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Country Music Mushrooms On Radio And TV 
KHJ -AM In 
L.A. Junking 
Top 40 Format 

CMA Survey CBS In High Court Plea Indicates TV 
Shows On Rise 

By KIP KIRBY 

NASHVILLE -Country music program- 
ming. already growing by quantum leaps at 
the radio level. continues to make gains on 
television as well. 

In a just -completed exclusive survey di- 
rected at tv stations across the U.S.. the Coun- 
try Music Assn. has learned that the number 
of country shows being carried by representa- 
tive stations has markedly increased in the last 
three years. More than half these stations de- 
scribe country programming as being much 
more popular in their individual areas than 
ever before. 

Perhaps the most startling information 
gained from the survey is that a majority of re- 
sponding stations believe that country pro- 
gramming has an exciting and unrealized po- 
tential in elevating their ratings and increasing 
their viewership. 

The CMA mailed out its questionnaire to 
approximately 750 tv stations. receiving an- 
swers from a total of 135 stations or 18% of 
those polled. Of the stations responding, 

(Continued on page 50) 

By JEAN CALLAHAN 
WASHINGTON -In a last gasp effort to 

prove the blanket music licensing of network 
television violates anti -trust laws, CBS Inc. is 

petitioning the Supreme Court for a second 
ruling. 

The high court already heard this case once 
in April 1979, at that time ruling in favor of 
ASCAP and BMI that blanket licensing of tv 
networks does not constitute price fixing per 
se. Supreme Court justices remanded the case 
to the U.S. Court of Appeals in New York 
where CBS lost again this year. 

The major performance rights organizations 
stand to collect millions of dollars in retroac- 

tive royalty payments once this 11- year -old 
court case is wrapped up. CBS' petition to the 
Supreme Court on Friday (29) could be the 
network's final maneuver in the lengthy legal 
battle. 

CBS' petition centers on the allegation that 
blanket music licensing is "an unreasonable 
restraint of trade" and asks the Supreme Court 
to review the appeals court April 1980 ruling. 
CBS claims that the appeals court did not ful- 
fill the Supreme Court's mandate to undertake 
an analysis weighing anti -competitive and pro - 
competitive aspects of the blanket music li- 
censing agreement. (Continued on page 78) 

DRC- Soundstream Merger 
By ALAN PENCHANSKY 

audio playback system and compatible soft- 
ware. 

In entering into the new combined venture. 
Digital Recording Corp. plans a halt to video- 
disk development work, the company reports. 

Stockham's Soundstream was the first corn - 
pany to produce commercial digital recordings 
in the U.S. and has developed the world's most 

(Continued on page 78) 

CHICAGO -U.S. digital audio pioneer Dr. 
Thomas Stockham is steering his Soundstream 
Inc. into a merger with Connecticut -based 
Digital Recording Corp., a company working 
with videodisk and high density information 
storage technology. 

The proposed merger will result in a new 
firm, DRC -Soundstream, Inc., which is com- 
mitted to development of a consumer digital 

This is the music that mash up the nation, this is the beat that cause a 

sensation." I JUST CAN'T STOP IT is the debut album from THE ENGLISH 

BEAT, featuring three Top Five British singles and including "Tears Of A 

Clown" and 11 other boppy ditties. Produced by Bob Sargeant. A digital 
recording. On Sire Records. Marketed by Warner Bros. Records Inc. Watch 

for The English Beat on tour with The Pretenders this Fall. (Advertisement) 

Store Pilferage 
Checked In N.Y. 

By GEORGE KOPP 
NEW YORK -Store pilferage 

I here is holding steady or declining. 
but at least one New York record 
dealer wonders if he isn't spending 
as much in security measures as he 
was losing to thieves. 

Asks King Karol's Ben Karol: 
"What's the difference from a prac- 
tical business standpoint whether 
costs accrue from what's actually 
stolen or from providing security ?" 

Karol says he spends about $ I,000 
a week keeping his stores manned by 
uniformed and undercover guards. 
"It's just another fixed cost of doing 
business," Karol says. adding: 
"Hopefully, every dollar I spend on 
security is saving me two." 

Sam Goody's vice president of op- 
erations Mike Aaronson agrees, but 

(Continued on page 73) 

Bogart Keynotes 
Gospel Meeting 

LOS ANGELES -Neil Bogart 
will keynote Billboard's first Gospel 
Music Conference at the Sheraton 
Universal here Sept. 23 -26. 

Bogart, president of the Board- 
walk Entertainment Co. and former 
head of Casablanca Records & 

FilmWorks, keynoted the March 
convention of the National Assn. of 
Recording Merchandisers in Las 
Vegas. 

Other top industry names firmed 
for the Gospel Conference in the 
past week are gospel great Edwin 
Hawkins, Lester Sill, president of 
Screen Gems /Colgems /EMI: 
Chuck Kaye, president of Geffen/ 
Kaye Music; Marty Klein, president 
of the Agency for the Performing 
Arts; Bill Lowery, president of the 
Lowery Group; Bill Hennes. pro- 
gram manager of WMAQ -AM in 

(Continued on page 78) 

B) ED HARRISON 
LOS ANGELES -Country radio in Los An- 

geles will become more competitive with the 
change in format of RKO's KHJ -AM from 
Top 40 to country. The change in format will 
take place in mid -October. Until now, K LAC- 
AM has been metropolitan Los Angeles' only 
country outlet. 

Announcement of the format change from 
KHJ general manager Neil Rockoff confirms 
rumors that have been circulating for more 
than a month. 

"We feel it's an awesome step forward," says 
Rockoff. "We're looking at it from a psycho - 
graphical poinr, of view -the way people live 
today and what a station does. 

"We're talking not so much about a format 
change but the image and lifestyle of the 
people who listen." 

Rockoff says that the term "COR" or coun- 
try- oriented rock has been coined to describe 
the new KHJ format. 

"The format will be heavily country with 
orientation toward the best of rock." he notes. 

(Continued on page 26) 

A bona fide international sensaton Cr ha first degree, Gary Numan takes 

his considerable talents and trademark sound to magnificent new heights 

with "Telekon," his new album Includes single, "I Die: You Die." Atco 

1308 SD 32-103. On Atco Records & Tapes. Produced by Gary Numan. 

(Advertisement) 

(Advertisement) 
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Produced by Kansas. 
Management. Budd Carr 
The Carr Company 
0- 1980 Corn & Blood, Inc. 

D 

Record shores will 
receive the new Kansas album 
this week. See to it that you hear it. 

Distributed by CBS Records. © 1980 CBS Inc. 

"Audio Vizsföns" Featuring "Hold On" 
ì On Kirshner Records and Tapes. 
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General News 
LOS ANGELES -The movie/ 

music union is in full bloom this 
week, with three soundtracks listed 
among the nation's 10 best -selling 
albums for the first time since RSO's 
film score blitz two years ago. 

And a whopping 40% of the 
week's top 20 pop singles are from 
soundtracks -both successful ones, 
acknowledged flops ( "Roadie," 
which peaked at number 125 in 
July) and thqse whose fortunes are 
still uncertain ( "Caddyshack," up to 
number 106 in its fourth chart 
week). 

The soundtrack hits are led by 
Full Moon /Asylum's "Urban Cow- 
boy" package, which levels off in its 

3 Soundtracks Make It 
Into the Top 10 Albums 

second week at number three; 
RSO's "Fame," which holds at num- 
ber seven; and MCA's "Xanadu," 
which bullets twq notches to number 
10. 

Likely to follow them into the top 
10 are Columbia's "Honeysuckle 
Rose," up 39 berths to 20 in its sec- 

By PAUL GREIN 
and chart week; Warner Bros.' "One 
Trick Pony," up five points to 21 in 
its second week; and Polydor's 
"McVicar," up seven spots to 22 in 
its fifth week. The albums spotlight, 
respectively, the music of Willie Nel- 
son, Paul Simon and the Who. 

The eight soundtrack singles in 

the top 20 are topped by Irene Cara's 
"Fame," up one point to number 
four. 

Four male singers are next in line: 
Paul Simon's "Late In The Evening" 
from "One Trick Pony" jumps two 
points to number seven; Johnny 
Lee's "Lookin' For Love" from "Ur- 

ban Cowboy" moves two spots to 
number eight; Eddie Rabbitt's 
"Drivin' My Life Away" from 
"Roadie" climbs three berths to 
number 10 and Kenny Loggins' 
"I'.m Alright" from "Caddyshack" 
leaps 15 notches to number 12. 

Three singles from "Xanadu" are 
posted in the teens: Olivia Newton - 
John's "Magic" falls to 13 after nine 
weeks in the top 10 and four weeks 
at No. 1; Newton -John and ELO's 
title track jumps nine spots to 17 and 
ELO's "All Over The World" climbs 
three points to 18. It's ELO's second 
top 20 hit from the album: "I'm 
Alive" crested at 16 several weeks 
ago. (Continued on page 70) 

AT N.Y. TALENT FORUM 

Nugent Pleads 
Live Date Need 

By ROMAN KOZAK 
NEW YORK -Because speed 

limits and the cost of gasoline restrict 
new artists in the number of dates 
they can play, they have less oppor- 
tunity to sharpen their skills and be 
able to break big, rock artist Ted Nu- 
gent told Billboard's Sixth Inter- 
national Talent Forum. 

But live talent will always have a 
home in New York City which hopes 
to be able to build a new medium - 
sized hall, music museum and li- 
brary complex, Andrew Stein, Man- 
hattan Borough president, told the 
Forum participants. 

Nugent and Stein were the two 
keynote speakers at the three -day 
Talent Forum, which ended Friday 
(5), and which attracted more than 
350 managers, artists. producers, 
agents, promoters, attorneys and 

CBS Places 

6 Dylan LPs 

In $5.98 Line 
NEW YORK -Six titles from the 

Bob Dylan catalog are among the 18 
new titles added to the CBS $5.98 list 
price series. 

The series was introduced last 
year with 380 titles, and has since 
sparked new retail interest for low 
priced catalog items. In July CBS 
added to the series with 23 original 
cast and soundtrack LPs. The latest 
titles added to the series are mostly 
early releases by contemporary art- 
ists. 

The six Dylan titles are: "Dylan," 
"Pat Garrett & Billy The Kid," 
"New Morning," "Another Side Of 
Bob Dylan," "The Times They Are 
A Changin' " and "Bob Dylan." 

Others in the series include "Lone 
Wolf' by Michael Murphey, "A 
Crazy Steal" by the Hollies, "Hearts 
Of Stone" by Southside Johnny, 
"Thoroughfare Gap" by Stephen 
Stills, "Stay The Night" by Jane Oli- 
vor, "Mariposa De Oro" by Dave 
Mason, "Mister Gone" by Weather 
Report, "Manhattan Symphonie" 
by Dexter Gordon, "Carnival" by 
Maynard Ferguson, "Casino" by Al 
DiMeola, and "Some Enchanted 
Evening" by Blue Oyster Cult. 

The Southside Johnny, Jane Oli- 
vor, Dave Mason, Weather Report, 
Maynard Ferguson, Al DiMeola, 
Blue Oyster Cult and Dylan's "New 
Morning" LPs are also available in 
cassettes, while 8- tracks are avail- 
able for the Olivor and Blue Oyster 
Cult releases. 

record company representatives to 
ponder and discuss the current state 
of the music industry. 

Nugent, who estimates that he has 
played more than 2,800 shows in his 
career, told the Forum that not only 
do extensive live appearances help 
break an act in the absence of radio 
play, but also an act learns its au- 
dience, and what it wants through 
live appearances. 

With fewer shows, he said, record 
companies must know how to pro- 
mote their artists better, specifically 
how to promote an image of the art- 
ist consistent with who that artist is. 
Record companies, he said, must 
send more of their people out on the 
road with the artist and "get their 
feet, or whatever else, wet" from the 
experience. 

Speaking without a prepared text, 
and in between flights from Los An- 
geles to Cleveland for another show, 
Nugent championed his form of 
heavy metal and hard rock. He at- 
tacked the new wave, current radio 
programming and the quality of 
music on television. 

He said looking at the top 10 of 
1968 there were songs on the radio 
by the Doors, Steppenwolf, Cream 
and the Amboy Dukes. "Now there 
is absolute crap," said the outspoken 
guitarist. Also he said once there 
were a lot of small local tv shows 
where bands would play live. But 
that is gone, too. 

In response to a question about 
whether video in clubs, and the 

(Continued on page 76) 

NEW JOB -Al Bergamo, left, president of MCA Distributing congratulates 
John Burns, newly appointed vice president of branch distribution while giv- 
ing him a box of business cards to go with his new title, while Sam Passa- 

mano Sr., executive vice president looks on. 

Concert By Yes Is 
Off Again, On Again 

By DOUG 
NEW YORK -Plans for a heavily 

promoted live broadcast of a Yes 
concert from Madison Square Gar- 
den turned into a nightmare days 
before the concert was scheduled to 
take place on Saturday (6). The con- 
cert was first cancelled and then re- 
scheduled. 

It was not until Friday (5) morn- 
ing that NBC decided it would be 
able to go ahead with a limited con- 
cert that was put together in an I lth 
hour compromise. 

There were various explanations, 
but the situation seemed to be a 

HALL 
struggle between NBC's Source net- 
work, which had planned the two - 
hour broadcast for months as part of 
a trilogy of special programming on 
Yes, and Atlantic Records, which 
has Yes under contract, plus Yes 
manager Brian Lane. 

NBC claimed Lane backed out of 
the deal Aug. 29, but Lane says he 
informed NBC five weeks ago he 
would not agree to the live concert 
from the Garden. 

Lane said the risk of bootlegging 
was too great to permit a live broad - 

(Continued on page 26) 

Kass Starts 
Sutra Label 

In New York 

3 

NEW YORK -A new independ- 
ently distributed label, Sutra Rec- 
ords, has been established by Art 
Kass, with album and singles prod- 
uct ready to roll in 30 days. Morris 
Levy of Roulette Records is a part- 
ner in the operation. - 

Kass, president of Buddah Rec- 
ords, says he's worked out a deal 
with Arista, national distributor of 
Buddah, that allows the formation 
of the label while giving Arista "first co 
refusal" on new Kass- signed acts. 

m The distribution deal with Arista 
has 31/2 more years to run. "The ar- 
rangement gives us the opportunity co 
to work around Arista's own release 

m schedules for new artists we believe 
in," explains Kass. 

The first release will include an al- 
bum. "Starpiece," by Rhetta 
Hughes, and "two singles, Charlie ° 
Fletcher's "Icy Blue" and Michael F 
Mauro's "Susie Q." r 

By the end of the year, Sutra -one 
half of the Kama Sutra label still D 
controlled by Kass -will also bow a G 
Sutra Jazz line, including albums by 
the Bobby Moses Quintet, the 
Bobby Shaw Quintet, John 
Stubblefield, Mike Nock and Gor- 
don Brisker. 

Sutra's executive lineup consists 
of Kass and Chuck Walz, vice presi- 
dent of marketing and international. 
Kass expects to add several promo- 
tion staffers and utilize independent 
promotion men. 

The label, operating out of 1790 
Broadway, expects to have a net- 
work of about 15 distributors. Al- 
ready named are Best, Buffalo; 
Picks, Cleveland; Malverne, New 
York; and Stan's. Shreveport. 

Grownups Look To Kiddie Record Growth 
NEW YORK -Kiddie records, 

with a retail price spread of 99 cents 
to $5.98, is a phase of the music in- 
dustry that grownups who deal in 
this product regard as a growth area. 

Although annual sales figures are 
not readily available, guesstimates 
are that children's product accounts 
for between $50 and $75 million a 
year at retail, with an additional $20 
to $25 million in direct -mail busi- 
ness. 

Disneyland Records, the largest of 
the kiddie market labels, will more 
than double its sales for the fiscal 
year ending Sept. 30, according to 
Gary Krisel, vice president and gen- 
eral manager of the label, which ear- 
lier this year earned a platinum 
record for sales of its Mickey Mouse 
disco album. 

Other kiddie labels also report a 
healthy business climate, such as Pe- 

By IRV LICHTMAN 

ter Pan, whose Martin Kasen claims 
"the children's industry as a whole is 
growing and the potential hasn't 
even reached the halfway point. It 
has never been bigger than it is 
now." 

Gold and /or platinum successes 
by "Sesame Street Fever" (Sesame 
Street), "Mickey Mouse /Disco" (Dis- 
neyland) and the Chipmunks (Ex- 
celsior) have been welcome pop 
charters but labels declare that 
many of the traditional children's 
product themes, such as fairytales 

and other storyline concepts, are 
also holding their own. 

While some kiddie companies say 
they are "recession- proof," most 
companies have not weathered the 
inflationary spiral without price in- 
creases over the past year. These 
have generally involved book -and- 
record sets that formerly sold for 
$1.49 list, and now list at $1.79, while 
albums previously marketed at $2.98 
list now go for $3.98. 

Some of the kiddie labels say that 
better display space and attention 
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for children's product have helped 
stimulates sales, but not all feel that 
proper exposure is given to the prod- 
uct. 

Iry Schwartz president of Holly- 
wood, Fla. -based Kidstuff Records, 
has a bone of contention. He feels 
that too often kiddie product "is 
treated like schlock and is given no 
personality on the retail level." 

Schwartz, who claims his com- 
pany is already "farther ahead" in 
sales over last year, says parents -the 
key factor cited by all in sales - 
should have an easier time in select- 
ing various categories of children's 
themes, with distinct browser divi- 
sion of types of product. 

Kidstuff, notes Schwartz, benefits 
from its appearance at major toy 
chains. "They're not hurting and our 

(Continued on page 15) 
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4 GeneraI News 

DIFFERENT DRUM -Utopia's Willie Wilcox shows off his new drum kit, a cus- 

tomized, synthesized model that can duplicate a wide variety of percussive 
effects. Fashioned on a motorcycle frame, the kit rotates, has headlights and 

a smoking exhaust. Cost: $6,000. 

WEA Adds Discount 
LPs & Vidcassettes 

LOS ANGELES -A 5% discount 
album catalog program, a 3% dis- 
count videocassette catalog plan and 
an additional 35 $5.98 midrange al- 
bum titles due in November will bol- 
ster WEA's lead position among 
U.S. industry vendors, 650 employes 
were informed at separate Dallas 
and Philadelphia meetings last 
week. 

"In this week's Billboard, we have 
the top four charted, and six out of 
the top eight. And in the wings, 
ready to burst into the Top 10 are 
Paul Simon, Cars and AC /DC," 
Henry Droz, WEA president noted. 

Effective through Oct. 17, ac- 
counts receive a 5% discount on 
catalog LPs and cassettes, with dat- 
ing of 50% due December 10, 1980, 
and 50% due January 10, 1981, net 
due the 25th of each month. Ac- 
counts which are current can order 
twice during the sales period. Back- 
orders will be carried through Oct. 
31. No 8- tracks are included in the 
catalog program. 

Effective through October 17, ac- 
counts receive only dating, identical 
to that accorded catalog product on 
the present $5.98 midrange catalog. 

Accounts can order the new 35 

$5.98 album titles effective immedi- 
ately, but that merchandise will not 
be shipped until Nov. 7. Effective 
immediately, too, all new return au- 

thorizations for the 35 additional ti- 
tles will be credited at $5.98 levels. 
The 60 -day interim period is de- 
signed to allow a reasonable selloff 
period for existing inventory. 

The present WCI 34 -title video- 
cassette catalog 3% discount pro- 
gram offers normal 60 day terms, 
with a minimum $1,000 order neces- 
sary to participate. Backorders will 
be cancelled as of Oct. 31 on the 
videocassettes. One order can be 
placed through Oct. 17, Rand Blei- 
meister, WCI national sales man- 
ager, stated. WEA vice president, 
marketing development Russ Bach, 
explained that the industry expects 
to sell 400,000 more VCRs this fall, 
bringing the national total to be- 
tween 1.8 and 2 million units. He 
termed 1980 "a superb year" for 
WEA and WCI home video. 

Droz reiterated a prior pledge 
made exclusively to Billboard that 
WEA was fortifying positively to 
meet increased business. Warehous- 
ing, essentially in the forthcoming 
"superbranch" in New Jersey is 

being enlarged and enhanced. WEA 
will ship to accounts who do less 
than $25,000 annually on every 
workday, with no minimums neces- 
sary, Droz stated. WEA will main- 
tain its present sales offices, mer- 
chandisers, returns and rewards 
therefor, credit terms, advertising al- 
lowances and frequent sales pro- 
grams. 

Eagles And ICM Pace the 
Winners At Talent Forum 

NEW YORK -The Eagles and 
the ICM booking agency were the 
big winners at Billboard's Sixth In- 
ternational Talent Forum held here 
Wednesday (3) through Friday (5). 

The Eagles were flamed the top 
boxoffice attraction for arenas 
(6,000 to 20,000 seats) and for sta- 
diums (20,000 + ), based on the Bill- 
board boxoffice chart. 

The ICM booking agency won 
Billboard's annual Steve Wolf Me- 
morial Award, and ICM agent Steve 
Jensen was named booking agent of 
the year. 

The Who was voted the rock artist 
of the year, the Pretenders and Pat 
Benatar tied for breakout artist of 
the year, Elton John was the top at- 
traction in auditoriums under 6,000 
seats, Spyro Gyra was the jazz artist 
of the year, Kenny Rogers was the 
country artist of the year, and Teddy 

Pendergrass and Stephanie Mills 
tied for r &b artist of the year honors. 

Other winners included: 
Promoter of the year: Barry Fey 

of Feyline Presents in Denver. 
Manager of the year: Herbie 

Herbert of Journey. 
Greatest label contribution to 

artist career development: Warner 
Bros. 

Facility manager of the year: 
Claire Rothman of the L.A. Forum. 

Nightclub operator of the year: 
Hank LoConti of the Agora chain. 

Tour manager of the year: Eric 
Barrett, who tour manages Linda 
Ronstadt and James Taylor. 

Talent buyer of the year for 
fairs and parks: ChicagoFest. 

Talent buyer for colleges: Neil 
Davis at Arizona State Univ. 

Entertainment attorney of the 
year: Brian Rohan. 

$75,000 Suit 
Is Filed By 
A &R Exec 

LOS ANGELES -Industry a &r 
executive Don Ellis is suing record- 
ing studio executive Kent Duncan 
for approximately $75,000 in back 
pay and asks an accounting of pos- 
sible bonuses he might have re- 
ceived. 

Ellis was employed from April 14 
through July 7, 1980, when he claims 
he was terminated without cause. 
Other defendants named include: 
Kendun Recorders Service, Artisan 
Sound Recorders, Kendun Music 
Corp., Kendun Recorders, Granada 
Financial Corp. and William E. 
Rogers. 

Ellis, a former Epic and Motown 
a &r administrative chief here, al- 
leges he was hired non -exclusively to 
work for Kendun Recorders and Ar- 
tisan for $1,000 weekly as executive 
vice president and chief operating 
officer. The plaintiff alleges he re- 
ceived $11,000 and wants an addi- 
tional $26,600 to fill out his verbal 
binder, which ended Dec. 31, 1980, 
after which he was month to month. 

Ellis claims that as president of 
Kendun Music Corp., where he was 
employed exclusively, he was work- 
ing on three major production deals, 
wherein the firm would have 
grossed more than $400,000. His 
claimed salary was $85,000 per year. 
In both jobs, he outlined specific 
fringe benefits. In both positions, he 
was promised bonus arrangements. 
Ellis alleges he is owed $49,583 from 
the music corporation. 

The complaint claims Rogers, 
who is financial officer for Duncan, 
owns Granada Financial Corp. 

Hamp In Tribute 
NEW YORK -Lionel Hampton 

leads his 13 -piece orchestra in trib- 
ute to Louis Armstrong Sept. 16 at 
Brandeis Univ. All proceeds go to 
the college's Armstrong Music 
Scholarship Fund, established last 
year. 
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Execulive Turnloble 
Record Companies 

Jerry Jaffe, Polydor vice president of artist development, is upped to vice 
president of the label's newly created rock music department in New York. At 
the same time Jim Sotet, national album promotion manager at Mercury, and 
Jim Del Balzo, Polydor promotion coordinator, move up as national album 
promotion managers for PolyGram Records East. Joining the label as a third 

national album promotion manager is 
George Meier, founder and former publisher 
of the tip sheet Walrus. Sotet, Del Balzo and 
Meier will serve as Jaffe's "rock specialty 
squad." They will report directly to Dick 
Kline, executive vice president of PolyGram 
Records East. ... John Burns is named vice 
president for branch distribution at MCA 
Distributing in L.A. He was director of na- 
tional sales. ... Roberta Skopp joins Board- 

walk Entertainment Co. as vice president of publicity and artist development 
in Los Angeles. She was vice president of press at Casablanca for two years. 
Previous posts include public relations director for Don Kirshner Entertain- 
ment, and assistant editor at Record World magazine. ... Cheryl Engels ap- 
pointed quality control coordinator at A &M in L.A. She was previously a 
staffer at the label's recording studio for six years.... Lawrence F. Hariton is 
tapped as assistant national credit manager for MCA in L.A. He was assistant 
corporate treasurer at Title Insurance & Trust.... Tom Edmonston joins M -80 
Records in New York as head of East Coast a &r. Previously, he was involved 
in independent management projects in New York. ... Waylon Stubblefield 
made director of promotion for Dimension Records in Nashville. He was a 
member of Warner Bros. promotion and marketing teams. 

Marketing 
Jim McCall, eight -year veteran in purchasing with the Oz and Turtles 

chains in the Atlanta market, joins the Young Entertainment store chain in 
that city as chief buyer. ... Rita Powell, former assistant distributor one -stop 
manager at Alta Distributing in Phoenix, is promoted to distributor /one -stop 
manager. Also, Fred Rivers, whom Powell is replacing, moves up as head of 
retail operations. He retains his post of accessory buyer. 

Related Fields 
Tamotsu "Tom" Iuchi steps up as president of U.S. Pioneer Electronics Co. 

in Moonachie, N.J. He recently was executive vice president in his 1 1 -year affi- 
liation with the firm.... Marshall R. Drown now vice president of quality and 
customer service for the Craig Corp. in Compton, Calif. He shifts from his po- 
sition of director of customer service and quality assurance. ... Rick Roger, 
former West Coast director of creative affairs for Famous Music, joins Back 
Street Management as vice chairman of the board in L.A.... Alan Freeman is 
named vice president and controller of Arena Operating Co., the Houston - 
based management arm of the Summit arena. Since 1978, he was controller of 
the company.... Tony Kobayashi becomes a staffer at Fuji's magnetic tape di- 
vision in New York. He transfers from the magnetic products department of 
the firm's photo wing.... John Coulter is named art director and vice president 
of tour merchandising at KK Sales, a division of Kragen & Co. management 
firm in L.A. Previously, he was involved in various merchandising campaigns 
for labels and studios in L.A.... Eric O. Hartmann takes over at the Spectrum 
in Philadelphia as assistant boxoffice manager. He was an accountant for the 
Philadelphia Phillies. 

Burns 

POLYGRAM BEGINS 4.8% POP 
& CLASSICAL DISCOUNTING 

NEW YORK -The "Gold Rush" 
is on at PolyGram Distribution Inc., 
featuring discounts of 4.8% on pop 
and classical catalog product. 

The program, which also high- 
lights dating through Jan. 10 and an 
incentive contest, runs from Sept. 15 
through the end of 1980, with the 
discounts and dating portion being 
applicable to all qualified customers 
through Oct. 31. 

Supplementing the "Gold Rush" 
fall program is a "Holiday Music" 
sales program which features key 
pop and classical Christmas prod- 
uct, although it's understood that 
Christmas product, sold on 100% 
guarantee, is not included in the 
4.8% discount. 

Over 260 pop best -sellers are in- 
cluded in "Gold Rush," with special 
gold- colored pop catalogs and post- 
ers developed for the program. 

As for classical Christmas re- 
leases, PolyGram Classics is debut- 
ing six new packages, three on Lon- 
don (including the company's first 

digital Yuletide set), two on Philips 
and one on DG. 

The London sets are "Christmas 
Fanfare," the digital release featur- 
ing the Bach Choir and Philip Jones 
and the Brass Ensemble, Handel's 
"Messiah," with Christopher Hog - 
wood and the Academy of Ancient 
Music and "Christmas From Clare," 
featuring John Rutter and the Choir 
of the College of Cambridge. 

The Philips releases are "The 
Spirit Of Christmas," with the Lon- 
don Symphony conducted by Colin 
Davis, "The Swingle Singers Christ- 
mas," on Philips' $5.98 list Festivo 
series. From DG, there's "A Christ- 
mas Concert," with the Regensburg 
Cathedral Boys' Choir. Classical ac- 
counts will also receive new numeri- 
cal catalogs from all three labels. 

Several contests have been 
created with emphasis on displays, 
in -store play and PDI employee per- 
formance. All winners will receive 
prizes with a "gold" theme, includ- 
ing watches, jewelry, gold bars, gold 
coins, part- ounces of gold, etc. 

OTI Song Festival Oct. 
NEW YORK -The third National 

OTI Song Festival takes place Oct. 4 

in Miami, offering Hispanic singers 
and composers the chance of com- 
peting in the finals in Buenos Aires. 
The event is sponsored by SIN Na- 
tional Spanish Television Network, 

4 In Miami Firmed 
which has been holding local corn - 
petitions. 

The festival is designed to encour- 
age creation of original music mate- 
rial and entrants represent Spanish - 
speaking countries throughout the 
world. 
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"James Mtume and Reggie Lucas... have emerged as the hottest pop -soul writer -producer team 
since Bernard Edwards and Nile Rodgers of Chic:" - Stephen Holden, Rolling Stone 

The future is 

(MTUME is pronounced Em- too -may.) 

Epic Records presents the gold and platinum crew behind the success of Roberta Flack and Donny 
Hathaway, Phyllis Hyman and Stephanie Mills. Hear these musicians, songwriters and producers 
on their new career -launching album - "In Search Of The Rainbow Seekers:' The search is well 
on its way in New York, Baltimore, Washington, Richmond, Atlanta, Chicago, Detroit, Houston, 
New Orleans, Los Angeles, Memphis, St. Louis and many more cities where the MTUME single is 
bulleting up the charts. 

IN SEARCH OF 
THE RAINBOW SEEKERS 

It's time for you to discover MTUME,"In Search Of The Rainbow Seekers;' 
featuring the single,'Give It On Up (If You Want To):'On Epic Records äiid Tapes. 

Produced by James Mtume & Reggie Lucas for Mtume /Lucas Productions. 
are trademarks of CBS Inc. ® 1980 CBS Inc. Oria Give the gift of mimic. 

www.americanradiohistory.com

www.americanradiohistory.com


6 

General News 
Ariola America Sued By GOODY CASE PREVIEWED 

Capitol Over Alleged Debt Duper Tucker's Trial Underway 
LOS ANGELES -Capitol Rec- 

ords charges Ariola America owes 
$1,119,197.40 for returns it accepted 
after the two labels dissolved their 
distribution pact last January. Addi- 
tionally, Capitol seeks $5 million in 
exemplary damages from Ariola 
America and Arista Records in a 
Superior Court action here. 

The complaint alleges that when 
the plaintiff and Ariola America 
severed their agreement under which 
Capitol distributed product in the 
U.S., Ariola America paid Capitol 
$748,468 for January and February 
1980, leaving a balance of $77,275.20 
due. The plaintiff claims it is owed 
$943,923.91 for March; $115,682.02, 
April; $7,169.86, May and $52,421.61, 
June, totalling $1,119,197.40 for the 
four months. 

The filing alleges an Arista repre- 
sentative told the plaintiff in June 
1980 that "unless an unrelated dis- 
pute between EMI and Arista" was 
resolved, Ariola and Arista would not 
pay the plaintiff. Arista is accused of 
inducing the breach. 

Under provisions of the original 
distribution agreement of July 1978, 
Ariola America, "formerly known as 
Lasker /Stark Corp.," was to furnish 

Hunt On Prism 
ct NEW YORK -Prism Records an- 

m nounces release of "No Way," new . LP by Geraldine Hunt. Prism has 

to 
signed Hunt for five years. 

o 
co 
m 

finished goods to Capitol branches 
from CBS manufacturing plants, 
with Capitol paying freight there- 
from. The payment provision ac- 
cording to the pact filed with the 
court called for the plaintiff to shell 
out $2.672 for $6.98 LPs sold to 
subdistributors at $3.32; $3.2192 for 
$7.98 LPs sold for $4.00; and $.5794 
for $1.29 singles sold for 72 cents. 
When unit sales on a title reached 
300,000, Capitol was to pay 1% more 
and again at 500,000 unit plateau, an 
additional 2% was due, while at the 
750,000 mark, another 1% was added. 

'America's Top 10' 

Looks Into History 
LOS ANGELES -An in -depth re- 

port on the music business during 
the past 40 years will be the subject 
of a four -part series on the syndi- 
cated music information show 
"America's Top 10," featuring Ca- 
sey Kasem. 

The four shows, to air this fall, will 
focus on the music industry in the 
past, the present, the record industry 
in this country and the overseas mar- 
ket. 

Record executives and recording 
artists are expected to be interviewed 
on the shows although no one has 
been firmed yet. 

"America's Top 10" is produced 
by Scotti Bros. /Syd Vinnedge Tele- 
vision. 

ATTENTION!!! 
ALL RECORD DEALERS EVERYWHERE! 

WE ARE HERE 365 DAYS A YEAR 

TO SERVE YOU -BY PHONE. TELEX OR IN PERSON 

9:00 AM to 9:00 PM Daily & Sat. 
11:00 AM to 8:00 PM Sunday & Holidays 

We have been in this business for over 30 years. 

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . . . 

WE HAVE EVERYTHING -ALL THE TIME -INCLUDING 
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS. 

IF YOU DON'T KNOW ABOUT US, 
IT'S TIME YOU DID! 

Come see for yourself. We dont have specials and you don't have to buy 
any quantity ever. We have the lowest overall prices in the industry every 
day of the year. WE WILL NOT BE UNDERSOLD 

ALL LP's AND TAPES 

$6 98 $425 S7 98 $480 S8 98 $550 
List List List 

EA EA EA. 

We have a complete selection of Digital, Superdisc and 
Direct -to -Disc of every known label. 

NOTICE TO OUR FOREIGN CUSTOMERS 
We can prepare a Pro -forma invoice for you upon which 
you can make funds available to us on the amount of 
the invoice. 
We can ship C.O.D. -Sight Draft- Letter of Credit. 
Should you desire any further information or assist- 
ance, please feel free to contact us. 
Att: New Accounts -Send 10% deposit with your first 
order. 

SINGLES -90C EACH 

(Prices are for 
all domestic 

records 8 tapes) 

WE SHIP ANYWHERE IN THE WORLD. 
All prices FOB, New York 

5100 Minimum order shipped 

KING KAROL New York s -1 
One -Stop" 

126 West 42nd Street. 
(Between Broadway and 6th Ave.) New York, N.Y. 10036 

212/354 -7684 
Telex. 236601 

NEW YORK -A preview of the 
government's case against Sam 
Goody Inc. on charges of trafficking 
in counterfeit recordings was a high- 

By RICHARD M. NUSSER 

light of the perjury trial of convicted 
illegal tape duper George Tucker 
that began last Tuesday (2). 

The trial, in Brooklyn's U.S. Dis- 

SNAKE CHARMER -Singer Susie Allanson discusses her debut United Artist 
LP, "Susie," during a live interview with Mike Haynes, left, of WKDA -AM, at 
Loretta Lynn's Western Store in Nashville. Looking on is Jerry Seabolt, direc- 
tor of national promotion for Capitol /EMI /UA, and an unidentified snake. 

Agache- Willot Gives Creditors Relief; 

May Attempt To Sell Korvettes Chain 
NEW YORK -As the ailing Kor- 

vettes chain began to offer credit re- 
lief to its major lenders Wednesday 
(3), its parent, Agache- Willot of 
France, indicated it was likely to of- 
fer the company for sale. 

The French parent conceded it 

had made a "mistake" in its acquisi- 
tion early last year of Korvettes for 
$31 million from Arlen Reality. 

Whatever the disposition of the 
chain, Agache- Willot has worked 
out yet a newer formula of debt re- 
payment to Hanover Trust Co., 
Chase Manhattan Bank and the 
Prudential Insurance Co. 

Korvettes made a downpayment 
of $10 million to the institutional 
lenders and agreed to pay additional 
$5 million on Oct. 15, $5 million on 
Nov. 15 and $2 million on Jan. 2. 
Added to this $22 million is $6 mil- 
lion in the Korvettes account at the 
two banks they will be allowed to 
keep. 

The total of $28 million leaves an 
indebtedness of $29.2 million, which 
will be forgiven. A previous formula 
called for a single cash payment of 
$26 million plus another $2 million 
on Jan. 2. 

The fact that a repayment sched- 
ule is underway may be of some 
heartening news to Korvettes' music 
vendors, but their hold on selling to 
the chain is likely to remain until 
Korvettes begins to tackle estimated 
debts of $28 million to its suppliers, 
approximately $5 million of which is 

owed to the music industry. 
When Korvettes would meet with 

its music vendors is unknown, but 
such meetings may begin to take 
shape when Dave Rothfeld, chief of 
Korvettes music interests, returns 
from vacation this week. The music 
section suffered a major defection 
recently with the exit of a chief aid of 
Rothfeld's -Ben Barnstein -to join 
the Caldor chain. He joined Kor- 
vettes 13 years ago. 

Agache- Willot's own cash flow 
problems -aggravated by the 
French Government's disenchant- 
ment over some of its financial state- 
ments -were apparantly arguments 
in favor of the new debt repayment 
structure, and the bombshell report 
the company desires to sell the 
chain. 

BMA Proposes Forming Foundation 
NEW YORK -The Black Music 

Assn. plans to set up a foundation to 
research and dramatize the histor- 
ical role of black music, and will or- 
ganize programs in the coming year 
to help minorities and women. 

Such are the goals of LeBaron 
Taylor, newly elected president and 
chief executive officer of the BMA. 
The organization will also establish 
local chapters, first in New York and 
Los Angeles, which will work with 
the national office in Philadelphia. 

The BMA Foundation will be a 
non -profit organization under 
which a series of programs will be 
developed providing for scholarly 
research and the development of 
documentaries and media programs 
emphasizing the importance of 
black music and musicians in Amer- 
ican culture. The foundation will 
seek private and public funding. 

The minority development pro- 
gram will seek to increase awareness 
in record companies of training and 
advancement programs benefiting 
minority employes. The program 
will also include summer internship 
and college rep programs, as well as 
an apprentice program that will ex- 
pose a new trainee to four different 
aspects of the music industry in one 
year. A scholarship program will be 
established. Participating record 
companies will be asked to contrib- 
ute $6,000 annually. 

A women's steering committee 
will prepare lectures and workshops 
on the East and West Coasts focus- 
ing on the particular problems of 
black women in the music industry. 
The first of these seminars will be 
conducted in New York by Elaine 
Dowe Carter, who has conducted 
similar seminars for top U.S. corpo- 
rations. 

trict Court, resumes Monday (8), 
when both sides are expected to be- 
gin their summations to the jury of 
eight men and four women. 

The jury heard Norton Verner, a 
marine owner from Long Island and 
a sometimes record and tape dealer, 
admit he had purchased pirated 
product from Tucker and others and 
sold it to the Goody chain. Vemer's 
alleged former girlfriend, Jean Vi- 
lardi, a surprise witness, also took 
the stand to say she accompanied 
Verner to Goody's Masbeth, 
Queens, warehouse, and to other lo- 
cations where the illegal product was 
transferred. 

Tucker is charged with lying to a 
grand jury when he denied selling il- 
legal product to Verner, and then 
trying to obstruct justice by persuad- 
ing Verner to change his story. A 
blackmail charge was dropped by 
the government at the start of the 
trial. 

Tucker took the stand in his own 
defense to admit that he had initially 
lied because he was "nervous" and 
"apprehensive" about his grand jury 
appearance, although he had previ- 
ously said he would cooperate with 
the government's investigation. 

The government says Tucker's 
"false declaration" thwarted its case 
against Verner at the time. 

As a result of Tucker's alleged per- 
jury, the government failed to get an 
indictment against Verner, instead 
offering him immunity if he would 
testify against Tucker, and, ulti- 
mately, against Goody. 

During his trial testimony, how- 
ever, Tucker denied knowing exactly 
where the tapes he sold Verner 
wound up, claiming he was bragging 

(Continued on page 68) 

Independent 45s 

Important For 

Chicago Groups 
By MILAN SAMARDZIJA 

CHICAGO -The Midwest con- 
tinues to be a hotbed of independ- 
ently produced 45s, as new wave acts 
swell the ranks of groups resorting to 
independent production to promote 
their product. 

Citing lack of major label repre- 
sentation in the Midwest, many 
groups see the independent 45 as 
one of the few ways an unsigned act 
can attract the attention of major la- 
bels. 

"We had 2,000 45s pressed be- 
cause we felt we had to take a little 
control over our destiny." says Phil 
Bimstein, of Phil 'n the Blanks, a 
popular new wave act on the local 
club scene. "If the 45 makes some 
noise, then the major companies will 
have to take notice." 

Bimstein started his own label, 
Pink Records, to promote his new, 
self -produced single, "Autosex." 
The single comes in a promo kit, 
with a full -size poster and intriguing 
record jacket. Skydisk Records, a 
New York distributor, has agreed to 
handle the single on the East Coast. 

"Basically, we're a self -contained 
group," Bimstein adds. "Our guitar- 
ist does all the artwork for the group. 
He designed the record jacket, did 
the lettering and came up with the 
logo. I do the legwork, visiting 
record outlets, shaking hands, and 
making sure the outlets have enough 
of our 45s to go around. 

"Several local groups have asked 
(Continued on page 76) 
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Contains her new hi[ single 

COULD I HAVE THIS DANCE,,,. 

More than a great album... the celebration of a superstar! 

TEIG HIT SO 

(:il . the tiift 
of music. 

Side ()ne 

SNOWBIRD 

DANNY'S SONG 

A LOVE SONG 

YOU WON'T SEE ME 

YOU NEEDED ME 
Side Two 

I JUST FALL IN LOVE AGAIN 

SHADOWS IN THE MOONLIGHT 

BROKEN HEARTED ME 

DAYDREAM BELIEVER 

COULD I HAVE THIS DANCE 

Side One - Produced (5 Arranged by Brian Ahern for Happy Sack Productions 

You Needed Me- Produced by Jim Ed Norman 

Side Two-Produced by Jim Ed Norman 
R I C O D 

C1980 CAPITOL RECORDS. INC 
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Financial 
IN FISCAL YEAR REPORT 

No Gain On Sale Of 
Arista, Seller Notes 

NEW YORK -Columbia Pictures 
Industries Inc. says it's "prudent to 
no longer recognize a gain" on the 
sale of Arista Records to the Ariola 
Group last September. 

In a report of its fiscal year ended 
June 28, the company declares that 
"after reviewing Arista's results of 
operations for the period from the 
closing through June 10, which re- 
flected extremely poor operating re- 
sults with substantially lower sales 
than anticipated and higher than ex- 
pected returns, the company reas- 
sessed the possible future effect of 
various representations and war- 
ranties made to the purchaser, net of 
certain offsetting factors. 

"Based upon a review of the cur- 
rent situation," the report continues, 
"management believed it prudent to 
no longer recognize a gain on this 
sale. Accordingly, a $4,017,000 or 41 
cent per share charge has been re- 
corded in the fourth quarter." 

Francis T. Vincent Jr., president 
and chief executive officer of the 
company, noted that "there now has 

been no gain recorded on the sale, 
but taking into account Arista's ex- 
tremely poor results for the year, as 
well as the interest we have earned, 
we remain convinced of the wisdom 
of the sale." 

For the quarter ended June 28, 
income from continuing operations 
increased significantly to 
$15,660,000 or $1.56 per share and 
net income was $11,643,000 or $1.15 
per share, after deducting an after - 
tax charge of $4,017,000 or 41 cents 
per share relating to the sale of Arista. 
In the fourth quarter of fiscal 1979, 
the company reported a net loss of 
$2,114,000 or 21 cents a share from 
operations of Arista. 

For the fiscal year ended June 28, 
income from continuing operations 
and net income increased to 
$44,907,000 or $4.50 per share corn- 
pared to income from continuing 
operations of $39,626,000 or $4.07 
per share. Net income in fiscal 1979 
of $38,988,000 or $4.01 per share 
reflected a net loss of $638,000 or 6 
cents a share from Arista operations. 

Columbia Buys Springboard Masters 
NEW YORK -Columbia Special 

Products has acquired ownership of 
all the master recordings previously 
owned by Springboard Inter- 
national as well as rights to licensing 
agreements continuing beyond 
Springboard's bankruptcy. 

Albert E. Shulman, vice president 
of Columbia Special Products, says 
his company will now administer 
existing contracts previously made 
by Springboard. All licensees are 
asked to contact Eli Okun, director 
contracts, for continuing adminis- 
tration of license agreements. 

Shulman says that the Spring- 
board catalog will be available for 
exploitation in the U.S. and abroad, 
but CBS will take legal action 
against anyone marketing any part 
of the catalog without authorization. 

The recorded inventory of 
Springboard Records was recently 

, 
Distributors - Rack Jobbers 

Exporters - Dealers 

CUT. OUTS & 
OVERSTOCK 

We have in stock over 
2000 titles of Major Label 

Albums, 8- Tracks and 
Cassettes. 
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\SA' Salas Sales Ga,\\o' 
11219 Randall Street 

Sun Valley, CA 91352 
(213) 767 -6803 

purchased by Surplus Records & 
Tapes (Billboard, Aug. 2, 1980), but 
this is not affected by CBS taking 
over from the bank rights to the mas- 
ters. 

"Surplus can dispose of what they 
have as they wish," says Shulman. 
"We will be making new product. 
There are thousands of titles from 
hits of the '60s to children's songs." 

Pioneer Net Sales 
Garner 24.6% Gain 

NEW YORK -Pioneer Electron- 
ics of Japan announces record third 
quarter consolidated results for the 
third quarter of fiscal 1980, which 
ended June 30. 

Net sales in U.S. dollars totaled 
$294,405,000 for the quarter, up 
24.6% over the corresponding period 
in 1979. Net income rose 2.5% to 
$18,581,000. 

For the nine months ended in 
June Pioneer reports sales of 
$933,511,000, up 28.6% over the 
same period of 1979, and a 50.8% in- 
crease in net income to $68,278,000. 

Pioneer cites sales increases in the 
Japanese, European and Latin 
American markets as offsetting the 
effects of the U.S. recession and the 
strengthening yen. 

Audiofidelity Firm 
Bought By Pugliese 

NEW YORK -Danny Pugliese 
has acquired a majority interest in 
Audiofidelity Enterprises from Mr. 
and Mrs. Herman Gimbel and other 
corporations controlled by them. 

Pugliese will join a board ofdirec- 
tors yet to be designated, while the 
music industry veteran will be chief 
operating officer. 

AFE, traded Over -the -Counter, 
reported a net loss of $189,429 for 
the fiscal year ending March 31, 
1980, with revenues of $652,663. 
This compares with the previous fis- 
cal year's net loss of $334,711 on rev- 
enues of $918,812. Gimbel will be 
retained as a consultant at AFE for a 
period of five years. 

RADIO HUG -Rick "Rattlesnake" 
Medlocke of the Atco recording 
group Blackfoot gives Shelia Rene 
of KSJO -FM San Jose a warm greet- 
ing during a West Coast tour. Black- 
foot is about to play several dates 
with Atlantic recording group AC/ 
DC. Blackfoot's current tour coin- 
cides with the success of their sec- 

ond Atco LP "Tomcattin'." 

Simon 's Tour 
`Experiment 
Simon's Tour 
`Experiment 

r 

NEW YORK -Paul Simon will 
play both arenas and smaller halls in 
his first tour in five years, which be- 
gins Saturday (13) at the Music Hall 
in Cleveland. 

"I think Paul wants to experiment, 
to play the big arenas, and then play 
a lot of places that have a different 
feel," says Denis Arfa, president of 
HRA Inc. which is booking the 16- 
date tour. Arfa, who books Billy 
Joel, the Beach Boys, and Phoebe 
Snow, has also signed Eric Carmen 
and the Tremblers. 

After the Cleveland date, Simon 
will play the Civic Center in San 
Francisco, Sept. 17; the Amphi- 
theatre in Los Angeles for three 
nights, Sept. 20 -22; the 4,000 -seat 
Auditorium in Chicago, Sept, 25; 
the 22,000 -seat Joe Louis Arena in 
Detroit, Sept. 26, and Maple Leaf 
Gardens in Toronto Sept. 28. 

He will end September and begin 
October with two nights at the 3,200 - 
seat Palladium Theatre in New 
York, then play the Savoy Theatre in 
Boston Oct. 4, the Tower in Phila- 
delphia, Oct. 8, the Fox Theatre in 
Dallas Oct. 10, the Will Rogers Me- 
morial Hall in Ft. Worth Oct. 12, the 
Stanley Theatre in Pittsburgh Oct. 
14, and will end the tour at Nassau 
Coliseum, outside New York, Oct. 
16. 

MCA Distrib Execs 

Assemble In Arizona 
LOS ANGELES -All regional di- 

rectors, branch, credit and operation 
managers along with MCA Records 
executives, gathered at the Carefree 
Inn in Arizona Aug. 23 and 24 for 
the semi -annual national meeting of 
MCA Distributing Corp. 

Seminars and question and an- 
swer sessions were held during the 
two days. One seminar, chaired by 
Bud O'Shea, vice president of MCA 
DiscoVision, and Neil Hartley, vice 
president of MCA Distributing, 
dealt with videocassettes and disks. 

Ray Snyder, vice president of Art- 
ists House, a jazz label distributed 
by MCA, was on hand to acquaint 
field personnel with label product. 

Wilton Felder and Joe Sample of 
the Crusaders and Sid Garnis of 
Greif -Gams Management Co. also 
took part in the discussions. 

Morkel Quotations 
As of closing, September 4, 1980 

High Low NAME P -E 10Ój High Low Clore Champs 

34 11 ARec Corp. 150 11/4 11 11/4 Unch. 
39 26 ABC 6 804 32% 311 3144 - % 

361 27'/. American Can 6 148 32% 31'1 32% + 
28%. 14'/. Ampex 12 456 27 2534 26 - % 

5 2% Automatic Radio - 26 3% 31/2 3'1 - 1/2 

55 42'1 CBS 8 648 52% 51% 51% - % 

3634 27 Columbia Pictures 8 219 33% 33 33 + % 

8a+ 4 Craig Corp. - 14 6 5'ti 6 + %. 

53'1 401 Disney, Walt 12 11295 49% 47% 4734 - 1% 

12 7 Filmways, Inc. - 160 9'/. 8% 9 - '/. 

201 11 Gulf + Western 5 3167 20 191 191 - 1 
13'/2 7'1 Handleman 7 187 1314 12%. 12% - '/. 

13 5% K -tel 13 11 1134 11% 11% + 1 
35%. 25%. Matsushita Electronics 9 25 34 34 34 Unch. 
57'/ 441 MCA 8 1537 49% 48 49 + 1% 

19%. 10 Memorex 120 17h 161 161 - % 

60% 46'/. 3M 10 711 591/2 58% 581/2 - 1 
63% 41'1 Motorola 11 1116 60% 58% 59 + % 

35% 23'1 North American Philips 6 311 35'1. 34% 34% + 1 

20 13'1 Pioneer Electronics 14 13 191 191 1914 - %. 

28 18'1 RCA 8 1912 28 271/4 28 - 34 

12% 6 Sony 13 8560 12% 121/2 121/2 Unch. 
33'1 201 Storer Broadcasting 10 3632 29 271 28 - % 

6% 3 Superscope 158 51. 51 51 Unch. 
35'/. 25% Taft Broadcasting 9 159 3314 321 321 + % 

19% 14% Transamerica 5 536 18% 18%. 18'/. - %. 

39% 29%. 20th Century-Fox 6 97 35% 351 3514 Unch. 
57 34y2 Warner Communications 13 1072 57 55 5555 + 1% 

OVER THE P-E Sakes Bld Ask OVER THE P-E Bales Bid Ask 
COUNTER COUNTER 

Abkco 29 - 1% 2% Integrity Ent. - 213 1% 2 

Certron Corp. 38 30 % 1 Koss Corp. 8 82 8 81/4 

Data Packaging 5 6 71 734 Kustom Elec. - 0 1 11/4 

Electrosound M. Josephson 10 187 14 141 
Group 5 70 5% 5% Recoton 7 - 1V. 1% 

First Artists Schwartz 
Prod. 10 4 3% 31 Bros. - - 1 V. 2 

Over -the -Counter prices shown may or may not represent actual transactions. Rather, they are a guide 
to the range within which these securities could have been sold or bought at the time of compilation. The 
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles 
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 130, Toluca Lake, Calif. 91505 (213) 841- 
3761, member New York Stock Exchange, Inc. 

Air Supply & Cross Climbing Up 
LOS ANGELES -Turnabout is 

fair play. 
For several weeks in May, Chris- 

topher Cross' "Ride Like The Wind" 
and Air Supply's "Lost In Love" 
were relegated to the runnerup spots 
on the Hot 100, while Blondie had a 
six -week iron -lock on No. 1 with the 
multi -format smash "Call Me." 

It appeared as though Cross and 
Air Supply had just missed the brass 
ring and would probably never 
again have as good a shot at No. 1. 

But both acts have already topped 
the high -marks of their first singles, 
while Blondie, in its followup effort 
"Atomic," peaked two months ago 
at a lowly number 39. 

Cross' "Sailing" hit No. 1 two 
weeks ago and Air Supply's "All Out 
Of Love" jumps two points to num- 
ber two this week- making it the 
odds -on favorite to take over the top 
spot next week. 

It can be argued that neither of the 
followups is as distinctive and 
memorable as the first hit, but for 
both acts the homogenized pop ap- 
proach is tying in perfectly with the 
popularity at radio of passive adult 
contemporary ballads. 

Both the Cross and Air Supply al- 
bums have also climbed higher on 
the LP chart than they did on the 
strength of the first hit. "Christopher 

Cross" hit number seven in May, 
then fell out of the top 10 and now is 
stronger than ever at number six. 

And Air Supply's "Lost In Love" 
album originally peaked at number 
47 in June but now is vaulting 
toward the top 20. This week it leaps 
13 notches to number 26. 

Give Blondie Round I, call 
Round II a draw between Cross and 
Air Supply and stay tuned for 
Round III. PAUL GREIN 

Dividend Of 45 Cents 

To Be Paid By RCA 

NEW YORK -RCA directors 
have declared a quarterly dividend 
of 45 cents per on RCA common 
stock payable Nov. 1, 1980, to hold- 
ers of record Sept. 15, 1980. 

The directors, at a regular meet- 
ing, also declared dividends of 871/2 

cents per share on the $3.50 cumula- 
tive first preferred stock, $1 on the $4 
cumulative convertible first pre- 
ferred stock, 911 cents per share on 
the $3.65 cumulative preference 
stock, and 53% cents per share on the 
$2.125 cumulative convertible pref- 
erence stock, all for the period from 
Oct. 1, 1980, to Dec. 31, 1980, and all 
payable Jan. 2, 1981, to holders of 
record Dec. 12, 1980. 

We're only #4 
se we really have 

to try harder 

We offer any 
Aor all of the 
following 
quality 
services. All 
under one 
roof and at 
competitive 
prices. 

fAaCee -Nyles./tssoc.?nc. 
IGOE. ste St. Dept 05.11YC 10022 Tel:7583232 

Design 
Art 
Type 
Color seps 
Printing 
Fabrication 
Record 
Pressing 
Tape 
Duplication 

sarying Wo graphic we a ths rawrn IBIBAT nias It 

BLANK & PRE- PRINTED 
CUSTOM OR PROMOTIONAL 

800/648 -0958 
GOPHER PRODUCTS CORP. 

2201 LockhW Way. 
Carson City. Nay. 89701 
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General News 
R I P ERTO N LP Capitol Issues Album Which Late 

Singer Cut For Epic Label In '78 

LOS ANGELES -Quincy Jones 
may have said it best: "It's like keep- 
ing the bridge and moving the wa- 
ter." 

The new Capitol album by the 
late Minnie Riperton features vocal 
tracks originally cut in 1978 for Epic 
with producer Leonard Caston. 

But the backing tracks were 
stripped off and, in April and May 
of this year new tracks were laid 
down by a five -man rhythm section 
and a few of Riperton's friends, in- 
cluding Stevie Wonder, Roberta 
Flack, Michael Jackson, George 
Benson, Peabo Bryson, Patrice Ru- 
shen, Hubert Laws and Tom Scott. 

"The easy way to do it," acknowl- 
edges Dick Rudolph, Riperton's 
widower and coproducer of the LP 
with Johnny Pate, "would have been 
to just keep the old rhythm tracks 
and stick some sweetening on. 

"But we wanted to achieve an or- 
ganic, spontaneous performance. I 

defy anyone to listen to this album 
and say it didn't all happen to- 
gether." 

Rudolph, 33, believes the method 
of recording "Love Lives Forever" 
may be unprecedented. He and Pate 
commissioned drummer Harvey 
Mason to lay a click track to the 
existing tracks and then take the vo- 
cals and click and transfer them to a 
virgin tape. 

Next they brought in the rhythm 
section which played live to Riper - 
ton's taped vocals. After that, they 

By PAUL GREIN 
cast each song with the named guest 
musicians. 

The result is an album which 
jumps 41 notches to number 55 in its 
second week on Billboard's Top LPs 
& Tapes chart. 

Some, of course, will say that it 
would have been better to just let it 
be, to leave any unreleased material 
in the vaults. 

"I'm aware of this," says Rudolph, 
"but I'm also aware of what Minnie 
would have wanted and what people 
who love her music want. 

"It is a delicate issue," he allows. 
"We were aware that we were walk- 
ing the line. That's why we were 
careful with the title, which we la- 
bored over for a long time. And 
Capitol isn't presenting this as a 
commemorative album: it's simply 
Minnie's next LP, not a memorial." 

Pate notes that the surgery per- 
formed on the tracks was necessary 
to put them out; that on several of 
the songs there were lyric lines miss- 
ing. 

As an example, Rudolph says that 
on "I'm In Love Again," where Rip - 
erton left a line out, he brought in 
Michael Jackson to fill in a response. 

"Here We Go" features back- 
ground vocals by Peabo Bryson. 
who Pate also produces. "Minnie 
was supposed to tour with Peabo at 
one point," says Rudolph, "but she 
wasn't able to do it she was just too 
sick. 

"Minnie loved the records Johnny 
was cutting with Peabo. She talked 

SALE OF THE CENTURY 
OF PROFESSIONAL RECORDING EQUIPMENT GATHERED FROM ALL OVER THE WORLD 

at EMI Studios /Abbey Road 
London England 

OCTOBER 15th & 16th 
Memorabilia includes: 

*Studer J37 4 -track used by 
The Beatles on 'atgeant Pep 

*Limiter compressor used by the legendary 
Joe Meek on ' Telstar' 

*Mellotron tape organ used by The 
peaties with many of the original tapes 

Main Sale: 
This once in a lifetime sale of used professional 

recording equipment - at realistic prices - 
includes: Mixing consoles- multitrackrecorders& 

mastering & dubbing machines - monitoring, 
duplication, test and ancillary equipment - 
microphones, stands, noise reduction, disc 

cutting lathes, screens and studio sundries, 
and a Jumble Sale. 

Plus tapes, videocassettes and much much more. 

This will never happen again - 
SO BE THERE! 

Sale Time 10 a.m. to 9 p.m. 
Economical Accommodation can be arranged. 

More information from: 
Jackson Music Limited,The Studios, Rickmansworth, Hertfordshire, England. 

Tel: Rickmansworth (09237) 72351 Telex 262284 Ambsdr G. 

NOTICE 

DO WE OWE YOU 
ANY MONEY? 

Musicians who have made phonograph recordings 
in the calendar year 1978, or prior, and did not re- 
ceive a Phonograph Special Payments Fund check, 
please write to the Fund Office giving the following 
information: 

1. Name (including professional name) 
2. Social Security Number 
3. Current Mailing Address 

SPECIAL PAYMENTS FUND OFFICE 
730 Third Ave., NYC 10017 

about working with him and I'm 
sure she would have if time had 
allowed." 

Riperton had a different producer 
for each of her six solo LPs. The first, 
"Come To My Garden," was pro- 
duced by the late Charles Stepney 10 
years ago for Chess. The next, "Per- 
fect Angel," was cut for Epic by Rip - 
erton, Rudolph and Stevie Won- 
der. The LP went to number four in 
March 1975 and produced the No. 1 

single "Lovin' You." 
It was followed by "Adventures In 

Paradise," produced by the 
Rudolphs and Stewart Levine; 
"Stay In Love," produced by Fred- 
die Perren; and "Minnie," produced 
for Capitol by the Rudolphs and 
Henry Lewy. 

The duets on this album are not 
the first issued by Riperton. She'd 
recorded with Stevie Wonder. 
teamed in concert and on television 
with George Benson and paired with 
Leon Ware for "If I Ever Lose This 
Heaven" on Quincy Jones' 1974 
"Body Heat" LP. 

"On this album we wanted to in- 
clude everybody who was ever in- 
volved with Minnie," says Rudolph. 
"But when we first made up a list of 
who we thought would be good for 
each song, it got to be more than we 
had space for. Everybody wanted to 
be part of it." 

Rudolph adds the guest stars de- 
clined payment, though the instru- 
mentalists were paid. "It was a spe- 
cial challenge for them," he notes. 
"They gave a lot emotionally as well 
as musically." 

Pate and Riperton crossed paths 
before, in the mid -'60s when he was 
a staff producer at Chess Records in 
Chicago and she was a teenager 
working as a receptionist there. 

Beach Boys 
May Work 
Bicentennial 

LOS ANGELES -Recording and 
touring schedule permitting, the 
Beach Boys will perform at the L.A. 
Street Scene Festival, Oct. 11 -12. 

They will join such other artists as 
Donny, Marie and the Osmond 
Family, Johnny Lee, Robert John, 
Sylvie Vártan, Jan & Dean, the 
McCrarys and Japan's Godiego and 
Kalapnao (Billboard, Sept. 6, 1980). 

The Street Scene, which will be 
part of the L.A. Bicentennial cele- 
bration, is scheduled for a six-block 
area in the downtown area of the 
city. 

Steve Gold and Jerry Goldstein, 
owners of the Far Out Productions 
Group, are the Street Scene cochair- 
men. 

Other highlights include the Los 
Angeles Philharmonic. 

Additionally, there will be a num- 
ber of gospel artists on hand. They 
include the Chambers Bros. Family 
Choir, Tri -City Childrens Choir and 
the West Los Angeles Sanctuary 
Choir. 

Members of the Los Angeles 
Lakers basketball team will also be 
available to emcee certain perform- 
ances while the L.A. Kings hockey 
team will bring along a portable ice 
rink for a hockey demonstration. 

Twelve stages are due to be 
erected, with continuous perform- 
ances throughout the two days. 
ASCAP will sponsor one stage for 
showcasing its singers and perform- 
ers. 

Major feature films will also be 
shown on the wall of city hall. 

MUTUAL INTERESTS -Terry Bradshaw shares a light moment with Tom T. 
Hall during a recent taping of "Pop! Goes The Country" in Nashville. Hall be- 
gins his first season as host of the tv show this month, taking over the reins 

from former host Ralph Emery. 

Rock'n'Rolling 

Polytram Launches 
A Rock Department 

By ROMAN KOZAK 
NEW YORK -PolyGram Rec- 

ords Operations has become the first 
major record company to form a 
rock music department. 

The department, headed by Dr. 
Jerry Jaffe, vice president of the rock 
music department at PolyGram East 
(see Executive Turntable), will work 
in all functions relating to rock acts 
on both the Polydor and the Phono- 
gram /Mercury labels. 

Jaffe and his three -man "rock spe- 
cialty squad," Jim Del Balzo, Jim 
Sotet and George Meier, will be in- 
volved in a &r, promotion and artist 
development of the two labels' rock 
roster, and on the marketing side 
will serve as the product managers 
for new rock releases. They will re- 
port directly to Dick Kline, execu- 
tive vice president of PolyGram 
Records East. 

Some of the rock acts on Poly - 
Gram include Rush, Atlanta 
Rhythm Section, Peter Gabriel, Pat 
Travers, Steve Hackett, the Yachts, 
John Cougar, the Inmates, 3D and 
Blue Angel. The department will 
also sign new acts. Jaffe was in- 
volved in getting the English Radar 
label signed with Polydor, and has 
recently put together a "Made In 
Britain" compilation LP. 

A PhD in nuclear chemistry, Jaffe 
for the last four years has worked for 
Polydor in publicity, artist develop- 
ment and AOR promotion. It was 
his idea to start a rock department. 

"Regardless of which department 
I worked with, certain elements of 
my previous positions stayed with 
me. Since my specialty was always 
rock, I knew the problems in break- 
ing an act. If I called upon my 
knowledge in the different areas. I 
could overcome many of the prob- 
lems by going beyond the traditional 
approach of getting a record to a ra- 
dio station and hoping it will pro- 
gram it," says Jaffe. 

"I believe that the industry is un- 
der the misconception that when one 
reaches the age of 25 there is no pas- 
sion left for rock, and consequently 
the bulk of rock music is not pro- 
grammed for Top 40. Concurrently, 
AOR playlists are tight, rotation is 
limited and you're extremely fortu- 
nate to have a new artist played two 
or three times a day if at all. 

"The reality, of course, is that rock 
acts are the bread and butter of the 
industry. The idea is to market the 
groups so that they are palatable to a 

mass audience by calling on all sup- 
port functions to maximize airplay 
and go beyond airplay to sell rec- 
ords," he continues. 

"We intend to be involved with 
the acts on every level, including 
a &r. We'll meet with the labels to 
discuss upcoming releases, establish 
priorities and prepare marketing 
strategies with a prognostication as 
to how we think radio will accept the 

(Continued on page 76) 

(Advertisement) 

NATIONAL DISTRIBUTION 

AVAILABLE FOR SMALL 

INDIE LABELS 

CONTACT N L D C 
PHILADELPHIA . . . National Label Dis- 
tributing Company is a national indie label 
distributing company designed to cater to the 
needs of die smaller indie label, artist and 
producer. 

Through the NLDC distributor network, 
we guide, inform and assist in the direction 
of the labels we distribute. 

National RECOGNITION, RESPECTA- 
BILITY and RF,ACTION is the key to a suc- 
cessful campaign. 

We have chosen the country's top inde- 
pendent distributors who understand the 
needs of the indie label and feed us their mar- 
ket response to each release via Radio, Re- 
tailers, One Stops, etc. 

NLDC's distribution network covers all 
markets from R &B to POP, GOSPEL and 
COUNTRY & WESTERN. 

R ROD y MPO 
TO i A I S Oil 

Unerstanding the problems of the small 
indie we have structured a very fair affordable 
fee, to set your label up as a nationally dis- 
tributed record company. 

JOIN OUR TEAM NOW!! Call Steve 
Schulman at NLDC central headquarters 
215/568 -0500 or write to NLDC at 1529 Wal- 
nut Street, 6th Floor, Philadelphia, PA 19102. 

WE'RE 
Records 8 Track Tapes 

Cassettes 

SEND FOR 

FREE CATALOG LISTING 
Huge Selection of Manufacturers' 
Deletions, Overruns, Closeouts. 

POP SHOWS MOVIES JAll 
COUNTRY & WESTERN ROCK VOCALS 

CLASSICS INSTRUMENTALS and 

much more! 
Cash In On The Extra Profits 
That Surplus Makes Possible. 

IMMEDIATE DELIVERY 
WE BUY AND 

SELL SURPLUS 

SURPLUS RECORD 
and Tape Distributors 

84 -164 Dayton Ave. 
Building 5A 
Rescue. N.J. 07055 
(201) 778 -0877 (212)695 -6117 
MANNY WELLS PETE HYMAN 

1120 W. Exchange Ave 
1312137 13609 

IAERRILL OR 
JACK ROSE 

WORLD WIDE TELEX 133404 
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Sassies isisiisiiiiiissiisissisiissBOB WELCH.....MAN OVERBOARD.. 

MAN OVERBOARD, the new BOB WELCH album, is produced by CARTER 
SOO -12107 

Contains Ille single "DON'T RUSH THE GOOD THINGS" 49213 

it.l'xi. tt of 
WATCH FOR BOB WELCH TO HOST THE TELEVISION SHOW "HOLLYWOOD HEARTBEAT' THIS FALL! Of I11 

®18/10 CAPITOL RECORDS, INC. 
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General News 
IN U.K. 

McCartney 
Foots Holly 

Party Bill 

SHOP TALK -Doobie Brother Michael McDonald, left, chats with Pablo 
Cruise songwriter /keyboard player Cory Lerios after a recent sellout Pablo 
Cruise concert in Del Mar at the Southern California Exposition which at- 

tracted 60,000 people. 

Many thanks to 
everyone who sent 
their thoughts and 
prayers following my 
unscheduled meeting 
with a power pole 
in Laurel Canyon. 

Your good energies 
really helped pull 
me through. 

P 

Love, 
Lou 

o ty 

LONDON -The fifth annual 
Buddy Holly Week got underway in 
Britain Sunday (7) organized, at 
Paul McCartney's expense, via his 
MPL company here. 

The former Beatle owns rights to 
the Holly song catalog (around 38 
titles) in the U.S. and Canada; he 
shares rights with Southern Music 
for the rest of the world. 

"Paul doesn't do this because of 
the publishing." says MPL chief Ste- 
phen Shrimpton. "He does it be- 
cause he's a great Holly fan." 

The week -long celebration in- 
cludes the distribution of 80,000 
copies of the Wings magazine, Club 
Sandwich, which carries interviews 
with the Holly family, Don Everly 
and others; ajive contest, featuring 
rock'n'roll dancing; screening of the 
video film, "Reminiscing;" and the 
broadcast by London's Capital Ra- 
dio of a special tribute program, 
"The Day The Music Died." 

There will also be Holly celebra- 
tions at the Hard Rock and Great 
American Disaster eateries in Lon- 
don, while MCA Records, which has 
the Holly records, is discounting 
them for a week. 

There's even a revival of one of 
Holly's songs, "Heartbeat," by the 
Hollies on Polydor Records, to be 
followed by a 12 -inch single of other 
Holly songs in October. 

Tom Hammond of the local 
Heartfelt Holly Society will be doing 
television and radio interviews, as 

will the late singer's brother, Larry. 

FOGELSONG 
TO SONGBIRD 
NASHVILLE -In a structural 

realignment of its Songbird gospel 
division, MCA Records has ap- 
pointed Jim Fogelsong to head the 
label from Nashville. 

The move, coming at a time when 
gospel music appears to be in a 

strong sales surge, is soon as an ef- 
fort to unify Songbird and ally the 
label more closely with the gospel 
community. much of which is based 
in Nashville. 

Fogelsong, Nashville division 
president of MCA, says he hopes to 
develop Songbird's potential both 
from within the ranks of the label's 
present roster and by vying in the 
marketplace for additional talent. 

"We plan to increase the roster 
size gradually," notes Fogelsong. 
"We're going to ease into it -not set 
the world on fire within six months. 
We want to give maximum exposure 
to Songbird artists, and also give a 

few of our country artists who've ex- 
pressed a desire to do a gosepl album 
the opportunity to do so." 

Charlie Shaw will continue as di- 
rector of marketing and distribution 
for Songbird on the West Coast, 
while Chris Christian continues to 
serve as Songbird's a &r consultant. 
Fogelsong assumes leadership of 
Songbird in addition to his current 
duties as president of MCA's coun- 
try operation. 

Artists now recording for Song- 
bird include Little Anthony, B.J. 
Thomas, Fireworks and B.W. Ste- 
venson. KIP KIRBY 

BROWNE ATOP CHART 

Elektra /Asylum Surges 
With Albums & Singles 
LOS ANGELES - Elektra/ 

Asylum has three of Billboard's 
top four albums this week and 
three singles in the top 10. 

The posting of Jackson 
Browne's "Hold Out" at No. 1, 

the "Urban Cowboy" soundtrack 
at number three and Queen's 
"The Game" at number four is 

the label's strongest weekly chart 
performance since March 9, 
1974, when it had the top three 
spots locked up with Bob Dylan's 
"Planet Waves," Joni Mitchell's 
"Court And Spark" and Carly 
Simon's "Hotcakes." 

The label could have four al- 
bums in the top 10 as early as 
next week: the Cars' "Panorama" 
jumps five spots to number 12 in 
its second chart week. The 
group's previous LP, "Candy - 
O," hit number three a year ago. 

The No. 1 positioning of the 
Jackson Browne LP continues his 
uninterrupted upward chart spi- 
ral. His first album, "Jackson 
Browne," peaked at number 53 
in June 1972, "For Everyman" 
hit number 43 in December 1973, 
"Late For The Sky" crested at 
number 14 in December 1974. 
"The Pretender" hit number five 
in December 1976 and "Running 
On Empty" peaked at number 
three in March 1978. 

This is Asylum's seventh chart - 
topping LP, following Dylan's 
"Planet Waves," Linda Ron - 
stadt's back -to -back albums 
"Simple Things" and "Living In 
The U.S.A." and four consecu- 
tive Eagles packages: "One Of 
These Nights," "Their Greatest 
Hits," "Hotel California" and 
"The Long Run." 

Ironically, like Ronstadt and 
the Eagles, Browne is drawing his 
first mixed reviews just as he em- 
braces disk superstardom. 

E /A's three singles in the 
pop top 10 are Johnnie Lee's 
"Lookin' For Love," up two 
points to number eight; Queen's 
"Another One Bites The Dust," 
up 14 notches to number nine 
and Eddie Rabbitt's "Drivin' My 

Ellman Asking 
Stop To Duping 

LOS ANGELES -Ellman Film 
Enterprises here seeks to enjoin 
Home Theatre Movies and Media 
Home Entertainment from allegedly 
duplicating some of its '/4 feature 
films unauthorizedly and asks the 
defendants to pay royalties due the 
plaintiff. 

The local Superior Court filing 
names Charles Bond and Ronald 
Safinick as co- defendants. 

The plaintiff licensed HTM in 
March 1979 to distribute and manu- 
facture its product for a 10% of 
wholesale price royalty. HTM con- 
tracted MHE in November 1979 to 
manufacture and distribute the Ell- 
man features for a $10 per copy roy- 
alty, of which the plaintiff was to re- 
ceive 10 %. 

The complaint charges that be- 
tween March 1979 and August 1979 
MHE made more than 2,000 illegal 
duplicates and several unauthorized 
master copies of Ellman product. 
Approximately $34,000 was lost in 
royalties and the plaintiff asks an 
additional $500,000 general and 
$750,000 exemplary damages from 
the defendants. 

Life Away," up three berths to 
number 14. 

It's the first top 10 pop hit for 
both Lee and Rabbitt; the fourth 
for Queen, following the number 
nine "Bohemian Rhapsody" in 
1976, the number four "We Are 
The Champions" two years ago 
and the No. 1 "Crazy Little 
Thing Called Love" earlier this 
year. 

Queen's fortunes over the 
course of the past two years can 
be taken in a symbolic sense to 
represent E /A's as a whole: a hot 
1978, followed by a rather ner- 
vous 1979 and finally a strong re- 
covery this year. 

The label also has the No. 1 

country single for the second 
week with the Johnny Lee hit 
and the No. 1 country album 
with Eddie Rabbitt's "Horizons." 
Last week's top- charted country 
LP dips to number two: E /A's 
"Urban Cowboy" collection. 

PAUL GREIN 

MOTIVATING 
CONSUMERS... 

has been refined to an excep- 
tional degree by any number 
of manufacturers. But what 
happens if the men in the 
middle" don't get the mes- 
sage? 

"The men in the middle" stand 
between the manufacturer and 
the ultimate consumer. 
They're the wholesalers or re- 
tailers who dam the distribu- 
tion flow or smooth it, who 
stock the product or run out, 
who give it prominent display 
space or bury it, who switch 
brands or push them. They're 
the programmers who intro- 
duce and expose your product. 

An integral part of every suc- 
cessful consumer promotion 
program is a strong trade pro- 
gram that gets the active co- 
operation of your industry cus- 
tomers. Even your own staff. 
Your message in Billboard can 
turn on those who turn on 
millions. And we can prove it- 
with case history after case 
history. 

Billboard® 
.where advertising sells records 
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IN GRATEFUL APPRECIATION TO 
THE WORD FAMILY 

Jarrell McCracken, President 
Stan Moser, Senior Vice President, Records /Music Tom Wolfe, Senior Vice President & Chief Financia! Officer 

Dan Johnson, Vice President Marketing, Records /Music 
Roland Lundy, Vice President Sales, Records /Music Stan Jantz, Merchandising Mancger 

and the Waco Folks 
Claudine Buchanan, Vonnie Jandrain, 
Dennis Hill, James Cash, James McConnell, 
Carol Kilpatrick, Rob Dean, Darla Sandel 
And especially to the field sales staff: 
"Sing it, boys!" 
Roland and Sarah Lundy, Tom and Diane 
Ramsey, Bob and Nancy Wood, Marty and 
Ruth Drury, Jerry and Judi Leach, Foy and 
Betty Owen, James and Curtice Ann High, 
Paul and Linda Davis, Denny and Diane 
Bray, Steve and Karen Sutton, Cy and Vera 
Jackson, Steve and Lynda Bock, Bill and 
Dana Conine, Dave and Sue Krull, John 
and Wanda Moore, John and Karen Baker, 
Tom and Vicki Johnson, Gilbert and 
Dorothy Sypher, Grady and Pat Baskin, 

Bob and Kathleen Allen, Irven and Joanna 
Hicks, Jeff and Jean Wood, Dave Alderfer, 
Doug & Jean Elliott, Doug and Carol 
McCarthy, Norbert & Tami Hettinga 

YOU TOOK OUR SONG TO AMERICA ... AND YOU HEIGHTENED OUR EN- 
THUSIASM AND COMMITMENT TO BE 
BETTER CHRISTIAN COMMUNICATORS. 

and everyone at 
rARAGON!NEWPAX LAMB & LION 

1IIw0RD DIi KIBUTION 
RECORDS %M,.SIC 
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General News 

Grownups Regard Kiddie Records As a Growth Area 
Continued from page 3 

price category is right on target for 
them," he adds. 

The matter of returns is .of little 
consequence to the children's area, 
label executives contend. 

"The point to remember," says Pe- 
ter Pan's Kasen, "is that there are 
few returns on our line and the prof- 
itability for our customers is sub- 
stantial compared to the rest of the 
industry's product." 

Disneyland's Krisel would agree. 
The company has a 100% guarantee 
and returns in the U.S. for Disney- 
land are "less than 10%," according 
to Krisel. 

Peter Pan's returns policy under- 
went a change earlier this year in 
that local sales representatives must 
first approve of a returns allowance 
before it's sent back to the label. Pre- 
viously, accounts could ship goods 
back directly to Peter Pan. 

The children's industry with re- 
gard to discounts seems to vary 
widely, with many reluctant to "go 
on the record" with their formulas. 
Howard Massler, president of the 
Bestway Group, makers of the A.A. 
Wonderland series, says retailers 
basically get a 50% plus 10% plus 
10% discount structure. Other for- 
mulas may vary, but it's apparent 
that discounts in this field run much 
higher than pop product. 

The company's receivables prob- 
lem, Massler says, has "loosened up 
somewhat" and an average 72 days 
of payment of bills is still "way up 
from two years ago." 

While Massler says business has 
increased from last year, he notes 
that "a lot of business has backed up 
into the fourth quarter." "Our ac- 
counts have been playing it close to 
the vest and waiting until the last 
possible moment to make a commit- 
ment." 

All companies surveyed note that 
cassette sales have shown increases, 
and in several instances account for 
as much as 25% of label volume. 
Disneyland's Krisel, however, states 
that cassettes only do well in combi- 
nation with book /record sets. 

"The problem with cassette -only 
releases is one of merchandising," 
explains Krisel. "We got much bet- 
ter display of book /cassette combi- 
nations." 

Though aware of the inroads of 
recent disco /new wave tie -ins, kid- 
die labels still rely on traditional cre- 
ative approaches, such as fairy tales, 
nursery rhymes, etc. 

"We make no conscious effort to 
be in the mainstream of pop music," 
says Krisel, who adds that Disney- 
land will offer three major projects 
in October, including a Donald 
Duck "Going Quackers" package, 
with a "Saturday Night Live" laugh 
approach, a country music -oriented 
"Partners," featuring Mickey 
Mouse, Goofy and Donald Duck 
and a patriotic (yet light -hearted) 
"Yankee Doodle Mickey." Krisel 
says that in all price lines, the classic 
tie -ins with Walt Disney film classics 
remain the best -sellers. 

In at least one instance, a kiddie 
label is responding to shifts of taste 
in the pop marketplace. Peter Pan 
has had marked success with six "Ir- 
win The Disco Duck" albums, but 
the attraction's latest entry, "Irwin 
Strikes Back," a music /storyline in 
tune with "The Empire Strikes 
Back," refers to "Irwin The Dy- 
namic Duck," a move away from the 
lessening impact of disco, concedes 
Bugs Bower, creative director of Pe- 
ter Pan. 

Overall, kiddie labels stress a 
higher regard for "quality" produc- 
tion costs, a factoi that has necessar- 
ily increased the cost of producing 

releases, though hardly in the sky - 
high plateau of pop repertoire. 

Peter Pan's Bower, a veteran pro- 
ducer- arranger, says the new Irwin 
The Duck package cost about $8,000 
to produce, while general Peter Pan 

album product is often produced at 
around $1,200. 

Other labels declare that pricing 
itself is not only the result of higher 
costs of making product and doing 
business, but the fact that some 

product requires more use of copy- 
rights for which mechanical royal- 
ties must be paid. 

Meanwhile, kiddie labels are 
moving ahead with new product. 
A.A. Wonderland's Massler says 

he'll release at least 36 new albums 
over the next two years, eight of 
which are due for Christmas. 

Kids-tuffs big gun is the imminent 
release of a television soundtrack. 

(Continued on page 68) 

A special section two of the October 11,1980 issue of Billboard 
will feature in -depth editorial coverage of the history contri- 
bution and impact of Los Angeles on the musiclentertainment 
industry throughout the world. 

Los Angeles provides the great- 
est pool of talent and technology 
which serves as the launching 
pad for the future of the enter- 
tainment industry. 

Billboard is proud to take 
this story to the entire world to 
effectively record, measure and 
predict the importance of the city 
of Los Angeles and the prospects 
for the entire business commu- 
nity growth as well as continu- 
ing relationships that already 
generate billions of dollars of 
annual income. 

The Third Annual Street 
Scene Festival in tl -e streets of 
Los Angeles on October 11 -12, 
1980 will kick off the bicentennial 
year celebration replete with a 
huge parade of top stars from all 
forms of entertainment, floats, 
marching bands, etc. with 12 
stages offering daily top live per- 
formers to crowds in excess of 
300,000 with all entertainment 
industries participating. 

This special section will be 
far reaching via its worldwide 
(more than 100 countries) distri- 
bution; will be a must read and a 
must keep roadmap for the more 
than 250,000 readers of Billboard; 
and a definite stimulus for invest- 

ment, deeper involvement and/ 
or the basis for new opportuni- 
ties in the Los Angeles entertain- 
ment business community. 

Your company has been and 
is part of Los Angeles today. As- 
sure your firm of playing an even 
more important role in the future 
of Los Angeles that only your 
advertisement in this special sec- 
tion of Billboard can provide. 

Pride of Location... Pride of Ac- 
complishment... Pride of Poten- 
tial ... Must Be your message to 
the world in conjunction with 
the music /entertainment capital's 
200th anniversary. 

Contact your local Billboard 
advertising representative today. 

Issue Date: 
October 11,1980 

Advertising Deadline: 
September 12,1980 
Distribution Date: 

October 6,1980 

Billboard 

B1LLBORD'S L.A.I200 
Cdebratirm U he200th 

Anniversary posAngeles, 
The Music/Entertainment 

Capital of the World 
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CommenEory 

Facing Up To the New Reality 
By MORRIS BALLEN 

Like a punch -drunk fighter who comes out swinging every 
time a bell rings, the record industry is still on Its feet -still 
weaving and bobbing, sweat shining from every pore. On the 
surface, everything looks good. However, it is overage, over- 
weight and in poor condition -about to 
fall with the slightest push. 

Let's face it, the salad days are over. 
Once everything was easy because mis- 
takes were shielded by high profits. 
Strong record sales and the attendant 
generous cash flow lubricated every 
wheel and gear in the system. 

But now we are facing new economic 
realities, and many are finding for the 
first time just how hard and cold it can 
be in the real business world. 

Chief among the altered circum- 
stances is the nature of the economy. 
The dog- eat -dog laws of economics 
have not been repealed, and we all have 
to live with them. But high and still ex- 
ploding energy costs now affect vir- 
tually every consumer in our economy. 

Since the nation's productivity is 
growing so slowly, the proportion of in- 
come people must spend on energy has 
increased, thus decreasing the amount 
of money people have to spend on ev- 
erything else. 

If a kid is scratching for bucks to feed 
his jalopy, he's not going to buy that extra record ... he may not 
even buy the hit! And if he has to scratch long enough and hard 
enough, sooner or later he's going to resort to home taping. 

And I'm not just singing the recession blues, either. Sure the re- 
cession has affected dollar sales, but only about 10 %. Real sales, 
in units, are off by far more than 10 %, and some of the decline 
in physical volume will never return. 

Another reason for all this is that the 
record business is heavily leveraged, 
which is to say, many costs are front - 
end. Once recording costs are paid and 
the record is out, the return can be 
enormous ... if the product sells. If it 
doesn't, the label doesn't get its collec- 
tive recording costs back and must 
record less product. Industry output 
shrinks. 

These processes take time, and a lot of 
fat has been accumulated over the 
years. We're only beginning to sweat it 
off now as our leverage begins to work 
against us. When will it stop? Unfortu- 
nately, not soon, and maybe never. 

But excess weight, home taping and 
hard times are not the only causes of in- 
dustry ills. Put your ears to the tracks 
and you will hear a train coming. You 
can't see it, yet, but you can hear it. That 
train is the videodisk. It's coming for 
sure, and it's coming right at us. 

Just as television decimated the mov- 
ies, the picture disk will ravage the 
record industry. Who's going to buy a 
record or tape for $8.95 when he can get 

a picture disk for $15 or $20? If the price is that close, which 
would you buy? And any way you look at it, money spent on.the 
videodisk at retail will come out of our share of the industry. 

However, there's an upside to this mess. In many ways, the 
picture disk is a record. It looks like a record, it's made like a 
record and will be sold like a record. Is it necessary, then, that 
this new flow of funds goes entirely to a new industry group - 
the picture companies and their offshoots? This remains to be 
seen. 

Sometimes when I look out my office window and see the 
records coming off the presses, I feel like I'm making buggy 
whips. Who's going to buy these records in 10 years? 

A record is a product, and every product has a life cycle. Let's 
face it, our ball can't stay in the air forever. It has to start corn- 
ing down sometime, and the descent has already begun. 

Morris Ballen: "Once everything was easy 
because mistakes were shielded by high 

profits." 

`Sometimes ... I feel like 
I'm making buggy whips' 

Despite the great hue and cry about home taping, everyone is 

sitting around with their fingers in their ears hoping it will all go 
away somehow. Rather than going away, though, it's gathering 
momentum ... every day. 

Folks are buying cassette players so they can play their car 
cassettes at home. With that initial investment made, why 
wouldn't they home -tape? Premium quality cassette sales have 
gone through the roof. People like the quality and convenience, 
and especially the price. Everything we were all afraid of with 
tape has happened. 

There is only one solution. There must be a federal tax placed 
on cassettes which would be distributed to the people whose 
material is being legally ripped off -the record company, the 
publisher, the writer and the performing artist. There should be 
no free ride. 

The broadcast medium is required to compensate publishers 
and writers for performance, and this isn't any different. 
Recordings are protected by copyrights. We, the industry, can 
accomplish this legislation if we all pull together. 

The Recording Industry Assn. of America must make a con- 
crete proposal, and the interested parties have to get behind it. 
If the industry does not do this, it will just bleed to death, a drop 
at a time. It is the financial health of the record companies that 
keeps the industry alive, and for an industry that's going down- 
hill, fast, home taping should set off fire gongs. 

Physical volume is way, way down on every act. The big sales 
aren't out there anymore, and haven't been for two years now. 

`And I just might learn 
how to make videodisks' 

I'm not saying that there won't always be a record business, 
or that it won't be sizable. I'm only saying that it will be smaller 
than it was, in real terms, perhaps forever. 

A gloomy future? Not at all! For the more dynamic segment 
of the industry, videodisks offer opportunity. It's just getting 
the industry down to the real record rats. Outsiders are getting 
squeezed out in droves, but those of us who know and love the 
business will find a way to survive. We'll burn the midnight oil 
to figure out how to do it, too. 

As for me, as long as the public wants to buy one record (or 
tape), it will have to be pressed, and I want to do it ... even if I 
have to run the press myself. 

And I just might learn how to make videodisks. 

Morris Ballen is president of Diskmakers Inc., an independent 
pressing plant in the Philadelphia area. 

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri- 
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036. 

Letters Tolhe Editor 
Dear Sir. 

I have found it quite interesting to read the com- 

ments of record company personnel bemoaning the 

current state of the industry. Most of these comments 

revolve around the lack of response, in terms of sales, 

to their product. 

As a small radio programmer, it is easy for me to 

realize that one major problem is distribution service. 

With the exception of WEA and the CBS labels, service 

from the major labels to small market stations is all but 
nonexistent. It is my belief that the failure to recognize 

the value of these stations is a mistake. 

Let me break some myths about small market radio. 

First, the term "small market" does not denote a small 

audience. I contend that the listening public of a broad 

appeal, small market station is every bit as sizable as a 

large or medium market station that attempts to key- 

hole an extremely narrowly defined demographic in 

terms of age, sex and lifestyle. 

Second, the view on the part of many record com- 

panies, that small market stations are nothing but 
"mom and pop" operations playing nothing but "Sons 

of the Pioneers" and farm reports is misleading. Be- 

lieve me, there is an abundance of taste, style and so- 

phistication outside Los Angeles and New York City. 

Third, there are many small market programmers, 

myself included, who have lived and worked in major 

markets and have brought with them substantial skills 

and knowledge of their trade. 
Finally, I contend that, unlike the large market au- 

diences that fluctuate greatly from book to book, the 
small market audience remains extremely loyal year in 

and year out. This is because of the intimate relation- 

ship between our stations and our communities. We 

are an integral part of our audiences' lives. They rely 

on us for entertainment and information to a much 

larger degree than in the metropolises. 

I appeal on behalf of small market radio throughout 

the country for recognition and service from the major 
labels, It is certainly in their best interest. 

Roger Mayer 

Program Director, KSGT -AM 

Jackson Hole, Wyo. 

Dear Sir. 

In the Aug. 9, 1980, issue of Billboard there was a 

piece on the recordings of the late Peter Sellers. What 

wasn't mentioned is the album "Fool Britannia," re- 

corded in New York by Sellers, Joan Collins and An- 

thony Newley for A Capella Records. 

In all the obituary material on Sellers, I could Bid 
no mention of this recording, made shortly after a cele- 

brated sex scandal in Britain. It is part of a special trib- 

ute to Sellers I have prepared for broadcast on my "Ar- 

chie Rothman's Time Machine" program Sept. 7 on 

WKDD -FM and WCUE -AM. 
Archie Rothman 

Cleveland Heights, Ohio 

www.americanradiohistory.com

www.americanradiohistory.com


On 
his deb ut album mer 

.touch You , 
d singer 

Willie lea es 
¡.call 

touch 

Jimmy wder 
keg 

11 

of 

o {\ a powder 8, r 

soulful rstexplosive 
xpl i e 

The is include 1e omen sing moments 
Jimmy's 

new E°v a super' ett i' m Happy and 
super- 

charged 

P'ck 
sF 

harped version 457B9. s°"gs 

classic" 
63 great in 

These 
"Touch 

all the 
were recorded rde feeling s 

wh° shares 
on 

Norbert 

And produced maned owes 
3i Putnam- "rhythm 8 roll': 

rock 
s 10 

d power 
of 

r connected 
on 

an 
already 

cane K guts , ß with 9 WvMX, , has a WiiR, W 

-Touch YOU WNEWWQV 
WOW', 

these RK 

WKTMWKWF,WWS,W 
O,W W', 

WNFS' 
WEYX, 

and 00. into 
a, KgC0 

an is clicking 
OW., r thing 

m ,1meverything ÿ Ha 1. 

10 

v" 
" levch Yó 

ds 

On Epic lopes. 

www.americanradiohistory.com

www.americanradiohistory.com


18 

Radio Programming 

Hot Panel: One NAB radio programming conference panel tackled the question of rotation and playlists. Billboard's 
radio programming editor Doug Hall, right, was moderator. Panelists are, from left, Loren Owens of KIMN -AM, Dan 

Halyburton of WQAM -AM, Andy Bickel of WBT -AM and Jim Smith, KSFX -FM. 

PROGRAMMING TALK 

Panel Avows Import Of Instinct 
NEW ORLEANS -Hot clocks, 

power rotation and tight, meticu- 
lously crafted playlists are no longer 
in vogue, a panel on rotation and 
playlists concluded at a session at 
the NAB radio programming con- 
ference here Aug. 24-27. 

"We don't have hot clocks," says 
Andy Bickel, program director of 
pop adult WBT -AM, Charlotte, 
N.C. "The theory is that if you can't 

trust your jocks you're in trouble. If 
you're in radio you should trust your 
gut reactions." 

