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BASF Seeks
Partner For
Music Division

By MIKE HENNESSEY

MANNIIEIN  BASF is negotiat-
ing with & major German record
COMPpany to setup a joint operation
Lo run its music division.

The news comes atter weeks of
speculaton about the tuture of the
music division o the giant plastics
and chenucal combine and tnally
scotches rumors thut BASFE
plannimg to ddose down its record op-
cration.

Was

Although the major German
record company has not been
named. the most likelv partner for
BASF i< the Munich-based Arola
Furodise firm. owned by the huge
Bertelsmann conglomerate.

In the US. BASFE Records are
distnibuted by Audiofdelity Enter-
poses with headquarters tor both
firms i New York, Anola. on the
other hand. has 1ts US Tabel, Artola
America, headquartered m Los An-

geles HHow thiv new alignment in

Europe will atfect US operations is
not cear at this tme
(Continued on page 38)

House C’right Bill Action

Advances To Full Judiciary Committee

WASHINGTON The [llouse
copyright revision bill HER. 2223
moves ahead o the full 34-member
judiciary committee this week moats
race 1o tinal passage by the 94th
Congress,

Europe Concerts
Good For U.S.?

By NAT FREEDLAND

LOS ANGELES- Despite an un-
certiin overseas economy and fluc-
wating  currencies. the European
concert market over-all s healthter
than the stituaton m America
terms of a higher pereentage of
shows that retwn o profit. So says
Derek Block. who promotes some
650 concerts annually in the UK
and on the Continent,

Block. who has already spent $1
nullion  bookimg  Amencan  tilent
overseas so far this vear, savs: “lor
an American artists longterm career
areatly -
creased record sales o many more

(Continued on page 10)

benetits as well as tor

By MILDRED HHALL

The House judiciary comnuitice
has had htle o do with mp)n"hl
law since the House-passed revision
bill o 1967 and the copyright exten-

stonand record antipiracy bills of

more recent vin lil}_jk‘.

Rep. Robert W Kastenmeier (-
Wis), chairman of the subcom-
mittee on Courts, Civil Liberties and
the Admimistration of Justice. which
concluded markup sessions on the
bill last week, s contident of earh
consideration by the full judictary
commuttee. He s also worrted about
the intensitving lobbying pressures.
and will send an explanatory resume
of the subcomnunttee’s draft bill to all
members of the parent judician
commutlec.

Fittimely enough. o the last
markup mectngs, the subcommittee
voted on a nmuxture of tradittonal
and brand new music use under
compulsory licensing in the bilk.

It voted 1o retan review of the $8
jukehox rovalty rate by the Copy
Teht Rovaliy Rate Comnussion pro-
posed mthe bill and it rescheduled
review dates for the tuture adjust-

mentof Public Broadeasting Service
(PBS) rates.

As expected. the subcommittee
vole wentagaimnst Rep. George Dan:
elhson’s (D-Calilly attempt to exempt

{Continued on puge 80)

‘All Business’ At
NATRA Conclave

By JEAN WILLIAMS

LLOS ANGLLES The Nauonal
Assn. ol Television and Radio An-
nouncers (NATRA) has scheduled
nine workshops to generate mdustry
exchange at s st annual ~Oper-
aton Umtv™ themed convention at
the Anchorage and Halevon Cove
hotels in Antigua. Brinsh West In
dies. this week.

Unhke last
where no work sesstons were held.
Kitty Broadv, president of the or
ganization. feels that open commu-
nications cannot be reatized without
workshops. Therelore. from the first
day of the conference. Sunday (1)

(Continued on page 43)

vear's conterence

Vt.’s lllegal
Dupers Defy
Justice Dept.

By IS HOROWITZ

NEW YORK Unauthorized
tape duplicators in Vermont are
planning to balance a chip on their
shoulders. daring the Justice Dept.
1o knock 1t off

They are girding to step up acuvi-
ties in the state. one of onlv five re-
maimine i the nation withoutan an
tpiracy  statute. They claim con-
tfidence that there will be no fed-
cral retahation so long as duph-
cation 1s limited to pre-1972 record-
ings.

Paradovically. they
m the recent decision by the ULS.
District Court an - Afbany., NY
which dented an injunction sought
against the LS. Atorne General 1o
Present prosecilion agiinst anvone
planning  pre-1972 duplications
(Billboard. July 31

find comtort

The court’s jurisdiction extends to
Vermont.

Mike Fink. a spokesman tor the
Independent Record and Tape
Assi.

headquartered m Vermont,
(Continued on page 67)

With a year-round TV, concert, club and festival itinerary and a string of
9 gold records in 4 years with producer Thom Bell, the Spinners are the
five hardest working men i show business today. Their new Atlantic
LP, "HAPPINESS IS BEING WITH THE SPINNERS. " 1s buleting up the
Pop and R&B charts. They headline this week's NATRA Convention and
await Oct. 3rd's Latin Casino benetit for Jackie Wilson, arranged with
their manager Buddy Allen. (Advertisement)

Lowball Prices Spur L.A.
Area High Fidelity Battle

By ELIOT TIEGEL

LOS ANGELES The commer-
Crads come fast and heavy on ke
music statons. The ads take up rull
pages and blare out ail hinds ol en-
ucng deatls,

I0s the high fidelity pricimg and
mage war which is currenthy raging
i his region and has made Los “An
geles one of the most competinve
cutthroat markets tor home sound
cquipment i the nation.

I'he advent of cham store oper
ators selling put together systems
with superb euarantees or exchange
programs. is now wpped by rela-
tive newcomer o the discount high
fidehty business. Cal Stereo. which
defies anvone anvwhere i the US.
to heat anv ot its advertised prices.
The reward: $100 in cash if the mdi-

(Continued on page 53)

90% Deposit Law Is
Extended By Italians

MILAN  The compulsory 306
depositimposed by the Talian go
ernment on any remittance abroad
I eacess of 100.000 hre (S113) will
remain in unul Nov. 3 this
vedr.

I'he government's measure
which requires the deposit o be
made withoutmnterest fora perrod ot
three months should have been re-
voked on Aug. 3 but with the ap-
proval ot the European Economic
Communuv. 1t has been extended
tor a turther three months

The measure. mstituted  carlier
this year. was designed to help curb
milation. It has been strongly eriti-

(Continued on page 63)

force

BELIEVERS  That's What's Happening To Everyone From PD's to Discos
Across The Country Who Listen To "CATHEDRALS." The First Picturesque
Concept Disco LP By D C. LaRUE. The Single. "DEEP DARK DELICIOUS
NIGHT" And A Special Disco 12 45 R.P.M. Of The Title Track Is Making
People Listen Religiously. Thou Shalt Have No Idols Except For "CATHE
DRALS" By D.C. LaRUE On Pyramid Records and Tapes PY 9003 and
PT-9003 (Distributed By Roulette Records) (Advertisement)

T i)

SOUIIISII)I

JOHNNY

and THE ASBURY JUKES

19 ol

nrad

(Advertisement)

] Bon’t Want to Go Home"”

the most infectious debut albumot 1976,
from Southside Johnny and The Asbury

-.}u‘k.es. An Epidemic, on Epic Records €3 Tapes.
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GINO VANNELLI

“THE GIST OF THE GEMINI” is what happens > e Gotof TG
when GINO VANNELLI resolves the mysteries of -

sex, friendship, and solitude; time, space, and power;
illusion, imagination, and invention with some extraordinary

musical 1deas about beginnings, middles, and endings.

GINO VANNELLI“THE GIST OF THE GEMINI”
NEW. ON A&M RECORDS

& TAPES (i

Produced by Gino Vannelli und Joe Vannelli with Geoff Emerick
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General News

P

Walter Yetnikoff, CBS RecordS
Group president.

LOS ANGELES—"One of the
things I think we are doing better
and better is divining what is
happening to taste in music in
this country and around the
i world.” said Arthur Taylor, pres-

ident, CBS Inc., in a speech at the
% company’s CBS Records Group
convention here July 20-24.

Taylor, attending the entire
convention for the first time in a
§ show of support for the record
operation’s activitics. spoke of
the “extraordinary way in which
? top management at CBS Records

has taken hold™ and of his “satis-
taction™ at the progress of the la-
g bel over the last three years.
He described the Record
Group’s record-breaking sales

-TAYLOR & YETNIKOFF

CBS Execs See
Glowing Future

By JIM MELANSON

Arthur Taylor, CBS president.

activities as part of the com-
pany’s “heritage” to excel.

While Tayvlor praised both la-
bel executives and staffers for
their work. he was also quick to
note that other CBS operations
have been doing equally well.
“For the first time in many. many
years, we do not have a profit
center that is not profitable.”

Y S

rar

-0‘—4‘ oA e g P

Turning his atention once
again to label activities. Taylor 3
said that CBS has never been ;g
stronger. “We have never been ¢
more poised for the tuture than gz
we are right now,” he offered. 4

“That is not 10 say that we do :
not have a myriad of problems {

(Continued on page 30) ]

. CBS Conclave Photos

See pages 28, 29, 30

Del. Sinks Pirates

NEW YORK-—-Declaware became
the 45th state 10 enact an antipiracy
statute. when Gov. Sherman W.
Tribbit signed it into law.

The statute makes the unauthor-
ized duplication of sound recordings
a Class "E” felony punishable by up
1o seven years in prison and/or a
fine of up to $10.000. Corporations
found guilty of such activity can be
fined up to $10.000 plus proven
damages.

Distribution or sale of pirated or
counterfeit recordings is a Class “A”
misdemeanor punishable by up to

Pye, WEA Sales Rise
In UK.; EMI Tops

By REX ANDERSON

LONDON —Dramatic sales recov-
eries by Pye and WEA are revealed
in the market survey of singles sales
during the second quarter of this
year compiled by the British Market
Research Bureau.

President, too, has begun to make
a stronger impression, but the good
fortune of these companies seems to
have been at the expense of other
companies like Bell, Polydor and
Phonogram.

CBS, though closing the gap with
EMI on atbum sales. has lost its posi-

(Continued on page 59)
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two years in prison and/or a fine of

up to $1.000. Corporations found
guilty under this section face a fine
of up to $5.000.

In addition, the failure to list the
name and address of the manufac-
turer of the sound recording is a
Class “C” misdemeanor which. for
individuals. is punishable by up to

three months in jail and/or a fine of

up to $500. Corporations violating
this section can be fined up to
$2.000.

FCC Decides
To Stay Out
Of Station
Programming

By MILDRED HALL

WASHINGTON-The FCC has
decided to stay out of music format
or other entertainment program-
ming decisions by radio stations.
The commission announced Thurs-
day (29) that it will not interfere in
licensce decisions 10 make changes
in music format during their license
period. or in a station sale.

The FCC decision will be a sharp
setback for citizen’s groups that have
been successtully demanding com-
mission hearings on format changes
in station sales. or in forcing reten-
ton of a format (generally classical)
by a licensee who wants to switch 10
something else. A Supreme Court
appeal could be the next step.

The FCC began an inquiry into its
proper role in the whole format
question last December. as a result
of remands by the U.S. Appeals
Court here of FCC decisions ap-

(Continued on page 80)

Discrimination
Assists Mobile
Michigan Discos

By RADCLIFFE JOE

NEW YORK-Disenchantment
by disco audiences in Southeastern
Michigan over alleged discrimi-
nation against gays and blacks by lo-
cal discotheque operators. is giving
rise 0 a demand for mobile disco
services. So says William “Sparky”
Schlei, operator of Disco Party Serv-
ices in Ann Arbor, Mich.

Schlei, who resigned a regular job
as disco deejay at one of Ann Ar-
bor’s more successful discotheques
to start his own mobile disco service,
charges that one of the primary rea-
sons for his resignation was un-
happiness with the attitude by man-
agement to keep gays and blacks out
at all cost.

He also complains that the club’s
management was anti disco music
which it labeled “*black™ music, and
tried to dictate 10 jocks that shows
should be programmed with more

(Continued on page 40)

New RCA Albums

Spark S.

F. Meet

By STEPHEN TRAIMAN

SAN FRANCISCO-RCA un-
veils a major seasonal release of al-
bums—35 alone in August—as it cel-
ebrates its Diamond Jubilee
birthday year with eftorts to make
the last halt of 1976 bigger than the
first six months which produced the
highest sales and profits in the com-
pany’s history.

The massive LP output was show-
cased in a blockbuster 90-minute
multumedia presentation at the la-
bel’s four-day convention which
ended Friday (30) at the St. Francis
Hotel.

More than 500 sates/promotion
executives. custom label statfers and

CHAIN DROPS
DISKS-TAPES

LOS ANGELES—The 31 stores
which make up the Broadway De-
partment Store chain are phasing
out records and tapes. A store
spokesman confirmed the gradual
closeout.

Stores are located primarily in
Southern California. with individ-
ual stores in Las Vegas. Salt Lake
City, Phoenix and Tucson.

In the year 1975, the store chain
did an estimated $2.5 million at re-
tail in records and tapes. It will
continue to sell hardware. it's under-
stood.

guests attended the seminars. prod-
uct presentation and talent show-
cascs.

“We're in the business of selling
music,” Ken Glancy. RCA Records
president. emphasized as he key-
noted the tinal birthday party event.

Keystone of the new releases is
John Denver's new LP. “Spirit.”
which will reccive one of the label's
biggest promotional kickotfs Mon-
day (9).

Jerry Weintraub. Denver's man-
ager. presented one of the first disks
to Glancy at the product presenta-
tion meeting.

Other new product. by category,
includes: Red Seal releases by Horo-
witz. Stokowski. Ormandy and the
Philadelphia Orchestra. Guarneri
Quartet and Julian Bream.

Legendary Performer series. in-
cluding a vintage Caruso aided by
Dr. Thomas Stockham’s computer
acoustic restoration. Mario Lanza

Additional RCA coverage
on page 16.

Perry Como. Henry Mancini. Jim
Reeves and Russ Columbo.

Jazz from Phil Woods (Gryphon),
Lonme Liston Smith and Groove
Holmes (Flying Dutchman).

Soul from Chocolate Milk.
Rhythm. the Tymes, D.}. Rogers.

(Continued on page 14)

MS Distributing Opens Its
Sun Valley Coast Branch

CHICAGO — Chicago-headquar-
tered MS Distributing inaugurates
its West Coast branch this week. re-
sulting from the independent’s
takeover of Eric-Mainland. Trans-
america’s Bay Arca distribution
point (Billboard. May 1).

“All we purchased was the assets,
the records and fixtures.” explains
John Salstone, MS vice president
who is oversecing the relocation of
Eric-Mainland’s warehousing to
9420 Telfair St.. Sun Valley, Calif..
MS’s West Coast operations base.

Salstone says a tcam of nearly two
dozen MS warehousemen from Chi-
cago are working round the clock to
prepare the Sun Valley location. It
will be operative Monday (2), he

says. Five of the Chicago staff will
permanently relocate there. while Al
Bramy, manager of Eric-Mainland.
remains in that post under the new
ownership. Bramy will continue to
live in San Francisco. Salstone in-
forms.

MS also has acquired Trans-
america’s Denver distribution point,
Record Sales of Colorado, that will
be inventoried later in August. Sal-
stonce explains.

The West Coast expansion allows
independents to reach two of the na-
tion’s three largest markets through
one organization, and will boost
MS’s monthly billing to a point
among the largest in the industry.

Albany Racker-Retailer Projects $15 Mil Gross In ’77

By JOHN SIPPEL

LOS ANGELES—In 17 years,
Bob Higgins has risen from his
opentng job as a stockboy for the
now defunct Mershaw of New York
to head of a rackjobbing/retailing
combine that will probably gross
$15 milliom in 1977.

And 1977 will be only the fifth
year of operation for Trans-World
Music Corp., the rack firm of which
Record Town Inc., the retail divi-
sion, will do $4 million. The 36-year-
old Higgins still bases in Albany,
N.Y.. wherc his two-pronged busi-
ness extends west into Pennsylvania
and northeast into New England,
covering 11 states.

When Transcon folded, Higgins
went to BeeGee, where he was sales

manager for three years before
opening his current operation.

The combined Higgins com-
panies, of which the rack is the ful-
crum, are based in a 15.000-square
foot Latham, N.Y.. base, which will
be eniarged 10,000 square feetin the
next six months. Higgins will stowly
introduce computerization, with ev-
erything including inventory control
covered in perhaps another year.
The warchouse now operates with a
15,000 to 17,000 album title inven-
tory.

Record Town is a 10 store-chain.
There are shops in Glens Falls, Co-
lonie, Saratoga, Rensselaer, Ithica,
Plattsburg and Oneonta, N.Y; Bar-
rie, Vt.; and Billerca and Hadley.

Mass. Stores range from 1.500
square feet in Saratoga to 5.000 in
Colonie. Today. Record Towns are
freestanding. neighborhood or mall-
oriented.

But by 1980, Higgins forsees 25
stores. All new stores will be in malls.
“On a per-square-foot average, we
are doing more dollars in malls. The
mall rental cost is higher, but we are
doing many more additional dollars
in that type location,” Higgins avers.

While Record Town started essen-
tially as record/tape retailers, the
stores now stock many accessories
and are into packaged stereo play-
back units. Tom Cross, a former
Northern New York retailer now re-
sponsible for the Record Town

y. New York, N.Y. 10036. Subscription rate: annual rate, Continental U.S. $60.00; single-copy price. $1.50. Second
s of Billboard are available on microfilm from KTO Microform, Rte 100, Milwood, N Y. 10546 or Xerox University Microfilms,

300 North Zeeb Road, Ann Arbor, Michigan 48106. Postmaster, piease send form 3579 to Biliboard, P.O. Box 2156, Radnor, Pa. 19088, Area Code 215, 687-8200.

wing, is stocking lines like Pioneer.
Craig, KLH, Utah. BIC and Marantz
in hardware. The stores have been
most successful, Higgins says, in sell-
ing a carefully selected playback
package of receiver, turntable and
speakers. Customers can spend from
$249 to $649 for four different pack-
aged playback units.

Higgins sees retail headed more
and more for the supermart concept,
with a reliable store stocking every-
thing the recorded music consumer
wants. He visualizes a Record Town
store in the future providing 8.000
square feet of well exhibited mer-
chandise. His next store opens be-
fore 1977 in Delmar, N.Y. The typi-

(Continued gn page 67)
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General News

Mike Maitland, MCA president, addresses the opening of the company’s recent national convention in Los Angeles

with remarks on company unity and new product.

MCA Followup Meeting Firmed,;
Session Will Accent Marketing

LOS ANGELES—MCA Records
has scheduled a followup meeting
with its district managers for Miami
Sunday-Monday (8-9) as an out-
growth of its recent four-day na-
tional convention here at the Shera-
ton Universal.

The Florida meeting will concen-
trate on reviewing program proce-
dures, the marketing of new prod-
ucts and increased communications
between field personnel and corpo-
rate hcadquarters.

Answers 10 many questions raised
at the recent individual convention
meetings will try to be resolved in

AUGUST 7, 1976, BILLBOARD

addition to the bettering of exjsting
policies.

This year’s convention lacked the
traditional showstopper entertain-
ment, with Rick Frio, marketing vice
president. characterizing it as a
“back to basics” type of convention.

The company stressed its commit-
ment to further pursue r&b and pro-
gressive country acts. Although
MCA has proven successful in the
country field with a roster of per-
formers that includes Olivia New-
ton-John, Loretta Lynn, Conway
Twitty and Tanya Tucker. it is look-
ing to supplement the likes of coun-

Rick Frio, marketing vice president, with district managers from left: Sam
Mercurio, Santo Russo and Jeff Scheible, prior to the individual manager ses-
sions regarding marketing policies.

Ex-Motown Men Open New
$500,000 Detroit Studio

By JIM McCULLAUGH

LOS ANGELES--In an effort to
lure back a large chunk of the
recording industry to Detroit, two
ex-Motown engineers, John Lewis
and Michael Grace, have opened a
$500.000 recording studio on De-
troit’s northwest side.

Dubbed Sound Suite Recording
Stwdio, 1t is the only Westlake de-
signed studio now in the Detroit
area.

Crocker Arraigned

NEWARK —Frankie Crocker.
WBLS-FM  program director.
pleaded not guilty to charges of per-
jury before Judge Frederick B. La-
cey at his arraignment Friday (30).

Bail was set at $20.000 with the
trail set for Nov. | in federal court
here. Crocker was represented by
Chicago attorney Truman Gibson.

Progress Firmed

NEW YORK-—-Dharma Records
of Libertyville, 111, has named Prog-
ress Record Distributing as Cleve-
land area representative. Paul John-
son is Dharma national sales
director.

“We wanted to start making
things happen musically again in
Detroit and we want to bring the
recording industry back here.” says
Grace.

Both Lewis and Grace worked at
Motown from 1969 until September
1974 when Motown closed its stu-
dios in Detroit and went to Holly-
wood.

In addition. both men worked in
various capacities at the old Motown
facilities including recording engi-
neers. mixing engineers. disk cutters
and in electronics maintenance.

They were instrumental in record-
ing. mixing. and cutting the disks for
many of the gold records Motown
produced with such artists as Diana
Ross, Stevie Wonder, Marvin Gaye,
the Temptations. Smokcey Robinson
and the Miracles, and Gladys
Knight and the Pips.

The new studio also boasts access
to the session musicians who were
involved in recording the Motown
sound of the '60s. Among them Earl
Van Dyke. pianist: Johnny Griffith.
keyboard: Robert White and Eddie
Willis, guitarists, and Ural Jones.
drummer.

According 1o the studio owners.

