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Video Wholesalers’ Views Il GREER PRFER
Rentals A Fact Of Life; Quotas Must Go GOVt Nixes Tape Tax

Jolting U.K. Industry

NEW YORK - Rentals are acceptable, but
By PETER JONES & NICK ROBERTSHAW

And Cheryl Benton, director of operations for
Los Angeles-based Video Station, sees rental
levels 25 1o one over sales.

quotas have to go. That's the general con-
sensus of prerecorded videotape distributors.

who see changes necessary if the home video
industry is to thrive.

Quotas—like the one recently instituted by
Magnetic Video—and renials are but two is-
sues raised by distributors in a nationwide sur-
vey. Others include the effects of cable and
television programming on sales and the best
type of dealer to sell video.

Most distributors polled say they favor rent-
als because, unless retail prices drop sig-
nificantly, dealers will be unable to survive on
sales of videotapes alone. While some decry
rental programs as cutting into sales. others
feel rentals, in the long run, mean more expo-
sure for various titles and greater awareness of
the industry in general.

Bill Hudlow. executive vp of Video Artists
in Minnetonka. Minn., estimates that 98% of
all video dealers have some sort of rental plan.

“1 don’t know why prerecorded tapes sell at
all.” states Milton Bereson. president of Balti-
more’s Musical Sales. Inc. “But they’re moving
fairly well. If anything, rental is helping the in-
dustry, because if dealers had to depend on
sales alone, we wouldn’t see any growth.”

Bereson points out that dealers operating

(Continued on page 28)

LONDON-In a shock blow to record in-
dustry hopes, the U.K. government has re-
jected calis for a blank tape levy to help offset
losses from home taping, estimated with other
copyright infringements to be costing the Brit-
ish music business up to $2 million a day. The
British Phonographic Industry has now vowed
1o mount a campaign in opposition.

Country Radio Goes Well, But . . .

This story prepared by Douglas E. Hall in
New York, Ed Harrison in Los Angeles,
Robyn Wells in Nashville and Howard Man-
del in Chicago.

NEW YORK-—-Country music is alive and
well on radio, but some jolts in recent Arbitron
reports indicate that it is not necessarily a pan-

Gigs Raining $ In S. Calif.

acca for instant audience growth.

That hard lesson 1s being learned by
WKHK-FM New York and KHJ-AM and
KZLA-FM Los Angeles. But country is doing
just great in Detroit, where WWWW-FM has
leaped up with a 4.4 share. It's doing okay in

(Continued on page 17)

In its long-awaited Green Paper on copy-
right reform. the government says it has re-
ceived no “convincing evidence™ that a levy on
audio or video hardware, or on blank tapes,
should be introduced.

According to the report. the exact extent of
losses to home taping is “unknown and prob-
ably unquantifiable.” The government’s own
estimate is more like $100 million a year. and it
stresses that to change a levy even to raise that
amount would require a very large increase in
the price of tapes or equipment.

The report says: “The government would
hesitate at imposing this on the public, espe-
cially since imposition of a levy would involve
rough justice, with many tape users who never
record copyright music having to pay. These

(Continued on puge 62)

By JOHN SIPPEL

LOS ANGELES—Southern California’s major venue summer concert activ-
ity this year may outdistance by more than 250% that of any other U.S. metro-
politan area.

Despite the lack of any municipally-supported venues in the area. a factor
which bulwarks many other localities’ recording artists’ one-nighters, Los An-
geles is the area where top names often work as much as four-consecutive days
at a major venue. Only New York City normally provides more than a single
day’s stop on a national tour. Most of the Gotham City area’s multiple gigs,
however, find the act working a week or two later at locations other than the
first stop. (Continued on page 72)

Do Music Acts Incite U.K. Violence?

By PETER JONES

LONDON-—-Music styles expounding politically extremist views. left and
right. skinhead or reggae, are being denounced here as agitating influences in
the fierce street violence and rioting that currently afflicts UK. city life.

The media here, in fact. have attacked the rock music journal Sounds. a
weekly, for fostering violence through its editorial slant. The mass circulation
Daily Mail says Sounds is “a vehicle for viciously extremist and fascist views.”
Sounds says it will sue. Morgan-Grampian, its corporate parent, denies the
charge. (Continued on page 63)

STACY LATTISAW. She's young, she's beautiful, she’s talented! And every-
one's listening to the first hit single “LOVE ON A TWO WAY STREET,”
(46015) from her smash album, “WITH YOU.” (SD 16049) On Cotillion
Records. Produced by Narada Michael Walden. And watch for Stacy on tour
this summer with The Jacksons. (Advertisement)
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GeneralNews

Medleys Having
‘Fun, Fun, Fun’
On The Charts
During Summer

By PAUL GREIN

LOS ANGELES--It’s the summer
of the medley. But this time Capitol
isn’t just sitting back watching cover
versions of its classic hits jump to
No. L.

Stars On 45’s Beatle-dominated
“Medley” topped the U.S. charts
five weeks ago without competition
from a Beatles collage. But Beach
Boys-inspired medleys by the Can-
tina Band and California must do
battle on the charts with a montage
by the boys themselves.

“The Beach Boys Medley” (Capi-
tol) enters the Hot 100 this week at
number 76, 14 points ahead of the
Cantina Band’s “Summer 81" (Mil-
lennium). the latter disk was co-
produced by Maco whose discotized
treatments of film themes have
made him something of an expert at
jumping on a bandwagon.

California’s “Summer Fun Med-
ley” (Laurie) is not yeton the charts.

All three medleys include “Good
Vibrations,” “I Get Around,” “Help
Me Rhonda” and “Fun, Fun, Fun.”
The Capitol and Laurie medleys
both include “Surfin’ U.S.A.” and
“Barbara Ann”;, the Millennium
and Laurie singles both include
“California Girls” and “Dance,
Dance, Dance.”

Radio Records Stars On 45, which
launched this trend, holds at num-
ber 12 with “Medley” and jumps to
72 with “Medley I1.” What’s more,
“Stars On Long Play” holds its star

(Continued on page 67)

Billboard photo by Chuck Pulin

ALLEN ROCKETTES—Peter Allen kicks a leg with some of the Radio City
Rockettes who joined him onstage during his recent stint at the Savoy in New

York.

Meet Seeks To End
New Music Doldrums

By ROMAN KOZAK & LEO SACKS

NEW YORK-*“Get out your
groups and get your audiences ex-
cited, maybe that is the best note on
which to end this seminar,” said or-
ganizer Mark Josephson at the end
of a sometimes tumultuous two-day
New Music Seminar, Monday and
Tuesday (13-14).

The seminar, which attracted over
800 people—up from 450 last year—
was successful as an event, but there
was little cause for celebration. It
was obvious at the seminar that after
five years, the music that has grown
from punk and new wave is still out-
side the mainstream. For all the talk
of new trends and new possibilities
in video, no one could escape the
fact that the new music is still re-

CBS Wins Returns Suit

NEW YORK-The Superior
Court of Washington State has
awarded CBS Records more than
$220,000 in damages in a suit
brought against Sound Records &
Tapes, Inc., and its parent company,
Gull Industries Inc.

CBS sued Gull in early 1980 after
Gull attempted to return all CBS
records held by Sound Records &
Tapes. When CBS refused to accept
the records, Gull and Sound Rec-
ords withheld payment for them.

The dispute arose when CBS insti-

tuted its 20% returns policy in 1979.
Gull and Sound Records contended
that this change in policy repre-
sented a breach of contract and of
industry custom and trade practices.

However, the court ruled that the
defendents were not entitled to as-
sume a right to unlimited returns
privilege. The court held that return-
ing records to CBS was not a matter
of right, and that it required the con-
sent of CBS, except for instances in-
volving special record categories,
CBS says.

jected by radio and the mass mer-
chandisers.

That hurt and it showed. For all
their enthusiasm for the music, and
for all their idealism, there was a
palpable sense of frustration that
sometimes erupted in sharp con-
frontations between nominal allies.
But for all that, some ideas emerged
that eventually will popularize the
music. For one thing, the music,
which started out virtually lilly
white, has begun to incorporate r&b
and once scorned disco, at least
within rock club playlists.

In fact, the experience of black
music, primarily the independent
disco labels, which have strong re-
gional bases, use active club promo-
tion and have devoted audiences,
was pointed to as a guideline to what
independent new wave labels can at-
tempt to do.

For the fact remains, thay while
there exists strong distribution sys-
tems for new music in Britain, in the
U S. the situation is much different.
For instance, Scott Piering of Rough
Trade acknowledged that setting up
shop in San Francisco may have
been a mistake for his company,
since East Coast importers can have
his product in the lucrative North-
east market before he can sell it out
of the West Coast.

(Continued on page 12)

A/E EXPECTED TO FOLLOW

PolyGram To Adopt
Bar Coding System

By IRV LICHTMAN

NEW YORK—Bar coding is on its
way from PolyGram Records Inc.
and two other remaining hold-outs,
Atlantic and Elektra, are expected to
reveal similar plans shortly.

PolyGram says it’s made a “basic™
decision to use the U.P.C. bar coding
system, although no exact date has
been set when it will appear on
product.

But, Guenter Hensler, executive
vice president, indicates that “while
there are still a few problems to
solve, after careful consideration,
the new team here at PolyGram has
decided to begin using the U.P.C.
system. While in the process of
closely monitoring the situation, we
have received many letters on this is-
sue, convincing us that it is time to
act.”

According to Joe Cohen, execu-
tive director of the National Assn. of
Recording Merchandisers, the trade
can expect similar moves from At-
lantic and Elektra, two further targets
of NARM’s drive to obtain major la-
bel acceptance of bar coding within
a nine month period (Billboard, July
11, 1981). He says he’s been told by
executives at Motown, another hold-
out, that its new management team
needs more time to evaluate a deci-

sion. (Continued on page 67)

‘Arthur’ Soundtrack
LP Contains Only
1 Track From Film

By SAM SUTHERLAND

LOS ANGELES—Warner Bros.
Records is taking a novel path for
movie soundtrack product when it
releases “Arthur—The Album™ Aug.
26; although built around material
composed for the film by Burt Bach-
arach, the set is dominated by newly
recorded material, including per-
formances by several established
pop acts that are groomed specifi-
cally for the record market.

As developed by Orion Pictures
music director Stephen Paley, the
executive producer, and producer
Bacharach, the collection’s sole track
from the film’s own soundtrack is its
main title theme performed by
Christopher Cross and written by
Cross, Bacharach, Carole Bayer Sa-
ger and Peter Allen. The Cross single
will ship Wednesday (22) in a pic-
ture sleeve.

Side one of the album, featuring
that initial single release, also in-
cludes new treatments of other

(Continued on page 6)

Court Backs FCC Refusal
To Renew WHBI’s License

WASHINGTON, D.C.—The US.
Court of Appeals here has affirmed
the Federal Communications Com-
mission’s denial of a license renewal
for WHBI-FM Newark, N.J., and
also upheld the FCC’s refusal to al-
low Cosmopolitan Broadcasting to
sell WHBI to a minority buyer under
the Commission’s distress sale pol-
icy.

Hearings on WHBI’s licensing
problems were originally held in
1973. The FCC denied renewal in
1974 on the grounds that the station
had “virtually abdicated control”
over programming on WHBI, most
of which was brokered to foreign
language programmers. The FCC

U.K. Retailer Told: No More Counterfeits

By PETER JONES

LONDON-One of the UK.s
biggest record importers has been
told by the High Court here not to
deal again in counterfeit records,
basically 11 Motown album titles,
brought in from Portugal.

The case, brought by Motown
Record Corp. and EM! Records
Ltd, ended after three days of high-
powered legal wrangling. The de-
fendant companies agreed to deliver
up stocks of the albums involved,
along with details and documents
concerned with their importation
and U K. distribution.

London-based businessman War-
ren Goldberg controls all three com-
panies named in the action: Simons
Sales Stores Ltd., Simons Records
Ltd..and Warrens Records Ltd.

John Deacon, director-general of
the British Phonographic Industry,
said after the hearing: “During the
last 18 months, British record shops
have been flooded with cheap Por-
tuguese imports and the outcome of
this case, the most fiercely contested
affair we've ever brought to the High

Court, has far-reaching implications
for all dealers who buy Portuguese-
manufactured records.

“In future, all record dealers will
have to be extremely careful if of-
fered Portuguese product because
i’s our intention to pursue retailers
who sell Portuguese counterfeits as
vigorously as we’ve fought this ac-
tion.”

The case in fact started early this
year when BPI lawyers, armed with
search-and-seize warrant orders,
moved in on five Goldberg-con-
trolled trading premises and re-
moved 3,500 albums by various Mo-
town artists, including Stevie
Wonder, the Commodores and
Diana Ross.

In a simultaneous raid in Holland,
more than 6,000 albums were seized
from Blazer Records B.V., another
company owned by Goldberg.

On to the High Court where BPI
claimed that the images on some of
the alleged counterfeit sleeves were
slightly larger than the images on
genuine items. This, it was claimed,

was because the alleged counter-
feiters had produced printing plates
from an actual record sleeve rather
than proper art-work. In addition,
there was a consistent discrepancy
on the labels of all the counterfeit
pressings.

The defendants claimed that the
records had been pressed by Radio
Triunfo on the instructions of the
Imavox Company, which is Motown
Records’ licensee in Portugal.

However, one of the documents
produced in court by a key defense
witness, Jose Serafim, to substan-
tiate this claim was said by BPI to be
a forgery. Serafim is owner of the
Radio Triunfo pressing plant in Por-
tugal and Riso and Ritmo, the com-
pany which exported the records to
the defendants.

Additionally the defendants in-
sisted the sleeves had been legiti-
mately printed for Imavox by a com-
pany known as Nova Forca. But
during the court hearing it was dis-
covered by Motown’s counsel that
the inside of the sleeve carried the

www.americanradiohistorv.com

name of a Portuguese printing com-
pany Sericrom, which had previ-
ously denied in court that it pro-
duced them.

Robin Jacob and Mark Platts-
Mills, counsel for BPI, claimed in
court that the defendants’ evidence
had effectively been orchestrated by
Serafim.

Right through to the third day of
the hearing, the defendants repeat-
edly disputed the allegations and in-
sisted the albums were genuine. Af-
ter giving his undertakings to the
court at the end of the case, Gold-
berg, through counsel, insisted he’d
been an “innocent dupe” in the mat-
ter. Said counsel: “There’s no evi-
dence that my clients have been
fraudulent. It is not their fault that
the printers told lies.”

The finding of the Sericrom logo
and trade name on a Stevie Wonder
“Inner Visions” album sleeve had,
said the BPI counsel, ““cast doubts on
every scrap of evidence so far.”

Because of this “surprising devel-

(Continued on page 62)

also concluded that the station had
committed other violations, includ-
ing promoting a lottery and broad-
casting false and misleading adver-
tising.

WHBTI’s owner, Cosmopolitan
Broadcasting Corp., appealed the
FCC ruling and in 1976 the appel-

(Continued on page 74)
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General News

_Signings

Britain’s Sad Cafe to Swan Song
Records, distributed by Atco. with
first album release in July produced
by Eric Stewart. ... The Quick, a
British band, to Pavillion Records,
distributed by CBS, with first release
“Zulu” out in July. Also to Pavillion,
Brazil’s Rita Lee and Roberto with
first release “Lanca Perfume” also
due out in July. ... Violinist Cho-
Liang Lin and pianist Cecile Licad
to CBS Masterworks. Lin is set to
record with Michael Tilson Thomas
conducting the Philharmonic Or-
chestra in London in 1982.

Canadian vocalist Suzy Q to
RFC/Atlantic and Belgian vocalist
Jimmy Ross to RFC/Quality Rec-
ords. First 12-inch singles are “Get
On Up And Do It Again” and “First
True Love Affair,” respectively. ...
Mark Ashton, formerly with Rare
Bird, to Contemporary Communi-
cations Corp. for management
worldwide. . .. Terry Huff and Rob-
ert Turmer and the Silver Hearts to
Words of Wisdom Ents. for produc-
tion and management. ... Rickie
Clark to Indy 5 Records. . . . The Ge-
neric Band to Out of Key Produc-
tions and Out of Key Records.

Cleveland-based band Human
Switchboard to Faulty Products, the
same firm that released the Dead
Kennedy’s “Fresh Fruit For Rotting
Vegetables.”

Robert Winters & Fall to SAS.
Inc. for management. Winters and
Fall recently had a pop and r&b hit
with “Magic Man” on Buddah. ...
Britain’s Sniffn’the Tears to MCA
Records in the U.S. and Canada. In
the second week of August, the
group’s third album “Love Action”
is released. The group’s previous
two albums—“Fickle Heart” and
“Driver’s Seat”—were on Atlantic
Records.

The Ohio Players to Los Angeles-
based D&B Management. This is
the first outside management the
band has had in its 10 year career.
... Jack Jones to Applause Records.
He had been with Polydor-MGM
for the past two years. ... Silver
Condor to Padell, Bradshaw and
Thomas for business management.
Group is on Columbia and has just
issued its self-titled debut album. . . .
Amy Wooley to MCA Records. De-
but, self-titled album is due out in
August.

Ry _
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i LOS ANGELES-“Beach mu-
E sic,” a tempo best exemplified in

r&b-tinged ditties dating from the
'60s back to the '40s, has extended
its perimeter to seven Southeastern
states from its start three years ago
on the Carolinas shore.

Booker Mike Branch of Insight
Talent, Charlotte, estimates more
than 150 clubs feature the
danceable. uptempo music from
two to six nights through Georgia,
Virginia, Florida, Alabama, the
Caralinas up to the District of Co-
lumbia.

It all started in Myrtle Beach,

5 N.C., the summer playground.

with “beach music” now a I2-
month venture. Myrtle Beach’s
four Holiday Inns, for example.

. feature records and live talent six

nights weekly through the year.

= Branchs top band, General

Johnson and the Chairmen, bring
up to $3,000 per night for the 11-
person entourage. Outstanding
beach music clubs include: 2001
VIP, a Charlotte venue with a
1,500 capacity; Derrieres, Charles-

3 P

HANCOCK STRATEGY —Herbie Hancock, center, discusses his newest single
“Everybody’s Broke'' with Columbia’s senior vice president and general man-
ager Al Teller, left, and Walter Yetnikoff, president, CBS Records Group. Han-
cock was in New York for a number of personal appearances and he's also just
re-upped his long association with Columbia.

Harry Chapin, 38, Killed
In L.I. Traffic Accident

NEW YORK—Harry Chapin, one
of the most prolific and philan-
thropic singer/storytellers in pop
music, was killed Thursday (16) in
an auto accident on the Long Island
Expressway hours before he was to
appear at one of the countless ben-
efit performances he gave.

Chapin, 38, was author of “Taxi,”
“Sequel,” “WOLD,” and “Cat’s In
The Cradle,” his only number one
hit (1974). The songs were typical of
those collected over 11 LPs, mostly
on the Elektra label. His last album,
“Sequel,” was released on Board-
walk.

A native of Manhattan, Chapin
was raised on Long Island in a musi-
cal family, and educated at the U.S.
Air Force Academy and Cornell, be-
fore launching his artistic career as a
filmmaker. He won several awards
for his film work, until the release of
“Taxi” in 1972, which won as much
attention for its length as it did for
being a unique, innovative example
of the narrative style adapted to con-
temporary pop forms. “Taxi” went
to number 23 on Billboard’ Hot 100
chart, and Chapin was one of the
first recipients of the magazine’s
Trendsetter Award for his contribu-
tion to the narrative form. “Cat’s In
The Cradle” reached number one on
the Hot 100 in 1974. “Sequel,”
Chapin’s followup to “Taxi,”
climbed to number 23. also, but not
until January, 1981.

L - SR

By JOHN SIPPEL

ton, S.C. bistro that holds 1,800:
Much More. a 1000-seater in Rich-
mond and the Boon Docks, 800-
capacity venue in Greensboro,
N.C.

Branch, a onetime performer on
Smash Records, owns Surfside
Records. Johnson’s album. “Suc-
cess,” released four months ago
has sold 23,000 with an $8.98 list,
Branch states.

Jack Stallings, who operates
SEI, Charlotte, another combina-
tion agency/label. has moved
8,000 albums by his band, the Fan-
tastic Shakers. The Shakers have
done as many as three different
gigs in a single day, Stallings ex-
plains. He also has released an al-
bum by the Catalinas, another
beach music combo.

While both Stallings and Branch
market through subdistributors
like Bib Distributing, Charlotte,
and Pickwick, Atlanta, Pete Smo-
len of Ripete Records, Columbia,
S.C,, is the biggest mover of beach
music. Onetime buyer for the
Record Bar, Smolen, also a chain

= o =

In the interim, Chapin turned his
talent and energy to such philan-
thropic endeavors as the World
Hunger Fund, which he co-founded
and helped in raising $5 million in
donations. He was also nominated
for several Grammy awards, and
provided the idea for a Broadway
show, “What Made America Fa-
mous,” taken from a song on that
theme.

The ironies and pithy truths that
punctuated his lyrics could serve as
Chapin’s epitaph, particularly “A
Better Place To Be,” with its fatal-
istic message, and the sentiments of
“Short Story,” which contains the
line “Short stories is what we live.”

He is survived by his wife, Sandy,
a poet, and five children, aged five to
21, as well as two brothers, Steve and
Tom, the latter a singer/songwriter
on his own, and his parents.

Capitol Switching
To Poly Sleeves

LOS ANGELES—Capitol will
switch from plain paper inner
sleeves to generic poly sleeves for all
albums commencing with its Aug.
10 release. The new sleeve carries the
Capitol logo in silver print against a
purple backdrop. That design will
also be featured on Capitol’s new
single sleeves and mailing enve-
lopes.

A g

‘Beach Music’s’ Wave Of Success |

L

retailer, negotiated with a variety
of labels and individuals several
years ago so he could release his
“Beach Beat Classics™ series. Now
three single-pocket albums, each
album contains an “old waves”
sound. with vintage cuts from the
’40s through the *60s. The reverse,
“new waves,” is material through
the early *70s.

He also has a single album,
“Shaggers’ Delight,” composed of
historic King and Federal cuts
from Gusto Records, which now
has the Sid Nathan masters. Smo-
len sells his albums for from $5.50
to $6.50 wholesale and says dealers
charge up to $11.99 for the esoteric
nostalgia.

He has negotiated advance
against royalties master deals with
Capitol, Atlantic, Sugar Bush,
Mega Sound, Mercury, Arista,
Buddah, Roulette, Musicor, Sound
South, VeeJay, La Louisianne, Sal-
soul and Woodshed for Ripete. His
best seller has been Classics. Vol. |
which has topped 70,000 units.

His first release contains cuts by

(Continued on page 15)
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_ Executive Turntable

Record Companies
Marvin Cohn is upped to senior vice president of business affairs for CBS
Records in New York. He had been business affairs vice president since 1976.
... Four promotions at PolyGram Records’ distribution organization: Shelly
Rudin from Northeast regional vice president for PolyGram Distribution Inc.
to national sales vice president; New York branch manager Jeff Brody to

Northeast regional vice president; PDI mar- r

keting manager Jackie Smolen to New York '
S ol
:‘!’? )

branch manager; and Pete Velser, a sales-

man with PDI in Minneapolis, to Min- §#

neapolis branch manager. ... Bill Staton, @

RCA’s New York-based national black mu- { s 4
sic promotion director, to a similar post at o D

Elektra/Asylum in New York within the § {
next two weeks. . . . Barbara Cuddy is now ad- - Rudin
ministration vice president for Island Rec-

ords in New York. She was operations manager for the label. . . . Kenneth W.
Bilby returns to RCA in New York as corporate affairs vice president. He re-
places Eugene A. Sekulow who has been named international vice president.
Bilby retired last January to become executive in residence at Harvard Busi-
ness School. . . . Pat Jones, former national secondaries promotion coordinator
at Atlantic/Cotillion in New York, is upped to executive assistant to the presi-
dent. Taking Jones’ former position is Joan Armond who was black college ra-
dio promotion coordinator. ... William “Bunky” Sheppard becomes senior
promotion vice president for Destiny Records in Los Angeles. He was a senior
vice president at 20th Century-Fox Records. . .. Don Wasley is now national
album promotion manager for MCA Rec-
ords in Universal City, Calif. He was artist
development vice president at Casablanca.
... Leke Zanders moves to MCA Records as
East Coast regional black product promotion
manager. He will cover markets ranging
from Philadelphia into the Virginias. He was
a Washington D.C./Baltimore/Virginia rep-
resentative for Atlantic. .. . Janet Rickman is
upped to press and artist director on the West
Coast for PolyGram Records in Los Angeles. She was Southeast regional press
and artists relations manager for the label. . . . Donald Friedman moves into the
post of senior attorney at Arista’s law department in New York. He was at the
law firm of Kaye, Scholer Fierman, Hays and Handler. . . . David Dial moves
into the post of procedures director in controls and auditing at CBS Records in
New York. He was auditing manager for CBS Internal Auditing department.
... Cori Glazer is upped to recording director and Mary Widmer is promoted
to administration director at Elektra/Asylum Records in Los Angeles. Glazer
was administrative assistant in the administration and recording department.
Widmer was production coordinator in the department. . . . Barbara Firstman
departs Boardwalk Records in Los Angeles
where she was national sales coordinator. . ..
John Messina is now inventory planning and
control manager at Arista in New York. He
was special surveys director at CBS Records.
... Paul Kimes is upped to purchasing man-
ager at Capitol Records in Los Angeles. He
was a senior buyer.

Publishing

Nicholas L.D. Firth, executive vice presi-
dent of Chappell International in Hamburg, is upped to president of the com-
pany. He continues to serve as publishing division vice president. . . . Lou We-
ber, a 41-year veteran of ASCAP in New York, retires as assistant to the
president. He continues to serve as consultant. . . . Three new vice presidents at
SESAC in New York: counsel Nicholas Arcomano, country music director C.
Dianne Petty and gospel music director Jim Black.

Cohn

Brody Jones

Sheppard Zanders

Related Fields

Mary Ann Tighe, former deputy chairman of the National Endowment For
The Arts, moves to ABC Video Enterprises as program development vice pres-
ident in New York. . . . Mary-Jane Snyder is named business affairs senior di-
rector in Beverly Hills, Calif. for 20th Cen-
tury-Fox Telecommunications divisions. She
was senior counsel and director of Fox Tele-
communications legal affairs. . .. Robert A.
Leonard is now president and chief executive
officer for the Ticketmaster Corp. in Scotts-
dale, Ariz. Former president Charles H. '
Hamby Jr. continues as chairman of the k
board. Leonard was chief executive officer
and consultant with the firm. . . . Anthony H.
Langley moves up to sales vice president at Rupert Neve Inc. in Bethel, Conn.
He was marketing manager. ... Rose Mann is now traffic manager at the
Record Plant recording studios in Los Angeles. She was studio manager at
Kendun. Gail Sacks is now remote coordinator. She was in a promotion slot at
Polydor Records. ... William Park is upped at Sony Broadcast Products in
New York to vice president in charge of marketing activities. He was national
sales manager. In the same division, Frank Brown is upped to vice president of
engineering activities. He was general manager of the division. ... Charles S.
Dolk moves into the post of corporate planning division vice president for Pan-
asonic in Secaucus, N.J. He was product management and industrial design
vice president at Magnavox Consumer Electronics Co.

Rickman Firth
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Their gold “After Midnight” album pro-
duced the gold, Grammy Award-winning
single, ‘‘Shining Star”

So now, who can blame The Manhattans
for going “Black Ijg"?

The new album, “Black Tie! is once
again produced by Leo Graham. And it's
already dressing up the airwaves with
the hit, “qul.t One Moment Away.”’

On Columbia Records and Tapes.

Look for The Manhattans'*Black Tie"” Tour:

7/19 Houston, TX ¢ 7/25 St. Louis, MO*

8/1 Cincinnati, OH* * 8/8 Milwaukee, WI*

8/16 Kansas City, MO* ¢ 8/20-23 Detroit, Ml
8/28-31 Atlantic City, NJ * 9/19 Owings Mill, MD

Koot laz: Festival

. o ’
”% GOSN % ‘Columbia® 1s a trageinark of CBS Ine & 1981 CBS Inc
Drae il M

Producad by Leo Graham Exgeulive Producer. Mickey Lichner Management Fae mie Hantin, {212)872-7179. Exchisve Representation: Universal Altractions. Inc., (212) 582 7575. Registered to Scorpicorn Music inc.

et U &N AE



www.americanradiohistory.com

General News

§ LOS ANGELES—In collegiate

terms, Keith Olsen is an AOR ma-
jor with a top 40 minor.

He’s produced such AOR
staples as the 1975 “Fleetwood
Mac” album, Foreigner’s “Double
Vision” and Pat Benatar’s “Crimes
Of Passion,” all of which also
sparked major pop singles.

“You gear your records to radio
formats,” he says. “‘Jessie’s Girl’
(Olsen’s Rick Springfield hit) is
straight-ahead top 40, but for the
most part I strive to be accessible to
a few different formats.

“I get really disgusted with the
trite lyrics in commercial pop,” Ol-
sen complains. “As soon as you
start gearing a record demograph-
ically to that audicncc, you start
getting records that you’re not real
proud of a year later. Everybody
hates your record out there in radio
land: it has high amounts of lis-
tener fatigue.”

Could he be alluding to Pat
Benatar’s “Hit Me With Your Best
Shot™?

“A lot of people don’t ever want
to hear that again,” Olsen ac-
knowledges. “Patty’s one of them.
But we wanted an out-and-out
smash and we got one; it was last
year’s catch phrase.”

Olsen also coproduced Benatar’s

PRODUCER PROFILE
Keith Olsen Keeps Making
Most Of Both AOR, Top 40

By PAUL GREIN

new album, “Precious Time,”
which enters the chart this week at
an imposing number 19.

“Pat has a voice that just doesn’t
quit,” Olsen says. “‘It always
sounds like she’s right on the edge.
She has so many different timbres:
that's the hard part, deciding
which voice inside that little body
you want to use for each song. On
‘Crimes’ we used 10 different
voices; this albim has a timbre
that’s consistent throughout, which
just means she’s maturing as a rock
singer.”

Olsen, 36, emphasizes that rock
acts can’t simply apply the tech-
niques they use in concert to
recording; that the two formats are
distinct.

He was reminded of this in his
current work with Sammy Hagar.

“Sammy’s got his live show
down pat,” Olsen says. “He’ll
heavy metal you to death with ex-
citing, hard-edged rock’n’roll. But
that loses its edge on record be-
cause it needs the visuals.

“I told Sammy that one of his
songs sounded like Sammy Hagar,
1977. He said, ‘But that song goes
over great live.” I said, ‘Fine, do it
live”

“A lot of things happen live that
just don’t happen on tape: It’s the

P

magic of the moment. A lot of 2
rock’n’roll bands make that mis-
take.”

ducers on AOR, Olsen admits the
format isn’t as adventuresome as it
used to be. “But they have an aw-
ful lot more listeners than they
used to have,” he counters.
“They’re bridging the gap between
the old top 40 format and the old
experimental AOR format.

make a hit record,” Olsen says:
“songs, performance and sound,
and definitely in that order. When
it gets right down to it, the person
in the street wants to be able to
whistle the melody and relate to
the lyrics. If he can’t do that, it
doesn’t matter how good it
sounds.”

top 20 singles, Olsen has a lower
profile than most producers with
half as many hits.

that the artist thinks he’s secon-
dary,”
star. There's been a whole bunch
of glamour boy producers who
think they’re the star. Besides, I
don’t like going to Le Dome.

As one of the most-played pro-

“There are three things that

For all his platinum albums and

“I don’t want to get to the point

Olsen says. “The artist is the

“I try to make sure the artist al-
(Continued on page 74)

Olympia Takes Record Haven Exports

NEW YORK-The export divi-

tive export buyer, both operating out

gard to pricing.

Eyes” to become Arista’s fifth No. 1

single. It’s the label’s first pop topper
since Barry Manilow’s “Looks Like
We Made It” hit the summit four

years ago this week.

Since then, Arista has come within
a hair of No. | several times. Air
Supply, in fact, peaked in the top

five with its first three hits, “Lost In
Love,” “All OQut Of Love” and “Ev-
ery Woman In The World.”

This puts the group second only to
Manilow in generating the most top
10 hits for Arista. Manilow has

amassed 11, followed by Air Supply
with four, the Bay City Rollers and
Raydio with three each and Melissa
Manchester with two.

Contributing one top 10 hit each
to Arista’s tally are Jennifer Warnes,
Gino Vannelli, Al Stewart, Eric Car-
men and Dionne Warwick.

Australia-based Air Supply is
only the second act from a market
other than the U.S. or the U K. to hit
No. 1 so far in the 80s. Holland’s
Stars On topped the chart five weeks
ago. Australia, in fact, has two of the
week’s top three singles: Sydney-
born Rick Springfield climbs to
number three with “Jessie’s Girl.”

“The One That You Love” is
Arista’s fifth top 10 hit so far this
year, which already puts 1981 in a
three-way tie as the label’s most hit-
studded year. It also had five top sin-
glesin 76 and *79. It had just two last
year, both by Air Supply.

Chartbeat

Arista Single Rings Bell;
LP Not Blue For Moodys

LOS ANGELES—Air Supply’s
“The One That You Love” finally
dethrones Kim Carnes’ “Bette Davis

6. “All Out Of Love,” Air Sup-
ply, 1980/ #2.
7.“All By Mysélf,” Eric Carmen,
1976/ #2.
8. “Lost In Love,”
1980/ #3.
9. “Can’t Smile Without You,”
Barry Manilow, 1978/ #3.
10. “A Woman Needs Love,”
Raydio, 1981/ #4.
11. “I'll Never Love This Way
Again,” Dionne Warwick, 1979/
#5.
12. “Every Woman In The
World,” Air Supply, 1981/ #35.
13. “Livin’ Inside Myself,” Gino
Vannelli, 1981/ #6.
14. “Could It Be Magic,” Barry
Manilow, 1975/ #6.
15. “Right Time Of The Night,”
Jennifer Warnes, 1977/ #6.
16. “Midnight Blue,” Melissa
Manchester, 1975/ #6.
17. “Time Passages,”
1978/ #7.
18. “Jack And Jill,” Raydio, 1978/
#8.
“The One That You Love,” fi-
nally, is the second No. 1 single for
producer Harry Maslin, following
David Bowie’s “Fame.” Now that’s
range.

Air Supply,

Al Stewart,

* * *

Second Sojourn: The Moody
Blues collect their second No. 1 al-
bum this week as “Long Distance
Voyager” (Threshold) displaces Kim
Carnes’ “Mistaken Identity.” The
group first hit the top in December,
1972 with “Seventh Sojourn.”
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sion of the Record Haven one-stop
operation here has been incorpo-
rated into Olympia Record Indus-
tries in an agreement reached by
Olympia’s Irvin Litkei and Record

of Olympia’s headquarters at 239 W.
18th St. At that site, Litkei also oper-
ates a one-stop/rack operation.
Record Haven, which closed the
last of its retail outlets in Manhattan

Before that, the group hit number
two with 1971’s “Every Good Boy
Deserves Favour” and number three
with *70’s “A Question Of Balance”
and ’72’s “Days Of Future Passed.”

As part of her export duties, Susan
Fichtelberg plans a visit “as soon as
possible” to West Africa, an area she

2 o

regards as one in which it’s “easy to
turn over product. They buy in 100-

Arista has collected a total of 28
top 10 hits since January, 1975,
when Manilow’s “Mandy” launched
the label. Here are the 18 biggest, in
rank order:

Haven’s Sam Fichtelberg. earlier this year, is currently in litiga- lot units.” . . o Until the current album the grou
Susan Fichtelberg will continue to  tion with CBS Inc. in which Fichtel- © Suhm > o e o o m l:l I \?lgr_‘;g/ E}e Songs.” Barty  hadn’t hit the top 10 in more lharF:
age the division for Ol ia, berg claims monopolistic practices € wishes, however, that she ha ANLON, : .
s e <o) gl gl D more U.S. sources for new wave 2. “The Ong That You Love,” (Continted onipsSicH

while Larry Lipp remains as execu-  on the part of CBS Records with re-

Peter Cormack —

RECORDS
H V Fa

RELEASE
YOUR MASTERS
WORLDWIDE

PVK Records is a well respected
and established British company with
an international artist roster
and excellent world-wide licencee network.

At present we are
actively seeking finished masters
of the highest quality for release
outside North America.

Please forward samples with
a realistic statement of terms to:

chairman, PVK Records,
Stewart House, Hillbottom Road, High Wycombe,
Buckinghamshire, England.

All communications will be acknowledged.

product, since it’s mostly coming out
of England. But, she notes a strong
reception in many countries of Eu-
rope and Africa to “night-life music,
anything that’s danceable. In Africa,
they love anything that’s American,
white as well as black material.”

Air Supply, 1981/ #1.

3. “Saturday Night,” Bay City
Rollers, 1976/ #1.

4, “Looks Like We Made It,”
Barry Manilow, 1977/ #1.

5. “Mandy,” Barry Manilow,
1975/#1.

‘Arthur’ Soundtrack LP
Has 1 Track From Film

® Continued from page 3

Bacharach themes written for the
film and augmented by lyrics for the
album. Included are performances
by Stephen Bishop with lyrics by
Bishop and Carole Bayer Sager;
Nicolette Larson, singing Sager lyr-
ics; and Ambrosia.

An added wrinkle: different pro-
ducers were utilized for individual
tracks, including Michael Omartian
(Cross), Val Garay (Ambrosia) and
Andrew Gold (Larson).

The album’s second half is de-
voted to Bacharach’s orchestral cues
for the film, but here, too, the set di-
verges from conventional sound-
track assembly by including newly
arranged and recorded treatments of
those pieces.

With the film, starring Dudley
Moore and Liza Minnelli, set to
open nationally this Friday (17),
plans call for the Cross single to be
shipped as soon as possible. Parts
were being cut last week.

According to Paley, the concept
for the LP was developed as an al-
ternative to a standard orchestral

wWWwWwW americanradiohistorv.com

collection, even though the film it-
self was not intended as a vehicle for
contemporary pop songs.

In a summer box office release
schedule showing fewer contempo-
rary pop anthologies built around
films, that places Bacharach and
company in competition with only a
handful of similar multiple artist
film music ventures.

Stlmulus
and
response.

Supply
an
demand.

—

Cause
and *0 0
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QUALITY IS OUR PRIME
OBJECTIVE. IF IT'S
YOURS,CALL US.

RECORD MANUFACTURING CORP
A FULL SERVICE COMPANY
750 Eighth Ave., New York, N.Y. 10036 +(212) 3544336

Cutting, Plating.
Labels. Jackets...
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THE ALAN PARSONS PROJECT

e
The single that’s four months on the charts and still bulleting ot = 00.
1 r ‘ :
The resurging album with worldwide sales of more than 2 million,
featuring the big hits “Time’’ and “Games People Play.”

l | ject.
The international musical force, bringing bold visions of rock to life.
On Arista Records.

: BB: 17* RW: 15* CB: '9* as 95e8
-4 83352* Rw:72* CB: 71* AL9S518

1981 Arista Records Inc. Produced and Eng neered by Alan Parsons.

www.americanradiohistorv.com
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Financial

WCI Records, Music Earnings Up

NEW YORK-The record and
music publishing divisions of
Warner Communications Inc.
showed gains in earnings and reve-
nues for the 1981 second quarter
ending June 30.

In reporting record earnings and

RCA’s Quarterly
Earnings Drop;
Videodisk Blamed

NEW YORK-RCA Corp. re-
ports a drop of 24% ir. earnings for
the second quarter of 1981, citing
“anticipated” expenditures in the
launch of the SelectaVision video-
disk system as one of the reasons for
the downturn.

Earnings for the three months
ended June 30 amounted to $58.4
million, equal to 55 cents per com-
mon share, compared with $77.1
million per share in the comparable
1980 quarter. Sales reported for the
second quarter were about level with
a year ago, totaling $1.96 billion.

In the first six months of 1981, net
profit was $100.3 million, or 88 cents
per share, compared with $155.8
million, or $1.69 per share in the first
half of 1980. First half sales
amounted to $3.90 billion, as against
$3.93 billion a year earlier.

RCA says sales for both 1981 peri-
ods would have been at record levels
“were it not for the company’s di-
vestment program which involves
the sale of certain operations that are
peripheral to those lines of busi-
nesses on which the ccrporation in-
tends to concentrate in the future.”
RCA financial reports generally do
not breakout business of its RCA
Records unit.

Chairman Thornton F. Bradshaw
says RCA’s consumer electronics
activities — including videocassette
recorders and videodisks—all are
benefiting from the “home video
boom now underway in the US.”
with industry volume of home video
recorders running 90% ahead of last
year’s record pace.

revenues overall for the period, WCI
reports the following combined re-
sults of label operations, including
the Warner, Elektra/Asylum and
Atlantic labels, as well as Warner
Bros. Music:

® Second quarter earnings were
$13.7 million against $13.1 million a
year earlier, while revenues hit
$180.4 million against $167.3 mil-
lion;

® For the six-month period end-
ing June 30, the music division had
earnings of $36 million against $30
million a year before. Revenues

reached $382.1 million against
$338.3 million;

® For the company as a whole,
second quarter net income of
$42,552,000 was up 66% from
$25,584,000, while revenues rose to
$676,324,000 from $449,905,000.

® For the six-month period, net
income of $92,072,000 showed an
increase of 52% from $60,599,000.
Revenues for the period reached
$1,278,382,000 from $876,945,000.
Both revenues and sales hit new
highs for the company in first-half
showings.

Thorn EMI Profits Soar
To More Than $40 Million

LONDON-—In the first full year’s
trading since the two major com-
panies got together, Thorn EMI has
turned its music companies’ break-
even situation to total profits in ex-
cess of $40 million.

In his preliminary announcement
of corporate results, fiscal 1980-81,
Sir Richard Cave, chairman,
spotlights Kenny Rogers and Neil
Diamond at the Capitol U.S. end of
the operation, plus Kate Bush and,
for the future prosperity of the divi-
sion, Sheena Easton’s theme song
recording from the new James Bond
movie “For Your Eyes Only.”

After deducting depreciation and
interest charges, pretax profits were
approximately $188 million, at a $2
to one pound sterling exchange rate,
compared with $251 million last

Double LP Off To

Stations in Promo

LOS ANGELES—Screen Gems/
EMI Music has shipped 5,000 copies
of a double-disk sampler dubbed
“Million Performance Songs” to ra-
dio and tv stations for broadcast
purposes.

The LP contains 32 tunes dating
back to the late '60s. It reportedly
took nine months to assemble, clear-
ances were needed from 12 record
companies.

WE’RE THE COMPLETE CATALOG HOUSE.
Slashed List Prices EVERYDAY on EVERY Maijor Label

Record and Tape.

WE’VE ALWAYS GOT $3 170 $7 MILLION IN
FACTORY FRESH INVENTORY.EVERY Major Brand
of Audio & Video Eguipment. [ 110-220 volt |.Blank Tapes,
Cartridges, Accessories AND MUCH,MUCH MORE

WE’RE READY TO FILL YOUR ORDER NOW.
Wherever You Are in the World We've Got You Covered
with a Personal Account Supervisor & Complete Computer
Co-ordination on EVERY Order.

‘‘RATED NO.1 IN SERVICE AND RELIABILITY!"’

WE WILL SHIP C.O.D./SIGHT DRAFT/LETTER OF CREDIT/ALL PRICES F.O.B. NEW
YORK. CUSTOMER SERVICE HOTLINE... [212] 233-0747

EXPORT DIVISION

23 PARK ROW

NEW YORK,N.Y.10038
TELEX NO.126221
PHONE [212] 732-8600

year. The full trading profit was
$565 million. _

The music company showed a
1981 turnover of $823 million and a
profit of $40.8 million, as against a
1980 turnover of $773.4 million and
a profit of $400,000.

The film, video software and lei-
sure division showed a $5.6 million
profit on a turnover of $184.4 mil-
lion in 1981—against $15.4 million
on $166.6 million in 1980.

Consumer electronics had a profit
of $139.2 million on a 1981 turnover
of $1,162.2 million, against a profit
of $149.4 million on a 1980 turnover
of $1,036.2 million.

These comparative figures are re-
stated in the new Thorn EMI report
to include EMI’s separate figures for
the year to March 31, 1980.

Sir Richard Cave says he presents
his report with mixed feelings. “On
the one hand, there is satisfaction at
the progress achieved in establishing
Thorn EMI as a single business en-
terprise following the merger with
EMI, but on the other hand there is
regret concerning the economic con-
ditions we have faced in the past
year, clearly the worst the manage-
ment has ever experienced.”

In the U.K. alone, the total labor
force in continuing businesses was
cut last year by almost 10,000, and
21 locations, including 15 factories,
were closed. Total employe depar-
tures hit the 19,000 mark and alto-

(Continued on page 63}

Tandy Corp.

NEW YORK-Tandy Corp.,
which operates the Radio Shack re-
tail chain, says preliminary sales for
the fiscal year ended June 30 were
$1,692.4 million, a 22% gain over the
$1.384.6 million reported in fiscal
1980.

Subject to audit adjustments, con-
solidated sales for the month of June
were $141,300.000, an increase of
29% over the June. 1980 sales of

Univ. Honors

Motown Exec

NEW YORK-—Worthy Patterson,
industry veteran who is eastern di-
rector of marketing at Motown Rec-
ords, is this year’s recipient of the
Red O’Neil Award of the Univ. of
Connecticut’s UConn Club.

Patterson is a 1954 graduate of the
university, where he was a three-
year basketball star. He was drafted
by the Boston Celtics, then served
two years in the Army before resum-
ing his professional career with the
St. Louis Hawks. He entered the
record business with RCA in 1965.

For The Record

NEW YORK-—Eliot Greenberg is
a&r director of Laurie Records, not
Eliot Goldberg, as reported in Bill-
board. July 18, 1981.
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"~ Market Quotations

As of closing, July 16, 1981

Annual
High Low NAME
1% % Altec Corporation
36 26% ABC
45% 28% American Can
42 2% Automatic Radio
61% 46% CBS
45% 39% ColumbiaPictures
6% 4'% Craig Corporation
67% 49% Disney, Walt
8% 6% Electrosound Group
9 5% Filmways,Inc.
21% 14%  Gulf + Western
19% 117 Handleman
15% 10%  K-tet
81% 39 Matsushita Electronics
59 42%2 MCA
14% 8% Memorex
65 55% 3M
90", 567 Motorola
59% 36% North American Phillips
20 6% Orrox Corporation
39% 23" Pioneer Electronics
32% 21% RCA
26% 14% Sony
43 28% Storer Broadcasting
6% 3% Superscope
31% 24% TaftBroadcasting
26% 77% Transamerica
58Y% 33% Warner Communications
OVER THE P-E Sales Bid Ask
COUNTER
Abkco 35 30 1% 2%
Certron Corp. 17 6 19/16 1%
Data Packaging 9 13 5% 62
First Artists
Prod. 15 3 5 5%
Integrity Ent. 8 388 8% 8%

PE (3 High Low Close Chang
= 50 15/16 W 7/16 — /1
6 182 292 28% 29 + Y
9 248 39% 38% 38% -y
4 9 4% 4% 4% + Y
8 170 57% 56% 57% + Y
8 560 37 36% 36% - ¥
- 13 6 5% 5% - v
15 1426 57% 56% 56% - 13
22 2 6% 6% 6% - Y
1 353 7% 7% 72 - ¥
5 1802 19% 18% 19 + %
12 22 17 16% 16% Unch.
7 6 12% 12% 12% Unch.
17 33 77T% 76% 77 Unch
10 238 48% 47%h 48 —1
2 51 9% 9 9% Unch.
10 268 56% 55% 56% Unch.
12 336 69% 68% 69% + %
8 63 47% 467 4TV + i
42 21 1% 1% 1% Unch.
20 = - -  33% Unch.
8 2570 2% 21 21% - %
15 13 20% 202 20% - %
22 38 34% 34% 34% - %
- 19 5 4% 4% - %
12 36 31 30% 3 + %
6 138 23% 23% 23% Unch.
19 1049 5072 49% 50% + %
OVERTHE P-E Sales Bid Ask
COUNTER
Koss Corp. 16 64 13% 14
Kustom Elec. — — 2% 2%
M. Josephson 9 14 12 12%
Recoton 13 - 3% 3%
Schwartz
Bros. — o 3% 4%

Over-the-Counter prices shown may or may not represent actual transactions Rather, they are a guide
to the range within which these securities could have been sotd or bought at the time of compilation. The
above information contributed to Billboard by Douglas Volimer, associate vic2 president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

Revenues, Profits At CBS
Drop During 2nd Quarter

NEW YORK —Profits at the CBS/
Records Group experienced a loss in
the second quarter ending June 30,
while revenues declined 10%, ac-
cording to CBS Inc.

The company says the profit pic-
ture at the division was primarily
due to “very substantial foreign cur-
rency exchange losses resulting from
the strength of the U.S. dollar
abroad” and the “weakness in West-
ern European consumer economies
and the delay of several major
record releases scheduled for the
second quarter. ...”

As for the decline in revenues,
CBS Inc. says this was due princi-

pally to the “plaaned reduction of
sales for the Columbia House divi-
sion, to the delay of record releases
scheduled for the second quarter
and to softness in the record market-
place abroad, combined with the
weakness of foreign currencies
against the dollar.”

Overall, CBS Inc. second quarter
earnings per share were $1.50, com-
pared to the $1.94 per share earned
in the second quarter of 1980, a de-
crease of 23%. Ne: income was $41.9
million compared to $54.3 million a
year before. Second quarter reve-
nues were $998.2 million, an in-
crease of 3% over revenues of $971.8
million in the same period of 1980.

Sales Up 22% In Fiscal ’81

$109,874,000. The U.S. Radio Shack
division recorded sales of
$115,557,000, a 30% gain over sales
of $88,744,000 in June, 1980. Sales
of Radio Shack stores in existence
more than one year increased 17%
during June, 1981.

John V. Roach, president and
chief executive officer of Tandy
Corp., reports that fourth quarter

IT'S RECORD TIME

Pull off “RECORD TIME" 45 display,
press on your favorjte 45 record, which

rotates as a second hand. Electric wall
clock, raised gold notes, gold hands, on
33 LF record.

RECORD TIME P.O. Box 9791
N. Hollywood, CA 91609
(213) 769-6095

10 days with money order.

$21.95
Ca. Sales Tax 1.32
Shipping (USA) 1.25
Limited Offer—  $24.52

sales increases of 29% boosted the
company’s gain for the year to 22%,
representing the company’s best an-
nual gain in four years. Profits for
the fiscal year will be announced in
mid-August, but Roach says that
with “strong results through three
quarters and no particular pressure
on gross margins this quarter, an ex-
traordinary result for the year is an-
ticipated.”

Stimulus
and
response.

Supply
and

demand.

Cause
and...

—
[
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Lookwhosplayin
“UnderThe Covers,

WFIL WIFI WXKS WIGY WHYN WOLF WGH WSGN Q105 BJ105 KELO
WVIC WKJJ WAKY KCPX KBFM KFI KIQQ KERN KINT WCAU WLAN
WICH WATR WTNY WKTK WKHI WHAG WORG WWWL WSM KMGK
WOMP WJR WLW WRRM WDIF WBOW KCSW KREM KBIM KYLT KIQY
WNEW WIOQ WBRU WCCC WQBK WAAL WQDR WKWF WGVL WSRZ
KLB) KNCN KLZR KZFM KTIM KZOK KINK KKSN KTCL KSPN WGCL
FM97 WQVE WEEI WCCO KJMO KARD KRPL KMED WXRT WDEK WKDD

And blanketing the charts!

BB-71° RW-83° CB-79°

JarasIan.

“Under The Covers.” From her revelationary new album, “Restless Eyes,” a cover-to-cover success.
18-02176 -
On Columbia Records and Tapes.

Produced by Gary Klein for The Entertainment Company.
Executive Producer: Charles Koppelman.

sive the gift of music.
“Columbia” is a trademark of CBS Inc. © 1981 CBS Inc. Give the gift of mus q"’e

www.americanradiohistorv.com
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General News

Dancersize
Tripped By
Injunction

NEW YORK—-A U.S. District
Court judge here has granted a tem-
porary injunction against Danc-
ersize Inc. and Carol Hensel in an
action involving trademark infringe-
ment.

The plaintiff is Jon Devlin Danc-
ercise Inc.

In a decision handed down Mon-
day (13), Judge Milton Pollack said
“there is unquestionably immediate
irreparable damage to the plaintiff
from the activities, promotion, mar-
keting and distribution of the de-
fendants’ services-and goods under
and using the word Dancersize, or
the phonetic equivalent of the plain-
tiff’s trademark.”

Among the offerings made by the
defendants was a “Dancersize” al-
bum featuring Hensel, which Judge
Pollack’s decision noted is said to
have sold more than 500,000 copies.

Judge Pollack said that the plain-
tiff, which has marketed its own
dance exercises and record albums
over the past 14 years, has sustained
its “burden of proof to show a pro-
tectible interest and a clear right to
the word and name ‘Dancercise’”
and its phonetic equivalent.

In addition to other restraints, the
defendants have been enjoined and
restrained from imitating, copying,
counterfeiting or making unauthor-
ized use of plaintiff’s “distinctive
mark ‘Dancercise’ or any other con-
fusingly similar name, including the
name Dancercize for dance exercise
record albums and exercise services.

MATHIS HONORED —Columbia artist Johnny Mathis, who is celebrating his
25th year in the music business, was recently honored by the Music Chapter
of the City Of Hope in Los Angeles, receiving the prestigious ‘“*Spirit Of Life”
award at a benefit that raised $200,000 for the medical center. At left, Russ

The Day The Music Died, by Jo-
seph C. Smith, Grove Press, New
York GP843. $12.95 hardcover.

NEW YORK-This book isn’t a
literary masterpiece. But it’s honest
and tough, and it’s going to make a
helluva movie someday. It’s a first
novel for author Smith, who under

Galgano Distributing Corp.

Chicago’s
Oldest

One
Stop

30 Day Introductory Offer

o AIILP’s, Cassettes and 8 Tracks

All Labels Including: Columbia, WEA, Capitol,
RCA and Imports.

e Every Blank Tape In Stock
Maxell, TDK, Scotch, Memorex and Tracs

¢ A Complete Line of Audio Equip-

ment for Car and Home
by Pioneer, Hitachi, Fisher and DeJay

e Every Accessory You Need
Including Discwasher and Discwasher Fluid
e A Complete Line of Video

Video Tape, Movies, Discs and Video Accessories

Call Collect or Write for Galgano's Specials

GALGANO
DISTRIBUTING
CORPORATION

4147 W. Armitage Ave.
Chicago, I1l. 80839

(A-C) 312/2356-3800

his stage name, Sonny Knight, has
backed up some of the best and writ-
ten more than a few songs himself.

Its setting is the music business
from the mid-'50s until 1963, which
Smith would have us believe, is
when the music died. For some,
that’s when rock, as we know it, was
born. But this point of view doesn’t
detract from the simply told, vivid
scenes that depict an early music in-
dustry coarseness that any grey beard
must admit rings true. These scenes
might shock a few, but they are
believable. The author’s style leans
toward stereotypical character-
izations, and incipient racism could
be derived from this, except for the
fact that almost all races get the
warts-and-all treatment.

The plot centers on the rise of sev-
eral record companies throughout
the late Fifties, centering on the role
of the independent operator, the rise
of the corporations and the role of
Mafia. Much to Smith’s credit, this is
well documented.

The bittersweet, and some of the
most glowing, passages are dissec-
tions of the patently racist motives
that ordered the thinking of record
company bosses who still sit in exec-
utive suites today, working back
catalog derived from that era.

The plot mixes romance, sus-
pense, sex, violence and history
neatly, using characters whose lives
become intertwined with larger
events and each other. Smith has a
knack for characterization, and the
book flows smoothly until the
weight of events proves too cumber-
some for even the author. Con-
sequently, after a riveting exposition
of Smith’s argument for why he
thinks the music died when the Bea-
tles came in, the book stumbles on
anticlimactically for dozens of pages
more.

Unfortunately, the events of these
last pages are part of the romantic
subplot, and since the book is good
enough to have gotten the reader’s
empathy, it is a rude, ill-crafted con-
clusion. It may, however, work bet-
ter as a movie, if the exposition is
given as an epilogue.

So much else does get concluded
that this flaw is more frustrating
than anything else. The book is a
catalog of the perils and pitfalls of
success, and “bigness” as well.

RICHARD M. NUSSER

www americanradiohistorv com

_ : s BOOK REVIEWS
Novel Covers Underside
. Of Rock’s Mid ’50s Start

Solomon; presudent Tower Records, last year's City Of Hope Honoree,

presents Mathis with the ‘‘Spirit Of Life’’ award. At right, Paul Williams em-

cees the testimonial dinner while Mathis and Dick Asher, president, CBS Rec-
ords, react with smiles.

PR T

“E R L e T

Reference Tome Offers‘._ﬂ Q
List Of Songs, Writers E

Carlton’s Complete Reference
Book Of Music, by Joseph R. Carl-
ton. Carlton Publications, Inc., 723
pages, $40.

LOS ANGELES—Carlton, a 40-
year music business veteran, has as-
sembled a research tome that should
appeal equally to serious music stu-
dents and those of us who can’t play
a note, but need a source book for
informational purposes.

The heart of the book—the sec-
tions that will have the most useful-
ness—list songs and songwriters that
were popular from 1780 to 1980.

More than 10,000 songs are listed
alphabetically by title, with nota-
tions on who wrote the words and
music. More than 1,200 composers
and lyricists are also listed alphabet-
ically, together with their best
known works.

The songwriter section is more
complete, listing dates and places of
birth and names of collaborators.
The song index would be more valu-
able if it included the year a song
was published and the name of the
publisher.

Listings of Oscar, Grammy and
Tony winners in key songwriting
categories should also prove useful
to writers and reviewers with a his-
torical bent.

Other sections have more special-
ized target audiences, such as a list-
ing of 2,000 classical composers
“from antiquity to 1980 together
with their principal works.

Primarily musicians and music

students will be interested in a con-
cise “Elements of Music” encyclo-
pedia and an illustrated dictionary
of more than 4,000 musical terms.
Writing in_ a brief forward,
Carlton says it was his intention to
compile a reference book “without
self-serving hyperbole or snobbish
hauteur.” That he has accomplished
in this straightforward, thorough in-
dex. PAUL GREIN

(Advertisement)

MASTER TURNED DOWN?
DON’T GIVE UP. ..

NLDC IS YOUR ANSWER

PHILADELPHIA — NLDC (National |
Label Distributing Company) is a na-
tional distribution service set up with
the key independent distributors across
the country to expose, market. mer-
chandise and promote your product.

If you believe enough in your product
to spend time and money on it and it is
passed on by the majors. that doesn’t
mean it's a loser.

Many passed on masters have gone on
to be hits. NLDC will get your label out
there and afford you the opportunity 10
guide your own destiny in the record
business.

Understanding  the problems of the
small indie we have structured a very
fair, affordable fee to set your label
up as a nationally distributed record
company.

For further information call Steve
Schulman at NLDC central head-
quarters 215 568-0500 or write to NLDC
at 1529 Walnut Street. 6th Floor, Phila-
delphia. Pa. 19102

k Color Separatlons

&,..“.ﬁ'{

2835 Spring Grove Avenue
Cincinnati, Ohio 45225
(513)681-8400
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' AMERICAN MEMORIES

“THROUGH IT ALL, WE'VE GROWN SO TALL—THE GREATEST RACE ON EARTH”

JFK %
UNCLE MILTIE *

WORLD WARS | & Il %
ALl %
GREAT DEPRESSION %
MONROE %
THE TEACHER %
BEATLES *
PHONY RECESSION *
HOPE TELLS A JOKE * =~ %
ENERGY CRISIS * ~ -
GEO, ABE & BEN *
UNDERDOG DREAMS *

AMERICAN MEMORIES is the ultimate cross-
over hit (pop, mor & country). It fits the 25 to 40
age group perfectly. Because in some way,

their lives have been affected by every line in

! the song. It makes you think. The RECORD has

a catchy back-beat, with twanging guitars and

sing along lyrics, that capture your IMAGINA-

TION.

—SHAMUS M’COOL

* ELVIS
% MAN ON THE MOON
* DISNEY
* RIOTS & SLAVES
* THE BABE
* DYLAN IN THE WIND
* THE FARMER
* SINATRA
* CELTIC TEAMS
* THE FREE
* NICKLAUS
* HERE'S JOHNNY
* |AND OF HONEY & WILD

SHAMUS M'COOL

AMERICAN HUMOR is six minutes of comedy
based on America’s Political situation. As
Shamus says, ‘‘There are plenty of American
jokes, unfortunately most of them are living in
Washington. The material is very clever &
funny, while at the same time being true.

SHAMUS M'COOL IS ONE OF THE MOST UNIQUE CHARACTERS IN AMERICA. ASIDE FROM
BEING A SINGER SONGWRITER, HE IS ALSO AN ESTABLISHED STAND-UP COMEDIAN, HAVING
MADE NUMEROUS APPEARANCES ON THE MAJOR TELEVISION TALK SHOWS, AND HAS
PLAYED MANY OF THE TOP NIGHT CLUBS THROUGHOUT THE COUNTRY. HE HAS APPEARED AS
AN ACTOR ON VARIOUS TV SHOWS INCLUDING THE POPULAR “GENERAL HOSPITAL” ON
WHICH HE PLAYED A REPORTER. SHAMUS ALSO CREATED AND HOSTED HIS OWN TALK SHOW
CALLED “COMIC TALK,” WHICH CAN BE SEEN NATIONALLY ON CABLE-TV.

