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Peaches Chain Shifts To
Local Distributor Buying

Old Hits, Live
LPs Dominate

By ROMAN KOZAK

NEW YORK- It the names and tunes under
the Christmas tree this year sound a | ttle fa-
miliar, it1s because this season. more than pre-
vious.y. a large portion of holiday product
consists of either greatest hits or live albums
from superstar artists.

Already released or soon 1o he released are
more than 25 such packages in the pep field.
with similar reissues in country and jazz.

Artisis with greatest hits and/or hive sroduct
already out or duc for release before Christ
mas nclude Donna Summer. Wings, Steve
Miller. Jethro Tull. David Bowie. Acrosmith,
Joe Walsh. Marshall Tucker. Salsoul Orches-
tra. Jummy Butfew, Crosbv/Nash. Stecly Dan.
Kansas. Isley Brothers. Lou Reed. Barbra
Sueisand, Johnny Cash. Smokey Robmson.
Lou Rawls, Willie Nelson, Commodorzs. Leon
Russell. Dave Mason, John Travolua, Bob
Marley: Earth. Wind & Fire: AC/DC and
George Carlin.

Al the single albums among these releases
are being priced at the industry standard $7.98
list. while the price on the Tive double albums
is cither $11.98 or $12.98. According to indus-
try sources Warner Bros. plunned 1o release

(Continued on page 10)

The zold rush is on' THE GAMBLER (UALA 834-H) is coming to towr . It's
KENNY ROGERS' new album-—already certitied and one of his fines=. It's
being rush-released for the holidays to give eve ybody something to open
with. The title cut (UAX-1250-Y) is now turning tables as a tit single. CN

THE NEW UNITED ARTISTS RECORDS AND T/PES

(Advertisement

By JOHN SIPPEL

LOS ANGELES The 32 Peaches Record
storas. stretching [rom Seattle eastward o
Philudelphia, will immediately hegin buying
direet from local distributors. Peaches thus
hecones the first major chain (0 20 10 4Cross-
the-beard direct buying.

The radical shift from a long-tnme policy of
central warchousing here and jetting goods via
containerized airfreight is announced jointly
by Tem Hemman and Frank Miko, president
and exccutive vice president, respectively. of
the major rewil chain. The contamerized
treight concept is unigue in the mdustry to
Peuctes.

Both men blame spiralling warchouse and
fre ghtcosts. Heiman says Peaches studied the
difference between central warchousing and
shipping and local autonomous bu ing for
some time. Cltall became artthmete the tur
ther we gotinto it.” Heiman savs. “We related
our ¢osts to what we'd pay locally. The cost
savings locally were all there by a landslide

"We estimate containerized airtreight cost
us mwore than $400.000 annually. With the
sheinhage of availuble tlights and increasing
passenger loads. plus constantlyelevatng
freig 1t costs, direct buying was imperative.

Isee two important pluses in buving lo-
callv. The enthusiasm level stimulated by the
direct interaction of our people and distribu
tion silesy persons is an important benefit”
H2iman continues, “With more local branch

(Continued on page 22)

wide for early 1979,

speed the winner.
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toward 33V exclusively.

AES Meet: Where Is Digital Going?

By STEPHEN TRAIMAN
NEW YORK - Progress in digital recordings was evident at the just-ended
61st Audio Engineering Society convention here. with reports of extensive
studio and location tests of a halt-dozen mujor systems being readied world

In addition to the recently revealed plans of CBS to record the first commer
cial US. major label digital releases with the Mormon Tabernacle Choir on
the Soundstream system. other projects are in various stages by Sony. 3M.

33"3 Tops 43 As 12-Inch Disco Speed

By DICK NUSSER
NEW YORK-The question of whether the 12-inch disco single should he
pressed i a 45 or 33% rpan configuration seems 1o be over. with the sfower

In fact.only TK Records. London and Prelude Records still use the 45 rpan.
speed exclustvely. with the latter reserving 1t for its promotional DJ copics

Salsoul. another major proponent of the 12-inch disco disk. now presses in
hoth speeds. although a spokesman for the fabel indicates thatittoo is “edging

Less Sex & Violence
Pledged For LP Art

Print Jobbers Gripe
As 33 Grosses Drop

By IS HOROWITZ

NEW YORK Print jobbers say their
arosses have declined by 13% 10 as much as
30% since Warner Bros. Music climinated
trade discounts of 55% last spring and msu-
tuted an across-the-bourd policy of 40% off on
pop music.

More important. they claim. has been an
erosion of dealer goodwill. made more abra
sive by a reported detertoration in service and
higher fultillment costs.

These views are expressed by key Eastern
wholesalers, all members ot the recentl
formed Music Jobbers Assn.. who nevertheless
take heart in the fact that no other publishers
have tollowed the Warner Bros. lead.

They take particular umbrage at statements
by Ed Silvers. president of the giantprint tirm.
that johbers serve no valid mdusuy funcuon
md therefore ure not entitled 1o any price
break.

The Warner chief has declared that hiscom
pany’s beefed-up sules force. now numbering

(Centinwed on puge 14)
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Produced by Toto. (JC 35317, 3-10830)

By JEAN WIL LIAMS

1L.OS ANGELES-Although women's
groups charge labels with eaploiting females
through sex and sexual violence on LP covers.
art directors at several major U.S. labels claim
violenee is out. As for sex well. maybe.

A {ull 90% of the art directors surveved teel
thatif there is a trend in upcoming LP graphics
i's 10 more general illustrations and photos of
the acts themselves, with simplicity being the
word most often used in describing contempo-
rary pachaging.

With the exception ol a couple of label art
directors. most sav they fecl the use of'sex and
orviolence in LP graphicsis minimal. if atall.

A&M’s Roland Young says “evervthing
woes” in LP graphics. "W e're murroring whal's
happening i our soctety. We don't innovate,
we're the mirror and we reflect.” George Balos.
Phonogram/Mercury’s merchandising man-
ager/art director admits. A hide of every-
thing goes.”

Labels involved in the survey include CBS.
RCA, Arista. Atantic. Polvdor. Motown.
Warner Bros.. ABC. A&M. MCA, RSO, UA.
Capiol. Casablanca and Phonogram/Mer-
cun

While labels are claiming o be down-play-
ing the sex and violence angles. Julia London,
national coordinator of Women Apainst Vio-

(Continued on puge 19)

“Toto." A sound has been forged that will strike hard. Toto's debut album
features the hit single, “Hold the Line.” On Columbia Records and Tapes.

(Advertisement)

(Advertisement)

The Dream Never Dies s
Is It A Hit? You Bet Your Life It Is

THE DREAM NEVER DIES is from the LP COOPER BROTHERS on Capricorn Records & Tapes J&
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~RUSH RELEASED
The album that couldn’t wairt fer next year.
RSO Records is proud to apnounce
the release of the new Eric Clazton album.

~“BACKLESS :

Includes
“Promises”
“Watch”Qut For Lucy” .
“Tulsa Time”’ =
_ “Roll It™:
_“Tell Me That You. Love Me”
- *IfI Don’t Be There By Morning”
“Early In The Morning”
“Watk Qut In The Rain”
“Golden Ring”
Pt Make Love To You Anstime”
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C’rlght Tribunal Limits Jukebox List Access

WASHINGTON-Under a resolution unanimously voted by
the Copyright Royalty Tribunal Thursday (9), only the agency
itself—and not music licensing organizations—will have direct
access to the location lists it requires of licensed jukebox oper-
ators.

But the Tribunal can release a selected number of locations
without ever divulging the names of the jukebox operators serv-
icing them to music licensors or other parties who survey the
boxes as a basis for shares in the jukebox $8 per box per year
royalty pool.

ASCAP counsel Bernard Korman said his organization could
live with this—but of course would prefer to have the entire list-
ing available.

Nicholas Allen, speaking for the jukebox operator organiza-
tion, Amusement and Music Operators Assn., said it was at least
an improvement over allowing access to the total list, but the
operators will continue to fight the Tribunal regulations’ list
requirement in the court.

P

By MILDRED HALL

Thus far, only 50 licensed operators out of the 4,000 members
of the Amusement and Music Operators Assn. have submitted
lists to the Tribunal.

The touchy question of how claimants are to substantiate
shares in the jukebox royalty pool (currently totally slightly over
$1 million) was decided by the Tribunal principally on the basis
of random sample surveys of performances.

BMI counsel Edward Chapin argued that the take was so
small it was only logical to use the inexpensive trade paper popu-
larity charts to assess jukebox play.

But Tribunal commissioner Clarence James, who with com-
missioner Mary Lou Burg authored the final version of the rul-
ing, said a procedure should be set up for “when the pie gets to
$10 or $20 or even $40 million—"" if jukebox fees go up in the
course of time, from the present $8 per box.

Argument raged for a time over this ruling. SESAC’s vice pres-
ident Al Ciancimino said the Tribunal was in effect countering
the copyright law which offers alternative choices of random

sampling or “other” methods for assessing the share ofjukebox
royalty, such as the trade press charts.

The final Tribunal wording is something of a compromise. It
leaves the door open for anyone who wants to submit the charts
or other methods for justifying claims, but it clearly indicates
preference for the random sampling survey of performances
which ASCAP has fought for as the best evidence.

The resolution reads: “The Copyright Royalty Tribunal con-
siders a random survey of records performed on jukeboxes as the
most useful but not necessarily the only method to substantially
determine shares in the distribution of the royalty fees...”

The Tribunal resolution adds a request to the performance
rights groups to consult with each other on the best approach to
the sampling surveys, and to bring any disputes to the Tribunal
for resolution.

The Tribunal hopes all parties involved will come up with
some uniform guidelines for justification of claims. Tribunal
chairman Thomas Brennan set a deadline of Feb. 15, 1979, for
submissions.
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Mike Curb’s
Post Will Not
Curb His Label

By ED HARRISON

LOS ANGELES—AIlthough Cali-
fornia’s new Republican Lt. Gov -
elect Mike Curb will be spending
much of his time in the state capitol
at Sacramento, all normal functions
of his Warner/Curb Records will
continue in the hands of long-time
legal associate Dick Whitehouse,
Tom Bonetti in marketing and Fred
Scotti in promotion.

The Whitehouse-Bonetti-Scotti
triumvirate has been overseeing the
day to day operations of Warner/
Curb since Curb hit the campaign
trail eight months ago.

They are negotiating deals with
two new bands, one of them the
Terry Williams Band, although Bo-
netti says the roster will be kept
small and will not “go crazy with
signings.”

Whitehouse and Bonetti also have
been supplementing the Warner
promotion force by personally mak-
ing calls to radio stations in support
of new records by Shaun Casssidy,
Exile and Debby Boone.

Before departing his Beverly Hills
residence next month for Sacra-
mento, Curb intends on relaxing
and “meeting with people” (presum-
ably his staff) before making any
firm decisions. According to a source
“there is no upheaval in the works.”

While there is vaguely worded
legislation which sets guidelines for
politicians involved in private busi-
ness, Curb does not have to divest
himself of any interest in the label
since it is not a conflict of interest sit-

(Continued on page 90)
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NEW YORK —Other than falling
leaves. a sure sign of fall to some seg-
ments of the industry during the
1976 and 1977 seasons was tax shel-
tered recordings.

Not so this year. as recordings
have been virtually removed from
the scene, thanks to both IRS rulings
and passage of the tax reform bill.

Earlier this year, the IRS ruled
that the purchase of recordings for
tax shclter purposes was not a pur-
chase but a lease wherein the
“seller” of the recordings would at
some point regain ownership. Now,
with President Carter having signed
the tax reform bill, ““at risk” criteria

Billboard photo by Hal Fisher

No Curbs: Newly elected California Lt. Gov. Mike Curb discusses his bid for

political office prior to being elected. Here he is the guest of KMET-FM execu-
tive David Moorhead.

« IRS, CONGRESS ACT s

Ellmlnate Tax Shelter Recordmgs

applies specifically to recordings.
meaning there’s no write-off on the
stated value of the recording down
through the years.

The fall season is a logical period
for tax sheltered deals. Investors at
this time have a clearer idea of an-
nual income, and tax shelters bring
visions of a lesser tax bite.

The IRS “lease” ruling followed
investigation of tax-sheltered re-
cordings by local units of the IRS
in the South in the spring of 1977.
There seemed to be a concentration
of such product in the area, prompt-
ing IRS interest.

= Safety Needs Moving

Labels To Computers

By IS HOROWITZ

NEW YORK-—In case of flood,
fire or other disaster, how does a
record company protect its files?

That is one of the questions en-
gaging the attention of a select group
of label management information
executives meeting under the aus-
pices of the Recording Industry
Assn. of America.

Disaster protection was high on
the agenda at the most recent meet-
ing of the electronic data processing
committee in San Francisco, Oct. 24-
26. with off-site storage of comput-
erized data thought essential if vital
sales, billing, returns, royalty and
customer information is to be pre-
served.

Arthur J. Whitmore, vice presi-

To music firms engaging in tax-
sheltered product, it has meant an
immediate infusion of funding of six
or more figures. A lot of product
flow in this area involved main-
stream jazz recordings. since they
can be quickly recorded at low cost.

Also of interest, a source notes.
will be the financial statements of
those who have produced 1ax shel-
tered product. They'll be listing as
assets those notes used in making tax
shelter deals. These assets, the source
explains. may be “completely out of
whack™ with assets shown in previ-
ous non-tax shelter years.

RCA Will Accelerate Videotape Presentations In 1979

By IRV.LICHTMAN

NEW YORK-—Already in high
gear, RCA Records will accelerate
its pioneering vidcotape presenta-
tions in 1979.

The three-year-old division, ac-
cording to Steve Kahn, manager of
audio/visual productions, has
evolved from a simple “artist audi-
tion” section into a full-scale pro-
duction unit for the presentation in
the field of the label’s new acts and
monthly product flow.

More than a “promotionat tool.”
Kahn claims that use of video-
cassette presentations on the dealer

tevel has stimulated consumer sales
reaction to new acts. “IU's proven it-
sclf as an adjunct to airplay, and
wc'll continue to supply further
presentations for dealer use,” he ex-
plains.

Another expansion arca, cites
Kahn, involves RCA’s international
markets. “We’re getting a great
number of requests from our foreign
affiliates for artist presentations on
videocassettes, particularly for
newer performers who have yet to
make personal appearances
abroad.”

In addition, there are individual
requests for established acts. Kahn
has just returned from the Bahamas
where he produced a presentation
featuring the Average White Band,
distributed by RCA in markets other
than the U.S.

Domestically, Kahn says that
some of his productions are reaching
the consumer via broadcasting
through cable television. “Cable tv is
still at a stage of development where
itshungry for programming, and we
eagerly make our in-concert seg-
ments available to this direct ap-

proach to the consumer.” Kahn
states.

From his big fifth floor studio at
RCA’s headquarters in New York,
Kahn’s activities include:

Eleven monthly sales programs
delivered to the label’s 18 regional
sales offices and customized pro-
grams earmarked to key dealer
chains such as Lieberman, Pickwick,
Disc Records and Record Bar,
among others.

As to the latter, Kahn stresses that
each program is “‘personalized,”

(Continued on puge 90)

dent of management information
systems at Polygram Corp., s chair-
man ot the committee. whose prov-
ince is the entire gamut of comput-
erized business aids increasingly
taking over more and more func-
tions at all industry levels.

Participating are his counterparts
in such companies as CBS. Arista,
ABC, London. GRT. Pickwick.
WEA and Chrysalis, among others.
Observers from ASCAP and BMI
also attended the San Francisco con-
clave.

The group was organized last De-
cember to provide a forum for the
exchange of ideas and information
and to save duplication of effort.
Whitmore says he and his colleagues
were concerned that the industry,
“in effect, was spinning its wheels”
in attemplts to adapt to the new tech-
nology.

Among matters now being consid-
ered are centralized data base con-
cepts to replace multiple files for in-
formation storage. Several labels are

(Continued on page 90)

CANADIANS
SAY EXPORTS
EXAGGERATED

By DAVID FARRELL

TORONTO — Major Canadian
disk exporters believe that current
U.S. complaints about product
crossing the border at lower-than-lo-
cal prices (Billboard. Oct. 28. 1978)
are exaggerating the real situation,
and are, in many cases. gratuitous.

They acknowledge that. as the Ca-
nadian dollar has fallen well helow
par with U.S. currency. exports have
increased. but say that American
manufacturers have no reason (o
gripe.

Dominique Zarka, export man-
ager for Trans Canada Musique
Services of Montreal, one of the na-
tion’s top exporters. observes that
“for years, Canada has been flooded
with records from the U.S. and Brit-
ain, and I think we’re all very happy
to have the situation reverse itself.”

But he holds that the export vol-
ume is being overstated. “Most ma-
jor Amcrican racks don’t want to
jeopardize their standing with U.S.

(Continued on page 73)
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Tape Plants Geari

Automation
& Cassettes
Expanding

By JOHN SIPPEL

LOS ANGELES—Automation in
many phases of tape manufacture,
conversion ol more duplicating lines
to cassette and some plant expansion
have major US. prerecorded tape
duplicators feeling they will meet
mounting volume requirements
within two years.

All plants sureveyed report a
strong shift to cassette during the
past two years. In 1976, ASR was
producing 8-track three to one over
cassette. Today, its two plants® out-
put is about 50/50. CBS’ Terre
Haute plant, believed the largest
prerecorded tape maker worldwide,
was running six to one.

Now, the CBS 8-track ratio over
cassette 1s three to one. GRT was
82% 8-track production in 1976. To-
day, 8-track accounts for 60%. The
Capitol Council Bluffs, lowa, plant
found 8-track leading four to one 24
months ago. That ratio has shrunk to
two to one.

And the trend toward cassette has
caused line changes within plants.
That has taken and continues to de-
mand important conversion time
and planning.

But, despite the time and money it
requires to buy and install cassette
duplicators, overall plant output is
up. Sam Burger of CBS’ manufac-
turing operation feels Terre Haute
has boosted cassette production
100% and 8-track 35% in two years.
And it’s rumored that tape lines are
partof the floor plan for the $50 mil-
lion Carrollton, Ga., plant recently
firmed by CBS.

Ampex’s 212,000 square foot
plant in Elk Grove Village, 1ll,, has
increased cassette capability 200%
since 1976, says Gene Nyland, oper-
ations manager. And 8-track manu-
facturing rose 50%.

Nyland credits automation in as-
sembling 8-track and cassette shells
in house. Ampex, according to Ny-
land, is finishing a three-year study
of industry trends to guide its future
planning. Like his contemporaries,
Nyland finds his plant working
overtime to meet production sched-
ules. Duplicators see the peak work
load continuing through the winter.

ASR’s Al Weintraub sees the ad-
dition of his Canoga Park 25,000

(Continued on page 90)

ng Up To Satisfy Demands

SPEED KING—Caper Young of Washington, D.C., snaps up all the LPs he can
handle in 60 seconds as part of a contest presented by WOL-AM in the na-
tion’s capital. Holding the stopwatch is Vinnie Brown, WOL personality.

Assn. Uses CBS Vidtape

NEW YORK—A 20-minute
videotape on antitrust problems pro-
duced by the CBS label law depart-
ment will receive mass distribution
through the American Bar Assn.

Copies of the videotape are avail-
able to state and local bar associ-
ations, law schools, continuing legal

Package ‘Glorias’

NEW YORK —Hansen House has
put on the market two books and an
LPofthe music from Abraham Kap-
lan’s liturgical choral music from
“Glorias.”

The work was performed on CBS-
TV Dec. 12, 1976, with Hansen
House creating the 12-cut LP featur-
ing solo voices plus orchestral ac-

companiment in both traditional

and modern liturgical singing.

‘GREASE’ B'WAY CAST
ALBUM PERKING UP

By IRV LICHTMAN

NEW YORK-There’s been a
sales resurgence of the original
Broadway cast album of “Grease.”

The film version of the show—now
running for more than six years in
New York—has apparently sparked
new interest in the MGM cast al-
bum. The RSO Records soundtrack
of “Grease” 1s, of course, one of the
industry’s all-time best sellers, and
sales on a global basis may reach 30
million.

While “Grease’s” Broadway
counterpart LP may pale in com-
parison, current activity on the LP
relates an interesting new sales pat-
tern, notes Harry Anger, senior vice
president of Polydor Records.

“Sales for the period from April
through September equal sales for

all of 1976 and exceed those of
1977, Anger says.

Over a three-year period from
1972 through 1975, “Grease” sales
totalled a reported 61,000 units. In
1976, sales reached an estimated
21,000. Sales in 1977 came in at
around 18,000. Interestingly, for the
first three months of 1978, before the
film version was released, cast sales
came to less than 5,000. But, starting
last April sales began to reflect the
impact of “Grease” on film and rec-
ords, and figures for the six month
period ending in September total
25,000, including 7,500 tapes, ac-
cording to Polydor.

One performer common to both
the Broadway and soundtrack ver-
sions of “Grease” is superstar John
Travolta.

education associations, corporations
and law firms.

Entitled “The Name Of The
Game Is P&L.” the presentation uti-
lizes a game format with mock con-
testants answering questions dealing
with antitrust lability. At least 12
record companies have copies for in-
ternal educational purposes.

The videotape was made last year
and vsed by various sections of the
CBS _abel organization.
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" Executive Turntable

Record Companies

Rita Halbfish promoted to administrator. advertising expenditures, for
Arista Records, New York. She joined the label in 1977 as the label’s advertis-
ingclerk. ... Peter Corriston appointed director of creative services for Infinity
Records, New York. He is a designer of major artists album covers and was
East Coast director of creative services for AGI from 1972 through 1975. Beth-
any Gorfine becomes manager. production
services for the label. Most recently she was
al Arista as associate product manager. . . .
. Deane Cameron promoted to director of tal-
ent acquisition for Capitol Records—EMI of
Canada, Lid. He was previously manager of
® talent acquistion for Capitol Records—-EMI
§ ofCanada, Ltd., and will base in Ontario. . . .

Halbfish  Dave O’Connell, who recently left Ovation
Records, Glenview, 111, as controller after a
year with the Dick Schory label, is mulling opening his own firm in the Chi-
cago area. . .. Producer Danny Weiss joins Vanguard Records New York a&r
staff. He has worked with the label before in an independent capacity, mostly
with the Players Assn. . .. Gloria Robinson promoted to the newly created posi-
tion of coordinator, creative services. for Sire Records, New York. She had
been, at one time, with Blue Sky Records. . . . Dean Levin promoted to director
of national retail promotion for Butterfly Records. Los Angeles. He has been
with the label for a year as part of the retail promotion team. . . . Stacey Rock-
lin, with A&M since last April as assistant television coordinator. becomes na-
tional tv coordinator for A&M Records, Los Angeles.

Barney Lane becomes Eastern regional
marketing director for Cream Records, Los
Angeles. He comes to Cream from CTI
where he held a similar regional position and
will base in New York. ... Denise Barbour
now national director of mail-order sales for
the Pacific Arts Corp., Carmel, Calif. . . . Joe
Birge appointed local promotion manager,
Associated Labels for the Cleveland/Pitts- Roclklin
burgh branch of CBS. He had been a resi-
dent local promotion manager in New Orleans for CBS. . . . New regional posi
tions for 20th Century-Fox Records, Los Angeles, include: Bob Peale,
formerly a local promotion manager in the Houston area for CBS, becomes
regional promotion director for Texas, Louisiana and Oklahoma; Tom Rogan,
formerly director of East Coast pop promotion for Motown, becomes East
Coast promotion director; Bud Stebbins, formerly 20th’s Central Midwest re-
gional promotion director, is now Midwest regional sales manager basing in
Chicago; and Dom Silvi, formerly with Private Stock as Northeast promotion
rep, becomes New England regional promotion director basing in Boston. . . .
Capricorn Records appoints three new promotion personnel including Frank
Giuliano to Midwest regional promotion
| manager basing at the Polygram branch of-
fice in Chicago, Chuck Browning to Western
regional promotion manager basing in Cap-
ricorn’s Hollywood office, and Brian Lynch
to Houston/New Orleans area promotion
manager basing at the Polygram branch in
Houston. Giuliano recently served as local N
promotion manager for CBS Records, Chi- Stebbins
cago; Browning has served as Florida pro-
motion and marketing manager for Warner Bros. Records prior to the ap-
pointment, and Lynch has spent several years in the accounting department of
Brown and Root Contractors. . .. Lynn Ostrow becomes executive assistant at
Warner Bros., Los Angeles. She was previously with the international depart-
ment of WEA Filipacchi Music in Paris and recently was an executive secre-
tary. . . . Peter Starr is now national director of publicity for ABC Records, Los
Angeles. Prior to the appointment he was with Rogers & Cowan. . . . Pat Sici-
liano and Melissa Kojan, formerly of Epic, Portrait and the Associated Labels,
Join Jet Records as director and associate director of national publicity, Los
Angeles. Tony King joins RCA in New York as director of marketing. He was
formerly head of Rocket Records in Los Angeles.

Music Publishing

Joe Mocheo joins the staff of BMI's Nashville operations as director of affil-
iate relations. Prior to his appointment, he served as head of the New Direction
Artist Guild of Nashville. ... Donna Sheets named executive assistant at
Chappell Music, New York. She joined the firm in 1977 as an administrative
assistant. . .. Michael A. Kerker appointed to the public relations department
for ASCAP, New York. He had served five years with the Society’s radio de-
partment as an account executive.

Related Fields

Rick Sanjek named vice president and director of creative services for Pete
Drake Productions of Nashville. He formerly served as the Nashville field rep-
resentative for the Copyright Service Bureau of New York. . .. Doug Green,
press relations director for the Country Music Foundation, leaves that post to
pursue a performing career as a country artist, devoting his energies to Riders
In The Sky, a Western quartet he organized several months ago. Green plans
lo remain active as a freelance writer as well. ... Brooke Newell has assumed
business manager duties for Porter Wagoner. . . . Amy Polan named vice presi-
dent and general manager of Monarch Entertainment Bureau, West Orange,
N.J. She was formerly executive assistant to the president. ... Adam White is
promoted to Billboard’s international editorship, replacing Jack Tessler who
has departed. White joined the magazine’s New York Bureau last February as
associate international editor. He was formerly with Music Week in England
for 3Y; years in a number of editorial positions. . .. J. Clark Scott appointed
vice president, international, of ECU, Inc., Los Angeles. Clark is a Scottish en-
trepreneur.

Gorfine

Cameron

Levin
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oped for the radio industry.

their systems.

wave.

and WFMT-FM.

CHICAGO — Arrangements
have been made for a special satel-
4 lite audio transmission of a per-
formance from the San Francisco
Opera to be aired here live Sunday

If the broadcast takes place—
and a hitch was introduced last
week—the airing will represent the
first commercial use in the U.S. of
new satellite systems being devel-

Lower carrier rates and superior
audio quality both are promised to
radio stations by satellite trans-
mission, with the Mutual and NPR
networks waiting to go on line with
The transmission
into space and then back down
again to earth replaces land line
feeds that use cable and micro-

; The groundbreaking hookup
impending here has been put to-
gether by Western Union, using its
satellite 23,000 miles above the
earth, a local microwave relay firm

General News

- <BEAMED TO CHICAGO

S.F. Opera Satellite B’cast Due
Sunday If Snafu Is Cleared Up

By ALAN PENCHANSKY
Robert M. Wold, an access broker-
age firm.

The performance will be micro-
waved from the opera house to a
nearby “up station” where it is
beamed to the satellite. Retrans-
mission from Westar will be
fielded near Chicago at Lake Gen-
eva, Wis. where Western Union
operates a receiving station. Then
it’s relayed into the city by micro-
wave.

It could be the first time that a
stereo 15,000 Hz audio signal has
been beamed by satellite in the
U.S. without tv simulcast, those in-
volved say. Use of satellite beams
with tv programming is common.
However, the technology is just
coming into use with the radio in-
dustry. authorities note.

Western Union originally of-
fered encouragement to WFMT to
stage the transmission. However,
last week it became unclear if the
company would fulfill the service,
and at presstime neither the sta-
tion, Wold or Western Union had
a certain answer.

A,

*

presently being in a “state of flux,
with many new modes of trans-
mission on the horizon and much
new FCC regulating still to come.

Listeners to the station will hear
some of the world’s most famous
opera voices beamed almost
50,000 miles if the broadcast takes
place. WFMT is prepared to go to
land lines to bring in the program.

“It’s a real cliffhanger,” believes
John Major, the station’s director
of research and marketing. “West-
ern Union has stopped for techni-
cal reasons,” he says.

Majors says the carrier cost by
satellite would be about haif of the
fee charged by ATT for its micro-
wave relays. ATT was used last
season by the station to bring in
live performances from San Fran-
cisco.

According to Major, the satellite
transmission will allow higher
quality audio than even the best
land systems. Major says land car-
rier repeating systems degrade the
audio signal more than the satel-
lite.

The local classical station wants
to bring in a gala tribute to San
Francisco Opera director Kurt
Herbert Adler. It’s the director's
25th anniversary with the com-
pany.

Access time on one of two
Westar satellites and land connec-
tions were arranged for WFMT by

According to Wold. Western
Union has discovered a technical
problem in the system and wants
time to debut its equipment.

“It's in a state of uncertainty
right now.” explains Robert E.
Wold, the firm’s vice president in
charge of radio. He described the
satellite transmission industry as

Western Union also plans a sep-
arate demonstration of its (single
channel per carrier satellite trans-
migsion mode here this month,
working with WFMT. That test ef-
fortis running on schedule, with a
special receiving dish to be
mounted on the roof of WFMT's
studios Wednesday (15).
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Arista Mushrooms On Pacific Coast

By PAUL GREIN

according to Michael Lippman, vice
president West Coast operations,
from 12 when he entered the com-
pany 1% years ago to 28 today, with
three more spots to be filled in the
next six months.

Another indication of this expan-
sion is that Larkin Arnold, newly-

LOS ANGELES—Arista’s oper-
ation here has expanded to the point
that now more than half of the la-
bel’s artists are based on the West
Coast, including almost all of its top-
selling acts, from Barry Manilow on
down.

The staff size has also increased,

Letters ToThe Editor

private home where I could have my
own room and privacy and where |
could be safe and have the peace
and quiet to study and play piano

hired senior vice president, soul and
jazz, is based here rather than in
Arista’s New York home office.

The third vice president in the
L.A. office is Billy Meshel, vice pres-
ident and general manager-of Arista
Music, which has four staffers in
L.A. and only one in New York.

Lippman notes that with this
growth, his operation has achieved
more autonomy. “l would say it’s in-
creased substantially since I've been
here,” he says, though he adds, “It’s
one company and therefore every-
thing we do should be coordinated.
We are all on the phone with New
York a substantial part of the day
because we all want to do everything
in synch.

“But I try to have a full-service
company here which runs the gamut
from promotion, a&r, sales and mar-
keting to publishing, publicity, oper-
ations, production and a&r adminis-
tration. The only areas that aren’t
represented here are accounting and
administration.”

Of the 45 acts on the Arista roster,
23 are based on the West Coast, in-
cluding Manilow, Al Stewart, Ray
Parker (of Raydio), Melissa Man-
chester, Jennifer Warnes, Grateful
Dead, Bobby Womack, Dionne
Warwick, the Hudson Brothers and

Editor’s Note: In our Oct. 14 issue
we printed a letter from Richard Jas-
trow, a blind and bedridden lyricist
with spinal arthritis living in a nurs-
ing home in Los Angeles. We have and hear my favorite songs of the
been informed that he has been moved "20s, "30s and 40s.

Jfrom the private nursing home to the I need peace in order to have time
USC-Los Angeles County Medical to create. But I'm afraid the old say-
Center. He writes that he received  ing goes that good writers must per-
some mail following his request for sonally know suffering and hardship
contact with people in the business, in order to create and depict life as it
but fears that other mail is not being is and thus out of suffering is sup-
Sforwarded to the current hospital, so posed to come greatness. And out of
we print the following excerpt from fire comes a stronger steel:

his second letter: Thank you for printing my letters
Dear Sir: asking for help.

Please tell my new and sympa-
thetic or compassionate friends to
write me care of my cousin Dolly at
10618 Arleta Ave., Mission Hills,
Calif. 91345 (213 897-1458) because

Richard Jastrow,

(USC-LA County Medical Center)
c¢/0 10618 Arleta Ave.,

Mission Hills, Calif. 91345

I’'m sure my mail at the old nursing
home is not being forwarded to me.

I still would like to get some great
old records of Frank Sinatra and
Doris Day and an old record player
that no one needs. 1 would like to
write lyrics and even study law
through the LaSalle correspondence
college but being blind 1 need a
good reader to record my law books
and a special GE tape recorder
model 3-5192A.

I really fear having to return to
another damn nursing home. I wish
for a miracle and the impossible—to
find a lovely family or person with a

www americanradiohistorv com

Dear Sir:

We are a black blind soul combo
without instruments staying at the
ltireleng Blind Institute in Ga-
Rankuwa Bantu town near Pretoria.
We need the following instruments
(donated) new or used, two electric
guitars, one electric organ, one set of
drums, one public address system
with amplifiers. Please help us to
help ourselves.

Simon Falatsi,

Oration Soul Combo,

Town Manager’s Office,

P/B Ga-Rankuwa 0208

Pretoria, Republic of South Africa

the Dwight Twilley Band.

While the West Coast staff is
growing rapidly, it is still dwarfed by
the East Coast staff, which numbers
160, including 10 of the 13 vice pres-
idents.

The newest member of the L.A.
staff is Arnold, who was Capitol’s
vice president, soul and jazz division
from 1975 until he left a few weeks
ago to take his present post, guiding
the careers of the 14-17 soul and jazz
acts on Arista.

Arnold adds that it was his deci-

(Continued on puge 90)
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RIGHTFULLY. ON CAPRICORN ECORDS & TAPES.

Executive Producer— Buddy Buie

D1978, Capricorn Records, inc,
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NEW YORK—Aided by the best
net revenues of any first quarter in
Arista Records history, the com-
bined record and music. division of
Columbia Pictures Industries out-
paced overall corporate operating
income gains as the parent firm
chalked up solid increases in reve-
nues, net income and income per
share.

For Arista, including U.K. oper-
ations and the distributed Buddah
and Savoy labels, total net revenues
of $14.398 million were up 10% over
the $13.1 million notched in July-
September 1977, according to Elliot
Goldman, executive vice president
and general manager.

Combined with Arista Music

CROWDSTOPPER!

Buy your own
British
double deckers

» Promotions

e Advertising

¢ Mobile
Exhibitions

¢ Bus Service

¢ Sightseeing, etc.

It required, custom conversions, auxiliary
power, air conditioning, conference rooms,
bar, kitchen, TV/video, etc.

Full service, parts and warranty. Write,
phone or visit us at:

British Promotions Limited
The Bus Center, 716 Cecelia St., Norfolk,
VA 23504. Telephone 804-622-1456
6851 West Imperial Hwy., Los Angeles, CAL
90045. Telephone 213-670-4675

Omnibus Promotions Limited, Aldermaston
St., London W10 England. Telephone 01-
960 6977
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Arista & Its Publishing Wing

Publishing Group and Columbia
Pictures Publications, operating in-
come before corporate expenses rose
40% to $934,000, from $668,000 a
year ago. Revenues for the music
publishing operations hit $2.312
million, a 26% increase from 1977,
and combined revenues for records
and music of $16.71 million were
12% ahead of last year’s pace.

Contributing to Arista’s strong
July-September figures were a gold
“Pyramid,” Alan Parson Project’s
second album on the label: Al Stew-
art’s “Time Passages,” his label de-
but, already gcld: new albums by
Eric Carmen and Gil Scott-Heron,
and a solid debut by Quazar, a new
r&b band, Goldman notes.

Also factors in first quarter sales
were Michael Henderson’s gold “In
The Night Time” on Buddah, and
the latest releases from the Muppets
and the Bay City Rollers. Continued
strong sales by Barry Manilow were
aided by a gold single for “Copaca-
bana,” his multiplatinum “Even
Now” and a top 10single “Ready To

RS

Lift Parent Co.’s Quarterly $$ |

By STEPHEN TRAIMAN

Take A Chance Again” on the “Foul
Play” soundtrack.

Helping to ensure the biggest first
six months in the label’s history, ac-
cording to Goldman, are just re-
leased or scheduled albums from the
Outlaws, Manilow’s “Greatest Hits.”
a “Best Of” Norman Connors, Gladys
Knight's solo debut and product
by the Grateful Dead, Melissa Man-
chester, Lou Reed and Mandrill.

Corporate operating earnings and
net income for the first quarter of fis-
cal 1979 were $11.195 million or
$1.16 per share, a 24% increase from
the $8.75 million operating earnings
or 95 cents a share in 1977. Net in-
come for the 1977 period was
$10.935 million or $1.19 per share
including an extraordinary credit of
$2.2 millicn or 24 cents per share
from utilization of tax loss carryfor-
wards.

A quarterly dividend of 10 cents
per share, and a special year-end fis-
cal 1978 dividend of 40 cents per
share were declared in September
and paid Oct. 17.

Livingston Searching
For 20th Turnaround

LOS ANGELES—Pledging there
will be no staff or roster cuts be-
tween now and the first of the year,
Alan Livingston, 20th Century-Fox
entertainment group president, is
seeking to turn around the gloomy
financial picture of the record and
music publishing division which lost
$3.8 million in the third quarter,
compared with a $2.3 million profit
in the same quarter last year.

While confirming that the board

For information
regarding
major market
quotes,

please call:

Douglas Vollmer

Dean Witter Reynolds Inc.
16255 Ventura Blvd.
Encino, Calif. 91436

(213) 788-9250 or 872-3333

Look to
Dean Witter Reynolds Inc.

Members New York Stock Exchange, Inc.

CONCERT
PROGRAMS

Posters,
Financial Reports,
Brochures

and other
on time quality
job printing.

By the Printing Division of
Billboard Publications, Inc.
2160 Patterson Street
Cincinnati, Ohio 45214
513/381-6450

BROKERS TO THE INDUSTRY GIANTS
Beverly Hills 273-3113

Ten Westside Offices

of directors of 20th Century-Fox met
in Boston Oct. 27 to discuss the
record division losses, Livingston
denies press speculation that Fox
chairman Dennis C. Stanfill may be
looking to phase out the record oper-
ation.

“It was misinterpreted as though
the board was about to lower the
boom on us, when it was just a dis-
cussion of a division having prob-
lems,” says Livingston.

“The record business is going
through the roof and as an entertain-
ment company we feel we should be
in it.

“We’re a small record company,”
Livingston explains. “We don’t have
catalog or a stable of selling artists;
we live from release to release and
we’re bound to have these ups and
downs. Last year we were profitable,
the year before that we lost money
and the two years before that we
were profitable.”

Livingston confirms that the
board will again meet in mid-De-
cember, but says there is no plan at
this point to again discuss the record

_ division.

For the nine months ended Sept.
30, 1978, the record division showed
a $5.9 million loss, compared with a
$1.5 million profit in the same pe-
riod last year.

For 20th Century-Fox Film Corp.
the parent company, third quarter
income dropped 45% to $18.4 mil-
lion, or 32.26 a share, from $31.6
million, or $4.02 a share in the “Star
Wars”-sated 1977 third quarter.

Total third quarter revenues fell
6% to $161 million from $171.5 mil-
lion last year.

Net income for the parent com-
pany in the first nine months of 1978
jumped 28% to $51.4 million, or
$6.43 a share, from $40 million, or
$5.16 a share in 1977,

Revenues for the nine-month pe-
riod were up 30% for a record high
of $469.1 million, compared with
$361.6 million last year. .
PAUL GREIN
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As of closing, November 9, 1978

1978

High * Low NAME PE (fg"fs; High Low Close Change
43% 23 ABC 8 34 36% 35% 36% + %
43% 34% American Can 6 62 36% 35% 35% - %
19% 9% Ampex 10 109 12%  12%  12% - %
4% 2% Automatic Radio - 2 2% 2% 2% + %
28% 22 Beatrice Foods 3 10 620 24% 23% 23% - %
64% 43% CBS 8 448 53% 52% 53% + %
27% 13% Columbia Pictures 3 258 17% 16% 16% - %
14% 8% Craig Corp. 5 33 10% 10% 10% + %
47% 31%: Disney, Wait 12 350 38% 37% 38 + %
3% 2% EMI 6 31 3 2% 3 Unch.
28"% 8% Gates Learjet 9 42 19% 18% 18% + %
16% LA Guif + Western 4 435 12% 12 12% - %
24% 9% Handleman 7 70 14% 14 14% Unch
6% 3 Ktel — 4 3% 3% 3%  Unch
6% 3% Lafayette Radio - 19 3% 3% 3%  Unch
42% 22% Matsushita Electronics 12 — - - 4% Unch.
48% 25% MCA 7 83 39% 37% 38% + %
60% 25%2 Memorex 6 344 A 29 29% -1
66 43 3M 13 605 59% 58% 58% - %
54% 35  Motorola 1 340 42% 41% 41%  Unch.
34% 24% North American Philips 5 33 25% 24% 24% - %
18% 10 PioneerElectronics 12 - - -  16% Unch.
32% 6% Playboy 23 148 15 14% 14% — %
33% 22% RCA 7 263 26% 25% 26 - %
8% 6% Sony 15 115 7% 7% 7% — %
13% 7% Superscope - 458 6% 5 5% — 2%
34% 14% Tandy 8 594 23% 23% 23% - %
9% 5% Telecor 6 34 7% 7% 7%  Unch
9% 2% Telex 9 242 5% 4% 5 - %
6 1% Tenna - 4 3 3 3 Unch
19% 12% Transamerica 5 628 15% 15% 15% + %
40% 20% 20thCentury 4 10 27 2T%  2T% Unch.
57% 29% Warner Communications 7 400 41% 40 40% + %
19% 11% Zenith 1 148 14 13% 13% + %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO = 2 1 2 Koss Corp. 10 12 5% 6%
Electrosound Kustom Elec. - 3 2 2%
Group 5 10 5% 6 M. Josephson 7 38 13% 14
First Artists Orrox Corp. 54 12 3% 4%
Prod. 15 31 6 6% Recoton 8 7 3 3%
GRT - 67 1% 1% Schwartz .
Integrity Ent. 10 36 4% 5% Bros. 3 - 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer, Assoc. V.P., Los Angeies Region, Dean Witter Reynolds, Inc., 4001
West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member of the New

York Stock Exchange, Inc.

Superscope Loss In
3rd Qtr. $2.9 Million

LOS ANGELES—Superscope,
Inc. reports an estimated loss of ap-
proximately $2.9 million for the
third quarter ended Sept. 30 on sales
of approximately $54.6 million. Per
share the loss is $1.25.

In addition, the Chatsworth,
Calif., maker and importer of home
electronics products indicates it is
restating for the second quarter be-
cause of “an error in estimating the
applicable tax rate.”

Originally the company had re-
ported a loss of $3.3 million or $1.43
per share for the second quarter. The
loss is reported now to be $5.1 mil-
lion or $2.23 per share.

The company will report losses of
$9.3 million or $4.03 per share for
the nine months ended Sept. 30 on
sales of $137.6 million. This con-
trasts to a profit of $2.6 million or
$1.12 per share on sales of $123.9
million for the first nine months of
last year.

The company has also asked its
U.S. banks to waive certain require-
ments in its loan agreements but did
specify which ones.

The firm had also asked for a halt
in the trading of its stock on the New
York Stock Exchange Wednesday
(8) because of a premature release of
financial information in New York
but did not indicate the contents of

the information or who might have
released it.

Last August Superscope had
pledged its inventories and other as-
sets as collateral for $50 million in
loans that had previously been unse-
cured.

The company’s banks had also
shifted $25 million in long term
loans to short term status.

Dividends By Craig

LOS ANGELES—Craig Corp.
has declared quarterly cash divi-
dends of 12% cents per share pay-
able Jan. 30, 1979, to shareholders of
record on Dec. 29, 1978.

The company has also repur-
chased an additional 50,000 shares
of its common stock to be used to sat-
isfy requirements relating to em-
ploye benefit plans and other corpo-
rate purposes.

For the Record

LOS ANGELES—Jack Douglas is
a freelance-producer and is not asso-
ciated with Bunyip International of
New York as was reported in the re-
cent International Recording
Equipment & Studio Directory.
Douglas’ company is Waterfront
Productions in Manhattan.

ASCAP SIGNS STUDIO 54

NEW YORK—Studio 54 became
a licensee of ASCAP last week fol-
lowing the settlement of the society’s
lawsuit for copyright infringement
here.

The agreement calls for the disco-
theque’s owners, Broadway Cater-
ing Corp., to make a payment of
$3,500 for the unlicensed uses made

since the establishment opened and
to pay an annual license fee of
$1,750 in the future.

The fee is the highest listed on the
ASCARP rate table applicable to dis-
cos (Billboard, June 24, 1978).

ASCAP in return agreed to file a
voluntary stipulation discontinuing
the case in U.S. District Court.
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Best Hits, Live LPs Dominate Holiday Issues
More Than 25 Packages In Pop Field
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the upcoming best of LP by Bob
Marley on Island Records at $14.98
but then backed down when Island
chairman Chris Blackwell objected.

“Records sell better this time of
the year, and the theory has always
been that this is when you go with
your best shots,” explains Mark
Meyerson, vice president, a&r, ABC
Records. “There is only so much
space in the stores, and you are more
likely to get a good display on an es-
tablished artist, whether it’s greatest
hits or new material, than you would
with somebody new.”

ABC has been among the most ac-
tive of all labels in releasing greatest
hits and live albums by its past and
present stars. In recent weeks it has
issued a live double album of Jimmy
Buffett, featuring his best known
songs, as well as greatest hits pack-
ages by Steely Dan, Joe Walsh,
Crosby/Nash, Leon Russell, Dave
Mason and Keith Jarrett.

On the jazz side ABC is re-releas- -

ing some best known works by major
jazz artists through its Dedication
series. Artists include Duke Elling-
ton. John Coltrane, Count Basie,
Sam Rivers, Yusef Lateef, Tom

Ask Burl Ives...
or call
615-889-7100

Scott, John Klemmer, Gato Bar-
bieri, Paul Hom, Archie Shepp and
Pee Wee Russell.

In Nashville, CBS shipped nine
greatest hits sets in late October, in-
cluding the fourth volumes of great-
est hits by Tammy Wynette and
Marty Robbins; volume three by
Johnny Cash; volumes two by
Johnny Paycheck and Charlie Rich:
and volumes cne by David Allen
Coe, Johnny Duncan, Joe Stampley
and Sonny James.

Rick Blackburn, CBS vice presi-
dent of marketing, Nashville. insists
this flood of product is not because
the label has no new material in the
can. He points out that a new Pay-
check album, “Armed And Crazy,”
is shipping this week, while LPs by
Cash (*Gone Girl”) and Coe (“Hu-
man Emotions™) were also recently
issued. '

Xanadu Checks
Go To Its Acts

LOS ANGELES—It took 3%
years, but jazz-oriented Xanadu
Records finally realized enough
profit on its catalog to issue the first
royalty checks in its artist profit par-
ticipation plan.

According to label head Don
Schiitten, nearly one-fifth of the 51-
album catalog reached what he
terms “a profit position” by end of
the most recent semi-annual ac-
counting period.

Schlitten initiated the unusual
profit-sharing program when he
founded the label in 1975. Once a
Xanadu LP pays for itselt through
sales, acts can receive royalty checks
over and above what they would
normally receive as recording artists.

Xanadu, distributed by Cream
Records here. sent checks to Barry
Harris, Jimmy Raney. Al Cohn and
Jimmy Heath, al! with current prod-
uct. Additionally, five LPs qualified
from the label’s pre-1970 material.

try again,
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Blackburn contends that the
greatest hits packages will not un-
dercut the studio releases. “Greatest
hits sets don’t really get played on
the radio,” he reasons, *so they
won’t get in the way as far as radio
airplay. They are primarily designed
for consumers, not radio stations.”

Assistance in preparing this story
provided by Paul Grein,

Noting that greatest hits sets are
an ideal package for Christmastime,
he adds that the decision to release
the nine LPs simultaneously was
part of the company’s overall “We
Got The Hits” fall marketing blitz.

Blackburn doesn’t fear that any of
the sets will be overlooked, since, he
says. the company is working all the
nine LPs under one banner as far as
marketing, advertising, merchandis-
ing and sales go, “so nothing will get
lost in the shuffle.”

As an example of this, all the al-
bums feature on their back covers
minis of the artists’ four most recent
LP so nobody gets forgotten.

Most successful of the live or
greatest hits packages so far has
been “Live And More” by Donna
Summer, a double LP on Casa-
blanca Records with one new studio
side containing her latest hit, “Mac

Arthur Park.” and three sides of -

Summer in concert doing her previ-

NARAS KUDOS
POSTPONED

LOS ANGELES—-The local
NARAS chapter’s sixth annual Most
Valuable Players Awards dinner an-
nounced for Friday (17) has been
postponed probably until March,
according to executive director Betty
Jones.

“We’re terribly disappointed, but
it became apparent that many, of the
leading nominees would be unable
to attend.” says Jones. “And what’s
the point of giving an award if the
recipient won’t be able to accept in
person?”

She cites conflicting recording
dates as the principle snafu for Fri-
day, while the USC-UCLA football
game ruled out shifting the affair to
Saturday.

“With the holidays approaching,
and then the Grammies themselves
on Feb. 15, we decided to hold off
until early March,” she adds.

Jones has sent notice to invitees
who sent in the $17.50 per person
charge, which will apply to the func-
tion at the later date.

The awards are nominated and
chosen by NARAS voting members
who work directly with session musi-
cians and backup vocalists. Ballot
deadline was Nov. 9 and final tabu-
lation is incomplete. But Jones had
screened enough returns to know
“by just looking” who some of the
winners would be.

ous big hits. After 10 weeks on the
LP chart, it has slipped one notch
from its previous No. | position.

Other charted hits or live pack-
ages include the double live Jethro
Tull “Bursting Out” on Chrysalis at
24; and “Stage,” also a double live
LP by David Bowie on RCA at 48.
Aerosmith’s “Live Bootleg,” a
double LP on Columbia. has
jumped to 37: and Marshall
Tucker’s “Greatest Hits” on Capri-
corn, a single LP, is at 78.

Jimmy Buffett’s “You Had To Be
There,” (ABC) is at 96; ABC’s “The
Best Of David Crosby And Graham
Nash” is at 179, and ABC’s “The
Very Best Of Dave Mason” is 195.

Entering the chart this week are
two double LPs, “Greatest Hits” by
Steely Dan (ABC) at 66; and Kan-
sas’ live “Two For The Show” on
Kirshner/Epic Records at 89.

Y

N

Plug Time: Elvin Ei

shop chats with Bob Slavin, music director at WCOZ-FM in

Released within the last week have
been “Barbra Streisand’s Greatest
Hits, Vol. 2” on Columbia; a double
“Willie (Nelson) And Family Live,”
also on Columbia; “Smokin’,” a
double live set by Smokey Robinson
on Motown; “Take No Prisoners,” a
double live LP set by Lou Reed on
Arista, and “Lou Rawls Live On
Broadway” on Philadelphia Inter-

" national.

Recent releases that have not been
charted on the pop chart includée
greatest hits packages by the Com-
modores on Motown, Leon Russell
and Keith Jarrett, on ABC, and
“Travolta Fever” on Midsong. The
Isley Brothers’ “Timeless” early hits
package on T-Neck, is bubbling un-
der at 207.

Releases due in the near future in-
clude greatest hits sets by Wings and
Steve Miller on Capitol, a Bob Mar-
ley collection on Island and Earth,
Wind & Fire’s greatest hits on Co-
lumbia.

Boston during his promotion trek.

Elvin Bishop’s 7-City Promo Trek

NASHVILLE—Preview parties,
in-store visits, media interviews and
personal appearances sparked Elvin
Bishop’s recent weeklong airborne
promo campaign.

Utilizing the Capricorn Records
jet. and accompanied by promotion,
sales and publicity executives of the
company, Bishop touted his new
“Hog Heaven” LP. Interviews for
radio and press, listening parties and
personal appearances gained Bishop
exposure in Atlanta, Philadelphia,
Washington, D.C.. New York,
Cleveland, Boston and Chicago.

Preview parties were held in At-
lanta. New York and Cleveland for
radio, press, retail accounts and per-
sonnel from Capricorn and Poly-
gram. In New York, Bishop made a
special in-store appearance at Sam
Goody’s in Rockefeller Center.

The Capricorn artist also partici-
pated in several impromptu club
jams at such rooms as Desperados in
Washington, the Lone Star Cafe in
New York, Pirate’s Cove in Cleve-
land and Wise Fool's Pub in Chi-
cago.

Albums At $3.75 For Record Dealers

LOS ANGELES—An undated
mailing piece, addressed to record
dealers, offers a strong array of cur-
rent chart or recently charted LPs at
$3.75 each for five or more of each
title, FOB the Neptune City, N.J,
warehouse of Goldendisco Indus-
tries Corp.

Armatrading And A&M In Court

LOS ANGELES — Joan Arma-
trading and her U.S. agent, Jerry
Heller of Artists’/Heller Agency
here. are seeking a local Superior
Court injunction to hait A&M Rec-
ords from allegedly interfering with
the act making a new recording con-
tract.

The pleading contends that the
defendant failed to pick up the third
option in Armatrading’s binder,
which expired Sept. 30, 1977. Ar-
matrading gave her wrilten termi-

www americanradiohistorv com

nation notice Sept. 29, 1978 and Hel-
ler started soliciting a new pact for
her after that date, the court is told.

The suit alleges that starting Oct.
17. 1978, the defendant has illegally
interfered with the plaintiffs’ effort
to make a new label affiliation.

Compensatory ~damages are
asked, according to proof, plus puni-
tive damages of $7.5 million.

Irwin O. Spiegel represents the
plaintiffs in the action.

The piece states it contains “a fan-
tastic selection of manufacturers’
over stock and cutouts (sic).” A min-
imum order of $50 is required. For
quantities less than five per title.
price rises to $4.

Some of the hottest titles include:
Steely Dan “Aja”; Jimmy Buffett
“Son Of A Sailor”; Barry Manilow
“Even Now”; The Kinks “Misfits”;
Abba “The Album”; Steve Miller
“Book Of Dreams”; Jethro Tull
“Heavy Horses”; Bruce Springsteen
“Darkness At The Edge Of Town”;
Boston “Don’t Look Back™; Bob
Dylan “Street Legal”; Rolling
Stones “Some Girls”; Andy Gibb
“Shadow Dancing”; and the Who
“Who Are You?”

Charlie Sutton, veteran cutout
distributor, was reached at the Gold-
endisco phone number several
weeks ago (Billboard. Oct. 28, 1978).
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Party Assists UNICEF

LOS ANGELES—Capitol’s sales
department, the 21 local Licorice
Pizza record store outlets here and
UNICEF recently staged a special
Halloween costume contest and
party.

The purpose of the promotion was
to help raise funds for UNICEF,
build support for Gentle Giant’s
“Giant For A Day”™ LP and ccle-
brate the day.

Lee Cohen. Licorice Pizza's
chainwide advertising coordinator;
Scott Martin, Capitol’s Los Angeles-
based territory manager, sales: and
local representatives of UNICEF
coordinated the event.

At each Licorice Pizza outlet a
Capitol customer service representa-
tive conceived and constructed
Gentle Giant displays with each
store placing UNICEF collection
boxes in strategic locations through-
out the store.

Store managers at each of the 21
Licorice Pizza stores acted as judges
in the costume competition with the
winning costume contestant at cach
store receiving five current best sell-
ing Capitol LPs.

Also given as a prize was a “little

Cheap Trick Tricks

DALLAS—Although not well-
known in the area, an in-store ap-
pearance by CBS artists Cheap
Trick caused fans to swarm the Disc
Records outlet in the Valley View
Mall. The appearance was unan-
nounced and came even as a sur-
prise to the band, in town for a radio
interview.

brown bag™ which included an or-
ange vinyl/black label promotional
copy of Gentle Giant’s single
“Words From The Wise” backed

Giant Time: Lee Cohen, Licorice

Pizza's advertising coordinator,

shows off Capitol Records Gentle
Giant display material.

with “Spooky Boogie.” a Gentle
Giant mask. button and an over-
sized lollipop.

The second prize winner at each
store received three Capitol LPs and
the “little brown bag.”

PP LLAS

LOS ANGELES—Ovation Rec-
ords has shipped a four-record “The
Magical Music Of Walt Disney”
set which includes a 52-page, full
color book. The set features 177
songs from 39 of Disncy’s most fa-
mous films while the book traces
the history of the Disney empire.
Retail price is $24.95. Package ties
in with the 50th anniversary of
Mickey Mouse.

“A book called *The Art of Walt
Disney’ by Christopher Finch gave
me the idea,” says Dick Schory,
founder and president of Ovation
who guided the Disney project
from start to finish. 1 realized af-
ter the book that no one had com-
piled all the music of Disney into
onc package.”

After securing the rights from
Walt Disncy Productions, the ef-
fort took two years to complete

spent viewing films. It took one
month to transfer the soundtracks
from film mag tracks to audiotape
while the rest of the time was spent
cleaning up the sound and remix-
ing for stereo.

§ with eight months of that time

Production, by Schory. cost an

estimated $300,000 and manufac-
turing cost an estimated $800,000.
Ovation is shipping 200,000 copics
in the U.S. RCA Canada is dis-
tributing in that country while
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Ovation and Disney are distribut-
ing internationally.

The label is also releasing a
single which is not on the album.
Titled, I Grew Up On Mickey
Mouse,” it is sung by Laura Yager
and the Ovation Children’s
Chorus. “The single is being pro-
moted separately,” explains
Schory.

Another form of promotion is an
Amtrak coast-to-coast train ride
taken in conjunction with Walt
Disney Productions. Containing
members of the Disney cartoon
family, the train lcaves Los An-
geles Monday (13) and arrives in
New York Sunday (19).

“What we're trying (o get across
is that this is not a kid's package.”
states Schory. “This was not con-
ceived or intended to be a kid’s
package. This is a definitive an-
thology that takes the listener
through 50 years. And the book is
written on an adult level.”

In fact, this is one reason. ac-
cording to Schory, why the same
package was never released on
Disney’s own label. “*Disney’s con-
cepts are for kid's records and al-
though many of the same songs
have appeared on Disney Records,
they have never been put into one
package.”

Schory did, however, receive the
help of many people at Disncy

prassssesssssenneo02200*BOOK INCLUDED AT $24.95 LIST :

. Ovation Box: 177 Disney Songs

Productions as well as at his own :
Ovation label in preparing the set.

Although Schory terms the Dis-
ney package a collector’s item, it is
not a limited cdition item. Colum-
bia House and American Express
will offer it in the near future and
book outlets plan to stock it as well
as the usual record vendors.

Ovation, now into country with
two albums and a single by the
Kendalls now charting, plans to is-
sue special packages like the Dis-
ney sct every wo years.

A two-record set containing mu-
sic from Hollywood films was the
only special package to precede

“The Magical Music Of Walt Dis- ¢
ney” and two more such projects §
are planned for the future. 5

The label is also expanding its EE
roster so as to add more variety to 3

its list of mostly country artists. &
Tantrum, a new rock act, has been  §
signed to the label as has blues
singer Willie Dixon and disco art-
ist Cleveland Eaton.

For the moment, however, at-
tention is being put on the Disney
collection. “With all the pcople
who have seen Disney movies,
watched ‘The Wonderful World
Of Disney’ on television and who
go to the Disneyland amusement
parks, we've got a potential au-
dience of 23 million people.” says
Schory. CARY DARLING

.
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LOS ANGELES—Sparked by
dramatic gains in the record and
music publishing division, MCA
Inc., registered its highest nine
months revenues, net income and
earnings per share in its history, with
netincome already exceeding netin-
come for entire 1977.

For the third quarter ended Sept.
20, music division profits increased
150% over last year’s comparable pe-
riod to $4,196,000 from $1,680.000
on grosses 0f $33,635,000, a 58% hike
over 1977°s third quarter of
$21.317,000.

For the nine-month period, earn-
ings increased 91% to $9,713,000
from $5,089,000 at the same stage

RCA Campaign
For Bear Band

NEW YORK—RCA Records says
its marketing plans for the debut al-
bum by Richard T. Bear “equals”
any thrust it’s developed for a new
artist.

The nationwide campaign, on
trade and consumer levels, ties in his
LP, “Red, Hot & Blue,” and his cur-
rent tour, being handled by Premier
Talent.

A total of more than 40 cities and

65 radtio stations will participate in a
three-part series of spot buys, sup-
plemented with full-page ads in ma-
jor music publications and radio tip-
sheets. Also, RCA will distribute
promotional and merchandising
materials, including a 22-inch by 22-
inch album poster, a Bear mask, but-
tons and a full-color press kit.
_ As Bear and his band play open-
ing act engagements with Abrosia,
Johnny Winter, the Doobie Brothers
and Captain Beefheart, they will
make in-store appearances and at-
tend RCA-sponsored receptions.

Bear is produced by Jack Rich-
ardson, who produced Guess Who
and recently scored as producer of
Bob Seger’s hit single, “Night
Moves” (Capitol).

WwWwWw.americanradiohistorv.com

Music Sparks Top MCA Revenue Gain

last year. Grosses increased 35% to
$85,598,000 from $63.417.000.

Contributing to the third quarter
surge were hot albums by the Who,
Lynyrd Skynyrd and the “Wiz”
soundtrack.

For the record and music publish-
ing division, this marks the third
consecutive quarter in which reve-
nues and income registered gains, a
healthy sign that it is rebounding af-
ter nine consecutive quarters of de-
clining profits.

Overall, MCA Inc. is headed for
its best year ever. During the third
quarter, net income was $46,390,000
compared with $27,672,000 last year
or a 68% gain. Earnings per share
were $2.00 compared with $1.19, an
increase of 68% and revenues were
$326,444,000, a 45% hike of last
year’s comparable quarterly show-
ing of $225.456,000.

For the nine months, net income
was $95.362,000 versus $62.859.000
in the comparable period last year,
an increase of 52%. Earnings per
share were $4.10, an increase of 52%
over last year’s $2.71 and revenues
were $787,858,000 compared with
$608,248,000, a 30% hike.

CHARGES MISHANDLED

Lew Wasserman, chairman of the
board of MCA Inc., is projecting a
strong fourth quarter which will
make 1978 “a new record year in the
company’s history.”

ED HARRISON

CARPENTERS
AND WONDER
TOP YULE LPs

LOS ANGELES—Christmas re-
leases by the Carpenters and Stevie
Wonder pace the 1978 flow of holi-
day product. The Carpenters’
*“Christmas Portrait,” the duo’s 10th
album for A&M, is a double pack-
age which ties into their third ABC-
TV special Dec. 19. Wonder’s
“Someday At Christmas” on Tamla
is a repackage of an LP first released
in the early "60s.

Wonder’s long-awaited “The Se-
cret Life Of Plants™ studio album is
still being held pending release of
the film, according to a Motown
spokesman, and is not on the label’s
just-issued January release schedule.

COPYRIGHTS

Jet Music Demands $10 Mil From UA

LOS ANGELES—Jet Music Inc.,
the publishing arm of the Don Ar-
den combine, is asking $10 million
damages from United Artists Music
International, the UA Music &
Record Group, UA corporation and
UA Records president Artie Mogull.

The plaintff is charging in local
Federal District Court that the de-
fendants generally mishandled thesc
copyrights since 1975.

The pleading alleges defendants
failed to properly monitor the UA
Music & Record Group’s handling
of Jet copyrighted material. Exclu-

sive and unreasonable numbers of

albums were sent to UA distributors
in proportion to actual record sales,

the suit states. Excessive numbers of

protho albums were given away and
promo albums were given away for
purposes other than promotion, per
the suit.

Jet contends defendants improp-
erly handled record returns and stor-
age procedures were improperly
performed, causing hundreds of
thousands of warped albums, the
suit continues. Improper accounting
and inventory procedures made ac-
curate counts of inventory on hand
and in the field impossible. the suit
charges.

Defectives have been sold and al-
bums dumped at prices less than fair
market value, the court is told. The
defendants have withheld royaltics,
it is alleged.
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Jobbers Gripe As Print Music Grosses Dip

® Continued from page |

12. can effectively handle retail ac-
counts directly and that its sales this
year are expected (o hit a new high
of $10 million. up more than 17%
over 1977 (Billboard. Oct. 14. 1978).

Silvers has postulated that War-
ners needs the edge provided by a
blanket 40% discount to widen mar-
ket penetration via more advertising.
and to meet escalating royalty costs
while maintaining profitability.

Nevertheless, he has also said that
the company may back oft slightly
from its discount dictum early next
year as tar as racks are concerned.
but not for jobbers.

“It’s basically a difference in phi-

losophy,” says Charles Dumont. of
Charles Dumont & Son. whose
Cherry Hill. N.J, facility carries an
active stock of more than 80,000
print titles.

“We serve as an extension of the

publisher’s warehouse and sales
force.” asserts Dumont. who is ap-
palled that Silvers places no value
on the jobber’s traditional industry
role. He charges that Warners has
placed jobbers and dealers in an
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“impossible” position. And both
need Warners product, he admits.

Linda Press. who runs Music of
the Month, the jobbing attiliate of
Controlled Sheet Music Service.
large racker operating out of Co-
piague, L.I., underscores Dumont’s
comments.

Many dealers have told her that
they get poor service if they order di-
rect, she says, often waiting three or
four weeks for delivery they are ac-
customed to getting from whole-
salers in as many days.

The jobbers insist they must have
a |15-point spread between buying
and selling prices in order to operate
profitably. If they buy at 40% off list
they can only offer discounts of 25%
to retailers. a penalty the latter must
accept if he expects adequate serv-
ice.

Leo Artiles, president of Publisher
Sales Inc. of Fairfield. N.J.. also
takes issue with reported statements
by Silvers that direct sales would im-
prove service.

“Before the discount change.” he
says. “dealers could obtain Warner
Bros. product from 10 to 15 inde-
pendent suppliers, usually at 40%
off. Today his discount is still 40%
and there’s only one source. | fail to
see the advantage.”

Artiles says his company spends
more than $70.000 a year on its sales
department, a cost that would other-
wise have to be borne by publishers
to achieve similar performance. “We
plow into promotion a much greater
percentage of total sales than
Warner Bros., he adds.

Harold Goydel. president of Mark
Music Service in West Babylon. L1,
contends that most dealers who sell
sheet music and folios are not
equipped 1o track down publisher
sources of product, a function the
Jobber has made a specialty.

[t’s also burdensome and costly to
order small quantities, while whole-
salers achieve efficiencies through
accumulating many small orders
into relatively few larger orders,
passing on savings to their custom-
ers.

All jobbers contacted say they
would like the problem with War-
ners resolved. Artiles puts it this way.

“l am confident we can iron out
our differences. But if Silvers does
not plan to use our services, then the
least he can do is to forget we exist.
Stop villifying us in the media. and
let us get on with our job of bringing
the dealers everybody else’s publica-
tions at the best possible discount
and with the fastest service.”
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Matthews pioneered the field as a leading
producer of printing plates for a variety
of packaging, and made the first symbol
printed on a package for the food industry.
Matthews also leads in producing
symbols for the periodicals and paper
books trade.

For the recording industry, Matthews
offers not only reliable film masters but

your different products and offers the
only nation-wide team of field representa-
tives to get you started with press-side
technical assistance...all included in the
nominal price of the symbol.We’ll even
develop symbology to meet your special
requirements. Call: 412/344-9433 or

mail this coupon:

Gospel For Duning

LOS ANGELES--Composcer
George Duning. best known for his
motion picture and television scor-
ing. has gone gospel. Duning. in col-
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consultation and testing of symbols for = = laboration with lyricists Shirley and
- Mail this coupon today. - Howard Davis and Danny Lce has
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sers. Power.” to be reicased on the Light
B ([ Have a salesman call [ ] R d label
[ - ecord label.
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Q‘ =GR E— . Wonder On ‘Jazz
1910 COCHRAN ROAD, MANOR OAK TWO, PITTSBURGH, PA 15220 - ADDRESS e : LOS ANGELES—Stevie Wonder
ATLANTA, GA  BOSTON,MA  CHICAGO, L CLIFTON,NJ  LOS ANGELES, CA - CITY ____ STATE ZIP - was the special guest star on the
DALLAS, TX  PHILADELPHIA, PA  PITTSBURGH,PA  ROSELLE, NJ . -
ST.LOUIS, MO  HAMILTON, ONTARIO, CANADA  LUQUILLO, P.R. @ TELEPHONE I - Syndlg‘“ej Jazz Albl”]n, hCOl'lmd_
Worldwide distribution through Matthews International Corporation ‘ down™ radio program which aire
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over jhe weekend (10-12). Stevie

discussed his ideas about contem-
porary music and jazz. Also featured
was a musical montage of jazz in-
terpretations of Wonder’s more fa-
miliar songs.
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HIS MUSIC SAYS THE THINGS WE ALL FEEL,
ESPECIALLY AT HOLIDAY TIME.

¥

n Concert aApL2-2587

Elvis, Vol. 3—A Legendary * Elvis Sings For Children And  Elvis | Aloha From Hawaii Via

Performer cpL1-3078 Grownups Too! CPL1-2901 Satellite cpD2-2642

ELVIS

-

Welcome To My World Walks Beside Me He Touched Me aFL1-4690 Elvis, Vol. 2—A Legendary = How Great Thou Art
AFL1-2274 AFL1-2772 Performer CPL1-1349 AFL1-3758
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Rerded Live At Madison Elvis' Golden Records From Elvis In Memphis Elvis, Vol. 1—A Legendary Elvis’' Golde ecord.
Square Garden AFL1-4776 AFL1-1707 AFL1-4155 Performer CPL1-0341 Vo!. 3 AFL1-2765
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Elvis’ Gold Records, Elvis TV Special On Stage (Feb. 1970) From Elvis Presley Blvd., That's The Way It Is His Hand In Mine
Vol. 2 AFL1-2075 AFM1-4088 AFL1-4362 Memphis, Tenn. AFL1-1506 AFL1-4445 ANL1-1319
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25 OF ELVIS BEST SELLING ALBUMS ,;,‘
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The Wonderful World Of
hrist -1936
»Limited Edition Picture Disc CPL1-3078 “c" Christmas ANL1-193
Also available on standard viny! disc CPL1-3082
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The Official Picture Disc

Album Features:

- 2 different full-color porraits
of Elvis, one on each side of
the LP

AND THE COLONEL
VIWIMES

LIMITED EDITION PICTUEE DiSC

INCLUDES 8 PREVIOUSLY UNAW ILABLE

| PERFORMANCES AND AN E C<CLUSIVE
= = =k INTERVIEW VAT ELVIS

X

- 2 selections never
before on record

- 8 never-before-
released versicns
of Presley hits

- 16 page Memory
Log filled with
pictures and
memorabilia

- Frameable portrait
of Elvis

- Exclusive interview
with Elvis

Limited Edition Picture Disc CPL{-3078
Also available on standard vinyl disc CPL1-3082

Merchandising Aids:

- Four color die-cut 3-dimensional picture disc displays,
also can be used as flat wall posters

- Four color “Available Now” streamers
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A LEGEND RISES IN THE WEST

In Proud Association With ABC Records

Phoenix Records

David Chackler
2049 Century Park East, Suite 2240
Century City, Calif. 90067

(213) 552-0134
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General News

Art Directors See Less LP Sex & Violence

® Continued from page |
lence Against Women, says it isn’t
$0.

“It blows me away to hear record
companies claim that sex and vio-
lence are going out. If anything, vio-
lence in album graphics is becoming
more of a problem.

“We have found that the greatest
offenders are Warner Communi-
cations and CBS. Elektra never
stooped to this kind of thing until its
Queen project.

“We took a survey of some of the
major stores across country such as
the May Co,, Sears, the Wherehouse
and a lot of smaller shops. This is
how we determined just which
record companies are the biggest of-
fenders.”

In the organization’s most recent
issue of its newsletter it lists what it
calls “record albums promoted with
abusive graphics™ by label, label ad-
dress, artist and LP title.

Women Against Violence Against
Women has listed CBS with (16):
Atlantic (9): Warner Bros. (6); West-
bound (2); Motown (3); Polydor (2):
RCA (4); A&M (4); ABC (5). All
Platinum (2): Amherst (1); Ariola
(1): Arista 3); AVI(1); Capitol (7);
Casablanca (5); Capricorn (1);
Chrysalis (1); Dash (1): Island (1);
Laff (2); London (2); Magic Disc
(1): MCA (3): Mercury (6): Sire (1);
and Swan Song (1).

Some labels with disco product
admit that sex is often emphasized
on LP covers.

“We're not overly sexual in our
graphics,” says Bill Levy. director of
creative services at Polydor. “but
there may be some suggestion of sex
in our disco graphics.

“Violence can only hurt a pack-
age,” he continues. “l wouldn’t want
to give anyone a reason not to play
our records and a radio programmer
may look at the cover and assume
the album is not eligible for airplay.

“We feel it’s important to keep the
artists’ image in front of the public.
We temper art with merchandising.
An example is Donny & Marie (Os-
mond). Because they change their
look periodically, it’s to our advan-
tage to have their pictures on the
covers.”

Christopher Whorf, director of
creative services at Casablanca, ad-
mits his label has been singled out
by the women’s groups. “Our LP
graphics depend on the type of mu-
sic being packaged. Group identi-
fication is still important and the
more visual the group the more
likely we are to put its picture on the
cover.

“I can understand the position of
the women’s groups and I certainly
don’t condone violence.” Whorf ad-
mits that he has questions about the
company’s “Love & Kisses” LP.

“But as for depicting women un-
dressed, if you look in practically
any fashion magazine you will find
women in some state of undress. It
seems simple, but look at all the
women in bras and nobody says
anything about that.”

Bob Defrin. art director at Atlan-
lic, says he handles each LP jacket
on an individual basis. “The cover
should be where the artist is. When
the women’s groups began singling
out album graphics. I went over ev-
ery one of our covers and found At-
lantic to be almost guiltless.”

All labels surveyed indicate the
major artists have artistic control
over their LP graphics. with most top
acts having that control writien into
their contracts. However. if the label
feels the packaging is too offensive,
it will suggest changes. according to
the art directors. But the acts don't
have to listen

Some European-based artists de-
liver their own graphics, say some

directors, and because Europeans
tend to be more liberal in their ap-
proach to life in general, the LP
graphics often must be toned down
for the US.

Ed Thrasher, outgoing. executive

spent on covers. They had zippers
and all kinds of things but the costs
became prohibitive.”

Norm Ung, art director at Mo-
town, says his label “leans toward
photographic solutions — illustra-

¥

;

George Osaki, vice president, cre-
ative services at MCA, says: “LP

packaging is a personal interpreta-
tion from the artist itself. Times have
changed and simplicity is what the
acts now want. Previously, artists for

Billboard photos by Susan Weinik

New York Powers: Top row, Atlantic’s Bob Defrin, RCA's Acy Lehman and CBS' John Berg. Above, Polydor’s Bill Levy

art director at Warner Bros. Records
says: “We're into photographic cov-
ers. Photos of the acts themselves is
our choice, but we use illustrations
when they can add a certain feeling.

“The mood of certain LPs calls for
illustrations. We-have found that the
LP buyer wants to feel closer to the
artist and the next best thing is hav-
ing a photo of the act on the cover of
the album.”

Phonogram/Mercury’s George
Balos says for r&b and pop acts the
trend in graphics at his label is to a
futuristic approach through “Star
Wars” type of illustrations. Photos of
the act are usually in the country
music area while the Ohio Players
are sexual in content.

On the other hand, John Berg,
CBS’ veteran vice president of pack-
aging, art and design says: “We
avoid sex and violence at CBS; it
does not sell. We're into journalism
which is our attempt at informing
the consumer.”

However, a CBS insider claims:
“There are no longer any rules. Ev-
erything goes in LP graphics. At
CBS we try to tone it down as much
as possible but while most record
companies won’t admit it, it’s prac-
ticed at practically all. maybe with
the exception of RSO.”

Glen Ross, art director at RSO
says: “We sit down and talk about
what's the best image for our artists.
I like to talk to the merchandising
and marketing people in terms of
ideas for LP graphics. We don’t dea!
with sex or violence on our covers.”

Ross claims graphics have not
made any significant changes in the
past five years. “There was a period
where a lot of money was being

and Arista’s Howard Fritzson, right.

tions are stick and popular. We've
moved away trom sexual connota-
tions for the most part.”

According to a source close to Mo-
town, it is one of the few labels
where artists have no control over
their graphics—"The company se-
lects practically everything but a lot
of work goes into the process.”

Capitol’s art director Roy Kohara
says there is no particular directicn
for graphics, “but we're keeping
away from sex and violence. I per-
sonally don’t think LP covers sell the
package. It’s the LP inside and kids
today are more aware of that.”

Arista’s Howard Fritzson says:
“We're getting away from sex and
violence but the market is still full of
sex-oriented LP graphics. Studio
photography is becoming more pop-
ular.”

Acy Lehman, veteran art director
at RCA, says the sexual trend along
with violence is going out of LP cov-
ers with the coming trend being the
use of photos of the artist and lots of
design illustrations.

Stuart Kusher, creative director at
ABC, feels LP covers account for a
maximum of 2% sales. “We treat
each project independently. Once in
a while we will do something that in-
fers sexuality but it’'s in good taste.
He points to the Dramatics’ LP cov-
ers asan example of sexual inference
in good taste.

Bill Burks, art director at UA, feels
more emphasis is being placed on
artists i some types of situation
along with a lot of illustrations.
“We're very careful because we're
not only selling the artist but we rec-
agnize the cover is one of our selling
tools.”
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the most part had little to do with the
LP packaging but now some become
totally involved. Kids also care
about the covers.”

Most art directors sit with the pro-
ducer, artist and often the artist’s
personal managers 10 come up with
concepts for LP graphics. Without
exception, every label surveyed says
most major acts have final approval,
and they all say that lesser known
acts which want to be involved in
their LP graphics are allowed to do
so.

“We like to give our acts as much
freedom of selection as possible—as
long as it does not impair our selling
the album,” says RSO’s Ross.

“Some major acts such as the At-
lanta Rhythm Section contractually
can supply their own art,” says Poly-
dor’s Levy. Says A&M’s Young:
“Artists should be allowed to accept
or reject graphics offered by the art
director if they don’t approve. After
all.itis their project and they have o
live with it after the art director has
gone on to something else.”

The art directors are not only con-
cerned with presenting an attractive
salable package but also are aware
of merchandising and LP position-
ing in retail outlets.

For this reason. all record com-
panies have the artists’ names and
LP titles positioned on the top third
of the cover.

RCA’s Lehman says: “Because of
all the racks with lots of bins, it’s a
must that all the information be on
the top third of the LP to be visible.”

Says Motown’s Ung: “We must
make it as easy for the consumer to
see our product when he is flipping
through the bins. The information

must be on the top third.”

Another element of the LP cover
that has been missing for the past
few years is liner notes—with the ex-
ception of jazz, classical and some
country acts.

Most art directors do not see the
trend returning, however. CBS” Berg
says: “Liner notes are coming back.
We have a push in this company for
liner notes.”

A&M’s Young contends: “Liner
notes have tried to come back but
they don’t seem to be holding up.
The more we write on the back
cover, the more aware the artist be-
comes of the time that has passed
since the notes were written and it
becomes embarrassing to him.”

Although Polydor’s Levy does not
‘necessarily see liner notes returning
as a.regular part of the packaging,
“whenever possible we try to include
liner notes, particularly on a new
artist.

“This gives the consumer infor-
mation about the artist and helps the
radio programmers.”

Says ABC’s Kusher: “I don’t see
the notes returning overall but we do
them for certain artists. A consumer
wants to know more about the artist
and I personally feel liner notes are

ood.”

UA’'s Burks feels the trend today is
to have as little information on the
cover as possible. “Liner notes have
fallen by the wayside but I would
like to see this trend renewed. We
confine the notes to our jazz roster.”

Atlantic’s Defrin declares: *I
don’t see liner notes returning;
there’s no need with rock and pop
artists. The kids who buy records by
these artists are already familiar
with them.”

According to Casablanca’s
Whorf, there’s no indication that
liner notes will return. “Credits are
becoming more important on covers
because labels are allowing their acts
to record with acts on other labels.

(Continued on page 20)
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General News

Women’s Groups

® Continued from page 19

And these credits are also important
information for the consumer.” He
notes the record buyer is now more
aware of studio musicians and wants
to know who is playing on a given
LP

Arista’s Fritzson says his label
tries to keep the cover as clean as
possible, while Capitol’'s Kohara
says with the media constantly giv-
ing information about recording art-
ists, there is really no need. “Kids
want to know about the music and
lyrics.”

At the same time, many labels
while not furnishing liner notes, are
offering inner sleeves with some in-
formation. But this is an expensive
proposition, according to several art
directors.

Says RCA’s Lehman: “In place of
the liner notes the trend is to lyric
sleeves.” Motown’s Ung says the
stars on his label receive informa-
tional inner sleeves.

But on the other hand, all art di-
rectors see the newest cover trend of
acts thanking all who helped in pre-
paring the LPs continuing,

According to Capitol’s Kohara:
“This is the artists’ way of getting
closer to the people who helped
them.”

Some art directors feel that many
of the thank yous on the covers are
sincere but others are purely politi-
cal.

Says ABC’s Kusher: “That’s the
artists’ personal statement. Says
Polydor’s Levy: “This trend will
continue but | suppose it’s often
overdone. On the whole, it’s strictly
personal and it becomes a thing be-
tween the artist and his friends.

“We try not to have the artists
thanking too many people in the
company. That can become a prob-
lem.”

Says A&M’s Young: “This trend
will continue. It’s graduation time
for the artist. They have been in the
studio working hard and when it’s fi-
nally over it’s time to say thanks to
those who helped.” (One wonders
why for ail these years other musi-

cians didn’t feel the need (o say
thank you to everyone.)