(Continued on page 41)

try rocker Jerry Jeff Walker, with
other progressive country/rock/folk
Music acts.

First step in that direction is the
singing of Byron Berline and Sun-
dance whose LP will be rcleased in
August. Berline gave a live perform-
ance at the new product presenta-
tion where forthcoming releases
were introduced. Future releases
will include Grand Funk Railroad’s
first MCA LP. *“Good Singin” Good
Playin’,” the KGB Band and a Glyn
John-produced Buckacre LP. plus
albums by newcomers Andra Willis,
Jericho and Sonoma.

Bill Wardlow. Billboard market-
ing director. addressed the conven-
tion July 17 with an analysis of the
magazine’s charting procedures.

Tulsa Tape Raid

TULSA-More than 25,000 alleg-
edly pirated tapes were seized from
several locations here by FBI agents.
The agents armed with 10 search
warrants raided Sun Distributors at
551 South Lewis. a warchouse at
1266 South Memorial. Cox’s DX
Station at 6341 East Admiral and the
Acorn Printing Co. at 1111 South
Peoria. The investigation by the FBI
is continuing.

In This Issue

CAMPUS........ociviiinniicnienne 36
CLASSICAL........ccorvrinrrinnirienne 27

COUNTRY ....ooiiinniiiiccenciies 46
DISCOS. .. = wnia s minmnssasamas siasiasus 38
GOSPEL . .costersciionenmpomtomsessomen 52
INTERNATIONAL...........ccoen. 58
JUKEBOX ........... Y p— 63
LATIN........ bl S Y LB e 61
MARKETPLACE 66,67
Y o J 18
SOUL cooreeiceees .44
SOUND BUSINESS.........c........ 41
TALENTS. .5 5505 e e s 31
TAPE/AUDIO/VIDEO................ 53
FEATURES

Stock Market Quotations .......... 8
VOX JOX] oot 1t ptrmwsemspomsmorsmscia fu - 25
StudioTrack ... 41
Disco Action.. A3
Inside Track ... 80
CHARTS

Boxoffice .......ccocooniiiinii 35
Bubbling Under

Hot 100/ Top LPs............ooee. 26
Gospel LPSs......cooooiii 52
Latin LPs ... 61
Hitsof theWorld ...................... 64
Hot Soul Singles................c...... 44
SOUILPS. ...ccevvieeiiiiiiiiiceee i 45
Hot Country Singles.................. 48
Hot Country LPs .............ccc...... 50
Hot 100 ..o, 74
Top 50 Easy Listening.............. 27
Rack Singles/LPs Best Sellers...36
TOPLPS. oo 76,78
RECORD REVJEWS

Singles Radio Action ........... 20,22
Album Radio Action .

Album Reviews ..........
Singles Reviews .............ccc.ooe. 72

www americanradiohistorv.com

 Executive Turntable |

Marvin Cohn upped to vice president, business affairs. at CBS Records. He
replaces Larry Harris. Cohn was most recently vice president, talent contracts.

Cohn

... Anita Wexler named East Coast a&r director at Mercury/
Phonogram. She was last with Atlantic’s a&r department. . .. In-
dustry veteran Bernie “Y™ Yudkofsky has joined the staft of
Platinum/Chess Record Group as national sales manager. He
was formerly branch manager of Cosnat Distributors in New
York and a distributor to the jukebox industry. ... At MCA
Records, promotions to sales manager include Rod Tremblay
of the Dallas office from sales manager in Miami: John Burns
to St. Louis from salesman: Jerry Statler to Chicago from
salesman in Dallas and Larry Glaser to Miami from salesman.

... Bob Reitman joins A&M Records in the newly created po-
sition of creative director of the label. In his new post he will
supervise all creative aspects of the label’s advertising and
merchandising plans and will assist in defining the creative
direction for all campaigns for its artists. . . . Lloyd Gelassen
appointed national director of press and publicty for Cayre
Industries’ American wing (Salsoul. Bethlehem and Differant
Drummer). ... Allen Levy, director of publicity for United
Artists Records, has left. A replacement will be named
shortly. Ray Anderson, who was with UA for the past two

Reitman

years as national promo chiet, has also departed along with
Bernard Comas of the press department. ... Mick Borthick
has been appointed production manager of Chrysalis Rec-
ords. He joins the label from ABC Records where he held the
post of assistant production manager. ... Promotions at
Elektra/Asylum/Nonesuch include: Ken Buttice to vice pres-
ident, promotion, from national promotion director and Fred
DeMann to national promotion director from director, field
operations. Both will continue to work out of the Los Angeles

Buttice office. .

include: Charlie Minor, formerly national singles sales direc-
tor to national promotion director, replacing David Ezzell
who has resigned: Al Monet, from director of regional special
projects in the South to singles promotion director: Don Tolle
takes over Monet's post in Atlanta from local promotion man
in the Dallas-Ft. Worth area: and replacing Tolle is Mike
Taylor from local promotion representative in New Orleans.
... Maye Hampton James named vice president, national
promotion, Desert Moon Records. She comes to the label
from Scepter where she served as director of national promo-

.. Major changes in A&M’s promotion department

-
T4

DeMann

tion for six years. . .. Billy Bass, album promotion topper at
Rocket Records. has left. Prior to joining Rocket, Bass spent a
short stint at David Bowie’s firm and prior to that he handled
album promo at UA Records. . .. John Barbis has split from
London Records, where he did Western regional promo and
a&r. He was with London since 1970, starting as local promo

v

Minor

in San Francisco.
* *x %

Blake Mevis joins ABC Records’ publishing division as

assistant professional manager to Dianne Petty, manager of

the Nashville oftice. His duties will include reviewing new
material as well as working with staff writers and re-eval-
uating the existing catalog. ... Joe Shamwell has been ap-
pointed professional manager of Malaco and Chatawa Mu-
sic, the publishing arms of Malaco Records. He is based in
Jackson, Miss. . . . Susan Salstone, only daughter of Milt, en-
ters the record business as San Francisco promo gal for the
new MS Distributing branch there. working under the tute-
lage of Al Bramy. ... Michael Luby named national sales
manager for Dynaco. Prior to this he was the company’s

Monet

Western regional sales manager. . .. At the Koss Corp., Guido

16 years ago.
* k%

Tolle

Francolucci appointed national sales director and Jefferey T.
Martin stereophone sales manager. ... Tom Carr named vice
president and national sales manager at Communications
Products Manufacturing. . . . Richard Riedel and John J. Na-
! tale have left the Teletape Corp. They founded the company

Dolores B. Smiley, well-known Nashville agent and man-

ager, joins the Nashville staff of the William Morris Agency.

She was vice president and general manager of Top Billing
which she helped to establish in 1968. And Fred Moch has
been named vice presidentin charge of the Morris West Coast
variety department. Moch has been with William Morris for
27 years. ... Tom Maciag appointed merchandise manager
for audio merchandise division at Hess’s department store
chain in Eastern Pennsylvania. ... At Audiovox. five new ex-
ecutives named. They are: Phillip Christopher, senior vice
president; Andy Ioanou moves up 1o assistant vice president,
Ron Needleman appointed vice president engineering,

moved to Compton Calif.. where he is plant
manager of the new PRC operation. . .. Lee
" Lawrence, president of Star Entertainment
Complex. Inc. is now serving in the dual role
of president of the newly formed TWM
Management South Services Lid.. Inc..
Miami. . .. Paul Jordan has joined the First Bank of Los An-
geles as assistant to Lou Horowitz, who heads the bank’s lia-
ison with the record/tape industry. . . . Joseph Molina joins
the disco management. design. and construction firm of Light,

Mevis

Taylor

George Wafter named vice president of automotive sales and
Jim Wohlberg appointed vice president Audiovox West Corp.
... Gerald Sharp has replaced Curt Albright in the PRC Rich-
mond. Ind. record manufacturing plant. Albright has been

Luby
Times, Dimensions. Inc. in Denver as director of publicity and promotion.
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There 1s an
imaginary line that separates
the great artist
from all the rest.

% It has

e just been

R~ crossed by

%s Joan Armatrading
= onherthird
album for A&M.
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Joan Armatrading’s new album is quite possibly one
of the most impressive albums made in recent years by a female artist.

Magnificently passionate and at times urgent and
even desperate, Joan Armatrading’s voice comes at you like a thunder-
bolt—striking when you least expect it.

Often described as a “funky Joni Mitchell” and a
“female Jimi Hendrix,”Joan Armatrading on her third album finally
achieves the promise created by her earlier ANENEVEE recordings.

Joan Armatrading. Her new album on A&M Records K58

Produced by Glyn Johns sp.4533

=
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Record Factory Chain Adds 12th

Calif. Firm, 5 Years Old, Celebrates With Party

By CONRAD SILVERT

SAN RAFAEL,
Record Factory, fast-growing
Northern California chain. cele-
brated its fifth anniversary by open-
ing a 12th store in Marin County.

The opening in San Rafael. bally-
hooed by an extensive radio ad cam-
paign. climaxed July 15 with a party,
attended by several hundred invited
guests, featuring live music by A&M
artist Pablo Cruise and a long jam
session with guitarist Les Dudek.

John lott, Record Factory presi-
dent, on behalf of the invited guests,
pledged $1.000 as a donation to the
Family Light School of Music in
nearby Sausalito, as a gesture of
community involvement.

Celebrities participating in an ad
campaign keying on both Record
Factory and Family Light were
Jerry Garcia, Bill Graham. Carlos
Santana. the Tubes. Pablo Cruise,
Les Dudcek and Steve Seskin.

Santana. Garcia and Graham all
recorded radio spots and interviews
that ran over the weekend on
KTIM-FM, San Rafael. The cam-
paign was conceived and coordi-
nated by Jim Welch of New Hori-
zons. a San Francisco ad and promo
agency headed by Welch and Ron
Zappa.

KTIM broadcast live remote two

Calif.—The

Les Dudek, Columbia artist and Bud Cockrell of A&M's Pablo Cruise jam at
the grand opening of the Record Factory's 12th outlet in San Rafael, Calif.

days from the Record Factory, dur-
ing which interviews plus store ap-
pearances by Cruise. the Tubes and
Seskin were aired.

The chain. which also operates in
San Francisco. San Jose, Sacra-
mento and Alameda, built the Ma-

rin store with lots of wood, stained
glass. plants. and plenty of space to
reflect the relaxed Marin environ-
ment. Customers are also being
treated to a giveaway of 5000 T-
shirts, with a design incorporating
names of Bay Area bands.

NARM Study Pinpoints Over 25 Market

NEW YORK —Pop contemporary
music. the largest source of revenue
for the record industry. retains the
loyalty of young consumers as they
pass the age of 25, but purchase pat-
terns vary widely according to sex.
education, income. advancing age
brackets and other demographic
factors.

Statistics throwing light on buying
habits in the pop contemporary area
(including hard rock) are high-
lighted in the latest disclosure by
NARM of its continuing study of the
growing adult market.

The initial broad-based survey of

nature record buyers was unveiled
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Dear Sir:

Without question, the Beach Boys
of all American groups have con-
tributed most to the sound of pop
music around the world during the
past 15 years. As a fan, since their
first Candix recordings. it is most
satisfying secing the Beach Boys rep-
resented with three albums and a top
10 single on the charts.

While it is widely accepted that
r&b artists of the 50s like Chuck
Berry and producers like Phil Spec-
tor were of great inspiration to the
British rock artists of’ the 60s and
early 70s, the songs. sounds and har-
monies of Brian Wilson and the
Beach Boys were perhaps the great-
est influence of all. This influence
can easily be heard in the recordings
of the Beatles, the Who and Elton
John.

Your special on the Beach Boys in
a recent issue was well timed, well
deserved and generally excellent.
The Beach Boys belong to us all.

Seymour Stein
President, Sire Records
New York

www.americanradiohistorv.com

By IS HOROWITZ

by NARM atits national convention
in Florida earlier this year.

The association launched the re-
scarch probe with the assistance of

Posh Paris Disco
Shaped In N.Y.

NEW YORK -Design Circuits.
Inc. which created such popular
New York discotheques as Ashley’s.
Boombamakoo and the Erotic Cir-
cus, has been awarded a contract for
developing the $100.000 Elysee Ma-
tignon Disco on the Champs Elysee
in Paris.

According to Bob Lobi, president
of Design Circuits. the club will uti-
lize three floors and will be designed
from the ground up by the American
firm. When completed it is expected
to be one of the finest discos in West-
ern Europe.

The main floor of Elysce Matig-
non will feature a disco cafe and pi-
ano bar, while the upper floors will
feature a restaurant and a special
video room. All three floors are de-
signed to function individually as
separate entities. or as a single unit
with a minimum of modification.

The main dance floor will feature
two tri-amplified full-range speaker
stacks, each stack using a double 18-
inch speaker bass horn cabinet. a

(Continued on puge 38)

$3 EACH, 2 FOR $5

consultant Joseph Cohen as a result
of a conviction within industry ranks
that future expansion of the market
for records and tapes lies largely in
the 25-45 year old age group.

Itwas felt that the flattening out of
the under 25 population bulge could
no longer permit reliance on the
youth market to support the dy-
namic growth pattern of the past
decade or so.

The new study. limited to adults
who indicate they prefer pop con-
temporary music above all other cat-
egories, describes the average enthu-
siast as college educated. between 25
and 29 years old. and probably un-
married.

But as the research microscope fo-
cuses in. the ditferences begin to
multiply.

While the average number of LPs
purchased by this group as a whole
last year was 6.6, those in the 25-29
bracket bought 8 albums, twice the
number of those above the age of 40.
Men, at an annual average of 9 LPs,
bought more than twice as many as
women (4). If single, presumably
with more discretionary cash. the av-
erage buyer added 8 LPs to his col-
lection: marrieds purchased only 6.

Those who attended college but
didn’tgraduate led all other sub-cat-
egories in LP acquisitions, with 9.1.
Those with some high school, or less.
trailed in the educational break-
down with a mere 2.8 LPs in the past

(Continued on page 63)

Suitcase Tape Pirates On Times 3q.

By JIM FISHEL

NEW YORK —The Times Square
area, normally a hotbed of'street cor-
ner activity with its magicians, tap
dancers. fruit salesmen and jewelry
hawkers. now has a handful of
people selling illegally duplicated
tapes out of suitcases.

Fast-moving passersby are
brazenly pursued by these sales-
people plugging a complete line of

current r&b hits. Each tape sells for
$3. with two going for $5.

For potential buyers too much in
a hurry to stop and browse, the
hucksters distribute a printed list of
“Top 40 Soul Tapes.”

Calling themselves “America’s
#1 Largest Independent Soul Rec-
ord/Tape/Audio Club.” their list in-

(Continued on page 67)
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“The hottest tlcket
of the season’

“OvLrfirs: date sold ecut withi hours and we still have
enoazh r2cuests £5- :wo o-tkree additional days.”
—MeadowBncok Feswal, Rochestes, Michigan

“Fans waited evernigh: to purchase tickets
for a1 added day and did so in two heours!”
—Ravinia Festaval, Chicago

“Berzy \lznilow is the hottzst ticket of the s=2ason.”
—Un"ve-sal Amphitheatre, Los Angeles

IP'month of a
6 month tour:

July 31 August 13,14, 15
Robin Hood Dell Festiva Sold Out Universal Amphitheatre Sold Out
Fairmount Park, Pennsylzania Los Angeles, California

waiting for Barry

North Shore tecnagers begar zathzring a- Chicago’s Ravinia Fest val the
night before tickets went or. cele for Barry Marilew’s concert.

-- %

August 1 August 18
Merriweather Post Pavilian  Sold Out Concord Pavilion
Columbia, Maryland Concord, California

August 5 August 20,21,22,23
Blossom Music Festival Sold Out Masonic Auditorium Soid Out
Cuyahoga Falls, Ohio Toledo, Ohio

August 6 August 25
Ravinia Festival Sold Out Meadowbrook Festival Sold Out
Chicago, Illinois Rochester, Michigan

August 7 August 26
Mississippi River Festival Hulman Center—Indiana State Univ.
Edwardsville, lilinois Terre Haute, Indiana

August 9 August 27
Ravinia Festival Sold Out Meadowbrook Festival Sold Out
Chicago, Illinois Rochester, Michigan

August 11 August 29
Red Rocks Amphitheatre Saratoga Performing Arts Center
Denver, Colorado Saratoga Springs, New York

Personal Management: Booking: Public Relations:
Miles J. Lourie Dick Fox Richard Gersh Associates
250 West 57th Street The William Morris Agency 200 West 57th Street

New York, N.Y. 10019 1350 Avenue of the Americas New York, N.Y. 10019
New York, N.Y. 10019

Eepriatec courtesy of the «’Hcago Tribune
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Financial

No Recession At Pickwick U.K.
British Budget Firm Prospers With Separate Lines

LONDON-Talk about the poor
state of Britain’s budget record mar-
ket is refuted by Pickwick—the larg-
est U.K. budget company—which re-
veals that since the end of March it
has sold more than 1.5 million
double album units in its Collection
series. Pickwick has also sold
650.000 Contour albums since re-
launching the label seven weeks ago.

Sales director Alan Freidlander
says: “The marketing of the Pick-
wick doubles, which coupled previ-
ously released LPs from our RCA
Camden, Hallmark and Marble
Arch labels, was a tremendous mar-
keting exercise which has paid off
for us. Despite some early diffi-
culties. including the packaging of
the albums. we haven't been able to
ship the records out fast enough.
There was certainly no resistance to
the fact that we were releasing
budget material as two-album sets.”

Big scllers in Pickwick's Collec-
tion series are headed by the Jim
Reeves package, which has sold
125,000 units. Following are the
Perry Como Collection (115.000),
the Neil Sedaka Collection (112.000)

By CHRIS WHITE

and the Glenn Miller Collection
(107.000). Other prime sellers are
those by Gene Pitney and Bill Haley.

Says Freidlander: “Some of the
sales have been terrific—for in-
stance. Jim Reeves budget product

WEA UK. Hikes
An Album Line 15%

LONDON—-WEA s the latest
U.K. company to move its top al-
bum line toward the $7.12 mark.
From Aug. | LPs in the Super De-
luxe serics (Rolling Stones, Rod
Stewart, Led Zeppelin. the Eagles)
go from $5.85 to $6.14--an increase
of [5%.

The price of WEA singles is in-
creased to $1.24 and full-price al-
bums to $5.85 from $5.34. Double
albums are now $8.90.

With the exception of Super De-
luxe and treble-play tapes. the prices
of cassettes and cartridges remain
unchanged.

Magnet has also announced simi-
lar price increases, joining Polydor
and EMI which have already raised
prices.

A&R men
/should sele(D
hit songs.
Not search
for them.

A great hit starts with
a great song.
We've got your number!
Call ours.

SUDDEN RUSH MUSIC

750 Kappock Street

Bronx. N Y 10463

(212) 884-6014

We're only %4
s0 we really have
totry harder

We offer any
orall of the
following
quality
services. All
under one
roof and at
competitive
prices.

Lee-Myles Assoc.,Tnc.

160 E. 56th St.. Depl. AS.NYE 10022 Tel:758-3232

N
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® Printing

e Fabrication
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sells better over the years although
one might have thought that his
sales would have reached the satura-
tion point by now.”

Pickwick double albums sched-
uled for release at the end of this
month will include tittes by Harry
Secombe, Val Doonican. Syd Law-
rence. Paper Lace, Lena Zavaroni,
and the Spinners.

Since the beginning of June. Pick-
wick has sold 650.000 Contour LPs
and 90.000 tapes (both cassette and
8-track). In the first quarter of this
year one in every 14 tapessold in the
UK. was from the Pickwick stable.

“Our Contour best sellers so far
have been the albums by Shirley
Basscy. Roger Whittaker, Harry Se-
combe, and the Bee Gees.” Freid-
lander adds. “It proves that budget
material, if marketed properly, does
well.”

E/A Sets
1st Tahoe
Promo

Gathering

LOS ANGELES — Elektra/Asy-
lum has scheduled its first national
promotion convention under chair-
man Joe Smith for this week, with
the first three days of meetings tak-
ing place in Harral’s Hotel at Lake
Tahoe.

After mecting Monday to
Wednesday (2-4) at the Nevada re-
sort. the promotion team moves 1o
Los Angles Thursday (5) for sessions
at the Century Plaza Hotel and na-
tional E/A headquarters. Other L.A.
activities include a Friday (6) ban-
quet at the Bistro in Beverly Hills
and a luncheon-reception Saturday
(7) at Smith’s home.

Opening addresses will be made
by newly appointed promotion vice
president Ken Buttice and national
promotion director Fred DeMann.
also newly appointed. Smith and
Steve Wax, executive vice president,
will also be present through the
Tahoe sessions.

The meeting schedule includes
seminars on artist relations, market-
ing and station programming. plus
regional and individual promotion
conferences and new product pres-
entations.

MCA’s Estimated

Earnings In Rise

LOS ANGELES—MCA Inc’s cs-
timated earnings per share for the
three-month and six-month periods
ending June 30, 1976, were $1.17
and $2.54. respectively. The figures
compare 0 $1.14 and $2.03 the prior
year.

The figures were released in view
of substantially lower cstimates of
MCA’s earnings per share for the
second quarter of 1976 made by a
major Wall Street brokerage house.

Gig For Broadbent

LOS ANGELES—Another in a
series of free concerts presented by
Muscians Enion Local 47 will show-
case composer Alan Broadbent Aug.
15 in Barnsdall Park.

