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Industry Backs Carter Energy Plan 
Slump Slaps 
Hi Fi Sales 

By JIM McCULLAUGH 

LOS ANGELES—The consumer hi fi indus-
- \. which had been accelerating at a fast-
¡ aced dip in recent years and is now estimated 
,ri the $2 billion-plus level annually at retail. 

r.khas been hit with its own series of sales slumps. Oshakeouts and shakeups. 
"i It's no secret, according to major suppliers. 
retailers and financial analysts, that inventory 
levels have swollen in the distribution pipe-
lines across the country and that consumers 

, have not been purchasing hardware the way 
v‘ tney did last year. 
, Even car stereo, itself an $800 million plus a 
lyear business within the consumer electronics 
realm and a "bright spot- because of the ad-

( ! (Continued qn page 37) 

9 ALBUMS NOW $4.98 LIST Touring May 
RCA Catalog Price Cut Be Curtailed 

By STEPHEN TRAIMAN 

NEW YORK—RCA Records has taken 
the first step toward restructuring catalog 
pricing, shifting nine of its $7.98 best sell-
ers to its mid- priced $4.98 list line. 

Significantly, the move implies more 
frequent evaluation of full- price catalog 
product with faster ,movement to the mid-
price level. 

Virtually all the: other major combines 
are known to be researching varied catalog 
repricing moves. CBS is reportedly mulling 
either a $5.98 or $6.98 list category. or pos-
sibly eliminating list entirely and going to 
staggered wholesale pricing levels tied to 
the actual cost of the product. 
No official comment was available from 

For the latest in CHIC, get RISQUE, Chic's new album of danceable dyna-
'mite. Includes their sensational new single, "GOOD TIMES." RISQUE. 
.00n to be released on Atlantic Records and Tapes. Produced by Nile 

Modgers and Bernard Edwards. SD 16003. (Advertisement) 

j  

CBS last week, but informed sources be-
lieve a major announcement is imminent. 
At RCA, Dick Carter. division vice presi-

dent. marketing, sees the $5 retail discount 
barrier more significant now than ever be-
fore, having a serious impact on retail busi-
ness to the detriment of multi- purchase 
buys. 
The nine new $4.98 list albums will be 

the focus for an August program that will 
incorporate 35 top selling Pure Gold/Gold 
Seal albums including 13 leading Christ-
mas titles. 
"With proven sellers available at well be-

low ( about $2) the $4- plus investment for a 
(Continued on page 58) 

Fall LP Releases Right On Schedule 
By IRV LICEITMAN & PAUL GREIN 

NEW YORK—Labels are, in the 
main, holding to their intended fall 
album releasing schedules,, despite 
continuing concern about the state 
of business. 

ough some manufacturers or 
ineir distribution outlets do foresee a 
measure of "selectivity" in releasing 
patterns during the final and most 

lucrative quarter of the year. it's 
nothing on the order of a wholesale 
trimming of product. 

Some retailers fear rumors—gen-
erally discounted—that some key 
artists may want to take a pass on 
being represented in the market-
place at this time. 

(Continued on page 58) 

Communications Act Rewrite Killed 
By JEAN CALLAHAN 

WASHINGTON—The hopes of 
program directors at radio stations 
across the country have faded as leg-
islation that could have freed them 
from the restrictions of non-enter-
tainment material was killed on 
Capitol Hill. Bill HR 3333, the 
House rewrite of the 1934 Commu-
nications Act, was voted down after 

one day of markup by Congressman 
Lionel Van Deerlin's ( D-Calif.) 
Communications Subcommittee. 
The significance of this action is 

that programmers lose the addi-
tional time they hoped to obtain for 
music shows had they been freed 
from the present regulations which 

(Continued on page 18) 

By ROMAN KOZAK 

NEW YORK—Virtually all segments of the 
music industry have been enlisted in President 
Carter's new offensive against the energy 
crisis. 
According to the Dept. of Energy, all arenas. 

theatres, halls, stores, clubs, restaurants, dis-
cos. roadhouses. dance halls, lounges, offices. 
factories, studio and broadcast reception 
areas, rehearsal studios and all other public 
places must comply with Carter's order to cut 
air conditioning to 78 degrees in the summer. 
and heat to 65 in the winter. Fines of $ 10,000 
can be imposed for noncompliance. 
The only exception to the rules are areas 

where delicate equipment in factories. broad-
cast and recording studios require a constant 

(Continued on pee 55) 

Louise Goffin's dazzling debut album, Kid Blue, (6E•203) showcases her 
considerable singing and songwriting talents. Seven of the ten songs 
On the album are original, including the first single, "Jimmy and the 
Tough Kids," (E-46505) an anthem that reflects Louise's feelings about 
both the triumph and traumas of high school. Louise Goffin, a refreshing 
new voice in rock and roll, and Kid Blue, a dynamic debut on Asylum rec-
ords and tapes. Produced by Danny Kortchmar. (Advertisement) 
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>Met Lkél THE TIME HAS COME FOR 
SNIFF 'N' THE TEARS. 

"Driver's Seat,' the single from the album, "Fickle Heart'.' 
3604 SD 19242 
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 General News  3 

CBS, Phonogram Take Tough Credit Stance 
LOS ANGELES—CBS Records 

and Phonogram Distributing have 
alerted their accounts nationally that 
their credit departments are sharp-
ening their axes. CBS is the most ac-
tive. 

In a letter from regional credit 
managers. CBS customers are asked 

Pirates Lose 
$3.2 Million 
In Okla. Case 

By DICK NUSSER 

NEW YORK—An Oklahoma 
judge has slapped two tape pirates 
with a $3.2 million judgment that of-
ficials of the Recording Industry 
Assn. of America here claim is the 
largest settlement ever handed down 
in an antipiracy action. 

Ironically, the award stems in part 
from an action brought by the de-
fendants, Magnitron Inc. and Alvin 
"Buddy" Warner and Gerald Burn-
stein, in an Oklahoma Court in 1974, 
where the pair filed a counterclaim 
against CBS, A&M, MCA, Warner 
,Bros. and Elektra, charging loss of 
business due to the labels' com-
plaints about the company's alleged 
piracy activities. 

It was in response to an earlier 
suit, filed by the labels in Massachu-
setts, against Magnitron and Wild-
life Enterprises, a distributor, charg-
ing them with unfair competition. 
The present settlement resulted from 
several actions arising when the la-
bels made their answer to the Okla-
homa suit. 

In handing down the award, 
Judge Jack R. Parr of the state's dis-
trict court, Oklahoma County, says 
he thought Warner and Burnstein 
"got rich as a result of their nefarious 
acts." 

When the case in Massachusetts 
was settled, Magnitron had filed a 
claim asking the Oklahoma Court to 
recognize that action as a settlement 
of all claims against Magnitron. The 
claim was rejected twice by Okla-
homa courts, paving the way for the 
record-breaking $3.2 million award. 

The case dragged through Okla-
homa courts until 1977. when Judge 
Parr granted the labels' motion for a 
partial summary judgment on the 
grounds that Magnitron and its two 
principals were liable for the acts of 
piracy as charged. 

The defendants dissolved the 
company and claimed its financial 
records had been lost or "routinely 
destroyed." Warner filed for per-
sonal bankruptcy in Las Vegas, but 
the labels moved to block the pro-
ceding until the Oklahoma trial 
was over. In addition, the labels 
claimed the defendants illegally dis-
solved the company, distributed its 
assets and took $ 150,000 each for 
themselves. 

Ultimately, the court agreed to a 
request from the labels' lawyers that 
an assessment of damages be based 
on a deposition given by Warner 
and Burnstein at an earlier point in 
the proceeding, since they were the 
only figures available. 

This resulted in the $3.2 million 
—yard, broken down into $2.9 mil-
lion for the acts of piracy committed 
by Magnitron and another $300,000 
the two principals were charged with 
skimming from the company before 
it folded. 

Both Firms Initiate Security Agreements 
to sign security agreements. Oldsters 
can't remember when they were last 
requested to sign such binders. li is 
known that independent distributor 
Milt Salstune of M.S. Distributing, 
C'hicago, did request such credit se-
curity contracts from some of his ac-
counts in 1978. 
A security agreement makes it pos-

sible for a creditor to more quickly 
and easily secure payment when an 
account defaults in any way. 

In signing the agreement, the 
"debtor" agrees that the creditor can 
at anytime when the account is over-
due come right into the warehouse 
and take out the amount of merchan-
dise there amounting to the delin-
quency. 

In essence, it too bolsters the cred-

By JOHN SIPPEL 

itor's position as a secured creditor in 
the event of a bankruptcy action. The 
CBS security agreement carries a 
provision wherein the signer ac-
knowledges that the agreement is ret-
roactive to October 1974. 
Major accounts, when queried re-

garding their signing, state unani-
mouslv they are fighting the request. 

In a separate July 12-dated letter. 
CBS national credit manager Gene 
Friedman informed accounts that "in 
connection with certain changes in 
our credit procedures being made for 
the purpose of aligning them with the 
new Federal Bankruptcy Code, pay-
ments received from your company 
may be applied to invoices less than 
45 days old even though older in-
voices may be open at the time of ap-

e 
e 

ROYAL INTRODUCTION—CBS recording artist Art Garfunkel, left, and 
Phonogram U.K. singer David Essex, second left, are presented to Queen 
Elizabeth II in London at the recent movie premiere of "The Lady Vanishes." 
In the center is Ed Chilton, chairman of Britain's Rank Organization, for 

whom both Garfunkel and Essex are making films. 

Paramount And EMI 
A Publishing Empire 

By IRV LICHTMAN 

NEW YORK—Whatever its final 
corporate structure, the combined 
music publishing interests of Para-
mount and EMI would be a for-
midable one, indeed. 

Financial pictures. both income 
and profits, are hard to paint in the 
field of music publishing, but the 
contemplated joint partnership in 
music activities between Paramount 
Pictures and EMI ( Billboard, July 
21. 1979) would take two existing 
music publishing giants and form 
the basis of a company no less than 
second or third ranking in its field. 

Chappell/Intersong and Warner 
Bros. Music are seen as vying for the 
top spot and some observers feel that 
their annual business runs so close 
that they are virtually tied for first 
place. 

Next on the financial ladder 
would be Paramount's Famous Mu-
sic—in which EMI will have a half 
interest—and EMI Music, which in-
cludes the Screen Gems/EMI com-
plex in the U.S. 

At present, Screen Gems/EMI 
and Famous are headed by two vet-
eran music publishing figures. Les-

ter Sill and Marvin Cane. respec-
tively. Any new executive 
realignment would be dependent on 
whether the two publishing firms 
would operate as a combined entity 
or with autonomy under a Para-
mount/EMI umbrella. 

(Continued on page 53) 

Paramount-EMI Move 
LONDON—Two weeks after the 

news of EMI's plan to sell off half 
its music interests to Paramount 
Pictures ( Billboard, July 21, 1979), 
reaction in industry and financial 
circles here remains muted and un-
certain. 

Most observers are withholding 
considered judgment of the prac-
tical implications until the $ 150 
million deal actually becomes fact, 
which should be some time in Au-
gust. As for the underlying reasons 
behind the move, these will not be 
fully apparent until the company's 

plication. We will advise you when 
that procedure is actually used." 
Account credit managers, ton, re-

ceived mailings from both CBS and 
Phonogram Distributing, requesting 
current financial statements. Most 

could not remember when such a 
request was made the last time na-
tionally. 

Interestingly, in all the wave of the 
terminations recently at a variety of 
labels including RCA, CBS, Casa-
blanca and Capricorn, the credit de-
partments were unscathed. Word is 
(hat Phonogram has added personnel 
at that level. 

HEADED BY DAVID BANKS 

Black Music Wing 
Launched By RSO 

By JEAN WILLIAMS 

LOS ANGELES—RSO has instituted a black music division headed by Da-
vid Banks, who already has hired 17 independent promotion staffers across the 
country. The division's slogan is "Watch Us Grow." Why would RSO elect to 
expand when the industry generally agrees that business is soft? "It's the right 
time for us," says Al Coury, label president. "This expansion has always been a 
part of RSO's growth plan. The 
black market is natural for us. RSO, 
even without a formal black divi-
sion, has had success in the black 
area through the Bee Gees and 
Andy Gibb." 
According to Banks, although his 

division is employing independent 
promotion people, ultimately he will 
have his own staff. 
Banks claims the unfortunate per-

sonnel cutbacks at other labels is 
working for him. "Companies are 
laying off qualified people who 
know their way around the industry, 
people that I might not have gotten 
before now." 
RSO's entry into black music 

came the first of the year through its 
distribution agreement with Curtom 
Records. 
However. "The Sweet Inspira-

tions are the first black act actually 
signed to RSO," says Banks. "This 
group is best known as background 
singers for Elvis Presley. It presently 
is on tour opening for the Bee Gees 
and we are attempting to make it vis-
ible at the retail level. Its association 
has been outside the black area. We 
want to establish the Sweet Inspira-
tions black but not limit it to black." 

Mitch Huffman, RSO's vice presi-
dent of national sales, points to one 
program, "Sizzling Soul Summer," 
which takes in the already released 
three LPs by Curtis Mayfield. Gavin 
Christopher and Linda Clifford. 
The program also will include an 
upcoming LP by the Sweet Inspira-
tions. 

"We're making a concerted effort 
to tie-in with black music dealers." 
says Huffman. "We have special 
mailings to more than 1.000 dealers. 

notifying them of merchandising 
aids and displays available to them. 
"There also is a 10% discount pro-

gram on the four LPs which began 
Monday ( 16) through Aug. 17. 
There are dealer display contests 
running in 10 markets—Los Angeles, 
New York. Baltimore/Washington, 
Philadelphia, Detroit, Cleveland, 
Dallas, St. Louis. Chicago and At-
lanta. 
"The dealers who come up with 

the most creative displays win sea-
son tickets to their local football 
games. In markets where tickets are 

(Continued on page 58) 

4 COVERS ON 
'THE LETTER' 
NEW YORK —"The Letter," one 

of rock'n'roll's most enduring and 
endearing copyrights, has earned 
four new cover versions in recent 
months by widely divergent artists. 
Sammi Smith's country version of 

the tune is on GRT's Cyclone label. 
Dionne Warwick's snappy, disco-
popping cut is on her Arista LP, 
Shaun Cassidy's mainstream rock 
rendering is on Warner-Curb and 
Deborah Washington's discotized 
reading is on Ariola. 

Ariola's Amii Stewart will also in-
clude it on her next LP, according to 
Si Siman, president of Earl Barton 
Music of Springfield, Mo., which 
publishes the tune. 
Siman says there are more than 

200 versions since it was made a hit 
bx the Box Tops in 1967. 

WJNDUSTRY MOOD WAIT 81 SEE 

U.K. Mute • 
• 

By NICK ROBERTSHAW 

year-end balance sheet appears in 
October. 
According to the Financial 

Times, EMI's losses in the second-
half will be around $25 million, 
dragging the music division's pre-
tax profits for the year to only $ 11 
million on sales of more than $ 1 
billion. That's down from $37 mil-
lion on sales of $979 million in the 
previous year, and from $73 mil-
lion on $960 million sales in 1977. 
The same report points out how 

the overall EMI group's debt has 
escalated: net borrowings that rose 

$93 million in 1976-77, a further 
$58 million the following year, and 
an additional $67 million in the 
first half of 1978-79 alone. 
At EMI itself, top executives are 

understandably reluctant to make 
any remarks that might be prej-
udicial to the success of the deal. 
The company's only comment is 
that morale among staff is high, 
people are looking forward to the 
new dispensation, and the prevail-
ing mood is one of optimism. 

Elsewhere in the U.K. industry, 
(Continued on page 14) 

Billboard (ISSN 0006-2510) is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Continental US $95 Second class postage paid 
at New York, N.Y. and at additional mailing office. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100. Millwood, N.Y 10546 or Xerox University Microfilms. 300 North Zeeb 
Road, Ann Arbor, Michigan 48106. Postmaster, please send Iona 3579 to Billboard, P.O. Box 2156, Radnor, Pa. 19089, Ama Code 215, 687-8200. 



4 General News  

ARIOLA MOVE 
LOS ANGELES—Already firmly 

established in the disco market with 
such acts as Amii Stewart, Taka 
Boom and the Three Degrees, Ariola 
is launching one of its most extensive 
promotions to break into the rock 
field. 

Involving in-store contests and 
media saturation, Ariola hopes to 
solidify Herman Brood And His 
Wild Romance. 
The group. a Dutch quartet. had 

its debut American album released 
in the late spring. Currently, both 
the LP and a single release, "Satur-
day Night," are charting. 

This is not the label's first rock act 
though the emphasis has been on 
disco. "We feel the trend is going 
back to rock," says B.J. McElwee, 
vice president of promotion for 
Ariola. 

Other rock acts signed include 
Prism, former Stealers Wheel mem-
ber Joe Egan, Chopper and Bandit. 
However, it is Brood who is receiv-
ing the benefit of promotional 
muscle "because he was ready at the 
time," notes Tim O'Brien, Ariola's 
a&r director. 

"Herman started to happen in Eu-
rope. We wanted to continue that 
success in America without breaking 
the flow," comments O'Brien. Brood 
is signed to Ariola in Europe. 

L.A. NARAS 
Elects Lambert 
LOS ANGELES— Eleven new 

governors, five officers, nine trustees 
and nine alternate trustees have 
been elected by members of the local 
chapter of NARAS. 

The new governors are: singers 
Toni Tennille, Anita Kerr, Carl Wil-
son and Sally Stevens; musicians 
Jack Elliot. Jules Chaikin and 
Bobby Colomby; producers Lincoln 
Mayorga, neely Plumb and Neal 
Hefti, and songwriter Barry Mann. 
They join 21 already elected gover-
nors and serve until June 1981. 

To serve one-year terms as officers 
are: Eddie Lambert, president; Sue 
Raney. first vice president; Anita 
Kerr. second vice president; Marilyn 
Jackson, secretary; and Marilyn 
Baker. treasurer. 

Trustees elected for two-year 
terms are: Marilyn Jackson, Mauri 
Lathower and Earl Palmer Sr. 
Trustees reelected to serve their two-
year terms are Bob Cato, Jay 
Cooper, Mike Melvoin and Sally 
Stevens. Bernie Fleischer and Jim 
Helms have one more year to serve 
in their second terms. 

Newly elected alternate trustees 
are: Marilyn Baker. Garnett Brown, 
Sue Raney and Myron Sandler. Re-
elected alternates are Jackie De 
Shannon and Ian Freebairn-Smith. 

a 

Label Plans Extensive Promotion 
To Launch Debut Into Rock Field 

By CARY DARLING 

Brood is currently touring 
through the end of August. Under 
the banner of "Herman Brood And 
His Wild Romance Tour Cha-Cha 
'79," the group plays auditoriums as 
an opening act for the Kinks and the 
Cars. Club dates, including gigs at 
New York's Bottom Line and Los 
Angeles' Roxy, are as headliners. 

Although the name may seem oth-
erwise, O'Brien does not see Brood 
And His Wild Romance as new 
wave. "That tag came because he's a 
European artist." 

A "Broodcast" has been set up for 
Saturday (28) in which 15 stations in 
the Northeast will broadcast a Brood 
show from the Paradise Ballroom in 
Boston. Some of the stations in-

volved include WNEW-FM in New 
York and WBCN-FM in Boston. No 
other such broadcasts are planned 
for the rest of the U.S. 
At the retail level: Tower Records 

on the West Coast is participating in 
a display contest for cash prizes. In 
addition, representatives from 
Ariola, and its distributing outlet 
Capitol, are visiting Tower stores. If 
Brood is playing on the store's turn-
table, $ 100 is given to the outlet. 

Other such contests are being held 
through the Camelot chain in Flor-
ida and Peaches in Memphis. Radio 
stations having Brood contests for 
listeners include WNEW-FM, 
WBCN-FM and Fort Lauderdale's 
WSHE-FM. 

Knight CARMICHAEL'S PRESENT—Stanly Adams, left, president of ASCAP, 
presents Hoagy Carmichael with a sterling silver vase onstage at Carnegie 

Hall in honor of the composer's 80th birthday. 

GRT Corp. Files For Bankruptcy 
SAN JOSE, Calif.—A petition 

preparatory to filing for bankruptcy 
was registered at the Federal District 
of Bankruptcy Court here Tuesday' 
(17) by the GRT Corp. 
The initial petition. listing all 

creditors, calls for the company to 
file for Chapter XI within 15 days. 
GRT Corp. recently engaged in 

mass personnel terminations and la-
bel cutbacks as the Bank of America 
pressed for immediate repayment of 
$6 million in secured loans ( Bill-
board. July 21. 1979). 
The Sunnyvale, Calif.-based firm 

reportedly believes it will be able to 
continue its manufacturing oper-
ations at plants in Sunnyvale and 
Nashville. which will provide fund-
ing to repay the bank. 

Robert Jacobs has replaced Gor-
don Edwards as president and chief 
operating officer of GRT Corp. Both 
Edwards and Jacobs were termi-
nated but Jacobs was retained by the 

GOOD GUYS AD MEET 
SAN FRANCISCO—The Good 

Guys audio retail chain here is plan-
ning to host an area, industrywide 
conference to discuss the do's and 
don'ts of hi fi advertising. 

Slated for August, according to 
Good Guy owner Ron Unkefer, the 
chain will provide accommodations 
and food for the one-day event. 
The conference is a direct result of 

recent misleading advertising claims 
brought against the chain by the San 
Francisco District Attorney. While 
not admitting guilt, the chain did 
pay a $20,000 fine. 
Consumers had contacted the 

DA's office claiming that advertised 

merchandise had been sold out 
when they got to the stores. 

According to Unkefer, the chain 
was not aware of all the legal impli-
cations concerning hi fi advertising 
claims but is now. 

Feeling that other hi fi retailers in 
the area may also be ignorant, the 
chain decided to sponsor a confer-
ence. 

In addition to Bay Area retailers 
and manufacturers' representatives, 
Unkefer hopes to have a spokesman 
from the DA's office on hand to 
bring everyone up-to-date on what 
the current laws are. 

hoard as full-time consultant in a 
negotiation with the Bank of Amer-
ica. 
GRT of Canada Ltd.. the com-

pany's Canadian subsidiary, is not 
affected by the bankruptcy filing. 
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Executive Turntable 
Record Companies 

David Travis has resigned as vice president of custom products for the GRT 
Corp.. .. London Records has let go Bob Paint, national promotion manager. 
and Billy Smith, independent disco promo man both in New York.... Simon 
Schmidt takes over the newly created position of vice president and general 
manager for CBS' Masterworks division. Based in New York, he is responsible 

for overseeing all worldwide a&r and mar-
keting activities of the CBS classical labels. 
Since 1973. he had served as director of East-
ern Mediterranean Operations and as area 
vice president for CBS Records Inter-
national.... Bill Straw moves to MCA Rec-
ords in Universal City, Calif.. where he now 
is general counsel and director of business 

Mankoff 
affairs. He moves from EMI America Rec-
ords. Inc.. where he held a similar post for I 1/2 

years.... Frank Dileo upped at CBS in New York to associate director for na-
tional promotion for the CBS Associated Labels. He worked for CBS previ-
ously in sales, local and regional capacities. ... Gary Mankoff takes over the 
newly created position of vice president of marketing/financing at Infinity 
Records. New York. Formerly. Mankoff had been the label's vice president of 

finance in addition to being one of the origi-
nal officers of the label.... Martin Olinick is 
upped at RCA to director of business affairs 
and a&r administration. West Coast. Based 
in Los Angeles, he had previously been di-
rector of business affairs on the West Coast 
for RCA. ... Greg Peck is upped at CBS 
Records to Northeast Regional promotion 
manager in black music marketing. Based in 

Stewart MacKay New York. he joined CBS Records as black 
music marketing Chicago promotion manager in 1978. ... Paul Russell pro-
moted at CBS Records to managing director for CBS Records in Australia. 
Russell continues as vice president of CBS Records International. ... Bob 
Knight and Janice Whiffen promoted to director of merchandising and direc-
tor of advertising. respectively, for A&M, Los Angeles. Previously. Whiffen 

had been the national advertising manager. 
Knight was director of special marketing 
projects. ... Mike Catain moves to Rocket 
Records as general manager/director of cre-
ative affairs for the West Coast. He acts as 
liaison with Rocket's distributing label. RCA 
and does a&r work. Formerly. he was assist-
ant to the president/director of special mar-
kets for Motown.... Dennis Wilen takes over 
as director of album promotion for Mush-

room Records. L.A. He comes to the label from Far Out Productions where he 
was director of promotion.... Michael Stewart is now at 20th Century-Fox as 
a&r producer in L.A. Formerly. he was an independent producer and director 
of creative productions for CBS Records.... Megan Arian moves to Tapestry 
Records, L.A.. as promotion coordinator for radio promotion with key one-

stops, independent distributors and inde-
pendent promotion executives. Formerly. 
she was a professional manager at Feather 
Music, Inc.... David Mackay now the Mid-
west regional representative at Infinity Rec-
ords. Previously, he was the label's local pro-
motion manager in Buffalo, N.Y. 

Marketing 
Mo Whealon, vice president. finance, 

Pickwick International. Minneapolis. has re-
signed. His replacement is Dave W. Monoghan, newcomer to the industry. 
Dave Ehlen, former vice president of product development with Pillsbury 
Foods, has taken a new corporate post at Pickwick International. Minneapolis 
as vice president of marketing... Lu and Bob Dable, husband and wife team, 
who leave the home office of Pickwick. Minneapolis. in August will continue 

with the company when they move to Phoe-
nix. Lu becomes national inventory coor-
dinator for distribution. She had been Min-
neapolis branch manager. She is replaced by 
Mike Meyer in the management post with 
Beverly Nordstrom, returning to Pickwick as 
operations manager at the branch. Nord-
strom was an executive with Ira Heilicher's 
Great American Records' chain in Min-
neapolis/St. Paul. ... Charlie Wrobbel joins 

House Distributors in Chicago. Previously, he worked for Kinnara Distribu-
tors. 

Publishing 
Natalie Ellington promoted to director of West Coast professional activities 

for Jobete and Stone Diamond Music Publishing. Based in Los Angeles, she 
was director of television and film music for Jobete.. . In New York City. Judi 
Poole takes over creative manager for RBR Communications' publishing com-
panies. Asilomar (ASCAP) and Dreena Music (BMI). Previously, she had 
been with April/Blackwood and Columbia/Screen Gems in their Professional 
departments. 

Related Fields 
Herman Schloss promoted to vice president in charge of all professionel 

video division operations for JVC in Maspeth, N.Y. He had been nationii 
sales manager for JVC. ... Bob Natwick is the Northeast region video sales 
engineer for Ampex Corp.'s audio/video systems division. Also at Ampex. 
Tony Dean named audio sales engineer for the Northeast and Earl Higgins 
named Southeast region video sales engineer.... Bill Dawson joins Ultra Spe-
cialty, Inc.. in Carson. Calif.. as vice president of marketing for the distributor 
of professional blank tape. ... Joan Tarshis named account executive and 
Nancy Wilding named publicity trainee for the Howard Bloom Organization. 
Tarshis had been editor of Rock Around The World. Wilding was with Island 
Records. 

Dileo 

Olinick 

Ellington 

Schmidt 

Whiffen 
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Music Mars already made history. 
Last March, a three day music festival at 
Havana's Karl Marx Theater broke a 20 
year silence between the U.S. and Cuba. 
Weather Report began the diplomatic 

thaw with their hot opening set. 
Stephen Stills wrote a song especially for 

the occasion. 
Rita Coolidge took the delighted Cuban 

audience "Higher and Higher." 
John McLaughlin, Tony Williams and 

Jaco Pastorius jammed—for the first time 
ever— as the "Trio of Doom:' 

Kris Kristofferson, Bonnie Bramlett and 
Mike Finnigan turned in inspired perfor-
mances. As did the CBS Jazz All-Stars fea-
turing Stan Getz, Eric Gale, Hubert Laws 
and Dexter Gordon (to name just a few.) 

Cuba's top musicians, including lrakere, 
delivered strong sets. And the Fania All. 
Stars sparkled triumphantly. 
"Havana Jam" proved an unprecedented 

success. 
This is a record of that success. 

"HAVANA JAW'. 
The Historic Two-Record Set. 

Recorded live in Havana, Cuba. 
On Columbia Records and laves. 
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CAPITOL RELEASES 

First Disco Single 
Project For Rocker 

By CARY DARLING 

LOS ANGELES—Capitol Rec-
ords newest disco single of "Snap-
shot" featuring Broadway star Do-
lores Hall was produced by someone 
with no prior disco experience. 

"I'm still into rock'n'roll," says 23-
year-old Bob Thiele Jr. who co-pro-
duces and co-writes Hall's material 
with former schoolmates Mark Ka-
min and Amie Canter, respectively. 

"We did this as a favor to Mark 
who was looking for a way to get into 
the music business. I'd never really 
listened to disco," Thiele Jr. admits. 

THE KING OF DIVIDER CARDS 

NOW HAS 

CUSTOM PRINTED T - SHIRTS 

( in any volume ) 

COPHIER PRODUCTS CORP. 

I« all Cor.o• City. 1,4••. t1701 

gel 012-1111 

"One day he brought over all these 
disco records and we started from 
there." 

Through a friend in the movie in-
dustry, Thiele and company hooked 
up with Hall, who is one of the stars 
of the Broadway hit, "The Greatest 
Little Whorehouse In Texas." 

Thiele, the son of jazz producer 
Bob Thiele and a group of studio 
musicians went into New York's 
Media Sound last November after 
the song had been written the month 
before. Due to stops and starts 
caused by financial problems, the 
tune wasn't finished being recorded 
until April 1979. 

Thiele Jr. estimates it took $9,000 
to produce a tape which could be 
taken around to various record com-
panies. However, no label signed 
Thiele and friends right away, al-
though several New York com-
panies showed an interest. 
"We had been shopping around 

awhile; we had interest from every-
body but nothing happened," ad-
mits Thiele Jr. Although no one had 
ever approached Capitol about the 
tape, Thiele Jr. received a call from 
the label one day. 
"The break came through our 

publishers, Screen Gems/Colgems 
Music. They weren't really shopping 
it but some of producer Jimmy len-
ner's friends heard it and Capitol 

(Continued on page 58) 

VIRGIN TERRITORY—Atlantic Records president Jerry Greenberg, right, 
tweaks a dollar bill off the ragamuffin suit worn by Virgin Records chairman 
Richard Branson while Atlantic West Coast a&r director David Kalodner, sec-
ond from left, and Virgin president Ken Berry share in the fun. The four were 
attending a party in honor of the recent Virgin- Atlantic distribution deal. 

Infinity Teams Marketing-Finance Job 
LOS ANGELES— Current soft 

market conditions plus tightening 
profit margins are two reasons why 
Infinity Records has assigned the 
functions of marketing and finance 
to Gary Mankoff, newly named 
marketing, finance vice president. 

Mankoff's background in both 
marketing and finance while with 
the CBS Records Group are looked 
upon by label president Ron Alex-
enburg as a strong combination for 
this newly created position. 
The label claims a first for the in-

dustry in having a financial man 

Minnie 
A Joy 

In Our Lives 

Kent Duncan 

also responsible for marketing func-
tions with the heads of artist devel-
opment, merchandising, publicity 
and product management all report-
ing to Mankoff. See Executive Turn-
table. 

ECM DEBUTS 
1ST SINGLE 

LOS ANGELES—ECM Records. 
the Warner Bros.-distributed pro-
gressive jazz label, has released its 
first commercial 7-inch 45 r.p.m. in 
its 10-year history. 

The title is "New Chautauqua" 
from Pat Metheny's hot selling al-
bum of the same name. It is backed 
by "Sueno Con Mexico." 

According to Nils Von Veh. na-
tional promotion and marketing di-
rector, the release of the single was 
prompted by airplay at the adult 
contemporary and AOR levels. The 
album features guitarist Metheny 
performing solo pieces. 

Von Veh says that an edit of the 
track from 5:27 to 4:27 "made 
sense" and with the attention the 
record was receiving from radio as 
stimulus, the single was created. 

Since it is a first, a new 7-inch la-
bel was created by the Warner Bros. 
art department. Actually, the label 
used is a modification of a former la-
bel used years back when ECM was 
distributed by Polydor and which 
surfaced on a promotional 45 of Eg-
berto Gismonti's "Celebracao De 
Nupcias ED HARRISON 

Judge Allows 
Tape Duping 
Gear Withheld 
NEW YORK—Another blow has 

been dealt to an alleged tape pirate 
here with the announcement that a 
federal judge has bowed to motions 
made by several labels asking that 
the accused's duplicating equipment 
be seized until the case is over. 
Judge Thomas C. Platt of U.S. 

District Court here had earlier ruled 
that the initial seizure of the equip-
ment was within the law after the de-
fendant, New Jersey based Super 
Dupers Inc. and its president, 
George Tucker, had filed a motion 
that it be withheld. The FBI is 
presently holding the equipment as 
evidence in the case, which stems 
from last December's six-state pi-
racy raid. 

In a related matter, civil motions 
brought by RCA, RSO, Warner 
Bros. and Casablanca also named 
Raman Printing of Central Islip, 
L.1., and its principal, Frank Mar-
tino, as a defendant. 

Martino, sentenced in May to a 
three-month jail term and fined 
$15,000, had pleaded guilty to a two-
count criminal information charging 
him with wire fraud and copyright 
infringement. He allegedly supplied 
counterfeit labels and jackets to ille-
gal duplicators. 

Billie Holiday 
Tribute In Vegas 
LAS VEGAS—Billie Holiday was 

saluted by the Las Vegas Jazz 
Society at a special concert July 6 at 
the Desert Inn. A near capacity 
crowd heard Carmen McRae's Trib-
ute To Billie Holiday at the I p.m. 
concert. 

Held to commemorate the 20th 
anniversary of the vocalist's death, 
the show featured the singer's rendi-
tions of Holiday classics. In addi-
tion, director of the Institute of Jazz 
Studies at Rutgers Univ., Dan Mor-
genstern, showed film clips of Holi-
day performing during various 
points of her career. 

Garvin Bushell, the 76-year-old 
clarinetist who once played with 
Holiday's guitarist father in the 
Fletcher Henderson Orchestra, also 
performed with a quartet. Actor 
Greg Morris acted as MC. 
Funded in part by the Expansion 

Arts arm of the National Endow-
ment for the Arts and the AFM Mu-
sicians' Trust Fund, this series began 
April 29 with a salute to Duke El-
lington. 

FOR BEST RECORD SERVICE 

Radio Folk Urged To Be Aggressive 
By DOUG HALL 

ST. LOUIS—Radio stations that 
want to get the best record service 
and maximum ad dollars from 
record retailers and the labels 
should work aggressively at devel-
oping a strong rapport with both. 

This was the advice given by five 
record labels to a gathering of the 
National Gospel Radio Seminar 
here Sunday ( 15). But the advice 
could apply to any area of music. 

Matt Steinhauer, director of radio 
promotion for the Great Circle label, 
warned that "there's a whole lot 
more stations than there are avail-
able dollars. And there are a whole 
lot more of co-op and local dollars 
than national. You'll have to 
hustle," Steinhauer advised. 
Doug Corbin of MCA Songbird 

advised, "I'd like to see a more ag-
gressive attitude on the part of sta-
tions and cooperation between radio 
and the record labels. Write letters. 
Make phone calls. Keep a line of 
communication open." 
Dan Johnson, director of market-

ing of Word Records, added, "Build 
a healthy relationship with the 
stores., You'll receive more co-op." 

Steve Potratz called for less em-
phasis on print ads by the retailers. 
"We're committed to radio. Radio 
sells records. I'm sure you all know 
that." 

Darrel Harris of Starsong Records 
stressed "interaction" between the 
labels and radio stations. "We don't 
know what you're doing unless we 

(Continued on page 18) 
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Helen finishes off the Seventies as she began it... 

With a smash-hit album — REDDYso-11949 

Includes the hot disco single 

"Make LoveTo Mé'47,2 
the perfect invitation. 

Produced by FRANK DAY. 
Associate Producer: 
BRUCE SPERLING for 
Jeff Weld Productions, Inc. 
Management: JEFF WALD. 
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Financial  9 

WCI's Income Disappointing 
NEW YORK-The combined 

music operation of Warner Commu-
nications Inc. is the third major in-
dustry combine to report lower oper-
ating income for the second quarter. 
following similar disappointing re-
sults for RCA and CBS. 

However, the music division's 
combined sales were up 19%. includ-
ing Japanese revenues in 1979 for 
the first time, and parent WCI re-
ported record April-June revenues, 
net income and earnings per share. 

For the Warner Bros.. Atlantic 
and Elektra/Asylum labels, WEA 
Corp., WEA International and 
Warner Bros. Music, operating in-
come dipped 18% to $ 16.402 million. 
from $20.245 million in the record 
1978 period. WCI chairman Steven 
Ross cited "continuing increases in 
operating costs in a period of rela-
tively flat industry sales." 

About half of the music division's 
19% quarterly sales gain, or some 
$12 million, comes from the inclu-
sion of revenue from the Warner-
Pioneer venture in Japan. in which 
WCI acquired the controlling inter-
est late last year. Overall revenues 
were $ 157.453 million, compared 
with $ 133.53 million the prior year. 

For the first six months. recorded 

Grade's Profits Up 
LONDON-Lord Grade's enter-

tainment empire, Associated Com-
munications Corp., has turned in 
profits more than $5 million up over 
last year's. 

Turnover for the year to March 
31, was $270 million against $230 
million, and profits $33 million 
against $28 million in the previous 
financial year. 

Associated Communication inter-
ests include film and television-
"The Deerhunter" and "The Mup-
pet Show" are among its hottest 
properties-as well as Pye Records 
and ATV Music. No breakdown of 
the performance of these divisions 
has been released. 

music and music publishing oper-
ating income is $36.912 million. 
about 14% below the $42.112 million 
in January-June 1978. Revenues are 
up 22% to $332.28 million, from 
$272.225 million last year. 
As a result, the music group pro-

vided 43% of corporate revenues in 

the second quarter, compared with 
48.5% in 1978. and only 34.6% of op-
erating income, down from 54% a 
year ago. For the first half, music 
represents 40.4% of WCI revenues, 
versus 46.3% last year. and only 32% 
of operating income, down from 
51% in the 1978 period. 

NBC INCOME ALSO DIVES 

Tag Records For RCA's Profit Dip 
By STEPHEN TRAIMAN 

NEW YORK-A substantial loss 
in RCA Records and a profit decline 
at NBC were cited for adversely af-
fecting the overall RCA Corp. per-
formance in the second quarter end-
ing June 30, according to Edgar 
Griffiths, president and chief oper-
ating officer. 
Only a $23 million after-tax gain 

on the sale of RCA Alaska Commu-
nications enabled earnings to rise 9% 
on a sales gain of 17%. Without the 
gain, earnings were 20% below those 
of the record April-June 1978 pe-
riod. 

Substantial provision for sales re-
turns in the RCA Records division 
was the only factor cited in the state-
ment accompanying the quarterly 
figures. as RCA does not break out 
any sales or earnings for the label 
within the $2 billion consumer elec-
tronics products/services group. 
However, informed industry 

sources and Wall Street analysts 
agree that the label "bit the bullet"-
in fact, perhaps several bullets. John 
Reidy of Drexel Burnham Lambert 
observed that the corporation "took 
its medicine in RCA Records, pain-
ful as it was, and that business will 
be less of a problem in the future." 

That "medicine" likely included an 
anticipation of future returns liabil-
ity above the heavy returns provi-
sions provided earlier, and a larger 
percentage of returns classified as 
"obsolete disks/tapes." leading to a 
bigger inventory writeoff. 
Although there was no mention of 

the label's sales for the quarter in the 

BARRY BLUM'S ART CONCEPTS COOKED THIS DISH TO 

ORDER IN PLEXIGLASS EXPRESSLY FOR ELEKTRAi 
ASYLUM RECORDS. This distinctive award represents just 

one of many creative services offered by Art Concepts, 

specializing in Custom Picture Framing, Design and 

Fabrication of Gold and Platinum Record Awards, 
Neon Awards and Promotions. 

Art Concepts ...Specializing In The Very Special. pa% 

5550 Wilshire Boulevard, Suite 201, Los Angeles, CA. 90036 
(213) 937-1377 i%0111Cemys 

financial report, indications are that 
revenues were ahead of last year. 

In addition to the disappointing 
label bottom line, Griffiths also cited 
the accelerating expenditures re-
lated to market introduction of the 
RCA videodisk system as a key fac-
tor in the group's pre-tax earnings 
drop. This gives added weight to a 
promised early fourth quarter an-
nouncement on firm marketing 
plans for 1980. 

Including the $23 million RCA 
Alascom sale gain, corporate net 
profits for the second quarter were 
$85.6 million, compared with $78.3 
million the prior year, on record 
sales of $ 1.89 billion. against $ 1.61 
billion in the 1978 quarter. Earnings 
per share rose to $ 1.13 from $ 1.02. 

In the first half, earnings are up 
11% to $ 147.7 million or $ 1.94 per 
share, from $ 113.2 million or $ 1.74 a 
share in January-June 1978. Sales 
are up 19% to a record $3.69 billion, 
from $3.12 billion in 1978. 

Market Quotations 
1979 

High Low 

43% 3234 
41% 34% 
17% 14 
3% 1% 

24 20% 
55% 44% 
26Y. 18% 
13'4 8% 
44'4 33 
3 2 
23% 15'h 
15% 13% 
17 101/2 
8% 31/2 
3% 2 
37% 281/2 
48% 37% 
39 261/2 
66 52Y. 
46% 36 
30% 24% 
22% 16 
25% 141/2 
28'4 23 
10% 7% 
8'4 4% 

29Y. 17% 
11% 5Y. 
7% 4% 
3% 2 
181/2 16% 
46% jj 30 
37% 32% 
151/2 12% 

As of closing July 19, 1979 

NAME P-E (Sale. 100e) High Low Close 

ABC 
American Can 
Ampex 
Automatic Radio 
Beatrice Foods 
CBS 
Columbia Pictures 
Craig Corp. 
Disney, Walt 
EMI 
Gates Learjet 
Gulf + Western 
Handleman 
K-tel 
Lafayette Radio 
Matsushita Electronics 
MCA 
Memorex 
3M 
Motorola 
North American Philips 
Pioneer Electronics 
Playboy 
RCA 
Sony 
Superscope 
Tandy 
Telecor 
Telex 
Tanna 
Transamerica 
20th Century 
Warner Communications 
Zenith 

11 
17 
7 
3 
6 

59 

7 

Change 

9 477 42% 42% 42% + 44 
6 89 40% 39% 39% - 44 
9 79 15 14% 14% 
- 174 3% 234 3Y. + 1/2 

295 21 % 21% 2134 + 14 
8 481 51 5014 50% Unch. 
4 150 22% 22% 22% + 34 

6 14 8% 8% 8'4 + V. 
386 36% 3534 3534 - 34 
63 2% 2% 2% - V. 
11 18% 1834 181/2 + 

181 15% 15 15'4 + Y. 
73 12% 12'4 12% + V. 
112 7% 7% 7% + 
1 2% 2% 2% - 
4 291/2 29% 29% + 

63 45'h 45 45% + 
5 123 28% 27% 28% + 1/2 

10 1257 53 52% 52% - % 
10 323 421/2 42 42% + % 
5 40 28 27% 28 + % 
10 - - - 16% Unch. 
22 40 17% 17% 17% + V. 
6 1337 2334 23 23 - 34 

16 81 814 834 81/2 Unch. 
- 124 5% 5 5% 
7 2050 20% 20% 20% Unch. 
5 11 6% 6 6% Unch. 

11 144 41/2 4% 4% 
- 34 2% 2% 2% + V. 
5 138 17% 17% 17% Unch. 
5 466 39% 38% 39% + 1% 
7 1045 *35% 35% 35% - 

10 221 1234 12'h 1234 + 

14 

OVER THE P-E Sales Bid Ask 
COUNTER 

ABKCO - - 1Y2 21/2 
Data 

Packaging Corp. 6 30 8% 

Electrosound 
Group 

First Artists 
Prod 

CRI 

9 

5 4 5% 5% 

25 65 5 5% 
- 233 9/16 13/16 

OVER THE P-E Sake Bid Ask 
COUNTER 

Integrity Ent 
Koss Corp. 
Kustom Elec. 
M. Josephson 
Orrox 
Recoton 
Schwartz 

Bros. 

8 
7 

7 
19 
5 

1 

1 
14 
19 

1% 
3'4 
2 
13% 
5% 
2 

2% 
4% 

14% 
6 

3 2 3 4 

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide 
to the range within which these securities could have been sold or bought at the time of compilation. The 
above information contributed to Billboard by Douglas Vollmer, Assoc. V.P., Los Angeles Region, Dean 
Witter Reynolds, Inc., 4001 West Alameda, Ste. 100. Toluca Lake, Calif. 91505 (213) 841-3761. member 
of the New York Stock Exchange, Inc. 

Germany's Metronome Label Booming 
HAM BU RG -Average revenue 

gains of around 3% for German 
record companies in the first half of 
this year are overshadowed by Met-
ronome's dramatic sales upturn. 
which is 47.5% up over the same pe-
riod in 1978. 
The boost ( Metronome does not 

report specific figures) is largely at-
tributable to sales of Village People, 
whose "YMCA" single was a chart-
topping million seller, and whose 
"Crusin'" and "Go West" albums 
have both topped the 500.000 mark. 
Another major contributor has been 
M's "Pop Muzik." 
Thus. Metronome 45s business 

Gospel Station In 
Infringement Claim 

LOS ANGELES-Music publish-
ers William G. Gaither, Word Mu-
sic, Lexicon Music, Christian Broad-
casting Network, Manna Music. 
Word Inc. and Paragon Associates 
have filed suit in Federal District 
Court here against Gore Broad-
casting Inc. of California. 
The pleading charges KILT-AM, 

Pomona, Calif., with infringing 
upon 20 gospel music copyrights. It 
asks no less than $250 in damages 
for each action. 

Data Posts Gains 
LOS ANGELES- Data Pack-

aging Corp.. for the second quarter 
ended June 2. 1979. achieved net 
sales of $8.581,000 up from 
$7.604.000 during the corresponding 
period last year. Net earnings were 
$806.000 up from $444.000 in the 
second quarter last year. 

For the six-month period, net 
sales increased to $ 16,437,000 com-
pared to $ 14.067.000 in the first half 
of 1978. Net earnings totaled 
$1.285.000 as compared to $673,000 
last year. 

By WOLFGANG SPAHR 

over the six months is quadrupled 
over the 1978 figures, according to 
managing director Rudolf Gassner. 
Other first-half chart action came 

from America's Ritchie Family, 
France's Patrick Juvet (from Bar-
clay) and, on a more modest scale, 
Rocky Sharpe and Sniff 'n' the 
Tears, both from Britain's Chiswick 
Records. 

Other business has come from lo-
cal country combo, Truck Stop, 
from Italian artist Milva and (via 
Metronome's own Nature label) Pe-

ter Horten. Under the Brain logo. 
acts like Klaus Schulze, Grobschnitt, 
Novalis and Jane have all scored 
consistently. 
Gassner is now looking to the 

company's new links with ABC/ 
MCA and Munich's Global Records 
to improve its performance even 
more. 

Singles apart, the Metronome 
turnover increase in unit terms for 
top price albums in the first half was 
57% over January-June 1978. and 
155% up for top price cassettes. 

Distributed by . . . 
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 Commentary 

The Fairness)wri InPay-For-Play 
By 

A broadcaster spokesman has vigorously denounced per-
formance rights legislation under consideration by Congress 
(Commentary, July 14, 1979). This long-overdue "fairness" 
measure would create a performance right for sound recordings 
and a royalty to be paid whenever copyrighted records are used 
for the commercial profit of others. Such royalties would be 
shared by recording musicians, vocalists, and recording com-
pany copyright owners. Those rights and royalties are fair and 
reasonable. Broadcaster opposition, no matter how sanctified 
by articulate prose ... is based on pure unwillingness to pay. 

Broadcasters and users of recordings 
are not being singled out to pioneer a 
new payment form. Fifty-four other na-
tions respect a performance right al-
ready and pay royalties. Yet, sound 
recordings in this country represent the 
only—yes, the only—copyrighted work 
not accorded a performance right. This 
is an inequity worth correction. 
Howard Warshaw, as a broadcaster 

spokesman, leans heavily on "the fact" 
that performers and record companies 
"reap huge financial rewards for their 
successful records." They also pay huge 
prices for their unsuccessful ones. A lot 
of companies, employes, executives, 
and performers, bit the dust this year. 

But any momentary point in time can 
be good or bad for records ... and good 
or bad for radio. However, we are talk-
ing about a timeless principle here that 
transcends cliche statements and tran-
sient economic ups and downs. 
Warshaw once again trots out the 

long-buried argument that "this pro-
posed legislation is unconstitutional." 
The highly respected U.S. Register of 
Copyrights. Barbara Ringer, clearly ad-
dresses the constitutionality issue within 
a 2.600-page report already presented 
to Congress. That finding clearly refutes 
objections on constitutional grounds, 
even typifying them as "disguised economic arguments." That 
comprehensive report also came down squarely in support of 
performance rights and royalties. 
The ominous onrush of technology is another reason, too, 

why performance royalties are being sought by our industry. 
Radio is but one part of that escalating technical revolution. 
Many musicians and vocalists sit at home listening to them-
selves peforming on radio-played recordings year after year— 
but for no pay. That hurts. With cable, digital. push-button, 
and instant recall technologies, who knows what tomorrow may 
bring ... and for still no pay? 

Stanley Gortikov: One is entitled to pay-
ment when copyrighted property is used 

by another for profit." 

'No pay to you . . . not a 
cent, howl broadcasters' 

The broadcaster spokesman staunchly defends "the public 
interest" in his presentation. It will be "unfair .... unwise ... in-
equitable ... against the public interest" for recording com-
panies and performers to earn performance royalties as a sec-
ondary income source. Record sales are enough, he maintains. 

Yet, radio owners and station personalities never resist their 
own multiple income sources. It is certainly acceptable for AM 
to own FM, or vice versa. Or to own television stations. And if a 
broadcaster operates one or more stations, it's still okay to seek 
a profit from syndicating shows ... from promoting concerts... 
from operating other businesses. 

Likewise, it is reasonable for recording artists and recording 
company copyright owners to gain income from multiple 
sources without being attacked by broadcasters. Would War-
shaw, for example, have denied Alex Haley income from his 
"Roots" television series just because his "Roots" book was a 
best seller and even helped by television? 
We hear all the words the broadcasters say about perform-

ance royalties, but somehow by one blatant maneuver they 
show an inclination to work both sides of the street. During 
Congress' consideration of the new Copyright Law, broad-
casters vehemently demanded and got from Congress a per-
formance royalty (yes, a performance royalty) from cable tele-
vision operators, when the broadcasters' copyrighted program 
works were used by cable. Now, today, when precisely the same 
rationale and arguments are used to seek a reasonable perform-
ance royalty from those broadcasters for the use of our copy-
righted program works, in outrage they cry "unfair!" 
Another irony is that broadcasters pay a major share of 

ASCAP/BMI's annual receipts of $ 161,000,000 in performance 
royalties to music composers and publishers. Even though 
reluctantly. they respect the rights involved and pay the royal-
ties ... as they use those recorded musical compositions to lure 
audiences and sell commercials. But the listener and commer-
cial appeal of those same recordings are equally traceable to the 

skills, creativity, and investment of musicians, vocalists, and 
recording companies. Yet, "No pay to you ... not a cent," howl 
the broadcasters. 

In his closing, Warshaw uses 1975 radio earnings to under-
score that "the radio industry can ill afford this substantial re-
duction in its profit margin." That may have been true in 1975, 
the year adroitly chosen for his evidence. But how about more 
recently. like 1976, 1977, and 1978? In 1977, Broadcasting 
Magazine headlines, " 1977: Another Vintage Year." The ar-
ticle then notes that "radio's 1976 was a tough act to follow, but 

the medium's 4.292 stations and seven 
national networks in 1977 followup the 
96.8% jump in profits in 1976 with an-
other 37.8% rise—increasing the pre-tax 
earnings from $ 178.6 million to $246.1 
million." 

Total figures for 1978 are not yet 
available, but as of mid-year Broad-
casting Magazine headlined: "Radio 
Business: A Good '77 Gets Better In '78 
... Running 7%-8% Ahead Of Last 
Year." 

Furthermore, like any other radio sta-
tion program cost or increase, fees do 
not directly come out of a profit pool, 
but are passed instead to the makers of 
deodorants, automobiles, and dog food, 
who directly profit from music listeners' 
purchases of those products. 
Even the Register of Copyrights. pur-

suant to a Congressional mandate, com-
missioned an independent economic 
study which concluded: "The payment 
of royalties is unlikely to cause serious 
disruption within the broadcasting in-
dustry." 

Broadcasters pay for every other form 
of programming. Why do they willingly 
pay for news services, financial, 
weather, personalities, disk jockeys, 
drama, commentators? Why do they get 
apoplectic at the prospect of paying for 

the one program element that attracts their greatest audiences 
and sells the most commercial time, and builds the equity value 
of their stations? 
Warshaw quotes the high percentage of FM stations that 

"have no profit margin at all." If FM is profitless, why is there 
not more clamor to sell off the stations? And why has there been 
such a proliferation of FM stations? And when FM stations do 
sell, on rare occasions, how come the price demanded is so 
high? 
No one is out to "take" Warshaw or his broadcaster peers. 

There's a precious principle here—that an individual is entitled 
to payment when his copyrighted property is used by another 
for profit. The life cycles and careers of most recording musi-
cians and vocalists are too brief now. To say they "make 
enough" is unconscionable ... especially when it is said by 
broadcasters who at this very moment are demanding from 
Congress lifetime licenses. 

Recording company copyright owners, too, seek reasonable 
compensation. Their recordings are their "property" in which 
they have taken risk and made creative and financial invest-
ment. Those records that are commercially potent enough to re-
cover costs (only 23% of LPs at last count) must carry the freight 
for the 77% of LPs released (and 80% of singles) which fail to 
recover their costs. 

'Yet they never resist their 
own multiple $$ sources' 

Big-name recording stars will not be the principal benefi-
ciaries of the royalty basis set forth in the legislation. Perform-
ers' shares will be shared equally by all musicians and vocalists 
on a recording. In short. if a star singer is accompanied by five 
musicians and three background singers (nine performers, to-
tal), then any perfomers' royalties from the use of that record-
ing would be split nine equal ways. 

Congressional authors are trying to be fair in the rate being 
sought. Very tiny stations (about 2% of the total) would pay no 
royalty. Under the bill's royalty schedule others would pay 68 
cents a day. and this would embrace about 23% of the nation's 
stations. Approximately 33% of all stations would pay a royalty 
of about $2 daily. The remaining 42% would pay 1% of adver-
tising revenues. If only part of a given station's program content 
is recorded music, that would reduce the royalty obligation 
even further. 

Warshaw emphasizes the importance of mass audience air-
play to the sales promotion of recordings. He asks. "Why 
should broadcasters be required to pay to make their vital con-
tribution to the promotion of recorded music?" 

(Continued on page 53) 
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• Continued from page 3 
there is regret that Britain's biggest 
international music industry force is 
about to become Anglo-American, 
mixed with surprise that the com-
pany's plight was really desperate 

enough to warrant so dramatic a so-
lution. 

EMI's finest hour had come in 
1955 when it bought into the Ameri-
can market by purchasing Capitol 
Records for between $6-$7 million. 

In the financial community, there 
is respect for the speed and boldness 
with which Lord Delfont, who only 
became EMI's chief executive eight 
weeks ago, has acted. In view of the 
music division's poor profits and 

projected losses, the sale of 50% for 
$150 million is reckoned to be a 
good bargain, which will have the 
effect of securing immediate liquid-
ity and providing a breathing space 
in which to formulate long-term 

Stop shoplifting ... increase sales. 
Maybe they're good kids or maybe they're shoplifters. You'll never need to know when 

you install a CHECKPOINT System. CHECKPOINT, the proven system for music 

retailers, lets you open display cases, use open bin merchandising. Lets the shopper 
hold the cartridges, fondle the cassettes, caress the albums. But, the items never leave 

the store without being paid for. 

Shrinkage goes down . . . sales go up . . . without increasing staff. 

How CHECKPOINT does it and how well our system works is something that 

hundreds of retailers now know . . . and that you can find out. Write or call us today. 

(609) 546-0100 
Checkpoint Systems, Inc. 
110 East Gloucester Pike 
Barrington, NJ. 08007 
TELEX: 84-5396 

strategy—quite apart from adding 
Paramount's marketing muscle to 
EMI's U.S. operations. 
On the other hand, reservations 

have been voiced on the wisdom of 
halving EMI's control in music, 
which, after all, is the area on which 
its success was built and which it 
knows best. Further, there has been 
concern at the continuing drain of 
assets to shore up the loss-making 
medical scanner side. 

Before the Paramount deal, EMI 
sold restaurant interests to Bejam 
and its headquarters building to 
Prudential for a total of around $80 
million, and chairman Sir John 
Read has warned, on the question of 
further asset sales, that all options 
are being kept open. 
With medical scanner losses mov-

ing towards $40 million annually, 
and competition from U.S. rivals 
growing steadily fiercer, it may well 
be that partial sale or even complete 
withdrawal from this area is a possi-
bility. 

Share fluctuations reflect the fi-
nancial community's uncertaint. In 
the days following the announce-
ment, EMI shares rose 25 cents to 
$2.50, but since then they have fallen 
back below their original level to 
$2.20. In 1976, by contrast, they 
reached $6, slumping to a low of 
around $2 early this year. 
One man sure of his reaction is 

Paramount president Barry Diller, 
quoted as saying his company has 
been anxious to become a full serv-
ice entertainment business once 
more, with a strong music arm, but 
was well aware of the near impossi-
bility of entering the field from 
scratch without any prospect of suc-
cess. 

In the circumstances, he said, 
Paramount had jumped at the EMI 
opportunity when it was offered. 

3 RECORDS 
IN SINATRA'S 
NEXT ALBUM 
LOS ANGELES—Frank Sinatra 

has begun recording a three-record 
LP titled "Trilogy." The Reprise LP 
will feature the singer backed by the 
100.piece Los Angeles Philharmonic 
and the 50 voices of the Master 
Chorale. 
The LP, produced by Sonny 

Burke, will be divided into three sec-
tions: "Remembrance Of Things 
Past," arranged and conducted by 
Billy May; "Meditations Of The 
Present," arranged and conducted 
by Don Costa; and "Reflections Of 
The Future," composed and ar-
ranged by Gordon Jenkins. 

This LP will top off Sinatra's 40th 
anniversary in the entertainment in-
dustry. He recorded his last LP, 
'The Main Event." in 1974. 

Polydor Records 
Concludes Conclave 
NEW YORK —Poi\ dor Records 

concluded a five-day " Motivation 
'79" home and field staff meeting at 
the Holiday Inn in St. George. Ber-
muda. Sunday (22). 

Led by Fred Haayen. president: 
Dick Kline. executive vice president. 
and Harry Anger. senior vice presi-
dent, a contingent of 70 staffers cov-
ered present product on the market. 
product to come and an evaluation 
of the label's structure. 

The gathering also gave a number 
of local personnel hired recently a 
chance to meet with home office 
staffers for the first time. 
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r o COMISKE u PARK RIOLTTOOp Cools 
Chicago's 
Attack On Rival Station I 

CHICAGO— W'LU M general 
manager Les Elias is pulling in the 
reins on the aggressive attacks AOR 
morning man Steve Dahl has been 
making on Dahl's former employer 
WDAI-FM. 

Dahl's battle with WDAI and its 
disco format culminated with a mob 
scene Thursday ( 12) at Comiskey 
Park that resulted in the cancellation 
and forfeiture by the Chicago White 
Sox, the second of a doubleheader 
baseball game. 
The mob scene developed after 

Dahl staged a "Disco Demolition" at 
the ballpark which consisted of Dahl 
blowing up an enormous pile of 
disco records in center field. Dahl. 
wearing military-style garb. left the 
field in a jeep. That was supposed to 
be the end of the "demolition," but 
Dahl's fans, who he sometimes calls 
his army, stormed on to the diarnond 
by the thousands, burning signs. 
tearing up sod, and knocking over 
the batting cage. Police arrested 37 
persons and a few minor injuries 
were reported. 

Dahl collected the records to de-
stroy as part of the deal in which ad-
mission was 98 cents (WLUP's dial 
position is 97.9 mhz) plus a disco 
record contribution for the destruc-
tion. 
The White Sox caper was the cul-

mination of several antidisco ralleys 
staged by Dahl and some antidisco 
action at several WDAI events. 

Actually Elias slapped an em-

bargo on future activities of Dahl af-
ter an antidisco rally produced a 
near-riot and several arrests. But a 
go-ahead was given to the Comiskey 
Park event because no trouble was 
anticipated. 
So Dahl has stopped pushing for 

his fans to show up for disruptive ac-
tions at WDAI promotions, which 
Dahl referred to on the air as WDIE. 
Picking up on this. WDAI has filed 
with Arbitron the flipped call 
"WDIE." Any station can file with 
Arbitron any variations of its call let-
ters it feels listeners may enter in 
diaries. 

Dahl had on several occasions en-
couraged his fans, or army. to "feed 
the animals"—disco fans—by pelting 
them marshmallows and peanuts. 

But this apparently is all in the 
past. WDAI staged a noontime 
"Disco Daze" Monday ( 16) at a 
shopping plaza and not one marsh-
mallow thrower was on the scene. 
WDAI did turn out about 1.000 fans 
for a disco dance demonstration 
tied- in with a local dance studio. 

Promotion people at WDAI were 
relieved since they are planning an-
other promotion at the Sears Tower 
Thursday ( 26) and Sears executives 
had been nervous about possible 
trouble. 

Elias also apparently realized that 
he really didn't need all this trouble. 
First of all Dahl's activities could 
call into question whether WLUP 
was acting in the public interest and 

jeopardize the station's license with 
the Federal Communications Com-
mission. 

This could be embarrassing to sta-
tion owner Rep. Cecil Heftel ( D.. 
Hawaii). It might be noted that Hef-
tel owns disco stations in Boston and 
Indianapolis. 

Secondly. the important April/ 
May rating period is over and 
WLUP did well, far better than 
WDAI, so why keep fighting a battle 
you've won? 
WLUP moved up in share of au-

dience from a 3.1 in January/Febru-
ary and a 2.8 a year ago to 5.3. Dahl 
jumped from a 1.8 in January/Feb-
ruary to 4.1 
WDAI improved its standing, but 

is far behind WLUP. WDAI moved 
up from a 1.2 in January/February 
to a 2.2. But the station has not been 
able to rise to the 2.5 a year ago 
when it was in an AOR format and 
Dahl was part of the on-air lineup. 
Meanwhile Dahl is off on a two-

week series of remote broadcasts 
from the Allerton Hotel on North 
Michigan Ave. He is doing the 
shows with a small live audience. He 
might still "blow up" disco records 
over the air, but that's as far as he is 
expected to go. 

In addition to Dahl, WLUP's new 
program director Jesse Bullet attrib-
utes the success of the station to "a 
new on-air staff, better music pro-
gramming and an intensified tele-
vision advertising campaign." 

MOR SWITCH L.A. 'lasdKsGBILluCehsandgesBaFnodrmsaTto: 

LOS ANGELES—Utilizing the 
slogan of "Ballads, Blues, And Big 
Bands Too." San Fernando, Calif.'s 
KGIL-AM/FM unveiled its new 
format July 4 which includes music 
that is up to 100 years old. 

"We're not putting on high button 
shoes. This is contemporary radio 
and we'll by playing Spyro Gyra. 
Johnny Mathis. Diana Ross and 
Abba." says new program director 
Mike Lundy. "But on the older side 
we're playing Frank Sinatra. Woody 
Herman. Doc Severinsen, Pearl 
Bailey and Mel Torme." 
The former adult contemporary 

station had been an MOR outlet un-
til 1978. "KGIL has been MOR 
really forever and ever. It's just that 
the term adult contemporary came 
into use," says Lundy, who believes 
the format change of last year was 
not noticeable. 

Located north of Los Angeles in 
the San Fernando Valley, the station 
changed its format to be distinctive 
and to do better in the Arbitron sur-
vey. "We want to get that diary im-
pact and now we can make some im-
pact on Arbitron," notes Lundy who 
says that the number of diarists for 
Arbitron in the San Fernando Val-
ley. despite its population of approx-
imately one million, is relatively few. 

"It'll be a mix. One sound is not 
going to predominate," he says of 
the new format. The newer material. 
however, will be separated from the 
older product by a commercial or 
voice break as the transitions could 
be too jarring. 
Twenty songs make up the list of 

current product on the playlist. The 
station has 300 recurrent, recent hits 
to choose from the 1.100 oldies. The 
air talent has no choice in deciding 

By CARY DARLING 

what to play as the program director 
does the programming. 

Despite the fact that material as 
old as that by composer Steven Fos-
ter, who was working near the turn 
of the century is being played. 95g 
of the material broadcast has been 
re-recorded during the 1960s. 
"Sometimes newer versions aren't 
available of some essential songs but 
we're not playing any scratchy 78s or 
anything like that," says Lundy. 

In addition, the style of the air 
personalities is not very different 
from when the station played more 
Stephen Bishop than Stephen Sond-
heim. "Talk will be held to à min-
imum. In the old days, disk jockeys 
used to read from the back of album 
jackets. We're not going back to that. 
Everythings done in a very contem-
porary way," he says. 
Two deejays with distinctive per-

sonalities remain. "Sweet" Dick 
Whittington continues his 6 a.m. to 
10 a.m. spot with his mix of talk and 
music while Chuck Cecil continues 
with his late night shows of oldies in-
cluding 78s. 
Other weekday air talent includes 

Lundy. Thomas Brown IV and Joe 
Medina while Kery Tombazias and 
Jean Davis hold down the week-
ends. 

ABC $$ For Films 
NEW YORK —ABC's new feature 

film division expects an outlay of 
$25 million a year to produce three 
or four movies, which will even-
tually be made available to the com-
pany's recently launched ABC 
Video Enterprises, a division to pro-
vide programming for video-
cassettes and videodisks. 

In addition, the station continues 
its policy of simulcasting program-
ming on AM and FM except when 
the AM is broadcasting a Los An-
geles Skyhawks' soccer game. The 
FM outlet, until 1976 known as 
KVFM, is a relatively new arm of 
KGIL which became KGIL-FM 
three years ago. Despite the format 
channe, no plans have been made to 
change the call letters of either the 
AM or FM station. 

Since 1978. KGIL has been auto-
mated and continues to be at certain 
times of the day. Lundy finds it eas-
ier to record in the morning his two 
shifts, 10 a.m. to 3 p.m. and 9 p.m. to 
11 p.m. He is quick to note that a 
staff of engineers is present to delete 
irrelevant portions or add necessary 
information. 

"Dick Maurice's Las Vegas." a 
talk show which airs mornings from 
1 a.m. to 3 a.m. from the Dunes Ho-
tel in Las Vegas. also continues un-
changed. 
As for getting word out about the 

format change, the emphasis is go-
ing to be on billboards, magazines 
and newspapers for the 5.000 watt 
station. 

"Television is not the medium for 
us. It's too wasteful because our sig-
nal doesn't get down into Orange 
County." says general manager Stan 
Warwick who believes the print me-
dium to be more localized. The sta-
tion's new slogan is going to be the 
focal point of the ad campaign as 
well. 
Some celebrities, such as Frank 

Sinatra. have done some congratula-
tory tapes which the station is now 
airing. For now, at least, no more 
changes are planned. "I am where I 
want to go right now." says Lundy. 

STATION INTERVIEW—Spring Records artist Millie Jackson chats with 
ViBLS-FM New York DJ Van Jay during a visit to the discc outlet. Jackson was 
promoting her album "A Moment's Pleasure," which is d stributed lay Polydor 

Records. 

WDAS Fights With Philly 
City Hall Over Licensing 

By MAURIE ORODENKER 

PHILADLLPHIA — WDAS-AM-
FM which lead the rating books 
with its black-oriented program-
ming is fighting City Hall. 
With its license renewals and sta-

tion sale held up by the Federal 
Communications Commission until 
fall hearings, what the station didn't 
need was City Solicitor Sheldon L. 
Albert dispatching a letter to the 
FCC calling for the WDAS licenses 
to be lifted because of the stations' 
programming during the recent ra-
cial tension in Southwest Phila-
delphia. 

Georgie Woods. station's pioneer 
record spinner and a political activ-
ist had announced July 3 that if 
Sheldon does not retract the city's 
official letter criticizing the station, 
"every black and every white person 
who believes in freedom" would 
boycott all the center city businesses. 

In his letter to FCC chairman 
Charles D. Ferris, Albert charged 
the station with programming that is 
"compallingly racist. inflammatory 
and detrimental to the well-being of 
the city." He accused the station of 
broadcasting "blatantly provocative 
statements." adding that " it is ex-
tremely likely that if more violence 
erupts. it will be a direct result of the 
irresponsibility of the station." 

It marked the first time in memory 
that a city official complained to the 
FCC about one of the city's radio 
stations. The cause for the complaint 
is the station's top-rated morning in-
terview and telephone call- in show 

Bumper Sticker 
Promo By Wain 
CLEVELAND—Norman W ain. 

president of Metroplex Communi-
cations, whose group of stations in-
cludes WHYI-FM Fort Lauderdale, 
will syndicate a bumper sticker pro-
motion the company developed for 
the Florida station. 

Called "License To Win," the pro-
motion included distribution of 
500,000 bumper stickers in the Fort 
Lauderdale-Miami area. Wain says, 
"The promotion made us a lot of 
money and probably resulted in 
some excellent rating performances 
too." 
The promotion was tied in with 

Burger King. with the Burger King 
logo on the sticker. Metroplex has 
registered and trademarked the "Li-
cense To Win" phrase. 

hosted by Woods. I Ilre:t against 
Sheldon came at a mass rally at-
tended by some 400 persons in front 
of the Municipal Services building, 
with several top black political lead-
ers participating. 

Replay Ploy 
On 2 WKJJs e 

LOUISVILLL " Lateral replays" 
is the new programming device that 
program consultant E. Alvin Davis 
has installed at WKJJ-AM-FM 
which has listeners tuning back and 
forth from the AM to the FM sta-
tion. 

It works like this: The two sta-
tions. while not simulcast, do run the 
same programming with the AM 
station on an eight-minute delay 
from the FM. 
So the FM jots can suggest to lis-

teners after a record finishes. "If 
you'd like to hear that record again. 
tune in our AM station." 

Davis reasons that an diary 
keepers who do this will give credit 
to both the AM and the FM station 
for a full quarter-hour of listening 
since one need listen only for five 
minutes for Arbitron to count the 
time as a quarter-hour of listening. 
The plan is in effect all through 

the day except from 6 to 10 a.m. and 
3 to 6 p.m. when the stations are si-
mulcast. Since the AM is located at 
1080 kHz and the FM is at 99.7 mHz. 
both stations are also known as KJ-
100. 

Cox Deal Won't 
Shift Schulke 
LOS ANGELES—There will be 

no shift of the Jim Schulke beautiful 
music format from KJOI-FM to 
KOST-FM despite the acquisition 
of Schulke Stereo Production by 
Cox Broadcasting for $4.5 million. 
Cox owns KOST and there has 

been speculation that since KJOI 
has been doing better using Schulke 
than KOST. which runs Darrel Pe-
ters' FM 100 Plan. Cox might move 
Schulke over to its own station. But 
Schulke says company policy has 
ruled such a move out. 
KOST had a 2.4 share in the 

April/May Arbitron, while KJ01 
had a 4.0 share. 



TIBIE 
NKS 

STORM 
AMER CAu 

Flashmaker/ Record World 
1 Add-On/Bill Hard 

= 2 Most Added/Album Network 
= 2 Most Added/R&R 

AB 4240 Produced by Ray Davies. 

ARISTA 

With the fastest breaking album of their 
legendary career, and a spectacular cross 
country tour, The Kinks are sweeping 
the nation! Their incredible new album is 
"Low Budget.- The Kinks are back! Hotter... 
more provocative.., and better than ever. 

LOW BUDGET. 
The Kinks continue to make rock ' n' roll history. 
On Arista Records and Tapes. 

Debut 74* Billboard Highest album debut of the week! 
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Label Execs Suggest 
'Aggressive' Action 

HOUSE KILLS COMMUNICATIONS ACT REWRITE 

Radio Deregulation Hopes Fading 
• Continued from page 1 

require them to air news and public 

service shows. 

Reactions range from glee on the 

part of public interest groups who 

wish to see continuing radio regu-
lation to bitterness from radio 
broadcasters who see themselves 

sold out by legislators and, even 

worse, by their own lobbying 

groups. 

"The death of the rewrite and the 

WNCN-FM Listeners' Guild case 

places the burden back on the Fed-

eral Communications Commission 

to prove that the marketplace is 

ready for deregulation," says Nolan 
Bowie of the Citizens' Communi-

cations Center. In the WNCN case 

(Billboard. July 14. 1979) an appeals 
court ruled that the FCC must listen 
to citizen's complaints that a broad-

caster's programming switch might 
result in the loss of a "unique for-

mat." 

National Assn. of Broadcasters 
chief Vincent Wasilewski reacts: 

"This latest action acknowledges 

that much of the original 1934 law 

remains valid-it has served both in-
dustry and the public well-and 

should be retained. This concurs 

completely with the NAB's board of 
directors position adopted in June of 

1978 which called for a 'creative 
blending' of the old with the new." 

NAB's lobbying efforts over the July 
4 Congressional recess helped kill 

the Communications bill. 

The National Radio Broadcasters' 

Assn., in contrast, plans to press for a 

separate radio deregulation bill and 

has scheduled meetings with House 
Subcommittee members as well as 

their counterparts in the Senate to 
urge immediate action. The FCC 

plans to issue a notice of rulemaking 

calling for radio deregulation (at 
least on an experimental basis in the 

larger markets) before Aug. I. 

Just how far the FCC might move 
toward deregulation is unclear, par-

ticularly in face of the WNCN case. 

Right now the Commission has 

guidelines that call for AM stations 

to air at least 8% and FMs 6% of 

non-entertainment programming. 
This includes news, public affairs. 

religious programs, public service 

spots, agricultural reports and edu-

cational information. 

Since radio stations must prove 

they are programming in the public 

interest, management of stations 

have over the years, often at the pain 

of program directors, promised to 

run higher percentages of non-en-

tertainment programming to score 
points with the FCC and keep con-

sumer advocate groups at bay. 

A station can take the option of 
not meeting the FCC guidelines, but 
this means license renewal will not 

be handled by the Commission staff, 

but must be considered by the Com-
mission directly. This usually means 

additional legal expense to the 

broadcaster. 

Calling the death of the rewrite 
'tragic.' one House subcommittee 
staffer held out some hope that after 

common carrier legislation has been 

drafted, broadcasting issues could 

again find their way into markup to 

be drafted as amendments to the 

1934 Act. 

In the Senate, hearings on two 
versions of a Communications Act 

rewrite have ended and there is no 

movement toward markup on either 

bill. Both Senate versions seek to 

amend the original 1934 law and do 

not go nearly as far toward radio 
deregulation as did the House ver-

sion. 

2 Execs Fired At 
Cleveland's WZZP 
CLEVELAND--At WZZP-FM labels were short on manpower and 

Cleveland a 2.3 audience share money for promotion and Harris 

proved fatal to program director added. "An artist would rather see a 

Tim Byrd and music director Randy four-color ad in the trades than have 

Kabrich. Both have been dropped radio time." 
and the AOR station has been Mike Sears, who operates WAEC-
switched to a disco-rock format un- AM Atlanta. complained. "You're 

der the guidance of consultant saying you want us to be aggressive. 
George Wilson. Wilson adapted the It's not my responsibility to build an 

format from KTLK-FM Denver. act. In seven months (the station was 
which he also consults. WZZP had a converted from a jazz format) we've 

3.7 in the Arbitron book a year ago received less than $3,500 (in adver-

and in Jan uarv/Februarv. tising) from all the record labels. I'll 

• Continued from page 

hear air checks and see playlists. 

Call us." 
Johnson said his label wants to 

"support the innovative stations 

with creative programming." 

But when one station manager 

called upon the labels to give sup-
porting buys to personal appear-

ances in markets where these ap-

pearances are taking place, 
Steinhauer said there are "too many 

artists and too many tours. We pro-

mote the records themselves." he 

said. 
Both Corbin and Harris said their 

APRIL/MAY ARBITRON DISCLOSURE 

help you, hut you've got to take an 

aggressive attitude." His comments 

were met with applause from the 

broadcasters. 

Corbin responded that perhaps 

the labels should be more selective 

in the artists they sign so there could 

be proper promotion. 

Richard Cusic of KXYZ-AM 

Houston, which recently switched 

from disco to gospel, pointed to a 

particular problem of gospel radio; 

working with book stores that sell 

gospel records. 

"We publish playlists and give 

them to the book stores. We create 

traffic for these stores. Then we can't 

generate any spot business. They 

won't buy time." he complained. 

''There's a pathetic stock of records 

in these stores," he added. 

In the hopes of improving rapport 

with these stores the Gospel Music 

Assn.. for the first time, moved its 

conference from Nashville to this 

city so the gathering could be tagged 

on to the opening of the Christian 

Book Sellers Assn. which began its 

annual meeting Monday ( 16). 

Teens Raise L.A. Disco Ratings 
LOS ANGELES-Disco shows a 

substantial audience gain here 

thanks to a loyalty of teens, which 

have turned to the new music in 

twice the number from a year ago. 

Disco's overall gain in the exclu-

sive Billboard analysis of the April/ 
May Arbitron data is up from a 3.7 

share a year ago to 5.3. But the teen 

audience is up from 6.4 to 13.0 share. 

In terms of average quarter hour 

audience, disco is up from 438 to 668 

BILLBOARD ARBITRON RATINGS 
A computation ot individual market's formats released by Arbitron based on metro average quarter hour and 

share figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people. 

LOS ANGELES APRIL/MAY 1979 
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CLASSICAL 210 268 6 21 48 11 24 8 35 20 17 30 7 CLASSICAL 2.3 0.6 1.8 6.1 1.5 0.8 3.!) 2.4 IM 0.2 
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COUNTRY 426 419 2 40 43 51 31 11 33 77 42 43 7 COUNTRY 0.7 0.2 3.5 5.1 1 6.9 1.1 2.8 9.3 4.8 0.6 

DISCO , 668 488 77 92 15 9 3 103 124 38 17 9 180 DISCO 5.3 8.0 6.6 1.9 1.1 9.4 9.4 4.0 2.0 13.0 

DISCO 438 431 75 104 13 6 2 76 42 7 23 2 83 DISCO 3.7 7.2 9.1 1.7 0.9 7.5 I 3.5 0.8 2.6 6.4 

all 219 218 27 41 27 37 6 7 32 16 23 0 1 JAll 1.7 2.8 2.9 3.3 4.6 0.6 2.4 1.7 2.7 0.1 
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UMW 717 647 53 87 65 12 2 77 153 99 27 42 70 MAIN 5.7 5.4 6.1 8.0 1.5 7.0 11.7 10.3 3.2 5.0 

SPANISH 598 582 56 40 20 37 62 143 40 42 38 16 SPANISH 5.1 3.8 4.9 5.0 2.7 6.0 12.2 4.9 4.9 1.2 
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TOP 40 362 151 14 22 23 12 2 27 27 15 5 2 211 jp40 3.1 1.4 2.0 2.9 1.7 2.6 2.3 1.8 0.6 16.3 

Above average quarter hour figures are expressed in hundreds (add two zeros). 

overall and up irom 83 to 180 in 

teens. 
Jazz and mellow formats are also 

doing well in L.A. Jazz share is up 

from 0.8 to 1.7. with particular 

strength among men 45 to 54. who 

give it a 4.6 share compared to a 2.2 a 

year ago. 

Mellow music is up from 2.9 to 4.1 

share overall, with its audience 

strength centered with men 25-34 for 

an 11.1 share. This is up from 7.2 a 

year ago. 

The top format in L.A. is almost a 

tie between beautiful and contem-

porary. Beautiful music has a 14.1 

share, down from 17.4, while con-

temporary music is off slightly from 

14.0 to 13.9. 

In terms of average quarter hour, 

beautiful music has slipped from 
2.048 to 1.784. and contemporary 

pop has moved from 1.634 a year 

ago to 1,762. 

Contemporary's strength lies with 
women 18-24 for a 23.2 share, down 
from 25.9 a year ago. 

*Beautiful Music's biggest au-
dience is women 45-54, where the 

share has declined from 34.2 to 29.9. 

AOR is up slightly overall with the 

share gaining from 9.6 to 10.9. AOR 

is a favorite among men 18-24 where 
the share has risen from 32.7 to 36.2. 

Virginia Us WUVA 
Goes FM With AOR 
CHARLOTTESVILLE, Va.-

Students of the Univ. of Virginia, 

who have been operating WUVA as 

a carrier current station in the 

dorms, have won Federal Commu-
nications Commission approval to 

go on the air on the FM dial with its 

AOR format. 

The station was scheduled to go 

on the air at 92.7 mHz. 

Allman Bros. Air 
NEW YORK-ABC continues its 

radio network "Super Groups In 

Concert" with an Allman Bros. con-

cert Aug. 25 from 8 to 10 p.m. This 
will be the fourth in the series. More 

than 300 stations will carry the July 

28 Moody Blues concert. 



IT'S MIDNIGHT 

AND ALL ITS POWER. 
AND ALL ITS MAGIC 
WILL SOON BE YOURS, 

ANYTIME YOU WANT IT 
YOU WILL POSSESS 
THE POWER OF 

MIDNIGHT MAGIC 
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BILLBOARD ARBITRON 

DJ RATING PERFORMANCE 
Following are Arbitron trends of top DJs performance in morning drive. 

Shown are rating shares or percentages for total listening audience over the 
age of 12 in the last five Arbitron reports. 

NEW YORK: 

Monday-Friday 6 a.m.-10 a.m. 

STATION 
CALL 

LETTERS 

April- 
May 
78 

July- 
Aug. 
78 

Oct.- 
Nov. 
78 

Jan.- 
Feb. 
78 

April- 
May 
79 

STATION 
CALL 

LETTERS 

WABC-AM 8.7 7.6 7.5 6.9 6.3 WABC-AM 

Harry Harrison Format: contemporary 

WBLS-FM 6.6 6.3 3.0 3.1 I 4.6 I WILS-FM 

Ken Webb Format: disco 

WHN-AM 2.5 2.5 3.2 3.6 3.2 WHN-AM 

Larry Kenney* Format: country 

WKTU-FM 0.9 1.0 7.8 7.2 5.2 WKTU-FM 

Paul Robinson Format: disco 

CC 

O 

-1 

- WXLO-FM Fa   
,çj Jay Thomas Format contemporary 
r--
a) -Kenney left in July and has been succeeded by Del 

WNBC-AM 3.1 2.9 2.6 I 2.9 I 2.9 I WN8C-AM 

Belzer & Brink Format: contemporary 

WNEW-AM 3.8 3.5 2.6 3.4 3.9 WNEW-AM 

Ted Brown Format: MOR 

WOR-AM 9.9 11.8 9.7 8.4 WOR-AM 

John Gambling Format: talk/MOR 

WPAT-AF 3.6 4.2 3.8 5.0 4.6 WPAT-AF 

George Engle & Ken Lamb Format: beautiful 

WPIJ-FM 2.9 2.6 2.8 2.5 2.1 WP1.1-FM 

Jimmy Fink Format: AOR 

WRFM-FM 3.9 4.3 3.3 4.4 4.0 WRFM-FM 

Jim Aylward Format: beautiful-Bonneville 

2.4 2.2 2.5 1.9 2.4 WXLO-FM 

DeMontreux 

Vox Jox 
NEW YORK-Eric Norberg has 

resigned as program director of 
KEX-AM Portland, Ore., after a 
philosophical conflict with new gen-
eral manager Greg Reed. 

Reed wants to emphasite person-
alities on the station while Norberg 
thinks the music is of paramount im-
portance. In a memo to the station 
staff. Norberg writes of "a change in 
managerial style" which Norberg 
says he has done "my best to re-
spond to these changes." 
Norberg explains his resignation 

"will become effective only on the 
day when the new program director 
assumes the position, to allow me to 
prepare an orderly transition and 
complete projects such as ... the last 
'Festival Of Old Time Radio.'" 

Persons interested in applying for 
the p.d. job should submit applica-
tions to Michael O'Shea, group pro-
gram director. Golden West Broad-
casters, 5858 Sunset Blvd.. Los 
Angeles, Calif. 90028. 

* * * 

In other Portland developments 
Verl Wheeler has been named gen-
eral manager of KYTE-AM/KLLB-
FM Portland. Wheeler, whose career 
began as a DJ in 1955 at KCLX-AM 
Colfax. Wash., was with Kaye-
Smith Radio for 15 years before 
joining the Portland stations. 

* * * 

Jim Knight, production director at 
K SON-AM-FM San Diego, has 
been promoted to operations man-
ager at the stations. KSON-AM p.d. 
Rod Hunter and KSON-FM p.d. 
Roy Stingley will continue in their 
positions. Knight has been with the 
stations since 1972 and has worked 
various on-air shifts. 

Film-Radio Link Boosts 'Hooper' 
-) Air Plugs Success May Set New Country Promo Trend 

LOS ANGELES-A new trend: 
movie companies are now spending 
money in country radio. 

That's the feeling of promoters 
Bruce Hinton and Peter Svendsen 

Country TV 
Airing From 
Swiss Fete 
NASHVILLE-The first country 

music television special from Swit-
zerland was taped on location at the 
Montreux International Jazz Festi-
val. A co-production by Ken Sha-
piro Productions of Los Angeles in 
association with the Jim Halsey 
Company of Tulsa. the 60-minute 
special was written and produced by 
Shapiro and co-produced and di-
rected by Barry Glazer. 
The taping took place at the Mon-

treux Casino Theatre before a 
soldout house of 3.500 fans and fea-
tured Roy Clark. the Oak Ridge 
Boys. Barbara Mandrell. Clarence 
"Gatemouth" Brown, Jana Jae. 
Buck Trent. Jimmy Henley and 
blues guitarist B.B. King. 
Jim Halsey served as executive 

producer. with Mary Jo Boue, asso-
ciate producer, and Dick Howard, 
the executive in charge of produc-
tion. 

In the past several years, the Mon-
treux event has expanded its hori-
zons to include jazz-rock and rock 
music. The 1979 event passed yet an 
other milestone with the inclusion of 
country music. 

who helped put together a highly 
successful campaign involving 
Warner Bros. Films. Burt Reynolds 
and country stations. Both expect 
the trend to intensify after the film 
company and its competitors view 
the final results of the Burt Reynolds 
"Hooper" Trans Am Contest. 
"On a short-time basis, this was a 

very effective promotion," notes 
Svendsen. who adds that the sound-
track LP featuring Tammy Wynette 
on the theme song was only a minor 
element of the multifaceted cam-
paign. It was not a hit LP, and there 
was no hit single to emerge from it. 
yet the promotion turned into a ma-
jor success, he stated. 
Why? Svendsen cites the ':atten-

tion country radio is getting" and the 
movie firm's willingness to spend 
dollars on it. Adds Hinton: "Coun-
try radio is mass appeal and can turn 
out products." 
Conducted through 20 major 

country stations, the contest offered 
local winners free tickets to the re-
release screening of the popular 
Reynolds movie. "Hooper." One 
winning couple from each station 
was flown as guest of Warner Bros. 
Films to Hollywood for a VIP tour of 
the studios, a night at the Palomino 
Club and a lunch hosted by Reyn-
olds. Each couple also received a set 
of keys to a new 1979 Pontiac Trans 
Am. 

Reynolds. rather than the Trans 
Am. seemed to be the prime prize of 
the contestants. "Burt is the country 
macho God," says Svendsen. The 
actor carefully. and impressively, 
worked the tables at lunch, pausing 
to talk to all of the winners, sign 

autographs. pose for pictures and 
disperse a kiss or 20. 

Successful? "The gross of the film 
will show it paid off." claims Hinton. 

Successful? It's the most success-
ful promotion we've ever run," re-
ports Diane Brennan. music director 
of WBAM-AM-FM, Montgomery. 
Ala. "The contest generated a lot of 
excitement and got us a lot of new 

(Continued on page 45) 

WKDF Stages 
8-Hour Concert 

By DOUG HALL 

Frank Bilotta is appointed oper-
ations manager of WGLD-FM High 
Point. N.C. succeeding Tommy 
Walker, who becomes general man-
ager of WKIX-AM Raleigh. N.C. 
Both stations are owned by Bernie 
Mann's Mann Media. Bilotta comes 
from WiYE-Buffalo. N.Y.. where he 
was operations manager. 

* * * 

Judith Brackley has resigned as 
p.d. at WCAS-AM Cambridge, 
Mass., to handle a news and an-
nouncing position at WCOZ-FM 
Boston. She will be succeeded by 
music director Don Cohen, who has 
been with the station for four years, 
the past three as music director. 

Paul Richardson is named p.d. at 
WWDE-AM-FM Hampton. Va. He 
will continue his 10 a.m. to 2 p.m. 
show. ... Staci Rivers now handles 
the 2 to 6 a.m. slot on WDEE-AM. 
He comes from KVEG-AM Las 
Vegas. ... Ken Justiss, operations 
manager at TM Productions, has 
been promoted to vice president. 

* * * 

KSEM-AM Moses Lake. Wash., 
has a new on-air lineup: Marvin 
Mitchell, morning drive; Dennis 
Lloyd, midday: Daniel John, after-
noon drive: and Karen McKenzie, 
nights. All but Lloyd are new to the 
station. 

(Continued on page 39) 

NASHVILLE-WKDF-FM Ra-
dio hosted its initial 1979 One For 
The Sun outdoor summer concert at 
Hermitage Landing recreation area. 

The eight-hour event, the station's 
fourth in three years. netted a total 
of $7,000 to benefit the state depart-
ment of human services program for 
abused and neglected children, as 
well as the local crisis intervention 
center. 
A crowd of more than 4.000 baked 

in 90-degree heat to see entertain-
ment provided by six groups includ-
ing Target, Clarence "Gatemouth" 
Brown, the Dave Perkins Band, the 
Winters Brothers Band. Capricorn 
recording artist Tim Krekel and 
RCA Free Flight artist Mychael. 

Singer/songwriter Don Schlitz, 
who won a Grammy this year for 
"The Gambler," made a surprise 
guest appearance between sets. 
WKDF program director Alan 

Sneed notes that a second One For 
The Sun concert is scheduled for 
Aug. 4 to benefit the muscular dys-
trophy association. 
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Send money and advertising copy to: 

Radio- IV Job Mart, Billboard 

1515 Broadwav, N.Y. 10036 

CONTEMPORARY AM STATION 
in medium college market needs afternoon 
drive announcer with production experi-
ence Good pay and benefits. Excellent 
climate ( hunting 8. fishing). Send tape and 
resume to 

Rn augse r 

PO Box 430, Ruston, LA 71270 
EOE MF 

MORNING NEWSMAN 
Minimum 5 yrs radio news experience 
Some experience in contemporary format 
also necessary Send tape and resume to 

News Director 
WHBQ Radio 

483 So. Highland 
Memphis, TN 38111 

PROGRAM DIRECTORS 
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CLASSIFIED 

ADS 
Position wanted or position open-
your message gets to over 100,000 
readers weekly. 

Don't Miss Another Week 

CALL Leni Teaman (TOLL FREE) 
800/223-7524 

NOW to place your ad 

Advertising Brings Results 



Billboard's 
Blank Tape Special 
takes your Message 

Everywhere 
Billboard's 1979 Blank Tape Special 
Billboard takes your sales message to the 

Professional Tape Market. Recording studios, 
duplicating services, equipment and acces-
sory manufacturers, marketers of raw blank 
tape and more. If you service and sell to the 
professional blank tape industry, put your 
money where your market is. 

Billboard brings the message home to the 
Consumer Tape Market. Cassettes, 8-Track, 
reel-to-reel, accessories and tape care prod-

Date of Issue: October 27, 1979 

ucts. Blank tape special articles cover retail 
merchandising techniques, distribution, the 
growing consumer market, and marketing 
blank video cassettes. If you service or sell to 
the consumer blank tape industry, put your 
money where the market is. 

Billboard's 1979 Blank Tape Special 
If you're in tape, there isn't a better adver-

tising opportunity in the universe. Get your 
advertising message in now. Contact your 
Billboard advertising representative today. 

Advertising Deadline: October 5, 1979 

Billboa 
The Weekly Authority in Tape/AudioNid 

de 
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Billboard Singles Rodio Action 
Ploylist Top Add Ons Ploylist Prime Movers * Regional Breakouts & Notional Breakouts 

TOP ADD ONS -NATIONAL 
LITTLE RIVER BAND-Lonesome Loser (Capitol) 

THE CARS— Let s Go ( Elektra) 

ROBERT JOHN—Sad Eyes ( EMI) 

—Discotheque Crossover 

ADD ONS —The two key prod 
ucts added at the radio stations 
listed, as determined by station 

personnel. 
PRIME MOVERS— The two 
products registering the great 
est proportionate upward 
movement on the station's 
playlist, as determined by sta 
tion personnel 

BREAKOUTS— Billboard Chart 
Dept summary of Add On and 
Prime Mover information to re 
Hect greatest product activity 
at Regional and National levels 

Pocific Southwest Region 
• TOP ADD ONS: 

LITTLE RIVER BAND— Lonesome Loser (Cap, 

DIONNE WARWICK— I'll Never Love This Way 
Again (Ansia) 

BONNIE 10YER—Got To Give Into Love ( Co 
lumbia) 

• PRIME MOVERS 

THE BRACO—My Sharona (Capitol) 
(D) CHIC—Good Times (Atlantic) 
(D) BARBRA SIREISAND—Main Event (Columb, 

BREAKOUTS 

ROBERT PALMER—Bad Case 01 Loving You ( Is 

DIRE STRAITS— Lady Writer (Warner Brothers) 
&DORIS! BROTHERS—Ghost Dancer (Scott, 

Brothers) 

KHI—LA. 

D* DAVID NAUGHTON—Makin' It ( RSO) 12.6 

D* THE KNACK—My Sharona ( Capitol) 15-7 

KRTH (FM)—LA. 

• BONNIE BOYER—Got To Give In To Love 
(Columbia) 

D. ADDRISI BROTHERS— Ghost Dancer ( Scott! 
Bros.) 

D* PATRICK HERNANDEZ—Born To Be Alive 
(Co(umbia) 26-14 

D* CHIC— Good Times ( At)antic) 18-9 

CFI— LA. 

• DIONNE WARWICK— I'll Never Love This 
Way Again (Arista) 

• ROBERT PALMER—Bad Case Of Loving You 
(Island) 

D* CHIC—Good Times ( Atlantic) 15.7 

D* BARBRA STREISAND —Main Event 
(Columbia) 

KCBQ—San Diego 

• WM RIVER BAND— Lonesome Loser 
(Capitol) 

D. BONNIE POINTER— Heaven Must Have 
Sent You (Motown) 

REAM—San Bernardino 

D. BONNIE POINTER— Heaven Must Have 
Sent You (Motown) 

D• KISS—I Was Made For Lovin' You 
(Casablanca) 

0* McFADDEN WHOEHEAD—Ain't No 
Stoppin' Us Now ( P.I.R.) 20-16 

* PEACHES& HERB—We've Got Love 
(Polydor/MVP) 30-22 

KERN—Bakersfield. 

• CHARUE DANIELS BAND—The Devil Went 
Down To Georgia (Epic) 

• JAMES TAYLOR— Up On The Roof 
(Columbia) 

* THE KNACK —My Sharona (Capitol) 27.14 

D* BARBRA STREISAND—Main Event 
(Columbia) 26-17 

KOPA—Pheenix  

D. PATRICK HERNANDEZ—Born To Be Alive 
(Columbia) 

• DIONNE WARWICK—Ill Never Love This 
Way Again ( Arista) 

* THE KNACK—My Sharona ( Capitol) 2Z 1 

D* BARBRA STROSAND —Main Event 
(Columbia) 22 ,16 

KM—Tucson  

• ROBERT JOHN—Sad Eyes (EMI) 
• NIGHT— Hot Summer Nights ( Planet) 

* RAYDIO—You Can't Change That (Arista) 

D* BARBRA STREISAND—Main Event 
(Columbia) 21-12 

KQE0—Mbémuerque 

• AMERICA—The Only Game In Town 
(Capitol) 

• EDDIERABBITT—Suspicions ( Elektra) 

* CHARLIE DANIELS RAND—The Devil Went 
Down To Georgia ( Epic) 18-7 

* THE KNACK—My Sharona ( Capitol) 25-13 

KENO—Las Vegas 

• UTILE RIVER BAND— Lonesome Loser 
(Capitol) 

DA DONNA SUMMER— Bad Girls (Casablanca) 
7.1 

D* PATRICK HERNANDEZ—Born To Be Alive 
(Columbia) 23-15 

KFMR—San Diego  

• UTTLE RIVER BAND—Lonesome Loser 
(Capitol) 

• DIRESTRAITS—Lady Writer (WB) 
• CHARLIE DANIELS BAND—The Devil Went 

Down To Georgia ( Epic) 29-23 

* JOE JACKSON— Is She Really Going Out 
With Him (A&M) 17.11 

Based on station playlists through Thursday (7/19/79) 

PRIME MOVERS-NATIONAL 
(D) BARBRA STREISAND —Main Event (Columbia) 

THE KNACK— My Sharona (Capitol) 

(D) CHIC—Good Times (Atlantic) 

Pacific Northwest Region 
• TOP ADD ONS: 

LITTLE RIVER BAND— Lonesome Loser 
(Capitol) 

SUPERTUMP—Breaklast In America (AGM) 
MAXINE NIGHTINGALE—Lead Me On 

Windsong) 

* PRIME MOVERS 

BARBRA STREISAND—Main Event (Columbia) 
THE KNACK—My Sharona ( Capitol) 
10E IACRSON—Is She Really Going Out With 

Hon (AMA) 

BREAKOUTS 

ROBERT PALMER—Bad Case 01 Loving You 
Island) 

RICKIE LEE JONES—Youngblood (WD) 
DIRE STRAITS—Lady Writer (WB) 

KING—Seattle 

• RICKIE LEE JONES— Youngblood (WB) 

• LITTLE RIVER BAND— Lonesome Loser 
(Capitol) 

* ELTON JOHN—Mama Can't Buy You Love 
(MCA) 10-3 

* JOHN STEWART—Gold (RSO) 7-2 

ILIRR-Spokane  

• SPYRO ORA-Morning Dance ( Infinity) 

D. PATRICK HERNANDEZ—Born To Be Alive 
(Columbia) 

* THE CARS— Let's Go ( Elelitra) 26-19 

D* BARBRA STREISAND—Main Event 
(Columbia) 16-7 

KTAC —Tacoma 

KFRC—San Francisco 

• SUPERTRAMP—Breakfast In America 
(A&M) 

• LITTLE RIVER BAND— Lonesome Loser 
(Capitol) 

* .10E JACKSON— Is She Really Going Out 
With Him (A&M) 12 7 

* THE KNACK—My Sharona ( Capitol) 9 2 

KYA—San Francisco 

• EDDIE RABBITT—Suspicions (Elektra) 

• EDDIE MONEY—Maureen (Columbia) 
* POCO—Heart Of The Night (MCA) 110 

D* BARBRA STREISANO— Main Event 
(Columbia) 12•4 

CUP—San Jose 

• SUPERTRAIMP—Goodbye Stranger (ABM) 
• PATRICK HERNANDEZ—Born To Be Alive 

(Columbia) 
* DR. HOOK—When You're In Love With A 

Beautiful Woman (Capitol) 10-6 
* BARBRA STROSAND—Main Event 

(Columbia) 15-10 
KROY—Sacramento 

• UTTLE RIVER BAND— Lonesome Loser 
(Capitol) 

• CHARUE DANIELS BAND— The Devil Went 
Down To Georgia ( Epic) 

* JOHN STEWART—Gold (RSO) 10-4 
* 10E1ACKSON—Is She Really Going Out 

With Him (AO) 12.6 

KYNO—Fresno 

• MARSHALL TUCKER BAND— Last Of The 
Singing Cowboys (WB) 

• JAMES TAYLOR— Up On The Roof 
(Columbia) 

* ANNE MURRAY—Shadows In The Moonlight 
(Capitol) 198 

* BARBRA STREISAND —Main Event 
(Columbia) 21 12 

KGW — Portland 

• WINGS— Getting Closer (Columbia) 
• LOBO—Where Were You When ! Was Falling 

In Love (MCA) 
* ATUINTA RHYTHM SECTION— Do It or Die 

(PolydoriBG0) 15-8 
D* BARBRA STREISAND—Mam Event 

(Columbia) 23-15 

• THE KNACK—My Sharona (Capitol) 

• EARTH, WIND A FIRE—After The Love Has 
Gone ( Arc 

D* ANITA WARD— Ring My Bell (Juana) 7-3 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 16-12 

KCPX —Salt Lake City  

• DIRESTRAITS— Lady Writer (WB) 

• BAD COMPAIIY—Gone, Gone, Gone (Swan 
Song) 

D* DONNA SUMMER— Bad Girls ( Casablanca) 
10-2 

* THE KNACK—My Sharona ( Capitol) 25.15 

KRSP —Salt Lake City  

• ROBERT JOHN—Sad Eyes (EMI) 

• ROBERT PALMER— Bad Case Of Loving You 
(Island) 

* GERRY RAFFERTY—Days Gone Down 
(United Artists) 10-5 

* ATLANTA RHYTHM SECTION— Do It Or Die 
(Polydor/BGO) 12-6 

KIMN—Denver 

• CHARLIE DANIELS BAND— The Devil Went 
Down To Georgia (Epic) 

• THE CARS— Let's Go ( E(ektra) 

* 10E1ACKSON—Is She Really Going Out 
With Him (A&M) 

D* BARBRASTREISAND—M urn Event 
(Columbia) 23-13 

KM—Seattle 

• ROBERT PALM ER— Bad Case Of Loving You 
(Island) 

• MAXINE NIGHTINGALE— Lead Me On 
(Win bong) 

* THE KNACK—My Sharona ( Capitol) 19.10 

D* BARBRA STREISAND —Main Event 
(Columbia) 21 ,15 

KYYX—Seattle 

• LITTLE RIVER BAND— Lonesome Loser 
(Capitol) 

0* DONNASUMMER—Bad Girls ( Casablanca) 
83 

* GERRY RAFFERTY—Days Gone Down 
(United Artists) 11.8 

KCBN —Reno 

• ROBERT PALMER— Bad Case Of Loving You 
(Island) 

• OLIVIA NOVTON-JOHN— Totally Hot ( MCA) 

* THE CARS— Let's Go ( Elektra) 34-24 
* THE K NACK — My Sharon° ( Capitol) 27•10 

North Central Region 

WDRQ— Detroit 

BREAKOUTS-NATIONAL 
ROBERT PALMER—Bad Case Of Loving You (Island) 

OLIVIA NEWTON-JOHN—Totally Hot ( MCA) 

SUPERTRAMP—Goodbye Stranger (A&M) 

• DEBBIE JACOBS—Don't You Want My Love 
(MCA) 

• RAB—Dont Sit Down ( RSO) 

* SWITCH— Best Beat (Gordy) 16-13 

* STEPHANIE MILLS— Put Your Body Into It 
(RCA) X.18 

WTAC — Flint 

• CHARUE DMIIELS BAND—The Devil Went 
Down To Georgia (Epic) 

• EARTH, WIND & FIRE—Alter The Love Has 
Gone (Arc) 

D* CHIC—Good Times (Atlantic) 20-14 

* THE KNACK—My Sharona ( Capitol) 25.15 

2-96 (VIZZLFM)—Grand Rapids  

• WET WILLIE—Weekends (Epic) 

• CHARLIE DANIELS RAND—The Devil Went 
Down To Georgia (Epic) 

D* ANITA WARD— Ring My Bell (Juana) 14-8 

* ATLANTA RHYTHM SECTION— Do It Or Die 
(Polydor/I3G0) 26-19 

WAKY—Louisville 

• EARTH, WIND FIRE—After The Love Has 
Gone (Arc) 

• ROBERT JOHN—Sad Eyes (EMI) 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 8-2 

* ELTON JOHN—Mama Can't Buy You Love 
(MCA) 11 7 

WBGN—Bowling Green 

• DIRE STRAITS— Lady Writer (WB) 

• ATLANTA RHYTHM SECTION—Spooky 
(Polydor/BGO) 

* RODIO — You Can't Change That (Arista) 
22-13 

* THE KNACK—My Sharona ( Capitol) 14.5 

WGCL—Cleveland 

• OLIVIA NEWTON-JOHN— Totally Hot (MCA) 

• DIANA ROSS—The Boss ( Motown) 

* WET WILLIE—Weekends (Epic) 28.23 

* THE KNACK— My Sharona ( Capitol) 16.8 

WZZP — Cleveland 

• EARTH, WIND & FIRE— After The Love Has 
Gone ( Arc) 

De PATRICK HERNANDEZ—Born To Be Alive 
(Columbia) 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 14-4 

* JOHN STEWART—Gold (RSO) 27.19 

Q-102 (WKRQ-FM)—Cincinnati 

• EARTH, WINDS FIRE—After The Love Has 
Gone (Arc) 

Da BARBRA STREISAND—M a in Event 
(Columbia) 

* ATLANTA RHYTHM SECTION— Do It Or Die 
(Polydor/13G0) 30-26 

* RAYDIO —You Can't Change That (Arista) 
23.17 

WNCI—Columbus 

• MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 

• THE CARS— let's Go ( Elektra) 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 16-3 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 9-2 

WCUE—Akron 

• TOP ADD ONS 

EARTH, WIND d FIRE— Alter the Love Has 
Gone (Arc) 

ROBERT JOHN—Sad Eyes ( EMI) 
THE CARS—Let s Go ( Elektra) 

* PRIME MOVERS: 

CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

THE KNACK—My Sharona ( Capitol) 
ATLANTA RHYTHM SECTION— Do It Or Die 

;Polydor SCO) 

BREAKOUTS: 

OLIVIA N(WTOITIOHN—Totally Hot (MC) 
DIANA ROSS—The Boss ( Motown) 
SUPERTRAMP—Goodbye Stranger (HEM) 

CKLW— Detroit 

• ROBERT JOHN—Sad Eyes ( EMI) 

• SUPERTRAMP —Goodbye Stranger (A&M) 

* DIONNE WARWICK— Ill Never Love This 
Way Again ( Arista) 4-1 

* THE KNACK—My Sharona ( Capitol) 28.7 

• SPYROGYRA—Morning Dance ( Infinity) 

• THE JONES GIRLS—You Gonna Make Mn 
Love Somebody Else ( P.) R.) 

* JOHN STEWART—Gold (RSO) 13-4 

* CHIC— Good Times (Atlantic) 20-11 

13-Q OVIITQ)—Pittshu* 

• ROBERT PALMER—Bad Case Of Loving You 
(Island) 

• SUPERTRAMP— Goodbye Stranger (A&M) 

* CHARLIE DANIELS BAND—The Devil Went 
. Down To Georgia ( Epic) X-20 

D* BARBRA STREISAND—Main Event 
(Columbia) 20-10 

WPEZ—Pittsburgh 

• THE CARS— Let's Go ( E)ektra) 

• TRIUMPH— Hold On (RCA) 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 22.12 

* CHIC— Good Times (Atlantic) X-21 

Southwest Region 

• TOP ADD ONS 

LITTLE RIVER BAND—Lonesome Loser 
(Capitol) 

MOBARBRAsTRBSAND-Main Event (Columbia) 
THE CARS- Let's Go ( Elektra) 

* PRIME MOVERS: 

CHARLIE DANIELS-The Devil Went Down To 
Georgia (Epic) 

THE KNACK—My Sharona (Capitol) 
MAXINE leIGHTINGALE—Lead Me On 

(Windsongi 

BREAKOUTS: 

ROBERT PALMER—Bad Case Of Loving You 
(Island) 

SUPERT1tAMP—Goodbye Stranger (ACM) 
HERB ALPERT—Rise (AMU) 

KILT—Houston 

• ROBERT PALMER—Bad Case Of Loving You 
(Island) 

D. BARBRA STREISAND— M ain Event 
(Columbia) 

* CHARLIE DANIELS RAND— The Devil Went 
Down To Georgia (Epic) 23 12 

* THE KNACK — My Sharona ( Capitol) 208 

KRBE—Houston 

• THE CARS— Let's Go ( Elektra) 

• SUPERTRAMP —Goodbye Stranger (ACM) 

KUF— Dallas 

• ROBERT JOHN —Sad Eyes ( EMI) 

• LITTLE RIVER BAND—Lonesome Loser 
(Capitol) 

* ANITA WARD— Ring My Bell ( Juana) 11-5 

* ATLANTA RHYTHM SECTION— Dull Or Die 
(Polydor/BG 0) 18,12 

KNUS-FM —Dallas 

• OLIVIA NEWTON-JOHN—Totally Hot ( MCA) 

• NIGHT—Hot Summer Nights ( Elektra 
Asylum) 

D* DONNA SUMMER— Bad Girls ( Casablanca) 
8-1 

* JOE JACKSON—Is She Really Going 0 ut 
With Him (ACM) 

KFJZ-FM (Z-97)—Ft. Worth _ 

• THE KNACK —My Sharona ( Capitol) 

D. BARBRA STREISAND— Main Event 
(Columbia) 

* BILLY THORPE—Children Of The Sun 
(Capricorn) 13.3 

* ELECTRIC LIGHT ORCHESTRA— Don't Bring 
Me Down (Jet) 17-12 

KW — El Paso 

• ELECTRIC LIGHT ORCHESTRA— Don't Bring 
Me Down ( Jet) 

• MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 14-8 

D* PATRICK HERNANDEZ—Born To Be Alive 
(Columbia) 23-16 

WKY—Oklahoma City  

• LITTLE RIVER BAND— Lonesome Loser 
(Capitol) 

• HERB ALBERT— Rise (A&M) 

* RAYDIO—You Can't Change That (Arista) 
17,8 

* ELTON JOHN— M a ma Can't Buy You Love 
(MCA) 13-6 

KELI—Tulsa 

• ROCKETS—Oh Well (RSO) 

• SUPERTRAM P — Goodbye Stranger (ACM) 

* CHARLIE DANIELS RAND—The Devil Went 
Down To Georgia ( Epic) 28.16 

* RAYINO—You Can't Change That (Arista) 
18-9 

«MR-New Orleans 

• CHARLIE DANIELS BAND-The Devil Went 
Down To Georgia ( Epic) 

• THE JONES GIRLS—You're Gonna Make Me 
Love Somebody Else ( P.1 R) 

* MIME NIGHTINGALE— Lead Me On 
(Windsong) 14.2 

0* CHIC—Good Times (Atlantic) 29-10 

VMOE—New Orleans 

• UTTLE RIVER RAND—Lonesome Loser 
(Capitol) 

• STEPHANIE MILLS—What Cha Gonna Do 
With My Love (20th Century) 

* CROWD PLEASERS—Freaky People 
(Westbound) 12-5 

* MAXINE NIGHTINGALE— Lead Me On (Swan 
Song) 8-2 

KEEL—Shreveport  

• THE CARS— Let's Go ( Elektra) 

• THE KNACK— My Sharona ( Capitol) 

D* DONNA SUMMER— Bad Girls (Casablanca) 
11,7 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 169 

Midwest Region 
• TOP ADD ONS 

THE KNACK— My Sharona ( Capitol) 
MAXINE NIGHTINGAL(—Lead Me On (Wind 

song 
ELECTRIC LIGHT ORCHESTRA— Don't Bring ME 

Down (Jet) 

* PRIME MOVERS: 

RAYDIO—You Can't Change That (Arista) 
ANNE MURRAY—Shadows In the Moonlight 

(Capitol) 
DONNA SUMMER—Bad Girls ( Casablanca) 

BREAKOUTS: 

SNIFF 'N' THE TEARS— Driver's Seat (Atlantic) 
JOURNEY— Loin touche'. Squeezin' (Co-

lombia) 
FLASH & THE PAN—Hey Saint Peter ( Epic) 

WLS— Chicago 

• THE KNACK— My Sharona ( Capitol) 

* ELECTRIC LIGHT ORCHESTRA— Don't Bring 
Me Down ( let) 8)3 

* RAYDIO—You Can't Change That (Arista) 

«UN—Chicago 

* EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 12.8 

0* CHIC—Good Times ( Atlantic) 20-16 

WIROK—Rakford 

• LITTLE RIVER BAND—Lonesome Loser 
(Capitol) 

• DIONNE WARWICK— Never Love This 
Way Again ( Arista) 

* JOHN STEWART—Gold (RSO) 15 -4 

O* BARBRA STREISAND—M n Event 
(Columbia) 9-2 

WIFE—Indianapolis 

• ROBERT JOHN— Sad Eyes ( EMI) 

• HERMAN BROOD& HIS WILD ROMANC E— 
Saturday Night ( Amnia) 

* CHARLIE DANIELS BAND— The Devil Went 
Down To Georgia ( Epic) 19-7 

* THE KNACK—My Sharona (Capitol) 22-9 

(Continued on page 24) 

o Copyright 1979, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored 
in a retrieval system, or trans-
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or oth-
erwise, without the prior written 
permission of the publisher. 