On another matter, double fold
Jjackets for one record are slowly dis-
appearing, according to most art di-
rectors.

“They’re becoming less popular,”
says Young. “There’s too much

Ask Cover Art Reevaluation

money involved and the attitude of
the artist is changing. He doesn’t
want his LP cover to look too self in-
dulgent. The artist is more interested
in the front cover and the advertis-
ing dollars accompanying the LP.”
“We try to avoid it,” says Poly-

MCA’s Osaki believes artists no
longer really want gatefolds. “They
now want simple covers. If the con-
cept warrants a gatefold we will do
i

CBS’ Berg feels the double cover
is unpopular, it’s a waste of money
and it doesn’t really sell the LP.

Billboard phatos by Bonnie Tiegel

Los Angeles Directors: Top row, A&M's Roland Young and Capitol’s Roy Kohara. Middle row, Motown's Norm Ung and
MCA's George Osaki. Bottom row, UA's Bill Burks, Warner Bros.’ Ed Thrasher and Casablanca's Chris Whorf.
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dor’s Levy, noting that the costs for
this packaging have soared. “It costs
a lot not only to make but to ship. If
the package requires a gatefold
okay. but an ego trip for the artist,
no.

“If you can get 25 LPs in a bin,
when vou’re dealing with a gatefold,
that number can be cut to fewer than
18. Everybody gets hurt in this type
of deal except the shipping com-
pany.”

Says Atlantic’s Defrin: “We have
found that the double LP cover is
justnot practical and it costs twice as
much as a regular LP.”

Burks says more UA acts are ask-
ing for special packaging, “but we
deal with it in terms of the individ-
ual artist.

Kusher notes that ABC is not
“into gatefolds. Although they’re
usually not necessary, there are ex-
ceptions and then we’ll do it.”

RCA’s Lehman notes that the spe-
cial packaging is disappearing pri-
marily because it’s economically un-
sound.

Phonogram/Mercury’s Balos says
his firm continues to produce the
gatefold. “The artists feel the double
LP is more prestig:ous. For the most
part our country packing is single
cover.

Arista’s Fritzson says many artists
prefer the double cover but it’s often
not in the budget.

At Capitol, Kohara notes that “al-
though we do have requests by some
artists for them, when i’s justified
we will give gatefolds, but only
then.”

www.americanradiohistorv.com

Says Warner Bros.” Thrasher: “It’s
certainly not used nearly as much as
a few years ago.

“What happened was that the en-
tire industry got carried away with
multiple jackets and the shortage of
materials made us all cut back.
There must be a good reason to now
give this type of packaging.”

RSO’s Ross says his firm uses a lot
of gatefolds—"Some artists deserve
i

An area the art directors are a bit
uncertain about is bar coding and
where it will go on the covers. Some
are notinvolved in the process at this
time. while others are presently mul-
ling it in meetings. Some labels have
not decided whether they will deal
with bar coding.

Warner's is one of the labels “that
has no plans yet for bar coding.”
says Thrasher.

Most art directors do not like the
idea of bar coding going on the
cover, feeling that the coding will
take away some of the artistic flavor
of the jacket.

*I would like to see the coding ei-
ther on the back or on the shrink-
wrap,” says MCA’s Osaki.

Arista’s Fritzson believes the cod-
ing will be positioned on the front
cover, while Lehman says RCA is
planning on bar coding but it will
probably be placed in the upper
right corner on the back cover.
ABC’s Kusher agrees with Lehman
on the positioning.

Burks says that while UA is still in
the planning stages, bar coding will
probably be in the lower left corner
on the back cover. Polydor's Levy
agrees with Burks.

On the other hand, Casablanca’s
Whorf believes bar coding will not
work. “First of all most of the stores
don’thave the equipment—the hard-
ware is not reality.

“The retail outlets will have to
demonstrate a need for 1t.”

As for how the graphics on the LP
covers affect the graphics on tapes,
all art directors say that the answer is
simply to reduce the same graphics
carried on the albums.

«= LEADS SINGLES SCRAMBLE

. RSO Sales Sizzle
- Throughout Britain

By ADAM WHITE

NEW YORK—The business boost
which RSO Records has given to
Polygram companies throughout the
world with its “Saturday Night Fe-
ver” and “Grease™ disk properties is
newly underscored by statistics from
the U.K.

Market share figures prepared for
the British Phonographic Industry,
covering the July-September sales
period, place RSO as the leading
singles label for the second consecu-
tive quarter, and in second place
only to CBS in albums.

The label’s share of the 45s market
stands at 8.1% (it was 8.3% in April-
June), ahead of CBS’6.6%. The RSO
take of albums is 5.5% (8%), behind
8.1% for CBS.

The inclusion of RSO in the UK.
market breakdown according to
companies, rather than labels, in-
creases business for its distributor,
Polydor, to the tune of 12.9% (com-
pared to 10.6% April-June, and
more than double its share of one
year ago) in singles.

In albums for the quarter sur-
veyed, Polydor dips to 10.9% from
13.2%—but it’s still ahead of last
year’s July-September figure -of
8.9%.

RSO’s success with “Grease™ and
“Fever” repertoire was also a major
factor in Chappell’s seizure of the
number one spot among corporate
publishers.

Top album in the three months on
view was RSO’s “Satuday Night Fe-
ver” soundtrack, with “Grease” at
number 3. Top single was “You're
The One That I Want,” by John
Travolta & Olivia Newton-John,
who also figure as top “group” in
singles.

The quarterly statistics, prepared
by the British Market Research Bu-
reau, are also notable for document-
ing the increase in EMI's market
share spanning both albums and
singles—an upturn partly helped by
the inclusion of United Artists.

EMI takes 22% of the companies’
LP share, followed by CBS (13.6%)
and WEA (12.5%). It also grabs
25.4% of the singles market as a com-
pany, over CBS (13.6%) and WEA
(13.1%).

But Polygram, which likes tochar-
acterize itself as the “third force” in
the U.S. market, is shaping up as
very much the second force in Brit-
ain, behind EML
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A MEMORABLE NOSTALGIA-FILLED
NBC-TV SPECIAL REUNION

WHATEVER HAPPENED TO: FRANKIE & ANNETTE
- THE 60s BEACH PARTY GANG
THE MALIBU SURF SET

FIND OUT SATURDAY—NOVEMBER 18
~ NBC-TV 9-10 P.M. (EST)

12 YEARS LATER FRANKI!E RETURNS HOME
TO TAKE UP WHERE HE LEFT OFF WITH
ANNETTE, HIS TEENAGE SWEETHEART.

A DICK CLARK SPECIAL
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General News

MIAMI BEACH-—Musexpo, the
only international record and music
business trade show and marketplace
held in the U.S., drew more than
2,500 participants from 39 countries
to the Hotel Konover during its four-
day run. )

A 25% attendance and participa-
tion increase was noted over last
year’s event for the Saturday through
Tuesday gathering (4-7). Also in evi-
dence this year was a marked in-
crease in participation from the West
Coast, Latin America, Europe and
Scandinavia.

Five Australian groups flew some
16,000 miles to take part in an eve-
ning talent showcase.

Major companies in attendance in-

cluded CBS Records, CBS Records
International, April Blackwood Pub-
lishing Co., A&M Records of Can-
ada, Hansa Records (Germany),
BMI, the Country Music Assn., ABC
Records and Motown. Executives
and decision makers of 130 com-
panies were on hand to participate in
various workshop seminars. In addi-
tion to participation by the majors,
Musexpo also drew smaller inde-
pendent companies.

This year Roddy Shashoua, Mu-
sexpo founder and president, made
several noticeable additions includ-
ing the introduction of a video show-
case. This pilot program afforded
record labels and producers an op-
portunity to showcase their groups

and artists via closed circuit tele-
vision throughout the 450 room hotel.

The video showcase also was seen
in all booths as well as on a GE 20-
foot screen video projector.

The results have prompted
Shashoua to expand the showcase for
next year’s meeting.

Instead of the open floor format
used in previous years, this year three
entire floors of the hotel were con-
verted into office space. Each office
contained playback equipment, a
telephone and television sets. The
privacy of the office/hotel room gave
Musexpo exhibitors an opportunity
to entertain, conduct business and re-
view products in privacy and comfort.

Musexpo also expanded its work-

shop/seminar program, doubling the,
number of sessions from three to six
and covering such important aspects
of the industry as radio program-
ming, international law and record
business, music publishing, a&r and
artist development, and distribution
and record production.

Another innovation this year was
the presentation of four nightly inter-
national showcases in the 1,000-seat
Konover Theatre featuring the tal-
ents of the Keane Bros. (ABC/Phoe-
nix Records), Jiva (Polydor) Mike
Pinera (Spector Records), Bill An-
derson (MCA), Mary Lou Turner
(MCA), as well as Australian groups
Jade Hurley, W.P. Brennan, Salt-
bush and Galapagos Duck.

~Miami Beach Musexpo Attendance Up 25%-

Vocalist Marlene Charles, a new-
comer on the music scene, made her
international debut at a special eve-
ning showcase in the Sabra night
club.

The first Musexpo award was
presented to the Robert Stigwood
Organization and Al Cory for “their
exceptional contribution to.the mu-
sic industry in 1978.” Accepting for
Cory was Bob Edson, RSO senior
vice president.

Henry Stone, president of TK Rec-
ords, and Shashoua were awarded
keys to the city of Miami for the
“forces they represent in stimulating
the music industry in the Miami
area.” Nov. 4-8 was officially pro-
claimed Musexpo week in Miami.

REMOTE BROADCAST—BBC’s Wally Whyton chats with ‘‘Grand Ole Opry”’
stars, from left to right, Ernest Tubb, Moe Bandy and Boxcar Willie in Nash-
ville’'s WSM-AM's studio.

LOS ANGELES GIANT

VIP Exec Opens Retail Supermarket

LOS ANGELES—Cletus Ander-
son, owner of the 10-store VIP retail
record chain here, has opened his
first retail record supermarket, Free-
way Records.

Anderson has relocated his whole-
sale and business office operations
from his Crenshaw district location
to central L.A. in the 24,000 square
feet facility.

He says he is splitting his oper-
ation with the smaller, under 3,000
square feet outlets carrying the VIP
name and the larger stores coming
under the Freeway banner.

According to Anderson, he is also
scouting locations for other Freeway
outlets, with plans to open four
stores by the end of 1979. He points
out that while four is the projected
number, they may not all be Free-
way outlets.

Freeway had its grand opening
Saturday (11) with 12 staffers and a
number of recording artists or hand.
“With the exception of four persons,

who are experienced, we have taken
persons from the community and
are training them to work here,” says
Anderson.

Artists’ Songbooks
Out To Retailers

NEW YORK-—Four personality
songbooks matching albums by
Dolly Parton, Bonnie Tyler, Heart
and Cheap Trick have been released
by Columbia Pictures Publications.

Dolly Parton’s “Music From 2 Hit
Albums” contains material from
“Here You Come Again” and “New
Harvest—First Gathering” at $7.98
retail; Bonnie Tyler’s “It’'s A Heart-
ache” carries a $6.95 list; Heart’s
“Double Platinum™ contains selec-
tions from “Dreamboat Annie” and
“Magazine” at a $8.98 list; Cheap
Trick’s “Heaven Tonight” sells at
$6.95. All folios are arranged for pi-
ano/vocal/chords.

Peaches Changes Buying

® Continued from page |

and independent distribution per-
sonnel calling on us personally, I ex-
pect the vendors’ people to handle
more of our inventorying, freeing
store personnel for more construc-
tive tasks. And eliminating central
warehousing saves tons of internal
paperwork,” Heiman adds.

Does he envision more store per-
sonnel necessitated by the switch-
over to direct buying by the Peaches
stores? “We always had a head
buyer in each store, supplemented
by repertoire experts from among
the store’s staff,” Herman answer.
“Now, instead of dealing by phone
or letter with a warehouse hundreds
of miles away, we can expect over-
night or same day response to a

phone or personally solicited order.”

Heiman expects full usage of the
75,000 square foot home base here,
despite folding of the firm’s expan-
sive warehouse. “We intend to con-
solidate our various divisions such
as 3-D (the display wing), album art
and others now under one roof,
where before they were scattered
around nearby.”

The switchover to local direct
buying comes at a time when
Peaches is opening four stores in a
two-week period, starting Friday
(17) when the first Oklahoma City
store bows. On Dec. 1, Peaches retail

-locations begin in Orange, Conn., a

suburb of New Haven, Atlanta and
Ft. Worth. All are more than 15,000
square feet and are free-standing.

Workshop Seminars See Varied
Problems Defined & Discussed

MIAMI—A series of workshop
seminars at Musexpo helped define
problems and trends. A workshop ti-
tled “Radio Programming In The
Record Industry” indicated that to-
day’s trend toward a more homog-
enous radio and record product is
bound to retail.

Lee Abrams, of Burkhart/Abrams
Associates, opened by tracing the
history of pop music in radio.

Starting with the complacency of
the ’50s, the intensity of the '60s,
lhrough today’s return to compla-
cency,” Abrams feels that each pe-
riod has had its own wave of artists
who have been the trend setters.

Stating that we are currently in a
musical low and that people have
stopped listening and started danc-
ing, Abrams termed the present “an
age of production rusic. There is no
progressive music today.”

Panelist Hal Jackson, vice presi-
dent of Inner City Broadcasting,
WBLS-FM New York, asked the
question: “Does radio shape the mu-
sic or does music dictate the format
of radio?”

Jackson then described how
WBLS started out playing jazz, then
developed a wider format, increas-
ing its listeners. Jackson believes
that although the music is dictated
by format, program directors need
“foresight and guts.” He also
stressed the need for radio program-
mers to broaden their scope when se-
lecting products.

Norman Wain, president of Met-
roplex Communications, Cleveland,
spoke of government regulation of
the radio industry. “The broadcaster
gets a pretty good shake from the
FCC, Wain feels. “The proliferation
of -AM and FM stations in the U.S.
has created competition, forcing ra-
dio to use community service as a
tool to lure listeners.”

Agreeing that radio is the greatest
medium in the world, Wain contin-
ued: “Radio requires more atten-
tion, involvement and participation
than television..Ninety-eight percent
of all homes have a radio with an av-
erage of five per household.” He
concluded that “radio sells sound. It
is the only theatre that truly depends
upon the listener’s mind.”

Another seminar featured top
record producers such as Albhy
Galuten, producer of the Bee Gees
and Andy Gibb, and Todd
Rundgren who attempted to explain
the production aspect of making a
hit record.

And another seminar, “Music
Publishing And Exploitation Of
Copyrights” provided some insight
to this complex, yet vital subject.
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By PHILIP LANE

Moderator Bill Denny, president
of Cedarwood Publishing in Nash-
ville, opened the session by explain-
ing some of the changes the new
copyright law “signed into law by
President Ford on Oct. 19, 1976 has
presented. This law provides a
“single system for the protection of
copyright. There is also a copyright/
royalty act which deals with royalty
payments.”

Peter Kirsten, president of Global
Music, West Germany, stressed a
need for cooperation between the
U.S. and other countries. “We need
total cooperation and commitment
from U.S. publishers,” Kirsten said.
“We are always aware of what’s hap-
pening in the U.S. Sometimes the re-
verse is not true.”

Kirsten suggested that U.S. pub-
lishers prepare weekly lists of new
releases and then coordinate promo-
tional activity in conjunction with
foreign radio. “Sometimes a number
one record in the U.S. can’t do well
in Germany,” he concluded.

Billy Meshel, Arista vice presi-
dent, believed “a publisher’s talent
must be one of exploitation.” He felt
that the cover is the most important
way to exploit a song. “You also
must have people working for you
who understand music,” he said.

Vice president of ABC music Jay
Morgenstern somewhat contra-
dicted earlier statements of Kirsten
by saying, “When a song becomes
popular in the U.S. it is felt world-
wide.” He also stated that it is diffi-
cult to market and produce foreign
songs due to factors such as lan-
guage and copyright barriers. “It is
not a good financial risk to acquire
non-English speaking foreign works
at this time.”

Irwin Robinson, president of
Chappell Music, spoke on the cri-
teria for catalog acquisition. His
message was to first determine
whether a new purchase could fit
into a present operation. The mate-
rial should be evaluated by such fac-

tors as the age of the material, how it
was managed in the past, how it will
fit in with the current catalog, tax
advantage responsibility and inter-
est factors.

Also stressed was a need for care-
ful evaluation of any potential pur-
chase. “I personally would not buy
catalog that hadn’t been listened to
and evaluated by my staff. It's the
age-old story, ‘let the buyer beware’
and take the time to fully evaluate
potential purchases.”

During a workshop on distribut-
ing and marketing, moderator Brian
Robertson of the Canadian Record-
ing Industry Assn., described the
problems involved in marketing of
product in Canada.

“Canada is larger in geographical
size than the U.S. but with one-tenth
of the population,” he explained.
“Another problem is the fragmenta-
tion of the language market due to
the influx of French as a second lan-
guage. However, these problems are
surmountable. In the past year there
has been a 20% growth in the Cana-
dian record industry.”

NARM and Disc Records presi-
dent John Cohen spoke on inde-
pendent distribution. He feels that
absorption of major labels is a great
problem that will continue, but the
effort and concentration that a‘small
distributor can give to a small label
is invaluable. Cohen also believes
“there is always going to be a place
for the independent distributor.”

Jim Tyrrell, vice president of mar-
keting for the Epic, Portrait and As-
sociated Labels believes that *“a prin-
cipal concern throughout the
industry is the cash intensity. Costs
continue to go up.” The independ-
ent distributors have difficulties
dealing with this. Ways to combat
these problems include more in-
depth market research and in-
creased visibility of the product.

Musexpo’s final seminar dealt
with a&r and artist development in

(Continued on puge 83)

5 Australian Groups Impressive

MIAMI—Australian artists trav-
eled close to 16,000 miles to reach
Musexpo. Five groups performed at
Musexpo’s gala Australian show-
case. The Tuesday night event (7)
featured Jade Hurley, Saltbush,
W.P. Brennan, Kevin Borich Ex-
press and Galapagos Duck.

Peter Conyingham, the Australian
promoter responsible for coordinat-
ing the evening, sees great hope for
the future of such events.

“A new show such as Musexpo
has the ability and foresight to carty

off international evenings,” he said.

““In the future, | hope to put together

other evenings at Musexpo featuring
the talents of Canadians as well as
German and English artists.”
Roddy Shashoua, president of
Musexpo noted: “The merits of eve-
nings devoted to particular countries
is far reaching—not only does it give
us all an idea of the type of music
happenings around the world, but it
also opens the way for more cross-
over music between countries.”
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Radio-TVProgramming

Kleinman’s 48-Hour AOR History
Expandmg, But Still Needs Name

Tracking Rock: Production director Ron Harris adjusts the board as executive

producers Mike Harrison, left, and Bert Kleinman discuss recent interviews

arriving aimost daily on tape from correspondents. On the left is show re-
searcher Carol Siutzky.

FCC FM Spectrum Shift
May Hurt Campus Radio

CHICAGO—Representatives  of
campus radio stations throughout
the US. listened as Allen Myers,
broadcast analyst for the Federal
Communications Commission, out-
lined the Commission’s planned
reshaping of the educational portion
of ‘the FM spectrum at the recent
Loyola Radio Conference here.

Affected by this restructuring will
be stations presently holding a Class
D 10-watt license, which will be
asked to consider a power increase
or relocation of their dial position to
the nonreserved, commercial por-
tion of the FM band.

Station personnel expressed con-

L.A. KUSC-FM

. Airs Salzburg Fest

LOS ANGELES—Classical con-
certs and operas taped live last sum-
mer at the Salzburg Music Festival
in Austria are being aired here by
KUSC-FM Saturdays and Wednes-
days through next February.

Operated by the Univ. of South-
ern California, KUSC reports the
series is made available in part with
funds from the Republic of Austria.
KUSC is an NPR station broad-
casting 24 hours daily.

Ask Burl lves...
or call
615-889-7100

cern that the jogging of wattage and
frequencies might hurt listenership,
particularly in the congested urban
areas. Representatives from two
Chicago area noncommercial sta-
tions raised the question of what

(Continued on page 44)
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Country Fare
Up At Hofstra

By ED HARRISON

LOS ANGELES—Hofstra Univ.’s
WVHC-FM replaces its weekend
AOR/progressive “Odyssey” pro-
gram with a four-hour country show
each Saturday and Sunday effective
Saturday (18) which program direc-
tor Steve Graziano says will be
“real” country music, not crossover.

Located in Hempstead, L.I., with
a broadcasting radius of 55 miles,
the signal is strong enough to reach
New York where WHN-AM is the
only station programming a healthy
dose of country

“WHN is showing that there is a
big market for country,” says Gra-
ziano. We'll be innovating rather
than imitating WHN. What they’re
playing is not in the pure country
vein but songs that crossover onto
the pop charts.”

Graziano says WVHC will pro-
gram artists like Merle Haggard,
June Carter, the Oak Ridge Boys,
Bobby Borcher to the current stars
like Dolly Parton and will not be
“pseudo country.”

The station will be catering to the
18-34 blue collar market. What
should help along is the fact that
there is no other country station on
Long Island.

Graziano states that its progres-
sive weekend show was not getting the
kind of response it gets during its
daily 11 p.m.-2 a.m. slot which in-
fluenced the programming change-
over.

While the station hasn’t an-
nounced the changeover to its au-
dience yet, Graziano is confident it

(Continued on page 44)

LOS ANGELES—-What began
initially as just another rock radio
syndication project is rapidly ex-
panding in scope, reports Burt
Kleinman, executive producer of an
upcoming 48-hour history of album
rock.

“The response from artists, man-
agers and record companies around
the world has been gratifying,” he
says. “We’ll be able to showcase not
only the most significant albums
and artists, but DJs, managers, pro-
ducers and a&r people now as well.”

Kleinman’s show, slated for
spring release, has yet to be named.
But interviews have been completed
with scores of artists as well as pro-
ducers Jerry Goldstein and Steve
Gold, Bobby Colomby of Epic and
Joy Hall of MCA AOR promotion.

Kleinman only recently joined
Goodphone Communications,
headed by KMET-FM DJ Mike
Harrison and programming consult-
ant Tom Yates. Harrison will nar-
rate the program.

Previously, Kleinman was execu-
tive vice president of programming
for syndication giant Drake-
Chenault, where he was executive
producer for the firm’s monumental
“The History Of Rock And Roll.”

Co-producing Kleinman’s new
project is TM Programming of Dal-
las, which will market and distribute
the show.

Artists interviewed recently or
drawn from archives todate include
Elton John, Lynyrd Skynyrd, Kenny
Loggins, Blood, Sweat & Tears, Kiss,
Alice Cooper, Robbie Robertson,
Atlanta Rhythm Section, Boston
and The Who.

Rock Award: Pattl Smith accepts DIR s Rock Radio Awards for favorlte single
of 1978—‘"Because The Night" from WNEW-FM program director Scott
Muni.

DIR’s Awards Show -
Airing On 250 Outlets

NEW YORK-Linda Ronstadt,
Jackson Browne and Fleetwood
Mac are among the winners of the
second annual DIR Broadcasting’s
Rock Radio Awards.

A two-hour radio special, featur-
ing live performances and accept-
ance speeches by the winners, will be
broadcast on DIR’s group of 250 sta-
tions Nov. 22 at 8 p.m.

The show will be hosted by Rita
Coolidge and Scott Muni, WNEW-

Infinity Nails 168 Outlets

NEW YORK—“We had four
months to put it together, think
about it, set it up.” That’s the expla-
nation Infinity Records vice presi-
dent of promotion Peter Gidion of-
fers for the fact that the first release
of the new label has been added to
playlists at 168 stations in nine days.

The single, one of two thus far re-
leased by the label, is “Every I's A
Winner” by Hot Chocolate. Of
course, Gidion insists his promotion
team could not get the record ac-
cepted if it did not appeal to pro-

CLEAR LAKE
DJ PLANNING
HOLLY SHOW

CLEAR LAKE, lowa—Come
Feb. 3 it will be 20 years since Buddy
Holly was killed in a small plane just
outside this small town.

And KZEV-FM Clear Lake
morning man Mad Hatter hasn’t
forgotten. In fact the DJ has organ-
ized a memorial cor.cert to take
place on the date of the crash next
February.

The concert will be at the Surf
Ballroom, the last place Holly made
an appearance before he was killed.
The lineup of talent will include
Bobby Vee, who took over the Holly
tour and appeared in Fargo, the city
Holly was flying to when he died.

Hatter is hoping to line up addi-
tional talent.

-In 9 Days With 1st Single

By DOUG HALL

gram directors as potential hit mate-
rial.

His promotion staff consists of 18
local promotion persons in key
cities, five regional reps, Rick Swig
as national promotion director on
the West Coast and himself on the
East Coast.

Stations on the disk include
WNEW-FM, WPIX-FM and
WBLS-FM, all New York; WBZ-
FM, WBCN-FM and WCOZ-FM,
all Boston; WDAS-FM and
WCAU-FM Philadelphia.

In Seattle the record has been
added at four stations: KJR-AM,
KING-AM, KYYX-FM and KVI-
FM.

Gidion explains that part of his
strategy with the radio stations was
to offer them two records “so there
would be less pressure to go on just
one.”

So he also offered the stations the
single “I'll Be Waiting” by Robert
Johnson, which has been accepted
for play by 63 stations.

Both disks have been placed on
stations in one of the least receptive
times for new releases: an Arbitron
rating period. The October/Novem-
ber sweep began Oct. 17. Most pro-
gram directors prefer to play it safe
during rating periods and play
proven material.

This week Infinity will be ship-
ping Dobie Gray’s single “You Can
Do It.” Will it repeat the success of
Hot Chocolate and Robert Johnson?
Gidion quotes the company’s slo-
gan, “All we ask you to do is listen.”

FM New York program director.
KSAN-FM San Francisco air per-
sonality Ben Fong-Torres scripted
the show and will serve as an-
nouncer.

The winners were reportedly cho-
sen by 200,000 ballots cast by listen-
ers to the 250 stations and readers of
three publications, including DIR’s
own “Blast.”

The winners are: favorite female
singer—Linda Ronstadt; favorite
male singer—Jackson Browne; fa-
vorite group—Fleetwood Mac; fa-
vorite  singer/songwriter—Jackson
Browne; favorite album—*“Running
On Empty,” Jackson Browne; favor-
ite debut album, “French Kiss,” Bob
Welch; favorite single—*“Because
The Night,” Patti Smith; favorite
all-time album “Rumours,” Fleet-
wood Mac.

9-YEAR-OLD’S
ACT LAUDED
BY WIGO-AM

ATLANTA — “We entertain
through good music, but we are also
committed to share a real sense of
caring, concern and love.”

So explains WIGO-AM Atlanta
station manager Frank Edwards in
telling how efforts by his station
gave a nine-year-old hero the recog-
nition he deserved rather than the
scorn he was receiving.

WIGO presented Ralph Heard Jr.
a plaque and placed another in his
school “so that his classmates might
take notice.”

The boy was burned over 45% of
his body because he returned to his
burning home after leaving it to
wake his mother and four-year-old
brother.

But the only recognition he re-
ceived was to be called the “burned-
up boy” by his classmates.

The story came to light on a spe-
cial Fire Prevention Week program
on WIGO. The station has named
the boy a “Little Giant” and he will
be the first to be honored in a new
program designed to be supportive
to outstanding youngsters in the
community.

wWwWw.americanradiohistorv.com


www.americanradiohistory.com

YOU LL RETURN TO
i FOREVER.

“RETURN TO = #
—— 2 FOREVER
ol LIVE-
gé THE COMPLETE / .
CONCERT. e

Gayle Moran,Joe Farrell, Gerry Brown,John Thomas,James Tinsley,
' Jlm Pugh, Harold Garrett and Ron Moss. For your enjoyment forever. cax 3ssso
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Bilboard Singles Radio Action

Playlist Top Add Ons

Playlist Prime Movers *  Regional Breakouts & National Breakouts

NOVEMBER 18, 1978, BILLBOARD'

TOP ADD ONS -NATIONAL

BILLY JOEL-My Life (Columbia)
TOTO-Hold The Line (Columbia)
(D) CHIC—Le Freak (Atlantic)

D—Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information tore-
flect greatest product activity
at Regional and National levels.

Pocifc Southwest Regjon

® TOP ADD ONS

BILLY JOEL—My Life (Columbia)

FIREFALL—Strange Way (Atlantic)

LEIF GARRETT—{ Was Made For Dancing
(Scotti Brothers)

PRIME MOVERS

PABLO CRUISE—Don'l Want To Live Without It
(ABM)

BARBRA STREISAND /NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia)

ERIC CARMEN-Change Of Heart (Arista)

BREAKOUTS

BEE GEES—Too Much Heaven (RSD)

MELISSA MANCHESTER—Don't Cry Out Loud
(Arista)

BOSTON—A Man I'll Never Be (Epic)

KHI-LA
o BILLY JOEL-My Life (Columbia)
o ERIC CARMEN-Change Of Heart (Arista)
+ TOTO-Hold The Line (Columbia) 28-19

+ PABLD CRUISE—Don't Want To Live
Without It (A&M) 29-23

TEN-Q (KTNQ)-LA
® BILLY JDEL-My Life (Columbia)
o FIREFALL-Strange Way (Atlantic)

+ PABLD CRUISE—Don't Want To Live
Without It (A&M) 23-16

+ BARRY MANILOW—Ready To Take AChance
Again (Arista) 10-6

KPfi=LA
® LE{F GARRETT~| Was Made For Dancing
(Scotti Brothers)
® BEE GEES—Too Much Heaven (RSO)

 BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 14-4

* (lilsllD VANNELLI—| Just Wanaa Stop (A&M)
-11

KEZY—Anaheim

o BOSTON-AMant'll Never Be (Epic)

o BEE GEES—Too Much Heaven (RS0)

* FOREIGNER—Double Vision (Atlantic) 9-3

 STYX~Blue Collar Man (A&M) 5-1
KCBQ—San Diego

o BILLYJOEL—My Life (Columbia)

® BEE GEES-TooMuch Heaven (RSO)

 BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 22-13

 ALSTEWART-Time Passages (Arista) 24.
19

KFXM—San Bernardino

o BILLY JOEL—My Life (Columbia)

® BEEGEES—Too Much Heaven (RS0)

* CHICAGD—Ative Again (Columbia) 13-3

AL STEWART —Time Passages (Arista) 14-7
KERN—Bakersfield

® BEE GEES—Too Much Heaven (RSO)

o BILLY JOEL—My Life (@umbia) )

 DR.HOOK—Sharing The Night Together
(Capitol) 27-22

 BARBRASTREISAND/NEIL DIAMOND~You
Don't Bring Me Flowers (Columbia) 23-17

KOPA—Phoenix

Based on station playlists through Thursday (11/9/78)

PRIME MOVERS-NATIONAL

BARBRA STREISAND/NEIL DIAMOND=You Don’t Bring Me Flowers (Columbia)
GINO VANNELLI -1 Just Wanna Stop (A&HM)
PABLO CRUISE—-Don't Want To Live Without It (A&M)

KGW—Portland

WDRQ—Detroit

BREAKOUTS-NATIONAL

BEE GEES-Too Much Heaven (RSO)
EARTH, WIND & FIRE—September (Columbia)
HOT CHOCOLATE—Every 1's AWinner (infinity)

13-Q (WKTQ)—Pittsburgh

KOMA—Okiahoma City

o BEE GEES—Too Much Heaven (RSO)

® MELISSA MANCHESTER—Don't Cry Out
Loud (Arista)

+ BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 26-9

* BILLY JOEL—My Life (Columbia) 24-18
KTKT—Tucson

o BEEGEES—TooMuch Heaven (RSO)

o VILLAGE PEDPLE-Y.M.C.A. (Casablanca)

 ANDY GIBB—Our Love (RS0) 23-16

+ BARBRA STREISAND/NEIL DIAMOND -You
Don’t Bring Me Flowers (Columbia) 27-21

KQED-Albuquerque
o SANTANA-Welt Alright (Columbia)
© BEEGEES—TooMuch Heaven (RSO)

* DR.HOOK-Sharing The Night Together
(Capitol) 18-11

# PABLO CRUISE—Don’t Want To Live
Without It (A&M) 22-15

KENO-Las Vegas
© BEEGEES-Too MuchHeaven (RSO)
e ERIC CARMEN—Change Of Heart (Arista)
* JOURNEY~Lights (Columbia) 13-5
 FOREIGNER-Double Vision (Atlantic) 7-1

Pacific Northwest Region

® TOP ADD ONS

FOGELBERE & WEISBERG—Power Of Gold
(Eprc)
(D) CHIC—-Le Freak (Atlantic)
PAUL DAVIS—Sweet Life (Bang)

* PRIME MOVERS:

BARBRA STREISAND /NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

DR. HOOK —Sharing The Night Together
(Capitol)
GINO VANNELLL- Just Wanna Stop (A&M)

BREAKOUTS:

BEE GEES-Too Much Heaven (RSO)
EARTH, WIND & FIRE—September (Columbia)
THE CARPENTERS—| Believe You (ALM)

KFRC—San Francisco

De CHIC—Le Freak (Atlantic)
® PAUL DAVIS—Sweet Life (Bang)
 SANTANA-Well Alright (Columbia) 25-19
* g?AKA KHAN—1'm Every Woman (WB) AD-

KYA—San Francisco
o NONE

+ DR.HODK-Sharing The Night Together
(Capitol) 21-16

D& DONNA SUMMER-MacArthur Park
(Casablanca) 9-6 o

KLIV=San Jose

® BEEGEES—Tao Much Heaven (RSO)

o EARTH, WIND & FIRE—September
(Columbia)

+ BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 19-11

 ANNE MURRAY~You Needed Me (Capitol)
51

KROY-Sacramento

De CHIC-Le Freak (Atlantic)
® BILLY JOEL—My Life (Columbia)

 BARBRA STREISAND/NEIL DIAMOND -You
Don't Bring Me Flowers (Columbia) 29-14

 FUNKADELIC—One Nation Under A Groove
(WB) 16-10

KYNO—Fresno

© LINDARONSTADT—0oh Baby Baby
(Asylum}
e BEEGEES—-TooMuch Heaven (RS0)

+ COMMODORES—Flyin' High (Motown) HB-
21

* KENNY LOGGINS—Whenever | Call You
“Friend" (Columbia) 14-9

© CARPENTERS-—| Believe You (A&M)
® BEE GEES—Too Much Heaven (RSC)

+ BARBRA STREISAND/NEIL DIAMONO-You
Don't Bring Me Flowers (Columbia 11-1

+ DR.HOOK~-Sharing The Night Together
(Capitol) 14-8

KING—Seattle

o JUSTIN HAYWARD —Forever Autuma
(Columbia)

o EARTH, WIND & FIRE—September
(Columbia)

* (ZiINO VANNELLI-| Just Wanna Stop (A&M)
0-9

* DR.HDOK-Sharing The Night Together
(Capitol) 11-4

KIRB-Spokane

© BEE GEES—Too Much Heaven (RSO)
o BOB SEGER~We've Got Tonight (CaJitol)

+ BARBRA STREISAND /NEIL DIAMOND-You
Don't Bring Me Flowers (Coturbia) 11-3

D V|LI§AGE PEOPLE-Y.M.C.A. (Casablanca)
17-

KTAC-Tacoma

o ANDY GIBB—Our Love (RSO)
e TOTO-Hold The Line (Columbia)
* BILLY JOEL—My Life (Columbia) 35-27

# CHAKA KHAN—I'm Every Woman (WB) 24-
20 .

WTAC—Flint

o ROBERTJOHNSON-|'ll Be Waiting
(Infinity)

o HOTCHOCOLATE-Every 1's AWinner
(Infinity)

 CAPTAIN & TENNILLE~You Never Done It
Like That (A&M) 25-9

+ FIREFALL-Strange Way (Atlantic) 22-10
1-96 (WZZR-FM) - Grand Rapids

o LEIF GARRETT~ | Was Made For Dancing
(Scotti Brothers)

e BILLY JOEL~My Life (Columbia)
D& FOXY—Get Off (Dash) 20-13
 GINO VANNELLI~| Just Wanna Stop (A&M)
10-5

WAKY —Louisville

De VILLAGE PEOPLE-Y.M.CA. (Casablanca)

o FOGELBERG & WEISBERG—Power Of Gold
(Epic)

 BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 19-8

D& DONNASUMMER-MacArthur Park
(Casablanca) 11-6

KCPX—Sait Lake City

o ANDY GIBB—OQur Love (RSO)

© HOTCHOCOLATE~Every I'sAWinner
(Infinity)

* FUNKADELIC-0ne Nation Under A Groove
(WB)38-27

* PAUL DAVIS—Sweet Life (Columbia) 15-9
WBGN—Bowling Green

o LINDARONSTADT—0oh Baby Baby
(Asylum)

® BEE GEES~Too MuchHeaven (RSO)

 FOGELBERG & WEISBERG—Power Of Gold
(Epic) AD-24

 HOTCHOCOLATE—-Every 1's AWinner
(Infinity) AD-26

KRSP—Sait Lake City

o AMBROSIA—How Much | Feel (WB)

© BEE GEES—Too Much Heaven (RSO)

 GINO VANNELLI-I Just Wanna Stop (A&M)
11-4

 BARBRA STREISAND/NEIL DIAMONO-You
Don't Bring Me Flowers (Columbia) 25-17

KTLK=Denver

® BEE GEES~Too Much Heaven (RSO)

o FOGELBERG & WEISBERG—Power Of Gold
(Epic)

* NONE
*
WGCL—-Cleveland

® VILLAGE PEOPLE-Y.M.C.A (Casablanca)
® BEE GEES—Too Much Heaven (RSO)
* ANDY GIBB—Our Love (RS0) 28-16
D« CHIC—Le Freak (Atlantic) 16-6
WPEZ-Pittsburgh

o TOTO-Hold The Line (Columbia)

o ALICE CODPER—How You Gonna See Me
Now (WB)

* (IE;NBD VANNMELLI-{ Just Wanna Stop(A&M)

D# ALICIABRIDGES~1Love The Night Life
(Palydor) 16-12

Southwest Region

® TOP ADD ONS:

BILLY JOEL-Wy Life (Columbia)
(D) CHIC-Le Freak (Atiantic)
PABLO CRUISE -Don't Want To Live Without It
(A&M)

* PRIME MOVERS

BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

AMBROSIA—How Much | Feel (Warner
Brothers)

GINO YANNELLI-| Just Wanna Stop (A&M)

BREAKOUTS:

BEE GEES—Too Much Heaven (RS0)
TOTO—Hold The Line (Columbia)
HEART~-Straight On (Mushroom)

KILT—Houston

® TOTD-Hold The Line (Columbia)

 BARBRASTREISAND/NEIL DIAMDND-You
Don't Bring Me Flowers (Columbia) 26-15

* VILLAGE PEDPLE-Y.M.C.A. (Casablanca)
26-15

WZZP-Cleveland

® BEE GEES—Too Much Heaven (RS0)

o FOGELBERG & WEISBERG~Power Of Gold
(Epic)

 BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 20-7

* PAULDAVIS-Sweet Life (Columbia) 32-23
KIMN-Denver

® BILLY JOEL—My Life (Columbia)
© ELTONJOHN- Part Time Love (MCA)

 CRYSTAL GAYLE -Talking In Your Sleep
(UA) 1610

* AMBROSIA—How Much | Feel (WB) 6-2

North Central Region

® TOP ADD ONS.:

TOTO-Hold The Line (Columbia)

ANDY 61BB—Our Love (RS0)

HOT CHOCOLATE-Every 1's A Winner
(Infinity)

PRIME MOVERS:

BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Cotumbia)

BILLY HOEL—My Life (Columbia)

PAUL DAVIS—Sweet Life (Bang)

BREAKOUTS:

BEE GEES—Too Much Heaven (RS0)
CARS—My Best Friend’s Girl (Elektra)
J. GEILS—0ne Last Kiss (EMI)

CKLW—Detroit

® BILLY JOEL—My Life (Columbia)

e BEE GEES—Tao Much Heaven (RSO)

* ERIC CARMEN—Change Of Heart (Arista)
178

* CgRS—My Best Friend's Girl (Elektra) 26--
1

o CARS—My Best Friend’sGirl (Elektra)
® J.GEILS—One Last Kiss (EMI)
# BILLY JOEL-My Life (Columbia) 28-19

+ BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 17-9

WSAI-Cincinnati

o NDLIST
[ ]
*
*
Q-102 (WKRQ-FM)—Cincinnati

o BEEGEES-Too Much Heaven (RSO)
o ELTONJOHN-Part Time Love (MCA)

 BARBRA STREISAND/NEIL DIAMOND-You
Jon't Bring Me Flowers (Columbia) 25-16

+ FOGELBERG & WEISBERG—Power Of Gold
{Epic) 10-6

WCOL—Columbus

® BEEGEES—Too MuchHeaven (RSO)
o FIREFALL-Strange Way (Atlantic)
* PAUL DAVIS-Sweet Life (Bang) 21-12

 BARBRASTREISAND/NEIL DIAMONO-You
Con't Bring MeFlowers (Columbia) 7-2

WNCI-Columbus

o TOTO-Hold The Line (Columbia)
De CHIC—LeFreak (Atlantic)

 BARBRA STREISAND/NEIL DIAMOND -You
Don't Bring Me Flowers (Columbia) 20-7

* AMBROSIA—How Much | Feel (WB) 28-17
KRBE—Houston

o BEEGEES~Too Much Heaven (RSO)
De FOXY-Get Off (Dash)

 BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 21-10

+ JUSTIN HAYWARD~Forever Autumn
(Columbia) 12-6

KLIF—Dallas

® ALICECODPER-How You Gonna SeeMe
Now (WB)"

© GLEN CAMPBELL-Can You Fool (Capital)

+ BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 24-17

* BILLY JOEL~My Life (Columbia) 39-32
KNUS-FM—Dallas

® BILLY JOEL-My Life (Columbia)

o FOGELBERG & WEISBERG—Power Of Gold
(Epic)

# CHICAGD—Ative Again (Columbia) HB-15
* AMBROSIA—How Much | Feel (WB) 13-8
KFIZ-FM (2-97)-Ft. Worth

© PABLD CRUISE—-Don't Want To Live
Without it (A&M)

© BARBRA STREISAND /NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

 HEART-Straight On(Mushroom) 23-18

* BgB SEGER—Holywood Nights (Capitol)
19-15

KINT—E! Paso

o ALSTEWART-Time Passages (Arista)
o BEEGEES-Tao Much Heav_e‘RSO)

D« DONNASUMMER-MacArthur Park
(Casablanca) 11-6

 BARBRASTREISAND/NEIL DIAMONOD - You
Don't Bring Me Flowers (Columbia) 13-9

WCUE—Akron

® 'BEE GEES—-Too Much Heaven (RS0)

o HOTCHOCOLATE—Every 1's AWinner
(Infinity)

D# ALICIABRIDGES~1Love The Night Life
(Polydor) 23-15

* ERIC CARMEN—Change Of Heart (Arista)
1813

o FOGELBERG & WEISBERG —Power Of Gold
(Epic)
o FIREFALL-Strange Way (Atlantic)

D+ ALICIABRIDGES—I Love The Night Life
(Polydor) 20-10

+ DR.HOOK-Sharing The Night Together
(Capitol) 25-19

WKY—Oklahoma City

® ELTONJOHN—Part Time Love (MCA)
® BILLY JOEL—My Life (Columbia)

+ BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 26-16

* GINO VANNELLI-| Just Wanna Stop (A&M)
12-8

KAKC-Tuisa

® MELISSA MANCHESTER—Don't Cry Out
Loud (Arista)

e BOBSEGER-We've Got Tanight (Capitol)

* AL STEWART-Time Passages (Arista) 10-6

 FOREIGNER~Double Vision (Atiantic) 5-3
KELI-Tulsa

o HOTCHOCOLATE—Every 1'sAWinner
(Infinity)

© RICK JAMES—Switch (Gardy)

# CHICAGO- Alive Again (Columbia) 16-10
D% FOXY—Get Off (Dash) 6-2
WTIX—New Orleans

o BILLYJOEL~MyLife (Columbia)

De VILLAGE PEOPLE~Y.M.C.A.(Casablanca)
* (ZE(I)NZDVANNELLI-IJust Wanna Stop (A&M)

 THE ROLLING STONES -Shattered (Rolling
Stones) 34-20

WNOE—New Orleans
o PAULSTANLEY—Hold Me, Touch Me
(Casablanca)
® BEE GEES-Too Much Heaven (RS0)

 BARBRA STREISAND/NEIL DIAMOND -You
Don't Bring Me Flowers (Columbia) 15-10

* THE ROLLING STONES—Shattered (Rolling
Stones) 25-20

KEEL-Shreveport

o HEART-Straight On (Mushroom)
o FOGELBERG & WEISBERG—Power Of Gold
(Epic)
D+ SYLVESTER-Dance, Disco Heat (Fantasy)
22-16

D# ALICIA BRIDGES—i Love The Night Life
(Polydor) 12-8

Midwest Region

AMBROSIA—How Much | Feel (Warner
Brothers)

QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

BOB SEGER—We've Got Tonight (Capitol)

PRIME MOVERS

BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

BILLY SOEL—My Life (Columbia)

GINO VANNELLI- | Just Wanna Stop (A&M)

BREAKOUTS:

BEE GEES—Too Much Heaven (RS0)
LINDA RONSTADT—0oh Baby Baby (Asylum)
POINTER SISTERS—Fire (Planet)

WLS—Chicago
® AMBROSIA-How Much | Feel (WB)

o BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

# FOREIGNER- Double Vision (Atlantic) 23-
12

# BARRY MANILOW—Ready To Take A Chance
Again (Arista) 15-11

WMET—Chicago
© TOTO-Hold The Line (Columbia)
® BEEGEES—Tao Much Heaven (RSO)

D DONNASUMMER—MacArthur Park
(Casablanca) 12-8

* AMBROSIA—How Much | Feel (WB) 14-10
(Continued on page 28)

® BILLY JOEL—My Life (Columbia)

o FOGELBERG & WEISBERG— Power Of Gold
(Epic)

+ DR.HOOK—Sharing The Night Together
(Capitol) 14-9

* GINO VANNELLI—| Just Wanna Stop (A&M)
157
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0iregions: Directions:
Turn off. . Take off hook.

Directions: Directions:
One every half hour. PLAY ALL NIGHT!

“WILLIE AND FAMILY LIVE. ..

Music that doesn’t want fo quil. A two-record set that includes “Whiskey River,” “Georgia on My Mind,”
“Red Headed Stranger Medley,” “Blue Eyes Crying in the Rain,” “Mammas Don 't Let Your Babies Grow Up to Be Cowboys,”
“Bloody Mary Morning,” “Crazy,” “Night Life,” “If You've Lot the Money I've Gof the Time,’
“Good Hearted Woman,” “Amazing Grace,” and much, much more.
On Columbia Records and Tapes.
Produced by Willie Nelson.

Booking Agent: Mark Rothbaum/225 Main Street, Danbury, CT 06810/(203) 792-2400

“Columbia’” '@, are trademarks of CBS Inc. © 1978 CBS Inc.
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Billboard Sing|

® Continued from page 26
WROK—Rockford

® BILLY JOEL—My Life (Columbia)
® ANDYGIBB~Our Love (RSO)

* BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 33-16

* GINO VANNELLI-I Just Wanna Stop (A&M)
2413

WIRL-Peoria

© ANDYGIBB—Our Love (RSO)

o PABLO CRUISE—Don't Want To Live
Without It (A&M)

* GINOVANNELLI-I Just Wanna Stop (A&M)
1712

* CHICAGO—Alive Again (Columbia) 23-18
WNDE-Indianapolis

e STEPHEN BISHOP—Everybody Needs Love
(ABC)

o FOGELBERG & WEISBERG—Power Of Gold
(Epic)

* BARBRA STREISAND/NEIL DIAMOND-You
Don’t Bring Me Flowers ( Columbia) 26-12

* PABLO CRUISE—Don't Want To Live
Without It (A&M) 27-18

WOKY-Milwaukee

® NICK GILDER-Here Comes The Night
(Chrysalis}

o BEE GEES—Too Much Heaven (RSO) .

# ALSTEWART-Time Passages (Arista) 25-
17

* ANNE MURRAY—You Needed Me ( Capitol)
2517

WZUU-FM-Mitwaukee

(] BEE. GEES—Too Much Heaven (RSO)

© LINDARONSTADT ~0coh Baby Baby
(Asylum}

* DR. HOOK—Sharing The Night Together
(Capitol) 18-9

* GINO VANNELLI-|Just Wanna Stop (A&M)
11-8

KSLQ-FM—St. Louis

e QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

o POINTERSISTERS—Fire (Planet)

% ACE FREHLEY—New York Groove
(Casablanca) 18-9

D VILLAGE PEOPLE-Y.M.C A(Casablanca)
29-20

KXOK-St. Louis

@ BEE GEES—Too Much Heaven (RSO)
L]

* GENE COTTON-Like ASunday In Salem
(Ariola) 35-24

* ALICECOOPER-How You Gonna See Me
Now (WB) 38-27

KIOA-Des Moines

® CHICAGO—Alive Again (Columbia)
©® AL STEWART-Time Passages (Arista)

* BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 24-17

* DR.HOOK~Sharing The Night Together
(Capitol) 14-10

KDWB-Minneapolis

® BEE GEES~Too Much Heaven (RSO)
L ]

* BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 26-15

* BII.I.HOEI.—MyLife(Cqumbia)23-17
KSTP-Minneapolis

KQWB-Fargo

F-105 (WYBF)—Boston

es Radio Action

Based on station playlists through Thursday (11/9/78)

WCAQ—Baltimore

WQAM —Miami

Ploylist Top Add Ons @
Ploylist Prime Movers #

WORD-Spartanburg N

® VILLAGE PEOPLE-Y.M.C.A. (Casablanca)

o CHICAGO-NoTell Love (Columbia)

 LEO SAYER—Rainin’ In My Heart (WB) 16-
11

# STEPHEN BISHOP—-Everybody Needs Love
(ABC)17-12

Northeast Region

® TOP ADD ONS

(D) VILLAGE PEOPLE-Y M.CA. (Casablanca)
FUNKADELIC—One Nation Under A Groove
(Warner Brothers)
DR. HOOK—Sharing The Night Together
(Capitol)

% PRIME MOVERS

BARBRA STREISAND /NEIL DIAMOND--You
Don't Bring Me Flowers (Columbia)
(D) ALICIA BRIDGES—| Love The Night Life
(Polydor)
FOREIGNER—Double Vision (Atlantic)

BREAKOUTS

BEE GEES-Too Much Heaven (RSO)
BOSTON-A Man I'll Never Be (Epic)
(D) CHIC-Le Freak (Atlantic)

WABC—New York

® FUNKADELIC ~One Nation Under A Groove
(WB)

e DR.HOOK-Sharing The Night Together
(Capitel)

D ALICIABRIDGES—I Love The Night Life
(Polydor) 24-13

 FOREIGNER-Doubie Vision (Atlantic) 14-7
99-X—New York

De CHIC—Le Freak (Atlantic)
e BEEGEES—-TooMuch Heaven (RSO)
 FOREIGNER—Double Vision (Atlantic) 14-8

% BARBRASTREISAND /NEIL DIAMOND-You
Don't Bring Me flowers (Columbia) 23-15

WPTR—Albany

o ERIC CARMEN—Change Of Heart (Arista)
o BOB SEGER—We've Got Tonight (Capitol)

D« DONNASUMMER—MacArthur Park
(Casablanca) 14-5

% CHICAGO-Alive Again (Columbia) 16-8
WTRY—Albany

® LINDARONSTADT-Ooh Baby Baby
(Asylum}

De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)

* BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 22-13

* ANDY GIBB-Our Love (RSO) 26-19
WKBW - Buffalo

e NONE

* BARBRA STREISAND/NEIL DIAMOND -You
Don't Bring Me Fiowers (Columbia) 10-1

 HEART-Straight On{Mushroom) 14-9
WYSL-Buffalo

o BOBSEGER-We've Got Tonight (Capitol)
L]

* BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 18-7

* BILLY JOEL-My Life (Columbia) 24-16
WHB-Kansas City

® BEE GEES—Too Much Heaven (RSO)

© PAULDAVIS—Sweet Life (Bang)

* 10cc—Dreadlock Holiday (Polydor) 39-26

* CHICAGO—Alive Again (Columbia) 22-12
XBEQ-—Kansas City

o QUEEN-Bicycle Race/Fat Bottomed Girls
(Eleketra)

e DR.HOOK-Sharing The Night Together
(Capitol)

* BILLY JOEL—My Life (Columbia) 28-14

* ALICE COOPER—How You Gonna See Me
Now (WB)2:13

KKLS—Rapid City

_® FIREFALL-Strange Way (Atlantic)

o PABLO CRUISE—Don't Want To Live
Without It (A&M)

* AL STEWART-Time Passages (Arista) 25-
20

* DR.HOOK-Sharing The Night Together
(Capitol) 18-14

© BOSTON-AMan I'll Never Be (Epic)
© POINTER SISTERS~Fire (Planet)
* BILLY JOEL—My Life (Columbia) 22-12

* ACE FREHLEY—New York Groove
(Casablanca) 15-8

WBBF—Rochester

@ BEE GEES-Too Much Heaven (RSO)
De VILLAGEPEOPLE~Y.M.C.A. (Casablanca)

 BARBRA STREISAND/NEIL DIAMOND —You
Don't Bring Me Flowers (Columbia) 30-15

D& DONNASUMMER—MacArthur Park
(Casablanca) 9-1

WRKO-Boston

o BEEGEES—TooMuch Heaven (RSO)

® BOSTON--AMan!'ll Never Be (Epic)

% BILLYJOEL-My Life (Columbia) 26-18
D CHIC—Le Freak (Atlantic) 21-14.
WBZ-FM—Boston

o NOLIST

*

® GINOVANNELLI-|Just Wanna Stop (A&M)
e BEEGEES-Too Much Heaven (RSO)

_ % AMBROSIA—How Much | Feel (WB) 11-6

AL STEWART-Time Passages (Arista) 14-9
WDRC—Hartford

e BEEGEES—Too Much Heaven (RSO)
De VILLAGE PEOPLE—~Y.M.C.A. (Casablanca)

D* ALICIABRIDGES~|Love The Night Life
(Polydor) 20-10

 BARBRASTREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia) 28-19

WPRO (AM)—Providence

e NOLIST

WPRO-FM— Providence

o LIVINGSTON TAYLOR—1Will Be In Love
With You (Epic)

o EARTH, WIND & FIRE-September
{Columbia)

D& CHIC—Le Freak (Atlantic) AD-20
* AL STEWART—Time Passages (Arista) 10-7
WICC—Bridgeport

o ACE FREHLEY—New York Groove
(Casablanca)

o BEEGEES—Too Much Heaven (RSO)
* CHICAGO—Alive Again (Columbia) 14-9
D« FOXY-Get Off (Dash) 11-7

Mid-Atlantic Region

® TOP ADD ONS

ELTON JOHN—Part-Time Love (MCA)
VILLAGE PEOPLE—Y.M.C A (Casablanca)
(D) CHIC—Le Freak {Atlantic)

% PRIME MOVERS:

GINO VANNELLI-! Just Wanna Stop (A&M)

BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Cotlumbia)

CHICAGO—Alive Again (Columbia)

BREAKOUTS:

BEE GEES—Too Much Heaven (RSO)
EARTH, WIND & FIRE—September (Columbia)
BILLY JOEL—My Life (Columbia)

WFIL—-Philadelphia

© ELTON JOHN-Part Time Love (MCA)
© BEE GEES—Too Much Heaven (RSO)

D* DUNNASUMMER—MacArthur Park
(Casablanca)9-1

* BILLY JOEL—My Life (Columbia) 18-12
WZZD - Philadelphia

© PAULDAVIS—Sweet Life (Bang)

o FOGELBERG & WEISBERG—Power Of Gold
(Epic)

* CHICAGO-Alive Again(Columbia) 11-7

 BARBRA STREISAND/NEIL DIAMOND--You
Don’t Bring Me Flowers (Columbia) 12-8

WIFI-FM—Philadelphia

o NONE ~

+ BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me flowers (Columbia) 16-11

* GINO VANNELLI—| Just Wanna Stop (A&M)
1813

WPGC—Washington

© BEE GEES—Too Much Heaven (RSO)

o EARTH, WIND & FIRE-September
(Columbia)

D* CHIC~LeFreak (Atlantic) HB-17
* FIREFALL—Strange Way (Atlantic) 26-19
WGH—Norfolk

o BEEGEES—Too Much Heaven (RSO)
® PAULDAVIS-Sweet Life (Bang)
D CHIC-Le Freak (Atlantic) HB-10

* BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 10-2

De CHIC—Le Freak (Atlantic)

De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
* ANDYGIBB—Our Love (RSO) 18-12
* (];;NBOVANNELU—IJust Wanna Stop (A&M)

WYRE—Annapolis

e BEEGEES—Too Much Heaven (RSO)

o EARTH, WIND & FIRE-September
{Columbia)

% BILLY JOEL—My Life (Columbia) WB-22

% SYLVESTER-Dance, Disco Heat (Fantasy)
20-14 .

WLEE-Richmond

® BILLYJOEL-My Life (Columbia)
De CHIC—-Le Freak (Atlantic)
* CHICAGO—Alive Again (Columbia) 24-15
* CHAKAKHAN-('m Every Woman (WB) 125
WRY¥Q—Richmond

© BEE GEES—-Too MuchHeaven (RSO)
De VILLAGEPEOPLE-Y.M.CA. (Casablanca)

D« ALICIABRIDGES—| Love The Night Life
(Polydor) 10-4

D FOXY—Get Off (Dash) 12-7
Southeast Region

® TOP ADD ONS:

TOTO-Haoid The Line (Columbia)
BILLY JOEL—My Life (Columbsa)
RICK JAMES—Mary Jane (Gordy)

* PRIME MOVERS

BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)
(D) CHIC-Le Freak (Atlantic)
(D) VILLAGE PEOPLE—Y.M.CA. (Casablanca)

BREAKOUTS:

BEE GEES—Too Much Heaven (RSO)

EARTH, WIND & FIRE—September (Columbia)

HOT CHOCOLATE—Every 1's A Winner
(Infinity)

WOXI-Atlanta

e BEEGEES—Too Much Heaven (RS0)
© TOTO-Hold The Line (Columbia)

+ BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 14-1

* CHICAGO—Ative Again (Columbia) 19-11
1-93 (WZGC-FM)—Atlanta

® BEEGEES-Too MuchHeaven (RSO)

o EARTH, WIND & FIRE—September
(Columbia)

+ BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 10-2

* BILLY JOEL—My Life (Columbia) 28-10
WBBQ-Augusta

® BEEGEES~Too Much Heaven (RSO)
De VILLAGE PEOPLE--Y.M.C.A. (Casablanca)

* BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 25-17

* ERIC CLAPTON—Promises (RS0) 29-22
WFOM—Atlanta

® BEEGEES—Too Much Heaven (RS0)

o LINDARONSTADT—Doh Baby Baby
(Asylum)

* BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 19-9

* TOTO~Hold The Line (Columbia) 30-21
WSGN-Birmingham

De CHIC-Le Freak (Atlantic)

e BOB SEGER—-We've Got Tonight
{Columbia)

% BEE GEES-Too Much Heaven (RS0) HB-21

* CRYSTALGAYLE-Talking In Your Sleep
(Ua)19-12

WFLB—Fayetteville

® MARY MacGREGOR-The Wedding Song
(Ariola)

e BEEGEES—Too Much Heaven(RSQ)

* BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 30-16

D CHIC—Le Freak (Atlantic) 10-1

www.americanradiohistorv.com

o FOREIGNER—-Double Vision (Atlantic)
o BEE GEES—Too Much Heaven (RSO)

* BARBRASTREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 27-19

D VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
10-5

WMIX (96X) -Miami

@ RICKJAMES—Mary Jane (Gordy)
® BEEGEES-Too Much Heaven (RSO)

D# VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
10:5

* CHIC—Le Freak(Atlantic)13-7
Y-100 (WHYI-FM)—Miami

© AMBROSIA—How Much | Feel (WB)
® BEE GEES—Too Much Heaven (RSO)
D« SYLVESTER-Dance, Disco Heat (Fantasy)
114

* CHIC—LeFreak (Atlantic) 19-13
WLOF-0rlando

® RICK JAMES—Mary Jane (Gordy)
® BEEGEES—Too MuchHeaven (RSO)

 BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 20-6

% BILLY JOEL—My Life (Columbia) 33-21
Q-105 (WRBQ-FM)—Tampa

e QUEEN-Bicycle Race/Fat Bottomed Girls
{Elektra)

e BEEGEES—TooMuch Heaven (RSO)

# FUNKADELIC~One Nation Under A Groove
(WB)15-8

% BARRY MANILOW—Ready To Take A Chance
Again (Arista) 9-7

BJ-105 (WBJW-FM)—Orlando

® BEE GEES—Too Much Heaven (RSO}

o EARTH, WIND & FIRE—-September
(Columga)

D* DONNASUMMER-MacArthur Park
(Casablanca) 9-1

* BARBRASTREISAND/NEIL DIAMOND -You
Don't Bring Me Flowers (Columbia) 29-14

WOQPD-Lakeland

e HOT CHOCOUTE—Ever); 1's AWinner
(Infinity)

® BEEGEES-Too Much Heaven (RS0)

* CHICAGO—-Alive Again (Columbia) 19-11

* ANDY GIBB—Our Love (RS0)18-13
WLAC—Nashville

De CHIC-LeFreak{Atlantic)
@ BEE GEES-Too Much Heaven (RSO)

 BARBRASTREISAND/NEILDIAMOND-You
Don't Bring Me Flowers (Columbia) 33-13

% DONNY & MARIE-0On The Shelf(Polydor)
2821

92-Q—Nashville

® BILLY JOEL—My Life (Columbia)
® BEE GEES—Too Much Heaven (RS0)

 BARBRA STREISAND /NEIL DIAMOND -You
Don't Bring Me Flowers (Columbia) 25-13

* DR. HOOK —Sharing The Night Together
(Capitol) 9-4

WHBQ~Memphis

® BILLY JOEL-My Life (Columbia)

o EARTH, WIND & FIRE- September
{Columbia)

* GINO VANNELLI-| Just Wanna Stop (A&M)
176

* CHAKAKHAN-I'm Every Woman (WB) 18-8
WFLI—-Chattanooga

@ THE JACKSONS—Blame It On The Boogie
(Epic)

o BARRY MANILOW—Ready To Take AChance
Again (Arista)

* KENNY ROGERS—The Gambler (UA) 24-12

 BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 22-11

WRJZ-Knoxville

® BEE GEES-Too Much Heaven (RSO)
o EARTH, WIND & FIRE-September
(Columbia)

® PAULSTANLEY—Hold Me, Touch Me
(Casablanca)

o HOTCHOCOLATE—Every 1's AWinner
(Infinity)

* STEPHEN BISHOP-Everybody Needs Love
(ABC)18-10

* CgAKA XHAN-|'m Every Woman (WB) 24-
1

WMF) —Daytona Beach

o BEEGEES~Too MuchHeaven (RSO)

® MARY MacGREGOR-The Wedding Song
{Ariola)

* BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 29-19

D* CHIC—Le Freak (Atlantic) 25-16
WAPE-Jacksonville

© BILLYJOEL-My Life (Columbia)

® NICK GILDER—Here Comes The Night
{Chrysalis)

D« VILLAGE PEOPLE-Y.M.C A (Casablanca)
24-16

% AL STEWART-Time Passages (Arista) 21-
15

WAYS—Charlotte

© PABLOCRUISE—Don't Want To Live
Without It (A&M)

© HOTCHOCOLATE-Every 1's A Winner
(Infinity)

D CHIC~Le Freak (Atlantic) 12-1
* PAUL DAVIS—Sweet Life (Bang) 25-15
WKIX—Raleigh

® EARTH, WIND & FIRE-September
{Columbia)
® BEEGEES-TooMuch Heaven (RSO)
D& CHIC~Le Freak (Atlantic) X-19

* BARBRASTREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) X-22

WTOB—Winston-Salem

* BARBRA STREISAND /NEIL DIAMOND-You
Don't Bring Me Flowers{Columbia) 26-6

 ANDY GIBB—Our Love (RS0) 27-15
WGOW—Chattanooga

o LINDARONSTADT—0ohBaby Baby
(Asylum)

e BOB SEGER-We've Got Tonight ( Capitol)
* GINO VANNELLI- | Just Wanna Stop (A&M)
16-12

* STEPHEN BISHOP—Everybody Needs Love
(ABC)17-14

" WERC—Birmingham

® CHIC-Le Freak (Atlantic)
@ HEART.--Straight On (Mushroom)

 FUNKADELIC~One Nation Under A Groove
(WB)19-9

% ELTON JOHN—Part Time Love (MCA) 17-10
WSGA—Savannah

® BILLY JOEL-My Life (Columbia)
® BEEGEES—Too Much Heaven (RSO)

+ BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 16-10

D# VILLAGEPEOPLE-Y.M.C.A (Casablanca)
22-13

WHHY—Montgomery

De CHIC—-LeFreak (Atlantic)
® LINDISFARNE—Run For Home (Atco)

% FUNKADELIC--One Nation Under A Groove
(WB)22-10

* CRYSTAL GAYLE-Talking In Your Sleep
(UA) 24-14

KAAY-Little Rock

o DONNASUMMER—-MacArthur Park
(Casablanca)

® BEEGEES—Too Much Heaven (RS0)
® BILLY JOEL—My Life (Columbia)

* ERIC CARMEN—Change Of Heart (Arista)
23-15

% CHIC—Le Freak (Atlantic) 18-14
WTMA--Charleston

® LIVINGSTON TAYLOR-- | Will Be!n Love
With You (Elektra)

o HOTCHOCOLATE—Every 1'sAWinner
(Infinity)

D# VILLAGE PEOPLE—-Y:M.C.A. (Casablanca)
124

 FIREFALL—Strange Way (Atlantic) 27-20

-

De FOXY-Get Off (Dash)
* GINO VANNELLI-| Just Wanna Stop (A&M)
219

* BILLY JOEL~She's Always AWoman
(Columbia) 13-6

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Son of . zeth.

The almighty voice that made Nazareth one of the major forces
in rock steps out with an albumful of his favorite songs.

Songs from sources like the Stones, the Platters, Bob Dylan,
and Neil Young. Performed by an artist with a daringly original
approach in making the material his own.

If it wasn’t clear enough to you before, it certainly is now. Dan
McCafferty is an exceptional, important young singer.

“DAN McCAFFERTY” ON A&M RECORDS & TAPES |AM

SP 4553

PrOduced by Manuel Charlton A Mountain Records PrOduction. This album was previously released with a different cover. © 1978 A&M Records, Inc. All Rights Reserved.
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Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakout

**BASED ON STATION PLAYLISTS THROUGH WEDNESDAY 11-8-1978%*

Top Requests/Airplay-National

LINDA RONSTADT—~Living In The U.S.A. (Asylum)
VAN MORRISON-Wavelength (W.B.)
STYX—~Pieces Of Eight (A&M)

ROLLING STONES—Some Girls (Rolling Stones)

National Breakouts
ERIC CLAPTON—Backless (RS0)

Top Add Ons-National

RUSH~Hemispheres (Mercury)

NICOLETTE LARSON-Nicolette (W.B.)

GEORGE THOROUGOOD AND THE DESTROYERS—Move It On Over (Rounder)
PAUL KORDA-Dancing In The Aisles (Janus)

BILLY JOEL—-52nd Street (Columbia)
POINTER SISTERS—Energy (Planet)
HEART-Dog & Butterfly (Portrait)

ADD ONS—The four key prod KFMLAM —Denver (Randy Sutton) KLBJ-FM—Ausstin (B. Hamil /1. Quarles) WMMS-FM—Cleveland (John Gorman) WQXM-FM—Tampa (Neal Mirsky) WBAB-FM—Babylon (Bernie Bernard)
ucts added at the radio stations ®  SAMTANA—Inner Secrets (Columbia) e ERIC CLAPTON—Backless (RS0) o FLUNT—(Columbia) ® ACE FREHLEY—(Casablanca) ® F.M.—Black Noise (Visa)
listed; as determined by station ©  BANDIT—PartnersIn Crime (Ariola) o RICHARD TORRANCE-Anything’s Possibde e FOTOMAKER-Vis-A-Vis (Atlantic) o STEELY DAN-Greatest Hits (ABC) o TERRY GARTHWAITE—Hand In Glove (Fantasy)
personnel. o LINDISFARNE—BackAnd Fourth (Atco) (Capitol) o BLONDIE-Parallel Lines(Chrysalis) ® AEROSMITH-Live Bootleg (Columbia) o ELVIN BISHOP—Hog Heaven (Capricorn)
REQUESTS/AIRPLAY— - ® RUSH-Hemispheres(Mercury) oy R Ty

ToP QUESTS PLAY © RICHARD T.BEAR—Red, Hot & Blue (RCA) ©  CRACK THE SKY—Live Sky (Lifesong) ©  QUTLAWS—Playin' To Win (Arista) o PRSLKORDA—Dancingln The Asles (fanes)
The four products registering o TANYATUCKER-TNT (MCA) ° a?m'"“&:?:‘;‘:g:e‘rnmwmmm' o ERIC CLAPTON—Bachless (RS0) o ERICCLAPTON—Backless (RS0) I

. = . o
"‘Z g(ealtest flistener ’?q“esés o TOMSCOTT— Intimate Strangers (Columbia) o TERRY CARTHRAITE _Hond I Glove (Frtssy) e TILT—Music(Parachute) o KANSAS—Two For The Show (Kirshner) s (wa;)e ¢

. Ly J o TRAITS—(W.B.

:t:zti:r:r%:éoisngletermmed ’ o il eI o F.M.—Black Noise (Visa) ¥ BLLTIOEL-S2ndSireet (Coumbia ¥ BLLOEL-SZndSteet (Columbi) * BILLYJOEL-52ndStreet (Columbi
BREAKOUTS—Billboard Chart * VAN MORRISON—Wavelength (W.B.) . Jéu;tunmmmns-rorheLimix o * LINDARONSTADT~Living In The U.SA. (Asylum) * STYX~Pieces OfEight (A&M) ~520d Street(Columbia)
D * ALSTEWART—Time Passages (Arista) o * THE CARS—(Elektra) - * FOREIGNERDouble Vision (Atantic) 2 CLLILLEHE )
ept. summary of Add Ons and # ROLLING STONES—Some Girls (Rolting Srones) * WHO—Who Are You (MCA)
Requests/Airplay information * ERIC CLAPTON-Bachiess (RSO) « THECARS—(Elektra) % HEART--Dog & Butterfly (Portrait) #  LINDA RONSTADT—Living InThe U.SA. (Asylum) G
to reflect greatest product ac- IZEL-FM—Eugene (StanGarrett) e ) WYDD-FM—Pittsburgh (Steve Downs) WINZ-FM-Miami (Michele Robinson) = ElYON”"N-AS'"xle'Man(MCA)
tivity at regional and national CINDY BULLENS—Desie Wire (UnitedArtists)  WRNO-FM—New Drieans (Sambo) 1GEILS BAND—Sanctuary (EMI/America) o ERICCLAPTON—Backless (RS0) LLLLLS, Dk Hongate)
levels. CHAXA KAHN—Chaka (Warner/Tattoo) BANDIT—PartnersIn Crime (Ariola) o POINTERSISTERS—Energy (Planet) ©  CHEAPTRICK—From Tokyo To You (Epic)

Western Region

® TOPADD ONS:

BANDIT~Partners In Cnme (Ariola)

CARL PERKINS—0I’ Blue Suede’s Back (fet)
DR JOHN—City Lights (Honzon)

KIKI DEE—Stay With Me (Rochet)

* o o o ® 0o @

*
*
*

FOTOMAKER-Vis-A-Vis (Atfantic)
LINDISFARNE—Back And Fourth (Atco)
TERRY REID~Rogue Waves (Capitol)
POCO—Legend (ABC)

GEORGE THOROUGOOD AND THE DESTROYERS—
Move It On Qver (Rounder)

SANTANA —Inner Secrets (Columbia)
NEILYOUNG—ComesATime (Reprise)
BILLY JOEL—52nd Street (Columbia)

KZOK-FM—Seattle (Mavis Mackoff)

L]
L]
L]
L]
L]
L]
*
*
*
*

ERIC CLAPTON—Backless(RS0)

BILLY JOEL—52nd Street (Columbia)
WISHBONE ASH—-No Smoke Without Fire {MCA)
NICOLETTE LARSON—Nicolette (W.B.)

DR. JOHN-City Lights (Horizon)
T0T0—(Columbia)

ROLL!NG STONES—Some Girls (Rolling Stanes)
QUEEN-Sazz (Elektra)
SANTANA—Inner Secrets (Columbia)

* % % ® o ® o o @

*

STILLWATER—| Reserve The Right (Capricorn)
POINTER SISTERS—Energy (Planet)

QUEEN—Jazz (Elektra)
SANTANA—Inner Secrets (Columbia)
ELTON JOHN-A Single Man (MCA)
CHICAGO—Hot Streets (Columbia)

WQFM-FM—Milwaukee (Jim Roberts)

WHO—WhoAre You (MCA)

* % % % o o @

GEORGE THOROUGOOD AND THE DESTROYERS—
Move It On Over (Rounder)

DIRE STRAITS—(W.B.)

CHEAP TRICK—From Tokyo ToYou (Epic)
WILTON FELDER—We Ail Have A Star (ABC)
JIMMY BUFFETT—You Had To Be There (ABC)
NEIL YOUNG—ComesA Ttme (Reprise)
NETWORK—-Nightwork (Epic)
PATTRAVERS—Heat In The Street (Polydor)

POTUIRY

WQSR-FM—Tampa (Steve H

* * * % o

ERIC CLAPTON-Backless (RSO)
ROBERT JOHNSON—I'll Be Waiting (Infinity)

NEIL YOUNG—ComesA Time (Reprise)
STYX—Pieces Of Eight (A&M)

BILLY JOEL—52nd Street (Columbia)

JEAN-LUC PONTY—Cosmic Messenger (Atlantic)

KY-102:FM—Kansas City (Max Fi ©  ERIC CLAPTON-Backless(RS0) o WGRQ-FM—Buftalo (John Velchoff)
o ROBERT IOHNSON—I Be Waiting (ininity) ) o OUTLAWS_Playin'To'Win Arists) 0 Ul AL Sty e S
ATOP REQUEST/AIRPLAY:- ] | 111; canc_ voonproof (Beserkly) o LINDISFARNE—Back And Fourth (Atco) e T ) O WL S ELIEE), © KANSAS—TwoFor The Show (Kirshner)
L —Iwo For Ihe Show (Kirshner, i q
. . . POINTER SISTERS—Energy (Planet) o DR.HOOK~Pieasure & Pain (Capitol) .
ROLLING STONES—Some Girls (Rollin, e ).GELS BAND—Sanctuary (EMI/America) ° e )
. me b g . o NICOLETTELARSON—Nicolette (W.B) ®  RUSH-Hemispheres{Mercury) ) @ JOHNPALUMBO—Innocent Bystander (Lifesong) .
Stones ) ®  CHEAP TRICK—From Tokyo To You (Epic) ® RICHARD T. BEAR—Red, Hot & Biue (RCA;
VAN MORRISON—Wavelength (W.B.) ® KANSAS—Two For The Show (Kirshner) ' (RCA) .
a SANTANA—Inner Secrets (Columbia) O . ® KAPER—Daisy(LeBru) ® TOMWAITS—Blue Valentine (Asylum)
o« THE CARS—(Elektra) . i . * DANFOGELBERG & TIM WEISBERG—Twin Sons Of % JIMMY BUFFETT—You Had ToBe There (ABC) *
. g # HEART—Dog & Butterfly (Portrait) 520 . Ditferent Mothers(Full Moon/Epic) #  BILLY JOEL—52nd Street (Columbia) L]
o o = * ROLLING STONES—Some Girls (Rolling Stones) e siee () *  BILLY JOEL—52nd Street (Columbia) * LINDARONSTADT—Living n The U.S A. (Asylum) *  BILLY JOEL-52nd Street (Columbia)
- REAKOUTS * DANFOGELBERG & TIMWEISBERG-TwinSons0f  * 1070—(Columbia) *  HEART—Dog & Butterfly (Portrait) * STEVEMARTIN—AWild And Crazy Guy (W.B.) * FOREIGNER—Double Vision (Atlantic)
g Different Mothers (Full Moon/ Epic) * GINOVANNELLI—Brother To Brother (ABM) *  SYX—Pieces Of Eight (AGM) WHFS-FM—Washington, D.C. (David Einstein) * LINDARONSTADT—Living In The US.A. (Asylum)
—Backless (RSO —PiecesOf Eight (AGM * STYX—Pieces Of Eight (AGM ]
= ::clm A:;C(R)emse) * STYX—PiecesOf Eight (A&M) ieces Of Eight (AGM) KSHE-FM—St. Louis (Ted Haebeck) o ERIC CLAPTON—Backless (RS0)  ROLLING STONES-—-Some Girls(Rolling Stones)
M~ POINTER SISTERS—Energy (Planet) S . M' Q ® DUTLAWS—Playin' ToWin (Arista) ®  ELVIN BISHOP—Hog Heaven (Capricorn) WLIR-FM—New York (D. McNamera/L. Kleinman)
® LINDISFARNE —Back And Fourth (Atco) OUthweSt Reg|on |dweSt R99|00 o NICOLETTE LARSON—Nicolette (W.B.) ® F.M.—Black Noise (Visa) o GEORGETHOROUGOODAND THE DESTROYERS—
s o  STILLWATER—I Reserve The Right (Capricorn) ® POCO—Legend (ABC) Move It On Over (Rounder)
- — ® TOP ADD ONS: e TOP ADD ONS o TARYATUCKER—TNT (MCA) * ('é';t';:;”"‘w""”““F"“"“‘" o KANSAS—Two For The Show (Kirshner)
o XSAN-FM-—San Francisco(Kate Ingram) o POCO-Legend (ABC) o POCO-Le
—Legend (ABC)
w p - \ Y- °
@ ° mm-sa.mm(uso.) :.Illm.-alackmuom(\/_s;{mem(WB) omlsusum"-s;::Fy(;?TL:!;Z:A{:(iz:nev) . :’;‘:::FLON— Bam%smso.) * SANTANA-Inaer Secrets (Columbia) ©  ERICCLAPTON—Backless (RSO)
E o CARLPERKINS—OI'Blue Suede’s Back (Jet) TERRY REID—Rogue Waves (Capital) Soine e el o * - onfkaPack(Evlc) w GEORGE THOROUGOOD AND THE DESTROYERS— o STEVE MARTIN—AWild And Crazy Guy (W.B.)
> PONTERSITERSEnergy (Planet STEELY DAN—Greatest Hils (AB0) ACE FREHLEY—(Casablanca) * YE=Tomalo Atantic) Mot On Over (Rounder) © FM.-BlackNoise (Vis2)
(o T DR. YOHN—City Lights (Horizon) # WHO—WhoAre You (MCA) # TOM WAITS—Blue Valentine (Asylum) & BILLY JOEL—52nd Street (Columbia)
_ StayWi —52nd St i * OAVEEDMUNDS—Track 4(S
2 o IOKIDEE-StayWith Me (Rocket) ARBILLYIOELSS 20d Stieet (Columbia) EED fack e Cranne) % DAVE EDMUNDS—Tracks OnWax 4 (Swansong)
L]
* TOP REQUEST/AIRPLAY KX TOP REQUEST/AIRPLAY S 8 . * THECARS—(Elektra)
+ THE CARS—(Elektra i outheast Reg|on Northeast Reg|on .
* VANMORRISON—Wavelength (W.B.) DARYL HALL & JOHN OATES—Along The Red OEL—52nd Street (Columbia) o
* ROLLING STONES—Some Girls (Rolling Stones) Ledge (RCA) m&%‘g;,?g";" (“GM)I e 0 WISP-FM-F (Stephen Johnson)
. —Some Grrls (Rolling [} L]
* NEILYOUNG—Comes A Time (Reprise) EREFALL o Elani(tintic) Stones) HaR-AB0 gS e e ®  ERICCLAPTON-Backless (RSO)

KWST-FM—Los Angeles (Bob Gowa)

* % % & o ® o & @

POINTER SISTERS —Energy (Planet)
STILLWATER—| Reserve The Right (Capricorn)
BANDIT—Partners In Crime (Ariola)

SANTANA—Inner Secrets (Columbia)
ERIC CLAPTON—Backless(RSO)
NEIL YOUNG —Comes A Time (Reprise)

# LINDARONSTADT—Living In The U.S A. (Asylum)

OUTLAWS—Playin’ To Win (Arista)
SHAWN PHILLIPS—Transcendence (RCA)

BREAKOUTS

ERIC CLAPTON—Bachless (RSO)
BILLY JOEL—52nd Street (Columbia)
SANTAMA—Inner Secrets (Columbia)
HEART—Dog & Butterfly (Portrait)

KZEW-FM —(Doris Miller)

WWWW-FM—Detroit (Joe Urbiel)

LINDA RONSTADT—Living In The U.S.A
(Asylum)

BREAKOUTS:

ERIC CLAPTON—Backless (RS0)
RUSH—Hemispheres (Mercury)
THE CARS—(Elektra)

HEART—Dog & Butterfly (Portrait)

JETHRO TULL—Bursting Out (Chrysalis)
QUEEN-Jazz (Elektra)

RICOLETTE LARSON—Nicolette (W.8.)
RUSH—Hemispheres (Mercury)

* TOP REQUEST/AIRPLAY

LINDA RONSTADT—Living In The U S.A
(Asylum)

JIMMY BUFFETT—You Had To Be There (ABC)

SANTANA—Inner Secrets (Columbia)

GEORGE THOROUGOOD AND THE
DESTROYERS—Move It On Over (Rounder)

RUSH—Hemispheres (Mercury)}

PAUL KORDA—Dancing In The Aisles (Janus)

POCO—Legend (ABC)

*TOP REQUEST/AIRPLAY:

STYX—Pieces Of Eight (A&M)

LINDA RONSTADT—Lwing in The U.S.A
(Asylum)

VAN MORRISON—Wavelength (W.B.)