Broadbent will be featured on pi-
ano. with Fred Atwood. bass: Nick
Ceroli. drums; Maurice and Marcy
Dicterow. violins: Herschel Wise.
viola. and Dana Rees, cello.

www.americanradiohistorv.com

" Market Quotations |

As of closing. Thursday, July 29, 1876

Hig:1975 Low NAME P-E (183:;3 High Low Close Change
39'% 19% ABC 32 637 36% 35% 36% + ¥
9% 4%  Ampex 14 344 8% 8% 8% - %
9% 2% Automatic Radio 9 19 8 7% 8 - %
207 10% Avnet 8 416 20% 20 20% - Ye
25% 15 Bell & Howell - 63 20% 20 20% + %
61 46% CBS 12 267 59% 58% 59% - %
7% 4% Columbia Pictures 6 90 5% 5% 5% - %
16% 8 Craig Corporation 5 29 14% 14 14% Unch.
63 50 Disney, Walt 21 2441 502 49% 50% - %
5% 3% EMI i3 4 4'% 4'% 4% Unch.
267% 21 Gulf + Western 5 221 24 23  23% - %
7% 5 Handleman 1 7 6 5% 6 + %
27 14% Harman Industries 5 28 21 20 20 — %
8% 3% K-Tel 6 19 7 6% 7 Unch.
1% 7 lLafayette Radio 7 1 8% 8% 8% Unch.
23% 19% Matsushita Electronics 18 2 22% 22% 22% - %
36% 29% MCA 5 106  29% 29% 29% + %
15% 12% MGM 7 52 13% 13% 13% Unch.
65% 52% 3M 25 362 59% 59 59% + %
59 41% Motorolainc. 31 484 57 55% 57 - %
33 19% North American Philips 8 105 31% 30% 31% - %
23% 14% Pickwick Internationai 4 75 20% 20% 20% Unch.
30% 18% RCA 15 561 28% 28 28% - Y%
10% 8% Sony 30 204 9% 9% 9% -
40% 16 Superscope 7 53 21% 20% 20% -1
4a7% 26% Tandy 11 983 34% 34  34% - %
10% 5% Telecor 8 5 7% 7% 7% - %
4% 1% Telex 11 78 3% 3% 3% + %
T'% 2% Tenna 13 50 3% 3% 3% Unch.
12% 8' Transamerica 10 398 1% 1% 1% Unch.
15 8% 20thCentury 6 78 9% 9% 9% - %
25% 172 Warner Communications 6 187 20% 19% 19% - %
40% 23% Zenith 17 65 32% 32 32% +
OVERTHE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO, Inc. - - 3% 3% M. Josephson 7.4 8 7% 7%
Gates Learjet 36 24 11% 11% Schwartz Bros. 13 - 4% 4%
GRT — 530 3% 4% Wallich'sM.C = 1/16 5/16
Goody, Sam 3.04 - 2% 2% Kustom Elec. 7.3 - 2% 3%
integrity Ent. 4 — % 1% Orrox Corp. - - % 1
Koss Corp. 8.3 5 6% 7% Memorex 16 12 27% 27%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compiiation. The above information contributed to Billboard by Russ
Gallagher of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New York

Stock Exchange and all principal stock exchanges.

LASER PHYSICS, LTD.

Research & Development
for Industry & Theatre

We are proud to announce the ability to pro-
vide low-priced, laser display systems for
discos, theatres, tours and any theatrical
application

We can project laser script and/or 10gos on
clouds, mountains, waterfalls, etc. visible
over a 20 sgquare block minimum in neon
colors

+ Laser Video, Full-Color
Projections Systems
- Laser Special Effects
+ Outputs from 1 to 30 Watts in
Full-Color, Automated Systems
- Complete Remote Capability
- Color Laser Spotlight
Office—334 West 77th St.
N.Y., N.Y. 10024
Lab & Showroom—Midtown
(212) 362-7654

G. Tsai & Company, Inc

MEMBER NEW YORK STOCK EXCHANGE INC.

RUSS GALLAGHER

1900 Avenue of the Stars,
Los Angeles, California 90067
Telephone: (213).556-3234

FOR INFORMATION REGARDING
MAJOR MARKET QUOTES
PLEASE CALL.

Main Oftice
55 Water Street
New York, N.Y. 10041

”

Free delivery and
pick—up service,

Discount rates on
group rentals.

FOR THAT SPECIAL BLACK TIE

AFFAIR . . . CALL . ..

FORMAL WEAR

Rentals and Sales

Most Charges accepted
Formal shoes and accessories also available.

For the Finest Selection
of Tuxedo Styles by . . .

HERMAN’S FORMAL WEAR

1190 Ave. of the Americas [Bet. 46th & 47th Sts). New York. N.Y. {212} CI 5-2277

Branch: 425 7th Avenue New York. New York (212) CH 4-1398
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Management/Larry Larson
8732 Sunset Blvd./Studio 600
L.A./CA 90063/Tel. 213/652-8700

Agency/A.T.1./888 7th Ave./New York/NY 10019

A\ 4

BS 2930
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FANTASY FLAIR

BERKELEY — Ralph Kaftel.
Fantasy/Prestige/Milestone  presi-
dent, says that, independent of reve-
nues from Fantasy Films' highly
successful “One Flew Over The
Cuckoo’s Nest.” the disk operation is
enjoying nearly unprecedented suc-
cess entirely on its own.

“Our chart presence so far this
year has greatly increased.” Kaffel
notes. “The Blackbyrds, McCoy Ty-
ner. Stanley Turrentine and Pleas-
ure. for instance. all are doing far
better than last year.”

The record operation, Kaftel
feels, hy concentrating on building a
limited artist roster in three main
areas--rock. jazz and soul—has becn
able to strengthen its market. and
thus increase sales.

Fantasy's roster of pop acts in-
cludes Country Joe McDonald. Da-
vid Bromberg. Tommy James. plus
the groups Angelo and Pleasure.

Kattel likes to get involved with
all aspects of the business.

"My time.” Katffel savs. “is split
between talking to artists we're con-

By CONRAD SILVERT

Saul Zaentz: leading the way to film-
iand.

sidering and dealing with our exist-
ing artists’ problems. as well as their
producers and attorneys. I also get
involved with sales, production
schedules. album covers and adver-
using.

“I do all these things because [ en-
joy them, and because we don’t have
an arusts relations department per

AMERICAN
FLYER

Guitar: The founding
member, lead guitarist and
lead singer-songwriter of
Pure Prairie [eague.
And writer of the

hit sing

le

“Amie”

General News

‘Nest’ Aside, Calif. Firm
Enjoys Its Best Year Ever

Ralph Kaffel: directing the record
operation.

se.and we don't have ascoutora tal-
ent manager.”

Fantasy’s a&r man is Orrin Keep-
news, a vice president whose main
job is to oversee Fantasy's jazz prod-
uct, as senior producer (Tyner, Tur-
rentine, Flora Purim, Sonny Rollins,
etc.) and as “curator” of the com-
pany’'s acquisitions of the Prestige.
Milestone and Riverside catalogs.
which collectively make Faniasy the
world’s largest jazz label.

Keepnews makes clear that he en-
joys working closely with artists
without the bufter of an a&r depart-
ment: “We like the artist to bug us-
up to a point,” Keepnews says with a
smile.

Fantasy, Keepnews notes. has just
released a dozen juzz twofer reissues.
a concept whose invention has often
been credited to Kaffel. Over the
past five years more than a dozen
domestic labels have launched series
of their own, following Fantasy’s
lead.

“This will be our most extensively
supported and merchandised twofer
release.” Kaffel says of the current
batch, which swells his twofer cata-
log to 124. “There’s been discussion
of too many reissues in the market-
place, but I feel if you concentrate
on records with real merit. you can’t
do too many.

“And of course we have the lux-

(Continued on puge 63)

PROFILE

CBS Corp. Policy
Exemplified By
WestCoastMoves

By JIM MELANSON

NEW YORK-—-Appointment of
Larry Harris. Lorne Saifer and
Randv Brown to key positions at
CBS' new West Coast label. an-
nounced at the label’s recent na-
tional convention in Los Angelcs,
continues the company’s predilec-
tion for promotions tfrom within for
positions created by increased mar-
ket growth.

Harris. named vice president and
general manager of the label. was
most recently vice president. busi-
ness affairs and administration, re-
sponsible for all negotiations with
artists and a&r financing. He joined
the label's law department in 1963
and. after three years, left in 1969 to
go to Elektra/Asylum where he was
in charge of all international oper-
ations and served on the executive
committee of Efektra. He exited the
label in 1969 1o form Ampex Rec-
ords.

During his two ycars with Ampex.
Harris worked with such artists as
Todd Rundgren and Jesse Winches-

(Continued on page 67)
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BROADWAY REVIEW

‘Guys & Dolls’ In
Successful Revival

By RADCLIFFE JOE

NEW YORK—The real heroes of

the all-black remake of “Guys &
Dolls™ which opened July 21 at the
Broadway Theater here are the out-
standing musical score by Frank
Loesser. and the funny. fanciful.
winsome characters by Damon Run-
von.

That the remake is done by a cast
of black performers is irrelevant.
“Guys & Dolls” is made of timbre
that would survive a cast of little
green people from Mars. This docs
not mean that the black cast is inef-
fecuve. Ernestine Jackson as the
prim, proper and evangelistic Sister
Sarah Brown: James Randolph. as
the suave, debonair gambler, Sky
Masterson: Robert Guillaume as the
shifty-eyed. crap game organizer
who would bet his mother on the roll
of a dice: and Norma Donaldson as
the sweet, inoffensive but not too
bright Miss Adelaide are superbly
cast.

This is not a (inger-snapping. toc-
tapping. hustle-dancing. discoized
version of the original show. With
the exception ol a few minor
changes, its producers have followed
the original story line to the letter.

What makes "Guys & Dolls™ tran-

scend ethnic barriers to light up
Broadway with the sparkle of a new

Europe $ For

® Continued from puge |

markets. it is vital for them to start
playing Europe as soon as they get
something going at home. The
most professional personal man-
agers today have the foresight to un-
derstand this.

“The Bellamy Brothers and Man-
hattan Transfer are perfect contem-
porary examples of acts building
themselves the right way in Europe
with carly career tours.” he says.

Block points out that il you look at
the world hit charts, most markets
follow either the U.S. or English pat-
terns. “This gives the artist two gate-
ways to break into multiple overseas
record markets. Look at how Neil
Sedaka and the group America first
broke in England before getting big
in America.”

Another vital tactor in European
tour acceptance is the well-known
longevity in this market. Says Block:
“Al Martino sold 500.000 units of his
disco ““Volare™ single in France
alone during a relatively quiet pe-
riod in his career at home. That's the
sort of thing that keeping an artist
alive in overscas markets can mean
to his career.”

As for the financial rewards now
possible overseas for American art-
ists whose tours are well merchan-
dised. Block says. “When I first
started promoting the annual Eng-
lish tours of Johnny Mathis four
years ago, he was just doing a week
of cabaret and a concert or two in
London. This last time we had him
up to three wecks of concerts around
the UK. and two weeks of cabaret.
All the show were soldout four
months in advance. We've already
got Mathis booked in May 1977 for a
week at the Palladium and four
weeks of concerts and television.”

For a return apperance by Leon-
ard Cohen after establishing himself
in England, four extra London
shows had 1o be added to his 15-day
tour and all concerts were soldout
prior to the artist’s arrival.

Derek Block Concert Promotions.

success 1s that it is a street story
about street people. It is funny and
whimsical and full of romance and
camaraderie. And above all there is
the excellent Loesser score with such
evergreens as “Luck Be A Lady
Tonight.” "I've Never Been In Love
Betore.” "Bushel & A Peck.” the title
tune, “Guys & Dolls” and the show-
stopping, “Sit Down, You're Rock-
in’ The Boat.” the only number that
has been jazzed-up and gospelized.

This version of “Guys & Dolls™
was choreographed and directed by
Billy Wilson who has been respon-
sible for bringing “Bubbling Brown
Sugar” 10 a boil on Broadway. Sets
by Tom John and costumes by Ber-
nard Johnson are simple but eftec-
tive. Howard Roberts is credited as
choral arranger and musical direc-
tor. and Danny Holgate and Horace
Ott share credits for arrangements
and orchestrations.

The accusation has been levelled
that Broadway producers, spurred
by the recent successes of all-black
shows, are going overboard with
these productions in their attempts
lo attract patrons. Whatever the rea-
soning behind remaking “Guys &
Dolls.” the show will excel on its
own merits, and the color of 1ts cast
wilt have little to do with its ultimate
acceptance.

U.S. Acts

now 12 years old. operates its own
London walk-in boxoftice as well as
a printing service which turns out
high-quality color souvenir pro-
grams for the UK 's other top pro-
molers.

Admittedly. the biggest drawback
1o touring Europe is lack of large in-
door facilities. “But there are hun-
dreds of smaller auditoriums all
through the UK. that can keep a
middle-sized act working forever at
good money.” says Block.

However. there are a number of
encouraging recent developments
towards larger Europcan venues.
Many headliners such as Tom Jones
are now playing the massive bull
rings of Southern Spain during the
summers. And several privately
owned estates in the U.K. arc open-
ing up their ample grounds for con-
certs and festivals, such as Cardift’
Castle in Walces.

“An act like the Drifters can work
in England 20 wceeks a year, playing
one show nightly at 1.500-capacity
cabarets. and get paid $35.000 a
week.” says Block. “Frankie Vall &
the Four Seasons were always big
here in the years they didn’t have
U.S. hits.

Block travels to the US. four
times yearly to book talent and is
considering a Los Angeles oftice.

WEA Gets Foreign
Big Tree Distrib

NEW YORK-Big Tree Records
has pacted with WEA International
for the exclusive distribution of its
product outside the U.S.

Domestically. Big Tree distribu-
ton has been handled by Atlantic
for the past 2! years.

First release covered by the deal is
the single “I'd Really Love To Sec
You Tonight” by England Dan &
John Ford Coley. The duo’s LP,
“Nights Are Forever.” ships simulta-
neously worldwide this week.
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MESH INTO
B.1.O.S BEST.

‘Gimme Your Money Please”
(73383) éé 4 4
Now available as a single. 'Y [ ®

Write or call your local Phonodisc distributor sales office for displays and other promotional items.
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N -TURNE®R OVERDRIVE
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ROLL ON DOWN THE HIGHWAY » HEY YOU ¢ LOOKIN' QUT FOR #1 « GIMME YOUR MONEY PLEASE * LET 1T BIDE
TAKE IT LIKE A MAN * YOU AIN'S SEEN NOTHING YET » BLUE COLLAR » TAXIN' CARE OF BUSINESS

RE CTOrRTA)
P 4

(5O FAR)

(SO FAR)

(o)) 5

products of phonogram, inc., one IBM plaza, chicago, ill.
a polygram company

Mercury SRM-1-1101 8-Track MC8-1-1101 Musicassette MCR4-1-1101
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How Mo Ostin Controls

America’s 71 Sales Force

There are those who suspect that
Mo Ostin’s thumb has been
blessed by the Good Fairy.
They are probably right.

As can be seen in the
glamour portrait opposite,
however, Warner Bros.
Records head Mo Ostin’s
thumb is blessed also. It can
push The Biggest Button in the record
business.

That button connects to the sales/distribution
organization that sells more records than any
other: the Warner/Elektra/Atlantic distribution
machine.

Is Mo Ostin Ashamed of
Having So Big a Button?

Au contraire.

Mr. Ostin is tickled pink. He points that out in
conversations with newer Warners artists, all
of whom lust for Big Time Sales.

Mo will tell freshman artists about Warner/
Elektra/Atlantic’'s capacity for accommodat-
ing their overnight stardom, how it's unparal-
leled throughout the record biz.

He'lltell them that WEA's Los Angeles branch,
for example, can handle a whooping 500
separate orders a day (which is over one-a-
minute, picked, packed and shipped, even
counting the dread coffee break). One day
last June, he'll say, that same branch (WEA
has seven) shipped over 50 tons of records.

o A Warner Communications Company

What Mo’s Enormous Button
Has Been Known to Do:
Although by birth a modest
man, Mo is unstoppable
when describing what his

Q Biggest Button can turn on:
R » The sales/promotion or-
A ganization which gives
— Warner Bros. Records four #1

singles in the first few months of '76.
(Warner Bros. Records’ own combined
singles performance for the period took a
commanding 16.3% of the Billboard charts;
the second best company came in at
10.2%. So much for the rumor that Warners
is only an artsy-fartsy albums label.)

» The career development process which
takes Fleetwood Mac from a standing start
to Double Platinum in one year.

» The clear supremacy on breaking the most
beautiful debutants of the last season.
Warners' list includes Gary Wright, George
Benson, Candi Staton, Emmylou Harris, The
Bellamy Brothers, Elvin Bishop, Bootsy Col-
lins’ Rubber Band, Michael Franks, Al Jar-
reau and Leon Redbone, all of whom are
ending with big tax headaches.

These artists know how to listen when Mo

mentions the Biggest Button in the Business.

And they know it's no lie when Mo says that

button’s connected to the Number One rec-

ords sales company in the business, Warner/

Elektra/Atlantic.

Not many of Mo Ostin’s fellow chief execs

even try to make a like claim.

For not any press a bigger button.

www.americanradiohistorv.com
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General News

Autry Rides Back On Scene With a Massive LP Release

NASHVILLE—One of the largest
product releases ever attempted for
one artist on a single day—a double
album. plus three additional LPs on
Gene Autry—has hit the market-
place with a massive promotion
campaign that could total more than
$200.000.

Exploiting the renaissance of

western music. the nostalgia craze
and the return of the western film
hero. the Autry set will involve some
unique promotional ventures, in-
cluding racking in head shops and
film festivals.

"By the middle of August we'll be

25000 albums on the Gene Autrs
packages alone.” comments Dave
Burgess. vice president and general
manager of Autrny’s Republic Rec-
ords. “That's without starting our
massive campaign.”

The campaign will place 10.000
Autry posters in head shops and
record stores throughout the coun-
try. stock western film festivals with
Autry LPs and posters and buy time
nationally for a series of 60- and 90-
second tv spots. “We've made deals
with GRT tape—and thev're really
doing some numbers for us promo-
tion-wise.” Burgess adds.

CLIVE DAVIS DIALOG
{Beverly Hilton Hotel. Los Angeles)

The Arista Records president’s
announced intention to create “dia-
logs™ with local record dealers is a
multi-faceted experience. For ap-
proximately 2% hours Wednesday
(28). Davis interwove inside infor-
mation on music with his own Dling
of forthcoming product on Arista.

ttwas a good show. And maybe it
was epochal. Labels have been tak-
ing product showing to dealers since
1950. Warner Bros. was probably

FLIGHT CASES

Custom
e
Made

R 7

Anvil-Type. Precision Work. All
cases lined with foam rubber.
The quality of Anvil at lower cost.

Send for price list.

LASON CASE CO.

333 W. 52nd St., NYC 10019
(212) 247-5434

the last to do 1t via a series of road
show meetings in the sixties.

But in this hyper-competitive.
multiplicity-of-product  vortex
mavbe it's going to take the presi-
dent of a company pitching his own
product in keyv marketplaces. There
were 160 adults present. About 30
represented personnel from Arista’s
six Western independent label dis-
tributorships. Arista emploves and
personal managers, acts and concert
promoters.

Davis® primary target was the re-
tail managers and clerks who madc
up the rest of the audicnce. Only
three of these important people
walked out 20 minutes before finale.
The rest hung in there and many
staved to - dldloo" personally with
Davis. who &l"rLLd and answered all
kinds of questions. At least nine
chain retailers were present.

Davis played five cuts or 28 min-
utes of an album by the Fuzzy
Kings. an unknown group. and
three consecutive cuts by Silver
whose “Wham. Bam Shangalang™ is
37 this week on the Hot 100.

Davis convinced all of his com-
plete involvement in Arista a&r and
marketing. His dialog could best be
succinetly described as what should
reappear quickly on the backliners
of new albums.

He began by noting that he got the
idea for the four local dialogs with
dealers (Billboard. July 31) because
of habitual Saturday visits to dealers
all over the New York arca. He

(Continued on page 67)

By GERRY WOOD

The biggest project hasn’t been
announced yet since final contracts
haven't been settled: tie-ins with a
major car manufacturer for a large-
scale offering of Autry product. in-
cluding another album now being
devclopcdf"(ircul American Sing-
ing Cowbovs.™ This compilation L P
features ~\ulr\ Roy Rogers. Rex Al-
len. Tex Ritter. Eddic Dean and
Jimmy Wakely. John Wayne added
the hiner notes and will narrate a
“Great American Singing Cowboy™
tv special. launching the set.

“The cowboy trend is bigger than
i's ever been.” notes Burgess.

Polydor Beatles
LP Wins Release
In London Court

By ADAM WHITE

LONDON-George Harrison and
Ringo Starr failed in their High
Court bid Tuesday (27) 10 stop Poly-
dor from releasing a double album
of Beatle tape interviews.

Justice Walton said it was “quite
ridiculous™ to suggest that anyone
would buy the record thinking it was
issued by the Beatles.

The atbum. “The Beatles Tapes.”
is made up of interviews with the
Beatles recorded by journalist David
Wigg between 1968 and 1973, inter-
spersed with Beatles tunes played by
other performers.

Ledlin Price. counsel for Harrison
and Starr. had argued that ordinary
purchasers would be likely to think
that it was a Beatles record. James

(Continued on page 58)

N.Y. NARAS
Elects Steckler

NEW YORK —Allan Steckler and
Tom Morgan have been returned to
their posts of president and first vice
president, respectively of the New
York chapter of NARAS. The board
of governors also clected Nat Sha-
piro secretary: Ray Moore. treas-
urer: and as additional vice PFL‘\I-
dents, Connie DeNave, Jane Jarvis
and Paul Kresh.