"We place little emphasis on re- 
search," says Loren Owens, program 
director of mass appeal KIMN -AM, 
Denver. "Research is nothing but a 
tool. You look at it and you make 
your own decision." 

Knowing what your audience 
wants to hear is an important factor 

Delicate Business Of 
Format Change Eyed 

NEW ORLEANS -That chang- 
ing formats can be a tricky business 
was not only illustrated at a session 

< on the subject during the NAB Ra- 

mdio Programming Conference here, 
J but was borne out by a marketplace 

struggle between two local stations 
o in this host city. 

rn For weeks it was widely rumored 
' locally that WXEL -FM would drop 
M its black format and go country, 

signing up with TM's syndicated cc 
w TM Country, but by Aug. 22 

WNOE -FM had debuted with the 
w TM format, leaving WXEL out in 

H the cold. 
Informed sources report WXEL's 

general manager Eddie Muniz pro- 
crastinated on the deal and finally 
told TM that WXEL would develop 
its own country format. TM, mean- 
while, got together with Jimmy 
Noe's WNOE -FM and signed up 
that station. WNOE abandoned a 
rock format to move to country. The 
development could mean trouble for 
WSHO -AM, which had been the 
only country station in town. 

Meanwhile, a panel of program- 
mers at the conference discussed 
"Changing Formats And Living To 
Tell About It," in a Monday (25) ses- 
sion. 

Dan Halyburton, program direc- 
tor of WQAM -AM in Miami Beach 
told how he shifted WDCV -AM in 
Minneapolis, from Top 40 to coun- 
try in December when he was work- 
ing there and made the same shift at 
WQAM in March. 

He advised keeping the format 
change a secret for as long as pos- 
sible, limited the information to staff 
members. 

John Otting, of WKJJ -FM in 
Louisville, told how he moved from 
beautiful music to country, combin- 
ing this with a sister AM station for a 
joint promotion under the logo, and 
finally spun off the AM into its own 
country position under the logo 
"Country 1I. " 

He advised programmers to rely 
on consultants on making such 
changes. "You'll make less mis- 
takes," he said. 

Marlin Taylor, president of Bon- 
neville Consultants, advised pro- 
grammers to be sure there is a niche 
for the new market and sufficient 
audience potential. 

Paul Ward of Far West Commu- 

nications, who used to program sev- 
eral RKO stations, suggested that 
every effort be made to work with 
the existing on -air staff and have 
them adapt to the new format. 

Michael O'Shea, national pro- 
gram director of Golden West 
Broadcasters, told how Golden West 
has changed five of its eight stations' 
formats in the past year. He said it 
was sometimes difficult to do with 
an attractive format, such as Golden 
West did with WCAR -AM in De- 
troit. But he said "if the image is 
wrong, it is necessary." 

in programming, the panel agreed. 
"The most important criterion is 

`Doe' it sound right ?' " adds Owens. 
"You can play just about any Simon 
& Garfunkel tune, for instance, but 
we don't get calls for `Ballad Of The 
Green Berets.' " 

Oldies and recurrents are increas- 
ingly important factors in putting to- 
gether flexible playlists, he adds. 

"You can get away with a lot if 
you package it correctly," Owens 
says. "You can't put Guy Mitchell 
against Blondie and Led Zep, but 
you can put Blondie and Led Zep 
against `Rock Around The Clock.' 
That will work." 

Dan Halyburton of country 
WQAM -AM in Miami Beach says 
he plays oldies as far back as the 
1950s in order to expand his list. 

Halyburton recommends using 
Joel Whitburn's Billboard reference 
charts as a guide to picking oldies, 
but advises programmers to develop 
other sources as well, such as infor- 
mal research among listeners. 

"You can find out what the favor- 
ite oldies are in your market by run- 
ning a contest asking listeners for the 
names of their five all -time greatest 
acts and song," he suggests. 

Jim Smith of KSFX -FM in San 
(Continued on pap 30) 

Large And the Small Of It 
Discussed In New Orleans 

NEW ORLEANS -Promotions 
for large and small markets, with an 
emphasis on concepts on key tele- 
vision spots were the subject of sev- 
eral forums at the NAB Radio Pro- 
gramming Conference held here 
Aug. 24 -27. 

A forum on small market promo- 
tion was urged to undertake contests 
and promotional activity that no 
longer provides audience involve- 
ment, but also manages to turn a 
profit. 

Jim Popham of the NAB's legal 
staff warned station executives to 
make sure their contest promotions 
comply with state, local and Federal 
Communications Commission regu- 
lations. He particularly urged cau- 
tion on lottery-style contests and tie - 
ins with advertisers. 

Large market radio heard that 
television spots are the most ef- 
ficient although costly off -air pro- 
motions. Attendees saw many exam- 
ples during the presentation of 
award winning tv commercials 
geared to radio as well as tv spots not 
up to par. The reasons these latter 
spots failed were analyzed by vari- 
ous experts. 

Small markets were encouraged to 
use tv as a promo tool despite its cost. 
It was suggested that small stations 
buy syndicated spots that can be 
used in different markets with indi- 
vidual logos and messages tailored 
to meet specific needs. 

For stations utilizing musical for- 
mats, promo spots must meet stand- 
ards of excellence developed by 

award winners, according to John 
Miller of the CBS -TV Network. 

"Music, editing and special effects 
must be coordinated so the whole is 
a great uplifting of the sum of its 
parts," Miller said. The spot must be 
built around a good logo that can be 
"simpler reproduced in a variety of 
ways, all of which suggest the spirit 
of the station." 

Although film generally provides 
better visual clarity, videotape has 
merit for brief promo spots since 
special effects can be generated at 
low cost. Miller told stations worried 
about budgets that "you can do 
wonders on your own with quick ac- 
tion cuts and canned music." 

He demonstrated this belief by 
comparing expensive, nationally 
distributed spots against locally pro- 
duced spots that cost a fraction of 
the former. 

Contests must be geared to reflect 
the interests of the listener noted 
Clark Sanders of KGNO -AM, 
Dodge City, Kansas. A contest built 
around bowling tournaments won't 
go over with a demographic group 
that is known to be avid joggers or 
tennis players, Sanders said. 

He told of sponsoring bus trips to 
sports events and Las Vegas that 
stirred a great deal of listener in- 
terest and "netted a profit of several 
thousand dollars." 

Several small winners rather than 
one big one always, helps in a con- 
test, he adds. Involvement with local 
merchants can be an effective way to 
stage certain contests also, he said. 

Ratings Talk: Ed Christian of WWKR -AM /WNIC -FM Dearborn, Mich., above, 
makes a point about the Arbitron Advisory Council of which he is a member, 
while Kathy Lenard, vice president of research for NBC Radio, waits her turn 
to speak. Tom Birch of the Birch Report, below, explains his rating service 

as Todd Wallace of Radio Index waits his turn. 

AT NAB PARLEY 

Opinions On Arbitron 
Discussed By Panels 

NEW ORLEANS -- "Learning To 
Live With Arbitron" might have 
been a subtitle to two diverse panels 
dealing with ratings conducted dur- 
ing the National Assn. of Broad- 
casters Radio Programming Confer- 
ence here Aug. 24 -27. 

Todd Wallace, president of Radio 
Index, which does custom research 
for radio stations, commenting on 
the title of the panel, "Is There Life 
After Arbitron ?" said, "Arbitron is a 
way of life we all have to learn to live 
with." And Tom Meyers of Tom 
Meyers Associates agreed, "It's 
pretty obvious Arbitron is here to 
stay." 

But Tom Birch, who competes 
with Arbitron with his Birch Report, 
claimed, "the days of Arbitron in the 
medium and small markets are 
numbered" because Arbitron brings 
its reports on these markets out too 
late. He indicated his reports come 
out in a more timely fashion. 

Wallace explained that his custom 
service, which includes music callout 
research, is used by 300 stations. 
"We pioneered callouts," he 
claimed. He also claimed that 33 of 
the 34 stations consulted by Radio 
Index, such as WKYS -FM Wash- 
ington and WPIX -FM New York, 
had experienced immediate rating 
increases in the Arbitron reports. 

Meyers told of special studies his 
company did as followups to a sur- 
vey of a market by Arbitron. 

In another session entitled, "You 
Want To Tell Arbitron What," Ed 
Christian, general manager of 
WNIC -AM -FM Dearborn, Mich., 
Tom Hoyt, president of Heftel 
Broadcasting and Kathy Lenard, 
vice president of research for NBC 
Radio, explained the workings of 
the Arbitron Advisory Council. 

Christian told of questionnaires 
sent out to stations by the council 
and invited stations to make corn - 
ments on the rating service. Lenard 
added: "Arbitron is constantly test- 
ing its methodology and the council 
allows us to get in on the early stages 

of this. There have been positive 
steps. Some of the results are ex- 
tended measurement and the Ex- 
tended Sample Frame," which is a 
method to reach households with 
unlisted phone numbers. 

Hoyt said a pressing issue was to 
see that the fall 1980 and spring and 
fall 1981 survey periods were al- 
ligned from year to year and to see 
that the impact of play -by -play 
baseball was minimized. 

Christian, pointing to a statement 
issued when the council met in El 
Paso last month that the council 
could not get involved in negotiating 
Arbitron fees, suggested that an All 
Radio Negotiating Committee be 
formed along the lines of the all in- 
dustry committee that negotiates 
with ASCAP and BMI. 

The council is meeting this week 
in Boston to discuss these matters 
further. 

High Court 
Will Decide 

WASHINGTON -With the last 
brief filed in the WNCN Listener's 
Guild suit against the Federal Corn - 
munications Commission before the 
Supreme Court, the high court will 
now decide a date for oral argu- 
ments within the next 90 days. 

The listeners group, which won its 
case in the U.S. Court of Appeals, is 
attempting to force the FCC to get 
more involved in the regulation of 
programming content, particularly 
as it applies to unique formats in a 
market such as classical, jazz or a big 
band sound. The Guild was formed 
about six years ago when WNCN- 
FM New York dropped classical 
music to switch to rock. The station 
has since returned to classical music. 

In the brief filed with the Supreme 
Court the Guild characterized the 
case as a "blatant and unlawful at- 
tempt" by the FCC to avoid "doing 
exactly what the 1934 Communi- 

(Continued on page 57) 
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Radic Programming 

Photo Highlights Of NAB At New Orleans 
(Billboard photos by Sean Smith 

Convention Highlights: The Commo- 
dores liven things up for the National 
Assn. of Broadcasters Radio Program- 
ming Corference, at left, as they per- 
form at z cocktail party. Chuck Man - 
gione, lower left, also does some tooting 
at the conference. At far left: Rick 
Sklar, ABC vice president for program- 
ming, rignt in that picture, chats with 
WCOZ -FM Boston program director 
John Sebastian, left, and John Billing- 
ham director of production for the 
BBC, which has acquired a number of 
ABC Rado specials. Below, WABC -AM 
New York DJ Dan Ingram, breaks up 

over a remark from WNBC -AM New 
York DJ Don (mus, in white shirt, at a 

"Making Money With Your Mouth" 
luncheon. Talk host Larry King is at left 
and KMP., -AM Los Angeles jock Robert 
W. Morgan is at right. In bottom left 
corner, _ee Masters of KLOZ-AM 
KISO -FM El Paso and Ellen Hulleberg, 
research vice president of McGavren- 
Guild, discuss how to read a ratings 
book. Directly below, from left to right, 
Skip Schmidt of TM Productions, Erik 
Foxx of <XTC Phoenix, Thomas Bar - 
santi of Vii/TIC -AM -FM Hartford, Conn., 
and Gary Frieu of KXTC chat at a Sun- 
day night rap session. Below, the 
KRDO -AM -FM Colorado Springs robot 
upstages TM Programming and TM 
Productions president Pat Shaugh- 
nessy. Ir bottom right corner Golden 
West national program director Mi- 

chael O'Shea, left, and former KHTZ- 
FM Los Angeles program director 
Bobby Rich moderate a rap session on 

Top 40. 
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Billboard® Sin9les Radio Action:M 
Ploylist kp Add Ons Ploylist Prime Movers * Regional Breakouts & National Breakouts 

TOP ADD ONS - NATIONAL 
DOOBIE BROTHERS -Real Love (WB) 

BARBRA STREISAND -Woman In Love (Columbia) 
LARSEN -FEITEN BAND -Who'll Be The Fool Tonight (LVB) 

D- Discotheque Crossover 

ADD ONS -The two key prod 
ucts added at the radio stations 
listed: as determined by station 
personnel. 
PRIME MOVERS -The two 
products registering the great 
est proportionate upward 
movemént on the station's 
playlist: as determined by sta 
tion personnel. 
BREAKOUTS -Billboard Chart 
Dept. summary of Add On and 
Prime Mover information to re- 
flect greatest product activity 
at Regional and National levels. 

Pacific Southwest Region 

TOP ADD ONS: 

BARBRA STREISAND -Woman In Love 

(Columbia) 

D0081E BROTHERS -Real Love (WB) 

BILLY JOEL -Don't Ask Me Why (Columbia 

* PRIME MOVERS 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCAT 

OLIVIA NEWTON -JOHN- Xanadu (MCA) 

PAUL SIMON-1 ate In T he Evening (WB 

BREAKOUTS 

DEVO -Whip It (WB) 

LARSEN- FEITEN BAND- Who'll Be The Fool 

Tonight (WB) 

KFI-LA 
BARBRASTRBSAND -Woman In Love 

(Columbia) 
* PAUL SIMON-Late In The Evening (WB) 

12.3 
* AIR SUPPLY -All Out Of Love (Arista) 16 -8 

KM -LA. 
OLIVIA NEWTON-JOHN -Xa nadu (MCA) 
BILLY JOEL -Don't Ask Me Why (Columbia) 

* ELECTRIC UGHTORCHESTRA -All Over The 

World (MCA) 24 -19 

* JOHNNYLEE- Lookin' For Love (Asylum) 
10 -7 

KRTH(FM) -LA. 
DEVO -Whip It (WB) 
LARSEN -FEITEN BAND-Who'll Be The Fool 

Tonight (WB) 
* OLIVIA NEWTON -JOHN- Xanadu (MCA) 27- 

17 

EDDIERABBITT- Drivin' My Life Away 

(Elektra) 14 -10 

KLUC -Las Vegas 

DEVO -Whip It (WB) 
PETER GABRIEL-Games Without Frontiers 
(Mercury) 

* GEORGE BENSON -Give Me The Night 
(WB) 21 -15 

* POINTER SISTERS -He's So Shy (Planet) 
19 -13 

KERN -Bakersfield 

BAtBRASTREISAND -Woman In Love 

(Columbia) 
CHARUE DANIELS BAND-Legend Of 

Wolley Swamp (Epic) 
* ELECTRIC UGHT ORCHESTRA-All Over The 

World (MCA) 13-8 

* QUEEN -Another One Bites The Dust 
(Elektra) 27-18 

KIOY -Fresno 

ELTON JOHN -Don't You Wanna Play This 
Game No More (MCA) 
CUFF RICHARD- Dreaming (EMI /America) 

* IRENECARA -Fame (RSO)16 -6 

* KENNY LOGGIAS -I'm Wright (Columbia) 
27.20 

KEMB -San Diego 

DOOBIE BROTHERS -Real Love (WB) 
BARBRA STROSAND -Woman In Love 

(Columbia) 
* DIONNEWARWICK -No Night So Long 

(Arista) 30 -23 
* GEORGE BENSON -Give Me The Night 

(WB) 12-8 

KCBN-Reno 

BARBRASTREISAND -Woman In Love 

(Columbia) 
EDDIERABBITT- Drivin' My Life Away 

(Elektra) 
* OUVIA NEWTON- JOHN -Ka nadu(MCA)24- 

15 

* ROBERTJOHN -Hey There Lonely Girl 
(EMI /America) 28-19 

KMJC (Magic 91) -San Diego 

DOOBIE BROTHERS-Real Love (WB) 
BARBRASTREISAND -Woman In Love 

(Columbia) 
* MR SUPPLY -AIR Out Of Love (Arista) 4 -1 

* PAUL SIMON-Late In The Evening(WB) 
12 -8 

KRIA- LosAngeles 

KURDS BLOW -The Breaks (Mercury) 
LARSEN -FEITEN BAND-Who'll Be The Fool 
Tonight (WB) 
EDDIERABBITT- Drivin' My Life Away 

(Elektra) 15,11 

* OLIVIA NEWTON- JOHN -Xanadu (MCA)19- 
16 

Pacific Northwest Region 

TOP ADD ONS: 

LARSEN- FEITEN BAND -who'll Be The Fool 

Tonight (WB) 

OUVA NEWTON-JOHN/ ELO-Xa na du (MCA) 

BARBRA STREISAND -Woman In Love 

(Columbia) 

* PRIME MOVERS: 

JOHNNY LEE -Lookin' For Love (Asylum) 

ROBBIE DUPREE -Hot Rod Hearts (Elektra I 

CARLY SIMON -lesse (WB) 

BREAKOUTS: 

DOOBIE BROTHERS -Real Lave (WB) 

ANN- Portland 

RAY, GOODMAN B BROWN -My Guy /My 
Girl /My Prayer(Handshake) 
DUO -Whip It (WB) 

* GALYSIMON- Jesse(NIB) 
* ROBBIE DUPREE -Hot Rod Hearts 

(Elektra) 
KJRB- Spokane 

STEPHANIE MILLS -Never Knew Love Like 
This Before (20th Century) 
KANSAS -Hold On (Casablanca) 

* OLIVIANEWTON- JOHN -Xanadu (MCA) 
* EDDIE RABBRT- Drivin My Life Away 

(Bektra) 
KTAC- Talwate 

AMY HOLLAND -How Do I Survive (Capitol) 
PURE PRAIRIE LEAGUE -I'm Almost Ready 

(Casablanca) 
* MR SUPPLY -AIR Out Of Love (Arista) 
* IRENE CARA-Fame (RSO) 

KFRC -San Francisco 

LARSEN- FERN BAND -Who'll Be The Fool 

Tonight (WB) 
OLMANEWTON- JOHN -Xanadu (MCA) 

* QUEEN -Another One Bites The Dust 

(Elektra) 
* JOHNNY LEE -Lookin' For Love (Asylum) 

KGW- Portland 

LAtSEN- FEITEN BAND -Who'll Be The Fool 

Tonight (WB) 
DOOBIE BROTHERS-Real Love (WB) 

* JOHNNYLEE- Lookin' For Love (Asylum) 
* CARLY SIMON-Jesse (WB) 

KIR- Seattle 

BARBRA STREISAND -Woman In Love 

(Columbia) 
LARSEN- FEITEN BAND-Who'll Be The Fool 

Tonight (WB) 
* ROBBIEDUPREE -Hot Rod Hearts 

(Elektra) 11 -13 

* LARRY GRAHAM -One lnA Million You (WB) 
14 -11 

Km- Seattle 

IRENE CARA-Fam e (RSO) 

CMS -Touch And Go (Elektra) 
* ELECTRIC UGHTORCHESTRA-All Over The 

World(MCA)16.10 
* BOBSEGER /SILVER BULLET BAND- You'll 

Accomp'ny Me (Capitol) 19-14 

North Central Region 

TOP ADD ONS 

DOOBIE BROTHERS -Real Love (WB) 

BARBRA STREISAND-Woman In Love 

(Columbia) 

OLIVIA NEWTON -NHIN- Xanadu (MCA) 

* PRIME MOVERS: 

WILD HORSES -Funky Poodle (Wild Horses) 

DIANA ROSS- Upside Down (Motown) 

AIR SUPPLY -All Out Of Love (Arista) 

Based on station playlists through Thursday (9/4/80) 

PRIME MOVERS- NATIONAL 
PAUL SIMON -Late In The Evening (WB) 

QUEEN -Late In The Evening (Elektra) 
DIANA ROSS- Upside Down (Motown) 

BREAKOUTS: 

DONNA SUMMER -Walk Away (Casablanca) 

B02 SCAGGS -Look What You've Done To Me 

(Columbia) 

AMY HOLLAND -How Do I Survive (Captitol) 

WAKY-Louisdle 

ALSTEWART- Midnight Rocks (Arista) 
PURE PRAIRIE LEAGUE -I'm Almost Ready 
(Casablanca) 

* LARRY GRAHAM -One In A Million You (WB) 
147 

* CARLY SIMON -Jesse (WB) 12-8 
WANK -Wheeling 

STEPHANIE MILLS -Never Knew Love Like 
This Before (20th Century) 
BARBRASTRELSAND -Woman In Love 

(Columbia) 
* MR SUPPLY-AII Out Of Love (Arista) 3.1 
* DIANA ROSS-Upside Down (Motown) 15 -9 

WKU- LoulisrRla 

DEW) -Whip It (WB) 
GENESIS -Turn It On Again (Atlantic) 

* ELECTRICUGIITORCHESTRA-All Over The 

World (MCA) 16 -9 

* DOOBIE BROTHERS -Real Love(WB)26- 
18 

WKRQ- Cincinnati 

K BFM -McAllen- Brownsville 

ELTON JOHN -Don't You Wanna Play This 
Game (MCA) 

COMMODORES -Heroes (Motown) 
* BOZ SCAGGS-Look What You've Done To 

Me (Col) 
* CARLY SIMON -Jesse (WB) 

KHR- Austin 

DONNASUMMER- WalkAway 
(Casablanca) 
BARBRASTREISAND -Woman In Love 
(Columbia) 

* ELECTRIC LIGHT ORCHESTRA -All Over The 
World (MCA) 

* OLIVIA NEWTON -JOHN- Xanadu (MCA) 
KOPA- Phoenix 

CUFF RICHARD -Dreaming (EMI) 
* QUEEN -Another One BitesThe Dust 

(Elektra) 
* OLIVIA NEWTON- JOHN -Xanadu (MCA) 

KRQQ -Tucson 

WIWENELSON -On The Road Again 
(Columbia) 
DEVO -Whip It (WB) 

* KENNY LOGGINS -I'm Alright (Columbia) 
* POINTER SISTERS -He's So Shy (Planet) 

KROX -Phoenix 

CHARUE DANIELS BAND - Legend Of 
Wolley Swamp (Epic) 
BMBRASTREISAND -Woman In Love 
(Columbia) 

NILE- Galveston 

DOOBIE BROTHERS -Real Love (WB) 
OLIVIA NEWTON -JOHN- Xanadu (MCA) 

* DIANA ROSS- Upside Down (Motown) 25- 
18 

* BARBRA STREISAND -Woman In Love 

(Columbia) 35 -29 
WZZP- Cleveland 

BOZ SCAGGS-Look What You've Done To 

Me (Col) 
AMY HOLLAND -How Do I Survive (Capitol) 

* ROBERT JOHN -Hey There Lonely Girl 
(EMI /America) 12 -5 

* EDDIE RABBITT-Drivi n ' My Life Away 
(Elektra) 28-18 

WXGT -Columbus 

OIJVIANEWTON- JOHN -Xanadu (MCA) 
LARSEN- FETTEN BAND-Who'll Be The Fowl 

Tonight (WB) 
* ELECTRIC UGHT ORCHESTRA-All Over The 

World (MCA) 13 -8 

* PAUL SIMON-Late ln The Evening (WB) 
10-5 

MCI- Columbus 

DOOBIE BROTHERS -Real Love (WB) 
POINTER SISTERS -He's So Shy (Planet) 

* JOHNNY LEE- Lookin' For Love (Asylum) 
13 -9 

* ROBBIE DUPREE -Hot Rod Hearts 
(Elektra) 19-11 

WGCL- Cleveland 

BARBRASTREISAJID -Woman In Love 

(Columbia) 
DONNA SUMMER -Walk Away 
(Casablanca) 

* OLIVA NEWTON -JOHN- Xanadu(MCA)23- 
14 

* WILD HORSES -Funky Poodles (Wild 
Horses) 

Southwest Region 

TOP ADD ONS: 

DOOBIE BROTHERS -Real Love (WB) 

LOSEN-FEITEN BAND -Who'll Be The Fool 

Tonight (WB) 

BARBRA STREISAND -Woman In Love 

(Columbia) 

* PRIME MOVERS: 

DIANA ROSS- Upside Down (Motown) 

ROBBIE DUPREE -Hot Rod Hearts (Elektra) 

Bot SCAGGS -Look What You've Done To Me 

(Columbia) 

BREAKOUTS 

DEVO -Whip It (WB) 

STACEY LATDSAW -Let Me Be Your Angel 

(Cotillion) 

CUFF RICHARD- Dreaming (EMI) 

NABS-Dallas 

DONNA SUMMER -Walk Away 

(Casablanca) 
KTKT-Tucson 

ALSTEWART- Midnight Rocks (Arista) 
AMY HOLLAND -How Do I Survive (Capitol) 

* DOOBIE BROTHERS -Real Love (WB) 
* PAUL SIMON-Late In The Evening (WB) 

KRSP -Salt Lake City 

DEVO -Whip lt (WO) 
JACKSON BROWNE -That Girl Could Sing 

(Elektra) 
* ROBBIE DUPREE -Hot Rod Hearts 

(Elektra) 
* AL STEWART -M idnight Rocks (Arista) 

AWE NELSON-On The Road Again 

(Columbia) 
DEVO- Whiplt(WB) 

* DIONNE WARWICK -No Night So Long 

(Arista) 
* ROBBIEDUPREE -Hot Rod Hearts 

(Elektra) 
NORA -Oklahoma City 

BOZ SCAGGS -Look What You've Done To 
Me (Col) 
DOOBIE BROTHERS-Real Love (WB) 

* OLIVIA NEWTON -JOHN- Xanadu (MCA) 
* AIR SUPPLY -All Out Of Love (Arista) 

KFJZ -FM -R. Worth 

QUEEN -Another One Bites The Dust 
(Elektra) 
DODWEBROTHERS -Real Love (WB) 

KILT -Houston 

DOOBIE BROTHERS- ReaI Love (WB) 
CHICAGO -Thunder And Lightning 
(Columbia) 

* ANNEMURRAY-Could I Have This Dance 
(Capitol) 

* VALUE NELSON-On The Road Again 

(Columbia) 
KAUM- Houston 

POINTER SISTERS -He's So Shy (Planet) 
DIANA ROSS- Upside Down (Motown) 

* BOZ SCAGGS -Look What You've Done To 
Me (Col) 

* AIR SUPPLY -All Out Of Love (Arista) 
KTSA -San Antonio 

GENESIS -Turn It On Again (Atlantic) 
LARSEN-FEITEN BAND -Who'll Be The Fool 

Tonight (WB) 
* DIANA ROSS-Upside Down (Motown) 
* AIR SUPPLY -All Out Of Love (Arista) 

KCPX -Sau Lake City 

STACEY LATTISAW-Let Me Be Your Angel 
(Cotillion) 
DOOBIE BROTHERS-Real Love (WB) 

* CHARLIE DANIELS BAND -Legend Of 
WolleySwamp(Epic) 

* ROBERT JOHN-Hey There Lonely Girl 
(EMI) 

KAM -Denver 

LARSEN- FEITEN BAND-Who'll Be The Fool 

Tonight (WB) 
BARBRA STRBSAND -Woman In Love 

(Columbia) 
* DIANA ROSS-Upside Down (Motown) 
* BILLY JOEL-Don't Ask Me Why (Columbia) 

KVIL-Dallas 

* DIANAROSS- Upside Down (Motown) 
* ROBBIE DUPREE -Hot Rod Hearts 

(Elektra) 
KILT -Houston 

ANNE MURRAY -Could I Have This Dance 
(Capitol) 
LARSEN -FEfEN BAND -Who'll Be The Fool 

Tonight (WB) 
* BOZSCAGGS -Look What You've Done To 

Me (Col) 
* PAUL SIMON -Late In The Evening (WB) 

Midwest Region 

TOP ADD ONS: 

DOOBIE BROTHERS -Real Love (AM) 

JOHNNY LEE- Lookin' For Love (Asylum) 

LARSEN -FEITEN BAND -Who'll Be The Fool 

Tonight (WO) 

* PRIME MOVERS: 

BILLY JOEL -Don't Ask Me Why (Columbia) 

PAUL SIMON -Late In The Evening (WB) 

DIANA ROSS- Upside Down (Motown) 

BREAKOUTS- NATIONAL 
DEVO -Whip It (WB) 

CLIFF RICHARD- Dreaming (EMI) 

STACEY LATTISAW -Let Me Be Your Angel (Cotillion) 

BREAKOUTS: 

BARBRA STREISAND -Woman In Love 

(Columbia) 

KENNY LOGGINS -Fm Alright (Columbia) 

QUEEN -Another One Bites The Dust (Elektra 

KIQA -Des Moines 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World ( MCA) 

DOOBIE BROTHERS-Real Love (WO) 
* DIANA ROSS -Upside Down (Motown) 
* KENNY LOGGINS -l'm Alright (Columbia) 

WRAP-Indianapolis 

BARBRA STROSMID-Woman In Love 
(Columbia) 

* PAULSIMON -Late In The Evening (WB) 
* KENNY LOGGINS -l'm Wright (Columbia) 

WOKY -Milwaukee 

LARSEN- FEITEN BAND -Who'll Be The Fool 

Tonight (WB) 
UMBRA STREISAND -Woman In Love 

(Columbia) 
* BOB SEGER/SILVER BULLET BAND- You'II 

Accomp'ny Me (Capitol) 
* DIANA ROSS-Upside Down (Motown) 

KXOK -SL Lours 

ROBERT JOHN-Hey There Lonely Girl 
(EMI) 
CARLY SIMON-Jesse (WB) 

* JOURNEY -Good Morning Girl /Stay Awhile 
(Columbia) 

* BARBRASTREISAND -Woman In Love 

(Columbia) 
KSLQ -St. Louis 

CHARUE DANIELS BAND- Legend Of 
Wolley Swamp (Epic) 
LARSEN -FEITEN BAND -Who'll Be The Fool 

Tonight (WB) 
* KENNY LOGGINS -l'm Wright (Columbia) 
* BOZ SCAGGS-Look What You've Done To 

Me (Col) 
Wall- Milwaukee 

KENNY LOGGIAS- I'm Alright (Columbia) 
LARRY GRAHAM -One InA Million You (WB) 

* PAULSIMON- LatelnTheEvening(WB) 
* BILLY JOEL -Don't Ask Mc Why (Columbia) 

WHB- Kansas City 

* IRENECARA -Out Here On MyOwn(RSO) 
* WIWENEISON -On The Road Again 

(Columbia) 
WSPT -Stevens Point 

AL STEWART- M idnight Rocks (Arista) 
CARS -Touch & Go (Elektra) 

* PAUL SIMON-Late In The Evening (WB) 
* OWUNEWTON- JOHN- Xanadu (MCA) 

WOW -Omaha 

STEPHANIE MILLS -N ever Knew Love Like 
This Before (20th Century) 
LARSEN -FEITEN BAND -Who'll Be The Fool 

Tonight (WB) 
* PAULSIMON -Late In The Evening (WB) 
* DIANA ROSS-Upside Down (Motown) 

WHIN- Springfield 

D00BIE BROTHERS -Real Love (WB) 
BARBRASTREISAND -Woman In Love 

(Columbia) 
* AIR SUPPLY-All Out Of Love (Atlantic) 
* PAUL SIMON-Late ln The Evening (WB) 

WEBA- Chicago 

DEVO -Whip It (WB) 
* QUEEN -Another One Bites The Dust 

(Elektra) 
* BILLY JOEL -Don't Ask Me Why (Columbia) 

WISM -Madison 

KENNY LOGGIAS -I'm Alright (Columbia) 
DOOBIE BROTHERS -Real Love (WB) 

* ELECTRIC UGHTORCHESTRA-Nl Over The 

World (MCA) 
* PAUL SIMON -Late In The Evening (WS) 

WLS- Chicago 

QUEEN -Another One Bites The Dust 

(Elektra) 
JOHNNYLEE- Lookin' For Love (Asylum) 

* ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 
* BILLY JOEL -Don't Ask Me Why (Columbia) 

KDWB- Mimeapolis 

JOHNNY LEE -Lookin For Love (Asylum) 
DOOBIE BROTHERS-Real Love (WB) 

* BILLY JOEL -Don't Ask Me Why (Columbia) 
* ROBBIE DUPREE -Hot Rod Hearts 

(Elektra) 
KSTP -FM -St. Paul 

DOBBIEBROTHERS -Real Love (WB) 
* DIANA ROSS-Upside Down (Motown) 
* BILLY JOEL -Don't Ask Me Why (Columbia) 

Northeast Region 

TOP ADD ONS 

DEVO -Whip It (WB) 

AL STEWART- Midnight Rocks (Arista) 

ELTON 1131111-Don't You Wanna Play This 

Game No More (MCA) 

* PRIME MOVERS: 

QUEEN -Another One Bites The Dust (Elektra. 

JOHNNY LEE- Lookio' For Love (Asylum) 

POINTER SISTERS-He's So Shy (Planet) 

BREAKOUTS: 

NATALIE COLE- Someone That I Used To Lo,- 

(Capitol) 

STACEY LATTISAW -Let Me Be Your Angel 

(Cotillion) 

OUYM NEWT011 -101N- Xanadu (MCA) 

WPRO- Providence (PRO -FM) 

JERMMNE JACKSON -You're Supposed To 
Keep Your Love (Motown) 
OIIIM NEWTON-JOHN -Xanadu (MCA) 

* DOOBIE BROTHERS-Real Love(WB)30- 
23 

* POINTER SISTERS -He's SoShy(Planet) 
23-18 

WTSN -Dover 

DEVO -Whip It (WB) 
* BOB SEGER/SILVER BULLET BAND-You'll 

Accomp'ny Me (Capitol) 15-9 

* BILLY JOEL- Don't Ask Me Why (Columbia) 
16 -10 

WLBZ -Banpr 
DIONNEWARIVICK -No Night So Long 
(Arista) 
CUFFRICHARD- Dreaming(EMI) 

* DIANA ROSS -Upside Down (Motown)19- 
14 

* OLJWA NEWTON -JOHN- Xanadu (MCA) 20- 

16 

WGUY- Bangor 

ELTON JOHN -Don't You Wanna Play This 
Game (MCA) 
BARBRASTREISAND -Woman In Love 

(Columbia) 
* DIANA ROSS-U pside Down (Motown) 21- 

14 

* BILLY JOEL -Don't Ask Me Why (Columbia) 
15-10 

WOLF -Syracuse 

BOZ SCAGGS-Look What You've Done To 

Me (Col) 
DOOBIE BROTHERS-Real Love (WB) 

* BOB SEGER/SILVER BULLET BAND -Yoóll 
Accomp'ny Me (Capitol) 10-3 

* ROBBIE DUPREE -Hot Rod Hearts 
(Elektra) 8-4 

WTRY- Schenectady 

PURE PRAIRIE LEAGUE-I'm Almost Ready 
(Casablanca) 
DEVO -Whip It (WB) 

* AMBROSIA -You're The Only Woman (WB) 
13-7 

WPST- Trenta) 

DIONNE WARWICK-No Night So Long 

(Arista) 
BARBRASTREISAND -Woman In Love 

(Columbia) 
* QUEEN -Another One Bites The Dust 

(Elektra) 
* 

MEA-Manchester 

'AWE NELSON-On The Road Again 

(Columbia) 
DONNA SUMMER- WalkAway 
(Casablanca) 

* MAMA ROSS-Upside Down (Motown) 25- 
12 

* PAUL SMON-Late In The Evening (WB) 
15 -7 

WRNO- Boston 

ALSTEWART- Midnight Rocks (Arista) 
OLIVIA NEWTON -JOHN- Xanadu (MCA) 

* AMY HOLLAND -How Do I Survive (Capitol) 
21 -14 

* JOHNNY LEE -Lookin' For Love (Asylum) 
WREN -Buffalo 

STACEY LATTISAW -Let Me Be Your Angel 
(Cotillion) 
LARSEN -FEITEN BAND-Who'll Be The Fool 
Tonight (WB) 

* LARRY GRAHAM -One In A Million You (WB) 
2517 

* CARLY SIMON -Jesse (WB) 26 -22 
WKBW -Buffalo 

STACEY LATT1SAW -Let Me Be Your Angel 
(Cotillion) 
QUEEN -Another One Bites The Dust 
(Elektra) 

* JOHNNY LEE -Lookin' For Love (Asylum) 
21.14 

* POINTER SISTERS -He's So Shy (Planet) 
24 -18 

(Continued on page 22) 
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Billboard Radio Action 
Based on station playlists through Thursday (9/4/80) 

Ploylist Top Add Ons 

Ploylist Prime Movers * 

Continued from page 20 

WBU -Long Island 

DOOBIE BROTHERS -Real Love (WB) 
BARBRA STREISAND-Woman In Love 

(Columbia) 
* DIANA ROSS- Upside Down (Motown) 14 -6 

* PAUL SIMON- Lateln The Evening (WB) 
167 

WFTQ -Worchester 

* OLIVIA NEWTON-JOHN -Xanadu(MCA)10- 
1 

* PAUL SIMON-Late ln The Evening (WB) 
22 -17 

WKCI -New Haven 

* LARRY GRAHAM -One In A Million You (WB) 
14-9 

* OLIVIA NEWTON-JOHN -Xanadu (MCA) 17 

10 

WFLY- Mbalryr 

DEW) -Whip it (WB) 
* IRENECARA -Fame (RSO) 20 -14 
* DOOBIE BROTHERS -Real Love (WB) 24 

17 

WABC -New York 

JOHNNY LEE-Lookin' For Love (Asylum) 
NATAUE COLE-Somone That I Used To 

Love (Capitol) 
* QUEEN -Mother One Bites The Dust 

(Elektra) 12.9 

* AIR SUPPLY-NI Out Of Love (Arista)10.6 
WPM-Providence 

BOZ SCAGGS- Look What You've Done To 

Me (Col) 
DIANA ROSS-I'm Com ing Out (Motown) 

* LARRY GRAHAM -One In A Million You (WB) 
22 -14 

* CARLY SIMON -Jesse CAB) 19 -13 
NFU- Syracuse 

ELTON JOHN -Don't You Wanna Play This 
Game (MCA) 
AMY HOLLAND -How Do I Survive (Capitol) 

* STEPHANIE MILLS -Never Knew Love Like 
This Before (MCA) 34 -29 

* DOOBIE BROTHERS-Real Love (WB) 39- 
35 

MSC -New York 

* QUEEN -Another One Bites The Dust 
(Elektra) 18.14 

* JOHNNYLEE- Lookin' For Love (Asylum) 
21.18 

WPRO -AM- Providence 

STEPHANIE MILLS- N ever Knew Love Like 
This Before (RCA) 
JERMAINEJACKSON- You're Supposed To 

Keep Your Love (Motown) 
* ROBBIE DUPREE -Hot Rod Hearts 

(Elektra) 21.16 
* BILLY JOEL -Don't Ask Mc Why (Columbia) 

16-10 

WVM- Boston 

ANY HOLLJIND -How Do I Survive (Capitol) 
CMS -Touch And Go (Elektra) 

* DIANA ROSS- Upside Down (Mootwn) 24- 

13 

* BOBSEGER/SILVER BULLET BAND -You'll 
Accomp'ny Me (Capitol) 4-1 

WBBF- Rochester 

DIONNEWARWICK -No Night So Long 

(Arista) 
QUEEN -Another One Bites The Dust 
(Elektra) 

* ELECTRIC LIGHT ORCHESTRA -All Over The 
World (MCA) 23-18 

* OLJYIA NEWTON-JOHN -Xanadu (MCA)19- 
10 

MC -Bridgeport 

PURE PRAIRIE LEAGUE-I'm Almost Ready 

(Casablanca) 
DEMO -Whip lt(WB) 

* EDDIE RABBITT- Drivin' My Lite Away 

(Elektra) 20 -12 
* QUEEN -Another One Bites The Dust 

(Elektra) 15 -10 
W1(1.0 -New York 

DONNA SUMMER-Walk Away 

(Casablanca) 
* AMBROSIA- You're The Only Woman (WB) 

20 -16 

* PAULSIMON -Late In The Evening (WB) 

10 -6 

CKLW- Detraes 

WIWENELSON -On The Road Again 

(Columbia) 
NATAUE COLE-Someone That I Used 10 

Love (Capitol) 

* POINTER SISTERS -He's So Shy (Planet) 
30 -17 

* EDDIERABBITT- Drivin' My Life Away 
(Elektra) 26 -16 

WDRQ- Detroit 

ILLSTE/MIT- Midnight Rocks (Arista) 
DEVO- Whiplt(WB) 

* KENNY LOGGIAS -l'm Alright (Columbia) 
9-5 

* QUEEN -Another One Bites The Dust 
(Elektra) 10-6 

Mid- AHanEic Region 

TOP ADD ONS: 

DOOBIE BROTHERS -Real Love (WB) 

EDDIE RABBITT -Dnum' My Lite Away 

Elektra; 

IRENE CARA -Out Here On My Own (RSO) 

* PRIME MOVERS: 

BOZ SCCAGGS-Look What You've Done To Me 

(Columbia) 

PAULSNWON -Late In The Evening (WB) 

QUEEN- Another One Bites The Dust (Elektra; 

BREAKOUTS: 

BARBRASTREISAND -Woman In Love 

(Columbia) 

POINTER SISTERS-He's So Shy (Planet) 

OLIVIA NEWTON -JOHN- Xanadu (MCA) 

WYRE -Annapolis 

EDDIE RABBITT- Drivin' My Life Away 

(Elektra) 
ALSTEWART- Midnight Rocks (Arista) 

* BILLY JOEL -Don't Ask Me Why (Columbia) 
* JOHNNY LEE- Lookió For Love (Asylum) 

KANSAS-Hold On (Kirshner) 
HALL & OATES- You've Lost That Lovin' 
Feeling (RCA) 

* BARBRA STREISAND -Woman In Love 

(Columbia) 
* THE DIRT BAND-Make A Little Magic 

(United Artists) 
WPEZ -FM- Pittsburgh 

* EDDIERABBITT- Drivin' My Life Away 
(Elektra) 

WRVQ -Richmond 

PURE PRAIRIE LEAGUE-l'm Almost Ready 
(Casablanca) 
JACKSON BROWNE -That Girl Could Sing 
(Elektra) 

* PAUL SIMON -Late In The Evening (WB) 
* ALSTEWART- Midnight Rocks (Arista) 

WQRK -Norfolk 

CARS- Touch & Go (Elektra) 
* QUEEN -Another One Bites The Dust 

(Elektra) 
* POINTER SISTERS -He's So Shy (Elektra) 

WAEB -Allentown 

DOOBIE BROTHERS -Real Love (WB) 
LARSEN- FEITEN BAND-Who'll Be The Fool 

Tonight (WB) 
* QUEEN -Another One Bites The Dust 

(Elektra) 
* LARRYGRAHAM- OnelnAMillionYou(WB) 

WIR -Bah Cynwyd 

ALSTEWART- Midnight Rocks (Arista) 
CIIARLIEDANIEISBAND-Legend Of 
Wolley Swamp (Epic) 

* QUEEN -Another One Bites The Dust 
(Elektra) 

* BOZ SCAGGS-Look What YoóveDone To 

Me (Col) 
WPGC-Washington D.C. 

EDDIERABBRT- Drivin' My Life Away 
(Elektra) 
DOOBIE BROIHERS -Real Love (W8) 

WKBO- Harrisbwg 

DOBI IE BROTHERS -Real Love (WB) 
BARBRASTREISAND -Woman In Love 

(Columbia) 
* JOHNNY LEE -Lookin' For Love (Asylum) 

WXKX- Pittsburgh 

* POINTER SISTERS -He's So Shy (Elektra) 
* AIR SUPPLY -All Out Of Love (Arista) 

WRL- Philadelphia 

BOZ SCAGGS-Look What You've Done To 

Me (Col) 
IRENECARA -Out Here On My Own (RSO) 

* PAUL SIMON -Late In The Evening (WB) 
* OLIVIANEWTON -IOHN- Xanadu(MCA) 

WICK - SouEheasE Region 

BARBRASTREISAND -Woman In Love 

(Columbia) 
CHRIS THOMPSON-If You Remember Me 

(Planet) 
* ROBBIEDUPREE -Hot Rod Hearts 

(Elektra) 
* JOHNNYLEE- Lookin' For Love (Asylum) 

WQXA -York 
WIWE NELSON-On The RoadAgain(MCA) 
LEO SAYER-More Than I Can Say (WB) 

* IRENE CARA-Fame (RSO) 

* QUEER -Another One Bites The Dust 

(Elektra) 
WIGY- Bathesda 

THE KINGS -Switchin' To Glide (Elektra) 
DOOBIE BROTHERS -Real Love (WB) 

* CARLY SIMON -Jesse (WB) 
* DIANA ROSS- Upside Down (Motown) 

WFBG- Altoona 

CHICAGO -Thunder And Lightning 
(Columbia) 
DONNA SUMMER -Walk Away 

(Casablanca) 
* BOZSCAGGS -Look What You've Done To 

Me (Col) 
* LARRY GRAHAM-One In A Million You (WB) 

WFBR- BaHkmore 

TEDDY PENDERGRASS-Can't We Try 

(CBS) 
MME MURRAY -Could I Have This Dance 

(Capitol) 
* BOZ SCAGGS -look What You've Done To 

Me (Col) 

WGH- Hampton 

ROGER DALTRY- Without Your Love 

(Polydor) 
DOOBIEBROTHERS -Real Love (WB) 

* BILLY JOEL -Don't Ask Me Why (Columbia) 

TOP ADD ONS: 

BARBRA STREISAND -Woman In Love 

Id) 

DOOBIE BROTHERS -Real Love (WB) 

DIONNE WARWICK -No Night So Long (Arista) 

* PRIME MOVERS: 

PAUL SIMON -Late In The Evening (WB) 

QUEEN -Another One Bites The Dust (Elektra; 
DIANA ROSS- Upside Down (Motown) 

BREAKOUTS: 

DEVO -Whip It (WB) 

CLIFF RICHARD- Dreaming (EMI) 

WILLIE NELSON -On The Road Again (Col) 

WZGC-Atlanta 

AL STUART- Midnight Rocks (Arista) 
STEPHANIE MILLS -Never Knew Love Like 
This Before (RCA) 

* QUEEN -Another One Bites The Dust 
(Elektra) 15 -10 

* PAUL SIMON -Late In The Evening (WB) 
19 -14 

WMJX -FM -Miami 
BILLY JOEL-Don't Ask Me Why (Columbia) 

* QUEEN -Another One Bites The Dust 

(Elektra) 29 -21 

* GEORGE BENSON -Give Me The Night 
(WB) 

MACY -Tampa 

* PAUL SIMON-Late In The Evening (WB) 7 

3 

* ROBBIEDUPREE -Hot Rod Hearts 
(Elektra) 17 -9 

WTMA- Charleston 

CUFF RICHARD-Dreaming (EMI) 
BOZ SCAGGS-Look What You've Done To 

Me (Col) 
* PAULSIMON -Late In The Evening (WB) 

22-16 
* DIANA ROSS-Upside Down (Motown) 10-7 

MAC -Nashville 

WILLIE NELSON -0 n The Road Again (Col) 
CHARLIE DANIELS BAND -Legend Of 
Wolley Swamp (Epic) 

* BOZ SCAGGS -Look What You've Done To 

Me (Col) 20-13 
* QUEEN -Another One Bites The Dust 

(Bektra) 15.7 
WFLB-Fayetteville 

DIMS-Girl, Don't Let It Get You Down 
(CBS) 

DONNA SUMMER-Walk Away 

(Casablanca) 
* OLIVIA NEWTON- JOHN /ELO- Xanadu 

(MCA) 25 -18 
* BOZ SCAGGS- Look What You've Done To 

Me (Col) 27-23 
WIYY- Jacksonville 

LINDACUFFORD- RedLight(RSO) 
DIANA ROSS-1'm Coming Out (Motown) 

* OUVIANEWTON- JOHN- Magic(MCA)16- 
10 

* LARRY GRAHAM-One In A Million You (WB) 
32.25 

WBBQ- Augusta 

ALI THOMSON- Live Every Minute (A &M) 
ROGER DALTRY-Without Your Love 
(Polydor) 

* PAULSIMON -Late In The Evening (WO) 
16.10 

* BOZ SCAGGS-Look What You've Done To 
Me (Col) 10 -11 

WNOX- KnondNe 

CUFF RICHARD- Dreaming(EMI) 
JIMMY HALL-I'm Happy That Love Has 
Found Me (Epic) 

* OVVIA NEWTON -JOHN /ELO- Xanadu 
(MCA) 19-17 

* BOZ SCAGGS-Look What You've Done To 

Me (Col) 26.21 
WQXI -FM -Atlanta 

DOOBIE BROTHERS -Real Love (WB) 
BARBRASTREISAND -Woman In Love 
(Columbia) 

* DMA ROSS-Upside Down (Motown) 23- 
13 

* PAULSIMON -Late In The Evening (WB) 
20-16 

KUZ- FM -Little Rock 

JON AND VANGEUS- I Hear You Now 
(Polydor) 
BARBRA MOUND -Woman In Love 
(Columbia) 

* UNDA CLIFFORD -Red Light (RSO) 
* QUEER -Another One Bites The Dust 

(Elektra) 26 -18 
WHBQ- Memphis 

* PAUL SIMON-Late In The Evening (WB) 
17-10 

* GEORGE BENSON -Give Me The Night 
(WB) 12-8 

WMY- Huntsville 

DOOBIE BROTHERS-Real Love (WB) 
BARBRA STREISAND -Woman In Love 

(Columbia) 
* CHARUE DANIELS BAND- Legend Of 

Wolley Swamp (Epic) 18-12 
* POINTER SISIERS- He's So Shy (Elektra) 

25-17 
WAYS -Charlotte 
* CARLY SIMON -Jesse (WB) 17-14 
* QUEER -Another One Bites The Dust 

(Elektra) 29-15 

WIIKX- Nashville 

AM II STEWMT/JOHNNY BRISTOL -My 
Guy /My Girl (Handshake -CBS) 
CUFF RICHARD -Dreaming (EMI) 

* DIANA ROSS-Upside Down (Motown) 13-4 
* PAUL SIMON -Late In The Evening (WO) 

10 -6 

WAPE- Jacksonville 

STACEYLATTISAW -Let Me Be Your Angel 
(Atlantic) 
ALSTEWART- Midnight Rocks (Arista) 

* CARLY SIMON -Jesse (WB) 17-12 
* PAUL SIMON -Late In The Evening (WO) 

129 

WAXY -R. Lauderdale 

LARSEN- FE1TE11 BAND-Who'll Be The Fool 

Tonight (WB) 
MELISSA MANCHESTER-If This Is Love 

(Arista) 
* DIANA ROSS-Upside Down (Motown) 5 -1 

* POINTER SISTERS -He's SoShy(Elektra) 
22-11 

WKXY- Sarasota 

POINTER SISTERS -He's So Shy (Elektra) 
BARBRA STREISAND -Woman In Love 

(Columbia) 
* DEVO -Whip It (WB) D -28 

* QUEEN -Another One Bites The Dust 
(Elektra) 6-2 

IMF- Savannah 

STEPHANIE MILLS -Never Knew Love Like 
This Before (RCA) 
DEVO -Whip It (WB) 

* QUEEN -Another One Bites The Dust 
(Elektra) 28-20 

* EDDIE RABBITT- Drivin' My Life Away 
(Elektra) 24 -16 

WSGA -Savannah 

DEVO -Whip lt(WB) 
* OUVIANEWTON- JOHN /ELO- Xanadu 

(MCA) 19 -14 

* QUEEN -Another One Bites The Dust 
(Elektra) 11-2 

WSKZ- Chattanaop 

* PAUL SIMON-Late In The Evening (WB) 
16 -13 

* AIR SUPPLY -All Out Of Love (Arista) 3-2 
WKIX- Raleigh 

DOOBIE BROTHERS-Real Love (WO) 
BARBRA STREISAND -Woman In Love 

(Columbia) 
* BOB SEGER/SILVER BULLET BAND- You'll 

Accomp'ny Me (Capitol) 15 -13 
* PAULSIMON -Late In The Evening (WB) 

24 -20 

WERG- Birmingham 

AMY HOLLAND -How Do I Survive (Capitol) 
WILLIE NELSON -On The Road Again (Col) 

* CARLY SIMON -1 esse (WB) 21-14 
* POINTER SISTERS -He's So Shy (Elektra) 

27 -21 

WKXX- Birmingham 

WIWE NELSON -On The Road Again (Col) 
CLIFF RICHARD-Dreaming (EMI) 

* OVVIA NEWTON -JOHN /ELO- Xanadu 
(MCA) 21.16 

* CARLY SIMON -Jesse (WB) 24 -18 

WRNS -Anderson 

TEDDY PENDERGRASS-Can't We Try 

(CBS) 
KANSAS -Hold On (Kirshner) 

* CHARLIE DANIELS BAND-Legend Of 
Wolley Swamp(Epic)14.10 

* PAULSIMON -Late In The Evening (WB) 
127 

WRJZ- Knoxville 

ALSTEWART- Midnight Rocks (Arista) 
WILLIE NELSON -On The Road Again (Col) 

* PAUL SIMON -Late In The Evening (WB) 
1814 

* BOZ SCAGGS -Look What You've Done To 
M e (Col) D -30 

KEEL -Shreveport 

DOOBIE BROTHERS-Real Love (WB) 
DONNASUMMER -Walk Away 

(Casablanca) 
* QUEEN -Another One Bites The Dust 

(Elektra) 23-12 
* MR SUPPLY -All Out Of Love (Arista) 12-8 

WIRE - Hollywood, FL 

BILLY JOEL -Don't Ask Me Why (Col) 
DIANA ROSS-I'm Coming Out (Motown) 

* DEVO -Whip It (WB) 11-6 
* JACKSON BROWNE- Boulevard (Elektra) 

20 -17 

WMJX -Miami 
BARBRASTREISRND -Woman In Love 

(Columbia) 
DOOBIE BROTHERS-RealLove (WB) 

* DIANAROSS- Upside Down (Motown) 11.6 

* PAUL SIMON-Late In The Evening (WB) X- 

35 

WRBQ -Tampa 

DIONNE WARWICK-No Night So Long 
(Arista) 
JACKSON BROWNE -Hold On /Hold Out 
(Elektra) 

* OLIVIANEWTON- JOHN /ELO- Xanadu 
(MCA) 21-13 

* BOZSCAGGS -Look What You've Done To 

Me (Col) 15 10 

WNW-Orlando 

CHARUE DANIELS BAND - Legend Of 
Wolley Swamp (Epic) 
IARSEN- FEITEN BAND -Who'll Be The Fool 

Tonight (WB) 
* DIANA ROSS- Upside Down (Motown) 6-1 

* AIR SUPPLY -All Out Of Love (Arista) 7-3 

WSEZ- Winston -Salem 

ROXY MUSIC-Oh Yeah (Atlantic /Avco) 
WAYLONJENNINGS -Theme From The 
Dukes Of Hauard (RCA) 

* DIANA ROSS -Upside Down (Motown) 23- 

17 

* 'AWE NELSON-On The Road Again (Col) 
D -36 

WHB- Kansas City 

BARBRASTREISAND -Woman In Love 
(Columbia) 

* BILLYJOEL -Don't Ask Me Why(Col)129 
* OLIVIANEWTON -JOHN -Magic (MCA) 5.2 

KEYN -Vehih 
DOOBIE BROTHERS -Real Love (WB) 
BARBRASTREISAND -Woman In Love 

(Columbia) 
* DWIA ROSS -Upside Down (Motown) 6.3 

* GEORGE BENSON -Give Me The Night 
(Ouest/WB) 7 -5 

WEZB -New Orleans 

DIONNEWANWICK -No Night So Long 
(Arista) 
DEVO- Whiplt(WB) 

* DOOBIE BROTHERS -Real Love (WB) D -29 

* AIR SUPPLY -All Out of Love (Arista) 9.4 

WISE -Asheville 

PETER GABRIEL-Games Without Frontiers 
(Mercury) 
DIONNE WARWICK-No Night So Long 
(Arista) 

* QUEEN -Another One Bites The Dust 

(Elektra) 13 -10 

* POINTER SISTERS -He's So Shy (Elektra) 
22 -16 

WJDX -Jacksos 

DOOBIE BROTHERS -Real Love (WB) 
BARBRASTREISAND -Woman In Love 

(Columbia) 
* DIANA ROSS-Upside Down (Motown) 15-9 

* CARLYSIMON -Jesse (WB) 24-19 

WHHY- Montgomery 

DIONNE WARWICK -No Night So Long 

(Arista) 
DIANA ROSS- l'm Coming Out (Motown) 

* BOZ SCAGGS -Look What You've Done To 

Me (Col) 20-14 
* DIANA ROSS-Upside Down (Motown)17- 

12 

MIX-New Orleans 

DEVO -Whip It (WB) 
BARBRASIREISAIID -Woman In Love 

(Columbia) 
* MR SUPPLY-All Out Of Love (Arista) 11-6 
* GEORGE BENSON -Give Me The Night 

(WB) 18-9 

WBYQ -Nashville 

ANNSTEWART /JOHNNY BRISTOL -My 
Guy /My Girl (Handshake -CBS) 

BARBRA STRESAIID -Woman In Love 

Columbia) 
* CHRISTOPHER CROSS -Sailing (WB) 5-2 
* DIANA ROSS- Upside Down (Motown)16- 

12 

WMC-FM- Memphis 

DIONNE WARWICK-No Night So Long 
(Arista) 
BARBRASTREISMD -Woman In Love 

(Columbia) 
* DIANA ROSS-Upside Down (Motown) 9 -3 

* QUEEN -Another One Bites The Dust 
(Elektra) 12-5 

Copyright 1980, Billboard Publi- 
cations, Inc. No part of this publi- 
cation may be reproduced, stored 
in a retrieval system, or trans- 
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or oth- 
erwise, without the prior written 
permission of the publisher. 

Vox Jox 
NEW YORK -In a move to "ur- 

banize" the station, WXLO -FM 
New York program director Don 
Kelly has hired WKTU -FM morn- 
ing man J.D. Holiday to take over 
that spot on the former 99 -X Top 40 
rocker. 

The hiring of the former p.d. at 
WKTU, who's off -air name is Paul 
Zarcone, follows an attempt by 
Kelly to hire WKTU music director 
Michael Ellis. 

These steps to raid the former 
disco giant, which now enjoys wide 
appeal with black and Hispanic lis- 
teners, is part of a plan by Kelly to 
redirect the RKO outlet to appeal to 
these ethnic groups. 

"You have to have a certain num- 

ber of blacks and Latins listening or 
else you can't win," he says. "We're 
going to play more of the hits that 
appeal to the urban core of the city. 
We will be going on black crossover 
product earlier," he adds. 

Ellis was being considered for the 
music director's job, which has been 
vacant since Rick Bisceglia resigned 
to take a promotion post at Ariola 
Records. Kelly says he hopes to fill 
the job from local talent. He has also 
been talking to Wanda Ramos, who 
was involved in the development of 
WKTU as a disco station and has 
since gone into record promotion. 

Holiday succeeds Scotty Brink, 
who left the station to join KHOW- 
AM as p.d. 

By DOUG HALL 

Kevin Metheny, p.d. at KSLQ -FM 
St. Louis, will take over the reins of 
programming WNBC -AM New 
York Monday (15). He succeeds 
John Lund, who has joined Sunbelt 
Communications. Metheny has 
been programming KSLQ for the 
past eight months and before that 
programmed WEFM -FM Chicago 
and WXKS -FM Pittsburgh. 

* * * 

Mark Goodman has joined ABC's 
WPLJ -FM New York from Metro - 
media's WMMR -FM Philadelphia 
to take over the 10 p.m. to 2 a.m. slot. 
Dave Charity had been filling this 
slot since Carol Miller moved to an 
earlier time period in a general shake- 
up of the on -air lineup last month. 

Goodman was also assistant pro- 
gram director at WMMR. Moving 
into Goodman's old slot is Earle 
Bailey, who had been working week- 
ends and hosting the station's maga- 
zine show, "Point Blank." 

* * * 

Tom Marker joins WXRT -FM 
Chicago as air personality. He comes 
from WJKL -FM Elgin, Ill., where 
he was p.d. and afternoon drive jock. 
WXRT DJ Bill Cochran, who works 
Sundays from noon to 4 p.m., has 
been promoted to production direc- 
tor. ... Donald Wright, former p.d. 
at KSJQ -FM San Jose, has joined 
KCBS -FM San Francisco as a week- 
end jock. 

Duff Lindsey, p.d. at WOKV -FM 
Hamilton, Ohio, reports his station is 
now in a "Supermix" format of Top 
40, disco and r &b hits and he is han- 
dling the 3 to 6 p.m. shift. Ron 
Holmes is on from 6 to 9 a.m., Kim 
Flock is on from 9 a.m. to noon, as- 
sistant p.d. and music director Bob 
Mou is on from noon to 3 p.m. and 
J.C. Young is on from 6 p.m. to mid- 
night. 

* * * 

Jerry Lee Goddard, former p.d. at 
WQXK -FM Salem, has joined 
WKNT -FM Kenton, Ohio, in a new 
country format.... WRQX -FM (Q- 
107) Washington fielded a softball 

(Continued on page 30) 
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AND 

EPIC RECORDS 
WE'RE SETTING 

OUR SIGHTS 
ON A SMASH. 

In anticipation of one of 1980's major rock 
and roll success stories, Epic Records is 
pulling out all the stops to support Angel 
City's new album, "Darkroom. JE 36543 

This week, CBS Records sales people 
will be soliciting orders on Angel City, and 
we urge you to get on the bandwagon 
before the explosion begins. 

We're issuing a special sampler to AOR 
which features e "No Secrets" from the new 

9 -50927 
album. 

The album itself will be supported by 
every means available to us. 

Angel City will be embarking on a cross - 
country tour with the Kinks. The tour will 
expose them to tens of thousands of new 
fans, and, if past reactions repeat themselves, 
album sales will jump accordingly from 
city to city. 

Their first record, " JF To Face;' created 
radio excitement in every market. And 
we're sure that "Darkroom" is going to 
propel them even higher. 

So this week, when thinking Angel City, 
think big. Before you know i:, the eyes (and 
ears) of America will be on Angel City. 

"Darkroom': Coming soon from 
Angel City. On Epic Records and Tapes. 

"Epic;' are trademarks of CBS Inc. © 1980 CBS Inc. I.. iv, ,h Oft of out,k-. 
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Billboard, Album Radio Action 
Ploylist Top Ad Ons Top Requests /Airplay * Regional Breakouts & Notional Breakouts 

Top Add Ons- Notional 
JETHRO TULL -A (Chrysalis) 

MOLLY HATCHET -Beatin The Odds (Epic) 

8 -52'S -Wild Planet (WB) 

THUNDER- (Atco) 

ADD ONS -The four key prod 
ucts added at the radio stations 
listed; as determined by station 
personnel. 
TOP REQUESTS /AIRPLAY- 
The four products registering 
the greatest listener requests 
and airplay; as determined by 
station personnel. 
BREAKOUTS -Billboard Chart. 
Dept. summary of Add Ons and 
Requests /Airplay information 
to reflect greatest product ac- 
tivity at regional and national 
levels. 

Western Region 

TOP ADD ONS 

I 

JETHRO T1.111-A (Chrysalis) 

MOLLY IU(TCHET- Beatin' The Odds (Epic) 

RAF. -(A &M) 

MICHAEL SCHENKER GROUP -(Chrysalis) 

*TOP REQUEST /AIRPLAY: 

ROWNG STONES- Emotional Rescue (Rolling 

Stones) 

QUEEN -The Game (Elektra) 

JACKSON BROWNE -Hold Out (Asylum) 

CARS -Panorama (Elektra) 

BREAKOUTS 

Al. STEWART -24 Carrots (Arista ) 

GAMMA -Gamma 2 (Elektra) 

YES -Drama (Atlantic) 
JOHNNY VAN ZANT -No More Dirty Deals 

(Polydor) 

NMEL-FM -San Franca (P. Vincent) 

GAMMA -Gamma 2 (Elektra) 

* JACKSON BROWNE -Hold Out (Asylum) 

* CM-Panorama (Elektra) 

* QUEEN -The Game (Elektra) 

* ROWNGSTONES- Emotional Rescue (Rolling 
Stones) 

MIST-Los Miele, (T.Habock) 

11111101111-A (Chrysalis) 

MOLLY HATCHET-Beat in' The Odds (Epic) 

ALSTEWART -24 Carrots (Arista) 

* BOUJNGSTONES- Emotional Rescue (Rolling 
Stones) 

* QUEEN -The Game (Elektra) 

* CANS-Panorama (Elektra) 

* W3 -Drama (Atlantic) 

kSIO411 -San Loa (F ANrick) 

MICHAEL SCIEIMERMOUP- (Chrysalis) 

JETMOTUU.- A(Chrysalis) 

MOLLY MTCNET- Beatin' The Odds (Epic) 

* M<VICM- Soundtrack (Pdydor) 

* PAT BDMTM-Crimes of Passion (Chrysalis) 

* ROWNG STONES -Emotional Rescue (Rolling 
Stones) 

* QUEEN -The Game (Elektra) 

KIP4FM -Denaor (F. Cy /P. Strider) 

JETINOTULL- A(Chrysalis) 

MOLLY HATCHET -Beatin' The Odds (Epic) 

RAF. -.A &M) 

* JACKSON BROWNE -Hold Out (Asylum) 

* CADDYSHACK- Soundtrack(WB) 

* QUEEN -The Game (Elektra) 

* ROSSINGTONCOWJISBMD- Anytime Anyplace 
Anywhere (MCA) 

KOME.PM -Sodom (D.Jaq) 

KFMIAM-Denver (I. Grim) 

VAN MORRISON- Common One (WB) 

CARLENE CARTER-Musical Shapes (WB) 

GREGG CLEMONS -(Nemperor) 

AMAZING RHYTHM ACES -How The Hell Do You 

Spell Rhythm? (WB) 

1ETBHOTULL -A (Chrysalis) 

B-52's -Wild Planet(WB) 

* ASLEEP ATTHE WHEEL-Framed (MCA) 

* ROLUNG STONES -Emotional Rescue (Rolling 
Stones) 

* ALLMAN BROTHERS -Reach for the Sky (Arista) 

* PAUL SIMON -One Trick Pony (WB) 

KISW -FM -Seattle (S. STAN) 

YES -Drama (Atlantic) 

SAXON- Wheels Of Steel (Canners) 

AL STEWART -24 Carrots (Arista) 

GAMMA -Gamma 2 (Elektra) 

JOHNNY VAN ZANT-No More Dirty Deals (Polydor) 

* PETE TOWNSHEND -Empty Glass (Atco) 

* GENESIS -Duke (Atlantic) 

* JACKSON BROWNE -Hold Out (Asylum) 

* ROWNG STONES-Emotional Rescue (Rolling 
Stones) 

RZELfl- Eugaaa(C. Kwarick/P. Pays) 

JETHRO TULL -A (Chrysalis) 

MICHAEL SCIIENNERGROUP- (Chrysalis) 

SNEAKERS -Ear Cartoons (City Lights) 

DECLARATION OFINDEPENDENFS- Various 
Artists (Ambition) 

* MITIRMTM- Crimesof Passion (Chrysalis) 

* AC/DC -Back In Black (Atlantic) 

* IOWNGSTONFS- Emotional Rescue (Rolling 
Stones) 

* CMS-Panorama (Elektra) 

Midwest Region 

TOP ADD ONS 

MOLLY HATCHET -Beatin' The Odds (Epic) 

JETHRO TULL -A (Chrysalis) 

THUNDER -, Atco) 

B -825 -Wild Planet (WB) 

*TOP REQUEST /AIRPLAY 

ROWNG STONES- Emotional Rescue (Rolling 

Stones) 

JACKSON BROWNE -Hold Out (Asylum) 

QUEEN -The Game (Elektra) 

AC /DC -Back In Black (Atlantic) 

BREAKOUTS: 

JOHNNY VAN ¿ANT -No More Dirty Deals 

(Polydor) 

YES-Drama (Atlantic) 

GAMMA -Gamma 2 (Elektra) 

CODE BLUE-MB) 

WABX- FM- Detroit (J. Duncan) 

MOLLYHATCIET- Beatin' TheOdds(Epic) 

B -52's -Wild Planet (WB) 

CHETY CHASE- (Arista) 

* PATBENATM- Crimes of Passion (Chrysalis) 

* McVICAR- Soundtrack (Polydor) 

* ROLLING STONES -Emotional Rescue (Rolling 
Stones) 

* AC /DC -Back In Black (Atlantic) 

kSNE-FM -St Irais (R- Mis) 

MOLLY HATCHET -Beatin' The Odds (Epic) 

MICHAEL SCHENKERGROUP- (Chrysalis) 

STATUS QUO -Now Hear This (Riva) 

JETHRO TULL-A (Chrysalis) 

THUNDER -(Atco) 

* ROLLING STONES-Emotional Rescue (Rolling 
Stones) 

* JACKSON BROWNE -Hold Out (Asylum) 

* QUEEN- TheGame(Elektra) 

* PETE TOWNSHEND- Empty Glass (Atca) 

WHAMS -FM- Cleveland ().Gams) 

Based on station playlist through Wednesday (9/3/80) 

Top Requests /Airplay - Notional 
ROLLING STONES -Emotional Rescue (Rolling Stones) 

JACKSON BROWNE -Hold Out (Asylum) 

QUEEN -The Game (Elektra) 

CARS- Panorama (Elektra) 

MLVQ- FM- Csembus (S. Runner) 

CANS -Panorama (Elektra) 

YES- Drama(Atlantic) 

PAUL SIMON -One Trick Pony (WB) 

BARRYGOUDREAU- (Epic) 

* JACKSON BROWNE -Hold Out (Asylum) 

* ROLLING STONES-Emotional Rescue (Rolling 
Stones) 

* QUEEN-The Game (Elektra) 

* AC/BC -Back In Black (Atlantic) 

WTBOfN -Mlá erdlGMni) 

MOLLYNATNIET- Beatin. The Odds (Epic) 

THUNDER- (Atco) 

* IACILSONIROWNE -Hold Out (Asylum) 

* BDSSNGTONCOLLNS IMO -Anytime Anyplace 
Anywhere (MCA) 

* ROLLNGSTONES- Emotional Rescue (Rolling 
Stones) 

* QUEEN -The Game (Elektra) 

111.11(411- Mibeonima (B. Ham) 

JETHROTULL- A(Chrysalis) 

MOLLY HATCHET-Beat in' The Odds (Epic) 

JOHNNY VAN ZANT -No More Dirty Deals (Polydor) 

GAMMA -Gamma 2 (Elektra) 

* JACKSON BROWNE -Hold Out (Asylum) 

* ROSSINGTONCOWNSBAND-Anytime Anyplace 

Anywhere (MCA) 

* ROWN)SIONES- Emotional Rescue (Rolling 
Stones) 

* QUEEN -The Game (Elektra) 

WENI-RM- Gacinnati (Gary) 

JOHNNY VAN Z ANT -No More Dirty Deals (Polydor) 

JETHROTULL-A (Chrysalis) 

GAM MA -Gamma 2 (Elektra) 

* JACKSON BROWNE -Hold Out(Asylum) 

* AC /DC -Back In Black (Atlantic) 

* QUEEN -The Game (Elektra) 

* KINKS-One For The Road (Arista) 

Southwest Region 

TOP ADD ONS 

MOLLY HATCHET -Beatin' The Odds (Epic) 
IETHRO TULL-A (Chrysalis) 

THUNDER -) Atco) 

BA MORRISON- Common One (WB) 

*TOP REQUEST/ AIRPLAY 

QUEEN -The Game (Elektra) 

JACKSON IROWNE -Hold Out (Asylum) 

CARS- Panorama (Elektra) 
ROLLING STONES- Emotional Rescue (Rolling 

Stones) 

BREAKOUTS: 

AL STEWART -24 Carrots (Arista) 

CODE BLUE -(WB) 
JOHNNY VAN ZART -No More Dirty Deals 

(Polydor) 

PAUL SHARON -One Trick Pony (WB) 

KZEW -FM- Dallas (J. Dolan) 

ss. 

MOLLY HATCHET -Beatin' TheOdds(Epic) 

CODE BLUE -(WB) 

* ROWNG STONES-Emotional Rescue (Rolling 
Stones) 

* CAPS -Panora ma (Elektra) 

* QUEEN -The Game (Elektra) 

* POCO -Under the Gun (MCA) 

GAMMA -Gamma 2 (Elektra) 
SWEET -Sweet VI (Capitol) 

JETHRO TULL-A (Chrysalis) 

KLOL FM -Rouste (P. Riom) 

RAF. -(A&M) 
JOHNNY VAN ZANT-No More Dirty Deals (Polydor) 

MOLLY HATCHET-Beati n The Odds (Epic) 

ALSTEWART -24 Carrots (Arita) CODE BLUE -(WB) JETHRO TULL-A (Chrysalis) 

* JACKSON BROWNE -Hold Out (Asylum) MOLLY HATCHET -Beatin' The Odds (Epic) * JACKSON BROWNE -Hold Out (Asylum) 

* AMERICAN NOISE- (Planet) 
* QUEEN -The Game (Elektra) * QUEEN -The Game (Elektra) 

* EDDIE MONET-Playing for Keeps(Columbia) 

* ROLLING STONES-Emotional Rescue (Rolling * CARS -Panora ma (Elektra) 
* ROSSINGTON COLUNS BAND-Anytime Anyplace 

Stones Anywhere (MCA) 
* ROLLING STONES- Emotional Rescue (Rolling 

* EDDIE MONEY -Playing For Keeps (Columbia) Stones) * CMS- Panorama(Elektra) 

N(1I2fM -lianas City (M. FIry/ /1. McCabe) 

MOLLY HATCHET -Beatin' The Odds (Epic) 

* JACKSON BROMNE -Hold Out (Asylum) 

* AC /DC -Bach In Black (Atlantic) 

* QUEEN -The Game (Elektra) 

* CANS-Pa norama(Elektro) 

KMOD -FM -Tulsa (B. Brut /C. Ward) 

JOHNNY VAN ZANT -No More Dirty Deals (Polydor) 

AlSTEWART -24 Carrots (Arista) 

CARS -Panorama (Elektra) 

PAULSIMON -OneTrickPony(WB) 

JETHRO TULL-A (Chrysalis) 

* JACKSON BROWNE-Hold Out (Asylum) 

* ROLLING STONES -E motional Rescue (Rolling 
Stones: 

* ROSSINGTON COLUNS BAN D -Anyti me Anyplace 

Anywhere (MCA) 

* QUEEN-The Game (Elektra) 

RUCFM- Phoenix (LT empan) 

VAN MONNSON -Cam mon One (WB) 

THUNDER- (Atco) 

MELISSA MANCHESTER -For The Working Girl 
(Arista) 

* GEORGE BENSON -Give Me the Night (WB) 

* JACKSON BROWNE -Hold Out (Asylum) 

* AL STEWART -24 Carrots (Arista) 

* XANADU- Soundtrack( MCA) 

KRST- FM- Nbpuerque (S. Cornish/R. Roman) 

ROBBINTHOMPSON -Two B's Please (Ovation) 

THUNDER- (Atco) 

MOLLY HATCHET- Reatini The Odds (Epic) 

JETHRO TULL-A (Chrysalis) 

* ROLLING STONES -Emotional Rescue (Rolling 
Stones) 

* JACKSON BROWSE -Hold Out (Asylum) 

* QUEEN -The Game (Elektra) 

* PETE TOWNSHEND -Empty Glass (Atco) 

Southeast Region 

TOP ADD ONS. 

IETHRO TULL-A (Chrysalis) 

B- 525 -Wild Planet (WB) 

MOLLY HATCHET- Beatin' The Odds (Epic) 
MICHAEL SCHEMER GROUP -(Chrysalis) 

*TOP REQUEST /AIRPLAY 
ROWNG STONES- Emotional Rescue (Rolling 

Stones) 

JACKSON BROWNE -Hold Out (Asylum) 
ROSSINGTON COLLINS SAND- Anytime 

Anyplace Anywhere (MCA) 
ALLMAN BROTHERS -Reach For The Sky 

(Arista) 

BREAKOUTS: 

CODE BLUE -(WB) 
AL STEWART -24 Carrots (Arista) 

GAMMA -Gamma 2 (Elektra) 

JOHNNY VAN ma-No More Dirty Deals 

(Polydor) 

WRNS- FM -MIonta (D. Venable) 

11-52's -Wild Planet (WB) 

JETHRO TULL-A (Chrysalis) 

GAMMA -Gamma 2 (Elektra) 

MICHAEL SCHENBER GROUP -(Chrysalis) 

CODE BLUE -(WB) 

STEVE SWINDELLS -Fresh Blood (Alcol 

* DEVO- Freedom of Choice (WB) 

* PETERGABMEL- (Mercury) 

* KINKS -One For The Road (Arista) 

* ROLLING STONES- Emotional Rescue (Rolling 
Stones) 

WHFS- FM- Betineda (D. Einstein) 

B -52's -Wild Planet (WB) 

CARLENE CANTER-Musical Shapes (WB) 

CODE BLUE -MB) 

MOLLY HATCHET -Beatin' The Odds (Epic) 

ROBBIN THOMPSON -Two B's Please (Ovation) 

JETHRO TULL- A(Chrysalis) 

* BOWNG STONES-Emotional Rescue (Rolling 
Stones) 

* AU.MAN MOTHERS -Reach for the Sky (Arista) 

* VAPORS -New Clear Day (U.A.) 

* ENGLJSH BEAT -I Just Can't Stop It (Sire) 

Notional Breakouts 
GAMMA -Gamma 2 (Elektra) 

JOHNNY VAN TANT -No More Dirty Deals (Polydor) 
CODE BLUE -(WB) 
AL STEWART -24 Carrots (Arista) 

*SHE -FM -Ft. Lauderdale (N. Mirsby) 

e-STs -Wild Planet (WB) 

* ROSSINGTON COLUNS BAND -Anytime Anywhere 
Anyplace (MCA) 

* ROLLING STONES- Emotional Rescue (Rolling 
Stones) 

* JACKSON MOMNE -Hold Out (Asylum) 

* CAS -Panorama (Elektra) 

ZETA -7 (WORD- FM)- Ortnda(IL Was) 

JETHRO TUU.- A(Chrylis) 

MOLLY HATCHET -Beatin' The Odds (Epic) 

* JACKSON BROWSE -Hold Out (Asylum) 

* ROLLING STONES -Emotional Rescue (Rolling 
Stones) 

* ROSSINGTON COLONS BAD -Anytime Anyplace 
Anywhere i MCA. 

* ALLMAN BROTHERS-Reach for the Sky (Arista) 

WK/VIM- Nashville (M. Beck) 

ALSTEWART -24 Carrots (Arista) 

JOHNNY VAN ZANT-No More Dirty Deals (Polydor) 

JIMMY HALL-Touch You (Epic) 

ARTFUL DODGER -Rave On (Ariola) 

* QUEEN -The Game (Elektra) 

* JACKSON BROWNS -Hold Out (Asylum) 

* ROLUNG STONES- Emotional Rescue (Rolling 
Stones) 

* CHARLIE DANIELS BAND-Full Moon (Epic) 

WQDR- FM- Raleigh (K Phillip) 

PRUESIMON -One Trick Pony CAB) 

CANS -Panorama (Elektra) 

YES-Drama (Atlantic) 

RAF. -(A &M) 

AMEMCA -Alibi (Capitol) 

ALSTEWART -24 Carrots (Arista) 

* ROLLING STONES- Emotional Rescue (Rolling 
Stones) 

* EDDIE MONEY- Playing For Keeps (Columbia) 

* JACKSON BROWNE-Hold Out (Asylum) 

* PAT BENATAR- Crimes of Passion (Chrysalis) 

Northeast Region 

TOP ADD ONS. 

JETHRO TULL-A (Chrysalis) 

B -525 -Wild Planet (WB) 

MOLLY HATCHET- Beatin' The Odds (Epic) 

VAN MORRISON- Common One ((VB) 

*TOP REQUEST AIRPLAY 

ROWNG STONES- Emotional Rescue (Rolling 

Stones) 

CARS- Panorama (Elektra) 

HALL & OATES- Voices (RCA) 

JACKSON BROWNE -Hold Out (Asylum) 

BREAKOUTS: 

PAUL SIMON -One Trick Pony (WB) 

GAMMA -Gamma 2 (Elektra) 

CODE BLUE -(WB) 
DECLARATION OF INDEPENDENTS- Various 

Artists (Ambition) 

WNEW -FM -New York (M. Mdatyre) 

JETHNOTULL- A(Chrysalis) 

POLYROCK-(RCA) 

CANLEIIE CANTER-Musical Shapes (WB) 

5-52's -Wild Planet (WB) 

PROSY THINGS-Cross Talk ( dB) 

* HALL &GATES- Voices (RCA) 

* NOLLING STONES-Emotion al Rescue (Rolling 
Stones) 

* CARS-Panorama (Elektro) 

* PAULSIMON -One Trick Pony (WB) 

MNN&FM- MiareM Moor (G. Aulbeak /D. Mathison) 

IETHRO TULL -A (Chrysalis) 

DAVID BOWIE- Scary Monsters(RCA) 

VAN MORRISON -Common One (WB) 

POLYROCK -(RCA) 

AMAZING RHYTHM ACES-How the Hell Do You 

Spell Rhythm? (LAB) 

* ROWNGSTONES-Emotiona I Rescue (Rolling 
Stones) 

* BLOTTO- (Blotto) 

* JACKSON BROWNE -Hold Out (Asylum) 

* PAT IENAT AN- Crimesof Passion (Chrysalis) 

WUR -FM -Long Island (O. McNamara /Ray White) 

MOLLY HATCHET -Beatin' The Odds (Epic) 

FORGIS- Dumb Waiter (Asylum) 

VAN MORRISON- Common One (WB) 

GAMMA -Gamma 2 (Elektra) 

CODE BLUE -(WB) 

DONNY IRIS-Back on the Streets (Midwest) 

* HENRY PAUL BAND -Feel the Heat (Atlantic) 

* SPLIT ENZ -True Colours (A&M) 

* HALL& OATES-Voice (RCA) 

* SQUEEZE- Argybargy(A&M) 

WOMPM -Utica N Edam*) 

CODE BLUE -(WB) 

JETHRO TULL-A (Chrysalis) 

PAUL SIMON-One Trick Pony (WB) 

* ROWNG STONES-Emotional Rescue (Rolling 
Stones) 

* CARS -Panorama (Elektra) 

* CHARLIE DANIELS HAND -Full Moon (Epic) 

* QUEEN -The Ga me (Elektra) 

M UNN -Nan Hama (G.Walipdh/E.MicYrk ) 

JETHRO TULL -A (Chrysalis) 

STEVE SWINDELLS -Fresh Blood (Atco) 

THUNDER -(Atco) 

STEVE NAEIETT- Defector (Charisma) 

B-52's -Wild Planet (WB) 

CODE BLUE -(WB) 

* CARS -Panorama (Elektra) 

* YES-Drama (Atlantic) 

* JACKSON BROWNE-Hold Out (Asylum) 

* ROWNG STONES -Emotional Rescue (Rolling 
Stones) 

FIBCNiM -Butan (R. Woodward) 

CANNA-Gamma 2(Elektra) 

DECURATIONOFINDEPENDENTS-Various 
Artists (Ambition) 

MOLLY HATCHET-B e al m' The Odds (Epic) 

B52's -Wild Planet (WB) 

VAN MORRISON- Common One (WB) 

JETHRO TULL- 4(Chrysalis) 

* CARS -Panorama (Elektra) 

* FISHER ZED -Going Deaf for a Living (UA.) 

* NERVOUS EATERS- (Elektra) 

* BOXY MUSIC -Flesh & Blood (Atco) 

WMRN- FM -Philadelphia U. MNadano) 

JETHRO TULL -A (Chrysalis) 

MOLLY HATCHET -Beatin' The Odds (Epic) 

DECLARATION Of INDEPENDENTS- Various 
Artists (Ambition) 

* NOLUNGSTONES- Emotional Rescue (Rolling 
Stones) 

* YES -Drama (Atlantic) 

* 'SULGAIMEL- )Mercury ) 

* ALl11AN MOTHERS -Reach For The Sky (Arista) 

MMU411- hsNldaan (C. Beaas) 

e-5h -Wild Planet (WB) 

JETHRO TUU.-A (Chrysalis) 

KORGIS -Dumb Waiter (Asylum) 

DIANA ROSS -Diana (Motown) 

* ROLLING STONES-Emotional Rescue (Rolling 
Stones 

* HALL & OATE S -Voices (RCA) 

* CARS -Panorama (Elektra) 

* BOXY MUSIC -Flesh & Blood (Atco) 

WCOZFM -Maa (I- Ygraa) 

BUCK SABBATH -Heaven And Hell (WB) 

GAMMA -Gamma 2 (Elektra) 

JETHROTULL-A (Chrysalis) 

MOLLY HATCHET- Beatidihe Odds (Epic) 

JOHNNYVANZANT -No More Dirty Deals (Polydor) 

* BLACKFOOT- Tomcattin'(Atco) 

* CHARLIE DANIELS BAND-Full Moon (Epic) 

* LE ROUX-Up (Cap:tol) 

* ROSSINGTON COLUNS BAND -Anytime Anyplace 
Anywhere (MCA) 

t Copyright 1980, Billboard Publi- 
cations, Inc. No part of this publi- 
cation may be reproduced, stored 
in a retrieval system, or trans- 
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or oth- 
erwise, without the prior written 
permission of the publisher. 
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James Clavell's 

The Original Soundtrack Front The Television Motion Picture 
RX -1 -3088 

Music Composed and Conducted by Maurice Jarre 

Watch For Shogun 
on Television on September 15,16,17,18 and 19 

on NBC-TV 
When a Book Publishing Phenomenon 

Becomes a Television Landmark... 
And an Exceptional 

Original Soundtrack Album 
On RSO Records and Tapes 

AYP 
Records. Inc 

Music Composed and Conducted by Maurice Jarre 
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Rodio Programming 

Yes Concert: Study In Frustration 
Continued from page 3 

cast to go forward, but sources close 
to the situation indicated Lane 
feared that the newly reorganized 
group was not ready for nationwide 
live radio networking. Some cited 
poor reviews Yes received at its con- 
cert in Montreal Aug. 29, which 
kicked off the tour that brought the 
group to Madison Square Garden 
for three nights, Friday (5), Satur- 
day (6) and Sunday (7). 

Lane denied these reports and 
said the group was well received in 
its Montreal appearance. Empha- 
sizing the bootlegging prospect, 
Lane said, "They're doing new ma- 
terial that has not been recorded yet. 
There would be a bootleg album on 
the street before the concert was 
over." He noted that while Yes has 
recorded 12 legitimate albums for 
Atlantic, 27 bootleg albums have 
found their way to the market place. 

Lane first offered to do a 20 to 25- 
minute live broadcast so there would 
be little material available to boot- 
leggers. NBC rejected. this proposal. 
Finally he agreed to an hour broad- 
cast, but by the time on Thursday (4) 
NBC had released lines it had leased 
to facilitate the live broadcast. By 
late Thursday and Friday (5) NBC 
engineers were scrambling to line up 
phone lines again. 

This controversial show was the 
second in a trilogy that began in 
mid -August with an interview pro- 
gram that debuted the group's new 
Atlantic album "Drama" and was to 
conclude with a rebroadcast of the 
Sept. 6 concert with additional ma- 
terial in October. 

Lane also said he had offered to 
work with the Source to put together 
an in- concert taped program for 
broadcast in November, but it is not 
clear if NBC will go forward with 
that plan. 

NBC declined to disclose why the 
broadcast was cancelled. Sources 

within the network indicated offi- 
cials were upset with Lane and there 
was talk of litigation, but a spokes- 
man said no action against Yes or its 
management is planned. 

This spokesman said that NBC 
has contracts with Madison Square 
Garden and concert producer Ron 
Delsener and thought it had an 
agreement with Lane. 

Lee Abrams of Burkhart /Abrams, 
who was present at the birth of the 
live broadcast idea, reasoned that 
Lane pulled the plug because he was 
not comfortable with the broadcast 
taking place in the fifth public per- 
formance of this new version of Yes. 
The tour began in Toronto on Aug. 
29. Abrams added that Lane would 
have been happier with a broadcast 
scheduled three or four weeks into 
the tour. 

Ruth Meyer, vice president of 
programs for the NBC Radio net- 
work, said: "We are disappointed 
that the management and associates 
of Yes have taken this action and we 
regret any inconvenience it may 
have caused to 54 of America's most 
influential radio stations, their lis- 
teners and their advertisers. 

"We further regret that nation- 
wide radio audiences will be denied 
the opportunity of hearing this 
newly reconstructed rock group in a 
live concert broadcast. 

"The Source intends to continue 
its policy of bringing its audiences 
the work of important rock groups in 
both long and short form program- 
ming as well as in other innovative 
formats including live and recorded 
concert broadcasts." 

Program directors at the stations 
lined up for the concert broadcast 
were all disappointed and some 
were angry. Dave Lang of WDVE- 
FM Pittsburgh said, "We're ex- 
tremely disappointed. We don't 
fault the Source. We worked so hard 
to push the new Yes album as part of 
our promotion. I wish we had played 

more of the Cars new album, which 
is a better album." Does Lang feel 
he's been had? "Yes, in a way," he 
replied. 

Lang also speculated on the rea- 
sons for the cancellation. "Maybe 
the band isn't ready for this. They 
are relatively green," he suggested, 
alluding to the reorganization of the 
group earlier this year. 

John Gorman of WMMS -FM 
Cleveland added, "It's a bad move, 
and unprofessional. We've spent a 
great deal of money on print ads and 
press releases. I hope the band real- 
izes the problems it has caused the 
stations." 

Dave Brown of WWDC -FM 
Washington, commented: "I don't 
know who to get mad at. If you take 
their records off the air you're just 
spiting yourself." 

Tom Teuber, new program direc- 
tor at WMET -FM Chicago, com- 
mented: "I'd like to speak to Brian 
Lane and hear his defense. He was 
the most enthusiastic one for this live 
broadcast idea when we all met in 
Atlanta in February." The Yes 
broadcasts were first planned at a 
Burkhart /Abrams SuperStars meet- 
ing in which NBC took part. 

A number of stations reported 
calls from listeners when they began 
making announcements over the air 
of the cancellation. 

NBC had done extensive promo- 
tion and had sold two -thirds of the 
time on the show to Agree Shampoo 
and A &W Root Beer. A spokesman 
said he was sure the balance of the 
time would have been sold. 

Among the stations lined up for 
the broadcast were WNEW -FM 
New York, KWST -FM Los Angeles, 
WMET -FM Chicago, WYSP -FM 
Philadelphia, KMEL -FM San 
Francisco, WCOZ -FM Boston, 
WWWW -FM (W -4) Detroit, 
KZEW -FM Dallas, KILT -FM 
Houston, KQRS -FM Minneapolis 
and WWWK -FM St. Louis. 

DISCO DIED- WLUP -FM deejay Steve Dahl, foreground, and sidekick Gary 
Meier commemorate the first anniversary of their 1979 Comiskey Park disco 
demolition riot by destroying mannequins dressed as disco performers on- 
stage at the Chicago Amphitheatre. The exhibition was part of a Foghat /Pat 

Travers concert. 

As Rumored, KHJ 
In L.A. To Country 

Continued from page 1 

Popular rock /pop artists such as 
the Eagles, Linda Ronstadt, Poco 
and Olivia Newton -John, among 
others, will receive their share of air- 
play, although "there will be a tre- 
mendous amount of Merle Haggard, 
Conway Twitty, Loretta Lynn, Dolly 
Parton and Charley Pride," says 
Rockoff. 

"Those artists are absolutely cru- 
cial. They are the meat and potatoes 
of the format. Audiences have got- 
ten more into music just as the artists 
have gotten into mass appeal." 

Rockoff contends that the KHJ 
format will be similar to WHN -AM 
in New York "only more stylized 
and contemporary for the '80s." 
Rockoff is the former general man- 
ager of WHN. 

According to Rockoff, the current 
state of the economy and its social 
implications had a direct impact on 

Latest Arbitron Sees Further FM Growth 
NEW YORK -Ten additional Ar- 

bitron markets show further growth 
of FM and success of Top 40 on FM. 
Country is doing well in Knoxville, 
Tenn., Wichita, Kan.; El Paso, Tex.; 
Chattanooga, Tenn., and Green- 
ville- Spartanburg. S.C. Other mar- 
kets included are New Haven, 
Conn.; Columbia, S.C.; Fort Lau- 
derdale and Portland. Me. 

NEW HAVEN, Conn.- Former beautiful music 

WKCI -FM moves into a solid second place with 
its new Top 40 format and an 11.0 share, up 

from 7.6 a year ago and 8.4 in the fall. Contem- 

porary WLI -AM still holds the top spot with an 

18.5 share. A year ago the station had a 16.8 

and in the fall it had a 21.6. WAVZ -AM, which 

dropped Top 40 to run the syndicated oldie 
MOR format "Music Of Your Life," moved to a 

4.4 from a 1.6 in the fall. However a year ago the 
station had a 10.5. 

* * * 
CHARLOTTE, N.C.- Contemporary WBT -AM is 

still in first place, but the station is down to a 

15.6 from 17.7 a year ago and 17.2 in the fall. 
AOR WRQO -FM is down to a 9.2 after peaking in 

the fall with an 11.1. A year ago the station had 

a 6.9. Black music WGIVAM is up to 6.4 from 

5.5 a year ago and 5.4 in the fall. Country 

WSOC -FM is down to 10.9 from 14.4 a year ago 

and 12.6 in the fall. 

KNOXVILLE, Tenn.- Country WIVK -FM is the 
market leader with a 19.7 share, up from 16.6 a 

year ago, but off slightly from 20.9 in the fall. 