* % % e

*

NICOLETTE LARSON—Nicolette (W.B.)
OUTLAWS —Playin’ ToWin (Arista)
NICK GILDER—City Nights (Chrysalis)

JOHNNY'S DANCE BAND—Love Wounds, Flesh
Wounds (RCA)

AEROSMITH - Live Bootleg (Columbia)

BILLY JOEL—52nd Street (Columbia)
LINDARONSTADT—Living In The U.S.A. (Asylum)
FOREIGNER--Double Vision (Atlantic)
YES—Tormato (Attantic)

WPLR-FM—New Haven (G. Weingarth/ E. Michaelson)

KPRI-FM—San Diego (Kathy AL STENART—Time Passages (Arista) NEIL YOUNG—Comes A Time (Reprise)
o GREGKIHN—NextOfKitn (Beserkiey) O IS G =) O (LB AL St o JESSECOLINYOUNG—American Dreams (Etekira)
o o TERRY REID—Rogue Waves (Capitol) e ELTONJOHN—ASingle Man(MCA) o POINTERSISTERS—Energy (Planet)
. o TANTRUM—(Ovation) o DEVD—Are We Not Men, No, WeAre Devo (W.5.) BREAKOUTS BREAKOUTS e S
o st ° BILLY JOEL—52nd Street (Columbiz) BILLY JOEL—52nd Street (Columbia) * POCO—Legend (ABC)
. ©  STEELY DAN—Greatest Hits (ABC) D ERIC CLAPTON-Backless (RS0) ERIC CLAPTON—Backless (RS0) o OUTLAWS—Playin’ ToWin (Arista)
. e CLIFFRICHARD—Green Light (Rocket) . ;wmz"ﬁg&';':‘g’;":‘) OUTLAWS—Playin’ To Win (Arista) R
*  STYX—Pieces Of Eight (AGM) * DRMCAV)lHALLHOHNOMFS—AIongTheRedLedge #  THE CARS-—(Elektra) OESTROYERS—Move !l On Over (Rounder) KANSAS—Two For The Show (Kirshner) o T D B
# FOREIGRER—Double Vision (Atlantic) ( ) w  BILLY JOEL—52nd Street (Columbia) - e
« BOSTON_Don't Look Back(Epic) % SANTANA—Inner Secrets (Columbia) « ROLLING STONES—Some Girls (Rofling Stanes) # LINDARONSTADT—LivingInThe U S.A (Asylum)
* BILLYJOEL—52nd Street (Colombia) 7 (CTLITERE SLE * STYH—Pieces Of Eight (ASM) WRLS-FM_Aitanta (Vic Aderhold) e [ ey b ?:::(Ecir'ln:fgm—barknessktThedeeo'
KOME.FM—San Jose (Dana Jang) *  HEART--Dog & Butterfly (Portrait) WXRT-FM—Chicago (Bob Gelms)
KFWD-FM—Dallas/Ft. Worth (Tim Spencer) e JETHRO TULL—Bursting Out (Chrysalis) ©  ALLENHARRIS—Oceans Between Us (Tappan Zee/ * NEILYOUNG—Comes A Time (Reprise)
SR AASAS ST £ 01 The Show (KirhoeD i © STEVEMARTIN-AWild And Crazy Guy (.B) o QUEEN—Jazz (Elektra) BT, WSAN-FM—Alentown (Rick Harvey)
e SEALEVEL—On The Edge (Capricorn) ©  KANSAS—Two For The Show (Kirshner) o BABY GRAND—Ancient Medicine (Arista) o NICOLETTE LARSON—Nicoltte (W.8) o LOUREEDLIVE-Take NoPrisoners (Arista)
o |ANMATTHEWS—Stealin’ Home (Mushroom) e ERICCLAPTON—8ackless(RSO) o ERICCLAPTON—Backless (RS0) o PONTERSSIERS. o (Planel.) k o RACHEL SWEET—Fool Around (Stif) o ERICCLAPTON—Backless(RS0)
o NICOLETTE LARSON —Nicolette (W.B.) ® NICOLETTELARSON—Nicolette (W.B.) o AEROSMITH~Live Bootleg (Colombia) o RS \ "MZY ® CRACK THE SKY - Live Sky (Lifesong) e RUSH—Hemispheres (Mercury)
o WISHBONE ASH—No Smoke Without Fire (MCA) o SHAWNPHILLIPS—Transcendence (RCA) o KANSAS—Two For The Show (Krshaer) cm_r;msls: °’?‘(s ) ©  PAULKORDA—DancinginThe Aisles (Janus) ©  KANSAS—TwoFor The Show (Kirshner)
S Lt C o IMMYBUFFETTYouHad To Be There (A6C) D o RUSH-Hemispheres (Mercury) o IANMATTHEWSStealin’ Home (Mushroom)
» THECARS— (Elekira) . e S e Gt ) # BILLY JOEL—52nd Street (Columbia) o MARR-ALMONDOther Peoples Rooms(Horizon)
* FOREIGNER—Double Vision (Atlantic) _ ] S *  ALSTEWART—Time Passages Arista) * VANMORRISON—Wavelength (W.B.) .
#  BILLY JOEL—52nd Street (Columbia) # ROLLING STONES—Some Girls (Roliing Stones) . ® JOHNNY'S DANCE BAND —Love Wounds, Fiesh

% ROLLING STONES—Some Girls (Rothing Stones) « FIREFALL—Elan (Atiantic) ) *  FIREFALL—Elan (Atlantic) *  SOUTHSIDE JOHNNY AND THE ASBURY JUKES Wounds (RCA)
% STYX—PiecesOf Eight (A&M) - 7 B AR * DANFOGELBERG & TIM WEISBERG—Twin Sans Of Hearts Ot Stone (Epic) * STEELYDAN—Greatest Hits (ABC)
NZAP-FM—Sacramento (Cynde Slater) L2 HEARY-Dog&Butterfly(Pommp »  BRUCE SPRINGSTEEN—Darkness At The Edge Of Different Mothers (Full Moon/Epic) % MARK-ALMOND—Other Peoples Rooms (Horizon)

o F—— % ALSTEWART—Time Passages (Arista) Town (Columbia) WKUE-FM—Jacksonvifle (Larry Browdy) WOMF-FM—Rochester (Gary Whipple) * G|N0VANNELI.I—EBmtherToBvothev(A&M)
. ALAPTON—Backless FM— i .FM —Columbx * —Pi tEight (A&
Bt KLOL-FM—Houston (Paul Riann) WVOF Steve Rilnner) o JIMRAFFERTY—(London) o OUTLAWS_Piayin’ Towin (Ansta) . :E;'zes; d"; ¢ ':)I \
o ELVINBISHOP—Hog Heaven (Capricom) SR EM_SBlackNoise (¥isa) ® ACEFREHLEY—(Casablanca) ©  RICHARD TORRANCE—Anything's Passible e ARLYN GALE—Back To The Midwest Night (ABC) ~52nd Street (Columbia)
o GEORGETHOROUGOODANDTHE DESTROTERS—  ° ® NKMATTHEWS- Stealio'Home (ushroom) (Cepioh - ® MARK ALMOND-Other PeoplesRooms (Horuon) | . 55, it 1978, Biliboard Publi

Move [10n Over (Rounder) . . ® TRACY NELSON—Home Made Songs (Flying fish) ®  ERIC CLAPTON—Backless (RSO) catio’;); ?nc No p"art of this pubh!-
o DIRESTRAITS—(W.B) 0 0 © VAN MORRISON—Wavelength (W.B) o CHAKAKAHN—Chaka (Warper/Tattoo) cation may be reproduced, stored
o TRACY NELSON—Home Made Songs (Flying Fish) o 0 @ RENAISSANCE-In The Beginning (Capitol) o GEORGETHOROUGOODANDTHEDESTROYERS— | in a retrieval system, or trans-
w  SANTAMA—(nner Secrets (Columbia) . . o URIAH HEEP—Fallen Angel (Chrysalis) Move It OnQver (Rounder) mitted, in any fprm or by any
* VANMORRISON—Wavelength (W.B) * QUTLAWS—Playin’ ToWin (Arista) w  STYX—PiecesOf Eight (A&M) #  BILLYJOEL-52nd Street (Columbia) # JETHRO TULL—Bursting Out (Chrysalis) m:atnS' elgctrorr;nc, dTeChamc(ahl'
% 10cc—Bloody Tourists (Polydar) * SHAWNPHILLIPS—Transcendence (RCA) * TED NUGENT—WeekendWarriors(Epic) # LINDARONSTADT—Living In The U.S.A. (Asylum) * STYX—PiecesO1€ight (A&M) g m?i;’:O&mgm (zgrpr?g; a’rri?ten
w DARYLHALL & JOHN OATES—Along The Red Ledge * POCO-Legend (ABC) # RUSH—Hemispheres (Mercury) * STYX—Pieces Of Eight (A&M) * ALSTEWART—Time Passages (Arista) permislsion of the publisher.

(RCA) # FIREFALL—Elan (Atlantic) # LINDARONSTADT—Living In The U.S.A. (Asylum) # FIREFALL—Elan (Atlantic} # RUSH—Hemispheres (Mercury)

e
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Cheer up! Sad Café is here.

o s 0 0

w5 WL
e o o o

s 0 0w
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. . .
oo ks lo Te 0.Ch-l0" o _ur ®
-

Sad Café comes from a city known for exporting its share of great “N\IISPLACED IDE&LS’,’ THE NEW SAD CAFE ALBUM,
music to the world. And like IOCC, and The HOllieS, before t.hem, Sad Cafeé IS A HAPPY mCASIOPﬁ7ON A&M R.ECORDS & rI\APES

does Manchester, England proud.

“Misplaced Ideals” is a collection of ten tracks of powerful and engag-  Pr>duced by John Punter /— i <
ing new music from a group that's definitely worth cheering about. FD / A—FF
\ v \ a —

© 1978 A&M Records, inc. All Rights Reserved
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Havens Develops WIRE-AM’s
Automation For More Personality

INDIANAPOLIS — Automation
has been the bane of DJs for years
and a number of systems have been
scrapped because personalities
could not work with them well.

But WIRE-AM program director
Gary Havens thinks he has a system
that will change all that. After
$250.000 and 2% years the Harris
Music Control System is operational
at WIRE and Havens says. “For the
first time we’re going to give the per-
sonalities a chance to be person-
alities.”

Adds Havens: “We will of course
still showcase our experienced live
jocks, but they’ll never again have to
touch a record or commercial be-
cause they all will be played from
carts through the system. The system
will help them and give them more
time to think about what they are
saying.”

‘When Havens, station general
manager Don Nelson and station
engineer Alex Keddie first ap-
proached Harris, which is located at
Quincy. 1lL,, the basic question was:
“Is there a computer operated on-air
system that can function as a DJ as-

CLASSICAL WAR

LOS ANGELES—A clue as to
whether or not classical music works
as a format for commercial radio sta-
tions may be found here in the stiff
but symbiotic fight between KFAC-
AM-FM and non-commercial
KUSC-FM.

Of the 72 signals in this market,
only KFAC delivers classical music
interrupted by commercials. KUSC
delivers the same music to the same
audience, but minus the commer-
cials. And classical fans can be as
finicky about interruptions as they
are about their music.

“We don’t apologize about the
commercials,” says George Fritz-
inger, president of KFAC, adding
that both of his outlets program a
maximum of 12 minutes per hour,
exclusive of news and public service
announcements.

On the other side is Dr. Wally
Smith of the Univ. of Southern Cali-
fornia, where he heads KUSC-FM.
“I have great regard for commercial
broadcasting,” says Smith, “but I
suspect that classical music may not
be the most compatible format for it.
It is hard to include a commercial
load and still maintain respect for
the length of classical works.”

Neither is garnering numbers
which prove conclusively one ap-
proach better than the other. But a
trend is emerging. While KFAC-
AM-FM’s Arbitron ratings have
held fairly constant over the past two
years, fluctuating from book to book
in the 12+ age group for overall

sistant with the complexity for more
complex radio chores?”

The answer was “yes,” but not for
a few years. However Harris did
have a system in development and it
was decided that WIRE would be
the first to try it.

The nextstep was (o create a “per-
fect record librarian.” a computer
system that could perform incred-
ible functions of music rotation, in-
formation retrieval and data storage
of music.

The end result, now in operation
at WIRE, is a control room free of
clutter, stacks of records and com-
mercials. The air personality sits be-
fore two compulter términals. One
controls the System-90 machine
which loads and stores all the actual
music and commercial carts.

The other is a continuous readout
of information about the music, tell-
ing the personality those little tidbits
of trivia that add interest to the pro-
gram and inform him of such things
as when the song was last played and
its length.

For example, if the DJ wants a

By RAY HERBECK JR.

market share between barely 1.0 and
1.4, KUSC-FM has been growing
steadily.

The outlet switched to an all-clas-
sical format in 1976. According to
Arbitron’s ratings, bought by the
outlet but not published generally
because it is non-commercial, the
station grabbed 35.000 12+ cu-
mulative persons in April/May that
year. By the same book in 1977, the
average, overall cume persons had
grown to 112,000 or a .5 share. In this
year’s April/May sweep, KUSC
rated a .6 with 180,500 persons.

“Since KFAC has remained
about the same.” observes Smith, “I
can only assume that we've attracted
about 150,000 listeners back into the
classical format.” Curiously, Fritz-
inger sees this as a positive factor as
well.

“I don’t think of KUSC as a com-
petitor. because it is not after the ad-
vertising dollars,” he says. “But say
you do something which bothers a
listener enough to tune you out. In
this market, without KUSC, he’d
have to go into another form of mu-
sic entirely. Since familiarity is the
key to any music listenership. at least
now anyone tuning out can remain
in the format.”

Smith concurs. “I suspect that
Fritzinger’s analysis is true. And,
conversely, any of our listeners who
don’t want to hear the NPR ‘All
Things Considered’ talk show can
tune in KFAC.”

Apparently, more listeners are

Introducing

PHONE POWER

COMPUTERIZED SYSTEM OF
PROMOTING, MERCHANDISING & SELLING

* RECORDS * FILMS * CONCERTS =*»
CALL FOR RECORDED DETAILS
(213) 276-5849

2%-minute millioa-seller from 1972.
sung by a female, he simply punches
in the necessary characteristics and
instantly the screen is full of possi-
bilities.

The DJ can still program his own
show, but the Music Rotation Sys-
tem tells him which current records
must be played in a given hour. ac-
cording to the weekly rotation set by
Havens.

The DJ decides which oldies he’d
like to play in what order. He also
has the option tc override the sys-
tem.

The system alsc enables WIRE to
multiplex four simultaneous func-
tions through the computer center
over one phone line. The accounting
department can run its payroll, the
sales manager can pull out national
sales avails, a DJ can plan a show for
the next day and the on-air person-
ality can seek information.

Havens also notes all of the music
in the system is “carefully quality
controlled stereo. WIRE will be
among the first AM stations to con-
vert to stereo,” he adds.

L.A. Non-Commercial KUSC
And KFAC Testing Formats

tuning in KUSC-FM steadily, with
KFAC-AM-FM as the alternate,
than the other way around. Devout
classical lovers are probably rankled
with Fritzinger’s Top 40 approach
on the AM band, which he programs
more for transient, drive-time listen-
ers.

“We play excerpts from move-
ments,” he explains, “and more
movie themes and shorter pieces in
general. On the FM, we try to appeal
to more sophisticated tastes with
open, full movements.” But even
these must be interrupted with com-
mercials.

As Smith of KUSC observes,
“They’ve responded to us I think in
programming more uninterrupted
selections. But they’re forced to in-
terrupt in the middle of works, while
we can do it in between. And we can
play an entire symphony uninter-
rupted ... and do it all day long.”

.
Y

News,' Talk
For WPLP

TAMPA—Michaél Spears, one of
the industry’s leaders in contempo-
rary music AM radio for years, has
decided that the future of the AM
dial is in news and talk.

Spears, who resigned as oper-
ations manager of RKO’s KFRC-
AM San Francisco early this year to
shop for his own radio station, will
put the station he and his partners
have acquired here into a talk and
information format early in Decem-
ber.

Spears reasons the AM dial has
lost the young listeners. “l6-year-
olds don’t know about AM. They’re
into FM,” he reasons. Consequently
Spears will be going after an older
demographic with talk.

The new station, WPLP, had been
known as WFSO and until recently
had been a progressive rock day-
timer. The previous owners obtained
FCC approval to go full-time just
before the sale. Spears and two part-
ners paid $700,000 for the 500-watt
station located at 570 khz.

www.americanradiohistorv.com

STATION VISIT—WNCN-FM New York program director Matt Biberfeid, |
chats with ECM/Warner Bros. recording artist Steve Reich while Reich vi
the classical music station's studios.

Diary Spots Inflame
D.C. Outlets, Arbitron

By BORIS WEINTRAUB

WASHINGTON—Efforts by lo-
cal Top 40 powerhouse WPGC-AM
to make certain its listeners are
aware of the crucial Arbitron ratings
sweeps have triggered a rash of com-
plaints by officials of other stations
and an announcement by Arbitron
that it will flag its results to indicate
that the station conducted “unusual
activities” during its survey.

Arbitron emphasizes that WPGC
was not guilty of any ratings distor-
tion, which would constitute a viola-
tion of the ratings service’s agree-
ment with stations. The service and
officials of the Broadcast Ratings
Council asked WPGC to cease its
awareness spots, but the station has
refused.

What the station did was run low-
key 30-second spots three or four
times a day calling listener attention
to the ratings sweeps. It advised
diary holders that the survey is ex-
tremely important to advertisers and
programmers and urge conscien-
tiousness in filling out forms. It does
not mention the station itself.

The station’s manager, Bill Pretty-
man, defends the spots, saying,
“We’re trying to get the public to fill
out more accurate diaries and to
boost the number of diaries re-

turned. We don’t think people think
they're as important as they are.”

But Ted Dorf, general manager of
WGAY-AM-FM and president of
the. Washington Arca Broadcasters
Assn., says the spots usually are fol-
lowed by the playing of the WPGC
jingle, and are designed to play on
listener loyalty by fomenting in-
creased awareness.

“A faithful WPGC listener is
likely to stop and say, ‘How can I
help out my station? and they could
tend to put down longer listening.”
Dorf says.

Other station officials were more
caustic, and NBC affiliatess WRC-
AM and WKYS-AM lodged a com-
plaintagainst WPGC with Arbitron.

“it may not be illegal, but it’s not
the professional or sportsmanlike
thing to do,” says one station offi-
cial. An official of another station,
program director Bob Hughes of
WASH-FM, says the spots consti-
tute a breach of WPGC’s contract
with Arbitron.

Typically, the quarterly sweeps
brought a vast outpouring of promo-
tional activity to the Washington
area radio market, including a rash
of giveaways and heavy advertising
by local radio stations on local tv sta-
tions.

New KKGO (Old KBCA)
In L.A. Shifts Time Slots

By CARY DARLING

LOS ANGELES-KBCA-FM,
the leading jazz station here, is shift-
ing time slots of its air talent simulta-
neously with the change to new call
letters, KKGO, which goes into ef-
fect Monday (13). However, co-
owner Saul Levine claims one has
nothing to do with the other.

“The change in time slots is just
part of the desire to shift people
around to explore their potential,”
he says. “I think it gives a bit of a
fresh sound to the station. It’s just a
coincidence that it's taking place
with the change in calls.”

Disk jockey Chuck Niles, who
previously occupied the drive time
slot of 2 to 6 p.m., is not upset about
his being moved to a late 9 to mid-
night slot. “It doesn’t make that
much difference to me,” Niles states.
“The audience is smaller but,
on a purely personal level, | have

more time during the day now.”

Levine does not believe the
changeover will disrupt the station’s
broad sounding style or listener loy-
alty. “There’s a certain cohesiveness
between the air talent so that the
style stays constant.”

Niles, a 12-year veteran of the sta-
tion, adds: “The station has a play-
list so there’s not that much variation
whether you tune in at night or dur-
ing the day. The music remains
about the same.”

Levine notes that although the
station is launching a new promo-
tional campaign to advertise the
change in call letters, the format will
remain the same as will the staff.

As for Niles, he’s not overly con-
cerned about any changes the sta-
tion is making. “As long as the op-
portunity exists for me to play jazz
then I’'m satisfied,” he says.
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A tribute to love....

An anthem to the loss of innocence...
And damned good rock and roll!

Contains the hit single, “RAVE ON”"(£.4s530)
Produced by Jef Labes and Jesse Young.

On Elektra Records and Tapes.
(6E-157)

|
4

November 13 —Chicago, IL

JESSE COLIN YOUNG on tour:

14 —St. Louis, MO
16 —Detroit, MICH
17 —Ann Arbor, MICH
18 —Kalamazoo, MICH
22 —Cleveland, OH

November 24 — Pittsburgh, PA
25 —Norfclk, VA
29— York, Pa
December 1 —New Yo-k, NY
2 — Washington, DC
3 —Clinton, NY

December 5 —Providence, RI
6 —Hemstead, LI
7 —New Haven, CT
8 — Philadelphia, PA
9— Boston, MASS
10 —Springfield, MASS
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Vox Jox

NEW YORK—-KPOL-AM Los
Angeles has revamped the lineup of
its air personalities and added a hus-
band and wife team. Scott and
Crunch to morning drive.

Scott and Crunch last worked at
WCAR-AM Detroit and before that
at WMEX-AM Boston. Moving
from the mid-day slot is Paul John-
son, who has been with KPOL four
vears handling a variety of assign-
ments.

In afternoon drive is Neil Ross,
who comes from KYA-AM-FM San
Francisco where he was known as
Natural Neil. Dave Steele moves to
evening hours.

Operations manager Al Herskov-
itzreports he is pleased with the new
lineup. “This is the strongest we've
ever had. Everybody is in the right
spot to do the most good.™

*  x %

KDKB-FM Mesa. Ariz., also has
a new morning tcam: John Giese
and Bill Andres. They come from
Lansing, Mich. ... Blackstone the
Magician in a promotion stunt made
WGAR-AM morning man John
Lanigan disappear. When Black-
stone appeared to have difficulty
making Lanigan reappear he took
over the show for an hour and was
followed by stints by trumpeter Doc
Severinsen and stars from the tv
show “WKRP In Cincinnati.”

I

More than 15.000 persons at-
tended the KLAC-AM Los Angeles

Ranch Party Oct. 29, held at Montges -

Montana Rodeo Ranch in Agua
Dulce. Entertainment was provided
by Roy Rogers, Rex Allen, Eddie
Dean and Cliffie Stone. The event
also served to raise funds for the
John Edwards Memorial Founda-
tion, an archive and research center

11 BIG ONES
AT KSHE-FM

ST. LOUIS—KSHE-FM, a pro-
gressive rock station here, is celebrat-
ing its 11th anniversary by present-
ing a concert featuring the Marshall
Tucker Band. Sea Level and
Trooper.

The concert takes place Wednes-
day (15) at the 16,000-seat Checker-
dome Arena.

This marks the sixth year that
KSHE-FM has celebrated its anni-
versary in this fashion. Past per-
formers have included Robin Trower,
Kiss. the Ozark Mountain Dare-
devils and Germany’s Lake. All
the previous shows. held at the
Checkerdome, have been sellouts.

KSHE-FM is owned and oper-
ated by Century Broadcasting Corp.

THE ELECTRIC WEENIE

Radio’s most popular DJ and MC
gag sheet gets letters . . .

MIKE FREEDMAN, KUID: “the BEST
I've ever seen in 8 years in the biz.”
JAY CHILDS, WCRY FM: “Thought
you might like to know (your sheet
didn’t do it all) but my morning show
in the Spring ratings moved from #8
to =2. Thanks again.”

DON SINCLAIR, KACY: “Send me
some funny stuff. I got a book coming
up and I can't let down now .. ."

For free samples of the greatest Ratings
Helper in the business write to:

The Electric Weenie
Suite 1
660 N. Mashta Drive
Key Biscayne, FL 33149
(305) 361-1600

By DOUG HALL

furthering serious study and public
recognition of country and western
music. KLAC also held KLAC Day
on the Queen Mary in Long Beach
Saturday (11). Festivities included
an appearance on the beached ship
by KLAC morning personality Dick
“Haynes At The Reins.”

* K %

Tom Kelly Pagnotti has left
WSPR-AM Springfield, Mass., 1o
join WDRC-AM Hartford, Conn.,
in afternoon drive. The 21-year-old
DJ started his career at 14 with
WESX-AM Salem. Mass., on a spe-
cial high school program. ... Ed
Fennessey has moved from WETT-
AM Occan City, Md.. to become p.d.
at WHAG-AM Hagerstown, Md.
Steve Williams, music director at
WQCM-FM., sister station of
WHAG. moves over to the AM with
the same titke. Jim Williams takes
over Steve Williams® old job. He
comes from WTBO-AM Cumber-
land, Md. Norman Miller, WHAG
personality. moves to WQCM  as
mid-day DJ.

P I T

Charlie Van Dyke, former person-
ality at KHJ-AM Los Angeles,
WLS-AM Chicago and CKLW-AM
Windsor, Ont., is offering a custom
promo package through Dick Starr’s
Starr studios in Dallas.

* & %

Dean Sherwood has taken WIBU-
AM Poynette. Wis.. from MOR 1o
country since “we found that the for-
mat was half country eréssover.” . . .
KLIB-AM Liberal, Kan._, is marking
its first year in a country format in a
week-long celebration Monday
through Saturday (13-18). The sta-
tion’s lineup is Bob Carrol, from 6 to

BubblingUnderThe

__HOT100

101-LET'S START THE DANCE, Hamilton Bo-
hannon, Mercury 79015

102—1 DON'T KNOW IF IT'S RIGHT, Evelyn
“Champagne” King, RCA 11386

103—SLEEPING SINGLE N A DOUBLE BED,
Barbara Mandrell, ABC 12403

104—CHILDREN OF SANCHEZ, Chuck Man-
gione, A&M 2088

105—GET DOWN, Gene Chandler, 20th Century
2386

106—TAKE IT ON UP, Pockets, Columbia 3-
10755

107-YOU REALLY GOT A HOLD ON ME, Eddie
Money, Columbia 3-10842

108—DOWN SOUTH JUKIN,' Lynyrd Skynyrd,
MCA 40957

109—REMEMBER, Greg Kihn, Janus 5794

110—HAVEN'T STOPPED DANCING YET, Gon-
zalez, Capitol 4647

BubblingUnderThe

_ _ToplPs |

201-POINTER SISTERS, Energy, Planet Pl
(Elektra)

202—JARGE SANTANA, Tomato, TOM 7020

203-JAMES WALSH BAND, James Walsh Gypsy
Band, RCA AFL1-2914

204—-DEEP PURPLE, When We Rock We Rock &
When We Roll We Roll, Deep Purple PRK-
3223 (Warner Bros.)

205—-DAVE EDMUNDS, Trax On Wax, 4, Swan
Song SS8505 (Atlantic)

206—-CRACK THE SKY, Safety In Numbers, Life-
song JZ-35041 (Epic)

207—ISLEY BROTHERS, Timeless, T-Neck KZ2-
35650 (Epic)

208—GOLDEN EARRING, Grab It For A Second,
MCA 3057

209—-LOLEATTA HOLLOWAY, Queen Of The
Night, Gold Mine 9501 (RCA)

210—KOOL & THE GANG, Everybody's Dancing,
Delite DSR-9509 (Mercury)

10 a.m.; Bill Ray, p.d.. from 10 a.m.
to 2 p.m.; Terry Mosena from 2 to
5:30 p.m. with Garry Brack in the
swing shifts. -
*  x %

WNAM-AM Necnah. Wis.,
morning man and music director Ja-
son Page is giving up his music di-
rector’s post o specialize in writing
and producing spots for the sales de-
partment. Afternoon DJ Steve Otis
becomes music director. . .. KAKE-
AM Wichita, Kan.. held its annual
KAKE-walk for Halloween to ben-
efit hospitalized children. The sta-
tion also tied in with a local gas sta-
tion by having morning team Gene
Rump and Jim O’Donnell pump gas
at 31 cents a gallon. The price notes
the station’s 31st anniversary on the
air.

* k%

WCKY-AM Cincinnati and the
Women's Committec of the Cincin-
nati Symphony Orchestra co-spon-
sored a “WCKY Radio Salutes The
Pops™ recently at the Cincinnati
Music Hall Ballroom. Afternoon
personality Bob Jones served as MC.
... WNBC-AM New York offered a
John Travolta “Grease™ jacket and
wound up awarding it to a third-
grade class in Queens. The letter
written by the entire class as a school
project was judged to be the best for
having rcasons for wanting the
Jacket by morning team Scotty
Brink and Richard Belzer.

L

Tom Davis, p.d. at WKWI-FM
Kilmarnock, Va..is in need of “good
clean-cut American songs of MOR
service. Instrumentals are the main
need.” he says. Davis handles the 8
a.m. to 12:30 p.m. shift. Dean Loudy
is on from 6 to 8 a.m.. Bob Healy
does the 12:30 to 5 p.m. shift and
Bruce Lawyer is on from 5 to 10 p.m.

*  *x %

WXLO-FM (99-X) New York
dropped its music format Halloween
night to air a science fiction thriller,
“Alien Worlds.” KHOW-AM Den-
ver observed Halloween by having
morning drive team Hal and Char-
ley host KHOW?s “*Scariest Hallow-
een Party” at a local “haunted”
mansion. The party included disco
dancing and a costume contest. . ..
KI1IS-AM-FM Los Angeles person-
ality Bruce Phillip Miller was among
those participating m a leukemia
telethon on KTTV Los Angeles last
month.

GOLDEN WEST
EVALUATING
DISCO SHIFT

LOS ANGELES—Golden West
Broadcasters is considering moving
some of its stations into a disco for-
mat.

The company’s market research
department is studying the perform-
ance of stations now running that
format to evaluate size and de-
mographics their stations might at-
tract if they made such a switch.

Golden West has championed the
MOR personality format for years
and have for some time used a sales
presentation which shows that for-
mat develops greater listener in-
volvement and better response for
advertisers. However. all of their sta-
tions are not in the MOR format.

The company operates five AMs
and two FMs. They are WCAR-
AM-FM Detroit: KMPC-AM Los
Angeles; KEX-AM Portland. Ore.;
KSFO-AM San Francisco, and
KVI-AM-FM Seattle.
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| WGN’s Phillips |

. Top A.M.

CHICAGO—Wally Phillips is the
number one DJ in morning drive
here. having the largest share of au-
dience among markets measured in
the July/August Arbitron ratings.

Phillips. who has been doing
morning drive on WGN-AM Chi- -
cago for I5 years come January, has
a 20.7 share or percentage of the
Chicago audience 12-years-old and
older between 6 and 10 a.m.

“I have no magic formula.” Phil-
lips says. “but I don’t allow the pro-
gram to btcome a routine. There's
nothing predictable about it. I per-
sonalize each day.”

Phillips adds, “l keep the show on
a livable scale of where people are.
With television, you sit in front of it
and are edified. With radio. you
stuff it in your pocket. I keep that in
mind.”

Phiilips says one of the most im-
portant things about his success is
knowing Chicago. 1 could not pick
up this program and move it to an-
other market.”

He also says he does not keep toa
set schedule. “I'll run the news 20
minutes late if something is more
important at that time,” he says. He
also notes that he avoids madcap-
pery. “lt has no longevity,” he says.
His most pointed advice: “You have
to be good everyday.” .

Ao
e

The music Phillips plays is heavily

"MOR-oriented but he really:doesn’t-

BILLBOARD

AM Man |

play that much music—about four
records an hour.

What Phillips does do is work
hard at being heavily involved in the
community and serving it.

He spends about three to four
hours a day preparing for his 4%-
hour stint (he actually goes on at
5:30 following a half-hour farm
show.) Despite the fact that WGN is
in the second largest market in the
country, farm news is given consid-
crable attention on Phillips’ show.

Telephone talk is an important
part of Phillips’ show too. He might
put a local resident on the air or he
might call overseas to interview a
newsmaker. Trivia contests are an-
other ingredient.

Of course Phillips keeps his listen-
crs posted on such basic information
as traffic and the weather. And he
keeps them involved in worthwhile
projects.

WGN  program  director Dick
Jones says Phillips has total auton-
omy. He has his own record library
and “does what he wants to do.”

He works closely with his pro-
ducer Marilyn Miller who handles
as many as 1.000 phone calls during
the program. He gets that many calls
despite the fact that he never gives
the phone number out over the air.

Although he has been on the
morning show for almost 15 years he
has been on the station even longer.
He began in 1956.

ARrBITRON

DJ RATING PERFORMANCE

Following are the top 10 DJs in the'tbp six markets in terms of share of
market as determined by Arbitron July/ August audience measurements.

Audience shares or percentages are

for all listeners over the age of 12.

These DJ’s performance in the four previous Arbitron measurement peri-

ods are also shown beginning with Jul

y/August 1977. This is followed by

October/November 1977, January/February 1978, April/May 1978 and,

finally, July/August 1978.
TOP 10 DJS:

Monday-Friday 6

a.m.-10 a.m.
STATION | July- | oct- | Jan- | April- | July- | sTaTioN *
CALL Aug. Nov. Feb, May | Aug. CALL
| LETTERS | 77 77 78 78 | 78 | LETTERS
WGN-AM,| 23.8 | 212 | 220 | 239 | 20.7 | Chicago

Wally Phillips Format: MOR

J.P. McCarthy Format: MOR

[wip-am | 138 | 135 | 128

[12.6 | 128 | Philm

Ken Garland Format: MOR

wxvz-am| 9.9 | 123 [ 103

[11.5 | 00 | nw

John Gambling Format: talk

wXYZAM| 79 | 54 | 86

| 69 | 86 | Detroit

Dick Purtan*®

Format: contemporary

waBCc-aM| 83 | 90 | 7.7

%

] 8.7 ] 7.6 IM%F‘JYi”%

Harry Harrison Format: contem

porary

F ]
| wis-am | 59 | 90 | 9.0

Larry Lujeck Format: contempora-ry

71 | 7.5 | chicago .

kspo-AM | 82 | 70 |61 |76 [72 [. sk :.
Jim Lange®** Format: MOR

KFRC-AM | 69 | 79 |85 [104 [ 71 [wsF
Dr. Don Rose Format: contemporary

KF-AM | 50 [ 53 [47 [ 51 |66 | LA **

Al Lohman & Roger Barkley Format: contemporary

*Purtan switches to CKLW-AM Windsor, Ont. Nov. 1.
**Lange has since been succeeded by Gene Nelson


www.americanradiohistory.com

2
YN A.>"__.r"l-"|'

be there”

Fa vV 4

IRECORDED

HERE’S NOTHING zo this show bidness gig.
After twelve yea-s and ten albums | enjoy

remembering some of t1e moments in the history of
Coral Reefer madnass ckaz still makes it fun.
| could go on for hours telling stories but
| guess...ycu had to te taere.
Jim~—y Buffett
Wasting away in London
August 30, 1978

Direction: IRVING AZDFE Frent Line Marager-ent
Produced by: NOREERT 2UTNAM
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Cornelius
Urges Acts
To Use TV

By JEAN WILLIAMS

LOS ANGELES-—"Black artists
need to utilize television now more
than ever before in order to bridge
what seems (o be a gap between
themselves and their pop counter-
parts in record sales. concert attend-
ance and popularity in general.” ac-
cording to “Soul Train's™ Don
Cornclius.

Conversely. says Cornclius, “The
successful black artist should not
confuse his approach to tv exposure
with the approach of the successtul
pop artist who, supposedly, doesn’t
do tv. I can promise you that the
people who run tv will never confuse
the two.

“A black artist must use every
means possible to reach his au-
dience, including tv to the extent
that it is available.

“It is my concern.” he continues.
“that the black artist resist the temp-
tation to take his foot off of his
‘base.” which represents black fol-
lowing in pursuit of the next base,
which represents crossover.”

Cornclius feels some industry per-
sons are talking out of both sides of
their mouths. “As for complaints
against pop stations for not playing
cnough black records, I'm amused to
note that most of the same people
complain that black stations play too
many pop records. | don't think we
can have both.

“Pop stations will probably con-
tinue to play those black records that
fit into the ‘must play’ category.

“While this group should include
black artists who have previously
had successful pop records. it often
doesn’t. New product by such an art-
ist is usually not added to pop play-
lists until 1t reaches top 10 r&b.
which has the effect of wreating an
established artist as though he were
unestablished.

“On the other hand.™ he says,
“we've seen evidence of black pro-
grammers adding pop records that
don’t fit into a ‘must play” category.
Eventually we'll have to decide
whether the problem is pop stations
being too white or black stations not
being black enough.”

* k%

Johnny Guitar Watson left for
Europe Friday (10) to begin two
weeks of record promotion for his
new atbum. "Giant.” While in Lon-
don. Watson will appear on the tv
shows “Top Of The Pops™ and “The
Old Grey Whistle Stop.” Plans are
also being made for tv appearances
in Germany, Holland and France.

L

Etta James will be among the first
to receive the Sam Cooke Award for
her major musical contributions
during the Sam Cookce Era.
Prescnted by the newiy formed Sam
Cooke Foundation. the awards are
slated for the Aladdin Hotel in Las
Vegas Dec. 17. Etta will perform the
song for which she is being honored,
“At Last.” Meanwhile. producer Al-
lan Toussaint is in L.A. to meet with
Warner Bros. Records and discuss
the finishing touches on the new
Etta James LP, “Mean.”

* * *

Lenny Williams, on tour to sup-
port his ABC LP "A Spark Of
Love,” performed on Don Corne-
lius’ “Soul Train.” The show will
air Nov. 25.

x  x  *x
Remember ... we're in communi-

cations, so let’s communicate.
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A 3 :T'Dsos;gHKTN—(:.vvily:lF"Champagne" Kiog 65 | 65 5 IS IT LOVE—Larry Graham & ‘Ea ‘?tLgartz,HMl. Gamsxi‘ac),E P;d)arlin 3328 (1K)
(. Life, JLH_ Fitch), RCA 11386 (Six Continents/ (GL""G',':,,;‘,,"}:‘)' o - (Nineteen DD
Mills And Mills, BMI) = w g ! 98 | 89 | 3 OVERDOSE OF LOVE—Lowrel
ﬁ 40 | 10 } IWANNAI MAKE LOVE TO 66 | 76 3 ilg';ty(.:;Ml)vv" e g.bSimo;mJ). Simon), AV! 235‘{§|’r:\on-kedmond/
-M.L.A.—Village People tben,
YOU —Randy B (). Morali, H. Belolo, V. Willis), Casablanca 945
(H. Banks, C. Hamplon), Parachute 517 Green Light, ASCAP) 9 | 67| 8 ;gvg,o | NEVER HAD \f
(Casablanca) (Irving, BMI) 67 {63 | 6 DO WHAT YOU FEEL—Creme De Coco ~— Quincy jones
ﬁ 43 6 &O(G)lec LOHTﬂ-JJerg t?m)lﬂPh‘l - (T. Barge), Venture 102 (Barcam, BMI) §é||](;):elss}il&/[::|::aedry',PAS%‘;S}EI)n' R. Tee). AGM 2082
. bamble, L. Hull, ). Butler), Hadelphia -
International 3656 (Mighty Three, ) & d ﬁpyurEno’y:L:, Svinli.tth AMVEmmbyAgICanl“ZdOS 100 | 75 8 | WISH YOU WELL—maze
BMI/Fountain, ASCAP) (Capitol Dome, ASCAP) ' (F. Beverly), Capitol 4629 (Pecle, BMI)
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T | STAR  Performer—LP's registering t
5 (rules.t proportionate upward prog- ;5
E ;é = ::L:m = E E g TITLE
o | % | $ | mist, Label & Number 2| 3 | $ | Aist, Label & Number
= | S| x| (Dist. Label) E| 8| x| (Dist Label)
ﬁ 1| 7 | DNE NATION UNDER A ﬁ 41 | 2 | CHANSON
GRDDVE Chanson, Ariola SW 50039
Funkadelic, Warner Bros. BSK 3209
42 | 2 | CHERYL LYNN
ﬁ 3| 5| THE MAN ﬁ Cheryl Lynn, Columbia JC 35486
Barry White, 20th Century T-571
3| 2|11 | ISITSTILL GDOD FDR YA |33 [ 34| 7 | BEFDRE THE RAIN
Ashtord & Simpson, Warner Bros. Lee Oskar, Elektra 6E-150
BSK 3219
34 (32| 5 | ROSS
4 4126 | COME GET IT Diana Ross, Motown M7-907
Rick James & the Stone City Band,
et 35|26 [14 | SuNBEAM
ﬁ 61 9| uvE aND MORE Emotions. Columbia 1C 53385
Donna Summer, Casablanca ﬁ
NBLP 7119 46 | 2 | INNER SECRETS
Santana, Columbia FC 35600
(8| 2 | coaka
Chaka Kahn, Warner Bros. K3245 37135 5 | THE wiz
7 5 (11 | STRIKES AGAIN Various Artists, MCA MCA-2-1400
Rose Royce, Whitheld WHK-3227 ﬁ 50 2 FORFTHE SAXEIOE6UE
(Warner Bros.) A
Isaac Hayes, Polydor PD 16164
8 | 812 | SWITCH
Switch, Gordy G-7980 (Motown) ﬁ 49 | 2 | BROTHER TO BROTHER
ﬁ 15| 5 | REED SEED Gino Vannelli, A&M 4722
Grover Washington Jr., a0 | 40 3 G0OD THANG
Mot M7-910
il Faze-0, SHE SH 741 (Atlantic)
10 | 7 [23 | BETTY WRIGHT LIVE
Betty Wright, Alston 41 {43 | 6 | UNLOCK YOUR MIND
ALST 4408 (T.K.) Staples, Warner Bros. BSK 3192
11 | 915 | BLAM
Brothers Johnson, ALM SP 4714 ﬁm cGREI\EEST HITS
ommodores,
12 |12 |18 | step il Motown M7912
Sylvester, Fantasy F9556
53 | 6 | ALICIA BRIDGES
13 |10 {22 | UFE IS A SONG WORTH ﬁ Alicia Bridges, Poiydor PD-1-6158
SINGING
T 4437 | 4 | CHILDREN OF SANCHEZ
Chuck Mangione, A&M SP-6700
oy (2 | 4 | cruisv
Village People, Casablanca 45 (48 | 3 | MELBA
NBLP 7118 Melba Moore, Epic JE 35507
15 |11 |23 | TOGETHERNESS
46 131 | 14 | ATLANTIC STARR
a0, G145 67 H Allantic Starr, ASM SP-4711
20 | 5| UGLY EGO
ﬁ Cameo, Chocolate City ﬁ QUAZAR
CCLP-2006 (Casablanca) I I Quazar, Arista AB 4187
17 |14 (18 | GET OFF MONEY TALKS
Foxy, Dash 30005 (TK) Bar-Kays, Stax STX 4106 (Fantasy)
18 {13 {19 | IN THE NIGHT TIME
Michae! Henderson, Buddah BOS 49 |51 | 2 LHE G%Ltl_?lﬁN STOOUCH
rrone, Cotillion
LI 5208 (Atlantic)
19 |17 {11 | SECRETS
Git Scott-Heron & Brian Jackson, m WHAT YOU WAITIN' FOR
Aista AB 4189 ﬁ Stargard, MCA 3064
20 21 | 5| GIANT
Jonnny Guitar Watson. DM Dm29 | 51 | 30 | 18 | FOR YOU
Prince, Warner Bros. BSK 3150
21 |16 [ 23 | A TASTE OF HONEY - OUSE OF LOVE
- A Taste Of Honey, 52 17 HOUSE
Capitol ST 11754 Candi Staton, Warner Bros
BSK 3207
22 |25 3| FUNK OR WALK
Brides Of Funkenstein
. v 53|36 [ 23 | LOVE SHINE
Attantic SD-19201 Con Funk Shun, Mercury SRM-1-
25 (P i
23 [23| 25| HeaDuGHTS 725 (Fronods)
Whispers, Solar BXL1-2774 (RCA) 54 33 6 TAKE IT ON UP
24 | 19{ 22| SUMMERTIME GROOVE R GE; Bl [EHE)
Hamilton Bohannon, Mercury SRM-
1-3728 (Phonodisc) 55|39| 8 | MOTHER FACTOR
Mother's Finest, Epic
25 | 22| 25| NATURAL HIGH IE 35546 (CBS)
Commodores, Motown M 790
56 m DISCO GARDENS
ﬁ 44| 2| RAME Shalamar, Sofar BXL1 2845 (RCA)
Ronnie Laws, United Artists UA LA
881
57 | 45| 8 | ROBERTA FLACK
ﬁ 38| 3| ALL FLY HOME Roberta Flack, Atlantic SD-19186
Al Jarreau, Warner Bros. BSK 3229
58 | 54 |17 | IMAGES
28 | 28| 14| YOU SEND ME Crusaders, Blue Thumb
Roy Ayers, Polydor BA 6030 (ABC)
PD1-6159 (Phonodisc)
29| 29| 18| SPARK OF LOVE 23 B L B AR Ll R
Lenny Williams, ABC AA1073 SP 16719 (Polydor)
30| 27| 26| SMOOTH TALK 60| 57122 | sounos

Evelyn "“Champagne” King,
RCA APL1-2466

Quincy Jones, AGM SP 4685

General News

All Stops Pulled For Chaka Khan

Warner Bros. Campaign Includes T-Shirts With Lights

LOS ANGELES—Warner Bros.
Records is involved in possibly the
most extensive marketing/ merchan-
dising campaign ever given to an
artist, with its “pull out all the stops”
program for Chaka Khan. according
to Bob Krasnow. Warner’s vice pres-
ident of talent acquisition. Krasnow
is also responsible for bringing
Khan to the label.

One of the most unique merchan-
dising tools used. says Adam Sum-
mers. the label’s merchandising di-
rector. is a T-shirt with lights. The T-
shirts, in limited quantity costing the
label more than $20 cach. has a
series of six pinpoint lights. used to
highlight Chaka’s name. The lights
are battery operated and there’s no
danger of clectrical shock. says Sum-
mers.

Krasnow notes that this particular
item will probably be given away
when Chaka embarks on a world-
wide tour in January. The tour will
start in London.

Alsoincluded in the campaign are
lifesize standups of the artist for re-
tailers. along with four by four
boards; four walled. square boxes
with Chaka’s picture on each side;
satin pillows and other merchandis-
ing aids.

The singer will support her solo
debut self-titled LP initially with a
month-long tour of the U.S. to begin
this month.

Now that she’s on her own with a
new label. Chaka is looking to hold

By JEAN WILLIAMS

onto her teen audience, yet grab a
chunk of the adult market.

He explains her new LP. pro-
duced by Arif Mardin who has
worked with such acts as the Bee
Gees. Arctha Franklin, Carly Simon
and others, is appreciably different
from what she recorded as the fea-
tured singer with Rufus.

Her music has gone softer. But she
maintains the energy for which she
has become known.

Another first for Khan is that she
selected all the material on the LP.
“The fact is that T must now take on
the responsibility of my own career,”
she says. “Previously. it was the
group which did the selecting.” This
not only deals with materal selec-
tion but also with her live perform-
ances. she adds.

The cnergetic singer is also trying
her hand at writing, having con-

2 Publishing Firms
Hitting ‘Low Bridge’

NEW YORK-Litigation involv-
ing (wo well-known publishers has
begun over the alleged infringement
of a 66-year-old musical composi-
tion.

Jerry Vogel Music, in papers filed
in US. District Court, alleges that
since 1967, Robbins Music Corp.
has been publishing without permis-
sion the song, “Low Bridge!—Every-
body Down (Or Fifteen Years on
The Erie Canal,” written by Thomas
Allen in 1912.

ceived two songs on her current LP,
“Some Love.,” written with Mark
Stevens. her brother and backup
bassist. and *“*Message In The
Middle Of The Bottom.”

Chaka is also getting heavily into
drums. noting that she is working
hard at perfecting her technique and
may eventually include that skill in
her show.

The singer. backed by a 12-piece
band. will be headlining all dates
and has elected to make her debut
solo performances in small halls—
3.000 seaters and less. This in con-
trast to the major auditoriums where
she appeared with Rufus.

“I need the smaller halls initially.”
she says. “Not only is it good for me
because I will become accustomed to
working as a solo artist. but I can be
close the the people.

“In these smaller rooms the au-
dience will get to really know me
and we can geta posilive rapport go-
ing.”

She also believes this move will
strengthen her position with the
more mature audiences. “Pcople
who will not come to see me perform
in a large auditorium because of
some of the hassles they associate
with these facilitics. I believe they
will come to a place like the Santa
Monica Civic.

“In conjunction with my Euro-
pean tour | will do a lot of tv there.
We're going to concentrate on Eu-
rope to firmly establish me in that
market.”

The
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JAZZ SOCIETY NEEDS ACTS

Vegas Desert Inn: An Open Door

LOS ANGELES-The Las Vegas
Jazz Society has been given the op-
portunity to book acts in the Desert
Inn’s main showroom from Dec. 6-
16.

The offer to Monk Montgomery,
society president, from the hotel’s
president. Bert Cohn. gives the local
group the room from.midnight on to
present whomever it wishes.

However, there’s a problem, ac-
cording to Montgomery. The offer
came up suddenly and Montgomery
has been facing the reality that a
number of artists he's been contact-
ing already have engagements.

Even though the mid-December
period is one of the slowest times for
the aity. Montgomery likes the chal-
lenge of showing that jazz can draw
in a main room. He says he’s spoken
to Willard Alexander. Herbie Han-
cock. George Benson. Sarah
Vaughan. Nancy Wilson and Stan-
ley Turrentine anent working the

By ELIOT TIEGEL

room. Several of these acts have in-
dicated they will try to rcarrange
their schedules to help Montgomery
out, he says.

The showroom seats 750-800 and
the hotel will be presenting its own 8
p-m. show. The Jazz Society would
set up a door charge depending on
the artist’s name value (36 for mem-
bers, $7 for non-members, for ex-
ample) with the Society keeping 10%
and the artist taking the remainder.
The hotel would keep the bar prof-
11s.

Montgomery says he’s spoken
with Dizzy Gillespic In Europe. but
the veteran trumpeter already has a
gig.

Montgomery would like to offer
cach arust two or three days (or
more). depending on their sched-
ules. He envisions a jazz spectacular
with new names on the marquee on
a rotating basis.

If, however. he cannot get strong

marquee names, Montgomery says
he’ll pass on the opportunity, but ad-
mits it would be a real loss for jazz if
the room could not be utilized.

Artists or managers interested in
talking with Montgomery about the
Desert Inn booking can contact him
a1 702 732-3511 or 702 734-8556.

Thus far there have been no ex-
clusive jazz bookings in any Strip
hotel’s main showrooms. Jazz artists
have played lounges. although Her-
bie Hancock did play on the same
main room bill with Sammy Davis
Jr. recently.

The Las Vegas Jazz Society. with
around 500 members. has been
sponsoring monthly Sunday after-
noon jazz concerts at various loca-
tions around town. including Strip
hotels. Ironically. its next concert is
scheduled for Dec. 8 at in the Desert
Inn’s convention center. Naturally
Montgomery would cancel that
event in {avor of the showroom ex-
posure.

— ALBUM SERIES REVIEW

Pacific Jazz Coming Out On 7 LPs

LOS ANGELES—Another scries
of jazz reissues is being shipped to
retailers from United Artists. Origi-
nally produced by Dick Bock for his
Pacific Jazz label. artists involved
covervirtually every West Coast jazz-

man from the 1950s through the
'60s.

All are single LPs. but cach offers
morc tracks than do many competi-
tive labels.

“Jazz: The *50s Volume One.” for

ol

and Ron Carter, do the autograph bit at San Francisco's Tower Records
outlet.

LOS ANGELES—Concord's first two direct-to-
disk LPs feature the L.A. Four and guitarists
Charlie Byrd, Herb Ellis, Barney Kessel, Joe Byrd
and Wayne Phillips. Price: $14.98. .. . Century

Jazz Bealt

e
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Presents
7002 LOVE FOR SALE
DEREK SMITH
George Duvivier, Bobby Rosengarden
7003 FIGURE AND SPIRIT
LEE KONITZ QUINTET
Ted Brown, Atbert Dailey,
Rulus Reid. Jos Chambers
7004 ARIGATO
HANK JONES TRIO
Rickard Davis, Ronnie Bedford
7008 TRAVELING
CHUCK WAYNE
Jay Leonhart. Ronnie Bedford, Warren Chaisson
7010 SMILE
CARMEN LEGGIO QUARTET
Derek Smith. George Duvivier, Ronnle Bedford
7014 LIKE SOMEONE IN LOVE
BUDDY DEFRANCO QUINTET
Derek Smith, Getirgs Duvivier
Roonie Bediord, Tal Farlow
Order from your favorite distributor or direct
from Progressive Records, Route 4, Tifton
Georgia 31794 (912) 382-8192

Records’ new Woody Herman entry titled
‘Chick, Donald, Walter And Woodrow”’ is gaining
airplay on jazz as well as non-jazz stations, re-
ports coproducer Dick LaPalm, because of the
addition of material by Steely Dan.

The National Assn. of jazz Educators has re-
ceived a $15,000 matching grant from the Na-
tional Endowment for the Arts. The overall funds
will be used to conduct jazz clinics and sponsor
concerts. ... Victor Feldman, Monte Budwig,
Larry Bunker, Bill Berry, Benny Powell and Red
Holloway played the Jarz At Eagle Rock High
School concert series Sunday (12). . . . Ella Fitz-
gerald tours Australia Nov. 26 for 2% weeks.
Trumpeter Malachi Thompson plays the Ladies
Fort Performing Arts Center in Manhattan Dec.
8

Alto saxophonist Phis Woods and drummer
Joe Morello join forces with their respective
quarters Nov. 27 at the Springfield Civic Center
in Springfield, Mass. ... Six Detroit-based arts
organizations, Allied Arts Assn., Detroit Jazz
Center, Inc., Jazz Development Workshop, Inc.,
Jazz Research Institute, Motor City Cultural As-
sociation, Inc., and Rebirth, Inc., have filed
grant applications for a Detroit Jazz Renaissance
project.

Send items for Jazz Beat to Billboard, 9000
Sunset Blvd., Los Angeles, Calif. 90069.

example. is comprised of 12 cuts
starting with a 1953 “Five Brothers”
by Gerry Mulligan (with Chet
Baker) and concluding with Jack
Sheldon’s “Contour™ taped by Bock
in 1955. Others to be heard in the
compilation are Bud Shank. Clif-
ford Brown, Laurindo Almeida,
Shorty Rogers. Bobby Brookmeyer,
Cy Touff, Bill Perkins and Joe
Maini.

“Jazz: The *50s Volurhe Two™ of-
fers nine masters made from 1957
through 1959 with Art Pepper’s
Nine. Chico Hamilton, Chet Baker.
Jim Hall. Bobby Brookmeyer, Wes
Montgomery, Gerry Mulligan. Gil
Evans and the late Cannonball Ad-
derley represented.

The third LP, “Jazz: The ’60s Vol-
ume One.” contains cool music of
that period by Les McCann. Wes
Montgomery. Groove Holmes. the
Jazz Crusaders, Gerald Wilson's or-
chestra, Bud Shank and Dizzy Gil-
lespie with Gil Fuller’s band, all
taped over the five-year period
which saw the Beatles taking over
the nation’s—and most of the
world’s—charts. “Jazz: The ’60s Vol-
ume Two™ showcases scveral of the
same musicians and Joe Pass, Buddy
Rich. Roger Kellaway and Jean-Luc
Ponty as well.

The three remaining packages all
offer a single artist in each, the most
satisfying of which probably is Ger-
ald Wilson’s orchestra and 10 tracks
with Bobby Hutcherson. Harold
Land, Carmell Jones, Hadley Cali-
man and Jimmy Woods, among oth-
ers, contributing sterling solos along
with Wilson’s own horn. George
Duke’s 1969 output comprises the
sixth LP of the series. And conclud-
ing the batch of impressive vinyl is
one by Art Pepper. nine tunes in all,
four with the gifted alto saxophonist
appearing with the Chet Baker Sex-
tet back in the 1950s.

Appealing graphics and sketchy.
hit-and-miss annotation by Bock
round out United Artists’ presenta-
tion, timed to make the browser
boxes as Christmas season buying
gets underway.

One ponders the question: Have
there ever been so many newly reis-
sued jazz packages released within a
20-day period as in the autumn of
19787 We suspect not.

DAVE DEXTER JR.

www.americanradiohistorv.com

FILM SOLO—Composer Bill Conti and trumpeter Maynard Ferguson prepare
to record Conti's main theme for the UA film “’Uncle Joe Shannon.” UA re-
leases the soundtrack LP in December containing Ferguson’s performance

for actor Burt Young who plays a trumpeter.

Billboard
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Jazz LPs.
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22 ; TITLE £ g ; TITLE
PR Artist, Label & Number el |8 Artist, Label & Number
E | 3| x| (Dist. Label) E | 8| x| (Dist. Label)
1 1 7 REED SEED 26 m INTIMATE STRANGER
Grover Washington Jr Tom Scott, Columbia JC-35557
Motown M7-910
27125 |17 TROPICO
2 3115 MR. GONE Gato Barbieri, A&M SP 4710
Weather Report, Columbia 1C-35358 w2l LARRY CARLTON
3 2 ) ALL FLY HOME Larry Cartton. Warner Bros.
Al Jarreau, Warner Bros. BSK 3229 BSK 3221
41 5] 5| FLAME 29 | 29 | 4| HOW LONG HAS THIS BEEN
Ronnie Laws, United Artists GOING ON
UALA-881 Sarah Vaughan, Pablo 2310-821
5| 4| 8| CHILDREN OF SANCHEZ
Chuck Mangione, A&M SP-6700 3119 7 wguf¥ﬁrg|’:ﬁﬁestone
6) 612 SECSRHS M9085 (Fantasy)
Gil Scott-Heron & Brian Jackson
3l m THANK YOU ... FOR F.UM.L
L (B Donald Byrd, Eiektra 6E-144
o B Ry 32 |4 | 3| BEST OF KEITH JARRETT
BA 6030 (ABC) Keith Jarrett, ABC 1A-9348
8] 8/ 16 PAT METHENY 33|39 5 OUT OF THE wWOODS
Pate Metheny, ECM 1-1114 Oregon, Elektra GE-154
Qe B 34 [ 31| 14| FRIENDS
9| 9| 12| COSMIC MESSENGER Chick Corea, Polydor PD
Jean-Luc Ponty, Atlantic SO 19189 1-6160 (Phonodisc)
10 | 13| 7| CARNIVAL 35| 47 2 MASQUES-BRAND X
Maynard Ferguson, Passport, PB-9829 (Arista)
Columbia IC-
Jumbia IC-35180 3% (3| 3| HIGHWAY ONE
11 [ 10} 6| LEGACY Bobby Hutcherson,
Ramsey Lewis, Columbia JC-35483 . i Columbia 1C-35550
12 {12 | 13| YOU SEND ME 37 WE ALL HAVE A STAR
Roy Ayers, Polydor PD m Wilton Felder, ABC AA-1109
i dearn 38| 45| 2| AL THINGS BEAUTIFUL
1311 8 BEFORE THE RAIN Jimmy Ponder, LRC
Lee QOskar. Elektra 6E-150 LRC-9322 (T.K.}
14 | 16 [ 9 [ WHAT ABOUT YOU 39 (28| 6 MAHAL
Stanley Turrentine. Fantasy F-9563 Eddie Henderson, Capitol FW-11846
15 [ 15 | 22 SOUNDS 4 4
Quincy Jones, A&M SP 4685 a . mlzasn?,m,SAEBECKEAR 1050
1 (27} 4 i"J'FLTmSJg‘CFEum a1 | 33| 3| LOVE SATELLITE
1mer City 1C.1056 Ronnie Foster, Columbia JC-35373
42 {35 ] 5| SUNBELT
7% 3 m{:’;‘mﬁoﬁr%wﬂom[ Herbie Mann, Atlantic SD-19204
Columbia JC-35608 43 | 43 | 5| HELL OF AN ACT TO FOLLOW
18 | 14 5 HEAVY METAL BE-BOP Wwillie Bobo, Columbia JC-35374
EreckerIbiostifistaj A8 44 | 36 | 7| DONT STOP THE CARNIVAL
19 | 17 157 FEELS SO GOOD Soany Rotlins, Milestone
Chuck Mangione, A&M SP 4658 M 55005 (Fantasy)
20 | 21 | 16 | IN THE NIGHT TIME 45 | 40 | 41 WEEKEND IN LA,
Michael Henderson, Buddah BDS George Benson,
5712 (Arista) Warner Bros. 2wb-3139
21 |18 ¢ 7| A SONG FOR YOU 46 | 46 | 4 | TIMES SQUARE
Ron Carter. Milestone Gary Burton, ECM-1.1111
M9086 (Fantasy) (Warner Bros.)
22 (24 | 2 | STEPPING STONES-LIVE AT 47141 a BATIK
THE VILLAGE VANGUARD Ralph Towner, ECM-1-1121
woody Shaw, Columbia JC-35560 (Warner Bros.)
23 120 | 9| GONNA GET THROUGH 48 | 32| 7| SIMPLICITY OF EXPRESSION
Cleo Laine, RCA AFL1.2926 DEPTH OF THOUGHT
24 {2212 SUNLIGHT Billy Cobham, Columbia JC-35457
Herbie Hancock,
49 | 49 | 2 | FANTASY
% |30 |2 ;0;0(;23];0:;30’: EES Aquarian Dream, Elektra 6E-152
Eart Klugh, United Artists 50 |50 | 6| THE MAN
UA LA 877 Les McCann, A&M SP 4718

Copyright 1978, Billboard Publications, Inc. No part of this publication may be reproduced,
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Talent

SURPRISE VISIT—Rolling Stones member Keith Richard joins Dave Edmonds

on stage at the Bottom Line, during a surprise appearance in New York one
day after receiving a suspended sentence from a Toronto court on charges of
heroin possession.
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LAS VEGAS—Discovering  sea-
sonal-geographical booking trends
and solidifying a local talent for-
mula has re-established the Aladdin
Hotel’s two theatres as rock concert
and contemporary pop outlets.

Under the leadership of show di-
rector Nancy Engler, associate pro-
ducer Gerald Graham and technical
director Dick Francisco, major
headliners are now drawing SRO
audiences.

“We're expecting the same slump
again next summer with more
groups hitting the Northeast during
good weather months,” says Gra-
ham. “We anticipate the next few
months to be busy for us.”

After a relatively slow concert
schedule in the busy Vegas summer
tourist season, the $12-million,
7,500-seat Theatre for the Perform-
ing Arts is again the site of recent
concerts.

Such groups as Atlanta Rhythm
Section, Tower of Power, Kenny
Loggins, the Commodores and
Heart have been signed, adds Eng-
ler. The Bagdad Theatre. with 800
capacity, has showcased Frankie
Valli, Aretha Franklin, Anne Mur-
ray, Paul Williams and Roberta
Flack.

The three dismiss the departure of
controversial rock promoter Gary
Naseef last February from the hotet
as reason for the concert slowdown
and openly credit James Tamer,
one-time executive show director,
for the contemporary pop directions
of the hotel.

Presently, Tamer has a leave of
absence from the Aladdin while he
battles with officials of the Nevada
Gaming Control Board over his li-
censing and alleged ties with the un-
derworld.

Tamer was awarded Billboard’s
talent buyer of the year award in
1977 while Naseef, who’s now book-
ing independent concerts in major
Southwest cities, won trendsetter
honors.

Engler. whose father Art is the
vice president of Associated Book-
ng Corp. here, signs the contracts
‘or both theatres while Graham,

P R e e

" Aladdin Theatres
In Vegas Flourish |

By HANFORD SEARL

some 2% years at the Aladdin, is in
charge of the larger theatre.

Francisco has been affiliated with
the hotel for nine years, working
through the ranks as a stagehand
and head carpenter to coordinating
technical efforts of such shows as
that of Electric Light Orchestra.

While the rock concerts generate
traffic of 13-21 year-olds, the three
see the hotel as aiming for the
young-adult gambling crowd, the
25-35-year olds for the future.

“We're a part of this community
and it’s our responsibility to cater to
the young kids, the university and
charitable organizations,” says Eng-
ler.

Early sound difficulties have been
ironed out with a $185,000 custom-
ized Fantastik Sound system re-
worked by Tyco-Brae JBL compo-
nents, a 32-channel board and
Yamaha center cluster enlarged.

Although most groups coming
into the Performing Arts Theatre
carry their own sound equipment,
Francisco says more acts will rely on
the upgraded sound house system.

“We’ve completely redone it so
that performers like Frank Sinatra,
Paul Anka and Wayne Newton can
feel comfortable now.” says Fran-
cisco. “Our lighting is an MNS
Strand Century computerized out-
fi.”

Graham, formerly with Motown
Records and a concert promoter in
the Midwest and South, says Engler
makes the final decision for booking
acts at the hotel after consulation
with him and Francisco.

Engler gained valuable experi-
ence at both Caesars Palace and the
Hilton as executive secretary to en-
tertainment chief Dave Victorson
and Dick Lane.

“We can’t go backwards, the com-
petition is so keen, we have other ho-
tel entertainment directors from
here as well as Northern Nevada
coming to see our acts,” says Engler.

The three reveal that 95% of their
business is local while the rest is re-
mote sales to places such as Salt
Lake City, Phoenix and Los An-
geles, although the hotel isn’t as con-
cerned as it was when groups would
first play L.A.

i
.‘,_

Promoters’ Role Becomes
Larger With Acts, Labels

LOS ANGELES—More and more
promoters are serving as liaison be-
tween artists and record companies
while an act is on the road, a role
that has traditionally been handled
by the artist’s manager, according to
Chet Hanson, president of Athena
Artists here.

“Some promoters have gotten so
involved with acts,” he says, “that
the manager almost doesn’t exist on
the touring plane. Promoters are
really like surrogate managers in
those cases, because they look after
every detail on the road.”

Promoters which Hanson cites as
going this extra mile in working with
acts include Barry Fey. touring
Willie Nelson in many cities; Don
Fox (the Marshall Tucker Band)
and Avalon Attractions (Rod Stew-
art). Avalon also takes care of the
entire West Coast on comedian
George Carlin. Hanson notes, while
Jerry Hansa handles the East Coast.

Says Hanson, “It’s not that they’re
taking the manager’s place, there are
a few promoters who really get in
there and make things happen;
those who are not afraid to pick up
the phone and ask the record com-
pany what they can do to make the

By PAUL GREIN

show better. They’ll get the labels to
set up extra instore promotions or
radio interviews.

“And a good promoter will also do
some of the agent’s work.” Hanson
continues. “If the agent doesn’t want
to sell the act right off the bat he'll
get in there and hustle and make
him sell the act.”

Hanson sees several advantages
and disadvantages to this trend. On
the plus side, he notes: “You have
continuity in your dates. The same
quality will be there from day to day.
The promoter really knows the art-
ist: he can getinto the marketand do
more.

“But on the other hand, any time
you have the same person who is re-
sponsible for paying you attempting
to give you an honest evaluation,
you run into a conflict of interests.

“Also when anyone has one thing
totally tied up he sometimes gets a
little bit lazy.

“We don’t want to be blowing
managers out of the box,” Hanson
cautions, “we want 10 encourage
managers to learn what they’re
doing. There are too many who
don’t know what they’re doing;
they’re really record company exec-

Early Rock Themed
At Phoenix Lounge

By AL SENIA

PHOENIX—-The golden age of
rock has made a comeback here with
the opening of the city’s first live *50s
music show lounge.

The Golden Rock opened its
doors in the northern section of
Phoenix in early September, and has
been drawing SRO weekend crowds
and somewhat smaller, but no less
enthusiastic, customers to its week-
night shows featuring live *50s rock
bands.

“Weekday business has been
picking up and on weekends, we’re
at capacity about an hour after we
open the doors,” claims club man-
ager Barbara Satterly. The lounge
seats 450.

There is a $1.50 nightly cover
charge during the week and a $2
charge on weekends.

The Golden Rock is operated by
Tower Enterprises, Inc., an Orlando.
Fla., firm owned by Jerry and Carol
Uranick.

The owners selected the site, at
9035 N. 8th St., “sensing a good mar-
ket in the Phoenix area,” explains
Satterly.

The club features a 50s decor,
with lighted posters of Elvis Presley.
James Dean and other notables dec-
orating the walls. Chairs and tables
are arranged cabaret-style, sur-
rounding a well lighted performing
stage and a 40-foot long runway.

A jukebox. organ, pinball games
and a cased display of Elvis me-
mentos and other assorted memo-
rabilia from the early days of rock
complete the furnishings. Waitresses
are dressed as high school cheer-
leaders.

Bob Costello has been hired as the
club’s DJ. He spins golden oldies in
between live sets, keeps the crowd
active and moving and sponsors
twist and trivia contests to keep the
patrons entertained.
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The stereo system features a Tech-
nic 1800 manual turntable, JBL
speakers with Altec horns and
Electravoice tweeters and two BGW
750 amps.

Strobe lights, mirror balls and an
ambulance light add a bit of excite-
ment to the live acts.

Typical of the groups appearing
at The Golden Rock is Clutch, an
eight-man ’50s band from Gaines-
ville, Ga., that mixes nostalgic rock
tunes with colorful ’50s characters
and some innocent (and occasion-
ally off-color) clowning.

The group performs a variety of
vintage hits, including medleys of
artists that include Chuck Berry,
Danny & the Juniors, Dion & the
Belmonts, Bill Haley & the Comets.
the Coasters, the Platters, Roy Orbi-
son and Little Anthony & the Impe-
rials.

Other acts that have appeared at
the club are Tom Slick. a Sha-Na-
Na-type act; Elvis Presley imitator
Terry Turner; and Teen Angel, a
leather-jacketed, street-smart group
that was billed as the original punk
rockers.

Club manager Satterly says week-
day business has steadily increased
since the lounge opened two months
ago. But a vigorous promotional
campaign involving the daily news-
papers, radio and television is likely
to continue, she says.

Opryland Up 2.8%

NASHVILLE—Opryland, U.S.A.
has closed out another successful
season with a total attendance figure
of 2,145.659.

This marks a 2.8% increase over
1977 closing figures, or 59,287 more
persons visiting the popular enter-
tainment complex during the 1978
season.

utives or promoters or lawyers. And
a manager must really be a manager
because it is the most critical job in
the whole spectrum.”

Hanson explains this trend
toward promoters working with
record companies while an act is on
the road by saying: “It’s really a
matter of utilizing all the manpower
to its fullest extent. If the manager
can get the promoter to help him do
his job and he can do it as good or
better because of his vantage point
or his connections. he should use it.

“It can slide back and forth,”
Hanson notes. “I don’t think there
are clear, set areas of responsibility.
Bascially it’s a team effort. I don’t
think anybody is going to take any-
body’s place.”

As for the timing of this trend,
Hanson states: “It’s a cycle. At one
time promoters were called impre-
sarios and they actually handled all
the details of an artist’s career; then
it became departmentalized and
now it’s coming back around again.
It’s always going on: it just swells up
and down.”

When promoters do handle an
act’s tour on a national basis, Han-
son sees a trend toward splitting with
local promoters in each individual
market. “The Jocal people want to
shine when someone comes to their
area,” Hanson says. “They don’t
want to be stepped on. You can
cause a lot of bad feelings and the
political aspects of this business are
getting more and more important.

“I think the smaller promoters are
getting stronger and better and
when the big promoters come into
their area, they’re going to have to
split it; share in some way. When
someone just wants to take a big act
and run around the country, they’re
going to run into more Barry Frey
attitudes.

“When Concerts West took Paul
McCartney around the country (in
1976), they soldout every city except
for one—Denver. And that was be-
cause Barry Fey was not going to let
them sellout in Denver. He sur-
rounded it with seven shows and the
day before their tickets went onsale,
seven of Barry’s shows went onsale.

*He took so much money out of
the marketplace that there was no
way to get in there. So the next time
Concerts West came into that mar-
ket, they split with Barry Fey.”

IT'S RECORD TIME

Pull off *“RECORD_ TIME 45 display,
press on 5 record, which
rotates as a second hand. Electric wall
clock, raised gold notes, gold hands, on
33 LP record.

RECDRD TIME P.O. Box 9791
N. Hollywood, CA 91609

(213) 769-6095
10 days with money order.
$21.95
Ca. Sales Tax 1.32
Shipping {USA) 1.25
Limited Offer—  $24.52
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U.S. Doowop By Darts Brings
Quick Success On British Chart

NEW YORK-With music and
repertoire thatis distinctly American
in origin, not to mention the services
of an American producer, the Darts
have become one of the most suc-
cessful new bands in Britain.

There, they’ve enjoyed four con-
secutive top 10 singles and a pair of
top charted albums, all within the
space of a year.

Now, the act is again looking to
the land of its inspiration, not only to
export its disk achievements, but
also to recruit a new bass singer.

For the Darts have built a popu-
larity base upon that very American
style, doowop. And, unable to locate
an appropriate bass practitioner in
its homeland, the group has jour-
neyed to New York.

“There’s no tradition of doowop
in Britain,” explains manager, Bob
England. “We auditioned there for
about five weeks through August
and September, listening to some
300-400 out of 2,000 applicants, but
there was no one suitable. So we
came here.”

The American auditions have
yielded several contenders for the
job, and one that looks almost cer-
tain. “Singers here are familiar with
the doowop heritage.” says England.
“They knew what we were looking
for.” A decision on the new Dart will
be made in a matter of weeks.

The other objective of the Darts’
trip has been to discuss its disk plans.
Domestic label for the act is Magnet
Records, which has a U.S. outlet in
UA.

But England asserts that the
group will in future appear through
Polydor U.S,, with the first release
under the deal, “It’s Raining,” due
later this month.

He understands the difficulties of
launching the Darts here, and is
fully aware that similar such acts-
Sha Na Na is the most obvious ex-
ample—fail to generate any signifi-
cant American disk sales.

Yet England emphasizes that the
band’s music is now developing a
more contemporary flavor. After
employing vintage tunes for its first
three singles, including the Rays’
“Daddy Cool” and the Ad Libs’
“Boy From New York City,” the
Darts have penned an original for its
fourth, “It’s Raining.” The record
has been its biggest U.K. hit todate,
going gold with reported sales of
more than 500,000 copies.

This musical evolution also pre-
cipitated the exit of the nine-piece
group’s previous bassman, who was,
according to England, reluctant to
desert the doowop stylings which
first brought it acclaim.

TOP QUALITY
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SPRINGFIELD, MO. 65803

By ADAM WHITE

For the Darts’ debut album on
Polydor, England says that most of
the tunes will be originals, drawing
from its first two British-released
LPs on Magnet.

And this element will prevail on-
stage, he adds, when the group
comes to the U.S. for dates next year.
“We’ll promote it as a contemporary
act, going into rock showcase venues
like the Bottom Line.s

GOOD SHOW—Aerosmith’s Steven Tyler, left, congratulates Dirty Dan Buck,

The appearances are provision-
ally set for February.

The Amernican producer whose
work with the Darts has helped pro-
pel them to fame is Tommy Boyce,
former Aldon Music songwriter,
recording artist and one-time mem-
ber of the Monkees, during that
group’s brief *70s reunion. He and
co-producer Richard Hartley have
helmed all the British group’s hits.

-

lead singer of the Boyzz, after its benefit show at the Rivera Theatre in Chi-

cago for the Little City Foundation, a home for the mentally retarded in Pala-

tine, lll. The Boyzz's label, Cleveland International, coordinated the benefit
with A&M (which had 1994 on the bill) and radio station WLUP-FM.

Highest Marks For

Halse Yy

TULSA—-The Tulsa '78 Inter-
national Music Festival reached new
heights in attendance, shows, social
functions, money spent and money
gained.

Jim Halsey’s annual event bran-
dishes a history of growing each
year, but the 1978 function took a
quantum leap in financial aspects
and showmanship.

The statistics were impressive:
some 700 invited guests. including
400 talent buyers, scores of artists,
record label ecxecutives, plus 142
media representatives from across
the world.

They were treated to three days of
activities, ranging from a festival eve
cocktail party 50 stories atop a new
skyscraper to the three shows that
were open to the public.

The price tag of the weekend for
Halsey goes beyond $300,000. If true
values were placed on expenses and
entertainment acts, Halsey could
claim a $1 million weekend.

His tribute to the talent buyers,
media and other guests will be re-
paid handsomely. IU’s estimated that
up to $4 million in bookings of Hal-
sey Co. acts will be generated from
this talent-rich weekend.

Among those attending were 37
from the television industry, includ-
ing a three-man team from the BBC,
and various production firms in
Nashville. Los Angeles and New
York. Also attending were Nevada’s
entertainment buyers, convention
producers. promoters, personal
managers and representatives from
fairs. rodeos, theme parks and clubs.

Presented by KTOW-AM and
Frontier Jeans, the festival, which
grew from an informal ranch party,

Tulsa Event

By GERRY WOOD

has matured into an event that’s be-
coming international in reality as
well as in name.

The international flavor was
spiced by a Nov. 4 International
show featuring El Condor Pasa from
Mexico, Raymond Froggatt, Great
Britain; Bisser Kirov, Bulgaria;
Matthew & the Mandarins, Sing-
apore; Airto Moreira, Brazil; Col-
leen Peterson, Canada; Poacher,
Great Britain; Mats Radberg &
Rankarna. Sweden. and Trampies,
Scotland.

The shows drew some 4.000 per-
sons to the Tulsa Assembly Center,
which later that night was packed
8,500 strong for a show starring Jody
Miller. George Lindsey. the Oak
Ridge Boys. Ray Price, Roy Head,
Tammy Wynette and Roy Clark.

The final show Nov. 5 drew some

(Continued on page 54)

New Jersey Venue
Film Clips Showing

NEW YORK-The 1.300-seat
suburban Morris (N.J.) Stage. one of
the area’s newer concert venues, I8
now showing 35mm film clips dur-
ing the changeover between acts.
which the owners feel reduces con-
gestion in the lobby and facilitates
congcession sales.