Incumbent trustee Steckler and
Anne Phillips were also clected to
the national board by the local chap-
ter of the Academy. as were Morgan
and Garry Sherman. New York now
has seven representatives on the na-
tonal body. Others. still serving out
two-vear terms, are Schma Brody.
Dan Morgenstern and  Stephen
Schwartz.

New members of the chapter’s
board of governors include Ray Bar-
retto. Bill Borden. John Hammond.
Andrew Kazden. Toddi King. Fred
Marcellino, Chico O'Farrill. Fred
Plaut. Jay Saks. Ettore Stratta and
Margaret Whiting, They join Brody.
Morgan. Schwartz and Larry Keves.

Atlantic Reports

Banner 6 Months

NEW YORK —Sales totals for the
first six months at Atantic this year
produced one of the best dollar tal-
lies in the label's history. according
to Jerry Greenberg, president.

By itself April ranked as the see
ond’ greatest sales month in Atlan-
le's hl.sIm_L he explains, Greenbere
credits the WEA'S “Summer Gold
Rush™ campaign and his own Libel's
“Sizzlin® Summer Soul™ sales pro-
gram as major contributors to the
sales totals.

www.americanradiohistorv.com

“What's blowing our minds is that
the head shops are ordering Autry
albums. “It's like the Humphrey Bo-
gart craze.”

Burgess is also surprised about the
Autry dppc(ll to young buyers and
listeners. “We're \L“lnﬂ albums to
kids like crazy. And the under-
ground FM stations are asking for
albums. so we reserviced them.”

Feedback from distributors has
added to the promotional campaign.
savs Burgess. who credits Heilicher
Brothers in Atlanta for the ideas on
the poster and merchandising at film

(3

PeRATED 4

NATIONAL H ISTURIG :
SIC LANDMARK .|

festivals and head shops. "Atlanta
ordered 1.200. plus 5.000 singles.
while in inventorv. and told us
they'd soon come back with a big or-
der.”

Another surprise has been the
strength in pop as opposed to coun-
try markets. IS more western mu-
sic than country music. Gene sells
more in major markets like New
York City. Chicago. Detroit. Atdanta
and Dallas than in Louisville. forin-
stance.”

The two-part LP is Autry's “South

(Continued on page 47)

TIN PAN ALLEY—The corner of West 28th St. and Broadway was reborn with
song Monday (26), when many of the world’s top songwriters joined together
for the unveiling of a plaque naming the site of the original Tin Pan Alley as a
National Historic Music Landmark. Pictured at the unveiling are, left to right,
Leonard Feist, president of the National Music Publishers Assn.; Richard
Knowles, Northeast region manager of Exxon; and songwriter Sammy Cahn.
The plaques, scheduled to be marked at 27 New York sites, are sponsored by
The National Music Council and the Exxon Corp.

Nominations In For Rock Kudos

NEW YORK—-Nominations for
Don Kirshner's second “Rock Music
Awards™ television show. 10 be aired
by the OBS network Sept. 18, have
been completed. chosen by a blue
ribbon panel of rock critics and ra-
dio DJs.

Neat step is the voting by some
1.000 critics and DJs from around
the country to determine award win-
ners. ’

Categories involved are: person-
ality ol the year. best female vocalist,
best male vocalist, best album., best
single. best r&b album. best r&b

single, best group. best new female
vocalist, best new male vocalist, best
new group, best producer. best com-
poscr. outstanding  public service
and hall of fame.

Lou Boorstein Dies

NEW YORK-Lou Boorstein.
formerly president of Leslie Distrib-
utors. a leading one-stop here in the
1950s and 1960s. died in Florida
July 27. He is survived by his wite,
Elcanor. and four sons. Ravmond.
Martin. Richard and Allen.
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RCA Convention Report

High 6-Month Goal At RCA Meet

® Continued from page 3
comic David Banks, Raiph Grant
and Vicki Sue Robinson.

Country from Chet Atkins, Jerry
Reeves. Eddy Arnold’s first work
since his return to the label. Doily
Parton, Waylon Jennings and new
artists Dave & Sugar, Tennessce
Pulleybone and Rob Galbraith.

Pop from Custom label artists Ca-
rol Douglas and Silver Convention
(Midland International); the Buck-
eye Politicians. Kevin Westlake and
Albert King (Utopia): a new single
from Starland Vocal Band (Wind-
song) and Lena Horne (Gryphon).

Contemporary on RCA, a Nor-
man Granz-produced “Porgy™ with
Cleo Laine and Ray Charles: new
artists like Arizona. Ryo Kawasaki
and Ruth Copeland: second LPs
from Juice Newton & Silverspur.
Aztec Two Step. Hall & Oates, the
Noel Redding Band. plus a new Da-
vid Cassidy.

Theme of the convention—how
the various industry segments help
develop and build the artisi—to-
cused on various roles of the man-
agement firm, radio, the one-stop.
rackjobber and retailer. “Instruc-
tors” were division vice presidents
Mel Ilberman. commercial oper-
ations: Jack Kierman, marketing:
John Rosica. promotion. and sales
director Mario De Filitto.

Speaking on management, Jerry
Weintraub of Management 11, and
partner in the Windsong label. em-
phasized that everything starts in the
field. He recalls his Zager & Evans
hit “In The Year 2525 at the RCA
Mexico City convention cight years
ago where he first met Denver.
“Take Me Home Country Roads™
was No. | two years later at RCA’s
Florida meeting. and now five years

Rackers’ Efforts
Poor With New Acts

SAN FRANCISCO--The rack-
jobber can help “break™ established
artists but 1t’s difficult with a new
talent. Dan Heilicher admitted to
the RCA convention.

The NARM chairman. president
of'both the giant J.L. Marsh rack op-
eration and the Musicland retail
chain. explained that given the lim-
ited space for inventory. the rack has
to wait for radio airplay to establish
a hit before it can move a new artist’s
LP toits accounts. Retailers like Mu-
sicland. on the other hand, can use
their clerks’ word of mouth for a
week-in, week-out push backed by
in-store displays and co-op print
and radio ads.

after that, his Starland Vocal Band
has the No. I hit *Afternoon
Delight.”

He noted the problems in both the
club and concert areas, emphasizing
the need for closer cooperation be-
tween the management firm, artist
and label. “We can overcome the
problems of the concert business,
but we must be in a position of con-
trol,” Weintraub concluded.

Speaking on radio were Gavin
Report publisher Bill Gavin and
wife Janet. country editor; KDIA’s
program manager Keith Adams,
and public affairs director Dr. Har-
old Varner. Gavin emphasised that
the label's attitude 1o new artists is
quite different from radio. with
Adams claiming no interest in
“breaking”™ a record but rather in
programming for an audience to
build ratings and advertising dol-
lars.

The number of new artists on his
Hundred Top Hits Of The Year
since 1961 went down from 33 that
year 1o 16 in 1973 before starting
back up. Gavin points out. reflecting
tightened playlists and the emerging
disco alternative from mid-1974 on.
Country artists generallv have more
longevity, Janet Gavin noted, and
Dr. Varner detailed the station’s
public aftfairs artist interviews aimed
at the man or woman behind the
music.

Acknowledging a type of reverse
backlash. Adams admits 1o the re-
luctance of some black outlets to
play white artists” soul disks, and
that he personally is affected sub-
consciously to the “black hit maker
image” of a label like Philly Inter-
national versus an RCA.

There was general agreement that
the ethnic and demographic lines
are blurring, with radio becoming
“radio.”” and a more universal for-
mat emerging in the next decade.

Speaking on one-stops. Brud Ose-
roff and Harvey Campbell of Pitts-
burgh Mobile One-Stop detailed
their success in moving singles
quickly to locations in 17 states via
vans, with product supplied to 15
resident salesmen from Piusburgh
and Miami warehouses.

They both emphasized the need
for expert knowledge of music for
the vastly different jukebox and
smaller retail outlets they service,
summing up their philosophy in one
word—"cooperation.”

Campbell took the industry to
task for being antiquated on relying
100 much on radio. “Radio owes the
record industry a lot more than we're
getting,” he emphasized. He urged
more label promotion on the loca-

Label Branches Win
Achievement Awards

SAN FRANCISCO—Outstand-
ing achievement awards for RCA
branches with the highest percent-
age of sales increases over quotas
for the first six months of 1976 were
shared by San Francisco and Den-
ver (each taking top honors in two
months) and by Dallas and Minne-
apolis.

A “Nipper” plaque was presented
to the branch manager, with individ-
ual trophies to staffers—replicas of
His Master’s Voice trademark, from
Mario DeFilitto, director of sales,
and John Rosica. promotion vice
president.

Top achievement was by Dallas.
with 195% of quota in January via
sales administration manager Tom
McCusker. and staffers John
Betancourt. Jim Yates, Wayne Ed-

wards. Roger Moore. Al Mathias,
Jim Alston. Bert Williams, Peggy
Graham. John Kane and Edmond
Hubert.

Denver achieved 159% of quota in
April, following a 125% gain in
March, via sales manager Mike Ket-
chum. and stafters Robin Wren, Del
Wood and Keni Johnson.

San Francisco hit 137% of quota
in May, encoring a 106% increase in
February with plaques going to
Charles Rice and stafters David
Newmark. Kent Mitchell, Charles
Clendenin and Eddie Humber.

Minneapolis took June honors,
achieving 134% of quota. via sales
manager John Swenson and statfers
Ron Geslin, Jerry Cunningham and
Bob Heatherly.

tion level. including jukeboxes. and
most of all more innovative ideas.

Speaking on rackjobbers, Dan
Heilicher, NARM chairman and
head of J.L. Marsh as well as the
Musicland retail chain, pointed out
how the evolution of racks from dis-
tributors played a vital role in indus-
try expansion. Racks are now filling
the needs of stores which will always
have a “necessary” record/tape de-
partment for a steady customer who
only buys at his department or dis-
count outlets.

“We’re here to stay to fill a defi-
nite need with your help,” he em-
phasizes. Heilicher feels the label
has an obligation to do more than
just call on the racks—the label
should call on their accounts as their
customers also. By helping the rack
with certain stores. the rack can
analyze the information and do a
better job of merchandising for the
label.

“We've got to create the same en-
vironment so an artist i1s bought
rather than his song or album. just
like a popular author is bought
whatever his next book might be.”

Speaking on retailing. Russ Solo-
mon of Tower Records capsuled the
evolution of his first “super store.”
following his demise as a rackjobber
while crediting the original concepts
to Sam Goody who gave away Co-
lumbia LP attachments to everyone
buying 25 records. He only broke
even on the deal but created 25.000
customers overnight and helped the
industry launch the LP.

Solomon took Goody's basic idea
of full line inventory and added new
merchandising techniques to open
his first super store here in 1968. The
public responded and Tower was on
its way to 1oday’s $700,000 inventory
with 32.000 titles—50% classical—
and 215.000 pieces of product in the
main store. plus 5,000 cassettes and
6.500 8-track titles.

The 90-minute multimedia prod-
uct presentation was prepared by
RCA staffers Jack Maher and Steve
Cohn.

As Glancy emphasized. it was more

(Continued on page 63)

WAYLON JENNINGS
STARLAND VOCAL BAND
D.J. ROGERS

Bimbo’s, San Francisco

Convention showcases headlined
by these three acts vied with live area
performances by Jefferson Starship
and Becky Hobby as atiendees at
RCA’s Diamond Jubilee birthday
party-convention had more than
enough pop talent to keep them well
entertained between meetings.

Jennings hosted the Wednesday
(28) afternoon showcase at Bimbo's
running through more than 15 num-
bers over the full range of his im-
pressive repertoire. The sparks cspe-
cially flew when he and wifc Jesse
Colter, Capitol's contribution to
“Qutlaws,” teamed on an electric
“Suspicious Mind.”” and Steve
Young came on with his 12-string
guitar for a duet on Young’s “Lone-
some. Ornery 'N' Meuan” and Willie
Nelson’s “It’s Not Supposed To Be
That Way.”

Jennings was the man of the hour
and a-half, tfrom his “Lady’s Love
Outlaws™ and his new single "Can’t
You See” to encores of “Piano Roll
Blues” and “I'm a Rambling Man.”
In between were such hits as “Light
Of My Life,” *Willie The Wander-
ing Gypsy In Me.” “This Time.”
“Dreaming My Dreams With You.”
“Amanda.” “Bob Wills Is Still The
King” and “Rainy Day Woman.”

Jennings’ superb vocals and gui-
tar got super backing from Ralph
Mooney. steel guitar: Clift Robin-

www.americanradiohistorv.com

Convention Speakers

Mel lIberman

John Posica

Jerry Weintraub

Jack Kiernan

Dan Heilicher

son. keyboards. wife Colter, vocals;
Gordon Payne, lead guitar: Richie
Albright, drums: Sherman Hayes,
bass. and Rance Watson. rhythm
guitar.

Headlining the r&b showcuse
Thursday (29) at Bimbo’s was D.J.
Rogers. with comic host David
Banks. Rhythm. and the Tymes. all
with important reles in the label’s
expanding thrust into black music.

Starland Vocal Band on RCA
distributed Windsong. John Den-
ver's label. spotlighted the conven-
tion’s closing showcase Friday (30),
featuring its No. | single “Afternoon
Delight” and emphasizing the in-
creasingly vital part that custom la-
bels are playing in the RCA sales
and profit picture

Comedian Sieve Landesberg kept
things moving, with Rosie and Free

Beer also showing their range of new
talent.

Many RCA statters also attended
two solid Jefferson Starship shows
(27-28) at the Hearst Greek Theatre
across the Bay at the Univ. of Caulif.

Also featured were Country Joe
McDonald and the Whale Band
(formerly Fish) and Stoneground
with duo vocalists Joe Baker and
Annie Sampson, and guitarist Tim
Barnes.

One of the label’s newest artists.
Becky Hobbs on the new Tattoo la-
bel of BNB Associates. had a solidly
well received club date Wednesday
through Sunday (28-1) at the Savoy.
with material from her first LP,
“From The Heartland.” showing
promise of a fine future in the coun-
try/pop area.

STEPHEN TRAIMAN
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FOUR WAYS TO KEEP THE HEAT ON

PD-1-6070

EVE/‘?VBOO}, / OVES

o T

Featuring: I've Got You Urdzr My Skin;

Featuring THE GOLDEN ROD Talk, Talk, Talk; Tcuch of Lighitning
and EVERYBODY LOVES THE SUNSHINE e i ol L

1w — 1 ROY AYERS UBIQUITY GLORI&\OS-ﬁ'ggR
- “EVERYBODY LOVES THE SUNSHINE" - “I'VE FOJ"”
| Polvdor | pp.1.6070; 8T-1-6070; CT-1-6070 Polvdor rn 1 6063;£7-1-6063; CT-1-6063
Roy Ayers—vibist, innovator, today’s man of music — blends jazz rock and Gloria’s long-awaited new albumiis a sersatioral party package
soul on his latest album, clearly making this his strongest work that'll get you up and keep you there with its wide musical mix, ranging from
since Mystic Voyage. dancirg d sco to garthy balads.

Stan Clark

Children of Porever

FEATURING: CHICK COREA, ANDY, 86Y, DEE DEE BRIDGSWATER,
LENNY WHITE, PAT MARTING, ARTHUR WEBB

POy

2

28\ : . -a g g
~ | DONNY OSMOND " STANLEY TLARXE
- “DISCO TRAIN" - ‘CHILDREN ZF FOREVER”
Polvdaor | pn 1.5067: 8T-1-6067; CT-1-6067 POIVAOr 5p 5531 81-3531: CT-5531
Donny Osmond, who along with the Osmond family rocketed to Stanley Clarke, the sensational tassist from ‘“Return To Forever,”
stardom with one pop hit after another, now does it disco, and the gives usan album filled with the oure so_mnds cf today's jazz.
resufts are dynamite.

kY -~
Ko
\
1

-

S ERERR . S S AL - iy

polvydor

Polydor Incorporated
810 Seventh Avenue, New York, N.Y. 10019

Where you raise your standard of listening.
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SINGER FOR WHAT GROUP? ¢ "“HOUND DOG” WAS ORIGINALLY SUNG IN WHAT YEAR? e

Radio-TV Progrommlng

Hard Core Folk Big Buyers

Survey Shows Pro Listeners Affluent

LOS ANGELES--There’s a hard-
core group of radio fans that ac-
counts for an amazing number of
record sales—both singles and al-
bums—according to research just
completed by Radio MusiCo. a new
research firm operated by Steve
Gaspar here.

Gaspar, music research specialist
for several years with the Buzz Ben-
nett operation. delves deeply into
likes and dislikes of a select group of
people—those who've won prizes or
contests in radio station promotions
coast-to-coast and/or those radio
fans who constantly call up radio
stations for requests.

In a study of seven different major
radio markets, Radio MusiCo found
that 69.3% listen more than three
hours a day. they are active radio
station callers and requesters, with
64.3% calling stations more than
three times in an average week and
37.6% more than six times a week.

The survey shows that 91.6% pur-
chase albums, as compared with
only 67.3% that purchase singles on
a regular basis. Of the album pur-
chasers, 56.5% purchased three or
more albums in the past three
months and 16.9% purchased six or
more. Of the singles buyers. 12.5%
purchased only singles and no al-
bums. In the past three months. 50%
of the total group and 74% of the sin-
gles purchasers have purchased

By CLAUDE HALL

more than three singles, while 25.2%
bought six or more.

Gaspar says that 72.3% buy their
records primarily (although not ex-
clusively) from music/record stores,
with only 23.8% buying primarily at
a discount department store. The
secondary source for most of these
was by mail-order.

When it came to primarily in-
fluences. 32.7% buy only records
that they have heard and 40.1% indi-
cate that they most often buy records
they have heard: 26.2% will some-
times buy without hearing a record.
However, the recommendation of a
friend appears to have an influence
on many people: 58.9% sometimes
buy a record recommended by a
friend and 21.8% often buy a record
on this basis.

No particular favorite group or
artist is mentioned with any over-
whelming degree of regularity, Gas-
par says. Elton John, however, is a
clear favorite with 27.8% of the re-
spondents. The Eagles are second in
popularity with 13.4% listing the
group as their favorite. Others who
stand out somewhat in number of
mentions include Led Zeppelin,
Queen, Chicago, Barry Manilow,
K.C. and the Sunshine Band. and
Lynyrd Skynyrd. A total of 69 other
artists are mentioned, but none as
consistently as those above.

When it comes to radio listening,

oY)

TOP10s& TRNIA
or ROCKGROLL A0
RHYTHMG BLUES

1950- 1973

top albums of each year!!!

The complete reference books—based upon
BILLBOARD Charts—Top Rock & Roll and
Rhythm & Blues Music of the last 26 years!

Previously selling for $25, this virtual encyclopedia of popular music is being
offered for only $18.95 because of the great demand that sold out the 1st
printing and allowed for a large 2nd printing.

1974 and 1975 Supplements are for sale at $4.50 each.

The TOP 10's & TRIVIA OF ROCK & ROLL AND RHYTHM & BLUES 1950-1973
and the 1974 and 1975 SUPPLEMENTS include charts of the top 10 popular
singles of every month from 1950-1975 PLUS the top singles of each year!

AND—The top 5 Popular albums of évery month from 1950-1975 PLUS the

AND—The top 10 Rhythm & Blues singles of every month from 1950-1975.
PLUS—the top R&B singles of each year!!!

AND—The top 5 Rhythm & Blues albums of every month from 1965-1975 PLUS
the top R&B albums of those years PLUS 25 selected R&B albums for each
year from 1956 19651 This averages out to only about 92¢ for each year of

OOKERT. OF THE M.G.’S WAS A MEMBER OF WHAT

SPECIAL OFFER g
1975 K
SUPPLEMENT K

plus the original book
shown here
plus the 1974 Supplement . . .

All for Only

32395

¢AWVYN TIVIH SHTIVA AIMNYHA ST LYHM

PLUS—More than 1400 trivia questions and answers!!

PLUS—6 Indexes! Each singles index contains every record that ever made L ]
the weekly top 10 charts; each album index contains every album that ever
made the weekly top 5 charts!! (Artist, record title, record label and serial
number, the year(s) each record made the top 10 and if It made #1 are all
included!) E
BLUEBERRY HILL PUBLISHING CO. 5
Dept. C, P.O. Box 24170, St. Louis, MO 63130
Please send me: é
—sel(s) of all three books at the special m
offer price of $23.95 - X
copy(les) of Top 10's & Trivia All prices include post- m
1950-1973 at $18.95 age. 2;2%“33%55 .
_co th !
o g);(les) of the 1974 Supplement please add $8.00. O
m— ,,_copy(les) of the 1975 Supplement
at $4.50 g %
Name — prd
<
Address = = S O
>
City _ State Zip wn
Check or money order for full amount must accompany order. I
AV3ITSYM VYHVA3S TGN o ¢OML FISSINNIL o

Gaspar finds that 30.2% tisten one to
three hours a day, 45% three to six
hours. and 24.3% listen more than
six hours a day.

As for requests, 25.2% call a sta-
Yion to request or respond to a con-
lest one to two times a week on the
average, 26.7% call three to five
times, and 18.8% call six to 10 times.
Another 18.7% say they call more
than 10 times a weck. Gaspar says
that 57.4% indicate that they called
usually to request a new releasc or a

current record.
(Continued on page 25)

CRUISIN'—~KHJ air personalities Dr. John and Bobby ‘Ocean, right, load the

Prize-Surprise Van of radio station KHJ, Los Angeles, with goodies such as T-

shirts, albums, concert tickets and cash to give away to listeners. The van is

cruising the streets of the city this summer, especially the beaches on hot
days, and stopping at locations mentioned over the air.