Sister station, WIVK -AM, also country, with a 9.9 

share, is down from 10.6 a year ago and up from 

8.5 in the fall. Contemporary WRJZ -AM is down 

to 10.5 from 14.8 a year ago and up from 9.9 in 

the fall. Contemporary WOKI -FM is up to 8.3 

from 5.7 a year ago and 7.7 in the fall. Contem- 

porary WNOX -AM is down to 7.1 from 12.0 a 

year ago and 11.9 in the fall. 

* * * 
WICHITA, Kan.- Country KFDI -AM and beau- 

tiful KBRA -FM are tied for first place, each with 
a 13.3 share. These stations, which both gained 

from a year ago and their fall standings, move 

past the former market leader country KFH -AM, 

which fell to 11.2 from 17.3 in the fall and 11.4 

a year ago. Top 40 KLEO -AM fell to 3.7 from 

10.0 a year ago and 5.4 in the fall. Country KICT 

FM is down to 8.8 from 11.2 a year ago and 9.4 

in the fall. Top 49 KEYN -FM is up to 10.0 from 

9.0 a year ago and 9.6 in the fall 

* * * 
EL PASO, Tex.- Country KHEY -AM is the mar- 

ket leader with a 10.4 share, up from 7.1 a year 

ago, but off from the 11.3 in the fall. Country 

KLOZ -FM has risen to second place with a 9.4 

share, up from 2.3 a year ago and 5.4 in the fall. 
AOR KLAQ -FM is down to 3.1 from 9.2 a year ago 

and 5.2 in the fall. Top 40 KELP -AM fell to 6.0 

from 9.4 a year ago and 1.9 in the fall. MOR 

KROD -AM fell to 1.5 from 3.9 a year ago and 2.9 

in the fall. 

* * * 

CHATTANOOGA, Tenn.- Contemporary WSZK- 

FM is still the market leader, but its share has 

dropped to 15.1 from 17.8 in the fall. This is 

ahead of the 12.4 the station held a year ago. 

MOR WDEF -AM is in second place with a 14.6, 

down from 18.7 a year ago and about the same 

from the fall share of 14.3. Country WDOD -AM is 

up to 13.5 from 9.8 a year ago and 8.2 in the 

fall. Its sister station, WOOD -FM, also in a coun- 

try format is down to 2.6 from 5.1 a year ago and 

4.0 in the fall. Contemporary WPLI -AM is down 

to 4.5 from 8.3 a year ago and 5.1 in the fall. 
Black music WN00 -AM is up to 11.2 from 6.9 a 

year ago and 8.0 in the fall. 

* * * 
COLUMBIA, S.C. -Top 40 WNOK -FM is build- 

ing up its lead in this market. The station is up 

to a 11.5 share from 11.8 a year ago and 13.6 in 

the fall. MOR WIS -AM has fallen from first place 

to 10.4 from 13.0 a year ago and 15.9 in the fall. 

Black music WOIC -AM is up to 14.6 from 9.2 a 

year ago and 11.9 in the fall. AOR WILD -FM is 

up to 7.5 from 6.2 a year ago and 5.6 in the fall. 

* * * 
FORT LAUDERDALE -Top 40 WHYI -FM (Y- 

100) is still the market leader. but its share of 

KINETIC PRODUCTIONS 213 -654 -6744 
PRESENTS 

SHOT IN THE DARK 
Universal Amphitheatre Sept 15/16 8 p.m. 

7.7 is down from the 10.2 it enjoyed a year ago. 

In the fall the station had a 7.6. Coming up in 

second place is Top 40 WAXY -FM with a 6.9 

share, up from 4.0 a year ago and 3.5 in the fall. 
Also doing well is contemporary WKCO -FM, up to 

3.1 from 1.0 a year ago and 2.1 in the fall. 

* * * 

FORT WAYNE -MOR WOWO -AM continues its 
leadership in this market with a 26.0 share, up 

from 24.5 a year ago and almost even from its 
26.7 in the fall. Double digit shares enjoyed by 

Top 40 WPTH -FM and country WQHK -AM have 

been reduced to 9.7 and 7.9 respectively. WPTH 

had a 12.7 a year ago and WQHK had a 12.4. 

Country WLYV -AM has a 3.3 share, down from 
4.4 a year ago and up from 2.1 in the fall. 

* * * 

JACKSONVILLE -Top 40 WIVY -FM continues 

as this market's leader with a 12.2 share, down 

from 15.8 a year ago and up from 11.0 in the 

fall. The new number two in the market is coun- 

try WQIK -FM, which is up to 11.0 from 8.3 a year 

ago and 9.8 in the fall. Black music WPDQ -AM 

dropped from second place and the 11.1 it had 

in the fall to 8.6, which is ahead of the 7.6 it had 

a year ago. Progressive WJAX -FM fell sharply to 

3.1 from 8.6 a year ago and 7.2 in the fall. Coun- 

try WV01 -AM' is off to 6.6 from 8.4 a year ago 

and 7.8 in the fall. Contemporary WAPEAM is 

also down to 6.3 from 7.1 a year ago and 8.0 in 

the fall. 

* * * 

UTILE ROCK- Country KSSN -FM is the new 

leader in this market with a 17.3 share, up from 

11.2 a year ago and 14.4 in the fall. Black -for- 

matted KOKY -AM, which used to be KLAZ -AM, 

has slipped from first place as its share is off to 

10.0 from 16.1 in the fall. However, a year ago 

the station had a 10.0. Contemporary KLAZ -FM 

is down to 12.1 from 15.5 a year ago and 13.0 in 

the fall. Contemporary KAAY -AM is down to 5.8 

from 9.1 a year ago and 6.8 in the fall. 

the format change. "The economy 
determines the way music goes," he 
says. "The economy is the single 
most important denominator im- 
pacting on public taste. 

"What country music seems to do 
is reflect and mirror life. It is a return 
to what is familiar and warm in dif- 
ficult times. Country, with its hon- 
esty, roots, warmth and familiar way 
it touches people is the way to go. 

"KHJ has been a teen -oriented 
station. When you think of 
rock'n'roll, you think of promises of 
the future and the innocence of 
youth. With country you're dealing 
with these people 10 years later who 
can relate10 the problems of the 
world through country music. 

"We're going to deal with the lis- 
tener and his lifestyle -the man in 
the pinstripe suit who is no-longer 
into mellow rock but country. The 
man who comes home from work 
puts on his $80 jeans and $300 boots 
and wants to boogy for fantasy and 
relief," says Rockoff. 

Rockoff feels that it's absolutely 
important to get into the heads of 
KHJ's listeners whose attitudes have 
changed dramatically. 

"We feel that KHJ has been a leg- 
endary rock'n'roll station over the 

(Continued on page 50) 

N.Y. YANKEES 
ON WABC -AM 
NEW YORK -WABC -AM New 

York may never play a jingle pro- 
claiming "less music," but that's just 
what will be happening on the ABC 
flagship next spring when the until - 
now all music contemporary station 
begins play -by -play of the full New 
York Yankee baseball season. 

The station ended weeks of specu- 
lation and rumors about a pending 
association with the Yankees with 
an announcement that terms had 
been agreed upon and a contract 
would be signed at the end of this 
season. Currently the Yankees are 
carried on Westinghouse's all -news 
outlet, WINS -AM. The new agree- 
ment is expected to bb a multi -year 
one. 

WLS -AM Concert 
CHICAGO - WLS -AM's REO 

Speedwagon concert broadcast July 
27 originated live from Wisconsin's 
Alpine Valley Music Theatre. Live 
WLS broadcasts from the Navy Pier 
ChicagoFest, Aug. 1 -10 and Aug. 
13 -17, also are scheduled. 
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Flee publication 
gives straight answers 

to puzzling energy questions. 
The Alliance to Save Energy offers a free 
publication* that explains what our energy 
situation is all about. 

It spells out how we got into this mess. 
But more importantly, it tells what you can 
do to help yourself -and your country -pull 
out of it. 

Knowledgeable authors and energy 
experts review, in understandable language, 
our alternative sources of energy. You will 
learn how coal, solar heating, windpower, 
and other reserve sources fit into the 
energy puzzle. 

But the compelling question is what we 
Americans can do now to become more 
energy efficient. Articles on conservation, at 
home, at work, on the road, will help guide 

you to ways of saving energy, and saving 
money. 

Every American household and business 
office should have a copy of "The Energy 
Puzzle." Send to The Alliance to Save 
Energy for your copy now. 

ALLIANCE TO SAVE ENERGY 
Box 57200, Washington, D.C. 20006 

I want to help save energy. Send me your book. 

Name 

Address 

City 

mina A public service message from this magazine and the Advertising Council 

*Single copies only 

State Zip 
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Radio Programming 

An Adult 
Top 40 By 
WFLY -FM 
In Albany 

The following is one ofa series written by pro- 
gram directors, who tell in their own words, how 
they got into radio and some of their accom- 
plishments. 

By BOB MASON 
Program Director 

WFLY -FM Albany, N.Y. 

ALBANY -Over the course of the past few 
years, many of the traditional Top 40 stations 
in America have fallen on hard times. During 
that same period, 92- FLY -FM (WFLY) has 
risen to the top of the contemporary scene in 
the Albany -Schenectady -Troy market. I give a 
lot of credit for the radio station's success to the 
image the station has cultivated in the market. 

I would like my audience to think that we 
are AOR. We have cultivated that hip image 
which traditionally is associated with AOR 
stations. In fact, though, we are taking an adult 
approach to Top 40 radio. 

I'm 31 and the veteran of many formats. I 
programmed country at WSEN -AM -FM Syr- 
acuse and AOR at WBUF -FM Buffalo. My re- 
search indicates that our current direction is 
the one for the future. 

We are locking in on the 18 to 34- year -old 
audience. That is where the demographic 
bulge is. That is where the spendable income 
is. The advertisers want that audience, and so 
do we. 

I call that audience the "champagne au- 
dience" and in order to capture it 92 -FLY has 
done some careful research to find out what 
kind of radio the target is looking for. The re- 
search is reflected in everything the station 
does on the air, from music to promotions to 
air delivery. It is a variation of the psycho - 
graphic research being carried out in some 
markets. 

Basically, the trick is to find the peer leaders 
of your target. You have to go to them. They 
won't call on a request line. Once you find out 
what they are saying, the rest is easy. The teens 
fall right into place. 

The research for 92 -FLY is reflected in the 
music it plays -or for that matter, the music it 
does not play. 

It makes no sense to play Kiss, no matter 
how many records the group is selling, if it is 
driving away part of your target. A 32- year -old 
man with an eight -year -old daughter hears 
enough of that without having to listen to it on 
the radio station he considers his. Eliminate 
those irritants and replace them with music 
you know your audience loves and probably 
will not hear elsewhere. 

In that respect, WFLY reaches to album 
tracks that a listener would never hear on a tra- 
ditional Top 40 station. Those "oldie" tracks 
are carefully researched and do a lot to rein- 
force the radio station's AOR flavor. There 
were some real surprises when the research 
was done. "Green Grass And High Tides" by 
the Outlaws, for example, got little airplay in 
the Albany- Schenectady -Troy market. Yet, 
when it was tested, it came back as one of the 
most popular among the radio station's target. 
It is played once every 20 hours in the "power 
gold" rotation. 

Promotionally, the radio station is highly ac- 
tive. WFLY tries to have something going on 
all the time. Again, research plays an impor- 
tant part in the direction the radio station takes 
in the area. 

Station Lineup: WFLY -FM program director Bob Mason, left, lines up with some of his jocks 
at a recent promotional event. From left to right: Mason; Kid Lance, from 6 p.m. to midnight; 

Don Schaeffer, 6 to 10 a.m.; and Kelly Stevens, from 10 a.m. to 2 p.m. 

We try to find out what the audience really 
wants to win. We have given away $18,000 in 
hundred dollar bills in the last 1' years. 

But it is not just money. 
Our promotion budget is quite limited. We 

do a lot with listener parties and such. The lis- 
tener has to win an invitation to one of our af- 
fairs. They have become legendary in the mar- 
ket. 

For years, smart programmers have said 
that a radio station must be a part of the com- 
munity, I subscribe to that theory. 

Our personalities do care. We raised $56,000 
for the March of Dimes with this year's "Su- 
perwalk." We all got behind it. Last year. it 
was done by another station, it raised about 
$9,000. 

If there is something going on in the market, 
WFLY tries to have at least one personality on 
the scene. 

The personality plays a big role in the suc- 
cess of WFLY. 

Everyone of our full -time air personalities 
could work a major market. 

In fact, though, they are all natives or know 
the market like natives. Don Schaeffer, the sta- 
tion's morning man, did a stint across town at 
WTRY -AM before moving on to Cleveland 
and Albuquerque. 

Kelly Stevens, our talented midday person, 
is an Albany native. She knows the town inside 
and out. I grew up in the area and returned af- 
ter programming stations elsewhere. I hold 

down afternoon drive. "Kid" Lance, the sta- 
tion's top rated evening personality, is a native 
of this area. Overnight talent Jeff Allen is also 
a native of Albany. 

I am very proud of the fact that we put this 
air staff together out of home grown talent. 

An off -air key to the radio station's on -air 
success is general manager Bob Ausfeld. He 
deserves a lot of credit for the positive vibes 
around the station. 

Bobby has really created an environment 
that is fun to work in. Most gm's I have worked 
with have not understood how important the 
little things are to an air personality. Bob has 
encouraged me to see that talent is taken care 
of. 

The radio station provides baseball jackets 
for its personalities. Concert tickets are avail- 
able for every show in the area. The station 
gets together regularly on a social basis. In all, 
the atmosphere is friendly ... and fun. 

Has WFLY been successful? In the April/ 
May Arbitron, the station moved from an 8.4 
to a 10.2, 12 -plus for second place overall and 
number one 18 -34 and teens; and in some day - 
parts number one 18 to 49. 

I've been interested in radio since I listened 
to the WMCA -AM New York "Good Guys" 
when I was 12 years old, although I didn't do 
radio in college and I wrote ad copy when I got 
out of college. My earliest experience in radio 
was at WCKL -AM Catskill and WBPM -FM 
Kingston. N.Y. 

S. F. KNBR -AM Up With `MOR Personality' 
SAN FRANCISCO -With the 

shift of KSFO -AM into a talk for- 
mat, KNBR, NBC's AM outlet here, 
is now in the driver's seat as "the last 
MOR personality station in the mar- 
ket," according to general manager 
Bill Dwyer. 

There are plenty of things to mark 
KNBR's ascendancy in the 25 -54 
demographic of this market. 

"In 1979." notes Dwyer proudly, 
"we were the most profitable of all 
the NBC stations and in fact in that 
year we were the most successful of 
any NBC station in history." 

Dwyer also notes that an inde- 
pendent survey conducted by the 
station showed KNBR to be among 
the top five most recognized station 
(by call letter) in the area. 

In the latest April /May, Arbitron 
readings, KNBR came in with an 
overall 4.3 share, up dramatically 
from the 2.9 in January/February. 

"We're successful," says Dwyer, 
"because of a tremendously strong 

By JACK McDONOUGH 

image in this market, and that image 
is built upon our personalities, our 
play -by -play sports, and our MOR 
format." 

Longevity is a hallmark of the 
KNBR personalities. Morning man 
Frank Dill has been with the station 
for 16 years. Dill's partner Mike 
Cleary-who recently moved from 
his long- standing 10 a.m. -2 p.m. spot 
to team up with Dill for the 6 a.m. - IO 

a.m. drive -has been at the station 
nine years, as has afternoon man 
Carter B. Smith. 

The balance of the lineup in- 
cludes Ron Lyons, who had been 
doing part -time airshifts at the sta- 
tion, now in the 10 a.m. -2 p.m. slot; 
jazz buff Tom Brown 8 p.m. to mid- 
night; and Christine Ray and C.J. 
Bronson, who alternate on the all - 
nighters. The 6 p.m. -8 p.m. hours are 
taken by call -in show "Sportstalk 
68" (the station's dial position). 

The team -up of Dill, who plays 
straightman to a host of humorous 

characters created by Cleary, is the 
most striking example of how in- 
novative personality radio works at 
KNBR. 

The two have been doing the show 
together only since November of last 
year, but the idea began taking 
shape long before that when Cleary 
began making regular call -ins to 
Dill's show, passing himself off as 
Jimmy Carter, Henry the K. grocery 
adviser Joe Garbanzo, newscaster 
O'Bradley O'Bradley, bureaucrat 
Nerd Wheatley, movie reviewer Rex 
Rude, or Rev. Billy Bod Bodkins of 
the Church of the Prime Rate. 

The two devote healthy amounts 
of their off -air time to creation of 
new characters and working up their 
daily spoofs, and recently have been 
doing a "Serial" type soap -opera 
routine titled "As Marin Turns." 

In fact, says Dwyer, this satire will 
eventually be turned into a stage 
play at the Marin Civic Center Oct. 
24. 

That the station would take such 
an ambitious step with a theatrical 
idea is not unusual. Two years ago 
KNBR put together a funfest called 
"Day of The Tuffett" at the Paul 
Masson Winery in which 200 differ- 
ent listeners got parts, with the whole 
thing filmed by a Los Angeles com- 
pany. The "world premiere" of the 
film at the San Francisco Opera 
House netted $30,000 for a local re- 
tarded children's home. 

KNBR raises charitable funds 
also with such activities as "Frank 
Dill's Far Out Fantasies & Fun Time 
Show" on April Fools Day; a Bath- 
tub Regatta in the Oakland Estuary, 
which drew 20,000 spectators Aug. 9 
who were treated to a hilarious race 
among all manner of jerryrigged 
vessels; and the annual Bridge -to- 
Bridge Run in October, one of the 
favorite events in jog -crazy San 
Francisco. 

It was, as a local writer pointed 
out, "a daring and expensive deci- 

Bill Dwyer: Working on a strong im- 
age. 

sion to place two highly paid person- 
alities like Dill and Cleary into the 
same time slot." But Dwyer says the 
response has been excellent "and we 

(Continued on page 30) 
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INTRODUCING THE FRED KNOBLOCK 
HIT SINGLE AND ALBUM, 

"WHY NOT ME: 
=-ecl Knoblock is a sincier songwriter with the heart 
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"WHY NOT ME" 
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Radio Progiomming 

Clocks Are Out, 

Instinct Is In 
Vox Jox 

Continued Jrom page 22 

team Aug. 24 that defeated a team of 
Journey and their roadies 15 to 14. 
Dave Thompson, the midday jock, 
batted in the winning run and Dude 
Walker, morning drive man was the 
starting pitcher. Uncle Johnny, who 
handles the 6 to 10 p.m. slot, did a 
play -by -play live remote of the 
game. 

* * * 

Bobby O'Jay and John Silver have 
joined the on -air staff of WVON- 
AM Chicago. Both move over from 
the competition, WBMX -FM Chi- 
cago. O'Jay will take over the morn- 
ing slot from 5:30 to 10 a.m. and Sil- 
ver will do a midday show from 10 
a.m. to 3 p.m. Steve Gunn moves to 
the 3 to 8 p.m. slot. 

* * * 
Kevin Fennessy is the new pro- 

gram director of Pittsburgh's 
WFFM97. He was formerly p.d. of 
pop adult WRKA -AM in Louisville. 

* * * 
Tom Teuber has joined Metro - 

media's WMET -FM Chicago as 
program director. He comes from 
Taft's WLVQ -FM Columbus, where 
he took the station from a beautiful 
music into an AOR format. He has 
been at WLVQ for three and a half 
years. 

* * * 

CJFM -FM (FM -96) Montreal 
morning man Mark Burns is the host 
for the Labor Day Jerry Lewis Mus- 
cular Dystrophy Telethon live from 
Montreal.... KLIX -AM Twin Falls, 
Idaho, DJ Dennis Conrad has been 
named best radio personality by the 
Idaho State Broadcasters Assn. Mu- 
sic director Carl Raida's "Top 100 
Country Hits Of The '70s" was 
named best entertaimment program. 

Bubbling Under The 

HOST 100 
101 -TURNING JAPANESE, The Vapors, United 

Artists 1364 

102 -YOU MAY BE RIGHT, The Chipmunks, Ex- 

celsior 1001 

103 -THE REST OF THE NIGHT, Clif Newton, 

Scotti Bros. 602 (Atlantic) 
104 -EVEN THE SCORE, Toronto, A &M 2255 
105 -GIVIN' IT ALL, Player, Casablanca 2295 
106 -I BELIEVE IN YOU, Don Williams, MCA 

41304 

107 -ONLY HIS NAME, Holly Penfield, Dream- 

land 102 (RSO) 

108 -HOW GLAD I AM, Joyce Cobb, Cream 8040 

109 -THE TRAVELER, Chris De Burgh, A &M 

2259 

110 -LONG SHOT, Henry Paul Band, Atlantic 

3755 

Bubbling Under The 

Top LPs 
201 -EUMIR DEODATO, Night Cruiser, Warner 

Bros. BSK 3467 

202 -CHEVY CHASE, Chevy Chase, Arista AL 

9519 

203 -MICHAEL JOHNSON, You Can Call Me 

Blue, EMIAmerica SW 17035 

204 -THE KINKS, Second lime Around, RCA 

AFL1 3520 

205 -ROBERT JOHN, Back On The Street, EN 

America SW-17027 

206 -HAZEL O'CONNOR, Breaking Glass, A &M 

SP -4820 

207 -YELLOW MAGIC ORCHESTRA, Multiples, 

A &M SP 4813 

208 -IRON CITY HOUSEROCKERS, Have A Good 

Time, MCA MCA -5111 

209 -LOVE AFFAIR, Love Affair, Radio Records 

RR 204 

210 -THE RECORDS, Crashes, Virgin VA 13140 

(Atlantic) 

Mike Harrison 
The Widening Mainstream 

I was discussing the present state 
of radio the other day with a leading 
corporate executive who's a veteran 
of the scene. 

"I hate to admit this," he said. 
"but, when I was first starting out as 
a top 40 rock jock, Benny Goodman 
was more contemporary, in terms of 
actual years, than the Beatles are in 
relationship to today." 

We proceeded to 
discuss the merits 
(or lack thereof) of 
programming the 
Beatles within the 
context of the pop- 
ular AOR- deriva- 
tive format that is 

presently referred 
to within programing circles as "rock 
'n' roll radio" (also known as "modal 
rock" in a somewhat more extreme 
orientation). 

The Beatles question is but one of 
seemingly endless ironies facing ra- 
dio programmers as the mainstream 
of contemporary musical tastes wid- 
ens and mother -rock keeps giving 
birth to yet more blends and vari- 
ations, each with a different level of 
demographic (or psychographic) 
appeal. 

"It depends upon your target 
demo," some programmers would 
be quick to offer in response to the 
Beatles question. "What are you go- 
ing for, 18 to 24 or 25 to 34, males or 
females ?" 

Other programmers would coun- 
ter, "Aren't the Beatles universal; 
aren't they still popular with any- 
body?" 

Then, everybody shakes their 
heads. And, everybody wonders. 

"Well, I know some of the kids 
next door, real typical kids, and they 
tell me they love the Beatles. They 
know every song. 

"Maybe so, but they're not like the 
kids in my apartment building who 
are pretty typical, too. I was talking 
with some the other day and not one 
could name any of the individual 
Beatles." 

Debates like this can go on for 
hours and they do. While radio pro- 
grammers spent a good part of the 
past decade arguing over the con- 
flicting philosophies of the '60s and 
'70s, the '80s just seemed to sneak up 
out of nowhere, bringing an entirely 
new game plan, with new obstacles 
and new rewards. 

At present. contemporary music 
radio is shifting from the era of frac- 
tionalization to a new era of geo- 
metrically accelerated super - 
fractionalization. 

In his latest best seller, "The Third 
Wave," Alvin "Future Shock" Tof- 
fler describes what he calls the "de- 
massified" media, citing the decline 
in public usage of just about all so- 
called mass -appeal mediums in 
print and broadcasting with an in- 
crease. on the other hand, in the use 
of specialized lines of input. 

Thus, says Toffler, the present - 
day fractionalization of the media is 

a natural process and will continue 
to accelerate. He seems to be right. 

As a result, programming a con- 
temporary music -oriented radio sta- 
tion in 1980 can be compared to 
navigating a media row boat across a 
stormy ocean raging with turbulent 
changes especially when compared 
to some of the legendary rock and 
MOR giants of the late '50s /early- 
'60s, which could aptly be described, 
in turn, as media ocean linerg float- 
ing across a placid lake with their 20, 
30 and 40 shares. 

As we enter the electronic age, 

that extremely nebulous concept 
that we habitually refer to as "the 
masses" is becoming media- decen- 
tralized. 

When the masses are huddled, it's 
much easier to be "mass- appeal." 
Then the masses are unhuddled, it 
becomes much more difficult to ap- 
peal to people as collective units. 
That's what radio faces today. 

In the recent -but -old days, a 
movement would start out as under- 
ground and then work its way into a 
larger, mainstream standing. Today, 
however, movements start out as un- 
derground entities and stay that 
way. The widening mainstream is 
marked, on close inspection, by a 
seemingly infinite number of "un- 
dergrounds" with the major ques- 
tion facing programmers no longer 
being. is it going to make it to the big 
time, but, rather, is it compatible 
with other movements? 

Last weekend in the Los Angeles 
Times. rock critic Robert Hilburn 
wrote a fascinating cover story fo- 
cusing upon a teenager's disappoint- 
ment when he arrived at the recent 
Heatwave Festival in Canada (billed 
as the "Woodstock" of punk /new 
wave) and heard a Pink Floyd al- 
bum being played over the festival 
sound system. In disbelief, he went 
over to the man running the system 
and convinced him to play a Clash 
tape. But that didn't remedy his dis- 
appointment -most of the fans at the 
event were "hippies" (as indicated 
primarily by their attire) and not 
"punks." This is another example of 
the blurry cultural battle lines of our 
times. 

There are now as many "types" of 
rock fans as there are "genres" of 
rock and it gets even more complex 
when you consider the virtually infi- 
nite combinations that make up a 
spectrum of "crossover fans" -that 
atypical consumer often overlooked 
in media campaigns because they 

don't fit into neat and conveniently 
discernible stereotypes. 

The jazzz (pronounced "triple -z- 
jazzz"-a liberally knit spectrum of 
commercial jazz- related music that 
many programmers are finding 
compatible with mainstream rock) 
discussed here last week is but one of 
numerous mutant (but good) musi- 
cal forms that are sprouting from the 
weary seams of the aging music /ra- 
dio establishment. 

People are culture -hopping like 
crazy. We are in the age of the urban 
cowboy, the country slicker, the bi- 
coastal housewife and the Iranian 
student. 

While research -oriented AOR 
programmers wonder whether the 
"Urban Cowboy" album is selling 
well because of its rock content or 
because of its country content (or a 
combination of both), country pro- 
grammers wonder exactly the same 
thing from their perspective on the 
other side of the widening main- 
stream. 

As time rushes by, astute radio 
programmers are finding themselves 
practitioners of the science of spe- 
cialization balanced by the art of 
synthesis. The object of the game is 
to find the specialty and make it 
relatable beyond its own borders. 
No easy task. If you become too spe- 
cialized, you narrow yourself into 
nonexistence. If you become too 
universal, you evaporate into nonex- 
istence. 

In some markets, there are so 
many stations competing for their 
share of the music audience pie that 
fine tuning for image identification 
can become a process requiring sur- 
gical precision. 

I've mentioned stations in some 
markets where the difference be- 
tween a so- called AOR approach 
and a so- called top 40 posture is sim- 
ply whether or not they're playing 
"Magic" by Olivia Newton -John. 

New On The Charls 

JOHNNY VAN ZANT BAND 
"No More Dirty Deals" - 

Van Zant is a revered name within rock institutions, especially among 
Southern rock factions. Lynyrd Skynyrd, at the vanguard of Southern boogie 
bands, was steered by the late Ronnie Van Zant, and younger brother Donnie 
is storming a similar trail with .38 Special. 

Twenty -year -old Johnny bows on Polydor with this album, comprised 
mostly of original tunes, which was produced by Al Kooper. Besides Van Zant, 
the material was copenned by guitarists Eric Leif -Lundgren, Robbie Gay and 
Kooper. 

Making the rounds along the Jacksonville bar circuits with Gay and drum- 
mer Robbie Morris, Van Zant named the band Austin Nichols when it organ- 
ized five years ago. Acting on the advice of brother Ronnie, Van Zant com- 
pleted the present day line -up with the recruitment of bassist Danny 
Clausman and Leif -Lundgren from a local bar band, 86 proof. 

Johnny Van Zant Band will be the opening act for the upcoming Outlaws/ 
Foghat tour, which will travel across the nation starting Oct. 1. 

The band's manager is George Cappellini of High Tide Management in 
Roswell, Ga., (404) 998 -8733. In New York, the booking agent is Marsha 
Vlasic of American Talent International, (212) 977 -2300. 

Continued from page 18 
Francisco fielded a question on old- 
ies with this response: "There are 
No. 1 songs that are not consistent 
with our format," Smith says. "But 
others certainly qualify, depending 
on your audiences' taste." He notes 
that when he was programming in 
the Carolinas "Sixty Minute Man" 
was a favorite oldie. "It was a big hit 
there, but elsewhere, no," he recalls. 

Strict rotation is an outmoded 
concept, the panel implied. "Who is 
to say when someone tunes in or 
tunes out ?" Owens says. 

The only criterion for oldies play 
is that it's better to come out of the 
news with an old disk than a new or 
recurrent hit, it was decided. 

"Perceptions are higher coming 
out of the news," Halyburton adds. 

Charts are important in picking 
new adds, the panel agreed, unless 
the song isn't suited to your format. 
Says Bickel: "A national overview of 
the charts is important in small mar- 
kets." 

"Maybe it's because we are get- 
ting better at our jobs and earning 
more trust from our managers," 
Smith says in explaining why pro- 
grammers are relying more on their 
"gut feelings" than in previous 
years. 

KNBR -AM `MOR 

Personality' 
Continued from page 28 

are just beginning to see the real 
fruits of our labors." 

Music at KNBR, says program di- 
rector Ron Reynolds (who, like 
Dwyer, has been with the station five 
years) is characterized by "a familiar 
hit sound. We're not big risk- takers. 
If we do take a risk then we'll gener- 
ally come right back into the comfort 
zone. For instance. we'll play Billy 
Joel's It's Still Rock And Roll To 
Me' but not in the morning and not 
heavily. We played 'Tusk,' but not 
too heavily." 

Reynolds says that KNBR main- 
tains a playlist of current records 
numbering 30 -40 titles, mixed in 
with 40 -60 oldies on a 50 -50 basis. 
All the music is pre- sequenced. 

Reynolds also notes that "the 
change at KSFO gives us the chance 
now to get more of a music audience. 
In the past our emphasis has been on 
25 -49. Now we've made a subtle 
shift up to 25 -54. We're very protec- 
tive of our over -35 audience." 

Despite this, and despite the fact 
that Dwyer says "people don't come 
to us primarily for our music," 
KNBR is refreshingly broad and 
creative in its musical selections. 

One can turn on KNBR, for in- 
stance, and hear such AOR tracks as 
Steely Dan's "Reeling In The Years" 
or, more currently. Bob Seger's "Fire 
Lake." A typical half -hour of pro- 
gramming includes Paul McCart- 
ney's "Band On The Run," Elton 
John's "Little Jeannie," "I Just Can't 
Help Believing" by B.J. Thomas, 
"Jo Jo" by Boz Scaggs, "The Right 
Time Of The Night" by Jennifer 
Warnes, and "Do You Believe in 
Magic" by the Lovin' Spoonful. 

The jocks are provided with pro- 
gramming sheets that contain a title 
strip for each selection. The title strip 
includes a notation on tempo; tim- 
ing of song. with notation on length 
of fade; title of album the tune is 
taken from; and, in the case of old- 
ies, a notation on month and year 
when the song reached its peak of 
popularity. 
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Radio Programming 

Jingles An Art At 
Tuesday Productions 

SAN DIEGO -With most con- 
temporary music stations essentially 
programming the same records, a 
station must rely on alternative 
methods of selling itself and its im- 
age. 

Tuesday Productions here, one of 
the largest national producers of ra- 
dio and television jingles, supplies 
such image builders in the form of 
customized jingles. 

In Los Angeles. the firm's jingles 
can be heard on KHJ -AM, KFI- 
AM, KNX -FM and KDAY -AM. 
According to Bo Donovan, vice 
president of Tuesday Productions' 
broadcast division, Arbitron re- 
search shows the company's jingles 
programmed on six of the top 10 
contemporary stations including 
CKLW -AM in Detroit, KHJ -AM in 
Los Angeles, KFI -AM, Los Angeles; 
WOWO -AM, Ft. Wayne, Ind.; 
WLS -AM, Chicago; and WFIL -AM 
in Philadelphia. 

Donovan notes that jingles serve a 
dual purpose. Firstly, the short jin- 
gles, ranging from two to six seconds 
in length, "help deliver a sound 
while selling itself. They're short, 
simple and melodic." 

Orange Plans 

To Syndicate 

Sinatra Show 
PHILADELPHIA -Banks Broad- 

casting Co., which operates WWDB- 
FM here, has formed Orange Pro- 
ductions to syndicate the station's 
only music show, Sid Mark's "Fri- 
day With Frank." The format of 
playing only Frank Sinatra records 
is entering its 25th year on radio. 

While the station is now all call -in 
and talk. Mark's "Friday With 
Frank" and a later developed "Sun- 
day With Sinatra" has remained on 
the program schedule in spite of 
many format changes during the 
past quarter of a century. Banks also 
owns and operates companion 
WHAT -AM. 

The "Friday With Frank" pack- 
age has already been sold to KGIL- 
AM in Los Angeles, and to WJAR- 
AM in Providence, R.I., and nego- 
tiations are taking place with other 
stations around the country. 

The specially packaged program 
not only features the music of Si- 
natra, past and present, but also spe- 
cial guest interviews with music 
names ranging from Beverly Sills 
and Rod McKuen to Harry James 
and Steve Lawrence. 

In addition to his WWDB -FM 
show here, Mark has customized the 
music of Sinatra for WYNY -FM in 
New York, and travels to the NBC - 
owned and operated station for a 
live three -hour broadcast every Sat- 
urday night. 

Orange Productions is also pre- 
paring an additional package for 
syndication, called "The Music Ma- 
chine," currently heard on WWDB 
for an hour every Sunday at 2 p.m., 
the only day the station plays music 
instead of all talk. 

This show features Tony Bennett, 
Vic Damone, Mel Torme and other 
jazz and MOR performances, sel- 
dom heard on the AM -FM band. 
Mark, who was basically a jazz dee- 
jay at the station, began his Sinatra 
fling by accident. While filling in for 
a late night DJ, Mark asked listeners 
for their preferences -an hour of 
Miles Davis or Frank Sinatra. The 
rest is radio history. 

However, because of their length. 
Donovan points out that they don't 
have the ability to sell an image. 
"They're almost subliminal," he 
says. "You can sell the call letters but 
you can't tell the listener what the 
station plays. They're up against 
Budweiser spots and all other musi- 
cal programming." 

The kind of jingles used to sell and 
create an image, says Donovan, 
takes longer to create and also run 
anywhere from 45 -65 seconds. 
"They're written and arranged in a 
style that is intermeshed with the 
music the station plays. They ad- 
dress themselves to the listener's life- 
style. 

"We paint a picture of the listener 
or station and develop it. Everyone 
thinks of them as songs except they 
are shorter and have call letters." 

Donovan says that on many occa- 
sions, the jingles are so musically ap- 
pealing that requests often come in. 
"It's then that you know you've sold 
the station." 

Before creating a jingle, Donovan 
and his staff listen to station air 
checks, work with research and 
management people, study ratings 
and the kind of music the station 
plays and basically know the station 
as best as possible. 

All jingles are produced in- house. 
Everything is laid out in five days. 
The cost for an original jingle is any- 
where from $1,800 -$4,000. They are 
then licensed to the station for a set 
period of time. 

Donovan says the technical proc- 
ess of putting together a jingle is the 
same as for a recording. "You need a 
good initial concept, a good lyric, 
melody and arrangement." 

Tuesday employs a creative staff 
of about 25, most of whom are 
writers, producers and arrangers 
with studio players hired to perform. 

When Tuesday Productions was 
formed nearly four years ago, Dono- 
van, a former program director and 
disk jockey, says that jingles were 
looked upon "apathetically." 

"The previous approach to them 
was from a sound standpoint. Our 
approach is from a marketing and 
advertising standpoint. 

"Program directors are more 
analytical and look at jingles from 
the viewpoint of what they can do 
for them. They've stopped listening 
for mere reaction value to more of 
image value." 

Tuesday Productions is reportedly 
the largest producer of television 
promotional music and running a 
close second to TM Productions in 
Dallas in production of radio jingles. 
It has about 600 broadcasting clients 
in the U.S., Canada and Australia. 
That total includes about 300 -350 
radio stations and an additional 350 
tv stations. 

Chicago WJKL -FM 

Trying Format Shift 
CHICAGO -WJKL -FM's shift 

toward a more mainstream appeal 
automated format is being consulted 
by Dave Scott of Century 21 in Dal- 
las. The station's progressive format 
was dropped in late July. 

Says station manager Rick Jakle: 
"We're not playing as much new, 
obscure music. What we've done is 

taken a progressive format and 
made it more mass appeal." 

Jakle adds that jazz, reggae. new 
wave and acoustic music format ele- 
ments will be retained through regu- 
larly scheduled specialty programs 
aired live on Friday, Saturday and 
Sunday. 

BREAKFAST PARTY -Atlantic Records Foreigner members sign autographs and answer questions for 400 fans which 
CHED -FM, Edmonton, had at a breakfast. From the left: Rick Nelson, Foreigner's road manager; Ian McDonald; Lou 

Gramm and Dennis Elliott. 

KBLX -FM In Bay Area 
Succeeds Without `Label' 

BERKELEY - KBLX -FM, the 
new Inner City Broadcasting outlet 
here, is beginning to turn heads in 
the San Francisco area with a brand 
of programming that mixes a wide 
range of generally "mellow" musical 
tastes into a tightly formatted gen- 
eral market approach. And, accord- 
ing to program director Beverly 
Mire, it could become the progres- 
sive radio of the 1980s. 

"I don't think there's another for- 
mat like this in the country," says 
Mire, a quietly passionate spokes- 
woman who came to KBLX after six 
years in Boston (at WCOZ -FM and 
WBZ -FM) and eight months with 
Inner City's WBLS -FM in New 
York. 

"I refuse to label what we're doing 
here," she says. "Simply because 
we're black- owned, record com- 
panies insist on comparing us to 
other local black stations like KDIA- 
AM and KSOL -AM. But we are not 
a black station. We're a people sta- 
tion. Sure, we play Lonnie Liston 
Smith and George Duke and Mar- 
vin Gaye. But we also just added two 
tracks from the new Eddie Money 
record, a reggae track and a ballad 
that both fit right in. We've played 
songs by Rachel Sweet and Kenny 
Loggins and the Bee Gees and Barry 
Manilow and Linda Ronstadt. We'll 
play anything that fits. 

"If I were forced to compare us, if 
my back were really against the wall, 
I'd compare us to progressive radio. 
But progressive radio, as the term is 
understood now. is dying. There's 
nothing happening there. But I 

would compare our concept to pro- 
gressive radio as it was pioneered in 
the '60s. I think maybe we're the pio- 
neers of the '80s." 

Whatever the terms that might ap- 
ply, there is no doubt that KBLX is 
steadily gaining listeners from all 
over the Bay Area. 

"In the April -May Arbitron," 
notes Mire, "we had a 3.6 share in 
the 18 -34 listeners, and overall we 
had a 1.8, up from a 1.4 in the previ- 
ous book. I think those figures are 
pretty good, considering that when 
we took the station over we didn't 
even show up. Right now we're in 
the top 20 of 45 local FM's and we're 
building steadily." 

Mediatrend figures bear this out. 
In the January Mediatrend KBLX 
did not get on the board, but in Feb- 
ruary it came in at 2.2 and by June 
was up to 2.5. 

Inner City took over the station in 
March 1979; previously it had oper- 
ated as KRE -AM and FM and was 
owned by Horizon Broadcasting, 
part of the Chet Huntley estate. 

By JACK McDONOUGH 

The entrance by Inner City into 
the San Francisco market was part 
of a general expansion for the chain 
which saw it acquire stations in De- 
troit (WLBS -FM), Los Angeles 
(KUTE -FM and KGFJ -AM) and 
Berkeley within a six -month period 
to go with its New York stations 
WBLS -FM and WLIB -AM. 

When Inner City came in, both 
the AM and FM sides of KRE were 
broadcasting pure contemporary 
jazz, with the stations simulcast dur- 
ing drive times. 

Hal Jackson, vice president of In- 
ner City, explains they decided to 
maintain KRE -AM as a jazz /com- 
munity oriented station with little 
change in format, "but we fine - 
tuned KRE -FM down to the most 
commercial stuff we had to get what 
we decided to call KBLX. 

"A lot of people were waiting for 
us to go New York disco but we 
didn't," he explains. "We laid back 
on the disco and simply started add- 
ing what we thought were the right 
things. We found that we could add 
reggae or Latin or even the Bee Gees 
and Barry Manilow and people 
would accept it. 

"We found we could mix a Barbra 
Streisand tune with a Donna Sum- 
mer tune and back it up with a nice 
jazz instrumental and it would work. 
It's the mix. Everything here de- 
pends on the mix." 

Mire elaborates on the internal in- 
dustry problems caused by this ap- 
proach. 

"The record companies seem de- 
termined to put you on either their 
black list or their pop list. That frus- 
trates me no end. They are saying, 
`Play this, play that,' because that's 
their priority. But I want to get down 
to the business of playing music. 

"I say, `Can't I have the opportu- 
nity to listen for myself? Won't you 
do that for me ?' Because there might 
be something on the Rachel Sweet 
record I like. There might be a 
Kenny Loggins song I'll add. 

"I heard `This Is It' at a friend's 
house, and that's when I added it. I 

wasn't serviced with it. And that 
song became a hit on black radio. 

"I'm at the point where I'll beg for 
stuff. My feeling is, `Why can't I 

want everyone to listen to us? You 
know, people don't have to automat- 
ically hate Barry Manilow. You can 
add a Manilow tune, and if it's the 
right one, if it's worked in there 
right, people are not going to get 
mad about it. 

"Most of all I want it to be known 
and understood that we're a general 
market station." 

Because of her experience on the 
East Coast Mire seems particularly 
aware of the love of music in the Bay 
Area. "I really can't believe the level 
of appreciation here. People here 
really listen. They know exactly 
what you're playing and exactly 
what they're hearing. And if they 
don't know they call and ask. `What 
was that and where can I buy it ?' 
That never happened nearly so 
much in Boston and New York. I 

think we're helping to sell a lot of 
records." 

Mire says KBLX plays mostly al- 
bum cuts from a list that generally 
runs from 85 to 95 titles each week. 
The station adds about five LPs per 
week. 

"We try to add at least two cuts, 
but no more than three. We play two 
oldies per hour and that's all. People 
like oldies but they don't want them 
that often. That's one of the best 
things about this station. It's com- 
pletely contemporary. Except for 
those two songs you hear nothing in 
the hour that's more than a year old. 

"We're trying to appeal to grown 
up people, people who like to hear a 
hit but who don't want to hear it ev- 
ery 90 minutes. We'll touch the same 
artist about once every five or six 
hours; any one album might get 
played four times a day." 

Mire and Jackson agree that "we 
want to keep KBLX real clean, mu- 
sic all the time," while utilizing KRE 
as the community outlet. 

"Even without the ratings," says 
Mire. "KRE has a rabid following, 
and it can gamble more. It can go 
into a community center and do a 
four -hour remote, and its listeners 
love it. 

"For example, KRE recently drew 
4.000 persons to an event at an Oak- 
land city park, where it presented 
five bands selected from hundreds 
of local tapes it had solicited and 
auditioned. It drew 4,000 with no 
outside promotion at all." 

KBLX also benefits from a new 
transmitter at Mt. San Bruno south 
of San Francisco. 

"One of the things we found out 
when we came in was that most of 
the old KRE signal was going right 
out to sea. So we raised the trans- 
mitter, directed it into land, and now 
we have good coverage as far as San 
Jose and Sacramento." 

The daily schedule at KBLX fea- 
tures Tony King, 6 a.m. -10 a.m.; Ta- 
laya, 10 a.m. -2 p.m.; Clifford Brown 
Jr., 2 p.m. -6 p.m.; Leslie Stovall, 6 
p.m. -10 p.m.; Sylvester Jackson, 10 
p.m. -2 a.m.; and Al Glenn, 2 a.m. -6 
a.m. Frank Haye is general manager 
for both KRE and KBLX. 
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Talent 
`PUNK -FUNK' 

James Shows a New Approach 
LOS ANGELES -"I'm not a great 

singer," admits Rick James, the self - 
professed creator of "punk- funk." 
Such a candid comment is unusual 
in that James has been a consistent 
hitmaker for the past three years. 

His first three Motown albums, 
"Come Get It," "Bustin' Out Of L 
Seven" and "Fire It Up" achieved 
considerable pop and r &b success. 
His latest effort, "Garden Of Love," 
is on its way to doing as well. His 
funkified vocals have been a big part 
of his appeal. 

"Marvin Gaye and Stevie Wonder 
are great singers," he says. "I have 
my own style and get my point 
across." 

His point is "punk- funk," the 
freewheeling blend of r &b- oriented 
funk and rock 'n' roll. "I wanted to 
have a different approach to black 
music. This doesn't back me in a cor- 
ner-it allows me to step into new di- 
rections." 

James doesn't worry that Ameri- 
can audiences white or black, will be 
put off by the spiky headed connota- 
tions of the word "punk." "It's like 
with anything," he says. "Some 
people get into it right away and oth- 
ers have to ease into it." 

The latest album features less of 
the earthy punk -funk flavor James' 
fans had come to expect. "This is a 

By CARY DARLING 

concept LP dealing with summer. 
It's a softer time of the year. Things 
will get hot again in the winter," he 
notes. 

Of course, some might consider 
Parliament -Funkadelic mastermind 
George Clinton to be the founder of 
"punk- funk," but James sees few 
similarities. "George is more of a 
conceptual artist," observes James. 
"I think I'm more of a lyricist and 
writer. 

Neither does James see any con- 
nection between his success and the 
concurrent rise in the popularity of 
1960s- styled funk of James Brown 
and James White and the Blacks. 
"I'm rediscovering 1960s soul my- 
self. People get tired of one thing 
and resort to yesteryear. Everything 
is so confused musically," he com- 
ments. 

Through all the confusion, James 
seemed to appear suddenly in 1978 
with the hit single "You And I" and 
album "Come Get It." However, 
Buffalo, N.Y.- reared James has a 
musical history going back to the 
late 1960s. Across the border in To- 
ronto, James put together the My- 
nah Birds, which included Neil 
Young. 

After the Mynah Birds disinte- 
grated, James became a staff writer 

i 
for Motown. Even though he 
penned tunes for such artists as the 
Spinners and Johnnie Taylor, he al- 
ways wanted to sing his lyrics. "Ev- 
ery writer is a frustrated singer," he 
asserts. 

"I like controlling my product," 
offers James as to why he produces 
himself, in addition to playing gui- 
tar, bass, percussion and keyboards. 
He has produced Teena Marie and 
the Stone City Band (his backup 
band) and is currently producing the 
Mary Jane Band. Latter is his female 
backing band which used to be 
called the Colored Girls. 

For all the flashy razzle -dazzle 
James' albums and album graphics 
suggest, the singer remains a con- 
tented resident of Buffalo who has 
no intention of leaving. "I'm close to 
my family there. The group lives 
there and it keeps my head into real- 
ity," he explains. 

James has had a significant 
amount of crossover but he frankly 
admits he would like more. He also 
keeps up with how well his songs are 
doing. "You haven't completely 
crossed over until you're reached 
No. 1 on the pop and r &b charts," he 
says. "Every artist is concerned with 
how his songs are doing. Any artist 
who says differently is lying." 

BILL GRAHAM His Management Division Enters 
4 Artists On Market In 6 Weeks 

By JACK McDONOUGH 

SAN FRANCISCO -Bill Gra- 
ham Productions, the management 
division of Bill Graham Enterprises, 
has entered perhaps its most chal- 
lenging period, with albums by four 
of its five clients hitting the market 
within roughly a six -week period. 

Eddie Money's "Playing -For 
Keeps" was first to ship, followed 
by "Swing Of Delight," a solo work 
from Devadip Carlos Santana. 
"Gamma 2," the second album by 
Gamma featuring Ronnie Mon- 
trose, was issued in late August, just 
ahead of Van Morrison's "Common 
One," produced by Morrison and 
Henry Lewy. 

An album by Graham's fifth man- 
agement client, the Best, is set for 
January. 

Graham and previous client 
Bobby Bare dissolved their associ- 
ation, says Graham's vice president 
Nick Clainos, because of problems 
created by the distance between 

Nashville and San Francisco. All 
five current clients are San Fran- 
cisco- based. 

The Santana band recently re- 
turned from a five -week European 
tour where it reportedly played to 
325,000 fans in 12 countries. A series 
of American dates is now ongoing. 
Santana plans a band album for 
January release. 

"Santana," Graham says, "is in a 
wonderful period of his life and is 
expanding in all directions. One 
weekend he sits in at Cinco de Mayo 
with Eddie Palmieri and Willie Co- 
lon, then he turns around to work on 
this new jazz fusion album. He has 
finally accepted his role as a truly in- 
ternational artist." 

As for Eddie Money, Clainos 
says: "We've decided that this is the 
time to try the jump to headline 
status with Eddie. People say, 'Work 
the record, wait until the industry 
picks up and then make the jump.' 
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But the state of the industry doesn't 
have to be an obstacle to something 
that's ready to happen on its own." 

"Eddie is on precisely the same 
game plan we laid out 11/2 years 
ago," says Mick Bridgen, in charge 
of touring for Graham acts. "We de- 
cided to get him to Europe and Ja- 
pan one more time and then get him 
off the road, because he had been on 
the road constantly from the time 
the first record hit." 

"Van Morrison brings another as- 
pect of management into play," says 
Clainos, "Van has never played the 
game in terms of standard career 
marketing techniques. He wants to 
be happy with his music. Period. 
Our job, without compromising the 
individual, is to help increase the 
number of his fans." 

Graham, Mick Brigden, Arnie 
Pustilnik and Jerry Pompili are set- 
ting live performances for the artists 
and will be with the acts on the road, 
following the Graham policy of 
staying in close contact with all live 
performance situations. 

In addition, Ray Etzler works ex- 
clusively with Santana. Connie Jes- 
ter specializes in tour publicity and 
radio contacts. augmenting CBS, 
Warner Bros. and Elektra with corn - 
patible support work. 

Tarrytown Theatre 
Gets a New Breath 

NEW YORK -The Westchester 
Premiere Theatre in Tarrytown, 
N.Y., which was supposed to close 
this month after Dick Clark an- 
nounced his withdrawal from the 
troubled venue, has gotten a new 
lease on life following some success- 
ful presentations. 

The 3,574 -seat theatre will remain 
open indefinitely, says Tim Tormey, 
general manager of the venue, citing 
community pressure and the reve- 
nues earned from the closed circuit 
showing of the Duran -Leonard box - 

(Continued on page 34) 
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PARK VISIT -Epic artists Ellen Foley and Mick Jones of the Clash visit Mick 
Ronson and Ian Hunter backstage after Hunter and Ronson's performance at 
Central Park in New York. Seen, from left: Ronson, Foley, Jones, and Hunter. 

Tight Economy Ironically 
Benefits Concord Pavilion 

CONCORD, Calif.- Tightened 
economic conditions are working to 
the advantage of some local venues. 
such as the 8,000- capacity Concord 
Pavilion here. 

"In past years," says general man- 
ager John Toffoli Jr., "many of our 
patrons might have gone off to Las 
Vegas or Lake Tahoe. Now they're 
staying closer to home and if they 
have entertainment dollars to spend, 
they'll spend them here." 

Toffoli projects a total of at least 
85 events at the Pavilion by season's 
end in October, compared to 55 in 
the previous year. He adds that he's 
hopeful that season gross revenues 
will match or possibly exceed the 
previous Pavilion high of $1.7 mil- 
lion. 

Two record -breaking series of en- 
gagements in mid -July and mid -Au- 
gust helped propel the Pavilion to 
this lucrative point. 

An August 18 -20 Barry Manilow 
engagement, which sold out three 
months in advance with the top 
ticket price scaled at $16.50, pro- 
duced an unprecedented three -day 
gross of $300,000 for the facility. 

This followed on the heels of the 
July 17 -20 period when two sold -out 
concerts by the Blues Brothers, a 
sellout by the Marshall Tucker 
Band, and a near -sellout Harry 
Chapin /Arlo Guthrie bill produced 
a then -record gross of $266,965. 

A principal reason that Toffoli 
cites for this year's success is the 
work of the Nederlander Organiza- 

fion, which has an exclusive booking 
contract for Pavilion events. The 
shows are then promoted and pro- 
duced in house by the City of Con- 
cord, which employs the Pavilion 
staff. Nederlander first gained this 
exclusive for the 1979 season, pro- 
voking a storm of protest from other 
bookers, notably Bill Graham. who 
had brought many acts to Concord 
prior to the pact. 

"Having had the experience of 
working with Nederlander for one 
year and being able this year to give 
them some time in front of the sea- 
son has been crucial to this year's 
success," notes Toffoli. "Our num- 
ber of shows is up about 40% and we 
have had much stronger acts." 

The Pavilion this season has host- 
ed other top- drawer pop and rock 
acts like the Osmonds, Engelbert 
Humperdinck, Teddy Pendergrass, 
Kenny Loggins, the Spinners, Alice 
Cooper, Gordon Lightfoot, the 
O'Jays, Smokey Robinson, Hall & 
Oates, and an August 26 -27 teaming 
of Heart with Robert Palmer. 

Also this season the Pavilion host- 
ed the 12th annual Concord Jazz 
Festival Aug. 8 -10 featuring George 
Shearing, Cal Tjader, the L.A. Four 
and the Concord Jazz All- Stars. The 
Aug. 21 -22 weekend brought in 
more jazz with Chick Corea and 
Gary Burton teaming on the first 
night and Count Basie and Sarah 
Vaughan on the second. 

JACK McDONOUGH 

Philly Crowd Management 
Tackled By SpectaGuard 

PHILADELPHIA -With security 
problems one of the major concerns 
at rock concerts, interest has been 
generated in the establishment here 
of SpectaGuard, the area's first firm 
to specialize in crowd management, 
security and ushering services for 
entertainment events. 

The newest company to emerge 
under the expanding Spectacor ban- 
ner, SpectaGuard is headed by Jay 
T. Snider, president; Stephen E. 
Flynn II, executive vice president; 
and Terrence P. McKinney. Both 
Flynn and McKinney are former Se- 
cret Service agents. 

Snider opines that SpectaGuard is 
"a natural outgrowth of what we 
have successfully accomplished at 
the Spectrum while providing event 

security for millions of customers 
over the past year." 

The Spectrum, the 19,500 -seat en- 
tertainment and sports arena here, is 
also a member of the Spectacor fam- 
ily, along with PRISM, regional pay 
TV network; the Philadelphia Flyers 
and Maine Mariners, pro hockey 
teams; and Ovations, a restaurant at 
the Spectrum. 

In addition to the Spectrum, 
SpectaGuard is already providing 
its services for all the concerts pro- 
moted by Electric Factory Concerts 
at the Mann Music Center here. 

During the past four years Snider 
has been active in all phases of the 
Spectrum's operations, including se- 
curity, ushering, finance, marketing 
and building operations. 
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Talent 
FROM NAME BANDS TO STUDIO. 

`Skunk' Reverses Usual 
Musician Career Switch 

LOS ANGELES -Jeffrey "Skunk" 
Baxter, former guitarist with the 
Doobie Brothers and Steely Dan, 
prefers a career divorced from top 
group associations in order to de- 
velop his other talents. 

Baxter, who is already immersed 
in a prolific career of session work 
and independent producing, calls 
the move a "reversal of the standard 
pattern" of a musician's growth, 
which is usually a graduation from 
session player to group member. 

"I find that without the security of 
being in a band," says Baxter, a 
Doobie Brother for four years, "I'm 
a more disciplined, flexible musician 
because I can experiment in all areas 
of music. I also work better without 
the cradle of security. 

"If you don't take advantage of all 
your abilities," the 31- year -old Bax- 
ter philosophizes, "they'll atrophy." 

Explaining why he decided to go 

By SHAWN HANLEY 
independent last year just as the 
Doobies embraced superstardom, he 
says, "It made sense to leave while I 
was hot. A bullet is only as fast as the 
charge behind it." 

Baxter, who scored his most 
memorable session spot on Donna 
Summer's Grammy -winning "Hot 
Stuff," complains of the "pressures 
heaped on a successful band. 

"The group is too aware," he says, 
"of the bottomline being profit. 

"The members run the risk of be- 
coming isolated, frustrated, and in- 
secure in a supergroup situation. It's 
ugly when insecurity manifests itself 
in the music and personalities of the 
band," he says, adding, "Inter- 
relationships can get polarized." 

Baxter, who doubled as a session 
player during his Steely Dan days 
from 1972 -'75, has guested on the al- 
bums of such varied artists as Barbra 
Streisand, Linda Ronstadt, Elton 
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John, Peter Frampton, the Spinners, 
Carly Simon, Dolly Parton, Glen 
Campbell and Burton Cummings. 

The independence of a session 
player is just one of the lures that 
drew Baxter to freelance work. He 
also feels he is polishing up his musi- 
cianship. "When you're a studio mu- 
sician, you're there solely on your 
ability, so you can't help but im- 
prove. There's no room for egos." 

Financially, Baxter's steady flow 
of work makes for a sound career 
and he enjoys the absence of tour- 
ing. "I've always found that session 
work helps me unscramble my 
brains from the road." 

When Baxter gets the yen to play 
live, he heads down to Doug 
Weston's Troubadour for im- 
promptu appearances with the local 
L.A. outfit Billy & the Beaters. 

Baxter has sporadically stepped 
behind the glass since his first pro- 
duction job three years ago on the 
first album by CBS' Paul Bliss Band. 

He's since taken charge of the lat- 
est albums by Nazareth and Liv- 
ingston Taylor. In October, he plans 
to work again with Nazareth. He 
also has production plans involving 
Ron Wood, guitarist /songwriter 
Eric Jonson and budding rock band 
Sneaker. 

Baxter is also devoting more time 
to the building and renovating of 
guitars -a passion he's nurtured 
since the early '60s when he worked 
in a guitar shop in New York. It was 
in those teen years, Baxter recalls, 
that his zeal for guitar playing and 
construction took root, and hence 
his 15 -year love affair with the in- 
strument. 

Baxter's latest enterprise is the de- 
velopment of the guitar synthesizer, 
a newfangled keyboard instrument, 
for increased commercial use. Work- 
ing in conjunction with the Roland 
Corp., a Los Angeles -based firm 
pioneering the guitar /synthesizer 
cross product, Baxter hauled in one 
of the instruments for tracking on 
the title cut of Donna Summer's 
"Bad Girls" LP. 

Baxter, presently without any la- 
bel affiliations, doesn't perceive one 
role as more important than the 
other at this point, though he does 
concede that he "plays guitar best." 

Joining a band in the future is a 
possibility, he says, "if the chemistry 
is right." 

Songwriting is the only area Bax- 
ter has yet to develop. and he re- 
sponds to the void with an enthusi- 
astic, "That's next." 

Toronto Site Of 
Youth Exposition 

LOS ANGELES -The Don E. 
Branker Organization and Mellow - 
Mania Productions will coproduce 
AT -I, a youth culture exposition to 
be held in the Toronto area next 
summer, reports Ron Ossea, execu- 
tive producer of the Toronto -based 
MellowMania. 

AT -1, which has been in the plan- 
ning stages for more than two years. 
will spotlight the youth culture. 
More than 100 acres have been set 
aside for corporations to present ex- 
hibits of products geared toward 
youth. Negotiations are underway 
for television, feature film and 
record projects pertaining to the 
event. 

Branker produced Cal Jams I and 
II and hosted ABC -TV's "In Con- 
cert" series. 

Billboard photo by Richard Schulman 

WINTER VISIT -Johnny Winter joins Son Seals onstage at the '80s club in 

New York during a recent performance by Seals. 

Banner Season At 
Artpark In Buffalo 

By HANFORD SEARL 
BUFFALO -Emphasizing low 

ticket costs and a varied musical pro- 
gram, the nearby state -subsidized 
Artpark project is completing its 
sixth and reportedly most successful 
season. 

The 200 -acre park, complete with 
a 4,000- capacity theatre, has again 
featured opera, dance and musical 
productions as well as its fourth an- 
nual jazz festival. 

Situated 35 miles north of Buf- 
falo, Artpark presented Sarah 
Vaughan with the Rochester Phil- 
harmonic, the Preservation Hall Jazz 
Band and the Buffalo Philharmonic, 
among others. 

This year's jazz festival is sched- 
uled to showcase Oscar Peterson and 
Joe Pass, Helen Humes, the Heath 
Brothers Quintet, Mongo Santa - 
maria and Betty Carter with Art 
Blakey. 

Previous jazz artists have included 
the Duke Ellington Band, Dizzy Gil- 
lespie and Clark Terry. 

According to executive director 
David Midland, the lower cost tick- 
ets, priced from $3 lawn seating to $6 
inside, has attracted the best attend- 
ance yet to the facility. 

About two- thirds of Artpark's 
$2.6 million operating budget is un- 
derwritten by the state legislature. 

while 25% of the cost is offset by 
ticket sales and 10% through fund- 
raising and private donations. 

"Although our attendance was 
down 5% last year because of the gas 
crisis, this year's figures are the best 
ever," says Midland. 

A programming staff of four, 
which includes Midland and Jane 
Ward, production director, eval- 
uates programs, artists and groups 
during the winter months when Art - 
park is closed. 

When Artpark first opened in 
1973, such commercial acts as Gor- 
don Lightfoot, Arlo Guthrie, Chick 
Corea and Blue Oyster Cult played 
the rural, Niagara River setting. 

Poor attendance, competition 
with already established commercial 
outlets and rising entertainment 
costs ended that type of program- 
ming. 

Midland admits competing with 
nearby cultural groups such as the 
Stratford Festival in Canada, Chau- 
tauqua in Southwest New York and 
Saratoga Performing Arts near Al- 
bany. 

Both PBS -TV and National Pub- 
lic Radio have broadcast "live" as 
well as on tape from Artpark, which 
is set in a wooded, picturesque area 
above Lake Ontario. 

Atlantic City Readies Autumn Lineups 
ATLANTIC CITY, N.J. -Name 

talent will dominate nightlife here 
for the coming season, although 
most gambling casinos and hotels 
are prepping production revues. 

The biggest names will hold forth 
at Resorts International Casino Ho- 
tel's 1,700 -seat Superstar Theatre. 
Colin Wilson, the hotel's new vice 
president in charge of entertain- 
ment, says there are no plans to re- 
duce the entertainment budget and 
all contracts, extending into 1981 
and 1982, will be honored. 

However, in the first major deci- 
sion on bookings since Tibor Rudas 
resigned as the hotel's entertainment 
chief last month, Resorts Inter- 
national last week cancelled Liber- 
ace's Nov. 3 -9 run, for which the Ra- 
dio City Rockettes were also to make 
their debut. It was reported that Lib - 
erace's date has tentatively been re- 
set for next spring. 

But even without Liberace, Re- 
sorts has a strong music lineup with 
Tom Jones (Sept. 1 -6), Lola Falana 
(Sept. 12 -14), Lola Falana and Al 
Hirt (Sept. 19 -21), Anthony Newley 
(Sept. 26 -28), David Brenner with 
Stephanie Mills (Oct. 4 -5), Tony 
Bennett (Oct. 17 -19), Don Rickles 

with Steve Lawrence (Oct. 24 -26), 
Engelbert Humperdinck (Oct. 31- 
Nov. I), Donna Summer (Nov. 10- 
16), Dolly Parton (Nov. 17 -23) and 
Diana Ross (Nov. 24 -29). 

The Brighton Hotel and Casino, 
the resort's newest hotel, opened its 
800 -seat Music Hall Theatre Aug. 27 
with Jack Jones. Until its own musi- 
cal revue, "Hello Broadway," opens 
Oct. 2, entertainment director Si 
Zentner has set a variety of MOR 
performers. 

Zentner, remembered as a leading 
jazz trombonist with Jimmy Dorsey 
and Harry James before stepping 
out with his own big band, is pro- 
ducing the "Broadway" revue. 

MAURIE ORODENKER 

Tarrytown Theatre 
Continued from page 32 

ing match and concerts by Southside 
Johnny and Frankie Valli. 

Consequently, Dick Clark Pro- 
ductions will remain with the theatre 
at least through scheduled shows by 
Whispers and Shalamar. Dick 
Clark's Good Old Rock'n'Roll, and 
Chicago through mid -September. 

www.americanradiohistory.com

www.americanradiohistory.com
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ARTIST- Promoter, Facility, Dates 
DENOTES SELLOUT PERFORMANCES 

Total 
Ticket 
Sales 

Ticket 
Price 
Scale 

Gross 
Receipts 

Stadiums & Festivals (More Than 20,000) 

1 BOB SEGER /LOVER BOY- Concert Productions In't, 
Canadian National Exhibition, Toronto, Can., Aug. 

23,337 $9.00 -$15.00 $283,038* 

31 

2 BLUE OYSTER CULT /BLACK SABBATH /MOLLEY 19,399 $12.50414.00 $235,302 
HACHETT- Albatross Productions /KMR /Larry Vallon 

3 

Presents, Aloha Stadium, Honolulu, Ha., Aug. 31 , 

QUEEN /DAKOTA -Concert Production Intl, 
Canadian National Exhibition, Toronto, Can., Aug. 

22,312 $9.00 -$12.00 $227,166* 

30 

Arenas (6,000 To 20,000) 
1 GRATEFUL DEAD- Monarch /Electric Factory 13,462 $7.50- $10.50 $345,651 

Concerts, The Spectrum, Philadelphia, Pa., Aug. 29, 

30 (2) 

2 BOB SEGER /CATFISH HODGE BAND -Pine Knob 33,683 $8.00- $12.50 $337,456 
Theatre /Nederlander, Pine Knob Theatre, Clarkston, 
Mich., Aug. 24 -26 (3) 

3 WILLIE NELSON /BOBBY BEAR /DON BOWMAN- 17,200 $11.00 -$12.0() $200,923 
Feyline Presents, Red Rock Amphitheatre, Denver, 

Colo., Aug. 26, 27 (2) 
4 FLEETWOOD MAC /CHRISTOPHER CROSS -Feyline 16,000 $12.50 $200,000 

Presents, Compton Terrace, Tempe, Ariz., Aug. 29 

5 TED NUGENT /POINT BLANK -Brass Ring 18,559. $9.00410.00 $182,591 
Productions, Cobo Arena, Detroit, Mich., Aug. 29, 30 

(2) 
6 QUEEN - Donald K. Donald, The Forum, Montreal, 

Can., Aug. 29 

16,403 $10.50 $173,447* 

7 BOB SEGER/THE KINGS- Concert Productions Intl/ 14,449 $12.00 $173,028* 
Donald K. Donald, Ottawa Central Canadian 
Exhibition, Ottawa, Can., Aug. 29 

8 THE CARS /THE MOTELS- Canadian Nat'l Exhibition, 
CNE Hall, Toronto, Can., Aug. 28 

17,000 $7.00412.00 $156,687* 

9 YES -Donald K. Donald, The Forum, Montreal, Can., 

Aug. 30 

16,498 $9.50 $155,891* 

10 CHARUE DANIELS BAND -Jimmy Koplik /Shelly 14,241 $8.50410.00 $140,246 
Finkle, Civic Center, Hartford, Conn., Aug. 31 

11 DOOBIE BROTHERS- Concert Productions In't/ 10,300 $12.50 $128,750 
Donald K. Donald, LW. Little Stadium, London, 

Ontario, Can., Aug. 29 

12 CHARUE DANIELS BAND -Herb Chesbrough, State 15,854 $6.00 -$8.00 $122,780 
Fair, Syracuse, N.Y., Aug. 27 

13 GRATEFUL DEAD- Monarch Entertainment /Cellar 13,885 $7.70 -$8.80 $120,313 
Door Productions, Capital Center, Landover, Md., 

Aug. 31 

14 THE CARS /THE MOTELS -Concert Productions In't/ 11,753 $10.00 $117,530 
Donald K. Donald, Ottawa Central Canadian 

Exhibition, Ontario, Can., Aug. 27 

15 GORDON UGHTFOOT /HARRY CHAPIN /GOOD 8,557 $9.00 -$15.00 $116,652 
BROTHERS /CAROL BAKER (BENEFIT)- Concert 

Productions In't., Canadian Nat'l Exhibition, 
Toronto, Can., Sept. 1 

16 THE CARS/THE MOTELS -Nederlander, 
Merriweather Post Pan., Columbia, Md., Aug. 25 

13,259 $7.50410.50 $114,682* 

17 SANTANA- Feyline Presents, The Colis., Denver, 

Colo., Aug. 30 

9,514 $9.50 -$10.50 $99,300* 

18 YES -Concert Productions In't, Mapleleaf Gardens, 

Toronto, Can., Aug. 29 

9,762 $9.50410.50 $99,270* 

19 JAMES TAYLOR/KIM CARNES- Electric Factory 10,674 $7.50412.50 $95,264 
Concerts, The Mann Music Center, Philadelphia, 
Pa., Aug. 28 

20 CHARLIE DANIELS BAND -Herb Chesbrough, 
Performing Arts Center, Saratoga Springs, N.Y., Aug. 

5,103 $5.00 -$7.00 $91,132 

30 

21 CHARLIE DANIELS BAND -Nederlander, 
Merriweather Post Pan., Columbia, Md., Aug. 28 

9,736 $7.50 -$10.50 $80,774 

Auditoriums (Under 6,000) 
1 GEORGE BENSON /GEORGE WALLACE-De Ceasare- 7,011 $9.75 $65,940* 

Engler Productions, The Stanley Theatre, Pittsburgh, 
Pa., Aug. 28 (2) 

2 FOGHAT /BLACKFOOT /POINT BLANK -Albatross 6,249 $9.00410.00 $57,599* 
Productions, Yakima Speedway, Yakima, Wash., Aug. 

26 

3 GEORGE BENSON- Paradise Island Productions, The 5,319 $8.5049.50 $47,222 
Palace Theatre, Columbus, Oh., Aug. 29 (2) 

4 GORDON LIGHTFOOT -Avalon Attractions /Marc 3,506 $9.75412.75 $37,838 
Berman, San Diego Amphitheatre, San Diego, Ca., 

Aug. 26 

5 FOGHAT /BLACKFOOT /POINT BUNK -Albatross 4,041 $8.00 -$10.00 $34,274 
Productions, Jackson County Expo., Medford, Oreg., 

Aug. 25 

6 ALLMAN BROTHERS /HENRY PAUL BAND- Evening 2,604 $10.50411.50 $27,707 
Star Productions, Mesa Amphitheatre, Mesa, Ariz., 

Aug. 25 

7 JOAN ARMATRADING /SEA LEVEL -Albatross 3,000 $8.0049.00 $26,015* 
Productions, Civic Aud., Portland, Oreg., Aug. 27 

8 JEFF BECK -Albatross Productions /Isle Of Man 2,745 $8.5049.50 $25,511* 
Productions, The Orpheum, Vancouver, B.C., Can., 

Sept. 1 

9 JOAN ARMATRADING /SEA LEVEL- Albatross 2,831 $8.00 -$8.50 $23,434* 
Productions, Paramount N.W., Seattle, Wash., Aug. 

25 

10 THE KINKS/THE SUSPICIONS- Mid -South Concerts, 
The Orphium Theatre, Memphis, Tenn., Aug. 30 

2,649 $9.50 -$8.50 $21,229* 

11 THE KINKS /LA ROUX- Fantasma Productions, 

Jacksonville Memorial Aud., Jacksonville, Fla., Aug. 

2,192 $8.00 $17,536 

26 
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ToIenI In Action 
GLADYS KNIGHT 

& THE PIPS 
Roxy, Los Angeles 

Tickets: $10 
Gladys Knight spent too many years cutting 

pleasant but indistinguished MOR material and 

playing to polite but restrained supper club au- 

diences. That's why it was such a treat to see 

her work before a packed, zealous crowd here 

Aug. 26, cutting loose with the fire and fury one 

imagines has long been smoldering inside her. 

Knight and the Pips, in fact, seemed a bit 

startled by the degree of enthusiasm with which 

they were greeted. It has been awhile, one sup- 

poses, since they've had an audience which rec- 

ognized even new album cuts from the opening 

few notes. But then it's been several years since 

they've had an LP as well received as the Ash- 

ford & Simpson- produced "About Love." 

As always the best part of the act was 

Knight's exquisite way with a lyric. She suggests 

intense passion boiling just under the surface; a 

crazy, swirling mix of emotions just barely held 

in check. The approach worked best on past 

classics like "If I Were Your Woman" and "I 
Dori't Want To Do Wrong." 

A few of the songs were stretched beyond 

their optimum time limits, but for the most part 

the group made it through the first half of its 

85- minute set without a hitch. 

But then, after a spirited version of "Mid- 
night Train To Georgia," the show skidded off 

the tracks. 

Knight and the Pips are happily together 

again after years of lawsuits and counter -law- 

suits which tarnished its hard -earned reputation 

as one of the rock- solid, reliable standbys of pop 

music. But both entities still have solo spots in 

the show, flying in the face of the near- unani- 

mous verdict that this is an act that achieves its 

greatest impact as a whole. 

The Pips were up first, offering pretty but su- 

perfluous versions of "She Believes In Me" and 

"This Is It," replacing equally pretty, equally su- 

perfluous readings of "What A Fool Believes" 

and "Love You Inside Out," which it covered in 

its show last year. 

Knight had better material in her solo turn - 
the sizzling "You Bring Out The Best In Me," but 
she sang most of it offstage while a five -member 

troupe of Knight nieces and nephews, Gimme 

Five, danced onstage. That was, perhaps, a pro- 

duction necessity; the Roxy stage was already 

overcrowded with a 20- member orchestra, leav- 

ing little room for the performers to move. 

A bit later Knight offered a dramatically re- 

vamped remake of "I Will Survive." While Gloria 

Gaynor's hit version of the song was an up- 

tempo, discotized romp, Knight played it as a 

slow, intense soul ballad. It's as gutsy a song se- 

lection as when Knight chose to cover "The Way 

LSignings_l 
Brothers Johnson re -sign with 

A &M. This is the duo's fifth year 
with the label.... David Crisman to 
Warner Bros. ... Singer /songwriter 
Deborah Allen to Capitol in Nash- 
ville.... Bus Boys, a black rock band 
from L.A., seal a binder with Arista. 
Debut LP, "Minimum Wage 
Rock'n'Roll," is due soon.... Key - 
boardist Richard Chesky to Colum- 
bia. "Rush Hour" is his first LP... . 

Holly Stanton to San Francisco's 
Solid Smoke Records. The 21 -year- 
old's first LP, "The Girl Next Door," 
is set for release next February... . 

Arista artist Anthony Braxton to the 
Berkeley Agency for booking. ... 
Young rock band the Catholics to 
Duke City Records of Washington, 
D.C.... Lou Christie to Midsong In- 
ternational.... Singer Johnny Hart- 
man and pianist /singer /vibes player 
Dardenelle to Kim S. Hartstein for 
personal management. 

Dave Kirby to Dimension Reel 
ords.... Terry McMillan to Barbara 
John Consultants in Nashville for 
career development. '... Opryland 
fiddler Mack Magaha to Shorty 
Lavender Talent Agency in Nash- 
ville for booking.... Glen Castle- 
berry, L.A. station KLAC -AM's first 
annual talent contest winner, to Oak 
Records for recording. 

We Were" in 1974, virtually redefining the Bar- 

bra Streisand anthem. 

The show was the first of a four -night stand 

which marked the group's first local appearance 

in three years. It was opened by Aaron & Fred- 

die, a highly inventive ventriloquist act and 

Glenn Smith, a rather vanilla Vegas -styled 

lounge singer. He'd be great on afternoon tv, but 

why he was booked here was anybody's guess. 

PAUL GREIN 

TALKING HEADS 
Dr. Pepper Music Festival, New York 

Tickets: $3, $5 

"We look a little different than we did last 

time we were here," Talking Heads leader David 

Byrne told an overflow crowd at the Wollman 

Rink in Central Park Aug. 28, introducing the 

new, expanded and funkier Talking Heads. 

The four original Talking Heads members re- 

mained the same, but joining Byrne, keyboard 

player Jerry Harrison, bassist Tina Weymouth, 

and drummer Chris Franz were six other musi- 

cians, including P -Funk keyboardist Bernie Wor- 

rell, bass player Busta Jones, and singers Nona 

Hendryx and Bollett McDonald. 

This is the lineup that played at the recent 

Canadian Heat Wave festival, where it stole the 

show. In its 14 -song, 90- minute set here, it had 

the audience yelling for more, despite the fact 

that most of the set was new material. 

Though the band performed "Psycho Killer," 

"Life During Wartime," "Take Me To The River" 

and one or two other compositions from its pre- 

vious LPs, most of the set consisted of new 

works that will appear on its next LP. Memo- 

rable among the new compositions were "Cross - 

eyed And Painless" and "Once In A Lifetime." 

Despite its moderate hit with Al Green's 

"Take Me To The River," the Heads' music has 

always been white, arty and somewhat quirky. 

To hear it fleshed out with additional keyboards 

and vocals, and given a more solid r &b base was 

a pleasant surprise. 

It was almost a new music: at once rhythmi- 

cally, harmonically and melodically complex, yet 

also danceable and easily accessible. 

The current lineup of the band is by no 

means final, says Sire Records, the band's label. 

However it does indicate a new direction for the 

band, which should lift it beyond being the dar- 

lings of critics into the mass acceptance the 

band so richly deserves. ROMAN KOZAK 

Pasadena Venue Booking 
Big Bands; Hampton First 

LOS ANGELES -With Buddy 
Rich's orchestra closing out the 1980 
parade of big bandy at Disneyland 
in Anaheim, the Ambassador Audi- 
torium in nearby Pasadena will keep 
ttte big band sound alive through the 
fall and winter. 

Lionel Hampton's group, with 
veteran pianist Teddy Wilson as an 
added attraction, will be the opening 
Ambassador attraction Oct. 21 -22. 

Trumpeter Ray Anthony and two 
female singers he bills as the Book- 
ends are set for Nov. 25 -26. Also 
billed are the Ink Spots, or what's 
left of the classic vocal quartet. 

Helen O'Connell, Bob Eberly and 
the orchestra of drummer Ray 
McKinley are tagged for Jan. 20 -21. 
The two singers were topflight 
record sellers in the 1940s with 
Jimmy Dorsey's band. 

Feb. 17 -18 will see Count Basie 
and band on the Ambassador stage 
with his former featured singer, Joe 

"Every Day" Williams, returning as 

a guest performer. For April 14 -15 
the draw will be Anita O'Day, sing- 
ing with her own trio, and the or- 
chestra of Les Elgart. 

An appetizer for the coming sea- 

son involves legendary King of 
Swing Benny Goodman, tabbed for 
this Oct. 8. But he will be leading a 

sextet, not the large swing combo 
with which he became famous in 
1936. Also contracted are Helen 
Forrest, Don Cornell and the Pied 
Pipers for May 9, 1981. 

Knott's Berry Farm in suburban 
Orange County is also entering the 

list of venues with big bands, offer- 
ing Harry James, Woody Herman 
and Maynard Ferguson Sept. 12 -13. 
They will be followed by a dixieland 
festival Sept. 27 starring Bob 
Crosby's Bobcats, the Dukes of Dix- 
ieland and Al Hirt's New Orleans 
crew. DAVE DEXTER JR. 

Talent 
Talk 

The Dr Pepper (once Shaeffer 
Beer) Music Festival in New York's 
Central Park ended its 15th and fi- 
nal year at the Wollman Rink loca- 
tion on an upbeat note with three 
rousing SRO shows. Headlining 
were the B -52s, Talking Heads and 
the Pretenders. On the last night 
Gordon Davis, New York's park 
commissioner, joined promoter Ron 
Delsener onstage to promise that 
next year there will be a new and 
larger venue "with a view of the 
Statue of Liberty and the World 
Trade Center" indicating that per- 
mission is finally forthcoming to 
hold rock concerts at Battery Park on 
the tip of Manhattan Island. 

ROMAN KOZAK & 
SHAWN HANLEY 

TOP QUALITY 

8X10 
PRINTS 

LITHOGRAPHED ON HEAVY GLOSS STOCK 

BLACK & WHITE 8x1Os 
500 - $41.00 1000 - $59.00 

COLOR PRINTS 
1000 - $283.00 

SENO 8x1O PHOTO CHECK OR M.O. 

PRICES INCLUDE TYPESETTING AND FREIGHT 
SAMPLES ON REQUEST 

Itlib 1867 E. FLORIDA STPICTURES . 

SPRINGFIELD, MO. 65803 

IT'S RECORD TIME 

Pull off "RECORD TIME" 45 display, 
press on your fayoltg 45 record, which 
rotates as a second hand. Electric wall 
clock raised gold notes, gold hands, on 
33 LP record. 

RECORD TIME P.O. Box 9791 
N. Hollywood, CA 91609 
(213) 769 -6095 
10 days with money order. 

$21.95 
Ca. Sales Tax 1.32 
Shipping (USA) 1.25 
Limited Offer- $24.52 

35 



36 

Counter- 
point 

Word Records 

Stretching Out, 

Wooing Al Green 
By JEAN WILLIAMS 

LOS ANGELES -It appears that 
Al Green, the roses tossing singer. 
with a string of r &b hits to his credit, 
is being wooed by Word Records. 

The Mighty Clouds of Joy, who 
moved from MCA (they were origi- 
nally signed to ABC), also are re- 
portedly gearing up to sign with 
Word. 

It'd no secret that Word has for 
some time been eager to fully get 
back into the black gospel area. The 
label is primarily known for its con- 
temporary Christian music. How- 
ever. it owns and operates Myrrh 
Records on which the new black art - 
ist signings will release product. 

Several years ago Henry Jackson 
and the Beautiful Zion Choir were 
signed to Myrrh. Last year the Rev. 
Jesse Jackson's "PUSH For Excel- 
lence" LP was released on the label 
and Billy Preston has released prod- 
uct on Myrrh, most recently an LP 
entitled "Universal Love." 

But Word took the big step a few 
months ago when it formed a black 
music division and brought in James 

p Bullard as general manager of the 
CC division. Shirley Caesar was the first 

osigning for the new division. 
m As for Al Green. he decided to re- 

turn to gospel singing some time ago, 
but not before he turned in some dis- 
appointing record sales at Cream/ 

rn Hi, his last label affiliation. 
Not to be confused, however. 

Green never left the church, having 
CC purchased a religious edifice himself 

m in Memphis for more than $250,000, 
M which he has reportedly sold. 

Green is said to have approached 
Cream with the idea of recording 

wgospel but company executives re- 
portedly frowned on the idea. 

The singer /writer /producer is set 
to perform at a Word sponsored 
Gospel DJ Awards dinner at the 
Georgia World Congress Center in 
Atlanta Saturday (20). Don Thomas. 
a new artist signed by Word's black 
division, also is scheduled to per- 
form. 

According to James Bullard. the 
awards (a first) are appreciation and 
recognition honors for support of 
gospel product. 

Bullard notes that 75 gospel DJs 
from across the state of Georgia, 
along with their guests, are invited to 
the event. 

Word has locked into Georgia's 
Music Week Celebration running 
Saturday (13) through Sept. 21, 
making the awards an official part 
of the week's activities. 

Horace Allen, air personality at 
WLAC -AM in Nashville. has been 
tapped as MC along with Syretha 
Tinsley, general manager of At- 
lanta's WAOK -AM and daughter of 
Bill Summers, owner of Louisville's 
WLOV -AM. 

Bullard says he is looking at the 
possibility of similar awards in other 
states. 

* * * 

Malico Records is signing new 
acts to balance its veteran artist ros- 
ter. The label recently pacted Sho 
Nuff, a Jackson, Miss.. group, with a 
new single "It's Allright." The group 
was on Fantasy. Ruby Wilson also 
recently signed, with a new LP en- 
titled "Ruby." 

"She (Wilson) was one of the most 
prepared artists I have ever worked 
with -or for that matter ever heard 

(Continued on page 37) 
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GIVE ME THE NIGHT - George Benton 
(R. Temperton), Warner Bros. /Q West 49505 
(Rodsongs, ASCAP) 

UPSIDE DOWN -Diana Ras 
(B. Edwards, N. Rodgers), Motown 1494 
(Chic, BAI) 

CAN'T WE TRY -Teddy Pendergrass 
(R. Miller, K. Hirsch), P.I.R. 93101 (CBS) 
(Stone Diamond, BMI) 

GIRL, DON'T LET IT 

GET YOU DOWN- o'lays GET 
YOU L. Huff), TSOP 9-4790 (CBS) 

(Mighty Three, BMI) 

THE BREAKS -Rates Mew 
(1. Moore, L Smith, K. Walker, R. Ford, R. 

Simmons), Mercury 4010 (Neutral Gay/ 
Funkygroove, ASCAP) 

PUNKIN' FOR JAMAICA -Tom Browne 

(T. Brown, T. Smith), Arista /GRP 2506 (Thomas 
Browne /Roaring Fork, BMI) 

WIDE RECEIVER - Michael Henderson 

(É ec. ASCAP) 

cobs). Buddah 622 (Arista) 

I'VE JUST BEGUN TO 

LOVE YOU-Dynasty 
(W. Shelby, R. Smith), Solar 12021 (RCA) 
(Spectrum VII/ 

Smith), 
a, ASCAP) 

SHAKE YOUR PANTS -CaNmo 
(L Blackman), Chocolate City 3210 (Casablanca) 
(Better Nights, ASCAP) 

SOUTHERN GIRL -Mace 
(F. Beverly), Capitol 4891 (Amazement, BMI) 

LOVE DON'T 
MAKE IT RIGHT - Ashford L Simpson 
(N. Ashford, V. Simpson), Warner Bros. 49269 
(Nick -O -Val, ASCAP) 

ONE IN A MIWON YOU -tarry Graham 
(S Dees). Warner Bros. 49221 (Irving /Medad, BMI) 

REBELS ARE WE -Cos 
(B. Edwards, N. Rodgers), Atlantic 3665 (Chic, BMI) 

LET ME BE YOUR ANGEL - [vita, Stacy 
(N. M. Walden, B. Hull), Cotillion 46001 (Atlantic) 
(Walden /Gratitude Sky, ASCAP /Cotillion /Brass 
Heart, BMI) 

WHERE DID WE GO WRONG -LTA. 
(S. Dees, 1.L Osborne), A&M 2250 (Irving, BMI/ ( H 

Almo /Maovscod, ASCAP) 

RESCUE ME -A Taste Of Honey 
(J. Johnson, B. Miller, R. Bautista), Capitol 4888 
(Rhythm Planet /Conducive /Big One, BMI /ASCAP) 

BIG TIME -Rkk Janus 
(I.. Burgess, J. Calloway, S Davenport), Gordy 7185 
(Motown) (Stone City, ASCAP) 

MAGIC OF YOU- Cameren 
(R. Muller), Salsoul 72124 (RCA) 
(One To One, ASCAP) 

NEVER KNEW LOVE LIKE THIS 

BEFORE - Stephanie Mills 
(J. Mtume, R. Lucas), 20th Century 
(Frozen Butterfly, BMI) 2460 (RCA) 

HE'S SO SHY -Pointer Sisters 
(T. Snow, C. Weill), Planet 47916 (Elektra) 
(ATV /Mann 8 Weill /Brandree /Snow, BMI) 

MORE BOUNCE TO THE OUNCE -zap, 
(R. Troutman), Warner Bros. 49534 
(Rubber Band, BMI) 

NO NIGHT SO LONG - Dionne Warwick 
(R. Kerr, W. Jennings), Arida 0527 (Irving, BMI) 

HERE WE GO -tineb Ri,erten 
(Riperton, Rudolph, Phillips), Capitol 4902 
(Dickie Bird /Art Phillips, BMq 

SEARCHING - charge 
(M. Malavasi, P Slade). RFC 49512 (Warner Bros.) 
(Little Macho, ASCAP) 

ANOTHER ONE BITES THE DUST -Queen 
(Deacon) (Queen /Beechwood, BAI), Elektra 47031 

PAPILLON-GWa Khan 
(G. Diamond), Warner Bros. 49256 (Diamond 
Touch /Arista. ASCAP) 

POP IT -one W Featuring Al Hudson 
(A. Hudson, K. McCord), MCA 41298 
(Perk's /Duchess, MCA/BMI) 

I TOUCHED A DREAM -The Deis 
(E. Record), 20th Century 2463 (RCA) (Angelshell/ 
Six Continents, BMI) 

I JUST WANNA DANCE 

WITH YOU -stare iM 
(E. Phillips, K. Adeyemo), Chocolate City 3208 
(Casablanca) (Harrindur, BMI) 

GIRL OF MY DREAM- Manhattans 
(L. Graham, J. Mack), Columbia 
111321 (Content, BAI) 

I CANT GET OVER LOSING YOU -TTF 
(P. Gai nes), Curtom /RSO 1035 (Mayfield, BMI) 

YOU' SUPPOSED 

1035 

KEEP YOUR 

LOVE FOR ME- Jermaine Jackson 

(S. Wonder), Motown 1490 .úi 
(loóete /Black Bull. ASCAP) 

I HEARD IT IN A LOVE 

SONG - McFadden & whibhead 
(G. McFadden, J. Whitehead, J. Cohen), TSOP 9- 

4788 (CBS) (Assorted /Mighty Three, BMI) 
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DANCE TURNED INTO 

A ROMANCE -lone: Girls 
(K. ) K. Gamble, L. Huff), P.I.R. 9 -3111 
(CBS) (Assorted, BMI) 

OLD -FASHION LOVE- Cammederea 
(M. Williams), Motown 1489 

(Jobete /Commodores Ent., ASCAP) 

TREASURE -The Brothers Johnson 
(R. Temperton), A&M 2254 (Rodsongs. BUI) 

FUNTIME -Fade. J[ Nett 
(K. St. Lewis, F. Perren), Polydor/MVP 2115 (Bull 
Pen, BMI /Perren -Vibes, ASCAP) 

TASTE OF BITTER 

LOVE-Gladys Knight L The Pips 
(N. Ashford, V. Simpson), Columbia 
1-11330 (Nick-0'-Val, ASCAP) 

THAT BURNING LOVE -Edmund syteers 
(R. Moore, A. Winbush), Casablanca 2270 

(Aisne /Moore & Moote, BMI) 

BACKSTROKIN' -Fats 
(1. Flippin, B. Curtis), Spring 3012 
( Polydor) (Clita, BMI) 

TAKE YOUR TIME- s.o.s. mood 

Clayton Sigidi), Tabu 9-5522 (CBS) Avant 
Garde, ASCAP /Interior /Sigidïs Song, BMI) 

LOVE MAKIN' MUSIC-Bury tltRa 
(A. Schroeder, J. Ragovoy), Unlimited Gold 9-1418 

(Dandy Ditty:/Me-Banish, ASCAP) 

FOR THOSE WHO LIKE 

TO GROOVE -Ray Parker Jr. G Raydis 
(R. Parker Jr.), Arista 0522 (Raydiola, ASCAP) 

GIVE R ON UP-Mtume 
(H. King, E. Moore, Tawatha). Epic 9-50917 
(Frozen Butterfly, BMI) 

MY PRAYER -Ray, Goodman & Brew 
(J. Kennedy, G. Boulanger), Polydor 2116 (Shapiro 
Bernstein & Co. /Peter Maurice, ASCAP) 

I LOVE THE WAY YOU 

LOVE -Pate Arnim 
(P. Bryson), Capitol 4887 (WB /Peabo, ASCAP) 

SOUL SHADOWS - Crusaders 

(J. Sample. W. Jennings), MCA 41295 
(Four Knights /Blue Sky /Ryder /Irving, BMI) 

COMING HOME -Trott 
(B. Massey. A. Boyd, D. Edwards), Devaki 4001 

(Minus) (Mutios /Davahkee, ASCAP) 

SHAKE IT UP -Bad 
(R. Niangandoumou, R. Niangandoumou), Prelude 
8014 (Jessica ve 8 onathan /Ivan Mogul!, ASCAP) 

JO JO -ea Stagg 
(B. Scaggs, D. Foster, D. Lesley). Columbia 1 -11281 
(Boz Scaggs/Almo, ASCAP /Foster Frees /Irving, BMI) 

YEARNIN' BURNIN' -Plaenro 
(M. McClain, D. Hepburn, B. Carter, 
M. Hepburn, N. Phillips), Fantasy 893 
(Three Hundred Sixty, ASCAP) 

DYNAMITE -stag lsttsaw 
(N.M. Walden, B Hull), Cotillion 45015, (Walden/ 
Gratitude Sky, ASCAP /Cotillion /Brass Heart, BMI) 

TAKING YOUR SPACE 

AWAY -Tao Tans O'Fen 
(Sylvester, Fuqua), Fantasy /Honey 896 
(Borzoi /Beekeeper /Beeswax, ASCAP) 

YOU AND ME -Rods Robbins 
(J.P. Pennington), A&M 2231 

(Chinnichap /Careers, BMI) 

UNLOCK THE FUNK- Loa:milt 
Woods, Locksmith), Arista 0543 

(Locksmith, ASCAP /Nirvana, BMI) 

PUSH PUSH - Briet 
(R. Hargis, E. Irons, D. Nevins, 

R. Ransom, J. Brown), Bang 9-4813 (CBS) 
(1V.8. /Good High, ASCAP) 

HOUSE PARTY -Fred west' 
(F. Wesley). Curtom /RSO 1031 (Mt. Airy, WAD 

I NEED YOUR LOYIN' -Taus Mars 
(T. Marie), Gordy 7189 (Motown) (Jobete, ASCAP) 

RED LIGHT -Linda Clifford 
(M. Gore, D. Pitchford) RSO 1041 (MGM, BMI) 

BABY WHEN LOVE IS IN YOUR 

HEART -lee Simon 

(D. Goodman, P. Rose, M.N. Kennedy), Posse 5001 

(Spring) (Little Jeremy /Window /Porter, BMq 

HEY LOVER- eheerate Milk 
Richard, J. Smith Ill, A. Castenell, R. Dabon, M. 

