tracks.

//*%g ~
/

A TASTE OF HONEY-Ladies Of The Eighties, Capitol
ST12173. Produced by Al McKay, Ronald LaPread, Janice
Marie Johnson, Hazel Payne. The group that rebounded with
last year's pop and r&b smash “Sukiyaki” returns with an-
other set of upbeat if not terribly profound dance pop. The
opening cut, “Sayonara,” continues in the Japanese motif,
and Japanese accents abound in a remake of the Miracles’
dreamy “I'll Try Something New.” The key to the group’s un-
expected longevity has been the versatility of vocal-

ists Janice Marie Johnson and Hazel Payne, who glide from
sprightly uptempo material to deep ballads with ease.

FANTASY—Sex and Material Possessions, Pavillion/CBS
BFZ 37945. Produced by Tony Valor. Last year's disco
champs with their very first effort, Fantasy returns behind the
fast-rising “Hold On Tight.” Naturally, Fantasy aims to dent
the dance charts, swing to soul and pop, and stick around for
a while. The trio’s high energy vocal blend really packs a kick,
while Carolyn Edwards’ steps out on ballads to vary the pace.
“Too Hot For Love” is another prime dance cut and while the
group’s still building, it's the big beat that will take them to
the top right now.

BRASS CONSTRUCTION—Attitudes, Liberty LT-51121. Pro-
duced by Randy Muller. BC gets off some rollicking funk rock,
and based on their upstart “Can You See The Light” hit, the
band could break through bigger than ever. Producer/ar-
ranger/singer/keyboardist Randy Muller is the driving force,
but the nine-man outfit suits up ace instrumentalists at every
position. Muller's musical vision has its own quirky funk bent,
and the band turns loose the brass, rhythm, bass and groove.
This band just party's harder and it's paying off.

PATRICE RUSHEN-Straight From The Heart, Elektra EI-
60015. Produced by Charles Mims, Jr. and Patrice Rushen.
Miss Rushen makes a solid bid for superstardom as “Forget
Me Nots” races up the charts. It looks like the clear winner
will be this expanding artist who completes the transition
from jazz prodigy to one of black music's most talented indi-
viduals, man or woman. From vocals to keyboards to arrang-
ing and producing, Miss Rushen is just beginning to achieve
her rightful position. This LP may leap-frog Rushen to the pop
charts, where her rock-funk groove wil! find many fans.

XAVIER—Point Of Pleasure, Liberty LT 51116.. Produced
by Terry Philips. Xavier Ernest Smith owes a debt of funk to
George Clinton and Bootsy who inspired and perspired for Xa-
vier in his quest for the ultimate groove. “Work That Sucker
To Death” is a porn-appeal dance hit which along with the LP
title add up to the artist's basic bag—set at all cost. All in the
name of funk though, as Xavier finds his partner and possibly
better half in Ayanna Little's co-lead vocals. Strong produc-
tion values, Xavier's powerful vocal performance and consis-
tent effort through lift this lyrically spotty album beyond
most dance-only disks.

FATHERS & SONS, Columbia FC 37972. Produced by Stan-
ley Crouch. Side one offers the Marsalis cian of New Or-
leans—trumpet contender Wynton, brother Branford on tenor
sax and father Ellis on piano—while side two pairs Chicago's
Yon and Chico Freeman, two generations of potent tenor sax,
in a generational concept surprisingly rare given the ranks of
jazz families. With the Marsalises favoring bright, angularly
modern ensemble exchanges while the Freemans veer closer
to root iazz and blues, the emphasis throughout is on crisp
ble interplay. A winner, likely to garner heavy jazz air-

BOBBY BARE-Ain't Got Nothin' To Lose, Columbia
FC37719. Produced by Allen Reynolds. Under the guidance of
new producer Reynolds, Bare continues on the strong vocal
track he displayed on his recent LP, “As Is.” Instrumentation
here is kept to a minimum, allowing Bare's voice to shine
through. The material is strong and varied, including such
gems as a pair of Shel Silverstein tunes and the hilarious
“Praise The Lord And Send Me The Money.”

Best cuts: That cited, plus “If You Ain't Got Nothin’ (You
Ain't Got Nothin' To Lose),” “Isn't That Just Like Love,”
““Golden Memories” and “So Good To Be So Bad.”

JOHNNY PAYCHECK—Winners & Losers, Epic FE37933.
Produced by Billy Sherrill. Paycheck has been highly under-
rated as a country stylist: next to George Jones, few singers
can make begging forgiveness into more of an art. Paycheck
is also a fine songwriter, with his “Sharon Rae" and “No Way
Out” two of the best things on this album. Thanks to Sher-
rill's clean, no-frills production and Paycheck’s soul-search-
ing vocals, “Winners & Losers” becomes the artist’s finest
work in a while. .

play.

B. J. THOMAS—Miracle, Myrrth MSB6705. Produced by
Pete Drake. One of the most convincing and powerful voices
in gospel music, Thomas has found material here that is wor-
thy of him. The result is an album that comments on more
than just the spiritual aspects of the human condition. The
highlight is Bobby Braddock's sardonic "“Would They Love
Him Down In Shreveport.” But “‘Hand Of The Man" and "Sa-
tan You're A Liar" are also inspiring in the widest sense.

BILLY DAVIS, JR.—Let Me Have A Dream, Savoy SL-14661.
Produced by Rev. James Cleveland. Davis' debut gospel al-
bum should be well-accepted by his loyal fans who will be

op Aloum Picks.

treated to a selection of songs that provides an excellent
showcase for his voice and to superb musicianship and pro-
duction. Highlights are duets “Steal Away™ with Cleveland
and “Praise Ye The Lord” with Marilyn McCoo. The powerful
Southern California Community Choir provides height and
depth in its stirring accompaniment.

SANDI PATTI-Lift Up The Lord, Impact R3799. Produced
by Greg Netson. Patti demonstrates the vocal range and en-
thusiasm here that led to her being voted gospel artist of the
year in the recent Dove ceremonies. Given her range, it seems
a shame to detract from it by the luxuriant orchestration that
marks many of the songs here. Still, she shines through viv-
idly in such numbers as “Yes, God Is Real” and “Jesus Is Ev-
erything.”

ORI
FirstTime AroNund

STRANGER, Epic ARE 37940. Produced by Tom Werman.
This Jacksonville quartet offers further evidence that Florid-
ians thrive on hard rock, in this case spiced with equal meas-
ures of shuffling boogie and high speed guitar solos and fills.
The band's real commercial ace, though, may be its penchant
for bursts of melodic warmth (“My Kind Of Woman"') and the
sparing injection of organ and synthesizer to soften their gui-
tar onslaughts.

BOW WOW WOW—The Last Of The Mohicans, RCA CPLI4314.
Produced by Kenny Laguna. Bow Wow Wow has taken the
rock’n'roll classic “) Want Candy,” brought to it by independ-
ent promoter/associate producer Steve Leeds and updated it
in the group's own 80's tribal style. Beyond that producer
Kenny Laguna has given Bow Wow Wow free rein to further
develop its own idiosyncratic style, while hopefully making it
palatable to American tastes.

MISSING PERSONS, Capitol Records DLP15001. Produced by
Ken Scott. The highly rhythmic percussive background with
chanted vocals type of neo art-rock practiced by such groups
as Romeo VYoid, Bush Tetras, Marilyn and others is given the
major label treatment on this EP. The results are less rough,
an could be expected, but also a bit less exciting. But more
commercial too, which helps give recognition to the others.

Billboard’s

Recommended LPs

pop

MIKE OLDFIELD—Five Miles Out, Epic ARE 37983. Produced
by Mike Oldfield. Oldfield no longer insists on one-man ex-
travaganzas, and his choice in instrumental partners here
constitutes a bona fide Oldfield band, augmented by others
including Chieftains’ Paddy Moloney and Carl Palmer. The
music, though, still carries the atmospheric sweep of Old-
field's earliest records.

JOHNNY CASH, JERRY LEE LEWIS, CARL PERKINS—The Survi-
vors, Columbia FC37961. Produced by Lou Robin, Rodney
Crowell. Recorded live in Stuttgart, W. Germany last summer,
this LP is a testimony to the enduring talent and timeliness of
these three rock'n’roll veterans. It is appropriate that the em-
phasis here is on gospel oriented material; it is the glue that
holds these pioneers together.

POINT BLANK—On A Roll, MCA MCA5312. Produced by Bill
Hamm. Before one can dismiss Point Blank as another face-
less AOR clone band, one must pay attention to the keyboard
playing of Michael Hamilton. Where other such bands use
synthesizers to sweeten the sound, here the new music con-
cept of putting the electronics at the cutting edge of the mu-
sic is put to good use. The rest unfortunately, is pretty pre-
dictable.

ORIGINAL MOTION PiCTURE SOUNDTRACK-Diner, Elektra
E160107E. Produced by Carol Thompson, Roger Mayer. What
a great collection of classics from the late '50s and early '60s!
On one album: Dion & the Belmonts' “A Teenager In Love,”
Tommy Edwards’ “it's All In The Game,” Elvis' “Don't Be
Cruel,” the Del Vikings' “Come Go With Me” and 16 other
great cuts!

GRAM PARSONS—Gram Parsons And The Fallen Angels—Live
1973. Produced by John Delgatto, Marley Brant. Listeners
first heard these tunes as a March 13, 1973 broadcast over
New York's WLIR-FM. The tapes are resurrected here and
while the sonics are noticeably spotty at times, Parsons and
company, including Emmylou Harris, more than make up for
that with this spontaneous country pop set. Parson's legacy
to 70s music was deep and this collection is yet another re-
mindful barometer of that immense talent.