PERSPECTIVE RECORDS

P.O. BOX 3582, HOLLYWOOD, CALIF. 90028

distributed nationally by independent distributors.

www.americanradiohistorv.com
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Meet Seeks To

® Continued from page 3

“This 1s really a business here,
and—that’s a lot different from mak-
ing a record. Anybody can make a
record,” said Marty Scott of JEM
Records. “We get 100 a week, we get
too many of them. But how does the
consumer know if it is a good
record.”

Scott noted that singles are gener-
ally a specialty market in the U.S. in
which there is not much profit. Asan
example, he pointed out that his cur-
rent biggest seller is an LP by Box
Car Willie. Also the retail picture is
different here, he said. “We don’t
have multiples as in Britain, we have
Pickwick. which is owned by a can
company.”

Scott’s remarks prompted one of
the seminar’s confrontations when
last year’s keynote speaker, Kate
Ingram, who is now with DB Rec-
ords, accused Scott of not paying her
label. This encounter ended happily,
however, when she acknowledged
the next day that a check from JEM
was discovered in the unopened
mail.

But with the absence of a strong
fanzine press that could drum up in-
terest for new music even without ra-
dio play, the current rejection by
AOR radio of new music was seen as

General News

End New Music Doldrums

Billboard photo by Chuck Pulin

MUSIC SEMINAR—Participants of the New Music Seminar at Privates in New York.

the biggest block to its growth. Sub-
sequent panels on the state of radio
provoked some of the strongest feel-
ings at the forum.

Taking part in the panels were
such representatives of mainstream
radio as consultant Lee Abrams, Sky
Daniels of WLUP-FM Chicago,
Charlie Kandell of WMMR-FM
Philadelphia, Tony Berardini of
WBCN-FM Boston and Ray White
of WLIR-FM Long Island.

Venture into Harness Racing

Invest In A Standardbred Racehorse

(Trotter or Pacer)

' Race at Roosevelt and
Yonkers Raceway

Need A Diversion?

Partnerships Gladly Formed
Tax Advantages

Contact — P AUL APP E L (Trainer-Driver)

c/0 Roosevelt Raceway
Westbury, N.Y. 11590
Barn HH
or Call (516) 222-9728 — Mon.-Sat. (9 am-1 pm)

If there was any enemy of the
seminar participants, it was Abrams,
father of the superstar format which
almost totally excludes new wave.
But even Abrams admitted that
“there must be more to life than
REO and Styx,” contending that the
superstar format grew into a “mon-
ster.” becoming virtually top 40, re-
placing Tommy James with For-
eigner.

It was also pointed out that many
p-d.s are not really knowledgeable
about new music, many radio listen-
ers do not like it. and station sales-
men do not know how to sell new
wave formatted stations to adver-
tisers.

However, it was not the small la-
bel representatives who directly
challenged Abrams’ policies, rather
it was someone from a major label:
Bruce Harris, East Coast director of
a&r for Epic Records, who angrily
accused Abrams of bringing radio to
its sorry state by serving only the god
of commerce, as opposed to Epic,
where art, he said, was served as
well, with 30% of the roster compris-
ing new music.

Shouting matches aside, there
were a number of sober reactions to
the problem of radio. Some rejected
all but noncommercial college radio,
pinning their hopes on the develop-
ment of video. “l am looking—for-
ward to Warner Amex, which will
amaze people here,” said Dave Rob-
inson, founder of Stiff Records, who
was the keynote speaker.

Moreover, artists such as Nona
Hendryx and Steve Strange empha-
sized the importance of strong vis-
uals if acts want to make it in a video
oriented future.

Radio people sympathetic to the
new music pointed out that a combi-
nation of audience pressure to play
new music, and knowledgeable DJs
who know how to sell it and how to
program it with mainstream rock,
can turn radio around. Another pro-
posal was to go 100% new wave.

“Take a station that is on the bot-
tom of the ratings, and then play
100% new wave,” suggested Miles
Copeland, head of the International
Record Syndicate. “Hit the market
in the teeth, and when the station
goes from zero to two, its movement
will make it the hottest station in the
market.”

The strongest aspect of the new
wave is its club scene, though unfor-
tunately nobody addressed the
problem of how to expand that
scene, so that new music’s most nat-
ural audience—those below drinking
age—may also partake and grow into
the scene. Though there are other
problems with clubs as well, as some
participants learned first hand.

Changes in clubs were addressed
in a talent and booking panel
moderated by Neil Cooper of
Reachout International Records.
“Two years ago, we were the freaks,”

wWwWw . americanradiohistorv.com

remarked lan Copeland of the Fron-
tier Booking agency. “The scene was
happening in New York. Chicago
and Los Angeles, and last year it
spread to all the major U.S. cities.
Now the music has hit the suburbs,
bands are earning more money be-
cause they’re playing larger venues,
and that’s not such a bad thing.”

Copeland’s statement elicited a
strong response from Mark Zuffante
of the Cricket Agency, who wanted
to know where a group’s debt to a
club ends once the act has the oppor-
tunity to play a larger venue. Jim
Fouratt suggested that agents do not
always communicate offers made by
competing clubs to the musicians
when the act would rather play the
smaller room. This is one of the rea-
sons why a club like Hurrah went
out of business, offered Ruth Polski,
an independent booking agent, since
the venue could not afford to com-
pete with bids made by larger clubs
in the city. Polski, who is also a man-
ager, noted that she always tries “to
book an act in a club which creates a
good vibe, because that’s what
makes for a better gig. If you don’t
treat your fans right, they won’t sup-
port your gigs. And they’re the ones
who buy the singles and LPs.”

Charging that there is no small
club in New York where a band can
develop today, Fouratt said that the
scene in the city simply got “too
available. Medium-sized clubs sud-
denly lost their importance because
bands knew they could get exposure
at mega-clubs like Bond and the Ritz
even though they were being bought
cheap, which is unconscionable.”

A touch of levity to the panel was
added by Steve Mass, proprietor of
the Mudd Club, who said he never
thought of his site as a farm club for
a larger venue. “l follow my own
whim. . .. Clubs are notsacred cows.
They come and go. ... Entertain-
ment is magic, it's not created. . ..
Follow the opposite of where logic
takes you.”

Logic, or more likely the seminar
program, took many of the partici-
pants to the Underground disco on
the first night to see Pylon, Nona
Hendryx, and Polyrock who played
for free at a showcase hosted by
Fouratt, who books acts into the Un-
derground.

According to sources, a typically
New York club problem developed
at the door. Unknown to the organ-
izers of the seminar, they say, Fou-
ratt apparently sold tickets to club
regulars, so that when seminar par-
ticipants and guests arrived, they
could not get their “plus-ones”
through the door for free. Some
couldn’t get into the door atall, they
say. The next day Fouratt was asked
to leave the seminar.

A seminar on artist development
and a&r gave representatives of ma-
jor and independent labels the op-

(Continued on page 15)

PAT BENATAR

Brings The
Power & Passion

Of Rock 'N' Roll
Live To Your City.

7/20 Seattle, WA
7/21 Portland, OR
7/24, 25 Denver, CO
7/28 St. Lovis, MO
7/29 Fort Wayne, IN
7/ 30 Pittsburgh, PA
8/1 West Orange, NJ
8/2 Bridgeport, CT
8/3 Baltimore, MD
8/5, 6 Philadelphia, PA
8/8, 9 New York, NY
8/10 Baltimore, MD
8/12 Providence, RI
8/13 Springfield, MA
8/15 Cape Cod, MA
8/16 Saratoga, NY
8/19 Indianapolis, IN
8/20 Milwaukee, WI
8/22 St. Paul, MN
8/23 Des Moines, IA
8/24 Chicago, IL
8/27 Cincinnati, OH
8/28 Lovisville, KY
8/30 Williamsburg, VA
9/1 Greensboro, NC
9/2 Charleston, WV
9/4, 5 Cleveland, OH
9/6 Allentown, PA
9/8 Syracuse, NY
9/9 Toronto, ONT.
9/10 Montreal, QUE.
9/12 Ottawa, ONT
9/14 Buffalo, NY
9/15 Rochester, NY
9/18 Detroit, Ml
9/24 Miami, FL
9/25 Lakeland, FL
9/26 Gainesville, FL
9/28 Atlanta, GA
9/29 Birmingham, AL
10/1 Biloxi, MS
10/2 Baton Rouge, LA
10/3 Houston, TX
10/5 Awustin, TX
10/6 Dallas, TX
10/7 Norman, 0K
10/9 Omaha, NE
10/10 Kansas City, KS
10/11 Wichita, KS
10/14 Amarillo, TX
10/15 Odessa, TX
10/17 Portales, NM
10/18 Las Cruces, NM
10/20 Albuquerque, NM
10/21 Tempe, AZ
10/23 Los Angeles, CA
10/24 San Diego, CA
10/26 Davis, CA
10/27 Oakland, CA
10/31, 11/1 Honolulu, HI
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THE POWER & PASSION OF ROCK 'N’ ROLL.
PAT BENATAR HAS IT ALL.

An explosive cebut album, “In The Heat Of The Night;’ Pat Benatar has the voice. And the songs.
which sold over 1 million copies and included the smash Now. with the release of

single, "Heartbreaker!’
A powerhouse follow-up, “Crimes Of Passion/’ which P q 5 : .C I l"F”gg ANUD ICE’ he' T | , Mdd g
sold well over 3 million copies and featured the dassic andher new single, . . Sheésgoamngloa
gold single, “Hit Me With Your Best Shot"’ one more thing to her long list of achievements.

' ' S Non-stop succsss.
Sold-out concerts. Over 20 awards in just 2 years,
including the 1980 Grammy Award for Best Female A full array of merchandising materials are availablethrough your

Rock Vocalist. - local distributor.
N5 >
o\

Chrysalis.

Records @ and Tapes
The album CHR 1346 The single CHS 2529
Produced by Keith Olsen & Neil Geraldo
Management/Rising Star Enterprises/Rick Newman & Richard Fields
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. Roberto Carlos smgs in Engllsh'
— America joins a worldwide love affair.

Brazils Roberto Carlos is an international superstar whose albums average over three
million in worldwide sales. His immense following among Latin Americans here in the U.S.
was displayed in his recent triumphs at Madison Square Garden and other top venues.

Now, for the first time, Columbia Records presents the sensual voice of Roberto Carlos in
English. With songs by Carole Bayer Sager, Marvin Hamlisch, Billy Falcon and others,
‘ Roberto is set to capture Adult/Contemporary radio and the hearts of Americans everywhere.

“Roberto Carlos” His first English language album.On Columbia Records and Tapes. rc3nso

Produced by Nick De Caro for The Entertainment Company, Executive Producer: Gary Klein. ‘Columbia” is a trademark of CBS Inc. ¢ 1981 CBS Inc.
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General News

Music Assn.
Re-Elects
Bowen As
Chairman

NASHVILLE—Jimmy Bowen,
vice president of Elektra/Asylum
Records, has been re-elected board
chairman of the Nashville Music
Assn. The group was formed last
year to bring musical activities of all
types to Nashville.

New board officers are Bob Beck-
ham, president of Combine Music,
president, Jim Rushing, songwriter,
executive vice president; Connie
Bradley, southern regional director
of ASCAP, secretary; Charlene Wil-
hite, secretary at ASCAP, assistant
secretary; Joseph E. Sullivan, presi-
dent of Sound Seventy, treasurer;
and Hollie Potts, secretary at Sound
Seventy, assistant treasurer.

The board also elected five vice
presidents: Rick Blackburn, vice
president and general manager of
CBS Records/Nashville; Tom Col-
lins, president of Pi-Gem Music;
Bonnie Garner, director of artist and
repertoire, CBS Records/Nashville;
Buddy Killen, president of Tree
Publishing; and Norbert Putnam,
producer.

Board members appointed as
committee chairman include:
Johnny Rosen, studio; Roger So-
vine, membership; Steven J. Greil,
contemporary music; Bob Morrison
and Thomas Cain, songwriters;
Moses Dillard, black music; John
Lomax III, media; Sherry Paige,
film and video; and Steve Gibson,
producer/engineer.

Formed last year, the NMA now
has more than 500 members.

Billboard photo by Chuck Pulin
STIFF SPEAKER—Keynote speaker
Dave Robinson, founder and head
of Stiff Records, addresses the New
Music Seminar.

Memphis State
To Honor Rich

MEMPHIS—Entertainer Charlie
Rich will receive the 1981 Memphis
State Univ. Distinguished Achieve-
ment Award as part of its third an-
nual Salute to Memphis Music Aug.
16. At the same time, the local chap-
ter of the Recording Academy will
present Rich with the third Gover-
nor’s Award it has given in its nine-
year history.

The silver-haired, 48-year-old art-
ist, known as “the Silver Fox,” is
being recognized by Memphis State
for his “outstanding contributions to
the creative and performing arts,”
and by NARAS for the “national
and international recognition he has
brought to Mempbhis and its music.”

Singer/pianist Jerry Lee Lewis re-
ceived the MSU award last year.

Enactron Studios/

Magnolia Sound
in 1981

TEEREEE
BEB::

A long and prestigious track
record in remote recording
for records, television and
film. Now, introducing
Magnolia Sound. A full serv-
ice studio facility. Not a
studio for everyone. Just for
anyone who shares our com-
mitment to the best - Enac-
tron Studios and Magnolia

Sound in 1981.

ENACTRON STUDIOS OF
CALIFORNIA /MAGNOLIA SOUND
COMPLETE REMOTE & STUDIO
RECORDING CAPABILITIES
5102 Vineland Ave.

North Hollywood & 91601 * 213-761-0511

Smash!
“FEEL THE
HEARTBEAT”

The Treacherous Three
Brand New Hits!
“DO IT, DO IT”

by
The Disco Four

“IT’S ROCKIN’ TIME”
by

Kool Kyle
Smash Soul Single!
“LO\IE IS”

Greg Jolly

ENJOY RECORDS

611 W. 125 ST., NYC 10027
(212) 662-2230

Stnmulus
and
response.

¥ demand.

and. D

T T

1oz '::r'r"::a“ l ..0

o« Why does a
* producer cross
the river?

A FOR 24 TRACK
RECORDING AT
$24 pen HOUR.

How? . . . With
“THE DEAL!”

(201) 863-4080

(Only 5 minutes from
Lincoln Tunnel)

® Continued from page 12

portunity to discuss what they’re
looking for in signing new talent.

Karin Berg, an a&r executive for
Warner Bros. in New York, main-
tained that “there is no point in get-
ting an act that can’t sell records.”
She told the audience that demon-
stration tapes should be made to
arouse interest and not secure deals
automatically. “You are paid to de-
termine an act’s future, but it’s tough
to make a decision when the act
you’re watching has no following,”
she noted, adding that “selling the
act to other executives in the com-
pany” can be just as tough.

In contrast, Miles Copeland said
he signs acts because he likes them.
“I look for an act with a following,
and then | give it time,” he said. “I'm
not looking for an immediate re-
turn.” In most cases, Copeland said
the label makes money on sales which
exceed 5,000 units. “I don’t have to
justify signings to anyone, and that
lets me be more adventurous.”

One of the biggest misconceptions
in the record business, he continued,
is that the bigger the advance from
the label, the more of a commitment
the company has to the act. Gener-
ally speaking, Copeland said the re-
verse is true. “A manager of a group
I was bidding on told me that a com-
peting company would pay him
$25,000 more to sign with them and
also give him two more points on the
album,” he related. “I told him that
if it was money he wanted, he should
sign with the label. But would his
music be understood and believed in
the way it would be at my company?
Commitment from a label is every-
thing today.”

Gary Baker, a music business at-
torney, outlined a number of points
which acts are looking to get across
when they negotiate contracts today.
“Bands want total creative control,”
said Baker. “Moreover, the bands
want the labels to release the prod-
uct they give them. Many records are
being made that are just sitting in
the can.” Other negotiating points
today include tour support money, a
commitment from the label to pro-
duce and distribute a video of the
group, and a budget for independ-
ent radio promotion.

Moderator Jerry Jaffe, vice presi-
dent of rock music for PolyGram,
said one of the main reasons why
major labels have little room for new
music acts is because companies
“signed slews of soundalike bands
which put enormous pressure on
promotion men to make hit rec-
ords.” In working and reworking
stiff records Jaffe contended, labels
lost “time and credibility” when
they could have been promoting
“something more viable. But corpo-
rate policies dictated that advances
be recouped,” he said.

Cliff Burnstein of Contemporary
Communications Corp. opined that
“things will stay tight” as long as ra-
dio consultants and tip sheets

‘Beach Music’
Grows In S.E.

@ Continued from page 4
Willie Tee, the Showmen, Lenny
O’Henry, the Prophets, Ernie K-
Doe, the Tymes, the Band of Oz, the
Tempests and. others. Branch has
just released first new singles by the
latter two acts on his Surfside label.
Barrie Bergman of the Record Bar
is the partner of Larry Crockett of
Charlotte in Beach Beat Records.
That label has released two dual-
pocket albums of primarily “beach
music” oldies negotiated mostly
from CBS. Records list for about
$10.98.
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“maintain their hold” on commer-
cial stations in major and secondary
markets. The executive, who man-
ages Rush in addition to a number
of other heavy metal acts, explained
that one of the reasons why Mercury
has stuck with the group since 1974
is because “the act has taken itself so
seriously.” It took the group four al-
bums to reach sales of 250,000, he
noted, “but by that time catalog sales
were strong enough so that every
month we’d see a better turn. The la-
bel liked that sort of movement, and
was encouraged by their hard
work.”

On a smaller scale, Burnstein
compared the situation to that of
Pere Ubu, the new music act from
Ohio which he also manages. “Their

New Music Plagued by Doldrums

interest in playing music is just as
strong, but they’re not after mega-
buck sales,” he stated. “They have a
strong desire to perform and record
with consistency, too. But they’re not
going to change direction just to stop
from playing the same clubs.”

In addition to the panels, the
cheap $35 registration fee (345 at the
door) also provided for workshops
on DJ mixing, club sound and
acoustics, and fashion. On the last
night there was a post midnight
open house at the Mudd Club, fea-
turing Vaughn Mason. This fol-
lowed a showcase at Privates, featur-
ing Cosmic Force, the Pole Cats, and
David Johansen, who dedicated the
song, “Personality Crisis” to the
seminar.
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Commentary

Boosting Sales With Accessories

By BRUCE MAIER

I've just spent some time reading an analysis of sales
tickets 1n record stores. They average less than $20. Even
now. They used to be less than $10. and they're still un-
der $20.

This has a significant bearing on accessories sales in
record stores, which, I believe, are commensurate with
the amount of money that has been intellectually allo-
cated by the customers who walk into those stores.

Suppose a record store were to offer a special on a pair
of nationally advertised, well reviewed high fidelity
loudspeakers. A customer walks in
and is told that he or she could buy
these for only $199. Now, how many
of these speakers is that record store
going to sell? Clearly, very few.

Record stores have a unique posi-
tion in retailing right now in that they
sell a commodity with a single men-
tally established price point. There are
few areas in the retail arena in the
United States where this is true.

Therefore, I think the potential for
selling record care devices in record
stores is higher even than that of audio
outlets. The record store customer in-
tellectually allocates a certain amount
of money to a purchase before he or
she walks through the door.

Record care, in fact, forms a low
level nucleus of business that is
roughly three to four times as profit-
able as records. For record stores, it
regularly comprises as much as 1-4% of gross sales. Mul-
tiply four times the profit by 4% and you arrive at a fig-
ure that any retailer will agree is a significant portion of
his annual income.

What I'm leading up to is that phonograph records
and tapes have become only one element of the mer-
chandise mix in any successful record store. The day is
gone, I think, when a single species of home entertain-
ment product can produce enough profit to sustain any
but the smallest dealer. In fact, today’s consumer may
even select a particular record store because it offers
slightly more; something other than just records. So
record care products not only provide a dealer with
added value in terms of profitability but can also repre-
sent an added value to the consumer and, consequently,
an incentive to patronize that particular store.

Over and above this, record care gives the retailer the
opportunity to create additional dialog with his custom-
ers. I think record dealers are seeking ways to set them-
selves apart from other competitive forces. To do this, it
is necessary to have some kind of dialog between seller
and buyer.

Record care systems, which require,repeat purchases
of cleaning fluid, provide customers with a reason to re-
turn to the store. In the past, -another kind of accessory
item achieved this almost by default. That was when the
largest sector of the record playing population used sap-
phire styli and ceramic cartridges. To replace them,
people regularly and methodically went to record stores.
With that now a thing of the past, many record dealers
have found disk care a profitable substitute; a way to get
customers into their stores repeatedly and to set up a con-
tinuing dialog with them.

Naturally, dialog must be engendered and sustained
by articulate salespeople. Unfortunately, from a histor-
ical perspective, the function of the salesperson in a
record store has been that of a clerk. But the clerking
function in record stores is becoming less and less pro-
ductive. Salespeople who go out of their way to imple-
ment the power of suggestion created by point of pur-
chase displays, who begin to bring the element of human
contact to bear on the buying traffic, will sell more. Not
only that, but these people can direct the attention of
customers wherever they choose, thus increasing sales of
more profitable items such as accessories and record
care.

Home Video

LOS ANGELES—While the

Bruce Maier: ‘‘Phonograph records

and tapes have become only one

element of the merchandise mix in
any successful record store.”

$1 million per hour in tape and

If salespeople like this are not available or if a store
has no training program avatilable to create them, then
some additional graphic material is necessary to focus
the attention of customers on the various categories of
merchandise a store offers. I think it is highly important
that graphics focus not only on albums but on tapes and
accessories as well. If you don’t have somebody who can
talk about it, then do it with graphics. These, inciden-
tally, should consist of something other than pictures.
People tend to read the graphics in a store while they are
browsing.

Pilferage of accessories and record
care items is a definite problem,
though it may not be any greater than
that relating to record albums alone.
Still, it is one that deserves careful ex-
amination simply because the store’s
very existence may depend on it. Each
individual store, with its own area and
clientele, must relate to pilferage in its
own way. Yet, I feel prominent dis-
plays can be placed behind traffic
barricades or behind counters. There
are excellent data showing that a wall
hanging display is most productive in
close proximity to a cash register and
under the surveillance of store person-
nel. Store architecture can overcome
the problem of pilferage, however se-
rious, if it’s carefully thought out.

Regarding inventory, the problem
with having a massive display of
apparently competitive record care products is that you
subject the customer to the anxieties of severe multiple
choice. It may also indicate to the customer that the
store’s primary focus is drifting from the area, i.e. music,
that should be its real concern. Accessory sales are best
when a store emphasizes to the customer that you have
limited array of special audio accessories you've gone
out of your way to select and make available. This em-
phasis on those items you have chosen to carry and dis-
play that will do the job, will satisfy needs you have iden-
tified and are willing to address.

I think that record care can provide a valuable tool in
record store promotions. And I think it also provides a
means to enhance a store’s spectrum of goods because it
satisfies multiple needs. While I've never felt comfort-
able with any business that makes a practice of no-profit
sales, I do feel that record care lends itself very well to
cross promotions with software—and that this helps both
software and accessories sales.

Our research has shown a market shift. We know that
the record care consumer is getting older. We know that
the record buying population is maturing and is more in-
terested in quality. We also know that, as discretionary
income becomes more guarded and tightly bound, the
element of preservation is much more important. The
day is gone when the phonograph album was a dispos-
able item. Market research indicates that people are now
buying albums intending to take care of them.

It1s notable that the American population is becoming
more attuned to maintenance of just about anything, be
it automobiles, records, hi-fi or video equipment. No
matter what we spend money on today, there is more in-
centive than ever before to make it a part of our lives for
a longer period of time.

There are subtleties at work here. For instance, why
are high quality antiques so attractive in today’s market-
place? Why have old cars or houses that have been well
maintained or restored become a focal point of so much
interest? The fact is people buy the things that give them
satisfaction. There was a time when new automatically
meant better, or more satisfaction. I don’t think that’s
4rue anymore.

Bruce Maier, Ph.D., is president of Discwasher, Inc., head-
quartered in Columbia. Mo.

Payment In Writers’ Pact

another 12% boost in July, 1982, an

Player & Listener, Billboard; Nashville: Amuse-
ment Business; London: World Radio-TV Hand-
book, The Artists Book Club.

Artist Book Club, Designers Book Club, Camera
£ < ave

Arts Book Club, Music in The Air, Musician,
Vol. 93 No. 29

recently settled 13-week Writers
Guild of America strike against film
and television producers had little
effect on the current video industry,
writers will get a slice of the home
video pie, according to the new con-
tract adopted July 14.

The agreement, which had the
near unanimous support of the
writers by getting 1,129 votes in af-
firmation and only one against, calls
for writers to earn 2% of pay tv/
videodisk /videocassette profits after
recoupment by producers based on

wWwWw . americanradiohistorv.com

$1,250,000 in film. Writers of in-
structional and informational mate-
rial for videocassette and videodisk
in the home market are now covered
by the new agreement.

“The guild feels this is an excel-
lent contract,” says Guild spokes-
person Shannon Boyd. “There is still
some language to be worked out and
that takes about a month.”

Terms of the agreement are retro-
active to March 2 and include a 12%
minimum pay hike to be followed by

11% raise in July, 1983 and a 9% hike
in July, 1984.

Such television shows as “Satur-
day Night Live” on NBC-TV and
“Fridays” on ABC-TV, which fea-
ture music acts on a regular basis,
will resume production.

The production of video clips was
not affected by the strike as record
companies, most video production
firms and their directors/writers, are
not signatories to any guild or union.

CARY DARLING
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RADIO CHATTER—Gary Sandy, left, program director of tv's “WKRF;In Ci}\-

cinnati,” visits WLVS-FM in Memphis to talk radio with the station’s owner,

Sam Phillips, center, and sons Knox and Jerry (Jerry is WLVS’ program direc-

tor). Sandy is a fan of former Phillips’ Sun Records acts Elvis Presley and

Jerry Lee Lewis, and says he would someday like to play the role of Lewis on
screen.

Rep Firm Says AC
Rules Top 25 Maris

NEW YORK-—Radio rep firm
McGavren Guild finds in its annual
radio format study that adult con-
temporary is the dominant and rap-
idly growing format in the top 25
markets of the U.S.

These findings were announced at
a breakfast Tuesday (14) at the Pal-
ace Hotel here, which also served as
an introduction to McGavren Guild
plans to conduct “an unprecedented
national qualitative study of the
American radio listening audience.”

This research is a joint effort by
McGavren Guild and Rob Balon’s
Multiple Systems Analysis. Prelimi-
nary findings are to be announced at
the National Assn. of Broadcasters’
Radio Programming Conference in
Chicago Aug. 16-19.

Balon said this research was “un-
precedented” because it does not set
out to prove a point—there is no ax to
grind. He also defined qualitative
research as going beyond product
preferences and shopping and con-
sumption habits.

Calling the project “a benchmark
study, ” Balon noted that “Listening
To The Listeners: A Profile Of The
American Radio Audience” is an in-
vestigation into why and how people
listen to the radio and their percep-
tions of the medium.

The study, though nationwide in
scope, is limited to 18- to 54-year
olds who listen to radio at least 10

hours a day.

In the report on current format
trends, the McGavren Guild study
found that adult contemporary en-
joys a 204 share of the radio au-
dience, with beautiful music and
AOR following with 4.8 and 12.5
shares respectively.

The study finds the progressive
format recording the largest percent-
age loss: 80%, with most of this share
shifting to AOR. MOR was found to
be in decline too, but the study does
not include the new syndicated
MOR formats in this total.

Adult contemporary is found to
dominate various time periods and
listeners grouped by sex. For ex-
ample, this. format is up 17% with
men 18 plus in morning drive for a
19 share and is up the same percent-
age with women in this time period
for a 22.3 share.

Top 40 or a Hot 100 oriented for-
mat does well with teens in the
study, but even here it is beaten by
AOR. AOR wins a 24.3 share of
teens for a 35% increase in the past
year. Top 40 has a 21.6 share for a
30% gain.

Among all persons 12 plus coun-
try is up 13% for a 8.7 share. Despite
labeling problems, disco/urban con-
temporary shows a 35% gain for a
combined share of 4.6. This format
is probably responsible fora 49% de-
cline in black to a 2.7 share.

Concept To Bow Weekly
Countdown, Profile Shows

ROANOKE, Va.—Kicking off in
August are Concept Programming
and Syndication’s “Hot Hits Coun-
try Countdown™ and “Superstar
Profile” weekly packages.

“Hot Hits Country Countdown” is
available in two variants. The first is
a three-hour program composed of
the week’s top 30 country singles.
The second incorporates the week’s
top 10 songs in an hour-long format.
Both shows include chartbound
tunes and interviews with selected
artists.

“Superstar Profile” is a weekly
one-hour program featuring the
background and music of a major
country artist. When available, the
program also incorporates artist in-
terviews. Loretta Lynn, George
Jones, Lynn Anderson, Razzy Bailey
and Tammy Wynette are spotlighted
in August. Slated for September are
Merle Haggard, Donna Fargo, T.G.
Sheppard and Brenda Lee.

On tap for October are Don Wil-
liams, Crystal Gayle, Dave Rowland
& Sugar and Dolly Parton. Slated
for November are Alabama, the
Statler Brothers, Anne Murray, Mel
Tillis and Tanya Tucker. Waylon
Jennings, Eddie Rabbitt, Emmylou
Harris and Kenny Rogers comprise
December’s lineup.

Also in the works is “Hot Hits
Year End Country Countdown,” a
five-hour New Year’s Day program
telescoping the year’s top 50 songs.

All programs are available at no
charge (o stations on a barter basis.
Stations have up to 10 minutes per
hour for local advertising, while the
syndicate retains two minutes per
hour.

Hosting the shows is Lee Mi-
chaels, who is also available for pro-
ducing custom promotions and sta-
tion identifications free for
participating stations.

Radio Programming

INDICATE LATEST ARBITRONS

Country Pulls Audience, But Not
Key To Instant Ratings Success

® Continued from page |

Chicago. too, where WMAQ-AM
continues with a solid 5.1 share.

WWWW program director, Dene
Hallam, who’s probably got the
most to crow about in this latest
round of Arbitrons, points to risk
taking as a means of attracting and
keeping a country audience.

“We’ve gone out on a limb,” says
Hallam. “We played Joe Dolce’s
‘Shaddap You Face’ and it became
number one. We went on John
Schneider’s ‘It’s Now Or Never’
right out of the box. We went on
Kenny Rogers’ ‘Blaze Of Glory’ be-
fore it was a single.”

Hallam, who believes that promo-
tion is as important as programming,
notes, “We didn’t have a lot of
money to promote the station. We
did a few 10 second spots on tv.” But
he did get a lot of tv and print cov-
erage of the station’s get well card to
President Reagan after the President
was shot.

Another success is WMAQ, which
according to its program director
Ted Kramer is serving a Chicago au-
dience with the kind of radio the au-
dience wants and needs.

“It may be hackneyed.” continues
Kramer, “but through research and
as a full service radio station, we ful-
fill what the country listeners and
the urban listeners want. We have
high visibility, good promotion,
great service through our news, traf-
fic and sports departments, good
music—we play the proven hits, and
a high percentage of oldies—and
we've been doing it for seven years. |
think one of the secrets of WMAQ’s
success has been its consistency.”

Bill Hennes, former WMAQ pro-
gram director for three years and
now partner in a two-month old con-
sulting firm, Sherwood-Hennes.
with his former station manager,
Burt Sherwood, agrees with Kra-
mer’s analysis. Hennes is surely re-
sponsible for the WMAQ format
that won the summer Arbitron rat-
ing.

“Chicago itself is not particularly
a hardcore country market,” Hennes
explains. “In Chicago. our primary
competitors were beautiful music,
news and talk, AM top 40 stations.
All those stations had good shares of
the 25-54 year old audience.

“One of the reasons WMAQ was
programmed as crossover country
was to make it palatable to a broad
crosssection of listeners. WMAQ has
one of the largest land mass total
service areas of any station in the
country, but we knew that we had 1o
consistently hit with the Chicago
metropolitan market, rather than
program to all the outlying rural
areas. Over the years I was there,
'MAQ solidified its demographics,
honed in on both men and women to
keep a good balance in our ratings
reports, and made it with cohesive-
ness and staying power.

“A lot of stations moved into
country as the fad grew. following
the leader,” Hennes adds. “Well.
there’s more to making a radio sta-
tion successful with a country format
than just the music. People have
Jumped into country not knowing
where it came from, where it’s going.
It’s not just billboards, tv time, a few
records and you become a major
tforce. WMAQ built itself up as a sta-
tion for 25-54-year-old adults who
may or may not be hardcore country
listeners. Country today is the true
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middle of the road music for adults,
and stations that don’t understand
that may find themselves running
out of gas.”

At WMAQ’s rival country station.
WIEZ-FM, program director John
Anthony could hardly be happier
with his summer Arbitrons. showing
the station holding steady at 3.1.

“We’ve got the hottest book we’ve
ever had,” Anthony says. “My mid-
point shift is a 5.7. and we’re hot all
over.” Anthony credits the good
showing to a similarly balanced,
crossover orientation to country pro-
gramming that WMAQ employs.

“I never chose to hang my hat on
the ‘Urban Cowboy’ craze.” he says,
referring to the John Travolta film
that ushered in broad promotion
and resulting sales of all things west-
ern—attire, music, bars and electri-
cally simulated bucking bull rides.
“We were involved, and the station
participated in that kind of promo-
tion, but not in an exclusive sense.
We tried to maintain a balanced for-

IN LATEST RATINGS

mat that I'd call ‘contemporary
country.” We just run a good adult
station. No typically country-sound-
ing djs. We stay on top of what the
record companies are about, t0o.”

Says Anthony, who celebrates his
second anniversary with WIEZ-FM
in October, “I honed and stream-
lined the station’s sound. I took it
down the middle with commercial
music, aiming the station more at fe-
males, away from country-rock and
honky-tonk, with more ballads. The
hardcore country wave has broken.
Now we hear more ‘vanilla country.’
Country is honest and genuine, and
country has gotten more polished.
We're a pop-flavored country sta-
tion. There’s a little bit of country in
all of us, but people don’t want to be
told they’re country.”

Of the region’s country leader.
Anthony says, “WMAQ could play
polkas and make it—I don’t think
they’re a true country station. On the
other hand. we make an attempt, but

(Continued on page 56)

AOR Down In Philly,
Fighting In Detroit

NEW YORK-—While the battle
over AOR listeners heats up in De-
troit, this category of radio program-
ming seems to be in trouble in Phila-
delphia. This is one of a number of
indicators coming to light in the lat-
est Arbitron reports, just out on these
two markets.

Doubleday's WLLZ-FM is still the
AOR juggernaut in Motor City, but
ABC’s WRIF-FM is working hard to
regain the audience it lost to the
AOR upstart. WLLZ exploded in
the market with a 7.9 share last fall
and climbed to a 9.2 in the winter
Arbitron. Now it has an 8.0 share,
while WRIF has climbed back to a
4.8 share. WRIF enjoyed a 7.0 share
a year ago, but fell to 4.3 in the win-
ter.

WABX-FM is up to 3.9 from 3.1
in the winter and 3.7 a year ago.

In Philadelphia, all the AORs are
down from the winter book. Metro-
media’s WMMR-FM is still the
leader with a 5.2 share, but this is
down from 5.9 in the winter and 5.3
a year ago.

WIOQ-FM has a 3.6, down from
4.0 in the winter, but up from 3.0 a
year ago. SJR’s SuperStars format-
ted WYSP-FM is down to 3.2 from
4.8 in the winter and 4.3 a year ago.

MOR WIJR-AM is still the market
leader in Detroit with a 11.0 share,
up from 10.6 in winter, but off
slightly from 11.8 a year ago.

Detroit’'s Hot 100 formatted
WDRQ-FM is up t0 3.5 from 2.8 in
the winter, but this is off from 4.6 a
year ago. Jazz-oriented WJZZ-FM
is down to 1.8 from 2.7 irt the winter
and 2.6 a year ago.

Adult contemporary WNIC-FM
Detroit is up to 4.7 from 4.0 in the
winter and 4.4 a year ago. Similarly
formatted CKLW-AM, across the
river in Windsor, Ont., is down to 3.5
from 3.7 in the winter and 4.6 a year
ago.

In Philadelphia, Hot 100 format-
ted WIFI-FM is up to 4.4 from 3.0 in
the winter and 2.5 a year ago.
WUSL-FM bids goodbye to MOR
with a 1.9 share, down from 3.1 in

the winter and 4.2 a year ago. The
station switched to country July 3.
Doing much better with MOR is
WMGK-FM, up to 7.7 from 7.2 in
the winter and 5.7 a year ago. Metro-
media’s adult contemporary WIP-
AM is down to 5.5 from 6.0 in the
winter and 6.6 a year ago.

Narwood Readies
AC, MOR Series

NEW YORK-—With the prolifer-
ation of formats featuring the older
MOR artists, it’s only natural that
someone would begin a series of spe-
cials on such artists as Tony Bennett
and Johnny Mathis.

Ted LeVan’s Narwood Produc-
tions has done just that. LeVan has
begun production of a weekly series
called “The Music Makers,” which
will be launched the first of the year.

With Skitch Henderson as the
host of the series, LeVan is putting
together shows spotlighting Tony
Bennett, Mel Torme, Woody Her-
man, Harry James, the Mills Bros.
and Helen O’Connell.

Each artist is being taped at the
Narwood studios to tell their own
story on how they came to record
various hit records over the years.

Musical tributes are also being
planned on such artists as Judy Gar-
land, Duke Ellington. Glenn Miller,
Nat Cole, Bing Crosby and the Dor-
seys, drawing on archival tapes Le-
Van has compiled in the 25 years of
his operation.

Also planned are holiday, Broad-
way and film specials as well as trib-
utes to leading songwriters such as
Sammy Cahn, Irving Berlin, Cole
Porter and the Gershwins.

The new series is available to
adult contemporary/MOR stations
on a barter basis and each show
comes with five 60 second slots for
local sale. Narwood has completed
more than 1,000 in-studio interviews
in the last five years for such clients
as ABC and NBC.
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Billboard. Singles Radio Action.

Playlist Prime Movers * Playlist Top Add Ons e

Based on station playlists through Tuesday (7/14/81)

TOP ADD ONS -NATIONAL

Bfeokouts

PRIME MOVERS-NATIONAL BREAKOUTS-NATIONAL

POINTER SISTERS—Slow Hand (Planet)
ROSS & RICHIE—Endless Love (Motown)
JOEY SCARBURY—Theme From ““The Greatest American Hero” (Elektra)

JOURNEY-Who's Crying Now (Columbia)
RONNIE MILSAP-No Gettin Over Me (RCA)
RAY PARKER, JR.—That Olc Song (Arista)

STEVIE NICKS w/TOM PETTY—Stop Draggin' My Heart Around (Modern)
FLO-Hold On Tight (Jet)
EDDIE RABBITT-Step By Step (Elektra)

JULY 25, 1981, BILLBOARD

# PRIME MOYERS-The two products
registering the greatest proportion-
ate upward movement on the
station's playlist as determined by
station personnel are marked ##.
e ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.
BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region
al and National levels.

Pacific Southwest Region

mmmk PRIME MOVERS mmsam

AIR SUPPLY—The One That You Love (Arista)
POINTER SISTERS—Slow Hand (Planet)
MARTY BALIN—Hearts (EM1)

mmmmm® TOP ADD ONS rummmm
JOURNEY—Who's Crying Now (Columbia)

RAY PARKER, JR.—That Oid Song (Arista)
RONNIE MILSAP—No Gettin' Over Me (RCA)

s BREAKOUT S nnsws

ELO—Hold On Tight (Jet)
BEACH BOYS—Medley (Capitol)
EDDIE RABBITY-Step By Step (Elektra)

KF1—Los Angeles (R. Collins—MD)

&% MARTY BALIN—Hearts 25-16

* & AR SUPPLY—The One That You Love 10-3

* GREG KIHN BAND~The Breakup Song 29-18

* RONNIE MILSAP—No Gettin' Over Me 30-24

% MANHATTAN TRANSFER—Boy From New
York 26-20

ee BEACH BOYS—Medley

oo ELECTRIC UGHT ORCHESTRA-Hold On
Tight

o EDDIE RABBITT-Step By Step

© BOOMER CASTLEMAN—Summertime Blues

® GLEN CAMPBELL—I Love My Truck—X

o COMMODORES—Lady—X

@ TUBES—Don't Want To Wait Anymore—X

o DIANA ROSS/LIONEL RICHIE—Endiess
Love—X

© REX SMITH/RACHEL SWEET—Everlasting,
Love—X

® ALABAMA-Feels So Right—X

® JUICE NEWTON—Queen Of Hearts—D-27

JIM STEINMAN—Rock'n'roll Dreams Come

Through—X

MAC DAVIS—Secrets

JOHN DENVER— Some Days Are Diamonds—

X

ALAN PARSONS PROJECT-Time—D-28

CARPENTERS —Touch Me When We're

Dancing—X

ALAN PARSONS PROJECT-Time~D-28

CARPENTERS~Touch Me When We're

Dancing—X

JANIS IAM~Under The Covers—X

SILVER CONDOR—You Could Take My Heart

Away

MICKEY GILLEY—You Don't Know Me—X

FRANKE & THE KNOCKOUTS—You're My

Girl-X

© SANTANA-The Sensitive Kind

KRLA-Los Angeies (R. Stamﬂo-HD)

i JUICE NEWTON—Queen Of Hearts 17 10

% POINTER SISTERS—Siow Hand 29-18

+* JOEY SCARBURY—-Theme From Greatest
American Hero 8-5

# RICK SPRINGFIELD - Jessie's Girl 14-8

# POINTER SISTERS—Slow Hand 21-17

 DIANA ROSS/LIONEL RICHIE—Endiess Love
2410

oo ELECTRIC LIGHT ORCHESTRA—Hold On

Tight

oo BEACH BOYS—Medley

o STEVIE NICKS—Stop Draggin' My Heart
Around

o FRANKE & THE KNOCKOUTS—You're My Girl

® JOURNEY—Who's Crying Now—D-30

® RAY PARKER JR. & RAYDIO-That Old Song—
D-29

o PABLO CRUISE—Cool Love

® STACY LATTISAW-Love On A Two Way
Street—D-27

® GINO YANNELLI-Nightwalker—X

® THE GO-GOS—Our Lips Are Sealed

KFMB-FM(B-100)—San Diego (G. McCartney—
MD)

*% POINTER SlSTERS—SIow Hand 9. 3

*% KENNY ROGERS—! Don't Need You 4.2

& MANHATTAN TRANSFER-Boy From New
York City 13-11

* JOEY SCARBURY—Theme From Greatest
American Hero 11-8

* AR SUPPLY—The One That You Love 2-1

oo JOURNEY-Who's Crying Now—30

oo STEVIE NICKS-Stop Draggin’ My Heart
Around

o EDDIE RABBITT—Step By Step

o ELTON JOHN—Chloe

® ALABAMA—Feels So Right—D-28

® RAY PARKER JR. & RAYDIO—That Oid Song—
D-27

K6B(13-K0)—San Diego (). Lucifer—MD)

&% POINTER SISTERS—Slow Hand 9-6

#% AR SUPPLY—The One That You Love 7-4

* JOEY SCARBURY-Theme From Greatest
American Hero 16-12

* KENNY ROGERS—1Don't Need You 13-10

* ROSANNE CASH—Seven Year Ache 11-8

oo PABLO CRUISE—Cool Love

oo PAT BENATAR—Fire & Ice

® RICK JAMES—Give It To Me—D-22

JOHN SCHNEIDER—It's Now Or Never—X

RONNIE MILSAP—No Gettin’ Over Me—X

COMMODORES—Lady—D-30

GARY WRIGHT —Really Wanna Know You

THE GREG KIMN-BAND—The Breakup Song—

X

BILLY SQUIER—The Stroke—D-28

© CARPENTERS—Touch Me When We're
Dancing—X

o FOREIGNER—Urgent

KERN—Bakersfield (B. Reyes—MD)

#% MOODY BLUES—Gemini Dream 13 8
& STANLEY CLARKE/GEORGE DUKE—Sweet
Baby 12-7

# JUICE NEWTON-Queen Of Hearts 1813

 JOEY SCARBURY—Theme From Greatest
American Hero 10-5

oo SANTANA-The Sensitive Kind

oo ELTON JOHN—Chloe

® BEACH BOYS—Summer ‘81 Medley

o ELECTRIC LIGHT ORCHESTRA~Hold On
Tight

® ROBBIE PATTON—Don't Give it Up—X

o COMMODORES~Lady—D-33

® ALABAMA-Feels So Right—D-35

® BLACKFOOT--Fly Away

o POINT BLANK-Nicole—X

® GINO VANNELLI-Nightwalker

© RONNIE MILSAP—No Gettin' Over Me—X

® GARY WRIGHT—Really Wanna Know You—D-

34

ROSANNE CASH—Seven Year Ache—X

* JUICE NEWTON—Queen Of Hearts 20-15

# JOEY SCARBURY—Theme From Greatest
American Hero 18-13

# FOREIGNER- Urgent 24-21

© PAT BENATAR—Fire & Ice

o GARY WRIGHT - Really Wanna Know You

© ROBBIE PATTON—Don't Give It Up—0-29

® JOURNEY—Who's Crying Now

® ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

o STEVIE NICKS—Stop Draggin’ My Heart
Around

KTKT—Tucson (B. Rivers—MD)

%% ALAN PARSONS PROJECT—-Tlme 216
*% MANHATTAN TRANSFER—Boy From New
York City 30-23

% COMMODORES—Lady You Bring Me Up 20-
15

* SHEENA EASTON—Maodern Girl 21-17

* FOREIGNER-Urgent 27-22

®e CARPENTERS—Touch Me When We're

Dancing

ee JOURNEY—-Who's Crying Now

o FRAMKE & THE KNOCKOUTS—You're My
Girl—-X

® PAT BENATAR—Fire & lce—X

® GREG KIHN BAND—-The Breakup Song—0-28

® REO SPEEDWAGON—Take It On The Run—X

o JEFFERSON STARSHIP—Stranger—X

® JUICE NEWTON-Queen Of Hearts—X

® STACY LATTISAW—Love On ATwo Way
Street—X

© FRANKIE SMITH—Double Dutch Bus—X

KENO—Las Vegas (B. Alexander-MD)
*% CARPENTERS—Touch Me When We're
Dancing 16-12
%% KENNY ROGERS~I Don't Need You 8.5
* ALAN PARSONS PROJECT~Time 23-16
* MANHATTAN TRANSFER—Boy From New
York City 6-3
oo RONNIE MILSAP—No Gettin' Over Me—21
oo DIANA ROSS/LIONEL RICHIE—Endless
Love-20
® JOHN SCHNEIDER=It's Now Or Never—24

KLUC—Las Vegas (R. Lundquist—MD)

* % POINTER SISTERS—Slow Hand 12-9
* & REO SPEEDWAGON-Don't Let Him Go 5-

3

* PABLO CRUISE—Cool Love 26-17

# THE PRODUCERS—What She Does to Me 21-
18

* FRANKE & THE KNOCKOUTS—You're My Girl
29-23

®e JOURNEY-Who's Crying Now

oo PHIL COLLINS—n The Air Tonight

o STEVIE NICKS—Stop Draggin’ My Heart
Around

o EDDIE RABBITT--Step By Step

o ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

Pacific Northwest Region

mmmk PRIME MOVERS mmame

JOEY SCARBURY—Theme from “The Greatest American
Hero” (Elektra)

AIR SUPPLY—The One That You Lave (Arista)

POINTER SISTERS—Slow Hand (Planet)

ommm® TOP ADD ONS smm

RICK JAMES~Super Freak (Motown)
JOURNEY ~Who's Crying Now (Columbia)
RONNIE MILSAP—No Gettin' Over Me (RCA)

oommm BREAKOUTS somsmmen

EDDIE RABBITT-Step By Step (Eiektra)
ELO—Hold On Tight (Jet)

oo STEVIE NICKS—Stop Draggin’ My Heart
Around—30

ee JOURNEY-Who's Crying Now—28

© TUBES—-Don't Want ToWait Anymore

o FRANKE & THE KNOCKOUTS—You're My Girl

@ SHEENA EASTON—For Your Eyes Only

KGW-—Portland (). Wojniak—MD)

%% MARTY BALIN—Hearts 12-8

% JOEY SCARBURY—Theme From Greatest

American Hero 5-2

* ALAM PARSONS PROJECT—Time 18-13

* POINTER SISTERS—Slow Hand 17-12

* KENNY ROGERS—| Don't Need You 16-11

o RONNIE MILSAP—No Gettin' Over Me—23

oo DIANA ROSS/LIONEL RICHIE—Endless
Love—24

o PABLO CRUISE—Cool Love—25

® JUICE NEWTON-Queen Of Hearts—D-20

KMJK—Portiand (C. Kelly/J. Shomby—MDs)

&% OAX RIDGE BOYS—Elvira 14-8

%% AR SUPPLY—The One That You Love 3.1

* JUICE NEWTON—Queen Of Hearts 25-22

% ALAN PARSONS PROJECT-Time 6-3

oo EDDIE RABBITT-Step By Step

oo ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

PAT BENATAR—Fire & Ice—D-32

COMMODORES—Lady-D-27

PABLO CRUISE—Cool Love—-D-28

ROBBIE PATTON-Don't Give It Up—X

GINO VANNELLI—Nightwalker

STYX—Nothing Ever Goes As Planned—d-29

® CARPEMTERS—Touch Me When We're

Dancing—X
® JOURNEY—-Who's Crying Now—X
© FRANKE & THE KNOCKOUTS—You're My Girl

KIR—Seattle (T. Mitcheil~MD)

% AR SUPPLY—The One That You Love 1 1

& JOEY SCARBURY—Theme From Greatest
American Hero 11-7

* ALAN PARSONS PROJECT—Time 16-13

* FOREIGNER-Urgent 25-23

* OAK RIDGE BOYS—Elvira 14-8

ee EDDIE RABBITT—Step By Step

oo ELECTRIC UGHT ORCHESTRA—Hold On

Tight

PAT BENATAR—Fire & ice—D-24

FRANKIE SMITH-Double Dutch Bus—0-25

PHIL COLLINS—1n The Air Tonight —X

GARY 0.—Pay You Back With interest—X

RAY PARKER JR. & RAYDIO—That O1d Song

BEACH BOYS-Medley

KYYX—Seattle (E. Ichiyama—MD)

*% POINTER SISTERS—Slow Hand 5- 2

% KENNY ROGERS—! Don't Need You 65

* JUICE NEWTON—Queen Of Hearts 14-10

# RONMIE MILSAP—No Gettin’ Over Me 18-14

# PABLO CRUISE—Cool Love 22-18

oo STEVIE NICKS—Stop Draggin’ My Heart

Around

oo ELECTRIC LIGHT ORCHESTRA— Hold On
Tight

EDDIE RABBITT—Step By Step

PAT BENATAR—Fire & Ice—X

ROBBIE PATTON-Don't Give It Up—D-29

ALABAMA-Feels So Right—X

STACY LATTISAW—Love On A Two Way

Street—D-30

STYX-Nothing Ever Goes As Planned—X

® GARY WRIGHT—Really Wanna Know You—D-

26

RANDY VANWARMER — Suzi—X

RAY PARKER JR. & RAYDIO~-That 01d Song—

X

® JOURMEY—-Who's Crying Now—X

SILVER CONDOR~You Could Take My Heart

 OAK RIDGE BOYS—Elvira 7-3

* KENNY ROGERS—| Don't Need You 8-4

oo PAT BENATAR—Fire And Ice

oo EDDIE RABBITT—Step By Step

o STEVIE NICKS—Stop Draggin’ My Heart
Around

o STACY LATTISAW—Love On A Two Way
Street—D-29

o STARS ON 45—Medley [1—X

® DIANA ROSS/LIONEL RICHIE—Endless
Love—X

o TUBES—Don't Want To Wait Anymore—D-28

® JIM PHOTOGLO-Fool In Love With You—X

o CAROLE BAYER SAGER—Stronger Than
Before—X

® REX SMITH/RACHEL SWEET—Everlasting
Love

e JOURNEY-Who's Crying Now—X

® BILLY SQUIER—The Stroke—X

KCBN Reno (L irons—MD)

* & JOEY SCARBURY—Theme From Greatest
American Hero 10-4
CARPENTERS—Touch Me When We're
Dancing 30-25

* OAK RIDGE BOYS—Elvira 8-3

* RONNIE MILSAP—No Gettin' Over Me 26-21
o STEVIE NICKS—Stop Draggin’ My Heart
Around

STYX-Nothing Ever Goes As Planned—X
JEFFERSON STARSHIP—Stranger

POINT BLANK—Nicole—X

PAT BENATAR—Fire And Ice—D-37
ALABAMA-Feels So Right—X

DIANA ROSS/LIONEL RICHIE—Endless
Love-D-34

ROBBIE PATTON-Don't Give It Up—D-40
COMMODORES—Lady—D-39

TOM PETTY & THE HEARTBREAKERS—A
Woman In Love

GARY U.S. BONDS~Jole Blon—D-38
FRANKE & THE KNOCKOUTS—You're My Girl
JOURNEY—Who's Crying Now

RAY PARKER JR. & RAYDIO—That OId Song—
D-35

KCPX-Sak Lake (6. Waldron-MD)

& MAHHATTAN TRANSFER—Boy From New
York City 11-6

* & MICKEY GILLEY—You Don't Know Me 30-
20

% POINTER SISTERS—Slow Hand 14-7

% RONNIE MILSAP—No Gettin' Over Me 15-10

# COMMODORES—Lady 18-12

e GARY U.S. BONDS—fole Blon

ee EDDIE RABBITT—Step By Step

MARY WILSON—Peter The Meter Reader

JEFFERSON STARSHIP—Stranger

ROBERT GORDON—Someday, Someway~X

GARY WRIGHT~Really Wanna Know You

GARY 0.—Pay You Back With Interest—D-39

POINT BLANKNicole—D-37

BLACKFOOT—Fly Away

PAT BENATAR—-Fire And ice—D-40

DIANA ROSS/LIONEL RICHIE~Endless

Love—D-30

SILYER CONDOR—You Could Take My Heart

Away-D-38

ICEHOUSE—We Can Get Together

THE ALAN PARSONS PROJECT—Time—D-31

PURE PRAIRIE LEAGUE—You're Mine

Tonight-D-35

® SHEENA EASTON—For Your Eyes Only

o PHIL SEYMOUR~I Really Love You

KRSP—Sait Lake (L Windgar—MD)

%% POINTER SISTERS—Slow Hand 147
%% MOODY BLUES—Gemini Dream 13-6
# OAK RIDGE BOYS—Elvira 16-13

« COMMODORES—-Lady 2521

*k

e BREAKOUTS m—

STEVE NICKS w/TOM PETTY-Stop Draggin' My Heart
Around (Modern)

JOURNEY-Who's Crying Now (Columbia)

ROBBIE PATTON—Don't Give It Up (Liberty)

e e e s |

CXLW—Detroit (R. Trombley—MD)

*% MOODY BLUES—Gemini Dream 21-15
* % THE ALAN PARSONS PROJECT—Time 17-
10

* TEENA MARIE-Square Biz X-20

* JUICE NENTON—Queen Of Hearts 24-19

o RONNIE MILSAP—No Gettin' Over Me—30

oo STEVIE NICKS—Stop Draggin' My Heart
Around

® GARY WRIGHT—Really Wanna Know You—X

GINO YANNELL!—Nightwalker—X

REX SMITH/RACHEL SWEET—Everlasting

Love

DIANA ROSS/LIONEL RICHIE—Endless

Love—D-28

PABLO CRUISE—Cool Love

AL JARREAU-We're In This Love Together—X

JOURNEY—Who's Crying Now—X

EVELYN KING—I'm In Love

ALICE COOPER—You Want It, You Got It

ELECTRIC LIGHT ORCHESTRA—Hold On

Tight

WORQ—Detroit (S. Summers—MD) B

* % CARPENTERS-Touch Me When We're
Dancing D-16

%% COMMODORES—Lady D-18

* POINTER SISTERS~Slow Hand 18-15

& DIANA ROSS/LIONEL RICHIE—Endless Love
20-12
MANHATTAN TRANSFER—Boy From New
York City 8-5

oo RAY PARKER JR. & RAYDIO~That OId Song

oe JOURNEY—Who's Crying Now

WAKY —Louisville (B. Modie—MD)

& POINTER SISTERS—Slow Hand 11-6

*% PABLO CRUISE-Cool Love 18-14

* ROBBIE PATTON-Don't Give It Up 22-19

* CARPENTERS—Touch Me When We're
Dancing 17-15

* JANIS IAN~Under The Covers 21-18

oo RAY PARKER JR. & RAYDIO~That O!d
Song-22

WKJ)—Louisville (B. Hatfield—MD)

% RICK SPRINGFIELD—Jessie’s Girl 4-3

# % FOREIGNER-Urgent 12-10

# JIM STEINMAN—Rock'n'roll Dreams Come
Through 13-12

* JOE WALSH-A Life Of lilusion 7-6

# RANDY VANWARMER-Suzi 15-13

ee STEVIE NICKS—Stop Draggin’ My Heart
Around

oo DON FELDER—Heavy Metal

® JOURNEY-Who's Crying Now—D-29

o PETER FRAMPTON—Breaking All The Rules-

D-31

SANTANA-The Sensitive Kind

ICEHOUSE—We Can Get Together

GINO VANNELLI—Nightwatker—X

GARY 0.—Pay You Back With Interest

ROBBIE PATTON—Don't Give It Up—X

TOM PETTY & THE HEARTBREAKERS - A

Woman in Love—D-30

PAT BENATAR~Fire And Ice—D-28

WGCL~Clevetand (D. Collins—MD)

% MARTY BALIN-Heasts 24-6

%% PHIL COLLINS—In The Air Tonight 6-2
+ FOREIGNER-Urgent 28-17

% OAK RIDGE BOYS—Elvira 23-8

* POINTER SISTERS—Stow Hand 25-14
oo DIANA ROSS/LIONEL RICHIE—Endiess

oo TEENA MARIE—Square Biz JEFFERSON STARSHIP —Stranger—X CAMEOFreaky Dancin’ (Chocolate Git Away % THE ALAN PARSONS PROJECT—Time 15-10 Love~23
o® RICK JAMES—Super Freak—7 LINX=Together We Can Shine—X i tehes " o FRANKE & THE KNOCKOUTS-You'reMy @@ PAT BENATAR- Fire And Ice o® JOURNEY—Who's Crying Now—29
© SHAKIN' STEVENS—You Drive Me Crazy RUSH—Tam Sawyer—X O — Girl-D-28 ®o JOURNEY—Who's Crying Now © BALANCE—Breaking Away—X

© MANHATTAN TRANSFER-Boy From New
York City—22

o STACY LATTISAW—Love On A Two Way

Street--D-14

GINO YANMELLI-Nightwalker

COMMODORES—Lady—X

THE 60-60"S—0ur Lips Are Sealed

JiM STEINMAN—Rock'n'roll Dreams Come

Through—X

CHERYL LYNN—Shake It Up Tonight-D-15

DIANA ROSS/LIONEL RICHIE-Endiess Love

GARY U.S. BONDS-Jole Blon

FRANKE & THE KNOCKOUTS~You're My

Girl-X

© AR SUPPLY~The One That You Love—D-9

© THE GREG KIHN BAND—The Breakup Song—

JOURNEY—Who's Crying Now
SILVER CONDOR—You Could Take My Heart
Away—X

IOPI— 'A—Phoenix (). McKay-MD)

%% MOODLY BLUES—Gemini Dream 9 5

% OAK RIDGE BYOYS—Elvira 129

% JUICE NEWTON-Queen Of Hearts 15-11

* COMMODORES-Lady 23-19

# STANLEY CLARKE/GEORGE DUKE—Sweet
Baby 19-15

ee EDDIE RABBITT—Step By Step

oo RAY PARKER JR. & RAYDIO-That Old Song

© GREG KIHN BAND-The Breakup Song—D-28

o JOURNEY-Who's Crying Now

© FRANKE & THE KNOCKOUTS-You're My

KFRC—San Francisco (J. Peter Peterson—PD)

% POINTER SISTERS-Slow Hand 27-20

%« FOREIGNER-Urgent 39-29

# BILLY SQUIER-The Stroke 30-24

% MANHATTAN TRANSFER—-Boy From New
York City 36-28

+ JOHN SCHNEIDER—I'ts Now Or Never 22-18

oo CAMEO—Freaky Dancin’-27

oo RICK JAMES—Super Freak

o ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

© CARL CARLTOM--She's A Bad Mama Jaama

® GARY U.S. BONDS—Jole Blon—X

o EVELYN KING—I'm In Love

o JOURNEY-Who's Crying Now—D-36

o GARY LS. BONDS - Jole Blon
KJRB-Spokane (). Lambee—!D_) -

%% COMMODORES—Lady17-13

%% PHIL COLLINS—In The Air Tonight 18.14

* MOODY BLUES—Gemini Dream 7-1

# OAK RIDGE BOYS—Elvira 8-2

# JOEY SCARBURY—Theme From Greatest
American Hero 9-5

oo DON FELDER—Heavy Metal

oo ELECTRIC LIGHT ORCHESTRA—Hold On

Tight

o STEVIE NICKS—Stop Draggin’' My Heart
Around—D-28

o GARY 0.—Pay You Back With interest—D-30

o GARY WRIGHT —Really Wanna Know You—D-
26

o FRANKE & THE KNOCKOUTS—You're My
Girl-X

o JIM STEINMAN-Rock'n
Through-29

o GARY WRIGHT—Really Wanna Know You—30

KiMN—Denver (0. Erickson—MD)

‘rofl Dreams Come

No List

North Central Region

=mmm kX PRIME MOVERS mmm

COMMOOORES - Lady (Motown)
MARTY BALIN—Hearts (EMI)
MOODY BLUES—Gemini Dream (Threshold)

ROBBIE PATTON—Don't Give It Up—X
TUBES—Don’t Want To Wait Anymore—X
ALABAMA-Feels So Right—X

GINO VANNELLI-Nightwalker—D-21
JEFFERSON STARSHIP —Stranger—X
JOHN DENVER-Some Days Are Diamonds
GREG KiHN BAND—The Breakup Song—30
LOVERBOY—The Kid [s Hot Tonight—D-28
JANIS IAN-Under The Covers—X
ICEHOUSE—We Can Get Together

BEACH BOYS—Summer '81

(Continued on page 20)

© Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored

X Girl—X ; ] i i 1

. o ROBBIE PATTON—Don't Give It Up—D-29 KIOY(K104)Fresao (T. Saville —MD) © JOURNEY-Wha's Crying Now—D-27 memm® TOP ADD ONS mmmmm Ir:-\‘it?ezie"il:vaar‘\ys%?rer:\n'ou?rb;'raan:Y
PRy taisp e KRQ) (Radio 34)~Tucson (K. Lay—MD) 4 e KTAC—Tacama (S. Carter—M0) RAY PARKER, JR~That 01d Song (Arista) means, electronic, mechanical,
PD) RQQ(KRQ) (Radio 2 *% MOODY BLUES~Gemini Dream 9-4 sty et e e bl photocopying, recording, or other-

% AR SUPPLY=The One That You Love 103
% JOEY SCARBURY—Theme From Greatest
American Hero 12-4

%% BALANCE-Breaking Away 27-24
s 4 RONNIE MILSAP—No Gettin' Over Me 26-
19

+ MARTY BALIN-Hearts 1-1
« FOREIGNER—~Urgent 29-20
% RONNIE MILSAP—No Gettin' Over Me 16-11

& JUICE NEWTON—Queen Of Hearts 12 9
%% MOODY BLUES—Gemini Dream 11-7
% LEE RITENOUR~Is It You 8-4
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GARY WRIGHT —Really Wanna Know You (WB)
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YUTAKA
“Love Light”—81

Slowly, Japan is entering the con-
sciousness of the American music
consumer. Yellow Magic Orchestra
and the Plastics have achieved a new
wave and avant-garde following,
Hiroshima is penetrating jazz and
Yutaka Yokokura is doing the same
in a more mainstream vein.