Tio, D. Richards), RCA 12030 (Chocolate Milk, BMI) 

I ENJOY YA- Seventh wander 
(1. Williams, C. Willis, W. Beck), Chocolate City 
3207 (Casablanca) (Finish Line, BMI) 

EVERYTHING SO GOOD 

ABOUT YOU -Wlbs Ware 
(B. Hawes, V. Carstarphen, M. Moore), Epic 
950909 (Eptember, ASCAP, Ensign /Industrial 
Strength, BMI) 

MR. MIRACLE MAN -Dee Edwards 
(Vi. Hutch), Cotillion 387946 (Atlantic) 
(Warner-Tamerlane /It's The Song, BUI) 

GIMME WHAT YOU GOT -W Jammu 
(T. Canning, A. Jarreau), Warner Bros. 49538 
(Desperate /Al Jarreas, BMI) 

HEARTACHE NO. 9- Daagation 
(K. Gold, M. Donne), Mercury 76071 
(Screen Gems EMI, BAI) 

THIS FEEUNG RATED X- TRA -ad cadre 
(L. Haywood), 20th Century 2459 
(RCA) (Jim -Edd, BMI) 
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MAKE ME YOURS -High Energy 

(B. Champion), Gordy 1187 (Motown) 
(lobate, ASCAP) 

SUNRISE-seat 
892 (L. Barry, B. Neale, herMiles). 

BMI) (Parker WIMOT /Across the Miles, BMQ 

SAVE ME -Dave Maas 
(J. Krueger), Columbia 111289 
(Blackwood /Bruiser, ASCAP) 

OUT HERE ON MY OWN -Anpta Clemens 
(L Gore, M. Gore), Epic 9-50919 
(MGM, BMI /Variety. ASCAP) 

IF YOU WANT ME SAY IT -lave unhealed 
(B. White, F. Wilson, P. Puliti), Unlimited Gold 

9-1417 (CBS) (Seven Songs/Ba-Dake. BMI) 

NIGHT TIME LOVER -u Toys Jackson 
(M. Jackson, L.T. Jackson), Polydor 2117 
(Miju /To fix, BMI) 

TRIPPING OUT -tarts resew 
(B. Sigler), Curtom /RSO 1046 
(Unichappell/Henry Suemay, BMI) 

DON'T BE AN ISLAND -lorry BMW 
(K. Echols), P.I.R. 9 -3113 (CBS) 
(Echo- Rama /AOPA, ASCAP) 

HURRY UP THIS WAY AGAIN- Slylstia 
(D. Wansel, C. Biggs), TSOP 94789 (CBS) 
(Assorted, BMI) 

HELP HELP FROM MY FRIENDS -Feria 
(R. Dunbar, T. Lampkin), Casablanca 2293 (Rick's/ 

BUI) 

CANT HELP MYSELF -Redd 
(Bartlett, Williams, Brown, Sumlim, Jones), EMI - 

America 8048 (Quicksoog /Cessess, BMI) 

DOES IT FEEL GOOD -B.T. Eaprveo 

(w. Hall, Jr.). Columbia 1 -11336 (Triple "0 ", BMI) 

NOW THAT YOU'RE 

MINE AGAIN- spamms 
(M. Lager). Atlantic 3757 (Sumac. BMI) 

I'M COMING OUT -Dbus Rom 

(B. Edwards, N. Rodgers), Motown 
1491 (Chic. BMq 

FREEDOM -Greed Master Flash And The Furious 5 

(T. Armstrong, R. Smith, Furious 5, S. Robinson), 
Sugarhill 549 (Malaco /Thompson Weekly /Sugarhill) 

KAMALI-Herb Alpert 
(0. Barry), A&M 2268 (Badazz /Alma, ASCAP) 

HOW SWEET IT IS- Tyrone Davis 
(B. Holland, L. Dozier, E. Holland), 
Columbia 1 -11344 (Stone Agate, ASCAP) 

COULD YOU BE 

LOVE -Bob Marley G The Wailers 
(B. Marley), Island 49747 (Warner Bros.) 
(Bob Marley /Almo, ASCAP) 

LOVE TOUCH -leR & Nola 
(W .A Oldfield, J.P. Richardson, M. Bailey), Spector 
00007 (Tunesmith, BMI /Fetus) 

THE HUNTER GETS CAPTURED BY THE 

GAME-Grace lanes 

(obete.. ASCAP) 

Island 49531 (Warner Bros.) 

WE CAME TO FUNK YOU 

OUT- Southread Canadian 
(L. Job), United Mists 1361 (Harrindur, BMI) 

HEROES-cammadera 
(L. Richie, D. Jones), Motown 1495 (lobate/ 
Commodores Entertainment, ASCAP) 

TAKE IT TO THE LIMIT - Norman Connors 
(P. St. James), Arista 0548 (Tambeal. BMI) 

POP YOUR FINGERS -Bin Royce 

(N. Wh/Wald), Whitfieldn498Mp 
(Warner Bros.) (May 

RIGHT IN THE MIDDLE OF FALLING IN 

LOVE -Saar', 
(S. Dees), Dana 1416 (Unichappell, BMI) 

HOLD ON -symbs 
(R. Lewis. G. Holand), Venture 127 (Sarum. BMI /Kean) 

SLOW DANCE -David Noma 
(C. Godson, R. Sanders. R. Newberry), Warner Bros. 
49277 (Conquistador /Probe II, ASCAP) 

THINK POSITIVE - 
Main Ingredient Featuring Cubs Goodies 
(C. Shaw, L. Nesbit). RCA 12060 (Stage Presence/ 
Carbaby, ASCAP) 

MAKE IT FEEL GOOD -Albuse Serrek 
(W. Beck, A Miller, A. Echols, K. Echols), MCA 

41249 (Aole /Finish Line /Echo-Rama, BMI /ASCAP) 

HERE WE GO AGAIN -Ivey Brelbars 
(E. Isley, M. Isley, C. Jasper, R. Isley, O. Isley, R. 

Islet). T-Neck 9-2291 CBS (Bovina, ASCAP) 

BY YOUR SIDE -tae Funk Shen 
(F. Pilate), Mercury 76066 (Val-ir loe. BMI) 

JOY RIDE -Jerry highs 
(J. Knight), A&M 2248 (Almo /Crimson, ASCAP) 

SAY YOU LOVE ME GIRL- mama* 
(K. Williams, Jr., G. Robinson, Jr.), Arista 0542 

(Breaksoogs, BMI) 



General News 
Bare Hathaway Award Winner Oct. 1 

LOS ANGELES -Presentation of 
the 1980 Donny Hathaway scholar- 
ship award will be made Oct. 1 at the 
Roxy here. It will be followed by 
benefit performances by Solar acts 
the Whispers and comedy artist 
Vaughn West. 

The Donny Hathaway Scholar- 
ship Fund was established last year 
by Dick Griffey, president of Solar 
Records, for music students to con- 
tinue their studies. The fund's board 
of directors is now selecting a winner 
from applications submitted based 
on academic grade point averages, 
background, awards, career objec- 
tives and references. 

The winner will receive a $5,000 
scholarship to be presented by mem- 
bers of the Hathaway family, who 
were the recipients of 1979's $25,000 
donation. 

A representative of Howard Univ. 
will also be in attendance to receive 

SPARROW'S 
EXPANDING 

NASHVILLE -Sparrow Records 
has formed Sparrow Productions, a 
new Christian motion picture, tele- 
vision, videotape production and 
distribution division for the com- 
pany. 

The first in -house project will be 
the film "Inside Out," featuring 
Barry McGuire. 

Label president Billy Ray Hearn 
has also announced the organization 
of Sparrow Espanol, a new label for 
Spanish- language product, headed 
by Kenneth Pennell. 

Pennell, a producer and artist, has 
been recording for Spanish -lan- 
guage Christian market under the 
name of Kent LeRoy. Sparrow Es- 
panol's first release will be produced 
by LeRoy. 

Imperials' Concerts 
NASHVILLE - Concert tours 

highlight the Imperials' summer 
schedule. Performances at the Chris- 
tian Booksellers Assn. convention in 
Dallas and the Christian Artists re- 
treat in Estes Park, Colo., were in- 
cluded in their recent two -month 
tour. This month the group will play 
the Midwest, with three appearances 
at Worlds Of Fun amusement park 
in Kansas City, before heading 
North for a Canadian tour. 

The group also recently recorded 
a new LP, scheduled for release in 
early 1981, with their first Christmas 
album appearing on the market this 
fall. The group also recently taped a 
television special with Andrae 
Crouch. 

CounEer - 
point 

Continued from page 36 

of," suggests Dave Clark of Malico. 
Clark has seen hundreds of artists in 
the studio in his more than 40 years 
as a record promotion rep and 
record producer /writer. 

"We cut 11 tunes in two days on 
Ruby. The album includes every- 
thing from blues to disco," Clark 
adds. 

Among Malico's veteran acts with 
new product are Z.Z. Hill with 
"Don't It Make Me Do Something 
Bad To You." and McKinley Mitch- 
ell has released "Poverty" a tune 
penned by Clark. 

* * * 
Remember ... we're in communi- 

cations, so let's communicate. 

a $2,500 scholarship for the univer- 
sity, which the late Hathaway once 
attended. 

Additionally, a drive is underway 
to have Oct. I, Hathaway's birth - 
date, proclaimed as Donny Hath- 
away Day nationally. 

The Whispers' single, "A Song 
For Donny," written by Carrie 
Lucas to a Hathaway melody, is 
being re- released. All proceeds from 
the sale of the song go to the scholar- 
ship fund and are 100% tax deduct- 
ible. 

GOLD HANDSHAKE -Dick Asher, deputy president and chief operating offi- 
cer of the CBS Records Group, left, congratulates Teddy Pendergrass on the 
success of his "TP" album which has passed gold on its way to platinum. 
Looking on is Tony Martell, vice president and general manager of the CBS 

Associated Labels. 

Thomas Enjoys 
Frenetic Summer 

By ROBYN WELLS 
NASHVILLE -Veteran artist B.J. 

Thomas is adeptly balancing a my- 
riad of summer projects. Recent ac- 
tivities include appearances on the 
"Grand Ole Opry," work on his sec- 
ond book, the formation of a total 
management firm and the comple- 
tion of both a television special and 
a live LP. 

According to Thomas, the high- 
light of his year has been his recent 
debut and several subsequent ap- 
pearances on the "Grand Ole Opry." 
His performances were spiced by 
some of his best -known hits, such as 
"Another Somebody Done Some- 
body Wrong Song" and "Raindrops 
Keep Fallin' On My Head." 

His month -long stay in Nashville 
has also allowed Thomas to work on 
his second book, which he is co- 
writing with his wife, Gloria. Tenta- 
tively entitled "Into Reality," the au- 
tobiographical account picks up 
where "Home Where I Belong" 
leaves off. The first book, published 
several years ago, deals with 
Thomas' drug- riddled early career 
days and his subsequent transfor- 
mation into a born -again Christian. 

"The focus of the new book is on 
the relationship between the Chris- 
tian experience and its impact on 
our lives," explains Thomas. Revelle 
will publish the account. which is set 
for an early 1981 release. 

Both a PBS -TV special and a live 
Songbird LP are slated for a fall re- 
lease. Filmed in Rockford. Ill., the 
special intersperses concert takes 
with interviews concerning 
Thomas's music and career. The LP. 
produced by Chris Christian, was 
cut during a recent Dallas perform - 
ance. 

Still in the embryonic phase is 

Rainsong, a total management firm. 
Within a month. the company 
should be established in its Dallas 
headquarters with full operations 

underway by the end of the year. 
Clients include Thomas and gospel 
artist Edwin Hawkins, with the firm 
negotiating contracts with other 
name acts. 

Thomas is quick to establish the 
company's range. "We're interested 
in being involved with the entire 
music industry, not just the gospel 
field, ". he says. The firm will handle 
all types of management, including 
booking, recording and public ap- 
pearances. 

One of the company's first prior- 
ities will be to clarify Thomas's im- 
age, that of a Christian artist who 
does not confine himself strictly to 
gospel music. 

"I've had some problems image - 
wise," admits the artist. "So many 
people expect me to be an evange- 
list. But Christianity is a force in my 
life which allows me to project a 
positive attitude in all types of mu- 
sic." 

"I'm thankful for my involvement 
with gospel music," continues 
Thomas. "But that image, like all la- 
bels, places restrictions upon an art- 
ist. I want to cut any song I like, 
without confining myself to a gospel 
context." 

His new live LP. on which he sings 
a number of pop selections. is one 
example Thomas cites as evidente of 
his versatility as an artist. Another is 

"Walkin' On A Cloud," his recent 
song which enjoyed success on Bill- 
board's Adult Contemporary chart. 

Plans for a pop -flavored LP. 
spiced with country. will further 
project Thomas's talents. The artist 
hopes to cut the album in Nashville. 
where he plans to spend some three 
to four months annually. 

Thomas is also slated to appear as 
a panel member at Billboard's first 
Gospel Music Conference in Los 
Angeles, Sept. 23 -26. 
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*STAR Performer -LPs registering 

greatest proportionate upward prog- 

ress this week 

TITLE 
Artist, Label L Number 

(Dist. Label) 

DIANA 
Diana Ross, Motown M8.936M7 

GIVE ME THE NIGHT 
George Benson, 

Warner Bros. HS 3453 

T.P. 
Teddy Pendergrass. 

P.I.R. FZ 36745 (CBS) 

ONE IN A MIWON YOU 

Larry, Graham, 

Warner Bros. BSK 3441 

JOY AND PAIN 
Maze, Capitol ST12087 

THE YEAR 2000 
O'lays, TSOP FZ 36416 (CBS) 

LOVE APPROACH 
Tom Browne, Arista /GRP 3008 

A MUSICAL AFFAIR 
Ashford 8 Simpson, Warner Bros. 

HS 3458 

HEROES 
Commodores, Motown M8-939M1 

LET ME BE YOUR ANGEL 
Stacy Lattisaw, 

Cotillion SD 5219 (Atlantic) 

ADVENTURES IN THE 

LAND OF MUSIC 
Dynasty, Solar BXL1 3576 (RCA) 

CAMEOSIS 
Cameo, Casablanca CCLP 2011 

WIDE RECEIVER 
Michael Henderson, Buddah BOS 

6001 (Arista) 

S.O.S. Band, 

Tabu 512 36332 (CBS) 

REAL PEOPLE 
Chic, Atlantic SD 16016 

THIS TIME 
Al larreau, 

Warner Bros. BSK 3434 

GARDEN OF LOVE 
Rick James, 

Gordy G8 -995M1 (Motown) 

CAMERON 
Cameron, Salsoul SA 8535 (RCA) 

LOVE UVES FOREVER 
Minnie Riperton 

Capitol 500-12097 

HOT BOX 
Fatback. 

Spring SP -1 -6726 (Polydor) 

NAUGHTY 
Chaka Khan, 

Warner Bros. BSK 3385 

SHINE ON 
LTD.. A8M SP 4819 

NO NIGHT SO LONG 
Donne Warwick, Arista AL 9526 

AFTER MIDNIGHT 
Manhattans, Columbia (C 36411 

RHAPSODY AND BLUES 
Crusaders, MCA MCA.5124 

FAME 
Soundtrack. RSO RS1.3080 

SWEET SENSATION 
Stephanie Mills, 

20th Century T-603 (RCA) 

TWICE AS SWEET 
A Taste Of Honey, 

Capitol ST 12089 

Gene Chandler, 

20th Century T -605 (RCA) 

SHEET MUSIC 
Barry White, Unlimited Gold FZ 

36208 (CBS) 

THE GLOW OF LOVE 
Change, RFC 3438 (Warner Bros.) 

ONE WAY FEATURING AL 

HUDSON 
MCA MCA 5127 

ABOUT LOVE 

Gladys Knight and The Pips, 

Columbia IC 36387 

I TOUCHED A DREAM 
The Dells, 

20th Century T -618 (RCA) 

LETS GET SERIOUS 
Jermaine Jackson, 

Motown M7-92881 

SPECIAL THINGS 
Pointer Sisters, Planet P9 (Elektrai 

SPECIAL THINGS 
Pleasure, Fantasy F-9600 

LOVE JONES 
Johnny Guitar Watson, 

DIM 31 (Mercury) 

DON'T LOOK BACK 
Natalie Cole, Capitol ST 12079 

TFRE 
Artist, label L Number 
(Dist. label) 

EMOTIONAL RESCUE 
Rolling Stones, Rolling Stones COC 

16015 (Atlantic) 

GO ALL THE WAY 
!shy Brothers, 

T-Neck F2 36305 (CBS) 

SOMETHING TO BELIEVE 

IN 
Curtis Mayfield, RSO RS-1-3077 

43 43 55 OFF THE WALL 
Michael Jackson, Epic FE-35745 

44 40 16 YOU AND ME 
Rockie Robbins, ABM SP 4805 

45 45 6 UPRISING 
Bob Marley & The Wailers, Island 

ILPS 9596 (WB) 

46 36 8 BLOW FLY'S PARTY 
Blow Fly, Weird World 

WWX 2034 (T.K.) 

*1=0IRONS IN THE FIRE 
Teena Marre, 

Gordy G8-997M1 (Motown) 

48 48 22 TWO PUCES AT THE 

SAME TIME 
Ray Parker Jr. and Raydio. 

kola AL 9515 

49 41 8 BEYOND 
Herb Alpert, A&M SP -3717 

50 46 10 MIDDLE MAN 
Bon Scaggs. Columbia FC 36106 

51 47 13 LOVE TRIPPIN' 
Spinners, Atlantic SD 19270 

52 53 3 ROUTES 
Ramsey Lewis. Columbia IC 36423 

53 51 26 THE BLUE ALBUM 
Harold Melvin 8 The Blue Notes 

Featunng Sharon Paige, Source 

SOR -3197 (MCA) 

54 51 20 PARADISE 
Peabc Bryson, Capitol 500 -12063 

55 54 25 ROBERTA FUCK 
FEATURING DONNY 

HATHAWAY 
Roberta Flack Featunng Donny 

Hathaway, Atlantic SD 16013 

56 61 9 WAITING ON YOU 
Bock, Bang 12-36262 (CBS) 

57 56 28 UGHT UP THE NIGHT 
Brothers Johnson, A&M SP -3716 

58 58 13 BOUNCE, ROCK, SKATE, 

ROLL 
Vaugh Mason 8 Crew. 

Brunswick BL 754221 

59 55 15 INVISIBLE MAN'S BAND 
Invisible Man's Band, 

Mango MLPS 9537 (Island) 

60 59 12 FOR MEN ONLY 
Millie Jackson, 

Spring SPI -6727 ( Polydor) 

61 64 13 ROCKS, PEBBLES AND 

SAND 
Stanley Clarke, 

Epic JE 36506 

62 63 22 MONSTER 
Herbie Hancock, 

Columbia IC 36415 

63 60 19 POWER 
Temptations, 

Gordy && 994M 1 (Motown) 

64 62 4 STARPOINT 
Starpoint. Chocolate City CCLP 

013 (Casablanca) 

65 57 25 LIPPS INC. 
Mouth To Mouth, 

I asablanca NBLP 7197 

GENTLEMAN RUFFIN 
David Ruffin, 

Warner Bros. BSK 3416 

67 ® BADDEST 
Grover Washington Jr., 

Motown M9.940A2 

NIGHT CRUISER 
Eumir Deodato, 

Warner Bros. BSK 3467 

69 69 2 HIPNOTISM 
Chocolate Milk 

RCA AFL 13569 

70 70 16 SHINE 
Average White Band, 

kista AL 9523 

71 71 18 SPLASHDOWN 
Breakwater, Arista AB 4264 

72 ® UNLOCK THE FUNK 
Locksmith, Arista AB 4274 

73 73 17 NOW WE MAY BEGIN 
Randy Crawford, 

Warner Bros. 85K 3421 

74 ® READY FOR LOVE 
Main Ingredient Featuring Cuba. 

Cording, RCA ÁF11.3641 

75 74 113 A BRAZILIAN LOVE AFFAIR 
George Duke, 

Epic FE 36483 
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Sound business /Video 
Book 90% Winter CES Exhibit Space 

LOS ANGELES -Some 90% of 
the exhibit space for the 1981 Winter 
CES -scheduled for Las Vegas Jan. 
8 -11 -has been applied for, accord- 
ing to the Electronic Industries 
Assn.'s Consumer Electronics 
Group. 

More than 700 manufacturers 
have applied for exhibit space, with 
all space in the Las Vegas Conven- 
tion Center already applied for. And 
80% of the space in the nearby Las 

Vegas Hilton and Jockey Club ho- 
tels have also been applied for. 

The 1981 show will again utilize 
all available space in the Las Vegas 
Convention Center, double the 
space used in 1980 in the Hilton Ho- 
tel, and 50 more audio demonstra- 
tion suites in the Jockey Club. There 
will be an additional 30 outdoor ex- 
hibits for car stereo exhibitors be- 
tween the Convention Center and 
the Hilton Hotel. 

Philips Closing A U.K. Factory 
LONDON -Philips will close its 

only U.K. audio hardware factory in 
November, resulting in the loss of 
390 jobs. The King's Lynn plant, 
which makes compact stereos and 
television cabinets, has lost nearly 

BSR Introducing 
New Speaker Line 

NEW YORK -BSR, known as a 
manufacturer of turntables and 
equalizers, has now entered the 
loudspeaker business. 

The new line of four speakers, 
called the Powerhandlers, ranges in 
price from $129.95 to $59.95. 

BSR says it aims to make loud- 
speakers a major portion of its busi- 
ness and will sell the Powerhandlers 
through mass merchants, depart- 
ment stores and audio dealers. De- 
livery will begin by the end of Sep- 
tember. 

$12 million over the last five years, 
and workers there have been on 
short time since May. 

High interest rates. a strong 
pound, a static market, increasing 
import penetration and a swing 
from compact systems back to com- 
ponent units: all these factors have 
contributed to the woes of the audio 
industry, says the British Radio 
Equipment Manufacturers Assn. 

More than 50% of all companies 
are on short time. Thorn -EMI 
recently announced closure of its 
Chigwell factory. Rank has aired 
plans to halt U.K. manufacture of 
compact stereos by year's end. and 
Grundig is closing its Belfast factory 
which employs 1.000 workers. 

The German -owned company has 
been making great efforts of late to 
update its rather old- fashioned im- 
age. Last month it announced it 
would sponsor a digital recording of 
Mahler's "Tenth Symphony" to be 
released by EMI in October. 

We meet 
the production 
equipment needs 
of the 
tape and record industry 
worldwide. 

and 
AUDIOMATIC CORPORATION 

World Headquarters: 
1290 Avenue of the Americas 

New York, NY 10019 
Telephone: 212- 582 -4870 

Telex: 12 -6419 

No. 410 
FLAT SHIELD 

No. 470M 
CASSETTE FULL SHIELD 

No. 510 \/ 
FLAT -FOAM SHIELD 

ordp 

No. 201 
CASSETTE 

SPRING PAD 

OVERLAND 515 North Pierce St. 

PRODUCTS 
Fremont. Nebr. 68025 
Phone 402- 721 -7270 

No. 570 
FULL -FOAM SHIELD 

0.010000. 

No. 901 No. 302 

SPECIAL CASSETTE PINS 

FOAM SHIELD 

No. 208 
8 TRACK 

CARTRIDGE 
SPRING PAD 

No. 508 
8 TRACK FOAM PAD 

SPECIAL DESIGNS ON REQUEST 
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TAPE TALK -Sightseers, left to right, Roy Segal, Fantasy Records; Paul Baba, Ampex director of product and market 
ing planning; J.D. Sharp, Bananas At Large; and Ampex national sales manager Richard Antonio enjoy a free moment 
on a chartered boat in San Francisco Bay. The boat took more than 40 recording studios representatives and retort 

distributors out during Ampex Corp.'s "Day On The Bay Seminar" given by the Magnetic Tape Division. 

CALIFORNIA OUTLET PROSPERS 

Audiophile Imports Mixing Well 
With Hardware AtAudioSource 

FOSTER CITY, Calif.- Audio- 
Source, located in this landfill city 
15 miles south of San Francisco, has 
developed a business that mixes im- 
portation and marketing of inter- 
national state -of -the -art recordings 
with their own specialized lines of 
selected hardware products. 

AudioSource president Norm Ol- 
son says that the company started 
three years ago mainly in the hard- 
ware end but that now the emphasis 
is fully upon the 14 import and au- 
diophile labels AudioSource repre- 
sents. 

The labels imported and mar- 
keted by AudioSource include 
Proprius, Lyricon and Opus 3 from 
Sweden; Accent from Belgium; Sa- 
rastro and Astree from France; 
Nimbus and Merlin from England; 
and seven labels from Japan. 

The Japanese companies repre- 
sented by AudioSource are Philips; 
Philips Direct Cut; Mercury/Phil- 
ips. which includes the Audio Check 
Series of 45 r.p.m. albums and the 
Audio Clinic Series of 33 r.p.m. al- 
bums; Audio Lab; East Wind; and 
Three Blind Mice. 

AudioSource also handles world- 
wide distribution for four domestic 
labels: Mark Levinson (whose disks 
are recorded in the U.S. but pressed 
in France); Sound Storage, of Mill 
Valley, Calif.; Foundation for New 
American Music. specializing in new 
American compositions for orches- 
tra) and its own AudioSource label, 
which has just released its first title, 
"Heritage." featuring jazz guitarist 
Kenny Burrell with a lineup of 
equally well -known guests. 

The Burrell record, says Olson, is 
a Soundstream digital recording, 
mastered by A &M's Bernie Grund- 
man. The idea was brought to them 
by producer Jeff Weber, who had 
Burrell and company recording ma- 
terial arrived at through a survey of 
various jazz musicians as to which 
players and styles have had the most 
influence on them. The result. says 
Olson, "is a compilation of nine 
tunes that the are backbone of mod- 
ern jazz." 

AudioSource now has more than 
400 titles in its catalog from all these 
labels. The albums are marketed to 
audio and record stores through a 
network that utilizes some distribu- 
tors but mostly sales rep companies 
in each of the Electronic Repre- 
sentatives Assn., regions. 

By JACK McDONOUGH 

Some of the reps handle both the 
albums and the hardware for Audio - 
Source. but Olson emphasizes that 
"we are mostly looking for good 
record people now." 

"I don't think there's anyone else 
in the country doing exactly what 
we're doing." says Olson. "We are 
handling exclusively premium price 
product and we have developed 
ways of getting it into both hi fi 

stores and record stores. 
"We got into this when we were 

selling other hardware lines as dis- 
tributors and developed a network 
of audio dealers. And people in the 
audio industry commented to us that 
high -end gear would be easier to sell 
if there were decent records to play 
on them. 

"So we thought. well, we know 
what the direct -to -disk people are 
doing. we know what the Japanese 
are doing, but maybe we could find 
material that is acoustically better 

Certron Initiates 
Dictation Format 

NEW YORK -Certron Corp. is 
forming an office products division 
to market a new line of dictation cas- 
settes. The cassettes will be marketed 
in all formats including standard, 
micro, mini and endless loop. 

According to company vice presi- 
dent Ray Allen the office products 
tape market is dominated by foreign 
concerns. Certron's entry offers con- 
sumers substantial savings, he be- 
lieves, because the company is based 
in the U.S. He says the new division 
may eventually account for 15 %- 
20% of Certron's business. Newly 
appointed sales manager for the di- 
vision is Monica Terrill. 

Sony Tape Display 
NEW YORK -New packaging 

displays for its audio cassette line are 
being implemented by Sony. The 
company is providing color -coded 
blister packs featuring descriptions 
of product usage for the full line. In 
addition two rotating countertop 
displays and one rotating free- 
standing display are also available 
immediately. All the displays fea- 
ture Sony's "Full Color Sound" 
graphic. 

but that has some real musical integ- 
rity. 

"Technology is just a tool. A 
painter can have the best brush in 
the world but if he can't draw he's 
not going to have anything. 

"It seemed that's where the audio- 
phile market was stuck. and we de- 
cided we could be the bridge be- 
tween the Sonic Spectaculars and 
Beethoven's Fifth. We could be the 
conduit for the fellow in France who 
started off just wanted to record a 
fine antique instrument and who de- 
cided to go all the way with a state - 
of -the -art recording that would truly 
capture the even as it happened. 

"We began with seven titles from 
Proprius and sold them exclusively 
to audio dealers. Then the dealers 
began to ask for more titles, and at 
the same time other labels were say- 
ing. 'Try us, but we'd like to be in 
record stores too! And record stores 
were also becoming more interested 
in audiophile product. 

"So almost immediately we saw 
ourselves in a position to sell to both 
hi fi dealers and record stores, and 
since then we've looked for dealers 
and stores who can present these rec- 
ords in the proper fashion -either 
stores that are specialized by type, or 
audiophile stores. or full- service 
stores like Tower." 

Sales manager Brian Firestone 
says that AudioSource now has 800 
to 1,000 accounts, which he esti- 
mates translates into about 2,000 
store fronts carrying AudioSource 
product. 

Prices on product range from re- 
tail of $11.98, ($6.93 wholesale) to 
$16.98 (about $9 wholesale). "The 
margins," says Olson, "are consis- 
tent with industry standards." The 
company expects the titles to grow 
by about 15% per year. 

Firestone emphasizes the wide 
range of music on the various labels. 
"We are not just an audiophile com- 
pany. and we've been victimized to 
some extend by that perception." 

Hardware currently sold by Au- 
dioSource includes the LS series of 
compact speakers, manufactured in 
Japan; SAEC state -of- the -art tone 
arms, turntable decks and mats; and 
their own house brand of high defi- 
nition speaker cable. Firestone says 
the company generates about half its 
revenues currently from records and 
half from hardware, with some of 
the reps handling both sides. 
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Sound Business /Video 

Turtles Records & Tapes, a 13- 
store, Atlanta retail chain, is the 
recipient of the Inventor's Award 
given by BASF Systems for excel- 
lence in the merchandising and dis- 
tribution of BASF products. The 
award is a plaque which displays a 
piece of the original recording tape 
invented by BASF some 50 years 
ago. In addition, BASF has named 
the A.D. Segal manufacturers rep 
firm of upstate New York as winner 
of its annual Studio Award for its ac- 
complishments in the Eastern U.S. 
region. According to BASF, the 
company built the brand over the 
year 1979 with a 300% increase and 
opened more than 30 new accounts. 

* * * 
Ampex is offering two new blank 

tape promotions based around new 
products just introduced at the Sum- 
mer CES. The first offer will feature 
the new EDR (Extended Dynamic 
Range) 90- minute cassette, in a 
"two -bag" special that offers dealers 
a 25% savings. The firm will also 
promote the new ELN (Extra Low 
Noise) C -90 cassette by offering a 
"Staekette Bonus Pack" containing 
three Ampex ELN 90- minute cas- 
settes and one free six -shelf Stackett 
storage rack, a 20% savings to the 
trade. Shipping dates for both pro- 
motions will be Aug. 15 to Oct. 15, 

1980. 

* * * 
Memorex recently ran a three -day 

promotion at the Federated Stores in 
Los Angeles comparing its own High 
Bias with other tapes using a Gen - 
Rad real -time spectrum analyzer for 
technical comparison. According to 
Memorex, the GenRad test (which is 

also a focus of new Memorex, prints 
ads) gives a graphic printout of sig- 
nal-to-noise ratio and frequency re- 
sponse. The first 50 "challengers" in 

Workshops At 
67th AES Meet 

NEW YORK -The 67th conven- 
tion of the Audio Engineering 
Society (AES) will add a series of 
workshops to the technical sessions 
it has hosted in the past. 

The convention, to be held here 
between Oct. 31 and Nov. 3, will fea- 
ture workshops on digital editing, 
video for audio, small studio poten- 
tial and high -speed duplication, 
among other topics. The organizers 
also report an increase in the num- 
ber of technical papers to be deliv- 
ered. 

About 200 exhibitors are sched- 
uled to have booths on the floor. 

3 More Packages 
By Mobile Fidelity 

LOS ANGELES -Mobile Fidel- 
ity Sound Lab is releasing Olivia 
Newton- John's "Totally Hot," the 
Atlanta Rhythm Section's "Cham- 
pagne Jam" and the Little River 
Band's "First Under The Wire" LPs 
as part of its Original Master 
Recordings series. 

The titles, like others in MFSL's 
catalog, are limited edition, half - 
speed mastered audiophile record- 
ings. 

Windsor Growing 
NEW YORK -Windsor Total 

Video has expanded its editing ca- 
pabilities. The studio has added a4- 
inch videocassette editing room 
equipped to use either SMPTE Time 
Code or Control track editing. 

each store received a free Nigh Bias 
tape for coming in, and special 
"buy- two -get- one -free" packs were 
sold near the GenRad set up. 

Tape Briefs 
TDK is making its revised "Guide 

to Cassettes And Recordings" avail- 
able. Introduced three years ago, the 
TDK guide is designed to educate a 

wider consumer audience to the 
technology and the art of proper au- 
dio tape recording. The 48 -page 
booklet, which will be distributed 

through authorized TDK dealers, 
incorporates the latest developments 
in high bias technology as well as 
historic developments, such as tape. 

The Model AT814 
Dynamic Vocal Microphone. 
Your best capital investment! 

Music may be mostly art. And sound may be based 
on engineering. But together they're a business. 

The music business. And the AT814 is a tool. A music 
business microphone. 

We also call it a vocal microphone. Not because it can't 
be used for anything else, but because every detail of 
design is based on helping your voice to sell. On stage. 
In front of the paying customers. 

The AT814 response is smooth, but it isn't flat. Rather, 
it's tailored to help you punch through instrumental 
backing and noise without screaming or forcing. You 
sound natural. And great. 

The AT814 is also designed to work best very close up. 
The way you want to work. But without spitting, popping. 
or overload problems. And with a controlled proximity 
effect which builds bass without booming. Or comple- 
ments an equalizer to control feedback if you prefer. 

Even our cables are special. With a conductive coating 
on both interior wires to make them some of the lowest - 

noise cables in the industry. And built to take repeated 
flexing without failure. 

And the AT814 is STRONG. In capital letters because 
its so important. Our windscreen is three structural 
layers of mesh, soldered (not glued) and backed up by 
foam. In every respect, the AT814 is built to deliver. 
Night after night. Town after town. Because you can't 
afford a reputation for bad sound anymore than we can. 

We can't promise the AT814 will make more people 
like your singing. But we can promise they'll hear you at 
your best. And once you've tried the AT814, we think 
you'll sing its praises too. At leading music stores every- 
where. Try one today! AUDIO-TECHNICA U.S., INC., 
1221 Commerce Drive, Stow, Ohio 44224. Dept. 90BL. 
In Canada: Audio Specialists, Inc., Montreal, P.Q. 

audio- technica® 
Great sound right from the start! 
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Presenting Yamaha speaker components. Some 
have been available only in Yamaha -designed 
enclosures. The rest are brand new. All are designed to 
deliver outstanding performance, reliability and 
durability. 

And now, with this full range of Yamaha speaker 
components to choose from, you have the flexibility 
to design a sound system that meets your specific 
needs. 

Low frequency drivers: JA3882 & JA3881 
The new JA3882 low frequency driver is specifically 
designed for high- efficiency sound systems. Its very 
high sensitivity level enables it to produce high SPL 
with less amplifier power. With large edgewound 
copper voice coil, durable cone assembly, and stiff 
compliance, the JA3882 produces clean, powerful 
low frequencies. 

15" diameter cone 
102dB SPL/1 meter/ 1 watt sensitivity 
30Hz to 4kHz Frequency Range (maximum 
recommended crossover, 800Hz) 
8 ohm [JA3882] and 16 ohm [JA3882(B)] 

The new JA3881 is an excellent choice for use in 
stage monitors, keyboard speaker systems, or for 2- 
way systems. Its flexible suspension and lightweight 
edgewound aluminum coil give the JA3881 a 
usable response up to 5kHz. 

15" diameter cone 
97dB SPL/ 1 meter/ i watt sensitivity 
40Hz to 5kHz Frequency Range (maximum 
recommended crossover, 3kHz) 
8 ohm [JA3881] and 16 ohm [JA3881(B)] 

High frequency compression driver: JA6681B 
With high sensitivity and high frequency handling 
capacity, the JA6681B high frequency driver makes an 
excellent mid -to -high frequency reproducer for use in 

2- or 3 -way full - 
range, high - 

level 

sound reinforcement or monitor speaker systems. Its 

unique S- shaped beryllium /copper suspension system 
and quality construction ensure long life. 

145dB SPL reference sensitivity, 1 watt, using 1 inch 
plane wave tube 
108dB SPL at 1 meter, 1 watt (using Yamaha H1230 
horn) 
Nominal 800Hz- 12kHz, usable down to 500Hz 
16 ohms nominal impedance 

Combination high frequency horn & driver: 
JA4280B /H1400 This high frequency reproducer's 
versatility enables it to be used as the mid and high 
frequency reproducer in a full -range stage monitor, 
keyboard monitor, or general sound reinforcement 
system. Or as the upper midrange reproducer in an 
ultra- wide -range system. 

90° H x 40° V dispersion 
106dB SPL at 1 meter, 1 watt 
Aluminum horn with damping 

LI 16 ohms nominal impedance 
Nominal 1,500Hz- 16kHz, usable down 
to 800Hz. 

Compression tweeter: JA4281B This new 
tweeter is a high- sensitivity, integral horn /driver unit 
designed to handle the uppermost portion of the 
frequency spectrum. It is an excellent super- tweeter for 
use in 3 -way or 4 -way full- range, high -level sound 
reinforcement systems when used in conjunction with 
our JA6681B high frequency compression driver. Its 
superb on /off axis response and absence of diaphragm 
resonances also make it a fine choice for studio monitor 
systems. 

120° dispersion pattern at 10kHz 
108dB SPL at 1 meter, 1 watt 
Nominal 7kHz -20kHz 
16 ohms nominal impedance 

High frequency radial horn and throat 
adaptors: H1230, AD3500 & AD3502 The new 
H1230 aluminum radial horn is designed to provide 

controlled dispersion (90° H x 40° V) of high 
frequencies in high - level, wide -range systems. 

The AD3500 throat adaptor is used to couple the 
horn to the JA6681B driver to produce 108dB 

SPL at 1 meter with 1 watt input. Use the 
AD3502 throat adaptor to connect two 
drivers for greater output. 

That's the lineup of Yamaha speaker 
components that leave the system design up 

to you. So now, with Yamaha mixers, 
power amps, signal processors, and 
separate speaker components, you've got 
the total flexibility you always wanted. 
From the people who know what music 
sounds like -Yamaha. 

For complete information, write: 
P.O. Box 6600, Buena Park, CA 90622. 
(In Canada, write: 135 Milner Ave., 

Scarb. Ont. MIS 3R 1) 

Because you're serious. 

YAMAHA 
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SYNCH YOUR SIGNALS 
Advertising Deadline: September 26,1980 

Issue Date: October 25,1980 

. ,= 

Please Return to: 
RÌ /1Ar Billboard a 

.` 
Sales Director 

The Weekly Authority in Sound Business /Video 
1515 Broadway 

New York. New York 10036 

Reserve Your Advertising Space Now in The Best Seller That Sells Best 
Please have a Billboard Sales Representative contact me to supply: 

Additional Information Assistance Preparing Advertisement* 

Name 

Company - - 

Street - - -- City _ 

State/Zip 

Phone Number 

Type of Business 

*Advertising copy can be accepted in writing or on the telephone with your instructions as to type size, etc. 

UUUUUUUUUIUUUUUUUUUUUUUU 
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BILLBOARD'S 1980 -8i 
INTERNATIONAL RECORDING EQUIPMENT 

AND STUDIO DIRECTORY. 
You'll be in perfect phase for increased sales 
with an advertising message in the only 
reference source for the equipment and 
studio market. 

The ONE source with complete 
recording studio listings and the finest 
distribution in the business. 

Your Message Is There At The Time of 
Decision 

Because this is the sourcebook recording professionals turn 
to when they're ready to buy studio time and /or equipment. 
They know Billboard has packed the International Recording 
Equipment and Studio Directory with the best information 
they require for effective decision making, all arranged in 

convenient categories for easy reference. 

A 'Ibp Directory That Works Hard For You 
Year Round 

No matter how much new business it brings you, it never 
asks for a raise or a vacation. What's more, with an ad in the 
Directory, you don't have to worry about how to get your 
salesperson in the door. Your message is already there in 

the Directory that's sitting on the desk or in the briefcase 
of every decision maker you want to influence and need 

to reach. 

The Experienced World 'Taveler 

The Directory promotes your products and services in more 
than 100 countries worldwide...and it's been doing that 
successfully for over a decade. 

Throughout the world, just as music professionals rely 
on Billboard for the latest news on the state -of -the- industry, 
they rely on the International Recording Equipment and 
Studio Directory listings and advertising for reliable 
information. 

YOU'RE IN THE BUSINESS OF 
PRODUCING PRO SOUND 
EQUIPMENT 

Your customers cover the spectrum of the music industry 
and they're spread all over the world. Billboard's Interna- 
tional Recording Equipment and Studio Directory is the only 
advertising medium that will reach this entire domestic and 
international marketplace. 

Sold and distributed in more than 100 countries, the 
Directory is used in thousands of active recording studios in 

the U.S. and abroad and by major recording artists with their 
need to keep up with the state -of -the -art when buying new 
equipment for home, studio or stage. 

Your directory ad is the best, most reliable and surest 
way to reach them all. 

Six Thousand Responses Later, It's 
Still Selling 

A bound -in Reader Service Card...a bonus to all pro sound 
equipment advertisers that key individual ads with a bingo 
card number was used for the first time in last year's 
Directory. The result? One year and more than six thousand 
responses later. the cards are still drawing requests. 

YOU OWN OR OPERATE A 

RECORDING STUDIO 

And there are thousands of potential new customers out 
there. How do,wou identify them? Reach them? Sell them? 
If they're in the music business, you can be assured they're 
Billboard subscribers and every Billboard subscriber will re- 
ceive the 1980 -81 Directory as well as bonus distribution 
to select audiences and at all major industry conventions 
throughout the year, around the world. Your advertising 
message in the International Recording Equipment and 
Studio Directory will get in the right hands at the right time 
...artists on tour looking for rehearsal or remote facilities: 
leading independent producers and arrangers; film industry 
producers, composers and music editors working on special 

projects or on location in an "out-of-town" area; advertising 
agencies with their lucrative radio and TV commercial ac- 

counts 
...and many more. 

Your directory ad is the best, most reliable and surest 
way to reach them all. 

Be Bold With Your Studio Advertising 
Message 

As a bonus to all studio advertisers, we'll highlight ycur 
listing so that it will stand out from your competition. Eye - 

catching bold face type will incorporate your studio, address 
and phone number. 

Reserve Your Advertising Space Now in The 
Best Seller That Sells Best: 

Billboard's 1980 -81 International Recording Equipment and 
Studio Directory, 11th Edition. 

Bonus Distribution 7b: 
The Top U.S. Advertising Agencies 

El All New Companies Listed in Billboard From Mas.1980 
Through October,1980 
The Leading Education, Film, Industrial, Religious, Television, 
Theatrical, TV Commercial and Videotape Producers in 

the U.S. 

Contact your local Billboard Account Executive Tbday 
...It's the sure way to get your sales signals In synch 
for the perfect pitch! 

www.americanradiohistory.com

www.americanradiohistory.com


44 

o 
cC 

o RONNIE REACHES -Guitar vir- 
tu tuoso Ronnie Montrose, right, 

makes an adjustment on the con- 
_ sole at the Automatt studio corn- 

°w plex, San Francisco. He's producing 
ci) his first film soundtrack and also 
co wrote and arranged the film score. 

The film is "Powder Heads," a fea- 
oC ture about snow skiing. Shown, left 
m to right, are engineers Ken Kessie 
2 and Wayne Lewis, and Montrose. 
w 
i_ 
o- 
w 

Sound Business/Video 
KBK /Earth City 

St. Louis Studios 
Ready Expansion 

Studio Track 
LOS ANGELES -At Crystal, REO Speedwagon 

continuing on a project with engineer Kevin 

Burnish and assistant Jeff Eccles. Producing 

are Kevin Cronin, Kevin Beamish and Gary Rich - 

rath. 

Activity at Sound Labs: Robin Cable mixing 
Stanley Frank for A &M; Mel Carter being pro- 

duced by Frank and Nick DeCaro, Al Schmitt en- 

gineering with assistance from Chip Orlando; 
Michael Masser mixing a new Diana Ross single, 
Mike Lieta at the console; and John Arrias engi- 
neering Glen Campbell overdubs. 

Engineer Brian Gardner mastering the follow- 
ing projects at Allen Zaentz: George Benson's 

second single from "Give Me The Night" called 

"Love Times Love" produced by Quincy Jones, 

engineered by Bruce Swedien; a new Seawind 

LP for A &M, George Duke produced, Torn Vicari 

engineered; a second single from the kecker 
Brothers "Detente" LP called "Not Tonight" 

rra 

produced by George Duke and engineered by 
Tom Vicari; and a new single release called "Ev- 
erything We Do" from Rene & Angela's debut 
Capitol LP called "Rene & Angela." 

Motown's Nolen & Crossley finishing a debut 
LP at NSP Studios, Hal Davis and Arthur G. 

Wright producing, Kevin T. Wright engineering 
with assistance from Boris V. Thompson. 

* * * 
At Kingdom Sound, Long Island, N.Y., Roy 

Hales mixing a new Blue Angel LP for Polydor, 
John Devlin assisting. 

* * * 

Dr. Hook is finishing up his Capitol LP at 
Sound Lab in Nashville, with producer Ron Haff- 
kine and engineer Jim Cotton.... The Cherry 
Sisters working on Monument project with pro- 
ducer Fred Foster and engineer Charlie Tallent. - 

At Music City Music Hall, Ronnie Milsap 
doing overdubs and remixes on RCA tracks re- 

corded live at Opryland. Bill Harris is engineer 
on this project.... Floyd Cramer producing him- 
self on RCA LP with Harris and assistant Dan 
Dea behind the boards.... Dave & Sugar cut- 
ting tracks with producer Jerry Bradley and en- 
gineers Harris and Dee. ... RCA artist Steve 
Refiner working with producer Tom Collins and 
engineer Harris on new LP. 

Loretta Lynn laying LP tracks at Bradley's 
Barn in Nashville. Owen Bradley is overseeing 
this MCA project, with engineering by Joe Mills 
and assistant Bobby Bradley. 

Merle Haggard producing himself on gospel 
album at Sound Emporium in Nashville, with en- 
gineer Jim Williamson. 

French Retailer 
Starts Video Push 

PARIS -Leading French retail 
chain FNAC recently staged a video 
show in the Forum here, as a curtain 
raiser to its forthcoming video push. 

The show also marked the begin- 
ning of a campaign to establish U.S. 
punk and new wave sounds in 
France, where they are little known. 

Acts featured included the Dead 
Kennedys, Snake Finger, Mutants, 
No Sisters and the Mysterious Resi- 
dents. 

anstiehl 
Needles and Pfantone 
Accessories give you sound 
profits for these sound reasons: 

We Give You 

- 
ONE SOURCE FOR: Phono needles and cartridges, accessory lines - 
audio. telephone, CB, tape and record care. Largest inventory in the 
industry makes you first with the latest. 

SALES SUPPORT: The most complete catalogs in the business. A wide 
variety of sales aids, displays and merchandisers. 

FACTORY SUPPORT: Most orders shipped within 24 hours of receipt. 
Most knowledgeable representatives in the industry! 

HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits 
from a minimum of store space 

A. 
WRITE US TODAY ON YOUR LETTERHEAD of music. 

Givethe gift 
FOR COMPLETE INFORMATION. 

CCCIII+ - 
PFANSTIEHL Dept. t, 3300 Washington St., Box 498, Waukegan, IL. 60085 

Available ex pouch 
LosAn les 

Australia's premium duplicating cassett 
tape and bulk cassettes are available 
ex -stock from our warehouse. Carson. Ca. 

Greencorp is acknowledged world wide 
in tape technology for duplicators 
and blank loaders. New longer lengths. 
Extended linear frequencyresponse; 
and superior handling even at64:1. 

Agreat competitive local source. 
Contact Larry Anthony for samples 
and prices. Phone 213 538 3247 

Greencorp Magnetics Inc. 

860 E. Walnut. Carson. Ca.90746 

ST. LOUIS -The KBK /Earth 
City Sound Studios complex here is 
planning a major expansion -both 
for audio and video- according to 
president Kent Kesterson. 

The MCI -equipped 24 -track com- 
plex which opened two years ago has 
added another production room 
while four studios overall are on the 
drawing boards. 

The 11,000 square foot complex, 
adds Kesterson, will be adding video 
capability shortly by coventuring 
with a video speciality firm. 

Recent activity at the facility has 
included tracks for Mama's Pride 
Tom Knox -produced Tapestry LP; 
John Davidson overdubbing and a 
Supergang project. Black Sabbath 
also used the facility to rehearse. 

KBK /Earth City, Sound Studios, 
adds Kesterson, which caters to both 
music and commercial projects, will 
be one of the most sophisticated au- 
dio /video facilities in the Midwest 
when expansion is completed. 

Audiophile 
_Recordings 

WILLIAMS: THE EMPIRE STRIKES BACK 

(FILM SCORE SUITE) -National Philharmonic 

Orchestra, Gerhardt, Chalfont Digital SDG313, 

distributed by Discwasher, $15 list. 
Quite a show of technical expertise is un- 

veiled here, and the program material is made 

to order for audio buffs. The Williams musical 

idiom is sweeping and richly orchestrated, and 

this record details it all with a fullness and opu- 

lence of sound that almost astonish the listener 

at times. Transfer of digital masters to disk is 

one critical audiophile label problem today, but 

here an incredible wealth of sound has made it 
to the home playback. In addition to dynamic 
range and frequency response of breathtaking 
scope -the bass response is positively thunder- 
ing -and instrumental presence that is magnifi- 
cent, audio buffs also will be delighted with the 
amazingly true tonal quality of which digital is 

capable. The familiar opening fanfares make 

ideal demo cuts, and best tracks also include 

the "The Asteroid Field" (side one, band four) 
and "The Magic Tree" (side two, band two). 
Huge commercial success seems assured as the 
music carries appeal reaching far beyond the 
strict classical audiophile audience confines. 

* * * 

TANNER- SIU- EUOTT: BOY WITH GOLDFISH - 
chorus, London Symphony Orchestra, Hold - 

ridge, Varese- Sarabande Digital VCDM 100030, 
distributed by Discwasher, ;15 list. 

The richly colored scoring and dense bass - 

reinforced textures of this new folk music in- 

fused classical oratorio make it an ideal digital 
recording demonstration piece. The work itself, 
though stylistically a hodge -podge, is not lack- 

ing in a unique appeal and it receives such a 

deeply felt interpretation that its mythological 
good versus evil story line can easily penetrate 
the listener's emotions. "Introduction And 

Opening Chant" (side one, band one) plunges 

immediately into one side of the work's person- 

ality -its heaven storming, Mahler- influenced 
apocalyptic aspect. Beautiful mood contrasts 
are provided in alternating lyrical sections to 
which Hawaiian folk musicians contributed their 
singing. Very good potential with the right expo- 

sure and support from dealers. 

New Audico Unit 
NEW YORK -Audico Ltd.. man- 

ufacturer of cassette loading equip- 
ment, is introducing a two- station 
cassette rewinder /exerciser /timer it 
claims rewinds two 60- minute cas- 
settes in under 17 seconds. Audico 
says the unit, model 200 -9, has a 
unique leader sensing element that 
enables it to run at high speeds. 

Billboard photo by Rich Warren 

ASPEN AUDIO- Vest -clad John Denver, above, listens to a playback back- 
stage at the Aspen Music Tent, Aspen, Colo., prior to his doing a benefit con- 
cert there which netted the Music Associates of Aspen $50,000. Shown, left 
to right, in front of console, are Alan Kefauver, associate director of the As- 
pen Audio -Recording Institute, Denver; Hal Boxer, Aspen Audio Institute di- 
rector; and Nina Stern, JBL rep. Rick Benson, TEAC Tascam rep, extreme 
right, looks on as do ABC -TV personnel. Below, Boxer makes a point with 
John Eargle, left, JBL vice president, market development, before Eargle's 
guest lecture at the Audio -Recording Institute, while Benson adjusts the 

console. 

Bil,00ard photo by Nina Stern 

Concorde Center Opens In 
L.A. For Audio And Video 

LOS ANGELES -The Concorde 
Recording Center here is now oper- 
ational as a state -of -the -art studio 
with video capability complex. The 
facility, located at 8255 Beverly 
Blvd., was formerly the Scott /Sun 
storm Studios and prior to that the 
ABC Recording Studios. 

The facility now consists of three 
24 -track recording studios, one 
equipped with complete video 
sweetening and post -production ca- 
pability. 

Two of the studios have recently 
undergone a complete re- design and 
restructuring -both acoustically and 
electronically. Plans also call for the 
refurbishment of the third room by 
year's end. 

The new managing director of the 
Concorde facility is Warren Entner, 
prime mover behind the revamping 
and upgrading. Entner spent eight 

years as a member of the recording 
group the Grass Roots. 

Entner also has a production 
firm- Mariner Productions -which 
will now operate out of Concorde, 
Reggie Dozier is chief engineer of 
the complex. 

The facility, in addition to offer- 
ing three 24 -track rooms, mastering 
facilities and video capabilities, also 
provides office and meeting rooms 
for use by producers involved in 
projects at the studio. 

EDR Tape Promo 
NEW YORK -Ampex is plan- 

ning a fall promo for its new EDR 
tape introduced at last June's CES. 
The promo offers dealers a 25% sav- 
ings through a 2 -bag special at $4.94 
per bag. Promotional shipments be- 
gin Sept. 15. 

REAL BLUES -Ray Charles, left, gets the undivided attention of Blues Broth- 
ers Dan Ackroyd and John Belushi during the recording for "The Blues Broth- 
ers Movie." The action is at Murray Allen's Universal Recording Corp., Chi- 

cago. 
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Sound Business /Video 
Chevry's Vidcom 

Underway At 

Cannes Sept. 29 

DEVO VISION -"Rock 'n' Roll 'n' Vision" videodisk DJ Cory James, left, inter- 
views Devo's Jerry Casale, middle, and Mark Mothersbaugh backstage at 
Miami's Gusman Hall. The spot will be included in Cory's syndicated video 

music series. 

Video Takes 
Media Home Entertainment, Los 

Angeles. has added more than 25 
videodcassette titles to its catalog. 
including feature films, rock con- 
certs and animated film classics. 
Music titles. in VHS. Beta. NTSE 
and PAL formats, include "Alice 
Cooper And Friends, "Electric 
Light Voyage" and "Musical Greats. 
Vols. l -4." Among feature films are 
"Man Of La Mancha." "Les Misera- 
bles" and the "Barber Of Seville." 
Animated classics include "King Ar- 
thur," "Fables Of The Green For- 
est" and "Captain Nemo." The titles 
will appear in the firm's summer -fall 
catalog which covers more than 150 
videocassette programs in both VHS 
and Beta configurations. At the same 
time the firm has introduced a Span- 
ish catalog of 25 videocassette titles, 
all dubbed in Spanish. of feature 
films and animated film classics. 
Available in VHS, Beta. NTSE and 
PAL formats. suggested list ranges 
from $44.95 to $54. 

* * * 
Home Theatre /Visual Concepts, 

Inc., Los Angeles. has acquired 
worldwide distribution rights to 
"Belly Dancing: A History And An 
Art" starring Alicia Dhanifu. Ac- 
cording to Dran May, sales manager 
of the videocassette distributor, the 
cassette goes into distribution imme- 
diately and will be backed by a mar- 
keting and promotional campaign. 

* * * 
U.S. Video Corp. will duplicate 

Walt Disney motion picture features 
on Beta and VHS videotapes for 
home market consumption, accord- 
ing to Robert Creamer, U.S. Video's 
vice president of sales. James P. Ji- 
mirro, president of Walt Disney's 
Telecommunication and Non -The- 
atrical Group, also notes that an 
Eastern firm. S/T Video Cassette 
Duplicating, Leonia. N.J., would 
also share in the project. 

* * * 
Professional Video Services pro- 

vided complete video equipment 
and crew for taping Frank Sinatra's 
recent Carnegie Hall, New York. 
concert performance. Coordinating 
the remote were Hank Cattaneo of 
Altel Sound Systems, Bob Kiernan, 
Sinatra's lighting and sound direc- 
tor, and Alan Namm of Professional 
Video Services, N.Y. Richard Namm 
of Richard Namm of P.V.S. directed. 
The material was taped soley for Si- 
natra's use. 

* * * 
Gowers, Fields & Flattery have 

shot two promotional videos of the 
Rolling Stones for the group's new 
"Emotional Rescue" LP. Shot in 
New York at the Astoria Studios in 
Queens. the post production was 
completed in Los Angeles. The two 

songs shot were the title track and 
"She's So Cold." The videos were di- 
rected by David Mallet who also 
recently completed videos for David 
Bowie and Peter Gabriel. Other re- 
cent productions include Billy 
Squier for Capitol Records and John 
Cougar for Riva Records. 

* * * 
Jack Sauter, vice president and 

general manager of RCA consumer 
electronics,. will present a talk en- 
titled "Videodisk Comes To Life" at 
the ITA Home Video Programming - 
1980 Seminar at the New York Hil- 
ton Hotel. Dates are Oct. 21 -23. 
Demonstrations of the RCA Select - 
aVision videodisk system will be 
held for seminar attendees Tuesday 
evening. October 21 and Wednes- 
day. October 22 following the close 
of the workshop sessions. 

* * * 
Fotomat Corp., has begun oper- 

ation of a nationwide film -to -video 
tape transfer service for the indus- 
trial and educational audio /visual 
market. According to Richard D. Ir- 
win. Fotomat chairman and presi- 
dent. the firm's new Fotomat Pro - 
Video Services will be the first to of- 
fer broadcast quality video transfers 
of film. slides. and film strips for 
business and professional organiza- 
tions, government agencies. produc- 
tion companies and program sup- 
pliers. as well as schools and 
educational groups on a nationwide 
basis. 

RIAA Video Attacks 
Home Video Problems 

NEW YORK -The newly formed 
Recording Industry Assn. of Amer- 
ica /Video Council has begun to 
hammer out strategies to deal with 
problems in the emerging home 
video industry. 

Meeting in Los Angeles Aug. 19. 

the 15- member group set up work- 
ing committees to prepare reports on 
unauthorized post- purchase use of 
prerecorded programming. negotia- 
tions with various craft unions, legal 
rights and piracy, as well as engi- 
neering. bar coding, postal and 
freight rates and packaging. 

Committee progress will be re- 
ported and discussed at the next 
general membership meeting on 
Nov. 20 in Los Angeles. 

Cy Leslie, president of CBS Video 
Enterprises. chairs the group. 

Mobile Relocates 
LOS ANGELES -Mobile Fidel- 

ity Sound Lab has moved to new 
headquarters at 21040 Nordhoff 
Ave., Chatsworth, Calif. The new 
phone number is (213) 709 -8440. 

LONDON - Bernard Chevry's 
Vidcom event returns to the inter- 
national conference scene after an 
absence of several years. The video - 
communications market opens its 
doors Sept. 29 through Oct. 2 in the 
Palais des Festivals, Cannes. 

The Midem organization which is 

running the event says 390 exhib- 
itors are expected, along with 5,000 
visitors from more than 50 countries. 
All areas of video technology will be 
covered, together with their applica- 
tions in business, industrial and do- 
mestic markets, but inevitably it is 

the home video field that will receive 
the most comprehensive treatment, 
three day -long sessions of the inter- 
national videocommunications con- 
ference being devoted to the topic. 

Among the firms whose represen- 
tatives will address these sessions are 
Chrysalis, WEA, Magnetic Video. 
Thorn -EMI, RCA, Philips, Sony, 
Thomson -Brandt, ABC Video, NBC 
Enterprises, Time- Life Films, BBC 
and Andy Warhol Studios. 

Subjects include the state of the 
video markets in the U.S., Europe 
and Japan, new products and tech- 
nology for the domestic market. pro- 
gramming, distribution, cinema and 
video, music and video, television 
and video publishing, copyright and 
piracy. 

U.K. Society 
Asks Video 
Fee Usage 

LONDON - The Mechanical 
Rights Society here is urging mem- 
bers to adhere to the video royalty 
rates set out in its controversial rates 
card, despite criticisms from the 
newly formed British Videogram 
Assn. and the British Broadcasting 
Corp. 

MRS general administrator Rob- 
ert Montgomery says: "The Me- 
chanical Copyright Protection 
Society and the MRS have spent 
nearly two years talking in depth 
with videogram producers and have 
produced a rate card which is both 
well- researched and realistic. The 
card clearly indicates the price 
ranges which the MRS believes rep- 
resent a fair value for copyright mu- 
sic in a videogram context." 

The MRS rates are considerably 
higher than those now being sug- 
gested by the BVA and BBC. The 
former recently issued a 12 -point 
critique of the MRS card along with 
its own proposals for rates ranging 
from 1 -2 cents per minute of music. 
The BBC has sent a letter to some 
publisher members of the MRS also 
criticizing its rate card and offering a 

direct deal of 2 cents per featured 
minute of music, 1.5 cents for back- 
ground music, according to Mont- 
gomery. 

Aussies In Deal 
LOS ANGELES -The Nostalgia 

Merchant has linked with Video 
Classics of Sydney. Australia, to re- 
lease its product in videocassette 
down under. 

The pact gives Video Classics ac- 
cess to reportedly 800 Nostalgia 
Merchant titles. All the cassettes will 
be sold under the Nostalgia Mer- 
chant Ltd. of Australia logo. Among 
the classics films involved are "Citi- 
zen Kane," "King Kong" and "Top 
Hat." 

Billboard R Survey For Week Ending 9 13 80 

Videocossee 
Top '10 

c Copyright 1980. Billboard Publications, Inc. 
No part of this putlication may be reproduced. 
stored in a retrieval system, or transmitted, in 
any form or by any means, electronic, mechani- 
cal. photocopying. recording. or otherwise . 
without the prior written permission of the pub- 
lisher. 

These are best selling videocassettes compiled from retail sales, 

including releases in both Beta & VHS formats. 

TITLE (RATING) 

Copyright Owner, Distributor, Catalog Number 

1 

2 

3 

4 

1 

2 

3 

CM* 

9 

21 

29 

ALIEN (R) 
20th Century-Fox Films, Magnetic Video 1090 

"10" (R) 
Orion Pictures Co., WCI Home Video CR -2002 

SUPERMAN (PG) 

D.C. Comics, WCI Home Video Inc., WE-1013 

THE ROSE (R) 
20th Century-Fox Films, Magnetic Vide) 1092 

5 11 29 GREASE (PG) 
Paramount Pictures, Paramount Home Video, 1108 

6 8 42 THE GODFATHER (R) 
Paramount Pictures, Paramount Home Video, 8049 

7 4 13 THE MUPPET MOVIE (G) 
ITC Entertainment. Magnetic Video, CL -9001 

8 12 29 BLAZING SADDLES (R) 
Warner Bros. Inc.. WCI Home Video In:., WB -1001 

9 6 7 A STAR IS BORN (R) 
Barwood Films, WCI Home Video. WB -1020 

10 9 13 THE DEER HUNTER (R) 

Universal City Studios, Inc., 
MCA Distributing Corporation, 88000 

11 13 13 THE JERK (R) 
Universal City Studios Inc., 
MCA Distributing Corporation, 66005 

12 16 13 JAWS (PG) 
Universal Pictures. MCA Distributing Corporation, 66001 

13 5 13 (NATIONAL LAMPOONS) ANIMAL HOUSE (R) 

Universal City Studios Inc., 
MCA Distributing Corporation, 66000 

14 14 23 HALLOWEEN (PG) 
Falcoln International Prod., Media Home Entertainment, M131 

15 7 13 THE ELECTRIC HORSEMAN (PG) 
Universal City Studios Inc., Columbia Pictures Industries Inc., 

MCA Distributing Corporation, 66006 
16 21 5 BOYS FROM BRAZIL (R) 

20th Century -Fox Films, Magnetic Video 9002 

17 31 19 MIDNIGHT EXPRESS (R) 
Columbia Pictures Industries Inc., Columbia Pictures Home 

Enter., VH 10400E /BE 51405E 

18 39 29 ENTER THE DRAGON (R) 
Warner Bros. Inc., WCI Home Video Inc., WB -1006 

19 20 42 GODFATHER, II (R) 
Paramount Pictures, Paramount Home Video, 8459 

20 10 13 NORMA RAE (PG) 
20th Century -Fox Films Magnetic Video, CL 1082 

21 25 17 EMANUELLE (R) 

Trinacra Films, Columbia Pictures Home Enter., 
VH 1019 /BE 51195E 

22 17 13 1941 (PG) 
Universal City Studios Inc.- Columbia Pictures Industries Inc., 
MCA Distributing Corporation, 66007 

23 In enn EMANUELLE: THE JOYS OF THE WOMAN (R) 
Paramount Pictures, Paramount Home Video 8890 

24 24 13 SMOKEY AND THE BANDIT (PG) 
Universal Pictures, MCA Distribution Corporation, 66003 

25 33 42 SATURDAY NIGHT FEVER (R) 
Paramount Pictures, Paramount Home Video, 1113 

26 15 5 THE ONION FIELD (R) 
Avco /Embassy- Magnetic Video 4064 

27 36 29 HEAVEN CAN WAIT (PG) 

Paramount Pictures, Paramount Home Video, 1109 

28 35 7 DELIVERANCE (R) 
Warner Bros. Inc., WCI Home Video. WB 1004 

29 34 5 THE STING (PG) 
Universal City Studio, Inc. MCA Distribution Corporation 66009 

30 23 5 THE MAIN EVENT (PG) 
Barwood Films Limited WC' Home Video 1021 

31 22 5 ESCAPE FROM ALCATRAZ (R) 
Paramount Pictures, Paramount Home Video, 1256 

32 28 42 THE SOUND OF MUSIC (G) 
20th Century -Fox Films, Magnetic Video, CL -1051 

33 30 11 BATTLESTAR GALACTICA (PG) 
Universal City Studios, Inc., 
MCA Distributing Corporation 66011 

34 27 42 PATTON (M) 
20th Century -Fox Films, Magnetic Video, CL -1005 

35 , THE EAGLES HAVE LANDED (G) 
20th Century -Fox Films, Magnetic Video 9006 

36 19 7 CATCH 22 (R) 
Paramount Pictures, Paramount Home Video, 8924 

37 18 42 M *A*S *H (PG) 
20th Century -Fox Films, Magnetic Video, CL-1038 

38 37 29 SILVER STREAK (NR) 
20th Century -Fox Films, Magnetic Video, CL -1080 

39 38 7 ANIMAL CRACKERS (G) 

Paramount Publix, MCA Distributing Corporation, 55000 

40 CM:* RETURN OF THE DRAGON (PG) 
Bryanstone Pictures, Gem Home V deo 1002 

Y,7 
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Disco Business 
Shifting Market Tastes Affect Vegas Clubs 
Uncertainty 
Obvious In 
Nevada City 

By TIM WALTER 
LAS VEGAS -Response to shift- 

ing disco market tastes has been al- 
most as varied as the number of dis- 
cos here as each scrambles to retain 
crowds. 

A notable feature of Las Vegas 
disco marketing is the absence of 
cover charges. One disco owner 
blames competition from casino 
lounges with "free" entertainment. 
"There are too many entertainment 
alternatives in this town," he ex- 
plains. "So if one disco has free ad- 
mission, we've all got to have it." 

In the last four years, dance action 
in Las Vegas has been limited to 
small dance boutiques and singles 
bars. None of the facilities has had 
major state -of- the -art light and 
sound facilities. No cover is given as 
the likely reason for lack of invested 
interest. 

Bogie's, one of the surviving dis- 
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cos, features male strippers one 
night a week and has just introduced 
female mud fighting. Tiffany's, a 
private membership club in the time 
sharing condo Jockey Club, has 
closed, as has Eppaminondas. 

T.G.I. Friday went bankrupt, 
changed hands and reopened as 
Money. Money is now closed. The 
Aladdin Hotel, having lost its casino 
license July 10, has replaced lounge 
shows with a deejay disco. 

The Las Vegas Hilton has discon- 
tinued live disco bands in the Od- 
ysey Lounge after four years. At one 
time live disco was also a feature in 
the Flamingo Hilton lounge. The 
new policy went into effect Aug. 12, 
with a variety show, "Rainbow Of 
Stars," alternating with the deejay. 
Jazz singer and Vegas veteran Patti 
James headlines. 

Hilton entertainment director 
Dick Lane explains "disco is not as 
strong as it used to.be. It's not our 
primary interest anymore. We're not 
phasing it (disco) out. We're taking a 
shot with it (the show) and will 
watch the whole thing closely." Pro- 
motional support for the deejay 
disco will continue. 

Competition has been steadily in- 
tensifying for dwindling audiences 
since the August 1978 torching of Le 
Cafe, a gay club frequented by ce- 
lebrities. According to one observer, 
Le Cafe's closing had a complex do- 
mino effect, but essentially marked 
the trend away from 24 -hour disco 
which had previously been the 
standard for non -stop Las Vegas. 

Rumors, previously Dirty Sally's, 
and a Strip fixture in the mid -'60s 
under the name Pussycat A- Go -Go, 
has changed names once again. Now 
described by owner Gary Pitak as a 
country singles room, the marquee 
entry reads The Country Club. 

Pitak has owned the club for three 
years, but moved to the country for- 
mat just this year. "Basically," he 
states, "I just wanted to appeal to a 
bigger and broader crowd, tourists 
as well as locals." The club appears 
to be the most crowded of the discos 
this summer, Pitak perceives compe- 
tition as non -existent and claims a 
seven night a week crowd that is 
"good to 5 and 6 a.m." 

"What I've established," he says, 
"is a singles room where you can 
have fun. The atmosphere is exactly 
right. When you get up and dance 
you don't feel like you're on display. 
If you can't dance well, you don't 
stick out. It's been the best thing I 

ever could have done. People are 
friendly, the atmosphere is friendly. 
I changed because I wanted a place I 

could come to myself. We appeal to 
a wide range of people, 21 to 40." 

"Promotions," he notes, "are im- 
portant. We have the bucking ma- 
chine. the mechanical bull and an 
arm wrestling machine. And we're 
going to have more. But the music is 
the key. Variety is important. We've 
got two bands and we mix that with 
records. The deejay is Brett Wilcox. 

"Country is getting better with the 
crossovers, rock and disco people 
going into country. We play some 
rock, not just old line country, but a 
cross section. We play enough to sat- 
isfy everybody. And we play 
requests. 

"I've been lucky. I've got the best 
local bands in town, Bush Band and 
Chaser. I'd like to trade bands, 
though, maybe with clubs in South- 
ern California. I think it would give 
the people something to look for- 
ward to, but it would also help busi- 
ness and the industry too." 

Paul Anka's Jubilation disco and 
restaurant was opened shortly after 
Le Cafe burned in 1978. The posh 
club, managed by Anka's partner 
and father, Andy Anka, immedi- 
ately drew the celebrity crowd. 

Kleto, the 26- year -old deejay 
from Cyprus, has only recently 
taken the musical helm at Jubila- 
tion. He's been spinning disks for 10 
years and at one time owned two 
clubs in Cyprus. He left Cyprus for 
Toronto after the Turkish invasion 
in 1974. 

"I program against the r &b trend, 
but generally follow Billboard's top 
60," he says, "but I also play rock, 
new wave, things not on the charts. 
And about 25% oldies. I go for as 
much variety as possible." A recent 
evening found him selling "Zorba 
The Greek" and talking his crowd 
into a folk dance circle. 

"Business has been up about 25% 
since I started here," he says. 
"People have a misconception of 
loud, black disco music. In Europe 
10 years ago we were mixing Led 
Zeppelin, Cat Stevens, some ethnic, 
some country and reggae. The real 
rule of thumb is variety. 

"During dinner, around 10 p.m., l 

play mellow ... Streisand ... and 
songs. People leaving the restaurant 
stay for a drink. Then I build. Not 
too many people like the boom - 
boom -boom music. Funny, but 
'New York, New York' by Frank Si- 
natra is one of the top five. Our 
crowd is sophisticative and discrimi- 
nating, but our sound is unique. 

"Each club (in Vegas) is unique. 
We've all got to have our own sound 
for our own clientele. You feel the 
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crowd, understand their emotional 
state and set out to have a good time. 

"The deejay has to be an enter- 
tainer. You can't direct entertain- 
ment only by mixing records. You 
have to reveal your personality on 
the mike." 

Kleto claims the club averages 600 
people on weekdays and 1,800 on 
weekends, not counting restaurant 
activity. The crowd stays until about 
5:30 a.m. "A year ago we were dead 
at 2:30 a.m.," he notes. 

Jubilation has launched an inter- 
national night on Sundays featuring 
a wide range of music from Italian 
and Arabic to heavy r &b. "Last Sun- 
day one girl was bellydancing," he 
says chuckling, "and she was the 
whole show. The way our dance 
floor is, one dancer still gives us a 
show, "something to look at." 

Another club, the Brewery has 
held onto a strong market position 
by adhering to a strict MOR format. 
Deejay Craig Kagel has directed the 
music the four years the club has 
been open. 

"We blend a little new wave with 
basic funk and the top 100 and pro- 
gressive hussle," Kagel says. "We 
blend all types of music and play for 
mass appeal with the results that 
we're the strongest tourist and local 
club. We've still got dancers at 9 and 
10 a.m. Nobody else has. My con- 

cept is always something new, 
strengthened with the old." 

Kagel has a tight formula for pac- 
ing. He spins about 10 minutes of 
slow dance music, then opens his 
climb at 110 beats, building to 140 
beats per minute during the next 90 
minutes. Then he starts all over 
again. New releases are carefully 
sandwiched between guaranteed 
crowd pleasers until he finds accept- 
ance or discards them. "The slow 
dances really help." 

He notes the popular music range 
is narrowing. "We're strongest in the 
110 -130 beats per minute range, but 
we're trending right into a 120 -127 
mode." 

Deejays generally concede that 
the gay clubs are more progressive. 
Notes J.R. at the Station: "I've al- 
ways been known for a more pro- 
gressive sound. Our audience is level 
now. down from two years ago. 
Crowds are peaking at 2 a.m." 

Artie at the Garage notes that 
owner Camille is planning to re- 
model in September. "The music is 
trending r &b but I don't really care 
for it that much. Some of it is better, 
up into the 130 beats per minute." 

He says the Garage crowd peaks 
between 2:30 and 4 a.m. "Some- 
times we get an early crowd, around 
midnight. Then they are rowdy." 

Disco Popularity Rising In 
S. America And W. Indies 

NEW YORK -The disco boom 
may have peaked in the U.S., but the 
discotheque concept is just begin- 
ning to grow in popularity in South 
America and the islands of the West 
Indies. 

So states Jack Ransom of MGM 
Stage Equipment, one of the largest 
distributors of discotheque stage 
lighting and accessories in the U.S. 

Ransom says South American and 

BOOK REVIEW 

`Night Dancing' 

Stylishly Depicts 

N.Y. Club Scene 
"Night Dancin' " by Vita Miezitis 

with Bill Bernstein, Ballantine Books, 
220 pages, $9.95. 

NEW YORK -This slick paper- 
back production does an admirable 
job of capturing the flamboyant style 
and far -flung scope of the New York 
disco scene. 

Copiously illustrated, the book is 
organized as a shopping guide to 33 
of the New York area's most popular 
discotheques. The coverage ranges 
from posh "private" nightspots and 
fashionable celebrity hangouts to 
all -gay clubs and "punk, anti -dis- 
cos." 

The descriptions of individual dis- 
cos are based on the personal experi- 
ences and observations of Miezitis 
who is a shrewd social critic. She 
does a good job of depicting the 
unique clientele and ambience of 
each locale. 

Miezitis is well aided by the pic- 
tures of photographer Bill Bernstein, 
who has a distinctive flair for catch- 
ing his subjects in full regalia, 
whether they are high- stepping so- 
cialites, strutting transvestites, or 
pogoing punks. 

The chief problem with "Night 
Dancin' " is one which is endemic to 
books on pop culture, it changes 

(Continued on page 48) 

West Indian club operators are ask- 
ing for large, stylish clubs patterned 
after the better -known rooms in ma- 
jor U.S. cities. He states that they 
also seek products that are econom- 
ical and reliable. 

In the past few weeks MGM Stage 
has outfitted three large clubs in 
Mexico, two in Chile and three on 
the island of Trinidad. 

Because of the South American 
demand, MGM Stage is now having 
all its catalogs released in both 
Spanish and English. The firm is 
also stocking greater quantities of 
equipment for immediate deliveries 
to club operators who do not want to 
wait six or eight weeks for conven- 
tional deliveries. 

"They come in with valises full of 
cash and many want to take the 
equipment with them right away," 
states Ransom. "Many try to get it 
(the equipment) out of the country 
as flight baggage." 

According to Ransom, MGM's 
New York showrooms now stock 
more than 220 different kinds of 
disco lighting and accessory equip- 
ment representing a retail value of 
more than $225,000. Of these, more 
than 69 products are new and in- 
clude lasers and portable disco 
products which, according to Ran- 
som, are among the most popular 
items in his catalog at this time. 

Ransom feels that his firm has an 
advantage over competitors on 
South American business, because 
he has a Spanish speaking staff and 
"more than 25 years of experience" 
in the export business. 

Ransom also, believes that the 
slowdown in domestic business is 

due in part to skyrocketing interest 
rates on loans, and record label in- 
decision as to the direction in which 
dance music should go. 

He feels that at the club level there 
will be a continued trend toward live 
performances, and that because of 
this. lighting equipment manufac- 
turers and distributors will have to 
develop expertise in the handling of 
theatrical products if they are to con- 
tinue enjoying a share of the market. 
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UPSIDE DOWN /I'M COMING OUT -Diana Ross -Motown 
(LP) M8 936 M1 

FAME /RED UGHT /HOT LUNCH JAM (Fame, Soundtrack) - 
Various Artists -RSO (LP) RS 13080 

GIVE ME THE NIGHT -George Benson -Warner 
(LP /12- inch ") HS 3453 

LOVE SENSATION-Loleatta Holloway -Salsoul 
(LP) GA -9506 

I'VE JUST BEGUN TO LOVE YOU /DO ME RIGHT /GROOVE 

CONTROL- Dynasty -Solar (LP /12 -inch) 
BXL 13576/YD 12027 

ANOTHER ONE BITES THE DUST- Queen- Elektra 
(LP) 5E 513 

CAN'T FAKE THE FEELING- Geraldine Hunt -Prism 
(12 -inch) PDS-405 

QUE SERA MI VIDA- Gibson Bros. -Mango 
(12-inch) 7783 

LOVE DON'T MAKE IT RIGHT -Ashford & Simpson - 
Warner (LP /12 inch ") HS-3458 

EMOTIONAL RESCUE /DANCE /SHE'S SO COLD -The Rolling 

Stones-Rolling Stone Records /Atlantic 
(LP) COC 16015 

S- BEAT -all cuts -Gino Soccio- Warner /RFC (LP /12-inch ") 
RFC 3430 

FEEL UKE DANCING /THE HEART TO BREAK THE HEART - 
France Joli- Prelude (LP) PRL 12119 

SHAKE IT UP -DO THE BOOGALOO- Rod - Prelude 
(12 -inch) PRL 601 

WHIP IT/GATES OF STEEL /FREEDOM OF CHOICE-Devo - 

Warner (LP /12-inch ") BSK 3435 

PARTY ON -Pure Energy - 
Prism (12-inch) PDS 404 

I'M READY /HOLLY DOLLY -Kano- Emergency (12-inch) 
EM 6504 

SEAR C H I N' -Change -Warner / R F C 

(LP) RFC 3438 

YOUR LOVE IS A LIFESAVER -Gayle Adams - Prelude (LP) 
PRL 12178 

FUNKIN' FOR JAMAICA (N.Y.) -Tom Browne -Arista (LP/ 
12- inch ") GRP 5008 

THE BREAKS- Kurtis Blow- Mercury 
(12 -inch) MDS 4010 

LADY Of THE NIGHT /THE NATIVES ARE RESTLESS -Ray 
Martinez & Friends- Importe /12 (MAXI 33) MP-306 

WARM LEATHERETTE -all cuts -Grace Jones - Island 
(LP /12-inch ") ILPS 9592 

LETS GET IT OFF /MAGIC OF YOU- Cameron -Salsoui (LP) 
SA 8535 

HANDS OFF ... SHE'S MINE/MIRROR IN THE 

BATHROOM/TWIST & CRAWL -The English Beat -Sire 
(LP /12- inch *) SRK 6091 

IS IT ALL OVER MY FACE -Loose Joints -West End (12- 
inch) (Remix) WES 22129 

BREAKAWAY /WHATS ON YOUR MIND/DON'T LET YOUR 

CHANCE GO BYE- Watson Beasley- Warner 
(LP) BSK 3445 

I JUST WANNA DANCE WITH YOU -Starpoint- Chocolate 

City (LP /12- inch °) CCLP 2013 

I LIKE WHAT YOU'RE DOING TO ME -Young & Co.- 
Brunswick (12 -inch) D-123 

PRIVATE IDAHO /PARTY OUT OF BOUNDS /GIVE ME BACK 

MY MAN- B -52's- Warner (LP /12-inch ") BSK 3471 

DOES IT FEEL GOOD -B.T. Express- Columbia 
(LP) JC 36333 

UNDERWATER -Harry Thuman -Uniwave 
(12-inch) Import 

YOUR EYES /IN THE FOREST /DANCE AU. NIGHT -Baby 
0'- Records (LP) BO 1000 

LET'S GO ROUND AGAIN- Average White Band -Arista 
(LP) AL 9523 

TURNING JAPANESE- Vapors- United Artists 
(7 -inch) 1364 

IF YOU COULD READ MY MIND -Viola Wills- Ariola (12- 
inch) OP 02203 

SATURDAY NIGHT /STARS IN YOUR EYES -Herbie 
Hancock -Columbia (LP) JE 36415 

TAKE YOUR TIME (Do It Right) -S.O.S. Band -Tabu 
(LP /12- inch ") JZ 36332 

EARTH CAN BE JUST LIKE HEAVER -Two Tons O'Fun- 
Fantasy (LP /12- inch ") (R)-F -9584 

HELPLESS -Jackie Moore- Columbia 
(LP /12- inch ") 43-11293 

I WANNA GET WITH YOU- Ritz -Posse 
(12-inch) POS 1201 

DYNAMITE /JUMP TO THE BEAT- Stacey Lattisaw- Atlantic 
P /12-inch ") 5219 

THANK YOU /BECAUSE YOU'RE FRIGHTENED- Magazine -- 
Virgin (LP) 13144 

WE GOT THE BEAT -The Go Go's -Stiff 
(7 -inch) Import 

ECHO BEACH /PAINT BY It HEART- Martha & the 
Muffins- Virgin (LP) 13145 

FOR YOUR LOVE /DON'T FIGHT THE FEELING -Idris 
Muhammed- Fantasy (LP /12- inch ") F 9598 

REBELS ARE WE -Chic- Atlantic 
(LP) AT 3665 

THINK /PETER GUN (Blues Brothers Soundtrack)- Various 
Artists- Atlantic (LP) SD 5220 

BIG TIME -Rick James- Motown 
(LP /12-inch ") G8-995M1 

CAN'T BE LOVE -DO IT TO ME ANYWAY -Peter Brown - 
Drive/TK (12-inch) 441 

CHERCHEZ PAS /BOOGIE TALK -Madleen Kane -Chalet/ 
Prelude (LP) CHO 701 
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BOOGIE TO THE BOP -Mantus -SMI 
(LP) SM 7003 

PARTY BOYS- Foxy -TK 
(12-inch) TKD 442 

JUDY IN DISGUISE/CHIP N'ROLL- Silicon Teens -Sire 
(LP /12-inch ") SRK -6092 

CAN'T STOP THE MUSIC (Soundtrack) -David London/ 
Village People /Various -Casablanca (LP) NBLP 7220 

THE ONE TONIGHT /DREAMS 8 DESIRES -Fever- Fantasy 

(LP /12- inch *) F 9595 

LOVE WILL TEAR US APART -Joy Division- Factory 

(7,inch) Import 

HEARTACHE #9- Delegation -Mercury 
(LP) SRM 13821 

ARE YOU READY- Brooklyn Express -BC Records 

(12,inch) BC 4006 

I STRIP YOU /FEAR -Easy Going -Importe /12 (MAXI 33) 

MP 307 

JUST LET ME DANCE -Scandal -SAM 
(12 -inch) S -12333 

EURO- VISION /DANCE TO THE MUSIC/TVnST TO ST. 

TROPEZ- Telex- Warner /Sire (LP /I2-inch ") SRK 6090 

SLEEPWALK -U Itravox- Chrysalis 
(LP) CHR 1296 

HE'S NOT SUCH A BAD BOY AFTER ALL/THERE BUT FOR 

THE GRACE OF GOD GO I -Kid Creole & the Coconuts - 
Antilles/Ze (12 -inch) AN 802 

ITS NOT WHAT YOU GOT, IT'S HOW YOU USE IT /KEEP 

SMILIN'- Carrie Lucas -Solar (12-inch) YD 12015 

UNLOCK THE FUNK- Locksmith -Arista 
(LP) AB 4274 

TAKE ME IN YOUR ARMS /CANT WE TRY -Teddy 
Pendergrass -P.I.R. (LP /12.inch *) FZ 36745 

BACK STROKIN'- Fatback Band -Spring 
(LP) SP 1-6726 

DAMAGED GOODS /I FOUND THAT ESSENCE RARE -Gang 
of Four- Warner (LP) BSK 3446 

THE PRETENDERS -all cuts -The Pretenders -Sire/ 
Warner (LP) SRK 6083 

I NEED YOUR LOVIN' /CHAINS -Teena Marie -Gordy (LP) 
G8-997 M1 

PSYCHE -Killing Joke -Rough Trade 

(7 -inch) Import 

ALL ABOUT THE PAPER -The Dells -20th Century 
(LP /12-inch) T-618 /TCD 112 

NIGHT CRUISER /GROOVITATION -Deodato- Warner (LP) 

WBSK 3467 

FREEDOM -Grand Master Flash -Sugar Hill 

(12-inch) SH 549 

THE HILLS OF KATMANDU -Tantra- Phillips 
(12 -inch) Import 

A TASTE OF BITTER LOVE /BOURGIE BOURGIE- Gladys 

Knight & The Pips -Columbia (LP) JC 36387 

MESSAGES /RED FRAME, WHITE LIGHT- Orchestral 
Manoeuvers In The Dark - Dindisc (LP) Import 

THE TILT -7th Wonder - Chocolate City (LP /12- inch ") 
CCLP 2012 

SLIP & DIP -Coffee -De Lite 
(LP /12-inch ") DSR 9520 

WELCOME BACK -all cuts-Peter Jacques -Goody Music 

(LP) Import (LP) 

EVERYTHING'S SO GOOD ABOUT YOU -Melba Moore -Epic 
(LP) JE 36412 

I HEARD IT IN A LOVE SONG- McFadden & Whitehead - 
TSOP (LP) JZ 36773 

DON'T STOP TIL YOU GET ENOUGH -Derrek Larro & 

Trinity -lo Gibb (7-inch) Import 

LET ME ENTERTAIN YOU -The Controllers - 
Juana (LP) 10001 

LATE IN THE EVENING -Paul Simon -Warner 
(LP) HS 3472 

GIVE IT ON UP (If You Want To)- M-Tume -Epic 
(12 -inch) 48-50918 

MOSCOW 1980 /METRONOME- Manicured Noise - 
Charisma (7-inch) Import 

MAN FROM CHINA- Vivabeat- Charisma 
(LP) CL-1-3102 

A FORREST -The Cure -PVC 
(LP) Import 

THAT BURNIN' LOVE- Edmund Sylvers- Casablanca 
(LP) NBLP 7222 

LEAVE THAT BOY ALONE /DON'T STOP, KEEP MOVING /I'LL 
ALWAYS BE YOUR FRIEND -Poussez- Vanguard 

(LP) VSD 79433 

GIVE ME A BREAK -The Ritchie Family- Casablanca (LP/ 
12- inch ") NBLP 7223 

DO YOUR THANG -Al Hudson & One Way - 
MCA (LP /12- inch ") 5177 

HANG TOGETHER /DON'T TELL ME, TELL HER /USE IT UP, 

WEAR IT OUT- Odyssey -RCA (LP /12-inch) 
AFL 13526/IC 11963 

LONDON CALUNG/TRAIN IN VAIN -Clash -Epic 
(LP) E236328 

LET'S GO DANCING -Rocky Mizell - 
TK (12 -inch) TKD -443' 

FLESH & BLOOD /OVER YOU /8 MILES HIGH -Roxy 
Music -Atco (LP) SD32102 

I DIG YOU /CULT HERO -Cult Hero -Fiction 
(7-inch) Import 

I NEVER KNEW LOVE UKE THIS BEFORE- Stephanie 
Mills- -20th Century (LP /l2- inch ") T-603 

ITS TIME TO PARTY NOW /FOR THOSE WHO LIKE TO 

GROOVE -Ray Parker Jr. & Raydio- Arista (LP) AL 9515 

non- commercial 12 -inch 

Compiled from Top Audience Response Records in the 15 U.S. regional lists. 

Disco Business 

Disco Mix 
Bs BARRY LEDERER 

NEW YORK -Motown's release of High 

Inergy's LP "Hold On," has several cuts which 

should provide easy disco play. "I Just Can't 

Help Myself" is a 4:29 funk /r &b opener that is 

emphasized with sure -fire percussion and bongo 

instrumentation. "Sweet Man" is a smoother, 

more richly flowing uptempo number with har- 

monies that are good and tight. "Hold On To My 

Love" at 5:03 is the most distinguished of the 

selections, with a flavor reminiscent of the la- 

bel's popular female groups of the '60s. The al- 

bum contains several pretty ballads. 

A number of producers including Angelo 

Bond, William Weatherspoon, McKinley Jackson, 

Eddie Coleman Jr., Bobby DeBarge and Narada 

Michael Walden are responsible for putting to- 

gether a topnotch production. 

Teena Marie's latest 12 -inch 331/2 r.p.m. disk 

"I Need Your Lovin'," is part of her Motown al- 

bum "Irons In The Fire." This tune as well as 

"Chains," and "First Class Love" are somewhat 

reminiscent of her previous hit "Behind The 

Groove." The artist's whimsical voice works won- 

ders on these cuts that have brassy instrumen- 

tation and slick production. 

Emergency Records' release of "Capricorn" 

by the group of the same name, undoubtedly 

has an electronic and synthesizer Eurodisco 

quality in its vocal and instrumental sides. Use 

of the vocorder creates interesting effects, yet 

the instrumental version seems to have a cer- 

tain catchiness to it which the vocal does not 

possess. Produced by Ciancario Meo and 

Claudio Simonetti, this 12 -inch 33' r.p.m. re- 

lease has a sound that is spacey and abstract 

yet inviting for those who like to dance. 

"Seabiscuit In The Fifth" is the title of Be- 

linda West's first 12-inch 33% release for Pano- 

rama Records. A strong and thumping guitar in- 

troduction gives it a nitty gritty feeling with a 

country twang. The artist's voice is in contrast to 

the orchestration, as she has an Aretha Franklin 

soulful voice. The cut runs 7:12 with a short per- 

cussion break. Produced by Rob Galbarith and 

Bruce Dees, the cut has a rhythmic bouyancy 

and a production that is aggressive and cleanly - 

presented. 

"Turn You On" by Full Force on Dazz Records 

is starting to pick up response from New York 

deejays. Solid percussion and brass power pro- 

vide for an uptempo dance -oriented cut with a 

sound similar to Earth, Wind and Fire. Although 

the group provides smooth harmonies, a break 

could be added for additional impact. The B side 

is an easy going version of the Young Rascals' 

hit "Groovin'." Produced by Mel Nelson and 

Willie Nickels, the group should continue to find 

response from those deejays into funk -oriented 

music. 

The Cristina 12 -inch on Antillies /Ze Records 

is titled, "The Ballad of Immoral Manufacture." 

Throughout the cut, the instrumental section 

emphasizes changes from percussion to synthe- 

sizer. A spicy Latin flavor is given at two points 

on this disk with several exciting drum breaks. 

The A side should obviously not be overlooked, 

as the artist does her own version of the Beatles' 

"Drive My Car." Her soft and sexy voice com- 

bine with the bubbly effects of the xylophone 

and add a spacy quality to this selection. 