RESIDENTS—The Tunes Of Two Cities, Ralph Records
RZ8202. Produced by the Residents. On this, the second LP
of their “Mark Of The Mole" trilogy, the Residents contrast
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the music of two different and warring cities. one is more
light and melodic, the other more somber and electronic.
Though virtually all instrumental (with vocal effects), this is a
very expressive LP. The Residents are among the most in-
novative of American groups, and there are hopes that the
band will do its first ever tour in support of this LP—and
Ralph Records’ 10th anniversary.

country

VARIOUS ARTISTS—-Columbia Historic Edition (Sons Of The
Pioneers—FC37439; Gene Autry—FC37465; Lefty Frizzell-
FC37466; Spade Cooley—FC37467; Bob Wills—FC37468;
Flatt & Scruggs—FC37469). Various producers. Although
these albums are monaural and otherwise undoctored for the
modern ear, they contain some of the brightest and most in-
ventive country music extant. Each album has one or more
previously unreleased songs, and the liner notes are precious
bits of insight. The Spade Cooley and Flatt & Scruggs LPs
merit special praise and attention.

soul

SUN-—Let There By Sun, Capitol ST12204. Produced by Beau
Ray Fleming, Byron Byrd. A group that has labored long and
hard in the pop/funk/rock mode is Sun, whose cosmic con-
cerns this time around are tempered by more earthbound
pursuits, such as the professional basketball playoffs.
“Stamm Dunk The Ffunk,” the first single celebrates the end
of the NBA season. Other cuts concern love and parties.

McCRARYS—All Night Music, Capitol ST12198. Produced by
Wayne Henderson. Pop-style melodies soulfully woven
around a funky beat are the mark of the McCrarys, a group of
12 talented musicians. The pretty male/female vocal har-
monies are punctuated by well-arranged horns. It's music in
an MOR funk mode; adult soul if you will.

OTIS REDDING—Recorded Live Previously Unreleased Per-
formances, Atlantic SD 19346. Produced by Nesuhi Ertegun,
Ed Michel. The album’s title is a jawbreaker, and from the
first few choruses it's clear the band was far from the tightest
he'd ever fronted. No matter: even when pitted against off-
keyed horns, the late great Otis was a galvanic live performer,
and these recently unearthed tapes capture the same raw fer-
vor as Redding's classic live sets for Stax.

jazz

ORNETTE COLEMAN-Of Human Feelings, Antilles AN2001
(Island). Produced by Ornette Coleman. The best jazz, as well
as the best rock, is not happy music. It's angry, disquieting
and rough. That's the kind of songs Coleman writes and that's
the way he plays his alto sax. If the word “ease” has any
place in describing the music of Ornette Coleman, it is in the
execution of the music, not in the raw and “human feelings”
found on this LP.

DIZZY GILLESPIE—Musician, Composer, Raconteur, Pablo
Live D2620116. Produced by Gillespie. Subtitied “Dizzy Gil-
lespie Plays And Raps In His Greatest Concert,” this digital
album from a concert at Montreaux is just about all any Gil-
lespie fan could ask for. Gillespie's sextet includes Milt Jack-
son on vibes and James Moody on tenor and flute. Moody has
some particularly tasteful flute on “Olinga,” which builds a
mystical quality as Gillespie somehow gets the audience to
become a disciplined choir. There are a number of Gillespie
oldies but goodies including “Manteca,” “Con Alma,” “Night
In Tunesia.”

JOE PASS—Ira, George and Joe, Pablo Today 2312133, Pro-
duced by Norman Granz. Subtitled “Joe Pass Loves Gersh-
win,” this album well illustrates how lovingly Pass can play
his guitar on such fine Gershwin tunes as “Bidin’ My Time,"”
“But Not For Me,” *’Swonderful* and “Love Is Here To
Stay.” The big surprise is “Lady Be Good.” Driven at merci-
less jazz tempos over the years, Pass takes a fresh approach
with a gentle ballad pace. Shelly Manne on drums, John Pi-
sano on rhythm guitar and Jim Hughart round out the Pass
group.

TOMMY FLANAGAN-The Magnificent, Progressive 7059. Pro-
duced by Gus Statiras. Magnificent indeed is this gentle al-
bum of ballads by the masterful jazz pianist. Supported by
George Mraz on bass and Al Foster on drums, the trio glides
through such familiar material as “Speak Low,” “0ld Devil
Moon'" and “Just In Time." Thad Jones’ blues “‘Blueish Grey”
has a strong bass line for a workout by Mraz.

BENNY GOLSON-Turnign Point, Mercury (PolyGram Clas-
sics) EXPR-1021. Produced by Jack Tracy. PolyGram's pre-
mium line of Japanese import reissues scores another musi-
cal triumph with this 1963 date pairing Golson’s tenor sax
with a deft pinaist, Wynton Kelly, and the redoubtabie
rhythm section of bassist Paul Chambers and drummer
Jimmy Cobb. The program is mostly standards, and the play-
ing is consistently sharp.

(Continued on page 59)

Spotlight—The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second haif of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Reviewers: Dave Dexter
Jr., Laura Foti, Paul Grein, Douglas E. Hall, Kip Kirby, Roman Kozak,
Irv Lichtman, Ed Morris, Ed Ochs, Sam Sutheriand, Robyn Weils, Adam
White.
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REPRESENTS °’79 FEES

Copyright Tribunal
In Royalty Payment

By BILL HOLLAND

WASHINGTON—The Copyright
Royalty Tribunal has sent a check
for $1,334,000 to a New York ac-
counting firm as a partial payment
for the 1979 jukebox royalty fees
deposited with the Copyright Office
to be distributed to ASCAP, BMI
and SESAC.

The check represents all but

Schirmer Pacts
Music Sales

NEW YORK-G. Schirmer is
now the exclusive selling agent in
the western region of North America
for Music Sales Corp., publisher of
such catalogs as Oak Publications,
Everybody’s Favorite Series and
classical, jazz and pop music for var-
ied instruments.

The deal covers Western U.S., in-
cluding Arizona, California, Colo-
rado, Idaho, Montana, Nevada,
New Mexico, Oregon, Utah, Wash-
ington and Wyoming, in addition to
Hawaii, Mexico and western Can-
ada. Music Sales continues to
handle other markets not covered by
the agreement.

Founded over 50 years ago, Music
Sales Corp. also publishes the Music
for Millions Series, edited by Denes
Agay; Happy Traum’s Basic Guitar
Lessons, and books, collections and
instruction guides extending from
folk, blues, ragtime, bluegrass, coun-
try music, new wave and electronic
sounds. Its musical accessories in-
clude Passantino music writing sup-
plies, Quiet Tone drum mutes and
C.C. Professional drum brushes.

The Schirmer/Musical Sales
Corp. agreement was worked out by
Schirmer president Edward P. Mur-
phy and Music Sales Corp. presi-
dent Herbert Wise.

$18,000 of the 1979 fees. The Tribu-
nal plans to reserve the rest of the
payment for “disputed amounts and
unrecorded liabilities,” according to
a letter to the agent firm Paul, Weiss,
Rifkind, Wharton & Garrison.

In January, ASCAP lawyers in-
formed the Tribunal that ASCAP
and BMI had come together to a vol-
untary agreement on the distribu-
tion of the fees, collected from li-
censed jukeboxes nationwide. The
agreement, which followed months
of controversy between the two ma-
jor parties, extends to the 1982 juke-
box royalty fees.

In the January correspondence,
ASCAP and BMI designated them-
selves “common agents to receive
the combined royalties ... so as to
preserve the confidentiality of our
agreement.” Neither organization
has made public the amounts nor
percentages each will receive.

Last winter, in a surprising “wrist-
slapping” move, the Tribunal issued
a final determination in the 1979
jukebox royalty case withholding
the royalties until ASCAP and BMI
could better justify their claims (Bill-
board, Dec. 5).

The Tribunal termed the case
presented by ASCAP “too general”
and the survey presented by BMI
“subject to so much criticism and
doubt,” and concluded that neither
party had presented material that
warranted a “justifiable base” for
distribution.

In a lengthy statement, the CRT
requested that the parties submit
proposals for a joint survey, one that
would utilize random sample tech-
niques. Both complied with the
request on Jan. 8, weeks before the
Jan. 29 deadline set by the Tribunal,
and stated the agreement in a letter
to CRT Chairman Frances Garcia.

Weiss Makes Acting Bow
In Song-Inspired Movie

NEW YORK-Song lyrics have
inspired motion pictures of late, but
there’s a new film that not only owes
its concept to a song, but also the act-
ing debut (in a featured role) of one
of its writers.

He’s veteran writer George David
Weiss, who recently became the new
president of the American Guild of
Authors & Composers.

Several years ago, Weiss, co-au-
thor of such standards as “Lullaby
Of Birdland,” “Wheel Of Fortune,”
“Oh, What It Seemed To Be,” “Mr.
Wonderful,” “Too Close For Com-
fort” and a number of more recent
soul-pop successes, wrote a song
called “Silhouettes” with Italians
Nino Tassone and Giusseppe Mu-
rolo.

Murolo, a composer, concert pi-
anist and tv producer, was so im-
pressed with Weiss’ lyric that he sug-
gested that Weiss come up with a
screenplay. Although Weiss had
never written one, he eventually
came up with a concept.

But, Weiss involvement didn’t end
at this point. He was a reader during
auditions and at one point became
concerned that the lead actor had
not been chosen yet. That problem
was solved when Murolo indicated
that Weiss could doit, and, accord-
ing to Weiss, he was convinced he
could handle the job when Murolo
screened portions of Weiss’ part in

auditioning potential actors.