This Tokyo-born keyboardist/vo-
calist won the Yamaha Light Fest-
val several years ago and came to the
attention of promoter Tats Naga-
shima. The promoter just happened
to be the father of the best friend of
Yutaka’s drummer. Nagashima
signed Yutaka to a publishing con-
tract.

Yutaka then came to America to
study and ran into June Kuramoto
who was moonlighting the Japa-
nese-American jazz group, Hiro-
shima. He then forged a writing rela-
tionship with Hiroshima member
Dan Kuramoto. A longtime fan of
David Grusin, Yutaka tracked him
down and the two struck up a friend-
ship. Grusin produced the Yutaka
debut album, “Love Light.” The al-
bum was released on Alfa of Japan
and it soon became a hot import
item in the US.

Los Angeles’ KJILH-FM and
KKGO-FM and New York's
WRVR-FM (before the switch to
country) added it to their playlists.
Ironically, Yutaka didn’t get much
airplay in his native country because
the music smeared the lines between
pop and jazz. Legal entanglements
prevented the album from being re-

leased in the U.S. until Alfa started
its American arm. In the meantime,
Yutaka arranged sessions for
Planet’s Greg Philliganes and pro-
duced Japanese guitarist Yoshiaki
Masuo.

Yutaka’s management is Brenda
Dash, Sugar-B Management, 2159
Broadview Terrace;,” Los Angeles,
Calif. 90068 (213) 850-0442. The
booking agent is David Snyder, Re-
gency Artists, 9000 Sunset Blvd., Los
Angeles, Calif. 90069, Suite 823
(213) 273-7103.

Radio Programming
_New On The Charts

L.A. PROMO TEAM

Dudley-Gorov Niche: Mass Appeal

LOS ANGELES—Just because
one of the Dudley-Gorov Organiza-
tion’s fortes “has become working
and crossing the right black record
at the right time,” doesn’t mean the
unit should be typecast.

“We don’t want to get labeled or
put in a niche,” says co-founder
CIiff Gorov. “We are mass appeal,”
he adds. But the company has
earned a reputation for earning pop
crossover for r&b songs.

Since the company’s formation
last fall, the firm has worked the
Gap Band’s “Burn Rubber On Me,”
Kool & the Gang’s “Celebration”™
and “Jones Vs. Jones,” Yarbrough &
Peoples’ “Don’t Stop The Music,”
Stanley Clarke/George Duke’s
“Sweet Baby” and Larry Graham’s
“Just Be My Lady.”

Both Gorov and Craig Dudley
have been in radio or promotion
since the mid-1960s and both have
personal interests in r&b. “We grew
up in Detroit in the heyday of Mo-
town,” says Dudley. “Both key pop
stations at the time at least played
25% black. So, for us, an integral
part of top 40 is black music. Maybe,
we have a tendency to get more ex-
cited about this product at an earlier
stage than some other promotion
men.”

While black records seem to suffer
from an invisible barrier, both Go-
rov and Dudley feel that barrier can
be crossed. “If you’ve got a quality
record, if the lyrics are discernible, if

By CARY DARLING

the storyline of the record is relat-
able to a mass audience, I don’t
think it’s that difficult,” notes Go-
rov. “I’s a matter of an education
process. You have to make program-
mers aware of the sound. They've
got to project what it would sound
like on their radio station and do
some market research as to sales
through the key white and black ac-
counts. It’s not that difficult, it just
takes maybe a little longer.

“There are certain black records
that may never cross because, to use
programmers’ words, its ‘too black’
or too harsh. Those records are diffi-
cult to cross.”

“There are probably a lot of rec-
ords that could cross but don’t be-
cause no one has gone after it,” adds
Dudley.

They don’t believe that a signifi-
cant number of programmers have a
set amount of black artists to be
played, no matter what the quality
or sound. “l can see a situation
where a station might be overloaded
with a certain type of music, and it
might be dance music,” responds
Dudley. “But it might be country
ballads or females.”

As for an anti-disco backlash af-
fecting r&b, “the name changed
from disco to dance and everybody’s
playing it again.”

They also discount the aspect that
they are non-black and perhaps pop
stations may be more open to them.
It comes down to us calling them on

a record they are totally unaware of,
as was the case with ‘Celebration’,”
explains Dudley. “You call them
week after week and after a few
weeks go by, you develop a few sta-
tions here and there. All of a sudden
when it reaches giant proportions,
where it’s played on the Super Bowl
or when the hostages were freed, all
of a sudden they come back to you
and ask ‘how did yoy,guys hear that
in the beginning? Then you develop
credibility.”

The firm—which employs six
people—is hired by either record
companies, managers or the artists.
“There has been some cutting back
on independent promotion people
but I guess because of some of the
situations we’ve had with artists and
managers that it really hasn’t af-
fected us,” sayd Gorov.

The company deals only with
mass appeal pop radio, though a few
adult contemporary stations are in-
cluded at the end of a campaign. “It
took a long, long time to bring
Clarke/Duke home on pop,” says
Gorov. “The last few weeks we've
been calling adult contemporary sta-
tions.”

Future projects may shift the per-
ception of Dudley-Gorov. “In the
past couple of months, we’ve had a
couple of different managers come
to us who want us to get involved
with country records,” notes Dudley.
“We will become involved in these
down the road.”
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Billboard. Sing

les Radio Action.

Based on station playlists through Tuesday (7/14/81)

Playlist Prime Movers #
Ploylist Top Add Ons - @

JULY 25, 1981, BILLBOARD

® Continued from page 20

WKRQ(Q102)—Cincinnati (1. Galiuzzo—MD)

%% RICK SPRINGFIELD-Jessie's Girl 4-2

%% AR SUPPLY—The One That You Love 2-1

% BILLY SQUIER-The Stroke 25-16

% KENNY ROGERS—I Don't Need You 126

* JOEY SCARBURY—Theme From Greatest
American Hero 20-11

o® RONNIE MILSAP—No Gettin' Over Me—34

oo COMMODORES-Lady~35

WNCI-Columbus s (3. Edwards—MD)

%% POINTER SISTERS—Slow Hand 14-6

&% MARTY BALIN—Hearts 16-7

% JUICE NEWTON—Queen Of Hearts 24-13

% PHIL COLLINS—In The Air Tonight 17-11

* MOODY BLUES—Gemini Dream 12-5

ee_STEVIE NICKS—Stop Draggin' My Heart

Around

ee ROBBIE PATTON—Don't Give It Up

o ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

WXGT(92X)~Columbus (T. Nutter—MD)

& RICK SPRINGFIELD - Jessie's Girl 1-1

% FOREIGNER-Urgent 22-18

* POINTER SISTERS—Slow Hand 13-7

* DIANA ROSS/LIONEL RICHIE-Endless Love
1813

* JOEY SCARBURY—Theme From Greatest
American Hero 9-5

®e PABLO CRUISE—Cool Love=25

oo ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

® BLACKFOOT—Fly Away—X

® PHIL COLLINS~In The Air Tonight—D-25

® JOURNEY-Who's Crying Now—X

WIZP—Cleveland (B. McKay—MD)

*% MOODY BLUES—Gemini Dream 13-8

#% COMMODORES—LadyD-18

* JUICE NEWTON—Queen Of Hearts 16-13

% CARPENTERS—Touch Me When We're
Dancing 17-14

* OAK RIDGE BOYS—Elvira 14-12

oo GARY WRIGHT—Really Wanna Know You-
24

e ROBBIE PATTON-Don't Give It Up—25

® PABLO CRUISE-Cool Love—D-19

© DIANA ROSS/LIONEL RICHIE—Endless
Love~D-20

® GREG KIHN BAND—The Breakup Song—23

WKWK —Wheeling (). Armstrong—MD)

% KENNY ROGERS—| Don't Need You'18-13

% MARTY BALIN-Hearts 11-7

 JOHN SCHNEIDER-It's Now Or Never 21-15

* MANHATTAN TRANSFER—Boy From New
York City 23-18

 STACY LATTISAW—Love On A Two Way
Street 27-22

oo BALANCE—Breaking Away

@ RAY PARKER JR. & RAYDIO—That Old Song

@ CARPENTERS—Touch Me When We're
Dancing-X

o FRANKE & THE KNOCKOUTS—You're My
Girl—X

® THE BROTHERS JOHNSON—The Real Thing—

D-30

RANDY VANWARMER—Suzi—X

® JiM STEINMAN—Rock'n'roll Dreams Come
Through—X

o TERR! GIBBS—Rich Man

o GARY WRIGHT—Really Wanna Know You—X

® RONNIE MILSAP—No Gettin' Over Me—X

.

L]

STARS ON 45—Medley— 15
REX SMITH/RACHEL SWEET—Everlasting
Love—X
o DIANA ROSS/LIONEL RICHIE—Endless
Love—X
© FRANKIE SMITH—Double Dutch Bus—D-27
PABLO CRUISE—Cool Love—X
COMMODORES—Lady You Bring Me Up—X

Southwest Region

msmmm* PRIME MOVERS mmem

KENNY ROGERS—| Don't Need You (Liberty)
SHEENA FASTON—Modern Girl (EMI)
POINTER SISTERS—Slow Hand (Planet)

mmsme TOP ADD ONS mmmmmm

ROSS & RICHIE—Endless Love (Motown)

FRANKE & THE KNOCKOUTS—You're My Girl
(Millennium)

MANHATTAN TRANSFER-Boy From New York City
(Atlantic)

semess BREAK OUT S musmw—m

STEVE NICKS w/TOM PETTY—Stop Draggin’ My Heart
Around (Modern)

EDDIE RABBITT-Step By Step (Elektra)

BEACH BOYS—Medley (Capitoi)

KSRR(STAR 97)—H_ouston (R. Lambert:MDl

* % PHIL COLLINS—In The Air Tonight 8-1

* % THE ALAN PARSONS PROJECT—Time 5-3

+ JOEY SCARBURY—Theme From Greatest
American Hero 28-15

+ PABLO CRUISE—Cool Love 25-14

* RANDY VANWARMER—Suzi 24-13

®e JOE WALSH—A Life Of lllusion—7

ee POINT BLANK—Nicole—6

o GINO VANNELLI—Nightwalker—26

® GARY WRIGHT—Really Wanna Know You—18

© MARTY BALIN—Hearts—23

© MOODY BLUES—Gemini Dream—17

© ROBBIE PATTON—Don't Give It Up—D-21

SANTANA-The Sensitive Kind—27

EDDIE RABBITT-Step By Step-29
JOURNEY—-Who's Crying Now—25

SILVER CONDOR—You Could Take My Heart
Away—30

FRANKE & THE KNOCKOUTS-You're My
Girl-22

® JAMES TAYLOR—Summer’s Here—28

KFMK—Houston (J. Steele—MD)

%% ROSANNE CASH—Seven Year Ache 10-7

%% ALAN PARSONS PROJECT-Time 11-5

% OAK RIDGE BOYS—Elvira 19-12

% DIANA ROSS/LIONEL RICHIE—Endless Love
20-17

% RONNIE MILSAP—No Gettin' Over Me 20-18

oo JOHN DENVER—Some Days Are Diamonds

oo PABLO CRUISE~Cool Love

© MARTY BALIN—Hearts—X

KRLY—Houston (M. Jones—MD)

%k STACY LATTISAW—Love On A Two Way
Street 5-4

& FRANKIE SMITH—Double Dutch Bus 4-2

# COMMODORES—Lady 19-13

* CAMEO—Freshly Dancin’ 8-5

®e JOEY SCARBURY—Theme From Greatest
American Hero

oo MANHATTAN TRANSFER—Boy From New
York City

o LEE RITENOUR-Is It You—X

® POINTER SISTERS—Slow Hand

® GRACE JONES—Pull Up To The Bumper—D

10

® YUTAKA-Love Light—X

® TEENA MARIE—Square Biz

® EVELYN KING—I'm In Love—X

o DENIECE WILLIAMSSilly—29

KRBE—~Houston (D. Steele—MD)

* & RANDY VANWARMER—Suzi 20-15

%% POINT BLANK—Nicole 12-6

* SPIDER-it Didn't Take Long 15-13

* MOODY BLUES—Gemini Dream 158

* JOE WALSH—A Life Of lllision 14-10

oo PAT BENATAR—Fire & ice

®e JOURNEY—Who's Crying Now

® BALANCE—Breaking Away—X

o PABLO CRUISE—Cool Love

® THE WHO—Don't Let Go The Coat—-D-28

o SAVOY BROWN~Lay Back In The Arms Of
Someone—X

® STYX—Nothing Goes As Planned—D-29

o GARY WRIGHT—Really Wanna Know You—X

® JIM STEINMAN—Rock'n'roll Dreams Come
Through—D-30

© JEFFERSON STARSHIP—Stranger—X

o FRAMKE & THE KNOCKOUTS - You're My
Girl-X

KNUS—Dailas (L. James—MD)

*% GEORGE HARRISON-AIl Those Years Ago
112
% RONNIE MILSAP— No Gettin' Over Me 22-
14
* ALAN PARSONS PROJECT—Time 33-27
* CAROLE BAYER SAGER—Stronger Than
Before 35-30
 JOEY SCARBURY—Theme From Greatest
American Hero 13-5
oo EDDIE RABBITT-Step By Step—37
oe GINO VANNELLI—Nightwalker—36
o STEVIE NICKS~Stop Draggin' My Heart
Around
® LARRY JOHN McNALLY —Just Like Paradise—
38
© GARY WRIGHT—Really Wanna Know You--40
o SILVER CONDOR—You Could Take My Heart
Away—39
® BEACH BOYS—Medley

KVIL-Dallas (C. Rhodes—MD)

*% KENNY ROGERS—I| Don’t Need You 10-6

#% SHEENA EASTON-Modern Girl 8-3

* CAROLE BAYER SAGER—Stronger Than
Before 13-8

* JOEY SCARBURY—-Theme From Greatest
American Hero 12-7

* DARYL HALL/JOHN OATES—You Make My
Dreams 159

oo DIANA ROSS/LIONEL RICHIE—Endless Love

o COMMODORES—Lady—D-21

@ ALABAMA-—Feels So Right-d-23

© JOHN SCHNEIDER—It's Now Or Never—D-19

@ GINO VANNELLI-Nightwalker—X

© RONNIE MILSAP—No Getting Over Me—D-
16

® JOHN DENVER—Some Days Are Diamonds—
X

o CARPENTERS—Touch me When We're
Dancing—D-17

KEGL-FM—Ft. Worth (B. Stevens—MD)

* % FOREIGNER-Urgent 26-18

* % BILLY SQUIER—The Stroke 5-2

 POINTER SISTERS—Slow Hand 21-16

+ PHIL COLLINS—In The Air Tonight 12-9

+ JOEY SCARBURY—Theme From Greatest
American Hero 15-11

oo ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

oo STEVIE NICKS—Stop Draggin’ My Heart
Around

o |CEHOUSE—We Can Get Together

© FRANKE & THE KNOCKOUTS—You're My Girl

o JOURNEY—-Who's Crying Now—D-25

o SQUEEZE-Tempted

® STYX—Nothing Ever Goes As Planned—D-30

® RANDY VANWARMER- Suzi

® GARY WRIGHT—Really Wanna Know You—D-
23

® PAT BENATAR—Fire & Ice—D-28

o ROBBIE PATTON—Don't Give It Up

KINT—EI Paso (). Zippo—MD)

%% BILLY SQUIER—The Stroke 4-2

%% KENNY ROGERS—!Don't Need You 1-1

% COMMODORES-Lady 14-11

% JIM STEINMAN—Rock'n'roll Dreams Come
Through 30-21

% MICKEY GILLEY—You Don't Know Me 29-18

oo GET WET—Where The Boys Are

oo PABLO CRUISE—Cool Love—26

® ROBBIE PATTON—Don't Give It Up—D-38

o GARY 0.—Pay You Back With Interest—D-39

o SILVER CONDOR-You Take My Heart Away

© FRANKE & THE KNOCKOUTS—You're My
Girl-D-35

o BEACH BOYS—Summer '81-36

® DON McLEAN~It's Just The Sun—40

© MARY WILSON—Peter The Meter Reader

KTSA—San Antonio (J.). Rodriguez—MD)

No List
KHFI(K-98)~Austin (E. Volkman—MD)

* % JUICE NENTON-Queen Of Hearts 6-3

& POINTER SISTERS—Slow Hand 3-1

* GREG KIHN BAND-The Breakup Song 10-7

* MOODY BLUES—Gemini Dream 11-8

* KENNY ROGERS—| Don't Need You 9-6

oo STEVIE NICKS—Stop Draggin' My Heart
Around

oo SILVER CONDOR—You Could Take My
Heart Away

® PAT BENATAR—Fire & Ice

o SANTANA-The Sensitive Kind

® JOURNEY—Who's Crying Now—D-21

® GINO VANNELLI—Nightwalker D-27

KILE~Galveston (S. Taylor—MD)

%% FRANKE & THE XNOCXOUTS—You're My
Girl 36-29

* % JOEY SCARBURY—Theme From Greatest
American Hero 189

& MARTY BALIN-Hearts 11-8

* REO SPEEDWAGON—Don't Let Him Go 22-

16

& KENNY ROGERS—1 Don’t Need You 51

oo STYX-Nothing Ever Goes As Planned

®e ROBBIE PATTON~Don't Give It Up

o ALABAMA—Feels So Right—X

© BLACKFOOT-Fiy Away—X

o JEFFERSON STARSHIP—Stranger

o DIONNE WARWICK —Some Changes Are For

Good—X

PABLO CRUISE-Cool Love~D-37

OAX RIDGE BOYS—Elvira—D-14

DIANA ROSS/LIONEL RICHIE—Endiess

Love—D-40

RAY PARKER JR. & RAYDIO—That OId Song~

D-39

GREG KIHN BAND—The Breakup Song—X

JOURNEY—-Who's Crying Now—D-34

SILVER CONDOR—You Could Take My Heart

Away—X

KBFM—McAllen-Brownsville (Marcello

Grajales—MD) P

#% COMMODORES—Lady 12-7

* % RONNIE MILSAP—No Gettin' Over Me 25

18

# CARPENTERS—Touch Me When We're
Dancing 19-14

* FOREIGNER—Urgent 24-19

* MR SUPPLY—The One That You Love 1.}

oo STEVIE NICKS—Stop Draggin’ My Heart

Around
oo FRANKE & THE KNOCKOUTS—You're My
Girl
® DON FELDER-Heavy Metal
© SILVER CONDOR—You Could Take My Heart
Away—X
® JOURNEY—Who's Crying Now—X
® JANIS IAN—Under The Covers—X
© RAY PARKER JR. & RAYDIO—That Oid Song—
X
® THE GREG KIHN BAND - The Breakup Song—
D-28
® MAC DAVIS—Secrets—D-30
@ GARY WRIGHT—Really Wanna Know You—X
o ROBBIE PATTON—Don't Give It Up—X
® PABLO CRUISE—Cool Love—D-27
@ PAT BENATAR-Fire And Ice—D-29
KOFM—0Okiahoma City (C. Morgan—MD)
% JUICE NEWTON—Queen Of Hearts 3-1
*% OAK RIDGE BOYS—Elvira 5-3
* ROSANNE CASH—Seven Year Ache 10-6
* MANHATTAN TRANSFER—Boy From New
York City 11-8
* KENNY ROGERS—| Don't Need You 6-4
e® PAUL ANKA-|'ve Been Waiting For You All
My Life—30
oo DIANA ROSS/LIONEL RICHIE—Endless Love
o TOM PETTY & THE HEARTBREAKERS—A
Woman In Love—X
e PABLO CRUISE—Cool Love
® MARTY BALIN—Hearts—D-29
® RICK SPRINGFIELD—Jessie's Girl-D-28
e EDDIE RABBITT—Step By Step

W_EZB(BSQ-NeLOrIeans (J. Lousteau—MD)
*% SANTANA—Winning 22-12

% OAK RIDGE BOYS—Elvira 17-11
& RUSH—Tom Sawyer 12-7

# FOREIGNER—-Urgent 30-22
# JOEY SCARBURY—~Theme From Greatest
American Hero 15-8
®e PHIL COLLINS—In The Air Tonight
oe STACY LATTISAW—Love On A Two Way
Street
o PAT BENATAR—Fire & Ice
® STEVIE NICKS—Stop Draggin' My Heart
Around
LEE RITENOUR—Is It You—X
RONNIE MILSAP— No Gettin' Over Me—X
PABLO CRUISE—Cool Love—D-27
ALAN PARSONS PROJECT—Time—X
CARPENTERS—Touch Me When We're
Dancing—D-28
® THE JACKSONS~Walk Right Now—D-29
® JOURNEY-Who's Crying Now
o ERMA THOMAS—Dance Me Down Easy—X
WTIX~New Orleans (G. Franklin—MD)
%% MANHATTAN TRANSFER—Boy From New
York City 12-10
%% JIM STEINMAN—Rock'n'roll Dreams
Come Through 23-18
% PABLO CRUISE~—Cool Love 26-19
 RAY PARKER JR. & RAYDIO—That Old Song
3725
* AIR SUPPLY—=The One That You Love 2-1
oo EDDIE RABBITT-Step By Step
oo DIANA ROSS/LIONEL RICHIE—~Endless Love
o ROBBIE PATTON—Don't Give It Up
® REX SMITH/RACHEL SWEET—Everlasting
Love—D-38
PAT BENATAR—Fire & lce—D-36
POINT BLANX—Nicole
GINO VANNELLI-Nightwalker
GARY WRIGHT—Really Wanna Know You
o FRANKE & THE KNOCKOUTS—You're My
Girl-D-40
o FOREIGNER—Urgent—D-33
© THE GREG KIHN BAND—The Breakup Song—
D-35
KEEL—Shreveport (M. Johnson—MD)
% POINTER SISTERS—Slow Hand 28-18
* % CARPENTERS—Touch Me When We're
Dancing 30-22
* RONNIE MILSAP—No Gettin' Over Me 32-23
* SHEENA EASTON—Maodern Girl 129
* KEMNY ROGERS—| Don't Need You 26-13
oe FRANKE & THE XNOCKOUTS—You're My
Girl
oo THE BEACH BOYS—~Beach Boys Medley
STARS ON 45— Medley—X-15
GINO VANNELLI-Nightwalker—X-35
MAC DAVIS—Secrets—X
RICK JAMES—Give It To Me Baby—X
ROBBIE PATTON—Don't Give It Up—X-33
PABLO CRUISE—Cool Love—D-31
DAANA ROSS/LIONEL RICHIE—Endless
Love—D-28
® MICNEY GWLEY-You Don't Know Me—X-32

WFMF —B8aton Rouge (W. WaTKINS—MD) )
&4 DIANA ROSS/LIONEL RICHIE—Endiess
Love 149
*& FOREIGNER—Urgent 27-20
* COMMODORES—Lady 9-6
* TUBES—Don't Want To Wait Anymore 26-21
# PHIL COLLINS—in The Air Tonight 28-23
oo STEVIE NICKS—Stop Draggin’ My Heart
Arcund—25
oo EDDIE RABBITT-Step By Step
® STYX—Nothing Ever Goes As Planned—D-30
® PAT BENATAR—Fire & Ice—D-29
o ROBBIE PATTON—Don't Give It Up
® FRANNE & THE KNOCKOUTS—You're My
Girl-D-28
@ JOURNEY-Who's Crying Now—D-27
o BILLY SQUIER-The Stroke—X
© THE GREG KIHN BAND—The Breakup Song—
X

Midwest Region

mmam % PRIME MOVERS mmmmm

JOEY SCARBURY —Theme From "The Greatest American
Hero~ (Elektra)

POINTER SISTERS—Slow Hand (Planet)

JUICE NEWTON—Queen Df Hearts (Capitof)

s ® TOP ADD ONS mumem

JOURNEY—Who's Crying Now (Columbia)
TUBES—Don't Want To Wait Anymore (Capitol)
PABLO CRUISE—Cool Love (A&M)

meew BREAKOUTS meemems

PAT BENATAR—Fire & ice (Chrysalis)
GINO YANNELLI-Nightwalker (Arista)
RAY PARKER, JR.—That Oid Song (Arista)

e ——— e

WLS—Chicago (T. Kelly—MD)

*% )IM STEINMAN—Rock'n'roll Dreams
Come Through 29-20

% FOREIGNER—Urgent 37-21

+ THE ALAN PARSONS PROJECT—Time 25-19

+ RICK SPRINGFIELD—Jessie's Girl 6-2

+ STEVE WINWOOD —Arc Of A Diver 45-37

e PAT BENATAR—Fire And Ice

oo JOURNEY—Who's Crying Now

WNAP —Indianapolis (C. Hunt—MD) B
% POINTER SISTERS—Slow Hand 27-23
% CARPENTERS—Touch Me When We're
Dancing 25-21
+ THE ALAN PARSONS PROJECT—Time 12-9
* GARY WRIGHT—Really Wanna Know You 28-
26
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+ SHEENA EASTON-Modern Girl 21-19
o THE GREG KIHN BAND—The Breakup Song—
D-29

WOKY—Milwaukee (D. Cole—MD)
No List

WISM—Madison (B. Starr—MD)

* % JOURNEY-Who's Crying Now 29-20
%% RAY PARKER JR. & RAYDIO-That Old
Song 30-24

* FOREIGNER-Urgent 21-16

% DIANA ROSS/LIONEL RICHIE—Endless Love
23-19

* COMMODORES—Lady 17-13

®e STACY LATTISAW—Love On A Two Way

Street—29

oo TUBES—Don't Want To Wait Anymore—28

© BALANCE—Breaking Away

® REX SMITH/RACHEL SWEET— Everlasting
Love—D-27

® ALABAMA-—Feels So Right—30

© FRANKE & THE KNOCKOUTS—You're My Girl

WSPT—Stevens Point (B. Fuhr~MD)

* % JUICE NENTON-Queen Of Hearts 8-2

* BILLY SQUIER-The Stroke 9-5

* MOODY BLUES—Gemini Dream 13-9

* POINTER SISTERS—Slow Hand 14-8

o@ GARY WRIGHT—Really Wanna Know You

oo STEVIE NICKS—Stop Draggin’ My Heart

Around

® RUSH-Tom Sawyer—24

o PABLO CRUISE—Cool Love—D-30

o TUBES—Don't Want To Wait Anymore

® REX SMITH/RACHEL SWEET—Everlasting
Love

® PAT BENATAR—Fire & Ice—D-28

® STYX—Nothing Ever Goes As Planned—D-27

® JOURNEY—Whao's Crying Now—D-26

o ELTON JOHN-Chlge

KSLQ—St. Louis (T. Stone—MD)

No List

KXOK-St. Louis (L Douglas—MD)

* % POINTER SISTERS~Slow Hand 20-12

* % CARPENTERS—Touch Me When We're
Dancing 23-13

* BARBRA STREISAMD—Promises 21-14

* JIM PHOTOGLO—Fool In Love With You 159

* MARTY BALIN—Hearts 16-10

oo COMMODORES—Lady—22

ee EDDIE RABBITT-Step By Step—25

@ JUICE NEWTON-Queen Of Hearts—23

KIOA—Des Moines (G. Stevens—MD)

% OAK RIDGE BOYS—flvira 13-4

#% KENNY ROGERS—I Don't Need You 15-6

* MOODY BLUES—Gemini Dream 21-18

# JUICE NENTON—Queen Of Hearts 19-16

# MARTY BALIN—Hearts 20-15

oe JOHN DENVER—Some Days Are Diamonds

oo FOREIGNER—Urgent—22

® RANDY VANWARMER-Suzi—X

® GARY WRIGHT—Really Wanna Know You—D-

28

RONNIE MILSAP—No Gettin' Over Me—D-29

PAT BENATAR—Fire And Ice—X

BLACKFOOT—Fly Away—D-30

ROBBIE PATTON—Don't Give It Up

PABLO CRUISE—Cool Love—D-25

DIANA ROSS/LIONEL RICHIE—Endless

Love—X

® JOURNEY—Who's Crying Now—X

© RAY PARKER JR. & RAYDIO-That Old Song

© THE GREG KIHN BAND—The Breakup Song

KDWB—Minneapolis (P. Abresch—MD)

*% JUICE NEWTON—Queen Of Hearts 20-16

#% JOEY SCARBURY—Theme From Greatest

American Hero 10-5

* JOE WALSH—A Life Of Iusion 5-3

# RONNIE MILSAP—No Gettin’ Over Me 21-19

# CARPENTERS—Touch Me When We're
Dancing 16-14

oo RAY PARKER JR. & RAYDIO-That Oid Song

oo GINO VANNELLI-Nightwalker—D-22

e TUBES—Don't Want To Wait Anymore—X

o DIANA ROSS/LIONEL RICHIE—Endless

Love—X

SPIDER-It Didn't Take Long—-X

JOWN SCHNEIDER—It's Now Or Never—X

GARY WRIGHT—Really Wanna Know You

POINTER SISTERS—Slow Hand

RANDY VARWARMER—Suzi—X

JOHN O'BANION—Love Is Blind—X

KS95-FM(KSTP)—St. Paul (C. Knapp—MD)

%% OAK RIDGE BOYS—Elvira 11-3

% POINTER SISTERS—Slow Hand 15-8

+ MANHATTAN TRANSFER—Boy From New
York City 17-12

* JOEY SCARBURY—Theme From Greatest
American Hero 13-6

+ THE ALAN PARSONS PROJECT—Time 16-9

ee PABLO CRUISE-Cool Love

oo TUBES—Don’t Want To Wait Anymore

© DIANA ROSS/LIONEL RICHIE—Endless
Love—X

o BARBRA STREISAND—Promises—X

® JUICE NEWTON—Queen Of Hearts—D-19

® CAROLE BAYER SAGER—Stronger Than
Before—X

© CARPENTERS—Touch Me When We're
Dancing—D-20

KEYN-FM—Wichita (L. Coury—MD)

% & POINTER SISTERS—-Slow Hand 12-9

%% KENNY ROGERS—|Don't Need You 10-7

% PHIL COLLINS—In The Air Tonight 24-18

* SHEENA EASTON—Modern Girl 19-15

% ALAN PARSONS PROJECT-Time 16-11

ee JOURNEY-Who's Crying Now

oo GINO VANNELLI-Nightwalker

o TUBES—Don't Want To Wait Anymore

® GARY WRIGHT—Really Wanna Know You.

o STEVIE NICKS—Stop Draggin’ My Heart
Around

o EDDIE RABBITT—Step By Step

WOW—0maha (J. CoEran—MD)i

* % POINTER SISTERS—Slow Hand 12-10

%% JOEY SCARBURY~Theme From Greatest
American Hero 4-2

% MARTY BALIN—Hearts 7-6

% KENNY ROGERS—| Don't Need You 5-4

% AIR SUPPLY—The One That You Love 1-1

oo JOURNEY-Who's Crying Now—21

e ROBBIE PATTON~Don't Give It Up—23

© GARY.WRIGHT—Really Wanna Know You

KWKN—Wichita (). Brown—MD)

& JUICE NEWTON—-Queen Of Hearts 19-14

* % JOEY SCARBURY—-Theme From Greatest
American Hero 11-6

* ALABAMA—Feels So Right 29-25

 POINTER SISTERS—Slow Hand 25-20

oo DIONNE WARWICK—Some Changes Are For

Good—29
oe JOHN SCHNEIDER—1t's Now Or Never—28
e COMMODORES~Lady You Bring Me Up—30

WIUU—Milwaukee (B. Shannon—MD)

No List

WHB—Kansas City (R. Brown-MD)

%% CARPENTERS—Touch Me When We're
Dancing 22-19

%% JOEY SCARBURY—Theme From Greatest
American Hero 14-9

* SHEENA EASTON—Modern Girl 9-8

* KENNY ROGERS—| Don't Need You 8-4

* AIR SUPPLY—The One That You Love 3-1

o FRANKE & THE XNOCKOUTS—You're My Girl

Northeast Region

msmm* PRIME MOVERS mmmm

POINTER SISTERS—Slow Hand (Planet)
KENNY ROGERS—| Don't Need You (Liberty)
ROSS & RICHIE—Endless Love (Motown)

smmam® TOP ADD ONS mmms

COMMODORES L ady (Motown)

OAK RIDGE BOYS—Elvira (MCA)

ROMMIE MILSAP —No Gettin' Over Me (RCA)

sem B RE AK OU TS maasemes

PAT BEMATAR-Fire & Ice (Chrysalis)

STEVE NICKS w/TOM PETTY-Stap Draggin’ My Heart
Around (Modern)

ELO—Hold On Tight (Jet)

T R e

WABC—New York (S. Jones—MD)

& KENNY ROGERS—i Don't Need You 10-7

4 DIANA ROSS/LIONEL RICHIE—Endless

Love X-13

* COMMODORES— Lady 33-22

* POINTER SISTERS-Slow Hand 30-19

# STANLEY CLARNE/GEORGE DUKE—-Sweet
Baby 30-26

oo OAK RIDGE BOYS—Elvira—24

oo RONNIE MILSAP—No Gettin' Over Me—35

e PABLO CRUISE-Cool Love

WXLO—New York (). Knapp—PD)

* 4 STRIKERS—Body Music 23-17
* & SHALAMAR—This Is For The Lover In You
2820

# FRANK JOLE—Gonna Get Over You 26-19

* STACY LATTISAW—Love On A Two Way
Street 15-10

* CHANGE-Hold Tight 17-14

oo SPANDAU BALLET—i Don't Need This

Pressure

oo CARL CARLTON-She's A Bad Mama Jaama

o COMMODORES—Lady—X

o DIANA ROSS/LIONEL RICHIE—Endless
Love~X

o POINTER SISTERS—Slow Hand—X

o QUINCY JONES—Betcha’ Wouldn't-Hurt
Me—X

o THE S.0.S. BAND—Do It Now—X

® DYNASTY—Here | Am—X

® SPARGUE-Let's Go Dancing—X

o THE B.B.&Q. BAND—On The Beat—X

® ATLANTIC STARR—Send For Me—X

WBLI—Long Island (B. Terry—MD) il

% RICK SPRINGFIELD—Jessie’s Giri 7-3
%% AR SUPPLY—The One That You Love 3-1

(Continued on page 22)
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LIVE DUET—Shelly West, left, and David Frizzell smg their latest Warner
Bros. release ‘‘Texas State Of Mind’’ in a live concert broadcast by WHN-AM
New York from Manhattan's Lone Star Cafe.

LGoodphone Commentaries |

Serving News Junkies

By DAVID HIRSCH

ANAHEIM — As accurately
pointed out in a recent issue of TV
Guide, we've become a society of in-
formation junkies. Just look at the
explosion of new information-ori-
ented media forms that have already
become part of our daily lives—cable
television and special interest maga-
zines and newsletters. Not forget-
ting, of course, the rise in time allo-
cated for news and public affairs
programming by the major tele-
vision networks. These new forms of
presenting ideas and happenings are
indicative of a growing appetite
among people, an appetite for
knowing more about the world
around them. In today’s increasingly
complex and interwoven society,
knowledge is not only “important,”
it’s vital to survival. Both fig-
uratively and literally, we’re talking
about life and death.

Radio has, in its long and illustri-
ous history, served as the key pioneer
in electronic information presenta-
tion. One of the best examples, of
course, being all news stations as
well as the medium’s fostering of the
unique communicative mode
known as the two-way telephone
talk show.

Radio has long catered to the in-
formation junkie. Admittedly many
so-called “much more music” sta-
tions were compelled to include
non-music, non-commercially re-
lated information because of FCC
regulations, thus becoming accom-
plices to the spread of this growing
public addiction.

A recent deregulation shouldn’t
really effect information presenta-
tion to any large degree. The need
radio has responded to will remain.
To radio programmers, the rise in
“info-programming” means that
they’ll have to entertain new and dif-
ferent modes of presentation if
they’'re to keep their grasp on the
public’s attention and their own eco-
nomic well-being.

These new modes of information
presentation are not difficult. Their
implementation shouldn’t really
take all that much money or addi-
tional personnel. Keeping up with
the public’s insatiable appetite for
information does require, though, a

certain amount of philosophic re-
orientation and internal reorgan-
ization.

Philosophic reorientation in-
cludes programmers picking up on
an awareness that the music no
longer holds a monopoly on the cul-
ture. While this topic alone could fill
an entire commentary, let’s just say
that the music of the early ’80s
doesn’t have the political or social
impact of the music of the '60s and
early "70s. Better put, it is no longer
the primary medium for the “mes-
sage.” On its own, it stands a lesser
chance of being able to satisfy the
needs of a large segment of the au-
dience for long periods of time. The
change in the music’s role created a
gap that can be filled by radio. (In
the meantime, songwriters and art-
ists should explore the news for new
pertinent ideas beyond life on the
road, the joys of rock’n’roll, sex,
drugs, riding mechanical bulls and
shaking behinds.)

Information presentation need
not be regarded as simply the pro-
gramming of news segments. Poli-
tics, disasters and death aren’t the
only things in the world people want
to know about. Speaking to the in-
credibly diverse cultural interests
can be the key. Representing the cul-
ture of the 80s means relating devel-
opments in such fields as astronomy,
sociology, biology, economics—the
list is almost endless. Of course the
challenge is doing it in an under-
standable and entertaining way. But
the need is, indeed, there and the
marketplace is waiting to be tapped.

Once the programmer realizes
that more than music and superficial
logo recitation are required, an in-
ternal reorganization and education
may serve some purpose.

The first step is to set up a dialog
between members of the air staff as
to the latest happenings in the world,
including but not exclusive to music.
Providing, of course, that a constant
stream of information is made avail-
able to them to draw from.

In one of his recent essays, Mike
Harrison pointed out that in many
primarily music-oriented formats
there’s an unnecessarily concen-

(Continued on page 23)
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Mike Harrison

Synergy Begets Collective Energy

LOS ANGELES—It never ceascs
to amaze me how radio people exert
such profound influence upon each
other. True, follow-the-leader is a
game played by folks in just about
all professions. but radio broad-
casters, in particular, seem extremely
prone to vibrate in, shall we say,
“sympathetic resonance.” This proc-
ess, when left to follow its own natu-
ral course, plays a
key function in
shaping the collec-
tive personality of
an individual radio
station, both on the
air and off.

Just the other
day, | stopped by
one of my favorite rock radio haunts
and much to my surprise noticed
that just about everybody with
whom I came in contact was into
health and fitness, had lost weight
and was decked out in the latest chic
fashions.

A mere 18 months earlier, this
same crew was a bunch of fatties
who sported little more in the way of
style than record company T-shirts
and tattered jeans (and I don’t mean
French cuts) left over from the days
when worn-out was in.

How could such a thing happen, |
wondered. Was it issued by corpo-
rate decree? Had someone in man-
agement made it policy to look and
feel good in a memo? No. It hap-
pened through osmosis, the most
powerful internal force in radio.

I did a bit of research to get to the
root of the matter. Seems a bit less
than two years ago the station hired
a new sales manager who, in his
early thirties, was somewhat of a
jock (the athletic kind). He, in turn,
influenced the chubby (but well
dressed) 40-year-old general man-
ager to join him regularly at the gym
to work off the flab. In a matter of
mere months, the general manager
had become svelte and went on a
non-offensive ego-trip utilizing his
rather persuasive personality to
make everyone else on the staff en-
vious of his new body and mar-
velous wardrobe. One by one the
pounds began dropping and voila.

. today, the station has a whole
new image.

This same process works on the air
as well. Radio personalities (includ-
ing everyone from straight staff an-
nouncers to the zaniest of whackos)
listen to each other intently and pick
up on each other’s nuances. Little
things like the way the call letters are
pronounced, attitudes toward vari-
ous artists, even the actual sound of
their voices begin to spread from one
staffer to the other. It’s true . .. sta-
tions that have basically the same air
staff for years begin to develop an
intangible station sound in which
some of the jocks actually have iden-
tical voices!

This syndrome plays a heavy role
in shaping a station’s “format.” 1 de-
liberately enclosed the word format
in quotes because, quite often (espe-
cially on the truly great stations),
many key elements of the format are
not wittingly formatted. They just
evolve through osmosis. Someone
will say a certain novel expression,
or introduce records in a particular
way, or any number of things and
within a short period of time the en-
tire air staff gets into it. That's why
formats evolve on even the free-est
form of stations.

And as I did with the aforemen-
tioned weight loss situation, a bit of
research reveals that these habits
spread from the more dominant per-

www.americanradiohistorv.com

sonalities/members of the station’s
team to the lesser influential. Of
course, in cases in which a station
has a multitude of dominant aggres-
sive types, fusion/hybrid schtick be-
gins to develop with often fascinat-
ing results.

Astute program directors are sen-
sitive to this phenomenon and work
it to the station’s advantage, avoid-
ing the obvious pitfalls. For ex-
ample, when hiring a new air per-
sonality, the inevitable effect that
the new member will eventually
have upon the station’s total synergy
must be taken into account.

Unlike most other media, which
operate within specific boundaries
of time, the audio canvas known as a
“radio station” is a 24-hour-a-day
continuum that voraciously gobbles
up its own content. No wonder its
practitioners look to each other for
renewable, repetitive material and
attitudes.

Simple physics: if you take several
old-fashioned style grandfather
clocks and put them in the same
room with their pendulums swing-
ing at different angles, out of beat

. in a short period of time, they’ll
all be swinging in synchronized har-
mony.

In radio, it’s a common occurence
for a newly hired air personality to
be surprised when discovering that
so many elements of the station’s
sound that he thought were part of
the officially ordered format are

really being done unwittingly by
people who have simply fallen into
the natural pattern of swinging to-
gether.

LI S

What the heck are the call letters?:
No program director in his right
mind would allow air personalities
to purposefully slur or distort the
station’s call letters on the air, yet it
happens all the time in print graph-
ics. Time and time again. I find my-
self having to figure out which sta-
tion has sent me a piece of
correspondence or promotional
poster by checking the address or the
names of the individuals involved
because the call letters are rendered
so cutely that they are virtually un-
decipherable! And I would have to
say thaton a scale of 1-10, I'm at
least a nine in knowing my call let-
ters. Can you imagine the difficulty
encountered by people who are less
actively involved in day-to-day ra-
dio?

x  x

Speaking of correspondence:
Sunny Joe White of WXKS-AM-
FM Medford, Mass., writes, “I thor-
oughly enjoyed your ‘Rock Classics’
article. I think. once again, music di-
rectors and programmers should
start reflecting the wishes of the lis-
teners. Hopefully, the recording in-
dustry will do the same. The most
important point is that the industry

(Continued on page 23)

GARY O’

“Pay You Back With lnterest“—ﬁ

Gary O’, nee Gary O’Connor, got
his start early. Originally a drum-
mer, he switched to guitar as a teen
and played with a few Toronto-
based bands. One of these was called
Cat which cut an LP for RCA pro-
duced by the then unknown Bob
Ezrin.

In the early 1970s, he left Cat to
join the group that evolved into Aer-
ial, a Capitol act. He wrote Aerial’s
Canadian hit single, “Easy Love.”
Simultaneously, he was voted to the
executive board of the Toronto Mu-
sicians Union.

He formed a new band, Kid Rain-
bow, and last year he signed a pub-
lishing deal with April-Blackwood
and a recording deal with Capitol.
Now, Gary O’ has his first solo effort
out with the help of producer Rich-
ard Landis who recently was repre-
sented on the charts by Juice New-
ton.

“Pay You Back With Interest” is
the initial single from his self-titled

"~ New On The Charts_ |

debut album. It is an old Hollies
track which has been updated. All
the other tracks on the album were
written by O’Connor.

His management is Stephen
Glass, 761 Jane St Suite 15, To-
ronto, Canada M6N4B4 (416) 767-
5451. There is no booking agent in
the U.S. yet.

~_Out Of TheBox

ST. LOUIS—Stevie Nicks’ new Modern single “Stop Dragging My Heart
Around” is Bobby Hattrik’s top out-of-the-box pick this week for his AOR sta-

tions.

Hattrik, who is vice president of programming for Doubleday stations and
program director of KWK-AM-FM St. Louis, is putting the new Nicks on the
St. Louis stations as well as WLLZ-FM Detroit and KDWB-FM Minneapolis.

“I expect it to do well,” says Hattrik “and that’s all gut, although informed
gut. You can hear the Tom Petty influence. That’s his band on the record and

it sounds better than his last album.”

Hattrik is also going on ELO’s new Jet single “Hold On Tight,” which he
describes as a “rockabilly song that is probably too uptempo for top 40.”

Hattrik is also high on the “Juke Box Hero” cut from the new Atlantic For-
eigner album “4,” because “I like it and it’s gotten early quick response. It’s far
and away the lead track of the album.” This follows the “Break It Up” track
from this album, which Hattrik added last week.

All of these records have been added in medium rotation in all dayparts.

21

advog1ug ‘1861 ‘'S¢ AINM


www.americanradiohistory.com

JULY 25, 1981, BILLBOARD

Billboard. Sing

® Continued from page 20

* KENNY ROGERS—I Don't Need You 10-7

* MOODY BLUES—Gemini Dream 18-12

% JOEY SCARBURY—Theme From Greatest
American Hero 13-5

®e ROBBIE PATTON—-Don't Give It Up

oo GARY WRIGHT—Really Wanna Know You

COMMODORES—Lady—D-27

PABLO CRUISE—Cool Love—X

TUBES—Don't Want To Wait Anymore—X

DIANA ROSS/LIONEL RICHIE—Endless Love

PHIL COLLINS—In The Air Tonight X

STYX—Nothing Ever Goes As Planned—X

STACY LATTISAW—-Love On A Two Way

Street—D-21

® RONNIE MILSAP—No Gettin' Over Me—D-30

© STEPHANIE MILLS—Two Hearts—X

® FOREIGNER—Urgent—X

WTRY—Schenectady (B. Cahitl-MD)

%% MANHATTAN TRANSFER—-Boy From New
York City 7-4
% POINTER SISTERS—Slow Hand 13-10
 FOREIGNER—Urgent 24-19
* CARPENTERS—Touch Me When We're
Dancing 22-15
* DIANA ROSS/LIONEL RICHIE—~Endless Love
30-22
oo STEVIE NICKS—Stop Draggin' My Heart
Around—29
‘®® ELECTRIC LIGHT ORCHESTRA—Hold-On
Tight
PAT BENATAR—Fire & Ice—D-28
TUBES—Don't Want To Wait Anymore—D-30
PABLO CRUISE-Cool Love—X
ROBBIE PATTON—Don't Give It Up
RONNIE MILSAP—No Gettin’ Over Me—X
GREG KIHN BAND—The Breakup Song—X
JOURNEY—Who's Crying Now—D-26

WBEN-FM—Buffalo (R. Christian—MD)

% CARPENTERS—Touch Me When We're
Dancing 18-11
A+ DIANAROSS/LIONEL RICHIE—Endless
Love 40-16
# REO SPEEDWAGON—Don't Let Him Go 8
+ PABLO CRUISE—Cool Love 31-26
* POINTER SISTERS—Slow Hand 14-8
oo PAT BENATAR—Fire & Ice—39
oo ELECTRIC LIGHT ORCHESTRA—Hold On
Tight
® ROBBIE PATTON—Don't Give It Up—36
® STYX—Nothing Ever Goes As Planned—38
® JIM STEINMAN—Rock'n’roll Dreams Come
Through—34
o CATINA BAND—Summer ‘8135
o STEVIE NICKS—Stop Draggin’ My Heart
Around-37

WKBW—Buffalo (). Summers—MD)

% JOEY SCARBURY—Theme From Greatest
American Hero 2-1

% FOREIGNER—Urgent 11-4

+ STANLEY CLARKE/GEORGE DUKE—Sweet
Baby 16-15

# RICK JAMES—Give It To Me Baby 3-2

 MOODY BLUES—Gemini Dream 10-6

oo PAT BENATAR—Fire & Ice

® JOURNEY—Who's Crying Now

® RAY PARKER JR. & RAYDIO—That 0Id Song—
D-21

® CANTINA BAND—Summer ‘81

® JOHN SCHNEIDER—It's Now Or Never—X

o GARY WRIGHT—Really Wanna Know You

@ STACY LATTISAW—Love On A Two Way
Street—D-17

® PABLO CRUISE—Cool Love-D-25

e ROBBIE PATTON—Don't Give It Up

® DIANA ROSS/LIONEL RICHIE—Endless
Love-D-5

WBBF-Rochester (D. Mason—MD)

%% MOODY BLUES—Gemini Dream 158

*% KENNYROGERS—|Don't Need You 9-3

* OAK RIDGE BOYS—Elvira 18-14

* JUICE NEWTON-Queen Of Hearts 23-20

 JOEY SCARBURY—Theme From Greatest
American Hero 8-4

oo EDDIE RABBITT-Step By Step

oo DIANA ROSS/LIONEL RICHIE—Endless Love

® PHIL COLLINS—in The Air Tonight—0-24

® JOHN DENVER-Some Days Are Diamonds

® CARPENTERS—Touch Me When We're
Dancing—D-25

WOLF—Syracuse (B. Mitcheli—MD)

No List

WFLY—Aibany (Buzz—MD) -

* % RICK SPRINGFIELD-Jessie’s Girl 4-1

% POINTER SISTERS~-Slow Hand 9-5

 PAT BENATAR—Fire & Ice 29-22

38 SPECIAL—Fantasy Girl 20-12

 PHIL COLLINS—In The Air Tonight 17-11

oo JOURNEY—Who's Crying Now—28

oe SANTANA—The Sensitive Kind—30

o FRANKE & THE KNOCKOUTS—You're My
Girl-D-26

© CHARLIE DANIELS BAND—Sweet Home

Alabama—X

ELECTRIC LIGHT ORCHESTRA—Hold On

Tight-29

STEVIE NICKS—Stop Draggin’ My Heart

Around—27

BALANCE - Breaking Away

ROBBIE PATTON—Don't Give it Up—X

TUBES—Don't Want To Wait Anymore—X

® POINT BLANK—Nicole—X
® GINO VANNELLI-Nightwalker

WVBF(F105)—Boston (D. Shafer—MD)

No List

WHYN-Springfield (A. Carey—MD)

* PHIL COLLINS—In The Air Tonight 23-16

* RONNIE MILSAP— No Gettin' Over Me 22-
17

oo COMMODORES—Lady—13

© DIANA ROSS/LIONEL RICHIE—Endless Love

® GARY WRIGHT—Really Wanna Know You

o TEENA MARIE—Square Biz-D-24

o THE AFTERNOON DELIGHTS—Generai Hospi
Tale-D-23

WFTQ(14Q)—Worcester (C. Blake—PD)

% POINTER SISTERS—Slow Hand 19-15

% KENNY ROGERS—I Don't Need You 6-3

* CARPENTERS—Touch Me When We're
Dancing 20-16

* JOEY SCARBURY-Theme From Greatest
American Hero 4-2

 RONNIE MILSAP—No Gettin' Over Me 21-18

oo ROBBIE PATTON—Don't Give It Up—28

oo GARY WRIGHT—Really Wanna Know You-
27

® BEACH BOYS—Summer ‘81

WPRQ-AM —Providence (G. Berkowitz—MD)

A+ JUICE NEWTON—Queen Of Hearts 17-14

% POINTER SISTERS—Slow Hand 16-10

+ KENNY ROGERS—| Don’t Need You 8-6

+ MARTY BALIN-Hearts 7-4

* JOEY SCARBURY—Theme From Greatest
American Hero 6-3

oe STANLEY CLARKE/GEORGE DUKE—Sweet

Baby
o COMMODORES—Lady—D-18
® RONNIE MILSAP—No Gettin' Over Me—D-17

WPRO-FM(PRO-FM)—Providence (G.
Berkowitz—MD)

% POINTER SISTERS—Slow Hand 21-12

*+% MOODY BLUES—Gemini Dream 11.7

* OAX RIDGE BOYS—Elvira 12-8

% CARPENTERS-Touch Me When We're
Dancing 22-19

 THE ALAN PARSONS PROJECT—Time 24-20

oo SANTANA-The Sensitive Kind

®e THE AFTERNOON DELIGHTS—General
Hospi-Tale

® FOREIGNER—Urgent--X

® RUSH—Tom Sawyer—X

® BILLY OCEAN—Night

© RONNIE MILSAP—No Gettin' Over Me—D-23

® STYX-Nothing Ever Goes As Planned—D-22

® PHIL COLLINS—=1n The Air Tonight—-X

® JOHN SCHNEIDER~In The Air Tonight—X

WPJB—Providence (M. Waite—MD)

No List

WICC—Bridgeport (B. Mitchell-MD)

% ALAN PARSONS PROJECT—Time 14-11

A+ JUICE NEWTON—Queen Of Hearts 15-12

* COMMODORES—Lady 21-17

% PHIL COLLINS—in The Air Tonight 19-13

* CARPENTERS—Touch Me When We're
Dancing 20-15

oo STEVIE NICKS—Stop Draggin' My Heart
Around

®e EDDIE RABBITT—Step By Step

® PAT BENATAR—Fire & Ice—D-30

@ STACY LATTISAW—Love On A Two Way
Street—X

@ GARY 0.—Pay You Back With Interest

o SQUEEZE-Tempted

® JOURNEY—Who's Crying Now—D-28

o ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

WKC!—New Haven (D. Lyons—MD)
No List

WTIC-FM ~Hartford (R. Donahue—MD)

% POINTER SISTERS—Slow Hand 13-10
% KENNY ROGERS—! Don't Need You 9-4
* MOODY BLUES—Gemini Dream 11-9
 PHIL COLLINS—!n The Air Tonight 14-11
 ALAN PARSONS PROJECT—Time 15-13

WFEA(13 FEA)—Manchester (K. Lemire—MD)

%% MARTY BALIN-Hearts 13-2

*% KENNY ROGERS—1 Don't Need You 19-8

 OAK RIDGE BOYS—Elvira 7-1

* SHEENA EASTON—Modern Girl 12-5

* POINTER SISTERS—Slow Hand 16-7

oo PAT BENATAR-Fire & Ice

oo ROBBIE PATTON-Don't Give It Up—25

® TUBES—Don't Want To Wait Anymore

® GARY WRIGHT—Really Wanna Know You

© RAY PARKER JR. & RAYDIO-That Oid Song

® GREG KIHN BAND—-The Breakup Song

o JOURNEY-Who's Crying Now

o PURE PRAIRIE LEAGUE—You're Mine
Tonight

o EDDIE RABBITT—Step By Step

WTSN—Dover (). Sebastian—MD)
NolList

WGUY—Bangor (). Randall-MD)
*% COMMODORES— Lady 33-21

% POINTER SISTERS—Slow Hand 5-12

* ROBBIE PATTON—Don't Give It Up 30-26

* CARPENTERS—Touch Me When We're
Dancing 20-16

% FOREIGNER—Urgent 29-17

oo THE AFTERNOON DELIGHTS—General
Hospi-Tale

oo STEVIE NICKS—Stop Draggin’ My Heart

Around

DON FELDER—Heavy Metal

ELTON JOHN-Chloe

VAN HALEN—So This Is Love—X

FRANKE & THE KNOCKOUTS—You're My

Girl—D-34

® SILVER CONDOR—You Could Take My Heart

Away—X

JOURNEY—Who's Crying Now

LARRY JOHN McNALLY—Just Like Paradise

YUTAKA—Love Light—X

STACY LATTISAW—Love On A Two Way

Street—D-35

GARY 0.—Pay You Back With Interest—X

JUICE NEWTON—Queen Of Hearts—D-32

TOM PETTY & THE HEARTBREAKERS—A

Woman In Love

© BALANCE-Breaking Away—X

® PABLO CRUISE—Cool Love—D-33

DAN HARTMAN—It Hurts To Be In Love—X

WIGY—Bath (W. Mitchetl—MD)
No List

WACZ—Bangor (M. 0'Hara—MD)

* & COMMODORES—Lady 23-18
% THE ALAN PARSONS PROJECT-Time 15-
10

* MOODY BLUES—Gemini Dream 13-8

% JIM STEINMAN—Rock'n’roll Dreams Come
Through 10-7

# PHIL COLLINS—In The Air Tonight 149

oo STEVIE NICKS—Stop Draggin' My Heart
Around

e EDDIE RABBITT—Step By Step

© DON FELDER—Heavy Metal

o SHEENA EASTON—For Your Eyes Only

ELECTRIC LIGHT ORCHESTRA—Hold On

Tight

MANHATTAN TRANSFER—Boy From New

York City~D-37

NEW ENGLAND-D.D.T.-D-36

LARRY JOHN McNALLY—Just Like Paradise

TUBES—Don't Want To Wait Anymore—D-35

PAT BENATAR—Fire & Ice—D-34

Tale
o PETER FRAMPTON—Breaking All The Rules
® JOURNEY—Who's Crying Now

Mid-Atlantic Region

¥ PRIME MOVERS mmm

ROSS & RICHIE—Endless Love (Motown)

JOEY SCARBURY —Theme From “The Greatest American
Hero" (Elektra)

POINTER SISTERS—Slow Hand (Planet)

s ® TOP ADD ONS s

JDURNEY—Who's Crying Now (Columbia)

JIM STEINMAN—Rock 'n’ Roll Dreams Come Through
{Clev. int'L)

STYX—Nothing Ever Goes As Planned (A&M)

e BREAKOUTS mean—

STEVE NICKS w/TOM PETTY—Stop Draggin’ My Heart
Around (Modern)

ELD~Hold On Tight (Jet)

EDDIE RABBITT—Step By Step (Eiektra)

WXKX(96KX)—Pittsburgh (C. Ingram—MD)
*% JOEY SCARBURY—Theme From Greatest
American Hero 11-7
%% THE ALAN PARSONS PROJECT—Time 13-6
% SANTANA-Searching 28-19
* MOODY BLUES—The Voice 29-23
oo COMMODORES—Lady
oo STEVIE NICKS—Stop Draggin’ My Heart
Around
o PAT BENATAR—Fire & ice—D-33
® JIM STEINMAN—Rock'n'rol! Dreams Come
Through
® JOURNEY—Who's Crying Now—D-27
o CLIMAX BLUES BAND—Dance The Night
Away—D-32
® DON FELDER—Heavy Metal

WFIL—Philadelphia (0. Fennessy—MD)

%% POINTER SISTERS—Slow Hand 18-10
%% DIANA ROSS/LIONEL RICHIE—Endless
Love 27-22

* RONNIE MILSAP—No Gettin' Over Me 26-21

 STACY LATTISAW—Love On A Two Way
Street 30-25

* CARPENTERS—Touch Me When We're
Dancing 24-20

oo ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

ee EDDIE RABBITT—Step By Step.

© BEACH BOYS—Medley

o SHEENA EASTON—For Your Eyes Only—X

® STARS ON 45—Medley 11-D-27

® JIM STEINMAN—Rock'n'roll Dreams Come
Through—D-29

o ALABAMA—Feels So Right—X

® REX SMITH/RACHEL SWEET—Everlasting
Love—X

© ROBBIE PATTON—Don't Give It Up—X

o TUBES—Don't Want To Wait Anymore—X

THE AFTERNOON DELIGHTS—General Hospi-

les Radio Action.