COMPETITION CLOSES OCT. 4

Radio Awards Competition Gets
Underway As a Forum Highlight

LOS ANGELES—The annual ra-
dio awards competition for the In-
ternational Radio Programming Fo-
rum is underway. announces awards
chairman L. David Moorhead, vice

president and general manager of

KMET here. Awards for best air
personalities, best program directors
and best radio stations—along with
several other awards—will be
presented at a banquet Dec. 4 con-
cluding the event at the Marriott
Hotel, New Orleans.

Last year’s competition. which
culminated with awards presenta-
tions at the Fairmont Hotel in San
Francisco, was the most successful in
the Forum’s history and had the

largest number of entries ever re-
ceived. Not only were the major
broadcast groups such as Metro-
media, RKO Radio, Bartell, Capital
Cities and Cox well represented with
entries. but the new system of seek-
ing out talent who do not normally
enter in competition devised by
awards chairperson Moorhead last
year resulted in many new taces and
names in the awards roster.

Scott Burton (then in St. Louis)
was named grand international pro-
gram director of the year with Bill
Hayward of KOY Phoenix getting
the nod as grand international air
personality. Other first-time win-
ners/entrants included WNEW-

A Latin ‘Salsa Machine’
30-Minute TV Musical
Launched By L.A. Firm

LOS ANGELES—A halt-hour
Latin music tv show called “The
Mean Salsa Machine” has been
launched here by Pan-American
Entertainment Group, a new firm
headed by Michael G. Lee and Art
Brambila.

The half-hour Monday-Friday
show will emphasize Latin, soul and
disco music. Host will be Danny
Martinez of KIIS radio. The show
will be taped live at the Starwood. a
popular nightclub. And Brambila
says there will be feature appear-

ances by leading acts on the show.
First will be Freddy Fender.

A unique feature of the show will
be that the best performances of the
five-day series will be edited and
jelled into an hour weekly show that
will also be made available to tv sta-
tions. Bob Barnett. formerly of Dick
Clark Productions, will direct. Lee
and Brambila will produce. The
show is being syndicated by West
Coast Broadcasting Consultants in
Sacramento. In Los Angeles, the
series will be sponsored by Coca-
Cola.

TV ‘Soundstage’
Ties With WXRT

LOS ANGELES—WXRT in Chi-
cago will simulcast the audio portion
of" “Soundstage™ in combination
with WTTW-TV. The music show,
in its third season, will be on more
than 230 tv stations this year. Pro-
ducer Mac Ehrlich feels that in mov-
ing to simulcast the tv show “will be
assured of reaching a young au-
dience thatis interested in a wide va-
riety of music.”

The two organizations are also
concerned with quality. reports Terri
McCullough of WXRT. “Just as
WXRT strives to play the best music
available, Ehrlich selects acts for
‘Soundstage’ with the utmost care.
He chooses artists who really have

www.americanradiohistorv.com

something 1o say in their music and
then provides a special studio envi-
ronment complete with an apprecia-
tive audience where they can give
their best television performances.

“In keeping with public tele-
vision’s policy of non-interrupted
programming, WXRT will simulcast
‘Soundstage’ without commercial
clutter.”

The associate producer of
“Soundstage™ is Charles Miichell.
The directors are Richard Carter
and Bill Heitz. Jackie Fabish is the
program coordinator.”

First broadcast will be during the
week of Oct. 25.

FM, the Manhattan progressive
powerhouse selected as grand inter-
national station of the year.

“Most gratifying to me was the
fact that the entries were a truly
catholic sampling of the industry re-
flecting every format, every market
size and every type of personality
from the major market super stars to
the smallest market apprentice.”
says Moorhead.

The fact that many people who
were award winners had never en-
tered a competition before attests to
the efficacy of the new nominating
system. he says. Also noted was the
fact that the winners seemed to be
evenly divided on a geographical
basis.

This year the same system will be
utilized for nominating and judging.
with the number of nominating
chairmen expanded to completely
cover the U S.

In next week's Billboard, the 1976
nominating ballot will be printed
with instructions for entering the
competition. For the first time. you
will be able to nominate and enter
an individual at the same time by
sending an aircheck directly to the
judging chairman for the district in-
volved. All entries are preferred on
cassette. but the judges will accept
reel-to-reel telescoped tapes at 7%
Lp.s.

Judicial districts will be assigned
by telephone area code with the
complete list and instructions
printed next weck.

Again this year’s awards will be
given by format for program direc-
tor, station air personality of the
year. with a special bicentennial
award made to a station.

Winners of the above awards will
be the finalists tor the grand inter-
national awards.

Record promotion awards will be
made as follows: national (one), re-
gional (one), local (four—East, Mid-
west, South and West), and inde-
pendent.

Next week's Billboard will feature
the complete list of judges, nomi-
nating ballot, and complete rules for
entering all competitions.

This year’s awards committee
members are: Jan Basham of A&M
Records, Mardi Nehrbass. general
manager of Big Tree Records,
George Burns, president of Burns
Media Consultants. Billy Bass of
Rocket Records. and Moorhead.
Both Nehrbass and Bass are radio
people who recently in their carcers
moved into records. Nehrbass

(Continued on page 25)
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me Movers *  Regional Breakouts & National Breakouts
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Playlist Top Add Ons

OP ADD ONS -NATIONAL

JEFFERSON STARSHIP—With Your Love (Grunt)

ORLEANS—-Still The One (Asylum)

(D) K.C. & THE SUNSHINE BAND—(Shake, Shake, Shake) Shake Your Booty (TK)

Playlist P

Based on station playlists through Thursday (7/29/76)

PRIME MOVERS-NATIONAL

ELTON JOHN/KIKI DEE—Don't Go Breaking My Heart (Rocket)
(D) BEE GEES—You Should Be Dancing (RSO)
ENGLAND DAN/JOHN COLEY—I'd Really Love To See You Tonight (Big Tree)

BREAKOUTS-NATIONAL

ORLEANS—Still The One (Asylum)

(D) K.C. & THE SUNSHINE BAND—(Shake, Shake, Shake) Shake Your Booty (TK)
JEFFERSON STARSHIP—With Your Love {Grunt)

D—Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—-The two
products registering the great-
est proportionate upward
movement on the station’s
playlist. as determined by sta
tion personnel.
BREAKOUTS—Biilboard Chart
Dept. summary of Add On and
Prime Mover information to re-
tlect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

HELEN REDDY-| Can't Hear You No More
(Capitol)

OLIVIA NEWTON-JOHN—Don't Stop Betievin
(MCA)

OMLEANS-Still The One (Asylum)

* PRIME MOVERS:

ELTON JOHN/IKI DEE—Don't Go Breaking My
Heart (Rocket)
(D) BEE GEES-You Should Be Dancing (RSO}
(D) K.C. & THE SUNSHINE BAND—(Shake, Shake,
Shake) Shake Your Booty (TK)

BREAKOUTS:

ORLEANS—Still The One (Asylum)

HELEN REDDY—| Can't Hear You No More
(Capitol)

OLIVIA NEWTON-JOHN—Don't Stop Believin
(MCA)

KH) - LosAngeles
© HELEN REDDY—ICan't Hear You No More
(Capitol)

o OLIVIANEWTON-JOHN—Don't Stop
Believin' (MCA)

D% BEE GEES—You Should Be Dancing (RS0)
17-11

* WILD CHERRY—Play That Funky Music
(Sweet City) 29-23

KDAY —Los Angeles -
® JOHN VALENTI-Anything You Want (Ariola
America}

o McCOO0 & DAVIS—You Don't Have To Be A
Star (ABC)

* NONE
*
KIIS—Los Angeles
o WILD CHERRY—Play That Funky Music
(Sweet City)
® ERICCARMEN-Sunrise (Arista)
% WINGS—Let 'Em In (Capitol) 14-6

% ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 21-8

KEZY—Anaheim
® JEFFERSON STARSHIP—With Your Love
(Grunt)
o ORLEANS-Stili The One (Asylum
Dx BEESGEES—You Stiould Be Dancing (RSO)
18-

 ELTON JOHN/KiKI DEE-Don't Go Breaking
My Heart (Rocket) 19-9

KFXM—San Bernardino
® WAR-Summer(UA)

De LOURAWLS-You'll Never Find Another
Love Like Mine (Phila. Int'l.}

* NEIL DIAMOND- If You Know What | Mean
(Columbia) 1913

* PETER FRAMPTON—Baby. | Love Your Way
(A&M) 138

KCBQ—San Diego
e KEITH CARRADINE—'m Easy (ABC)
De BEEGEES~You Should Be Dancing (RSO)
* NONE
*
KAFY—Bakersfield
De K.C.&THESUNSHINE BAND—Shake Your
Booty (TK)
o ORLEANS—Still The One (Asylum)
* DR.HOOK-A Littte Bit More (Capitol) 24-

% ENGLAND DAN/JOHN COLEY—|'d Really
Love To See You Tonight (Big Tree) 7-2

KRIZ—Phoenix

o PETER FRAMPTON—Baby, | Love Your Way
(A&M)

® BOZSCAGGS—Lowdown (Columbia)

* CARLY SIMON—It Keeps You Runnin’
(Elektra) 2113

* ERIC CARMEN—Never Gonna Fall [n Lave
Again (Arista) 10-6

KBBC—Phoenix

® EASYSTREET-|'ve Been Lovin' You
(Capricorn)

o SILVER—Wham Bam Shang-A-Lang (Arista)

* MANHATTANS—Kiss And Say Goodbye
(Columbia)HB-27

* JAMES TAYLOR—Shower The People (W.B.)
21-20

KTKT-Tucson

© BOBBIEGENTRY—0de To Billy Joe (W.B.)
L]

D K.C.& THE SUNSHINE BAND —Shake Your
Booty (TK) 13-7
D BEEGEES—You Should Be Dancing (RSQ)
17-11
KQEO—Albuquergue
o WILD CHERRY—Play That Funky Music
(Sweet City)
De Lou RAWLS—You'll Never Find Another
Love Like Mine (Phila. int'L)
* ELTON JOMN/KM1I DEE—Don't Go Breaking
My Heart (Rocket) 15-8
* ENGLAND DAN/JOMN COLEY—I'd Really
Love To See You Tonight (Big Tree) 18-11
KENO—Las Vegas
o WALTER MURPHY/BIC APPLE BAND A
Fifth Of Beethoven (Private Stock)
© ORLEANS— Still The One (Asylum)
* PARLMMENT —Tear The Roof Off The
Sucker (Casabianca) 22-11
D K.C.& THE SUNSHINE BAND — Shake Your
Booty (TK) 12-7

Pacific Northwest Region

® TOP ADD ONS:

(D) LOU RAWLS-You'll Never Find Another Like
Mine (Phda. Int'l.)
JEFFERSON STARSHIP—With Your Love
(Grunt)
BEACH BOYS—Rock. And Roll Music (Reprise)

* PRIME MOVERS:

CLIFF RICHARD —Devil Woman (Rocket)
ELTON JOHN/KIKI DEE—Don't Go Breaking My
Heart (Rocket)

MANHATTANS —Kiss And Say Goodbye (Colum-
bia)

BREAKOUTS:

ORLEANS-Still The One (Asylum)

{D) LOU RAWLS—You'll Never Find Another Like
Mine (Phila. (at'].}

(D) K.C. & THE SUNSHINE BAND—(Shake, Shake.
Shake) Shake Your Booty (TK)

KFRC—San Francisco

& KEITH CARRADINE—('m Easy (ABC)
o BEACH BDYS-Rock And Roll Music
(Reprise)
* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 12-7
D# LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'.) 19-15
KYA—San Francisco
o CLIFFRICHARD—Devil Woman (Rocket)
De BEE GEES-You Should Be Dancing (RSO)
* MANHATTANS - Kiss And Say Goodbye
(Columbia) 14-10
* PETER FRAMPTON-—Baby, | Love Your Way
(A&M) 17-13
KDIA-Oakland
e LUTHER INGRAM—Ain't Good For Nothing
(Koko)
® JOHN VALENTI-Anything You Want (Ariola
America)
* NONE

*
KLIV-San Jose

De K.C. & THE SUNSHINE BAND —Shake Your
Booty (TK)
o WAR-Summer(UA)
Dx BEEGEES—YouShomd Be Dancing (RSQ)
16-8

D TAVARES—Heaven Must Be Missing An
Angel (Capitol) 18-10
KNDE—Sacramento
® K.C.& THE SUNSHINE BAND ~Shake Your
Booty (TK)
e VICKISUEROBINSON—TurnThe Beat
Around (RCA)
% KEITH CARRADINE—'m Easy (ABC) HB-11
* SEALS & CROFTS—Get Closer (W.B) 117
KROY—Sacramento
o NEILDIAMOND—IfYou Know What | Mean
(Columbia)
@ VICKISUE ROBINSON—Turn The Beat
Around (RCA)
* PARLIAMENT—Tear The Roof Off The
Sucker (Casablanca) 26-19
% ELTON JOHN/KIKIDEE~Don't Go Breaking
My Heart (Rocket) 12-6

KYNO—Fresno

& DR.HOOK-A Little Bit More (Capitol}
De CANBDI STATON —Young Hearts Run Free
(WB)
* PETER FRAMPTON—Baby. | Love Your Way
(A&M) 82
* CLIFF RICHARD —Devil Woman (Rocket)
14-10
KIOY—Stockton, Calif.

o WAR-Summer (U.A)
® QORLEANS-Still The One (Asylum)
D% K.C.& THE SUNSHINE BAND —Shake Your
Booty (TK) 30-17
* BOZSCAGGS—Lowdown (Columbia) 26-18
KGW—Portland
o EDDIE RABBHT—Rocky Mountain Music
(Elektra)
De LOU RAWLS—You'll Never Find Another
Love Like Mine (Ptila. Int’l.)
* ENGLAND DAN/JOHN COLEY~'d Really
Love To See You Tonight (Big Tree) 17-7
# CLIFF RICHARD —Devil Woman (Rocket)
22-12
KISN—Pertiand

o BOZSCAGGS—Lowdown (Columbia)
® HELENREBDY—| Can't Hear You No More
(Capitol)
* NENRY GROSS—Springtime Mama
(Lifesong) 30-20
* DR, HOOK—A Little Bit More (Capitol) 16-8
NG —Seattle

P® TAVARES—Heaven Must Be Missing An
Angel (Capitol)
e LoU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.)
* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket} 15-3
* WHLD CHERRY—Play That Funky Music
(Sweet City) 29-20
KJRB—Spokane
De LOURAWLS-You'll Never Find Another
Love Like Mine (Phila. Int'l.)
© ORLEANS-—Still The One (Asylum)
# CLIFF RICHARD—Devil Woman (Rocket)
HB-19
* ELTONJOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 14-6
KTAC—Tacoma

De K.C.&THE SUNSHINE BAND—Shake Your
Booty (TK}
o ORLEANS-Still The One (Asylum)
+ DR.HOOK-A Littte Bit More (Capitol} 10-5
* WILD CHERRY —Piay That Funky Music
(Sweet City) 29-24
KCPX~Salt Lake City
o JEFFERSON STARSHIP—With Your Love
{Grunt)
o GRAND FUNK RAILROAD—Can You Do It
(MCA)
% AEROSMITH - Last Child (Columbia) 21-12
D B§E GEES—You Should Be Dancing (RSO
14.8
KRSP—Salt Lake City
® JEFFERSON STARSHIP—With Your Love
(Grunt)
® ORLEANS-Still The One (Asylum)
% MANHATTANS— Kiss And Say Goodbye
(Columbia) 18-6
* %I;FRICHARD—DeviIWoman(Rocket)
KTLK—Denver
o (OHI0 PLAYERS—Who'd She Coo (Mercury)
® WILD CHERRY—Play That Funky Music
(Sweet City)
* BOBBIE GENTRY—0de To Bitly Joe (W.B.)

Notth Central Region

® TOP ADD ONS:

ORLEANS-Still The One (Asylum)

(D) K.C. & THE SUNSHINE BAND- (Shake. Shake,
Shake) Shake Your Booty (TK)
ELTON JOHN/KIKI DEE-Don't Go Breaking My
Heart (Rocket)

* PRIME MOVERS:

ELTON JOHN/KIKI DEE—Don't Go Breaking My
Heart (Rocket) I
ENGLAND DAN/JOHN COLEY—|'d Really Love
To See You Tonight (Big Tree)

(D) LOU RAWLS-You'll Never Find Another Love
Like Mine (Phia. Int'l)

BREAKOQUTS:

ORLEANS-Stiil The One (Asylum)

(D) K.C. & THE SUNSHINE BAND—(Shake, Shake,
Shake) Shake Your Booty (TK)
JEFFERSON  STARSHIP-With
(Grunt)

Your Love

CKLW—Detroit
o EARTH,WIND & FIRE—Getaway (Columbia)

L ]

* BEACH BOYS—Rock And Roll Music
(Reprise) 21-14

* WILD CHERRY—Play That Funky Music
(Sweet City) 94

WTAC—Flint, Mich.
® JAMES BROWN—Get Up Offa That Thing
(Polydor)

o GRAND FUNK RAILROAD—Can You Dot
(MCA)

* ENGLAND DAN/JOHN COLEY—|'d Really
Love To See You Tonight (Big Tree) 24-12

* GEORGE BENSON-This Masquerade
(W.B)17-11

WGRD—Grand Rapids

De BEEGEES—You Should Be Dancing (RSO)
o QUEEN—You're My Best Friend (Elektra)

* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 18-8

« ENGLAND DAN/JOHN COLEY—|'d Reaily
Love To See You Tonight (Big Tree) 17-9

296 (WZZM-FM)—Grand Rapids
o CANDISTATON—Young Hearts Run Free
(W.B)

o BEACH BOYS—Rock And Roll Music
(Reprise)

 ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 13-5

* ENGLAND DAN/JOHN COLEY-1'd Really
Love To See You Tonight (Big Tree) 17-9

WAKY - Louisville

o DR.HOOK-A Little Bit More {Capitol)
® ORLEANS-—Still The One (Asylum)

* FLEETWOOD MAC-Say You Love Me
(Reprise) 29-18

 ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 10-1

WBGN—Bowling Green

® SONSOF CHAMPLIN—Hotd On (Ariola
America)

® HELEN REDDY-|Can't Hear You No More
(Capitol)

* HENRY GROSS—Springtime Mama
(Lifesong) 23-17

* WINGS—Let 'Em In (Capitol) HB-21
WGCL-Cieveland

® ELTON JOHN/KIKIDEE-Don't Go Breaking
My Heart (Rocket)

De LOU RAWLS—You'll Never Find Another
Love Like Mine (Phita. Int').)

* ENGLAND DAN/JOHN COLEY~{'d Really
Love To See You Tonight (Big Tree) 24-8

D BEE GEES—You Shoutd Be Dancing (RSG)
195

WiIXY—Cleveland

o DIANAROSS—0ne Love InMy Lifetime
{Motown)

® HALL & OATES— She's Gone (Atlantic)
* WAR-Summer (UA.)34.15
% CARPENTERS—|Need To Be In Love (A&M)

WSAI-Cincinnati

De K.C.& THESUNSHINE BAND—Shake Your
Booty (TK)

e ABBA-Mama Mia (Atlantic)
* NONE
*

Q-102 (WKRQ-FM)—Cincinnati

® NEILDIAMOND - If You Know What | Mean
(Columbia)

® PARLIAMENT -Tear The Roof Off The
Sucker {Casablanca)

* DR.HOOK—A Littte Bit More (Capitol) HB-
22

% ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 13-6

WCOL—Columbus

o JEFFERSON STARSHIP—With Your Love
(Grunt)

o ORLEANS—Still The One (Asyium)

D LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'1.) 27-16

* HALL & OATES—She's Gone (Atlantic) 32-

WCUE—Bkron, Ohio

e BLUEOYSTER CULT-The Reaper
(Columbia)
® ORLEANS-Still The One (Asylum)

 ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 26-5

# KEITH CARRADINE—I'm Easy (ABC) 8-2
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13-Q (WKTQ)—Pittsburgh
o ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket)
*
% PARLIAMENT —Tear The Roof Off The
Sucker (Casablanca) 14-8
D# LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'1) 21-16
WPEZ—Pittsburgh
De K.C.& THE SUNSHINE BAND - Shake Your
Booty (TK)
® HELEN REDDY—ICan't Hear You No More
(Capitol}
* VICKISUE ROBINSON —Turn The Beat
Around (RCA) 24-18
% STEVE MILLER BAND—Take The Money And
Run (Capitol) 15-10
WRIE—Erie, Pa.
e JEFFERSON STARSHIP—With Your Love
{(Grunt}
o AMERICA—Amber Cascades (W.B.)
 ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 16-3
D4 LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'.) 18-11
WIET—Erie, Pa. r
De K.C.& THESUNSHINE BAND —Shake Your
Booty (TK)
o CLIFF RYCWARD —Devil Woman (Rocket}
* GEORGE BENSON-This Masquerade
(W.B.y30-15
D& TAVARES—Heaven Must Be Missing An
Angel{(Capitol) 21-8

Southwest Region

® TOP ADD ONS:

JEFFERSON STARSHIP-With Your Love
(Grunt)
ORLEANS-Still The One (Asylum)

(D)K.C. & THE SUNSHINE BAND—(Shake, Shake,
Shake) Shake Your Booty (TK)

* PRIME MOVERS:
ELTON JOHN/KIKI DEE—Don't Go Breaking My
Heart (Rocket)

(D) LOU RAWLS=You'll Never Find Another Love
Like Mine (Phila. int'l.)
WALTER MURPHY/BIG APPLE BAND-A Fifth
Of Beethoven (Private Stock)

BREAKOUTS:

JEFFERSON STARSHIP-With Your Love
(Grunt)
ORLEANS =Still The One (Asylum)

(D) K.C. & THE SUNSHINE BAND—(Shake, Shake
Shake) Shake Your Booty (TK)

KILT-Houston
® HELENREDDY—|Can't Hear You No More
(Capitol}
o ORLEANS-Still The One (Asylum)
D LOU RAWLS—You'll Never Find Another
Love Like Mine {Phila. Int'|.) 25-12
* GEORGE BENSON—This Masquerade
(WBJI11-7
KLiF-Dallas
® HALL & OATES—She's Gone (Atlantic)
o JEFFERSON STARSHIP—With Your Love
{(Grunt)
* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 20-14
* GEORGE BENSON-—This Masquerade
(WB.)23-17
KNUS-FM-Dallas

® DR.HOOK-ALittle Bit More (Capitol}
o VICKISUEROBINSON—Turn The Beat
Around (RCA)
D LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. int’l.) 24-6
% ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 23-8
KFJZ—Ft. Worth
o FLEETWOOD MAC-Say You Love Me
(Reprise)}
® JEFFERSON STARSHIP —With Your Love
(Grunt)
D K.C. & THE SUNSHINE BANE—Shake Your
Booty (TK) 17-8
* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 19-10
KINT—EI Paso

e CLIFF RICHARD—Devil Woman (Rocket)

*

% ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) HB-16

% WILD CHERRY —Play That Funky Music
(Sweet City) HB-18

WKY—Oklahoma City .

o JEFFERSON STARSHIP—With Your Love
(Grunt)

o ORLEANS—Still The One (Asylum)

* WINGS—Let 'Em In(Capitol) 10-4

+ WALTER MURPHY/BiG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 21-15

KOMA-Cklahoma City i
o BEATLES—Got To Get You Into My Life
(Capitol)
o STEVE MILLER BAND—Take The Money And
Run (Capitol)
* WINGS—Let Em In (Capitol) EX-17
KAKC —Tulsa
© JEFFERSON STARSHIP—With Your Love
(Grunt}

® OLIVIANEWTON-JOHN—-Don't Stop
Believin' (MCA}

* WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 26-14
* SONS OF CHAMPLIN—Hold On (Ariola
America) 28-17
KELI-Tuisa

® MAXINE NIGHTINGALE—Gotta Be The One
UA.