The film, brought in at under $1
million, Weiss says, was shot in Sor-
rento and Capri, and though it cur-
rently has no distributor, it will open
at the East Side Cinema here on
April 23, thanks to Alan Pinsker,
president of United Artists Pictures,
who also told Weiss that if it’s well-
received, it’ll open at other UA
theatres in key cities.

Weiss claims that the difficulty in
getting a distributor was basically
because the film was “clean with no
violence, something that turned ev-
erybody off.”

The storyline is that of a “love
story of two generations” and the is-
sue of “style and substance in the
world of music and pre-rock song-
writers who arrogantly give up writ-
ing by judging rock only by its beat.
We always let style get in the way.”

Although he doesn’t describe the
film as a musical, Weiss says there
are eight songs in the film, the main
title of which he sings.

And Weiss suggests that the mod-
est budget is no indication of the ef-
fort put into the film. “Some of the
songs were recorded with a 45-piece
orchestra.”

As for his acting, Weiss’ own re-
view is, “I’'m not good or bad—well,
maybe, bad. At least I wasn’t self-
conscious.”

Publishing

NEW YORK-Major music
publishers are initiating purchase
inquiries for United Artists Music,
which, along with its Big 3 music
print division, is among the top 10
publishers in the world.

Chief among the interested par-
ties are Chappell Music, Warner
Bros. Music and Screen Gems-
EMI. According to one source who
made an inquiry, the asking price
for the company is $80-$90 mil-
lion, which would be by far the
largest acquisition price to date for
a music publishing operation.

While no prospectus had been
made available at presstime, one
interested party suggested that
once a serious offer is made
“they’ll do a real good job of get-
ting it all together.”

MGM Pictures’ decision to sell
the company is part of a year-long

Publishers Bidding For UA Music

Asking Price Put At Record-Setting $80-90 Million

By IRV LICHTMAN
pattern of attempts (in two cases,
successful) to sell music publishing
interests by companies that either
have no longer any interests in the
music industry or are operating
with greatly diminished activity in
the field. MGM Pictures, which
once operated its own MGM label
before its sale to PolyGram, is the
parent of United Artists Music as a
result of the purchase last July of
United Artists Pictures from
Transamerica, which had previ-
ously sold off its United Artists
Records holding,.

20th Century Fox Pictures, ac-
quired last spring by Denver oil
man Marvin Davis, is about to sell
its big 20th Century Fox Music
catalog to Warner Bros. Music (see
separate story) and several weeks
ago made a deal for its label coun-

terpart with PolyGram Records
that is seen as a prelude to a buy-
out by PolyGram (Billboard, April
3).

And last fall, ATV Music was
puton the block by its English par-
ent, Associated Communications
Corp., but it was taken off when
new management replaced Sir
Lew Grade. However, rumors con-
tinue that the publishing company
might still be seeking a buyer.

Why this abandonment of music
publishing by their parents? Ob-
servers say it’s a desire to obtain an
infusion of funds to carry on other
activities. And to one veteran mu-
sic publisher, the temptation to sell
a publishing company of long-
standing value boils down to:
“They’re ready assets. It’s like
hocking diamonds.”

Kaye Cements Joint Ventures

® Continued from page 4
dency of Warner Bros. Music last
June.

Under the Fox deal. for example,
Warner Bros. would administer and
co-publish all new copyrights in film
and other video music acquired by
Fox for the next five years, while the
Fox catalog will be owned by
Warner Bros. Music outright. With
that vault dominated by film and tv
music, Kaye’s quick to point to new
media as arguing a strong earnings
potential. “Most of those songs are
from motion pictures, which means
that with the new technologies at
hand they’ll be in use for the next
100 years,” he exults.

The earlier deals with Warner
Bros. Pictures and Ladd, he says, are
already “turning out to offer a really
lucrative business in terms of the us-
ages there.”

Equally significant, he adds, are
Warner soundtrack ventures that
have already reaped both box of-
fice-related benefits and wide public
attention: at this year’s Academy
Awards, the company garnered Os-
cars for both the best original score,
Vangelis’ music to “Chariots Of
Fire,” and best original song, the
“Theme From ‘Arthur’ ” as recorded
by Christopher Cross and co-written
by Cross, Burt Bacharach, Carole
Bayer Sager and Peter Allen.

Given the burst of film-related ac-
tivity, the flurry of new joint ven-
tures and an already bullish picture
of the company’s more familiar pop-
ular songwriting roster, it’s under-
standable that some observers saw
Kaye’s rapid career moves from
Almo-Irving to Geffen/Kaye and
then on to Warner Bros. itself as
planned in advance.

Kaye pleads otherwise. “I had no
idea I'd be tapped for this position,
and neither did David,” he asserts.
“I had been at Almo-Irving Music
for 13 or 14 years, and it was time for
a move. So I'd sent a tape along to
David, with whom I'd been friends
for years, and he called up and said,
‘Be my partner. I want tostarta pub-
lishing company.””

That new venture started with
what, in retrospect, was certainly a
dramatic opening deal, Kaye’s pact
with the late John Lennon and Yoko
Ono Lennon via their own Lenono
Music. Then Kaye inked Dean
Pitchford and Michael Gore, best
known for their music from “Fame,”
as well as Quarterflash, and also
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captured an entire B. B. King album,
this year’s Grammy-winning “There
Must Be A Better World Some-
where,” through a Geffen/Kaye
deal with Doc Pomus and Dr. John,
who wrote all the material.

Before the company could grow
further, however, Kaye says he
learned Ed Silvers, then president of
Warner Bros. Music, had already
planned his retirement. Warner
Bros. had Kaye in mind, Geffen
himself negotiated a deal, and both
Kaye and the Geffen/Kaye catalog
moved a short distance west along
Sunset Boulevard to Warner Bros.
Music’s headquarters. Geffen/Kaye
was sold under that arrangement to
Warner Bros. itself.

Kaye’s subsequent managerial
changes have stressed both financial
and creative management, he notes.

Veteran accountant Les Bider was
brought aboard to oversee financial
matters, and Kaye additionally
tapped veteran Almo-Irving and
A&M executive Jolene Burton to
team with Bider and specialize in
royalty payment supervision.

About six months later, Kaye
notes, he tapped one-time ABC Mu-
sic head Jay Morganstern as vice
president and general manager for
Warner Bros. Music, and also rea-
ligned Warner Bros. Music’s print
division by naming Arnold Rosen
general manager.

The results: “In a declining busi-
ness, our print division has just had
its largest month ever as of March,”
says Kaye, who admits that the gen-
eral softness in record and tape sales
had begun to have a ripple effect, re-
ducing sales for that sector.

Sons Working Gil-Pincus

NEW YORK-The Gil-Pincus
music publishing firms will continue
in operation under the aegis of Irwin
and Lee Pincus, sons of founder
George Pincus, who died Dec. 26.

Under a co-presidency, Lee Pin-
cus will operate out of the com-
pany’s long-established offices at
1650 Broadway here, while Irwin
Pincus, living on the West Coast for
a number of years, will setup Los
Angeles offices in the near future. In
the meantime, Irwin Pincus can be
reached at (213) 340-7198. Both had
previous associations with the com-

pany.

EVERETTE ADDITION—Leon Everette,

Their father formed what is now
Gil-Pincus in 1953, and ran it until
his death. In addition to the U.S. en-
tity, there’s a U.K. operation, Am-
bassador Music, administrated by
Frank Coachworth.

In addition to such established
copyrights as “Taste Of Honey,”
“Old Cape Cod” and “Calcutta,” the
firm also has rights to Beatles’ songs,
such as “She Loves You,” “From Me
To You,” “l Saw Her Standing
There” and “There’s A Place,”
which were acquired by Lee Pincus
when he was stationed in the U.K.
on behalf of Ambassador Music.

center, and his guitar player, Terry

Lee Smith, toast their addition as ASCAP members. From left are Smith,
ASCAP’s southern director Connie Bradley, Everette, Charlie Monk of CBS
Songs and Rusty Jones, Nashville director of business affairs for ASCAP.
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General News

_ Rock'n'Rolling

A Home For Heavy Metal;
dBs Wait For U.S. Deal

By ROMAN KOZAK

NEW YORK-With all the inde-
pendent labels devoted to new wave,
it was about time that somebody got
the idea of forming a label whose
prime concern was heavy metal.

So enter Cyclops Records. a new
label formed by music attorney Bob
Fish. which. he says, is “devoted ex-
clusively to heavy metal and hard
rock’n’roll.”

Distributed
through independ-
ents via Importe/12
Records. Cyclops so
far has one act,
Guardian, a five-
man band from up-
state New York,
and one recent 12-
inch EP, titled “Sinister Lady.”

“Though 1 was having a good time
doing deals for various aets, | was
not putting out the type of music |
grew up with, like Cream and Led
Zeppelin,” says the 33-year-old
Fish. *Bands were becoming corpo-
rate and over produced. I used to get
complaints from kids who couldn’t
rind  enough straight ahcad
rock’n’roll.”

Though his first release isless than
a month old, Fish says he is already
inundated with tapes fram other
fiopeful acts. He says he is trying to
getaway from corporate type of acts.

and would rather sign young work-
ing hands, who are not afraid to
spend time on the road and who can
also write their own material. He
says he is now negotiating for an
English female singer and a South-
western heavy metal band.

The Guardian LP was done in two
takes, says Fish, on a $5.000 invest-
ment. but he acknowledges that
“making a record is not the most ex-
pensive part of making a record.” He
expects his label expenses to grow
considerably.