Based -on station playlists through Tuesday (7/14/81)

® GARY WRIGHT—Really Wanna Know You

® PABLO CRUISE—Cool Love—D-30

© THE AFTERNOON DELIGHTS—General Hospi
Tale

® MICKEY GILLEY—You Don't Know Me—X

® JANIS IAN—Under The Covers—X

® RAY PARKER JR. & RAYDIO—That Old Song—
X

WCCK(K104)—Erie (B. Shannon—MD)

%% MOODY BLUES—Gemini Dream 10-6
%% JOEY SCARBURY—Theme From Greatest
American Hero 4-1

 RUSH-Tom Sawyer 15-9

% .38 SPECIAL—Fantasy Girl 14-8

 POINT BLANK—Nicole 22-14

oo ELECTRIC LIGHT ORCHESTRA—Hold On

Tight

oo STEVE WINWOOD—Night Train—39

® STEVIE NICKS—Stop Draggin’ My Heart
Around

© EDDIE RABBITT-Step By Step

® DIANA ROSS/LIONEL RICHIE-Endless
Love—D-40

® RONNIE MILSAP—No Gettin' Over Me—D-35

® JOURNEY—Who's Crying Now—D-33

o CLIMAX BLUES BAND—Dance The Night
Away—D-38

© SHEENA EASTON—For Your Eyes Only

® JOURNEY~Stone In Love—X

WFBG—Attoana (T. Booth—MD)

& KENNY ROGERS—! Don't Need You 9-3
% JOEY SCARBURY—Theme From Greatest
American Hero 2-1

* BILLY SQUIER—The Stroke 13-11

 OAK RIDGE BOYS—Elvira 11-7

* MARTY BALIN-Hearts 3-2

oo GARY WRIGHT—Really Wanna Know You—
29

oo PABLO CRUISE-Cool Love—30

® ROBBIE PATTON—Don't Give It Up—X

DIANA ROSS/LIONEL RICHIE—Endless

Love—31

ALABAMA—Feels So Right—X

PAT BENATAR—Fire & Ice—D-27

RICK JAMES—Give It To Me Baby—34

DAN HARTMAN— It Hurts To Be In Love—X

POINT BLANK—Nicole

GARY 0.—Pay You Back With interest

JUICE NEWTON—Queen Of Hearts—X

MAC DAVIS—Secrets—X

RANDY VANWARMER —Suzi—X

GARY U.S. BONDS-Jole Bion

FRANKE & THE KNOCKOUTS—You're My

Girt—X

MICKEY GILLEY-You Don't Know Me—D-28

JOURNEY—Who's Crying Now—35

RUSH—Tom Sawyer—X

RAY PARKER IR. & RAYDIO-That Old Song—

32

STEVIE NICKS—Stop Draggin’ My Heart

Around—33

ELECTRIC LIGHT ORCHESTRA—Hold On

Tight

WKBO-Harrisburg (B. Carson—MD)

% OAK RIDGE BOYS—Elvira 8-5

% CARPENTERS—Touch Me When We're.
Dancing 13-9

 RONNIE MILSAP—No Gettin’ Over Me 15-13

* POINTER SISTERS—Slow Hand 10-8

®e RAY PARKER JR. & RAYDIO-That 0id Song

® JOHN SCHNEIDER—It's Now Or Never—D-19

WQXA(Q106)—York (S. Gallagher—MD)
% MOODY BLUES—Gemini Dream 17-8
*% MANHATTAN TRANSFER—Boy From New
York City 12-5
+ JUICE NEWTON-Queen Of Hearts 21-10
* POINTER SISTERS—Slow Hand 19-7
 OAX RIDGE BOYS—Elvira 21-11
oo DIANA ROSS/LIONEL RICHIE—Endléss
Love-27
oo CARPENTERS—Touch Me When We're
Dancing—20
PAT BENATAR—Fire & Ice—28
GARY WRIGHT—Really Wanna Know You
GREG KIHN BAND —The Breakup Song—29
STEVIE NICKS—Stop Oraggin’ My Heart
Around
o ELECTRIC LIGHT ORCHESTRA-Hold On
Tight

WRQX—Washington (F. Holler—MD)

No List

WPGC—Washington (J. Elliott—!l)r) o
* % DIANA ROSS/LIONEL RICHIE-Endless
Love 20-10
*% JOEY SCARBURY—Theme From Greatest
American Hero 12-1

* FOREIGNER-Urgent 25-20

 PHIL COLLINS—In The Air Tonight 18-13

* POINTER SISTERS-Slow Hand 19-12

oo STYX—Nothing Ever Goes As Planned

oo JOURNEY-Who's Crying Now—30

® J{M STEINMAN—Rock'n'roll Dreams Come
Through—D-28

® FRANKE & THE KNOCKOUTS—You're My
Girl-D-29

o STEVIE NICKS—Stop Draggin’ My Heart
Around

o EDDIE RABBITT-Step By Step

® DON FELDER— Heavy Metal

o PABLO CRUISE~Cool Love—X

© ROBBIE PATTON—Don't Give It Up—X

www.americanradiohistorv.com

WCAO—Baltimore (S. Richards—MD)
4% REQ SPEEDWAGON—Don't Let Him Go
29-22
* 4% CARPENTERS—Touch Me When We're
Dancing 23-14
% MARTY BALIN—Hearts 12-8
% GINO VANNELLI—Nightwalker 27-23
* RONNIE MILSAP—No Gettin' Over Me 24-19
®e ELECTRIC LIGHT ORCHESTRA—Hold On
Tight
oo STEVIE NICKS—Stop Draggin' My Heart
Around
© AFTERNOON DELIGHTS—General Hospi-
Tale—X
® FRANKE & THE KNOCKOUTS—You're My Girl
® RAY PARKER JR. & RAYDIO~That OId Song—

X

® STANLEY CLARKE/GEORGE DUKE-Sweet
Baby—D-29

® GARY WRIGHT-Really Wanna Know You—X

® ALABAMA—Feels So Right—X

© DIANAROSS/LIONEL RICHIE-Endless
Love—D-21

® ROBBIE PATTON-Don't Give It Up

WFBR—Baltimore (A. Szulinski—MD)

*% OAKRIDGE BOYS~Elvira 2-1
%% MANHATTAN TRANSFER—Boy From New
York City 6-4

* RONNIE MILSAP—No Gettin’ Over Me 21-14

* POINTER SISTERS—Slow Hand 8-5

 PABLO CRUISE—Cool Love 26-20

ee ELECTRIC LIGHT ORCHESTRA—Hold On

Tight

®e JOHN SCHNEIDER—It's Now Or Never—30

® ROBBIE PATTON—Don't Give It Up—D-28

® GARY WRIGHT—Really Wanna Know You—D-
29

® JOHN DENVER—Some Days Are Diamonds

® JOURNEY—Who's Crying Now—D-27

© AFTERNOON DELIGHTS—General Hospi-
tals—X

o STEVIE NICKS—Stop Draggin’ My Heart

Around

DON McLEAN—It's Just The Sun

EDDIE RABBITT—Step By Step

WYRE—Annapolis (). Diamond—MD)

No List
WGH-—Hampton (B. Canada—MD)

% & MARTY BALIN~Hearts 10-6
%% RONNIE MILSAP—No Gettin' Over Me 21-
17

 BARBRA STREISAND—Promises 19-14

* POINTER SISTERS—Slow Hand 15-11

+ KENNY ROGERS—| Don't Need You 3.1

oo LARRY JOHN McNALLY—Just Like Paradise

oo PURE PRAIRIE LEAGUE—You're Mine
Tonight

PAT BENATAR—Fire & lce—X

TUBES—Don't Wait To Wait Anymore—X

ALABAMA-—Feeis So Right—X

ROBBIE PATTON—Don't Give It Up—X

COMMODORES—Lady—D-20

STARS ON 45—Mediey i1—X

POINT BLANK—Nicole—X

GARY 0.~Pay You Back With Interest—X

RON DANTE-—Show & Teli—X

RAY PARKER JR. & RAYDIO—That Old Song—

X

® SILVER CONDOR-You Could Take My Heart

Away

MICKEY GILLEY—You Don't Know Me—X

FRANKE & THE KNOCKOUTS—You're My

Girl—X

® SANTANA-The Sensitive Kind

® SHEENA EASTON—For Your Eyes Only

o EDDIE RABBITT-Step By Step—D-22

WQRK(Q-FM)—Norfolk (R. Bates—MD)

* % GARY WRIGHT—Really Wanna Know You
2821
%% DIANA ROSS/LIONEL RICHIE—Endless
Love 24-17
* RONNIE MILSAP—No Gettin' Over Me 25-20
 PABLO CRUISE-Cool Love 21-16
oe JOURNEY-Who's Crying Now
oo AL JARREAU-We're In This Love Together
® PAT BENATAR—Fire & Ice—D-22
o ROBBIE PATTON—Don't Give It Up—D-27
® FRANKE & THE KNOCKOUTS—You're My
Girl-D-29
® ELECTRIC LIGHT ORCHESTRA—Hoid On
Tight

WRYQ(Q94)—Richmond (B. Thomas—MD)

*% JIM PHOTOGLO—Fool In Love With You
159

% REQ SPEEDWAGON—Don't Let Him Go
13-6

* MOODY BLYES—Gemini Dreams 23-14

* PHIL COLLINS—In The Air Tonight 22-11

* FOREIGNER—Urgent 24-16

oo STEVIE NICKS—Stop Draggin' My Heart

Around
oo JIM STEINMAN—Rock'n'roll Dreams Come
Through

THEWHO-Don't Let Go The Coat—X

PAT BENATAR—Fire & lce—D-23

BLACKFOOT—Fly Away—X

POINTER SISTERS—Siow Hand

RUSH-Tom Sawyer—X

JOURNEY—Who's Crying Now

ELTON JOHN—Breaking Down Barriers—X

KIM CARNES—Draw Of The Cards—X

JIM MESSINA—Stay The Night—X

Playlist Prime Movers #
Plaglist Top AddOns @

® MOODY BLUES—The Voice—X

WAEB—Allentown (). Ward—MD)

%% FRANKIE SMITH—Double Dutch Bus 18-
13

%% FOREIGNER—Urgent 20-14

% CARPENTERS—Touch Me When We're
Dancing 24-20

% RONNIE MILSAP—No Gettin’ Over Me 22-16

% POINTER SISTERS—Slow Hand 15-8

®e PAT BENATAR—Fire & Ice

ee ROBBIE PATTON—Don't Give It Up

® CARL WILSON—Heaven

® STARS ON 45—Medley Il

® ALAN PARSONS PROJECT—Time

WIFi-FM—Bala Cynwyd (L. Kiley-MD)
%% MANHATTAN TRANSFER—-Boy From New
York City 10-6

& POINTER SISTERS—Slow Hand 14-8

* JUICE NEWTON—Queen Of Hearts 24-18

* COMMODORES-Lady You Bring Me Up 30
23

* FOREIGNER—Urgent 26-20

oo TEENA MARIE-Square Biz

®e RUSH—Tom Sawyer

® MICKEY GILLEY—You Don't Know Me

® THE JACKSONS—Walk Right Now—X

® JANIS IAN—Under The Covers—X

® SAVOY BROWN—Lay Back In The Arms Of

Someone—X

JEFFERSON STARSHIP—Stranger

ROSANNE CASH—Seven Year Ache—X

JiM STEINMAN—Rock'n'roll Dreams Come

Through—X

POINT BLANK—Nicole

YUTAKA—Love Light—X

BLACKFOOT—Fly Away—X

ALABAMA—Feels So Right—X

ROBBIE PATTON—Don't Give It Up—X

PABLO CRUISE~Cool Love—X

WWSW(3WSFM)—Pittsburgh (H. Crowe—MD)

®e CARPENTERS—Touch Me When We're
Dancing

®e STANLEY CLARKE/GEORGE DUKE—Sweet
Baby

® CARL WILSON—-Heaven

Southeast Region

% PRIME MOVERS mamm

ROSS & RICHIE—Endless Love (Motown)
POINTER SISTERS—Slow Hand (Planet)
RONNIE MILSAP—No Gettin' Over Me (RCA)

mmmm® TOP ADD ONS smmem

PAT BENATAR—Fire & Ice (Chrysalis)
SHEENA EASTON—For Your Eyes Onty (Liberty)
ALABAMA—Feels So Right (RCA)

e BREAK OUTS s—

STEVE NICKS w/TOM PETTY—Stop Draggin’ My Heart
Around (Modern)

ELO—Hold On Tight (Jet)

EDDIE RABBITT—Step By Step (Elektra)

WQXI-AM—Atlanta (). McCartney—MD)

% CARPENTERS—Touch Me When We're
Dancing D-23
% DIANA ROSS/LIONEL RICHIE—Endless
Love 24-16
* JUICE NEWTON-Queen Of Hearts 15-9
* MARTY BALIN—Hearts 16-13
* STACY LATTISAW—Love On A Two Way
Street 20-14
oo ALABAMA-—Feels So Right
®e CANTINA BAND-Summer '81
® RAY PARKER JR. & RAYDIO—That O1d Song—
D-24
WQXI-FM(94Q)—Atlanta (). McCartney—MD)
% COMMODORES-Lady 24-19
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 18-12
* JUICE NEWTON-Queen Of Hearts 16-10
 PHIL COLLINS—In The Arr Tonight 10-5
* KENNY ROGERS~I Don't Need You 7-3
oo SHEENA EASTON—For Your Eyes Only
oo PAT BENATAR—Fire & Ice—-D-27
® ALABAMA—Feels So Right—D-28
® JOURNEY—Who's Crying Now-D-30
o STEVIE NICKS—Stop Draggin’ My Heart
Around
EDDIE RABBITT-Step By Step
ELTON JOHN—Chloe
ELECTRIC LIGHT ORCHESTRA—Hold On
Tight
WBBQ-Augusta (B. Stevens—MD)
% FRANKIE SMITH-Double Dutch Bus 6-1
% POINTER SISTERS—Slow Hand 14-9
* RONNIE MILSAP—No Gettin' Over Me 27-20
* BLACKFOOT—Fly Away 21-16
+ DIANA ROSS/LIONEL RICHIE—Endless Love
26-19
(Continued on page 24)

© Copyright 1981, Billboard Publi-
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wise, without the prior written
permission of the publisher.
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® Continued from page 21

has got to change. The chart system
must change and the way we add
and drop records must be revised.
Should this happen, we may start
selling more records and once again
have a thriving industry.”

And Bob Dees of WLNC Laurin-
burg, N.C. writes, “I just read (your
article) ‘What Makes Working
Worthwhile?”” An cxcellent example
of differing job perspectives. Some-
times, we as announcers wonder if
doing the best we can really makes
any difference to anyone. I'm writ-
ing this letter between songs. so I've
got to get back to ‘work’.”

* kK

A few words about WLIR-FM: As
most folks in the radio community
are aware by now, the FCC has de-
nied the license renewal of WLIR-
FM Long Island. This decision was
based upon station owner John R.
Rieger’s actions almost a decade ago
in which he allegedly stepped out of
legal bounds and transferred “con-
trol” of the station to an unlicensed
party. This was coupled with certain
violations of technical regulations
that the station is purported to have
committed.

Perhaps Rieger is guilty of the
aforementioned actions, but what
needs to be pointed out is the other
side of the coin, and that is, under its
20-plus years of existence under the
ownership of Rieger, WLIR-FM has
done, perhaps, more to enhance the
culture of its community, not 1o
mention the standards of radio
broadcasting in America than just
about any other station I can think

| Goodphone
Commentaries

® Continued from page 21

trated presentation of information.
Many news people are put into the
situation of having a day’s worth of
efforts compacted into a relative
handful of minutes. While their
“disk jockey” counterparts, in many
cases, put only a few minutes prepa-
ration into a full day’s broadcasting.

Thus, anyone looking for infor-
mation about the world around
them is limited to having to listen at
a particular time of day. A pretty un-
satisfactory arrangement for many
information junkies.

Currently most supportive per-
sonnel within a station (i.e. music di-
rectors, researchers and even in-
terns) concern themselves exclu-
sively with music on a superficial,
“industry” level. Assuming that mu-
sic is no longer the only concern of
the music radio listening audience it
seems that so much-human effort on
one facet of programming could be
more wisely used.

Supportive personnel could be-
come conduits of information
scanning various information
sources and then communicating
them to the air personalities who
then, in turn, incorporate what they
want into their own everyday pres-
entations.

This is not to say that music
should be ignored, just that it should
be perked up by a variety of other
elements. News segments serve their
function, but it’s the combination of
information and music within an en-
tire format that will hopefully en-
able radio to remain one of the
prime pushers to the growing popu-
lation of information junkies.

(David Hirsch is news und public
affairs coordinator of KEZY-AM-
FM Anaheim.)

of. Rieger is one of the truly commu-
nity spirited pioneers of this busi-
ness. He gave the “first break” (in-
cluding yours truly) to more current

Mike Harrison

heavies in the programming busi-
ness than space in five columns of
“Vox Jox” could hold.

I find it ironic that in an era in

which the FCC is liberalizing many
of its obsolete practices, it would
levy so extreme a punishment
against a man whose contributions

to radio and the culture and econ-
omy of Long Island far outweigh his
so-called “crimes.” Is there no jus-
tice?

PASSPORT

QUESTION ???

The last time you looked in a newspaper, a magazine

)

or in the telephone company’s yellow pages, DID
YOU BUY FROM A LISTING OR —DID YOU
LOOK AT AN ADVERTISEMENT AND CALL
THAT COMPANY FOR SERVICE?

Odds are you referred to the advertisement which
fully described that firm’s services, capabilities and
clearly listed address and telephone number.

Same rule applies to Billboard’s International Buyer’s
Guide. Listings are great, valuable and of use but any
customer looking for YOUR FIRM will be instantly
turned your way by means of your ad placed in the

right section.

For over 20 years Billboard has published the “bible
of the music industry,” the highly respected
BUYER’S GUIDE, and prides itself on the most
accurate listings for all types of companies, services,
and suppliers — in each major country in the world

of music.

BUT, for the same period of time,
BUYER’S GUIDE advertisers will
confirm that their ad pulled inquiries,
generated new customers and

additional business.

your firm’s year round salesman.

No other directory in the industry travels as much as
BUYER'’S GUIDE in music industry briefcases for
easy reference, regardless of country.

Billboard.

www americanradiohistorv.com

No other directory in the industry sells as well, is
used as much and is considered as accurate as
Billboard’s INTERNATIONAL BUYER'’S GUIDE.

For fast information and to make your reservation
now, contact any of the Billboard Sales experts

printed overleaf . ..

But act now so YOUR PASSPORT doesn’t expire

for an entire year. ..

Major sections of BUYER'S GUIDE for your listing and for your

advertisement.

Record Companies — listed comprehensively Music Publishers

Sheet Music Jobbers & Suppliers

Wholesalers

All types of services — art & design, processing & plating,

packaging

Suppiiers of all types to industry

Accessories

all types & categorized Merchandising
- manufacturers, importers

International — breakdown
within each country
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JULY 25, 1981, BILLBOARD

® Continued from page 22

oo ELO—Hold On Tight

oo EDDIE RABBITT—Step By Step

o STEVIE NICKS—Stop Draggin’ My Heart
Around

® GARY U.S. BONDS—Jole Blon

FRANKIE & THE KNOCKOUTS—You're My

Girl-X

SILVER CONDOR—You Could Take My Heart

Away

JOURNEY—~Who's Crying Now—X

RAY PARKER JR. & RAYDIO—That OId Song

ROBERT GORDON—-Someday, Someway—X

GARY WRIGHT —Really Wanna Know You—X

STYX—Nothing Ever Goes As Planned—X

GINO VANNELLI-Nightwalker—0-28

YUTAKA-Love Light—X

STACY LATTISAW—Love On A Two Way

Street—X

PAT BENATAR-Fire & lce—X

TUBES—Don't Want To Wait Anymore—X

ROBBIE PATTON—Don't Give It Up—X

PABLO CRUISE-Cool Love—D-29

TOM PETTY & THE HEARTBREAKERS—A

Woman In Love—X

WSGA—Savannah (). Lewis—MD)

%% DIANA ROSS/LIONEL RICHIE-Endless
Love 17-11
% JOEY SCARBURY—Theme From Greatest
American Hero 4-1
+ COMMODORES—Lady 19-13
* JIM STEINMAN—Rock'n'roll Dreams Come
Through 14-12
* GARY WRIGHT—Really Wanna Know You 20-
i
oo EDDIE RABBITT—Step By Step—31
oo SHEENA EASTON—For Your Eyes Only—32
o STEVIE NICKS—Stop Draggin' My Heart
Around—34
o ELECTRIC LIGHT ORCHESTRA—Hold On
Tight-33

ﬁF—SavannL(D. Wellpgn;ﬂl)l

* POINTER SISTERS—Slow Hand 18-11

& MANHATTAN TRANSFER—Boy From New

York City 7-4

* FOREIGNER—Urgent 25-19

# STACY LATTISAW—Love On A Two Way
Street 27-22

oo STEVIE NICKS—Stop. Draggin’ My Heart

Around
oo ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

o PURE PRAIRIE LEAGUE—You're Mine
Tonight

® SHEENA EASTON—For Your Eyes Only

® DIANA ROSS/LIONEL RICHIE—Endless
Love—D-25

® REX SMITH/RACHEL SWEET—Everlasting
Love-D-30

® BLACKFOOT—Fly Away—D-29

® 1M STEINMAN—Rock'n'roll Dreams Come
Through—D-28

o THE PRODUCERS—What She Does To Me—X

@ JOURNEY—-Who's Crying Now

® FRANKE & THE KNOCKOUTS—You're My
Girl-X

® GARY U.S. BONDS—Jole Bion—X

WAYS—Charlotte (L. Simon—MD)

& JUICE NEWTON—Queen Of Hearts 8-5

* JOURNEY—Who's Crying Now D-25

* TUBES—Don't Want To Wait Anymore 24-20

* PHIL COLLINS—In The Air Tonight 16-12

* MANHATTAN TRANSFER—Boy From New
York City 128

oo STACY LATTISAW—Love On A Two Way
Street—28

oo AFTERNOON DELIGHTS—General Hospi-
tale-26

® ROBBIE PATTON—Don't Give It Up

o GARY WRIGHT —Really Wanna Know You—X

® RAY PARKER JR. & RAYDIO—That Old Song—

X

SHEENA EASTON—For Your Eyes Only—X

CANTINA BAND - Summer '81

EDDIE RABBITT—Step By Step

WFLB—Fayetteville (L. Cannon—MD)

A% ALABAMA—Feels So Right 10-5
% RONNIE MILSAP—No Gettin' Over Me 13-
6

# RAY PARKER JR. & RAYDIO—That Old Song
3226

# COMMODORES—Lady 20-15

% DIANA ROSS/LIONEL RICHIE—Endless Love
2719

oo STEVIE NICKS—Stop Draggin' My Heart
Around

oo LARRY GRAHAM~Just Be My Lady

o CARL WILSON—Heaven—D-32

® LARRY JOHN McNALLY—Just Like Paradise—

D-34

RON DANTE—Show And Tell—X

DIONNE WARWICK —Some Changes Are For

Good—X

SILVER CONDOR-You Could Take My Heart

Away

MICKEY GILLEY—You Don't Know Me—D-33

DON McLEAN=[t's Just The Sun

EDDIE RABBITT—Step By Step

BEACH BOYS—Summer '81

SHEENA EASTON—For Your Eyes Only

PHIL SEYMOUR—| Really Love You

CRYSTAL GAYLE—Too Many Lovers—D-35

WISE-Asheville (). Stevens—MO0)

% MOODY BLUES—Gemini Dream 5-1

% AR SUPPLY—The One That You Love 9-4

# FOREIGNER-Urgent 26-23

# TUBES—Don’t Want To Wait Anymore 29-26

 JOEY SCARBURY—Theme From Greatest
American Hero 11-6

oo PAT BENATAR-Fire & Ice—35

oo YUTAKA—Love Light

o TOM PETTY & THE HEARTBREAKERS—A

Woman In Love

PABLO CRUISE-Cool Love—X

DIANA ROSS/LIONEL RICHIE—Endless

Love—X

BLACKFOOT—Fly Away—X

SAD CAFE—La DiDa

MARSHALL TUCKER BAND - Love Some—X

STYX—Nothing Ever Goes As Planned

RANDY VANWARMER—Suzi—X

RUSH—Tom Sawyer—X

FRANKE & THE KNOCKOUTS—You're My Girl

WKIX-Raleigh (R. McKay—MD)

% MARTY BALIN—Hearts 20-14
% POINTER SISTERS—Slow Hand 18-12
& PAT BENATAR—Fire & Ice 1913
 ALAN PARSONS PROJECT—Time 12-10
oo ALABAMA-Feels So Right—15
WSEZ-Winston-Salem (B, Siegler—MD)
% PABLO CRUISE-Cool Love 25-19
* % CARPENTERS—Touch Me When We're
Dancing 18-12
* RONNIE MILSAP—No Gettin' Over Me 20-14
* JUICE NEWTON—Queen Of Hearts 23-16
* MARTY BALIN—Hearts 17-10
ee STEVIE NICKS—Stop Draggin' My Heart
Around
oo EDDIE RABBITT—Step By Step
o ELTON JOHN—Chloe
o SHEENA EASTON—For Your Eyes Only
@ STACY LATTISAW—Love On A Two Way
Street-D-33
o REX SMITH/RACHEL SWEET—Everlasting
Love-D-34
© ROBBIE PATTON—Don't Give It Up—D-35
® RAY PARKER JR. & RAYDIO—That Old Song

WANS—Anderson (S. Church—MD)

% MARTY BALIN—Hearts 2-1

&% POINTER SISTERS—Slow Hand 10-5

* MOODY BLUES—Gemini Dream 139

 BILLY SQUIER—The Stroke 16-10

 JOEY SCARBURY—Theme From Greatest
American Hero 127

ee RAY PARKER JR. & RAYDIO—That Old Song:

o® COMMODORES—Lady

PAT BENATAR—Fire & Ice—-D-28

BLACKFOOT—Fly Away—D-30

ROBBIE PATTON—Don't Give It Up

STEVIE NICKS—Stop Draggin' My Heart

Around

EDDIE RABBITT—Step By Step

ELECTRIC LIGHT ORCHESTRA—Hold Dn

Tight

® PABLO CRUISE—Cool Love—D-26

DIANA ROSS/LIONEL RICHIE—Endless

Love-D-27

® REX SMITH/RACHEL SWEET—Everlasting

Love—X

GINO VANNELLI-Nightwalker—X

STYX—Nothing Ever Goes As Planned—X

GARY WRIGHT —Really Wanna Know You—D-

29

® AL JARREAU—We're In This Love Together—X

JOURNEY—Who's Crying Now—X

® FRANKE & THE KNOCKOUTS—You're My
Girl—X

KLAZ-FM(Z98)—Little Rock (R. Kur!is;!lb)

& JiM STEINMAN—Rock'n'roll Dreams

Come Through 16-12

% MARTY BALIN—Hearts 4-2

 OAK RIDGE BOYS—Elvira 12-5

 CARPENTERS—Touch Me When We're
Dancing 25-19

* JOEY SCARBURY—Theme From Greatest
American Hero 11-6

oo STEVIE NICKS—Stop Draggin’ My Heart

Around

ee EDDIE RABBITT—Step By Step

® SHEENA EASTON—For Your Eyes Only

o ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

® ROBBIE PATTON—Don't Give It Up

® GINO VANNELLI-Nightwalker—X

® STYX—Nothing Ever Goes As Planned—X

® AL JARREAU—We're In This Love Together—X

WWKX(KX104) —Nashville (). Anthony—MD)

4 BILLY SQUIER—The Stroke 25-14

% DIANA ROSS/LIONEL RICHIE-Endless

Love 25-15

« JUICE NEWTON—Queen Of Hearts 13-8

* FRANKIE SMITH—Double Dutch Bus 17-10

+ REO SPEEDWAGON-Don't Let Him Go 169

ee DON FELNER—Heavy Metal

ee ELECTRIC LIGHT ORCHESTRA—Hold On

Tight

® PAT BENATAR~Fire & Ice—D-28

o STEVIE NICKS—Stop Draggin’ My Heart
Around

© ROBBIE PATTON—Don't Give It Up—X

® POINT BLANK—Nicole—X

® GARY WRIGHT—Really Wanna Know You—D-
30

® JIM STEINMAN—Rock'n'roll Dreams Come
Through—D-29

© RAY PARKER JR. & RAYDIO~That Old Song—
X

® JOURNEY—Who's Crying Now—X

© FRANKE & THE KNOCKOUTS—You're My
Girl =X

WHBQ—Memphis (C. Duvali—PD)

% RAY PARKER JR. & RAYDIO—That Old
Song 15-11
4 DIANA ROSS/LIONEL RICHIE-Endless
Love 12-7
* MARTY BALIN—Hearts 10-8
% RONNIE MILSAP-~No Gettin’ Over Me 14-10
 POINTER SISTERS—Slow Hand 9-5
oo STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—14
®e CARPENTERS—Touch Me When We're
Dancing—13

WNOX-Knoxville (B. _ELans—MD)

% RONNIE MILSAP—No Gettin' Over Me 16-
g
% DIANA ROSS/LIONEL RICHIE—Endless
Love 29-18
* ALABAMA—Feels So Right 19-15
* MOODY BLUES—Gemini Dream 16-11
& GARY WRIGHT—Really Wanna Know You 26-
20
®e EODIE RABBITT-Step By Step
oe PURE PRAIRIE LEAGUE-You're Mine
Tonight
® CATINA BAND—Summer '81
o ROBBIE PATTON—Don't Give It Up
® MAC DAVIS—Secrets—D-26
® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby-D-24
® ALAN PARSONS PROJECT—Time—D-23
® MICKEY GILLEY—You Don't Know Me—D-27

WRJZ-Knoxville (L Bitiman—MD)

% RONNIE MILSAP—No Gettin’ Over Me 9-5

* & JOEY SCARBURY—Theme From Greatest

American Hero 1-1

* MANHATTAN TRANSFER—Boy From New
York City 13-8

 POINTER SISTERS—Slow Hand 4-3

* ALABAMA—Feels So Right 6-4

oo PAT BENATAR—Fire & Ice

oo ELECTRIC LIGHT ORCHESTRA—Hold On
Tight

o EDDIE RABBITT—Step By Step

© SHEENA EASTON—For Your Eyes Only

® STEVIE NICKS—Stop Draggin' My Heart

Around

ROBBIE PATTON—Don't Give It Up—X

SAD CAFE—La-Di-Da—X

PHIL COLLINS—In The Air Tonight—D-28

JOURNEY—Who's Crying Now—X

FRANKIE & THE KNOCKOUTS—You're My

Girl—X

® RAY PARKER JR. & RAYDIO—That OId Song—

D-30

WSKZ(KZ-106) —Chattanooga (D. Caroll—MD)
* & MANHATTAN TRANSFER—Boy From New

York City 19-10
* & RONNIE MILSAP—No Gettin’ Over Me 22

1
* JUICE NEWTON—Queen Of Hearts 13-9
* ALABAMA—Feels So Right 18-15
* PABLO CRUISE—Cool Love 22-18
oo ELECTRIC LIGHT ORCHESTRA—Hold On
Tight-29
oo STEVIE NICKS—Stop Draggin' My Heart
Around-28
o JEFFERSON STARSHIP —Stranger—X
® BLACKFOOT—Fly Away—X
o FRANKE & THE KNOCKOUTS—You're My
Girl-D-30
® RUSH-Tom Sawyer—X
® THE CHARLIE DANIELS BAND—Sweet Home
Alabama—X

WERC —Birmingham (A. Karrh—MD)

* & COMMODORES—Lady 19-11

# KENNYROGERS—IDon't Need You 15-7

* RONMIE MILSAP—No Gettin' Over Me 18-14

& ALABAMA—Feels So Right 12-6

 STANLEY CLARKE/GEORGE DUKE—Sweet
Baby 13-9

oo SHEENA EASTON—For Your Eyes Only

®e STEVIE NICKS—Stop Draggin’ My Heart
Around

® JOHN DENVER—Some Days Are Diamonds—

29

PABLO CRUISE—Cool Love—D-28

CARL WILSON—Heaven—X

ROBBIE PATTON—Don't Give It Up—X

LARRY JOHN McNALLY—Just Like Paradise—

X

GARY WRIGHT—Really Wanna Know You—D-
27

RAY PARKER JR. & RAYDIO—That Old Song—
D-26

WKXX(KXX 106)—Birmingham (C. Trane—MD)

#% COMMODORES—Lady 17-9

% PABLO CRUISE—Cool Love 27-19

* RONNIE MILSAP—No Gettin' Over Me 26-20

* MOODY BLUES—Gemini Dream 13-8

# FOREIGNER-Urgent 20-13

®e RAY PARKER JR. & RAYDIO-That Old
Song—30

ee STEVIE NICKS—Stop Draggin' My Heart
Around

® ELECTRIC LIGHT ORCHESTRA-Hold On

Tight
o JEFFERSON STARSHIP—Stranger

Based on station playlists through Tuesday (7/14/81)

® ROBBIE PATTON—Don't Give It Up

® GARY U.S. BONDS—Jole Blon—X

® THE A'S—AWoman's Got The Power —X

® AL JARREAU-We're In This Love Together—X

WSGN-Birmingham (W. Brian—MD)

%% RONNIE MILSAP—No Gettin’ Over Me 16-

10

%% POINTER SISTERS—Siow Hand 6-4

% PABLO CRUISE~Cool Love 26-21

 DIANA ROSS/LIONEL RICHIE—Endless
Love24-18

* REX SMITH/RACHEL SWEET—Everlasting
Love 22-19

oo EDDIE RABBITT—Step By Step

oo ELECTRIC LIGHT ORCHESTRA—Hold On

Tight

o STEVIE NICKS-Stop Draggin' My Heart
Around

o BEACH BOYS—Summer ‘81

® OON McLEAN—It's Just The Sun—D-28

® JOURNEY—Who's Crving Now

® SILVER CONDOR—You Cold Take My Heart
Away—D-29

WAAY—Huntsville (). Kendricks—MD)
%% RONNIE MILSAP—No Gettin' Qver Me 14
8

%% COMMODORES—Lady21-13

* CARPENTERS-Touch Me When We're
Dancing 23-15

* PHIL COLLINS—In The Air Tonight 17-12

+ MANHATTAN TRANSFER—Boy From New
York City 139

oo STEVIE NICKS—Stop Draggin’ My Heart
Around

o® PAT BENATAR—Fire & ice—D-30

o BLACKFOOT—Fly Away—X

POINT BLANK—Nicole—X

STYX—Nothing Ever Goes As Planned—X

RANDY VANWARMER—Suzi—X

PURE PRAIRIE LEAGUE—You're Mine

Tonight—X

© RAY PARKER JR. & RAYDIO—That 0ld Song—

X

GREG KIHN BAND~The Breakup Song
BILLY SQUIER—The Stroke
JOURNEY—-Who's Crying Now—X
FRANKE & THE KNOCKOUTS—You're My
Girl—X

GARY U.S. BONDS—Jole Blon

ELTON JOHN—Chloe

JOE WALSH-A Life Of lllusion—X
ROBBIE PATTON—Don't Give It Up—X
TUBES—Don't Want To Wait Any More—X
DIANA ROSS/LIONEL RICHIE—Endless
Love—D-29

WHHY—Montgomery (R. Thomas—MD)

%% POINTER SISTERS—Slow Hand 6-3
*& MOODY BLUES—Gemini Dream 13-7
KENNY ROGERS—I Don't Need You 2-1
JOEY SCARBURY—Theme From Greatest
American Hero 3-4

FRANKIE & THE KNOCKOUTS—You're My
Girl—D-29

SILVER CONDOR~You Could Take My Heart
Away

MAC DAVIS—Secrets—X

STARS ON 45— Medley 11X

STACY LATTISAW—Love On A Two Way
Street—D-27

REX SMITH/RACHEL SWEET—Everlasting
Love—D-30

ROBBIE PATTON—Don't Give It Up—X
BALANCE—Breaking Away

WIDX—Jackson (L. Adams—MD)

® ROSANNE CASH—Seven Year Ache—D-25

© DIANA ROSS/LIONEL RICHIE—Endless
Love—D-23

® STACY LATTISAW— Love On A Two-Way
Street—D-27

o REO SPEEDWAGON—Don't Let Him Go—D-
24

WBJW(BJ105)—Orlando (). Long—MD)

& OAK RIDGE BOYS—Elvira5-2

% RICK SPRINGFIELD—Jessie’s Girl 1-1

 CARPENTERS—Touch Me When We're
Dancing 25-19

+ COMMODORES—Lady 18-13

# JOEY SCARBURY—Theme From Greatest
American Hero 13-9

®e DIANA ROSS/LIONEL RICHIE—Endless
Love—37

oo AFTERNOON DELIGHT—General Hospi-tale

® GARY U.S. BONDS—Jole Blon

® ROBBIE PATTON—Don't Give it Up—X

o TUBES—Don't Want To Wait Anymore—X

® STYX-Nothing Ever Goes As Planned

® JiM STEINMAN—Rock'n'roll Dreams Come

Through—D-38

MAC DAVIS—Secrets

SQUEEZE—Tempted

GREG KIHN BAND—The Breakup Song—D-40

RUSH-Tom Sawyer—X

MICKEY GILLEY—You Don't Know Me—D-39

ICEHOUSE—We Can Get Together

WRBQ(Q105)~Tampa (P. Mckay-MD)

% MARTY BALIN-Hearts 22-16

% DIANA ROSS/LIONEL RICHIE—Endless’

Love 11-3

 REO SPEEDWAGON—Don't Let Him Go 20-
14

# REX SMITH/RACHEL SWEET—Everlasting
Love 16-12

o o0 L] [ ] » »
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* STACY LATTISAW- Love On A Two Way
Street 14-10

e MOODY BLUES—Gemini Dream—21

oo STEVIE NICKS—Stop Draggin’ My Heart
Around-22

® GARY WRIGHT—Really Wanna Know You—24

VilW(VlW)—Jacksonville (D. Scott—MD)

% MOODY BLUES—Gemini Dream 11-8

% AIR SUPPLY-The One That You-Love 1-1

 PAT BENATAR-Fire & Ice 38-32

* PABLO CRUISE-Cool Love 27-21

* COMMODORES—Lady 25-16

ee ROBBIE PATTON—Don't Give It Up—36

oo JOURNEY—Who's Crying Now—37

® REX SMITH/RACHEL SWEET—Everlasting
Love—39

® RICK JAMES—Give It To Me Baby

® RAY PARKER JR. & RAYDIO—That Oid Song—
38

o EDDIE RABBITT—Step By Step—40

WKXY—Sarasota (T. William—MD)

& PAT BENATAR—Fire & ice 2618

*% JUICE NEWTON—Queen Of Hearts 15-10

* GREG KiHN BAND—The Breakup Song 28-23

* GARY WRIGHT—Really Wanna Know You 16-
12

+ COMMODORES—Lady 18-14

oo EDDIE RABBITT—Step By Step

®® RAY PARKER JR. & RAYDIO-That 0Id Song

@ STEVIE NICKS—Stop Draggin’ My Heart
Around—D-24

® DON FELDER—-Heavy Metal

® GARY 0.—Pay You Back With Interest—X

® YUTAKA-Love Light—X

® GINO VANNELLI-Nightwalker—D-29

[

L]

L

RONNIE MILSAP—No Gettin' Over Me—D-26
ROBBIE PATTON—Don't Give It Up—X
PABLO CRUISE—-Cool Love—D-25

WAXY—Ft. Lauderdale (R. Shaw—PD)

% ALAN PARSONS PROJECT—Time 17-12
% DIANA ROSS/LIONEL RICHIE—Endless
Love 23-16
* MARTY BALIN—Hearts 15-9
* REO SPEEDWAGON—Don't Let Him Go 25
19
* RICK JAMES—Give It To Me Baby D-22
oe ELECTRIC LIGHT ORCHESTRA—Hold On
Tight
oe JOURNEY—Who's Crying Now
PAT BENATAR—Fire & Ice
PABLO CRUISE—Cool Love—D-29
PHIL COLLINS—In The Air Tonight
STACY LATTISAW—Love On A Two Way
Street—D-23
GINO VANNELLI-Nightwalker—D-27
RONNIE MILSAP —No Gettin' Over Me—D-26
RAY PARKER JR. & RAYDIO—That Otd Song—
D-25
o FRANKE & THE KNOCKOUTS—You're My
Girl-D-28
o SHEENA EASTON—For Your Eyes Only
o EDDIE RABBITT—Step By Step

WZGC(793)—Atlanta (S. Davis—MD)

& FRANKIE SMITH—Double Dutch Bus 18-
14

* % MANHATTAN TRANSFER—Boy From New
York City 14-10

+ JUICE NEWTON—Queen Of Hearts 25-21

* RONNIE MILSAP—No Gettin’ Over Me 24-20

* SHEENA EASTON—Modern Girl 19-15

oo PAT BENATAR—Fire & Ice

ROBBIE PATTON—Don't Give It Up—X

BLACKFOOT—Fly Away—X

PHIL COLLINS~In The Air Tonight—X

GINO VANNELLI-Nightwalker—X

RAY PARKER JR. & RAYDIO—That Oid Song

JOURNEY-Who's Crying Now—D-30

WMC-FM(FM-100)—Memphis (T.
Prestigiacamo—MD)
% DIANA ROSS/LIONEL RICHIE—Endless
Love 16-10
* & JUICE NEWTON-Queen Of Hearts 22.15
+ POINTER SISTERS—Slow Hand 13-9
+ KENNY ROGERS—| Don’t Need You 5-2
# STAMLEY CLARKE/GEORGE DUKE—Sweet
Baby 18-13
oo COMMODORES—Lady You Bring Me Up—
23
oo REX SMITH/RACHEL SWEET—Everlasting
Love—24
® PHIL COLLINS—in The Air Tonight—X
® PAT BENATAR—Fire & lce—X
® CARPENTERS—Touch Me When We're
Dancing—25
® JOURNEY-Who's Crying Now—X

V{MAK-FM-Nashville (S. Davisﬂ

#% COMMODORES—Lady 21-15

#% RONNIE MILSAP—No Gettin' Over Me 19-

12

# DIANA ROSS/LIONEL RICHIE—Endless Love
26-20

* KENNY ROGERS—| Don't Need You 10-7

oo SHEENA EASTON—For Your Eyes Only

ee JOURNEY-Who's Crying Now

o PABLO CRUISE-Cool Love—X

® GINO VANELLI-Nightwalker—D-30

® GARY WRIGHT—Really Wanna Know You—X

e TUBES—Don't Want To Wait Anymore—D-27

® ROBBIE PATTON—Don't Give it Up—D-28

o THE AFTERNOON DELIGHTS—General Hospi-
tale

© DEBRA LAWS—Very Special

® FOREIGNER—Urgent—X

© RAY PARKER JR. & RAYDIO—That Old Song—
X

WHYI(Y-100)—Miami (M. Shands—MD)

®e PAT BENATAR—Fire & Ice—34

ee FOREIGNER—Urgent—33

® FRANKE & THE KNOCKOUTS—You're My
Girl-36

© RAY PARKER JR. & RAYDIO—That Old Song—
35

© Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

A
Best |

Friend

|Classes, family help sessions,
|tours, cultural events and more,
,keep the service family busy and
|on a budget they can afford. For
USO, it's been 40 years of help-

ing servicemen and women, day
by day.

Bonnie Franklin

The USO has a serious side, too.
Sure SO provides recreation,
shows and lots of fun for service
personnel stationed far from
home. But it also provides family
services, travel assistance, infor-
mation and emergency help.

Bob Hope

Support the USO through the United Way,
OCFC, or local USO campaign.
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Radio Programming

" Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

July 20, Richie Blackmore, Mary
Turner Off The Record, Westwood
One, one hour.

July 24-26, Parliament, Concert of
the Month, Westwood One, one
hour.

July 24-26, Janie Fricke, Jam-
boree US.A., Starfleet Blair, one
hour.

July 25-26, Frizzell/West, Coun-
try Session, NBC, one hour.

July 25-26, Tom Petty & the
Heartbreakers, Robert W. Morgan
Special” Of The Week, Watermark,
one hour.

July 26, Squeeze, King Biscuit
Flower Hour, ABC FM, one hour.

July 27, Heart, Mary Turner Off
The Record, Westwood One, one
hour.

July 31-Aug. 2, Johnny Cash,
Jamboree U.S.A., Starfleet Blair,
one hour.

Aug. 1, Oak Ridge Boys, Silver
Eagle, ABC Entertainment, 90 min-
utes.

Aug. 1-2, Jeannie C. Riley, Coun-
try Session, NBC, one hour.

Aug. 1-2, Deborah Harry, Robert
W. Morgan Special Of The Week,
Watermark, one hour.

Aug. 2, Paul Simon, Phoebe Snow
in interviews; Robert Kraft in per-
formance, Best of Robert Klein,
Froben Enterprises, one hour.

Aug. 3, Grateful Dead, Mary
Turner Off The Record, Westwood
One, one hour.

Aug. 7-9, Charlie Daniels, NBC
Source, two hours.

Aug. 7-9, Johnny Russell, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Aug. 8, REO Speedwagon, con-
cert, NBC Source (simulcast with
Warner Amex MTYV cable), 90 min-
utes.

Aug. 8, Blue Oyster Cult, Coca-
Cola Night On The Road, ABC FM,
two hours.

Aug. 8-9, Smokey Robinson, Rob-
ert W. Morgan Special Of The
Week, Watermark, one hour.

Aug. 9, Supertramp, Pat Metheny,
in interviews, Robert Klein, Froben
Enterprises, one_hour.

Aug. 10, Santana, Mary Turner
Off The Record, Westwood One,
one hour.

Aug. 14-16, Bobby Goldsboro,
Jamboree U.S.A., Starfleet Blair,
one hour.

Aug. 15, Alabama, Silver Eagle,
ABC Entertainment, 90 minutes.

Aug. 15-16, Beach Boys, Robert
W. Morgan Special Of The Week,
Watermark, One hour.

Aug. 16, Knack, Gary Wright in
interviews; Kenny Rankin in per-
formance, Robert Klein, Froben
Enterprises, one hour.

Aug. 21-23, Ted Nugent, NBC
Source, two hours.

Aug. 21-23, Box Car Willie, Jam-
boree US.A., Starfleet Blair, one
hour.

Aug. 22-23, Hall & Oates, Robert
W. Morgan Special Of The Week,
Watermark, one hour.

Aug. 28-30, Stevie Nicks, NBC
Source, two hours.

Aug. 28-30, Freddie Hart, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Aug. 29, Kim Carnes, Robert W,
Morgan Special Of The Week, Wa-
termark, one hour.

NEW YORK-—Rick Dees has
joined KIIS-FM Los Angeles as the
6 to 10 a.m. morning man. Dees is fa-
miliar to Los Angeles listeners
through his 1%-year stint at KHIJ-
AM. Rick’s wife Julie will be part of
his morning show of music and off-
beat comedy. Dees also does voice
announcements for CBS television
and is currently appearing in a
Michelob beer commercial. Dees,
who had a hit years back with
“Disco Duck,” also is the voice of a
tew Hanna-Barbera cartoon charac-

ters.
* * *

George Johns is appointed vice
president of corporate operations for
SBI Inc, a San Diego-based broad-
casting firm, licensee of seven sta-
tions including KOGO-AM and
KPRI-FM San Diego and KCCW-
AM and KZZY-FM San Antonio.
Johns, formerly vice president of
programming for Fairbanks Broad-
casting, assumes his new post in Au-
gust.

*x Kk K

J.T. Anderton will head the New
York operations of Otis Connor Pro-
ductions. . . . Jim Santella has moved
to WACJ-FM Buffalo, N.Y. in
morning drive after a year as week-
end DJ at WZIR-FM Niagara Falls.
... Michael Collins, WRIF former
morning show personality, will re-
join the station’s on-air staff as host
of “Night Call,” a talk show from 10
p-m. to 2 a.m. Michael Pasman,
WRIF’s director of special projects,
has been named producer of “Night
Call.” Pasman first worked with
Collins as his morning show intern
in 1978.

* K %

“Wavebreaker,” the nation’s only
New Wave countdown, has added
three more affiliates to its growing
list of stations: KWUR-FM St
Louis, WHPK-FM Chicago and
WMEB-FM Orono, Me. . .. Earnest
James has been appointed general
manager of KDIA-AM, Viacom’s
station in Oakland, Calif., with addi-
tional responsibilities for the oper-
ation of stations WDIA-AM Mem-
phis and WWRL-AM New York.

* * *

Actor Stoney Richards has joined
the air-staff of KHTZ-FM Los An-
geles as weekend air personality.
Stoney has returned to L.A. after
five years in Washington, D.C.
where he did mornings at WKYS-
FM. ... Richard E. Wyckoff, cur-
rently director of broadcast liaison
for the government relations depart-
ment of the National Assn. of
Broadcasters, has been promoted to
vice president, broadcast liaison. In
his new position, Wycoff wiil coordi-
nate the activities of state broad-
casting associations and individual
broadcasters with those of the NAB.

* * *

George Klein, the veteran Mem-
phis tv host and radio personality,
has joined the staff of WLVS-FM,
doing middays. . Julie Finkel,
WRIF-FM Detroit assistant promo-
tion director, has been named pro-
motion director. ... WFEM-FM
Ellwood City, Pa. has announced
that their “seat belted morning
driver,” Tom Krestel, has moved on
to an instructor’s position at WKTL,
a student operated station at Stru-
thers (Ohio) High School. Tom has
been at “C-92” for nearly 10 years.

*x ok x

In Tallahassee, Fla., Broadcast
Center president Bob Harris an-
nounced the formation of a broad-
cast promotion consultancy agree-
ment with L.A. based consultant,
Rollye Bornstein. ... Dan Walker

Vox Jox

has been appointed program direc-
tor at WEFM-FM Chicago. His
background includes stints at WLS-

FM and WMET-FM Chicago. ... |

WDOQ-FM Daytona Beach be-
comes the flagship station for the
new “Rock’n’Roll Roots” series, a
three-hour weekly show premiering
in the fall. WDOQ president and
general manager Jack Alix has con-
tracted the William B. Tanner Com-
pany to handle all marketing and
promotion for the series. In the late
’70s, the original show was aired on
over }50 stations in the U.S. and

abroad.
*x  *

Buddy Scott has been named vice
president and general manager of
TM Productions, moving up from
vice president and general sales
manager. He’s been with TM for six
months and previously was with
Drake-Chenault. Chuck Allen has
been named to the newly created po-
sition of production director of
WWDE-FM (2-WD) Norfolk. He
continues as afternoon drive person-
ality. Evening personality Joanne
Rice is adding news anchor duties in
afternoon drive.

x Kk ok

Martin Lessard has been pro-
moted to general manager of
WOKQ-FM (OK-98) Dover, N.-H,
moving up from station manager.
... Bernie Lucas has been named
promotion manager of KTXQ-FM
(Q-102) Fort Worth. He’s done pro-
motion work at WLUP-FM Chicago
and been on air at WLPX-FM Mil-
waukee. ... Pete Franklin on
WWWE-AM (3-WE) Cleveland
liked Terry Cashman’s “Willie,
Mickey and the Duke” so much that
he played the record 15 times in a
row. The Lifesong Records artist
subsequently was a guest on the sta-
tion.

BubblingUnderThe

~HOT100 |

101—-PULL UP TO THE BUMPER, Grace Jones,
Island 49697 (Warner Bros.)

102-TEMPTED, Squeeze, A&M 2345

103—NIGHT, Billy Ocean, Epic 02053

104—JUST BE MY LADY, Larry Graham, Warner
Bros. 49744

105—VERY SPECIAL, Debra Laws, Elektra 47142

106—SHAKE IT UP TONIGHT, Cheryl Lynn, Co-
lumbia 11-02102

107—CRAZY TRAIN, Ozzy Osbourpe, Jet 6
02079 (Epic)

108—LAY BACK IN THE ARMS OF SOMEONE,
Savoy Brown, Townhouse 1054

109—FREAKY DANCIN’, Cameo, Chocolate City
3225 (Polygram)

110—-SWEET HOME ALABAMA, The Charlie Dan-
iels Band, Epic 14-02185

BubblingUnderThe

__TopLPs

201 —WILLIE NELSON, The Minstrel Man, RCA
AHL1-4045

202—-YELLOWJACKETS, Yellowjackets, Warner
Bros. BSK 3573

203—-TANYA TUCKER, Should | Do It, MCA MCA-
5228

204—TUBEWAY ARMY FEATURING GARY NU-
MAN, First Album, Atco SD 32-106 (Atlan-
tic)

205—JOHNNY CASH, The Baron, Columbia FC
37179

206—GLORIA GAYNOR, | Kinda Like Me, Polydor
PD-1-6324 (Polygram)

207--LEE OSKAR, My Road Our Road, Elektra
5£-526

208—PHYLLIS HYMAN, Can't We Fali In Love
Again, Arista AL 9544

209—DAVE VALENTIN, Pied Piper, Arista/GRP
GRP-5505

210-VILLAGE PEOPLE, Renaissance, RCA AFL1-
4105

www.americanradiohistorv.com
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45
%

47
43
9
50

45

Rex Smith/Rache! Sweet, Columbia 18-02169 (Rising Sons, BMI)
YOU DON'T KNOW ME

Mickey Gilley, Epic 14-02172 (Rightsong, BMI)

RICH MAN

Terri Gibbs, MCA 51119 (Song Biz, BMI)

THAT OLD SONG

Ray Parker Jr. & Raydio, Arista 0616 (Raydiola, ASCAP)

SUKIYAKI

A Taste Of Honey, Capitol 4953 (Beechwood, BMI)

FOR YOUR EYES ONLY

Sheena Easton, Liberty 1418 (United Artists, ASCAP)

WE DON'T HAVE TO HOLD OUT

Anne Murray, Capitol 5013 (Balmur, CAPAC)

SAY WHAT

Jessie Winchester, Bearsville 49711 (Warner Bros.)