WHEN THIS ALBUM IS ON, NOBODY WU HEAR YOU SCREAM. 

"FEARLESS" 
Straight talk from a man who's net afraid to 
be different. Its music that takes chances. 
An album wit guts. If you ve got the nerve, 

you' II listen. . Carefully. 

TEARLESS".„, AN ALBUM BY TIM CURRY. 
IncILdes the stimulating single, I DO THE ROCC,...11E,5 r-'3 Top \lational Add On/Billboard 

ON A&M RECORDS & TAPES 
Produced by Dick .LVagner S Michael Kamen 

TIM CURRY ON TOUR: 7/26 Bottom Line, New York, NY • 7/27 The Bayou, Washington, CC • 7/29 Toads, New Haven, CT • 7/30 Shubert Theatre, 
Philadelphia', PA • 7/31-8/1 Paradise, Boston, MA • 8/3 munch & Judy Theatre, Detroit, MI • 8/4 Park West, Chicago, IL • 8/5 Agora, Youngstown, OH 
8/6 Agcra, Cleveland, OH • 8/8 Headliners, Madison, WI • 8/9 Chariie's Sky Room, Milwaukee, W • 8/10 Uptown Theatre, Minneapolis, MN, • 8/11 Music 
Box, Omaha, NE • 8/13 Webster College, St. Louis, MO • 8/14 Boomer Theatre, Oklahoma City, OK • 8/15 Uptown Theatre, Kansas City, MO 
8/17 Armadillo. World Headquarters, Austin, TX • 8/18 Texas Cpry House, Houston, TX • 8/19 Palladium, Dallas, TX • 8/21 Rainbow Music Hall, Denver, CO 
8/23 Coliseum, Phoenix, AZ — opening for Peter Frampton • 8/.25 Pantages, Los Angeles, CA • 8/27 Old Waldorf, San Francisco, CA 
8/31 Palladium, New York, NY 

©1379 AISIO Records Inc All Rights Reserved 
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Billboard Sines Rodio Action 
Based on station playlists through Thursday (7/19/79) 

Ploylist Top Add Ons • 

Ploylist Prime Movers * 

• Continued from page 12 
WNDE-Indianapolis 

• ROBERT PLAN ER- Bad Case Of Loving You 
(Island) 

• ELECTRIC LIGHT ORCHESTRA- Don't Bring 
Me Down ( let) 

* KISS-IWas Made For Loom' You 
(Casablanca) 14.8 

* BARBRA STREISAND- Ma in Event 
(Columbia) 21-12 

WOKY-Mihvaukee 

• ELECTRIC LIGHT ORCHESTRA- Don't Bring 
Me Down (Jet) 

• SNIFF 'N' THETEARS- 0 river's Sea t 
(Atlantic) 

* DON NA SUM M ER - Bad Girls ( Casablanca) 
6.1 

* THE KNACK-My Sharona ( Capitol) 3017 

W/1111-FM-Mihvaukee 

• FLASH & THE PAN- Hey Saint Peter ( Epic) 

• NICK LOWE-Cruel To Be Kind (Columbia) 

* JOE JACKSON-Is She Really Going Out 
With Him (A&M) 18-10 

* ANNE MURRAY-Shadows In The Moonlight 
(Capitol) 9-9 

KS/Q-FIA -St. Louis 

• SNIFF ' N' THETEMS-Drivers Seat 
(Atlantic) 

• JOUNIEY-Loom', Touchin', Squeezin' 
(Columbia) 

*' ANNE MURRAY-Shadows In The Moonlight 
(Capitol) 22-14 

* THE KNACK-My Sharona (Capitol) 25-6 

KXOK -St. Louis 

* SPIRO GYRA-Morning Dance ( Infinity) 16 
11 

* RAYDIO -You Can't Change That (Arista) 
21-10 

KIOA- Des Moines 

• MAXINE NIGHTINGALE- Lead Me On 
(Windsong) 

De BARBRA STREISAND-Main Event 
(Columbia) 

* CHAR UE DANIELS BAND-The Devil Went 
Down To Georgia ( Epic) 23-3 

* DAVID NAUGHTON-Makin' It ( RSO) 11-5 

KOMI-Minneapolis 

• ART GARFUNKEL-Since I Don't Have You 
(Columbia) 

• WET WILLIE-Weekends (Epic) 

* JAM ES TAYLOR-U p On The Roof 
(Columbia) 12-7 

* JOE JACKSON-Is She Really Going Out 
With Him (A&M) 21-15 

KSTP-M inneapolis 

• CHARLIE DANIELS BAND-The Devil Went 
Down To Georgia.(Epic) 

• MICHAEL JOHNSON- This Night Won't Last 
Forever ( EM)) 

* JAM ES TAYLOR-Up On The Roof 
(Columbia) 11-6 

* RAYDIO-You Can't Change That (Arista) 6-
1 

WHB-Kansas City 

• EARTH, WIND & FIRE-After The Love Has 
Gone (Arc) 

• MAXINE NIGHTINGALE- Lead Me On 
(Windsong) 

* ABBA-Does Your Mother Know (Atlantic) 
10-6 

Dw DONNA SUMMER-Bad Girls (Casablanca) 
19-7 

KBEQ- Kansas City 

• RICKIE LEE JONES-Youngblood (WB) 

• SNIFF'N' THE TEARS- Driver's Seat 
(Atlantic) 

w ABBA-Does Your Mother Know (Atlantic) 
21-7 

D* BARBRA STREISAND-Main Event 
(Columbia) 17-5 

KKLS-Rapid City 

• LITTLE RIVER BAND-Lonesome Loser 
(Capitol) 

• SU PERIRAMP -Goodbye Stranger (A&M) 

* MAXINE NIGHTINGALE- Lead Me On 
(Windsong) 15.10 

* ELTON JOHN-Mama Can't Buy You Love 
(MCA) 10-6 

KQWB -Fargo 

• LITTLE RIVER BARD-Lonesome Loser 
(Capitol) 

• HERB ALPERT-Rise (A&M) 

* CHARLIE DANIELS BAND-The Devil Went 
Down To Georgia ( Epic) 25-16 

D* BARBRA STREISNID-Main Event 
(Columbia) 13.2 

KLE0 -Wichita 

• SUPERTRAMP-Goodbye Stranger (A&M) 

• JOURNEY- Loom', Touchin'. Squeezin' 
(Columbia) 

* KANSAS- People Of The Southwind 
(Kirshner) 10-7 

* ANNE MURRAY-Shadows In The Moonlight 
(Capitol) 9-6 

Northeast Region 
• TOP ADD ONS: 

LITTLE RIVER BAND-Lonesome Loser 
(Capitol) 

ATLANTA RHYTHM SECTION- Do It Or Die 
(PolydoriBG0) 

ROBERT JOHN-Sad Eyes ( EMI) 

* PRIME MOVERS: 

SWIM ST1BSMID-Main Event (Columba) 
CHIC-Good Times (Atlantic) 
EARTH, WIND & FIRE-After The love Has 

Gone (Arc) 

BREAK OUTS: 

OLIVIA NEWTON-JOIN-Total(y Hot ( MCA) 
BONNIE BOYER-Got To Give In To Love 

(Columbia) 
RICIUE LEE JORS-Youngblood (WE) 

WABC7New York 

Do BARBRA STREISAND-Main Event 
(Columbia) 

D* DAVID NAUGHTON-Makin' It ( RSO) 16-12 

0* CHIC- Good Times ( Atlantic) 10-5 

WX1.0799-X - New York 

• LITTLE RIVER BAND-Lonesome Loser 
(Capitol) 

• ROBERT JOHN- Sad Eyes (EMI) 

* BARBRA STREISAND -Main Event 
(Columbia) 14-5 

* EARTH, WIND & FIRE-After The Love Has 
Gone ( Arc) 30.18 

WPTR -Albany 

• LITTLE RIVER BAND-Lonesome Loser 
(Capitol) 

• LOBO-Where Were You When I Was Falling 

* SPYRO GYRA-Morning Dance ( Infinity) 
30-23 

* BARBRA STREISAND -Main Event 
(Columbia) 16-8 

*TRY-Albany 

• EARTH, WIND & FIRE-Aft er The Love Has 
Gone ( Arc) 

• CHARLIE DANIELS BAND-The Devil Went 
Down To Georgia ( Epic) 

D* BARBRA STREISAND-Main Event 
(Columbia) 14-6 

Do KISS-IWas Made For Loving You 
(Casablanca) 22-12 

WKBW- Buff alo   

* RAYDIO -You Can't Change That (Arista) 
30-17 

w NIGHT- Hot Summer Nights ( Planet) 29-
25 

WYSL- Buffalo 

• ELECTRIC LIGHT ORCHESTRA- Don't Bring 
Me Down ( let) 

• BAD COMPANY- Gone, Gone. Gone (Swan 
Song) 

* THE KNACK-My Sharona ( Capitol) 27-8 

* BLONDIE-One Way Or Another ( Chrysalis) 
29,14 

WENF-Rochester 

• LITTLE RIVER BAND-Lonesome Loser 
(Capitol) 

• EDDIE RABBITT-Suspicions(Elektra) 

* CHARLIE DANIELS BAND-The Devil Went 
Down To Georgia ( Epic) 36-16 

D* McFADDEN & WHITEHEAD-Ain't No 
Stoppin' Us Now ( P.1 R) 16-6 

WRK0- Boston 

• LITTLE RIVER BAND- Lonesome Loser 
e. e ,(Capitoi) 

• ATLANTA RHYTHM SECTION- Do It Or Die 
(Polydor/I3G0) 

* THE CARS- Let's Go ( Elektra) 14-7 

D* CHIC- Good Times (Atlantic) 18-9 

WBZ-FM - Boston 

• DENIECE WILLIAMS-I've Got The Next 
Dance (Arc) 

• M -Pop Music (Sire) 

F7105 (WVBF)-Boston 

• EARTH, WIND & FIRE-After The Love Has 
Gone (Arc) 

• RICKIE LEE JONES-Youngblood (WB) 

* THE KNACK-My Sharona ( Capitol) 32-24 

D* KISS-IWas Made For Lovin' You 
(Casablanca) 21-15 

WDRC - Hartford 

• LITTLE RIVER BAND- Lonesome Loser 
(Capitol) 

• NIGHT- Hot Summer Nights ( Planet) 

* MAXINE NIGHTINGALE- Lead Me On 
(Windsong) 15-7 

* CHARLIE DANIELS BAND-The Devil Went 
Down To Georgia ( Epic) 28-19 

WPRO (AM) - Providence 

• BONNIE BOYER-Got To Give In To Love 
(Columbia) 

• OLIVIA NEWTON-JOHN-Totally Hot (MCA) 

D* BARBRA STREISAND-Main Event 
(Columbia) 18.11 

* EARTH, WIND & FIRE-After The Love Has 
Gone ( Arc) X• 22 

WPRO-FM -Providence 

• EARTH, WIND & FIRE-After The Love Has 
Gone (Arc) 

• DIONNE WARWICK -I'll Never Love This 
Way Again (Arista) 

* MAXINE NIGHTINGALE- Lead Me On 
(Windsong) 21-10 

* OAK- This Is Love ( Mercury) 18-12 

WICC - Bridgeport 

• MARSHALL TUCKER BAND- Last Of The 
Singing Cowboys (WB) 

• ELECTRIC LIGHT ORCHESTRA- Don't Bring 
Me Down ( let) 

* BARBRA STREISNID -Main Event 
(Columbia) 18-13 

* JOE JACKSON -Is She Really Going Out 
With Him (A&M) 

Mid- Atlantic Region 

• TOP ADD ONS: 

LITTLE RIVER BAND- Lonesome Loser 
(Capitol) 

SUPERTRAMP-Goodbye Stranger (MM) 
MASS PRODUCTIONS- Firecracker (Cotillion) 

* PRIME MOVERS: 

CHIC-Good Times (Atlantic) 
BARBRA STIEISAND-Main Event (Columbia) 
RAYDIO-You Cant Change That (Arista) 

BREAKOUTS: 

ELECTRIC LIGHT ORCHESTRA-Don't Bring Me 
Down (Jet) 

HERB ALPERT-Rise (AMA) 
STEPHANIE MILLS-What Cha Gonna Do With 

My Loom (20th Century) 

MIL- Philadelphia 

• STEPHANIE MILLS-What Cha Gonna Do 
With My Loom' ( 20th Century) 

• HERB ALPERT-Rise (A&M) 

* JOHN STBVART-Gold (RSO) 11.5 

D* CHIC-Good Times (Atlantic) 15-9 

WIFI-FM -Philadelphia 

WLEE- R 'almond 

• EARTH, WIND & FIRE-After The Love Has 
Gone ( Arc) 

• PEACHES & HERB-We've Got Love 
(Polydor/ MVP) 

* CHARLIE DANIELS BAND-The Devil Went 
Down To Georgia ( Epic) 14-3 

* TEDDY PENDERGRASS-Turn Off The 
Lights ( P.LR.) 23-16 

VIRVQ -Richmond 

• THE CARS- Let's Go ( Elektra) 

• SUPERTRAMP -Goodbye Stranger (AIM) 

* WET WILLIE-Weekends (Epic) 25-15 

* MAXINE NIGHTINGALE- Lead Me On 
(Windsong) 12-5 

WAEB-Allentown 

• UTTLE RIVER BAND-Lonesome Loser 
(Capitol) 

• LOBO-Where Were You When I Was Falling 
In Love (MCA) 

* PETER FRAMPTON -1 Can't Stand It No 
More (A&M) 11-5 

0* CHIC-Good Times (Atlantic) 23-14 

MUM-Harrisburg   

• UTTLE RIVER BAND-Lonesome Loser 
(Capitol) 

• THE CARS-Let's Go ( Elektra) 

* SUPERTRAMP-Goodbye Stranger (A&M) 
X-26 

* THE KNACK-My Sharona ( Capitol) 27-18 

* THE CARS- Let's Go ( Elektra) X-22 

• JOE JACKSON -Is She Really Going Out 
With Him (A&M) 11-4 

WPGC -Washington 

• ELECTRIC LIGHT ORCHESTRA- Don't Bring 
Me Down ( let) 

• MASS PRODUCTION- Firecracker 
(Cotillion) 

• RAYDIO-You Can't Change That (Arista) 
12-7 

D* BARBRA STRBSAND -Main Event 
(Columbia) 10-5 

WCAO - Baltimore 

• LITTLE RNER BAND-Lonesome Loser 
(Capitol) 

• SUPERTRAMP -Goodbye Stranger (A&M) 

* ROBERT JOHN-Sad Eyes (EMI) 27-22 

D* DAVID NAUGHTON- Makin' It ( RSO) Il-7 

WYRE-Annapolis 

• ELECTRIC LIGHT ORCHESTRA- Don't Bring 
Me Down ( let) 

• SU PERTRALA P-Goodbye Stranger (A&M) 

D* CHIC-Good Times ( Atlantic) 13-5 

D* BARBRA STREISAND-Main Event 
(Columbia) 239 

Southeast Region 
• TOP ADD ONS: 

THE CARS- Let's Go (Elektra) 
SUPERTRAMP-Goodbye Stranger (AIM) 

(D) G.Q.-i Do Love You (Arista) 

* PRIME MOVERS: 

MIRA STREISANCI-Main Event (Columbia) 
(D) CHIC-Good Times (Atlantic) 

THE IIIII£R-My Sharona (Capitol) 

BREAKOUTS: 

LIME RIVER BMW-Lonesome Loser 
(Capitol) 

DIONNE WMVIICR-I'll Never Love This Way 
Again (Arista) 

ROBERT JOHN-Sad Eyes ( EMI) 

WQAM-Miami 

• ATLANTA RHYTHM SECTION- Do It Or Die 
(Polydor/BG0 ) 

* EARTH, WIND & FIRE-After The Love Has 
Gone (Arc) 27 20 

D* BARBRA STREISAND -Main Event 
(Columbia) 3-1 

WMJ X (%X) -M iami 

• STEPHANIE MILLS- Put Your Body In It 
(20th Century) 

Do SPARKS- Beat The Clock ( Elektr a) 

0* CHIC-Goa:1 Times (Atlantic) 9-4 

• DENIECE WILLIAMS-I've Got The Next 
Dance (ARC/Columbia) 12-9 

Y-100 (WHYI-FM)-Miami 

• MASS PRODUCTION- Firecracker 
(Cotillion) 

• THE KNACK-My Sharona ( Capitol) 

* EARTH , WIND & FIRE-After The Love Has 
Gone (Arc) 26 16 

D* PATRICK HERNANDEZ-Born To Be Alive 
(Columbia) 29 22 

MOF-Orlando 

• SUPERTRJUAP -Goodbye Stranger (A&M) 

D• G.Q.-I Do Love You (Arista) 

* CHARLIE DANIELS BAND- The Devil Went 
Down To Georgia ( Epic) 12,3 

D* CHIC- Good Times ( Atlantic) 26-12 

Q-105(WRBQ-FM)-Tampa 

• LITTLE RIVER BAND-Lonesome Loser 
(Capitol) 

• THE CARS- Let's Go ( Elektra) 

* CHARLIE DANIELS BAND- The Devil Went 
Down To Georgia ( Epic) 28-18 

D* DO NNA SU MMER-Bad Girls ( Casablanca) 

Wet-Atlanta 

• UTTLE RNER BAND-Lonesome Loser 
(Capitol) 

D• G.Q.-1Do Love You (Arista) 

* JOHN STEWART-Gold (ESO) 8-4 

D* BARBRA STREISAND-Main Event 
(Columbia) 10-3 

Z-93 (WZGC-FM)-Atlanta 

• KANSAS- People Of The Southwind 
(Kirshner) 

* SUPERTRMIP-Goodbye Stranger (A&M) 
28-1.2 

0* BARBRA STREISAND-Main Event 
(Columbia) 15-5 

WBBQ-Augusta 

• SUPERTRAMP-Goodbye Stranger (A&M) 

D. G.Q.-1 Do Love You (Arista) 

* ELTON JOHN- Mama Can't Buy You Love 
(MCA) 18.8 

* JOE JACKSON -Is She Really Going Out 
With Him (A&M) 16-7 

MOM-Manta 

• ROBERT PALMER-Bad Case Of Loving You 
(Island) 

• OUVIA NEWTON-JOHN-Totally Hot (MCA) 

* MAXINE NIGHTINGALE- Lead Me On 
(Windsong) 16-11 

* THE KNACK- My Sharona ( Capitol) 27-21 

WSGA-Savannah 

• LITTLE RIVER BAND- Lonesome Loser 
(Capitol) 

• SUPERTRAMP-Goodbye Stranger (A&M) 

* THE KNACK-My Sharona ( Capitol) 23-17 

0* BARBRA STREISAND-Main Event 
(Columbia) 21-14 

WFLB7Fayetteville _ 

• HOT SUMMER NIGHTS- Night (Elektra 
Asylum) 

• OAK-This Is Love (Mercury) 

* CHARLIE DANIELS BAND- The Devil Went 
Down To Gegrgia ( Epic) 10.5 

* MAXINE NIGHTINGALE- Lead Me On 
(Windsong) 18-10 

4-1 

BI- 105 (WBJW-FM)-Orlando 

• SUPERTRAMP -Goodbye Stranger (A&M) 

• EDDIE RABBITT-Suspicions (Elektra) 

* CHARLIE DANIELS BAND- The Devil Went 
Down To Georgia ( Epic) 20-10 

D* BARBRA STREISAND - Ma in Event 
(Columbia) 27.20 

WQXQ- Daytona Beach 

• THE CARS- Let's Go ( Elektra) 

• DIRE STRAITS- Lady Writer (WB) 

* THE KNACK-My Sharona ( Capitol) 32-22 

0* PATRICK HERNANDEZ-Born To Be Alive 
(Columbia) 18-8 

WAPE-Jacksonville 

• HERMAN BROOD & HIS WILD ROMANCE-
Saturday Night (Ariola) 

• HOTEL-You've Got Another Thing Coming 
(MCA) 

* ROBERT JOHN-Sad Eyes ( EMI) 28-24 

D* THE JONES GIRLS-You Gonna Make Me 
Love Somebody Else ( P.I.R.) 30-25 

WAYS-Charlotte 

• DIONNE WARWICK- I'll Never Love This 
Way Again (Arista) 

• NANTUCKET-G ive Me Your Love ( Epic) 

* ROBERT JOHN-Sad Eyes (EMI) 24-13 

0* CHIC-Good Times (Atlantic) 22-17 

WKIX-Raleigh 

• DIONNE WARWICK -I'll Never Love This 
Way Again (Arista) 

• THE CARS-Let's Go ( Elektra) 

D* CHIC-Good Times (Atlantic) X-29 

D* BARBRA STREISAND-Mam Event 
(Columbia) 26-17 

WTMA-Charkeston 

Do BONNIE POINTER- Heaven Must Have 
Sent You (Motown) 

Do G.Q.- I Do Love You ( Arista) 

* CHARLIE DANIELS BAND-The Devil Went 
Down To Georgia ( Epic) 8-1 

* MAXINE NIGHTINGALE- Lead Me On 
(Windsong) 21-15 

WORD-Spartanburg 

• REX SMITH-Simply Jessie ( Columbia) 

• SPYRO GYRA-Morning Dance ( Infinity) 

* ROBERT JOHN-Sad Eyes (EMI) X-23 

* TEDDY PENDERGRASS-Turn Off The 
Lights ( P.I.R.) 21-13 

MAC-Nashville   

• THE CARS- Let's Go ( Elektra) 

• ROCKETS- Oh Well (RSO) 

• EARTH, WIND & FIRE-After The Love Has 
Gone (Arc) 26-13 

D* McFADDEN & WHITEHEAD-Ain't No 
Stoppin' Us Now (P.I.R.) 39-23 

(WBYQ)92-Q-Nashville 

• ELECTRIC LIGHT ORCHESTRA- Don't Bring 
Me Down (let) 

• DIONNE WARWICK- I'll Never Love This 
Way Again ( Arista) 

* WINGS-Getting Closer (Columbia) 15.11 

* BARBRA STRBSAND-Main Event 
(Columbia) 20.13 

WHBQ - Memphis 

• ROBERT JOHN- Sad Eyes (EMI) 

• "M"-Pop Music (Sire) 

* THE KNACK-My Sharona (Capitol) 23-14 

D* CHIC- Good Times (Atlantic) 9-3 

WFU -Chattanooga   

• BONNIE BOYER-Got To Get Into Love 
(Columbia) 

• SPYRO GYRA-Morning Dance ( Infinity) 

* WET WIWE-Wee kends ( Epic) 11-5 

* ROBERT JOHN-Sad Eyes (EMI) 14-4 

WRJZ-Knoxville 

• ELECTRIC LIGHT ORCHESTRA-Confusion 
(let) 

• DIONNE WARWICK- I'll Never Love This 
Way Again (Arista) 

* CHIC- Good Times (Atlantic) 24-10 

* BARBRA 5-IRMA/ID- Main Event 
(Columbia) 17-6 

WGOW -Chattanooga 

• HOTEL-You've Got Another Thing Coming 
(MCA) 

• HERB ALPERT- Rise (AIM) 

* ROBERT JOHN- Sad Eyes ( EMI) 18-12 

o BARBRA STREISAN D -Main Event 
(Columbia) 22.13 

VIERC-Birminm 

• THE CARS- Let's Go ( Elektr a) 

• TEDDY PENDERGRASS-Turn Off The 
Lights ( PIE.) 

* MAXINE NIGHTINGALE- Lead Me On 
(Windsong) 13-7 

* THE KNACK-My Sharona (Capitol) 16-5 

VISGN-Birmintham 

• THE CARS- Let's Go ( Elektra) 

• SUPERTRAM P -Goodbye Stranger (A&M) 

* MAXINE NIGHTMGALE-Lead Me On 
(Windsong) 14-3 

* HOTEL-You've Got Another Thing Coming 
(MCA) 15-8 

MillY-Morrtgomery   

• LITTLE RIVER BAND- Lonesome Loser 
(Capitol) 

• LOBO-Where Were You When I Was Falling 
In Love ( MCA) 

* ROBERT JOHN- Sad Eyes ( EMI) 17.10 

* THE KNACK-My Sharona (Capitol) 21-14 

KAAY- Little Rock 

• LITTLE RIVER BAND-Lonesome Loser 
(Capitol) 

• THE K RACK- M y Sharona (Capitol) 

* CHARUE DANIELS BAND-The Devil Went 
Down To Georgia ( Epic) 17-11 

* GERRY RAFFERTY-Days Gone Down 
(United Artists) 13-9 

WSEZ (Z-93)-Winton-Salem  

• EARTH, WIND & FIRE-After The Love Has 
Gone (Arc) 

• HOT CHOCOLATE-Going Through The 
Motions ( Infinity) 

WINGS-Getting Closer (Columbia) 25-18 

* PETER FRAMPTON -ICan't Stand It No 
More (A&M) X-22 

WAIV-$acksonville 

• NIGHT-Hot Summer Nights ( Planet) 

* WINGS- Getting Closer (Colum bia) 30-25 

* ROBEftT JOHN- Sad Eyes ( EMI) 27-20 

o Copyright 1979, Billboard Publi-
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cation may be reproduced, stored 
in a retrieval system, or trans-
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or oth-
erwise, without the prior written 
permission of the publisher. 



Dickey Lee's hit-filled career was well underway 
before some Dickey Lee fans were born. 

And he hasn't stopped making hits yet. In fact, 
Dickey Lee's new album just may be his biggest hit 
ever. It's brimming with sweet, satisfying country 
tunes that capture love, life, and longing as only 
Dickey Lee's songs can. 
And after sixteen years of hit-making, there's still 

no end in sight. 
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Billboard Album Radio Action 
Playlist Top Ad Ons • Top Requests/Airplay * Regional Breakouts & Notional Breakouts 

Based on station playlist through Wednesday (7/18/79) 

Top Add Ons-National 
DAVID WERNER—(Epic) 

POUSETTE—DART BAND—Never Enough (Capitol) 

REO SPEEDWAGON—Nine Lives (Epic) 

NILS LOFGREN—N ils (A&M) 

ADD OPUS— The four key prod• 

ucts added at the radio stations 

listed; as determined by station 

personnel. 

TOP REQUESTS/AIRPLAY— 

The four products registering 

the greatest listener requests 

and airplay: as determined by 

station personnel. 

BREAKOUTS— Billboard Chart 

Dept. summary of Add Ons and 

Requests/Airplay information 

to reflect greatest product ac-

tivity at regional and national 

levels. 

Western Region 
• TOP ADD ONS: 

DAVID WERNER —(E Pic) 
REO SPEEDWAGON—Nine Lives (Epic) 
MAX GRONENTHAL —Whistling in The Dark 

(Chrysalis) 
JOHN COUGAR —( Roza) 

*TOP REQUEST/AIRPLAY 

THE CARS—Candy 0 ( E)ektra) 
THE KNACK—Get 1 he Knack (Capitol) 

KANSAS—Monolith (Kirshner) 
GREG KIHN —With The Naked Eye ( Beserkley) 

BREAKOUTS: 

DAVE EDMUNDS— Repeat When Necessary 
(Swan Song) 

MOON MARTIN—Escape From Domination 

(Capitol) 
FLAMIN' GROOVIES—Jum pin in The Night 

(Sire) 
B-52'S—(WB) 

KSAN-FM —San Francisco (Jill Fough) 

• BATTERED WIVES—(Bomb) 

• B-52'S—(WB) 

• DAVE EDMUNDS—Repeat When Necessary (Swan 

Song) 

• FLAMIN' GROOVIES—Jump in' in The Night (Sire) 

• DAVID KUBINEC—Some Things Never Change 
(ARM) 

• ANTHONY PHILLIPS—Sides (Passport) 

* ILUEOYSTERCULT—Mirrors (Columbia) 

* IAN HUNTER—You're Never Alone With A 
Schizophrenic ( Chrysalis) 

* KINKS—Low Budget (Arista) 

* NICK LOWE—Labour Of Lust (Columbia) 

KVIST.FM—Los Angeles (Pamela May) 

• MAX GRONENTHAL —Whistl mg In The Dark 
(Chrysalis) 

• DAVID WERNER—( Epic) 

• REO SPEEDWAGON—Nine Lives (Epic) 

• JOHN COUGAR—(Riva) 

* THE KNACK—Get The Knack (Capitol) 

* KANSAS—Monolith (Kirshner) 

* NE CARS—Candy •0 ( Elektra) 

* STANLEY CLARKE—I Wanna Play For Y011 
(Nemperor) 

KPRI-FM —San Diego (JesseSummers) 

• MAX GRON ENTHAL —Whist ling In The Dark 

(Chrysalis) 

• JIMI HENDRIX—The Essential Jun Hendrix Volume 
Two ( Reprise) 

• THE REDS—(A&M) 

• WALTER EGAN—Hi Fi (Columbia) 

* THE KNACK—Get The Knack ( Capitol) 

* ELECTRIC LIGHT ORCHESTRA— Discovery (let) 

* THE CARS—Candy° (Elektra) 

* PAT TRAVERS—Go For What You Know ( Polydor) 

KZOK .F1k1 —Seattle (Brad lioffmaii) 

e «Hy— ( Planet) 

• THE REDS—(A&M ) 

• MOON MARTIN—Escape From Domination 
(Capitol) 

• DAVE EDMUNDS—Repeat When Necessary (Swan 
Song) 

• NE RU MOUR—Frogs, Sprouts. Clogs & Krauts 
(Arista) 

• HOTEL —(M CA) 

* KANSAS—Monolith (Kirshner) 

* ELECTRIC LIGHT ORCHESTRA—Discovery (let) 

* THE CARS—Candy 0 (Elektra) 

* THE KNACK—Get The Knack (Capitol) 

KZAP.FM—Sacremente (ChrisMiller) 

• SCORPIONS—Love Drive (Mercury) 

• REOSPEEDWAGON—Nine Lives (Epic) 

* SUMINAMP—Brea ast In America (A&M) 

• 1HE CARS—Candy° (Elektra) 

* KANSAS—Monolith (Kirshner) 

* WINGS—Back To The Egg (Columbia) 

KFIAL-AM — Denver (Ira Gordon) 

• PETER TOSH—M yst Man ( Rolling Stones) 

• RYCOODER—Bop Till You Drop (W8) 

• MARC BENNO—Lost In Austin (A&M) 

• THE RUMOUR— Frogs. Sprouts. Clogs & Krauts 
(Arista) 

• JOHN COUGAI—(Riva) 

• SNIFF 'N' THE TEARS— Fickle Heart (Atlantic) 

* NICK LOWE—Labour 01 Lust (Columbia) 

* THE KNACK—Get The Knack (Capitol) 

• DUKE JUPITER— Taste The Night (Mercury) 

* DIRE STRAITS—Communique (WB) 

KZEL.FM — Eugene (Chris Kovarik) 

• MOON MARTIN— Escape From Domination 
(Capitol) 

• try COODER—Bop Till You Drop (WB) 

• DAVE EDMUNDS—Repeat When Necessary (Swan 
Song) 

• PLEASURE—Future Now ( Fantasy) 

* PAT TRAVERS—Go For What You know (Polydor) 

* THE CARS—Candy 0 ( Elektra) 

* ROBERT PALMER—Secrets (Island) 

* WALTER EGAN—Hi Fi(Columbia 

KSJO-FM — San Jose ( P. Wells/T. Mashey) 

• FLAMIN' GROOVIES—Jumpin' In The Night (Sire) 

• MI HENDRIX— The Essential limiliendrix Volume 
Two ( Reprise) 

• DAVID WERNER—( Epic) 

• IAN GOMM—Gomm With T he Wind ( Epic) 

• MOON MARTIN—Escape From Domination 
(Capitol) 

• B-521—(YiB) 

* NILS LOFGREN—Nils (ARM) 

* GREG KIHN—With The Naked Eye (Beserk(ey) 

* THE KNACK—Get the Knack ( Capitol) 

* WINGS—Back To The Egg ( Columbia) 

Southwest Region 
• TOP ADD ONS 

DAVID WERNER—arid) 
NILS LOFGREN—N ils (ASH) 

JOHN COUGAR—) Riva) 
RY COODER—Bop ¡ dl You Drop (WB) 

Top Requests/Airplay-Notional 
THE KNACK—Get The Knack (Capitol) 

THE CARS—Candy-0 (Elektra) 

SUPERTRAMP—Breakfast In America (A&M) 

KANSAS—Monolith (Kirshner) 

*TOP REQUEST/AIRPLAY: 

THE CARS—Candy 0 (Elektra) 
THE KNACK—Get the Knack ( Capitol) 

ELECTRIC LIGHT ORCHESTRA—Discovery (let ) 
DIRE STRAITS—Com munique (W8) 

BREAKOUTS: 

KINKS— Low Budget ( Arista) 
BLACKJACK—) Polydor 
NEIL YOUNG & CRAZY HORSE— Rust Never 

Sleeps ( Reprise) 
QUEEN— Live Killers ( Elektra) 

KZEW.FM — Dallas ( DorisMillet) 

• DAVID WERNER—nod ) 

* THE CARS—Candy 0 ( Elektra) 

* KANSAS— Monolith (Kirshner) 

* DIRE STRAITS—Communique (WB) 

* TH E KNACK —Get The Knack ( Capitol) 

KTXQ-FM — Dallas/Ft. Worth (Tim Spencer) 

• WALTER EGAN—Hr F i ( Columbia) 

• BLACKJACK—(Polydor) 

• NILS LOFGRFJI— Nils (A&M) 

• LITTLE RIVER HAND— First Under The Wire 
(Capitol) 

• KINKS—Low Budget ( Arista) 

• LOUISE GOFF1N —Kid Blue (Asylum) 

* THE KNACK—Get The Knack (Capitol) 

* THE CARS—Candy 0 (Elektra) 

* SUPERTRAMP—Breaktast In America (ASH) 

* VAN HALER — II (WB) 

KLOL.Mil — Houston (Paul Riann) 

• QUEEN— Live KillerS ( Flektra) 

• BLACKJACK —( Polydor) 

• NILS LOFGREN —N ils (A&M) 

* ELECTRIC UGHT ORCHESTRA—Discovery (let) 

* KANSAS—Monolith (Kirshner) 

* THE CARS—Candy.0 (Elektra) 

* KINKS— Low Budget (Arista) 

KLBJ-FM —Austin (G. Mason /1. Quarles) 

• CRIMSON TIDE—Reckless Love ( Capito)) 

• SPORTS—Don't Throw Stones ( Mushroom) 

• RY COODER—Bop Till You Drop (WB) 

* THE CARS —Candy.° ( Elektra) 

* LEM LOVICH—Stateless (Stiff / Epic) 

* KINKS— Low Budget (Arista) 

• THE KNACK—Get The Knack ( Capitol) 

WRNO-FM —New Orleans (Rod Glenn) 

• 

• 

• 

• POINT BLAJIK—Airplay (MCA) 

• 

KINKS— Low Budget (Arista) 

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps 

(Reprise) 

GREG KIHN— With the Naked Eye (Beserkley) 

ROBIN WILLIAMS—Reality What A Concept 
(Casablanca) 

ELECTRIC LIGHT ORCHESRtA—Discovery (let) 

* WINGS—Back To The Egg (Columbia) 

* ATLANTA RHYTHM SECTION—Underdog (Polydor) 

• MCKIE LEE JONES—De B) 

KY102-FM—Kansas City (M. Floyd/ ). McCabe) 

• REO SPEEDWAGON —N inelives ( Epic) 

• BLACKJACK—(Polydor) 

• DAVID WERNER—(Epic) 

• JOHN COUGAR—(Riva) 

* BILLY THORPE—Children Of The Sun ( Capricorn) 

* THE CAM—Candy 0 (Elektra) 

* THE KNACK—Get The Knack (Capitol) 

* ELECTRIC LIGHT ORCHESTRA—Discovery I let) 

Midwest Region 
• TOP ADD ONS' 

NILS LOFGREN (ASPA) 
REO SPEEDWAGON—Ni ne Lives (( pic) 
MAX GRONENTHAL —Whist)ing In The Dark 

(Chrysalis) 
POUSETTE— DART BAND— Never Enough 

(Capitol) 

*TOP REQUEST/AIRPLAY 

THE KNACK— Get the Knack ( Capitol) 
SUPERTRAMP—Breakfast In America (ASH ) 

THE CARS—Candy 0 (Elektra) 
THE WHO— The Kids Are Alright ( MCA) 

BREAKOUTS: 

MOON WREN —Escape From Domination 

(Capitol) 
MICHAEL STANLEY BAND—Greatest Hints 

(Arista) 
KINKS—Low Budget (Arista) 
HMI HENDRIX—The Essential limi Hendrix 

Volume Two (Reprise) 

WYAVW.FM— Detroit (i.e Udder) 

• NILS LOFGREN—Nils (ASH) 

* THE CARS—Candy. 0 ( Elektra) 

* VAN HALEN—I1 (WB) 

• THE KNACK—Get The Knack ( Capitol) 

* SUPERTRAMP—Breakfast in America (AMA) 

WIRT-FM—Chicago (Bob Gelms) 

• KINKS— Low Budget (Arista) 

• DAVE EDMUNDS—Repeat When Necessary (Swan 
Song) 

• JIMI HENDRIX—The Essential limi Hendrix Volume 
Two ( Reprise) 

• POUSETTE— DART BAND—Never Enough ( Capitol) 

• MOON MARTIN—Escape From Domination 

(Capitol) 

• LINE LOVICH —Stateless (Stiff/Epic) 

* ELVIS COSTELLO—Armed Forces (Columbia) 

* NICK LOWE—Labour Of Lust (Columbia) 

* THE WHO—The Kids Are Alright ( MCA) 

* THE KNACK—Get The Knack (Capitol) 

VILVQ-FM—Columbos (Stow. Hoosier) _ 

WAIMS-FIA — Cleveland (John Gorman) 

• MICHAEL STANLEY BAND—Greatest Hints (Arista) 

• NILS LOFGREN—Nds(A&M) 

* CHARLIE DANIELS BAND—H Mile Reflections 
(Epic) 

* SUPERTRAIAP—Brea Mast in America (AMA) 

* CHEAP TRICK —At Budokan (Epic) 

* JOURNEY—Evolution (Columbia) 

• aioPPER—(Ar,olai 

• MOON MARTIN— Escape From Domination 
(Capitol) 

• JOHN COUGAR—( Rive) 

• DAVID WERNER—( Epic) 

* THE KNACK—Get The Knack (Capitol) 

* SUPERTRAMP—Breaklast in America (API) 

* CHEAP TRICK—At Budokan (Epic) 

* THE CARS—Candy 0 ( Elektra) 

WYDD FM — Pittsburgh (J. Robertson/ M. Kneen) 

• NILS LOFGREN—Nds (A&M) 

• THE REDS—(A&M) 

• RY CDODER—Bop Till You Drop (WB) 

• LAUGHING DOGS—(Columbia) 

• LOUISE GOFF1N—Kid Blue (Asylum) 

• RACHEL SWEET—Fool Around (St iff / Columbia) 

* KANSAS—Monolith (Kirshner) 

* CHARLIE DANIELS BAND—Million Mile Reflections 
(Epic) 

* THE CARS—Candy 0 ( Elektra) 

* SUPERTRAMP—Breaktast In America (AMA) 

WABX-FM — Detroit (Ted Ferguson) 

• REOSPEEDWAGON—Nine Lives (Epic) 

• STANLEY CLARKE-1 Wanna Play For You 
(N emperor) 

* E KNACK—Get The Knack (Capitol) 

* QUEEN— Live (E(ektra) 

* ELECTRIC LIGHT ORCHESTRA—Discovery (let) 

* THE WHO—The Kids Are Alright ( MCA) 

KSHE-FM —St. Louis (Ted %beck) 

• REOSPEEDWAGON—Nine Lives (Epic) 

• DON NIX—Skyrider (Cream) 

• DAVID WERNER—( Epic) 

• WALTER EGAN—Hi Fr (Columbia) 

• MAX GRONEKNAL—Whistling In The Dark 
(Chrysalis) 

• THE A'S—(Arista) 

* KANSAS— Monolith (Kirshner) 

* THE CARS—Candy-0 (Elektra) 

* THE KNACK—Get The Knack (Capitol) 

* CLIMAX BLUES BAND— Rev) To Reel (WB) 

Southeast Region 

Notional Breakouts 
B-52'S—(WB) 

FLAMIN' GROOVIES—Jumpin' In The Night (Sire) 

MOON MARTIN— Escape From Domination ( Capitol) 

NEIL YOUNG & CRAZY HORSE— Rust Never Sleeps ( Reprise) 

• TOP ADD ONS: 

DAVID WERNER— il plc, 

RY COODER—Bop Till You Drop ( WB) 
POUSETTE—DART BAND— Never Enough 

r Capitol) 

RECORDS-0z irgin) 

*TOP REQUEST/AIRPLAY 

WINGS— Back To The Egg ( Columbia) 

PAT TRAVERS—Go For What You Know 

rPolydory 
ROBERT PALMER—Secrets (Island) 
THE KNACK— Get The Knack ( Capitol) 

BREAKOU TS . 

DAVE EDMUNDS—Repeat When Necessary 

(Swan Song) 
GREG KIHN — With The Naked Eye ( Eleserkley 
NEIL YOUNG & CRAZY HORSE—Rust Never 

Sleeps ( Reprise) 
PETER TOSH—Mystic Man ( Rolling Stones) 

ZETA? (WORI).FM—Orlando(Bill Mims) 

• GREG MHO—With The Naked Eye ( Beset kley) 

• DAVID WERNER—(Epic) 

• DIXON HOUSE BAND—Fighting Alone ( Infinity) 

• BUCKJACK—(Polydor) 

• POINT BLANK—Airplay (MCA) 

• NILS LOFGREN—Nds (ASH) 

* PAT TRAVERS—Go For What You Know (Polydor) 

* BLACKFOOT—Strikes (Atco) 

* HENRY PAUL BAND—Grey Ghost (Atlantic) 

* MARSHALL TUCKER BAND—Running Like The 
Wind (W8) 

WRAS-FM—Adinda (Cledra While) 

• rt c000ut—Bop Till You Drop (WS) 

• POUSETTE—DART BAND—Never Enough (Capitol) 

• PETER TOSH —Mystic Man ( Rolling Stones) 

• MKHAEL STANLEY—Greatest Hints (Arista) 

• DAVID VIERNER—(Epic) 

• WALTER EGAN—Hi Fr (Columbia) 

* BLUE OYSTER CULT—Mirrors (Columbia) 

* PAT TRAVERS—Go For What You Know ( Polydor) 

* NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps 
(Reprise) 

* GREG KIHN—With The Naked Eye (Beserkley) 

WQXM.FM —Tampa (Nick Van Cleve) 

• REO SPEEDWAGON—Nine L Ives (( Pic) 

• NEIL YOUNG & CRAZY HORSE— Rust Never Sleeps 
(ReprIse) 

* TH E KNACK—Get the Knack (Capitol) 

* THE CARS—Candy0 (Elektra) 

* PAT TRAV(RS—Go For What You Know ( Polydor) 

* WINGS—Back To the Egg (Columbia) 

WSHE-FM — Ft. Lauderdale (Michelle Robinson) 

• DAVID WERNER—( Epic) 

• MOON MARTIN— Escape From Domination 
(Capitol) 

• DAVE EDMUNDS—Repeat When Necessary (Swan 
Song) 

• RUBINOOS—Back I o The Drawing Board 
(Beserk)ey) 

• THE RECORDS—)Virgin) 

* THE KNACK—Get the Knack (Capitol) 

* THE CARS— Candy 0 ( Elektra) 

* WINGS— Back To The Egg ( Co(umbia) 

* ROBERT PALMER—Secrets (Island) 

WQSR.FM —Tampa (Steve Huntington) 

• POUSETTE —DART BAND— Never Enough ( Capitol) 

• HMI HENDRIX—The Essential limi Hendrix Volume 
Two ( Reprise) 

• LOUISE GOFFIN—Kid Blue (Asylum) 

• STANLEY CLARKE-1 Wanna Play For You 
(Nemperor) 

• NEIL LARSEN—High Gear ( Horizon) 

• DAVE EDMUNDS—Repeat When Necessary (Swan 
Song) 

* WINGS— Back To The Egg ( Columbia) 

* SUPERTRAMP—Breakfast In America (ASH) 

* ATLANTA RHYTHM SECTION—Underdog (Polydor) 

* ELECTRIC LIGHT ORCHESTRA— Discovery (Jet) 

WHFS.FM —Washington, D.C. ( David Einstein) 

• LONG JOHN BALDRY—Baldry s Out ( EMI/ 
America) 

• THE RECORDS —( Virgin) 

• PETERTOSH—Mystic Man ( Rolling Stones) 

• RY COODER—Bop Till You Drop (WB) 

• ELAMINIGROOVIES—lumpin* In the Night (Sire) 

• B.52'S—(WB) 

* DAVE EDMUNDS—Repeat When Necessary (Swan 
Song) 

* NICK LOWE—Labour Of Lust (Columbia) 

* THE RUMOUR—Frogs, Sprouts, Clogs & Krauts 
(Arista) 

* ROBERT PALMER—Secrets (Island) 

Northeast Region 
e TOP ADD ONS: 

POUSETTE— DART BAND—Never Enough 

(Capitol) 
SANFORD/TOWNSEND BAND—Nail Me To The 

Wall (WB) 
DAVE EDMUNDS—Repeat When Necessary 

(SwanSong) 
DAVID WERNER — p,c) 

*TOP REQUEST/AIRPLAY: 

THE CARS— Candy 0 Melitral 

THE KNACK—Get The Knack (Capitol) 
SUPERTRAMP—Breakfast In America (AMA) 

NICK LOWE —t abour Of Lust ( Columbia) 

BREAKOUTS: 

B- 52'S — OMB ) 
FLAMIN' GROOV1ES—Jum pm' In the Night 

(Sire) 
RY COODER —Bop Till You Drop (WB) 

RACHEL SWEET—Fool Around ( Still Columbia , 

WNEWFM —New York (Maryanne McIntyre) 

• SANFORD/TOWNSEND BAND—Nail He To the 
Wall (WB) 

• RY COODER—Bop Till You Drop (WB) 

• 852'S—(WB) 

• MAX GRONEKTHAL—Whistling In The Dark 
(Chrysa)is) 

• RAMIN' GBOOVlES—)smpin' in the Night (Sire) 

• CRUSADERS—Street Life (MCA) 

* THE CARS—Candy 0 ( Elektra) 

* DIRE STRAITS—Communique(WB) 

* TM E KNACK —Get The Knack (Capitol) 

* NICK LOWE—Labour Of Lust (Columbia) 

WCMF.Fld —Rochester (Bill Martin) 

• RY COODER—Bop T You Drop (WEI) 

• POINT BLANK—Anplay (MCA) 

* DIE CARS—Candy 0 (Elektra) 

* THE KNACK—Get The Knack (Capitol) 

* KANSAS— Monolith (Kirshner) 

* NICK LOWE—Labour Of Lust (Columbia) 

WBAB-FM — Babylon (Bernie Bernard) 

• THE REDS—(A&M) 

• MAX GRONENTHAL mg In The Dark 

(Chrysa)is) 

• LAZY RACER—(A&M) 

• SANFORD/TOWNSEND BAND—Nail Me To the 
Wall (WB) 

• BILL FALCON—(mproper Attire (UA) 

• KATE TAYLOR— It's in There ( Columbia) 

* THE KNACK—Get The Knack (Capitol) 

* SUPERTROJAP— Brea kfast In Am (ASH)efICa 

* PETER FRAMPTON—Where I Should Be (AMA) 

* THE CARS—Candy0 (Elektra) 

»MUM—Philadelphia (Dick Hunpte) 

• JOHN COUGAR—(Rive) 

• DAVE EDMUNDS—Repeat When Necessary (Swan 
Song) 

• HMI HENDRIX—The Essential Jinn Hendrix Volume 
Two ( Reprise) 

• DAVID WERNER—( Epic) 

• HOTEL —( MCA) 

* THE KNACK—Get the Knack ( Capitol) 

* SU P(RTRAMP—Breakf ast in America (ARM) 

* THE CARS—Candy 0 ( Elektra) 

* THE WHO— The Kids Are Alright ( MCA) 

WPIX.FM —New York (Meg Griffin) 

• B-52'S—(WB) 

• FLAN IN' CROOKS-1 umpin' In The Night (Sire) 

* THE KNACK—Get the Knack ( Capitol) 

* SUPERTRAMP—Breakfast In America (ARM) 

* NICK LOWE—Labour Of Lust (Columbia) 

* LENE LOVICH—Stateless (Stiff / Epic) 

WIIR.FM—New Tod (D. McNamera /L. Kleinma n) 

• WALTER EGAN—Hi Fi ( Columbia) 

• IAN GOMM—Gomm With The Wind ( Epic) 

• POUSETTE —DART BAND— Never Enough ( Capitol) 

• RY COODER—Bop Till You Drop (WB) 

• 8.srs-(w8) 

• uniGHINSDOGS-(columbia) 

* GRAHAM PARKER &THE RUMOUR—Squeezing Out 
Sparks ( Ansta) 

* CHARLIE DANIELS BAND—Million Mile Reflections 

(Epic) 

* BILL BRUFORD —One ° fa Kind ( Polydor) 

WDCN-FM—Boston (Kate Ingram) 

• B-52'S—(WB) 

• FLAMIN' GROOVIES—lumpin> in The Night (Sire) 

• MOON MARTIN—Escape From Domination 
(Capito)) 

• POUSETTE—DART BAND—Never Enough ( Capitol) 

• THE REDS—(A&M) 

• SPORTS— Don't Throw Stones ( Mushroom) 

* THE CARS— Candy-0 kfra) 

* PATTI SMITH GROUP—Wave (Arista) 

* RACHEL SWEET— Fool Around (Stiff/Columbia) 

* ELECTRIC LIGHT ORCHESTRA— Discovery (let) 

WPLR-FM —New Haven (G. Weingarthi E. Michaelson) _ 

• DAVE EDMUNDS—Repeat When Necessary (Swan 
Song) 

• PO USETTE—DART BAND—Never Enough ( Capitol) 

• 

• 

• DAVID WERNER—( Epic) 

• IAN GOMM—Gomm With T he Wind (Epic) 

* THE CARS—Candy 0 ( Elektra) 

REO SPEEDWAGON —Nine Lives (Epic) 

RACHEL SWEET—Fool Around (Stiff/Columbia) 

* CHARLIE DANIELS BAND—Million Mile Reflections 

(Epic) 

• SUPERTRAMP—Breakfast In America (AMA) 

* DIRE STRAITS—Communique (WB) 

WSAN.FM —Allentown (Kevin Graff) 

• BUICKFOOT—Strikes (Atco) 

• MOON MARTIN—Escape From Domination 
(Capitol) 

• DAVIDWERNER—(Epic) 

• KINKS—Low Budget (Arista) 

• ROBERT PALMER—Secrets (Island) 

* THE KNACK—Get The Knack (Capitol) 

* THE CARS—Candy 0 ( E(ektra) 

* ELECTRIC LIGHT ORCHESTRA—Discovery (let) 

* SUPERT1AMP—Breakfast in America (ARM) 

o Copyright 1979, Billboard Publi-

cations, Inc. No part of this publi-
cation may be reproduced, stored 

in a retrieval system, or trans-
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or oth-

erwise, without the prior written 
permission of the publisher. 



EDWIN STARR'S 
JAMMIN' THE AIRWAVES AGAIN. 

It's Edwin Starr's latest show of talent. 
It's " H.A.P.P.Y. Radio." 
And it's record proof that The Starr 

is in contact with today. Every time this 
new album and single start spinning, 
dials stop tuning, causing"H.A.P.P.Y Radio" 
to turn up on more and more play lists 
across the land 

So be sure to tune into " H.A.P.P.Y. Radio;" 
it's Edwin Starr shining his brightest. 

f 

The Album T-591 
The Single rC-2408 
the Disco 12 inch TCD-76 

Produced by Edwin Starr 
Management: Kyle Management 

Available on 20th Century-Fox Records and Tapes 
1979 20th Century-Fox Record Corp. 

Manufact.eed . nd Distributed by RCA Records 
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  Disco   
20 NEW CLUBS, 10 MORE PLANNED 

Wood Wilkings 'Explodes' 
NASHVILLE- 1n less than a 

year. the discotheque firm of Wood 
Wilkings Ltd. has exploded into the 
U.S. market with 20 new clubs to its 
credit and another 10 scheduled to 
open within the next few months. 
The company was formed to de-

sign and build discotheques and 
clubs for hotels and chains. How-
ever, in the short time that the firm 
has been in operation. its scope has 
greatly expanded. 
"When we began last August." 

says British-born Michael Wilkings. 
"my partner. Simon Wood. started 
out on his living room table in his 
house in Toronto. and I started on 
my living room table in my New 
York apartment." 

Since then, the company has 
grown from two to 24 employes. and 
includes a full range of services, in-
cluding blueprints and interior 
drawings and designs. development 
of the individual club concept and 
theme, construction from demoli-
tion to finished project. sound and 
lighting equipment geared to high-
quality specifications and a full pro-
gram of music servicing and general 
consultancy once the club has 
opened. 

KIP kIR131 

Wilkings feels that it is this wide 
scope of in-house services offered by 
his firm that accounts for its rapid 
success in the discotheque field. "We 
involve ourselves in all aspects of 
profits projections. investment esti-
mates. revenue expectations and a 
full-service music program." 
This program consists of recruit-

ing and training disk jockeys for 
each club, total planning and sup-
plying of records, and a follow-
through thrust containing marketing 
and merchandising studies, systems 
and cost analyses. and food and bev-
erage consultation. 
Wood Wilkings Ltd.'s biggest 

client todate has been the Ramada 
Inn chain, although recently the 
company has begun working with 
both the Hilton and Sheraton corpo-
rations on the installation of restau-
rants and discos. 

In July. the firm launched its new-
est venture. Adagio. in Nashville's 
Hyatt Regency Hotel. Wood Wil-
kings Ltd. owns the name and con-
cept design for Adagio and plans to 
franchise the clubs throughout the 
country. 
"We designed the club to replace 

the Hvatt's outdated Blue Max 

Looking for a modular 

DISCO DANCE FLOOR? 
• Durable, translucent, Polypropylene surface, 

rugged unitized steel frame ... units of 
30-x30-

• Modules form almost any shape floor ... 
squares, rectangles, octagons, etc. 

• Easily replaced red, green, blue and amber 
floor bulbs. 

• One or two light patterns in a floor to form a 
variety of pulsating designs. 

Write for literature and prices 

DISC- •DEK 
59 High St. New Britain, Conn 06051 ) 

• • • 
SYSTE111 LIGHT COMROLLER 

start with four... 

Q ,O14 

...then odd more. 

O 3one to select... 

...then affect Ifie effect. 

LS rIMC MAIN CONTACK 

S 44 EXPANDER 

S 42 ZONE CONTROL 

S 41 MATAiX 

now odd watts_ 
with a powerrx11( 
box. 

Sa POUIER AAR 

Room which had lost most of its 
clientele," notes Wilkings. "When 
we analyzed this particular market. 
we found there were no disco-
theques aimed specifically at the af-
fluent, better educated 25-40 age 
group in Nashville." 
The existing facility was totally 

stripped and renovated at a cost of 
approximately $250.000. with the in-
stallation of a sound and lighting 
system valued at $50.000. 
The sound system is tri-amped. 

using three BGW amplifiers, two 
AudioArts electronic crossovers, and 
a one-third octave paéametric fre-
quency equalizer, also by Audio-
Arts. The six loudspeakers consist of 
JBL components installed in custom 
cabinets designed by Wood Wil-
kings' technical director, each with 
an individual three-way system for a 
total of 18 separate loudspeakers. 
The system has been constructed 

to allow for a calculated 16-decibel 
drop in volume from the center of 
the dance floor out to the deejay 
booth. 
The open-sided booth features 

Technics SL 1500 Mark II turntables 
with an AudioArts mixer, an auto-
reversing Pioneer reel-to-reel tape 
recorder, and a synchronized Lite-
lab control board to oversee the in-
dependent functions of the lighting 
system. 
Of the 3.000 square foot total 

space in Adagio. 350 square feet 
have been allotted for the dance 
floor, which is expandable in size 
through removal of tables and chairs 
along its edges. The dance floor it-
self, located on the lowest level of the 
club. features tiny Tivoli-style 
chaser lights recessed spoke fashion 
into the hardwood surface, a floor-
to-ceiling mirrored wall for optical 
expansion, and a complete synchro-
meshed lighting system overhead 
with spinners, oscillators, rainbow 
strobes, chasers and beacons. 

In the center of the dance floor, 
suspended from the ceiling, is an 
acrylic sculpture that reflects the 
various multi-hued lights and pro-
vides an "edged" lighting effect onto 
the dancers. 
"We insure that every discotheque 

we open is totally different from any 
of our others," emphasizes Wilkings. 
"We also gear our record servicing 
program to the particular market in 
which each club is located, adding 
records on a request basis in addi, 
tion to our regular pool." 

LARGEST CLUB GOES ROCK ru 

One Up, One Down 
On Jersey Circuit 

By MAURIE ORODENKER 

PENNSAUKEN, N.J.—The 
South Jersey disco scene in this 
Greater Philadelphia area lost one 
club but gained another this week. 
Carl Botzenhardt, who had am-
bitious plans to reopen the Ivystone 
Inn here as a mammoth disco—turn-
ing the ballroom of the large Inn 
into what would have been the big-
gest disco dance floor in the area— 
decided instead to convert the facil-
ity into a rock music club. 
On the gain side is the elaborate 

El Marko Night Club in the Execu-
tive Motor Lodge at nearby Mount 
Laurel, N.J. After two policy 
changes as a nitery, El Marko is the 
area's newest disco. 
When El Marko opened last 

April, with a line of girls to heighten 
the nightclub setting, it planned to 
fill the after dark gap left when the 
Latin Casino in neighboring Cherry 
Hill converted to a giant disco now 
known as Emerald City. After two 
floorshow format changes, it was de-
cided that disco—so popular in these 
parts—made more sense. 
Although a latecomer to the disco 

scene here, El Marko aims to gain 
ground with a most unusual admis-
sion policy. There's no admission 
charge, not even on Friday or Satur-
day night. Wednesday night is ladies 
night when women get their first 
drink for free. 

Instead of the chrome and neon 
that characterize most of the discos, 
El Marko kept its supper club decor 
of shocking, royal red velvet studded 
with bronze statues, chandeliers, a 
mirrored wall, with furnishings in 
black and gold. Now that it is no 
longer a nightclub, the lights have 
been dimmed. New overhead light-
ing has a spotlight washing over the 
crowd. 
The small dance floor in front of 

the stage is raised so that dancers can 
spill over onto the stage itself. Addi-
tional speakers amplify the existing 
sound system. 
Aiming for a crowd older than the 

typical South Jersey disco, a lot of 
touch music is played. Since opened 
last week, the crowd has been in the 
25-40 age bracket. Tables for two 
and four ring the dance floor with 
private booth seating on a raised tier 
behind. 

Botzenhardt, who has until 
recently operated Penalty Box rock 
clubs in this area and in Wildwood, 
N.J., summer seashore resort, de-
cided to stick with it and converted 
the 100-room Inn's ballroom into a 
gigantic, 3,000 person capacity Pen-
alty Box. The ballroom features 
giant-sized stage and dance floor ac-
commodations ringed by 21 bars, 
along with state-of-the-art lights and 

(Continued on page 35) 

Call or write us—We have the fastest 
service, best stock and cheapest re-
tail price on U.S. and imports. Send 
for our FREE listings of imports, 12" 
Discs, and U.S. LP's. We also have 
10,000 pop oldies in stock. Send 
$2.00 for catalog, deductible 
against first order. 

We export to DJ's in all foregun 
countries (retail only). 

Call us about our AUTOMATIC MAILING 
SUBSCRIPTION SERVICE—personalized 
to the needs of your disco or area. 

All orders are shopped Immediately ups - 
We give personal altenhon to your needs-We 
have the best puces- Try us You'll never 
need anyone else 

CRC'S 

ORDER SERVICE 
Imports & U.S. 

New Hot U.S. LP's: 
Love [WM. beings Sedate, Rae Jell. Piel Jalara 
New Hot U.S. 12": 
foxy. Gam (linear, Easy Gem. Germs 

New Phone No. - (212) 268-1333 
We accept VISA and MASTER CHARGE 

MAIL 
41 

DISC 
RECORDS 

71 -59 Austin St. Forest Hills. NY 11375 
(20 Minutes eon, Manhattan) 

IMPORT 

DONNA SUMMER'S 

HOT STUFF 
b/w 

Journey to the Center 
of Your Heart 

12" DISCO DISC 

IMPORT 

$l" 
Limited Quantities 

TAPE KING 

Look for our 
name in lights. 

* Controllers 

Projectors 

* Design Cassettes 

* Wheels 

* Special Effect Lenses 

* Color Splodes 

*Sound Mixers 

*Rainlights 

*Spotbanks 

* Mobile Disco Consoles 

* Chaser Lights 

* Strobes 

Helicopters 

* Mirror Balls 

N'---77F-ei  

The leading lights. 
A DIVISION OF OMNICOMP 
5150N 16TH ST e 253 PHX AZ 85016 602/264 2475 

220 W 19th St 
New York, NY 10011 

212/675-0800 

COD, CASH or 
CERTIFIED CHECK only 

229 NEWTOWN ROAD, PLAINVIEVV, NY11803 
(516) 752-1288 
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ATLANTA 
This Week 
1 BORN TO BE ALIVE- Patrick Hernandez-Columbia 

(12 inch) 

7 MD GIRLS-all cuts- Donna Summer-Casablanca 
(LP' 12 inch) 

:J CRANK IT UP-Peter Brown- IC i12 inch) 

4 I'VE GOT THE NEXT DANCE-Demece 
(12 inch) 

5 RING MY BELL-Anda Ward- TB ( 12 inch) 

THIS TIME BABY-Jackie Moore- Columbia ( 12 inch) 

; LOVE MAGIC/HOLLER-John Davrs d The Monster 
Orchestra-SAM/Columbra (12 inch) 

HAPPY. RADIO-Edwin Starr- 20th Century ( 12 
Inch) 

9 UNDER COVER LOVER-all cuts- Debbie Jacobs- MCA 
ILP ii inch) 

10 BOOGIE WONDERUND-Earth, Wind & fire/ 
Emetwns-ARC (12 inch) 

II THE RUNNER-Three Degrees-Anola ( 12 inch) 

II HERE COMES MAT SOUND AGAIN-Love Deluxe-
Warner 12 inch) 

13 GOOD TIMES-Chic- Atlantic (12 inch) 

14 DISCO C.I100 0100/DANCE, FREAK MID BOOGIE/ 
LOVE'S IN YOU-Nightlife Unlimited- Casablanca 
UP: 

15 STARS-all cuts- Sylvester- Fantasy (LP/12 inch) 

BALT./WASHINGTON 
This Week 

BAD GIRLS-all cub-Donna Summer- Casablanca 
L P, 12 inch) 

2 BORN TO BE AUVE-Patrick Herrandez-Columba 
12 inch, 

3 Wt1E4 YOU WAKE UP TOMORROW-Candi Staton-
Warner ( LP/12 inch) 

4 I'VE GOT THE NEXT DANCE-Deniece Williams- ARC 
12 nch, 

5 THIS TIME BABY- Jackie Moore- Columbia (12 inch) 

6 DISCO 0100 0100/DANCE, FREAK AND BOOGIE/ 
AVE'S IN YOU- Nightlife Unlimited- Casablanca 

P) 

7 YOU CAN GET OVER/PUT YOUR BODY IN IT-
Stephanie Mills- 20th Century ( LP/12 inch) 

NIGHT RIDER-Venus Dodsun-Warner/REC ( 12 inch) 

9 CRANK IT UP- Peter Brown- TB ( 12 inch) 

10 THE BOSS/NO ONE GETS THE PRIZE/AIN'T BEEN 
MED-Diana Ross- Motown (LP/I2 inch) 

11 G0011 TIMES-Chic- Atlantic ( 12'rich) 

12 UNDER COVER LOVER-all cuts- Debbie Jacobs-MCA 
,LP ,I2 rich) 

13 HERE COMES THAT SOUND AGAIN-Lore Deluxe-
',Varner ( 12 inch) 

14 GET UP AND BOOGIE-Freddie James-Warner (12 
uchi 

15 SAVAGE LOVER-The Ring- Vanguard ( 12- inch) 

BOSTON 
This Week 
I BORN TO BE ALIVE- Patrick Hernandec - Columbia 

112 inch) 

2 MD ITIRLS-411 cuts-Donna Summer- Casablanca 
1LP/ti inch) 

3 WHEW YOU WAKE UP TOMORROW/CHNICE-Candi 
1'43ton-warner (1.71/12 inch) 

4 I'VE GOT THE NOT DANCE-Denrece Williams-ARC 
tu 2 inch) 

S GOOD nmEs-Chic-Atlanttc (12 inch) 
6 HEAVEN MUST HAVE SENT YOU- Bonnie Pointer-

Motown il2-inch) 

7 THIS TIME BABY- Jackie Moore-Columbia (12 inch) 

THE DOSS-D ana Ross- Motown ( LP/12-inch) 

9 UNDER COVER LOVER-811 cub-Debbie Jacobs- MCA 
(1P/12 Irch) 

10 CRANK IT UP-Peter Brown-TB ( 12 inch) 

11 HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner ( 12 inch) 

12 LOVE MAGIC/HOLLER-John Davis & The Monster 
Orchestra-SAN/Columbia (12 inch) 

13 NIGHT DMION'inD NOT-Take Boom -Mole (12 
inch) 

14 PUT YOUR BODY IN IT/YOU CAN GET OVER-
Stephanie Mills- 20th Century ( LP/12 inch) 

15 GROOVIN' YOU-Harvey Mason- Arista (12 inch) 

CHICAGO 
This Week 
I BORN TO BE ALIVE- Patrick Hernandez- Columbia 

(12 inch) 

2 BAD GIRLS-all cub-Donna Summer- Casablanca 
(LP/12-inch) 

3 I'VE GOT THE NEXT DANCE-Dentece 
(i2 loch) 

4 GOOD TIMES-Chic-Atlantic (12-inch) 

S CRANE IT UP- Peter Brown - TK ("2 inch) 

6 WHEN YOU WAKE UP TOMOIROW-Candi Staton-
Warner (LP/12 inch) 

7 HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner ( 12 inch) 

THIS MIME MY-Jackie Moore-Columbia ( ti- inch) 

9 HAPPY. RADIO-Edwin Starr- 29th Century ( 12. 
Inch) 

10 IT'S A DISCO-Isley Brothers- Teaneck ( LP) 

11 WIDER COVER LOVER-all cuts- Debbie Jacobs- MCA 
(LP/12 inch) 

12 GET UP NID BOOGIE-Freddie lames-Warner ( 12-
inch) 

13 RING MY BELL-Anita Ward- TB (12 inch) 

14 ME MR OF LOVE-Elaine & Ellen- Mercury ( LP) 

15 AIN'T NO STOPPIN' US BOW-McFadden d 
Whitehead-P.1.R (12 inch) 

DALLAS/HOUSTON 
DM Week 

1 BORN TO BE ALIVE- Patrick Hernandez- Columbia 
(12 inch) 

2 CRANK IT UP-Peter Brown-TB ( 12- inch) 

3 THE BOSS- Diana Ross- Motown (1P/12 inch) 

4 NAVVY. RADIO-Edwin Starr- 20th Century ( 12. 
inch) 

5 UNDER COVER LOVER-all carts- Debbie Jacobs-MCA 
(LP/I2 inch) 

6 I'VE GOT THE NEXT DANCE-Denrece Williams-ARC 
(12 inch) 

7 WANT ADS-Ullanda-Ocean (12 inch) 

11 JUST KEEP THINKIN' ABOUT YOU BABY- Tate Vega-
Motown ( 12 inch) 

9 THIS TIME BABY- Jackie Moore-Columbia (12 inch) 

10 GOOD TIMES-Chic- Atlantic ( 12- inch) 

II SAVAGE LOVER-The Ring - Vanguard (12 Inch) 

12 LOVE IS ON THE WAY-Sweet Inspirahon-RSO (12 
inch) 

13 NIGHT RIDER-Venus Dodsun Warner/RFC ( 12 .inch) 

14 WHEN YOU WAKE UP TOMORROW-Candi Staton-
Warner ( LP/ 12 inch) 

15 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer-
Motown (12 inch) 

DETROIT 
This Week 

I BORN TO BE ALIVE- Patrick Hernandez- Columbia 
(12 inch) 

2 WHEN YOU WAKE UP TOMORROW-Cash Stator-
Warner ( LP/12 inch) 

3 THE BOSS/I AIN'T BEEN UUED/ONCE IN THE 
MORNING-Diana Ross- Motown (LP/I2 inch) 

4 CRANK IT UP-Peter Brown- TB ( 12- inch) 

5 UNDER COVER LOVER-all cuts- Debbie Jacobs- MCA 
(1P/12 inch) 

6 THIS TIME BABY- Jackie Moore-Columbia 112 inch) 

7 BAD GIRLS-all cuts-Donna Summer-Casablanca 
(LP, 12 inch) 

8 YOU GONNA MARE ME LOVE SOMEBODY ELSE-Jones 
Girls- P1R (12 inch) 

9 JUST KEEP DUNKIN' ABOUT YOU BABY-Tata Vega-
Motown ( 12 inch) 

10 HIGH ON MAD MOUNTAIN- all cuts- Mike Theodore-
Westbound ( 1P/12 inch) 

II GIVE ME YOUR BODY WHILE WE'RE DANCING- Jesse 
Towers- Kick ( 12 inch) 

12 HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner ( 12 inch) 

13 NIGHT DANCIN'/RED HOT-Take Boom-Anola (LP/ 
12 inch) 

14 OVER AND OVER- Disco Circus- Columbia ( 12- inch) 

15 THE MAIN EVENT-Barbra Streesand-Columbia (12-
inch) 

LOS ANGELES 
This Week 
1 I'VE GOT THE NEXT DANCE-Denrece Williams- ABC 

(12 inch) 

2 THE BOSS/NO ONE GETS THE PRIZE/I NWT BEEN 
UCKED/ONCI IN THE MORNING-Diana Ross-
Motown ( LP/I2 inch) 

3 BORN TO OE ALIVE- Patrick Hernandez- Columbia 
(12 inch) 

4 CRANK IT UP-Peter Brown- TI) (12 inch) 

S HAPPY. RADIO-Edwin Starr- 20th Century (12 
inch) 

6 HERE COMES THAT SOUND AGAIN- Love Deluxe-
Warner (12 inch) 

7 GOOD TIMES-Chic- Atlantic (12 Inch) 

II THIS TIME BABY-lackle Moore-Columbia (12 inch) 

9 YOU CAN DO IT- AI Hudson & The Partners- MCA 
(12 inch) 

10 UNDER COVER LOVER-all cuts- Debbie Jacobs- MCA 
(LP/12 inch) 

11 WHEN YOU WARE UP TOMCIMOIV-Candi Stator-
Warner ( LP, 12 inch) 

12 BAD GIRLS-all cuts- Donna Summer-Casablanca 
(LP/12 inch) 

13 GET UP AND BOOGIE-Freddie James-Warner (12-
inch) 

14 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer-
Motown ( 12 inch) 

15 LOVE MAGIC/HOLLER-John Davis & The Monster 
Orchestra-SAM/Columba ( 12 inch) 

MIAMI 
This Week 
1 THIS TIME BABY- Jackie Moore- Columbia (12 inch) 

2 BORN TO BE ALIVE- Patrick Hernandez- Columbia 
(12 inch) 

3 BAD GIRLS-a14 cuts- Donna Summer- Casablanca 
(LP/12-inch) 

4 SAVAGE LOVER-The Ring- Vanguard (12 inch) 

5 I'VE GOT THE NEXT DANCE-Demece 
(12 inch) 

6 HERE COMES 1HAT SOUND AGAIN-Love Deluxe-
Warner ( 12 inch) 

7 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer-
Motown (12 inch) 

HAPPY. RADIO-Edwin Starr- 20th Century (12-
inch) 

9 THE BOSS-Diana Ross- Motown (LP/12 inch) 

10 JINGO/1,000 FINGER NMI/DP/KIN' AND PRANCIW-
Candido-Salsoul (LP/12 inch) 

11 SPUD ME NIGHT/WHY DOES 11 RAM/STOP-Bob A 
Relu-Charnel ( LP) 

12 DISCO CHOO 0100/DANCE, FREAK AND BOOGIE/ 
LOVE'S IN YOU- Nightlife. Unlimited- Casablanca 
(LP) 

13 YOU GONNA MAKE ME LOVE SOMEBODY ELSE-Jones 
Girls- PIR ( 12 inch) 

14 RING MY BELL-Anda Ward- TB (12 inch) 

15 HAVE A CIGAR-Rosebud-Warner ( 12 inch) 

NEW ORLEANS 
The Week 
• 1 BORN TO BE ALIVE- Patrick Hernandez- Columbia 

12 i nch) 

Peter Brown-TB 112- inch) 

( 

2 atmE 22  

3 UNDER COVER LOVER-all cuts- Debbie Jacobs- MCA 
(LP/12 inch) 

4 BAD GIRLS-all cub-Donna Summer-Casablanca 
(LP/12 inch) 

5 HAVE A CIGAR-Rosebud- Warner ( 12 inch) 

6 WANT ADS-Ullanda - Ocean (Ii inch) 

7 LOVE MAGIC/HOLLER-John Davis & The Monster 
Orchestra-SAM/Columbia ( 12 inch) 

HIGH ON MAD MOUNTAIN-all cuts- Mike Theodore-
Westbound ( LP.12 inch) 

9 DISCO CHOO 0100/DAME. FREAK AND BOOGIE/ 
LOVE'S IN YOU-Nightlde Unlirmled - Casablanca 

10 NIGHT-PRICIER- Venus Dodsun-Warner/RFC 112- inch) 

11 GET UP AND BOOGIE-Freddie James-Warner (12 
inch) 

12 I'VE GOT THE NM DANCE-Demece 

13 GOOOliTIMinEScl”-Chic-Allant.c (Ii inch) 

14 OVER AND OVER-Disco Circus- Columbia 112- inch) 

15 NAVVY. RADIO-Edwin Starr- 20th Century (12 
inch) 

NEW YORK 
This Week 
1 THIS TIME BABY- Jackie Moore- Columbia (Ii inch) 
2 I'VE GOT THE NEXT DAME-Demece 

(12 inch) 

3 HERE COMES THAT SOUND AGAIN- Love Deluxe-
Warner ( 12 inch) 

4 THE BOSS-all cuts- Diana Ross- Motown (LP/12 
inch) 

5 BAD GIRLS-all cub-Donna Summer- Casablanca 
(LP/11 inch) 

6 YOU CAN DO IT-Al Hudson & The Partners- MCA 
(12 inch) 

7 GOOD TIMES-Chic- Atlantic (12 inch) 

11 WHEN YOU WAKE UP TOMORROW/CM/ICE/ROCK-
Candi Stator- Warner (LP/I2 inch) 

9 BORN TO BE ALIVE- Patrick Hernandez- Columbia 
(12 inch) 

10 LOVE MAGIC/HOLLER-John Davis d The Monster 
Orchestra - SAM/Columbla ( 12 inch) 

11 PUT YOUR BODY IN 11/YOU CAN GET OVER-
Stephanie Mills- 20th Century ( LP/12 Inch) 

12 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer-
Motown ( 12 inch) 

13 GET UP AND BOOGIE-Freddie James- Warner ( 12 
inch) 

14 UNDER COVER LOVER-all cuts-Debbie Jacobs- MCA 
(LP/I2 inch) 

15 FOUND A CURE-Ashford & Simpson-Warner (12 
inch) 

PHILADELPHIA 
This Week 
1 WHEN YOU WAKE UP TOMORROW-Candi Staton-

Warner ( LP/12 dr, 

2 THE BOSS-all cub- Diana )loss- Motown (LP/I2 
inch) 

3 THIS TIME BABY-Jackie Moore- Columbia ( Ii inch) 

4 HERE COMES THAT SOUND AGAIN-Lone Deluxe-
Warner (12 mch) 

5 GOOD TIMES-Chic- Atlantic ( Il-inch) 

6 THE BEST BEAT IN TOWN-Switch-Motown ( Ii inch) 

7 BAD GIRLS- ail cuts- Donna Summer- Casablanca 
(LP.'I2 inch) 

III BORN TO BE ALIVE- Patrick Hernandez- Columbia 
(12 inch) 

9 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer-
Motown ( 12 inch) 

10 ITS TOO FUNKY IN HERE-James Brown- Mercury 
(12 inch) 

11 I'VE GOT THE NEXT DANCE-Dentece 
(12 inch) 

12 MOTOWN REVIEW-Phdly Cream-fantasy/WMOT (12. 
inch) 

13 CRANK IT UP-Peter Brown-TB (Ii inch) 

14 YOU CAN DO IT-Al Hudson & The Partners- NSA 
112 inch) 

15 YOU GONNA MAKE ME LOVE SOMEBODY ELSE- Jones 
Girls-PIR (12 Inch) 

PHOENIX 
This Week 
1 BUM TO BE ALM-Patrick Hemandez-Columbia 

2 (Ii UNDERC;Rh) LOVER-all cats-Debbie Jacobs- MCA 

(LP/I2 inch) 

3 I'VE GOT THE NEXT DUNCE-Demece Williams- ARC 
(12 inch) 

4 CRANK IT UP-Peter Brown-TB ( 12 inch) 

5 DISCO CHOO 0400/DANCE, MIX AND BOOGIE/ 
LOVE'S IN YOU- Nightlife Unlowted-Casablanca 
(LP) 

6°NEM,artnisli-E,CoGI°umPlEbiiallE(G121111nncne) BEGUINE-Johnny 

7 BAD GIRLS-all cub-Donna Summer- Casablanca 
(LP'12 inch) 

O WANT ADS-Ullanda-Ocean ( 12-inch) 

9 GOOD TIMES-Chic- Atlantic ( 12 inch) 

10 SAVAGE LOVER-The Ring- Vanguard ( 12 inch) 

II GIVE ME YOUR BODY WHILE WE'RE DANCING-Jesse 
Towers- Kick ( 12 inch) 

12 HAPPY. RADIO-Edwin Starr- 20th Century (12 
inch) 

13 LOVE EXCITER/DANCE MAN-El Coco-AVI ( 12- inch) 

14 GET UP BOOGIE-Leroy Gomez-Casablanca (LP) 

15 HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner (12 inch) 

PITTSBURGH 
This Week 

BORN TO BE KM-Patrick Hernandez- Columbia 
(12 inch) 

2 WHEN YOU WAKE UP TOMORROW-Cash Staton-
Warner (LP/I2 inch) 

3 I'VE GOT THE NEXT DANCE-Denrece Williams-ARC 
(12 Inch) 

4 THIS TIME BABY-Jackie Moore- Columbia (12 inch) 

5 MINT ADS-Ullanda - Ocean ( 12- inch) 

6 NAVVY. RADIO-Edwin Starr- 20th Century (12. 
inch) 

7 GOOD TIMES-Chic- Atlantic (12 inch) 

11 111E BOSS- all cuts- Diana Ross- Motown (LP/I2 
inch) 

9 UNDER COVER LOVER-all cuts- Debbie Jacobs- MCA 
(LP/12.inch) 

10 NIGHT RIDER-all cuts-Venus Dodsun-Warner/RFC 
(12 inch) 

11 CRANK IT UP- Peter Brown- TB ( 12-inch) 

12 MARRIED MEN-Bette Midler-Atlantic ( 12- inch) 

13 NEW YORK-Nuggets- Mercury ( 12 inch( 

I4 GET UP MD BOOGIE-Freddie James-Warner (ii 
inch) 

15 HERE COMES THAT SOUND AGAIN- Love Deluxe-
Warner Iii inch) 

SAN FRANCISCO 
This Week 

1 UNDER COVER LOVER-all cub- Debbie Jacobs- MCA 
(LP/12 inch) 

2 YOU CAN DO 17- Al Hudson and the Partners- MCA 
(12 inch) 

3 HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner ( 12- inch) 

4 BORN TO BE ALIVE- Patrick Hernandez- Columbia 
112 inch) 

5 WHEN YOU WAKE UP TOMORROW/NOCA-Candi 
Staton-Warner (1 P, 12 inch) 

6 LOVE MAGIC/HOLLER-John Davis & The Monster 
Orchestra-SAM/Columba (12 inch) 

7 BOOGIE VIONDERLAND-Earth. Wind & Fire/ 
[motos-ARC (12 inch) 

8 CRANK IT UP-Peter Brown-TB ( 12 .inch) 

9 THIS TIME BABY-Jackie Moore- Columbia ( 12- inch) 

10 I'VE GOT ME NEXT DNICE-Deniece Williams-ARC 
(12 inch) 

II NIGHT RIDER-Venus Dodsun-Warner ( Ii inch) 

12 OVER AND OVER-Disco Circus- Columbia (Ii inch) 

13 SEXY CREAM-Slick- Fantasy )Ii inch) 

14 ME BOSS-all cub-Diana Ross-Motown (LP/I2 
inch) 

15 DON'T STOP-Ish TB ( 12 inch) 

SEATTLE/PORTLAND 
This Week 
I BORN TO BE ALIVE- Patrick Hernandez- Columbia 

(12 inch) 

2 HAPPY. RADIO-Edwin Starr- 20th Century ( 12 
inch) 

3 CRANK IT UP-Peter Brown-TK ( 12 inch) 

4 I'VE GOT THE NEXT ONICE-Demece 
(12 inch) 

5 UNDER COVER LOVER-all cuts- Debbie Jacobs- MCA 
(LP/I2 inch) 

6 NIGHT DiVICIIIVRED HOT-Take Boom-Anola (LP/ 
12 inch) 

7 WAKT ADS-Ullanda-Ocean ( I? inch) 

HERE COMES THAT SOUND AGAIN-love Deluxe-
Warner ( 12 inch) 

9 GOOD TIMES-Chic-Atlantic (12 inch) 

10 BAD GIRLS-all cuts-Donna Summer-Casablanca 
(LP/12 inch) 

II NIGHT RIDER-Venus Dodsun-Warner ( 12 inch) 

12 GIVE ME YOUR BODY WHILE WE'RE DANCING- Jesse 
lowers- Kick ( 12 inch) 

13 SAVAGE LOVER-The Rmg-Vanguard ( 12 inch) 

14 WHEN YOU WAKE UP TOMORROW-Candi Staton-
Warner ( 12 inch) 

15 GET UP MD BOOGIE-Freddie James- Warner ( 12 
inch) 

MONTREAL 
This Week 
1 MD GIRLS--aN cuts-Donna Summer-Polydor (LP/ 

12 inch) 

2 BORN TO BE ALIVE- Patrick Hernandez- CBS ( 12-
inch) 

3 RING MY BELL-Anita Ward-CBS ( Il-inch) 

4 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer - 
Motown ( 12- inch) 

5 BEAT THE CLOCK-Sparks-WEA (il inch) 

6 HAVE A CIGAR-Rosebud-WEA ( Ii inch) 

7 WE ALL NEED LOVE-Domenic Trwano-Capitol (12 
inch) 

NAVVY. RADIO-Edwin Starr- RCA ( 12 inch) 

9 JUST KEEP THIMUK ABOUT YOU 8881-Tata Vega-
Motown ( 12- inch) 

10 UNDER COVER LOVER-Debbie Jacobs-MCA ( 12 inch) 

11 EVERYBODY GET UP AND 80061E-Freddie lames-
Urudisc ( 12 inch) 

12 UPE IN TOKYO-Japan- Quality 11? inch) 

13 THE BOSS- Diana Ross- Motown ( LP) 

14 PUT YOUR FEET TO THE BEAT-Ritchie Family 
London (LP) 

15 DAME, FRIAR, AND BOOGIE/DISCO MOO 0100-
ffightide UnlimIled-Unidisc ( 12 inch) 

  Disco  
Kiddie DJ's 
Ducks Hits 
NEW YORK - A disco "artist" 

who has shown Con tin uit\ of success 
with a string of four albums is Irwin 
The Disco Duck. 

Actually. Irwin is a kiddie "disco 
Di," who introduces simulated ver-
sions of disco hits on the Marty Ka-
sen-helmed Peter Pan label, the lat-
est album of which. " In The Navy." 
is well into six figures in units so-Id, 
accordin2 to Bugs Bower, creative 
and a8cr'director of Peter Pan. 
Bower sass the $3.98 list line () I' 

LPs and tapes, hiked from $ 2.98 
with the release of " In The Nays" 

two months ago. has been a consis-
tent rack seller, with the new pack-
age garnering weekly sales that 
sometimes reach 20f: of some of the 
nation's top selling pop albums. 
The disco series' impact has also 

extended beyond recordings. Bower 
notes. The Irwin character has been 
merchandised for T-shirts, plush 
toss. and Halloween costumes, while 
some of the label's own promotional 
items have included sailor hats. 
"duck money" and "lucky duck" 
Pin 5. 

Gaynor In Spanish 

33 

NEW YORK — Polydor is releas-
ing a Spanish- language version of 
Gloria Gaynor's hit, "I Will Sur-
vive." in 12- inch disco format. 

While the A-side is the long ver-

sion of the song in English. the B-
side is a specially remixed Spanish 
version under the title of "You Vi-
vire." Dino Fekaris produced the 
record while MVP president Freddie c 
Perren arranged the rhythm. 
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Signal 
to 

noise* 

Just one of the 

Professional features 
of the Meteor Clubman 1-1 

Write or call for full details 

and local dealer to: 

METEOR LIGHT and SOUND CO. 

155 Michael Dr, Syosset, N Y 11791 

Telephone ( 516) 364-1900 

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 major 
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops. * Hi/Fi Stereo Buyers Guide 
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TRANSTEL - SABIIVIA Ltd. 
Hermoniestr.32 TELEX:33042 
B-2000 ANTWERPEN 
Belgium 

...requests inquiries for import: 

U.S.A.-Countries of Central and South America - 
African States- Near East- Australia- New Zealand 
Balkan States-Denmark-Italy-Greece-Turbcey - Norway 

°WARE 
THEATRICAL & STUDIO SUPPLY CORP 

Your Nation's Disco Supplier 

• Mirror Balls 

• Chasing 
Lights 

• Starbursts 

• Strobes 

• Rainlights 

• Color Effects 

Color Wheels 

Color Organs 

Spotlights 

Dimmers 

Fog Machines 

Bubble Machines 

318 West 47th St., N.Y.C. (212) 245-4155 

Send for our illustrated 68-page 
Catalog on Lighting and Special Effects. 

ULd 
There are thousands of pulsar units at 
work in hundreds of situations around 
the world. Good reliable and versa-
tile controllers at the right prices. 

• Sequencers • Colour Organs • Strobes 
• Dimmers 

Write or phone for full details of our product 
and your nearest supplier 

PULUAA 
Pulsar Light of Cambridge Ltd. 
Henley Road Cambridge 

(0223) 66798 England CBI 3EA Telex 81697 

 Disco  

r_DiSCO Mix] 
By BARRY LEDERER 

NEW YORK- Billboard's Disco Forum VI 
brought together disk jockeys, club owners and 
record promotion persons to preview upcoming 
product as well as attend label parties. Colum• 
bia Records hosted receptions for such stars as 
Ronnie Dyson, Cissy Houston, Love-Zager, Mar 
lena Shaw, Deniece Williams and Jackie Moore. 
Epic entertained deejays and followers of Dan 
Hartman and Sara Dash. 

Key personnel promoter at Emergency Rec-
ords, Roy B., delighted dee¡ays with promotion 
jackets, shorts and T•shirts. Atlantic hosted a 
party for Cerrone at Pippin's which drew a 
crowd. This celebration was to introduce the art-
ist's new recoord " Rock Me." 

Other labels such as Casablanca, Arista and 
West End also hosted early evening receptions 
for deejays to meet disco promotion people in 
order to further personal relationships. 

Chanterelle Records previewed the Jim Grady 
12-inchers " Between Love And A Hard Place" to 
be released within the next several weeks. 

Disco promoter Randy Sills hosted a private 
party in previewing the new album " Danielle" in 
order to get feedback on the LP's potential. Sills 
also indicated that "Turn Me, Turn Me, Turn 
Me" by Mary Love was beginning to rate re-
sponse from certain key discos across the coun-
try. 

One of the questions concerning record pool 
heads that are not located in major areas was 
their need to be serviced. Although they are lo-
cated in the Midwest or South they felt their 
areas could be a breaking point for new product. 

Out for several weeks, and just beginning to 
pick up attention by deejays. is Francie Si-
mane's " Let Your Body Run" on the B C label 
with distribution by R.P.R. Produced by Began 
Cekic, the 12- inch 33'3 r.p.m. has a riveting 
drum and bell break that is intense and picks up 
on the forceful arrangements. The flipside is an 
instrumental version of this tune and is being 
played back to back with the vocal. 

Butterfly has released the album " Hot City" 
formerly known as Graffiti. The album consists 
of five moving cuts, all containing a multitude of 
sounds with some of the most interesting syn-
thesizer work and r&b vocal tracks to come 
along in some time. 

Two bands that stand out are the lead cut 
and album title "Ain't Love Grand" and " If All 
We're Gonna Do Is Dance." "Ain't Love Grand" 
has a sweeping flow and tight harmonies com-
pared to the latter which is more funk and late 
night- oriented with stronger emphasis on the 
brass and string sections. 

RSO has come across with a new group and a 
driving sound with AKR's "Stand Up, Sit Down." 
This 12- inch 33'3 r.p.m. is from a forthcoming 
LP titled " Rhythmic Feet." Running 8:11 min-
utes, the essential disco ingredients of full or-
chestration are powered with the group's sassy 
vocalization and catchy rhythm tracks. For a 
first outing this disk is already starting to show 
response in the clubs. 

Rock performer Edgar Winter has come out 
with a totally new concept in an album for Blue 
Sky. Produced in association with Tom Moulton 
under the direction of Steve Paul, Winter has 
crossed over into the disco field. Highlighting 
the album is "Above And Beyond" at 5:02 min-
utes which is getting extensive play and should 
warrant a 12- inch release. 

Casablanca has several 12- inch remixes 
worth noting. "The Music Machine," taken from 
the Joel Diamond Experience LP is produced 
and conceived by the artist. Heavy chanting and 
vocalization combine with harmonica and elec-
tronic effects to create a haunting, tantalizing 
sound. The Paul Jabara LP simply titled "The 
Third Album" has an interesting duo with the 
artist and Donna Summer titled " Never Lose 
Your Sense Of Humor." 

New releases worthy of note include Michelle 
Freeman's "Tumble Heat" on Polydor at 633 
minutes. This 12- inch was remixed by Jim Bur-
gess and is part of the Don Ray Album " Garden 
Of Love." From this label are recording artists 
Olympic Runners with its new LP "Dance A 
Lot." T E C Records has remixed "I Just Can't 
Stop Dancing" by Jean Wells. From California 
comes Kick Records and Jessie Towers " Give Me 
Your Body While We're Dancing." Although on a 
local label, this 12- inch 331/3 r.p.m. is picking up 
deejay reaction across the country. 

One final note on the Billboard Forum con-
cerns the inability of many deejays to gain ad-
mittance to Studio 54 for a Casablanca-spon-
sored party. It seems that the label's guest list 
was discarded at the last minute by the club's 
management and people who looked forward to 
the evening were deprived of seeing a place they 
heard so much about. 
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BORN TO BE ALIVE- Patrick 
Hernandez- Columbia 
(12 inch) 23 10987 

I'VE GOT THE NEXT DANCE-Demece 
Williams-ARC/Columbia ( 12 inch) 
23- 10991 

BAD GIRLS-all cuts- Donna Summer - 
Casablanca ( LP/12-inch) 
NBLP 2 7150 ,NBD 20167 

THIS TIME BABY- Jackie Moore-
Columbia ( 12 inch) 23 10994 

THE BOSS-all cuts- Diana Ross-
Motown ( LP/12 inch) M-8 923R I/ 
M00026D 1 

GOOD TIMES- Chic- Atlantic (12- inch) 
DSKO 192 

CRANK IT UP- Peter Brown- TK 
(12 inch) TDK 151 

UNDER COVER LOVER-all cuts-
Debbie Jacobs- MCA ( LP/12 inch) 
13920/3156 

HERE COMES THAT SOUND AGAIN-
Love Deluxe - Warner ( 12 inch) 
WBSD 8827 

WHEN YOU WAKE UP TOMORROW-
Candi Staton-(LP/12 inch BSK 
3333/WBSD 8820 

HAPPY. RADIO- Edwin Starr- 20th C 
(12 inch) TCD 76 

YOU CAN DO IT-Al Hudson & the Soul 
Partners- MCA ( LP/12 inch' ) 
AA 1136 

GET UP AND BOOGIE- Freddie James-
Warner ( 12 inch) DWBS 8857 

SAVAGE LOVER- The Ring- Vanguard 
(12 inch) SPV 23 

HEAVEN MUST HAVE SENT 
YOU- Bonnie Pointer- Motown ( 12 
inch) M00020 

LOVE MAGIC/HOLLER-John Davis & 
the Monster Orchestra- SAM/ 
Columbia ( 12 inch) 23 10976 

WANT ADS-Ullanda-Ocean (12 inch) 
OR 7500 

NIGHT RIDER- Venus Dodson- Warner/ 
RFC ( 12 inch) RCSD 8824 

PUT YOUR BODY IN IT/YOU CAN GET 
OVER-Stephanie Mills- 20th 
Century ( LP) T 583 

BOOGIE WONDERLAND- Earth. Wind & 
Fire Emotions- ARC ( 12 inch) 

RING MY BELL-Anita Ward-TK 
(12 inch) TKD 124 

DISCO CHOO CHOO/DANCE, FREAK 
AND BOOGIE/LOVPS IN YOU-
Nightlife Unlimited- Casablanca ( LP) 
NBLP 7139 

JINGO/1,000 FINGER MAN -Cancbdo-
Salsoul ( LP/12 inch ) SA 8520 

FOUND A CURE-Ashford & Simpson-
Warner ( 12 inch) DWBS 8874 

LET ME TAKE YOU DANCING- Bryan 
Adams-A&M ( 12 inch) SP 12014 

YOU GONNA MAKE ME LOVE 
SOMEBODY ELSE- Jones Girls-PIR 
(12 inch) 278 3682 

HAVE A CIGAR- Rosebud- Warner Bros 
(12 inch) WBSD 8784 

AIN'T NO STOPPIN' US NOW-
McFadden & Whitehead- PIR ( 12 
inch) ZS8 3675 

OVER AND OVER- Disco Circus-
Columbia ( LP 12 inch') JC 36049 

MOTOWN REVIEW-Phdly Cream - 
Fantasy /VIMOT ( 12 inch) D 132 

NIGHT DANCIN'/RED HOT-Taka 
Boom - Ariola ( LP/ 12 inch) SW 
5004I/AR 9010 

MARRIED MEN- Bette Midler-Atlantic 
(12 inch) DSKO 187 

PARTY LIGHT/LET YOUR BODY SHINE-
Munich Machine- Casablanca ( LP) 
NBLP 7137 

THE MAIN EVENT- Barbra Streisand-
Columbia ( LP/12-inch) IS 36115 

GROOVIN' YOU- Harvey Mason- Arista 
(12 inch) CT 53 

GIVE ME YOUR BODY, WHILE WE'RE 
DANCIN'-lesse Towers- Kick ( 12 
inch) KRD 71279 

JUST KEEP THINKIN' ABOUT YOU 
BABY/GET IT UP FOR LOVE-Tala 
Vega- Motown ( LP 12 inch) 17 
360/M0021 

LOVE IS ON THE WAY- Sweet 
Inspirations OSO ( 12 inch) RSS 304 

I WAS MADE FOR LOVING YOU- Kiss-
Casablanca ( LP/ 12 inch ) 
NBLP 7152 

WHY LEAVE US ALONE- Five Special-
Elektra ( 12 inch) AS 11408 
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HIGH ON MAD MOUNTAIN-all cuts-
Mike Theodore- Westbound ( LP/12 
inch) WT 6109/DSCO 161 

CUBA-Gibson Bros - Mango/Island 
(12 inch) MLPS 7779-A 

POUSSEZ-all cuts-Poussez-Vanguard 
(LP) VSD 79412 

AIN'T NOTHING GONNA KEEP ME FROM 
YOU- Teri DeSario-Casablanca ( LP 
12 inch) NBLP 20157 

SPEND THE NIGHT/WHY DOES IT RAIN/ 
STOP- Bob A Rela-Channel ( LP) 
CLP 1002 

24 HOURS A DAY- L. J. Johnson-AVI 
(LP) 6064 

DON'T STOP-Ish-TN (12 inch) 
TKD 156 

SEXY CREAM-Slick- Fantasy 
(12 inch) D 122 

COME AND GET IT ON -Soccer - Salsoul 
(12 inch) SG 217 

TELL EVERYBODY-Herbie Hancock - 
Columbia ( 12 inch) 43 11019 

GIVE YOUR BODY UP TO THE MUSIC-
Billy Nichols West End ( 12 inch) 
WES 22118 

NEVER GONNA BE THE SAME- Ruth 
Waters- Millennium ( 12 inch) 
YD 11777 

STAND UP, SIT DOWN - 
PCB - OSO ( 12 inch) RSS 302 AS 

FIRST TIME AROUND-Skyy-Salsoul 
(12 inch) Remix SG 215 

I GOT THE ANSWER/LOVE SICK- Carol 
Douglas-Midsong ( LP) MSI 007 

RISE- Herb Alpert -UM 
(12 inch) SP 12022 

BAD, BAD BOY-all cuts- T heo Vaness - 
Prelude ( LP) PRL 12165 

I (WHO HAVE NOTHING)/STARS/BODY 
STRONG- Sylvester - Fantasy ( LP/ 
12 inch) F-9579/0 129 

GET UP BOOGIE- Leroy Gomez-
Casablanca ( LP) NBLP 7154 

MAINLINE- Black Ivory- Buddah 
(12 inch) BDS 5722 

SHAKE IT BABY LOVE/LOVE ATTACK-
Ferrara - Midsong ( LP 12 inch) MSI 
008 MD 509 

LOVE EXCITER/DANCE MAN- El Coco-
AVI ( 12 inch) 12 270 

THE GROOVE MACHINE-Bohannon-
Mercury ( LP) SRM 1 3778 

THE REAL THING- Daddy Dewdrop- TK 
(12 inch) TDK 153 

SUPER SWEET-Wardell Piper-Midsong 
(12 inch) MD 508 

NEW YORK- Nuggets- Mercury 
(LP 12 inch) SRM 3779/MK 93 

ANYBODY WANNA PARTY- Gloria 
Gaynor - Polydor ( 12 inch) TDD 507 

DANCIN' AT THE DISCO- LAX-Prelude 
(12 inch) PRO 71116 

IT'S TOO FUNKY IN HERE- James 
Brown- Mercury ( 12 inch) PDD 510 

CAFE- D D Sound- Emergency 
FM LP 7501 

THE RUNNER- Three Degrees-Ariola 
(12 inch) AR 7746 

THE BEST BEAT IN TOWN-Switch-
Motown ( 12 inch) M00025 D 1 

BORN TO BE ALIVE- Rick Summers-
Brass ( 12 inch) BDS 2502 

WHATCHA GONNA DO ABOUT IT-
Rozabn Woods- A&M 
(12- inch) SP 12921 

TO FREAK OR NOT TO FREAK- Stewart 
Thomas Group- Arista ( 12 inch 
Cl 702 

BOOGIE WOOGIE DANCIN' SHOES-
Claudia Barry - Chrysalis ( 12 inch) 
CDS 2316 

DANCE WITH YOU- Carrie Lucas- Solar 
(12 inch) YD 11483 

FLY BY NIGHT- Pat Hodges- Parachute 
(LP/12-inch") RRLP9016 

GET ANOTHER LOVE-Chantal Curtis-
Key ( 12- inch) K 5100A 

SHOULDA GONE DANCING -Hilnergy-
Motown ( LP/12-inch) G 
7987/M00019 

*non-commercial 12- inch 

Compiled from Top Audience Response Records in the 15 U.S. regional lists. 



Sound Business  Disco   
New Jersey Club Opens 
• Continued from page 28 

sound system originally intended l'or 
discoing. 

Admission is $2 with two bands— 
house band Supa Philly and a vis-
iting band—offered on Wednesday 
through Saturday. A dollar is added 
for Sunday nights which is the con-
cert night with the Flying Burrito 
Brothers. Larry Mazer. house talent 
booker, has lined up the Shorts Sun-

(3LIDES 
rZ.,) 

160 Full 
Color 
35MM 
SLIDES 
only 

$79.95! 
• An exciting collection 
of optical effects. 

• Works in any projector. 

VISUAL HORIZONS 
208 Westfall Road 
Rochester, NY 14620 
(716) 442-3600 
Catalog 51.00 
Money- Back Guarantee 

day (22). Herman Brood and his 
Wild Romance Sunday (29) and Jay 
Ferguson in August. For Monday 
and Tuesday nights. Mazer plans to 
bring in national acts looking for 
exposure. 

Chevry Moves 
Into Disco Field 
PARIS — Bernard Chevry's 

MIDEM organization moves into 
the disco field with its launch of 
DISCOM, claimed the " first Euro-
pean discotheque showplace," as 
part of CISCO, the third biennial 
fair covering cinema, theatre and 
video equipment. 

The event is to be staged. Oct. 
22-26, at the Parc des Expositions, 
Porte de Versailles, in Paris. Says 
Chevry: "The mushrooming growth 
of discotheques and the need for 
rapid renewal of equipment has led 
to a new market almost unheard of 
until recently." 

DISCOM is to be housed in a 
3.000 square meter space and among 
companies already booked in for 
space are Bose. Clemancon, Su-
pravox, Deltrovision, Videac, Thorn 
and Castelli. 

DIII CO IMPORT 
U_Me I I ICE 

TO THE USA 

DISCO EXPORT DIENST 
EXPORT SERVICE DU DISCO 
We are Britain's largest and most 
experienced exporters of 
discotheque equipment. We offer 
the biggest range of sound and 
lighting gear — at super, low, tax 
free Export Prices. Phone our 
Export Manager, Tony Kingsley 

AND WORLDWIDE 

60 page illustrated 
catalog available 

Roger Squires 
EXPORT SERVICE, 
Barnet Trading Estate 
Park Road, Barnet, Herts. England 
Tel 01-441 5656 Telex 261993 

THE 1). 
DISCO "s, 
SOUR E IR 
WE SHIP UPS WITHIN 4 hrs S 

HOT & NEW 
Import LP's— Five Letters; Ritchie Farr.:J; 
Gotham Flasher; Tuxedo. 
Domestic 12"— Shanghaied. Electric Funk; 
Love Thing, First Choice; Dante's Inferno; 
Chic; Ashford 8. Simpson; Suzi Lane; St. 
Tropez; Hot City; Katmandu; Herb Al-
pert; Rise: Elijah John Group; Jackie 
Moore; Paul Jabara; Edna Holt. 

Singles 1929-1979, over 100,000 
titles in stock, send $ 1.25 for 
catalog. Master Charge & Visa 

DOWNSTAIRS 
RECORDS 
55 %Nest 42nd Si N Y , N.Y 10036 
212/354-4684 or 221-8989 
Telex: 238597 DOWNS 

AT LA 
SOMET 
YOU CAN 
COUNT ON. 

Beatcœmter 8c Beatmeter 
NOW, from the BEATMETER" people comes BEATCOUNTER" 1 The first 
professional product capable of displaying accurate BPMs from two turntables 
in less than three seconds, See the new BEATCOUNTER" and world famous 
BEATMETER" at Billboard's DISCO FORUM VI. Booth 217A 
For more information call or write' 
DISCO TECH, INC., P.O. BOX 7413, PITTSBURGH, PA 15213 ( 412) 683-7810 

.atent and Desi n Patents Pending Dealer and distributor inquiries welcome  

Gizmo To Bow 
Prototype Bass 
By Early Aug. 

14 KIP KIRBN 

NASHVILLE—Gizmo. Inc.. the 
New Jersey- based company that 
manufactures and distributes the 
Gizmo electromechanical guitar 
bowing device, has now developed a 
prototype model for the bass. 
Mike Markowitz, general man-

ager for Gizmo. Inc. was in Nash-
ville recently along with guitarist Lol 
Creme, co-inventor of the Gizmo, to 
showcase both models at an invita-
tion-only clinic. 
While Creme demonstrated the 

orchestral reproduction capabilities 
of the device on guitar and bass, 
Markowitz explained that the 
newly-developed Gizmo makes it 
possible for an electric bass to dupli-
cate a bowed double bass and allows 
a musician to play chords as well. 
The bass Gizmo, which will retail 

at the same $250 list price as the gui-
tar model, is expected to be ready for 
shipment by early August. It made 
its debut in June at the four-day Na-
tional Assn. of Music Merchants 
show held in Atlanta. 
The original Gizmo, developed by 

ex- lOcc members Creme and Kevin 
Godley, kicked off mass distribution 
in late May and has already been 
shipped to countries as widespread 
as Japan, France, Holland and Eng-
land. with sample units presently in 
Germany and Switzerland. 
Gizmo, Inc. has just initiated a 

large-scale advertising and promo-
tional campaign aimed at music in-
dustry consumer and trade publica-
tions, as well as designing an 
extensive artist endorsement pro-
gram to begin soon. 
At this time, claims Markowitz, 

the Gizmo has been bought by Paul 
McCartney, Jimmy Paige, John 
Lennon, Mick Jagger and the Elec-
tric Light Orchestra, with three units 
on order by Kiss. 

British Firm Says 
Console Orders Up 
LOS ANGELES—British record-

ing console manufacturer Solid 
State Logic has received more than 
$2.6 million in orders for its new 
SL-4000 E Series master recording 
console and studio computer system. 
according to Douglas Dickey. Wash-
ington Musicworks. Inc.. a Wash-
ington. D.C.. firm that represents the 
company in North America. 
The system was introduced at the 

Brussel;AES last March. In the U.S. 
three Los Angeles studios. Record 
Plant. Kendun and Larrabee have 
ordered Solid State Logic. 

'21-..C(1121)ING 

CASq " N- Singer Johnny Cash, center, confars w•th engineer Charlie Bragg, 
right, during a recent recording session at Coli.mbia Studios in Nashville, 
'while stud o manage , Norm Anderson looks on. Cash was cutting material for 

his next CBS album. 

= SANBORN IN COLORADO 

24-Track, Self-Contained 
Mobile Unit 1st In State 

14 DICK KEICEIIIIR 

BOULDER, Colo.— Sanborn 
Production President Carl Frost 
claims his company has the only 
24-track mobile unit in Colorado 
and further boosts that claim by 
say ing the unit is self-contained. 

Construction on the 22 foot 
bobtail International truck 
-started close to a year ago," ac-
cording to Frost, He says final 
construction is not finished, but 
the unit isoready to roll anywhere 
and final minor adjustments are 
only weeks away. 
He estimates final construction 

cost at $ 150.000. This should be 
eined back shortly, he claims: 
rates for the truck are estimated 
at approximately $ 1.000 a day or 
SI per mile. 
Equipment includes a Sound 

Workshop 1600 mixing console 
with VCA grouping and para-
metric EQ: hi-amped JBL 4333A 
monitor speakers: and an assort-
ment of tape machines including 
the choice of one or two Ampex 
MM 1200 24-tracks, one or two 
ATR 102 ( Ampex) 2- tracks, and 
Otan. Revox. Sons. Teac and 
Yamaha tape equipment. 
There is also a Sanyo closed 

circuit video monitor. and FM 
radio monitor for live broadcasts 
and a Sany:J lowlight level video 
camera. 

Frost candidly admits that the 
unit is not for local bands, al-

though several in the area have 
been taking adYantage of the 
wagon. 

"Nothing in the truck is per-
manently irLstalled." Frost states. 
He sass an ideal situation would 
be tiri recording artists to call on 
the truck and record in their own 
living room. Equipment could be 
left in the truck ta' taken into the 
home. Frostadds that the mobile 
unit would allow mixdown right 
at the sight. 

Weather is no problem either. 
Frcm says the inside of the truck 
is plywood with foam in-
sulation pumped between the 
truck walls and plywood. Also. 
there is heating along with an air 
conditioning unit which is 
mounted on the cab and sepa-
rated from the recording part of 
the truck to present hum or vi-
bration. 
There is no full-time engineer. 

Sanborn uses freelance engineers 
or will let the musicians' engineer 
handle that chore. There is a resi-
dent technician. though. Larry 
Martin helped design the t:uck 
and is in charge of all modi-
fications and changes. 

Frost says hes's emphasizing 
home recording. but so far the 
truck has been put to task record-
ing both George Thorogood and 
Parliament Funkadelics in con-
cert situations. 

LOS ANGELES-Val Garay is producing Richie 
Furay for Elektra at Sound Factory, David Diggs 
arranging the horns. ... Ed Martinez and Art 
Freeman are completing production of Rozalin' 
Woods for A&M at Jack Daugherty's new Monte-
rey Recording Studio, Richard Tilles engineering 
with assistance from Jim Hodson, 

Jay Graydon is producing Manhattan Trans-
fer for Atlantic at Dawnbreaker, Joey Bogan at 
the controls.... Pink Lady cutting tracks for a 
12-inch disco single at Carl lange's Golden Age, 
Robby Adcock producing. Bart Ciate engineer-
ing. 

Action at Filmways/Heider Bobby Vinton 
cutting track,s Jack Bielan producing, Mickey 
Crawford engineering: John Denver working on 
two albums for RCA. one scheduled for a Christ-
mas release. Milt Okun producing with Ed Bar-
ton engineering; Tom Dowd producing Kenny 

Studio Track 
Loges for Columbia. Steve Gershy engineering; 
and Freda Payne cutting tracks for an upcoming 
Capitol LP, Grover Helsley mixing with Chris 
Mdiary and Miami Swopes assisting. 

Glen Campbell working on a new Capitol al. 
bum at Larrabee, co- producing with Tom 
Thacker. Also there, Bob Stone both producing 
and engineer.ng Harlem Globetrotter Meadow-
lark Lemon's debut album for Casablanca. 

* * * 

Molly Hatchet finishing up an LP for Epic at 
ReeJay Recording, Orlando, Pa., Tom Berman 
prodeing, Cary Ladinsky at the board, engi-
neering with Bill Vermillion. Also there, Larry 
Blackmon putting finishing touches on a new 
Cameo LP for Casablanca, Vermillion at the 
board 

Herbie Mann wrapping up sessions at New 
York s Soumlmixers Studios for an all disco LP, 

Sylvio producing for Wonder Band Productions, 
Geoff Daking engineering, Vern Carlson assist-
ing. 

Producer Brad Shapiro at Nashville's Sound-
shop working on new projects with Millie Jack-
son and Issac Hayes.... Barry Beckett produc-
ing a new LP by Southside Johnny and the 
Asbury Jukes for Epic at Muscle Shoals, Shef-
feld, Ala. Addit.onally, Beckett. Jimmy Johnson, 
David Hood and Roger Hawkins are involved in 
the production of Bob Seger's new LP along with 
Punch Andrews and the Capitol artist. Seger, as 
in his last LP, employs the Muscle Shoals 
rhythm section on var'ous tracks. 