Nevertheless, he says he want to
keep expenses down.

“The last major rock'n'roll band [
signed to a major label was in the
studio for months. running up six
figures in recording costs,” he re-
members. “That put them in a posi-

tion of having to sell hundreds of

thousands of records. My intention
is to record cheaply, to keep the ex-
penses down. That way the band
will recoup and start making money
sooner. IU's nice to give an artist a
check once in a while. But if you
spend $200.000 in the studio, unless
it 1s a major hit. an artist won’t get
paid till a cold day in July.”
* Kk ok
“Everybody likes us, but nobody
wants to sign us.” wrylv remarks
(Continued on page 64)

® Continued from page 8
record shop left in the downtown

area. x K *

A Chicago record producer and
an area music educator have put to-
gether a summer music industry
convention that may supply the shot
in the arm the Midwest music scene
needs.

The Midwest Music Exchange,
slated to run July 25-27 at the Loop’s
Bismarck Hotel, hopes to bring to-
gether musicians, managers. book-
ing agents. producers, recording en-
gineers, label execs, distributors.
promoters and others in the Midwest
music industry to make professional
contacts and develop networking to
strengthen the business in the cen-
tral states. There will be workshops.
panel discussions. talent showcases,
technology demos and more. and
national industry executives will be
invited to bolster the meet’s prestige
and increase potential for helping
businesses grow. Also. winners of
the Exchange’s talent showcase will
be awarded a contract to perform at
the ChicagoFest in August. “The
Midwest is perceived by many as in-
significant,” producer Chuck
Thomas, president of the Music Ex-
change, explains. “Things are hap-
pening here. and we plan to get to-
gether, pool resources. talent, know-
how. and dollars to develop a greater
national presence.” Paul Kelly, an-
other partner in the new convention,
heads up the department of music
business management at Chicago’s
Elmhurst College. The duo hopes to
make it an annual cvent.
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Jam Productions’ Arny Granat
and Jerry Mickelson are branching
into video production. The concert
promotion duo’s new company,
FIVE (Funding Institutional Video
Enterprises, Inc.). plans to tape not
only musical attractions on Jam’s
concert roster but sporting events,
comedy programs and plays. One of
Jam’s key venues, Chicago’s 750-
seat Park West nightclub, has been
used successfully several times for
PBS and cable tv lensings. Granat
and Mickelson, who will serve as ex-
ecutive producers bringing in out-
side technical teams, are celebrating
their [0th anniversary in concert
promotion in 1982.

* Kk K

WTTW’s “Soundstage” series has
started work on its 1982-83 season.
The Blasters, Carl Perkins and
Willie Dixon recently performed at
Chicago’s Stages nightclub on Clark
St. for the PBS network program. . ..
Tv’s “Dance Fever” will high-step
into Chicago April 29 for area audi-
tions at the Cinderella Rockefella
nightclub in Arlington Heights. A
maximum of 25 couples will be se-
lected for final auditions at the club
May 6. ... Brunswick Records’
group AM-FM helped make the
fifth annual awards banquet of the
National Disk Jockey Assn. at the
Bismarck Hotel a success. The Don
St. James-headed record pool are
enjoyed performances by RFC/At-
lantic’s Yvonne CGage, Golden Pyra-
mid’s Mike “T” and Prelude Rec-

Heartland Beat

ords’ Gayle Adams. Awards went to
Warner Bros. (Best Record Com-
pany), WGCI's Bob Wall (Best FM
DJ), the Copperbox II's Derrick
Norfleet (Best Club DJ) and RFC/
Quality Records (Best New Label).

* Kk Kk

Northwest Teleproductions, a
Minneapolis-based video/film pro-
duction and post production com-
pany, has launched a Chicago oper-
ation. Northwest/Chicago. a
complete video post-production
house, is being based in Murray Al-
len’s Universal Recording and will
have full access to Allen’s sophis-
ticated audio capabilities including
3M 32-track digital recerding. ...
Jim Burkhardt, general manager of
WCRM-FM Dundee, I11.. is organ-
izing a day-long conference on
Christian music marketing opportu-
nities in the greater Chicago area,
Wednesday (14). Representatives of
religious and secular record com-
panies, record distributors, retailers,
Christian bookstores and Christian
music concert promoters will be on
hand. ... Northwestern Univ.’s
WNUR-FM s calling itself “New
Music FM” now. According to mu-
sic director Mike Leyv, the Evanston
station has instituted a 50% new mu-
sic programming policy.

* kK

Chicago’s Lazer Band and Thrust
will rock for Polish hunger relief Fri-
day (23) at the Odium Theatre in
Villa Park, Ill., sponsored by
WLUP-FM and Erect Records.
Flipside and Hegewisch Records
outlets are handling ticket sales.

\

\

SCRIPTO ANNOUNCES STAR LIGHTS ®

THE NEW ROCK AND ROLL LIGHTER.
Now you can stock the biggest rock
groups in a brand new way. Star Lights.
The terrific new disposable butane
lighters by Scripto.

Your customers will want to build an
entire collection of these great-looking

| personalized rock lighters.

You'll build additional sales with an
exciting impulse item that doesn’t
compete with one other thing you sell.

To order Star Lights, call Paradise

Creations,

1-800-423-2098;

in California,
call collect,

4-213-765-5105.

Star Lights.
It's like music
to your ears.

©14982 SCRIPTO. I C. UCENSING FOR STAR LIGHTS EXCLUSIVELY HANDLED BY ROCKBILL. INC.. NEW YORK. NIY.

/



www.americanradiohistory.com

FOR WEEK ENDING APRIL 17, 1982

; DOQIC

¢ Copynight 1982. Biliboard Publications. Inc. No part of this pub-
hcation may be reproduced, stored in a retrieval system. or trans.
mitted, 1n any form or by any means. electronic. mechantcal
photocopying. recording. or otherwise. without the prior written
permission of the publisher. '