® JEFFERSON STARSHIP —With Your Love
(Grunt)
* ELTONJOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 8-3
* AERQOSMITH—Last Child (Columbia) 18-13
KEEL—Shreveport -
Pe K.C.&THE SUNSHINE BAND —Shake Your
Booty (TK)
® SILVER—Wham Bam Shang-A-Lang (Arista)
* GEORGE BENSON —This Masquerade
(W.B.y24-19
* ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree) 15-11

Midwest Region

® TOP ADD ONS:

(D) LOU RAWLS—You'll Never Find Another Love
Like Mine (Phila. Int'l.)
GEORGE BENSON—This Masquerade (W.B.)
CLIFF RICHARD—Devil Woman (Rocket)

* PRIME MOVERS:

ELTON JOHN/KIKI DEE—Don't Go Breaking My
Heart (Rocket)
WINGS~Let 'Em In (Capitol)

(D) BEE GEES—You Should Be Dancing (RSO)

BREAKOQUTS:

GEORGE BENSON—This Masquerade (W.B.)
(D) LOU RAWLS—You'll Never Find Another Love

Like Mine (Phila. int'l.)

CLIFF RICHARD—Oevil Woman (Rocket)

WLS—Chicago
e NONE

L]
* WINGS—Let 'Em In{Capitot) 24-13
* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 27-11
WOHF-Chicago
e FLEETWOOD MAC-Say You LoveMe
(Reprise)
De LOU RAWLS-You'll Never Find Another
Love Like Mine (Phila. Int1.)
% ELTON JOHN/K{KI DEE—Don't Go Breaking
My Heart (Rocket) 19-9
* SFEALS & CROFTS—Get Closer (WB)11-6
WVON—Chicago

© MARVIN GAYE—After The Dance (Tamla)
o MIAMI-Kill That Roach (Drive)
* JOESIMON—Come Get To This (Sound
Stage 7) 34-24
* JAMES BROWN—Get Up Offa That Thing
(Polydor) 14-6
WNDE-indianapolis

o DR.HOOK-A Little Bit More {Capitol)

® BARRY MANN-The Prince & The Punk
(Arista)

* ELTONJOHN/KIKI DEE-Don't Go Breaking
My Heart (Rocket) 8-3

% STARLAND VOCAL BAND—Afternoon
Delight (Windsong) 5-1

WOKY —Milwaukee

o CLIFF RICHARD—Devil Woman (Rocket)

o ABBA—Mama Mia (Atlantic)

* HEART—Magic Man (Mushroom) 29-19

* ELTON JOHN/KIKI DEE—Don’t Go Breaking
My Heart (Rocket) 24-15

(Continued on page 22)
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® Continued from page 20

WZUU-FM—Milwaukee

o GEORGEBENSON —This Masquerade
(W.B)

% ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 20-8

D+ BEEGEES—You Should Be Dancing (RSO)
1814

WIRL—Peoria, Il.

o CLIFFRICHARD—Devil Woman (Rocket)

o GEORGE BENSON—This Masquerade
(WB)

* ABBA-Mama Mia (Atlantic) 13-5

+ ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 20-12

KSLQ-FM—St. Louis
De BEEGEES-You Should Be Dancing (RSQ)
© ORLEANS-Still The One (Asylum)

* WILDCHERRY—Play That Funky Music
(Sweet City)24-10

* HEART—Magic Man (Mushroom) 25-19
KXOK—St. Louis

© WALTER MURPHY/BIGAPPLE BAND-A
Fifth Of Beethoven (Private Stock)

 PETER FRAMPTON—Baby, | Love Your Way
(A&M)

* WINGS-Let Em In (Capitol) 20-9

D+ BEE GEES—You Should Be Dancing (RSQ)
2111

KIQA—Des Moines

© ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket)

* MANHATTANS— Kiss And Say Goodbye
(Columbia) 12-2

% WINGS—Let 'Em In(Capitol) 14-7
KDWB—Minneapolis

o NONE

L ]

* MANHATTANS—Kiss And Say Goodbye
(Columbia) 20-10

% THINLIZZY—The Boys Are Back in Town
(Mercury) 27-17

WDGY—Minneapolis

© GEORGEBENSON—This Masquerade
(W.B)

De LOURAWLS—You'll Never Find Another
Love Like Mine{Phila. Int'l.)

Dx BEE gEES—You Should Be Dancing (RSO)
151

* GARYWRIGHT~Love Is Afive (W.B.)5-2
KSTP— Minneapolis

® CLIFF RICHARD—Devil Woman (Rocket)

o WAR—Summer (UA)

* ORLEANS=Stilt The One (Asylum) 28-21

% FLEETWOOD MAC—Say You Love Me
(Reprise)21-18

WHB —Kansas City

De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. int'1.)

o QUEEN-You're My Best Friend (Elektra)
* WINGS—Let 'Em in(Capitol) 19-10

D BEEGEES-You Should Be Dancing (RSO)
15:11

KOIL-Omaha

o ENGLAND DAN/JOHN COLEY-1'd Really
Love To See You Tonight (Big Tree)

® GEORGEBENSON—This Masquerade
(W.B)

D  BEEGEES-YouShould Be Dancing (RS0)
HB-18

* FLEETWOODMAC-Say You Love Me
{Reprise}23-12

KKLS—Rapid City, S.D.

® JEFFERSON STARSHIP—With Your Love
{Grunt)

® ORLEANS-Sfill The One (Asylum)

* SILVER—Wham Bam Shang-A-Lang (Arista)
159

* ELTON JOHN/KIKI DEE-Don't Go Breaking
My Heart (Rocket) 7-3

KQWB—Fargo, N.D.

e WILD CHERRY—Play That Funky Music
{Sweet City)

o AMERICA-Amber Cascades (W.B.)

* MANHATTANS—Kiss And Say Goodbye
(Columbia) 16-8

* SILVER—Wham Bam Shang-A-Lang (Arista)
159

Northeast Region

® TOP ADD ONS:

JEFFERSON STARSHIP—With Your Love
(Grunt)
(D) BEE GEES~You Should Be Oancing (RSO)
(D) K.C. & THE SUNSHINE BAND—(Shake, Shake,
Shake) Shake Your Booty (TK)

* PRIME MOVERS:

ELTON JOHN/KIKI DEE-Don't Go Breaking My
Heart (Rocket)
ENGLAND DAN/JOHN COLEY~I'd Really Love
To See You Tonight (Big Tree)

(D) BEE GEES—You Should Be Dancing (RSO}

BREAKOUTS:

JEFFERSON STARSHIP-With Your Love
(Grunt)
ORLEANS=Stiil The One (Asylum)

(D) K.C. & THE SUNSHINE BAND—(Shake. Shake,
Shake) Shake Your Booty (TK)

WABC—New York
o GEORGE BENSON-This Masquerade
(WB)
De BEEGEES- You Should Be Dancing (RSQ)

* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 26-6

* BEACH BOYS—Rock And Roll Music
(Reprise) 27-13

WPIX—New York

De K.C.& THESUNSHINE BAND—Shake Your
Booty (TK)

De DR.HOOK-A Littie Bit More (Capitol)

* BEEGEES—You Should Be Dancing (RSO)
21-15

D« CANDISTATON—Young HeartsRunFree
(W.B)24.16

WWRL—New York
o NONE

.
* BOZ SCAGGS—Lowdown (Columbia) 22-10

* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 19-14

WPTR—Albany

® BOZSCAGGS—Lowdown (Columbia)
© ORLEANS—Still The Orfe (Asylum)

* PETER FRAMPTON—Baby, | Love Your Way
(A&M) 29-15

D LOURAWLS— You'll Never Find Anothet
Live Like Mine (Phila. Int'.) 2719

WTRY-Albany
o HENRY GROSS—Springtime Mama
{Lifesong)
® ORLEANS—Still The One (Asylum)

* ELTONJOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 22:11

* MANHATTANS - Kiss And Say Goodbye
(Columbia)4-1

WKBW—Buffalo

De BEEGEES-You Should Be Dancing (RS0)
*

% ENGLAND DAN/JOHN COLEY-I'd Realy
Love To See You Tonight (Big Tree) 29-8

D LOURAWLS-You'll Never Find Another
Love Like Mine (Phila. int'l) 8-1

WYSL-Buffalo

o WALTER MURPHY/BIG APPLE BAND-A
fifth Of Beethoven (Private Stock)

o VICKISUE ROBINSON—Turn The Beat
Around (RCA)

D% LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'L) 10-2

* BLUEOYSTER CULT-The Reaper
{Columbia) 21-16

WBBF—Rochester, N.Y.
e FLEETWOOD MAC—SayYou Love Me
{Reprise)
o HALL & OATES—She's Gone (Atlantic)

* ELTONJOHN/KIKIDEE-Don't Go Breaking
My Heart (Rocket) 22-11

* HEART—Magic Man (Mushroom) 20-15
WRKO-Boston
De K.C.&THE SUNSHINE BAND—Shake Your
Booty (TK)

o JEFFERSON STARSHIP—With Your Love
(Grunt)

* JOHN MILES—High Fly (London) 26-14
D BEE GEES-You Should Be Dancing (RSO)
4

9

WBZ-FM—Boston

o DR.HOOK-A Little Bit More (Capitol)
® ERIC CARMEN~Sunrise (Arista)
 JOHN MILES—HighFly (London) HB-18

+ ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight {Big Tree) 25-16

WVBF-FM—Boston

o WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock)

® WILD CHERRY—Play That Funky Music
(Sweet City)

* ELTON JOHN/KIKI DEE-Don't Go Breaking
My Heart (Rocket) 9-4

D# CANDISTATON- Young Hearts Run Free
(£.B.)21-16

WORC—Worcester, Mass.

o JEFFERSON STARSHIP—With Your Love
(Grunt)

® ORLEANS—Stiil The One (Asylum)

* ELTONJOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 9-2

D+ BEE GEES—You Should Be Dancing (RSC)
83

WDRC -Hartford

o |EFFERSON STARSHIP —With Your Love
{Grunt)

® FIREFALL-You Are the Women (Atiantic)

* ENGLAND DAN/JOHN COLEY—|'d Really
Love To See You Tonight (Big Tree) 23-17

* WINGS—Let 'Em in(Capito!) 18-13
WPRO-Providence

o NONE

®

* GEORGE BENSON-This Masquerade
(W.B.y18-9

* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 21-15

Mid-Atlantic Region

® TOP ADD ONS:

GEORGE BENSON-This Masquerade (W.B )
ORLEANS-Stiil The One (Asylum)
DR. HOOK-A Little Bit More (Capitol)

* PRIME MOVERS:

(D) BEE GEES—-You Should Be Dancing (RSO)
ELTON JOHN/K!KI DEE—Don't Go Breaking My
Heart (Rocket)

HEART-Magic Man (Mushroom)

BREAKOQUTS:

ORLEANS-Still The One (Asylum)

DR. HOOK-A Little Bit More (Capitel)
ENGLAND DAN/JOHN COLEY-I'd Really Love
To See You Tonight (Big Tree)

WFIL—Philadelphia
® GEORGE BENSON-This Masquerade
(W.B)
@ ORLEANS-—Still The One (Asytum)
Dx ?SEEI(Z;EES—YOU Should Be Dancing (RSO)

* WAR—Summer (U.A)HB-24
WIBG - Philadelphia
@ ENGLAND DAN/JOHN COLEY—|'d Really
Love To See You Tonight (Big Tree)

De CANDISTATON-Young Hearts Run Free
(WB)

* NONE
*
WIFI-FM - Philadelphia

® DR. HOOK-A Little Bit More (Capitol)
© ORLEANS-Still The One (Asylum)

D K.C.&THESUNSHINE BAND—Shake Your
Booty (TK) 23-16

* GEORGE BENSON — This Masquerade
(W.B.)20-14

WPGC—Washingten
® GEORGE BENSON-This Masquerade
(W.B)

o HELENREDDY-1Can't Hear You No More
(Capitol)

* WALTER MURPHY/BIGAPPLE BAND-A
Fitth Of Beethoven (Private Stock) 22-15

D% BEEGEES-You Shoutd Be Dancing (RSO)
16-11

WOL —Washington
o DIANAROSS—One Love In My Lifetime
(Motown)

o BROTHER TO BROTHER—Chance With You
(Turbo)

* WILD CHERRY—Play That Funky Music
(Sweet City) -2

les Radio Action

Based on station playlists through Thursday (7/29/76)

WGH—Washington

o BOZSCAGGS-Lowdown (Columbia)

o HENRY GROSS—Springtime Mama
(Lilesong)

+ FLEETWOOD MAC—Say You Love Me
(Reprise) 29-20

+ ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 26-19

WCAQ—Baltimore

o DR.HOOK-ALittle Bit More (Capitol)
o CLIFF RICHARD - Devil Woman (Rocket)

D# BEEGEES-You Shoutd Bé Dancing (RSO)
16-7

+ SEALS & CROFTS—Get Closer (W.B.) 23-17
WYRE-Baltimore

o JEFFERSON STARSHIP—With Your Love
{Grunt)

® ORLEANS-Still The One (Asylum)
* HEART—Magic Man (Mushroom) 30-18
* WINGS—Let 'Em In{(Capitol) 13-7
WLEE—Richmond, Va.
De K.C.&THESUNSHINE BAND—Shake Your
Booty (TK)

De TAVARES—Heaven Must Be Missing An
Angel (Capitol)
* ELTON JOHN/KIKI DEE-Don't Ge Breaking
My Heart (Rocket) 22-12

* WILD CHERRY —Piay That Funky Muisc
(Sweet City) 29-22

Southeast Region

® TOP ADD ONS:

DR. HOOK—A Littte Bit More (Capitol)
HALL & OATES—She's Gone (Atlantic)
HELEN REDDY-| Can't Hear You No More
{Capitol)

* PRIME MOVERS:

ELTON JOHN/KIKE DEE—Don't Go Breaking My
Heart (Rocket)

DR. HOOK-A Little Bit More (Capitol)

WILD CHERRY —Piay That Funky Music {Sweet
Oty

BREAKOUTS:

HALL & OATES-She's Gone (Atlantic)
HELEN REDDY-| Can't Hear You No More
(Capitol)

DR. HOOK-A Little Bit More (Capitof}

WQXI-Atianta

o CHICAGO-Another Rainy Day In New York
(Columbia}

® ENGLAND DAN/OHN COLEY—t'd Really
Love To See You Tonight (Big Tree)

% ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 14-3

D K.C.& THE SUNSHINE BAND~Shake Your
Booty (TK) 21-12

193 (WZGC-FM)—Atlanta
o DR.HOOK-ALittle Bit More (Capitot)

De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. int'l.)

D* K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 20-11

* BEATLES-Got To Get You Into My Life
(Capitol) 21-18

WBBQ-Atlanta
® JAMES TAYLOR-Shower The People (W.B.)

De LOURAWLS—You'li Never Find Another
Love Like Mine (Phila. int'1.)

* WILD CHERRY—Play That Funky Music
(Sweet City) 14-5

* LEON & MARY RUSSELL - Rainbow fn Your
Eyes(Paradise) 20-11

WFOM—Atlanta
o HELEN REDDY—ICan't Hear You No More
(Capitol)
® RICKDEES-Disco Duck (RSO)
* IlJ;? HOOK—A Little Bit More (Capitol) 23

* FLEETWOOD MAC—Say You Love Me
(Reprise)27-20

WSGA- Savannah, Ga.
o HALL& OATES—She's Gone (Atlantic)
o ORLEANS-Still The One (Asylum)

* WILD CHERRY~ Play That Funky Music
(Sweet City) 21-13

D+ TAVARES—Heaven Must Be Missing An
Angel(Capitol) 25-20

WQAM — Miami
De TAVARES—Heaven Must Be Missing An
Angel (Captiol)
® WILD CHERRY— Play That Funky Music
(Sweet City)
D% K.C.& THESUNSHINE BAND—Shake Your
Booty {TK) 18-5

 EARTH, WIND & FIRE—Getaway (Columbia) D% CANDISTATON-Young Hearts Run Free
73 (WB)199

www.americanradiohistorv.com

Y-100 (WHYI-FM)—Miami
o SEALS& CROFTS—Get Closer (W.B.)
o KEITH CARRADINE—I'm Easy (ABC)

# WILD CHERRY—Play That Funky Music
(Sweet City) 17-10

D% CANDISTATON~Young Hearts Run Free
(WB) 1813

BJ 105 (WBJW-FM)—Orlando

® WALTER MURPHY/BIG APPLE BAND-A
Fitth Of Beethoven (Private Stock)

o DR.HOOK-ALittle Bit More (Capitol)

D% K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 13-7

D% BEEGEES—You Should Be Dancing (RSO)
4-1

Q-105 (WRBQ-FM)—Tampa/St. Petersburg

o HALL & OATES-She’s Gone (Atlantic)

o HELEN REDDY—|Can't Hear You No More
(Capitol)

* BOBBIE GENTRY~Ode To Bitly Joe
(Capitol) 19-12

* DR.HOOK-ALittle Bit More (Capitol) 23-
17

WQPD-Lakeland, Fla.

o HELEN REDDY-|Can't Hear You No More
(Capitot)

o DLIVIANEWTON-JOHN—Don't Stop
Believing (MCA)

* CLIFF RICHARD - Oevil Woman (Rocket)
* EARTH, WIND & FIRE—Getaway (Columbia)
26-14

WMF)—Daytona Beach

o SILVER—Wham Bam Shang-A-Lang (Arista)

o HELEN REDDY—1Can't Hear You No More
(Capitol)

Dw BEE GEES—You Should Be Dancing (RSO)
18-12

* ELTON JOHN/KIKIDEE—Don't GoBreaking
My Heart (Rocket) 19-13

WAPE-lacksonville
® SILVER—Wham Bam Shang-A-Lang (Arista)
® ORLEANS-—Still The One (Asylum)

* GEORGE BENSON-This Masquerade
(W.B.)26-14

* CLIFF RICHARD—Devil Woman (Rocket)
28-22

WAYS—Charlotte
e DR.HOOK-A Little Bit More (Capitol)
L ]

D% TAVARES—Heaven Must Be Missing An
Angel (Capitol) 2316

* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart {(Rocket) 7-2

WGIV—Charlotte

® JOHN VALENTI-Anything You Want (Ariola
Amenca)

& STREET PEOPLE—Wanna Spend My Whole
LifeWith You (Spring)

* SILVER CONVENTION—No, No, Joe
(Midfand Int'l.) 34-14

* BILLY OCEAN—Love On Delivery (Ariola
America) HB-19

WKIX—Raleigh, N.C.
e HALL & OATES—She's Gone (Attantic)
o SILVER—Wham Bam Shang-A-Lang (Arista)

* WILD CHERRY - Ptay That Funky Music
(Sweet City) 24-5

* ELTONJOHN/KIKIDEE—Don't GoBreaking
My Heart (Rocket) 17-3

WTOB-Winston/Salem

© GROUP WITH NO NAME—Baby Love
(Casablanca)

® HALL & OATES—She's Gone (Atlantic)

% WILD CHERRY—Play That Funky Music
(Sweet City) 19-11

% DR.HOOK-AlLittle Bit More (Capitol) 11-8

Playlist Top AddOns @
Playlist Prime Movers *

WTMA—Charleston, S.C.