Dan Miller, Director of the Dixie Dance Kings 

Record Pool from Marietta, Ga., reports the fol- 

lowing adds to his pool's playlist: Two Tons 

O'Fur "Earth Can Be Like Heaven," Scandal 

"Just Let Me Dance," Fever "The One Tonight," 

and Idris Muhammed, "For Your Love." 

The Inflation Cabaret located in Melbourne, 

Australia has much American product on its top 

20 playlists as reported by Noel Russell. Their 

list includes "Upside Down," "In The Forest," 

"Fame," "Cupid," "I'm Okay, You're Okay" and 

"Stomp." Also mentioned are the imports of 

"Paradise Garage" by the Zebras and "I Didn't 

(Continued on page 48) 
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90,000 Candle Power 
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HOT & NEW 
12" -Loose Joints, Is It All Over My Face; Snatch/ 
Another Brick In The Wall; Mtume /Give It On Up; 
Eighty's Ladles /Ladies Of The 80's; Scandal /Just 
Let Me Dance; AWB /Help Is On The Way; Gayle 
Adams /Plain Out of Luck b/w Stretchin' Out; 
Billy Frazier /Billy Who; J.R. Funk /Feel Good 
Party Time; Margaret Reynolds /Take Me To 
The Moon; Foxy /Party Boys (remlx); Boz 
Scaggs/JoJo; Bravo/Touch Me Now. 
LP's -Coffee: Minnie Rlpperton; Unity; Syl- 

vester; Fat Larry's Band; Teena Marie; Idris 
Muhammad; LTD; High Energy; Brass 
Construction; Mantua; Geraldine Hunt; 
Madeleen Kane; Deodato; Peter Jac - 
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NEW RECORDS DAILY' 
Singles 1929 -1980, over 100,000 titles in 

stock, send S1.25 for catalog. Master 
Charge 8 Visa. Call us for new imports. 

DOWNSTAIRS RECORDS 
55 West 42nd St., N V., N.V. 10036 
212/354 -4684 or 221 -8989 
Telex, 238597 DOWNS 
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Night Dancing 
Continued from page 46 

faster than anyone can capture it in 
print. Miezitis devotes 20 pages to 
Studio 54 which is no longer oper- 
ating, while conspicuously absent is 
Bond's New York's newest and larg- 
est club which opened after the book 
was published in June. 

Also missing is full coverage of the 
proliferating rock disco scene which 
is making broad inroads into the 
conventional disco market. 

Miezitis does discuss Hurrah's 
and the Mudd Club, two of New 
York's rock hot spots, but her general 
disdain of punk culture prevents her 
from doing them justice. 

Nevertheless, Miezitis and Bern- 
stein deserve credit for their re- 
search and perceptive personal in- 
sights. Ideal for both the disco junkie 
and the casual observer, "Night 
Dancin' " is an interesting document 
of the extravagant and provocative 
disco lifestyle. 

MICHAEL LONDON 

Disco Mixt 
Continued from page 47 

Know I Loved You" by Kryptonite. 
Moving up on the Ottawa Record Pool's top 

50 are "Bring Me The Newsboys" by the New - 

boys," "I Only Want To Be With You," by the 
Tourists," "Whip It," Devo; "Bite The Dust," 
Queen; On The Rebound," Russ Ballard; "San 

Salvador" by Azoto;'Talk" by Macho and "On 

The Street" by Taxi. It is interesting to note 

the dominance of new wave /rock material from 

this area. However, more disco -oriented tunes 

such as "Let's Get Serious," "Lover's Holiday" 
and "Do It Right," "Can't Fake The Feeling" and 

"Cupid" are also given equal attention. 

There is only one 
line of high quality 

disco light and 
sound equipment. 

The name is 
Meteor. 

For full information contact: 
Meteor Light and Sound Company 

155 Michael Drive, Syosset, NV 11791 

Telephone 1516) 364 1900 Telex 96 - 1396 
.:.,t Coast (213) 846 , 0500 England (Byfleet) 51051 

Billboard's., Disco Action 
c Copyright 1980, Billboard Publ cations, Inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any orm or by any means, electronic, 
mechanical, photocopying, reco ding, or otherwise, without the prior written permission of the publisher. 

ATLANTA 
This Week 

1 QUE SEM MI VIDA -The Gibson Brothers -Mango 
(12-inch) 

2 RED UGHT/FAME game, Soundtrack)- Various 

Artists -RSO (LP) 
3 FEEL UKE DANCING/THE HEART TO BREAK THE 

HEART- France Joli- Prelude (LP /12-inch) 
4 HELPLESS- Jackie Moore -Columbia (LP /12-inch) 
5 BREAKAWAY/WHAT'S ON YOUR MIND /DONT LET 

YOUR CHANCE GO BYE- Watson Beasley- Warner 

(LP /12-inch) 
6 PARTY ON -Pure Energy -Prism (12.inch) 
7 UPSIDE DOWN /PM COMING OUT -Diana Ross - 

Motown (LP /12.inch) 

8 LOVE SENSATION -Loleatta Holloway -Salsoul (LP /12. 
inch) 

9 EARTH GIN BE JUST LIKE HEAVEN -Two Tons O'Fun- 
Fantasy (LP /12-inch) 

10 I WANNA TAKE YOU THERE NOW /HEARTBREAKER/ 
RHYTHM OF THE WORLD -Gino Soccio- Warner 
(LP /12.inch) 

11 curt FAKE THE FEELING -Geraldine Hunt -Prism 
(12.inch) 

12 GIVE ME THE NIGHT- George Benson -Warner (LP /12. 
inch) 

13 CANT STOP 1HE MUSIC -all cub -Various Artists - 
Casablanca (LP /12-inch) 

14 DYNMIITE/JUMP TO THE BEAT -Stacy Lattisaw- 
Atlantic (LP /12-inch) 

15 I'VE JUST BEGUN TO LOVE YOU- Dynasty-Solar (LP/ 
I2-inch) 

BALT. /WASHINGTON 
This Week 

1 MOTHER ONE BITES THE DUST- Queen -Elektra (LP/ 
12 -inch) 

2 CANT FAKE THE FEELING- Geraldine Hunt -Prism 
(12 -inch) 

3 LOVE SENSATION- Loleatta Holloway -Salsoul (LP /12- 
inch) 

4 I'VE JUST BEGUN TO LOVE YOU- Dynasty-Solar (12- 

inch) 

5 GIVE ME THE NIGHT- George Benson- Warner (LP /12. 
inch) 

6 IS FT ALL OVER MY FACE -Loose Joints -West End 

(12.inch) 
7 RED LIGIE /FAME (Fame, Soundtrack)-Various 

Mists -RSO (LP /12-inch) 
8 LOVE DONT MME IT RIGHT- Ashford 8 Simpson - 

Wamer (LP /12-inch) 
9 SHAKE IT UP -DO NE BOOGAALOO- Rod -Prelude (12- 

inch) 

10 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP /12 -inch) 

ll FUNMN' FOR JAMAICA (N.Y.) -Tom Browne -Arista 
- (12.inch) 

12 LET GET IT OFF /MAGIC OF YOU- Cameron -Salsoul 
(LP /12-inch) 

13 LADY OF THE NIGHT/THE NATIVES ARE RESTLESS - 
Ray Martinez & Friends -Importe /11 (MAXI 33) 

14 I JUST WANNA DANCE WITH YOU- Starpoint- 
Chocolate City (LP /12 -inch) 

15 DOES IT FEEL GOOD -B.T. Express -Columbia (LP /12- 
inch) 

BOSTON 
This Week 

1 LOVE SENSATION- Loleatta Holloway -Salsoul (LP /12. 
inch) 

2 GIVE NE THE NIGHT -George Benson- Warner (LP /12. 
inch) 

3 MOTHER ONE BEES THE DUST- Queen -Elektra (12- 
inch) 

4 UPSIDE DOWN /ITC COMING OUT -Diana Ross- 
Motown (LP /12 -inch) 

5 QUE SERA NI VIDA -The Gibson Brothers -Mango 
(12 inch) 

6 RED LIGHT /FAME (Fame, SouMLrack)- Various 
Mists -RSO (LP /12-inch) 

7 I'VE JUST BEGUN TO LOVE TOO- Dynasty -Solar (LP/ 
12 -inch) 

8 CAN'T FAKE THE FEELING- Geraldine Hunt -Prism 
(12 -inch) 

9 LOVE DONT MME IT RIGHT- Ashford 6 Simpson - 
Warner (LP /12 -inch) 

10 ME YOU READY -Brooklyn Express-B.C. Records (12- 
inch) 

11 I WARM GET WITH YOU- Ritz -Posse (12 -inch) 
12 I JUST WARM DANCE WITH POU- Starpoint- 

Chocolate City (LP /12-inch) 
13 LET'S GET IT OFF /THE MAGIC OF YOU- Cameron- 

Salsoul (LP /12 -inch) 

14 FEEL UKE DANCING/THE HEART TO BREAK THE 

HEART- France loll- Prelude (LP /12-inch) 
15 CHERCHEZ PAS /BOOGIE TALK- Madleen Kane - Chalet 

(LP) 

CHICAGO 
This Week 

1 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP /12 -inch) 

2 CANT FAXE THE FEWWG- Geraldine Hunt -Prism 
(12-inch) 

3 ANOTHER OM BITES THE DUST- Queen -Elektra (12- 
inch) 

4 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (LP/ 
12 -inch) 

5 PRE ME THE NIGHT- George Benson- Warner (LP /12- 
inch) 

6 LOVE DON'T MME IT EMT-Ashford 8 Simpson - 
Warner (LP /12-inch) 

7 YOUR LOVE IS A UFESAVER -Gayle Adams -Prelude 
(LP /12 -inch) 

8 SHAKE IT UP -DO THE 000GALOO- Rod -Prelude (12- 
inch) 

9 LOVE SENSATION -Loleatta Holloway -Salsoul (12- 

inch) 

10 FEEL UKE DANCING /THE HEART TO BREM THE 

HEART- France loll- Prelude (LP /12-inch) 
II IS E ALL OVER MY FACE -Loose Joints -West End 

(12 -inch) 

12 I UNE WHAT YOU'RE DOING TO ME -Young & 

Company -Brunswick (12.inch) 

13 RED LIGHT/FAME (fame, Soundtrack)- Various 

Mists -RSO (LP /12-inch) 

14 TAKE TOUR TIME (Do N Right) -S.O.S. Band -Tabu 
(12-inch) 

15 THE BREAKS -Kurtis Blow- Mercury (12-inch) 

DALLAS /HOUSTON 
This Week 

1 RED UGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP /12 -inch) 

2 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP / /12-inch) 

3 GIVE ME THE NIGHT- George Benson- Warner (LP /12- 
inch) 

4 QUE SERA MI VIDA -The Gibson Brothers -Mango 
(12-inch) 

5 LADY OF THE NIGHT -Ray Martinez & Friends - 
Importe /12 (MAXI 33) 

6 BREAKAWAY/DONT LET YOUR CHANCE GO BYE/ 
BODY FREE- Watson Beasley- Warner (LP /12- 
inch) 

7 LOVE SENSATION -Loleatta Holloway -Salsoul (LP /12- 
inch) 

8 CANT FAKE THE FEELING- Geraldine Hunt -Prism 
(12 -inch) 

9 YOUR LOVE IS A UFESAVER-Gayle Adams- Prelude 

(LP /12-inch) 

10 ANOTHER 014E BITES THE DUST- Queen -Elektra (LP/ 
12 -inch) 

11 PANTY ON -Pure Energy -Prism (12 -inch) 

12 SEARCHIN'- Change -Warner /RFC (LP /12 -inch) 

13 I'M READY -Kano- Emergency (12 -inch) 

14 I'VE JUST BEGUN TO LOSE YOU- Dynasty -Solar (12- 
inch) 

15 LET'S GO ROUND AGAIN- Average White Band -Arista 
(LP /12 -inch) 

DETROIT 
This Week 

I RED LIGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP /12 -inch) 

2 UPSIDE DOWN/I'M COMING OUT -Diana Ross - 
Motown (LP/ 12-inch) 

3 EVE NE THE NIGHT- George Benson- Warner (LP /12. 
inch) 

4 CAN'T FAKE THE FEEUNG -Geraldine Hunt -Prism 
(12 -inch) 

5 WARM LEATHERETTE/ME HUNTER GETS CAPTURED 

BY THE GAME -Grace Jones- Island (LP /12 -inch) 

6 LOVE SENSATION -Loleatta Holloway -Salsoul (LP /12- 
inch) 

7 EMOTIONAL RESCUE/DANCE -The Rolling Stones - 
Rolling Stone Records (LP /12-inch) 

8 I'VE JUST BEGUN TO LOPE YOU- Dynasty -Solar (12- 

inch) 

9 I HANNA TAKE YOU THERE NOW /HEARTBREAKER/ 

RHYTHM OF THE WORLD -Gino Soccio -Warner/ 
RFC (LP /12 -inch) 

10 QUE SERA NI VIDA -The Gibson Brothers -Mango 
(12-inch) 

11 PARTY 0I4-Pure Energy -Prism (12 -inch) 

12 LADY OF THE NIGHT -Ray Martinez & Friends - 
Importe/12 (MAXI 33) 

13 LOVE DON'T MME 11 RIGHT- Ashford 8 Simpson - 
Warner (LP /12 -inch) 

14 SEARCHIN'- Change -Warner /RFC (12 -inch) 

15 IS IT AU. OVER MY FACE -Loose Joints -West End 

(12 -inch) 

LOS ANGELES 
This Week 

1 RED LIGHT /FAME /HOT LUNCH 1AM (Fame, 

Soundtrack) -Various Artists -RSO (LP /12-inch) 

2 ANOTHER ONE BITES THE DUST- Queen -Elektra (12- 
inch) 

3 CAN'T FAKE THE FEELING- Geraldine Hunt -Prism 
(12-inch) 

4 QUE SERA MI VIDA -The Gibson Brothers -Mango 
(12 -inch) 

5 GIVE ME THE RIGHT- George Benson -Warner (LP /12- 
inch) 

6 FERN LEATHERETTE/THE HUNTER GETS CAPTURED 

BY THE GAME/LOVE IS THE DRUG -Grace 
Jones- Island (LP /12-inch) 

7 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (LP/ 
12.inch) 

8 BREAKAWAY/WHAT'S ON YOUR MIND/DON'T LET 

YOUR CHANCE GO BYE -Watson Beasley- Warner 

(LP /12 -inch) 

9 YOUR LOVE IS A UFESAVER -Gayle Adams -Prelude 
(LP /12-inch) 

10 LOVE DON'T MAKE IT RIGHT- Ashford 8 Simpson - 
Warner (LP /12-inch) 

11 LOVE SENSATION- Loleatta Holloway -Salsoul (12- 
inch) 

12 WHIP IT -Devo- Warner (LP /12.inch) 
13 PARTY ON -Pure Energy -Prism (12 -inch) 
14 I WANNA TAKE YOU THERE NOW /HEARTBREAKER/ 

RHYTHM OF THE WORLD -Gino Soccio -Warner/ 
RFC (LP /12-inch) 

15 I'M READY -Kano- Emergency (12.inch) 

MIAMI 
This Week 

1 UPSIDE DOWN /I'M CONING OUT -Diana Ross - 
Motown (LP /12 -inch) 

2 GIVE ME THE NIGHT -George Benson- Warner (LP /12- 
inch) 

3 FAME /RED UGHT (Fame, Soundtrach)- Various 

Mists -RSO (LP /12-inch) 

4 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (12. 
inch) 

5 (ANOTHER ONE BITES THE DUST- Queen -Elektra (12- 
inch) 

6 LOVE SENSATION- Loleatta Holloway -Salsoul (LP /I2- 
inch) 

7 WHIP IT-Deco- Warner (LP /12 -inch) 

8 CAN'T FAKE ME FEELING- Geraldine Hunt -Prism 
(12-inch) 

9 I JUST WARM DANCE RIM YOU- Starpoint- 
Chocolate City (12 -inch) 

10 FEEL UKE DANCING/THE HEART TO BREAK THE 

HEART- France Joli- Prelude (LP /12-inch) 

11 QUE SERA MI VIDA -The Gibson Brothers-Mango 
(12.inch) 

12 SHAKE IT UP -DO THE BOOGALOO- Rod -Prelude (12- 

inch) 

13 DOES IT FEEL G000-B.T. Express- Columbia (12- 

inch) 

14 LETS GET IT OFF- Cameron -Salsoul (LP /12-inch) 

15 STRETCH'IN OUT /PSMN OUTTA LUCK/YOUR LOVE IS 

A UFESAVER -Gayle Adams -Prelude (LP /12-inch) 

NEW ORLEANS 
This Week 

1 I'VE JUST BEGUN TO LOVE YOU- Dynasty-Solar (12- 
inch) 

2 RED LIGHT /FAME (Fame, Soundtrack)- Various 
Artists -RSO (LP /12 -inch) 

3 LOPE SENSATION- Loleatta Holloway -Salsoul (LP /12 
inch) 

4 GIVE ME TIE NIGHT- George Benson -Warner (LP /12. 
inch) 

5 LOVE DON'T MAKE IT RIGHT- Ashford & Simpson - 
Warner (LP /12 -inch) 

6 CAN'T FAKE THE FEELING- Geraldine Hunt -Prism 
(12.inch) 

7 YOUR EYES -Baby 0' -Baby 0' Records (LP) 

8 LETS GET IT OfF- Cameron -Salsoul (LP /12.inch) 
9 LET'S GO ROUND AGAIN- Average White Band -Arista 

(LP /12-inch) 

10 RHYTHM Of THE WORLD /SBEAT -Gino Soccio - 
Warner /RFC (LP /12-inch) 

11 I JUST WANNA DANCE WITH YOU- Starpoint- 
Chocolate City (LP /12 -inch) 

12 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP /12-inch) 

13 ANOTHER ONE BITES THE DUST- Queen -Elektra (LP/ 
12 -inch) 

14 FOR YOUR LOVE -Idris Muhammad -Fantasy (LP /12. 
inch) 

15 BREAKAWAY /DON'T LET YOUR CHANCE GO BYE - 
Watson Beasley- Warner (LP /12 -inch) 

NEW YORK 
This Week 

1 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP /12 -inch) 

2 LOVE SENSATION -Loleatta Holloway -Salsoul (LP /12- 
inch) 

3 ANOTHER ONE BITES THE OUST- Queen -Elektra (12- 
inch) 

4 SHAKE IT UP -DO THE BOOGAL00- Rod -Elektra (12- 
inch) 

5 GEE NE THE NIGHT -George Benson- Warner (LP /12- 
inch) 

6 FEEL UKE DANCING/THE HEART TO BREAK THE 

HEART- France loll- Prelude (LP /12 -inch) 
7 EMOTIONAL RESCUE/DANCE /SHE'S SO COLD -The 

Rolling Stones -Rolling Stone Records (LP /12 -inch) 

8 CAN'T FAKE THE FEELING- Geraldine Hunt -Prism 
(12 -inch) 

9 I WANE TAKE YOU THERE NOW /HEARTBREAKER/ 

RHYTHM Of THE WORLD -Gino Soccio -Warner/ 
RFC (LP /12-inch) 

10 RED UGHT/FAME (Fame, Soundtrack)-Various 
Mists -RSO (LP/ 12-inch( 

11 QUE SERA MI VIDA -The Gibson Brothers -Mango 
(12 -inch) 

12 IS IT ALL OVER MY FACE -Loose Joints -West End 

(12.inch) 
13 THE BREAKS -Kurtis Blow- Mercury (12-inch) 
14 LADY OF THE NIGHT /THE NATIVES ME RESTLESS - 

Ray Martinez 8 Friends - Importe /12 (MAXI 33) 

15 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (LP/ 
12-inch) 

PHILADELPHIA 
This Week 

1 LOVE SENSATION -Loleatta Holloway- Salsoul (LP /12- 
inch) 

2 CAN'T FARE THE FEELING- Geraldine Hunt -Prism 
(12 -inch) 

3 ANOTHER ONE BITES THE BUST- Queen -Elektra (12. 
inch) 

4 LOVE DONT MME IT RIGHT- Ashford & Simpson - 
Warner (LP /12 -inch) 

5 GIVE NE THE NIGHT- George Benson -Warner (LP /12- 
inch) 

6 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (LP/ 
12-inch) 

7 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP /12-inch) 

1 FUNKIN' FOR JAMAICA -Tom Browne -Arista (12 -inch) 

9 SEARCHIN- Change -Warner /RFC (LP /12.inch) 

10 SHAKE IT UP -DO THE 600G100- Rod -Prelude (12- 
inch) 

11 I JUST WANE DANCE WITH YOU- Starpoint- 
Chocolate City (LP /12.inch) 

12 THE BREAKS -Kurtis Blow- Mercury (12-inch) 

13 LET ME ENTERTAIN YOU -The Controllers -Juana (12- 
inch) 

14 BIG TIME -Rick James- Motown (12 -inch) 

15 EMOTIONAL RESCUE/DANCE -The Rolling Stones - 
Rolling Stone Records (LP /12.inch) 

PHOENIX 
This Week 

1 RED LIGHT /FAME (Fame, Seundtrsck)- Various 

Mists -RSO (LP /12-inch) 

2 GIVE ME THE NIGHT- George Benson -Warner (LP /12. 
inch) 

3 PM READY -Kano- Emergency (12.inch) 

4 I MENA TAKE YOU THERE NOW /HEARTBREAIIER/ 

DIEM OF THE WORLD /S- BEAT -Gino Saccio- 
Warner /RFC (LP :12 -inch) 

5 CAN'T FAKE THE FEEUNG- Geraldine Hunt -Prism 
(12-inch) 

6 EUROVISION /DANCE TO THE MUSIC /TWIST TO ST. 

TROPE- Telex- Warner /Sire (LP /12-inch) 

7 PARTY ON -Pure Energy -Prism (12-inch) 

R WARM LEATHFAETTE/BULLSHE/LOVE IS THE DRUG - 
Grace Jones- Island (LP /12-inch) 

9 QUE SERA NI VIDA -The Gibson Brothers -Mango 
(12 -inch) 

10 UPSIDE DOWN /I'M CONING OUT -Diana Ross - 
Motown (LP /12.inch) 

11 SFARCHIN'- Change -Warner /RFC(LP /12-inch) 

12 EMOTIONAL RESCUE /DANCE -The Rolling Stones - 
Rolling Stone Records (LP /12 -inch) 

13 MAN FROM CHINA- Vivabeat- Charisma (LP) 

14 SATURDAY NIGHT- Herbie Hancock -Columbia (LP /12. 
inch) 

15 FOR YOUR LOVE/DONE FIGHT THE FEELING -Idris 
Muhammad -Fantasy (LP /12-inch) 

PITTSBURGH 
This Week 

1 GIVE NE THE NIGHT- George Benson- Warner (LP /12- 
inch) 

2 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (12- 
inch) 

3 UPSIDE DOWN /rM COMING OUT -Diana Ross - 
Motown (LP /12-inch) 

4 PARTY ON -Pure Energy -Prism (12 -inch) 

5 SHAKE IT UP -DO THE BOOGALOO- Rod -Prelude (12- 
inch) 

6 EMOTIONAL RESCUE/DANCE -The Rolling Stones- 
Rolling Stone Records (LP /12 -inch) 

7 BOOGIE TO THE BOP -Mantus -SMI (12 -inch) 

R LOVE SENSATION- Loletta Holloway -Salsoul (LP /12- 
inch) 

9 RED UGHT /FAME (Fame, Semdtrack)- Various 
Artists -RSO (LP /12-inch( 

10 ANOTHER ONE BITES THE DUST- Queen- Bektra (12- 
inch) 

1l LOVE DON'T MAKE IT RIGHT- Ashford & Simpson - 
Warner (LP /12 -inch) 

12 CAN'T FAKE THE FEELING- Geraldine Hunt -Prism 
(12 -inch) 

13 LET'S GET IT OFF- Cameron -Salsoul (12-inch) 

14 SATURDAY RIGHT -Herbie Hancock -Columbia (LP) 

15 FEEL UKE DANCING/ME HEART TO BREAK THE 

HEART- France Joli- Prelude (LP /12-inch) 

SAN FRANCISCO 
This Week 

I RED LIGHT /FAME (Fame, Soundtrack)- Various 
Artists -RSO (LP /12 -inch) 

2 UPSIDE DOWN/I'M CONING OUT -Diana Ross - 
Motown (LP /12-inch) 

3 I HANNA TAKE YOU THERE NOW/HEMTUREAKER/S- 
BEAT -Gino Soccio- Warner (LP /12 -inch) 

4 GIVE NE THE NIGHT- George Benson- Warner (LP /12- 
inch) 

S LOVE SENSATION- Loleatta Holloway -Salsoul (LP /12. 
inch) 

6 PM READY -Kano- Emergency (12 -inch) 

7 UNDERWATER -Harry Thuman -Uniwave (12.inch) 

8 LADY OF THE NIGHT /NATIVES -Ray Martinez & 

Friends- Importe /12 (MAXI 33) 

9 LOVE DON'T MAKE IT RIGHT- Ashford & Simpson - 
Warner (LP /12 -inch) 

10 FEEL LIKE DEICING/ME HEART TO MEAN THE 

HEART- France loll- Prelude (LP /12 -inch) 

11 SATURDAY NIGHT- Herbie Hancock -Columbia (LP /12- 
inch) 

12 NUKE/AY/WHAT'S ON YOUR MIND/DON'T LET 

YOUR CHANCE GO BYE- Watson Beasley- Warner 

(LP /12 -inch) 

13 IN THE FOREST -Baby 0' -Baby 0' Records (12-inch) 

14 EMOTIONAL RESCUE/DANCE -The Rolling Stones- 
Rolling Stone Records (LP /12 -inch) 

15 CANT FAKE THE FEELING- Geraldine Hunt -Prism 
(12 -inch) 

SEATTLE /PORTLAND 
This Week 

I GIVE ME THE NIGHT- George Benson- Warner (LP /12- 
inch) 

2 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP /12 -inch) 

3 LOVE SENSATION -Loleatta Holloway -Salsoul (LP /12- 
inch) 

4 RED UGHT /FINE (Fame, Soundtrack)-Various 
Artists -RSO (LP /12 -inch) 

5 I WANNA TAKE YOU THERE NOW/HEARTBREMER- 
Gino Soccio- Warner /RFC (LP /12-inch) 

6 QUE SERA NI VIDA -The Gibson Brothers -Mango 
(12-inch) 

7 CAN'T FARE THE FEELING- Geraldine Hunt -Prism 
(12-inch) 

8 CANT BE LOVE -DO E TO ME ANYWAY -Peter 
Brown -TK (12.inch) 

9 THINK/PETER GUNN (Blues Brothers, Seeedtrad0- 
Various Artists -Atlantic (LP) 

TO SEARCHIN'- Change -Warner /RFC (LP /12-inch) 

11 FUNKIN' FOR JAMAICA (II-Y.) -Tom Browne -Arista 
(12 -inch) 

12 FEEL UKE DIINCING/THE NEW TO BREAK THE 

HEART-France Job- Prelude (LP /12.inch) 

13 BREMAWAY- Watson Beasley- Warner (LP /12 -inch) 

14 FOR YOUR LONE -Idris Muhammad -Fantasy (LP /12- 
inch) 

15 PARTY ON -Pure Energy -Prism (12.inch) 

MONTREAL 
This Week 

I TAKE YOUR TIME (Do It Right) -S.O.S. Band -CBS 
(LP /12-inch) 

2 STAY THE NNTIT -Billy Ocean -CBS (12-inch) 

3 WIT FARE THE FEELNIG /NO WAY- Geraldine Hunt - 
Uniwave (LP /12-inch) 

4 DYNAMITE/JUMP TO THE BEAT -Stacy lattisaw -WEA 
(LP /12 -inch( 

5 BAEAAAWAY/WHA1S ON MY MIND -Watson Beasley - 
CBS (LP /12-inch) 

6 YOU AND I /PUT A UTTLE LOVE ON ME- Delegation- 
Polydor (LP) 

7 ill COMING OUT /UPSIDE DOWN -Diana Ross - 
Quality (LP) 

B S- BEAT/THE RUNAWAY -Gino Soccio -Quality (LP) 

9 PARADISE GARAGE /RAZOR GEL-The Zebras- Uniwave 
(LP /12 -inch) 

10 LOVE SENSATION -Loleatta Holloway -RCA (LP) 

11 NACHO -all acs- Uniwave (LP) 

12 NOW THAT SHE'S ROCKIN' /OVERNIGHT SENSATION - 
terry Knight -A&M (LP) 

13 LOVER'S HOLIDAY -an cuts- Change -WEA (LP) 

14 CHERCHEZ PAS- Madleen Kane- Uniwave (LP) 

15 HOT LEATHERETTE- Passengers -Uniwave (LP) 

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 major 
U.S. Disco Action Markets, plus sales reports from key disco product retailers /one stops. 
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Jazz 
Al Jarreau's Secret: Be Unique, Outrageous 

LOS ANGELES -"You have to 
do a continual workshop with your- 
self, discover what's unique about 
you, perform it -and be out- 
rageous." 

That's the philosophy, and the 
successful one behind Al Jarreau, 
the distinctive vocalist, whose musi- 
cally outrageous career is building 
solidly around the world. 

Jarreau, the man with the com- 
plete bag of vocal tricks and an `or- 
chestra in his throat," is riding the 
crest of broadening popularity in the 
U.S., five years after his first Warner 
Bros. LP introduced his mind -bog- 
gling vocal style to recordings. 

Jarreau is an extension of the jazz 
vocalist and he credits Eddie Jeffer- 
son, Jon Hendricks and Betty Carter 
as paving the way for his expanding 
on their concepts and giving jazz 
singing multi -dimensional elements 
never heard of before. 

Al sings, scats, talks, whispers, 
rambles, glides, soars and imitates 
instruments, all within the legit 
framework of a composition. 

Having worked his way up from 
playing small clubs in Milwaukee 
and Los Angeles to the prestigeous 
Greek Theatre here, Jarreau today is 

discovering new things he can do 
with his voice. 

"I'm finding that the things I have 
been doing are really refining them- 
selves and are broader than I 

thought they were," he says. Like 
what? 

"There are ways I color the music 
with sounds that are in the falsetto 
range that five years ago I was much 
more timid to attempt. I was much 
more tentative about using that high 
range. 

Rio De Janeiro 
Jazz Event Ties 

Into Monterey 
LOS ANGELES -The first an- 

nual Rio Jazz Monterey Festival 
recently took place as a tie between 
the Monterey Jazz Festival and a 
jazz festival held in Rio De Janeiro 
at the Maracanazmho Auditorium. 

Harold Jovien, owner of Premiere 
Artists and Productions here, says he 
suggested a sister city tie -in between 
the Brazilian and Monterey Festi- 
vals to producers Roberto Mulyaert 
and Walter Longo to link the new 
festival with one already established 
and well known. He says the festi- 
vals were linked primarily by name. 
There was no financial tie -in. 

Jimmy Lyons, the originator. host 
and producer of the annual Monte- 
rey Jazz Festival, acted as an- 
nouncer for a group of musicians 
who have performed at his festival 
throughout the years such as: Clark 
Terry, trumpet; Slide Hampton, 
trombone; Richie Cole, reeds; and 
Victor Assis Brasil, reeds. A Brazi- 
lian rhythm section backed them 
during their group performance 
Aug. 16. 

Other jazz artists who performed 
at the festival, which ran from Aug. 
14 -17. were: John McLaughlin, gui- 
tarist; Weather Report; Al Jarreau, 
vocalist; McCoy Tyner, pianist; 
George Duke, keyboardist; and 
Airto Moreira, percussionist. 

Brazilian artists appearing in- 
cluded the jazz group Banda Black 
Rio and keyboardist Hermeto Pas- 
coil. 

Jovien says between 8,500 and 
11,000 attended the festival each 
evening from 9 until about 2 a.m. He 
estimates that the auditorium holds 
a capacity of 13,000. 

Jazz Vocalist's Popularity Widening Out 
"I couldn't get them to happen. 

I'm finding greater flexibility. It's 
really going for it and finding it can 
happen. 

"A large part of getting it to hap- 
pen is to reach for it." This broad- 
ened vocal range is evident on his 
new LP and will be emphasized dur- 
ing an upcoming national tour 
which starts this month and ends in 
November. Al will be playing 3,000- 
4,000 seat halls and will wind up on 
Broadway in his first showcase there 
at the conclusion of the tour. 

He speaks of preparing special 

By ELIOT TIEGEL 
playing the cabaca, an African sha- 
ker -like instrument. 

Scat singing, connecting syllables, 
introducing his own cello solo, rac- 
ing great neck through a phrase, 
these are all part of a musical pallette 
with which he colors his music. 

When he writes music he's con- 
scious of the melody line because he 
knows that by the time he gets 
through with a song he'll have done 
so many things to it that his voice 
will be raw. "I'm just willing to ask 
my voice to do more, to reach out," 
he explains. 

Al Jarreau: You have to reach for things and not be afraid to be outrageous. 

material for the Broadway show and 
he also has high hopes of recording 
"Groovin' High," the old Dizzy Gil- 
lespie tune which he has already 
performed on the "Soundstage" 
television program. He's written lyr- 
ics for this fast moving melody ex- 
press and will quickly scat the mel- 
ody with its fast changes for you. 

In fact, "Groovin' High" would be 
the second jazz composition, with 
difficult changes, that he's written 
lyrics for: Chick Corea's "Spain" is 

the first and appears on the current 
LP, "This Time." 

Jazz singing. he admits, is a diffi- 
cult trade to ply. "You have to have 
been there and heard that music 
played. It's not easy to put that over- 
coat on." 

Al credits Jon Hendricks and 
Betty Carter with having a "musi- 
cian's sense of chordal structure and 
changes that I only hear in the finest 
of horn players. "That's what I strive 
for, that fine sense of chordal struc- 
ture, how notes fit against each other 
and are strung out together in a way 
that is more than merely a string of 
notes." 

Improvisation is a key to Al's mu- 
sic-on disk or in- person. He's been 
writing his own music for only seven 
of the 25 years he's been singing pro- 
fessionally. He usually collaborates 
with his pianist. Tom Canning. 

There is room in each composition 
for improvisation and solos by Al 
and his musicians. The sound effects 
are not premeditated, says the man 
who can imitate the sound of a cello, 
flute, bass, guitar, saxophone and 
various percussive instruments. 

Percussion sounds are his favor- 
ites and he accompanies himself by 

He does strive to structure his 
tunes more in the lower level, al- 
though as he's said he's creeping up 
into the higher registers all the time. 

Al feels compelled to do his own 
writing and it's not just for the 
money. "If I'm part of the creative 
process I'm going to be able to iden- 
tify with it more," he comments. "I'll 
know it from the mustard seed and 
it'll show in the performing of that 
song." 

It's also easier for him to write his 
own song since he can mold the sec- 
tions where he can interject his per- 
sonal touch, those lightning fast ele- 
ments which make him the most 
distinct vocal stylist in music today. 

And the fact that more than just 
the jazz community is digging his 
work is comforting to this dedicated 
musician. 

In- person he involves his au- 
dience in several ways, including 
having them come in on parts of his 
songs. Knowing the boss will be 
throwing them improvised curves 
during the performance, the backup 
band's credo is "everybody on your 
toes." 

And people in the audience can 
affect the improvisation Explains 
Al: "A lady with a red hat may cause 
me to turn a phrase like I've never 
done before, or I may go right to that 
person and sing to her. Even if it's a 
lady giving you a flower. it's what 
makes each night different. That 
flower could affect the way I sing the 
next line in the song. Or someone 
shouts something and I use it in the 
song." 

Al has a lot of fun with "Take 
Five." In Germany he naturally 

counts in that native tongue, playing 
around with the sound of five. 
Sounds are Al's best friend, al- 
though he has a powerful way of in- 
terpreting a lyric. 

An interesting aside to this man's 
career is that American audiences 
have been late in discovering him. 
The Europeans bit first, especially in 

Germany, Holland, France and the 
Scandinavian countries. 

"What is deceptive," Al says, "is 
that these countries don't have a 

huge, sprawling market like we have 
here. You do well in eight to 10 cities 
in Germany and you are a national 
success. Three television shows put 
you in front of a lot of people." 

Al acknowledges that the Europe- 
ans have taken jazz and jazz related 
things to heart "in a way that is a bit 
embarrassing for American jazz 
lovers." 

Al believes it is Europe's older cul- 
ture and long history in the "slowly 
brewed arts" which accounts for 
their fast pickup on his music. "They 
have a long history that makes them 
more appreciative of things develop- 
ing. It's not instant coffee. Ameri- 
cans are motivated by a have it now 
attitude. The Europeans are willing 
to sit and listen to a piece of music; it 
doesn't have to be instantaneous." 

Instantaneous. That's the buzz 
word. Al Jarreau is instantaneous 
skill and art. In the U.S. he's scored 
in such places as New York, L.A., 
Washington, Detroit, San Francisco, 
New Orleans, Philadelphia and At- 
lanta. Other parts of the country are 
slowing discovering his music. 

For a musician whose craft is 

based on instantaneous improvisa- 
tion and for a people who flock to in- 
stantaneous new fads or trends, 
there still seems a way to go before 
musician and mass audience come 
together. 

Rest assured Al's working on it. 
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GIVE ME THE NIGHT 
George Benson, 
Warner Bros. HS 3453 

RHAPSODY AND BLUES 
Crusaders, MCA MCA-5124 

LOVE APPROACH 
Toni Browne, Arista /GRP 5008 

THIS TIME 
Al Jarreau, Warner Bros. BSK 3434 

H 

Bob lames, Tappan Zee /Columbia 
IC 36422 

MAGNIFICENT MADNESS 
John Klemmer, Elektra 6E-284 

BEYOND 
Herb Alpert, A&M SP -3717 

ROUTES 
Ramsey Lewis, Columbia IC 36423 

SPYRO LYRA 
Catching The Sun, MCA MCA -5108 

ROCKS, PEBBLES AND SAND 
Stanley Berke. Epic JE 36506 

STRIKES TWICE 

Larry Carlton, 
Warner Bros. 15K 3380 

HIDEAVNIY 
David Sanborn, 
Warner Bros. BSK 3379 

SPLENDIDO HOTEL 
Al DiMeola, Columbia C2X 36270 

WIZARD ISLAND 
Leff Lorber Fusion, Arista AL 9516 

ONE BAD HABIT 
Michael Franks, Warner Bros. 

BSK 3427 

PARTY Of ONE 
Tim Weisberg, MCA MCA.5125 

THE SWING OF DELIGHT 
Devadip Carlos Santana, Columbia 
C2-36590 

THERE AND BACK 
Jeff Beck. Epic FE -36584 

MONSTER 
Herbe Hancock, Columbia 

JC 36415 

QUINTET 'MID 

David Grisman, 
Warner Bros. BSK 3469 

Noel Pointer, 
United Artists LT-1050 

DREAM COME TRUE 
Earl Klugh, United Artists LT-1026 

NIGHT CRUISER 
Deodato, Warner Bros. BOB 3467 

SADDEST 
Grover Washington Jr., Motown M9- 

94002 

A BRAZILWI LOVE AFFAIR 
George Duke, Epic FE 36483 
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2 HOW TO BEAT THE HIGH 

COST OF UVMG- Soundtrack 
Hubert Laws b Earl Kluge, 

Columbia 15 -36741 

28 SKYLARKIN' 
(rover Washington Jr., 

Motown M7933R1 

30 EVERY GENERATION 
Tonne Laws. 

United Artists LT-I001 

45 ONE ON ONE 
Bob lames & Earl Klugh, 
Columbia /Tappan Zee FC 36241 

6 BODY LANGUAGE 
Patti Austin, CTI 11 36503 (CBS) 

13 NIRATION 
Aanley Turrentine, Elektra 6E -269 

30 fUIN AND GAMES 
.huck Mangione, A&M SP-3715 

46 ANGEL OF THE NIGHT 
Angela Bofill, Arista /GRP GRP 5501 

26 YOU'LL NEVER KNOW 
Rodney Franklin, 

Columbia NJC 36122 

12 NOW WE MAY BEGIN 
Randy Crawford, 

Warner Bros. BSK 3421 

14 DETENTE 
Brecker Brothers, Arista AB 4272 

18 ROBERTA RACK FEATURING 

DONNY HATHAWAY 
Roberta Flack Featuring Donny 
Hathaway, Atlantic SD 16013 

76 MORNING DANCE 
Spyro Gyre, Infinity 
INF 9004 (MCA) 

42 AMERICAN GARAGE 
Pat Metheny Group, ECM ECM 

11155 (Warner Bros.) 

17 SKAGLY 
Freddie Hubbard, Columbia 
FC 36418 

s RHYTHM VISION 
Mark Soskin, 
Prestige P-10109 (Fantasy) 

9 NATURAL INGREDIENTS 
Richard 
JC 36380 

Tee. Tappan Zee /Columbia 

35 HIROSHIMA 
Hiroshima, Arista AB-4252 

11 DREGS OF THE EARTH 
Divie Dregs, Arista AL 9528 

8 JOURNEY TO THE ONE 
Pharoah Sanders, 
Theresa TR 108/109 

7 FROSTBITE 
Albert Collins, Alligator 4719 

19 TAP STEP 
Chick Corea, Warner Bros. 

BSK 3425 

jL LOOK IN YOUR HEART 
Ernie Watts. Elektra 6E -285 

1=0 SERENADE FOR THE CITY 

Michael Urbaniak, Motown 
M7-944R1 

7 EMPIRE JAZZ 
Various Artists, RSO RS-I3085 

48 

49 
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Country 
Roller Rinks To KHJ -AM 

Goes Country `Adopt Country? 
By KAREN KELLY 

LOS ANGELES -Country music 
may soon sweep through roller rinks 
throughout the country as an al- 
ternative to the disco music that has 
dominated them the last few years, 
says Lynda Emon, publisher of 
Roller Review, a monthly tip sheet/ 
newsletter and chief of the soon -to- 
be- retitled Prodisco Music Service. 

"What I've decided to do is go 
country." Emon says. "Country mu- 
sic is the biggest thing since sliced 
bread. However. its been overlooked 
in the rinks until just recently." 

She became aware of the potential 

Set Entertainment 

For DJ Banquet 
NASHVILLE -Induction of two 

country music personalities into the 
Disk Jockey Hall of Fame and enter- 
tainment by Columbia artists Crys- 
tal Gayle, Bobby Bare, Lacy J. Dal- 
ton, Moe Bandy and Joe Stampley 
will highlight the fifth annual Fed- 
eration of International Country Air 
Personalities banquet Oct. 17. 

This year's banquet and presenta- 
tion ceremony is scheduled to be 
held at the Hyatt Regency Hotel be- 
ginning at 7 p.m. Approximately 700 
guests are expected to attend. The 
organization plans to use the Hyatt 
as its headquarters for the week -long 
CMA celebration; an information 
booth will be set up in the hotel 
lobby, along with a hospitality suite 
open to members or industry guests. 

Also included in this year's Feder- 
ation of Country Air Personalities 
banquet will be the introduction of 
new board members Les Acree, 
WMC -FM; Ralph Emery, WSM- 
AM; and Tom T. Hall of "Pop Goes 
The Country:" as well as two new 
lifetime members, performers Fred- 
die Hart and Larry G. Hudson. 

Tickets for the banquet and show 
are $25 and may be ordered through 
the Federation's office at 1201 16th 
Ave. S, Nashville 37212. 

Firms Relocate 
OKLAHOMA CITY -Midstates 

Music Publishing Inc. and Music 
America have relocated. New ad- 
dress: 7710 N. May Ave., Oklahoma 
City, Okla. 73116. (405) 848 -8346. 
The firms also have a branch office 
in Nashville. 

for programming country music in 
the rinks when Lou Collichio, oper- 
ator of the Montvale Roller Rink in 
New Jersey mentioned the success 
he was having Monday nights when 
country was the musical format. 

"I'm heading in that direction and 
I have a feeling I'm on top of a craze 
just as much as in disco," Emon en- 
thuses. 

In her forthcoming issue of Roller 
Review, to which 6,000 rinks, 200 
skate and skating accessory manu- 
facturers and many record com- 
panies subscribe, Emon has listed 20 
country songs under the heading 
"Best Choices For Country Pro- 
gramming." These include: Johnny 
Lee's "Lookin' For Love," Eddie 
Rabbitt's "Drivin My Life Away," 
Dolly Parton's "Old Flames Can't 
Hold A Candle To You," and Fred 
Knoblock's "Why Not Me," as well 
as the soundtracks from films such 
as "Honeysuckle Rose." 

"This is a whole new field for me- 
I am just out to lunch. So, what I've 
done is I've gotten the experts in the 
country field to be on my team to 
help me," she notes. Rink operators 
in Texas and Oklahoma and country 
music writers assisted her in select- 
ing the 20 songs recommended for 
country programming. 

They won't actually be charted 
until the rink disk jockeys play them 
in their rinks and call her with the re- 
sults, which she will then tabulate 
and print. 

Emon isn't sure what kind of re- 
sponse she'll receive, noting, "I 
might get hate mail, but I might get 
love mail too -it's hard to tell. But, 
I'm giving them (rinks) an alterna- 
tive. If they're slipping in any way, if 
they see their sales are down, they 
have an alternative. 

"The rink operators are probably 
getting bored right now, and the 
skaters too. A lot of skaters are out- 
doors now, but will be indoors in the 
fall. Indoor skating is what we're 
working on now and we have to have 
a reason to get them (skaters) in- 
doors," and country music, she 
thinks, may be one means of doing 
so. 

Three hundred rinks both here 
and abroad belong to Emon's 16- 
month -old music service, paying her 
a yearly fee to provide for record 
companies to supply them with 
product. 

INTRODUCING: 
MICHAEL CASEY 

SINGLES REVIEWS Cash Box /August 16, 1980 

MICHAEL CASEY (MBP 1990) 
Saviour Of My Natural Life (4:01) (Leeds Music Corp. /Antique Music - ASCAP) (David 
Loggins) 

Its not often that a new artist releases a single as overwhelmingly powerful as this Casey, 
whose voice is a bit reminiscent of Neil Diamond, has taken an excellent David Loggins 
tune and added a dose of pure magic. Programmers looking for a true classic should pick 
up on this immediately. 
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last 15 years programming innova- 
tive music. We have an incumbent 
responsibility to move forward and 
take the genius of the station and re- 
late to the '80s. 

Rockoff would not comment on 
the future of the current KHJ air tal- 
ent staff. Charlie Cook, formerly 
with WGBS -AM in Miami, how- 
ever, recently took over as program 
director, replacing Chuck Martin 
who resigned two weeks ago (Bill- 
board, Aug. 30, 1980). Cook worked 
under Rockoff at WHN as assistant 
program director. 

A major advertising campaign, 
which Rockoff calls "unique and at- 
tractive" is expected to kick off 
shortly that will reveal "a whole new 
look for the station from its logo 
through." 

KHJ's chief competition now will 
be KLAC -AM, this city's only other 
country- formatted station. Rockoff 
expects to "take a chunk of KLAC's 
listenership as well as listeners from 
other contemporary AM stations 
and some from the FM dial. 

"I don't think it will split KLAC 
but add to it. The share of country 
today is five times as much," says 
Rockoff. 

BUYERS TIE 
IN BEAUMONT 
NASHVILLE -A cooperative tal- 

ent buying organization has been es- 
tablished in Beaumont, Tex., under 
the leadership of Ken Rollins' Texas 
Creative Booking Corp. Rollins was 
formerly with the Shorty Lavender 
Agency here. 

Rollins says the informal group 
now includes club owners and man- 
agers from Texas, Louisiana and 
Oklahoma. The purpose of the 
group, according to Rollins, is to buy 
talent on a volume basis. Acts would 
be booked for week -long or longer 
tqurs among the member clubs. 

By setting this many dates, Rollins 
maintains, a tour price can be ob- 
tained from each act, saving money 
for each participating club owner. 
And, he adds, since the routing will 
be coordinated, the acts will make 
more profit. 

Rollins' company books Kathy 
Twitty and the Palace Pickers. 

Clubs that have had representa- 
tives at the co -op's organizational 
meeting were the Palace, Beaumont; 
Melody Ranch, Waco; Silver Dollar 
North and South, Austin; Texas 
Hall of Fame, Bryan; Cotton -Eyed 
Joe, Nacogdoches; Cowboys, Lake 
Charles, La.; and Ziegfield's, Tulsa. 

Si Siman Appointed 
SPRINGFIELD, Mo. -Si Siman 

has been appointed chief aide for 
the Ancient Order Of The Shrine. 
Siman is president of Earl Barton 
Music, Inc., Rose Bridge Music, Inc., 
Shady Dell Music, Inc. and Straw- 
berry Hill Music, with headquar- 
ters in Springfield and offices in 
Nashville. 

He formerly was executive pro- 
ducer of the "Red Foley Ozark Ju- 
bilee" television show, and has 
worked with Porter Wagoner. 
Brenda Lee and Chet Atkins. As 
chief aide, Siman will travel on be- 
half of the Shriners, which operates 
21 crippled children and burns hos- 
pitals at an annual cost of more than 
53 million dollars. 

CMA DISCLOSURE 

Survey Shows Country 
Moving Up On The Tube 

L'OP 

BACKSTAGE BANTER -Bill Anderson, host of the new syndicated 
television show, "Backstage At The 'Grand Ole Opry,' " chats with his 
guest Dottie West on the set. The program, the first ever to originate 
from the "Opry" on a regular basis, is designed around a magazine - 
interview format and will spotlight country entertainers in and out of 
concert. The program is being nationally marketed by Show Biz, Inc. 

Continued from page / 

nearly 72% say they carry some 
form of local country program- 
ming, either syndicated or lo- 
cally- produced shows. 

A total of 42 different pro- 
grams were tallied, of these, 21 
are syndicated and 19 are locally 
originated. "Hee Haw" is the 
most popular country program 
on the air, according to the sur- 
vey's results, with "That Nash- 
ville Music" running a close sec- 
ond. "Pop! Goes The Country" 
clocked in at third, with "Nash- 
ville On The Road" in fourth 
place. The average number of 
country shows aired by these tv 
stations averaged out to 2.3 per 
station. 

The average number of coun- 
try- oriented programs appears to 
be heaviest in the South Atlantic 
region (Virginia, Georgia, Flor- 
ida, North Carolina and South 
Carolina), scoring an average of 
2.37 shows per station. The least 
amount of country tv program- 
ming occurs in the western/ 
mountain regions, including Col- 
orado, Arizona, Idaho, Nevada, 
Montana and New Mexico, with 
only a little over 11/2 programs per 
station. 

The questionnaire specifically 
targeted the arena of ratings for 
country programming at the lo- 
cal level. Participating stations 
were asked how network country 
shows scored in local ratings 
against national ratings, as well 
as how successful local country 
programming fared compared 
with other types of local pro- 
gramming in similar time slots. 

The results show that ratings 
for local country programs are 
higher than other types of pro- 
grams placed in similar time pe- 
riods by 75% in top 10 markets, 
higher in 60% of the top 30 mar- 
kets, and higher in 47.8% of the 
top 50 markets. Also, these pro- 
grams rated highest on tv stations 
located in Middle Atlantic, New 
England and Pacific areas. 

In almost all surveyed regions. 
country audiences appear to be 
composed of equal numbers of 
men and women (although in the 

New England and Pacific areas, 
female country viewers predomi- 
nate). In the top 10 market areas, 
women appear to outrank male 
viewers, but in all other markets, 
viewers span matching numbers 
of males and females. 

Interestingly enough, in all 
surveyed regions and market 
areas, at least 84% of the country 
program viewers fall into the 
prime buying class of 20 -50 years 
in age. And in a breakdown of 
the top 10 tv markets, half of the 
viewers for country shows are be- 
tween ages 20 -35. 

More than 62% of the tv sta- 
tions who participated in the ex- 
clusive CMA survey sell at least 
75% of their available spots dur- 
ing country programming, with 
less than 15% selling under 50% 
of their available air time then. 

Tabulated results for this na- 
tional poll indicate that of the 
135 stations who did respond to 
the CMA's questionnaire, 68.1% 
are major commercial network 
affiliates (23.7% were CBS affil- 
iates, 24.8% NBC affiliates and 
19.6% ABC affiliates). The re- 
maining 31.9% are either inde- 
pendent stations or PBS /non- 
commercial stations (20% PBS 
affiliates, 11.9% independents). 

The survey also found that 
21.3% of all local country pro- 
grams are shows on weekdays, 
67.6% on Saturdays and 11.1% 
on Sundays. On weekdays, more 
than half of these shows are aired 
during prime time; on Saturdays, 
prime time accounts for just un- 
der 50% of the country program- 
ming; and approximately 25% of 
Sunday's country programming 
reach viewers during prime time 
slots. 

Information included in this 
survey is based solely upon the 
data received by the CMA from 
individual tv stations participat- 
ing in the poll. Copies of more 
detailed survey results are avail- 
able from the CMA. Inquiries 
should be addressed to the 
CMA's public information de- 
partment, P.O. Box 22299, Nash- 
ville, Tenn. 37202. Phone: (615) 
244 -2840. 
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You're never heard CRYSTAL GAYLE 
untilyou 've heard her "These Days." 
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0 
Produced byAll nn Reynolds. 

On Columbia Records & Tabes 
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Management: Gavle Enterprises 51 Marie Sq., Eut Aa:Mille, Ar. 37203 (615) 327 -2651 

Booking : William Morris 2325 Credm wr Nacá tiGe. M. 37215 (6151 385 -0310 
William Morris 151 El Camino Dr. Berna`- Hü . Ca. 90212 (2131 274-7451 
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LOOKIN' FOR LOVE- lekn.y Lae 
(W. Mallett, P. Ryan, B. Morrison), Asylum 47004 
(Southern Nights, ASCAP) 

MAKING MANS- 
Porter Wagner and Daly Porten 
(1. Russell, B. Morrison), RCA 11983 (Sure-Fire. BMI) 

MISERY AND GIN -raw lama 
(J. Durrill, S. Garrett), MCA 41255 
(Peso, Bronco, BMI) 

OLD FLAMES CAN'T HOLD A CANDLE TO 

YOU-Day Parise 
(P. Sebert, H. Moffatt), RCA 12040 (Right Song, BMI) 

HEART OF MINE -oak Rid R aya 
(M. Foster), MCA 41280 (Silverline, BMI) 

CHARLOTTE'S WEB -me saw aroma 
(C. Crofford, J. Durrill, S. Garrett), Mercury 7031 
(Peso, Dutchess, BMI) 

FADED LOVE -/nine Nelsen a ay Prig 
Wills, J. Wills), Columbia 111329 ( Rightsong, BMI) 

DO YOU MANNA GO 

TO HEAVEN -T.4 Sheppard 
(C. Putman, B. Jones), Warner /Curb 49515 
(Tree, BMI /Cross Keys, ASCAP) 

LOVING UP A STORM -Rout' airy 
(D. Morrison, J. Slate), RCA 12062 
(House Of Gold, BMI) 

THAT WHAT I GET FOR 

LOVING YOU -Edy Arser 
(B. Springfield). RCA 12039 (House of Gold, BMI) 

CRACKERS -Reran 
Morgan), MCA (K. Fleming, a W. Morgan), MCA 41263 

(Pi -Gem, BMI) 

LETS KEEP IT THAT WAY-rat Drib 
(C. Putnam, R. VanHoy), Casablanca 2286 (Tree, BM)) 

THE LAST COWBOY SONG -F/ are. 
(E. Bruce, R. Peterson), MCA 41273 
(Tree, BMI /Gingham, ASCAP) 

COWBOYS AND CLOWNS /MISERY LOVES 

COMPANY -Bane rise 
(S. Dorff, G. Harju. L. Herbstritt. S. Garrett, J. Reed), 
RCA 12006 (Lowery, BMI) 

PUT IT OFF UNTIL 
TOMORROW -1M Kodak 
(D. Parton, 8. Owens), Ovation 1154 (Combine, BMI) 

FREE TO BE LONELY AGAIN-Debby Beene 
(D. Pfeiffer), Warber /Curb 49281 (Brightwater 
Strawberry Patch ASCAP) 

HE'S OUT OF 
MY LIFE -Jdny Duncan and Janie Fricke 
(T. Bahler), Columbia 1.11312 
(Fiddleback, Peso, Kidada, BMI) 

YESTERDAY ONCE MORE -Mine Bandy 
(J. Mundy, P. White), Columbia 111305 
(Benny, BMI /HOneytree, ASCAP) 

RAISIN' CANE IN TEXAS -Gene Manse 
(J. Allen, D. Lay), Capitol 4898 (Joe Allen, BMI) 

BRING IT ON HOME -eig r De.,deg 
(A. Downing. O. Burdette, J. Martin), Warner Bros. 
49270 (Al Gallico /Metaphor, BMI) 

WHEN -slim Willman 
(H. Bouwens), Epic /Cleveland International 950912 
(Burning River, Two Peters, Blue Moon, BMI) 

I BELIEVE IN YOU -Da whams 
(R. Cook, S. Hogin), MCA 41304 (Cook House. BMI) 

THEME FROM THE DUKES OF 

HAZZARD -wayea lanings 
(W. Jennings), RCA 12067 
(Warner-Tamerlane /Rich Way, BMI) 

THE BEDROOM- 
lime Ed Brown i Ida Combos 
(R. Allison, R. Muir), RCA 12037 
(Raindance, BMI; Ron Muir, ASCAP) 

THAT LOVING YOU FEELING 
AGAIN -ay Oebime a Entombs' Harris 
(R. Orbison, C. Price), Warner Bros. 49262 
(Acuff-Rose, BMI) 

IT'S TOO LATE -lane Pruett 
(Bourke, Dobbins, Wilson), IBC 10 (Chappell, ASCAP) 

ON THE ROAD AGAIN -wens Mee 
(W. Nelson), Columbia 111351 (Willie Nelson, BMI) 

IF THERE WERE NO 

MEMORIES -larks mama 
(R. McCown), Warner Bros. 49275 (Sawgrass. BMI) 

STARTING OVER -Tammy Wynne 
(B. McDill). Epic 950915 (Hall-Clement, BMI) 

WOMEN GET LONELY -Chary McClain 
(L Rogers, R.C. Bannon), Epic 9-50916 (Warner 
Tamerlane, Bill Black, Partnership, ASCAP) 

I'M NOT READY YET -Gage loess 
(T.T. Hall), Epic 950922 (Unichappel /Morris, BMI) 

WHY NOT ME -Fred Knoblock 
(F. Knoblock, C. Whitsett), Scotti Bros. 518 (Atlantic), 
Flowering Stone /United Mists. ASCAP /Whitsett 
Churchill, BMI) 

SWEET SEXY EYES -Misy Lae 
(R. Jenkins), United Artists 1369 
(Kevin Lee, Robchris. BMI) 

WORKIN' MY WAY TO 

YOUR REMIT -Dicke Lee 

(L. Martine Jr.), Mercury 57027 (Ray Stevens, BMI) 
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WHILE I WAS MAKING LOVE 
TO YOU -See Alaimo 
(M.S. Dunn, C. Putnam), United Artists, Curb 1365 
(Tree, BMI) 

BOMBED, BOOZED, AND BUSTED -la sea 
(D. Knutson), Ovation 1152 (ATV, Blue Lake, BMI) 

DRIVIN' MY LIFE AWAY -Ea ie whin 
(E. Rabbit( D. Malloy, E. Stevens), Elektra 46656 
(DebDave /Briarpatch, BMI) 

PECOS PROMENADE -Tanya Tacker 
(L. Collins, S. Pinkard, P.L. Garrett), MCA 41305 
(Senor /Duchess /Peso /Leeds BMI, ASCAP) 

STEPPIN' OUT -WI ma 
(B. Starr), Elektra 47015 (Cheno. BM)) 

OLD HABITS -Hank Brooms Jr. 
(H. Williams Jr.), Elektra /Curb 47016 (Bocephus, BMI) 

A LOVE SONG -Dave Newland a Sugar 
(1 Crutchfield), RCA 12063 (J. Crutchfield), 
(Duchess, Red Angus, BMI) 

IT DONT GET BETTER 

THAN THIS -Slab Andrewa 
(J. Fisher, D. Harp), Ovation 1146 (Plum Creek, BMI) 

LONG eLJNEeOFF EMPTIES -Darrell Darrell McCall 
(G. 

(ATV /Mad Lad, BMI) 

HARD TIMES -Lam 1. Dalton 
(B. Braddock), Columbia 111343 (Tree, BMI) 

I'M STILL IN LOVE 

WITH YOU- G He/an 
a Hill, C. Rains), Mercury 57029 
(ATV, BMI /Welbeck, ASCAP) 

THEY NEVER LOST YOU-Can 
(D. Wills, C. Quillen), Warner Bros. 

49528 (Chess, ASCAP) 

BACK WHEN GAS WAS THIRTY CENTS A 

GALLON -Tea T. Nag 
(T.T. Hall), RCA 12066 (Hallnote, BMI) 

HARD HAT DAYS AND HONKY TONK 
NIGHTS -be Slag' 
(E. Kilroy, D. Kirby), Elektra 47014 
(Diablo Lobo, Cross Keys, ASCAP) 

COULD I HAVE THIS DANCE -Ave Mumy 
(W. Holyfield, B. House), Capitol 4920 
(Vogue /Maple Hill /Onhisown, BMI) 

YOU BETTER HURRY HOME -Cane Car 
(G. Martin, T. Henry), MCA 41287 (Tree, BMI) 

OVER THE RAINBOW -Jerry la Lewis 
(H. Arlen, C.V. Harburg), Elektra 47026 
(Leo Feist, ASCAP) 

GONE-Ronnie MrDewa 
(S. Rogers), Epic 950925 (Rightsong, BMI) 

ALWAYS -easy ca. 
(I. Berlin), MCA 41303 (Irving Berlin, BMI) 

IN MEMORY OF A 

MEMORY- lebnn,y Parma 
(1. Paycheck, R. Pate), Epic 950923 
(Bojan, BMI /Max Dayden, ASCAP) 

A PAIR OF OLD 
SNEAKERS -Game lean i Tammy Noodle 
(L. Kingston, G. Sutton), Epic 950930 
(flail. Clement /Flagship, BMI) 

LOVE THE WORLD AWAY -Knot' agar 
(B. Morrison, J. Wilson), U.A. 1359 
(Southern Nights, ASCAP) 

TEXAS BOUND AND FLYIN'- g 

(J. Reed), RCA 12083 
(Duchess/Guitar Man /Peso, BMI) 

TUMBLEWEED-Sylvia 
(K. Fleming, D.W. Morgan), RCA 12077 (Pi-Gem, BMI) 

HOT SUNDAY MORNING-Wayne Warning 
(A. Chapman, J. Tweet), NSO 57 

(VA, ASCAP /Window. BMI) 

LONG ARM OF THE LAW- Bewli K 
(R. Bowling, B.E. Wheeler), NSD 58 
(ATV, BMI /Sleepy Hollow, ASCAP) 

SHE CAN'T SAY THAT 
ANYMORE -Jahn Cade. 
(S. Throckmorton). MCA 41321 (Cross Keys, ASCAP) 

ROCK 'N' ROLL TO ROCK 

OF AGES -Bit wean 
(C. Anderson, J. Abbott), MCA 41297 (Stallion. BMI) 

THE BOXER- Eaayeu Barris 
(P. Simon), Warner Bros. 49551 (Paul Simon, BMI) 

COLD LONESOME MORNING- Jehm,y Cask 
(J.R. Cash), Columbia 611340 (House of Cash, BMI) 

THE DEVIL STANDS ONLY FIVE FOOT 

FlVE- °Becloud^ lack Grayson 
(T. Purvin, J. Grayson), Hitbound, 4504 ( Temar, 
ASCAP; Hinsdale, BMI) 

FALUN' FOR YOU -lerri Kay 
(K. Freeman), Little Giant 026 (Kelly d Lloyd, ASCAP) 

IF YOU EVER CHANGE 

YOUR MIND -Crawl Gayle 
(P. McGee, B. Gundry), Columbia 111359 (Dawn 
Breaker, BMI /Silver Nightingale, ASCAP) 

UNTIL THE BITTER END -gear saran 
(G. Dobbins, T. Daniels, S. Barrett), MDJ 1005 
(Chappell, Intersong, ASCAP /Canadina, Pro -Cam) 
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NIGHT GAMES -Ray Stevens 
(C.W. Kalb, Jr.), RCA 12069 (Ray Stevens, BMI) 

MATS THE WAY A COWBOY ROCKS 
AND ROLLS - Ward 
(T.1. White), Mercury 57032 (Swamp Fox, ASCAP) 

JUST TO PROVE MY LOVE 
TO YOU -Jimmy Snyder 
(DA. Coe), E.I.O 1126 (Window, Captive, BMI) 

I'VE COME BACK (To Sr! I Love You 
One More Tittle) -Chew Howard 
(C. Howard), Warner /Curb 49509 
(Jeffrey's Rainbow, BMI) 

ROSES ARE RED - Freddie Hart 
(N. Larkin, D. Wills), Sunbird 7553 
(Blue Moon. Merilark, April, ASCAP) 

EVEN COWGIRLS GET 

THE BLUES- 
(R. Crowell), Columbia 111296 (Visa, ASCAP) 

I'VE NEVER SEEN THE LIKES 

OF YOU -Cony Nifty 
(B. McDuff W. Holyfield), MCA 41271 
(Ha16Cliement, Maplehill, Vogoe, BMI) 

LOVE IS ALL AROUND -shay ants 
(S. Curtis), Elektra 46663 (Mark Three, BMI) 

ou Lift Me) UP TO HEAVEN - 
YrFaöre 

B. Zerface, J. Zedace, B. Morrison, J. MacRae ( ) 
Mercury 57025 (Southern Nights, 
ASCAP /Combine, BMI) 

STAR STUDDED NIGHT -The siena 
(S. Throckmorton), Rainbow Sound 
8022 (Ceosskeys ASCAP) 

Ck OUT RUN THE SUN -Jim estset 
ed 1372 

(House Of Gold,uVogue, BMI) 

HOLLYWOOD SMILES -Ca Campbell 
(L. Weiss), Capitol 4909 (Larry Weiss, ASCAP) 

NEVER BE ANYONE ELSE -R.C. ass 
(B. Knight), Columbia 111346 (Martragun, BM?) 

THE LEGEND OF WOOLEY 
SWAMP -mania Darr had 
(C. Daniels, T. Crain. F. Edwards. T.D. Gregorio, J. 

Marshall), Epic 950921 (Hat Band, BM)) 

Two HEARTS BEAT 

(Better Than One) -Kay Austin 
(D. Hoffman, R. Pace), E.1.0. 1127 

(Window, St. Jude, First Lady, BMI) 

SAD LOVE SONG LADY -David Mesita 
(B. Moore, D. Wayne). Country International 148 

(Rest-A-While, ASCAP /Taylor and Watts, BMI) 

ROLAID, DOAN'S PILLS AND 
PREPARATION H -Dave Dewy 
(M. Dudley, MJ. Harter), Sun 1154 
(Shelby Singleton, BMI) 

SHE'S LEAVIN' 
(And I'm Almost Gone) -any Pric. 
(1. McBee, R. Pennington, F. Lehner), Dimension 1010 
Wmarie, BMI /Millstone, ASCAP ( ASCAP) 

MEXICO WINTER -lobby reed 
(B. Moore, J. Mundy), Chute 015 
(Baray, BMI /Honeytree, ASCAP) 

OVER-Lan 
er, B. Rice), Orlando 107 (PMS) 

(Jack d Bill, ASCAP) 

TENNESSEE RIVER -Alabama 
(R. Owens), RCA 12018 (Buzzherb. BMI) 

STAND BY ME -rickey Finley 

(1. Lieber, M. Stoller, B.E. King), Asylum 46640 
(Rightsong /Trio /ADT, BMI) 

WHAT AM I GONNA DO? -oil Reeves 
Foster, B. Rice), Koala 594 (April, ASCAP) 

LAND OF COTTON -Dana Farp 
(1.M. Vest, D.W. Chamberlain), Warner Bros. 49514 
(Galleon, ASCAP) 

TEARJOINT -Fare Tong 
(D. Penn, D. Fritts), MCA 41292 (Dan Penn, BMI) 

FOR LOVE'S OWN SAKE -Nay Clark 
(C. Kelly, J. Didier), MCA 41288 
(Bobby Goldsboro, ASCAP) 

FIRST LOVE FEELINGS -Gran Barber 
(B.A. Barber, G. Barber), Sunbird 7551 
(Blue Moon, ASCAP) 

COWBOY STOMP -saga 
(F. Weller, B. Cason), Epic 950911 
(Young World, BMI /Buzz Cason, ASCAP) 

RIDE, CONCRETE COWBOY, 
RIDE -ay ledgers 
(C. Crofford. J. Durrill. S. Garrett). MCA 41294 
(Peso /Duchess. BMI) 

I CAN HEAR KENTUCKY 

CALLING ME -Cat Atkins 
(B. and F. Bryant), RCA 12064 
(House Of Bryant, BMI) 

GOOD LOVIN' MAN -Gag Doves 
(G. Davies), Warner Bros. 49263 
(Dickerson, Beechwood, Sister John, BMI) 

DANCIN' COWBOYS-Botany Brothers 
(D. Bellamy), Warner/Curb 49241 
(Famous /Bellamy Bros., ASCAP) 
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ANNINGTE! 
THE OAK RIDGE BOYS 
SAWTE THEIR 6TH 
ANNIVERSARY WITH 
THE HALSEY CO. 

1980 HAS 
BEEN OUR 
BIGGEST 
YET... 

BUT WOK OUT 1981. 
EXCLUSIVE REPRESENTATION 

THE JIM HALSEY CO. INC. 
TALENT AGENCY, PENTHOUSE CORPORATE PLACE 

5300 E. SKELLY DR. TULSA, OK 74135 (918) 663 -3883 TELEX 49 -2335 

9000 SUNSET BLVD. LOS ANGELES, CA 90069 (213; 278 -3397 

329 ROCKLAND ROAD HENDERSONVILLE, TN 37075 (615) 824 -4924 TULSA LOS ANGELES NASHVILLE LONDON 
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TITLE 

Artist, Label i Number 
(Dint. Label) 

jr 2 9 

2 1 17 

3 3 14 

4 4 15 

5 5 13 

6 6 6 

7 8 12 

8 7 16 

* 13 2 

10 9 72 

11 11 9 

* 23 2 

13 10 22 

14 14 123 

15 16 5 

W 18 4 

17 12 22 

18 19 44 

19 20 3 

* 26 3 

21 17 28 

22 21 92 

23 15 24 

24 27 12 

25 24 25 

26 22 44 

27 29 25 

28 25 51 

29 33 93 

30 31 21 

31 28 14 

32 39 7 

33 37 28 

34 34 63 

35 30 14 

36 41 19 

37 43 28 
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HORIZON 
Eddie Rabbitt, Elektra 6E-276 

URBAN COWBOY 
Soundtrack, Asylum DP 90002 

MY HOME'S IN ALABAMA 
Alabama, RCA AHL13644 

MUSIC MAN 
Waylon Jennings, RCA AHL13602 

SAN ANTONIO ROSE 
Willie Nelson and Ray Price, 

Columbia 36416 

FULL MOON 
The Charlie Daniels Band, 

Epic FE 36511 

HABITS OLD AND NEW 
Hank Williams Jr., 

Elektra /Curb 6E178 

ROSES IN THE SNOW 
Emmylou Harris, Warner Bros. 

BSK 3422 

ELVIS ARON PRESLEY 
Elvis Presley, RCA CLP8 -3699 

GREATEST HITS 
Waylon Jennings, RCA AHL1-3378 

THAT'S ALL THAT 
MATTERS 
Mickey Gilley. Epic lE 36492 

SOUNDTRACK 
Honeysuckle Rose. 

Columbia S236752 

GIDEON 
Kenny Rogers, United Mists 
L00 1935 

STARDUST 
Willie Nelson, Columbia IC 35305 

10th ANNIVERSARY 
The Statier Brothers, 

Mercury SRMI 5027 

I BELIEVE IN YOU 
Don Williams, MCA 5133 

ITS HARD TO BE HUMBLE 
Mac Davis, Casablanca NBLP 7201 

THE BEST OF 

EDDIE RABBITT 
Elektra 6E 235 

SOUNDTRACK 
Smokey And The Bandit 2. 

MCA 6106 

SMOOTH SAIUN' 
T.G. Sheppard, 

Warner /Curb BSK 3423 

THERE'S A UTI E BIT OF 
HANK IN ME 
Charley Pride, RCA AHL13548 

THE GAMBLER 
Kenny Rogers, United Mists 
UA-LA 934-H 

MILSAP MAGIC 
Ramie Milsap, RCA AHL13563 

FRIDAY NIGHT BLUES 
John Coulee, MCA 3246 

LACY J. DALTON 
Columbia NJC 36322 

WHISKEY BENT AND HELL 
BOUND 
Hank Williams Jr., Elektra /Curb 

6E-231 

COAL MINER'S DAUGHTER 
Soundtrack, MCA 5107 

KENNY 
Kenny Rogers, United Mists 
LWAK 919 

WILUE AND FAMILY UVE 
Willie Nelson, Columbia 

KC 2-35642 

ASK ME TO DANCE 
Cristy Lane, United Artists LT 1023 

A LEGEND AND HIS LADY 
Eddie Arnold, RCA AHL13606 

ED BRUCE 
MCA 3242 

TOGETHER 
The Oak Ridge Boys, MCA 3220 

FAMILY TRADITION 
Hank Williams Jr., Elektra /Curb 

6E- 194 

BRONCO BILLY 
Soundtrack, Elektra 5E -512 

DOLLY DOLLY DOLLY 
Dolly Parton, RCA 6H113546 

HEART 8 SOUL 
Conway Twitty, MCA 3210 

RAW 
Razzy ailey, RCA AHLI 3688 

39 42 

40 32 

41 35 

42 36 

43 38 

44 67 

45 53 

46 46 

47 44 

48 40 

49 45 

SO 62 

12 WAYLON AND WILLIE 
RCA AFL1L2686 

8 WHERE DID THE MONEY 

GO? 

Hoyt Axton, Jeremiah JH-5001 

138 TEN YEARS OF GOLD 
Kenny Rogers, United Mists 
UA-LA 835-H 

10 GREATEST HITS 
Larry Oaths And The Gatlin 

Brothers Band, Columbia 1C 36488 

49 STRAIGHT AHEAD 
Larry Gatlin And The Gatlin 

Brothers Band, Columbia 1C 36250 

2 PORTER AND DOLLY 
Porter Wagoner and Dolly Parton, 

RCA AHLI 3700 

14 YOUR BODY IS AN 

OUTLAW 
Mel Titlis, Elektra 6E -271 

20 THE WAY IAM 
Merle Haggard, MCA 2339 

71 BLUE KENTUCKY GIRL 
Emmylou Harris, Warner Bros. 

BSK 3418 

18 SOMEBODY'S WAITING 
Anne Murray, Capitol S00 12064 

8 DOUBLE TROUBLE 
George Jones 8 Johnny Paycheck, 

Epic JE35783 

23 LOVE HAS NO REASON 
Debby Boone, Warner /Curb 

BSK 3403 

ENCORE! 
Jeanne Pruett, IBC 1001 

MIWON MILE 
REFLECTIONS 
The Charlie Daniels Band, Epic 

JE 36751 

LOVEUNE 
Eddie Babbitt, Elektra 6E181 

CLASSIC CRYSTAL 
Crystal Gayle, United Artists 

100-982 

3/4 LONELY 
T.G. Sheppard, Warner /Curb 

BSK 3353 

JUST GOOD OL' BOYS 
Moe Bandy 8 Joe Stampley, 

Columbia 1C 36202 

THE OAK RIDGE BOYS 

HAVE ARRIVED 
MCA AY1135 

51 52 34 

52 48 16 

53 49 19 

54 58 44 

55 55 58 

56 50 49 

57 U 75 

58 57 3 

59 51 16 

*On* 
61 66 5 

62 63 15 

63 54 U 

64 56 6 

65 =11 

66 47 12 

67 61 43 

68 65 4 

69 68 7 

70 59 29 

71 69 24 

72 71 16 

73 73 16 

74 74 50 

75 60 35 

DIAMOND DUET 
Conway Twitty 8 Loretta Lynn, 

MCA 3190 

THE BEST OF DON 

WIWAMS VOL 11 

Don Williams, MCA 3096 

VARIOUS ARTISTS 
Greatest Country Hits of the 70's, 

Columbia 1C 36549 

JOHN ANDERSON 
Wamer Bros. BSK 3459 

ONE MAN, ONE WOMAN 
Jim Ed 8 Helen. RCA 6H11-3562 

PORTRAIT 
Don Williams, MCA 3192 

CACTUS AND A ROSE 
Gay Stewart, RCA AHLI 3627 

EVEN COWGIRLS GET THE 

BLUES 
Lynn Anderson, Columbia IC 36568 

OUTLAWS 
Waylon Jennings, RCA AFL1-1321 

WIWE NELSON SINGS 

KRISTOFFERSON 
Willie Nelson, Columbia 1C 36158 

IN MY DREAMS 
Johnny Duncan, Columbia 1C 36508 

SURE THING 
Freddie Hart, Sunbird ST 50100 

YOU CAN GET CRAZY 
Bellamy Brothers, Warner /Curb 

BSK 3408 

DOWN & DIRTY 
Bobby Bare, Columbia 1C 36323 

RIGHT OR WRONG 
Roseanne Cash, Columbia IC 36155 

HEART OF THE MATTER 
The Kendalls, Ovation OV 1746 

MISS THE MISSISSIPPI 
Crystal Gayle, Columbia 1C 36203 

THE ELECTRIC HORSEMAN 
Soundtrack, Columbia JS 36327 

Country 

Chart 
Fax 

By SHARON ALLEN 
Some country radio stations across the coun- 

try agreeing with Billboard on the No. 1 song by 

Johnny Lee, "Lookin' For Love," are -WCOS -FM, 

Columbia, SC; WHIY -AM, Moulton, Ala.; WCOK 
AM, Sparta, N.C.; KCLW -FM, Southfield, Mich.; 
KEBC -FM, Oklahoma City; KTOWAM, Tulsa; and 
KCKC -AM, San Bernardino, Calif. 

Prime mover of the week is by RCA artist Syl- 

via. "Tumbleweed" is tumbling up the charts at 

the rapid pace of 21 notches to a starred 58. 

Also flyin' high is Jerry Reed's "Texas Bound 

And Flyin' " which moves from 77 to 57. Willie 
Nelson makes a 16 place move to starred 27, 

while Anne Murray moves 12 notches to starred 
49. Hank Williams Jr. and Jerry Lee Lewis each 

move 11 places. Other prime movers include 

George Jones, Mel Tillis, Lacy J. Dalton, Johnny 
Paycheck, George Jones 8 Tammy Wynette, 

Waylon Jennings, Red Stegall, Willie Nelson 8 
Ray Price, Don Williams, Tanya Tucker and 

Roger Bowling. 

Chartfax stands corrected for stating that 
"You Win Again" had never been on the Bill- 

board Hot Country Singles chart until the recent 
release by Charley Pride. It was charted in Feb- 

ruary '80, by Jets Ross. 

National out -of- the -box breakouts: "Mexico 
Winter" by Bobby Hood (Chute), was added at 
KYNN -AM, Omaha; WFAI-AM, Fayetteville; 
WDOD -AM, Chattanooga; KHAK -AM, Cedar Rap- 

ids; CKLW -FM, Detroit; KOYN -AM, Billings; 
WHIM -AM, Providence; WDXB -AM, Chat- 

tanooga; WCBX -AM, Eden; WSDS -AM, Ypsilanti; 
KRAK -AM, Sacramento; WPCM -AM, Burlington; 
KRMD -AM, Shreveport; KFTN -AM, Provo and 

KFDI -AM Wichita. 

"She's Leavin' (And I'm Almost Gone)" by 

Kenny Price (Dimension), was added on WFAI- 

AM, Fayetteville; WDOD -AM, Chattanooga; 

KOYN -AM, Billings; WHIM -AM, Providence; 

KITS -AM, Springfield; KXOL -AM, Ft. Worth; 

WCBX -AM, Eden, NC; WSDS -AM, Ypsilanti; 

WKCW -AM, Warrington, Va.; KUZZ -AM, Bak- 

ersfield; KIXA -AM, Amarillo; WAXX -AM, Chip- 

pewa Falls, Wis.; WDEN -AM, Macon; KKYX -AM, 

San Antonio; KFDI -AM, Wichita. 

Bubbling Under the top 100: 101 -Eddy 
Raven, "Another Texas Song," Dimension; 102 - 
Cissy Spacek, "There He Goes," MCA; 103 -Da- 
vid Wills, 'The Light Of My Life," UA; 104 - 
Maury Finney, "Lonely Wine," Soundwaves; 

105- Foxfire, "What's A Nice Girl Like You 

(Doing In A Love Like This)," Elektra. 

Eddie Rabbitt's "Horizon" LP slides into the 
No. 1 position on Billboard's Country LP chart. 
"Porter And Dolly" is the prime mover with a 

jump of 33 to starred 44. "Razzy," by Razzy 

Bailey debuted at starred 38. "Various Artists," 
Greatest Country Hits of the '70s, entered at 

starred 60; at 65 is Lynn Anderson's "Even Cow- 

girls Get The Blues." 

Billboard photo by Bonnie Rasmussen 
"OPRY" DUO -Emmylou Harris sings harmony with Ricky Skaggs during his 
recent performance on the "Grand Ole Opry" stage. Harris surprised fans 

with her unannounced appearance. 

WWL -AM Airing `Douglas Roadgang' 
NASHVILLE -The tenth anni- 

versary Truckstop Tour, commemo- 
rating a broadcast decade for New 
Orleans' WWL -AM nightly 
"Charlie Douglas And The Road - 
gang" show, started last month and 
will end Sept. 12. 

Twenty five Truckstops Of Amer- 
ica, ranging in location from Gallup, 
N.M., to Valdosta, Ga., are the sites 
for the three -hour country music 
show, broadcast live on WWL and a 
local copromoting station. 

"What makes us unique is that we 
are making an extended truckstop 
tour showcasing live entertain- 
ment," explains Douglas. "Several 
stations do a couple of remote 
broadcasts from truckstops." 
Douglas has made two previous 
tours, in 1975 and 1976, using only 
remote broadcasts. 

Headlining the nightly show are 
Mercury's Becky Hobbs, Kari's Da- 
vid Rogers, Sun's Dave Dudley and 
Door Knob's Kent Westberry. Ac- 
companying Westberry are the 
Freightliners, a Nashville -based 
group. Backup vocal for all acts is 
Nashville artist Delilah McLane. 
Douglas is emcee. 

Newsbreaks 
GREENVILLE, N.C. -The Caro- 

lina Opry House here is celebrating 
its first year of operation, having 
chalked up a successful 12 months of 
country entertainment. The club 
features both national and regional 
country talent. Headliners perform- 
ing at the Carolina Opry in the past 
year include Razzy Bailey, Johnny 
Paycheck, Ernest Tubb, Moe Bandy, 
Hank Williams Jr., T.G. Sheppard, 

RCA Shove On 
`Porter & Dolly' 

NASHVILLE - "Porter And 
Dolly," the first new package from 
Porter Wagoner and Dolly Parton in 
more than four years, is being sup- 
ported by a print- oriented RCA 
marketing program. 

The label is supplying four -color 
point -of- purchase display items, in- 
cluding a two -foot by two -foot cover 
reproduction for retail. 

"Making Plans," the first single 
released from the duet LP, reached 
the number two slot on the Billboard 
Hot Country Singles chart. 

Gene Watson, Billie Jo Spears, Hoyt 
Axton and the Bellamy Brothers. 
The Opry has also jumped on the 
"Urban Cowboy" bandwagon by 
adding a mechanical bull for its cus- 
tomers. 

NASHVILLE -Century VII, a 
record production /promotion firm, 
has relocated to 38 Music Square 
West here. The company is now 
equipped to handle duplication of 
tape copies with the addition of two 
new TEAC Tascam stereo half -track 
reel to reel machines. Phone: (615) 
255 -0561. 

NASHVILLE - Nashville has 
been chosen the site for a convention 
of the board of directors of the Na- 
tional Music Publishers Assn. The 
executives will meet here Oct. 15 to 
discuss current programs and items 
of business, and the sessions are ex- 
pected to draw major publishing 
representatives from around the 
country. The date coincides with the 
annual country music festivities 
sponsored by the CMA and the 
"Grand Ole Opry," and the publish- 
ers will also attend many of the 
shows and awards programs during 
their stay. 

A two -hour remote broadcast 
from the truckstop restaurant, dur- 
ing which Douglas interviews per- 
formers and members of the au- 
dience, follows the free outdoor 
concert. 

"We're interested in participa- 
tion," says Douglas. "WWL bears 
the total cost. We just ask our co- 
promoting stations to help us broaden 
our market by inviting their listeners 
to attend the show." 

Tessier Talent, Inc., Madison, 
Tenn., is the promoter. 

Broadcasts begin at 8 p.m. central 
time. Douglas has a national follow- 
ing, with the "Roadgang" tag refer- 
ring to the truck drivers in his listen- 
ing audience. 

Music Scramble 
Tourney Slated 

NASHVILLE -The seventh an- 
nual Nashville Music Scramble Golf 
Tournament will be held at Mont- 
gomery Bell State Park Sept. 22. The 
event is open to the entire music 
community. 

An entrance fee of $40 will be 
charged. Costs will cover green fees, 
carts, beer, cold drinks, a light lunch 
and an evening awards banquet, 
complete with prizes and entertain- 
ment. 

Music industry personnel inter- 
ested in participating in the tour- 
nament should contact John Mc- 
Cartney, tournament director, Bill- 
board Magazine, Box 24970, Nash- 
ville 37202. (615) 748 -8140. Entry 
deadline is September 19. 

Billie Spears 
Hurt In Crash 

NASHVILLE - United Artists' 
Billie Jo Spears suffered a mild con- 
cussion, a possibly fractured left 
arm, and multiple cuts, bruises and 
abrasions in a recent automobile ac- 
cident in Nashville. 

Hospitalized for one day, Spears 
was forced to cancel dates in West 
Virginia and Pennsylvania, but was 
able to make a tour of Scotland. 

Preceding the accident, Spears 
had recently returned from a highly 
touted tour of the U.K., where she is 
the only female American country 
artist presently listed in the Top 100 
British chart. Reportedly, Spears is 

receiving interest from several labels 
outside the U.S. 
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Riders In The Sky headlined the annual 

Record Bar convention in Hilton Head, N.C., 

recently after finishing an engagement at the 

Kentucky State Fair earlier in August. Upcoming 

for the Rounder Records group will be the Ar- 

kansas State Fair in Little Rock later this month. 
The Riders-who combine authentic western fla- 

vor with an original setting -also appeared on a 

regional network program titled "Live From The 

Kentucky State Fair" hosted by Donna Fargo. 

In a current fact sheet sent out by the Statler 
Brothers, the following interesting tidbits ap- 

pear: the Statlers have "consumed more than 

1,000 Dr Peppers in the studio, have written 125 

of the 188 songs they've recorded, used over 

144 miles of recording tape, spent more than 

43,800 hours together, and have explained the 

origin of the name 'Stotler Brothers' more than 

1,000 times." 

When local favorite Billy Joe Shaver fell ill 
and was unable to make his two -night engage- 

ment at J. Austin's recently, Guy Clark and 

Danny Flowers immediately stepped in to fill the 

bill. Clark performed a fine set that was high- 

lighted by the astounding guitar prowess of Sha- 

ver's young son Eddie. And the surprise of the 

evening was the debut solo of Don Williams' ex- 

cellent backup band led by Danny Flowers. 

Flowers (who wrote 'Tulsa Time" for Williams) 

fronted the four -piece group consisting of Bitt 
Watson, David Pomeroy and Pat Mdnerney- 
and they showed that with or without Williams, 

they know how to play great music. Singer Larry 

Wiloughby also joined them onstage for a 

couple of tunes: Willoughby is Rodney Crowell's 

cousin and just completed an extensive road 

tour with Crowell's band, the Cherry Bombs. 

Isn't Rodney cutting some sides on Willoughby 

for future label deal? 

Causing excitement in Nashville's neighbor 

to the south -Atlanta -is a band called the Sun- 

belt Millionaires. When caught at the Agora over 

Labor Day weekend, the band showed powerful 

musicianship and an unusual and intriguing va- 

riety within its material. Keep an eye out for this 

rock group as one of the hottest on the new 

Southern scene. 

When Alabama headlined the Billboard Tal- 

ent Forum in New York last week, the group be- 

came the first country band ever to play the 

prestigious convention. The RCA act also set a 

precedent when it became the first country 

group to sign with a label and send its debut re- 

lease straight up to No. 1. 

Bin Andersen and Stephanie Wkslow enter- 

tained more than 22,000 fans at KYNN -AM's re- 

cent Listener Appreciation Day in Omaha, Neb. 

Must have been a big stadium to hold that many 

country fans.... Loretta Lynn and her husband 

Mooney recently held their own "appreciation 

day" for members of the Nashville MCA Records 

staff. The Lynns hosted an outdoor barbecue on 

their Hurricane Mills ranch for label personnel, 

and Loretta mentioned that she's writing some 

new material for inclusion on her next LP. 

Twenty- six -year -old newcomer Teri Gibbs, 

whose first record is "Somebody's Knockin' " on 

MCA, counts fishing and raising chickens among 

her hobbies. The pretty singer has been blind 

from birth but doesn't let that interfere with 

anything she does. For the last several years, 

Terri has been performing at a local nightspot in 

Augusta, Ga., and her new single will probably 
find her headlining much bigger clubs in the 

near future. 

ZENITH TV 
INTO COUNTRY 

CHICAGO -The country craze 
sweeping the nation has reached its 
Zenith -tv, that is. 

Zenith is introducing a new 12- 
inch diagonal black- and -white tv set 
for the outdoor market that capital- 
izes on the country mania. 

Named the "Denver," the set is 

covered in simulated leather and 
highlighted with contrasting saddle 
stitching. It operates from either AC 
household current or the 12 -volt DC 
system of an auto or recreational ve- 
hicle. 

Zenith's promotional campaign 
for the receiver is expected to follow 
the country and western slant, with 
an accent on western. 

Nashville Scene 
Bloodline, Kenny Rogers' backup band, is set 

to make its recording debut on United Artists, 

Bloodline is including two songs on its first al- 

bum by Nashville writer Thomas Cain from Com- 

By. KIP KIRBY 

bine Music. Speaking of Combine, it couldn't be 

much hotter: the company has "Lookin' For 

Love," "Up To Heaven" and "Love The World 

Away" scorching the top of the country charts. 

Perky Diane Pfeifer opens a series 12 dates 

with Don Williams throughout Great Britain in 

November. ... Leon Everette opened for Ray 

Stevens recently at a Juvenile Diabetes Founda- 

tion -sponsored concert in Sterling, Va. ... and 

singer Jacky Ward is producing his sister, Linda, 

on a single entitled "Me And Tennessee" - 
which was penned by Linda's young daughter. 

COUNTRY Music 
IT'S THE WHOLE WORLD: 

In 1980, it's difficult to find a spot on the globe that 
hasn't turned on to country. 

There's a solid and growing international appetite for 
country that's being fed by the explosive increase in its 
use in today's top box office attractions. 

Markets that range from rural to metropolitan are 
strengthened by country's continued 
expansion in sydicated and network TV. 

And that means that this year's 
Country Music Week will be a 
fantastic event. 

And that's exactly where 
Billboard's 18th Annual WORLD 
OF COUNTRY MUSIC will be with 
your message telling the world 
about the successes you're having 
on the, super -fast country music track. 

You can count on your 
message getting through 
because the world of 
country music counts 
on Billboard every week... 
that's why it's always the 
first read and most quoted 
trade in the industry. 

Billboard's WORLD OF 
COUNTRY MUSIC not only 
'provides fascinating and 
thought -provoking in -depth 
coverage of country events 
of the year, it creates a major 
story of its own: the publi- 
cation of Billboard's Country 
Music Awards to the top 
artists, labels and publishers. 

Featured articles will 
center on: 
COUNTRY MUSIC ARTISTS 
Who's moving and in which 
direction. 

COUNTRY CROSSOVERS 
It's a growing trend, but when does it stop being country? 
COUNTRY IN THE MOVIES 
How far will this amazing explosion go? 
COUNTRY RADIO 
The growth is phenomenal and much of it's in the 
big cities. 
RETAILING COUNTRY 

How to keep the cash -flow flowing. 
vv COUNTRY IN CANADA 

;... : ; Down home is big and getting bigger 
" way up north. cif 

COUNTRY ALIVE 
Live entertainment and its 

-sir , . many lively venues. 
COUNTRY THROUGH 
THE YEARS 
Tracing the history of 
country music's success. 
THE SHAPE OF THE 

INDUSTRY 
A close look at the 
leading country music 

organizations, country music 
publishers, and country 

producers. Plus Billboard's 
expanded photo coverage. 
That's a big, big world 
of country out there, and 
Billboard spotlights it all. 

So contact your Billboard 
account executive today to 

reserve YOUR special spot in 
the 18th ANNUAL WORLD OF 

COUNTRY MUSIC. It's the best 
way to reach out and touch the 

whole world of country! 

BONUS DISTRIBUTION AT CMA WEEK IN NASHVILLE OCTOBER 14 -18 

BILLBOARD'S 18THANNUAL 

WORLD OF 
COUNTRY MUSIC 

ADVERTISING DEADLINE: 

SEPTEMBER 26 
Billboard® ISSUE DATE: 

OCTOBER 18 
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General News 
ONLY 4 VIDEOTAPES AIRED 

Little Rock On Lewis Telethon 
LAS VEGAS -The Jerry Lewis 

Muscular Dystrophy Telethon over 
the Labor Day Weekend was once 
again weak in rock and trend mate- 
rial, despite staff efforts to expand 
musical directions this year. 