Compiled from national retail
stores and one-Stops by the Music
Eopularity Chart Dept. of Bill-
d
E oo Suggested E Suggested E Suggested
x | | O List x |x | List = |=|< List
o |Sls Prices o |8ls Prices RS Prices
£ x| | ARTIST P, |[Souttps | X |F |, | ARTST P | soultes | X [E[ ] ARSI tP, | Soul LP/
2123 Title RIAA | Cassettes, | Country LP | £ |2 Tite Riaa | Cassettes, [Country LlP | £ | @2 | 8 Title RIAA | Cassettes. |Country LP
E | S| £ | Label, Mo (Dist. Labe)  Dist.Co, | Symbols| 8Track | Chat | = | | = | Label, No. (Dist. Label)  Dist.Co. | Symbois | 8Track Chat | & |3 [ F | Label No.(Dist. Label)  Dist. Co. |Symbods | 8Track Chart
Sie| 3| 27| vaneeus ® | %[ 11] Tommr rurone 71| 44| 7| VAN MORRISON
Chariots Of Fire Tutone |1 Beautiful Vision
~} || Ppolydor PD-16335 (Polygram) poL | 898 | I 1| Combia ARC 37401 ces | ] | ||| WamerBros BSK 3652 WEA | 838
2| 18| JOAN JETT AND THE 37| 38| 35| AL JARREAU ® 72| 56| 9| SMOKEY ROBINSON
ﬁ BLACKHEARTS Breakin' Away Yes lts You Lady
I Love Rock 'N’ Roll e —of . Warmer Bins, BSK.3576 wia | | 898 SLP20 | | Tamla 600112 (Motown) _IND | 898 | SLP7
Boardwalk NB1-33243 IND !
2t 312 o . 38| 39 7| BONNIE RAITT B
3| 1] 38] THEGO-GO'S A Green Light A K %53 Egsrget gggs'fm Collection =
B':agugy 7Andl Th&eMBeat e t 1 1} wamer Bros BSK 3630 =HEAR) 838 | Warner Bros. 2HW 3577 EA 16.98 | SLP 25
IRS. SP-70021 (A&M) RCA ! : —E= . - -
A Al Al s o L Db 41] 5| VARIOUS ARTISTS
F{‘\( 5| 4 gICK SPILINGFIESLD ted Mo Y ﬁ The Secret Policeman's Other ﬁ L) e 'P‘of,cgoes The Movies
Miede ¥
| &gAccAfles»uzassnt e - 898 | 1| | tsland 1Ps 9698 Waner Bros)  wen | 898 | | || picA9S WD 3 =
5| 4] 23| THE . GEILS BAND A fy| 43| 8| Aurma B[ 61 81 Mo Theme Songs
Freeze-Frame A Little Love Elektra £1-60028 WEA 4 693
L] | eMiameica S00-17062 e | 898 | | @ | ] susosaBSIGRH) ReA | 898 |SLP22 1 : — = =
t 71 ?LM%N mrlt) I(;Agrum(l[# 41| 36 wa& SPRCIINGFI[ELD A %78 5 G‘:::
e Concert In Cent k orking Class Dog )
|| wamer Bros. 2BSK 3654 R | 1498 D | | RCAAFLI3697 R | 798 | - ] | EletraEL60O4 _ - | 898 = _
79( 10| 3| Asi ﬁ a6 7| wavLON JENNINGS | 77/ [TLYLS ([[FRRSSCHSTREISAYD A
Asia Black On Black Cufﬂg;'?g e S
- | Geffen GHR 2008 (Warner Bros)  weA | | 8.98 | Ll | ReaaHLI-4247 Rea | | 898 | CLP3 ] ul ST E | —
8| 923 LOVERBOY A ﬁ\’ s4f 3 wtdcnnnle DANIELS BAND N[ g NEWTON A
et Luc Ngows -
. Jw || ColmbiafC37638  cBs B N D AN N R O Y 507U ces | | n — | Cpitol ST-12136 — 888 (CLPI4
9! 6|25 gklvu Inmouonn A 4| 45| 10] {Mm: ulch §°"," 791 79| 19 gmtﬁmﬁ:mmm R
sica stica s
|| mekweaszs ok sse [siers | | | | mdmiesw 0 we | | ses [sweas | [ | et W | 898 [SP28
10| 11| 37| JOURNEY A ﬁ 47| 15| THE BLASTERS 80| 81| 12| THE SUGAR HILL GANG
Escape The Blasters 8th Wonder
|- | Columbia TC 37408 ces | - | - - | SashSR103 D ) 7!”7 | N | Sugarhill SH-243 IND 898 |SLP34
13| 55| QUINCY JONES A 8| 11| THE waiTRESSES 90| 3| KARLA BONOFF
ﬁ e Dude ﬁ Wasn't Tomorrow Wonderful ﬁ Wild Heart Of The Young
B I T L+ Rk 898 [ SLPA | | | | PoydorPDl6MG(Pogam)  PoL | | 898 | | | | Columbia FC 37484 1 1
12 12 26| POLICE . A 47| 37| 22| ROD STEWART A ?’.? 95| 18| PAUL DAWIS
Ghost In The Machine Tonight 'm Yours Cool Night
| meMseais0 RCA 898 | | || wamerbrosmskasr  wea | | 888 | | ] | | wisaASre D | 898
13| 8| 15| BB AND DOUG McKENZIE ® 48| 48| 7| GEORGE DUKE 83| 85| 53| OZZY OSBOURNE L1
Great White North Dream On Blizzard Of 0zz
| P Mercory SRM-1.4034 (Poiygram)  POL | | 898 |} | | | picreasw cas SLP 17 || ez e cas | 838
14| 14| 23| HOOKED ON CLASSICS A S = T B |y | S Q
THE Yoy ndiharinanic | | °f e e el T 5 s eand s he
OIr:rheS ra Conducted by Louis Solar 28 (Elehta)  wea | 898 | SLP2 Talking Heads
| rema R | 898 | 50| 51 32| THE ROLLING STONES A it | e ssan Warme s, R 1% .
=== attoo You
15) 16] 39 SORHGNER A Roningvsmnes Records COC 16052 ﬁ 8| 7 ﬂrCHLAoze gg'(‘;stgs B
||| At so 169 wr || 88 | | [ ] (Mtanti) . J 898 | _ 1| Boardwai nBI-33208 mD_| 898 | SLP3
16| 17{ 21 3:: culnsu A S el §?a':ﬁ‘.ﬁ Hmﬁton ?1‘\3 il E."h‘n?.ﬂ'éé‘ =l
[ ﬂeﬂzeg,gt_g,s{’ owe | 898 | : | | | Geffen GH3-2006 (Warner Bros) ~ WEA | 898 | L = Beserkley £-160101 (Elektra) WEA 898 |
oy| o] §f e 52| B 15| ToMTOu CLIB o3| 2 GRAHAM PARKER
h no e ea
R I I v RCA 898 | ctp1 || | | SweSwscuamerbos)  we | | 888 | SLP6 | isa AL o589 ) 8.98
ova 1 o o 59| 3| DEATHWISH NI
e B w20 . D E 2o
]} | Porirait ARR 37498 (Epic) eS| ||| Swan Song SSESIL (Atanti) LR Atlantic SD 11111 WEA 898 |
1 RICHARD PRYOR |
w 2|2 O & THE Sane A e b S Sonset stip .98 89| 89 31 h‘:wf}‘o‘;‘mﬁ?“ i
I De.Lite SR 8502 (Polygram) poL | 898 [ stp9 | 1 ¥ Warner:BrosT BSK!3660 MU~ WEA 2 | Epic FE 37451 c8s - | SLP 15
0| 20[ 9| ons moGE Bovs ° 1 [ st A (100 4] e am
e MCA MCA-5294. MCA 898 | cp2 | | L | ROAMLIEG I — ALoff A Tvgfaglz‘tn-l»saaa POl 8.98
Fg| 2] 5| M Oty Mine 7| | 2| it voman 105 3| onewny
Columbia FC 37951 ces | cpe | = Chacotate City CCLP 2021 (Polygram) POL | | 898 | \:‘\Igousc:c;g;;n Who wes 298
22| 23| 30| DARYLHALL AND JOHN ONTES | A §7(57(45] MRSUPRLY A 92| o4 24| pRNcE o |
rivate tyes e uUne U (.ove
RCA AFL1-4028 RCA 898 | SLP 49 Arssta AL 9551 8.98 Controversy
== — = - = T 1 — - ] Warner Bros. BSK 3601 WEA 898 |SLP13
ﬁ 31 4| SCORPIONS ﬁ, 64 6| BUCKNER & GARCIA T — T 1
Blackout Pac-Man Fever 93| 96| 78| THE POLICE A
¥ Me?cwy gRM-HOSQ POL 898 | e 1 Columbia XRC-37941 cBs | | Zenyapnae; Mondatta wh 898
u| 2| 27| cenesis ™ %;:( 67| 5| JOHN DENVER | MM IA , -
Abacab Seasons Of The Heart 94 | 63| 24| DIANA ROSS A
- Alantc S0 19313 wen | 898 b || reaariazse RCA | | 898 |CLP33 Why Do Fools Fall In Love 898 |stp16
5| 15| 25| QUARTERFLASH » 60 0| 21f sweEmapASTON IR of EIRTRIES L 9 Jov
uarterflas ou Could Have Been Wi e 5| 7 THE B-52'S
i 1 Geffen GHS 2003 (Wamer Bros)  WEA | ] 8.98 B 1 EMI-America SW-17061 - 8.98 y 0 Mesopotamia
26| 21| 22 gm gfsgorslmd"t ® 61| 61 8 EAMEdt \ A - B Worner Bros. Mini 3641 WEA L”
1ar agman oundtrac
Jet rzy 37492 (Epic) ces | 1| RSO RX-1-3080 (Polygram) POL | 8.98 % (53 10 ?AEHFk‘sPFL;mnly Rides Again |
27| 28| 36 gTIEle NICKS A 1 62| 62| 11 ERISI{ACh | Boardwalk NB1-33248 IND 8.98
elia bonna ma ange
) Modern Records MR 38139 (Atlantic) WEA 8.98 b ] Cepital sr-mga AP 8.98 97( 87| 73 ?ﬁgﬂg‘:gggg A
7,4'? 4 8 |gus\r L%\'r]as AND THE NEWS 7/(3? 83| 4 }Hdz gnus;s o || Capitol SWAV-12120 cAP 9.98
icture This ndustry Standa
| cr:rysaus CHR 1340 IND 8.98 I R A AL%LBs " | = 898 | 125| 4 ftE,IS»TALglz?ER
32 8| TH 74| 5| X1C i 9583 898 |SLP47
ﬁ DaFeHumN S ﬁ English Settlement T — T
]| s e || 698 ol L vieesic aRe 37293 s | | i R B
| 25| 32| DAN FOGELBERG A Pr| 77| 8| pemmemcans G Sz o | s
0 n S 1 - == - =
| FulfMg]o:?EC;cn }(522387393 cBS N 1 Kl:ts Famri]ly FZ%S?O?@Q e Iecas - 8.98 100 | 80( 31 vwvllLILIENNIELSONG . ®
ﬁ, 33| 12| SOFT CELL 66 66| 11| LE ROUX USRI LA LR
. And Some That Will Be
Non-Stop Erotic Cabaret Last Safe Place
| 1 | swe RN 3647 (Harner Bﬁ wea | 898 [sipes | | | | reaariiams Crea || 898 pes S P TLColumbia RE32131512 CES = ce 12
32| 18] 22| Skvy » 67| 68| 17| BOBBY WOMACK 101) 82| 9| UFO
Skyyline The Poet léﬂhechancla B - 3
=] Salsoul SA-8548 (RCA) RCA | 898 SLP § Beverly Glen BG-10000 IND | 898 |stp10 | 1 1 ChosalsCHR 0= ND 8.8
7% 40 2 }HE BEATLES 68 | 65| 51 g|u¥ gou'!‘m A 102|104 79 germtkgggks A
| Musi on't Say No
| T e | 998 || capiterse IyZMS caP | se8 [ || 1 I teetyloolor cap 8.98 |CLP20
é‘? 42| 4| ATLANTIC STARR 69 | 69| 31| UITTLE RIVER BAND T 103 |103| 20| LOVERBOY A
Brilliance Time Exposure Loverboy
| ABM SP 4883 B 1 8.98 SLP 8 1 Capitol ST12163 cap - 8.98 ] 1 Columbia IC 36762 CBS - |
35| 35| 13| THE WHISPERS 8| 5| WAR ﬁ 114| 5/ UTOPIA
Love Is Where You Find It Outlaw Swing To The Right
s,,IZ,esz; (uﬁ{g) ou Hin 8.98 SLP 1 RCA AFL1-4208 RCA 898 |SLp2l BEarsv%Ile BRK 3666 (gWarner Bros) WEA 898

% Stars are awarded to those product showing greatest sales strength. v, Superstars are awarded to those products showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry Assn. Of America seal for sales of

500,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by triangle.)

www americanradiohistorv com

advosglia ‘286l ‘21 Hdv


www.americanradiohistory.com

64

APRIL 17, 1982, BILLBOARD

STEVE YOUNG-To Satisfy
You, Rounder 3057. Produced by
Jerry Shook, Mac Gayden and Steve
Young.