Movies, particularly those with a
contemporary musical content. have
been used at Morris Stage to fill the
hall when concerts aren’t booked.
and the owners have simply moved
the projector and screen so it doesn’t
interfere with the stagehands® work.
The screen now hangs six feet above
the stage.
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Billboard SPECIAL SURVEY For Week Ending 11/5/78
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e Total Ticket

S | ARTIST—Promoter, Facility, Dates Ticket Price Gross

& | “DENOTES SELLOUT PERFORMANCES Sales Scale Receipts

Arenas (6,000 To 20,000)

1| JETHRO TULL/URIAH HEEP—Cross Country 21,012 | $6.50-$8.50 | $167,874*
Concerts, Col.,, New Haven, Conn., Oct. 30&31 (2)

2 | COMMODORES/BROTHERS JOHNSON—Feyline 18,360 $7-89 | $155,718*
Presents/Bill Graham Presents/R’n’B Productions,
Sports Arena, Denver, Colo., Nov. 5

3 | NATALIE COLE/ASHFORD & SIMPSON/MICHAEL 16,478 $7-$8 | $126,949
HENDERSON-Pace Concerts, Summit, Houston, Tx.,
Nov. 3

4 | BILLY JOEL—Wolf & Rissmiller Concerts, Forum, 12,541 | $7.75-$9.75 | $116,735*
LA, Calif,, Oct. 30

5| BOB SEGER/PAT TRAVERS—Cellar Door Concerts, 13,789 | $7.70-38.80 | $115,324
Capital Centre, Washington, D.C., Nov. 3

6 | BILLY JOEL-Wolf & Rissmiller Concerts, St. Univ., 12,110 | $7.50-$8.50 | $98,656*
Tempe, Arizona, Nov. 2

7| STYX-Toga Productions, Convention Center, Ft. 13,000 $750 | $97,500%
Worth, Tx., Nov. 4

8 | STYX/AMBROSIA—Pace Concerts, Summit, Houston, | 12,197 $7-38 | $95,644*
Tx., Nov. 2

9| BLACK SABBATH/VAN HALEN—-Gulf Artists, 12,631 | $6.50-$7.50 | $90,733
Sportatorium, Hollywood, Fla., Nov. 5

10 | NATALIE COLE/ASHFORD & SIMPSON/MICHAEL 9,457 | $7.75-$8.75 | $80,792*
HENDERSON—Lewis Grey Productions, Conventions
Center, Dallas, Tx., Nov. 5

11| NATALIE COLE/ASHFORD & SIMPSON/MICHAEL 9,019 | $7.50-$8.50 | $76,147
HENDERSON—Lewis Grey Productions, Mid-South
Col., Memphis, Tenn., Nov. 1

12| AEROSMITH/GOLDEN EARRING—JAM Productions, 10,159 | $6.50-$7.50 | $70,784
Univ. of Dayton Arena, Dayton, Ohio, Nov. 3

13| QUEEN-Beaver Productions, Municipal Aud., New 8,000 $8.50 | $68,000*
Orleans, La., Oct. 31

14| STYX—Beaver Productions, Fairgrounds Arena, 8,900 $7.50 | $66,750%
Tulsa, Okla., Nov. 5

15| CHICAGO—Concerts West Productions, Civic Center, | 7,100 | $7.50-38.50 | $59,726*
Springfield, Mass., Nov. 1

Auditoriums (Under 6,000)

1| DAVID GATES & BREAD—-JAM Productions, Aud. 3,740 | $7.50-89.50 | $34,288
Theat., Chicago, Ill., Nov. 4

2 | EXILE/PLAYER-Sunshine Promotions, West Ky. 4476 $6-37 | $26,979
Univ., Bowling Green, Ky., Nov. 3

3 | ROCKY HORROR SHOW—Pace Concerts/Concerts 3,454 $26,391
West, Summit, Houston, Tx., Oct. 31

4 | GIL SCOTT-HERON/STUFF/TERRY CALLIER—Crest 2,750 |$7.50-$10.50 | $26,000*
Productions, Avery Fisher Hall, N.Y.C., N.Y., Oct. 30

5| GIL SCOTT-HERON/LONNIE LISTON SMITH-JAM 2,528 $9.50 | $24,016
Production, Park West, Chicago, HI., Nov. 3&4 (4)

6 | HALL & OATES/CITY BOY-BIill Graham Presents, 3,465 | $550.87.50 | $23,884*
Comm. Theat., Berkeley, Calif., Nov. 3

7| 10 CC/REGGIE KNIGHTON BAND—Wolf & Rissmiller | 2,680 $8.50 | $22,870
Concerts, Civic Auditorium, Santa Monica, Calif.,
Nov. 1

8 | WALTER HAWKINS FAMILY/MYRNA SUMMERS- 2,876 | $575$7.75 | $20,196
DiCesare-Engler Productions, Stanley Theat.,
Pittsburgh, Pa., Nov. 5

9 | CHUCK MANGIONE & QUARTET—Cross Country 2,500 $7.50 | $18,750%
Concerts, Woolsey Hall, Yale Univ., New Haven,
Conn., Nov. 2

10 | JEAN-LUC PONTY/MARK-ALMOND BAND—Belkin 2,563 $7.50-$8 | $18,160
Productions, Music Hall, Cleveland, Ohio, Nov. 4

11| TALKING HEADS—Don Law Co., Berklee 2,400 $7.50 | $18,000
Performance Center, Boston, Mass., Nov. 4 (2) ;

12 | HALL & OATES/CITY BOY-U.C.D. Entertainment 2,050 | $6.50-$7.50 | $14,596
Board, Rec. Hall, U.C., Davis, Calif., Nov. 1

13 | PHOEBE SNOW/DAN HILL—Pace Concerts/Univ. of 1,580 | $6.50-$7.50 | $11,652*
Houston Program Council, Cullen Aud., Houston,
Tx., Nov. 4

14 | JIMMY CLIFF/GEISHA—Avalon Attractions, Civic 1,451 | $7.50-$850 | $11,034
Aud., Santa Cruz, Calif., Oct. 30

15! TODD RUNDGREN/UTOPIA—Albert Promotions, 1,624 $6.50 | $10,556*
Great Southern Music Hall, Gainesville, Fla., Nov. 4
@

16 | AL STEWART—Frank J. Russo, Inc., Leroy Hall, 1,42] $7-$750 [ $10,258
Providence, R.l., Nov. 4

17| TOM WAITS/LEON REDBONE—Mid-South Concerts, 1,387 $7 $9,775
Orpheum Theat., Memphis, Tenn., Nov. 3

18 | TALKING HEADS/AMAZING LARRY VEE—Apple/ 1,052 $7.50 $7,875*
Chipetz/First Nighter Concerts, Walnut St. Theat.,
Philadelphia, Pa., Oct. 30

19 | MOLLY HATCHET-Wolf & Rissmiller Concerts, Civic 1,891 $3 $5,673
Aud., Santa Monica, Calif., Oct. 31

20 | DEVO-JAM Productions, B'Ginnings, Schaumburg, 1,200 $2.50 $3,000*
IIl., Nov. 1

21 { 1994—Mid-South Concerts/A&M Productions, 1,382 $194 $2,631
Robinson Hall, Little Rock, Ark., Oct. 30
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Benefit Showcase: JMI recording
artist Stoney Edwards performs his
“If 1 Had To Do It All Over Again”
single release during the JMI Revue
at Nashville’s Exit/In.

_Signings_

Lee Hazelwood to MCA Records, Nashville,
under the direction of producer, vice president
and general manager of MCA Nashville oper-
ations Jimmy Bowen. He was formerly on Reprise.
... Warner Bros. artist John Anderson to man-
agement contract with Gene Ferguson. ... The
Tennesseans, who appear with the Billy “Crash”
Craddock Show, to Capitol Records. First single
release is “Nineteen Sixty Something Song-
writer Of The Year,” produced by Dale Morris.
... Jerry Jeff Walker to a renewed writer agree-
ment with BMI.

Disco composer/arranger/producer Arthur
Russell to Sire Records, with a 12-inch disco
single. “Kiss Me Again” to be released Wednes-
day (15). It is Sire’s first disco signing. . .. Red
Argent, former leader of the Zombies, and syn-
thesizer specialist Larry Past to Hit & Run Music
Publishing. ... Comedienne Nancy Parker to
Connie DeNave Management Inc. ... The Final
Act to Red Greg Records. ... MA.N., a new
group, to Rapp-Metz Management.

Lindisfarne, the recently re-formed British
band, to Atco Records. The debut Lindisfarne LP
is “Back and Fourth.”. .. The Runaways to
Phonogram International. The agreement covers
only the continent of Europe.

Talent

- Talk |

Atlantic Records chairman Ahmet Ertegun
recently presented the T.J. Martell Memorial
Foundation for Leukemia Research with checks
totaling $300,000. The money was raised at a
formal dinner in honor of Ertegun which was
sponsored by the foundation earlier this year.
The event reportedly raised the largest single
amount in the history of the organization.

Bruce Springsteen is back on the road in sup-
port of his “Darkness At The Edge Of Town" LP.
The tour opened Nov. 1 at Princeton Univ. and
ends on New Year's Eve at the Richfield Coli-
seum in Cleveland. Springsteen recently com-
pleted an 18-week American tour which began
May 23 in Buffalo and concluded Oct. 1 in At-
lanta. On that tour, reportedly more than
500,000 attended his 86 shows.

While Van Morrison completed his segment
on a recent “Saturday Night Live” without any
major hitches, the East Coast swing of his cur-
rent tour has been rough going for the per-
former. He walked off the stage at the second
show of two at the Palladium two days earlier.
Then he cancelled a performance at the Capitol
Theatre in Passaic, N.J., the night after the tv
show, and a date in Washington the day after
that. Official reason for the no-shows: physical
exhaustion.

For those who have their Johnsons mixed up:
Michael Johnson is a young singer/songwriter
on EMI America Records, Peter Johnson is a
young singer/songwriter on A&M Records and
Robert Johnson is a young singer/songwriter on
Infinity Records. None is related to the Brothers
Johnson. . .. The Grateful Dead kicks off its fall
tour with an appearance on “Saturday Night
Live” (11). The band soldout two dates at Madi-
son Square Garden in one day. . . . Atlantic’s Fo-
tomaker is on a promotional tour of WEA
branches around the country where members of
the band are taking part in the weekly sales
meetings. More traditional stops at retail stores
and radio stations also are planned.

SPINNERS
Memorial Coliseum,
Arizona State Fuirgrounds, Phoenix

Faced with the task of appealing to a diverse
and exhilarated audience, the Spinners re:
sponded triumphantly at their Oct. 30 concert,
drawing a standing ovation for their one-hour ef-
fort.

Skiltfully blending a myriad of songs that
ranged in mood from high-driving disco to soul-
shattering blues, the Spinners overcame a
muddy sound system and poor acoustics which
generally plague concerts at the cavernous Coli-
seum.

The group moved through its opening num-
bers with the precision that has become its
trademark. It then presented a medley of songs
from its latest album, bringing the crowd to its
feet.

In a change of pace that delighted the au-
dience, the group, backed by its large orchestra
and rhythm section under the direction of Mau-
rice King, presented a 1 5-minute medley of pop-
ular gold tunes—while mimicking the artists
who popularized the songs. Included were “It's
Not Unusual” (Tom Jones), “Hello, Dolly"” (Louis
Armstrong), “Hound Dog" (Elvis Presley) and
songs by the Supremes, Mary Wells and the Ink
Spots.

The Spinners seemed to be stretching the
point when they donned wigs to sing the Su-
premes’ “Stop In The Name Of Love” but the
audience, ranging in age from young children to
the middle-aged, seemed delighted with the
clowning.

After slowing the pace with several songs
that were well received (including a rendition of
“You Light Up My Life" performed by John Ed-
wards), the Spinners closed out the show with a
rousing, well-synchronized version of the hit
“Rubber Band Man."

Members of the group moved through the au-
dience inviting concertgoers to sing, while sur-
prised security personnel scurried to keep the
crowd from storming the performers and the
stage.

The show closed on a high note with about a
dozen members of the audience returning to the
stage with the group to boogey to the last
chords of “Rubber Band Man.” AL SENIA

JANIS IAN
Avery Fisher Hall, New York

The hall swelled early on in the show with re-
sounding applause and sporadic shouts of “We
love you, Janis.” “I'm gonna start grinning,” she
said almost sheepishly, “and I'm supposed to be
depressed!”

Depressed or not on this Nov. 3 date. lan
served up a good two-hour argument for con-
structive moodiness. With her impressive song-
writing talent, her mature vocal style and her
sensitive musicianship on piano and guitar, lan
treated the near-capacity crowd to a harvest of
beautifully expressed music.

The two-part program featured 24 songs from
her repertoire on Columbia, including a healthy
selection from her latest album.

The cabaret flavor of "Party Lights” started
the evening on solid footing, and allowed lan to
show off her music hall ability.

She was joined on the next song by vocalist
Claire Bay, whose deeper and courser tones pro-
vided effective harmonic contrast.

Bay has accompanied lan for several years
and the pair display a rapport that is magical.
Their duet this evening on “A Lover's Lullabye”
was spellbinding.

One also sensed a special communication be-
tween lan and her backup band, whether it was
the tight crispness to the mid and uptempo ma-
terial, or the gentle underpinning to the ballads.

As soloists, Ron Getman on guitar and Ken
Bishel on electric and acoustic keyboards of-
fered compact but no less compelling state-
ments, while drummer Richard Crooks was a
vigorous contributor.

The evening was truly memorable with every
song distinctive. But "Jesse,” a song which will
always belong to lan, and “Stars,” the final tune
of the double encore program, had particular
impact. BOB RIEDINGER

FUNKADELIC
BRIDES OF FUNKENSTEIN
Palladium, New York

When this band played here six months ago
as Parliament/Funkadelic it filled Madison
Square Garden with a show dominated by gim-
micks and theatrics that appealed to a young,
almost completely black crowd.

But its Nov. 5 date, billed as just the Funk-

Talent In Action_ |

adelic, attracted an older, more ethnicly mixed
crowd that was treated to a show that had al-
most no gimmicks and ran twice as long.

And while the two-hour and 55-minute set
featured music recorded under the Funkadelic
monicker, such as “Cosmic Slop” and "Standing
On The Verge Of Getting 1t On," it also featured
such Parliament hits as “Tear The Roof Off The
Sucker” and “Flashlight.”

With no elaborate staging to get in the way,
the accent was on the band's musicianship with
impressive performances handed in by guitarist
Gary Shider (who performed wearing a diaper)
and keyboardist Bernie Worrsll.

Musically, this was the strongest set the
band has ever given in this area. But two hours
and 55 minutes is a long time for anyone to ex-
pect to hold the attention of a large crowd.

By the time the 11-song set was over, half of
the audience had'gOne. But the half that was
still around was on its feet and dancing with the
zeal it had shown earlier in the evening. It would
seem that Parliament is a band for the masses
and Funkadelic is a band for the diehard funka-
teers.

Opening the show as the Brides Of Funken-
stein, two seductive ladies who also served as
backup singers for the Funkadelic. The ladies
are great to look at and their songs, such as
“Ride On" and "Disco To Go," are interesting.

But neither woman showed a particularly dis-
tinctive voice in the seven-song, 45-minute. set
and their success will depend on the production
and material they receive from P-Funk mentor
George Clinton. ROBERT FORD JR.

HALL & OATES
CITY BOY
Civic Auditorium,
Santa Monica, Calif.

Hall & Qates have their live act down to the
point that it is as seamless and technically pre-
cise as their records. Now they need to inject it
with some humor and personality, elements
which were in short supply during their first of
two nights here Nov. 5.

With the duo’s no-nonsense approach. there
was virtually no attempt made at establishing
rapport with the audience, at sparking a per-
sonal contact.

Musically the 90-minute, 18-song set ran the
gamut from a couple of frenetic new wave-
slanted rockers to a jazzy spot on which Daryl
Hall soloed on keyboards.

Hall dominated the show, handling lead vo-
cals on most of the songs and showing the most
stage presence and dramatic flair. He would fre-
quently work the stage with a hand mike while
John Qates remained in the background. The net
effect was that Qates appeared almost like a
backup singer, except on “Emptiness Inside,”
his baltad showcase.

Supported by a five-man band, the duo per-
formed all of its hit singles, the best of which is
still “She’s Gone,” an intense, brooding piece
which builds te an orgasmic finish.

The song epitomizes the duo’s music: tight,
crafty and filled with catchy hooks; caicutated to
an extent but so finely honed you tend not to
mind. The blue-eyed soul aspect of the duo's
music was also well-represented with a cover
version of the Motown classic "My Girl.”

The staging and set decoration were simpler
than at the duo’s show at Pauley Pavilion
(UCLA) tast year. In the first of two encores Hall
tore a strip off a canvas backdrop to make it re-
semble the album cover of the duo's latest RCA
release “Along The Red Ledge.”

The show was opened by Mercury's City Boy.
a six-man British group which scored a top 30
U.S. hit recently with *5-7-0-5." In its 45-min-
ute, nine-song set, it specialized in metodic hard
rock with lots of frills and flourishes. It also inte-
grated riffs of such disparate songs as “Over The
Rainbow" and “Day Tripper” into its numbers.

The group showed a fondness for production
gimmicks like strobe lights, smoke bombs and
other visual effects. PAUL GREIN

NEIL SEDAKA
Riviera Hotel, Las Vegus

Sedaka returned to the intimate Versailles
Room to notch yet another one-man display of
musicianship with his 14-song, near-hour show
Nov. 1.

The outgoing Sedaka opened his upbeat
show with “Tin Pan Alley,” a new single "Ya’'
Never Done It Like That” and “Laughter In The
Rain.”

Continuing his laidback, easy-listening style,
Sedaka then turned to the message song “The

(Continued on page 44)
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As Of 11/06/78

Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 HOT CHILD IN THE CITY—Nick
Gilder—Chrysalis 2226
2 KISS YOU ALL OVER—Exile—
Warner/Curb 8589
(Warner Bros.)
3 YOU NEEDED ME—Anne Murray—
Capitol 4574
4 BOOGIE OOGIE OOGIE—A Taste Of
Honey—Capitol 4565
5 DOUBLE VISION—Foreigner—
Atlantic 3514
6 READY TO TAKE A CHANCE
AGAIN—Barry Manilow—
Arista 0357
7 MAC ARTHUR PARK—Donna
Summer—Casablanca 939
8 GREASED LIGHTNIN'—John
Travolta—RSO 909
9 HOW MUCH | FEEL—Ambrosia—
Warner Bros. 8640
10 YOU NEVER DONE IT LIKE THAT—
Captain & Tennille—A&M 2063
11 SHARING THE NiGHT TOGETHER—
Dr. Hook—Capitol 4621
12 BEAST OF BURDEN—Rolliing
Stones—Rolling Stones
19309 (Atlantic)
13 TALKING IN YOUR SLEEP—Crystal
Gayle—United Artists 1214
14 | JUST WANNA STOP—Gino
Vannelli—A&M 2072
15 TIME PASSAGES—A| Stewart—
Anista 0362
16 CHANGE OF HEART—Eric Carmen—
Arista 0354
17 ALIVE AGAIN—Chicago—
Columbia 310845
18 YOU DON'T BRING ME FLOWERS—
Barbra Steisand & Neil Diamond.
Columbia 310840
19 BLUE COLLAR MAN—Styx—
A&M 2087
20 DON'T WANT TO LIVE WITHOUT
IT—Pablo Cruise—A&M 2076

ad it a retri
pho ng

21 ON THE SHELF—Donny & Marie
Osmond—Polydor 14510

22 OUR LOVE, DON'T THROW IT ALL
AWAY—Andy Gibb—RS0 911

23 STRANGE WAY—Firefall—
Atlantic 3518

24 EVERYBODY NEEDS LOVE—Stephen
Bishop—ABC 12406

25 CUZ IT'S YOU GIRL—James Walsh
Gypsy Band—RCA 11403

26 GET OFF—Foxy—Dash 5046 (TK)

27 WHENEVER | CALL YOU
“FRIEND"” —Kenny Loggins—
Columbia 310794

28 PROMISES—Eric Clapton, RSO 910

29 SHE'S ALWAYS A WOMAN-—Billy
Joel—Columbia 310788

30 HOW YOU GONNA SEE ME NOW—
Alice Cooper. Warner Bros. 8695

31 SLEEPING SINGLE IN A DOUBLE
BED—Barbara Mandrell—ABC
12403

32 | LOVE THE NIGHT LIFE—Alicia
Bridges— Polydor 14483

33 LIKE A SUNDAY IN SALEM—Gene
Cotton. Ariola 7723

34 THE GAMBLER—Kenny Rogers—
United Artists 1250

35 ONE NATION UNDER A GROOVE—
Funkadehc—Warner Bros. 8618

36 REMINISCING—Little River Band—
Harvest 4605 (Capitol)

37 RIGHT DOWN THE LINE—Gerry
Rafferty—United Artists 1233

38 POWER OF GOLD—Dan Fogelberg
& Tim Weisberg—Full Moon
850606 (Epic)

39 MACHO MAN-Village People—
Casablanca 922

40 LOVE iS IN THE AIR—John Paul
Young-Scotti Brothers
402 (Atlantic)

As Of 11/06/78
Compiled from selected rackjobbers by the Record Market Research Dept. of Biltboard.

1 GREASE—Soundtrack—RSO
RS-2-4002
2 DOUBLE VISION—Foreigner.
Atlantic SD 19999
3 THE STRANGER—BIlly Joel—
Columbia JC 34987
4 LIVING IN THE U.S.A.—Linda
Ronstadt—Asylum 6E-155
5 52ND STREET—Billy Joel, Columbia
FC 35609
6 A WILD AND CRAZY GUY—Steve
Martin, Warner Bros. HS 3238
7 DON'T LOOK BACK—Boston—Epic
FE 35050
8 SATURDAY NIGHT FEVER—
Soundtrack—RSO RS-2.4001
9 PIECES OF EIGHT—Styx—A&M
SP 4724
10 BAT OUT OF HELL—Meat Loaf.
Epic/Cleveland International
PE 34974
11 SOME GIRLS—Rolling Stones—
Rolling Stones COC
39108 (Atlantic)
12 LIVE AND MORE—Donna Summer—
Casablanca NBLP 7119
13 HOT STREETS—Chicago—Columbia
PC 35512
14 GENE SIMMONS—Casablanca
NBLP 7120
15 SHADOW DANCING—Andy Gibb,
RSO RS-1-3034
16 ACE FREHLEY—Casablanca
NBLP 7121
17 SGT. PEPPER’S LONELY HEARTS
CLUB BAND—Soundtrack—
RS0-2-4100
18 STRANGER IN TOWN—Bob Seger &
The Silver Bullet Band—Capitol
SW 11698
19 WEEKEND WARRIORS—Ted
Nugent—Epic FE 35551
20 WORLDS AWAY—Pablo Cruise, A&M
SP 4697

21 CITY TO CITY—Gerry Rafferty—
United Artists UALA 840

22 WHO ARE YOU—The Who—MCA
MCA 3050

23 GREATEST HITS—Marshall Tucker
Band—Capricorn CPN 0214

24 PETER CRiSS—Casablanca
NBLP 7122

25 EVEN NOW—Barry Manilow—Arista
AB 4164

26 DOG AND BUTTERFLY—Heart—
Portrait FR 35555 (CBS)

27 RUNNING ON EMPTY—Jackson
Browne—Asylum 6E 113

28 PAUL STANLEY—Casablanca
NBLP 7123

29 MACHO MAN-—Village People—
Casablanca NBLP 7096

30 STARDUST-Willie Nelson—
Columbia JC 35305

31 LET'S KEEP IT THAT WAY—Anne
Murray, Capitol SW 11743

32 TIME PASSAGES—AI| Stewart. Ansta
AB 4190

33 UNDER WRAPS—Shaun Cassidy—
Warner/Curb BSK 3222

34 CRUSIN'—Village People—
Casablanca NBLP 7118

35 TWIN SONS OF DIFFERENT
MOTHERS—Dan Fogelberg & Tim
Weisberg—Full Moon/Epic JE
35339 (CBYS)

36 SONGBIRD—Barbra Streisand—
Columbia JC 35375

37 ELAN—Firefall—Atlantic SD 19183

38 A SINGLE MAN—Eiton John—MCA
3065

39 TORMATO-—Yes—Atlantic SD 19202

40 MIXED EMOTIONS—Exile—Warner/
Curb BSK 3205

Nautilus Direct-To-Disk On Concord Jazz

LOS ANGELES — Nautilus Re-
cordings is releasing two new di-
rect-to-disk LPs on the Concord Jazz.
label.

According to Steve Krause of the
Pismo Beach, Calif., marketing com-
pany, the two releases are “The
Great Guitar™ by Charlie Byrd and

“Just Friends™ by the New L.A.
Four.

Nautilus will handle the bulk of
nattonal distribution through its rep
network which covers audio retail
outlets as well as some record stores.

California Record Distributors
will also handle some distribution to
record stores, adds Krause.
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YEAREND
AWARDS ISSUE

Advertising Deadline: December 8, 1978
Date of Issue: December 23, 1978
On the Newsstands: December 18

The most comprehensive and significant year-end
awards in the industry...recognized as the industry’s
barometer delineating the year’s top achievements
in all music categories.

Billboard’s 1978 Talent In Action—Year-End
Awards—issue is timed right:

® To congratulate your winners.
® To recap your firm's successes.

® To promote your firm’s image, artists, staff.

PY _ L) ¥, My, ' ® To crow about 1978 for benefits in 1979.
Ry g . ® To expose new releases for sales and programming
impact, to take advantage of the second heaviest
over-the-counter sales month (January) of the year.

® To allow full creative use for holiday programming
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The place to be and the time to generate action,
interest and results. .. your advertising message in
Billboard’s Talent In Action issue.

Contact your local Billboard advertising
representative today.

Billboard.

®full exposure to all radio stations, newspapers, magazines,
UPI and wire services; special distribution to TV stations,
plus normal Billboard world-wide circulation/penetration—
TOPS IN THE INDUSTRY.
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CHICAGO—A&M Records will
work with campus radio stations in
promotions geared to boosting lis-
tenership and retail sales, said Bob
Frymire, A&M’s director of college
promotions, before a group of 200 at
the recent Loyola College Radio
Conference here.

College stations, Frymire says, are
a vital outlet for new music, and
hence warrant the full cooperation
of the record industry. Citing At-
lanta’s WRAS-FM, UCLA’s KLA-
FM and the Univ. of Ohio’s ACRN-
FM as stations that “sell records,”
Frymire said concert sponsorships
and album giveaways are two of
many activities that promote a sta-
tion’s listenership as well as aiding
the record company’s retail founda-
tion.

Touring artists have been made
available for station and store ap-
pearances, he said. A&M artist Peter
C. Johnson, a discussion panelist,
made a plea on behalf of new artists
for campus stations to “use us.”
Johnson cited college radio’s “open
element” as a key advantage in
breaking new acts. New artists are
apt to provide fresh dialog, he said,
“and besides, we’re much more
liable to put our footin our mouth.”

Campus

UPS LISTENERS, SALES:

- A&M Linking With
Collegiate Airwaves:

Ohios ACRN-FM, represented
by music director Rich Schmidt,
presented a tape of highlights from a
recent promotion for Johnson. The
interview, conducted over the tele-
phone, was supplemented by an in-
store appearance, a close rapport
with Ohio’s concert committee and a
review in the Tracks music section of
the campus daily newspaper.

Increased retail sales resulted
from a similar promotion, consisting
of an interview and album giveaway
for Garland Jeffries at the time his
“One-Eyed Jack” album was re-
leased. ACRN-FM, according to
Frymire, was instrumental in the
breaking of Styx, now a platinum
A&M act.

Other A&M artists who, accord-
ing to Frymire, have benefited from
campus radio promotions include
1994, Joan Armatrading and Super-
tramp.

Flyers containing a coupon good
for $1 off the retail price of Tim
Curry’s newly released A&M album
have been distributed at campus
showings of “The Rocky Horror Pic-
ture Show” in which Curry plays a
lead role, reported Frymire.

CARY BAKER

HOFSTRA UNIV. STATION

WVHC-FM Digging Deep
Into Country Music Disks

® Continued from page 24

will go over. “We have more to gain
than lose,” he says. “We’'ll keep our
progressive audience at night and
create a big hoopla on weekends for
country.

“We want to make Saturday
something special for people who
enjoy this type of music.”

WVHC has programmed country
before but only for one hour on Sat-
urday from |l am.-l p.m. along
with an hour of bluegrass.

WVHC just had a power increase
from 320 watts to 470 making it the
most powerful non-commercial sta-
tion in Nassau County as well as the

oldest non-commercial station on
Long Island, signing on as an FM,
19 years ago.

The station also programs public
affairs, original drama, ethnic mu-
sic, jazz and news. It’s on the air
from 2 p.m.-2 a.m. every Monday
through Friday and from 10 a.m.-2
a.m. on weekends.

Graziano is proud of the station’s
tradition of placing its staff mem-
bers into professional jobs with one
of its graduates being Dan Ingram of
New York’s WABC-AM.

Graziano is asking all labels to
supply the station with country
product.

FM Spectrum Shift Problem

® Continued from page 24

guidelines the FCC would use in re-
newing the licenses of five stations
located at 88.1 MHz. within 15 miles
of Chicago city limits.

Another concern focused on the
yet unratified Canadian broadcast
treaty, which has so far prevented
the FCC from opening the 87.9 dial
position within 250 miles of the Ca-
nadian border.

“In the past, 10-watt stations have
always been required to move on a
demand basis,” Myers says. “We
found this unsettling for these sta-
tions. We feel that this restructuring
is a better solution.”

Stations will be encouraged to
move from their present dial posi-
tion and boost to 100 watts, and be
treated as Class A broadcast facil-
ities.

“If all stations were to increase
their power in the noncommercial
band, we’d have a glut of 100-watt
stations, which wouldn’t solve the
problem of overcrowding,” he says.

The move will affect 55% of the
more than 900 educational FM sta-
tions, Myers says. Under FCC

Docket 20375, the FCC will no
longer accept applications for 10-
waltl stations, except those proposing
to operate on a time-share basis or
with directional transmission.
CARY BAUER

San Diego To Host
Broadcasting Meet

LOS ANGELES—The second an-
nual West Coast Intercollegiate
Broadcasting System Convention
will be hosted by KCR-FM of San
Diego State Univ. Nov. 17-19.

As of now, 30 workshops are
planned dealing with all aspects of
college radio. Manufacturers will be
exhibiting products and record com-
panies will provide hospitality
suites.

Guests planning on attending in-
clude Mike Harrison, KMET-FM
Los Angeles air personality; Rick
Liebert, KGB-FM, San Diego pro-
gram director; and Rachael Do-
nahue, KWST-FM Los Angeles air
personality. More guests will be
added as the convention draws
closer.

___Jalent___
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® Continued from page 42

Immigrant” enhanced nicely by the Dick Pa-
lombi orchestra.

Melancholy ballad “The Hungry Years” pro-
vided Sedaka with emotional fodder separating
the piano and vocal segments. “‘Love Keeps Get-
ting Stronger.” a new tune from Farrah Faucett-
Majors' first film, was followed by a hits medley
containing “‘Oh Carol,” “Happy Birthday Sweet
Sixteen” and “Calendar Girl.”

New disco single “All You Need Is The Music”
was next followed by the rocker “That's When
The Music Takes Me" and the ballad *‘Breaking
Up Is Hard To Do.”

Complimenting Sedaka were guitarist Mark
Warner, drummer Jim Varley, bassist Jim Fielder
and Steve Leshner along with singers Diane
Bellis and Jackie Berry, all guided by musical
conductor-arranger Artie Butler.

HANFORD SEARL

JOE COCKER
JAY BOY ADAMS
Royce Hall, UCLA,
Los Angeles

Cockert can still rock.

Despite a bumpy career the last several years
and a hiatus from performances and recording,
he still retains perhaps the best blue-eyed soul
approach in the business, his voice out-grave-
ling Rod Stewart and Bob Seger combined.

Playing before a full house Oct. 25, Cocker
played for almost two hours covering 23 songs—
many of them his well known tunes. And the
predominantly college-oriented crowd loved it.
He was as good that night as he's ever been.

Covered were the likes of “The Letter,” “You
Are So Beautiful,” “With A Little Help From My
Friends,” “Watching The River Flow,” “Delta
Lady” and “Cry Me A River.”

Vocalist also used the opportunity to show-
case several tunes from his recently released
debut Elektra album called “Luxury You Can Af-
ford” including the single “Fun Time.”

Part of Cocker's great strength has always
been an extraordinary ability—with that deep
raspy voice—to interpret the material of others
and inject a dynamism and unique stamp all his
own.

That voice finds shadings no other artist
would attempt and that was particularly true on
a version of Procol Harum's “Whiter Shade Of
Pale.”

Joining Cocker onstage was a tight standout
band which included two guitarists, two key-
board players, a drummer and a three-piece
brass section.

A plus were three female background vocal-
ists whom Cocker introduced as the Oreoes
which included studio session singer Clydie
King.

The show was extremely well-paced as
Cocker alternated hard rockers and ballads well
with little dialog with the audience.

UCLA also presented the show as profes-
sionally as any major venue as the sound was
topnotch and overhead multi-colored spotlight-
ing accented each song's mood.

Opening was Atlantic’s Jay Boy Adams, a gui-
tarist/songwriter who plays a toe-tapping brand
of Texas country rock. Joined by two other gui-
tarists and a drummer, he offered 10 songs,
some of which are from his “Fork In The Road”
LP. Although competent, Adams and Co. let are-
petitive guitar sound creep into its material
which made the 30-minute set about four songs
too long. JIM McCULLAUGH

TOWER OF POWER
Aladdin Hotel, Las Vegas

Tower Of Power, a favorite here, again
notched an impressive array of eight songs in its
cohesive, too short 45-minute set. The 10-man
Oakland band opened with its last single “Lovin’
You Is Gonna See Me Through.”

“Down To The Nightclub” contained its well-
known rhythms, spotlighting its brass section
and vocal harmonies.

“And You Know It,” from its latest LP pre-
ceded a three-tune medley composed of “Stroke
75, “You Ought To Be Havin' Fun" and “What
Is Hip?”

Lead vocalist Michael Jeffries imparted his
soulful style with a hit ballad “So Very Hard To
Go” and “You're Stilt A Young Man.” Trombanist
Mic Gillette, trumpeter Greg Adams, Steve

(Continued on page 45)

www.americanradiohistorv.com

Billbocard
Top50

This Week

| Last Week

Weeks on Chart

Billboard SPECIAL SURVEY For Week Ending 11/18/78

These are best selling middle-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
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TIME PASSAGES

Al Stewart, Arista 0362 (DJM/Frabjous, ASCAP)

OUR LOVE, DON'T THROW IT AWAY

Andy Gibb, RSO 911 (Stigwood/Unichappell, BMI)

YOU DON'T BRING ME FLOWERS

Barbra & Neil, Columbia 310840 (Stonebridge/Threesome, ASCAP)
RIGHT DOWN THE LINE

Gerry Rafferty, United Artists 1233 (The Hudson Bay, BMI)
EVERYBODY NEEDS LOVE

Stephen Bishop, ABC 12406 (Stephen Bishop, BMI)

READY TO TAKE A CHANCE AGAIN

Barry Manilow, Arista 0357, (Ensign, BMI)

CHANGE OF HEART

Eric Carmen, Arista 0354 (Caramex, BMI)

SWEET LIFE

Paul Davis, Bang 738 (Web IV, BMI/Tanta/Chappell, ASCAP)
| JUST WANNA STOP

Gino Vannelli, A&M 2072 (Ross Vanneili, ASCAP)

THIS IS LOVE

Paul Anka, RCA 11395 (Camerica, ASCAP)

HOW MUCH | FEEL

Ambrosia, Warner Bros. 8640 (Rubicon, BMI)

YOU NEEDED ME

Anne Murray, Capitol 4574 (Chappell/Ironside, ASCAP)
RAININ' IN MY HEART

Leo Sayer, Warner Bros. 8682 (House Of Byrant, BM)

LOVE IS IN THE AIR

John Paul Young, Scotti Brothers 402 (Atlantic) (Edward B. Marks, BMI)
WHENEVER | CALL YOU “FRIEND"

Kenny Loggins, Columbia 3-10794 (Milk Money,
ASCAP/Rumanian Pickelworks, BMI)

MY LIFE

Billy Joel, Columbia 3-10853 (Impulsive/April, ASCAP)

SHE'S ALWAYS A WOMAN

Billy Joel, Columbia 3-10788 (Impulsive/April, ASCAP)
SHARING THE NIGHT TOGETHER

Dr. Hook, Capitol 4621 (Music Mill, ASCAP/Alan Cartee, BMI)
TOOK THE LAST TRAIN

David Gates, Elektra 45550 (Kipahulu, ASCAP)

FOREVER AUTUMN

Justin Hayward, Columbia 3-10799 (Bright, ASCAP)

LOVE ME AGAIN

Rita Coolidge, A&M 2090 (Almo, ASCAP/Irving, BMI)

CAN YOU FOOL

Glen Campbell, Capitol 4638 (Royal Oak/Windstar, ASCAP)
PROMISES

Eric Clapton, RSO 910 (Narwhal, BMI)

THE GAMBLER

Kenny Rodgers, United Artists 1250 (Writers Night, ASCAP)
REMINISCING

Little River Band, Harvest 4605 (Capitol) (Screen Gems-EM!, BMI)
ALMOST LIKE BEING IN LOVE

Michael Johnson, EMI-America 8004 (United Artists, ASCAP)
ON THE SHELF

Donny & Marnie Osmond, Polydor 14510 (ATY, BMI)
DEVOTED TO YOU

Carly Simon & James Taylor, Elektra 45506 (House Of Bryant, BMI)
MAC ARTHUR PARK

Donna Summer, Casablanca 939 (Canopy, ASCAP)

| BELIEVE YOU

Carpenters, A&M 2097 (Music Ways/Flying Addrisi, BMI)
STRANGE WAY

Firefall, Atlantic 3518 (Steven Stills, BMI)

00H BABY BABY

Linda Ronstadt, Asylum 45546 (Jobete, ASCAP)

! WILL BE IN LOVE WITH YOU

Livingston Taylor, Epic 850604 (Morgan Creek/Songs Of
Bandies-Koppelman, ASCAP)

HOW YOU GONNA SEE ME NOW

Alice Cooper, Warner Bros. 8695 (EZRA/Mountain, BMI/ lodrell, ASCAP)
LIKE A SUNDAY IN SALEM

Gene Cotton, Ariola 7723 (United Artists, ASCAP)
WESTWARD WIND

England Dan & John Ford Coley, Big Tree 16130 (Atlantic) (Cold Zinc/
Dawnbreaker, BMI)

FOOL (If You Think It's Over)

Chris Rea, United Artists 1198 (Magnet/Sole Selling
Agent/Interworld, ASCAP)

TALKING IN YOUR SLEEP

Crystal Gayle, United Artists 1214 (Roger Cook/Chriswood, BMI)
HEARTBREAKER

Dolly Parton, RCA 11296 (Songs Of Manhattan, Unichappell,
Begonia Melodies, BMI)

LOVE TO BURN

0C. Smith, Shadybrook 1045 (Screen Gems/EMI,

BMI/Bobby Goldsboro, ASCAP)

THE DREAM NEVER DIES

Cooper Brothers, Capricorn 0308 (Welbeck/Oboe Maestro/Tamlami, BMI)
DON'T CRY OUT LOUD

Melissa Manchester, Arista 0373 (Irving/Woolnough/emava/Unichappell/
Begonia, BMI)

DRIFTWOOD

Moody Blues, London 708 (Bright Music, ASCAP)

ALIVE AGAIN

Chicago, Columbia 310845 (Make Me Smile, ASCAP)

THIS MOMENT IN TIME

Engelbert Humperdinck, Epic 8-50632 (Silver Blue, ASCAP)
RUN FOR HOME

Lindisfarne, Atco 7093 (Atlantic) (Crazy/Chappell, ASCAP)
CHILDREN OF SANCHEZ

Chuck Mangione, A&M 2088 (Gates, BMI)

THE WEDDING SONG (There Is Love)

Mary Mac Gregor, Ariola 7726 (Public Domain, ASCAP)

SAVE ME, SAVE ME

Frankie Valli, Warner/Curb 3233 (Stigwood/Unichappell/Administrator, BMI)
TAKE IT LIKE A WOMAN

Mary Welch, 20th Century 2387 (Al Gallico/Turtle, BMI)
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® Continued from page 44

Kupka on sax and leader Emilio Castillo on vo-
cals and tenor sax comprised the backup.
Dancer-saxophonist Lenny Picket, drummer
David Garibaldi, guitarist Danny Hoefer and bass-
ist Vito San Filippo rounded out the band which
will release its new album early next year.
HANFORD SEARL

FLORA PURIM
EGBERTO GISMONTI
Roxy, Los Angeles

As one could expect, Purim's opening night
Nov. 3 was full of warmth and exuberance.

Purim, who is probably one of the most me-
lodic female vocalists on the scene today, let
loose a well-blended, seven-song set of Brazilian
jazz, aided by tints of rock and pop to achieve
the musical direction for which she is known.

Supported by perhaps the best band since
Return to Forever, Flora and friends unleashed a
rhythmic Latin number featuring reedman ex-
traordinaire Joe Farrell for a smoking soprano
solo.

The group fioated into a new arrangement of
the lovely ballad, “Light As A Feather,” allowing
the musicians to stretch out with some excellent
solos.

A standout performance by ex-Weather Re-
port drummer Alex Acuna created the steady
irhythmic pulse that added to the entire con-
cept. Rounding out the band were keyboardist
Hugo Fattarusso; percussion, Manolo Brandana;
bass, Keith Jones; guitar, George Sopuch; and
appearing on background vocals, Marita Fatta-
1asso.

Flora's hour-long set contained old and new
titles including “Broken Keys," “Open Space,”
“Everything You Could Be” and ended with a
strong performance of “Open Your Eyes.”

Opening the show was ECM artist Egberto
Gismonti, a musician who is equally proficient
on both guitar and piano.

Gismonti, accompanied by percussionist Na
Na Vasconcelos, created a beautiful segment,
blending dissonant jazz lines and spontaneous
rhythmic chord changes. In just two 15-minute
selections titled “Danca Das Cabecas” and
“Baia Malandra,” these two artists offered
themselves completely to a reasonably receptive
crowd. ED AGUIRRE

WEATHER REPORT

Beacon Theatre, New York

If the rest of the shows on this current tour
are only half as strong as this Nov. 5 date the
band should have no problems justifying its
claim as the state-of-the-art in electronic music.

The two hour and 20-minute, 15-song set was
a masterful display of musicianship, technical
expertise and innovation from four of the musi-
cally most inventive men on our planet.

Bassist Jaco Pastorius has become a more
dominant figure in the band these days with his
nimble fingering and strange stage antics. Key-
boardist Joe Zawinul continues as the band's
creative leader with his command of virtually ev-
ery keyboard instrument one can think of.

The band now features the drumming of Pe-
ter Erskine, an impressive young talent who was
spirited away from the Maynard Ferguson organ-
ization. Erskine finally gives the band a drum-
mer with the type of skill needed to complement
the talents of the rest of the group.

If the band has a weakness it is that saxo-
phonist Wayne Shorter’s talents are not given an
ample showcase. Shorter is one of the reed in-
novators of his generation but in this group he is
often relegated to nothing more than a sideman.

Each man was featured in a solo spot in a set
that was highlighted by new material such as
“The Pursuit Of The Woman With The Feathered
Hat,” “Mr. Gone" and “River People.” The fulf
house, which was appreciative throughout, went
completely bananas when the band went into its
masterful fusion anthem “Birdman."”

ROBERT FORD JR.

CAMILO SESTO

Los Candiles, Mexico City
In one of the most exciting debuts so far this
lean year of visiting attractions, Sesto made a
lot of people stand up and take notice of his
drawing power in this swank 1,000-plus seater
of the Del Prado Hotel. It was packed to the raft-
ers for the Nov. 1 date. Management reported
100% reservations for every night through Nov.

L1, a record for the inner-city nightspot.
Sesto, with the driving vocals, let go at full

throttle for a 105-minute set which had the
crowd howling “otra” when it thought he was
going to quit.

He is a tireless performer with plenty of
bounce and soul. Especially when he segued

Talent In Action

into a medley backed exceptionally well by the
Mariachi Vargas toward the end of the show.
Early highlights of the production, which had
him vocally supported by a swinging female trio
and soloist Angela Carrasco, included the likes

of “Jamas,” “Mi Vida Si Es Morir De Amor,”
“Hablame,” “Muy Buen Amor," among the more
than 20 selections. Range was especially good,
projection—spirited and sparkling—at all times
on an excellent level.

Loudest reception was during his inter-
pretation with Carrasco of a “Jesus Christ Su-
perstar”” medley. Sesto was backed by the in-
tense Alcatraz septet from Madrid.

MARV FISHER
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Classical

Classic L.A. Store For Tower
1,700 Square Feet Facility Isolates Pop-Rock Buyers

LOS ANGELES—*“It’s a relief not
to have to hear that hard rock. I wish
there was some way I could get my
girlfriend in here,” jokes one cus-
tomer to Tower Records’ operations
manager Wendy Kenney in Tower’s
new, 1,700 square feet, all-classical
outlet.

Apparently this customer echoes
the feelings of many others as busi-
ness in the store’s classical depart-
ment has doubled since being given
its own isolated annex.

Until last May, the large Tower
record supermarket on Sunset Blvd.
offered a classical section under the
same roof as with its rock, jazz,
country, soul and disco stock.

Beyond posted signs, there was no
separation between the classical and
popular stock. Because the Tower
store is a musical supermarket cater-
ing to a pop market, records are
stacked in the center of the floor
near the door and along the aisles as
a matter of policy, crowds are often
thick and loud rock usually played
over the sound system.

One or more of these characteris-
tics can annoy and alienate the clas-
sical consumer.

“Actually, this store came about
as a result of both demand from the
shoppers and from the Tower store
itself,” says Kenney. “In most other
Tower stores, the classical section is
separated or isolated in some way
from the general merchandise.

“Here, there was no division so
something needed to be done.”
Tower’s other Los Angeles store, in
Westwood, has its classics section on
an upper floor while the San Fran-
cisco Tower is in the process of iso-
lating its classics.

However, Tower L AL is the firstin
the chain to move its entire classical
stock to a separate building. The
new Tower is directly across the
street from the main store.

“This allows us to seek out and
carry some of the small labels, ex-
pand our import section as well and
have more merchandise on sale,”
says Kenney. The annex carries
mainline Columbia, RCA and other
major label material including opera
and electronic music. RCA has be-
come the first label to mount an in-
door display while Columbia and
Nonesuch may soon do so.

As with the main Tower which
sells rock magazines, this outlet car-
ries such classical publications as
Gramophone. Records & Recording
and Fanfare.

Unlike the store across the streel.
the annex’s floors are noticeably ab-
sent of stacks of records and classical
music emanates from the speakers.
“In pop, people like the records on
the floor but over here, we keep ev-
erything in the display racks,” ex-
plains Kenney.

The customers range in age from
those in their high school years to
older, hard-core opera collectors.
The typical Tower classics buyer is
somewhere between the late 20s and

By CARY DARLING

early 40s. The annex stocks accord-
ing to buying patterns and requests
of shoppers, not necessarily by what
is selling on the charts.

“The most popular disks now are
works by Favarotti, Jean-Pierre
Rampal and Carlo Giulini,” says
Kenney. Giulini is the new conduc-
tor for the Los Angeles Philhar-
monic, replacing Zubin Mehta.

=

. |

Billboard photo by Bonnie Tiegel
Inventory Check: Wendy Kenney,
operations manager at Tower's
classical annex in Los Angeles,
checks her stock during the quiet

morning hours.

Though business has been good
from the start with the busiest day
being Saturday, there are sales
spurts attributable to an outside
event. A recent airing of CBS-TV’s
“60 Minutes” that featured Rampal
pulled in more than the usual
amount of customers.

Jazz is also helping draw custom-

FROM NEW YORK MUSEUM

ers because of such events as the re-
cent Hubert Laws/Rampal concert
pairing and the re-release of Miles
Davis’ “Sketches In Spain.”

Pricing has not been affected by
the move with $7.98 list albums still
selling for $5.99. Tapes account for
only 30% of ali sales.

The store tries to keep its stock of
pop classics, such as the “Star Wars”
soundtrack at a minimum. *“But
there are a lot of fine lines to be
drawn,” adds Kenney. “Do you
carry John Williams’ classics and not
his soundtracks?” So, the outlet does
make compromises by having on
hand some material which is also
available across the street.

Promotion for the store is being
handled by advertising on Los An-
geles classical station KFAC and in
local newspapers. “Although I can’t
see advertising on a mainstream
rock station, I could see advertising
on an easy listening station,” says
Kenney of any possible plans to ex-
pand the scope of the promotion.

While an ali-classical store is com-
paratively rare, Tower’s new annex
is hardly the first. Cactus Records
opened its Classic Cactus in Hous-
ton over a year ago while Odyssey
Records in Berkeley created a classi-
cal annex almost simuitaneously
with the Tower move.

Plus, there are many independent,
smaller classical dealers with several
of these situated in the Los Angeles
area.

“I don’t think we’ve hurt their
business,” Kenney says of the inde-
pendents. “Los Angeles is a huge
market and each store has its strong
points.” People from outside the Los
Angeles area often come in to the
annex or order by phone which costs
$1 extra for the first record and 10
cents extra for each additional
recording.

2 Albums Stress Antique Instruments

NEW YORK-—-The Metropolitan
Museum of Art has released the first
two albums in a projected series fea-
turing antique instruments in its col-
lection.

One presents Misczylaw Hor-
ssowski playing 12 sonatas by the
ltalian baroque composer Lodovico
Giustini, performed on a pianoforte
built by Cristofori in 1720. The other
is a sampler of wind instrument per-
formances, also on vintage items in
the collection.

A live concert presenting yet an-
other group of instruments will be
taped in two weeks, says Laurence
Libin, associate curator who also
functions as producer of the records.
Engineering is by Mark Dichter
here.

Albums are to be sold in the mu-
seum’s bookstore and by mail, with

Paris Gets Chamber Music Group

PARIS-Paris now has its own
chamber music ensemble, set up by
Marcel Landowski, who is respon-
sible for cultural activities on behalf
of the French capital.

Reason for the formation was the
previous reliance on foreign cham-
ber groups whenever the City of
Paris looked to stage concerts of this
kind of music. The Ensemble Or-
chestral de Paris is to record for [IPG
Records (Decca) and first product

will include Handel’s “Water Mu-
" and the Bach “Brandenburg
Concertos.”

siC

The group comprises 32 musicians
and is directed by noted violinist
Jean-Pierre Wallez, artistic director
of the Albi Festival. It is one of the
few such musical groups fully spon
sored by an official administrative
body such as a municipal council or
government.

wider distribution being studied.
They list at $7.95.

Several recordings using instru-
ments in the collection were made
previously by commercial labels.
The new recordings, however, are
the first under Metropolitan Mu-
seum auspices.

LaMarchina Quits

Honolulu Position

HONOLULU—-Robert LaMar-
china, music director and conductor
of the Honolulu Symphony and ar-
tistic director of the Hawaii Opera
Theatre, has resigned.

The resignation represents a
change in plans, as the maestro ear-
lier had hoped to complete his sea-
son duties with the symphony,
which runs through April 1979.

Associate conductor Sidney Roth-
stein will serve temporarily as music
director.

LaMarchina plans to pursue more
aggressively guest conductorships
on the Mainland and elsewhere.

Three guest conductors for the
Honolulu Symphony this season
James Paul, Lawrence Smith and
Theo Alcantara—are being consid-
ered for the music director post.

LaMarchina is. presently in
Seattle, where he’s serving as music
conductor for the Seattle Opera in a
production of “Carmen” beginning
Nov. 2.
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=) S | TITLE, Artist, Labet & Number
1 1 10 | BRAVO PAVAROTTI: Pavarotti
London-PAV 2001
2 6 5 | HITS FROM LINCOLN CENTER: Pavarotti
London 0S 26577
3 2 19 | RAMPAL: Japanese Melodies for Flute & Harp
Rampal & Laskine, Columbia M-34568
4 4 36 | RACHMANINOFF: Concerto #3
Horowitz, N.Y. Phitharmonic (Ormandy) RCA CRL1-2633
5 3 91 | PACHELBEL KANON: Two Suites; FASCH: Two Symphonies
Paillard Chamber Orchestra (Andre), RCA FRL1-5468
6 27 5 | NYIREGYHAZI PLAYS LISZT
Columbia M1 34598
7 7 | 159 | LUCIANO PAVAROTTL: The World's Favorite Tenor Arias
London 0S 26384
8 5 53 | GREATEST HITS OF 1720
{(Kapp) Columbia 34544
9 8 40 | HOROWITZ: Golden Jubilee Recital 1977/1978
RCA ARL 1-2548
10 9 15 | HOLST: The Planets
Concertgebouw Orchestra (Marriner), Philips 9500 425
11 10 19 | LEHAR: The Merry Widow
N.Y. City Opera (Rudel), Angel S-37500
12 16 40 | BEETHOVEN: Complete Symphonies
Berlin Philharmonic (Von Karajan), DG 2740172
13 13 49 | SUTHERLAND & PAVAROTTI, Operatic Duets,
London 0S 26449
14 14 | 145 | JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for
Flute & Jazz Piano
Columbia M 33233
15 15 87 | THE GREAT PAVAROTTI
London 0S 26510
16 | IESTESH | THE LEGEND: Maria Calla
Angel 5-37557
17 12 5 | MOSTLY MOZART vOL. Il
De Larrocha, London CS 7085
18 | ECCEESH | BRAHMS: Symphony #2
Chicago Symphony Orchestra (Levine) RCA ARL 1-2864
19 | 30 36 | PUCCINI: La Boheme
Pavarotti, Berlin Philharmonic Orchestra (Karajan),
London OSA 1299
2 | 28 23 | LEONTYNE PRICE: Prima Donna Volume 4
New Phitharmonic Orchestra (Santi), RCA ARL1-2529
21 | 21 | 36 | LA DIVINA: Maria Caias
Angel SB3841
22 | 11 15 | SOLTI/CHICAGO/WAGNER
Chicago Symphony Orchestra, London 0S 7078
23 18 78 | MAHLER: Symphony #9
Chicago Symphony Orchestra (Giulini), DDG 2707.097 (Polydor)
24 | 25 74 | GERSHWIN: Porgy & Bess
Houston Opera Company, RCA Red Seal ARL3-2109
25 24 19 BIZET: Pearl Fishers
Paris Opera National Theatre Orchestra & Chorus
(Pretre), Angel SBLX-3856
26 | 19 5 | VIVALDI: Four Seasons
Koto Ensemble, Angel 37450
27 17 40 | WILLIAMS: Star Wars & Close Encounters
Los Angeles Philharmonic Orchestra (Mehta) London ZM1001
28 | 36 32 | DONIZETTI: La Favorita
London OSA 13113
29 | 33 5 | PUCCINI: La Fanciulla Del West
Neblett, Domingo, Milnes, Chorus & Orch. of Royal Opera House
(Mehta), DG 2709 078
30 22 15 | CHOPIN: Waitzes
Rubinstein, RCA LSC-2726
31 3 53 | VERDI: I Trovatore
(Sutherland, Pavarotti, Horne) Nati. Phil. Orchestra.
(Bonynge) London 13124
32 32 70 | GRANADOS: GOYESCAS
De Larrocha, London CS 7009
33 26 5 | HAYDN: String Quartets Op. 77
Guarneri Quartet, RCA ARL1-2791
34 34 40 TOMITA: Kosmos
RCA ARL-1-2616
35 35 19 VIVALDI: Four Seasons
Michelucci-Violin, Philips 6500.03
36 23 23 | DVORAK: Symphony No. 9
Chicago Symphony Orchestra (Giulini), DG 2530 881
37 39 10 | ALBINONI: Adagio (Marriner)
Angel 37044
38 38 44 | BACH: Brandenburg Concertos
(Leonhardt), ABC AB67020/2
39 29 32 | VERDI: La Traviata
Cotrubas, Domingo, Milnes, Kleiber DG 2707-103
40 40 27 LIONA BOYD: Guitar Artistry Of

London CS 7068
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Applause,
Applause.

The Jacksons:
Congratulated and Managed by

Weisner-De Mann Entertainment
and Joe Jackson.

9200 SUNSET BOULEVARD, LOS ANGELES, CA 90069 (213) 550-8200
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*Diana Ross Presents the Jackson 5 was the title of
their first Motown album. lermaine, no 'cnger with the
group, s on the far right.

g "

Randy pined th= group at age nine. Her2 he drums his
way into the hezrts of Britisthers at a concert in Birming-
ham, Eegland.

r

The Jacksons weme amazed -9 find they kad a strong fol-
lowing among the Aborigines in Australia. Below, a very
early shot of the group, wearing suits that their mother
made fcr them.

““The past has been prcducers producing the
Jacksons, writing songs for the Jacksons,
which we sang, we did the best we could, and at
which we were very successful. But this is the
Jacksons’ music, this is the way we hear mu-
sic.”’ Marlon Jackson
By SUSAN PZTERSON

ith-the recent release of their first self-produted, all original material
album, "Destiny,” the Jacksons have reached a point of maturity
not only as individuals (Michael is now 20, believe it or not, and
Randy is 17, Marlon 21, Tito, 25 and Jackie, 27) but more irfipor-

tantly, as artists.

Ten years and nearly 90 million record sales worldwide have gone by for
the Jacksons since the release of their first single 1 Want You Back™
started a chain of four No. 1's in arcw, a zhart record for a debuting art-
ist which has yet to be matched in the irdusiry.

Maturity may be a somewhat iron:c term, since at ages L7 through
27, “They aren't exactly ready to reiire at the moment,?’ quips Ron
Weaisner, who handles the group's persorial management along with
partner Freddie DeMann and the Jacksons' father, Joe. Bug writing ard
producing has definitely opened up new and exciting career epportunities for
the group, and they are going after those opportunities with a vengeance. All
five are involved in writing and producing, and they all expressenthusiasm not
onlyin continuing to do so for their swr projects, but becoming involved with
other artists as well.

“We've been writing all along,"” Tio pcints out. *‘songs thzat we kept in our
own dersonal bank. The first time we intréduced our material fo the public was
when we went to CBS and did our first aibum. Then there were two on the sec-
ond one, and now it's all of them.”

‘Marlon adds, *‘We had a lot of materta:, mare than we could use on this al-
bam: We'll use that on the next one '’ And Jackie breaks in confidently, *But
we might do something to top that. We did on_this album, just kept writing,
topp.ng ourselves.”

With five contributors to each song, the process could be a confusing one.
Not so, claims Michael, “it's much easier to write that way. Everybody has a
different point of view, and someth.ng d:tferent to add."” :

“Also, you have to have a certain mood:" adds Tito. “¥oucan't just say ‘I'm
going to write a song,’ and sit down ang write it. So, say maybe Jackie and
Marlon don't have their heads into what sve're trying to get, o Michael 2nd |,
of Randy will work on it at first.”

The same sense of five-way ccoperzation carries over to their production
style. Marlon explains: **When we werz mixing th2.album, a lot of people
thought each ore of us would have z knob on the bcard. But ‘we outslicked all
of tham. We d send maybe Tito and Michael in to mix it down, 2nd the rest of
us would sit out and wait until they'd get the mix. Then fresh ears would come
in ard listen to it, because ance you keep hearing the song over and over, you
lose something. The next song, somebody else will mix it dowr.”

Tre results al agree, are solid. Michae. is most assured in his assessment:
“}lilee it, and if like it, | know they {the: public) will- | keep up with the songs
and the times. | feel we know what's happening.”

{Contimed on page 3-12)

MVachael makés his film debut
as the scarecrow in “The
Wiz."”

Michael
“then and

b

Ten thousand people showed up at the Woolco Depart-
ment store in Memphis recently for an autographing
party with the Jacksons. Here Michael makes the only
_2scape possible—from the roof.
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ADVERTISEMENT

MICHAEL

I'lt do other parts if | like the script as | did with this.

RANDY

“| was nine years
old when | joined the
group in 1971, and
that's basically what |
always wanted to do. It
was always my brothers,
working with them, doing
everything together.
“Writing, more than any-
thing is my favorite aspect. I'm
very excited about this album,
sinceit's our first time doing every-
thing, and it turned out pretty good.

“{ grew up around older people, so
| didn't get much of a chance to hang
around with people my age. Now | gotoa
private school where there are kids my
age, and a lot are professionals. I've got a
lot of time ahead of me to improve, so start-
ing so young has given me a head start.

“When | first joined the group | was just into
one thing, and that was playing my drums. Now
I'm trying to get into all parts of it, production, writ-
ing—everything. Earlier | was just performing, and
that's all | wanted to do. | knew my father was
taking careof it, so | just got onstage and performed.

“| always loved performing. | become a different char-
acter, much more crazy, a lot more open. It's funny, be-
cause I'm a lot more open onstage than | am in my regu-
lar life. In front of a few people, I'm shy, | wouldn't want to
sing.

“I'm going to keep writing more and more, and never stop.
I've recorded a few songs and am starting work on my own al-
bum. In 10 years, | guess I'll still be singing, producing, getting
into producing other acts . . . and relaxing more."”

at the World Trade Center, all wearing costumes like swim outfits, and it was so cold a lot of
them quit. It took me three hours a day to get the makeup on, and then after | took it off,
I'd fook like a drug addict, with my eyes alt watery and red.”

“I sing up front and more people know my name because I'm up front and they
want to know who that person is. Motown decided to take a chance on me, with the
solo albums. it's up to the public, it's like a vote, they decide to pick you.
We've travelled the world, and if we don't sing ‘Ben’ they all go crazy. |
could never believe how big that song was. | haven't done a solo
album in a long time, but | will be doing some more.

“I'd like the group to get into films, maybe direct
a movie someday, because | always have7 .

&

lot of ideas. | would love to write a
lot of songs for other
people as well."” \

“| feel like
I've come a long way
with a lot of hard work in 10 years—
there's been a lot of rehearsing, a lot of planning. |
can remember one night years ago watching the Ed Sullivan
JACKIE Show, and saying ‘Man, | sure wish | could be on the Ed Sullivan
show.” A month later, we got a call to do it. We were so happy, and all the
fans wrote in, so they called us back in another month to do it again. . . . Everything has really come
out the way | expected it.

"'At the time we started, | was thinking of being a professional baseball player. The Chicago White Sox
were watching me as a short-stop, and | had a good batting average. | had to take the baseball career or the
singing career. Sometimes | watch a baseball game and wonder ‘what if,” but I'm happy where | am.

“In the future, | see myself being a writer, writing musical scores for motion pictures. That's what we all want
right now. Also producing, and | would like to direct movies, too. | want to do it all.”

al

Lundvall

members of the Jacksons is widely acclaimed throughout the
music industry. Their sensitivity to maintaining the highest
possible creative level, coupled with tremendous musical in-
sight, has resulted in truly outstanding music. The artistic

Waliter Yetnikoff, President
CBS/Records Group

“Throughout their brilliant and explosive ca-

“Doing ‘the Wiz’ was an incredible experience. It was always something.| wanted to do, because |
had always loved the movie, and always fell in love with the scarecrow. | saw the play six times.

“We worked outside on the movie a lot, and it was cold, the coldest ever in New York. There were 600 dancers

reer, the Jacksons have reigned as one of the

world’s premiere musical groups. Since they began recording
for Epic Records, the Jacksons have continued their upward
climb of satisfying even larger numbers of music listeners.
Their music and superb stage presence has been over-
whelmingly applauded in virtually every country in which they
have performed. | would like to personally thank the Jacksons
for the contributions they have made to the music industry
and | look forward to seeing their continued success in the fu-

ture.”

Bruce Lundvall, President
CBS Records Division

“The incredible artistry and talent encompassed in the five

growth and innovation which mark the Jacksons’ career are
universally saluted. | eagerly anticipate continued creative
growth and achievement from the Jacksons in their associ-
ation with CBS Records."

M. Richard Asher, President
CBS Records International

“It is with a great deal of pleasure that we at CBS Records In-
ternational pay this special honor to the multi-talented Jack-
sons. The Jacksons are a family each of whom is an innova-
tive, exciting performer but who together combine their
talents to form the most exciting musical family in entertain-
ment today. Although their talent is extraordinary and the
basis of their success, they are also one of the hardest work-

www.americanradiohistorv.com

MARLON “I've learned a lot in
this business about how
to make people happy. As I've gotten older I've
learned about the music business, and | now con-
tribute to the different aspects of the business.
Learning that there are other things you have to do,
and do right, besides singing, has helped me a lot. It
put my head in a totally different direction. | enjoy it
because it's a new challenge for me. | love the produc-
ing, writing, and setting up the publishing company,
making sure the deals go right.

“When | was travelling when | was younger, visiting
the different countries like Africa, and | talked about it
in school, even the teachers didn't really know what it
was like. The people in the U.S. are fortunate. There is
poverty here, but not tike there is in other countries. In
some countries, either you are rich, or you are poor,

there is no in-between. When we did shows, we'd do

shows for the poor, then we had to do separate shows for
the rich, because they (the rich and poor) don’t commu-
nicate. These people are genuinely hungry. You can hear
about it, and don't think too much about it, but once you
see it, it's really different.

“In 10 years, | see myself getting more into writing
scores, directing, acting, things like that. More producing.
... Just keep going up and up and up.”

“My favorite aspect of
our work is planning an album. |
like the sense of knowing which direction you
TITO want to go with the album, what type of songs

you're going to put on it, and writing it; then, going

into the studio and developing it, and hearing it for the first time as
the public will hear it. | find some producers will go in and say ‘play
what's on the paper’ and you have five or six good musicians in the
studio. They have a talent, and their ears hear just as well as the
producer’s, so they can give you a lot that you aren’t aware of. So we
try to use their ears too.
“I've learned a lot in the areas of writing, knowing how the busi-
ness is run, negotiating contracts, knowing that you can't always
just get on the stage and sing. There are other things involved that

you have to check on personally.

“I'm glad I'm at the age where I've been through the hard parts,

and I'd rather have done it when | was young rather than try to do it
now. | still have a lot of life in front of me, and now | have that second
wind. In the future | see producing other artists, writing for other art-
ists, having one of the biggest publishing companies in the world. I'd
like to do movies, but my main concern is music. That's the roots of it

e

Dempsey

ing and most cooperative groups of artists
in the world today. It is an honor and a pleas-
ure to work with them all over the world. The
Jacksons have enjoyed international recogni-
tion and success; their latest hit single is
currently on the British charts. We at CBS Records International
look forward to a long and fruitful future with the Jacksons.”

Don Dempsey, Senior Vice President
General Manager, EPA

“The Jacksons have made a striking and lasting impact on all
aspects of music in the United States. Their ability tocross ev-
ery boundary and category of music has opened up new op-
portunities in reaching black and white audiences with an
equal success. There is no limit to the Jacksons’ burgeoning
impact on every market. Since joining the Epic label two years
ago, the group has enjoyed significant growth and | am cer-
tain that their level of success will only continue to prosper.”
(Continued on page J-14)
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The Jacksons tv show
included (above, from left)
sisters Janet, LaToyaand Maureer:,
Directly above, on the set of the sum-
mer series.
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WE SALUTE YOU

OUR DEAR FRIENDS

ON THIS YOUR 10th YEAR

OF WELL DESERVED SUCCESS.

LOVE,

CHUBBY, RALPH, BUTCH, TINY & POOCH
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Music that has touched the world....On their tenth anniversary in the business, itis only fitting

«
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that everyone be a part of the celebration. Epic and CBS Records International.

“Epic' (@ “CBS; @ are trademarks of CBS Inc. © 1978 CBS Inc
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The Jacksons, before Jermaine’s de-

parture. Fram left, Randy, Tiso, Marlon

(beh nd Michael), Michael, Jackie
and Jermaine.

Randy ‘(above) pounds the skins,
whilz belew, the Jacksans’ zudi-
emce r2acqes out for cortact.

Above, Michael handles lead

vocals while Tito (right) -works it
out on the guitar.

At right, Michael takes the
spolight.

Tito, Marlon,
Jackie and Mi-
chael (above)
make up the
front line. Randy
is behind to the
left on congas.

Jackie and Michael
harmonize.
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COMING OF AGE

® Continued from page J-3

“The album is an important one musically,” offers Freddie
DeMann. “They’ve grown immensely as songwriters. The up-
tempo numbers have funk, are gritty, but at the same time
are happy, good time music. There is a ballad, ‘You Push Me
Away,” which | think is a classic. Another great one is ‘Shake
Your Body Down,’” an eight minute disco number that is in-
credibly strong from the first note straight through to the last.
There are so many good ones, we haven't decided on the next
single yet.”

Weisner agrees: “I'm very excited about the album. It's
their first opportunity to really express themselves pertaining
to their ideas and their insights of the world. It took them a
while before they were ready to go into the studio. They were
very concerned about their material, getting the best musi-
cians possible, and the best creative people around them.
They are really more concerned with the creative aspects than
the financial. They'd sooner not record if they were not confi-
dent with their material.”

Another current priority for the group is their own publish-
ing company. Father Joe takes pride in having held onto those
valuable publishing rights for their original material. He ex-
plains, “One of my main concerns was always that they
shouldn’t sign away their publishing. | wanted to keep it so
they could have their own publishing company. At the time
they started, most groups would sign with the record com-
pany for publishing rights. | was able to avoid that and I'm
very glad about that now."”

That kind of guidance, with perhaps the concerned fore-
sight that only a father could have, and the solidarity of the
Jackson family, have undoubtedly been crucial factors in the
group’s longevity.

Just getting started in industrial Gary, Indiana couldn’t
have been easy, where dozens of groups, in the Jacksons'
neighborhood alone, were constantly competing in local tal-
ent contests for a chance to escape from the steel mills and
less-than-ideal living conditions. Recalls Jackie: *‘In our block
there were a lot of groups competing. Every time there was a
talent show everyone would come to try for the trophy. Denise
Williams was one of them, and Kellee Patterson.”

Joe adds, "'In Gary, with all the steel mills, families come in
and have lots of kids, and the kids don’t have anything to do,
except go to school and come home. So they learn how to sing
or play some type of instrument. The kids want to better their
condition, because they see their parents working every day in
the mills.”

So the young Jacksons added their hat to the crowded ring,
with the determination reflected in Tito's remark: *'People
don't just give you the chance, you have to win it. Everybody

all around us was trying to get into some type of show busi-
ness. | think the first paying gig was at a place called Mr.
Lucky's. We got $5 for all of us; we made more money from
people pitching money from the floor. We knew something
was happening when we started winning the talent shows.
Then, you start seeing the possibilities."”

" From daily rehearsals, to talent shows and local gigs, and
finally the Apollo theater, the Jacksons (then the Jackson
Five) were already an established professional act when they
signed with Motown in 1969. And contrary to popular opinion,
they were not discovered by Diana Ross. When this popular
myth is mentioned, Joe faughs, ‘‘Nobody discovered the Jack-
sons but their mother and father.” Michael adds, “We were
doing a theater in Chicago called the Regal, which was kind of
an audition for Motown. Since Diana Ross was the hottest art-
ist there at the time, they decided to use her name to intro-
duce us to the public.”” Thus, the first LP was ““Diana Ross
Presents The Jackson Five” (now platinum) and they ap-
peared with Ross in concerts.

The group, which left Motown three years ago to sign with
CBS/Epic, has kind words for their years with the label. “We
learned a lot about the music business at Motown,” Jackie
emphasizes. ‘“They know how to build a group, how to pro-
mote a group, how to put a group on top. We sold a lot of rec-
ords with them.’” Michael also points out, “Not only that, but
they took care to develop each individual person. Like, Tito
likes cars and mechanics, and Jackie likes basketball and |
draw cartoons. With a lot of groups you know the group’s
name, but you don't know each individual. That was very im-
portant to us."

Perhaps the most advantageous development during the
years at Motown, Joe adds, was that ‘‘Motown made the
group international, and that's very important. There are very
big groups in the United States which are not known all over
the world as we are.”

That aspect has continued to be of great importance to the
group. Perhaps 20% of their record sales, Weisner estimates, _
are outside the U.S., and they have toured the world many
times, with record-breaking results. In Austratia, Jackie re-
calls arriving at five in the morning to be greeted by 5,000
fans, all screaming their welcome from the airport rooftop,
where they’d spent the night waiting in sleeping bags. Among

(Continued on page J-14}
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Don’t blame it on the boogie.
Don’t blame it on “The Wiz”
1979 1s gonna blow your mind.

Love to dll 30 of you,

Ouancy Jones
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them, the group was amazed to see many Aborigines, holding
up black power signs, and shouting ‘‘right on, brothers.”” The
Australian natives provided a highlight by inviting the group
out into the bush country, where they were treated to a pig
roast and boomerang lesson.

In England, The Jackson Five broke a Beatles’ attendance
record in Liverpool which they still hold. Likewise records were
broken in faraway places that include the Philippines and Ja-
pan, where Jackie recalls, “They would be very quiet during
the show, and we'd be wondering what was wrong. Then at
the end, we'd get a standing ovation, and they'd be yelling
‘more, more.” '’ In New Zealand, Jackie recalls in amazement,
“There's a population of about two million people, and we got
a gold record there. It was our Christmas album, with ‘Mommy
Kissing Santa Claus’ and all that on it.”

Starting in January of next year, the Jacksons will return to
the road for the first time in over a year (the album and Mi-
chael's role in *The Wiz’ necessitated a hiatus) for a truly
worldwide tour. Explains Weisner, *“They will be going to 10-
12 countries in Asia alone, from there to Europe, Africa, com-
ing back and playing a number of dates in the Caribbean, and
on into a number of countries in South America. And if they
are still alive after those insane three months, we’ll probably
start working in the states in April.”

They are planning for a show that will be, in Michael's words
*Really exciting, with a light show, and it’s going to be all new,
so look forward to something totally different.”

Breaking chart and attendance records worldwide might
have been enough for many supergroups, but the Jacksons
did not stop there. In 1974, they broke the sellout record in
Las Vegas at the MGM Grand, effectively breaking the gener-
ation barrier with a dazzling show which included their three
sisters, and utilized a mix of Jacksons’s hits and standards,
tap dancing and props designed to win the hearts of the older
crowd.

Likewise, their summer replacement television series two
years ago reached out to a broad spectrum of ages and tastes
by using the multi-talents of the entire family. They were de-
lighted with both ventures and plan to return to Vegas be-
cause, in Jackie's words, *‘Vegas represents longevity to us.
You can always go back there for the rest of your life.”

The group prefers not to consider a regular tv series, due to
scheduling and over-saturation problems. Says Tito, *'I think
that a singing act, if they’'re going to do television, should just
do television because it involves a lot of time. You don't have
too much time to do anything else.” Adds Jackie, ‘‘People see
you on tv all the time, and they don’t go to your concerts.” A

specials deal is in the works, however, according to Weisner
and DeMann, which will allow the group to do two specials a
year for the next two years, a situation which they consider
ideal.

All of these activities should go a long way towards dispell-
ing any lingering public image that smacks of “‘bubblegum,’
a tag the group was stuck with, according to Tito, ‘‘Mostly be-
cause of the age of the group, and because we said ‘ABC’ in a
song.” The process of proving themselves on this new level
undoubtedly moved a long way with the new creative freedom
they were offered when moving to CBS. They are frank about
the reasons for the move. Tito explains, ‘““When a group’s con-
tract runs out, they negotiate better deals. Our contract at Mo-
town wasn’'t up to par compared with other groups of our
status at the time, so we felt that it was time for us to either
get a better contract or move on. The company that came up
with the best deal was CBS. More freedom had a lot to do with
it, our own publishing, writing, producing. That's what we
were looking for, and CBS gave it to us.”

So moving on became the necessity, and unhappily entailed
the splitting of one brother from the group, Jermaine, who
had married Barry Gordy's daughter, to pursue a solo career
at Motown. Considering the tightness of the family, it could
not have been an easy move. However, the group emphasizes
that the decision was a business one, and Jermaine remains
close to his brothers. As Weisner explains, “You are dealing
with family. Anything that involves a family member such as
that is a touchy situation. Everybody made their own personal
choices, trying not to intermingle their personal lives with the
business aspects.”

As for the present period of transition, Weisner sum-
marizes: “‘It's a constant situation of proving yourself to the
industry and to other people that you can write, you can pro-
duce, and it goes beyond an ego standpoint. Yes, you cannot
complain about the success you’ve had in the past where
you've had other people write and produce your product. But |
guess everyone matures to an age where they in turn can also
do the same, and that’s the transition that the group is going
through right now.”

In moving into their second decade as one of the world’s
most successful recording and performing acts, with every
member still under 30, chances are the ‘‘transition’’ will prove
to be a booster rocket to new levels of success. With the expe-
rience of veterans and the energies of youth, the Jacksons
“Destiny’’ should be manifest.

Billboard

CREDITS
Editor: Earl Paige; Assistant Editor: Susan Peterson; Art Direction:
Dan Chapman; Special Thanks: Joe X. Price, Ed Strait, Steve
Manning, Joe Jackson, Ron Weisner, Freddie DeMann.
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Quincy Jones:

“In a family situation,
you're dealing with kids
that come from the same
mother and father. You
know, it's in the genes.

melt together has a
unique quality because
their voices all have a cer-
tain element in common
... like in the tone and
texture. It's like Aretha
(Franklin). When she's
singing she sounds like her father preaching and when her
son Clarence sings, it sounds a whole lot like Aretha.

“And then also you're dealing with a situation where
they’ve been doing it together since they were babies. It’s like
when George and Louis (the Brothers Johnson) play together.
They get a sound that compliments each other very strongly
because they've been playing together all their lives. And that
kind of thing goes a lot deeper than cats that have been play-
ing together for just a few years.

“'In the case of the Jacksons, there’s a whole lot of hard
work and a whole lot of talent. All of that is augmented by the
fact that they’ve been performing together all their lives in all
kinds of facets of the business. You know, like tv, records,
Vegas. ...

“It's that kind of thing that really shows up when you take a
kid like Michael, give him his first film role and he performs
like a 20-year vet. His performance in ‘The Wiz’ is just mind-
boggling even for an oldtimer, let alone someone who's taking
his first shot at film!"

Gladys Knight:

“We go back a really
long ways. I'm talking
about our theatre days,
you know, when the Jack-
sons used to come up to
the Regal Theatre in Chi-
cago. | remember Mi-
chael's legs weren’t long
enough to reach the floor
when he was sitting
down. That was '65 or

Westlake
Audio

6311 WILSHIRE BLVD., LOS ANGELES, CA 90048 (213) 655-0303
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Congratulations

to the Jacksons

on their way up

the chart from
“The Gold Record People”
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“Anyway, Joe used to
come around and talk to me and Taylor Cox—he was our man-
ager at the time. Weli, one night they had a talent show at the
theatre and | told Joe we were going to get somebody out
there to see them. So they went on and everybody loved them,
and next thing | know—big headlines—‘Diana Ross discovers
the Jackson Five!" Hey, great, that's all well and good, as long
as they were discovered, you know what | mean?

"“No matter what kind of change there is voice-wise, you'll
know how to apply it and go with it. As far as I'm concerned
Michael still sings as beautiful as ever. He will learn as he gets
older that the older you get, the more appreciated your talent
isintheindustry. . . and | can see the Jacksons doing exactly
that.”

Jermaine Jackson:

“Ten years ago, a seed
was planted in the earth.
And from this seed grew
five young men with a
sound and style of music
that blossomed all over
the world, and being part
of that success makes me
very proud to say that my
brothers are the greatest.
May God bless them all
and their success that
shines all over the worid."”

Stevie Wonder:

It has taken some
people quite a few years
and millions of pop hit
records to realize what |
knew and felt from the
very beginning. The Jack-
sons have been and con-
tinue to be the most tal-
ented family in the history
of show business.”

The way the tneir voices .
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Above, the Jackscas headlined 2 1976 benefit for the Congressional Black Causus. Pictured from left are
CBS’s Bruce Lundvall, Epic’s Jim Tyrreli, Johnny Taylor, Reverend Jesse Jackson, Joe and Michael. Be-
low, the Jacksons are awarded the NAACP Image Award.

Roots Image Award—presented to the Jackson Family for Out-

standing Achievements Worldwide

The National Urban League Guild—Michael Jackson—Famous

Young Men

Billboard 1972—Michael Jackson—Top Single Artist
Billboard 1972—Michael Jackson—Top Singles Male Vocalist

The National Academy of Recording Arts & Sciences—Best
Rhythm and Blues Vocals-Jackson 5, 1974

Sixteen and Spec Magazine—Jackson 5 Best Group of the Year

1970

Sixteen and Spec Magazine—Best Singie of the Year (“I'll Be

There”) 1970

Sixteen and Spec Magazine (11th Annual Gold Star Award)
Jackson 5, Most Popular Group 1972

Sixteen and Spec Magazine (11th Annual Gold Star Award)—
Best Single of the Year (‘‘Rockin’ Robin'") 1972

Sixteen and Spec Magazine (11th Annual Gold Star Award)—

Best Singer Michael Jackson, 1972

Award of Merit—Presented to the Jackson 5 for Qutstanding

Achievement

NAACP 1971—Best Male Vocal Group of the Year

NAACP 1970—Best Singing Group of the Year

Black Caucus 1975—Honorary Members

NAACP Image Award 1972—Recording Industry Male Vocal

Group of the Year

The American Society of Composers, Authors & Publishers—to
Michael Jackson for ““Got To Be there”

Key to City of Gary Indiana—presented to the Jackson 5 by
Mayor Richard Gordon Hatcher 1971

The Organization of African Unity—For Strengthening

AfroAmericans, 1974

Family Achievement Award—for Outstanding Family Act
Key to City of Buffalo, New York—presented by Mayor Stanley

M. Makowski 1974-1977

Key to City of Philadeiphia—presented by Mayor James H. Tate
National Academy of Arts & Sciences—Jackson 5, Group of the

Year

Gold Singles:

| Want You Back

Mama’s Pearl

Sugar Daddy

Corner Of The Sky

| Wanna Be Where You
Are

I’ll Be There

Never Can Say
Goodbye

GotToBe There

advoaliig 8/61 ‘8L 4IGWIAON

Rockin’ Robin
Enjoy Yourself

Gold Albums:

Goin’ Back To Indiana
Diana Ross Presents

Jackson 5 Christmas The Jacksons 5
Album The Jacksons

Ben

Dancin’ Machine Platinum Singles:

Jackson 5 Greatest ABC

Hits Love You Save
ABC | Found That Girl
Jackson 5 Anthology Ben

Randy and Jackie (above) accept a Grammy from Lou Rawls, at left. Below,
gold record status for ‘‘Moving Violation” found the Jacksons receiving

awards in Manila.

%]

Cgorete®

Looking Thru The Daddy’s Home
Window Dancin’ Machine
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Discos

Weekday Fever: Creative young dancers from Cleveland’s daily disco variey

show, “Weekday Fever,” do their version of the ‘“Coffee Grinder,”

disco’s lat-

est dance craze, as the show is taped for airing on WGCY-TV.

Cleveland: Disco TV 5 Days a Week

By ROBERT FORD JR.

NEW YORK-—Cleveland is re-
portedly the first city in the country
to have a five-day-a-week locally
produced television show devoted
entirely to disco.

The show is called “Weekday Fe-
ver” and airs from 4 p.m. to 5 p.m.
each afternoon on channel 3,
WGCY-TV, a station owned and
operated by NBC.

“Weekday Fever” is hosted by
Tim Byrd, a DJ from WGCL-FM
and features Nanci Glass, who trav-
els the country reporting on disco
life styles. A week of shows is taped

every Saturday at Night Moves, a
popular Cleveland club.

At least once a week “Weekday
Fever” airs in its entirety, the syndi-
cated “Disco Magic” show as part of
its program. The show, which has
been on the air since Sept. 18, also
features local talent as well as major
disco acts, such as Eddie Kendricks,
Karen Young, Switch, Village
People, Loleatta Holloway, Double
Exposure and the Love Committee.
Dance tips and disco gossip are also
prominent parts of every “Weekday
Fever” show.

U.S. Govt. Invests
$750,000 Into Club

By BORIS WEINTRAUB

WASHINGTON—If there was
any doubt remaining that discos are
here to stay. they have been dis-
pelled in about as official a fashion
as can be:

There now is a disco operating in
a government building here in the
nation’s capital, on which the gov-
ernment reportedly spent $750.000
to put it and some associated oper-
ations in business.

The disco is called The Buck Stops
Here, an appropriate title consid-
ering thatitislocated in the building
in downtown Washington that
houses the Federal Home Loan
Bank Board. It is in operation a mere
two blocks from the White House.

Government officials hasten to
point out that The Buck Stops Here
is not only a disco. But, in the late
night hours, it definitely is.

Mike O'Harro, operator of the
popular Tramps disco in George-
town was called in by local restau-
rant entrepeneur Anthony Greeo to
formulate the plans for The Buck
Stops Here.