A scheduled "Telethon Top 10" 
with live introductions by Wolfman 
Jack had been trimmed to nine 
videotapes by show time. but only 
four clips actually aired. 

The Village People, with the tele- 
thon in 1978, led the videotape list 
with the performance of "Ready For 
The '80s." The other three acts in- 
cluded Blondie's "Heart Of Glass," 
Queen performing "Crazy Little 
Thing Called Love" and Larry Gat- 
lin & Brothers with "All The Gold In 
California." 

Cut from the final showing were 
the Bee Gees' "Too Much Heaven," 
Grace Slick's "Dreamin'." Michael 
Jackson's "Rock With You" and 
numbers by Rod Stewart and Paul 
McCartney & Wings. 

Insiders note that telethon staffers 
have pushed for more youth -ori- 
ented material, citing widespread 
fund raising support from the 15 -24 

By TIM WALTER 

age group, but corporate sponsors 
have been hesitant to approve a ma- 
jor deviation from the traditionally 
successful MOR format. 

"We chose the videotape ap- 
proach because of the limitations of 
breaking into concert tours and the 
expense of bringing in large groups 
of people," says Dannette Herman, 
talent coordinator. 

Another major problem is setting 
and striking substantial quantities of 
equipment with no time for techni- 
cal rehearsals. "It's a good sign, how- 
ever, that the younger performers 
are willing to help us." says Herman. 

"It was one of the smoother pro- 
ductions we've ever had," states 
Lorna Luft. newly named national 
vice president of the Muscular Dys- 
trophy Assn. Luft and husband Jake 
Hooker have been instrumental in 
luring rock and disco groups to the 
program. Luft has been active with 
the national telethon for eight years. 

"It's too bad we couldn't get all of 
the rock on. but there was so much 
excitement generated by the live 
performers, and of course that's 
what we were trying for." 
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TITLE- Artist, Label & 

Number (Distributing Label) 
This 

Week 
TITLE -Artist, Libel L 
Number (Distributing Label) 
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18 

19 

20 

21 

22 

23 

24 
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JULIO IGLESIAS 
Hey CBS 50302 

JUAN GABRIEL 
Recuerdos Pronto 1076 

BEATRIZ ADRIANA 
Adios y bienvenida Perless 2145 

VERONICA CASTRO 
Norteno Perless 2146 

VICENTE FERNANDEZ 
El tapatio CBS 20388 

JOSE MARIA NAPOLEON 
Sin amor Raff 9077 

JOSE LUIS RODRIGUEZ 
Atrevete TH 2095 

CHELO 
Puros beleros Musart 1790 

CAMILO SESTO 
15 exitos mas grandes Telediscos 1011 

ROCIO JURADO 
Sra. Arcano 3485 

LOS POTROS 
Perless 10049 

LA PEQUENA COMPANIA 
Boleros 3t2 Al 4824 

PEDRITO FERNANDEZ 
La mugrosita CBS 20381 

LOS HUMILDES 
Mas de le que merecias Fama 595 

RAPHAEL 
y sigo mi cam ino Al 60149 

EL GARRAFON Y SUS MONEDAS 
Farolito LAD 315 

LOS BUKYS 
Profano 3024 

RAMON AYALA 
Ensename a olvidar Fredy 1165 

LUPITA DALESTO 
Inocente pobre amiga Odeon 16044 

LA MIGRA 
Amargo dolor Mar international 108 

' LOS PASTELES VERDES 
Soldarlo Luna 1053 

LOS HURACANES DEL NORTE 
Luna 1049 

LOSTUKAS 
Un adios CBS 20343 

LOS TIGRES DEL NORTE 
En la plaza Garibaldi Fama 594 

NELSON NED 
Primavera de una vida Al 10501 
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12 
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18 
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20 
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22 

23 

24 

25 

HECTOR LAVOE 
El sabio Fania 512 

EL GRAN COMBO 
Aqui no se sienta nadie Combo 2013 

OSCAR DE LEON 
Liego actuo y triunfo TH 2079 

RAY BARRETO 
Reconstruction Fania 552 

FANIA ALL STARS 
Fania 554 

W. COLON & I. MIRANDA 
Doble energia Fania 559 

LUIS PERICO ORTIZ 
One of a kind New generation 715 

BOBBY VALENTIN 
Bronco 111 

TIPICA DOMINICANA 
Bandera 1001 

CELIA CRUZ & SONORA 
PONCENA 
Geiba Vaya 84 

CHEO FELICIANO 
Estampa Vaya 82 

J. PACHECO & D. SANTOS 
Los distinguidos Fania 549 

CHOCOLATE 
Prefiero el son S.A.R. 1008 

CONJUNTO CLASICO 
Los Rodriguez Lo mejor 807 

MONGUITO EL UNICO 
S.A.R. 1001 

LOS VIRTUOSOS 
Discolor 8802 

ROBERTO TORRES 
S.A.R. 1004 

WILLIE ROSARIO 
TH 2070 

PAPAITO 
S.A.R. 1009 

JOHNNY VENTURA 
Combo 2010 

CHAMACO RAMIREZ 
Inca 1073 

ROBERTO ROENA 
Fania 557 

JUSTO BETANCOURT 
Fania 553 

JR. TOLEDO & GUILLO RIVERA 
Performance 1425 

MARVIN SANTIAGO 
TH 2061 

Horst Petzall, director of' public 
health publication for the associ- 
ation and press coordinator for the 
telethon, adds that no research has 
ever been done on the source of 
pledges by age category. 

"I think we need to know that and 
I've encouraged them to take a look 
at it. but we haven't done it yet. We 
do know that the phones ring when 
Jerry Lewis is making a direct ap- 
peal. it really doesn't matter if the act 
asks for the money. They provide the 
interest, but when Jerry asks that's 
when the phones ring." says Petzall. 

The 1979 telethon was seen by an 
estimated 100 million viewers. 
"Only 2 %, about two million people, 
actually contributed," says Petzall. 
"Just think what we could do with 
an increase of only 1 %. That's an- 
other $10 million. With 214 stations, 
we already blanket the U.S. and 
Canada. We can't do anymore than 
that." 

RADIO TALK -Howard Hessman, 
left, Dr. Johnny Fever on tele- 
vision's WKRP In Cincinnati, holds 
an informal news conference with 
Huey Lewis of Huey Lewis & the 
News, following the group's recent 
Los Angeles performance at the 

Whiskey. 

Weber Firm Unveils 

Its 'Record Finder' 
NEW YORK -MJ Weber Corp., a 

management consultant and filing . 

system company in Cambridge, 
Mass., has unveiled Record Finder. 
a color -based labeling idea for rapid 
access to specific titles in an LP col- 
lection. 

Housed in an LP -like jacket with a 

built -in guide, Record Finder con- 
tains four 93/4 -inch by 141/8-inch label 
sheets, each in a different color, and 
four 81/2-inch by 11-inch index cards. 
Each label sheet has 30 plastic 
coated pressure- sensitive labels, to- 
taling enough for up to 120 records. 
Price is $8.95. with add -on label sets, 

each containing three new colored 
label sheets and three index cards, 
retailing at $5.95. 

The company is offering retailers 
a display box for counter presenta- 
tion that features the slogan. "The 
Search Is Over." 

Steinberg Speaker 
NEW YORK --Irwin Steinberg, 

chairman and chief executive officer 
of PolyGram Record Operations 
U.S.A., speaks on the subject of 
"The Opportunities And Challenges 
Of The New Video Technologies" at 
a meeting Monday (8) of the Music 
and Performing Arts Lodge of B'nai 
B'rith. The meeting will be held at 
the Sutton Place Synagogue, 225 E. 

51st St. 
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These are best selling Adult Contemporary singles compiled from radio 

station airplay listed in rank order. 
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. TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) 
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DON'T ASK ME WHY 
Billy Joel, Columbia 1 -11331 (Impulsive /April, ASCAP) 

NO NIGHT SO LONG 
Dionne Warwick, Arista 0527 (Irving, BMI) 

SOMEONE THAT I USED TO LOVE 
Natalie Cole, Capitol 4869 (Screen Gems /EMI BMI /Prince Street /Arista, ASCAP) 

DRIVIN' MY UFE AWAY 
Eddie Rabbitt Elektra 46656 (DebDave /Briarpatch, BMI) 

YOU'RE THE ONLY WOMAN 
Ambrosia, Warner Bros. 49508 (Rubicon, BMI) 

XANADU 
Olivia Newton-John /Electric Light Orchestra, MCA 41285 (Jet /Enart, BMI) 

LATE IN THE EVENING 
Paul Simon, Warner Bros. 49511 (Paul Simon, BMI) 

WHY NOT ME 
Fred Knoblock, Scotti Bros. 600 (Atlantic) (Flowering Stone /United Mists, 
ASCAP /Whitsett Churchill, BMI) 

ALL OUT OF LOVE 
Air Supply, Arista 0520 (Careers /BRM, BMI /Riva, PRS) 

HEY THERE LONELY GIRL 
Robert John, EMI -America 8049 (Famous, ASCAP) 

SAIUNG 
Christopher Cross, Warner Bros. 49507 (Pop N' Roll, ASCAP) 

JESSE 
Carly Simon, Warner Bros. 49518 (Quakenbush /Redeye, ASCAP) 

FIRST TIME LOVE 
Livingston Taylor, Epic 9 -50894 (Bait & Beer, ASCAP) 

MAGIC 
Olivia Newton-John, MCA 41247 (John Farrar, BMI) 

WOMAN IN LOVE 
Barbra Streisand, Columbia 1-11364 (Stigwood /Unichappell, BMI) 

LOOK WHAT YOU'VE DONE TO ME 
Boz Scaggs, Columbia 111349 (Boz Scaggs, ASCAP /Foster Frees /Irving, BMI) 

LOOKIN' FOR LOVE 
Johnny Lee, Asylum 47004 (Elektra) (Southern Nights, ASCAP) 

TAKE A UTTLE RHYTHM 
Ali Thomson, A &M 2243 (Almo, ASCAP) 

LET ME LOVE YOU TONIGHT 
Pure Prairie League, Casablanca 2266 
(Kentucky Wonder, BMI /Prairie League, ASCAP) 

NEVER KNEW LOVE UKE THIS BEFORE 
Stephanie Mills, 20th Century 2460 (RCA) (Frozen Butterfly, BMI) 

STAND BY ME 
Mickey Gilley, Asylum 46640 (Rightsong /Trio, BMI) 

MORE LOVE 
Kim Carnes, EMI-America 8045 (Jobete, ASCAP) 

YOU'LL ACCOMP'NY ME 
Bob Seger & The Silver Bullet Band, Capitol 4904 (Gear, ASCAP) 

HOT ROD HEARTS 
Robbie Dupree, Elektra 47005 (Captain Crystal /Blackwood /Dar -Jan, BMI) 

WHERE DID WE GO WRONG 
Frankie Vallie & Chris Forde, MCA /Curb 41253 (Irving /Swanee Bravo, BMI) 

UPSIDE DOWN 
Diana Ross (Chic, BMI), Motown 1494 

THAT LOVIN' YOU FEEUN' AGAIN 
Roy Orbison & Emmylou Harris, Warner Bros. 49262 (Acuff Rose, BMI) 

GIVE ME THE NIGHT 
George Benson, Warner Bros. 49505 (Rodsongs, ASCAP) 

LATE AT NIGHT 
England Dan Seals, Atlantic 3674 (Pink Pig /Concourse /Van 
Hoy /Unichappell, BMI) 

REAL LOVE 
The Doobie Brothers, Warner Bros. 49503 
(Tauripin Tunes /Monosteri /April, ASCAP) 

HE'S SO SHY 
Pointer Sisters, Planet 47916 (Elektra) 
(ATV /Mann & Weill /Braintree /Snow, BMI) 

LOVE THAT GOT AWAY 
Firefall, Atlantic 3670 (Warner -Tamerlane /El Sueno, BMI) 

MAKE A LITTLE MAGIC 
The Dirt Band, United Artists 1356 (De-Bone-Aire/Vicious Circle, ASCAP) 

YEARS FROM NOW 
Dr. Hook, Capitol 4885 (Roger Cook /Cookhouse, BMI) 

UTTLE JEANNIE 
Elton John, MCA 41236 (Jodrell, ASCAP) 

ONE FINE DAY 
Carole King, Capitol 4864 (Screen Gems -EMI, BMI) 

LOVE FANTASY 
The Philadelphia Luv Ensemble, Pavillion /CBS 6404 
(United Artists / Fischoff, ASCAP) 

DOC 
Earl Klugh, United Artists 1355 (Capitol) (United Artists /Earl Klugh, ASCAP) 

I'M HAPPY JUST TO DANCE WITH YOU 
Anne Murray, Capital 4878 (MacLean, BMI) 

TRUE LOVE WAYS 
Mickey Gilley, Epic 9 -50876 (Wren, BMI /MPL Communications, ASCAP) 

SHINING STAR 
Manhattans, Columbia 111222 (Content, BMI) 

ONE IN A MILLION YOU 
Larry Graham, Warner Bros. 49221 (Irving /Medad, BMI) 
MY PRAYER 
Ray, Goodman & Brown, Polydor 2116 
(Shapiro Bernstein & Co. /Peter Maurice, ASCAP) 

YOU AND ME 
Frank Sinatra, Reprise 49517 (Warner Bros.) (Unichappell /Begonia Melodies, 
Irving /Woolnough, 

MIRAGE 

BMI) 

Eric Troyer, Chrysalis 2445 (Red Admiral /Eric Troyer, BMI) 

DON'T YOU WANNA PLAY THIS GAME NO MORE 
Elton John, MCA 41293 (Jodrell, ASCAP /Beechwood, BMI) 

MIDNIGHT ROCKS 
Al Stewart, Arista 0552 (Frabjous /Approcimate, BMI) 

COULD I HAVE THIS DANCE 
Anne Murray, Capitol 4920 (Vogue & Maple /Welk Music Group /Onhisown, BMI) 

HEART OF MINE 
Oak Ridge Boys, MCA 41280 (Silverline, BMI) 

THUNDER AND LIGHTNING 
Chicago, Columbia 111345 (Little Sacha /Street Sense, ASCAP) 
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Classical 
6 ALBUMS PLUS POLLINI ANTHOLOGY 

IDG Goes Heavily Contemporary 
CHICAGO - Twentieth century 

classical repertoire takes on a lead- 
ing role in the September Deutsche 
Grammophon release. Featured are 
six albums of modern composers' 
works in addition to a five -disk an- 
thology of performances by pianist 
Maurizo Pollini. 

The previously released Pollini 
recordings include the Grammy 
award -winning Bartok Second and 
Third Piano Concertos and the set 
carries a special $8.98 per disk list 
price. 

According to DG U.S. vice presi- 
dent Allison Ames, the modern mu- 
sic disks are grouped into one big re- 
lease to counteract the tendency for 
contemporary literature to be over- 
looked when it appears in dribs and 
drabs. 

Ames notes that Polydor affiliates 
in several countries are joined in in- 
tegrally releasing the seven -album 
package "We're trying to strengthen 
each of the release's appeal by put- 
ting them together," she explains. 
"It's easy to lose a contemporary re- 
lease when it's just one album in a 

Marge batch." 
Another strategy is the use of the 

Pollini set as a headlining item. In- 
cluded are Bartok, Boulez, Proko- 
fiev, Nono, Schoenberg, Stravinsky 
and Webern performances. 

ByAWNPENCHANS V By ALAN PENCHANSKY 

Says Ames, "Like with everything 
else you need a superstar to sell diffi- 
cult repertoire, Pollini is probably 
the only artist today who sells con- 
siderable quantities of repertoire 
other people consider unsellable." 

Five living composers' works, and 
music of Italian modernist Bruno 
Maderna who died in 1973, receive 
attention in the release. 

German composer Karlheinz 
Stockhausen is represented with LPs 
containing "Sirius," for instruments 
and electronic sounds, and "Stern - 
klang," written for five groups of 
performers. According to Ames, 
there is a "well- established and fa- 
natical" Stockhausen following to- 
day. 

Japanese composer Toru Take - 
mitsu's "Quatrain" and "A Flock 
Descends Into The Pentagonal Gar- 
den" receive premiere recordings 
from Peter Serkin's group Tashi and 
the Boston Symphony Orchestra un- 
der Seiji Ozawa. 

Ames says Takemitsu's "sensual" 
style gives the album a good chance 
for commercial success. "The Take - 
mitsu would have a good chance of 
being picked up by the younger au- 
dience who are looking for some- 
thing new and different," she ex- 
plains. "This music is the most 
accessible." 

Completing the collection is 

Nonesuch Records Ushers 
In Variable Pricing Policy 

CHICAGO -A new "variable" 
pricing policy is being ushered in at 
Nonesuch Records as part of the la- 
bel's campaign to reshape and up- 
grade its image. 

According to Nonesuch topper 
Keith Holzman, there will be None- 
such releases at three price points, 
including a new full price $8.98 
series. Standard Nonesuch releases 
carry a $5.98 list price and there is 
also a soon -to-debut $11.98 list digi- 
tal series. 

Holzman, who took over the WEA 
label's reigns last winter, wants to 
shake Nonesuch's "budget" image 
and provide more prime bin retail 
exposure for key releases. The exec- 
utive hastens to emphasize, how- 
ever, that there won't be a radical 
wrenching of the label's established 
personality. 

Holzman's diversification plan 
will be completed in September with 
arrival of three digital albums, part 
of a group of seven or eight None- 
such digitals expected before year's 
end. The first three include Sequoia 
String Quartet performing Schoen - 
berg's Second String Quartet; 
"American Music For Strings," 
played by the L.A. Chamber Or- 
chestra, and the ambitious New 
York City Opera Kurt Weill "Silver - 
lake" recording. 

"Nonesuch is as of September a 

full -line label," Holzman states. 
The $8.98 price point was origi- 

nally looked at for digital product, 
but digital session costs are running 
at twice the expense of regular 
analog studio work, Holtman said. 
He also cites "current market condi- 
tions" and extensive upgraded post - 
production quality control measures 
as justification for the $1 1.98 pric- 
ing. 

If we came out at $8.98 digital we 
would be a budget digital," Holz- 
man explains. "There's no reason 
why we should be cheaper than oth- 
ers. 

"The fact that Nonesuch started 

out at point "A" doesn't mean that 
16 years later you can't have a 

change of philosophy," the execu- 
tive adds. 

The executive says digital albums 
are being pressed at WEA's Spe- 
cialty and Allied facilities with a spe- 
cial vinyl formulation and greatly 
increased quality control sampling. 
There is also independent plating of 
the digital albums using Sheffield 
and Europadisk. 

The first $8.98 releases, shipped 
last month, are the medieval "Play 
Of Daniel" liturgical drama per- 
formed by the Clerkes of Oxenford, 
and Holst and Vaughan Williams 
wind music performed by the Lon- 
don Wind Orchestra, an ensemble of 
playérs drawn from leading London 
symphony orchestras. 

Says Holzman, "$8.98 is for those 
records we feel ought not to be mar- 
keted at $5.98 and are not digitally 
recorded." 

It's expected that the bulk of non - 
digital titles will continue to appear 
at $5.98, the executive says, with 
only special items at the full -price 
mark. 

Classical 
Notes 

FLUTE BONUS: DG is insuring a huge success 
with its digital recording of Mozart's "Magic 

Flute." The album is the first DG digital release 

and it boasts of leadership by Herbert von Kam- 

an. But to draw even greater consumer atten- 

tion a special bonus 12 -inch 45 r.p.m. disk is 

being included in the three -record set. The re- 

lease is set for October and only the first "few 

thousand" copies landed here will contain the 

special disk, DG informs. Contained on the 
record is Karajan's first -ever recording, a 1938 

performance of the "Magic Flute" Overture. The 

overture's new digital recording, cut at the 

higher playing speed for comparison, is heard on 

the "B" side. 

"Coro," a large scale, densely tex- 
tured composition of Luciano Berio 
performed by the Cologne Radio 
Chorus and Orchestra under the 
composer; the North German Radio 
Symphony Orchestra's performance 
of three Maderna pieces under Giu- 
seppe Sinopoli's direction; and 
works for two pianos of Ligeti and 
Zimmermann recorded by Alfons 
and Aloys Kontarsky. 

The release is described in a spe- 
cial color leaflet that is being made 
available to dealers with emphasis 
on full -line classical outlets and col- 
lege market stores. Ames says Poly - 
Gram regional classical specialists 
also will be working with an extra 
promotional album allotment to 
build store personnel's interest in the 
new sounds. 

High Court Will Decide 
Continued from page 18 

cations Act requires it to do -regu- 
late in the public interest." 

The Guild argued the central is- 
sue is "whether radio listeners have 
the right to fight to save their favor- 
ite station when it's the only one of 
its kind in the area." 

The case is before the high court 
on a petition for certiorari review by 
the FCC and major broadcasters in- 
cluding ABC, CBS. Metromedia, 
NBC and the National Assn. of 
Broadcasters. 

The Guild is joined in its action by 
seven other listener groups and 
friend of the court briefs have been 
filed by a coalition of 48 musical or- 
ganizations including: 

The Carnegie Hall Corp., Lincoln 
Center for the Performing Arts, the 
Metropolitan, New York City and 
Boston Operas, the New York and 
Los Angeles Philharmonics, the Bos- 
ton Symphony and Philadelphia Or- 
chestras, the Mormon Tabernacle 
Choir, Jazzmobile and the Universal 
Jazz Coalition. 

Contract Hassle Halts Met Start 
NEW YORK -The opening of the 

Metropolitan Opera season Sept. 22 
was placed in jeopardy last week 
when the rehearsal schedule was 
suspended following stalled contract 
talks between the Met and its orches- 
tra. 

Union musicians were demanding 
a four -performance work week, a 

condition which opera management 
said it could not meet. Five perform- 
ances a week were called for in the 
prior contract. 

The musicians are also asking for 
an increase in wages over the current 
base of $525 a week. The most recent 
pact ran for three years, expiring this 
past July 31. 
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GIULINI'S A RETURN 
TO OPERA! 

RIGOloETIV 
DOMINGO 

COTRUBAS CAPPU( (lI LI 

3 

301 
.30-, 

with his orchestra in L.A. with Michelangeli in Vienna 

A NEW ON DEUTSCHE GRAMMOPHON 

Brahms: Piano Quintet 
POLLINI Quartetto Italiano 

2531 197/3301 197 

BRUCKNER Symphony No 7 
ricwwoland 150th Psalm 

BARENBOIM 
Chicano 
Symphony 
Orchestra 
ta Chorus 

2707 116 2 C 

Mendelmohn, Symphony No. 3 
BERNS LEIN Israel Philharmonic monic 

2531 256/3301 256 

Call your Polygram branch for details: 
EDISON, N.J. (in NJ. Only) (800) 272 - 1250/1251 

(From anywhere else in U.S.A.) (800) 526- 7533/7534 
INDIANAPOLIS, IND (800) 428 -4434 
SUN VALLEY, CALIF. (800) 423 -2704 
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Inlernoliono 
Uruguay Introducing 
Antipiracy Measures 

MONTEVIDEO- Uruguay has 
become signatory to the Geneva 
(1971) convention protecting 
phonogram producers against pi- 
racy. 

To consummate the move, as set 

forth in the ratification of the con- 
vention by the United Nations, Uru- 
guay now needs to decide upon ap- 
propriate penalties for those 
convicted of piracy. 

Members of the Uruguayan 
Record Council (Camara Uruguaya 
del Disco) are confident that the 
Ministry of Justice here will take the 
necessary steps. 

Dr. Plinio Borggio, secretary of 
the council, also notes that agree- 
ment has been reached which recog- 
nize the rights of phonogram pro- 
ducers between the Uruguayan 
Record Council, the Asociacion 

Rare Motown 
LONDON -Two previously unre- 

leased Motown recordings figure as 
a key sales component of a new disk 
package for release in the U.K. Fri- 
day (5) via EMI Records. 

This is a 21- single boxed set, fea- 
turing 40 Motown titles which have 
made the British charts over the past 
13 years, plus the two unreleased 
items, coupled on one 45: Kim 
Weston's "Do Like I Do" and the 
Marvelettes' "Finders Keepers, Los- 
ers Weepers." 

Other artists included are the Su- 
premes, the Four Tops, Stevie Won- 
der, the Jackson Five, Jimmy Ruf- 
fin, the Temptations, the Miracles 
and Edwin Starr. The package is a 

limited edition, priced at approxi- 
mately $59. 

General de Autores and the Socie- 
dad Uruguaya de Interpretes on the 
one hand, and the Asociacion 
Nacional de Broadcasters del Uru- 
guay-of which 95% of the country's 
private radio and tv broadcasters are 
members -on the other. 

The pact means that the broad- 
casters' body will pay increased roy- 
alties to composers, performers and 
producers. It spans five years, from 
Feb. 1, 1980. 

The move is significant because it 
marks the first time that composers, 
performers and producers have 
worked together to assert their 
rights. 

At the signing, the Uruguayan 
Record Council was represented by 
its vice president, Ricardo Gioscia, 
also president of the Latin American 
Federation of Phonogram Produc- 
ers. Representing the Asociacion 
General de Autores was its presi- 
dent, Antonio Italiano, who fills the 
same post in the Consejo Pana- 
mericano of CISAC. The Sociedad 
Uruguyaya de Interpretes and the 
Asociacion Nacional de Broad- 
casters del Uruguay were repre- 
sented by their respective presidents, 
Orlando Romanelli and Raul Fon- 
taina. 

Composers, performers and pro- 
ducers must deal individually with 
the broadcasters not affiliated with 
the Asociacion Nacional de Broad- 
casters del Uruguay. The agreement 
signed with the latter stipulates that 
the independents cannot receive 
more favorable treatment. 

The recommendations will be exe- 
cuted via the Asociacion General de 
Autores, which has been handling 
composer and performer rights until 
now. 

ATV Northern Developing 
Production Ties To EMI 

SYDNEY -ATV Northern Pro- 
ductions, the music production arm 
of ATV Northern Songs, has estab- 
lished an artist development ar- 
rangement with EMI Records here. 

Under this deal, ATV Northern 
will discover, nurture and produce 
fresh talent for exclusive release by 
EMI in Australia and throughout 
the world. 

The move marks a return to the 
EMI umbrella for ATV managing 
director, Chris Gilbey, who ran the 
à &r department of Albert Produc- 
tions (distributed by EMI) between 
1973 and 1977. "From my days at 
Alberts, I understand how EMI op- 
erates," says Gilbey, "and I know we 
will have a two -way exchange of ex- 
pertise and experience." 

The Parlophone label, in original 
design and color, will be revived at 
Gilbey's request, to carry ATV local 
productions. 

"To my mind." explains Gilbey, 
"Parlophone is associated with a pe- 
riod of music that is exciting and in- 
vigorating -and that is how I see the 
product that we'll be producing for 
EMI. 

"Also, as Northern Songs controls 
the majority of Lennon -McCartney 

Dutch Album 
AMSTERDAM -Dureco here 

has released an album featuring mu- 
sic composed and arranged by one 
of its own deputy managing direc- 
tors, Dick Bakker, also a staff pro- 
ducer for the company. 

copyrights, it seems almost a fitting, 
gesture to revive what is generally 
seen as the Beatles' own label." 

The ATV /EMI deal has come 
about as a result of a "new mood" 
evident at EMI under the new lead- 
ership of Peter Jamieson. "I've 
known Peter for some years," says 
Gilbey, "and I think he's one of the 
brightest hopes of the record indus- 
try. 

"Since coming to Australia, he has 
given EMI a distinct change in im- 
age and success rate. Having the top 
three singles would not have been 
probable for the company a couple 
of years ago. Now the Australian op- 
eration is one of the most successful 
in the EMI group." 

Conditions of the agreement will 
allow ATV Northern full use of all 
EMI facilities, with the production 
company retaining full control of its 
endeavours. 

The first issue from the new pact 
will be "Two Single Beds," a third 
single from Edith Bliss, who has 
switched over from the now- defunct' 
Go label. 

ATV Northern Songs recently 
presented EMI with a "gold box" to 
commemorate the highest global 
sales of the 13 -LP "Beatles Collec- 
tion." It has reportedly sold more 
than 25,000 units, representing 
325,000 actual albums -denoting 
more than six platinum awards in 
this market. 

Released internationally as an ex- 
tremely limited edition run, the set 
was placed on full release status in 
Australia during 1979. 

NEW SERIES -Carlo Fontana, left, managing director of Italy's Fonit -Cetra, 
works with Andrea Luca Seifert, general manager of liquor firm Martini & 
Rossi, on plans for the "Martini Concerts" radio broadcasts, spanning 25 
years of classical music history, which will form the focus of a new record line 
from Fonit -Cetra featuring opera singers. First product is expected in Octo- 

ber. 

Difficult Times For 
East African Marts 

By RON ANDREWS 
NAIROBI -The past 18 months 

of oil price hikes, stringent budgets 
and failure of the seasonal rains 
have meant severe belt -tightening 
for Kenyans, and the people to feel it 
soonest have been record com- 
panies. 

The effect of the unfriendly 
weather upon neighboring nations 
has further aggravated the situation, 
and driven Kenya's music trade into 
at least a temporary recession. 

In past years, the Kenyan sound - 
a fusion of Zairean rhythms and lo- 
cal ethnic sounds -has become ex- 
tremely popular all over Africa. At 
one time, the business done by 
record companies on export fat out- 
stripped that of the local market. A 
hit single would sell 30,000 copies, 
and there have even been some mas- 
sive hits which touched 50,000 or 
60,000 units over an extended pe- 
riod. 

The incentive for local producers 
was a reasonably lucrative market, 

Stiff Goes 
For Inelco 

AMSTERDAM -Dutch inde- 
pendent Inelco is to distribute Brit- 
ain's Stiff Records in Holland and 
Luxembourg. Barclay will continue 
handling the line in Belgium. 

During its three years with Du- 
reco, Stiff had a number of Dutch 
chart successes with Lene Lovich, 
Ian Dury, Madness and others. 

First releases under the new deal, 
effective Sept. 8, will be albums by 
U.S. artist Joe "King" Carasco and 
American new wave band the Plas- 
matics, and a single from Madness. 

The controversial Plasmatics, who 
recently had a London concert 
banned, have already caused a storm 
here, thanks to the video promotion 
clip for their single "Baby Butcher." 

The clip was due to be shown on 
weekly television show "TROS Top 
50," but station head Cees Baay 
banned it at the last minute, arguing 
that it contained too much sex and 
violence. 

Wim Van Der Linden. freelance 
director of "TROS Top 50" over the 
last 21/2 years, was fired because of 
the incident, which received a great 
deal of media coverage. 

providing a good living by local 
standards. 

Added to this was the fact that 
Kenyan musicians are particularly 
prolific, and under the aegis of some 
local producers, churned out song 
after song for very little monetary re- 
ward. 

The obvious consequence of such 
a flood of releases was the bank- 
ruptcy or closure of some of the com- 
panies. Many of the independents 
were able to skip out of the market 
leaving great debt but no recourse 
for creditors. 

In addition, there's been the diffi- 
culty brought about by the inclem- 
ent weather. Without rains, the 
smallholders didn't have the regular 
supply of maize with which to make 
maizemeal, the staple diet of most 
Kenyans. 

Since all harvests failed, there's 
been a rush on strategic supplies, an 
ensuring lack of maizemeal and 
panic buying of large stocks pro- 
vided by the U.S. and aid programs. 
Available cash for records has been 
at a low point. 

These factors have combined with 
rampant piracy, which all record 
companies are now trying desper- 
ately to control. Despite the dimin- 
utive record market, disk prices are 
low -but cassette prices are lower 
still, and these offer a serious threat 
to regular trade for the future. 

Kenya's tribulations have their 
parallel in other areas. With tea 
prices falling, Malawai has had seri- 
ous balance of payments problems, 
resulting in restrictions on imports. 
Zambia, too, until recently throttled 
by an inefficient outlet for its copper 
through Tanzania, has experienced 
similar problems. 

Tanzania, seeing the detrimental 
effects of socialism, has gone from 
bad to worse, and blamed Kenya for 
it. Uganda, brought to its knees by 
Amin, has been unable to buy any- 
thing to eat, much less records. Lib- 
eria has been struck by chaos and 
violent change. 

The story differs all over, but adds 
up to one thing: loss of export mar- 
kets for Kenyan music. 

Lastly, the Benga revolution -the 
taking by storm of all African mar- 
kets by the Kenyan Benga sound - 
has outplayed itself, and now the 

(Continued on page 63) 

China Shows 
By Japanese 

TOKYO -Masashi Sada, Japa- 
nese singer -songwriter who scored 
last year with "Kanpaku Sengen," 
was scheduled to perform concerts 
in Beijing (Peking) this past week- 
end (6 -7). It marks the first major 
shows by a Japanese in China since 
World War II. 

Sada's date will commemorate the 
reopening of a 2,700 -seat hall in the 
Chinese capital. 

The concert is a by- product of the 
television documentary that Sada is 

making about the Yellow River in 
China. This is a joint production of 
the Sada Kikaku Co., to which Sada 
is signed, and the central organiza- 
tion which controls tv broadcasts in 
China. 

A representative of the latter hap- 
pened to hear Sada's concert when 
he visited Japan in June this year, 
and approached the artist with the 
proposal for a joint production. 

The 30 -man staff going to China 
is all Japanese, and about 30 tons of 
equipment, including lights and au- 
dio equipment, is being taken to film 
the documentary. 

The concert will lie filmed by the 
Chinese and broadcast over tele- 
vision there. Sada Kikaku will also 
videotape the date for later screen- 
ing on Japanese tv. 

Puschnig: New 

Talent Vital 
By MANFRED SCHREIBER 

VIENNA -Industry-wide creative 
stagnation is at the root of record 
business problems, according to Er- 
hart Puschnig, new general manager 
of Phonogram, Austria. 

And he adds: "We have to force 
through the discovery of new talent 
in all parts of the world. We have to 
do a great deal more to encourage 
real creativity." 

Puschnig, 39, joined the Poly - 
Gram group three years ago as man- 
ager of its record service here, and 
recently succeeded Gerald Jacobs as 
head of Phonogram's Austrian divi- 
sion. 

Now he plans to expand first na- 
tional repertoire, looking for cooper- 
ative deals with influential partners 
such as the Austrian Radio and 
Television Corporation. But, by way 
of warning, he says: "We have to be 
more careful than ever about ensur- 
ing profitability for each release. If 
market prospects are doubtful, then 
product won't get release. 

"It adds up to a two -headed situ- 
ation. on the one hand we want to 
give new artists the opportunity to 
show off their talent. On the other 
hand, we have to think in terms of 
profit and show extreme caution. 

"I listen to every tape submitted 
from a new talent and work out a 
kind of mental action paper, using 
such criteria as creativity and artistic 
ability. 

"Then we check out potential de- 
mand and assess whether there is 
likely to be a market for the product 
outside Austria. But a more positive 
approach to the creative side off our 
industry is vital if we are to pull out 
of the recession worldwide." 

Newstreet Promo 
LOS ANGELES -Videoit Pro- 

ductions have been retained by Az- 
tec Productions to produce a video 
promo for Newstreet, whose upcom- 
ing single, "Better Run," will debut 
via Australia's Laser Records. 
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WE ARE PROUD TO BE 
THE PUBLISHERS OF 

BUDDY HOLLY'S MUSIC 

AN EMPTY CUP 

DOOR TO MY HEART 

DOWN THE LINE 

FOOL'S PARADISE 

HEARTBEAT 

I'M GONNA LOVE YOU TOO 

I'M LOOKING FOR SOMEONE TO LOVE 

IT'S SO EASY 

LAST NIGHT 

LISTEN TO ME 

LONESOME TEARS 

LOOK AT ME 

LOVE'S MADE A FOOL OF YOU 

MAYBE BABY 

MOONDREAMS 

NOT FADE AWAY 

OH BOY 

PEGGY SUE 

RAVE ON 

REAL WILD CHILD 

REMINISCING 

ROCK ME MY BABY 

STAY CLOSE TO ME 

SUGARTIME 

TAKE YOUR TIME 

THAT'LL BE THE DAY 

TRUE LOVE WAYS 

WELL ALL RIGHT 

WISHING 

WORDS OF LOVE 

YOU'VE GOT LOVE 

MPL COMMUNICATIONS INC., 39 WEST 54TH STREET, NEW YORK, NY 

PUBLISHERS OF THE BUDDY HOLLY CATALOGUE IN NORTH AMERICA 
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Inlernakional 
Record, Tape Sales 
Decline In Germany 

By WOLFGANG SPAHR 
HAMBURG -Record and tape 

sales in Germany for the first half of 
this year amounted to 80.8 million 
units, a decline of just 1% compared 
with the corresponding period in 
1979. 

When those statistics are broken 
down into first and second quarters, 
the 3% gain in sales in January- 

Czech Covers 
Make Charts 

PRAGUE - Foreign copyright 
material in local cover versions is 
making deep inroads at the moment 
on the Czech charts. 

Among the titles on the hit parade 
are "Needles and Pins" sung by Va- 
clay Neckar, sub -publishing rights 
from Metric Verlag; "Lucky" by 
Marie Rottrova, rights from Ara - 
bella. and "Hot Stuff' by Hana 
Zagorova, from Meisal. 

A Supraphon single from local 
artist Pavel Bobek featuring "Lu- 
cille" (ATV) and "Lay Down Beside 
Me" (Jack Music) has been in the 
charts for more than six months, 
with sales over 150,000, but the most 
successful single of all is a Czech - 
Italian duet by Hana Zagorova and 
Drupi called "Encounter" and writ- 
ten by J. Klempir during Drupi's 
visit to Prague. This too has been in 
the charts more than six months with 
sales estimated at 160,000. 

March (compared with last year) is 
Amore than offset by a 7% fall (repre- 
senting 2.6 million units) in April - 
June. 

From January to June, the Ger- 
man industry sold 4% more albums 
and 6% less cassettes than during the 
same period last year, with pop al- 
bum sales up by 16% and pop cas- 
settes sales up 9 %. 

Television -advertised records had 
a 38% share of the full -price market 
during the first six months, and 66% 
of the cassette market. The losers are 
low -price and budget releases, with 
only 38% of the market now, com- 
pared with 45% in the first half of 
1979. 

Another declining configuration 
is classical music, with 4.7 million al- 
bums sold January-June, roughly 
500,000 less than in the first half of 
last year. 

In this year's second quarter, the 
industry was 13% down in single 
sales (22.6 million units) or 1.9 mil- 
lion less singles sold than in the same 
three months of 1979. 

The first -half figures, therefore, 
break down to 22.6 million singles, 
42.2 million albums and 16 million 
cassettes. 

Now there are industry moves to 
reduce cassette prices to bring them 
below those of records, around the 
$7 to $8 mark. Additionally, indus- 
try executives are looking for some 
kind of curb on blank tape sales to 
slow down the home taping busi- 
ness. 

Price Increases Seen As 
Inevitable In Switzerland 

By PIERRE HAESLER 
ZURICH -The Swiss record in- 

dustry, with national inflation run- 
ning only at four percent annually, 
has been cushioned against the ef- 
fects of world economic recession. 
But now there are unmistakeable 
signs that record and tape prices 
here will finally rise. 

With inflation comparatively so 
small, local distribution and market- 
ing costs have increased only 
slightly. And parallel imports, be- 
cause of a strong Swiss franc, have 
not permitted unjustified retail price 
increases. 

But it's expected that inflation will 
rise to five percent this year. Addi- 
tionally, the Swiss franc has lost 
strength against the U.S., the pound 
sterling and the German mark. 

And if parallel imports are no 
longer an industry preoccupation, 
there are other worries. Certainly, an 
increase in local costs will mean a 
wholesale price increase of around 
three percent, according to estimates 
by the Swiss Record Distributors 
Assn. 

So Swiss consumers will be facing 
up to a retail price of $13 per album, 
though the industry is aware that 
price increases could follow the 
usual pattern and lead to lower sales 
volume and an upturn in the 
amount of home taping done. 

In fact, the distributors intended 
upping prices by just one percent as 
from Aug. 1 this year, but the move 
was scrapped following representa- 
tion by the Swiss Record Retailers 
Assn., which argued that any plans 
on the pricing front should be 
coordinated with them. 

However, it's accepted that a real- 
istic increase at retail, covering all 
new costs, would be nearer 10 per- 
cent. Instead, a store level increase of 
five percent seems assured for Swit- 
zerland from Jan. 1, 1981. 

Market share statistics for the first 
half of this year in singles show CBS 
out front with 18.7% followed by 
EMI (17.5 %) and Ariola (15.3 %). In 
albums, Polydor dominated the 
scene with 22.9 %, followed by Ariola 
(16.7 %) and CBS (14.8 %). 

Do you specialise in 

ñRñBIC MUSIC? 
An international record -company 
offers strong Arabic repertoire 
(Libanese. Egyptian including the Koran) 

Write to P.O. Box No.: 380, 
1115 ZH Duivendrecht, The Netherlands 

Warm Welcome: Fans show their enthusiasm for the Southern All Stars dur- 
ing the recent Japan Jam 2 at the Yokohama stadium. 

2nd Japan Jam Attracts 
Crowds In Good Weather 

TOKYO -There have been at 
least 20 outdoor musical events in 
Japan this summer, but only Japan 
Jam 2 was considered successful. 
Poor weather affected the other 
events. and patrons stayed away in 
droves. 

Massy Hayashi, director of Van 
Planning Inc., which sponsored Ja- 
pan Jam 2, notes, "We were fortu- 
nate that we only had a little rain 
during the two days the event was 
staged at the Yokohama Baseball 
Stadium Aug. 16 -17, while there was 
sunny weather for the show at the 
Mt. Rokko Artificial Snow Ski Slope 
Aug. 19." 

Hayashi continues, "We had 
20,000 people in the Yokohama sta- 
dium Aug. 16, and 25,000 the fol- 
lowing day. Last year, the average 
age of attendees was between 20 and 
22, but this year it was nearer 18. The 
fans weren't as noisy as they were at 
Japan Jam 1 at Enoshima Beach. 

"The ones who made money at the 
Yokohama stadium were those who 

Scandinavia 
Push In U.K. 

LONDON -A campaign to pro- 
mote contemporary Scandinavian 
rock and jazz -rock music in the U.K. 
is being launched by the Copenha- 
gen -based Pick Up label, with the 
release of six albums by Swedish, 
Finnish and Danish groups. 

Under the banner "Scandinavia 
Tune," Pick Up is giving the albums 
extensive media promotion through 
Danish freelance writer Martin Riel, 
who has been calling upon press and 
radio people to drum up interest in 
the music. 

Says Riel, "No doubt some people 
will find it strange that we have de- 
cided to make this attempt when the 
record industry is at such a low ebb, 
but our timing is a calculated risk 
based on our market research." 

Lear Sells Out 
BELGRADE -First major disco 

act to visit Yugoslavia since Boney 
M two years ago, is Amanda Lear. 
who played two concerts recently in 
Split and Zagreb. 

Although the critics were not en- 
thusiastic, both concerts were sold 
out, and even official Yugoslav press 
agency Tanjug reported the shows. 
Record company RTB Belgrade re- 
leased Lear's album "Diamonds For 
Breakfast" to coincide with the 
Mini -tour. 

sold vinyl capes when it started to 
rain." 

The concert marked a first -time 
appearance here for the Atlanta 
Rhythm Section, Hayashi notes, but 
the band proved popular. More fa- 
miliar names on the bill, including 
Cheap Trick and Japan's own Spec- 
trum and Southern All Stars, were 
all greeted enthusiastically. 

The Mt. Rokko event drew 12,000 
and the Van Planning executive says 
he was surprised that it attracted 
older -aged fans. 

Hayashi originally projected an 
attendance of 30,000 per day for the 
Yokohama show, but admits that 
figure was overambitious. "Next 
year, we'll have to find a big spon- 
sor, like a major confectioner or beer 
company, to help us fill the sta- 
dium." Japan Jam 2 will be held in 
the same venue. 

Hayashi feels the economic reces- 
sion was partly responsible for most 
other outdoor musical events draw- 
ing only 1,000 to 1,500. 

Jazz Given 
By Pick Up 

Pick Up later plans to make calls 
on 250 selected record stores in the 
U.K. to introduce the albums to re- 
tailers. 

The first batch of releases feature 
the Swedish group Komet; the Dan- 
ish jazz -Latin band Ariel; the Dan- 
ish experimental group Ther- 
maenius; the Danish funk -rock 
band Skunk Funk; a band led by 
Finnish bassist and pianist Pekka 
Pohjola; and the Finnish band JTB, 
led by guitarist Jukka Tolonen with 
a special guest appearance on key- 
boards by WEA artist Joachim 
Kuhn. 

All the albums are on the Pick Up 
label except for that of Pekka Poh- 
jola, which bears the Dit It logo of 
the Love Kustannus company of 
Finland. 

The albums are being distributed 
in the U.K. by Projection Records of 
Leign -on -Sea, Essex, whose sales 
manager, Dave Lawrence, describes 
the venture as "an act of faith based 
on dedication to music ofa very high 
order." Projection will be importing 
finished product. 

Pick Up plans to release a further 
batch of six albums in Britain in the 
spring. The albums have a dealer 
price of $6.50, and will probably re- 
tail at between $10.40 and $10.64. 

International 
Briefs 

LONDON -After 14 years on 
the board of the International Fed- 
eration of Producers of Phonograms 
and Videograms, Len Wood, long - 
serving EMI executive, has resigned, 
but has been unanimously elected 
vice president emeritus by his 16 
board colleagues. Wood, for three 
years (1973 -76) president of IFPI 
and five (1968 -73) as chairman of 
the council, announced his decision 
at the Federation's recent board 
meeting in Amsterdam. At the same 
conclave, Bhaskar Menon, chair- 
man and chief executive of the Capi- 
tol /EMI /United Artists group, was 
co -opted on the board to replace 
Wood. 

LIMA -Dutch multinational 
Philips has sold its 49% stake in vet- 
eran Peruvian record company El 
Virrey, after long and complex ne- 
gotiations. Majority holding is now 
in the hands of Enrique Brener, who 
is also responsible for the company's 
management. The sale is thought to 
be for economic reasons, including a 
good price offered to Philips by the 
Peruvian interests. Virrey will con- 
tinue to handle the PolyGram 
record labels in this market, includ- 
ing Philips, Mercury, Polydor, 
Deutsche Grammophon, RSO and 
Casablanca. 

DUBLIN -The 15th Castlebar 
International Song Contest, set for 
Oct. 6 -11, will feature 11 British 
songs among its final list of 36 en- 
tries (27 in the song section, nine in 
the orchestral category). Castlebar, 
Ireland's longest -running song fest, 
will be presenting prize money total- 
ling $20,000 to winners and runners- 
up, including a $12,000 first prize in 
the song section. The 36 entries in 
the contest have been selected from 
a total of 1,800 received from 29 
countries. As well as Britain, Hol- 
land, Ireland, Bulgaria, Canada, 
Iceland, France, Czechoslovakia, 
West Germany, Gibraltar, Norway, 
Poland, Yugoslavia and the U.S. 
have songs in the final, which will be 
given live coverage by local tele- 
vision and radio. 

SYDNEY -The Australian 
recording industry's second annual 
"Golden Stave" luncheon, held at 
this city's Sebel Town House, has 
raised $8,000 for the Paraplegic & 
Quadriplegic Assn. of New South 
Wales. This figure will attract a four - 
to -one government subsidiary of 
$40,000. The $30- per -plate event 
was organized by Chris Gilbery 
(ATV Northern), Peter Hebbes (Fes- 
tival Music), Ross Barlow (Poly - 
Gram), Jack Argent (Leeds Music), 
John Brommell (Rondor Music) and 
Theo Tambakis (K -tel). Television's 
John Singleton addressed the gath- 
ering as host- cum -comic. Olivia 
Newton -John telexed her best 
wishes, along with a donation of 
$1,000. Other contributing expat- 
riates included Steve Kipner and 
Marty Rhone. 

LONDON -Impresario Mi- 
chael White, the man behind the 
"Rocky Horror Show" movie, has 
started work on a new rock film en- 
titled "Urgh." Budgeted at $1.75 
million, the project features acts like 
Police, the Stranglers and U.S. shock 
rock outfit, the Dead Kennedys 
among the 30 bands involved. There 
is no plot line or presenter, merely a 
string of musical performances. 
White is well known for his activities 
in London's theater land, but says 
the high costs and risks make him 
keener to put his money into rela- 
tively inexpensive films. 

AMSTERDAM -The victory 
of Dutch cyclist Joop Zoetemelk in 
this year's Tour de France race has 
prompted a disk with a difference 

(Continued on page 61) 
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from Polydor Holland. Titled 
"Dutch Cycle Successes," the album 
features radio reports from as far 
back as Arie Van Vliet's sprint world 
championship in 1938. The first 
copy has been presented to Zoete- 
melk, but in view of the enormous 
popularity of the sport in Europe, 
Polydor is hoping for more than mi- 
nority appeal sales. 

NAIROBI -The popularity of 
Zairois music in East Africa was un- 
derlined recently by the presentation 
to the Orchestra Les Mangalepa of a 

gold disk, representing sales in this 
area of more than 60,000 units of the 
single, "Nyako Konya," written by 
Kabile Kabanze. The band, com- 
posed totally of Zairois musicians, is 

living and working in Kenya, partly 
because of the collapse of the record 
industry in Zaire, and party because 
of its popularity as a live attraction 
at night spots in this country. Con- 
tracted to Phonogram (East Africa), 
the Orchestra Les Mangalepa is one 
of the two top Zairois acts that have 
eclipsed the sounds of local bands 
with its brand of lively rhythms and 
rich harmony. Making the gold disk 
presentation was Kenya's assistant 
minister of foreign affairs, the Hon. 
K. Munyi. 

VIENNA -Performers from 10 

nations are contesting the third Ca- 
rinthia International pop festival to 
be held Friday through Sunday (12- 
14) in Villach, with its Golden Ca- 
rinthia trophy and $3,000 prize 
money. They are Susan Aviles, 
(West Germany), Uwe Jensen (East 
Germany), Roberto Vecchini (Italy), 
Dream Express (Belgium), Sammy 
Clark (Lebanon), Ricki Gal 
(Luxembourg), Alain Brice 
(France), Rusty Lohengreen (Aus- 
tria), Rafael Ferrer (Spain) and Za- 
latny Sarolta (Hungary). The event 
is organized jointly by Profil Promo- 
tions, the Austrian Broadcasting 
Corp, the city of Villach and the 
county of Carinthia. Austrian Tele- 
vision will record the entire event, 
transmitting the final evening live. 
Judges included Eurovision winner 
Johnny Logan, who will also be a 

star guest along with Richard Clay - 
derman and Austria's Ludwig 
Hirsch. 

LONDON -Following termi- 
nation of EMI's license with Fan - 
tasy/Stax, RCA has taken over U.K. 
distribution of the catalog. In order 
to maintain a practical release 
schedule for the fall, RCA will ini- 
tially operate the license agreement 
through its existing contract with 
Milestone /Prestige, and release only 
selected new product. It's hoped to 
develop a full and independent li- 
censing deal later. Says RCA deputy 
managing director, John Howes. 
"Fantasy /Stax and RCA want to 
work together, especially in view of 
the success Milestone /Prestige has 
had in the U.K. under RCA license. 
Both companies, though, want to see 

solid and concise scheduling, and 
will develop and negotiate a full 
agreement very shortly." Future re- 
leases will include new product by 
Sylester, the Fat Larry Band, Fever 
and Idris Muhammed. Former 
product manager for Fantasy /Stax 
at EMI, Bob Fisher, continues as 

U.K. consultant to the U.S. com- 
pany. 

SINGAPORE -The change- 
over of Singapore's government - 
controlled television and broad- 
casting station into a statutory board 
augurs well for the music business, 
local industryites say. There has al- 
ready been a noticeable increase in 
the number of music -oriented pro- 
grams on one of the only two tv 

(Continued on page 62) 

Rock Contest Launched 
LONDON -A nationwide 

rock contest designed to unearth 
Britain's latent musical talent has 
been launched here under the 
slogan "Battle of the Bands." 

Promoter Steve Lishman says: 
"Everyone moans about the 
sorry state of the industry, yet 
ironically there's probably more 
talent about now than ever. It's 
just that the record companies 
haven't plugged into it properly. 
People say we need anew Bea- 
tles, and we feel this is the best 
way of finding them." 

Lishman's ambitions are far 
from modest. He sees this year's 
national contest as the forerun- 
ner of first a European event, and 
then a worldwide Battle of the 

Bands with television coverage to 

match. 
Prizes offered include $7,000 

cash and a record deal with guar- 
anteed album release. Submis- 
sions have been invited from 
bands wishing to enter the 12 re- 
gional heats scheduled for No- 
vember, six contestants at each. 
The final is set for London's 
Rainbow Theater . 

Only amateur and semi -pro 
bands with no record or publish- 
ing deals are eligible, but en- 
trants are free to play anything 
from heavy metal to jazz -funk. A 
panel of music industry person- 
alities will judge the heats, and 
Lishman is working for press, ra- 
dio and tv coverage. 

Bulgarian Label Prepares 
Major Expansion Plans 

MOSCOW -As Bulgaria's Bal- 
kanton record company embarks on 
major expansion plans, its director, 
the composer Alexander Iossifov, 
has published a history of his coun- 
try's record industry in Melodiya's 
quarterly magazine here. 

The first manufacturing facility 
was set up in Bulgaria in 1931, 
equipped with two manually oper- 
ated presses. Recordings and mas- 
ters were made in Bucharest and 
Berlin, then brought to Bulgaria. 

By 1944, several small companies 
had been established, the biggest 
being Simonavia. After the war 
ended Melodiya was set up for disk 
manufacture, then in 1950 the state - 
owned enterprise Radioprom and fi- 
nally in 1952 a specialist record op- 
eration, Balkanton. 

Output initially was about 
150,000 units a year, climbing to 
610,000 by 1961. Soon after the com- 
pany moved to modern premises 
with up -to -date recording and press- 
ing equipment, and in 1969 began 
making stereo alb' ms. 

Today, Balkanton releases about 
200 titles a year. Regular series in- 
clude "Achievements of World's 
Musical Culture," "Portraits of 

Buses Used 
For Promo 

LONDON -The thousands of 
double -decker buses, long a feature 
of British national life, could pro- 
vide a valuable new medium for 
record promotions, according to a 

local company Sounds In Motion. 
Its offer to record companies is 

that for roughly $450 they can get 
63,000 plays a week on an initial 300 
buses in 10 major cities. The claim is 

that the scheme reaches a potential 
two million audience at a cost per 
thousand comparable with that of 
the independent local radio stations., 

The Sounds In Motion system, 
promoted here by Neon Marketing 
& Communications, is being pushed 
to concert promoters and record re- 
tailers as well as record companies. 
New managing director of Sounds 
In Motion, which features mainly 
light pop and MOR, through to light 
classical music, is Bob Green, former 
head of the long -established Pearl 
and Dean agency. 

A record can be played, on the top 
deck only of the buses, for roughly 
$1.50 a week, played twice in an 
hour. 

The hour -long tapes come 
through eight high fidelity speakers 
providing, say Sounds In Motion, "a 
sound similar to that of the very 
highest quality in -car stereo sys- 
tems." (Continued on page 62) 

Great Composers," "New Bulgarian 
Music," "Anthology of Bulgarian 
Folklore." 

Recently a special series was 
launched marking the 1,300th anni- 
versary of Bulgaria. Many Balkan - 
ton releases have won international 
awards. 

Balkanton has strong relations 
with Melodiya in Russia and with 
other record companies in Eastern 
Europe. Over the next five years, a 

plan for the enlargement and mod- 
ernization of the operation will be 

brought nto effect, and yearly out- 
put sho d reach 15 million units. 

Phantom Label Set 
By Aussie Retailer 

SYDNEY -"For two years, I've 
operated a record store which only 
sells the music that I and my friends 
like. Now I have a record label 
which records and releases the same 
sort of music." So says Australian 
Dare Jennings, young proprietor of 
Phantom Records, a fledgling rock 
empire. 

Proclaiming itself to be "the big 
beat in the heart of the vinyl jungle," 
Phantom operates a unique and in- 
valuable specialist record outlet in 
Sydney's inner city. 

The store carries vintage rock and 
current new wave, with a strong em- 
phasis on tough, energetic "garage 
rock." 

Twice yearly, staffer Jules Nor - 
mington treks across America to se- 

cure many thousands of rare '60s 
rock singles by such cult attractions 
as the Shadows of Knight, the Gants 
and ? and the Mysterians. Such stock 
is swiftly snapped up by a loyal core 
of customers as soon as it appears in 
the racks. 

Apart from the retail store, Phan- 
tom presents concerts and, of late, 
has launched a record label to carry 
young bands which fall within its 
spheres of taste. 

So far, there have been four single 
releases, in full color sleeves, 
presenting the Passengers, Surfside 
6, the Flaming Hands and Shy Im- 
posters. A 12 -inch EP of the Visitors 
is being readied for release. 

The disks are notable for above- 

average (for independents) produc- 
tion a.nd excellent presentation. 
Though only stocked by other, se- 

lected specialist rock outlets, the sin- 
gles appear on store counters in a 

striking clear perspex embossed 
holder bin. 

"All we care about is the record," 
says Jennings. "I guess we have that 
old -time naive attitude of `if the 
record is good enough, people will 
buy it.' 

"It doesn't bother us that we don't 
have full scale distribution and gold 
sales and chart placings. Our main 
ambition is to have people of similar 
taste to us automatically buying 
anything on the Phantom label be- 
cause they know it will be good." 

Indications are, however, that 
such an idyllic low -key mode of op- 
eration may not be able to con - 
tinue -Phantom may be forced to 
become successful. Already major 
record companies and distributors 
are sniffing around, and the major 
Sydney retail chain, Palings, has be- 
gun to take stock. 

Phantom has also moved to ex- 
pand its own horizons with the leas- 
ing of a single by Stiv Bators from 
the Los Angeles Bomp label. It 
hopes to follow on with other se- 
lected license deals. 

In certain areas, the Phantom 
Records label resembles the Chis- 
wick label in England, which grew 
out of Ted Carroll's Rock On spe- 
cialist store in London. 
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International 
Jazz Meeting Hopes International 

To Settle Conflicts Briefs 
Venezuela's TH Expands 

Via Talent Acquisition 
Venezuela's TH Expands 

Via Talent Acquisition 
WARSAW -Main task of the In- 

ternational Jazz Federation when it 
holds its fourth general assembly 
here on Oct. 25 will be to find a way 
of resolving the conflict between the 
IJF itself and its American offshoot, 
the IJF Inc., founded by former gen- 
eral secretary Jan Byrczek. 

The assembly, which will be held 
within the framework of the Warsaw 
Jazz Jamboree, will also have to out- 
line a realistic program for its future 
activities. 

The Federation's problems began 
when its Byrczek left the general sec- 
retariat, at that time located in 
Vienna, and moved to New York to 
set up what was apparently intended 
to be an OF branch office. However, 
it soon became apparent that the 
New York office was behaving like 
an independent organization. Even- 
tually it severed all contact with the 
IJF board. 

At the third IJF general assembly 
held in Ljuljana, Yugoslavia in June 
last year, a new board was elected 
for one year only and given the task 
of examining the conflict between 
the IJF and the IJF Inc. and present- 
ing proposals for a solution. 

"We have looked carefully at all 
the possibilities," says OF president 
Lubomir Doruzka, "and we believe 
the only realistic solution is to accept 

O 
the existence of two independent or- 

G ganizations. In future it should be 
O possible for the two bodies to coop- 

erate in certain areas, although for 
the moment this presents difficulties 

m because of certain unsettled obliga- 
°m tions arising from Byrczek's distri- 
°' bution of the IJF magazine "Jazz 

Forum" in previous years." 
In view of this situation, the Polish 

Eexport company cancelled its con- 
co tract with Byrczek for the distribu- 

wtion of "Jazz Forum" and the Polish 
I- Jazz Society, the original publisher 
w of the magazine, signed a Few con - ° tract with the IJF. The magazine, a 

bimonthly publication printed in 
three language versions (English, 
German and Polish), is the organ 
through which the IJF has most ef- 
fectively established its identity in- 
ternationally. 

The board of the IJF intends to 
present to members at the fourth 
general assembly a program which 
involves the Federation becoming 
an umbrella organization on much 
the same lines as UNESCO's Inter- 
national Music Council, of which 
the IJF is a member. Membership of 
the council is seen as conferring a 
certain prestige and making contacts 
with national authorities easier. 

The program also provides for 
coordination of the IJF's activities in 
line.with the general program of the 
council, thus creating conditions 
"for the increased acceptance by na- 
tional cultural authorities of the 

value and significance, of jazz mu- 
sic." 

Further principal tasks of the IJF, 
the board suggests, should be to 
work for the inclusion of jazz music 
in the curricula of educational insti- 
tutions and a wider and better -in- 
formed coverage of jazz music in the 
media. Through its member organi- 
zations, the IJF should involve itself 
in the active promotion of jazz by 
engaging in jazz production and dis- 
tribution, especially in territories 
where this is not adequately under- 
taken by commercial agencies. 

Through its collective member or- 
ganizations, the IJF now represents 
some 30,000 jazz musicians, organ- 
izers, educators and listeners, most 
located in Europe; but delegates 
from the United States, Australia 
and India are expected at the gen- 
eral assembly. 

"If the assembly accepts the new 
proposals," says Lubomir Doruzka, 
"I feel that the new board to be 
elected in Warsaw should have 
members with clearly defined and 
decisive functions, expecially those 
from countries where jazz life is par- 
ticularly active and well developed 
and there are strong jazz organiza- 
tions." 

Bus Promo 
Continued from page 61 

The musical program is intercut 
with commercials covering a range 
of product. An "attitude" research 
study on the buses already involved 
showed, it is claimed, that there was 
a 94% acceptance level, only 6% of 
the passengers feeling it should be 
completely withdrawn. 

CARACAS -In a swift and sur- 
prising move, Discos TH of Vene- 
zuela has not only renewed its con- 
tract with Jose Luis Rodriguez and 
his manager, Hector Masselli, for a 
further three years, but has also se- 
cured a five -year deal with Puerto 
Rican star Danny Rivera, recently 
sued by Graffiti Records for $1 mil- 
lion. 

Negotiations with Rodriguez and 
Masselli were conducted by TH 
president Willhem Ricken, general 
manager Carlos Vidal, artists and 
repertoire manager Oscar Serfatty 
and Discos TH's general manager 
on the U.S., Tony Moreno. 

Talks stretched over eight months, 
during which time other labels made 
substantial offers to Masselli for his 
artist, whose career has taken off in 
the past few months. 

"I want our record company to 
help Jose Luis attain the inter- 
national status I believe is due to 
him," comments Masselli. "Au- 
diences in countries where we've 
recently toured reaffirmed the worth 
of my artist, and I believe that we're 
in a position to demand that he's 
promoted accordingly." 

Masselli, Rodriguez and Discos 
TH executives celebrated the new 
pact at the Macuto Sheraton Hotel 
in Caracas. 

Rodriguez' popularity was further 
affirmed when he was decorated 
Aug. 2 by the president of Vene- 
zuela, Dr. Luis Herrera Campins, 
for his artistic achievements and for 
the positive image he's given the 
country abroad. The ceremony was 
nationally broadcast on television. 

The same day, Rodriguez per- 

formed in concert at the Qaracas 
Hilton, and on the following day, in 
the Poliedro. 

Discos TH's acquisition of Danny 
Rivera, Puerto Rican singer also 
thought to have considerable inter- 
national potential, came about when 
the singer's former label. Graffiti 
Records, dropped its lawsuit against 
him and sold his contract to TH, for 
an unspecified amount. 

TH bought the five albums that 
Rivera recorded with Graffiti. in- 
cluding "Para Decir Adios" with Ey- 
die Gorme. 

Freed from his old contract. Riv- 
era also signed with TH in Puerto 
Rico, which immediately issued a 
new single by the artist. "Cada Vez 
Otra Vez." 

Hendrix Set 
AMSTERDAM -Polydor Hol- 

land has released the 11 -album box 
set manufactured by Polydor Ger- 
many and commemorating guitarist 
Jimi Hendrix, who died Sept. 18 ten 
years ago. The set contains all his of- 
ficial recordings for Polydor. 

And along with it. Polydor -Hol- 
land is putting out a- single album 
compiled for the Benelux territories 
by product manager Tom Steenber- 
gen, under the title "The Legendary 
Jimi Hendrix." This will be pushed 
in the marketing campaign for the 
box set, and contains greatest hits 
like "Hey Joe," "The Wind Cries 
Mary" and "All Along The Watch- 
tower," all of which appeared on a 
special EP released by Polydor in 
August. 

Continued from page 61 
channels. "We're going to benefit 
from this," comments Jimmy Wee, 
general manager of WEA Records. 
"People who watch these shows will 
want to buy records of the artists." 
Acts recently seen on tv here include 
Elvis Costello, Manhattan Transfer, 
Boney M, Bob Marley and the Wail- 
ers, Anne Murray, Splitz Enz, Leo 
Kottke, Sailor and Joan Armatrad- 
ing. Some of these artists were once 
frowned upon in Singapore because 
of their long hair, which the govern- 
ment used to associate with drugs. 
Executives of the station have also 
met with industry executives to see 
how all parties concerned can work 
together to provide better musical 
programs. According to sources, the 
station intends to secure more such 
programs from abroad. It has also 
set up an artist liaison unit to bring 
popular stars for tv appearances in 
Singapore from the U.S., Britain, 
Hong Kong and Taiwan. 

LONDON -Ariola band Sky 
has given the company a series of 
impressive firsts, indications of the 
classical rock outfit's increasing in- 
ternational success. Its second re- 
lease, "Sky 2," has become the first 
double -album this year to go plati- 
num in the U.K. market (600.000 
units). It's also Ariola's first plati- 
num disk here. Sky's first LP was a 
chart- topper in this market, and 
both disks are platinum in Australia 
(50,000 units). The band has toured 
in both territories, and Ariola ex- 
pects its European trek this month to 
have the same effect on disk sales in 
the countries visited. Already "Sky 
2" has reached the top five in Hol- 
land, top 10 in West Germany and 
top 20 in Sweden. Next stage will be 
an assault on the U.S. market. 

CBS Steps Out With Russell In Charge 
SYDNEY -For the past five years 

or more, CBS Records has been 
dubbed the "sleeping giant" by Aus- 
tralian industryites. Ten months ago, 
Paul Russell set about reversing this 
somnambulist image. 

Russell, former English court law- 
yer, Led Zeppelin attorney, CBS 
U.K. director of business affairs and 
CBS Records International vice 
president of administration, was 
dispatched to Australia to drag the 
local operation from also -ran status 
to the top three. In his first six 
months, he awoke the beast, and 
now he's prodding it into action. 

Within days of his arrival, Russell 
was expressing strong and positive 
views about the local recording and 
music industry, and his ardour does 
not so far seem to have been damp- 
ened. 

"The inner structure of the music 

Guitarist Gallagher Ejected 
SYDNEY -Declaring it to be "the 

most disgusting incident of my 15 

years on the road," Irish rock guitar- 
ist Rory Gallagher and his band 
were ordered out of the Wrest Point 
Casino in the city of Hobart recently, 
capital of the island state Tasmania. 

Gallagher, who was staying at the 
Wrest Point Hotel, ventured into the 
casino after a sellout Hobart concert, 
dressed in corduroy jeans and a suit 
coat -the fullest extent of rock for- 
mality. 

Security officers descended upon 
him in the casino bar and insisted 
that he was inappropriately dressed. 

He called for the manager, who rein- 
forced the edict, abusing Gallagher 
and calling him an "obnoxious little 
bastard." - 

The exceedingly gentle guitarist 
was so upset over the ejection that he 
flew out of Tasmania ahead of 
schedule and rested on the tropical 
Queensland coast. 

The Gallagher tour was a success 
beyond expectations. Tumultuous 
receptions were extended at 11 SRO 
concerts, causing the guitarist to 
pledge a return in 1981. Radio has 
placed "Philby" on high rotation, a 
single completely ignored on origi- 
nal release some months ago. 

By GLENN A. BAKER 

business here has a much greater de- 
gree of sophistication than I ex- 
pected," he explains. "I'm impressed 
by the 'farm system' for bands. The 
pub /club scene is so healthy that 
good bands can work their way from 
rung to rung in fairly short space of 
time. 

"This is because the kids really 
know their rock'n'roll. There is an 
incredible degree of awareness at the 
grass roots level. 

"I was staggered the first time I 
saw Mi -Sex, but the next night, I saw 
Cold Chisel, then the Angels, then 
Jimmy and the Boys, and they were 
all truly outstanding. These bands 
are ready to take on the world, they 
have an incredibly professional ap- 
proach and can compete with any- 
one. 

"I came here knowing there would 
be some acts that I could help de- 
velop, but I didn't realize until I got 
here just how exciting it would be. I 
really believe that this talent has a 
place in the overall world market." 

As head of 700 staff, Russell has 
imbued a greater sense of localized 
responsibility into his far -flung 
branch offices. "We are a long way 
from the flagpole. In England, I saw 
Dick Asher maybe four to five times 
a year, but down here it's different, 
we rarely have any visits from senior 
CBS executives. 

"Which is not to say that I don't 
have full support in every action I 
take. It means that I have to origi- 
nate a lot of policy to suit this unique 
market, and one such policy is to 
give a lot more autonomy to the state 
offices. 

"I mean, I can't ram promotional 
strategies down Perth's throat; they 

know what sells over there a lot bet- 
ter than anyone at head office does. 
Dan Fogelberg is a good example. 
Perth has turned him into a major 
artist; we haven't done that in the 
east yet. I want to make our branches 
more than just sales offices." 

The most outward sign of the Rus- 
sell regime has been a drastic "loos- 
ening up" process in a once -staid 
CBS. From the sight of Russell at 
steamy rock dives clad in denims, to 
a completely overhauled relation- 
ship with the media, to a suddenly 
enthused staff, CBS has shed its win- 
ter skin. 

Russell cautiously admits the ex- 
tent of his influence. "A company 
gets to the point where it has to be 
more musical, more sophisticated. 
We're enjoying unprecedented suc- 
cess at the moment, and success 
gives one a confidence to try new 
ideas. 

"I agree that I've made this com- 
pany a lot more musically orientated 
and a lot more promotionally con- 
scious. Our thrust is now directed 
more toward the consumer than the 
retailer because you have to stomp 
pretty hard to get your message 
across here." 

Russell's first concerted promo- 
tion campaign was "Rocktagon," an 
eight -edge 10 -inch disk sampler of 
eight prominent CBS acts, inter- 
national and local. It was respon- 
sible for generating at least gold 
(and usually platinum) for each art- 
ist featured, as a result of an exten- 
sive all -media campaign. 

Promotional staff at each branch 
office have been beefed up consider- 
ably, and Russell has introduced a 
press department, artist relations de- 

partment and field promotions de- 
partment. Commitment to local 
recording has also been enlarged, 
though such has not been evident. 

However, Russell is insistent that, 
"We will sign every artist that we 
think we can sell records with -up to 
a limit of about ten acts at any one 
time. I'm into rock'n'roll personally, 
and the greatest joy I have is to break 
good new bands." 

For all his air of excitement, Rus- 
sell has injected a note of foreboding 
into his dealings with the industry, 
notably retailers and media. At a 
gala product launch earlier this year, 
he detailed a "scenario for 1983" . in 
which videodisks, sold through su- 
permarket chains, have captured the 
mass home entertainment market 
away from record retailers, who are 
relegated to selling little more than 
blank tape, which is used to capture 
full album broadcasts on FM radio. 

Record prices have risen 40%, 
goes the scenario, rock stations have 
switched to "beautiful music" for- 
mats and most album releases are 
television- advertised compilations. 

This doomsday prophecy, di- 
rected at retailers, was intended to 
rally them into action against blank 
tape sales and towards the breaking 
of new artists. Russell claimed that a 
national chart for consumer usage, 
the introduction of respectable rock 
awards and greater retail awareness 
of product would help avert the ca- 
tastrophe. 

To this end, CBS has aligned itself 
with Rolling Stone magazine to 
create a chart for display in stores, 
and also actively supported the TV 
Week /Countdown Rock Awards in 
April. 

www.americanradiohistory.com
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BRITAIN 
(Courtesy of Music Week) 

As of 9/6/80 

SINGLES 
This Last 
Week Week 

1 2 START, Jam, Polydor 
2 1 ASHES TO ASHES, David Bowie, 

RCA 
3 5 FEELS LIKE I'M IN LOVE, Kelly 

Martie, Calibre 
4 3 9 TO 5, Sheena Easton, EMI 
5 13 EIGHTHDAY, Hazel O'Connor, A &M 
6 8 I DIE YOU DIE, Gary Numan, 

Beggars Banquet 
7 6 TOM HARK, Piranhas, Sire /Hansa 
8 4 THE WINNER TAKES IT ALL, Abba, 

CBS 
9 10 SUNSHINE OF YOUR SMILE, Mike 

Berry, Polydor 
10 14 DREAMIN', Cliff Richard, EMI 

11 17 CAN'T STOP THE MUSIC, Village 
People, Mercury 

12 19 BANK ROBBER, Clash, CBS 
13 18 MODERN GIRL, Sheena Easton, EMI 

14 7 UPSIDE DOWN, Diana Ross, Motown 
15 9 OOPS UPSIDE YOUR HEAD, Gap 

Band, Mercury 
16 12 GIVE ME THE NIGHT, George 

Benson, Warner Bros. 
17 34 IT'S ONLY LOVE /BEYOND THE 

REEF, Elvis Presley, RCA 

18 15 ALL OVER THE WORLD, Electric 
Light Orchestra, Jet 

19 11 OH YEAH, Rory Music, Polydor 
20 20 IT'S STILL ROCK 'N' ROLL TO ME, 

Billy Joel, CBS 
21 22 MARIE MARIE, Shakin' Stevens, Epic 
22 28 A WALK IN THE PARK, Nick Straker 

Band, CBS 
23 16 FUNKIN' FOR JAMAICA, Tom 

Browne, Arista 
24 27 PARANOID, Black Sabbath, Nems 
25 39 I WANT TO BE STRAIGHT, Ian 

Dury, Stiff 
26 NEW ONE DAY I'LL FLY AWAY, Randy 

Crawford, Warner Bros. 
27 30 BEST FRIEND /STAND DOWN 

MARGARET, Beat, G -Feet 
28 24 PRIVATE LIFE, Grace Jones, Island 
29 25 YOU GOTTA BE A HUSTLER, Sue 

Wilkinson, Cheapskate 
30 29 SLEEP WALK, Ultravox, Chrysalis 
31 NEW UNITED, Judas Priest, CBS 
32 NEW I OWE YOU ONE, Shalamar, Solar 
33 33 CIRCUS GAMES, Skids, Virgin 
34 32 MAGIC, Olivia Newton -John, Jet 
35 38 I GOT YOU, Split Enz, A &M 
36 NEW THE WHISPER, Selecter, Selecter 
37 37 SUMMER FUN, Barracudas, 

Zonophone 
38 21 MARIANA, GIBSON Brothers, Island 
39 26 LIP UP FATTY, Bad Manners, 

Magnet 
40 23 MORE THAN I CAN SAY, Leo Sayer, 

Chrysalis 

ALBUMS 

1 1 FLESH AND BLOOD, Roxy Music, 
Polydor 

2 2 DRAMA, Yes, Atlantic 
3 4 GIVE ME THE NIGHT, George 

Benson, Warner Bros. 
4 3 BACK IN BLACK, AC /DC, Atlantic 
5 12 BREAKING GLASS. Hazel O'Connor, 

A &M 
6 5 XANADU, Soundtrack, Jet 
7 6 GLORY ROAD, GilIan, Virgin 
8 13 I JUST CAN'T STOP IT, Beat, Beat 
9 29 CAN'T STOP THE MUSIC, 

Soundtrack, Mercury 
10 11 SKY 2, Sky, Ariola 
11 31 I AM WOMAN, Various, Polystar 
12 10 OFF THE WALL, Michael Jackson, 

Epic 

13 14 DIANA, Diana Ross, Motown 
14 9 DEEPEST PURPLE, Deep Purple, 

Harvest 
15 8 ME MYSELF I, Joan Armatrading, 

A &M 
16 7 KALEIDOSCOPE, Siouxsie & 

Banshees, Polydor 
17 NEW SIGNING OFF, UB40, Graduate 
18 32 WILD CAT, Tygers of Pan Tang, 

MCA 
19 NEW MICHAEL SCHENKER GROUP, 

Chrysalis 
20 27 GLASS HOUSES, Billy Joel, CBS 
21 23 VIENNA, Ultravox, Chrysalis 
22 18 SEARCHING FOR THE YOUNG SOUL 

REBELS, Dexy's Midnight 
Runners, Parlophone 

23 NEW ONE TRICK PONY, Paul Simon, 
Warnmr Bros. 

24 19 MANILOW MAGIC, Barry Manilow, 
Arista 

25 20 BAT OUT OF HELL, Meat Loaf, 
Epic /Cleveland Intl. 

26 21 ELVIS ARON PRESLEY, Elvis 
Presley, RCA 

27 16 UPRISING, Bob Marley & Wailers, 
Island 

28 15 LIVING IN A FANTASY, Leo Sayer, 
Chrysalis 

29 24 REGGATTA DE BLANC, Police, A &M 
30 25 PETER GABRIEL, Charisma 
31 35 WHEELS OF STEEL, Saxon, Carrere 
32 37 HIGHWAY TO HELL, AC /DC. 

Atlantic 
33 22 THE GAME, Queen, EMI 
34 30 LIVE 1979, Hawkwind, Bronze 
35 17 EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
36 36 DUKE, Genesis, Charisma 

37 NEW 

38 NEW 

39 NEW 
40 NEW 

IF YOU WANT BLOOD YOU'VE GOT 

IT, AC /DC, Atlantic 
NOW WE MAY BEGIN, Randy 

Crawford, Warner Bros. 
A, Jethro Tull, Chrysalis 
McVICAR, Roger Daltrey, Polydor 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

As of 9/8/80 
SINGLES 

This Last 
Week Week 

1 2 XANADU, Olivia Newton -John & 

Electric Light Orchestra, Jet 

2 3 MATADOR, Garland Jeffreys, A &M 

3 1 FUNKYTOWN, Lipps Inc., Casablanca 
4 6 THE WINNER TAKES IT ALL, Abba, 

Polydor 
5 4 BOBBY BROWN, Frank Zappa, CBS 
6 5 NO DOUBT ABOUT IT, Hot 

Chocolate, Rak 

7 7 TAKE THAT LOOK OFF YOUR FACE, 
Marti Webb, Polydor 

8 NEW UPSIDE DOWN, Diana Ross, Motown 
9 8 D.I.S.C.O., Ottawan, Carrere 

10 9 MIDNITE DYNAMOS, Matchbox, 
Magnet 

11 10 SANTA MARIA, Oliver Onions, 
Polydor 

12 12 TEN O'CLOCK POSTMAN, Secret 
Service, Strand 

13 13 FREU DICH BLOSS NICHT ZU 

FRUH, Gitte, Global 
14 14 MATIANA, Gibson Brothers, Polydor 
15 19 FIRE ON THE WATER, Orlando Riva 

Sound, Ariola 
16 20 COULD YOU BE LOVED, Bob Marley 

& Wailers, Island 
17 11 SEXY EYES, Dr. Hook, Capitol 
18 22 YOU'RE OK, Ottawan, Carrere 
19 NEW ES GHET UM MEHR, Howard 

Carpendale, EMI 
20 21 SANTA MARIA, Roland Kaiser, 

Hansa 
21 23 WE ARE THE POPKINGS, Chilly, 

Polydor 
22 16 YOU AND ME, Sparge, Papagayo 
23 24 YOU'LL ALWAYS FIND ME IN THE 

KITCHEN, Jona Lewie, Stiff 
24 26 LITTLE JEANNIE, Elton John, Rocket 
25 25 DER NIPPEL, Mike Krueger, EMI 
26 NEW WO WARST DU, Chris Roberts, 

Jupiter 
27 15 EMOTIONAL RESCUE. Rolling 

Stones, Rolling Stones 
28 18 BOAT ON THE RIVER, Styx, A &M 
29 17 COMING UP, Paul McCartney, 

Parlophone 
30 NEW DANN HEIRAT DOCH DEIN BUERO, 

Katja Ebstein, Ariola 

ALBUMS 
1 1 20 GREATEST HITS, Hot Chocolate, 

Arcade 
2 2 XANADU, Soundtrack, Jet 
3 3 BACK IN BLACK, AC /DC, Atlantic 
4 4 EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
5 6 UPRISING, Bob Marley & Wailers, 

Island 
6 8 THE GAME, Queen, EMI 
7 9 TRAEUMEREIEN, Richard 

Clayderman, Telefunken 
8 5 KOMM MIT AUF GROSSE FAHRT, 

Freddy Quinn, Polydor 
9 7 THE WALL, Pink Floyd, Harvest 

10 18 UNMASKED, Kiss, Casablanca 
11 14 SKY 2, Sky, Ariola 
12 NEW DIANA, Diana Ross, Motown 
13 16 SHEIK YERBOUTI, Frank Zappa, CBS 
14 NEW FLESH AND BLOOD, Roxy Music, 

Polydor 
15 17 CORNERSTONE, Styx, A &M 
16 10 DER NIPPEL, Mike Krueger, EMI 
17 11 WONDERLAND BY NIGHT, Bert 

Kaempfert, Polydor 
18 15 ZAUBER DER KARIBIK, Goombay 

Dance Band, CBS 
19 12 VIVA ITALIA, Adriano Celentano, 

Ariola 
20 13 MOUTH TO MOUTH, Lipps Inc., 

Casablanca 

JAPAN 
(Courtesy Music Labo) 

As of 9/8/80 
SINGLES 

This Last 
Week Week 

1 1 JUNKO, Tsuyoshi Nagabuchi, 
Toshiba -EMI 

2 2 SAKIMORI -NO.UTA, Masashi Sada, 

Masashi 
3 4 A01 SANGOSHO, Seiko Matsuda, 

CBS /Sony 
4 3 DANCIN' ALL NIGHT, Monta & 

Brothers, Philips 
5 7 WAKARETEMO- SUKINAHITO, Los 

Indos & Sylvia, Polydor 
6 5 AISHUU DATE, Toshihiko Tawara, 

Canyon 
7 6 KURUTTA KAJITSU, Alice, Polystar 

8 11 HOW MANY II KAO, Hiromi Go, 

CBS /Sony 
9 10 PURPLE TOWN, Junko Yagami, 

Discomate 
10 13 GINGA DENSETSU, Hiromi Iwasaki. 

Victor 
11 8 YES -NO, Off Course, Toshiba -EMI 

12 9 FUTARI NO YOAKE, Hiroshi Itsuki, 
Tokuma 

13 NEW SHOJO KOUKAI, Crystal King, 
Canyon 

14 18 WATASHI WA PIANO. Mizue Takada, 
Teichiku 

15 12 YASASHISA KAMISHIBAI, Yutaka 
Mizutani, For Life 

16 19 JENNY WA GOKIGEN NANAME, 

Juicy Fruits, Columbia 
17 17 IMA.NO-KIMI WA PIKA PIKA NI 

HIKATTE, Tetsuo Saito, Canyon 
18 16 GINGA DENSETSU, Hiromi Iwasaki, 

Victor 
19 NEW CALIFORNIA DREAMIN', Mamas & 

Papas, Dunhill 
20 NEW DANCING AMERICAN, Sheri! Lad, 

Capitol 

ALBUMS 

1 1 GYAKURYU, Tsuyoshi Nagabuchi, 
Toshiba -EMI 

2 2 SQUALL, Seiko Matsude, Toshiba - 

EMI 

3 NEW VIII, Alice, Polystar 
4 4 FIRST, Toshihiko Tawara, NAV 

5 3 ACT I, Monta & Brothers, Philips 
6 5 SOLID STATE SURVIVOR, Yellow 

Magic Orchestra, Alfa 

7 10 FUSHICHO DENSETSU, Momee 
Yamaguchi, CBS /Sony 

8 8 DRINK, Juicy Fruits, Columbia 
9 6 MULTIPLIES, Yellow Magic 

Orchestra, Alfa 
10 NEW LIBRA, Machiko Watanabe, CBS/ 

Sony 
11 9 WOMAN AND I, George Yanagi & 

Rainy Wood, Warner -Pioneer 

12 7 NICE SHOT, Sadao Watanabe, Flying 
Duck 

13 NEW MAGIC, Hiromi Go, CBS /Sony 
14 19 XANADU, Soundtrack, Jet 
15 11 TOKI- NO -NAI- HOTEL, Yumi 

Maysutohya, Toshiba -EMI 

16 NEW BIG SUNSHINE, Hideki Saito, RVC 

17 16 MOMOE DENETSU, Momoe 
Yamaguchi, CBS /Sony 

18 12 YAMATO YO TOWANI, Soundtrack, 
Columbia 

19 14 THE GAME, Queen, Elektra 
20 NEW HOW'S EVERYTHING, Sadao 

Watanabe, CBS 

AUSTRALIA 
(Courtesy Kent Music Report) 

As of 9/1/80 
SINGLES 

This Last 
Week Week 

1 1 MOSCOW, Ghenghis Khan, Image 
2 3 WHAT I LIKE ABOUT YOU, 

Romantics, Epic 

3 2 FUNKYTOWN, Lipps Inc., Casablanca 
4 5 MAGIC, Olivia Newton -John, Jet 
5 4 CAN'T STOP THE MUSIC, Village 

People, RCA 
6 6 SHANDI, Kiss, Casablanca 
7 NEW XANADU, Olivia Newton -John/ 

Electric Light Orchestra, Jet 
8 14 FALLIN' IN LOVE, Rocky Burnette, 

EMI 
9 7 YOU'VE LOST THAT LOVIN' 

FEELING, Long John Baldry & 

Kathi Mac Donald, EMI America 
10 8 HELP, John Farnham, WBE 

11 10 CAN'T HELP MYSELF, Flowers, 
Regular 

12 13 EMOTIONAL RESCUE, Rolling 
Stones, Rolling Stones 

13 9 TURNING JAPANESE, Vapors, 
United Artists 

14 11 I ONLY WANT TO BE WITH YOU, 
Tourists, 7 Records 

15 12 DOWNHEARTED, Australian Crawl, 
EMI 

16 16 IT'S HARD TO BE HUMBLE, Mac 
Davis, Casablanca 

17 19 MODERN GIRL, James Freud & 
Radio Starts, Mushroom 

18 17 WHEN I'M WITH YOU, Sparks, 
Virgin 

19 15 LITTLE JEANNIE, Elton John, Rocket 
20 18 STOMP, Brothers Johnson, A &M 

ALBUMS 

1 1 XANADU, Soundtrack, Jet 
2 2 CAN'T STOP THE MUSIC, 

Soundtrack, RCA 
3 3 EAST, Cold Chisel, WEA 
4 5 THE BOYS LIGHT UP, Australian 

Crawl, EMI 
5 4 GLASS HOUSE, Billy Joel, CBS 
6 6 STARDUST. Willie Nelson, CBS 
7 9 EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
8 8 HOLD OUT, Jackson Browne, 

Asylum 
9 7 UNMASKED, Kiss, Casablanca 

10 12 FLESH AND BLOOD, Roxy Music, 
Polydor 

11 11 MIDDLE MAN, Boz Scaggs, CBS 

12 NEW BACK IN BLACK, AC /DC, Albert 
13 10 21 AT 33, Elton John, Rocket 

14 NEW 1980: THE MUSIC, Various, EMI/ 
WEA 

15 13 ME, MYSELF, I, Joan Armatrading, 
AMA 

16 14 THE GAME, Queen, EMI 
17 16 DARK ROOM, Angels, Epic 
18 NEW GIVE ME THE NIGHT. George 

Benson, Warner Bros. 
19 17 HATS OFF STEP LIVELY, Jo Jo Zep 

& Falcons, Mushroom 
20 20 HELLO OLD FRIEND, James Taylor, 

Hammard 

ITALY 
(Courtesy Germano Ruscitto) 

As of 9/2/80 
SINGLES 

This Last 
Week Week 

1 1 LUNA, Gianni Togni, Paradiso /CGD- 
MM 

2 2 NON SO CHE DAREI, Alan Sorrenti, 
EMI 

3 3 OLYMPIC GAMES, Miguel Bose, 

CBS /CGD -MM 
4 4 STELLA STAI, Umberto Tozzi, CGD - 

MM 
5 9 AMICO, Renato Zero, Zerolandia/ 

RCA 

6 7 1070 VOGLIO BENE, Roberto 
Soffici, Cetra /Fonit Cetra 

7 8 COBRA, Rettore, Ariston /Ricordi 
8 6 CANTERO PER TE, I Pooh, CGD -MM 

9 5 IL TEMPO SE NA VA, Adriano 
Celentano, Clan /CGD -MM 

10 10 IN ALTO MARE, Loredana Berte, 
CGD -MM 

11 19 MESSAGE IN A BOTTLE, Police, 
A &M /CGD -MM 

12 11 CALL ME, Blondie, Chrysalis/ 
PolyGram 

13 12 SCENE DA UN AMORE, Riccardo 
Fogli, Paradiso /CGD -MM 

14 NEW INNAMORATI, Toto Cotugno, 
Carosello/Ricordi 

15 17 BUONA NOTTE BUONANOTTE, 
Mina, PDU /EMI 

16 13 COMING UP, Paul McCartney, 
Parlophone/EMI 

17 NEW TI CHIAMI AFRICA, Enzo Avallone, 
WEA 

18 16 MONKEY CHOP, Dan -I, Island/ 
Ricordi 

19 NEW DOLCE URAGANO, Gianni Bella, 
CGD -MM 

20 NEW FUNKYTOWN, Lipps, Inc., 
Casablanca / Duri um 

HOLLAND 
(Courtesy BUMA /STEMA) 

As of 9/2/80 
SINGLES 

This Last 
Week Week 

1 1 THE WINNER TAKES IT ALL, Abba, 
Polydor 

2 6 ROCKIN' THE TROLLS, BZN, 
Mercury 

3 3 UPSIDE DOWN, Diana Ross, Motowm 
4 2 XANADU, Olivia Newton -John & 

Electric Light Orchestra, Jet 
5 5 PETER GUNN, Emerson Lake & 

Palmer, Ariola 
6 4 D.I.S.C.O., Ottawan, CNR 
7 8 HELA -DI- LADI -LO, Dolly Dots, WEA 

8 NEW HEAD UP TO THE SKY, Spargo, 
Inelco /VIP 

9 7 COULD YOU BE LOVED, Bob Marley 
& Wailers, Island 

10 NEW ALL OVER THE WORLD, Electric 
Light Orchestra, Jet 

ALBUMS 
1 1 XANADU, Soundtrack, Jet 
2 3 THE VERY BEST OF TRINI LOPEZ, 

K-tel 
3 5 IN CONCERT, Emerson Lake & 

Palmer, Ariola 
4 2 EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
5 NEW HEY, Julio Iglesias, CBS 

6 6 16 ZONNIGE TOP 40 HITS, Various, 
EMI 

7 4 DIANA, Diana Ross, Motown 
8 NEW MAYWOOD, Maywood, EMI 
9 NEW THE LAST DANCE, Various, Arcade 

10 10 GREATEST HITS, BZN, Mercury 

SWEDEN 
(Courtesy GFL) 
As of 8/27/80 

SINGLES 
This Last 
Week Week 

1 1 ONE MORE REGGAE FOR THE 

ROAD, Bill Lovelady, Charisma 
2 4 THE WINNER TAKES IT ALL, Abba, 

Polar 

3 2 FUNKYTOWN, Lipps Inc., Casablanca 

4 NEW UPSIDE DOWN, Diana Ross, Motown 

5 NEW SIX RIBBONS, Jon English, Frituna 

6 6 XANADU, Olivia Newton -John & 

Electric Light Orchestra, Jet 

7 3 IDON'T WANNA GET DRAFTED, 
Frank Zappa, CBS 

8 5 SUN OF JAMAICA, Goombay Dance 

Band, CBS 
9 NEW ONLY LOVE, Duane Loken, Mariann 

10 7 CALL ME, Blondie, Chrysalis 

ALBUMS 
1 2 DIANA, Diana Ross, Motown 
2 1 EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
3 3 UPRISING, Bob Marley & Wailers, 

Island 
4 4 TONARSDROMMAR, Noice, Sonet 
5 5 DEN UUSNANDE FRAMTID, Magnus 

Uggla, CBS 
6 NEW MOT ALLA VINDAR, Jon English, 

Frituna 
7 NEW XANADU, Soundtrack, Jet 
8 9 GYLLENE TIDER, Parlophone 
9 6 LIGHTS IN THE NIGHT, Flash & The 

Pan, Mercury 
10 8 KRAMGOA LATAR 8, Vikingarna, 

Mariann 

SPAIN 
(Courtesy El Gran Musical) 

As of 8/30/80 
SINGLES 

This Last 
Week Week 

1 ] HEY. Julio Iglesias, CBS 

2 2 SUN OF JAMAICA, Goombay Dance 
Band, CBS 

3 3 FUNKYTOWN, Lipps Inc., Casablanca 
4 8 TE AMARE /DON DIABLO, Miguel 

Bose, CBS 
5 4 CLARIDAD, Umberto Toni, Epic 

6 5 COULD YOU BE LOVED, Bvb Marley 
& Wailers, Island 

7 6 COMING UP, Paul McCartney, 
Pariophone 

8 9 AN ENGLISHMAN IN NEW YORK, 

Godley & Creme, Polydor 
9 7 GONNA GET ALONG WITHOUT YOU 

NOW, Viola Wills, Ariola 

10 NEW MARTIAN HOP, Rocky Sharpe & 

Replays, Movieplay 

ALBUMS 
1 1 HEY. Julio Iglesias, CBS 
2 2 MIGUEL Miguel Bose, CBS 

3 3 ELDISCO DE ORO DE EPIC VOL. It 
Various, Epic 

4 4 UPRISING, Bob Marley & Wailers, 
Island 

5 5 EN ENCUENTRO, Triana, Movieplay 
6 6 GRACIAS POR LA MUSICA, Abba, 

Columbia 
7 .0 EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
8 8 TIEMPO DE OTONO, Jose Luis, 

Perales 
9 7 FUNKYTOWN, Lipps Inc., Casablanca 

10 NEW VIVA EEQUILA, Tequila, Zafiro 

This Last 
Week Week 

1 2 XANADU, Olivia Newton -John & 

Electric Light Orchestra, Jet 
2 1 WEEKEND, Earth & Fire, Royton 
3 4 FUNKYTOWN, Lipps Inc., Casablanca 
4 3 THE WINNER TAKES IT ALL, Abba, 

Polar 
5 6 NON SO CHE DAREI, Alan Sorrenti, 

Sonet 
6 7 SUN OF JAMAICA, Goombay Dance 

Band, CBS 
7 4 MARIANA, Gibson Brothers, Mariann 
8 8 IM ALIVE, Electric Light Orchestra, 

Jet 
9 NEW ANOTHER BRICK IN THE WALL, 

Pink Floyd, Harvest 
10 NEW MIDNITE DYNAMOS, Matchbox, 

Magnet 

ALBUMS 
1 1 XANADU, Soundtrack, Jet 
2 2 SMOELFIADE, Johnny Reimar og 

Smoelferne 
3 3 THE WALL, Pink Floyd, Harvest 
4 5 THE GAME, Queen, EMI 
5 6 BOELLEBOB OG DE ANDRE, 

Hornum Skole, Fagot 
6 4 SUN OF JAMAICA, Goombay Dance 

Band, CBS 
7 9 LINIE 3, Linie 3, Medley 
8 NEW REALITY FILLS FANTASY, Earth & 

Fire, Royton 
9 8 NON SO CHE DAREI, Alan Sorrenti, 

Sonet 
10 NEW SAADAN SET, Bamses Venner, 

Kleinert 

DENMARK 
(Courtesy BT /IFPI) 

As of 8/28/80 
SINGLES 

SOUTH AFRICA 
(Courtesy Springbok Radio) 

As of 9/6/80 
This Last SINGLES 
Week Week 

1 1 PARADISE ROAD, Joy, RPM 

2 2 MORE THAN I CAN SAY, Leo Sayer, 
Chrysalis 

3 3 CALL ME, Blondie Chrysalis 
4 4 DOWN THE MISSISSIPPI. Barbara 

Ray, EMI 
5 5 DON'T MAKE WAVES, Nolans, Epic 

6 7 I SEE A BOAT, Boney M, Gallo 
7 9 SPACE INVADERS, Player, WEA 

8 NEW CAN'T STOP THE MUSIC, Village 
People, CCP 

9 6 lAKE THAT LOOK OFF YOUR FACE, 

Marti Webb, Polydor 
10 8 FOAT ON THE RIVER, Styx, A &M 

African Marts 
Continued from page 58 

sounds of zaire and Tanzania are 

hitting the airwaves in preference. 
It was always agreed that for such 

a small market, the volume of re- 

leases was at a ludicrous level. but 
few foresaw the combined problems 
arriving so quickly. The market gen- 
erally has been considerably re- 
duced. and business in records is a 

fraction of previous years. 
All this has had one good effect, 

however. Kenya's only factory, East 
African Records, has never had such 
a fast turnaround time on pressings. 
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Fine For A &M In Canada 
Over Price Maintenance 

TORONTO -A &M Records of 
Canada was convicted in local court 
Aug. 5 for practicing retail price 
maintenance from 1970 -78, contrary 
to amendments in the Combines In- 
vestigation Act, and was fined 
$35,000 for one count and sus- 
pended on nine separate counts. 