Released by a bigger name, “To
Satisfy You” would undoubtedly be
hailed as a creative triumph, a career
milestone against which future
works could be stacked for compari-
son.

This album doesn’t reflect the
work of a major artist, however: it
belongs to Steve Young, a singer/
songwriter of integrity and original-
ity who by rights ought to be much
better known than he is. His writing
credits aren’t staggering by numeri-
cal volume, but breathtakingin their
vision and craftsmanship, nonethe-
less: “Montgomery In The Rain,”
“Lonesome, On’ry And Mean,” and
of course, “Seven Bridges Road,”
most recently cut by the Eagles, but
fashioned into a masterpiece earlier
on by England’s Ian Matthews.

Young’s style is southern white
blues by definition, but his music
encompasses more than the term im-
plies. The breezes of southern blues
riffle through his music like parched
winds through a shanty town, draw-
ing power from country and from
rock and sometimes just a shade
from what used to be fondly remem-
bered as "60s folk. He’s hard to nail
down in an industry that likes to cat-
egorize, which may be why, after
seven albums, Young’s talents have
still managed to slip between the
cracks of recognition.

“To Satisfy You™ is a brilliant toss
of the dice for Young. It’s high-
stakes rolling, free flowing, more
polished than previous albums,
stronger, more appealing. It’s less in-
trospective, indicating that Young
has figured out how to merge his
own musical vision with a heretofore
missing element: commercial sensi-
bility.

Harnessing Young to co-producer
guitarists Shook and Gayden is in-
spired, for though neither swims in
the Nashville mainstream, both are
instrumental virtuosos, lovers of the
acoustic touch, practitioners of the
perfect chord to complete a phrase.
Young’s understated and musical
honesty is matched by Gayden’s
singing slide guitar and by Shook’s
ringing rhythms.

While this album has the best shot

Closeup

of any Young LP for achieving com-
mercial success—depending, of
course, on Rounder, which may not
fully realize what a powerful piece
of product it has in “To Satisfy
You”—this package contains only
one Young composition. It’s a beau-
tiful and soaring balled titled “The
River And The Swan.”

What feeds the albums’ fires,
however, is a barrage of double-bar-
reled swampwater rockers in the best
delta-blues vein. Because he’s a
stylist not given to compromise,
Young can take a tune like “To
Satisfy You” and make it totally dif-
ferent from, say, the version Waylon
Jennings currently has out. Or a
rockabilly rouser like “Think It
Over” (Buddy Holly/Norman Petty),
which becomes a hardedged decla-
ration of confidence romping against
a driving backbeat.

“To Satisfy You” and “No Expec-
tations” (a Mick Jagger/Keith Rich-
ard tune) both carry an eerie semi-
Creedence Clearwater shading,
walled in by a heavy-lidded drum
and bass track and a slingshot slide
and electric guitars.

“The Contender,” a punchy, two-
fisted number written by Nashville
rocker Dave Olney, borrows from
Dire Straits and Bob Dylan’s “All
Along The Watch Tower” in ar-
rangement, with Young hurling
phrases couched in street-tough wis-
dom masking modern-day fears.

Unexpectedly resurrected into a
highlight is “Corinna Corinna,” de-
livered with a unique vocal perform-
ance that manages to take the song
out of its folksy realm into a solid
blues. Cat Stevens’ “Wild World”
and “All Your Stories” carry a
weighty intensity strung out by
Young’s treatment: when he shifts
his voice into a soul-wrenched world
weariness, every word he sings be-
comes more mesmerizing.

Though the musicianship on this
album is exceptional in its clarity, in
the end it’s still Young himself who
is the star. He has a voice unlike any
other, a voice rough-hewn like a dia-
mond blackened by the mines, a
voice scattered with coal dust, pave-
ment heat, echoing torrents of emo-
tions seasoned by pain and maturity.
“To Satisfy You” is a sleeper album
that doesn’t fit a peghole but de-
serves attention. KIP KIRBY

® Continued from page 62

Gene Holder, bass player for the
dBs, a four-man band from Win-
ston-Salem, N.C. that in no way
sounds like the Outlaws or Marshall
Tucker.

Instead, this group plays melodic
post-Beatle pop songs. But it is not
quite true that no record company
wants this band. The dBs are, in fact,
signed to Albion Records in Britain
for whom they have recorded two
LPs. And there is label interest in the
U.S., with a deal not too far away,
indicates Bob Singerman, manager
of the band.

Singerman compares the dBs to
Joan Jett, in that 10,000 LPs had to
be sold in the U.S. as imports before
a U.S. label would make commit-
ment.

Singerman says the first dBs al-
bum, “Stands For Decibels,” has
sold about 5,000 copies in the U.S. as
an import. The LP also sold 2,000
cans in the US., says Singerman.
Cans, because Albion packaged that
LP by putting cassette versions of it
into sealed tin cans.

) LTS

___Rock'n'Rolling.

sions” LP should do just as well, or
not better since for that record, Al-
bion is including free a cassette ver-
sion of the LP, with two more songs,
on each copy of the disk.

While waiting for their U.S. deal,
the dBs continue to work. They
recently returned from Britain
where they opened for Dave Ed-
munds on a tour.

Temptations

® Continued from page 8

produced by Berry Gordy and co-
written by Kerry Ashby, one of his
sons. Gordy’s niece. lIris, coproduced
another of the cuts, “You Better Be-
ware,” which was written and co-
produced by Motown veteran Bar-
rett Strong.

Smokey Robinson also wrote and
produced two cuts, while Rick James
wrote and produced one, the single
“Standing On The Top.” James also
sings backgrounds on the cut, which
repays the Temps for singing back-

...... A Linnmnnnlk 40 e Tnnnall

GeneralNews

Certifications Slump

e Continued from page 6

March. MCA also earned one certi-
fication during the month.

The final label to score in March
was Fantasy, which struck gold with
Creedence Clearwater Revival’s
“Chronicle” LP. It’s the band’s first
gold album since another repackage,
“Creedence Gold,” in January,
1973.

Encouragingly, certifications in
March improved over February’s to-
tals in all categories except platinum
albums. But the increases weren’t
significant enough to overcome the
poor February numbers and save
the quarter.

Top artists for the quarter: Co-
lumbia’s Loverboy with two plati-
num albums and EMI America’s J.
Geils Band and RCA’s Hall & Oates,
each with a platinum album and a
gold single.

Here’s the complete list of March
certifications.

Gold Albums ~

Vangelis’ *“Chariots Of Fire”
soundtrack, Polydor/PolyGram. His
first.

Creedence Clearwater Revival’s
“Chronicle,” Fantasy. Their ninth.

Skyy’s “Skyyline,” Salsoul/RCA.
Their first.

Placido Domingo with John Den-
ver’s “Perhaps Love,” CBS. Do-
mingo’s first.

Bob & Doug McKenzie’s “Great
White North,” Mercury/PolyGram,
Their first.

Bar-Kays’ “Nightcruising,” Mer-
cury/PolyGram. Their third.

EMI To Sell
Mail Order
Record Club

LONDON — EMI Records
UK. is looking to sell its long-
established mail-order disk club,
World Records. “Talks are tak-
ing place with interested parties,”
says an EMI spokesman, “and in
the meantime, the company is
being scaled down. There will be
no further releases, but all cur-
rent product will continue to be
available.”

More than two dozen employ-
ees will lose their jobs, though a
further 30 will be retained to
keep World going as “a holding
operation.”

The club is a victim of this
market’s economic woes. Costs
have been rising, particularly for
advertising, but record prices
haven’t kept pace. “If we were to
stay in mail order, we would have
to meet those costs,” says EMI
U.K. regional director, Peter
Robinson, “and the size of the
operation doesn’t justify that.”

World Records has been in op-
eration for 26 years.

Ready Tour

The album’s remaining cutis “Pve
Never Been To Me,” produced by its
cowriter Ron Miller. Miller made a
demo of the tune with Dennis Ed-
wards before the Charlene version,
which he also coproduced, took off
on the pop charts.

Berger says the Temptations’ live
show will run upwards of 90 minutes
and feature at various times one
member, five members and all
seven. “I’ve always felt that the
Temps were the yardstick for all
other vocal groups,” he says.
“They’re the only group that looks

LLa it annmna st af Mantenl Mactina ??

www americanradiohistorv com

Platinum Albums
The Go-Go’s’ “Beauty & The
Beat,” IRS/A&M. Their first.
Loverboy’s “Get Lucky,” Colum-
bia. Their second.
Gold Singles
Buckner & Garcia’s “Pac-Man
Fever,” Columbia. Their first.
Platinum Singles
Oak Ridge Boys® “Elvira,” MCA.
Their first.

Canadians Near
Agreement On
Royalty Rate

® Continued from page |

record labels to attempt to reach an
agreement within the next six weeks
so that an acceptable mechanical
royalty formula can be included in
the new act being drafted for action
by the House of Commons in the
late fall.

Should they fail to agree on a
plan, the government would have to
set a rate on its own, an alternative it
apparently is seeking to avoid.

Two meetings have so far been
held on the mechanicals issue with
representatives of the Canadian
Music Publishers Assn. the Cana-
dian Recording Industry Assn., and
the organization concerned with the
interests of domestic independent
labels, CIRPA.

A third meeting is scheduled to be
held in Toronto on April 22.

Brian Robertson, president of the
CRIA, says he hopes to be able to
take an agreement to the next an-
nual meeting of his association for
approval. That meeting is due to be
held April 26 in Montreal.