The bees putting the finishing touches on 
its new Elektra LP at Bayshore Recording Stu-
dios, Coconut Grove, Fla., Bill Szyraczyk and Ed 
Marshal at the 5oard_ Also there. Ed Mashal pro-
ducing and engineering the Blend, David Crow-
ther assistiig. 
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HEAVY GOING 
LOS ANGELES—The Los An-

geles Philharmonic Orchestra tenta-
tively has lined up nearly a dozen 
recording sessions for the 1979-80 
season. Conductor Carlo Maria 
Giulini, who took over the reins of 
the orchestra last year. has an exclu-
sive contract with Deutsche Grammo-
phone and those works recorded 
while under his baton will be on the 
DG label. 
A series of tapings under the di-

rection of guest conductors also is 
planned and will be handled by 
London Records. 
A spokeswoman for the orchestra 

cautions that the present recording 
dates are on the rehearsal schedule 
but at this time are "still tentative." 
The recording schedule for Giu-

lini-conducted works is as follows: 
• Nov. 14: Chopin "Piano Con-

certo No. 2" and Chopin "Andante 
Spianto & Grande Polonaese." 
Guest soloist for both works is Polish 
pianist Krystian Zimerman. 
• Nov. 15: Ravel "Rhapsodic Es-

pagnol" and Ravel " Ma Mere 
l'Oye" ("Mother Goose"). 
• Nov. 16: Debussy "La Mer." 
• Nov. 20-21: Beethoven "Sym-

phony No. 6" ("Pastoral"). 
The Giulini sessions will all be re-

corded at the Shrine Auditorium in 
Los Angeles. In August. the orches-
tra will record a series of works un-
der a guest conductor. That schedule 
is as follows: 
• Aug. 13 and IS: Chabrier "Es-

pana." Rimsky-Korsakoff "Ca-
priccio Espagnol" and Falla "Three-
Cornered Hat. Suites 1 And 2." 
Spanish conductor Jesus Lopez-
Cobos will conduct the sessions. 
• Aug. 20: Tchaikovsky "Piano 

Concerto No. I." Charles Dutoit. di-

Utah Symphony Opens 
In $8.7 Million Venue 
LOS ANGELES—The Utah Sym-

phony will inaugurate its 40th sea-
son. Sept. 14 and 15 in its new $8.7 
million Utah Symphony Hall. part 
of an $ 18 million Bicentennial Arts 
Center Complex. 
The inaugural concerts will be 

conducted by Stanislaw Skrowac-
zewski, former music director of the 
Minnesota Orchestra. His program 
will consist of Brahms' "Symphony 
No. 4 in E Minor" and Bartok's 
"Concerto for Orchestra." 
The Arts Center Complex also 

houses the Art Center and the Capi-
tol Theatre, renovated last year to 
house Ballet West. two modern 
dance companies and the Utah Op-
era Company. 

The Symphony Hall. designed b‘ 
the firm of Fowler. Ferguson, King-
ston and Ruben. is the first place the 
Utah Symphony has had of its own. 
Formerly. it played its Salt Lake 
City concerts in the Mormon Taber-
nacle. Although under the direction 
of Maurice Abravanel. such guest 
conductors as Roger Wagner. Henri 
Lazarof and James DePreist will 
work with the symphony over the 
course of the coming season. 

Feliciano Switch 
LOS ANGELES—Singer/guitar-

ist Jose Feliciano will be a special 
guest artist with the Sacramento 
Symphony at its third annual Mu-
neta Music Festival. Held at the 
Rancho Murieta Country Club Sept. 
22 and 23. Feliciano will be appear-
ing with the Symphony for two con-
certs. 

In addition, a sound tent will be 
set up where children can learn to 
play various symphony instruments 
guided by professional musicians. 

L.A. Philharmonic To Tape, 
Tour Under Maestro Giulini 

14 JIM HOLLANDER 

rector of the Montreal Symphony 
Orchestra will conduct and the 
soloist is Korean pianist Myung-
Whun Chung. 
• Aug. 22: Tchaikovsky "Rococo 

Variations." Dutoit will conduct and 
the soloist is cellist Myung-Wha 
Chung. sister of the pianist on the 
previous session. 
These works will be recorded at 

Royce Hall on the Univ. of Califor-
nia. Los Angeles campus. 
The orchestra, which makes its 

summer home at the Hollywood 

Bowl, opened its season July 4 and 
will be at the Bowl through Sept. 15. 
In November it will tour with Giu-
lini across the nation with concerts 
scheduled in Washington. D.C.. 
Boston. New York, Cleveland, Iowa 
City. Chicago. Austin. Houston and 
San Antonio. 

In May, 1980. Giulini will take the 
symphony to Europe with dates ten-
tatively scheduled for London. 
Vienna, Zurich. Frankfurt. Bonn. 
Milan, Florence. Madrid. Barcelona 
and several secondary areas. 

f3,1rboard photo by MMG 

Classical Touch: Vox/Turnabout's Mozart promotional T-shirts are displayed, 
from left, by Lew Garrett, marketing coordinator of Stark Records and Tapes, 
Tom DiVita, vice president of sales for Moss Music, and Joe Bressi, vice presi-

dent of purchasing and marketing for Stark. 

Stark Joins In Mozart Exploitation 
NEW YORK—The Moss Music 

Group's renditions of "The Magic 
Of Mozart" will receive a promo-
tional assist from Stark Records and 
Tapes in North Canton. Ohio. 
Lew Garrett, Stark's classical mar-

keting coordinator, who has devel-
oped classical clubs in 85 stores over 
the past three years. is planning a 
summer mailing to 30.000 club 
members. It will include a discog-
raphy insert from the Moss Music 
Group's sampler. "The Magic Of 
Mozart." containing 12 Mozart se-
lections from the Vox/Turnabout, 
Candide catalogs. 
Sample LPs for in-store play. T-

shirts reflecting the album's cover 
art, and point-of-sale streamers and 
posters will reinforce both the club 

promotion and a parallel merchan-
dising effort for "The Magic Of Mo-
zart" on cassette. 
The sampler and inserted dis-

cography have been at the heart of 
MMG's intensive campaign to ac-
quaint major markets with the 80-
plus Mozart recordings in the cata-
log. Radio stations and dealers such 
as Sam Goody, Record & Tape Lim-
ited and the Harvard Coop have col-
laborated in Philadelphia. Wash-
ington, D.C.. and Boston in offering 
the sampler to listeners calling in 
during promotional spots. 
And what's good enough for Mo-

zart is good enough for Beethoven. 
for Moss Music is planning a 
Beethoven sequel for the fall. 

IRV LICHTMAN 

Name Opera/Theatre Grants Panel 
WASHINGTON—A I3-member 

advisory panel from the private sec-
tor was named for the new Opera-
Musical Theatre Program on grants, 
completing the advisory body that 
also includes policy panelists an-
nounced earlier to address overall is-
sues. 
The grants panel, announced by 

Livingston Biddle Jr.. chairman of 
the National Endowment for the 
Arts, will make recommendations on 
which decisions are reached in the 
review system for each program. 
"Peer review is the most important 
element in the Endowment's oper-
ation." he emphasized. 
One of the 14 program areas of the 

National Endowment, the opera-
musical theatre project was termed 
by director Jim Ireland as "very ex-
citing. The collaboration and ex-
change between the two fields will 
be mutually enhancing." 
The program will fund both the 

traditional and innovative, aimed at 
stimulating and raising artistic 

standards, strengthening the organi-
zations' administrative and financial 
stability, and encouraging sustained 
employment for American artists. 
Named to the grants advisory 

panel are H. Wesley Balk, artistic di-
rector. Minnesota Opera; Adelaide 
Bishop. Boston Univ. opera depart-
ment director; Michael Bronson, 
Metropolitan Opera business direc-
tor; Hazel Bryant. Richard Allen 
Center for Culture and Art founder; 
Nash Cox. Kentucky Arts Commis-
sion executive director. 

Also: Robert Herman. Greater 
Miami Opera Assn. general man-
ager; Robert Holton. vice president 
Lyra Management division, Belwin-
Mills Publishing; arranger/conduc-
tor/composer John Kander (Tony 
award for "Cabaret"); Mike Ma-
lone, Karamu Performing Arts 
Theatre director; composer/lyricist/ 
conductor Thea Musgrave; com-
poser Conrad Susa and Anthony 
Turney. Southern Arts Federation 
executive director. 
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MORNING DANCE 
Spyro Gyra, Infinity 50 011 (MCA) ( Harlem Music/Crosseyed Bear, BMI) 

LEAD ME ON 
Maxine Nightingale, Windsong 11530 (RCA) (Almo, ASCAP) 

MAMA CAN'T BUY YOU LOVE 
Elton John. ( Mighty Three. BMI) MCA 41042 

SHADOWS IN THE MOONLIGHT 
Anne Murray. Capitol 4716 ( Chappell. ASCAP/Tri-Chappell. SESAC) 

HEART OF THE NIGHT 
Poeo, MCA 41023 (Tarantua(. ASCAP) 

MAIN EVENT 
Barbra Streisand. Columbia 3 11008 ( Primus Artists/Diana/Rick's, BM() 

DIFFERENT WORLDS 
Maureen McGovern. Warner/Curb 8835 ( Bnun, BMI) 

I'LL NEVER LOVE THIS WAY AGAIN 
Dionne Warwick, Arista 419 ( Irving, BMI) 
WHEN YOU'RE IN LOVE WITH A BEAUTIFUL WOMAN 
Dr. Hook, Capitol 4705 (Deb Dave, BMI) 

UP ON THE ROOF 
lames Taylor, Columbia 3-11005 (Screen Gems-EMI, BMI) 
DO IT OR DIE 
Atlanta Rhythm Section, (LOW-Sal, BMI), Polydor/EIGO 14568 
SUSPICIONS 
Eddie Rabbitt. (DebDave/Briarpatch, BMI), Elektra 46053 

SAD EYES 
Robert John, EMI-America 8015 (Careers, BMI) 

YOU'RE THE ONLY ONE 
Dolly Parton. (Unichappell/Begonia/Fedora, BMI), RCA 11577 

KNOW A HEARTACHE WHEN I SEE ONE 
Jennifer Warnes, (Chappell, ASCAP/Unichappell, 
BMI/Tri-Chappell, SESAC), Arista 0430 

RISE 
Herb Alpert, AMA 2151 (Almo/Badajo. ASCAP) 

SINCE I DON'T HAVE YOU 
Art Garfunkel, Columbia 3-10999 (Bonnyview, ASCAP) 

SHE BELIEVES IN ME 
Kenny Rogers, United Artists 1273 (Angel Wing, ASCAP) 

AFTER THE LOVE HAS GONE 
Earth, Wind & Fire. Arc 3-11033 (Columbia) (Ninth/Garden Rake/Irving/Foster 
Frees, BMI/Bobette, ASCAP) 

IF YOU REMEMBER ME 
Chris Thompson, Planet 45904 (Elektra/Asylum) 
(Chappell/Red Bullet, ASCAP/Unichappel/Begonia Melodies, BMI) 
GIVE A LITTLE 
Nicolette Larson. Warner Bros. 8851 
(Street Light, ASCAP/Ayn Animus, BMI) 
DAYS GONE DOWN 
Gerry Rafferty, (Gerry Rafferty, PRS), United Artists 1298 
SAY MAYBE 
Neil Diamond. Columbia 110945 (Stonebridge, ASCAP) 

PIECES OF APRIL 
David Loges, (Leeds/Bibo, ASCAP), Epic 8-50711 

YOU CAN'T CHANGE THAT 
Raydio, Arista 0399 (Raydiola. ASCAP) 
SWEETS FOR MY SWEET 
Tony Orlando, Casablanca 991 (Rightsong/Trio, BMI) 
JUST WHEN I NEEDED YOU MOST 
Randy Vanwarmer, Bearsville 0334 (Fourth Floor, ASCAP) 

MINUTE BY MINUTE 
Doobie Brothers, Warner Bros. 8828 (Snug. BMI/Loresta, ASCAP) 
AU. THINGS ARE POSSIBLE 
Dan Peek, Lamb & Lion 814 (Word) 
(Christian Soldier, ASCAP/Home Sweet Home, BMI) 

WE ARE FAMILY 
Sister Sledge, Cotillion 44251 (Atlantic) ( Chic, BMI) 
LOVE IS THE ANSWER 
England Dan & John Ford Coley, Big Tree 16131 (Earmark/Fiction. BMI) 
CHUCK E'S IN LOVE 
tickle Lee Jones, Warner Bros. 8825 (Easy Money, ASCAP) 
WHERE WERE YOU WHEN I WAS FALLING IN LOVE 
Lobo, MCA 41065 (Bobby Goldsboro, ASCAP/House Of Sold. BMI) 

LOVE YOU INSIDE OUT 
Bee Gees, RSO 925 (Stigviood/Unichappell, BMI) 

UNCHAINED MELODY 
George Benson, Warner Bros. 8843 (Frank, ASCAP) 
DEEPER THAN THE NIGHT 
Olivia Newton-John, MCA 41009 (Braintree/Snow, BMI) 
GARDEN SONG 
John Denver, RCA 11637 (High Road/Cherry Lane, ASCAP) 
SIMPLY JESSIE 
Rex Smith, Columbia 3-11032 (Laughing Willow, ASCAP) 
HERE I GO (Fallin' In Love Again) 
Frannie Golde, Portrait ( Not Listed) 
A MUCH, MUCH GREATER LOVE 
Engelbert Humperdinck, Epic 850732 (Silver Blue, ASCAP) 

BEGIN THE BEGUINE 
Johnny Mathis, Columbia 3.11001 ( Harms & Company. ASCAP) 

GOOD TIMES 
Chic, Atlantic 3584 (Chic, BMI) 

LOVE COMES TO EVERYONE 
George Harrison, Dark Horse 8844 (Ganga. BMI) 
SHINE A LITTLE LOVE 
Electric Light Orchestra. Jet 5057 (CBS) ( Jet. BMI) 

DOES YOUR MOTHER KNOW 
Abba, Atlantic 3574 (Countless, BMI) 

GOLD 
John Stewart, OSO 931 ( Bugle/Stigwood/Unichappell. BMI) 
AS LONG AS WE KEEP BELIEVING 
Paul Anka. ( Paulanne/ATV/Mann & Weil, BMI) RCA 11662 

MAKIN' IT 
David Naughton, OSO 916 ( Trap. ASCAP) 
THE DEVIL WENT DOWN TO GEORGIA 
The Charlie Daniel's Band, ( Hat Band. BMI) Epic 840700 
SURRENDER TO ME 
McGuinn. Clark & Hillman, ( Fat Frog, BMI) Capitol 4789 
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he joyful noise is like a coat of many colors. And it can be the 
most meaningful on the good Lord's earth. 

Here's the good news about the good news music: its growing 
in popularity and gaining legions of converts. As the diversity of 
the music widens, the demographic base broadens. 

Here's the bad news about the good news music—it's hard to 
put a handle on it. This patchwork musical coat of countless col-
ors—sewn together by golden strands of melody intertwined with 
lofty lyrics of love and wisdom—contains enough varied elements 
to cause occasional confusion. 

Let's see, there's black gospel, no, let's make that soul gospel, 
or inspirational? There's southern quartet gospel ... maybe we 
should make that traditional gospel. There's contemporary chris-
tian... should we make the Jesus rock? Maybe it's Jesus rock, or 
maybe Jesus rock is part of contemporary christian. 
You can gather together 10 different religious music experts 

and get 11 different answers when you ask for categories. 
A multiple choice question: Is Andrae Crouch a contemporary 

christian artist? Soul? Insp4-ational? R&b? None of the above? 
I have an idea—Andrae Crouch is all of the above. 
The problems with internal definitions are exemplified by the 

occasiond lack of communication between various elements of 
this music form. Keith Green might converse more easily with 
some rock'n'roll executive than some gospel music people. The 
Florida Boys are closer to the Oak Ridge Boys than the Rev. 
James Cleveland. But, of course. the Oaks used to be gospel. 
didn't they? 

Andres Crouch: in categorization 

process he's all of the above. 

Barry McGuire: Born again af-
ter "Eve of Destruction.-

By GERRY WOOD 

The situation is reflected in the various religious music charts. 
Even Billboard's own gospel LP chart is negligent of several forms 
of religious music, claim many experts in the religious music com-
munity. 

Other publications print charts that would send wordsmiths up 
the wall—such as a "spiritual" chart closely nudging an "inspira-
tional" chart. What's spiritual? What's inspirational? Isn't all reli-
gious music spiritual? Doesn't all religious music have soul? 

Yes, the sound of religious music can mean big money. It 
sounds almost sacrilegious to say it as though there's some 11th 
commandment against it. Financial rewards were long in coming 
and not the primary thrust behind the dreams, desires and mani-
festations of most of those who inhabit this complex and colorful 
music world. 
What we have then is the earth's oldest music form growing—in 

the year 1979 of our Lord—to new heights, responding to new 
challenges. 

But the problems are minor when compared to the potentia-
lities. Radio, television, retail, both secular and christian book-
store outlets, publishers (print and performance), recording com-
panies, religious and predominantly secular, booking agents, and 
other sectors all herald a bullish future. 
Once sold off the backs of buses (as is seldom the case nowa-

days) and concert halls ( more often the case nowadays), religious 
music has exploded into an internationally marketed commodity. 
becoming a meaningful addition to the secular selling syndrome. 
It often outsells more highly touted product in the genres of pop, 
country, soul and jazz. 
Somehow, religious music has always been around to counter-

balance the fads of pop music, give relevance to the bedrock 
forms of music such as classical, and challenge future styles of 
music, whether it's electronic or disco. 
The explosion of religious music has to be dealt with on a crea-

tive level, too. The artists—whether it's a rock freak turned Jesus 
lover like Barry McGuire or the famed Rev. Franklin—join with in-
novative producers in superb studios such as the new Benson fa-
cility in Nashville, and the sound comes alive. 
Want statistics? Andrae Crouch has sold more than a million 

albums. The "Hallelujah" LP, with Bill Gaither and others, went 
gold. That's RIAA gold for an album that never came on a lot of 
charts, including Billboard's. The Gaither's have recorded 22 LPs 
and sold more than three million albums on their own. 
The following articles will give an indication of where religious 

music has been, is. and will be. It's a world so diverse, so ever 
changing, yet so constant, that it becomes one of the most fasci-
nating forms of music in existence. 
One cohesive force has been the Gospel Music Assn.. headed 

by an impressive board of experts and executives in religious mu-

Dallas Holm: A contemporary 
sound that draws all ages. 

The Rev. Carey Landry: 
Bringing the Catholic 
greeting of -Hi God." 

--1111111.11.111111111.1111111110111111B1111116 

sic and Don Butler. who has seen both sides of the gospel music 
business—as a performer and as executive director of the GMA. 

Celebrating its 15th year of service to the industry, the GMA is 
gospel's equivalent to the Country Music Assn.. the organization 
that has done so much to boost the stature of country music 
worldwide. 

One of the prime GMA thrusts is for the Gospel Music Hall of 
Fame, a building to be constructed along Nashville's famed Music 
Row. housing exhibits and tributes revolving around the universe 
of gospel music. From its Gospel Music Week, highlighted by the 
prestigious Dove Awards. to Congressional Breakfasts in Wash-
ington, the GMA has become an extremely active trade associ-
ation. 

Before entering the specific realms of religious music, let's get a 
feel of what's happening in three of its prime areas—Nashville, 
Waco and California. 

In Nashville, there's Nashboro Records. Nashboro (along with 
Savoy Records based in New Jersey) is one of the two labels that 
dominates black gospel. Besides boasting impressive present ros-
ters, both can point back to 30 years of gospel predominance. 

A key independent label, Nashboro is directed by Bud Howell 

(Continued on page R-18) 

Gerry Wood is Billboard's Nashville Bureau Chief and Religious Music Editor 

The Gaither Trio: Three million al-
influence. busns and a strong contemporary 

Amy Grant: Light Jesus rock with 

a heavy message. 

Shirley Caesar (left) strives to reach both traditional 
and contemporary audiences. Traditional gospel remains a 
solid foundation with artists such as the Institutional Radio Choir (center) 
and Wally Fowler. 
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No form of religious music has enjoyed the tremendous 
growth that contemporary christian music has. "It's almost incon-
ceivable," comments Robert Benson, Jr. of Greentree Records. 
"Only about 15 years ago, the words 'contemporary' and 'reli-
gious' didn't oo together well." 

Until the 1960s, religious music consisted of a few easily identi-
fiable styles—basically organ and piano accompanying an oper-
atic style singer, or the bouncing bass and high-pitched tenor of 
the southern gospel quartets. An occasional song about the "man 
upstairs" would cross the pop charts—Elvis even scored big with 
"Peace in the Valley" and "Crying in the Chapel"—but the born-
again lyrics of evangelistic music didn't really start to proliferate 
until the late 1960s. 
By then, arranger and composer Ralph Carmichael had suc-

ceeded in startling the church world when he dared to incorporate 
a modern beat into his arrnagements of hymns. "I couldn't figure 
it out," he recalls. "We had music that could be played on key-
boards that fit into modern tempo slots, but the minute you put 
the guitar and drums with it, and got it to where it was the sound 
the populace was listening to, then the church took exception to it. 
They would listen to it as long as it wasn't church music, but then 

Hope Of Glory—Jesus rock 
that speaks a language their 
peers will listen to. 

By PAUL BAKER 

they would come to church on Sunday and it had to be just the 
keyboards again." 

Carmichael then wrote the score to a Billy Graham film, "The 
Restless Ones." The soundtrack music, conservative by today's 
standards, was a bold step for religious music in 1965, and a crack 
in the dike of traditionalism developed. 

At about the same time, the church folk musical phenomenon 
began. Out of the protestant, evangelical churches came "Good 
News," "Tell It Like It Is," and ultimately a score of other choir-
oriented musicals. In the Catholic churches, the folk mass was in-
troduced by Ray Repp, via his "Mass for Young Americans." 
Within only a few years, more than one-third of the nation's Cath-
olic churches were reported to be using folk masses to some de-
gree. The pop music styles which infiltrated the church would 
slowly gain a stronger hold, even though today there are still tradi-
tional factions in various churches and denominations who put up 
a battle against the "new" contemporary christian music. 

Meanwhile, Jesus music came out of the rock world. There 
were the numerous charted Jesus songs of the late '60s and early 
'70s, but only a minute number were more than songs written to 
exploit the Jesus fad. As Dan Hickling of Word Records explains, 
"They were songs which mentioned Jesus, but they weren't 'Jesus 

11111111M   
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music' as christians know it. There was little or no spiritual motiva-
tion in the writing and the recording of them." 

True "Jesus music" was introduced by Larry Norman, the first 
artist to successfully infiltrate rock music with a heartfelt, blatant 
christian message. Norman was part of a San Jose-based group, 
People, whose 1968 recording of "I Love You ( But the Words 
Won't Comer reached No. 14 on the Billboard charts. Norman 
wasn't happy with the secular rock music he was doing, so he 
channeled his creative energy into what would prove to be land-
mark albums of Jesus rock music, "Upon This Rock" on Capitol, 
and "Street Level" and "Bootleg" on his own One Way label. 

In Costa Mesa, Calif., thousands of bluejeaned youths were ex-
periencing the spiritual renewal which would later be tagged "the 
Jesus movement." Out of Calvary Chapel's tent services began to 
emanate a new form of worship music, simple and easy to learn: 
the praise/scripture songs. 

(Continued on page R-12) 

Paul Baker is the author of the book 'Why Should the Devil Have All 
The Good Music?: a history of Jesus music, published by Word Books. 
He is also the host of the syndicated radio show, 'A Joyful Noise." 
which has been on for 9 years. 

Mighty Clouds of Joy—part of an enormous 

growth pattern in contemporary black gospel. 

Rebo Rambo—the modern sound 
of southern gospel. 

Joel Chernoff (left) and Rick 
Coghill of the group Lamb, 
Proponents of the Messianic 
Jewish movement. 

Cbristian Artists' 
Music Seminar in the Rockies 

thanks all of the artists who have participated in our seminars and concerts over the years: 

---

Act One Company / The Archers / Christopher Beatty / Bob Benson, Sr. / Chuck Boite / Pat Boone / Dave Boyer / Roger Breland / Aaron Brown / Charles Brown 
Wendell Burton / Don Butler / Candle / Pete Carlson / Ralph Carmichael / Celebrant Singers / Chris Christian / Cynthia Clawson / Dan Collins / Jamie Owens-
Collins / Continental Singers & Orchestra / Wayne Coombs / Couriers / Ragan Courtney / Randy Cox / Marlene Craig / Andrae Crouch / Doug Corbin / Cruse 
Family / Andrew Culverwell / Danniebelle / Ray DeVries / Dino & Debby / Jesse Dixon / Sue Chenault-Dodge / Evie / Festival of Praise / John Fischer / Cam & 
Cher Florin / Toby Foster / Don Francisco / Amy Grant / Keith Green / Janny Grine / Hale & Wilder / Johnny Hall / Lamelle Harris / The Hawaiians / Walter 
Hawkins / Billy Ray Hearn Honeytree / Hope of Glory / Buddy Huey / The Imperials / Jeff Jeffrey / Jeremiah People / Dan Johnson / Kathie Lee Johnson 
Kurt Kaiser / Tom Keene / Ann Kiemel / Lillie Knauls / Danny Korem / Bob Krogstad / Jerry Lucas / The Lundstroms / Barry McGuire / Bob MacKenzie / Aubie 
McSwain / Johnny Mann / Randy Matthews / Ken Medema / Keith Miller / Walt Mills / Joe Moscheo / Stan Moser / Nielson & Young / Chuck Ohman / Doug Old-
ham / Jimmy & Carol Owens / Howard Parker / Bill Peace / Dan Peek / Dave Peters / Jesse Peterson / John W. Peterson / Rick Powell / Billy Preston / John 
Purifoy / The Rambos / Bill Rayborn / Lympic & Rayborn / Reba / Renaissance / Gloria Roe / Sonny Salsbury / Steve & Maria / Sharalee / Tim Sheppard / Otis 
Skillings / Hal Spencer / Thurlow Spurr / Paul Stilwell / Randy Stonehill'V Terry Talbot / Joe Tennessen / Pat Terry Group / Truth / Bob Turnbull / Jim Van 
Hook / Nosi Wells / Wings of Light / Merrill Womach / Gerry Wood / Paul Johnson / Bridge, and many others. 

Thanks for the fellowship and for lifting your 
voices as one in Praise to Our Lord over the years. We're looking forward to seeing most of 

you at the Music Seminar again this year, July 29 - August 4. 
• Christian Artists Filth Annual Musc Seminar will be held this summer in beautiful Estes Park, 
Colorado. Daily Seminars and classes me held for both Adult and Youth Musicians which include: 

Graded Choir Programs, Sound Systems, Puppet Ministry, Drama and Comedy, Vocal Techniques, 
Arranging for Church Choirs and Instronents, Advertising and Promotion, Handbells, Multi-Media, 
Cortemporary Rhythm Techniques, Church and Music Administration, Rehearsal Methods, Lighting, 
Tape Ministry, Leading Worship Music, Publishers' Reading Sessions, Beginning and Intermediate 

Arranging, Gospel Song Writing, Starting a Group, Recording Techniques, Careers in the Christian 

Music Field, Vocal Instruction, Getting Your Music Published, Booking and Promoting Your Group, 
Basic Conducting, Microphone Techniques, Choreography, Songleading. 

Contact Christian Artists, P.O. Box 1984, Thousand Oaks, California 91360 / (805)497-9444, for a free 

brochure on this year s Seminar and for information on next year s Seminar. July 27 - Aug. 2, 1910. 
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productions 

wishes to thank 
the artists, record labels, 

television and film producers, 
and radio stations that 

let us participate 
in their unique and 
valuable ministries. 

Sincerely, 

Pat Boone, SONGS FROM THE INNER COURT (Lamb 8( Lion) 
Billy Preston, BEHOLD (Myrrh) 

Sharalee, JESUS YOU ARE MY FRIEND (Petra) 
Tom Netherton, WHAT A FRIEND WE HAVE IN JESUS 8( 

JUST AS I AM (Word) 
Michael Redman, WHAT CAN I DO (Petra) 

Kathie 8( Michie, FRIENDS (Petra) 
The Hawaiians, FOREVER ALOHA (Tempo) 

'Kathie Lee Johnson, FINDERS KEEPERS (Petra) 
"The Lennon Sisters ( Petra) 

'Pat Boone, JUST THE WAY I AM (Lamb 8( Lion) 
"Tom Netherton, THE LORD'S PRAYER (Ranwood) 

SURE FOUNDATION (Light) 
PAUL JOHNSON SINGERS (Tempo) 
THAT THE WORLD MAY KNOW (Word) 

IT'S ABOUT TIME (Light) 
CELEBRANT SINGERS (Tempo) 
WHAT'S THE WAYOUT? (Bridge) 

SONGS OF JOHN W. PETERSON (Singspiration) 
UNTIL THEN (Ultimate) 

THROUGH IT ALL (Bridge) 
'THE TIME OF MY LIFE (Singspiration) 

MASADA: MONUMENT TO FREEDOM (Dick Ross, Producer) 
THE QUIET RIOT (Dick Ross, Producer) 

HERE'S LIFE AMERICA (Dick Ross, Producer) 
FAITH FOR TODAY (James Hannum, Producer) 

'THE FAMILY GONE WILD (Pat Matrisciana, Producer) 
'GOOD NEWS (Paul Cole, Producer) 

SPIRIT OF 76 (Tempo) 
HERE COMES THE SON (Word) 

THE GREAT CONTROVERSY (Bridge) 
SONUFE (Tempo) 

SONS OF THE KINGDOM (Petra) 
'THE OVERCOMERS (Petra) 

KBIQ/KGDN (Seattle, Washington) 
KQLH San Bernardino, California) 

KBHL (Lincoln, Nebraska) 
KOBC (Joplin, Missouri) 

WCGB (Juan Diaz, Puerto Rico) 
WRIB Providence, Rhode Island) 

WFCJ (Miamisburg, Ohio) 
WWOD (Lynchburg, Virginia) 
WCVO (New Albany, Ohio) 

WRNC (Raleigh, North Carolina) 
KCCS (Salem, Oregon) 

WXRI & CBN Affiliates ( Norfolk, Virginia) 

PAUL JOHNSON MUSIC PRODUCTIONS, INC. 
Post Office Box 552, Woodland Hills, California 91365 

(213) 703-6707 



THE WORD OF GOD... n 

1 

But, oh, how few believe it! Who will listen? To whom will God reveal His 

saving power? 

2 In God's eyes He was like a tender green shoot, sprouting from a root in 
dry and sterile ground. But in our eyes there was no attractiveness at all, noth-

ing to make us want Him. 
3 We despised Him and rejected Him — a man of sorrows, acquainted with 

bitterest grief. We turned our backs on Him and looked the other way when He 

went by. He was despised and we didn't care. 
4 Yet it was our grief He bore, our sorrows that weighted Him down. And 

we thought His troubles were a punishment from God, for His own sins! 
5 But He was wounded and bruised for our sins. He was chastised that we 

might have peace; He was lashed — and we were healed! 
6 We are the ones who strayed away like sheep! We, who left God's paths 

to follow our own. Yet God laid on Him the guilt and sins of every one of us! 

7 He was oppressed and He was afflicted, yet He never said a word. He 
was brought as a lamb to the slaughter; and as a sheep before her shearers is 

dumb, so He stood silent before the ones condemning Him. 

8 From prison and trial they led Him away to His death. But who among 
the people of that day realized it was their sins that He was dying for — that he 

was suffering their punishment? 
9 He was buried like a criminal in a rich man's grave; but He had done no 

wrong, and had never spoken an evil word. 
10 Yet it was the Lord's good plan to bruise Him and fill Him with grief. 

But when His soul has been made an offering for sin, then He shall have a 

multitude of children, many heirs. He shall live again and God's program shall 

prosper in His hands. 
11 And when He sees all that is accomplished by the anguish of His soul, 

He shall be satisfied; and because of what He has experienced, My righteous 
servant shall make many to be counted righteous before God, for He shall bear 

all their sins. 
12 Therefore I will give Him the honors of one who is mighty and great, 

because He has poured out His soul unto death. He was counted as a sinner, 
and He bore the sins of many, and He pled with God for sinners. 

— Prophet Isaiah, 700 B.C. 

(Isaiah, Chapter 53) 



SET TO TODAY'S MUSIC. 

LOVE SONG STRINGS MW 301 

Features Ken Wild, Larry Williams (Seawind) 

SUSAN GIFT PORTER MPM 1000 
With Sam & Phineas T. Buzzard 

ONE TRUTH SMC 004 

MOUNTAIN ANGEL BAND SMC 11 
An Eaglewings Production 

BOB & CINDY KILPATRICK SMC 10 
With A Band CaEed David 

PAUL CLARK 
With Phil Keaggy, Jay Truax 

IIIIIPlease ship the following demo albums ($2.50 ea ., reg .. $6.98 retail): III 

MOUNTAIN ANGEL BAND   LOVE SONG STRINGS   SUSAN GIFT PORTER   IIBOB & CINDY KILPATRICK ONE TRUTH PAUL CLARK 

NAME TITLE PHONE 

COMPANY 

STREET CITY ZIP 

  Total Quantity $   Enclosed (Demo albums $2.50 ea. plus any applicable sales tax, add 
$1.00 per shipment — postage & handling. Foreign shipment add $3.00.) 0 Ship C.O.D. (Enclose 
$2.00 against total.) Not or resale. 16 Send to: SONRISE RECORDS. PO. Box 607, Malibu, CA 90265 (213) 456-2460 

SMC 007 
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Introducing 
Greg Shelley 
on Lightship 

records (Stz. tapes. 
"The John Denver Sound Alike...?" 

• 
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ltiA7N  RECORDS & TAPES 

5525 Wilshire Blvd. 
• Suite 205, Los Angeles, 90036 • 

Area Code 213/659-1774 

• • 

DISTRIBUTION BY DAVE 
pe 7220 Owensmouth Ave.,Suite 103 

Canoga Park, California 91303 
‘1191 (213) 887-7930 

ginegart csÓociatee 



r • 
eiC,: i 

A New but Very Committe ittle Company of Blessed Believers 

Featuring — Recent Releases 
A Hit 

Hymns for Classical Guitar 
Rick Foster 
Rave Reviews 

in 9 Publications 
(Christian & Secular) 

Brand New Me 
Ted Pampeyan 

Arranged by Tom Keene 
"Fantastic Contemporary" 

Fresh, Alive 
August 1st Delivery 

Sweeter With Time 
Marajen Denman 

The D.J.'s Love It 

Fixin Our Eyes on Jesus 
Paul Thorson 

Arr. Jim & Ginger Hendricks 
"Beautiful Soft Rock, Contemporary" 

To Be Released Very Soon 

Joseph Loves Mary 
Keith Miller - Gloria Roe 

Arr. Tom Keene 
(Story of Faith) 
Exciting Vocalist 
Sept. Oct. Delivery 

Now In The Works 

There Must Be A Better Way 
Dana Howard 

Should be in Country Market 

Resurrection Day 
Norman Ezell 
Arr. Mark Craig 

"Powerful Country Blues" 

Forgiven 
Gloria Roe 

Arr. Tom Keene 
Honest Look at Life by 

Superlative World Acclaimed Artist 
Sept. Oct. Delivery 

I Come To You In Love 
Myra Boone 

All Products Now or Soon to be Available 
through some Super Independent Distributors across the U.S., Canada, Australia, and U.K. 

D.J. Hotline (805) 644-7618 

LOOK FOR THESE OUTSTANDING RELEASES FROM RAINBOW SOUND, INC. — DALLAS, TEXAS 

LULU RECORDS FIFTH ALBUM 
WITH RAINBOW SOUND, INC. 

R-5053 

STAR OF HEE HAW & HEE HAW HONEYS 

U VOCAlisr ov 

R-5039 Becky „ts,iee.' cilke, Fender 

coil ( 214) 638-7712 for LULU/GARY/BECKY — DJ copy 

EARLY FEEDBACK: 

She's got the "Aretha Franklin" pop sound in Christian music. 
Bill Moran. KIlS — Los Angeles. CA 

This is a winner in all respects! 
Personality Stations. Inc. — Becidey. WV 

R-5051 

NEW RELEASE 

MOUNTAIN ANGEL BAND SMC 11 
Ar Eaglewings Production 

.. things into which angels long to look." 

I Peter 1:12 

"Powerful, clean, well-played, fun... truly 
"Good News For The People." 

Jim Stipech 

..pleasant mixture of ballads and gentle rock sounds... 
highlighted by vocal and instrumental renderings of 

their new worship song, "Lord Be Glorified." 
Contemporary Christian Music 

AVAILABLE AT. 

DISTRIBUTION BY DAVE 
7220 Owensmouth Ave., Suite 103 

I Canoga Park, California 913C3 

(213) 887-7930 



RECORDING ARTISTS 
Paid Advertising Section RECORD COMPANIES 

DEBBY BOONE (213) 274-0751 
do Rosina Management 
9255 Sunset Blvd. 
Los Angeles, CA 90069 
Booking Agent* Wayne Coombs Agency (213) 377-0420 
Record Label: Warner/Curb, Lamb 6 Lion 

PAT BOONE (213) 274-0751 
c/o Rosina Management 
9255 Sunset Blvd 
Los Angeles, CA 90%9 
Booking Agent: Wayne Coombs Agency (213) 377-0420 
Record Label* Lamb & Lion 

e 1979 Trend Associates 

RELIGIOUS MUSIC 
BUYER'S DIRECTORY 1979/1980 

AVANT GARDE RECORDS, MC. (212) 246-1343 
250 W. 57th St., Suite 403. 
New York, NY 10019 
Mr. Frank Siegfried, Chief Executive 
Label Owned: Avant Garde Records 
Affiliates: Move Records in Australia: Quality 
Records in Canada 

LAMAR BOSCHMAN (817) 754-7889 
4720 N. 19th 
Waco, Texas 76708 
Affiliate: Cherub Records 
Label: Sonrise 

ONE TRUTH (714) 629-5221 
c/o Dave Etzen 
1456 Badillo 
San Dimas, CA 91773 
Labels: Greentree, Sonrise 

CHRIS CHRISTIAN (213) 377-0420 
655 Deep Valley Drive 
Rolling Hills Estates. CA 90274 
Booking Agent: Wayne Coombs Agency (213) 377-0420 
Record Label: Myrrh 

THE PAT TERRY GROUP 1601) 354-1958 
P.O. Box 4164 
Jackson, MS 39216 
Malcolm Greenwood, Agent & Manager 
Label: Tempo/Chrism 

NEW DIRECTION ARTIST GUILD (615) 327-2805 
1816 Hayes St. 
Nashville, TN 37203 

rhief Executive 
Artists Include: Doug Oldham. 

Don 

Francisco. The Hemphills, J.J. Lee (See Ad) 

AMERICAN ARTISTS. INC. (417) 862-1768 
P0. Box 4501 
Springfield, MO 65804 
Label: American Artist 
Custom recording. Production. Promotion & 
Manufacturing, quality sound track accom-
paniment 

WRITER/ARRANGERS 

ANDREW CULVERWELL (404) 491-3903 
P.O. Box 491E3 
Atlanta, GA 30359 
Booking Agent: Arc Productions. Inc 
Label: DaySpring 

DAN PEEK (2131 377-0420 
c/o Monte Carlo Management 
655 Deep Valley Drive 
Rolling Hills Estates. CA 90274 
Booking Agent: Wayne Coombs Agency (213) 377-0420 
Record Label: Lamb & Lion 

BRUCE VANDERVALK (213) 889-3213 
1563 Devonshire Ave. 
Westlake Village, CA 91361 
Labels (music arranged): Sonrise. MPM, Bread 'n Honey, Ken 
Anderson Films 
Artists (music arranged): Myra Boone, Roger Binon, Susan Porter. 
Ventura County Master Chorale 

CONSOLIDATED GOSPEL. INC. (415) 952-9750 
1137 Grandview Drive 
South San Francisco, CA 94080 
Paul N. Lindner, General Manager 
Label Owned: Gospel Media 
Labels Distributed: Asian. Street Level. Bread 
of Lite. Hi (gospel only). Star Song of Calif . 
A.B.S. Sanctus 
Artists Include: Larry Norman, Pam Mark Hall. 
Mark Spoelstra. Jim Crain. His Children 

\.1 ant 

DAVID DIGGS/LOVE SONG STRINGS (213) 762-0023 
P.O. Box 1834 
Studio City, CA 91604 
Booking Agent: Bob Gerard) 
Labels: Mighty Wind, Sonrise 

SUSAN GIFT PORTER (714) 773-0382 
c/o Masterpiece Gospel 
1100 So. Raymond. Suite F 
Fullerton. CA 92631 
Booking Agent: Masterpiece Gospel 
Label: Sonrise 

TOM ROCCO (215) 543-4490 
NET CASTING MUSIC, INC. 
550 Evans Road 
Springfield, PA 19064 
Freelance writer of contemporary gospel and 
inspirational songs. Dolby cassette demos 
available (See Adl 

COVENANT RECORDINGS. INC. ( 801) 487-1096 
1345 Major Street 
Salt Lake City, Utah 84115 
V Lewis Kofford, President 
Jeffrey G Lund. Secretary-Treasurer 
Services- Record Production, Narration. 
Recording Studio, High Speed Cassette Dupli-
cation. Distribution to over 1,000 Book Stores 
Artists. Albert Fellows. Marvin Payne, Craig 
Stephansen. Morphis & Seamons, The D's 

RECONDoNG 

RECORD PRODUCERS 

RICK ELDRIDGE (704) 536-3469 
4227 Foulard Rd. 
Charlotte, NC 28215 
Affiliate. The Herald Association 
Label: Klesis 

BILLY PRESTON (213) 468-3500 
c/o Toni Jones, Motown 
6255 Sunset, 18th Floor 
Los Angeles, CA 90028 
Booking Agent: Wayne Coombs Agency (213) 377-0420 
Record Label: A&M/Myrrh 

EDDIE CROOK PRODUCTIONS (615) 822-1360 
Box 213 
Hendersonville, TN 37075 
Eddie Crook. Owner 
Labels: Harvest ECP 
Complete Album Production/Album Jacket Printing 

EPOCH UNIVERSAL PUBLICATIONS (602) 943-7229 
2110 West Peoria Ave. 
Phoenix, AZ 85029 
Ray Bruno. Chief Executive 
Bob Lesinski, Sales Executive 
Labels Owned: North American Liturgy Resources (NALR). Sounds 
Of Hope 
Recording Artists Include: The St Louis Jesuits. Carey Landry, 
The Dameans 

KEN GRUB & ETERNITY EXPRESS ( 509) 575-1965 
P.O.Box 1 
Yakima, WA 98907 
Ron Thomasson Business Manager 

B. J. THOMAS (4041 992-1050 
c/o Hugh Rodgers, Rodgers Agency 
P.O. Box 76640 
Atlanta, GA 30328 
Booking Agent: Wayne Coombs Agency (213) 377-0420 
Record Label: MCA 

BOB & CINDY KILPATRICK (916) 275-2465 
2715 Virginia Ave. 
Redding, CA 96031 
Label: Sonrise 

JUNE WADE and THE COUNTRY CONGREGATION (714) 247-8284 
c/o Dale Wade. Manager 
P.O. Box 351 
Apple Valley, CA 92307 
Label: Manna 

EDIFY 1612) 861-2072 
c/o Steve Gamble 
200 W. 98th St. 
Bloomington, MN 55420 
Label: Edify 
Record production, graphics, advertising 

FOURTH MAN RECORDS (609) 227-3779 
2311 S. 13th Street 
Philadelphia, PA 19148 
Bud Pirollo, Chief Executive 
Label Owned: Fourth Man 
Artist: Bill Romansky 
Produce Fourth Man radio show & artist man-
agement (See Ad) 

LARKIN (415) 327-0201 (M-F 9-5) 
P.O. Box 7227 
Stanford, CA 94305 
Booking Agent: Wind Sung Sounds 
Affiliate Artists. Flutist. Instrument Of The Wind, 
Silver 8 Bamboo Flutes 

CONNIE YARBROUGH (608) 256-2021 
1813 Fisher St. 
Madison, WI 53713 
Label: Yarbrough 
Gospel lyric writer and performer 

IN HIS COMPANY (616) 853-2263 
P O. Box 1% 
1250 Stafford 
Ravenna, MI 49451 
Terry King, President 
David Basset. Sales Executive 
Label Owned: His Records RECOF105 
Recording Artists: Phil McClain, The Cox 
Family (See Ad) 

GLORI RECORDS. INC. (212) 720-6700 
246 Richmond Ave. 
Staten Island, NY 10302 
Steven Herman, President 
Arnold McCloud, Sales Executive 
Label: Glori Records. Reborn Records 
Affiliation: Glori Gospel Music (MI). Reborn 
Music (SESAC) 

DISTRIBUTORS 

AGENTS/ARTIST MANAGEMENT 

THE MERCY RIVER BOYS (713) 598-9072 
P.O. Box 545 
Tenaha, Texas 75974 
Management: James Christian & Wayne Christian 
Booking Agent: Herman Harper. Don Light Talent Agency 
Label: Canaan 

THE WAYNE COOMBS AGENCY (213) 377-0420 
655 Deep Valley Drive 
Rolling Hills Estates, CA 90274 
Wayne Coombs, President 
Dick Salmon, Executive Director 
Artists Include: Pat Boone. Debby Boone, B. J. 
Thomas, Dale Evans Rogers, Billy Preston. Dan 
Peek, Chris Christian and Tom Netherton (See Ad) 

AGAPE DISTRIBUTION (7161 874-6050 
1685 Elmwood Avenue - Office 11208 
Buffalo, NY 14207 
John Lilley, Business Manager 
John Narraway. Sales Manager 
Serving the Northeast - Stock the best in con-
temporary Christian records 8 tapes (See Ad) 

MAIDEN MUSIC (800) 348-4677 
333 Park Street 
Upper Montclair, NJ 07043 
Mickey Moore, Owner 
Label: Maden Music 
Artist: Mickey & Becki (See Ad) 

MIGHTY CLOUDS OF JOY (2131 461-2988 
c/o Zach Glickman 
6430 Sunset Blvd., Suite 1104 
Hollywood. CA 90028 
Label: Epic/City Lights 

DHARMA ARTIST AGENCY, INC. (615) 329-0330 
P.O. Box 40367 
50 Music Square West. Suite 605 
Nashville, TN 37203 
J. Wesley Yoder, President 
Artists: Amy Grant, David Meece. Mike 
Warnke, Dogwood, Fireworks, Scott Wesley 
Brown. John 8 VickiJo Witty Artist figence$ Inc. 

DI lint* 

CALCO (91.14) 768-4883 
7656 Lem Turner Road 
Jas, Florida 32208 
Cal Davis. President 
Labels Include: Benson Co.. Word, Canaan 
Maranatha & New Pax (See Ad) 

MUSIC A.D. RECORDS (616) 241-3787 
Box 7452 
Grand Rapids. MI 49510 
Hans Altena, Director 
Label Owned: Music A.D. 
Affiliate: Silver Rooster Music (ASCAP) 
Labels Distributed: Music A.D.. Pilgrim. Gotz, Holy Kiss 
Recording Artists Include: James Ward. Michael Kelly Blanchard, 
Simeon 

PEG MOYER (213) 990-4627 
c/o Rex White 
13263 Ventura Blvd., Suite 11 
Studio City, CA 91604 
Management: White Management Corporation 
Label. Sonrise Records 

Advertising Specialists/ 
Christian Record Market 

Accounts Include: KM Records. LaSalle Paper 
Co.. Gospelrama, Sonrise Records. Foster 
Company, Lightship Records. Distribution by 
Dave. (Trend accounts for 8 pages of this 
Billboard Special - over 60 companies) 

KINGSBA(RN ASSOCIATES 
P0, Box 1187 
Waycross, GA 31501 
John Montgomery. General Manager 
Artist management 8 bookings for John 8, Bonnie Montgomery 

rend 
ASSOCIATES 
P.O. Box 607 
Malibu, CA 90265 
(213) 456-2460 

1 711Ecitig I F IITEII 
is a 1 1 you need io know. 

Phone: (615) 361-5096 

II;v \ FTalbtotthneoirw BwiallsRoLmaanskNyo a cabl.itistiltiaennajrtiohst,n 
who is saying something on fourth man 

• records. 

DISTRIBUTION BY DAVE (213) 887-7930 
7220 Owensmouth Ave.. Suite 103 
Canoga Park, CA 91303 
Dave Peters, President 
Exclusive Labels: Hartsong & Lightship 
Records 
Distribute over 66 labels - 1800 products - 
including Word. Benson, Tempo, Sparrow. 
Sonrise & many independents (See Ad) 

aga Pe 
distribution 

"Serving the Northeast" 

We stock the best in 

Contemporary Christian 

records and tapes 

PRAISE RECORDS (604) 438-8266 
6979 Curragh Ave 
Burnaby, B.C. VJ5 4V6 Canada 
Paul Yaroshuk, Chief Executive 
Labels Owned: Praise. New Born. Little People. 
Faith, Ouest 
Labels Distributed: Star Song. Maranatha, 
New Lite. Harold, Fisher Folk, Creative Sound. 
Artists Include: Larry Bronx. Royal Heirs. Bill 
Bennett, Jim McWilliams 

RAINBOW SOUND. INC. (214) 638-7712 
1322 Inwood Road 
Dallas, TX 75247 
Daniel Allbritton, Marketing & Promotion 
Label Owned: Rainbow Sound 
Artists Include: Lulu, Gary McSpadden, Becky 
Fender 

SINGSPIRATION (616) 450-6900 
1415 Lake Dr. S.E. 
Grand Rapids. MI 49506 
John S. Helder, E.V.P. Music Division 
Jim Williams. Sales Manager 
Labels Owned. New Dawn, Singspiration, Ever-
lasting Springs. Sunshine Music Mountain. 
Milk & Honey 
Artists Include: Rick Powell, Reeneration. 
Christine Wyrtzen, Renaissance. Moose Smith, 
Lillie Knauls. Sandi Patti 

rfitt 
SONRISE RECORDS/ (213) 456-2460 
P.O. Box 607 
Malibu, CA 90265 
Bob CPtterell. President 
Labels Owned or Exclusive: Sonrise. Creative 
Sound, Mighty Wind. Masterpiece, Eagle-
wings. AB. Instant Joy 
Recording Artists Include: Mt, Angel Band, 
Love Song Strings. Larry Norman, One Truth 
Paul Clark, Bob & Cindy Kilpatrick (See Ad' 

SUPREME RECORD COMPANY (615) 327-1050 
110 21st Avenue South 
Nashville, TN 37203 
Toni Walls, Chief Executive 
Allen Henson. Sales 8, Promotion 
Labels Owned: Supreme 
Artists: Dixie Echoes, Hopper Bros. & Connie, Lamar Sego Family. 
Don Johnson 

WORD. INC. (817) 772-7650 
4800 W. Waco Dr. 
Waco. TX 76710 
Jarrell McCracken, President 
Roland Lundy, V.P. Sales 
Labels Owned: Word, Canaan, Myrrh, DaySpring 
Labels Distributed: Good News, Lamb & Lion, Light. Maranatha, 
New Pax. New Song, Paragon, Seed, Solid Rock 
Artists Include: Eve, Bill Gaither, Trio, B. J. Thomas, Happy 
Goodmans. Imperials 

14/01111 
Records OWL. for bookings call 

Bud 1-609-227-3779 

2311 S. 13th St., Phila., Pa. 19148 

1685 Elmwood Ave. • Office #208 

Buffalo, N.Y. 14207 • (716) 874-6050 



IMANUFACTURING 
AWARD RECORD MEG. INC 1213) 645-2281 
11016 La Cienega Blvd. 
Inglewood. CA 90304 

...tdarty Ansoorian. President 
High quality production 8 custom record 
album manufacturing. Pressing, processing. 
printing packaging (See Ad) AWARD 

MUSIC PATTERNS UNLIMITED (714) 530-0820 
12800 Garden Grove Blvd 1111 
Garden Grove, CA 92643 
Rich Germaine, Director 
Music Service/Syndicated 8 Custom Formats 

FIDELA TONE MEG. CO.. INC. (2131 678-4346 
12848 Weber Way 
Hawthorne. CA 90250 
Richard L. Artz. President 
Rosemary Harrison. Sales Manager 
A Complete Facility: Plating. Processing, 
Pressings 8 Mastering (See Ad) 

. . 

zideige — 

KM RECORDS. INC {213) 841-3400 
2980 N Ontario St. 
Burbank. CA 91504 
Glade Merkley, President 
Jim Auchterlonie, V.P. Sales 
Bob Cotterell, Positive Music Sales 
Finest One-Stop Record Manufacturing: disk 
mastering, matrix, graphics, record pressing & 
album printing (See Ad) 

.ZEDERSEN 6. ASSOCIATES (2131 768-3122 
11152 Fleetwood SI.. Unit 10 
Sun Valley. CA 91352 
Herman Fredriksz. Sales Manager 
Specialists in tape label 6. insert printing (8-track 8 cassette) 

OPEN DOOR 
P 0 Box 25366 
Portland, OR 97225 
Bud Frimoth. Host 
Youth oriented program in cooperation with the United Pres-
byterian Church (See Ad) 

OPEN DOOR 

SACRED SOUNDS (714) 785-4567 
11635 Richmond Street 
Riverside. CA 92505 
Lee McIntyre, President 
Syndicated Religious Music: Formats range 
from conservative traditional to contem-
porary. Write for free demo (See Ad) 

WLIX. 540 AM 1516) 666-Zall 
138 West Main Street 
Bay Shore. NY 11706 
Lloyd Parker. Program Director Jan Urban. Ottice Administrator 
Serves the New York/Long Island market wits Long Island's 
largest AM signal 
Format: Contemporary Christian. 65% music. 35% inspirational 
programs 

RECORDING STUDIOS 

PINEBROOK RECORDING STUDIO (3171 724-7721 
P.0 Box 146, State Road 9 South 
Alexandria. IN 4E001 
Dan Posthuma. Manager 
Claire Richardson. Promotion Director 
Sound recording. Send for information 

VANN-TONE AUDIO SHEETS (213) 644-1187 
12840 Weber Way 
Hawthorne, CA 03250 vAnn-Tenc 
Carl L. Vann, President AUDIO DIMS 

Flexible, thin phonograph records Send for 
samples (See Ad) 

STUDIO IN THE FOREST (714) 678-1250 
32675 Ortega Highway 
Lake Elsinore, CA 92330 
Bruce Leek, President 
Specializing in 2 and 4 track re- mixing, editing. 
Oukase and production work 

ADVERTISING/PROMOTION 
PUBLISHING 

GRAPEVINE CIRCUIT (206) 367-5181 
P.O. Box 81141 
Seattle, WA 98108 
Robert G. Edwards, Chief Executive 
Feature Catalog of secular songs with a "Christian World-view-
slant 

SONLIGHT COMMUNICATIONS CORP 1702) 882-8865 
PO Box 1971 
Carson City. NV 89701 
David T. Amster. Chief Executive 
Radio Show: Kaleidoscope - Artist Interview Format - 3 minute. 
6 times per week 
In-store Music Merchandising Services: Musi-Oues: Instorplay 
Affiliates Son Country Associates quality production of radio 
commercials 

SPECIAL FIELDS 

MANNA MUSIC. INC. (213) 843-8100 
2111 Kenmere Avenue 
Burbank. CA 91504 
Hal Spencer, President 
Affiliation- Manna Records 
Representing' Doris Akers, Andrae Crouch, Andrew Culverwell. 
Audrey Mieir. Jerry Sinclair 

DOVE ENTERPRISES (505) 257-5987 
P.O. Box 548 
Ruidoso, NM 88345 
Bill 8 Florence Fischer 
Christian Freelance Artists/Commercial 8 Technical Field 

SONGPOWER (ASCAP) (213) 996-6181 
P.O. Box 333 
Tarzana, CA 91356 
Fred Bock. Co-owner 
Bob Colterell, Co-owner 
Songs on albums by CBS. Word. Sonrise. 
Creative Sound. Seed 
Music performed by Paul Clark, Mike Johnson, 
Good News Circle. Bob Kilpatrick. Mt Angel Band 

91111,91111J1 

THE FOSTER COMPANY 1213) 883-8041 
22714 MacFarlane Drive 
Woodland Hills, CA 91364 
Dave Foster, Owner 
U.S. Marketing Agent for Sonrise & Affiliated Labels: Sonrise, 
Creative Sound. AB. Mighty Wind. Deep Roots, Eaglewings. Instant 
Joy. Masterpiece 8 Lamb 8 Lion (selected) (See Ad) 

FOSTER 
COMPANY 

RADIO 

THE CONNECTION (714) 794-1127 
Forest Home. Inc. 
Forest Falls. CA 92339 
Cteve Taylor, Radio Coordinator 
Radio Format: Youth Oriented Top 40 Style 
Jesus Music Program - 30 or 60 minute weekly 
version - free 

(THE_ 
(OrIrlfelOrl 

THE GOSPEL MUSIC LETTER (6151 361-5096 
3148 Stoneybrook Circle THFi ....1 I LYIY111,:lt 
Antioch, TN 37013 .1:4.4. 1 ..1 '.4 1 1 
Alan W. Belknap. Publishei/Editor 
Fortnightly summary of news information, trends and editorial 
opinion for the Gospel music executive. $75 annually (See Ad1 

CRAWFORD BROADCASTING COMPANY (215) 628-3500 
Corporate Office: P.O. Box 86 
Flourtown, PA 19031 
Don Crawford. President 
Jack Rabito, National Commercial Sales 
Sally Pasara. National Religious Programs 
Stations Owned (Religious Format): YWCA - Hammond/Chicago: 
WMUZ-Detroit; WDCX-BiMalo: WOJC-Birmingham: KPBC-Dallas 

NOAH'S ARK (213) 432-1140 
73) E. Broadway 
Long Beach. CA 90802 
Harold Rupert. Owner 
Health oriented, teen-age discotheque - with Christian youth 
ministry. Also. computerized Christian dating service We are 
taking both concepts nation-wide 

THE VIDEO CENTER (213) 463-2123 
"Studio Of The Stars" 
6605 Eleanor 
Hollywood. CA 90338 
Paul Webb. Executive Producer 
Video hit tunes for major labels: Hollywood Scenery - a diyieon - 
is Hollywood's largest independent set builder: build sets 8 
produce shows for many of America's finest Christian organizations 

FLEXIBLE, THIN 

PHONOGRAPH RECORDS 

Effectively promote or demonstrate con-
ventional phonograph records. Add sound to 
direct Mail Campaigns... Magazine Advertise-
ments . Brochure... Books... Packages... 
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It is not unusual for any art form to be in an advance stage of 
development before the historians and other authorities in the 
field begin the job of defining terms and developing categories for 
the various styles of the art form. This is especially true of black 
gospel music because it is a relatively new music whose roots 
reach into the distant past of the black American experience. 
As a new art form gospel music reflects the rapidly changing 

social conditions of contemporary urban black America through 
its shifting stylistic changes. At the same time, as careful listening 
to gospel music will reveal, there are the unchanging elements of 
the African heritage in the exciting rhythms, dazzling improvisa-
tion and subtle variations in the basic call and response patterns. 

Even at the present rapid expanse and growth of the gospel art 
form there are few who have taken in hand the formidable task of 
bringing into existence vital information which will contribute to 
an understanding of the gospel idiom. The generic term "gospel" 
has been a catch-all for many different types of religious music— 
black and white. In addition, the labels such as "traditional," "con-
temporary," and "progressive" gospel music have further ob-
scured the essence of the various gospel styles. Gospel enthusiast 
and author Tony Heilbut states that "The term 'gospel music' is 
vague and inadequate. In the nineteenth century 'gospel songs' 

Rev. James Cleveland 
Walter Hawkins 

were what white evangelists sang. ... Until the early sixties the 
record business referred to black religious music as 'sRirituals' as 
distinguished from the white 'sacred': today the euphemisms are 
'soul' and 'country' gospel." 
There is a distinct identity crisis as to what is meant by the term 

"gospel music" as it refers to contemporary performances and 
styles by black and white gospel artists. This is not a question of 
racial bias toward one music or the other but a vital explanation of 
the cultural distinction which inevitably characterizes the gospel 
music of blacks and whites. Those who would needlessly argue 
with this concept, from the lofty seat of idealism, must be re-
minded that the oneness of the gospel message need not oblit-
erate distinctive cultural gifts of different peoples. 
Thomas Dorsey, the acknowledged "father of gospel music." 

coined the term "gospel music" to designate the urban contem-
porary black religious music which he. and Charles Albert Tindley 
who had preceded and inspired him. had begun to compose in 
the late 20's. Their songs drew upon the revival and evangelical 
hymns of Watts, Wesley, Sankey. Moody and others, and were 
combined with the heritage of black spirituals, black music of the 
Holiness and Pentecostal denominations, and ultimately the 

Billy Preston 

roots of all black music in the African tradition. 
In trying to find precise meanings for the many forms of gospel 

music, one finds few articulate spokesmen who fully understand 
the genre and its various styles. The Reverend James Cleveland's 
reply to the problem of stylistic definition in black gospel music 
was that "People try to box me into a traditional category. I allow 
them to box me in wherever they wànt to, but I sing what I feel and 
what I want to sing, no matter how they label it. Nine times out of 
ten it's mislabeled anyway. I find most people aren't knowl-
edgeable about what they talk about anyway. They'll call you con-
temporary when you're traditional. They'll call you radical when 
you're Republican. They can call me whatever they want to, but all 
of my music flows through me completely free." 
When speaking of gospel artist Andrae Crouch, Cleveland says. 

"There is no musical form that Andrae Crouch doesn't embrace.. 
He can be Dixieland, jazz, soulful; he can be extremely traditional. 
if he wants to be. Wherever his creativity leads him he goes there. 
He never allows himself to get boxed in.... Being one of the more 

(Continued on page R- I6) 

Pearl Williams-Jones is associate professor of music at the Univ. of the Dis-
trict of Columbia and is a leader in the field of black American music educa-
tion, research and performance. 
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Modern Music 
• Continued from page R-4 

But rock music was very much a part of many of the California 
youths who attended Calvary's highly publicized services. The re-
sult was the formation of Maranatha! Music as an outreach of Cal-
vary Chapel. Maranatha! published numerous of the light rock 
and folk rock songs written and introduced by worshippers at the 
Chapel. Maranatha's first album release was "The Everlastin' Liv-
ing Jesus Music Festival," a title which appropriately captured the 
spirit of the Jesus movement ot the early ' 70s. 

Also notable of the groups to have a genesis ai Calvary Chapel 
was the reborn group Love Song, who went on to have the top 
religious album of 1973, released on the Good News label. 

Meanwhile, at Word Records in Texas, signs of contemporary 
christian music started showing up from areas other than Califor-
nia. The music of artists such as Randy Matthews proved to be a 
bit risky for the more conservative Word label, so the company 
formed Myrrh Records to carry the contemporary product. Billy 
Ray Hearn, who would several years later relocate in California to 
form the Sparrow record label, headed up the work at Myrrh. 
Both Maranatha and Myrrh would prove to be the main vehicles 
for the release of Jesus music albums in the mid- 1970s, joined 
later by Sparrow, Greentree, and numerous independent labels. 
Though the noise of the Jesus movement ultimately faded from 

the headlines, the contemoprary christian music never ceased ex-
panding. Giant festivals such as Explo '72 in Dallas and scores of 
the Jesus festivals from Pennsylvania to California highlighted 
contemporary music and introduced it to people of all ages. 
The outlook further brightened in 1975, when the first contem-

porary christian radio stations began airing full-time schedules of 
contemporary music: KYMS in Santa Ana; KBHL in Lincoln; 
KFKZ in Greeley, Colo., KDTX in Dallas; KFMK in Houston: and 
the stations of the Christian Broadcasting Network in the north-
eastern United States were a few. 

Generally, the proof of changed lives, and the genuineness and 
sincerity of the young musicians won through, and Jesus music 
didn't seem such a bad thing after all. Record companies and 
christian record purveyors began realizing the widening market 
there was for contemporary christian music, and with the press 
coverage of the "Born Again Movement" of the late ' 70s, a place 
for Jesus music was secured. 
As some of the Jesus rock music began mellowing out, some of 

the traditional artists began recording and performing more 
slightly contemporary songs. Contemporary gospel overlapped 
the rock music, and it became harder and harder to classify 
groups and artists by one style. 

But, it's worth a sporting try: 
JESUS ROCK 

The music is just about the same as any you would hear on a 
rock station. But the names of the groups often reveal their pur-
pose, or at least their inspiration: The Resurrection Band; Hope 

of Glory; Sweet Comfort Band; Messenger; Daybreak. Likewise, 
their lyrics deliver the special message of Jesus. 
They are the christian rock bands, and the music they and their 

soloist counterparts perform mainline communication between 
christian performers and the world. The concert stage is the pulpit 
for many people who don't know even what a pulpit is. The record 
albums the Jesus music artists record are gospel messages— 
some blatant and bold, others with veiled references to spiritual 
matters. 
"We record the progressive christian acts because they believe 

that they are just speaking the language that will relate to the 
people they're after," explains Wayne Donowho of Texas-based 
Star Song Records, which specializes in the more progressive 
forms of Jesus rock. 
The rock music performed by christian artists ranges from the 

progressive style of Lamb & Lion Records' Memphis-based 
group, DeGarmo & Key, to light rock artists such as 18-year-old 
Amy Grant on Myrrh Records. Every imagineable form of chris-
tian rock music is available, including several disco albums. The 
music being released on the more than 50 contemporary labels 
ranges from jazz to country; from metal rock to lullabyes. 

CONTEMPORARY GOSPEL 
Perhaps the most common style of contemporary christian mu-

sic being recorded is the middle ground "contemporary gospel." 
The "gospel" in the tag seems to indicate its closer affiliation with 
the more traditional forms of christian music such as the southern 
gospel quartet or church music. It appears to bridge the gap be-
tween the younger and the older generations. Groups such as the 
Imperials, who began their career years ago as a southern gospel 
quartet, have modernized their sound enough to win the admira-
tion of the contemporary set, but retain much of their southern 
gospel audience, too. 
The Archers, Don Francisco, Reba Rambo and Dallas 

Holm & Praise are further examples of contemporary gospel art-
ists who draw crowds of all ages to their concerts. Their albums 
usually feature a variety of music styles ranging from almost tradi-
tional to rock. 

Another segment of contemporary gospel is filled with the 
large choral groups and big band aggregations such as Truth. Re-
generation and the Continentals. The music ranges from a beau-
tiful, MOR delivery to disco rock, proving that you can't always tell 
an artist by his cover. Groups such as Truth tour the country ex-
tensively a la Up with People or the Young Americans of the '60s. 

PRAISE/SCRIPTURE 
Strongly evident in several of the record companies is an in-

creasing amount of interest in praise/scripture music. This music 
is mainly made up of passages from the Bible set to music, or 
simple repetitive choruses which are easy to learn and sing along 
with. The music is more oriented toward the worship experience 
than entertainment. 

Maranathal. Birdwing and Scripture in Song are prominent 
praise / scripture labels. 

CONTEMPORARY CATHOLIC MUSIC 
Following Pope John Paul's visit to Poland in June. Time re-

ported, "On Monday evening the Pope sat before the shrine lis-
tening to the incongruous sound of a Catholic folk-rock band that 
blasted out 'We Want God' and other religious songs. When the 
musical ended, John Paul confessed. "I have a sweet tooth for 
song and music. This is my Polish sin. Now I must go; otherwise I 
will lose my image." 

Since Vatican II, when the Mass was finally permitted to be cele-
brated in English. Catholics have been revamping their liturgical 
music, according to Jody Jones of North American Liturgy Re-
sources Records in Phoenix. "Our music has a very modern 
sound, but it's liturgically applicable. You can use it in church. It 
has its roots in folk" 

Most of the contemporary Catholic music has been of a folk 
nature, although there are indications that some of the music is 
now drifting more toward a rock sound. 

"It's seldom written to convert anybody to anything." Jones 
adds. " It's a much softer philosophical approach. It's music that's 
written to be used for specific reasons. There's definitely a wish 
that when a composer composes his music, that the music will 
lend new meaning or shed light on a certain spiritual aspect." 

The "charismatic" Catholics have adopted much of the current 
contemporary music out of the protestant, evangelical churches. 
Recent record releases such as John Michael Talbot's "The 
Lord's Supper," a communion celebration, are beginning to 
bridge the gap between protestant and Catholic recorded music. 
Also carrying extensive contemporary Catholic catalogs are 
F.E.L., Avant Garde and World Library Publications. 

BLACK GOSPEL 
Black gospel music is generally experiencing phenomenal 

growth among young people, according to Sonny Carter, former 
head of gospel at ABC, now at MCA Records. "More and more 
young people are experiencing contemporary black gospel." 
adds Carter, "and as they're growing up. the sounds seems to be 
growing up with them." Artists such as Nat Townsley, Jr., and the 
Mighty Clouds of Joy were among the top contemporary black 
gospel artists in the ABC camp. The Mighty Clouds of Joy have 
since moved to Epic. Savoy and Nashboro have a high concentra-
tion of black gospel product, but much of it is more traditional in 
nature. The Light label carries Walter Hawkins and Andrae Crouch 
& the Disciples. Birthright Records also features substantial con-
temporary product. 

MESSIANIC JEWISH MUSIC 
Meanwhile, the Jewish musicians are making a joyful noise. too. 

But the main contemporary product coming out is from the Mes-
sianic Jewish movement. Messianic Jews recognize Jesus as the 
messiah and savior. Joel Chernoff, one half of Messianic Jewish 
group Lamb, says, "We now find Jews who are wanting to find out 
and rediscover their own identity as believers in the messiah 

(Continued on page R- I8) 
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hen people talk about southern gospel music, they are 
referring to the gospel music that is akin to country music. It is by 
and large dominated by groups singing the traditional four-part 
harmonies and is in reality more national than southern, though it 
remains strongest in the South. 

Southern gospel, like all forms of gospel music, came originally 
from the churches. Some members of a church would often get 
together outside the church to sing some of the songs they had 
learned and work on their harmonies. Later, they would perhaps 
branch out a bit, singing at other churches as well as at picnics, 
political rallys and other special gatherings. Often, the group 
members would be from the same family. 

With the development of radio, these gospel groups had an-
other outlet where they could perform. A number of groups had 
early morning radio shows that reached a number of listeners in 
an area. This led to an increased number of bookings in an area 
with the groups travelling and performing more. With enough 
dedication and persistance, an important goal could be reached— 
that of singing gospel music for their living. 
The Vaughan singing school and the Stamps-Baxter school 

stattle* 

saritrnel 

The Speers 

By DON CUSIC 

both played important roles in the development of southern, or 
quartet gospel singing. Many individuals attended the Vaughan 
school, located in Lawrenceburg. Tennessee, or the Stamps-Bax-
ter school. located in Dallas, Tex., to learn how to read music by 
the 'shaped note' style. It was called 'shaped note' because the 
notes had different shapes (e.g. triangles, squares, eliptical, etc.) 
for the different musical notes. These schools taught the basic 
four parts for harmonies as well as numerous songs. 

Both of these firms were also large publishing houses that 
printed sheet music, books for churches, and gospel music collec-
tions in addition to acquiring and promoting new songs. Those 
that learned the singing style taught at these schools also learned 
a number of songs published by each company which they sang 
when they went back home to their local churches. 

The first known successful southern gospel recording group 
was the Smith Sacred Singers, who sold a quarter of a million sin-
gles of "A Picture From Life's Other Side" during the 1920s. In 
fact, when Columbia representatives toured the southern rural 
areas during the '20s for country and folk music and musicians, 
they also recorded a number of gospel releases. During these ini-
tial forays into rural music, gospel music accounted for about 25% 

lacitwood Brothers 

of the releases and 20% of sales for that particular Columbia line 
of product. 

Later, groups like the Blackwood Brothers, the Speer Family, 
the LeFevres and the Statesmen would begin to sing publicly and 
eventually influence gospel music to the point that today's south-
ern gospel sound can be directly attributed to these groups and 
others like them. All of these groups, or extensions of these 
groups. still performing today although the original LeFevre 
group is now called the Rex Nelson Singers. 

Other top names in southern gospel today include Jimmy 
Swaggart, the Rambos, Kingsmen, Henry and Hazel Slaughter, 
Florida Boys, Happy Goodman Family, Teddy Huffam and the 
Gems, Inspirations. Thrasher Brothers. J.D. Sumner and the 
Stamps Quartet, Mercy River Boys. Lanny Wolfe Trio. Doug Old-
ham, Cruse Family, Telestials, Galileans, Imperials. Cathedrals, 
Cookes, Dixie Melody Boys. Hemphills, Hopper Brothers and 
Connie, Wendy Bagwell and the Sunliters, Lewis Family, Jimmie 
Davis. Marijohn Wilkins and Tennessee Ernie Ford. 

(Continued on page R-45) 

Don Cusic is head of the Nashville office of Contemporary Christian Music 
and a noted gospel music journalist. 
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Black Gospel 
• Continued from page R- I2 
fortunate, he can adapt to anything, whatever the call might be." 

Perhaps this versatility which Reverend Cleveland speaks of is 
the reason Crouch was selected to close the prestigious Black Mu-
sic Concert given at the White House in June. At that time Presi-
dent and Mrs. Carter paid tribute to Black Music Month, a celebra-
tion inaugurated 1y the Black Music Association "to preserve and 
perpetuate black music and its artistry." Andrae Crouch's music 
can be said to encompass the gamut of black America's pluralistic 
styles. He sings and plays a piano style which was hammered out 
of the Pentecostal roots of the Church of God in Christ, but he 
has incorporated the instrumental stylings and vocal arrange-
ments one is apt to hear from any number of sources—whether 
studio orchestras or an avant garde rock idiom. 

During the White House Black Music Concert in June, gospel 
soprano Sara Jordan Powell opened the program with one of 
President Carter's favorite hymns, "Amazing Grace.- In her 
unique manner of incorporating operatic-like vocal bravura into 
her soaring gospel melismas, Powell's performance brought the 
only standing ovation of the entire concert—which also included 
bluesman Chuck Berry, pop ballad singer Billy Eckstein and the 
new singing star Evelyn "Champagne" King. The contrasting 
styles of Sara Jordan Powell, traditional, and Andrae Crouch who 
is termed contemporary/progressive, were examples of the stylis-
tic diversity of present day black gospel music 
There is no consensus of opinion among the trade journals, 

d.j.'s, record companies or critics on the current categories of gos-
pel music. The new 24-hour all gospel radio station in Wash-
ington, D.C., WYCB, uses the code letters "A" and "B" on their 
playlist to designate "progressive gospel." Here the names of Wal-
ter Hawkins and Edwin Hawkins, Danniebelle, and the Mighty 
Clouds of Joy appear. DJ. producer Vashti McKenzie says that 
these artists have a modern sound and show influences of pop 
music with the use of full orchestra and particularly strings. The 
code letter "C" is used for "contemporary" goseel artists who per-
form what is described as message songs. On this playlist the 
names of the Reverend James Cleveland ("In the Ghetto") as well 
as Teddy Pendergrass ("Let's Clean Up the Ghetto-) are found 
along with The O'Jays, Harold Melvin and the Blue Notes, and 
Donny Hathaway. The gospel quartet, the oldest form of ar-
ranged gospel music, is placed under the code letter "D." Here 
the traditional artists, and especially the numerous gospel quar-
tets, are categorized. The names of the Dixie Humming Birds, the 
Jackson Southernaires, Evangelist Shirley Caesar. the Reverend 
Isaac Douglas, Myrna Summers, and the Reverend Maceo 
Woods are found. 

A & R / producer John Daniels of the new gospel label, Tomato 
Records, describes traditional gospel music as "grass roots, hand 
clapping, foot stomping, soul-stirring gospel." Many of the tradi-
tional gospel artists show the influence of the free improvisational 

congregational singing of the black church. Artists such as Mattie 
Moss Clark and the International Mass Choir of the Church of 
God in Christ, the Angelic Choir of Nutley. N.J., and the Victory 
Choral Ensemble of Philadelphia are traditional gospel singers. 

Daniels' gospel label has three other classifications of gospel 
style which he terms "soul gospel," improvisational and very 
rhythmic with artists such as the East St. Louis Gospelettes, the 
Williams Brothers of Mississippi, and the Savettes of Philadelphia; 
"progressive or contemporary" gospel refers to "progressive ar-
rangements, universal lyrics, jazz instrumentation and written ar-
rangements and disk-gospel is powerful with a high crossover po-
tential into the r&b. disco and soul stations." Timothy Wright and 
Nathaniel Townsley are placed in this category by the Tomato la-
bel. 
When James Bullard, a&r man for Roadshow gospel records, 

speaks of gospel soloist, evangelist Shirley Caesar, he refers to 
her as having a "progressive sound." The new sound for Caesar is 
a distinct change from her old image as a "traditional" gospel 
singer. In an effort to reach a wider commercial market, Road-
show has given the artist new arrangements, production, back-up 
studio musicians including sections of horns, strings, and rhythm. 
But according to Bullard, Caesar remains strictly gospel in her 
message and in the distinct gospel quality of her voice which is 
that of the preacher/evangelist. 
A new arrival on the Roadshow label will be Edwin Hawkins, 

"progressive/contemporary," who perhaps more than any other 
gospel artist is responsible for the modernization of gospel in the 
60's. Hawkins accomplished the change with his well known hit, 
"0 Happy Day." The new Hawkins album which is due in July is 
"Gospel at the Symphony." a live concert which was recorded and 
filmed with the Hawkins Singers and Family and the Oakland 
Symphony Orchestra. Perhaps this will break even newer ground 
for the rapidly expanding gospel styles. 
Roadshow Records, according to Bullard, was among the first 

to introduce new marketing and merchandising techniques for 
gospel artists when they began creating interesting new covers for 
albums, presenting attractive wall posters and displays of gospel 
artists in the record stores, and investing time and money in pro-
fessional modern arrangements for the gospel artists. The visibil-
ity of gospel has thus improved what is essentially a good product 
(gospel) and made it become commercially viable. 

Soul Magazine, a journal which focuses on many forms of black 
music, has described what it considers three basic types of gospel 
music: traditional, crossover, and contemporary. "Those who are 
proponents of traditional music insist it belongs only in the 
church, without electronic instruments and sociologically diluted 
messages.... The contemporary minded," says Soul, "insist that 
any instrument is an instrument of the Lord and that the music 
from charts, coupled with the message of the church will spread 
the good news of God to people who would otherwise not listen." 
Black music critic, Hollie I. West of the Washington Post says that 
"The new trend in gospel among the young (is) the 'progressive' 
choir sound. ... But with it have come questions of.whether fad-

dish musical styles are eroding a tradition that goes back at least 
to the turn of the century." 

Music critic John Rockwell of the New York Times acknowl-
edges that, "Anytime one encounters something well outside 
one's own experience, one risks sounding patronizing when trying 
to talk about it. Evangelic music-making, especially the kind prac-
ticed in black churches, is very much foreign to this (Rockwell) ob-
server's own cultural milieu. Thus, there is difficulty in talking 
about gospel.... Even if one liked it very much indeed, one might 
end up sounding like a bemused anthropologist, charmed by the 
happy primitives. This would not only reveal one's own cultural 
limitations, but deny the skill and vitality of the music." Never-
theless, Rockwell did assume the responsibility for writing an inter-
esting critique of the music of Shirley Caesar's album, "First 
Lady," and a number of the white "Jesus rock" recordings re-
leased by such labels as Word, Myrrh, Good News and others. 

Rockwell states that "Shirley Caesar is one of the top singers 
on the present-day black gospel circuit. 'First Lady' seems to be 
her first release on a widely distributed 'secular' label. On it Miss 
Caesar has hardly abandoned her ecstatic proselytizing, but she 
does it now in musical styles related directly to contemporary 
secular black music ... (her) hoarse, fervent singing underscores 
her religious convictions, and doesn't clash completely with the 
disco-funk arrangements." 
The crossovers and experimentation with new forms of reli-

gious music expression, including black gospel music, which critic 
Rockwell finds questionable center around "... the religious musi-
cians trying to bend styles automatically associated with secular 
(or even 'sinful') sentiments to devotional-inspirational ends ... 
the results sound odd." Perhaps the whole question of defining 
gospel music is really of concern to the commercial world which 
seems compelled to categorize and label everything in its effort to 
package and sell its product. The gospel artists themselves seem 
the least concerned about how the commercial world labels them. 
Shannon Williams of Nashboro Records, which promotes and 

records a large contingent of "traditional" gospel artists, takes the 
position that certain geographical locations prefer specific types 
of gospel music. "The southern market prefers quartets. Choirs 
and soloists are not as popular in the South as quartets." Nash-
boro's Pilgrim Jubilee Singers, the Swanee Quintet, and the Gos-
pel Keynotes sell well all over. The Keynotes hit number three on 
the Billboard chart in June. In the large northern metropolitan 
areas Nashboro's artists such as the Reverend Isaac Douglas, the 
Reverend Milton Brunson, and the Harrison Johnson Community 
Choir are popular. 

In all, there are approximately 20 gospel artists with the Nash-
boro label, according to Williams, and most are considered "tradi-
tional." Stewart Madison of Malaco Records of Mississippi has a 
swift selling roster of traditional gospf4 artists. The Gerald Sisters, 
The Williams Family of Smithdale. Miss., and the Jackson South-
ernaires are big sellers. It appears that traditional gospel record-

(Continued on page R-I8) 
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Pop crossovers to Christ (from left): Pat Boone, now with bis own Lamb & 
Lion label and B.J Thomas, who has lent visibility to christian music circles. 

reli-gious directions. 
Leon Patin() left Santana, and Dan Peek exited America, both to pursue reli-

ithin the last 20 years there has been a strong movement 
among contributors to the pop music field crossing into the reli-
gious music field, lending their production, instrumentation. song-
writing. and singing talents as a means of airing their expressions 
not only of emotions but of beliefs. 
Such secular artists as B. J. Thomas, Barry McGuire, Pat 

Boone, Paul Stookey of Peter, Paul and Mary and Dan Peek of 
America have, during portions of the past three decades, domi-
nated the rock, pop and MOR music charts before joining the 
contemporary christian music circles, thus affording a drawing 
card for religious music and a higher visibility for tomorrows am-
bassadors. 

By SALLY HINKLE 

Representatives of the 1950s, such as Pat Boone and Little 
Richard are now involved in the christian circle, with an even larger 
contingency from the '60s and '70s following in their footsteps. 
From the mid-fifties to 1970, Little Richard's recording career 

included such pop hits as "Tutti- Frutti," "Good Golly Miss Molly" 
and "Long Tall Sally," and label affiliations, Specialty. Vee-Jay 
and Reprise. Pat Boone's secular recording career included 
"April Love," "Moody River" and "Love Letters In The Sand." 
stretching from the mid-fifties to 1969 all on Dot Records. 

McGuire's big claim to fame in the popular field was the "Eve Of 
Destruction" in 1965. He has also been associated with the New 
Christy Minstrels and had a stint in the musical "Hair." McGuire's 
entry into the religious field began with Myrrh Records. He now 
records for Sparrow Records. 

Norman was a part of the group People that scored with "I 
Love You'' in 1968 on Capitol Records. He now has his own label, 
Solid Rock, for which he records. 
New Song recording artist Nedra Ross was once a member of 

the Ronettes, who toured with the Beatles and the Rolling Stones 
in the early '60s. Associated with PhiIles Records. the Ronettes 
can best be remembered for "Be My Baby" in 1963. 

Another artist who divides his time between the secular and reli-
gious fields is Chuck Girard, who records for Good News Rec-
ords. In the early '60s, Girard was part of the Hond,ells who scored 

(Continued on page R-41) 

Sally Hinkle is a reporter in Billboard's Nashville office. 

15 Joyful Noise o • Continued from page R-3 
_à and Shannon Williams, and showcases such stellar acts as the 
&I Rev. Isaac Douglas, Savannah Community Choir, the Gospel 
0; Keynotes, Angelic Gospel Singers, the Pilgrim Jubilee Singers 

and the Swanee Quintet. 
Claiming to be the "world's largest black gospel outlet." Nash-

c6 boro is headed by Howell, president, who insists, " 1979 is the big-c‘i 
gest year we've had in 10 years. 

"Sales are going 'up and up' " informs Howell, and radio sta-
-, tions are adding black gospel. Why? "The product and production 

are much better. There's mare sophistication, time, quality and ef-
fort going into our records now," he claims. 
Now to Waco, that Texas haven of what could be the world's 

largest and most successful gospel operation, Word Inc. Dan 
Johnson, director of marketing and promotion, has some ideas 
on what will possess religious music in the future: "A mentality 
change." 

In the past, the mentality has been in terris of calendars and 
months, but the record business is hourly, says Johnson. "You 
have to be there 24 hours." 
A problem area? Yes, believes Johnson. "There's a quickness 

to the record industry that we've not always been known for." But 
he sees a silver lining ahead. "Word now is going to go out and 
become a record company in the truest sense of the word." 

Secular radio and secular distribution will become primary tar-
get areas. Artist development will be expanded at Word, with 

= more emphasis on the interfacing of a&r and marketing person-
a nel. More effort will be expended in getting christian bookstores in 
co 

tune with the state of the art in merchandising. 
ow "Everything we do for religious merchandising is transferrable 

-21 to the secular," says Johnson, who admits, "In gospel music, it's 
0.3 not being done like it needs to be done." 

Word, like other major companies in the business, intends to do 
it like it needs to be done. 
So does California's Christian Artists Corp., headed by Cam 

Mona, president of that firm and Continental Ministries. Floria in-
sists the business side is developing so fast because the music side 
is growing so strong. 

Floria credits the "tv ministries," publishers and recording exec-
utives for new ways of marketing and gaining an impact on the 
populace. He should know. His Continental Singers-40 people in 
a group. and comprising 10 groups—cover the globe with per-
formance after performance, in locales ranging to Russia, Yugo-
slavia and the South Pacific. 
So where does it end? Chuck Girard plays Amsterdam where 

his posters are given prominent display. French tv features gospel 
programs. The GMA grows larger. Record firms adopt new tech-
niques for a market that's more popular than ever before. 

co The truth is. .. it doesn't end. 
è This is just the beginning. Bulbo yj 

Modern Music 
• Continued from page R-I2 
(Jesus) as Jews. Messianic Records was started to present to the 
world and to the Jewish people, in a worldwide sense, the music 
product of the Messianic synagogue movement." Messianic was 
started by Lamb a few years ago, and is this year adding other 
groups to its roster. 

In surveying the religious music in America, it is obvious that 
christian music is the prominent type available to date. Other 
faiths and even cults feature music within their own framework, 
but the majority of the music in the market is christian. 

THE FUTURE 
Contemporary religious recordings of the 1980s promise to be 

more excellently produced than ever, due to improved techniques 
and more liberal recording budgets. Wider distribution by record 
companies is also a promising hope. 

The musicians will be adjusting their music to the times as well as 
their audience. Tempo Records' Jesse Peterson says "I see a very 
strong trend toward quality lyrics. There was a long time when mu-
sicians were singing 'Jesus makes me feel good: He solves all my 
problems; Praise the Lord; I'm on a continuous high.' Jesus music 
has matured to the point where the musicians and writers realize 
there are all kinds of variations on that theme in the framework of 
christianity. The songs are reflecting more and more scriptures. 
There's a maturation going on with kids who have been in the 
business for six to eight years; they're expressing themselves 
more fully." 

In no other form of popular music is it so important to know an 
audience. The musician needs to know whether to evangelize, ex-
hort, or entertain. For them, different situations call for a com-
pletely different program. 

"Evangelism and entertainment are vastly different," com-
ments Maranatha's Randy Swanson. "The communication that 
takes place goes beyond the concept of just entertainment. Often-
times the thing that might be the most entertaining for people to 
get a thrill out of might not be the thing that would communicate 
to them." 

John Styli, editor of Contemporary Christian Music magazine, 
adds, "Ministry will be more difficult if you don't entertain to some 
degree. Some musicians become so heavenly minded that they're 
no earthly good. All they're worried about is ministering, and their 
music has taken a back seat. They forget the fact that they are mu-
sicians. 

"Particularly in a live concert situation, an artist must under-
stand that he must entertain that audience. Of course, there must 
be a balance. You can find musicians who carry everything to the 
other extreme—all entertainment. When something becomes all 
entertainment, then it surely can't be truthfully called evangelism." 

MIME 

Black Gospel 
• Continued from page R-I 

ings form the broadest base of popular sales among most of the 
gospel labels. 
Younger people seem most patronizing of the progressive/ 

contemporary records. ABC/Peacocks recording artist Billy 
Preston who has gospel roots and broad experience in r&b and 
soul music creates a style that is a synthesis of all of these. The 
term "crossover" is often used to describe Preston's music. Rance 
Allen's "I Belong to You" is a crossover item because of its poten-
tial to be used in a religiot.s or secular interpretation. This type of 
song provides the artist with an entre to the unlimited market po-
tential of r&b as well as soul. Savoy runs the gamut of gospel 
styles from traditional to the progressive Donal Vails and the Cho-
raleers, the New York City Community Choir, Institutional Radio 
Choir, J.C. White Singers. and the Bible Way Radio Choir of 
Brooklyn. N.Y. 

By whatever name or style one chooses to describe, define, or 
categorize black gospel music, the art form remains a major force 
of expression of the black American ethos and one of the most 
influential elements in world music. America's music is defined in 
terms of the crudal elements which are present in gospel music 
and other forms of black American music. With increasing fre-
quency the commercial world is permitting the public at large to 
experience gospel music in its many undiluted forms just as it ex-
ists within the black church. 
There is an incredible amount of diversity in black gospel music 

which is sung by choirs, groups, quartets, soloists, and various en-
sembles: duos such as the Consolers. the O'Neal Twins. the 
Thorne's Trio, the Barrett Sisters, Mattie Johnson and the Stars 
of Faith, B C & S with their fine gospel pianist, singer, and com-
poser, Carl Preacher of Houston, Texas. Gospel music styles re-
flect the diversity of musical and social backgrounds of black 
people. Many gospel artists are college trained arid incorporate 
techniques from classical music into the gospel idiom—not merely 
by grafting on classical tunes or super-imposing classical concepts 
onto gospel music, but by integrating homogenous elements of 
both styles to create new forms. Such gifted composers and ar-
rangers as Robert Fryson. Richard Smallwood, and Henry Davis 
are among this young group about whom not a lot is yet known. 
Other well-established gospel artists such as Mattie Moss Clark 
and Myrna Summers maintain the infectuous spirit of the Holi-
ness church in their choral compositions and performance tech-
niques. They are prolific, innovative, and influential in the gospel 
world. By any label—traditional, progressive, contemporary, or 
crossover—gospel music is alive, well, and living in the church and 
performance world everywhere. 

As evangelist Caesar would say: "The world didn't give it, and 
the world can't take it away." 

B IlboDrd 
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ile marketing and distribution patterns of most religious 
music hasn't been altered to any great extent during the past 
quarter century, religious music itself has seen more innovation_ 
growth and dramatic change during the past decade than at any 
time in its history. 

Unlike its secular counterpart, the distribution in the religious 
music industry is still in the formative stages. Its beginnings were 
somewhere between Lyndon Johnson's last days in office and 
Richard Mxon's first inauguration. In those 11 years. the music 
itself has changed (1) sound. (2) distribution; ( 3; found a new au 

At Maranatha Village in Santa Ana, Calif., brow-
sers can hear any record before they buy on scat-
tered 8-track players. 

dience: (4) invaded the secular music stores and (5) developed a 
new kind of religious music retail gore. 

Only one question remains can those in the industry handle it'? 
Although christian music is booming. there are distribution 

problems and, perhaps, ever. more serious financial problems. In 
spite of the difficulties, there is an overriding desire on the part of 
most (but uot all) christian labels to make contemporary christian 

By RON TEPPER 

music a force at Tower, Wherehouse, Sam Goody's and Licorice 
Pizza as well as such christian stores as Mananatha Village. Zon-
dervan and Baptist. 
To understand where christian music is; what its distribution/ 

marketing problems are and what the future may be, one has to 
go back to 1968 and the introduction of what most call "contem-
porary christian music." Jim Willems, owner of Maranatha Village, 
one of the largest and most unique christian music stores in the 
country, can name as many as eight different categories of chris-
tian music but "basically contemporary christian music is every-
thing to the right of traditional christian music. Up until 1968, 
most of what was recorded and sold was traditional." (Willem's 
"on-the-right" categories run from christian rock, inspirational, 
children's and southern gospel, to black gospel. MOR and sound-
tracks.) 

Calvary Church—the building that now houses Maranatha Vil-
lage—was where much of contemporary christian music had its 
beginnings. In '68, the church played host to thousands of young-
sters who turned to Christ when drugs did not present the an-
swers. The church was the weekly (often nightly) gathering place 
for youth to hear contemporary—or music with a beat—songs of 
religion. 

Calvary's congregation grew to more than 25.000 and with it 
"came the first contemporary christian label, Maranatha!" recalls 
Willem "and 'Love Song.' a bestseller that we still have on our 
shelves today." 
The success of "christian music with a beat"—which is primarily 

what contemporary christian music actually is—spurred others 
into the field. But product has to be sold and distribution of reli-
gious music only had one outlet—christian bookstores—which 
even today, are more book than record oriented. (The Christian 
Bookseller's Assn. estimates that a typical christian bookstore in 
1978 did an average volume of $ 111,000 with about 11% going 
for records.) 

Convincing these stores of the marketing potential of a con-
temporary LP was difficult. "At first." recalls Word's Stan Moser, 
"there was rejection at the store level." Owners did not under-
stand that you could mix books and other christian items along 
with contemporary records. About '74 and '75, there was a great 
increase in acceptance partially due to the realization by owners 
that music was having a great influence on people's lives. A better-
quality LP had much to do with it, too." 

Today. Word, which is the giant in the field (about 60% of all 
product comes through the label's pipeline), services about 4,000 

Ron Tepper is a freelance writer based in Los Angeles. 

bookstores with half that number doing "$ 100 a year or more in 
sales. Still, the stores remain book-oriented." says Moser. To illus-
trate the point, the biggest event of the year for the Christian 
Bookstores is not a NARM or a Billboard convention, but a CBA 
(Christian Booksellers Assn. gathering which just took place this 
month in St. Louis. 

Despite the limited emphasis on records, christian labels sell 
80% (and more) of product through these outlets. One exception 

The Maranatha record department features a 
record-display clock. A different album is dis-
played in this manner every month. 

is Benson Records which estimates only 45% of its product moves 
through bookstores. 

Initially, it was this slow acceptance of contemporary recordings 
by the bookstores that led to the development of chains such as 
Zondervan's. Zondetvan's has approximately 50 outlets, nearly all 
in high-traffic malls and specializes in books, Bibles and records. 

(Conlinued on page R-46) 
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TAKE IT EASY this summer witl 
Chuck Girard . . . share his new 
album and feel good in the Son. 

TAKE IT EASY, a fantastic 
new album from one of 
gospel music's finest artists. 

To order, use these toll-free numbers: Nationwide 1-800-433-1590 • Texas 1-800-792-3270 • Canada 1-800-663-3133 
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Jesus '78 in Florida, near Disneyworld. White specks off to the 
right are blankets on the ground in front of the stage. Attend-
ance at this annual festival and others like it continues to grow 

every year. 

he "good news" of religious music seems to have been trans-
formed into an aura of confusion as the once stable concept of 
gosp& music has taken divergent paths and taken on the same 
kind of departmentalization as secular music. 
The results have been a total misunderstanding (at least in the 

mind of the concert going public) about the different kinds of reli-
gious music. 

While several stories have been penned about the various kinds 
of gospel, the reader all too often comes away just as confused as 
he was when he started. 
The labels attached to the music are all too often mis-labels. i.e. 

Jesus rock, MOR gospel. rock gospel, soul gospel, contemporary 
rock gospel, traditional gospel, white gospel, black gospel—and 
just about any kind of gospel one tends to dream up. 

But what about religious music as a segment of the total talent 
industry? Where does it really fit? 
Wayne Coombs, who heads the LA-based Wayne Coombs 

booking agency (one of the country's largest gospel booking 

By JEAN WILLIAMS 

Keith Green is among head-
liners who have appeared at 
L.A.'s Knott's Berry Farm's an-
nual christian music festi-
vals. Last year's "Jubilation" 
also featured Pat and Debby 
Boone. 

Evie Tornquist's St. Paul Civic Center Arena appearance 
in March of 1978 reportedly made gospel history by draw-
ing a record crowd of 14,960. 

firms) points out that some of the major gospel acts can earn 
$50.000 weekly doing one-nighters. with additional huge sums 
coming from record sales and publishing. This accounts for some 
of the few million dollar acts in the field of gospel. 
As incredible as it might have been just a decade ago. some su-

perstars. recognized by both the gospel and secular music lovers, 
have emerged from the world of gospel. Performers like B.J. 
Thomas. Andrae Crouch. Evie Tornquist, the Gaithers and some 
others have become guaranteed house fillers. 
Coombs books some of the nation's leading religious music 

acts. He notes that the most commercial of the gospel perform-
ers, with crossover potential. fall into the soul contemporary and 
MOR areas. 
Among his clients are B.J. Thomas. Dan Peek. Danniebelle 

Hall. Bdly Preston. Debby and Pat Boone, Jesse Dixon. Kathie 
Lee Johnson. the Archers, Sweet Comfort and others. 

As an example of the different categories Coombs says that 
B.J. Thomas and Dan Peek fall into the MOR category, while Bil?y 
Preston and Danniebelle are in the soul contemporary vein and 
Sweet Comfort is sold to the contemporary rock audience. 

Audiences for traditional gospel acts such as James Cleveland. 
tend to be older, while acts like Evie Tornquist. Crouch. Preston. 
Peek and Thomas tend to draw much younger crowds. On the 
other hand, while some of these acts also draw audiences from 
pop and r&b music lovers, Debby Boone almost exclusively has 
the same following for both her gospel and pop concerts. 

(Continued on page R-44) 

Jean Williams is Billboard's Talent Editor. 
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Announcing new  dimensions in Christian music. 

nu free again 
Ali the Time 
In the litkirtri 

We've created something new: Daystar—a record company specializing in today's contemporary Christian music trends. 

Under the guidance of talented arranger/conductor Bob Krogstad, Daystar is already releasing albums by some of the finest artists in the Chrislian music field. And you'll 
find them in the leading Christian book and music stores across the country. 
I'm Free Again Wings of Light 
Debby Kartsonakis 
Debby Kartsonakis. one of Christian music's 
most gifted personalities, sings her own 
spirited, moving music in her vernier perfor-
mance under the Daystar label Produced by 
Tom Keene, this album offers bright, new in-
sights into the meaning of Christian life. $ 7.98 

Wings of Light 
This exciting album presents the best of 
contemporary Christian music performed by 
the Continental Ministries vocal group, Wings 
of Light. It features songs by such standout 
artists as Keith Green, Jaimie Owens-Collins. 
Gary Paxton and Seawind. A must for your 
listening library. $7.98 

Division of Good Life Productions 
7901 E. Pierce Street 

RECORDS Scottsdale, AZ 85257 

You'll hear the best from us 

Rain Your Love 
Johnny Hall 
A great new sound from a great artist. 
Johnny's first album for Daysta- features 10 
fresh selections from such top :unesmiths 
as Dave Huntsinger, Dan Burgess and the 
Gaithers, and includes the title hit " Rain Your 
Love on Me Again:'Johnny's superb vocal 
talents are backed up by Bob Krogstad and 
the Daystar Orchestra to create a thoroughly 
enjoyable musical experience. $7.98 

All the Time in the World 
The Daystar Orchestra 
Arranged and conducted by Bob Krogstad. 
Bob Krogstac has created a sound and mood 
unique in Christian music with this easy-
listening instrumental album.You'll love this 
refreshing blend of traditional and contem-
porary favorites styled in a full, lush Mancini-
like sound. Titles include All the Time in 
the World, Oh How He Loves You and Me ana 
More (Than You'll Ever know). $7.98 

Retailers: Use cur toll-free order number: 1-800-528-2820 



Re'oeneration 
America's Premier Vocal Group 

Releases Class 
Unmistakably a class apart. 
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he financial side of religious music is one of the most com-
plex areas to unravel—but one thing for sure, the available figures 
are only the tip of an incalculable iceberg. 
Tornquist lications / print, radio, television and touring is often 
grouped with the much larger and broader evangelical side of the 
business, the dollars are difficult to segment—but they are big, and 
growing steadily as gospel moves more into the mainstream of 
the music industry. 
• With approximately 100 record labels accounted for by the 

Gospel Music Assn.. of which perhaps a dozen share most of the 
business. 1978 record/tape income is estimated at between $75 
and $80 million, with projections for a 10% to 15% increase this 
year. 
• The National Religious Broadcasters estimate between 1,200 

and 1,300 "religious-oriented" radio stations, and total 1978 reve-
nues of $500 million from all television and radio activities. With 
radio accounting for perhaps $ 100 million. the Gospel Music 
Assn. counts about 226 stations with fulltime gospel formats and 
another 750 programming at least six hours weekly. agreeing on 
a $25 to $30 million estimate for "commercial" gospel radio in-
come. 
• The boxoffice impact of gospel artists like Eye Tornquist and 

the Gaithers. and top crossovers like B.J. Thomas. Andrae 
Crouch and others, brought about $50 million in grosses to pro-
moters last year, major agency chiefs agree, with about $20 mil-
lion shared by the artists. Crouch alone did an estimated 
$500,000 worth of personal appearances in 1978. 
• The 24 member firms of the Church Music Publishers Assn., 

including most of the major gospel companies, reported sales of 
$25 million from print in 1978, ranging from compilations and 
choral music to hymnals and sheet music—an 11% increase from 
the prior year. The loosely grouped Gospel Music Publishers 
Assn. projects a figure as high as $50 million for all religious pub-
lishing income, with the commmercial gospel firms accounting for 
about half. The Benson Co., one of the majors, brings in about $3 
million from publishing activities annually. 

But all the figures are pretty much estimates, with Don Butler of 
the Gospel Music Assn. emphasizing that any accurate totals are 
exceedingly difficult to come by, as he can attest to over his quar-
ter-century in the music end of the business. 
As just one example. the Mormon Church is into every aspect 

of the music business through a variety of companies and joint 

Financial Picture 13ri 
With Contemporary Trends 

By STEPHEN TRAIMAN 

ventures. Bonneville International is just one of the major entities. 
and that conglomerate is now about to enter the kiddie record,' 
tape/ book market through a new venture. 
Covenant Recordings is another offshoot with no direct church 

connection. but the label will gross $2 million from nearly a mil-
lion cassettes and "tens of thousands" of records, "relying heavily 
on material related to the Church of Jesus Christ of Latter-day 
Saints,- sold through 1,300 dealers distributing 180,000 catalogs 
in seven countries 
• RECORDS & TAPES—Word Inc., the Waco. Tex.-based 

religious music and publishing firm, consistently was the only 
bright star in ABC Inc.'s music operation. It was no surprise that 
the company was shifted quietly to the ABC Publications division 
prior to the divestiture of the company's record label and distribu-
tion arm at a multimillion-dollar writedown, and Word today rep-
resents a big share of the gospel music market through its own 
and distributed labels. 

Diversification is the name of the game for Word and other ma-
jor gospel music entities, with the Nashville-based Benson Co. 
and its Great Circle Record Co. operation pretty typical. Senior 
vice president Robert Benson estimates 10% to 15% growth for 
label operations for the last three or four years in-house. 
He notes a soft first half related to the growing volume of busi-

ness from racked product in discount houses. "The cutback in 
pop music sales at a K-mart, for example. affects the availability of 
gospel bins in the secular mart which accounts for 65% to 75% of 
all gospel music business," he claims. 
Wth the Gospel Music Assn. listing more than 2,000 christian 

bookstore outlets, these aren't as affected. Benson observes. The 
firm's Heartwarming and other labels only release about 40 al-
bums a year, compared with perhaps 40 a month for the Word 
family, he notes. "But we have 55 titles from our 27 artists in the 
Handleman catalog and Word has only 52 with some 264 artists. 
so our percentage of good sellers is much more reliant on the 
secular mart." Benson emphasizes. 

Bill Gaither's "Alleluia" on Impact went RIAA gold but never 
charted, and it has sold over 800,000 units since its late- 1972 re-
lease, selling 30.000 so far this year as a top catalog item, he 
points out. 
The firm's Cross Country label with Jeannie C. Riley as its first 

artist is a start into country; Great Circle Representation now in its 
third year as a booking agency. is providing a bigger share of dol-
lars in terms of artist development, with newer faces like Tim 
Sheppard now breaking. and the print operations—the Benson 

origin in 1902—is now up to $3 million a year, mostly to the 
church market, and growing nicely. 
• RADIO BROADCASTING—Most observers of the gos-

pel music scene agree that secondary marts are a real key to both 
serious gospel sales and vital crossover activity. The big urban 
centers like New York Philadelphia and Los Angeles aren't as im-
portant overall as others like Dallas. Atlanta and Houston. The 
real action is in such smaller areas as Nashville, Chattanooga. Or-
lando, Jacksonville and Birmingham. for example. 
Among the dozen or so stations across the country considered 

keys to significant sales of major gospel and potential crossover 
product are KQLH. San Bernardino; KFKZ, Greeley. Colo.: 
KYMS, Santa Ana; KBIQ. Seattle: WL1X, New York; WAEC, At-
lanta; KPBC: Dallas; KLYT, Albuquerque; WDJX, Birmingham: 
WCRJ, Jacksonville, Fla.; WEAW and WYCA, Chicago: WWGM, 
Nashville: KBLH, Lincoln, Neb., and KBRT. L.A.. one of the rare 
part-christian. part secular success stories. 

Virtually all belong to the National Religious Broadcasters. 
whose executive director, Dr. Ben Armstrong, agrees that com-
mercial music formats seem to be growing steadily. 
The association holds a convention every year which he feels is 

a major exposure vehicle for new artists to the religious broad-
casting comunity. Dr. Armstrong notes that Elvie Tornquist was 
introduced at the 1976 convention with president Ford, and she's 
now one of the top gospel artists. Next January's meeting in 
Washington is expected to draw more than double the 2.000 at 
this year's event, with Rex Humbard of the Cathedral of Tomor-
row as the featured attraction. 

Music is more a message in itself today. Dr. Armstrong wrote in 
his book on "The Electric Church," where every listener tunes in 
what turns him or her on. "Today it's a very creative combination 
of music and message that has propelled gospel music more into 
the mainstream." 

Gail Holmes. station manager of Greeley's KFKZ. puts it into 
perspective. She believes that the gospel broadcast industry is at a 
real crossroads, with success dependent on how a station is run. 
"If you go strictly on prayer you'll probably lose your shirt. but 
God believes in hard work. If you're using the expertise of secular 
stations, and if the christians will support you—listening and buy-
ing from your advertisers, then a gospel station can succeed." 

(Continued an page R-4I) 

Stephen Traiman is Billboard's Tape Audio, Video Editor and is respon-
sible for Financial Page editorial. 

:„ o 

imillenas« 
Album 

MB-449 L-7223 

A
 B
il
lb
oa
rd
 
Sp
ot
li
gh
t 

VAN HOOK VOICES 

cMosie 
Lister 

41111110b 

L-7086 

some 
Of î 
flf ,Nte • 

7.• 

MB-335 

MB-243 vismaile 

lee leg ofeit1G. 

MB-284 

MB-441 
SING GOD S Ge,DRFM 

jI 

od's 
Children 

CD-CT, 

Mar* Lister :• 

egh7"=•we 

.tth: 

Go*el 
\-wountly 

MB-433 

Album 
L-7194 

For gospel singin' or 

strummin', look to 

LILLENAS ... 55 years of 

fine gospel music. 

Send for FREE 

LILLENAS 
Musicatalog. 

¡llenas. D 
MUSICREATIONS 

At Your Bookstore or 

LILLENAS PUBLISHING 

COMPANY 
Box 527, Kansas City, MO 64141 



ASCAP HONORS 
THOSE WHO MAKE 
A JOYFUL NOISE 
UNTO THE LORD 

G RAMMYS 

Best Gospel Performance 
Contemporary or Inspirational: 

"What a Friend" 
Larry Hart 

Best Gospel Performance 
Traditional: 

"Refreshing" (Album) 
Happy Goodman Family 
(Rusty Goodman, ASCAP) 

Best Soul-Gospel Performance 
Contemporary: 

"Live in London" 
Andrae Crouch and the Disciples 

DOVES 

Bill Gaither 
Songwriter of the Year for 
Eight Consecutive Years 



THE FOREVER 
TIE GREAT CIRCLE RECORD COMPANY 
Is...  

HeartWarming Records 
The record label where it began. Here is southern & country gospel music, 
embodying a tradition of excitement, smooth quartet harmonies, and 
boundless enthusiasm . . . the gospel standards sung by all-time favorite 
groups. 

Records 
Impact means variety, and you'll find countless musical styles within this 
"middle of the road" segment of gospel music. Well-known soloists and 
major recording groups sing the classics and soon-to-be classics. Impact is 
musicals and instrumentals; power and gentleness. 

Greentree Records 
The innovative, feeling-free sound of young Christian musicians is the essence 
of Greentree, with bright young singers and songwriters singing styles ranging 
from Jesus Rock to softer melodies. It's the Gospel Message told their way, 
in today's musical language. 

Jim Records 
Here's the music reflecting the soul of one of today's most dedicated, best-
known evangelist- musicians, Jimmy Swaggart. Listen to how one man has 
chosen to express his beliefs through versions of favorite hymns and piano 
and organ instrumentals. 

The Hemphills 
The Hemphills are a family bubbling with talent, 
warmth, and enthusiasm as they minister through 
their down-home southern Gospel music. Joel and 
LaBreeksa began the group after pastoring for 10 
years in Louisiana. At present the group has nine 
members and tours extensively. Four of the five 
family members (Joel, LaBreeska, Joel Jr., and 
Candy) have added their individual musical styles 
through songs they have written. Trent, their youngest 
son, is the band director for the group. 

Dallas Holm & Praise 
Dallas Holm is an exceptionally talented young singer 
whose music ranges from slow ballads to easy rock. 
He has emerged as a strong vocalist and as an ex-
ceptional songwriter with his contemporary Christian 
music. Dallas recently received top honors at the 
1978 Dove Awards when he walked away with the 
awards for Best Male Vocalist, Songwriter of The 
Year, Song of The Year, and Best Mixed Group. 
Dallas and his group Praise have been featured with 
the David Wilkerson Crusade, a ministry to youth. 

The Kingsmen 
The Kingsmen, hailing from Asheville, North Carolina, 
are a group of men rooted in Gospel tradition. Their 
unsurpassed ability to excite audiences through har-
monious strains and lyrical meaning has touched the 
lives of many across the country. They are down-to-
earth, fun-loving men with an inspirational message. 

Doug Oldham 
Doug Oldham is a master of song interpretation 
whose ability to dramatize the joy or triumph of a 
song has become his trademark. He is a former min-
ister of music and now one of the country's leading 
soloists. Doug travels full-time throughout the coun-
try performing in churches and civic auditoriums. 

The Rambos 
One of the best-known families in gospel music, Buck 
and Dottie Rambo have blended their down-home 
warmth with their " uptown country" sound to estab-
lish themselves as one of the most versatile groups 
in gospel music. The Rambo's add a third voice to 
form a trio for their Fall and Spring tours each year. 

Reba 
Reba is an extraordinary talent in contemporary 
Christian music with her lilting voice and strong de-
livery. From a background in gospel music — her 
folks are The Rambos and she has sung as part of 
that skilled trio practically all her life — Reba launched 
her solo career with Lady, the album voted Best Con-
temporary Gospel Album of 1977 by the Gospel Music 
Association. She has released two LP's since her 
debut album — Lady Is A Child and most recently 
The Prodigal. 

Jeannie C. Riley 
Jeannie C. Riley is the country girl from Texas, who 
experienced the fame and fortune of her multi-million 
selling song which swept the secular market in 1968 
—"Harper Valley PTA." She has since committed her 
life to Christ and begun using her talents for the 
Lord. Musically, she clings to her first love—country 
pickin'. Lyrically, she's singing a new song—one of 
her faith in the One who has set her free. 

Tim Sheppard 
Tim is a gifted songwriter, pianist, and vocalist. In 
1975, he won the Amateur Gospel Songwriting Award 
in the American Song Festival, and his songs have 
since been recorded by major groups like Truth and 
The Imperials. As a soloist, he appears in churches 
and in concerts throughout the country. 

The Slaughters 
Henry & Hazel Slaughter are a gifted husband and 
wife team. They combine their strong faith with a 
warm musical presentation to create a spiritual at-
mosphere at all of their concerts. They are now 
joined by their three talented children. This family is 
composed of everyday people whose songs reflect 
their way of life. They are warm, honest, and sincere 
people with a musical message. 

The Speers 
The Speers are often referred to as a legend in their 
own time. This singing family, born to tradition, is 
known for their southern gospel sound. They have 
come from rural Alabama to Music City, from all-night 
sings to the Dove Awards, from obscurity to the 
Gospel Music Hall Of Fame. They have been singing 
together and sharing with others for over half a 
century. 

Jimmy Swaggart 
Jimmy Swaggart is one of the best-known evangelist/ 
recording artists in the world today. The music and 
messages of this dynamic man are heard daily on 
radio and television, and he regularly travels to major 
U.S. cities, and often travels abroad. Reverend Swag-
gart performs favorite gospel songs in his own dis-
tinctive style. 