Greco won a contract two years
ago to operate an employe cafeteria
with his new club being located in
what had been the cafeteria in the
basement.

O’Harro says the new operation
will be a “total concept” place. [t will

(Continued on page 53)
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Old N.J. lvystone Inn Converted

PENNSAUKEN, N.J.—Emerald
City, the former 2,000-seat Latin Ca-
sino in nearby Cherry Hill, has not
yet completed the finishing touches
for its conversion to a giant disco-
theque, but already heavy competi-
tion is looming on the horizon.

Last week the owners of the
former Ivystone Inn which went
bankrupt in 1977 and has been re-
named the Regency Motor Inn an-
nounced that they are converting the
hotel’s 20,000 square foot ballroom
into a disco jo be called the Regency.

Carl Botzenhardt, night club and
motel operator of Wildwood, a
South Jersey summer resort, is open-
ing the disco and a Top-of-the-
Stones restaurant on another floor,
under an agreement with the Fed-
eral Bankruptcy Court in Camden,
N.J.

In April of this year, Botzenhardt
advanced a $100,000 non-re-
fundable desposit and took an op-
tion, valid until April 1979 to buy
the inn.

If he exercises the option to buy,

he must pay the balance of an
agreed selling price of $1.9 million.
While the original deadline still
stands, the bankruptcy court has
granted him permission to open the
restaurant and the disco without ac-
tually buying the inn.

A crew has already started work
on refurbishing the huge ballroom.
The new disco, complete with
plexiglass dance floor, a bubble ma-
chine and special lighting and up-
graded sound system, is scheduled to
be ready for a Wednesday (15)
opening. Michael McDonald, who
was at Botzenhardt’s club in Wild-
wood will manage the new disco.

McDonald says that the new club
will maintain a moderate dress code.
Its main feature will be continuous
live music. “We will be bringing in
disco groups with name value,”
states McDonald.

Bands will alternate with each
other to provide the dancers with
non-stop music. The c¢lub’s
enormous dance floor can accom-
modate up to 900.

gmomers v DILLARD & BOYCE s é
g‘NasthIe ProducerSr
Scormg In Top 10

NASHVILLE—The production
team of Dillard and Boyce is making
a mark in the disco field. The duo
has five chart records to its credit, in-
cluding the first top 10 single disco
single from this market. There are
also separate management and pro-
duction companies, three publishing
affiliates and an in-house rhythm
section to back up its signed artists.

Since combining talents less than
two years ago to form their own
business organization, Moses Dil-
lard, president of the parent com-
pany, Moses Dillard Enterprises,
and Jesse Boyce, vice president and
a&r director, have achieved national
chart status for three of their acts.

“Come On Dance Dance” by the
Saturday Night Band soared to the
number two position on Billboard’s
Top 40 Disco Action chart, and the
Constellation Orchestra’s “Perfect
Love Affair” reached the number
nine slot on the same chart. “We Fell
In Love While Dancing” by Bill
Brandon hit the Hot Soul Singles
chart at Number 30, while showing
up on the Hot 100 list as number 80.

Additionally, the Saturday Night
Band’s album, “Come On Dance
Dance,” from which the single was
taken, checked in at number 125 on
the Top LPs & Tapes chart.

“Our objective,” says Dillard, “is
to accomplish the same thing in
Nashville that Gamble-HufTf did so
successfully in Philadelphia, that
Barry Gordy did with Motown and
that Phil Walden has done in Ma-
con.”

The Saturday Night Band and the
Constellation Orchestra, both con-
cept disco projects, were created by
Dillard and Boyce in conjunction

Hartman Switches

LOS ANGELES—Singer Dan
Hartman, who wrote and sang Ed-
gar Winter Group’s “Free Ride” hit
in 1973, has entered the disco field
with his new single, “Instant Re-
play.” Mixed in Philadelphia at
Sigma Sound Studios with Tom
Moulton, the song is indicative of
the other material on his forthcom-
ing “Instant Replay” LP.

wWwWWw.americanradiohistorv.com

By KIP KIRBY

with their five-album-a-year deal
with Prelude Records in New York.

The association, which Dillard
and Boyce call “very close, with a
free-flowing exchange of ideas.”
came about when Dillard took
demos he had cut on various artists

to New York to shop them, deter- |

mined not to return to Nashville un-
til he had at least one major record-
ing deal.

He met with Marv Schlacter. pres-
ident of Prelude Records the night
before an electrical blackout, and
“when the lights came back on the

(Continued on page 58)

Emerald City, a project of Charles
and Dallas Gerson, was originally
scheduled for an October opening.
That date has since been changed
twice. The Gersons also operated the
Latin Casino theatre/restaurant.
They plan on using live talent in the
disco only for one-nighters on spe-
cial occasions.

The feature attraction of the room
will be its elaborate sound system ca-
pable of producing up to 5,000 watts
of power. The system, installed by
Richard Long & Associates of New
York, includes amplifiers by BGW,
Crown and HH Electronics, equal-
izers by UREI, electronic crossovers
with variable gain in sub-bass and
tweeters designed and manufac-
tured by Long, and tape recorder by
Technics. The entire speaker system
is being custom-designed by Long
using state-of-the-art components.

The sound system will be comple-
mented by a light show designed by
Robert Lobi and George Heyward
of Design Circuit, New York.

Meanwhile, Botzenhardt is not
entirely new to the Pennsauken area.
He was a partner in the Penalty Box
11, a former rock emporium catering
to teenagers.

DISCO

IMPORTS & U.S.

Retail - DJ &
MAIL ORDER SERVICE

Call or Write us—We have the fastest serv-
ice. best stock and cheapest retail price on
imports. Send for our FREE listings of Im-
ports, 12 Discs, and U.S. Records.

We also have 10,000 Oldies in Stock. Send
$2.00 for catalog, deductible against first
order.

DISCO—DISC

71-59 Austin SL.. Forest Hills, NY 11375
(212} 261-6690—20 Minutes from Manhatian

ALL ORDERS ARE SHIPPED IMMEDIATELY—WE
GIVE PERSONAL ATTENTION TO YOUR NEEDS-—
WE HAVE THE BEST PRICES—TRY us. YOU'LL
NEVER NEED ANYONE ELSE—ASK FOR DJ SPE-
CIAL DISCOUNT & AUTOMATIC MAILING.

LIGHT YEARS AHEAD

° THE L-8000 MEMORY LIGHTING CONTRQLLE‘RT' 3

*Biliboard's selection as

“The Best Disco lughhng Product of The Yean”

The winner of Billboard's most prestigious disco
lighting award, the L-8000 is the first disco light-
ing controller with a pre-programmable memory.
The L-8000 is used extensively in top Discos
throughout the country like New York's Xenon
and Montreal's newest Twelve 34.

The L-8000 features: Thirty-two 16 step programs
in its memory. Eight channel, 1200W per channel. Unique
throb control, LED indicators. Music sensitivity controls in
three modes. All solid state, Audio Fully Isolated. Built-in
zoner for matrix operation. Remote power supply for

maximum safety.

Litelab Disco Systems are sold thru Litelab dealers exclusively

U

DISCOTHEQUE UGHTING DESIGNER TO:
SEwroryiGED)
S HEEVERS—

For the dealer nearest you call or write: Litelab Corporation

76 Ninth Ave.

New York, N.Y. 10011 212-675-4357

Branch offices: Buffalo, N.Y. 716-549-5544
Boston,Mass.617-787-0033; Los Angeles,Ca.213-268-4744

47

advodig ‘8/61 ‘8L HIAWIAON


www.americanradiohistory.com

ATLANTA

This Week

1

2

3
4

-~ o o>

| LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Brigges—Polydor (LP/12-inch}

MAC ARTHUR PARK SUITE—Donna Summer—
Casablanca (LP)

INSTANT REPLAY-Dan Hartman—Blue Shy (12-inch)

AINT THAT ENOUGH FOR YOU-John Davis & the
Monster Orchestra—SAM (LP/12-inch)

DANCIN' IN MY FEET-Laura Taylor—TK (12-inch)
VICTIM--Candi Staton—Wamer Bros. (LP/12-inch)

SHAKE YOUR GROOVE THING—Peaches & Herb—
Polydor (LP/12-inch)

LE FREAK~Chic—Atiantic (12-inch)

YOU MAKE ME FEEL (MIGHTY REAL)/DANCE (DISCO
BEAT)-Sylvester—Fantasy (LP/12-inch)

KEEP ON JUMPIN'—all cuts—Musique—Prelude (LP/
12-inch)

| WLL SURMIVE/SUBSTITUTE~Gloria Gaynor—Polydor
(12-inch)

YOU STEPPED INTO MY LIFE—Melba Moore—Epic
(LP/12-inch)

CRUISIN'—all cuts—Village People—Casablanca (LP)
SINNER MAN-—Sarah Dash—Kirshner (LP/12-inch)

YOUR SWEETNESS IS MY WEAKNESS—Barry White—
20th Century (LP/12-inch)

BALT./WASHINGTON

This Week

1

2
3

4

1)

15

1
2
3

NOVEMBER 18, 1978, BILLBOARD

4

This
1

2

14
15

MAC ARTHUR PARK SUTE-Donna Summer—
Casablanca (LP)

LE FREAK—Chic—Atlantic (12-inch)

ANNT THAT ENOUGH FOR YOU-John Davis & the
Monster Orchestra—SAM (LP/12-inch)

I A MAN—Macho—Prelude (LP/12-inch)

| LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bridges—Polydor (LP/12-inch)

KEEP OM JUMPIN'-all cuts—Musique—Prelude (LP/
12-inch)

MY CLAIM TO FAME/TRUE LOVE IS MY DESTINY—
James Wells—AV) (LP)

WORKIN' & SLAVIN' (I NEED LOVE)—Midnight
Rhythm —Atlantic (12-inch)

INSTANT REPLAY—Dan Hartman—Blue Shy (12-inch}

DANCIN' IN MY FEET-Laura Taylor—TK (12-inch)

QUEEN OF THE MGHT—all cuts—Loleatta Holloway—
Gold Mind (LP/12-inch}

OUR MS. BROONS—all cuts—Patti Brooks—Casablanca
(L5}

BAISE MOI (KISS ME)—Pam Todd & Gold Bullion
Band—Channel (12-inch)

OOIN' THE BEST THAT | CAN—Bettye LaVette—West
End (12-inch) (Remix)

STAR CRUISER-all cuts—Gregg Diamond—Marlin (TK)
LP)

BOSTON

LE FREAK—Chic—Atlantic (12-inch)

INSTANT REPLAY—Dan Hartman—Blue Sky (12-inch)

MAC ARTHUR PARK SUITE-Donna Summer—
Casablanca (LP)

VICTIM—Candi Staton—Warner Bros. (LP/12-inch)

YOUR SWEETNESS S MY WEAKNESS—Barry White—
20th Century (LP/12-inch)

| LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bridges—Polydor (LP/12-inch)}

AINT THAT ENOUGH FOR YOU~—John Davis & the
Monster Orchestra—SAM (LP/12-inch)

ONE NATION UNDER A GROOVE-Funkadelic—Warner
Bros. (LP/12-inch}

A LITTLE LOVIN' (KEEPS THE DOCTOR AWAY)-The
Raes—A&M (12-inch) (Import)

SHAKE YOUR GROOVE THING—Peaches & Herb—
Potydor (LP/12-inch)

JE SUIS MUSIC/LOOK FOR LOVE—Cerrone—Cotillion
(LP)

KEEP ON JUMPIN'~ali cuts—Musique—Prelude (LP/
12-inch)

DANCIN' IN MY FEET-Laura Taylor—TK (12-inch)

YOU STEPPED INTO MY LIFE—Melba Moore—Epic
(LP/12-inch)

HOT BUTTERFLY~all cuts—Bionic Boogie—Polydor
LP)

This Week

CHICAGO

Week
MAC ARTHUR PARK SUITE-Donna Summer—
Casablanca (LP)

| LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bridges—Polydor (LP/12-inch)

LE FREAK—Chic—Atlantic (12-inch)

AIN'T THAT ENOUGH FOR YOU—John Davis & the
Monster Orchestra—SAM (LP/12-inch)

INSTANT REPLAY-Dan Hartman—Blue Sky (12-inch)

KEEP ON JUMPIN'-ail cuts—Musique—Prelude (LP/
12-inch)

OANCIN IN MY FEET—Laura Taylor—TK (12-inch)

CRUISIN'~all cuts—Village People—Casablanca (LP)

A UTTLE LOVIN' (KEEPS THE OOCTOR AWAY)—The
Raes—A&M (12-inch) (Import)

SHAKE YOUR GROOVE THING—Peaches & Herb—
Polydor (LP/12-inch)

SUPERSTAR/GO FOR THE MONEY—Bob McGilpin—
Butterfly (12-inch) (Remix)

YOU STEPPEO INTO MY LIFE—Melba Moore—Epic
(LP/12-inch)

JE SUIS MUSIC/LOOK FOR LOYE—Cerrone—Cotillion
(LP)

BURNIN'—Carol Douglas—Midsong (LP)

WORKIN' & SLAVIN' (LOOK FOR LOVE)—Midnight
Rhythm—Atlantic (12-inch)

DALLAS/HOUSTON

This Week

1

10

1

13

1)

15

| LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bridges—Potydor (LP/12-inch)

INSTANT REPLAY—Dan Hartman—Blue Sy (12-inch)

LE FREAK—Chic—Atlantic (12-inch)

AINT THAT ENOUGH FOR YOU—John Davis & the
Monster Orchestra—SAM (LP/12-inch)

MAC ARTHUR PARN SUITE~Donna Summer—
Casablanca (LP)

YOU STEPPED INTO MY LIFE—Melba Moore—Epic
(LP/12-inch)

KEEP ON JUMPIN'—all cuts—Musique—Prelude (LP/
12-inch)

CRUISIN -2kt cuts—Village People—Casablanca (LP)

JUNGLE D)—Kikrokos—Polydor (LP)

SHAKE YOUR GROOVE THING—Peaches & Herb—
Polydor (LP/12-inch)

YOUR SWEETNESS IS MY WEAKNESS—Barry White—
20th Century (LP/12-inch)

I'M A MAN—Macho—Prelude (LP/12-inch)

BEAUTIFUL BEND—all cwts—Boris Midney—Marlin
(TK) (LP)

STANDING IN THE SHADOWS OF LOVE—Fever—
Fantasy (12-inch)

LOVE DISCO STYLE/PLUG ME TO DEATH -Erotic
Drum Band—Prism (LP)

DETROIT

This Week

1

2

3

MAC ARTHUR PARK SUMTE—Donna Summer—
Casablanca ¢LP)

QUEEN OF THE NIGHT—al cuts—Loleatta Holloway—
Gold Mind (LP/12 inch)

WORKIN & SLAVIN' (I NEED LOYE)-Midnight
Rhythm—Atiantic (12-inch)

INSTANT REPLAY—0an Hartman—Biue Shy (12-inch)

5 1 LOVE THE MIGHTLIFE (DISCO ROUND)—Alicia

Bridges—Polydor (LP/12-inch)

MY CLAIM TO FAME/TRUE LOVE IS MY DESTINY—
James Wells—AVI (LP)

SHAKE YOU GROOVE THING—Peaches & Herb—
Polydor (LP/12-inch}

LE FREAK-Chic—Atlantic (12-inch}

HOT BUTTERFLY-all cuts—Bionic Boogie—Polydor
LP}

OUR MS. BROOKS—all cuts—Patti Brooks—Casablanca
(LP)

DONT HOLD BACK/I CAN TELL—Chanson—Ariola (LP/
12-inch)

DANCIN' IN MY FEET—Laura Taylor—TK (12-inch)

SINNER MAN-Sara Dash— Kirshner (LP/12-inch}

YOU STEPPED INTO MY LIFE—Melba Moore—Epic
(LP/12-inch)

NEED TO KNOW YOU BETTER-Finished Touch—
Motown (LP/12-inch)

LOS ANGELES

This Week

1

2

3

MAC ARTHUR PARK SUITE--Donna Summer—
Casablanca (LP)

| LOVE THE NIGHTLIFE (DISCO ROUNO)-Alicia
Bridges—Polydor (LP/12-inch)

AIN'T THAT ENOUGH FOR YOU—John Davis & the
Monster Orchestra—SAM (LP/12-inch)

SHAKE YOUR GROOVE THING—Peaches & Herb—
Polydor (LP/12-inch)

WORKIN' & SLAVIN' (# NEED LOVE)—Midnight
Rhythm—Atlantic (12-tnch)

LE FREAK—Chic—Atlantic (12-inch)
INSTANT REPLAY—Dan Hartman—Blue Shky (12-inch)

MY CLAIM TO FAME/TRUE LOVE IS MY DESTINY-
James Wells—AVI (LP)

SHOOT ME WITH YOU LOVE—Tasha Thomas—Atlantic
(12-inch)

OUR MS. BROOKS—all cuts—Patti Brooks—Casablanca
(LP)

COMTACT—Edwin Starr—20th Century (12-inch)
SINNER MAN-Sara Dash—Kirshner (12-inch)
CRUISIN'-alt cuts—Village People—Casablanca (LP)
HOLD YOUR HORSES—First Choice—Salsoul (12-inch)

HOT BUTTERFLY—all cuts—Bionic Boogie—Polydor
(LP)

-MIAMI

This Week

1

2

| LOVE THE NIGHTLIFE (0i1SCO ROUND)-Alicia
Bridges—Polydor (LP/12-inch)

MAC ARTHUR PARX SUITE—Donna Summer—
Casablanca (LP)

LE FREAK—Chic—Atlantic (12-inch)

INSTANT REPLAY-Dan Hartman-—Atlantic (12-inch) <

AINT THAT ENOUGH FOR YOU-John Davis & the
Monster Orchestra—SAM (LP/12-inch)

KEEP ON JUMPIN'—all cuts—Musique—Prelude (LP/
12-inch)

JE SUIS MUSIC/LOOK FOR LOVE—Cermoe— Cotillion
(LP)

YOU STEPPED INTO MY LIFE-Melba Moore—Epic
{LP/12-inch)

SHAKE YOUR GROOVE THING—Peaches & Herb—
Polydor (LP/12-inch)

I'M A MAN—Macho—Prelude (LP/12-inch)

WORKIN' & SLAVIN' () NEEO LOVE)—Midnight
Rhythm —Atlantic (12-inch)

DOIN' THE BEST THAT | CAN—Bettye LaVeite—West
End (12-inch) (Remix)

CRUISIN'—all cuts—Village People—Casablanca (LP)

BEAUTIFUL BEND-all cuts—Boris Midney—Casablanca
(4]

YOU MAKE ME FEEL (MIGHTY REAL)/DANCE (DiSCO
HEAT)—Sylvester—Fantasy (LP/12-inch)

NEW ORLEANS

This Week

1
2
3

4

CRUISIN'—all cuts—Village People~Casablanca (LP)

LE FREAK-Chic—Atlantic (12-inch)

A LITTLE LOVIN' (KEEPS THE DOCTOR AWAY)—The
Raes—A&M (12-inch) (Import)

MAC ARTHUR PARK SUITE-Donna Summer—
Casablanca (LP)

1 LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bridges—Polydor (LP/12-inch)

AINT THAT ENOUGH FOR YOU—Joha Davis & the
Monster Orchestra—SAM (LP/12-inch)

STANDING IN THE SHADOWS OF LOVE—Fever—
Fantasy (12-inch)

JUNGLE D)—Kikrokos—Potydor (LP)

I'M A MAN—Macho—Prelude (LP/12-inch)

JE SUIS MUSIC/LOOK FOR LOVE—Cermoe—Cotillion

WORKIN & SLAVIN' (1 NEED LOVE)—Midnight
Rhythm—Atlantic (12-inch}

DOIN' THE BEST THAT | CAN-—Bettye LaVette—West
End (12-inch)

MY CLAIM TO FAME/TRUE LOVE IS MY DESTINY—
James Wells—AVi (LP)

GIVING UP, GIVING IN/THE RUNNER-Three Oegrees—
Kiola (LP/12-inch)

SHAKE YOUR GROOVE THING—Peaches & Herb—
Polydor (LP/ 12-inch)

NEW YORK

This Week

1

2

3

14
15

MAC ARTHUR PARK SUITE—Donna Summer—
Casablanca (LP)

| LOVE THE MIGHTLIFE (DISCO ROUND)-Alicia
Bridges—Potydor (LP/12-inch)

MY CLAIM TO FAME/TRUE LOVE IS MY DESTINY—
James Wells—Avi (LP)

WORKIN' & SLAVIN’ (I NEED LOVE)—Midnight
Rhythm—Atlantic (12-inch}

YOU STEPPED INTO MY LIFE-Melba Moore—~Epic
(LP/12-inch}

NNT THAT ENOUGH FOR YOU-John Davis & the
Monster Orchestra—SAM (LP/12-inch)

INSTANT REPLAY—Dan Hartman—Blue Shy (12-inch)

SHOOT ME WITH YOUR LOVE—-Tasha Thomas—Atlantic
(12-inch)

A LITTLE LOVIN' (KEEPS THE DOCTOR AWAY)—The
Raes—A&M (12-inch) (Import)

JE SUIS MUSIC/LOOK FOR LOVE—Cerrone—Cotillion
(LP)

BEAUTIFUL BEND-ali cuts—Boris Midney—Marlin
Tk} (LP)

KEEP ON JUMPtN—-ali cuts—Musique—Prelude (LP/
12-inch)

STAR CRUISER-al! cuts—Gregg Diamond—Marlin (TK)
(]

SINNER MAN-Sara Dash—Krishner (LP/12-inch)

GIVING UP, GIVING IN/THE RUNNER-Three Degrees—
Ariola (LP/12-inch)

PHILADELPHIA

This Week

1
2

3

10

1

YOU STEPPED INTO MY LIFE-Melba Moore—Epic
(LP/12-inch)

SHAKE YOUR GROOVE THING—Peaches & Herb—Epic
(LP/12-inch)

LE FREAK—Chic—Atlantic (12-inch)

MAC ARTHUR PARK SUITE-Donna Summer—
Casablanca (LP)

FREE ME FROM MY FREEDOM—Bonnie Pointer—
Motown (45)

MY CLAIM TO FAME/TRUE LOVE IS MY DESTINY—
James Wells—AVI (LP)

DOIN' THE BEST THAT | CAN—Bettye LaVette—West
€End (12-inch) (Remix)

NNT THAT ENOUGH FOR YOU—-John Davis & the
Monster Orchestra—SAM (LP/12-inch)

WORKIN' & SLAVIN' (I NEED LOYE)-Midnight
Rhythm—Atlantic (12-inch)

| LOVE THE NIGHTLIFE (DISCO ROUND)—Alicia
Bridges—Potydor (LP/12-inch)

LOVE DISCO STYLE/PLUG ME TO DEATH-Erotic
Drum Band—Prism (LP)

#1 DEE JAY/SUPER JOCK/BIO-RHYTHMS—Goody
Goody—Atlantic (LP/12-inch)

JE SUIS MUSIC/LOOK FOR LOVE—Cerrone—Cotillion
(LP)

BRING ON THE BOYS—Karen Young—West End (LP/
12-inch)

NEVER LET GO-Eastbound Expressway—AV} (12-inch)

PHOENIX

This Week

1

2
3

13
u
15

MAC ARTHUR PARK SUITE—Donna Summer—
Casablanca (LP)

LE FREAK-Chic—Atlantic (12-inch)

STANDING IN THE SHADOWS OF LOVE/FIRE/THE
LETTER—Deborah Washington—Ariola (LP/12-
inch)

CRUISIN'-all cuts—Village People—Casablanca (LP)

MY CLAIM TO FAME/TRUE LOVE IS MY DESTINY—
James Wells—AVl (LP)

QUEEN OF THE NIGHT—all cuts—Loleatta Holloway—
Gold Mind (LP/12-inch)

| LOVE THE NIGHTLIFE (0ISCO ROUNO)—Alicia
Bridges—Polydor (LP/12-inch)

GIVING UP, GIVING IN/THE RUNNER-Three Degrees—
Ariola (LP/12-inch)

OUR MS. BROOKS—all cuts—Patti Brooks—Casablanca

P

YOU STEPPED INTO MY LFE—Melba Moore—Epic
(LP/12-inch)

MR DJ, YOU KNOW HOW TO MAKE ME OANCE-The
Glass Family—JDC Records (LP)

NEW YORK IS MY KIND OF TOWN/THE GREATEST
SHOW ON EARTH—Metropolis—Salsoul (LP/12-
inch)

A LITTLE LOVIN' (KEEPS THE OOCTOR AWAY)-The
Raes—A&M (12-inch) (Import)

SHAKE YOUR GROOVE THING—Peaches & Herb—
Polydor (LP/12-inch)

STANDING iN THE SHAOOWS OF LOVE—Fever
(12-inch)

Fantasy

PITTSBURGH

This Week

1

2

3

10

1
12
13

14

15

MAC ARTHUR PARK SUITE-Donna Summer—
Casablanca (LP)

| LOVE THE MIGHTLIFE (DISCO ROUND)—Alicia
Bridges—Potydor (LP/12-inch)

LE FREAK—Chic—Atiantic (12-inch}
CRUISIN'—all cuts—Village People—Casablanca (LP}

A UTTLE LOVIN' (KEEPS THE DOCTOR AWAY)—The
Raes—A&M (12-inch) (Import)

LOVE DISCO STYLE/PLUG ME TO DEATH-Erotic
Drum Band—Prism (LP)

AINT THAT ENOUGH FOR YOU—John Davis & the
Monster Orchestra—~SAM (LP/12-inch)

JE SUIS MUSIC/LOOK FOR LOVE~Cerrone—Cotillion
(LP)

DANCIN' IN MY FEET—Laura Taylor—TK (12-inch)

SHAKE YOUR GROOVE THING—Peaches & Herb—
Polydor (LP/12-inch}

INSTANT REPLAY—Dan Hartman—8lue Shy (12-inch)
M A MAN--Macho—Prelude (LP/12-inch)

SHOOT ME WITH YOUR LOVE—Tasha Thomas—Atlantic
(12-inch)
STAR CRUISER-all cuts—Gregg Diamond—Marlin (TK)

KEEP ON JUMPIN'—all cuts—Musique—Prelude (LP/
1Z-inch)

SAN FRANCISCO

This Week

1

2

3

10

1

12
13

14
15

AIN'T THAT ENOUGH FOR YOU—John Oavis & the
Monster Orchestra—SAM (LP/12-inch)

MY CLAIM TO FAME/TRUE LOVE IS MY DESTINY—
James Wells—AVI (LP/12-inch)

| LOVE THE NIGHTLIFE (DISCO ROUND)—Alicia
Bridges—Potydor (LP/12-inch)

STAND/NG IN THE SHADOWS OF LOVE—Fever—
Fantasy (12-inch)

YOU STEPPED INTO MY LIFE—Melba Moore—Epic
(LP/12-inch)

SINNER MAN-Sara Dash—Krishner (LP/12-inch)

JE SULS MUSIC/LOOK FOR LOYE—Cerrone—Cotillion
(G7)]

JUNGLE D)—Kikrokos—Polydor (LP)

GIVING UP, GIVING IN/THE RUNNER—Three Degrees—
Adola (LP/12-inch)

SHAKE YOUR GROOVE THING—Peaches & Herb—
Polydor (LP/12-inch}

WORKIN' & SLAVIN' (I NEED LOVE)—Midnight
Rhythm—Atlantic (12-inch)

LE FREAK—Chic—Atlantic (12-inch}

HOT BUTTERFLY-all cuts—Bionic Boogie—Polydor
(LP)

DANCIN' IN MY FEET—Laura Taylor—TK {12-inch)

MR 0), YOU KNOW HOW TO MAKE ME OANCE-The
Glass Family—!DC Records (LP)

SEATTLE/WASHINGTON

This Week

1

2
3
4

LOVE DISCO STYLE/PLUG ME TO DEATH—Erotic
Drum Band—Prism (LP)

LE FREAK—Chic—Atlantic (12-inch)

CRUSIE —all cuts-Village People—Casablanca (LP)

GIVING UP, GIVING IN/THE RUNNER-Three Degrees—
Ariola (LP/12-inch)

MAC ARTHUR PARK SUITE--Donna Summer—
Casablanca (LP)

CHANGE—Zulema—Le Joint (London) (LP/12-inch)

DON'T HOLD BACK/) CAN TELL~Chanson—Ariola (LP/
12:inch)

OUR MS. BROOKS—all cuts—Patti Brooks—Casablanca
(Gy]

IRSTANT REPLAY-Dan Hartman—Blue Sky (12-inch)

STANDING IN THE SHADOWS OF LOVE/FIRE/ THE
LETTER—Deborah Washington—Ariola (LP/12-
inch)

YOU STEPPED INTO MY LIFE—-Melba Moore—Epic
(LP/12-inch)

DANCIN IN MY FEET—Laura Taylor—TK (12-inch)

| LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bridges—Polydor (LP/12-inch)

SHAKE YOUR GROOVE THING—Peaches & Herb—
Polydor (LP/12-inch)

STANDING IN THE SHADOWS OF LOVE—Fever—
Fantasy (12-inch)

MONTREAL

This Week

1
2

LET'S START THE DANCE—Bohanhon—Polydor (LP)

1 LOVE THE NIGHTLIFE-Alicia Bridges—Polydor (12-
inch)

LOVE DISCO STYLE-Erotic Drum Band—Drive (LP)

DANCE DISCO HEAT/YOU MAKE ME FEEL-Sylvester—
GRT (12-inch)

INSTANT REPLAY-Dan Hartman—CBS (12-inch)
GET OFF-Foxy—CBS (12-inch)

ME AND MYSELF—Ronnie Jones—London (12-inch)
MY CLAIM TO FAME—James Wells—Quality (LP)
M A MAN--Macho—Quality (12-inch)

GET READY FOR THE FUTURE~Winners—Quality (LP)
LOVE NOW HURT LATER—Ann Joy—Drive (12-inch)
LE FREAK—Chic—WEA™(12-inch)

BURNIN'—Carol Douglas—MCA (LP)

DANCIN' IN MY FEET—Laura Taylor—CBS (12-inch)
UTTLE LIVIN'=The Raes—A&M (12-inch)

Compiled by telephone from Disco D J Top Audience Response Playlists representing key discotheques in the 16 major U.S. Disco Actjon Markets.

National
Disco Action

Top 40

TITLE(S), ARTIST, LABEL

MAC ARTHUR PARK SUITE-Donna
Summer—Casablanca (LP)

LE FREAK=Chic—Atlantic (12-inch)

| LOVE THE NIGHTLIFE (DISCO
ROUND)-Alicia Bridges—Polydor
(LP/12-inch)

4 | AIN'T THAT ENOUGH FOR YOU=John

Davis & the Monster Orchestra—
SAM (LP/12-inch)

8 | CRUSIN'—aft cuts—Village People—
Casablanca (LP)

MY CLAIM TO FAME/TRUE LOVE IS MY
DESTINY-lames Wells—AVI (LP)

27 | SHAKE YOUR GROOVE THING—Peaches
& Herb—Polydor (LP/12-inch)

10 | YOU STEPPED INTO MY LIFE-Melba
Moore—Epic (LP/12-inch)

9 | DANCIN' IN MY FEET—Laura Taylor—TK
(12-inch)

11 | QUEEN OF THE NIGHT—all cuts—
Loleatta Holloway—Gold Mind (LP/
12-inch)

WORKIN' & SLAVIN’ () NEED LOVE)-
Midnight Rhythm—Atlantic (12-inch)

5 | INSTANT REPLAY-Dan Hartman—Blue
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Sky (12-inch)

13 | 13 | STANDING IN THE SHADOWS OF LOVE/
FIRE/THE LETTER-Deborah
Washington—Ariola (LP/12-inch)

14 | 6 | KEEP ON JUMPIN'-all cuts—Musique—

Prelude (LP/12-inch)

30 | JESUIS MUSIC/LOOK FOR LOVE-
Cerrone—Cotillion (LP)

19 | DON'THOLD BACK/I CAN TELL-
Chanson—Ariofa (LP/12-inch)

20 | YOUR SWEETNESS IS MY WEAKNESS—
Barry White—20th Century
(LP/12-inch)

AUTTLE LOVIN’ (KEEPS THE DOCTOR
AWAY)—-The Raes—A&M (12-inch)
(Import)

* 5

19 | 21 | STANDING IN THE SHADOWS OF LOVE-
Fever—Fantasy (12-inch)

20 | 17 | LOVE DISCO STYLE/PLUG ME TO
DEATH-Erotic Drum Band—
Prism (LP)

GIVING UP, GIVING IN/THE RUNNER—
Three Degrees—Ariola (LP/12-inch)

OUR MS. BROOKS—all cuts—Patti
Brooks—Casablanca (LP)

I'M A MAN—Macho—Prelude (LP)

NEW YORK IS MY KIND OF TOWN/THE
GREATEST SHOW ON EARTH-
Metropolis—Salsoul (LP/12-inch)

29 | JUNGLE DJ.—Kikrokos—Polydor (LP)

35 | SINNER MAN-Sara Dash—Kirshner
(LP/12-inch)

36 | DOIN' THE BEST THAT | CAN-Bettye
LaVette~West End (12-inch) (Remix)

37 | HOT BUTTERFLY~all cuts~ Bionic
Boogie—Polydor (LP)

14 | BEAUTIFUL BEND~all cuts—Boris
Midney—Marlin (TK) (LP)

24 | VICTIM—Candi Staton—Warner Bros.
(LP/12-inch)

ONE NATION UNDER A GROOVE-
Funkadelic—Warner Bros. (LP/12-
inch)

39 | SUBSTITUTE/I WILL SURVIVE-Gloria
Gaynor—Polydor (12-inch)

— | CONTACT=Edwin Starr—20th Century
(LP/12-inch}

34 | SHOOTMEWITH YOUR LOVE—-Tasha
Thomas—Atlantic (12-inch)

~ | HOLD YOUR HORSES—First Choice—
Salsoul (LP/12-inch}

— | BAISE MOI(KISS ME)—Pam Todd &
Gold Bullion Band—Channel (12-
inch)

STAR CRUISER-all cuts—Gregg
Diamond—Marlin (TK) (LP)

GET DOWN—Gene Chandler—20th
Century (LP/12-inch)

16 | MR.DJ, YOU KNOW HOW TO MAKE ME
DANCE—The Glass Family—1DC
Records (LP)

YOU MAKE ME FEEL (MIGHTY REAL)/
DANCE (DISCO HEAT)-Sylvester—
Fantasy (LP/12-inch)
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«STAR PERFORMERS: Stars are awarded on the National Disco Action Top
40 chart based on the following upward movement. 1-.‘{ Strong mcrease
n audience response/6-15 Upward movement of 3 positions/16-25 Up-
ward movement of 4 positions/26-40 Upward movement of & positions.
Previous weeks starred positions are maintained without a star it a prod-
uct is 1n 3 hoiding period. This will, in some cases. block out products
which would normally move up with a star. In such cases, product witl be
awacded a star without the required upward movement noted above.

Compiled from Top Audience Response
Records in the 15 U.S. regional lists.
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STEP UP THE PACE OF YOUR
~ HOLIDAY SALFES.

S‘I EIDIDIN’ O OUR EESCI SELLI NG PRDGRA MS

Today s Hottest DISCO Artists and Albums! STEPPIN' TO OUR DISCO STEPPIN'TO OUR RHYTHM
Proven Best-Selling R&B Artists and Albums! ° A National Media Blitz of Print and Radia! A National Blitz of Print and Radio!
Bigger Profits with Special Discounts! * Dealer Advertising for Print and Radio! Dealer Advertising Support for Print and Radio!
Exciting Across-the-Board Dealer Support! - Eye-catching, Sales-making In-Store Displays Eye-catching, Sales-making In-Store Displays
and Merchandising! and Merchandising!
* A Specially Produced Sampler LP, for In-Store
| play and Retail Contests!

You can feel the Power of the new Polydor. On Polydor and Sprmg Records & Tapes.

SCIEIDIDIN’ CID DUR DISBD

= — S—— - —
ALICIA BRIDGES PEACHES &'HERB Bionic Boogie
Features | Love The Nightlife Body Heat 2 HOT- Hot Butterﬂy
| Features: Shake Your Groove Thing Features: Cream, Chains, Hot Butterfly
GARDEN OF LOVE
Features- Got To Have Loving ~
PD 1-6162
DISCO’'S GREATEST HITS
Programmed as heard in the clubs
Special 2-record
compilation of great disco hits
Hlozia Baynos
2 [ : A
PD 1-6184 PD 1- 6171 PD-1-6180 PD-2-3007
ISAAC HAYES
" MIQUEL BROWN] | L A BION D A FISPAG HAYES JOE SIMON/LOVE VIERATIONS
S‘Fé\al(ﬂj(s)y}; 0(35,, L,(e)\ 2 Features Shaft II, Just The Way You Are, eatures:Love 2
Features: One for You One fcr Me Zeke The Freak :
-
PD-1-6183 PD-1-6164 _SP1:6720 - -
SCIEIDIDIN ’ CID D R RI CYCIHM
L - - o . B - - el
= — — — — —
| ISAAC HAYES
ROY AYERS/WAYNE HENDERSON | For The Sake Of Love
Features: Shaft Il, Just The Way You Are
Zeke The “reak
~
PD-1-6164
JOE SIMON/LOVE VIBRATIONS PEACHES & HERB | Joi/ qva: -0 a0 Al =4, 1§
[ Features: Love Vibration 2 HOT! | Fabiies: THi Golon € Eibiar
. Features: Shake Your Groove Thing |
1
-
SP 1-6720 B PD-1-6181 o - PD-1-6176
iv§° APOLYCRAM !:%CMPANY TED Write or call your local Polygram Distribution office for displays or other promotion items.

Drstributed by Polygram Dutnbution Ind
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BILLBOARD'S INTERNATIONAL
DISCO FORUM V

FEBRUARY 26-MARCH 1,1979
NEW YORK HIL'TON HOTEL
NEWYORK CI'TY

Billboard.
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'S A DISCO
EXPERIENCE!

Plan NOW-—register today—to attend BILLBOARD'S INTERNA-
TIONAL DISCO FORUM V, Februa-y 26-Marzch 1, 1979, at the New York
Hilton. Special earlybird rate if you send in ye.r registration now. (Note:
special low rate for disco d.j's.)

So muct will be happening that you samply can't afford to miss this
exciting, fact-filled and fun-sacked four-day ¢ sco learning experience.

Share profit-making ideas ar d problet-solving solutions to help
you leap ahead with the disco phenamenon 11979,

BILLBOARD'S INTERNATIONAL DESCO FORUM V is a front row
seat at the summit meeting of the disco indust-y. It's your opportunity to
participate, study and quastion the keaders, tendsetters and decision
makers. Be part of it and meet:

® The most talented disco d.j.s in tha worid.

= See the very latest in eguipment, lighting, visual effects, floors, fashion,
and everything new for discos.

= The most successful disco club owners, mznagers and franchisers.

= The top record company disco promotion e«perts.

= Disco promotion and marketing experts.

® Nationally recognized designers and techr cians in disco sound,
video, lightinc.

® The hottest recording stars, top label execttives, record producers.

Hot Topics

s Disco profitabllity; how to maximize itin a competitive marketplace

s Computerized lighting systems: worth the rwestment or a waste
of money?

® Positioning in the marketplace: tean disco «s. the 25-:0-35-year-old—
where's the greatest profit potential?

® Disco in the 1980s: will the boom burst or grow? (Experts will predict
disco's future.)

Plus many other timely, educational and protitable sessions. (Walch this
space for full agenda as it's developed!)

BILLBCARD'S INTERNATIONAL DISCO FORUM V will give you
every opportunity to grow in your own business. Bring vour knowledge,
experience and enthusiasm to Disco V to make it even bigger and better
than Disco IV.

Over 200 exhibitcrs—the largest andbest discc exhibit ever put
together for your benefit.

And it wan't be ali brain work. You'll redax with the top entertain-
ment acts in disco music today, apgearing livz. Dance to the iatest
hits—visit top New York discos (yes, we're arranging it for you).

BILLBOARD'S INTERNATIONAL DISCO FORUM V, February
26—-March 1,1€79, New York Hilton New Yoi< City.

it's your chance to leap ahead in the world of disco; there's no way
you can afford to sit this one out.

Mail your reservaticn today. Take advantage of the earlybird rate
now. (Disco Forum V recisirants have access to all Forum and exhibition
events.)

Improvements for Disco V:
* Larger and aquicker registration area.

* More support personnel to accommodate you.
* Larger disco room for presentation of live entertainment,
* Controlled chaos.

Mail your reservation form today! Contact:
DIANE KIRKLAND/NANCY FALK
Billboard's nternational Disco Forum V
90C0 Sunset Boulevard
Los Argeles, California 230069
Telephone: (213) 273-7040/Te=x: 69-8669

Billboard.

Mail completed form to:

DIANE KIRKLAND/NANCY FALK
Bilboard's international Disco Forum ¥
9000 Sunset 3ouJlevard

Los Angeles, Celifornia 90169

Please register me for Billboard’s international Disco Forum V at the
New York Hilton Hotel, February 26-March 1, 1979

Full payment vie check or money or2er must accompany this form in the
amount of (please check).

[J $250 EARLY BIRD RATE (before J=nuary 5, 1979) for the foliowing regis-
trant categorizs: Club Owners/Manmagers/Franchisers. Record Company
Personnel, Equipment Manufacture s, Exhibitors, Promotion and Market-
ing, Managers, Artists aad Radio F=-sonnel.

O $285 REGULAR RATE iafter January 5, 1979) 1or the above categories.
00 $210 for D'sco DJ's Disco Forum P=nelist, Students, Military, Spouses.

Name(s). - _ -
Company/Discc___

Address -

DISCO DOLLARS
AREYOURS!

Choice space goes fast, Reserve vour exhibit booth or sound ream
today for BILLBOARD’S INTERNATIONAL DISCO FORUM V. Doit now
and you'll get

Tha biggest audiece yet—a steady stream of solld prog=ects con
verging or t1e only worldwide disco marketplace under one rook You'll
talk and ssll face to face with:

Tha real decision makers in the $4 billion a year discothaq
industry:

® Discc Owners

» Discc Managers

sDJs

s Discc C ub Franchisers

» Discc: Chain Purchasing Agents

= Forgign Jisco Industry 3uyers and Purchasing Representativas
® Discc Szhool Consultants

= Disce E wtertainment ard Audio/Visual Distributors

= Disce Feod and Spirits Managers

Thay'll all be there because they can't afford to miss BILLBOARD'S
INTERNATIONAL DISCO FORUM V, February 26 through Maszh 1,1979,
New York Hilton, New York City.

Thay realize, as yau must, t's the only-way to get a jumpon the
industry that's fast becoming the art form of the late 1970s, the &isac
industry that's bracing Itself for truly phenomenal growth in 1978

BILLBOARD’S INTERNATIONAL DISCO FORUM V is settiig
aside for vou:

» Over 20C Exhibit Bootl's availatle; Easlly accessible on one level. All
exhibits are so arranged as to provide maximum viewing expasu-e, and
all are ¢ osely adjacentto the various meeting rooms. Tralfic patterns are
plannec so that every exhibit gets its share of attention.

= The entre 5th Floor (and a spedal area on the 2nd Floor) are 3eserved
for your individual Sound Rooms and Suites.

BILLBOARD'S INTERNATIONAL DISCO FORUM V. Ii's goingto 2e the
most spectacular conferance of its kind ever held. Meaty problem-solving
sess 018, spectacular entertainment, the ideal selling climate—t=at il only
happer for you if you're part of it.

Reserve your space NOW.

NOTE: Sorry, but all ex1ibitors must register separately for the Fcrum, if
sou can take the time away from selling to participate s many of
ne axciting evants!

For Exhibit Information, Contact:
FRED FAVATA/EXHIBIT MANAGER
Bitlboarc's Internationai Disco Forum V
EXPOCOM MANAGEMENT ASSOCIATES
115 New Canaan Avenue
No-walk, Cenneclicut 06850
Te ephone: (203) 846-3622

You may ¢large vour Disco Forum V Registration if you wish:
0O Master Chzrze 0O BankAmericard. Visa
O Diners Zius 0O Ame-ican Express

Credit Gard Nu~teer
Expiration Da"2 —
Signatue.__ - =

REGISTRATIONDOES NOT INCLUJE HOTEL* ACCOMMODATIONS OR AIRFARE.
Registrant substitutions may be made. A 10% cancellation fee will apply on any
cancellaticrs bedore February 5, 1¢79. Billboard must be notified, in writing, of any
cancellaticrs, a»d such notificatien must be received no later than February 5.
ABSOLUTELY NO REFUNDS AFTER THIS DATE.

Registe- MNow Registration at the door will be $25.00 higher.

“All information on hotel accommodations will be mailed to you immediately
upon “eceir  f your completed registration form.

__Title(s). o
First namre or nckname for badge.

State.
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Discos

12-Inch Single Speed Now Swinging To 33"

® Continued from page |

Labels using the 33% r.p.m. speed
now include RCA. Atlantic. CBS.
A&M. Capitol, 20th Century-Fox,
De-Lite. Spring. Motown, Casa-
blanca, West End AVI. the West
Coast label that pioncered the use
of the so-called “Giant45™ as a disco
promotional tool.

Virtually all of the labels that
press disco singles now offer them
for commercial sale, although many
still follow the practice of floating
a new release as a promotional item
before releasing it commercially.

One of the few companies that
pressed promo copies exclusively
was Motown, but even that label is
now preparing to ship its next two
releases commercially.

All of the major labels have hiked
the suggested retail price of the 12-
inch single 10 $3.98. a further indica-

— 3
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| Send $1 for your copy of
Our New Color Catalog

Hammond tndustries Inc.
tss Michael Dr,, Syosset, N\p 11791
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tion of the viability of the 12-inch
market.

Although the higher speed disks
were given a slight edge in terms of
higher fidelity. particularly on the
tow end of the sound spectrum. the
difficultics encountered stacking
them with LPs and 33Y% singles in
stores and clubs proved to be the de-
ciding factor with most labels.
with the 45

“We started out

speed.” acknowledges Tony Mont-
gomery, RCA's national single sales

manager. “but we changed when we
discovered that clerks in record
stores were stacking them with LPs
and playing them at the wrong
speed.”

Spokesmen for other labels that use
the 33% r.p.m. speed agree, although
most of them cite the confusion that
results in the DJ's booth at discos
when 45 and 33% disks are mixed in
a stack. The prevailing darkness in
the disco booth adds to the confu-
sion, others report.

The holdouts. TK. London and
Prelude. intend to stick with the 45
r.p.m. speed for the time being. All
point to the need for greater fidelity

Sylvester has been on a whirlwind

% tour of the nation’s discos lately
plugging his new LP. “Step I1.” but
he doesn’tlook upon itas a chore.

In fact. he regrets not being able
to bring his stage show into the
clubs.

“All the DJs know me.” Syl-
vester savs. “They announce I'm
there and | go into the booth for
awhile. but mostly I just dance and
have a good time while I'm there.™

The promotion visits are
crammed into an already busy
schedule that includes appear-
ances with the O'Jays. Warand the
Commodores, as well as a series of
headlining gigs and a European
tour later this year.

“I'm dying to play in a disco.” he
confides. explaining that there’s
Jjust one problem: his current stage
show demands more room  that
most clubs can provide. But he and
manager Harvey Fuqua hope to
find a large enough club in order
to grant Sylvester his wish in time
for New Year's Eve.

In addition to Sylvester’s own
elaborate costumes, his stage show
boasts a dozen fans of various sizes

S

ance of the two Tons of Fun. as his

in the high decibel disco environ-
ment.

“We've always been noted for the
superior sound quality of our disco
product.” savs TK's Dan Josephs,
the label's New York-based disco
coordinator. “The only reason you
make a 45 is to put more level on it
for the clubs. We want to give the
best possible sound.”

Others dispute this. however.

“The only advantage of the 45
speed is that you can make a record
wo dBs louder” says Motown’s
Barry Bluestein. “but only an c¢xcep-
tional. highly tuned ear can really
notice the difference.”™

“The difference is negligible.” be-
lieves Frank Tabino, assistant man-
ager of Atlantic Records’ recording
studios. In fact. he points out, on
longer cuts there is a danger of “in-

tiay

the strains of “God Bless America' at a recent Univ. Of Minnesota/Toledo

football game held in Minneapolis before more than 31,000 fans. The half-

time diversion titled ‘‘Saturday Afternoon Fever,” featured 75 dancers

boogeying to the strains of disco music supplied by Disco World Disco, report-
edly one of the largest mobile disco operations in the country.

sesssssnnssssinssss NO ROOM FOR HIS ENTIRE ACT

| Sylvester’s Tour No Chore

NEW YORK —Fantasy Records’

By DICK NUSSER

hefty backup singers are known.

“It's sort of punk-disco that bor-
ders on the absurd.™ he says. “Its
mostly a lot of fun.”

Sylvester’s show actually in-
volves a bit more glitter. dazzle and
flash than he lets on. including
an cight-piece band that churns
out smooth ballads. funk and
danceable tunes composed. in
most cases. by Svlvester himself.
who also arranges and plays piano
on many of his songs.

The multi-talented Sylvester is a
resident of San Francisco. where
he's well-known for his onstage
antics stemming from his days with
the Hot Band. and prior to that, the
Cockettes. an outrageous troupe of
sexual vaudevillians. He recorded
for the Blue Thumb label in those
days.

His career took a swift turn up-
wards when he was “discovered™
by r&b legend Fuqua. who had
turned 1o a career in management
after retiring from the Moonglows.
Fuqua’s partner. Nancy Pitts,
spotted Sylvester in a San Fran-
cisco gay club and was impressed.

“Nancy came in raving about

% that open and close, and the assist-

NN NN
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this act.” Fuqua recalls. “She said
it was the =1 the top. the tough
one. so I checked itout and she was
right.

“We had been dealing with four
or five acts for about a year before
that but T was always looking for
just one act to project all my
energics upon.” he adds. Sylvester
became that act.

The next stop on Sylvester's
schedule is a couple of dates in
Florida, which began Friday (10)
at the Miami disco convention at &
the Merchandise Mart. Then iCs
off to Daytona Beach’s Medi-
terrancan Dinner Theatre (11-12)
and the Warner Theatre in Wash- g;
ington. D.C.. Friday (24). There’s
also an appearance on the Mery
Griffin television show (20) and in
December at's off to Paris for more
tv and concerts at the Palace. ;

Then there's a three-day stint at
London’s Hammersmith Qdeon
(no date has been firmed yet) and %
a special appearance at the EMI-
sponsored international disco
awards where Sylvester will be the
sole entertainment as well as the ¢
recipient of a silver single award
for his “Mighty Real™ release
which climbed into the top 10 in
the U.K. {

Pool Chiefs In Miami For Assn Talks

NEW YORK —The heads of eight
top disco record pools in the country
will meet in closed door sessions at
Miami's Coconut Grove Hotel Mon-

DISCO IMPORTS 12”-LP’s-7"

France—Germany—Italy—England—Canada
DJ DISCOUNTS!

We offer DJ's a special discount.
Contact us for details and our
complete catalog of domestic
and imported disco records.

D
W
55 W. 42nd St N

Ny NN YLi0838 NOW AVAILABLE:
212/354-4684 LP's imp—Champagne Ex-
/221-8989 I plosion; Can-Can, Stainless
701 Tth Ave. Steel; Black Sun; Rock
NY, NY 10001 A Solid, Che Che Faveles;
212/279-9880 A Real Siave, Love Ro-
Mastercharge & I
BankAmeri

icard
Tetex: 238597-DOWNS

RECOLRDS

SINGLES 1929-1978 Hold Your Horses, 1st Choice.
Originals & Reissues—Over 10,000 titles in stock

Send $1.25 for catalog, deductible against 1st order

We Ship UPS Within 24 Hours of Receipt of Order

bot; dom—Hunchback, Alec Con-
tandinos: The Golden Touch,
Cerrone; New Dimensions, Three
Degrees: Bionic Boogiew/Gregg
Diamond; Kikrokos. 12" imp—
Bend Me Shape Me, Gilla; Abra-
xis Spaceship, Abraxis; You
Make Me Feel, Sylvester; Suite
for Lovers, Marsius, Smash;
Andre Gagnon; Me and Myself,
Ronnie Jones; dome Ease on
Down the Road, Consummer
Report; Shoot Me Tasha Thomas;
Wonder Woman, Wonderland
Disco, Baise Moi, Pam Todd;

day (13) to discuss the pros and cons
of the formation of a national disco
pool trade association.

The mecting will mark the culmi-
nation of months of smaller meet-
ings at the regional level. and is the
outgrowth of lengthy discussions on
the subject held here last June at
Billboard's Disco Forum 1V.

The key session will run from
noon until 4 p.m. and will be moder-
ated by Jackie McCloy of the Long
Island Disco Decjays Assn. Among
the pool representatives who are ex-
pected tositin on this session are Bo
Crane of the Florida Record Pool:
Frank Lembo, Pocono Record Pool:
A.J. Miller. Southern California
Record Pool: Jim Thompson. Dogs-
of-War, Chicago: Larry “Sundance™
Adams. Strictly Better Productions:
and Sam Meyer of the Houston
Pool. There will also be a representa-
tive of the Bay Arca Disco Assn.

www.americanradiohistorv.com

Following the meceting there will
be a cocktail party at the Scara-
mouche Disco, in Mianii's Omni In-

(Continued on page 53)

ner diameter loss™ with the 45 r.p.m.
disks that can result in distortion
toward the end of tunes that exceed
cight minutes.

Prelude. a label now on a hot
streak of disco hits, says it will press
commercially available 12-inch
disks in the 33 mode. but it intends
to continue supplying discos with
the 45 speed.

“ICs a brighter sound. and it works
better on the special effects that the
DlJs use. like the sweeping effects
and the phasing effects.” says Prel-
ude’s Francois Dubonett.

These 45 r.p.m. pressings will not
be for sale. Dubonett adds, but will
only be supplied to disco clubs and
radio stations programming disco
sounds.

While the industry is settling on
the 33% r.p.m. speed. however.
many labels are sull debating the
commercial value of the disco single.

The question most widely heard
now is: Does the general release of a
disco single cutinto album sales?

“We've found that first comes the
12-inch single. and the album sales
follow. much like conventional sin-
gles arc timed to an album release.”
says London Records” Bob Paiva,
national promotion director.

SIRE LABEL
PLUNGES IN

NEW YORK-Sire Records. the
wave-oriented label. is taking the
plunge and getting into disco with
the release of a 12-inch 33% r.p.m.
disco single. “Kiss Me Again™ by Di-
nosaur. featuring vocalist Myriam
Valle.

The initial Sire disco release fol-
lows a production agreement be-
tween Sire and composer/arranger/
producer Arthur Russell. Plans call
for 5.000 promotional copies of the
12-incher to be released Wednesday
(15)on red vinyl. coinciding with the
commercial relcase of the record on
black vinyl on the same day.

LIGHTS & SOUND
UNLIMITED

Sophisticated Disco Lighting &
Sound Systems

The Disco of the Future
Complete information

Call or write

LIGHTS & SOUND
UNLIMITED

328'2 Main St.
Suite 206
Ames, lowa 50010

Phone: 515/233-2914

=T

op L CORP

(212) 245-4155

C10-2 list $1,475.00.

QUARE

318 West 47th St., NYC 10036

Matrix expander may be added to create over 1000 dif-
terent variations of spin and chase, $795.00 extra.
Stage and Disco Lighting sold thru dealers nationwide.
Call or write for our Stage and Disco catalog.

707M-10
= o

C10-2 STARBURST
PACKAGE

Contains 10 six foot striplights
(#707M-10) wired for 10 circuits.
Each strip contains ten 11 watt
lamps. Package includes 10 chan-
nel chaser with memory (#10x12).
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BUNNY HOP—Butterfly artist Bob McGilpin leads Playboy bunnies from the
Los Angeles club in a disco bunnyhop performed during a benefit party at the
club to raise funds for an East Los Angeles children’s community center.
McGilpin co-hosted the function with Donny and Marie Osmond.

U.S. Gowt. Invests

® Continued from page 47

remain an employe cafeteria during
the lunch hour, a cocktail bar begin-
ning at 4 p.m. with music of the
1930s and 1940s and. perhaps, live
singers, and a restaurant and disco
in the evening.

“At about 8 or 9 p.m., it will fade
into more upbeat music.” O’Harro
says. “Sit-down dinner will be
served. There will be a broad spec-
trum of music played from the last
three decades. It won’t be pure disco.

But there will be a disk jockey, Cliff
Jackson, who used to work at the
Crystal Underground in Arlington.
He will do some talking and will
communicate with the guests as well
as announce some of the songs.

“We're looking for a more staid,
more sophisticated crowd than the
usual disco audience—people who
have money to spend. It will be a
dining place, a saloon and a disco.
The lights will be minimal. but there
will be a first-class sound system put
in by Audio-Technical Services.”

Disco Mix

By BARRY LEDERER

NEW YORK—When a disco deejay purchases
an album today, he is usually satisfied if he
finds one or two cuts on it which are suitable for
play in his club. However, when all cuts on the
record turn out to be playable, he knows that he
has latched onto something special.

Such is the case of the new THF Orchestra
release on Butterfly Records.

Titled “Tender Is The Night,”" all four cuts
represent disco energy at its best. “Weekend
Two-Step” runs 13:34 minutes and has a flavor
of the 1920s, backed by orchestration of the
1970s. Piano styling and synthesizer effects
work well to keep this long tune moving contin-
ually with bongo breaks interspersed regularly.

“Tender Is The Night" is sweeter sounding,
but also splits into an electronic bridge which
makes for easy dancing. ““Half As Nice” starts
off side two with a snappy tune which effectively
utilizes the background vocals of Phylis and
Helen Duncan.

“Music Is All You Need" runs for 9:29 min-
utes and is the strongest cut on the LP with
driving congas and percussion reminiscent of
Boris Midney's work. Producers lan Guenther
and Willi Morrison work weil with arranger Pete
Pedersen in this well-coordinated effort.

Brenda Harris is a new disco artist about to
emerge from Hot City Records. Her 12-inch, 45
rp.m. “Freakin Freak” is a sizzler which in-
corporates the sensuality of Donna Summer and
the funk of Karen Young.

Harris weaves her high-spirited, crystal voice
around a riveting and punchy rhythm track
which boils with sassiness. “Making Love Will
Keep You Fit” runs 11:41 minutes and is spiced
with heady breathing. it features a more rock-
oriented presentation which is refreshing. Pro-
ducer Bill Moore has put together serious danc-
ing material with this up and coming artist.

Producers Tom Moulton and Thor Baldursson
have revived First Choice, a favorite group with
the deejays. “Hold Your Horses" is the title of
the 12-inch 33% r.p.m. from the Gold Mind la-
bel. it is part of an upcoming album.

Intense string arrangements and sweeping
orchestrations bring out the group's scintillating
voices and remind older discophiles of why the
group was so popular. Early test pressings of
this disk were given immediate attention from

those deejays who want their dance floors alive
and jumping.

Alec Costandinos and the Syncophonic Or- )

chestra tell the story of the Hunchback Of Notre
Dame on their Casablanca Records release of
the same name. Costandinos and Michael Jou-
veaux provide original lyrics with commentary
by the performers on the album.

The LP consists of 13 different segments and
the flavor varies, thereby giving the deejay a
choice of material to incorporate in his program.

The Eddie Horan album on HDM Records en-
ables the artist to show his versatility to go from
slow ballads to funky disco music. His LP titled
“Love The Way You Love Me,” is highlighted by
“Turn My Back Around.”

The tune runs 5:33 minutes and maintains a
pulsating stride with accent on the brass sec-
tion. Horan's gruff voice merges nicely into the
fine arrangements by Ray Jackson and overall
production by Hadler D. Murrell. “Can't Do
Without You" and “The Dancer” also merit at-
tention with their catchy melodies and lyrical
content. Horan has penned most of the cuts on
the album and also assisted on production.

Miami Meeting
® Continued from page 52

ternational Hotel. It will be open to
all visitors including record com-
pany and trade press representa-
tives.

This will be followed by a “listen-
ing session” at 11 p.m. at the Crite-
rion Studios. Record company exec=
utives are invited to play their new
releases at this get-together.

The confab will continue Tuesday
(14) with a 10 a.m.session which will
take a close look at the existing rela-
tionship between the pools and the
record labels, and will explore ways
of improving this relationship. Bo
Crane of the Florida Pool will mod-
erate.

Both Tuesday meetings are open
to all attendees to the caucus.

Studio
~ Track

LOS ANGELES—Epic's Cheap Trick is over-
dubbing at the Record Plant for a new studio LP,
Tom Werman producing with Gary Ladinsky en
gineering and Mike Beiriger assisting.

Projects at the recently opened Jennifudy
Studios in North Hollywood include: Steve Barri
producing Maggie McNeil for Warner Bros. with
Phil Kaye engineering; Barri aiso producing an
Alan 0'Day project for Atlantic as well as a
Tommy Roe project for Warner Bros.; Michael
Omartian producing Roger Voudouris for Warner
Bros., John Guess engineering; David Williams
and James Jamerson Jr. producing Linda Evans
for Ariola America, Rick Heenan engineering;
and Johnny Bristol producing himself with Skip
Saylor at the console.

Bruce Botnick producing Eddie Money’s
forthcoming studio LP at Westiake, Andy Johns
the engineer. And George Duke, who wrapped
up his own album there, will produce Dee Dee
Bridgewater, Kerry McNabb at the console.

O

The Fanta mobile unit cutting Parliament
Funkadelic at the Howard Theatre, Washington,
D.C. Other Fanta projects include the just fin-
ished Jim Halsey "Tulsa '78 International Music
Festival” featuring the Oak Ridge Boys, Don Wil-
liams, Mel Tillis, Freddy Fender, Rick Nelson,
Roy Clark and Tammy Wynette, Jim Fogelsong
the producer for ABC, and a forthcoming date
with the New York Philharmonic at New York's
Avery Fisher Hall.

Current events at New York's Secret Sound
include a new album for Vicki Sue Robinson,
produced by T-Life with backup musicians in-
cluding Will Lee, Steve Robbins, Steve Love, Leo
Adamian, Rubens Bassini and Sam Peakes, Rick
Rowe at the board.

Allen Toussaint has wrapped up a new Etta
James LP for Warner Bros. at his own Sea Saint
Studios in New Orleans. . . . Aerosmith producer
Jack Douglas with partners Kent Dobney and
Lock MacFludyen into Thunder Sound Studio,
Toronto to lay basic tracks and overdubs for
Winnipeg-based band Harlequin.

Tappan Zee Records’ Bab James producing a
Mark Colby LP at Soundmixers, New York, Joe
Jorgenson engineering, James Nichols assisting.
Also there, Rick Chartoff producing Breakwater
for Arista, Bill Wittman engineering, Tim Bomba
assisting.

Tom Moulton producing several projects at
Sigma Sound, Philadelphia, including the Sal-
soul Orchestra and Julie Budd as well as Dan
Hartman. Moulton is also slated to produce the
next Edgar Winter album, Art Stoppe the engi-
neer. Also, Michael Henderson working on a new
Buddah LP there.

Steve Walsh of Kansas working on a solo LP
at Axis Sound Studios, Atlanta, Danny Moore be-
hind the board. Kansas, which recently com-
pleted mixing a live LP there, is set to begin a
new studio album at Axis in January.

Activity at Alpha International Recording Stu-
dios, Philadelphia, includes: Patti La Belle doing
vocals; W.M.0.T./Fantasy mixing and editing a
David Simmons 12-inch single; and W.M.0.T./
Fantasy completing a Breeze project. .. . Inner
Circle working on an [sland album at Compass
Point Studios, Nassau, Bahamas.

At Sound 80 Recording Studios, Minneapolis,
Seals & Croft and Lynn Anderson working on
projects, Scott Rivard and Tom Jung engineer-
ing. Also, Eddie Rabbitt working on a project,
Tom Jung mixing, and Tom Voegeli and Jerry
Steckling recording Pat and Debbie Boone. The
Sound 80 mobile unit recorded Kenny Loggins
at the Guthrie Theatre for Columbia, Abrams-
Burhart and radio station KQRS. Loggins and
David Rivkin producing for the Abrams Super-
star Series Radio.

Matthew Kauffman and Glen Kolotkin pro-
ducing a Greg Kihn single at Filmways/Heider,
San Francisco, Jeffrey Norman at the console.

At Electric Lady Studios, New York, Lonnie
Liston Smith recording a new LP for CBS, Dave
Wittman engineering, assisted by Joel Cohn. C.I.
Recording Studios, New York, is converting to
24-track.

Grey & Hanks working on a debut RCA LP at
A&M Studios, producing themselves with Neil
Portnow as executive producer. ... Rich Sim-
pson mastering the soundtracks to 'Boys From
Brazil” for A&M and "Who Is Killing The Great
Chefs Of Europe” for Epic at his own Reference
Point Studio.

Brenda & Herb in at H&L Sound Studios,
Englewood Cliffs, N.J., finishing an LP, Steve ler-

ome and Lou Hemsey at the board. Aiso there,
Landy McNeal producing Sandy Mercer's sec-

ond LP for the label. JIM McCULLAUGH
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Digital And Analog Hottest
Topics At New York AES

By IRWIN DIEHL

NEW YORK-The Audio Engi-
neering Society’s 61st convention at
the Waldorf-Astoria here lived up to
every expectation of being the larg-
est and most exciting in the group’s
30 years—officially marked at the
awards banquet.

A record number of more than
130 pro and semi-pro equipment ex-
hibitors filled the ballroom, includ-
ing three adjoining balcony tiers,
and the entire 12th floor for sound
room demonstrations. More than 80
authors presented papers ranging
from such key areas as digital tech-
niques and electronic music to mag-
netic recording and disk recording
and reproduction.

Two firsts drew much attention
and overflow attendance, with the
two-part semi-pro recording work-
shop offering management and en-
gineering guidance from a number
of experts.

Dr. Tom Stockman’s closing after-
noon tutorial on applications of
digital technology to audio record-
ing was a masterpiece of lucid expla-
nation of the potential in this new
field for the music industry.

Digital is today’s buzz word and
the entire meeting was buzzing with
applications of the new technology.
3M demonstrated its 32-track digital
tape system, with the unit offering
many features found in conven-
tional multitrack analog recorders
such as auto tape position search
and locate function. The recorder
operator controls have a similar ap-
pearance and apparently similar
function to those of analog record-
ers.

The St. Paul engineers have put
together an attractive and compact
package. The system uses one-inch
tape specially developed for digital
recording (3M 265), supplied in 12/
or l4-inch reel packs. The 12'-inch
pack will allow 32 minutes of record-
ing time while a 45-minute program
may be recorded on the 14-inch
pack.

This recorder boasts a 10 Hz to 20
kHz bandwidth and is equipped
with both input and output trans-
formers to minimize studio interface
problems. 3M plans to deliver four
digital “packages™ within the next
three months. Each package will
consist of a 32-track as well as a 4-
track to permit both original record-

ing and mix-down in the digital for-
mat.

Neither tape-cut nor electronic
editing will be available on these
early models, though 3M demon-
strated a prototype of an ITX-built
electronic editing system it hopes to
deliver by late next year.

This system is intended to employ
two 32-track recorders and allows
separate editing of each track, with
time resolution of the “splice.”
claimed to be within 20 micro-
seconds either side of the edit.

3M will directly service the first
four installations—A&M Records,
Warner Bros. Records and Record
Plant in Los Angeles, and Sound 80
in Minneapolis.

Sony Corp. demonstrated a pro-
totype 24-track digital studio
recorder and auxiliary editing
equipment, but announced no im-
mediate plans for availability of pro-
duction models.

Numerous analog recorders were
represented, including Ampex, Stu-
der, MCI, Telefunken and Lyrec,
the latter being newly represented
by Ruper Neve Inc.

MCI introduced a somewhat an-
ticipated but daring new multitrack
recorder—a 32-track on 3-inch wide
tape machine. The transport design
is claimed by Lutz Meyer to be es-
sentially unchanged from earlier 2-
inch designs, and the unit is pro-
vided with a microprocessor for con-
trol of transport logic functions.

The transport is equipped for
three-speed operation—15. 20 and

(Continued on page 64)

New Law Facility
Operative In Vegas

LAS VEGAS—Law Recording
has opened here as a 24-track re-
cording studio.

According to Lee Water, studio
president, the new facility is 10 min-
utes from the Las Vegas hotel strip
and features an MCI 24-track
recorder, MCI 2-track, Tangent con-
sole and JBL monitors.

Water and partner Terry Nie-
meyer provide engineering services.
Since opening, the facility has done
work for the new Cheech & Chong
movie “Up In Smoke” as well as
projects for John Davidson.

Filmways/Heider, Tamco Venture

LOS ANGELES—Filmways/Hei-
der Recording and Tamco Co. Ltd.,
a Tokyo-based supplier of recording
and audio facilities in the Far East,
have established a joint venture
partnership to exchange technology
and provide recording and produc-
tion facilities.

According to Laurence H. Estrin,
Filmways Audio Services Group
president, and Yoshizo Sohma of
Tamco, the two companies will ex-
change technology as well as pro-
vide producers with worldwide
recording and production facilities.

The basis for the formal pact came
about, according to Estrin, last Au-
gust when Filmways/Heider remote
recording units recorded Japanese
artist Hiroshi Itsuki live at the Hilton
Hotel in Las Vegas.

The tapes were flown to Tokyo
where they were mixed for a live al-
bum which has reportedly sold more
than five million copies in Japan.

Estrin notes that the talks between
the two companies were initiated at
the beginning of this year in an ef-
fort to “accommodate many of the
requests for Heider facilities in other
countries.”

Estrin also adds that he is consid-
ering similar proposals from audio
and recording firms in Europe and
South America but notes these dis-
cussions are still in the preliminary
stages.

WE HAVE EVERYTHING
YOU NEED!

EXCELLENT EQUIPMENT:
24 TRACK DBX
LOW RATES:
TO GIVE YOU THAT EXTRA TIME
CHART PROVEN HIT SOUND:

T AHYTHMS

& SLAVIN'

DISCO TOP 40
RECORD WORLD =7

ILLBOARD #18
AND STILL CLIMBING

GOLDEN AGE
RECORDERS

9733 CULVER BLVD.
CULVER CITY, CA
(213) 550-6058/(213) 830-9424
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Halsey Highlights: The Trampies from Scotland, left, charge through a number during the Tulsa '78 International Music Fe.;,tival. Center

£ .3

!

e

photo shows Donna Fargo returning to the stage with fervor

following a long illness. At right, enjoying a festival performance are, left to right, Duane Allen of the Oak Ridge Boys, Jim Halsey, Tammy Wynette, Roy Clark and Ray Price.

Halsey’s Tulsa Intl Fest
Racks NewHigh Standards

® Continued from page 40

7,500 with Joe Stampley, Randy
Gurley, Freddy Fender, Don Wil-
liams, Barbara Fairchild and Rick
Nelson, who has joined Halsey’s
newly-formed Contemporary Artists
Ltd. arm.

Each major show was preceded by
a multi-media laser presentation
produced by the Image People in as-
sociation with AV-III, the first mix-
ing of country music and laser tech-
niques.

The fast moving laser show, utiliz-
ing a 40-foot screen, banks of slide
projectors, pyrotechnics and lasers,
soared from country acts Mel Tillis,
the Oak Ridge Boys, Tammy Wy-
nette and Don Williams to the Bee
Gees and finally themes from “Close

Encounters Of The Third Kind™ and
“Star Wars.”

The performances were taped by
Osmond Productions for tv syndica-
tion. All shows were taped on 24-
track audio by Fanta Sound of
Nashville for ABC Records. Jim
Foglesong, president of ABC Rec-
ords’ Nashville operations, con-
firmed the label will release a two-
record set on the festival.

Emcee chores were effectively
handled by George Lindsey. who
bridged the gap during stage waits.

Halsey Co. acts also took part in
open media conferences at the Mayo
Hotel headquarters.

On Nov. 4, Country Music Maga-
zine, a consumer publication head-

(Continued on page 58)

—

NASHVILLE—Increased sales,
airplay and stocking of country
product in accounts which previ-
ously did not handle country are
being reported by CBS following its
multi-artist campaign earlier this fall
at King’s Dominion family enter-
tainment park.

CBS teamed with the Richmond,
Va, park to launch the month-long

Virginia
Park Aids Disk Sales;
Acts Do Live Concerts |

By SALLY HINKLE

program centered around appear-
ances by CBS artists.
Culminating in | 1 days of country
concerts at the park, the endeavor
utilized new and catalog Columbia
and Epic product, discounted park
admission coupons, national and lo-
cal ad dollars with dealers’ radio in-
volvement, an artist press confer-
ence and in-store merchandising.
CBS claims the cross-merchandis-

“MEL STREET”

SRM-1-5014

HIS FINAL ALBUM.
HIS FINEST ALBUM.

ing venture brought in some
$300,000 in billing for its Wash-
ington branch and turned into the
most successful music promotion
ever undertaken by King’s Domin-

ion
Prior to the kickoff of “Country
Music Month,” as designated by the
park. CBS Washington branch host-
ed a picnic at King’s Dominion for
(Coniinued on puge 60)

FEATURING HIS CURRENT HIT SINGLE, “JUST HANGIN’ ON.”

v
Jmercury

ON MERCURY RECORDS AND TAPES

Produced by Jim Prater and Jim Vienneau

#55043

PHONOGRAM, INC.
® } APOLYGRAM COMPANY

DISTAIBUTED BY POLYGRAM O/BTRIBUTION INC

Write Or cal yOur 10cal Polygram Distribution sales ofice tor displays and other promotional items.
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“FADIN’ IN, FADIN’ OUT,” 1s-12408
Tommy Overstreet’s latest smash single,
headed for the top.

2060

From the hit album “BETTER ME? \\4

NI

» {(0=°)
Produced by Ron Chancey Booking by United Talent/Nashviile \kk_-j, ]

RECORDS
ABC DELIVERS
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—Tom T.
; % So 1. Hal, ROA 1133 CHalinote, BMI) 44 | 48 | 6 | JUST OUT OF REACH OF MY TWO OPEN | 76 | 49 |12 | TWO HEARTS TANGLED
o <Z E Y| 12 [ 10 | TATS WHaT YoU DO TO ' O S T %2 ™ Vimseny o ¢
— . Stewart), Lone Star 702 (4-Star, EMI) . Wimberly), Capitol 4619 (Publicare, ASCAP)
w ME —Charly McClai
o) <« = (B. Morrison, J. Mac’;(ae), Epic 8:50598 ﬁ 53 5 POIS.ON LOVE—Gait Davies ﬁ m IN MEMORY OF YOUR LOVE—Debby Boone
a w 2 ﬁ (Music City, ASCAP) (€. Laird), Litesong 1777 (Epic) (Unichappell, BMI) (CW. Chase), Warner/Curb 8700 (Yatahey/MC, BMI)
o
u ™ 15| 4 | THE GAMBLER—Kenny Rogers ﬁ 64 | 3 AS LONG AS | CAN WAKE UP IN ﬁ 8 | 2
Z o " L : YOUR THE OTHER SIDE OF
=6 w I.I'. (1353°<"w"f.?m"'§.‘§fr‘?s"c'§p) ARMS—Kenny 0'Del JEANNIE—Chuck Pollard
Y pre Ty X a( 0'Dell, L. Henley), Capricorn 0303 (Hungry (C. Pollard), MCA 40965 (Paukie Pollauan, BMI)
o 2 H1 ) {RER I FADIN' 1N, FADIN' OUT-—Tonmy cnertrect vt /o 01 i, D oy 89 | 2 | somesooy's Gonna Do 1T
E e . Braddock, S. Throckmarton),
B W s ol ﬁ m YOUR LOVE HAD TAKEN ME THAT TONIGHT—R.C. &2
< o O HIGH—Canway Twi umbia 310
g‘ ; EE = a ﬁ 7l s (%UESESR)SRQAN3355'(5.5{“‘5'“"{)"“" i s ?yka:e';fyMCA el R v {B. Peters), Columbia 310847 (Ben Peters, BMI)
= . Peters), i-Gem, THE OFFICIAL HISTORIAN ON SHIRLEY-
= e s s pio gl on w2
M . c = O o [ G A R A T HEARTACHE -y . it Lo s e
il ®) O . Jr.), Capito (Ray Stevens, BMY) (). Rushing, B. David), Inergi 310 (NSD) (Kicherillo, (American Cowboy, BMI)
= > L w ﬁ 16 | 7 | BREAK MY MIND—vern Gosdin SO Narg JEM) )
p 3 m ) (). Loudermilk), Eiektra 45532 (Acuff-Rose, BMI) 49 18 12 THINGS I'D DO FOR ﬁ 9l 3 mg'}EEPEH:gUJSH?;:tLD'VE BEEN
w ﬁ 5( 5 ALL OF ME—wiliie Nelso YOU —Mundo € o CITR B! SOte!
T L > g ('a Simona, G. Maf:(sl)e, C:Imr'v‘bia 3-10834 (Bourne/ M. Eﬂrwo::).oc';g'm {Music West R (PRl Gseenl G O nE M)
7] 5 (a8 hrd . . D:;loNrLzr. I\(A)I) 0Of The Pecos, BMI) 82| 84 4 (FAE:‘LH-‘;)-A" Barber
a ; 1§ YOU THINK THIS OUTLAW BIT'S | 50 |52 | 7 | SHARING THE NIGHT TOGETHER—D:. took e )
w <Z( - E ?EOL'EE GOT OUT OF HAND/GIRL I CAN fs-ci'rf%:“v & ;'“’igﬁi Capital 4621 (Music er"?“ 83| 83 5 PROMISES—Eric Clapton
- —Waylon ) . an ee, B
x <§( T o= 'u-a OF g RO 1550 Ohgon s, ) 51 |35 |15 | WHAT TIME DO YOU HAVE TO BE BACK o o 9021 G 0
il 1 23| 5 | FRIEND, LOVER, WIFE—tohnny Paycheck T0 HEAVEN—Razry ity el R [ Ry P B |
(C. Isenberg), Door Knob 8075 (Door Knob, BMI
S g I I l 2 (B. Shemill, ). Paycheck), Epic 8-50621 (Algee, BMI) (S. Pippin, J. State), RCA 11338 (Houte Of Gold, BMY) ) ' " 5L
gl 07 o fy| 20| 7| YOUVE STILL GOT A PLACE IN MY 52 | 44 {12 | LETS TAKE THE LONG WAY AROUND B 86 ] SRMEDAY TOMTL i e Wi
W o HEART—Con Hunley THE WORLD—Rommie = (). Foster, B. Rice), ABC 12410 (Hall-Clement, BMI)
| l:'—: w o) 6 m— (L. Payne), Warner Bros. 8671 (Fred Rose, BMI) %cfx%'%:te".ﬁ,Mmg)' RCA 11369 (Chess, ﬁ GET BACK TO LOVING ME—)im Chestnut
S e w 21 6 SLEEP TlGHT, GOODNIGHT (S. Cellom), ABC/Hichory 54038 (Miiene, ASCAP)
i = MAN—Bobby Ba ﬁ 69 DOUBLE S—Bill And
2 < o E g.ldsnt::;y, SASIét;r:):) Columbia 3-10831 (Bobby fth ;‘IF“’?W" & 'l‘li)"en)-em 40964 we (EN\‘I“El}\’VaEaISgThSﬂEJﬁI:’TJm;n(mo::a::mcu
oD 23 B | oldsbor, allion/Tree, BM (Not Available)
< Lu ¥ = 2| 9 CAN YOU FOOL- m -
li'j I = é 8§ 8 w gRM Slmgn;(erv’vn'a;)'t CapAi:S;;CIe ’::’é:;sm poet n ((I;Blz4 wiﬁegf‘),cRKCAMlYIAOB]L?SI[efpy]:i:{o:,eTSCAP) m ?AI':)EREW ANTED A LITTLE BIT
52 owa g oyal Oak/Windstar, ASCA ﬁ 66 PLAYIN' N g ~Ray Pennington :
N O 2 h E S O — ﬁ 26| 4 THE BULL AND THE BEAVER—Merle Haggard (. Thvolnr‘psalr;l)‘.‘ggun{ga (3;1*:0T849hme Fre Sl s
B E g 2= :MLe::;g:vr:mLmsw ), MG 10362 (Bobby Goldsboro, ASCAP) 89 | 68 JUST HANGIN’ ON—wel street
3 I = o g 5 g (Sﬁade va, BM[) X 56 30 WHAT CHA DOIN' AFTER (W. Holyfield), Mercury 55043 (Maplehill/Vogue, BMI)
= O8 SEs Pr| 2| 3| TULSA TIME-0on witams MIDNIGHT-—eten Cornelius o I HOW ! LOVE You
T = % o (0. Flowers), ABC 12425 (Bibo, ASCAP) (B. Mevis, M. Garvin), RCA 11375 (ABS/Dunhill, BMI) (In The Morning)—Peggy Sue
. i
w P 58 Brl 33| 3| LADY LAY DOWN=san conee 5 ARE THE SOFTEST TOUCH IN (Eoden Sgipgpdes) Boor Knab 8079 (W1G)
L Wi &mazsré%)n. Cook), ABC 12420 (Tree, BMi/Cross I}?:{N;m:y § o1 | 82 THE WAY IT WAS IN
= 5 . Sanders, K. Westbury, R.C. B 3, Republic 31
= ha ﬁ 28| 6 STORMY WEATHER—Stella Parton CHUB. ASCHP/Tamertane & “a"e:?";'i") e "51—Merle Haggard And The Strangers
5 g‘ Sa;;_er/,; 'S?ow)/,sﬁlehlra 45533 (Longmanor/ 53 | 58 IT'S NOT EASY—bickey Lee (M. Haggard), Capitol 4636 (Shade Tree, BMI)
2 rysalis/Braintree/ Snow, BMI) {B. Mann, C. Weil), RCA 11389 92 92 SEXY [Y[S—Gayle Harding
G 26| 27 7 {TU%('ELI)AM(?A ’}009?2[(%0—th‘nie3;eﬁsions (Screen Gems-EMI, BM) (R. Jenkins), Robchris 1008 (Robchris, BMI)
| w rekel), mbine, 59 | 62 DOLLY —RW. Biackwood g
t T ﬂ 32| 4| BACK TO THE LOVE—Susie Aianson T ."00;555,)5”'“0" so G oot | 20| % Eﬁo‘}ﬁ‘& HJE..A:I :2,::.3 W
g ere Be Music, N
7 i - Eabfsglnghé::r){, garlr;er/Curb 8686 ! 20 e EX'T'FOR il (B. Scott), Starship 101 (50 States), (Lii-Etta, BMI)
E l ﬁ 38 3 WE'VE COME A LONG WAY, (E Stevens, D. Tyler), (|gm:'4'ggg3“8;:"navg/ 9 m I'M A FOOL T0
> E BABY—Loretta Ly Briarpatch, BMI) CARE~Marcia Ball
5 (LE White, S. Milete), MCA 40954 (Twitty Bird, BMY | 61 | 36 ANOTHER GOODBYE—Donna Fargo (I R0 BT8G5 ek nd e il )
w ﬁ 21 3 RHYTHM OF THE RAIN—jacky War (C. Weil, S. English), Warner Bros. 8643 (ATV/Man & | 95 | 96 LEAVE WHILE 'M SLEEPING—Micki Fuhrman
T (). Gummoe), Mercury 55047 (Warner-Tamerlane, BMI) QeiZhiascaiiBMI) (R"T‘VF""""E"' R. Bowling). Louisiana Hayride 785
= : b 51 I | s THe HavE oF TR 62 | 47 ONE SIDED CONVERSATION—Gene Watson GTE S Sgah ~3
E: SONG—Gienn Barber (1. Mlen), Capitol 4616 (Joe Allen, BM ) 96 m ) WISH- I'D NEVER BORROWED
(G. Barber, B. Barber), Century 21 100, (Glenn T0 63 | 63 RAININ = ANYBODY’S ANGEL—Mike Lunsferd
l;l Glenn, BMI/Merilark, ASCAP) @ Bryanf,; FI.NBWP':,X)'HVE‘,‘"’ZI B";)';’ gséz’;';'(uo..se ot (AL. Owens. M. Lytle, B Shol(:), G:st:r49013 (Power
=t | [¥r| #| s | e imaw e o et "Gy o B
0 YOU—Freddy Fender _ ﬁ' 7! LOVE SURVIVED—Roy Head a7 | THOUGHT YOU WERE
| (Terry, Harris), ABC 12415 (Venice, BMI) (). Foster, B. Rice), ABC 12418 (Jack & Bill, ASCAP) EASY—Raybura Anthony
E 37 6 THEN YOU'LL REMEMBER (B. McDill), Mercury 55042 (Hall-Clement, BMI)
| | : —siering whspie | | 85 LOVE AIN'T GONNA WAIT 1o o
E: . ﬁ (S. Whipple), Warner Bros. 8632 (Tree, BMI) FOR US—Billie Joe Spears 98 m THE LOVE IN ME—Jim Norman
W 45 3 PLEASE DON'T PLAY A LOVE 3; B:“e"d% Pet;r:), UnitMed Artists 1251 (R. Klang), Republic 30 (Singletree, BMI)
S SONG—Maﬁy Robbins lackwood/Ben Peters, BMI) 99 65 OH
> . ; ) , SUCH A STRANGER/I LOVE YOU
o ] (B. Sherrill, S. Davis), Columbia 3-10821 (Algee, BMI) 66 | 39 THIS 1S A HOLDUP—Ronnie McCowell BECAUSE—Don Gibson Q
w t& 54 3 DO YOU EVER FOOL (Da_mel, B. Wence), Scorpion 560 (D. Gibson/L. Payne), ABC/Hickory 54036 (Acufi-Rose,
T AROUND—Joe Stampley 1 (Cristy Lane, ASCAP) BMI/Fred Rose, BMI)
[ ﬁfu‘uf{f"éﬁ. )1 Strickland), Epic 8-50626 (Rogan/ 67 | 67 WILL YOU REMEMBER MINE—wiliie Neison 100 | 86 DARLING—Poacher
(W. Nelson), Lone Star 703 (Tree, BMI: {0. Blandemer), Republic 028 (September, ASCAP)
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LORETTA’S
SMASH
SINGLE

© 19878 MCA Records, inc.