De K.C.& THE SUNSHINE BAND —Shake Your
Booty (TK)

De BEEGEES—You Should Be Dancing (RSQ)

 ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 14-1

* WINGS—Let 'Em In (Capitol) 19-7
WORD - Spartanburg, S.C.

o JEFFERSON STARSHIP—With Your Love
(Grunt)

® ATLANTARHYTHM SECTION—Free Spirit
(Polydor)

* OHIO PLAYERS—Who'd She Coo (Mercury)
HB-13

« ELTONJOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 19-8

WLAC— Nashville

o CLIFFRICHARD-Devil Woman (Rocket)
o WAR-Summer (U.A)

* PETERFRAMPTON—Baby, | Love Your Way
(A&M)22:6

 DR.HOOK-ALittie Bit More (Capitol) 24-9
WMAK —Nashville

o CLIFFRICHARD-Devil Woman (Rocket)

® FLEETWOOD MAC—Say You Love Me
(Reprise)

D K.C.&THE SUNSHINE BAND—Shake Your
Booty (TK) 24-19

* DR.HOOK-ALittle Bit More (Capitol) 26-
21

WHBQ-Memphis

De K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)

o DR.HOOK-A Little Bit More (Capitol)
Dw BEE GEES—You Should Be Dancing (RSO)
26-14
% WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 28-20
WGOW--Chattanooga

o JEFFERSON STARSHIP—With Your Love
{Grunt)

De LOURAWLS—You'll Never Find Another
Love Like Mine {Phila. Int'}.)

% WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 24-12

* DR.HOOK-A Little Bit More (Capitol) 16-7
WERC—Birmingham

© BROTHERS JOHNSON-1'll Be Good To You
(A&M)

o HELENREDDY-1Can't Hear You NoMore
(Capitol)

* DR.HOOK-A Littie Bit More (Capitol) 27-
19
* WILD CHERRY —Play That Funky Music
(Sweet City) 24-18
WSGN - Birmingham
® HALL & OATES—She's Gone (Atiantic)

® SILVER—Wham Bang Shang-A-Lang
{Arista)

* WAR—Summer (U.A.)25-13
* DR.HOOK-A Little Bit More (Capitol) 1 1-4

WHHY —Montgomery

& WILD CHERRY —Play That Funky Music
(Sweet City)

& GRAND FUNKRAILROAD-Can You Dolt
(MCA)

* PETER FRAMPTON—Baby, I'Love Your Way
(A&M) 24-14

* CLIFF RICHARD - Dévit Woman (Rockel)
147

KAAY -Little Rock

o WALTERMURPHY/BIG APPLEBAND-A
Fitth Of Be¢thoven (Private Stock)

e BOBSEGER-Travelin’ Man{(Capito})

* STEVEMILLER BAND—Take The Moriey And
Run (Capitol) 14-6

* CAPTAIN & TENNILLE-Shop Around (A&M)
22-16

Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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“Don’t call us a Supergroup!”
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WEXLER, FINNIGAN & OSTIN

Jerry and Mo you know. The real star is the one in the middle. Mike Finnigan has sung
and written and played with the best—with Hendrix, with Paul Simon, with Dave Mason, as
half of the acclaimed Finnigan & Wood, as a key member of the Jerry Hahn Brotherhood,
on record and on tour with Maria Muldaur.

Mike Finnigan’s first album is MIKE FINNIGAN. [t features Mike performing the songs
of John Sebastian, Allen Toussaint, Billy Joel and others. It was produced by Jerry
Wexler for Warner Bros. Records, where he was signed by President Mo Ostin.
This is the album which Mike sang, Jerry produced and Mo signed.

BS 2944
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AUGUST 7, 1976, BILLBOARD

Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlists through Thursday (7/29/76)

Top Add Ons-National

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.
TOP REQUESTS/AIRPLAY—
The four products regisfering
the greatest listener requests
and airplay; as determined by
station personnel. \
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac
tivity at regional and national
levels. |

Western Re_gk;n

® TOP ADD ONS:

YAMASHTA, WINWOOD, SHRIEVE—Go (1sland)
COUNTRY JOE McDONALD~Love Is fire (Fan
tasy)

MARK ALMOND—To The Heart (ABC)
DWIGHT TWILLEY BAND—Sincerely (Sheiter

*TOP REQUEST/AIRPLAY:
JEFFERSON STARSHIP—Spitfire (Grunt)

ROD STEWART—A Night On The Town (Warner
Brothers)

CROSBY/NASH-Whistting  Down The Wire
(ABC)
CHICAGOX—(Columbia)

BREAKOUTS:

YAMASHTA, WINWOOD, SHRIEVE- Go ((sland)
MARK ALMOND-To The Heart (ABC)
DWIGHT TWILLEY BAND-Sincerely (Shelter)
HUMMINGBIRD—We Can't Go On Meeting Like
This (A&M)

KLOS-FM—Los Angeles

o YAMASHTA, WINWOOD, SHRIEVE-Go
(Island)

* FLEETWOOD MAC—(Reprise)
* PETER FRAMPTON—Frampton ComesAlive
(A&M)
* WINGS—At The Speed 0f Sound (Capitol)
* BOZSCAGGS-Silk Degrees(Columbia)
KOME-FM—San Jose
® LITTLE RIVER BAND—(Harvest)

® COUNTRY JOEMCcDONALD—LoveIsFire
(Fantasy)

o CHARLES BLEAK—Let Mein (Pip)

® HUMMINGBIRD—We Can't Go On Meeting
Like This (A&M)

® KRISKRISTOFFERSON—Surreal Thing
(Monument)

o RAYTHOMAS—Hopes, Wishes & Dreams
(Threshold)

% RODSTEWART—ANight Gn The Town
(Warner Bros.)

* JEFFERSON STARSHIP—Spitfire (Grunt)

* CROSBY/NASH—Whistling Down The Wire
(ABC)

* JEFFBECK—Wired (Epic)
KDKB-FM—Phoenix

o TOMMY WEST—Hometown Frolics
(Lifesong)

® DWIGHT TWILLEY BAND—Sincerely
(Shelter)

o COUNTRYJOEMCcDONALD-Love s Fire
(Fantasy)

o DAVID SANBORN—Sanborn (Warner Bros.}

® JESSRODEN BAND —Keep Your Hat On
(island)

o FREEBEER—Highway Robbery (RCA)

* YAMASHTA, WINWOOD, SHRIEVE—Go
(Isiand)

* WAYLON JENNINGS—Are You Ready For The
Country (RCA)

* RODSTEWART—ANight OnThe Town
(Warner Bros.)

% CHICAGO X—(Columbia)
KPRI-FM—San Diego
BACK STREET CRAWLER— 2nd Street (Atco)
MARK ALMOND —To The Heart (ABC)
EARTHQUAKE—8.5 (Beserkley)
POINT BLANK—(Arista)

JEFFERSON STARSHIP —Spitfire (Grunt)
STEVE MILLER—FIy Like An Eagle (Capitol)
CHICAGO X—{Columbia)

* AVERAGE WHITE BAND—Soul Searching
(Atlantic)

* % % ®© & 0o 0 o

YAMASHTA, WINWOOD, SHRIEVE-Go (Island)
COUNTRY JOE McDONALD-Love Is Fire (Fantasy)
RICHIE FURAY BAND—I've Got A Reason (Asylum)
JESS RODEN BAND—Keep Your Hat On (lIsland)

KZE
.
.

*
*

*

*

L-FM—Eugene
MARK ALMOND—To The Heart (ABC)
KRIS KRISTOFFERSON—Surreal Thing
{Monument)
POINT BLANK —(Arista)
HUMMINGBIRD—We Can't Go On Meeting
Like This (A&M)
YAMASHTA, WINWOOD, SHRIEVE-Go
(island)
DWIGHT TWILLEY BAND - Sincerely
(Shelter)
TRIUMVIRAT-01d Loves Die Hard (Capitol)
JON ANDERSON —Olias Of Sunhillow
(Atlantic)
CROSBY/NASH—Whistling Down The Wire

JEFFERSON STARSHIP —Spitfire (Grunt)

KBP)-FM —Denver

* % %

*

MARK ALMOND-To The Heart (ABC)
COUNTRY JOE McDONALD—Love Is Fire
(Fantasy)

YAMASHTA, WINWOOD, SHRIEVE—Go
(Island)

BACK STREET CRAWLER— 2nd Street (Atco)
ISLEY BROTHERS—Harvest For The World
(T-Neck)

CHRISTINE McVIE—The Legandary
Christine Perfect Album (Sire)
STEVEMILLER - Fly Like An Eagle (Capitol)
JEFFERSON STARSHIP —Spitfire (Grunt)
JAMESTAYLOR—InThe Pocket (Warner
Bros.)

ROD STEWART—A Night On The Town
(Warner Bros.)

Southwest Region

® TOP ADD ONS:

GINO VANNELLI-The Gist Of The Gemini
(A&M)

AL JARREAU-Glow (Warner/Reprise)
JOHNNY GUITAR WATSON—Ain't That A Bitch
(DIM)

RICHIE FURAY BAND—I've Got A Reason (Asy
lum)

* TOP REQUEST/AIRPLAY:

JON ANDERSON-0lias Of Sunhillow {Attantic)
RICHIE FURAY BAND—|'ve Got A Reason (Asy
fum)

SPIRIT—Farther Along (Mercury)

JUDAS PRIEST—Sad Wings Of Destiny (Janus)

BREAKOUTS:
GINO VANNELLI-The Gist Of The Gemini
(A&M)
AL JARREAU-Glow (Warner/Reprise)
JOHNNY GUITAR WATSON—Ain't That A Bitch
(0IM)
RICHIE FURAY BAND—-I've Got A Reason (Asy-
lum)

KSHE-FM-St. Louis

L
.
L ]
L]
*
*

*

*

BUDGIE-If | Were The Brittania I'd Wave
The Rules (A&M)

DWIGHT TWILLEY BAND - Sincerely
(Shelter)

JUDAS PRIEST—Sad Wings Of Destiny
(Janus)
SPIRIT—Farther Along (Mercury)
RICHIE FURAY BAND—'ve Got A Reason
(Asylum)

GRINDERSWITCH—Pullin’ Together
(Capricorn)

KLOL-FM—Houston

»* * o 00

* %

AL JARREAU - Glow (Warner/Reprise)
BACK STREET CRAWLER—2nd Street (Atco)
YAMASHTA, WINWOOD, SHRIEVE-Go
(Island)

VIVA! ROXY MUSIC— (Atco)

WILD TCHOUPITOULAS —(Istand)
TRIUMVIRAT—01d Loves Die Hard (Capitol)
JETHRO TULL—Too Old ToRock'n'Roll; Too
Young To Die (Chrysalis)
CROSBY/NASH—Whistling Down The Wire
(ABC)

STEVE MILLER—Fly Like An Eagle (Capitol)
JON ANDERSON —0lias Of Sunhillow
(Atlantic)

KY102-FM—Kansas City

LJ
*

GINO VANNELLI-The Gist Of The Gemini
(A&M)

RICHIE FURAY BAND— i've Got AReason
(Asylum)

POCO—Rose Of Cimarron (ABC
AVERAGE WHITE BAND—Soul Searching
(Atlantic)

MARSHALL TUCKER BAND —Long Hard
Ride (Capricorn)

ROD STEWART A Night On The Town
(Warner Bros.)

% BLUEOYSTER CULT—Agents Of Fortune

(Columbia)

* JONANDERSON—Olias Of Sunhiliow

(Atlantic)

* FIREFALL-(Atlantic}

Top Requests/Airplay-National

JEFFERSON STARSHIP-Spitfire (Grunt)
JEFF BECK-Wired (Epic)
ROD STEWART—A Night On The Town (Warner Brothers)
DWIGHT TWILLEY BAND-Sincerely (Shelter)

T e
WEBN-FM—Cincinnati

WRNO-FM—New Orleans

® BEACHBOYS—15Big Ones (Brother/
Reprise)

o AL JARREAU-Glow (Warner/Reprise)
o L.T.D.—Love ToThe World (A&M)

GINO VANNELLI-The Gist Of The Gemini
(A&M)

© HEART-Dreamboat Annie (Mushroom
Records)

JOHNNY GUITAR WATSON—Ain't That A
Bitch (DIM)

* JOHNNY GUITAR WATSON—Ain't That A
Bitch (DIM)

* GINO VANNELLI-The Gist Of The Gemini
(A&M)

*

Midwest Region

® TOP ADD ONS:

YAMASHTA, WINWOOD, SHRIEVE-Go (Istand)
VIVA! ROXY MUSIC—(Alco)

DUKE & THE DRIVERS—Rollin On (ABC)
TRIUMVIRAT—-0Id Loves Die Hard (Capitol

X TOP REQUEST/AIRPLAY:

STEVE MILLER—Fly Like An Eagle (Capitol)
JEFFERSON STARSHIP-Spitfire (Grunt)

VIVA! ROXY MUSIC—(Alco)

JAY FERGUSON-AIl Alone In The End Zone
{(Asylum)

BREAKOUTS:

VIVA! ROXY MUSIC—(Atco)

YAMASHTA, WINWOOD, SHRIEVE—Go (Island)
HUB-Cheata (Capitol)

BUDGIE—If | Were Brittania t'd Wave The
Rules (A&M)

Fo e
WWWW-FM—Detroit
o VIVAIROXY MUSIC—(Atco)
o DUKE & THE DRIVERS—Rollin' On (ABC)
o HUB-Cheata (Capitol)
o MODERN LOVERS—(Home Of The Hits)

e TRIUMVIRAT—01d Loves Die Hard (Capitol)

© YAMASHTA, WINWOOD, SHRIEVE—Go
(Island)

* BLUEOYSTER CULT—Agents Of Fortune
(Columbia)

* JAYFERGUSON—All Alone In The End Zone
(Asylum)

* STEVE MILLER—Fly Like An Eagle (Capitol)
* VIVAIROXY MUSIC—(Atco)
WMMS-FM—Cleveland

o BUDGIE—If | Were The Brittania I'd Wave
The Rules (A&M)

STONEGROUND—Stoneground Flat Qut
(Flat Qut)

I DON'T CARE—Ask Anyone (GRT)

* STEVE MILLER—Fly Like An Eagle (Capitol)
* JEFFERSON STARSHIP—Spitfire (Grunt)
*

JAMES TAYLOR—In The Pocket (Warner
Bros.)

* VIVAIROXY MUSIC - (Atco)
WXRT-FM—Chicago

© YAMASHTA, WINWOOD, SHRIEVE—Go
(Istand)

JESS RODEN BAND —Keep Your Hat On
(Island)

e P.F.M.-Chocolate Kings (Asylum)

JIMMY DAWKINS BAND—Blisterstring
(Delmark)

CORKY SIEGEL— (Dharma)

% HEART-Dreamboat Annie (Mushroom
Records)

JEFFERSON STARSHIP—Spitfire (Grunt)
STEVE MILLER—Fly Like An Eagie (Capito!)

* o

Country (RCA)

WAYLON JENNINGS—Are You Ready For The

o THE MOVIES—(Arista)
o VIVA'ROXY MUSIC—(Atco)

® YAMASHTA, WINWOOD, SHRIEVE-Go
(Istand)

© BONNIE BRAMLETT—Lady's Choice
{Capricorn)

*

[ ]

% GEORGEBENSON —Breezin' (Warner Bros.)
* JEFFERSON STARSHIP-Spitfire (Grunt)
* JEFFBECK—Wired (Epic)

* WINGS—At The Speed Of Sound (Capitol)

WYDD-FM—Pittsburgh

© JAMES COTTON BAND—100% Cotton
{(Buddah)

o DAVID SANBORN—Sanborn (Warner Bros.)

® GINOVANNELLI-The Gist Of The Gemini
(A&M)

o BACK STREET CRAWLER-2nd Street (Atco)

o CLIFFRICHARD—-I'm NearlyFamous
(Rocket)

o YAMASHTA, WINWOOD, SHRIEVE-Go
(Istand)

* STEVEMILLER—Fly Like An Eagle (Capitol)
* S.S.FOOLS—(Columbia)

* JEFFERSON STARSHIP—Spitfire (Grunt)
* STEPHEN STILLS—HIegal Stills (Columbia)

Southeast Region

® TOP ADD ONS:

RICK SPRINGFIELD-Wal For Night (Chelsea)
YAMASHTA, WINWOOD, SHRIEVE - Go {Island)
RICHIE FURAY BAND—!'ve Got A Reason (Asy
fum)

STARZ-(Capitot)

*TOP REQUEST/AIRPLAY:

JEFF BECK-Wire (Epic)

JEFFERSON STARSHIP—Spitfire (Grunt)

ROD STEWART—A Night On The Town (Warner
Brothers})

GEORGE BENSON—Breezin’ (Warner Brothers)

BREAKOUTS:

RICK SPRINGFIELD -Wait For Night (Chelsea)
YAMASHTA, WINWOOD, SHRIEVE—Go (island)
RICHIE FURAY BAND—|'ve Got A Reason (Asy
lum)
JESS RODEN BAND-Keep Your Hat On (Is
land)

WSHE-FM—Ft. Lauderdale

e ALICECOOPER~Alice Cooper Goes To Hell
(Warner Bros.)

STARZ-(Capitol)

RICHIE FURAY BAND—I've Got A Reason
(Asylum}

* JEFFERSON STARSHIP—Spitfire (Grunt)
* GEORGEBENSON-—Breezin' (Warner Bros )
* JEFFBECK—Wired (Epic)

* RICK SPRINGFIELD—Wait For Night
(Chelsea}

WHFS-FM—Washington

o YAMASHTA, WINWOOD, SHRIEVE-Go
(Island)

o GARYBURTON QUINTET=Dreams So Real
(ECM)

JOAN ARMATRADING —(A&M)

JESSRODEN BAND —Keep Your Hat On
(Island)

JUDAS PRIEST—Sad Wings Of Destiny
(Janus)

o ERICDOLPHY-Jitterbug Waltz (Douglas)

* ROD STEWART—A Night On The Town
(Warner Bros.)

% ASLEEP AT THE WHEEL—Wheelin' & Dealin
(Capitol)

* RICHIE FURAY BAND—'ve Got AReason
(Asylum)

* ELVIN JONES—Mainforce (Vanguard)

www.americanradiohistorv.com

National Breakouts

YAMASHTA, WINWOOD, SHRIEVE-Go (lsland)

GINO VANNELLI-The Gist Of The Gemini (A&M)
RICK SPRINGFIELD—Wait For Night (Chelsea)
JESS RODEN BAND—Keep Your Hat On (Isiand)

WRAS-FM—Atlanta

® RICK SPRINGFIELD—Wait For Night
{Chelsea)

e CURVED AIR—Airborn (BTM Import)
® MARKALMOND—To The Heart (ABC)
® P_F.M.-Chocotate Kings (Asylum)
VIVAIROXY MUSIC—(Atco)

® YAMASHTA, WINWOOD, SHRIEVE-Go
(Island)

CHARLIE—Fantasy Girls (Columbia)
JEFF BECK - Wired (Epic)

ATLANTA RHYTHM SECTION —Red Tape
(Polydor)

* HEART-Dreamboat Annie (Mushroom
Records)

WAIV-FM—Jacksonville

* % *

o GINOVANNELLI-The Gist Of The Gemini
(ABM)

JAMES COTTON BAND - Live And On The
Move {(Buddah)

ANDY PRATT—Resolution (Nemperor)

COUNTRY JOE McDONALD—Love IsFire
(Fantasy)

JAMIE DeFRATES—Pegasus In Flight
(Sweet Apalousa Record)

RICK SPRINGFIELD—Wa:t For Night
(Chelsea)

* ROD STEWART—A Night On The Town
(Warner Bros.)

* LITTLE RIVER BAND—(Harvest)
* JEFFERSON STARSHIP—Spitfire (Grunt)
* JEFF BECK—Wired (Epic)

Northeast Region

® TOP ADD ONS:
JESS RODEN BAND-EKeep Your Hat On (Is
{and)
COUNTRY JOE McDONALD-Love Is Fire (Fan
tasy)
WIDOWMAKER—(United Artists)
HUMMINGBIRD-We Can't Go On Meeting Like
This (A&M)

* TOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP-Spitfire (Grunt)
DUKE & THE DRIVERS—Rollin* On (ABC)
DWIGHT TWILLEY BAND—Sincerely (Shelter)
JEFF BECK—Wired (Epic)

BREAKOUTS:
JESS RODEN BAND-Keep Your Hat On (Is
land)

COUNTRY JOE McDONALD - Love Is.Fire (Fan
tasy)

RICK SPRINGFIELD —wat For Night (Chelsea)
GING VANNELLI-The Gist Of The Gemni
(ABM)

WNEW-FM—New York

WIDOWMAKER—(United Artists)

HAPPY TRAUM—Relax Your Mind (Kicking
Mule)

o COUNTRYJOE McDONALD—Love IsFire
(Fantasy)

o QUIRE-(RCA)

o JESSRODEN BAND—Keep Your Hat On
(island)

® JESSICOLTER—Diamond In The Rough
(Capitol)

* JEFFERSON STARSHIP—Spitfire (Grunt)
* THEMOVIES— (Arista)
* REVERBERI-Timer (PA/USA)

* RICK SPRINGFIELD—Wait For Night
(Chelsea)

WLIR-FM—New York

© COUNTRY JOEMcDONALD—LovelsFire
(Fantasy)

WIDOWMAKER—(United Artists)
EARTHQUAKE—8.5 (Beserkley)

JESS RODEN BAND—Keep Your Hat On
(Island)

JOHN MAYALL—A Banquet in Blues (ABC)
CURVED AIR—Airborn (BTM import)
SPIRIT—Farther Along (Mercury)

BEN SIDRAN—Free In America (Arista)
STEELY DAN—Royal Scam (ABC)

STEVE MILLER —Fly Like An Eagle (Capitol)

* % % % e

WGRQ-FM—Buffalo

© POINTBLANK—(Arista)

© GINOVANNELLI—The Gist Of The Gemini
(ABM)

FELIX PAPPALARD! & CREATION - (A&M)

RICK SPRINGFIELD—Wait For Night
{Chelsea)

JOHN MILES—Rebel (London)
DION--Streetheart (Warner Bros.)