MUSIC OF TODAY 
The Remphills 
HOME COOKINVR3513 
Featuring I'M IN THIS CHURCH and 
YOU MAKE ME WANT TO SING 

On Heart Warming Records & Tapes 
For booking information contact: 
New Direction Artists Guild, Nashville, TN 

Dallas Ran) 
HIS LAST DAYS/R 35 34 
Featuring CALVARY and RISE AGAIN 

On Greentree Records & Tapes 

The Kingsmen 
FROM OUT OF THE PAST/ R3550 
Featuring SATISFIED and I WOULDN'T TAKE 
NOTHING FOR MY JOURNEY NOW 

On HeartWarming Records & Tapes 
For booking information contact: 
Century II Promotions, Nashville, TN 

Doug Oldham 
SPECIAL DELIVERY/R3546 
Featuring SPECIAL DELIVERY and 
HIGHEST PRAISE 
On Impact Records & Tapes 
For booking information contact: 
New Direction Artists Guild, Nashville, TN 

The limbos 
RAMBOS SI LVER JUBILEE/R3s6o 
Featuring BUILD MY MANSION ( Next Door To 

Jesus) and TEARS WILL NEVER STAIN THE 
STREETS OF THAT CITY 

On Heart Warming Records & Tapes 
or booking information contact: 

Great Circle Representation, Nashville, TN 

Reba 
THE PRODIGAL/R3543 
Featuring NEVER ENDING LOVE and 
THE PRODIGAL ... ACCORDING TO REBA 

On Greentree Records & Tapes 
or booking information contact: 

Wayne Coombs Agency, Roll ng Hills Estates, CA 

Jeannie C. Riley 
WINGS TO FLY/R353'9 
Featuring BE NOT AFRAID and 
HOME NEVER LOOKED SO GOOD TO ME 
For booking information contact: 
Top Billing, Inc., Nashville, TN 

Tim Sheppard 
SONGTA I LOR/R35oi 
Featuring HEY THERE STRANGER and 
EVER SINCE THE DAY 

On Greentree Records & Tapes 
For booking information cortact: 
Great Circle Representation, Nashville, TN 

The Slaughters 
JUST THE WAY WE ARE... LIVE! !R3516 R3516 
Featuring BLESSIN' AFTER BLESSIN' and I NEVER 
FELT MORE LIKE PRAISIN' THE LORD 

On Heart Warming Records & Tapes 
For booking information contact: 
Great Circle Representation, Nashville, TN 

The Speers 
PROMISES TO KEEP/R3526 
Featuring WHAT SINS ( Are You Talkin' About) 

and WRITE A MESSAGE TO THE DEVIL ON THE 
BOTTOM OF YOUR SHOE 

On HeartI'Varming Records & Tapes 
For booking information contact: 

Great Circle Representation, Nashville, TN 

Jimmy Swaggart 
LOOKING FOR A CIITY/ R3630 
Featuring LOOKING FOR A CITY and 
MERCY REWROTE MY LIFE 

On JIM Records & Tapes 
For booking information contact: 
Jimmy Swagged Evangelist ic Association, 
Baton Rouge, LA 

511s 'Last Days 

Vallas glam 

DOUG OLD1M • SPKItil Dt IIVEV 

the 
KINGSMEN 
From Out Of Th? Past 

The Christian Music Of Tomorrow, Today. 

If GREAT CIRCLE RECORD COMPANY Ga 
a division of The Benson Company, 
365 Great Circle Road, Nashville, Tennessee, 37228 

CONTACT YOUR BENSON REPRESENTATIVE, OR CALL 
TOLL FREE 1-800-251-8984. TENNESSEE CUSTOMERS 
CALL 615-259-9111. 

FOR D.J. COPIES, CONTACT GR EAT CIRCLE RECORDS, RADIO PROMOTIONS DEPARTMENT. 



sk the man on the street to give you his concept of reli-
gious radio and there's a good chance he'll imitate a shouting 
preacher offering to sell a square inch of land in Israel, or maybe 
even the Brooklyn Bridge. Unfortunately, that is still the view car-
ried by many Americans: religious radio is old-fashioned, uninte-
resting, and they're always asking for money. 

But religious radio is going through a renaissance—its most 
radical renewal since its beginning. The old-time religion is there, 
still serving its faithful audience, and there is at least one religious 
station in just about every market of any size, broadcasting 
preaching all day long. But that's not a composite picture of reli-
gious radio in America today. 

There are now 1,400 religious stations in the United States with 
several more licenses applied for, according to Ben Armstrong, 
executive director of the National Religious Broadcasters, and au-
thor of "The Electric Church." And they are multiplying at the rate 
of one a week What's more, many of the religious stations are 
singing a different tune than they have traditionally sung, or 
"bringin' a new song," as one station claims. There's even a move 
afoot to distinguish between "religious" radio and "christian" ra-
dio. Christian programmers say that "religious" can mean any-
thing from a hodge-podge of various doctrines to any religious 
programming that isn't totally christian. 
NRB's Armstrong says the industry is "beginning to rethink the 

whole role of religious broadcasting," and while he sees the pure 
justification for many preaching and Bible teaching programs, he 
also sees some dramatic changes already happening. 

"Religious broadcasting is a phenomenon of the general popu-
lation as opposed to a denominational hierarchy apprdeach. We're 
seeing people really supporting religious broadcasting by sup-
porting the programs they like and want to support, rather than 
religious broadcasting being the function of a large denomi-
nation." 
The NRB has been accused by numerous of the nouveau chris-

tian broadcasters as not being as interested in music as they are in 
block programming. But Armstrong sees a change in that. "I see 
music playing an ever-increasing role. The people like all kinds of 
music, and there's a growing awareness of this in our field and a 
greater appreciation of it." 

Record sales which result from christian radio provide perhaps 
the most credible figures in proving the desires of the audience. 
Wherever there is christian music radio, the record companies are 

definitely feeling it. John StyII, editor of the Contemporary Chris-
tian Music Magazine, states that "Airplay creates sale—it is no dif-
ferent in the religious market than the secular market in that re-
spect." He adds that "with secular industry sales at between $3.5 
and $5 billion, and religious sales at $75 to $100 million, it's actually 
a very small market—still lucrative, but small in comparison. The 
signs point to continued excellent growth in sales." 
That didn't use to be the case. Only a few years ago, very few 

forms of music were on christian radio. There were the standard, 
traditional hymn stations, there were the southern gospel stations 
broadcasting to quartet fans, and there was black gospel pro-
gramming. But contemporary christian music, pop music styles 
with inspirational lyrics, is a fairly new phenomenon, evidenced by 
the fact that the first two stations to format contemporary chris-
tian music, KBHL in Lincoln, Neb. and KYMS in Santa Ana, Calif., 
only began their formats in 1975. 

Several of the religious radio broadcast chains progressively 
put more emphasis on the music part of programming. Crawford 
Broadcasting introduced contemporary christian formats to the 
Chicago, Houston, Birmingham, Dallas, Lancaster, Pa., Nashville, 
and Detroit markets. Swaggart Broadcasting, owned by Evange-
list Jimmy Swaggart, has recently expanded music programming 
to its stations in several Eastern, Southern and Midwestern cities. 
Universal Stations features block programming and music pro-
gramming to suit the needs of the various markets they serve. 

In addition, the new christian music stations are popping up in 
every part of the country: Denver; Greeley, Colo.; Boston; Los An-
geles; Seattle; Tulsa; and so forth. These stations are out to get as 
big a chunk of the market as they can. They're armed to the hilt 
with complete christian record libraries, made up of hundreds of 
albums from large and small record companies, albums which are 
being released at a regular clip. Meanwhile, a majority of the secu-
lar programmers and retailers hardly even know they exist. 

"As a whole," says Styli, "the gospel labels haven't really made 
much of an attempt to penetrate the secular market, and secular 
stations automatically write off a record they receive on a reli-
gious label. But, as it turns out, they're throwing out some great 
music." 

The new christian stations are playing rock, MOR and even (be-
lieve it or not) their own "oldies." Not only do they play music by 
professional christian musicians who specialize in "religious" mu-
sic, they also play songs by the celebrated performers who have 
played along with (or led) the best of the secular entertainers: B.J. 

Thomas, Billy Preston, Richie Furay, Dan Peek, Ray Price, Jessi 
Colter, Seawind, and even Mike Douglas. 
So now there's traditional, beautiful, MOR, contemporary, 

country, black and even southern music on religious radio. Each 
type of format and each type of music has its top stations and top 
audiences. The highest-ranking markets for percentage points for 
total religious audiences show up mostly in the secondary mar-
kets of the South: Shreveport, Birmingham, Montgomery, Colum-
bus, Augusta, Jacksonville, Savannah and so on. In markets such 
as Jacksonville, Dallas, Tampa/St. Petersburg, Los Angeles/Or-
ange County, and Denver, there are at least four religious stations 
serving the same populace. 

In Jacksonville, WAYR broadcasts teaching and preaching pro-
grams and traditional hymns. WBIX and WOZN program a variety 
of formats, including quite a bit of southern gospel music. WCRJ, 
the top-ranked religious station in the market, carries christian 
MOR and contemporary music. The Jacksonville market is rated 
as having one of the largest religious audiences in she country. 

Rick Hlubek, operations manager for WCRJ, adds, "The chris-
tian market is exactly the same as the secular market in its de-
mographics, in its tastes. Christians come from the world, anyway. 
Demographically speaking, they line up with about the same types 
of likes and dislikes. So, if we hit for the average age in Jackson-
ville, which is 25-point-something, and we target ourselves right 
toward that maximum age group, we get the younger listeners 
and the older listeners." 

But, as noted before, this doesn't apply solely to Southern mar-
kets, where religious radio has always had its strength. The Den-
ver market is served by five religious stations. Dick Schroeder, sta-
tion manager of KRKS, programs a christian beautiful music 
format, inspired by the highly successful secular FM sister, KLIR-
FM. Its music format is based on the FM-100 Plan's "Beautiful 
Sunday" library. 

Meanwhile, KWBI-FM carries programs and traditional and 
MOR music. KQXI carries a majority of preaching programs. 
KPOF, the city's oldest religious outlet, features classical music 
and a christian format of block-programming and traditional mu-
sic. KBRN carries a format of contemporary christian music and 
six hours a day of teaching programs. 
KRKS's Schroeder says, "If a station is in a small community, 

and is the only station in the market, there may be more justifica-
tion for presenting a broader spectrum of opinons and points of 
view and go on to serve the community. In a market of 30-plus 

(Continued on page R-43) 
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SPARROW RECORDS 
Bringing 

Contemporary Christian Music • 
To The World. 

..THE SPARROW FAMILY OF NIINISTRIES ON SPARROW: Scott Wesley Brown Candle 49 
Chi1dren )f 1 he Light 40' Danniebelle Firewind.0' Keith Green Annie Herring Janny0' Barry 
McGuiree' Mike And Kathie Deasy 40'2nd Chapter Of Acts 40 John Michael Talbot AP Terry Talbot .ds' 
Th Talbot Brothers 40, James Vincent aiP Matthew Ward. ON BIRDWING: Candle 4P Communion Kids 
Of The Kingdom .0 New Creation Singers ieJohn Michael Talbot eAl1iene Vale. ON SPIRIT: 'Ark .0 
Albrecht, Rolev and Moore e Benny Hester. ON NEWORLD: Noel Paul Stookey. 

And coming this Fall on Birdwing, Handel's Messiah: 
A newly ecorded four-record set featuring The London Philharmonic Orchestra and Choir. 

t fee' 
©1979 Sparrow Records Inc., Canoga Park, CA 91304 (800) 423-5052. Neentfir "brie 



THE REX HUMBARD FAMILY TV SHOW 
Largest one-hour, weekly religious syndicated 

television program in the world. 

Rex Humbard was one of the first ministers 
to go into television. That was in 1952. He 
has become todays' leading television pas-
tor to a worldwide congregation of mil-
lions. 

From one station, he has built the largest 
one-hour, weekly religious syndicated tele-
vision program in the world. It reaches into 
areas of six continents where two billion 
people live—half the worlds population. 
The program airs on more than 600 sta-
tions, over 2,000 feeder satellite stations 
and several cable systems across North 
America, Asia, Africa, Australia, Europe, 
South America, and many islands. The 
programs are heard in English, French, 
Japanese, Portuguese, and Spanish. LIZ HUMBARD 

Liz Humbard has the potential of becoming 
one of the top female vocalist in the Gospel 
Music World. She is featured soloist on the 
Rex Humbard Television program and has 
the talent and exposure to take her to the 
top. 

At nineteen, Liz has had some impressive 
accomplishments. She has conceived and 
co-produced three albums, she has done 
solo concert tours in Brazil and traveled 
farther and performed before more people 
than most people do all their lives. Liz is an 
incredible talent with the ability to 
communicate—and this is only the begin-
ning of LIZ. 

HUMBARD 
GRANDCHILDREN 
Rex III, Suzarma, Michael, Donna Sue, 
Melissa, and Susan Rae make-up the group 
of Humbard Grandchildren. The Humbards 
say the kids sang before they talked. These 
six kids are featured on the Humbard 
Grandchildren's albums as well as the 
Humbard Family albums. They range in 
ages from 14 to 4, and it's obvious from 
listening to their records that they've all 
been singing for a long time. 



STORYBOOK REALITIES 
(R35L-4) 

REX HUMBARD 
FAMILY SINGERS 
Rex Humbard, his wife Maude Aimee, 
their three sons Rex Jr., Don, and Charley, 
their daughter Liz, their daughter-in-laws 
Suzanne and Susan, and all the grandchil-
dren combine to make the Rex Humbard 
Family Singers. 

Rex Humbard Family Records 
LIZ HUMBARD 

00Kfie-EALITIU 

The country-pop sound of Liz is unmistak-
able on her latest LP STORYBOOK 
REALITIES. The choice of songs on the 
album include the title cut "Storybook 
Realities," "Without A Doubt," and "Yes 
To Something Higher" plus seven others. 
The music contents and graphics of the 
album combine to make this the best Liz 
Humbard LP yet! 

ALSO AVAILABLE: 

LIZ ( R3696) 
LIZ HUMBARD (3692) 

REX HUMBARD HUMBARD 
FAMILY SINGERS GRANDCHILDREN 

ALL TIME FAVORITE GOSPEL 
SONGS AND POEMS 

(R3545) 

This is a very moving album—almost nos-
talgic. It contains all those "old" songs that 
are still popular. And the poetry in-
terspursed makes the album very personal 
and warm. Most of the singing on the 
album is Rex Humbard, however, some of 
the songs have back-up sung by other 
members of the Humbard family, including 
Maude Aimee. Songs include "Old Rug-
ged Cross," "Sweet By And By," 
"Jericho Road," plus five other songs. 

ALSO AVAILABLE: 

FEELING AT HOME (R3698) 
I LOOK TO THE HILLS (R3695) 
SONGS OF THE REX HUMBARD MINISTRY, 

VOL. VI (R3693) 

WE LEARN ABOUT JESUS IN 
GRANDMA'S ROCKING CHAIR 

(R3548) 

This is an excellent album for children. It is 
appealing and very well done. The grand-
children perform on their Grandfather's TV 
program and perform before millions each 
week. So they have experience and are 
good singers. It's refreshing to listen to 
these children sing about Jesus. Songs on 
the album include "We Learn About Jesus 
in Grandma's Rocking Chair," "God 
Thought Of Everything," "Let The Sun 
Shine In," and seven others. 

These Humbard products are ava lable exclusively on IMPACT Records & — 3pes. 

GC.1 
The Great Circle Record Company, 

a division of The Benson Company, 365 Great Circle Road, Nashville, Tennessee, 37228. 

Contact your Benson representative, or call TOLL FREE 1-800-251-8984. Tennessee customers call 615-259-9111. 
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ith a dynamic impact heard—and seen—literally around 
the globe, christian television programming is exploding onto the 
home screen with a fervor that rivals any prime time push in secu-
lar tv. 

If television is still considered an emerging medium, then the 
relatively recent advent of religious tv broadcasting is truly only in 
its infancy. 

But it's growing fast, and its leaps-and-bound acceleration 
seems to be shaking up the market. Once relegated to the leftover 
late-night sign-off slots and a requisite spot or two squeezed in at 
the crack of dawn on Sunday mornings, christian programs are 
suddenly springing up in coveted prime time network positions 
with increasing regularity, viewed by people who, a few years back. 
wouldn't have thought of watching religious tv for entertainment 
The times they are certainly a-changing. 
The same winds of rebirth and regeneration that : rave swept 

through traditional forms of church music and brought it into a 

PTL Singers reach an audience that includes 215 
affiliate stations in the U.S., 3,000 cable systems 
and a massive overseas audience via satellite 

hook-ups. 

By KIP KIRBY 

new mass appeal popularity among its record buyers have also 
blown through the field of broadcasting. 

Today, religious broadcasting is out of the closet and on its 
own, thriving and flourishing through the instant accessibility of 
the tv medium. Interested audiences can choose from 1,200 reli-
gious radio bands or from 40 full-time christian tv stations across 
the country, with hundreds of religious cable tv channels supple-
menting this figure as well. 
A viewer may switch channels at various hours of the day or eve 

ning and find inspirational hymns, born-again shows, crusade pro-
grams or entertaining mixtures of talk/variety/music packages 
arranged in an appealingly soft-sell commercial format. 

Trinity Broadcasting Network syndicates shows 
such as the pictured Spiritsong (live from Jerusa-
lem via satellite) to an estimated three million 
viewers in the U.S. and 13 foreign countries. 

Three major full-time religious broadcasting networks beam 
24-hour a day programming to a complex system of satellite 
hook-ups and affiliate stations, reaching not only the U.S. and 
Canada but tv screens in South and Central America, Africa and 
the Far East. 

According to a 1977 Gallup poll, approximately 34% of the 

Christian Broadcasting Network features the pop-
ular 700 Club. Co-host Ben Kinchlow chats with 
Debby Boone for viewers in five million U.S. homes 
via satellite, 220 additional U.S. and Canadian sta-
tions, and 22 countries. 

American population claims to have been "born again." A more 
recent Gallup survey revealed that approximately 47% of the pop-
ulation manages to tune into at least one religious program a 
week This is a fascinating statistic when compared with the secon-
dary fact that this same poll also revealed only 42% of the popu-
lation actually leave their homes to attend a religious service of 
any kind in person. 

This translates to an estimated 130 million people who watch 
some form of christian programming on a weekly basis. No won-
der that religious leaders are increasingly turning to the tube as 
the most effective way to broadcast their good-news gospel mes-
sage and provide entertainment as well. 

Independent christian stations are directing their energies 
toward originating their own local and regional productions, 

(Continued on page R-48) 

Kip Kirby is a reporter in Billboard's Nashville office. 
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495 S.E. 10th Court, Hialeah Florida 33010 
Timmy Thomas ( 305) 888-1685 
Gospel Roots Records and Tapes Distributed by TK Productions. Inc. 



KBIO 105/FM 
Seattle/Everett/Tacoma 

KTIS 900/AM - 98.5/FM 
Roseville/TWIn (Ales 

KFNW 1170/AM - 97.9/FM 
Fargo/Red River Valley 

KCCS 1220/AM 
Salem/Willamette Valley 

KFKZ 96 FM 
Greeley N.E. Colorado 

KFSG 96.3/FM 
Los Angeles/Orange County 

KBRT 74/AM 
Los Angeles/S. California 

KNWC 1270/AM - 96.5/FM 
Sioux Falls 

WJBL 94.5 FM 
Holland, Western Michigan 

WNWC 102.5/FM 
Madison/S.E. Wisconsin 

KNWS 1090/AM - 101.9/FM 
KOWH 660/AM Waterloo/N.E. Iowa 
Omaha WSYX 106/FM 

London/Columbus 
WNTS 1590/AM WWDJ 970 AM 
Indianapolis Hackensack 

WSLM 98.9/FM 
Salem/S. Indiana/N. Kentucky 

WMOM 1480/AM 
KYMS 106/FM Memphis 
Santa Ana/Orange County 

KCTB 94/FM 
Flagstaff 

KAIM 870 AM - 95.5 FM WAEC 86/AM 
Honolulu Atlanta 

WM00 1550/AM 
Mobile 

KIXL 970/AM 
Austin 

CHRISTIAN RADIO 
LEADING THE WAY 

WSST 800/AM 
Largo Tampa- St. Petersburg 

WCIE 91.3/FM 
Lakeland/Central Florida 

Christian Radio has come alive with the explosion of the For more information on any of the stations listed, write: 
Gospel music industry. The stations shown wish to express Gospel Radio Ad 
their appreciation and support of the Gospel music industry CCA 
for the part it plays in spreading the "Good News" through 12800 Garden Grove Blvd., Suite H 
music. Garden Grove, California 92643 



Ike the protest s,ngers of the 1960s, many gospel perform-
ers look upon their work as moral duty: spreading the word comes 
first, entertainment is second. Other performers. though, have 
seen gospel music as an apprenticeship stage toward a popular 
music career. It was a natural progression from singing in the 
church choir to a captive audience to working in a group that had 
to lure and hold a paymg audience. 

The list of stars who got their start in gospel is impressive both 
in length and membership, for it contains such names as Aretha 
Franklin. Sam Cooke. Tina Turner, the Staple Singers, the 
Stamps Quartet. and the Jordanaires. But none of :he names is 
more long-lived and famiLar to dyed in-the-wool gospel fans than 
the Oak Ridge Boys, the most recent escapees from Eden. The 
group has been around. in oue form or another, since World War 

The current Boys are Bill Golden, Richard Sterban, Duane Al-
len, and Joe Bonsall. 

Since "Y'all Come Back Saloon'. gave them their first solid 
country hit two years ago, the modish quartet and their rocking 
backup band have seemed unstoppable. They've copped vocal 
group of the year kudos from both the Country Music Assn. and 
the Academy of Country Music. And the band itself took the 
CMA's instrumental group 0r the year award in 1978. The Oaks 
have charted with "One In a Million,""I'll Be True To You." 
"Come On In." "Cryin' Again," and "Sail Away." 

Bonsai', who sings tenor for the Oaks. explains thE tribulations 
and triumphs of going from gospel to country: pop: "We were 
trendsetters in gospel. We were the first to hire a full band. Mark 
Ellerbee (who is still a mainstay with the Oaks) was among the first 
professional drummers in gospel music. We were the first group 
to grow our hair a little long and to wear Edwardian style clothing. 
What we caused was a lot of controversy in gospel music. People 
really loved us because we were innovative, or they really didn't 
like us at all. They put us down because we were 'bringing the 
world into gospel.' - 

Before the Oaks could widely popularize this hip gospel, Bon-
sall adds, " It seemed like the gospel music industry started taking 
a turn back The few promoters who control that business were 
not booking the Oak Ridge Boys anymore. The groups that were 
becoming more popular were the ones that were using a piano 
player—and maybe a bass—and going back to s.nging old tradi-
tional harmonies. And they were doing a whole lot of preaching. 

----

•• By EDWARD MORRIS 

To me, you can get all that preaching in church for free. Although 
we've always had a strong moral code, the Oak Ridge Boys felt 
that when people were paying money to come to a show, they 
were paying for entertainment, not necessarily preaching." 
The situation convinced the Oaks to look beyond gospel music 

Oak Ridge Boys perform at the Landmark Hotel in 
Las Vegas. Gospel "taught us a lot about stage per-
formances, because gospel groups really get out 
and get it." 

for their survival. Their decision, Bonsall says, was unanimous. -It 
was either change or our career was ended. We were at the finan-
cial point where gospel quartet music wasn't getting it anymore. 
Not as many people were coming out. We didn't see as many 
young people as we used to see. It seemed to me that for a long 
time the only people we saw at the gospel concerts were those 
who would sit and complain about how loud the music was. The 
gospel music audiences—and God love 'em, they supported us a 
lot of years—put an unbelievable pressure on the act. We slot.dy 
decided to expand." 

Expansion meant many things. It included signing with CBS rec-
ords, taking on Tulsa titan Jim Halsey as career manager, experi-
menting with different record producers. doing background vo-

cals for the distinctly pop Paul Simon's "Slip Slidin' Away," and 
serving as opening act for Johnny Cash in a Las Vegas gig. 

Still, the Oaks kept one foot in the gospel camp while at CBS. 
Then, Bonsall recalls, "one day we had a meeting and Jim Halsey 
told us the same thing Johnny Cash had: 'Get off the fence—do 
one thing or the other.'" When their CBS contract ran out. Hal-
sey negotiated a deal with ABC Records (now MCA), and the race 
was on. Ron Chancey, their new producer, went on the road with 
the Oaks for a week to see if he could transfer their concert ap-
peal to vinyl. The song he chose for them to make their leap with 
was "Y'all Come Back Saloon." 

"It was a good song," Bonsall says, "we got a good cut on it. 
and the DJs saw 'saloon' and didn't throw the record into their 
Sunday morning slot." But, he adds, the Oaks were convinced 
they'd made the right career choice even before their first hit 
record, largely because of the enthusiastic receptions they'd got-
ten opening for such other Halsey acts as Roy Clark, Freddy 
Fender, and Mel Tillis. 
"A lot of people get a hit record and then have to put a show 

together," Bonsall observes. "By golly, we had a show and we 
knew if we had a hit record it could be gangbusters." 
So strong is the gospel connection. though, that even now 

some gospel fans remain outraged at the Oaks' secularization of 
their act. And it's not uncommon to go to a record store and find 
their new albums lodged in the "gospel- or "inspirational" bins. 
The Oaks don't seem eager to lose the aura of gospel despite 

its mixed blessings. "We don't do a lot of cheatin', drinkin', hangin' 
over the bar, and divorcin' type songs," says Bonsall. "We don't 
want to turn off anybody. We turned down a major beer commer-
cial because we didn't want to offend the people who think drink-
ing is wrong." 
They are measurably less conservative in their stage appear-

ance. "We pay more a night for sound than we ever got paid for 
singing gospel music," Bonsall testifies. Besides the expensive 
sound system, their concerts feature light shows and smoke ma-
chines. And the boys are partial to doing a bit of fancy footwork as 
they sing to demonstrate their hipness and Hollywood costumes. 
"Who knows," says Bonsall. "we may eventually be coming out 

in silver space suits. We want to keep putting money back into our 
stage performances.-

(Continued on page R-50) 

Morris is a freelance writer based in Bowling Green. Ohio. 
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1650 BROADWAY • SUITE 410 • NEW YORK, NEW YORK 10019 • ( 212) 757-8354 

DEAR CONCERT PROMOTER: 
THE TIME FOR "GOSPEL' IS NOW. AND WE'RE REPRESENTING SOME OF TO-DAYS TOP GOSPEL and INSPIRATIONAL ARTISTS. TAKE 

ADVANTAGE OF OUR SUMMER and FALL -GOSPEL" SPECIAL AND BUY EARLY. AS IT'S ABOUT TIME GOSPEL and INSPIRATIONAL ART-

ISTS BE HEARD IN CONCERT. 

REV. JAMES CLEVELAND & SINGERS GENE VIALE 
EVANG. SHIRLEY CAESAR & SINGERS MARVA HINES & COMPANY 
ANDRAE CROUCH & THE DISCIPLES THE FIVE BLIND BOYS of ALABAMA 

EDWIN and WALTER HAWKINS and FAMILY THE OLINAIRES 
THE MIGHTY CLOUDS of JOY REV. CLEOPHUS ROBINSON 
THE BROOKLYN ALLSTARS JACKSON SINGERS of WASHINGTON, D.C. 

THE PILGRIM JUBILEE SINGERS REV. MACEO WOODS 
MISS. INEZ ANDREWS SARA JORDAN POWELL 
THE DIXIE HUMMINGBIRDS THE WILLIAM BROTHERS THE STATESMAN QUARTET 

THE SEGO BROTHERS and NAOMI 
THE GOSPEL KEYNOTES  
THE O'NEAL TWINS MORRIS SEGO and FAMILY 

REV. ISAAC DOUGLAS & SINGERS THE THRASHER BROTHERS 

THE NIGHTINGALES SINGERS THE TELESTIALS 
GENETTER BRADLEY & BRADLEY SINGERS THE FLORIDA BOYS 
DELORIS BARRE'TT CAMPBELL & BARRETT SISTERS THE HAPPY GOODMAN FAMILY 

REV. EDNA ISAAC & THE GREENE SISTERS THE KINGSMAN SINGERS 
THE HIGHWAY QC'S THE IMPERIALS 
RANDOLPH SILLS THE SPEER FAMILY 
THE CONSOLERS THE BLACKWOOD BROTHERS 

NEW YORK COMMUNITY CHOIR (N.Y.C.0 ) THE VOICE SUPREME 
E.AST ST. LOUIS GOSPELETTES BE JEAN ROBINSON 

FOR YOUR PREFERRED DATES, PLEASE WRI7E, WIRE OR CALI.: HENRY NASH OR ED. JOYNER AND WE WILL BE PLEASED 

TO SERVE YOU AND ALL YOUR CONCERT NEEDS. HENRY NASH 
President 



Pamela Deuel Hatt 

Pamela Hart's singing is ALIVE. 

It blesses—A pleasant contrast to the 
suffocating sounds around us. 

Pastor Jack Hayford 
"The Church on the Way" 

Van Nuys, California 

Pamela Deuel Hart is one of Contempo -ary Christian 
Musics' most inspiring artists. 

Booking: 
JOLEEN PARHAM ASSOCIATES 
3810 East Coost Hwy, Ste. 2 
Corona del Mor, Calif. 92625 

(714) 675-9770 (800) 421-4420 

Hortsong Records Beverly Hills, California 



eligious music publishing is. by conservative estimate, a 
phase of copyright ownership that accounts for more than $25 
million a year in gross income. 

But. the crux of the matter is that its a continually developing 
area both in terms of growth and, of great consequence, in the 
manner in which church groups and performers seek to deliver 
their sermons in song. 

"It's a very active field." maintains Ernest Farmer, president of 
Shawnee Press, a large entity in the religious music field. 

"A lot of people are looking at it,- he observes. "but it cannot 
be approached superficially. And it's certainly not easy to general-
ize about it in view of the large area covered by religious music." 

According to the Gospel Music An., based in Na!ihville, there 
are at least 131 gospel music publishers (without taking from the 
ministry to which the individuals are committed) who provide ma-
terial for 480 gospel groups (traveling a minimum of three nights 
weekly) and more than 100 records. And on-the-air, total hours of 
radio programming exposing religious music amount to more 
than 50,000 hours. 

Growth yes, but not without the pains of growth and new direc-
tions. 

With regard to a class action su e by religious broadcasters 
against ASCAP, Norman Bie. attorney for the National Religious 
Broadcasters, expresses confidence that the matter w11 be settled 
"before the end of the year." 

The action, an attack on blanket licensing and a charge of viola-
tion of the Sherman antitrust law, has reached a procedural and 
technical stage wherein the broadcasters filed a motion last 
month to divide the trial into two parts. One would attempt to 
settle legal liability on ASCAP's part and a second part would de-
termine, if proven, the extent of damages for each station. 

FEL Publications Ltd. of Los Angdes brought action against 
the Archdiocese of Chicago in September of 1976 in U.S. District 
Court in Chicago. charging the unauthorized duplication of FEL 
printed mus,:c. Originally. FEL had alleged violation by 90 par-
ishes, but this figure, FEL contends, i>1 now up to 250. There had 
been a delay in the proceedings because the original judge in the 
suit, Judge Alfred Kirkland, became ill and a new judge, Judge 
George Leighton. has been appointed in Judge Kirkland's place. 
FEL attorneys feel that a trial date will be set sometime this year. 

Copyrights Rejoice in 
nded Performance Arena 

By IRV LICHTMAN 

No matter where one turns to in determining significant crea-
tive trends in religious music publishing, one thing is plain: church 
groups of all denominations are hoping to install a sense of reli-
gious conviction among youth by speaking their musical lan-
guage. This is now a second generation influenced by the evolu-
tion of rock music forms. 

Aside from legal questions in terms of performance and print 
rights, the religious music publisher is faced with the most dra-
matic changes in history, all within the confines of less than a dec-
ade. In an area with strong ties to tradition, 10 years is a brief span 
of time, indeed. 

"Ten years ago, prior to the 'Jesus movement,' it would have 
been a rare thing to pick up a church hymnal and find in it a song 
that had been written within the previous 25 years,- maintains Hal 
Spencer, president of Manna Music, one of the leading religious 
music publishers in the world. (Manna was formed in 1954 by 
Spencer's father, Tim Spencer, a pop and country songwriter 
who, along with Roy Rogers, founded the Sons of the Pioneers. 
The company was named music publisher of the year in 1978, 
with one of its copyrights. "How Great Thou Art." being termed 
the all-time No. 1 hymn in America.) 
Andrae Crouch is perhaps the most interesting study in the con-

temporizing of religious music, not only for his consistently best-
selling albums for Word's Light label, but also in view of a unique 
new two-label arrangement. 

Crouch has been signed by Warner Bros. Records to record 
four albums, while continuing to record for Light. 
Those familiar with Crouch's style know that it's often difficult to 

tell his christian message apart. in terms of writing and produc-
tion, from a secular try at an r&b crossover success. 

With some lyric changes anticipated in his Warner product. 
Crouch's sessions with the label will probably shed greater light on 
the impact of pop marketing of a gospel voice, if not controversy. 

Thus, a warning from Hal Spencer: "When christians or their 
music become 'too pop.' they face a greater potential danger— 
the defeat of their original purpose, to praise the Lord and to ed-
ify His people. 
"Now I may be over-reacting, but I think that there is a real 

problem within our industry arising from our attempt to have gos-
pel music crossover into the realm of the pop. rock and country 
fields, because in order to do this, many times the lyrics have to be 
watered down so that certain listeners are not offended. I'm con-

cerned that in the watering down we might miss our original in-
tent." 

Spencer and others, of course, merely echo a theme that has 
concerned both the music publishing industry and the trade itself: 
do attempts to reach a wider audience dilute and demean the 
"pure" forms of a music heritage, whether â be gospel, country, 
blues, jazz, etc.? 
Granted there is greater sensitivity in an area wherein people's 

deep religious convictions are involved. 
But, two factors should help alleviate fears and honest concern. 

Music industry history indicates that the presentation of "pure" 
forms of music in common-denominator formats eventually leads 
to curiosity about the "real thing." 
And who can deny the spiritual meaningfulness of such "pop" 

inspirational songs as "I Believe," "He." "Bridge Over Troubled 
Water" and -Let It Be?" It's true that these songs by design avoid 
direct references to a supreme being, but they are linked movingly 
to the old World War II saw that "there are no atheists in fox-
holes." 

With a world ridden with crisis and great moral questions, a 
pop-oriented message of hope would seem timely. 

Underscoring the increasing penetration of religious music is 
the increasingly broad exposure of this music on a concert level. 
The venues include such diverse showcases as Disney World, 

Magic Mountain, Knott's Berry Farm, The Greek Theatre, The 
Hollywood Bowl, Carnégie Hall, and Six Flags Over Georgia. as 
well as many state and county fairs and in some of the largest au-
ditoriums throughout the country. 

Religious music is also being programmed over some of the 
major airlines' inflight music programs, as well as such high au-
dience tv shows as Mike Douglas, Johnny Carson, Dinah Shore. 
Mery Griffin. Plans are in the works for an all-gospel music pro-
gram to be featured at the White House at the invitation of Presi-
dent Carter. 

All this points to an expanded performance of religious music 
copyrights. 
And as Hal Spencer puts it. "The future of religious music in this 

country is very optimistic, and those who perform and publish it 
stand to reap significant benefits." HEM 

Iry Lichtman is Billboard's Publishing Editor. 

Disciples Records 
presP ts 

'Master of my Life" 
by 

Diann Franklin 

The response to Diann n "Master of my 

Life- has been overwhelming. This 

exciting new album is available in your 

record or bookstores. Or you may order 

from Disciples Records, 839 Dayton St., 

Cincinnati, Ohio 45214, ( 513) 621-6092. 

Also offered by Disciples Records is 

"Food for the Soul- by the Singing 

Disciples. And coming soon are two new 

gospel albums: "God is working it out- by 

Dale Talbert and the Dimensionals; and 

"Let us go and tell the World- by About 

our Father's Business, 

Disciples Records, the new company of 

contemporary gospel music. 
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grammy award winner 197 9 

best gospel performance, contemporary or 

inspirational 
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\ LABELS 

AB • • • • 

ALEXANDRA HOUSE • • • • 
BIRDWING • • • • • • • 
BIRTHRIGHT • • • • 

CALVARY • • • • • • • • • • • • • • 
CANAAN • • • • • • • • • • • • • • • 
CHRISM • • • • 

CREATIVE SOUND • • • • 

CREED • • • • 

DAYSPRINQ • • • • • • 

DISCOVERY • • • 
GLORI • • • • • 
GOOD LIFE • • • 
GOOD NEWS • • • • • • • • • • 

_GOSPEL ROOTS • • • 

GREAT CIRCLE • • • • • • • • • 

GREENTREE • • • • • • • • 

HSE • • • • 

JOHN HALL • • • 

HEARTWARMING • • • • • • • • • • • • • 

HERITAGE • • • • 

HOPE • • • • 
IMAGE VII • • • • • 
IMPACT • • • • • • • • • • 

JEWEL • • • • • 

JIM • • • • • • • 

KCP • • • • • • 
KENWOOD • • • 

LAMB & LION • • • • • • • • • 
LIGHT • • • • • • • • • • • • 
LILLENAS • • • 
MALACO • • • 
MANNA • • • • • 
MARANATHA! • • • • • • • • • • 
MESSIANIC • • • • • • • • • 
MIGHTYWIND • • • • 

MYRRH • • • • • • • • • • • • • 
NASHBORO • • • • • • 
NEW LIFE • • • • • • • • • 
NEWPAX • • • • • • • • • • 
NEW SONG • • • • • • • 
NEW WORLD • • • 
PARAGON • • • • • • • • • • 
PETRA • • • 

POWER PAK • • • 

OCA • • • • • • • • • • 
RAINBOW • • • 
REBORN • • • 
SACRED • • • • • • • 
SAVOY • • • • 
SEED • • • • • 
SING • • • 

SINGCORD • • 
II 

• • • • • 
SINGSPIRATION 

• • 

• • 

• • • 

• • • 

• SKYLITE • 
SOLID ROCK • • • • • • • • • 
SONRISE • • • • • • • 
SPARROW • • • • • • • • • • • • • • • • • • 
SPIRIT 

• • • 

• 

• 

• • 
STARSONG • • • • • 

SUPREME • • • • • • 
TEMPO • • • • • • • • • • • • • • • 
TRIANGLE • • • 
VESPER • • • 
WORD • • • • • • • • • • • • • • • • • • • • • • 

WORD OF GOD • • 
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Legend: The following are wholesalers dealing predominantly in 
religious recorded product. Labels represented are derived from 
questionnaires the distributors filled out themselves, or from a 
phone poll interview. Widely distributed labels appear in a sepa-
rate chart. Labels following names in this list represent those 
brands with two or fewer distributors. Obviously, many secular 
distributors have religious product but are not listed here because 
of space limitations (see Billboard's International Buyer's Guide). 
Schwartz Bros., for example, in Washington. D.C. and Phila-
delphia. carry Word, Gospel Roots and several religious lines. Sim-
ilarly, many black gospel labels are available through otherwise 
secular product distributors, though some of the below do carry 
these labels. The wholesale function(s) of all companies is set in 
bold face and parenthesis after each listing. The following abbre-
viations identify these functions: ( D) Distributor; (OS) One Stop; 
(RJ) Rack Jobber; ( I) Importer. 

CALIFORNIA 
Chapman [beg Co. Inc.. 1212 S. Albany Si. Zip: 90015. Tel (213)749.9484. Owner . AI 

Chapman. Mgr.: Herb Chapman: Buyers: Singles, Herb Chapman; Albums, Al & 
Herb Chapman. (Rec. & Tape D). 
Labels: Jimmy Swaggart. 

Distribution By Dave, 7220 Owensmouth Ave., Suite 204, Canoga Park. Zip: 91303. Tel: 
887-7930. Mgr. & Buyer (Rec. & Tape D-religious prod. only) 
Labels: Bread n' Honey, Dean Brown, Chico Holiday, Continental Singers, Cross 
Country, Dynamic. Hartsong. Herald, Hob, Jimmy Swaggart, Lightship, Masterchsc, 
Milk ' n' Honey, Shalom. 

The Foster Co., 22714 MacFarlane Dr., Woodland Hills, Zip: 91364. Tel: (213)883 8041. 
(Rec. & Tape D) 
Labels: Eagle Wings, Instant Joy, Lamb & Lion (Selected). 

Inspirational House, P.O. Box 3747, 1311 W. Murray, Visalia. Zip: 93277. Tel: (209) 733-
5323. Owner & Mgr.: John Grimmius. (Rec. & Tape D) 

COLORADO 
Alpha & Omega. 70100 Broadway. Building 6. Unit H. Denver. Zip: 80221. Tel: (303) 

429.4046. Owner: Mel Berg; Mgr.: Bob Dyer. (Rec. & Tape D) 
Labels: Consolidated Gospel, Foster Co. 

FLORIDA 
CalCo Dists. Inc_ 7656 Lem Turner Rd., Jacksonville, Zip: 32208. Tel (904) 7684883. 

Owner 8i Mgr. Calvin Davis; Buyers: Singles, Jan Morrison: Albums & Tape. B.B. 
Cubbedge. (Rec. & Tape D) 
Labels: Jimmy Davis, Ernie's. Mankind. 

GEORGIA 
Tara Rec. & Tape Dist'g Co. Inc.. PO Box (404)13954, 582 Armour Circle NE. Zip: 30324. 

Tel 875-2555. Nationwide WATS: (800)241-5538. Georgia WATS: (800)2824060. 
Pres.: Gwen Kesler: VP 8. Sales Mgr.: Randy Sanders: Buyers: Singles & Albums. 
James Waters: Tape, Randy Sanders; Promo.: Jamie Miller, Henry O'Neal. (Rec. & 
Tape D & OS) 
Labels: Audio Book. Champ, Church Door. Ernies, Kentone. Memorial, Messenger, 
Specialty. Spire. 

ILLINOIS 
Festival of Song Music Co., 1517 Windsor Rd., Rockford. Zip: 61111. Tel: 654-1260. 

Pres E.L. Myers; Albums Buyer. Richard L. Myers (Rec. & Tape D) 
Labels: Agape. Avante Garde, BeeGee. Bridge. Cam, Chapel, Chime, Diadem. Edify, 
Goff, Harvest. Headline, Kiddyland, Message. New Creation. One Way, Peacock, 
Reverence, Superior, Vista World Wide 

INDIANA 
Gospelrama, PO Box 267, Angola, Zip: 46708. Tel: (219) 6659540. WATS: (800) 348-

4677. Indiana WATS (800) 552-1794. (Rec. & Tape D.) 
Labels: Foster Co., Hineni, ( Jews for Jesus). Maiden. Rainbow Sound, Zondervan. 

KENTUCKY 
Central Electronics, PO Box 340. 113 N. Central Ave., Campbellville. Zip: 42718. Tel: 

(502) 465-5631. Owner & Buyer: Randall B. Herron. (Rec. & Tape D.) 
Labels: Christian Faith, Songs of Faith, Stateswood, Temple. 

LOUISIANA 
Goldband Rec. Dist. Corp., PO Box 1485, 313 Church St., Lake Charles. Zip: 70602. Tel: 

(318) 439-8839. Pres.: Eddie Shuler. Buyer: Jeff Le June. Rec. & Tape D.) 
Labels: Goldband, Puget Sounds. 

Gospel Dist. Inc.. PO Box 1706, 1212 Main St., Alexandria. Zip: 71301. Tel: (318) 443-
2549. Owner & Mng.: J.D. Davis. (Rec. & Tape OS.) 

MICHIGAN 
Gransm Dists., 13731 Woodward Ave., Highland Park, Detroit. Zip: 48203. Tel: (313) 

867.4500. Mgr. & Buyer: Gary Carpenter. (Rec. & Tape OS-gospel prod. only) 
MINNESOTA 

Am ty Books (div. of North Western Prods. Inc.). 3255 Spring St. NW, Minneapolis. Zip: 
55413. Tel National WATS: (800) 328-8628. Minnesota WATS: (800) 462.5302. 
Owner: Robert Cutshall; Mgr.: Al Martinsen. (Rec. & Tape D.) 

MISSOURI 
Gospel Music Dists, 1705 Jackson. Joplin. Zip: 64801. Tel: (417)624.6713. Owner. Mgr. 

& Buyer: Larry E. Yeager. (Rec. & Tape D.) 
Labels: Chime, Deep Roots, DIP, Eternal, 4 Star, Freedom, Harvest, Herald, Ho. 
sonna, Lighthouse. New Day, PAX, Pure Joy. Scripture in Song, Shiba, Skyline, 
Songs of Faith, Sound Ill, Street Level, Superior. 

Windy Dist. Co. Inc.. 13624 East 50 Highway, Kansas City. Zip: 64138. Tel: (816) 524-
8766. Pres.: Jame M. Longmire; Mgr.: Weldon Tyler. 
Labels: Asian, White Horse. 

NEW JERSEY 
Program Recs. Inc., Route 22, Faders Rd.. Springfield. Zip: 07080. Tel: (201)964-3434. 

Owners: Ralph Schechtman. Dave Casey: Mgr.: James Hall; Sales Mgr.: William 
Scarborough. (Rec. & Tape D.) 
Labels: Brotherhood, Gospel. Way, Hob, Inspirational Sounds, Locus, Nasco, Old 
World, Our World, Paula, Peacock. Songbird. Speciality. Spire, Su.Ann. 

NEW YORK 
Agape Dien, 1685 Elmwood Ave., No. 208. Buffalo. Zip: 14207. Tel: (716) 8746050. 

Owners: John Lilley, John Narraway. (Rec. & Tape D.) 
Labels: Asian, Bread'n' Honey, Fisher Folk, Hartsong. Mars Hill, PAX, Rock, Sangre. 
Scripture in Song. 

House of Menorah Inc., 36 Eldridge St., New York. Zip: 10002. Tel: (212)925.7573. Gen. 
Mgr. & Buyer: Sol Tischler: Nat'l Sales Mgr.: Jonathan Tischler. (Rec. & Tape D & 
Hebrew & Yiddish prod. only) 
Rec. labels: Aderet, Artistic, Banner, CBS, Columbia, Elektra, Embassy, Emes. Ep-
stein. Famous, GIL, Gal- Ton. Hataklit, Hed Arzi. IMF, Isradisc. Isralectra. lsraphone. 
Koliphone, MG, Makolit, Maloh, Menorah, Monitor, Mor, Nachas, Neginah, Noam, 
Phonodor. Polydor, RCA, Record Collector's Guild, Request, Roulette, Rozanna, 
Tikva, Vanguard, Zimrarn, Zimray. 

North Eastern Rec. Serv., 119 Argyle, Uniondale. Zip: 11553. Tel: (516)486-2803. Mgr.: 
Robert Kulynyis. 

Zemeron Trading Inc.. 114 E. 25 St. Zip: 10010. Tel: (212)673-2430. Gen. Mgr. & Buyer: 
Hanna Bolick. Rec. & Tape D & II. 
Rec. labels: (Israeli. Hebrew & Yiddish prod. only) Arton Ga-Ron Gal-Ton, Hataklit, 
Hed Artzi, IMF, lsradisc, lsradectra. Israphone. Koliphone, Litratone, Lyron, Phono• 
dor 
Tape lines: fled Artzi. Isradisc, Isralectra. lsraphone. 

NORTH CAROLINA 
Kenway Sales, PO Box 1553, Ashebor. Zip: 27203 Tel ( 704)625-6354. Owner H. Wayne 

McDowell. (Rec. & Tape OS & RJ-gospel prod.) 
Lighthouse Meg, 245 Roanoke Ave, Roanoke Rapids. Zip: 27870. Tel: ( 919)537.0596. 

Mgr.: William Kulynyis. 
Omega Music Inc.. 105 E. Main Si. Brevard. Zip: 28712. Tel (704)884.2320. Bus. Mgr. 

& Buyer: Linda B. Zuch. Rec. & Tape D.) 
Labels: Associated, Broadman, Christian Duplication, Christian World', Edify, Inter. 
varsity, Moody Press, North American Liturgy, Pacific Press, Rainbow Sound, Regal 
Press, Riverside, Servant, Weston Priory, Zondervan. 

OHIO 
Action Music Sales Inc., 6541 Eastland Rd.. Cleveland, Zip: 44142. Tel: 243-0300. Mgr.: 

Dennis Baker; Buyer: Clay Pasternack. (Rec. & Tape D.) 
Labels: Ernies, Gospel Tone, Gospel Truth, Inspirational Sounds, Mankind, Rever. 
ence. Revelation. Spire, Testament, Vista. 

Praise Rec'gs, PO Box 808.0, Canton. Zip: 44711. Pres.: J. Maas. (Rec. & Tape D.) 
Labels: Diadem, Joyous Melodies, Praise. Sword, Teen, Tot. 

OKLAHOMA 
Crossroads Meg Co.. PO Box 283, 1008 N. Hickory. Broken Arrow. Zip. 74012. Tel: 

(918) 251.6212. Mgr. & Buyer: John R. Lepper. (Rec. & Tape D.) 
Labels: Dip. 

PENNSYLVANIA 
Jesus Music Dists, Box 218, RR 21, Harmony. Zip: 16037. Tel: (412)452-6650. Owner: 

Louis P. Hancherick: Buyer: Peggy Hancherick. (Rec. & Tape D.) 
Labels: Airborn, Destiny, Dharma, Love Rock, Mars Hill, White Horse. 

TENNESSEE 
Select.O.Hits Records, 605 Chelsea Ave.. Memphis 38107. Tel (910) 523-1190. (Rec. & 

Tape OS & D). 
Labels: 18.B. Randy's. Sound of Gospel. 

TEXAS 
Landmark Dist. Inc., (817) 2020 E. Randol Mill Rd., Arlington, Zip: 76011. Tel: (817) 

469.1071. WATS: (Texas) (800) 792-1039. (Other states) (800) 433-1624. Prod. 
Mgr. & Albums Buyer: John DeBord. (Rec. & Tape D.) 
Labels: Broadman, Cross Country. House Top. Phonodisc. Wind Chime. 

WASHINGTON 
Crown Prods., 3406 NE 54 St.. Vancouver. Zip . 98661. Tel (206)696.0431. Owner: Mgr. 

& Buyer: Vernon H. Haas. (Rec. & Tape D.) 
Labels: Avant Garde. 

Praise Recs., 1515 W. North St., Bellingham. Zip: 98225. Tel: (206)671.9562. Owners: 
Paul 8. Metro Yuroshuk; U.S. Branch Mgr.: Howard Rachinski, 
Labels: Fisher Folk, Horizon, Little People, New Born, Praise. 

WISCONSIN 
Good Vibrations Inc., 5825 N. 96 St., Milwaukee. Zip: 53225. Tel: (414) 4628030. Buy-

ers: Singles, Pat Sindberg; Albums, Richard Gneb. Rec. & Tape OS.) 



raditionally. the dove, fish and cross have been symbols of 
christian music, but if one were to take a closer look at the distri-
bution maze and problems cf the industry, a more fitting symbol 
might be the axe and crossbow. 

Unlike secular (pop) music, distribution of christian music is 
complex and, for some (distr:butors) frustrating. Most christian la-
bels operate within a dual system—they sell product to christian 
distributors for placement in christian book stores and similar re-
tail accounts and at the same time they sell direct to the retailer. 
A typical occurrence in the industry finds the label selling to a 

distributor (usually for around 50%-60% off suggested list) and 
then an hour later a salesman from the label makes a call to the 
distributor's account and sells him the same product for 40%-50% 
off, depending, of course, upon quantity. 

Unquestionably, this does not make for brotherly love between 
christian labels and christian distributors. A case in point is Wayne 
Donowho (Donowho Distributors, Houston). "We found our-
selves adversaries. For example, it could be a Word salesman vs. 
our guy. The Word salesman can offer a better discount structure 
in many cases. I had a fixed percentage from Word of 55% but 
Word—and others—could offer 52% to the store. I couldn't possi-
bly go that high and remain profitable with only 55%." 
Donowho solved his problem by getting almost totally out of 

distribution. "We're out with the exception of our own label (Star 
Song). Now we're dealing with 10 christian distributors on a na-
tional basis. They handle our product." 
One of those 10 is Dave Peters (Distribution by Dave) of Los 

Angeles. Peters—like the re l of the christian-only distributors—is 
concerned. "It seems to me competition from the labels is grow-
ing. We're seeing less discounts and some return policies are ridic-
ulous. For example, with one of the labels we have to identify the 
returns by a previous invoice number. By the time you've finished 
running through that kind of paperwork, the product and your 
money is tied up for three months." 

Peters does not look for improvement in the future. "The big 
labels are getting bigger—and stronger. Take Word. About 60% of 
the product sold comes through them. You'll usually find about 
six out of the top 11 belong to them. They've got the muscle." 

Mike Colacuori (Gospelrama), while siding with the christian 
distributors, doesn't hesitate to make a point for the labels. 
"When Sparrow first started they called me and other distributors 
and said 'we want to work closely with you . .. we're going to de-

pend upon you.' They gave us 60% off when most others in the 
industry were moving away from 60. I had 1800 accounts and re-
alistically I should have moved at least 3600 LPs of a release that 
first week. Instead. I wound up taking 150 for those 1,800 ac-
counts. Why? I don't know all the answers but I can say that tele-
phone sales are not the entire answer. We—all the distributors— 
disappointed Sparrow so they went direct." 

Word, Benson, Sparrow. Tempo, Maranatha, Light and some 
of the others the distributors refer to as "conglomerates," face 
the issue head-on. They're not hesitant to decsribe the distribu-
tors as "really being one-stops," explains Word's marketing vice 
president, Stan Moser. "They serve a one-stop purpose and have 
the one advantage of supplying product quicker than the label. 

"Essentially," says Robert Benson, vice president. marketing, 
Benson Records, "the future of the gospel distributors will be to 
act as one-stops. You can't compare our distribution to the secu-
lar market. In this area it's the label that creates and supplies 
the in-store merchandise aids, advertising dollars, promotion 
men, radio contact and various programs. It's the label that has 
the biggest sales force and overhead problems—not the dis-
tributors." 

It's also the label that dictates the discount structure. Approxi-
mately three years ago, Word initiated the "one for four coupon" 
program. That is, for every four LPs sold, the dealer gets one free. 
This discount structure has been followed by virtually every label 
in the industry, however, there's a catch—the discount program 
does not apply to distributors. 
When you put the one for four program together and translate 

it into prices, it turns out that many retailers are buying LPs 
cheaper from the labels than they could from the distributor. 
Couple this with a shrinking discount (to distributors) and it's easy 
to see why the christian distributor ranks are shrinking while their 
bitterness grows. 
"Word say5 they can't afford to give us more than 53%." says 

Colacouri. "and at the same time they're offering coupons to the 
retailer and dropping profit margins. That's incongruous to me." 
John Lilley of Agape Distributors ( East Coast), feels the solu-

tion would be to eliminate the coupons and "we'd turn around the 
distribution in the christian market almost overnight. Then there 
would be no advantage for the store to buy direct." 

Realistically, even if the coupons were dropped, labels—such as 
Word—would undoubtedly develop another program. In fairness 
to the labels, however, the differences between distributors and 
companies stems from long before the coupons were ever 

thought of as a discount device. It is a fact religious distribution is 
a relatively new phenomena. "It's only been in the past four years 
that we've seen them emerge," says Moser. "Today, you'll find 
about 10 or 12 relatively strong distributors." 
Moser may be kind when he says there are 10 or 12 strong dis-

tributors. Several labels, preferring of course, not to be identified, 
don't think there are more than a half-dozen and Colacouri 
agrees with them. 

Regardless of the present status of the distributor, the christian 
labels had to fend for themselves before they emerged. Con-
sequently. they developed strong ties with christian bookstores 
and a field force to contact those stores both in-person and by 
telephone. Word alone has 25 field reps and services 4,000 stores 
directly—about 2,000 do $100 a year or more for the label. Spar-
row has close to 3,000, Benson 4,200. 
Those accounts were not garnered in a day and the labels are 

reluctant to loosen a hold on a substanial revenue source. Many 
labels feel they also get better representation with their own 
people servicing accounts. Don Klein, Tempo's marketing direc-
tor, has a marketing firm (Avant Sales) representing both Tempo 
and Sparrow. "We own a part of it and unquestionably we get bet-
ter representation—our rep is handling less lines. It only makes 
sense for us to stick with the present system." 
That system, claim many distributors, is unfair in another way— 

payment. Most christian distributors get 60 days to pay bills—on 
the other hand, the labels may give secular distributors up to 120 
days and sometimes longer. Distributors are resentful especially 
since secular stores seldom put emphasis on the religious LPs. 
Benson, who is among the most candid in the industry, puts it 

bluntly: "Even if we didn't give the secular accounts 90 days they'd 
take it. I don't, however, understand the concern of the gospel dis-
tributors. Certainly, they're one-stops and what's wrong with that? 
They have an advantage of getting product to the store first and 
they also serve another important function. Religious stores are 
usually undercapitalitized and need additional credit sources. Dis-
tributors are that source. 

"We'd (majors) be crazy to put the distributors out of business 
and we're not trying to, either. At the same time distributors have 
to be realistic. If we were to turn over all accounts the distributors 
would be obligated to have sales, advertising, merchandising, pro-
motion, data processing and dozens of other types of services and 
people. That's an enormous expenditure; one that the majors 
bear presently. I don't think gospel distributors are ready for that." 

RON TEPPER Billboar 

INFONICS DUPLICATORS 

WHERE AUDIO EXCELLENCE IS A WAY OF LIFE 

COVENANT RECORDING 
SLC, Utah, Mr. Lou Cofford 

ADVENTIST COMMUNICATION CENTER 
Thousand Oaks, CA, Mr, Wayne Woodhams 

OLD TIME GOSPEL HOUR 
Lynchburg, VA, Mr. Al Stevens 

ANDREWS UNIVERSITY RADIO STATION WAUS 
Berrien Springs, MI, Mr. Stan Bissell 

FIRST BAPTIST CHURCH OF ATLANTA 
Atlanta, GA, Mr. T. Kinsey 

SALVATION ARMY 
Oslo, Norway, Mr. Runn Floisbonn 

GEORGIA BAPTIST CONVENTION CENTER 
Atlanta, GA, Rev. Jim Lester 

VOICE OF HOPE 
Mountain View, CA, Mr. Nicholas Ilchuk 

CHURCH OF THE LATTER DAY SAINTS 
Salt Lake City, Utah, Mr. Ned Huntsman 

TRUTH TAPES 
Fayetteville, GA, Mr. Gene Breed 

INSPIRATIONAL TAPES 
Upper Round Valley, AZ, Mr. Paul Stanton 

VALLEY CHURCH 
Cupertino, CA, Mr. Ron Purcell 

MOVIMENTO MISSIONERO MUNDIAL 
San Juan, Puerto Rico, Rev. Luiz Ortiz 

SOUND OF SHILOH 
Oakland, CA, Mr. Warren Marles 

THE WAY INTERNATIONAL BOOKSTORE 

New Knoxville, OH, Mrs. Emogene Allen 

BIBLE BELIEVERS 
Cridersville, OH, Mr. John Grant 

PHONE (219) 879-3381/TLX 233111 INFONICS MCI 
P.O. BOX 1111, Michigan City, IN 46360 

President - Paul C. Lloyd V.P. - Carol J. Lant 

IN THE ORIENT: 
PHOENIX AUDIO LTD., 200 Lockhart Rd. 6/F . 
HONG KONG Phone 5-747299/TLX 65855 PHNIX HX 

ARTISTS 
THE ARCHERS 
DEBBY BOONE 
PAT BOONE 
BRUSH ARBOR 
CHRIS CHRISTIAN 
DANNIEBELLE 

Gospel...More than the Music, 
its the People 

, /Pr.em geigi 

TOM NETHERTON 
PARADISE 
DAN PEEK 
BILLY PRESTON 
REBA 
KATHIE SULLIVAN 

-4111141111e-

the Wayne Coombs Agency /A Special Place for Special People: 

AUTHORS / LECTURERS 
PAT BOONE 
SHIRLEY BOONE 
ELDRIDGE CLEAVER 
NICKY CRUZ 
COL. JAMES IRVIN 
ANN KIEMEL 

DeGARMO & KEY BAND SWEET COMFORT BAND DANNY KOREM 
JESSY DIXON B. J. THOMAS LAUREL LEE 
KATHIE LEE JOHNSON CHUCK WOOLERY HAL LINDSEY 
CAROL LAWRENCE NORMA ZIMMER ART LINKLETTER 

EDDY NICHOLSON 
JAY ROBINSON 
DALE EVANS ROGERS 
DR. CHARLIE SHEDD 
RUTH CARTER STAPLETON 

For Booking 8‘. Information Contact The Wayne Coombs Agency, Inc 
655 Deep Valley Dr. Rolling Hills Estates, Ca 90274 
Telephone (213) 377-0420 
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The following record companies are those predominantly in-
volved in religious music. Thus, omitted are larger recording com-
panies which have occasional religious product releases or exten-
sive catalogs on certain artists. These larger labels, CBS, MCA, 
RCA and so forth, can be found in Billboard's International 
Buyer's Guide. In some cases, such as with Peacock (distributed 
by MCA) and Savoy (distributed by Arista) the distributing entity 
will be a larger label. The purpose of this list is to identify the 
smaller often specialized religious labels as well as those larger 
predominantly religious firms. 

Following the first alphabetical mention of the label will be its 
distributing entity if one exists. In some cases, no address is given 
but instead the principal distributors are listed following the label. 
Consult the separate distributor listing and chart. 

A B Records. see Sonrise 1046 Hollywood Blvd = 707, Hollywood. Calif. Zip 90028. Tel ( 213) 463 2394. 
ASS Records. see Maranalhai 
Aderet. see House of Menorah. 
Agape, see Hope 
Airborn Concert Control. see Discount. 5313 Granville. Flint. MI 48505. (313) 789,3452. 
Alexandria House, see Alpha, CalCo, Amity, Omega 
American Artist. 1763 E Elm Si,Springfield, Mo 65804 Tel. (414 8611768. Studio. 
Amour Records. see Pyramid Enterprises 
Antebellum Records. Box 246. Reidsville, GA 30453. 
Ark Records, Box 230073. Tigard. Ore 97223 Tel (503) 620-5680. Custom. 
Artistic. see House of Menorah. 
Asaph. see Maranatha! 
Asian. see Windy. Agape 
Associated. see Omega. 
Audio Arts, see Action. Select 0- Flits. 
Audio Book. see Tara 
Avant Garde Records. 250 W 57th St. New York, N.Y. 10019. Tel (212) 246.1313. 
Banner. see House of Menorah. 
Beaverwood Recording Co 133 Walton Ferry Rd.. Hendersonville. Tenn. 31075. Tel (615)824-2820. Studio. 
BeeGee, see Festival 
Behold. 39 Ledgewood, Smrthtown, N Y lip: 11787. Tel ( 516) 513 3913. 
Benson Co , see Great Circle 
Benson Sound, 3707 South Blackwelder. Oklahoma City. Okla. 73119. Tel: (405) 634-4461 Studio. 
Brrdwing Records. see Sparrow 
Birthright Records, 9034 Sunset Blvd. Los Angeles, Calif 90069. Tel: ( 213) 731.2460 
Big Country Records, see Fowler 
Big Gospel Records, see Fowler 
Blackwood Records, 3935 Summer Ave., Memphis. Tenn. 38122. Ter (901) 458 2366. labels Voice Box. 
Bollman Intl Records, P 0 Box 28553, Dallas, Tea 75228 Tel (214) 328-7770. Branch: Palmdale, Calif.. 132 

Pictorial St lip. 93550 Tel: (805) 941.6697 Labels (Owned) Gospel City. 
Bread Records, 1305 Elmwood Ave.. Oshkosh, Wis. 54901. tel  (414) 2343670. 
Bread N' Honey. 739 E Main St.. Ventura. Calif. 93001. Tel (213) 887.7930. (805) 653,9485. 
Bridge, see Chapel/Bridge, 
Brighter Day Records, 903 18 Ave. S. Nashville, Tenn. 31212. Tel (615) 329,0642. 
Broadman, see Landmark, Omega. 
Brotherhood see Program. 
Dean Brown, see Dave 
Burlap Sound, 624 Walnut St, Anderson. Int 46012. Tel: (317) 649.3012. Custom. 
CRC Records 1809 Rich Court, Virginia Beach. VA. 23462. Tel: (804) 424.2338. 
Cacho. see Triangle 
Calvary Records, PO Box 175, Zip 93700, 1832 Van Ness, Fresno, Calit 93721. Tel ( 209) 486-2170. Branch. 

Nashville, Tenn 142 Eighth Ave. N. Zip. 37203. Tel: (615) 255.5564. Labels. ( Owned) Calvary, Clarion. 
Cam, see Festival 

How Long?? 
Words and Music by Tom Flocco 

HOW LONG WILL WE WAIT TO HEAR HIS SONGS ON THE RADIO? 
HOW LONG will it take Id they mention his name? 

We've been writing so long, recording so many songs 
that He's given us to share with you. 
And we just long to say that you can find Him today 
if you will listen and follow His Truth. 

HOW LONG WILL WE WAIT TO HEAR HIS SONGS ON THE RADIO? AND 
HOW LONG will it take 'til His music gets played? 

We must lust realize that at this time in our lives 
He will work in us to keep our walk strong. 
And we'll patiently wait until He opens the gate, 
and His message pours out in our songs 

e 1979 HeartWarming Music. All Rights Reserved. 

- PRODUCERS -A& R PEOPLE- PUBLISHERS 

Check out the fresh, new Contemporary Gospel and 
Inspirational Songs by BMI writer, Tom Flocco. 

Dolby cassette demos available. Inquiries by custom 

and major labels welcome. CALL or WRITE 

filet Costing music, Inc. 
550 Evans Road. Springfield, RA 19064 ( 2151 543-4490 

SYNDICATED 
RELIGIOUS MUSIC 

CALL COLLECT OR WRITE 
FOR FREE DEMO 

11635 RICHMOND ST 
RIVERSIDE, CA 92505 

(714) 785-4567 

Canaan. see Word. 
Capriccio Records, P.O. Box 1387, Redondo Beach, Calif. 90278. Custom. 
Celebration, P.O. Box 7494, Tulsa, Okla. 74104 Tel ( 918) 747,5045. 
Century Records, 1429 Hawthorne St., Pittsburgh. Pa. 15201. Custom. 
Champ, see Goldband, Tara. 
Chapel/Bridge, 1350 Villa St.. Mountain View. CA. Zip: 94042. Tel: (415) 962-2323. 
Chico Holiday, see Dave. 
Chime, see QC.A. 
Chrism. see Tempo. 
Christian Faith. see Skylite. 
Christian Folk, see Skylite. 
Church Door, see Tara. 
Clarion, see Calvary. 
Colonial Regency Records, 2199 Nolenselle Rd Nashville. Tenn. 37072. Tel: (615) 256-2247. Custom. 
Community of Celebration, see Fisher Folk. 
Consolidated Gospel, see Alpha. 
Continental Records, P.O. Box 1984. Thousand Oaks, Calif 91360. Tel (805) 497-9444. 
Continental Singers. see Dave. 
Covenant Recordings Inc., 1345 So. Maint St., Salt lake City, Utah 84115. Tel (801) 487.1096. 
Creative Sound. see Sonnse. 
Creed, see Nashboro. 
Cross Country. see Great Circle. 
DIP ( David Ingles Production). see Great Circle. 
Jimmy Davis, see Cale°. 
Daybreak Records, 1314 Ellsworth Ind. Dr, NW, Atlanta, Ga. 30319 Tel: (404) 355-8680. 
Day Spring, see Word. 
Deep Roots. see Sonnse, 9255 Sunset Blvd., Los Angeles, Calif. 90069 
Bill Deiong & Associates, 513 Front St , P.O. Box 646, lynden, Wash. 98264. Tel: ( 206) 354.5674. Custom. 
Destiny Records, PO Box 545. Corona Del Mar, Calif. 92625 Tel ( 714) 835.8996. 
Dharma Records, see Jesus. 
Disciple Records, 839 Dayton, Cincinnati, Ohio. 45214. Tel: ( 513) 621-6091 
Diadem. see Festival. Praise. 
Discovery. see Festival, Omega. Crown. 
Dore, see Fowler 
Dynamic Records, 7)8 6th Ave. S.. Nashville, leen, 37205. Tel: (615) 242-6508. 
Eagle Wings. see Souse. 
Eden Records, 15266 Russell, Allen Park, Mich. 48101. Tel (313) 383,5768. 
Edify Records, PO Boa 3626, Minneapolis Mino. 55420. Tel: (612) 884,1972. 
Embassy, see House of Menorah. 
Emes, see House of Menorah. 
Epoch. see North American Liturgy 
Epstein. see House of Menorah. 
Ernies. see Action, Tara. 
Eternal, see Gospel. 
Everlasting Spring Records see Zondervan 
Excello. see Nashboro. 
FEL Publications ltd. 1925 S Pontius Ave., los Angeles, Cald, 90025. Tel: (213) 478.0053. 
Famous. see House of Menorah. 
Fisher Folk. PO Box FF. Woodland Park, Colo 80863. Tel. (303) 687-9237 Labels ( Owned) Community or 

Celebration. Fishermen, Net. ( distributed) by Star Song. 
Fishermen, see Fisher Folk. 
Fishers 01 Men Records. 112 44th St., Columbus, Ga. 31904 Tel: (404) 327-1486 Custom, 
Forge Recording Studios Inc.. PO Box 861. Valley Forge. Pa. 19481. tel  (215) 935 1422. Studio, 
4 Star. see Gospel 
Wally Fowler, PO Box 990. Nashville, Tenn, 37202. Tel: ( 615) 8592373. Labels: (Owned) Big Country, Big 

Gospel Records, Dove. Gospel Music Hall of Fame, Gospel Music World, Rapture. Stars of Tomorrow. 
Freedom. see Gospel 
GIA. 7404 S Mason, Chicago. III 60638. Tel: (312) 49938130. 
GIL, see House al Menorah 
CRT see Gospel Records. 
Galion, see House of Menorah. Zemeron. Gal- Ron Ltd . 94 Allenby St.. Tel Aviv. Tel. ( 03) 61 48,38/14A5/21. 

62 Label. Gal- Ton. 
Genesis Records, 1641 18 St., Santa Monica. Calif. Tel: ( 2(3) 8294589. 
Genesis Records, 1300 E. 1 Mile Rd . Detroit. Mich. 48203. Tel ( 313) 893-4395. 
Globe Records, PO Box 1212, Glendora, Calif 91740. 
Gran Records, PO Box 9104, Jersey City, NI 07302. 246 Richmond Ave.. Staten Island, N.Y. 10302s Tel: (212) 

720-6100 Labels (owned) Glon. Reborn. 
Goff. see Festrval. 
Goldband, see Goldband 
Good Life, see Alpha. Action. Gospelrama. 
Good News. see Word, 8319 Lankershim, No Hollywood. Calif. 91605 Tel: (213) 167.4522. 
Gospe City, see Bollman. 
Gospe City Records, PO Box 28553, Dallas. Tex. 75228. 
Gospe Gems. see Ralph's Radio Music. 
Gospe Jubilee. see Scorpio Ents, 
Gospe MUSIC Hall Of Fame, see Fowler. 
Gospe Music World, see Fowler. 
Gospe Records, PO Box 90, Rugby Sta. 219 Buffalo Ave., Brooklyn, NY 11213. Tel ( 212) 773.5910. Labels: 

Owned) GRI. 
Gospe Roots, see TK 
Gospe Time, see Ralph's Radio 
Gospe tore. see Action 
Gospe Truth. see Action 
Gospe Way. see Program 
Great Circle Records ( dry Benson Co.). 365 Great Circle Rd., Nashville, Tenn, 37228. Tel (6(5) 2599111. 

Labels Greentree, Impact. Heartwarming, Cross Country; (distributed) DIP, hm. 
Green Tree. see Great Circle. 
H SE Records. 1707 Church St., Nashville 37203 Tel (615) 3291561 Labels (Owned) HSE. 1SE. 
John Hall Records. see Tempo Box 13344. Ft. Worth. Tex. 16118. Tel: (8(7) 281-6605. 
Hataklit, see House of Menorah. 
Hataklit Ltd., PO Box 4292, II Herzl St., Haifa, Israel. Tel (04) 64.45.21. Labels (Owned) Makolit. 
Halo, see Mark Five, PO But 7004, Greenville. S.C. 29601 Tel (803) 269,3961. Custom, 
Harbor Records, PO Box 13, Madisonville, Ky. 42432. Custom. 
Hartsong Records. 8500 Wilshire Blvd., Suite 1020, Beverly Hills, Calif. 90211. Tel: (213) 215.7000. 
Harvest Records. PO Box 213. Hendersonville. Tenn, 37075. 
Headline. see Festrval. 
Ved Anti, see House of Menorah. Zemeron, 
Ned Au, Ltd, 4 Hilazon St., Ramat Gan, Israel. Tel (03) 72.2403. Labels: (Owned) Hed Am. 
Herald, see Herald Association. 
The Herald Association Inc Box 218. Wellman Heights, Johnsonville, SC 29555. Tel: (803) 386.2600. Labels: 

(Owned) Herald. thesis: (distnbuted) Mark Five. 
Heartwarming, see Great Circle. 
Heritage Singers, see Tempo. 
Hinem ( Jews For Jesus). see Gospelrama 
Hob, see Roadshow 
Holy Kiss Records. PO Box 40836, Nashville. Tenn. 37204. Tel: (615) 834 2886. 
Hope Records. Carol Stream, Ill 60187 Tel: (312) 665-3200. Labels: (Owned) Hope. Agape. 
Horizon Records, PO Box 15477. Tulsa, Okla. 74112. 
Hosanna Music Productions, see Tempo 
House ol McDuff. PO Box 190, 919 E Shaw, Pasadena. Tex. 77501, Custom. 
House lop. see Landmark 
Hymntone Records. PO Box 1152, Mechanicsburg, Pa 17055. (717) 766.0787. 
MF. see House Of Menorah 
mage VII. see Word PO Box 6900. Vancouver, BC ABS V68. Tel: (604) 3214785. 
mpact. see Great Circle 
nspirational Sounds see Action, Program 
notant lay Records, see Foster Co PO Box 1834, Studio City, Calif. 91604. Tel (213) 162.0023. 
ntervarsity. see Omega 
sradisc. see House of Menorah Zemeron 
sralectra. see House of Menorah 
sraphone, see House of Menorah. 
&B, see Select- O- Hits. 
SE, see ASE 
ewel Record Corp, PO Box 1125. 728 Texas St. Shreveport. La 71163. Tel: (318) 2224673/0195. Labels: 

(Owned) lewd. 
eve& Recording Co.. PO Box 31078, Cincinnati. Ohio 45231 Tel: ( 513) 522.9336. Studio, 
im. see Great Circle PO Box 2550, Baton Rouge, La 70821 Tel: (504) 926-6614. 
oyous Melodies, see Praise 
oySong, see Paragon 
KCP ( Ken Copeland Productions). See Tempo PO Box 8720, Ft Worth, Tex. 76112. 
Kenwood. see Nashboro 
Kentone. see tara. 
Kiddyland. see Festival 
King David Records. PO Box 653 Nashville. tern 37202 Custom 
Kies's, see Herald 
Klub, see Mark Five 
Koliphone. see House of Menorah 
Lamb & Lion. see Word. 655 Deep Valley Dr . Rolling Hills Estates. Calif. 90274. Tel: (213) 377.5561. 
Last Adam Records, 520 lot Ave NE. = 5. Grand Rapids, Mich. 55741. Tel: (218) 326.1936. Custom. 
Life Ministries, At 5, Box 472, Winchester, Ky. 40391. 
Light, see Word. Box 296, Woodland Hills, Calif. 91364. Tel (213) 8844333. 
Lightship Records. 900 N Hammond, Suite 433, Los Angeles, Calif. 90069. Tel ( 213) 659.1774. 
LrlIenas. see Amity. Crown, Omega 
Little People. see Praise Bell 
Living Water Productions, PO Box 2316, Costa Mesa, Calif. 92626. Custom. 
Locus. see Program 
LoveLPeaceiService Records, 2140 St. Clair St. Bellingham. Wash. 98225. Tel: ( 216) 733,3807. 
Love Rock. see Jesus Custom. 
MG. see House of Menorah 
Maiden Music, 333 Park St Upper Montclair, N1 07043. Tel (201) 146 6573. Custom. See Gospelrama. 
Marl Order, see Fowler. 
Maker see House of Menorah. 
Malaco, 3023 W Northside Or Jackson, Miss. 39213. Tel: (601)982.4522 Labels (Owned) Malaco. Distrib-

uted by TK Productions. 
Maloh, see House of Menorah. 
Mankind, see Action, Cal Co. 
Manna Records, 2111 Kenmere, Burbank, Calif 91504. let ( 213) 384-8100. 
kAaranatha! Music Inc. PO Box 1396, Costa Mesa, Calif. 92626; Tel: ( 714) 979.8536. Labels: (Owned) A&S. 

Asaph, Maranatha! 
Mark Five, see Herald. 10 Michael Dr . Box 7084, Greenville, S.C. 29610. Tel! (803) 269,3961, labels (Owned) 

Halo. Klub, Mark Fete, Mastertone. 
Mars Hill Records, 352 E. 18th St., Erie. Pa. 16503. Tel (814) 455.8124. Custom. 
Masterdisc, see Dave. 
Mastertone. see Mark Five. 

Menorah, see House of Menorah. 
Message. see Festival. 
Messenger. see Tara 
Messianic Records, 7508 City Line Ave.. Philadelphia, Pa, 19151. Tel: (215) 477.2385. 
Mighty Wind Records, see Sonnse. Box 1834, Studio City. Calif. 91604 Tel: (213) 7624023 
Milk & Honey. see Zondervan. 
Monitor, see House of Menorah. 
Moody Press. see Omega. 
Mor, see House of Menorah. 
Murcom Recordings, 156 W. 72nd St.. New York, N.Y. 10023. Tel (212) 5943384. 
Music AD, PO Box 7452, Grand Rapids, Mich. 49510. Custom. 
Myrrh, see Word. 
Rachas, see House of Menorah 
Nasco, see Program. 
Nashboro Record Co., 1011 Woodland St., Nashville, Tenn, 37206. Tel ( 615) 227 5081. Labels. ( Owned) 

Creed. Excello, Nashboro; (distributed) Itenwood. 
Neginah, see House of Menorah. 
Net Casting Records, 550 Evans Rd., Springfield, Pa. 19064. Tel: (215) 543,4490 Custom. 
Net. see Fisher Folk, 
New Born. see Praise.Bell. 
New Creation. see Festival. 
NewDawn, see Zondervan. 
New Day Records. see OCA 
New Earth Records, 311 W. Beardsley, Elkhart, Ind. 46514. Tel (219) 293.2044. 
Few life Records, 23848 Hawthorne. Blvd. # 100, Torrance. Calif. 90505. Tel. ( 213) 373-9381. PO Box 5378, 

204 E. Indiana, Spokane, Wash, 99201 Tel ( 509) 328.4270. 
Newpax, see Paragon. 
New Song Records, see Word. Love Inn Ministries. Freeville, N.Y. 13068. Tel: (607) 347,4411. 
Neworld Media. see Sparrow South Blue Hill, Me. 04615 Tel (201)374 5539. 
Noam. see House of Menorah. 
North American Liturgy Resources, 2110 W. Peoria Ave.. Phoenix. Ariz, 85020 lei. ( 602) 943,7279 _eels 

(Owned) NALR. Epoch, Universal; (distributed) Raven, Sounds of Hope. 
Olde Towne Records, PO Box 14491, Philadelphia, Pa. 19115. Tel: ( 215) 698(9717 
Old World. see Program. 
One Way. see Festival. 
Omnrsound Inc.. Deleware Water Gap, Pa, 18327. Tel: ( 717) 476-0550. Branch awndale. Calif PO Box vi 

Zip. 90260 Tel ( 213) 679,1038. 
Onesimus Music Records, Boa 235, Pitman, N.J. 08071. Tel (609) 881 6743. 
Our World, see Program. 
Pacific Press, see Omega. 
Paragon, see Word. 19th & Hayes, Nashville, Tenn. 37202 Tel (615) 327 2835. I abels: ( Owned) Inv Song, 

NewPax, Paragon. 
PAX, see Tempo. 
Peacock. see MCA. 
Petra. see Tempo. PO Box 552. Woodland Hills. Calif 91365. lel. ( 213,i /03 6707 
Philmar Ministries, 4285 Satinwood Or, Concord, Calif. 94521 Tel ( 4(5) 687 1139 
Phonodisc. see Landmark. 
Phonodor. see House of Menorah. 
Pilgrim, PO Box ' 89. Station W, Toronto. Ontario M6M 419. Tel 14161 746-1991, 
Power Pak. see ktion, Goldband,43ospel. 
Praise, see Praise. Prarse-Bell. 
Proclaim Records, PO Box 653, Nashville, Tenn, 37202. 
Promise Records, see QCA. 
Puget Sounds, Goldband. 
Pure by, see Gospel. 
Pyramid Enterprises, PO Box 332. Lookout Mtn. Tenn. 37350 Tel ( 404)820 2356. I abel AMOIlt 
QCA Records. 2832 Spring Grove Ave Cincinnati, Ohio 45225 /el. 1513) 681.8400 Labels: ( Owned) Chime 

New Day, Promise, QC& Rejoice. 
Quest Records. Box 1002, Hendersonville, rent, 37705. Tel- (615) 824.3304. Custom. 
Rainbow Sound, 2721 Irving Blvd , Dallas. Tex. 15207. Studio. 
Rainbow Records, 8996 Fruitridge Road, Sacramento, Calif 95826. Te ( 916) 383-4387 
Rainglow Records, PO Box 505, Boone, N.0 28607 Tel ,3041 264,7992 
Ralph's Radio Music, Demorest, Ga. 30536. Tel: 1404) 778 9117 Labels- ( Owned) Gospel Gems, Gospel Time 
Randy's. one Select 0.Hits. 
Rapture. see Fowler 
Raven Records, see North American Liturgy, 4107 Woodland Park Ave N. Seattle, Wash 98103. ; el ( 636) 

632-0887. 
Reborn. see Glori 
Record Collector's Guild. see House of Menorah. 
Redemption Music Record Co.. PO Box 43. Billings, Mont, 59101. 
Regal Press. see Action. 
Rejoice Records. see OCA. 
Request. see House of Menorah 
Revelation Records, 711 W. Broadway, Minneapolis, Minn. 554(1. 
Reverence, see Action. Festival. 
Rivendell. see Star Song. 
Roadshow Records, 850 Seventh Ave.. New York, N.Y 10019. Tel ( 2121 7658840. iabelo ( Owned) Roadshow. 

(distributed( Agstribaupeted) Hob. 
Roc. e  
Rockland Road, see Superior Sound. 
Rozanna, see House of Menorah. 
Sacred. see several distributors. 
Salem Records tdiv of Spirit Inc ), PO Box 24578, Nashville, lenn '1/202 
Sangre Productions, ( 132 Bradshaw Rd., Sacramento, Calif. 95827, lei , 9161 363 7052. Custom 
3avoyReceords, distributed by Arista. ( 25 Pennsylvama Ave irzabeth. N I. 17201 lei' 1201) 351 6800 
Scratched Records, 5904 Laird, Austin, Tex. "8541. Tel .412) 4449993. 
Scorpio Ents 38 Music Square F Nashville. Tenn 37203 Tel (615) 156 3373 Label (Owned) Gospel lu 

bae  
Scripture In Song, ..,ee Agape. 
Seed Records, see Word, PO Box 2112, Shawnee Mission, Kan. 66201. 
Servant Music ( dio Word of God), PO Box 8617 Ann Arbor Mich 48107 Tel. ; 313) 761-8505 
Shalom Records, PD Box 60446, Oklahoma City Okla 73107 lel ( 405) 521 0111 . labels ‘ Ownedi Shalom. 

Vine. 
Shilo. see Gospel. 
Sing, see Skylite-Sing 
Singcord. see Zondervan. 
Singspiration Recordings, see Zondervan Corp. 
Skyline, see Gospel. 
Skyhte Country, see Skylite.Sing. 
Skylite. see Skylite Sing, 
Skylite Sing Inc.. 1008 17 Ave. S. Nashville. Tenn. 37212. Tel (6(5)321 4551 Labels: (Owned) Christian 

Faith, Christian Folk, Sing, Skylite. Skylite Country. Stateswood, Temple. 
Solid Rock. see Word. /046 Hollywood Blvd Suite 707, Hollywood. Calif. 90028. Tel ( 213)463-5181 Labels 

A8, Solid Rock. Street Level 
Songbird. see MCA. 
Songs of Faith. see Central, Gospel. 
Sonnse Mercantile Corp., PO Box 607, 22802 Pacific Coast Hwy, Malibu. Calif 90265 Tel. ( 213) 456,2460. 

Labels ( Owned) Creative Sound. Eagle Wings. Sunrise: ( Distributed) AB. Deep Roots, lamb & Lion (se 
lected). Mighty Wind, 

Sound Ill, see Tempo. 
Sound Of Gospel. see Select-O,Hits. 
Sparrow Records, 8587 Canoga Ave.. Canoga Park, Calif 91304 tel  ( 213) 9891733. Labels. ( Owned) Bird 

wing, Sparrow. (distributed) Neworld 
Spectrum Records, PO Box 757, San Carlos, Calif. 94070. Tel ( 415) 593,9554. Studio. 
Spire. see Program. Tara. 
Spirit Records. 912 Ave. P West, Bismarck. N.D. 58501. Tel. ( 701) 255-3928. 
Stamps Baxter Music & Recordings, see Zondervan, 201 S. Tyler St., Dallas, Tex, 75208. 
Stars of tomorrow, see Fowler 
Star Song Records, 2223 Strawberry Village, Pasadena, Tex. 77502 Tel ( 713) 472 5563 Labels Fisher Folk. 

Rivendell, Star Song. ( distributed) Community of Celebration, Fisherman, Net 
Star Song, PO Box 32151. San lose, Calif. Zip: 95132. Tel: ( 408) 295.3447. 
Stateswood. see Skylite.Sing. 
Street Level Records. see Solid Rock, 
Sugar Records, Inc., PO Box 1181, Florissant, Mo. 63031. (314) 837-4095. Part of Little Dixie Ents., Inc. 
Sunworld Records, PO Box 1893. Orlando, Fla. 32802. 
Supreme Record Co., 11021 Ave S., Nashville, Tenn 37203. Tel: (615) 327 1050. Labels: (Owned) Supreme. 

Timberhill. 
Superior Sound Inc Rockland Road & Louise Ave., Hendersonville, Tenn 37075. Tel: (615)824-5141. Label 

Rockland Road 
Jimmy Swaggart. see Chapman. Dave, 
Sweet Song Records, PO Box 2041, Parkersburg, W. Va. 26101 Tel. ( 304) 4840525. 
Sword & Shield Records, PO Box 211, Arlington, Tex. 76010. 
Sword Records. PO Box 6565. N. Augusta. S.C. 29841. Tel: (803) 278,1740. 
Teen. see Praise. 
Temple, see Skylite-Sing. 
Tempo Records. 1900 W. 47 PI, Mission. Can 66205. Tel (913)384.1266. labels ( Owned) Chrism. Sound III. 

(distributed) John Hall, Heritage Singers, Hosanna, (GP, PAX, Petra. Tempo 
Testament, see Action. 
likva. see House of Menorah. 
Timberhill. see Supreme. 
Tot. see Praise_ 
Triangle, 824 19th Ave. S. Nashville, Tenn 37203 Tel (615) 329 1429 Labels (0 ned) Cechy. Triangle. 
Vesper, see Action. CalCo, Dave 
Vine, see Shalom. 
Vista. see Festival. 
Voice Box Records. see Blackwood. 3935 Summer Ave.. Memphis, Tenn. 38122. Tel ( 901) 458,2311 
Weston Priory. see Omega. 
Wind Chime, see Landmark. 
Wind & Fire Records, PO Box 1152, Mechanicsburg, Pa. 17055 Tel: ( 711) 766-0787 
Word Inc . 4800 W Waco Dr.. Waco, Tex 76703. tel  (8171 772-7650 Labels ( Owned) Canaan, Day Spring 

Myrrh, Word. distributed) ASS, Good News, Image VII, Lamb & Lion, Light. Maranathal Newpax, Ne. 
Song, Paragon. Seed. Solid Rock. 

Word Of God. see Servant. 
World Library Publications, 2145 Centel Pkway, Cincinnati, Ohio. 45214 Tel ( 513) 421.1090. 
World Wide. see Festival. 
Zimram. see House of Menorah. 
Lanny. see House of Menorah 
Rondervan Corp 1415 Lake Drive SE, Grand Rapids, Mich 49506 Tel ( 616)459 6900 Labels , Owned1 Eve. 

lasting Spring, Milk & Honey. NewDawn, Singcord, Singspiration, Stamps.Bakter Music & Necordiu.. 

Assistance for this feature: Rick Forrest, Editorial Assistant, Special Issues; Bob Hu-
doba, Manager. and Roy Crosthwaite, Associate, Billboard Directory Services: and For. 
ever Song Journal. 



Pop Conversion 
• Cominirecl from page R-P 

. with "Little Honda" in 1964 on Mercury Records, and also with 
the Castells, known for such tunes as "Sacred" and "So This Is 
Love." He has additionally sung behind many Beach Boys and 
Ambrosia LP projects. 

Keaggy, touted as one of the finest Christian guitarists, once 
was associated with the group Glass Heart, an MCA act that 
toured with the likes of the James Gang. Keaggy now records for 
New Song Records. 

B. J. Thomas has lent a lot of visibility to the contemporary 
christian circles while dividing his career in the secular market. 
During the late '60s and early '70s, Thomas brought home such 
songs as "I'm So Lonesome I Could Cry," "Hooked On A Feel-
ing." "Raindrops Keep Falling On My Head" and "I Just Can't 
Help Believing." Within the last few years he has recorded for 
MCA and Myrrh. A recent development has Thomas contracted 
for LP projects within the next two years with MCA/Curb—a re-
ported first for a contemporary christian label to tie with a secular 
label. 

Turley Richards also divides his time between markets, and has 
• recorded for Warner Bros. and Epic Records. His claim to fame in 

the christian area was a seven-minute version of "I Heard The 
Voice Of Jesus Say." He has also performed in a christian musi-
cal. 

Cliff Richard, long a major star in the U.K., spent some time 
with ABC/Paramount. Epic and Uni in the '60s before striking 
with Rocket Records 1976 with "Devil Woman." He is now devot-
ing his time to christi.anity and has recorded an LP entitled "Lord's 
Supper.-

"That's The Way God Planned It- gave Billy Preston a hit in 
1969 on Apple Records before his move to A & M and another 
score with "Outa-Space" in 1972. Preston now records for Myrrh 
Records. 
The 1970s have brought such ambassadors as Dan Peek, Leon 

Patillo, Michael °martian, Chris Christian, Al Green and Chi Col-
trane into the field. 
Peek is among the latest contemporary pop artists to join the 

christian circles. He's from a secular band, America, and records 
for Lamb & Lion Records. 

Patillo, now a Maranatha Records' artist and songwriter, at one 
time was the lead singer for the group Santana. 

Christian, whose credits as producer include such luminary 
names as Wayne Newton, Elvis Presley and B. J. Thomas, is also a 
singer and songwriter in his own right. Trying his hand in the secu-
lar market with the group Cotton. Lloyd & Christian, they drew 
attention with a song entitled "I Go To Pieces.- Now Christian rec-
ords for Myrrh Records while maintaining his production work 
both secularly and in the christian field. 

Little Richard now is doing a lot of touring through churches, 

giving testimonies, but as of yet, has not recorded any christian 
projects. Boone, on the other hand, has recorded several LP proj-
ects and now has his own christian label, Lamb & Lion Records. 
Ambassadors from the 1960s include such names as Gary Pax-

ton, folk heroes and folk group members such as Arlo Guthrie 
and Paul Stookey, '60s rock members like Nedra Ross, Chuck Gi-
rard, Phil Keaggy, John and Terry Talbot, Larry Norman and Ri-
chey Furay, and solo artists such as Barry McGuire. B. J. Thomas, 
Turley Richards, Billy Preston and Cliff Richard. 

"Monster Mash- by Bobby "Boris" Pickett and "Alley Oop" by 
the Hollywood Argyles were among Paxton's biggest credits, 
along with an accumulation of some 30 gold records that he has 
either written, produced or sung on. He now is among those who 
divide their talents between the secular and religious fields. 

Guthrie, known for his "Alice's Restaurant" and "The City Of 
New Orleans" in the late '60s and early '70s, is now involved in the 
Franciscan order and has songs like "Come On Children, Come 
On,- which are considered religous material. 

Stookey, an integral part of Peter, Paul & Mary. whose hit ca-
reer spanned from 1962 to 1969 with such songs as " If I Had A 
Hammer," "Blowin' In The Wind," "Don't Think Twrce It's All 
Right,- "I Dig Rock And Roll Music" and "Leaving On A Jet 
Plane,- took leave of the group in the early '70s and has since put 
out some four Christian LPs on his own label. New World Rec-
ords. 
John and Terry Talbot were a part of the group Mason Profitt 

that toured with the likes of the Eagles, Linda Ronstadt and Jack-
son Browne. The group put out some seven LP projects on 
Happy Tiger and Warner Bros. John is now a Franciscan monk 
and records for Sparrow Records, while Terry has also devoted 
his life to the christian field. 

Omartian's credits are probably the most impressive in chris-
tian music. As a producer, he worked with Loggins & Messina, 
Seals & Crofts, and Helen Reddy in addition to producing the 
themes from "SWAT.- and "Rocky.- His unquestionable key-
board expertise was sought by Steely Dan for their "Aja" LP, and 
he has played with Rhythm Heritage, who were among the first 
disco groups. His own recording career included an LP for ABC 
Records entitled "Whitehorse." one of the first all christian LPs on 
a secular label. He now records for Myrrh Record while main-
taining secular work. 

Al Green contributed to the pop music field with such hits as 
"Let's Stay Together,- "Look What You Done For Me" and "I'm 
Still In Love With You- on Hi Records. Time lately finds Green 
devoting his efforts to the ministry. 

"Thunder And Lightning" was a big hit for Chi Coltrane in 1972 
on Columbia Records, who is now writing material with cuts by 
such religious groups as the Imperials. 
On the flip side, several artists who have established themselves 

in the christian music field have ventured into the secular music 
fields. Among these are Debby Boone, who. along with her sis-

(Continued on page R-45) 

Financial Trends 
• Continued from page R-24 

• PERSONAL APPEARANCES—The recent multimillion-
dollar deal bringing Andrae Crouch to Warner Bros. for secular 
releases, and the B.J. Thomas contract wth MCA estimated as 
high as $1 million for all recordings, reflect the growing crossover 
power of gospel acts today. With a handful of talent agencies like 
the Wayne Coombs organization in L.A. accounting for much of 
the touring activity, the acts are segmented into contemporary 
gospel, traditional gospel, black-traditional and contemporary 
and personality crossovers like B.J. Thomas and Pat Boone. 
Coombs himself believes that an artist like Thomas could gross 

$50,000 a week in one-nighters if he toured more, observing that 
top acts like Tornquist and the Gaithers consistently sell out the 
larger indoor facilities at prices averageing about $6.50, well be-
low the going ticket price for major rock acts. 

However, Coombs and others claim the touring opportunities 
for top gospel artist have grown significantly, helped by broad-
ened airplay. "Gospel can be as big tomorrow as country is to-
day," Coombs emphasizes, "but not until more product is good 
enough or acceptable enough for major stations in major mar-
kets. 
• PUBLISHING & PRINT—The major gospel publishers 

such as Word. Manna, Gaither Music, Benson, Lexicon, Lillenas 
and Singspiration all belong to the 24-member Church Music 
Publishers Assn., according to Hal Spencer of Manna, who infor-
mally heads the loosely grouped Gospel Music Publishers Assn. 
Commissions and royalties represent as much as 30% of in-

come for Manna and other major gospel publishers, he notes, 
and the overall income from this area of the business is growing 
by 10% or more a year. Again, this reflects the acceptance of gos-
pel into the broader music industry environs. 
Don Butler, who was a founder of the Gospel Music Assn. and 

its executive director on a paid basis since 1976, doesn't see the 
growing commercialization of gospel as a "sellout,- as some 
christian purists feel. 

"The prime purpose of gospel music is to spread the message 
of good news, through every available outlet, and that's just taking 
advantage of what's available. 

"As long as recognition comes for gospel music I don't care 
who makes the money. Far more important is the realization that 
gospel is a vibrant segment of the total music industry today and 
in the future." UR= 

CREDITS 
Editor: Earl Paige. Assistant Editor: Susan Peterson. Planning Gerry Wood. 
Nashville Bureau Chief and Religious Music Editor. Research: Rick Forrest. 
Special assistance: Paul Baker: also. Don Cusic. Art: Fran Fresquez and Mimi 
King. 
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RECORD PRESSING 

27 Years 
Really Fine Quality 

A COMPLETE FACILITY 

Mastering . . . 

Matrix . . . 

Jacket Fabrication 

Pure Vi iy1 Pressings 
In Black Or Colors 

ROUND OR SPECIAL SHAPED RECORDS 

PICTURE RECORDS 

12848 Weber Way 

Hawthorne, Calif. 90250 

(213) 678-4346 

Personal Management 

For Booking Information Contact 
The Wayne Coombs Agency, Inc. 655 Deep Valley Dr. Rolling Hills Estates, Ca 90274 (213) 377-0420 
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Albertville WAVU 630 
Alexander Cit, WRFS 1050, 106.1 
Andalusia WCTA 920, 98.1 
Anniston NANA 1490 
Athens W1A111 730 
Bay Minette WBCA 1110 
Bessemer VIYAM 1450 
Birmingham WILK 93.7 
Birmingham WLPH 1450, 1480 
Boaz WBSA 1300 
Brewton IVE81 124e 
Bridgeport WffTS 1480 
Carrollton WRAC 590 
Centre WAGC 1560 
Centre «DIS 990 
Centreville W8I8 1110 
Clanton 111111F 980 
Elba WELB 1350 
Eufaula WULA 1240. 92.7 
Fayette WW1°. 990 
Ft Payne WENT 1100 
Gadsden «18V 930 
Hamilton «ERR 970 
Huntsville «RDA 951 
lrondale WLPE 1450, 1480 
Jasper YAWN 1360, 102.5 
lineville WANI 1540 
Marion WIAN 1310 
Mobile WM001550 
Monroeville WMFC 1360 
Montgomery WMGY 800 
Oneonta «CRI. 1570 
Oneonta WILD 97.7 
Opelika W1110 1400 
Opp WAMI 860, 102.3 
Ozark «AYO I' 90, 104.9 
Piedmont IVPIO 1280 
Rainville 1111SM 1500 
Roanoke WELK 1360, 95.3 
Russellville WIRWR 920 
Scottsboro WROS 1330 
Sheffield WSH1 1290 
Sylacauga WEER 1340 
Talledega WWII 1230 
Tuscaloosa WACT 1420, 105.5 
Vernon 1WSA 1.380 
Wetumpka WETU 1250 
York «ILS 1350 

ALASKA 

Glennallen KCAN 790 
Nome IOU 850, 350, 100.3 
North Pole KOIP 1170 

Flagstaff KCTIt 93.9 
Flagstaff CHM 1210, 105.1 
Phoenix 10IEP 1280, 105.1 
Tolleson KREIS 1190 
ucson KFlitle 19.5 

Tucson ART 1450 

ARKANSAS 

Camd n BAND 910 
Cormrg BUD 1260 
Cequeen IIDQN 1390 
DeWrt, ADM 1170, %.7 
flume. KUM : 560 
Fordye KITT 1570 
Hot Sprig KX11W 106.3 
lacksannlie ISGMR 1500 
Mena GENII 1450 
Monere Kale 1560 
Nashy.11e KBHC 1260 
North Rosir KS011 1050 
Rogers KANO tilO 
Searcy MK 1300 
S,loarnSpr ngs K180 600 95 1 
Sruttgart KWAK 1240 
Van Buren KFTI 1580 
West Memphis MUD 730. 1400 

CALIFORNIA. 
Angwin BANG WA 
Arcadia KW 107.1 
Bakersfield KRIS 96.5 
Delano KDNO 91.5 
Dinuba KR01.1 1130 
El Caen KECR 13.3 
Fortuna KNCR 11190 
Fremont KENR 104.9 
Fresno KBIF 900 
Hanford K1465620 
Lemoore KOAD 1240 
Lodi Kant 1570 
Loma Linda KERN 88.3 
Long Beach KGER 1390 
Los Angeles KBRT 740 
Los Angeles KFSG %.3 
Los Angeles KGER 1390 
Los Angeles 1010f 99.5 
Los Angeles KMAI 107.1 
Los Banns BIBS . 330 
Merced IIPM8 1111.5 
Modesto BLOC 970 
Ontario KSOM 1510, 93 5 
Oxnard KDAII 983 

l'aradrse KE1V0 930 
;•tsa Robles KPRL 1230 
Pamora BUT 1220 
KdddIng KVIP 540, 98.1 
Rwerssde KBBL 99.1 
Riverside KLUI 89.7 
',craw ento KEBR 100.5 
Sin Bernardino KEIBI. 99.1 
1;an D ego XEMO 860 
!..n Bernardino 813111 95.1 
n Francisco BEAR 97.3 
n Francisco KFAX 1100 

S,nta Ana BONS 106.3 
S. asid • KOKQ 107.1 
.5mcktfin 11011 90.5 
*ago 111150 1050 

COLORADO 
Arvada KQXI 1550 
Erne*, KBRN 800 
Colorado Sprrngs KWIC/ 105.5 
Censer IPOF 910 
Denver 11Q1U. 1550 
Denver KM 990 
Greeley K102 96.1 
Nierisim K1V81 91.1 
Pueblo KEEL 970 
Secturfi KWYD 105.5 

CONNECTICUT 
H tford WRYM 840 
Mi diet 'on WIHS 104.9 
N Bu r viii «RON 840 

DILAWARE 
Ibater WREN 1600 

DISTRICT OF COLUMBIA 

Wat,hina; ain «USO 1120 
Wash 1, uie WYCE1 1340 

FLORIDA 
Accpka ArTLN 95.3, 1520 
Arr.adia WAPG 1480 
Auntirna e 111W8 1570 
Avon Park WAPR 1390 
Be ke Glade 115/111 900 
Blinintstown YIKIAK 1000 
Blnuntstnwn WRTM 102.3 

OPEN DOOR 
Music 8( Comments by Young Adults 

Peabody Award Winning 
Public Affairs Program. 

(503) 292-2448 

Produced weekly in cooperation with the 
United Presbyterian C lurch in the 
studios of KGW i2adio, Portland, C'egon. 

(8) New Direction 
Artist Guild 

G8pecial 
- DOUG OLDHAM - DON FRANCISCO - 

- THE HEMPHILLS - .1.3. LEE - 

foe. 
The fact that you are planning a program or concert in 

you, community is SPECIAL, so why not present an 
a-tist whose music and ministry is SPECIAL? 