SWEET SOUTHERN LOVE

Phil Everly, Curb/CBS 02116 (Everly & Sons/Music Table, BMI}
MEDLEY: {NTRO VENUS/SUGAR SUGAR/NO REPLY/

'LL BE BACK/DRIVE MY CAR/DO YOU WANT TO KNOW A SECRET/
WE CAN WORK [T OUT/1 SHOULD HAVE KNOWN BETTER/NOWHERE MAN/
YOU'RE GOING TO LOSE THAT GIRL/STARS ON 45 @

Stars On 45, Radio Records 3810 (Atlantic) (Not Listed)

SINCE | DON'T HAVE YOU

Don McLean, Millennium 11804 (RCA) (Bonnyview/Southern, ASCAPY
BETTE DAVIS EYES @

Kim Carnes, EMI-America 8077

(Plain And Simple, ASCAP/Donna Weiss, ASCAP)

NOBODY WINS

Elton John, Geffen 49722 (Warner Bros.) (Intersong, ASCAP)

I'VE BEEN WAITING FOR YOU ALL OF MY LIFE

Paul Anka, RCA 12225 (Al Gallico, BMI)

A WOMAN NEEDS LOVE

Ray Parker r. & Raydio, Arista 0592 (Raydiola, ASCAP)

BEING WITH YOU

Smokey Robinson, Tamla 54321 (Motown) (Smokey Robinson/Bertram, ASCAP)

E These are best selling middie-of-the-road singles compiled from
A vl B radio station air play listed in rank order.
i § s
E 3 E 4
2 3 3 . ‘ TN
£ 8 = TITLE, Artist, Labe! & Number (Dist. Label) (Publisher, Licensee)
i% 1| 7] 1DONT NEED YOU @
Kenny Rogers, Liberty 1415 (Capitol). (Bootchute, BMI)
Sh7| 2| 10| THE ONE THAT You Lov
Air Supply, Arista 0604 (Careers/Bestall Reynolds, BMI)
i% 4 9 THEME FROM “GREATEST AMERICAN HERO”
Joey Scarburry, Elektra 47147 (Not Listed)
4 3|10 ALL THOSE YEARS AGO
George Harrison, Dark Horse 49725 (Warner Bros.) (Ganga/B.v., BMI)
| 5| 9| BovFRoM NEW vORK CITY
Manhattan Transfer, Atlantic 3816 (Trio, BMI)
%:7 7 5 TOUCH ME WHEN WE'RE DANCING
Carpenters, A&M 2344 (Welk, BMI)
ﬁ 9 7 QUEEN OF HEARTS
Juice Newton, Capitol 4997 (Drunk Monkey, ASCAP)
8 8| 11 PROMISES
Barbra Streisand, Columbia 11-02065 (Stigwood/Unichappel BMI)
iw| 9| awm
The Oak Ridge Boys, MCA 51084 (Acuff-Rose, BMI)
1| 8| ITSNOW OR NEVER 1
John Schneider, Scotti Bros. 6-02105 (CBS) (Gladys, ASCAP) |
j}{ 12 7 HEARTS i
Marty Balin, EMI-America 8084 (Mercury Shoes/Great Pyramid, BMI) 1
% 15 6 SLOW HAND
Pointer Sisters, Planet 47929 (Elektra) (Warner-Tamerlane, ASCAP/Flying
Dutchman/Sweet Harmony, BMI)
13 | 13 8 MODERN GIRL
Sheena Easton, EMI-America 8080 (Pendulum/Sea Shanty/Unichappell, BMI)
“ | 1410 STRONGER THAN BEFORE
Carole Bayer Sager, Boardwalk 8-02054 (Unichappell/Begonia Melodies/ Fedora,
n BMI/Valley, ASCAP)
e RY 4 NO GETTIN' OVER ME
N Ronnie Milsap, RCA 12264 (Rick Hall, ASCAP)
16 | 16 L] SWEET BABY
Stanley Clarke & George Duke, Epic 19-01052 (Mycenae, ASCAP)
|| 8| mme
The Alan Parsons Project, Arista 0598 (Woolfsongs/Careers/lrving, BMI)
18 6| 11 SEVEN YEAR ACHE
Rosanne Cash, Columbia 1111426 (Hotwire/Atlantic, BMI)
2 3 ENDLESS LOVE
Diana Ross And Lionel Richie, Motown 1510 (PGP/Brockman/Intersong, ASCAP)
2 |18 )13 AMERICA
Neil Diamond, Capitol 4994 (Stonebridge, ASCAP)
|5 s HEAVEN
Carl Wilson, Caribou 6-02136 (Epic) (Murray Gage/Schilling ASCAP)
Sk | | 6| FEELS SO RiGHT
Alabama, RCA 12246 (Maypop, BMI)
2|2 (13 STILL RIGHT HERE IN MY HEART
Pure Prairie League, Casablanca 2332 (Polygram) (Kentucky Wonder BMI)
M| u 6 SOME CHANGES ARE FOR GOOD
Dionne Warwick, Arista 0602 (Prince Street, ASCAP, Unichappell/Begonia
Melodies, BMI)
% |23 7 HARD TIMES
James Taylor, Columbia 11-02093 (Country Road, BMI)
% |20 (17 FOOL iN LOVE WITH YOU
Jim Photoglo, 20th Century 2487 (RCA) (20th Century/Nearytunes ASCAP/Fox
Fanfare/Nearytunes, BMI)
27 (2 (10 IS T YOU
Lee Ritenour, Elektra 47124 (Rit Of Habeas, ASCAP)
P |32 | 5| soMEDAYS ARE DLMONDS
John Denver, RCA 12246 (Tree, BMI)
2% |26 |17 LIVING INSIDE MYSELF
Gino Vannelli, Arista 0588 (Black Keys, BMI)
¥r| 2| 3| oY vou BRING ME UP
Commodores, Motown 1514 (Jobete/Commodores Entertainment, ASCAP)
#| s | 3| coowtowe
Pablo Cruise, A&M 2349 (lrving/Pablo Cruise, BMI/Almo, ASCAP)
32 (30| 16 WHAT ARE WE DOIN' IN LOVE
Dottie West, Liberty 1404 (Chappell/Sailmaker, ASCAP)
Pr| 37 | 2| LovE ON A'TWO wAY STREET
Stacy Lattisaw, Cotillion 46015 (Atlantic) (Gambi, BMI)
nizz|2 HOW °BOUT US
Champaign, Columbia 11-11433 (Champaign/Dana Walden)
ﬁ 39 2 EVERLASTING LOVE
37
39

¥ Stars are awarded to those products showing greatest airplay strength. v Superstars are awarded to those
products showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry
Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America
seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)
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Rock Albums

Top Tracks

JULY 25, 1981, BILLBOARD

Jnis | Last WG| ARTIST—Title, Label anis | ast YGn"|  ARTIST—Title, Label
Chart Chart ]
1 2| 8 THE MOODY BLUES—Long Distance Voyager, Threshold 1 2| 2 FOREIGNER—Urgent, Atlantic
2 1 n hrngr;\l PETTY & THE HEARTBREAKERS—Hard Promises, Backstreet/ 2 1 8 THE MOODY BLUES—The Voice, Threshold
3|19 2 FOREIGNER—4, Atlantic 3 3| 1 JOE WALSH-—A Llfe Of Itlusion, Asylum
) 4 16 2 PAT BENATAR—Fire and Ice, Chrysalis
L X | 'Y | O WALSH—Tiere Goes The Heighbarhood, Asylum 5| 5| 11| TOM PETTY & THE HEARTBREAKERS—A Woman In Love
5 | 32 2 PAT BENATAR—Precious Time, Chrysalis Backstreet/MCA '
6] 3|13 BILLY SQUIER—Don't Say No, Capitol 6| 4| 11| BILLY SQUIER—The Stroke, Capitol
R R O I sl IO Y, _ 7| 6| 4| BLUE OYSTER CULT—Burning For You, Columbia
8 7 5 BLUE OYSTER CULT—Fire Of Unknown Origin, Columbia 8 8! 18 PHIL C S— ir Tonigh )
9 6! 15 SANTANA=—Zebop, Columbia OLLINS—In The Air Tonight, Atlantic
10 | 9|19 | PHIL COLLINS—Face Value, Atlantic O WOy 6 I (SQUEEAE Temgtcd i
11 |12 | 17 | THE GREG KIHN BAND—Rockihnroll, Beserkley 10 11} 3/  BLACKFOOT—Fly Away, Atco
12| 8| 15| JEFFERSON STARSHIP—Modern Times, RCA/Grunt n;p 913 THE GREG KIHN BAND—The Break Up Song, Beserkley
13|11 9 THE TUBES—The Completion Backward Principle, Capitol 12, 7, 9 THE TUBES—Talk To You Later, Capitol
14 | 13 3 BLACKFOOT—Marauder, Atco 13| 12| 13 BILLY SQUIER—In The Dark, Capitol
15 (10 | 10 SQUEEZE—Eastside Story, A&M 14| 15| 15 SANTANA—Winning, Columbia
16 | 17 | 19 REO SPEEDWAGON—Hi Infidelity, Epic 15| 13 7 PETER FRAMPTON—Breaking All The Rules, A&M
17 |14 | 13 0ZZY 0SBORNE—Blizzard Of Oz, Jet 16 | 14| 15 0ZZY OSBORNE—Crazy Train, Jet
18 (15 | 15 ACG/DC—Dirty Deeds Done Dirt Cheap, Atlantic 17 | 17| 13 JEFFERSON STARSHIP—Stranger, Grunt/RCA
19 | 23 5 MARTY BALIN—Balin, EMI/America 18| 19 8 THE MOODY BLUES—Gemini Dream, Threshold
20 | 16 8 PETER FRAMPTON—Breaking All The Rules, A&M 19| 29 9 VAN HALEN—So This Is Love, Warner Bros.
21 | 20 6 JIM STEINMAN—Bad For Good, Epic/Cleveland International 20 | 32 7 MARTY BALIN—Hearts, EMI/America
22 (22 |13 KIM CARNES—Mistaken Identity, EMI/America 21| 25| 9| JIM STEINMAN—Rock °N Roll Dreams Come Through,
23 | 2 7 GEORGE HARRISON—Somewhere In England, Dark Horse Epic/Cleveland Int’l
24 | 24 6 THE A’S—A Woman's Got The Power, Arista 22 | 18 13 TOM PETTY & THE HEARTBREAKERS—The Waiting, Backstreet/
25 (18 | 19 RUSH—Moving Pictures, Mercury MCA
26 | 30 4 ICEHOUSE—Icehouse, Chrysalis 23 | 22 8 VAN HALEN—Unchained, Warner Bros.
27 | 28 | 19 STYX—Paradise Theatre, A&M 24 | 27| 19 RICK SPRINGFIELD—Jessie’s Girl, RCA
28 | 26 | 13 GARY U.S. BONDS—Dedication, EMI/America 25 | 23 6 THE A’S—A Woman's Got the Power, Arista
29 | 3 5 DANNY JOE BROWN—Danny Joe Brown & the Danny Joe Brown 26 | 20| 10 VAN HALEN—Mean Street, Warner Bros.
Band, Epic 27| 30| 19 RUSH—Tom Sawyer, Mercury
30 | 35 2 FOGHAT—Girls to Chat and Boys to Bounce, Bearsvilie 28 | 21 5 DANNY JOE BROWN—Edge Of Sundown, Epic
31 {25 | 18 THE WHO—Face Dances, Warner Bros. . 29 | 31| 13 GARY U.S. BONDS—This Little Girl, EMI/America
82 140 | 2| VOLUNTEER JAM 7—Various Artists, Epic 30 | 24| 16 |  AC/DC—Dirty Deeds Done Dirt Cheap, Atlantic
33 | 41 7 JOHNNY VAN ZANT BANp—Round Two, Polydor 31 | 42 2 IRON MAIDEN—Wrath Child, Harvest
34 |27 | 19 RICK SPRINGFIELD—Working Class Dog, RCA 32 | 33 2 FOGHAT—Live Now Pay Later, Bearsville
e |-87 4 MIESEI S atisglnAilanilienancy 33 | 36 2 GARY WRIGHT—! Really Want To Know You, Warner Bros.
36 | 38 5 ELTON JOHN—The Fox, Geffen
37 | 44 4 JIM MESSINA—Messina, Warner Bros. 34| 28 7 GEORGE HARRISON—AI Those Years Ago, Dark Horse
. 35| 37 2 HALL & OATES—You Make My Dreams, RCA
38 (29 | 19 .38 SPECIAL—Wild Eyed Southern Boys, A&M 36 | 45 2 DIESEL—S 10 S Niht. R
39 (33| 3 THE JOE PERRY PROJECT—I've Got The Rock'n'Rolls Again, ausalito Summer Night, Regency _
Columbia 37 | 26 4 SILVER CONDOR—For The Sake Of Survival, Columbia
40 | 46 | 2 GARY WRIGHT—The Right Place, Warner Bros. B 41| 4 -38 SPECIAL—Fantasy Girl, A&M
41 | 45 | 10 DAVID LINDLEY—EI Rayo-X, Asylum 39 44 6 POINT BLANK—Nicole, MCA
42 | 38 | 15 POINT BLANK—American Excess, MCA 40 | 43| 10 TOM PETTY & THE HEARTBREAKERS—Nightwatchman,
43 | e POCO—BIue And Grey, MCA Backstreet/MCA
44 | 39 6 IRON MAIDEN—XKillers, Harvest 41 | 39 6 JOHNNY VAN ZANT BAND—Right or Wrong, Polydor
45 | 36 | 18 LOVERBOY—Loverboy, Columbia 42 | 52 2 PAT BENATAR—Just Like Me, Chrysalis
46 | 43 4 NEW ENGLAND—Walking Wild, Elektra 43 | 49| 19 REO SPEEDWAGON—Don't Let Him Go, Epic
47 | e BALANCE—Balance, Portrait/Epic 4 | 47 2 MICK FLEETWOOD—Rattiesnake Shake, RCA
48 | 47 | 17 ADAM & THE ANTS—Kings Of The Wild Frontier, Epic 45 m POCO—Widowmaker, MCA
49 | 49 SILVER CONDOR—Silver Condor, Columbia 46 | 38| 12 DAVID LINDLEY—Mercury Blues, Asylum
50 | 50 | 11 SPLIT ENZ—Waiata, A&M 47 | ol PAT BENATAR—Promises In The Dark, Chrysalis
48 | 40 4 THE MOODY BLUES—22,000 Days, Threshold
'I'o Adds 49| 50| 6| BILLY SQUIER—My Kind of Lover, Capitol
p 50 | T FOREIGNER—Juke Box Hero, Atlantic
51 | 51 3 ICEHOUSE—We Can Get Together, Chrysalis
1 THE MICHAEL STANLEY BAND—Northcoast, EMI/America 52 | 55| 12 GARY U.S. BONDS—Jole Blon, EMI-America
2 FOREIGNER—4, Atlantic 53 | T PAT BENATAR—Take It Any Way You Want it, Chrysalis
3 |  PAT BENATAR—Precious Time, Chrysalis 54| 48| 3| THE JOE PERRY PROJECT—Listen To The Rock, Columbia
4 |  THE ROGKETS—Back Talk, Elektra , 55| 35| 8| JOE WALSH—Rivers Of The Hidden Funk, Asylum
5 | JON & VANGELIS—The Friends Of Mr. Cairo, Polydor 56 | WZZTE) | THE CHARLIE DANIELS BAND—Sweet Home Alabama, Epic
6 MIGK FLEETRGEE=The Visitor, ACA ] 57| 56| 12 SANTANA—Searching, Columbia
7 FOGHAT—Girls To Chat And Boys To Bounce, Bearsville S . .
8 THE GO GO’S—Beauty And The Beat, IRS 58 | 54 8 LOVERBOY—The Kid Is Hot Tonight, Columbia
9 JOE JACKSON~—Jumpin’ Jive, A&M 59 | rmm PABLO CRUISE—.Cool Love, A&M
10 BALANCE—Balance, Portrait/Epic 60 | 58 8 SQUEEZE—In Quintessence, A&M

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.

www.americanradiohistorv.com
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BILLBOARD MAGAZINE’S THIRD INTERNATIONAL VIDEO ENTERTAIMENT/MUSIC CONFERENCE

THE BEVERLY HILTON HOTEL, BEVERLY HILLS, CALIFORNIA

SPECIAL FEATURES |

O HARDWARE/SOFTWARE EXHIBITS
O DAILY VIDEO SHOWCASES

[0 PREMIERE SCREENINGS

OO0 SEMINARS

O RETAIL WORKSHOPS

Videodisk, videocassette, satellite, cable. ..
new technology, new media, new artforms,
new businesses.

The home entertainment industry is under-
going one of the most dramatic transformations
ever realized.

Right now this evolution is being scripted by
every single level of the industry — from

_——— e — e ——— —_—— e —— e — —— — — — REGISTRAIONFORM — — — — — — — — — —

Billboard'’s Third International Video Entertainment/Music Conference

THE BEVERLY HILTON HOTEL, BEVERLY HILLS, CALIFORNIA

IF YOU DESIRE EXHIBITOR INFORMATION CHECK HERE O
AND COMPLETE APPROPRIATE INFORMATION BELOW.

REGISTRATION FEES:

$315 - BEFORE OCTOBER 1, 1981
$345 - AFTER OCTOBER 1, 1981
$260 - Students/Military/Panelists

CARD NUMBER

O | am enclosing a check in the amount of §

I wish to charge my registrationto:
O American Express
O BankAmericard/Visa

NOVEMBER 12-15, 1981

equipment designers, to film studios, to record
labels, to wholesalers, to performers, to producers,
to writers, to retailers, to managers and to others.

— What role will record companies play in the
new prerecorded home entertainment industry?

— What role will the major film studios take
in the video revolution?

— What videodisk and videocassette systems
will win? Or will there be peaceful — and
profitable — co-existence of formats?

What forms will the emerging video programs
take?

— Where will tomorrow’s video producers and
artists emerge from? How many have actively
begun playing an instrumental role?

— Sales vs. rental? When will this issue be
resolved?

— How will the new forms of video program-
ming be distributed?

— When will the global legal problems
surrounding the new technologies be resolved?
When will the ogres of video piracy and
bootlegging be obliterated?

The Billboard Video Entertainment/Music
Conference has already established itself as
the industry’s “creative” video conference. It will
continue to give creative leadership as well
as serve the needs of programmers and
marketers.

Hundreds of tfrained professionals attended
last year's conference. Make sure you join them
this year.

—REGISTER NOW

FOR THE MOST COMPREHENSIVE
VIDEO-ENTERTAINMENT CONFERENCE

NOVEMBER 12-15, 1984

O Diners Club
O MasterCharge

EXP. DATE

Registration does not include hotel accommodations or airfare.

Registrant substitutions may be made. Registrations at the door SIGNATURE

will be an additional $35. Absolutely no refunds after October 24,
1981. Cancellations before October 24, 1981 must be in writing
and will be subject to a 10% cancellation fee. information on hotel
accommodations will be mailed to you upon receipt of your

MAIL COMPLETED FORM TO:
Biliboard’s Third International Video Entertainment/Music Conference
9000 Sunset Boulevard Los Angeles, California 90069

completed registration form. Telephone (213) 273-7040

LAST NAME FIRST NAME INITIAL
LTI LTI IO (LI I O
TITLE FIRST NAME OR NICKNAME FOR BADGE
T T IO T I T T LI LI I LI TIII]
COMPANY
T T T T T T T LI I T I T I T T T I T I T[]
ADDRESS PHONE
(T T T I T D) (T
TAT |
DT T II T ] [ I Billboard

BBV111581
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Video

VHD Programs Looks To 250 Titles In 1982

(Editor’s Note: Another in a contin-
uing series with key video software ex-
ecutives.)

LOS ANGELES — VHD Pro-
grams, Inc., the software develop-
ment and distribution arm of the
third major videodisk *system,” ex-
pects to have 250 titles in its initial
catalog by the end of next year.

The first 75 titles will be available

Japan’s Matsushita/JVC, the UK.’s
Thorn-EMI and the U.S.’s General
Electric formed to launch VHD
(Video High Density).

No pricing has been set for VHD
software, Dartnall adds, but that in-
formation will be forthcoming in
October when marketing vice presi-
dent Lou Delmonico reveals VHD’s
dealer program.

“Pricing will be competitive with

Disk Plant: The new VHD disk manufacturing plant located in Irvine, Calif.,
was opened last November. It goes on-line next October.

next January when VHD officially
launches in the U.S. market. There-
after, additional titles will become
available quarterly.

Thus far, five consumer hardware
manufacturers—JVC, Sharp, Pana-
sonic, Quasar and GE-are sched-
uled to introduce players domes-
tically in January, while several
additional hardware suppliers are
expected to join the VHD camp as
well, according to Gary Dartnall,
™ president of VHD Programs, Inc.,
and VHD Disk Manufacturing. The
latter two firms are part of a global,

—' joim venture consortium involving

‘Rents Yes, Quotas No, Distribs’ Consensus

® Continued from page |

rental clubs still need a fair number
of each new release to satisfy sub-
scribers. So dealers stock up on new
titles, rent them, and then can sell
them at reduced prices when de-
mand slackens.

“Manufacturers have encouraged
rental by their pricing policies,” as-
serts Gene Silverman, president of
the Detroit-area Video Trend. “For
video to become a buyer’s market
rather than a renter’s, prices must

Video sales and rentals will be ex-
plored in-depth via specialized work-
shops and seminars at Billboard’s up-
coming Video Entertainment/Music
Conference Nov. 12-15 at Los An-
geles’ Beverly Hilton Hotel.

come down. It’s simply not practical
to expect people to spend $70 or $80
a tape.”

Those who take the anti-rental
stance include distributors who have
witnessed dealers refusing to sell
their last copy of a particular title be-
cause they can make more money
renting it out. There are also those
who look at the issue strictly from
the point of view that any rental is a
sale lost.

Distributors also differ from sup-
pliers on the subject of quotas. The
Magnetic Video quota in effect since
June requires distributors to buy a
prescribed quantity of “less desir-
able” tapes along with the new re-
leases. The quota is rarely passed

the marketplace,” Dartnall points
out. “One of the advantages of com-
ing third is that you can study and
observe the market. There will be a
lot of price shakeouts in the next few
months. We want to sec how the
market settles.”

According to Delmonico, VHD's
method of software distribution is
currently being formulated but “one
of the things we want to offer 1s one-
stop shopping for all of the software.
That’s an important element. We
don’t feel a retail system dealer
wants to buy software from a dozen
or more sources. We want to make it

along to dealers, and is seen by
many as a way to weed out smaller
and/or unsatisfactory distributors.

“A quota only creates returns,”
says Video Trend’s Silverman. “You
can’t force people to buy anything,
so you're just tying up a little money
for 90 days. My customers don't care
about my quotas.”” He concedes, “A
distributor with good finances can
afford quotas, but many of the
smaller ones may be knocked out.”

“What Mag Video is doing is ri-
diculous,” says Bob Skidmore, presi-
dent of Media Concepts in St. Pe-
tersburg, Fla. “They’re loading us
up on titles that are not moving, and
that means we're wasting space and
tying up dollars with products we
can’t exchange for six months.

“But six months from now.” Skid-
more continues, “Mag Video will be
swamped with product that should
never have been duplicated in such
quantity.” Talks with other distribu-
tors indicate general dissatisfaction
with the quota system and plans by
many to make returns as soon as
possible.

“It would be better to offer a
rental program than a quota plan,”
says Skidmore. “That gives suppliers
more control of their product and
cuts down on bootlegging because a
tape can be rented cheaply. I think
you'll see rental programs indus-
trywide in a year or two; everyone’s
gearing up for that. Then the distrib-
utor will become, in effect, a go-be-
tween.”

By JIM McCULLAUGH

as easy for the dealer to order. We
will be providing a special 800 tele-
phone number as part of the pro-
gram. Rapid delivery after ordering
will be important.” Delmonico is
targeting 4,000 outlets.

VHD’s sales and distribution cen-
ter is located in nearby Irvine, Calif.,
also home of mastering and press-
ing. Delmonico says he hopes to pro-
vide a 4-6 day turnaround time for
dealers in major metro areas. VHD
will also shortly make a decision on
one of three U S. sites under consid-
eration for an additional disk press-
ing facility.

The Irvine complex is expected to
goon-line in October and it’s not ex-
pected that VHD software capabil-
ity for the U.S. market will be self-
sufficient until mid-1982.

“For the initial launch,” observes
Dartnall, “we are sourcing quite a
number of disks from Japan. They
are on-line over there and we are
shipping them tapes and they are
shipping us finished goods over
here.”

Columbia House Will
Go Into Home Video

NEW YORK—Columbia House.
home of numerous direct-mail oper-
ations, is looking into selling home
video as well. In all probability a
separate video club will be set up.

Ralph Colin, vice president of
business and government affairs for
CBS’s Columbia House, says video
plans are not yet definite, but that a
club should be functioning by the
end of this year or the beginning of
1982.

Details on the kinds of program-
ming to be offered through the club
were not available; Colin says only
that “a variety of product” will be
involved.

Suppliers have other issues to
consider as well, say distributors, in-
cluding release dates for cable TV
and how they affect a title’s sales.
Cable programming can be re-
corded at home for a fraction of the
cost of the prerecorded cassette, and
distributors are united in their fear
of competition from cable. They sec
a direct correlation between a film'’s
debut on cable and a decline in the
sales of that title.

“If a movie has appeared on
cable.” says Video Trend’s Silver-
man, “‘some of the luster is rubbed
off when it’s released on tape.
There’s not even the incentive to
rent.”

“Cable definitely cuts into sales
and rentals.” concurs Benton of
Video Station, “but a lot of studios
are now waiting to release to cable.
They’ve realized there are 2.4 mil-
lion VCRs and 20 million blank
tapes out there, and people will tape
a movie if they have the option.”

Besides its distribution oper-
ations, Video Station also has 310 re-
tail affiliates. Director of operations
Benton believes it is the video spe-
cialists, like these stores, who have
the knowledge and determination to
entrench themselves as the prime
video software source for con-
sumers.

“Video specialists will always ex-
ceed record and audio stores in this
business,” she says. “People want
one-stop shopping, and record stores
simply don’t have the added extras.”

www americanradiohistorv.com

The Japan VHD launch is on an
earlier timetable.

“From a marketing standpoint,”
observes Delmonico, “sure, it’'s a
little tougher coming third. We think
we have to be responsible to the
needs of the dealer based on his ex-
perience with the other two systems.
We've been able to monitor the mar-
ketplace. We're talking to dealers on
an on-going basis. We’re talking to

The entire UA library of theatrical
features has been licensed for mar-
keting by VHD, while VHD Pro-
grams will custom press and market
Universal Pictures and other MCA
films. Custom pressing is a prime
focus of VHD philosophy.

Vice president of programming
Paul Foster agrees feature films will
play an important role in the VHD
catalog but a major emphasis will be

Third Entrant: JVC’s VHD videodisk system will debut in the U.S. next Janu-
ary, along with four other hardware allies—GE, Panasonic, Quasar and Sharp.

current users of the other two for-
mats. We're studying how videodisk
player use might change over time.
And that’s being factored into future
programming ideas. At the time of
purchase, a customer might have
one perception of videodisk use. But
over time, that might change.”

On the programming side, VHD
has already announced two major
software agreements, one with
United Artists and one with Univer-
sal (Billboard, June 13, 1981). Addi-
tional agreements with other major
studios will be announced shortly,
says Dartnall.

on interactive and participatory soft-
ware. Instructional programs, for
example, will get a heavy stress. “Re-
peutability” is a word he uses often.

VHD, explains Delmonico, plans
to take full advantage of such tech-
nical features offered on the hard-
ware as freeze frame, slow motion,
chapter search and two-channel ca-
pabilities. Among other program-
ming categories: classical music,
stage productions, sports, inspira-
tional/religious, adult instruction,
historical, travel, therapy and a fi-
nancial series.

(Continued on page 29)

NEW YORK~—The home video
industry has three major areas of
controversy it must now address
3 itself to, according to Gene Sil-
verman, president of Video Trend
of Detroit.

A former independent record
2 distributor who turned to home
video wholesaling almost two-
and-a-half years ago, Silverman
says the issues revolve around
rentals, cable television and the
question of whether video deal-
erships are growing too rapidly.

On rentals, Silverman feels
that those manufacturers without
a formal rental plan—such as
MCA. Magnetic Video, Columbia
Pictures and Warner Bros.—are
doing “nothing about violations
of dealer contracts over no-
renting” and are putting pressure
on wholesalers to enforce their
policies of not selling to accounts
who rent their wares. “Right now
it’s a joke,” claims Silverman.

The growing number of tv cable
systems and subscribers is “en-
couraging a lot of home duplica-
tion,” which wasn’t “much of a
problem when Silverman went
into the home video business.

PPPFA

PPPP L

Gene Silverman Cites
3 Home Video Hurdles 3

By IRV LICHTMAN

“Who do the manufacturers
protect first—the video dealer or
the cable operator?,” Silverman
declares. “Where is their commit- ;
ment going to be as newer feature
presentations on cable cut into
the early sales of home video,” he
adds.

Silverman’s third main concern
is, ironically, whether “the street ¢
needs new dealers.” Although Sil-
verman says he’s selling to more
customers, he wonders if home
video dealerships are growing in
numbers analagous to “gas sta-
tions who engage in rental price g
wars when they are so close in
proximity.”

As for his own business, Silver-
man cites conditions as “reason-
ably good and ahead of this time
last year.” This, he adds, has a
good deal to do with higher ticket
prices as manufacturers take into
account the rental of their wares, 7
and the influx of new titles.

“With more titles,” says Silver-
man, “the tendency is to buy in
less depth and more frequently.
That’s why a one-stop operation
such as mine remains important
to dealers.”
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_ CABLE TVe cwves s~

Jones Of FCC
Mulls 3 Priorities

By JEAN CALLAHAN

WASHINGTON, DC.—In a
speech before the New England
Cable Television Assn. Tuesday
(14), Federal Communications
Commissioner Anne Jones ad-
dressed three issues which she said
would be high on the cable priority
list at the Commission during the
coming year.

An FCC report due out this fall
will explore all aspects of cable sys-
tem ownership, Jones said.
Prompted by the re-emergence of
telephone company interest in rural
cable systems, the report will also
cover television network and station
participation in cable and news-
paper-cable cross-ownership. Jones
expects the report to be the basis of
“significant deregulation moves” in
the coming months.

“There is little agreement (even
among economists) over just what
constitutes concentration of own-
ership,” Jones said. She predicted
that the FCC’s ownership rules for
cable will be relaxed without harm
to the public interest. “Regulation of
cable and broadcasting must now

take into account the existing com-
petition and potential for increasing
competition from alternative deliv-
ery systems,” she noted.

In spite of her personal experience
with employment discrimination,
Jones said that she sees affirmative
action as a task more properly ad-
dressed by the Equal Employment
Opportunity Commission than by
the FCC. She listed costs to the
Commission and to broadcasters
and cable system owners as reasons
for referring equal opportunity
problems to the EEOC. While claim-
ing to support employment equality,
she argued that “affirmative action
programs tend sometimes o get per-
ilously close to mandatory hiring
quotas, and that I can not support.”

Jones also predicted lifting of the
existing local signal rules to allow
cable systems to meet subscriber de-
mand for more syndicated program-
ming. She concluded with a warning
to cable system owners that deregu-
lation is a “two-edged sword” which
will allow greater marketplace com-
petition without FCC protection.

gz

Music
Monitor

75

By CARY DARLING

FOUR PAT: Not many label
chiefs let their homes be used for
their artists’ videos but this is exactly
the case with Chrysalis Group of
Companies cochairman Terry Ellis.
The exteriors of his Los Angeles
home is part of Pat Benatar’s six-
minute “Precious Time” production.

Keith MacMillan, of KEEFCO, is
currently in post-production at
L.A’’s Pacific video on this and three
other Benatar videos to promote her
“Precious Time” album. The title
track is the only video using loca-
tions around Los Angeles. The other
songs, “Fire and Ice,” “Tuff Life,”
and “Promises In The Dark,” were
taped at TV Center here.

KEEFCO is also in post produc-
tion “Bill Wray In Concert” for Lib-
erty which MacMillan directed. For
Warner Bros.,, company director
Kim Paul Friedman is directing
Larry Graham videos of “Just Be
My Lady” and “Love Keeps Grow-
ing Stronger.” They were shot at the
A&M Chaplin Soundstage in Los
Angeles. Philip Davy directed the
KEEFCO shoot at the Montreux
Jazz Festival July 14-15 for Warner
Bros. (Billboard, July 11, 1981).

* k%

SECOND TIME AROUND: The
Gowers, Fields & Flattery firm in
Los Angeles is cutting a stereo audio
track for the videodisk version of
“Rod Stewart Live At The Forum.”
Originally, the concert was released
to Showtime and issued on video-
cassette. For disk, the concert has
been edited to just under 60 minutes.

* k%

CAMEO APPEARANCE:
Chocolate City act Cameo flies to
Detroit July 22 to shoot performance
videos of “Freaky Dancin’” and “I
Like It.” Both are from the album,
“Knights Of The Sound Table.” Di-
rected by Denis deVallance, it is
being shot at Masonic Auditorium
for Century Video Productions.

I

WRIGHT TIME: The Millaney-
Grant Co. is doing two promotional
clips for Warner Bros. artist Gary

Wright. The tracks are “1 Really
Want To Know You” and “Heart-
beat.” from his “Right Place” al-
bum.

x X %

LET’S WORK TOGETHER:
Canned Heat, Richie Havens, Taj
Mahal, Kenny Rankin, Country Joe
Fish and others are part of the “The
Celebration Continues” video which
is soon to be marketed by Samurai
In The Sky Films Ltd. of New York
and Los Angeles. The video docu-
ments an August 1979 concert at
Madison Square Garden. No com-
pany has been set to distribute
though it is planned for video-
cassette, cable for syndication in the
U.S. while the rest of the world will
see a theatrical release.

* * *

SOUNDTRACKIN": Bob
Macken, author of “The Rock Music
Sourcebook,” now has a thematic
music and song selection service for
video, radio and film producers
called Cracken Productions. Name a
topic such as summer unemploy-
ment, San Salvador or gun control
and a list is provided of related
songs.

“Newspeople make up the biggest
category of people who uses the
service,” says Macken. If necessary,
he can rush the list in 48 hours. If the
record is hard to find, Macken will
put it on tape and ship it to the pro-
ducer. Each song list is $15 with 10
such lists costing $100.

Macken is located in Forest Hills
N.Y.

* * *

Music Monitor welcomes submis-
sions from record companies, video
producers and management firms re-
garding artists’ current video activi-
ties. Please include the artists’ name,
songs to be recorded, producer, direc-
tor, studio and for what purpose the
video is intended.

Send items to Music Monivror, Bill-
board Magazine, 9000 Sunset Bivd.,
Los Angeles, Calif. 90069.

VHD’s Titles

@ Contiaued from page 28

Both Dartnall and Foster estimate
that music programming will make
up as much as 10% of the initial cata-
log. In fact, it’s expected that music
and stagze performances will make
up some 200 of the projected 1985
600-title catalog.

Initial music titles now include
such acts as America, April Wine,
the Tubes and Kim Carnes. In the
jazz anc classical areas there is mate-
rial with George Shearing and
Itzhak Perlman. Some projects.
like the Carnes program, will be pro-
duced :nitially for other purposes,
such as cable.

“As the record companies,” adds
Dartnall, “develop video music pro-
gramming, we become a natural
buyer for disk use. The labels are
getting more active in this area and
we are talking to a number of vari-
ous labels outside our own partner
companies Victor of Japan and
Capitol-EMI. We are telling labels
‘we want your artist on the VHD la-
bel.” Up until now, [ believe, it’s
been tough to convince artists to put
themselves out on mono tapes and
disks. Of course, VHD offers stereo
right away.”

Foster also points out that VHD is
exploring a number of new video
music approaches, in addition to
straight concert footage.

“We are investing,” says Foster,
“a good deal of money in innovative,
creative programming and that ap-
plies to the music area.”

Darnall sees custom pressing as
being particularly attractive for
record labels in that VHD, he
claims, has the capability of jumping
on a hot music property, such as a hit
LP, and getitout to market in video-
disk format quickly.

“We would hope to do custom
pressing for record labels,” he says.
“We want record labels to know that
VHD :s a willing buyer and distribu-
tor of their video music material.”
Specific terms of VHD’s custom
pressing for record labels are still
being formulated.

“Ultimately,” observes Dartnall,
“we have to offer something to con-
sumers that is not just another deliv-
ery system. Something that is more
than movies and music. We have to
be able to offer something unique
and special that is not available via
any other home video approach.”

The marketing campaign for soft-
ware and hardware is also being
formulated. Each of the five hard-
ware player manufacturers will mar-
ket in their own way butit’s expected
that there will be marketing, adver-
tising and merchandising coordina-
tion between them and VHD Pro-
grams.

CIC Video Intl.
Names Featherstone

LCNDON—Roy Featherstone,
formerly president of MCA Inter-
national’s record operation, has
been appointed president of CIC
Video International, with which he
has been involved since its incep-
tion.

He will oversee the exploitation of
home video rights for the Universal
and Paramount movie libraries in all
territories outside North America,
and says the next year will see a
number of new countries opened to
CIC Video product.

Featherstone established the CIC
Video UK operation here in Decem-
ber 1980 and was also instrumental
in the distribution agreement
reached with Esselte for Scandi-
navia.
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Survey For Week Ending 7/25/81

Videocassette

Top 40
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lisher
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& These are best selling videocassettes compiled from retait sales,

- ._E_ S including releases ir both Beta & VHS formats.
An i
e = % TITLE
E 3 = Copyright Owner, Distributor, Catalog Number
1 5| 24 | AIRPLANE

Paramount Pictures, Paramount Home Video 1305
2 1 7 | ORDINARY PEOPLE

Paramount Pictures, Paramount Home Video 8964
3 3[ 19| 9705

20th Century-Fox Films, Magnetic Video 1099
4 2 7 | ELEPHANT MAN

Paramount Pictures, Paramount Home Video 1347
5 4 7| POPEYE

Paramount Pictures, Paramount Home Video 1171
6 | 11| 23 | CADOYSHACK

Warner Bros. Inc., Warner Home Video OR 2005
7125 2 | BLACK STALLION

Magnetic Video 4503
8| 6] 21| FAME

MGM/CBS Home Video M70027
9 [ 10| 19| STUNT MAN

20th Century-Fox Films, Magnetic Video 1110
10 8 5] YOUNG FRANKENSTEIN

20th Century-Fox Films, Magnetic Video 1103
11 | 29 2 | HIGH ANXIETY

Magnetic Video 1107
12 | 14| 19 | FLASH GOROON

Universal City Studios Inc., MCA Distributing Corporation 66022
13 7| 13| SOMEWHERE IN TIME

Universal City Studios Inc., MCA Distributing Corporation 66024
14 | 33 2 | LA CAGE AUX FOLLES

Magnetic Video 4506
15 | 27 | 24 | BEING THERE

MGM/CBS Home Video 60026
16 | 31 51 HOP SCOTCH

20th Century-Fox Films, Magnetic Video 4072
17 | 16 | 42 | COAL MINER'S OAUGHTER @

Universal City Studios, Inc.,

MCA Distributing Corporation 66015
18 | 36 3 | CLOSE ENCOUNTERS

Columbia Pictures- vV10145/B51145
19 [ 12 [ 11 [ SUPERMAN A

D.C. Comics, Warner Home Video WB-1013
20 { 32| 11 | THE FORMULA

MGM/CBS Home Video 600037

THE GREAT SANTINI
Warner Bros. Inc., Warner Home Video OR 22010

A CHANGE OF SEASONS
20th Century-Fox Films, Magnetic Video 1104

WINNIE THE POOH
Walt Disney Films 25

URBAN COWBOY
Paramount -Pictures, Paramount Home Video 1285

ALL THAT JALZ

Magnetic Video 1095

MY BLOODY VALENTINE

Paramount Pictures, Paramount Home Video 1447
INSIDE MOVES

20th Century-Fox Films, Magnetic Video 9011
BLUES BROTHERS @

Universal City Studios Inc., MCA Distributing Corporation, 77000
THE FIENDISH PLOT OR DR. FU MAN CHU
Warner Bros. Inc., Warner Home Video OR 22014
PINK PANTHER

Magnetic Video 4509

ALIEN A

20th Century-Fox Films, Magnetic Video 1090
THE BIG RED ONE

MGM/CBS Home Video C 700052

AND JUSTICE FOR ALL

Columbia Pictures 10015

STAR TREK

Paramount Pictures, Paramount Home Video 8858
MY BODYGUARD

20th Century-Fox Films, Magnetic Video 1111

FORBIDDEN PLANET
MGM/CBS Home Video 60041

CHEECH AND CHONG'S NEXT MOVIE
MCA 66016

2001: A SPACE ODYSSEY
CBS/MGM M 700002

CABARET
MGM/CBS Home Video 70035

SOUTH PACIFIC
MGM/CBS Home Video C 700045

© Recording industry Assn. Of America seal for sales of 25,000 units pius $1,000,000 after returns. (Seal indicated by dot.) A Recording

Industry Assn. Of America seal for sales of 50,000 units plus $2,000,000 after returns.
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MONITORS DEBUT—JBL has introduced the 4430 and 4435 Bi-Radial studio
monitors. Designed to meet the performance requirements of digital and ad-
vanced analog recording technologies, the monitors, the firm claims, are the
most significant new development the firm has made in this area in a decade.

BOTH IN JUNE OF ’82

CES-NAMM Can't
Switch Parley Dates

By HOWARD MANDEL

CHICAGO—Conflicting dates of
the summer 1982 Consumer Elec-
tronics Show and the National Assn.
of Music Merchants meet may force
some manufacturers to choose their
markets.

In 1982, CES runs June 6 through
10 at Chicago’s McCormick Place.
while NAMM convenes in Atlanta
at the Georgia World Congress Cen-
ter from June 5 through 8. Each or-

ganization claims exhibition hall
availability determined their show
schedules.

“We're booked up to 1990 now.”
says Larry Linkin. executive vice
president of NAMM, “and when
you plan that far in advance it’s usu-
ally possible to avoid problems. But
when you work with dates. some-
times you get fouled up.”

(Continued on page 34)

chambers

“A recording experience
in the Grand Manner”

- 24-track live-in facility
block bookings encouraged

» unique atmosphere in a
130-year-old Victorian
mansion near beaches

- studio situated in an old
theater—20 foot ceiling

« Neve-Studer-3 live echo

For rates & wnformation contact

Steven Bramberg
Boogie Hotel Studios
709 Main Street
Port Jefferson, New York 11777
(5616) 473-6655

Sound Business

v UNUSUAL SUCCESS SITUATION

" Nashville’s Sound Emporium: |
More Than Its Share Of Hits

NASHVILLE—Sound Emporium
recording studios here is well on its
way to repeating its banner "80 year
when 4.312 of its recordings charted
for a total of 11.8% of the Hot Coun-
try Singles chart and 18% of the Hot
Country LP chart.

Sound Emporium -indicates that
20% of the music recorded there was
in the gospel, pop and soul, while
another 7% was in radio commer-
cials, television spots and a few
movie and television underscores
and soundtracks, including
“Smokey and the Bandit II” and
“Concrete Cowboys.”

Among acts that have recorded at
Emporium are Willie Nelson, Way-
lon Jennings, Kenny Rogers. Dottie
West, Roy Clark, the Earl Scruggs
Revue, Moe Bandy. Joe Stampley,
Sammy Davis Jr., Paul Anka, Jerry
Reed. Johnny Cash. Dolly Parton,
Don McLean, Bob Dylan. Rex Allen
Jr., and the Marshall Tucker Band.

“Many people say that Nashville
is the country music capital of the
world,” says Jim Williamson. engi-
neer and president of Sound Empo-
rium. “but I like to say we are the
music capital of the world. We love
music of all kinds and have the flex-
ibility of musicians and engineers
and studio equipment to do any-
thing.”

According to Williamson some
out-of-town producers are shocked
by Nashville’s laidback style. “They
don’t see minds at work; they see
bodies that don’t move,” he says.
“They get nervous at first because
they think nothing is happening, but
the end result is the name of the
game.”

Independent producer Larry But-

Nashville Added
To The Summer
Sony Roadshow

NEW YORK —Sony’s digital
roadshow is having an extended run.
A third city—Nashville—has been
added to the roster of locales on the
company’s “technical tour.” The
Nashville appearance is tentatively
set for the end of August.

Hands-on demonstrations of
Sony’s professional digital audio
equipment have taken place in New
York and Los Angeles. On display in
Nashville will be the new PCM-1610
digital audio processor, DAE-1100
editor, DRE-2000 reverb unit and
AFM-8 speakers. Those invited to
try out the equipment will be given a
private demonstration lasting be-
tween two and three hours.

“We’re asking for feedback,” ex-
plains national sales manager for the
professional digital audio division,
Rick Plushner. “We want to know
what problems people are having
with digital and what they think of
it. I's a completely new technology,
not to mention expensive, and we
want people to become familiar with
i”

Plusher adds that Sony is “totally
committed” to a full line of profes-
sional digital audio equipment,
“from microphone all the way down
to the consumer level, with the Com-
pact Disc player.” A multi-track sys-
tem, the PCM-3324, 10 be delivered
in the first quarter of 1982, will have
its own series of private showings

later this year. LAURA FOTI

www americanradiohistorv com

By ROSE CLAYTON

ler, who owns Sound Emporium
with Williamson and country artist
Roy Clark, has attracted attention
with hit records for Kenny Rogers,
Debby Boone and Dottie West. He
recently completed a digital album
on Sammy Davis Jr. and also works
with John Denver, Bobby Golds-
boro, Diane Pfeifer and B.J.
Thomas.

“Studio A is our largest, brightest
and most updated room,” says Wil-
liamson. “I think audio and video
are going to marry soon, and I think
A is ideal for a sound stage. I'm go-
ing to begin working on that as soon
as | can stop booking it long
enough.”

Built in 1969. studio A features a
recording room 33'x39'x22’, with a

Digital Davis: Sammy Davis Jr., right, confers with producer Larry Butler,

center, and musician Steve Chapman during a recent digital session at Sound
Emporium in Nashville.

Independent engineer Billy Sher-
rill and Sound Emporium, where he
primarily works, were recently hon-
ored by Pro Sound News with top
awards in its country field. The stu-
dio and engineer awards are based
on the total number of albums re-
corded per studio and the total sales
of each album as reported by Bill-
board. The degree of studio involve-
ment in each project is also consid-
ered.

Sound Emporium comprises stu-
dios A and B in the plant at 3102
Belmont Blvd., formerly the site of
the Jack Clement studio, and studio
Cat 1111 17th Ave. South, in facil-
ities earlier occupied by American
Sound Studio.

Each studio. according to Wil-
liamson, offers a different environ-
ment. Studio A is for symphony or-
chestras, jazz bands, polished pop
groups or rock’n’roll units. Studio B
is more conducive to soul and coun-
try work, while studio C is for every-
thing between these extremes.

three-tier, 15'x20’ string alcove pre-
set to accommodate 20 musicians.
The floors are hardwood with car-
pet. Weathered barnboard alter-
nates around the wall. The barn-
board also covers the acoustic traps
above the alcoves and drum and vo-
cal booths—as well as the interior of
the 19'x19%’ control room.

The booths and alcoves are faced
with volcanic pumice stonework,
which, because of its high porosity,
generates what Williamson calls
“excellent sound dispersion.” The
drum cage has an air pocket behind
the stonework with a second wall
comprised of wood, insulation, and
a ton or two of poured sand to pro-
vide a deep, solid kick.

There are two 8x10'x35’ acousti-
cal echo chambers with double ce-
ment-block walls, insulated, with a
double layer of sheetrock to ensure
non-parallel surfaces. Each is
equipped with an Altec 60 AE
speaker and two Sennheiser 441 mi-

(Continued on page 57)

Cassette Spring Pad

8 Track
Foam Pad

No. 510
Flat-Foam Shield

No. 4T0M ~_
Cassette

Full Shield
&

8 Track Cartridge
Spring Pad

Special designs on request

Call or Write

OVERLAND PRODUCTS CO.

P.O. Box 567 ® 515 North Pierce Street

Fremont, Nebr. (USA) 68025 e 402/721-7270



www.americanradiohistory.com

Sound Business

Studio Track

LOS ANGELES—Record Plant activity: Jack
Douglas producing the Knack for Capitol, Lee
DeCarlo engineering; Martin Birch producing
and engineering Black Sabbath for Warner
Bros.; David Foster producing Chicago, Hum-
berto Gatica at the console; Brooks Arthur pro-
ducing Bernadete Peters for MCA, Bob Merritt
and David Latman handling engineering duties;
and Devo producing and mixing themselves for
Warner Bros.; and Rick Seerate tracking for
Small Fortune, co-producing himself with Roy
Clingan. Plant scoring activity sees Dan Wallin
mixing two upcoming films: “Paternity” and
"Yes, Giorgio.”

Action at Kendun: Kool and the Gang record-
ing instrumental and vocal overdubs for De-Lite
Recorded Sound with producer Deodato super-
vising, Mallory Earl and Mark Sackett, Kendun
staffers at the console; Kasim Sulton, EMI artist,
overdubbing instrumentals and vocals under
the direction of producer Bruce Fairbairn; horn
overdub session featured Earth, Wind & Fire's
horn section, Joe Chicarelli engineering, Tom
Cummings assisting; SOS Band with Sigidi pro-
ducing in for digital mixing sessions, Steve Wil-
liams engineering, assisted by Bob Winard,
Scott Skidmore assisting with the Sony digital
equipment; Kevin Beamish producing and engi-
neering vocal and instrumental overdubs for the

PARADISE RECORDING—Stephen
Stills adds a guitar part to a track at
Hawaii's Sea-West Recording. Stills
and Nash are prepping a new LP for
Atlantic.

| Foghat Studio
Sold; Call It
Boogie Hotel

PORT JEFFERSON. N.Y.—
Boogie Hotel has opened here as a
new 24-track. state-of-the-art re-
cording studio.

The studio is built into a large
theatre housed in a 13-year-old Vic-
torian mansion. featuring stained
glass windows, lamps and numerous
fireplaces.

The studio was built and formerly
owned by rock act Foghat. which
records for Bearsville/ Warner Bros.,
but was recently bought and reno-
vated by several music industry vet-
erans.

Equipment features includes a
modified Neve 8058 console. 3M 79
multitrack tape recorder. Studer 2-
tracks, Tannoy and JBL monitors,
several live echo chambers, and a
collection of vintage guitar amps
and microphones.

The theatre-studio has a 20-foot
ceiling and a 50x60 foot room. The
studio is also a live-in facility and
can house and feed 8/10 guests.

Studio owners are Don Berman,
formerly of Media Sound and Power
Station. in addition to being Fog-
hat’s engineer and co-producer on
several projects: Steve Bramberg.
formerly of Media Sound. Electric
Lady and Kingdom Sound: Jeffrey
Kawalek, ex-chief engineer of
House Of Music Studios: Bob Lud-
wig. president of Masterdisc Corp.:
and Ron Bretone. ex-member of the
Music Explosion and Crazy Ele-
phant.

Block booking is available.

Henry Paul Band for Atlantic, Tom Cummings
assisting; Carole King for Free Flow Productions
cutting tracks, overdubs and vocals with pro-
ducer Mark Hallman and engineer Chet Himes;
Fifth Dimension in for vocal overdubs for the
Leonet Group, producer Tony Camillo super-

vising, Barney Perkins, assisted by Terry H.
Moore, engineering; Richard Evans mixing the
new Perry & Sanlin LP p-oject for Capitol,
Barney Perkins, assisted by Tom Cummings en-
gineerirg; and Randy Jackson producing several
tunes for Latoya Jackson's upcoming LP, in for

instrumental overdubs, Wayne Neuendorf, as-
sisted by Bob Wimard and Mark Sackett, engi-
neering.

At United/Western: Bob Dylan cutting tracks
with Paul Dobbe mixing, Cecily Riddle assisting;
Kasim Sultan tracking for EMI, Bruce Fairbairn

producing, David Ahlert assisting; Barry Mani-
low in for Arista, producing himself with Michael
DeLugg engineering, Gary Boatner and Ira Sie-
gal assisting; Tim Weisberg working on a new
MCA LP with John Hug producing, John Mills

(Continued on page 32)
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GIFTED PERFORMANCES.

The talents of recording artists and their studios
provide the magic that turns a reel of recording tape
into an outstanding creative achievement. But the
magic doesn't stop there. It extends to hundreds of
charitable arganizations. And of course, to every one of
us who enjoy great music.

That's what we'd call a masterful performance.

Over the past three years, there have been more than
200 Ampex Golden Reel recipients. And more than
$200,000 donated to charity.

The Ampex Golden Reel Award honors the world's
most successful albums and singles* that were
mastered on Ampex professicnal recording tape. And
included in the Award is a gift of $1,000 to the recording
artist's favorite charity.

AMPEX

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, California 94063, (415) 367-3889

©Ampex 1981 Go'den Reel Winners as of 1/8! ‘RIAA Certhed Goid

www americanradiohistorv com
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Studio Track

® Continued from page 31
mixing and David Ahlert assisting; Mickey Gilley
recording for “Solid Gold,” Michael Miller pro
ducing with Paul Dobbe engineering and David
Ahlert assisting; Mike Chapman sweetening
Exile’s upcoming Warner-Curb LP, Jimmie Has-
kell arranging with Doug Schwartz mixing; and
Steve Buckingham producing Michael Johnson
for EMI, Joe Neil mixing, Cecily Riddle assisting.
Recent Mama Jo action: Fred Piro producing
overdubs on Duke McFadden for Casablanca
with assistance from Winn Kutz; Fred Piro fin-
ishing mixes on Chi Coltranes CBS LP with pro
duction assistance by Larry Brown and Winn
Kutz; David Diggs fimishing an LP for Donn
Thomas with Jack Joseph Puig engineering, as-
sisted by Billy Taylor for Word; and Brown Ban-

nister and Michael Blanton finishing mixes on
Amy Crant’s second LP for Myrrh Recording with
Jack Joseph Puig engineering.

Bill Robinson retiring as general manager of
Sunset Sound. He does plan to stay involved in
the music industry as a writer, teacher and/or
consu tant.

Act vity at A&M sees: Michael Stokes produc
ing LTI, Don Hahn engineering, assisted by Jim
Cassell; Paul McKenna producing/engineering
Wall ¢f Voodoo, Kirk Ferraioli assisting; Jack
Gold rroducing Johnny Mathis, Dick Bogert en-
gineerng; Henry Lewy and Skip Cotrell engi-
neering Joni Mitchell; and Michael Stokes also
producing Booker T., Don Hahn engineering, Jim
Cassell assisting.

Sam Brown IIl of Git Down Brown Produc

tions working at Freddie Perren’s Mom & Pops
Co. Store producing projects on Gemini and also
Ruthy Yarkoni.

Snuff Garrett producing the soundtrack for
“Sharky’s Machine” at Britannia Studios with
music by Manhattan Transfer, Joe Williams and
Sarah Vaughan, Greg Venable at the console,
Russ Bracher assisting. Also there: Snuff Garrett
producing an LP with Clint Eastwood; Bette
Midler cutting a country single with Garrett
again producing and Greg Venable engineering;
Merle Haggard recording a debut LP for Epic
with Ken Suesov engineering with Russ Bracher
assisting; and Jack Bielan producing Bobby Vin-
ton, Ken Suesov engineering, Russ Bracher as-
sisting. * *x  *

Recent action at 39th Street Music in New

York involved special project for release on com-
pilation album in Japan and airing on “Snake-
man" radio show. Members of Talking Heads,
B52s and the Plastics combined efforts on two
songs: “I Will Call You (And Other Famous Last
Words)"" and “Honeydew." Group calls itself the
Melons. Co-producers were Frank Gallagher and
Moishi; executive producer was Steve Ral-
bovsky. Engineering was by John Rhodes as-
sisted by Steve Rosen. There are no plans for re
fease in this country.

John Cougar & the Zone launching Criteria
Recording Studios’ new East Wing ‘superstudio’
in Miami, recording an LP for Riva Records, Don
Gehman and Cougar producing with Gehman
also engineering, Dennis Hetzendorfer assisting.

Foghat finishing up an LP for Bearsville/

-

Lee began his engineering career with Decca in 1956,
moved to Warner Bros. in 1966, and became Warner’'s Di-

Lee Herschberg
Director of Engineering
Warner Bros. Records

Q. What do you say to an artist who's considering a digital

project?

rector of Engineering in 1969. His experience spans the re-
cording of such artists as Frank Sinatra, James Taylor, and
most recently, Rickie Lee Jones. Herschberg is a true believer
in digital recording, and agreed to tell us why.

Q. You've probably had as much experience with the 3M

A.

Digital System as anyone.

Yes, probably. I've been working with it for two years and
had one of the first systems. V/e've been through the ups
and downs and it's been wel worth it. At this point, the
3M digital machine works as well as most analog
machines.

. How do you justify the extra expense of digital recording?
. Well, | think from any studio point of view, you've got to

have the equipment that will bring in the artists. And if
digital recording is truly the state-of-the-art, you've got to
consider the clients you'll attrect, and their needs.

. You've obviously done a (ot of projects digitally. Why?
. To me, digital recording I1s almost like the tape machine

is nonexistent. You don't have eny of the inherent problems
you have with analog. | think everybody i1s aware of the
major benefits of digital recorcing. No wow or flutter. lack
of tape noise and no need for noise reduction. And digital
allows you to do things you cculdn't do with analog. Like
compiling 3 or 4 tracks onto 01e. There's no degradation
of quality

Having 32 tracks has help2d, and so has the addition
of a digital editor

A.

I'd say, yes, if it's up to me, go ahead and do it with digital

Sometimes, on an analog session when the digital is
available, I'll record the first couple of tracks on both ma-
chines. Then, on the first couple of playbacks, we'll listen
to them side by side That usually does it right there.
There's no comparison

There's nothing wrong with analog recording. And
never has been. It's just that, with digital, you're hearing
on playback what you just did in the studio. And you begin
to hear all the shortcomings of analog machines — the
things you've come to accept. And suddenly, those things
are no longer acceptable

Q. What musical formats are suited to digital?

. Any format, really. It's particularly good for music with a
lot of dynamic range. Like Rickie Lee

Q. What would you say to other engineers and pro-

ducers considering digital?
. Well digital isn't for everybody. And I'm not trying to say
itis. There will always be peo-
ple who prefer analog, and a
lot of great records are made
that way. It's just that, to my
ears, digital is far superior
and it's the next logical step.

Lee Herschberg recently recorded Rickie Lee Jones on the 3M Digita
System The aibum. Pirates, is avalable from Warner Bros. Records

3M Hears You. ..

www americanradiohistorv.com

Warner Bros. at Boogie Hotel, Long Island, N.Y

Nick Jameson producing/engineering. Also
there: the Good Rats working on a Great Ameri-
can Records LP, Don Berman and Good Rats
producing, Berman also engineering.

Alligator Records finishing Albert Colfins (re-
corded live in Minneapolis) at Streeterville
Recording Studios, Chicago. Also there: Bruce
Iglauer producing a Koko Taylor project, Fred
Breitberg engineering, Ron Gresham assisting;
and Flying Fish completing an LP for Blue Rid-
dem Reggae Band with members of the band
and Prince Jammy doing the producing.

Mixing Squeeze for the "King Biscuit Flower
Hour” were D.I.R.'s Bob Kaminsky and Paul
Zulio at Blue Rock Studios, Manhattan, Michael
Ewasko engineering.

Recent activities are Audio Services Com-
pany, Mishawaka, Ind., see Autry Walker of Jr.
Walker and the All Stars laying tracks for an LP
project.

New staff appointments at Pantheon Studios,
Scottsdale, Ariz., include: Steve Escallier, pro
ducing/engineer; Ralph Osborn, producing/en
gineer; Beth Gunn, studio manager and Kathy
Maris, sales/production. The studio recently fin
ished up a Wendy Evans project, Dennis Alexan-
der co-producing with Michel Columbier.

At Masterfonics in Nashville, Glenn Meadows
mastering new double-live Grateful Dead pack-
age and Isaac album. ... Garth Fundis, John
Donegan and Allen Reynolds editing Crystal
Gayle’s new Columbia LP on JVC-digital audio
recorder. Jim Loyd mastering new Sammy
Davis Jr. digital album on 3-M digital system.
Loyd also working on Kris Kristofferson project
and Casablanca single for Peddy Baker. ... Al
Smith working on new LP for the Kendalls. . ..
Mack Evans mastering Marty Robbins album

At Music City Music Hall in Nashville, the
Crusaders producing themselves on new album
with Joe Cocker sitting in on some tracks. Eng
neer for the project is Bill Harris. ... Charley
Pride cutting single with producer Norro Wilson
and engineer Bill Vandevort. ... Floyd Cramer
laying RCA album tracks with producer Chet At-
kins and engineer Yandevort. Atkins and Van-
devort also working on new Roger Whitaker pro|
ect. In separate projects. Eddie Kilroy is
productng singles for Dean Dillon and R.C. Ban-
non with engineer Harris.

At Creative Workshop in Nashville, Dottie
West laying Liberty tracks with producer/engi
neer Brent Maher and producer Randy Good-
rum. ... Gene Cotton mixing new album with
engineer Maher Gospel artist Steve Sharp

{Continued on puge 33}
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Tape Montreux Fest
Again With Sony
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Digital Equipment

LONDON Mountain
Studios. the Montreux tacilit
owned by rock group Queen.
1s offering Sony digital
recording for the second year
at the Montreux Jazz Festival.

The entire festival 1s being

taped. and in additon Moun-
tain 1s recording two concerts
staged by Warner Brothers
Records, teaturing Chick
Corea. Al Jarreau. Randy
Crawtord and others

Sony has provided the new
PCM 1610 2-channel digital
processor and two recorders
for the period of the festval
permitting uninterrupted
recording for as many hours
as nceessaryv. The material
will be used mually tor
analog releases. but preserved

} also for future release on the
» Philips/Sony Compact Disco.

which s expected 10 be mar
keted commercially in the
U.K. within 18 months
Montreux Fesuval Record-
ings, recently set up by
Mountain Studios and the
festival orgamization. will
make video recordings ol the
two Warners concerts. with a
view (o possible broadcast
and home video exploitation
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® Continued from page 32

working on project with producer Buzz Cason
and engineer Todd Cerney.

At Audio Media in Nashville, Marshall Mor-
gan 1s mixing Columbia project for Janie Fricke
and Elektra project for Johnny Lee with Jim Ed
Norman producing both efforts.

At Quadrafonic in Nashville, David Olney lay-
ing Rounder tracks with producer Steve Gibson
and engineer Jimmy Stroud. . . . Johnny Duncan
working on Columbia album with producer Gib-
son and engineers Rich Schimer and assistant
Stroud. ... Dobie Grey cutting Robox album
with producers Bud Reneau and Wray Chafin
and engineer Willie Pevear. . . . Marc Speez mix
ing Kat Family atbum with producer Gibson. en-
gineer Schimer and assistant Stroud.

For The Record

NEW YORK Donald “*Buck
Dharma™ Roeser of Blue Oyster
Cult was working at Kingdom
Sound Studios, Syosset. N.Y. re-
cently. A recent Studio Track item
(Billboard, July 4. 1981) listed him
as Donald “Duck Dharma™ Rocser.
a typographical error.

new single, Bill Lavergna producing with Al
Steegmeyer engineering and Patrice Carroll as-
sisting.

At Celebration Recording Studios, Manhat-
tan, Merris Mamorsky announces the appoint:
ment of vice president Jack Zimmermann to stu

_Studio Track

dio mariager. Piers Plaskitt, the previous
manager. moves to Bullet Recording, Nashville.
The Hot Walker Band at Triiad Recording Stu-
dios, Ft. Lauderdale, Fia., finishing the mix on a
new LF, Marsha Radcliffe producing.
Producer Chuck Underwood placing finishing

|

touch2s on Janice Spencer's first solo LP at Stu-
dio A Recording, Dearborn Heights. Mich. Eric
Morgesen engineering. Also there, singer/song
writer Rick Swiecki cutting tracks for a first soio
effort

Acticn at Philadelphia's Alpha International:

Harold Melvin recording tracks for a new MCA
LP; Voyage mixing tracks. George Antiglio
recording tracks for P.B.I. Productions; Joey
Heatherton recording vocals for a new South
Philly Productions project; and Phil Hurtt pro-
ducing a new LP

At Scruggs Studio in Nashville, Waylon Jen-
nings finishing up RCA album and Jessi Colter is
laying tracks with engineers Randy Scruggs and
Pat Higdon. ... Randy Scruggs mixing Freddie
Hart project with producer Nelson Larkin. ...
Mark Card working on project with producer
John Thompson and engineer/producer
Scurggs.

At Doc’s Place in Hendersonville, Tenn., Leon
Russell producing himself on overdubs and
mixes on new album with engineer Bobby Brad-
ley.

At Wax Works in Nashville, Jim Seal working
on Galaxy release with producer Byron Hill.

At Reflection Sound Studio in Charlotte, N.C.,
Kevin Herron mixing live Marshall Tucker Band
performance for NBC's “The Source” radio pro-
gram. .. Robert Starling laying Dolphin tracks
with engineer Steve Haigler. ... Arrogance lay-
ing Moonlight tracks with producer John An-
thony and engineer Steve Haigler. . . . Don Dixon
producing Killer Whales for Moonlight.

Recent activity at Kajem Studios, Ardmore.
Pa., Vince Montana producing Denice Montana,
Mitch Goldfarb engineering; Grover Washington
Jr., recording new material for Ramsey Lewis,
Mitch Goldfard engineering; and a Philadelphia-
based band, the Pedestrians, cutting masters,
Joe Alexander engineering and co-producing

Final overdubs and mixing taking place on a
new Rossington Collins Band LP for MCA at Cri-
teria, Miami. Producing is Gary Rossington, Alan
Collins and Howard Steele; Steele also engineer-
ing with Bruce Hensal and Patrice Carroll assist
ing. Also in recently at Criteria: Brentwood
Rocker doing an LP for Quality Records, Toronto,
John Driscoll producing, Dennis Hetzendorfer
engineering; and Liza Minnelli doing vocals for a

Daniels Guest At
L.A. AES Dinner

LOS ANGELES-—-Drew Daniels.
an independent sound system con-
sultant, will demonstrate multiple
applications of music instruments
and loudspeaker systems at an up-
coming Los Angcles Scection Audio
Enginecring Socicty dinner here
Tuesday (28).

The local AES chapter will meet
at the Sportsmen’s Lodge Restau-
rant. Studio City. Reservations are
required for dinner.

Renovating On
At N. Jersey Lab

NEW YORK-Trutone Records
disk mastering labs is undergoing an
expansion and renovation.

The Haworth. N.J-based tacility
will have two new mastering rooms.
Additionally. the main cutting room
will be equipped with a newly ac-
quired Neumann VMS-70 lathe.
SX-74 head. SAL-74 rack and Neu-
mann mastering console. The sec-
ond room will be equipped with a
Scully /Westrex system featuring a
new Capps Gencration computer
and lathe contro.

If you think“pads and rollers”are
just a California craze,
you're not ready for New Memorex.

Pads and rollers are key com-
ponents of a cassette’s tane
transport system.

This system guides the tape

past ycur deck’s tape head. It must

do so with unerring accuracy.

And no cassette does it more
accurately than totally new
Memarex.

Roller precision is critical.

The new Memorex tape trans-
po7t system Is precision engi-
neered to exacting tolerances.

Flanged, seamless rollers guide

the tape effortlessly and exactly.
An ovarsize pad hugs the tape to
the tape head with critical pres-
sure: firm enough for precise
alignment, gentle enougn to

METAL IV, don't forget the impor-
tance of those pads and rollers.
Enjoy the music as the tape glides
unerringly across the head.

And remember: getting it there
IS half the fun.

dramatically reduce wear.

QOur unique ultra-low-friction
polyolefin wafers help precision-
molded hubs dispense and
gather tape silently and uniformiy,
play after play. Even after 1,00
rlays.

In fact, our new
Memorex cas-
sette will always
deliver true
sound reproduc-
tion, or we'll
replace it. Free.

Of course, re- 3
production that true . e
and that enduring
owes a lot to Per-
mapass ™ our extraor-
dinary new binding
process. It even owes a
httle to our unique new
fumble-free storage album.

But when you record on tew
Memorex, whether it's HIGH
BIAS 1l normal bias MRX | or

NOW MORE THAN EVER T
WEASK: ISITLIVE,ORISIT _.°

MEMOREX

© 1981, Memorex Corporation, Santa Clara, California 95052, U.S. A
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~ Sound Business

Market New Moog Synthesizer

Called The Source, It Will List At $1,400 In August

BUFFALO. N.Y.—A beehive of
electronic activity. Moog Music Inc.
headquarters here is readying retail
shipment of its newest synthesizer,
The Source. retiring the popular
Minimoog line and introducing the
Rogue model.

Listing at $1.400. about $600 less
than the 12-year-old Minimoog. The
Source’s panel is similar 1o the latter
but features touch-tone controls, 16
program voices and a computer mi-
CTOpProcessor.