Should agreement be reached, a
new mechanical rate might go into
effect as early as fall, 1983, when the
government expects the new Copy-
right Act to become law. Not only
would the initial rate be higher than
the current two cents, but additional
increases over a five-year term
would be called for, predict observ-
ers.

Memphis U. Award

MEMPHIS—B.B.King will be an-
nounced as winner of Memphis
State Univ.’s distinguished achieve-
ment award for the creative or per-
forming arts Aug. 16.

Previous winners were Sam Phil-
lips, Jerry Lee Lewis and Charlie
Rich. The August festivities will be a
part of the fourth annual “Salute To
Memphis Music” which will offer
seminars and a memorial service for
Elvis Presley.

BubblingUnderThe

__HOT100_

101-FORGET ME NOTS, Patrice Rushen,
Elektra 47427

102—TRY JAH LOVE, Third World, Columbia 18-
02744

103—BABY COME TO ME, Patty Austin, QWest
50036 (Warner Bros.)

104—KEEP THIS HEART IN MINO, Bonnie Raitt,
Warner Bros. 50022

105—JAMAICA, Bobby Caldwell, Polydor 2202
(Polygram) |

106—THE VERY BEST IN YOU, Change, Atlantic
4027

107-JAMMING, Grover Washington Jr. Elektra
47425

108—COME TO ME, Jennifer Warner, Arists
0670

109-YOU SURE FOOLEO ME, The John Hall
Band, EMI/America 8112

110 FDAMNNK IT 1ID Reams Avicéa NCTA

Lifelines |

Births

Boy, Alden Fitzpatrick, to Dale
Burg Nusser and Richard Mackey
Nusser, March 25 in New York. Fa-
ther is a Billboard account executive.
Mother is director of corporate com-
munications for Columbia Pictures
Industries.

* Kk Kk

Boy, Travis James, to Cynthia and
Larry Carlton, April 5 in Los An-
geles. Father is Warner Bros. record-
ing artist.

* Kk K

Boy, James Douglas, to Cindy and
Doug Green, April 4 in Nashville. Fa-
ther records for Rounder Records
group Riders in the Sky.

Marriages

Don Gooch, sound engineer and a
principal of Rudy Records in Los An-
geles, to Lonnee Eileen, former man-
ager of Spindletop Recording Stu-
dios, April 11 in Hawaii.

Deaths

Samuel George Jr., 39, former lead
singer of the Capitols, March 17 in
Detroit, of stab wounds suffered dur-
ing a domestic argument. The group
recorded the hit, “Cool Jerk,” for the
Karen label. He is survived by his
mother and sister.

* Kk KX

Ray Bloch, 79, French-born con-
ductor noted for his work on the Ed
Sullivan and Jackie Gleason tele-
vision shows, March 29 of a heart at-
tack in Miami. A member of ASCAP
for more than 50 years, Bloch was
dubbed by Gleason as “the flower of
the music world.” Surviving are. his
wife, Ann; a daughter, Roberta Bash,
and two grandchildren.

*x Kk %

Ted Kellem, 69, promotion man-
ager for CBS Records, March 25 in
Philadelphia. He represented record
labels in the region for 30 years. He is
survived by his wife, Sylvia, two
daughters; two brothers; and two
grandchildren.

* K K

Ann Richards, 46, former wife of
the late Stan Kenton and a singer in
Kenton’s orchestra, April 1 in Los
Angeles of a gunshot wound. She
recently concluded a 10-year solo
stint at the Bel-Air Hotel. She is sur-
vived by her husband, William Botts,
and two children, Dana and Lance
Kenton.

BubblingUnderThe

__ToplPs_ |

201-HAIRCUT 100, Pelican West, Arista
AL6600

202—-LOU ANN BARTON, OId Enough, Asylum
E1-60034 (Elektra)

203—RAMSEY LEWIS, Live At The Savoy, Colum-
bia FCC 37687

204—-VISAGE, The Anvil, Polydor PD 1-6350
(Polygram)

205—EYE TO EYE, Eye To Eye, Warner Bros. BSK
3570

206—0UKE JUPITER, Ouke Jupiter I, Coast To
Coast ARZ 38912 (Epic)

207—-ANNY MURRAY, Where Oo You Go When
You Dream, Capitol ST 12133

" 208—CHARLES EARLANO, Eariands Jam, Colum-

bia FC 37573
209—BRANDI WELLS, Watch Out, WMOT FW
47668 (CBS)
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General News
Broadcast Groups File Brief InsideTrack

APRIL 17, 1982, BILLBOARD

WASHINGTON—The Na-
tional Assn. of Broadcasters, the
National Radio Broadcasters
Assn. and three other broadcast
groups have filed a joint brief
with the U.S. Court of Appeals
for the District of Columbia that
supports the FCC’s decision to
deregulate radio and television.

The groups filed as intervenors
in a suit by the United Church of
Christ (UCC) and other religious
and listener organizations that
seek to appeal the Commission’s
1981 decision. UCC and the
other petitioners say that compe-

tition has never existed in broad-
casting and that the FCC does
not have the necessary statutory
authority to deregulate the
broadcasting industry.

The intervenors feel that a
competitive marketplace itself is
an effective regulator, and the
FCC’s decisions are lawful and
are consistent with recent Con-
gressional mandates in the mat-
ter (Billboard, April 10).

A court decision on the UCC
appeal is not expected until ‘au-
tumn.

‘Hooked’ Concert Package
To Cover North America

® Continued from page 9

success tapping “incredibly wide”
demographics, in Heller’s view, the
new partnership felt “it would make
a terrific summer show—one that
would work well in those facilities
that seek family audiences.”

Such a strategy prominently em-
phasizes outdoor sites like Detroit’s
Meadowbrook, Red Rocks in Den-
ver and the Hollywood Bow! here,
all facilities now inked for the tour
itinerary.

Grosslight and Heller say the
formula calls for a 70-piece sym-
phony orchestra, which will present
two separate segments: the first, pat-

RIAA Says
New Releases
Off 18% In ’81

® Continued from page 3
cluding 40 EPs) were released in
1981, down 6% from 3,030 in 1980.

However, there were 975 albums
re-released in 1981 at $5.98, nearly
double the total of 540 in 1980. Of
these titles, in 1981, 870 were also re-
leased as cassettes, compared to 510
in 1980. And 395 appeared as 8-
tracks, up from 380 in 1980.

In tape configurations, U.S. com-
panies released 2,475 new cassette ti-
tles, mostly counterparts of LP titles,
about 9% below 1980’s total of 2,725.
The decline in 8-tracks was much
greater. In 1981, there were 985 new
8-track titles, a 35% drop from 1980’s
1,525 total.

The number of releases in all con-
figurations has shown a significant
decline since 1978, when 3,110 new
singles, 4,710 LP disks, 3,050 cas-
settes, and 2,450 8-track titles were
released.

CBS Launches
Midline Series
On Continent

" @ Continued from page 4-

International was counting on aver-
age Europe-wide (excluding the
U.K.) sales of 25,000 copies per title
in the first year. Most recent titles in
the range date back 3-4 years. Sub-
stantial in-store promotion has ac-
companied the launch, according to
Cobra, who adds that CBS faces its
main competition to the concept
from EMI and WEA in Britain, and
WEA and Polydor in the Nether-
lands.

The rapid reaction in West Ger-
many reflects the popularity of mid-
price product in that territory, he
adds, whereas in France, where mid-
price records (unless classical) do
not sell as well as budget lines. CBS
is aiming at the “new release syn-
drome buyer” and the replacement
market.

terned after Clark’s success in con-
ducting symphonies behind Euro-
pean concerts by such acts as Queen
and Abba, will feature his arrange-
ments of pop and rock fare by those
and other acts.

The second, climactic set would
draw from “Hooked On Classics.”
“As much as possible, we’ll try and
hire local symphonies and musi-
cians,” Grosslight says of the
planned talent pool.

“In some cases, we’ll be using rec-
ognized orchestras like the Roches-
ter Symphony, which would also
handle dates in the broader region,”
adds Heller. Such a plan, in this ex-
ample, would see that performing in
Syracuse and Albany as well.

Even with the savings in cartage,
transportation and any retainers
that might be needed to tour with a
single name symphony, Grosslight
admits “it’s an expensive proposi-
tion.” Heller estimates the overhead
on a typical concert “about the same
as those in presenting a major rock
attraction.”

Still, they say they’re confident
the package can generate strong
business, and they cite problems
seen for the various “Star Wars”
tours as aids, not harbingers of box
office disappointment. Says Heller,
“I went to school on that one, be-
cause there were some problems
with that particular package.

“For one thing, the very name
wasn’t protected, so a number of dif-
ferent packages went out. So there
was no real quality control, and con-
sumers became confused and the
business fell off after a very strong
start.”

Grosslight says that, as a result,
the tour’s backers here have licensed
both the “Hooked” name and the
actual arrangements used in the stu-
dio through Clark’s publisher, Eaton
Music, and K-tel itself.

As for promotion and marketing,
promoters are encouraged to buy lo-
cal tv spots, and will provide those
willing to go that route with their
own concert spot, derived from a
successful video clip already being
used in tv and cable situations here.

Heller says he’s already met with
marketers at RCA Records, which
has released the album here, “and
they will go out and get involved
promoting to the marketin much the
same way they would with a tour by
one of their major pop acts—they’ll
be doing all those things tradition-
ally done by a major label for any
major live tour.”

The preliminary tour itinerary
now has a tentative starting date of
June 3 in San Diego, at the Sports
Arena, followed by two nights at the
Hollywood Bowl on June 4 and 5,
and successive shows in Phoenix;
Santa Barbara, Calif.; San Fran-
cisco; Vancouver, B.C.; Seattle; Salt
Lake City; Tulsa and Houston.