'8pecial People 
For Immediate Information call (615) 327-2805 

Lou Hildreth or Nancy Pinkelton 
1816 Hayes Street, Nashville, Tennessee 37203 

Chattahoochee WSBP 1580, 740 
Cocoa WIVBC 1510 
Crestview1VCNU 1010 
Crystal River «RIO 98.5 
Defumak Springs «ZIP 1160 
Fort Myers «SOR 95.3 
Jacksonville WM 1010 
Jacksonville 110211 970 
Jacksonville Beach WBIX 1010 
Lake Worth «LIZ 1380 
Lakeland WCIE 91.3 
Lakeland WONN 1230 
Lakeland VIVIA8 1330 
Largo WFFT 800 
Live Oak WNER 1250 
Marianna WTYS 1340 
Melbourne WYRL 102.3 
Miami WMCU 89.7 
Mien «IBM 102.7 
Ococee WYCF 1480 
Orange Park «AYR 550 
Orlando MICE 1480 
Pensacola WPCS 89.3 
Pensacola WPSA 790 
Plant City WPtA 910 
Port St loe «JOE 1080 
Sarasota WAIN 105.5 
Sebring WSKP 105.5 
Tallahassee WCl/C 1330 
Tampa WINQ 1010 
Tampa «SOL 1300 
Tampa WTIS 1110 

GEORGIA 
Adel «BIT 1470 
Alma WOLF 1400 
Ashburn WMES 1570 
Atlanta WOO 1420 
Atlanta WGUN 1010 
Atlanta WTJH 1260 
Augusta «AUG 1050 
Augusta VIGUS 1380 
Austell WACX 1600 
Bainbridge WMGR 930 
Baxley WUFE 1260 
Bremen 1WICC 1440 
Buford WOW 1460 
Buford WGC0 102.3 
Canton WCHK 1290 
Cochran 1WIAG 96.7 
Columbus WHYD 1270 
Covington WU'S 1430 
Cumming MAE 1170 
Decatur «AYO 1420 
Decatur WILL 1310 
Donaldsonville WSUA 1500 
Douglas VIOKA 1310, 106.7 
East Point WUH 1260 
Eastman WUFF 710, 92.1 
Forsyth WINE 100.1 
Gainesville «DUN 1240 
Glennville WKIG 1580, 106.3 
Griffin «HIE 1320 
Jesup WLOP 1370 
Jesup 11501 98.3 
Louisville «FIR 1420 
Macon VIIIML 1240 
Millen «OSE 1570 
Moultrie WMGA 1130 
Moultrie WHIM 1300, 93.9 
Nashville WHOA 1600 
Newman «PEA 1300 
Ocilla WSIZ 1380 
Rossville «RIP 980 
Savannah «LAS 900 
Smyrna WINO 1550 
Summerville WGTA 950 
Sylvania WW1 1490 
Sylvester «OCA 1540 
Thomaston WTGA 1590 
Thomasville IVLOR 730 
Tilton !ME 1340 
Toccoa WLET 1420 
Toccoa «REG 630 
Valdosta WAFT 101.1 
Valdosta WIEN 1150 
Warner Robins WAVC 1350 
Waycross VIACL 570 
Waynesboro WWGA 100.9 
West Point WRLD 1490 

HAWAII 
Honolulu MAIM 870, 95.5 
Honolulu 8080 1170 

IDAHO 
Boise KUM 1110 
Caldwell MN 910 

ILLINOIS 
Carlinville WIBI 91.1 
Chicago WM81 1110, 90.1 
Chicago WYCA 92.3 
Clinton VIHOW 1520, 95.9 
East Moline WDLM 960 
Fairfield «FM 1390, 104.9 
Jerseyville WHOA 1480 
Lagrange WIAQ 1300 
Lansing KKR 106.3 
Marion WOOD 107.3 
Metropolis «MOB 920 
Peona MO 1020 
Pittsfield 1188A 1580, 97.7 
Rockford WQR. 100.9 
Wheaton WEIR 88.1 

INDIANA 
Auburn WIFF 105.5 
Boonville WBNI. 1540, 107.1 
Elkhart WFRN 1270 
Evansville WVHI 105.3 
Fort Wayne WBCL 90.5 
Hammond WFWR 1090 
Howe «OCA 92.3 
Indianapolis WHWE 89.7 
Indianapolis WBRI 1500 
Marion WNTS 1590 
Paoli «BAT 1400 
Rensselaer WM 1560 
Richmond WHOA 930 
Richmond VIM 96.1 
Richmond «RIP) 1560 

MISSISSIPPI Stottsburg WMPI 100.9 
Shelbyville WSV1 97.1 
South Bend «NNE 103.1 
West Terre Haute Wi8M 105.5 

IOWA 

Boone KFGO 99.3 
Boone KFGQ 1260 
Cedar Rapids KTOF 104.5 
Cedar Rapids VINT 6110 
Clinton KSAY 96.1 
Des Moines ADM] 97.3 
Des MoinesWIKY 1150 
Fort Dodge KTGA 92.1 
Mason City MIMI 1010 
Shenandoah KYRF 920 
SIOUX City KTFC 103.3 
Waterloo KIWI 1090 

KANSAS 

ea venworth KCLO 1410 
Newton KIRG 950 
Scott City KFIA 1310 
Shawnee Mission RCM 1380 
Wichita KSGL 900 

KENTUCKY 

Albany «ANY 1390, 106.3 
Barbourville WNW 950 
Beattyville WUC 102.3 
Berea VIKX0 1500 
Bowling Green VIL81 1110, 96.7 
Columbia WAIN 1270, 93.5 
Corbin WCTT 680 
Erlanger WHKK 100.9 
Frankfort «F81 1490 
Grayson WGOH 1370, 102.3 
Grayson WKCC 91.5 
Hartford !ILLS 1600, 106.3 
Hazard «BIC 1390 
Jackson WEKG 810 
Jamestown W1RS 104.9 
Lancaster WIXI 1280 
Leitchfield WMTI 1580, 104.9 
Liberty 1181110 1560 
Louisville «FIA 103.9 
Lousiville «FIA 900 
Madisonville WSOF 89.9 
Maysville WFTM 1240 
Middlesboro WMIK 560 
Mt. Vernon «RV% 1460 
Pa intsville WSIP 1490,98.9 
Prestonburg WOOC 1310, 100 
Scottsville WICK 1250,99.3 
Thomptunsville WTKY 1370, 92.1 
Vanceburg YAKS 1570 
Versailles WINN 100.9 
West liberty WLKS 1450 

LOUISIANA 
Bastrop VW 730 
Baton Rouge WLUX 1550 
Crowley KAM 1560 
Dendder BOLA 1010 
Farmerville BTU 1470 
Haynesville LW 1580 
Jonesboro KTOG 104.9 
Morgan City KMRC 1430, 96.7 
New Orleans WYLD 940 
New Orleans WVOG 600 
Shreveport KCIJ 980 
Shreveport KEPT 96.5 
Winnsboro KMAR 1570, 95.9 

MAINE 
Caribou WDHP %.9 
Portland WOCS 97.9 

MARYLAND 

Annapolls VIESI 107.9 
Baltimore WBNO 750 
Barb more WRITS 95.1 
Cumberland WPVM 102.9 
Havre de Grace «ASA 1330 
Havre Or Grace WHDG 103.7 
Potomac Cabin John WCTN 950 
lb,vson WTOW 1570 

MASSACHUSETTS 

Boston «RIT 950 
Stockbridge WCWL 913 

MICHIGAN 

Albion WUFN 96.7 
Battle Creek «DR 95.3 
Berrien Springs WAUS 90.9 
Detroit WBFG 98.7 
Detroit WM 1340 
Detroit «GM 107.5 
Detroit WMUZ 103.5 
Flint WIWI 1570 
Grand Rapids WCSG 91.3 
Grand Rapids «FUR 1570, 102.9 
Holland VIM 94.5 
Jackson WSAF 89.3 
Kalamazoo WKPR 1420 
Lapeer WMPC 1210 
Mason WORN 1110 
Midland WOO 99.7 
Muskegon Heights WKJR 1520, 101.1 
Otsego 111101 980 
Royal Oak WEIL 1310 
Wyoming WYGR 1530 
Ypsilanti WYFC 1520 
Ypsilanti WIND 99.3 

MINNESOTA 
Duluth VIOC 850 
Minneapolis KNOF 95.3 
Minneapolis KTIS WO, 98.5 
MinneapolisKUIL 1570 
Minneapolis EIS 1003. 
St Cloud MOO 98.1 
SI Paul KNOF 95.3 

Bra ndonWRIII 97.1 
Coldwater «VIM 95.3 
Columbia WIFE 1360 
Columbus FINK 1400 
Corinth WKCU 94.3 
Eupora «EPA 710 
Forest «NAG 860 
Fulton WFTO 1330 
Hattiesburg WBKH 950 
Hattiesburg WORV 1580 
Houston WCPC 940, 93.3 
luka MOM 1270 
Jackson WIER 96.3 
Jackson 111111 1450 
Laurel «AMI 1340 
Leland WEST 1580 
Lexington «TIN 1000 
Louisville WLSM 1270 
Magee WSW 810 
Monticello VITALC 1270 
New Albany WNAU 1470 
Ocean Springs WOSM 103.1 
Pascagoula «8 15 1460 
Philo WHOC 1490 
Pontotoc WSEL 144O %.7 
Prentiss WKPO 1510 
Quitman WBFH 1500 
Ripley WCSA 1260 
Senatobia «SAO 1550 
Tupelo IMP 1490 
Tylertown VITYL 1290, 97.7 
Water Valley WYLY 1320 
Waynesboro 118130 990 

MISSOURI 
Aurora KSWM 940 
Ave KSOA 
Buffalo K8F1. 90.3 
Chillicothe KCHI 1010, 103.9 
Clayton KFUO 850 
East Prairie KYMO 1080 
Fredericktown KFTW 1450 
Houston 88TC 1250 
Independence KCCV 1510 
Joplin KOBC 90.7 
Joplin RODE 1230 
Joplin KPCG 102.5 
Kansas City KCCV 1510 
Kansas City AMR 90.1 
Kennett KM 830 
Macon KLTI 560 
Malden KTCB 1470 
Osage Beach BONS 1150 
Piedmont KPWB 1140 
Poplar Bluff KPBM 94.5 
Springfield KLF1 1550 
Springfield KWFC 97.3 
Springfield KlVTO 560 
St. Louis ASTI. 690, 1590 
St. Louis KIER 1010 
St. Louis KXLW 1320 
St. Louis «GNU 106.5 
St. Louis Restus BIEN 1010, 1590 
Sullivan KTU1 1560 
Thayer KAM 1290 
West Plains KWPIA 1450 

MONTANA 
Belgrade 061W 630, 96.7 
VrJhog BURL 730 
Glendive OGLE 590 
Great falls KARR 1400 

NEBRASKA 

Columbus 1(150 900 
Grand Island BROA 95.7 
incoln KBHL 95.3 
I incoln KUCV 91.3 
North Platte KILT 970 
Omaha KGBI 100.7 
Omaha KOWH 660 

NEVADA 

Carson City KRIS 94.7 

NEW JERSEY 

Camden WKDN 106.9 
Canton MINN 101.7 
Cape May «RIO 102.3 
Hackensack WOID1 970 
Newark WEAK 94.7 
Trenton WCHR 94.5 
/a rephath VIAIVZ 1310, 99.1 

NEW MEXICO 

Albuquerque KDAZ 730 
Albuquerque KIM/ 1000 
Carlsbad RAVE 1240 

NEW YORK 

Albany WHIZ 1330 
Bmghamtsn WKOP 1360 
Buffalo W811 107./ 
Buffalo WDCX 99.5 
Corning «CIA 1350 
De Ruyter Township WOIV 105.1 
East Syracuse WYRD 1540 
Islip wul me 
Ithaca WEN 103.7 
Johnstown MIR 930, 104.9 
New York City WHBI 105.9 
New York «POW 1330 
Niagara Falls »ID 1270 
Rochester WMIV 95.1 
South Bristol WMIV 95.1 
Syracuse «NOR 102.9 
Syracuse WOIV 105.1 
Syracuse WYRD 1540 
Troy WHAZ 1330 
Utica WOUR 96.9 
Wethersfield W8111 107.7 

NORTH CAROLINA 
Albemane 11081 100.9 
Asheboro WGWR 1260 
Asheville «SKY 1230 
Beaufort «BMA 1400, 13 50 
Benson VIP113 1130 

Black Mountain WFGW 1010 
Black Mountain WIAIT 106.9 
Boone «ATA 1450 
Bryson City WBHII 1590 
Burge w WP1C 99.9 
Burnsville VIKYK 940, 1540 
Canton WIRT 970 
Castalia WGGN 97.7 
Cedarville «COR 90.3 
Chapel Hill VIM 1530 
Charlotte «NON 1310 
Clinton WRRI 880 
Concord WPEG 97.9 
Durham WILE 570 
Durham WTIK 1310 
Eden 1110E 1490 
Efizabethtoyvn «BOA 1440 
Elkin WIFM 1540, 100.9 
Forest CO MGT 1320 
Franklin «ESC 1050 
Fuquay Vanna WAKS 1460 
Gastonia WLTC 1370 
Greensboro «HP( 95.5 
Greensboro «PET 950 
Greensboro «PET 1550 
Greenville WBZQ 1550 
Hamlet VIKDX 1250 
Hendersonville WHIN. 1600 
Hickory MKT 1290 
High Point WGOS 1070 
High Point IVIIPE 99.5 
Jacksonville WRCM 92.1 
KaenapolrsWR0B 1460 
Kinston W(LS 1010 
Kinston WODW 97.7 
Laurinburg «SIS 96.5 
Lenoir WKGX 10110 
Lumberton WTS8 1340, 95.7 
Marshall WMMH 1460 
Mocksville WDSL 1520 
New Bern WHIT 1450 
North Wilkesboro «BBC 810 
Raleigh WLLE 510 
Raleigh WPIL 1240 
Raleigh WRNC 1240 
Reidsville ono 102.1 
Roanoke Rapids WCEC 810 
Roanoke Rapids WFMA 100.7 
Roanoke Rapids WPGT 90.1 
Rose Hill VIM 710 
Rutherfordton «CAB 590 
Scotland Neck WYAI 1280 
Shallotte VPACE1 1410 
Shelby WADA 1390 
Sparta WCOK 1060 
Spruce Pine WTOE 1470 
Statesville WDBM 550 
Taylorsville WSTH 860 
TaylorsvIlle IVTLK 1570 
Thomasville VITAL 790, 98.3 
Troy W.IRM 1390 
Valdese WSVM 1190 
Windsor «STE 990 
Winston Salem WPGD 1550 

NORTH DAKOTA 
banian i k KBOM 1270 
largo KFNIV 1170, 97 9 
Monot »MT 1320 

OHIO 
Akron «SIR 1350 
Bellaire WOMP 1290, 100.5 
Canton WTOF 98.1 
ClfillIcothe WBEX 1490, 93.3 
Cincinnati VIAXW 93.3 
Cincinnati VIZIP 1050 
Cleveland WCRF 103.3 
Cleveland WSUM 1000 
Columbus WMNI 920 
Dayton VW) 95.3 
Hamilton WMOH 1450 
Hamilton WQMS 96.5 
Holland «POS 102.3 
Ironton WIRO 1230 
Lima WM 97.7 
Miamisburg WFC1 93.7 
Middletown «PIE 105.9 
Milford WLYK 107.1 
Parma «$UM 1000 
Portsmouth WPAY 104.1 
Springfield «EEC 100.1 
Toledo WGOR 1520 
Waverly wiim 920 
Xenia MD 95.3 

OKLAHOMA 
Bethany 0111. 104.9 
El Reno KELR 1460 
Hobart 8115 1420 
Holdenville WYL 1370 
Oklahoma City BITE 890 
Oklahoma City KEITC 94.7 
Oklahoma City KJIL 104.9 
Oklahoma City KQCV 800 
Poteau KLCO 1280 
Pryor BOLS 1570 
Tahlequah KTIO 1350 
Tulsa KCFO 98.5 
Tulsa KF11.1 1050 

OREGON 
Albany KWIL 790 
Ashland ADM 1350 
Eugene KBMC 94.5 
Jenkintown WIBF 103.9 
McMinnvrlle KOHU 1360 
Portland KPDQ 800, 93.8 
Springfield KOK 1050 

PENNSYLVANIA 
Allentown WFM2 100.7 
Altoona WHOM 103.9 
Apollo VIM 910 
Bellwood WHOM 103.9 

Boyertown V1810 107.5 
Butler «MR 680 
Canonsburg «ARC 540 
Danville WPGM 1570, 96.7 
DuBois «DU 107.3 
Freeland «ACM 103.1 
Harrisburg WMSP 94.9 
Lancaster WDAC 94.5 
Lebanon 111.8R 1270 
Martinsburg 1111SM 1110, 92.7 
Mdfinbure 1111R 98.3 
Montrose WPEL 1250 
New Wilmington YAPS 88.9 
North East WHY? 1530, 100.9 
Philipsburg WPH8 1260 
Pittsburgh «AMO 105.9 
Pittsburgh «PIT 730, 101.5 
Pittsburgh WPLW 1590 
Pittsburgh WU 860 
Red Lion WW1 1440 
State College WILIt 89.9 
Union City WO. 106.3 

PUERTO RICO 
VIeques WIYV 1370 

RHODE ISLAND 

Provider WRIB 1220 

SOUTH CAROLINA 
Aiken WLOW 1300, 95.9 
Anderson WAIN 1230 
Anderson WARS 1280,107.3 
Bishopville WAGS 1380 
Chester WCM1 99.3 
Columbia WOK 1320 
Columbia WQXL 1470 
Dillon WDSC 800 
Easley WELP 1360 
Florence WOLS 1230 
Fountain Inn «FIS 1600 
Gaffney «AGI 105.3 
Greenville WBBR 1580 
Greenville WESC 660, 92.5 
Greenville «MUA 1260 
Greer Wall 1300 
Holly Hill MU 1440 
Kingstree WOOD 1310 
Lake Crty W1OT 1260 
Laurens WLBG 860, 100.5 
Newberry WKDK 1240 
Newberry WANG 1520 
Orangeburg «PIE 106.7 
Ridgeland «BUG 1430 
Rock Hill «ROI 1340 
St. George WQI1 810 
Summerville WAIS 980 
Travelers Rest WBBR 1580 
Woodruff WSIW 1510 
York WYCL 980 

SOUTH DAKOTA 

Rapid City KVSR 97.9 
Sioux Falls KNWC 1270, 96.5 

TENNESSEE 
Alcoa MAC 1470 
Ardmore WSLV 1110 
Athens WWI 1390 
Bolivar «ROL 1560 
Camden WFWL 1220 
Centerville WHIP 1570 
Chattanooga WOOD 96.5 
Chattanooga WDYN 89.7 
Chattanooga WMOC 1450 
Chattanooga «08( 105.5 
Chattanooga WRIP 980 
Clinton WISH 1380 
Copperhill WLS8 1400 
Covington IVOR 1250 
Crossville IVAEW 1330 
Dyersburg WDSG 1450 
Englewood Athens WEAR 1090 
Fayetteville WEKR 1240 
Gallatin WANG 1130 
Greeneville WGRV 1340 
Greeneville WSMG 1450 
Hohenwald «MLR 1540 
Jackson »XI 1310 
Jefferson City *WC 1480 
Kingsport WKPT 1400 
Knoxville WW1 900 
Knoxville «LAE 1450 
Knoxville «SOT 1580 
Lafayette WEEK 1460 
Lawrenceburg «DIE 1370 
Lenoir City «BIC 1360 
Lenoir City 111.11 730 
Lexington WDXL 1490 
Livingston « LIA 920, 95.9 
Martin WOAT 1410 
McKenzie WHOM 1440 
McKenzie WKTA 106.9 
Memphis WHOM 990 
Milan WKRI 1600, 92.3 
Millington WINN 1380 
Nashville «NAO 1360 
Nashville IWYGM 1560 
Rockwood WOFE 580 
Rogersville WKS 1370 
Selmer WOTM 1330 
Shelbyville VIM 1400 
Shelbyville KU 1580 
Shelbyville WYLY 102.9 
Smithville Wilt MO, 101.7 
Soddy.OarsyWCHU 1550 
Springfield VIDBI. 1590, 94.3 
Tazewell WITT 1250 
Trenton WINE 1500 
Waverly WPIIC 1060 

TEXAS 
Alamo Heights KIM 1110 
Austin IUX1 970 

Big Spring KHEM 1270 
Brownwood KBWD 1380 
Cameron KMIL 1330 
Canyon KC11/1 1550 
Center KDET 930 
Coleman KSTA 1000 
Comanche KCOM 1550 
Corpus Chnsti OCIO 1030 
Crockett KIVY 1290 
Dallas OCHO 90.9 
Dallas KPBC 1040 
Dallas KSKY 660 
El Paso KISO 1150 
Farewell 6201. 1570 
Gilmer BRIM 1060 
Gladewater KEES 1430 
Houston KFMK 97.9 
Houston KHCB 105.7 
Keene SKUC 88.3 
Lampasas KCYL 1450 
Longview (FRO 1370 
Lubbock K1.80 1340 
Lubbock KWGO 99.5 
Lufkin ARIA 1340 
Marshall KMHT 1450 
Mt. Pleasant KIMP 960 
Odessa 99.1 
Palestine KRIM 98.3 
Pampa KPDN 1340 
Quanah KOU 1150 
Ralls KCLR 1530 
San Antonio KBUC 1310, 107.5 
San Antonio KDRY 1110 
San Mtonio KMAC 630 
San Antonio KMFM 96.1 
Seminole KIK1 1250 
Shamrock KW& 1580 
Silsbee K1AS 1300 
Slaton KCAS 1050 
Slaton IUAK 92.7 
Tyler KTBB 600 
Woodville OVIL 1220 

UTAH 
Ogden KAHN 1090 

VIRGINIA 
Abingdon WBBI 1230 
Arlington WARS 780 
Ashland WIVE 100.1, 1430 
Big Stone Gap WLSD 1220 
Bluefield VIM 106.3 
Chester WDYL 92.1 
Chester WGGM 1410 
Chester WIKI 1410 
Chnstiansburg WM 1260 
Collinsville WFIC 1530 
Falls Church «FAX 1220 
Harrisonburg «MC 91.7 
Harrisonburg WHBG 1360 
Luray WRAA 1330 
Lynchburg VIWOD 100.! 
MI Jackson WSIG 790 
Norfolk «XII 105.3 
Norfolk WYFI 917 
Pennington Gap VISVIV 1570, 105.5 
Portsmouth WPMH 1010 
Portsmouth WPMH 1010 
Portsmouth Will 105.3 
Quantico WPWC 1530 
Richmond 11011. 92.1 
Richmond WIVE 100.1, 1430 
Richmond WX61 950 
Roanoke «BOA 1550 
Roanoke «RIS 1410 
Rocky Mount tirai 1570 
Stuart VIREO 1270 
Tazewell WTZE 1470, 100.1 
Warrenton WKCW 1420 
Winchester WEFG 102.5 

WASHINGTON 
Bellingham KOQT 1550 
Blame KARI 550 
Edmonds KBIQ 105.3 
Lynden KLYN 106.5 
Seattle KBLE 1050, 93.3 
Seattle AGON 630 
Spokane KGA 1510 
Spokane KICN 98.9 
Spokane BMW 1330 
Spokane BUOY 1280 
Walla Walla KTEL 1490 
Wenatchee KIAM 104.9 
Yakima 01380 1390 
Yakima KYBO 98.3 

WEST VIRGINIA 
Becklei 111311W 99.5 
Beckley WWNR 620 
Berkeley Spritigs WCST 101, 93.5 
Charleston WKLC 1300 
Charleston WW1 99.9 
Charleston WSCW 1410 
Fisher WELD 690 
Huntington WEMM 107.9 
Mat cour WNW 1360 
Oak Hill «OM 860, 94.1 
Princeton WAEY 95.9 
Ravenswood VIMOV 1360 
Richwood «VAR 600 
South Charleston WSCW 1410 
St. Albans «KU 1300 
Sutton WSGB 1490 
Wheeling WWBA 1170. 98.7 

WISCONSIN 

Ladysmith VIVAB 103.7 
Madison WNWC 102.5 
Menomonie WDAIW 92.1 
Milwaukee WW1 107.7 
Milwaukee 11010 540 
Suring «ROM 102.7 
West Allis WAWA 1590 

CREDITS 
Source: listings from several sources merged under the direction of Bob 
Hudoba, Manager, Billboard Directory Services, by Kimberly Schutte; final 
analysis by Jim Pennington. Research Associate, CBN Univ., Virginia Beach, Va. 
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New Radio 
• Continued from page R-28 

stations, there is enough diversity of specialization that I don't 
think that is quite as necessary. And I think in that case, each sta-
tion can have a certain audience, a certain target, and serve it well, 
and that makes for consistency in programming." 

The programmers of the nouveau religious stations claim to 
have one of the most loyal audiences in radio. Many station pro-
grammers claim their audiences are not dial-flippers; instead they 
lock into the station for the main haul. Depending on the pro-
gramming. just about every age group is represented. Generally, 
the preaching shows and block programming tend to appeal to 
the older audiences, 50+; that has been the way of religious radio 
for years. The 18 to 49 age group is drawn more to a music for-
mat, perhaps with a balance of christian teaching programs 
scheduled in. The ratio of music to programs varies from market 
to market, but some type of music/talk combination seems to be 
the strongest combination. 

Rick Painter, operations manager of KQLH in San Bernardino, 
says, "We've made music a dominant force in our programming. 

• Our area has a high concentration of christians. and we cater to 
their unique lifestyles. Research shows that music plays an impor-
tant part in the lifestyle of the 18 to 34 year olds.-

KQLH also believes in heavy promotion. on the air and off. It 
sponsors a local softball team, a bowling team and a golf tourna-
ment annually for preferred clients. On-air promotions are "me-
dium profile,- but consistent, every month. At one promotion in 
the summer, prizes given away include a waterbed, stereos and va-
cations. KQLH's heavy format of music (20 hours of each 24-hour 
day) has resulted in two new christian record and bookstores 
being opened in their area in the past year. 
"The christian listener wants to be entertained as well as spiritu-

ally fed.- comments WCRJ's Hlubeck. "He doesn't necessarily 
want to be preached at all the time. He wants the music to be 
something he can be proud to be identified with. People want a 
strong identification with the station. They don't want to be 
ashamed to put a WCRJ bumper sticker on their car because ev-
erybody's gonna look at them and say 'What a bunch of 
weirdoes.' - 
Programming music on religious stations has its problems, es-

pecially for the sales staffs. Since block programmed stations rely 
on the income generated from their myriad taped shows, spot 
sales are not a major or even minor concern to them. But for the 
station programming music, or a music/talk combination, reality 
quickly hits them square in the face. They've got to hit the streets 
for accounts which will support the music formats. But the chris-
tian stations don't show up big in the ratings (the national mean is 
1.23%), and ratings are what the agencies read. 

David Benware, Dallas radio consultant, sees this problem as a 

MD. 

portent of things to come. "We're going to see the predominant 
format of christian radio as a combination of religious talk and 
music. A lot of religious stations are going to use a block of reli-
gious talk somewhere in their day to generate a base of income 
from which they can grow and develop in their music areas. 

"We're going to see more all-music religious stations,- Ben-
ware continues, "because for the first time in the past two or three 
years it has been proved that with aggressive, creative, profes-
sional sales efforts, this kind of programming can be sold. It can 
provide results for advertisers, and there is a market for it. There is 
an audience.-
The ratings race is a sore spot for many religious broadcasters, 

who feel that "ratings are expensive and do little good." More 
than one programmer interviewed expressed the doubts they 
have toward ratings systems, because of the highly specialized au-
dience of christian radio. 

What seems to be the biggest beef with stations from Hacken-
sack to Santa Ana is who buys spots on the stations. Joseph Bat-
taglia, sales manager for WWDJ in Hackensack, serving the New 
York market, says, "Christians eat food just like non-christians. 
They sleep on beds just like everyone else." 

KYMS's Arnie McClatchy is ready with proof. "We know they're 
a responsive audience. All the years that I was in secular radio. 
we used to do a big campaign for stores and have 10 people 
show up. Then, at KYMS, we put a mobile home dealer on the air 
and in one weekend they sold 10 mobile homes." 

KYMS's research also indicates that christians buy more rec-
ords and books than the average radio listener, and that, of 
course, has been the first target of the salesmen for nearly all reli-
gious music stations: the record buyer. 

Radio was partly responsible for the slow acceptance of the 
more modern forms of music. As garly as 1971, the National Reli-
gious Broadcasters Convention was a hotbed of argument over 
which forms of religious music should receive sanction. "The tra-
ditional forces were pitted against the contemporary,- executive 
director Ben Armstrong recalls. "There was a rigid confrontation 
between them. With every passing year we find more under-
standing of the importance of having a variety of music. People 
are what they are. If they like popular music, they shouldn't be 
talked out of it. We should use that as a valid approach." 

Jim Black, director of gospel and pop music for SESAC, adds, 
"KBRT (Los Angeles), KFKZ (Greeley, Colo.), and KYMS (Santa 
Ana, Calif.), and other stations like them have been successful be-
cause there is more music available now. and now it is more ap-
pealing to the masses, instead of just to a church audience." 

Although the secular distributors are beginning to see the 
strength that christian radio stations have in selling religious rec-
ords, many are still slow to stock up on product. For some of 
them, it's a less glamorous, last frontier that they'd rather not take 
on. But the record companies feel that they can ignore it for only 
so long. 

Roland Lundy, vice president for sales in records and music at 
Word, Inc., says that the main problem in dealing with the rackjob-
bers is "fighting for space. In the majority of the independent 
record stores," he continues, "and in a lot of the rack stores, they 
have only a token gospel section. They put it in the back, and they 
don't keep it well stocked with the top-selling gospel product. 
They'll have product in there that's turning yellow with age be-
cause the clerk doesn't know enough to pull it out and replace it 
with up-to-date records." 
The turnover hasn't always proved to be as fast with religious 

records, which may account for the reluctance of secular stores 
and distributor to carry religious music. But certain distributors— 
Lundy cites Schwartz in Washington and Tara in Atlanta, among 
others—are widening their gospel horizons, and considerable 
sales result. 
Word's contact with radio stations is mainly through co-op ad-

vertising and their "Album of the Month" program, whereby a new 
spotlight album is featured each month at a special price in partici-
pating stores. The stores feature the album, the radio stations ad-
vertise it, and the results have been "the best continuing radio pro-
motion we've run," according to Lundy. 
Co-op advertising is the major mode of record company/radio 

station cooperation. The program has also been successful for 
Tempo Records in Kansas City, according to Tempo's Don Klein. 
Klein considers Southern California, Chicago, Denver, Dallas, St. 
Petersburg, Kansas City and Detroit as Tempo's best radio adver-
tising markets. 

Record service, in the past a headache for the religious stations, 
is now improving, and most labels and distributors are finally 
seeing the value of getting their records to the various radio sta-
tions for play. Service from secular labels, which feature an occa-
sional album good for christian stations (such as the Mighty 
Clouds of Joy and Seawind) is not as good sometimes because 
the companies don't deal on a regular basis with christian stations. 
The situation is understandable, and the christian stations just call 
the labels and request the specific album or single. However, as 
more and more christian-type albums are released by the secular 
labels, a new system of recognition of the religious broadcasters 
will have to be perfected. 

Meanwhile, black gospel is having a continuing battle—not so 
much in receiving adequate product, but rather in getting ade-
quate airtime to play the product. In a few markets, such as Wash-
ington and Birmingham, black gospel radio grabs the top honors 
for clinching the top religious ratings. Stations WUST and WENN 
have a very high listenership, as do stations in Detroit, Phila-
delphia, and other cities with a high population of blacks. But out-
side of those environs, black gospel is pretty well being squeezed 
out, according to Savoy Records' executive vice president, Fred 
Mendelsohn. Black gospel programs are being shortened more 
and more, and the time slots are the worst, he says. Only a few 
cities have full-time black gospel stations, too. In spite of that, 

(Continued on page R-45) 
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7211 
PRAISE THE LORD WITH SINGING 
The Consolers 

7210 
THE GOSPEL KEYNOTES SALUTE 
PAUL BEASLEY 

8-'7812 
HOMECOMING 
The Pilgrim Jubilee Singers 

(two record set.) 

7813 
TRY JESUS 
Troy Ramey & The Soul Searchers 

B-3092 
21 ALL TIME GREAT HITS 
The Swanee Quintet 

two re,yir,1 sot 

3091 
TO ALL GENERATIONS 
Rev Milton Brunson 

PRAISE THE LORD 
WIN SINGING 
"qe ere<7,,, • i''• 

NASHBORO 
RECORDS 

3093 
SWEET SPIRIT 
The Savannah Community Choir 

AVAILABLE ON LP'S, 8-TRACK AND 
CASSETTES 

NASHBORO RECORD COMPANY 
1011 Woodland St. 

Nashville, TN 37206 

(615) 227-5081) 

If your store or one stop needs 

BLACK GOSPEL, 

ERNIE'S of Nashville has it. 

Call or write for information. 

ERNIE'S RECORD MART 
Box 5366 

Nashville, Tennessee 37206 
Phone (615) 259-2447 

Inspired Concerts 
• Continued from page R-22 

It must be pointed out that some of the contemporary religious 
acts also record music directed to the secular market. 
Word Records probably lists more major contemporary gospel 

acts than any other label. Among its acts are Evie Tomquist, B.J. 
Thomas, Andrae Crouch, Bill Gaither, Walter Hawkins and 
others. 
According to Dan Johnson, Word's director of marketing and 

promotion, audiences for Word's acts number 60-80 million chris-
tians. The 15-20 age group prefers MOR contemporary gospel 
and demographically the 20-30 year-olds comprise the largest 
record buying segment. 
On the other hand, he notes that "There is the silent majority, 

an additional market in gospel that's not in the secular market. 
that's the 50-65-year olds. 

"The mood of our company is to keep the older buyer but in-
tensify our efforts to the young audience." 
Johnson points out that in concert, many of Word's acts pay as 

much attention to sound and lighting as rock acts. 
"There's no Electric Light Orchestra (ELO) type of situation. 

but our acts are into sophisticated equipment. Bill Gaither's group 
goes in and hangs its own sound and lighting. They pay about 
$25,000 to hang the sound. This group understands the concept 
of the business and treats it as a science. They travel with about 30 
people in a private jet." 
Some others in the gospel talent business report that top acts 

can earn from $2,000 to $10,000 a night, "which translates into 
whatever the market will bear. 
"Some acts will make more when they work on a percentage 

plus guarantee. There are acts that have made up to $25,000 a 
night under this type of arrangement. But this is rare," says one 
booking agent. 

Tornquist, who presently lives in Stockholm, reportedly 
recently drew the largest indoor crowd of any gospel perform-
ance, when she appeared solo at the St. Paul Pacific. She sang 
and played piano to a taped track for a crowd of 14,600. 

Reportedly in rock gospel, there is a danger zone. Some say 
there is a fear there may be too much rock "The music can be 
more valuable than the lyrics and that's the danger zone. There is 
a boundary that should not be crossed. 

"People buy gospel out of need as opposed to for entertain-
ment. There periodically is a loss of record sales and concert at-
tendance will suffer because something is not happening in the 
music—it's shallow and the religious community will sense that. If 
they want strictly a rock music record, they will buy a secular 
record or go to see Earth, Wind & Fire," says a label representa-
tive. "The gospel audience has a sensitivity that the secular market 
does not have." 
Tom Harrison, an agent at the Benson Co.'s Great Circle Rep-

resentation, a booking agency, with traditional and contemorary 
MOR acts, says "Audiences for gospel are different depending on 
the section of the country. Traditional artists generally draw the 
over-30 audience but in Michigan they have a following ranging 
from the late 20s up. In Texas they basically draw the over-40s 
crowd." 
Among the firm's traditional acts are Danny Gaither, Henry & 

Hazel Slaughter, the Speers and the Rambos. Its contemporary 
MOR roster includes Andrus Blackwood & Co., the Wall Brothers 
Band, One Truth, Bridge, Tim Sheppard and Sharalee Lucas. 

Seventy percent of its bookings are in churches. "We're more 
church location-oriented. The bottom line with our groups is the 
ministry. However, some of our contemporary acts play other 
places such as colleges." 
He explains that an act like the Speers can earn about 

$200,000 yearly. 
"Forty percent is attributed to direct market record sales," says 

Harrison. He points out that all of his acts carry thekr own records, 
selling them at their engagements. 
Savoy Records has both traditional and contemporary gospel 

acts, but has major success with traditional and little success with 
contemporary. James Cleveland is the company's biggest money 
maker. Other traditional Savoy acts include, Myrna Summers, 
Rev. Maceo Woods & the Christian Tabernacle Choir, Institu-
tional Radio Choir, Sarah Jordan Powell and the Rev. Julius 
Cheeks. Among the acts on its contemporary roster are Shirley 
Finney, J.C. White Singers and Essence. 

Fred Mendelsohn, president of Savoy, feels strongly about the 
different categories of gospel. He believes that traditional gospel 
acts, who are trying to cash in on the contemporary market, will 
not be accepted, "Because they are denying their heritage and 
the masses will not accept this. I am not talking about contempo-
rary artists like Andrae Crouch because he is the exception. Most 
of his initial audience was white." 
According to Milton Bingham, Savoy's head of a&r, "Au-

diences for traditional gospel now comprise a cross section 
whereas historically the audiences were older. Wherever gospel is 
exposed, people will come to the concerts. 

"Mid-level traditional gospel groups earn from $500 to $2,500 
a night, while super groups like James Cleveland can earn from 
$5.000 to $10,000 nightly. 
"Most traditional groups are not able to command a set price 

because of the limited airplay this music receives. Therefore, 
many work on percentages only—they can't get guarantees. 

"Most mid-level acts will do two-three dates for a promoter in 
order to come away with a decent salary." 

Bingham notes that there are only a few promoters booking 
traditional gospel acts on a full-time basis. Ed Smith is one of the 
major promoters in this area. Among the acts he promotes from 
his Detroit base is James Cleveland. Herbert Moon also books 

(Continued on page R-50) 
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Songbooks by Paul Clark 
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Southern Gospel 
• Continued from page R-16 

Top labels include Canaan, HeartWarming, Calvary, QCA, Su-
preme and Skylite /Sing. 
The sound and culture surrounding southern gospel is predom-

inately rural. The reasons it is known as 'southern' gospel are be-
cause historically it developed in the South, it remains strongest in 
the South and most groups and recordings come from southern 
origins. Nashville has become the center for southern gospel with 
most of the recording studios, record companies, publishing and 
booking firms located there. Additionally, a number of the per-
formers live in and around Nashville. 
The major event in southern gospel each year is the National 

Quartet Convention, held in Nashville in October. 1979 will mark 
the 23rd year for the event, founded and headed by James Black-
wood and J.D. Sumner. At this convention groups and solo acts 
from all over the country will assemble to perform nightly con-
certs, socialize, do special promotions at booths and generally 
make themselves available to other groups and business persons 
in gospel music as well as the numerous fans who also attend. 
The founders of the Gospel Music Association came from a 

southern gospel background. The first Dove Awards programs 
were an extension of the National Quartet Convention and the 
Association's founders were all part of the southern gospel estab-
lishment. Although the GMA has sought to overcome the image 
of a southern gospel organization and is indeed making great 
strides to represent all of the many diverse forms of gospel music, 
a look at the early Dove Award winners and Hall of Fame in-
ductees reveals a latter day history of southern gospel music. 
Dove Award winners in the past include the Oak Ridge Boys, 

Imperials, Blackwood Brothers, Speer Family, Bill Gaither Trio. 
Henry Slaughter, and the Florida Boys. 

Hall of Famers include James Parks Waites, Albert Brumley, 
Lee Roy Abernathy, James Blackwood, Brock Speer, Mosie Lis-
ter, Eva Mae LeFevre, E.M. Bartlett, J.R. Baxter, George Bennard, 
Fanny Crosby, Denver Crumpler, John Daniel, Adger Pace, 
Homer Rodeheaver, A.J. Showalter, Tom "Dad" Speer, Lena 
"Mom" Speer, Frank Stamps, Virgil Oliver Stamps, Glenn Kieffer 
Vaughan, James D. Vaughan, William Burton Walbert, Robert 
Winsett and James Wetherington. 
The Oak Ridge Boys, once one of the premiere gospel groups, 

have left the gospel world for country music the past several years 
and are now one of the top country music groups, touring all over 
the world and performing gospel songs in all of their shows. 
The Bill Gaither Trio, which is not really a southern gospel 

group, have made a strong impact on the southern gospel world 
through the songs of Bill and Gloria Gaither. Their influence is felt 
by the number of songs these two have penned that have been 
recorded by a number of southern gospel performers. 
The southern gospel sound of today has been affected by con-

temporary gospel music as well as the changing sounds of country 
music. Like country, which has gone from the harsh twang of Roy 
Acuff and Hank Williams to the smooth sophisticated sounds of 
Glen Campbell and Olivia Newton-John, southern gospel has wit-
nessed its sound move towards a smoother, more "urban" sound. 

Southern gospel continues a steady growth, just as all of gospel 
music is growing. While rooted in the more traditional world of 
gospel music, it continues to attract new, young fans and devo-
tees. It has done this through the changing sound of southern gos-
pel as well as the fact that a younger generation has been intro-
duced as performers and business people involved in southern 
gospel. 

Southern gospel may be heard at concerts p churches and re-
vivals, on the many gospel radio stations, on television through 
the syndicated shows as well as major christian programs such as 
the PTL and 700 Clubs and on shows held at local auditoriums. 
The all-night sings, which were so popular and prevalent a few 
years back, seem to have faded and diminished in number and 
strength lately, although they continue to be held. 

State and county fairs are also a big market for southern gospel 
as performers find a ready and waiting market at these events. 
Theme parks have also made use of gospel music the past few 
years because of the large number of people who are gospel mu-
sic fans that attend these family parks. 

Southern gospel music has kept pace with today's music while 
retaining the distinctive sound and style that is the heritage of gos-
pel music. Its roots run deep, and southern gospel is true to its 
roots while it grows new branches each day. And, like a great oak 
tree, southern gospel music continues to grow and expand while 
remaining a solid pillar in the tradition of spreading the gospel 
through song. 

Pop Conversion 
• Continued from page R-41 

ters, recorded several christian projects before capturing the 
secular market with "You Light Up My Life." She now divides her 
recordings between contemporary christian and the secular mar-
kets. 
Gene Cotton is another who began a visibility with Myrrh Rec-

ords, and now devotes his talents to the secular market. Among 
his secular projects are "You Got Me Running" on ABC and "Be-
fore My Heart Finds Out" on Ariola. 
One of the original rockers of christian music is Mylon LeFevre, 

who sprung from the family group, the LeFevres, into secular ap-
peal. Organizing a christian group by the name of Mylon, he re-
corded an LP project for Cotillion entitled "We Believe." Some of 
those members later went on to become part of the Atlanta 
Rhythm Section. LeFevre also recorded two projects for Colum-
bia. again christian-oriented. He then went on to record "On The 
Road To Freedom" with Alvin Lee and has recorded secular pro) 
ects for Warner Bros. 

Bulbo ]H 

Billboard 

New Radio 
• Continued from page R-43 

Savoy's record sales are dramatically up, and the new product just 
keeps on coming. 

Just what makes religious music special? After all, it's virtually 
indistinguishable from secular pop music on some of the better 
albums being produced now. 
Ask any christian listener, and he'll tell you it's the lyrics. Gail 

Holmes, program director at KFK2 in Greeley, Colo., looks for 
one main ingredient: joy. No sad songs for her. KQLH in San Ber-
nardino takes that philosophy one step farther, by mixing optimis-
tic, bright songs by secular artists with their current christian music 
format. He says "We play songs that raise the level of conscious-
ness to things that are true, honorable, right, pure, lovely, of good 
report, having excellence, and worthy of praise." (A paraphrase of 
Philippians 4:8.) 

This is the general goal of the christian radio stations, but there 
is one important ingredient that has been missing in many cases. 
Professionalism. 

Professionalism and quality seem to be the key words for the 
'80s in religious broadcasting. The NRB's National Convention in 
Washington this past January centered on that; an increasing 
number of classes, meetings and seminars are being held around 
the country to discuss the topic. The major one, The Gospel Ra-
dio Seminar, sanctioned by the Gospel Music Assn., just com-
pleted its 1979 session in St. Louis. 

Rich Germaine of Creative Communications Associates (CCA) 
of Los Angeles (which provides the music programming for all-
music KBRT is L.A.) sees a solution to the upgrading of the reli-
gious programming quality. He is the director of Music Patterns 
Unlimited, a division of CCA which provides pretaped music for-
mats to at least 13 stations. The taped formats employ top talent 
and top MOR and contemporary christian music, to provide sta-
tions anywhere with a professional air sound. 

"There are not that many christian radio stations out there that 
have professional announcers, professional production depart-
ments, professional staffs in general," says Jacksonville's Hlubek. 
"That has hurt christian radio to a degree because that's almost 
always the starting point for the neophytes—the novices. The one 
station he can go to and get hired immediately is a christian sta-
tion. I definitely see that changing." 
He concludes, "When christian people start to take the types of 

formulas and research and programming—the scientific program-
ming that is available and that the secular industry has been using 
for years—and start applying that diligently to christian radio, it will 
definitely improve as a result of it. A handful of stations are show-
ing the way. The future of christian radio is definitely being form-
ulated now, and what we do with what we've been giving is defi-
nitely going to have an impact on what happens down the road 
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Sherman Andrus How The Years Pass By 

Soon Coming 
Pam Thum I Love You 

Bless This Day 
The Statesmen His Love Put A Song 

In My Heart 
The Legendary Statesmen Return 

Ron Dryden In Everything Give Thanks 
Worship & Praise 

Sweet Spirit Sweet Spirit 
These are just a few from 
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We also have the largest cata-
logue inventory of gospel 
Soundtrack cassettes. 

Another favorite is our Bible 
On Tape, read by 
Dr. C. M. Ward. 
For More Information 
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1215 N. Portland, Oklahoma City, 
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Wherever you go... 
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...we can be there, with all the.up-to-date equipment 
you need to produce a high quality recording. Our 
diesel mobile unit has the best equipment available: 
MCI 428-28LM console, Ampex 2-tracks, Allison rack, 
teletronix limiters, voiced JBL-4313 monitors, 
AKG-BX-10 reverb, N monitor system, a complete 
collection of dynamic and condensor microphones 
and transformer splits for 32 microphone lines. 

Reelsound has the experience in recording 
contemporary Christian music. We've worked with 
producers like Andrew Crouch, Dannibelle, Bob 
MacKenzie, Bill Maxwell, Bill Gaither Trio, Don 
Francisco, Ronn Huff, Buddy Huey, Mike Wamkey 
and Mike Blanton. Reelsound Recording Company 

will capture the sounds you need for TV and film 
projects, too. 

For more information contact Malcolm H. Harper 
at ( 512) 472-3325 or (512) 282-0713. 
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Retail Challenges 
• Cotainued from page R-20 

The sales breakdown is interesting. For example. Zondervan's 
in Puente Hills Mall (a suburb of Los Angeles) will do about 
$250,000 this year with approximately 20% of that coming from 
the sale of religious records. 70% of those recording will be in the 
contemporary category and the typical buyer will be in the 18-25 
category. Not bad for a chain that's only about four years old and 
started in the trunk of a car. 

That, however, is typical of the new type of christian record/ 
bookstore. Maranatha Village is another in that category. It's six 
years old and has sales of approximately $2 million with $500,000 
from recordings-90% comes from the contemporary category. 
Its customers run the gamut but well over 70% of those coming 
through the doors are under 30. Discounting in these stores is un-
heard of but there are several christian-oriented outlets ( Song of 
Songs) that do resemble secular discount operations. For the 
most part, however, it's full list at the bookstores and other chris-
tian outlets. 

Aside from bookstores and the contemporary christian music 
stores, there is a third outlet for christian music—the pop ( or secu-
lar) music store. There's a division of opinion within the industry 
as to what kind of inroads ( if any) christian product has made in 
these stores. Although labels are moving more product through 
them now than ever before the question is how significant is the 
movement? 

"Not too,- says Sparrow's national marketing director. Steve 
Potratz. "Before we ever make a dent in the secular market we're 
going to have to set up distribution through a major pop label. 
We're selling about 20% of product through these stores but 
there's a drawback—payment. We're not like a major pop label 
that can follow 'one hit with another' and force payment. The big-
gest LP we've had ('Music Machine') sold 300.000—but that was 
over a two-year period. You can't force payment that way.-
Tempo's Don Klein has a more conservative opinion. "People 

in this industry would like to think there's a crossover into the 
secular market but in reality there is little. Christian music sells pri-
marily through christian bookstores and I don't see any change.-
Word will move about 20% of its product through secular stores 

in 1979. "Last year,- recalls Moser. "we moved about 5% more 
but secular stores are hurting. There's a cash flow problem and 
they're sending more product back. I do think, however, that secu-
lar stores have a positive attitude about the product. I've seen 
more retailers expanding their religious sections. Our advantage 
is that we have product that isn't 'hot this week and dead the 
next.'" 
Bob Cotterell of Sonrise says. "for the small companies mar-

keting in secular stores is not happening but I see crossover grow-
ing.-

Probably the most optimistic of all labels is Benson which says it 

moves nearly 45% of its product through secular outlets. How? 
"Mainly because of our marketing effort," explains Robert Ben-
son. "Whereas you'll find most religious labels have a man in a 
region that works secular/gospel/racks and every other category, 
we just have a man that works pop accounts. He doesn't mess with 
anything else. We don't put out much product (about 35-40 titles a 
year) but in Handleman's alone we have 55 titles. It works." 

Talking about distribution techniques and approaches to the 
secular market tends to irk most christian-oriented distributors. 
One prime objection is the credit terms. Most distributors look at 
a 60-day payment schedule while secular stores and distributors 
oftentimes get as much as 120. (See separate story on distribu-
tion.) 

One christian distributor, however, looks at secular market in 
another light. Mike Colacuori (Gospelrama) sees opportunity. 
"The customer in the christian bookstore differs from the one in 
the secular outlet and there's no competition between the two. 
Secular stores—when they carry christian product—carry eight to 
ten times more than a christian bookstore will. Labels will move 
more product once they get into these stores. The problem is the 
secular distribution doesn't have the product knowledge so he's 
not buying much or enough of the right LPs. They'll carry some of 
the biggies—Bill Gaither, B.J. and some others but no depth. 
Once the product gets in it sells particularly when it's in a ' neutral' 
outlet such as a K-Mart." 

What's the answer? How do you get pop racks and distributors 
to buy? 

"Christian distributors should be servicing secular stores. That's 
what we're going to do.- says Colacuori. "Your Handleman's and 
J.L. Marsh's can't do a good job in the christian markeplace. They 
can learn it— if they had the time and wanted to—but they don't 
want to dig into it.-

Calocuri has given distribution a good deal of thought and of-
fers some interesting insight. "As with most distributors, when we 
started in this business we tried to service as many religious book-
stores as possible. Last year we had accounts in 47 states—and 
our profits dipped for the second year in a row. I started analyzing 
our 1.800 accounts and found that in any given month we usually 
sold 600-800 of those accounts. Most distributors in this business 
use mail for delivery and a typical account doesn't buy 100 LPs. 
There's a great many 'twos and threes.' That kind of mail eats up 
your profit.-

So. eight months ago Colacuori began experimenting with an 
"inventory control- system. Realistically, it means exclusively rack-
ing a store. Five stores ( all in the Midwest) agreed to give him ex-
clusive racking privileges in the record department. Within a short 
time he discovered how much product he was moving. 

"For every store that agreed to the 'inventory control' system 
we could give up five non-exclusive accounts and still make more 
money. In every case the store either ( 1) sold more product or ( 2) 
sold the same and had less inventory. Now we're up to 12 stores 
and within the next year we'll have a separate sales force with two 

field men. We're shooting for 60-75 stores—this year—all in the 
Midwest where our strength is—and they'll be both secular and re-
ligious." 

Colacuori's revision of his distribution system was, of course, 
caused by a profit squeeze which is typical in the industry. Al-
though christian distribution companies are relatively new (within 
the past six years) several have already closed shop. Many have 
suffered severe losses but those reduced dollars are coming from 
areas other than mail. The most significant wedge in the christian 
distributors pocket is the discount structure. 

Word, for example, used to give a 60% discount to distributors. 
That figure is down to about 53% and most labels go no higher 
than 55%. Adding to the problem is a "category- system that 
many labels have constructed. They are: 

(1) Distributor—he handles in-depth inventory and sells to re-
tail. 

(2) Racks and one-stops. 53% discount. 
(3) Retail stores. typically 40% discount but sometimes up to 

45%. 

The problem is that most christian distributors are not classified 
distributors—they're considered one- stops and thus lose 7%. 
Calucuori and others argue that "I should be classified a distribu-
tor. Did you ever hear of a one-stop with a $5,000-a-month tele-
phone bill?" 
Compounding the problem are the coupons that entitle retail-

ers ( not distributors) to get one free for every four. With a typical 
retail discount four LPs ($3.98 X 4) run $ 15.32. Then with the re-
turn of the coupon the retailer gets a fifth LP for free. His cost per 
LP shrinks to $3.06. Handling the same amount of LPs, the chris-
tian distributor (who is classified a one-stop and, incidentally, not 
all are) is facing a cost of $3.28 per LP, or a 22-cent loss per al-
bum. 

Naturally. when you lose money you're not going to be in busi-
ness for long. That's one reason why the ranks of christian distrib-
utors are shrinking. Although there are approximately a dozen 
only about six are effective. Still, distributors such as Colacuori 
are optimistic. 

"This is a phenomenal growth market and our future is good 
because nobody—the labels or retailers— is in too good a financial 
condition. The supply chain in this industry has been pulling in op-
posite directions. Vendors competing against customers is un-
healthy but what we're going to see is a shakeup in labels: the big 
getting bigger and, ultimately, we'll be forced to work together.-

If labels and distributors are at odds when it comes to pricing, 
they're also miles apart when it comes to radio and in-store mer-
chandising as well. In this respect the christian distributor has 
fallen into the one-stop category. Few, if any distributors. work 
with radio and no more than one or two supply in-store merchan-
dising aids. Both of those areas of support are left to the label. 

In-store merchandising of religious product is on a par— if not 
better than that in secular stores. Posters, mobiles and full face LP 
display are commonplace. Benson, for example. has an aggres-
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HEAVEN AND NP 
EARTH RECORDS ibe Don 1;oeGrate 
Heaven and Earth Records is a new contem-

porary Christian label created by Terry Lough- Delegation 
lin, formerly the professional manager of Good 
News Records' publishing company. Produc- 
tion has already begun on the first of a series of 
children's stories and songs to be released 
early this fall. 

is Ready1 
. ,. 4% • 
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Heaven and Earth Productions and Heaven 
and Earth Music are the names of the produc-
tion and publishing companies also owned by 
Terry Loughlin which are now looking for 
"great" children's stories, "great" talent and 
"great" songs. 

Please feel free to send manuscripts, art-work 
or demo tapes to Heaven and Earth Records, 

le 

P.O. Box 4819, Panorama City, Ca., 91412 or 
call: (213) 896-0205. .. 

Heaven and Earth Records is looking for-
ward to ministering the gospel of Jesus Christ 
to God's children and the youth of the world 
and to people of all ages through stories and #1 Gospel Artist of tbeVear. 
songs. Thank you, Jesus! 

Not a Threat—But a Promise. 
Heaven and Earth Records also wishes to 

minister to the special needs of Christian re-
cording artists with its newly completed 16- 
track recording studio, " PEACE IN THE VAL-

The Contemporary Sound of Spiritual Consciousness, 

LEY." PL - = 
Peace In The Valley recording studio has al- 

ready had among its clients, Barry McGuire, 
Distributed 

— 
by Ay! Records 

Mike and Kathie Deasy, Jessy Dixon, Dannie- 903 18th Avenue South 
belle, Jan ny Grine, Scott Wesley Brown, Terry Nashville, TN 37212 

Clark and Bili Thedford. For information regard- 
ing the studio, write: 

Phone (615) 329-0642 

Donald Watkins Artist Relation 

Peace In The Valley 
A division of Dillard 8 Boyce Productions, Inc 

13915 Garber St., Arleta, Ca. 91331 
or call: (213) 897-2249 
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sive in-store merchandising (AIM) program that automatically 
ships posters. LP blow-ups, artist bios and radio spots with each 
release. 

Additionally. christian stores do not have the theft problem of 
secular outlets; consequently you'll find both 8-track and cassettes 
out in the open and not under lock and key. The theft loss is less 
than 1% per year. This, incidentally, is another strong argument 
for the point many make when they say christian and secular 
stores have different clientele, hence they're not in competition 
even if they carry the same product. What, for instance, would the 
theft percentage climb to if Tower Records unlocked all its 8-track 
and cassettes? 

At Maranatha Village (Orange County. California) there are 8-
track tape players spaced throughout the 1.000-square-foot 
record department. Customers can pick up a 8-track tape (placed 
beneath each LP) and sample the content through earphones. 
Maranathá displays approximately 350 LPs and tapes. 
There is. of course, no discounting of list price ($7.98 for most 

LPs). But, "no discounting" is deceptive. At Maranatha, as with 
many other stores, customers can buy three (mix tapes and LPs) 
and get one free. At times, there's a buy two and get one free pro-
gram. 
More than ever, christian radio is bring people into these stores. 

Much like the contemporary record store, contemporary christian 
radio is a new phenomena as well. Most emerged during the past 
five years. One of the first was KYSM-FM in Orange County. 
whose ratings give it a solid third place in the marketplace behind 
two AM rockers—KEZY and KW1Z. 

Christian labels are just becoming aware of this emergence. 
1979 is the first year in which Word is buying radio time. Sparrow 
is spending 15% of its budget on radio; Sonrise is co-oping with 
stores and 60% of Benson's $350,000 advertising/promotion 
budget will go into radio. 
Contemporary christian radio, however, is not in every part of 

the country. There's been resistance—even protest—by some con-
sumers in less liberal parts of the country that resent Jesus with a 
beat. 

Still, radio is growing. It's also becoming more important in pro-
moting christian concerts where artists, selling their own LPs, ac-
count for 10% of industry sales. Disneyland, for example, has a 
yearly "Night of Joy" in which it turns over the entire park to chris-
tian music. Last year more than 22,000 turned out and a good 
portion of the turnout was traceable to the radio promotion that 
went along with it. 

Calvary Chapel has weekly Saturday night (free) concerts for 
contemporary christian music. Artists such as Barry McGuire have 
performed at the event primarily for exposure and, of course, 
record sales. Unlike secular concerts, however, contemporary 
christian concerts have a long way to go. In fact, the field is still in 
its early growth stage. 
There are, of course, other forms of religious music aside from 

contemporary. Most notable is black gospel which is marketed in 

an entirely different manner. You'll find few black gospel artists 
(Andre Crouch is an exception) in christian bookstores. Primarily 
they are sold through black-oriented retailers. 

"There are." says Ery Bagley, Savoy's director of sales and mar-
keting. "few black gospel stores per se. More than 90% of the 
product is sold through black-oriented stores or some of the large 
chains such as Korvettes. Religious bookstores account for less 
than 10% of our sales." 

Distribution is through secular distributors, with no direct sell-
ing to black stores. Pricing is going to $7.98 (single LP) and $9.98 
(double). About 15% of all sales are in the tape category, primarily 
8-track 
As with most labels that deal almost exclusively in the secular 

market, black gospel companies are reluctant to reveal terms or 
discount structures. Suffice to say. it varies. 

In contrast to christian companies, labels such as Savoy spend 
almost its entire budget on radio ( in Savoy's case it will be in ex-
cess of $100,000 this year). 

Radio is a key in the market. Mel Reed, who owns Reed's 
(Berkeley, Calif.), one of the few retailers in the country that spe-
cializes in black gospel (more than 50% of his sales are in the 
area), is bothered by the time periods that are bought and the 
people who are buying it. 

"The biggest problem is that all these radio stations are in a rat-
ing race and they're afraid they'll lose ratings if they put black gos-
pel programs on any time other than 5 a.m. on Sunday morning. 
Who's listening?" 
Reed is bothered as well by the advertising dollars and where 

they come from. "A lot of those dollars are directed from com-
panies that are far removed (geographically) from the market and 
they might have a white person directing it. With that kind of ap-
proach they waste money. Sometimes they even play the wrong 
song on the LP during the spot. It's crazy. The only thing that's 
hurting black gospel is that there's no direction." 
Reed. as is the case with many specializing in black gospel, is 

not hurting. His sales this year will top $200,000. Typically, his LPs 
sell for $5.98 and tape goes for $6.91. His product knowledge 
(he's been in the business 30 years) is of enormous help in selling. 
This isn't the case with black-oriented stores. The product knowl-
edge is restricted to a few of the best sellers (James Cleveland) 
and the albums are usually tucked away in the corner of the store. 
Sound Warehouse, for example, a chain in Houston, has sev-

eral stores that are black oriented. One, in Tidewell, does about 
$1 million a year. About 21/2% of its stock is black gospel. Thus, 
black gospel in black-oriented stores seems to be sharing the 
same fate as christian music in secular stores. 
A much smaller segment of the religious market is Catholic mu-

sic. This is where mail order flourishes with about 20% of sales 
made through the mails to churches, music directors and con-
sumers. North American Liturgy maintains a mailing list of close 
to 100,000 while FEL Publications, Inc. has one of about 50,000. 
FEL, which has about 35 LPs in its catalog, is 12 years old and, 

explains Jim Boyd, "the material has not changed much during 
that time." 

Despite the lack of change in the music, much of it moves 
through christian as well as Catholic bookstores. North Ameri-
can's David Serey points out that "many Catholic bookstores 
don't call themselves Catholic. They're selling both contemporary 
christian music and tradition Catholic LPs." About 30% of North 
American's product goes to contemporary christian bookstores 
for sale. 

LP ( list) prices are all going (or have arrived) at $7.98. Stores 
usually purchase directly for 40% and sometimes, depending 
upon quantity, for as much as 55% off. The market is expanding 
and much of the credit for that growth may belong to the aware-
ness that both Catholic and christian bookstores have in regards 
to recordings. Books are still the key but when record sales in 
many of these stores start accounting for as much as 25-30% of 
the gross—with only 10% of the display area—eyes begin to pop. 
Mormon music is another music format that relies heavily on 

direct mail. Convenant, for example, has about 1,400 accounts. 
mostly bookstores that range in sales from $100 to $50,00 a year. 
The outlets are mixed and range from LDS bookstores to small-
town hardware stores. The customers are, of course, primarily 
Mormons with the bulk of sales in the Western part of the U.S. 
A typical account buys for approximately one third off retail 

(directly). Covenant has close to 190 LPs, records its own artists 
and does its own marketing. The label/distributor is beginning to 
record some folk and "softer" gospel rock which it feels "may get 
into some secular accounts." 
A natural tie for Mormon music has been Mormon books. Cov-

enant, for example, constructed a piggyback offer with Deseret 
Book Company (a Mormon publisher), an 80,000 mailer and 
wound up with a 15% response which is excellent in the mail order 
field. 
An interesting segment of the religious music market is Israeli 

or Jewish music. There are two distinct markets—the older Jewish 
customer who may not have been born in this country but still 
holds onto traditional language and music and the growing ranks 
of the young people (who may or may not be Jewish) that have 
visited Israel. 
Zemeron Trading Company (New York), which deals exclu-

sively in imported product from Israel, is enthused about the 
growth and the "market which is everyplace you find Jewish 
people." Consequently, most of Zemeron's imported sales come 
through large metropolitan Jewish centers—New York, Los An-
geles and Chicago. Tower, Korvette's and Sam Goode's carry Is-
raeli product as do many university bookstores. 
Zemeron sells for $7.98 with 40% off to retailers. The total vol-

ume is small compared with secular or other religious markets 
(about 50.000 LPs for Zemeron this year) but Hanna Bolick says 
that last year "sales were 10 times the previous year." 
House of Menorah sells both imported and domestic Jewish 

(Continued on page R-49) 

Contemporary Christian Music... 
It's more than music, 
it's a message 
of love! 

Rainbow Records 
8996 Fruitridge Rd #4 

Sacramento, CA 
95826 

Area Code 916 
383-4387 

A complete multi-track recording facility 
Designed to accommodate the needs of creative imaginations 

8996 Fruitridge Rd. # 5, Sacramento, CA 95826 Area Code (916) 383-4385 
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Worldwide TV 
• Continued from page R-32 

many of which find themselves in prime time slots competing 
directly against major network programs. 
Sometimes these shows fare surprisingly well in garnering the 

critical bottom-line Neilsen shares: WCFC, a three-year-old, all-
christian tv station in Chicago, recently managed to snare a re-
gional Emmy in the category of best entertainment series for its 
original show, "Windy City Alive," defeating nominees from six 
other area secular stations (including CBS, NBC and ABC). 
There are presently 25 applications for new religious tv station 

licenses before the FCC, which means that the rate of increase for 
christian stations has been growing at more than one per month. 
A dynamic increase, indeed. 

Religious programming draws heavily upon the 6,000 cable tv 
systems now in existence in this country. The FCC defines a chris-
tian or religious station as one that devotes at least one-third of its 
broadcast week and one-third of its prime time to religious-format 
broadcasting. 

This classification actually encourages religious broadcasting 
by allowing a qualified station (referred to as a "specialty station" 
by technical FCC definition) to be carried by a totally unlimited 
number of cable systems. This legislation was only passed a year 
and a half ago, and is looked upon as most favorable in reinforc-
ing the growth potential of the religious broadcasting field. 
As a result of the FCC's ruling, the number of religious tv pro-

grams has shot up by 20% in the last year and is expected to con-
tinue in an upsurge trend. 
What is causing this tremendous boom in christian broad-

casting? 
Well, for one thing, the zealousness and commitment on the 

part of religious leaders themselves who astutely realize the in-
stantaneous impact of broadcasting their credo via electronics. 
They have seen the effectivenes of a medium in which the results 
are almost immediate. Many of the new church leaders have 
themselves grown up on tv and are fully aware of what a powerful 
ally it can be in communicating the urgency of the gospel mes-
sage. 

Logistically, tv's sheer audience size in terms of the numbers of 
homes reached is unlimited. Tv has spawned its own generation 
which assimilates its information in a way neither print nor radio 
can match. 
The availability of satellite transmissions which make it possible 

to send programs across the ocean 24 hours a day has widened 
its influence to international proportions. Says Dr. Ben Arm-
strong, executive director of the National Religious Broadcasters. 
"There was a time when the church market lagged behind the 
secular market by about 10 years, but the instantaneous situation 
created by satellite transmission has changed all that." 
A younger, highly-skilled breed of programmers have entered 

the ranks of christian broadcasting, packaging and promotion. 
Religious artists have taken their cues from successful secular ap-
proaches and begun to capitalize on more contemporary ways of 
selling records, thus making their appearances more in demand 
in the tv marketplace. 

Also, a steady stream of secular artists who first made their 
name in rock, pop and MOR music has been crossing over into 
the religious field, doubling the visibility and drawing power of 
christian music. Artists such as B.J. Thomas, Debby Boone, Barry 
McGuire, Michael °martian, Dan Peek, Leon Patillo and Pat 
Boone have brought new energy and glamour to the ranks of reli-
gious recording. 
By the same token but in reverse fashion, several groups who 

have established reputations in gospel recording before moving 
on toward pop, such as the Oak Ridge Boys and the Statler Bros., 
have managed to center attention on the roots of their musical 
style and publicize the commercial appeal of religious music. 
Gospel record labels, spotting a potentially lucrative buying au-

dience at the end of the tunnel, have begun concentrating their 
efforts toward higher-volume sales through slicker and more com-
petitive marketing of religious product. They have increased tour 
support and provided financial assistance to pay for promotional 
tv appearances that offer their artists maximum exposure. 

In short, religious tv has stood back and taken a good measure 
of itself, and now it's striving hard to erase the antiquated and ster-
eotyped images that it once relied on. In the last few years, chris-
tian programming has leapfrogged from being the poor relative 
on the tube to a prime time commodity that combines family en-
tertainment with a genuine good-news message. 

It has certainly come a long way from the early religious cru-
sades televised in the 1950s and from the simple "repent-and-be-
saved" themes often associated with tv preaching. It is learning to 
explore different directions from those utilized by pioneers of 
christian broadcasting such as Billy Graham, Oral Roberts, Dr. 
Robert Schuller, Jerry Falwell and Rex Humbard. Viewers can still 
find the traditional church services and worship programs on their 
dials, but now they can also find many other formats to fill their 
programming needs. 

Personalities like Pat Robertson, Ben Kinchow, Jimmy Swag-
gart, Jim and Tammy Bakker and Paul Crouch have learned the 
winning combination of personality and charisma projected over 
the tv screen that keeps audiences tuning them in. 

Lester Sumrall, president and founder of LeSea Broadcasting 
in South Bend, Ind., has stated, "I'm convinced that the gospel in 
prime time can reach into homes that perhaps might never be 
touched any other way with the good news of Jesus Christ." 

Indeed, today's casual viewer might not even realize at first that 
he is watching a religious show. Turning the dial and finding El-
dridge Cleaver and Charles Colson together on the same pro-
gram translates as entertainment first, religion second. 

Gospel groups and religious figures from the realms of poltics, 
sports and show business are turning up more and more fre-
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An all-music show of contemporary Chris-

tian music with America's pioneer host of the 
syndicated religious music show. Designed 
exclusively for the non-religious radio station, 
"A Joyful Noise" features one hour of music 
per week without programming material alien 
to standard formats. 

With the "born again" trend in America, "A 
Joyful Noise" is reaching an ever-growing au-
dience. The marketplace is competing for 
listeners 24 hours a day with quality program-
ming. Are you? 

radio productions 
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NASHVILLE, TENNESSEE 37205 
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quently on major network talk shows, variety programs and spe-
cials. "Dinah!," "Mike Douglas," "Hee Haw" and the "Mery Griffin 
Show" regularly schedule gospel guests and have featured artists 
such as the Bill Gaither Trio, the Rambos, the Blackwood Bros. 
and the Boone Family. 

Spurred by the enormous response to its Tennessee Ernie 
Ford special earlier this year, which featured a number of christian 
musical artists, the Public Broadcasting Service is considering pro-
ducing a follow-up special later on this season. 
Johnny Cash recently hosted a Youth For Christ tv special 

which featured celebrity guests in a musical variety format. Reli-
gious composer-arranger Ron Huff handled the orchestration for 
the program, which is being aired on varying schedules through-
out the country. The success of the show should ensure others 
along the same line, notes a Youth For Christ spokesperson. 
The Gospel Music Assn.'s national Dove Awards are the subject 

of negotiations for major network airing that would carry them 
live for the first time in a prime time slot. 
And a new pilot called "Gospel Resurrection" has been filmed 

by Bill Arhos, producer of "Austin City Limits" at station KLON-
1V in Texas. If sponsorship is found, "Gospel Resurrection" will 
become a regular hour-long musical series that would be carried 
over PBS affiliates around the country, spotlighting contempo-
rary and traditional gospel artists. 
Gospel tv is making major forays onto the secutar networks, but 

perhaps nowhere has its influence been felt more keenly than in 
the establishment of its own three major networks. 

It's no secret among christian broadcasters that one day they 
hope to establish "the fourth major network" to compete solidly 
with ABC, CBS and NBC. Currently, they are addressing their 
programming energies toward developing a variety of shows with 
fresh innovative approaches that will appeal to a broad sector of 
the mass viewing audience. 
The oldest of the three main religious networks is the Christian 

Broadcasting Network, founded in 1960 by M.G. "Pat" Rob-
ertson. In 1973, Robertson began hosting a program he called 
the "700 Club." Today, this program is one of the most widely 
seen religious shows in the world. This show, along with others 
carried over the CBN airwaves, reaches approximately five million 
homes in the U.S. via commercial satellite, with an additional 220 
Iv stations across the U.S. and Canada carrying it. Overseas syndi-
cation reaches another estimated 22 countries. 

Also in CBN's programming schedule are such shows as "The 
Ross Bagley Show," which consists of video disk jockey interviews 
and clips of Christian artists in concert; and the "Hi, Doug" show 
with Doug Oldham, offering informal interviews with top religious 
musical guests. 
The growth pattern of CBN, notes its public relations director, 

David Hazard, has been relatively swift. In 1973, the network had 
only nine tv affiliates. In 1976, that figure had jumped to 82. By 
1978, it had soared to 192, and so far in 1979, CBN claims a total 
of 220 tv affiliates. 
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Robertson, a man credited with organizing and creating the first 
all-Christian broadcasting network, is also a far-sighted and crea-
tive tv programmer. He envisions a day not far off when his net-
work will be producing christian soap operas, sit-corns, dramas 
and children's shows that retain religious import within the trap-
pings of mass-appeal family entertainment suitable for airing over 
secular channels as well. 
"Our goal," says Hazard, "is to reach out to people who might 

never think of darkening the door of a church but need to receive 
the good news of christianity nonetheless." 
CBN, which is located in the Portsmouth, Va. area, owns four of 

its own tv stations and provides programming services for more 
than 3,000 cable systems. 

Slightly newer on the scene but no less influential is the PTL 
Broadcasting Network of Charlotte, N.C., founded in 1974 by its 
president, Jim Bakker. PTL broadcasts to approximately 215 affil-
iates, 3,000 cable systems, and a massive overseas audience via 
satellite hook-ups. 
The tremendous popularity of its flagship program, "PTL 

Club," which is hosted by Bakker and his wife, has focused na-
tional attention on this network. "PTL Club" features two hours of 
christian interviews, entertainment and music, including a full-time 
house orchestra and singers. 
"We try to communicate what we believe are universal truths 

through music, drama and creative visual effects," says PTL's di-
rector of music, Thurlow Spurr. "We tie together music with the 
theme for each day's program, and we combine a traditional and 
contemporary approach to highlight our message." 

Spurr also points to other programs on the PTL network as in-
dications of the imaginative approach being favored today by reli-
gious programmers. 

"We've developed several shows that we feel will appeal to both 
religious and lay audiences alike," he says. One of these is a 
women's program hosted by Tammy Bakker that offers groom-
ing, cooking and household hints. Another is a musical video disk 
show called "Accent On Music." And currently on the PTL draw-
ing board is a musical variety/game show that would feature 
songs by unknown christian writers to be performed by well-
known christian artists. 

Youngest of the "big three" christian networks is Trinity Broad-
casting in Santa Ana, Calif. Trinity began under the auspices of its 
parent tv station, KTVN (channel 40) in the Los Angeles area six 
years ago. Today, the network owns KPAZ in Phoenix and is build-
ing facilities in Seattle, Denver, Houston and Oklahoma City. Its 
programs are carried on more than 150 cable systems 24 hours a 
day, reaching an estimated three million viewers, with syndication 
to 12 other U.S. cities and transmission to 13 foreign countries. 

Trinity produced 45 of its own tv shows at its California head-
quarters. Included in these programs are Nancy Harmon's "Love 
Special," "The Roger Show" with host Roger McDuff, "Spirit 
Song," and "Faith That Sings," aimed at senior citizens with a for-
mat of primarily sacred music and traditional hymns. 

"In the past, it was tough to break into tv," comments Sam 
Starr, director of satellite services for the Trinity Network "Money 
was scarce, and there were very few programs. Those that there 
were on the air were traditional and conservative, with strong 
roots in inspiration music. Today, there are christian stations surg-
ing up everywhere, and we are able to produce class A shows." 
One of Trinity's stellar attractions is "High Adventure," a show 

which spotlights interviews zeroing in on famous born-again per-
sonalities. Past guests on this program include Lulu Roman, Ca-
rol Lawrence and Robert Goulet, Pat and Debby Boone. 

Appealing to a younger audience is "Maranatha Concerts," 
which Trinity has designed in the "Jesus-rock" vein. Guests on this 
show have included Ban-y McGuire, Evy Tornquist, Andrae 
Crouch and the Disciples, Sweet Comfort and Reba Rambo. 

With these networks and their countless other christian coun-
terpart affiliates around the country, the time has come when reli-
gion no longer has to take a back seat on the tube, begging for the 
unwanted time slots and less expensive time periods to become 
available on secular networks. 

For the first time, religious programmers have budgets of their 
own, coupled with technical expertise, electronic know-how, and 
the marketing and merchandising capabilities to utilize television's 
maximum thrust. 
The challenge ahead is exciting, and christian programmers are 

rising to meet it. Yet one of the key factors in confronting this 
challenge is financial assistance, and it has so far been the weak 
link in the chain. Religious tv stations have traditionally relied on 
viewer subscriptions and donations, plus funds received through 
periodic crusades and telethons. Sponsorship on a consistent 
basis is critical, especially if christian programs are to compete in 
the expensive arena of big-time secular tv. 

Says Joe Moscheo, active in the gospel music field for 20 years 
and now director for affiliate relations at BMI, Nashville, "One of 
our main problems is one of support. There is no longer any ques-

(Continued on page R-50) 

Retail Challenges 
• Continued from page R-47 

productions, primarily through the mail to about 150 accounts 
that range from department stores to Hebrew bookstores. As with 
Zemeron, House of Menorah goes direct to the retailer with a list 
of $7.95 and a similar discount structure. 

Internationally, religious music is in its infancy. Word, with of-
fices in Europe and Canada, has made the most progress but the 
growth is just beginning. What will happen internationally in the 
future depends greatly on what is going to happen domestically. 
That growth, however, is facing some distinct marketing hur-

dles. But, if those barriers can be overcome, religious music may 
turn out to be the greatest growth area in the music industry's fu-
ture. Bill rd 
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Fullerton, CA 92631 
714/773-0382 • 213/429-4862 
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3844 E Foothill Blvd, Pasadena, CA 91107 Telephone (213) 577-1224 

MOR Gospel...Contemporary Gospel... 
Country Gospel.. . Black Gospel... 
Spanish Gospel 

Coast to coast. Universal Broadcasting 
features Gospel Music to fit the needs of 
the market. You can hear a Universal 
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GREATER LOS ANGELES 
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GREATER LOS ANGELES 
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For more information contact 
DICK MARSH, Vice-President 

GREATER NEW YORK - LONG ISLAND 
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AWARD RECORD MFG., INC. 
11016 La Cienega Blvd. 
Inglewood, Ca. 90304 

Phone: (213) 645-2281 

Specializing in high quality 

production and custom 
record 'album manufacturing 

PRESSING - PROCESSING 
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• Continued from page R-34 

Bonsall credits the gospel industry for imbuing the Oaks v4th 
their dynamic style. "None of us would trade the experience we've 
had coming up in the business. It's taught us a lot about stage per-
formances, because gospel groups really get out and get it. And 
back in those days, sad to say, it was competitive—you know, who 
could sell more records, who could outpreach the other. So you 
learned when it was your time onstage to go out there and really 
go after it and make it hard for the act that followed you." 

For a time, the Oaks thought gospel music's appeal could be 
widened. "We had hopes," Bonsall explains, "of making gospel 
music what you see now onstage—the Oak Ridge Boys singing to 
thousands of people. We wanted gospel to be that. It just didn't 
work" 

If appealing to the many instead of inspiring the few was the for-
feit of Eden to the Oaks, then the serpent was money. "To do 
what we wanted to with our career," Bonsall says, "required a lot 
more money than gospel music was providing." But, he insists, the 
lure of lucre is common—and understandable—even among 
avowed gospel acts. "Some will say they're not in it for the money. 
But money is important. That's why a lot of gospel groups relied 
so much on those record sales in the hallways after the concerts— 
because promoters did not pay decent money. If a group went 
over big onstage, it usually sold a lot of records." 
Was there ever any thought of changing the group's name to 

accelerate popular acceptance? "Some thought we should," Bon-
sall admits, "but a name is really what you make it. Some think the 
Oak Ridge Boys is restrictive now, that it sounds too country " 
The Oaks are not convinced. B II rd 

Inspired Concerts 
• Continued from page R-44 
traditional gospel along with other forms of gospel, from his New 
York location. 
Among the major gospel promoters in the country are Harold 

Zimmerman, who started the Jesus fairs, Ephrata, Pa.; Ray John-
son of New Earth Concerts, Houston; and Owen Shackett, Ta-
coma, Wash. 
The Jesus fairs are presently booming, according to Wayne 

Coombs. New York's Shea Stadium reeently held a fair which 
drew 40,000 people; another in Orlando, Fla., pulled in 30,000 
and Washington state held a Jesus fair with 12,000 paid attend-
ance. The talent budget for the Washington fair, which featured 
B.J. Thomas, Andrae Crouch, Archers and others. totallud 
$100,000. Billboard 

• Continued from page R-49 

tion that we can create fine tv shows, that we know how to operate 
the cameras and edit the film. 

"But now we have to make sponsors aware that there is a mar-
ket. We need to be actively researching our demographic market 
with studies that show who our audience really is. 
"And we must convince religious viewers to support these pro-

grams financially and eradicate the stigma of never mixing reli-
gion with business." 
Comments Larry Black, director of public relations for Para-

gon Records, a religious record and publishing company based in 
Nashville, "The tv market is the animal we now must break. We 
need to do our homework regarding tv. We've got to learn the 
best ways of packaging our shows. And most important of all, we 
must convince christian sponsors to back us in major prime time 
tv shows. The lacking ingredient is financial commitment." 

David Benware of David Benware & Associates, an audio-video 
production company, agrees. "We're still playing by the seat of 
our pants. Gospel is still lacking good exposure. The religious 
recording industry has done almost no research into the tastes of 
its audience. We don't know who's buying our product, and we 
don't know who's watching our shows." 

However, cautions Benware, "We must also be realistic about 
our audience and not overinflate the potential of our market." 
"We are getting the religious stations now and the outlets," ob-

serves Dr. Armstrong. "The other side of the coin is the program-
ming itself. We must create shows that people want to watch." 

In September 1979, the World Administrative Radio Confer-
ence will hold a critical international meeting in Geneva, Switzer-
land. The purpose of this conference is to allocate the inter-
national communications frequencies for the next 20 years. 

If the members vote for an open-skies approach, satellites will 
enter an intensified period of proliferation, accessible to all. This 
will benefit the Western world, and particularly, christian broad-
casting which depends heavily on the satellite system for increas-
ing its audience shares. 

If, however, members at the conference vote for a limited 
closed-skies approach (as the Eastern bloc favors), there will be a 
curtailment of free access broadcasting, a blow which christian 
broadcasters are actively seeking to prevent. 
The past five years have been tremendously active and progres-

sive ones for religious communication, and television is the cor-
nerstone to its future. --
"More than any other single force today, television is bringing 

the fragmented areas of religion together," sums up Moscheo. "It 
is making the separate factions aware that the message of religion 
and entertainment is not mutually exclusive. Our challenge now is 
to provide programming that is so good everyone will tune it in." 
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SKY-LITE ENTERPRISES 
Box 43 

Reading, Minnesota 56165 

is proud to announce two one-hour 
Gospel Music formats . . . MOR / 
Contemporary " Music for the 
Good Life" and country style 
"From the Heart of the Country" 
• . . each format is a weekly show 
of 59 minutes-50 seconds . . . 12 
minutes commercial time built in 
. ON THE AIR: WVLV, Lebanon, 

PA; KSUM, Fairmont, MN & KWOA-
FM, Worthington, MN . . . Demo 
tapes available . . . FREE month's 
trial . . . 

CALL COLLECT 
507/926-5924 
or return this: 

Name: 

Address 

MOR Contemporary demo: 

Country Demo: 

Letter, of Info 

Rates are based upon 1 prime minute rate of advertising 
with a maximum rate. 

FREE 
GOLD RECORD 
If you are involved in con-
temporary Christian music, 
you need to know Mickey 
and I3ecki 
"1 can't think of o Christian 

performing artist or group I 

enjoy more" 
DARRELL A HAPILS ores Srolsono Records 

II se 

"Mickey and Deck' are 
God-called originals" 
W1NISIE PRATNEY author evongehst 

"Mickey and Decki's third 

(and best) recording should 
establish their ministry as o 
jewel in the Christian musi-

cal firmament" 

CONVERSTONE newsooper 

CALL 800-348-4677 
and ask for your free gold re-
cord sampler of Mickey and 
Becki's music Maiden Music 

"One 

of 

the 

nation's 

leading 

black 

gospel 

record 

companies. 5 5 

RECORDS 
P. 0. BOX 1125 — SHREVEPORT, LA. 71163 

os supply lasts 
333 Park St 

Upper Montclalr NJ 07043 
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Industry Is 
Combatting 
Hi Fi Slump 
In All Areas 

MANUFACTURERS, DISTRIBS, DEALERS JOIN 
• Continued from page 1 
vent of high priced, highway hi fi, has run 
somewhat out of gas. 
The reasons, in addition to the slumped 

economy pinching the overall hi fi industry, 
are gasoline shortages which have consumers 
less car-oriented, and the likelihood of fewer 
car sales generated from Detroit, a situation 
which could be further aggravated by the pos-
sibility of an automobile maker's strike. 
"We're definitely in a recessionary atmos-

phere," states Sandy Cohen, a sales executive 
at TDK. "But it's not across the board. 
You have some hi fi dealers doing well while 
others are not. One big chain on the West 
Coast, for example, is down 30%. Yet another 
chain is having a record year. Some chains are 
going out of business with others perilously 
close to Chapter XI." 

Addressing himself to the supplier end, he 
continues, "We were off in March and April 
and yet May and June were record months. 
How do you explain that? 

"It's also true." he adds, "that some major 

stereo manufacturers are in deep trouble. I 
think you are going to see a weeding out over 
the next six months, particularly at the retail 
level. The good, strong merchants have no 
great worries." 

Certainly the picture nationally at the retail 
level would support his contentions. Major 
factors—like a Layfayette's in New York—have 
gone through substantial financial difficulties. 
The big electronics chain has closed its West 
Coast stores. 
A major shakeup in San Francisco recently 

saw Sun Stereo, a large West Coast chain with 
12 stores, close three stores in the Bay Area. Its 
headquarters are in Fresno. The reasons for 
the closings, according to the chain, were high 
advertising costs and the fiercely competitive 
nature of that market. 

Additionally. Cal Stereo, another major 
West Coast discounting hi fi chain with mul-
tiple stores in Los Angeles and San Francisco, 
closed five Bay Area outlets and is now con-
centrating on Southern California. The chain 
just opened outlets in Anaheim and Bak-

ersfield to give it 17 stores overall. Reason for 
the Southern California emphasis is that busi-
ness up north has been soft whereas southern 
area stores are doing better. 

Other recent closings around the country in-
clude: West Coast Stereo, an Oakland. Calif., 
dealer declaring bankruptcy: Arizona Audio, 
a three-store chain in Phoenix, filing bank-
ruptcy in that state and reportedly owing some 
$2 million to 900 creditors; and Hi Fi Fo Fum, 
a Tampa. Fla., chain of four outlets which just 
filed a bankruptcy petition in Federal Court 
there. 
Some other chains, large and small, around 

the country are also said to be struggling, par-
ticularly marginal operations. 
At the same time, however, hi fi retailers in 

the mixed bag picture are doing well. Tandy 
Corp., for example, the parent company of the 
national Radio Shack chain, has reported that 
sales were up 13% in the first three months of 
this year over the equivalent period of 1978. 
Some industry observers claim that the 

(Continued on page 38) 
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62 Hi Fi Firms Set 
For N.Y., Chi Expos 
NEW YORK— More than 62 hi fi 

companies already have signed up 
to exhibit at the fall New York and 
Chicago Hi Fi Stereo Music Shows. 
according to producer Terry Rogers. 
Some 40 firms are set for both the 

Oct. 4-7 run at the New York Statler 
and the Nov. 8-11 Pick Congress 
event in the Windy City. with 15 
only in Gotham and seven in Chi 
alone. 

Special events, including evening 
disco entertainment, are planned for 
both events, and the Rogers organi-
zation again will back both shows 
with a heavy promotion package. in-
cluding special hi fi sections in local 
newspapers. 

Additionally, at least 12 New 
York retailers will be participating 
here, and five Chicago dealers are 
the first to announce their involve-
ment in that city. 
More retail involvement is espe-

cially encouraging in view, of the 

less than healthy activity in many 
audio outlets through the first half of 
1979. reflecting the general eco-
nomic picture. Rogers observes. 

Set for the Manhattan show are 
American Audiophile. Audio Audio 
Inc.. Audio Command Systems. Au-
dio Exchange. CSA Audio Design. 
Audio Breakthroughs. Sam Goody. 
Harvey Sound. Lafayette. Park Ave. 
Audio and Rabson's/Stereo Ware-
house. First commitments in Chi-
cago include Musicraft. Studio Sys-
tems. United Audio Centers and 
Victor's Stereo, while the Radio 
Shack chain will be participating in 
both events. 

In audiophile recordings. a grow-
ing profit area for hi fi outlets. Crys-
tal Clear, Direct Disk Labs. PCM 
Records and M&K RealTime will 
be in both cities, as well as multi-la-
bel distributors Discwasher and Au-
dio-Technica. 

(Continued on page 38) 

Lux Bows `Thinking' Cassette Line 
NEW YORK—As anticipated 

when it previewed its "thinking" 
cassette shell at the Winter Con-
sumer Electronics Show in Las 
Vegas ( Billboard. Feb. 3. 1979), Lux 
Audio of America is entering the 
blank tape mart here. 

Initially shipping both a premium 
normal bias ferric oxide and a high 
bias cobalt-doped formulation. Lux 
will have metal- particle cassettes 
very soon, according to Colin Evans, 
national sales manager who has 
added responsibility for the new 
line. 

All three formulations will use the 
patented five-screw Lux shell with 
two separate skew adjustments ( less 
distortion and more high frequency 
bandwidth) for recording and play-
back heads, an electronic time sen-
sor built into the pinch-roller and 
calibrated to the real-time digital 
tape counter, plus and extra pinch 
roller that provides more tension 
and prevents slippage. 

Lux is using premium tape from a 
major Japanese manufacturer, with 
pricing as projected earlier some-
what higher than competitive high-

AUDIO 81 VIDEO MASTERS 

Magnetic Tape Protection Vital 
NEW YORK—With the current 

U.S. energy crunch mandatirg ther-
mostats set at 78 degrees in public 
puddings. the protection of vital 
magnetic media—audio and video 
master tapes in particular—becomes 
even more vital, industry sources 
agree. 
With the music industry moving 

tnto the video era, initially with in-
store promotional ‘ ideotapes. and 
very soon with home videodisks and 
videocassettes, the care of video 
masters for longer life is becoming as 
important as the master audiotapes. 
Companies like Bonded Services. 

with a major storage complex of five 
acres in Fort Lee. NJ.. across the 
Hudson River from Manhattan, are 
among those now actively seeking to 
provide this protection. 

Bonded started with volatile ni-
trate film in 1945. and has since ex-
panded into a global network of 
storing and servicing every tape of 
media from movie and television 
film to computer tapes and disks, 
and most recently audio and video-
tapes. 
One of the firm's first music 

clients was Roulette Records in the 
early 1960s for its masters, with a 

number of others added in the last 
decade, according to the firm's Mi-
chael Pennacchia. 
CBS Records was the first major 

label to take over an entire concrete 
and steel vault several years ago. and 
Aucoin Management ( Kiss) took 
one last year. Other label clients in-
cluded Elektra/Asylum. Casa-
blanca. RSO. New World, Infinity. 
Abkco and Audio Fidelity. 
A number of top artists maintain 

their own tape libraries with 

Safe Tape: Michael Pennacchia of 
Bonded Services pulls a master tape 
from the Kiss vault in Fort Lee, N.J. 

Bonded, including Bob Dylan, John 
Lennon and Yoko Ono, Peter 
Frampton. Paul Simon and Barry 
Manilow. Among production com-
panies are CAM/USA. 
Home Box Office began storing its 

home video cable tape and film 
there last year, and Pennacchia ex-
pects the record labels and artists 
will begin using the facilities for 
video tapes very soon, since the basic 
temperature and humidity require-
ments are similar. 

Proper storage and handling are 
the key to long lasting tape life, and 
since tape is meant to be a reusable 
medium, costly losses can be pre-
vented with proper handling and 
care, he notes. 
The five basic requirements for 

optimum storage of any magnetic 
program material include: 
• Preparation & Storage Condi-

tions—The 3M brochure -Storing 
Magnetic Recorded Tape" empha-
sizes the reel should be returned to 
its container, which should be stored 
on edge with the reel upright. Tape 
wind tension is one of the more im-
portant elements, with two to three 
ounces per quarter- inch of tape 

(Continued on-page 38) 

end product. The XM-1 normal bias 
is suggested $6.25 for a C-60 and 
$7.75 for a C-90, with the XM-I1 
high bias at $6.75 and $8.95 respec-
tively. The initial C-46 X-IV metal 
cassette will be around $ 10 list. Evans 
says. with a C-60 later this year. 

Initially at least, the patented time 
sensor feature with readout in min-
utes/seconds is usable only with two 
new Lux decks, though the special 
shell may be licensed to other firms 

in the future. The top of the line 
5K50. a three- head unit with full 
memory at $ 1.995 list, and the K-12. 
also metal-capable with memory at 
$995. are the first decks for the tape. 

The XM-I and XM-11 cassettes al-
ready are in the hands of most of the 
275 Lux dealers in the U.S.. with 
Sam Goody here one of the first 
metro area chains to get the line. 

Distribution will be limited to Lux 

(Continued on page 38) 
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Tape Protection Seen Vital 
• Continued from page 37 . 

width sufficient for a firm, stable 
wind. Tapes with other than heavy 
duty binder systems may benefit 
from rewinding every 6 to 12 months 
to relieve internal pressure. Audio-
tape should be stored on the takeup 
reel to reduce noticeable print-
through. 

Bonded's retention standards are 
maintained in accordance with specs 
of manufacturers and production 
houses, Pennacchia notes. Environ-
mental specs are temperature of 70 
degrees ± 1 degree and humidity of 
50 ± 3g. on a 24-hour basis. 

• Safety & Security— Fireproof 
concrete and steel vaults offer the 
best protection, with Bonded's 16 
buildings incorporating a fire sup-
pression system with both chemical 
and sprinkler elements. All are 
wired with an American District Te-

BERLIN FAIR 
FIRST VIDEO 
SHOWCASE 

BERLIN The International 
Funksusstellung here Aug. 24-Sept. 
2. commonly known as the Berlin 
Radio-TV Fair. will include a spe-
cial videocassette exhibition for 
dealers, showings of available prod-
uct being held in the Berlin Film 
Center. 

This section of day-long screen-
ings runs on two days' only. Aug. 25 
and 27, and is said by the organizers 
to be the first ever event in this field 
staged in Europe. 
Another first is the publication of 

a "neutral system" catalog of video-
cassette material available, includ-
ing most categories of product. in-
cluding music, education, sex, and 
hobbies. 

legraph security system, and all em-
ployes are bonded as well. Pen-
naccia points out. Outside security 
service bureaus also are used. 
• Service Programs are handled 

exclusively by the firms employes. 
and transported locally in its ve-
hicles. Unless special arrangements 
are made, programs are delivered 
only on written request. 

Scheduled or demand delivery 
service can be set up to the client or 
designated consignees. with pickups 
made at the time of deliveries. Emer-
gency retrievals are available to cus-
tomers 24 hours a day, seven days, 
with out-of-town or export ship-
ments made in accordance with each 
client's requirements. 
• Library Control—Virtually ev-

ery tape storage firm provides a 
card-file inventory system for its 
customers, which is part of Bonded's 
standard charge. Pennacchia notes. 
as masters are separated from sub-
masters, dupe materials and dubs. 
Available at a small premium is the 
Bondex computerized catalog and 
index system that maintains library 
management information for all 
tape programs under system control. 
It provides periodic inventory and 
management reports in a readable 
and flexible printout format as well. 
• Reliability—Any reliable tape 

protection program should provide 
a totally effective system for storage. 
preservation and management of 
materials. 3M technicians have tor-
ture-tested tape to compress the 
equivalent of 100 years of use into 
several months with no appreciable 
physical change or quality of sound 
reproduction. While it's impossible 
to prove that recorded information 
can be retrieved after a century or 
more, the proper handling and stor-
age according to manufacturer's 
specs will increase the probability of 
maximum audio and video recovery 
after extended storage. 

eallStiehl 

We Give You 
ONE SOURCE FOR: Phono needles and cartridges: accessory lines — 
audio, telephone. CB, tape and record care. Largest inventory in the 
industry makes you first with the latest. 

SALES SUPPORT: The most complete catalogs in the business. A wide 
variety of sales aids, displays and merchandisers. 

- FACTORY SUPPORT: Most orders shipped within 24 hours of receipt. 
Most knowledgeable representatives in the industry! 

HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits 
from a minimum of store space. 

WRITE US TODAY ON YOUR LETTERHEAD FOR 
COMPLETE INFORMATION. 

PFANSTIEHL 3300 Washington St., Box 498, Waukegan, IL. 60085 

Needles and Pfantone 
Accessories give you sound 
profits for these sound reasons: 

No. 410 
FLAT SHIELD 

• 
No. 510 

FLAT- FOAM SHIELD 

"dip 

NO 
FULL- FOAM SHIELD 

(,°#41e., 

No. 901 No. 302 

SPECIAL CASSETTE PINS No. 508 

FOAM SHIELD 8 TRACK FOAM PAD 

SPECIAL DESIGNS ON REQUEST 

No. 470M 
CASSETTE FULL SHIELD 

No. 201 

CASSETTE 
SPRING PAD 

OVERLAND P0 515 ejog Pierce St 

PRODUCTS 
Fremont. Nebr 68025 
Phone 402 721 7270 

No. 208 
8 TRACK 

CARTRIDGE 
SPRING PAD 

HIGH TECH AUTOSOUND—New car stereo testing facilities at Sparkomatic Milford, Pa., headquarters include an an-
echoic chamber, left, vibration-free and immune from sound frequencies, for accurate speaker testing, and a radio 
testing room, right, with double-screened walls to prevent any outside signals from entering. Equipment is designed to 

handle up to 35 tests. Entire six-figure investment is part of the firm's major expansion moves. 

CBS Buys 
Ampex Chi 
Tape Units 

C11 ICA(iD—Ampex Corp.. once 
one of the recording industry's larg-
est custom ¡ape duplicators, cut its 
last link with an agreement to sell 
CBS Records the machinery and re-
lated inventory of its facilities in 
suburban Elk. Grove Village for an 
undisclosed amount of cash. Sale is 
effective July 31. 
The original agreement disclosed 

exclusively here ( Billboard. April 22. 
1978). called for Ampex to take over 
certain CBS custom duplicating 
business on a long-term basis. with 
CBS in effect assuming the approxi-
mate three years then remaining on 
Ampex's lease. 
Now after about 18 months'. 

George Ziadeh. vice president and 
general manager of the Ampex mag-
netic tape division, said the sale will 
permit his company to concentrate 
its resources on more profitable and 
faster growing segments of the mar-
ket, such as videocassettes. 
Ampex announced at the recent 

Summer CES it had received a li-
cense to manufacture and market 
VHS format videocassettes. with 
full-scale production "in the near" 
future at its Opelika. Ala.. manufac-
turing plant. The firm began manu-
facturing and marketing Beta for-
mat videotapes last year. 

For CBS. the equipment and in-
ventory purchase is just another in-
terim step before its new multimil-
lion-dollar duplicating and pressing 
facility near Carrolton. Ga.. begins 
operation by mid- I980. 
The Elk Grove Village plant has 

taken some of the pressure off the 
main CBS tape duping facility at 
Terre Haute. Ind., which reached its 
height during the combination of 
the 1978 winter energy crunch and 
lack of capacity for C'BS' own and 
custom tape product. 

New Lux Cassettes 
• Continued from page 37 

dealers initially. Evans notes, based 
on the success of a similar branded 
line for Nakamachi. However, other 
selected high-end audio dealers may 
carry the cassette in the future, once 
the number of decks that can make 
full use of the features is broadened. 

Evans doesn't expect any rep con-
flicts with the new tape line, due to 
the audio marketer's relativel\ lim-
ited distribution and dealer network. 

In the absence of vice president 
Bob Bowman. he wouldn't comment 
on possible future involvement in 
videocassettes. also on a branded 
basis, but the market is being 
watched for that eventual possi-
bility. STEPHEN TRAIMAN 

MK Reshaping U.S. Tape Team 
NEW YORK—Ken Kohda. \ lee 

president of TDK Electronics, has 
added the title of general manager 
for the U.S. audio/video tape mar-
keter/manufacturer, as part of an 
overall restructuring and strength-
ening of headquarters operations. 
With the departure of marketing 

head Bud Barger to BSR ( Billboard. 
July 14. 1979). Kohda now has pri-
mary accountability for all U.S. sales 
and marketing policy and decision 
making. according to president Sho 
Okiyama. 
The revamped management team 

includes the previously announce-
ment appointments of Ann Bout-
cher as advertising and publicity 
manager. and Ed Pessara. who 

joined just before the Summer CES 
in the new post of national video 
product manager. similar to his posi-
tion at WC. 
Sy Evans, national sales oper-

ations manager, will centralize key 
account communications. and Jim 
Dowling joins as personnel director, 
with responsibility for general office 
management also. 

In the field sales area. Lee Adams 
is new Western regional sales man-
ager. reporting to sales manager 
Sandy Cohen in the Los Angeles 
branch. John Means joins as territo-
rial manager based in Houston, and 
new rep firms include SER. Inc., in 
Chicago. and Abrams Marketing in 
San Francisco. 

Hi Fi Trade Fights Slump 
• Continued from page 37 

number of hi fi retailers filing bai 
ruptcies and closing stores is not that 
much more unusual than in pre-
vious years. However, they do point 
out that the marginally thin opera-
tions combined with the increasing 
cutthroat merchandising approach 
now common in many markets is 
aggravating the situation. 
The same shakey situation exists 

at the manufacturer level. Numer-
ous major hi fi suppliers, both do-
mestic and foreign. have been is-
suing less than desirable financial 
statements recently. 

Superscope/Marantz. a major 
factor in consumer hi fi for years. re-
mains plagued by financial woes 
that have resulted in four straight 
losing quarters. 
The firm has already phased out 

its low lo mid fi Imperial line but de-
spite eKecutive and marketing 
changes. a recently announced debt-
restructuring plan of $55.7 million 
has fallen through because the firm 
couldn't meet certain unspecified 
terms. 
Other hi fi firms are reported in 

substantial financial difficulties. 
One firm. Sankyo Seiki, has com-
pletely withdrawn from hi fi mer-
chandising in the American market. 

According to Falkon Davis, sales 
manager, the company believed that 
it would have been unable to main-
tain a long range profit on hi fi be-
cause of the continuing competitive 
nature of hi fi merchandising and 
the continued slowdown of the U.S. 
hi fi market. 
Garrard recently reported a loss of 

$14.5 million in fiscal 1979. In fiscal 
1978, Garrard lost some $ 10.9 mil-
lion. And parent company Plessey 
indicated that consumer product 
sales, mostly from Garrard, were 
down 11.7% to $39.1 million ( Bill-
board, July 7, 1979). 
The Leading U.S. manufacturer 

and marketer of hi fi components, 
U.S. Pioneer, in order to hypo busi-

ness. is inaugurating a massive and 
aggressive campaign at retail for the 
fall. 

Involved are anywhere from I.5ei 
to 25ei discounts at the wholesale 
level, including discounts on popu-
lar Pioneer products. The big sup-
plier will support dealers with a na-
tional television campaign. 
Combined with the back to school 

period and the general upswing in 
the economy that fall typically 
brings, the firm hopes to breathe a 
healthy surge into the hi fi industry. 
One possible effect of the current 

energy crisis could be an increased 
emphasis on home entertainment in 
general. With consumers possibly 
staying at home more, an upsurge in 
the purchase of audio components, 
home video equipment and records 
and tapes could occur. 

N.Y., Chi Hi Fi 
Expos Building 
• Continued from page 37 

Companies signed for New York 
and Chicago, according to Rogers. 
include ADC. Aiwa America. Alli-
son Acoustics, Audio Technica. 
Avid. B.I.C.. Bose Corp., Cerwin-
Vega. dbx. Denon. Discwasher. 
Dual/United Audio. ESS. Gusdorf. 
Heppner Sound. Hitacki. KEF, 
Kenwood. 

Also: Lentek. Lus Audio. Miller 
& Kreisel Sound. Mordaunt-S hon. 
Onkyo. Ortofon. Phase Linear. Polk 
Audio. SAE, Sansui. Shahinian 
Acoustics. Shure Bros.. Sound 
Guard/Ball Corp.. Stax. Tandberg. 
TDK Electronics, Toshiba and Ze-
rostat. 

Set for Gotham only are Altec 
Lansing. Associated So-und. Audio 
Dynamics Pro Products. Audio 
Pulse. BSR ( U.S.A.). Garrard/Ples-
sey.. Harman-Kardon. Hartke Sys-
tems, Jensen Sound Labs. JVC. 
Kirksaeter. NAD ( U.S.). Sony Mag-
netic Tape and Spectro. 



Radio-TV Programming 
- BILLBOARD ARBITRON 

DJ RATING PERFORMANCE 
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Following are Arbitron trends of top DJs' performance in morning drive. 
Shown are rating shares or percentages for total listening audience over the 
age of 12 in the last five Arbitron reports. 

CLEVELAND: 

Monday-Friday 6 a.m.-10 a.m. 

STATION 
CALL 

LETTERS 

Jan.- 
Feb. 
78 

April- 
May 
78 

July- 
Aug. 
78 

Oct.- 
Nov. 
78 

Jan.- 
Feb. 
79 

STATION 
CALL 

LETTERS 

WDOK-FM 9.1 10.0 7.9 4.4 WDOK-FM 

Dave Pelunis' Format: beautiful 

WGAR-AM 7.5 8.8 6.3 8.9 WGAR-AM 

John Lanigan Format: contemporary 

WGCL-FM 3.0 3.5 3.2 4.8 WGCL-FM 

Phil Gardner Format: Top 40 

WHK-AM 11.8 10.6 

Garry Dee"' Format: country 

13.1 9.6 WHK-AM 

WJMO-AM 4.4 5.7 5.3 4.6 WJMO-AM 

Mike Love*** Format: black 

WJW-AM 6.3 3.2 4.8 5.4 WJW-AM 

Ronnie Barrett**** Format: MOR 

WKSW-FM 2.2 3.0 2.6 4.1 WKSW-FM 

Bob McGee***** Format: beautiful-Schulke 

WMMS-FM 5.1 7.1 7.1 7.8 WMMS-FM 

Jeff Kinzbach Format: AOR 

WC1AL-FM 7.8 10.3 7.4 8.9 WCIAL-FM 

Ted Hellman****** Format: beautiful-Bonneville 

WWWE-AM 8.7 6.7 8.5 6.6 WWWE-AM 

Jay Michael Wilson******* Format: MOR 

WWWM-FM 2.7 3.1 5.0 3.1 WWWM-FM 

David Spero******** Format: AOR 

WZZP-FM 3.2 2.7 2.4 

[ Cleveland Reynolds* * *>*** Format: Top 40 

Peiunis, who was at the station for six months, has been succeeded by Ted Hallamah. He was preceded 
Dy Tom Armstrong. 
**Dee is on leave due to an illness and is being temporarily replaced by Don Imus. 
'**Love has been with the station since late last year and was preceded by Elgin Reynolds. 
'***Barrett was succeeded in the spring by Tom Armstrong, who moved over from WDOK 
*****McGee left the end of February and has been succeeded by Ted Lux. 
******Hellman left M May and has been succeeded by Ed Fisher. 

left two months ago and has been succeeded by Pete Franklin. 

*****".*Spero left a month ago and has been succeeded by Doug Johnson. 
*****"***Reynolds left three months ago and has been succeeded by Steve Norris. 

2.6 WZZP-FM 

 Vox Jox 
• Continued from page 20 

Greater Media's WMJC-FM 
(Magic-95) Detroit has a new on-air 
lineup: Phil Berry, 6 to 9 a.m.: Steve 
Trealla, from 9 a.m. to noon: Rod 
Prahin, noon to 3 p.m.: Eddie Rog-
ers, from 3 to 6 p.m.: Craig Hunt, 
from 6 to 10 p.m.; Mark Taylor, 
from 10 p.m. to 2 a.m. and Fred 
Stella from 2 to 6 a.m. Hunt comes 
from KAAY-AM Little Rock. Rog-
ers was most recently p.d. at 

Bubbling Under The 

HOT 100 
101-SHOULDA' GONE DANCIN, Higi Inergy, 

Gordy 7160 
102- FILL MY UFE WITH LOVE, St. Trcpez, But-

terfly 41081 
103-YOU NEVER KNOW WHAT YOU GOT, Bell & 

James, A&M 2137 
104-SHAKE, Gap Band, Mercury 74053 

-•• 105-CANT TAKE IT WITH YOU, Allman Bros., 
Capricorn 0326 

106-SURRENDER, McGuinn Clarke 8 Hillman, 
Capitol 4739 

107-IF HEAVEN COULD FIND ME, iimBrosia, 
Warner Bros. 8817 

108-DJ., David Bowie, RCA 11661 
109-1 WANT YOU BACK, Graham Parler, Arista 

0420 
110-TRY MY LOVE, Tata Vega, ramie 54299 

WDRQ-FM Detroit and Trealla 
collies from WW K R-A M Dearborn. 

* * * 

Steve Haas of WSTU-AM Stuart. 
Fla., is writing poetry for record la-
bels in the hopes of improving serv-
ice. After his first rhyme Haas heard 
from two promotion persons and re-
ceived a couple of "care packages" 
of oldies....WBLS-FM New York 
morning DJ Ken Webb is celebrating 
seven years at the station. ... 
WMET-FM Chicago p.d. Bob 
"B.C." Coburn is appearing in tv 
spots promoting the station. 

Bubbling Under The 

Top LPs 
201 IRON CITY HOUSEROCKERS, Love's So 

Tough, MCA 3099 
202-TOM CARTER, Parade, Milestone 9088 
203-WARDELL PIPER, Midsong 009 
204-COOPER BROTHERS, Pitfalls Of The Ball-

room, Capricorn CPN 0226 
205- RIDE THE RAINBOW, Thelma Houston, 

Tamla 365 
206-FAITH BAND, Face To Face To Face, Mer-

cury SRM1-3770 
207-SPARKS, #1 In Heaven, Elektra 4699 
208-KLEER, I Love To Dance, Atlantic 19237 
209-RAMSEY LEWIS, Ramsey, Columbia 35815 
210-JOHN HIATT, Slugline, MCA 3088 

 Jazz   
Atlantic City Fest Disappointing 
Music Fine, But Expected Crowds Fail To Materialize 
ATLANTIC CITY- It promises 

to be an annual event from here on 
in for an Atlantic City Jazz Festival. 
produced by Street & Street Produc-
tions. Inc.. jazz concert promoters 
based in Baltimore. Md. 

For the first time around for the 
July 6-8 weekend and in face of the 
gas crisis that kept many people 
close to home, what was the biggest 

Montreux Fest 
Expands Music 
Genres, Styles 

By TONY BYWORTH 

MONTREUX-The policy of 
covering an increasingly wide spec-
trum of musical genres was well in 
evidence at the 13th annual Mon-
treux International Jazz Festival 
which began this year with blues, 
reggae and country music for the 
opening weekend, July 7-9. 

"In recent years the Festival has 
never presented a strictly jazz pro-
gram throughout the whole event," 
explained Claude Nobs, the Festi-
val's founder and organizer. "With 
the blues shows being a popular at-
traction, we were keen to see reac-
tion to other closely related musics. 

"There had been considerable de-
mand for a reggae show and I was 
interested to try a country concert 
because it's another music from 
America's South." 

The Festival's opening concert 
was devoted to reggae, and featured 
three of the music's most successful 
exponents in Europe-Peter Tosh, 
Dennis Brown and Steel Pulse. The 
evening concert had been soldout 
several weeks prior to its presenta-
tion and the 2,500-strong audience 
were treated to a wide variety of reg-
gae, moving from the horns accom-
paniment of the Brown outfit to the 
hit titles of former Wailers' member 
Peter Tosh, which included the pro 
marijuana anthem "Legalize It." 
Then all three bands-some two 
dozen musicians-jammed together 
to bring the concert to an exciting 
ending in the early hours of the 
morning. 

The country music concert, 
presented primarily by Tulsa's Jim 
Halsey Organization in conjunction 
with MCA Records, brought mixed 
audience reaction which underlined 

(Continued on page 42) 

jazz festival ever staged in the entire 
state attracted some 20.000 fans for 
the three evening and one afternoon 
concerts. 

While Elzie Street, who heads the 
agency was satisfied with the turn-
out, which had the advantage of 
clear but cool weather, it's hardly 
likely that the festival produced any 
appreciable profits for him. Some 
two dozen jazz names were booked 
in for the weekend and there was no 
denying it was all a great musical 
success. 

Staged in the parking lot of the re-
sorted Historic Gardner's Basin. 
Street says he went overboard on the 
talent budget. Intent on making it an 
annual event, the veteran concert 
promoter says he spent twice as 
much as he normally might for a 
weekend festival in order to be able 
to present the array of attractions of-
fered. Moreover, he complains oper-
ating expenses skyrocketed. 

Reserved seats sold at $ 12. $ 15 
and $25 with a $ 10 ticket for general 
seating. The 20.000 turnout was well 
below expectations for the 10.000 
seats set up for each performance. 
Only the Friday and Saturday night 
concerts were winners. The festival 
got off to a promising start with 
some 7.000 fans on Friday night to 
hear Nancy Williams. -Roy Ayers, 
Herbie Mann. Stanley Turrentine. 
Max Roach and Pieces of a Dream 
filling in the gaps between the head-
liners. 

Saturday night's crowd reached 
approximately 8.000 with attend-
ance hurt some by erroneous radio 
news reports in Philadelphia on that 
day that the festival was soldout. 
Show lineup included the Buddy 
Rich band. Sarah Vaughan. Art 

Blakey and his Jazz Messengers. 
Hugh Masekela. Mongo Santamarie 
and Lonnie Liston Smith. 
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A RIDER 
that doesn't specify 

German Steinways, 
Bosendorfers, Yamahas, 
All Electric Keyboards 
and Synthesizers from... 
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Artist, Label & Number 
(Dist. Label) 
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For Week Ending 7/28/79 

LPs . 

TITLE 
Artist, Label & Number 
(Dist. Label) 

STREET LIFE 26 23 52 PAT METHENY 
Crusaders. MCA MCA 3094 Pat Metheny, ECM 

2 17 MORNING DANCE 
1-1114 (Warner Bros.) 

Spyro Gyra, Infinity 21 29 3 COUNTERPOINT 

3 14 

INF 9004 (MCA) 

PARADISE 

Ralph MacDonald, 
Marlin 2229 (T.k.) 

Grover Washington Jr., 
Elektra 6E•182 

28 26 29 ANGIE 
Angela Bofill, GRP/Arista GRP-5000 

4 12 HEART STRING 29 27 6 WOODY THREE 
Earl Klugh, United Artists Woody Shaw. Columbia 1C-35977 
UALA-942 ( Capitol) 30 41 2 DELPHI I 
LIVE AT THE HOLLYWOOD Chick corea. Polydor PD! 6208 

BOWL 31 30 17 THE JOY OF FLYING 
Chuck Mangione, UM SP 6701 Tony Williams. 

8 11 TOGETHER Columbia .IC 35705 

McCoy Tyner, 
Milestone M.9087 (Fantasy) 

32 22 15 LAND OF PASSION 
Hubert Laws, Columbia JC•35708 

6 19 LIVIN' INSIDE YOUR LOVE 33 33 U AFFINITI 
George Benson, 
Warner Bros. 2BSK-3277 

Bill Evans, 
Warner Bros. BSK-3293 

9 10 FEVER 34 PASSIONS OF A MAN 
Roy Ayers, Polydor PD.1-6204 Charles Mingus, Atlantic SO 3.600 

9 21 2 I WANNA PLAY FOR YOU 35 Cte CONCEPTION: THE 
Stanley Clarke, Nemperor K2-2- GIFT OF LOVE 

10 7 12 
35680 (CBS) 

NEW CHAUTAUQUA 
Bobby Hutcherson, 
Columbia 1C-34814 

Pat Metheny, ECM ECM- 1-1131 36 25 20 AWAKENING 
(Warner Bros.) Sanada Michael Walden. 

11 14 4 PART OF YOU 
Atlantic SD- 19202 

Eric Gale, Columbia IC- 35715 37 36 4 THE MIND OF GIL 
SCOTT-HERON 

12 12 8 FEEL THE NIGHT Gil Scott- Heron, Arista AB-8301 
Lee Rumour. Elektra 6E-192 

38 EUPHORIA 
13 20 3 MINGUS i Gato Barbieri, A&M SP•4774 

Joni Mitchell. Asylum 5E-505 
39 I 34 20 I FOLLOW THE RAINBOW 

14 10 20 FEETS DON'T FAIL ME NOW I I George Duke, Epic 1E-3570 ( CBS) 
Herbie Hancock, 
Columbia 1C-35764 40 I 38 15 CHAMPAGNE 

15 13 4 PARADE 
Wilbert Longmire, 
Tappan Zee/Columbia JC 35754 

Ron Carter, Milestone 
M.9088 ( Fantasy) 41 37 19 HOT DAWG 

David Crisman, Horizon 
16 II 25 CARMEL I I SP- 731 (A&M) 

Joe Sample, MCA AA- 1126 42 I 31 20 I TIGER IN THE RAIN 
17 15 33 TOUCHDOWN 

Bob lames, Tappan 
I I Michael Franks, 

Warner Bros. BSK-2394 
Zee/Columbia JC-35594 43 39 93 I FEELS SO GOOD 

18 16 11 UVE I I Chuck Mangione. UM SP 4658 
Jean-Luc Ponty. 
Atlantic SD- 19229 44 45 10 UVE AT THE BOTTOM UNE 

Patti Austin, Cil CTI-7086 
19 40 2 THE LOVE CONNECTION 

Freddie Hubbard, 
Columbia 1C-36015 

45 Cri, THE PENTAGON 
Cedar Walton, Inner City IC 6009 

20 17 4 EYES OF THE HEART 46 DELIGHT 
Keith Jarrett. ECM ECM•1150 Ronnie Foster, Columbia 1C•36019 

(Warner Bros.) 47 47 2 TOUCHING YOU, 
21 19 15 BRAZILIA TOUCHING ME 

John Klemmer, MCA AA- 1116 Airto, Warner Bros. BSK-3279 

22 32 3 DREAMER 48 48 9 ONE GOOD TURN 
Calddera, Capitol ST- 11952 Mark Colby, Tappan 

23 28 4 BROWN SUGAR 
Zee/Columbia 1C•35725 

Tom Browne, Arista/GRP GRP-5003 49 42 41 FUME 

24 24 15 GROOVIN' YOU 
Ronnie Laws, 
United Artists DALA 881 

Harvey Mason, Arista A84227 
50 46 3 BIG BLUES 

25 18 7 IN MOTION 
Heath Brothers, Columbia 1C-35816 

Art Farmer 8 Jim Hall, 
Cil CTI-7083 

= Copyright 1979. Billboard Publications, Inc. No part of his publication may be reproduced, 
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written permission of the publisher. 
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  Talent  
Huge Crowds Attend Milwaukee Summerfest 
MILWAUKEE—Despite bad 

weather and the energy crunch. Mil-
waukee's 12th annual Summerfest 
drew record crowds. Some 744.000 
persons visited the 42-acre Lake 
Michigan shoreline site, up from 
723.000 in 1978. 
The gas crisis was cited as one rea-

son for the jump in attendance, ac-
cording to fest workers, who claim 
more locals stayed home and came 
to the show rather than travel. The 
annual music extravaganza ran 
from June 28 to July 8. featuring 
continuous noon to midnight music 
on six main staging areas. 

"Generally we had awful weather. 
We didn't have a day in the 90s and 
when it wasn't raining it was colder 
than hell." moans Bob Babisch. en-
tertainment coordinator. 

"All in all that was the bad part. 
But by the last four days of Sum-
merfest. people were itching to get 
outside and come down for some 
fun." Babisch says. 

Babisch also claims the gas situ-
ation helped rather than hindered 
the gate this year. "Our kind of situ-
ation was probably helped more 

than that of a local promoter who 
depends on $ 12 admissions. Our ad-
vance was $2.50. with $3 at the 
door," he says. 
The main stage concerts began 

June 28 with an appearance by the 
Allman Brothers, who were forced to 
cancel their set after only two songs. 
A storm blew out the speaker system 
and sent most of the crowd home. 
However, police and Summerfest se-
curity personnel had to disperse a 
rowdy group of several hundred 
fans who refused to leave the seating 
area after the show was cancelled. 

Rain also plagued the fest on June 
29. July 3. July 7 and July 8. 

Headliners on the main stage in-
cluded Natalie Cole. the Beach 
Boys. Milwaukee Symphony, John 
Davidson, Gordon Lightfoot. the 
Pointer Sisters, a rock'n'roll spec-
tacular with Jerry Lee Lewis. Elvin 
Bishop and the Ozark Mountain 
Daredevils, Ronnie Milsap and Ray 
Stevens. Chic and Patti La Belle. 
Waylon Jennings had been sched-

uled to perform July 7 but his agent 
told fest officials July 3 that he 
would not appear. The reasons given 

By MARTIN HINTZ 

were because of sympathy for the in-
dependent truckers' strike and the 
gas crisis. 
"We had everything all sewed up 

with the talent three weeks before 
the festival, then the cancellations 
came, says Babisch. "We were still 

scratching to replace Jennings a 
couple of days before we were able 
to sign the Pointer Sisters," he says. 
He praised the help of Monterey 
Peninsula Talent for corralling the 
group at the last minute. 

Leo Kottke was also signed to re-

EbIlboard photo by Chuck Pulin 

NEW WINGS—The two new members of Wings, drummer Steve Holly, left, 
and guitarist Laurence Juber, center, meet Ian Hunter at a party at J.P.'s fol-

lowing Hunter's performance at the Palladium in New York. 
GROUP'S EARLY DAYSiummu,   

The Beatles' Best à 
Back As Film Aide I 

By PETER JONES 

LIVERPOOL—Pete Best, drum-
mer with the Beatles until he was re-
placed in 1962 by Ringo Starr. to a 
storm of disapproval from thou-
sands of Merseyside fans, is acting as 
technical adviser to a movie being 
shot here for U.S. television trans-
mission in the fall. 
The film is "The Birth Of The 

Beatles" and Best, today deputy 
manager of a government job center 
in Liverpool. is helping with script 
and dialog details as well as "sarto-
rial adviser." 

Dick Clark. U.S. rock veteran and 
highly-rated producer. has found 
four Beatle look-alikes in Stephen 
McKenna (John Lennon), Rod Cul-
bertson ( Paul McCartney), Ray 
Ashcroft (Ringo Starr) and John 
Altman (George Harrison). 
Where possible he is using au-

thentic locations to re-create the at-
mosphere of the Beatles' early rise to 
fame, the film ending with their ar-
rival in the U.S. in early 1964. But 
the Cavern, where the group played 
more than 200 shows, is now deci-
mated by the tunneling for an un-
derground railway. It has been 
"built" again in the St. Katharine's 
Dock area of East London. 