Watch for Loretta’s new album due January 1979

LORETTA’
SMAS

HOW YOU
LOOK AT IT!

Produced by Owen Bradley
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NOVEMBER 18, 1978, BILLBOARD

WALLACE

IS IN HEAVEN
WITH HIS HIT ...

“I WANNA
GO TO
HEAVEN”

# 45-1035

BILLBOARD CASHBOX
#42 #47

CONTACT YOUR 4 STAR DISTRBUTOR!

RECORD
WORLD
#40

Dist. By:

4 STAR RECORDS
37 Music Sq., East
Nashville, TN 37203

(615) 329-0434

Exclusive Mgmt.:

UNIVERSAL MGMT.
(615) 834-0311

Country

Justin Tubb 45
Rates New Life

NASHVILLE--Cwue to an over-
whelming response during Justin
Tubb’s performance of “What's
Wrong With The Way We're Doing
It Now™ at the Grand Ole Opry
Spectacular program held during
CMA wecek activities at the Grand
Ole Opry House, producer Pete
Drake has been prompted to re-ship
the single on his 2nd Generation
Records label.

Tubb’s performance was before
deejays from across the country,
who encouraged Tubb to perform
the tune three conszcutive times to
standing ovations.

“We've been contemplating re-
shipping the single for various rea-
sons before this happened. but this
just reinforces our other reasons.”
notes Drake.

“l think it has a good chance of

doing it this time out,” adds Drake.
“In fact. | know of many fans who
have bought as many as 10 copies
directly from us and are promoting it
to local stations just because they
support what the record is saying.”

Baseball Moguls
Await Anderson

NASHVILLE—BIill Anderson
and his show will be the main attrac-
tion at the annual danquet of the
National Assn. of Professional Base-
ball Leagues Dec. 5.

This event is the highlight of the
winter meeting of tae owners and
managers of the 2€ major league
teams and more than 150 minor
league baseball clubs.

At the banquet, Anderson, who at
onc time considered becoming a
professional baseball player, will be
made a honorary teammate of the
Nashville Sounds, the team that
makes its home in Nashville.

Last season, Anderson and his
show performed at a Cincinnati
Reds baseball game before a crowd
of 37,000 fans.

Meanwhile. the same show has
also been sclected by the CMA for a
slated appearance at Musexpo in
Miami on Monday ¢6), with Mary
Lou Turner and Anderson’s Po’
Folks Band.

Halsey’s Tulsa

® Continued front page 54
quartered in New York. presented
its annual bullet awards at the Mayo
Hotel luncheon ceremony. Among
the talents—most of them new acts-
honored were John Conlee, “Rose
Colored Glasses,” single of the year;
Janie Fricke, female vocalist of the
year: Mel McDanicl. male vocalist
of the year; the Kendalls, group of
the year: Jack Clement, “All I Want
To Do In Life,” album of the year;
Don Schlitz, “The Gambler.” song
of the vear. and Rex Allen Jr.. enter-
tainer of the year. A special perform-
ance by Donna Fargo closed the
luncheon ceremony.

Similar to previous Halscy events,
the festival reflected the planning,
coordination and organization that
has become a trademark of these
Halscy projects.

Artic In Pact

NASHVILLE—Artic Records has
retained Promotions Unlimited to
handle the independent promotion
of two singles for the label. Singles
included in the agreement are “The
Last Lie 1 Told He” by Ronnie
Robbins and “I’ve Got A Reason
For Living” by Dolly Fox.

www.americanradiohistorv.com

NEW PARTNERS—RCA Records art

ist Eddy Arnold, right, ponders the sound
of his Soundshop recording session with his new producer Bob Montgomery,
center. Ernie Winfrey, left, engineers the production.

Nashville Producers
Reach Disco Top 10

® Continued from page 47

next day. we signed a production
contract on two of our artists.”

Shortly :hereafter, continues Dil-
lard. Schlachter sent down some
disco-style records for them to listen
to and told them Prelude was think-
ing of getting into the disco market.
They went to New York, visited sev
eral discotheques to absorb the idea,
and returncd to Nashville where
they originated the concept for the
Saturday Night Band.

Despite their success in disco,
however, Dillard and Boyce have no
intention cf staying in the field ex-
clusively. “We want to hit all mar-
kets straight across the board.” states
Dillard, “including pop, r&b, soul
and gospe./disco. and we want 1o
achieve this from Nashville. In fact,
we are looking at our first country
artist right now.”

They are currently cutting an orig-
inal disco/gospel album on one of
their acts, the Don Degrate Delega-
tion, which will be aimed directly at
pop and disco playlists around the
country, as well as at pure gospel
formats.

“We expect this kind of music to
receive airplay right after groups
like Earth, Wind & Fire.” notes
Boyce, and points to the contempo-
rary trend inward gospel/pop and
gospel/disco product (Billboard.
Oct. 28, 1978) as “an indication that
we're headed in therightdirection.”

Acts presently signed with Dillard
and Boyce Productions include Lor-
raine Johnson, Sam Signaoff,
Thomas Cain. Vicki Anderson,
formerly with the James Brown
show: Juice, a pop-oriented brother-
sister act: Neve: Onyx: Black
Widow. a self-contained r&b group:
the Don DeGrate Delegation; the
Saturday Night Band; and the Con-
stellation Grchestra.

Long range goals call for four in-
dependent albums ready for label
shopping by February, eventual ex
tension intc major distribution deals
for their arusts: increased catalog for
its three pubdlishing ventures, Dillco.
Dillboy. and Tex-Town Music,
which are administered by the Dil-
lard. Boyce and Cain Publishing
Group, Inc., and a company-owned
gospel labe'.

Under the terms of its recording
agreement with Prelude. Dillard and
Boyce have completed their third al-
bum this year for the label, with a
second Lorraine Johnson product
wrapped up and production under-
way on followup efforts on the Sat-
urday Night Band and the Constel-
lation Orchestra.

Still in tke drawing board stages
are a third disco concept album and
a disco-jazz group which would fea-
ture Dillard on guitar and Boyce on
bass. Both are established studio

players and songwriters, and Boyce,
a former staff musician at Fame Stu-
dios in Muscle Shoals and Criteria
Studios in Miami, received a gold
record for his composition. “Fire-
fly.” which appeared on the Temp-
tations’ “Song For You” album.

The decision to form their busi-
ness enterprises in Nashville was
made because of what Dillard terms
“its untapped musical talent and un-
touched market in non-country
areas.”

“We analyzed the situation in
Nashville carefully.” explains Dil-
lard, whose business acumen is rein-
forced with paralegal training. “We
realized that no one was addressing
himself specifically to the black tal-
ent in this town. We began with the
premise that before black music
could be a lucrative reality here,
qualified black people. both admin-
istratively and creatively, had to
make it happen.”

Adds Boyce: “We feel we typify
the new producers today who are
more sophisticated in their ap-
proaches and techniques because
they are writers, arrangers and musi-
cians themselves. It’s the best way to
maintain control over the total crea-
live venture.”

Originally flying in-house proj-
ects to New York and Muscle Shoals
recording studios for basic tracks,
overdubs and mixdowns, Dillard
and Boyce now prefer to cut in
Nashville, and over the last year,
have assembled a staff rhythm sec-
tion that works on most of their
demo and master sessions.

“We’ve captured the sound finally
in Nashville that we were looking for
in other areas,” explains Dillard,
“and we would like to keep the
whole project self-contained in
Nashville so that people become
aware that there’s a lot more hap-
pening here than country music.

“We're taking a calculated ap-
proach to make every step in our
growth count. At the moment, we’d
rather be the big fish in the litile
pond than the litle fish in the big
pond.”

Feature ‘Rainbow’

NASHVILLE — “Rainbow.” the
latest LP release by Phonogram/
Mercury recording artist Jacky
Ward. was recently featured by ra-
dio stations across the country in a
special weekend promotion spon-
sored by the label.

Selected to participate in the spe-
cial weekend were 42 major market
stations, each supplied with albums
for giveaways to listeners. In addi-
tion, cuts from the LP were featured
on the air throughout the weekend.
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STELLA
PARTON

The single 1s

“Stormy Weather.”

The singer is
pure sunshine.

Pl‘bdlllc.e_d’ by o
David Malloys .

On Elektra
Records and Tapes.
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60
g Billboard SPECIAL SURVEY
CBS’ Link With Virginia Park
® Continued from puge 54 duced radio spots with Johnny Cash Heavy emphasis on print was em- try L s ®
parucipating accounts, fealurlAng a fqr the campaign. Merchandising ployed, pgrln;ularly with Korvette R L8 USRS, o e (i ol mi o V- S ol
special guest appearance by Mickey pieces such as artist SKC[ChCS and and‘deOISk" Double page spreads stored in aretrieval system, or transmitted, in any form or by any means, electronic, mechanical,
Gilley. posters, among other items, were ran in five local papers in Hampton, photocopying, recording, or otherwise. without the prior written permission of the publisher.
“Country Music Month” began made available. A joint publicity ef- Baltimore, Washington, Richmond - ; :
on Labor Day weekend with ap- fort between CBS and King's Do- and Norfolk. A significant element RS * Star Performer—LPs registering proportionate upward progress this wee.
pearances by R.C. Bannon, Lynn minion ensured exposure in num- in these ads was the King’s Domin- x| ® |35
Anderson and Charly McClain. The erous local newspapers as well as ion discount coupon with all pro- é E [Fs TITLE—Artist, Label & Number (Distribufing Label)
next weekend featured Johnny Dun- national trades. motion details, redcemable at the !
can and Janie Fricke. Later, Johnny The campaign spread out of the concert arena in the park. 11 1 [ 5 | I'VE ALWAYS BEEN CRAZY—Waylon Jennings, Rca AfL1-2979
Paycheck and Moc Bandy ap- major trading cities of Washington, Product in both radio and print
peared, followed by Freddy Weller Baltimore, Richmond and Norfolk advertising numbered 35 titles, in- 2| 2 )15 HEARTBREAKER-Dolly Parton, Rca arL 12797
and Gilley. Climaxing “Country into secondary markets in a multi- cluding all Nashville releases year- 3 3 | 6 | LIVING IN THE U.S.A.—Linda Ronstadt, Asyium 6E-155
Music Month™ was a performance state area. Some 400 record depart- to-date, plus viable catalog LPs. -
by Willie Nelson. ments were involved, including out- The benefitof the A & Ptie-in was 4 4 9 | EXPRESSIONS—Don Williams, asc av 1059
Although *“Country Music lets of such major distributors as supplemental exposure of posters, 5{ 5 | 28 | STARDUST-Willie Nelson, Columbia JC 35305
Month™ has been a traditional event Handleman, Pickwick and Za- discount coupons, handbills and ‘ , _
at King’s Dominion for some years, moiski. mailers. The campaign was highly ﬁ 7] 40 | LETS KEEP IV THAT WAY—Anne Murray, Gapio ST 11743
the scope of the promotion this year To enhance point-of-sale dis- visible in some 300 A & P stores in 7| 8 6 | ELVIS-A CANADIAN TRIBUTE—Elvis Prestey, rca kkLi-7065
was broadened by enlisting the co- plays, posters. handbills and dis- the chain’s Charlotte, Baltimore and ﬁ 10 | 23 | ONLY ONE LOVE IN MY LIFE—Ronnie Milsap, rch aFL1 2760
sponsorship of A & P Food Stores count coupons were prominently Richmond districts. 0 !
and CBS Records. The combined re- featured. A total of six million cou- The estimated number of shop- 9 9 | TEAR TIME—Dave And Sugar, Rca APL 12851
sources of these three different—yet pons were eventually used. Contests pers reached was 12 million during 10| 6 | 21 | WHEN | DREAM—Crystal Gayle, unted arsts UALA 856
demographically similar-—busi- offered to dealer personnel provided the entire month. In terms of supple- '
nesses provided the means of con- additional incentive with major ac- mental advertising, A & P devoted a 11| 11 | 17 | LOVE OR SOMETHING LIKE IT—Kenny Rogers, United Artists Ua-LA 903 H
veying the details of the promotion counts given three “Weekend In full one-third of its substantial radio, 12| 12 | 42 | WAYLON & WILLIE-Waylon Jennings & Willie Nelson, rca art 12635
in a wide range of people. Nashville” packages, involving ex- newspaper and television cam- '
Outside of paid appearances by pense paid trips, and smaller ac- paigns to advertising the CBS/ ﬁ 18 | 5 | MOODS—Barbara Mandrell, aBc av-1088
the CBS artists, CBS provided some counts. three weekend packages to King’s Dominion concerts. In re- 14| 14 | 23 | ROOM SERVICEThe Oak Ridge Boys, ABc 1065
22,000 sampler records featuring the King's Dominion, hotel and cx- turn, King's Dominion advertising ' ]
music of the artists entertaining. penses paid. announced the availability of the 15 15 | 32 | EVERYTIME TWO FOOLS COLLIDE-Kenny Rogers & Dottie West,
which were given away at the per- A total advertising blitz. covering discount coupon at A & P to work as United Artsts UALABG4H
formances as an incentive to attract the entire five week period, consisted a traffic builder in the food stores. 16 | 13 | 30 | ENTERTAINERS ... ON AND OFF THE RECORD-The Statier Brothers,
park visitors to the concerts. Addi- of buys at adult contemporary radio. King’s Dominion conducted a Mercury SRMI5007 (Phonogram)
tionally, they were specially de- In the Washington/Baltimore area, thorough advertising campaign on ﬁ 42 | 2 | BURGERS AND FRIES/WHEN | STOP LEAVING (I'LL BE GONE)—Charley
o signed to serve the dual role of then heavy schedules were purchased on 60 radio stations, which were prima- Pride, RCA APL1-2983
& routing the concertgoer into the WMAL-AM-FM. WCAO-AM, rily country formatted, with a blan- _ o
‘ot record store to purchase the current WCBM-AM and WBAL-AM. In ket on major and secondary markets | ) ] UGS O o=ty (R, Ui (5 IDIBGEs:
m LPs of those performing artists, as Richmond, WRVQ-FM and throughout Virginia, Maryland and 19 | 21 | 32 | VARIATIONS—Eddie Rabbitt, eiektra 68 127
= . = . .
=i well as those of other CBS artists. WRVA-AM. In Norfolk, WGH- the District of Columbia, extending _Billy “Crash” -
@ CBS also provided specially pro- AM, WNOR-FM and WQRK-FM. (Continued on page 62) ﬁ e i1 VLIRS (0GR SACEITE GG S Gy G i
S 21| 22 4 { GREATEST HITS—Marshall Tucker Band, Capricorn CPNO214
E ﬁ CONWAY—Conway Twitty, mca Mca 3063
0 23| 17|17 l I'M ALWAYS ON A MOUNTAIN WHEN | FALL-Merle Haggard, mca 2375
* H IT B O U N D ?r IEZIZSID (ARRY GATLIN'S GREATEST HITS, VOL. 1, Monument g 7628
n 25| 20 5 | DARK EYED LADY—Donna Fargo, warer Bros BSK 3191
i 4 73
J>J ‘ E XY E Y E 26 | 19 | 44 | THE BEST OF THE STATLER BROTHERS, Mercury SRM 1.1037 (Phonogram)
g 27 | 25 | 12 | WANTED! THE OUTLAWS—Waylon Jennings, rca AfL1-1312
% ﬂ 35 | 31 | OLD FASHIONED LOVE-The Kendalls, ovation 0v1733
ﬁ! f 29 | 30 | 30 | REDHEADED STRANGER-Willie Nelson, coumbia K 33482
= oy TSI puaces 1VE DONE TIME-Tom T. Hall, oa ar 2018
31| 32 | 62 | HEAVEN'S JUST A SIN AWAY—The Kendalls, 0vation 0V 1719
32| 33 | 98 | GREATEST HITS-Linda Ronstadt, Asyom 7€ 1092
ANOTHER GREAT . "
3 36 2 | JOHNNY PAYCHECK'S GREATEST HITS VOLUME I, tpic KE 35623
SINGLE FROM "
34 34 6 [ THE WAY IT WAS IN '51—Merle Haggard, capito! ST 11839
35| 27 | 56 | HERE YOU COME AGAIN-—Dolly Parton, rca APL12544
7 PLEASURE & PAIN=Dr. Hook, Capitol S 11859
37| 28 | 15 | ELVIS SINGS FOR CHILDREN AND GROWNUPS TOO-Elvis Presley, Rca
CPL 1-2801
38 | 26 | 23 | OH! BROTHER—Larry Gatlin, Monument MG 7626
' 39 39 2 | TAMMY WYNETTE'S GREATEST HITS VOLUME IV, epic ke 35630
’ 40 | 31 | 6 | BEST OF DOLLY PARTON—Rca APLIL1IY
41| 29 | 16 | WOMANHOOD-Tammy Wynette, tpc KE 35442
ON RO BCH RIS RECORDS 42| 50 3 | FALL IN LOVE WITH ME—Randy Barlow, Republic RLP6023
# R-1008 +3 |IESTEZID 0AVID ALLEN COE'S GREATEST HITS, coun ¢ 352
44 | 45 | 10 | DON'T BREAK THE HEART THAT LOVES YOU-—Margo Smith, warner Bros
BSK 3173
45 m ROSE COLORED GLASSES—John Conlee, A5C Av.1105
We would like to thank the 46 | 23 | 20 | 1 BELIEVE IN YOU—Mel Tills, mck 2361
fol |0Wt|-ng stations for their 47 | 48 5 | LOVE IS WHAT LIFE'S ALL ABOUT—Moe Bandy, Columbia KC-35534
supprt: Promotional & Sales Director Additional Promotion by: 48 CLASSIC RICH, VOL. ll—Charlie Rich, £pc J€ 35624
WDOD WDEN WYNK Lyn Jenkins John Fisher & Assoc. _
WSDS KAYO KSOP P.O. Box 60369 1300 Division St., Suite 204 49 | 40 | 70 | WE MUST BELIEVE IN MAGIC—Crystal Gayle, united Artists UA LA 771 G
Nashville, Tennessee 37206 Nashville, Tennessee 37203 50 | 43 | 2 | VOLUNTEER JAM VOL Il AND IV-The Charlie Daniels Band, epic 235368
WYDE WJQS WCMS 3 -
WWVA KOYN WCBX (615) 859-4201 (615) 259-3692 == .
KJJJ KFD' WSLC Published by Robchris Music, BMI Wllllams Grabs U-K- Platlnum
Personal Mgr. NASHVILLE- Don  Williams’ K-tel expressly for the U.K. market
9 _ | CXpressly i€ 4
KRMD WSHO wVvOJ Robert Allen Jenkins “Images™ LP has struck platinum and is a compilation package of Wil-
(615) 859-4201 status in Great Britain as certified by ltams’ greatest hits.
iz e Indusl.ry One of the more popular country
for sales of one million pounds, or in | alists in Eneland. Willi
U.S. equivalents. $2 million. male vocalists in England. Williams
The “Images” LP wus releused by has previously shipped gold with his
Anchor Records in association with “Visions” and “Harmony” LPs.
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. THANKS DJ's AND DISTRIBUTORS, IT'S BREAKING FAST

“MY PULSE PUMPS PASSIONS”

WADE PEPPER
PETER SVENDSEN

#FS-66
NATIONAL PROMOTION TEAM:

DAVE ALLEN
FRED BENSON
TONY DERKOLE

NATIONAL PROMOTION
COORDINATOR
RICHARD COLANZI

FIFTY STATES
RECORDS
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Billboard photo by Rick Henson

PBS TAPING—Bobby Bare renders past and current tunes during the PBS

network program taping of ‘“‘Austin City Limits' at Austin’s KLRN-TV stu-

dios. Joining Bare for the forthcoming segment, from left to right, are Ken
Smith on bass, Tracy Nelson and Ronnie Montrose on lead guitar.

_ NashvilleScene

By SALLY HINKLE

Waylon Jennings recently returned to Phoe-
nix to perform before a soldout crowd at Arizona
State Univ. The concert was co-promoted by
KJIJ-AM. ... The largest concert crowd in the
history of Lanierland, an amusement park out-
side of Atlanta, recently braved chilly tempera-
tures to see the Statler Brothers. .. . More than
20,000 persons were on hand. for Larry Gatlin’s
appearance at the Texas Prison Rodeo in Hunts-
ville. The entire show was taped for a possible
special for televisicn or movie.

Mercury artists Jacky Ward and Reba
McEntire performed at the KYOC-AM apprecia
tion show in Casper, Wyo. ... Johnny Russell’s
first Mercury recording, “How Deep In Love Am
17." has been released. Russell also aided Ten-
nessee Sen. Howard Baker in his reelection bid
by-performing at a Baker rally previous to elec-
tion time. ... KIX-AM in Fort Collins, Colo., has
ventured outside of the automation system and
is looking for record service. Additionally, the
station would like to look into the purchase of
record libraries in the country vein. Station’s ad-
dress: P.0. Box 2204. Tel: 303/484-5449. In-
quiries should be directed to William Simmons,
music director.

RCA artist Tom T. Hall, recently inducted into
the Nashvilie Songwriters Hall of Fame, ill be
making an appearance on PBS' “Austin City
Limits” Nov. 30. ... Chuck Barris of the “Gong
Show" has enlisted the aid of Billy Carter for
two of his upcoming ‘“Dollar Ninety-Eight
Beauty Shows.” Hosted by comedian Rip Taylor,
Carter will be sharing the stage with actress Su-
san Strasberg and San Francisco Giants' base-
ball superstar Willie McCovey on one segment,
and J.P. Morgan end former all:pro football
player Bubba Smith in another.

Monument recording artist Ray Price broke
attendance records at the 21st annual Neewol-
lah Festival in Independence, Kan., recently.
Price performed at the Independence Memorial
Hall and received two standing ovations for his
hour-long set. Also performing at the festival
were Jana Jae, the country rock group Tweed
and Clarence “Gatemouth” Brown. ... Del
Wood, a “Grand Ole Opry” piano favorite is cele-
brating her 25th anriversary as a member of the
Opry. Wood cut the first-gold record to come out
of Nashville some 25 years ago entitled “Down

Who is

Ask Burl lves...
or call
615-889-7100

Yonder,” which remains one of the largest sell-
ing instrumentals of all time.

Loretta Lynn has been set to tape a segment
of *The 21 Days Of America” series, produced
by Carter-Grant Productions in collaboration
with the American Historical and Cultural
Society. The series will be aired three times on a
specific day between Flag Day and July 4. ...
“Ronnie Milsap Day” was proclaimed in the
state of Ohio Nov. 4 by Gov. James Rhodes. Mil-
sap appeared in Columbus for a concert at the
Memorial Auditorium on that date and presenta-
tions were made. Columbus was only one of sev-
eral stops made by the RCA artist in his exten-
sive touring schedule, which also included
Dayton, Toledo and Cincinnati.

The Bill Anderson Show appeared at
Musexpo in Miami, Monday (6). Appearing with
Bill Anderson were Mary Lou Turner and the Po’
Folks Band. On Dec. 5, Anderson’s show will be
the attraction at the annual banquet of the Na-
tional Assn. of Professional Baseball Leagues, to
be attended by owners and managers of 26 ma-
jor league teams and more than 150 minor
league clubs. At the dinner, Anderson will be
made an honorary ballplayer with the Nashville
Sounds, an AA Nashville-based baseball team.

WRIGHT WAY—Bobby Wright puts
the finishing touches to his latest
United Artists single, ‘‘Takin’ A
Chance.” Produced by Don Gant,
the song was penned by Joe Tex
who enjoyed an r&b hit with it.

Roy Clark got into some heavy sounds, and
shared some different licks in the studio earlier
this month when he recorded an album for ABC
that also features Clarence “Gatemouth” Brown
and famed Brazilian percussionist Airto Moreira.
Produced in Tulsa by Steve Ripley of the Jim
Halsey Co., the LP is predominantely instrumen-
tal, but will feature Clark and Brown on vocals as
well. Release is slated for early '79.

Capricorn recording artist Kenny 0'Dell per-
formed at the Music Operators Of America Inter-
national Exhibition Sunday (12) held at the Chi-
cago Hilton. O'Dell also recently taped a
segment of the “Arthur Smith Show” in Char-
lotte, N.C., which will air the first of the year,
and while in Charlotte additionally tied in inter-
views with WAME-AM. ... The Marshall Tucker
Band’s “Greatest Hits" has been certified gold.
Recent activities with the band find it in St.
Louis Wednesday (15), appearing with Sea
Level, another Capricorn act, for KSHE-FM’s
11th annual birthday party.
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Country

ALMOST 600,000 VISITORS

Hall Of Fame Draw:
21% Gain Over 1977

NASHVILLE—An increase of
more than 100.000 visitors over last
year has spurred a 21% gain in 1978
attendance at Nashville’s Country
Music Foundation’s Country Music
Hall of Fame and Museum.

By Jan. I, nearly 600.000 tourists
will have visited the expanded facil-
ities in a single 12-month period.

A number of substantial changes
have been made in all branches of
the Foundation, which administers
the Hall of Fame and Museum, a li-
brary and media center and the
Country Music Foundation Press.

In the museum, three new exhibits
highlight the facilities, including &
completely redesigned Hall of Fame
area, which houses plaques and por-
traits, as well as memoriabilia associ-
ated with each Hall of Fame mem-
ber encased in wooden cases.

In addition, a modern display of
country music entertainers’ artifacts.
entitled “Country Collage,” has
been added.

In the museum’s art gallery, the
Beverly Briley Gallery, a new exhi-
bition of photographs has recently
been put on display featuring the
work of nationally known photogra-
phers J. D. Sloan and Leonard
Kamsler.

The museum’s education depart-
ment, which provides a wide variety
of programs to Nashville area
schools, also had a record year, ac-
cording to Foundation officials, of-
fering a rumber of programs to
more than 10,000 Tennessee school-
children.

The library and media center has
also seen additions, including the
current plenning of a state-of-the-
art audio re-recording lab, which
will allow the library to make top
quality remastered tapes of its vast
collection of country disks.

In additon, the Foundation has
received a grant from the National
Endowment for the Arts to complete
a discography of all country music

Lynn On CBS-TV

NASHVILLE—Loretta Lynn’s
television special, “Country Christ-
mas,” has been set for Dec. 7 on
CBS. The MCA artist has also taped
asegment of “The Muppets”in Lon-
don. Other stops for the busy singer
came in Los Angeles to tape the
‘Merv Griffin, Dinah Shore and
Mike Douglas shows, in Las Vegas
at the Aladdin, and Reno for two
weeks at Harrah’s.

e
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through 1942. English discographer
and editor Tony Russell has been
brought to Nashville to complete the
rescarch on the project to be pub-
lished by the Country Music Foun-
dation Press in 1980.

The Country Music Foundation
Press has had an active year with
three major projects. “Truth Is
Stranger Than Publicity,” Alton
Delmore’s autobiography, was re-
leased in the spring to critical ac-
claim as a remarkable social and his-
torical document.

The first issue of the Journal of
Country Music, a three-time-a-year
publication, made its debut last
spring. With the help of the entire
Foundation staff, the award win-
ning “Country Music Hall of Fame
Souvenir Book” was created.

The growth of the activities in the
Foundation has been reflected in the
hiring of additional staff, including
Jonathan Jager as art director, Bob
Oermann as reference libranan and
Melody Ryan as supervisor of
hourly personnel.

“This year, the total activities of
the Foundation caught up with the
expanded physical plant we com-
pleted in 1977,” comments Bill Ivey,
executive director of the Founda-
tion. “Not only 1s atténdance up, but
activity in every area of the Founda-
tion’s operation has increased dra-
matically. It's almost a different or-
ganization.”

Aids Disk Sales

® Continued from page 60

as far south as North Carolina. Uti-
lizing the customized Johnny Cash
announced spots, schedules were en-
hanced by park ticket giveaways on
these stations.

Additional exposure was gained
by a talent search campaign con-
ducted on these same stations. The
“East Coast Country Music Cham-
pionship” contest drew an over-
whelming response with scores of
bands performing during the month.
The winner received a cash prize,
plus a professional talent assessment
and free studio time at Columbia
Studios in Nashville.

A survey of customers in the mar-
keting area involved in this promo-
tion revealed that a great number of
accounts who formerly did not stack
country music in depth—and in
many cases, not at all—are now ac-
tively involved in marketing Nash-
ville music.

- Ay

TEXAS TWOSOME—Little Jimmy Dickens, right, gets a backstage visit from

Dugg Collins following his soldout engagment at the Caravan Club in Ama-
rillo, Tex. Collins is now music director at KZIP-AM, Amarillo.
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FROMTHE MAN
WHO SHOVED IT
TO THE WORLD.

ARMED A:ND CRAZY
including:

Friend, Lover,Wife JOHNNY PAYCHECK "ARMED AND CRAZY. KE 35444

Me And The LLR.S./Leave it To Me

UL An album of sfop-what-youre-doing-and-listensongs,
& 8 including ‘Me and the lRS 'and ¢ Fnend Lover Wtfe")'
o On Epic Reccrds and Tape e

Produced by Billy Sherrill.

Booking Agent: Gordcn Singer, Variz#s Artists,
4120 Excelsior Bouleverd, Minneapcl =, Minn. 55416 (612) 925-3340.
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DIGITAL PROGRESS—Among digital recording highlights at the recent 61st AES in New York. At left, 3M’s Bob Young-
quist gets a runthrough on a digital editor for the firm's recorder from ITX's Don Davis. Above left, Saburo Takaoka of
Pioneer Japan previews the first U.S. demo of the joint MCA/Pioneer audiodisk version of its videodisk system. Above
=33 right, Sony Industries president Michael Schulhof listens to a playback of the firm's 2%-hour, one-sided optical audiodisk.

Digital And Analog Share N.Y. AES Spotlight

® Continued from puge 53
30 i.p.s. The unique 20 i.p.s. option
will help offset what might other-
wisc be performance degredation
due to the reduced track width. Pre-
sumably 32 tracks in 3-inch tape at
20 i.p.s. result in performance specs
equal to those of 24-track. 2-inch
recorders.

Other new operating features are
a master gain trim for all 32 tracks
and two pre-set switches for instant
selection of either standard or ele-
vated recording levels. A conven-
tional 2-inch 24-track head assem-
bly is available for this unit, and 3-
inch tape is available from the major

AES HIGHLIGHTS

supplicrs such as 3M, Ampex. Agfa
and BASF.

Audio Machinery’s Shared Access
Memory device marketed through
Sound Workshop is another digital
technology breakthrough. This de-
vice consists of a mainframe which
houses sufficient memory chips for
up tosix seconds of delay. The main-
frame front panel is equipped with a
bandwidth readout and an available
delay time readout.

Several different modules are
available to plug into the mainframe
and provide the functions of delay,
reverberation and pitch change.

With the maximum complement of

Semi-pro And Disco
Paid More Attention

NEW YORK-—Continuing cross-
over of professional equipment tech-
nology to the still-expanding semi-
pro recording market. and more
attention to needs of the disco field
were both in evidence at the biggest
AES cver that wound up its four-day
run Monday (6) at the Waldorf-As-
toria here.

New semi-pro units and lines
from such traditional hi fi firms as
Technics, U.S. Pioneer, Sony, and
Tandberg were joined by more new
equipment from the established
firms like Teac/Tascam. Otari.
Crown. BGW Systems, Uni-Sync,
and Community Light & Sound.

Among the more unusual units to
be found at an AES were Harvey
Sound’s display that included a
high-end car stereo setup with home
crossover—the latest pairing of the
Nakamichi 350 record/play cassette
deck. two Analog & Digital Systems
2000 mini-speakers and the 2000PS
power converter, with mounting
brackets for the car. and padded car-
rying casc, at suggested $1.275. Har-
vey's Harold Zolberg also notes the
growing use of the Analog & Digital
Systems line in bi-amped configura-
tion as small studio monitors.

Getting attention of another kind
was Telectro’s Studio 1000S com-
pact “recording studio” for cutting
45s. with the unit incorporating line
and mike inputs for mixing, at
$1.600 list according to Mario Rossi.

A number of UK. firms were on
hand to take a hard look at prospects
for the sound reinforcement and
disco fields. H. H. Electronics had its
new 5500D power amp offering 500
watts/channel RMS in 3%-inch-
high rack space, handled by Audio-

marketing Litd. in the US. Gram-
pian Reproducers. a major supplier
of packaged “long-line” sound rein-
forcement systems, had its G-100
amplifier on view. with many used
in British discos. The firm is apply-
ing for UL listing for its line. and
will have a U.S. agent by early 1979,
with a major study of the touring
and disco marts here.

KEF demonstrated its reference
serics model 105 studio monitor
speaker. used in an effective concert
here earlier in the year. and Osawa
& Co. was featuring the Chartwell
line of monitors, including the new
LS3/5A small studio unit with the
complementary SW-135 sub-
woofer, and its standard PM450
large studio system in both standard
(passive) and electronic crossover
versions.

In tape recorders. Technics had a
prototype of its advanced RS-1800
2-track, 30 i.p.s. isolated-loop open-
reel deck "with quartz-synthesizer
pitch control and auto bias and
cqualization adjustment. Otari
showed its latest addition—the MX-
5050-B at $1.945, with DC capstan
servo, three speeds in field-select-
able pairs (15/7% or 7'2/33/4) with
auto EQ switching, and return-to-
memory feature for mixdown. And
Future Film Developments (UK.)
had its portable Dolby A unit for the
sterco Nagra IVS deck in the U.S. at
$2,600.

Although Tandberg’s metal-tape
demo for its TD20A open-reel deck
with new Actilinear recording heads
never came off due to a mixup with
3M on availability of a Metafine reel
sample. impressive reproduction
was noted with Maxell’s XL tape on

{Continued on page 66)

eight delay modules it is possible for
example 1o synthesize multiple de-
lays that a listener might expericnce
during a live performance in the
concert hall.

A most significant feature of Au-
dio Machinery’s system is that total
mainframe memory is allotted and
divided among the various modules
at the operator’s discretion. Normal
bandwidth in the system is 16 kHz.

The system will permit the oper-
ator through simple front panel con-
trols to reduce the system bandwidth
10 permit increasing available delay
time. Front panel readouts always
indicate unallotted and available
delay times and current system
bandwidth.

This single package offers delay,
reverb and/or re-pitching effects in
one compact rack mount assembly.
IUs supplied with memory and mod-
ules 1o suit the user’s needs and yet
can be expanded as needed by the
addition of modules.

Dupers Eye
‘Metal Tape’
& New Units

By STEPHEN TRAIMAN

NEW YORK-Demonstrations of
a metal-particle duplicating tape
with dbx and Dolby encoding, and a
flurry of improved bulk duplication
formulations and equipment made
the just-ended 61st Audio Engineer-
ing Society show a bonanza for cus-
tom duplicators and a number of
record industry attendees.

As noted earlier, the potential for
3M’s Metafine formula tape as a du-
plicating product offering 3 to 5 dB
more output playback on existing
cassette and 8-track decks for prere-
corded product offers exciting pros-
pects for the music industry (Bill-
board, July 1, 1978).

Infonics’ continuing demos at
AES of its master reel and cassette
decks to 4-cassette slaves using the
Metafine samples with dbx and
Dolby and Agfa’s premium HFD
with dbx noise reduction brought an
old ltalian music box vibrantly to
life. “It’s perhaps the hardest thing
to record on tape,” notes the film’s
Paul Lloyd.

It is just more evidence that the
competition in the duplicating mar-
ket is heating up on the growing pre-
mium portion of the mart, with the
new Columbia Magnetics’ Ultra 3
going after Agfa’s HFD and new
PEM 526 for high-speed bins, and

(Continued on page 67)
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Many console manufacturers
were represented at this AES.
Among those supplying larger stu-
dio consoles were Rupert Neve,
MCI. Trident (represented by
Sound Designs). Harrison and Ca-
dac (represented by Irv Joel Associ-
ates). Each offers an automation
package of considerable flexibility
in control of system functions.

Cadac of the UK.. which has
gone through serious financial re-

verses recently. reportedly has been
taken over by Gale Electronics and
Design. and is out of receivership.
according to Joel. Gale will provide
full support on parts and service to
existing products. with some modes
in the line probably to be changed.
(Irwin Diehl is a co-founder of the
Institute of Audio Research, con-
ducted the first AES semi-pro work -
shop, and will be contributing the
Sound Waves column 1o Billboard
stariing in next week’s issue.)

® Continued from page |
Ampex. Matsushita and British
Decca.

At the same timg, the digital audio
disk versions of major videodisk sys-
tems from Sony and MCA-Univer-
sal/Japan Pionecr were previewed
at AES. with further improvements
noted by Matsushita and JVC with
dynamic PCM-encoded tapes used
in demonstrations.

Emphasized, however, is that the
digital crais justin its infancy, with a
long way to go to the real break-
through necessary for a total sys-
tem-—electronic editing.

Even Soundstream’s Dr. Tom
Stockham, who conducted what
most termed a “brilliant” digital tu-
torial, acknowledges his Soundst-
ream system—the most advanced to-
date—has room for improvement in
editing.

Both the Sony and 3M digital
recorders, introduced at the AES in
advanced prototypes, are without
true editing capability. 3M has gone
to ITX. developer of the Aphex au-
ral exciter, for its electronic editor,
but both 3M’s Bob Youngquist and
ITX's Don Davis, who previewed
the prototype console, admit the first
four 3M digital packages won’t get
the editors till late 1979.

® Sony showed its PCM-1600
digital audio recorder in playback of
the Cleveland Orchestra session in
which it participated with CBS Rec-
ords (Billboard, Oct. 28, 1978), but
the 2-track mix of the CBS recording
can be only “half-edited.” Sony en-
gineers acknowledge. Prototypes of
an all-digital mixer, digital reverb
unit, analogy-digital/digital-analog
converter and a 24-channel recorder
were shown, but no production
availability is confirmed.

Meanwhile, the PCM-1600 is used
with Sony’s broadcast-model U-Ma-

Mo;e :S ygen; Tests
On Digital Recording

tic %-inch VTR and editing equip-
ment, in what is hoped will be a
commercially acceptable version of
the Cleveland session. Interest is re-
ported by Zubin Mehta for the New
York Phitharmonic here. and Her-
bic Hancock producer Dave Rubin-
son for sessions with the Sony sys-
tem, according to Michael Schulhof,
Sony Industries president.

Sony also previewed the third ver-
sion of its digital audio disk system
compatible with its optical videodisk
player and technically that of Phil-
lips/MCA. A 2%-hour, one-sided re-
flective disk revolving at 450 r.p.m.
(900 r.p.m. for the videodisk) is the
longest shown by any system todate.
allowing up 10 95 dB dynamic range.

® Ampex did not show its pro-
totype, but in remarks accom-
panying his paper on a proposed
digital audio format, Ed Engberg
confirms that extensive field eval-
uation on the unit will be underway
by spring. Worldwide studio appli-
cations will be tested in the U.S., Eu-
rope and Japan. utilizing the l-inch
Ampex digital recording tape—the
first on the commercial market ear-
lier this year.

® British Decca, partnered with
Germany’s AEG-Telefunken in the
TeD videodisk system that is now
limited to mostly institutional mar-
kets, is quietly working on its first
prototype for yet another digital
recording system.

Both R.W. Bayliff, general man-
ager, recording studios, and F.A.
“Tony” Griffiths, technical manager
in charge of the project. were on
hand at AES, and confirm the proj-
ect, with plans to be announced
early in 1979 for major in-studio
tests at a number of locations.

® 3M already has been utilizing
its digital recording system, with

(Continued on page 66)
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The pressure pad thatwon
fold under pressure.

Pressure pads are an a pressure pad assembly that’ll  keeps it locked in place. So it
important part of a cassette work long after those in more won't shift or fold as time goes bv.
mechanism. cheaply made cassettes have You see, as good as our

But as they get older, some  been forced into retirement. tape is, we realize it wouldn't
tend to fall down on the job. Our pressure pad is held in  sound like much without a great

At Maxell, we've developed  a uniqus four-sided retainer that  pressure pad working behind it.
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Maxell Corporation of America, 60 Oxford Drive, Moonachie, N.J. 07074.
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LOS ANGELES—RSO has
created a promotional pa perback
size cassette kit for Eric Clapton’s
“Backless” LP which for the first
time will supply all the informa-
tion that normally comes with an
i album. This includes: musician

credits, artist information and

the like. RSO has also expanded

on that theme by inserting a bi-

ography, pictures and artist dis-
_ cography.

According to art director Glen
Ross, 5,000 copies of the cassette
package, which Ross describes as
a “musical press kit,” were dis-
tributed to salesmen, store buy-
ers and radio personnel.

Says Ross: “As a company, we
have felt that the way cassettes
are packaged never afforded
people all the information that
comes with a record. This pack-
age gives ourselves more freedom
to tell about the artist, musicians
and other pertinent data.”

The cassette will give added
exposure (o the record, says Ross,
since most consumers don’t play

8

Clapton Promo Cassette
Is a Singing Sales Tool

By ED HARRISON

an album immediately, but are
inclined to play a cassette in cars.

The concept was conceived by
AGI album graphics which did
the printing. “We thought about
mass marketing them,” says
Ross, “but that wasn’t practical.
They are good for promotion.™

Also, in the case of Clapton,
there have been relatively few
pictures of him or biographies re-
leased.

Ross says the label will do it
again for other artists with even
more information contained.
“We might supply an interview
with it, facts about the recording %
of the album and tour dates,” he
says.

The Claplon casselte was put
together in 30 days. says Ross,
from the idea conception to de-
livery. With more lead time,
more information can be in-
cluded.

The project was conceived as
“a book with a cassette” though
Ross views it as “a singing sales
tool.”

More Digital

® Continued from page 64

Tom Jung of Minneapolis’ Sound 80
studios—one of the first due for a
pre-production model — recently
completing test pressings on the first
two commercial digital release on
the Sound 80 label. Tapes were fea-
tured at AES of both releases—the
St. Paul Chamber Orchestra in Cop-
land’s “Appalachian Spring” and
Ives’ “Three Places In New Eng-
land,” and Flim and the BBs, a new
studio group, with some dynamite
pop-rock effects. The BBC in Lon-
don, co-developer of the 3M system,
will have one of the first-production
units, 3M’s Youngquist confirms.

&£
2

® Matsushita, through its high-
end Technics audio division, was us-
ing one of the most dynamic digital
recordings heard at AES, specially
produced by Bert Whyte with
soloists from the Marlboro Festival
in Stravinsky’s “I'Histoire du ool-
dat” and other short pieces.

In Japan, Matsushita converted
the tape. done with the Technics SH-
Pl PCM recording processor and
Panasonic NV-8300 half-inch VHS
deck, into a Visc digital audio disk
compatible with its videodisk player.
and highlighted at the recent Japan
Audio Fair. Panasonic’s Almon
Glegg, also AES convention chair-

| ﬂasaaﬂea dnd naﬂridges ‘with gnnd components are
~what count in delivering true hdeli’ryr Spring pads,
- foam pads, full or flat shields, pins, windows and
_'Z rollars are pramsmn engineered for top performance.

lerfand Pmducrs Quam_v Components For True Fidelity
in E-‘arfﬂdge And Cassette.
" SPECIAY, DESIGNS ON REQUEST

OVERLAND PRODUCTS

P.ﬂ.ﬂﬂ}fﬂl FHEHW HEBRASKA 63025 IJSA
-' T‘erephnm m ?‘21—?2?13
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Semi-pro, Disco Get More AES Attention

® Continued from page 64

both the Y%-track ($1.300) and Y%-
track ($1.400) versions available
early in 1979. Also of interest was
Tandberg’s RC20T wireless infra-
red control, usable up to 40 feet for
all major functions.

Teac/Tascam had a prototype of
its 35-2 open-reel unit that will up-
date the 25-2, but with dbx as an op-
tion as the price remains at about
$1.900 list for the planned spring de-
livery. Features include an im-
proved transport system and elec-
tronics package. full logic with
motion sensor. up-front bias and EQ
controls, and a separate Y%-track
playback head to complement the
“-track record/play head. Also due
in spring is a variable speed option
for the 80-8 recorder/reproducer at
about $350, that will necessitate a
DC motor exchange and outboard
box.

In power amps and companion
units. Sansui officially bowed its
Professional Series, with Ken Hosh-
ino to announce a new division
managers soon. and marketing early
in 1979 for the B-1 power amp, E-1
stereo phono playback EQ unit and
Pl dual-channel parametric equal-
izer. Uni-Sync had its new 200
walts/channel unit with dual power

Recording System Tests

man, had hoped to have the Visc A/
D player here, but it proved impos-
sible.

® JVC, the U.S. marketing arm of
Japan Victor, had the latest model of
its 14-bit PCM adapter for low-band
VTR’s using the 44.056 kHz sam-
pling rate favored by the Japanese
group, in conjunction with its own
VHS Vidstar deck.

A wide range of recently encoded
material was offered, also demon-
strated at the Japan expo last month.
With JVC and RCA partners in the
RVC label venture in Japan, its
known they also share keen interest
in the compatibility of digital audio
disks and their respective videodisk
systems. JVC hopes to preview
its well-received audio/videodisk
player at the upcoming Winter CES
in Las Vegas, and may unveil more
digital recording plans at that time.

® US. Pioneer Electronics had
the first American showing of the
joint venture Universal/Pioneer au-
diodisk version of the videodisk
player that Pioneer is manufacturing
in Japan for industrial clients.

With an intra-red wireless remote
control unit for all functions demon-
strated, the player offers a 30-minute
per side disk with more ?? estimated
than 85 dB dynamic range. A con-
sumer version, without the slow and
stop motion features in the ad-
vanced vidisk model, is planned for
late 1979 introduction in the U.S.
and Japan, with both audio and
video “playability” envisioned.

® Philips revealed a bit more in-
formation on its “compact disk”
with a paper presented by L.
Boonstra. The approximate 4)3-
inch-diameter disk offers 90 dB dy-
namic range and one-hour playtime
on one side, but the system is in-
compatible with the optical video-
disk developed by Philips and soon
to be launched in a Magnavox-built
player here with MCA-produced
software.

This makes it totally different
from all other digital audio disk sys-
tems shown todate which are com-
patible with their videodisk players.
Philips had planned to show the
“compact disk” in the U.S. last
month, and now promises a demon-
stration in the near future.

www.americanradiohistorv.com

supply and proportional heat con-
trol fan offering constant tempera-
ture. with a 350-watt version for
heavy sound also due. The new SAE
Pro line of power amps for both
touring and disco applications was
previewed as well, with the P400,
P300 and P50 units (representing re-
spective watts/channel) due early
next year.

BGW Systems showed its new
100B unit. supplanting the 100, with
50 walts/channel, in the same slim-
line style with more LEDs and fric-
tion lock on the gain controls at $399
list, and the new model 10 pro cross-
over unit, mono two-way with sub-
sonic filter for early 1979. Cgown In-
ternpational, using technology from
its DL-2 controller, showed the com-
bination of its Straight Line One
preamp at $549 with separate phono
modulé to handle up to four turn-
tables in disco applications, and
Power Line One amp with 50 watts/
channel, as well as a prototype of its
PSA2 pro version amp with 220
watts/channel. $1.495 in January.

Pioneer had a model of its
SA850011 non-switching amp with
dynamic biasing circuit said to ap-
proach Class A performance, with
the 150 watts/channel prototype
used to show the circuitry for future
Pioneer products. JVC also demon-
strated its new circuitry that offers
Class A performance in a much less
expensive and more efficient tech-
nology that will be utilized in the
firm's new high-end power units.

In speaker technology. Electro-
Voice has its S18-3 stage keyboard
system in production, with 150 units
shipping this month. notes Chuck
Gring, new sales manager. music
products TAD, the Pioneer pro au-
dio division, had demo prototypes of
its monster LS10 units, but John
Brozda sees solid growth for its com-
ponents. particularly the new 15-
inch high-power woofers now used
by Northwest Sound. and the
TD4001 mid-range with its 4-inch
beryllium diaphragm, both avail-
able through pro sound dealers.
Community Light & Sound had its
new MB-60 mid-bass, with a 60-de-
gree radial that takes a 12-inch cone.
to round out its line of fiberglass
Zoids horns. and the firm is taking a
good look at the disco mart Wthh
Chris Kofoed notes is gelting more

“quality conscious.’

Innovative special effects and ac-
cessory units were shown by a num-
ber of firms. dbx had its new new
208 8-channel simultancous record/
play pro tape noise reduction sys-
tem, a stepup from model 158, and
also had its “disco rack” with model
500 subharmonic synthesizer (Boom
Box) 503 3-band lincar expander,
and 162 sterco compressor/limiter,
plus its complementary 5000 sub-
woofer/power amp combo “Lease
Breaker.” Also with disco applica-
tions in the works is the Polyfonic
PY-10 Acoustic Simulator used to

recreate actual room acoustics, with
a model early in 1979 so the DJ can
press a button for ideal room equal-
ization. Pro model shown is avail-
able on lease arrangements for road
tours or studio use to recreate inti-
mate situations in live performances.

Meteor Light & Sound has its
restyled disco line rack-mounted,
including its 10-way Super Chaser 2,
Sonalite 4 and Sonalite 3 lighting
controllers, Graphic Equalizer,
Vamp 1 (50 watts/channel RMS)
and Ramp | (90 watts/channel)
power amps, Extrafect add-on mod-
ule to Sonalite 4 and 4-way Matrix
add-on to the Super Chaser, with
continuing light effects displays run
by Vince Finnigan.

Digital delay was much in evi-
dence, with too many new units to
count effectively, but new entries in
the field included Lexicon. with its
Prime Time model 93 processor
mixer at $1.485 list, and MXR Inno-
vations showing East Coast dealers
its Digital Delay at $999, and com-
panion dual 15-band and 31-band
equalizers. $325 and $350 respec-
tively.

Audio Kinetics of the UK. had its
innovative Intelocator tape location
unit in the U.S. for the first time,
usable with the MCI JH-16, 3M 79,
Studer AB0 and Ampex MMI1200
recorders at about $2.500. Gotham
Audio had the first new SAM 82
portable mixers from Sweden. a
high-end unit at $6.000 with Ham
Brosious of Audiotechniques noting
there’s room in the market for such
smaller quality models. BTX had the
first units of its model 4600 SMPTE
tape controller for two machines.

AKG had a prototype of its BXS5
2-channel reverb unit, with 1-2-3
second positions, mixing from total
*dry.” to total reverb. and balanced
inputs and outputs, at $1.000 in mid-
79 to complement the pro-oriented
BX10 and BX20. notes Hans Werner
Radda, in from Vienna for AES.
AKG also had a prototype of its
TDU700 time delay unit, aimed
more for pro users, with a remote
unit for console use, and an effects
unit with harmonizer and flanger
also due. Electro Harmonix had its
new Vocoder at a breakthrough
$799.

In microphone technology. Sony
bowed a portable UHF wireless
mike tuner and matching mike and
transmitter for both electronic field
production and ENG applications.
Calrec Audio of the UK. introduced
its unique Soundficld 4-dimensional
unit to the U.S., widely used by the
BBC for location recordings, at
$5.600 with controls. Electro-Voice
featured another continuous series
of well-attended lecture demos. cov-
ering many key applications. and
Gotham Audio had the first Neu-
mann KMRS82!1 ulra-direction
“shotgun™ mike, available in the
U.S. nextycarat about $795.

STEPHEN TRAIMAN

COMPLETE LINE

@ Over 975 Different
Models To Replace
Virtually Any
Needle Ever Made!

@ Largest Inventory In
The Industry Makes
YOU FIRST With
The LATEST!

QUALITY AND
SERVICE FOR
OVER 50 YEARS

WRITE FOR COMPLETE
INFORMATION

SOUND
PROFITS
 FROM

Planstiehl
vs-NEEDLES

3300 WASHINGTON STREET
WAUKEGAN, IL 60085
BOX 498
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MEXICO CITY — “Triple-cas-
sette” orin U.S. jargon “threefers” is
taking hold here as a marketing in-
novation in prerecorded tape sales
packaging—perhaps exclusive to
Mexico.

With Mexico’s tape market about
20% of overall volume, the three cas-
settes for the price of two concept is
seen expanding that ratio. Aithough
all labels are not yet involved, the in-
dication is that virtually all will be
within the next six months.

Discos Musart started the idea
about four years ago, but it wasn’t
until recently that momentum
picked up—with claims of such mer-
chandising results ranging from
“good to huge.”

So far, the threefer package has
only worked with a single artist and/
or group. But the consensus is that it
will be most workable with a combi-
nation of names, and it should prove
most rewarding to those companies
with the “right” catalogs.

Retail price for the threefer, gen-
erally showing up in different styles
of packaging, comes to anywhere
between 230 to 260 pesos (around

By MARV FISHER

$11 U.S)). “When the artist is right,
the price is right,” one label chief
notes.

Profit margin naturally is lower
than with premium top-line tape re-
leases, but is still worth the invest-
ment for a company—especially
when sales orders go beyond ap-
proximately 10,000 units, as is be-
coming more common.

While triple packaging has had
generally favorable acceptance by
retail customers throughout the
year, it is expected to reach even
higher sales figures for the coming
Christmas season.

The product is particularly flour-
ishing in the huge discount super-
market chains such as Aurrera and
Gigante, and the general opinion is
that there’s no doubt it’s “quite a
bargain for the public.”

The move is on constantly to make
the package more attractive for the
consumer. One of the newest ver-
sions is a blister-mount unit, “a kind
of pressure push and stop,” as one
marketing executive describes it.

In addition to Musart, others who
find the new packages to their liking

Dupers Eye ‘Technology’

® Continued from page 64

BASF’s new DP formulation with
better high frequency response.

Lloyd of Infonic notes that the
Metafine demo was strictly that—3M
acknowledges production of such a
duplicating product would be prohi-
bitively expensive unless the record-
ing industry really demanded such
quality at the premium price it
would command.

But Lloyd maintains some of the
newer duplicating tapes, with the
addition of Dolby or dbx, can pro-
duce far superior products than
what is generally available from the
major labels today.

® At CBS, the company’s Terre
Haute, Ind., duping plant just fin-
ished extensive tests with Ultra 3,
and Jerry Bronaugh anticipates
availability early in 1979 with exten-
sive sampling very soon. Pricing will
be “very competitive” with the bet-
ter Agfa and BASF lines.

® Agfa’s new PEM 526 bin loop
mastering tape is a low print tensi-
lized polyester with back coating,
available in %, %4 and l-inch widths
on 2,400-foot NAB reels’ and claims

excellent reproduction of 3% ips.

original recordings in bin use.

Agfa also bowed its improved
bulk cassette line. PE611 (C-60),
PE811 (C-90) and PE1211 (C-120)
with a 5 to 8% price hike for the su-
per high output/low distortion
product. Al Y-inch Agfa product
will be available soon on the firm’s
patented Stack Hubs offering the in-
dustry’s most compact packaging.

® BASF was at AES for the first
time, demonstrating the firm’s more
aggressive posture in the duping
market with its improved DP form-
ulation bulk cassette product at a
15% to 20% premium over its stand-
ard line, notes Bob Piselli. For the
first time, the German giant is mak-
ing its calibration tapes and cas-
settes, and test cassettes, available in
the U.S,, though at sharply higher
prices due to the continuing decline
of the dollar versus the mark.

® Also showing a more aggressive
posture in the professional market
are both TDK and Ampex. TDK
was featuring its Y-inch pancakes
for high-speed duplication with the
D-cassette formulation, in both C-60
and C-90 hubs, and promises an im-
proved product sometime next year.

It also was showing its unlabeled
Y-series cassettes for high-speed

Tape/Audio/ Video

A e i INNOVATIVE MEXICO PACKAGING P

‘3-fers’ Spark Cassette Sales |
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include Orfeon, Peerless, Melody,
Rex. Cisne, Gas and Polygram, with
Ariola and EMI-Capitol two inter-
national labels into the marketing to
some degree. Polygram will be un-
derway before year-end, when its
new tape duplicating division is ex-
pected to be in full swing.

RCA, CBS and Gamma are still
standing by, although all are making
plans to test the.concept sometime
next year. “We feel it’s only func-
tional with certain artists,” claims
one sales executive, “which explains
the reluctance to jump in on a con-
sistent basis.”

Reinhard Kruska, Polygram com-
mercial manager, notes that it is not

(Continued on page 71)

Billboard photo by Stephen Traiman

TOP BRASS—Outgoing Audio Engineering Society president Emil Torick of

CBS Technology Center, right, shares a pre-banquet toast with successor Jay

McKnight, left, Magnetic Reference Lab, and president-elect Peter Burkowitz
of the Polygram Group in Germany.

The first mastering equipment
designed especially for 64:1

Electro Sound’s 3.75/7.5 ips
mastering recorder/reproducer,
with frequency response

to 18KHz at 3.75 ips, comes

in several configurations

for any needs.

Distributed in the U.S.
and worldwide by

AUDIOMATIC CORPORATION

1290 AVENUE OF THE AMERICAS
NEW YORK N Y 10019 PHONE (212, 562-4870
CABLE AUDIOMATIC.TELEX 12-6419

OVERSEAS OFFICE: 4 RUE FICATIER
92400 CQURBEVOIE FRANCE PHONE 333 30 90
CABLE AUDIOMATIC TELEX 820282

HAMMOND CASTLE PIPE ORGAN, VOL. 1-
Douglas Marshall, organist, Decibel dB 1000,
distributed by Decibel Records, $15 list.

The magnificent instrument in Gloucester,
Mass., has a long and distinguished history on
records dating back to 78 r.p.m. days. And in the
early LP era a spectacular series of mono record-
ings were performed on it by Richard Ellsasser
for MGM, outstanding for their time. Now, in
Richard Burwen's “indirect” process it speaks
with even more eloquence, full and rich, and
truly impressive for expanded dynamic range
and tonal brilliance. Skiilfully played by Mar-
shall, the program is appealing for both organ
buffs and more casual listeners, including works
by Franck, Bach, Vierne and Campra. Notes on
the music set new standards for terseness. Com-
plete commentary on Bach's Fugue in G Minor?
“One of Bach's most tuneful and popular.

* * *

ENCORE: Roger Wagner Chorale—M&K Real-
Time, RT 110, distributed by M&K RealTime,
$15 list.

A scale of values that ptaces method over
substance, too often encountered in audiophile
disks, is again in evidence here. Engraved is a
middling to fair five concert in a hall of modest
acoustic pretensions, Somewhat disturbing are
overlong applause intervals. But how does one

duping and industrial use, and a
full-length range of endless and au-
dio/visual cassettes.

® Ampex bowed an expanded

line of pro audio tapes and acces-
sories, including a professional
series of cassettes for industrial sales
distribs, high-speed dupers and in-
stitutional units, notes marketing di-
rector Erik Jensted.

Line is available individually
packaged in hinged boxes with Am-
pex’ new rainbow graphics, or in
bulk packaging with boxes in 30, 45,
60 and 90-minute lengths. Also new
at AES was Grand Master | for nor-
mal-bias pro applications, particu-
larly the growing studio “mastering
cassette” market. The firm’s Golden
Reel program honoring artists, stu-
dio and technical personnél behind
RIAA-certified gold albums and
singles mastered on Ampex tape also
was highlighted.

® In duplicating equipment,.

Heino llsemann GmbH had its
KZM 3 automatic cassette pack-
aging machine in operation at the
East Coast AES for the first time, af-
ter prior demos at the earlier Los
Angeles and Hamburg events.

With sales to ASR Recording
Services (two Units), CBS and GRT
in the U.S,, the firm sees a solid mar-
ket for the cost-effective units run-
ning from $37,800 to $54,000 de-
pending on options. Also available
is the firm’s new ETK 1 and ETK 18
automatic paper labeler for cas-
settes.

Audiophile Recordings

cope with that on direct-to-disk? Back-cover
credits identify lathe operator and other techni-
cal contributors, but not the soioists who per-
form passably in a medley from Gershwin's
“Porgy And Bess,” the side one offering. Five
short selections on the flip side provide the en-
core theme.
* K %

ENCORE: Roger Wagner Chorale—~M&K Real
Time Records, RT110, distributed by M&K Real
Time, $15 list.

Have you ever mistaken a voice recording for
the actual person speaking? This record conveys
an uncanny sense of physical presence and is
apt to create just such an ilusion. The direct
disk sound hasn't been doctored with in any

way, and processing is extremely ciean. Some
may regard the production as stark and unat-
tractive and the Roger Wagner Chorale clearly
isn't performing up to standards once associ-
ated with the name. Nonetheless, you'll have to
search hard for another disk transmitting as
many of the human voice's infinite subtieties
and inflections. The sense of realism achieved
here is apt to blow many a true sound buff out of
his chair.

Audiophile Recordings for review should be
sent to Alan Penchansky, Chicago, and Stephen
Traiman/Is Horowitz, New York. Earlier reviews
appeared in issues of June 10, 24; July 8, 29;
Aug. 12, 26; Sept. 9, 23; Oct. 7, 21; Nov. 4.

When Farinelli

the eminent Italian castrato, had already conquered
Europe with his singing, he was invited in 1737 to the
court of King Philip V of Spain. It was hoped that

he would deliver the monarch from the melancholy
which afflicted him. For years, Farinelli was condemned
to sing for Philip the same four arias night after night,
but the Italian gradually rose in royal favour to the
point where he became a power behind the throne

of Spain.

Italy’s contributions to instrumental music, opera and
ballet are well-known. At SIAT we do not create
music but help to keep it alive. We are the Italian
specialists in the production of high-quality CO cassettes
and their components. Most of SIAT’s production
goes abroad - - following the example of Italian music,
dancers, singers and conductors. We're as proud of
them as we are of SIAT products.

21047 Saronno (Varese) Italy, Via Dell’ Orto, 21 - Tel. (02) 9607450 9607485
: Telex Omega 26502

—————
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GANADA S #ONE RECORD EXPORTER

BLACK and WHITE SALES CONSULTANTS LTD.
7250 Victoria Park Ave., Unit B
Markham, Ontario L3R-3M5 Canada

Regular Catalog Items In All Categorles

All Configurations
Deletes, TV Product

Before you Buy— Check our Prices

U.S. CLIENTS

Call Joe or Mike (Collect) 416/495-1905
or Telex 06-219-693

EUROPEAN CLIENTS

Contact our London Office: Mr. Geoffrey Francis
01-486-7411 or Telex 51-21179

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber roller,
3M Protessional duplicating tape, 90
iengths in 1 min. increments. Private label-
ng available.

1 min. to 45 min. any quantity. 73¢
46 min. to 65 min. any quantity 83¢
65 min. to 80 min. any quantity. 91¢
81 min. to 90 min. any quantity 99¢

$25 00 minimum orders. CO D only
PROFESSIONAL 8 TRACK DUPLICATORS—$1.295

PROFESSIONAL 8-TRACK CALIBRATORS & ERASERS

Studio quality high speed operation Com-
plete warranty Write for literature

BAZZY ELECTRONICS CORPORATION
39 N. Rose. Mt. Clemens. Mich. 48043

Phone: (313} 463-2592

BUDGET TAPES & LP's
and
MAJOR LABEL cUTouTs
8-TRACK, CASSETTES & LP's

Can service all your needs.
For Free Catalog call or write:

GENERAL MUSIC CORP.

P.0. Box 1611, Charlotte, N.C. 28232
(704) 377-5623

RBCORDS-OLDIES! 20,000 IN STOCK. SEND
75¢ for 4,000 listing catalog. Mail orders filled.
Record Center, 1895 W. 25th St., Cleveland,
Ohio 44113. We export.

RACK JOBBER

ATTENTION RACK JOBBERS
RECORD WIDE DISTRIBUTDRS
1755 Chase Dr.
Fenton_ {St Louis). MO. 63026

Ve can supply all your needs: Largest
selection of 8-track and albums on budget
lire and major label cut-outs. Call today.

JIM ADAMS—(314) 343-7100

MAJOR LABEL
8 TRACK & CASSETTES

CUTOUTS

Our Specialty
Call or write for a {-ee catalog to:
J S J DISTRIBUTORS
6620 W. Belmont, Chicago, Iil. 60634
(312) 2864444

MAJOR LABEL CUTOUTS
IN CALIFORNIA

LPs—8-Tracks—Cassettes
& some great Imports
at cutout prices

PEARCE ASSOCIATES
6624 Valjean Ave.
Van Nuys, CA 91406
Phone: (213) 989-5636

FOR SALE
$11,225—24 IN/OUT
RECORDING CONSOLE

Formerly Sound Spectrum (House of Cash).

3 associated equipment racks (lines
dressed back to racks for minimum
instaliationtime). Inciuding gray ghost
power supply-jack strips-digital tim-
ing clock; (4) 32 position mic. recep-
tacie plates already mounted. OTHER
EXTRAS! Spare components-sche-
matics.

CHARLIE BRAGG
(615) 889-0651

WE HAVE THE BEST
CUT-OUT AND CURRENT
record and tape list in America.
LPs $7.98 list 8 track tapes $7.98 list

our price $4.45
Dealers Only
ALEX A. ARACO CO,, INC.
507 High St., Burlington, N.J. 08016
(609) 386-3288

our price $4.30

8 TRACK & CASSETTE CUTOUTS
BEST OF THE MAJOR LABELS
COLUMBIA - LONDON - ETC.

For a free catalog call or write
AUDIO DISTRIBUTORS
1182 Broadway. New York, N.Y. 10001
1212) 725-4570
Dealers only—please

RECORDED 8 TRACK TAPES AS LOW AS
e

60¢—guaranteed—no  bootlegs—major
Reed Sales, P.O. Box 46, Walnut, Calif. 91789.

SPANISH TAPES

We have a large selection of budget and
cut-out Latin music—8-Track tapes—avail-
able at reasonable prices.

ROYSALES

Box 1503, Brownwood, TX 76801
(915) 646-8267°

WHAT'S ALL THIS JAZZ, ROCK AND SOUL?
It’s all in our current catalogue of major label
cut-outs. LP’s are priced at 25¢ and up. Write
today for free catalogue. Hit Records Inc., 300
West Elizabeth Avenue, Linden, N.J. 07036.

Dealers Only.

-SHIRTS

T SHIRTS—IRON-ON TRANSFERS
* Over 600 super selections of designs
* Custom silk screening
* Heat transfer machines
o All types of lettering

MBS LOVE MFG., INC.
15-32 127th St.. College Pt., NY 11256
[212) 359-8500

Same day delivery o Free Catalog « Dealers only

WWW.americanradiohistorv.com

FOR SALE

8 Track & Casselte Blanks
Low Noise. High Output Tape

1 mik. to 45 min. .70¢
16 mir. to 65 min. ..-80¢
66 min. to 80 min. . ..-90¢
81 mir:. to 90 min. -99¢

$25 00 Mimimum Orders C O D Gnix
Video Blank Cassettes Available
Andol Audio Products, inc.

4212 14th Ave., Brooklyn, N.Y. 11219
(212) 435-7322

BUDGET TAPES
Have argest! selection of original artist 8
tracks in the country. Heavy in C&W. Rock,
Religious and Spanish categories. Displays. |
| signs and sales aids available
Call Bill (405)-364-5034 or write:

OKLAHOMA
TAPES & RECORDS, INC.
P.O. Box 946
Norman, Okla. 73070

— = —— i

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts., Pa
19020, USA. Dealers only.

ASTRO-OPTICS®, NOVELTY GLASSES WITH
diffraction grating lenses will “explode” lights
viewed by wearer into starbursts of color. Great
for parties, discos, astral travel. For infcrma-
tion and sample, send $1. Mirific, Inc., 1790
Walnut £t., Eugene, Ore. 97403.

POSTERS

[  WE GOT 'EM— |
BATTLESTAR
GALACTICA

(5 Different Posters)
* 250 diff. Posters—as low as 80¢ ea
* Velvet Posters—$1.25 ea.
» Over 400 dift. lights (strobes & disco
lights from $4.80 to $31)
* Sprav Air Fresheners * Incense * Nov-
elty items

Check Our Prices = Check Our Products
TRI-CITY PRODUCTS

99 B Guess St.
Greenville, S.C. 29605

(803) 233-9962

Free Catalogue to Dealers Only

POSTERS
We get them first

Largest and latest selection ot posters in
thé couniry. Send for FREE 52 page color
catalog “eaturing complete selection of

paper ard velvet posters, paraphernalia,
lights androck star jewelry. DEALERS ONLY.
FUNKY ENTERPRISES, INC.
139-20 Jamaica Ave.
Jamaica, N.Y. 11435
(212) 658-0076 (800) 221-6730 ja8

#1 IN POSTERS ———
THAT’S ALL WE SELL ...
AT THE RIGHT PRICE!
Largest, Latest Selection of

Posters in the Country
SCORPIO ENTERPRISES
5814 FL Hamitton Pkwy., Brooktyn, N.Y. 11219

(212) 6331700 (800) 221-0579
Dealers Only Free Catalogue

KILOWATT KEN
BUILDS DISCOS

Commercial/Private
Save % the cost and get a brilliant
disco system. Lighting included/
special effects.

(213) 649-2302
“Advanced Deslgns in Sound”
332 Eim Ave., Inglewood, CA 90301

NEWSLETTER

SONGWRITERS HOTLINE! NEWS YQU
can use! Cal free now! Songwriters Info Center,
Box 1599-G, Pompano Beach, FL. 33061
1-800-327-0173 Ext. 1030

GOLDEN OLDIES

OLDIES
Over 8000 Titles—Mint Condition

[ A MUST FOR RADIO
|_STATIONS, MOBILE DJ'S

Send $2 for Catalog
We Ship UPS-COD « Same Day
DISCO-DISC
71-59 Austin St., Dept. B
Forest Hills, N.Y. 11375 (212) 261-6690
Retall Only—No wholesale

OLDIES 508. 608, 70S, 100 DIFFERENT $15.00.
200 different ($33.00). 500 different $100. Also want
lists filled. Becky Overton, 6464 West Quaker,
Orchard Pk., N.Y. 14127.

BEATLE OLDIES, LARGE SELECTION OF
rare Beatle albums. Catalogue 50¢. Penguin Rec-
ords, 1310 Pennsylvania Ave., Brooklyn, N¥
11239.

J

{24-HR. TOLL-FREE
HOT-LINE FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for LENI TEAMAN

(IN N.Y. STATE (212) 764-7433)
Hot-line is for fast, personal service
placing Ciassitied Ads only. For all other

business call the re-
gional office nearest

PACKAGING

“STERED 8 AND CASSETTE CARTONS

We also stock 45 and 33% RECORD BACK-
ERS with center holes cut out'so label can
be read on front and back of record.

IN STOCK INSTANT SHIPMENT
BEAUTIFUL PRINTING
12! PILFER-PROOF HEIGHTS
LOW PRICES—FREE SAMPLES
PAK-WIK CORPORATION, 128 TIVOLI STREET
ALBANY, N.Y. 12207
{518) 465-4556. collect

o

BUY

SLIDES OR PHOTOS
We pay top doltar for INCON-
CERT shots of top Rock
groups.

Call N.Y.
(212) 658-2131
Out of N.Y.
(800) 221-6731

COLORED VINYL, PICTURE DISCS, ANY
special limited pressings. Please send prices
wanted. Paul Alvarado, 1511 E. 15th, Tulsa
OK 74120,

PROMOTIONAL
SERVICES

WE PROMOTE
“HIT RECORDS"

1000 SOUTHEAST BEST

COVERING
RADIO STATIONS. CALL_ TOLL FREE
1-800-438-5822 1-800-452-2864 N.C. ONLY.

RON WEATHERS

SURE FIRE PRODUCTIONS, INC.

HEADQUARTERS: P.O. BOX 1808
ASHEVILLE, N.C. 28802

Don't you wish you could record your own
album & become as popular as some of
the top recording acts around today. Weli
start dreaming! If you feel that you have
the talent it takes to be a recording star in
R&B or Disco send us a demo cassette
tape immediately. This could be the chance
of a litetime.

Davemann Enterprises
175 Main Ave., Apt. 170
Wheatley Helghts, N.Y. 11798

ancoaos

Have you already recorded and don’t know
what to do about a record & radio play?
Write: 8 L Boliman, Boliman International
Records, PO Box 28553, Dallas, Texas
75228. (214) 328-7770.

EXCLUSIVE DISCO DJS ONLY-FREE
newly released Disco Records—most major labels,
Dues required. 814-886-9931. D P A, 631 Front,
Cresson, PA 16630

ATTENTION MUSICIANS! JOIN US AND
let us sponsor you. We have the staff and con-
nections to get you started. Write: Nang Record
Co., P.0O. Box 2069, Chapel Hill, NC 27514.

SSION/

2L/

ATTENTION SONGWRITERS — GET A
quality tape recording of your original song, per-
formed in a sophisticated 16 track studio by our
nationally recognized artists. Send your typed
lyrics, a simple tape recording of your song and
$69.95 to International Recording Associates,
2242 South Hosick, Mesa, Ariz. 85202,
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REAL ESTATE

HELP WANTED

DISTRIBUTING SERVICES

COMEDY MATERIAL

MUSICIAN’S DREAM
Woodstock, N.Y. Vicinity

Dramatic creation of glass. stone and
weathered wood. 43’ beamed living room
with free-standing fireplace. 42’ gallery,
hexagonal bedroom wing. Situated on
56 wooded acres with swimming quarry
and mountain views.

Color brochure on request. Owner.
(212) 734-9471 (914) 331-2631

NASHVILLE-BEAUTIFUL 5 ACRE HOME-
site, Williamson County. Buying or selling i:
Nashville area Trudy Lucas, Dobson & Johnson
Realtors, (615) 385-3732 (615) 646-6323.

BUSINESS FOR SALE

- DISGO DJ

We are looking for 2 or 3 top disco DJ’s to produce on tape
4 hours of disco music per week. We will furnish all

equipment.

NAME YOUR FEE IF YOUR ARE THE TOP . . .
ONLY THE TOP!

CALL COLLECT
(505) 292-2599 between 5-8 P.M. (EST)

BACKGROUND/FOREGROUND
MUSIC COMPANY
$0. CALIFORNIA LOCATION

Featuring on-site tape machines,
design, installation and service.
Complete recording and dupli-
cating equipment. Extensive tape
library. National accounts. Muiti-
national affiliations.

DISCO D.J. WANTED

MUST BE EXPERIENCED! MUST HAVE IN

PERSON AUDITION AND INTERVIEW IN

ATLANTA, GEORGIA! MUST BE ABLE TO

RELOCATE TO ATLANTA, GEORGIA!
Contact:

JAMES VIRGIL
3131 Campbeliton Road, S.W.
Atlanta, Georgia 30311
or call: (404) 349-5215--349-5216

Phone (213) 351-9710

TALENT

PRODUCTION COMPANY
LOOKING FOR TALENT
& TUNES.

Send tapes, resume, material etc. to:
SOUTH PHILLY PRODUCTIONS
1221 Bainbridge St.
Philadelphia, Pa. 19147

or write Box 7236,
Blliboard, 1515 Broadway,
New York, N.Y. 10036

OFFICE SPACE FOR RENT

r——LARGE OFFICE—
IN

WANTED
SR. ENGINEER

with following for major recording
complex on East Coast.

Send replies, in confidence
Box 7237, Billboard

BACKER WANTED
TO FINANCE AN ALBUM OR CAREER

for a talented. beautiful black vocalist,
songwriter. Nightclub experience.

Call LISA

weekdays between 7 A.M. and 11 A.M, (PT)

(213) 835-9547

1515 Broadway, N.Y., N.Y. 10036

ENTERTAINMENT BUILDING
To share with Music Lawyers,

RECORDMANUFACTURER ANDDISTRIB-
utor seeks repe to sell established record lines.

for experi d, reliable,

Call JOE FORMAN
(213) 264-4242

R ; E
Publishers. hard working people. Territories open. Reply Box

7234, Billboard, 1515 Broadway, New York, NY
10036.

CLASSIFIED
ADVERTISING

DOESN'T
COST,

IT PAYS.

RADIO-TV JOBS! STATIONS HIRING NA-
tionwide . . .
Everyone. Free details: “Job Leads,” 1680-GZ
Vine, Hollywood. CA 90028.

SCHOOLS &
INSTRUCTIONS

REI FIVE WEEK COURSE FOR FCC 18T
phone license. Six week course for Radio An-
nouncing. Student rooms at the school. Call or
write: REI, 61 N. Pineapple Ave., Sarasota, FL
33577 and 2402 Tidewater Trail, Fredericksburg,
VA 22401.

DJ's...PD's... Sales... News..

SPECIAL COURIER SERVICE

800-221-3488

New York
(212) 243-5220

"'00 00 0 000 000000000000 0000000000000000200000002000000

Chicago
(312) 8M-3881

—“EXPEDITING SPECIALISTS”

OVER-NIGHT/9 A.M. DELIVERY
N.Y. - CHICAGO - LA,
SAN FRANCISCO - WASH., D.C.

San Francisco
(415) 347-3805

Los Angeles
(213) 673-5446

ATTENTION MANAGERS AND AGENTS.
Bands wanted for California concerts. Send tapes
and information to Bayshore Productions, 267
College Ave., Palo Alto, CA. 94306.

TOP WEST COAST REPRESENTATIVE
firm seeking talented drummer, vocalist, key-
boardist to form new groupin LA area. Ruma Inc.,
(213) 275-5156.

MUSICIANS

INTERNATIONAL ROCK MUSICIANS
Association (IRMA) details and membership
application. IRMA Dept. B-1, Box 878, Anaheim,
CA 92805.