Video Binder: Capitol Records’ pacts now carry sev-
eral provisions covering audio/visual, notably specify-
ing, “Capitol may request (artist’s production) company
to cause artist’s performance on videotape and/or film.
Company shall have prior right to approve artist per-
forming at such sessions.” Further on, the paper states:
“Capitol agrees to pay company 50% of amounts re-
ceived by Capitol from any commercial exploitation of
tapes after Capitol has (1) reduced such receipts by all
costs incurred and/or expended by Capitol in the pro-
duction of tapes; and (2) reduced company’s 50% share
of the receipts by all amounts payable by Capitol to any
third parties as a result of such commercial exploitation,
including but not limited to producers and/or publish-
ers.” In regard to sale of the video for home use, the
Capitol contract pledges that prior to such sale, it will
negotiate in good faith concerning a royalty with respect
to such sale.

A playful Berry Gordy and Stevie Wonder skirted spe-
cifics like bucks or length of the contract at a Tuesday (6)
press conference confirming the re-signing of the wun-
derkind. Five years ago at the prior re-inking, the grape-
vine had Wonder fetching $13 million. Wonder this time
cracked that many thought he was carrying that whole
sum around in his pocket. Other twists at the two-hour
media huddle: previews of the new tracks of the long-
awaited two-pocket “Original Musaquarium,” through a
Sony PCM 10 digital rig; an extended plug for digital fu-
tures by Wonder; an update on Wonder’s new Wondi-
rection label, which will showcase Keith and Kevin John,
sons of the late Little Willie John, and Wonderlove,
Wonder’s backing group. Most theatrical touch came
when Wonder phoned Precision Lacquer, ordering the
mastering facility to start cutting parts for the new Tamla
album, expected in about two weeks.

If you dig Congressional hearings, Rep. Bob Kasten-
meier (D-Wis.) chairs hearings on home video taping at
the UCLA Law School Monday (12) to Wednesday (14).
He'll preside in Room 1310, the Moot Court Room, of
the Law School Building from 2 to 4 p.m., Monday and
from 10 a.m. to noon the two following days. ... Sam
Shapiro and his minions at the National Record Mart/
Oasis operation hie off in July to a Pennsylvania wooded
glade for several days. ... Track salutes Kenny Windl,
who retired last week quietly to his Hales Corners, Wis.,
manse after 34 years of industry selling, last 11 of which
were as Badger state rep for WEA. Windl started with
Decca, shifted to John F. O’Brien and went with WEA in
his last stanza.

“Annie,” the movie previewed for delighted NARM
registrants by CBS Records, is further assuaging dealers,
who are being offered Sept. 10 deferred billing in pur-
chasing the soundtrack album. . .. The shuttering of the
Savoy on Times Square (see separate story, p. 34) leaves
the Peppermint Lounge as sole contemporary music bis-
tro in Midtown Manhattan. It, too, deserts that sector,
moving downtown May 19 where it occupies the Fifth
Ave. location being vacated by the Electric Circus.

James B. Conkling, former president of Warner Bros.
and Columbia Records, is out as boss of the “Voice of
America” in Washington after less than a year in the top
spot. Too much governmental red tape is said to have
spurred his departure. He and wife Donna (one of the
singing King Sisters) will soon return to their long-time
residence in Sherman Oaks, Calif. ... Jimmy Van Heu-
sen, long-time ASCAP composer, is seriously ill at his
home in Palm Springs. . . . Songwriter Don George’s bio,
“Sweet Man: The Real Duke Ellington,” into its third
printing at Putnam’s, published last month in the U.K.
via Jeremy Robson and goes paperback from Perigee.
The book’s even got a theme song penned by George
that’s included in the tome, for which Don is sending out
demos. Don collaborated with Duke on many copy-
rights, including “I'm Beginning To See The Light”

showcased in the hit musical, “Sophisticated Ladies.”

A day after being arrested in Jackson, Miss. on charges
of cocaine possession, country singer George Jones was
charged with drunk driving when he lost control of his
1981 Lincoln and flipped it over on a rural North Missis-
sippi road. Jones, 50, suffered reported minor facial lac-
erations but no serious injuries. Jones was charged with
DUJ, reckless driving, driving without a license and pos-
session of alcohol, since liquor is illegal in the county
where Jones was arrested. ... Atlanta attorney David
Franklin, manager of Peabo Bryson and Roberta Flack,
has been named honorary chairman of the Nashville
Music Assn.’s SummerSoul "82 black talent search. Hon-
orary cochairmen for the event are James Bullard, direc-
tor of black programming, Word Records, L.A.; George
Ware, executive director, BMA; and Karen Howard, co-
owner of Nashville radio stations WVOL and WMAK-
FM. Winners of the national talent competition are
slated to appear in concert at the Tennessee Performing
Arts Center June 25-26.

Elektra preparing separate erotic and conservative
covers for the Queen “Body Language” single ... The
California Entertainment Organization, a group of
recording engineers, studio proprietors and producers
formed to combat the recent tax levy by the State Board
of Equalization (Billboard, Feb. 27) is distributing a
handbook to assist its members in dealing with the tax
agency’s bite. Edited by JOHN SIPPEL

 BackTrack |

30 years ago this week: DJ Bill Anson filed a $1.3
million damage suit against CBS, accusing the tv web
of stealing his original show ideas as the basis for
“Songs For Sale.” . .. Liberty Music rankled compet-
ing Gotham retailers with a 30% off sale. . . . Morris
Diamond signed Stuart Foster to a management pact.
... Legalities slowed the merger of Decca Records
and Universal International Pictures another month.
... R&b label pioneers Leo and Eddie Mesner added
a classical line, Orfeo. ... Reg Marshall signed Joe
Houston to Imperial, Lou Chudd’s label. . . .

20 years ago this week: Avnet Electronics was dick-
ering to buy Liberty Records. . . . Henry Mancini got
two Oscars, one for “Breakfast At Tiffany’s” and the
other for “Moon River.” . . . Aurora Distributing, De- _
troit owned by Henry Droz and Johnny Kaplan, was
dissolving. ... Capitol’s Glenn Wallichs’ cautioned
the NARM convention about the increasingly exces-
sive demands of rackjobbers. ... Handleman closed
its Memphis branch. . .. EMI secured European dis-
tribution for Epic. ... Dr. Erich Schulze, president of
the International Copyright Society and chairman of
GEMA, piedged a global drive to collect tape
recorder royalties. ... Jesse Selter of NMRC Corp.
claimed he did $8 million in shlock in 1961.

10 years ago this week: George Wein blasted disk-
eries for their poor support of the Newport Jazz
Festival. . . . Capitol’s Bhaskar Menon lamented the
overabundance of recorded product. . .. Dick Schory
was restructuring his Ovation Records. ... Harold
Sulman left the national sales slot at Scepter to be-
come national buyer at ABC’s rackjobbing HQ in
Seattle. Wally Schuster to West Coast professional

" manager for UA Music. Lou Dennis moved from
Eastern sales director to manager, tape operations,
for Warner Bros. . .. Warner Bros. ran a centerfold,
featuring Eddie Rosenblatt in his birthday suit. ...
Warner Communications called off its deal to link

with Cable Information System, a cable tv system.

Chartbeal

® Continued from page 6
RCA Victor, 1960, 10 weeks.

® “Gigi,” Lerner & Loewe,
MGM, 1958, 10 weeks.

® “South Pacific,” Rodgers &
Hammerstein, RCA Victor, 1958, 31
weeks.

® “Loving You,” Elvis Presley,
RCA Victor, 1957, 10 weeks.

® “Around The World In 80
Days,” Victor Young, Decca, 1957,
10 weeks.

® “The Eddy Duchin Story,”
Carmen Cavallaro, Decca, 1956, one
week.

® “The King & 1,” Rodgers &
Hammerstein, Capitol, 1956, one
week.
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® “Oklahoma!,” Rodgers & Ham-
merstein, Capitol, 1956, two weeks.

* K K

Tragic Oversight: Christopher
Granozio of New York and Matt
Wilson of Watermark here in L.A.
both called in last week to remind us
of another single that debuted at
number 29 on the pop charts—the
Bee Gees’ RSO smash “Tragedy,” in
February, 1979.

That's the same position that Paul
McCartney & Stevie Wonder’s
“Ebony And Ivory” (Columbia)
opened at last week. Those two rec-
ords are tied for the fastest start since
John Lennon’s “Imagine” (Apple)

entered at number 20 in October,
1971.

While we’re on the subject of as-
sorted goofs and gaffes, let’s get to
the letter from Charles R. Berger of
Bethel, Conn. Berger takes us to task
for including 1963’s “Little Stevie
Wonder: The 12 Year Old Genius”
in our recent list of debut albums
that went to No. I. It seems Wonder
had two albums on Tamla before he
burst on to the pop charts: “Tribute
To Uncle Ray” and “Jazz Soul Of
Stevie Wonder.”

Charles, thanks for keeping us
honest.

PAUL GREIN
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® 1932 PolyGram Records Inc:

From Canadaq,
with gold and platinum
bubbles.
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12222228 Available in Canada on Anthem Records. T}‘E One Company
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HMGIRIS

1981 Tne Dreams Company. £ 198 The Daved Getten Oompany

Oiriginal Cast Aloum....

Produced by David Fcster

®

GEFFEN RECORDS

MANUFASTURED EXCGRUSIVELY BY WARNEFE BROS RECORDS INC
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