Me. TOP QUALITY 

8X1I0 
4 8' PRINTS 
LITHOGRAPHED ON HEAVY GLOSS STOCK 

BLACK & WHITE 8x10's 
500 - $37.00 1000 - $54.00 

COLOR PRINTS 
1000 S257.00 

SEND 8,10 PHOTO CHECK OR M.O. 
PRICES INCLUDE TYPESETTING AND FREIGHT 

SAMPLES ON REOUEST 

PICTURES 
g 1867 E. FLORIDA ST 

SPRINGFIELD, MO. 65803 

The music itself. some 24 early 
Beatles titles, is being played by the 
U.S. group Rain, which has for some 
years played Beatle sounds onstage 
in live shows. Tom Walls, who is su-
pervising the music content, insists: 
"This band is so au fait with Beatle 
sounds that it even reproduces the 
occasional mistakes in the original." 

Clark recently completed filming 
a biography of Elvis Presley which is 
expected to arrive in Europe around 
the end of September. His Beatles 
production. with actor Brian 
Jameson playing the part of Beatles 
mastermind Brian Epstein, is ex-
pected to play U.K. cinemas in mid-
1980. 

Though the Beatles themselves 
have not collaborated over the 
movie, there will be substantial roy-
alty income for John and Paul. 

place Crystal Gayle as the opening 
act for Lightfoot July 6. Gayle 
backed out of the Summerfest show 
to join Bob Hope's China jaunt. 

In addition to the main stage area 
were the smaller 2.500-seat areas 
sponsored by Pabst. Schlitz and 
Miller brewing companies. Appear-
ing on the Pabst International Festi-
val stage were Chubby Checker. the 
Kingston Trio, the Crystals. the 
Drifters. Mary Travers, the Four 
Lads and the Serendipity Singers. in 
addition to numerous local and re-
gional talent. 

Headliners for the Miller jazz 
oasis were Stan Getz. Maynard Fer-
guson and Stanley Turrentine, with 
other local performers appearing 
during the day. Topping the Schlitz 
country scene were Jerry Reed, the 
Earl Scruggs revue. Pure Prairie 
League, John Prine Band. John Lee 
Hooker and Asleep at the Wheel. 
Local performers filled out concert 
times prior to the main evening 
shows. 

Peaches Records and Tapes-spon-
sored rock stage was enlarged to ac-
commodate 4.000 persons this year. 
up from only 1.000 last year. The 

(Continued on page 44) 

Agents Scramble To Reschedule 
Acts In Cancelled Burbank Dates 
LOS ANGELES—The city of 

Burbank has cancelled seven rock 
concerts at its outdoor, 7.000-seat 
Starlight Amphitheatre for the sum-
mer season. The cancelled acts are 
Patti Smith, Roxy Music, Al Stewart, 
Robert Palmer, Blue Oyster Cult. 
Todd Rundgren and Poco. Jackson 
Browne had been proposed to ap-
pear but he was turned down by the 
city council previously. 

The city reportedly has killed the 
shows because it fears the type of 
crowds which would be drawn. 

Wolf & Rissmiller Concerts along 
with Avalon Attractions were slated 
to bring entertainment to the Star-
light. The two firms had linked up to 
buy the lease on the venue from 
Cinevision Co.. which holds the 
lease on concession and parking. 
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For its part. the city allegedly says 
it wants a broader base of family-
oriented acts at the Amphitheatre. 
Reviewing what was set to play. the 
council decided the acts did not rep-
resent broad-based family entertain-
ment. 
Gary Perkins of Avalon says he 

and Jim Rissmiller wanted to book 
other types of acts but desired acts 
had been booked. "All fare was 
booked into the Greek Theatre or 
the Universal Amphitheatre." he 
says referring to two other local out-
door venues. 
"We had planned to bring in cul-

tural shows and shows that might 
not necessarily make money." says 
Rissmiller. "But first you've got to 
bring in acts people know. You can't 
bring in these other shows right 
away and not do well because then 

the facility gets a stigma of not draw-
ing." 

Although the promoters got their 
$20.000 advance rental fee returned, 
they are losing money because the 
cancelled acts have to be resched-
uled in other halls. " It's really hard 
to define the damage that has been 
done. We have to deal with agencies 
and then re-route tours. It makes us 
look bad as far as credibility is con-
cerned." says Perkins. 

So far. Patti Smith has been 
booked to play the Hollywood Palla-
dium Sunday (29). Robert Palmer is 
set for the Santa Monica Civic Aug. 
17 while Poco is reportedly arrang-
ing a date at the Greek Theatre and 
Al Stewart's gig has been pushed 
back to the fall. Other dates have yet 
to be rescheduled. 

Live Music Situation In Cincinnati Shifting 
CINCINNATI—The complexion 

of Cincinnati's live music scene has 
undergone a series of major changes 
in recent months. 

The Belkin brothers. Larry Dolan 
of Cleveland's Front Row Theatre 
and Dino Santangelo and George 
Wein of Fes"val Productions in Cin-
cinnati have taken over the lease and 
booking rights of the Palace Theatre 
which seats 2.600. 

Rock promoter Ross Todd is mak-
ing an effort to book national acts 
into a newly-reopened 350-seat club 
called Shipley's. which has bten and 
continues to focus its bookings on lo-
cal rock talent. 

Shipley's happens to be right 
down the street from Al Porkolab's 
club. Bogart's, which seats 450 and 
has become a major venue on the 
itineraries of almost every up-and-
coming pop act on the road over the 
past three years. 

For Bogart's. business has been 
good but with the high costs of talent 
and production. it has become pro-

By VICTOR HARRISON 

hibitive for a small business of this 
nature to make a profit here in the 
Cincinnati market, according to Por-
kolab. 

Bogart's owner's major problem, 
like most small club owners, is lack 
of buying power. both in talent and 
media advertising. Although Porko-
lab books regularly. he says. there is 
no way he can compete with larger 
promoters like the Belkins or Elec-
tric Factory which consistently book 
acts into large indoor arenas and 
outdoor stadiums. 

Due to the recent influx of compe-
tition into the Cincinnati market. 
Porkolab says he has no choice but 
to find an alternative to the excessive 
costs of producing small clubs con-
certs. It recently was announced that 
the Cincinnati office of Electric Fac-
tory-Concerts—directed by Cal 
Levy, will exclusively book national 
talent into Bogart's beginning Aug. 
I. 

Under the arrangement, Porkolab 
will retain ownership and club man-

agement duties. This includes book-
ing local acts and retention of bar 
and restaurant receipts. Electric Fac-
tory Concerts will handle all touring 
talent booking, production. promo-
tion and boxoffice—putting all risk 
of profit and loss upon itself. 

Bogart's is in a major remodeling 
state, and by Aug. I, the club's ca-
pacity should rise to 550. 

According to Levy. Electric Fac-
tory has been looking for a club to 
book for some time and the fact that 
the Belkins have entered the Cincin-
nati market has nothing to do with 
this move. 

Although he is not specific as to 
who will play Bogart's. Levy implies 
that the type of act he chooses will 
not vary appreciably from what has 
been booked in the past. He claims 
Electric Factory has plans to expand 
the scope of Bogart's bookings in 
terms of selecting acts that vary in 
their musical styles and those which 
are established, on their way up or 
on the comeback. 

Levy believes this merger will 
bring to Cincinnati a much wider 
variety and higher quality of club 
concert presentation. 
The overall effect of this coopera-

tive effort in relation to the one al-
ready established by the Palace and 
Shipley's is regarded as a positive 
one for the local concert patron. 
Among the recent bookings at the 

Palace already have been appear-
ances by Poco. Liza Minnelli. 
Blondie with Charles Aznavour and 
Jane Olivor due shortly. 
With Electric Factory booking 

major talent productions into the 
Cincinnati Riverfront Coliseum and 
now lesser known acts into Bogart's. 
the people of Cincinnati and its sur-
rounding areas will have quite a se-
lection of shows to choose from 
when it comes time to decide how to 
spend their entertainment dollars. 
The question remains, however. can 
this market really support such a 
widespread live music effort and 
keep all the promoters and clubs 
alive? 



... to encourage, 
recognize and reward 
excellence in music 
writing, a field that is 
vital to the health and 
growth of America's 
musical heritage." 

- ASCAP President Stanley Adams 
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Paul Nelson 

0
 ur congratulations to Paul 
Nelson, Associate Editor of 
ROLLING STONE, winner of 
the 1979 ASCAP/Deems-

Taylor Award, for his portrait of Rod 
Stewart, "Rod Stewart Under Siege." 

In his years as a journalist, Paul 
Nelson's reporting has covered a 
wide range of subjects. But he is best 
known for his work in the music field. 
He first started writing in ROLLING 
STONE in 1968. Since 1977 he has 
been the Record Review Editor of 
ROLLING STONE. As a college 
student, age 20, he founded The Little 
Sandy Review in Minneapolis in 1961. 

1979 is the fifth year that a 
ROLLING STONE writer has been 
honored by ASCAE Past winners 
were Ralph J. Gleason for his 1971 
article, "God Bless Louis Armstrong"; 
Ben Fong-Torres in 1973 for "The 
ROLLING STONE Interview: Ray 
Charles"; Ralph J. Gleason, again, in 
1974 for his tribute to Duke Ellington, 
"Farewell to the Duke." And Joe Klein 
for his 1978 feature on Arlo Guthrie, 
"Notes on a Native Son." 

In our eleven-year history, 
ROLLING STONE has published 
more prize-winning music articles 
than any other magazine—a 
testimony to our commitment to 
excellence in music coverage. 

"The Magazine That Loves Music' 
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Total Ticket 
g ARTIST-Promoter, Facility. Dates Ticket Price Gross 

cr DENOTES SELLOUT PERFORMANCES Sales Scale Receipts 

Stadiums & Festivals ( More Than 20,000) 
1 MOLLY HATCHET/BLACKFOOT/MISSOURI/DELBERT 22,619 $7.5049 $177,618 

McCLINTON/ROADMASTER-Whisper Concerts, 
Stadium, Portsmith, Va., July 14 

Arenas (6,000 To 20,000) 
1 BEE GEES/SWEET INSPIRATION-Robert Stigwood/ 38.078 $10415 $530,305* 

Jerry Weintraub W/Concerts West/Bill Graham 
Presents, Col., Oakland. Calif., July 9-11 (3) 

2 BEE GEES/SWEET INSPIRATION- Robert Stigwood/ 26,707 $10.$15 $369,443' 
Jerry W/Concerts West, Col.. Seattle, Wa., July 13 8, 
14 (2) 

3 BEE GEES/SWEET INSPIRATION-Robert Stigwood/ 15,158 $10 $15 $215,828 
Jerry Weintraub W/Concerts West, Col., Vancouver, 
B.C., July 15 

4 DOOBIE BROTHERS/NIGHT-Sunshine Promotions/ 18,250 $7.50-$8.50 $135,622' 
Celebration Productions, Market Sq. Arena, 
Indianapolis, Ind., July 14 

5 SUPERTRAMP-Brimstone Productions, Convention 12.181 $10 $119,360 
Center. Winnipeg. Canada, July 9 & 10 (2) 

6 KISS/NEW ENGLAND-Entam, Civic Center, 
Roanoke, Va., July 10 

11.000 $10 $108,670* 

7 BAD COMPANY/CARILLO-S & L B.V./Jerry 11.147 $8.513-$9 50 $96,391 
Weintraub/Concerts West, Col., Biloxi, Miss., July 10 

8 WILLIE NELSON/ERNEST TUBB/NEW RIDERS- 10.097 $8.25.$9.75 $93,545 
Charlie Magoo Productions, Col. Arena. Oakland, 
Calif., July 14 

9 TEDDY PENDERGRASS/MAZE/ALTON McCLAIN- 12,450 $648 $93,493 
Tiger Flower & Co., Greensboro, N.C., July 13 

10 BAD COMPANY/CARILLO-S & L B.V./Jerry 9,900 $8.50-$9.50 $90,037* 
Weintraub/Concerts West, Municipal Aud., 
Nashville, Tenn., July 12 

11 MARSHALL TUCKER/ORLEANS-Cross Country 9,800 $6.50-$8.50 $78,784* 
Concerts, Col., New Haven, Ct., July 14 

12 CHUCK MANGIONE-Bill Graham Presents/Calf., 
Greek Thea.. Berkeley. Calif . July 14 

8,500 $8.5049.50 $72,361* 

13 MARSHALL TUCKER/ORLEANS-Cross Country 7,800 $7.5048.50 $66,355* 
Concerts. Civic Center, Springfield, Mass., July 15 

14 SUPERTRAMP-C.P.I., Mem'I. Aud., Kitchener, 
Ontario, Canada, July 14 

6,704 $9410 *65,510* 

15 DOOBIE BROTHERS/NIGHT-Contemporary 
Productions/Chris Fritz & Co., Hammons Center, 
Springfield, Mo.. July 12 

7,465 $7.5048.50 $62,440 , 

16 JOURNEY/THIN UM-Contemporary Productions/ 5,990 $7.5048.50 $47,398 
Chris Fritz & Co., Assembly Center, Tulsa, Okla., 
July 13 

17 VAN HALEN/SCREAM-Pace Concerts/Louis 6,113 $7.5048.50 $45,985* 
Messina, Men)] Col., Corpus Christi, Tx., July 10 

18 VAN HALEN/SCREAM-Pace Concerts/Louis 4,076 $848.50 $33,581 
Messina/Eaton Page Productions, Chaparral Center, 
Midland, Tx., July 15 

19 JOURNEY/SHADE-Contemporary Productions/Chris 3,204 $7.5048.50 $25,419 
Fritz & Co., Col., Wichita, Kan., July 12 

Auditoriums (Under 6,000) 
1 JAMES TAYLOR/LARRY CORYELL-Di Cesare- Engler 7,377 $12.75 $92,259* 

Productions, Stanley Thea, Pittsburgh, Pa., July 15 
(2) 

2 GEORGE BENSOM/PATTI LABELLE-DiCesare-Engler 7,383 $9.75 $69,628* 
Productions, Stanley Thea., Pittsburgh, Pa., July 12 
(2) 

3 THE CARS/CLIMAX BLUES BAND-Entam, Rupp 4,665 $748 $35,736 
Arena. Lexington, Ken., July 11 

4 JOAN BAEZ-Star Date Productions, Performing Arts 3,872 $6.5049.50 $34,830 
Center, Milwaukee, Wisc., July 10 (2) 

5 KINKS/HERMAN BROOD-Pace Concerts/Louis 3,005 $8.50 $25,118* 
Messina, Music Hall, Houston, Tx., July 14 

6 TRIUMPH/ROCKETS-Sunshine Promotions, 
Convention Center. Indianapolis, Ind., July 15 

3,632 $647 $23,452 

7 TRIUMPH/ROCKETS-Sunshine Promotions, 
Gardens, Louisville, Ken., July 14 

3,537 $647 $23,136 

8 KINKS/HERMAN BROOD-Pace Concerts/Louis 2,895 $7.50-$8.50 $21,977 
Messina, Municipal Aud., New Orleans, La., July 15 

9 RICKIE LEE JONES-Feyline Productions. Rainbow 2,798 $7.50 $20,985* 
Music Hall, Denver, Co., July 13 (2) 

10 RANDY HANSEN & MACHINE GUN/DOUCETTE- 2,749 $7.50-$8.50 $20,618* 
Albatross Productions, Paramount NW, Seattle, Wa., 
July 14 

11 THE CARS/CLIMAX BLUES BAND-Entam, Civic 2,531 $748 $18,219 
Center, Charleston. W. Va , July 12 

12 RICKIE LEE JONES/SAN DIEGO-Landmark 1,800 $8.50-$9 $15,950 
Productions, Oriental Thea., Milwaukee, Wisc., July 
15 

13 THE KNACK/PEARL HARBOR & EXPLOSIONS/ 1.974 $6.5047.50 $14,144* 
AVIARY- Bill Graham Presents/Calf., Zellerbach 
Aud., DC. Berkeley, Calif., July 14 

14 THE BABYS/SANBANGO-Brass Ring Productions, 
Music Thea., Royal Oak, Mich., July 11 

1,769 $7.5048.50 $13,993* 

15 PATTI SMITH- Pace Concerts/Louis Messina, Music 1,798 $6.5047.50 $13,226 
Hall, Houston, Tx., July 10 

16 BLONDIE/ROCKPILE-Electric Factory Concerts, 
Stanley Thea., Pittsburgh, Pa., July 11 

1,447 $8.50 $11,319 

17 ROY BUCHANNON/ZEPHYR-Feyline Presents, 
Rainbow Music Hall, Denver, Co., July 11 

1,430 $7 $10,010* 

 Talent  

 Talent Talk 
Tickets for Elton John's engagement at the 

Universal Amphitheatre Sept. 26-Oct. 3, went 
on sale Monday ( 16) and reportedly 5,000 were 
soldout in four hours. Talent Talk hears that the 
demand is so great for Elton. the Amphitheatre 
is negotiating to extend the date.... Friends of 
the late Lowell George have scheduled a special 
benefit at the Inglewood, Calif., Forum, with 
guests Jackson Browne, Linda Ronstadt, Little 
Feat, Emmylou Harris and Nicolette Larson. 
Tickets went on sale Tuesday ( 17). All proceeds 
will go to the family of George. 

Infinity Records has released the first two 

NEW CAREER-Bonnie Pointer per-
forms "Heaven Must Have Sent 
You" on "Midnight Special" set to 
air Friday (27). The former member 
of the Pointer Sisters also performs 

"Free Me From My Freedom." 

Montreux Jazz Fest 
Expanding To Wider 
Spectrum Of Styles 
• Continued from page 39 

the Swiss preference for the tradi-
tional and old-timey varieties of the 
music. 
Clarence "Gatemouth" Brown 

and Doc & Merle Watson (who was 
specially invited to Montreux by or-
ganizer Nobs), together with ban-
joist Buck Trent and fiddle player 
Jana Jae, received the best reaction 
of the evening, with Brown and the 
Watsons already having a guaran-
teed appeal through past European 
appearances. 
On the other hand chart-ranking 

contemporary acts Barbara Man-
drell and the Oak Ridge Boys, in 
spite of excellent performances, 
were subjected to continuous heck-
ling and whistles from sections of the 
audiences which apparently did net 
want to hear anything other than the 
more basic strains of country. 
The reaction led to concluding 

artist Roy Clark shortening his act, 
cutting out the comedy routines and 
many of the vocals and performing a 
spontaneous session with Doc Wat-
son, Gatemouth Brown and I6-year-
old banjoist Jimmy Henley. This 
won a highly enthusiastic response 
from the audience. 
The Super Electric Blues Summit 

(July 8) was, as expected, a complete 
success. It couldn't have been any 
other way with a lineup that fea-
tured B.B. King, Taj Mahal, Clar-
ence "Gatemouth" Brown, Albert 
Collins and the Icebreakers, Little 
Milton and Lonnie "Guitar Junior" 
Brooks. 
Among the highlights of the eve-

ning were Gatemouth Brown, ac-
companied by a 14-piece group, de-
lighting the audience with his 
distinctive "chicken picking" guitar 
work (and providing an entirely dif-
ferent set from the previous eve-
ning); Albert Collins walking up the 
auditorium's aisle and playing gui-
tar from a seat in the audience: Taj 
Mahal bringing many different mu-
sical influences into his blues work 

(Continued on page 55) 

LPs in its Infinity Live Concert Series: "Orleans 
Live" and "Spyro Gyra Live." The two groups are 
on tour supporting their LPs.... Led Zeppelin is 
set to perform at England's Knebworth Festival 
Aug. 4, making this date Zep's first live perform-
ance in more than two years. More than 100,000 
tickets to the show were reportedly sold in less 
than two weeks. The promoter Fred Bannister 
and Zeppelin's manager Peter Grant have added 
a second show for Aug. 11. 

The "Dinah" tv show salutes the Doobie 
Brothers in a 90- minute show titled "The 
Doobie Brothers & Their Friends," with special 
guests Jackson Browne and Bonnie Raitt. The 
theme, set to air Monday (30), is nuclear safety. 
... L.A. concert promoter Larry Vallon of Larry 
Vallon Presents has set the second in his Jazz At 
The Beach series featuring jazz guitarist Earl 
Klugh at the Santa Monica Civic Auditorium 
Sunday (29). Also on the bill will be Arista/GRP 
recording group Roland Vazquez & the Urban 
Ensemble. Paul Stanley of Kiss has gotten in 
trouble with one of his neighbors where he lives 
at East 52nd St. in Manhattan. The neighbor, 
who lives just below Stanley, has taken the Kiss 
guitarist to court to stop him from practicing his 
guitar at night and clomping around the apart-
ment in his platform boots. 

The Beach Boys song, " It's A Beautiful Day," 
appears in the new Lorimar Films comedy 
"Americathon." Since the film is set in 1990, 
the act singing the song is identified as the "Son 
of the Beach Boys." Also in the film is actress 
Zane Busby, who plays a Vietnamese punk rock 
artist. His song is called. " Don't Ever Say No To 
Me. Yankee Garbage.... Country Joe Mac Don-
ald is making yet another comeback. this time 
with Barry Melton, who was in the original Coun-
try Joe & the Fish. The two are touring together, 
doing a "Tubes-type" theatrical show, and also 
appear with a full band on "American Graffiti 

Some of the acts joining Waylon Jennings, 
Conway Twitty, Donna Fargo, the Bellamy Broth-
ers, Floyd Cramer, Ronnie Milsap and Danny 
Davis at Broadway Opry '79 include Larry Gat-
lin, Johnny Paycheck, Johnny Rodriguez, George 
Jones and Roger Miller, The Broadway show has 
been extended to Sept. 16 at the St. James 
Theatre, with the headliners changing every 
Tuesday and Friday. 

LSignings_i 
Point Blank to MCA Records with a self-

penned LP. -Airplay," produced by group man-
ager Bill Ham.... Pop/r&b group Nature's De-
vine to Infinity Records. The group's debut LP. 
"In The Beginning," was produced by Michael 
Stokes. ... Danny Welton to Dame; Records 
and to Bill Fix for personal management. ... 
Disco artist Kenny Dean to 3rd Ear Productions. 
... Alen Karl to Century Artists, New York, with 
a debut single "Gonna Buy Me A Camel." Man-
agement also is being handled by Century Art-
ists. 

Stan Penridge, composer of Kiss' gold single 
"Beth," to Famous Music.... Blast, new Colum-
bia group, to the American Entertainment Man-
agement Corp. It is the New York- based man-
agement firm's first new group signing since it 
took on Blondie 21/2 years ago.... Sire Records 
inks Robin Scott, who records as M, for the U.S. 
and Canada.... Jimmy Brisco & the Beavers to 
Salsoul Records worldwide. The first product is a 
single, "Into The Milky Way." ... Ex- New York 
Doll Sylvain Sylvain to RCA. The Dolls had toiled 
on Mercury. 

Larry Gatlin to CBS Records, Nashville. ... 
Floyd Cramer to exclusive songwriting agree-
ment with Acuff-Rose Publications, Inc.... Lisa 
Ward and Jack Harris to Whitehorse Records.... 
R.W. Blackwood to Acuff-Rose Artists Corp. for 
bookings.... Singer/songwriter Scott English to 
Cole/Arama Music, Natalie Cole's newly formed 
publishing firm.... The Motels, a five member 
rock 'n' roll group, to Capitol Records. The group 
is in the studio with an LP due in September. 

Riperton Fund Set 
LOS ANGELES - The Minnie 

Riperton Cancer Research Fund has 
been established here in memory of 
the late Capitol recording artist. Pro-
ceeds will endow the studies of a 
specific researcher. Donations to the 
fund should be sent to Ken Fritz 
Management, 444 San Vicente 
Blvd., Los Angeles, 90048. 

Campus 
KXLU-FM At 
Calif. Loyola 
Airs All Day 

By CARY DARLING 

LOS ANGELES • -In order to 
compete with the mans stations in 
the Los Angeles market. LOVOla 

Marymount Univ.'s non-corn iner-
cial KXLU-FM now broadcasts 
around the clock. offering I 7 hours 
of progressive rock on weekda‘s. 
"The original idea was that we 

had a lot of jocks who were leaving 
or graduating and we felt that 
should keep their time on the air. 
The shouldn't lose their shills all of 
a sudden," says Bob Anuelloti. gen-
eral manager. 
"And, we felt too that it' we are go-

ing to be competing as a station here 
in L.A. that we might as well go 24 
hours. Just to sign on and shut off. if 
you really don't have to do it, is 
realk unprofessional." continues 
Angelloti. The change went into ef-
fect at the end of May. 
The 3,000-watt station previously 

broadcast from 7 a.m. until 2 a.m. 
Angelloti also notes that other sta-

tions had left a vacuum. "A lot of 
stations. especially on the weekends 
and in the middle of the week, are 
filled up with news and public af-
fairs and no progressive rock at all." 
The added cost of the expanded 

format, he says, is minimal. 
Two new features have been 

added to the schedule and one older 
one is making a comeback. "Club 
L.A.." taped broadcasts of rock con-
certs by new bands at such local 
clubs as Madame Wong's. the Roxy 
and Gazzarri's. airs Wednesdays at 
I p.m. while "Minstrel In The Gal-

lery" puts the spotlight on folk music 
on Saturdays at 7 p.m. 
The comeback program is "The 

Sounds of Swing" which airs on 
Thursdays at 11 p.m. This show 
spotlights swing music and jazz from 
the 1930s through the 1950s. 

For the present, the station is 
abandoning the concept of broad-
casting live concerts. Such a broad-
cast last May. featuring the Police at 
Madame Wong's in Los Angeles, 
was mired in technical problems. 
KXLU, which is located in subur-

ban Westchester, had been promot-
ing local club bands. This idea, too, 
for the time being. has been put on 
the back burner. 

Later in the summer, the station is 
planning to broadcast a series of spe-
cials on surf music and the surf 
scene. 

However, many of the station's 
better known older programs are 
still available. Jazz is now anchored 
in the 2 a.m. to 6 a.m. slot from Sat-
urday through Monday with classi-
cal. ethnic and specialty program-
ming taking up the rest of the 
schedule with the Chicano oriented 
"Alma del Barrio" being a weekend 
favorite. 
Working with a summertime staff 

of' approximately' 60. mostly non-
paid students, the station went 
through a slight shift in personnel 
that coincides with the other 
changes. Matt Stankey and Bob 
Linkroum, have been elevated to 
program director and music direc-
tor. respectiveIN 

New Anderson Firm 
LOS ANGELES-Ray Anderson 

& Friends, a management firm, has 
been formed by former RCA and 
United Artist vice president Ray An-
derson. The company will initially 
represent Windsong artist Maxine 
Nightingale. 
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GOOD TIMES- Chic 
(B Edwards, N Rodgers) Atlantic 3584 ( Chic, (MI) 

TURN OFF THE 
LIGHTS- Teddy hodergrass 
(K Gamble, L Huff), P.I.R.3696 
(CBS) ( Nigh-4 Three, 8M1) 

BAD GIRLS-Douna Sumer 
(D. Summer B. Sudam. E. Hokenson, J. Esposito). 
Casablanca In (StarieiEarbore/ 
Sweet Summe, Night BM)) 

CHASE ME- ton rook Shun 
(M Cooper. F Pilate Mercury 74059 
Oial le Joe. :3MI) 

YOU GONNA MAKE ME LOVE 
SOMEBODY ELSE— The Jones Girls 
(I. Gamble. L Hutt), P.i.R. 8.3680 ( CBS) 
(Mighty Three, BMI) 

RING MY BELL-guita Ward 
(F. Knight), liana 3422 (11t) (Two Knight, BMI) 

BOOGIE WONDERLAND-Eatb, wind a Fire, 
Mir The Emotions 
(i. Lind, A. W.Ilis). Ac 3.10956 (CBS) 
(tharleville.Irving/Deertrack/Ninth. BMI) 

AIN'T NO STOPPIN' US 
NOW-IkFablar & Whitehead 
(J. Cohen Whitehiad, G. McFadden, 1 Cohen), 
PLR. 3681 (CBS) Mighty Three, BMI) 

WHAT CHA GONNA DO WITH MY 
LOVE-Steads Dub 
(J. MtJme, R Lucas . 20th Century 2403 (RCA) 
(Scarab. BfAU 

I'M A SUCKER I'OR 
YOUR LOVE-Tava Marie 
(R lames). GmrdY 769 (Motown) (Jobete, ASCAP) 

LET ME BE GOOD TO YOU- Lou Rawls 
(K. Gamble L. Huff). P.I.R. 3684 
(Mighty Doer. BM') 

DO YOU WANNA' GO 
PARTY- cm & The Sunshine Band 
(H W Casey R Finch), 1K 1033 
(SherlyntHarrick. 131,11 

AFTER HE LOVE HAS 
GONE-turdt, Wind & Fire 
cl). Foster Graydo.i.B. Champlin). ( Ninth/Garden 
Rake/Irving/Foster frees. BMI/Bobette. ASCAP) Arc 
t-11033 ( CBS) 

WHEN YOU WAKE UP 
TOMORROW-Candi Stator 
iP Adams. K. Morris, C. Staton. W. Garfield), 
Warner Bros. 8821 Pap/Leeds/Stacey Lynne/ 
;tacey..ASCAP) 

WHY LEAVE US ALONE- Fire Special 
.R. Banks, T Green R. Johnson). Elehlra 46032 
;At HomerBaby Dump. ASCAP) 

BEST BUR IN TOWN-Switch 
B Debarge Gordy 7168 
Motown) Ji bete, SCAP) 

DANCE "N" SING "N"-LT.D. 
(J. Osborne. J. Rile.), A&M 2142 
Vilmo/McRouscod, tiSCAPiliving/McDorsbov. BMI) 

THE BOSS- Diana Ross 
(N Ashford, V. Simpson), Motown 1462 
(Nick 0 VAL ASCAP , 

CRANK IT UP- Pau Brown 
(P. Brown K. Bans', Drive 6278 (T K ) 
(Shrlyn/Recibel. EMI) 

GEORGIE PORGY- Tote 
(D Paicl), 2.,olumtna 310944 
(Nudmar, ACAP) 

MEMORY LANE- Minnie Biped« 
(M Riperon. K St Lewis. G Dozier, D Rudolph). 
Capitol 4)06 (Marie's/Bull Pen. BMI) 

ITS TOO FUNKY IN HERE-tames Brown 
(B Shapiro. G. lemon, R. Miller, W. Shaw). 
Polydor 14557 (Muscle Shoals, WI) 

FIRST TIME AROUND-Skyy 
(R. Muller). Salsow 72087 ( RCA) 
(One Too One, ASCAP) 

MUSIC BOX-tabu "Champagne" King 
(T. life, S. Peaks J Fitch). RCA 11586 
(Mills/Six tontinerts, 

I'LL NEVER LOVE THIS WAY 
AGAIN- Dionne Warwick 
(R. Kerr, W lennoigs). Arista 0419 ( Irving, BMI) 

IF YOU WANT IT-Ditette 
(S. Toms. H. Johnson), Ariola 7747 (Face. BMI) 

I JUST WANT TO BE-Cameo 
(G Johneoe). 1. Blackman), Chocolate 
City 019 (t asabla.ica) ( Better Days. BNI/Better 
Nights. ASI:AP) 

HAPPY. RABIO-Edwin Starr 
(E. Starr., 20th Cntury 2408 (RCA) 
(ARV/Zonai. 

FOUND A CURE-Arlderd Simpson 
(N Ashfore, V Simpson). ( Nick.0 Val ASCII , 
Wainer Eros 887,1 

FIRECRACKER- Mass Production 
(R. Williams), Cotillion 44254 (Atlantic) ( Iwo 
Pepper, ASCAP) 

DOING THE LOOP 
DE LOOP-Lamy Wilijaumi 
(L. Wi)liams, D. Stallings), MCA 41034 
(Len Loo, BMI) 

SUPER SWEET- Wardell Piper 
(ta Brown. I Fit h Jr. R Cross). Midsonll 
International 1005 (April Summer/Diagonal. BMI) 

RADIABON LEVEL- sun 
(B Byrd) Capito 4713 (Glenwood/Detente, ASCAP) 
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I'VE GOT THE NEXT 
DANCE-Deniece Williams 
(1 D Williams C Fowler, K Johnson), 
ARC/Columbia 3 10971 ( Kee Dock, BM)) 
(Cheyenne/Motor. ASCAP) 

WHERE DO WE GO FROM 
HERE- Embittered 
(E. Johnson). Roadshow 11609 (RCA) 
(Desert Rain/Sky Tower. ASCAP) 

DR. ROCK-Captai Shy 
(D Cameron), AVI 273 (Mr. 1/Upper Level BMI) 

LIGHT MY FIRE-Ark Stewart 
(Coors. D leng. S May), Anola 7753 (AN, BMI) 

SORRY- Natalie Coie 
(Jackson. Yancy. Dixon) Capitol 4722 
(Jays/Cappell, ASCAP) 

SHAKE-Gao Band 
(C Wilson). Mercury 74053 ( Total Experience. BMI) 

TONIGHT'S THE NIGHT-beer 
(N. Durham, W. Cunningham), Atlantic 3586 
)Dhrak/Good Groove, BMIALEX/Soufus. ASCAP) 

LOVE WILL BRING US BACK 
TOGETHER-Doy Fwers 
Polydor 14573 ( Roy Ayers Ubiquity, ASCAP) 

HOT STUFF-Dooaa Summer 
(P. Bellotte. H. Fatermemr, K. Forsey). 
Casablanca 978 (Rick's/Stop. BMI) 

LEAD ME ON- Maxine Nightingale 
(A Willis. ID Lesley). WIndsong 11530 
(RCA) (Almo. ASCAP) 

SHE'S A WOMAN- Psalm Bryson 
(P Bryson) Capitol 4729 (W13/Peabo, ASCAP) 

SOMEONE OUGHT TO WRITE YOU A 
LOVE SONG-Delegatiat 
(Gold. Denne). Shadybrook 1057 ( GU) 
(Screen Gems EMI BMI) 

MOTOWN REVIEW-Phay Cream 
(B Ingram), Fantasy/WM01 862 
(Parker/MKT BMI) 

FULL TILT BOOGIE-Unde Lome 
(W Murphy. G Pistil(i), Marlin 3335 (0 . 6) 
(Fmurphy, BMI/littalutm. ASCAP) 

ANYBODY WANNA' PARTY- Gloria Gaynor 
(D Felons F. Perren), Polydor 14558 
(Ferrer (libes, ASCAP) 

MAKE MY DREAMS A 
REALITY-G.Q. 
(E. R. LeBlanc, H. Lane, K. Crier. P. Service). 
(Arista, ASCAP/Careers, BMI) Arista 0426 

DON'T DO THAT-Jimmy Castor Batch 
a Castor. D. Levottes), Cotillion 44253 (Atlantic) 
(Sheli, BMI) 

WE'VE GOT LOVE- Peaches a Herb 
(D. Fekaris, F. Perren), Polydor/MVP 14577 
(Perren.Vibes, ASCAP) 

CRYING-lorbot Furth 
(B. Sigler). Salsoul 2088 (RCA). 
(Lucky Three/Henry Suemay. BMI) 

CAN'T SAY GOODBYE-Sebby Caldwell 
(8. Caldwell, G. Perry), Clouds 15 (1K) 
(Sherlyn, Lindsey Ann, 6141) 

I WANNA BE WITH YOU-Isley Brothers 
(Isley Brothers), I- Neck 82279 
(CBS) ( Bovina, ASCAP) 

UNCHAINED MELODY-George Ronson 
(A North. H. Zarat), (Frond. ASCAP) 
Warner Bros. 8843 

DO IT GOOD-A Taste Of Roney 
(1. Johnson, P. Kibble). Capitol 4744 
(Conductive/On Time, BM)) 

HOW COULD YOU BREAK MY 
HEART-Bobby %muck 
(B. Womack, P. Moten), Arista 
0421 (Astray, ASCAP) 

THIS TIME BABY-lackie Moore 
(C lames. L. Bel), (Highly Three. BMI) 
Columbia 3.10993 

THAT'S MY FAVORITE 
SONG- Dramatics 
(C Womack. S. Womack, D Davis) ( GroovesvIlle. 
BMI/ConquIstador. PSCAP) MCA 41056 

CAN'T DO WITHOUT LOVE- Whispers 
(K. Burke, C. Mayfield), Solar 11590 (RCA) 
(Mayfield/Andrask, BM)) 

JAM FAN- Booby's Rubber Band 
(W Collins. G. Clinton. P. Collins), 
Warner Bros. 8818 ( Rubber Band. BMI) 

TIMIN'-Maze 
(F Beverly). Capitol 4742 (Amazement BMI) 

OPEN UP YOUR MIND-Gap Band 
(RI. Wilson, C K Wilson), Mercury 74080 
(Total Experience. BMI) 

MY LOVE IS-litty WrigM 
(B Wright). Alston 3747 (TK) (Sherlyn. BMI) 

DANCIN' MAN- inch 
(R Ramsom, I. Brown), Bang 4804 (CBS) 
(WB/Good (ligh. ASCAP) 

IT AIN'T LOVE, BABE- Barry White 
(B White. P Politi), Seven Songsrfla Doke, BMI) 
Unlimited Gold 81404 (CBS) 

TELL ME ABOUT IT 
NOW-Grever Wadden' Jr. 
(G. Washington Jr) Elektra 46060 
(G.W. Jr./Locksmith, ASCAP) 

WINNER TAKES ALL-baby Brothers 
(E Isley. M Is(ey, C Jasper. R. Isley, O. Isley, R. 
Isley), T,Neck 2284 (CBS) (Bovine. ASCAR) 
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DON'T STOP- Michael liCIOOR 
(Al lei ksar. G Phillinganes) Epic 
9 50742 (Miran EIMI) 

A MCMENTS PLEASURE- Noise Jackson 
(G Jackson). Spring 117 ( Polydor) 
(Muscle Shoals, BMI) 

BETTER NOT LOOK DOWN-B.B. 
(J Sample. W Jennings). MCA 41662 
(lrving'Four Knight, Ball) 

BOOTSY GET 11VE-Beitry's Rubber lam 
(W Calms, G Clinton M Parker) Warner Bros 
49013 (Rubber Band, BMI) 

THE WAY WE 
WERE/MEMORIES-moehatbn 
1M H.mlisch. A&M Begmant, Columbia 3.11024 
(Colgems, E M.I./Jobete, ASCAP/Stnne 
Diamond, BMI) 

MAMA CAN'T BUY YOU LOVE- Eton Jolis 
(1. Bell. C James), MCA 41042 
(Mighty Three, BMI) 

WANT ADS-Uganda 
(G. Johnson, B. Perkins. G. Perry), Ocean/Ariola 
7500 : Gold Fever. Be) 

STREET LIFE-Croaders 
(J. Sample. W Jennings). MCA 41054 
(Four Knights/Irving, BMI) 

GROOVIN' YOU-Harvey Mason 
(I( M 'son. S. Mason). Arista 0403 
(Masong. ASCAP) 

AIN'T NOTHING I CAP DO-Tyrone Davis 
(L. Graham, P. Richmond), Columma 3.11035 
(Content/Tyronza. BAN) 

CHUCK E'S IN 
LOVE—liche Lee limes 
(R.L. •ones), ( Easy Money, ASCAP) 
Warner Bros. 8825 

CRAZY LOVE-Altos McClain I. Destiny 
(J. Gotman. T McFaddm). Polydor 14574 
(Specolde/Tracoilobete ASCAP/13W11) 

GOING THROUGH THE 
MOTIONS- Not Chocolate 
(E Brown), Infinity 51016 (MCA) (Frnchley , ASCAP) 

GET READY-Srookry Rubinson 
(W. Robinson). Tamla 54301 (Motown) 
(Jobete, ASCAP) 

THE NEED TO BE- Sandra Fria 
(1. Weathedy), Venture 109 ( Itec.t/ASCAP) 

UFE, LOVE & HARMONY- Nancy Wilson 
(C. Johns. L Farrow) Capthl 47.:) 
(Funky Caroline/Career. BM') 

DANCING IN THE 
STREET- Dodges, James Si Smith 
(W. Stevenson, M. Gaye, I. Hunter). London 274 
(Jobete. ASCAP) 

GOCDBYE HEARTACHE-tationwe 
(1 tedesrna). Glades 1755 (TK) 
(Sherlyntlindseyanne/Buck.rou, BMI) 

MAKE LOVE TO ME-Helen Reddy 
(Yellowstone, Voice, Tinsley ,, Capitol 
4717 (Tram, ASCAP. 

I GOT THE HOTS 
FOR YA-Double Wiesen 
(R Baker), Salsou) 2091 ( RCA) (Surma East Bh11) 

I WANNA DO THE DO-lobby Rush 
(L. huff, B Rush), PIA. 8 3695 (CBS) 
(Mighty Three, BMI) 

DOIT FALL IN LOVE-Alea Faye 
(D. Sciscente. M. Daigle, A.f. Brooks). 
Casablanca 989 (Carrousel industries, 
ASCAP/Lady Capella, WI) 

TOMIGHT I FEEL LIKE 
DANCING-Maris Staples 
(P Ulves. B Beckett, M.G. Acomell. G Jackson), 
Warner Bros. 8838 iMuscle Shoals, BMI) 

SUPER LOVER- Rena Soft 
(1 Mtume, R. Lucas), Sud/ah 60/ 
(Arista) (Scarab. WI) 

HEAVEN MUST HAVE 
SENT YOU- Berea Pointer 
(E Holland Jr., L. [beer, 13. Holland) 
Mob.« 1459. (Stone Agate, BMI) 

DANCE SING ALONG-Freedom 
(Arrrstrong, Smith, ThigPee), Maluco 1057 (TO) 
Malico/Thompson Weakley. BMIJ 

RIDIN' HIGH-Parlet 
(D Dunbar. D Stering), Casablanca 975 
(Rick's/Malbiz, BMI, 

NICHT DANCIIC-Taka Boom 
(P Summerson, L Itacaleo). hiola 7748 
(Haine Wood/Philly West, &SUP) 

GIVE YOUR LOVE A 
CHANCE-Morada Michael Walden 
(N.111 Walden), Atlantic 3580 
(Gratitude Shy/Cotillion, BMI) 

FEELIN' THE LOVE-Gaule Christopher 
(C Christopher. C. Moselyi, RSH/Curton 933 
(Auee/Mocrisp. ASCAP) 

WE ARE FAMILY-Sister bodge 
(N. Rodgers, B. Edwards), Cotillion 44251 
(Atlantic) (Chic, BM» 

GIVEN IN TO LOVE- Lakeside 
(S Shockley). Solar 11585 (RO.,) 
(Spectrum VIII. ASCAP) 

Soul 
Sauce 

L.A. Youth 
Event Again 
Goes SRO 

By JEAN WILLIAMS 

LOS ANGELES-Reve Gibson, a 
publicist in Capitol Records' black 
music division, held her annual 
"Youth On Parade" event at L.A.'s 
Good Shepherd Baptist Church to 
an overflow crowd. 
Many music industry person-

alities were on hand to hear both 
secular and gospel acts perform 
handclapping. footstomping gospel 
music. 
Gibson's 19th annual "Youth On 

Parade" sponsored this year by Lo-
gan Westbrooks. president of Source 
Records, paid tribute to such indi-
viduals as Capitol's Peabo Bryson 
and Warner Bros.' the Staples. 
A high point of the affair, al-

though there were many. was 
"Pops" Staples receiving his award 
and asking the congregation, which 
had flowed out to the sidewalk, to 
join him in a song. 

Singer Gloria Jones paid a special 
tribute to the late Minnie Riperton, 
while D.J. Rogers got the crowd on 
its feet as he romped around the 
church soliciting vocal aid from a 
member of the Gap Band and Bry-
son. Singer Patti Williams also was 
outstanding. 
A couple of local choirs took the 

crowd to new highs and several com-
munity leaders along with industry 
reps paid tribute to the honorees. 
Don Mac of Capitol proved he 

still has the personality and charis-
ma of a radio announcer and the 
grace and finesse of a record execu-
tive. 

All in all. Gibson once again gave 
the community something to re-
member. 

* * * 

The NAACP Image Awards are 
again in the midst of controversy. 
but this time NAACP insiders say, 
"It's more messed up than it ever 
was." 

Attorney Geraldine Green. presi-
dent of the Beverly Hills/Hollywood 
branch of the NAACP (sponsoring 
branch of the Image Awards), says 
the awards will be held Jan. 27, 1980 
at the Hollywood Palladium. How-
ever, some persons close to the chap-
ter say there's no budget for the 
awards and it's questionable if the 
once-prestigious event will be held. 

* * * 

As a part of its effort to shed its 
jazz tag, Horizon Records has 
brought on Brenda Russell, formerly 
of Brian & Brenda Russell, as a solo 
artist. 

Brenda has a new self-penned and 
titled LP due Wednesday ( 25). The 
LP, produced by Andre Fischer, an 
original member of Rufus, has 
Brenda bucking disco in favor of 
mostly mellow, well-orchestrated 
number. She has, however, tossed in 
a couple of midtempo ditties. 

* * * 

Bob Marley was set to headline 
Amandla-a festival of unity at Bos-
ton's Harvard Stadium Saturday 
(21). Also set to appear were Patti 
Labelle, Eddie Palmieri, Olatunji, 
Jabula (a South African fusion 
band), with special guest Dick 
Gregory. 

Proceeds from the event, staged 
for the liberation of South Africa. 
will go to provide relief and aid to 
South Africa. 

* * * 

Remember ... we're in communi-
cations, so let's communicate. 
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 lolenE In Action 
DIONNE WARWICK 
Desert Inn, Las Vegas 

Artists lucky enough to have had lots of hits 
often fall into one of two traps when they 
present their golden oldies in concert: either 
they throw them away in a quickie medley or 
they go to the other extreme and do nothing but 
oldies in their live act. 

Happily Warwick has found a satisfying 
middle ground. She doesn't kiss off the material 
that made her a star with a rushed, half-hearted 
presentation, nor does she allow her past 
triumphs to squeeze out new material. 

The centerpiece of her show July 6 was a 
beautifully designed 27- minute, 23-song hit 
medley, but that still left more than 40 minutes 
for tunes from Warwick's new album and even 
unrecorded material. 

The medley, arranged by Larry Kellem, 
presents most of the big hits of Warwick's ca-
reer, more or less in chronological order. from 
1962's " Don't Make Me Over" to a fiery reading 
of 1974's "Then Came You." 

That latter tune plus "Valley Af The Dolls" 
and "You've Lost That Lovin' Feeling" are the 
only tunes in the medley not composed by Bach-
arach & David. Aside from Warwick's many hits, 
the medley includes her versions of four songs 
made hits by others: "What The World Needs 
Now Is Love," "The Look Of Love," "Raindrops 
Keep Falling On My Head" and "Close To You." 

To pick a few highlights of the medley is no 
easy task but the best of the best would be 
"Make It Easy On Yourself," "A House Is Not A 
Home" and a rhythmic, pulsating "Always 
Something There To Remind Me," done in a 
modified call- and-response style with her two 
backup singers. Warwick was also ably backed 
by her four- member rhythm section and the 
house orchestra. 

The show opened with the stage dark and an 
unseen Warwick singing "With One More Look 
At You" from "A Star Is Born" to simple piano 
accompaniment. Only when she hit the second 
verse was the backlighting turned on and the in-
strumental backing filled out. The number then 
segued into "Watch Closely Now," the rock tune 
from the film. 

It was an interesting, unexpected opener, 
though the songs as songs don't hold a candle to 
Warwick's second selection. "One Less Bell To 
Answer," which she explained brought her $40 
for a 1963 demo. 

After the medley, Warwick did four songs 
from her new Manilow-produced Arista album: 
the smartly arranged, disco- popping "The Let-
ter," Manilow's best composition, the richly 
emotional "All The Time:" Isaac Hayes' moody 
"Deja Vu" and " I'll Never Love This Way Again," 
her Manilowesque single. 

Given Warwick's obvious class and elegance, 
the ultimate rave seems somehow inappro-
priate, but it's true: the lady sings her ass off. 

PAUL GREIN 

OSMOND FAMILY 
Melody Fair, 

North Tonawanda, N.Y. 

With adulation swirling about them from a 
sellout crowd under the dome, the seven per-
forming Osmonds divided their act into essen-
tially three groups to earn repeated paludits 
June 27. 

There was the Donny and Marie act from 
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their now-defunct television show, Marie spar-
ring as she sang, " I'm a little bit country," and 
Donny evoking the girlish screams by replying 
"I'm a little bit rock'n'roll." Examples followed 
featuring both styles. 

The four older Osmond brothers— Alan, 
Wayne, Merrill and Jay—came on rocking and 
dancing to strobe lights and smoke machines. 
They demonstrated their ability to play 28 in-
struments in a 1940s swing theme, showing off 
Merrill on the banjo and Jay on drums. 

Then there was 16-year-old Jimmy, youngest 
of the lot, looking and sounding more like 10. 
He's a natural with a microphone in his hand, 
but his "I Want To Put On My Boogie Shoes And 
Boogia With Yee was far from in tune. 

In charging the combinations nicely through 
a 75-minute show, the Osmond whisked through 
nearly 25 tunes from the Donny- Marie opening 
of " It Takes Two" to the seven-member windup 
of "I Believe." 

The show was typically upbeat with plenty of 
silliness and an emphasis on the family theme. 
Donny and Marie shared the stage on two occa-
sions, kidding and recalling early hits. Marie 
torched, teased and dedicated "Tenderly" to 
her finance, though wedding plans later were 
dropped. 

Donny drew the female sighs with "Go Away 
Little Girl." The four older brothers (Donny 
didn't join the act until 1969) dished out some 
old-fashioned barbershop and quickened the 
pace with old favorites such as "Hold On" and 
"I've Got The Music In Me." 

All seven finished with campy '50s rock'n'roll 
and loud hand-clapping selections. "I Believe" 
was their encore offering. JIM BAKER 

THE BABYS 
Wollman Rink, New York 

The vocals of John Waite and the skills of 
drummer Tony Brock were the key ingredients in 
the Babys' fine performance here July 16. 

Waite displayed a strong and surprisingly 
subtle voice at this 45- minute, nine song set, 
shining on pop tunes such as "Isn't It Time" and 
rockers like "Head First." The latter also is the 
title of the Babys' new album on Chrysalis. 

Tony Brock proved himself to be a solid hard 
driving drummer, especially on the second num-

lkier "Mexico." Not only did Brock keep time, but 
he pushed the beat forward, adding a gritty en-
ergy to that song. 

Waite, Brock and the three other Babys were 
aided on three songs by an attractive female 
background singer. Her voice helped their al-
ready professional performance. In the future 
she should be featured more prominently on 
stage. 

Twice during the concert several group mem 
bers left the stage while the drummer and key-
boardist played solos. It was a nice bow to 
friendship, but this mass exodus by the other 
musicians started a similar rush to the refresh-
ment stands by the audience. It is a problem 
that the Babys should attempt to adjust. 

Headliner Eddie Money was recently re-
viewed. NELSON GEORGE 

HARRY BELAFONTE 
Greek Theatre, Los Angeles 

A Belafonte concert is always a special event 
because of the man's charisma and eclectic ma-
terial which pop audiences are not normally ex-
posed to. 

Belafonte's emphasis on West Indian and Af-
rican music are the cornerstones of his reper-
toire which this year—his 14th working this out-
door venue— included a host of new songs. 

Presently on a 71/2-month global tour, Bela-
fonte's July 17 opening here featured eight new 
compositions including a most unique amalga-
mation of East and West African rhythms with 
the lyrics from Bob Dylan's "Forever Young." 

That song was the highlight of the perform-
ance for it accurately showcased Belafonte's 
musical universality. The eight- piece band and 
eight voices all led by Richard Cummings, along 
with featured vocalist Falumi Prince, melded the 
African lyrics and dynamics into Belafonte's fast 
reading of Dylan's words. 

And the inclusion in this band of two electric 
keyboards (including synthesizer) plus an 
acoustic piano, two electric guitars, electric bass 
and three percussionists, provided both a mod-
ern American and traditional Afro-Cuban foun-
dation for the headliner. 

Belafonte sang 11 tunes, Prince four and the 
two dueted on a pair of compositions. The con-
cert ran 2 hours and 40 minutes with the mostly 
adult audience enthusiastically receiving the 
blending of newer works as well as a few time-
worn favorites. 

Among the new offerings: "Pastures Of 

Plenty," "Judy Drowned," "Streets Of London,' 
"How Long Have You Been Blind," " Mary Makes 
Magic" and "Dedication To A Taxicab Driver." 

Among the evergreens: "Banana Boat Song," 
"Carnival," "Jamaica Farewell," ' Merci Bon A 
De." The blending of new with old, with the em-
phasis on the new, really works. ELIOT TIEGEL 

RONEE BLAKELY 
City, San Francisco 

A new Blakely was unveiled at this small but 
effective showroom where she has played before 
and is something of a house favorite. 

The new Blakely is now a Nashville Patti 
Smith-type, and, despite her background, it is 
the Nashville element that gets downplayed. 

Backed by a tough, hard rocking four-piece 
group calling itself the Old Dog Band, and 
dressed in a semi- 50s outfit that combined a 
long baggy black skirt with running shoes, white 
socks, a scruffy scarf and a red sweatjacket that 
constantly kept falling off one shoulder. Blakely 
did 10 songs in just under an hour, most of 
them brand-new compositions. 

She opened June 28 with a hot song called 
"I'll Be Waiting." The tune was good but per-
haps too brash as an opener, especially consid-
ering that her voice was obscured in the mix. 

She followed with one of her better-known 
pieces, " It's Fun To Be A Working Girl" while 
holding a handful of gift roses. The song was 
long, and even though it came early Blakely was 
already hitting the emotional peaks that are 
quite familiar to her fans. She then went to the 
electric piano for several tunes, then came back 
out front with a decisively Patti Smith-type 
number, a hypno-poetic recitation complete 
with dramatic posturing. 

This was the stance she maintained right 
through till the end of the set, with the excep-
tion of "New Sun Rising." In fact the last three 
numbers were of a pure new wave nature. 

The combination of the demanding lyrics. 
Blakley's sometimes strident but compelling 
voice and the push of the band all made for an 
emotionally enervating closing segment. This 
was complemented perfectly by an encore ren-
dition of Dylan's "Just Like A Woman," on which 
the singer, now accompanied only by piano, 
gave a classic version as good as any of the 
many recordings of this song. 

The reaction of the crowd was generally quite 
positive, although some fans made it clear that 
it was the old Ronee Blakely they wanted. 

JACK McDONOUGH 

Milwaukee Fest 
• Continued from page 40 

Dixie Dregs, John Hiatt, Jay Fergu-
son. Jan Hammer and Wet Willie 
topped the Peaches program. with 
other bands including Short Stuff. 
Tantrum. White Face. Delbert 
McClinton and Le Roux, in keeping 
with the time honored formula of 
blending up-and-coming acts with 
regional favorites. 
The Blue River Cafe, a local cof-

feehouse, sponsored a folk stage for 
the first time this year with seating 
for 300. "The whole idea was to give 
people the chance to hear some 
acoustic music. But we found it was 
hard to put a man with an acoustic 
guitar up against a 20-piece ma-
riachi band playing at the next stage. 
The sound systems had trouble with 
bleeding." says Babisch. 
A disco tent was added for this 

year's festival, with room for about 
1.200 dancers. During the storms. 
the tent was the most popular place 
on the grounds as concertgoers scur-
ried for cover. The tent was spon-
sored by 1812 Record Stores and a 
local radio station.. 
Summerfest has become a popu-

lar local stage for mid-size concert 
presentations, with seatings in the 
18.000 to 20.000 range. A new main 
stage roof, constructed for the 1979 
Summerfest, has made the site more 
attractive. Promoters such as Star-
date and Landmark have scheduled 
a series of concerts on the grounds. 
with Babisch acting as house man-
ager for the programs. The lest gets 
$5.000 against 10% of the gross. 

Soul Ifss 
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5 TEDDY 
Teddy Pendergrass. 
P 1 R FI 36003 (CBS) 

I AM 
Earth. Wind & Fire, 

Arc/Columbia FC 35730 

7 WINNER TAKES ALL 
lsley Brothers T Neck PI 2 36077 

11 BAD GIRLS 

4 

Donna Summer, 

Casablanca NBLP 2 7150 

DEVOTION 
I D UM SP 4771 

11 McFADDEN & WHITEHEAD 
McFadden 8 Whitehead, 
116 11 35800 (CBS) 

8 STREET UFE 
Crusaders. MCA MCA 3094 

11 THE JONES GIRLS 
the Jones Girls. 
PI R 11 35757 ( CBS) 

3 THIS BOOT IS MADE FOR 
FONK-N 
BootsyS Rubber Band. 
Warner Bros BSK 3295 

11 SONGS OF LOVE 
Anita Ward, 

Juana 200 004 (1.6.) 

10 SWITCH Il 
Switch, Gordy G7-988 (Motown) 

12 WHATCHA GONNA DO 
WITH MY LOVE 
Stephanie Mills, 
20th Century 1583 ( RCA) 

6 THE BOSS 
Diana Ross, Motown M7 923 

10 CANDY 
Con Punk Shun, 
Mercury SRM 1 3754 

23 WE ARE FAMILY 
Sister Sledge. Cotillion 

SD 5209 (Atlantic) 

LET ME BE GOOD TO YOU 
Lou Rawls, P I R 

II 36006 (CBS) 

15 ROCK ON 
Raydio. Arista AB.4212 

18 DISCO NIGHTS 
G Q. Arista AB.4225 

13 WILD & PEACEFUL 
Teena Marie Gordy 
Cl 986 (Motown) 

6 DIONNE 
Dionne Warwick, 
Arista AB 4230 

DESTINATION 
Sun, Capitol ST 11941 

DO YOU WANNA GO 
PARTY 
KC 8. The Sunshine Band 
1 K 1K 611 

16 INSPIRATION 
Maze, Capitol SW.I 1912 

3 CHANCE 
Candi Staton, 
Warner Bros BSK 3333 

25 BUSTIN' OUT OF L SEVEN 
Rick lames Gordy 
Cl 984 (Motown) 

3 LOVE CURRENT 
Lenny Williams. MCA MCA 3155 

14 GAP BAND 
Mercury SRM 1 3758 

2 SECRET OMEN 
Cameo. Chocolate City 
CCLP 2008 (Casablanca) 

2 WHEN LOVE COMES 
CALLING 
Demece Williams. 
ArcYColumbia 1C-35568 

11 MINNIE 
Minnie fhperton, 
Capitol SO- 11936 

34 DESTINY 
acksons, Epic 1E-35552 (CBS) 

10 FEVER 
Roy Ayers, Polydor P0.1 6204 

36 2 HOT 
Peaches & Herb, MVP/Polydor 
PD I 6172 

4 INVITATION 
Norman Connors, Arista AB 4216 

5 WHAT THE HELL IS THIS 
Johnny " Guitar" Watson. 
DIM 01M-24 (Mercury) 

DO IT ALL 
Michael Henderson 

Buddah BDS 5719 (Arista) 

16 IN THE PUREST FORM 
Mass Production, Atlantic SD 5211 

20 FEETS DON'T FAIL ME 
NOW 
Herbie Hancock, 

Columbia 1C 35764 
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PARADISE 
Grover Washington 1r 
Elektra 6E 182 

I WANNA PLAY FOR YOU 
Stanley Clarke, Nemperor KZ 2 
35680 ( CBS) 

IHE ORIGINAL DISCO 
MAN 
James Brown Polydor PD I 6212 

IN THE MOOD WITH 
TYRONE DAVIS 
Tyrone Davis. Columbia 1C 35723 

WHERE THERE'S SMOKE 
Smokey Robinson. 
Tamla T7-366 ( Motown) 

HOT PROPERTY 
Heatwave. 

Epic JE 35970 

ANY TIME, ANY PLACE 
Dramatics MCA AA 1125 

LIVIA' INSIDE YOUR LOVE 
George Benson, 

Warner Bros. 2135K 3217 

SKYY 
Skyy , Salsoul 8517 (RCA) 

H.A.P.P.Y. RADIO 
Edwin Starr, 

20th Century T 591 (RCA) 

THE MUSIC BAND 
War. MCA MCA.3085 

EVERYBODY UP 
Ohio Players. Arista AB 4226 

HEART STRINGS 
Earl Klugh, 
United Artists UALA 942 (Capitol) 

CROSSWINDS 
Peabo Bryson. Capitol ST 11875 

MUSIC um 
Evelyn -Champagne" King. 
RCA AFL I 3033 

I LOVE YOU SO 
Natalie Cole. Capitol SO- 11928 

HEARTBEAT 
Curbs Mayfield. RSO RS.1.3053 

HOT NUMBERS 
Foxy, Dash 30010 (TK) 

ROADS OF LIFE 
Bobby Womack, Arista AB 4222 

LOVE TALK 
Manhattans Columbia 1C 35693 

ANOTHER TASTE 
A Taste 01 Honer 
Capitol SOO 11951 

I LOVE TO DANCE 
Kleer, Atlantic SD 19137 

STAR WALK 
Larry Graham. with Graham Central 

Station. Warner Bros. 135K-3322 

BETTY TRAVEUN' IN THE 
WRIGHT CIRCLE 
Betty Wright, Alston 4410 (TR) 

RAW SILK 
Randy Crawford, Warner Bros 
05K-3283 

THE ADVENTURES OF 
CAPTAIN SKY 
Captain Sky. AVI 6042 

LOVE TRACKS 
Gloria Gaynor, Polydor P01.6184 

STONEHEART 
Brick, 
Bang 11 35969 (CBS) 

MORNING DANCE 
Spyro Gyn. Infinity INF 9004 

NITEFLYTE 
Nitellyte. Ariola SW 50060 

ANGIE 
Angela Bohn, 
GRP/Arista GOP 5000 

C'EST CHIC 
Chic, Atlantic SD 19209 

THE THOM BELL 
SESSIONS 
Elton John MCA MCA 13921 

THE MESSAGE IS LOVE 
Barry White, Unlimited 
Gold It 35763 (CBS) 

KNOCK ON WOOD 
Amo Stewart, Anola SW 50054 

WHISPER IN YOUR EAR 
Whispers. Solar BSLI 3105 ( RCA) 

STARS 
Sylvester. Fantasy f 9579 
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CMA CALGARY MEET 

Fan Fair Given I 
11980 Green Light 
CALGARY—A look back at Fan 

Fair and ahead to country music 
week activities highlighted the 
Country Music Assn.'s third quar-
terly board meeting. 
Convening here, the north-of-the-

border sessions also dealt with such 
subjects as the CMA's new public re-
lations firm, a new deejay/radio 
membership campaign and nomi-
nees for the CMA's board. 
Committees met July 10, then re-

ported to the entire board the fol-
lowing two days in the meetings held 
at the Four Seasons Hotel. 
Dan McKinnon, radio committee 

chairman, informed the board of 
plans for a 90-minute post-awards 
show live interview broadcast to be 
hosted by Ralph Emery and Bill An-
derson. The CMA Awards Show will 
be simulcast, similar to last year's 
event, noted McKinnon. 

This year's Talent Buyers Seminar 
will be held at the Radisson Hotel in 
Nashville, reported Don Romeo. A 
registration form for the Oct. 8-10 
seminar will be published in several 
music industry publications, includ-
ing Billboard. 

CBS' Bruce Lundvall gave a 
wrap-up report on the International 
Show presented by the CMA at Fan 
Fair. Board members had discussed 
the possibility of discontinuing the 
show at the January board meeting, 
but it will be continued next year be-
cause of the success of the 1979 
show. 

Attending the international com-
mittee's meeting, at the invitation of 
the board, were Dennis Brown, 
CMA New Zealand International 
Development committee chairman, 
and Harlan Smith, board member of 
the Academy of Country Music En-
tertainment of Canada. 

Letters to the governors of all 50 
states requesting proclamatitens for 
Country Music Month in October 
were dispatched by the CMA over 
Willie Nelson's signature. The infor-
mation came from Charles Scully 
who discussed other Country Music 
Month activities, outlined by com-
mittee chairman Roy Horton. 

Mike Hoyer, deejay committee 
chairman, told the board members 
that 10 names had been selected 
by the committee as judges for the 
deejay of the year awards. An 
anonymous committee will choose 
five of these as final judges. Winners 
of the three market sizes will be 
shown on the CMA Awards Show, 
Oct. 8. 

WADE 
PEPPER 

• 

PROMOTIONS 
1195 Mt. Paran Rd. N.W 

Atlanta, Ga. 30327 
(404) 233-5167 

COUNTRY M USX 
PROMOTION AT ITS 
HIGHEST LEVEL 

REPRESENTING PUBUSHERS, 
ARTISTS AND 

RECORD COMPANIES. 

Joe Talbot gave the board a list of 
nominees for the CMA board of di-
rectors for 1979-80, chosen by the 
nominating committee. Additional 
nominations came from the floor. 
Bylaws dictate that the board 
present to the membership a slate of 
from two to four nominees per cate-
gory for election of one director at 
the annual membership meeting in 
October. 

The word on Fan Fair '79 came 
from Bud Wendell, Fan Fair com-
mittee chairman, who noted the date 
for next year's event is June 9-15. 
Wendell stated this year's Fan Fair 
drew 13,900 people from 12 coun-
tries, including 89 tour groups. More 
than 200 artists appeared in more 
than 30 hours of live entertainment. 

A new deejay/radio membership 
campaign was discussed at a joint 
committee meeting of the member-
ship, public relations and deejay 
committees. Bill Lowery, member-
ship committee chairman, pointed 
out that the campaign will begin in 

(Continued on page 46) 

CONGRESSIONAL CONVERSATION—BMI hosts a luncheon for Congressman Albert Gore, Jr. and some leading Nash-
ville music business figures anc attending, left to right are Jim Foglesong, president of MCA Records Nashville oper-
ations; Bill Denny, Cedarwood ublishing Co.; Congressmar Gore; Frances Preston, vice president, BMI; and Huell 

Howser, WSM-TV. 

Merle Kilgore Donates 'Wolverton' Manuscript 
NASHVILLE—Songwriter Merle 

Kilgore has donated the original 

Kendalls Booked 
NASHVILLE—The Kendalls 

have been booked for two appear-
ances at Chicago's annual Chicago-
fest Aug. 5-6. headlining the Schlitz 
Country stage arena. 
The event, held at the city's Navy 

pier, offers continuous entertain-
ment from five stages and is ex-
pected to attract a crowd of 500.000 
fans. 

'HOOPER' A SUCCESS 

Film-Radio Tie-Ins 
Next Promo Trend? 
• Continued from page 20 
listeners— people we never had be-
fore." 
Penny Reeves, promotions direc-

tor. and Joe Ethridge. operations 
manager, at KVET-AM, Austin. re-
lay a typical female listener re-
sponse: "I'd love that lunch with 
Burt Reynolds—you can keep the 
car." 

Audience response was "unreal" 
at WESC-AM-FM, Greenville. S.C.. 
where Bob Hooper. program direc-
tor, helped direct a campaign featur-
ing mail- ins, phone-ins and a contest 
to find the "Mystery Trans Am." 

From WUNI-AM. Mobile. Ala.. 
Bill Knight. program director, re-
ports "incredible phones." while 
Maurice Rich, sales promotion di-
rector at WPLO-AM Atlanta. relays 
the word of "a world of calls and 
cards" totaling some 40.000. 

At WIRK-FM in Reynolds' 
hometown of West Palm Beach. 
Fla., Barry Grant. program director. 
also claims the contest was the most 
successful of its type ever staged. re-

suiting in "people tuning into the 
station that hadn't done it before." 

Call-ins, plus mobile units in-
volved in window sticker campaigns. 
heralded the "Hooper" campaign in 
Indianapolis. according to Lee 
Shannon. music director of WIRE-
AM. "They went crazy," advises 
Shannon when asked about au-
dience response. 
Other stations utilizing the pro-

motion were WYDE-AM, Birming-
ham: WKDA-AM, Nashville; 
WMPS-AM. Memphis; WWOK-
AM. Miami: WVOJ-AM, Jackson-
ville; WHOO-AM, Orlando: 
WSUN-AM, St. Petersburg: 
WDEN-AM/F M. Macon: KHEY-
AM, El Paso; KBOX-AM, Dallas: 
KEBC-AM /FM, Oklahoma City; 
KWKH-AM. Shreveport; and 
WINN-AM. Louisville. 

Both Svendsen of Peter Svendsen 
Promotions and Hinton of Bruce 
Hinton Promotions plan to pursue 
similar tie-ins of motion picture 
firms and country radio and music 
in the future, buoyed by the success 
of the Hooper project. 

Lucky Listeners: Actor Burt Reynolds gives a hug to Mr. and Mrs. 
Rod O'Connell of Indianapolis, joined by Lee Shanncn, program director 

of WIRE-AM 

manuscript version of his ha song, 
"Wolverton Mountain,'' to the 
Country Music Hall of Fame and 
Museum. 
The lyrics to the song, which Kil-

gore wrote on a piece of Nashville 
hotel stationery in 1962, will be on 
display as part of the Hall of Fame's 
new "songs and songwriters" exhibit. 

Also on display will be original 
versions of "Rocky Top," "I Never 
Promised You A Rose Garden" and 
"Daydreams About Night Things." 
Along with the handwritten lyrics 

for "Wolverton Mountain," Kilgore 
contributed the studio notes for 
singer Claude King used on the orig-
inal recording session. 
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RCA Prodding 
Country LPs 
NASHVILLE—RCA Records has 

set merchandising campaigns for 
two of its current releases, " Images" 
by Ronnie Milsap and " Honk\ 
Tonkin'." a compilation album which 
features WayIon Jennings, Willie 
Nelson, Bobby Bare. Gary Stewart 
and Guy Clark. 
On behalf of Milsap's " Images," 

the label has prepared several pro-
motional items which will tie into 
the LP's title. Chrome plated buttons 
with Milsap's name printed on the 
top and "Images" printed on the 
bottom is one of the items made 
available by the label, and radio 
contests running throughout various 
regions of the country will be award-
ing instamatic cameras as prizes. 

For in-store displays. RCA has 
provided three different sized post-
ers employing the album graphics. 
In addition, print ads have been se-
cured for a number of consumer and 
trade magazines. 

In conjunction with the release of 
"Images." Milsap has embarked on 
a nationwide major market tour. 
The dates will be supported by the 
label with the print ads, as well as ra-
dio spots. 
Radio spots and print ads for both 

trade and consumer press have been 
prepared to support the "Honky 
Tonkin'" album. In addition, RCA 
is preparing beer mugs with the art-
ists' names, LP title, and crossed-
pool-cue logo, similar to the album 

O cover. 
CC The first single release from the al-4:C 
O bum is a double sided record featur-
C° ing "Crazy Arms" by Nelson and 
—1- "Hurricane Shirley" by Bare. The 

single, pressed on felt-green colored 
cri vinyl, is keyed to the album cover 
cn shading. 

The single also carries a special la-
ce; bel which incorporates the LP's 
• graphics. "Honky Tonkin' Nights" 
—J 

(Continued on page 48) 

Calgary Meet 
• Continued from page 45 

October, tied in with the convention 
in Nashville. 
The public relations firm of Hill 

and Knowlton has been retained to 
represent the CMA, as reported by 
Bill Denny. The CMA executive 
committee, which met previously in 
Nashville to hear proposals from 
several leading public relations com-
panies had recommended this firm. 

Ralph Peer, president, presided 
over the meeting. Hutch Carlock 
presented the treasurer's report, 
while Denny. finance committee 
chairman, gave the results of the an-
nual audit. 
Among the board members ap-

pearing on the local media in Cal-
gary were Mary Reeves Davis, Mike 
Hoyer, Mervyn Conn, Wesley Ross, 
Ralph Peer, John D. Loudermilk, 
Bill Anderson and Charley Pride. 
CFAC-AM, Calgary, hosted a 

Tuesday luncheon for board mem-
bers who were also guests of the Cal-
gary Stampede board of directors 
for a cocktail supper preceding the 
Chuck Wagon Races. 

Board members also attended a 
luncheon hosted by the Canadian 
Record Industry Assn. and a bar-
becue held at Jim McBride's Gold-
enview Farm in High River, Alberta. 
Co- hosts for the barbecue were 
CJDV-AM, Drumheller, CK BR-
AM. Brooks. and CHOA-A M. Stet-
tier, headed by Stan Sparling. 
The CMA's fourth quarterly 

board meeting is set for Oct, 8 in 
Nashville, to be followed on Oct. 11 
by the annual membership meeting. 
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* STAR PERFORMER—Singles registering greatest proportionate upward progress this week. 

* 

u TITLE—Artist 

3C 

la 

M 

u 

= 
E K., 
e. TITLE—Artist 

e ic e -e 
T1T11—Artist 

.3 (Writer), Label & Number ( Dist. Label) ( Publisher, licensee) M e (Writer). Label & Number ( Dist. Label) ( Publisher, Licensee) e u e g (Writer). Label & Number ( Dist. Label) ( Publisher. Licensee) 
.3 

YOU'RE THE ONLY ONE— Dolly Parton * 42 5 PLAY HER BACK TO 69 56 13 IF I GIVE MY HEART TO YOU— Margo Smile' 
(C.B. Sager. B Roberts). RCA 11577 
(Unichappell/Begonia Melodies/Fedora, BMI) 

YESTERDAY— Mel McDaniel 
(8. Morrison, M. Hughes), Capitol 4740 

(.1. Crane, A. Jacobs, ,. Brewster), 
Warner Bros. 8806 ( Miller. ASCAP) 

3 11 (Ghost) RIDERS IN THE SKY— Johnny Cash (Music City, ASCAP) 80 3 SECOND HAND EMOTION— Faroe Young 
(S. Jones), Columbia 3-10961 

* 51 JUST GOOD OL'BOYS— (C Black. R. Bourke), MCA 41046 (Trichappelli 
(Edwin H. Morris & Co., ASCAP) 

Moe Bandy di Joe Stemple, Chappell, SESAC/ASCAP) 

11 SHADOWS IN THE (A. F)eetwood). Columbia 3-11027 
(BrandwoodiMu)let. BMI) 71 73 JUST WHEN I NEEDED 

MOONLIGHT— Anne Murray 
YOU MOST—Randy Vanwarmer (R. Bourke. C. Black), Capitol 4716 37 37 8 FOREVER ONE DAY AT A TIME—Dee &tutu' (R. Vanwarmer), Bearsville 0334 (Warner Bros.) 

(Chappell & Co./Tri Chappell. ASCAP/SESAC) (E. Raven), MCA/Hickory 41031 ( Milene. ASCAP) (Fourth Floor. ASCAP) 

tr5 9 SAVE THE LAST DANCE 
FOR ME—Emmybou Harris 
(D. Pomus, M. Shuman), Warner Bros 8815 

 46 4 LETS TRY AGAIN— Janie Fricke 
(D. Sleagall). Columbia 3-11029 
(Texas Red, BMI) 

72 72 SHE WEARS IT WELL— Jerry Naylor 
(0 Solomon). Vvarner'Curb 8881 ( Yatahey. BM)) 

(Unichappell/Trio, BM') 
* 52 2 YOUR KISSES WILL— Crystal Gayle 73 77 3 CAN'T YOU HEAR THAT WHISTLE 

* SUSPICIONS— Eddie Rabbitt 
. . .  (E Rabbitt. R McCormick. D Malloy. E. Stevens). 

(V. Stephenson). United Artists 1306 
(House Of Gold. BMI) 

BLOW—Sonny Ihrodunorton 
(S. Throckmorton, C. Dodson), Mercury 55061 

Elektra 46053 ( DebDave/Briarpatch, BMI) 40 43 
JUST WHEN I NEEDED YOU MOST— Diana 

(Tree, BMI/Cross Keys, ASCAP) 

* COCA COLA COWBOY— Mai rim (R. Vanwarmer), Elektra 46061 ( Fourth Floor. ASCAP) * 862 THE DREAM NEVER 
(S %hard, I. Dain, S. Dorff, S. Atchley), MCA 41041 

41 44 6 MIDDLE-AGE MADNESS— Earl Thomas Conley DIES— Bill Anderson & The Po' Folks 
(Peso/Malkyle/Senor. BMI/ASCAP) 

(E. Canley), Warner Bros. 8798 (R. Cooper), MCA 41060 (Welbeck. ASCAP) 

* 
FAMILY TRADITION— Hank Wdliams Jr. (ETC/Easy Listening. ASCAP) 

75 78 3 MAZELLE—Gary Stewart 
(H. Williams Ir.), Elehtra/Curb 46046 
(Bocephus, BMI) * 48 4 TOWER OF STRENGTH—Narvel Felts (R. Kirkpatrick). RCA 11623 ( Frank & Nancy, BMI) 

(8. Hil)iard, B. Bacharach), MCA 41055 

4 11 AMANDA—Waylon Jennings (Famous, ASCAP) 76 79 3 YOU'RE ALL THE WOMAN I'LL EVER 

(B. Mill), RCA 11596 (Gold Dust. BMI) 
* 

NEED— Dusty James 
49 4 THAT MAKES IWO OF (1 Dresser). SCR 172 ( Galleon/Starship. ASCAP) 

10 8 NO ONE ELSE IN THE US— Jacky Ward I& Reba McEntire 

* 
WORLD—Tammy Wmette 
.  (S Davis, B. Sherrill). Epic 8-50722 (Algee. BMI) 

0. Fuller). Mercury 55054 
(Bla“wood/Fullness, BMI) 

* 11211:* GUESS WHO LOVES YOU— Mary K. Miller 
(R. Van Hoy, D. Allen), RCA 11665 

BM') 
* 15 8 PICK THE WILDWOOD 

FLOWER— Gem Watson 

* 57 4 ALL I WANT AND NEED FOREVER— Vern Boudin (Tree/Duchess/Posey, 
* Er* THE ROOM AT THE TOP OF THE 

(1. Allen), Capitol 4723 (Tree, BM° (D 8. Payne). Elektra 46052 t STAIRS— Stella Parton 
(Gary S Paxton. BM)) (E Stevens, D. Tyler), Elektra 46502 

11 12 11 WHEN A LOVE AIN'T RIGHT—Charly McClain * (DebDave/Bnarpatch, BMI) 
(1. Wilson, B. Morrison), Epic 8-50706 66 DADDY— Donna Fargo 
(Music City. ASCAP) (D. Fargo), Warner Bros. 8867 ( Prima•Donna. BMI) * Er* I'VE GOT A RIGHT TO 

itr 16 7 BARSTOOL MOUNTAIN— Moe Bandy * 82 2 MY SILVER LINING— Mickey Gilley BE WRONG— al Wright 

(D. Tankersley, W. Carson), Columbia 3.10974 (R. Murrah, T. Murrah), Epic 8-50740 (E. Rowell. 8. House). Soundwaves 4589 (NSD) 

(Rose Bridge, BMI) (Blackwood/Magic Castle, BMI) (Blue Creek/On The House, BM') 

* 30 5  THE DEVIL WENT DOWN 47 17 12 DELLA AND THE DEALER— Hoyt Paton 
(H. Axton, M. Dawson), Jeremiah 1000 

80 83 LORELEI—Sonny lames 
(F. Foster. G.E. Thonev), Monument 

TO GEORGIA— The Charlie Daniels Band 
(C. Daniels, F. Edwards. J. Marshall, C. Hayward, 

(Lady Jane, BMI) 45-288 (Cyril Shane, ASCAP) 

T. Cram, T. DiGregorio). Epic 8.50700 
* 64 

YOU ARE MY RAINBOW— David Rogers 81 81 JULIE (Do I Ever Cross Your 

* 

(Hat Band, BMI) (H. Sanders, R.C. Bannon), Republic 042 
Mind)—Wood Newton 

21 STAY WITH ME— Dave a Sugar (Warner Tamerlane, BMI/WB, ASCAP) (R. DuBois, T. DuBois W Newton), Elektra 46059 
(J. Pennington). RCA 11654 (Chinnichap, 8M1) 49 20 10 SINCE I FELL FOR YOU—cou Hume, (DebDayeariarcatch, BM)) 

* 18 9 LIBERATED WOMAN—John Wesley Ryles 
(W. Carson). MCA 41033 ( Rose Bridge, AMI)(S. 

(B. Johnson), Warner Bros. 8812 
(Warner Bros, ASCAP) * Er* I'M TURNING YOU LOOSE— Bobby Wright 

Throckmorton, C. Putnam), United Mists 

* 19 6 DON'T LET ME CROSS OVER— Jim Reeves * 
58 I COULD SURE USE THE 1300 (Tree, BM)) 

(P. Jay), RCA 11564 (Troy Martin, BM)) FEELING— Earl Scruggs Revue ''98 2 IT'S TOO SOON TO SAY 

* 24 4 HEARTBREAK HOTEL— 
Vfdlie Nelson A Leon Russell 

(D. Linde, M. McDaniel), Columbia 3,10992 
(Combine/Music City, ASCAP) GOODBYE—Toni Hollowell 

(J. Ashley). Con Brio 156 (Wiljex, ASCAP) 

(M. Axton). Columbia 3-11023 ( Tree, BMI) 51 53 5 THE LOVE SONG AND THE DREAM 

* 
94 2 MAKE BELIEVE YOU 

* 26 1111. I CAN MAKE IT ON 
BELONG TO ME—Pegga Sue 
(F. Stanton, A Badale, G. Kennedy), Door Knob 9.102 LOVE ME—Rebecca Lynn 

MY OWN— Kenny Rogers & Dottie West (WIG) ( Chip "N" Dale, ASCAP) (N. Sallitt), Scorpion 0581 (NSD) 

(C. Richey, T. Wynette, B. Sherrill), 
United Mists 1299 (Algee/Altam, BMI) 

* 
70 WHO WILL THE NEXT 

'di' 

(Al Gallico/Turtle, BM)) 

tr. 
FOOL BE—Jerry Let Lusts =I> I DON'T WANT TO LOVE YOU 

23 6 ALL AROUND COWBOY— Marty Robbins (C Rich), Elektra 46067 ( Knox, BMI) ANYMORE— Dandy 
(M. Robbins), Columbia 3,11016 ( Mariposa, BMI) (L Keith, L Snow), Warner/Curb 8880 

* 22 8 THAT'S THE ONLY WAY TO SAY GOOD 
* 65 3 ONCE IN A BLUE MOON—Della Lehr 

(S. Loner, 1 Silbar), RCA 11648 
(House Of Gold, BMI)  

MORNING—Ray Price (Bobby Goldsboro. ASCAP) 86 91 5 TAKEN TO THE LINE— San Femando Valley 

'dr 35 3 

(W. Carson), Monument 45,283 ( Rose Bridge, BMI) 

I MAY 
'di'ONLY 84 2 LOVE CAN BREAK 

Music Band 
(1 Stephens), C&S 0)7 (S&C. ASCAP) 

NEVER GET TO 

HEAVEN—Conway Twitty 
(B. Anderson. B. Killen). MCA 41059 (Tree, BM() 

A HEART— Kenny Dale 
(H. David. 8. Bacharach), Capitol 4746 (World. ASCAP) 87 90 2 SUPER LADY— Ray Pillow 

(R. Pillow, L McFaden). MCA 41047 

* 
55 36 12 PLAY TOGETHER AGAIN (billy Bird. BMI) 

27 6 I LOVE HOW YOU LOVE ME— Lynn Anderson AGAIN— Bud Owens with Ernmylou Harris 
* 

1:=11 I'M JUST A HEARTACHE AWAY— Dickey Lee (L. Kolber, B. Mann), Columbia 3-11006 (8. Owens, C Stewart, J. Abbott), Warner Bros. 8830 (D. Lee, W. Holyfie)d), Mercury 55068 ( Hall Clement (Screen Gems- EMI, BM') (Blue Book/Pantego Sound. BM)) Maplehill/Vogue 13MR 

* 28 7 SLIP AWAY—oottsg 
Armstrong. Terrell, 

56 11 13 SIMPLE LITTLE WORDS—Crkty Lane 89 89 6 EBONY EYES/HONEY—um (W. W. M. Daniel), RCA 11610 
(Fame. BM') 

(D. Johnson). United Artists 1304 (Cristy Lane, ASCAP) (ID Loudermilk)/(B. Russell), Sun 1142 

57 14 10 YOU CAN HAVE HER— George Jones i (Acuff Rose. BMI)/(T.13. Harmes, ASCAP) 
24 25 10 LOVE ME LIKE A STRANGER—Cliff Cochran Johnny Paycheck 

ler (D. Wills. J. Schweers), RCA 11562 (Chess, ASCAP) (8. Cook), Epic 8-50708 ( Harvard/Big Billy, BMI) TELL ME I'M ONLY 

DREAMING—Lorrie Morgan 
* 32 4 HERE WE ARE tr 76 2 THE LETTER—Sammi Smith (L. Anderson). K1CA 41052 ( Fred Rose, BMI) 

AGAIN— The Mader Brothers (W. Carson). Cyclone 104 ( GRT) ( Earl Barton, BMI) 

(D. Reid). Mercury 55066 (American Cowboy, BMI) 59 62 5 MAKE LOVE TO ME—The Cates 
91 54 8 TILL I GAIN CONTROL AGAIN— Bobby Bare 

(R Crowell), Columbia 3.10998 (Tessa. BMI) 
it' 38 3 YOU'RE MY JAMAICA— Chancy Pride 

(K. Robbins). RCA 11655 ( Pi Gem, BMI) 

(L. Rappolo, A. Copeland, PI Mares, G. Brunies, 
W. Melrose, W. Naevus, B. Pollack, M. Stitzel), 92 1=1› BLUE RIVER OF TEARS—Micki Fuhrman 
Ovation 1126 ( Edwin H Morris & Co . ASCAP) (R. Goodrum), MCA 41057 

* 33 6 YOURS— Freddy Fender 
60 8 13 I CAN'T FEEL YOU ANYMORE— Loretta Lynn 

(Sadmaker/Chappell, ASCAP) 
(G. Borg, A. Gamse. 1. Sherr), Staillite 8.4900 (CBS) 
((R. Marks, BM)) 

(T. Beaty. M. Stewart). MCA 41021 
(Coal Miners. BMI)/(King Coal, ASCAP) 

93 93 2 A GOOD GAL IS HARD 

TO AND—Hank Snow 
28 29 10 WASN'T IT EASY BABY— Freddie Hart 61 39 12 SPANISH EYES—Charlie Rich (E. )ohnson). RCA 11622 ( Edwin H Morris ASCAP) 

(8 Morns, J. Grayson). Capitol 4720 
(Quee-Quah/lack Lebsock, BMI) 

(B Kaempfert. C. Singleton, E. Snyder), Epic 8.50701 
(Screen Gems EMI, BMI/AMRA) 94 95 3 WE'RE MAKING UP FOR LOST 

29 13 9 REUNITED— Louise Mandrel' d AL B111001i 62 55 14 NOBODY LIKES SAD SONGS 
TIME— Res Goodin 

(D. Fekans. F. Penner), Epic 8-50717 
—Ronnie Milsap 

(B. McDill. W. Holyfield), RCA 11553 (R Gosdin. V.L Haywood), MRC 10589 ( Bethel. BMI , 
(Perren-Vibes, ASCAP) (Hall-ClementiMaplehilliVogue. BMI) 

95 1=11 ONE AND ONE MAKE THREE— Ron Shaw 
30 31 8 FEU. INTO LOVE—Foxfire 63 63 5 WE'VE GOTTA GET AWAY FROM (R Shaw), Pacific Challenger 1635 

(R. A)lison. D. Miller), NM 24 ( Taylor and Wilson, 
BMI)/(Music Craftshop, ASCAP) IT ALL—Tom Grant 

(Pacific Challenger. BIM) 

* 4° 
SOMEDAY MY DAY WILL 

COME— George Jones 
(E. Montgomery. C Ryder, V Haywood), Epic 8 5)684 * 

7 

(K. Westbury, D. Rogers). Republic 043 
(Lang, ASCAP)/(Singletree, BMI) 

LOW DOG BLUES— John Anderson 
(1.0. Anderson, L.A. De)more), Warner Bros. 8863 

96 61 7 (Who Was The Man Who Put) THE LINE 

IN GASOLINE— Jerry Reed 
(D Feller), RCA 11638 ( Guitar Man. BMI) 

(Window, BMI) (Al Gall«. BMI/Cypress. ASCAP) 97 59 14 I DON'T UE—Joe SternMey 
(D. Rosson, D. Puett) Epic 8.50694 

* 45 4 FOOLS FOR EACH * 75 5 I CAN'T SAY GOODBYE (Mu)let/Darson, BMI) 
OTHER— Johnny Rodriguez 
(J. Rodriguez. B. Boling), Epic 9 50735 

TO YOU—Beciy Hobbs 
(B. Hobbs). Mercury 55062 (Al Gallico, BU)) 98 67 14 WORLD'S MOST PERFECT 

(Hallnote/Bus Ride. BMI) WOMAN—Ronnie IdcDowell 
66 47 10 BREAKIN' IN A BRAND NEW BROKEN (R. McDowel)), Epic 8,50696 

33 34 8 DON'T FEEL LIKE THE HEART— Debby Boone (Ronnie McDowe(l. SEW) 
LONE RANGER— Leon Everette (1. Keller, H. Greenfield), Warner/Curb 8814 
(R. Murrah), Orlando 103 (Screen Gems-EMI/Big Seven, BMI) 99 69 SWEET LOVIN' THINGS/RAINBOW AND 

(Magic Castle/Blackwood, BMI) 
67 50 WHAT I FEEL IS YOU— Billy the Kid 

ROSES— Billy Walker 

* 41 I KNOW A HEARTACHE WHEN I SEE (B Jones. K. Bach). Cyclone 103 ( GRT) ( Dave/Bear 
(D. Tankersley)/(D. Lewis, B. Lewis), Caprice 2057 
(Rose Bridge, BMI/Sound, ASCAP) 

ONE— Jennifer Warms Tracks, BM))/(Me and Sam/Ghost Dance, ASCAP) 

(R. Bourke. K. Chater, C. Black). 68 60 15 SHE BELIEVES IN ME— Kenny Rogers 100 71 8 OH BABY MINE (I Get 
Arista 0430 (Chappell. ASCAP)/(Unichappell, BMW (S. G,bb). United Artists 1273 So Lonely)— Bobby G. Rice 
(Tri.Chappell, SESAC) (Aneel Wine_ ASCAP) (P. Ballard. Republic 941 (Edwin H. Morris, ASCAP) 



The New Chart Bustin' Single From 

MARTY*ROBBINS 
ALL AROUND COWBOY 

i 1101h 

"She showed the world what an All Around Cowboy could do. 
She showed the world how an All Around Cowboy could look like an all around fool. 
She made me feel like a horse without any fire. 
Too late I realized breaking me was her desire. 
She rolled me and raked me with spurs that left such a hurt. 
She left me broken and she left me crying out there in the rodeo dirt." 

From the new album: ALL AROUND COWBOY 
Produced by: Billy Sherrill 

On Columbia Records & Tapes 

• 
T72, i 

Marty Robbins • Fall/Winter Tour 
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 Country   

MCA Pulls Out 
The Plugs For 
July Campaign 

I / 

GOLD PRESENTATION—Jo inny Payci-eck, third from left, takes time in 
recording to accept a gold certification plaque for his Epic LP, "Take This Job 
And Shove It." Making the cresentatio -i are, from left to right, Billy Sherrill, 
vice president of Nashville a&r, CES Records, who is a so Paycheck's pro-

ducer; Lou Bradley, engineer on the LP; Rick Blackburn, Nashville vice presi-
dent of marketing, CBS Records, and Jim Kemp, Nashville product manager, 

Epic, Portrait, Associated Labels. 

SINGLES HOG CHART 

Chappellantersong Warm 
NASHVILLE—With three of the 

sop five Billboard Hot Country Sin-
gles this week, Chappell/Intersong 
Music is on a hot streak. ' 

Cresting the chart in the coveted 
No. I spot is "You're The Only 
One," recorded by Dolly Parton and 
written by Chappell/Intersong 
îwriters Carole Bayer-Sager and 
« Bruce Roberts. 

▪ Dropping out of first place to the 
▪ number three position is Anne Mur-
D ray's "Shadows In The Moonlight," 
e a Rory Bourke-Charlie Black com-
;;- position published by the Chappell 
— group. 

,6 And Emmylou Harris' latest hit 
— single, "Save The Last Dance For 
-I Me," written by Doc Pomus and 
▪ Mort Shuman, has moved up to a 

starred number four spot on the 
country chart. 

Other Chappell/Intersong tunes 
currently making waves on the Hot 
Country Singles roster are "I Know 
A Heartache When 1 See One," re-
corded by Jennifer Warnes and 
penned by Bourke, Black, and Kerry 
Chater, now at number 34 with a 
star; and Faron Young's "Second 
Hand Emotion," checking in at a 
starred number 70 for writers Black 
and Bourke. 

Also, "You're The Only One." 
"Shadows In The Moonlight," and 
"I Know A Heartache When I See 
One" are enjoying strong crossover 
activity on the Hot 100 chart in addi-
tion to their country popularity. 

Cher's first country-aimed single. 
released as the flip side of her cur-
rent "Wasn't It Good," was a tune 
written by Bourke, Gene Dobbins 
and Johnny Wilson for Chappell/ 
Intersong. Titled "It's Too Late To 
Love Me Now," the song reached 
number 87 on the Hot Country Sin-
gles chart. 

The publishing company has seen 
positive success with the addition of 
Randy Goodrum to its songwriting 
ranks. Goodrum's "Blue River Of 
Tears." recorded by MCA new-
comer Micki Fuhrman, debuted this 
week in the number 92 spot, while 
RCA artist Steve Wariner has just 
released Goodrum's "Beside Me" as 
his new single. 

More Goodrum activity finds his 
songs on forthcoming Michael John-
son, Anne Murray and Dottie West 
albums, and he is also currently pro-
ducing singer Dottie West with 
Brent Maher for United Artists. 

And in a slightly different vein, 
two fo Chappell/Intersong's Nash-
ville writers are pursuing another ca-
reer for themselves. Calling their 
group Deuce, Jerry Gillespie and 
Charlie Black have put out a song 
they co-wrote with Bourke titled 
"The Last Laugh" on RCA Free 
Flight label. If it strikes Top 40 gold, 
Chappell's Nashville division just 
may have a whole new sideline for 
its active writers. KIP KIRBY 

NASHVILLE—Proclaiming Jul\ 
as country music month, MCA Rec-
ords has launched a month-long 
country music advertising cam-
paign. which will receive solid sup-
port from a high-visibility label mar-
keting effort. 

Titled "I Love Country, Yours 
And Mine." the merchandising pro-
gram runs from July 2 through Aug. 
3. promoting a total of 65 albums. 
Covered in the campaign are new re-
leases, major current releases and 
featured catalog items from 34 art-
ists, among them Barbara Mandrell. 
Conway Twiny. Loretta Lynn. the 
Oak Ridge Boys. Don Williams, 
Tanya Tucker. Merle Haggard. 
Poco, Roy Clark and Mel Tillis. 

According to Chic Doherty, MCA 
vice president of marketing, Nash-
ville division, a special advertising 
budget is being assigned to each la-
bel branch for this country music 
program. Point of purchase mate-
rials such as buttons and posters pro-
claiming the slogan. "I Love Coun-
try. Yours And Mine," are being 
distributed, and there will be addi-
tional coverage through national ra-
dio spots and consumer publication 
advertising. 
To support a trio of new LP re-

leases by Mel Tillis. Roy Clark/ 
Gatemouth Brown and Conway 
Twitty/Loretta Lynn, MCA has also 
designed special radio and print ads. 
along with additional sales mate-
rials. 

Nashville Scene 
By KIP KIRBY 

Capricorn artists Tim Krekel and Delbert 
McClinton packed the house recently for two 
shows at Nashville's Exit/In, receiving musical 
support from guest- setters Thomas Cain on key-
boards and "Fingers" Taylor from Jimmy Buf-
fett's Coral Reefer Band on harmonica. The 
double bill also drew Bobby Bare and Chris Gen-
tly in the audience, as well as numerous indus-
try staffers. Upcoming dates for McClinton in. 
dude an opener for the Allman Brothers Band in 
Charlotte, N.C., and a headline appearance at 
New York's Bottom Line. 

Scene's inside source notes that Monday, 
Sept. 17 has been chosen as the date for the 
sixth annual Nashville Music Scramble Golf 
Tournament to be held at Temple Hills Country 
Club.... The Welk Music Group has relocated 
its offices to 1509 Laurel St., Nashville 37203. 

Ernest Tubb broke the existing attendance 
xecord at Gilley's Club, previously set by co-
Texan WiMe Nelson, when he played there July 7 
and crowded in 6,800 farts. This concert fol-
lowed Tubb's appearance at Nelson's annual 
July 4 picnic in Austin, where he received a 15. 
minute standing ovation. The "red-headed 
stranger" joined Tubb for his encore, a duet ren-
dition of "Waltz-Across Texas." 

Singer/songwriter Tony Joe White received a 
special citation of achievement from BMI's Joe 
Moscheo during White's recent appearance at 
the Exit/In. His song, "Rainy Night In Georgia," 
has chalked up more than a million perform-
ances on American radio and television. ... 
RCA's Dottsy guested on the Texas "Grapevine 
Opry Show" in mid-July; WFAA-TV taped the 
program for a Dallas crime time broadcast. 

Country LPs 
• Continued from page 46 

are also being set throughout the 
country in local clubs where the al-
bum will be played and beer served 
in the special mugs to radio, retail 
accounts and press. Also, a variety of 
point of purchase materials have 
been designed for in-store use. 

MIKE HYLAND 

Leon Everette, Vern Gosdin and Reg Lindsay 
were among those performing at the big July 4th 
celebration hosted by WPNX-AM in Columbus, 
Ga. The two-day event featured a celebrity soft-
ball game and a day-long country music show. 
Gosdin, who closed the program, reported that 
temperatures hovered near the 100-degree 
mark in the shade. 

Loretta Lynn is making her dramatic acting 
debut on CBS- TV's "The Dukes Of Hazzard," in 
an episode written just for her. Titled "Find Lo. 
retta Lynn!," the original script calls for Lynn to 
be kidnapped by three men who hold the singer 
for a sum of 81,136.15—the cost of a demo they 
hope to make. Segment is due to air early in the 
fall. Also inked in to guest star in upcoming 
"Hazzard" show are the Oak Ridge Boys. 
TOIII T. Hall headlined recently at Opryland 

Hotel's Stage Door Lounge in Nashville. Ring-
side for the event were Joan Embry, representa-
tive of the San Diego Zoo, the governor of Loui-
siana and other celebrities in town for Hall's 
annual Plantation Party Wednesday ( 18). Pro-
ceeds from the party benefit the Veterinary 
Medical Assn. of Tenn.... Dickey Lee, formerly 
on RCA Records, debuted his first LP for Mer-
cury recently at a special showcase at the Exit/ 
In. 

Floyd Cramer, Don Gibson and Mickey New-
bury opened the premiere engagement of pro-
moter Niles Siegel's "Opry On Broadway" series 
at the St. James Theatre in New York. The St. 
James, which holds 1,600 people, will be the 
home for the special summer show through 
Sept. 16. Also slated to appear on the rotating 
roster of top country artists are Big Al Downing, 
Kitty Wells and the Kendal's. ... Epic's Chaffy 
McClain will be presenting her new image on an 
August tour through the Northwest and Canada. 

Warner Bros. entertainer Con Hunley per-
formed at the recent wedding of BM Cadet's 
daughter, Kim, to Mark Fuller. The reception 
was held at "Miss Lillian's" country home in 
Georgia. ... T.G. Sheppard was in Ft. Worth, 
Tex., recently for a golf tournament and Muscu-
lar Dystrophy benefit show that raised more 
than $ 115,000. Also in the golf tournament 
were the Oak Ridge Boys, Larry Gatlin, Boots 
Randolph, Chet Atkins, Trini Lopez and Jimmy 
Dean. 

Billboard 

Hot 
Country Ifs 

Billboard SPECIAL SURVEY 

For Week Ending 7, 28, 79 
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* Star Performer — LPs registering proportionate upward progress this week 

TITLE—Artist, Label & Number ( Distributing Label) 
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43 

36 

45 

13 GREATEST HITS—Waylon Jennings, RCA AHL1 3378 

33 THE GAMBLER—Kenny Rogers, United Artists UA LA 934 H 

6 ONE FOR THE ROAD— Willie Nelson and Leon Russell, Columbia CC 2036064 

6 GREAT BALLS OF FIRE— Dolly Parton, RCA AK 13361 

9 LOVELINE—Eddie Rabbitt, Elektra 6E 181 

6 IMAGES—Ronnie Milsap, RCA Alit 13346 

10 MILLION MILE REFLECTIONS— Charlie Daniels Band, Epic JE 35751 

12 BLUE KENTUCKY GIRL—Emmylou Harris, Warner Bros Else 3318 

12 THE BEST OF DON WILLIAMS, VOL. II— Don Williams, MCA 3096 

15 CLASSICS—Kenny Rogers 8 Dottie West, United Artists UALA 9460 

8 CROSS WINDS—Conway Twitty, MCA 3086 

34 WILLIE AND FAMILY LIVE— Willie Nelson, Columbia MC 2 35642 

64 STARDUST—Willie Nelson, Columbia IC 35305 

23 NEW KIND OF FEELING—Anne Murray, Capitol SW 11849 

16 THE OAK RIDGE BOYS HAVE ARRIVED, MCA AY 1135 

79 TEN YEARS OF GOLD—Kenny Rogers, United Artists UA LA 835,11 

SERVING 190 PROOF— Merle Haggard, MCA 3089 

57 
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WHEN I DREAM — Crystal Gayle, Wilted Artists UALA 858 H 

FAMILY TRADITION— Hank Williams Jr., ElektraiCab 66 194 

WE SHOULD BE TOGETHER— Crystal Gayle, United Artists UA LA 969 H 

LET'S KEEP IT THAT WAY—Anne Murray, Capitol ST 11743 

THE ORIGINALS—The Statler Brothers, Mercury SRM 15016 

EXPRESSIONS— Don Williams, MCA AY 1069 

MOODS— Barbara Mandrel', MCA AY 1088 

JUST TAMMY—Tammy Wynette, Epic CE 36013 

HEART TO HEART—Susie Allanson, Elektra/Curb 66 177 

THE BEST OF BARBARA MANDRELL, nIcA AY 1119 

ROSE COLORED GLASSES—John Conlee, MCA AY 1105 

WAYLON & WILLIE—Waylon Jennings 8 Willie Nelson, RCA AFI. 12686 

PROFILE/BEST OF EMMYLOU HARRIS, Warner BM. 1951( 3258 

THE TWO AND ONLY— Bellamy Brothers, warner/curb BSK-3347 

THE BEST OF THE STATLER BROTHERS, Mercury SRM 1-1037 (Monogram) 

LEGEND—Poco, e A A,A 

REFLECTIONS—Gene Watson, ptot SW-I1805 

In A CHEATING SITUATION—Moe Bandy, Columbia KC 35779 

REDHEADED STRANGER— Willie Nelson, Columbia xc 33482 

ROOM SERVICE—The Oak Ridge Boys, MCA 1065 

WE'VE COME A LONG WAY, BABY— Loretta Lynn, MCA 3073 

LARRY GATLIN'S GREATEST HITS, VOL 1, maabraeni mc 7628 

JUST LIKE REAL PEOPLE, The Kendalls, Ovation ov 1739 

TNT—Tanya Tucker, Pea 3066 

ENTERTAINERS ... ON AND OFF THE RECORD—The Statler Brothers, 
Mercury SRM15007 1Phnnogram1 

6 GREATEST HITS— Linda Ronstadt, . ub 

41 I'VE ALWAYS BEEN CRAZY—Waylon Jennings, Rco AEU 2979 

6 RODRIGUEZ—Johnny Rodriguez, Epic KE 36011 

25 SWEET MEMORIES— Willie Nelson, RCA A1111-3213 

TEAR TIME— Dave 8 Sugar, eco AH11-2861 

13 JERRY LEE LEWIS, Elektra 6E-181 

20 OUR MEMORIES OF ELVIS— Elvis Presley, RCA AQL 13279 

5 IF LOVE HAD A FACE—Razzy Bailey, RCA AHL 13391 

Foundation Has Mastering Studio 
NASHVILLE—The Country Music Foundation is adding a mastering stu-

dio to its Library and Media Center located in the Country Music Hall of 
Fame and Museum on Nashville's Music Row. 

The studio will be used to re-master old country 76 r.p.m. records in order to 
improve their sound quality. The Foundation will then release these tapes in 
album form. Many of the albums will come from the Foundation's record li-
brary which contains more than 75.000 disks. 
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JARIABLE PRICING INITIATIVE  

Arista Bows Low LP 
Price For New Acts 
LONDON —Arista Records U.K. 

is looking to launch the careers of its 
new acts by introducing an album 
price tag that's more than $4 below 
regular suggested lists. 

It's seen as a bold initiative in a 
sluggish market, designed to encour-
age price-conscious consumers to 
sample fresh talent on albums, not 
just on singles. 
And the move is sure to excite in-

terest and attention in other world 
music markets, including the United 
States, where industryites are mul-
ling a variety of "variable pricing" 
tactics for catalog items and, possi-
bly. for new acts. 

Record prices in Britain were 
recently boosted by the increase in 
sales ( Value Added) tax ordered by 
the nation's new Conservative gov-
ernment, with top-of-the-line LPs 
now listing for over $ 10. 

Arista's move introduces a $6.20 
recommended retail price, including 
tax, for the albums in question, for a 
period of six months. After that, the 
titles will be deleted, then reissued at 
the standard, higher price. 
The ploy has required the cooper-

., ation of the artists (taking a reduced 
royalty, reported to be no more than 
8%) and retailers (their profits go 
down from 33 and 1/3 percent to 
30%). Arista, too, takes a cut in mar-
gins. 

First artists featured in the scheme 
are the Zones, whose "Under In-
fluence" package originally shipped 
at the $ 10-plus price but will now be 
trimmed to the lower list, and Na-
tive, a Jamaican act whose debut LP 
is due next month. 

Explains Arista marketing direc-
tor, Denis Knowles: "Our business 
relies too much on hit singles to sell 
albums. This restricts a band's de-
velopment. If we want the regular 
rock music buyer to buy more al-

a bums, we have to show the way by 
lowering the price. 

Knowles believes that the $ 10-
plus album is too expensive for 
many consumers who are otherwise 
willing to sample new talent on LP. 
"I think in the next few months, 
there will be a marked change in the 
prices of rock records, and dealers 
will start to see more browsing and 
buying." 

And he expects other companies 
to introduce similar tactics in the 
months to come. 
The experiment might also prove 

K-tel Funds 
Aussie Label 
SYDNEY —K-tel is moving into 

the mainstream of the Australian 
disk market with the creation of Ar-
rival Records, headed up by former 
EMI International label manager, 
Phil Israel. 

But the television merchandising 
company has apparently chosen to 
veil its connection with this new ven-
ture, and a distribution deal with 
RCA has been arranged for Arrival. 

First releases are an album and 
single by U.S. disco act. the Glass 
Family. No further releases have 

.'"been announced. 

Although Israel promises that the 
label will carry local product. it has 
decided not to invest any money in 
local recording. and will accept only 
finished masters for release. Accord-
ingly. the Arrival chief is looking to 
product submissions from foreign 
territories. 

a useful weapon in the tight against 
cheap imports from other countries. 
notably Canada—although the bulk 
of this product features hit titles by 
established names rather than new 
releases by unknowns. 

Arista is not the first U.K. com-
pany to introduce a lower-than-nor-
mal tag for releases by fledgling 
names. however. Just a couple of 
months ago, Virgin Records here de-
buted a new band, Interview, via a 
limited-pressing $6 album. Results 
of that experiment are not yet evi-
dent. 

DANCE FEVER— Filipino singing star, Bunny Chanel, struts her or the 
3,000 people who attended the first disco night sponsored in Singapore 
recently by WEA. Venue was one of the Southeast Asia city's leisure dromes, 

and the label flew Chanel in especially for the occasion. 

FOREIGN PRODUCT BY THE PLANELOAD 

Invading The U.S. Market 
fly ADAM ,  

NEW YORK—The international-
ization of the American music mar-
ket, launched in earnest by the Brit-
ish invasion of the '60s and lent fresh 
inpetus by the European disco sound 
of the '70s. looks set to continue 
apace into the next decade. 

Billboard's current Hot 100 charts 
contain a cosmopolitan cross-section 
of repertoire from Japan, France, 
Holland, Sweden and Australia. 
And that's only some of the con-

temporary product available in the 
U.S. from those and other nations— 
not even counting acts from Britain 
and Canada, which hardly qualify 
as "foreign" any longer, considering 
the way in which so many of them 
are seamlessly absorbed into the 
American marketplace. 
Consider these facts: 
• Japan's Pink Lady (Elektra/ 

Curb) is enjoying the first Hot 100 
item by an act from that export-con-
scious nation since Kyu Sakamoto's 
"Sukiyaki" in 1963. The femme 
duo's record is "Kiss In The Dark"; 
• France's Patrick Hernandez 

(Columbia) is spiralling upwards 
with his worldwide hit "Born To Be 
Alive"— three million copies sold so 
far, it's claimed, and counting—de-
spite an American cover version; 
• Holland's Herman Brood & 

His Wild Romance (Ariola) are ex-
periencing their first chart place-
ment here with "Saturday Night," 
following three gold albums in their 
homeland. Disk's success coincides 
with the act's U.S. concert debut; 
• Sweden's Abba (Atlantic) is 

coming off its newest hit, "Does 
Your Mother Know," as the quartet 
prepares for its first American con-
cert tour, beginning this fall; 
• Australia's Little River Band 

(Capitol) tries for its fifth top 20 item 
in two years with "Lonesome 
Loser," heralding a new album, 
"First Under The Wire," and a 
coast-to-coast U.S. swing, running 
August through October; 
• Also from down under, Flash 

& The Pan ( Epic) bow with "Hey St. 
Peter." Band is the brainchild of 
much respected Harry Vanda and 
George Young, whose writing and 
production credentials span more 
than 10 years of Australian rock, 
from the Easybeats to AC/DC and 
John Paul Young. 
And two other Hot 100 new-

comers this week, Billy Thorpe 
(Capricorn) and Samantha Sang 
(United Artists) hail from Aus-
tralia—though like the Bee Gees and 
Olivia Newton-John, they've been 
U.S.-based for some time. 
The success of these foreign artists 

will take on greater significance, of 

course, if and when the respective al-
bums happen in a big way (Abba's 
"Voulez Vous" LP is naturally al-
ready selling, Little River Band's 
package is certain to be a major item. 
and the Hernandez and Brood titles 
are moving in the lower regions of 
Billboard's Top 200 LPs & Tape). 
Meanwhile, other overseas (ex-

cluding Britain and Canada) talent 
looking for action via current, Amer-
ican-released product include Ger-
many's Scorpions ( Mercury), Ja-
pan's Yellow Magic Orchestra 
(A&M), Holland's Gruppo Sportivo 
(Sire), France's Sylvia Vartan 
(RCA), Ireland's Dana ( Epic), Ja-
maica's Third World ( Island) and 
Peter Tosh (Rolling Stones) plus a 
whole clutch of Australian names, 
including TMG (Atco) and the al-
ready-proven AC/DC (Atlantic) 

For the Scorpions. Mercury is 
looking to capitalize in Cheap Trick 
fashion upon their strong following 
in Japan, where producer Dieter 
Dierks recently filmed a 45-minute 
videotape for promotion use. Rock 
combo will tour the U.S. next 
month, in support of their latest al-
bum. "Love Drive." 

For the Yellow Magic Orchestra, 
a September swing of this market is 
scheduled, to promote its eponymous 
A&M/Horizon LP. This represents 
the first fruits of A&M's reciprocal 
deal with its Japanese licensee, Alfa 
Records. 

Sire's Gruppo Sportivo disk, 
"Mistakes," is a compilation drawn 
from the quirky group's Dutch-is-
sued repertoire. Sire, of course, still 
handles Europop superstars Boney 
M for the U.S., though there's no 
current product. 

Sylvie Vartan is trying her first se-
rious stab at American acceptance 
after long years as a major force in 
her French homeland and other 
world territories, including Asia. 
And Dana comes to Epic via Brit-
ain's OTO Records, which CBS 
bought out two years ago. Object of 
the campaign is the Irish singer's 

Dynasty Deal 
NEW YORK —WEA Inter-

national has signed the Mingus Dy-
nasty band, septet formed by the 
wife of the late Charles Mingus to 
perpetuate his style of music. The 
deal is worldwide—the group has 
just completed work on its first al-
bum for the company—though U.S. 
negotiations are apparently still in 
progress. Majority of the members 
of the Mingus Dynasty are former 
Mingus sidemen. 

"The Girl is Back" album. which sig-
nals the end of her surgery-attribut-
able career hiatus. Dana is a key art-
ist for GTO, which previously gave 
the world Heatwave. 