In a written statement, Judge 
Honsberger stated that A &M prof- 
ited as a result of a cooperative ad- 
vertising policy that provided sub- 
sidies to leading local retailers, 
provided they advertised A &M 
product at prices not lower than 
dealer cost. 

If the advertised cost was below 
the then dealer cost, there would be 
no payment on coop advertising and 
this marked a contravention of sec- 
tion 31 of the Combines Act which 
deals with pricing. 

The court case, which has been 
tied up for two years, brought in 
Sam Sniderman who operates the 
Sam the Record Man stores as a key 
defense witness. In Sniderman's 
case, he stated that the advertising 
policy of A &M had no impact on his 
business, that he would make his 
marketing plans independent of the 
policy. 

From A &M's records, the Sam's 
chain received advertisng credits of 
$20,764 on purchases of $671,934 in 
1976; the following year a credit of 
$28,643 on $744,087; in 1978, 
$12,333 on $712,246. 

Court records show that A &M's 
national business doubled from 
1975 to 1978 to $12.5 million with a 

net income climbing from $300,000 
to nearly one -million dollars. 

An A &M letter produced in court 
by Crown Attorney Robert Hub- 
bard outlined the company's adver- 
tising policy for retailers. In part, it 
stated, "A &M must not be adver- 
tised at its normal everyday cost. Such 
conditions cheapen the image of our 
product. Failure to comply with 
these conditions would result in for- 
feiture of any advertising monies 
contributed by A &M." 

In handing down judgment, the 
judge noted that the law had been 
broken by A &M, but that he doubt- 
ed that the company was aware of 
the breach, that it had in no way 
tried to hide its policy or shown 
favouritism to large or small ac- 
counts in administering its policy. 

The judge also noted that when it 
was first pointed out that the policy 
violated the section within the Com- 
bines Act that the firm had immedi- 
ately complied with the law. 

"Regardless of size of impact, 
there is no doubt that the policy was 
working and effective right across 
the spectrum of A &M's customers - 
from Sam the Record Man, the "big 
guy," to Paikin's Melody Lane; the 
"little guy." There was an induce- 
ment to raise advertised prices which 
in fact were raised. It is admitted 
that by virtue of the nature of the 
market for records in Canada, ad- 
vertising is one of the most impor- 
tant marketing tools utilized at both 
the distributor and retailer level. 

Çonodo 
Musical Gets 

OK Over SS 
TORONTO -"Indigo," a smash - 

hit black musical starring Salome 
Bey, has made Canadian history by 
becoming the first theatrical produc- 
tion in the country to win Ontario 
Securities Commission approval to 
raise money from the public for a 
Broadway show. 

The producers are now out to raise 
slightly more than one million dol- 
lars (Canadian) to cover the costs of 
the Broadway opening. The plan is 
to sell 230 individual limited part- 
nership units at $5,000 each with 
proceeds going to mount the U.S. 
version. 

Executive producer Howard Mat- 
thews claims this is the first time that 
anyone in Canada has attempted to 
raise money in this manner. "Rais- 
ing money this way is fairly common 
in the film business, but no one has 
ever tried to do it with a theatrical 
production in Canada." 

The show, which spans American 
black music from the plantation 
days through today, has had two ex- 
ceptionally successful runs at the 
Basin Street Cabaret in the city, and 
has played to nearly 75,000 people 
with over a quarter -million dollars 
grossed in the first run at the 200 seat 
facility. 

Matthews and fellow producers 
Vivienne Muhling, Dennis Strong 
and David Paquet, have signed 
people for the Broadway produc- 
tion, anticipating full response to the 
share program. 

Ansel!: Radio Regulation 
Is The Foe Of Creativity 

OTTAWA -AM radio broad- 
casters are determined to break out 
of the grip of detailed government 
regulation of programming which 
stifles creativity, according to John 
Ansell, Canadian Assn. of Broad- 
casters' (CAB) vice -chairman for ra- 
dio. 

Ansell, president of CJVI Vic- 
toria, was commenting on a 50 -page 
CAB paper, sent to the Canadian 
Radio -Television and Telecommuni- 
cations Commission, which docu- 
ments an exhaustive study by the 
association of AM radio regulations. 

It is the first time in recent years 
that the CAB has submitted a major 
study on AM radio regulations to the 
commission, and the document is 
also one of the strongest statements 
against regulations yet laid before 
the regulatory body by the broadcast 
association. 

"Regulatory change is long over- 
due," Ansell said. "Radio should be 
unrestricted in its ability to inform 
and entertain within the limits of the 
law and good taste and in realistic 
response to public demand ... we 
are stressing this message to the com- 
mission." 

The paper warns that regulatory 
control makes radio a potential tool 
of government, without using the 
word "propagandistic." 

There are 28 recommendations set 
out in the CAB paper for changes in 
or elimination of specific regulations 
of the CRTC. The proposals also call 
for more "sunset clauses" than exist 
in the current set of regulations so 

that the appropriate ones die when 
they become illogical for the times. 

Key items in the CAB document 
include new discussion and consid- 
eration of a revision on the CRTC 
Canadian content _regulations for 
AM stations and a new regulatory 
framework that will enable AM ra- 
dio broadcasters to reach for the 
"desired excellence of the '80s." 

Specific recommendations on AM 
regulations put forward In the CAB 
dossier include: programs logs; re -" 
lease of tapes to the public; certain 
advertising prohibitions; advertising 
in the body of a news brow" :ast; 
value of articles or money to be 
"awarded" for contests; advertising 
content and advertising in general; 
offensive promo campaigns; adver- 
tising of liquor, beer, et cetera; food 
and drug ad. procedure; advertising 
to children; Canadian content in 
music; rebroadcasting; chain broad- 
casting; filing of returns; and for- 
eign language broadcasts. 

Music Movies 
TORONTO -The 5th annual Fes- 

tival of Festivals, staged here 
recently, gave record companies a 
solid boost in promoting and expos- 
ing soundtracks, with no less than 
nine films introduced in the "New 
Music" segment, including the Sex 
Pistols' autobiographic "The Great 
Rock'n'Roll Swindle" and Bette 
Midler's "Divine Madness." The fest 
held ticket prices to $25 for the nine 
music movies. 

Man has created precious few things 
important enough to have changed the world 

Music is one of them. 

Congratulations to AM Records, Canada 
on your 10th Anniversary! 

CANCOM 
Advertising Inc. 

"Agency of Record for the world's greatest Record Companies" 
273 Eglinton Avenue East, Toronto, Canada M4P 1L3 (416) 486 -5720; 430 South Westmoreland, L.A. California 90020 
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HALL MARK -Artist Jimmy Hall, left chats with CBS branch executives dur- 
ing the label's recent Nashville listening party heralding Hall's debut solo Epic 
LP, "Touch You." Hall, formerly lead singer with Wet Willie, is seen here vis- 
iting with Drew Ponder, center, CBS Memphis sales manager, and Barry 

Mog, right, label branch manager for the Memphis area. 

Lewis' Producer: 
Best Telethon Ever 

LAS VEGAS -More than 70 mu- 
sic acts, supported by comedians, ac- 
tors and sports figures, joined Jerry 
Lewis at the Sahara Hotel's Space 
Center to raise $31 million for the 
Muscular Distrophy Assn. 

This 15th telethon was the most 
successful todate and marks the 15th 
consecutive increase in pledges. 

"We presented more stars than in 
any previous Muscular Dystrophy 
Assn. telethon," notes Bob Consi- 
dine, producer. 

Lewis managed to pull off a minor 
diplomatic coup by presenting both 
Johnny. Carson and Wayne Newton 
live, delicately separated by 20 hours 
of programming. Carson and New- 
ton are reputedly at odds with each 
other; their most recent skirmish was 
in competitive bidding for the trou- 
bled Aladdin Hotel. 

Although one weakness that wor- 
ried insiders when early figures ap- 
peared to lag behind 1979 action, 
was that New York city missed the 
potent Carson and Frank Sinatra 
opening segment with Aretha 
Franklin. WNEW traditionally 
joined the marathon telecast at the 
start of the second segment, which 
was led by a dance number from 
"Oklahoma" New York, however, 
finally closed with major gains over 
previous years. 

Other worries included the state of 
the economy and the relatively nar- 
row MOR style of the show. Country 
material, visible in previous tele- 
thons, was notably lacking while 
many of the rock videotapes were 
cut to favor live performers when 
time was pressing. 

Ed McMahon joined Lewis for 
the eighth year as anchorman, shar- 
ing the podium with a variety of ce- 
lebrity cohorts. Lou Brown directed 
the 32 -piece staff orchestra, at times 
sharing the baton with Lewis and 
Sahara entertainment director Jack 
Eglash. 

Other musical ensembles in- 
cluded Ray Anthony, Dick Stabile 
and Count Basie. The Basie appear- 
ance was a videotape repeat from a 
1977 telethon. 

Leading the pop performers with 
live remotes from Atlantic City, New 
York and Los Angeles were Frank 
Sinatra, Sammy Davis Jr., Liza Min - 
nelli and Barry Manilow. 

Other contemporary selections 
were included by vocalists Lorna 
Luft, Joey Heatherton, Vic Damone, 
Lola Falana, Andy Williams, Lainie 
Kazan, Mel Torme, Abbe Lane, 

Barry Williams, Peter Marshall & 
the Chapter Five, Buddy Greco, 
Quint Holmes, Neil Sedaka, Eliana 
Pittman, Marlene Ricci, Dondino, 
Freddie Bell, Allen Campbell, Rene 
Simard, Barbi Benton, Love All The 
People, the Letterman, Julius La- 
Rosa, Marvin Hamlisch, Robert 
Guillaume, Gary & Sandy, Tony 
Bennett, Florence Henderson, Ben 
Vereen and Wayne Newton. 

Jazz was represented by Buddy 
Rich and his 14 -piece band and Sam 
Butera and the McDonald Jazz 
Band. 

Rock acts included Blondie, 
Queen and Cornell Gunther & the 
Coasters. R &B was represented by 
Aretha Franklin, who opened with 
"Respect," then showcased "United 
Together" from her Sept. 15 album 
release of the same title. Irene Cara 
and Virginia Capers also appeared. 

Disco was most powerfully repre- 
sented with a flashy production 
number by the Tropicana dancers 
from the Follies Bergere. Maureen 
McGovern lipsynced "Bottom Line" 
and Donny & Marie Osmond sang 
"Last Dance." 

The Village People videotape of 
"Ready For The '80s" and several 
winning acts from the Roller Skating 
Rink Operators Assn. also aired. 

Musical segments from Broadway 
shows "Peter Pan" and "Westside 
Story" and custom produced dance 
numbers from "Oklahoma!," "A 
Chorus Line" and "Fiddler On The 
Roof' were shown, along with the 
Sahara girls, the hotel's in -house 
chorus line. Variety performers who 
sang included Jerry Lewis, Danny 
Thomas, Fred Travelena, Bob An- 
derson, Mother Goose /Eve Smith 
and the Hot Stuff Puppets. 

TIM WALTER 

AGAC Schedules 
3 More Sessions 

NEW YORK -The American 
Guild of Authors & Composers has 
listed its September ask -a -pro 
speaker lineup. The Thursday noon 
sessions here were kicked -off by pro- 
ducer Joel Diamond (4) to be fol- 
lowed by rock video producer John 
Goodhue (11), Richard Palmese, 
vice president of East Coast promo- 
tion for Arista (18) and Eileen 
Rothchild, vice president of RSO 
Publishing (25). 

Held at the Guild's headquarters 
at 40 W. 57th St., entrance to the ses- 
sions can be reserved by calling 
(212) 757-8833. 

General News 

Just Like Old Times? Palladium 
Brings Back Big Bands For 40th 

LOS ANGELES -A lot of fond 
and sweetly nostalgic memories will 
be generated here next month when 
the Hollywood Palladium celebrates 
its 40th birthday anniversary. 

Tommy Dorsey's flashy big band 
with a skinny kid named Frank Si- 
natra opened the place in the fall of 
'40, a perilous time in the nation's 
history when a devastating war was 
about to be fought in Africa, Europe 
and the South Pacific. 

Maurice M. Cohen headed up a 
syndicate of business men who fi- 
nanced the Palladium, which cost al- 
most $1 million to construct. But it 
was tall, balding Earl Vollmer who 
ran the place, kept the customers 
happy, listened to employes' beefs 
and directed the two big bouncers 
who discreetly kept out of sight. 

All those folk are gone now. Fred 
Otash is the 1980 manager. And with 
its radio wires long pulled, the once 
ornate Palladium these days caters 
mainly to private parties, conven- 
tions and the like. 

But for seven nights, Oct. 27 
through Nov. 2, the old ballroom 
will light up again, showcasing a 

Georgia's 
Celebration 
Sept. 13 -21 

ATLANTA -The third annual 
Georgia Music Week will begin Sat- 
urday (13) in the Atlanta area with 
nine days of music -related festivities 
scheduled throughout the state. 

Announced in a proclamation by 
Gov. George Busbee at the state 
capitol recently, Georgia Music 
Week features rock, jazz, country, 
r &b, classical and bluegrass. Most 
events are free and all are open to 
the public. 

A major expansion in the week's 
activities this year is the estab- 
lishment of talent contests in a num- 
ber of cities, including Atlanta, Ma- 
con, Rome and Columbus. These 
contests are being sponsored by lo- 
cal radio stations, and finals will be 
held with winners determined dur- 
ing Georgia Music Week. 

Other major events planned in- 
clude the Atlanta Songwriters Assn. 
showcase at Mama's Country Show- 
case Monday (15), the buffet with 
Georgia Artists set for Wednesday 
(17) at the Century Hotel, and the 
Atlanta Pops concert at Stone 
Mountain Sunday (21). 

Highlighting the week's events 
will be the Hall of Fame Awards 
banquet at the Atlanta Hilton Hotel 
Saturday evening. This year, the 
prestigious Georgy awards, which 
recognize and honor contributions 
to the state's musical heritage, have 
been expanded to include three sep- 
arate categories: performer, non - 
performer and posthumous. 

Live entertainment at the banquet 
features Georgia artists Billy Joe 
Royal, Alicia Bridges and Joe South. 
A number of local, state and na- 
tional personalities are expected to 
attend, and the event is being tele- 
vised for the first time live through- 
out the state via the educational tv 
network. 

Tickets for the banquet are $25 
and may be obtained from Gail 
Shaw at (404) 971 -8195. 

By DAVE DEXTER JR. 

glittering lineup of big bands. Mel 
Torme will serve as emcee. 

"A Tribute To Tommy Dorsey" is 

to launch the birthday bash at the 
Sunset Blvd.. dance emporium with 
the orchestras of Freddy Martin, 
Tex Beneke and Bill Tole alternat- 
ing on the Pally's spacious band- 
stand. 

Sharing the stand that night will 
be Connie Haines, who also sang 
with the Dorsey band in the 1940s; 
the Pied Pipers, a vocal group which 
at one time featured Jo Stafford; 
and the Modernaires, long attrac- 
tions with Glenn Miller. The Pipers 
and the Modernaires are. of course, 
not the same singers who worked 40 
years ago. But they sing the same old 
songs. 

Les Brown's band with Butch 
Stone and Jo Ann Greer take over 
the Tuesday (Oct. 28) festivities 
along with Lionel Hampton's band, 
Herb Jeffries, the one -time Duke El- 
lington baritone and screen actor; 
Johnny Desmond, the singer; pian- 
ist Johnny Guarnieri and the local 
Bill Tole orchestra. 

For Wednesday (29) the Palla- 
dium will host a television special, 
with talent yet to be signed. 

Thursday's (30) attractions will be 
headed by Bob Crosby and his Dix - 
ielanders, with Eddie Miller's tenor 
saxophone; Alvino Rey, his guitars 
and orchestra with the singing King 
Sisters; baritone Andy Russell, who 
once played drums in the old Gus 
Amheim band; Kay St. Germaine, a 

perky brunet singer with Anson 

Weeks, and intermission music by 
the Tole orchestra. 

Buddy Rich and his big band and 
a selected combo of jazz stars are to 
entertain Friday (31). 

Saturday (Nov. 1) is still a mys- 
tery, to be built around a "Great 
Stars of Movie Musicals" theme. 

Concluding the anniversary Sun- 
day (2) will be Harry James, his 
trumpet and orchestra, always a fa- 

vorite at the Palladium in the old 
days when Helen Forrest was his 
prized singer and his records were in 
virtually all of the country's 400,000 
j ukeboxes. 

The Palladium's dance foot ac- 
commodates. 6,000 dancers-if they 
all hug each other tightly -and its 
parking lot holds 2,000 cars. 

Gordon B. Kaufman was the ar- 
chitect. The place was designed to 
contain three separate cocktail bars, 
seating at tables for about 1,000 pa- 
trons and what was then a modern, 
scientifically designed kitchen 
which could provide eats for thou- 
sands. 

Sunday matinees were popular, a 
must for musicians, songpluggers, 
trade paper writers, bookers and 
agents. CBS broadcast the Palla- 
dium bands throughout the 48 states 
as frequently as 12 half -hours a 
week. 

The Palladium celebration week 
is being produced by Paul Werth in 
association with Dennis Bass Pro- 
ductions. Tickets will cost $20 each 
night in advance, $25 at the door. 

And it all ties in, of course, with 
the Los Angeles Bicentennial cele- 
bration. 

SOME GO BACK TO 1904 

10 -Disk Album Quotes 193 Celebrities 
NEW YORK -Columbia Special 

Products and CBS News have put 
together a 10- record set, "The CBS 
Library Of Contemporary Quota- 
tions," which contains 417 historical 
quotes by 193 famous personalities 
from 1904 to the present. 

The set, which will be sold directly 
by Columbia Special Products to ra- 
dio stations, documentary producers 
and news organizations for $350, 
will also be made available to retail- 
ers who wish to sell it to the public. 

The disks are pressed on special 
high definition, "ultra quiet" virgin 
vinyl, and are accompanied by a 
140 -page transcript and index where 
every quote is reprinted. All the 
quotes are the actual voices of the 

historic personalities, recorded at the 
time the quotes were made. 

Some of the voices on the set in- 
clude Eugene Debs in 1904 and 
Thomas Edison in 1908. as well as 
quotes by Idi Amin, William Jen- 
nings Bryan, Albert Einstein, Adolf 
Hitler, the three Kennedy brothers, 
Nikita Kruschchev, Malcolm X., Jo- 
seph McCarthy, Lee Harvey Os- 
wald, Eleanor, Franklin and Theo- 
dore Roosevelt, Babe Ruth, the Shah 
of Iran, the Duke of Windsor and 
others. 

The project took two years of re- 
search, says John Franks, director of 
special services for Columbia Spe- 
cial Projects. The set was compiled 
by Martin Werber and Ed Hopi. Ex- 
ecutive producer was Joe Bellon. 

It's 85 Years For Lyricist Tobias 
NEW YORK -Harry Tobias, lyr- 

icist on such standards as "Miss 
You, `It's A Lonesome Old Town" 
and "Sail Along Silv'ry Moon." cele- 
brates his 85th birthday Thursday 
(11). 

Tobias, whose first song, "Na- 
tional Sports." was published in 
1911, has also been associated with 
ASCAP for 58 years, one year longer 
than his marriage of 57 years. 

Still active, Tobias formed his 
own publishing company, Tobey 
Music, with his brothers Charlie and 
Henry 26 years ago. Warner Bros. 
Publications is the company's outlet 
for print. 

Tobias has collaborated with al- 

most 100 composers in his career, in- 
cluding Ray Henderson, Haven Gil- 
lespie, Al Sherman, Walter 
Donaldson, Albert Von Tilzer, Al 
Lewis, Maceo Pinkard, Bing Crosby 
and his own brothers. 

His collaborations have been re- 
corded by some of the industry's top 
recording stars over the years. 
Among the hundreds of artists who 
have cut Tobias songs are Frank Si- 
natra, Bing Crosby, Margaret Whit- 
ing, Gene Autry, Al Martino, Nelson 
Riddle. Andre Kostelanetz, Ella 
Fitzgerald, Tommy Dorsey, Jack 
Jones, Joe Alexander, Fred Waring, 
Ray Conniff Singers, Chet Atkins, 
Phoebe Snow, Nat King Cole, Lena 
Horne and Benny Goodman. 
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Check Type of Ad You Want 

REGULAR CLASSIFIED $1.15 a word mini- 
mum $23.00. First line set all caps. Name, ad- 

dress and phone number included in word count. 
El DISPLAY CLASSIFIED $48.50 one inch, 4 

times. $43.00. 26 times $40.00, 52 times $32.00 
ea. INTERNATIONAL (other than U.S.) Reg- 
ular 6011 a word, min. $17.50. Display $38.00 

II 
inch, $32.50 ea. inch 4 or more times. 
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II 
board, figure 10 words and include 
$3.00 service charge. 

I 

II 
Amer. Express 

II Diners Club 

Visa 

II Master Chg. 

II Bank # 

ADDRESS ALL ADS: Billboard Classified. I I 

1515 Broadway, New York, N.Y. 10036 
Phone: 212/764 -7388 II 

Check Heading You Want 

REAL ESTATE BUSINESS 
COMEDY MATERIAL 

OPPORTUNITIES 
DISTRIBUTORS 

HELP WANTED WANTED 

DISTRIBUTING 
LINES WANTED 
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FOR SALE BOOKINGS 

GOLDEN OLDIES Li MISCELLANEOUS 

PAYMENT MUST ACCOMPANY ORDER 

I I 

I I 

I I 
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You must 
supply the 

complete 
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I I street ad- 
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ADDRESS 
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TELEPHONE 
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Credit Card Number. 
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Signature 

CALL TOLL -FREE (except in N.Y.) 800- 223 -7524 

MUSIC /RECORD 
INDUSTRY 

Involved directly or indirectly in 
the billion dollar music /record 
industry? Then you need a copy 
of the NATIONWIDE MUSIC/ 
RECORD INDUSTRY TOLL FREE 
DIRECTORY. 
Our directory contains more than 500 toll 
free telephone listings of record companies, 
music publishers, record wholesalers, 
record services, studios, video companies 
etc. Imagine calling nationwide as often 
as you like absolutely free. Pays for itself. 
Price $10. Send check or money order. 

CDE, BOX 41551 
ATLANTA, GA 30331 

WHY PAY MORE? 
8 TRACK & CASSETTE BLANKS 

1 -45 min. any quantity 78¢ 
46 -65 min. any quantity 87¢ 
66 -80 min. any quantity 96¢ 
81 -90 min. any quantity 1.05 

Shrink wrap & labeled add 235 
First line recording tape. top of line car- 
tridge & cassette. Professional 8 track & 

cassette duplicators. Custom duplication. 

Call or write: 

TRACKMASTER,R INC. 
1310 S. Dixie Hiway W. 

Pompano Beach, FL 33060 
Phone (305) 943 -2334 

COLLECTORS, DEALERS 
VISITING NEW YORK -CALL US AT 

(516) 623 -2247 
We have 1,000's of 45's 8 LP's (78's by re- 
quest) Collectors Items from the 50's/60's/ 
70's. From Rock N' Roll to Disco Send $1.00 
tor our giant catalog in USA /Canada. 
Foreign $1.50 or 10 Int. reply coupons. 
Send $15.00 for 100 assorted 45's in USA/ 
In Canada -$18.00 /lorelgn $26.00 -all 
postpaid. This assortment as It runs. We 
buy record collections, cutouts, overruns, 
we also trade for foreign records. Send 
offers. 

THE VIDEO DISC 
P.O. BOX 409, N. BALDWIN STA. 

BALDWIN, N.Y. 11510 

CUT -RITE 
RECORD DISTRIBUTORS 

For the best in overstocked and 
cut -out records, call or write for 
free catalog. 

310 New York Avenue 
Huntington, New York 11743 

(516) 427 -7893 

WLIGHTING, ETC. 

FOR SALE 

FRANK 
ZAPPA 

200 MOTELS) 
NOW IN STOCK 

IMPORTER & DISTRIBUTOR OF 

ROCK JAZZ & UNDEFINED 
f rom 

ENGLAND EUROPE 'JAPAN' 
AUSTRALJA & BEYOND 

`f6,* "°?""t 

GR ÉNWORLD 
23703 MADISON ST.. TORRANCE. CALIFORNIA 90506 USA 

TEL 1213) 533 -8015 TLX 181892 

CUT-OUTS 
8 Track and Cassettes 

Our Specialty 
If you are a distributor. rack job- 
ber or exporter, contact J S J to- 
day. Call or write for free catalog. 

J S J DISTRIBUTORS 
6620 W. Belmont, Chicago. III. 60634 

(312) 286 -4444 

THE BEST CUT -OUTS 
LP 8 Track Cassette Titles 

Send for Free Catalog. 

ALEX A. ARACO CO. INC. 
Bx 82. Rjverton, NJ 08077 

(NJ Res. 609 -829 -4813) 

Dealers Only. 

HIGH PROFIT 
ACCESSORY ITEMS!! 

Black lites -75 watt and 1 8" 
Flicker bulbs and cans. 
Strobes of all kinds. 
FANTASIA Fiber Optics. 
Lava Lites and the "Wave." 
Mood lites and designer optics. 
OLFACTORY Extra Scentsory 
incense. 
Money House -sticks and 
spray. 

SUNBELT DISTRIBUTING 
3172 Oakcliff Ind., Street 

Atlanta, GA 30340 

TOLL FREE (800) 241 -7327 
or collect in Ga. (404) 458 -2895 

NO C.O.D. CHARGES!!! 

Call or Write 
for FREE Catalog: 

12131 767 -6803 
11219 Randall St. Sun Valley, CA 91352 

CUT OUTS 
OVER 2,000 TITLES 

LPs, 8 TRACKS & CASSETTES 
Largest selection in the Country 

Major Labels 
For a free catalog call or write 

AUDIO DISTRIBUTORS 
1182 Broadway New York N Y 10001 

(212) 725 -4570 Dealers only -please 

POSTERS 

POSTERS 
Largest Selection of 

Rock Posters 

ZAP ENTERPRISES 
2833 W. Pico Blvd. 

Los Angeles, Calif. 90006 
(213) 732 -3781 

Free Catalogue 

COLOR 8X10 CONCERT & OFFSTAGE 
photos! Huge selection of Rock, New Wave, 
Heavy Metal & Soul Acts. Excellent record 
store sales. Send for wholesale catalog & sample: 
Infinity Photos, Box 493, Canal SL Station, 
NYC 10013. 

DEADLINE: Closes 4:30 p.m. Monday. I 

12 days prior to issue date 

HERS 
PREMIUM CUT -OUT L 
OVERSTOCKED LP.'s & TAPES. 

CALL OR WRITE FOR FREE CATALOG. 
430 FALMOUTH ROAD 

NORTH BABYLON, N.Y. 11703 
(516) 587-7722 

FOR SALE: 

1975 MCI Custom Coach 
Luxuriously equipped and with all extras. 
Sleeps seven, low mileage, like new. For 
information, contact: 

Dale Johnson 
P.O. Box 21509 

Phoenix, Arizona 85036 

- "COTTON -EYED JOE 
tins 

e Other Texas Dance Ball favorites Ai A IANTASTIC INSTRUMENTAL 

Includes "Waltz Across Texas," 
"Steel Guitar Rag," "Whiskey River" 

and many more great !leaky Took Songs! 
Call or write for our catalog for this 

and other great instrumental albums. 
Plus - Justin Wilson's Cajun Humor. 

Delta Records, Box 225, Nacogdoches, Texas 
(713) 5642509 

DELETIONS 
RECORDS & TAPES 
All Merchandise in Stock 

Major Labels -Top Artists. Contact Bill or 
Charlie Knapp for free catalog. 

RAC -A- RECORDS 
1801 S. Lumber 

Chicago, IL 60616 
(312) 666 -4120 

TEE VEE RECORDS 
Are only part of our huge selection of al- 
bums, 8 track and cassettes available at 
budget prices. 

Record Wine Distributors 
1755 Chase Drive 

Fenton (St. Louis), MO 63026 
(314) 343 -7100 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major label LPs 
as low as 506. Your choice. Write for free listings. 
Scorpio Music, Box 391 -BC, Comwella Hta., Pa. 
19020, USA. Dealers only. 

NEUMANN AM 32 MASTERING LA"'HE 
with Westres 302 cutter system. Guara. eed 
fully operative. Includes Gotham transfer rack, 
Ampex 351 deck. Installation available. $17,500.00 . 

Call Jim, (513) 681 -8400. 

TELEX CASSETTE TO CASSETTE DUPLI- 
cator (music cassettes) never used -cost $4,300 
new -will take $3,500. (616) 744 -9214. 

N S 
1950'S THRU 1970'S -OVER 5,000 TITLES. 
Send $1.50 for catalog. Mail -O -Disc, P.O. Box 326, 
Kings Park, N.Y. 11754. 

TAPES 

IMMEDIATE 
DELIVERY 

8 TRACK 
LUBE TAPE 
from IRISH 

f, ) 270 Vewtown Rd. 
Plainview. N.Y. 11803 

Irish! Magnetic Ind. Inc. 

Telex: 96-7880 

ATTENTION 
DEALERS AN) DISTRIBUTORS: 

PROFESSIONAL. TEST CASSETTES - 
DOLBY REFERENCE LEVEL 

Pre -recorded professional test cas- 
settes and 1/4" reel to reel tapes are 
now available for distribution to the 
serious home recording enthusiasts 
and audio purist. Send for our free 
catalog: 

Box 7392 
c/o BILLBOARD 
1515 Broadway 

NEW YORK, N.Y. 10036 

PREMIUM 

8 -TRACK & CASSETTE BLANKS 
Lear Jet style cartrdge with rubber roller. 
3M Professional dup icating tape. 90 lengths 
in 1 min. increments. Private labeling 
available 8 -Tr Cas. 

1 min. to 45 min . any quantity. _. 890 70e 
46min. to 65 min any quantity 98e 775 
66 min. to 80 min any quantity.. $1.05 90e 
81 min. to 90 min any quantity.. $1.14 950 
Shrink Wrapped & Labeled add ..140 130 
Head Cleaners.. 60e 600 
Reel -to -reel 3M tape 1800 ...55.00 
Blank VHS 2/4 hr video tapes .119.00 

Low Coat Shrink -Wrap Equipment Available. 

PROFESSIONAL 8-TRACK DUPLICATORS-31.495.00 

CASSETTE & B -TRACK CALIBRATORS & ERASERS 

$35.00 minimum order 
BAllY ELECTRONICS CORPORATION 
39 N. Rose, Mt. Clemens, Mich. 48043 

Phone: (313) 463-2592 
Master Charge sad Visa Welcome 

8 Track & Cassette Blanks - 
1 min. to 45 min. 906 

46 min. to 65 min. $1.00 
66 min. to 90 min. $1.10 

SO Pc. Minimum Orders Only 
Cassettes -Wide Price Range 

Professional quality demos our specialty. 
Cassette duplication available. 

ANDOL AUDIO PRODUCTS, INC. 
4212 14th Ave., Brooklyn, N.Y. 11219 

Call Toll Free 300- 221 -6578 
N.Y. RES. (212) 435 -7322 

BUDGET SPANISH 
8 TRACK TAPES 

ROYSALES COMPANY 
BX 1503, BROWN WOOD, TX 76801 

Large Selection Popular Artists 
Very Competitive Prices. 
Call or write toe free catalog. 

(915) 646 -8267 
Mention this Ad. 

PROTECT YOUR MERCHANDISE 
CASSETTE SECURITY DEVICE 

Display cassettes in your 8 -track hand hole 
store display safely. 

SIMPLE ECONOMICAL REUSABLE 
For free sample 8 .)(icing contact. 
C & D Special Products 

309 Sequoya Dr., Hopkinsvllte, KY 42240 
(502) 885-8088 

CASSETTE BLANKS 
3i. colorful )) b 69e er bag - 
100 

60's 
minimumper 

c. 
500 

polbags, ag 
670 eap. 1000 

bags, 650 ea. UPS -C.O.D. CASH or CER- 
TIFIED CHECK ONLY. 

Joe Vergara 
18791 La Casita Ave. 

Yorba Linda, CA 92686 
(714) 993 -3340 

VIDEO 
CASSETTES 8 TAPES 

HUGE INVENTORY-FAST SERVICE-LOW 
prices. Giant catalog -send $1.00. The Gold Vault, 
P.O. Box 202, Oshtemo, MI 49077. 

RECORD SHOP FOR SALE 

FOR SAl.Ei. TWO RECORD SHOPS. Bll'Ill 
Pennsylvania mall locations. One in college 
town. Own before Christmas rush! Serious in- 
quiries only to: Box 7394, Billboard, 1515 Broad- 
way, New York. NY 10036. 

WANTED TO BUY 

('ASH PAID FOR SALABLELPS,PERSONAI. 
collections, deletions or liquidations. No quantity 
too large. We'll travel. Nuggets (617) 536 -0679. 

35MM FULL LENGTH FEATURES 
ON VIDEO CASSETTES 

Adult and all other ratings on Betamax and 
VHS formats. FACTORY DIRECT. 

Call Toll Free 1- 800 -421 -4133 
Calif. residents (213) 462 -6018 

TVX DISTRIBUTORS 
1643 No. Cherokee Ave. 
Hollywood, Celli. 90028 
Credit Cards Accepted 

JEWELRY WHOLESALE 

SKULLS, EAGLES, BUTTERFLIES, RINGS, 
necklaces plus much, much more. Wholesale 
only -Dealers send for free catalog. Gold Plus, 
(BB9) Box 24584, Houston, Tx. 77013. 

HOTLINE 
FOR 

PLACING YOUR 

CLASSIFIED AD 
Just Dial 

800 -223 -7524 
Ask for JEFF SERRETTE 

(IN N.Y. STATE (212) 764 -7388) 
Hot-line is for fast. personal service 
placing Classified Ads only For all ether 

business call the regional office 
nearest you 

BOXES FOR 
STEREO 8 & CASSETTES 

ARE YOUR CUSTOMER'S 
STORES HAVING TROUBLE 

WITH PILFERAGE? 
Stereo 8 & cassette cartons & 45 rpn rec- 
ord backers all in 12" pilfer proof heights. 
In stock now and ready for shipment to you. 
Several times more sales per store when 
merchandise doesn't have to be locked up. 

PAK -WIK CORPORATION 
128 Tivoli St., Albany, NY 12207 

(518) 465 -4556 collect 

POLY BOX 
Same engineering and advanced desigi as 
our Ampex style. 

Double latch closure 
One piece construction with 
molded in hinge from impact 
poly propylene 
Translucent only 

10,000 + quantities -$39.50 
per thousand. 

lenco Company 

lRT RECORD 
NW 

U.S. AND FOREIGN RADIO STATIONS 

DISCO DJ'S & ALL 
INTERNATIONAL MUSIC CONSUMERS 

Write us for information on our services 
which include automatic mailing of all rec- 
ords on charts -LP's & 45's. Disco, oldies 
and catalog LP's in stock. All orders are 
shipped immediately -air mail or air freight. 
We give personalized service geared to 
your needs. 

MAIL -O -DISC 
P.O. Box 326, Kings Park, NY 11754 
Telex 230199 SWIFT - UR MAIL -O 

INTERNATIONAL RADIO STATIONS 

MUSIC PUBLISHERS AND DISCOTHEQUES 

Subscribe to our AUTOMATIC AIRMAIL 
SERVICE for all singles and Ip's from tie 
charts 

The Fastest, Most Dependable 
Service in the World 

AIRDISC SPECIAL SERVICES 

Box 835. Amityville. NY 11701 

AIR CARGO 

CONFIDENTIAL! 
TO OVERSEAS BUYERS AND AMERICAN 
EXPORTERS. Since 1965 we've transported 
records from the USA to every city in the 
world. Orders from suppliers assemblea 
at JFK or L daily. Only specialist in 
MUSIC INDUSTRY transportation 
BEST RATES PERSONAL ATTENTION 

BERKLAV AIR SERVICES 
Contact. Bernard Klalnberg, Pres. 

Bldg. 80 POB 665, JFK Airport, NY 11430 
Phone 4212) 658 -6066 TLX 425628 

RECORD SERVICE 

NEW BEACH HIT 
for MARICE WILLIAMS 

and the ZODIACS 
"Forever Beach /First Love" 

Order C.O D or send check or money order to 

R &M RECORDS, INC. 
P.O. Box 16242, Charlotte, N.C. 28218 

(704) 399.4730 or 394-4078 

PROFESSIONAL 
SERVICES 

RESUMES 
Professionally created and designed to at- 
tract producers, publishers, record execs 
and employers. Type set on professional 
paper. Life time updating /printing. 

Write or call: 
CREATIVE RESUME 

902 B North 5th St., Nashville, TN 37207 

1 -800 -227 -1617 EXT. 469 

1 

www.americanradiohistory.com

www.americanradiohistory.com


COMEDY MATERIAL 

PROFESSIONAL COMEDY MATERIAL 
(The Service of the Stars Since 1940) 

THE COMEDIAN" 
The Original Monthly Service -12 available 
issue -$75. 3 Sample issues -$25. 
"FUNMASTER" Gag Files -all different -$150. 
Anniversary Issue -$50. "How to Master the 
Ceremonies " -$20. 

BILLY GLASON 
200 W. 54th St., N.Y.C. 10019 

FREE SAMPLE ISSUE OF RADIO'S MOST 
popular humor service! O'Liners, 1448 -H West San 
Bruno, Fresno, California 93711 (or phone 
209/431- 1502). 

WANNA BE FUNNIER THAN BARBARA 
Walters? Complimentary snack: The Lunch, 
1390 Arroyo Dr., Suite 876, Ypsilanti, Michigan 
48197. 

COMEDY /PERSONALITY JOCKS: WRITE 
for our amazing audio samplekit. See 'Miscel- 
laneous" ads for L.A. Air Force. 

"PHANTASTIC PHUNNIES" ... HILARIOUS 
international -interplanetary audience builder!! 
Month's 400 topical witticisms and magnificent. 
"BONUS" . . . $2.00!! 1343 Stratford, Kent, 
Ohio 44240. 

JOCKS- RECORDING ARTIST BIOS- MU- 
sic information. (Monthly Service). Sample 
issue $1.00. Radio Times, 200 S. Glenn, #98, 
Camarillo, CA 93010. 

HUNDREDS OF DEEJAYS RENEWED 
again this year! Guaranteed funnier! Free 
sample. Contemporary Comedy, 5804 -A Twine - 
ing, Dallas, Texas 75227. Phone 214/381 -4779. 

NOT COMEDY: CURRENT ARTIST BIO'S, 
daily calendar, much more for working pros! Free 
issue: Galaxy, Box 20093 -A, Long Beach, CA 
90801. (213) 438-0508. 

DEEJAY SPECIALS! MONTHLY GAGLET- 
ter! Individualized Service! We have it all. FREE 
information package. PETER PATTER, P.O. 
Box 402 -B, Pinedate, CA 93650. 

DISTRIBUTING SERVICES 

MAKE MORE PROFIT ... 
with our low prices full return. 

and same day shipment on all major 
label LP's. 8- tracks. and cassettes 
Top 1000 list updated weekly Write 

TOBISCO 
6144 Highway 290 West 

Austin. TX 78735 

EXPORT ONLY 
All brands phonograph records and pre- 
recorded audio and video tapes (NTSC and 
PAL). Also largest selection of attractive 
close -out offers. 33 years of specialized 
service to record and tape importers 
throughout the world. Overseas dealers and 
distributors only. 

ALBERT SCHULTZ, INC. 
116 W. 14th St., N.Y., NY 10011 

(212) 924 -1122 
Cable: ALBYREP Telex: 236569 - RECORDING TAPE & ACCESSORIES - 

24 HR. FREIGHT -PAID SERVICE 

Largest Selection at Lowest Cost Anywhere 
MAXELL MEMOREX SCOTCH TDK 

SONY DURACELL WATTS DISC - 
WASHER SOUND GUARD SHURE 

PICKERING AUDIO TECHNICA REC- 
OTON EVEREADY VID. TAPE SAVOY 

AMPEX SHAPE TRACS. 
SEND FOR FREE CATALOG 

A.I. ROSENTHAL ASSOCIATES 
Dept. B. 1035 Louis Dr.. Warminster. Pa. 18974 

DEALERS ONLY 1215) 441 -8900 

RECORDS, CARTRIDGES, 
CASSETTES FOR EXPORT 

ALL LABELS- REGULAR AND CLOSE 
OUTS. Nearly 30 years serving im 

porters with consolidation and per- 
sonalized attention 

DARO EXPORTS, LTD. 
1468 Coney Island Ave. 
Brooklyn, N.Y. 11230 

Cables: Expodaro 

PROMOTIONA ,, RVICES 

EXCLUSIVE DISCO DJ'S ONLY -FREE 
newly released Disco Records -most major labels. 
Dues required. 814- 886 -9931. D P A, 631 Front, 
Cresson, PA 16630. 

ORDING STUDIOS 

E.A.R.S. 
EASTERN ARTIST RECORDING STUDIO INC. 

The latest 24 track recording technology in 
a luxurious, relaxing environment. Intro- 
ductory offer . $65 per hour. Call for free 
tour and demonstration. 

(212) 874 -1358 
(201) 673 -5680 

LEGAL SERVICES 

LAWYER, EXPERIENCED WITH MUSIC 
industry; contracts; ASCAP: BMI, copyrights, 
etc. Admitted California and New York. Marc 
Jacobson, 18 East 48 St., NY, NY 10017. (212) 
698 -1210. 

BUSINESS 
OPPORTUNITIES 

NASHCO 
RECORD PRODUCTIONS 
Looking for new singer /writer talent. Guar- 
anteed record release- Nationwide dis- 
tribution and promotion available. For free 

advisory and counseling. Call or write: 
Nashco Record Productions 

602 Inverness Ave., Nashville, TN 37204 
(615) 297 -8029 

SOUND SYSTEM ON WHEELS 

Complete unique sound and lighting sys- 
tems including lighted dance floor, motor 
vehicles and trailers. This is an excellent 
business opportunity with a gross income 
of $44,000 last year. Asking price $75,000. 
For complete inventory and full details 
call or write: 

BONNHEIM REALTY 
c/o DAVID STEWART, P.O. Box 807 

Templeton, CA 93465 
(805) 434 -1408 or 434 -1785 

DISCO- LOUNGE 

ENTERTAINMENT CENTER 
12,600 sq. ft. on 3 acres. Northern III. & 
Southern Wisconsin's finest! Ideal for 
conversion to country western and /or 
supper club. Must see to evaluate. For sale 
or lease- business and real estate. Call 
agent: 

(815) 987 -8018 or (815) 398 -6494 
after 6pm 

MOBILE DISCO 
L.A.'s best well established industry clien- 
tele. $75K yr. net -plus $70K in equip- 
ment- Thousands in advance bookings - 
Full price $95K. 

JIM RAY 
(213) 999 -3033 

U.S. BASED 
ROCK & ROLL BAND 

With concert and recording experience - 
willing to travel seeks financial backing. 
For information call: 

(201) 755 -8081 
Foreign markets accepted 

WANT YOUR OWN RADIO STATION? IN- 
vestment /experience unnecessary. You or others 
operate. Complete details FREE!" Broadcasting," 
Box 130 -BP2, Paradise, CA 95969. 

MISCELLANEOUS 

PROMOTIONAL 
SERVICES 

DISTRIBUTING SERVICES 

RACK JOBBERS 

VIDEO CASSETTES & TAPES 

the Marketplace is 

open and your best 
buy is BILLBOARD 

CLASSIFIED 

ADS 

Something to sell or something 
to tell, your message gets to 
over 100,000 readers weekly. 

Don't Miss Another Week!!! 

CALL Jett Serrette (TOLL FREE) 

800/223 -7524 

FIVE VOLUME PRODUCTION LIBRARY 
jammed with hundreds of dynamite cuts! Ex- 
citing music beds, synthesizers, drums, jingles, 
SFX, gag cuts -the industry's finest package 
priced right! Audio sample kit $1.00. (Refund- 
able). L.A. Airforce, Box 944 -L, Long Beach, 
CA 90801. 

HELP WANTED 

RETAIL MANAGEMENT 

Join the management team of a growing 
Record Retail Chain expanding on the 
East Coast. We need experienced Managers 
and Assistant Managers who are ambitious 
and hard working for our expansion. Hiring 
now for openings. Reply in confidence to 
Tim Sexton (301) 459 -8000 or write: 

HARMONY HUT 
4901 Forbes Blvd. 

Lanham, Md. 20801 

General News 
N.Y.'s Princess 

Looks To New & 

Untried Talent 

New Companies 
Giorgio Moroder Productions 

formed by record producer /com- 
poser Giorgio Moroder as a film 
company headed by Michelle Co- 
hen. Address: 8642 Melrose Ave., 
Los Angeles 90069. (213) 854 -3500. 

* * * 
Long Distance Management. Inc. 

formed by Nick Spigel and Larry 
Benjamin. First management client 
is Leslie McKeown, formerly of the 
Bay City Rollers. Address: c/o Rich- 
ard Gersh Associates, 200 W. 57th 
St., New York 10019. (212) PL7- 
1101. 

DISTRIBUTORS WANTElk, 

WARRENS 
RECORDS LIMITED 

Are here to buy Pop, Soul 
and Disco 7" and 12" singles, 
LPs and cassettes at the most 
competitive prices. Conact: 
JOHN SUGAR AND JENNY 
CHARLES at the New York 
Hilton from Thursday Sept. 
4th until Monday Sept. 8th. 

WARRENS RECORDS 
LIMITED 

Wholesalers - Distributors 
16 -18 Hollen Stree-. 
London, WIV 3AD 

Tele: 01 -734 6822/3/4 
Telex: LASGO G 8953053 

ENGLISH 

MANUFACTURERS 
Of Rock and Pop accessories 
will be visiting North America 
from 9/7/80 -9/27/80 and 
welcome enquiries from dis- 
tributors and wholesalers for 
their exclusive fast selling 
range of products inducing: 
Colour concert photos, but- 
tons, patches, posters, crystal 
buttons, mirror badges etc. 
Please contact without celay 
William Smith. 

BADGE SALES 
48 Carnaby Street 
London W 1 V 1PF 

England 
Tel: 01- 437 -5121 

PETER LASSMAN 
OF 

BLAZER RECORDS BV 
IN HOLLAND 

Will be interested in meeting anyone 
at the New York Hilton during Thurs- 
day, Sept. 4th and Monday. Sept. 
8th, who can offer current and de- 
leted product at the best USA price. 

BLAZER RECORDS 
Antwerpseweg 9 -007 

2803 PB Gouda 
Importers - Exporters. 

Tel: 1820 14766 
Telex: 20736 Blaze NL 

WARREN GOLDBERG 
REPRESENTING 

SIMONS RECORDS LTD. 

Is staying at the New York Hilton 
from Thursday Sept. 4th until Mon- 
day Sept. 8th, and will be buying CUT- 
OUTS, Deletions and overstocks 
at the best prices. 

SIMONS RECORDS LTD. 
335 Barking Road 

East Ham, London E.6 
Tele: 01 -552 5211/2/3 

TELEX: 897654 

Paradigm Airship Records, Tapes 
and Videodisks Inc. formed by the 
merger of Paradigm Records and 
Airship Records. President of the 
new company is Stuart Jacob Glas- 
ser. Address: 110 Gough St., San 
Francisco, 94102. (415) 552 -6895. 

* * * 
Angelico Records Inc. formed by 

Paul Renard and Robert Sanford. It 
has a three -year pressing and distri- 
bution deal with Audiofidelity En- 
terprises. First release, expected Oct. 
I. will be "Got To Get You Into My 
Life" by Bobbi Wilsyn. Address: 410 
S. Michigan Ave., Chicago, 60605. 
(312) 663 -9014. 

* * * 
Sunshine Records, the recording 

wing of the Sunshine Group pro- 
duction company, formed by pro- 
ducer and Group president Walter 
Kahn. Address: 800 S. 4th St., Phila- 
delphia 19147. (215) 755 -7000. 

* * * 
Fulfillment Services Inc., offering 

record promotions and fan club 
services, founded by president Rob- 
ert Rothschild. Address: 6917 Val - 
jean Ave., Van Nuys, Calif. 

* * * 
Publishing House Inc. and The 

Song Wiz Music Co. founded by Co- 
lin Slater. president. Address: 4836 
Don Pio Dr., Woodland Hills, Calif. 
91364. (213) 992-1272. 

* * * 
Fischer & Lucas, Inc, formed by 

Bobby Fischer and Joe Lucas for na- 
tional record promotion and distri- 
bution. Firm will use independent 
promoters including Tom McBee, 
Jan Rhees, Sam Cerami and John 
Curb. Clients include Robox artists 
Bill Phillips, Johnny Carver and 
Ridgetop act, the Capitols. Address: 
United Artists Tower, Nashville 
37203. (615) 329 -2278. 

Billboard 
RADIO T V 

tltlMART 
PAYMENT MUST 

ACCOMPANY THE ORDER 
Rates: 

POSITIONS WANTED: 404 per word 
per insertion -$10.00 minimum 
$20.00 per column inch per insertion. 

POSITIONS OPEN: 704 per word per 
insertion -$14.00 minimum 
$40.00 per column inch per insertion. 

BOX NUMBERS: $2.00 per issue for 
handling & postage. Audio or video 
tapes, transcriptions, films or VTR's 
cannot be forwarded. Suggestion: ar- 
range for follow -up directly when 
replying. 

Send money and advertising copy to: 
Radio-TV Job Mart, Billboard 

1515 Broadway, N.Y. 10036 

POSITIONS WANTED 

NEW YORK 
DISC JOCKEY 

Looking for work in either Europe, 
the West Coast or the Caribbean. 
Latest Disco music played. 

Contact: 

JEFF FORMAN 
at 

(516) 757 -0512 
or write to: 

14 Dressler Road 
Greenlawn, N.Y. 11740 

EXPERT CALIFORNIA DISCO DJ SEEKS 
European employment. Worked for top San 
Francisco and Los Angeles clubs. Good per- 
sonality. Tape and references furnished upon 
request. Write Box 7393, Billboard, 1515 Broad- 
way, New York, N.Y. 10036 or call (213) 652 -8402. 

NEW YORK -Broadway's Prin- 
cess Theatre is instituting a new pol- 
icy under which it will provide a 

showcase for both professional and 
up- and -coming young entertainers 
on those nights when it is not hosting 
a Broadway show. 

When the plan is instituted in 
mid -October it will make the theatre 
the first Broadway house to offer 
such a program. 

The showcase will be produced by 
Peter Mallon, president, Counter- 
point Concerts and vice president 
TVI Records, and Steven Goldberg 
of the Princess Theatre. It will fea- 
ture acts ranging from rock groups 

to dance troupes, comedians and 
m_ agicians. 

The showcase will he hosted by 
entertainment celebrities and, ac- 
cording to Goldberg, will provide 
everything needed for the performer 
to put on a show. This will include 
backup band, promotion and pub- 
licity. The theatre will also provide 
patrons, whom it expects will in- 
clude agents, managers and record 
label a &r personnel, with program 
flyers and free wine and cheese. 
Press kits and audio and video 
recordings of a performance can be 
requisitioned by the artist. 

Acts desiring to be showcased will 
be asked to take part in an open au- 
dition. "This is designed to insure 
that only artists of the highest calibre 
are allowed on the showcase." states 

Goldberg. 

Selected artists will be asked to 

pay a performance fee of $100. They 
will them be allowed to perform for 
about 15 minutes in concert with 
about eight or 10 other artists. 

The showcase will be open to the 
public, and an admission fee of 
about $10 will be charged. 

The 500 -seat Princess Theatre has 

had a colorful history on Broadway 
where it was originally the Latin Ca- 
sino. Later it fell on hard times and 
became a porno movie house. Its 
most recent show as a legitimate 
theatre was the imported British mu- 
sical. "Fearless Frank" with Niall 
Tiobin. 

Kenny Rogers' 
Special Sold To 
100 -Plus Outlets 

LOS ANGELES -A six -hour 
"Kenny Rogers Radio Special" pro- 
duced by TM Special Projects, a di- 
vision of Dallas -based TM Com- 
panies, has been picked up by more 
than 100 stations throughout the 
country, according to Ron Nickell, 
vice president of TM Companies 
and general manager of TM Special 
Projects. 

The special. for which Rogers 
spent more than eight hours being 
interviewed in the past four months, 
deals with his career from the late 
'50s with a group called the Scholars 
to the present. 

Stations buying the special in- 
clude: WMAQ -AM, Chicago; 
KSFO -FM, San Francisco; WIMJ- 
AM, Milwaukee; WRKO -AM, Bos- 
ton; KSLQ -FM, St. Louis; CKLW- 
FM, Detroit; WTBC -AM, Indian- 
apolis; WIIK -FM, Cleveland; 
WAKY -AM, Louisville; WQXI- 
AM. Atlanta; KSTP -AM, Min- 
neapolis; KXA -AM, Seattle; and 
KVIL -AM, Dallas. 

67 

www.americanradiohistory.com

www.americanradiohistory.com


68 

Billboard's 

Survey For Week Ending 9/13/80 

op Album Picks 
Number of LPs reviewed this week 35 Lost week 27 

TM 

Copyright 1980, Billboard Publications. Inc. No part of this pub- 
lication may be reproduced. stored in a retrieval system. or trans- 
mitted, in any form or by any means. electronic. mechanical. 
photocopying. recording. or otherwise, without the prior written 
permission of the publisher . 

VAN MORRISON- Common One, Warner Bros. BSK3462. 
Produced by Van Morrison, Henry tewy. Morrison's last effort 
was a statement of his rekindled Christianity. With this effort, 
he has chosen to move from simply making statements to 
telling tales about life in general. He returns to the blues - 
jazz -rock fusion style he helped pioneer a decade ago and 

seemed lost among the Irish Gaelic folk influences on the last 
set. There are only three songs per side so each cut is more of 
a mini -epic than a standard song. Pee Wee Ellis on wood- 
winds and Mark (sham on trumpet and flugelhorn are out- 
standing. Morrison has a loyal following. 

Best cuts: "Wild Honey," "Satisfied," "Spirit." 

B-52'S -Wild Planet, Warner Bros. BSK3471. Produced by 
Rhett Davies, B -52'S. From the breaking glass opening of 
"Party Out Of Bounds" to the eerie siren's call ending "53 
Miles West Of Venus," this followup to last year's hot debut 
LP builds upon the group's trademarked brand of teenage 
suburban funk and danceable insanity. Again, the quintet 
shuffles Fred Schneider's deadpan vocals, conceptually sur- 
real lyrics, surf music, 1960's Motown /Phil Spector pop 

charm and an anarchic spirit into a winning hand. This LP is 

more consistently high quality than the previous set and the 
bass /drum patterns are more pronounced in the mix. This is 

a cinch for hot rotation in rock -oriented discos. 
Best cuts: "Devil In My Car," "Party Out Of Bounds," "Pri- 

vate Idaho," "Give Me Back My Man." 

SHAUN CASSIDY -Wasp, Warner Bros. BSK3451. Pro- 
duced by Todd Rundgren. Cassidy is trying to tear away his 

teen idol image by using new wave material, getting 
Rundgren to produce and using Utopia as a backup band. The 

results are mixed, with the sound of LP being superb yet Cas- 

sidy's vocals don't seem to be suited to the genre. On the less 

well -known material, such as the pop "So Sad About Us" or 
the electronically funky "Shake Me, Wake Me," Cassidy 

comes off well but on such well -known songs as Mott The 

Hoople's "Once Bitten, Twice Shy," Talking Heads' "The Book 
I Read" or Bowie's "Rebel Rebel," it is hard not to remember 
the originals. 

Best cuts: "So Sad About Us," "Shake Me, Wake Me," 
"Pretending," "Cool Fire." 

ROCK JUSTICE, EMI -America SWAK17036. Produced by 
Bob Heyman and Mike Varney. These 11 songs are from the 
Marty Balin- directed rock'n'roll musical "Rock Justice." Re- 

corded both live at the Old Waldorf in San Francisco and in- 

studio. Most of the tunes are high powered rock with the ex- 

ception of a few such as the manager's lament, "Loved That 
Boy," which is half- spoken and half -sung to a mild rock back- 
ing and "Love Beat," a disco- tinged tune sung by the disk 
jockey. 

Best cuts: "Not Happening," "Testify," "Take It Off The 

Top," "You're Such A Part Of Me." 

\P4. 
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ROSE ROYCE- Greatest Hits, Whitfield (Warner Bros.). 
Produced by Norman Whitfield. This nine -member outfit has 

been a consistent hitmaker since coming to national atten- 
tion with the theme from "Car Wash" in 1976. This 14 -song 

set is divided into two distinct moods: a dancing side and a 

romancing side. All cuts are highly palatable and go down 

easy. There's something to please everyone though the 
haunting "Love Don't Live Here Anymore" really stands out. 
The group has achieved much pop and r &b success over the 
past four years. 

Best cuts: "Love Don't Live Here Anymore," "Car Wash," 
"Wishing On A Star," "I Wanna Get Next To You." 

BRASS CONSTRUCTION -Six, Liberty /United Artists, 
LT1060. Produced by Jeff Lane. This nine -piece band churns 
out listenable funk that appeals to soul fans. The lyrics sug- 

gest partying and the beat demands it, although the mixture 
of strings, horns and smooth rhythms aren't forced, as in 

some cases. This is moodier than a lot of other music in this 
category, sort of introspective disco /jazz. 

Best cuts: "Working Hard Every Day," "We Can Do It." 

OIrCountry 
BARBARA MANDRELL-Love Is Fair, MCA MCA 5136. Pro- 

duced by Tom Collins. One of Nashville's most sophisticated 

exports, Mandrell sounds even more ready this time out for 

pop /MOR airplay. The arrangements are chic and contempo- 
rary, though there's still an occasional run at the country, as 

evidenced by such frivolities as "Crackers." With backup help 

from musicians like Pete Bordonali, David Briggs, Bobby Og- 

din, Larrie Londin and Tony Migliori (on synthesizer), Man - 

drell brings off another slick foray aimed at crossover formats. 

Best cuts: "Coming On Strong," "Love Is Fair," "Long 

Time No Love," "My Bonnie Lies Over And Over." 

MARGO SMITH -Diamonds & Chills, Warner Bros. BSK 

3464. Produced by David Barnes. From outside stunning 
cover to inside contents, this album is a quantum and spec- 
tacular leap for Smith -and she pulls off her change in both 
image and sound with perfect polish. Concentrating on 

smooth pop material with well- directed production balancing 
between crossover and country, Barnes has effected a total 
transformation vocally in this artist that is most appealing. 
Framed by classically simple yet sleekly contemporary ar- 

rangements, Smith shifts from her former traditional country 
inflections into a lightly sultry updated style that is comfort- 
ably engaging. Musicianship and singing alike are deserving 
of plaudits. 

Best cuts: "He Gives Me Diamonds, You Give Me Chills," 
"Every Little Bit Hurts," "Any Way That You Want Me," "I 
Just Can't Say No To You." 

WILLIE NELSON -Family Bible, MCA Songbird MCA3258. 
Produced by Willie Nelson. Nelson performs a set of basically 
traditional gospel songs backed beautifully by his sister Bob- 
bie on piano. The arrangements are extremely simple, with 
the emphasis balanced effectively among Nelson's vocals, the 
keyboards that swing from backup to upfront, and some low - 
keyed guitar work by Nelson. Recorded at Autumn Sound in 

Garland, Tex., the album also features two songs written by 

Nelson. 

Best cuts: "Stand By Me," "It Is No Secret (What God Can 

Do)," "Family Bible." 

SYLVESTER -Sell My Soul, Fantasy F9601. Produced by 
Harvey Fuqua, Sylvester. Sylvester's fifth album for Fantasy 

contains primarily frisky disco tunes with funky overtones, all 
but one of which exceed four minutes in length. He also in- 

corporates some gospel here as on "Sell My Soul," the title 
track and one of the best on the LP. The alto sax and flugel- 
horn solos on this tune are particularly notable. Sylvester de- 

parts from disco and mellows out on "Change Up" and the 
soulful ballad "My Life Is Touching You." Strings and horns 
throughout lend the music a smoothness and sophistication. 

Best cuts: "Sell My Soul," "I'll Dance To That," "Cry Me A 

River." 

FirstlimeAroúncl 
CODE BLUE -Warner Bros. BSK3461. Produced by Code 

Blue, Nigel Gray. Code Blue, an L.A. -based threesome, has 

come up with 11 solid rock'n'roll tunes on this, its debut al- 

bum. The group has added spice to the LP by mixing in some 
diverse musical formats, from the ska of "Burning Bridges," 
to the easy rock of the ballad "Face To Face," to the harder 

rock of the opening cut "Whisper /Touch," to the kinetic 
punk- inspired "Somebody Knows." Bassist Gary Tibbs, for- 

merly of Roxy Music, is the latest addition to the group, join- 
ing guitarist /lead vocalist Dean Chamberlain and drummer 
Randall Marsh just in time to record on this LP. 

Best cuts: "Whisper /Touch," "Face To Face," "Where I 

Am," "The Need." 

THE ROMEOS -Rock And Roll And Love And Death, Colum- 
bia NJC36544. Produced by David Paich, Tom Knox. This 

quintet from central Louisiana is far from the Southern 
boogie band stereotype. It plays spirited r &b -laced rock that 
falls somewhere between the icy pop of the Cars and free- 

wheeling rock of "Sticky Fingers" period Rolling Stones. Jerry 
Honigman's vocals are full of confidence as they swagger 
from cut to cut and the songwriting is uniformly strong. Nine 
of the 10 compositions are infectiously uptempo. The one 

slower song, "Run Your Life Away," has a distinct blues edge. 

With Toto members David Paich, Bobby Kimball and Steve 

Porcaro participating, the listener is assured of a lustrous but 
not overwhelming sheen. 

Best cuts: "Desire," "Tell Me, What Can I Do," "Seriously 
Affected." "I Won't Believe You Again." "Let Go Tonight." 

FRED KNOBLOCK -Why Not Me, Scotti Brothers SB7109. 
Produced by James Stroud. Knoblock came out of nowhere 

with his top 30 title cut. The rest of the material on his debut 
LP is filled with middle -of -the road ballads in the folk /pop 
vein. The singer /composer has a pleasant voice and his songs 

are simple love tunes augmented lush arrangements. Knob- 

lock gets ample backing from the musicians he's assembled 
as well as effective backing female voices. 

Best cut: "Why Not Me." 

Billboard's 
Recommended LPs 

pop 
GAMMA -Gamma 2, Elektra 6E288. Produced by Gary Lyons, 

Ronnie Montrose. Hard rock guitarist Ronnie Montrose comes 

up with what may be the breakthrough LP for his band, 
Gamma, with this effort that combines crisp playing, good 

writing, and solid production that recalls Deep Purple at its 
best. This five -man group should fit right into the heavy - 

metal revival. Best cuts: "Mean Streak," "Dirty City," "Some- 
thing In The Air," "Mayday." 

CARLENE CARTER -Musical Shapes, Warner Bros. BSK3465. 
Produced by Nick Lowe. Carter's natural inclination is 

towards country with a rock slant, and not the other way 
around. Her mostly original repertoire ranges from punchy 
rockabilly to thick country. She pairs up with Dave Edmunds 
on the solid country duet "Baby Ride Easy," easily one of the 
LP's most listenable cuts. "I'm So Cool" bears the Nick Lowe 
pop /rockabilly stamp. She's backed by the flawless musi- 
cianship of Rockpile. Best cuts: "Cry," "Baby Ride Easy," 
"Appalachian Eyes," "Foggy Mountain Top," "Too Proud." 

AVERAGE WHITE BAND- Volume VIII, Atlantic SD19266. Pro- 
duced by David Foster, Arif Mardin. In the early part of its 
career, AWB was more outwardly influenced by hot, uptempo 
1960's soul. The band gradually moved to a more slick, 
though no less pleasing, sound that is in the Earth, Wind & 

Fire /Tavares league. This shift is evident on this collection by 

the sextet's old label. Side one contains four previously unre- 
leased cuts (all from the latter period) and side two has five 
best known AWB songs, all from the more earthy early and 
mid -periods. Best cuts: "Kiss Me," "Pick Up The Pieces," "A 
Love Of Your Own," "Love Gives, Love Takes Away," "Cut The 

Cake." 

KORGIS -Dumb Waiters, Asylum 6E290. Produced by the 
Korgis and David Lord. This is another new English synthe- 
sizer pop band. Though only three musicians are shown on 

the cover they get a little help in the studio, as they use no 

less than nine various keyboard instruments to create what is 

really a rather spare sound. The music, with its high vocals 

and pretty melodies, recalls early Yes more than contempo- 
rary techno -pop bands. Best cuts: "Silent Running," "Inti- 
mate," "Perfect Hostess," "Dumb Waiters." 

STATUS QUO -Now Hear This, Riva RVL7402. Produced by 

Pip Williams. This durable quartet has been churning out 
hard rock for years, and they seem to have a loyal following. 
It's basically good timey blues served with plenty of thump- 
ing bass. Teen appeal, mostly, although AOR programmers 
can cull a few tunes with wider appeal. Best cuts: "Living On 

An Island," "Shady Lady," "Runaway." 

DONNY HATHAWAY -In Performance, Atlantic SD19278. Pro- 

duced by Arif Mardin, Jerry Wexler. These six tunes were re- 

corded at the Troubadour, the Bitter End and Carnegie Hall 
and are fine examples of the late singer's style. The live qual- 
ity is particularly appealing, and the musicians are first rate. 
Perfect for adult contemporary and easy listening formats, 
especially those with an r &b orientation. Best cuts: "I Love 

You More Than You'll Ever Know," "To Be Young, Gifted And 
Black." 

HELEN REDDY -Take What You Find, Capitol S0O. 12068. 
Produced by Ron Haffkine. Reddy's latest LP finds her team- 
ing with the guiding force behind Dr. Hook, which is the hit 
singles machine of the late -'70s and early '80s as Reddy was 

in the early- and -mid '70s. The sound is funkier and harder - 
edged than we've come to expect from Reddy, as she tackles 
such tough topic matter as "Killer Barracuda." But there are 

also melodic, midtempo MOR- geared tracks like "All I Really 

Need Is You," a Shel Silverstein gem. Best cuts: latter song, 

"Take What You Find," "Last Of The Lovers." 

VARIOUS ARTISTS -The Sounds Of Asbury Park, Visa 

VISA7014. Produced by Ken Viola. Bruce Springsteen and 
Southside Johnny are not the only artists ever to play in As- 

bury Park, N.J. There is a whole local music scene there and 
this compilation album includes some of the best of the rest. 
Here are songs by the Lord Gunner Group, Sonny Kenn & 

Friends, Ken Viola & Friends, Paul Whistler, Kog Nito and the 
Geeks, and Lisa Lowell. The musicians overlap from band to 
band, but what is amazing is how much the Springsteen 
sound is a part of all these bands. Best cuts: Pick your choice. 

GLENN MILLER'S ORCHESTRA -The Complete, Vols. 6 & 7 

covering 1940 -41. RCA Bluebird AXM25570. 25569. Pro- 

duced by Frank Driggs. Here are 64 songs by one of the most 

popular dance bands ever. There are too many dull Ray Eberle 

vocals, perhaps, but an occasional "Ida" or "String Of Pearls" 
pop out to show how musically powerful the Iowa trombonist 
and his troupe could be. Sound is no less than remarkable, 

considering the dates of recording. A must for the older big 

band filbert, and there are still many around. Best cuts: those 
mentioned. 

soul 
ZAPP- Warner Bros, BSK3463. Produced by Roger Troutman, 
Bootsy. Roger Troutman, the mastermind of Zapp, is a tal- 
ented guitar player but the material here is too weak for this 
asset to shine as brightly as it should. Side one is pedestrian 
funk. Side two is markedly better with the jazzy mid -tempo 

ballad "Be Alright" setting an example for what the rest of 

this LP could have been. "Coming Home" is a doo -wop /funk 
mix that works. Best cuts: Those mentioned. 

country 
JOHNNY PAYCHECK -New York Town, Epic 1E36496. Pro- 
duced by Billy Sherrill. Paycheck's vitality as a performer is 

effectively captured on this album recorded live at the Lone 

Star Cafe. Clean production enhances this superb package, 
accented by old favorites such as "Me And The I.R.S." and 
"Take This Job And Shove It." Best cuts: Those cited, plus "In 
Memory Of A Memory," "New York Town," "She Thinks I Still 
Care." 

VARIOUS ARTISTS -My Country, America, RCA AHL13776. 
Various producers. This patriotic potpourri features Bobby 
Bare, Jerry Reed, Dolly Parton, Chet Atkins, Jeannie Hodges, 
Eddy Arnold, Dottie West, Danny Davis & the Nashville Brass 
and Willie Nelson. A nice blend of vocal and instrumental 
cuts, ranging from West's "Country Sunshine" to Davis' 
"From Dixie With Love." All cuts previously recorded, except 
Hodges' "A Letter From Jeannie." Best cuts: Take your pick. 

jazz 
JOANNE BRACKEEN- Ancient Dynasty, Tappan Zee (Colum- 
bia) JC36593. Produced by Bob James, Joe Jorgensen. Bass, 

drums and saxophone accompany Brackeen's distinctive 
Steinway designs, some of which are odd enough to require 
repeated spinnings to appreciate. Her LP includes only five 
songs, all originals. Joe Henderson's saxophone is as listen - 

able as Brackeen's piano. Best cuts: "Beagle's Boogie," "Re- 
membering." 

SAMMY PRICE -Fire, Classic Jazz (MMO) JA77. Produced by 
Disques Black And Blue. Pianist Price is one of the many 
American jazzmen who enjoyed greater recognition abroad 
than at home. This LP was recorded in 1975 in Paris and con- 
tains a collection of boogie woogie tunes mostly written by 
Price. The music is smooth and effortless. Best cuts: Your 
choice. 

Spotlight -The most outstanding new product of the week's releases 

and that with the greatest potential for top of the chart placement; 
picks- predicted for the top half of the chart in the opinion of the 

reviewer; recommended- predicted to hit the second half of the chart 
in the opinion of the reviewer, or albums of superior quality. Albums 

receiving a three star rating are not listed. Review editor: Ed Harri- 
son; reviewers: Dave Dexter Jr., Paul Grein, Shawn Hanley, Kip Kirby, 

Roman Kozak, Iry Lichtman, Dick Nurser, Alan Penchansky, Eliot Tie - 

gel, Adam White, Gerry Wood, Jean Williams. 

Trial Underway 
Continued from page O 

when he told undercover agents the 
illegal product was in many large re- 
tail outlets, including Goody's. 

Verner, on the other hand, took 
the stand and testified that he had 
purchased $100,000 worth of illegal 
tapes from Tucker, and another 
$300,000 worth through BCF Tapes, 
a factory in Bohemia, L.I., where the 
illegal cartridges were allegedly as- 
sembled. 

Many of the titles involved in 
these transactions are among those 
mentioned in the indictment against 
Goody and its two chief executive 
officers. 

The most dramatic witness at the 
trial was Verner's alleged former 
girlfriend, Vilardi, who claims she 
went to the Federal Bureau of In- 
vestigation after learning that Ver- 
ner, who she says she was living 
with, was married to another 
woman. 

Another witness, Maureen Mo- 
ran, testified on Tucker's behalf in a 

defense effort to prove that he didn't 
intentionally commit perjury. 

Kiddie Records 
Continued from page /5 

"The Wonderful World of Straw- 
berry Shortcake," based on a char- 
acter owned by American Greeting 
Cards and used by General Mills. 

Peter Pan has developed a new 99- 
cent "Peter" and "Pan" series, to be 
introduced soon via six releases. 

And Massler of A.A. Wonderland 
indicates that the label will gear 
more product towards the toy indus- 
try, with releases that offer coloring 
books and games. Added to this is 
the label's first venture into Spanish 
language product (translations from 
existing catalog) and a new line of 
kiddie religious albums, mainly 
geared for sales in the South and 
Southwest. 
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DIANA ROSS -I'm Coming Out (3:54); producer: Bernard 

Edwards, Nile Rodgers; writers: B. Edwards, N. Rodgers; pub- 
lisher: Chic BMI. Motown M1491F. Ross follows the No. 1 

pop, soul and disco hit with this upbeat romp, which is al- 

ready climbing the charts. It's an exuberant and near- irresist- 
ible track. 

COMMODORES- Heroes (3:56); producers: James An- 

thony Carmichael, the Commodores; writers: L. Richie, D. 

Jones; publishers: Jobete /Commodores Entertainment 
ASCAP. Motown M1495F. The title track and second single 
from the group's latest album follows "Old Fashion Love," 
which reached the top 20. "Heroes" is an easy rocking ballad 
highlighted by pretty acoustic guitar which backs the fluid 
vocals. 

DIRT BAND -Badlands (3:44); producers: Jeff Hanna, Bob 

Edwards; writers: J. Hanna, R. Carpenter, R. Hathaway, J. Fad- 

den; publishers: Le- Bone -Aire /Vicious Circle ASCAP. United 
Artists UAX1378Y. The Dirt Band follows its top 30 hits "An 

American Dream" and "Make A Little Magic" with this rous- 

ing mainstream pop -rock number which should have wide 

appeal to Top 40, AOR and adult contemporary formats. 

AU THOMSON -Live Every Minute (3:45); producers: Ali 

Thomson, Jon Kelly; writer: Ali Thomson; publishers: Rondor/ 

Almo ASCAP. A &M 2260. This second single from Thomson's 

debut album is similar to his top 15 hit, "Take A Little 
Rhythm." This is a spirited pop tune with a positive message 

enhanced by Thomson's smooth, if nondescript vocals. 

DAVID BOWIE -Ashes To Ashes (3:35); producers; David 

Bowie, Tony Visconti; writer: David Bowie; publishers: Bewley 

Bros. /Fleur BMI. RCA JH12078. Tight rock rhythms lay the 
groundwork for the nuance -rich melody of this former No. 1 

U.K. hit. Bowie culminates past phases with subtle word 

plants and the melding of rock and dance beats. 

recommended 
KANSAS -Hold On (3:45); producer: Kansas; writer: K. Liv- 

gren; publishers: Don Kirshner /Blackwood BMI. Kirshner 

ZS94291 (CBS). 

LEO SAYER -More Than I Can Say (3:40); producer: Alan Tar - 

ney; writers: Curtis, Allison; publisher: Warner -Tamerlane 

BMI. Warner Bros. WBS49565. 

MAYNARD FERGUSON -It's My lime (3:43); producer: Bert 

deCoteaux; writer: N. deCoteaux; publisher: Music Montage 

BMI. Columbia 111367. 

DAVE DAVIES- Imaginations Real (3:03); producer: Dave 

Davies; writer: Dave Davies; publisher: Dabe PRS. RCA 

1812089. 

HAZEL O'CONNOR -Will You? (2:57); producer: Tony Vis- 

conti; writer: Hazel O'Connor; publishers: Albion c/o Ban- 

dier-Koppelman/Famous ASCAP, A &M 2267. 

SEA LEVEL -School Teacher (3:19); producers: Sea Level, 

Sam Whiteside; writers: R. Bramblett, B. Pridyen; publishers: 

Stoned Individual /Hungry Child BMI. Arista AS0559. 

YELLOW MAGIC ORCHESTRA- Behind The Mask (3:35); pro- 

ducer: Haruomi Hosono; writers: Chris Mosdell, Ryuichi Saka- 

moto, Yukihiro Takahashi; publishers: Alfa/Almo ASCAP. 

A &M 2261. 

FRANKSTALLONE -Case Of You (3:05); producer: Harry Nils- 

son; writer: Joni Mitchell; publisher: Joni Mitchell BMI. Scotti 

Brothers SB603 (Atlantic). 

GREGG ARRELL-Do It All Again (2:48); producer: Gregg Ar- 

rell; writer: Gregg Arrell; publisher: Robyn ASCAP. MCA 

41316. 

SILENCERS-Modem Love (3:18); producers: Bob Clear - 
mountain, Silencers; writers: W. King, C. Capiole; publisher: 
Cactus Industries ASCAP. Precision ZS99802 (CBS). 

LIVE WIRE -Don't Bite The Hand (3:34); producer: Simon 
Boswell; writer: Mike Edwards; publishers: Irving BMI /Ron- 
dor. A &M 2265. 

TIGERS- Make -Up Girl (2:55); producers: Tony Jacks. Alvin 
Clark; writers: Al Price, Tony Jacks; publisher: Tuff Turkey 
Toons BMI. A &M 2266. 

GOOGIE 8 TOM COPPOLA- Joyous Flame (3:13); producer: 
Jerry Peters; writers: G. Coppola, T. Coppola; publisher: Shine 
Your Light ASCAP. Columbia 111361. 

ROBBIN THOMPSON BAND -Brite Eyes (3:48); producer: 
Ken Brown; writer: Robbin Thompson; publishers: Out There/ 
Creative ASCAP. Ovation OV1157A. 

LEON HAYWOOD- Daydream (3:32); producer: Leon Hay- 
wood; writer: Leon Haywood; publisher: Jim -Edd BMI. 20th 
Century-Fox TC2469. 

x\Iqri0( 
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recommended 

JACKIE MOORE -Love Won't Let Me Wait (3:54); producer: 

Bobby Elli; writers: B. Eli, V. Barrett; publishers: Friday's 
Child /Mighty Three BMI. Columbia 111363. 

CHUCK JACKSON -Let's Get Together (3:30); producer: Lu- 

ther Dixon; writers: L. Dixon, C. Stone; publishers: Ludix/ 
Rastanuva /Tammi /Irving BMI. EMI -America P8056 (Capitol). 

LENNY WILLIAMS -Ooh Child (3:50); producer: Steve Du- 

boff; writer: Stan Vincent; publishers: Kama Sutra /Sleeping 
Sun BMI. MCA 41306. 

VERNON BURCH -Fun City (3:54); producer: James Gadson; 

writers: V. Burch, H. Redmond Jr., J. Rey; publishers: Rick's/ 
Sand B (Rightsong ADM) BMI. Chocolate City CC3211 (Casa- 

blanca). 

BUSTA JONES -Impulse Reaction (3:41); producer: Busta 

Jones; writers: B. Jones and R. Forlenza; publishers: Alber 
Inc. /Home Base /Gaucho BMI. Spring SP3014. (Polydor). 

BEUNDA WEST -Seabiscuit In The Fifth (3:59); producers: 

Rob Galbraith, Bruce Dees; writer: R. Galbraith; publishers: 
Mad Lad /AN BMI. Panorama JH12094 (RCA). 

AURRA -When I Come Home (3:38); producers: Steve Wash- 

ington, Charles Carter, Tom Lockett; writers: M. Adams, S. Ar- 

rington, C. Carter; publishers: Red Aurra /Lucky Three BMI. 

Dream D70357 (Salsoul). 

CORNELL-Move On The Groove (4:42); producer: Cornell 
Tubbs; writers: Cornell Tubbs, Sharon Tubbs; publisher: 
Rubbssongs ASCAP, Bosssound BS7318. 

ALABAMA -Why Lady Why (2:59); producers: Harold 
Shedd /Larry McBride /Alabama; writers: T. Gentry-R. Scott; 
publisher: Millhouse, BMI. RCA JB12091. A magnetic per- 

formance showcases powerful front vocals by Randy Owen 

and hot lead guitar lines from Jeff Cook. The ballad is an ef- 

fective followup to "Tennessee River." 

TANYA TUCKER -GLEN CAMPBELL-Dream Lover (2:56); 
producer: Jerry Crutchfield; writer: Bobby Darin; publishers: 
Screen Gems -EMI /Hudson Bay, BMI. MCA 49323. This 1959 
rock classic gets a vibrant workout from this energetic new 

twosome. Tucker's gutsy, gritty style is a perfect match for 
Campbell's voice, and the guitar lines scorch through the pro- 

duction like fire, riding a powerful percussion track. 

JOHNNY RODRIGUEZ -North Of The Border (3:42); pro- 

ducer: Billy Sherrill; writers: S. Davis -B. Sherrill; publisher: 
Algee, BMI. Epic 950932. Another in a procession of Mexican - 
flavored Rio Grande -inspired midtempo outings. Rodriguez 

gives his usual smooth balladeer's vocal performance. 

CAROL CHASE - Regrets (3:13); producer: Norbert Put- 
nam; writer: B. Wyrick; publisher: Intersong, ASCAP. Casa- 

blanca NB2301. This is Chase's first go -round with producer 
Putnam. The ballad allows the artist freedom to display her 

husky- tinged vocal talents on a song that could get adult con- 

temporary airplay as well as country. 

REX ALLEN JR. -Drink It Down, Lady (2:45); producers: 
Rex Allen Jr., Norro Wilson, Curtis Allen; writer: Sonny Throck- 

morton; publisher: Tree, BMI. Warner Bros. WBS49562. Per- 

cussion paves the way on this number which benefits from 
Allen's steady performance. Cranked -up bass, electric guitar, 
keyboards and fiddles combine for a unique instrumental 
sound. 

BRENDA LEE -Broken Trust (3:44); producer: Ron 

Chancey; writer: Jimbeau Hinson; publisher: Goldline, 
ASCAP. MCA 41322. A powerful matchup of singer and song 

gives Lee a potent new release. Fiddles and guitar introduce 
the catchy chorus. 

MUNDO EARWOOD -Can't Keep My Mind Off Of Her 

(3:03); producers: lay Collier -Jimmy Darrell; writer: Raleigh 

Squires; publisher: Sabal, ASCAP. GMC 111A. Crafty percus- 

sion creates a smooth intro for this vehicle showcasing Ear - 

wood's vocal talents. Crisp, effective guitar work interfaces 
with keyboards, bass and fiddles. 

BOBBY BARE -Food Blues (2:30); producers: Bobby Bare - 

Bill Rice; writer: Shel Silverstein; publisher: Evil Eye, BMI, 

Columbia 111365. Another off -the -wall lyrical gem from Shel 

Silverstein gets an enthusiastic ride from Bare. The uptempo 
foray into the hidden dangers of eating is heavy on drums, 
guitars, piano and bass. 

recommended 
LOUISE MANDRELL -Love Insurance (2:53); producer: 
Buddy Killen; writers: R.C. Bannon /J. Schweers; publishers: 
Warner -Tamerlane, BMI /Chess, ASCAP. Epic 950935. 

STEPHANIE WINSLOW -Baby, I'm A Want You (2:33); pro- 
ducer: Ray Ruff; writer: David Gates; publisher: Colgems- 
EMI, ASCAP. Warner -Curb WBS49557. 

HOYT AXTON -Where Did The Money Go (3:20); producer: 
Hoyt Axton; writers: Mark Dawson /Hoyt Axton; publisher: 
Lady Jane, BMI. Jeremiah JH1008. 

JAN GRAY-No Love At All (3:36); producers: Ken Laxton /Bob 
Witte; writer: Wayne Carson Thompson /Johnny Christopher; 
publishers: Screen Gems EMI /Rose Bridge, BMI, Paid 
PAD106. 

CAPITOLS -A Little Ground In Texas (2:51); producer: Joe 

Bob Barnhill; writer: Bobby Fischer; publisher: Bobby 
Fischer, ASCAP, Ridgetop RO 1080. 

LEGARDE TWINS- Daddy's Makin' Records In Nashville 
(2:58); producers: Ron Jeffreys /Sy Rosenberg; writer: Paul D. 

Clements; publisher: Baghdad, ASCAP. Invitation AG101. 

BRYTE SISTERS -We Might Find Something Beautiful Tonight 
(2:24); producer: Gene Kennedy; writer: Doug Barnes; pub- 
lisher: Chip'N'Dale, ASCAP. Door Knob DK80136. 

MARTY COOPER -A Little Bit Country, A Little Bit Rock'N'Roll 
(2:52); producers: Marty Cooper /AI Capps; writer: M. 
Cooper; publisher: Martin Cooper, ASCAP. Unlimited Gold 
ZS91419. 

JERRY WALLACE-If I Could Set My Love To Music (3:03); 
producer: Gene Kennedy; writer: Dave Hall; publishers: Door 
Knob /Think Gold, BMI. Door Knob DK80134. 

BILLY WALKER & BARBARA FAIRCHILD - Love's Slipping 
Through Our Angers (Leaving Time On Our Hands) (2:37); 
producer: Billy Walker; writers: Walker /Riggs; publisher: Best 
Way, ASCAP. Paid PAD107. 

WYNN STEWART -Heartbreak Mountain (2:40); producer: 
Joe Johnson: writer: Gary McCray: publishers- Roz Tense /Big 
Swing, BMI. 4 Star 8001. 

MICHAEL CASEY -I'm Just The Leavin' Kind /Saviour Of My 
Natural Life (4:31)/(4:01); producer: Mike Borchetta; writer: 
Jim West /David Loggins; publishers: Mike Borchetta /ATV, 
BMI /Bibo, ASCAP. MBP MBP1990. 

BOB DUNCAN -Our House WM Rise Again (2:52); producer: 
Charles Underwood; writers: Bob Duncan /Don Lee; publish- 
ers: Right Song /Underwood, BMI. Firstline FL5707. 

JOHNNY DUNN -The Taking Kind (2:36); producer: Henry 
Strzelecki; writers: S. Linard /Ralph Compton; publisher: 
Copper, ASCAP. F&L FL504. 

PAUL SCHMUCKER -I'm Amazed (2:49); producer: Barry La- 
Bov; writers: G. Weber /1. Leinenweber; publishers: Foster 
Cammeron. SESAC /Fort Wayne, ASCAP. Star Fox SF19802. 

z - - 

Adult 
Contemporary 

recommended 
TANYA TUCKER & GLEN CAMPBELL -Dream Lover (2:56); 
producer: Jerry Crutchfield; writer: Bobby Darin; publishers: 
Screen Gems -EMI /Hudson Bay BMI, MCA 41323. 

ENGELBERT -Don't Touch That Dial (2:42); producer: Joel 

Diamond; writers: R. Henry, B. Singer; publisher: Silver Blue 
ASCAP. Epic 950933 (CBS). 

PERRY COMO -Not While I'm Around (3:14); producer: Mike 

Berniker; writer: Stephen Sondheim; publishers: Revelation/ 
Riltin ASCAP. RCA 1812088. 

CAROL CHASE - Regrets (3:13); producer: Norbert Putnam, 
writer: B. Wyrick; publisher: Intersong ASCAP. Casablanca 
NB2301. 

0 

Disco 
recommended 

JUDY CHEEKS -Starting Again (On A New Love Affair) (3:47); 
producer: Thor Baldursson; writers: Thor Baldursson, Russell) 

Stone; publisher: Baldursson ASCAP. Dream D70356 (Sal - 
soul). 

Picks -a top 30 chart tune in the opinion of the review panel which 

voted for the selections released this week; recommended -a tune 
predicted to land on the Hot 100 between 31 and 100. Review editor - 
Ed Harrison. 

3 Movie Soundtracks In Top 10 Chart 
Continued from page 3 

While four singles from "Xan- 
adu" have hit the top 20, six "Ur- 
ban Cowboy" singles have thus far 
cracked the Hot 100. In addition to 
Johnny Lee's "Looking For Love" at 
number eight, there's Kenny Rogers' 
"Love The World Away," which 
peaked at number 14; Joe Walsh's 
"All Night Long," which hit 19; 

Mickey Gilley's "Stand By Me," 
which crested at 22; Boz Scaggs' 
"Look What You've Done To Me," 
up 10 points this week to 29; and 
Anne Murray's "Could I Have This 
Dance," up nine spots to 72. 

The total of charted "Urban" sin- 
gles could ultimately swell to nine; 
Bonnie Raitt's "Don't It Make Ya 
Wanna Dance" was issued last 
week; Jimmy Buffett's "Hello 
Texas" and Bob Seger's "Nine 
Tonight" are due in the next couple 
of weeks. 

Rogers' single was on UA, Scaggs. 

is on Columbia, Murray's is on 
Capitol and Seger's will "probably" 
be on Capitol, but the other five 
have appeared on Full Moon /Asy- 
lum. It had originally been an- 
nounced that all but Rogers' would 
be on Asylum. 

The "Urban" singles achievement 
is dwarfed by only one soundtrack 
in recent years: "Saturday Night Fe- 
ver," which had seven singles simul- 
taneously in the top 50 in April 1978. 
These were the Bee Gees' "How 
Deep Is Your Love," "Stayin' Alive" 
and "Night Fever ;" Yvonne Elli- 
man's "If I Can't Have You," the 
Trammps' "Disco Inferno," Tavares' 
"More Than A Woman" and K.C. & 
the Sunshine Band's "Boogie 
Shoes." 

The simultaneous top 10 album 
postings of "Urban Cowboy," 
"Fame" and "Xanadu" marks the 

first time in two years that thrc 

soundtracks have crowded into the 

top 10. RSO achieved the feat for 
five straight weeks in August -Sep- 
tember 1978 with "Saturday Night 
Fever," "Grease" and "Sgt. Pepper's 
Lonely Hearts Club Band." 

For the Record 
LONDON -In the story head- 

lined "Reversionary Rights Rule 
Shocks Publishers" (Billboard. Aug 
9, 1980), Geoffrey Heath of Heath 
Levy Music U.K. was quoted as say- 
ing there were similarities between 
the rights ruling and the Tony 
Macauley case against Shapiro 
Bernstein. In fact, Heath Levy Music 
represents Shapiro Bernstein in the 
U.K., and the quote should have re- 
ferred to Macauley's case against the 
U.S. Schroeder publishing com- 
pany. 

New Companies 
Tuncupon Music (ASCAP) 

formed by president Jean Roberson. 
Firm has four cuts on Donn 
Thomas' new Word LP, "Live 
Wire." Address: 1302 Division St., 
Nashville 37202. (615) 327 -4744. 