BUSINESS
OPPORTUNITIES

SERIOUS MINDED INVESTORS
NEEDED

New company seeking investors to promote
disco nightclub. Located in North Central
and South Jersey. With added attraction of
sound recording studio, record store, model
andactingagency. Offer limited to investors.

Contact HARRIAT CORP.
P.O. Box 760, Westfield, N.J. 07090

LIMOUSINE SERVICE

| Now, you can have one of the
most authoritative jazz

| publications delivered

. right to you at home.

REDITL OV RN
HEWNY RURRELL

Come

This month's cover: Joe Venuli. Editor

Photo: David Redfern.

jon the leacers—
Mike Hennessey—
Editorial Diractor
= e Sinclair Trail—

30th year of

pubhcation

world’s
» Keep up with the worid-
wide jazz scene . . .
» NEWS
» REVIEWS
¢ INTERVIEWS

SUBSCRIPTION RATES

UK £8 00
European st Class $27 US dollars

2nd Ciass $20 US dollars
Americas Air Mail $27 US dollars

Air Freight $20 US dollars
Aest of World Surface Mail $20 US dokars
Air Mail to Austraha, Far East, Japan, $30

US dollars

Air Mal to Africa, India, Pakistan, $27
Air Mail to Middle East, North Africa. $25

on along and

’
Return to JAZZ JOURNAL INTERNATIONAL SUBSCRIPTION SERVICE,

OAKFIELD HOUSE, PERRYMOUNT ROAD., HAYWARDS HEATH,

L

ADDRESS (BLOCK CAPITALS)......oocoiii e e
Please send me 1 year's subscription
| enclose {J Cheque {JPostal Order

EST SUSSEX RH 16 3DH Tel 0444 59188

"
& Founder s
3

For

EXECUTIVE SECURITY
PROTECTION (ESP)

Specializing in personal protection for
entertainers. Security consultation and in-
vestigation. Our principals have worked
with top rock groups throughout the world.
Services include elegant, equipped lim-
ousines, featuring Lincoins. For more info
about ESP call (201) 772-8165 (24 hrs.)

DISCO

DANCE PUBLICATIONS

DISCO DANCE PUBLICATIONS. DANCE
instruction booklets. Retail or dealer discount.
Send for free list. AC Publications, Dept. B,
Box 238, Homer, New York 13077,

SECURITY PROTECTION

EXECUTIVE SECURITY
PROTECTION (ESP)

Specializing in personal protection for
entertainers. Security consultation and in-
vestigation. Our principals have worked
with top rock groups throughout the world.
Services include elegant, equipped lim-
ousines, featuring Lincoins. For more info
about ESP call (201) 772-6165 (24 hrs.)

When Answering Ads

Say You Saw It in

Billboard

v

www.americanradiohistorv.com

NEW RELEASES
DELETIONS
DISCO
SURPLUS

COLORED VINYL/
PICTURE DISC’S

FANTASTIC PRICES

WE ARE THE:

CANADIAN CONNECTION

IMPORT TO ALL NATIONS
CALL - WRITE - TELEX

DOMINIQUE OR IVOR

(514) 336-71151
TRANS CANADA.MUSIQUE SERVICE INC.
7033 Trans Canada Hwy.
Montreal, Quebec
HAT 182

TLX: 05-824638 |

Frwitboud

BECAUSE YOU'AE MORE THAN & COMIC.
YOLFRE A PERSONALITY!H!

Frow ir

Fresno, CA. B3To4

[~ PROFESSIONAL

COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"
The Original Monthly Service—$60 yr. 3
Sample lssuesc;osZg. 35 "FUN-lMASTEsl:'(;
Gag Files—$100. Anniversary Issue—$40.
E'ao%v theiﬂagter the Ceremorr)\’ies—szo.
BILLY GLASON
200 W. 54th St., N.Y.C. 10019

“THE RADIO PERSONALITY"”
Be as fresh and alive as your audience
wants you to be. Serious, topical humor for
the air personality who strives to com-

municate and entertain intelligently. 50-60

HIT RECORDS WANTED
FOR DISTRIBUTION

YOU RECORD IT—
WE’LL PLUG IT
Send Records for Review to:
KING RECORDS DIST.
800 E. Gulf Breeze Park
Gulf Breeze, FI 32561
(904) 932-2525

usable one liners biweekly, all formats.
Free sample and information.
THE RADIO PERSONALITY
1509 Country Club Court
Franklin, Tenn. 37064

NOT COMEDY-TOTAL PERSONALITY
service for Top 40, MOR, AOR. Sample: Galaxy,
Box 98024-A, Atlanta, Georgia 30359—or phone
(404) 231-9884.

HUNDREDS OF DEEJAYS RENEWED
again this year! Guaranteed funnier! Free sample.

Contemporary Comedy,5804-A Twineing, Dallas,

ACCESSORIES

24 HA. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL + MEMOREX » SCOTCH *» TDK
* BASF - AMPEX » WATTS » DISCWASHER
* SOUND GUARD - SHURE * PICKERING
*AUDIO TECHNICA *RECOTON * EVEREADY

SEND FOR FREE CATALOG

A.l. ROSENTHAL ASSOCIATES
Depl. A, 29 . Glenside Ave.. Glenside, Pa. 19038
(215) 885-5211

Texas 75227. Phone 214/381-4779.

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale, Ca. 93650.

FREE SAMPLE ISSUE OF RADIO'S MOST
popular humor service! O'Liners, 366-H West
Bullard Avenue, Fresno, California 93704 (or
phone 209/431-1502).

“PHANTASTIC PHUNNIES"-THE IN-
ternational-interplanetary audience builder, Ex-
pands due to phenomenal demand! $2.00 phor

DISTRIBUTORS WANTED
NEW & EXCITING LINE OF

CHILDREN’S RECORDS
For Details Write
SILVER TOUCH
TUNES FOR CHILDREN
P.O. Box 8699, Pembroke Pines, Fl 33024
(305) 987-7300

gigantic (400 topical oneliners) introductory
issue!! 1343 Stratford Drive, Kent, Ohio 44240.

“SHEET OFF THE FAN" £25/YEAR. WHACKO
humor, guaranteed to cause phone calls. For
free sample write: 3415 26 St. N.W,, Canton,
OH 44708.

KNOCKERS!* AGREATSET OF HILARIOUS
recorded bits for DJ's. Inexpensive. Send $1.00
for recorded sampler. Box 881, Cincinnati, OH
45201.

Make more profit with our low
prices and sudden service on
all labels. LP's, 8-tracks, and
cassettes. Top 1000 list updated

Tobisco, 6144 Highway 290 West,
Austin, Texas.

with new releases weekly. Write.

BOXES

Stereo 8 and Cassette Cartons
n Steck Instant Shipment

Beautiful Printing
12" Pilter Proof Heights

MISCELLANEOUS

Low Prices—Free Samples
We also stock 45 and 33% RECORD BACK-
ERS with center holes cut out so label can
be read on front and back of record.
PAK-WIK CORPORATION, 128 Tiveli Strest

BILLBOARD IS
ON MICROFILM:

-Back vapies of BILLBOARD are avalable
on mx rofilm dating fram November 1894 to
December 1974

Microfilm copies of articles or charts from
an'y of these issues may be obtained from
Billboard Publications at a cost of $1.50 per
page up to 5 pages.

For prnices on addinonal copies and  for
further information contact
Bill Wardlow

General Services
Billboard Publications
9000 Sunset Bivd.
Los Angeles, Cal 90069
213/273-7040

. MY, 12207
[5?5%54556 collect

PUBLISHING SERVICES

ATTENTION A&R MEN, RECORDING ART-
ists, and Publishing companies—we have many
unpublished recordings available for publish-
ing and release or for sale. Please write to Talent,
17 Longwood Rd., Quincy, MA 02171.

Radio-TV Mart
See page 70

THE ONLY ENGLISH-
LANGUAGE SEMIMONTHLY
NEWSLETTER ON AND
FROM THE JAPANESE
MUSIC INDUSTRY

it Is Specially Designed
. For An Internationally
| Oriented Record Executive
Who Needs To Be
Constantly Updated On
Happenings In The
Japanese Record Market.

Free Copy Offered
Upon Request.

MUSIC LARO

INTERNATIONAL

! YEAR (24 155y
E
RATE—~150,000 ygn :

Al Payments Mu:
Your SUbSCripﬁ s

Music

DEMPA B DG g

SUBSCRIPTIQ
N
APPROX. $600.)

st Be Made In v,
n Order And in €N Send

LAB
EKKAg,r, ch.

& = - OTANDA 1-
INAGAWA KU, ToKyQ 141%«%&%
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BRITAIN
(Courtesy Music Week)
SINGLES
This  Last
Week Week
1 1 SUMMER NIGHTS—John Travoita/

- Olivia Newton-John (RSO 006)
2 3 SANDY-—John Travoka (Midsong/

Polydor POSP 6)

3 7 RAT TRAP—Boomtown Rats (Ensign
ENY 16)

4 2 RASPUTIN—Boney M (Atlantic/
Hansa 11192)

5 5 MAC ARTHUR PARK—Donna
Summer (Casablanca CAN 131)

6 6 SWEET TALKIN' WOMAN—Electric
Light Orchestra (Jet 121)

7 4 LUCKY STARS—Dean Friedman

{Lifesong LS 402)

8 9 BLAME IT ON THE BOOGIE—
Jacksons (Epic EPC 6683)

9 13 PUBLIC IMAGE—Public Image Ltd.
(Virgin VS 228)

10 16 HURRY UP HARRY—Sham 69
(Polydor POSP 7)

11 19 DARLIN'—Frankie Miller (Chrysalis
CHS 2255)

12 14 HAVE YOU EVER FALLEN IN LOVE
WITH SOMEONE YOU
SHOULDN'T'VE—Buzzcocks
{United Artists UP 36455)

13 18 DIPPETY DAY—Father Abraham &
The Smurfs (Decca F 13798)

14 15 GIVIN' UP GIVIN' IN—Three Degrees
(Ariola ARO 130)

15 25 DOWN IN THE TUBE STATION AT
MIDNIGHT—Jam (Polydor POSP
8)

16 8 LOVE DON'T LIVE HERE

ANYMORE—Rose Royce (Whitfield
K 17236)

~ RADIO-TV MART

E S S =y

Rates: “POSITION WANTED” is $10—in advance—for 1
inch, one time. No charge for Box numbers,

“POSITION OPEN" is $20—in advance—for one time.
Box number ads asking for tape samples will be charged
an added $1 for handling and postage.

Send money and advertising copy to: 5
Radio-TV Job Mart, Billboard, 1515 Broadway, N.Y. 10036

; POSITIONS WANTED

DJ, Tight Board, Good News,
Commercials, endorsed
MOR/AOR/Easy Listening,
looking for break, willing to
go anywhere . . . ready now.
Gerry DelLuca, 252 Thomp-
son Pl., Huntington Station,
NY 11746.

ATTENTION
DISCO OWNERS/MGRS.
DISCO DJ

with over 5 yrs. experience seeks full time
position anywhere on the East coast. Will
refocate. For more information call
J. McDonel
717/234-0498

RANDALL KRANDALL
SEEKS
RELOCATION

to Larger market! Discotheque DJ since
1974, with Record Library, Promotion Ex-
perience, & Personality!! Contact R. Kran-
dall, 612-928-6900, PO Box 21236, Min-
neapolls, MN. 55421,

PRESENTLY CE
AT TOP 10 MARKET!

5 KW fulltime AM, “B" FM. But no help!
Age 43, FCC First, "Ham," Second tele-
graph, Ship radar endorsement. Nondrinker.
Now earning $19,500. Seek CE or Assist-
ant CE under more pleasant conditions!
Meyer Gottesman, Sulte 559, 102 Charles
Street, Boston, MA 02114,

EXCELLENT— ]

BROADCAST PRODUCTION

I have 2 years in pro radio and edu-
cational TV and I'm looking for any
creative position. I'll gladly explore
all possibilities. Box 7239, Blllboard,
1515 Broadway, New York, N.Y.
10036.

Superbly Trained Air Personality

seeking job in Radio. 3rd endorsed,
available immediately. For resume
and tape call 312-436-1635 between
the hours 3 p.m.-12 midnight, or write
David Cox, 6840 So. Bell, Chicago, IL
60636.

When Answering Ads
Say
You Saw It in Billboard

“Comy” “Wacky” “Wild” “Crazy” DJ
with Bachelors and Masters degrees and
medium-market experience seeks full or
part time job in NYC, NJ, CT agea. I'm a reat
idiot!, but I'll make your ratings skyrocket!
Also interested in syndication possibilities.
For tape and resume:
Box 7241, Billboard
1515 Broadway, N.Y., N.Y. 10036

POSITIONS OPEN

WBT, 2 openings; all-night coun-
try personality; talk show host
with programming experience.
Tapes, resumes only to:
Andy Bickel
WBT, Charlotte, NC 28208
Equal Opportunity Employer

Operations Director —]

needed by one of Northern California’s
top "beautiful music stations. Must have
mature voice and copywriting experience
and ability to motivate others. Send de-
tailed resume and audition tape to:
Gordon Ziot, KZST
Box 2755, Santa Rosa, CA 95405

ANNOUNCER WANTED
KBUR/KGRS—BURLINGTON, IA.

Experience necessary. Good pay and

benefits.

Contact: John Weir, KBUR/KGRS
1411 No. Roosevelt
Burlington, 1A 52601

(319) 752-2701

Equal Opportunity Employer

Professional
Morning Drive Personality.

Possible PD. Good stability. Good
pay. Good market. Experienced
only.
WTCM, Box 472
Traverse City, Ml 49684
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| CAN'T STOP LOVIN' YOU—Leo
Sayer (Chrysalis CHS 2240)

TALKING IN YOUR SLEEP—Crystal
Gayle (United Artists UP 36422)

BLAME IT ON THE BOOGIE—Mick
Jackson (Atlantic K 11102)

INSTANT REPLAY—Dan Hartman
(Sky 6706)

BICYCLE RACE/FAT BOTTOMED
GIRLS—Queen (EMI 2870)

MEXICAN GIRL—Smokie (RAK 283)

RESPECTABLE—Rolling Stones (EM!|
2861)

HOPELESSLY DEVOTED TO YOU—
Olivia Newton-John (RSO 17)
NOW THAT WE'VE FOUND LOVE—
Third World (Istand WIP 6457)

GREASE—Frankie Valli (RSO 12)

YOU MAKE ME FEEL (MIGHTY
REAL)—Sylvester (Fantasy FTC
160)

PRETTY LITTLE ANGEL EYES—
Showaddywaddy (Arista ARIST
222)

RADIO RADIO—Elvis Costello (Radar
ADA 24)

PART TIME LOVE—EtRon John
{Rocket XPRES 1)

TEENAGE KICKS—Undertones (Sire
SIR 4007)

BRANDY-—0'Jays (Philadelphia PTR
6658)

A ROSE HAS TO DIE—Dooleys (GTO
GT 229)

SILVER MACHINE—Hawkwind
(United Artists UAP 33581)

ONE FOR YOU ONE FOR ME—
Jonathan King (GTO GT 237)

ALWAYS AND FOREVER/MIND
BLOWING DECISIONS—Heatwave
(GTO GT 236)

GOT TO GET YOU INTO MY LIFE—
Earth, Wind & Fire (CBS 6553)

GET IT WHILE YOU CAN—Olympic
Runners (Polydor RUN 7)

PROMISES—Eric Ciapton (RSO 21)

WINKER'S SONG—Ivor Biggun
(Beggers Banquet BOP 1)

FOOL (IF YOU THINK IT'S OVER)—
Chris Rea (Magnet MAG 111)
HOT BLOODED—Foreigner (Atlantic

K 11167)

ONLY YOU (CLOSE THE DOOR)—
Teddy Pendergrass (Philadelphia
PIR 6713)

PRANCE ON—Eddie Henderson
(Capitol CL 16015)

CALIFORNIA DREAMIN’—Colorado
(Pinnacle PIN 67)

DON'T WALK AWAY TILL ! TOUCH
YOU—Eline Paige (EMI 2862)

GET ON UP, GET ON DOWN—Roy
Ayers (Polydor AYERS 7)

KISS YOU ALL OVER—Exile (RAK
279)

WHAT A NIGHT—City Boy (Vertigo
6059 211)

EAST RIVER—Brecker Brothers
(Arista ARIST 211)

(YOU GOTTA WALK) DON'T LOOK
BACK—Peter Tosh (EMI 2859)

RIVERS OF BABYLON/BROWN GIRL
N THE RING—Boney M
(Atlantic/Hansa 11120)

THE SAINTS ARE COMING—Skids
(Virgin VS 232)

SUMMER NIGHT CITY—Abba (Epic
EPC 6595)

BRAVE NEW WORLD—David Essex
(CBS 6705)

IS YOUR LOVE IN VAIN—Bob Dylan
(CBS 6718)

| LOVE AMERICA—Patrick Juvet
(Casablanca CAAN 132)

COMING HOME—Marshall Hain
(Harvest HAR 5168)

NEON LIGHTS—Kraftwerk (Capitot
CL 15998)

RIDE-O-ROCKET —Brothers Johnson
(A&M AMS 7400)

YOU'RE THE ONE THAT_{ WANT—
John Travolta/Olivia Newton-John
(RSO 006)

LOVE IS THE SWEETEST THING—
Peter Skeliern (Mercury 6008
603)

GERM FREE ADOLESCENCE—X-Ray
Spex (EMI International INT 573)

WHITER SHADE OF PALE—Munich
Machine (Essex Oasis 5)

THREE TIMES A LADY—
Commodores (Motown TMG
1113)

PICTURE THIS—Biondie (Chrysalis
CHS 2242)

MIDDLE OF THE NIGHT—
Brotherhood of Man (Pye 7N
46117)

TOAST/HOLD ON—Street Band
(Logo LOGO GO 325)

THANK YOU FOR BEING A
FRIEND—Andrew Gold (Asylum K
13135)

CAN'T STAND LOSING YOU—Police
(A&M AMS 7381)

HARD ROAD—Black Sabbath
(Vertigo SAB 002)

HOLLYWOOD NIGHTS—Bob Seger
(Capitol CL 16004)

DON'T LOOK BACK—Boston (Epic
EPC 6653)

DREADLOCK HOLIDAY—10cc
{Mercury 6008 035)
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THAT—Captain & Tennille (A&M
AMS 7384)

LPs

Last
Week Week

1

2

3

15

11

24
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14

16
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25
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10

18

17

19

31

27

21

32

GREASE—Original Soundtrack, RSO
RSD 2001 (F)

THE BIG WHEELS OF MOTOWN-—
Various, Motown EMTV 12 (E)
NIGHTFLIGHT TO VENUS—Boney M
(Frank Farian) Attantic/Hansa K

50498 (W)

IMAGES—Don Williams (Don o
Wilkams/Gaph Fundes) K-Tel NE
1033 (K)

WAR OF THE WORLDS—Jeft
Wayne's Musical Version, CBS
96000 (C)

BROTHERHOOD OF MAN—
Brotherhood of Man (Tony Hiller)
K-Tel 7980 (K)

STRIKES AGAIN—Rose Royce
{Norman Whitfield) Whitfield K
56527 (W)

CLASSIC RDCK—London Symphony
Orchestra (Jeff Jarratt/Don
Reedman) K-Tel NE 1033 (K)

OUT OF THE BLUE—Electric Light
Orchestra (Jeff Lynne) Jet JETDP
400 (C)

SATURDAY NIGHT FEVER—Various,
RSO 2658 123 (F)

A SINGLE MAN—ERon John (Etton
John/Clive Franks) Rocket Train
1

I'M COMING HOME—Tom Jones
(Various) Lotus WH 5001 (K)

IF YOU WANT BLOOD, YOU'VE GOT
IT—AC/DC (Vonda/Young)
Atlantic K 5053 (W)

EMOTIONS—Various (Various) K-Tel
NE 1035 (K)

BLOODY TOURISTS—10cc (Eric
Stewart/Graham Gouldman) -~
Mercury 9102 503 (F)

TONIC FOR THE TROOPS—
Boomtown Rats (Robert John
Lange) Ensign ENVY 3 (F)

STAGE—David Bowie (Tony
Visconti/David Bowie) RCA PL
02913 (R)

PARALLEL LINES—Blondie (Michaet
Chapman) Chrysalis COL 1192 (F)

YES TORMATO—Yes (Yes) Atlantic K
50518 (W)

TO THE LIMIT—Joan Armatrading
(Glynn Johns) A&M AMLH 64732
(C)

WELL WELL SAID THE ROCKING
CHAIR—Dean Friedman, Lifesong
LSLP 6049 (C)

LEO SAYER—Leo Sayer (Richard
Perry) Chryslais CDL 1198 (F)

MOVING TARGETS—Penetration
(Mike Howlatt/Mick Glossop)
Virgin V 2109

LIVE AND MORE—Donna Summer
{George Moroder/Pete Bellotte)
Casablanca CALD 5006 (A)

25TH ANNIVERSARY ALBUM—
Shirley Bassey (Various) United
Artists SBTV 6014748 (E)

SATIN CITY—Various, CBS 10010
©)

SOME ENCHANTED EVENING—Blue
Oyster Cuit (Sandy Pearlman)
CBS 86074 (C)

LIVE BURSTING OUT—Jethro Tull
(lan Anderson) Chrysalis CJT 4

()

THE DAVID ESSEX ALBUM—David
Essex (Jeft Wayne) CBS 10011
©)

NEVER SAY DIE—Black Sabbath
(Black Sabbath) Vertigo 9102 751
(F)

20 GOLDEN GREATS—The Kinks
(Gordon Smith/Neat Palmer)
Ronco RPL 2031 (B)

JAMES GALWAY PLAYS SONGS
FOR ANNIE—James Galway
(Ralph Mace) Red Seal RL 25163
(R)

LOVE BITES—Buzzcocks (Martin
Rushent) United Artists UAG
30197 (E)

RUMOURS—Fleetwood Mac
(Fleetwood Mac/Dashut/Caillat)
Wamner Bros. K 56344 (W)

EVEN NOW—Barry Manilow (Roy
Dante/Barry Manilow) Arista
Spart 1047 (F)

WAVE LENGTHS—Van Morrison
(Van Morrison) Warner K 56526

(W)

EXPRESSIONS—Don Williams, ABC
ABCL 5253 (C)

GO 2—XTC (John Lockie) Virgin V
2108 (C)

LIFE AND LOVE—Demis Roussos
(Various) Phillips 9199 873 (F)

LINALONGMAX—Max Bygraves
(Various) Ronco RPL 2033

DON'T LOOK BACK—Boston (Tom
Scholz) Epic EPC 86057 (C)

COMES A TIME—Neil Young
(Various) Reprise K 54099 (W)

LIVE AND DANGEROUS—Thin Lizzy
(Thin Lizzy/Tony Visconti)
Vertigo 664 807 (F)

45

46

47

49

51

52

53

55

57

59

37 JOURNEY TO ADDIS—Third World
(Alex Sadkin) Istand ILPS 9554
(E)

48 ECSTASY—Various (Various) Lotus
WH 5003 (K)

45 SOME GIRLS—The Rolling Stones
(Glimmer Twins) EMI CUN 39108

(E)

39 GREEN LIGHT—Cliff Richard (Bruce
Weich) EMI EMC 3231 (E)

51 THAT'S WHAT FRIENDS ARE FOR—
Johnny Mathis/Deniece Williams
(Jack Gold) CBS 86068 (C)

36 NATURAL HIGH—Commodores
{James Carmichael/Commodores)
Motown STML 12087 (E)

New SKYNYRDS FIRST AND ... LAST—
Lynyrd Skynyrd (Jimmy Johnson
And Tim Smith) MCA MCG 3529
(E)

47 WHO ARE YOU—The Who (Glyn
Johns/ Jon Astley) Polydor WHOD
5004 (F)

New MONTREUX ALBUM—Smokie
(Michael Chapman) RAK SRKA
6757 (E)

60 NO SMOKE WITHOUT FIRE—
Wishbone Ash (Lawrence) MCA
MCZ 3528 (E)

58 25 YEARS ON—Hawkiords (Robert
Calvert/Dave Brock) Charisma
CDS 4014 (F)

33 NEW BOOTS AND PANTIES—lan
Dury (Peter Jenner/Laurie
Latham/Rick Walton) Stitf SEEZ 4

(E)

— AND THEN THERE WERE THREE—
Genesis (David Hentschel)
Charisma CDS 4010

50 A NEW WORLD RECORD—Electric
Light Orchestra (Jeff Lynne) Jet
JETLP 200 (C)

56 STREET LEGAL—Bob Dylan (Don.
DeVito) CBS 86067 (C)

49 THE ALBUM—Abba (B. Anderson/B.
Ulvacus) Epic EPC 86052 (C)

56 PRIVATE PRACTICE—Dr. Feelgood
(Richard Gottehrer) United Artists
UAG 30184 (E)

CANADA

(Courtesy of Canadian Recording Industry

This

Association)
(Albums and Tapes)

Week

WONONDE WN =~

22
23
24
25

27
28

31
32

35

37

41
42

45

47

49

GREASE—Various (RSO)

50 SECOND STREET—Bitly Joel (CBS)

HEMISPHERES—Rush (ANTH)

BAT OUT OF HELL—Meatioaf (EPIC)

TIME PASSAGES—AI Stewart (ARIS)

THE STRANGER—BIlly Joet (CBS)

TORMATO—Yes (ATLA)

BACK (N THE USA—Linda Ronstadt (WEA)

DON'T LOOK BACK—Boston (EPIC)

PIECES OF EIGHT—Styx (A&M)

LIVE & MORE—Donna Summer (CASA)

KISS—Gene Simmons (CASA)

KISS—Paul Stanley (CASA)

KISS—Ace Frehley (CASA)

KISS—Peter Criss (CASA)

DREAM OF A CHILD—Burton Cummings
(PORT)

SOME GIRLS—Rolling Stones (RSR)

MACHO MAN-—Village People (CASA)

STRANGER IN TOWN—Bob Seger (CAP)

DOUBLE VISION—Foreigner (ATLA)

BUT SERIOUSLY FOLKS—Joe Waish
(ASYL)

A TASTE OF HONEY—A Taste Of Honey
(CAP)

NATURAL HIGH—Commodores (MOT)

THE CARS—Cars (WEA)

WHO ARE YOU—The Who (MCA)

WORLD'S AWAY—Pablo Cruise (A&M)

EVEN NOW—Barry Manilow (Aris)

CITY TO CITY—Gerry Rafferty (UA)

SATURDAY NIGHT FEVER—Various (RSO)

BROTHER TO BROTHER—Gino Vanelli
(A&M)

UNDER WRAPS—Shaun Cassidy (WARN)

CRUISIN'—Viliage People (CASA)

LET'S KEEP IT THAT WAY—Anne Murray
(CAP)

STREET LEGAL—Bob Dylan (CBS)

RUNNING ON EMPTY—Jackson Browne
(ASYL)

FROZEN IN THE NIGHT—Dan Hill (GRT)

PYRAMID—Alan Parsons Project (ARIS)

RUMOURS—Fleetwood Mac (WARN)

AJA—Steely Dan (ABC)

LOVE ME AGAIN—Rita Coolidge (A&M)

THE GRAND ILLUSION—Styx (A&M)

EDDIE MONEY —Eddie Money (CBS)

20 GOLDEN GREATS—Buddy Holly (MCA)

THICK AS THIEVES—Trooper (MCA)

CHILDREN OF SANCHEZ—Chuck Mangione
(A&M)

ALONG THE RED LEDGE—Hall & Oates
(RCA)

DOG & BUTTERFLY—Heart (CHRY)

WAVELENGTH—Van Morrison (WARN)

OUT OF THE BLUE—Electric Light
Orchestra (UA)

SEE FOREVER EYES—Prism (GRT)

BILLBOARD IS BIG
INTERNATIONALLY
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CRITICIZES K-TEL’S KIVES

EMIP’s Kaupe Sees TV Disks
As Recouping Artist Costs

LONDON-"An incredible dis-
tortion of the real facts” is how Alan
Kaupe, managing director of EMI’s
Licensed Repertoire Division, has
described criticism of the way major
record companies use television ad-
vertising. (Billboard, Nov. 4, 1978).

Raymond Kives, K-tel European
president, in a plea for recognition
of professionalism in the matter of tv
merchandising, had recommended
the majors leaving such promotions
to “experts.”

He added: “Some majors do
things that in the short term are go-
ing to mean an increase of business,

By PETER JONES

but in the long term will hurt the
whole record industry.”

It was this which apparently stirred
Alan Kaupe to a counter-attack.
At a launch party for EMI's new tv
album *20 Golden Greats” by Neil
Diamond, he said: “K-tel, to its
credit, showed the way when it
launched a first test in one of the
television regions.

“In recent years, though, they and
fellow compilation companies and
the record companies themselves
have been fighting a competitive
battle not just for spoils in the tv al-
bums market but for a share of the

MORE RELEASES PLANNED

Firms Beef Up Tape

Sales With

® Continued from page 67

(0o easy to get into this type of pack-
aging, acknowledging “it should go
better with increased catalog mate-
rial.”

Triple LP packages have always
been something of a vogue in Mex-
ico, especially at such a firm as Or-
feon which in the past has run off
dozens of standards. As label presi-
dent Rogerrio Azcarraga observes,
“They go like hotcakes.”

® Musart’s biggest success in the
threefer tape packaging has been
with such artists as Lucha Villa,
Juan Torres and the late Jose Al-
fredo Jiminez. Licensee hits through
Musart have been from Venezuela’s
Top Hits’ Billo’s Caracas Boys. The
company has already packaged 40
national and 20 international triple
casseltes.

® Azcarraga, whose Orfcon com-
pany has a bundle of catalog mate-
rial, is almost on a par with Musart
for such triple cassette releases, as
well as triple LP packaging. “Our
backlog is part of our strength, so
why not use it,” stresses the label
chief.

® The Gas label also has had good
results from the triples via such at-
tractive performers as Lola Beltran,
Manolo Munos and Alberto Vas-
quez. “We will certainly do more of
this packaging when we move into
our new factory, studio and office
headquarters in January,” predicts
vice president Jesus Acosta.

® “We've had exceptional results
with such triple cassette packaging,”
claims Melody vice president En-
rique de Noriega. “And it’s not just
in one form of music—but every-
thing from pop to rock and chil-
dren’s lines.” Heading the list of re-
leases for the almost 10-year-old
company is Rigo Tovar Y Su Costa
Azul, with 10 new issues before year-
end added to the total count now of
about 20.

® Ariola began to get into three-
fers soon after the company started
operations about two years ago. But
its only two triples have been with
the popular Spanish artist Camilo
Sesto. “When we have more of a
catalog, we most likely will get into
more of this type of packaging,” says
the label’s Sergio Blanchet.

e EMI-Capitol is still a little cau-
tious with the process, having mar-
keted only three todate. “IUs a litde
too early to tell how we will pro-
ceed,” notes general director Robert

‘3-fers’

Ascott. who is due for a shift to an-
other EMI post early next year.

® Independents like Coro are
emerging with triple product. and
while company president Federico
Riojas only has a small catalog of hit
material. what he has is selling big,
like Grupo Miramar. He plans to get
deeper into triples when his new
plant is completed within the next
two years.

® Another independent involved
in such a threefer marketing process
is Disco Guitarra, a fast-rising, non-
AMPROFON indie label.

® CBS would have been into
triples long before this, but legal en-
tanglements with Sterco Jet—alleg-
edly releasing unauthorized catalog
product after its CBS contract ex-
pired—apparently stopped the big-
gest Mexican company from enter-
ing the threefer mart. Final
determination with Stereo Jet's re-
lease of catalog material was made
Sept. 13.

“Since everything has now been
settled, we’ll be getting ready with
such product,” says CBS sales man-
ager Arturo Valdez De La Pena.
“When you look at the immense
catalog we have, with such sure-fire
material as Vicente Fernandez. Los
Panchos, Sonora Santanera, the late
Javier Solis among many more, you
have to realize it will be a smash for
us.”

The price range at which triple
cassette packages would work best—
the premium or medium level—is
one point emphasized by Valdez De
La Pena. CBS’ marketing division
here is making such a study.

® Gamma, with about 90% of its
product licensed from foreign com-
panies, including a heavy linc of
WEA releases, is doing some sharp
pencil work to see if triple cassettes
are feasible. “We are definitely ex-
ploring the possibilities to see if it
works with an international line
such as ours.” reveals general direc-
tor Carlos Camacho. The label’s in-
ternational executive, Luis Moyana.
believes the concept can work—*“but
only with certain artists and types of
product.”

The basic thrust for such market-
ing in triple cassettes is that it is
serving—and creating—a new mar-
ket. As onc major label executive
sums up: “With the rise in the tape
market itself. it just makes good
sense as long as we see daylight with
good profits.”

album market itself, since tv albums
have frequently dominated the
chart.

“For some record companies,
their share of the album chart is not
just rightful bread and butter. It is
the difference between survival and
going under. It's the major opportu-
nity we have for recouping at least
part of the huge investment we make
in developing and breaking new art-
ists.

“Some of the artists who have
been broken in the UK. in the past
few years have acquired superstar
status with the kind of sales potential
which makes them very attractive to
tv companies.

“Those who don’t understand the
economic facts, and the risks, of run-
ning a major record company some-
times criticize EMI for entering the
tv market. But we say it is a valid in-
vestment which not only supports
the dealers, but, more important,
helps us and. in long term, the deal-
ers as well, in ensuring that we can

continue the most important task of

all: finding and breaking new art-
ists.”

Kaupe said EMI will continue tv
album activity as a source of recoup-
ing some of this investment just as
long as it is appropriate to do so.

There are some 50 tv albums (Bill-
board, Nov. 11, 1978) being pro-
moted here. Some dealers held the
view that potential buyers are so
confused by the proliferation of

- commercials that they forget what

they want to order as they go to the
local store.

Treaty Sparks
Chinese Disk
Set By Victor

TOKYO—The recent visit of Chi-
nese deputy prémier Teng Hsiao-
ping for the ratification of the Ja-
pan-China Peace and Friendship
Treaty sparked nationwide interest
in things Chinese, and Victor Musi-
cal Inc. will get into the act by releas-
ing a set of four albums entitled
“Contemporary Music of China.”

Produced together with Hong
Kong Records, the albums are
scheduled to be released on Dec. 20
on the Zen label. They contain folk
songs and dance tunes for the piano,
violin and woodwind, and also a
symphony created from around
1948 o0 1965 before the Culwral
Revolution.

The songs were selected mainly by
Lim Kek-Tjiang, founder of the
Peking Central Radio Symphony
Orchestra and the music producer,
and by Hong Kong Records.

Lim Kek-Tjiang is in charge of the
conducting. Other big names among
the credits are Yitkin Seow of Sin-
gapore on piano, Japan’s Takako
Nishizaki on violin, and Japan’s Na-
goya Philharmonic Orchestra.

The first album offers popular
Chinese piano pieces, the second
Chinese violin music including “The
Butterfly Loves™ concerto, popular
Chinese orchestra music including
the “Ka Ta Mei Ling” symphonic
poem, and the fourth the “Long
March” symphony.

International

o

GOLDEN ABBA—Abba manager and mentor Stig Anderson, left, boss of Polar

2

Music, is presented with a special golden pin award from Richard Busch,
Deutsche Grammophon chief, for sales of Abba product in Germany. The oc-
casion was Anderson's recent business trip to that country.

U.K. Harlequin Web Sells
Surplus Stores, Computer

LONDON-The computer in-
stalled to control the Harlequin re-
tail chain’s bulk ordering and distri-
bution scheme has been sold.

And Laurie Krieger, the chain’s
chief, says his warehousing space
will also go, all part of a big shake-
up and trim-back for the London-
based web.

The main office is being switched
from central to north London. Says
Krieger: “We've weeded out and
sold off the shops which were giving
us financial headaches. We've got
rid of shops within big stores. like
Superama, because security was so
bad there. Our two classical shops
have gone.

“Now we are down to a more
manageable level of 45 shops in-
stead of around 60, and it’s possible
there will be ever more stream-
lining.”

That computer operation had
been costing Harlequin some
$200,000 a year to run. Bulk buying
had required keeping “buffer” stock
of around $600,000.

Krieger says: “We could have
been more efficient with the com-
puter, but it was oo expensive.

“Record companies refused me
discounts which would have en-
abled me to operate as my own
wholesaler. That would have

LONDON-A deal set up be-
tween Chrysalis Records and K-
tel International is described
here as “the world’s first Israel/
Egypt licensing agreement.”

Under its terms, the entire
Chrysalis catalog is to be licensed
in those territories by K-tel’s
newly set up company in Tel
Aviv.

First product involves albums
by Leo Sayer, Jethro Tull and
Blondie. K-tel is to use inde-
pendent pressing, Phonogram
distribution and its own market-
ing and promotion services.

K-tel Israel, with Carey Bud-
nick as managing director, is
to undertake distribution into
Egypt. though details as to how
this will be achieved are not yet
revealed.

lan Wiener, K-tel European

2

FIRST OF ITS KIND?
Chrysalis, K-tel Sign LP
Pact For Israel, Egypt

helped. specially when | think of the
discounts they gave a group of one-
stops. But without the computer,
we've turned profitability around.”
Krieger stresses that the reorgan-
ization is not just a question of cut-
ting out dead wood. He plans to
open new shops in potentially prof-
itable venues. But, nevertheless, the
chain will still confine its shops to a
radius of 40 miles from London.

Jazz Fest

LISBON—Portugal’s premier jazz
event, the Cascais™festival, took
place Nov. 11-12 in the beautiful
surroundings of the Cascais Pa-
vilhao dos Desportos outside Lis-
bon.

As in previous years. this eighth
Cascais Festival of Jazz attracted
thousands of Portuguese fans. who
otherwise have little opportunity to
hear live jazz. to a two-day program
headed by Dexter Gordon's quartet
and the Thad Jones/Mel Lewis or-
chestra. :

Other stars appearing included
Toots Thielemans. Nancy Wilson
and blues musician Albert King.
Brazilian pianist Marcos Rezende
was a late addition to the bill. which
ran to more than 40 musicians.

a&r co-ordinator, the man be-
hind the setting up of the Israeli
branch, says: “There’s a huge un-
tapped market in these terri-
tories, and we see the deal as a
far-sighted beginning to what
must be a growing operation in
the Middle East. “I'm sure we'll
be dealing directly with Egyptin
the next year.”

He adds that K-tel is negotiat-
ing for other catalog licensing
deals for the Israel/Egypt areas.

Doug D’Arcy, Chrysalis man-
aging director, says: "It could be
said we're being adventurous in
licensing with a company which
has built its foundations on tv-
advertised product, but K-tel is
broadening that base now and
are obviously serious about it.
The new set up in lsrael is partic-
ularly impressive.”
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COLOGNE—EMI Electrola’s
sales convention in Lueden-
scheidt features strong a&r and
marketing presentations, with
live performances by inter-
national stars Cliff Richard and
Julien Clerc, and surprise ap-
pearances from Suzi Quatro and
Smokie singer Chris Norman.

Quatro and Norman will have
a joint single shortly on RAK, re-
corded at Electrola’s studios.
Other upcoming releases pre-
sented at the a&r meeting show-
case Queen, Wings, Rick Wright,
Stevie Wonder, Kate Bush and
CHiff Richard. all of whom have
albums either out now or in the
pipeline.

Much is anticipated from new
band Key, whose first single,
“Pamela,” and album, “Fit Me
In,” will be released shortly on
Emily Records. a joint label of
Electrola’s and publisher

" Francis, Day and Hunter.

Capitol is going through a hec-

Moon Martin, Crimson Tide,
Richard Torrance, Louisiana’s
Le Roux, Max Webster and Aer-
ial all out at the same time. plus

B:
¢
Spontaneous Rock: Cliff Richard, center, is joined by fellow artists
Suzi Quatro and Smokie's Chris Norman on stage at the 1978 EMI-
Electrola sales convention.
By WOLFGANG SPAHR £

tic period, with records from.

the sampler “More Power From
the Tower.”

At the same time, a red vinyl
disco sampler has been released
in conjunction with Sunday pa-
per “Bild Am Sonntag,” featur-
ing tracks from Michael Zager,
the Commodores and others.

Marketing manager Klaus
Rottger detailed the Beatles cam-
paign planned for Christmas.
Colored pressings in blue, red
and white will be available, to-
gether with a limited edition of
“Sergeant Pepper™ picture disks
imported from America.

The end of November is the
launch date for the “Beatles Col-
lection™ cassette package, com-
prising 12 Beatles albums, one of
previously uncollected titles, and
another of rare and unreleased
material, all presented in a g%

leather cassette case.

Then a&r International pre-
sented French singer Julien Clerc
in an hour-long show, followed
by Cliff Richard, whose rock 'n
roll numbers proved irresistible
to dancers.

Finally, to make the evening
complete, Suzi Quatro and Chris
Norman climbed unexpectedly
on stage to join him.

Prerecorded Tape Volume
Tops Japan Disk % Gains

By HARUHIKO FUKUHARA

TOKYO-—Japan's prerecorded
lape business is booming, with vol-
ume for the first eight months of this
ycar up 38% over the same period
lastyear, and sales up 24% in value.

Some industry insiders believe
that sales will jump to around $375
million for the year. an increase of
some 27% over last year's $295 mil-
lion. They also speculate that tape
will match disk in market share at
some future date. if current progress
continues.

The figures. issued by the Japa-
nes¢ Phonographic Record Assn.,
show unit production across all con-
figurations at 28.7 million through
August, compared with 20.9 million
for 1977.

Casscttes accounted for 20.9 mil-
lion units worth $177 miltion, up 3%.
Cartridges scored a 40% gain at 7.8
million units, though the value
dipped 28% to $40 million, indicat-
ing declining unit prices.

All of this compares with disk
business only 4% in volume over the
same period last year, and up 5% in
sales value.

Month by month. the picture is
seen as not quite so bright. Tape pro-
duction in August ran at 3.8 million
units, an 11% decrease against July—
though up 18% against August 1977.
Cassettes, in particular, display a
14% drop in units compared with the
previous month, and a 13% dip in
value.

Nevertheless, observers see the
casselte sector as thoroughly
healthy, with sales attributable to
the plentiful hardware in use. in-
cluding in-car and domestic equip-
ment, plus the various radio/cassette
and radio/tclevision units.

This versatility is increasing the
medium’s continuing lead over 8-
track. Manufacturers are channeling
their wares along the traditional mu-
sic store route as well as via motor
vehicle outlets like gas stations and
spare parts stores.

Disk retailers welcome the busi-
ness, it's said, because this helps to
offset sluggish record sales. In some
locations, tape business is running
100% over last year.

Another indication of flourishing
tape action is the low level of in-store

inventory. According to a survey

conducted by one large manufac-
turer through 2,600 stores, 1% of the
locations held over 3.000 tapes, 2%
had 2.000-3.000. 4% had 1.500-
2.000. 12% had 1.000-1,500 and 81%
had fewer than 1,000 in stock.

Car-related outlets have been
contributing considerably to the
business, partly due to the fact that
car stereo penetration is now 54%,
according to a recent survey by Clar-
ion.

At present, some 66% of car stereo
installations handle cassettes, and
this share is rising continuously.

MOST VIOLENT ROCKERS?

Group Offers $ For Onstage Suicide

LONDON-A Birmingham-
based punk band, Anti Social, has
staged one of the most controversial
new-wave stunts here, by offering
$30.000 to anyone who will commit
suicide on stage during a concert.

The victim would have to agree (o
be beheaded by an automatic guillo-
tine. And the money, say the band,
would go to the next of kin.

Street posters and pamphlets have
been handed round asking for sui-
cide volunteers. There was an imme-
diate outcry from local councillors

and police officials. The leaflets are
being examined to see if criminal
charges should be brought.

One senior police officer said:
“Under the Suicide Act, it is a seri-
ous offense to aid or counsel anyone
to commit suicide and the penalty
can be 14 years in jail.”

But John Hastings. co-manager of
the group said: “The band proposes
to become the world’s most violent
rock outfit. A friend of the members
committed suicide recently by jump-
ing in front of a car, and this gave
them the idea for an on-stage stunt.”

LONDON

Chris Parry, with Polydor since 1974 and in-
volved with the Chanter Sisters, Jam, Siouxsie
and the Banshees and Doctors of Madness,
leaving to set up his own label, as yet unnamed,
with Monty Babson, one-time singer, now of
Morgan Studios, its aim to be on young U K. acts
with album sales potential.

A huge wall painting in Shepherd's Bush,
West London, has been commissioned as part of
a big RSO drive for Eric Clapton's new album
“Backless.” ... Jet Records releasing a special
edition ELO box set (Dec. 1) containing three al-
bums and a 12-page color booklet, retailing at
around $18.

Dolly Parton in for an RCA-hosted party and
her “Bruce Forsyth Show" appearance on tele-
vision was outstanding in all ways. . . . Chiswick
Records, now handled by EMI, continuing a pol-
icy of reissuing original material from the 1950's
and 1960's via a new label, Ace. . .. Phonogram
here completed deal with Henri Belolo’s Can't
Stop Productions, New York based, first product
being from the Village People.

Following the resignation of R.J. Abrahams,
from EMI, the British Phonographic Council has
named Guy Marriott (director of business affairs
and copyright, EMI Music) as chairman, and Mi-
chael Kuhn, (senior legal adviser Polygram Lei-
sure) as deputy chairman of BPI's Copyright As-
sociation.

Complete separation of Radio | from Radio 2

within the BBC network took place here on Nov.
11, with Radio | now playing more rock than pop
at night through the week. ... Four hour-long
programs make up “The Moody Blues Story,”
presented on Radio | by Anne Nightingale. ...
Mike Oldfield’s new album “Incantations,” his
first for three years, out Nov. 24, followed early
1979 by a European tour which will include sev-
eral London concerts.

First 50,000 copies of “The First Album” by
fast-rising Ariola teen group Child come in a
gatefold sleeve with a special flexi-disk inter-
view with the band by BBC disk jockey Mike
Reed. . .. Chappell here signed worldwide pub-
lishing deal with Eddie Hardin, for four years
with the Spencer Davis Group on keyboards,
then half a duo with Pete York.

Maureen 0’Grady now senior press officer for
Decca here. ... Al Clark, for years press officer
at Virgin, now appointed director of publicity.

.. Solo album by Gary Moore, “Back On The
Streets,” out (Dec. 7) on MCA, his first release
since he became a permanent member of Thin
Lizzy. Moore was formerly with Colosseum II.

Two outstanding soft-cover books here by
Omnibus Press cover “The Beatles In Their Own
Words” and “Bob Dylan In His Own Words,"
each told in individual quotes as the careers un-
folded. . .. Only 1978 concert here for the Three
Degrees is at the Fairfields Hall, South London
(Dec. 3). ... One-time Monkee Micky Dolenz
representing U.K. in the Tokyo World Popular

From The Music Capitals Of The World

Song Festival with “I'm Your Man.” . .. Lulu's
younger sister Edwina (20) joining the estab-
lished artist in a touring show as part of a vocal
team the Reflections.

Likely US. visitors to Britain in the first
months of the New Year: Bruce Springsteen,
Ted Nugent, Kiss, Billy Joel and Earth, Wind and
Fire. ... Extra gig (Dec. 3) for Olivia Newton-
John, now a heroine in her own land, after the
first two at the Rainbow sold out. . . . Steve Har-
ley, ex-Cockney Rebel, due back from Los An-
geles in December to recruit a new band and
record a new album.

Tavares in mid-November for a tour running
through to mid-December, with a back-up single
from Capitol. . .. More and more student bodies
here banning the Stranglers from campus gigs
following the band’s walk-out recently at Guild-
ford Surrey University. ... Billy Cobham tour
here called off following illness of the musician
and departure of two members of his band.

PETER JONES

BARCELONA

Juan Gabriel (Ariola), Mexican singer and
composer, to stay here a further month on pro-
motion work, with a big build-up of interest in
his disk “Yo Se Que Esta En Tu Corazon.” ...
Big success for U.S. guitarist Al Di Meula (CBS)
for his concert, with his support coming from
the Catalonian group Musica Urbana (RCA) and
with much air play for his album “Casino.”

Big industry talking point that Santana (CBS)
visits Spain in December, with Eddie Money,
CBS act getting strong reaction for “Hold On,
Baby,” as support. ... Media here very inter-
ested in the album “En Vivo,” by exiled Urugua-
yan singer Daniel Viglietti (Ariola). ... Despite
efforts by Belter, radio station indifference here
to the UK. hit “Matchstalk Men" by Bryan and
Michael.

Production company Zeleste, working on Ca-
talonian rock groups, distributed by RCA, spear-
heading the campaign around Musica Urbana,
and its album "lberia,” the group having been
praised by visiting musicians like Stanley
Clarke, Al Di Meola and Chick Corea.

Despite all the special disco productions
from the record companies this summer, and
despite 35 million foreign tourists coming in,
not one disk has hit big sales. There was not one
"Y Viva Espana” type success in sight. . . . After
several months of inaction, Kate Bush’s single
“Wuthering Heights” (EMI) has finally made the
charts here.

The reggae fever.building fast here, following
Bob Marley and the Wailers’ visit, and the
group’s disks are disco favorites. ... Dee D.
Jackson (Belter) in to promote “Automatic
Lover” into the charts. . . . Big launch efforts for
young company Phonic for the singles “Pobre
Gigolo” by Vic Henderson and ““Punk Tapper" by
Mandrake; again with big disco action.

(Continued on page 73)
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NEW SHAPE
AT PRIVATE
STOCK U.K.

LONDON-—Private Stocks U.K.
operation is showing a series of dra-
matic reorganization shuffles in or-
der to dispel industry uncertainty
about the company’s international
futurc—and to build success via its

- new licensing deal with EMLL

The changes include new staff,
new offices, new product from Mi-
chael Zager Band. plus a basically
streamlined artist roster.

Freddie Noel. former inter-
national manager for Polydor in
Paris, has taken over as general
manager of Private Stock Inter-
national, covering areas outside the
US. and UK.

Lynn Kentish liaises between Pri-
vate Stock and EMI label manager
Bob Fisher for the U.K., with a move
to offices in London's West End
planncd for the end of the month.

Artists retained by the company
internationally are Michael Zager,
Cissy Houston, David Soul, Robert
Gordon, Benay Mardones, Rosetta
Stone and Samantha Sang. Noel
says: “All these names are successful
in at least one major territory. And
we have a production deal with the
Zager-Love partnership which in-
cludes groups like the Illusion.

Noise Nixes
Rock Concerts

LONDON-—Following persistent
complaints from a néarby resident,
one of London’s few major rock sites
is to have the number of concerts an-
nually restricted and noise levels
closely monitored. Venue is the
Roundhouse.

The limits are enforced by local
authority Camden Council, whose
decibel meters have been in evi-
dence each Sunday night. The
Roundhouse has given a promise
that any concerts over the noise limit
will be cancelled.

Already on¢ promoter, Straight
Music, reportedly exasperated at
this interference, has suspended pro-
motions at the venue.

Therapy In
Music Form
For Seniors

PARIS—Music therapy is being
introduced into French hospitals
and homes for the aged, according to
copyright society, SACEM.

In its monthly bulletin, it notes
that concerts for purely entertain-,
ment reasons have long been organ-
ized in hospitals. But now there are
wider implications following a series
of fortnightly concerts given in an
old people’s home in Metz, after
which it was nofed the inmates
seemed “rejuvenated, with patients
reacting better to music than to pre-
scribed medicines.”

Different kinds of music, ranging
from Bach to jazz and flamenco and
folk, were included. A wide range of
instruments was used. Itis noted that
in a folk concert at the St. Nicolas
Hospital, some old folk got out of
wheelchairs to dance.

Now a grant of $13,000 is being
made by SACEM to provide at least
one series of concerts a year. For
this, and use of radio or records as
therapy, SACEM waives its usual
copyright requirements.
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LONDON-Sir Edward Lewis,
chairman of Decca, put a brave face
on disappointing profit figures when
he reported results for the year
ended March 1978 at the company’s
annual general meeting on October
30.

Overall group profits were down
from $30 million to $25 million pre-
tax. The survey and television divi-
sions both made losses during the
year, while profits from records and
tapes were down.

Nevertheless, Lewis dwelt on the
success of the company’s top single
seller, “The Smurf Song,” with sales
totalling 850,000, and pointed to
Decca’s great classical catalog
strength as a source of optimism and
confidence for the future.

In his remarks, Lewis revealed
U.K. record and tape turnover was
lower than in the previous year
while operating costs were higher.
Result: reduced profits.

The process of reorganization

International
grmmssmss BUT U.S. LOSSES CUT mmsmmmsasg
Decca Profits Dip
As Disk Biz Down

By NICK ROBERTSHAW

-
continued in the United States,
where losses were reduced, but al-
though the Canadian subsidiary’s
figures were similar to those for the
previous year, production diffi-
culties had not been completely re-
solved and costs remained high. Re-
sults from other overseas subsidiar-
ies were generally similar to those
for the year to March 1977.

In the color tv market, Lewis said
the company had maintained its po-
sition, though margins had been af-
fected by excess production capacity
and intense competition throughout
the industry. Export sales had fallen
short of expectation. Overall there
was a loss for the year, compared
with a small profit in the previous
year.

Manufacture of color tv sets has
now been concentrated at Bridge-
morth, where the company's fac-
tory is able to produce as many units
as were previously produced by two
manufacturing plants.

New EMI Greek Facility

LONDON —Sir John Read. chair-
man of the EMI Group, flew to
Athens Nov. 7 to open the com-
pany’s new record and tape distribu-
tion center for Greece. Built at a cost
of $1 million, the 2,900 square meter
center adjoins the existing manufac-
turing complex of Columbia-EMI
Greece, the EMI Group’s subsidi-
ary, and is intended to match the
continuing growth of the Greek
company’s business.

EMI has been established in
Greece since 1930, and its domi-
nance of the market there is total.
The factory has capacity to manu-

“facture 4 million albums and 6 mil-

lion tapes annually, though part of
this output is channeled into the

large export market, particularly to

the Arab world. The complex also
boasts three of EMI’s 40 recording
studios worldwide, and a printing
facility. In all, the company employs
more than 400 people.

Speaking at the opening cere-
mony. which was attended by lan
Sutherland, the British ambassador
to Greece. and by many Greek

record exccutives, Sir John Read de-
scribed the company as proud of its
long association with Greek music.
Read also welcomed the Greek gov-
ernment’s action in drafting a new
copyright law, which he hoped
would contribute to the fight against

piracy.

Euro Chanson

PARIS—French copyright society
SACEM has announced plans to se-
lect the French entry in the next Eu-
rovision Song Contest.

As in the last two years, final se-
lection will be by the public, after a
15-man jury representing SACEM,
radio and television has shortlisted
14 compositions. All must be origi-
nal. in French, less than three min-
utes long, and performed by a group
of five or less.

The winningsong will be awarded
the first prize for the Grand Compe-
tition of French Song for 1979, and
will go forward to represent France
at the Eurovision Contest itself.

SHIPMENTS SMALL % OF PRODUCTION?

Canada

® Continued from page 72
Good reception for Belgian singer Plastic Ber-
trand (Capitollnon promotional visit, with both
album “An " and single “Ca Plane Pour Moi”
doing well. ... EMI hard-promoting David Gil-
mour's debut album. ... Likely breakthrough
here for Barry Manilow (EMI), thanks to “Co-
pacabana,” wither in English or Spanish.
FERNANDO SALAVERRI

ATHENS

CBS here claims Italian singer Umberto Tozzi
broke all sales records with his single “Ti Amo,"”
selling 20,000 copies locally during a six-month
chart stint. ... And CBS is boosting its position
here with new disco releases by Amanda Lear,
Madieen Kane and Celli Bee.

Hellenic Radio-Television (ERT) diversifying
its imported show repertoire, with product from
George Chakinis, Cliff Richard, Dave Brubeck
and the Rolling Stones on the stocks. . . . George
Papastephanou, ERT producer, launching his
own weekly half-hour music show, featuring
singer Evgenis Syriotis, backed by a four-piece
group. Recently back from a U.S. tour, Syriotis
explores U.S. folk and blues roots.

Local singers Yannis Petritsis and Sophia
Pappa, who performed the winning entry in this

From The Music Capitals

Of The Worlc

year's Salonica Song Festival, are featured on a

- CBS release album which includes the winner,

“Now Let's Become One."” ... Gold disk here for
Boney M and the album “Take The Heat Off Me"’
and another for Abba and the “Greatest Hits"”
album.

EM! Greece reports big action on the whole
Pink Floyd catalog, with “Wish You Were Here"
now at the 70,000 sales mark and “Dark Side Of
The Moon" 45,000 nearing gold status. ...
Other steady EMI sellers: Rolling Stones’ “Some
Girls" 15,000 and still selling; “The Beatles
1967-70,”" due to go gold by Christmas; and
Patti Smith, reportedly the only punk artist the
Greeks go for. Upcoming EMLI international
pushes include John Lennon, Frank Pourcel and
Bob Marley.

Newly-formed EMI Fan Club plans weekly
disco meets at downtown Athens Karyatis and
free film shows of company product in high
schools. . . . Black Gospel group Stars of Faith in
at the Dionysia Theater, with live coverage by
the ERT television channel. JOHN CARR

BILLBOARD IS BIG
INTERNATIONALLY

Canadian Firms Say U.S.
Beefs Exaggerate Exports

® Continued from page 3.
manufacturers by buying chart ma-

terial in bulk from Canada. The vol- ~

ume just isn’t what it’s being publi-
cized as.”

Gary Salter at Toronto-based ex-
porter, Black & White Sales, sug-
gests that, at most, “export sales ac-
count for 10% of Canadian produc-
tion figures.”

Like Salter and Zarka, Vito le-
rullo of Toronto’s Records On
Wheels stresses that overall, over-
the-border business represents only
a couple of percentage points in
terms of gross U.S. volume, and fur-
ther says that when the British
pound was at its lowest point, Can-
ada was being saturated with U.K.
pressings.

“For 15 years, US. product has
been coming into Canada by the
truckload,” opines lerullo. “And
now that Canada has a chance to ex-
port because our dollar is weak, the
U.S. companies start bitching like
crazy. They never gave a damn be-
fore, when it worked the other way.”

Adds another exporter. who pre-
fers anonymity. “Let’s face reality,
who owns the record companies
here? It’s the Americans, and they
shouldn’t have the influence to stop
the Canadian export business.
There's a law that prevents them
doing that, so publicity is their way
of showing they’re disgruntled.”

Trans Canada’s Zarka also be-
lieves that the bulk of exports com-
prise repertoirc not available in the
U.S. in identical form—particularly
specialty-line vinyls.

Colored disks are the most popu-
lar items that one-stops and whole-
salers in Canada are dealing with,

‘Grease” Turns
Platinum-Plus

MONTREAL-The Canadian
Recording Industry Assn. reports
that Polygram has requested certifi-
cation of the album “Grease™ for
Canadian sales in excess of one mil-
lion units.

This will be the third album to be
certified for one million units by the
CRIA. The other two albums are
“Rumours” by Fleetwood Mac, cer-
tified in May 1978, and “Saturday
Night Fever.” which was certified in
June 1978.

The sales achievement represents
10 platinum albums in this country,
and actually translates to sales of
two million disks, since the “Grease”
package is a double album.

while disco product is also finding
ready customers across the border.

Among such releases currently
crossing to the U.S. are: a marble vi-
nyl LP pressing of Devo’s “Are We
Not Men?"; A&M’s four album
catalog by Styx, pressed on amber
vinyl; a “Best Of Styx™ in blue, mar-
keted by RCA and leased from
Wooden Nickel Records of Chi-
cago; “Elvis, A Canadian Tribute,”
a gold vinyl album initiated by RCA
Canada: a 12-inch disco single by
A&M act The Racs, titled “A Little
Lovin®;™ “Hemispheres,” the latest
Rush album, pressed in red.

Also: a two-album clear vinyl
Yardbirds collection, titled “Shapes
Of Things™ and issued by Bomb
Records in Canada: *Battered
Wives,” an LP by a Canadian group
of the same name, pressed on red vi-
nyl: “Gotta Have Pop,” an album by
Bomb’s Bob Segarini, pressed in
pink; “Who Are You" by the Who,
pressed in red by MCA Canada.

Also: *“Sgt. Pepper’s Lonely
Hearts Club Band.” the original.
pressed on marble vinyl by Capitol
Canada; “Love Disco Style,” by the
Erotic Drum Band, a Canadian stu-
dio disco band on Downstairs Rec-
ords: “Follow Me™ by Amanda
Lear, released as a 12-inch 45 by
CBS Canada; “Love Is In The Air,”
by Martin Stevens, released as a 12-
inch 45 by CBS Canada. “The Girl
Most Likely”™ by Claudja Barry, a
Philips LP in demand in U.S. disco-
theques, but unreleased in that mar-
ket.

According to various Canadian
export sources, U.S. deejays have a
fascination for import disks. Disco
exposure can help break such rec-
ords. and if Canadian artists are fea-
tured, they have a better chance of
breaking into the marketplace below
the border.

Zarka at Trans-Canada confirms
this radio attitude and notes that
while many Canadian acts have
been unable to get U.S. releases, or
to get American record company
support when they do have a record
released, the colored vinyl program
has crcated a stir and helped acts
like Battered Wives achieve retail
prominence and radio exposure.

Several major labels contacted
about the export situation declined
comment, indicating that they didn’t

wish to be quoted because of “politi- -

cal” hassles with the U.S. In off-the-
record discussions, labels seem con-
cerned about catalog product being
shipped out of Canada to the US,
but don’tknow how to stop the flow.

Bob Sniderman, president of
Roblan Distributors, one of the ma-

CARAS Shoots For
Double Membership

TORONTO — The Canadian
Academy of Recording Arts and Sci-
ences hopes to double its total mem-
bership by January, in time for the
1979 Juno Award show. according
to association vice president, Joe
Summers. :

Membership chairman of
CARAS, and a senior vice president
for A&M Canada, Summers urges
the industry to get behind the award
program and have a vote in the
nominations and winners.

“Membership stands at 637 now
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and we are gunning for 1,200, Sum-
mers announces. Weak areas in
terms of total membership figures
are retail, rackjobbing and media
sectors, he notes.

The cost of membership is $15
and guarantees the holder one vote
in the Juno nominations and a pre-
ferred rate on seats for the televised
gala show. Further details are avail-
able from the CARAS office, at 245
Davenport Rd., Toronto, Ont., M5R
1K1,

jors in the business, even suggests
that major labels are going to be
pushing for an across-the-board
$8.98 suggested list price in Canada
to offset the difference in dollar val-
ues and kill the export business.

“l see an $8.98 policy coming.”
Sniderman says, “and | suspect that
the excuse will be the export busi-
ness. | can’tsec anything wrong with
exporting records, particularly Ca-
nadian acts, butI'm concerned that I
might phone WEA, say, in the
Christmas season and ask for a
couple of thousand Rod Stewart al-
bums and find they are out of stock
because they filled a large order with
another company that has sent them
into the U.S. marketplace.”

Sniderman’s company has re-
frained from entering into the export
business, he says, but he has turned
up a white elephant as an importer.
one that has a number of CRIA offi-
cials a little baffled.

Prior to the Canada Customs rul-
ing on deletions (Billboard. Oct. 7,
1978), Roblan was hcavily import-
ing U.S. cutouts to retail in this
country. Sniderman, along with scv-
cral other importers, discovered that
a percentage of shipments was made
up of Canadian stock, but that the
U.S. wholesale price was lower than
that offered by the Canadian manu-
facturer.

1 never questioned the financial
logic of how a record could be pur-
chased in Canada, shipped to the
U.S. and than resold to a Canadian
distributor at a lower cost than 1
could purchase at the source,” Sni-
derman says, “but it was a fact that
was noticed.”

Sniderman’s white elephant
might be explained via a three-gov-
ernment investigation into the coun-
terfeit business at present. Accord-
ing to Brian Robertson, president of
the CRIA, Scotland Yard in Britain,
the FBI and Toronto’s Metro Police
are exchanging information on what
looks to be a major counterfeiting

. operation based in Toronto. No

other information is available to the
media at the present time, Robertson
notes, but he stresses that the oper-
ation is no small one.

Handleman Exits
Disk Retailing
Via Sunrise Sale

TORONTO — The Handleman
Co. of Canada has exited the retail
record business by selling its only
Sunrise Records & Tapes store in
this city to a local jeans retail chain.

Launched less than a year ago by
Handleman. the Sunrise store was
originally intended to be the flag-
ship of a proposed retail chain, but
low profitability on the aggressive
Yonge Street strip has now led to its
sale to the Jean Machine company.

According to the latter’'s Malcolm
Perlman, a former finance executive
of Capitol Records-EMI Canada,
Jean Machine intends selling fran-
chises for the record outlet. He adds
that a second Sunrise store will
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probably be opened by the end of .

this month.

Perlman joins his brother, Roy, as
co-owner of the Toronto based jean
stores. Former is overseeing the disk
side of the business, while the latter
continues with the jean outlets.
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EMMYLOU HARRIS—Profile/Best Of ..., Warner Bros.
BSK3258. Produced by Brian Ahem. This first greatest hits
collection from one of the most critically acclaimed new art-
ists of the past five years features songs by Dolly Parton,
Chuck Berry, Buck Owens, Billy Sherrill, Delbert McClinton,
Bill Danoff and more. Harris' rich, expressive vocals dominate
the album, which consists of material recorded between 1974
and 1977 The tasty instrumental support features mandolin,
fiddle, pedai steel and banjo. The album should enjoy Harris’
customary reach to pop, rock and progressive country mar-
kets.

Best cuts: “One Of These Days,” “To Daddy,” “Together
Again,” “Hello Stranger.’

Dealers: Harris regularly goes gold.

ELVIN BISHOP—Hog Heaven, Capricorn CPN0215. Pro-
duced by Elvin Bishop. The group is without lead singer
Mickey Thomas but nonetheless delivers a solid LP. The mix
is mostly uptempo, drawing on Southern boogie, blues and
rock influences. Maria Muldaur contributes lead vocals on
one bluesy number and adds background on two others.
Bishop provides infectious vocals as well as catchy lead,
rhythm and slide guitar work.

Best cuts: “It's A Feeling,” “Arkansas,” “True Love,” “Oh
Babe,” ““Midnight Creeper.”

Dealers: Bishop's appeal is to rock and country/rock fans.

CHEECH & CHONG—Up In Smoke, Warner Bros. BSK3249.
Engineered by Steve Katz. Cheech & Chong's newest features
comedy and musical highlights from the original soundtrack
to the mad duo’s new film. The comedy bits are again made
up of drug-oriented material, delivered in the inimitable style
of Tommy Chong and Cheech Marin. The music also stands on
its own as assistance is provided by the likes of Waddy Wach-
tel, Rick Marotta, Danny Kortchmar, David Sanborn and oth
ers.

Best cuts: “Up In Smoke,” “Lost Due To Incompetence.”

Dealers: This duo ranks among comedy best sellers.

L8y

SMOKEY ROBINSON—Smokin,’ Tamla T9363A2 (Motown).
Produced by William “Smokey” Robinson. This live two-
record set features materiai from all phases of Robinson's ca-
reer, both his early classics with the Miracles and his more
recent solo projects. Robinson wrote almost all of the songs
here, in collaboration with such Motown giants as Berry
Gordy, Stevie Wonder and Henry Cosby. Guitarist “Wah Wah"
Watson fronts the 11-man band, which is also flavored with
congas, kettledrums, tympanies, flute and sax.

Best cuts: “The Tracks Of My Tears,” “Quiet Storm,” “The
Tears Of A Clown,” “You've Realty Got A Hold On Me,” I Sec-
ond That Emotion,” “Baby Come Close.

Dealers: Robinson has two decades of fans.

ALEC R. COSTANDINOS AND THE SYNCOPHONIC OR-
CHESTRA—The Hunchback Of Notre Dame, Casablanca
NBLP7124. Produced by Alec R. Costandinos. The latest from
the act which had a No. 1 disco LP earlier this year with
“Romeo And Juliet” was again recorded at Trident Studios in
London and features a slick backdrop for dancing or love-
making. The romantic mood music is developed through ef-
fective use of strings, to create a lush, swirling sound of disco
thythms. Costandinos composed all the songs and co-wrote
the lyrics with Michael Jouveaux.

Best cuts: “The Pope Of Fools,” “Notre-Dame

‘Phoebus.”

Dealers: The label is especially hot at the moment on the
nation’s dance floors.

(Country

TANYA TUCKER—TNT, MCA MCA3066. Produced by lerry
Goldstein. Tucker's newest release sheds a new light on her
singing and image. Working within a pop framework, Tucker's
vocals convey a wholesome richness, evident in her rendition
of John Prine’s “Angel From Montgomery" (in which he also
gives background vocal help), “Not Fade Away™ and others.
The inside photo makes Tucker out to be a sexpot, a ploy that
gives her broader appeal. Tucker is backed by a tight band
which utilizes both country and rock orchestrations and
strings for sweetening

BARBRA STREISAND-Greatest Hits Volume 2, Colum-
bia FC35679. Produced by Barbra Streisand, Phil Ra-
mone, Gary Klein, Charlie Calello, Bob Gaudio, Marty
Paich, Richard Perry, Tommy LiPuma. Streisand’s first
greatest hits set since 1970 is dominated by recent ma-
terial: side one consists entirely of 1977-78 singles. The
cuts range from the rhythmic “Stoney End,” Streisand’s
first rock outing in 1971, to a pair of Oscar-winning songs
which exemplify the singer's easy listening side. The full-
bodied arrangements by the likes of Gene Page, Nick De-
Caro and Larry Carlton define the instrumental back-
drops, while Streisand's far-reaching vocals amaze and
awe.

Best cuts: “Evergreen,” “The Way We Were,” “Sweet
Inspiration” “Where You Lead,” “Stoney End." “You
Don't Bring Me Flowers.”

Dealers: Streisand has one of her fastest-breaking sin
gles in the duet with Neil Diamond, included here.

.

Spetlight

STEVE MILLER BAND-Greatest Hits 1974-1978,
Capitol S0011872. Produced by Steve Miller. Capitol is
betting that Steve Miller's popularity is huge enough to
warrant an extra dollar on the list price. Considering the
14 songs here culled from Miller's last three studio al-
bums, ""The Joker,” “Fly Like An Eagle” and “Book Of
Dreams,” it's worth it. Miller's guitar lines, vocals and
lyrics maintain a punchy, hookish and often humorous
pace as his players support him with the kind of stuff it
takes to make hits out of the ordinary.

Best cuts: They're all the songs that made Miller a
steady platinum seller.

Dealers: This bears an $8.98 list.

OLIVIA NEWTON-JOHN—Totally Hot, MCA MCA 3067.
Produced by John Farrar. On her first album since shed-
ding her sweet, frail image by playing the good girl gone

bad in “Grease,” Newton-John proves that she is more
than just the queen of MOR. Six of the cuts here are up-
tempo, including an explosive version of the Spencer
Davis Group’s “Gimme Some Lovin’ " on which a hot
Newton-john squeals, shouts and spits out the lyrics in a
departure which will amaze her long-time fans and per-
haps finally win over her detractors. The frenetic rocker
“You're The One That | Want” set the stage for this musi-
cal shift, and Newton-John has seized the chance to
broaden her musical appeal. To be sure there are some
ballads here, but they aren’t swamped with strings as
has been the case in the past. Instead most of the cuts
here feature a basic tight band sound.

Best cuts: “Gimme Some Lovin,"” “Boats Against The
Current” (the Eric Carmen song), “Talk To Me," “Bor-
rowed Time" (both written by Newton-John).

Deaters: Though none of the “Grease” songs are in-
cluded here, they have made Newton-John the most-
played female star of the year on radio.

Best cuts: “Heartbreak Hotel,”" “Angel From Montgom-
ery,”" “Brown Eyed Handsome Man,” “Lover Goodbye,” “Not
Fade Away."”

Dealers: Display pop and country.

JOHN CONLEE—Rose Colored Glasses, ABC AY1105. Pro-
duced by Bud Logan. In the last few months, Conlee has
emerged as one of the hottest and most refreshing new coun-
try artists. His vocal style is distinctive and his latest single
outings with “Rose Colored Glasses” and “Lady Lay Down"
have placed him at the top of the charts. In this first LP, Con
lee has assembled a collage of material heightened by bright
and crisp production. The instrumental support features pi-
ano, steel, strings and electric guitar. Conlee has also in
cluded some of his own material.

Best cuts: “Rose Colored Glasses,” “Lady Lay Down,’
‘Something Special,” “Just Let It Slide,” “Some 0ld Califor-
nia Memory,” “Hold On."”

Dealers: Album should attract a large audience.

_’F' ] lClassmal

BOLLING: “SUITE FOR VIOLIN AND JAZZ PIANO-Zuker-
man, Bolling, Columbia M35128. Fans of the Claude Bolling/
Jean-Pierre Rampal “*Jazz Suite” won't be disappointed in the
least with this followup. Al the ingredients of a crossover
smash again have been assembled, with concert violinist
Pinchas Zukerman this time stepping stightly out of charac
ter. Bolling has written another highly engaging score, organ-
ized in several different dance tempos with drums and bass
backing. Zukerman handles the assignment with ease and ob
vious relish, and his very classy playing is buffed up with pop
style production

SCHUBERT: “TROUT” QUINTET—Brendel, Cleveland Quar-
tet Members, Philips 9500442. Alfred Brendel's Schubert
credentials are impeccable and the youthful Clevetand Quar-
tet has distinguished itself with a superb RCA recording of
the composer's “Death And The Maiden" Quartet. Joining
these performers in Schubert's most popular chamber music
opus was a teriffic move, and the results have been perfectly
recorded by Philips. The disk is introduced to coincide with
the composer's sesquicentenary, being celebrated this month

and throughout the season—the ideal time to prominently
merchandise new and old highlights of the Schubert dis-
cography.

VERDI: “OTELLO"—Domingo, Scotto, Milnes, Levine, Na-
tional Philharmonic, RCA CRL32951. The great late Verdi
drama is portrayed by the leading singers of the world's oper-
atic stage today. Levine conducts for them with the broad
theatrical sweep of an experienced pit director, and the en-
semble numbers are delivered with the polish of many night's
work behind the footlights. Placido Domingo’s Moor proves
the most captivating of the characterizations overall, though
the tenor was not in best voice for these sessions. Still no one
else today fills out this demanding role as convincingly.

FirstTimeAﬁ\nd

BONNIE POINTER—Motown M7911R1. Produced by Jef-
frey Bowen, Berry Gordy. Pointer’s first solo album after scor-
ing in the mid-'70s as a member of the Pointer Sisters (now a
separate act on Richard Perry's Planet Records) is an effec-
tive mix of styles, ranging from tender ballads to funky,
earthy cuts. Most of the songs were written by producer
Bowen, though Motown stalwarts Smokey Robinson and Hol-
land/Dozier/Holland are also represented with one tune
each. String and horn arrangements give the songs alter-
nately lush and funky instrumental backdrops

Best cuts: “Heaven Must Have Sent You,” “More And
More,” “Free Me From My Freedom,” “When I'm Gone

Dealers: Stock with Pointer Sisters product

PAUL KORDA—Dancing In The Aisles, Janus JSX7038. Pro-
duced by Spencer Davis, Paul Korda. Korda is an unusual vo
calist who draws from a variety of rock styles. Aided by the
production know-how of English rock veteran Spencer Davis,
Korda's original material is given interesting arrangements,
spiced by the sax of Phil Kenzie, who supplies Al Stewart with
graceful sax lines. Background vocalists cushion Korda's vo
cals while players surround his piano

Best cuts: “End Of The Line,” “More Than A Friend
“Written On The Wind," “Child-Free Of Reason

Dealers: Play instore.
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ANGELA BOFILL—Angie, Arista/GRP GRP5000. Produced
by Dave Grusin, Larry Rosen. This 24-year-old newcomer from
New York has been the lead soloist with New York's Dance
Theatre of Harlem Chorus and has also performed with Dizzy
Gillespie and Cannonball Adderly. Her voice is magnificent—
soaring soulfully and angelically into varying emotional
shades. Underneath is music which fuses jazz/r&b/soul/ pop
elements with some of the best session players anywhere.

Best cuts: “Under The Moon And Sky,” “This Time I'll Be
Sweeter,” “Baby, | Need Your Love,” “The Only Thing | Would
Wish For,"” “Share Your Love.”

Dealers: This is a real talent. Play in-store.

JABAN—Obscure Alternatives, Hansa SW500047 (Ariola).
Produced by Ray Singer. This five-man band is a post glitter,
post-punk ensemble, which has the art-pose exotic appeal of
early Queen tempered with the post apocalypse chic of the
Dead Boys. While this debut LP is rough, the band has the
chops and the ideas to grow. Using elements of hard rock,
reggae and punk, this band builds its own sound, creating a
fabric considerably stronger than the sum of its part.

Best cuts: “Obscure Alternatives,” “Love Is Infectious,
“Sometimes | Feel So Low."

Dealers: Ad campaign shows this an act not afraid of con-
troversy.

FM—Black Noise, Visa 7007 (Jem). Produced by Keith
Whiting. As the name may imply, this three-man Canadian
band has spent a lot of time in front of its radio. The music
that the electronically augmented band produces is a synthe-
sized version of current FM here. The styles bounce from Gen-
esis to the Beach Boys with stops in Kansas and Boston. For-
tunately the band has enough talent to be able to create its
own viable identity amid this veritable smorgasbord of styles.

Best cuts: “Phasors On Stun,” “Hours,” “Black Noise.’

Dealers: This is not an import. Stock between Yes and
Black Sabbath.

Billooard’s

Recommended LPs

pop
STILLWATER—I Reserve The Right, Capricorn CPN0210. Pro-
duced by Buddy Buie. With three lead guitars, Stillwater
could not help but reflect the harmonizing, Southern rock
sound. But rather than merely offer a variation on that theme
this seven-piece group adds enough jazz influences and inter-
esting arrangements to come up with a fresh approach. Lyrics
cover the genre's familiar bases of women, drinking and fight-
ing, but the tunes are catchy enough to add new life. Best
cuts: “I Reserve The Right,” “Keeping Myself Alive,” “Fair
Warning,” “Ain't We A Pair.

RICHARD TORRANCE—Anything's Possible, Capitol SW11860.
Produced by Richard Torrance, Duane Scott. Torrance re-
corded this LP in Colorado and used Firefali's Mark Andes on
bass and Navarro’s Miguel Rivera on percussion as well as
other standout musicians. The feel throughout is solid, up-
tempo r&b-influenced rock'n'roll. The rock instrumentation is
layered with Torrance supplying guitar, keyboards and earthy
lead vocals. Bobby Rangell's flute touches are outstanding
throughout. Best cuts: “Take A Look Around,” “‘Fat Love,
‘Be Bop 'n" Holla,” “Anything’s Possible,” “Too Long In The
City.”

POCO-Legend, ABC AA1099. Produced by Richard Sanford
Orshoff. Sticking close to their country roots, Poco delivers
nine laidback tunes in the softly rocking mode it helped de-
velop. There are also occasional forays into the harder rocking
California sound of the Eagles. Lyrically it's uneventful, me-
lodically it's pleasant, but one song stands out. Best cut:
“Boomerang.”

SPIRIT—Live Spirit, Potatc PR2001 (First American). Pro-
duced by Randy California. It's hard to believe that Spirit is
still making music after nearly a decade. Led by the rather
mysterious California songwriter, guitarist and drummer Ed
Cassidy, the Spirit nucleus is pretty much intact with the ex-
ception of Jay Ferguson. This album captures the band’s var-
ied musical sides during concerts in England and Florida.
Best cuts: “Rock And Roll Planet,” “All The Same,” “‘Animal
200,” “Nature's Way.'

GEORGE THOROGOOD AND THE DESTROYERS—Move it On
Over, Rounder 3024. Produced by George Thorogood, Ken Ir-
win, John Nagy. Thorogood's second Rounder album is an-
other stylized set of precision blues and unhomogenized
rock'n’roll. This guy plays a mean slide guitar in the best
country tradition, delivers white man's blues with raw emo-
tion and cuts foose on the rockers. Thorogood is an inter
preter, handling songs by people like Hank Williams, Willie

(Coniinued on puge 78)

Spotlight—The most outstanding new product of the week’s releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended —predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; reviewers: Dave Dexter Jr., Paul Grein, Ray Herbeck Ir., Sally
Hinkle, Kip Kirby, Roman Kozak, Jim McCullaugh, Dick Nusser, Alan
Penchansky, Eliot Tiegel, Adam White, Gerry Wood, jean Williams.
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Number of sindles reviewed

BEE GEES—Too Much Heaven (3:15); producer: Bee
Gees/Kar! Richardson/Albhy Galuten; writer: Barry/Robin/
Maurice Gibb; publisher: Music for UNICEF., BMI. RSO RS
913. A taste of the new Bee Gees studio album, this ballad
features the Gibbs' inimitable vocal style as the falsetto and
harmonies play off a sweeping arrangement.

EARTH, WIND & FIRE—September (3:37); producer: Mau-
rice White; writer: M. White/A. McKay/A. Willis; publisher:
Songfire BMI. Arc CBS 310854. This new song that will be
included on the group’s forthcoming “Best Of " album is one
of its classiest productions yet. Graceful vocals glide over a
slick arrangement.

EXILE-You Thrill Me (3:42); producer: Mike Chapman;
writer: Mike Chapman/Nicky Chinn; publisher: Chinnichap
BMI. Warner Curb WBS8711. Followup single to Exile's No. 1
“Kiss You All Qver” is another first class production high-
lighted by a strong lead vocal and multiple hooks.