Jamaica's Third World and Peter 
Tosh are but a pair of acts from an 
area rich in reggae, most of whom 
are more salable in Britain ( with its 
large West Indian population) and 
on the Continent than in America. 
Nevertheless, these two talents are 
key priorities for their respective 
U.S. outlets, with new LPs—Third 
World's "The Sto_ry's Been Told" 
and Tosh's "Mystic Man--consid-
ered their most commercial entries 
to date. 
Another West Indian act making 

waves at present is the Gibson 
Brothers. From Martinique by way 
of France, this trio is following the 
success of its "Cuba" (a recent entry 
on Billboard's pop and disco charts) 
with an album on Island. 

As for the plethora of product 
from Australia, that nation contin-
ues to rival Germany as one of the 
world's most important sources for 
internationally salable artists and 
repertoire. 

Apart from established names like 
Little River Band and AC/DC, new 
bands are constantly emerging from 
down under, offering many of the 
same "power pop- qualities of their 
British cousins. And that's a style 
gaining increased acceptance in the 
American market. 

(Continued on page 50) 

Four S'pore 
Labels Bring 
Piracy Suit 

By PETER ONG 

SINGAPORE—A record retailer 
here has been fined $900 on six 
charges of selling pirate cassettes 
and 8-tracks. 

Lok Shoon Sing, sole proprietor 
of Corina Music Centra and also an 
elected official of the Singapore 
Sound Tapes Retailers' Assn.. was 
found guilty on six counts brought 
against him by four record com-
panies: EMI. Phonogram, Hup Hup 
Sendiran Berhad and Chiang Huat. 
Action was levelled under the Copy-
right (Gramophon Records & Gov-
ernment Broadcasting) Act of 1969. 
Lok was acquitted, however, of a 

seventh charge of having 100 pirate 
cassettes and 22 cartridges of "The 
Wynners," featuring the Hong Kong 
group that's under contract to Poly-
dor. 

Magistrate Tan Soo Kiang said he 
was not happy with the evidence re-
garding the exclusive licence of the 
group. 
Lok elected to remain silent when 

his defense was called on the other 
six charges which were amended 
during the course of the trial. 

Magistrate Tan fined him $ 150 on 
each of the six charges. These 
charges said he had a total of 30 pi-
rated cassettes and cartridges which 
were "exact" copies of various rec-
ords released by the four firms. 
One of the charges originally ac-

cused him of having 298 pirated 
tapes of Olivia Newton-John's 
"Don't Stop Believing." The other 
five stated that he had between 10 
and 36 pirated cassettes and car-
tridges each. 

During the trial, however, all the 
charges were amended because, 
Magistrate Tan said, the evidence of 
witnesses showed that they had lis-
tened to only five of the tapes in each 
case. 

Vet Honored 
SYDNEY—Ron Tudor, founder 

and managing director of Australia's 
Fable Records and chairman of the 
Australian Music Makers' Assn., has 
been awarded an M.B.E. ( Member 
of the British Empire) in Queen 
Elizabeth's birthday honors list. 

Prior to launching Fable in 1970. 
Tudor, a 23-year veteran of the Aus-
tralian record industry, worked as an 
independent producer. 

Set Danish Run-Through 
For Zeppelin U.K. Shows 
COPENHAGEN—After Led 

Zeppelin agreed to break its long ab-
sence from live shows by signing for 
Britain's Knebworth Festival on 
Aug. 4, details were finalized for 
what seems to be a rehearsal run on 
stage at this city's Falkoner Theatre 
on July 23. 

Peter Grant, Zeppelin's manager, 
contacted Arne Worsoe. managing 
director of the International Concert 
Organization, and asked if he could 
arrange a special run-through for 
the band before its appearance in 
front of some 100.000 fans as 
K nebworth. 
Worsoe had only 14 days in which 

to fix the gig, but tickets for the 
2,000-seat venue were sold in just 
one day. Grant was asked for a fur-
ther show the following day, agreed, 
and that was also an immediate sell-
out. 

Included in the visit were a total 
35 people in the crew, plus four huge 
trucks to make possible the right 
sound for Jimmy Page, Robert 
Plant, John Paul Jones and John 
Bonham. 

Meanwhile, in Britain, it was an-
nounced that Led Zeppelin would 
play a second show at Knebworth on 
Aug. 1 l, with tickets at the pre-
Value Added Tax increase price of 
$15. To cope with VAT at the new 
15% rate, tickets would have gone up 
by a further $ 1, but the group agreed 
to swallow the extra money. 

Arne Worsoe's agency here is run-
ning European tours with Weather 

Report (24 shows), Taj Mahal (20) 
and Jeff Beck/Stanley Clarke ( 16), 
and coming up are European visits 
from Boston. Rainbow and Harry 

Belafonte. 
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 Internationa  
East Europe 
Concerts For 
U.K. Rockers 
LONDON—Britain's Showaddy-

waddy has been invited to play three 
concerts in Hungary and four in 
Czechoslovakia this year. 

This follows the rock'n'roll revival 
act's recent, successful participation 
in Bulgaria's annual Golden Or-
pheus festival. Its contribution was 
included in the television footage of 
the show beamed throughout East-
ern Europe, and—for the first time-
via satellite to Cuba. 

In addition to the Hungarian and 
Czechoslovak dates, Showaddy-
waddy may tour the U.S.S.R. The 
Russian cultural attache in Bulgaria 
is reportedly laying the groundwork 
for this. 
The group has sold some six mil-

lion singles to date in Britain, where 
it recently re-signed to Arista Rec-
ords. In other territories, it appar-
ently has the option to make coun-
try- by-country deals, largely 
because of the volume of U.S. prod-
uct going from Arista to inter-
national markets via its licensee. 
EMI. 
As Charles Levison, Arista U.K. 

managing director, explained 
recently: "This has been our top act 
for some time. But as part of the 
Arista roster worldwide, there was a 
danger that the band might be lost, 
simply because of the volume of 
product coming out of the U.S. It's 
no criticism of EMI, but simply a 
recognition of the band's status." 

Showaddywaddy is generally 
thought to rate low on the priority 
list at Arista U.S., where the group 
has failed to gain a sales foothold— 
or much in the way of actual product 
release. This is seen as ironic, consid-
ering its considerable income contri-
bution to the company's overseas 
earnings via rock'n'roll revivals like 
"Pretty Little Angel Eyes," "A Little 
Bit Of Soap" and "I Wonder Why." 

Apart from the Eastern European 
shows being lined up, Showaddy-
waddy tours Scandinavia this 
month, Poland in November and Ja-
pan around Christmas. 

Locals Carry 
On MIDEM 
Venue Fight 
CANNES—A committee set up to 

fight plans for building a vast new 
Palais des Festivals here, in which 
MIDEM and the Cannes Film Festi-
val would be staged, claims it has 
some 15,000 signatures of people op-
posed to the move. 

However, demolition of the old 
Municipal Casino. to be replaced by 
the spectacular new center which 
will include concert and conference 
halls as well as main exhibition 
space, is already virtually finished. 
All that Andre Charles Blanc, a local 
lawyer who leads opposition to the 
new palais, can hope for is some 
kind of delaying tactics. 

His argument is that the old ca-
sino was protected, as a historic 
building, by a law of 1944. Even 
though demolition has gone ahead, 
he still looks for a cancellation of the 
building permit for the new palais. 
He says the Cannes Municipal 

Council did not obtain permission 
for demolition from the Minister of 
Cultural Affairs as he believes was 
legally required. 

SWEE7 VICTORY—Debra Depner, second left, takes her trophy as winner of 
Puerto Rico's Sixth International Song Festival held in San Juan. The singer. 
first American to triumph in the annual event, was acclaimed best artist, one 
of the two contest categories. Pictured with Depner are Ursula Sipinska, Pol-
ish contender who was second best artist, and Jaime Morey who placed third. 
Depner's winning performance featured " I'll Sing Your Song (Su Cancion)," 
written by H.M. Saffer ( music), Paul Solovay ( English lyrics) and Romero 

Caicedo ( Spanish lyrics). 

AFTER STRIKES AND NO GAS 

Irish Disk Industry: 
Looking For Lost $ 

By KEN STEWART 

DUBLIN—The Irish record indus-
try is in a state of shock, trying des-
perately to shake off the effects of a 
series of industrial disputes which 
have made it virtually impossible to 
carry out normal business in recent 
months. 

There was no mail delivery for 18 
weeks, no long-distance phone calls 
other than those via direct dialing, a 
bus strike and a grave gasoline 
shortage. There are still problems 
over outgoing mail. 
John Woods, managing director 

of Polygram, claims industrial strife 
has lost the company 25% of its busi-
ness, and he fears it will never be re-
gained. He says: "It's been ex-
tremely damaging. We're getting 
post in now, but there is no effective 
power of reply. 
During the postal strike, Polygram 

advertised on radio, through pre-
booked spots, but it is regarded as 
"wasted," because product could not 

Italian Execs Debate Rights Bill 
GENOA—Besides its attendance 

success ( Billboard, June 16. 1979), 
the Discoexpo exhibition staged 
here included specialist meetings for 
technicians and industry leaders, in-
cluding a two-day chat-in on music 
and radio-television programming. 

This debate centered on a bill 
from the Ministry of Post and Com-
munications, which should regulate 
local radio and tv station activities in 
Italy to ascertain whether existing 
copyright and mechanical rights 
laws were properly considered, now 
that there is a new local situation af-
ter 30 years of monopoly by RAI-
TV, the state-controlled national 
broadcasting company. 
Music publishers and record com-

pany executives, assisted by lawyer 
Leonetti:, Leonelli, made several sug-
gested amendments to the bill, be-
lieving that in its original form it did 
not underline that composer and 
mechanical rights have to be wholly 
respected by every broadcasting me-
dium. including short-range local 
radio and tv stations. 
The meeting proposed that sta-

tions repeatedly violating such rights 
should be deprived of their licenses 
and that SIAE. the Italian copyright 
society Societa Italiana Autori Edi-
tori, be compulsorily informed by 
every station of its license applica-
tion and that payment of mechani-
cals to record and tape manufac-
turers by each station be computed 
on the basis of a fixed percentage of 
its gross income. 

It was also said that it was neces-
sary for the industry to control sta-
tions' programming. To achieve this. 
local radio and tv stations should be 
forced to keep written records of 
music programming or tape librar-
ies. And it was suggested that it 
should be made illegal for program-
mers to interrupt or overdub prere-
corded music for advertising rea-
sons. 
That this insistence on full rights 

in legal terms is vital to the Italian 
record industry is underlined by the 
fact that today there are well over 
1000 local radio stations, mostly on 
FM, on air, and some 400 local tele-
vision networks, mostly on UHF. 
Another meeting, hosted by 

Guido Rignano, president of AFL 
the AssT•ciazione dei Fonografici 
ltaliani, the industry organization. 
Rignano, also managing director of 

By DAN1ELE CAROL' 

the Ricordi group of companies. 
said: "People just don't realize how 
important music is today and how 
directly it affects the lifestyle of just 
about everybody. "Until a hundred 
years ago, appreciation of this art 
form was restricted to a few persons 
who could attend live performances. 

"Radical changes have come 
through 20th century inventions, no-
tably sound recording. While mil-
lions learned about music, the tech-
nological progress accelerated the 
diffusion of recorded sound. Today 
no radio network could substitute 
prerecorded music, amounting to 
around 80% of all programming. 
with live music. 
"Even if records and tapes aim 

first of all at the general audience for 
private entertainment, broadcasting 
companies certainly have taken ad-
vantage of the record industry's rep-
ertoire." 
He cited Italian market statistics. 

In 1977, 17.8 million singles were 
sold, along with 16.2 million albums 
and 6.5 million prerecorded cas-

Knocking On 
America's Door 
• Continued from page 49 

The majority of the above acts op-
erate outside the disco and jazz 
areas, but there's no denying the 
continuing importance of these two 
music forms in the ongoing inter-
nationalization of the U.S. scene. 

Disco yields new productions and 
artists from Europe almost daily ( it's 
certainly the driving force behind 
Patrick Hernandez) and will con-
tinue to do so. 

Jazz, always an international 
commodity, is similarly moving for-
ward. For instance, a new Ameri-
can-released album rooted in that 
music, with elements of pop and the 
classics, too, features an artist from a 
nation little regarded as a talent 
source: Iceland. He's Jakob Mag-
nusson, and his album—termed by 
one reviewer as in the Weather Re-
port vein—is "Special Treatment" on 
Warner Bros. 
And that's exactly the kind of 

treatment which more and more for-
eign artists can expect to obtain in 
the U.S. market of the '80s. 

settes. "According to a survey in Es-
pansione. an Italian economics 
magazine, overall retail sales of 
disks, tapes and playback equip-
ment went from around $ 132 mil-
lion, at current exchange rates, in 
1970. to near $545 million in 1976, a 
growth rate topping 400%. 

"This remarkable production in-
crease filled the gap which, in the in-
dustrial sector, divided Italy from 
the most advanced industrial coun-
tries, despite being hampered by pi-
racy and counterfeiting which is 
about 50% of the cassette market and 
certainly 10% of the disk market." 
Rignano detailed the 1941 copy-

right regulations as set up in Italy. 
protecting by law manufacturers 
from unauthorized public perform-
ance, broadcasting or copying. with 
further legislation in 1975 and 1976 
emphasizing industry compensation 
for mechanical rights. 
"Our new bill on local radio and 

television stations must explicitly 
take mechanicals into consideration 
and detail amounts to be paid to 
manufacturers." 

Luigi Conte, president of SIAL. 
pondering problems of controlling 
the stations' programming and their 
basic solvency, said his society could 
not accept payment of its rights 
based on fixed percentages of sta-
tions' gross income, as requested in 
some industry areas, because this 
would "go against international leg-
islation. unnecessarily establishing a 
sort of legal license contrary to the 
interests of authors, composers and 
publishers. 
"Our society prefers separate 

deals with the stations on the basis of 
a minimum grant, and we would 
suggest a similar agreement should 
be sought regarding mechanical 
rights, too." 
Another meeting within Dis-

coexpo considered "Music As Cul-
ture." the debate sponsored by 
ANCRA, the radio and record re-
tailers' association, which pleaded 
for a reduction in the 14% Value 
Added Tax placed on records and 
tapes in Italy. 

Piracy at national level was con-
sidered by another meeting. those 
taking part including Franco Ca-
brini ( Polygram). Roberto Guer-
razzi (CGD-MM), Renzo Benini 
(Ricordi) and Sergio De Gennaro 
(Panarecord). 

be shipped out to the shops. With no 
post and no phone communication 
with many areas, attempts to ship 
out by bus were thwarted when pick-
ets were placed on the bus depots. 

Because of the gas shortage, 
record company representatives 
were unable to take on major deliv-
eries. And another aspect is that 
money from Christmas sales is still 
owed by dealers unable as yet to 
mail it to the companies. 

Michael Geoghegan puts the loss 
to Irish Record Factors which he 
heads up. as around 25-30%. "It's 
been disastrous," he says. "At this 
time of the year we'd depend mainly 
on tourists for sales. The dealers 
bought in for the summer in April, 
so there probably won't be any re-
peat orders. 
"The collection of accounts 

stopped. If we didn't get the invoices 
with consignment of goods, we 
weren't able to clear them. On top of 
all that, there is the strong talk of a 
general recession. If it comes, then 
the music business is going to be hit. 

Jackie Hayden, for CBS, says the 
bus strike bit deep, on top of postal 
and phone hang-ups, because" 
people just didn't go into the main 
cities to buy records. Efforts were 
made to best the mail strike by hav-
ing representatives step up the vol-
ume of calls to provincial dealers, 
but then the gas shortages struck. 

Freddie Middleton, newly ap-
pointed marketing manager of EMI 
Ireland. said a further problem was 
that record companies could not 
hear samples before releasing them. 
"So our factory manager, John Rees, 
a Londoner, went home each week-
end and picked up samples and 
mail. I think we were down 25-30% 
during the industrial chaos." 
Now EMI, in common with other 

majors, is mailing out newsletters to 
dealers, updating them on develop-" 
ments over recent months and high-
lighting releases they possibly have 
missed. 
The fight is on here not just to 

counter any recession but to make 
up for sales lost over the past 
months. 

Reggae Pact 
LONDON —A&R Promotions 

Ltd., an independent music com-
pany headed by Brian Hutch, has 
linked with EMI here in a world deal 
seen as a bid to push both deeper 
into the international reggae scene. 
Hutch manages EMI reggae 

group Matumbi, having previously 
been managing director of B&C/ 
Trojan Records until two years 
His new company is to handle U.K. 
reggae talent, with an artistic liaison 
between Hutch and Roger Ames, 
EMI a&r man with special respon-
sibility for black music. The publish-
ing side with EMI involves the set-
ting up of A&R Music as a joint 
EMI/A&R venture. 
The deal also provides for EMI 

Records to use the London-based 
van disk distribution service Hutch 
operates to service ethnic shops with 
reggae and disco product. 

Latin Swing 
NEW YORK—Boney M is going 

to Latin America on a promotion 
swing, taking in Chile, Argentina, 
Brazil and Mexico. German-based 
act, with disk sales of over 30 million 
worldwide, is with RCA in those 
Latin territories. 
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BRITAIN 
(Courtesy of Musc Week) 

As of 7121/79 
SINGLES 

This Last 
Week Week 
1 1 ARE FRIENDS ELECTRIC, Tebeway 

Amoy, Beggar! Banquet 
2 2 SILLY GAMES, Janet Kay, Seope 
5 3 C•MON EVERYBODY, Sex Pi,tols, 

Virgin 
4 21 GIRLS TALK. Dave Edmunds Swan 

Song 
5 12 GOOD TIMES, Chic, Atlantic 
fi 8 '...ADY LYNDA, Beach Boys, Caribou 

7 6 NIGHT OWL, Gerry Rafferty, United 
Artists 

8 5 ,,IGHT MY FIRE/137 DISCO 
HEAVEN, Amii Stewart. Atlantic/ 
Hansa 

9 4 UP THE JUNCTION, Squeeze, AM 

10 13 WANTED, Dooleys, GTO 
1: 7 BABYLON BURNING Ruts, lirgin 
12 26 BREAKFAST IN AMERICA. 

Supertramp, A&M 

13 25 BORN TO BE ALIVE, Patrick 
Hemandez, Gem / Aquariu: 

14 17 MAYBE, Thom Pace, RSP 
15 NEW DON'T LIKE MONDAYS, Bocentown 

Rats, Ensign 
16 14 DO ANYTHING YOU WANT TO, Thin 

Lizzy. Vertigo 
17 15 GO WEST, Village People, Mercury 
18 11 LIVING ON THE FRONT LINE. Eddy 

Grant, Ice/Ensign 
19 38 CAN1 STAND LOSING YOU Police, 

A&M 
20 32 DEATH DISCO, Public Image Ltd., 

Virgin 

21 16 SPACE BASS, Slick, Fantasy 
22 22 BAD GIRLS, Donna Summer 

Casablanca 

23 NEW ANGEL EYES, Abbe. CBS 
24 24 MY SIKARONA, The Knack, Gapitoi 
25 34 IF I HAD YOU, Korgis, Riattc 

26 NEW STRANGLEHOLD, UK Subs, Gem 
27 9 THE LONE RANGER, Quantum 

Jump, Electric 
28 33 PLAYGROUND TWISE, Siowsie & 

The Banshees. Polyglot' 
29 NEW DJ, David Bowie, RCA 
30 23 BOOGIE WONDERLAND, Earth, Wind 

& Fire.'Emotions, CBS 
3'i 30 CHUCK ES IN LOVE, Rickie Lee 

Jones, Warner Bros. 
32 10 RING MY BELL. Anita Ward, TX 
33 NEW STAY WITH ME TILl DAWN Judie 

Tzuke, Rocket 
34 20 WHO WERE YOU WITH IN 1HE 

MOONLIGHT, Doha , Carrero 
35 NEW WE DON"; TALK ANYMORE Cliff 

Richard. Efiti 
35 31 SUNDAY GIRL, Blondie, Chrysalis 
37 35 WE ARE FAMILY Sister Sledge, 

Atlanti: 
38 NEW KID, Pretenders. Real 
39 36 MARRIED MEN, Bonnie Tyler. RCA 
40 18 HAP P.Y. RADIO, Edwin Starr, 20th 

Century 

LPs 

t 2 REPLICAS, Tubeway Army, Beggars 
Banque: 

2 NEW THE BES" DISCI.; ALBUM, IN THE 
WORLD. Various, Warner Bros. 

:3 1 DISCOVERY, ELO, Jet 
.1 3 LIVE KILLERS, Queen. EMI 
5 4 PARALLEL LINES, Blondie. Chrysalis 
6 5 BRIDGES, John Williams. Lotus 
7 6 ' AM, Earth, Wind & Fre, CSS 
8 7 BREAKFAST IN AMER:CA. 

Supertramp, A&M 
9 10 BACK TO THE EGG, Wings. 

Parlophone 
10 13 NIGHT OWL. Gerry Rafferty United 

Artists 
11 11 COMMUNIQUE. Dire Straits, Vertigo 
12 8 VOULEZ VOUS, Abbe, CBS 
13 9 LAST THE WHOLE NIGHT LONG, 

James Last. Polydir 
14 17 MANILOW MAGIC, Larry Manilow. 

Arista 
el. 15 15 DO IT YOURSELF lan Dury & The 

Blockheads, Stiff 
16 22 RUST NEVER SLEEPS, Neil Young, 

Reprise 
17 16 LODGER. David Bowe. RCA 
18 14 THE BEST OF TRE DOOLEYS, GTO 

19 NEW MADE IT THROUGH THE RAIN, 
Gerard Kenny RCA 

20 18 RICKIE LEE JONES. Warner Bros. 
21 20 MANFESTO, Rosy Music, Polydor 
22 21 DIRE STRAITS, Vertigo 

23 12 SKY. Ariola 
24 23 OUTLANDOS D'AMOUR. Police. 

A&M 
25 28 THE WORLD IS FULL OF MARRIED 

MEN. Soundtrack, Ronco 
26 24 AT BLIDOKAN, Bob Dylan, CBS 
27 29 BLACK ROSE—A ROCK LEGEND, 

Thin Lamy, Vertigo 

28 33 THE KIDS ARE ALRIGHT, Tile Who, 
«4 Poydor 

29 25 BAD GIRLS, Donna Summer, 

Casablanca 
30 19 THE VERY BEST OF LEO SAYER, 

Chrysalis 
31 26 GO WEST. Village People, Mercury 

32 30 CANDY O. Cars, Elektsa 
33 27 THIS IS IT, Various, CBS 
34 31 MINGUS, Joni Mitchell, Asylum 
35 NEW THE GREAT ROCK d ROLL 

SWINDLE, Sex Pistols. Virgin 
36 NEW WAR OF THE WORLDS, Jeff 

Wayne's Musical Version, CBS 

37 NEW IN THE SKIES, Peter Green, Creole 
38 32 FATE FOR BREAKFAST, Art 

Garfunkel, CBS 
39 36 OUT OF THE BLUE, ELO, Jet 
40 37 BAT OUT OF HELL. Meat Loaf, 

Cleveland Intl/Epic 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

As Of 7/23/79 
SINGLES 

This Last 
Week Week 
1 1 POP MUZIK. M. MCA 
2 2 SO 81ST DU, Peter Maffay, 

Telefunken 
3 6 MOSKAU, Genghis Khan. Jupiter 
4 4 BRIGHT EYES, Art Garfunkel, CBS 
5 3 BORN TO BE ALIVE, Patrick 

Hernandez. Aquarius 
6 5 HOT STUFF, Donna Summer. 

Casablanca 
7 7 SUNDAY GIRL, Blondie, Chrysalis 
8 8 SOME GIRLS, Racey, RAK 
9 NEW RING MY BELL, Anita Ward, TX 
10 12 HEAD OVER HEELS IN LOVE, Kevin 

Keegan, EMI 
11 11 ONE WAY TICKET, Eruption, Hansa 

12 10 UND MANCHMAL WEINST DU 
SICHER EIN PAAR TRAENEN, 
Peter Alexander, Ariola 

13 13 GENGHIS KHAN, Genghis Khan, 

Jupiter 
14 17 HOW COULD THIS GO WRONG, 

Exile, RAK 

15 15 THE LOGICAL SONG, Supertramp, 
A&61 

16 9 RASTA MAN, Saragossa Band. Adele 
17 16 DOES YOUR MOTHER KNOW, Abba, 

Polydor 
18 14 SAVE ME. Clout, Carrer' 
19 28 LIN HERZ FUER KINDER, Andrea 

Juergens, Ariola 
20 27 I WAS MADE FOR LOVIN' YOU, 

Kiss, Casablanca 
21 23 RUF TEDDYBAER [INS VIER. 

Johnny Hill, RCA 
22 19 HOORAY HOORAY IT'S A HOLI-

HOLIDAY, Boney M, Hansa 

23 24 SULTANS OF SWING. Dire Straits, 
Vertigo 

24 22 CUBA, Gibson Bros., Polydor 
25 NEW DO TO ME, Smokie, RAF 
26 21 KNOCK ON WOOD, Amii Stewart, 

Ariola 
27 NEW WALK IN THE PARK, Nick Straker 

Band, Decca 
28 20 CASANOVA, Lus, Philips 
29 18 LET'S GET BACK TOGETHER, 

Promises, EMI 

30 29 DON'T KILL IT CAROL, Manfred 
Mann's Earthband, Bronze 

1 1 

2 2 
3 3 

4 4 
5 5 
6 7 

7 10 

8 6 

9 8 
10 12 

11 9 

12 11 

13 14 

14 13 

15 NEW 
16 15 
17 NEW 

18 NEW 

19 17 

20 16 

LPs 
STEPPENWOLF, Peter Maffay, 

Telefunker 

COMMUNIQUE, Dire Straits. Vertigo 
BREAKFAST IN AMERICA, 

Supertramp, A&M 

VOULEZ VOUS, Abbe, Polydor 
DIRE STRAITS, Vertigo 

FATE FOR BREAKFAST. Art 
Garfunkel, CBS 

BAD GIRLS, Donna Summer, 
Casablanca 

ANGEL STATION, Manfred Mann's 
Earthband, Bronze 

DISCOVERY. ELO. Jet 
GONE TO EARTH, Barclay James 

Harvest, Polydor 
SPIRITS HAVING FLOWN, Bee Gees, 

RSO 
PYRAMID, Alan Parsons Project. 

Arista 
HENRY JOHN DEUTSCHENDORF 

GENNANT JOHN DENVER— 
SEINE GROSSEN ERFOLGE, John 
Denver, RCA 

DONNERWETTER. Frank Zander, 

DAS Hansa 
LIVE KILLERS, Queen. EMI 
PARALLEL LINES. Blondie. Chrysalis 
GREATEST HITS, Simon & 

Garfunkel. CBS 
CRIME OF THE CENTURY. 

Supertramp. A&M 
WISH YOU WERE HERE. Pink Floyd, 

Harvest 
BACKTO THE EGG. Wings. 

Parlophone 

JAPAN 
(Courtesy Music Labo) 

As Of 7/16/79 
SINGLES 

This Last 
Week Week 

1 1 KIMI-NO-ASA. Satoshi Kishida, CBS/ 
Sony (Nichion) 

2 4 OH! GAL, Kenji Sawada, Polydor 
(Watanabe) 

3 6 OMOIDEZAKE, Sachiko Kobayashi, 
Warner Pioneer (Daiichi) 

4 2 ITOSHI-NO-ELLY, Southern All Stars, 

Victor (P.M.P.) 
5 NEW GINGATETSUDO 999, Godiego, 

Nippon Columbia (NTV,M.) 

6 8 CALIFORNIA CONNECTION, Yutaka 
Mizutani, For Life (NTV.M.) 

7 7 Al-NOARASHI, Momee Yamaguchi. 
CBS/Sony (Top) 

8 5 MISERARETE. Judy Ongu. CBS , 
Sony (Nichion) 

9 3 HOP, STEP. JUMP, Hideki Saijou. 

RVC ( P.M.P.) 
10 11 MICHIZURE. Micho Makimura. 

Polydor (Nichion) 

11 NEW NAMINORI PIRATE. Pink Lady, 
Victor ( P.M.P.) 

12 10 AMERICAN FEELING. Circus, Alfa 
(Alfa M.) 

13 15 ITSUMO KOKORO-NI TAITOU-0, 
Hiromi Grote CBS/Sony (Burning 
P.) 

14 16 HOT STUFF, Donna Summer, 
Casablanca (Intersong) 

15 9 PINK TYPHOON, Pink Lady, Victor 
(P.M.P.) 

16 12 YUMEOIZAKE, Jiro Atsumi, CBS/ 
Sony (J.C.M.) 

17 NEW LOVE JACK SUMMER, »we 
Sakalbara, Nippon Columbia (Top) 

18 18 KOI-NO-SURVIVAL, Akira Fuse, King 
(Watanabe) 

19 NEW BOOGIE WONDERLAND, Earth. Wind 
& Fire, CBS/Sony (P.M.P.) 

20 NEW HEART OF GLASS, Monde, 
Chrysalis, (April M.) 

LPs 
1 2 MORNING, Satoshi Kishida, CBS/ 

Sony 
2 1 KISS ME PLEASE, Eikichi Yazawa, 

CBS/Sony 
3 3 ALICE 7, Alice, Toshiba-EMI 
4 4 OUR DECADE, Godiego, Nippon 

Columbia 
5 5 10 NUMBERS CARAT, Southern All 

Stars, Victor 
6 6 VOULEZ VOUS, Abba, Disco Mate 
7 7 MORNING ISLAND. Sadao 

Watanabe, Victor 
8 9 QUEEN, LIVE KILLER, Queen. 

Elektr, 

9 8 SORA-0-TOBU-TORI-NO-YOUNI 
Chihare Matsuyama, Canyon 

10 10 t AM. Earth, Wind & Fire, CBS/Sony 

11 11 TOKU-HANARETE, Machiko 
Watanabe, CBS/Sony 

12 12 TUNE-KUM. Masashi Sada, Warner 
Pioneer 

13 15 BAD GIRLS, Donna Summer, Victor 

14 13 KASSAI, Shinji Tanimura, Toshiba-
EMI 

15 14 DYNASTY, Kiss. Casablanca 
16 16 BACK TO THE EGG. Wings, Toshiba-

EMi 
17 17 YOKOHAMA, George Yanagi, 

Tokuma 
18 18 52nd STREET, Billy Joel, CBS/Sony 
19 19 UNIVERSITY STREET, Marlyn 

Takeuchi, RVC 
20 20 ANGEL GATE. Kenichi Hagiwara, 

Tokuma 

AUSTRALIA 
(Courtesy Kent Music Report) 

As Of 716/79 

SINGLES 
This Last 
Week Week 

1 POP MUZIK, M, MCA 
2 2 HOT STUFF, Donna Summer. 

Casablanca 
3 7 BRIGHT EYES, Art Garfunkel, CBS 
4 6 GET USED TO IT, Roger Vouciouris 

Warner Bros. 
5 5 KNOCK ON WOOD. Amii Stewart 

RCA 
6 4 LUCKY NUMBER, Lene Lovich. Stiff 
7 8 HOORAY HOORAY IT'S A HOLI-

HOLIDAY. Boney M Atlantic 
8 3 LAY YOUR LOVE ON ME, Racey, 

RAK 
9 9 DOES YOUR MOTHER KNOW, Abba, 

RCA 
10 15 SOME GIRLS, Racey, RAK 
11 17 BOOGIE WONDERLAND, Earth, Wind 

& Fire/ Emotions CBS 
12 10 GOODNIGHT TONIGHT, Wings, 

Parlophone 

13 11 SOMETHING'S MISSING. Marcia 
Hines, RCA 

14 14 LOVE DON'T LIVE HERE ANYMORE, 
Rose Royce, Whitfield 

15 13 LOST IN LOVE. Air Supply, RCA 
16 12 ON THE INSIDE, Lynne Hamilton, 

RCA 

17 20 SHINE A LITTLE LOVE, Electric 
Light Orchestra, Jet 

18 18 CHUCK E'S IN LOVE, Rickie Lee 
Jones, Warner Bros. 

19 16 DO TO ME, Smokie, RAK 
20 NEW WHEN YOU'RE IN LOVE WITH A 

BEAUTIFUL WOMAN, Dr. Hook, 
Capitol 

LPs 
1 1 RICKIE LEE JONES, Warner Bros. 
2 3 DISCOVERY, Electric Light 

Orchestra, Jet 
3 2 BREAKFAST IN AMERICA, 

Supertramp, A&M 
4 4 THE VERY BEST OF LEO SAYER. 

Chrysalis 
5 6 COMMUNIQUE, Dire Straits, Vertigo 

6 9 BACK TO THE EGG, Wings, 
Parlophone 

7 5 THE BOB SEGER COLLECTION. 
Capitol 

8 7 VOULEZ-VOUS, Abbe, RCA 
9 10 BAD GIRLS, Donna Summer, 

Casablanca 
10 NEW FATE FOR BREAKFAST, Art 

Garfunkel, CBS 

foin or ta, any means electronic, 

ITALY 
(Courtesy Germano Ruscitto) 

As Of 7,17/79 
SINGLES 

This Last 
Week Week 
1 8 TU SEI L'UNICA DONNA PER ME, 

Alan Sorrenti. EMI 
2 1 IL CARRAZZONE, Renato Zero, RCA 
3 2 KNOCK ON WOOD, Amii Stewart, 

RCA 
4 5 RICOMINCIAMO, A Pappalardo, RCA 
5 3 HEART OF GLASS, Blondie. 

Chrysalis,' Phonogram 
6 18 GOODNIGHT TONIGHT, Wings, EMI 
7 6 HOT STUFF, Donna Summer, 

Durium 
8 4 THE VISITORS, Gino Soccio, WEA 
9 NEW SUPER SUPERMAN, Miguel Bose. 

CBS/CGD-MM 

10 9 DO YA THINK I'M SEXY, Rod 
Stewart, WEA 

11 10 ANCHE UN UOMO, Mina, PDV/EMI 
12 7 CAPTAIN HARLOK, La Banda Dei 

Bucanieri, Cetra 

13 19 LADY NIGHT, Patrick Juvet, 
Barclay / Ricordi 

14 13 I WILL SURVIVE, Gloria Gaynor, 
Polydor/Phonogram 

15 NEW SWEET LOUISE. Ironhorse. WEA 
16 11 TRAGEDY, Bee Gees. RSO/ 

Phonogram 
17 15 MILANO E VENCENZO, Alberto 

Fortis, Philips/ Phonogram 
18 12 QUELLA CAREZZA DELLA SERA, 

New Trolls, WEA 
19 17 IN THE NAVY, Village People, 

Duriuni 
20 NEW PART TIME LOVE, Ekon John, 

Rocket / Phonogram 

BELGIUM 
(Courtesy Billboard Benelux) 

AS Of 7/15/79 
SINGLES 

This Last 

Week Week 
1 2 BRIGHT EYES. Art Garfunkel, CBS 
2 6 THEME FROM THE DEER HUNTER, 

Shadows. EMI 
3 NEW RING MY BELL. Anita Ward, TK 
4 5 BOOGIE WONDERLAND. Earth, Wind 

& Fire/Emotions, CBS 
5 1 POP MUZIK, M. MCA 
6 4 REUNITED, Peaches & Herb, Polydor 
7 3 DOES YOUR MOTHER KNOW, Abba, 

Vogue 
8 NEW WAS MADE FOR LOVIN' YOU, 

Kiss, Casablanca 
9 8 LOVE IS WHAT ; WANT, Cashmere, 

Ariola 
10 NEW INTRODISCO. Discotheque, Barclay 

LPs 
1 1 VOULEZ VOUS, Abba, Vogue 

2 2 FATE FOR BREAKFAST, Art 
Garfunkel, CBS 

3 6 DISCOVERY, ELO, CBS 
4 3 BREAKFAST IN AMERICA, 

Supertramp. A&M 
5 NEW I AM, Earth, Wind & Fire, CBS 

6 4 BAD GIRLS, Donna Summer, 

Casablanca 
7 8 COMMUNIQUE, Dire Straits, 

Phonogram 
8 7 A VOU LES FEMMES, Julio Iglesias, 

CBS 
9 NEW LIVE KILLERS, Queen. EMI 
10 NEW DYNASTY, Kiss, Casablanca 

HOLLAND 
(Courtesy TROS Radio) 

As Of 7 ' 17/79 
SINGLES 

This Last 
Week Week 
1 1 THEME FROM THE DEER HUNTER, 

Shadows EMI 
2 5 I WAS MADE FOR LOVIN' YOU, 

Kiss, VIP 
3 4 WEEKEND LOVE. Golden Earring, 

Polydor 

4 2 REUNITED, Peaches & Herb, Polydor 
5 6 RING MY BELL, Anita Ward, TK 
6 3 LAVENDER BLUE, Mac Kissoon, 

CNR 
7 7 BOYS. Dolly Dots. WEA 

8 NEW JUST WHEN I NEEDED YOU MOST, 

Randy Vanwarmer. Ariola 
9 9 BRIGHT EYES, Art Garfunkel, CBS 
10 NEW HACKA TACKA MUSIC, Baba & 

Roody, Ariola 

NEW ZEALAND 
(Courtesy Of Record Publications, Ltd.) 

As Of 7/15/79 
SINGLES 

This Last 
Week Week 
1 1 LAY YOUR LOVE ON ME, Racey, 

EMI 
2 4 WHEN YOU'RE IN LOVE, Dr. Hook. 

EMI 

3 2 BABY IT'S YOU, Promises, EMI 

4 3 KNOCK ON WOOD, Amii Stewart, 
RCA 

5 8 CHUCK E'S IN LOVE, Rickie Lee 
Jones, WEA 

6 7 LUCKY NUMBER, Lene Lovich, 
Polygram 

7 6 DON'T SAY NO TOMORROW, 
Sharon O'Neill, CBS 

9 

9 5 

10 NEW 

HOT STUFF, Donna Summer, 
Polygram 

REUNITED, Peaches & Herb, 
Polygram 

RING MY BELL, Anita Ward, CBS 

LPs 

1 1 BREAKFAST IN AMERICA, 
Supertramp, Festival 

2 8 DISCOVERY, Electric Light 
Orchestra. CBS 

3 3 THE ROUSSOS PHENOMENON, 
Demis Roussos, Polygram 

4 5 LODGER. David Bowie, RCA 
5 2 THE VERY BEST OF LEO SAYER, 

Festival 
6 6 CANDY-0, The Cars, WEA 
7 4 RICKIE LEE JONES, WEA 
8 NEW OUTLANDOS D'AMOUR. Police, 

Festival 
9 7 MINUTE BY MINUTE, The Doobie 

Brothers, WEA 
10 NEW MOVE IT ON OVER, George 

Thorogood & The Destroyers. 
RCA 

New Technology 
Agenda Topic At 
Publisher Meet 
LONDON—New technology and 

the future of music publishing with 
regard to broadcasting via cable and 
satellite are key topics to be debated 
at Forum '79, a convention set ( Sept. 
24-26) for London by the Music 
Publishers' Assn. 
The trade unit, which last staged a 

forum in 1976, is also to hold meet-
ings on video formats and associated 
licensing, fees, royalties and control: 
imports and exports from the stand-
point of collection of royalties; new 
developments in rights and adminis-
tration from renegotiated industry 
agreements. 
Among the speakers: Ron White, 

of EMI Music U.K. and president of 
the MPA: Tony Hoffman, coordina-
tor of the British Phonographic In-
dustry's antipiracy unit: Leonard 
Feist, president of the National Mu-
sic Publishers Assn. in New York; 
Bob Montgomery, managing direc-
tor of the Mechanical Copyright 
Protection Society; Graham 
Churchill, commercial. operations 
manager of MCPS, and John Dea-
con, new director-general of BPI. 

Duplex Ploy 
LONDON- Latest promotion 

ploy here, in a market full of colored 
vinyl, picture disks, square singles, 
playable sleeves and 45s which play 
from the inside out--comes from 
Pye. 

It's the "Disco Duplex." a cross 
between a I2-inch single and an al-
bum. The package features two 
45rpm I2-inch records. with disco 
disk sound qualitY. The tracks are 
segued together. 
Concept sells for around $9.20. 

price of a normal single album, and 
the first release features two titles by 
the Real Thing. and one each by 
Gene Chandler and the Players 
Assn. 

1-18(L Renews 
LONDON—Hugo Peretti and 

Luigi Creatore have renewed their 
licensing deal with Phonogram U.K. 
Deal provides for the continuation 
of the pair'. own H&L label in that 
market ( in the U.S., the label is no 
longer operative). Latest release is 
Cynthia Woodard's "California 
Dreamin'." Singer is lead vocalist of 
the Blossoms, record is an update of 
the Mamas & Papas' 1966 hit. 
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 Canada   General News  
DESPITE PARENT'S $ TROUBLES 

GRT Canada Chief 
Asserts Firm's Health 

By DAVID FARRELL 

TORONTO—GR f Canada is 
adamant that the precarious state of 
the parent U.S. operation is not go-
ing to affect the division's status 
here, and is actually expanding its 
talent roster as well as searching out 
foreign license to represent in this 
market. 

Replacing Gord Edwards, Cana-
dian general manager and former 
president of GRT Corp., is Claude 
Sassoon. He suggests that GRT's 
only foreign operation is showing a 
good profit and has the support of 
several foreign labels which it dis-
tributes nationally. 
"We are as independent as one 

can become," Sassoon notes, "and 
most of the venture money we have 
needed to expand our business here 
has been raised through Canadian 
banks and Canadian financial insti-
tutions. None of these investors have 
indicated undue concern about our 
operation." 
The loss of the ABC distributor-

ship has created a certain amount of 
strain on the division in Canada but, 
unlike the U.S. operation. GRT in 
Canada has developed itself as a 
record company and has been 
highly successful in breaking some 
big album acts such as Dan Hill and 
Prism. 

In the spring of this year, GRT 
cc 

g MCA Moves 
MONTREAL—MCA Distribut-

ing (Canada) has moved its Mon-
treal office to: 10500 Cote de Liesse. 
Suite 140, Lachine, Quebec H8T 
3E3. 

Canada consolidated its own roster 
onto the newly created Magnum la-
bel in a bid to license Magnum 
abroad. Explains vice president, 
a&r, Jeff Burns: 

"Before we were placing individ-
ual acts on separate labels abroad 
and what we wanted to do was con-
solidate them all onto one label, 
Magnum, and license the label in 
foreign countries. As it stands now 
we have had Ian Thomas on Atlan-
tic, Dan Hill on 20th Century and 
Prism on Ariola." 

While the division here is unques-
tionably better equipped to weather 
the balmy record market than its 
U.S. parent, former president Gord 
Edwards reports that it is imperative 
that the label secure another major 
license in order to be able to con-
tinue owning its own distribution 
network nationally. 

Edwards had been close to secu-
ring a tape licensing deal with Mo-
town but at the last minute was 
forced to withdraw from the nego-
tiating table when the Bank of 
America pressed its demand for pay-
ment of secured loans totalling $6 
million ( Billboard, July 14, 1979). 

Sassoon reports that the Canadian 
division is actively searching for new 
license to represent here, but also 
claims tha the label will continue on 
representing Charisma, DJM, 
Vogue, Tomato and Janus in this 
market. The label has also just hired 
on Bruce Smith as national market-
ing director. Smith was previously 
with the Handleman company in 
national sales. 

HARVEY GLATT HEADS-

Treble Clef Is Independent 
Specializing In Local Acts 

OTTAWA—While major labels 
are increasingly gearing marketing 
and promotion departments toward 
mega-selling albums, a variety of 
small independent operations are 
opening up and making the most of 
slender profit margins that come 
with "fringe market" sales. 

Treble Clef Distributors in this 
city is a three-year-old operation 
dealing almost exclusively in re-
gional album product by Canadian 
artists. Previously running one of the 
largest import houses in the country, 
owner Harvey Glatt took the gamble 
by selling off an expansive catalog of 
British, Japanese and German press-
ings just before the boom fell from 
Customs and the Canadian dollar 
plunged on the world currency mar-
ket. 

Glatt is one of Canada's strongest 
supporters of local talent and wields 
considerable power in the Ottawa 
market by way of ownership in a 
chain of audio and record stores, 

Digital Release 
TORONTO —WEA is readying 

initial shipments of the digital "True 
Myth" album ( Billboard, March 31, 
1979), recorded in this city at Sound 
Stage studios. The Soundstream 
project has been pressed at CBS in 
virgin vinyl, and becomes the first 
audiophile disk to retail with a low 
suggested list of $9.98. 

part-ov, nership in the local CHEZ-
FM AOR station and his part-time 
hat as resident concert promoter. 

Starting off with a couple of dozen 
regional albums that he believed 
could sell well, if promoted properly. 
today the Canadian catalog boasts 
some 300 titles, he informs. 

Glatt tells that CHEZ-FM is not 
an automatic supporter of every-
thing his company decides to pick 
up for distribution: "quite the con-
trary, they seem to bend over back-
ward to remain non-partisan and 
more often than not I find more sup-
port for our product from competing 
stations such as CKBY-FM and 
CKBU (the latter a university sta-
tion)." 

In addition to the distribution 
arm, which has a complement of 12 
people on salary. including agents in 
Western, Central and Eastern Can-
ada, Glatt has formed his own 
record label, Posterity Records. 

This label has now acquired a li-
censing agreement with another in-
dependent label, Woodshed Rec-
ords, and has 12 albums in its 
catalog with three more scheduled 
for release before fall. Acts on Pos-
terity include Heaven's Radio, Ian 
Tamblyn, jazz guitarist Rod Elias, 
and Noel Harrison. The latter is, of 
course, the son of Rex and the LP 
was recorded in Toronto at Eastern 
Sound with local producer Joe Men-
delson overseeing the final mix. 

Closeup  
THE KNACK—Get Ile Knack. 

Capitol SO11948 (EMI). Produced 
by Mike Chapman. 

Here's living proof that the cardi-
nal virtues of rock'n'roll have sur-
vived the excesses of the 1970s. The 
virtues are, of course, simplicity of 
approach and honesty of spirit, in-
nocently stuck in adolescence. With 
that combo, and a knack for writing 
clean melodies and memorable 
hooks, this quartet can't go wrong. 

The Knack 

Comparisons with the early Bea-
tles are inevitable. Capitol's art de-
partment saw it that way and the 
music itself suggests it. The music is 
sprightly and sophisticated. It makes 
you want to snap fingers, shake 
booties and tap toes. And the more 
you listen to it, the more you like it. 

But the group is actually more like 
the Rolling Stones and the later Bea-
tles in its essence. The themes are the 
usual adolescent preoccupations 
with romance, mating and such, but 
the insights are vicious ones, bring-
ing the listener up far from inno-
cence. These guys are mad about the 
way things are, not duh-duh cutesy. 
Just listen to "Good Girls Don't" 
and "She's So Selfish." or the classic 
"That's What The Little Girls Do." 
The lyrics are as innocent as the 
chief of police in a Latin American 
dictatorship. Even the hit single, 
"My Sharona," is full of sly, slightly 
shy, double entendres. 
The instrumentation is minimal. 

the words essential to the majority of 
the record buying public (anyone 
from 13 to 35 who's single, and look-
ing to pop music for cultural input) 
and the personalities of the group 
are firmly established in the music, 
rather than through a promotional 
campaign. 
The album opens with "Let It 

Out," a teen anthem delivered at full 
throttle that incorporates the de-
lightful backing harmonies, singing. 
slapping guitars and perfectly tuned 
drumming that set the stage for 
much of the best of the Mersey beat. 
"Your Number Or Your Name" 
takes this approach further, except 
the melody is a bit more distinctive 
and the lyrics are starting to stand up 
on their own considerable feet. Even 
the pauses command respect. 
"Oh Tara," the next cut, demon-

strates the group isn't merely imita-
tive or a throwback to the Mersey 
era. It is as much a part of new wave 
as Lou Reed or the Cars. The song 
also indicates they aren't strict girl-
haters. It's a plea to Tara, who 
doesn't return love, but there's no 
blame installed. 

"She's So Selfish" is a cop from Bo 
Diddely's riff repertoire, delivered 
in a smart, sophisticated post-punk 
style that oozes Southern Califor-
nian snottiness. Lines like "she got a 
smile in her ass" and "she says she'll 
make your motor run but she won't 
give you none" set the tone. The first 
side of the album concludes with 
two more tunes that capture the bril-
liance of the group. "Maybe 
Tonight" a ballad that begs to be lis-
tened to. is a quiet wish for luck in 
the mating game, a potential stand-
ard. And "Good Girls Don't," com-

plete with hearty harmonica solo 
and harmonies that conjure up the 
mid-period of you-know-who and 
contains lines like "it's a teenage sad-
ness you can't erase." The music is 
delivered in tight little notes at top 
speed. 

Side two opens with the current 
hit, "My Sharona." with its catchy. 
deliberately awkward stop-go drum 
and guitar breaks and quirky lyrics, 
not to mention the suggestive tone of 

the piece. The group has a knack for 
making these ingredients easy to 
grasp. Every word can be heard, 
making listening easy. Every break 

(Continued on page 66) 

Llifelinesi 
Births 

Son, Jason Donald, to Michelle 
and Donald lenner in New York July 
4. Father is vice president and na-
tional promotion director for Millen-
nium Records. 

* * * 

Son, Nicholas Ryan, to Kathy and 
Mark Hartley in Los Angeles July 
13. Father is a partner in the Fitz-
gerald-Hartley Co., management 
thin. 

Marriages 
Kevin Dolan, Baltimore sales rep-

resentative for RCA Records, to 
Joanie Elaine Errera in Maryland 
June 24. 

Deaths 
Laura Nadel, 13, daughter of Su-

san and Warren Nadel, after a long 
illness on June 13 in New York. As 
Randy Starr, Warren Nadel, a prac-
ticing dentist, was a pop performer 
and songwriter; Ekis Presley cut two 
of his songs, "The Enchanted Sea" 
and -Kissing Cousins." 

Billboard 
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C Copyright 1979. Billboard Publications. Inc 
stored in a retrieval system. or transmitted in any 
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SAN ANTONIO (Pop) 

SPECIAL SURVEY Foi Week f no!rii,, 7 28 79 

e TM Lcitin LIPs 
No part of MI5 publication may be reproduced. 
form or by any means electronic. mechanical 

the prior written Permission of the PuteSher 

NO. CALIFORNIA (Pop) : 
Pus TITLE— Artist, Label li This T1T1E—Arttst, Label li 
Week Number (Distributing Label) Week Number (Distributing Label) 

1 RIGO TOVAR Y SU COSTA AZUL 1 VICENTE FERNANDEZ 
No 8. Mencana Melody 564 Caytronics 1550 

CAMILO SESTO 2 CAMILO SESTO 
Sentimientos. Pronto 1042 Sentimientos, Pronto 1042 

3 JULIO IGLESIAS 3 JULIO IGLESIAS 
Emociones. Alhambra 3122 Emociones, Alhambra 3122 

4 VICENTE FERNANDEZ 4 JOSE DOMINGO 
A Pesar de Todo, Caytronics 1526 Con Motivos. Melody 5628 

5 ROLANDO OJEDA 5 LOS TIGRES DEL NOTRE 
Aquellos Boleros, AH 150 El Tahur, Fama 577 

6 ESTRELLAS DE ORO 6 JOSE JOSE 
America 1005 LO Pasado Pasado, Pronto 1046 

7 CHELO 7 IRENE RIVAS 
Cuentas Claras, Muzart 1758 Cara 11 

8 LOS TIGRES DEL NORTE 8 LUPITA DALLESSIO 
El Tahur, Fula 577 De jame. Orfeon 16030 

9 RAMON AYALA 9 YOLANDA DEL RIO 
Mi Piquito de Oro, Fredy 1116 El Perdon de La Hue de Nadie. Arcano 

10 JOSE LUIS 3448 

TH 2021 10 JUAN GABRIEL 
11 PEQUENA COMPANIA Arcano 3444 

Y Al Principio Boleros Alhambra 4502 11 GRUPO LA MIGRA 
12 MERCEDES CASTRO Celos de Ti. Mar 108 

Mozart 10744 12 MERCEDES CASTRO 
13 ROCIO DURCAL Mozart 10744 

Vol. 2. Pronto 1045 13 ESTELA NUNEZ 
14 RAPHAEL Por Amores Como To, Pronto 1054 

Alhambra 141 14 LOS BABYS 
15 LOS HUMILDES Sabotaje, Peerles 2084 

En Mexico. Fama 578 15 REGULO ALCOCER 
16 JOE BRAVO Venice 5008 

Is Glad To Be Back. Fredy 1105 16 LOS JOAO 
17 YOLANDA DEL RIO Disco Samba. Murant 1769 

El Petri De la Hip de Nadie, Arcano 17 ROCIO DURCAL 
3448 Vol. 2. Pronto 1045 

18 IRENE RIVAS 18 JULIO IGLESIAS 
Cara 008 Todos los Dias Un Dia. Alhambra 3151 

19 LOL1TA 19 FELIPE ARR1AGA 
Caytronics 1539 Caytronics 1544 

20 ROBERTO CARLOS 20 ESTRELLAS DE ORO 
Amigo, Caytronics 1505 America 1005 

21 JOSE DOMINGO 21 LOS HUMILDES 
Con Motivos, Melody 5628 Em Mexico. Fama 578 

22 RENACIMIENTO 74 22 ROLANDO OJEDA 
Esta es Mi Cancion. Ramex 1026 Aquellos Boleros. AH 150 

23 10SE JOSE 23 SUSY LEMAN 
Lo Pasado Pasado, Pronto 1046 Pronto 1051 

24 LUPITA DALLESIO 24 PEDRITO FERNANDEZ 
Come Tu, Odeon 026 La D La Mochila Azul. Caliente 7299 

25 PEDRITO FERNANDEZ 25 RAUL VALE 
La De La Mochila Azul, Caliente 7299 Tanto Tanto, Melody 5625 



 General News  
J.W. Pepper In 
Merger Deal With 
Euro. American 

--MERGER EFFECT 

Paramount & EMI: 
Publishing Giants 

• Continued from page 3. 

Interestingly, Cane was chief 
operating officer of Columbia 
Pictures music publishing inter-
ests in the 1960s before it was 
sold to EMI for $23 million in 
1976. 

But. any attempt at an imme-
diate combined administrative 
process is confronted with a 
number of complex issues. Inter-
nationally. Screen Gents/EMI 
here is basically set in most terri-
tories with wholly owned EMI 
branches. while Famous Music is 
tied into partnership agreements 
in major markets (Japan is one 
exception) with Chappell Music. 
a long standing agreement that 
runs into the early 1980s. 

Also, the two publishers are 
represented by different print 
factors, Columbia Pictures with 
Screen Gents/EMI and Hansen 
with Famous Music. 

Screen Gems/EMI has had a 
more evolutionary development. 
EMI's music publishing activities 
go back to 1902 and include such 
venerable English firms as 
Francis. Day & Hunter. Peter 
Maurice, Robbins Music and B. 
Feldman. 

Screen Gems/Colgems is an 
outgrowth of Columbia Pictures 
Music, originally administered 
through Shapiro- Bernstein. It 
came into its own after Columbia 
Pictures purchased the Don 
Kirshner/Al Nevins' Aldon Mu-
sic catalog in 1963. with Kirshner 
moving in as operating chief. 
When EMI bought the com-

pany in 1976. it gave the former 
Columbia Pictures company 
such added impact as the Beech-
wood and Central Songs cata-
logs. 

Famous Music, now in its 50th 
year, is one of the great oldline 
publishing firms, with a vast rep-
ertoire of standard copyrights. 
many of which result from Para-
mount motion pictures down 
through the years. 

Both companies, of course. 
have had success as a result of 
their affiliations with parent 
film- television units. More 
recently. Famous has created 
major copyrights with the " Love 
Story" and "Godfather" themes. 
while Screen Gems published 
some of the major copyrights of 
recent years like " Born Free" and 
"The Way We Were." among 
others. 

With an EMI affiliation, fur-
ther copyright development can 
stem from EMI's own film-tv op-
erations. 

Before-tax profit of each com-
pany is estimated at about $2 
million. although Screen Gems' 
staff of about 50 is at least half as 
much as Famous'. 

As of last week, both publish-
ing companies remained uncer-
tain as to the final destiny of their 
joint venture involvement with 
Paramount and EMI. 

It's known, however. that EMI 
held meetings with high-level ex-
ecutives in its music publishing 
and records operations in Los 
Angeles last week. But, sources 
indicate that little more than 
what has been revealed in the 
press was discussed. 

Any details beyond that were 
three to six weeks away. pending 
final approval of Paramount's 
massive $ 154 million investment 
to acquire a half interest in EMI's 
music . interests. 

Memphis Seeks New Pop Image 
MEMPHIS—The Memphis music 

community celebrated the forma-
tion of its new Music Industries of 
Memphis at a party Thursday ( 12) 
which drew more than 450 guests 
and industry members. 
The capacity crowd packed into 

the Poet's Music Hall for three hours 
of festivities which included a wel-
coming address by Mayor Wyeth 
Chandler, who vowed his support 
toward "re-establishing Memphis as 
a major creative music city," and a 
special audio/video presentation 
put together by Warren Wagner, Jim 
McGehee and Karen Blockman of 
Shoe Productions. 

e The film featured cameo appear-
ances and interviews with well-
known members of the local music 
community publicizing the Music 
Industries of Memphis. 

Host for the evening was David 
Porter, president of the newly 
formed association, who empha-
sized the total commitment of area 
music and business executives in 

promoting the growth of Memphis 
talent and focusing widespread at-
tention once again on local record-
ing enterprises and facilities. 
Among those attending the affair 

were Estelle Axton, president of Fre-
tone Records and vice president of 
the organization; Sam Phillips of 
Sam Phillips Recording; John Frye, 
president of Ardent Studios; Eddie 
Ray, vice president and general 
manager, Cream/Hi Records; Don 
Nix; Sherwood Hamilton; Rusty 
Jones, Nashville director of public-
ity, ASCAP; Jerry Smith, adminis-
trator of writer relations, BM1. 
Nashville; and Jud Phillips, South-
east regional director of operations, 
Mercury/ Phonogram. 

Artists who attended included 
members of the Bar- Kays, Anita 
Ward, Rainey, Don Nix, Jimmy 
Griffin, Eddie Hubbard, Rick 
Christian, Larry Raspberry, and lo-
cal performers Joyce Cobb and Emi-
nence who provided entertainment 
for the evening. KIP KIRBY 

1st Print Product By Publisher 
NEW YORK—Columbia Pictures 

Publications has marketed its first 
print product under its recent distri-
bution agreement with Times 
Square Music. 
The initial flow of folios and sheet 

music involves Broadway shows for-
merly under the Metromedia Music 
banner, which now is owned by 
Freddy Bienstock, Mike Stoller and 

Jerry Leiber. Music from "Fiddler 
On The Roof," "Cabaret," "God-
spell," "She Loves Me," "Mr. Won-
derful," "Happy Time" and "Fio-
rello!" is featured. 
The print firm is also marketing its 

first folio under its distribution 
agreement with Almo Publications, 
a matching folio of Donna Sum-
mer's "Bad Girls." 

By IRV LICHTMAN 

NEW YORK —J:«f. Pepper & 
Son. 100-year-old educational music 
retailer, and European American 
Music Distributors representing se-
rious music works, have joined 
forces in a cooperative venture for 
the distribution of publications. 

According to Dean Burtch and 
Ronald Freed, presidents of J.W. 
Pepper and European American 
Music Distributors. respectively. a 
new organization. European Ameri-
can Retail Music. Inc.. will operate 
out of the J.W. Pepper headquarters 
in Valley Forge. Pa. 

The executives declare that the 
benefits to both companies and to 
the American serious music market 
include an expanded product line 
and "highly sophisticated" service 
and marketing possibilities. 

"The combination gives J.W. Pep-
per an expanded product line and 
we receive their retailing expertise." 
adds George Sturm, vice president 
of the Clifton. N.J.-based European 
American. 

Charles M. Slater, currently retail 
department manager for European 
American. shifts to managing direc-
tor of European American Retail 
Music. Inc., effective Aug. I, while 
headquarters for the administration 
of trade performance and publica-
tions operations remain in Clifton 
for European American. 

Among the prestigious European 
music publishers represented by Eu-
ropean American Music Distribu-
tors are Schott. established in 1770. 
and Universal Edition, established 
in 1901. as well as the younger 
Moeck Verlag and selected publica-
tions from Baerenreiter. European 
American also has a growing domes-
tic publication program containing 
the works of contemporary Ameri-
can composers. 

European American was estab-
lished in 1977. Both Schott and Uni-
versal Edition had previously been 
handled through other music pub-
lishing companies. 

Stan Gortikov 
• Continued from page 10 

He is right about the importance 
of airplay... but on new recordings 
only, and so very few are accorded 
such exposure on a given station. 
Most airplay on most stations pre-
vails on records whose sales have 
long ago peaked and are not com-
mercially helped. Further, a given 
station—even a tight- format rock 
station—adds only two to six new re-
corded songs each week. 

Let it not be overlooked, too, that 
we are talking of a performance 
right. To the extent that airplay con-
stitutes sales promotion, then this 
should be considered a factor in the 
determination of the rate, not the 
right. Actually, the royalty being 
sought in the legislation is far below 
that paid publishers/composers ... 
far below radio's own commercial 
gain from that same airplay. 

Billboard granted the broad-
casters about 1,000 words to state 
their position and the same for this 
rebuttal. But broadcasters don't 
need 1,000 words to articulate their 
stance. Five words will do. Just five 
words: "We don't want to pay!" 

Stanley Gortikov is president of the 
Recording Industry Assn. ofAmerica. 

Perrens Broadening 
California Operation 

By IRV LICHTMAN 

NEW YORK Smacking home-
runs with its music is a metaphor not 
lost within the Perren/Vibes Music 
operation. 

The three-year-old publishing-
production-label complex owned by 
Freddie Perren and his wife. Chris-
tine. has been involved in a number 
of major hits. mostk notably in a 
disco vein, by Gloria Gaynor. 
Peaches & Herb and David 
Naughton and is now seeking to 
broaden its musical horizons. 

According to Leonard Hodes. 
who recently joined the setup as its 
music publishing chief, the corn-
pany is seeking to acquire a foreign 
catalog and is widening its scope of 
pop music with an "open door" pol-
icy for new writers. 

Baseball is a passion with Perren. 
A production company is called 
Grand Slam Productions, his label 
association with Polydor is MVP ( for 
most valuable player) and his BMI 
affiliate is Bullpen' Music. 

And what about V ibes? Well, that 
refers to Perren's days as a percus-
sionist. 

In further developments. Perren. 
as a writer (e.g. "I Will Survive" and 
"Reunited") is penning the scores 
for two motion pictures and his com-
pany is being represented with a new 
rock musical. "Northwind," with a 
score by Gary Starbuck. 

On the foreign level. Modes is 
presently negotiating new inter-
national ties, since the company's 
deal with United European Publish-
ers expired June 30. 
Hodes doesn't preclude the possi-

bility of a continuing relationship 
with United European Publishers, 
which involves Trudi Meisel in Ger-
many. ATV in England and Stig An-
derson in Scandinavia. Durium in 
lid I \ and Claude Pascal in France. 

'Hair' For TV Ad 
NEW YORK For more than 

1.000 performances in "South Pa-
cific," Mary Martin sang " I'm 
Gonna Wash That Man Right Outa 
My Hair" and actually washed her 
hair on stage. 

That Rodgers & Hammerstein 
song has become the first from that 
celebrated team to form the basis of 
a national television commercial, 
with an altered lyric at that. A 30-
second tv commercial for Clairol's 
Loving Care Color Lotion got un-
derway Monday ( 16), with the song 
sung as "I'm Gonna Wash That 
Gray Right Outa My Hair." 

Axelrod Reissued 
LOS ANGELES—MCA will 

reissue Dave Axelrod's "The Auc-
tion" LP released in 1972 as part of a 
program tied into his re-signing 
with the label. 

The composer has completed mix-
ing his newest LP which features 
seven horns and seven rhythm and 
for the first time stays away from 
strings. Consequently, there is a 
freer feel to the music with more 
counterpoint lines. Axelrod and Earl 
Palmer are the coproducers. There 
are six new tunes spanning serious 
jazz and r&b. 

If 
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•In full color • in quantities of 
100& up • Immediate delivery 

Cee -311yles Assoc „Inc. 
160 E AST 56th St.Dept X 

% ....1.1111111, NEW YORK, N.Y. 1002e 

Supplying the graphic needs el the record Industry since 1952. 

For Exciting Cut-Outs 

FUNTRYWIDE RECORDA TAPE DISTRIBUTORS. INC 
For the Best in Budget LP's 

YOU 
GET A 
LOT 
FOR A 
LITTLE 

Send for our catalog. 

COUNTRYWIDE 
RECORD & TAPE DISTS, INC 

200 Robbets Lane Jencho. NY 11753 
(516) 433-9550 (212) 380-3003 

Tees 126316 Answer Back ONIFII-U-JERI 

West Coast — (213) 8435-8158 

It takes a very special people to give and share 
so much 

From the bottom of our hearts and souls, thank 
you. 

Mark, Maya, and the 
family of Dick and 
Minnie Ripperton Rudolph 

All of our Love. 

The family of 
Joseph E. Tornabene, 
Art for Art Sake 
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heck Type of Ad You Want 

O REGULAR CLASSIFIED: $ 1.05 a word mini-
mum $21.00. First line set all caps. Name, ad-

dress and phone number included in word count. 
(1 DISPLAY CLASSIFIED: $45.00 one inch, 4 

times $40. 26 times $37.00, 52 times $30.00 ea. 
CI INTERNATIONAL (other than U.S.) Regular: 
550 a word, min. $16.50. Display: $35 ea. inch, 
$30 ea. inch 4 or more times. 
O BOX NUMBER c/o Billboard, figure 10 1 words and include $2.00 service charge. 

IILl 

EL; 

II Li Master Chg. 

h Bank e 

I 

Check Heading You Want 

Li ANNOUNCEMENTS 
E COMEDY MATERIAL El BUSINESS 
I l DISTRIBUTORS OPPORTUNITIES 
WANTED [7 HELP WANTED 

Li DISTRIBUTING 7 LINES WANTED 
SERVICES Li AUCTIONS 

H FOR SALE L7 BOOKINGS 
,i GOLDEN OLDIES L1 MISCELLANEOUS 

PAYMENT MUST ACCOMPANY ORDER 

Amer. Express 

Diners Club 

Visa 

NAME 

ADDRESS 

CITY 

TELEPHONE 

STATE ZIP 

Credit Card Number 

Expires 

Signature 

1i CALL TOLL-FREE [except in N.Y.) 800-223-7524 DEADLINE: Closes 4:30 p.m. 12 Monday.days prior to issue date. 

SOUND LABS 
RECORDING STUDIO 
IS MAKING WAY FOR 

AUTOMATION 
We are selling our custom 

designed reduction console 

which includes these fea-

tures: 

24 inputs plus 8 additional inputs in aux-
iliary rollaround console, 5 position pan-

ning, plus pan select, cue send post and 
pre, custom crafted 3 band equalizer (both 

peaking and shelving) mid-frequency pan 
and two-stage equalizer (quad) complete 
patching, 4 outboard busses with pre-amps 
and monitor section (for over-dubbing). 
tape and monitor selector, 2- 4-gang group-
ing faders built-in scope and oscillator and 
Lambda power supplies ( all metered). 

Price: $25,000.00 firm 
FOR MORE INFORMATION, CALL 

SOUND LABS, INC. 

(213) 466-3463 

MAJOR LABEL 
8 TRACK & CASSETTES 

CUTOUTS 
Our Specialty 

Call or write for a tree catalog 

J S J DISTRIBUTORS 
6620 W Belmont. Chicago. Ili 60634 

(312) 286-4444 

WHY PAY MORE? 
8 TRACK & CASSETTE BLANKS 
1-45 min any quantity 700 

46-65 min. any quantity 800 

66-80 min. any quantity 890 

81-90 min any quantity 954 
Shrink wrap & labeled add 216 

First line recording tape, top of line car-
tridge & cassette. Professional 8 track & 
cassette duplicators. Custom duplication 

Call or write: 

TRACKMASTER,R INC. 
1310 S. Dixie Hiway W. 

Pompano Beach, FL 33060 
Phone (305) 943-2334 

• Electro Sound 4,000 Cassette Duplicating 
System. 

• Jagenberg automatic 8 track labeler 
• Cassette and 8 Track Pony labelers 
• Cassette and 8 Track Scandia wrappers 
• New Cassette labelers-$488 

MAGNETIC MARKETING CORP. 
29 Valley View Ter. 
Wayne, NJ 07470 
(201) 694-3502 

BUDGET TAPES 
We have the largest selection of 

original artist and 8 track tapes in 
the country. 
• Country • Rock • Soul • Blues 

• Jazz • Disco • Gospel 
• Easy Listening • Party • Spanish 
As Well as Major Label Cut- Outs 
and CBS Special Editions. 

Thanks 

COASTAL SALES 
for your order 

Call JOE (918) 836-0496 

BLANTON SALES 
P.O. Box 7501, Tulsa, OK 74105 

FOR SALE 

PREMIUM 

8-TRACK & CASSETTE BLANKS 

Lear Jet style cartridge with rubber roller, 
3M Professional duplicating tape, 90 lengths 
in 1 min. increments. Private labeling 
available. 8- Tr. Cas. 
1 min. to 45 min. any quantity 73e 60e 

46 min. to 65 min any quantity 830 67C 
65 min. to 80 min any quantity 910 80e 
81 min. to 90 min. any quantity 990 84C 
Shrink Wrapped & Labeled add 100 110 
Head Cleaners 45C 450 
Reel-to-reel 3M tape 1800' $5.00 
Blank VHS 2/4 hr video tapes $19.00 

Low Coat Shrink-Wrap Equipment Available. 

PROFESSIONAL 8-TRACK DUPLICATOR S -S1.495.00 

CASSETTE & 8-TRACK CALIBRATIONS & ERASERS 

Studio quality high speed operation 
$25 00 minimum orders, C 0 D only 

BAZZY ELECTRONICS CORPORATION 
39 N. Rose, Mt. Clemens, Mich. 48043 

Phone: (313) 463-2592 

CUT OUTS 
LPs, 8 TRACKS & CASSETTES 
BEST OF THE MAJOR LABELS 

For a free catalog call or write 
AUDIO DISTRIBUTORS 

1182 Broadway. New York, N Y 10001 

(212) 725-4570 Dealers only-please 

8 Track 8. Cassette Blanks 
Low Noise. High Output Tape 
1 min. to 45 min. ... . . ........ 750 

46 min. to 65 min.  850 
66 min. to 80 min  950 
81 min. to 90 min   990 

$25.00 Minimum Orders C.O.D. Only 
• Chromium • Gamma Ferric Oxide • 

ANDOL AUDIO PRODUCTS, INC. 

4212 14th Ave., Brooklyn, N.Y. 11219 

(212) 435-7322 

ATTENTION RACK JOBBERS 

RECORD WIDE OISTRiBUTORS 
1755 Chase Or 

Fenton 1St Lows' MO. 63026 
We can supply all your needs Largest 

selection of 8- track and albums on budget 
line and maim label cut-outs Call today 

JIM ADAMS-(314) 343-7100 

ROCKY HORROR 
Today's Hottest Sensation 

Licensed Jewelry and photographs available 
Trademark Lips, Pins or Pendants Color 
and b,w photographs 

Call Toll Free 

(800) 221-4130 
or write 

LUDLOW SALES 
P.O. Box 554, Chelsea Station, NY, NY 10011 

DECO STEINWAY! 
Unique, one-of-a-kind 5'7" grand 
piano. Custom design by Steinway. 

Totally rebuilt and guaranteed. 

$19,800. 

AARON PIANO 
(213) 994-0980 

JUSTIN WILSON 
caiun humor 
LP or 8- Track 

for name of nearest distributor 
Contact 

DELTA RECORDS, P.O. Box 225 
Nacogdoches, TX 75961 ( 713) 564 2509 

BUDGET TAPES 
Have largest selection of original artist 8 
tracks in the country Heavy in CAW. Rock 
Religious and Spanish categories Displays 
signs and sales aids available 

Call Bill (405) 364-5034 or write: 

OKLAHOMA 

TAPES & RECORDS, INC. 
P.O. Box 946, Norman. Okla. 73070 

lejr 

LIT RIMERS 
PREMIUM CUT-OUT & 

OVERSTOCKED LP.'. & TAPES. 

CALL OR WRITE FOR FREE CATALOG. 

3108 NEW YORK AVENUE 
HUNTINGTON, N.Y. 11743. (516)421-5083 

For Sale 
GA.'S LARGEST, FINEST 

ROLLER RINK 8 SWIM POOL 
COMBINATION IN OPERATION. 

Tremendous Roller/Disco Opportunity 

Home of Gina Lynne Couey 

Carl Couey, Crescent Park 
3630 Austell Rd., Marietta, GA 30060 

(404) 436-3900 

FOR SALE USED EIGHT TRACK DUPLI-
eating equipment. 100 tapes per hour. Best offer 
over $2,000. (305) 830-7410. No collect calls. 

THREE THOUSAND 78's RECORDS FOR 
sale. Radio station collection, on-air from 1941. 
Sample listing available. Your price entire col-
lection F.O.B. JAPA, P.O. Box 3, Clinton, Iowa 
52732. 

SOUND SYSTEM FOR SALE-PRO-
fessional Touring P.A. System: Full range JBL 
speaker system, Crown Amplifiers, Prof. Audio 
Mixing Consoles (6 & 12 ch.), cables, AC System, 
adaptors and shipping cases. Call (213) 322-5210 
days for appointment. 

WHAT'S ALL THIS JAZZ, ROCK AND SOUL? 
It's all in our current catalogue of major label 
cut-outs. LP's are priced at 254 and up. Write 
today for free catalogue. Hit Records Inc., 300 
West Elizabeth Avenue, Linden, N.J. 07036 
Dealers Only. 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major label LPs 
as low as 504. Your choice. Write for free listings. 
Scorpio Music, Box 39I- BC, Cornwells Hts., Pa 
19020, USA. Dealers only. 

LIGHTING, ETC. 

DO IT WITH THE LIGHTS ON!! 
INCREASE TRAFFIC AND PROFITS - 

Strobes, Color Organs, Black Lites, Op 
Lamps, Mirror Balls, Flicker Bulbs, Glitter 
Lites, Lava Lamps, Infinity Mirrors and 
on & on . . 
We've got all these & more-like incense, 
belt buckles and posters. too . 

Remember! It you're lust selling 

records and tapes you're not making 
enough profit. 

Call DON or BEVERLY 
Toll Free ( 800) 241-7327 

or collect in Ga. (404) 458-2895 

SUNBELT DISTRIBUTING 
3172 Oakclift Ind. St., Atlanta, Ga. 30340 

no hype good service fair prices 

RECORD SHOP FOR SALE 

RECORD AND TAPE STORE FOR SALE, 
Orange County location. Sick partner. Will 
sell for inventory and fixtures. Call Joe Martin 
(714) 846-3369. 

RECORD SHOP FOR SALE 

2 RETAIL RECORD & 
TAPE STORES IN TEXAS 

TREMENDOUS OPPORTUNITY. 

Predicted hottest area in the country in 
1980's. 4 yrs old with established clientele. 

Tim Wagner 
115 No. 11th, Beaumont, TX 77702 

(713) 832-0215 
or after 6 

(713) 842-2902 

POSTERS 

LIGHTS! POSTERS! 

INCENSE! 
Many New Lights • Color Organs • Strobes 
• Cartwheels • OP Lamps • Blinking Lights 
• Motion Moods. 

Litho Posters • Velvet Posters • Incense 

• Spray Incense • Air Fresheners • Novel-
ties, etc. 

ALL PLUS PROFIT MERCHANDISE FOR 

RECORD STORES & GIFT SHOPS 

TRI-CITY PRODUCTS 
998 Guess St. 

Greenville, S.C. 29605 

(803) 233-9962 
Free Catalogue to Dealers Only 

POSTERS 
Largest and Latest Selection 
Of Posters In The Country 

Send for free 72 page color catalog. 

NEW!!! 

LAVA LAMPS. FLICKER BULBS 

NEW POSTERS!!! 

BLONDIE, LED ZEPPLIN 

Incense, Lights & Mirrors 
DEALERS ONLY 

FUNKY ENTERPRISES, INC. 
139-20 Jamaica Ave 
Jamaica. N.Y 11435 

(212) 658-0076 (800) 221-6730 

RECORDING STUDIO 
FOR SALE 

FA X SHELTER-SACRIFICE FOR IMME-
diate sale or lease. Partially equipped midtown 
NYC recording studio. Excellent acoustics and 
location. Wired for video. ( 212) 679-5670 and 

(203) 226-4209. 

CARS FOR SALE 

ROLLS ROYCE 

1976 

SILVER SHADOW 
Fully equipped, one owner, low mileage. 
Mint condition-to settle estate 

(305) 941-5415 

VIDEO 
CASSETTES & TAPES 

35MM FULL LENGTH FEATURES 
ON VIDEO CASSETTES 

Adult and all other ratings on Betamax and 
VHS formats 

Call Toll Free 1-800-421-4133 
Calif. residents (213) 462-6018 

TVX DISTRIBUTORS 
1643 No. Cherokee Ave. 
Hollywood, Calif. 90028 
Credit Cards Accepted 

CHART RECORD 
egeVICES 

INTERNATIONAL RADIO STATIONS 
MUSIC PUBLISHERS AND DISCOTHEQUES 

Subscribe to our AUTOMATIC AIRMAIL 
SERVICE for all singles and Ip's from the 
charts. 

The Fastest, Most Dependable 
Service in the World 

AIRDISC SPECIAL SERVICES 
Box 835. Amityville. NY 11701 

COMEDY MATERIAl. 

PROFESSIONAL 
COMEDY MATERIAL 

(The Service of the Stars Since 1940) 
"THE COMEDIAN" 

The Original Monthly Service - $60 yr. 
3 Sample Issues-$20. 35 "FUN-MASTER" 
Gag Files-$100. Anniversary Issue-540 
"How to Master the Ceremonies-$20. 

BILLY GLASON 

200 W. 54th St., N.Y.C. 10019 

./EEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE 
nformation package. PETER PATTER, P.O 
Box 402-B, Pinedale, Ca. 93650. 

CHEAP RADIO THRILLS! PROMO MUSIC, 
sound effects, program themes, synthesizers, 
tingle add-ons, production aids, dyer 325 dynamite 
tracks on 4 low-priced LPs!! Free sample: L.A. 
AIR FORCE, Box 944, Long Beach, CA 90801. 

24-HR. TOLL-FREE 
HOT-LINE FOR 
PLACING YOUR 
CLASSIFIED AD 

Just Dial 

800-223-7524 
Ask for LENI TEAMAN 

(IN N.Y. STATE (212) 764-7433) 

Hot-line is for fast, personal service 
placing Classified Ads only For all other 

business call the re-
gional office nearest 

.wet 

-) 

you 

)2, 

BOXES 
Stereo 8 and Cassette Cartons 
In Stock Instant Shipment 

Beautiful Printing 

12" Pilfer Proof Heights 
Low Prices- Free Samples 

We also stock 45 and 33', RECORD BACKERS 
with center holes cut out so label car, be read 
On front and back of record 

PAK-WIK CORPORATION. 128 Tivoli Street 
Albany, N.T. 12207 

15161 465-4556 collect 

COMEDY MATERIAL 

BECAUSE YOUR CAREER 

IS NO LAUGHING MATTER 
"The Radio Personality" is the bi-weekly hu-
mor service dedicated to the broadcaster 
who wants to communicate creatively. Your 
audience will love you for it! Your name & 
address will RUSH free sample (or one-
quarter trial. 7 bi-weekly issues. $18) 

THE RADIO PERSONALITY 
1509 Country Club Ci., Franklin, TN 37064 

(615) 790-3353 

FREE SAMPLE ISSUE OF RADIO'S MOST 
popular humor service! O'Liners, 366-H West 
Bullard Avenue, Fresno, California 93704 (or 
phone 209/431-1502). 

NOT COMEDY: CHARTED ARTIST INFOR-
mat,on, daily calendars, more! Total personality 
bi-weekly service. Write (on letterhead) for 
sample: Galaxy, Box 20093-A, Long Beach, CA 
90801. Phone: (213) 438-0508. 

"SHEET OFF THE FAN" $25/YR. WHACK() 
humor guaranteed to cause phone calls. For free 
sample write: 3515 25th NM., Canton, Ohio 44709. 

WANNA BE FUNNIER THAN BARBARA 
Walters? Complimentary snack: Lola's Lunch, 
1789 Hamlet Drive, Suite 888, Ypsilanti, Michi-
gan 48197. 

JOKES FOR JOCKS FROM THE CLEAN 
Sheet. Get 300 great comedy lines for just $5. 
Send $5 to The Clean Sheet, P.O.B. 9154, Salt 
Lake City, UT 84109. 

«CO» MFG. » trees: 
SUPPLIES & EQUIPMENT L. 

RECORD PRESSING 
From Your Tape To Finished Product. 
LP's, 45s and Also PICTURE RECORDS 
QUALITY AND SERVICE IS GUARANTEED! 
Rush Your Order To 

DELTRON RECORD PRESSING, INC. 
704 Bennett St., Dept. A 

Lafayette, Tennessee 37083 
615-666-2818 

DISTRIBUTING 
SERVICES 

MUSIC STREAMS INC. 
One or the Largest Selections or 

Imports Available Including. 

• Rock • Jess • Pop • French Folk 

• Progressive European • French Singers 
• 7" and 12" Product 

• Color Vinyl and Picture Discs 
Services Include: 

• Free or Discounted Delivery 

• Low, Competitive Flexible Pricing 

• Liberal Return Policy 
• Fast. Reliable Service 
For tree catalog (Specify category) write 

or call Sales Dept ( collect) 212-207-5670 

161 WEST 54TH STREET • SUITE 1401 
• NEW YORK, NEW YORK 10019 
(212) 247-5670 Telex: 237906-MSI  

RECORDING TAPE 8 ACCESSORIES 

24 HR. FREIGHT-PAIO SERVICE 

Largest Selection at Lowest Cost Anywhere 
MAXELL • MEMOREX • SCOTCH • TDK 
• SONY • DURACELL • WATTS • DISC-
WASHER • SOUND GUARD • SHURE 
• PICKERING • AUDIO TECHNICA • REC-
OTON • EVEREADY • VID. TAPE • SAVOY. 

SEND FOR FREE CATALOG 

A.I. ROSENTHAL ASSOCIATES 
Dept. B. 1035 Louis Dr.. Warminster, Pa. 18974 

DEALERS ONLY 12151 441-8900 



EXPORT ONLY 
All brands phonograph records and pre-
recorded tapes. Also largest seta:bon of 
attractive close-out otters. 31 rears of 
specialized service to record arid tape 
Importers throughout the world. 
Overseas Dealers and distributors only. 

ALBERT SCHULTZ, IINC. 
1,6 W. 14th Si.. N.Y N.Y 10011 

Cable: ALBYREP Telex 236589 
(212) 924-1122 

"MOST COMPLETE 
SINGLE SOURCE 
Cukxds,Overpressings 

Budget Labels Anywhere" 

seriutE DEAL 
• Record Companv ..t. . • LP'.; 8 4rock&Casseltes • 

• Comoellive Prices • 

• EXpOd Se vice • 

Maly Fre Independent Labels 

Our % page catalog 
sent on request 

). I ti i I002. San Imis. 

I l Prado Road ( «IdilOrnia 
805 543-3036 .1"W.X ! II 0 :151-0700 

MAKE MORE PROFIT ... 

. . with our low prices, full return, 
and same day shipment on al. maior 
label LP's, 8-tracks, and cassettes 
Top 1000 list updated weekly. Write 

TOBISCO 
5144 Highway 290 West 

Austin. TX 78735 

RECORDS, CARTRIDGES, 
CASSETTES FOR EXPORT 

ALL LABELS—REGULAR AND CLOSE 
OUTS. Nearly 30 years serving im-
porters with consolidation and per-
sonalized attention. 

DARO EXPORTS, LTD. 
1488 Coney Island Ave 
Brooklyn, N.Y. 11230 
Cables: Expodare 

AIR CARGO 

CONFIDENTIAL! 
TO. American Exporters & Foreign Buyers. 
We ship daily Music Industry products to 
every city in the world. Best freight rates. 
from New York & Los Angeles. Baling, in-
surance, trade services. etc VERY 
PERSONAL ATTENTION' 

BERKLAY AIR SERVICES 
Contact: Bernard KlaInberg, Pres. 

Bldg. 80 POB 665, JFK Airport, NY 11430 
Ph. (212) 656-6066 TLX 425628 

PROFESSIONAL 
SERVICES 

DO YOU NEED AN . . . 
• Experienced Road Manager 
• Tour Manager 
• AJdio Specialist 
• Promoter 
• P'ecise & Detailed Rider? 

Telephone 12161 467-0771 
References furnished upon request 

N.J. RECORDING ACT, ROCKIDS, SEEKS 
management. Willing to travel anywhere. (201) 
755-81:81 

PROMOTIONAL 
SERVICES 

EXC1.4 SI VE DISCO DJ'S ONLY—FREE 
newly released Disco Records—most major labels 
Dues required. 814-886.9931. D P A, 631 Front, 
Cresson, PA 16630 

BUSINESS 
OPPORTUNITIES 

WC 14,1 indiVidLMIS to represent our business 
r ..........\  r interests in major metropaitart areas 

worldwide. We produce and / present 
record, motion picture. television and C‘,.. theatrical productions. ' 

., Investment required. 

rl PRESSMAN 

fi COMMUNICATIONS 
NETWORK 

,,,, 191,-il, Gm I, , i B.., Isi i m,..... I i :ctoss 

GOLDEN OLDIES 
OVER loteo OLDIES LISTED IN GIANT 45-
page catalog. Crystals, Ronnettes, Bill Haley and 
thousands more. Send $1.00 for catalog to: 
Aardvark Music, Box 69441, Los Angeles, Calif. 
90069. 

COLLECTOR INTERESTED IN PUR-
chasing Sherlock Holmes radio programs fea-
turing Basil Rathbone. Send list of available 
titles to Box 7300, Billboard, 1515 Broadway, New 
York, NY 10036. 

ISCEL LA Ni'VE 

PROMOTIONAL SERVICES 

DISTRIBUTING SERVICES 

RACK JOBBERS 

VIDEO CASSETTES & TAPES 

the Marketplace is 
open and your best 
buy is BILLBOARD 

CLASSIFIED 

ADS 
Something to sell or something 

to tell, your message gets to 

over 100,000 readers weekly. 

Don't Miss Another Week!!! 

CALL Leni Teaman (TOLL FREE) 

800/223-7524 
NOW to place your ad 

MUSICAL "STINGS" 
68 short musical punctuations 

on a 12-inch quality LP. 

For radio/TV stations, audioivisual 
studios, recording studios. Perfect 
backgrounds from 4 to 62 seconds 
long, to highlight or emphasize. Use 
for "openers," "closers," "beds," 
etc. FREE DEMO. 

GAMUT PRODUCTIONS 

P.O. Box 376 
Barrington, III. 60010 

MEET FRIENDLY, INTERESTING PEO-
ple—USA, Canada, Europe. For free informa-
tion send age, interests: Brooks Enterprises, Box 
411, Akron, OH 44309, USA 

HELP WANTED 

PUBLIC ACCOUNTING 
Positions open in New York and Los An-
geles with a CPA firm performing royalty 
examinations and financial analysis. Mini-
mum 1 year music industry experience. 
Salary open. Reply in confidence to: 

S. WHITE 
Satin, Tenenbaum, Eichler 8 Zimmerman 

Certified Public Accountants 
1776 Broadway 

New York, New York 10019 
(212) 586-6015 

 General News  
Industry Supports Energy Plan 
• Continued from page 1 

temperature. In this case, the oper-
ators of the facility must fill out a 
form, available from either the Dept. 
of Energy in Washington, or in post 
offices in 150 cities around the coun-
try, notifying the government why 
an exception should be made. 

Also, theatrical venues and discos. 
which cater to a great mass of people 
at one time, may pre-cool their facil-
ities to a lower temperature to com-
pensate for the body heat which will 
raise the temperature to the 78-de-
gree limit. 

There is a toll free number. 800-
424-9122. for information on the 
guidelines. The government is also 

HELP Wfflep,,,,, 

SALES REPS WANTED 
MAJOR LABEL! TOP ARTIST! 

LP's and TAPES 

Most up to date closeouts in the in-
dustry. Calling on record stores, 
chains and mass markets. 

Call (516) 981-5111 

GROOVE TUBE 
RECORD CARE PRODUCTS 

Looking for aggressive reps and 

distributors worldwide. 

Call (516) 981-5111 
or write 59 Remington Blvd. 
Ronkonkoma, NY 11779 

ADVERTISING SPECIALIST 
For Large Retail Chain 

Must have prior experience in co-op ad-

vertising and promotional work. Send 
resume to: 

Personnel Department 

SOUND WAREHOUSE 

6520 Westhelmer, Houston, TX 77022 

PROGRAM ASSISTANT FOR PERFORMING 
arts. Provide Sound Reinforcement; Coordi-
nate Scheduling and Promotion; Assist with 
Planning of Professional Entertainment Train-
ing Program; Full Complete Job Announce-
ment. Write to: Personnel Office, Green River 
Community College, 12401 S.E. 320th, Auburn, 
WA 98002. 

SCHOOLS a - 
INSTRUCTIONS 

REI otters complete broadcast training, 15 
yrs. exp., thousands successfully trained 
5 wk. FCC 1st phone. 6 wk, radio announc-
ing—emphasis on creative commercial pro-

duction. Student rooms at school. Call/ 

write REI. 61 N. Pineapple Ave., Sarasota. 
FL 33577 (813) 955-6922, 

New from Europe 
Billboard Benelux now 

Through the post the 
European news (in the 
Dutch language) comes 
straight from the press 
into your mailbox. 

Subscription-rates: 
$ 90.— per year, 
or $ 48.— per 1/2 year. 
(exclusive of postage). 

also available in America. 

Billboard: that weekly touch of disco. 
Please send me 1 year's subscription (tick the 

v, year's subscription 

Return to: 
Billboard Benelux, 

P.O. Box 23, 
7400 GA Deventer-

Holland 

Name.  

Street & No 

Town:  

appropriate box) I 

State:  Zip.  

Country:  

enlisting the support of several trade 
groups. including the National Re-
tail Merchants Assn., and the Na-
tional Assn. of Broadcasters, to in-
form the public of the new rules. 

Assistance in preparing this story 
provided by Can Darling, Jean Wil-
liams, jean Callahan, Jim 
McCullaugh, Dick Nusser, Stephen 
Traiman and Paul Grein. 

Joe Cohen, executive vice presi-
dent of the National Assn. of 
Recording Merchandisers, says his 
group so far has not been involved 
in this effort, though he is thinking 
of sending out copies of the guide-
lines to retailers to educate them to 
the problems. 
Though it is still too early to tell 

what the new restrictions will do to 
the retail, concert and disco trade. 
one immediate effect of the war 
against the energy crisis, is that busi-
ness places are getting hotter as they 
are cutting down on their air condi-
tioning. 
CBS and Warner Communi-

cations and other companies have 
announced that all their buildings 
and offices around the country will 
stay at 78 degrees through the sum-
mer. WCI is also mounting a full 
scale effort by all its employes to re-
duce energy consumption by turn-
ing off unused appliances, checking 
for proper insulation, and reducing 
the wattage in light bulbs in non-
working areas. 

Other companies are reacting in 
their own ways to cut down energy. 

In Los Angeles, one recording stu-
dio, the Village Recorder has ini-
tiated several steps to save energy. 
The company is having installed a 
new electrical power supply to run 
its three-phase power system. The 
effect will be to reduce the demand 
for electricity to run motors on 
equipment in all four studios, 
A.B,C,D. 

According to Ed Matthews, the 
studio's vice president, the system 
will be completed within 60 days. It 
is being installed as a result of the 
opening of the superstudio D and 
the renovation of Studio B. 

Additionally, the company has in-
creased the return air capacity on its 
air conditioning system, which now 
recycles cool air rather than having 
to obtain air from outside which re-
quires more electricity. 

All offices outside the four studios 
have their thermostats set at 78 ex-
cept in the studios themselves where 
a "comfort zone" temperature is 
maintained. 

And finally, the studio's seven 
company operated vehicles all run 
on natural gas with the Village 
maintaining its own natural gas 
pumps. The cost of natural gas. ac-
cording to studio general manager 

Montreux Festival 
• Continued from page 42 

and B.B. King presenting titles ac-
cumulated from some 30 years of 
recording. 

Then, at the end of the evening, 
King invited all the guitarists back 
stage for a succession of 24- and 12-
bar breaks, a highly impressive jam 
session which also included country 
act Roy Clark who proved that he 
ranks among the best of the pickers. 

It was an eventful and distin-
guished start to this year's Montreux 
Festival and, even if the country 
show did not live up to the expecta-
tions of some members of the au-
dience, organizer Claude Nobs was 
not disappointed. He's already 
stated that all three brands of music 
would be featured again next year. 

Dick LaPalm, is the same now as it 
was two years ago. 

The industrywide recession that 
has hit the business since the begin-
ning of the year has already forced 
cutbacks in energy-wasting limo 
trips and junkets at many com-
panies. And if the energy crises goes 
on. there may be fewer acts going 
out on the road. 

Barry Fey, president of the Den-
ver-based Feyline Presents, says: "If 
the energy crisis triggers a recession 
there will be no tours. The gas crisis 
cost me $250,000 this summer in 
shows in Dallas and L.A. However, 
there is no gas shortage in the Den-
ver area. 

"I would be scared if I was taking 
out a national tour now. We're being 
cautious for the fall." 

Carol Sidlow, a West Coast agent 
with the William Morris agency. 
says: "As agents. we're going to be 
cautious. There's a difference in 
touring on the East Coast and the 
West Coast. The East Coast has far 
better public transportation and 
areas are not spread out as they are 
on the West Coast. 

"I possibly see acts doing regional 
tours as opposed to going out for 
eight weeks," she says. 

Notes Mel Posner, Elektra/Asy-
lum's vice chairman: 

"We're curtailing some of our tour 
activities, though frankly it isn't 
based on the President's message: 
it's based on realistically what busi-
ness is like. 
"We're just putting out artists who 

have things happening at this partic-
ular moment, rather than putting 
them out as an automatic kind of 
thing and as a matter of rote. 
"We have gotten to the point." 

says Posner, "that a lot more acts 
were going out and we weren't al-
ways finding positive results. So 
we've decided to take a hard look at 
how touring affects record sales and 
if it's just the whim of the artist that 
he wants to go on tour and there's 
not necessarily anything happening, 
we're not going to do it." 

Posner blames the economic situ-
ation as much as the fuel crisis for 
the slack sales leading to these cut-
backs. "The gas crisis only started in 
April," he reasons, "and business 
conditions have been somewhat sour 
since January. 

"I think the industry has awak-
ened to a serious situation." Posner 
says. "We've finally realized that a 
recession can affect us. When we 
were a small industry, we didn't 
really feel the effects of a recession. 
Now we're feeling it and we're all re-
acting to it." 
The recession, the energy crisis 

and changing musical fashions are 
also contributing to cutting down 
the size and scope of tours. 
"Whenever I talk to new acts go-

ing out on the road. I now tell them 
to be as conservative as possible with 
what they take," says Stu Wein-
traub. an Eastern agent at William 
Morris. "All the lights and the smoke 
is so much bull. I have never seen 
smoke sell records. If the kids want 
to see an act, they will see it. and if it 
is marginal they won't, energy crisis 
or no energy crisis." 

Also on an industry level. Lou Si-
mon, senior vice president and di-
rector of marketing for Mercury/ 
Phonogram. says it's imperative that 
a new material be found from which 
to make records. "I hear there's re-
newed research on developing a new 
compound. I think the industry will 
have to find something like this." 
RCA president Bob Summer puts 

it simply, amplifying his comments 
at Billboard's recent IMIC in Monte 
Carlo: "For some reason, we put our 

(Continued on page 66) 
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Billboard SPECIAL SURVEY For Week Ending 7/28/79 

Top Album Picks, 
Number of LPs reviewed this week 35 Lost wock 50 

c Copyright 1979. Billboard Publications, inc No part of this publi-
cation may be reproduced, stored in a retrieval system, or trans-
mitted. in any form or by any means, electronic, mechanical, 
photocopying, recording. or otherwise, without the prior written 
permission of the publisher 

n Pop „7W9 
LITTLE RIVER BAND- First Under The Wire, Capitol 

S0011954. Produced by John Boylan, Little River Band. 
Though the cool harmonies and pretty melodies dominate as 
they have done on previous efforts, two efforts here (" It's Not 
A Wonder" and "Man On The Run") show this Australian 
quintet can rock when it feels like it. Still, it's the midtempo 
and slow numbers that have earned the band fame and it 
doesn't disappoint. " Hard Life," with some stirring guitar 
work by David Briggs, is sure to become a favorite with fans 
while " Lonesome Loser" is charting well on the Hot 100. 
"Cool Change" features an especially nice lyric and breezy 
harmonies. 

Best cuts: Those mentioned above. 
Dealers: Group has been a consistent hit maker over the 

past two years. 

MOTION PICTURE SOUNDTRACK-More American Graffiti, 
MCA MCA211006. Produced by Howard Kazanjian, Sidney 
Ganis. Because the music covers two distinct eras, the music 
on this two record set is superior to the original -American 
Graffiti" soundtrack. There is plenty of teen innocence here 
as represented by such oldies as Martha & the Vandellas' 
-Heat Wave,- Mary Wells' "My Guy" and the Angels' -My 
Boyfriend's Back." However, the later, more confused and 
part of the 1960s is represented by such classics as Cream's 
"Strange Brew," Dylan's " Like A Rolling Stone- and Country 
Joe Fish's "I Feel Like I'm Fixin' To Die Rag." The film prom-
ises to be as successful as its predecessor and will whet film-
goers' appetite for these 24 gems from the past. 

Best cuts: All are classics. 
Dealers: This package has broad based appeal. 

Il 

Country  
MEL TILLIS-Mr. Entertainer, MCA MCA3167. Produced by 

Jimmy Bowen. Backed by excellent pickers and singers. Till's' 
latest LP sparkles with a smooth flowing feel and extra clean 
production. Lots of strings are incorporated behind a funky 
rhythm section. Material ranges from a bouncy version of 
"Oh, Lonesome Me" to Barry Manilow's "Jump Shout 
Boogie." Good, well balanced effort, though the cover photo 
leaves something to be desired. 

Best cuts: -Cottonmouth." "Jump Shout Boogie," -Coca 
Cola Cowboy." and -Proof of My Love." 

Dealers: With the inclusion of his top 10 single, "Coca Cola 
Cowboy," and his frequent tv appearances, sales should soar. 

T.G. SHEPPARD-% Lonely, Warner Bros. BSK3353. Pro-
duced by Buddy Killen. A finely produced and well-balanced 
collection of new songs gives Sheppard a chance to shine as 
he wraps his voice tenderly around lyrics provided by some of 
Nashville's top writers. His smooth, sensuous and slightly 
husky vocals are effectively fresh and the arrangements ap-
pealingly orchestrated. There's a gentle, easy listening feel 
throughout this album that works perfectly with Sheppard's 
style and is enhanced by the talents of the backup musicians. 

Best cuts: "You Feel Good All Over," "I Wish That I Could 
Hurt That Way Again," "(She Wanted To Live) Faster Than I 
Could Dream." 

Dealers: Stylish cover graphics and strong choice of mate-
rial should make this a prime mover. 

VENUS DODSON-Night Rider, Warner/RFC, RFC3348. 
Produced by P. Adams, K. Morris, L. Burgess. Soul vocalist is 
surrounded by structured disco charts with thumping bass as 
strong as her voice. While the charts are limited, there is a 
flowing propulsion which does its job of providing listeners 
with the wherewithal for their dancing demands. The hit 
single, " Night Rider" heralds this package. Brass and strings 
are downplayed in favor of the rhythm section and Dodson's 
good voice. The lengthy tracks only allow for five tunes in the 
LP. Eight background vocalists sing and talk their way 
through the appropriate places, often repeating phrases over 
and over, so you do get the message. 

Best cuts: "It's My Turn," " Night Rider," "Shining." 
Dealers: Another new vocalist hitching her career to disco 

offers a solid program of warbling for dancers. 

LOVE DELUXE-Here Comes That Sound With Hawkshaw's 
Discophonia. Warner Bros. BSK3342. Produced by Alan Hawk-
shaw. Clever echo effects, electric keyboards meld with the 
girls' voices to add punch to this already punchy LP which is 
formula disco. The drum and bass beats are all too familiar 
(but work effectively on the dance floor). Crisp sound adds to 
the live feeling of the vocalists blended in very closely with 
the supporting instruments. The first side is a 16- minute ver-
sion of the hit single, " Here Comes That Sound Again." Side 
two has three cuts which cater to varying dance tempos, with 
strings and keyboards sparkling in between the vocal empha-
sis. Don't expect briliiant lyrical offerings. 

Best cuts: The title tune, "When We're Dancin'," " Let Me 
Make It Up To You." 

Dealers: This is a rising new group from WB which has a 
good, soft vocal blend. 

Billboard's 
Recommended LPs 
pop 
DAVE EDMUNDS-Repeat When Necessary, Swan Song 
SS8507 (Atlantic). In his LP. Edmonds continues to do what 
he does best: write short and punchy rock'n'roll songs which 
reflect the spirit and drive of Chuck Berry, Buddy Holly and 
Jerry Lee Lewis. This no- frills rock'n'roll is experiencing a re-
surgence. Edmunds is helped in his career by his association 
with Nick Lowe, who plays bass on this LP and on tour as a 
member of Rockpile, which is currently on the road. Best 
cuts: " Crawling From The Wreckage," -Goodbye Mr. Good 
Guy." " The Creature From The Black Lagoon," " Bad Is Bad." 

PETER TOSH-Mystic Man, Rolling Stones COC39111 (Atlan-
tic). Produced by Peter Tosh. Reggaeman Tosh has, in more 
ways than one, his best hour here, although he hasn't 
achieved the rock/reggae synthesis he captured with his re-
cent duet with Mick Jagger ("Walk And Don't Look Back"). 
This is a much more potent album lyrically and it has a more 
accessible feel, if you don't mind opinions such as "the day 
the dollar die things are gonna be better." Best cuts: " Mystic 
Man." " The Day The Dollar Die," "Can't You See." " Rumours 
Of War" 

TOWER OF POWER- Back On The Streets, Columbia JC35784. 
Produced by McKinley Jackson, Richard Evans, Emilio Cas-
tillo, Tower of Power. It has been a long time but this San 
Francisco Bay area group is back and the wait has been well 
worth it. The famed Tower of Power horn section is in as a fine 
shape as ever and the rest of the band cooks as well. Al-
though there are some good dance songs here ("Rock Baby" 
and a nice reworking of "Nowhere To Run"), disco is just an 
undertone as he band basically sticks to the soul/funk/jazz 
sound it has honed so well over the years. The midtempo 
"And You Know It" is the highlight with its big, brassy sound 
and charged vocals. Best cuts: "And You Know It." "Rock 
Baby," -Nowhere To Run," -Our Love." 

THE RUBINOOS-Back To The Drawing Board, Beserkley 
BZ10061. (Elektra/Asylum). Produced by Mattew King Kauf-
man, Gary Phillips. This Northern California band plays an in-
fectious brand of pop that falls somewhere between Eric Car-
men and the Knack. There are plenty of neolleatle harmonies 
with the themes of the 11 songs being girls, girls and more 
girls. Although not overly original, the Rubinoos come up ith 
some catchy hooks. The playing is adept if not overwhelming. 
Vocals are full of teenage angst and the production is crisp. 
Best nits: "Fallin' In Love," "I Wanna Be Your Boyfriend." 
"Arcade Queen.- " Operator." 

STANLEY TURRENTINE-Betcha, Elektra 6E217. Produced by 
Stanley Turrentine. Once a highly regarded Jazzman, Turren 
tine and his tenor pipe go straight pop on eight cuts in which 
background vocals, synthesizer and various electronics are 
combined for discoish performances. Gene Page arranged 
and conducted. Best cuts: " Hamlet," "Together Again." 

PETE SEEGER-Circle & Seasons, Warner Bros. BSK3329. 
Prodcued by Fred Hellerman. The veteran socially conscious 
story teller provides a broad canvas of impressions on people 
and human experiences in this first LP for WB. The instru-
mentation is simple and Seeger's soothing tenor voice has a 
calming effect as he sings songs of exploration into the by-
ways of experiences and earthly conditions. Best cuts: "Sail-
ing Down This Golden River," "Garden Song." "Alleluia/Joy 
Upon This Earth." 

PHIL EVERLY-Living Alone, Elektra 6E213. Produced by 
Snuff Garrett. Half of the Everly Bros singing team fills in 
nicely for the missing othe half with a varied program of bal. 
lads and jump tunes which cross several musical borders. The 
country boy influence remains in his voice and phrasing, but 
Garrett's slick big city production utilizing arrangers Al Capps 
and Steve Dorff. adds needed zest to the music. Clever usage 
of backup voices and electronic keyboards for emphasis are 
major sonic elements. Besf cuts: "You Broke It," " Living 
Alone." " Ich Bin Dein ( I Am Yours)." 

THE FLAMIN' GROOVIES-lumpin' In The Night, Sire 
SRK6067 (Warner Bros.). Produced by Cyril Jordan, Roger 
Bechirian. When most bands try to recall the 1960s, they look 
back to the early Beatles for inspiration. The Flamin' 
Groovies, on the other hand, are more inspired by the blues 
based Rolling Stones/Yardbirds brand of mid- 60's rock. The 
sound has a sparse quality as did most rock records of over a 
decade ago. This raggedness adds to the disk's appeal. Side 
one features mostly original material while side two show-
cases cover versions of some well-known rock songs. Best 
cuts: " It Won't Be Wrong," "Jumpin' In The Night," -Tell Me 
Again." 

WHITE FACE, Mercury SRM13765. Produced by Barry Beck-
ett. Shades of blue eyed soul. This is a blues tinged rock band 
which has a good time with its four part harmonies and its 
cooing support vocals behind the gritty lead voice. The South-
ern blues feel, as emerging from Muscle Shoals, gives the 
package its funky flavor. Music is very danceable without get-
ting into any disco traps. Best cuts: "3- Ring Circus,- " Bottom 
Line," "Talk Of The Town," " Love Came," "Take Me Away." 

MOTION PICTURE SOUNDTRACK-The Wanderers, Warner 
Bros. BSK3359. No producer listed. Eight 50s rockers' hits 
are included in this teen flavored package, including the Four 
Seasons, Lee Dorsey, the Angels, Shirelles, Ben E. King, lsley 
Brothers, Contours and Dion. Listening to their limited capa. 
bilities now indicates just how far rock has progressed. Best 
cuts: take your pick. 

HEARTBREAKERS- Live At Max's Kansas City, Max's Kansas 
City DTK213 (JEM). Produced by Peter Crowley, Heart-
breakers. This band is one of the offshoots of the New York 
Dolls, the now legendary precursors of new wave rock. Led by 
guitarist Johnny Thunders, it plays raw and driving minimal 
rock. This disk captures the spirit of a live performance at 
Max's Kansas City, the pioneering New York club which 
helped spawn the whole movement. Best cuts: " Chinese 
Rocks," -Do You Love Me,""Can't Keep My Eyes On You," 
"Take A Chance." 

ORIGINAL MOTION PICTURE SOUNDTRACK-Moonraker, 
United Artists UALA9711. Produced by John Barry. What 
promises to be the highest grossing James Bond film todate 
should propel the sale of this disk. Shirley Bassey provides a 
sensuous main title-one of the best for an 007 movie-and 
Barry's score conjures up jarring and soothing counterpoint. 
Lots of dramatic elements here. Best cuts: " Moonraker," 
"Space Lazer Battle." " Flight Into Space." 

SOUNDTRACK- Meatballs, RSO RS13056 (Polygram). Music 
by Elmer Bernstein. Lyrics by Norman Gimbel. Produced by 
Elmer Bernstein, Norman Gimble. This soundtrack LP of the 
new film starring "Saturday Night Live's" Bill Murrey con• 
tains some original songs sung by David Naughton, Mary 
Macgregor, and Rick Dees. But a lot otitis instrumental filler, 
conversation and camp songs sung by the kids in the cast. 
Because of this, it is doubtful the soundtrack will do any-
where as near as some in recent history from RSO, unless, of 
course, the film becomes this summer's smash. Best cuts: 
"Makin' It," -Good Friend," ** Meatballs." 

NANA MOUSKOURI-Roses & Sunshine, Cachet CL33000. 
Produced by Andre Chapelle. Like Joan Baez, this Greek song-
stress owns one of the most naturally pure voices around; 
sounding, at times, as though it were a fine instrument itself. 
Here she ranges more than she has in past albums by adding 
a few country-tinged ballads to her strong MOR offerings. In-
strumentation is on the spartan, acoustic side but delicately 
arranged. Overall, a treat for the ears. Best cuts: " Nickels And 
Dimes," "Roses Love Sunshine," "Tomorrow Is A Long Time," 
"Love Is A Rose," "I Never Will Marry." 

TERRY MACE-Confessions Of A Sinner, Mercury SRM13773. 
Produced by Mike Hurst. Mace has a knack for writing catchy 
pop/rock tunes. The material here is mostly upbeat in nature 
and powered by guitars, bass, synthesizer, drums and sax. 
The vocals are very pleasing and enhanced by backing sing. 
ers. At times the artist slows the pace for a ballad- like tune. 
Best cuts: " Love Receiver,""Because Of You," "Hungry 
Eyes." "All He Ever Wanted To Do." -Super Boy,""Fast 
Man" 

SAM THE BAND- Play It Again Sam, Casablanca, NBLP7156. 
Produced by Hank Medress, Dave Appell. Five talented musi-
cians make up this new unit. The approach is fresh in that the 
band not only dishes up exciting uptempo pop tunes but cov-
ers a few oldies with a joyous and highly listenable energy. 
Members contribute guitars, bass, keyboards, drums, and 
percussion while other musicians add horns and strings. The 
vocal leads and harmonies are very effective. Best cuts: 
"Crystal Palace Ballroom,- "Take Me For A Little While," 
-Where Did Our Love Go." " The Legend." 

JOHN MOONEY-Comin' Your Way, Blind Pig BP779. Pro-
duced by Edward Chmelewskijerry Del Giudice. Mooney is 
reminiscent of Tom Waits although much more upbeat and 
optimistic. The set is mostly uptempo blues with acoustic gui-
tar, piano, bass, harmonica and horns. Mooney's voice, like 
Waits, is powerful, deep and engagingly expressive. Best 
Cuts: "Brand New Woman," "Ain't Gonna Get Drunk No 
More." " Train Is Leavin'," "Take A Walk Around The Corner," 
"Dirty Rat:' 

CAMEO-Secret Omen, Chocolate City CCLP2088 (Casa-
blanca/Polygram). Produced by Larry Blackmon. This nine 
man group gets funky as it steps through seven tunes that 
range from pure disco, funk, soul and back to disco. The vocal 
harmonies and sax, trumpet and percussive effects are 
noteworthy, and there's a spirit here that indicates the boys 
can cut loose when they're in the mood. Best cuts: "I Just 
Want To Be," " Macho." 

soul 
MAVIS STAPLES-On What A Feeling, Warner Bros. BSK 
3319. Produced by Jerry Wexler, Barry Beckett. Well-known 
vocalist from the Staple Singers steps out on her second solo 
effort with a mixture of uptempo, disco- flavored songs and 
midtempo, soulful ballads. Staples' voice is fluid, strong and 
gutsy, giving this LP much the same appeal which high-
lighted Cheryl Lynn's exhilarating debut last year. Also con-
tributing to this album's success is the instrumentation 
which is provided by the Muscle Shoals Horns, guitarists 
Mark Knopfler, Pete Carr and others. Best cuts: " Let Love 
Come Between Us," "Oh What A Feeling," " Loving You," 
"Tonight I Feel Like Dancing," " I've Been To The Well Be-
fore." 

NEW BIRTH-Platinum City, Ariola SW50062. Produced by 
James Baker. Smooth, silky soul with shades of funk domi-
nates this effort from the veteran soul group. One song 
("Spank Sperm") does offer a tip of the hat to disco but this 
is the only concession. Robert Downs and Dawn Pree mix well 
on vocals with harmonies being especially pleasing. The tight 
horn section and slick production also work in this set's favor. 
Best cuts: " Platinum City," "California Bound," "Spank 
Sperm," "I Love You." 

BARRY WHITE-I Love To Sing The Songs I Sing, 20th Cen-
tury-Fox 1590. Produced by Barry White. Consisting of previ-
ously unreleased material from White's days on 20th Century. 
Fox, there is surprisingly little disco on this effort. Only "How 

Did You Know It Was Me" comes close to the disco flavored 
hits White was best known for. The other six songs are lush. 
soulful easy listening material with White's standard brood-
ing vocals. Best cuts: "I Can't Leave You Alone,- -Once Upon 
A Time (You Were A Friend o' Mine)," "How Did You Know It 
Was Me?" 