* * * 
General Music, Inc. and Petoskey 

Publishing. Inc. (BMI) founded by 
presidents Gordon Prince (General 
Music) and Johnny Powers (Petos- 
key Publishing). The former com- 
pany will function as a production, 
consultancy and record brokerage 
firm. Petoskey will obtain copyrights 
and arrange demo sessions. Ad- 
dress: 3007 E. Eight Mile Road, 
Warren, Mich. 48091. (313) 756- 
8890. 

* * * 
War Bride Records, a subsidiary 

of Solid Smoke Records, established 

by Marty Arbunich and Rico Tee. 
Label's first two releases are by Roy 
Loney & the Phantom Movers and 
Holly Stanton. Address: P.O. Box 
22372, San Francisco 94122. (415) 
731 -0500. 

* * * 
Landslide Productions launched 

by Mark Perthal as a management 
and booking company. First signing 
is rock act Southern Wind. Address: 
268 -B Rocco Drive, Harrisonburg, 
Va. 22801. (703) 433 -1365. 

* * * 
Mother Music, Inc., a firm spe- 

cializing in management, publishing 
and production, formed by Broad- 
way producer Jon Cutler and associ- 
ate Robin Conant, who is a producer 
of the first Atlanta International Pop 
Festival. Address: 1501 Broadway, 
New York 10036. (212) 840 -2200. 
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HOLD ON-Kansas 
Kirshner 9-4291 (CBS) 

MORE THAN I CAN SAY-Leo Sayer 
Warner Bros. 49565 

SEE TOP SINGLE PICKS REVIEWS, Page 70 

C Copyright 
of this 
trieval 
means, 
mg, 
of the 

1980. 
publication 
system. or 
electronIC, 

or otherwise. 
publisher 

Billboard Publications. Inc No Part 
may be reproduced. stored in a re- 
transmitted. on any form or by any 
mechanical, photocopying record. 

without the prior written permission 

TITLE-Artist 
(Producer) Writer, Label & Number (Distributing Label) 

g`'` . 1 g. 
TITLE-Artist 
(Producer) Writer, Label & Number (Distributing Label) 

3 

5 

1 

4 

3 

5 

2 

7 

9 

10 

23 

13 

11 

27 

6 

17 

16 

18 

26 

21 

19 

22 

24 

8 

25 

12 

29 

30 

33 

40 

39 

31 

32 

38 

49 

15 

10 

14 

11 

14 

14 

11 

6 

10 

5 

13 

14 

10 

17 

10 

12 

8 

6 

7 

11 

9 

7 

16 

13 

14 

7 

8 

8 

2 

17 

UPSIDE DOWN-Diana Ross 

(Bernard Rodgers), B. Edwards, N. Rodgers, Motown 1494 WBM 

ALL OUT OF LOVE-Air Supply 
(Robot hitter), G. Russell, C. Does, Arista 0570 CPP 

EMOTIONAL RESCUE-The Rolling Stones 
(Glimmer Twists), M. Lauer, N Richards, Rolling Stones 20001 
(Atlantic) CPP 

FAME-Irene Cali 
(Michael Gore), Y. Gore, D. Pitchford, RSO 1034 WBM 

SAILING-Christopher Cross 
(Michael °martian), C. Goss, Warner BRA. 49507 WBM 

GIVE ME THE NIGHT -G..1a Benson 
(Quincy loots), R. Temperton, QyvestrWarrier Bros. 49505 CPP 

LATE IN THE EVENING-Paul Simon 
(Phil Ramone), P. Simon, Warner Bros. 49511 WIN 

LOOKIN' FOR LOVE- Johnny Lee 

(John Boylan), W. Mallette, P. Ryan, B. Morrison, Asylum 47004 1-3 

ANOTHER ONE BITES THE DUST-Queen 
(Queen), Deacon, (kits 47031 CPP 

DRIVIN' MY LIFE AWAY-Eddie Rabbit 
(David Malloy), E Rabbit. E. Stevens, D. Malloy, Elektra 46656 CPP 

INTO THE NIGHT-Benny Mardones 
(Barry Mraz), B. Modena', R. Tepper. Pololoo 2091 CLM 

I'M ALRIGHT-Kenny Louiris 
(Kenny loseins. Bruce Botnik), IL Loons, Columba 1.11317 WBM 

MAGIC-olive Newton,lohn 
(John Farrar), 1. Farrar, MCA 41247 CPP/ALM 

YOU'RE THE ONLY WOMAN - Ambrose 
(mama I Freddie Piro), D. Pack, Warner Bros. 49508 WBM 

ONE IN A MILLION YOU-Larry Graham 
(Larry Graham, Ron Nadel), S. Dees, Warner BM. 49221 CPP /ALM 

YOU'LL ACCOMP'NY ME- 
Bob Seger & The SiNer Bullet Rood 

(Bab Seger & The Siker Bullet Band), B. Seger, Capiol 4904 WBM 

XANADU-Olivia Newton Jolene Electric ups orchestra 
(Jeff Lynne), 1. Lynne, MCA 41785 ABP/BP 

ALL OVER THE WORLD - Electric Light Orchestra 
(Jeff Lyme), 1. Lynne, MCA 41289 ABP/BP 

BOULEVARD - Jackson Browne 

(Jackson Browne Greg Litany), 1 Browne, 
Asylum 47003 (Ekktra) WBM 

HOT ROD HEARTS-Robbie Dupree 
(Rick Chudacoff & Peter Bunetta). B. LoBounty, S. Geyer, 
Dekko 47005 ABP/BP/CPP 

DON'T ASK ME WHY -Bier Joel 

(Phil Ramooe), B. Joel, Columbia 111331 ABP/BP 

TAKE YOUR TIME-S.O.S. Band 
(Sigide, H. Clayton, &gill, Tabu 95522 (CBS) CPP/ALM 

SOMEONE THAT I USED TO LOVE-Natalie Cols 
(Michael Maser), M. Masser, G. Wm, Capitol 4669 CPP 

LET MY LOVE OPEN THE DOOR-Pete Towns/WM 
(Chris Thomas), P. Townshend, Atco 7217 (Atlantic) B3 

JESSE-Carty Siw 
(Mike Maniere, C. Simon, M. Mermen, Werner Bros. 49518 

NEVER KNEW LOVE LIKE 
THIS BEFORE-Stepahnie Mills 
(lames Mtime & Reggie Lusts). 1. Mum, R. Lucas, 
20th Century 2460 (RCA) 8-3 

HE'S SO SHY-Pointer Solders 

(Richard Perry), T. Snow, C. Well, Plonet 47916 (Elektra) CLM 

REAL LOVE-The Dootee Brothers 
(Ted Templeman), M. McDonald, P. Henderson. 
Warner Bros. 49503 WBM /ABP -BP 

LOOK WHAT YOU'VE DONE TO ME-Bo: Scaus 
(Bill Schnee), B. Stasis, Columbia 1,11349 WON 

HOW DOES IT FEEL TO BE BACK- 
Daryl Hall & John Oates 
(Daryl Hall & John Oates), 1. Oates, RCA 12048 CLM 

HEY THERE LONELY GIRL-Robert John 
(George Tobin), E. Shuman, L Carr, EMI -America 8049 

NO NIGHT SO LONG-Dionne Warwick 
(Steve Buckingham), R. Kerr, W. leonine; Arista 0527 CPP /ALM 

WOMAN IN LOVE- Barbra Strecsand 
(B. Gibb), B. Gelb, R. Gibb, Columbia 111364 CHA 

IT'S STILL ROCK AND ROLL 
TO ME-Billy Joel 

(Phil Ramone), B. Joel, Columbia 111276 ARP/B-P 
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YOU'RE SUPPOSED TO KEEP YOUR LOVE 

FOR ME-lennaine Jackson 

(Stevie wonder), S. Wonder, Motown 1490 CPP 

MORE LOVE-Kim Carnes 
(Gov Tobin), W. Robinson, ENI-Amenca 8045 CPP 

OLD FASHION LOVE - commodores 
(James Anthony Carmichael & Commodores), M. Williams, 
WWII 1409 CPP 

HOW DO I SURVIVE -Amy Holland 
(Michael McDonald & Patrick Henderson), P. Bliss, GO& NM ABP/BP 

FIRST TIME LOVE -UvIngston Tay lor 

(Jeff Baster & John Baden), P. Alger, P. Kaminsky, Epic 950894 B-3 

WHO'LL BE THE FOOL 

TONIGHT -LArsen.Feiten Band 
(Tommy Lopuma), B. Felten, Warner Bros. 492132 

TAKE A LITTLE RHYTHM-All Thomson 
(Ni Thornton & Jon Kelly), A. Thomson, ALM 2243 CPP/ALM 

JO 10 - aw suet, 
(Bill Schnee), 8. Sous, D. FosNr, D. Lesley, Columba 111281 WBM 

MAKE A LITTLE MAGIC-The Dirt Band 

(Jeff Hanna & Bob Edwards), 1. Hanna, R. Bethany, 
R Carpenter, United Artists 1356 WBM 

DON'T YOU WANNA PLAY THIS GAME NO 

MORE -Elton John 

(Clive Franks & Elton John), E. John, T. Robloson, MCA 41293 WBM 

WHY NOT ME-Fred Knob lock 
Dames Stroud, D. Barrett), F. Knoblock, C. Monsen. Scott Bros. 

518 (Atlantic) 83 

RED LIGHT-Linda Clifford 
(Michael Gore & Gil Ashy), M. Gore, D. Pitchford, RSO 1041 VIEW 

YOU BETTER RUN-rat Benstar 
(Keith Olsen), F. Lavaliere, I Negate. Chrysalis 2450 B-3 

OUT HERE ON MY OWN-Irene Cara 

(Michael Gore), It Gore, L Gore, RSO 1048 WBM 

SHINING STAR-14,mA. 
(Leo Graham), L Graham, P. Richmond, Columba 1.11222 WBM 

MIDNIGHT ROCKS-A, Stewart 
(N Stewart & Gins Desmond), A Stewart, P. Mete, Arista 0552 

THE LEGEND OF WOOLEY 

SWAMP-The Charlie Daniels Band 

(Mr Bylaw), C. Darnels, T. Crain, 1. Moshe, C. Hayward, F. 

monis, T. De6regorio. Fri 9-50921 WBM 

I'M ALMOST READY-Pure None League 

(Me Ryan), V. Gill, Casablanca 2294 CLM 

FOOL FOR YOUR LOVING - whde.ike 
(Martin Birch), Coverdele, Marsden, Moody, 

Mime 3672 (Atlantic) WON 

GAMES WITHOUT FRONTIERS -Peter Gabriel 
(Steve Lillywhite). P. Gabriel, Mercury 76063 

MISUNDERSTANDING-Genesis 
(David Herrbchel & Genesis), Collins, Atlantic 3662 WBM 

LET ME BE YOUR ANGEL -stars iiii.e, = Nichol Walden), N.M. Walden, 8. Hill, 
OK (Atlantic) WON 

LATE AT NIGHT-England Dan Seals 

(NM tabied, D. Seals, R. Van Hoy, Atlantic 3674 CHA/B-3 

I HEAR YOU NOW-Jon and Tangelos 

(tramp`), 1 lislansa, Tangelos, F`oNdor 2098 WON 

MY PRAYER-Pay, Goodman & aroe. 
Wilmot CaseeRame), J. Kennedy, G. Boulanger PoNdor 2116 

WHIP IT -Deer 
(Dew) It Mothersbaugh, G.V. Casale, Warner Bros. 49550 CHA 

GOOD MORNING GIRL/STAY AWHILE-Journey 
(Geoffrey leolunan & Kevin Elton), S. Perry, N. Schaff, 

Columbia 7,1212 CPP 

THUNDER AND LIGHTNING-Chicago 
(Tom Dowd), R. Lamm, D. Seraphim Columbia 1-113,15 CPP 

REBELS ARE WE-Chic 
(Nile Rodgers & Bernard Edwards), N. Rodgers. B. Edwards, 

Atlantic 3665 WBIA 

I GOT YOU -Split Fru 
(David Tickle), N. Finn, UN 2252 CPP 

SWITCHIN' TO GLIDE -me Kings 
(Bob Finn), D. Diemen, A Zero, Elektra 47006 

CAN'T WE TRY-Teddy Pendergrass 
(Teddy Pendergrass & loin R. Faith), R. Miller, K. kirsch, P.I.R. 

93107 (COS) CPP 

LITTLE JEANNIE-Eft, gab 
Po Franks & Elton John), E. Miw, G. Osborne, MCA 41236 WBM 
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GIRL, DON'T LET IT GET YOU DOWN-Olays 
(Kenneth Gamble L Leon Huff), K. Gamble. L Huff, 

MOP 94790 (CBS) CLM 

ON THE ROAD AGAIN-Moe Nelson 
(VhIlie Nelson), W. Nelson, Columba 111351 CPP 

TOUCH AND GO-The Grs 
(Roy Thomas Baker), R. Ocasek, [Mkt' 47039 WBM 

LEAVING L.A.-Deliverance 
(Deliverance & Peter Kirsten), P. tare. K. loo, Columbia 1.11320 

COULD I HAVE THIS DANCE-Anne Murray 
(km Ed Borman), W. flOyfeld, B. House, Capitol 4920 CPP/B-3 

TURN IT ON AGAIN-Genesis 
(David Herschel & Geneses) 

* * 
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Banks, Collins, Rutherford, Atlantic 3751 WBM 

TULSA TIME/COCAINE-Eric Clayton 
Don /Utley). 0. Flown, RSO 1039 B-3/CPP 

MY GUY/MY GIRL -Arno Stewart & Johnny Bnstol 
(Barry Leng & Simon May), W. Robinson, R. Whrte, Handshake 7- 

5303 (CBS) CPP 

I'M COMING OUT -Diana Ross 

(Bernard 
1491 

Edwards & Nile Rodgers), B. Edwards, N. Rodgers, 

Motown WBM 

DREAMING-Cliff Richard 
(Nan Tarney), A. Toney, L Sayer, ENTAmenca 8057 

CUPID/I'VE LOVED YOU 

FOR A LONG TIME-spinners 
(Michael lager), S. Cooke, Atlantic 3664 CPP/B-3 

DON'T MISUNDERSTAND ME- 
Remington Collins Band 
(Gary Rassington, Allen Cams & Barry Harwood), A. Collirts, 
D. Krantz, B. Heroical, MU 41234 WBM 

YOU SHOOK ME ALL NIGHT LONG-Aux 
(Robed John Lang), Yount, Young lohnsoo. Atlantic 3761 B-3 

WITHOUT YOUR LOVE -Roger Daltrey 
(Jeff Wayne), B. Nicholls. Poshest 2121 B-3 

WALK AWAY-Doom Summer 

(Giorgio Yonder & Pete Robotic), P ONION. H. Faltermeyer, 
Casablanca 2300 

LOLA-The Kinks 
(Ray Davis), R. Davies, Ansta 0541 CHA 

FIRST BE A WOMAN -Lamm O'Malley 
(Michaele & Lin.1 & Paul Sebastian), Michaele, L Sebastian, 
P. Sebastian, Polydor 2055 CLM 

UNDER THE GUN-oco 
(Mike Flicker), P. Cotton, MCA 41269 WBM 

LIVE EVERY MINUTE-Ali Thomson 
(At Thomson & Jon Kelly), A. Thomson, ALM 2260 CPP/ALM 

TRUE LOVE WAYS-Mickey Gilley 
(km Ed Norman), N. Petty, B. Holly, Epic 950876 B-3 

IF YOU SHOULD SAIL-NMIsen/Pearkon 
(Richard Landis), R. Nilsen, M. Pearson, Capitol 4910 

RUNNING BACK-Eddie Money 
(Ron Benson), R. Bryan, Columbia 1.11325 CPP/ALM 

ANGELINE-me Ninon Brothers Band 
(The Allman Brothers & Lawler & Cobb), D. Betts, N. Lawler. 

CPP 
1. Cobb, Ansta 0555 

STAND BY ME-Mickey Gilley 
Dim Ed Norman), 1. Lieber, M. Stoller, B.E. King, Asylum 466.40 B1 

EMPIRE STRIKES BACK-up. 
(Meco Monardo, Tony Boogiod, Lance Quinn), 
I. Williams, RSO 1038 CPP 

COMING UP 

(Live At Glasgow)-Paul McCartney & wog: 
(Paul McCartney), P. McCartney. Columbia 1-11263 13-3 

THE BREAKS-Kuria Blow 
Robert Ford Ir.), 1. Moore, L South, 

K. Walker, R. Ford, R. Simmons, Mercury 76075 

I CAN'T LET GO-Linda Roostadt 
(Peter Asher), C. Taylor, A. Gowns, Asylum 46654 (Elektra) ABP/B-P 

ROCK IT-up., or 
(Steven Greenberg), S. Greenberg, Casablanca 2281 CHA 

THEME FROM 

THE DUKES OF HAllARD 
(Ronk AffingM), W. Jennings, RCA 12067 aYlw 

Jennings 
CPP 

TIRED OF TOEIN' THE LINE-Rocky Barnette 
Dim Seder & Bill House), R. Burette, R. Coleman, 
EMI-America 8043 0-3 

I'VE JUST BEGUN TO LOVE YOU-Dynasty 
(Leon Sylvers IV), W. Shelby, R. Smith, Solar 12021 (RCA) 

STEAL AWAY-Robbie Dupree 
(Peter Bunetta & Rick Chuclacoff), R. Dupuis, 
R. Chudacoff, Filen 46621 0-3 
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STAR PERFORMERS: Stars are awarded on the Hot 100 chart based on the following upward movement. 1-10 Strong Increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 posi- 
tions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week's starred positions are maintained without a star if the product is in a holding period This Will, in some cases. * 
block out products which would normally move up with a star. In such cases, products Will be awarded a star without the required upward movement noted above. Recording Industry Assn Of America seal of certi- 
fication as -million seller " (Seal indicated by bullet.) *. Recording Industry Assn. Of America seal of certification as "two million seller." (Seal indicated by triangle ) 

Sheet music suppliers are confined to plano/vocal sheet music copies and do not purport to represent mixed publications distribution. ABP = April Blackwood Pub.; ALF = Alfred Publishing; ALM = Almo Publications; A-R = Acuff-Rose; B-M = Belwin Mills 
BB = Big Bells; B-3 = Big Three Pub.; BP = Bradley Pub.; CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPI = Cimino Pub.; CPP = Columbia Pictures Pub.; FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM = Ivan Mogul) Music; MCA = MCA Music 
PSP = Peer Southern Pub.; PLY = Plymouth Music; PSI = Publishers Sales Inc.; WBM = Warner Bros. Music 

HOT 100 A-Z-(Publisher-Licensee) Gin, Don't Let It Get YOU Down I'm Almost Ready (Kentucky Let My Lose Open The Door 
(Mighty Three. MI) 68 Wonder/Vince Git. BMI) 52 (Towser Tunes. MI) 24 

All Out of Love (Careers/BRM. Don't YOU Wanna Pray This Game Give Me The Night (Rodsongs. Ins Alright (Milk Money. ASCAP) 12 
BMI/Itive. PRS) 2 No More (Jodrell. ASCAP,' ASCAP) 6 I'm Coming Out (Chic. BMI) 

ASCAP) 
ASCAP).... 

838667 

Al Omer The World (Jot /Enart. 9.6...do BM') ''''''''' - - - " Good Morning Girl/Stay Awhile into The Night (Papa Jack. 8M1).. lookin' For Love (Southern Nights. BMI) 18 Dreaming (ATV, BMI/Rare Blue. (Weed High Nightmare. BMI) 61 It's Still Rock 'N' Roll To Me a Angeline (Cereers/Pangola/Mtene. ASCAP) 77 He's So Shy (ATV/Mann & Weill/ Ompulsive/Apnl. ASCAP) 34 
ASAP) 

Leak What You've Done To Me ENO 90 Drives' My Life Away (Debdave Brain Tree/Snow. BMI) 
Another One Bites The Dust Briarpatch. BMI) 10 Hey There Lonely GM (Famous. 

27 I've Just Begun To Lore You (Boz Scaggs. ASCAP/Foster 

(Queen/Badolood. BMI) 9 Emotional Rescue (Colgems.EMI. 31 
(Spectrum VII/Mylunda. ASCAP) 99 Frees/Irvin,. BMI) 29 

Boulevard (Swallow Turn. ASCAP)... 19 ASCAP) 3 
ASCAP 

ASCAP) 25 ilte A Little Magic (DeBonmAirei Hot Rod Hearts (Captain Crystal/ 
Ji Jesse (Quackenbush/Redeye, 

Can't We Try (Stone Diamond. 

Coming Up (MPL. ASCAP)... ....... ..... 93 
Could I Have This-Dance (Vogue & 

BMI) 66 19'" 

First Time Love (Bad & Beer/Songs 

Empire Strikes Bock (Fox Fenger*/ 

Fame (MGM, BMI) 
FirM Be A Woman (Ssecoest. BIM) 84 

tna. WI) 97 How Do I Survive (Afoll/Pael fiNfm 4 

How Does It Feel To Be Bach (Het. 

Blackwixd/Dar.lan. MI) 

ASCAP) 

2° Jo Jo (Boz Suggs/Almo. ASCAP/ 

si Late Al Night (Pink Pig/First 
Concourse/Van Hoy/ 

Foster Frees/Mang. BMI) 42 Midnight Rocks (FrablouS, 

mosAuPrimacritantdeingBM(Iiit & Run/Pun. 

Cede. ASCAP) 43 

50 

55 Maple Hill/Welk Muse Omer Cha/Srx Continents, BMI 30 Unichappell. BMI) 57 
On His Ownil3k11) 72 ASCAP) ' 

Inc. 
39 I Can't Let Go (Blackwood. BM1) 95 Late In The Evening (Paul Simon. 

More Love (lobate. ASCAP)-.... ....... 36 
My Guy/My Laud Genet°. ASCAP).... 75 Cupid (Kags/Surnac, MI) 78 Fool For Your Loving (Sunburst/ II You Should Sail (Third Story/ BM!) 

71 
My Prayer (Shapiro Bernstein/ 

Don't Ask Me Why (Impulsive/ Whitesnake Dumplaton, Poorhouse vi BMI) 88 Leaving LA. (Global. ASCAP) Peter Maurice. ASCAP) 59 
April, ASCAP) 21 ASCAP) 51 I Got You (Enz. BMI) 64 Let Me Be ToxvsAirl (Walden/ Never Knew Love Lrke This Before 

Don't Misunderstand N. (Moaner*. Garnes Without Frontiers (Chorine/ I Hear You Now (WS/Spheric EV (Frozen Butterfly. BMI) 26 
BM!) 79 Hidden, BM1) 54 ASCAP) 58 Brass Heart, BMI) 56 No Night So Long Ornng. BMI) 32 

A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts 

Old Foshan Love ( lobate. ASCAP). 37 Switchin' To Glide (Diamond-Zero, 
One In A Million You (Inrm8/ BM!) 65 

Medad. BMI) 15 Take A Little Rhythm (Alm. 
On The Road Again (Willie Nelson, ASCAP) 41 

69 Take Your Time (Avant Garde. 
Ou8vt.NI-Ierepty. 

. 

On Own (MGM. BMI/ ASCAP) 22 
.... .......... ..... ag The Breaks (Neutral Gray/ 

Real Love (Teuripin Tunes/ Funkgroove. ASCAP) 94 
28 The Legend Of Wooley Swamp (Hal 

51 
Monosten/ApriL ASCAP) 

TheB'rnnedFrEWorn1)The Dukes Of 
Rebels Are We (Cho, BMI) 63 
Red Light (MGM, BMI) 46 
Rock It (Rick's/Steve Greenberg/ 

Hazzard (Warner.Tamerlane/ 

Rightsong. BMI) 96 
Rich Way. BMe/1 

Thunder And L!) *ns (Little 
97 

Running Back (13&C/Dinalex. Sacha/Street Sense. ASCAP) 62 

Sailing (Pop 'N' Roll. ASCAP) 
Shining Star (Content. ami) 49 To ucer MO 

BMI) 
Meted) 

aa 
70 

ASCAP) Tired 01 Tam' The Line (IRO 

Someone That I Used To Love True Lowe Ways (Wren, BMI/MPL. 
(Screen Gems EMI. BMI /Ponce ASCAP) 87 
Street /Anal,. OSCAR) 23 Tulsa Time (Welk Music Group. 

Stand By Me (Rightsong/ Trio, BMI) 91 ASCAP) 74 
Steal Away (Bib Ears /Chrome Turn It On Again (Pun. ASCAP) 73 

Wille,Goda/Oozlehnce. ASCAP) 100 Under The Gun (Tarantula. ASCAP) 85 

Dept. of Billboard. 

Upsode Down (Chic. WO 1 

Walk Away (Rick's /0.P. 
Revelation/Ed Intro. BMI) 82 

Whip It (Devo/Nymph. BMI) 60 
Without Your Love (HZ., ASCAP) 131 

Who'll Be The Fool Tonight (Buzz 
Fatten. BMI) 40 

Why Not Me (Flowenng SWIM)/ 
United Artists. ASCAP/Whitsett 
Churchill. BMI) 45 

Woman In Low (Stigwood/ UnohaM) 
ardu (JpEnartI BMI) 

33 
17 

You Better Run (Downtown, 
ASCAP) 47 

You'll Accomp'ny Me (Gear, 
ASCAP) 16 

You're Supposed To Keep Your 
Love For Me (Jobete/Blads 13u11 

ASCAP) 35 
You're The Only Women (Rubicon, 

BMI) 14 
You Shook Me All NfelI Long (J. 

Albert /Marks. BMq 80 
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General News 

DREAM MEETING -RSO president Al Coury, left, and Rich Fitzgerald, senior vice president and general manager, 
greet Dreamland artist Michael Des Barres at a reception hosted by Dreamland at a recent convention in Los Angeles 

for the entire national RSO field sales and promotion team. 

BUT IT'S COSTLY 

Retailers See Progress 
In Combatting Pilferage 

Continued from page 1 

stresses that while the pilferage rate 
is not increasing it is still 'unaccept- 
able." 

According to Aaronson the 
Goody chain is trying to determine 
the cost -effectiveness of an elec- 
tronic tagging system, now in place 
at one outlet. "We'll have a really 
good feel for it by the and of October 
or early November," he says. Living 
with pilferage may turn out to be 
cheaper than installing the system 
throughout the chain. 

Goody now relies on uniformed 
and undercover personnel and em- 
ploye training in spotting potential 
shoplifters. Internal theft is dealt 
with mainly through careful screen- 
ing of potential employees. 

Other stores here rely on a combi- 
nation of visible muscle and lie -de- 
tector tests for staff to combat the 
problem, and they claim the extra 
expenses have paid off. Theft has 
not been eliminated, but dealers call 
it progress when they can hold the 
rate steady in the face of higher 
record prices, a bad economy and 
rising crime in general. 

"You're never going to stop the 
kid who steals a 45 or LP," says 
Record Hunter owner Jay Sonin, 
"but we think we've licked the pros." 
Professional shoplifters may steal 
upwards to 40 albums at a time for 
resale. 

Sonin says his non -uniformed 
guard "can handle 10 guys if he has 
to. He's most effective in keeping 
junkies and undesirables out of the 
store in the first place." 

Sonin's policy is to prosecute ev- 
ery case, "no matter how long it 
takes, no matter how many times we 
have to go to court. We literally hu- 
miliate anyone we catch stealing. 
We photograph them and make sure 
everyone in the store gets to see who 
they are." 

The effect of the humiliation on 
the shoplifter? "They don't seem to 
care at all. It's nothing to them." 

A major store in Times Square 
also uses the strongarm method. The 
store manager says there are three 
plainclothes guards on duty at peak 
periods. 

"They're a deterrent, if nothing 
else," he says, adding that prose- 
cutions are rare. "What's the point? 

They're out on the street in a couple 
of days." 

Although the security is non -uni- 
formed, the store manager terms it 
"obvious. These are really big guys. 
They threaten pretty good. I've seen 
them literally throw shoplifters out 
on the street with a big warning not 
to come back." 

Although no firm conclusions can 
be drawn, less drastic security meas- 
ures have been less effective for the 
31 -store TSS /Record World chain. 
Roy Imber, president of Elroy En- 
terprises, which services the outlets, 
says that theft on total store volume 
has increased from the 1% -2% range 
to the 2 % -3% area. 

The retailer says security devices 
on tapes, bringing them out of glass - 
covered displays, didn't work for 
"the way we run our operation," nor 
was there a significant increase in 
tape sales, as advocates of open tape 
displays have suggested. 

"We've relied mainly on help to 

deter theft," Imber says, though em- 
ploye pilferage still accounts for 
about 50% of TSS /Record World 
losses. Imber indicates that he is 

above average in the number of as- 
sistants hired to assist customers, 
claiming a simple "Can I help you ?" 
is a formidable deterrence, but that 
constant education of store man- 
agers and other personnel is re- 
quired. A benefit, he adds, is em- 
ploye discounts that offer product to 
them at close to cost, and other ben- 
efits. "We also have good prospec- 
tive employe interview systems." 

Imber profiles three pilferage 
types, the employe, the shoplifter 
who takes the goods home for his 
own use and the "professional," who 
hopes to sell goods to others. 

Imber has also made use of an 
outside security consultant, who 
checks the stores from time to time. 

Internal theft has been "licked" 
with a series of carrot -and -stick 
methods at Disc -O -Mat and Record 
Hunter. Both stores use surprise 
polygraph tests on their employes. 

"I'll have the whole store tested to- 
morrow and then bring them all in 
the next day for another test," says 
Disc -O -Mat manager Dave Saf. "It's 
not done on any regular basis." 

Other measures at Disc -O -Mat re- 
quire employes to leave their bags 

with the manager, and the regular 
inspection of the trash. 

In addition to the polygraphs. 
Record Hunter also lets employes 
buy all product at cost, according to 
Sonin. He also offers a reward to 
workers for providing information 
on theft. But Sonin says the biggest 
factor in preventing internal theft is 

the fact that he has one store and is 

there every day. 
"This can't be the case when you 

have a big chain," he says. Sonin 
claims internal theft at his store is 

"virtually zero." 
Ben Karol reports that he will not 

use a polygraph on his employes. 
"We don't think it's fair," he says. A 

series of incentives to motivate em- 
ploye helps them resist temptation, 
Karol believes, but he adds that 
"there is no incentive you could give 
a dishonest person and make him 
honest." 

New employes at King Karol are 
carefully questioned about their atti- 
tudes regarding the reporting of 
thefts by fellow workers. "We try to 
explain that it's in their own best in- 
terest to report internal theft," says 
Karol. He adds that information 
from staff members pointed to vir- 
tually all cases of internal theft that 
have been uncovered. 

TM's Country 
Adds 3 Marts 

LOS ANGELES - Cleveland's 
WSKW -FM, Denver's KYGO -FM 
and New Orleans' WNOE -FM 
recently began programming the 
TM country format developed by 
TM Programming, a subsidiary of 
the Dallas based TM Companies. 

TM Country is a pre -programmed 
format geared toward 25-49 -year- 
olds. It is customized for each mar- 
ket with an emphasis on music, says 
Mike Farrell, director /consultant. 

More than 60 stations throughout 
the country have converted their 
programming to this format and all 
have reported increased Arbitron 
rating, according to Lee Bayley, vice 
president and general manager of 
TM Programming. 

TM Companies is a broadcast 
service group with production, spe- 
cial projects and programming divi- 
sions. 

One of pop's 
hottest duos! 

Joel Whitburn's Pop Annual 1955 -1977 lists, 
year -by -year, every single ever to hit 
Billboard's "Hot 100" charts. Top Pop Artists 
& Singles 1955 -1978 provides a complete, 
artist -by- artist breakdown. Together, they're 
a concise, comprehensive history of the 
"Hot 100," and part of the unique Record 
Research collection -the definitive refer- 
ence works on charted music. Each 
Record Research book contains valuable 
data on every charted record-when it was 
popular, the highest chart position reached, 
total weeks charted, and much more. Also 
included in each book is a complete title 
section, with all titles cross - referenced 
alphabetically. 
The Record Research collection -a must 
for record collectors, DJ's, program direc- 
tors and researchers everywhere. Order 
yours today! 

Record Research Inc. 
P.O. Box 200 

Menomonee Falls, WI 53051 

Complete your Record Research collection! 
Books Supplements 

Top Pop Artists & Singles '55 -78 '79 '78 
(Hardcover) $60 

Top Pop Artists & Singles '55-78 $50 
Pop Annual '55-'77 (Hardcover) $50 

$40 Pop Annual '55 -'77 
Top Pop '40 -'55 $20 
Top LPs '45 -'72 $30 
Top Country Singles '49-71 $25 
Top Soul Singles '49-'71 $25 
Top Easy Listening Singles '61-'74 $25 

I'd like more information before ordering 
brochure. 

Poplt 
LPs 
Country 
Sou 
Eas" 
Listening 0 0 
Supplement to both Pop Annual and 

Top Pop books 
-78 and '79 supplements cover both 

singles and LPs charts 

73 

$10 each 
'77 '76 '75 '74 '73'72 -'73 

0 0 0 

Please send me your detailed 

Name 

Address 

City 

State_ _ 
Zip 

Mall to: Record Research Inc. /P.O. Box 200 /Menomonee Falls, WI 53051 

Terms and Conditions 
Check or money order for full amount in U.S. dollars must accompany order. U.S. 
orders add $1.25 for postage and handling. Overseas orders add $5.00 per book 
and $1.00 per supplement. All Canadian orders add 15% to total (unless paid in 
U.S. dollars). 
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Nothin' Matters And What ff It Did 

JOHN COUGAR 

RIVA RECORDS, INC. 
232 E. 61 St. 
New York, N.Y. 10021 
12121 750 -9494 

1980 Riva Records. Inc 

Contains the new single "This Time" R -205. 
JOHN COUGAR AND THE ZONE on tour with THE KINKS: 

September 9: Fieldhouse -Univ. of Cinn. /Cinncinati, Ohio 
September 10: Gardens /Louisville, Kentucky 

September 12: Stanley Theater /Pittsburgh, Pennsylvania 
September 13: Richfield Coliseum /Cleveland, Ohio 

September 14: Convention Center /Indianapolis, Indiana 
September 19: Memorial Hall /Kansas City, Missouri 

September 20: Kiel Opera House /St. Louis, Mo. 

Black and White Photo by Lynn Goldsmith. Inc. 

MARKETED BY PHONOGRAM/ 
MERCURY RECORDS 
A POLYGRAM COMPANY 

DISTRIBUTED BY POLYGRAM DISTRIBUTION, INC. 
w,te or c u you ]U 

' 

Polygram O(!Sunon sales 
for doways and other promononai hems 

4 
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STAR PERFORMER -LPs 
registering greatest proportion- 
ate upward progress this week. 
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stores by the Music Popularity 
Chart Dept. and the Record 
Market Research Dept. of 
Billboard. 
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á o * 2 9 JACKSON BROWNE 
Hold Out 
Asylum 5E511 (Elektra) 8.98 &98 8.98 

* 44 7 MAZE 
Joy And Pain 
Capitol ST -12087 7.98 7.98 7.98 

* 77 6 CHICAGO 
Chicago XIV 
Columbia FC 36517 8.98 8.98 8.98 

2 1 9 THE ROLLING STONES 
Emotional Rescue 
Rolling Stones COC 16015 (Atlantic) 8.98 8.98 8.98 

37 37 17 CAMEO 
Cameosis 
Chocolate City CCU' 2011 (Casablanca) 7.98 7.98 7.98 

72 72 11 KIM CARNES 
Romance Dance 
EMI-America SW 17030 7.98 7.98 7.98 

3 3 18 SOUNDTRACK 
Urban Cowboy 
FuilMoon /Asylum DP 90002 (Elektra) 15.98 15.98 15.98 

* 41 4 ASHFORD 8 SIMPSON 
A Musical Affair 
Warner Bros. HS 3458 8.98 8.98 8.98 

73 74 14 ROBBIE DUPREE 
Robbie Dupree 
Rektra 6E -213 7.98 7.98 7.98 * 4 9 QUEEN 

Elektra 5E 5E 513 8.98 &98 8.98 

* 1=0 YES 

úi 
ma 

SD 16019 8.98 8.98 8.98 

74 75 22 VAN HALEN 
Women And Children First 
Warner Bros. HS 3415 8.98 8.98 8.98 * 5 14 DIANA ROSS 

Diana 
Motown M8-936M1 8.98 8.98 8.98 

40 40 6 EDDIE MONEY 
Playing For Keeps 
Columbia FC 36514 8.98 8.98 8.98 

15 65 10 THE MOTELS 
Careful 
Capitol sr 12070 7.98 7.98 7.98 * 6 31 CHRISTOPHER CROSS 

Christopher Cross 
Warner Bros. BSK 3383 7.98 7.98 7.98 

41 32 18 SOUNDTRACK 
The Empire Strikes Back 
RSO R5 -2 -4201 13.98 13.98 13.98 

76 76 40 PINK FLOYD 
The Wall 
Columbia PC 236183 13.98 13.98 13.98 

7 7 15 SOUNDTRACK 
Fame 
RSO RX.1 -3080 8.98 8.98 8.98 

* 49 8 TOM BROWNE 
Love Approach 
Arista /GRP GRP 5008 7.98 7.98 7.98 

77 67 15 JOAN ARMATRADING 
Me, Myself, I 

AiM SP 4809 7.98 7.98 7.98 * 8 6 GEORGE BENSON 
Give Me The Night 
Warner Bros. HS 3453 8.98 8.98 8.98 

43 34 22 BOZ SCAGGS 
Middle Man 
Columbia FC 36106 8.98 8.98 8.98 

78 79 10 CARLY SIMON 
Come Upstairs 
Warner Bros. BSK 3443 7.98 7.98 7.98_ 

9 9 26 BILLY JOEL 
Glass Houses 
Columbia FC-36384 8.98 8.98 8.98 

44 30 8 CHIC 
Real People 
Atlantic SD 16016 8.98 8.98 8.98 

* 88 2 VARIOUS ARTISTS 
Winners 
I 1 017 (RCA) 7.98 7.98 7.98 * 12 10 SOUNDTRACK 

Xanadu 
MCA MCA 6100 9.98 9.98 9.98 

* 55 3 THE O'JAYS 
The Year 2000 
TSOP FZ 36416 (CBS) 8.98 8.98 8.98 

80 80 9 ALABAMA 
My Home's In Alabama 
RCAAHL13644 7.98 7.98 7.98 

11 11 6 THE CHARLIE DANIELS 
BAND 
Full Moon 
Epic FE 36571 7.98 7.98 7.98 

46 47 8 POCO 
Under The Gun 
MCA MCA 5132 7.98 7.98 7.98 

81 81 26 JOURNEY 
Departure 
Columbia FC 36339 8.98 8.98 &98 * 53 10 EDDIE RABBITT 

Horizon 
Elektra 6E-276 7.98 7.98 7.98 

* 17 2 THE CARS 
Panorama 
Elektra 5E -514 8.98 8.98 8.98 

* 90 3 POINTER SISTERS 
Special Things 
Planet P.9 (Elektra) 7.98 7.98 7.98 

54 22 AMBROSIA ' 
One Eighty 
Warner Bros. BSK 3368 7.98 7.98 7.98 

* 13 4 AC /DC 
Back In Black 
Atlantic SD 16018 8.98 8.98 8.98 

91 4 RICK JAMES 
Garden Of Love 
Gordy G8995M1 (Motown) 8.9E 8.98 8.98 

49 

50 

51 

50 

7 

6 

RODNEY DANGERFIELD 
No Respect 
Casablanca NBLP 7229 7.98 7.98 7.98 

* 14 12 THE KINKS 
One For The Road 
Arista AR 8401 12.98 12.98 12.98 

84 84 17 EMMYLOU HARRIS 
Roses In The Snow 
Warner Bros. BSK 3422 7.98 7.98 7.98 

BOB MARLEY & 
THE WAILERS 
Uprising 
Island ILPS 9596 (Warner Bros.) 7.98 7.98 7.98 

* 15 10 ROSSINGTON COWNS BAND 
Anytime Anyplace Anywhere 
MCA MCA 5130 8.98 8.98 8.98 

* 93 7 CAMERON 
Cameron 
Salsoul SA.8535 (RCA) 7.98 7.98 7.98_ 

16 16 4 PAT BENATAR 
Crimes Of Passion 
Chrysalis CHE 1275 8.98 8.98 8.98 

51 38 10 JEFF BECK 
There And Back 
Epic FE 35684 8.98 8.98 8.98 

86 45 10 THE CRUSADERS 
Rhapsody And Blues 
MCA MCA 5124 8.98 8.98 8.98 * 18 4 TEDDY PENDERGRASS 

TP 
P.I.R. FZ 36745 (CBS) 8.98 8.98 8.98 

58 7 DYNASTY 
Adventures In The Land Of 
Music 
Saar BXL13516 (RCA) 7.98 7.98 7.98 

87 87 13 B OT 
2.1 

Atco SD 32101 (Atlantic) 7.98 7.98 7.98 
18 10 27 BOB SEGER & 

THE SILVER BULLET BAND 
Against The Wind 
Capitol S00 -12041 8.98 8.98 8.98 

53 43 13 AL JARREAU 
This Time 
Warner Bros. BSI( 3434 7.98 7.98 7.98 

* 98 2 DEVADIP CARLOS SANTANA 
The Swing Of Delight 
Columbia C236590 9.98 9.98 9.98 

19 19 18 PETE TOWNSHEND 
Empty Glass 
Atco SD 32.100 (Atlantic) 7.98 7.98 7.98 

54 

* 
56 

* 
* 

42 

96 

56 

66 

64 
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11 

14 

DAVE DAVIES 
Dave Davies 
RCA AFL13603 

MINNIE RIPERTON 
Love LivesForever 
Capitol Soo 12097 

MICHAEL JACKSON 
Off The Wall 
Epic FE35745 

STACY LATTISAW 
Let Me Be Your Angel 
Cotillion SD 5219 (Atlantic) 

DEVO 
Freedom Of Choice 
Warner Bros. BSK 3435 

7.98 

8.98 

8.98 

7.98 

7.98 

7.98 

8.98 

8.98 

7.98 

7.98 

7.98_ 

8.98 

8.98 

7.98 

7.98 

89 46 8 HERB ALPERT 
Beyond 
MM SP 3717 7.98 7.98 7.98 * 59 2 SOUNDTRACK 

Honeysuckle Rose 
Columbia 523672 13.98 13.98 13.98 

90 92 16 
21 

LTON JOHN 

MCA MG 6121 8.98 8.98 8.98 

* 26 2 PAUL SIMON 
One Trick Pony 
Warner Bros. HS 3472 8.98 8.98 8.98 

91 95 15 WAYLON JENNINGS 
Music 

798 7.98 7.98 * 29 5 SOUNDTRACK 
McVicar 
Polydor PD.1.6284 8.98 8.98 8.98 

92 82 14 BLACK SABBATH 
Heaven And Hell 
Warner Bros. BSK 3372 7.98 7.98 7.98 

23 21 21 GENESIS 
Duke 
Atlantic SD 16014 8.98 8.98 8.98 

93 97 19 CHANGE 
The Glow Of Love 
RFC RFC 3438 (Warner Bros.) 7.98 7.98 7.98 * 28 5 DARYL HALL S JOHN OATES 

Voices 
RCA AQLI3646 8.98 8.98 8.98 

59 62 48 PAT BENATAR 
In The Heat Of The Night 
Chrysalis CHR.1236 7.98 7.98 7.98 

* 102 5 WHITESNAKE 
Ready An' Willing 
Mirage WTG 1976 (Atlantic) 7.98 7.98 7.98 

*27 6 DIONNE WARWICK 
No Night So Long 
Arista Al. 9526 8.98 8.98 8.98 

60 60 10 BLUE OYSTER CULT 
Cultosaurus Erectos 
Columbia lc 36550 7.98 7.98 7.98 

95 99 14 WILUE NELSON 3 RAY PRICE 
San Antonio Rose 
Columbia 1C 36476 7.98 7.98 7.98 * 39 18 AIR SUPPLY 

Lost In Love 
Arista AB 4268 8.98 8.98 8.98 

61 61 23 JERMAINE JACKSON 
Let's Get Serious 
Motown M7.928R1 7.98 7.98 7.98 

96 94 39 SOUNDTRACK 
The Rose 
Mantic SD 16010 8.98 8.98 8.98 

27 22 13 PETER GABRIEL 
Peter Gabriel 
Mercury SRM.1384A 7.98 7.98 7.98 

* 
* 

85 

109 

3 

2 

MICHAEL HENDERSON 
Wide Receiver 
Buddah BDS 6001 (Arista) 

LT.D. 
Shine On 
ALU SP.4819 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

* 117 26 WILUE NELSON 
Stardust 
Columbia JC 35305 7.98 7.98 7.98 

28 20 12 S.O.S. 
The S.O.S. Band 
Tabu NIL 36332 (CBS) 7.98 7.98 7.98 

98 101 45 TOM PETTY & THE 
HEARTBREAKERS 

The Torpedoes 
Backstreet 5105 (MCA) 8.98 8.98 8.98 
Damn 

31 4 ELVIS PRESLEY 
Elvis Aron Presley 
RCA CLP83699 69.95 69.95 69.95 

64 57 12 ROXY MUSIC 
Flesh And Blood 
Atco SD 32102 (Atlantic) 7.98 7.98 7.98 99 83 27 LINDA RONSTADT 

Mad Love 
Asylum 5E-510 (Bektra) 8.98 8.98 8.98 30 24 12 SOUNDTRACK 

The Blues Brothers 
Atlantic SD 16017 8.98 8.98 8.98 

65 68 5 ATLANTA RHYTHM SECTION 
The Boys From Doraville 
Polydor PD.1 6285 8.98 8.98 8.98 100 70 22 MANHATTANS 

After Midnight 
Columbia 1C 36411 7.98 7.98 7.98 

* 35 4 THE ALLMAN BROTHERS BAND 
Reach For The Sky 
Arista AL 9535 8.98 8.98 .8.98 

66 52 20 STEPHANIE MILLS 
Sweet Sensation 
20th Century 1.603 (RCA) 7.98 7.98 7.98 101 100 18 SCORPIONS 

Animal Magnetism 
Mercury SRM 1-3825 7.98 7.98 7.98 

32 23 12 COMMODORES 
Heroes 
Motown M8-939M1 8.98 8.98 8.98 

67 69 15 BENNY MARDONES 
Never Run Never Hide 
Polydor PD 16263 7.98 7.98 7.98 . . 

lktt 
AL STEWART AND 
SHOT IN THE DARK 
24 Carrots 
Arista AL 9520 8.98 8.98 8.98 

33 33 13 LARRY GRAHAM 
One In A Million You 
Warner Bros. BSK 3447 7.98 7.98 7.98 

68 71 34 PRETENDERS 
Pretenders 
sire SRK 6083 (Warner Bros.) 7.98 7.98 7.98 

34 25 20 ERIC CLAPTON 
Just One Night 
RSO RS- 24202 13.98 13.98 13.98 

* 78 3 SPUT ENZ 
True Colours 
AIM SP 4822 7.98 7.98 7.98 

103 48 14 PAUL McCARTNEY 
McCartney II 
Columbia FC 36511 8.98 8.98 8.98 

35 36 6 THE CHIPMUNKS 
Chipmunk Punk 
Excelsior XLP 6008 7.98 7.98 7.98 

70 73 9 THE DIRT BAND 
Make A Little Magic 
United Mists LT 1042 7.98 7.98 7.98 

104 63 10 BOB JAMES 
H 

Tappan Zee /Columbia IC 36422 7.98 7.98 7.98 

. STAR PERFORMERS: Stars are awarded on the Too LPs S Taoe chart based on the followina upward movement. 1 -10 Strong Increase in sales / 11 -20 Upward movement of 4 nositions / 21 -30 Upward movement of 
6 positions / 31 -40 Upward movement of 8 positions / 41 -100 Upward movemen of 10 positions. Previous week's starred postions are maintained without a star if the product is in a holding period. This will, in some 
cases, block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement no ed above. Recording Industry Assn. Of America seal for 
sales of 500,000 units. (Seal indicated by bullet.) Recording Industry Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by triangle.) Recording Industry Assn. Of America seal audit avaiable and op- 
tional to all manufacturers. 
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Midwest Bands Rely 
Upon Independent 45s 

Continued from page 6 

me to move their 45s on Pink Rec- 
ords," Bimstein continues. "But I 

don't think I have the time. It's more 
work than I thought it would be and 
it's taking too much time away from 
my music." 

The Immune System, another lo- 
cal new wave act, has sold 2,000 
copies of its independently pro- 
duced single. 

"An independent 45 has to be 
done well to succeed," says Ro 
Goldberg, the Immune System's 
svelte lead singer. "There are so 
many 45s around, you really have to 
make your product stick out. It has 
to grab someone's attention. It has to 
be slick and it has to be profes- 
sional." 

The Immune System formed its 
own corporation and publishing 
companies to facilitate promotion of 
its product. 

"An independent single is one 
way to get your name spread 
around," adds George Siede, Im- 
mune System's guitarist. "For a long 
time, club owners in Chicago felt 
there was no market for new wave 
music. But when these records are in 
the stores and selling, then the own- 
ers realized there was a market for 
live new wave." 

It's not just the new wave groups 
that are recording and producing 

4 45s. Paul Switzer, front man for 
m Pocketwatch Paul and his Rhythm 
J Rockets, a traditional, horn -oriented 

r &b act, recently produced on inde- 
o pendent 45, for many of the same 
o reasons that prompted new wave r acts to record their own singles. 
M You can play every club in the 
CC Midwest, but if someone wants to 

m know what you sound like on record, 
2 it's nice to be able to show them," 
I says Switzer. 
o_ Switzer had 1,000 copies of his 
cn single pressed and many of them 

were sent to record companies and 
radio stations. The remaining 45s 
were sold at clubs where Switzer was 
working, sometimes out of the trunk 
of his car. 

"I've had good response to the 
record," Switzer says. "Everything 
considered, it was a good idea. As a 

matter of fact, we're going into the 
studio in a few weeks and cut a 
couple more sides." 

Robin McBride, whose VU label 
recently released a 10 -inch 45 by Bo- 
hemia, feels that the independent 
single phenomenon is still on the 
upswing. 

"As the majors keep cutting back 
on their operations, you'll see more 
groups paying their own way into 
the studio," McBride says. "For 
many of them, especially new wave 
groups, the independent 45 is the 
first step in a long process of finding 
a major label." 

Wax Trax, a local record outlet, 
probably carries the Midwest's larg- 
est stock of independently produced 
45s. While Wax Trax is selective 
about the out -of -town 45s it handles, 
it has a policy of carrying any inde- 
pendently produced_ 45 made by a 
local act, according to Jim Nash, 
owner of Wax Trax. 

"I feel it's sort of a civic duty to 
carry a lot of local product," says 
Nash. "Besides, local acts sell very 
well." 

Wax Trax carries 25 to 30 local ti- 
tles in stock, with five to 50 units per 
title. 

"We sold some 1,000 units of the 
Skafish single when it came out," 
Nash says. "We also had the original 
independent version of `Rock Lob- 
ster,' the 45 by the B -52s. The song 

was later remixed and put on the B- 
52s debut album when they were 
signed by Warner Bros." 

Another aspect of the independ- 
ent 45 phenomenon is the effect it is 
having on the recording studios in 
this city. 

"We've recorded 15 independent 
singles in the last year," says Steve 
Cuniberti of Acme Studios. "We re- 
leased three last month. The groups 
were Navostrau, the Dynagrooves 
and the Ventilators. The groups that 
come to us are generally novices 
when it comes to studio work. They 
come in cold and we try to be as 
helpful as we can. 

"We even make them a deal on 
pressing the disks," Cuniberti adds. 
"Most groups want 1,000 records 
and we can get them what they want 
for about $500. I think the word gets 
around that Acme bends over back- 
wards to help these groups and they 
just keep coming to us." 

Cindy Rowe, of Streeterville Stu- 
dios, feels that the independent 45s 
are helping to keep many of the 
smaller studios afloat. 

"There have been maybe 50 inde- 
pendent 45s recorded in this city in 
the last year," Rowe speculates. 
"That may not sound like much, but 
when you consider that each hour of 
studio time is worth $50 to $100 and 
the average single takes five to 15 
hours to record, that adds up to quite 
a bit of income. Independent 45s 
have paid quite a few electric bills in 
this town." 

P'Gram's Rock 
Department 1st 
For Big Label 

Continued from page 10 

record in its first two weeks. Once we 
have formulated how we will ap- 
proach the release we will do a cer- 
tain amount of prepromotion with 
radio by distributing advance cas- 
settes, putting together a program 
involving tipsheets, preplanning se- 
lect advertising campaigns, and gen- 
erally meeting with all support func- 
tions. 

"The key here is to make use of ev- 
ery available resource, including 
clubs, concerts, word -of- mouth, 
marketing and other such tools to 
maximize impact. The essence will 
be to go beyond Top 40. Look at acts 
like Rush, which approach platinum 
status without the benefit of an AM 
hit. 

"For the first time artists and 
record companies will hear about 
AOR crossovers, and experience 
Top 40 radio asking how a record is 
doing on AOR charts. We will force 
radio to deal with rock music by 
keeping our acts so visible that it be- 
comes attractive for them to recon- 
sider their positions," he concludes. 

* * * 
Some rock'n'roll doings on tele- 

vision: 
The Pop Network, a "maver- 

ick" cable tv network is premiering 
with "The Pop Show," a half -hour 
program devoted to the specialized 
audience not reached by the major 
networks or cable tv systems. Organ- 
ized by Clifford Friedland, the new 
network will be made available to 
cable systems around the country in 
stereo, featuring live musical per- 
formances and privately produced 
video from clubs with such acts as 
the Pretenders, Michael Jackson, 
Marianne Faithful, Charlie Daniels 
and others. It debuts this month on 
Manhattan Cable. 

Bob Welch will host "Holly- 

General News 

Lifelines] 
Births 

Girl, Morgan Ann, to Diane and 
Ken Caillat Aug. 26. Father is record- 
ing engineer /producer for Fleetwood 
Mac. 

* * * 
Girl, Lindsay Erin, to Katie and 

David Gillon in Nashville Aug. 27. 
Father is a singer /songwriter; 
mother is executive secretary to 
MCA's Nashville president Jim Fo- 
gelsong. 

* * * 
Girl, Rita Ann, to Candyce and Ro- 

man Marcinkiewicz Aug. 11 in 
Miami. Father is Northeast promo- 
tion manager for MCA Records in 
Boston. 

* * * 
Boy, D'Arcy, to Patricia and David 

Farrell in Toronto Sept. 3. Father is 
Billboard's Canadian correspondent. 

Marriages 
Karen Carpenter, singer, to 

Thomas Burris, real estate developer, 
in Beverly Hills Aug. 31. They now 
are honeymooning in Mexico and 
Bora Bora. 

* * * 
Howard Gorbis, salesman for CBS 

Records, to Randi Rose in Los An- 
geles Sept. 7. 

Deaths 
Jimmy Forrest, 60 composer of 

"Night Train" and for many years a 
celebrated jazz tenor sax soloist, in 
Grand Rapids Aug. 26. 

* * * 

Stan Worth, 48, pianist, singer and 
composer who was long a member of 
the American Federation of Musi- 
cians Local 47, Sept. 1 near Ojai, 
Calif. He was flying with a Navy pilot 
in a World War II biplane when it 

stalled and crashed. He is survived by 
his widow, Anita, and two daughters, 
Giovanna and Nicolette. 

* * * 

Frank Holland, 62, Aug. 30 in Bos- 
ton. He was a distribution executive 
who joined Decca Records in 1947 as 
a salesman. In 1955, he worked with 
Mutual Distributing until it was sold 
to Transcon in 1968. Later he worked 
in Los Angeles and Hartford, Conn. 
He left the industry in 1973. Survi- 
vors include his widow, Jean, and 
three children. 

* * * 
Theodore Kapneck Sr., 75, chair- 

man of the board of Raymond Rosen 
& Co., Aug. 24 in Abington, Pa. The 
firm was the nation's largest distribu- 
tor of RCA Victor records until it 
dropped the line several years ago. 
He is survived by his widow, Ruth; a 
sister, a son and five grandchildren. 

* * * 
F. Ginger Sharkazy, 62, leader of 

the Sharkey Brothers Orchestra, 
Aug. 20 in Allentown, Pa. A saxo- 
phonist, he led the band for many 
years and is survived by his mother, 
his widow, two daughters, a step- 
daughter, a sister and two brothers. 

wood Heartbeat," a new half -hour 
syndicated show now being sold to 
commercial stations around the 
country. It will feature live musical 
guests, promo films, and visits to 
Hollywood nightspots. It premieres 
Sept. 15. 

"America's Top 40," hosted by 
Casey Kasem, has been renewed for 
26 weeks beginning Nov. 3. It is seen 
on 90 stations, reaching 75% of U.S. 
households. 

Closeup 
LAWLER & COBB -Men From No- 
where, Asylum 6E279. Produced by 
Mike Lawler, Johnny Cobb. 

Take 30 keyboard instruments, 
mix in a pair of ambitiously creative 
artists with total production free- 
dom, add a tiny supporting cast of 
background musicians and douse 
with liberal splashes of rock'n'roll, 
r &b and soul. 

The result? "Men From No- 
where," an aptly -titled eclectic al- 
bum written, produced and per- 
formed by Mike Lawler and Johnny 
Cobb, two young Nashville -based 
talents. 

Cobb's roots run deep in Mem- 
phis mainstream blues and rock - 
styled r &b; nine years of his career 
were spent singing, playing báss and 
keyboards for Ronnie Milsap (who 
is himself no slouch when it comes to 
churning out funky r &b). Lawler, 
another rock and soul renegade, cut 
his musical teeth playing keyboards 
behind James Brown. 

"Men From Nowhere" is a techni- 
cally- crafted concept LP that man- 
ages to sidestep preening self- indul- 
gence and cops a certain amount of 
commerciality with no loss of tech- 
nique or colorful tonality. 

Sharing the limelight on this proj- 
ect is a vast and dazzling array of as- 
sorted keyboards- several of which 
were actually prototypes when first 
utilized by Lawler in the studio. The 
Korg Poly -S was used to create all 
the string fills; an Omni II did the 
same for the LP's brass and horn 
parts. But many other keyboard -re- 
lated instruments were also used, 
with the result that electronic com- 
ponents fashion the full spectrum of 
orchestration needed to fill every 
groove of this album. 

Only drums, percussion, a few iso- 
lated guitar leads and some back- 
ground vocals were added to supple- 
ment Cobb's outstanding solo vocal 
performances and Lawler's fine key- 
board work. Once simple rhythm 
tracks were laid down, Lawler and 
Cobb spent hours in the studio lay- 
ering overdub upon overdub, mesh- 
ing electronic harmonies, filling ev- 
ery available spare track with 
multitextured musical fabrics. 

"Love At First Sight," which kicks 
off the album and sets the pace, is 
a high- spirited rocker that begins 
with a deceptively fragile intro, then 
immediately launches into its puls- 
ing r &b grooving, lashed by Cobb's 
singing and a powerful backup 
chorus. 

"Saved By Love," with its Stevie 
Wonder- flavored synthesizer bass 
beat and funk -steamed temperature, 
and "Ready Or Not" -the LP's first 
single- sparkle with hot electronic 
fireworks molded into seething 
bluely -rock patterns. "Reddy Or 
Not" gets extra salting from the com- 
bined background harmonies of 
Sherry Cobb, Thomas Cain and 
Orsa Lia, and its arrangement brings 
on memories of Robert Knight's yes- 
teryear classic, "Everlasting Love." 

"What You Don't Know (Won't 
Hurt You)" is a lilting number 
dressed up in smart rockin' reggae 
clothes. J.J. Cale drops by to add his 
inimitable guitar breaks throughout, 
assisted by Fred Newell on rhythm 
guitar and Mark Morris on percus- 
sion. 

"Living Under The Gun," con- 
tains no fewer than 120 separate in- 
strumental and vocal tracks, a meas- 
ure of the precision engineering and 
exacting electronics that Lawler and 
Cobb experimented with to com- 
plete "Men From Nowhere." 

"I Get Off On You" flies on rapid - 
flowing percussion knit with some- 
thing best described as evidence of 
Moog modality linked to Eastern/ 

Lawler & Cobb: Electronic euphoria 
with rock 'n' roll hijinks. 

Oriental harmonies. And "My Love 
(Will Find You)" soars into spaced - 
out far -flung fantasy orbits sliced by 
Cobb's searing vocal dynamics. 

All nine of the cuts on this LP are 
headlong rushes into a realm where 
keyboards simulate every form of in- 
strument with astonishing facility, 
where rock, r &b and soul are inter- 
woven with uncanny ease and where 
the expected ends up being the un- 
expected. KIP KIRBY 

Nugent Discusses 

Importance Of 

Live Appearances 
Continued from page 3 

growth of cable hasn't replaced live 
local tv, Nugent said he, too, was 
working on his own video projects, 
but that video will never replace the 
excitement of a live concert. 

Stein, in his speech, pointed out 
that the music business is entertain- 
ment, something that is important in 
New York where tourism, at $4 bil- 
lion a year, is now the biggest indus- 
try. 

Stein said the New York Music 
Task Force and the proliferation of 
new clubs is an indication of the 
growth of music in the city. He 
promised to do all he can to help 
music, noting that there is no amuse- 
ment tax in New York City. 

As for the entertainment complex 
that he hopes will be built in the next 
five years, Stein said he hopes a ho- 
tel could be a part of it, making it 
that much more easier for musicians 
to do their work. 

"You know there is a recession go- 
ing on because you can't see as many 
satin jackets," remarked one Forum 
participant, reflecting on its busi- 
ness -like atmosphere. 

There were sessions on how to 
break new artists through media 
other than radio, on facility costs 
and the politics of live shows, on 
how to achieve that big sellout date, 
and how participants in the talent 
game: the artists, managers, agents, 
etc., can work to help, and not hurt 
each other. There were also smaller 
one -to-one lunches and nine con- 
current sessions where participants 
could speak freely to each other, and 
create future business contacts (de- 
tailed coverage and photos of the 
panels will appear in a forthcoming 
issue). 

For entertainment on the first two 
nights there were Huey Lewis & the 
News (Chrysalis), Alabama (RCA), 
Point Blank (MCA), Carolyn Mas 
(Mercury), the Bus Boys (Arista), 
Monarch (Jack Utsick Presents), and 
Love Affair (Radio Records). 

Gallagher was the host at the final 
night's awards banquet. 
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MEUSSA MANCHESTER 
For The Working Girl 
Arista AL 9533 
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ARTIST 
iTitle 
Label. Number (Dist. Label) 
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8.98 8.98 8.98 

122 4 SOUNDTRACK 
Caddyshack 
Columbia IS 36737 7.98 7.98 7.98 

124 3 WIWE NELSON 
Wilke Nelson And Family Live 
Columbia KC-2-35642 11.98 11.98 11.98 

119 40 LYNYRD SKYNYRD BAND 
Gold & Platinum 
MCA MCA 2 -11008 12.98 12.98 12.98 

109 110 15 CAROLE KING 
Pearls -Songs of Goffin & King 
Capitol S00 12073 8.98 8.98 8.98 

110 89 72 WAYLON JENNINGS 
Greatest Hits 
RCA ÁH11.3378 7.98 7.98 7.98 

111 111 4 

112 116 18 

ORIGINAL CAST 
Evita 
MCA MCA-2 -11003 

PURE PRAIRIE LEAGUE 
Firin' Up 
Casablanca NOI P 72:2 

8.98 &98 8.98 

JETHRO TULL 

Chrysalis CHE 1301 

7.98 7.98 7.98 

8.98 &98 8.98 

114 104 22 FATBACK 
Hot Box 
Spring SP -1 -6726 (Polydor) 7.98 7.98 7.98 

115 105 22 UPPS INC. 
Mouth To Mouth 
Casablanca NOV 7197 7.98 7.98 7.98 

116 123 20 DEF LEPPARD 
On Through The Night 
Mercury 50M-t-3828 7.98 ^ 7.98 7.98 

117 86 14 NATAUE COLE 
Don't Look Back 
Capitol ST 12079 7.98 7.98 7.98 

118 103 13 CHAKA KAHN 
Naughty 
Warner Bros. MK 3385 7.98 7.98 7.98 

119 107 8 BARRY WHITE 
Barry White's Sheet Music 
Unlimited Gold FZ 36208 (CBS) 7.98 7.98 7.98 

133 5 THE KINGS 
Are Here 
Elektra 6E -274 

121 108 4 

7.98 7.98 7.98 

LYNYRD SKYNYRD 
One More Time For The Road 
Mcd MCA -2801 

168 2 

123 112 13 

SOUNDTRACK 
Smokey And The Bandit 2 
MCA MCA.6101 

ROCKY BURNETTE 
The Son Of Rock And Roll 
EMI-America SW 17033 

8.98 8.98 8.98 

9.98 9.98 9.98 

124 126 23 KENNY ROGERS 
Gideon 
United Mists 100-1035 

7.98 

8.98 

7.98 7.98 

8.98 8.98 

125 115 48 EAGLES 
The Long Run 
Asylum SE-588 8.98 8.98 8.98 

126 130 10 PLEASURE 
Special Things 
Fantasy F -9600 7.98 7.98 7.98 

127 118 18 GRATEFUL DEAD 
Go To Heaven 
Arista Al 9508 8.98 8.98 8.98 

128 106 16 JUDAS PRIEST 
British Steel 
Columbia 1C 36443 7.98 7.98 7.98 

129 131 11 JOHNNY GUITAR WATSON 
Love Jones 
DM 31 (Mercury) 7.98 7.98 7.98 

130 135 15 GENE CHANDLER 

20th Century T-605 (RCA) 7.98 7.98 7.98 

141 7 ONE WAY FEATURING AL 
HUDSON 
One Way Featuring Al Hudson 
MCA MCA -5127 7.98 7.98 7.98 

132 134 33 THE 8-52'S 
The B -52's 
Warner Bros. BSK 3355 7.98 7.98 7.98 
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STAR PERFORMER -LPs 
registeringgreatest proportion- 
ate upward progress this week. 
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Label, Number (Dist. Label) 
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ARTIST 

Title 
Label, Number (Dist. Label) 

SUGGESTED LIST 
PRICE 

a[ 

U 

CC 
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AU THOMPSON 
Take A Little Rhythm 
A6M SP 4803 7.98 7.98 

137 140 16 TED NUGENT 
Scream Dream 
Epic FE 36404 8.98 8.98 

169 159 25 BOB SEGER & THE SILVER 
BULLET BAND 

7.98. Stranger In Town 
Capitol SW 11698 

8.98 

138 128 10 AL DI MEOLA 
Splendido Hotel 
Columba CU 36270 9.98 9.98 9.98 

139 139 11 CHEAP TRICK 
Found All The Parts 
Epic 4E-36453 (M ech) 4.98 

140 132 23 FRANK SINATRA 
Trilogy: Past, Present and Future 
Reprise 3FS -2300 (Warner Bros.) 20.98 20.98 20.98 

141 142 2 LARRY CARLTON 
Strikes Twice 
Warner Bros. BSA 3380 7.98 7.98 7.98_ 

142 143 6 THE ENGUSH BEAT 
I Just Can't Stop It 
Sire SRK 6091 (Warner Bros.) 7.98 7.98 7.98 

143 146 7 A TASTE OF HONEY 
Twice As Sweet 
Capitol ST.12089 7.98 7.98 7.98 

152 4 JON & VANGELIS 
Short Stories 
Poydor PD-1-6272 7.98 7.98 7.98 

156 4 

146 147 28 

LE ROUX 
Up 
Capta ST 12092 

THE BROTHERS JOHNSON 
Light Up The Night 
AIM $P 3716 

7.98 

8.98 

8.98 7.98 

8.98 8.98 

188 2 THE JOHNNY VAN TANT BAND 
No More Dirty Deals 
Poydor P0. 1.6289 7.98 7.98 7.98 

148 136 15 LUCIANO PAVAROTII 
Pavarotti's Greatest Hits 
London PAV 2003 -4 15.98 15.98 15.98 

149 127 24 PAT TRAVERS BAND 
Crash And Burn 
Polydm PD 1 -6262 7.98 7.98 7.98 

150 150 32 THE CLASH 
London Calling 
Epic E2 36328 9.98 9.98 9.98 

162 2 AMERICA 
Alibi 
capitol S00 12098 8.98 8.98 8.98 

152 154 4 SEA LEVEL 
Ball Room 
Mista SL 9531 7.98 7.98 7.98 

153 138 14 SOUTHSIDE JOHNNY & THE 
ASBURY JUKES 
Love Is A Sacrifice 
Mercury SRM- 13836 7.98 7.98 7.98 

154 155 92 KENNY ROGERS 
The Gambler 
United Artists UALA 934 7.98 7.98 7.98 

165 3 STEVE HACKETT 
Defector 
Charisma CL -13103 (Mercury) 7.98 7.98 7.98 

156 157 15 ROCKIE ROBBINS 
You And Me 
A6M SP-4895 7.98 7.98 7.98 

157 160 13 HANK WILLIAMS JR. 
Habits Old And New 
Etektra /Curb 6E-278 7.98 7.98 7.98 

158 158 8 CURTIS MAYFIELD 
Something To Believe In 
RSO RS-130 7 7.98 7.98 7.98 

159 113 16 GLADYS KNIGHT & 
THE MPS 
About Love 
Columbia 1C 36387 7.98 7.98 7.98 

160 163 116 THE CARS 
Elektm 6E-135 7.98 7.98 7.98 

161 121 32 J. GEILS BAND 
Love Stinks 
EMI-America S00 17016 7.98 7.98 7.98 

172 3 THE DELLS 
I Touched A Dream 
20th Century T-1017 (RCA) 7.98 7.98 7.98 

163 153 6 JOHN KLEMMER 
Magnificent Madness 
Elektra 6E-284 7.98 7.98 

164 167 13 KISS 
Kiss Unmasked 
Casablanca ABLP 7225 8.98 8.98 

7.98 
196 

7.98 7.98 7.98 

179 3 AMY HOLLAND 
Amy Holland 
Capitol 51-12071 7.98 7.98 7.98 

171 161 17 AUCE COOPER 
Flush The Fashion 
Warner Bros. 8SK 3436 7.98 7.98 7.98 

172 151 22 BILLY JOEL 
The Stranger 
Columbia IC 34987 7.98 7.98 7.98 

* 1=0 MINK DeVILLE 
Le Chat Bleu 
Capital ST -11955 7.98 7.98 7.98 

196 2 THE STATLER BROTHERS 
10th Anniversary 
Mercury SRM-l-5427 7.98 7.98 7.98 

175 176 4 RAMSEY LEWIS 
Routes 
Columbia IC 36423 7.98 7.98 7.98 

176 149 13 SPINNERS 
Love Trippin' 
Atlantic SD 19270 7.98 7.98 7.98 

177 177 3 MICKEY GILLEY 
That's All That Matters 
Epic 1E 36492 7.98 7.98 7.98 

Y 189 2 VARIOUS NARRATIVE 
The Adventures Of Luke 
Skywalker 
MO RS 13081 7.98 7.98 7.98 

lí GROVER WASHINGTON JR. 
Baddest 
Motown M9.940Á2 9.98 9.98 9.98 

180 169 328 PINK FLOYD 
Dark Side Of The Moon 
Harvest MIAS 11163 (Capitol) 7.98 7.98 7.98 

181 187 7 TIM WEISBERG 
Party Of One 
MCA 61CÁ-5125 7.98 7.98 7.98 

182 173 28 VAN HALEN 
Van Halen 
Warner Bros. BSK 3075 7.98 7.98 7.98 

183 174 7 HENRY PAUL BAND 
Feel The Heat 
Atlantic SD 19273 7.98 7.98 7.98 

184 145 26 SPYRO OTRA 
Catching The Sun 
MCA MCA3108 8.98 8.98 8.98 

cc* DAVID GRISMAN 
Quintet '80 
Warner Bros. 8SK 3469 7.98 7.98 7.98 

GAMMA 
Gamma 2 
Elehtra 6E-288 7.98 7.98 7.98 

ULTRAVOX 
Vienna 
Chrysalis CHR 1296 

MARTHA AND THE MUFFINS 
Metro MUSIC 
Virgin VA 13145 (Atlantic) 

189 195 3 

Ezzi 

TORONTO 
Lookin' For Trouble 
ALM SP-4821 

7.98 7.98 7.98 

7.98 7.98 

7.98 7.98 

191 192 2 

lARSEN-FEITEN BAND 
Larsen-Feiten Band 
Warner Bros. MK 3468 

ASLEEP AT THE WHEEL 
Framed 
MCA MCA.5131 

7.98 7.98 

192 193 51 KENNY ROGERS 
Kenny 
United Mats LWAK-979 

8.98 8.98 

8.98 

7.98 

7.98 

7.98 

8.98 

8.98 

193 178 9 THE CHARLIE DANIELS BAND 
Volunteer Jam VI 
Epic KE 2 36438 13.98 13.98 13.98 

194 183 19 MICHAEL FRANKS 
One Bad Habit 
Warner Bros. 8.51( 3427 7.98 7.98 7.98 

195 197 7 MECO 
Meco Plays Music From The 
Empire Strikes Back 
RSO RO-1-3086 

8.98 

165 114 10 BOB DYLAN 
Saved 
Columbia FC 36553 8.98 8.98 8.98 

133 137 21 SQUEEZE 

7.98 7.98 7.98 

144 5 THE VAPORS 
New Clear Day 
Umted Artists LT-I049 7.98 7.98 7.98 

135 125 48 BLONDIE 
Eat To The Beat 
Chrysalis CHE-I225 8.98 8.98 8.98 

168 

175 

148 

3 

17 

TEENA MARIE 
Irons In The Fire 
Gordy G8-997M1 (Motown) 

JOHN PRISE 
Storm Window 
Asylum 6E 286 (Eleldra) 

BLOW FLY 
Blow Fly's Party 
Weird World VAC( 2034 (LK.) 

8.98 

7.98 

7.98 

8.98 

7.98 

7.98 

8.98 

7.98 

7.98 

184 22 ISLET BROTHERS 
Go All The Way 
T-Neck FI 36305 (CBS) 

5.98 5.98 

8.98 8.98 

197 171 10 DOOBIE BROTHERS 
Best Of The Doobie Brothers 
Warner Bros. BSK 3112 7.98 7.98 

5.98 

8.98 

7.98 

198 180 23 MICKEY MOUSE 
Mickey Mouse Disco 
Disneyland 2504 4.98 4.98 4.98 

199 191 

200 170 

26 

5 

THE SILVER BULLET BAND 
Live Bullet 
Capitol SKIM-11523 

JAMES BROWN 
Live/Hot On The One 
Polydor PO 2 6290 

7.98 

11.98 

7.98 

11.98 

7.98 

11.98 

TOP LP s &TAPE 
Larry Carlton 
Kim Carnes 

141 
72 

Steve Hackett 155 
Van Halen 74,182 

Lipps Inc 
LTD. 

115 
63 

John Prins 
Pure Prairie League 

167 
112 

Cars 
A - z (LISTED BY ARTISTS) Gene Chandler 

Change 

12, 160 
130 

93 

Daryl Hall & John Oates 24 
Ernmylou Harris 84 
Michael Henderson 62 

Lynyrd Skynyrd 
Maze 
Melissa Manchester 

108, 121 
36 

105 
tdeen 
Minnie Riperton 

4 

55 
Cheap Trick 139 Islay Brothers 196 Manhattans 100 Rockie Robbins 156 

AC/DC 13 Chic 44 J. Geils Band 161 Benny Mardones 67 Kenny Rogers 124, 154, 192 
Air Supply 26 Chicago 71 Amy Holland 170 Teena Marie 166 Linda Ronstadt 99 
Alabama SO Eric CUIpron 34 Jermaine Jackson 61 Bob Marley & The Wailers 50 Diana Ross 5 
Herb Alpert 89 Natalie Cole 117 Michael Jackson 56 Martha & T he Muffins 188 Rossington Collins Band 15 
America 151 Commodores 32 Bob James 104 Curtis Mayfield 158 Roxy Music 64 
Ambrosia 48 Alice Cooper 171 Rick James 83 Paul McCartney 103 Devadip Carlos Santana MI 
Joan Armatrading 77 Christopher Cross 6 AI Jarreau 53 Meco 195 Sea Level 152 
Ashford & Simpson 38 Rodney Dangerfield 49 Walion Jennings 91,110 Stephanie Mils 66 Boa Scaus 43 
A Taste Of Honey 143 Dave Davies 54 Billy Joel 9, 122 Mink DeVille 173 Scorpions 101 
Asleep At The Wheel 191 Devo 58 Elton John 90 Eddie Money 40 Bob Seger & The Silver Bullet Band 
Atlanta Rhythm Section 65 AI DiMeola 138 Southside Johnny &The Asbury Jukes Mickey Mouse 198 18, 169, 199 
Jeff Beck 51 Doobie Brothers 197 153 Willie Neison 97, 107 Carly Simon 78 
Pat Benatar 16, 59 Robbie Dupree 73 & V anvils 144 Willie Nelson & Ray Price 95 Frank Sinatra 140 
George Benson 8 Bob Dylan 165 

.1011 

Journey 81 Ted Nugent 137 S.O.S. Band 28 
Blackfoot 87 Dynasty 52 Judas Priest 128 One Way Featuring Al Hudson 131 SOUNDTRACKS: 
Black Sabbath 92 Eagles 125 Chalca Khan 118 Henry Paul Band 183 Caddyshack 106 
Blondie 135 Fatback 114 Carole King 109 Teddy Pendergrass 17 Evita 111 
Blow Fly 168 Michael Franks 194 Kiss 164 Tom Petty &The Heartbreakers 98 Fame 7 
Blue Oyster Cult. 60 Peter Gabriel 27 John Klemmer 163 Pink Floyd 76,180 Honeysuckle Rose 20 
James Brown 200 Gamma 186 Gladys Knight & The Pips 159 Luciano Pavarotti 148 McVicar 22 
Jackson Browne 1 Genesis 23 Larsen-Feiten Band 190 Pleasure 126 Smokey And The Bandit 2 122 
Tom Browne 42 Mickey Gilley 177 Stacy Lattisaw 57 Paco 46 The Blues Brothers 30 
Rocky Burnette 123 Larry Graham 33 Pointer Sisters 82 The Empire Strikes Back 41 
Cameo 37 Grateful Dead 127 Le Roux 145 Elvis Presley 29 The Rose 96 
Cameron 85 David Grisman 185 Ramsey Lewis 175 Pretenders 68 Urban Cowboy 3 

Xanadu 10 
Spinners 176 

Every care for the accuraCy of suggested list prices has been taken Billboard does not assume responsibility tor errors or omissions Split Enz 69 
RECORDING INDUSTRY ASSN. OF AMERICA seal for sales of 500.000 units A FtECORDING INDUSTRY ASSN OF AMERICA seal tor sales of 1.000,000 undo. Spyro Gyre 184 

Squeeze 133 
Al Stewart 102 
The Allman Brothers Band 31 

The Brothers Jconson 146 
The Charlie Dan els Band 11, 193 
The Chipmunks 35 
The Clash 150 
The Crusaders es 
The Dells 162 
The Dirt Band 70 
The English Beat 142 
The Johnny Var Zant Band 147 
The Kings 120 
The Kinks 14 
The Motels. 75 
The CrJays 45 
The Rolling Sto tes 2 
The Statler BroYhers 174 
The Vapors 134 
Various Nwratives 178 
Ali Thomson 136 
Toronto 189 
Pete Tromsherd 19 
Pat Travers Band 149 
Jetrho Tull 113 
Ultravox 187 
Dionne Warwick 25 
Gravel Washington Jr 179 
Johnny Guitar Watson 129 
Tim Weisberg - 181 
Barry White 119 
Winners 79 
Whitesnake 94 
Hank Williams Jr 157 

77 
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Continued from page 1 

to 

Lote General News 

URBAN ELTON -Elton John, decked out in chic cowboy attire, performs at 
the Palomino Club in North Hollywood during a recent party MCA sponsored 

honoring the 10th anniversary of Elton's American debut. 

Neil Bogart To Keynote 
Billboard Gospel Parley 

Continued from page 1 

Chicago; Vic Perrotti, president of 
Rainbow Promotions; Chris Chris- 
tian, a top independent producer/ 
artist and Joe English, artist on Ref- 
uge Records and formerly drum- 
mer in Paul McCartney & Wings. 

The eight panels which have been 
set by Bill Moran, forum director, 
include seminars on pop labels mov- 
ing into the gospel field, secular tele- 
vision and radio formats embracing 
gospel music and pop advertising. 
merchandising and marketing con- 
cerns handling gospel product. 

Other panels will focus on simi- 
larities and differences in producing 
pop and gospel records, the poten- 
tial of the gospel copyright and ways 

DIGITAL FIRMS 

of building a gospel act into inter- 
national prominence. 

Set to chair the various panels are 
attorney Al Schlesinger, manager 
Jack Glickman, Jim Fogelsong, 
president of MCA's Nashville divi- 
sion; Frances Preston, vice president 
of BMI; Lou Fogelman. president of 
Music Plus; Pierre Cossette, presi- 
dent of his own television produc- 
tion company; David Benware, 
president of his own broadcast con- 
sultant firm; and Moran. 

Registration is $335, regular rate, 
and $250 for students, panelists and 
spouses. Registration at the door will 
be $35 higher. 

More information can be ob- 
tained from Salpy Tchalekian, Bill- 
board's conference director, in the 
magazine's L.A. office. 

Soundstream May Merge With DRC 

advanced editing system for digital 
audio. 

Digital Recording Corp., founded 
in 1971, has an exclusive license on 
the "Battelle" technology for high 
density digital information storage, 
which uses a laser beam and photo 
sensitive storage medium. The com- 
pany has been involved in videodisk 
development. 

Development of a high density 
storage system for small and me- 
dium sized computers using the Bat- 
telle technology also is planned by 
DRC -Soundstream. 

A $5 million stock offering, ten- 
dered to support the new venture, is 
being underwritten by Sherwood 
Securities Corp., Jersey City, N.J. 

Sources at Soundstream say the 
venture will provide a needed capi- 
tal infusion in addition to a link -up 
with the required technology for 
consumer digital audio system. 

The cooperative move is one 
Stockham is known to have sought 
for several years, sources indicate. 

The newly proposed venture will 
continue to provide digital recording 
services to record labels through 
Stockham's Salt Lake City -based 
Soundstream organization. 

Heading DRC -Soundstream re- 
portedly will be Stockharn, serving 
as president, and James T. Russell, 
Battelle system inventor, as vice 
president. 

According to the DRC- Sound- 
stream prospectus, $605,000 of pro- 
ceeds will go toward the new firm's 
acquisition of Soundstream, includ- 
ing payment of Soundstream deben- 
tures. The prospectus also earmarks 
$750,000 to beef up the digital 
record service arm of Soundstream, 
with part of the sum going for con- 

struction of two additional editing 
facilities. 

The $5 million offering is ex- 
pected to permit production of lim- 
ited quantities of stereo digital audio 
players within two years. It points 
out, however. that large scale manu- 
facture of the units may require ar- 
rangements with larger outside com- 
panies. 

The "key" to the company's pro- 
gram, according to the prospectus, is 
the development of the digital soft- 
ware and the method for its mass 
manufacture. 

DRC -Soundstream says video- 
disk development work is being 
dropped due to "prevailing uncer- 
tainty in the marketplace with re- 
spect to similar video products and 
the anticipated high cost of market 
entry." 

The DRC -Soundstream tech- 
nology is claimed to permit 40 min- 
utes of high quality stereo audio to 
be contained on a twelve -inch 
square area, or less than the size of a 
three by five card. 

Distribs Set By 
Reflection Records 

NEW YORK -Reflection Rec- 
ords announces its distribution list: 
Malverne in New York, Progress 
Records throughout the Midwest, 
Schwartz Bros. in Washington and 
Philadelphia. 

In the South and West distributors 
are: Associated, California Record 
Distributors, Pacific Record Distrib- 
utors, Bib, Stan's Tara and Tone. 
Current releases are Jeree Palmer's 
"Love Child," Ronnie Gee's "Cap- 
tivity" and new wave group T. Roth 
and Another Pretty Face, "Face 
Facts." 

I nsidelrock 
Bob Fead out for two weeks visiting prospective inde- 

pendent label distributors for his forthcoming Alfa Rec- 
ords. Word is that Fead is not seeking money out front, 
but is canvassing the field to find those who will go all - 
out in promoting product. Label is reportedly being 
bankrolled by Alfa of Japan, which coincidentally is 
A &M licensee for that country. When A &M pacted with 
Alfa (Billboard, Oct. 28, 1978), a provision called for 
A &M to reciprocally release Alfa product here. Best ex- 
ample recently has been the Yellow Magic Orchestra, is- 
sued on A &M's Horizon label. Album made the charts in 
March, as did the single, "Computer Games." Other Alfa 
acts scheduled for a global push are Sheens and the Rok- 
kets, Yutaka Yokokura and Osamu Kitajima. Alfa has a 
Los Angeles phone number (557 -1930) and its earlier re- 
ported real estate buy is now established as being off the 
corner of Santa Monica and Fairfax in West Hollywood. 
Fead did not answer phone calls made to the Alfa office 
as of deadline. 

A rumored label deal which involved Clive Fox, Mike 
Curb and Lenny Scher backed by Japanese yen was de- 
nied by Fox and Curb. Curb, California's lieutenant 
governor, said it's "less rather than more" as far as his ac- 
tivities in the industry are concerned because of a strin- 
gent political schedule that restricts his outside business 
activity. Tom Bonetti, who was fulltime as Curb's gen- 
eral manager, is now on a consultancy basis, Curb noted. 
Another rumor that the Osmond Family was negotiating 
with Japanese labels was shelved by a company spokes- 
man. He said that Merrill Osmond and Osmond business 
mentor Karl Engemann just returned from Nippon, 
where they concentrated on tv possibilities, as far as he 
knew. 

Speculation is that the next addition to the Neil Bogart 
executive roster at Boardwalk Records will be Dick Sher- 
man, who joined Casablanca Records more than six 
years ago. Sherman, when contacted, would not com- 
ment.... Mike Coolidge, who holds the distinction of 
serving in the same capacity industrywise for more than 
25 years, West Coast CBS record /tape manufacturing 
sales chief, is bedded in intensive care at Sherman Oaks 
Community Hospital, which was probing a possible 
heart attack at presstime. Hospital is withholding calls 
until Coolidge's condition stabilizes.... Mike Colestock 
informs Track that the 1.5 million units of cutout albums 
used by Zody's in its mammoth sale (Billboard, Sept. 2, 
1980) came from Amcan Music.... At presstime, Larry 
Hagman, the evil "J.R." of "Dallas" tv notoriety, was 
in the throes of negotiating a recording deal through 
Charlie Fach, the former Phonogram- Mercury exec 
turned Nashville manipulator. Hagman is a veteran 
singer. His mother is Mary Martin. 

Jack Mesler, long Pickwick branch manager in At- 
lanta, will be out for a couple weeks, as doctors watch his 
progress with an as yet undiagnosed infection. ... The 
important 300 -plus executives meeting held by CBS 
Records stressed the need to work in a stronger artist - 
song orientation. The giant emphasized the need to 
break more new acts at the Florida conference. ... Re- 
luctance on the part of vendors to cut off accounts who 
are overextended spells from the poor return they are 
getting from firms which have tried the Chapter XI 
bankruptcy reorganization methodology. A check of the 

Wallichs Music City bankruptcy file showed creditors 
eventually got $275,000. When the Los Angeles retail 
chain filed in March 1977, they listed liabilities of $1.6 
million. A check of the bankruptcy proceedings of 
Record Merchandising shows dual bank accounts of ap- 
proximately $300,000 in mid -June, the last such state- 
ment in the file. The local independent distributorship 
listed its liabilities at approximately $4.5 million. It ap- 
pears that optimistic expectations from the sale of assets 
of Odyssey Records and Tapes, currently in bankruptcy 
litigation in the Bay area, will come in under $1 million 
when that estate is finally adjudicated. The liabilities 
were originally listed at around $11 million -plus. 

At its two meetings, WEA executives made the follow- 
ing annual national awards: branch, New York; branch 
manager, Pete Stocke, Philadelphia; sales manager, Fred 
Katz, Cleveland, and Bill Perasso, San Francisco; buyer, 
Lonnie Pleasants, Atlanta; special projects coordinator, 
Jack Klotz, Atlanta; operations manager /controller, 
Jerry Smityh, Atlanta; marketing coordinator, Paul De- 
Gennaro, New York; r &b field merchandiser, Rufus 
Greene, Philadelphia; field merchandiser, Charlie Cates, 
Cleveland; singles specialist, Blanche Young, Cleveland; 
media specialist, Rosemary Pierce, Philadelphia; and 
credit manager, Al Westphal, New York. 

A quilt made of autographed satin squares which carry 
the personal signatures of more than 60 major acts is 
being raffled on behalf of the Muscular Dystrophy Assn. 
through a link with the Music Plus stores throughout 
Southern California. Raffle tickets, available at the 22- 
store chain, are $1 each. The quilt, assembled by Beth and 
Judi Howard of Thousand Oaks, is appraised at $5,000. 
The pillows that go with the bed cover are autographed by 
Linda and Paul McCartney, Ron Wood and Debbie 
Harry.... Steve Backer, who helped launch Arista's jazz 
lines six years ago, is reported leaving for an independ- 
ent career. Backer figured in Arista's acquisition of 
Savoy, GRT, Novus and Freedom imprints as label's di- 
rector of jazz a &r. 

Two major one -stops in the New York area, Record 
Shack and Double B Records & Tapes, are holding meet- 
ings with vendors over credit matters. Thursday (4) Rec- 
ord Shack cancelled a meeting it had slated for Monday 
(8) in favor of individual face -to -face talks with cred- 
itors.... The recent decision by fugitive Abbie Hoffman 
to surrender himself to authorities unexpectedly in- 
creased play on the Sweet's current 45, "'60s Man," 
programmed by many radio stations in conjunction 
with the latest on one of the "Chicago Seven." 

Capitol's Pat Purcell, away from her Hollywood 
Tower desk for the first time in nine years, is recovering 
from major surgery at St. Joseph Hospital in friendly 
Burbank. But she says she'll be back in the Tower by 
mid -October. 

Southern California music industry graduates of New 
York's DeWitt Clinton High School are meeting Sunday 
(14) to form a local chapter of the school's alumni associ- 
ation. The gathering is set for 1 -5 p.m. at the home of 
Mort Kron in La Canada, outside L.A. Information 
about the meeting can be obtained from Mort or Marie 
Kron at 213 790 -3215 or Lewis Aaronson, 213 645 -8670. 

CBS Seeks 2nd Supreme Court 
Ruling On TV's Music Licensing 

Continued from page 1 

The case centers on CBS perform- 
ance royalty payments which were 
frozen in 1969, when the legal battle 
began, at a level considered to be an 
interim rate pending resolution of 
the dispute. CBS versus ASCAP at 
all has become a closely watched liti- 
gation because industry observers 
have feared that rejection of the 
blanket license in the case of net- 
work television could threaten the 
entire established structure of music 
performance licensing. 

CBS froze its performance royalty 
payments to ASCAP at $4.32 million 
a year in 1970. In March 1978, CBS 
stopped paying any performance 
royalties to ASCAP when an earlier 
appeals court decision held that the 
blanket license was in effect illegal 
unless a per use license was also 
made available. That ruling was 
subsequently overturned by the Su- 
preme Court in returning the case to 
the lower court. 

Recently, CBS quietly resumed 

payments to ASCAP, handing over 
close to $9 million in royalties plus 
interest as interim license fee for the 
use of ASCAP's music for March 
1978 through February 1980. Ac- 
cording to ASCAP, CBS has been 
making monthly payments since 
February but a retroactive rate ad- 
justment must still be worked out 
once the court case reaches resolu- 
tion. 

BMI has been receiving regular 
payments from CBS all along at a 
frozen rate of $1.7 million annually 
until a temporary adjustment in Jan- 
uary 1979, granted BMI an addi- 
tional $900,000 per year. BMI will 
also seek retroactive rate adjust- 
ments as soon as a ruling on the Su- 
preme Court petition comes down. 
Both organizations plan to seek 
compensation for factors such as in- 
flation and interest charges. 

Industry insiders believe that CBS 
has little hope of persuading the Su- 
preme Court to hear this case for a 
second time. "The Supreme Court 
hears maybe 50 out of thousands of 

cases presented," says Ted Chapin, 
BMI general counsel, "the fact that 
they've already heard this case 
makes the percentages even more 
unlikely." 

Even if the Supreme Court did 
agree to hear the case, Chapin points 
out, that decision would result in the 
high court sending the case back 
down to appeals court or even to the 
district court level. 

Whatever happens, Chapin pre- 
dicts, that final resolution of the case 
will be a long time coming. If CBS 
loses this one, the performance 
rights organizations could still be 
forced to re -argue for retroactive 
rate adjustments in district court un- 
less CBS agrees to sit down and 
negotiate. 

CBS officials would make no 
comment on their pending petition 
to the Supreme Court. ASCAP plans 
to summit a brief in opposition to 
CBS' petition within 30 days of CBS' 
filing. 
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RECORDS 

The Album. 

Produced by Giorgio Moroder and Pete l3ellotte 

Susan Munoo Management Co., I Manufactured exclusively by Warner Bros. Records Inc. Summer Nights, Inc. 
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An invitation from Van, onWarnerBros. records & tapes 

Produced by Van Morrison with Henry Lewy for Caledonia Productions. BSK 3462 

Direction: Bill Graham Management 
`',4',,h 
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