“Moog in no way is replacing the
Minimoog but rather insuring its in-
tegrity.” reports Robbie Konikolf.
a&r director. “New technology. pro-
duction and labor costs necessitated
the change. Besides, how do you re-
place a violin?”

Set for an August departure to re-
tailers, the programmable. mono-
phonic unit includes a three-octave.
37-key instrument. The analog sec-
tion 1s a two-oscillator section syn-
thesizer similar to the Minimoog.

According to Konikoft, an indi-
vidual four-part contour gencrator
controls the patented Moog Filter
and VCA. All continuously adjust-
able functions. oscillator level and
filter cutoff are modified through
the incremental controller.

Introduced at the National Assn.
of Music Merchants Show in Ana-
heim, Calif. the compact Source’s
microprocessor allows storage of 16
program voices with an instant edit
access.

One of Moog's 10 current prod-

By HANFORD SEARL

ucts, The Source’s 16 programmable
voices may be written to cassette and
new programs read from a cassette.
A software. computer tape plan is
underway. “Sounds Ot The Stars.™
o capture numerous Moog endors-
ing artists sounds on cassettes.

For example, the same tone qual-
ity of a Keith Emerson, Chick Corea
or even Devo could be reproduced
by merely plugging in the cassette
chord into The Source’s backside
panel. explains Moog engineer John
Robilotto.

The Z-80 microprocessor per-
forms many additional functions,
accessed through a secondary-level
entry system, says Konikoff. A per-
formance-oriented arpeggiator will
accept a discrete pattern of up to 24
notes for immediate playback.

In level 2, the Microprocessor con-
trols two 80-note. rhythmaticaltly-in-
dependent digital sequences. a digi-
tal arpeggiator. sample and hold.
sequenced program changes and the
cassctlle input/output operations.

“We're targeting for both the pro-
fessional musician as well as the self-
starter.” Konikoff adds. “The cost is
equal to that of other home video
and entertainment centers.”

The final 25 Minimoog synthesiz-
ers. a long-time favorite of Rick
Wakeman's and other artists, are
being produced. The final model.
one of 13.000 in the world. will be
presented to its inventor, Dr. Robert
Moog.

First manufactured in 1969 at

Moog’s original Trumansburg, N.Y.
plant, the portable units’ currently
haltway on a two-year touring pro-
gram sponsored by the Office of Ad-
vocacy in the U.S. Small Business
Administration.

Selected by the Assn. of Tech-
nology in Washington. D.C. for the
touring honor, the Minimoog unit.
played by about 2.5 miilion people
during the first year. recently was re-
turned to the suburban Buffalo
plant for the recent summer
NAMM.

Meanwhile. the 32 keyed Rogue
was unveiled at the Chicago NAMM
Show June 27-30. It is touted as a
perfect first instrument for the be-
ginner. a second synthesizer use or
expander for pros.

The two oscillator unit contains a
complete set of modulation controls
that produce sample and hold, auto-
matic triggering and contoured
“sync” sweeping.

Soon to ship 1o dealers. Rogue’s
interface controls make it compat-
ible with virtually every electronic
music system made. says Konikoff.

Rear panel functions include key-
board in/out, switch trigger in/out.
voltage gate in/out and audio in for
processing signals through Rogue's
filter.

And. the latest promo-artist tie-in
campaign is underway with Warner
Bros.” Gary Wright. touting his new
LP *“The Right Place™ and one of
Moog’s lines in six regions.
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AUTOMATT ACTIVITY—Narada Michael Walden, left, who is producing An-

gela Bofill's upcoming LP at San Francisco’s Automatt, takes a break to hear

mixes of Herbie Hancock’s new album, also being recorded there. Shown, left

to right, are Walden, Automatt owner and producer David Rubinson and
Hancock.

CES-NAMM:

® Continued from page 30

Linkin projected that of some 500
NAMM members. about 12 amplifi-
cation and sound reinforcement
companies would most likely be
tempted to exhibit at the open-to-
the-public Consumer Electronics
Show.

Reportedly. some pro manufac-
turers are considering uniting in an
official letter to NAMM petitioning
them to change their dates.

In an official NAMM press re-
leasc issued this week here. NAMM
estimates that some 7% of that or-
ganization’s summer  exhibitors
“may have to toss a coin in 1982."

“It was clearly an error in judg-
ment on the part of our former
NAMM (rade show personnel.”
states Linkin. “And. although both
CES and we tried to shift dates as
soon as we discovered the overlap.
Georgia World Congress Center and
McCormick Place are booked solid
and no other show is willing to ex

A Conflict

change dates. So we must live with
1t

Both CES and NAMM have
cleared winter and summer dates
through the rest of the decade with
no foreseeable conflict seen, apart
from next summer.

Linkin adds that NAMM staff
compared exhibitors at the 1981
CES and NAMM and found that 32
ol NAMM’s 485 Expo exhibitors
also participated in the CES Show.

“For this 7% of our exhibitors.”
Linkin points out, “there will be
problems of varving degrees. Some
firms are large enough and have sep-
arate marketing and sales personnel,
exhibits. etc.. to cover both shows.
Other smaller firms are faced with a
difficult marketing decision. All we
at NAMM can say is that we regret
the conflict and we will work with
any exhibitor who has a problem
and hopetully resolve it in the best,
most cost-eftective manner pos-
sible.”

BASF Pushing Chromium Dioxide

NEW YORK-—BASF believes in
chromium dioxide, and is counting
on dealers to spread the word. A
series of promotions and informa-
tive publications have been de-
signed to further the cause.

The 126-store Wherehouse Rec-
ords chain in California recently ran
a BASF “Chrome Challenge™ slated
for other markets as well. If a cus-
tomer finds another tape he likes
better than BASF's Pro Il chromium
dioxide, he has a week to return the
BASF tape for full credit against the
purchase of any other brand or type.

“We find a promotion directly in-
volving the dealer is the most effec-

cmam——

RECORDING EXPANSION—Joe Tarsia, right, president of Philadelphia's

tive,” says marketing director Mark
Dellafera. “This promotion took
off - we only had one return.”

In sclect markets, the tape sup-
plier has also teamed up with TEAC
to give away five Pro Il cassettes
with the purchase of a TEAC deck.

Additionally, the company spon-
sors a series of technical bulletins for
dealers entitled “The Inventor's

Notebook.™ dealing with such sub-
jects as cassette housing, azimuth
test results on the BASF shell and, of
course. the technical argument for
chromium dioxide (it’s the shape of
the particles).

Sigma Sound Studios, gets last minute details of construction of Sigma’s new
48-track facility from Harry Chipetz, studio general manager. The new state-
of-the-art room is slated to go on-line this summer.
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When It Comes To Fairs,
Country Most Dependable

By EDWARD MORRIS

NASHVILLE—Ailthough it has
recently become a dependable head-
line attraction at even the largest
state fairs, country music talent con-
tinues to be a mainstay for local and
county expositions. Its historic abil-
ity to deliver high recognition for a
low price has been—and remains—
one of country music’s main selling
points.

Some promoters and talent buy-
ers, however, see problems develop-
ing in this longtime liaison. For one
thing, name artists who have current
hit records are becoming too expen-
sive for fairs with tight budgets.
These acts may either elect to be
packaged with others of their kind to
play the large fairs or else opt for
soloing on the concert circuit where
adequate seating and professional
promotion will build the profitable
audiences they seek.

Observers also note that country
talent is falling into two extremes:
highpriced superstars or star pack-
ages and affordable artists with neg-
ligible popularity. “There’s a terrible
gap,” says Louise Lindahl of Attrac-
tions, Inc., Chicago. “You have fa-
mous stars and the stars who are on
their way up or down. There’s no
midrange.”

Fairs that try to cover themselves

with name acts by charging separate
grandstand admission may be un-
done by bad weather, competing fair
attractions and prohibitively high
ticket prices.

While a few giant fairs can look to
talent coffers of half-a-million to a
million dollars, most of the country’s
2,500 fairs have only a few thousand
dollars to work with.

The Meigs County (Ohio) Fair,
for example, has a budget of approx-
imately $6,000 for its “free” grand-
stand acts. This year, if will spend
$5,000 of that amount for a concert
by Elektra’s Helen Cornelius. The
remaining money will trickle down
to local and regional bluegrass and
gospel acts.

Says Muriel Bradford, secretary
of the Meigs fair, “Our area likes
country music, but some acts are
practically pricing themselves out of
business.” In recent years, the fair
has featured Stella Parton, Jim Ed
Brown, Lonzo & Oscar, Wendy Hol-
combe and Kenny Price.

Bradford says she secures her tal-
ent through Variety Attractions,
Zanesville, Ohio. “They tell us what
they’ve got for what we can pay,”
she adds.

Variety's Nick Dorr accesses the

(Continited on page 56)

15 Years For Cleveland’s Agora

CLEVELAND-The Agora Ball-
room in Cleveland is celebrating its
15th anniversary with several differ-
ent promotions, all of which tie in to

O’Brien Leader

LOS ANGELES—Trombonist
Larry O’Brien becomes the fifth mu-
sician to take over leadership of the
Glenn Miller “ghost” orchestra.

O'Brien, recently a resident of Las
Vegas, succeeds Jimmy Henderson
as leader of the group, which
recently returned from a tour of Ja-
pan. David Mackay Jr., head of
Glenn Miller Productions, Inc., and
Willard Alexander, veteran agency
chief. made the decision last week.

The Miller combo tours 50 weeks
a year and is the only one licensed by
the late band leader’s estate. Miller
died in 1944 while crossing the Eng-
lish channel during World War I

O’Brien, in 1962, was employed as
a trombonist in the Miller orchestra
when drummer Ray McKinley was
its maestro.

the number “15.”

The 15 Big Ones contest has
WMMS-FM listeners sending in
postcards with 15 winners getting
Agora concert tickets and albums by
the 15 top acts to have played the
room. The acts are Bruce Spring-
steen, Southside Johnny, Ted Nu-
gent, Todd Rundgren, Bob Seger,
Pat Benatar, David Bowie, AC/DC
Meat Loaf, Journey, Boston, Rush,
lan Hunter, Michael Stanley Band
and Bad Company.

The grand prize winner receives a
lifetime pass to the Agora and a
“stereo to go” package which in-
cludes a Sony Walkman, a portable
radio/television and a JVC portable
radio/cassette.

WMMS hosted 15 hours of con-
tinuous live music last Wednesday.
Playing were Cleveland bands with
special guests.

Other promotions include video
and pinball game nights at the
Agora, the reopening of the new
wave club the Mistake as the Pop
Shop and an “Air Guitar II” contest.
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‘WHO BASSIST STRETCHING OUT ;

Entwistle On Whistle Stop
‘Tour Hypoing His ‘Hero’ Album

LONDON—John Entwistle’s fifth
and latest solo album, “Too Late
The Hero,” is released worldwide by
WEA next month. The Who bassist
is currently in the US. on a pre-
launch promotion trip, doing inter-
views, meeting record company staff
and generally drumming up interest.

The project—largely recorded as
an overdubbed rock trio with old
friends Joe Walsh and Joe Vitale—
was financed by Entwistle himself,
and the fact that for the first time
he’s getting personally involved in
the promotion reflects his belief that
this album is potentially the most
commercial he has made.

But even if it’s not too late for a
rock hero who’s been around two
decades or more, what are the
chances of an individual break-
through for an artist who is known
first and foremost, like Bill Wyman,
as the quiet one in one of the world’s
great rock’n’roll bands?

On general principles, Entwistle is
inclined to be pessimistic. “If you
think about it, there are very few
musicians who have achieved that
much success as solo artists while
they were still members of bands.
Even Paul McCartney never really
got anywhere at first. The band has
got to split.

“If T go on tour, the Who's fans
aren’t all automatically going to
come and sec me. They'd sooner
save their money up and watch the
Who live. Then there’s the problem
of getting things together. It’s taken
2% years to put this album together,
just waiting for the few months
when everybody was free at once. In
the event, we did the first sessions at
Crystal Studios in LA, then fin-
ished off at Ramport (the Who's
own 24-track facility in South Lon-
don).”

Pressure of band commitments
goes some way to explain the long
gap—more than six years—since
Entwistle’s last solo release; but also
he wanted time to rethink his direc-

CHI SPOT
RELOCATES

CHICAGO-—-Guitarist Albert
King climaxes the seven-act re-
opening celebration of the Kingston
Mines Blues Nightclub at a new
downtown locale Wednesday-Satur-
day (22-25). A roof collapse last No-
vember ended the 12-year reign of
the Mines as a north side Lincoln
Avenue blues center.

Blues bands led by Otis Clay and
Eddie Clearwater are the other first
week headliners, with Aron Burton,
Big Time Sarah, Skid City and
Johnny Dollar as warmup features
in the 450 seat venue, which for-
merly housed the Galaxy Disco.

Kingston Mines principal “Doc”
Lenin Pellegrino has refurbished the
room and sound system to accom-
modate a changeover from record
spinning to live talent. He has ar-
ranged for 300-car parking near the
nightclub, which has a 4 a.m. liquor
and entertainment license.

Following his initial four-night
program, Pellegrino has scheduled
cocktail blues sets from 4 to 8 p.m.,
and instituted a two-drink minimum
for 10 p.m. to early morning shows,
with a $2 weeknight cover charge
rising to $4 on Fridays and Satur-
days.
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By NICK ROBERTSHAW

tion as a songwriter. Both “Mad
Dog” and the album before it,
“Rigor Mortis Sets In,” were in the
’50s rock’n’roll revival style.

John Entwistle

“I was too early with them. If I'd
waited a couple of years, I would
have been rightin the middle of that
rock revival thing. They were great
for parties, but after that I wanted to
do something different,” he says.

For almost a year around the time
of “Mad Dog,” Entwistle had his
own band, Ox, which toured both in
Britain and the U.S. For once, the
sideman was in the spotlight, han-
dling announcements, vocals, even
many of the solos. “I really enjoyed
it, actually. I was worried at first, but
once we’d fixed cycling flasks on the
stands so I could have a drink with-
out leaving the mike, [ was O.K. I've
never had the same feeling in the
five years since, anyway'”

So does he ever think about hav-
ing another band of his own? “Con-

tinually! I'm always thinking about
it. It is a possibility. I've talked with
Joe Walsh and Joe Vitale about it,
but it's hard to arrange. You see, so
far as I'm concerned the Who has
never worked enough on stage.

“We make decisions on the basis
of everyone agreeing. If one guy
doesn’t want to tour in Czechoslo-
vakia, we don’t tour there. I’s a mir-
acle we ever play anywhere, come to
think of it. But they know I'll agree,
wherever it is. I'll always agree to go
on tour, because quite honestly I
don’t feel the Who is that important
a recording band, compared to the
impact we have on stage. And | don’t
think the band’s albums have ever
captured the live sound either.”

The Who can’t be accused of
ducking live performances lately.
There was a major UK. tour in
March and April, and before that, a
four-part tour of the United States.
“We split it up that way. We did a
week at Madison Square Garden.
then an East Coast tour, then two on
the West Coast. But we had to do
that tour because Kenny Jones had
just joined and we had to show the
band was alive and kicking. Gener-
ally there just doesn’t seem enough
time in the year.”

Unlike most of today’s super-
groups, the Who can show a profit
on the road. “Yes, the first two weeks
usually pays for the tour, so if we go
out longer we can make some
money. But then we don’t tour with
huge orchestras and flying saucers
on stage and all that. That’s suicide.

“In  America, particularly, you
really have to play, unless you’ve got
some fantastically hot commercial
album. We did seven extensive tours
there before we actually broke,
which wasn’t till ‘Tommy’ came

{Continued on page 63)

Hawaiian Ticket Agency Shutters

HONOLULU—-BASS Tickets, the
island’s first and largest ticket serv-
ice, terminated its business in
Hawaii effective July 6.

According to Art Samuels, general
manager of the company here, the
closing came about because of a
slump in the concert market and an
unfeasible investment in leased

computer equipment. BASS had
been operating in Hawaii since
1978.

With BASS out of the ticket mar-
ket, Hawaii is left with only one
ticket service island-wide; Hawaiian
Island Ticket Service (HITS),
founded last year by Ron Gibson,
cofounder and former general man-
ager of BASS.
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A Look At N.Y. Kool Jazz Festival: Act By Act

CBS PRESENTS
Town Hall, N. Y.

It was the classic case of too much music and
not enough time as Paquito D'Rivera, Arthur
Blythe, Gil Evans and guest artist Phil Woods
performed under the aegis of CBS Records at
Town Hall, July 3.

Cuban expatriate D'Rivera first came to the
U.S. as alto saxophonist with the group Irakere.
His.new group boasts much energy with Jorge
Dalto, piano and Daniel Ponce, congas. Dalto, a
composer and arranger as well, is a strong, two
fisted player who too often relies on sheer power
at the expense of dynamics. His is a percussive
attack on the keyboard which elicits much ex-
citement and seems to goad D'Rivera to greater
heights.

D'Rivera himself is a storehouse of energy
with fast fingers and a lithe manner on his horn.
His first album as a soloist should make the
country more aware of his considerable talents.

Blythe, the alto saxophonist who first came
to prominence as an avant-garde player, already
has three albums out, and is fast approaching
the stardom which is due him. His current quin-
tet includes cello, tuba, drums and guitar, evok-
ing timbres that ranged from African rhythmic

roots to a very uptempo “Strike Up The Band.”
There was a waltz and a most striking piece
played by Blythe, Bob Stewart, tuba, and Abdul
Wadud, cello.

With alto saxophonist Phil Woods sitting in
with an all star rhythm section—John Hicks, pi-
ano, Art Davis, bass, Steve McCall, drums—the
three altos ran through some bebop including a
spectacular “Ornithology,” and a ballad medley
where each displayed his virtuosity on the horn.

The second half of the program presented a
truncated offering by the Gil Evans band. This
ever-new band contains only ten pieces, which
Evans’ intricate arrangements make sound like
twice that size. In a few brief moments the au-
dience was treated to solos by Marvin Hannibal
Peterson and Lew Soloff, trumpets, Hiram Bul-
lock, guitar, and others from the band.

The program contained more music and far
too much introspection than the time altotted
for it. Blythe, who has filled an historic atto chair
with Evans, as has Woods, did not get the
chance to play with the band, which would have
made things much more interesting. Add
D'Rivera’s new approaches and ideas and the
untapped possibilities were endless.

ARNOLD JAY SMITH

Solid Budweiser Superfest

NEW YORK-—-Budweiser Super-
fest scored with what is believed to
be the largest grossing black music
concert ever.

The festival, held at Giants Sta-
dium here June 28, grossed $845,496
out of a potential $900,089, from
58,496 concertgoers.

The concert, featuring Ashford &
Simpson, Stephanie Mills, Rick
James & the Stone City Band,
Cameo, Maze featuring Frankie
Beverly, Peabo Bryson and Sister
Sledge was the organization’s sec-
ond annual festival. Last year con-
certs were held in Chicago and New
York.

According to a company spokes-
person, the second festival this year
is set for Houston’s Astrodome Aug.
22. Unlike the local date, held at 11
a.m., the Astrodome will host an eve-
ning (7 p.m.) show.

Scheduled to appear at the Astro-
dome are Smokey Robinson, the
O’Jays, Ashford & Simpson, Rick
James & the Stone City Band, Maze
featuring Frankie Beverly and Pa-
trice Rushen.

Also on the drawing board for
1981 are festivals at the Roseland in
Chicago and a possible concert in
L.A.

The final lineup for the Reggae
Sunsplash festival at Montego Bay,
Jamaica, Aug. 4-8, is: Stevie Won-
der, Islegy Brothers, Third World,
Roberta Flack, Dennis Brown, Toots
& the Maytals, the Mighty Dia-
monds, Gregory Isaacs, Rita Marley
& the Wailers and 33 other acts. This
marks the third consecutive year for
the festival, which is now sponsored
by the Jamaican government. This
year’s event is being dedicated to
Bob Marley. The government is re-
portedly spending in excess of
$300,000 in renovating Montego
Bay’s Jarrett Park to accommodate
the 20,000 or more people who are
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expected. The event is cosponsored
by Synergy Productions, whose Oli-
ver Magnus has recently located to
Los Angeles to promote the festival.

The much-ballyhooed debut of
New York’s Kid Creole & the Coco-
nuts on the West Coast has been
postponed indefinitely. It appears
that because of the elaborateness of
the “Fresh Fruit From Foreign
Places” stage show, the addition of
four musicians to the troupe (bring-
ing the total to 22) and spiraling
costs made the trips to San Fran-
cisco’s Old Waldorf and Los An-
geles’ Roxy this month not feasible.

PolyGram is throwing a “new ro-
mantic” bash Monday (27) at Los
Angeles’ Club Lingerie and (29) at
San Francisco’s On Broadway club.
Appearing in the flesh is Steve
Strange of the European techno-
dance outfit Visage. Members of an-
other highly touted new romantic
band may also show up. Hint: they
wear tartan garb but are not Adam
& the Ants. As to whether anyone
will be performing, or just dropping
by looking chic, that’s still up in the
air.

The most unusual stop on Greg
Kihn’s recent tour was in Anchorage,
Alaska June 9 at West High School
Auditorium. Because Anchorage is
not the usual stop on a tour, the pro-
moters had a local tavern serve the
group free for two hours. In addi-
tion, all female guests were also
served free. ... Dan Ackroyd and
New England drummer Hirsh Gard-
ner were recently spotted downing
beers at the Savoy in New York.
Both were reminiscing about old
times in Toronto.

ROMAN KOZAK and
CARY DARLING

VARIOUS ARTISTS
Saratoga Performing Arts Center

The Newport Jazz Festival may now be the
Kool Jazz Festival in deference to the invest-
ment of cigaret maker Brown & Williamson, but
the spirit of Newport lives on in venues such as
the outdoor arena here.

It was like the old days July 4 as a steady pa-
rade of various jazz artists and groups per-
formed non-stop from noon to midnight.

This format produced some curious juxtapo-
sitions as a Basie alumni band was followed by
Rodney Franklin, who was followed by Woody
Herman.

Even more curious was the response from the
very young crowd, which spilled out of the cov-
ered arena up the hill in a tent “city” reminis-
cent of Woodstock.

The Basie alumni band was the hit of the day.

With Jimmy Witherspoon singing the blues in
front of the group, including several selections
that Joe Williams used to do with Basie, the
crowd gave the group several standing ovations.

The crowd also went wild for Buddy Tate's
tenor sax work on the old “Jumpin’ At The Wood-
side,”” which originally featured Lester Young.

In contrast Franklin received polite applause
for his electrified pianistics.

The crowd came alive again when Woody Her-
man roared on with a young new herd and drew
heavily on old material—-"Lemon Drop,” “I've
Got News For You.

What is curious about all this is that Franklin
enjoys substantial promotion from Columbia
Records while the Basie alumni aren't even
recording. Herman doesn’t record regularly ei-
ther, although he's done a recent album for Con-
cord.

Others on the bill included Kilimanjaro,
which often played in a mellow George Benson
groove, and Nancy Wilson, who too often over-
stylized her vocal offerings. DOUGLAS E. HALL

CHICK COREA
RED NORVO
Avery Fisher Hall, N.Y.

While Alice Tully Hall did not provide the
most intimate of surroundings for pianist Chick
Corea and his opening act, a trio headed by 73-
year-old vibist Red Norvo, there were plenty of
jazz musings to please fans of both performers.

The fatherly-looking Norvo was supported by
guitarist Tal Farlow and bassist Steve Novosel in
a generally understated swing format, delving
into standards and, in one instance, an inven-
tive piano solo composed by Bix Beiderbecke.

(Continued on page 43)

DELBERT McCLINTON
THE MOORE BROS. BAND
The Country Club, Reseda, Calif.
Admission: 37.50

There's nothing like a roadhouse education to
give a performer stamina, and after more than
two decades Delbert McClinton still proves that
dictum with ease. Playing a generous two hours
including two well-deserved encores, the Ft.
Worth legend made his June 26 headlining
stand an ear-filling journey through his too long
overlooked LP catalog while paying homage to
its sources, and a packed house clearly loved ev-
ery minute.

With nine pieces including his own harmon-
ica and percussion and the added firepower of a
three-piece reed and brass section, McClinton
took full advantage of his comprehensive port-
folio to show newer fans he has a lot more up his
sleeve than recent hits like “Giving It Up For
Your Love” and “Shotgun Rider.”

Those songs appeared far earlier in the set
than might be expected from a neophyte chart
contender, but with so broad a range of compat-
ible songs sharing those selections’ soul-deep
Southern roots, McClinton and his partners had
little difficulty building new climaxes long after
his radio calling cards were dealt in.

Credit him, too, with superb taste in covers,
among them both works he's recorded and oth-
ers he's doubtless polished onstage over the
years. Whether drawing from Chuck Berry
(“Talkin' Bout You"), Al Green (“‘Take Me To The
River"), James Brown (“Please, Please, Please’)
or Willie Nelson (“Night Life"), he made each
song his own without resorting to wholesale
rearrangements or gratuitous insertions. It's
clear that one key to his own strength as a writer
is his elan as an interpretive singer.

And sing he can: taking a comparatively low
keyed stance at center stage and offering only a
few casual between-songs remarks, he invested
all his energy in gloriously funky, funny readings
of the lyrics at hand. Recent signature songs like
“Shot From The Saddle,” Rodney Crowell's
“Leaving Louisiana By Broad Daylight” and yet
another chestnut, “Shaky Ground,” all perco-
lated with bright, brassy accents and an in-
fectious undertow of syncopated r&b.

The only problems were comparatively minor:
hall sound was typically erratic for this prob-

‘lematic venue, and a midset breatier allowing

his musicians to flex their own vocal solo chops
proved a decided drop in momentum.

Openers the Moore Brothers Band also
boasted a nine-person ensemble and a mix of
Southern roots, but where McClinton offered au-
thenticity, the Moore group suggested a Cuisi-
nart treatment of '70s country rock: a pinch of
Eagles, generous heapings of Allman Bros. (the
three-guitar lineup here was one reason) and
the odd dollop of everyone from Leon Russell to
Dave Mason were blended with undeniable
technical finesse.

But after more than 45 minutes onstage, the
Moore Brothers Band's depth of firepower
proved its own undoing, the constant shifts in
lead vocal chores and the familiarity of the ma-
terial’s models rendering them faceless.

SAM SUTHERLAND

SANTANA
Kleinhans Music Hull, Buffulo, N.'Y.
Tickets: $10. $9
Superlatives pale when it comes to describ-
ing the explosive, pre-Fourth of July musical
fireworks ignited by consummate guitarist Deva-
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dip Carlos Santana and his talented seven-man
group here July 1.

Awesome, overwhelming and exhausting
come close to measuring the SRO concert
staged in the acoustically perfect philharmonic
venue. However, this was ignored by the sound
man, ruining 90% of lead vocalist Alex Ligert-
wood's intense efforts.

That error aside, Santana's 3%-hour, 21-song
display of raw Latin rock, ballads, pop and jazz
offerings was dazzling artistry unparalleled.

“Searchin’,” a driving 4/4 rocker, was the
first of many selections spotlighting Carlos’ ex-
tended, intricate techniques and executions.

The CBS recordings artists’ best efforts came
during familiar ballad “Well All Right,” "Inci-
dent,” which also featured stellar keyboardist
Richard Baker at his strongest, and “Open Invi-
tation,” with Carlos on a quiet Spanish theme.

His free-form creativity, evident throughout,
found "“These Are A Few Of My Favorite Things”
encased within “Incident” and a few, effective
bars of Wars' “The World s A Ghetto" in “Invita-
tion."”

The group's remake of the Zombies' classic,
“She’s Not There,” again afforded the seemingly
tireless leader's endless avenues of expression
through his guitar.

Athletic drummer Graham Lear's strenuous
detailed solo spot during “Soul Sacrifice” was a
total, physical effort incorporating involved
rhythm changes.

Ligertwood, despite vocal similarities
throughout to Michael McDonald, scored his
most impressive, soaring unstructured styles on
mellow, jazz-like “Trancendance.”

Top 40 hit “Winning,” a driving, commercial
pop sound and wave-like “Body Surfing,” both
from Santana’s top 10 LP “Zebop,” proved the
group’s successful projection into the future
while insuring their rightful, near-legendary
status in the past. HANFORD SEARL

FRIZZELL & WEST
Lone Star Cafe. New York
Admission: $7

David Frizzell and Shelly West, the duo that
put Oklahoma back on the country charts with
their Warner/Viva hit “You're The Reason God
Made Oklahoma,” performed here June 18 to a
lively sect of New York's growing clan of country
music fans.

Assisted by Allen Frizzell on {ead guitar and
vocals, Mike Blasucci, also on lead guitar, and
Ben Brogdan and Bobby Galardo on bass and
drums respectively, the duo started the one-
hour set with a rollicking version of “Let The
Good Times Roll” before moving on to the title
cut off their debut LP, “Carryin’ On The Family
Names.”

West proved she could hold up her end of the
family tradition by gliding assuredly through
such Dottie West hits as "‘Are You Happy Baby”
and “A Lesson In Leavin'”

And Frizzell can convincingly emulate his
brother Lefty's voice as he did with a couple of
Lefty's evergreens, “I Love You A Thousand
Ways" and “Always Late.” However, his natural
voice combines a more contemporary presenta-
tion with the honest influences of one of country
music’s great stylists.

Frizzell & West teamed again for another cut
off the album, “Lovin’ On Borrowed Time,” be-
fore the Frizzell brothers joined forces on the

tune Willie Nelson/Waylon Jennings made fa-

mous, "‘Good Hearted Woman.”

Although the backup musicianship was ade-
quate, one gets the impression that Frizzell &
West are the well-deserved victims of an "‘over-

night success’ that hasn’t given them quite
enough time to develop their live show to its
fullest potential.

The highlight and last song of the set was the
tune that brought the duet to the airwaves,
“You're The Reason God Made Oklahoma.

This team is fortunate to have such a valu-
able musical heritage, but while their hit singles
build on that heritage, their live show leans on
it.

With the talent surrounding Frizzell & West,
they will do well to search out their own material
such as the charttopper they so competently
present, rather than relying on the hits made fa-
mous by their relatives.

The Smokey Boys opened the show with
crowd pleasing country offerings such as “T For
Texas,” “Tryin’ To Love Two Women" and Hank
Williams Jr.'s “Family Tradition.” PAT NELSON

AVERAGE WHITE BAND
Roxy, Los Angeles
Admission: 38.50

From the increasing slickness and softness of
their albums, a listener could be excused for
thinking the Average White Band is finally fiving
up to its name. At the Roxy June 26, part of a
three-night stand, the sextet proved—in a live
setting at least—it is stifl far above average.

The all too short 70-minute performance
highlighted 10 songs from various points in their
career. Considering the extent of their catalog,
the choices were wise ones. The crunchy funk of
“I'm The One,” the new breezy “| Believe,” a
solid rendition of “What ‘Cha Gonna Do For Me"
and, of course, the steamy “Pick Up The Pieces”
had the somewhat sedate older crowd dancing
in their seats, if not in the aisles.

The vocals of Hamish Stuart and Alan Gorrie
are roughhewn so their occasional leaps into the
sweet tenor style of Smokey Robinson were not
technically faultiess. However, they sing with
such offhand charm and emotion that it is diffi-
cult to knock them for it.

However, it is AWB's instrumental muscle
which has to be seen. What may come off on
record as retread funk is footstomping r&b in
concert. ODrummer Steve Ferrone anchors the
sound with a solid beat while guitarists Onnie
MclIntyre and Hamish Stuart, bassist Alan Gor-
rie, sax player Malcolm Duncan and sax/key-
boards player Roger Ball overlay a sound that is
so rhythmic and hypnotic that it is almost habit
forming. CARY DARLING
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E ARTIST—Promoter, Facility, Dates Tr?:(ilq Tplf.:eet GToT
@ DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Stadiums & Festivals (More Than 20,000)
— e ———
1| BRUCE SPRINGSTEEN & THE E STREET BAND— 125922 | $10.50-$12.50 |$1,500,345*
Monarch Entertainment, Byrne Meadowlands Arena,
E. Rutherford, N.J., July 7-9 (6)
Arenas (6,000 To 20,000)
1| ALICE COOPER/JOE PERRY/SPIDER—Brass Ring 26,490 $9-311| $274,888*
Productions, Arena, Detroit, Mich., July 10 & 11 (2)
2| GRATEFUL DEAD-Alpine Valley Music Theatre/ 20.000 $9-$12.50 | $222,529*
Monarch Entertainment, Alpine Valley Music
Theatre, E. Troy, Wisc., July 11
3| REO SPEEDWAGON/ROCKETS—Cedric Kushner 19,962 | $10.50-311.50| $215,195*
Productions, Madison Sq. Garden, N.Y.C., N.Y_, July
10
4| REO SPEEDWAGON/ROCKETS—Cedric Kushner 16,254 | $10.50-$11.50 | $179,067*
Productions, Civic Center, Hartford, Ct., July 11
5| JACKSONS/STACY LATTISAW-Concerts West/ 15.602 | $9.50-$10.50| $153,252
Imperial Productions/Jam Productions, Arena,
Dallas, Tx., July 11
6 | GRATEFUL DEAD-Schon Productions/Monarch 13,249 | $850-$9.50| $124,657
Entertainment, Civic Center, St. Paul, Minn., July 10
7| TED NUGENT/BLACKFOOT/KROKUS-—Monarch 12,242 | $8.50-$10.50| $120,020
Entertainment, Byrne Meadowlands Arena, E.
Rutherford, N.J., July 12
8| JACKSONS/STACY LATTISAW—Fred Jones/Dick 11,999 $9.50-$10| $118,528*
Griffey Productions, Colis., Memphis, Tenn., July 8
9| JOE WALSH/COLD CHISEL—Feyline Presents, Red 8,500 | $12.50-$13.50 | $116,206*
Rocks Amp., Denver, Co., July 12
10 DOOBIE BROTHERS/CARL WILSON—Electric Factory | 11,919 $7-$1250| $109,298
Concerts, Mann Music Center, Philadelphia, Pa.,
July 10
11| JOE WALSH/COLD CHISEL—Feyline Presents/JAM 9,204 $11| $101,244
Productions, Summit, Houston, Tx., July 9
12| DOOBIE BROTHERS/CARL WILSON—Cross Country 9,837 | $8.50-$1050| $100,751
Concerts, Civic Center, Hartford, Ct., July 12
13| RICK JAMES/CAMEO—Alan Hayman Presents/Sun 9,500 $9-310| $93,500*
Song Productions, Arena, Raleigh, N.C., July 12
14| MARSHALL TUCKER BAND/FRANKE & THE 8,500 $i1| $93,500%
KNOCKOUTS—Feyline Presents, Red Rocks Amp.,
Denver, Co., July 8
15| JOE WALSH/COLD CHISEL-Jam Productions/ 9,800 | $9.50-$10.50 | $92,220
Feyline Presents, Arena, Dallas, Tx., July 10
16| DOOBIE BROTHERS/BUSKIN BATTEAU—Monarch 8,235 $9.50-$10 | $79,255
Entertainment, S. Mtn. Music Fair, W. Orange, N.J.,
July 9
17| RICK JAMES/CHANGE/FRANKIE SMITH—Sun Song 8,500 | $850-$9.50 | $77,159*
Productions/Alan Haymon Presents, Civic Center,
. Augusta, Ga., July 11
18| GRATEFUL DEAD-Contemporary Productions/ 8056 | $8.50-$9.50 | $75,165
Monarch Entertainment, Kiel Aud., St. Louis, Mo.,
July 8
19| VAN HALEN/FOOLS—Star Date Productions, Colis., 8,346 $8.50-$9.50 | $71,886
Madison, Wisc., July 12
20| TED NUGENT/KROKUS—Cedric Kushner 6,072 $10 | $60,720
Productions, Civic Center, Glenns Falls, N.Y., July
12
Auditoriums (Under 6,000)
1| BLUE OYSTER CULT/PAT TRAVERS/JOHNNY VAN 5,803 $12| $69,636
ZANDT-Di Cesare-Engler Productions/Sunrise
Entertainment, Aladdin Theatre, Las Vegas, Nev.,
July 13
2| WHISPERS/SHALAMAR/CARRIE LUCAS/LAKESIDE— 5,898 $10.75| $60,431
Di Cesare-Engler Productions, Stanley Theatre,
Pittsburgh, Pa., July 11 (2)
3| CLARKE-DUKE PROJECT—Brass Ring Productions, 4,450 $10-311.50 | $50,229*
Masonic Aud., Detroit, Mich., July 10
4| ALICE COOPER/JOE PERRY/SPIDER—Brass Ring 4981 $9.50 | $47,320*
Productions, Civic Center, Lansing, Mich., July 12
5| JUDAS PRIEST/IRON MAIDEN—Entam Presents, 4982 $8-§9 | 41,887
Freedom Hall, Johnson City, Tenn, July 11
6| THREE DOG NIGHT/TRUC OF AMERICA—Fantasma 3919 $10| $39,190*
Productions, Sunrise Theatre, Ft. Lauderdale, Fla.,
July 10
7| GAP BAND/YARBROUGH & PEOPLES—Fantasma 4127 $8.50-39.50 | $36,153
Productions, Aud., W. Palm Beach, Fla., July 12
8| THREE DOG NIGHT/TRUC OF AMERICA—Fantasma 3,367 $91 $33303
Productions, Jai Alai, Tampa, Fla., July 11
9( JUDAS PRIEST/WHITESNAKE/IRON MAIDEN-Di 3,347 $9.751 $32,634
Cesare-Engler Productions, Stanley Theatre,
Pittsburgh, Pa., July 7
10| WHISPERS/SHALAMAR/CARRIE LUCAS/LAKESIDE— 3,560 $8.50-39.50 | $31,312
Di Cesare-Engier Productions/Entertainment
Services, Inc., Sports Arena, Toledo, Ohio, July 11
11| JUDAS PRIEST/WHITESNAKE/IRON MAIDEN-Mid- 3722 $8.50 | $30,804
South Concerts, Aud. N. Hall, Memphis, Tenn., July
12
12| THREE DOG NIGHT—Barry Mendelson Presents, 3,000 $9-$11| $30,800*
Saenger PA.C., New Orleans, La., july 7
13| TODD RUNDGREN/UTOPIA—Schon Productions 3,173 $8-$9.50 1 $29,983
Northrop Aud., Minneapolis, Minn., July 12
14| 0ZzY OSBOURNE/MOTORHEAD-Double Tee 2,840 $9-$10 | $26,305*
Promotions/Albatross Productions, Paramount,
Portland, Oreg., July 11
15| PAT METHENY—Feyline Presents, Rainbow Music 2417 $10-311| $25,067
Hall, Denver, Co., July 9 & 10 (2)

Dumont’s

Musictime
To Expand
Print Base

By IRV LICHTMAN

NEW YORK-Attempting to
bring more mass merchandisers into
the sales picture of music print,
Charles Dumont & Son Inc., a lead-
ing jobber, has initiated a Musictime
rack system.

According to vice president
George Bielo, Jr.. the program, the
first of its kind for the 36-year-old
Cherry Hill. N.J.-based company.
involves 12 titles to be offered along
with a special display rack.

“The problem in the past,” ex-
plains Biclo, “is that mass merchan-
disers have shown interest in music
print. but have been reluctant to get
into it because of limited display
space and a lack of inexperienced
people to handle it. We think Mu-
sictime takes advantage of the po-
tential of music print at the mass
merchandiser level.”

Bielo adds that the rack will con-
tain strong titles that can turn at least
12 times a year, culled from many
print company sources. For inven-
tory control. the rack may be oper-
ated on a ticket-system basis or a
physical inventory. The continuing
program will debut at the end of
July or carly August.

Reporting on the state of business,
Bielo says a recent “lull” has been
replaced by a strong business turn.
largely as a result of an expanding
territory that now includes 1,500-
2.000 active accounts. He cites closer
ties with West Coast retailers. for in-
stance. as a result of mass mailings.
“Many of them secm willing to go to
a jobber on the East Coast for fill,”
adds Biclo.

Despite a rosy business climate,
Bielo indicates it could even be
stronger if print firms addressed
themselves to the need for greater
promotional efforts on their parts.

“There’s no point-of-purchase
materials or anything like that,”
chides Bielo, who claims he’s been
“saying this for years.”

When he confronts his product
sources with the seriousness of the
matter, Bicllo says the standard
reply has been that “we don’t have
the points.” Thatis, the price of print
does not have such promotional fac-
tors built into the pricing structure.
Though somewhat cynical about
this response. Bielo admits, “I'm not
a publisher, so I can’t be sure they're
wrong.”

G.G. Music Adds
4 New Writers

NEW YORK — G.G. Music
(ASCAP), the publishing division of
American Worldwide Sounds &
Music Inc., has brought in four staff
WrIters.

They include Norbert Sloley. who
has penned material for such groups
as Main Ingredient, Inner Life, Rev-
clation, Ecstasy, Passion & Pain;
Carlos Alomar, who has done work
for the David Bowie Band; and
George Flame and Bob Ferguson,
writers for Gloria Gaynor who also
join G.G. in administrative posi-
uons.

G.G.. as the initials imply. also
has Gaynor as a writer. She is man-
aged by American Worldwide
Sounds & Music. Her next Polydor
album, “I Kinda Like Me,” contains
five songs she wrote herself.
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SONGWRITING DOCTOR—ASCAP songwriter Gerald Marks, left, renowned
for penning **All Of Me'' among others, receives a Doctor of Humane Letters
honorary degree from Dr. Thomas G. Voss, president of the University of
Charleston, W. Va. ASCAP president Hal David presided over the ceremonies

that took place at ASCAP’s New York office.

SAYS U.K. PUBLISHER

Blanket Licensing No

Photocopying Answer

By MIKE HENNESSEY

LONDON-—Photocopying  of
printed music is now so widespread
that it threatens the survival of
writer and publishers.

That is the contention of Jonson
Dyer, managing director of Peters
Edition Ltd. and a former president
of the Music Publishers Association.

Writing in the May issue of the
European Intellectual Property Re-
view. Dyer says: “Recent surveys
have indicated that printed music
forms a very large proportion—per-
haps as much as 60% of copies made
in educational institutions and it is
generally accepted that most photo-
copying of printed material is done
without permission and involves in-
fringement of copyright.”

Acknowledging that some means
should be found to compensate
copyright owners for the increasing
use of photocopving, Dyer never-
theless rejects as “undersirable” the
suggestion that there should be a
flexible system of blanket licensing
to cater for music users wanting fac-
simile copies.

This proposal was made in the
Whitford Committee Report on
Copyright and Designs Law pub-
lished in 1977 which admitted that
finding a practical solution 10’ the
problem of photocopying was one of
the biggest difficulties it faced.

Dyer advances the following rea-
sons for rejecting the blanket license
proposal:

® Blanket licensing could lead 10
cessation of publication. Says Dyer.
quoting an observation in the Whit-
ford Report:

“We can envisage a vicious circle:
the increase in library and other
copying means smaller circulations;
which means higher costs; which in
its turn means more copying. In the
end, the publication ceases.”

® Such licenses would conflict
with the provision in the Berne Con-
vention which allows reproduction
of works in certain special cases
“provided that the reproduciton
does not conflict with normal exploi-
tation of the work and does not un-
reasonably prejudice the legitimate
interests of the author.”

® Licensing would effectively

eliminate the hiring of music and
with 1t the control over performance
and remuneration implicit in the
hiring system. Says Dyer: “Hiring is
often the only way in which the
rights owner can ensure that proper
(or any) remunerations is made for
the performance, and that the per-
formance conditions conform 10 the
creator’s wishes.”

On purely practical grounds, Dyer
points out the difficulties of collect-
ing and distributing revenue result-
ing from the granting of blanket li-
censes. Dyer says that the best
estimate is that blanket licensing in
the U.K. might produce revenue in
respect of 100-150 million copies an-
nually. Bearing in mind that educa-
tion authorities are thinking in terms
of two cents per copy, the maximum
revenue to be distributed would be
$3 million. After deduction of ad-
ministration costs. he says, there
would be little to pass on to nghts
owners. Not only would the revenue
be relatively small but the unit value
per use would be insignificant. Du-
plicating a work for use in a school
class would involve an average of 40
copies and a payment of 80 cents
and such small payments could not
be dealt with viably.

Says Dyer: “The Mechanical
Copyright Protection Society finds it
totally uneconomic to analyze and
distribute any transaction below one
pound in value, and is obliged to
treat such small items as ‘undistribu-
table’.”

Dyer adds that most countries that
have a degree of blanket licensing
for photocopying encounter “*per-
plexing” difficulties in distributing
the collected sums.

Summing up, Dyer points to what
he considers a serious flaw in the
reasoning of the Whitford Report
when he says:

“To deplore the effect of copying
on publication and insist that ‘some
way must be found to reverse the
trend’ and then to recommend that
the only remedy is to legitimize that
which is destroying publishing
might be thought to be a non
sequitur.”
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PAYMENT MUST ACCOMPANY ORDER

number.

Credit Card Number

[FE s oo o= —————————=—I]
” ADDRESS ALL ADS: Billboard Classified, ”
| 1515 Broadway. New York, N.Y. 10036
|l Phone: 212/764-7388 I
” Check Type of Ad You Want Check Heading You Want ||
(] REGULAR CLASSIFIED $1.30 word
” mum $26. First line set all caps. Name, n;lg-l [J REAL ESTATE ”
Il dress and phone number included in word O COMEOY MATERIAL UJ BUSINESS II
count. []DISPLAY CLASSIFIED $55 one inch O OISTRIBUTORS OPPORTUNITIES
| 4 times, $49. 26 times, $45. 52 times, $36 ea O HELP WANTED ”
(] REVERSE ADVERTISEMENTS $5.00 per WANTED NOTE
”lnsemon (] FOREIGN ADVERTISEMENTS OJ OISTRIBUTING O LINES WANTED  Jfrou must I
(other than U.S.) Regular 68¢ a word, min SERVICES O AUCTIONS ::p,..p'v.:::
| |$2o 00. Display $43.00 inch, $37.00 ea inch CJ BOOKINGS name. and I
4 or more times. [] DOMESTIC BOX NUM- O FOR SALE &5 PSEELLAREDDS street  ad-
ER c/o Billboard, figure 10 words and dress tor our
”I clude $5.00 service charge O GOLDEW DLDIES ymd"'::;’f
l I riuapusuhoxl I
I I
|
” () Amer. Express NAME I
|| ) Diners Club ADDRESS __ o I ||
“lsa Expires
” M <ter Chg. City — . _STATE__ ____ ZIP_ _ _ Signature ”
:I TELEPHONE == ”
[ CALL TOLL-FREE (except in N.Y.) 806-223-7524 JEADLINE: Bloses A% pore Moty 1)

12 days prior to issue date ——-_’J

CUT-OUTS

8 Track and Casseltes
Qur Specialty
I you are a distributor, rack job-
ber or exporter tact J S J to-
day. Call or write lor free catalog.
J 5 J DISTRIBUTORS

B620 W, Baiment, Chicago. Hl. 60534
(312} 286-4444

[l [ORnERS

Premium Cut-Out LP’s and Tapes—Rock.
New Wave, Jazz, Reggae and MOR Plus
picture discs, Rock Clocks & Posters
430 Falmouth Road
North Babylon, N.Y. 11704
For Free Catalog Call (516) 587-7722

FOR SALE

CUSTOM CASSETTE BLANKS
CBS PROFESSIONAL DUPLICATION TAPE
LENGTHS IN 3 SEC. INCREMENTS—ANY
QUANTITY. | '

EXPORT
REGORDS AND TAPES
ALL LABELS, ALL NUMBERS.

LQWE'}T PRICES. FREE CATA-
LOGUES ON REQUEST
DAVID ESKIN Inc.
400 Riverside Drive
New York, NY 10025 U.5.A.
TEL H2-T48-4257 Telox 237460 ESKINUR

WHY PAY MORE? |

8 TRACK & CASSETTE BLANKS
1-45 min. any quantity............... 84¢
46-65 min. any quantity.............. 92¢
66-80min. any quantity. .. -

81-90min. any quantity

Shrink wrap & labeled add 23¢

First line recording tape, top ot line car-
tridge & cassette Protessional 8 track &
cassette duplicators Custom duplication

110 45 min 65¢ 66 to 80 min. 85¢
46 to 65min 72¢ 81 to 90 min. 90¢
91 to 120 min $145

bassette Boxes' soft box 15¢/hard box 20¢
MINIMUM ORDER—$40 00
P&P STUDIOS, INC. PO Box 4185
(203) 327-9204 Stamtord, CT 06907
HIGH SPEED CUSTOM DUPLICATION
AVAILABLE

RECORD EXPRESS CORP!

FREE CATALOG!
FAST SERVICE!
LOW PRICES!

Cut-outs, picture disc, send to

RECORD EXPRESS
1801 S. Lumber St., Chicago, IL 60616
(312) 243-7993

Call or write:

IMPORT OVERSTOX

' CHART RECORD
. SERVICES

INTERNATIONAL RADIO STATIONS

MUSIC PUBLISHERS AND DISCOTHEQUES
Subscribe to our AUTOMATIC AIRMAIL
SERVICE tor all singles and Ip’s from the
| charts

[The Fastest, Most nepend;ﬂ

| Service in the World _
AIRDISC SPECIAL SERVICES

Box 835. Amityville. NY 11701

TAPES

VIDEO CASSETTES
MADE IN U.S.A.
VHS T-120’s
$11.25
ANDOL AUDIO PRODUCTS, INC.

Toll free: (800) 221-6578
NY Res: (212) 435-7322 Collect

PROFESSIONAL
- BLANK TAPE

@Tﬂ( MBASF

MEMOREX

Custom Cut 8 Track and cassettes.
90 different lengths in one minute in-
crements. Prices start at .85.
» 8-T & Cass. Duplicators
» Low cost Shrink Wrappers
+ Tape Players & Recorders
 Recording Supplies
CALL TOLL FREE
1 (800) 237-2252
In Florida call collect (813) 778-4442

BAZZY ELECTRONICS CORP.
3018 Avenue “C" Holmes Beach. Florida 33510
Master Card & Visa Welcome

KOALA RECORD
COMPANY

8-track and cassette tapes, wide
selection of your favorite popular
artist. Rock, C&W, Soul, etc. . . .
Economical prices. Call or write
Lisa for free catalog.

TRACKMASTERy INC.
1310 S. Dixie Hiway W.
Pompano Beach, FL 33060
Phone (305) 943-2334

At ridiculously low prices—45's,
Ep's, 12", andLp's from Australia,
CUT-OUTS
y MIDLINES
¥ RECORD DIST,
| i _has7 PiNEWDOD BT,

Japan, UK, and Europe. Call or
writa today for overstox catalog.

DTC
. Box &
Carrbora, MC. 27510

08
(819) 942-3142

AAHWAY, N.J. 0TDGES
PHOME (201) 574-0900
GREAT SELECTIOM--ALL LABELS~|LP—BT—-CASEETTE|
M —BLIES—ANEPEL—ADEA— (AW
DERLERE DALY—FAEE UPBATE CATALOG UWFOM REQUEST

MECHANICAL BULL

FOR SALE

“El Toro Model”
With new motor $5,500.00. For turther
information—

REAL
TEXAS & CAJUN MUSIC!
Tengs - Payboye,  Fddiin® - Frenchie
Burka:, Johnny Bush I'-’u:- danca in-
sirumentats - nohiding  Gotton-Eved
S Ao, Sonthermn urmarisls haskin
Wilgan,  “'Brofthar Dunee  Gardnge &
Bob Murptiey
Dela Records, Box 225
oches, TX 75961
(713} 564-2504

Call:
(216) 477-5948

FOR SALE
THE BEST OF PAMS

Dallas Firm is offering 3,000 original radio/
TV jingle reference tapes produced by
PAMS, Inc., 1956-1977. Prices begin at
$25, including all rights, titles and interests
ot PAMS, Inc. Minimum order $500. Multi-
tracks also available. Contact:

Mr. Cotten
(214) 690-8366

T he Début Single By ANDPDIDx

NOW PLAYING...ON

For Vit Grdore Bend % 2 Cash, Chack ,Or l d
Maney Order For Esch Recard To na:nraus

MINIATURE BANDSTAND, EASILY CON-
nected to any line output: cute addition to Juke
box. 7716 W. North Ave.. Elmwood Park, Ili-
nois 60635. 312-451-2111.

ELVIS PRESLEY RCA NUMBERED, LiM-
ited edition box sets, $40 each. Streetside Rec-
ords, 8006 Dale, Richmond Heights, Mo. 63117,
(314) 781-9273.

BOXCAR WILLIE
Albums. 8 Tracks and Cassettes

—ready for immediate shipment. e

ALTEANATIVE . MUSIC . PAODUC TIONS 1 INC
7188 Sunset Bivd. Buite 204
Los Angetes, Celifarnia 90046

i r r free giant ANCHCIO HE AT TRANSF E71- %
Ll or Wit far. o0 B Eae¥ . 3 SUPERSCOPE CASSETTE LOADERS, 240
catalog budgel product. ®anor ips, currently on production line. Excelleni con-
Record Wide Distributors L% dition. Call (203) 327-9204.
e ?ﬂg':ﬁ;f:&ﬁﬂﬂﬁﬁ A \ SUPPORT BETTER MUSIC J CUT-OUTS. THOUSANDS TO CHOOSE
e from as low as 50¢. Free listings. Record Ware-

house, Box 4617, Rochester, NY 14613. Dealers
only.

POSTERS WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Write for free listings.

— Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
TEESHIRTS | | =iier
Rock and Roll posters. Display umits

LOWEST PRICES IN THE INDUSTRY
CUSTOM PRINTED OR BLANK
QUALITY WORK LOW MINIMUMS
RUSH JOBS OUR SPECIALTY FREE CATALOG

PLYMOUTH MILLS

EMPIRE STATE BLDG. SUITE.S110
350 SthAVE N.Y.10118 (212) 594-0120

available.

DEALERS ONLY

write or call tor free catalog

ONE STOP POSTERS

1001 Monterey Pass Road
Monterey Park, Calif. 91754
(213) 263-7361  (800) 421-6341
areas avallable tor Representatives

CARS FOR SALE

CELEBRITY OWNED
’78 Excalibur

Only 6,000 miles. Immaculate. Loaded

"R CARGO Incl./Trunk $35,000 OBO must sell.
213-708-2077 weekdays

213-705-3318 weekends

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Blvd.
Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

WE LOVE YOU

JEEPS, CARS, PICKUPS, FROM $35. AVAIL-
able at local Gov't Auctions. For Directory call
Surplus Data Center 415-330-7800.

b ;
Bast Rates—Personal Attention
BERMLAY AIR SERVICES

Contact: Bernard Klainberg, Pres,
'Bld% 20 POB 885, JFK Arport, N.Y. 11430
hone: (212) 56-8056 TLX £15528

Advertising Brings Results

www.americanradiohistorv.com

HOTLINE |

FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for JEFF SERRETTE
(IN N.Y. STATE (212) 764-7388)

placing Classihed Adsonly For all other
business call the regonal ofice
nearest you

BUTTONS

Hot.line 1s for tast personal service L

BUTTONS
BADGES

Best Supply
Best Service
Best Prices

Contact: Doug & Dinsdale Piranha
forr New Wave BUTTONS. Heavy Metal
Squares, Enamel Style. Crystals & Plastics
imported from Bntan All full color No
Xerox

Send for color catalog to

NAUGHTY BITS

Music Pramolions & Merchandising

39

OVER 60,000 BUTTON
DESIGNS

A main reason why 27 top U.S. chain stores
use only Button Master is our endless va-
riety of sayings and personality buttons
There is no button we don't have, in any
shape or size! As distributors, we make as
littte as 5¢ a badge to insure your getting
a different mix in every order. It's crazy, but
no other button company can make those
claims and carry iicensed products too! Ali
sizes from %* to 3" with tull return policy,
terms available, and 48 hour shlppmg or
you don't pay! Find out why our “‘competi-
t|on can’'t compete. We don't make up

"Fishy” names and lie to our customers
from the start. Our only concern is to have

HUL
8 TRACK TlPES

ROYSALES COMPANY
BX 1503, BROWNWOOD, TX 78801
clio 0 :

(915) B48-A287
Mentlon this Ad.

8 Track & Cassette Blanks
1min.to 45 min

46-65 min. . $1 00
66 min. to 90 min. $1.10
VHS-2-4-6 hr. video tapes..... $11.25

Cassettes—Wide Price Range
Protessional quality demos our specialty.
C Ho dunilcat Labl

ANDOL AUDIO PRODUCTS, INC.
4212 141h Ave., Brookiyn, N.Y. 11218
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

(91 8) 664-6411 walgESlgnS coming in from all over the
world every week and giving a hot ture
KOALA RECORD CO. to YU gring mixtur
5136 So. 94th E. Ave. BUTTON MASTER
Tulsa, Ok. 74145 39 Front St., Bridgeport, PA 19405
(215) 277-1966
60,000 variety & Full Color Quality
MORE SALES
PROTECT YOUR MERCHANDISE
CASSETTE SECURITY DEVICE =— BUTTONS 7=
Display cassettes in your 8-track hand hole LAPELS CRYSTALS P, N
store display sately —— OVALS & CUSTOM 21N
SIMPLE - ECONOMK:A.L * REUSABLE Direct from the manufacturer €p Wholesale
pogttecBangiCIaorcinglcontact Fast efficient service €p Large stocks available
c&bD spec'al Products Custom made badges supplied . Top quality
309 Sequoya Dr., Hopkinsviile, KY 42240 at competitive pm:es.
(502) 885-8088 Castletech Ltd Maiket Chamhers. 9 Church Steer. Ampiil
Beds, England @ Tel 01144 52561624 & Telex 825854

STORE FOR SALE

GOLDEN OLDIES

OVER 10,000 OLDIES LISTED IN GIANT 45-
page catalog. Crystals, Ronnettes, Bill Haley and
thousands more. Send $1.00 for catalog to:
Aardvark Music, Box 69411, Los Angeles, Calif.
90069,

VIDEO -
CASSETTES & TAPES

35MM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Adult and all other ratings on Betamax and
VHS formats. FACTORY DIRECT.
Call Toll Free 1-800-4214133
Caiit. residents (213) 462-6018
TVI DISTRIBUTORS
1643 No. Cherukee Ave.
Hollywood, Calit. 90028
Credit Cards Accepled

DON'T PAY MORE!
Bilpoard's Video Cassatta Top 40 In Stock=—
Immediata Dalivery— et Prices. VHS
& Beta Formats Availabie

Larges! Wideo Distributor TO

1-800-327-T026  Telex: 51-4TIGHALA
itn Fla Call CoSact 3059320154
VWi Destributors, Inc

RACKS FOR
3 RECORD SHOPS

1800-2000 SQ. FT. STORES AL-
BUMS, TAPES, CASSETTES AND
COUNTERS, 40' BRACKETS AND
GLASS SHELVING, ETC. WAL-
NUT AND ORANGE. MANUFAC-
TURER - DISPLAY FIXTURES.
LIKE NEW.

Call after 6 p.m.
1-615-522-2514

KNOXVILLE, TN

REAL ESTATE

3 LEVEL CONDOMINIUM

Set in unique village charm—all ameni-
ties—11 rooms, 2-car garage, private
deck, patio, swimming pool, jacuzzi.
fireplace and more.

$125,000

Buy before price increase. Fi-
nancing arranged. Call:

SCOTTIE HASKEL
(213) 783-6957

ROOM FOR RECORDING STUDIO. BRAND
New 4,000 sq. ft. home near Sunset Strip. Pano-
ramic Views. OWC. $445,000. John Parks, Bkr.
(213) 788-5400.

SCHOOLS &
INSTRUCTIONS

24-TRACK ENGINEERING TAUGHT IN-
State of the Arts Studios. Call the University
of Sound Arts for free brochure. Hollywood (213)
467-5256.

advosanig ‘186l ‘Sg AINr
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SONGS WANTED

General News

MAJOR MOTION PICTURE
needs excellent rock'n’roll
& mellow rock songs. Re-
corded or not, published or
not. Please send cassette of
recording or demo and de-
tails to:

THE NEXT ONE

NICO MASTORAKIS
14 Evangelistrias Street
Kallithea, Athens, Greece

Demos must be complete record-
ings ready to be used in film's
soundtrack. New groups and
artists welcome.

- SONGS WANTED -

ERIC MATTHEW ENTERPRISES, INC. HAS
ADDED AN ACTIVE PUBLISHING D{VISION,
ERIC MATTHEW MUSIC, TO THEIR COM-
PANY. WE ARE LOOKING FOR SONGS IN
THE ROCK AND R & B STYLE. WE ARE IN
CONTACT WITH PRODUCERS ON A DAILY
BAS!S, AS WELL AS OUR OWN IN HOUSE
PRODUCERS AND STUDIO.

PLEASE SUBMIT ALL CASSETTES
AND LEAD SHEETS TO:
ATT: PATTY DI NARDO
ERIC MATTHEW MUSIC
107-33 115th STREET
RICHMOND HILL, N.Y. 11419
TEL: (212) 738-8900

RETURN SPECIALIST
WANTED

Experienced Record person wanted exclusively
to handie manutacturers returns. Knowledge of
return procedures and paperwork a must.
Growth position in a large New York retail chain.
Salary commensurate with experience. Contact:
Mr. Barry Bordin at, (212) 627-3407 or send
resume:

THE WIZ DISTRIBUTORS

2555 Shell Road, Brooklyn, N.Y. 11223

Apollo Theatre Revived As Show

Focuses On Showcase Nights When Stars Emerged

NEW YORK-The Broadway
musical theatre will this fall seek to
recapture the color and excitement
of Harlem’s Apollo Theatre, which
for decades served as the career
launching pad for some of the big-
gest names in the history of black en-
tertainment in this country.