SHIRLEY BROWN- For The Real Feeling, Stan STX4126 (Fan-
tasy). Produced by David Porter, Lester Snell. Moving front 
Arista back to the logo which yielded her stunning "Woman 
To Woman" hit in 1974, Brown offers some striking Southern 
soul songs here, a mix of uptempo affairs ("When, Where And 
What Time," "Move Me, Move Me," "Hang On Louie") and 
smoky ballads ("After A Night Like This," -Eyes Can't See," 
"Love Starved"). Working behind her to good effect is solid 
brass and percussion, plus complementary backup vocals 
from Hot, Buttered & Soul. Best cuts: -Move Me. Move Me," a. 

"Hang On Louie," " Love Starved." 

country 
ROY CLARK/GATEMOUTH BROWN-Makin' Music, MCA 
MCA3161. Produced by Steve Ripley. An unlikely pairing pro-
duces excellent results and a release that transcends the 
boundaries of country and blues. The vocals are enthusiastic 
and on the mark. but the spirit of the LP comes in the high-
spirited guitars of Clark and Brown. the latter's harmonica, 
and background support from the Memphis Horns and the 
Mundane Willis Singers. Best cuts: " Four 0*Clock In The 
Morning." " Busted,- "The Drifter." " lustice Blues." 

ERNEST TUBB-The Legend And The Legacy, Volume One, Ca-
chet CL33001. Produced by Pete Drake. The country Hall of 
Famer offers some of the songs that propelled him to the top. 
Arrangements are solid country with emphasis on guitars. 
Tubb is aided by an all star cast of musicians and singers 
including Willie Nelson, George Jones, Loretta Lynn, Johnny 
Cash, Marty Robbins, Ferlin Husky, Merle Haggard, Charlie 
Daniels, Charlie Rich, Conway Twitty, Johnny Paycheck and 
Chet Atkins. Best cuts: Try them all- they're country classics. 

SHEILA ANDREWS- Love Me Like A Woman, Ovation 1738. 
Produced by Brien Fisher. Andrews, a newcomer to the ranks 
of country artists, shows that she's a welcome addition with a 
powerful vocal style and distinctive sound. Bluesy, gritty, gos-
pel- tinged, her voice packs a punch on uptempo numbers, a 
deep huskiness on ballads, and a quality all her own. Material 
is counterbalanced for versatility. Best cuts: " Love Me Like A 
Woman," "Too Fast For Rapid City," " It'll Be Love," "What I 
Had With You," " Bigger Fool Than I Am." 

disco 
SUZI LANE-Ooh La La, Elektra 6E207. Produced by Giorgio 
Moroder. The standard Moroder sound is present though the 
sultry personality of Lane manages not to be smothered by 
the producer's technical wizardry. In addition to synthesizers, 
the arrangements feature strings and a horn section which 
give these six disco exercises a full-bodied character. Lane's 
vocals, though not outstanding, are straightforward and flow 
with the music nicely. Best cuts: " Harmony," "Ooh La La.-

DEODATO-Knights Of Fantasy, Warner Bros, BSK3321. Pro-
duced by Eumir Deodato. The Brazilian Jazz keyboardist turns 
in a routine set of five lush disco numbers. The arrangements 
are drowned in strings leaving little room for Deodato to show 
his keyboard skills. Little personality of any kind is apparent 
here. As expected though, production is superb as is the 
striking cover art. The "Jesu, Joy Of Man's Desiring/Love Is 
Blue/Whistle Bump" trilogy is getting disco play. Best cuts: 
"Bachmania: lest', Joy Of Man's Desiring/Love Is Blue/ 
Whistle Bump," " Knights Of Fantasy." 

FIVE SPECIAL-Elektra, 6E206. Produced by Ron Banks. This 
five- man group offers sumptuous harmonies on this primarily 
disco disk. For variety. two slower numbers are included (" It's 
A Wonderful Day.""You're Something Special") and they 
blend well with the more upbeat songs. The instrumentation, 
and production do not have much muscle, making some of 
this material come off bland. Best cuts: "You're Something 
Special." " It's Such A Groove.- -Why Leave Us Alone." 

Li. JOHNSON - L.J.'s Love Suite, AVI AVI6064. Produced by 
Ian Levine, Danny Raye Leake. Johnson was a former vocalist 
with the Persuasions and has a strong vocal style. There are 
seven cuts overall and each is superbly paced with driving 
and fiery disco rhythms. The frequent percussion breaks lend 
a hypnotic, tribal feel which seems very suited for disco 
floors. Johnson also sings in counterpoint to female vocalists 
for a strong effect. Best cuts: "My Destination Is Love," 
"Gambling On Your Love," "24 Hours A Day,""Staring In 
Space." 

FREDDIE HUBBARD-The Love Connection. Columbia 
JC36015. Produced by Claus Ogerman, Freddie Hubbard. 
Hubbard plays some very sensitive and economical trumpet 
and flugelhorn. Helping out on various tracks as such jazz/ 
fusion heavyweights as Al Jarreau, Chick Corea, Stanley 
Clarke, Tom Scott, Snooky Young, and others. The mood here 
is mellow and lush, suitable for a seduction. Best cuts: " Bri-
gitte," "Little Sunflower," -The Love Connection." 

(Continued on page 59) 

Spotlight-The most outstanding new product of the week's releases 
and that with the greatest potential for top of the chart placement; 
picks- predicted for the top half of the chart in the opinion of the 
reviewer; recommended-predicted to hit the second half of the chart 
in the opinion of the reviewer, or albums of superior quality. Albums 
receiving a three star rating are not listed. Review editor: Ed Harri-
son; reviewers: Cary Darling, Dave Dexter Jr., Paul Grein, Sally Hinkle, 
Kip Kirby, Roman Kozak, Iry Lichtman, Jim McCullough, Dick Nasser, 
Alan Penchansky, Eliot Tiegel, Adam White, Gerry Wood, lean Williams. 
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General News 
DESPITE INDUSTRY SLUMP 

Fall LP Releases On Schedule 
• Continued from page 1 
Those who argue that labels 

should make available all kinds of 
product point out that new hits can 
be generated from "left field" and 
too much caution can reduce the 
odds of new artist impact. 

Spokesmen for CBS. RCA and 
Atlantic all insist that those labels 
have made no changes in their fall 
product schedules in light of the soft 
market. 

Arista is also taking a bullish ap-
proach toward the fall season, with a 
hefty release of 20 pop, rock. r&b 
and disco LPs, as well as 14 albums 
aimed at the jazz and collector's 
market. At least six of the titles are 
debut albums. 

"I don't know that we're paring 
down our release schedule." says 
Elektra/Asy lum vice chairman Mel 
Posner, "b-ut we're taking a hard 
look at it. We've been doing that for 
awhile now." 

But Posner says that releases by 
new, untested acts will not be held 
back. "We're not going to limit re-
leases to established acts." he says. 
"Our life blood depends on new 
acts." 

Jay Jacobs of Knox Record Rack 
in Knoxville. Tenn.. makes the same 
point. "Who's to decide what a mar-
ginal act is?" he asks. "Over the past 
year such new acts as the Knack. 
New England and Dire Straits have 
come from nowhere to sell a lot of 
records." 

Ed Lyons. vice president of the re-
tail division of Buffalo-based Trans-
continent Records, which operates 
16 Record Theatre stores in the 
Northeast. says that a little more se-
lectivity in fall releases might be a 
good thing. 

Assistance in preparing this story 
provided by Stephen Traiman and 
Dick Nusser. 

"Labels have been releasing rec-
ords in an indiscriminate manner." 
Lyons charges. "We can't even at-
tempt to handle all product in our 
superstores. We feel that so much 
new product is meaningless that we 
reject it. We're not going to handle 
new act product unless we see sales 
potential." 
Though he holds "we need all the 

records we can get," Roy Imber. 
whose Elroy Enterprises services the 
TSS/Record World stores here, calls 
for no "past performances of pres-
sure to get things out on the street. 
which can only lead to more returns. 

"Manufacturers must know what 
they can handle and promote and 
expose properly." Imber says. 

"I think we've proven that we can 
handle a lot of product at one time," 
says Jon Peisinger, vice president of 
Polygram Distribution. 

Peisinger says its labels may be "a 
little more selective" in their fall re-
lease patterns, but notes that there's 
no definite trend in this direction. 
"Here it is July and no basic changes 
have been made," he says. 

Ken Rosenbloom of Shorewood 
Packaging, a major jacket manufac-
turer, says that as of now "every-
thing being scheduled by our major 
accounts is in the works. 
"We haven't been told to alter our 

expectations." Rosenbloom says, 
"but I've heard that some major acts 
are leary about coming out in this 
market situation." 

Dave Rothfeld of Korvettes is 
concerned about this point. "Ac-
cording to what I've heard." he says. 
"some key artists who have not had 
product out for sometime are wor-
ried about releasing their new al-
bums in this economic climate. But 
if they wait too long they won't have 
any market at all. 

"If we have nothing to motivate 
buyers." Rothfeld says. "as in the 
first half of this year, then we run the 
risk of losing the customer's record 
buying habit." 

Dick Carter. RCA division vice 
president, marketing, while affirm-
ing that the label is planning no 
changes in its fall release schedule, is 
concerned over a potential vinyl 
shortage going into the heavy manu-
facturing period for year-end busi-
ness. 

Even with the anticipated cut-
backs in initial release pressing runs, 
due in part to the four-month RIIA 
gold/platinum circulation delay. the 
growing petrochemical product 
crunch could be a factor in avail-
ability of quality PVC, he believes. 

TALK TIME—Mary Travers, left, enjoys a light moment with Dinah Shore on Shore's Los Angeles television show. The 
Chrysalis artist was in Southern California for the Benefit Against Nuclear Power Concert. Shown, left to right, are 

Travers, actor Anthony Hopkins, and Shore. 

RCA Catalog 
• Continued from page 1 

$7.98 list album, we can double the 
number of units sold with quality 
product that breaks the $5 retail 
barrier and will help induce that 
second sale," Carter emphasizes. 

Carter candidly acknowledges 
that the label depends on its catalog 
and wants to protect it (reliable 
sources estimate it provides $7 mil-
lion or more monthly sales). "A lot 
of titles that have been good sellers 
at $7.98 list in the 30,000-copy an-
nual range are now down to perhaps 
15.000 a year," he observes. 

The RCA marketing chief be-
lieves it is an opportunity to empha-
size the importance of broad-based 
catalog in the current industry situ-
ation, and to freshen the mid-price 
line that got its last real push several 
years ago. 

"The emphasis is on past good 
selling catalog products. and gives 
the dealers some merchandise they 
feel more comfortable with, and 
which they can special at $2.99 or 
$3.49 or $3.99 and make a better 
buck," he says. 

Price Shift 
The nine key albums are "Daryl 

Hall & John- Oates." "Nilsson 
Schmilsson." "Neil Sedaka Sings 
His Greatest Hits." "Floyd Cramer 
in Concert," " Best Of ..." packages 
by Sam Cooke, Glenn Miller, Hank 
Snow and Sons Of The Pioneers, 
and "The Best Of Fiedler & The 
Boston Pops." 

The Pure Gold/Gold Seal offer-
ing. with a special dealer form out 
soon, and the promise of introduc-
tory advertising, includes product by 
Elvis Presley. Henry Mancini, Perry 
Como, Willie Nelson. Charlie Pride, 
Tommy Dorsey. Duke Ellington, 
Eddy Arnold. Harry Belafonte, 
Glenn Miller, Spike Jones, Hugo 
Montenegro and "Victory At Sea-
Vol. I." 

"Some panic has set in at the retail 
level," Carter states. "and they're 
taking down inventory with an ap-
prehension of worse to come. Pro-
grams like this are designed to in-
crease dealer confidence." 

Polygram Distribution, Inc.. is ex-
pected to reveal album pricing 
changes in September. 

Promoter Claims 
Pact Breached 
LOS ANGELES—Joel Brandes 

has filed a multi-million dollar liti-
gation against Feyline Presents and 
Barry Fey of Denver in Superior 
Court here. 

Brandes claims he was shafted on 
a December 1975 deal, wherein it 
was orally agreed he work coopera-
tively in extending the scope of the 
defendants' concert promotions. 
The pleading states the defend-

ants had limited success in promot-
ing outside the Denver area during 
1974 and 1975. In December of 
1975. Brandes claims it was agreed 
that he aid the defendants in pro-
moting U.S. concerts outside Denver 
for a yearly $30,000 stipend, busi-
ness expenses and 50% of the net 
profits in excess of $30.000. 
The filing claims that in January 

1976 it was further agreed Brandes 
would assist Feyline in acquiring 
artists for the purpose of promoting 
their concerts, in return for which 
Brandes would be compensated 
with 50% of the money earned by 
Feyline from acts he corralled. 
Brandes alleges he sewed up Parlia-
ment-Funkadelic and Bootsy. 

PROMO VISIT—A fan, left, asks RCA artist Robert Gordon for an autograph 
during a prDmotional visit to a Record World store ir Long . sland's Roose%.elt 

Field Mall, while Bob Rufici, Nev. York branch sacs manager, looks on. 

RSO Adds 
e Continued from page 3 

soldout we will give the dealers the 
cash equal." says Huffman. 
He notes that the company is re-

portedly spending $60.000-S70.000 
on special air spots. which will be 
channeled mostly to black accounts 

In the publicity area. Ronnie Lip-
pin. RSO's director of national pub-
licity. says her department is "ad-
justing its efforts with major 

RIM 
Certified 
Records 

Singles 
Donna Summer's "Bad Girls" on 

Casablanca. Disk is her fourth gold 
single. 

Chic's "Good Times" on Atlantic. 
Disk is its fourth gold single. 

Jacksons "Shake Your Body" on 
Epic. Disk is their first platinum 
single. 

Gold LPs 
The Knack's -Get The Knack" on 

Capitol. Disk is its first gold LP. 
War's "The Music Band" on 

MCA. Disk is its ninth gold LP. 
Little Feet's "Waiting For Colum-

bus" on Warner Bros. Disk is its first 
gold LP. 
The Who's "The Kids Are Alright" 

on MCA. Disk is its ninth gold LP. 
Dire Straits "Communique" on 

Warner Bros. Disk is its second Gold 
LP. 

Charlie Daniels Band "Million 
Mile Reflections" on Epic. Disk is its 
second gold LP. 

Molly Hatchet's "Molly Hatchet" 
on Epic. Disk is its first gold LP. 
Kenny Rogers & Dottie West's 

"Classics" on United Artists. Disk is 
their first gold LP. 

Peter Frampton's "Where I 
Should Be" on A&M. Disk is his 
fourth gold LP. 

Platinum LPs 
Kiss' "Dynasty" on Casablanca. 

Disk is its sixth platinum LP. 

Electric Light Orchestra's "Dis-
covery" on Jet. Disk is its third plati-
num LP. 

Division 
emphasis going to the black divi-
sion." 

Courv. Banks and Huffman sa 
the black music wing is being devel-
oped to where a staff will be hired to 
fulls- market the product. Banks says 
it's -important to bring on a sales-
person. "The key is to have sales-
people who are sensitive to black ' 
dealers. including the mom-and-
pop shops. shoeshine stands with 
records as well as beauty shops. 
"The person also mut be able to 

address rack operations." 
Coury and Banks say RSO will be 

signing new ac:s. " but we will be as 
selective as we have always been." 
says Cours'. Jeannie Shy is the new-
est act signed to RSO. "We will not 
sign an act just because it's good. We 
must believe that we can bring it 
home." Coury adds. 

Disco Single 
• Continued from page 6 
heard about it. And then there was 
lots of interest," says Thiele Jr. 
"They just went in on faith." 

Capitol then signed Thiele Jr. to a 
one album deaL "The album is not 
all disco. There are other things on 
it," says Thiele Jr. of the LP which is 
to be released shortly. 

If -Snapshots" is a success, Thiele 
Jr. plans to continue in the disco 
field but admits that his true love is 
with another form of music. "I'd 
really like to get back to rock'n'roll," 
says the former member of the once 
RCA-signed Biscuit Davis rock 
group. "My priority is rock'n'roll." 

For the Record 
LOS ANGELES—In last week's 

Executive Turntable column. Sands 
Friedman was incorrectly identified 
as being upped to vice president of 
Rogers & Cowan Inc. public rela-
tions firm. He is assuming the post of 
senior vice president at the com-
pany. Based in Los Angeles, he is a 
seven year veteran of the company 
with the last two years spent as 
publicity director. 

Also, C.M. "Cal" Allen is the new 
national buyer of records. tapes and 
accessories for the Sears Roebuck 
chain, not the Montgomery Ward 
chain as mentioned. Al Geigel con-
tinues as national buyer for Mont-
gomery Ward. 

For the Record 
LOS ANGELES—"The Wander-

er" by Dion. reviewed in the July 14 
issue of Billboard, is not commer-
cially available from Warner Bros. 
The cut reviewed is from the Warner 
Bros. "The Wanderer" soundtrack. 
The single of "The Wanderer" is 
available on Laurie Records. 
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RICKIE 1.EE JONES-Young Blood (3:42); producers: 
Lenny Waronker, Russ Titelman; writer Rickie Lee Jones; 
oublisher Easy Money ASCAP. Warne' Bros. WBS49018. 
Jones follows up her top five "Chuck E. s In Love" with an-
other funky track featuring the sirger's unusual phrasing and 
oov.erful delivery. The orchestrat on is hot and the arrange-
, ment enhances Jones' multi- dimensional voice. 

DIRE STRAITS-Lady Writer (3:45); producers: Jerry Wex-
ler, Barry Beckett; writer: Mark Knopfles; publishers: Strait-
jacket, Ronelur/Almo ASCAP. Warner Bros. WBS49006. First 
siigle from the band's "Communique" album is a hypnotic 
rocker with Mark Knopfler's guitar licks upfront. Knopfler's 
n3w distinctive vocals glide along dc the sizzling instrumenta-
:ion. 

MICHAEL JACKSON-Don't Stop 'Til You Get Enough 
(5:45); producer: Quincy Jones; writers: M. Jackson, G. Phil-
linganes; publisher: Miran BMI. Epic 9,9742 (CBS). This is 
ahother high energy, boogie-orieited number from Jackson 
With pop, r&b and disco flavorings. The vecal is frenetic. 

recommended 
IAN HUNTER- Just Another Night (3:47); producers: Ian 
-lunter, Mick Ronson; writers: Hunter, Ronson; publishers: 
April/Ian Hunter/Hyde Park Gate/Main Man ASCAP. Chrysa-
lis CHS2352. 

ROXY MUSIC-Angel Eyes (3:08); producer: Roxy Music: 
writers: Ferry Mackay; publisher: E. G. Music BMI. Atco 7204 
(Atlantic). 

JONI MITCHELL-The Dry Cleaner From Des Moines (3:20); 
producer: not listed; writers: Joni Mitchell, Charles Mingus; 
publishers: Crazy Crow/Jazz Workshop Bill. Asylum E4606A. 

ADDRISI BROTHERS-Ghost Dancer (3:30); producer: Fred-
die Perren; writers: D. & D. Addr s,; publishers: Musicways/ 
Flyin Addrisi BMI. Scotti Brothers SB500 (Atlantic). 

ERIC CARMEN-Haven't We Come A Long Way (3:17); pro-
ducer: Eric Carmen; writer: E. Carmen; publisher: Comex 
BM'. Arista AS0435. 

HENRY PAUL BAND-So Long (3:20); producers: Ron Albert, 
Howard Albert; writer: Henry Paul, publisher: Hustlers BMI. 
Atlantic 3607. 

ELVIS PRESLEY-I Got A Feelin' In My Body (3:33); producer: 
FMon larvs. writer: Dennis Linde. publisher: Combine BMI. 
RCA 11679. 

MICHAEL P1ESMITH-Magic (This Night I; Magic) (3:37); pro-
ducer: Michael Nesmith; writer: Mchael Nesmith; publisher: 
Peaceful/Warner Tamerlane BMI. Pacific Arts PAC45106A. 

DIXON HOUSE BAND-Sooner Or Later (3:07); producer: 
Mike Flicker; writer: Edward Dixon House; publisher: House 
It Sound ASCAP. Infinity INF 50022. . 

CHUCK BERRY-Oh What A Thrill (3:04); producer: Chuck 
Berry; writer. Chuck Berry; publisher: lsalee BMI. Atco 7203 
(At antic). 

CRIMSON TIDE-Reckless Love (3:30); producer: Donald 
' Duck" Dunn, Steve Cropper; writer: W. Perkins, R. Wolf; 
publishers. Little Lasso/Red Chamber ASCAP. Capitol P4755. 

ALAN PRICE-This Is Your Lucky Day (The Girl Won't Get Un-
der) (2:58); producer: Bones Howe; writers: M. Lesley, B. 
Day; publisher: Island BMI. Jet ZS95056 (CBS). 

LENE LOVICH-Lucky Number (2:47); producer: not listed; 
writers: L. Lovich, L. Chappell; publishers: Almo ASCAP/Oval. 
Stil/Epic 950725 (CBS). 

AXE-Hang On (3:10); producer: Michael Lloyd; writer: Edgar 
Riley Jr.; publishers: Caseyem/Green Card/Duchess (MCA) 
BMI. MCA 41073. 

EVIE SANDS-You Sho' Look Good To Me (3:37); producers: 
Evie Sands, Michael Stewart; writers: Ben Weisman, Evie 
Sands; publishers: Hip Pocket/Blen/Bandier Koppelman 
ASCAP. RCA 11653. 

PURE PRAIRIE LEAGUE-I Can't Hold Back (2:44); producers: 
Ron Albert, Howard Albert; writer: V. Gill; publisher: Prairie 
League ASCAP. RCA 11678. 

CHARLIE FAWN-One In Three (3:45); producer: Stonebridge 
McGuinness; writer: Charlie Fawn; publishers: Gas Song/ 
Heath Levy PRS. Atco 7202 (Atlantic). 

SISTER SLEDGE-Lost In Music (3:27); producers: Bee 
nard Edwards, Nile Rodgers; writers: Nile Rodgers, Bernard 
Edwards; publisher: Chic BMI. Cotillion 45001 (Atlantic). 
Coming off two huge hits in "He's The Greatest Dancer" and 
"We Are Family," Sister Sledge continues with its lush disco 
sound. Vocals are strong and production is smooth. 

THE O'JAYS-Sing A Happy Song (3:33); producers: Ken-
neth Gamble, Leon Huff; writers: K. Gamble, L. Huff; pub. 
lisher: Mighty Three BMI. Philadelphia International ZS93707 
(CBS). This high caliber group has always been infectious and 
that word aptly describes this tune. The vocals particularly 
are joyous and contagious with a solid backing bed of r&b 
music. 

RICK JAMES-Fool On The Street (3:57); producers: Rick 
James, Art Stewart; writer: Rick James; publisher: Jobete 
ASCAP. Gordy G7171F (Motown). Less of a funk workout than 
his previous efforts, this is a more laidback number. Still, 
James' vocals are gutsy and female backup adds spice. 

CHERYL LYNN-You Saved My Day (2:40); producers: Da-
vid and Marty Paich; writer: C. May; publishers: Kidada/ 
House of Twins BMI. Columbia L11047. Third release from 
this singer's hot debut album is a strong uptempo tune with a 
disco flavoring. As expected, it's the vocals which stand out 
here as Lynn proves herself as fluid as ever. 

recommended 
EVELYN "CHAMPAGNE" KING-Out There (3:30); producer: 
T. Life; writers: Sam Peake, T. Life: publishers: Mills and 
Mills/Six Continents BMI. RCA 11680. 

HEAIWAVE-One Night Tan (3:55); producer: Phil Ramone; 
writer: R. Temperton; publishers: Rondor/Almo ASCAP. Epic 
950736 (CBS). 

TATA VEGA-1 Need You Now (3:34); producer: Winston Mon-
segue: writers: B. Holland, E. Holland Jr.; publisher: Gold For-
ever BMI. Tamla T54304F (Motown). 

BRAINSTORM-You Put A Charge In My Life (4:10); pro-
ducer. Jerry Peters; writers: J. Peters, L. Mack; publishers: 
Golden Cornflakes BMI/ Music Mecca West ASCAP. Tabu 
ZS95518. (CBS). 

JOHN CONLEE-Before My Time (2:39); producer: Bud Lo-
gan; writer: Ben Peters: publisher: Ben Peters, BMI. MCA 
41072. The lyrics promise new love and security, and the pro-
duction promises plenty of strings, background vocals and pi-
ano, while Conlee delivers his own punch to the phrasing. 

DON WILLIAMS-It Must Be Love (2:26); producers. Don 
Williams & Garth Fundis; writer: Bob McDill; publisher: Hall-
Clement, BMI. MCA 41069. Rhythmic little calypso beats add 
amusing uptempo energy to Williams' latest entry, Percus-
sion, guitars and thumping bass provide steady counter-
points to the singer's laidback and easygoing vocals. Chorus 
harmonies perfectly blend with Williams' voice for extra 
spice. 

T.G. SHEPPARD-Last Cheater's Waltz (3:75); producer: 
Buddy Killen; writer: Sonny Throckmorton; publisher: Tree, 
BMI. Warner Bros. WBS 49024. Smooth glissandos of instru-
mentation carefully orchestrated in slowed waltz time give a 
classic elegance through this appealing composition. Gleaned 
from Sheppard's latest LP, "3/4 Lonely," the song represents 
something elegantly different for the artist, which works well 
with the richness of his vocal style. 

BILLY "CRASH" CRADDOCK-Robinhood (2:10); producer: 
Dale Morris; writers: L. Cheshire, M. Kellum; publisher: Flag-
ship, BMI. Capitol P4753. Slashes of rockin' fiddle and elec-
tric guitar lead off this fast-steppin', high- paced number that 
revels in energetic instrumentation. Nice change of pace from 
Craddock's recent efforts, song builds lively spirits all the way 
through and displays animated musicianship behind Crad-
dock's vocal. 

SUSIE ALLANSON-Without You (3:12); producer: Ray 
Ruff; writers: Peter Ham/Tom Evans; publisher: Apple, 
ASCAP. Elektra/Curb E46053. The old Nilsson hit gets an ex-
cellent reworking by Allanson. Wispy vocal builds throughout 
the record with strings adding a great feel to the song. The 
song seems perfect for Allanson's style. Flip side is the title 
tune from her current album, "Heart To Heart." 

BIWE JO SPEARS-Livin' Our Love Together (2:45); pro-
ducer: Larry Butler; writer: B. Peters: publisher: Ben Peters, 
BMI. United Artists UA X1309 Y. Sparkling production with a 
touch of reggae highlights this uptempo number by Spears. 
Good use of drums and percussion underscore the vocal. 

BOBBY BRADDOCK-I Did The Right Thing (3:25); pro-
ducer: Don Gant; writer: Bobby Braddock; publisher: Tree, 
BMI. Elektra E46507. Building production, complete with 
strings, puts emphasis on Braddock's voice. Producer makes 
effective use of horns which complement the entire arrange-
ment. 

ELVIS PRESLEY-There's A Honky Toni Angel (Who Will 
Take Me Back In) (3:02); producer: Felton Jarvis; writers: 
Troy Seals, Denny Rice; publisher: Danor, BMI. RCA 
1611679. The most country sounding record Presley recorded 
since his early Sun days highlights the B-side. A simple gui-
tar- centered arrangement puts the emphasis on Presley's im-
peccable voice in this honkytonk love song. 

FREDDY WELLER-That Run-Away Woman Of Mine (3:16); 
producer: Ray Baker; writers: C. Putman, D. Cook; publish-
ers: Tree, BMI/Cross Keys, ASCAP. Columbia 111044. A 
bright upbeat intro initiates the new Weller number. Some 
horns and catchy background instrumental work also spice 
his rhythmic story song. 

RANDY BARLOW-Another Easy Levin' Night (3:11); pro-
ducer: Fred Kelly; writer: Fred Kelly; publisher: Frebar, BMI. 
Republic REP044A. Barlow's song comes alive on the chorus 
with aid from vibrant background voices. Guitars, strings and 
heavy percussion accompany his voice. 

recommended 
BOBBY HOOD-Easy (3:28); producer: Gary Lamb writer: 
Jerry Fuller, publisher: Blackwood/Fullness, BMI, Chute 
0008 

PORTER WAGONER-Everything I've Always Wanted (2:03); 
producer: Porter Wagoner, writer. Johnny Marks, publisher. 
St. Nicholas, ASCAP. RCA 11671. 

DAVID HOUSTON-Let Your Love Fall Back On Me (2:22) pro-
ducer: Ray Baker; writer: Jonathan Lee; publisher: United 
Artist, BMI. Derrick 126. 

ALBERT LEE-Country Boy (3:38) producer: Brian Ahern; 
writers: Lee/Colton/Smith; publisher: Ackee, ASCAP A&M 
12658. 

BILL WOODY-Love Wouldn't Leave Us Alone (2:38) pro-
ducer: David Kastle; writers: Dallas Frazier. A L. Owens: pub• 
lisher: Acuff- Rose. BMI. 

recommended 
GRACE JONES-On Your Knees (3:45); producer: Tom Moul-
ton; writers: D.C. LaRue, Jerry Corbetta; publishers: Plan-
etary/Corbetta ASCAP. Island IS49002. 

TASHA THOMAS-Hot Buttered Boogie (3:28); producers: 
James R. Glaser, Peter Rugile; writer: James R. Glaser; pub-
lisher: Velocity BMI. Atlantic 3606. 

BRUNI PAGAN-Fantasy (3:45); producers: Janet Rosenblatt, 
Al "Smiley" Harrison; writers: Nick Allen, Janet Rosenblatt; 
publisher: Sound Palace ASCAP. Elektra E46501A. 

5 
Adult 

Contemporary 
recommended 

TOBY BEAU-Then You Can Tell Me Goodbye (3:39); pro 
ducer: Norbert Putnam; writer: John D. Loudermilk: pub 
lisher: Acuff- Rose BMI. RCA 11670. 

FirskTimeAround 
RUNNER- Fooling Myself (3:01); producer: James Guth-

rie; writers: Gould, Merrill; publishers: Ackee ASCAP/ATV 
BMI. Island IS49007 (MB). Initial single from this British rock 
group is a high powered rocker utilizing guitar as the instru-
mental core. Lead vocals are strong and convincing. 

BAMA-Touch Me When We're Dancing (3:26); producers: 
Jim Vienneau and Bama; writers: Terry Skinner, J.L. Wall-
ace, Ken Bell; publisher: Hall- Clement, BMI. Free Flight 
JH11629. Smooth production and vocal effort allows the 
group to achieve a strong identity in its initial release. Should 
appeal to both pop and adult contemporary markets. 

Picks-a top 30 chart tune in the opinion of the review panel which 
voted for the selections released this week; recommended-a tune 

predicted to land on the Hot 100 between 31 and 100. Review editor - 

Ed Harrison. 

Billboard's Recommended LPs 
• Continued from page 56 

Jazz 

EDDIE HARRIS-Playin' With Myself, RCA AFL13402. Pro-
duced by Eddie Harris. The renowned Chicago saxophonist is 
back on vinyl with a tour de forcE, playing electric and acous-
tic tenor apinst his own piano designs. Album comprises 
nine tracks and a jillion moods as Harris displays his unusual 
virtuosity and versatility effectively. Best cuts: "Freedom Jazz 
Dance," "What," " Intransit." 

SCOTT HAMILTON-The Grand Appearance, Progressive 
.4!1)26. Produced by Gus P. Statiras. Warm and mellow music 

highlights this quarter session for this Tifton, Ga., label. Cut 
last year, the band includes Hank Jones, George Mraz and 
Connie Kay. Hamilton's tenor sax caresses a program built 
arcund free floating evergreens which hold up against the 
test of time as solid, melodic foundations upon which to build 
improvisations. Best cuts: "I May Be Wrong," "Body And 
Soul," "I Thought About You." 

TOM BROWNE-Browne Sugar, Arista UP 5003. Produced by 
Darn Grusin, Larry Rosen. The GRP label is coming up with 
some tasty things as in the recent Angie. Bofill LP. This is an-

other first class disk. The artist, Browne, is a 24-year old 
trumpet player who blows with tremendous strength and feel-
ing. Producers Grusin and Rosen weave a tasty bed of pop/ 
jazz using a multitude of New York players and instruments. 
Best cuts: "Throw Down," "I Never Was A Cowboy," "Brother, 
Brother," "The Closer I Get To You." 

OLIVER LAKE & JOLIUS HEMPHILL-Buster Bee, Sackville 
3018. Produced by Bill Smith. Two ultra- modern alto saxo-
phonists run through six tunes composed by themselves. 
Lake and Hemphill require intense concentration, but to the 
patient, open-minded listener, their efforts can be rewarding. 
Album is not likely to appeal to the masses, however. Best 
cuts: "Vator," " Fertility." 

ANITA O'DAY-Mello'day, GNP/Crescendo GNPS2126. Pro-
duced by Leonard Feather. O'Day's long drouth on records as 
ended. The Massachusetts Emily label has recently issued 
three of her LPs and now comes another taped a few months 
ago in Los Angeles. O'Day offers an even dozen tunes, mostly 
standards, with faultless backing by Ernie Watts, Lou Levy, 
Laurindo Almeida, Harvey Newmark and the inevitable John 
Poole on drums. A topnotch performer for 40 years, she's in 
good form here. But then she's always been. Best cuts: "Lost 
In The Stars," "You're My Everything." 

EASTERN REBEWON-Timeless (Muse) 11306. Produced by 
Cedar Walton. Taped more than three years ago in New York, 
LP features a quartet made up of producer Walton, piano; 
George Coleman, tenor sax; Billy Higgins, drums, and Sam 
Jones, bass, collaborating on five instrumentals in a contem-
porary manner. The foursome's interplay is admirable. But it 
is Coleman's improvisations which spark the production. Best 
cuts: "Bittersweet," " Bolivia." 

ANTHONY DAVIS-Of Blues And Dreams, Sackville 3020. Pro-
duced by Bill Smith. Ellington and Monk are the inspirations 
for Davis' dandy designs at the keyboard. And on these five 
tracks by Davis receives splendid backup from Leroy Jenkins' 
violin, Abdul Wadud's cello and drums by Pheeroan Ak Laff, 
an odd combination of sounds which gives the group a certain 
distinction. Best cuts: "Of Blues And Dreams," "Greet" 

CARTER JEFFERSON-The Rise Of Atlantis, Timeless (Muse) 
11309. Produced by Woody Shaw. Jefferson blows a batch of 
saxophone (tenor, soprano) through six entertaining tracks 
with two separate groups accompanying. The Washington vir-
tuoso gets strong assists from Shunzo Ono's trumpet and 
John Houston's piano on side two, the stronger of the cou-
pling. And trumpeter Shaw's production can't be faulted. 
Best cuts: "Blues For Wood," "Changing Trains." 

classical 
THE COMPLETE CARUSO, VOL 6-ARM13373. The opportu-
nity for bacleto.back comparison of these computer- restored 
sides with Victor's unprocessed originals demonstrates the 
considerable success of the Soundstream recovery technique. 
A remarkable amount of natural voice and instrument timbre 
that had been trapped in the frequency peaks of the acoustic 
horn is regained, and the excitement of being that much 
closer to history's greatest tenor is a major breakthrough. 
This volume in the series encompasses 1909-10, including 
popular Bizet and Verdi tunes, "Faust" excerpts, and a truly 
Olympian rendition of a lesser- known Meyerbeer aria. 

'Jukebox' To L.A. 
LOS ANGELES-Jon Roseman 

Television Productions have been 
signed by American International 
Television to produce the new series 
"Jukebox," a 30-minute syndicated 
rock show. 
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BAD GIRLS— Donna Summer • 
(Giorgre Moroder), D. Summer. B. Sudan°, I. Esposito, 
E Hokenson, Casablanca 988 

RING MY BELL— Anita Ward 
(Frederick Knight), F. Knight. Juana 3422 (Te) 

GOOD TIMES— chic • 
(Nile Rodgers, Bernard Edwards), B. Edwards, PI Rodgers, 
Atlantic 3584 

HOT STUFF— Donna Summer • 
(Giorgio Moroder, Pete Bellotte), P. Bellotte, H. Faltermeier, 
K. Forsey, Casablanca 978 

MAKIN' IT— David Naughton 
(Freddie Perren), D. Fekaris d F. Perren eso 916 

GOLD— John Stewart 
(John Stewart), J. Stewart, OSO 931 

I WANT YOU TO WANT ME— cheap Trick 
(Cheap Trick), R. Nielson, Epic 8-50680 

SHINE A LITTLE LOVE— Electric Eight Orchestra 
(Jeff Lynne), I. Lynne, let 5057 (CBS) 

WHEN YOU'RE IN LOVE WITH A BEAUTIFUL 
WOMAN— Dr. Hook 
(Ron Hafflone), E. Stevens, Capitol 4705 CPP 

MAIN EVENT/FIGHT—Bye. Streisand 

(Bob [sty). P. khan, B. Roberts, B. Fsly, Columbia 3-11008 MU 

BOOGIE WONDERLAND— Earth, Wind d Fire • 
',nth the Emotions 
(Maurice White, AI McKay), J. Lind, A Willis. Arc 3-10956 ( CBS) ALM 

AIM 

WBM 

WBM 

ALM 

WBM 

CHA 

CPP 

6-3 

YOU CAN'T CHANGE THAT— bye. 
(Ray Parker Jr.), R. Parker Ir., Arista 0399 WON 

AIN'T NO STOPPIN' US 
NOW— McFadden & Whitehead • 
(John Whitehead, Gen McFadden, Jerry Cohen), 1 Whitehead, G. 
McFadden, J. Cohen, P.I.R. 3681 ( Epic) CPP 

I CAN'T STAND IT NO MORE— Peter Frampton 
(Peter Frampton d Chris Kimsey), P. Frampton, AMA 2148 ALM 

I WAS MADE FOR LOVIN' YOU— r. 
(bin i Ponca), P. Stanley, V. Porno, D. Child, Casablanca 983 ALM 

MAMA CAN'T BUY YOU LOVE— Elton John 
(Thom Bell), L. Bell. C. lames, MCA 41042 CPP 

SHE BELIEVES IN ME— Kenny Rogers 
(Larry Butler), S. Gibb, United Artists 1273 CLM 

MY SHARONA— The Knack 
(Mike Chapman), D. Fieger, B. Averre, Capitol 4731 

DO IT OR DIE— Atlanta Rhythm Section 
(Buddie Buie), Buie, Cobb, Hammond, Polydow8G0 14568 CPP 

GETTING CLOSER— wings 
(Paul McCartney & Chris Thomas), P. McCartney. 
Columbia 3-11020 6-3 

DOES YOUR MOTHER KNOW—Abba 
(Benny Andersson, Bjorn Uhraeus), B. Andersson, 
B. litmus, Atlantic 3574 IBM/6-3 

LEAD ME ON— Marine Nightingale 
(Denny Diante), A Willis, D Easley. Windsong 11530 (KA) ALM 

SAD EYES— Robert John 
(George Tobin), R. John, EMI 8015 CPP 

PEOPLE OF THE SOUTHWIND—Kansas 
(Kansas), K. Liugren, Kirshner 84284 (CBS) WBN 

SHADOWS IN THE MOONLIGHT— Anne Murray 
(Jim Ed Norman), R. Bourke, C. Black, Capitol 4716 CHA 

ONE WAY OR ANOTHER—Blondie 
(Mike Chapman), D. Harry, N. Harrison, Chrysalis 2336 ALM 

IS SHE REALLY GOING OUT 
WITH HIM—loe Jackson 
(David Kershenbaum), ABM 2132 AIM 

UP ON THE ROOF— lames Taylor 
(Peter Asher), E Gollin, C. King, Columbia 3-11005 CPP 

WEEKENDS— vet Willie 
(Lennie Peke Willie), M. Jackson. T. Mayer, Epic 8-50714 ALM 

SUSPICIONS— Eddie Babbitt 
(David Malloy), E. Babbitt, R McCormick, D. Malloy, E. Stevens, 
Elektra 46053 CPP 

AFTER THE LOVE HAS GONE— Earth, ri,nri Fire 
(Maurice White), D. Foster, J. Graydon, B. Champlin. 
Arc 311033 (CBS) ALM 

HEART OF THE NIGHT—Poco 
(Richard Sanford Orshoff), P. Cotton, MCA 41023 WON 

THE DEVIL WENT DOWN 
TO GEORGIA— Charlie Daniels Band 
(John Boylan), C. Daniels, F. Edwards, J. Marshall, C. Hayward, D. 
Gregario. Epic 840700 WBM 

DAYS GONE DOWN— Gerry Rafferty 
(Hugh Murphy, Gerry Rafferty), R. Blasi, United Artists 1298 CPP 
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I'LL NEVER LOVE THIS 
WAY AGAIN— Dionne Warwick 
(Barry klandow), R. Kerr, W. Jennings, Arista 0419 

MORNING DANCE—spyro Gyre 
(Jay Beckenstern, Richard Calandra), I. Beckenstein, 
Infinity 50011 (MCA) 

LET'S GO— The Cars 
(Roy Thomas Baker), R. Ocasek, Elektra 46063 

KISS IN THE DARK— Pink Lady 
(Michael Lloyd), M. Lloyd, Elektra/Curb 46040 

HEAVEN MUST HAVE SENT YOU— Bonnie Pointer 
(Jeffrey Bowen, Berry Gordy), E. Holland, L. Dozier, B. Holland, 
Motown 1459 

CHUCK E'S IN LOVE— Robin Lee Tones 
(Lenny Waronker, Russ Edelman), R.L. Jones. Warner Bros. 8825 

THE LOGICAL SONG—Supertramp 
(Supertramp, Peter Henderson), R. Davies, R Hodgson, AGM 2128 

HIGHWAY SONG—Blacktopt 
(Al Belli, Henry Neck), R. Medlocke. I. Spires, 
RICO 7104 (Atlantic) 

HOT SUMMER NIGHTS— Night 
(Richard Perry), W. Egan, Planet 45903 ( Elektra Asylum) 

LONESOME LOSER— Little River Band 
(John Boylan, Little River Band), D. Briggs, Capitol 4748 

GOODBYE STRANGER—Supertramp 
(Supertramp A Peter Henderson), R. Davies, R. Hodgson, 
ALM 2162 

YOU GONNA MAKE ME LOVE SOMEBODY 
ELSE— The Jones Girls 
(Kenneth Gamble, Leon Huff), K. Gamble, L. Huff, 
P.I.R. 3680 ( CBS) 

BORN TO BE ALIVE— Patrick Hernandez 
(Jean Vanlou), P. Hernandez, Columbia 310986 

WE ARE FAMILY— Sister Sledge • 
(Bernard Edwards, Nile Rodgers). N. Rodgers, B. Edwards, 
Cotillion 44251 (Atlantic) 

DANCE THE NIGHT AWAY— Van Halen 
(Ted Tempkman), E. Van Halen, A. Van Halen, M. Anthony. DI 
Roth, Warner Bros. 8823 

LAST OF THE SINGING 
COWBOYS— Marshall Tucker 
(Stewart Levine), G. Meted', Warner Bros. 8611 

WE'VE GOT LOVE— Peaches & Herb 
(Freddie Perren), D. Fekans, F. Perren, Polydor/MVP 14577 

I DO LOVE YOU — GO. 
(Jimmy Simpson, Beau Ray Flemming), B. Stewart, Arista 0426 

JUST WHEN I NEEDED YOU 
MOST— Randy Vanwarmer 
(Dell Newman), R. Vanwarmer, Bearsville 0334 (Warner Bros.) 

LONG LIVE ROCK— The Who 
(John Entwistle), P. Townshend, MCA 41058 

HOLD ON— Triumph 
(Mike Levine & Triumph), Emmett, RCA 11569 

GIRL OF MY DREAMS— Bram Tchaikovsky 
(Peter Ker, Neck Garrey, Bram Tchaikovsky), R. Thomas, 
Polydor/Radar 14575 

OH WELL— Rockets 
(Johnny Sandlin), P. Green, ROO 935 

DIFFERENT WORLDS— Maureen McGovern 
(Michael Lloys), N. Gimbel, C. Fro, Warner/Curb 8835 
(Warner Bros.) 

MINUTE BY MINUTE— Doobie Brothers 
(Ted Templeman), M. McDonald, L. Abrams, Warner Bros 8828 

SHAKEDOWN CRUISE— Jay Ferguson 
(lay Ferguson 8. Ed Mashal), J. Ferguson, Asylum 46041 

THE BOSS— Diana Ross 
(Nickolas Ashford & Valerie Simpson), N. Ashford, V. Simpson, 
Motown 1462 

YOU TAKE MY BREATH AWAY— Res Smith 
(Charles Calcify, Stephen Lawrence), S. Lawrence, B. Hart. 
Columbia 3-10908 

SWEETS FOR MY SWEET— Tony Orlando 
(MedressiAppell), D. PomuslA, Shuman, Casablanca 991 

BAD CASE OF LOVING YOU— Robert Palmer 
(Robert Palmer), J.M. Martin, Island 49016 (Warner Bros.) 

GOING THROUGH THE MOTIONS— Hot Chocolate 
(Mick,. Most), E. Brown, Infinity 50-016 (NCR) 

LOVE YOU INSIDE OUT— Bee Gees • 
(Bee Gees, Karl Richardson, Albhy Galuten), B. M. R Glob, 
RSO 925 

SATURDAY NIGHT— Herman Brood 6 His Wild Romance 
(Herman Brood), Lademacher & Brood, Ariola 7751 

BABY I WANT YOU— Funky Communication Committee 
(Clayton Ivey, Terry Woodford), D. Clifton, J. Igram, Free Flight 
11595 (RCA) 

AIM 

CPP 

WON 

CPP 

CPP 

WON 

ALM 

CPP 

WBM 

68M 

AIM 

CPP 

CPP 

WBM 

WBM 

WON 

WBM 

0.3 

AIM 

WON 

WON 

HAN 

WBM 

WBM 

B.3 

B.3 

B-3 

CPP 

CHA 

CPP 

CPP 

69 

71 

91 

92 

93 

94 

95 

96 

97 

98 

99 

100 

*Chart Bound 
JUST ANOTHER NIGHT—Ian Hunter 

(Chrysalis 2352) 

SEE TOP SINGLE PICKS REVIEWS. page 59 

,z TITLE-Artist 
Ç5 (Producer) Writer, Label & Number (Distributing Label) 

39 10 

80 3 

59 5 

82 2 

83 2 

85 

86 

87 

2 

2 

2 

96 2 

r=i> 

rue 
E=1* 
ICCM> 

70 

72 

97 

81 

69 

55 

65 

67 

92 

20 

2 

4 

6 

9 

7 

5 

20 

IF I SAID YOU HAD A BEAUTIFUL 
BODY WOULD YOU HOLD IT 
AGAINST ME— Bellamy Brothers 
Michael Lloyd), D. Bellamy, Warner/Curb 8790 (Warner Bros-) 

YOU'VE GOT ANOTHER THING 
COMING— Hotel 
(Dain Eric), M. Phillips, L. Bergeron, MCA 41050 

YOU'RE THE ONLY ONE— Dolly Parton 
(Dean Parts, Grey Perry), C.B. Sager, B. Roberts. RCA 11577 CHA 

DRIVERS SEAT—Snift 'N' The Tears 
(Luigi Saluoni), P. Roberts, Atlantic 3604 

WBM 

WON 

TURN OFF THE LIGHTS— Teddy Pendergrass 
(Kelnneth 96 (CBS)36 Gamble, on Le Huff), K. Gamble, L. Huff. 
pi CPP 

YOUNGBLOOD—Riclue Lee Jones 
(Lenny Waronker, Russ Titelman), R.L. Jones, Warner Bros 4%18 «BM 

LOVE ME TONIGHT— Blackjack 
(Tom David), M. Bolotin, R. Keck, B. Kulick, Polydor 14572 

LOVIN', TOUCHIN', SQUEEZIN'—lourney 
(Roy Thomas Baker), S. Perry, Columbia 111036 CPP 

THIS IS LOVE—Oak 
(Carl Strube, Holden Allan Raphael), R. Palette, Mercury 74076 CPP 

LADY WRITER— Dire Straits 
(Jerry Weiler, Barry Beckett), M. Knopfler, Warner Bros. 49006 ALM 

TOTALLY HOT—olivii Newton-John 
MCA 41074 ALM 

GOT TO GIVE INTO LOVE— Bonnie Boyer 
(Nate Checker), K. Flemming, B. Dees, R. Galbraith, D.W. Morgan, 
Columbia 111028 CPP 

WHERE WERE YOU WHEN I WAS FALLING 
IN LOVE— Lobo 
(Bob Montgomery), S. Lorber, J. Silber, S. lobe, Curb MCA 5 CPP 

CRUEL TO BE KIND— Nick Lowe 
(Nick Lowe), N. Lowe, I. Gomm, Columbia 3-11018 

RISE— Herb Alpert 
(Herb Alpert, Randy Badazz), R. Baden, A. Armer, AGM 2151 AIM 

WHY LEAVE US ALONE— Fire »mil 
(Ron Banks), R. Banks, T. Grien, R. Johnson, Elektra 46032 

HEY, ST. PETER— Flash And The Pan 
(Vanda Young), H. Venda, G. Young, Epic 166119 

WHAT CHA GONNA' DO WITH 
MY LOVIN'—Steohame Mills 
(lames Mtume, Reggie Lucas), R. Lucas, J. Mtume, 
20th Century 2403 ( RCA) 

DON'T STOP TILL YOU 
GET ENOUGH—Michael Jackson 
(Quincy Jones), M. Jackson. G. Phillinganes, Epic 165983 

ROCK AND ROLL DANCIN'—tieckmmer Brothers 
(Chris Brunt), F Beckmeier, S Beckmeter, Casablanca 1000 

CHILDREN OF THE SUN— Billy Thorpe 
(Spencer Proffer). B. Thorpe, Capricorn 0321 

IN THE MIDNIGHT HOUR— Samantha Sang 
(Meco Monardo, Harold Wheeler, Tony Bonignivi), S. Cooper, W. 
Pickett, United Artists 1313 

I KNOW A HEARTACHE WHEN I 
SEE ONE— Jennifer Warnes 
(Rob Frabom), R. Bourke, K. Chater, C. Black, Arista 0430 CHA 

REUNITED— Peaches & Herb À 
(F. Perren), D. Fekans, F. Perren, Polydor.P.IVP 14517 ALAI 

CPI' 

W8M 

BEST BEAT IN TOWN— Switch 
(Bobby Debarge), B. Debarge, Gordy 7168 (Motown) CPP 

KEEP ON RUNNING AWAY— Lazy Racer 
(Glyn Johns). T. Renwick, C. White, AGM 2152 AIM 

LIGHT MY FIRE—Ami, Stewart 
(Barry Leny, Simon May), Doors, Ariola 7753 

MARRIED MEN— Bette Midler 
(AM Mardin), D. Bugatti, F. Masker, Atlantic 3582 CHA 

YOU ANGEL YOU—Nantred Mann's Earth Band 
(Anthony Moore), Dylan, Warner Bros. 8850 WBM 

MOTOWN REVIEW—Philly Cream 
(Len. Barry, Butch Ingram), Barry, Ingram, Fantasy/WMOT 862 CPP 

SINCE I DON'T HAVE YOU— Art Garfunkel 
(Louie Shelton). I. Beaumont, I. Voyel, W. Lester, 1. Verschaum, 
Columbia 310999 CPP 

ROCK 'N' ROLL FANTASY— Bad Company 
(Bad Company), P. Rodgers, Swan Song 70119 (Atlantic) WBM 

* STAR PERFORMERS: Stars are awarded on the Hot 100 chart based on the following upward movement. 1-10 Strong Increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 posi-
tions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week's starred positions are maintained vnthout a star if the product is in a holding period. This will, in some cases, 
block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above. le Recording Industry Assn. Of America seal of certi-
fication as "million seller." (Seal indicated by bullet.) Recording Industry Assn Of America seal of certification as "two million seller." (Seal indicated by triangle.) 

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purpod to represent mixed publications distribution. ABP -= April Blackwood Pub.; ALF = Alfred Publishfflg; ALM = Almo Publications; A-R = Acuff-Rose; B-M Belwin Mdls; 
BB = Big Bells; B-3 = Big Three Pub.; Bp = Bradley Pub.; CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPI = Cimino Pub.; CPP -= Columbia Pictures Pub.; FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM = Ivan Mogul' Music; MCA = MCA Muse 
PSP = Pee Southern Pub.; PLY = Plymouth Music; PSI on Publishers Sales Inc.; WISM = Warner Bros. Music 

HOT 100 A-Z-(Publisher-LIcensee) 
After The Love Has Gone ( Ninth/ 

Garden Rake/hiving/Foster 
Frees. BMI/Jobette. ASCAP)  31 

Ain't No Stoppin Us Now (Mighty 
Three. BMI)   13 

Baby I Want You (Song Tailors/All 
Carter. 6M1)    68 

Bad Case Cf Loving You 
(Rockslam. EMI)   64 

Bad Girls ltrarrini godscone‘s,,,,epj 
Summer Night. BMI)  1 

Elt.t Beat In Town ( Jobete. ASCAP) 93 
Bougie Worderland (Charlevelle/ 

Irving. Deetrack/Ninth, BMI)   11 
Born To Be Alive (Radmust 

Zeklgarnou. ASCAP)  dl 
Chuck E's In Love ( Easy Money. 

ASCAP)  40 
Children Of The Sun (Rock Of 

Ages/Careers. BMI)   89 
CrJel To Br Kind (Anglo Rock 

Albion BMI) 82 

Dance The Night Array (Van Helen, 
ASCAP)  49 

Days Gone Down (Gerry Rafferty 
34 

Different Worlds ( Bruin, BM') se 
Do It Or Die ( Low Sal. BAAS 19 
Don't Stop Till You Get Enough 

(Miran. BMI)   87 
Does Your Mother Know 

(Countless. BMI) 21 
Drivers Seat (Complacent Tounz 
ASCAP)9 72 

Getting Closer (Welbeck. ASCAP). 20 
Girl Of My Dreams ( Tchaikousky 

ASCAP)  56 
Gold ( Bugle / Stigwood Unic ha poet 

BMI)  
Good Times (Chic. BMI) 
Goodbye Stranger (Almo/Delicate 

ASCAP)  45 
Got To Give Into Love (Mad Lad/Pi 
Gem BMI)  ao 

Heart Of The Night ( Ttrantula. If I Said You Had A Beautiful Body Lont gLive Rock (Towser Tunes. 

Heaven Must Have Sent You (Stone (Bellamy Bros. ASCAP).. 69 Love Mn Tonight ( EinboeRobert 
Agate. BMI) 39 I'll Never Love This Way Again Bruceton. ASCAP) 

Hey, Si Peter ( Edwarc B Mark-. (Irvine RMI) . 35 Love You Inside Out (Stipwoodi 
BMI) 05 In The Midnight Hour ( East Unichappell. BMI) . . 

Highway Song (Bobnal 13M6 42 Mo.Plits/Cottlkon, OMS 90 Lorin'. Touchin'. &meek', (Weed 
High Nightmare. BMI) Hold On (Triumph So.'s, CAPA.:, 55 Is She Really Gang Out With Him  

,, (Irving. BMI)   27 Main Event/Fight (Primus Artists/ Hot Stuff look's/Stop. BMI) 
.' Just When I Needed You Most DianaiRick's, BMI)  

Hot Summer Nights (Swell Sound, (Fourth Floor. ASCAP)  53 Makin' It (D. Fekans 8. Perren)  
Melody Dek.e'Sed"e• ASCAP)• 43 Keep On Running Away (Almo. Mama Can't Buy You Love ( Mighty 

I Can't Stand It No More (Almo ASCAPy ...... . 94 Three, BMI) 

Frampton/FrarnDees. ASCAP) .. 14 /fiss in The Dark (K C M / Michael. Married Men (Pendulum 
l Do Love You (Chebis. EMI) . . 52 ASCAP)  38 Unohappetl. Bkett) 
I Know A Heartache When I See Lady Writer (Almo ASCAP) . 78 Minute By Minute ( Snug. BMI/ 
One (Chappell. ASCAP/ last Of Tse Singing Cowboys Loresta, ASCAP) 
Unichappell. BMI TRI/Chappell. 
SESAC) .   91 (MarStiall ToCker/Now Ent. BMI) 50 Morning Dance ( Marten /Crosseyed 

Lead Me On (Akno. ASCAP) 22 Bear. BMI)  .   
I Want You To Want Me (Screen Lots Go 'lido. BMI). 37 Motown Review (Parker/WMOT, 

GernsEMI/Adult, 8M1)  7 Light My Fire (ATV BMI) 95 BMI) 
I Was Made For Loon' You (Km, LOO•50111.1 LOS. (Screen Gems. My Skierons (Eighties/Small HIII. 
ASCAP/Mad Vincent. BMI) ....   15 EMI/13M1)... 44 ASCAP) 

Oh Well (fionheath, ASCAP) 
54 One Way Or Another (Rare Blue/ 

Monster Island. ASCAP) 
75 People Of The Soahrond (Cron 

Kirshner/Blackwood. BMI 
66 Reunited ', Perren Vibes ASCAP)  

Ring My Bell (Two.Krught. BMI) 
76 Rock And Roll Darrow (Silver 

Cloud/ n Pocket/Kind/Cate 
10 Arnenc:na. ASCAP) 
5 Rise (Almir/BadaeA ASCAP) 

Rock 'N' Roll Fantasy (Balita 
16 ASCAP) 

Sad Eyes }Careers. BMI)  
g6 Saturday Night (Radmus/S.C.R.M  

ASCAPI_ 
  59 Shadows in The Moonlight 

36 sE(ChasApprIc> 1/TrEChappell. ASCAP/ 

Shakedown Grulse BMI).. 
  98 She Belimies in me (Angel Wing. 

ASGAPI ... . ...... I 
  18 Shine A L irle Love ( let ene, 

  57 Since I Don t Have You 

  26 Sus(Bpcec'nionnes'(eDwe.b A DS avA eP /Br) oar Patch, 
BMI)   

  2,4 Sweets Foe My Sweet (Rightsongi 
Trio. BMI)  

922 The Noss (Nok 0.831, ASCAP)  
the Devil's Went Down To Georgia 

(Hat Band, BMI)   
  es The Logical Song (Almo/Delicate. 

83 ThiAsSCAls Lone (Crittique. BIAS  
lc) Totally Hot (John Farrar/Irving. 

WI)  
23 Turn Off The Lights (Mighty Three  

BMI)  
  e up On The Roof (Screen Gems. 

EMulTMI)   
We Are Family (Chic. BMI)  

25 Weekends (Global/Almo. ASCAP).. 
We've Got Love (Perren-Vibes, 

7 What Cf,.. Gonna' Do With My 
8 Lome' (Scarab. BMI)   

99 

30 

63 
61 

33 

41 
77 

79 

73 

28 
48 
29 

51 

86 

When You're in love With A 
Beautiful Woman (DebDave. 
BAR)   9 

Where Were You When I Was 
Felling In Love ( Bobby 
Goldsboro/House Of Gold, OW. 
ASCAP/BMI)   31 

Why Leave Us Alone (At Home/ 
Baby Dump, ASCAP)  54 

You Angel You (Ram's Horn. 
ASCAP)  97 

You Can't Change That (Rayaola. 
ASCAP)  12 

You Gonna Make Me Love 
Somebody Else (Mighty Three: 
BMI)   46 

Youngblood (Easy Money, ASCAP)  74 
You Take My Breath Away (Not 

listed)   62 
You're The Only One ( Unichappell/ 

Begonis Melodies/Fedora. BMW., 71 
You've Our Another Thong Corning 

(Blair/ BeilHop. BMI)   70 

A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts Dept. of Billboard. 

ASCAP)  32 Would You Hold It Against Mn B I) 
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E79 CATOI. RECORDS. INC 



ST- 11935 

A new album of subtle melodic rock music 
that stirs up an insatiable desire for more. 

Much more. Quite simply, there's never enough 

Produced by NORBE 



OR WEEK ENDING JU_Y,28, 1979 
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_et 

.111 
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Compiled from National Retail 
Stores by the Music Popularity 
Chart Dept and the Record 
Market Research Dept of 
Billboard 

ARTIST 
Title 
Label, Number ( Dist. Label) 

12 DONNA SUMMER 
Bad Girls 
.Casablanca NBLP-2 7150 

18 IsuPErrrRAro 
'Breakfast In America 
AEM 37138 

7 EARTH, WIND & FIRE 
I Am 
Art FC 35730 (CBS) 

23 CHEAP Tinto( 
Cheap Trick At Budokan 
Epic FE 35795 

SUGGESTED LIST 
PRICE 

13.98 13.98 13.98 

7.98 7.98 7.98 

• 1 

8.98  8.98 8.98 

• 

8.98 8.98 8.98 

5. 5 6 ELECTRIC LIGHT ORCHESTRA 
Discovery 
Jet F2 35769 (CBS) 

• 

8.98 8.98 8.98 

*  6 5 CARS 
Candy-0 
(»litre 58 507 8.98 8.91 8.98 

* 

39 

41 

42 

76 

32 

Jut 

STAR PERFORMER-LPs 
roginteringgreatest proportion-
ate upward progress this week. 

ARTIST 
Title 
Label, Number (Dist. Label) 

4 ABRA 
oulez-Vous 
lantic SD 16003 

5 CHUCK MANGIONE 
/An Evening Of Magic 

  AKM SP 6701  

2 OBIN WIWAMS 
'Reality What A Concept 
'Casablanca NEOP 7162 

SUGGESTED LIST 
PRICE 

Y 
> U 
D a 
CO CC 
ZZ' . 0 

738 

13.98 

8.98 

7.98 7.98 

13.98 13.98 

8.98 8.98 

7 GERRY RAFFERTY 
Night Owl 
hinted Arttsts I1ALA 958 

• 

7.98 7.98 7.98 

40 36 32 DOOBIE BROTHERS 
Minute By Minute 
Warner Bros. OSE 3193  

*mi 2 IUD Devotion 
MM SP 4771 

A 

8.98 

7.98 

8.98 

7.98 

8.98 

7.98 

10 i TEDDY PENOERGRASS 
Teddy 
R F2 36003 (CBS) 8.98 8.98 8.98 

8 8 5 BackGS To The Egg 
Columbia FC 385T-

9 91 6 . 1(ISS 
!Dynasty 
Casablanca NB1P 7152 

• 
8.98 

7.98 

8.98 

7.98 

8.98 

7.98 

15 5 THE KNACK 
Get The Knack 
Capitol SO 11948 

11 7 

13 

• 

7.98 7.98 7.98 17
 1RICKIE LEE IONES Rickie Lee Jones 

Warner Bros. MK 32%  

5 DIRE STRAITS 
.Communique 
Warner Bros Tt 3330 

13 12 33 KENNY ROGERS 
The Gamble-
United Artists LALA 934 

16 5 

• 

7.98 

• 

8.98 

7.98 

8.98 

7.98 

8.98 

THE WHO 
The Kids Are Alright 
MCA 2.11005 

17 11 

111 

7.98 7.98 7.98 

JOHN STEWART 
Bombs Awe. Dream Babies 
OSO RS! 3051' 

12.98 12.98 12.98 

16 14 18 BAD COMPANY 
Desolation Angels 
Swan Song SS 8506 (Atlantic) 

• 

7.98 7.98 7.98 

22 12 CHARUE DANIELS BAND 
Million Mile Reflections 
Epic JE 35151 

21 4 luUEEN 
een, live Killer 

68 702 

• 

8.98 8.98 8.98 

12.98 12.98 12.98 

19 19 6 PETER FRAMPTON 
Where I Shr uld Be 
MM 3710 

20 11 10 ANITA WARD 
Songs Of Love 
Juana 20004 (EK) 

21 18 8 KANSAS 
Monolith 
Kirshner FI 36008 (CBS) 

• 

7.98 7.98 7.98 

7.98 7.98 7.98 

• 

8.98 8.98 

20 7 DAVID BOUE 
Ledger 
RCA AQL I 3251 8.98 8.98 8.98 

23 23 9 McFADDEN & WHITEHEAD 
R 35800 (CBS) 

27 4 

7.98 7.98 7.98 

JONI MITCF ELL 
Mingus 
Asylum % 505 8.98 8.98 8.98 

25 26 5 WIWE & LEON 
One For The Road 
Columbia CC? 

26 25 7 ISLET BRODIERS 
Winner Takes All 
1 Neck PZ 2 3E077 (CBS) 

28 

30 

28 16 

13.98 13.98 13.98 

• 

13.98 13.98 13.98 

ATLANTA RHYTHM SECTION 
Underdog 
Polydor PD1.6200  

VAN HALER 
Van Halen II 
Warner Bros I% 3312 

• 

7.98 

7.98 

7.98 

7.98 

7.98 

7.91 

35 4 SOUNDTRACK 
The Main Dent 
Columbia IS 36115 8.98 

33 7 DIANA ROSS 
The Boss 
Motown M7 923 

32 

64 

31 

2 

17 

NEIL YOURS 
Rust Never Sleeps 
Reprise MS 2255 (Warner Bros ) 

JOE JACKSON 
Look Sharp 
AMA SP 4743 

33 24 CRUSADERS 
Street Life 
MCA 3091 

7.98 7.98 7.98 

8.98 

7.98 

8.98 

7.98 

8.98 

7.98 

49 38 

42 37 57 THE CARS 
Elektra 6E-135 

• 
7.98 7.98 7.98 

43 43 9 SWITCH 
Switch II 
Gordy 67.988 (Motown) 7.98 7.98 7.98 

44 44 17 &Q. 
Disco Night 
Ansia AB 4225 

• 

7.98 7.98 7.98 

45 45 5 CARLY SIMON 
Spy 
Odin SE 506 8.98 8.98 8.98 

46 46 45 BLONDIE 
Parallel Lines 
Chrysalis CM 1192 

A 

7.98 7.98 7.98 

5 SRAM TCHAIKOVSKY 
Strange Man, Changed Man 
Polydor/Radar P01-6211 7.98 7.98 7.98 

12 BLACKFOOT 
Strikes 
Atco SD 38112 (Atlantic) 

12 JAMES TAYLOR 
Flag 
Columbia FC 36058 

7.98 
• 

8.98 

7.98 

8.98 

7.98 

8.98 

61 8 DIONNE WARWICK 
Dionne 
kista AB 4230 7.98 7.98 7.98 

51 52 11 STEPHANIE MILLS 
What Cha Gonna Do With My 
Love 
20th Century t-583 (KR) 7.98 7.98 7.98 

59 4 K.C. & THE SUNSHINE BAND 
Do You Wanna' Go Party 
IA 611 7.98 7.98 7.98 

!ARTIST 
Title 
label, Number ( Dist Label) 

71 1 68 14E1)10(SMMI 
ner Or Later 

Columbia 1C 35813 rni 

82 13 WAN 
ust A Game 
RCA AFL1.3224 

73 70 40 DIU.Y JOEL 
2nd Street 

Columbia FC 35609 

* I me* INKS 
Low Budget 
jAnsta AB 4240  

75 74 16 GRAHAM PARKER 
Squeezing Out Sparks 
Brida All 4223 

2 

O3 

• 

7.98 7.98 7.98 

7.98 7.98 7.98 

• 

8.98 

7.98 

7.98 

8.98 8.98 

7.98 7.98 

7.98 7.98 

100 3 A TASTE OF HONEY 
Another Taste 
Capitol SO 11951 7.98 7.98 7.98 

87 13 MARSHALL TUCKER BAND 
Running Like The Wind 
Warner Bros BSK 3311 7.98 7.98 7.98 

78 71 9 LOU RAWLS 
Let Me Be Good To You 
Pin. 12 36006 (CBS) 7.98 7.98 7.98 

89 NICK LOWE 
Labour Of Lust 
Columbia 1C 36087 7.98 7.98 7.98 

80 77 DONNA SUMMER 
Live And More 
Casablanca NBLP.7119 

• 
12.98 12.98 12.98 

81 81 JOURNEY 
Evolution 
Columba FC 35797 

• 

8.98 8.98 8.98 

83 

114 

80 16 

NILS LOFGREN 
Nils 
MM SP 4756 

VILLAGE PEOPLE 
Go West 
Casablanca NBLP 7144 

7.98 

• 

8.98 

7.98 

8.98 

7.98 

8.98 

84 72 33 THE JACKSONS 
Destiny 
Epic 1E 35552 

• 

7.98 7.98 7.98 

85 73 11 EARL KLUGH 
Heartstrings 
United Artists LIALA 942 (Capitol) 7.98 7.98 7.98 

108 2 STANLEY CLARKE 
I Wanna Play For You 
Nemperor P/2 35680 (CBS) 11.98 11.98 11.98 

53 56 17 SPYRO GYRA 
Morning Dance 
Infinity INF 9004 (MCA) 7.98 7.98 7.98 

97 11 liNNNIE R1PERTON 
Minnie 
Capitol SO 11936 738 7.98 7.98 

54 51 36 POCO 
Legend 
MCA M 1099 7.98 7.98 7.98 

55 57 16 RAYDIO 
Rock On 
dista AB 4212 8.98 8.98 8.98 

65 4 BLUE OYSTER CULT 
Mirrors 
Columbia 1C 36009 7.98 7.98 7.98 

67 2 BOOTSY'S RUBBER BAND 
This Boot Is Made For Funk-N 
Warner Bros MK 3295 7.98 7.98 7.98 

58 47 14 IAN HUNTER 
You're Never Alone With A 
Schizophrenic 
Chrysalis CAR 1214 7.98 7.98 7.98 

59 40 6 DOLLY PARTON 
Great Balls Of Fire 
RCA 81411 -3361 

60 60 5 ELTON JOHN 
The Thom Bell Sessions 
es 13921 

61 39 36 PEACHES & HERB 
2- Hot 
PolydouM1IP P01-6112 

7.98 7.98 7.98 

3.98 3.98 

A 

7.98 7.98 7.98 

86 2 ROBERT PALMER 
Secrets 
Island ILPS 9544 (Warner ) 

63 49 13 WAYLON JENNINGS 
Greatest Hits 
RCA 8141)-3378 

92 

8.98 8.98 8.98 

2 PAT TRAVERS BAND 
Go For What You Know 
Polydor P51 6202 

65 50 8 DIE JONES GIRLS 
The Jones Girls 
P.I.R. 12 35157 (CBS) 

66 66 

67 55 

73 VAN HALER 
Warner Bros BSK 3075 

11 PATTI SMITH 
Wave 
dista AB 4221 

7.98 7.98 7.98 

68 63 9 CON FUNK SHUN 
Candy 
Mercury SRAI I-3754 

34 34 24 BEE GEES 
Spirits Having Flown 
MO RS1.3041 

• 

8.98 8.98 

69 69 

35 29 23 SISTER SLEDGE 
We Are Fart Ay 
Cotillion COT 5709 (Atlantic) 

• 

7.98 7.98 7.98 

70 53 

44 STYX 
Pieces Of Eight 
MO SP 4724 

9 TED NUGENT 
State of Shock 
Epic FE 36000 

• 

738 7.98 7.98 

7.98 7.98 7.98 

7.98 7.98 7.98 

• 
7.98 7.98 7.98 

7.98 7.98 7.98 

7.98 7.98 738 

• 

738 7.98 
• 

8.98 8.98 

7.98 

88 88 10 ROY AYERS 
Fever 
Polydor POI 6204 7.98 738 7.98 

89 75 12 BOB DYLAN 
Bob Dylan At Budokan 
Columbia PC2 36067 13.98 1338 13.98 

90 90 13 

91 91 20 

EMMYLOU HARRIS 
Blue Kentucky Girl 
Warner Bros BSI( 3318 738 7.98 7S8 

GEORGE BENSON 
Irvin' Inside Your Love 
Warner Bros. 211SK-3277 

• 

14.98 14.98 14.98 

92 

93 

85 

84 

11 

30 

NEW ENGLAND 
Infinity INF 9007 (MCA) 

DIRE STRAITS 
Dire Straits 
Warner Bros BSA 3266 

7.98 

• 

7.98 

7.98 

738 

7.98 

7.98 

14 58 7 THE ROCHES 
Warner Bros MK 3298 7.98 738 7.98 

95 95 13 PAT METHENY 
New Chautauqua 
ECM 1.1131 (Warner Bros ) 7.91 7.98 7.98 

96 96 13 TUNA MARIE 
Wild 8 Peaceful 
Gordy 67 986 (Motown) 7.98 7.98 7.98 

97 

98 

83 10 

93 11 

FLASH IN THE PAN 
Epic JE 36018 

GAP BAND 
The Gap Band 
Mercury SRM I I 3/58 

99 

100 

99 32 

78 

7.98 

7.98 

7.98 738_ 

7.98 7.98 

ROD STEWART 
Blondes Have More Fun 
Warner Bros MK 3261 

ORIGINAL BROADWAY CAST 
Sweeny Todd 
RCA/Red Seal *012 3379 

A 

1538 

8.98 

15.98 

8.98 

15.98 

101 101 34 GEORGE THOROGOOD 
Move It On Over 
Rounder 3024 738 7.98 7.98 

102 79 10 ROBERT FRIPP 
Exposure 
Polydor P01-6201 738 7.98 7.98 

103 103 16 ROCKETS 
ESO ml 3047 

8.98 

104 94 19 FRANK ZAPPA 
Sheik Ver Bouti 
Zappa SRL 2 1501 ( Mercury) 

738 7.98 7.98 

13.98 13.98 13.98 

01
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.à.,STAR PERFORMERS: Stars are awarded on the Top LPs Tape chart based on the following upward movement. 1-10 Strong Increase In sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 
111$ 6 positions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week's starred positions are maintained without a s ar if he product is in a holding per od. This will, in some 

cases, block out products which would normally move up with a star. In such cases, products will be awarded a star without the •equired upward movement noted above. • Recording Industry Assn. Of Ame-ca seal for 
sales of 500,000 units (Seal indicated by bullet.) • Recording Industry Assn. Of America seal for sales of 1.000,000 units. (Seal indicated by triangle.) Recording Industry Assn. Of America seal audit available and op-
tional to all manufacturers. 
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#1 Most Added/Billboard. 
THE REDS...INFILTRATING AMERICAS AIRWAVES ON A&M RECORDS &TAPES. 

Sp 1/12 
Produced by David Kershenbaum. Associate Producer: Joe McSorley. Management: Larry Wright r 1979 ARM Records Inc All Rights Reserved. 
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ARTIST 

Title 

Label, Number (Dist. Label) 

POUCE 
Outlandos D'Amour 
MM SP 1753 

116 7 BILLY THORPE 
Children Of The Sun 
Capricorn  CPN 0221  

•  127 6 DR. HOOK 
Pleasure & Pain 
_ Capitol SW 11859 _ _ 7.98 7.98 •  7.98 

< 
> o m < aa' cr _i 
< ab 

ixo 
SM 

c`e")- 136 
(el 
u 

7.98 7.98 7.98 

7.98 7.98 7.98 

118 2 SUN 
Destination Sun 
Capitol  SF 1:941 7.98 7.98  7.98 -4 

I tz 120 88 SOUNDTRACK 
• Saturday Night Fever 
RSO RS 24001 12.98 12.98 12.98 

110 112 4 AMERICA 
Silent Letter 
Capitol SO 11950 7.98 7.98 7.98 

ert* VARIOUS ARTISTS 
Studio 54 
Casablanca NEILP 2 7161 13.98 

• 
112 107 9 HENRY PAUL BAND 

Grey Ghost 
Atlantic SD 19232 7.98 

13.98 13.98 

7.98 

113 113 4 SOUNDTRACK 
Alien 
20th Century 1593 (RCA) 7.98 

*  124 41 TOTO 
Columbia IC 35317 7.98 

115 109 35 EARTH, WIND & FIRE 

The Best Of Earth, Wind & Fire 8.98 

Columbia PC 35617 

*  126 4 LENNY WILLIAMS 
Love Current 
MCA 3155 7.98 

117 117 62 BOB SEGER & THE SILVER 
BULLET BAND 
Stranger In Town 
Capitol-SW 11698 

I* reme 
Columbia IS 36020 

'* 130 8 EDDIE RABBITT 
Loveline 
Elektra  6E181 

*  145 2 MICA TAYLOR 
Columbia 1C 35016  

121 98 7 RONNIE MILSAP 
Images 
RCA 44111-3316 

*  132 35 WIWE NELSON 
Live 
Columbia KU 35612 

123 105 14 GROVER WASHINGTON JR. 
Paradise 
Bekaa 6E 102 

SOUNDTRACK 
Manhattan 

124 121 

125 125 

17 

95 

MAZE 
Inspiration 
Capitol  SW 1:912 

BILLY JOEL 
The Stranger 
Columbia IC 34987 

126 106 58 ROWNG STONES 
Some Girls 
Rolling Stones COC 39108 (Allude) 

NICK GILDER 
Frequency 
Chrysalis CAR 1219 

• 

7.98 

7.98 

8.98 

7.98 

7.98 

7.98 

8.98 

7,98 _ _ 7.98_ 

7.98 7.98 7.98 

8.98 8.98 8.98 

7.98 ' 7.98 7.98 

7.98 

7 98 

11.98 

7.98 
• 

7.98 

7.98 

7.98 

*  137 4 

7.98 

128 115 

*  169 

20 

130 129 

131 131 

AMII STEWART 
Knock On Wood 
Anula America SW  50051 

2 IAN DURY & THE BLOCKHEADS 
Do It Yourself 
Stitt/Epic 1E 36101  

35 BARRY MANILOW 
Greatest Hits 
Arista A21 8601 

14 I MOLLY HATCHET 
Epic 1E 35317 

132 119 

133 133 

134 128 

135 135 

20 ALLMAN BROTHERS BAND 
Enlightened Rogues 
Capricorn CPN 0218  

63 SOUNDTRACK 
Grease 
RSO RS 2 1002 

12 HEAMAVE 
Hot Property 
Epic FE 35970  

10 KENNY ROGERS 
; Fen Years Of Gold 

-anted Mists LIALA 835 (Capitol; 

7.98 

7.98 

13.98 

• 
7.98 
• 

8.98 

12.98 

8.98 

7.98 

7.98 7.98 

7.98 7.98 

11.98 11.98 

7.98 7.98 

7.98 7.98 

7.98 _ 7.98 

7.98 7.98 

7.98 7.98 

7.98 7.98 

IS 
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ot STAR PERFORMER -LPs 
oe registeringgreatest proportion-
sj ate upward progress this week 
c 

ARTIST 

Title e Label, Number (Dist. Label) 

3 LARRY GRAHAM & GRAHAM 
CENTRAL STATION 
Star Walk 
Warner Bros UK 3322 
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SM 
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ARTIST 

Title 

Label, Number (Dist. Label) 

147 2 J. GEILS BAND 
Best Of J. Geils Band 
Atlantic SD 19231 

138 140 5 SIAOKEY ROBINSON 
Where There's Smoke 
linda 17 366 (Motown)  7.98 _ 7.98 

139 Ill 5 DEVO 
Duty Now For The Future 
arner Bros BSK 3337  

140 122 14 , SYLVESTER 
Stars 

_ Fantasy F9579 
141 104 6 CAROLE KING 

Touch The Sky 
_ capitol SW 11953 _ 

*  162; 2 NORMAN CONNORS 
Invitation 
Arista AB 4216 

* cm* CANDI STATOR Chance 
Warner Bros BSA 3333 

*  154 2 MASS PRODUCTION 
In The Purest Form 
Cotillion SD 5211 (Atlantic) 

147 

148 

151 

152 151 

1531 149 

165 2 BLACKJACK 
Polydor PD) 6215 

156 10 ' HERMAN BROOD & HIS WILD 
ROMANCE 

1441 41 VILLAGE PEOPLE 
Cruisin' 

L. Casablanca NBLP 7118 
110 10 McCOY TYNER 

Together 
Mlestone M 9087 (Fantasy) „,=,e PATRICK HERNANDEZ 
Born To Be Alive 
Columbia 1C 36100 

cm> EDWIN STARR 
HAPPY. Radio 
2Gth Century 591 (RCA) 

150 9 BAD COMPANY 
Bad Company 
Swan Song SS 8410 (Atlantic) 

16 EVELYN "CHAMPAGNE" KING 
Music Box 
RCA AFL1 3033 

9 THIN LITZY 
Black Rose 
Warner Bros BSI( 3338 

154 139 24 ANNE MURRAY 
New Kind Of Feeling 
Capitol SW 11849 

15 143 16 KENNY ROGERS & DOME WES1 
Classics 
landed Artists UALA 916 ( EMI) 

156j 142 

15 

15 

168 

160 

152 

25 RICK JAMES 
Busting Out Of L. Seven 
Gordy G7 981 ( Motown) 

3 RALPH MacDONALD 
Counterpoint 
Marlin 2229 11K) 

2 ERIC GALE 
Part Of You 
Columbia IC 35715 

30 GLORIA GAYNOR 
Love Tracks 
Polydor PD 1 6184 

16 158 19 SUZI QUATRO 
If You Knew Suzi 
RSO RS! 3044 - 

*  181 2 MAXINE NIGHTINGALE 
Lead Me On 
standsong 13/0. I 3404 (RCA)  

One Of A Kind 

- - 
1 123 4 BILL BRUFORD 

7.98 7.98 Pcitydor PD1 6205 
* um*  CAMEO 

Secret Omen 
13.98 13.98 -4 Chocolate City CCU 2008 (Casablanca) 

174 269 PINK FLOYD 
7.98 7.98 Ng Dark Side Of The Moon 

  'lamest SUAS 11163 (Capitol)   

808 8.98 

12.98 12.98  

8.98 8.98 

7.98 7.98 

166 

mus. 
178 

175 2 THIRD WORLD 
The Story's Been Told 
stand ILPS 8569 (Warner Bros ) 

7.98  7.98 7.98_ 

7.98 7.98   7.98  

7.98 7.98 7.98  

7.98 7.98 7.98 

7.98 7.98 7.98 

7.98 7.98 7.98 

169 153 11 DIXIE DREGS 

7.98  
Night Of The Living Dregs 

1_ 
. Capricorn CPN 0216  

7.98 7.98 7.98  IA. 7.98 7.98  

111=ele  IGolTng9ihrourlEle Motions 
inimny INF 901 (MCA)  7.98  7.98 7.98  

7.98  7.98 7.98 171 157 ; 13 ORLEANS 

Forever 
I   Infinity INF 9006 (MCA) 7.98 7.98  7.98 

7.98_  so, 
*  182 2 RICK WAKEMAN 

Rhapsodies 
MIA SP 6501 7.98 7.98 7.98 

7.98 7.98 7.98 

7.98 

• 

8.98 

7.98 , 7.98 

8.98 8.98 

708 7.98 7.98 

7.98 7.98 7.98 

7.98 7.98 7.98 

7.98 7.98 7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

• 

7.98 

7.98 

7.98 7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

• 

7.98 

7.98 

141- 15 JAY FERGUSON 
Real Life Ain't This Way 
Asylum 6E 158 
SNIFF 'N' THE TEARS 
Fickle Heart 
Atlantic SO 19242 

2 SOUNDTRACK 
7he Muppets 
Mantic SO 16001 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 7.98 

7.98 7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

• r=1 SCORPIONS 
Love Drive 

_Mercury SRMI 3795 

174 166 9 CLAUDIA BARRY 
Boogie Woci.• Dancin' Shoes 
I Chrysalis CAS • 

175 167 7 RENAISSANCE 
Azure "D" Or 
Sire 50k-6068 (Warner Bros ; 

176 148 9 RANDY VANWARMER 
Warmer 

  Bearsalle BRK 6988 (Warner) 

187 35 BARBRA S1REISAND 
Greatest Hits Vol. II 
Columbia PC 35679 

178 155 12 MANFRED MANN 
Angel Station 
Warner Bros MK 3302 

179 179 

1801164 

24 ANGELA BOFIU. 
Angie 
Ansta/GRP 5000 (Arista) 

20 HERBIE HANCOCK 
Feets Don't Fail Me Now 
Columbia 1C 34764 

181 146 5 DELBERT McCUNTON 
Keeper Of The Flame 

_Capricorn CP11 0223 

L  WARNES 
Shot Through The Heart 
Aislo AB 4217 

183 134 12 RON WOOD 
Gimmie Some Neck 
Columbia IC 35702 

184 172 35 ERIC CLAPTON 
Backless 
RSO 1.3039  

mme GIBSON BROS. 
Cuba 
Island ILPS 9579  (Warner BM ) 

186 17 LINDA CUFFORD 
Let Me Be Your Woman 
riso RS 2.3902 (RSO) 

187 138 4 STEVE HACKETT 
Spectral Mornings 
Chrysalis CAR 1223 

163 

188 159 4 CAPTAIN SKY 
Adventures Of Captain Sky 
AVI 6042 

189 18 

90 

189 

190 

TUBES 
Remote Control 
MM SP 1751 

35 CHIC 
C'Est Chic 
Atlantic SD 19209 

7.98 7.98 7.98 

7.98 7.98  7.98 

7.98 7.98 7.98 

7.98 7.98 _ 7.98 

8.98 8.98 8.98 

7.98 7.98 7.98 

7.98 7.98 7.98 

7.98 7.98 7.98 

7.98 7.98_ 7.98 

7.98 7.98 7.98 

7.98 

• 

8.98 

7.98 

11.98 _ 

191 180 8 WET WIWE 
Which One's Wdlie 
Epic 1E 35794  

192 25 JOE SAMPLE 
Carmel 
MCA aa 1126 

184 

193 188 34 

194 186 6 

OU VIA NEWTON-JOHN 
Totally Hot 
MCA 3067  

PURE PRAIRIE LEAGUE 
Can't Hold Back 
MCA AFL1 3335 

7.98 

7.98 

7.98 

• 

7.98 

7.98 

7.98 7.98 

8.98 8.98 

7.98 7.98 

11.98_ 11.98 

7.98 7.98 

7.98 7.98 

7.98 7.98 

7.98 7.98 

7.98 7.98 

7.98 7.98  7.98 

• 

7.98 7.98 7.98 

7.98 7.98 7.98 

195 16 177 FOXY 
Hot Numbers 
Dash 30010 (IR) 7.98 7.98 7.98 

96 196 37 NICOLETTE 
Warner Bros 85K 3243 

• 

7.98 7.98 7.98 

197 59 LITTLE RIVER BAND 
Sleeper Catcher 
Capitol SW 11783 

• 

7.98 7.98 7.98 

98 185 16 WAR 
The Music Band 
NG 3085 7.98 7.98 7.98 

99 194 9 JOHN KLEMMER 
Brazilha 
MCA 1116 

200 195 56 FOREIGNER 
)ouble Vision 
xtixxbc SD 19999 

7.98 

7.98 

7.98 7.98_ 

7.98 7.98 

TOP LPs &TAPE Con Fu k Shun  68 Molly Hatchet 131.187 LTD  41 Renaissance 175 
Norman Connors 142 Heatwave 134 Ralph MacDonakl 157 Minaie Riperton  87 

ti - Z ( LISTED EX ARTISTS) Crusaders  33 Henry Paul Band 112 Chuck Mangione  37 Smokey Robinson 138 
Charlie Daniels Band  17 Patrick Hernandez 149 Barry Nianilow 130 The Roches  94 

A TasteOf Honey  76 Des° 139 Hot Chocolate 170 Teena Marie  96 Rockets 103 
Abbe  36 Dire Straits 12,93 Ian HJnter   58 Mass P•oduction 144 Kenny Rogers 13,135 
Allman Brothers Band 132 Dixie Dregs 169 Isley Brothers  26 Maze 124 Kenny Rogers & Dottie West 155 
A.merica 110 Doobie Brothers  40 Joe Jackson  32 Delbert McClinton 181 Scorpions 173 
AtlanteRhytten Section  27 Dr. Hook 107 Jackesns  84 McFadden & Whitehead  23 Rolling Stones 126 
Roy Ayers  88 Ian Dury & The Blockheads 129 Rick James 156 Pat Metheny  95 Diana Ross  30 
Bad Company 16,151 Bob Dykin  89 Waylon Jennings  63 Stepheee Mills  51 Joe Sam* 192 
Claudia Barry 174 Earth, Wind & Fire 3, 115 Billy Joel 73,125 Ronnie Milsap 121 Bob Seger & The Silver Buliet Band . . 117 
Bee Gees  34 Electric Light Orchestra-. ............. -.... 5 Elton John  60 Joni Mitchell  24 Carly Simon  45 
George Benson  91 Jay Ferguson 166 Olivia Neovtion.John 193 Anne Murray 154 Sister Sledge  35 
Blackfoot  48 Flash In The Pan  97 Rickie Lee Jones  11 Willie Nelson 122 Putt: Smith  67 
Blackjack 145 Foreigner 200 The Jones Girls  65 New England  - 92 Rex Smith  71 
Blondie    46 Foxy 195 Journey  81 Maxine Nightingale 161 Soundtrack: 
Blue Oyster Cult  56 Peter Frampton  19 Kansas  ; TtiNcent  70 Ahen 113 
Angela Bofill .  179 Robert Fripp 102 K.C. & The Sunshiee Band  o  171 Grease 133 
Bootsy's Rubber Band  57 Eric Gale 158 Carole King 141 Robert Palmer  62 Manhattan 118 
David Erowoe  22 Gap Band  98 Evelyn "Champagee" King 152 Graham Parker  75 The Main Event  29 
Herman Brood & His Wild Romance....146 Gloria Gaynor 159 Kinks  74 Dolly P.orton  59 The Muppets 168 
Bill Bruford 162 J. Geils Band 137 Kiss  9 Peaches & Herb  61 Saturday Night Fever 109 
Cameo 163 Gibson Bros 185 John Klemm« 199 Teddy Pendergrass  7 Sniff ' N' The Tears 167 
Captain Sky .  188 Nick Gilder 127 Earl Klugh  164 Spyro Gyre.  53 11: PpocinknFloyd  
Cars 6,42 Larry Graham & Graham The Knack    54 Echen Star 150 
Cheap Trick  4 Centrad Station  136 Nicolette Larson 196 Police 105 Candi Staten 143 
Chic 190 G.Q  44 Pure Prairie League 11.e ( n  S ?uis Quatro 160 AmiiStewart 128 
Stanley Clarke  86 Van Helen 28,66 Little River Band  18 Johr Stewart  15 
Eric Claceton 184 Herbie Hancock 180 Nils Lofgren  82 Eddie Rabbit, 119 Rod Stewart  99 
Linda Clifford 186 Einmyle. Harris  90 Nick Lowe  79 Gerry Rafferty  39 Barbra Streisand 177 

LOU Rawls  71 Styx  69 

Every care /or W. accuracy of suggested list prices has been taken Billboard doks not assume responsibility tor errors or omissions Raydio  55 Donna Summer 1,80 
• RECORDING INDUSTRY ASSN. OF AMERICA seal for Niles of 500 000 units AFECORDING INDUSTRY ASSN OF AMERICA seal for sales of 1.000,300 units Sun 108 

Supertramp  2 
Skvitcri   43 
Sylvester 140 
James Taylor  49 
Mick Taylor 120 
Bram Tchaikovsky  47 
thin Lizay  153 
Third World 165 
George Thoyogood 101 
Billy lhorpe 106 
Toto 114 
Pat Travers Band  64 
Triumph  72 
Tubes 189 
Marshall Tucker Band   77 
Various Artists ill 
Village People 83. 147 
McCoy Tyner 148 
Randy Vanwarrner 176 
Rick Wakeman 172 
War  198 
Anita Ward  20 
Jennifer Warnes 182 
Dionne Warwick  50 
Groves Washington ir 123 
Lenny Williams  116 
Robin Williams  38 
Wet Willie  191 
The Who  14 
Willie & Leon  25 
Wings  8 
Ron Wood 183 
Neil Young  31 
Frank Zappa 104 
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 Late General News  

FAMlL AFFAIRS—TK / Alston recording artist Betty Wright hits a high note 
as her daughter, Namphuyo Aisha McCrae, 2, serves up some doo-wahs of 
her own. Daughter was helping her mother out during a recent session at 

TK's studios in Hialiah. 

Closeup 
• Continued from page 52 
is predictable enough to make you 
ready, willing and able to hum the 
refrain at the right moment. 
"Heartbeat" carries the same mes-

sage along, although it's written out-
side the group. It's another mid-'60s 
rockabilly rouser born again in the 
twilight of the 1970s. "Siamese 
Twins" will be a cult favorite no 
doubt. It bespeaks the sort of myste-
rious, prophetic lyric that can be 
mistaken for nonsense at first 
glance. It's the song literary types 
will have the most fun with. 

"Lucinda" is yet another com-
plaint about the wiles of teenage 
vamps, girls who are "not a child" 

but who nevertheless are "bitter. 
don't ask me why. ""That's What The 
Little Girls Do" takes this basic, age-
less plaint further, instilling it with 
venom and another strong melody. 

"Frustrated" is more the Rolling 
Stones' answer to "Sharona." "She'll 
make you weak, out of breath and 
feeling close to death" the lyrics go, 
swinging like sharp pendulum 
blades between bursts of guitar, the 
incessant slap of drums and occa-
sional shrieks from the vocalist. 
The old "one-two-one-two-three" 

combination returns to box the pub-
lic ear, and just in time for the 1980s 
The more things change, the more 
they.... DICK NUSSER 

When the "Coach Charter Company of the Year" with 
20 of the most luxuriously fashioned, custom-
designed, sleek, modern touring buses ever put on 
the road throws in 3 million dollars in liability 
insurance ... they're backing their service and your 
tour—to the hilt! And they don't stop there! 

Oonexions, the only custom coach company authorized by the I.C.C. for interstate 
carr-age, owns, maintains and constantly updates the world's largest fleet of new diesel 
powered MCI's specifically built for touring talent with all the conveniences of home built 
in . video & audio cassettes, color TV, AM/FM quad, CB radio, air conditioning, 
telephone, & combination safe. All in roomy, stunning interiors, unsurpassed for quality 
and comfort. Huge rear staterooms, spacious front lounge areas, sleeps 10 to 15 
comfortably. From gig to gig —Oonexions guarantees your safe, prompt arrival. (aoogt 
used coaches for sale.) For details call Gaspar Damanti at (201) 803-5140 

'Pronounced connectens 57 County Avenue, Secaucus, N.J. 07094 

InsideTrock   
In less than a fortnight, Phonogram Distributing will 

boost its singles price to $ 1.49.... You can tell the belts 
are tightening fiscally. Lunch and dinner invitations wane 
and there's a sudden downturn in free concert ducats, and 
post-concert soirees are only memories  Maybe it's no 
surprise that EMI needed Paramount dollars to bail out 
its balance sheet and pay its dividend, if the company's 
latest artist binder is an example. Singer Phil Rambow's 
pact specifies a guaranteed quantity of beer for each al-
bum he delivers. Now that's the sort of negotiating which 
sits well with financial analysts everywhere. 

Stevie Wonder, a close friend of the late Minnie Riper-
ton, wrote a song for her, "Minnie Get Well Soon" which 
he sang to her in person at the hospital in Los Angeles 
the night before she died. Wonder and Jose Feliciano, 
were among the artists calling Minnie at the hospital and 
they both sang tributes to her at her funeral service Sun-
day ( 15) in L.A. 

Hospitalized July 10, she did not suffer any pain, ac-
cording to manager Ken Fritz, because of the medication 
she was given. She watched videotapes of her last Mike 
Douglas tv appearance and of Feliciano's tribute to her 
on a recent "Tonight Show" the day before she died. 
NBC had rushed a videotape of the "Tonight" shot and 
Capitol provided the playback equipment. 

In what may be a radio first, VVNEW-FM in New York 
is broadcasting live three different concerts from three 
different venues—all in one night Thursday (26). In con-
junction with A&M the station is broadcasting the con-
certs of Joan Arrnatrading, live from the Beacon Theatre; 
Squeeze, live from Club 57, and Tim Curry, from the 
Bottom Line. 
At least 41 persons were injured, three seriously, when 

a routine promotional visit by 20th Century artist Step-
hanie Mills turned into a riot at the Wiz Records store in 
Queens. An estimated 3,000 fans crowded near the store 
to get a glimpse of her when an attempt by a mounted 
policeman to control the crowd backfired and a score of 
persons was pushed through a plate glass window. Mills, 
swathed in bandages, was packed off in an ambulance to 
escape the crowd and was not injured. She later visited 
some of the hurt in a local hospital. 
Record Industry Record: Tom Lovell Sr., chairman of 

the board, Brown Record Distributors, Buena Park, 
Calif., one-stop, is retiring after 35 years of industry serv-
ice. He started as a Whittier, Calif. retailer. ... Herman 
Cats of Polygram's marketing coordination staff, %ant, 
Holland, is putting together a cookbook of recipes, pro-
vided by the behemoth's acts from all over the globe. 
Tome should hit the stands before Christmas. 
Remember the simultaneous multiple singles releases 

on Moby Grape? Atlantic has come up with another 
monumental gimmick on the forthcoming Led Zeppelin 
album. They are shipping the albums poly bagged with a 
plain brown wrapper around the album. The customer 

doesn't know until he tears off the shrinke rap and brown 
paper which of four different albums covers he has. 
Sounds like another George Saloy ich brainstorm. 

Now we hear that NARM is contemplating a Hall of 
Fame, but we can't determine if it's for industryites or for 
artists.... Don't expect to hear from any of your friends 
at Arista from about Aug. 15-19. Clive's Clan will be con-
vening in Puerto Rico.... Track found Ray Watson, for 
years a Seattle industry wholesaler, at Sound Record & 
Tape Distributing, where he's working as director of op-
erations for the Gull Industries- owned enterprise. Gull 
also has acquired his four Music Menu stores in Wash-
ington and Alaska. 

The Univ. of Wyoming has set aside a room in its Music 
Dept. building to house composer Walter Scharrs 
memorabilia. ... Mickey Goldsen's Atlantic Music has 
acquired the copyrights in Charlie Barnet's Indigo Mu-
sic, which include "Redskin Rhumba" and "Sky liner." 

Tenor Of The Times: Talent Industry Placement, the 
Frank Miko-J.J. Jordan employment agency begun 60 
days ago, has had to double its office space in Holly-
wood. ... Speaking of terminations, severance pay is 
being slashed and in some cases, there isn't any. ... 
Springboard International and its affiliated companies 
continue as debtors in possession of their budget record 
business pending resolution of their Chapter XI bank-
ruptcy case. A hearing is slated Tuesday (24) before 
Bankruptcy Judge D. Joseph DeVito in Newark to decide 
whether to liquidate the business or accept a plan of ar-
rangement for paying off the creditors. ... The L.A. 
NARAS chapter holds five Tuesday night sessions on the 
industry starting Tuesday (24) at the Musicians' Union 
auditorium in Hollywood. The stipend for the five th ree-
hour sessions is $25. Details from (213) 843-8253. ... 
Linda and Dick Justham host friends Saturday, Aug. 4. at 
their farm in Carnation, Wash. Justham is a partner in 
DJ's Sound City store chain. 

Atlantic has simultaneous merchandising and sales 
and promotion contests for Abba's "Voulez-Vous" album, 
running through Aug. 10. There are $ 100 and $50 prizes 
for each branch area in both and national prizes of $200 
and $ 100.... Speaking of contests, the most bizarre is the 
current Kinks' contest, engineered by Maury King of 
Arista, Seattle. The three Eucalyptus stores in greater 
Seattle have put up store displays, the center of which is 
a giant white backdrop, against which contestants come 
into the Paul Pennington stores and are photographed in 
what they hope is the kinkiest costume. Store employes 
take the photo, which is then entered in the competition. 
Winner gets $ 1,000 in merchandise, contributed by mer-
chants in a local mall. 

Dolph Rempp and Ken Berry of Studio Instrument 
Rentals. Hollywood, have opened the Sailing Ship Res-
taurant on the Embarcadero, San Francisco. 

Carter's Energy Plan Draws Support 
• Continued from page 55 
oil on the shelves to sap energy, 
rather than create energy. We're big 
energy users and our chief product 
comes from the source of energy. As 
a manufacturing entity we now have 
the obligation not to over manufac-
ture and not to overship, something 
we've all been guilty of collectively 
in the industry." 
Notes Dennis White, vice presi-

dent of marketing at Capitol: 
"We've adjusted our thermostats 
and are encouraging our employes 
to take car pools and that sort of 
thing. Basically it has to be an inter-
nal kind of approach. Curtailing or 
shortening artist tours is really more 
in the province of the act or the man-
ager. 

"Frankly, we haven't discussed 
energy at any of the marketing meet-
ings. I doubt whether it will have an 
effect on all releases." 

'Evita' Due Soon 
LOS ANGELES—MCA Records 

will release the American recording 
of "Evita" next month. The double 
LP will contain all the new material 
written for the domestic production. 
Tim Rice and Andrew Lloyd 

Webber are producing the project, 
which involves more than 80 musi-
cians and the full company of 46 
singers. 

"Evita" is a musical based on the 
life story of the legendary Argentine, 
Eva Peron. 

The increasing availability of 
gasoline has lessened fears among 
retailers in the East, who are only be-
ginning to assess the impact of en-
ergy-conserving store temperatures 
of 78 degrees. Jay Knox of Knox 
Record Rack Co., who operates 
three retail shops in Knoxville, 
Tenn., comments that his new 8,500 
square foot store was "bumper to 
bumper" with people on Saturday 
(14), the biggest traffic since the 
store opened in April. "The tem-
perature hit at least 87 degrees, al-
though in the back we kept within 
the President's guidelines. They've 
got to take store traffic into ac-
count." 

The energy shortage has not hurt 
supplies of PVC, the basic plastic 
compound from which records are 
manufactured, but crude oil in-
creases have raised the price, with 
Tennaco, a major supplier now 
charging 38 cents a pound for the 
resin and 52 cents a pound for the 
pellets. A company spokesman pre-
dicts that as the price of raw petro-
leum products continues to go up, so 
too will the price of vinyl. 
So far, because of the economic 

slowdown in the industry, Tennaco's 
sales of PVC to pressing plants has 
been down about 6% this year, esti-
mates Guy Disch, director of mar-
keting for the company. 

Martin Kirkup, A&M's vice presi-
dent of artist development, says that 
certain tours are being postponed 

and/or cancelled due not so much to 
the energy crisis but out of econom-
ical considerations. 

"It all depends on how good the 
tour managers are and if they can 
plan routes around gas rationing," 
he says. 

Kirkup notes that there are fewer 
tours in progress this summer and 
looks to a greater amount of regional 
touring instead of national. 

NARAS Offers 
L.A. Lectures 
LOS ANGELES—The local chap-

ter of NARAS is sponsoring a series 
of five lectures and rap sessions on 
the recording business. The first is 
Tuesday (24) at 7 p.m. with the oth-
ers following on successive Tuesdays 
until Aug. 21. 

Held at the Musicians Union Au-
ditorium at 817 Vine St.. the ses-
sions' topics include songwriting 
and publishing, producing, market-
ing and merchandising, recording 
and publishing contracts, and art-
ists. Scheduled speakers are John 
Braheny and Len Chandler of the 
Alternative Chorus Songwriters 
Showcase, producer Brooks Arthur, 
Casablanca vice 'president of busi-
ness affairs Dick Ettlinger, Skip 
Miller. vice president of national 
promotion for Motown, and others. 

Tuition for the series is $25. 
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COUNTRY LOVIN WOMAN 
OH! COUNTRY LOVIN WOMAN 
YOU HAVE SURELY MADE ME SEE 
THAT LIVIN IN THE COUNTRY 
IS WHERE I WANT TO BE 

NOW I KNOW THE ANSWER 
WHY THE COUNTRY HOLDS MY KEY 
IT'S YOU' COUNTRY LOVIN WOMAN 
YOU' SURE KNOW HOW TO PLEASE 

CHORUS OH' COUNTRY LOVIN WOMAN' 
YOU'LL DO IT EVERY TIME 
OH' COUNTRY LOVIN WOMAN' 
WON'T YOU" PLEASE. PLEASE. BE MINE' 

I KNOW YOU THINK I AM FOOLIN 
AND IT'S JUST MY CITY LINES 
THAT I AM JUST A TRAVELIN SALES MAN 
WHO'S BEEN DRINKING TOO MUCH WINE 

THAT I'VE COME HERE FROM THE CITY 
WITH JUST ONE THING ON MY MIND 
TO SLEEP WITH YOU AGAIN 
AND BE GONE IN THE MORNING BY NINE 

CHORUS OH' COUNTRY LOVIN WOMAN' 
YOU'LL DO IT EVERY TIME 
OH' COUNTRY LOVIN WOMAN' 
WON'T YOU" PLEASE, PLEASE. BE MINE' 

I LOVE YOU COUNTRY WOMAN 
AND YES, I'VE HAD MY WINE 
YES, I'VE COME FROM THE CITY 
AND YES, IT'S ON MY MIND 

BUT OH' COUNTRY LOVIN WOMAN 
THIS TIME I HAVE A SURPRISE 
I'VE BROUGHT ALL MY BELONGINGS 
IN THAT U-HAUL TRUCK OUT SIDE 

CHORUS: OH' COUNTRY LOVIN WOMAN' 
YOU'LL DO IT EVERY TIME 
OH' COUNTRY LOVIN WOMAN' 
WON'T YOU'? PLEASE. PLEASE, BE MINE' 

THAT WAS YESTERDAY 
CHORUS WE WERE YOUNG AND IN LOVE 

AND WANTED IT THIS WAY 

WE WERE FOOLING EACH OTHER 

WITH OUR OWN LITTLE PLAY 
YES, THAT WAS YESTERDAY 

THERE WAS SO MUCH INSIDE OF US 

THEN THERE WAS SO LITTLE TO SAY 

THERE WAS A LOT OF LOVE IN US 

BUT WE COULDN'T MAKE IT STAY 

KNOWING THE ENDING WAS COMING OUR WAY 

TO OUR FANTASIES AND ROMANTIC PLAY 

A FEELING OF SORROW ON THAT DAY 

WE HAD LOST SO MUCH IN EVERY WAY 

CHORUS WE WERE YOUNG AND IN LOVE 

AND WANTED IT THIS WAY 
WE WERE FOOLING EACH OTHER 

WITH OUR OWN LITTLE PLAY 

YES. THAT WAS YESTERDAY 

BUT AS LOVE WOULD HAVE IT IN THIS PLAY 

I GUESS. THERE COULD BE NO OTHER WAY 

FOR NOW WE ARE BOTH DESTINED AND LIKELY TO 
PAY 

FCR WE CLOSED THAT CURTAIN THAT VERY DAY 

TO OUR FANTASIES AND ROMANTIC PLAY 

CHORUS. WE WERE YOUNG AND IN LOVE 

AND WANTED IT THIS WAY 

WE WERE FOOLING EACH OTHER 

WITH OUR OWN LITTLE PLAY 

YES. THAT WAS YESTERDAY 

DISCO 
LADY'S COMIN 

CHORUS: OH! PLEASE DISCO LADY! 
DON'T YOU EVER STOP? 
OH! YEN DCSCO LADY! 
YOU'RE MAKIN ME SO HOT! 

DISCO LADY'S COMIN 
SHE'S COMIN TO YOUR TOWN 
SHE'S THE ONLY DISCO LADY 
WITH A BODY FULL OF SOUND 

DISCO LADY'S LOOKIN 
SHE'S LOOKIN ALL AROUND 
LOOKIN FOR SOME ACTION 
SHE'LL BE LOOKIN IN YOUR TOWN 

CHORUS: OH! PLEASE DISCO LADY! 
DON'T YOU EVER STOP? 
OH! YEH DISCO LADY! 
YOU'RE MAKIN ME SO HOT! 

SO ALL YOU GUYS A STRUTTIN 
ABOUT YOUR LOCAL TOWN 
ALWAYS STOPPIN IN THE DISCOS 
JUST SEEIN WHO'S AROUND 

BETTER GET YOUR ACT TOGETHER 
I MEAN REALLY GET IT DOWN 
CAUSE DISCO LADY'S COMIN 
SHE'S COMIN TO YOUR TOWN 

CHORUS: OH! PLEASE DISCO LADY! 
DON'T YOU EVER STOP? 
OH! YEN DISCO LADY! 
YOU'RE MAKIN ME SO HOT! 

SHE'LL BE CHECKIN OUT YOUR ACTION 
JUST SEEIN WHO'S AROUND 
SHE'LL BE DOIN LOTS OF STRUTT IN 
SO DON'T YOU BE OUT OF TOWN 

CAUSE SHE'S THE DISCO LADY 
THE TALK OF EVERY TOWN 
SHE'S THE DISCO LADY 
WHO'S KNOWN FOR MILES AROUND 

DISCO LADY'S COMIN 
SHE'S COMIN TO YOUR TOWN 
DISCO LADY'S COMIN 
SHE'S COMIN TO GET DOWN 

CHORUS: OH! PLEASE DISCO LADY! 
DON'T YOU EVER STOP? 
OH! YEN DISCO LADY! 
YOU'RE MAKIN ME SO HOT! 

NATURAL HIGH 
BEEN KNOWING THE ANSWER 
FOR OH! SO LONG 
EXPRESSING MY FEELINGS 
MY LOVE WAS SO STRONG 

COULDN'T OUESTION MYSELF 
NEVER THOUGHT YOU'D BE GONE 
OH' HOW WE PLAYED 
YOUR FAVORITE LOVE SONG 

CHORUS LOVE'S THE ONLY ANSWER 
JUST GIVE IT A TRY 
WHEN PEOPLE ARE IN LOVE 
IT'S SUCH A NATURAL HIGH 

OUR DAYS ARE SADLY OVER 
WHERE DID WE GO WRONG 
I WISH YOU WOULD HAVE LISTENED 
TO THAT LITTLE LOVE SONG 

THE ONE YOU KEPT ON PLAYING 
ALL NIGHT LONG 
THE ONE YOU KEPT ON SINGING 
INTO THE EARLY MORNING DAWN 

CHORUS LOVES THE ONLY ANSWER 
JUST GIVE IT A TRY 
WHEN PEOPLE ARE IN LOVE 
ITS SUCH A NATURAL HIGH 

LAST NIGHT WAS LONG AGO 
I CAN STILL HEAR YOU SAY 
WHY LISTEN TO THE WORDS 
JUST LET THE MUSIC PLAY 

OH' BABY. THERE WILL BE A NEXT TIME 
YOU'LL HEAR A LOVE SONG PLAY 
PLEASE' JUST STOP AND LISTEN 
TO WHAT IT HAS TO SAY 

MIGHT BE YOUR FAVORITE LOVE SONG 
BEING SUNG A DIFFERENT WAY 
SAYING LOVE'S THE ONLY ANSWER 
LOVE'S THE ONLY WAY 

CHORUS LOVE'S THE ONLY ANSWER 
JUST GIVE IT A TRY 
WHEN PEOPLE ARE IN LOVE 
ITS SUCH A NATURAL HIGH 

"UNKNOWN STAR" 
OH! WOMEN LET ME SAY 
NOW THAT I CAN FINALLY SEE 
ME WORKING FOR A LIVING 
JUST WON'T SET ME FREE 

CHORUS: 'CAUSE I AM A PIANO MAN 
WITH A FANTASY FOR THE KEYS 
JUST AN UNKNOWN STAR 
WHO'S RISING FROM HIS KNEES 

FOR ME TO RAISE A FAMILY 
AND TRY TO MAKE IT THREE 
I TOLD YOU LONG AGO 
HOW IT WAS GOING TO BE 

I'VE GOT THESE SONGS 
THEY'RE ALL HITS TO ME 
IT'S TIME TO CHECK ON OUT 
AND SEEK MY FANTASIES 

CHORUS: CAUSE I AM A PIANO MAN 
WITH A FANTASY FOR THE KEYS 
JUST AN UNKNOWN STAR 
WHO'S RISING FROM HIS KNEES 

ME WORKING FOR A LIVING 
WILL JUST KEEP ME ON MY KNEES 
I TOLD YOU LONG AGO 
HOW IT WAS GOING TO BE 
THAT MY PIANO COMES FIRST 
AND THEN MY FANTASIES 

CHORUS: 'CAUSE I AM A PIANO MAN 
WITH A FANTASY FOR THE KEYS 
JUST AN UNKNOWN STAR 
WHO'S RISING FROM HIS KNEES 
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Thele's a glowing difference on rock's first digital album: Ry Cocder's rich and vibrafit . 

music has undergone a revolution in sound. It's clianer, brighter, mOre dur ensional .;IX) 
it's -ive! As Ry explains it, " For the first time 'You hear back exactly what you played_ 
Instead of noise, you hear each little sound perfectly. Digital Clatifies each instrum27it 
so tremendonsly that you seem to hear spaced a little air in there, instead of that awful. 
wall all the time. It's very dramatic on di-urns because of the peaks—the highs and the 

lows that it gives you. For guitars, the textures really come out. Yon get that real fing;.r-

choni skin sound; that brushy feel. On vocals, too, you get the edgc1.' Hear the differen:e. 
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