ROBER PALMER—You're Gonna Get What's Coming (3:15);
producer: Robert Palmer; writer: Robert Palmer; publisher:
Island/Ackee ASCAP. Island 1S8696 (WB). A relentless, pul-
sating beat spurred by driving bass and guitar sparks
Palmer's followup to his Top 20 hit, “Every Kinda People.”
The cut has received airplay on AOR stations and should
break quickly.

recommended

J. GEILS BAND—One Last Kiss (4:22); producer: Joe Wissert;
writer: P. Wolf & S. Justman; publisher: Center City ASCAP.
EMI America SPRO8964.

YES—Release, Release (5:43); producer: Yes; writer: Ander-
son, White, Squire; publisher: Topographic ASCAP. Atlantic
3534.

JANIS IAN—The Bridge (3:57); producer: Joe Wissert; writer:
Janis lan; publisher: Mine Music Ltd. ASCAP. Columbia
3T10864.

TANYA TUCKER—Not Fade Away (3:33); producer: Jerry Gold-
stein; writer: Charles Hardin, Norman Petty; publisher: MPL
BMI. MCA MCA40976.

DEBBY BOONE—In Memory Of Your Love (3:06); producer:
Ray Ruff; writer: Carol Winn Chase; publisher: Yatahey MC
BMI. Warner Curb WCA8336.

LEVON HELM-Ain't No Way To Forget You (3:20); producer:
Donald “Duck” Dunn; writer: W.C. Quillen/Grady L. Smith;
publisher: Muscle Shoals Sound BMI. ABC AB12416.

STILLWATER-I Reserve The Right (3:04); producer. Tad
Bush/Stillwater; writer: S. Lacey/R. Walker/M. Causey/J.L.
Hall/B. Buie; publisher: No Exit/Los-Sal BMI. Capricorn
CSP0310.

RACING CARS—Bring On The Night (4:10); producer: Jim Ma-
son; writer: Mortimer; publisher: Chrysalis ASCAP. Chrysalis
CHS2249.

HERO-Boys Will Be Boys (2:16); producer: Michael Lloyd/
John D'Andrea; writer: S. Phares/M. Houle; publisher:
Caseyem/Hero/Fox Fanfare BMI. 20th Century-Fox TC2394.

APRIL WINE—Roller (3:34); producer: Myles Goodwyn;
writer: Myles Goodwyn; publisher: Goody Two-Tunes. Capitol
PC4660.

THE PALEY BROTHERS~Tell Me Tonight (3:54); producer:
Earle Mankey; writer: Andy Paley/Jonathan Paley; publisher:
Bleu Disque Morocco ASCAP. Sire SRE 1033 (WB).

KATHY BARNES —Off (2:55); producer: Dave Burgess; writer:
William M./Stevenson, Richard Henn; publisher: Stevenson
Music ASCAP. Republic Rep032A.

F*W

ASHFORD & SIMPSON-Is it Still Good To Ya, (3:49); pro-
ducer: Nickolas Ashford/Valerie Simpson; writer: Ashford/
Simpson; publisher: Nick-0-Val ASCAP. Warner Bros.
WBS8710. Ashford & Simpson followup its number two sou!
hit “it Seems To Hang On" with a mellow ballad laced with
charged rhythms and a soulish vocal delivery.

MILLIE JACKSON—Keep The Home Fire Burnin' (3:09);
producer: Brad Shapiro, Millie Jackson: writer: Benny Lati-
more, Steve Alaimo; publisher: Sherlyn 8MI. Spring SP189
(Polydor). Songstress Jackson really belts out a fiery and
emotional vocal track on this soulish r&b rocker. The music
moves crisply along with an unrelenting rhythm section and
at times Jackson slows to a talk vocal for extra feeling and
effect.

recommended

POCKETS—~Happy For Love (3:50); producer: Verdine White/
Robert Wright: writer: V. White/R. Wright; publisher: Ver-
dangel BMI. Columbia 310859.

MANDRILL-Too Late (3:33); producer: Artie Ripp; writer: C.
Wilson, L. Wilson, R. Wilson, C. Cave II, R. Graham; publisher:

Mandrill Music ASCAP, Blackwood Music BMI, Tauvir Music
BMI. Arista AS0375.

THE TEMPTATIONS —Ever Ready Love (4:04); producer: Brian
Holland; writer: B. Holland, H. Beatty, & E. Holland; pub-
lisher: Good Life BMI/J.P. Everett ASCAP. Atlantic 3538.

CANDI STATON—-Honest | Do Love You (3:32); producer:
Dave Crawford; writer: D. Crawford; publisher: DaAnn ASCAP.
Warner Bros. WBS8691.

DRAMATICS —Why Do You Want To Do Me Wrong (3:25); pro-
ducer: Larry J. Reynolds; writer: Larry J. Reynolds; publisher:
Groovesville BMI. ABC AB12429.

FAZE-0-Good Thang (3:50); producer: Clarence Satchell;
writer: F. Crum, K. Harrison, R. Alkens, Jr., R. Neal, Jr., & R.
Parker; publisher: Match BMI. She SH8701 (Atlantic).

SANDRA FEVA—Choking Kind (3:23); producer: Tony Camillo,
Cecile Barker; writer: Harlan Howard; publisher: Tree & Har-
lan Howard Songs BMI.. Venture V103.

=
Country .

DOLLY PARTON—Baby I'm Burning (2:36); producer: Gary
Klein; writer: D. Parton; publisher: Velvet Apple BMI. RCA
JB11420. A high-energy change of pace for Parton, whose
gutsy vocals punch against the cooking groove of a track
highlighted by horns and syn drums. Should receive across-
the-board airplay and answer the question of whether Parton
can rock'n'roll.

JIM ED BROWN/HELEN CORNELIUS—You Don't Bring Me
Flowers (3:02); producer: Tom Collins; writer: Neil Diamond;
publisher: Stonebridge/Threesome ASCAP. RCA PB11435.
This beautiful song which has recently been recorded by Bar-
bra Streisand and Neil Diamond adds another fine version for
the country market. Cornelius and Brown blend their voices
into a moving duet that benefits from a rich orchestrated ar-
rangement.

STATLER BROTHERS—The Official Historian On Shirley
Jean Berrell (2:15); producer: Jerry Kennedy; writers: Don
and Harold Reid; publisher: American Cowboy Music BMI.
Mercury 55048. The Statlers score again with a lively up-
tempo tune that shows off their effective group harmony. Lyr-
ics add a spice of interest with a novelty approach to a long-
term friendship.

BEE GEES—Rest Your Love On Me (3:56); producers: Bee
Gees, Karl Richardson & Albhy Galuten; writer: Barry Gibb;
publisher: Stigwood BMI. RSO RS9138. An outstanding coun-
try ballad by this pop-oriented group demonstrates the Bee
Gees' unexpected versatility in a new market. Distinctive Bee
Gees sound lends itself perfectly to a song underscored with
steel guitar and piano flourishes and captures a strong coun-
try feel.

SONNY JAMES—Building Memories (2:55); producer:
George Richey; writer: A. Duff; publisher: Marson BMI. Co-
lumbia 310852. Smooth production earmarked by organ and
rhythm guitar provides nice background for James, as he
sings about building memories of love. Pace is mellow and
features full chorus.

MICKEY GILLEY—The Song We Made Love To (2:12); pro-
ducer: Foster & Rice; writer: K. Wahie; publishers: April/Wid-
mont ASCAP. Epic 850631. Gilley's vocals are mixed to the
front of this tastefully-produced ballad. Strings, piano and
percussion add to the MOR feel and background harmonies
blend well behind Gilley.

GARY STEWART—Stone Wall (Around Your Heart) (3:08);
producer: Roy Dea; writer: Pat Twitty; publisher: Cedarwood
BMI. RCA JH11416. A traditionally-flavored touch of country
pervades Stewart's latest effort which rolls along with a
steady upbeat rhythm. Lots of piano and acoustic guitar al-
ternate with touches of steel guitar.

JOHNNY CASH-It'll Be Her (3:05); producer: Larry But-
ler; writer: B.R. Reynolds; publishers: Baron/Hat Band BMI.
Columbia 310855. A strong refrain runs through this love
song, complemented by strings and acoustic guitar. Cash has
one of the most unique vocal styles in country music, and his
deep resonant range is highlighted here.

DAVID ALLAN COE—The Bright Morning Light (3:27); pro-
ducer: Billy Sherrill; writer: L. Kingston; publisher: Owepar,
BMI. Cotumbia 310860. A story ballad of a one-night affair
that turned into a permanent arrangement receives extra
punch from a last-verse hook. Production accents feature
harmonica leads and a strong chorus behind Coe.

recommended

REX ALLEN, JR.—1t's Time We Talk Things Over (2:42); pro-
ducer: Norro Wilson; writers: Rex Allen, Jr./July Maude; pub-
lisher: Boxer BMI. Warner Bros. WBS8697.

BIG AL DOWNING—Mr. jones (4:31); producers: Tony Bo-
giovi, Lance Quinn and Harold Wheeler; writer: Al Downing;
publishers: Al Gallico/Metaphor, Ltd. BMI. Warner Bros.
WBS8716.

HANK WILLIAMS, JR.~0id Flame, New Fire (2:48); producer:
Ray Ruff;, writer: Qskar Solomon; publisher: Paukie BMI.
Warner Bros. WBS8715.

Top Sing|

this week 111 Lost week 94

TANYA TUCKER-Texas (When | Die) (3:59); producer: Jerry
Goldstein; writers: Ed Bruce-Patsy Bruce-Bobby Borchers;
publishers: Tree/Sugarplum BMI. MCA S451800.

CHARLIE McCOY —Drifting Lovers (2:52); producer: Charlie
McCoy; writer: Charlie Craig; publishers: Wormwood/ Day-
dreamer BMI. Monument 45272.

BECKY HOBBS—The More | Get The More | Want (2:39); pro-
ducer: Jerry Kennedy; writers: Becky Hobbs/Ben Raleigh;
publishers: Al Gallico/Galleon ASCAP. Mercury 55049.

LINDA RONSTADT—Ooh Baby Baby (3:18); producer: Peter
Asher; writers: William Robinson & Warren Moore; publisher:
Jobete ASCAP. Asylum E45546.

BELLAMY BROTHERS—Lovin' On (3:07); producer: Michael
Lloyd; writer: Ben Peters; publisher: Ben Peters BMI. Warner
Bros. WBS8692.

DEBBY BOONE—In Memory Of Your Love (3:06); producer:
Ray Ruff; writer: Carol Winn Chase; publishers: Yatahey/MC
BMI. Warner Bros. WBS8700.

0. B. McCLINTON—Natural Love (3:20); producer: Buddy
Killen; writer: R. Bailey; publisher: Bobby Goldsboro ASCAP.
Epic 850620.

BILLY SWAN—No Way Around It (It's Love) (2:15); producer:
Booker T. Jones; writer: Billy Swann; publisher: Combine
BMI. A&M 2103S.

BOBBY HELMS—I'm Not Sorry (3:20); producer: Aubrey May-
hew; writer: J.A. Fraley; publisher: Cedarwood BMI. Little
Darlin" LD7807.

LEON EVERETT—Never Ending Crowded Circle (2:55); pro-
ducers: Foster and Rice; writers: Roger Murrah and Scott An-
ders; publishers: Magic Castle/Blackwood BMI. Orlando
1000RC.

JIM TAYLOR—Leave It To Love (2:50); producers: Joe Hunter,
Roger LeBlanc & Jim Whiting; writers: Joe Hunter and Jim
Whiting; publisher: Sound Corp. ASCAP. Checkmate CK3106.

BEAUTIFUL BEND—Boogie Motion, (3:36); producer: Boris
Midney; writer: Boris Midney; publisher: Eugenia/Sherlyn
BMI. Marlin 3327 (TK). Already receiving strong disco play,
this funky dance record bubbles with a zesty arrangement
and smooth vocals.

le Picks

ion may ba v

recommended

GREGG DIAMOND —Star Cruiser (4:07); producer: Gregg Dia-
mond, Godfrey Diamond; writer: Gregg Diamond; publisher:
Diamond Touch ASCAP. Marlin 3329 (TK)

VERNON BURCH-Brighter Days (5:52); producer: Vernon

Burch; writer; Vernon Burch; publisher: Unart/Sand B/Rick's
Music BMI. Chocolate City CCD 20015 (Casablanca).

TASHA THOMAS-Shoot Me (With Your Love) (3:59); pro-
ducer: James R. Glaser & Peter Rugile; writer: James R. Gla-
ser; publisher: Velocity BMI. Atlantic 3542.

v‘ﬁf

Easy Listening

recommended

WAYNE NEWTON—Housewife (2:55); producer: Clayton Ivey/
Terry Woodford; writer: L. Russell/K. Fowley/D. Diamond;
publisher: Teddy Jack/Bad Boy BMI & Rare Magnetism
ASCAP. 20th Century-Fox TC2393.

\\\W//

Jazz =
recommended

JEAN-LUC PONTY—-Cosmic Messenger (3:18); producer:
Jean-Luc Ponty; writer: Jean-Luc Ponty; publisher: YTNQOP
BMI. Atlantic 3523.

HERBIE MANN—The Closer | Get To You (3:18); producer:
Herbie Mann; writer: ). Mtume, Reggie Lucas; publisher: Sca-
rab/Ensign BMI. Atlantic 3536.

9\\\\\

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections released this week; recommended—a tune
predicted to land on the Hot 100 between 31 and 100. Review editor—
Ed Harrison.

Billboard’s Recommended LPs

® Continued from page 74
Dixon and others. Best cuts: “Move it On Over,”

“Cocaine

Blues,” “That Same Thing,” “It Wasn't Me.”

BOBBY DAVID—20th Century-Fox T572. Produced by Boomer
Castleman. David has a unique sounding vocal style—high
pitched and etheral—which helps him convey a haunting
quality on some of the cuts. The material is mainly rock with
r&b and blues shadings. Backup vocalists also help under-
score the arresting urgency in the lead singing. Best cuts:
“I'm Not Gonna Cry Anymore,” “Wanting You,” “You Are My
Fantasy,” “I Was A Fool,” “Forever Young.”

STYLUX—Prodigal P710030R1 (Motown). Produced by John
French, Peter Cupples. This Australian band turns in a nifty
set of r&b and blues oriented rock'n'roll. Lead singer Peter
Cupples has a soulish, funky edge to his vocals and the rest of
the band cooks, particularly the rhythm section, which gets
plenty of opportunity to showcase with instrumental breaks.
The group employs a lot of instruments to give the set a rich,
multi-layered sound. Best cuts: “Discover Your Life,” “Bush-
walkin," “Work Qut Fine,” “Funky Music,” "“Natural Feeling.”

jazz

LENNY WHITE—Streamline, Elektra 6E164. Produced by
Larry Dunn, Lenny White. White's second album for Elektra
moves the innovative drummer further into the jazz-rock
mainstream via high energy tunes like “Struttin,” “12 Bars
fFrom Mars” and “Night Games.” Special guests Chaka Khan
and Diane Reeves add soulful expressions on the Beatles’ fa-
vorite “"Lady Madonna.” With Larry Dunn on synthesizers this
album is electric fusion all the way. Best cuts: “Lockie's In-
spiration,” “Time.”

country

T. G. SHEPPARD—-Daylight, Warner Bros. BSK3259. Produced
by Jack Gilmer, T. G. Sheppard. Sheppard's latest outing uti-
lizes a combination of sounds ranging from the Mexican fla-
vored “When Can We Do This Again” to an old Turtles' hit,
“Happy Together.” Tempos vary from slow ballads to mid-
tempo and uptempo offerings surrounded in production with
strings, guitars, piano and steel, which occasionally over-
shadow Sheppard's soft yet smooth vocals. Best cuts: “‘Day-
light,” “Let's Keep 1t That Way,” “She Believes in Me."

JACKY WARD—Rainbow, Mercury SRM15013. Produced by
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Jerry Kennedy. Lush orchestration and a mellow mood prevail
throughout this album. Ward's mellifluous voice lends itself
to the selection of material and creates a relaxed harmonious
atmosphere. Touches of electric keyboards, occasional horn
fills and some nice acoustic guitar work complement his
pleasant style. Best cuts: “From Me To You,” “Still,”
“Rhythm of the Rain.”

soul

BAR-KAYS—~Money Talks, Stax STX4106 (Fantasy). Produced
by Allen Jones. Although this LP offers nothing really new cre-
atively, it does show off this self-contained group’s musi-
cianship and vocal ability. The overall sound is softer and vo-
cals tend to be clearer. Instrumentation is also laidback, with
horn arrangements the most outstanding. Best cuts: “Feelin’
Alright,” “Money Talks,” “Holy Ghost (Reborn).”

LAKESIDE~Shot Of Love, Solar BXL12937 (RCA). Produced
by Dick Griffey, Leon Sylvers, Lakeside. This nine-piece band,
proteges of Sylvers, is self-contained, competent and creative
in the contemporary soul vein. They've penned all seven
tunes, which run the gamut from tight harmony workouts
(“Hold On Tight," “It's All The Way Live") to mellow ballads
(“Time,” "Given In To Love’"), with the emphasis on colorful
keyboards atop solid rhythms. Various vocalists handle lead
chores well. Best cuts: Those cited.

EDWIN STARR—Clean, 20th Century-Fox T559. Produced by
Lamont Dozier. An excellent compilation of crisp, clean con-
temporary material is used to show off this singer/song-
writer's vocals in this, his debut effort on 20th. Starr has shed
his gospelish sound. Instrumentation is usually laidback,
even when his singing is not. Background singers, while effec-
tive, always sound far away. Best cuts: “I'm So Into You,”
“Storm Clouds On The Way,” “Don't Waste Your Time,”
“Working Song.”

CAROLINE CRAWFORD—My Name Is Caroline, Mercury
SRM13742. Produced by Hamilton Bohannon. The voice on
Hamilton Bohannon's current single “Let’s Start The Dance”
is that of Caroline Crawford. Her debut album contains a
number of sharp ballads along with Bohannon's patented
funk. Produced, arranged and written by Bohannon, the al-
bum represents a promising start. Members of Bohannon's
backing group give Crawford instrumental support, enriched
by strings. Best cuts: “Tell Me You'll Wait,” "It Rains Be-
cause,” “Coming On Strong.”
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Toe new single

“TOO MU (E;Ir{stEA VEN”

Froms their sooh to be
released studio album
on RSO records and tapes
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Poduced by the Be Gees
Karl Kichardson end Albby Galuter

Far Karibby Froductions by arrangement with
Tle Robert Stigrrood Organisation



www.americanradiohistory.com

e



www.americanradiohistory.com

"TOTALLY HOT

on MCA Records MCA-3067
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It's time to take the
amones seriously.

ont Believe Us.
elieve Rolling Stone.

FOREYVER Y OUNG

THE RAMONES
AIN'T STUPID

BY CHARLES M. YOUNG

"VE BEEN WORKING at this magazine
for two years now and every album I've
endorsed has gone over like a fart in the
elevator. What we have here is not (in the
words of Cool Hand Luke) a failure to

way and cut some slow songs, some guitar solos,
some stuff that sounds like it uses twelve-string
and pedal steel. Hard-core punk fans are liable
toscream“sellout’ but they should count them-
selves lucky that the group didn’t pull this on
the second LP when the first one didn’t do that
well. Over half the songs on Road to Ruin are
straight-ahead rockersanyway, sol will tolerate
no complaints.

As for specifics, Joey Ramone is doing things
with his voice he never quite managed before.
Over the last two years, he has stolen just about
every affect of the early British rock singers. In
the past, Joey’s affects somehow sounded too
affected, so that if you genuinely loved them,

It’s got a nice hook in the melody and nothing
offensive in the lyrics.

Marky Ramone debuts here on drums, re-
placing Tommy Ramone. He continues in
Tommy'’s style while adding a few new and
needed licks. Dee Dee Ramone’s bass remains
inimitably Dee Dee Ramone’s contribution to
machine-gun warfare. The production by T.
Erdelyi (alias Tommy Ramone) and Ed Stasium
is clean and simple, except for the ill-conceived
“Bad Brain] where they stick in a lot of funny
noises during the drum break. Music that tries
to be funny, as any comedian will tell you,
isn’t funny.

The first article I did for this magazine, in the
summer of 76, was about the Ramones.

communicate; it is (in the words of
Richard Nixon) a public-relations
problem. You bastards just don’t
believe me.

After extensive analysis, I have con-
cluded that this is because I am smart
and you are dumb. Your brains are so
full of carbon monoxide, aluminum

NOVEMBER 2ND,

1978

In the time since, a thousand garage
bands have flowered, and this has been
a major accomplishment. However, the
few good ones have been unable to
get any attention from the dumb
people who make up the mass market
in the United States. This has led
even fans to proclaim the death of
punk rock. I doubt that’s happening.

chloro hydrate and carcinogenic food

dyes that you are incapable of appre-
ciating good music. I have a whole file drawer
full of hate mail to prove it.

So, since dumb people are naturally distrust-
ful of smart people, whatam I to do to convince
you of the error of your ways? Reverse psychol-
ogy is the most obvious answer. By endorsing
Barry Manilow, Andy Gibb and Chuck Man-
gione, I could single-handedly wipe them off
the charts. But (again in the words of Richard
Nixon) it would be wrong. You dumb people get
manipulated enough by your corporate and polit-
ical leaders. I will (in the words of Jimmy Carter)
never lie to you—until it becomes necessary.

It isn’t necessary yet, because I'm giving the
truthone more chance. I'm going to tell you the
truth about the Ramones and if you don’t buy
their newrecord,I’'mgoingtostart lying to you.
Got that? If this LP doesn’t go gold, my turning
into a liar will be on your consciences.

Okay. Road to Ruin is a real good album. It
isn’t as funny or as powerful as their debut,
Ramones, but this does not mean the band is
losing itsgrip. It meansthey figured out that the
nigh-pure power chords and satire of their first
three records—though enormously satisfying
to smart people like myself—was too threat-
ening todumb people like you. So the Ramones
compromised. They decided to meet you half-

| H Road To Ruin is a

youwereslightly threatened by his sarcasm. He
achieves a sincerity on Road to Ruin that has
heretofore eluded him. “Needles and Pins] the
old Searchers hit, could have been just a dumb
joke. Joey, however, really puts his guts into
these antiquated but beautiful lyrics and
pulls it off.

Thealbum’skiller cut is“I Wanna Be Sedated
to be ranked up there with “Blitzkrieg Bop;
“Loudmouth”and“CretinHop”as the Ramones’
finest. They retain their wonderful feel for the
catchy guitar progression, even if Johnny
Ramone has a limited repertoire of what he can
do with it. I've never seen him play anything
but power chords onstage, so it’s doubtful
whether he’s doing the intricate picking on the
slower numbers like “Questioningly” Never-
theless, the music certainly is listenable, unless
you’re a purist. “Don’t Come Close; a semislow
song, probably has the best chance as a single.

I - |
| OK. I

—

—

[. real good album.

L e
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The battle is just shifting from small
clubs on either coast to hockey rinks in the
Midwest. Except for Van Halen and maybe a
couple of others, there’s very little new com-
ing up in high-energy rock. The vacuum is
there to fill. The Ramones have become more
cartoonish and less satiric, which is a step in
the direction of Kiss and may give them a shot
at the fourteen-year-old boys they need
to replace the hip New York intellectuals in
their audience. I'd like to see it happen, but
I make no predictions.

P.S. to genuinely dumb people: The
first few paragraphs of this review
are ironic, so don’t send me
a bag full of misspelled hate
letters telling me you
aren’t dumb. Because
you are.



www.americanradiohistory.com

General News

. Closeup |

DR. HOOK—Pleasure And Pain,
Capitol SW11859. Produced by Ron
Hafifkine.

Every group can be forgiven one
error in judgment when testing new
waters, but it’s always a relief when
it gets back in the groove again.

So it’s a pleasure to report that the
temporary derailment of Dr. Hook
last year into a slick lightweight LP
called “Makin’ Love And Music”
has been more than overshadowed
by this latest album.

Dr. Hook deserves credit as one of

Sales of this LP have been ignited
by the immediate success of ‘the
single, “Sharing the Night To-
gether.” a warmly-veiled promise of
a one-night stand which Locorriere
sings with a faintly suggestive leer in
his voice.

The whispery background vocals
and touches of flute laid against a
fabric of full instrumental orches-
tration give this number a strong
across-the-board feel and accounts
for its current chart success on coun-
try, pop and MOR formats.

the consistently hardest-working
bands in the business, whose popu-
larity in this country has never
reached the superstar proportions
the group commands in Europe and
Australia (where it has received a to-
tal of 32 gold and platinum atbums
and 14 gold and platinum singles).
The band has retained a loyal AM
and underground cult following
through the ycars on the strength of
earlier hits such as “Cover Of The
Rolling Stone.” “Sylvia’s Mother”
and “Only Sixteen:” but its record
sales in America have fallen short of
mass appeal.

Hook has always possessed the
potential to cross into any market
since its members (Dennis Locor-
riere on lead vocals and rhythm gui-
tar, Ray Sawyer on lead vocals and
harmonies, Rik Elswit on guitar,
Bob “Willard” Henke on guitar,
Jance Garfat on bass, Billy Francis
on keyboards, and John Wolters on
drums and percussion) perform
country, pop r&b-flavored and even
disco-styled tunes with equal
aplomb and accuracy.

“Pleasure And Pain” is an effec-
tive album, due partly to the dy-
namic, moving quality of lead singer
Locorriere’s voice. Locorriere’s sing-
ing has filled out and matured to the
point that his husky, strect-styled
phrasings and sandy-edged vocals
provide the keynote for the group.

He has learned to use the sincere
gravelly texture of his voice to create
a highly-charged emotional atmos-
phere in his songs, Cé)mbining
toughness with tears, swagger with
laughter, incorrigibility with inno-
cence.

Together with the contrasting vo-
cals of teammate Ray Sawyer, Lo-
corriere has developed an entire per-
sona in sound for Dr. Hook. which
has never come oft better than on
this album.

6 Columbia Folios

NEW YORK—Columbia Pictures
Publications has released six new
keyboard books. They are “Pops For
All Piano Methods,” available in
four playing levels, with easy note
and easy piano versions listing for
$2.95 and intermediate and ad-
vanced books listing for $3.95; the
“Star Wars Book Of Popular Teach-
ing Pieces For Big Note Piano,” re-
tailing for $2.95; and “Chord Or-
ganist,” a collection of 23 pop tunes
listed at $3.95.

“Sweetest Of All” is a simple but
on-target tune by Shel Silverstein,
who has contributed a wealth of ma-
terial to Dr. Hook's repertoire. De-
ceptively slow production leads into
a crescendo of strings and back-
grounds that enhance Locorriere’s
impassioned vocal pleadings and
surge into a powerfully modulated
fade-out.

Jessi Colter’s beautiful “Storms
Never Last” receives an unexpected
island-flavored- calypso tempo in
this arrangement and highlights the
lyric: “Storms never last do they
baby/Bad times all pass with the
wind/ Your hand in mine stills the
thunder/ You make the sun want 10
shine.”

“l Don’t Want To Be Alone
Tonight,” a Silverstein-penned
paean to the loneliness of loneliness,
and “I Gave Her Comfort,” which
he co-authored with Locorriere, fea-
ture keyboard and guitar breaks,
strings and background vocals with
excellent effect.

Locorriere and Silverstein also
collaborated on “Knowing She’s
There,” a song underlined by scar-
ing electric guitar riffs, strings, flute
and solid percussion. Locorriere
pitches his voice to the brink of tear-
stained intensity as the band swells
around him and makes this one of
the strongest tunes on the album.

J.J. Cale’s “Clyde” gets a workout
here as it leads off side two. The
track has a “live” energy to it as
Hook gets funky with the instru-
ments and Locorriere does double
duty on vocals and bass.

Hook cranks into an upbeat r&b
groove with “When You're In Love
With A Beautiful Woman,” and the
band goes to town both instru-
mentally and vocally. The Muscle
Shoals-flavored production sets this
song cooking.

“Dooley Jones,” an eerie tune that
deviates from the mood of the rest of
the album, is augmented by har-
monica, droning syncopation and a
deliberated rhythm that defines the
sharply biting quality of Sawyer’s
lead vocal.

The final tune, “You Make My
Pants Want To Get Up And Dance,”
fills the obligatory Dr. Hook novelty
spot on this record and comes off
sassily effective due both to its
breezy lyrics and to the unmistak-
able presence of the Muscle Shoals
Horns whose stylized brass fills give
the song its droll and humorous ac-
cents. KIP KIRBY

 RIAA
Certified

' Records
Gold LPs

Steve Martin’s “A Wild And Crazy
Guy” on Warner Bros. Disk is his
second gold LP.

Gold Singles

Teddy Pendergrass’ “Close The
Door” on CBS. Disk is his second
gold single.

Anne Murray’s “You Needed Me”
on Capitol. Disk is her fourth gold
single.

Donna Summer’s “Mac  Arthur
Park” on Casablanca. Disk is her
fourth gold single.

Village People’s “Macho Man” on
Casablanca. Disk is its first gold
single.

Platinum LPs

The Alan Parsons Project’s “I Ro-
bot™ on Arista. Disk is its first plati-
num LP.

Chicago’s “Hot Streets” on Co-
lumbia. Disk is its third platinum LP.

Heart’s “Dog And Butterfly” on
Portrait. Disk is its fourth platinum
LP.

Donna Summer’s *“Live And
More” on Casablanca. Disk is her
first platinum LP.

Billy Joel’s “52nd Street” on Co-
lumbia. Disk is his third platinum LP.

WB Upgrading
In-Store Video

LOS ANGELES—Warner Bros.
Records audio/visual wing is up-
grading its in-store television prod-
uct presentations 10 encompass
stereo capabilities.

The move is designed to allow re-
tail outlets to play Warner Bros.
video product over store sound sys-
tems while retaining monaural ca-
pacities for use in the tv playback
units.

The stereo/mono videos are effec-
tive with the new shipment of
Warner’s video product.

The sterco tapes being made to
participating retailers include per-
formances of *‘Satistaction” by
Devo, “Life Beyond L.A™ by Am-
brosia, “Take Me To The River” by
Talking Heads, “I'm Every Woman”
by Chaka Khan, “Wavelength™ by
Van Morrison, “Is It Still Good To
Ya?” by Ashford & Simpson, “Phase
Dance” by Pat Metheny, “Lotta
Love” by Nicolette Larson and
*“Champaign Charlie” by Leon Red-
bone.

The stereo tapes will be available
on a national basis as part of
Warner's continuing video market-
ing program.

Workshop Seminars
® Continued from page 22

the U.S. as well as the international
market. Larkin Arnold, vice presi-
dent for r&b for Arista Records, dis-
cussed the development of black art-
ists in the international marketplace,
while LeBaron Taylor of CBS Rec-
ords got into the crossover potential
in marketing black music.

Marcel Stellman, vice president of
Decca Records, UK., covered the
European marketplace. His main
concern was in exposing and de-
veloping new artists in foreign®
markets.
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Births

Daughter, Melissa, to Anna and
George Ybarra in Los Angeles Nov.
6. Father is recording engineer at the
Sound Factory.

x  x %

Daughter, Erin Fleming, to Anne
and Joe Mitchell in Richmond, Va.
Father is co-owner of Gramophone
Records & Tapes stores.

Marriages

Nadya Gordon-Rae, traffic man-
ager at Eldorado Studios in Los An-
geles, to George “Fidel” Bell, leader
of the Charleston Grotto band, Oct.
21 inside the Eldorado plant with a
tape machine running,

*x ok *k

Vic Adkins, owner of Adkorp Rec-
ords, Covina, Calif., to Mary Gustin
Nov. 8 in Pomona.

* ok *x

Abby Konowitch, director of prod-
uct management at Arista Records in
New York, to Candice Vee of ICM
talent agency, in New York.

Harvey Newmark, musician, to
Beverly Sanders, actress, Oct. 29 in
Los Angeles.

*x *x  x

Francesca Draper, songwriter, to
Paul Linke, actor, Oct. 14 at Malibu,
Calif.

* kX *

Mickey Rudin, entertainment in-
dustry attomey, to Mary Calor Lo-
gan in Los Angeles Nov. 4.

Deaths

Miguelito Valdes, Cuban singer-
musician who was long featured with
Xavier Cugat and who became inter-
nationally popular singing “*Babalu,”
of a heart attack Nov. 8 while per-
forming in Bogota, Colombia. He
was 62.

*x ok  *

Larry Hiller, 55, CBS engineer, af-
ter a long illness in New York. He
joined CBS in 1969 and was known
for his skills in restoring old record-
ings by such artists as Bessie Smith,
Bix Beiderbecke and Louis Arm-
strong for LPs.

Biliboard SPECIAL SURVEY For Week Ending 11/18/78

_se=Hot Latin LPs

€ Copyright 1978. Billboard Publications. inc. No part of'this publication may be reproduced.
stored in a retrieval system, or transmitted. in any form or by any means. electronic. mechanical,
photocopying, recording, or otherwise. without the prio- written permission of the publisher

CHICAGO (Pop an
Regional)

N. CALIFORNIA
(Pop and Regional)

This TITLE-Artist, Label &
Week | Number (Distributing Label)

This TITLE - Artist, Label &
Week Number (Distributing Label)

1 VICENTE FERNADEZ
A Pesar de Todo, Caytronics 1526

2 | CAMILO SESTO
Entre Amigos, Pronto 1034

3 SALVADOR'S
Derrumbes, Arriba 3005

4 | ROCIO DURCAL
Canta a ). Gabriel, Pronto 1031

5 | GERARDOREYES
Verdades Amargas, CYS 1523

6 | CHELO
AlLa Inspiracion de J.A. Jimenez, Muzart
2738

7 | YNDIO

50. Aniversario, Atlas 5047

8 | LOS POLIFACETICOS
Camaron Pelao, L.I. 5067

9 | JUAN GABRIEL O
Espectacular, Pronto 1036

10 | GENERACION 2000
Caramba Dona Leonor, Atlas 5045

11 | YOLANDA DELRIO

Ei Muro, DKLI 3418

12 | CHELO

La Voz Ranchera, Muzart 10638
13 | JUAN GABRIEL

Con Mariachi, Pronto 1041

14 | FEDERICO VILLA

Corridos, Carino 5201

15 | LoLiTa

Abrazame, Caytronics 1489

16 | CARLOS MIRANDA
Con Piquito de Oro, Fredy 1080

17" | RAMON AYALA
Puro Norte, BIGS 7001

18 | RIGOTOVAR
Dos Tardes de Mi Vida, Mericana/ Melody
5610

19 | JOSE LUIS

TH 2021

20 | LUCHAVILLA

Interpreta a J. Gabriel, Muzart 1731

21 | ORIGINAL CAST ALBUM

Corazon Salvaje, America 1002

22 | LOSHUMILDES
Besitos, Fama 560

23 | LUPITAD'ALLESIO

Juro Que Nunca Volvere, Orfeon 16-021
24 | COSTACHICA

Tapame, Fama 549

25 | NELSONNED
Voz Y Corazon, WSL.

1 | VICENTE FERNANDEZ
A Pesar de Todo, Caytronics 1526

2 | JUAN GABRIEL
Con Mariachy, Pronto 1041

3 | CAMILO SESTO
Entre Amigos, Pronto 1034

4 | GERARDO REYES
Verdades Amargas, CYS 1523

5 | FEDERICO VILLA
Corridos, Carino 5201

6 | LOS SAUITARIOS

Adios Amor

7 | CHALO CAMPOS Y SU
ORQUESTA
LI. 2043

8 | CHELO

A La Inspiracion de JA. Jimenez, MUZART
2738

9 | CONJUNTOALFA

Corrioncilio

10. | DANNY DANIEL
Nunca Supe La Verdad, Boringuen 1327

11 | YNDIO
50. Aniversarig, Atias 5047

12 | CHACHA ZAAVEDRA

Junta Tus Carras, Falcon 5018

13 | ROCIO DURCAL
Canta a J. Gabriel, Pronto 1031

14 | JOSE LUIS
TH 2021

15 | LUPITA D'ALLESIO
Juro Que Nunca Volverc, Orfeon 16-021

16 | GRUPO LA AMISTAD
Naila, MMX 5622

17 | LOSFREDYS
Carinito Malo, Peerles 10040

18 | GRUPO MILACRO

Pa’ Que y Porque, Mar 105

19 | ELIOROCA

El Show de Elio Roca, Miami 6200

20 | EL GRUPO SUPERIOR
Si Pienso en Ti, Mar 106

21 | LISSETE
Sola. Coco 148

22 | LOS POLIFACETICOS
Camaron Pelao, L.1. 5067

23 | IRENERIVAS

Vida Mia, Cara 4

24 | LOSFELINOS

Estos Son Los Felinos, Muzart 1735

25 | GENERACION 2000
Caramba Dona Leonor, Atlas 5045
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Copyright 1978, Biliboard Publications, Inc, No part of this (Warner Curb 8711)
publication may be reproduced, stored in a retrieval system, YOU'RE GONNA GET WHAT'S COMING—Robert Paimer
or transmitted, in any form or by any means. electronic, Island 8696
mechanical, photocopying, recording, or otherwise, without etk )
the prior written permission of the publisher. SEE TOP SINGLE PICKS REVIEWS, page 78

£5| %8| g3 | TITLE-Artist g3 | 35| TITLE-Artist B | TITLE-Artist _
= o (Producer) Writer, Label & Number (Distributing Labe!) 3% §°_ _(Producer) Writer, Label & Number (Distributing Label) £5 (Producer) Writer, Label & Number (Distributing Label)
| 1| 11| MAC ARTHUR PARK—oms summer @ KT | 100 MUCH HERVEN= sie ces 69 | 42 | 10 | WAVELENGTH—1van arison
(Giorgio Moroder, Pete Bellotte), J. Webb, Casablanca 939 WBM (Bee Gees/Albhy Galuten), B. & M. Gibb, RSO 913 (Van Morrison), V. Morrison, Warner Bros. 8661
$X| 3| 9| DOUBLE VISION-rouime 43 | 7 | I'M EVERY WOMAN—ciaks xom Pr| 86 | 2 | FIRE=rune s
(Keith Olson), M. Jones, L Gramm, Atiantic 3514 WeM (Arif Mardin), Ashford & Simpson, Warner Bros. 8683 cPp (Richard Perry), B. Springsteen, Planet 45901 (Elektra/Asylum)  WBM
ﬂ 4 12 HOW MUCH | FEEL—Ambrosia 54 4 LE FREAK=chi ﬁr 81 3 TAKE M = e lhea
(Freddie Piro & Ambrosiz), Pack, Warer Bros. 8640 wemM (Benayd anla(rds,crli?e Rogers), N. Rogers, B. Edwards, WBM (Bvila(n Eno, E!alillm’ifl)g JﬂdEs).':.lvGFe'e‘n, L]:h;o:agl:s, gS-i}:e stJZ
4 2 19 Y]Ol{ NEED)E% EAE_A""CQ Mur'ra‘ys; o Atlantic 3519 (Warner Bros.)
(Jim Ed Norman), oodrum, Capitol
) 41 7 | THIS IS LOVE~Paul an m 85 2 | | WAS N — Lei
ﬁ 16 4| YOU DON'T BRING ME (Davlid Wolfert), R. Tep::r,l v‘a kSaunshme, RCA 11395 PSI/CPP (Michael Lml.)E. fkgak sgﬁ. a?.,m st '(Act'ﬂ'r::.tc')
ey ] o 45 | 7 | ON THE SHELF—oumy & wa osmons VI| 83| 2 | DONT HOLD BACK-cuwe
Columbia 310840 WBM (Mike Curb & Michael Lloyd), S. Voice, P. Yeliowstone, (David Williams, James famison Jr.), D. Williams, 1. Jamison Jr.,
6 5 2 HOT cmu) IN THE c|'|'y_“ — = Polydos 14510 WBM Ariola America 7717
(Mike Chapman), Gider/McCulloch, Chrysahs 2226 cpp 40 | 8 | LIKE A SUNDAY IN SALEM—Gene cotton 74| 77 | 3 | LOVE ME AGAIN-—pita Cooitge
7 6 20| KISS YOU ALL OVER—txe ® (Steve Gibson), G. Cotton, Ariola 7723 B-3 (David Anderle), D. Lasley, A. Willis, A&M 2090 ALM
(Mike Chapman), M. Chapman, N. Chinn, Warner Curb 8589 44 8 | RUN FOR HOME = Lindistarne 75| 76 4 | IT'S OVER=tuectric Light Orchestra
(Warner Bros.) cep (Gus Dudgeon), Hull, Atco 7093 (Atiantic) CHA (Jett Lynne), J. Lynne, Jet 85052 (CBS) B3
ﬁ 10| 11| 1JUST WANNA STOP-cino vamneli ) 76178 4 | THE T
sl ¥l (G';':EV“E""E‘;i VE';'E'I'_' R“;’l:‘""e"')' RLL #2072 [ MM wl D (':;5? Mhlri)Esn—r:E:\ac.:ap;o"Lmn RSO 910 cpp (Gary C?n':).EAlMcwr:eE.vcEafﬁcB!nEossoxc pet Brothers WBM
‘ WHENEV Y
“ERIEND”" — kenny Loggins , 47 | 7 | THERE’LL NEVER BE-suitch Y| 84 | 2 | WHAT EVER HAPPENED T0
(Bob James), K. Loggins, M. Manchester, Columbia 310794 WBM (Bobby DeBarge, Bewley Brothers), Gordy 7159 (Motown) cep BENNY SANTINI—chris Rea

(Gus Dudgeon), C. Rea, Allied 1252 (United Artists)

11| 16| YOU NEVER DONE IT LIKE 46 8 | DREADLOCK HOLIDAY-
THAT —captain & Tennilie (Eric Stewart, Graham Gouldman), é.ocsctewart. G. Gouldman, Poly- 78 79 3 DR‘F[WOOD—Moody Blues
(Daryl T g S R ——— dor 14511 WEM (Tony Clarke), J. Hayward, London 273 WBM
Kirshner, ASM 2063 WBM
- 60 4 | WE'VE ONIGHT- r m m SEPTEMBER — Eartn. wind & Fire
12| 10| READY TO TAKE A CHANCE (Bob SegerG &0 Julle Shoals Ihytl?;bszz%ifm), B. Seger, (Maurice White), M. whnurtteh Aw M:K:y,rl. Willis, Arc 320854
AGA'N—Barry Manitow Capitol[ 4653 WeM (Columbia)
(Barry Manilow, Ron Dante), N. Gimbel, C. Fox, Arista 0357 HAN 50 6 NEW YORK GROOVE =ce Frehley 80 80 3 SUBSTITUTE = ciout
13| 20| 1t LOVE THE NIGHT L'f‘;[—llicia Bridges o (Eddie Kramer, Ace Frehiey), R. Ballard, Casablanca 41 ABP/BP (Grahame Beggs), W.H, Wilson, Epic 850501 cpp
Steve Buckingham), A. Brid . Hutcheson, Polydor 14483
10 PR GHF-TOSBE R, 52 | 6 | INSTANT REPLAY—ban irtnan Br( o | 2 | WeLL ALRIGHT— oo,
(Ron Haffkine), E. Struzick, A. Aidrige, Capitol o PP ' (Dan Hartman), D. Hartman, Blue Sky 82772 (CBS) (AR S (e b 1656 ey
y 53 IME= . 82 | 82 4 | CUZ IT'S YOU GIRL = james watsh Gypsy Ban
= . gtjl.RALV?AvYE,—IEgle THROW IT J flll‘lier: ToTuyainl), ]Ao.eTgr;:im, Asylum 4554 WBM (James Waish), J. Waish, RCA lldﬂ;s a Al L ALM
gi)";l?ibb' Albhy Galuten, Karl Richardson), B. Gibb, B. Weaver, CHA‘ 56 5 CAN You FOOL—Glen Campbell . ﬁ 90 | 2 You TOOK THE WORDS RlGHT OUT OF MY
17 8 TIME PASSAGES (Glen Campbell, Tom Thacker), M. Smotherman, Capito! 4638 CPP I MOUTH = meat Loat
= ewa (Todd Rundgren), ). Steinman, Epi
(Alan Parsons), A S!ewart,MP.StWhil: Avista 0362 WEBM 51 7 | FOREVER AUTUMN = justin Hayward g: s it
20| 8| STRANGE WAY—rian (it Wayne), ). Wayne, P. Vigrass, G. Osborne, Columbia 310799  MCA ﬁ m A MAN I'LL NEVER BE—goston

(Tom Scholz), T. Scholz, Epic 850638

(Tom Dowd, Ron Aibert, Howard Albert), R. Roberts, Atlantic 3518 WBM 57 5 | MY BEST FRIEND’S GIRL—cars

19 5 ALIVE AGA'N—ChicagD (Roy Thomas), R. Ocasek, Elektra 45537 85 89 3 YOU GOTTA WALK AND DON'T LOOK

(Phil Ramone), J. Pankow, Columbia 310845 cPP 14 |13 | WHO ARE YOU—=who BPAtCKT—hPem Tosh )
8| 11| BEAST OF BURDEN=the Rolling Stones (Glyn Johns, Jon Astiey), P. Townshend MCA 40948 WBM fl';{i,e?sgg|ﬁ:§e§o§';:'f;‘,";?,}e)(',:',;n’:?g'"”"' i

(The Glimmer Twins) M. Jagger, K. Richards, Rolling Stones
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STAR PERFORMERS: Stars are awarded on the Hot 100 chart based on the following upward movement. 1-10 Strong increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 posi-
tions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week’s starred positions are maintained without a star if the product is in a holding period. This will, in some cases,
block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above. @ Recording Industry Assn. Of America seal of certi-
fication as "million seller.” (Seal indicated by bullet.) 4 Recording industry Assn. Of America seal of certification as ‘‘two million seller.” (Seal indicated by triangle.)

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ABP = April Blackwood Pub.; ALF = Alfred Publishing; ALM = Aimo Publications; A-R = Acuff-Rose; B-M = Belwin Mills;
BB = Big Bells; B-3 = Big Three Pub.; BP = Bradley Pub.; CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPl = Cimino Pub.; CPP = Columbia Pictures Pub: FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM = Ivan Mogull Music; MCA = MCA Music;
PSP = Peer Southern Pub.; PLY = Plymouth Music; PS! = Publishers Sales Inc.; WBM = Warner Bros. Music
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QUSRS rerpe (RurefSanes, Woinough J:‘r‘lna\(ra“'lmg Here Comes The Night It's A Laugh (Hot Cha/Six (Malbz. BMD)............ 28 Run For Home (Crazy/Chappell, TalkioglinkYoudaieepl (Roge/Caok B e =
A : SR A i Continents, BMI). 61 ASCAP), 41 _ Chriswood. BM). 3 Y.MCA. (Green Light. ASCAP)...... 22
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ChASCAF(’))'..H T Sty ;2 Flying High ¢Jobete/Commodores I ngtCWanna' Stop (Ross Vannelli, Irwing, BMI) 74 Gold/ Crowbeck, Stigwood, BMI).. 95 Strange Way (Stephen Stit, BMI) ... 16 w: gg‘ T( 2 = ) RN 5l ed TS i My We‘aknes"s-
2nee L (21 » Y Entertainment, ASCAP). AP)..... Substitute (Touch Of Gold, BM1) ... 80 B onight (Gear, .
Cuz It's You Girl (Gypsy Family. Forever Autumn (Duchess, BMI)..... 50 [ Love The Night Life (Lowery. BM() 12 - Mac Arthur Park (Canapy, ASCAP).. 1 Promises (Narwahl, BMI). - 42 ( i ) What Ever Happened To Benny (Sa-Vette/January, BM!) 93
BMI). 82 Free Me From My Freedom I'm Every Woman (Nick-O Val, Mary Jane (Jobete, ASCAP). 65 Ready To Take A Chance Agaln Summer Nights (Edwin H. Morns, Santini (Magnet/Internatianal, =1 D.J. (Vincent Mantana Jr./Bud
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A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts Dept. of Billboard.
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THESE STATIONS
ARE ALREADY IN LOVE WITH
LIVINGSTON TAYLOR’S
“1 WILL BE IN LOVE WITH YOU’

WRKO
WYVBF
WKIX
KRTH
KTLK
WPRO-AM
WPRO-FM
WPIB
BJ105
JB105
WLOF
WFIL
WIFI
B100
KELI
WLYT
WIFE
WTMA
KAKC
KGW
wzzZP
WBBQ
WFOM
A"/ \'¥ 4
W2zZUuU
WTIX
KIlIS-FM
WwWIP
94Q
KYXX
KFi

and dozens more...

BILLBOARD 58~
RECORD WORLD 59*
CASH BOX 56*

Livingston Taylor
3-Way Mirror
inztuding:

L A Serenade /Going Round®One More Time

No Thank You Skycap
Hcw Much Your Sweet Love Means To Me

“1 WILL BE IN LOVE WITH YOU;
FROM LIVINGSTON TAYLOR’S ALBUM
“3-WAY MIRRORY: :s::0
ON EPIC RECORDS AND TAPES.

Management: Don L.aw. Boston.

“Epc) = aretrademarks of CBS Inc. © 1978 CBS Inc.

Produced 2y Nick DeCaro for the Entertainment Company.
Erecutive 2roducer: Charles Koppelman. Representation: ICM.
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CaII for our Weekly Specials

~ BLUE OYSTER CULT
Some Enchanted Evening
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Road To Ruin
Sre 6083
| ~ CHEAP TRICK
Heaven Tonight

e
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POCO
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JERRY BUTLER
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JOHN KLEMMER
| Cry
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~ CRACK THE SKY
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~ DON WILLIAMS
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OAK RIDGE BOYS
Y'All Come 3ack Saloon
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B\PHILADELPHIA, PA. 19123
42‘ {

215 CE 5-2726
215 CE 5-2714
215 CE 2-4110

WILLIE NELSON
Stardust

Columbia 35305

ABC 2093

MULLY MTCHET

~ B.B.KNG
Midnight Believer
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Evic 35347 ] REO SPEEDWAGON
: = You Can’t Tune A Piano
JORGE SANTANA % ' Epic 35082
— x g i DAVE MASON m
~JACKSONS by W2 4 3
Destiny s ——
__ Epicgsss2 T0T0
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ol Tﬂﬁufﬁiaﬂi” ,JAON FLOREN. |
FREDDY FENDER L ol et Write—
The Best R e Wire—
Cot 2076 BRUCE SPRINGSTEEN Phone Now
B —— Darkness on the Edge of Town For Th
AL STEWART S el
Past Present & Fature LAWRENCE WELK Prices
— | 22 Great Songs for Dancing Offered
MAH'LYN MCCOO & BIU.Y DAV'S Jﬂ ) Ranwood 7009 On Maior
T WEATHER REPORT Label
= olumbia 3} M GO C t
STEPHEN BISHOP e Tape
Bish ) Product.
ABC 1062

MOTHER'S FINEST
Mother Facto-

Epic 38546

STEELY DAM

!

THE MAGIC ORGAN
22 Great Organ Favorites
— Ranw?qd 70127 =
STEVEN STILLS
Thoroughfare Gap
Columbia 35380

Aja

ABC 1006

'KENNY LOGGINS
Nightwatch

Columbia 35387

JOE WALSH

Against the Grain

Columbia 35456

- DELLS
New Beginnings

ABC 1100

Best of

ABC 1 C‘BS

MEATLOAF

RICHARD WRIGHT

Wet Dream
Columbia 35559

Epic 31974

n

GRASS ROOTS
16 Greatest Hits

Dunhill 50107

Next of Kihn

Besekley )56

THE GREC KIHN BAND E

DONNA FARGD
The Best of

Dot 2075

LENNY WILLIAMS
Spark of Love

PHOEBE SNOW

f EDDIE N ONEY
Columbia 34903
CRUSAJERS
I Images
Blye Thumh 603C

%r
£ 1

ABC 1073
KANSAS
Point of Know Return
Epic 34929
From Area Codes
201 212 302 401 516 607 703 914 Call Toll Free:
202 216 304 413 518 609 716 800-523-3255
203 301 315 419 603 617 802

www americanradiohistorv com



www.americanradiohistory.com

-
. l s 3 POSITION K SUGGPEgITCEED LIST SUGGPEg'TCEED LIST
o 106-200
Copyright 1978, Billboard Publications. Inc No part of this publication may © STAR PERFORMER—LP's s © =3
be reproduced. stored in a retrieval system, or transmitted. in any form or J=RNSeisiRrinoNoraateRipropciogs & J= [ ] I
by any means. electronic. mechanical. photocopying. recording. or other- = |w | O |ateupwardprogressthisweek & w |2 < |l |© il w | T
wise, without the prior wntten permission of the pubhsher = |~ c ARTIST § g t 9 g g 3 ARTIST s § 5 I&J :: 2
EES - b3 = L < < | W
’E gtove'sxlz)yme Music Popularity 2le s |3 Title ) & é E § g lels E Title ay Eon § !8 .é_ ; g E
G et S g B BB (2 e ostie) (217 (E (3 (2B |E |3 E jmammeosion 39533
& |2 | [pantment of Billboard. £ | £ 1o baetor T2a Torwacsh =t —r-- ﬁ- —T—- TTRTR T - - ]
x T |, (ARTIST < |z u ut Senousl Folks 1 Send M [ "l A
X [Tt z 21z ¥ ] ou Send Me | !
e Iu |8 | Label oo |E 2 I | ~ Bsylum 6E-14 |75 198 | s | {0 olydor PDI-6159 1 (1s| 18 |
E 2 (£ |Label, Number (Dist. be) |75 Js |3 |3 |¥ Lol e LEVEL R t b |2 E‘““" = !
(115 |4 PHOEBE SNOW_ T 111 | n The Edge ' - [ | | he Bride Stripped Bare |
t| | ainst The Grain | apricorn CPN 0212 1798 | 798 | ps | | hxannc S0 19205 798 | 798 | 798
. afumbia JC 35456 M s o | has 'Pg 7 bro : I U Lo hes Tsz Emc eusero f—t—t— !
116 | 5 MONES bsession | ! Iowhalﬁ}(‘lp N | -~ | |
W- ggad To Ruin . . | u b | | Ih | rysalis CHR 1182 1% 1158 1“' | | 0 RS1-3030 {798 | 798 | [798
ire SRK 6063 (Warner Bros.) 58 .3 1798 | 49 |87 FOREIGNER A | | - { B
1 i 1 [ | 172 174 |21 MOODY BLUES o
108 (108 |10 STANLEY TURRENTINE ' rwh {,  HanteS0 19109 - e e . clave [ |
l a[tl]'gst,l;l;tggzt You ves | - hss m 52 | 2 OU RAWLS | ndon PS 708 (188 ] (1 298
| ¥ - [ hlladelpma International PZ 2-35517 | | wllaz 2 OLLY HATCHET |
10998 18 NNYOWILLIAMS I ) 1% 1. 798  fpic JE 35347 l1s | 1w 798
ca;[\kwfnmve 798 19 | |1ss f141 43 ' 4 [ERIC CARMEN { ! 184 | 3 BHALAMAR '
. {28 = 0 [ hange Of Heart % isco Gardens
10 110 52 ONNlIJ\ SUI&MTER | o | ‘ ista AB 4184 .58 758 ps8 | | ar BXL1-2895 (RCA) 1% 198 1.8
nce Upon A Time | i |
! Catsviancs NELP 70782 s | s | hw 142 "z In Elfa':n’l’“‘so" S PROJECT o ﬁ‘,[laﬁ 3 E{I)EJ) E&LSL#GER '
= ___ [asabiancs ‘ | ;
111 111 37 VAN HALEN | - .‘ LStA R TR0 L% a8 538, rysalis CHR 1170 798 798 7.98
!  Wamer Bros. BSH 3075 {18 | j1s 1 | la3 ;46 10 F{fi OSKAR ﬁ £16A MOORE
| I “ " | ol efore The Rain
o e mEo&)anx‘ T:ﬁrAMPAGNE e e ekt GE150 b 1%t o m}mc JE 35507 % 188 198
| APLY 2466 |68 1% 158 144 47 UNDTRACK | - -
[ - - I I F ' attlestar Galactica 177077 | 6 LLYl c?Bngg
113114 | 9 léor; RA(Y)f L ! CA 3051 798 19 e ITT';]tJhICIZ oug ression,
‘ . fj,’@?'}ws%“ 1% 1 1w 145 F27 11 Ew‘i‘tTeLlE\lsbum },uumm.a IC 35457 % 1% [7.98
14| 94 23 B liCE SP}SI#EST{EﬂEN » a {  Lapitol SWB0-101 J2s8 1388 1858 178 123 40 he Album o
[ S 146 144 |23 LD @ lantic SD 19164 798 798 |7.58
AT T — s | R oo s | s 179 150 4 e NASH
| SP 470 ! L
il ol gglmn”m : MARY [ 147 153 | 5 FRANK ZAPPA [ N | i Ehe Best Of David Crosby &
[Warner Bros. BSK 3231 1% 7% 1158 ; raham Nash
= | i - tudio Tan BBC AA 1102 798 798 .
116 1100 |60 NILLAGE PEOPLE ° Warner Bros. DSK 2219 198 198 7% 1~ +—— —— =
| Kasablanca NBLP 7064 % %8 7.8 i56 | 4 pevo m | 4,19 | 2 |AN MATTHEWS
’ T N m . B 1o Mer o e Are I Rl R 9 . m s
w G EJAMEO wevo BSK 3239 158 158 798 | HAYES o T
! | jarmer Bros. BSK % 4 B! | SAAC HAYES
: m"""“ AL 158, 738 Lt 2 i ﬁ mlor The Sake Of Love
'4.“7 bt DI-6164 788 188 1
118 113 15 !SBEtATFI’.ES i 149 ood Tr;larzkg res - - . Potydor PD1-6164 1% 188 298]
eppers Lonely SHE SH 741 (Atlantic) 7 f 98 | 1 CERRONE
Hearts Club Band CHERYL LYNN | ﬁ' mm!den Touch
Capitol SMAS 2653 tL] L] 158 fr | memh Got To Be Real Cotfion SD 5208 (Atintic) 798 79 790 |
119 120 '32 sgugorkmﬁx b o Eolumbia JC 35486 138 158 7.98 | i w YoM SCoTT [
e Rocky Horror Picture Show | M IS m i
| ! EUE OSLlyﬁﬂ (EM) 15| 3% | W % Tf:nsl ¢ ega§$Y S , &E‘L"b?a‘?csfs’?!}g“ 798 | |78 nss |
(130 | 2 [DONNY & MARIE OSMOND o { [Folumbia JC 35483 &) L P TOM WAITS
| ﬁom, HiE g , 162 2 JORN RRMATRADING P | XX Biue valentine ,
\l Polydor PD1.0738 1% 158 | % '{gMTthUmlf & - - Bsylum 6E-162 158 198 | 1w
121 1125 |15 JEFF WAYNE/VARIOUS ARTISTS 1 : ’ = i 198 | 2 WHISPERS
War Of The Worlds w‘lﬂ 2 %?\.eKyA%glks t Eeadlights |
iRz S - Ji e | || BtaxSTX 4106 (Fantasy) . 758 i s A i3 3 iy
e 133 2 UAZAR 154 154 |12 SOUNDTRACK 186 189 |14 LEO SAYER l
sl ista AB 4187 798 | [7.98 798 ‘Animal House _ Wamner Bros. BSK 3200 198 198 |7.58
123 113 7 MAYNARD FERGUSON e MUTHI ] 138 L3 187 191 | 3 PRIAH HEEP
Carnival 155 [155 52 [ELECTRIC LIGHT ORCHESTRA & allen Angel
 Columbia JC 35480 788 798 {298 Out Of TI;e g ue o4 lise fise Pheysalis CHR 1204 798 798 198 |
. et Je1 K22.35467 (CBS) 4 i X i
124 117 |20 MICHAEL HENDERSON | ” —— - N 188 |188 |13 BEATLES
| 'm The Night 156 158 ' 58 [STEELY DAN - ‘ atles 1962-66
| Buddah BI BDS 5712 (Arista) 18| 1% 198 ”g T [ . = ~ Fapitol SKBO 3403 10.98 {08 188 |
1125 121 |47 EDDIE MONEY e 1 | “ " I — BOBBY CALDWELL
i o Columbia PC 34903 % 138 .98 d 3159 ¥ U(i);:]r:NY GUITAEE AT 'ﬁ' mplouds 8804 (TK) 1.9 738 158
§ 98 7.98 JOHN KLEMMER
137 | 7 MACHO foa i) 13 L&
t I'm A Man f’ 169 8 [ROBERTA FLACK W m
] | [prelude PRL 12160 . (158 798 ﬁl Atiantic SO 19186 798 % 798 Rl 106 - 738 798 pss |
g 191 ASS CONSTRUCTION
127,129 8 MOTHERS FNEST | i e B e ' | T B nscton '
{ pic JE 35546 . 1158 |78 [Capitol SW 11859 L] A0 (L] biled Al UARAIIG 1 28 D
- U 35546 §_oo t— liso Tieo (10 Dawis 1an jm 128 13 ATLANTIC STARR m
128 132 |18 MgtL'gis EGAN [Columbia JC-35325 1.9 38 758 | mmspa 198 758 1.9
g Columbia JC 35077 M| s 758 w!175 18 .[c)APTAm & TENNILLE 1193 131 |24 r(%;dﬁ%gg Hgi
| ream [
129|138 23 |BARBRA STREISAND |~ W 5P 4707 {1 | s Nou're Conna’ Get It
b me LRSS _Jrs] piw ] e | 162164 |59 STEVE MARTIN o »Tc";[ﬁg EA 52029 M 1| s
et Sma
130 (135 EPXG e |-~ . : ~ Wamer Bros. BSK 3090 15 158 198 5@)’@? 5 3203 |, s
1 e Grand lllusion | m|  m * s | 2 iJOHN PAUL YOUNG 195 (179 | 4 DAVE MASON |
N I e = . . Love Is In The Air ‘ L he Very Best Of Dave Mason
141 | 2 |ODYSSEY | | cotti Brothers SB 7107 (Atiantic) 158 158 798 |
ﬁ [ ] | [ e 2. 3% =  FBC BA 6032 - |19 {198 | s
' yc?xlmood Party Tonight P I ™ "17 1176 3 Eoumsmi JOHNNY AND " L1906 171 |15 Mt HENDRIX o
[ & 1 | H':g,ffg}’g}'of,ﬂ“s i | ‘he Essential Jimi Hendrix
132 1134 91 LhEnEmSOD MAC | ] ic JE 35688 198 |18 a8 Reprise 2RS 2245 (Warner Bros.) flzss | j298 4]
. aner Bros, BSK 3010 j1sa|  J1ss | s | lies }173 4 [PRINCE gnunw BYRD
{ or You | m hank You For FUM.L.
133 126 22 !gSB E%GBER %THE SILVER a | | ! arner Bios. BSK 3150 i 15 s | BeMraE144 'm [l s
| B 1 1
[Live Bullet | 166 3172 10 [GREG KIHN 19 ;zoo ;33 INK FLOYD ) .
3 faplo SIBO LIZE __ M e s I o 0!)5;%356 Janus/GRT, 134 194 b [ | aa ’“tss'ﬂfs(ﬁll?fcm)" 18 (198 [7.58 78
- t 1 | ] T Kl .| / A 84 | . rves itol) L. I 88
134139 |34 ATLANTA RHYTHM SECTION | & | o e o : — - —3 e
Champagne Jam b | | w HUSH X 199 192 12 LEo :((ET[KE ‘ [
| = AL 1.5 18] s | m rcury SR 3743 198 |1m s | ; ] u,rsr;“s R 1191 |79 rss s |
138 ‘136 v WYSTAL rGegrnLE [ ¢ I 168 | '170 20 tOB {)ILANI ° [ 200 196 |77 BEE (i\EELS [ &
| | reet Lega | | Ll | [
| Hinited Artists UALA 858 % | 1% 758 I Iﬁolumbia e 108 E”‘ e i | $%rgs_zt_W&St“’mydo%)we - ps | ne |
1 i L ] | ] ]
1 r 'I"'_""""" Nick Gilder. 38 Mach 126 Elvis Presley .. Steely D,
.".OP L S & TAPE Hall & Oztes C:\c»c:Mangione.. L hies o Al smyw.:rS;1 - c
Hatch Ba ilow . h tills
A-Z (LISTED BY ARTISTS) rg:cyHaayces Mzrrrsyhall Tucker Band.. . Barbra Streisand. .. ..129
Abba Heart Steve Martin Styx 7,130
Aerosmith. Michael Henderson ... Dave Mason Donna Summer
Ambrosia JimiHendrix ...... lan Matth .
Joan Armatrading . Gil Scott-Heron.. L LT e —————— 50
Ashford & Simpson Dr. Hook ..... Meco Talking Headstess o e 30
A Taste Of Honey Janislan.... Eddie Money.... Toto
Atlanta Rhythm Section Peter Criss....... Rick James Moody Blues.... Diana ROSS. c.cvevriiereiiiierececnenenenenens 61 Pat Travers
Atlantic Starr ... Crosby & Nash. Al Jarreau...... Van Morrison Rush, 167 Robin Trower-...
= Devo Waylon Jennings Mother's Finest.... Black Sabbath 81 Stanley Turrentine
‘Bob Dylan.... Jethro Tull. Meiba Moore........ Salsoul Orchestra..........c.cocococvcecnncne 97 UFO
Walter Egan. Billy Joel.... Anne Murray 13 Sant 31 Uriah Heep ..
Electric Light Orchestra.... Elton John . Musique (LR (e S - 186 Van Halen
Exile Southside Johnny Willie Netson Sea Level 137 Gino Vannelli
Faze-O Journey Ni Bob Seger & The Silver Vgrnous Artists
Blue Oyster Cult.... A3, Maynard Fergusol E:::sKahn Ez::;on' ............ Builet Band. ¥::&\;:€:M
Boston 180 e Lee Oskar JoeWalth o
i i & Marie O d ... Gene Si 34 rover Washingto
g::: (B:z:;frucmn ........................... 13? .R s F‘laMac g::l:yCvulS:':. e P:::beSnow ..................................... 106 Johnny Guitar Watson ..
Brides Of Funkenstein... Dan Fogelberg & Tim Weisberg ....... =3 lg ----- 2;:2::":::;-; ; SO:JHTH?;I}.{A%D:: 155 aﬁst::'rskepon
. . Forei. o! 154  Whispers .
ghr;;:z's“flgo:sn . 'Foxya 137 Teddy Pendergrass Galactlca 134 Barry White .
Donaid Byrd 197 AceFrehley...........coooviiiniiiicninccincns 42 Peter, Paul & Mary ... Grease Who.
Jackson gro; 51 Funb i Tom Petty & The Heal Rocky Horror Show Lenny Williams
Jimmy Buffett .. - 96 Pink Floyd turday Night Fever. Betty Wright
Captain & Tennil -161 fheryl Lsynn > ?af’t Sg::I Pegper s Lonel, }p;n —
il d Sk 5. d ol ou
Bobby Caldwell. .189 Andy Gibb.. ynyrd Skynyr S oo e T ;Jvl:z = L
Every care 101 the accuracy o suggested hist prices has been taken. Billboard does not assume res ity tor errors or Bruce Springsteen . 114 10cc
@ RECORDING INDUSTRY ASSN. OF AMERICA seal for sales ot 500.000 units. A RECORDING INDUSTRY ASSN. OF AMERICA seal tor sales of 1,000,000 units. Paul Stanley . FrankZappa.........o.ccocoevuieniiecienncnn 147

www americanradiohistorv com



www.americanradiohistory.com

r

A real working band from the
northeast. They have opened concerts
for major acts and now it’s time for
them to shine. Their debut album
contains the single “I'm Gonna Make

You Love Me.” mca-s0961

Produced by: 'The BLEND, Micha3iC'Leary and Ca «d Bu{lef
Exec ative Pradicer: Carl Strube

Mar egeménl N chadl’0’Leary ate Arbrw Govatsod
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Ear{idit,-N.H, 038" Z
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Late General News

Cane On Publishing

NEW YORK-The facts of life in
conducting a major music publish-
ing operation today continue to
place an increasing burden on pub-
iishers acting as “agenis” in secur-
ing label deals for artist/writers and
writer/ producers.

So stated Marvin Cane, president
of Famous Music, in remarks here
Monday (6) at the monthly meeting
of the New York chapter of the Mu-
sic & Performing Arts Lodge of
B'nai B’rith.

Cane said it was no longer pos-
sible for music publishers to exist on
obtaining recordings on new copy-
rights or rely on covers of catalog
material.

In a question and answer period.
Cane was challenged by veteran
record executive lra Moss. who de-
clared that music publishers were
not creating a proper climate for the
development of “thousands™ of
youngsters who want their creative
efforts to be heard.

If this were accomplished, he

added. publishers would “not only
be crying all the way to the bank. but
laughing all the way to the bank,
100.”

Peter Pan Issues

‘Lassie’ Soundtrack

NEW YORK —Peter Pan Records.
the children’s music label. is enter-
ing the adult marketplace with its
first movie soundtrack LP. “The
Magic Of Lassie,” to be released on
Thanksgiving Day at $7.98 list.

The LP, which Peter Pan plans to
merchandise in the soundtrack sec-
tions of music stores as well as in
children’s sections. features the vo-
cal talents of Pat and Debby Boone,
as well as those of actor James Stew-
art. A single is also planned from the
LP

The disks will be released under
the Peter Pan Orange Blossom logo.
Promotion will be tied-in with the
release of the film, expected for the
Christmas season.

RCA Vidtape Plans

® Continued from page 3

with scripts making references to ex-
ecutives at each company. “They are
not stock presentations, but fresh en-
tertainments designed to create a re-
laxed atmosphere conducive to get-
ting the sales message across.”

For the New Yeur. Kahn promises
an cven grealer stress on new acls
“As soon as they get going.” Kahn
maintains, “we’ll get it on tape. We
won’t be settling for stills. but live
showcasing. something we feel can
create an immediate impact with
sales personnel.”

The audio/visual section is also
getting more involved in direct
dealer work. Notes Kahn: “This be-
gan two years ago when David
Kaye. presidentof Land of Oz in At-
lanta, expressed an interest in video-
cassctie presentations in his store.
and sought advice {rom us.

“We produced a Helen Schneider
film which was shown at the Oz store
in Birmingham. Without any airplay
in the area. the store sold 300 copies
of her album.”

Kahn's activities are not limited to
use out in the ficld. He has worked
on vidcocasscttes for internal use by
the label. One example: when Elvis

Prerecorded

® Continued from page 4

square foot plant here adding pro-
duction so that with the Fairfield,
N.J., plant, the duplicator will pro-
duce 3 miilion units annually. Dan
Boyd, vice president of operations
for GRT, sees the recent opening of
the Nashville duplicating site bring-
ing his firm’s yearly total to 20 mil-
lion units.

Marv King of the recently pur-
chased Capitol lowa plant finds a
33% manufacturing gain that started
when an additional 18,000 square
feet of plant space was added in
1976.

U.S. tape production enriches,
too, from a current reemphasis on
tape duplicating at the Richmond,
Ind., PRC plant. PRC president
Hugh Landy says the firm soured a
bit on duplicating when it lost big
clients like Longines and the Capitol
mail-order business in 1974.

Since early this year, PRC has
reestablished duplicating facilities,
which Landy feels will be going full
blast in less than six months. “As far

Presley died. RCA's president Bob
Summer made a videocassetie o ex-
plain the “sensitive™ issue of the
company's release of Presley’s last
concert appearance. Also. executives
have been recorded explaining such
administrative matters as company
personnel policies and fringe ben-
efits.

Kahn’s scheduling for a monthly
sales pitch on videocassetie usually
covers a two-week period: in the first
week the script is written and then
recorded by an announcer: the mu-
sic is recorded. and the audio por-
tion (in stereo) is mixed and edited;
in the second week, the visual por-
tion is added: the completed cassette
is sent to RCA’s duplicating plantin
Hiinois, where at least 20 copies are
made.

The program is geared to be in the
hands of the regional sales force one
weck before saleSmen solicit new
product.

Kahn finds himself on the road
for as much as two weeks over a
month’s time. in order to obtain ex-
tensive “in concert™ tapings. As for
his studio, which includes more than
$150.000 worth of equipment, Kahn
reflects: “IU’s getting a little tight
around here.”

Tape Shifting

as plant expansion for more tape
manufacturing, we have 46 acres of
usable land around the Richmond
plant,” Landy adds.

RCA alone reports little change
in its 1976 ratio of 76% for 8-track in
1976 to 72% for that configuration in
1978. The RCA spokesman says du-
plication facilities are constantly
being upgraded, with Dolbyrization
of cassette facilities the latest sophis-
tication.

The duplicating industry nation-
ally is enthused over continuing
technological advancement. CBS’
Sam Burger and Dick Burkett, presi-
dent of the ElectroSound Group,
which has a tape duplicating equip-
ment manufacturing wing called
ElectroSound, see an automatic 8-
track cartridge loader in the near fu-
ture.

Burger says CBS is trying to de-
velop such a machine. Burkett’s
company is making such a machine
with Capitol purchasing nine for its
plant here with 11 ordered for the
Jacksonville, HI., plant.

__InsideTrack

L.A. aduit contemporary outlet KIHIS-FM switches this
week 1o a disco format. tailored by Kent Burkhart of Burk-
hart/Abrams Associates. Station manager Ed Boyd re-
served comment, but Burkhart confirms. Station pro-
gram director Rochelle Staab resigned Wednesday (8) to
reportedly take a post with a label early in December.
Burkhart patterns his format after that he originated for
WKTU-FM, New York, which rose from oblivion to
number 2 slot with the shift to disco. L.A.’s other disco
outlet, KUTE-FM, shot from nowhere to number 3
recently when it switched.

Willie Nelson readying for his film debut in the next
Robert Redford flick. He hopes to reciprocate when they
produce “The Willie Nelson Story.” ... Former Rod
Stewart steady Britt Ekland stars in “Super Groupie,” to
be produced by Don Arden of Jet Music and Manage-
ment. Arden expects to feature rock acts and will issue a
soundtrack album on Jet Records. . . . Irv Azoff laid out
$150.000 for a film property, which he says will have
lots of music for a track album.

Irving B. Green, founder and long-time president of
Mercury Records, is about ready to split from his two-
year construction administration stint in Iran and yearns
to return to the record wars. ... Early reports on cast
members indicate that “Bobby Vinton’s Rock’n’Rollers,”
due Monday (20) on CBS-TV won’t feature contempo-
rary recording stars. And the same web’s prime time
series. “WKRP In Cincinnati,” about a floundering radio
station switching to contemporary format to build rat-
ings, has run into its own ratings problems. It is being de-
lcted from the airwaves temporarily until the network
can find a more favorable time slot. When John Backe,
president of CBS Inc. introduced the show personally at
the last CBS Records convention he called it *broad-
casting’s contribution to the records group.”

O.V. Wright, 40, is recuperating at Tyler (Tex.) Medi-
cal Center from a heart attack. ... Looks like Warner
Bros. Records and WEA picked a goodie to test the $8.98
clime, with the Steve Martin “A Wild And Crazy Guy”
leaping to 6 in its third week on the Billboard’s Best Sell-
ing LPs & Tapes chart. . .. Buddy Miles got two years in

prison in Van Nuys (Calif.) Superior Court recently. He
pled no contest to grand theft charges and grand theft
auto. First charge stemmed from Miles allegedly taking
merchandise from Nudie’s rustic garb store without pay-
ing. The drummer/vocalist was on probation for angel
dust possession.

Louis Buckley, veteran record/tape retailer in Nash-
ville until he folded there two years ago, isn’t letting a re-
cent cancer operation slow him down. He has moved to
his Guthrie, Ky. farm. where he is busy cataloging
150,000 45s and 75,000 78s. His phone number: (502)
483-2182.

“They’re Playing Our Song,” the new Neil Simon-
Marvin Hamlisch-Carole Bayer Sager musical. starts
Broadway previews Feb. 2, following eight weeks at the
Ahmanson Theatre, L.A,, beginning Dec. 6. Robert Klein
and Lucie Arnaz star. Chappell Music is publisher. . . .
Even though Paramount Pictures laid out $350,000 for
first refusal on film rights to “Platinum,” which opened
on Broadway Sunday (12). its publishing affiliate, Fa-
mous Music, didn’t nab the score. Writers Gary Fried-
man and Will Holt chose WB Music, which is running
with three songs from the musical, “Platinum Dreams,”
“Get Hot” and “Disco Destiny.” Cast album is up for
grabs.

A real barefoot grape-crushing was arranged for the
Flint, Mich., Grapevine store’s first anniversary recently
by Mike Terlecky, of the Stark Records Service outlet.
... Tammy Wynette and Freddy Fender duet the title
song for “When You Comin® Back, Red Ryder?” when the
Mark Medoff play becomes a film for early 1979 release.

Waord is that the Ohio Players’ Play One Music pub-
lishing firm is up for grabs Jan. I. ... Infinity Records’
first album Monday (13) is by Memphis songwriter/
singer Robert Johnson, who engineered. produced and
helped design the cover. Somewhere along the way he
also found time to play bass and drums. . .. WNEW-AM
is carrying spots for a jewelry store called “Neil’s Dia-
monds.” . . . Benny Goodman receives the Third St. (New
York) Music School Settlement’s “Distinguished
Achievement In Music” award Wednesday (15) at a
Plaza Hotel luncheon.

Mike Curb’s Post Won'’t Affect Label

® Continued from page 3

uation. What he will do is not yet
known.

Most politicians will divest them-
selves of any interest if there is a con-
flict. or install a caretaker for the
company or as another alternative
have someone run the company for
them.

But Curb’s successful campaign
against Democratic incumbent Mer-
vyn Dymally, making him the first
record executive to gain major office
in California, does signify the end of
his a&r responsibilities, planning of
promotion budgets and other execu-
tive decisions he’s been accustomed

to since his presidency of Trans-
continental Records, MGM Records
and 2'2 years with Warner/Curb.

Curb, a conservative, had the
solid behind-the-scenes backing of
former governor Ronald Reagan
and former president Richard
Nixon and their supporters who
contributed money, advice, counsel
and campaign strategy to Curb’s
successful campaign.

More importantly, with the re-
election of Democratic Gov. Jerry
Brown, it marks the third time in
California history and first time
since 1894 that a governor and lieu-
tenant governor were elected from
different political parties.

West Coast Arista Grows

® Continued from page 6

sion to base out of the L.A. office. “I
know most of the producers, man-
agers, attorneys and artists who live
out there,” he reasons.

Arnold’s involvement covers jazz
acts on Arista (including Gil Scott-
Heron, Anthony Braxton, the
Brecker Brothers. Norman Connors,
Harvey Mason and the Head-
hunters) but apparently will not ex-
tend to the Freedom/Savoy series
(headed by Steve Backer) or Dave

Safety Driving

® Continued from page 3

already implementing such pro-
grams, says Whitmore.

Experience with different on-line
systems, processing equipment and
alternate transmission lines is being
shared so that more informed
choices may be made by executives
charged with this facet of record
company operation.

The eventual use of satellites as a
data transmission medium is a long-
term prospect viewed with special
interest by firms with strong Euro-

www.americanradiohistorv.com

Grusin’s GRP Records and Marty
Scott’s Passport Records, which
Arista distributes.

Arista Music 18 based in Los An-
geles, according to its head Billy Me-
shel, “because L.A. has a bit of an
edge in publishing. I’s newer, less
established and still a bit of a fron-
tier, whereas New York is estab-
lished to the hilt, so those who are
connected are really soldered;
locked in. But there it’s harder for
newcomers to break through.”

In an era of the “non-politician
politician” Curb, 33, is in an en-
viable position. Should Gov. Brown
decide to run for president in 1980 as
has been hinted, Curb would suc-
ceed as governor. It would put him
at the head of the nation’s most pop-
ulated state at the age of 35 with only
two years of political experience.

There is already speculation that
Curb will be a candidate for gover-
nor in 1982 or run for U.S. senator.

Distrib Pact For
PBR And All Ears

LOS ANGELES—PBR Inter-
national and All Ears Records have
signed a distribution agreement.
Now All Ears will come under the
PBR International network with its
worldwide distribution, promotion
and publishing system. Current and
future All Ears product will be made
available to PBR International’s li-
censees.

All Ears, a Los Angeles company
specializing in progressive rock and
avant-garde music, plans as its first
release “The Pillory” by Jason
Marta and the Neoteric Orchestra.

All Ears will relocate to PBR’s of-
fices at 7033 Sunset Blvd., Holly-
wood 90028.

Labels To Computers

pean ties, Whitmore notes.

Also under study are new ap-
proaches to accounts payable, and
the committee keeps tabs on the
progress of universal product cod-
ing. Image processing is another
area of concern to the group, with
outside experts here and in other dis-
ciplines counseling the committee.

Looking ahead, Whitmore specu-
lates that the record company mech-
anized office of the future will have
both image and word processing ca-
pability.

The committee chairman reports
that liaison is being developed with
NARM to coordinate work of mu-
tual interest. NARM executive vice
president Joe Cohen attended an
earlier committee meeting in Atlanta
last May.

Next meeting will be in May in
New Orleans, Whitmore informs, at
which chief financial officers of la-
bels will be invited to provide spe-
cialized input. Marketing and distri-
bution executives will participate in
later meetings.
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QUEEN QUEEN QUEEN QUEEN QUEEN

THEIR NEW ALBUM AVAILABLE NOW ON ELEKTRA RECORDS & TAPES
CONTAINS THE HITS “BICYCLE RACE” AND “FAT BOTTOMED GIRLS”
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LIGE COOPE

BSK 3263

Alice Cooper's "From the Inside” includes the single "How You Gonna See Me Now”. wes 8695
Produced by David Foster
Original concept, lyrics and direction by Alice Cooper and Bernie Taunin

Shipped insane on Warner Bros. Records & Tapes

Manag&'menl:/#/ﬁé ALIYE ENBERPRISES. INC 8500 Melrose Ave L &  CA 90059
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