PRODUCERS/MANAGERS
Reggae, Rock, Calypso
The two leading bands of the Virgin
Islands will be touring the East Coast.
For booking call manager:

ANDRES AQUINO
(203) 852-1475

Mon.-Fri., 2-5 P.M.

SALESMEN

Experienced with following pre-
ferred. Excellent pay, bonus,
fringes.

CARDINAL RECORDS
(212) 545-6200

COMEDY MATERIAL

PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)

“THE COMEDIAN""
The Original Manthly Service

12 available issues...$75 3 Sample issues...§25
“How To Master the Ceremanies”...520
Anniversary Issue...$50
35 “FUN-MASTER"™ Gag Files—all dilferent..$150
BILLY GLASON
200 W. 54th St., N.Y.C. 10019

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER. P.O.
Box 402.B, Pinedale. CA 93650.

FREE SAMPLE! RADIO COMEDY MA-
terial at its best. Write on station letterhead to
Contemporary Comedy, 5804-A Twineing, Dallas,
TX 75227.

FREE SAMPLE ISSUE OF RADIO'S MOST
popular humor service! Write on station letter-
head to: O’Liners, 1448-H W. San Bruno, Fresno,
California 93711. (209) 431-1502.

NOT COMEDY: CURRENT ARTIST BIO'S,
daily calendar, much more for working pros! Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 436-0602.

“PHANTASTIC PHUNNIES"... HILARIOUS
international-interplanetary audience builder!!
Month's 500 topical witticisms and magnificent
‘Bonus’ . . . $2,00!! 1343 Stratford, Kent, Ohio
44240.

“COMIC RELIEF,” JUST FOR LAUGHS, Bl-
weekly. Free sample. Whilde Creative Services,
20016 Elkhart, Harper Woods, Michigan 48225.

MISCELLANEOUS

W g,
PROFESSIONAL SERVICES

HeLp
Wantgpg NS

the Marketplace is
open and your best
buy is BILLBOARD

Something to sell or something

to tell, your message gets to

over 200,000 readers weekly.
Don't Miss Another Week!!

CALL Jeft Serrette (TOLL FREE)

800/223-7524
NOW to place your ad

MAKE FRIENDS WORLDWIDE THROUGH
international correspondence. Details and sample
photos free! Hermes-Verlag, Box 110660/BB,
Berlin, W. Germany.

PROVEN METHOD FOR'SUCCESSFULLY
booking any act without an agent. Send $4.95
for “How Te-Book Your Act” to Natural Acts
Unlimited, Box 162, Skippack, Pennsylvania
19474,

-BUSINESS
OPPORTUNITIES

INDEPENDENT RECORD
PRODUGCTION COMPANY

DISTRIBUTING SERVICES

MAKE MORE PROFIT . ..

with e law dagiar prices, liberel refurn and
wame day shipmanl or g major fabal tapes
and 3 Ps; Top 1,000 st spdated wdekly

Write
TOBISCO
6144 Highway 290 West
Austin, TX TET15

I~ RECOROING TAPE & ACCESSORIES —]

24 HR. FREIGHT-PAID SERVICE
L argest Selection at Lowest Cost Anywhere
MAXELL - MEMOREX + SCOTCH « TDK
* SONY * DURACELL * WATTS - DISC-
WASHER + SOUND GUARD - SHURE
* PICKERING + AUDIO TECHNICA » REC-
OTON * EVEREADY * VID. TAPE » SAVOY
* AMPEX TRACS - FUJI

SEND FOR FREE CATALOG

Al. ROSENTHAL ASSOCIATES
Dept. A 1035 Louis Dr.. Warminster, Pa. 18974
DEALERS ONLY  [215) 441-8900

Seeks limited partnership to rel
and promote label.

Have produced and owned professional
master tapes of British performers under
exciusive contracts.

Principal group features attractive female
singer. has performed world-wide. Aiso
owned about 200 commercial songs, many
hit material.

Minimum required $50,000. No real estate
involved. High risk, but good tax advantages
for the right person. Serious inquiries

ly to:
" VEGA THE CAT
RECORDING PRODUCTIONS

23 Raydon Rd., York, Maine 03909

FOR SALE—SUCCESSFUL RECORD STORE
—established 1970—excellent University and
downtown location. Gross $600,000.—Write
Terry Moore, Box 82472, Lincoln, Neb. 68501.

LET US PUT YOUR NAME BEFORE OVER
3000 bookers and promoters. Send B/W photo, 200
word resume $25 per person. Showcase registar
tabloid could help your career. Box 1516sss,
Springfield, MO 65805. 1-417-864-4220.

PACIFIC NORTHWEST LABEL NEEDS
person with diversified record manufacturing
experience. Production scheduling and some en-
gineering background helpful. Person should
enjoy detail work. Pleasant working conditions.
Growth potential. Please send your resume to:
Production, P.O. Box 21648, Seattle, WA 98111.

PUBLIC NOTICE!

Father of four to be released from
prison seeks employment! Have ex-
perience in production and promotion
of live entertainment in concert
formula.

Preferred region: Springfield, Massa-
chusetts.

If you would like to help someone who
wants to help himself, please send
your employment offer to:

Billboard, Box 7429
1515 Broadway
New York, NY 10036

Your helping hand can be the hand
sincerely needed. Thank you!

L.P.'s—45's—HARD TO GET ITEMS

SHANES RECORD
FINDING SERVICE

YOU WANT IT?—1 GOT IT!
Send Requests Plus 3-18¢
Stamps for Catalog

SHANE—P.O. Box 6314

San Rafael, CA, 94903
(415) 456-4631

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT
PAYS.

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out offers. 33 years of specialized
survice to record and tape importers
throughout the world. Overseas dealers and
distributors only.

ALBERT SCHULTZ, INC.
116 W. 14th St, N.Y.,, NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

MUSIC
ATTENTION:

Radio. Television, Video Producers, Artists,
Club and Lounge Managers, Record Pro-
ducers and anyone interested in New Origi-
nal Music. We have ready for immediate
shipment the sheet music for The Los An-
geles Bi-Centennial Souvenir Song. Los
Angeles Town. Send $5 to:
CUDE & PICKENS PUB.

519 N. Halltax Ave., Daytona Beach, Fla. 32018
and receive postpaid The Los Angeles Bi-
Centennial Song, plus our new 1981
Christmas Carol.

LET ALL HEAR YOU-COMPOSERS, PER-
formers, Promoters. Record complete perform-
ances of your musical shows. I will release them
on cassettes. Demos appraised free. Paul, Box
2114B, Hull, Canada J8X 3Z4.

PAYMENT MUST
ACCOMPANY THE ORDER

POSITIONS WANTED. 40¢ per word
per insertion—$10 00 minimum
$20.00 per column inch per insertion
POSITIONS OPEN' 70¢ per word per
insertton—%$14.00 minimum
$40.00 per column inch per insertion
BOX NUMBERS $2.00 per issue for
handling & postage. Audio or video
tapes, transcriptions, films or VTR's
cannot be forwarded. Suggestion: ar-
range for follow-up directly when
replying
Send money and advertising copy to:
Radio-TV Job Mart, Billboard
1515 Broadway, N.Y. 10036

POSITIONS WANTED

PLAY BY PLAY
SPORTSCASTER

Jock available August 1st. Play
by Play on audition tape. Hockey
too. (919) 396-4181.

LARRY KINCAID

515 Schooi Rd., Fayetteville, N.C. 28307

EXPERIENCED RADIO PLAY BY PLAY
man sceks college football and haskethall po-
sition for next season. Contact Box 7428, Billboard
Publ., Inc. 1515 Broadway. New York, N.Y.
10036 or call Pat at (206) 538-0336.

www americanradiohistorv. com

By RADCLIFFE JOE

The show, tentatively titled, “The
Apollo, It Was Just Like Magic,” is
the brainchild of Broadway Pro-
ducer Ashton Springer, whose
Broadway credits include the highly
acclaimed “Bubbling Brown Sugar”
and “Eubie,” and George Faison,
Tony-Award winning director-cho-
reographer, who helped master-
mind the success of “The Wiz,” (the
all-black Broadway musical version
of “The Wonderful Wizard Of Oz”)
and “Don’t Bother Me, I Can’t
Cope.”

The show, which opens (for out-
of-town tryouts) in Philadelphia,
Aug. 27, enjoyed a successful show-
case run last winter at the Richard
Allen Cultural Center here.

Working on the premise that the
Apollo is still “alive” and rocking to-
day, the show’s concept will revolve
around the popular showcase nights
at the old theatre, working from the
present back into the past.

The Apollo fell on hard times in
the mid *70s when the original owner
died. It was reopened for a short
while in the late *70s under different
management, but was again shut-
tered for alleged non-payment of
taxes.

The score will feature a mixture of
original music by Timothy Graph-
enreed, with lyrics by Faison,
Graphenreed and David Langston
Smyrl; and old tunes such as “A
Change Is Gonna Come,” “If I
Didn’t Care,” “Try A Little Tend-
erness,” “Why Do Fools Fall In
Love,” “Heard It Through The
Grapevine” and ‘Do Right
Woman.”

Faison and Springer stress that
“The Apollo, etc.” will be more than
just another musical revue. “There is
a solid story line woven into the
show,” states Faison. He developed
the book with the help of Smyrl,
Graphenreed and Springer.

Although many of the entertain-
ers whose careers will be featured in
the show are alive and working to-
day—Stevie Wonder, the Tempta-
tions as well as Gladys Knight & the
Pips—Faison and Springer do not
intend to use them in the produc-
tion. Instead, they have turned to
younger, lesser-known artists who
will do their own interpretation of
the works of these legendary per-
formers.

Faison discloses that this strategy
has been employed in the hope of
adding freshness which the show
might not have if the original acts
were used. However, in an attempt
at compromise, Faison and Springer
are contemplating inviting famous
artists who have played the Apollo
to appear on the show in cameo roles
on a rotating basis.

“The Apollo, It Was Just Like

Magic,” is budgeted at $1.5 million.
Although several major music-ori-
:nted companies, including Motown
Records and ARC Music, have
shown an interest in backing the
project financially, the show’s pro-
ducers remain cautious about ac-
cepting “institutional money.”
“There are usually too many strings
attached to it,” says Springer. Con-
sequently, much of the money for
the show is being solicited from con-
ventional Broadway show backers.
Springer and Faison lament the
demise of the Apollo; they hope
their Broadway production will help
revive the historical old theatre.
They acknowledge that the enter-
tainers who supported the Apollo
were lured away “by better money
downtown,” but feel that the time
may be ripe to reverse that trend.
When “The Apollo, It Was Just
Like Magic,” opens on Broadway
this fall, it will feature many of the
cast members who “brought the
house down” during last winter’s
showcases. It will also feature the
lighting of William Mintzer, cos-
tumes by Bernard Johnson, Tom
Schwinn’s sets and, of course, the
choreography of Faison.

Music Theatre
Workshop Due
Oct. 26 Start

NEW YORK—-ASCAP’s Musical
Theatre Workshop launches its third
season Oct. 26 with a series of 10,
three-hour sessions.

Under the direction of composer
Charles Strouse and director/lyricist
Richard Maltby, the program is de-
signed to develop new projects for
the musical theatre. At each session,
several participants will present ma-
terial from their works-in-progress
to a panel of experts representing
various phases of the field.

The tuition-free workshop, in as-
sociation with the Dramatist Guild
Development Program, selects its
participants by submission of a cas-
sette containing two songs and a cur-
rent resume to Bernice Cohen, direc-
tor of musical theatre activities, at
ASCAP, | Lincoln Plaza here. All
entries must be received by Aug. 28.
Applicants need not be members of
either ASCAP or the Dramatist
Guild.

Concurrently, the Dramatist
Guild’s development program will
be in progress at its offices 6-10 p.m.
Wednesday. The faculty, headed by
Stephen Sondheim, among other
Broadway writers, will attend the
ASCAP sessions and select partici-
pants to present songs from their
projects at development program
seminars.

Boogie Hotel Studios, a 24-track
recording and live-in facility,
formed by Don Berman, Steven
Bramberg, Ron Bretone, Jeffrey
Kawalek and Bob Ludwig. Address:
709 Main St., Port Jefferson, Long
Island, N.Y. 11777 (516) 473-6655.

E I

Showroom Records, formed by
parent company Showroom Com-
munications, Inc. with Eric L. Ward
as chief executive officer and Sam
Christian as chief of staff. Company
is signing artists in all areas of music
and actively soliciting tapes for con-
sideration. Four releases are due out
in August. Address: 5137 Walnut

New Companies

St, Philadelphia, Pa. 19139 (215)
748-5100
x  x k

Wilson Productions, a recording
and booking operation currently
working with artists including Float-
ers & Shu-Ga, the Flaming Emer-
alds, and Gospel Unlimited. Ad-
dress: 15820 James Couzens, De-
troit, Mich. 48238 (313) 861-6800.

* * *

Presence Records formed with
first single release “When,” by Louie
Carrington, Jr., produced by Regi-
nald Butler. Address: P.O. Box 2502,
Houston, Tex. 77001 (713) 669-0485.
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Jazz

New York Kool Jazz Festival: Act By Act

® Continued from page 36

Farlow reaped a particularly winning solo stanza
with Rodgers & Hart’s "My Romance,” while
Norvo was effervescent on Fats Waller's “Jitter-
bug Waltz."

For Corea, it was one of his rare acoustic out-
ings, relying less on take-offs on a melody than
on ever-changing moods, to which his associ-
ates—Joe Henderson, Gary Peacock, Bud Powell
and Roy Haynes—reacted with directions of
their own, while maintaining, a cohesiveness.

Basically, the evening mirrored two gener-
ations of jazz thoughts, winning but predictable
from the Norvo trio, provocative but less defined
from the Corea crew. IRV LICHTMAN

WEATHER REPORT
Avery Fisher Huall, N.Y.

The aural fireworks were every bit a match for
the real thing going off in fower Manhattan July
4, as Weather Report appeared in concert at Av-
ery Fisher Hall.

The quintet performed two shows amid
cheers for their favorites, now packed into an
extended medley near the end of the two hour
performance. The hall often made it difficult for
saxophonist Wayne Shorter to effect a ballad
without overblowing, but the essential feeling
was there.

At times the music appeared to be too in-
volved and sophisticated for the man running
the sound board, who tended to equalize every-
thing thereby missing some of the nuances and
dynamics the group offers.

There were no obtrusive frills like smoke,
strobe lights or lasers, this time around. There
was only the five remarkable men making fine
music.

Bass guitarist Jaco Pastorius utilized a tape
of himself which he deftly incorporated into his
own a cappella section without feedback or
similar technological contrivance. One often
wonders if the use of technology creates an aura
of artistry while in reality making the prac-
titioner merely a performer, perhaps even a
slave of technology. It has not happened with
Weather Report, however. Musical director and
keyboardist Josef Zawinul brings it up just short
of robotry.

There were moments when the group
sounded like some French Impressionists espe-
cially in an Ellington/Zawinul medley which
closed the show. There were echoes of “Cara-
van,” and a “Sophisticated Lady" blown ro-
mantically by Shorter on tenor sax. The ex-
tended "Rockin’ In Rhythm" gets more intricate
and Ellingtonian each time they play it. Inter-
twined were “Young and Fine" and the conclud-
ing flagwaver “Birdland.”  ARNOLD JAY SMITH

PORTRAIT OF
ROY ELDRIDGE
Town Hall, N.Y.

In one of the best surprises of this or any
New York-based Newport (now Kool) Jazz Festi-
val, trumpeter Roy Eldridge was toasted, and
also sang at Town Hall.

There were film clips showing Eldridge as a
youngster and singing his famous duet with Anita
0'Day and the Gene Krupa band. There was a
trumpet section that played Eldridge improvisa-
tions as transcribed by Dick Hyman, and ar-
ranged by Budd Johnson. There were solos made
famous by Eldridge and played by trumpeter
Jimmy Maxwell (“Rockin® Chair"), alto saxo-
phonist Lee Konitz accompanied by Dick Katz,
piano (“Body And Soul"), trumpeter Ernie Royal
(“Little Jazz,” Roy's nickname) and Jon Faddis
playing impossible upper register trumpet
throughout.

Dizzy Gillespie, who has repeatedly referred
to Eldridge as his mentor, played “Tour de
Force," a piece the two had recorded some time
ago. Faddis played the Eldridge role this time as
Eldridge still recuperating from a 1980 heart at-
tack, is unwilling to play the horn just yet. Fad-
dis, Gillespie, bassist Major Holley, drummer
Panama Francis and Katz played a blistering
"After You've Gone,” a tune Eldridge made fa-
mous with Krupa's band in the 1940's.

The group which has played Jimmy Ryan’s
club for the past decade under Eldridge’s lead-
ership, was on hand, as were Zoot Sims and an
all star big band playing arrangements by Hy-
man written for the New York Jazz Repertory
Company's Eldridge tribute some years ago.

The thrill of the evening came after Eldridge’s
exuberant vocal on “Wineola” when, with Gil-
lespie soloing and Eldridge paying attention to
him, Ella Fitzgerald was led on stage. Fitzgerald
added some choruses to the tune in progress
and scatted with everyone on “Sweet Georgia
Brown."”

PIANO RECITALS
Carnegie Recital Hall

The idea for the series of piano recitals held
each year during Kool Festival time stemmed
from Solo Piano Nights introduced by producer
George Wein some years ago. Pianists would pa-
rade by offering their talents in somewhat rapid
fire fashion for about 20 minutes each. There
were emcees who tried to tie the proceedings to-
gether, but in the end it was the soloists who
held sway and they often came off abridged.

The current recitals, all held at Carnegie Reci-
tal Hall, with its perfect acoustics, take place in
the late afternoon and are generally attended by
the devoted. They offer the artist a full hour to
display his or her talents as composer and
player without looking at the clock.

This year's recitals brought forth the talents
of some under-exposed, or under-appreciated
pianists.

Cedar Walton who opened the festival June
26, has been a sideman as well as a leader, and
has composed for Art Blakey's Jazz Messengers
and for others. He neatly cleaved his recital into
four equal parts: Popular Standards, Duke El-
lington, Bud Powell and Cedar Walton.

Walton is more precise than Powell was, and
not as florid as Ellington. While he owes much to
both of those pianists and some to Art Tatum as
well, he never lost sight of the fact that he was
doing the interpretations and not merely flatter-
ing his mentors by performing their music. What
we had was a pleasant amalgam of talents and
techniques.

Even though Joanne Brackeen, June 27, has
had a record contract (Tappan Zee) her talents
have yet to be recognized by the jazz public.
Most haven't heard her at all. Her performances
were the best of the series. Her runs were al-
most non-sequitorial in their suddenness. The
way she broke them off and dropped us into
chords or lines was akin to being dropped off a
cliff only to be caught lightly by some brambles.
Brackeen took the audience from Rachmaninoff
to Corea in one selection and in another she
added flourishes that made 88 keys seem to be
hardly enough.

Ram Ramirez, June 29, is a pianist noted
mainly for his composition, “Lover Man,” made
famous by Billie Holiday. He is a gentle swinger
who is sometimes surprised by his mistakes as
well as his prowess. He grunted a la Erroll Gar-
ner and even cheered himself at one point. Dur-
ing the performance he stared at his hands as
though they had become detached, going about
their business on their own.

Billboard Photo By Arnold Jay Smith.

MAMA YANCEY —One of the grand old ladies of jazz, Mama Yancey remains a

sparkling entertainer in spite of being confined to a wheelchair. She appeared

on stage as special guest of Art Hodes left, during the recent Kool Jazz Festi-
val in New York.

Albert Dailey, June 30, is a large man with
large hands and every bit as strong as he looks.
On “Emily" he was alive with dynamics, but his
strength often gets the better of him as hap-
pened on “What Is This Thing Called Love."” He
called upon his strength to utilize runs a la Bud
Powell, but the pace was too quick even for the
man who set it. Dailey is a masterful performer
who enjoys playing and can stay within the chor-
dal framework of the piece or move out of it at
will.

Dorothy Donegan, July 2, is a different school
of fish. More of a nightclub performer than a
Jazz artist, Donegan would rather beat the piano
into submission than interpret a song. She ham-
mered away with a heavy-handed approach and
with her noisily rhythmic feet as well. There was
little warmth, but a great deal of exuberance, for
which her legion of admirers cheered louder
each time. Her ballad approach on ““You'll Never
Walk Alone” was about as subtle as a sledge
hammer.

One important thing stood out: The woman
knew her way around that instrument better
than anyone on the recital programs. She is con-
fident and secure in that knowledge and seems
to tell her audience, “I'm in control here and
you'd better know it!"

Ross Tompkins, July 3, a visitor from the West
Coast, offered some solo moments, which he
rarely gets to do. Most people in the East have
heard him via recordings, and that may be all
that's necessary. He is a competent player who
swings brightly with no complications.

ARNOLD JAY SMITH

JAZZ ON FILM
Town Hall, New York

The Jazz on Film series adds a magnificent
dimension to the Kool Jazz Festival, in that the
classic performances by jazz legends are often
as stimulating as the festival's live shows.

On June 29, an audience of about 250 was
treated to styles and performers running the
gamut from New Orleans to Kool, Louis Arm-
strong to Miles Davis. Included was the only
filmed performance of Charlie Parker (“Hot
House"), as well as a revelatory animated film,
"Bird Lives,” in which surreal images depicting
the brilliance and tragedy of Parker's life
emerge from a saxophone. Other highlights were
a 1950s film of the irrepressible Muddy Waters,
and a 1959 film of the Miles Davis Quintet per-
forming “So What,” which proved Davis more
than anyone else is the embodiment of cool.

Big Band Jazz on Film was featured July 2 al-
though some of the bands were more pop-ori-
ented than jazz-oriented. But for every perform-
ance by the Glenn Miller and Les Brown-like
bands there was one by a band led by a true
jazzman, such as Duke Ellington, Fletcher Hen-
derson and Don Redman.

The pace of the series on both nights was
smooth and fast-moving. The films, grouped into
reels of five, ran a maximum of five minutes
each, and were briefly introduced by series coor-
dinator David Chertok. Although some of the
films were more than 30 years old, the magic
flowing from most of the performances more
than made up for any poor sound or impaired
visual quality. ROB HOERBURGER

THE GRAND
COLLABORATION
Cathedral of St. John the Divine

For those who like their jazz on the exotic
side this June 26 offering was not to be missed.

Drummer Max Roach cleared the air with a
thundering five minute drum solo that roared
through this spectacular gothic cathedral, sig-
nalling an ambitious meeting of explorers, the
World Saxophone Quartet and Roach's percus-
sion group M'Boom.

What followed was a heady, three-hour per-
formance, described by some attendees as
“mesmerizing.”

A large factor in shaping the evening's sound
was the acoustic structure of the sanctuary. An
enhancer of subtle tonal nuance, the room
turned solitary horn notes and ensemble har-
monies into plush aural carpets, while the vast
array of percussion devices were given added
muscle and luster, helping the team of percus-
sionists create evocative paintings in rhythm.

Unfortunately the room amplified the sax
quartet’s weakest point. Their saxes-on-ram-
page approach to group improvisation opened a
Pandora's Box of sound. The group, featuring
Julius Hemphili, Oliver Lake, David Murray and
Hamiett Bluiett, fared much better in solo con-
texts or in their best asset, the playing of in-
fectious lines and riffs in broad harmonies.

www americanradiohistorv.com
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tribute to Eldridge. Show was part of the Kool Jazz Festival series.

M’'Boom’s eight rhythmic technicians had a
better go of it in their own featured set, covering
impressionistic ground as well as some Monkish
flavored material. Vibes, marimba, and steel
drums provided strong lyrical vision over swell-
ing polyrhythms, that were especially visceral as
kettle drums transformed the beat with elastic
capability. BOB RIEDINGER JR.

VARIOUS ARTISTS
Roseland, New York

The Kool Jazz Festival's “Salute To Sophis-
ticated Ladies,” June 29 was an interesting idea
which worked well, especially when members of
the cast—Gregory Hines, Judith Jamison and
Phyllis Hyman—turned up on the stage in front
of Mercer Ellington's band.

Naturally, Duke Ellington's music was the
feature of the evening and it was sung well by
the three from the show. Hines, of course, also
tapped danced.

The Ellington band played well enough. At
times it even swung mightily, but it is a ghost
band and the late Duke forever seems to be
looking over his son's shoulder. The band tries
hard, but the comparisons it invites would be
unfair to anyone.

Rounding out the bill was Panama Francis
and his Savoy Sultans, who went through their
paces adequately providing swing style dance
music. DOUGLAS E. HALL.

MILES DAVIS
Avery Fisher Hall

The long-awaited and much ballyhooed
reappearance of Miles Davis, the now legendary
trumpet star, happened at Avery Fisher Hall July
5. He arrived over 30 minutes late, and played
for just over one hour.

It was Davis's New York reemergence after
some five years in seclusion, after practicing for
the Fisher stint by playing a number of concerts
in Boston the weekend before. Davis broke no
new ground. In fact, the concert was more of a
continuum of sorts, with dips into some past
Miles and new music from his recent CBS re-
lease, “Man With A Horn.” The four new selec-
tions were easy going, mostly non-electric af-
fairs with Davis playing trumpet throughout.

He was in good shape both physically and
musically. His only foray into electric piano was
to give cues as to changing tunes. He appeared
strong and harmonious with and without the
mute stuck in his horn. The rhythms went from
funky to 4/4 with a stop for some Caribbean
fare, as well as strains of a popular ballad played
muted in the style of the romantic Mites of yore.

His backup included saxophonist Bill Evans
who acquitted himself nicely on soprano and
tenor. Al Foster's drumming kept the pace lively
and at a high level as he changed patterns at
Miles's discretion. The balance of the group in-
cluded an over exuberant conga player and an
electric guitarist who thought louder and faster
was better. Both are young enough to learn as
they move along. ARNOLD JAY SMITH

HEY GATES
Avery Fisher Hall

Lionel Hampton and his orchestra dominated
the “Hey Gates,” concert—Avery Fisher Hall,
June 28—which also featured Nancy Wilson in a
special tribute to the late Dinah Washington.

From a swinging version of “Sweet Georgia
Brown,” to the bluesy, more laid-back Hoagy
Carmichael’'s evergreen, “Stardust,” Hampton
and his band, featuring the outstanding saxo-

phone stylings of Ricky Ford, and the intricate
drums of Frankie Dunlop, sparkled throughout.

With guest appearances by Buddy Tate on
saxophone, and promoter George Wein on piano,
this fast-paced segment of the concert literally
had the audience dancing in the aisles.

In sharp contrast was the Nancy Wilson seg-
ment, to which the first half of the show was de-
voted. Wilson, in immaculate white, was the
epitome of sophisticated cool.

She was professional and technically correct
in her tribute to Washington, offering the au-
dience such identifiable Washington tunes as
“What A Difference A Day Makes,” “I Want To
Be Loved,” “I Get A Kick Out Of You" and “Evil
Gal Blues.”

However, plagued by what appeared to be an
acoustic problem, her own reserved style, and
the inevitable temptation to compare her with
Washington, her segment never really seemed to
catch fire, resulting in something of an emo-
tional letdown. RADCLIFFE JOE

WILD WOMEN
Avery Fisher Hall

Nell Carter and Linda Hopkins are two of the
most dynamic performers on the entertainment
circuit today, and in bringing them together for
a salute to the famous women of blues, produc-
ers George Wein, Rosetta Reitz and Sid Stiber
scored one of the coups of the festival.

The concert, titled “Wild Women Don’t Have
The Blues,” featured tunes associated with lda
Cox, Helen Humes, Ethel Waters, Ma Rainey,
Edith Wilson, Bessie Smith, Big Mama Mabel
and Blue Lu Barker.

The songs ranged from the humorous and ris-
que to the defiant and reflective, and included
such gems as “Wild Women,” “Do It Like You
Did Last Night,” “Take It Where You Had It Last
Night,” “Black Bottom Rag,” “Keep Your Nose
Out Of Mama's Business,” “Doing The Cake-
walk” and “The Georgia Grind."

A highlight of the show was octogenarian Sip-
pie Wallace, physically impeded by age but still
flashing the fire that made her a toast of the fe-
male blues circuit of the 1920s and 1930s. Her
contributions included “You're A Hard-Boiled
Mama,” “Wicked Days™ and “Just Like A Jelly
Roll.”

Supporting the singers was Dick Hyman and
his Classic Jazz Band featuring Doc Cheatham,
Kenny Davern, Major Holley, Jay Berliner and
Connie Kay. RADCLIFFE JOE

GOIN’ TO CHICAGO
Carnegie Hall

Joe Williams narrated a look at the Chicago
jazz scene called “Goin' To Chicago” at Carnegie
Hall, June 27. The show, whose title was taken
from a blues tune of the same name, offered ex-
amples of the music which has been associated
with that city from its post-New Orleans tradi-
tion through the continuing Association for the
Advancement of Creative Music (AACM), the
avant-garde group of musicians which has be-
come a worldwide movement.

The only problem was the representation,
which, in the otherwise capable hands of Roscoe
Mitchell, soprano sax, and Hugh Ragen, trum-
pet, showed little of how their music developed,
and more of what it had become—a highly in-
trospective, technical and personal statement.
The resulting catcalls from an irate audience
were the first in memory at any Festival in this
series.

The balance of the program was happy, foot
padding music which held high the Chicago
swing ethic. Bass trumpeter Cy Touff led off with

(Continued on page 46)

Billboard Photo By Arnold Jay Smith
GREATS MEET—Jazz greats Dizzy Gillespie, Roy Eldridge and Ella Fitzgerald |
to r, have themselves a ball on the stage of Town Hall, N.Y., during a concert
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"Merchandiser
of the Year”

au_ality People
Key Growth
From Within

If you should overhear Paul David singing *‘People,”
chances are he's reminiscing about the 25 years since he
started inventorying albums, 45s and, yes, 78s in the base-
ment of his small Massillon, Ohio home—packing them in the
trunk of his 1956 Buick and making his run of five local-area
racked accounts. AlImost any conversation you have with the
modest founder and still-enthusiastic president of the more
than $70 miltion-grossing retail empire finds him mentioning
someone's contribution to Stark’s continuing and past suc-

cess.
David subscribes to the *‘luckiest people in the world" phi-
losophy of the Jule Styne-Bob Merrill 1964 Barbra Streisand

Stark founder and president, Paul David.

hit from **Funny Girl.” The "‘very special person’ in his life is
his lovely wife Carol, who, in addition to presenting Paul with
four beautiful children, has stood by him, despite late eve-
nings at the office and absences caused by business trips.

His emphasis on his family is not surprising. It's natural,
growing from a childhood filled with the “*happy pandemo-
nium’ of life with a family of 15 in the small Massillon home of
his parents, Joseph and Marie David. Paul is very close to his
remaining 11 brothers and sisters, and holds a special place
in his heart for the memory of the happy home his parents
provided.

“While they had no formal education, my parents held mas-
ters degrees in Goodness, Kindness, Logic and Common
Sense.” In honor of his parents, David established the Joseph
and Marie David Scholarship, which annually endows six

$1,000 grants for worthy and needy high school students in
his community.

The effect that growing up in Massillon had on Paul David is
immeasurable. His deep-seated interest in football is rooted
in the fertile soil of the country's most famous high-school-
football hotbed, and was cultivated by David's contact as a
youngster with football's living legend, Paul Brown. On many
occasions, David personally saw evidence that supported the
truth in Brown's famous quote, **You win with class people.”

This philosophy became the foundation on which David
built Stark Records. Paul David surrounded himself with
“‘class people,” and his belief in them is more than apparent
when you attend seven consecutive Stark annual national
conventions and see the same faces year after year. David's
more than 1,300 employes nationally include a large number
of executives and staff members whose first and only job
since graduation has been with Stark. People like Jim Bonk, Joe
Bressi, Bob David, JoAnn Clapper, Phil Shannon, Gerry Gla-
dieux, and the list goes on and on, have worked with David day
in and day out for years, adding strength to each link in the
Stark chain.

Stark’'s record number of lengthy-tenure employees stems
from David's devotion to his cohorts. He regards Stark as his
second family, and each convention is viewed as a family re-
union. The business sessions of each convention are pre-
ceded by a family-only banquet, during which Paul David an-
nounces a six-figure amount that Stark is contributing to the
growing retirement and profit-sharing program.

Growth and promotion from within are also two key ingredi-
ents that further boost company morale and contribute
greatly to family loyalty. A pertinent Davidism is **Nothing’s
been created that can replace good people,' and he takes no
chances on losing a single one of them. Again, the *class
people’” tenent of Massillon’s most famous son, Paul Brown,
is seen to be an integral part of David's philosophy.

Good, quality people who are willing to work hard and
diligently have virtually been a trademark from the time Paul
decided to break away from David Bros., a variety rackjobbing
company he and brothers John, Edmund, Raymond and Tom
operated. He established Stark in September, 1956, and took
in younger brother Bob a short time later. Soon after, his

{Continued on page S-14)

Stark’s first warehouse, above, on South Erie St., Massillon,

Ohio, measured 1,000 square feet. The chain’s second ware-

house, below, four times larger on Duncan St. in Massillon,
was formerly a grocery store.

Stark’s present facility in North Canton sprawls over 75,000 square feet and houses 235 employes.

Cautious Growth
Sparks '80s
Optimism

Stark Record & Tape
Service, Inc., continues to
grow and thrive in a climate
which retailers and manu-
facturers alike characterize
as turbulent. Measured
growth and expansion,
tempered by research and
constant evaluation, are
traits Stark has exhibited
throughout its 25 year his-
tory. The company's suc-
cess is documented not
only by facts and figures,

Jim Bonk, executive vice
president.

but also by the feeling of accomplishment through teamwork
exuded by Stark's people. The hesitation that has character-
ized the record retailing business of late is only moderately in
evidence at Stark.

Nine Camelot Music stores have opened so far this year,
and an additional 15 are scheduled to debut by the end of the
fourth quarter. Executive vice president Jim Bonk indicates
that current plans call for a growth rate of 10% to 20% per
year—that is, 12 to 24 new stores. ‘‘We're looking at what we
can accommodate financially, geographically, and in terms of
adequate staffing. We prefer to increase our penetration
within our current boundaries rather than to push farther
west or northwest. We feel this strategy coincides with devel-
opers’ plans, because they too will be focusing on middle and
smaller markets that are neighboring our existing stores.”

Most Camelots are located in malls, a trend which will con-
tinue despite increasing mall costs. In addition to investi-
gating new developments, the company also has an eye on
malls with a proven track record. Bonk reports, “This will pro-
vide Camelot with excellent growth potential, as many existing
centers are coming up for lease renewal. We are willing to be-
come a mall's second record outlet depending on its size but
we do not endorse the idea of being a third record store. In a

www americanradiohistorv.com

situation like that, our growth potential is too restricted.”

Looking at the malls currently being developed, Bonk notes
that the major cost factors—construction costs, fixture prices,
and rents—have all risen dramatically. Those increased ex-
penses notwithstanding, Bonk is more than satisfied with
Stark's mall philosophy.

“Mall-shopping is an event. People like one-stop shopping;
it provides the customer with convenient and efficient use of
leisure time and dollars. In effect, the mall has a captive au-
dience and we benefit from that traffic, thus gaining an excel-
lent opportunity to attract new customers.”

In turn, the Camelot Music stores are a benefit to the mall
tenant mix.

“Mall developers tend to see us as a tenant that generates
volume. Beyond that, we offer other attractive features. One
of our strong points is our professionally designed storefront
which conforms to the mall motif. We've found that a 2,200 to
2,800 square foot store is optimum, and our interior, custom-
made fixturing adds further appeal. We've always been an
adult record and tape store. Our feeling is that a good-looking
store will attract customers of all ages if the product is right.

“With the advent of video tapes and video disks, we have

{Continued on page S-10)
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" Camelot Music
“Merchandiser

Field Structure
Vital To Retail
Execution

Stark’s first out of town Camelot Music store in Franklin Mall,
Washington, Pa.

@ Serngileid
@®®D.yton

® wichita

@ Onishoma City

@ Plano
Fort Worth @ @ Dailas

@ Eorly

Corpus Christ @

Stark has operated under its current regional structure for
two years. The company's 24-state territory is divided into
four regions, with regional directors located in Canton, Ohio,
Indianapolis, Tampa and Nashville.

Reporting to each regional director are four district super-
visors, who directly oversee retail operations in storeland.

“The regional directors are members of corporate staff,
positioned in our key markets,’ says Larry Mundorf, vice pres-
ident of retail operations. “‘They are direct conduits of infor-
mation from the field to us and from us to the field.” Mundorf
adds that the company tries to keep an equal number of
stores in each region and district by changing boundaries as
new stores are added.

Regional directors and the home office staff hold confer-
ence calls on Mondays and Fridays. During these calls, upper
management learns what’s happening locally, and the field
management is apprised of company-wide objectives and
concerns. ‘“‘Each level filters information to the next one,”
Mundorf says.

The primary function of the regional structure is to gather
and disseminate information. In addition, it provides a consis-
tent corporate identity in the local markets, control of basic
company policies, and instant supervision of retail functions.

According to Mundorf, the regional directors:

*Formulate company policy

*Determine size and kinds of purchases

*Work with vice presidents to help direct regional promo-
tional campaigns.

*Conduct management recruiting at colleges

*Hire and oversee the personnel responsible to them

*Supervise training programs for employes

*Establish local market visibility with label representatives
who previously dealt exclusively with Stark's home office.

Field structure is subject to annual performance review at
both levels. Regional directors are evaluated informally while
district supervisors are judged according to several specific
categories established by Stark. In addition, regional directors
evaluate district supervisors subjectively and require written
self-evaluations.

The company publishes a personnel policy manual to for-
malize operating procedures. “'lt's updated continually,”
Mundorf says. ‘‘Frequently, new policies are suggested by
store personnel, who are often the first to recognize the need
for changes.”

Regional directors monitor district supervisors' priorities,

although the supervisors generally set their own travel and in-

spection schedules. A supervisor will visit each store in his

area about once every three weeks. Regional directors see

their stores an average of four to five times annually.
(Continued on page S-17)
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Camelot Now. Interior and-exterior scenes from Colony Square
store in Zanesviile, Ohio. Interior size: 2,500 square feet.
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Larry Mundorf, vice presi-
dent, retail operations.

Mike Allison, director, retail
operations.

Bill Rees, regional director;
Southeastern regional office;
Camelot Music, 9721 Execu-
tive Center Drive N., Room
110, St. Petersburg, Fla.
33702, (813) 879-6502;
Miami, Tampa, New Orleans,
Dallas.

Vern Benke, regional direc-
tor; Southern regional office;
Camelot Music, Courtyard at
Hickory Hollow, 891 Bell
Road, Antioch, Tenn. 37013,
(615) 834-2713; Atlanta,
Nashville, Memphis, Char-
lotte, Birmingham.

Larry Hodgson, regional di-
rector; Northeastern regional
office; Camelot Music, Mel-
y lett Mall, Canton, Ohio 44708,
\ ] (216) 447-8474; Cieveland,
Pittsburgh, Akron, Philadel-

phia, Detroit.

Dan Denino, regional direc-
tor; Midwestern regional of-
fice; Camelot Music, Shade-
land Park Professional Bldg.,
7098 Shadeland Ave., In-
dianapolis, Ind. 46220;
Chicago, St. Louis, Kansas
City, Indianapolis, Cincin-
nati, Oklahoma.
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Efficiency
Professionalism
Vision

CBS Records
salutes
Stark/Camelot.
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“Merchandiser

of the Year”

Data Processing
Launch Set

Joe Schott, vice president,
finance.

Financial vice president Joe
Schott says, “The excellent
job done by the fine people in
the accounting department
is one of the major reasons
our company has maintained
its strong position. Our
switch to electronic data
processing will further aid
the company by providing
more timely information
upon which we base our deci-
sions.”’

He says that manufacturer
adjustments in dealing with
the company—such as re-
turn restrictions—have not
substantially altered Stark's
accounting procedures. ‘‘But
it's obviously affected how
we buy."”

Bob David, right, vice president, warehouse operations, chats
with George Frantz, warehouse manager.

> )

\

Jim Sage, data processing Jim Brelish, controller.

manager.

Central
Distribution: 'Get It
Done Yesterday’

The work done at Stark’s central distribution facility in-
volves much more than the traditional receiving, storing and
shipping functions found at most warehouses. Says Bob Da-
vid, vice president of warehouse operations, “*Since we believe
our managers and clerks should spend as much time as pos-
sible assisting the shoppers in our stores, we ship them a fin-
ished product from here."”

David estimates that "*better than 90% of the product that
reaches our outlets” is funneled through Stark's central dis-
tribution facility, with the remaining 10% being shipped
directly from the manufacturers to the stores.

Helping David handle the workload are 140 employes who
“understand the importance of timeliness in the success of
merchandising product in this business. We pride ourselves
on doing it yesterday."

David’s warehousing setup reflects Stark's commitment to
meeting as many consumer needs as possible, from current
hot product to accessories and a strong special products de-
partment. Special products, also known as ‘‘deep catalog,”
consists of perennial favorites always in demand. The fastest
growing part of the Stark catalog, special products, occupies
about 8,000 square feet of warehouse space and includes
25,000 to 30,000 titles.

“Our deep catalog is what really sets us apart in the market
place,” David maintains. “You can buy hot product any-
where.”’

Turning to accessories. David comments. ‘‘We feel that
they offer the consumer another reason to shop at Camelot.
Grapevine or Big Wheel. Because of their varying sizes, they
are more difficult to warehouse and handle, but then again we
may be spoiled, since records and tapes are always the same
size. At any rate, we definitely feel the benefits of carrying
various accessories more than compensate for the minor in-
conveniences involved."

To distribute merchandise to the stores, each one is as-
signed a bin that is filled with back orders and a predeter-
mined allotment of new titles within half a day of their arrival

(Continued on page S-23)

2150 HAMILTON AVENUE ¢ CLEVELAND, OHIO 44114 « 216-696-3155
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Our hats off to Stark Record and Tape,
Camelot Music and Grapevine Records and Tape
on their 25 fabulous years in the industry.

AND i
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LABELS ‘

WwWwWWwW.americanradiohistorv.com



www.americanradiohistory.com

S-8

ADVERTISEMENT

JULY 25, 1981 BILLBOARD

tMusic |

“Merchandiser § |
of the Year” | N !
a

FAnnivorsary

=)

Steady Dialog And
Team Effort Ensure
Shrewd Buying

To keep its stores ade-
quately inventoried with
the right product mix, Stark
employs five full-time buy-
ers; one each for chart LPs
and tapes. deep catalog,
singles, accessories (includ-

ing video) and a swing
buyer to fill in as needed.

Says Joe Bressi. vice
president of purchasing
and marketing, ‘‘Basically
we buy each new release,
plus the entire Schwann
catalog."

Each year the company
does a comprehensive mar-
keting survey, based on de-
tailed reports submitted by
ach store manager. This results in a profile of each store's

Joe Bressi, vice president, pur-
chasing and marketing.

e
business.

““For more immediate marketing responses, we depend on
the weekly conference calls between Stark’s four regional di-
rectors and the management team at the home office. The
RDs' reports are based on the information filtered back from
the district supervisors and their stores.”

Bressi adds, “*Our service and information department isin
daily contact with the stores. Each day we distribute a sum-
mary of what’s taking place in each market.”” The service and
information department reports to the stores on such matters
as new releases, product status, release dates and tour infor-
mation. The stores respond by giving data on breaking prod-
ucts and customer requests.

But even with this systematic exchange of information,
Bressi contends that instinct still plays an important part in
buying. “*You have track records and histories, but there's a
lot of conjecture involved. We can’t afford to be too conserva-
tive, or we'll run out of an item. This is not a straight-line busi-
ness. There are peaks and valleys. At our size, if we make a
mistake, it's a big mistake. So we depend on each other to do
the right job.

Stark is still high on singles. *‘Singles are approximately 7%
of our volume, and they're still the key to selling records,”
says Bressi. **We carry 600 pop selections in our warehouse
along with a broad selection of oldie 45s.”” Bressi estimates
the company will sell in excess of four million singles this year.

“Cutouts are another Stark cornerstone, amounting to be-
tween 5% and 10% of our total business. |f handled prop-
erly, cutouts are potentially profitable,” Bressi explains.
“Often it's a one-time deal, so you've got to do some plan-
ning. Handling it is an instinctive, seat-of-the-pants shot. It's
the old time business where you throw out most of the rules.”

Cutouts and overruns bring customers into the stores.
Bressi argues, **It's low-priced—and price still does sell in this
area of marketing.”

Stores are reviewed annually to see what sales patterns are
developing in the various categories of records. *“They're re-
viewed"" Bressi says, ‘'to note any changes in demographics.

“Often we're the only record store in a mall and later, compe-
tition moves in, causing us to change our inventory mix."

Store surveys are detailed and exhaustive. A recent one—

>
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Purchasing Team: Seated, from left; Lew Garrett, director,
record purchasing; Dwight Montjar, accessories buyer; Joe
Bressi, vice president, purchasing and marketing; standing
from left; Pat Tidwell, singles buyer; Bob Varcho, special prod-
ucts buyer; Frank Trace, director, service and information;
Joanne Wucinick, administrative coordinator.

“Qur company looks to advertising to accelerate sales of popu-
lar items—not to move dead ones. Gerry Gladieux (vice presi-
dent of advertising) and the retail staff get together and map
out our advertising program, which may consist of a chain-
wide print ad, regional radio blitz, or special individual store
promotions.”

Frank Trace, director of purchasing department’s service and
information center, middle standing, checks with staff.

compiled at headquarters, but carried out by the district su-
pervisors—asks such questions as:

Is there a university or college nearby? Do they have a music
program? Has this store made an attempt at *“'selling’ our
Classical Club to the department? Is there a required listening
list for students and is this store carrying those records?

Are there nearby libraries that we could sell records and
tapes to?

What kind of theater groups exist in the area? A profes.

(Continued on page S-21)

Congratulations
to Stark Record and Tape Service
for 25 years of merchandising

achievement.

May you have many years
of continued success.

From all your friends
and associates at
TDK Electronics Corporation.

www.americanradiohistorv.com

STDIK

TOK Electronics Corp.. Garden City. N.Y. 11530
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been able to increase our ap-
peal to the older demo-
graphic. Our thrust is to be-
come a complete entertain-
ment center.

In terms of focation, Bonk
indicates ““We would prefer
to be on the main concourse,
near a main entrance, or
close to an anchor store.
That type of positioning
Phil Shannon, construction tends to be advantageous to

manager. us and the developer.”

In addition to Camelot Mu-
sic, Stark also operates Grapevine Records and Tapes, three
freestanding “‘superstores.’’ Bonk reports, *'Since our future
expansion is centered around building new Camelots, there
are no immediate plans to add any Grapevines—but the
Grapevines are doing well for us. They allow us a great degree

of flexibility in marketing,
such as entering an area
where there may not be a
mall location available to us.
We will maintain the Grape-
vines and continue to moni-
tor their success.”

Stark’'s growth is also dem-
onstrated by the success of
the leased record depart-
ments operated in conjunc:
tion with the Big Wheel de-
partment stores. The current
leased department program
began in 1968 with five
stores. Since then it has
grown to over 70 stores, with
six additional units planned for this year.

‘Under our leased program, we supply the Big Wheel de-
partment stores with a compiete record and tape inventory
worth approximately $30,000 at retail,” explains Bonk. *Each

Ray Samples, director of real
estate.

Exterior views of Big Wheel and Grapevine.
W ot >»

esiget?

leased department consists
of 250 to 300 square feet of
prime location, enough room
for 15 record, tape, and ac-
cessory fixtures. Sales man-
ager Pete Fostines and four
sales representatives service
the outlets two to three times
a month, maintaining full
service for the departments
and ccntrolling the inven-
tory. Big Wheels receive ship-
ments from Stark's ware
house on a weekly basis.
Once the product reaches
the store. Big Wheel clerks
stock the bins and manage the day-to-day selling functions.”

Pete Fostines, sales manager.

The stores have been a successful outlet for Stark, in part
because the Big Wheels tend to be located in smaller market
areas where there are no existing record outlets. The leased
departments allow Stark to serve the demands of areas that
are not large enough to support a Camelot or a Grapevine.

“To an extent, we can use sales figures from the Camelots
and Grapevines to project the needs of the Big Wheel stores.
We find that hit records tend to break later in smaller towns
and that once a hit starts selling—it will tend to sell longer
than it would in a larger market. We've also found that we
need to be more cautious with new artists in these locations.
Fostines and his men tailor the album, tape, and singles
mix to the needs of the various markets.” states Bonk.

In analyzing Stark’s rapid and steady growth, Bonk points
to the quality of staffers the company has attracted.

‘We are very big on people. We promote from within the or-
ganization at all levels, and we place a lot of emphasis on di-
rect communication between our officers and upper manage-
ment and their employes—both in the home office structure
and in the various retail locations. Employe benefits include
life and health insurance, a pension program, and a profit-
sharing program. It's our way of letting people know that they
are important to us—and the benefits program reinforces
that feeling of esprit de corps that has been the benchmark
of our success.”

As with other Stark executives, Bonk emphasizes teamwork
and downplays the significance which most companies attach
to executive titles. ““The stripes in this organization are min-
imal and everyone's on a first-name basis. | cringe if some-
body in our company calls me ‘Mr. Bonk." "

While most Stark executives come up through the ranks,

{Continued on page S-21)
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success yourself, is truly the best of both
worlds. We at Pfanstiehl feel extremely fortunate
to have such a relationship with so many customers.

On this occasion, we particularly want to
thank Stark Record and Tape Service, Inc. for allowing us to
participate in their great success story. The next 25 can only get better!
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25 Successful
Years, A “Stark Reality™.

To be part of someone's
success and, as a result, enjoy
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“STARK RAVING SUCCESS”’
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CLEVELAND CHICAGO DETROIT
5490 Avion Park Drive 930 Lee St. 15400 Lincoln
HIGHLAND HTS., OHIO 44143 ELK GROVE VILLAGE, IL 60007 QAK PARK, MICHIGAN 48237
(216)461-7880 (312) 593-5955 (313) 968-4422
@ CINCINNATI @ INDIANAPOLIS @ ST. LOUIS @ BUFFALO
230 Northland Blvd. 6325 N. Guilford St. 200 South Hanley Rd. 261 Blackstone Blvd.
Suite 117 Suite 3A Suite 517 TONAWANDA, N.Y. 14150
CINCINNATI, OHIO 45246  INDIANAPOLIS, INC. 46202 CLAYTON, MO 63105 (716) 853-7475
(513) 771-4190 (317) 259-4873 (314) 892-0381

www.americanradiohistorv.com



www.americanradiohistory.com

S-12

ADVERTISEMENT

JULY 25, 1981 BILLBOARD

" Camelot Musicj
“Merchandiser

of the Year™

In-House Ad
Capabilities
Control Total
Image

“Reaction is the name of the game in advertising—not only
in terms of creating consumer response, but also in an adver-
tiser's ability to react to all possible factors. Timing is critical.
You've got to go with the flow and roll with the punches, yet
still be able to strike with thoughtful impact.”” This is the phi-
Josophy that Gerry Gladieux, Stark’'s vice president of advertis-
ing, uses to guide the firm's promotional efforts.

*Assimilation and coordination of information from various
levels of our structure allow us to develop totally effective pro-
motional endeavors, combining our store image with a manu-
facturer's product-image.” Gladieux continues. **As often as
possible, we strive for long-range campaign planning—but
our operation here gives us the flexibility to react instantly to
store needs and the needs of our suppliers.”

There are 18 specialists working in Stark's in-house ad de-
partment. It is a completely self-contained unit, capable of ex-
ecuting all essential functions; graphic design, printing, radio
production, signwork, photography, typesetting, media place-

Advertising Team: seated, Gerry M. Gladieux, vice president,

advertising; standing from left; Paul Anthony, art director;

Linda Wilson, media buyer; Paul Burnett, director, media

production and communication; Jeff Tomlinson, advertising
coordinator.

Stark’s total art department includes a print division as well.

ment, mailing, distribution, and coordination of in-store pro-
motions and contests. The staff also takes primary respon-
sibility for production of Stark's monthly newsletter and the
dissemination of company news to trade publications. Gla-
dieux's personnel are cross-trained to provide effective back-

up at each skilled position.
Stark’'s ad department will occasionally utilize outside ad-
(Continued on puge S-16)

Paul Burnett works on a radio spot.

Congratulations

STARK

You’re tops with us!

Bernie Salomon

On Your Silver Anniversary

Thank you, Stark,
For Introducing Our New Line

GENE PITNEY 4100 ]

Town Without Pity, Only Love Can Break a Heart (1
Wanna) Love My Life Away It Hurts To Be In Love
Shes a Heart-Breaker Mecca (The Man Who
Shot) Liberty Valance Twenty-Four Hours From

THE SHIRELLES 4102 ]

Will You Love Me Tomorrow Soldier Boy. Don t Go
Home (My Little Darlin ) Dedicated To The One
Love | Met Hm On a Sunday Mama Sad To
night s The Night What Does a Girl Do

THE PLATTERS 4101

The Great Pretender You ve Got The Magic Touch
Only You Twilight Time My Prayer Piedging My
Love Smoke Gels In Your Eyes Harbor Lights

DIONNE WARWICK 4103 ]

Do You Know the Way to San Jose Walk On By
You'll Never Gel to Heaven Trains Boats and
Planes Message to Michael What The World
Needs Now Is Love Alte | Say A Littie Prayer For
You

B.J. THOMAS 4104 ]

Raindrops Keep Falin On My Head The Eyes of a
New York Woman Billy and Sue, | m So Lonesome Sun On The Sunny Side of The Street Your

I Could Cry. Hooked On a Feeling Mama Mighty Cheatin Hearl Shine Mr Bojangles

Clouds ot Joy 1 Just Cant Help Believing [

FRANKIE LAINE 4105 ]

That's My Desire, Jalousie Jezebel That Lucky Old

CATERINA VALENTE 4106 ] JOHNNY MERCER 4107 ] THE BEACH BOYS— 4108 []
Breeze and | Malaguena The Windmills of Your SINGS JOHNNY MERCER Rare Early Recordings
Mind  Scarborough — Far  Arnvederct  Roma Moon River You Must Have Been a Beautiful Baby .
Quando Quando  Quando. More Weve Unly The Days of Wine and Roses, Goody Goody Satin Surfer Girl Barbee. Luav Littie Deuce Coupe
Just Begun I Tnat T Y o 3

or Come Shine
BILL HALEY 4110 [ CHUBBY CHECKER’S 4111 J
AND THE COMETS THE OLYMPICS 4109 ] GREATEST HITS
Rock Around The Clock Shake Rattle and Roll Rip Hully Gully Big Boy Pete The Siop Prvate Eye . e I -
It Up Razzle Dazzle, Rock A Beatin Booge See Dance By The Light of The Moon Shimmy Like LA an  Pony Time e
You Later Aligator Sants Rock N Roli Rock The Kate Peanut Bufter Workin Hard wistin | Dancin Party
Joint

Available in both LP’s and stereo cassettes.

The Everest Record Group

2020 Avenue of the Stars, Concourse Level
Century City, CA 90067

(213) 557-0309
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PAUL-HAPPY 25"
Congratulations to you and your entire team
THANK YOU FOR YOUR CONSTANT SUPPORT
AND FRIENDSHIP ON BEHALF OF:
Ellen Foley Meat Loaf
lan Hunter The Rovers
Iron City Houserockers Jim Steinman
Tom Jones Slim Whitman
K - Cleveland International Records is a division of the Clevelanf—Entertainment Con_'npany_ - J
4 ™
STARK
STRIKES |
SILVER Amerilrust wishes
and Stark Records
Lebo-Peerless | a top-of-the charts
IS making a case 15t Apnivers
out of it! a

Congratulations

on your Amerimrust
25th o B2

Anniversary
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Thank you
for all your support
in the past year,
and we look forward
to an even more

successtul future.

For the best recordings you’ll ever make.

Quality People
Key Growth
From Within

® Continued from page S-3

home’s basement became too small for the expanding album
and single inventory.

It was early 1957. David found that the $27, 54-inch high
and wide by 30-inch deep rack fixtures (custom-made by an
Amishman from adjacent North Industry) were multiplying so
fast as he added accounts, that he needed to move into 1,000
square feet previously occupied by a local pub, the South Erie
Grill. David's earlier vision of his own record rack business,
planted by his regularly following a competitor's record-route
serviceman a year before, had blossomed into reality.

By the 1957 holiday season, Stark boasted 30 accounts. In
addition to handling his first three supermarts and two drug
stores, David added some W.T. Grant and Woolworth depart-
ments along with more local accounts. As expansion contin-
ued, two route men were added, and closing figures for 1957
showed a gross of $208,000.

By the end of 1958, the gross had increased to $244,000,
further proof that the David philosophies were right on target.
He firmly believes that “*There’s nothing wrong with spending
time in the trenches,”” noting that this provides valuable expo-
sure to product, interpersonal communications, merchandis-
ing and profitability. In short, it’s an important part of the
growing process.

For some time, David had nurtured a desire to test the retail
waters. A friend tipped him to the takeover of Hillman’s Jew-
elry store in downtown Canton by Zale's, a national jewelry
chain. While the new owners frowned on operating the al-
ready-established record department in the store, they did en-
joy the walk-in traffic it generated. Consequently, in 1964, Da-
vid successfully negotiated for what became Stark’s first
leased department. Twelve months later, it had grossed
$125,000, and David asks, “Would you believe we made
money?"’

Shortly thereafter, David opened Stark’s first mall store in
Mellett Mall, Canton, Ohio, and picked up leased rack loca-
tions in the Super Center and Clarkins chains. The major
breakthrough for what would become the Camelot chain
camein 1970, when Stark opened its third store in the Dayton
Mall. This was the beginning of the very close and highly-val-

ued relationship that exists today between David and Ed De-
Bartolo and Edward De Bartolo, Jr., who, incidentally, is the
owner of the San Francisco 49ers.

David points to Bill Moses, presently senior vice president of
the Edward J. DeBartolo Corp., as playing an integral role in
the development of this relationship. As DeBartolo began de-
veloping malls in the Sun Belt, David made his first major geo-
graphical move and began opening Camelots in the South.
The results of the Stark ventures with the DeBartolo malls
were so impressive, Paul David decided that malls were the
primary road to travel to future growth; and he developed con-
tacts with more developers, until Stark/Camelot now has an
excellent working relationship with all mall developers.

David says, ‘‘We started following the Sun Belt for stores at
that time, before it became a trend for many other com-
panies. Camelots now stretch from Florida into Texas, from as
far north as Michigan and upstate New York. We'll continue to
grow, although we will be very selective in our retail expansion,
basing it on the quality of the centers and the demographic
breakdown of each market area.”

David anticipates opening 10 to 20 stores a year, with
Stark's retail growth in the malls continuing “'despite escalat-
ing economic factors. Sure, the mall field has become more
competitive. But Stark is a front-runner, and we can approach
a developer from a strong position. They know our track
record. They know Camelot produces.”

He is bullish when discussing the future of the industry.
"*Our best days are still ahead. After all is said and done, we
remain America’s best entertainment value,” says the big-
band fan of the forties, whose collection includes Stan
Kenton, Woody Herman, Benny Goodman and the jazz of
Dave Brubeck.

In tracing the growth of the industry and the Camelot chain,
David notes a direct correlation to the arrival of superstars on
the music scene. "When artists such as Elvis, Herb Alpert &
the Tijuana Brass, the Beatles, the Bee Gees, and Kenny Rog-
ers hit, the impact was incredible. It was almost like a series of
explosions in the industry, each one breaking new ground, ex-
ploring new territory, and increasing store traffic and volume
many times over. We're noticing the same thing right now
with the country explosion. Country artists are enjoying un-
precedented success throughout America and our sales fig-
ures bear that out.”

As the industry continues to grow, it is more evident than
ever before that the only thing that remains constant is
change. David has the highest regard for those individuals
who are charged with steering the manufacturers through to-
day’s turbulent economy.

“We need them,” David says. *' They're the lifeblood of the
industry, and our future success is intertwined with theirs."”

““l hate to even think where we'd be without the business

CONGRATULATIONS
TO

RECORD & TAPE SERVICE, INC.

FROM YOUR FRIENDS
AT
MCA DISTRIBUTING CORPORATION

www.americanradiohistorv.com

A
MILESTONE
OF WHICH
TO BE PROUD!

Congratulations

STARK

record & tape service, inc.

from
Bobby Simms
and
The Benson Company, Inc.
365 Great Circle Road
Nashville, TN 37228
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leadership and foresight of Henry Droz, Al Bergamo, Sal Li-
cata, Tom McGuiness, Don Zimmerman, Walter Lee. and nu-
merous other top executives. Then, if you tie that in with the
entrepreneurship of the David Geffens, Neil Bogarts, Jerry
Mosses, Bob Feads; and add the ears of men like Joe Smith,
Bob Sherwood, Bruce Lundvall, and Jim Mazza, you realize
how complex the structure really is. On top of all that, you
have to consider the enthusiasm of Vic Faraci, Gil Friesen,
Dick Sherman, and all the sales people and promotion people
out on the streets.

“And then, stop and ask yourself '"Where would we all be to-
day without the artistry and longevity of talents like Paul
Anka, Smokey Robinson. Neil Diamond, Johnny Mathis,
Stevie Wonder, and the Moody Blues?' We could not survive
without the creative genius of writers and producers like
Quincy Jones, John Williams, Todd Rundgren, Peter Asher,
Bill Szymczyk, and many others too numerous to mention
here. It all points out just how dependent we are on each
other.”

David sees retailers and manufacturers as partners, with
the retailer's role to break new artists and develop imagina:
tive promotional endeavors that will be of mutual benefit to
each partner. He feels that much of the improvement in the
industry will, and must, spring from retail itself. As evidence
of that belief, he serves on NARM's board of directors, and
cites Stark’s support of NARM's Gift of Music campaign.
Stark's executive vice president, Jim Bonk, also serves on
NARM's retail advisory board.

With an eye to the future, David comments that Camelot
will continue to emphasize strategic planning of store mer-
chandising and decor as top priorities. Today, Camelot’s mall
locations average around 2,500 square feet. David allows that
an enlargement of possibly 500 square feet may be needed in
the next five years to handle video software, as well as the con-
stantly growing audio and related inventories.

Concerning Stark’s early penetration of video software, Da-
vid notes, “Our basic merchandising philosophies developed
over the past 25 years will be applied to this product. Our re
search indicates that this is a potentially volatile market, yet
one we feel can be very viable. Our established monitoring
systems are very sensitive to the needs and whims of the con
sumer. We are confident of our ability to play a major role in
the development of America's newest entertainment phe
nomenon.”’

David is justifiably proud of the systems he has helped de-
velop over the years to measure the pulse of consumers’ buy-
ing habits. “There is no question that the systems are neces-
sary, if for no other reason than to help us measure our
profitability. Profitability is the bottom line, and that burden
sits where it always has—on our shoulders. As an example, the
deletion of suggested list price will have no effect on us since

(Continued on page S-20)

We're proud to salute Stark Record & Tape Service on its Silver Anniversary!

(And in the process, we’d like to tell you about our MusicTime Display Center, which can
be pure gold for our customers)

Charles Dumoni & Son, Inc.

MUSIC DISTRIBUTION CENTER
P.O. Box 2810, Cherry Hill, New Jersey 08034
Call us toll free: 800-257-8283 In NJ (609) 424-5813

Good companies don't just exist. They prevail and prosper
That's why Stark Record & Tape Service has been such
an important plus in the music industry these past 25 years.

We have our own business-plus at Charles Dumont. And
we'd like to tell you about it.

Our new rack system contains 12 different, popular music
folios. each prominently dispiayed to stimulate customer
attention and point-of-purchase appeal. We call it the
MusicTime Display Center

The Center has advantages for retaiter and consumer alike

For you: *Rapid turnover, because only the fastest-selling
items are included.

‘Frequent replacements on hot sellers means no
selling down-time

“If you now sell only records and tapes, this Dis-
play Center can be your easy, inexpensive introduction to
Music Folios

‘Retailers can sell at list price

For your customer: A convenient source of the bestin
music folios.

The MusicTime Display fixture is a $75 value, given free
with your order. You'll get the best-selling music available
on the market today. You'll have racks which are changed
far more frequently than the industry average. And you'll
have a new profit center which is as attractive as it is
popular.

Be among the first to order and dis-
play the Dumont MusicTime Display
Center. Prompt orders mean prompt
profits!

Give the gift
of music.

STARK RECORD &
TAPE SERVICE, INC.

C 28thd
ANNIVERSARY

1956-198I

GENE SILVERMAN,
JEFF FREEDMAN AND
ALL YOUR FRIENDS AT
WIDEO TREND WI|SH YOU
A HAPPY ANNIVERSARY.
WE'RE LOOKING FORWARD
TO YOUR S50,

WIDEO TREND
Your complete video one-stop.

(roll rree) (800) 521-0242
in Michigan cail coilect (313) 474-0300

24611 Crestview Court
| Farmington Hills, Michigan 48018

\\\\\ VIDEO TREND, INC.

Echelon | Deluxe

The Ultimate in
styling & protection for
cassette & video tapes

Introducing SAVOY | 4
Home Storage | 4
Cassette & Video Units |

1-750
SA I»OY LEATHER MFG. CORP.

Ward Hill Industrial Park, P.O. Box 176, Haverhill,
MA 01831 Toll free: (800) 343-8140

Style 2760—Holds 60 Cassettes

www americanradiohistorv.com
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STARK RECORD & TAPE
SERVICE

From one family to another...

let's keep growing together. |
0 25 years. It's just

‘- the beginning.

w
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Record and Tapes

in-House Ad
Capabilities
Control Total
Image

® Continued from page S-12

vertising agencies. *'In some of our market areas where we
have a large concentration of stores, we will sub-contract local
agencies to research the placement of billboards and handle
our television buys. By doing this, we get a more accurate view
of traffic patterns in relation to billboard positions as well as
local market tv demographics. The agencies then filter the in-
formation back to our media buyer. But outside of that, our
structure is such that we can do virtually everything right
here," says Galdieux.

To ensure the effectiveness of chain-wide promotions, the
advertising department coordinates its efforts with all facets
of Stark’s structure; purchasing and marketing, service and
information, retail operations and central distribution. Gen-
eral ad-planning meetings, with input from the company’s
four regional directors, are conducted at least three times a
year. These meetings allow Stark to tailor promotions to spe-
cific marketing areas and map out future strategies on a four
to five month basis.

congratulations

1ecord & tape service.inc.

We at Crown Store Equipment Co. are proud of our 25-year association with Stark, as the sup-
plier of display fixtures for the Camelot Music stores. We wish Stark every success as they con-
tinue to grow from the silver of 25 to the gold of 50.

- 1+.Crown store equipment co.

.

W

\M{ designers / manufacturers / distributors / instaliers
ToC058 PO Box 400 + 1302 Killle Road = Holland. Ohio 43528 *  Phone 419/865-1394

www americanradiohistorv.com

Cong¢ratulations

]

successful
years
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“We are often the aggressor,”’ Gladieux explains. “We get
the process in motion before we approach our suppliers. After
our planning meetings, we submit our promotional con-
cepts—complete with estimated costs—to the man ufacturers.
If we come up with an idea that the labels aren’t willing to sup-
port—and we firmly believe in the merits of the concept—we
aren't hesitant to spend dollars out of our pocket to get the
job done. But, it's a two-way street. We are aiso more than re-
ceptive to the labels’ promotional projects.’

While most of the company's radio/tv spots are tied to a
specific product or label—the staff does generate numerous
institutional campaigns. Camelot's Classical Club direct-mail
campaign, point of purchase material produced in the print
and sign shops, and several cross-merchandising schemes,
all fall into the category of institutional advertising. Gladieux
estimates that 2% to 3% of Stark's income is budgeted for
promotion and advertising.

Stark's ad team also concentrates on fulfilling the specific
needs of the various local markets. Gladieux explains, **No
matter what the iocal stores need, we can take care of their
needs: whether it be a print ad, radio spot, contest sign, or an
in-store appearance banner. Jeff Tomlinson, our advertising
coordinator, is in constant contact with our regional directors
and district supervisors, making sure that all the details of our
promotions have been ironed out. And Linda Wilson, our
media buyer keeps in touch with the store managers and label
representatives to make sure we spend our dollars efficiently
and effectively.”

In addition to complete print, signwork, and graphic facil-
ities. Stark houses a total radio production facility.

““We find that having our own studio not only cuts down the
cost of our radio production, it allows us to control our image
and present it consistently in all our markets. Of course it also
aids in terms of timeliness. We can receive a buy as late as one
week before air-date, and have a spot custom made for the
promotion or product.”

Stark employs two radio specialists, and also utilizes free-
lance voice talent. *'If we need a woman's voice, we get one.
When we have an r&b spot, we hire black talent. 1t's all part of
the custom packaging philosophy that we utilize in all of our
advertising and promotion approaches,’” says Gladieux.

In summarizing the department's comprehensive capabili-
ties, Gladieux contines, *‘No matter what the project may be,
we are always conscious of cost efficiency, marketable im-
pact, and the store’s needs. Just as our retail operations
wouldn't flood a store with classical product in markets where
the product would not sell, we in advertising make sure that
every penny spent is spent in the right region, with the strong-
est possible effect. Whether we're spending label money or
our own money—we're always looking to invest our time and
energies in the most effective way possible.” Billboard

Field Structure
Vital To Retail
Execution

® Continued from page S-4

Mundorf says that the individual store manager has a great
deal of flexibility in achieving company goals. *We respect
them as business people, so we don’t send them a checklist of
things to do and ask them to return it to us. We outline the
objectives and provide the systems, but we don't program
their every move."”

Thus, store managers have duties that involve labor control
(scheduling, hiring and firing), inventory control, merchandis-
ing, and monitoring the effectiveness of company policies.

Mundorf estimates that about 60% of the current store
managers came up through the ranks, while 40% have been
recruited from colleges and trained in store management.
Previously, recruiters went only to colleges that offered
courses in music marketing, such as Middle Tennessee State
Univ. That restriction has since been relaxed to include busi-
ness/marketing graduates from numerous universities.

Most store management training is done in the field, Mun-
dorf says, adding that the guidelines for training are set at
company headquarters. *We're moving toward a centralized
training program in the next 12 to 18 months. But it will still
be implemented in the field.” Video instruction will be used in
addition to hands-on training.

The current manager training program takes about six
months to complete and consists of book study comple-
mented by on-the-job experience. Training is under the direc-
tion of a veteran manager and is required of all managers-in-
training whether they are from the ranks or the campus.

“Not all of our store managers function as trainers,”” Mun-
dorf explains. “‘only about 30% to 35% of them. We feel that
with experience, all managers will eventually become train-
ers.”

After completing the training program, management train-
ees acquire their own store, pegged to Stark's expansion
needs. Each January these individuals attend a series of man-
agement seminars conducted at the home office.

Staffing is only part of Mundorf's concerns. The appear-
ance and functionality of the record stores receive a lot of at-
tention from Mundorf and from Mike Allison who is Stark's di-

rector of retail operations. (Continued on page S-19)
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forward to doing so for
the next 25!
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Stark Record & Tape
Service’s 25th '
Anniversary?

Well...

Gaetano
Construction =

1819 40th Street, N.W.
Canton, Ohio 44709
Phone 492-3009 =

g — ——

Paul David shows Merchandiser of the Year award to ware-

house staff.

The winner's cup. Volleyball game at company picnic.

/A HAPPY 25th

SALUTE TO ONE OF
THE ORIGINAL MASTERS
OF THE RETAIL INDUSTRY.

MOBILE FIDELITY SOUND LAB

mobile fidelity

("
— SOund lab
= s { MFSL, INC.
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Field Structure
Vital To Retail
Execution

® Continued from puge S-17

Says Allison. "“We are forced to become better merchandis
ers as operating costs and mall rents continue to rise. We've
developed more efficient fixturing., and our store inventory
mix is monitored closely to maximize sales.

Mundorf agrees. ‘We can't afford to have, for example,
four racks of jazz in a store where there's little demand for
jazz. We will be using our computer to analyze merchandising
patterns even further.”

Cost efficiency, Allison is quick to explain, will not alter the
stores’ basic atmosphere. **We will still maintain. at all costs.
spacious aisles and the signage to encourage browsing. If any
thing, we experience more browsing now than we did five
years ago.”’ This has been achieved, he says, by better use of
display space and improved fixturing.

Stark’s long-term lease commitments provide the Camelot
stores the stability needed for long-range planning, Mundorf
points out. "‘As trends dictate changes in consumer buying,
we intend to be a part of those changes. The whole realm of
home entertainment is part of our future. We're not locked
into the record business per se. For example, Camelot is posi-
tioning itself for the video explosion. We're not adverse-to go-
ing into hardware, but right now it doesn't belong in our mix.

Adds Mundorf, “We've tried to create a family environment
in our Camelot stores. We think we need some positive image
making in our industry so we don't handle paraphernalia. Our
employes work hard at customer service. They are expected to
dress a little sharper and know a little bit more about music
than they might have to elsewhere.

‘After ali, we deal in the same piece of product that a lot of
other outlets do. So when you go to sell that product, there are
only a couple of things you can alter to make you stand apart.
You can lower the price. or you can try to merchandise the
product better than the competition. And deep discounting 1s
not one of our marketing techriques. We stick with the basics:
good selection. good service, and good people.

Credits: Editor. Earl Paige; Assistant Editor Ed Ochs: Paul David story by
John Sippel, all other stories by Edward Morris: Art by Lumel Whitman
Graphic Design. Cover Design, Paul Anthony, Stark Art Director

Congratulations
to our friends at

STARK RECORD

61-S

REMLINGER
SELLS AMERICAS
BEST SELLING
CARS

«.IN MASSILLON

| America's best selling cars are at Remlinger

{ Oldsmobile-Cadillac. CUTLASS — THE #1 BEST
SELLING CAR IN AMERICA . . .and DELTA88 THE #2
BEST SELLING SEDAN IN AMERICA! Andifyou're
concerned about fuel costs, you should know that
OLDSMOBILE IS #1 IN DIESEL POWERED CARS IN
AMERICA!

At Remlinger Oldsmobile-Cadillac you'll see front
wheel drive Omegas . . . luxurious 98's and classic
Toronados, too. And you'll see the incomparable
1981 Cadillacs and one of the largest selections in
the area of Value Rated used cars at very affordable
prices!

Comein
and see
for yourself! . . .

ARemlinger-

OLDSMOBILE CADILLAC
7366 Hills & Dales Road, Massillon ¢ 833-8585

From your friends
Merrill, Manny, Jack & Pete
Surplus Record and Tape Distributors
84-184 Dayton Ave. (PO. Box 479) 1120 West Exchange Ave.
Passaic, N.J. 07055 Chicago, Ill. 60609
(201) 778-0877 (212) 695-6117 (312) 376-8432
Manny Wells « Pete Hyman Merrill or Jack Rose .
World Wide Telex 133404 <
Underlroof Congratulations
- on your §

P - ———— - . o

AUDIO
e,

Ultra
Magnetics
Styli

POWER
DRIVE
Headphones
& Speakers

cwm s Tewre e o -

Try our open house policy
on profits for you

GZrecaran

46-23Crane St LIC NY 11101
(212) 392-6442

Record &
Tape Care
Products

Witelblion

STARK RECORD
& TAPE SERVIGE

Pt el

www americanradiohistorv.com

25th Anniversary
“Rock and Roll

Forever”’

Div. of S.S.H., Ent

1834 Star-Batt Dr., Rochester, Michigan 48063
(313) 852.7070
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Quality People
YOUR SUCCESS Key Growth
IS CHARACTERIZED From Within

BY THE SINCERITY,
PERSONAL INTEGRITY, we have always used it only as a reference pqint fqr compara-
COURTESY AND WISDOM WAl lking about the botiom ine, David s fond o repeat.

ing some sage advice he received at the start of his career
OF EACH MEMBER OF from a longtime businessman. ““Never worry about the com-
petitor who sells for less than you do. Worry about the com-
petitor who maintains a profit margin and maybe selis for
YOUR FINE ORGANIZATION more than you, because he will be your competition tomor-
row."
Paul David and Stark/Camelot definitely plan to be here to-
morrow, and to be a part of the entertainment explosions still
to come in this industry.

Cong‘ratulations on You can't help but be impressed by this man and the win-

ning philosophies he has used to develop Stark/Camelot.

® Continued from page S-15

Also, it's obvious that David cherishes and enjoys his associ-
yOUI' ation with sports and athletic greats, such as Paul Brown of
the Cincinnati Bengals. He treasures his present-day friend-
SIL\/ E R ANNIVERSARY' ships with other great winners, including Chuck Knox of the
Buffalo Bills, Earl Bruce of Ohio State, Darrel Rogers of Ari-
zona State, Ed DeBartolo, Jr., owner of the 4%ers and Bo
Schembechler of the University of Michigan.

| As part of his continuing love of sports, David remains an
‘ active supporter of the Massillon athletic program, football in
| particular. One of the Tigers’ greatest fans, he participates in
| and supports all of the community's booster clubs. And if one
’ of Paul Brown’'s Cincinnati Bengals’ games should be on tv,
|

|

|

|

there is no doubt as to where Paul David can be found.
While Paul David enjoys sports, he enjoys people even
more. An individual grateful for what he has attained, David
takes great delight in monitoring the progress of people
whose start in the industry coincided with his.
Comments David: “*Looking back over the past 25 years, it's

HOPE INTERNATIONAL PRODUCTIONS LTD. | Roserbiattof Geffon Records, Davd G af Atantic. Babby
AMERICAN ALBUM & TAPE CORPORAT'ON | Skaff and Paul Anka, and many others, achieve their meas-

ure of success. | consider it a privilege to be associated with

the fine people in our industry. The excitement, creativity and
i enthusiasm found in this industry make it unique and richly
|

fulfilling. | can't think of any other business that wouldn't
pale by comparison.” Billboard]

o /

CONGRATULATIONS 2’) C SN
, ongratulations )
STARK | o

ON YOUR 25TH YEAR! | STARK

e

q%é L RECORD & TAPE SERVICE, INC.
FATSEE S

(RN

on your

| | FROM DISNEYLAND RECORDS,
| THE #1 CHILDREN’S RECORD h
LABEL. 1.

FEATURING THE DISNEY PIC- ARNNIVERSARY

TURE DISC COLLECTION OF HIT | |
SOUNDTRACKS: IN THE RECORDING INDUSTRY

1956 - 1981
“THE FOX AND THE HOUND
. i irom
SNOW WHITE

“PINOCCHIO”
“LADY AND THE TRAMP”
I | /BH SYSTEMS

A MACCO PRODUCTS COMPANY
CORPORATE OFFICES:

&> P.0. BOX 70 » 450 COURTNEY ROAD * SEBRING, OHIO 44672
PHONE: {216} 938-2134
MANUFACTURING PLANTS IN:
OHIO * ILLINOIS » TENNESSEE
QH NORTH CAROLINA  TEXAS

Sine Qua N;)

She @ryﬁﬂkwwe s en lhe %hﬁwhy.

One Charles Street. Providence. Rl 02904

MANUFACTURERS OF PRESSURE SENSITIVE FLAT

\ J
AND ROLL LABELS, DECALS, TAGS AND
) DIE CUT FOAM PRODUCTS <

®
W

il RECORDS
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Steady Dialog And
Team Effort Ensure
Shrewd Buying

® Continued from page S-8

sional group perhaps that visits in the summer? A permanent
amateur repertory group? Can we sell copies of a particular
show tune to a group when they're doing a musical? How
about local high schools with strong theater departments?

Are we cross merchandising with any movie theaters, either
in the mall or nearby?

Should we delete 8-track spreads from our 750 pop spread
and 500 black spread?

Is there a religious bookstore in this mall? If not, are we sup-
plying those potential “‘religious’ customers with enough
product?

What types of radio stations (other than AOR and top 40)
have significant market penetration in this store’s area? Do
we have adequate product mix to complement these stations?

What kind of outdoor music festivals are held in the vicinity?
Jazz? Bluegrass? Do we feature this type of music when the
event is taking place?

What categories of cutouts should we be buying? Should we
have separate catalogs per category or will prepacks suffice?
Are we cross merchandising key titles in the artists’ bins?

Bressi says that the company is always alert to artists who
are marketed by television so it can stock their records. *The
Box Car Willie campaign generated a lot of excitement,” ac-
cording to Bressi. ““These promotions really do stimulate
sales. When |saac Stern appeared on tv, we sold several thou-
sand items. Right now, Carol Hensel is a big item."

Stark tends to be cautious in adding accessories to its
stores’ product mix. “‘All accessories are record, tape, and
video oriented,” Bressi points out. Most accessories are dis-
played on peg-board walls next to the check out counters.

All stores carry prerecorded video tapes—some as many as
100 titles. None are X-rated. **We do a good business in blank
tape,” Bressi says. “We recently started a video tape rental
plan in select stores. And we're looking at disks. We're being
optimistic—but cautious—because the dollars involved are
tremendous, and the technology is changing so rapidly.”

Sheet music and music books are a Camelot standby.
Bressi estimates it accounts for 3% to 4% of the company’s
volume. "“The mall demographics are well adapted to our hav-
ing print music in stock,"” Bressi says. ‘*Most of the business
here is in folios.”

Bressi adds that music and accessories complement inven-
tories as well as profit margins.

A major reason for Stark’s success, Bressi insists, is its pol-
icy of seeing each store as a unit with its own peculiar virtues
and demands. *'You've got to satisfy local needs to be a local
record store—and that's what we try to be. If a local artist
means something to only four or five people, we'll handle his
records. We are committed to satisfying every customer's
needs."

As an example of Stark's accommodation to changing mu-
sical tastes, Bressi cites the addition of gospel music bins to
all the company’s stores. ““There really is a strong resurgence
in gospel,” he says. ‘“‘Gospel has become contemporary and
we're enlarging our gospel sections due to the increasing
number of new and young artists.”’

Stark’s balance of moneymaking categories makes it less
reliant on frequent releases of potential blockbuster albums.
However, Bressi notes, “When there's a lull in blockbuster re-
leases it is detrimental to us as well as the industry. We rely
heavily on catalog and our inventory mix to get us through
those times.”

Cautious Growth
Sparks '80s
Optimism

® Continued from puge S-10

there are exceptions that have been dictated by the retailer’s
growth. Says Bonk, “While we continue to emphasize
through-the-ranks promotions, we are also aware of the need
to seek out individuals with specialized talents, as was the
case with our radio and art positions in advertising, our real
estate department, and our new data processing department.
We prefer to hire hard-working people who are able to grow
and learn from their successes and their mistakes. When we
recruit today, we look for people with college backgrounds
and business experience."”

As Stark charts its course through the '80s, Bonk’s enthusi-
asm is evident. “‘Our past success is a matter of record. You
can't win NARM's Merchandiser of the Year award two times
in four years unless you're doing a lot of things right. Consid-
ering our established track record and our first-rate, quality
people, | can't help but be extremely optimistic about our fu-
ture success.”

CONGRATULATIONS,
STARK,
ON YOUR

Sth

ANNIVERSARY

"Lets go for the gold together.”

HOLLYWOO0R

Shy Raiken
President

SESAME COUNTRY

congratulates

SESAME STREET RECORDS

Sesame Street Records

STARK
on their
Silver
Anniversary

1 Lincoln Plaza
New York. N.Y. 10023
212-874-2700
Art Denish
Sales Manager

to

PAUL DAVID

and his wonderful crew

STARK RECORDS

on his

25th Anniversary

SCHAUER & REED
INSURANCE AGENCY

100 Cleve-Tusc Building
Canton, OH 44702
(216) 453-7721

Risk Managers & Employee Benefits
Consultants

/
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"Merchandiser
of the Year” 4

Dump display.

Accessory display.
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Camelot Music

‘Merchandiser

of the Year”

Central
Distribution: 'Get It
Done Yesterday’

® Continued from page S-6

at the warehouse. David says, “‘Product that arrives in the
morning is being shipped by one o'clock."

Each bin is labelled with basic transit information for the
store, including the time it takes for truck or UPS shipments to
reach the store and the conditions under which each particular
method of shipment is to be used. David notes, *‘Depending
on the nature of the product and the urgency with which it’s
needed. we will and have shipped to the same store as often
as two or three times a day.”

Stark uses seven basic steps to process merchandise: 1)
shipments are untoaded 2) boxes are cut open and merchan-
dise is checked in 3) the back-order system is consulted and
orders are filled for the next shipment 4) new items are put
into store bins according to allocation figures set by purchas-
ing 5) merchandise is priced 6) invoiced, and 7) shipped to
Camelots, Grapevines or Big Wheels.

The other major responsibility of the warehouse is handling
returns from all the stores. Once again, the Stark philosophy
of keeping store personnel available to serve customers is evi-
dent, as all returns are funneled through Stark’s central dis-
tribution facility each month, rather than returned to the
manufacturer on a piecemeal basis by each individual store.

Stark’'s method of handling the returns is designed to min-
imize a manager's time spent with them. Each month, Stark
issues directives to managers who also help determine what
toreturn. The returns are shipped from the stores to the ware-
house, placed in the return area, and store inventories are ad-
justed. Merchandise that is obsolete in one market area will be
“recycled"” and sent to a store in another area where it is still
selling. Defective items are put into distributors’ bins and re-
turn authorization forms are filled in and sent to the manufac-
turers involved. Finally, after the return request is authorized,
the product is shipped back.

David emphasizes the importance of the individuals who in-
sure that all facets of the operation run smoothly.

“This is a team effort here. Since our primary goal is to
serve the customer in our store, everything we do is directed
to that end. We're people-oriented, and that's why we're suc-
cessful.”

David is proud of Stark's low turnover, pointing to employes
who have been with him over 15 years. *'The quality of our
people is what sets us apart. When hiring, | look for character
and attitude. We can teach them how to do the various jobs,
but there is no substitute for good character and a willingness
to work hard.”

New employes learn their jobs by working alongside sea-
soned veterans. This apprenticeship may last up to three
months, depending on the operation being mastered.

Also, David is an advocate of cross-training that enables
him to utilize employes in an area that needs immediate atten-
tion. “'It helps us react quickly. You don't hear ‘That's not my
job" around here. The cross-training maximizes our productiv-
ity and enhances the pride our people take in fulfilling their
responsibilities."”

Pride is very important to David, and he instills it in his team
by welcoming new members when they join Stark and by tak-
ing a genuine interest in the lives of his people. *“The impor-
tant thing is respect. If you give people respect, you get it
back. This makes getting the job done more enjoyable.”

Everyone in the warehouse is on a first-name basis with ev-
eryone else. This bears out David's belief that you can run a
tight operation without tight reigns. "We do have some impor-
tant guidelines, but I'm not an advocate of stringent rules and
regulations.”

David's team of honest, dedicated and hard-working em-
ployes make sure that Stark gets it done yesterday.

Stark

record & tape service, inc.

8000 Freedom Ave., N.W./No. Canton, Ohio 44720
Telephone (216) 494-2282

Super Organizers

WON'T LET YOU E END WITH A TAPE!

o

Ao

Mogel AC &0 | | / . R -

FULL COLOR
+ SILVER
PACKAGING

FULL COLOR

SILVER
PACKAGING

Deluxe Video Cassette Tape Cabinet

Holds 12 Video Tapes

Molded shelves independently hold 12 VHS &r
Beta format video cassette tapes. Cabinet will
hold almost all sizes and styles of protective
video tape covers.

- []
(rganizer
Hartzell Custom Products
Turtle Lake, Wis. 54889 (715) 986-4407

%é a Hartzell Corporation Company

Deluxe Cassette Tape Cabinet
Holds 60 Cassette Tapes

Hartzell has added 2 new super deluxe cas-

sette tape cabinets to their popular Organizer

line. Both models feature

O Deluxe cabinet styling with the look and feel
of fine furniture

O Cabinet can be wall mounted or be placed on
bookshelf, desk or table top.

O Dramatic full color + silver packaging.

O Cabinets are made in the U.S.A.
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Takes Great Pleasure in Congratulating
[ape Service on Their
i P
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Congratulations
and
Best Wishes
for
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SUCCESS
to the
entire
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Organization
*
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Again

ACTION
MUSIC . .

6541 EASTLAND RD. - HAYES INDUSTRIAL PARK
CLEVELAND, OHIO 44142 - (216) 243-0300

RECORDS
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I Camelor Music

| 55

Merchandising
The
Gift Of Music

)

NARM kicks off its Gift Of Music promotion at Stark's convention. From left: Larry Mundorf; NARM's Pat Golick and Joseph Cohen;
Stark founder and president Paul David; Jim Bonk.
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Jazz

Prolific Producer Ralph MacDonald Working Disks

NEW YORK-—-Ralph Mac-
Donald. who coproduced the album
that has been the longest-running
number one on Billboard’s jazz
charts. Grover Washington’s
“Winelight.” is not resting on his
laurels.

He is busy working on a second
Washington album. while produc-
ing an LP by Roberto Gil (the Stevie
Wonder of Brazil. according to Mac-
Donald) and putting the finishing
touches to his own first solo long-
player in four years. “Star Quality.”
which will be out on Epic next
month. In his spare time. MacDon-
ald’s also been doing some work
for Arista on an album by a group
called Spaces.

The new Washington LP on
Elektra will be in the same groove as
the successful “Winelight.” Mac-
Donald explains. The latter disk
only recently surrendered its hold on
the jazz chart summit after 29 con-
secutive weeks (Billboard. July 11.
1981). The new album will be out in

“September or October.™ MacDon-
ald says.

He's satisfied with that. but what
he’s really excited about is the new
Gil album. MacDonald, who has
spent half of the last six weeks in
Brazil. will bring Gil to New York to
his own Rosebud studio to cut the
disk.

Why does MacDonald call Gil the
“Stevie Wonder of Brazil?” He ex-
plains: “Wonder is the music man of
the 1970s. and Gil's artistry is simi-
lar.” MacDonald says the album will
be placed with Elektra, Atlantic or
Warner Bros. “They all want it.”

For his own LP. MacDonald will
be introducing singer Yolanda Lee.
who was brought to his attention by
his son. Anthony. The recording -
nine tunes. with seven vocal offer-
ings—will be “mellow and laid
back.” He continues. “People are
getting back to songs.” adding that
the album might best be played “af-
ter midnight.”

MacDonald. however, still em-
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By DOUGLAS E. HALL

phasizes percussion (his first album
“Sound Of A Drum™ produced two
disco hits) and the single from the
new album, “Play Pen.” features
about 15 different toy instruments.

MacDonald has been around for
awhile. having started working with
Harry Belafonte at the tender age of
16. He was with Belafonte for 10
years, but couldn’t get Harry to
record MacDonald’s successful song
“Where Is The Love.” when it was
new and untried.

MacDonald. who works with two
partners, Bill Eaton and William

New York

® Continued fron page 43

a group which featured Barrett Deems, drums,
and Marty Grosz, guitar. The other unfamiliar
names swung hard, and were well matched with
the neo-bebop group which followed, co-led by
alto saxophonist Lee Konitz and reedman-
trumpeter Ira Sullivan. Despite the improper
sound balance, Konitz managed to get off a vo-
cal-not his forte—on “Around The Clock
Blues,” which Williams good naturedly “cor-
rected.” A rapid paced “Donna Lee" kept the
buoyancy of the set, but it was Sullivan’s a cap-
pella flute solo on "Amazing Grace” which drew
the most applause.

Pianist-historian Art Hodes boogied his way
through “St. Louis Blues” before introducing 85
year old Mama Yancy. Looking frail in her wheel
chair, she still blew the roof off “Trouble In
Mind,” “Yancy Special” and “Make Me A Pallet
On Your Floor.”

There followed musical tributes to Captain
Walter Dyette of Dusable High School whose in-
fluence on musicians continues to be felt, and
the so-called Austin High Gang featuring cor-
netist Jimmy McPartland.

Williams offered a tribute to fellow Chicagoan
Nat “King" Cole on ““Sweet Lorraine,” a rousing
“Roll 'Em,” from his Count Basie days and the
concluding “Goin" To Chicago Blues,” another
Basie item, on which the entire company played
an ensemble riff stirring the hall.

ARNOLD JAY SMITH

WOMEN BLOW THEIR
OWN HORNS
Curnegie Hall

A new addition to the festival line-up, Women
Blow Their Own Horns packed the hall on this
rainy Fourth of July. Much of the program ran at
the same mid-level intensity that afflicts many
festival performances, with the result that the
crowd-pleasing finale came as a startling revela-
tion. Jazz can be exciting, whether it's made by
men or women, or both. But why wait until the
end of the show?

Still, there was good music to be heard.

After an uneven first half spotlighting the
Willene Barton Quintet, Melba Liston and Com-
pany, pianist Dorothy Donegan, and an account
of female jazz and its legacy rendered by local
TV personality Melba Toliver, the program
sharpened its bite with a satisfying group jam.

Mary Osborne set the tone with her breezy
guitar style. and was joined by Lucille Dixon on
bass and Marian McPartland on piano. Repre-
senting a younger generation of musicians were
Barbara Merjan on drums anc Jean Fineberg.
whose potent sax and flute solos met deservedly
with some of the evening's biggest applause.
The group functioned particularly well as a unit,
handling classic material like “Now's The Time"
and “‘Autumn Leaves” with polish and poise.

The program needed added spice though,
and Dorothy Donegan delivered it. In a solo set-
ting, or in the group jam for the closing number,
her raucous and extroverted approach scored a
hit. BOB RIEDINGER JR.

HERBIE HANCOCK
Avery Fisher Hall

Surprise, surprise. Herbie Hancock played a
75-minute concert July 1 during the Kool Jazz
Festival and never once went near an electronic
keyboard.

In a mood that was often reminiscent of the
Modern Jazz Quartet, Hancock never left the
bench of his acoustic piano leading a quartet
through melodic ballads and swinging, often
boppish numbers.

He showed that he is such an outstanding
keyboard artist that he doesn’t need all those
electronics to dazzle an audience. Acoustic Han-
cock is outstanding Hancock. DOUGLAS E. HALL

WwWWWwW.americanradiohistorv.com

Salter under the publishing banner.
Antisia Music. has not always found
it easy to break what have been his
most successful songs.

For example, “Where Is The
Love™ was written with the Fifth Di-
mension in mind. “but we were
never able to get to them.” Mac-
Donald explains.

To get Roberta Flack to record it,
“we had to use reverse psychology.”
MacDonald recalls. “If we said.
“This song is for you." she would
have never recorded it.” he says. To-
day there are 140 recorded versions

of the song.

MacDonald has been also associ-
ated with recordings by Steely Dan,
Aretha Franklin, Carly Simon, Billy
Joel and Quincy Jones. It was Jones
who put MacDonald on to Gil. Mac-
Donald has played percussion on
five of the Grammy-winning records
in the past six years and People
magazine claims it has done re-
search which shows MacDonald is
involved in music—some of it com-
mercials—which the average Ameri-
can hears every 20 minutes on radio
ortv,

Kool Jazz Festival

MUSICIANS
FOR EACH OTHER
Carnegie Hall

This was a benefit concert for the jazz com-
munity, given by an all-star assembly of 55 jazz
musicians at Carnegie Hall on June 29. Playing
and singing as soloists and in small groups, the
musicians raised over $35,000, and seemed to
have a good time in the process.

The show was a solid sampling of the talent
which assembled for this year's festival. And
while the performances were kept short, many
of them were exemplary. Dave Brubeck, along
with Jack Six on bass and Bobby Rosengarden
on drums, played a dancing version of 'St. Louis
Blues." They were later joined by Gerry Mulli-
gan, whose warm baritone sax kept the music
light and swinging. Mel Torme wove quotes from
a variety of popular standards to make a rousing
“Love for Sale,” a concert in itself. Joe Albany
performed two lovely Ellington tunes, including
“Lush Life,” which caught the pianist at his
formidable best. And Machito’s orchestra—a
raucous 17-piece ensemble—demonstrated its
leaping, driving tradition on three volatile Latin
numbers with lively boosts from soloists Ted

Curson on trumpet, Benny Powell on trombone,
and Cecil Payne on baritone sax.

Those were just some of the highlights of a
four-hour program that also included soloists
such as pianist Ellis Larkins; smaller groups
such as the trio led by Carole Sloane, who sang
Ellington's “In My Solitude” with accom-
paniment by Zoot Sims, the saxophonist, and
Jimmy Rowles on piano; and a dramatic reading
of “Am | Blue,” which featured clarinetist Kenny
Davern and pianist Dick Wellstood in a moving
dedication to the late Pee Wee Erwin.LEO SACKS

CRUSADERS
SPYRO GYRA
Avery Fisher Hall

Spyro Gyra is known for its light, airy style of
jazz fusion. But before an SRO crowd July 3, the
band proved more than a compatible match for
the bop/rock/soul of fellow MCA artists the
Crusaders.

During its 10-song, hour-long set, Spyro Gyra
exhibited the control of its recordings coupled
with a new enthusiasm. Although outstanding
sofos were given by each of the band members,

(Continued on page 70)

Wider Horizon Envisioned
By Infant Finesse Label

By IRV LICHTMAN

NEW YORK-Leaning on the
“compositional™ approach to jazz.
Finesse Records hopes to expand
both its horizons on the marketplace
and that of jazz artists as well.

That's the basic philosophy of the
new Ken Glancy label that comes to
market next month under a pressing
and distribution deal with CBS
(Billboard. May 2. 1981).

“No jazz label today can afford to
deal only in making records. but
must be involved in artist careers as
well.” states Norman Schwartz.
whose Producers Group Ltd. firm
has a non-exclusive deal to supply
most of Finesse's output.

Schwartz contends that jazz artists
must pay More attentton Lo composi-
tion and how it relates to 20th cen-
tury music in general, adding that
1azz “belongs in the repertoire”™ of
symphonic, dance and film projects.

Thus, Finesse is making jazz and
its availability for symphonic and
educational use a key part of its
structure. “We want those artists
who can write to do so and those
who can’t to have compositions writ-
ten for them.” adds Schwartz.

The product of their creativity will
flow through print arrangements in
a deal with Kendor. a print firm that
deals extensively in the educational
and symphonic markets.

Schwartz says he spent IS years
“experimenting and exploring™ this
approach as owner of Gryphon Rec-
ords. a jazz label now “dormant,”
Schwartz notes. because of litigation
with Audiofidelity Enterprises.

“Kids don’t have enough to work
with in jazz composition.” Schwartz
says in noting that the college mar-
ket is one area of prime exploitation.

According to Schwartz, not only

will there be printed arrangements
of instrumental albums, but of vocal
projects. too. including a soon-to-be-
released "Mel Torme & Friends At
Marty's New York.”

Another view of Schwartz’ is that
the “fusion™ era of the late "60s and
"70s is past and that jazz artists now
want to make recordings that “re-
flect their careers beyond record-
ings.” even if the expense of making
analbum is not going to be a big fac-
tor in filling their coffers. Schwartz
feels that by establishing a more di-
rect relationship between what an
act does on recordings and what he
does in “live” performances will.
over the long haul, create greater de-
mand for his artistry on both levels—
“and sales for the label will grow.”

Schwartz notes. however. that
“you just can't get a handful of
people together and just jam. It’s
boring. irrelevent and they all sound
like the *50s.”

He claims Finesse will largely es-
chew *“‘one-shot™ deals for albums.
With his “compositional™ approach.
Schwartz claims that one “needs
time to develop a full portrait of
what an artist does and that will take
at least four albums.”

Along with the Torme package.
Finesse debuts in August with two
additional sets. “Paul Desmond/
Modern Jazz Quartet.” said to be the
only performance of Desmond with
the group that has never been re-
leased before. and “Bob Brook-
meyer/Through A Looking Glass.”
Also planned for the immediate fu-
ture are productions with Ruth
Brown. John Lewis, the Mel Lewis
Orchestra and more from Torme.
among other projects.
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Aurra, Saulsoul SA 8538 (RCA) Kraftwerk, Warner Bros. HS 3549
23122| 15| MIRACLES 61 |64 | 3| LJ REYNOLDS
. ;haé'ﬂe- Atfantic SD 19301 LJ. Reynolds, Capitol ST-12127
24|16 | 9| SECRET COMBINATION 6o |62 | 3| 1GOT THE MELODY
Warner Bros. BSK 3541 Odyssey. RCA AFL1-3910
25|18 19| HOW 'BOUT US 63 |41 | 35| FANTASTIC VOYAGE @
Champaign, Columbia JC 37008 Lakeside, Sotar BXL1-3726 (RCA)
B 48 M A 64 (47 (14| KEEPONTT
Mercury SRM-i-4003 (Polygram) g:)al’go(lgzlyi?:ﬂme L7 (e
27 |1 26| 19 GRAND SLAM @
The Isley Brothers. 65 |49 | 40 | STONE JAM @
T-Neck FZ 37080 (Epic) Slave, Cotillion COT-5224 (Attantic)
é:k 38| 2| IN THE NIGHT 66 |48 | 15| NIGHT WALKER @
Cheryl Lynn, Columbia FC 37034 Gino Vannelli, Ansta AL 9539
29 (27|10 RIT
Lee Ritenour, Elektra 6E-331 67|67 . .’I;FI.JL;TSME WHERE [T
30 2817 Cﬁll IT WHAT YOU WANT Walter Jackson, Columbia FC 37132
Bill Summers and Summers Heat, 68 | 72 7 GOING FOR THE GLOW
MCA MCA-5176
312910 CLOSER Don.na Washington,
Gino Soccio. Atlantic SD 16047 Capitol ST12127
ix}( 40| 3| NIGHTS 69 [ 69 | 40 | CELEBRATE A
Billy Ocean. Epic FE 37406 Kool & The Gang, De-Lite
ﬁ 54| 21 I'MIN LOVE DSR-9518 (Polygram)
Evelyn King, RCA AFL1-3962 70 |70 | 13| TURN UP THE MUSIC
¥r| 39| 4| STARS ON LONG PLAY @ Mass Production.
Stars On Long Play, Radio Records Cotillion SD 5226 (Atlantic)
RR 16044 (Atlantic)
71| 71|22 ALL AMERICAN GIRLS
35 (36 6 g?’}ﬂlileSEAND Sister Sledge, Atlantic SD 16027
Dionne Warwick, Arista A2L8605 72 |52 | 4 THREE PIECE SUITE
é\\( m WINNERS Ramsey Lews, Columbia FC 37153
The Brothers Johnson, A&M SP- 7316111 LET ME BE THE ONE
3 Webster Lews, Epic FE 36878
|57 2 DIMPLES 74 |68 | 18| PARTY TILL YOU'RE
ichard "Dimples™ Fields, BROKE
Boardwalk WB1-33232 Rufus, MCA MCA-5159
38|31 14 VOYEUR 75 |65 | 23 MAGIIC
David Sanborn.
W:Iner ;I:ng.mBSK 3546 Tom Browne. Anista/GRP 5011

# Stars are awarded to those products showing greatest sales strength. +; Superstars are awarded to those prod-
ucts showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry Assn, Of
America seal for sales of 500,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales

of 1,000,000 units. (Seal indicated by triangle.)
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RARE MOMENT—June Carter Cash borrows the Pips from Gladys Knight for some country funk as Knight and Mike
Douglas sit back and enjoy. The ‘‘Mike Douglas Show featuring the group will air in major markets Thursday (23).

TSOB Is Striving To Translate
Dat Brooklyn Sound Into Music

LOS ANGELES—TSOB Records
(The Sound of Brooklyn) is striving
to create a sound that will be easily
identified with the Brooklyn area,
“in the same manner that Phila-
delphia International created the
Philly sound. Motown created the
Detroit sound and Stax created the
Memphis sound.” says Dick “the
Hawk™ Hawkins, the label’s p.r. di-
rector.

The label. located at Restoration
Plaza in the Bedford-Stuyvesant
area of Brooklyn., will do this
through the seven acts it recently
signed, claims the industry veteran.
Releases by three acts are set for this
week.

The firm’s artist roster includes
Night People, Wild Sugar. Kaviar.
TSOB Band. Live, Blanch Carter
and Mink. New releases are “Mess-
in® Around”™ by Wild Sugar,
“Straight Down To The Bone™ by

By JEAN WILLIAMS

Carter and “Strut” by Live. “Get Up
And Dance.” an album by Mink. is
set for the end of the month.

The company. formed by Charles
Fulton, president, has been in exist-
ence for more than a year. But. ac-
cording to Hawkins, the year was
spent getting the kinks out of the la-
bel, laying groundwork. selecting
the right acts, building a staff and
setting up independent distribution
outside the New York area. Within
New York City. the label distributes
its own product.

With Fulton and Hawkins other
TSOB staffers are Joe Gray. na-
tional promotion director: Victor
Carew and Cecil Love. sales: Byron
Lindsay. club promotion; Laquita
Brooks and Patrice Anderson. track-
ing and Maria Riviera, Carew’s as-
sistant.

“We're a black music label.” says
Hawkins, “and we're not about to

4 Busy Womack Brothers
Have Productive Summer

i

LOS ANGELES—Never have the
four Womack brothers been so busy
in their individual careers as this
summer of "81.

Probably the most prominent of
the brothers, Bobby, has completed
his first LP for Otis Smith’s newly
formed Beverly Glenn Records en-
titled “The Poet™ to be released late
August. A single from the LP. “*Se-
cretes,” is set for late July.

Bobby coproduced the Rolling
Stones” Ron Wood's upcoming LP,
and he is scheduled to accompany
the Stones ontour in late August.

Brother Friendly Jr. has been
working with Bobby on Bobby’s LP,
while writing material for singer Ed-
win Starr.

Curtis is producing an LP for
Mary Wells on Columbia. And Cecil
is coproducing/cowriting Teddy
Pendergrass’ next Philadelphia In-
ternational LP. Cecil also worked on
Pendergrass’ “TKO™ album.

But all the Womacks halted their
activity last week (14) when their fa-
ther. Freindly Sr, 63, died following
a lengthy illness.

The elder Womack, widely known
in the gospel music community, sang
with the Swan Silvertones, the
Mighty Clouds of Joy and other
groups. He also formed his own
group. the Voices of Love, in his
hometown, Cleveland.

Friendly Sr. started his seven
brothers in the music industry by

www americanradiohistorv com

Bobby Womack

forming the first Womack Brothers.
He later launched his five sons in the
industry, also the Womack Brothers.
Both were gospel groups.

The late Harry Womack, the fifth
brother, is possibly best know for
singing lead on the “Cops And Rob-
bers” film score.

According to Bobby, at the time of’
his father’s death, with his brothers,
he was in the process of recording a
new gospel album for Philadelphia
International.

“My father taught all of us how to
sing. And, with the exception of Ce-
cil, he taught us how to play the gui-
tar.” says Bobby.

In addition to four sons, Friendly
Sr. is survived by his wife Naomi
and numerous grandchildren.

beat our heads against a brick wall
trying to push our records to the
mass market.

“Our philosophy is that we're
making black music and if it has
mass appeal. good. but we're start-
ing with the black marketplace,
which obviously includes radio.
Like any other record company, we
would like to get our product into
the hands of as many consumers as
possible. but we have watched many
records (by black artists) get lost be-
cause the companies chose to con-
centrate on getling the records
played on pop stations first.”

TSOB also is tied into the Plati-
num Factory Recording Studio. pos-
sibly the only minority-owned feder-
ally funded recording studio in the
country.

The 24-track studio, also located
at the Restoration Plaza, is run by
chief engineer Delano “Rock™
McLaurin. Hawkins' duties are di-
vided between the label and the stu-
dio. Restoration Plaza is a commer-
cial center that contains 186.000
square feet of retail and office space.
including the Billie Holiday
Theatre. Hawkins notes that the
complex *is extremely arts ori-
ented.”

Last year, Restoration held a
nine-day Black & Hispanic Arts &
Humanities Festival of arts, music
dance theatre and films. Featuring
both national and local talent, the
festival is slated to be an annual
event.

Christian Group
For Performers

LOS ANGELES—At the Song-
writers Expo here recently, Earth,
Wind & Fire’s Phillip Bailey told the
group attending the “Religious Mu-
sic” panel that he and Jerry Peters
have formed a Bible study group at
Donna Summers’ studio with Mari-
lyn and Billy Davis.

“What we are trying to establish,”
he said, “is an entertainers Christian
fellowship whereby we can come to-
gether and get good., sound Biblical
teaching and then share some of the
problems that we have in working in
the secular industry and pray about
them.

“We think it’s important that
where we are God will use us right at
that spot. The hardest thing for us
has been for the Christian world to
believe that secular artists are saved.
It's an unusual place, but it’s a chal-
lenge to let your light shine in that
place where you are.”


www.americanradiohistory.com

LIS R0 ‘ossoue g aes

Leg-919g (d1) =

iy
L2 s

ONVO NMOL SAOS

S1334H1S 3HL NISINHD/3LINS HONON3 HOIH
NIVLANNOW ON L:NIV/3WN H39IN3N3Y

SPIMPOA\ 30H S100]4 3dueq buidas)y

INNAGTVY 00SIa |+ d4No

Y-zl 1YI0Y3NNOI-NON..

018 (WouI-) OnuBIY /SPI023Y OIpey
Gy UQ SJeiS—G NO SHVLS
£2091 GS (d7) anueny
EQQY—NO ANV
NO ONV NO/H43dN0Y1l 43dNS/3W NO IA01T HNOA 11V AV
6vC 9S/2vS8 VS (Uoui-zl/d) noses

uolswe) |sejed—"¥'S'N NMOLNNd
yodw) (your-g1) weibAjod

Alieg elpne|d)—NOILIY 0lQVY
66/ J4N (d7) elqunjod

sin4 0118paydAsd—NIVHL ¥V INIT NOA OLNI/HILIVM SGWNA
621001/829L (udui-gL/d7) uioe

uojjied e)—YWVr YWV ava vV S.3HS

09 0dd (udul-g|) 8pnjaid

ssaidw3i—,NIINVQA 39 0L .NIAD

Hodw) (47) uewny

Slied NY—NHOr 4v3a/SNOIAG0 S.11
9996 SdL (d1) puejs|

(Sem 10N) sem—sSNVY3IH4 IHL IW0I LNO
podw) (youi-z}) uonoly

ain) ayl—AHVYWNIYd

vy AdS (Uoul-g() psenbuep
UHj9 1u0H—3HISIA/.NIAOT HNOA LNVM |
vodw (ydur-Z) S89
Sjuy 8yl puy wepy—1S3N9 AW 1V34/43AIN30A ANV GNVIS
Sy0/€ 2% {d1) $80/MS anig
uewyeq uved—43I9WIWN3IY TTILS [/3A017 NI 38 O1 S1HNH 11
$0/€ MP {d7) S89/L0WM
UHe3 puy usAresH—AO0A JA0T ATIV3IH |
2L00. 8My (4aul-g)) a¥eyspuey
uesfag eJq30—SdNNGIS009
L£29-1-dS (d7) AHQ @1e1000Y)
Oswed)— NIJNVA AXNV3IHY
ZH9-0Hd (Uoui-z1) apnjaid
13MedlS YIN—ZZYf 40 118 111N VY
£2020-8ZF (Udui-z1) S8D/ISE0) 0} 1SE0)
alleN AIIsY—3A0T NI W.1 3NN S1334
G812l Hd (d1) 8pn|3ud-ssoly
IH—=SHNOA ATIV1O0L W.I/MONX H3IA3IN T11.N0A

yeeLe 70 (d7) ngey
andw3 spoop

GY

[A4

ff=0

HH

ev
GG

it

HEX 3

09
144
0S
8¢
6¢
4

LE
8v

09

65

«

LS

14"

6V
14
Ly
9%
Gy

e
(4

9£091 aS {(d7) dnuepy

13jsuel] ueleyueN\—ALID MHOA M3IN WOH] AOE

925€ SH (d1) 18uiem

UEUY BXEUD—LN0 LI YHOM NYI IM
/NOA JAIT | NOA MONX 173 H04 00 VYNNOI .YHD LVHM

/€ dS (d1) WeY

sauop F\moc_zolms_
1HNH 1L.NOINOM .VHI139/ZZVIVINVZZVYH/VQAIH40D ON IV

691-Q (your-g)) Aauoy/Asejued
19153 |Ag

—(yem s axew 1Luog) dn L1 JAID/IA0T AW SI FHIH

(GLLE Zr (47) uoljiined

Aselue4—NOOS
001 HONW 001/° " " 3S0T L.NVYJ NOA/INOS AMNNS

LLL-W93 (d7) abeweg snoidiew/o3

aor Buli—43avil IHL MOT1104

6 LI (uaut-gL) Bus

UYIIA0T sud1—AQLl M3IN

£LE dW (d1) 2t/810dw)
SISINY SNOLIBA

—SInd IIV—ING1V IINVA 3719n00 FHL/S1NI JNIHd

LNOOL-89 (d1) umolow/Apion

dlley eusa|—9I9VIN 39 LSNIN 11/Z18 34VNOS

90v SQd (youl-gl) wstid

3pI3n0T—0NI ONI

912zl ar/zy8e 114y (youl-gl/d7) vou

uoisnoH ewlsuyl—11 1334 NOA 4l
6512l dS (d1) 1onde)

pueqg 'D'd'8—1v3g9 JHL NO
6YGE SH (d1) Jsusem
YIamljery

—(0THOM H31NdWO0I/SHIGWNN/HOLYINITVI LINI0d

/159 SaW3 (wout-g4) Aouabisul

897-UIA—d08 38 AMNNA

L0E64 (d7) uuepy/ody

9bueyd—3417 AIN NI NIAVIH/LHIIL 010H/3SIAVHYd

€187 NQ (udul-gl) dnuely/d4y

'0 AzZnS—NIvDY LI 00 ONVY dn NO 139

1996 1 (d7) pueIsl/3Z

XAIpU3H BUON UMM IeuBleN—LNO0 INILSNE

6¥020-8% (Uout-zi) 0103
uesdQ Ajig

—1H9IN 3HL AV1S/(umog Bumay axyi 1934) LHOIN

928 (yaur-zi) ¥sL

punos ueN om1—1vaIld0Y1 TV1idVI

9€

6¢

1 LA

0¢

1c
1€
G¢

€t
(4
9¢
91
GE

8l
Ll
ot
€¢
Gl

6¢

8¢

Le

9¢

ve

€l

www americanradiohistorv. com


www.americanradiohistory.com

52

JULY 25, 1981, BILLBOARD

Classical

i

s

SLAVONIC STRINGS—The Sequoia String Quartet joins forces with bassist Julius Levine for a Nonesuch Records digi-
tal taping of the String Quintet, Op. 77 by Dvorak, scheduled to be released this month.

Music For The Hearing-Impaired

Buffalo Orchestra Readies Project HEAR Expansion

BUFFALO—Entering phase three
and readying a second report, Proj-
ect HEAR for the hearing impaired
is preparing to expand test results
and findings nationwide to aid the
country’s 14 million deaf enjoy the
performing arts.

Initiated in 1978, the precedent-
setting study is guided by the Buf-
falo Philharmonic, the first perform-
ing arts organization and symphony
orchestra to devise such an am-
bitious program.

“We’re recommending different
types of systems rather than equip-
ment brands,” reports Charles Bur-
dette, BPO handicapped program’s
chief. “ICll vary from each individ-
ual hearing loss case and facility use
as to the type of system adapted.”

The expansion plans, calling for
additional funding, would develop a
demonstration model for use within
the immediate city and nearby com-
munities as well as four regional
workshops.

According to Burdette, those
“how-to” seminars ideally would be
located in the Northwest. Southwest,
Southeast and here in Buffalo for
Northeast participants.

HEAR, which means Hearing
Electronics Arts Research. studied
three systems and five equipment

By HANFORD SEARL

brands during its three years of test-
ing, application and modifications.

About $13,000 has been deter-
mined as the average cost for a basic,
hearing-impaired system for any
performing arts use. says Burdette.
FM was found to be the most flex-
ible system.

Infrared and audio loop systems
also were studied closely. Phonic Ear
Co. and Telex equipment comprised
the FM types, Sennheiser and Ger-
many’s Buyer Electronics the in-
frared systems, and Desmond Car-
ron’s work also was considered.

A Washington, D.C. inventor,
Carron’s individualized manufac-
tured computerized types, provided
strong magnetic fields and was
BPO’s choice as state-of-the-art
technology.

Phonic Ear, Telex and Sennheiser
loaned equipment for the study.
PE’s units were purchased for de-
tailed analysis and initial testing in
the first phase.

“We are turning to corporations,
service groups and foundations for
funding. We haven’t had any replies
yet from President Reagan, but
rights can’t be taken away from the
handicapped.” says Burdette.

Funding has originated from fed-
eral, private and service organiza-
tions with the Gebbie Foundation of

French Classical Records
Sell Big Despite Economy

PARIS—Despite the compara-
tively high cost of records in France
and the overall trade recession, clas-
sical product is breaking new sales
records here. with consumer interest
centered on solo performances.

Erato, for instance, reports that
Maurice Andre, the classical trum-
pet player. has total sales now in ex-
cess of four million album units.
while the organist Marie-Claire
Alain has passed the two million
mark.

The latter’s success is largely due
to her recording the complete organ
works of Bach, with 260 composi-
tions contained in a total 24 disks.
Now she intends to repeat the entire
process, though on only 21 albums
this time, believing she can improve
further on her original perform-
ances.

Marie-Claire Alain has been
awarded 14 Grand Prix in recent
years, including the Sonning Prize,
given annually in Copenhagen and
regarded as a kind of “Nobel Prize”

of music. The Sonning has previ-
ously been won by such musicians as
Stravinsky and Messien.

While the emphasis is on soloists,
classical groups are also building
sales. For Erato. the small French
orchestra directed by Francis Pail-
lard is doing well in the export field,
nearing the five million mark, and
the music from the movie “Ordinary
People” has been another sales high-
light.

Industryites in France see radio
and television as being very impor-
tant in the promotional and sales
sides of classical music, not merely
helping pop and MOR as was previ-
ously thought.

One of the most popular tv pro-
grams here is “Grand Echiquier.” in
which eminent musicians, generally
classical, talk aobut their carecrs and
play their instruments.

Maurice Andre appeared on the
program recently and sold an extra
50,000 albums in less than a month,
according to Erato estimates.

Jamestown, N.Y. providing the sub-
stantial seed money.

Ruth Spero, BPO co-executive di-
rector, a former music therapist,
spearheaded HEAR, which decided
FM systems were best for Philhar-
monic’s types of programs.

The second report, due out at
summer’s end, criticized infrared
systems as poor for daylight use and
easily blocked by objects. First find-
ings were published in May.

Dr. Derek Sanders, associate
chairman of Speech and Communi-
cative Disorders at the State Univ.
of New York, Buffalo campus, is
HEAR’s consulting audiologist.

St. Mary’s School for the Deaf is
also participating as consultant dur-
ing research. A 20-member advisory
committee, some of which are hear-
ing-impaired themselves, includes
otologists, musicians, engineers,
hearing-impaired teachers and par-
ents of the deaf.

About 50 volunteers with hearing
deficits, some as much as 98% loss, of
varying age groups, committed to 18
concerts in testing systems and
equipment.

Besides testing at acoustically
perfect, 2,840-seat Kleinhans Music
Hall, BPO’s home base, Project
HEAR also utilized Artpark’s 4,000
scat theatre facility last summer. The
200-acre, state-operated art center is
located about 20 miles north of Buf-
falo in Lewiston, N.Y.

This summer, HEAR accom-
panied the 87-piece Buffalo Philhar-
monic to 43 varied locations cov-
ering 1,300 square miles throughout
Western New York at churches,
malls, parks, community centers and
government buildings.

Project inquiries have been made
by many groups, among them the
San Francisco Symphony Assn.,
Denver Center for the Performing
Arts, Omaha Junior Theatre and St.
Louis Opera Theatre.

A procedures manual and slide/
tape presentation, both sponsored
by the National Committee of the
Arts for the Handicapped, has been
published, written by the Project
HEAR staff.

The BPO also provides taped cas-
sette program notes for the blind,
seating for wheelchair-bound pa-
trons and special concerts attended
by the retarded and multiple-handi-
capped people.

Burdette also sees use of systems
for rock concerts, movie theatres and
art galleries as well as wildlife pre-
serves and other performing arts
venues.
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General News

Nashville Group Elects Board

NASHVILLE-Kicking oftf its
sccond year in operation, the 500-
member Nashville Music Assn.
recently clected its first official
board of directors.

Sixteen members were elected in
eight different categories. plus three
at-large members were selected.
Representing the artists and musi-
cians are Moses Dillard and Thomas
Cain. Steven J. Greil. president of
GreilWorks. and Owsley Manier.
president of OM Communications,
serve in the artist management/
agent category.

On tap for the record companies
are Jimmy Bowen. vice president.
Elektra/Asylum. and Bonnie Ras-
mussen, director of publicity/artist
development. Warner Bros. Way-
land Holyfield, Welk Music Group,
and Bob Morrison. Combine Music
Group. are the composcr representa-
tives. while Karen Scott Conrad.
general professional manager,
Blendingwell Music. and Meredith
Stewart, general manager. Coal
Miner's Music, represent publishers.

Producers/engineers on the board
are Steve Gibson. Rokblok Produc-
tions. and Steve Singleton. Wild-
tracks Studio. Affiliated member-
ship representatives are Connie

Bradley, southern regional director.
ASCAP, and Joe Moscheo, director
of affiliate relations, BML. Media
members are John Lomax III and
Tom Wilkerson. Rounding out the
board are at-large members Dianne
Petty. SESAC country music direc-
tor; Johnny Rosen, president, Fanta
Professional Scrvices; and Roger
Sovine. vice president of profes-
sional services, the Welk Music
Group.

Billboard photo by D. Shigley
CHICAGO BLUES—Albert Collins
gets the crowd going during his
show at the recent National Assn. of
Music Merchants (NAMM) meet in
Chicago.

Survey For Week Ending 7/25/81

e’ ot Latin LPs
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SAN ANTONIO (Pop)

NEW YORK (Salsa)

This TITLE-Artist, Label &
Week | Number (Distributing Label)

This TITLE-Artist, Label &
Week Number (Distributing Label)

1 |VIVAEL NORTE

15 exitos nortenos. Telediscos Profono
1501

2 I CHELO

Ya no me interesa, Musart 1801

3 |CONJUNTO MICHOACAN
Piquetes de hormiga, Odeon 73171

4 |LOSTIGRES DEL NORTE

Un dia a la vez, Fama 607

5 |LIZALOPEZ

Siquieres verme llorar, Hacienda 6981

6 | VICENTE FERNANDEZ
15 exitos mas grandes, Telediscos CBS
20422

7 |JOSEJOSE

15 grandes exitos Telediscos 1015

8 [VICTOR HUGO RUIZ

Por un amor Vol 2, Visa 83

9 | DIEGO BERDAGUER
Estoy vivo, Profono 3044

10 |CAMILO SESTO

Amaneciendo, Pronto 1086

11, |ROCIO DURCAL
Canta a Juan Gabriel vol 5, Pronto 1090

12 |LIT