PETER FRAMPTON--Frampton Comes Alive
(A&M)

* AEROSMITH—Rocks (Columbia)
* JEFF BECK—Wired (Epic)

* ROD STEWART—A Night On The Town
{Warner Bros.)

WMMR-FM —Philadelphia

»

® JESSRODEN BAND—Keep Your Hat On
(Istand)

* SOUTHSIDE JOHNNY & THEASBURY
JUKES—1Don't Wanna Go Home (Epic)

* JEFFBECK—Wired (Epic)
* FIREFALL—(Atlantic)

* GRATEFUL DEAD-Steal Your Face
(Grateful Dead)

WHCN-FM—Hartford
© GINOVANNELLI-The Gist Of The Gemini
(A&M)

GRAHAM PARKER—Howlin" Wind
{Mercury)

TOM SNOW—(Capitol)

FLAMIN’ GROOVIES— Shake Some Action
(Sire}

YAMASHTA, WINWOOD, SHRIEVE—Go
(Island)

COUNTRY JOE McDONALD - Love is Fire
(Fantasy)

GENTLE GIANT—In A Glass House (WWA
Import)

* BEACH BOYS—15Big Boys (Brother,
Reprise)

* JEFFERSON STARSHIP—Spitfire (Grunt)

* BLUEOYSTER CULT—Agents Of Fortune
(Columbia)

WPLR-FM—New Haven
o JONATHAN RICHMAN & THE MODERN
LOVERS—(Beserkley)
® YANCY—(GRT)

® HUMMINGBIRD—We Can't Go On Meeting
Like This (A&M)

JUDAS PRIEST—Sad Wings Of Destiny
(Janus)

o CHRISTINEMcVIE-The Legendary
Christine Perfect Album (Sire)

TRIUMVIRAT-0Id Loves Die Hard (Capitol)
% STEVE MILLER—FIy Like An Eagle (Capitol)

ROD STEWART—A Night On The Town
(warner Bros.)

* DUKE & THE DRIVERS—Rollin’ On (ABC)

* DWIGHT TWILLEY BAND —Sincerely
(Shelter}

WBRU-FM—Providence

HUBB—Bheata (Capitol)

GARY BURTON QUINTET—Dreams So Real
(ECM)

»

L

*

WILD CHERRY—(Epic)

® JAN GARBAREK & THE BOBO STENSON
QUARTET-(ECM)

ROLLAND PRICE—(Vanguard)

HUMMINGBIRD—We Can't GoOn Meeting
Like This (A&M)

JEFFERSON STARSHIP —Spitfire (Grunt)
STEELY DAN—Roya! Scam (ABC)
DUKE & THE DRIVERS—Rollin On (ABC)

DWIGHT TWILLEY BAND-Sincerely
(Shelter)

* % % %

Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written

permission of the publisher.
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A HIT IS A HIT

MIAMI -“Qur definition of a hit is a record that’s
doing well in our market: one that will be beneficial to
96X (WMJX) once we put it on the air. We don’t care
who is or isn’t playing it,” says Dean Mitchell, WMJX’s

music and research director.

“If it fills our criteria and is selling well in our market.
then we add it. We don’t look at add-ons from an adult
listener or teeny-bopper listener, we look at it from a

By SARA LANE

one.”

Radio-TV Programming

Miami’s WMJX Playlist
Isn’t Like All the Others

mass appeal point of view—a record appealing to every-

By doing “heavy research™ phoning and in-person vis-
its to local record stores. getting reports on singles, al-

bums and requests, Mitchell and his youthful staff are

Vox Jox

4

By CLAUDE HALL

LOS ANGELES—Shotgun Tom
Kelly has left KCBQ in San Diego to
do the morning show at B-100, an
FM rocker in the same market. . ..
Roger Laing has been named pro-
gram director of KPOL-FM. Los
Angeles. Al Hersokovitz, program
director of KPOL-AM, reports that,
contrary to street rumors, no format
change at the FM station is contem-
plated in the near future. Laing. as
most of you don’t know. was respon-
sible for building the KNX-FM. Los
Angeles, sound which is much cop-
ied around the nation. Good man to
have on board.

* ok *x

Rick Dees, morning personality at
WMPS in Memphis. has been
named program director of the sta-
tion. . . . John Kosian, program pro-
ducer at TM Programming, Dallas.
writes: “I thought you might like to
hear the story behind the alternate
version of ‘Get Up And Boogie’ that
KHJ in Los Angeles has been airing
lately. The song features the shout
‘That’s wrong!" in place of the origi-
nal’s ‘That’s right!” throughout and
was produced here in Dallas one
night with fellow TM employee
Ron Harris.

“l started the new version on my
weekend shows on KLIF here in
Dallas and people called up saving:
‘There’s something wrong with your

erecord.’ I told them: ‘That’s right!””

Two weeks ago while vacationing
in Los Angeles, Ron stopped by
KHJ and played “That's Wrong’ for
Charlie Van Dyke. The song was on
the air a couple of hours later and
there it remains, in addition to
KLIF, of course, “whenever I think
i’s time to shake up the listeners a
little.” Kosian was music director

Forum Highlight

® Continued from page 18

started in radio at WOKY, Mil-
waukee, and served with Bartell's
KCBQ in San Diego before joining
KHJ in Los Angeles, seeing service
with RKO radio’s home office be-
fore moving to Big Tree.

Bass was one of the super-jocks of
the ’60s producing top ratings at
Cleveland’s WIXY during that sta-
tion’s golden years before getting his
stripes as program director of
WNCR and later WMMS. George
Burns is a broadcast entrepreneur,
starting in radio as a DJ in the "50s.
As an air personality and executive,
Burns saw service with some of this
country’s largest groups including
Cap Cities. Metromedia and Pacific
and Southern. As president of Burns
Media Consultants, one of the most
successful consulting firms in the
business, Burns is involved in every
phase of broadcasting on three con-
tinents (and at least one island).

This year for the first time there
will be name entertainment at both
the awards luncheon and the awards
dinner. Entertainment director for
both functions will be Billy Bass. ac-
cording to Moorhead.

and disk jockey on WMEX in Bos-
ton back in 1973-75.
* X x

Dale (Dan Tucker) Tucker,
KSPN, Aspen, Colo., writes: "Thisis
my third and final letter to you on
the same subject. Where is Al Gates,
Joel Cash, J.J. Jeffrey, ct. al.? Also
mentioned in that Vox Jox para-
graph was Dan Tucker. I am Dan
Tucker. My real legal name is Dale
A. Tucker. Having been Dan tor
vears and not being on the air any
longer, I have reverted to Dale. But,
Dan Tucker lives. I have been with
KSPN since January of 1973, which
a brief few months at KHAR in An-
chorage (another story entirely).

“Now. being a native (unfortu-
nately) of Cleveland. only 1 among
your tens of readers know Specs
Howard’s real legal name. As in-
ducement for you to call me or in
some way acknowledge this letter, |
will titilate your interest with his real
legal initials—J.L.

"l was there. 1 was there when
Pete Meyers did his Mad Daddy
thing on WJW; I was there when Big
Wilson was the morning king on
KYW: I was there when Ernie An-
derson was on WHK: I was there
when Dick Drury was on KYW:

when Phil McClean worked out of

the Bulkley Building on WERE: Ed
Fisher, Bob Dale, John B. Hughes
and the news on channel 5, WEWS:
Bill Gordon (stay smoochie, you ras-
cal you)on WHK: you wanna do ra-
dio trivia from Cleveland? You got
.

Tucker: You old rebel from a
Drake format. I'm sure glad I never
got those first two letters. Okay.
here’s the big number on Cleveland:

Who out there has an aircheck of

Jack G. Thayer in his Cleveland disk
jockey days? And who has an air-
check on Bill Randle in his first trip
at WERE when he was the most im-
portant disk jockey in the nation
(outside of. perhaps. Alan Freed) at
breaking new records?

* * *

WCOZ in beautiful out-of-town
Boston does. after all, have an air
staff. The station, celebrating its first
anniversary with an adult rock for-
mat this coming Aug. 15. has George
Taylor Morris 6-10 a.m., Lisa Karlin
10 a.m.-2 p.m., Mark Parenteau 2-6
p-m.. music director Ken Shelton 6-
10 p.m.. Lesley 10 p.m.-2 a.in.. Rob-
ert Desiderio 2-6 a.m., with weekend
people Jerry Goodwin and Maggie
Patten. Clark Smidt, program man-
ager. once programmed a pretty suc-
cessful station and was 50% of the
air staff.

* * *

Got several letters about my
Cleveland “goot™ and here’s one
from Ted Alexander, disk jockey and
program assistant at WWWE in
Cleveland: “Being a faithful and de-
voted listener to the old days radio of
what this very radio station was, I
feel compelled to list the lineup
exactly as it was: Martin and How-
ard 6-10 a.m.. Jim Runyon 10 a.m.-2

(Continued on page 26)

able to determine which records to add on the playlist of
30 current records.
“I suppose you'd call it a large playlist by today’s

standards where many stations are
cutting back. yet out total playlist
comprises between 800 and 900 rec-
ords. This is such a competitive mar-
ket that we try to have an expanded
playlist to appeal to more audience
numbers, our target being the 12-
to 34-year-old,” Mitchell explains.

Since 96X doesn’t wait for records
to hit major trade charts. they've
been able to break many in the area.
K.C. and the Sunshine Band's
“That’s The Way I Like It” and “Get
Down Tonight,” Maxine Night-
ingale’s “Right Back Where We
Started From.” “Heaven Must Be
Missing An Angel,” “*Disco Lady.”
and “Kiss And Say Goodbye™ are all
recent breakouts.

“They laughed at us for adding
“Young Hearts Run Free.” but | no-
ticed last week two of our compeli-
tors added it after we'd been playing
it for six weeks.” says Mitchell.

Mitchell is one of the Miami rari-
lies—a native—a fact he contends is a
definite assct. Born and raised here,
he received an Associate of Arts de-
gree from Miami/Dade Community
College, then went o Florida Inter-
national Univ. majoring in psychol-
ogy and wound up getting a Bach-
elor of Arts degree from the Univ. of
Miami where he double majored in
psychology and communications.

“Radio is a communications busi-
ness trying to attract people, psy-
chology is the study of the mind. so
it's only natural it is helpful in ra-
dio.”

Mitchell i1s aiming for the moon
but is realistic enough to know that
he may “only land on a planet.” His
long-range plans include running a
contemporary radio station and then
eventually owning one.

One of Mitchell’s goals has al-
ready been attained—to work for
96X program director Jerry Clifton.
“He’s brilliant.” Mitchell says.

Mitchell’s radio career began at
WOCN. then a beautiful music sta-
tion. programming an automation
system. Another sunt at another
beautiful music station, WVCG. fol-
lowed. Then he went on to Miami's
top country station, WWOK.

*1 learned an incredible amount
from Mal Harrison. the program di-
rector who previously worked with
KCBQ, 96X sister station in San
Diego. The thing that stuck in my
mind most was that it doesn’t matter
what format you use. so long as
you’re playing the hits you're going
o win or at least you're going to
have a really good radio station.”
Mitchell explains.

He wanted to get into contempo-
rary radio and went with WFUN for
three months until one day when he
was on the air. Clifton phoned him
and asked him to go to work for 96X.

Mitchell has been influenced by
other program directors in addition
to Clifton—Michae!l Spears at
KRFC in San Francisco, Bartell na-
tional music coordinator Rochelle
Staab and George Wilson, president
of Bartell—*one of the all-time great
program directors,” Mitchell en-
thuses.

Public image is important to 96X
staffers and Mitchell explains that
broadcasting is an involvement me-
dium: “We’re selling the station
from a merchandise standpoint. try-
ing to be more visible in the market.”

(Continued on page 26)
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g KSON Sets Up a
CB Request Line

LOS ANGELES — KSON
in San Diego has installed a
CB base and is taking re-
quests—along with traffic in-
formation—from CB opera- }
%z tors 6-9 a.m. and 3-6 p.m. on

channel 13, reports Dan
McKinnon. owner of the
country music station. KSON-
AM-FM now simulcasts 6
a.m.-7p.m. Monday through
§ Friday.
f ¥

Hard Core Folk

® Continued from page 18
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The persons described in the sur-
vey. Gaspar says. are “individuals
who exhibit a high degree of interest
in and involvement with radio and
music. The purpose of the survey is
to develop a profile of the radio lis-
tening and record-buying habits as
well as other descriptive characteris-
tics of these people.”

Radio MusiCo then capitalizes on
this “profile” for in-depth study of
new releases for record labels on a
contract basis. While Gaspar feels
all of that information is confiden-
ttal to his clients. a recent study
shows that a given group could score
in the top 10 ol national charts with
strong promotion or in the top 20
with ordinary promotion.

“Within the psychographic and
lifestyle scction, respondents were
asked how they felt about certain
statements and to indicate the extent
to which they agreed or disagreed
with the statements: 72.3% indicate
that they feel that to some extent
they are lcaders in the groups they
are in, Over 60% like to introduce
new things to their friends. The
group likes listening to music, going
1o concerts. and participating in
sports. They appear to be very social
people.”

The age breakdown is interesting:
12-13-year-olds make up 16.8% of
the group. while 14-15-year-olds
comprise 31.7% and 16-17-year-olds
make up 26.2% of the total surveyed.
At least 10.9% were 18-19 years of
age and 10.6% were 20-25 years of
age. Females make up 57.4% of the

group.

New Owners For
San Jose KEZR

SAN JOSE, Calif.—KEZR has
been purchased by the owners of
KXRX here, according to new pro-
gram director Don Welsh. The sta-
tion will shift from an adult contem-
porary format to an easy rock format
similar to that of KNX-FM in Los
Angeles. The station will be auto-
mated, but use voice tracks from lo-
cal personalities. Changeover is ex-
pected about Aug. 9.

JASON STONE
WISHES TO THANK
Bob Watt at KLYD
Laurie Cobb at KTYD
Tom Neece at KGFM
FOR PLAYING . ..
“There Was A Time”
and

“You Are You
And | Am I”

on VIZ Records
Glen Elien, CA 95442
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THE ONLY
COMPLETE
RECORD
OF BILLBOARD'S
“HOT 100" CHARTS

Joel Whitburn’s Top Pop books and suppie-
ments Include every artist and record to hit
Billboard's “Best Selling Pop Singles and
Hot 100" Charts from "40-'75.
PACKED WITH INFORMATION INCLUDING:
o(ate {month, day, year) record hit
charts.
e Highest numerical position record
reached.
o Total number of weeks on charts.
eLabel and recofd number.
PLUS:
o(Cross reference alphabetically listing
by tltle every record to hit Billboard's
“Hot 100" charts.
o Picture index of Top Artists.
o Trivia Index of interesting and useful
facts.
sChronglogical listing year by year.
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Be an authority on charted music.
Order your set today!
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THE ONLY
COMPLETE
RECORD
OF BILLBOARD'S
“EASY LISTENING”
CHARTS

Joel Whitburn’s “Top Easy Listening” book
and supplements include every artist and
record to hit Billboard's “Easy Listening
Singles” Charts from ‘61-'75.

PACKED WITH INFORMATION INCLUDING:

e[ate (month. day, year} record hit
charts.

e Highest numerical position record
reached.

e Total number of weeks on charts.

el abel and record number.

PLUS:

o(Cross reference alphabetically listing by
title every record to hit Billboard's
“Easy Listening™ charts.

‘Picture index of Top Artists.

e Trivia Index of Interesting and useful
facts.

‘eChronological listing year by year,
of No. 1 records and much more.

Be an authority on charted music.
Order your set today!
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Menomonee Falls, WI 53051

.
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Mail your check or money order to:

Record Research inc., Dept. B8, P.0. Box 200
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{J Top Pop'55-'72 [Hardcover) . $40

[0 Top Pop '55-'72 {Softcover] . . $30

[ TopR&B'49-'71. ... ... .. $25

O TopC&W'49-7Y .. . ... $25

O Top LP's '45-72 ........ $30
SUPPLEMENTS .. .. .. $10.00Each
[J Top Easy Listening ‘75
(] Top R&B '75

[0 Top R&B '72-73
[ Top LP's ‘75
[ Top LP's ‘74
[ Top LP's ‘73

Overseas orders add $3.00 per book,
and $1.00 per suppiement.
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p-m..Jim Stagg 2-6 p.m.. Jerry G. 6-
10 p.m.. Harv Morgan with *‘Contact’
10-midnight. Jay Lawrence mid-
night-6 a.m.

“JI'm now proud to be working as
an air personality at what used 10 be
the old KYW, now WWWE, where
even though there has been a con-
siderable number of changes, both
technical and otherwise (we are now
operating from the old WTAM tower,
non-directional. which is what we
used to be before we were KYW),
still as the 50.000-watt. 1100 kHz
Clevcland leader.

“You may want to mention that [
have just a few hours of tapes of
some of the old personalities men-
tioned above that I can dub off for

A Hit Is a Hit

® Continued from page 25

Because of the fierce competition
in Dade and Broward counties, 96X
embarked on a heavy adverusing
campaign. buying billboard space
and sending out bumper stickers.

“The advertising has helped us
become more visible.” Mitchell says.
“but programming plays an integral
part of a radio station’s success. | be-
lieve people can get more involved
hearing their favorite songs than
phoning in trying to win $100.”

He maintains that contests—those
huge moncey give-aways—have run
their course. and other than gener-
ating cxcitement within the radio
station accomplish lile.

“It may give the DJ a slight edge
over his competition. but I don’t
think they're necessary.,” Mitchell
continues. “Take a similarly com-
petitive market like San Diego. B100
did really well against KCBQ. not
by giving away moncy. but merely
by playing music. emphasizing to
listencrs they were playing every-
one's favorite song. I'm not putting
down KCBQ, but if it can happen
against one of the best stations on
the West Coast, it can happen to
anyone.”

96X emphasizes album titles with
artist background information re-
layed—who’s recording where. when
the newest LP will be released. titles
of the songs. and in the case of su-
perstars Paul McCartney and Elton
John, who get heavy air play at 96X,
letting the radio audience know
where they're performing. concert
dates and types of songs these artists
are doing on the dates.

“I don’t think contests and give-
aways are that important. They only
affect a very small percentage of the
total audience serving as more of an
image than anything else,” Mitchell
explains.

“However. the image may not be a
positive one: it may be a detrimental
teeny bop image which comes
across. | think it's just as important
to excite people by letting them
know which records will be played
during different half-hour periods
or. for instance. promoting that at 10
p.m. we won't be running any com-

mercials. This 1s what audiences
want to hear.”
Mitchell i1s a dedicated Paul

McCartney fan although his music
tastes run the gamut “everything but
jazz.” he says. “What I rcally like is
what 1 categorize as ‘sweet rock’
songs like ‘Afternoon Delight” and
‘My Baby Loves Lovin’.”

Beatlemania has struck at least
one DJ in Miami and listencrs at
96X can’t complain they don’t hear
enough tunes by the English group
not with Dean Mitchell calling the
shots.

anyone who will send me some tape,
care of the station. They're not
exactly hi fi. but still not bad for old
off-air tape. 1 also have dug up some
of the old KYW jingles from the ar-
chives of WWWE (please call 1t
3WE) that I can run off for anyonc
interested.

*I wonder where Don Williams off
WELW in 1965 is now?”

*  x X

Dick Summer has a new book of
poems out—"Lovin’ Touch V.” And
this one comes complete with a cas-
sette. “We've just published and the
results are incredible. T think itll
outsell my other books. Concurrent
with the publication. E.A.C. Mar-
keting is offering a syndicated ‘Lov-
in” Touch’ radio program. an hour
a week for starters. 1o major market
stations. There’s a unique marketing
arrangement involved. so the station
taking the show will, without putting
up any cash in front. come out with a
profit from several sources.™ Sum-
mer does the 10 p.m.-2 a.m. show on
WNBC in New York. Remember
when Bill *Rosko” Mercer used to
read poetry on WNFW-FM in New
York? And wasn’t it Bob Poole out
of some station in New Orleans that
used to read poetry occasionally sev-
eral years ago?

* k%

Bill Thompson writes: “Hello,
from Hawaii. Have returned home
after three years of being on the road
and getting it to happen as manager
of Cecilio & Kapono. No more man-
agement for me. Came back here
where I was born and raised in 1972
to get away from the management
scenc and got right back in it, then
out again in January of this year.
Am currently doing the morning
show at KGU as a vacation relief for
their regular man, Tom Adams. The
ironic thing about the whole trip is
that Ron Jacobs and 1 started out to-
gether in radio here. back in 1951 on
KIK! when we were going to high
school. The morning he took to the
air with his new show. I came on.
100. Now there is talk from KGU of
retaining me for afternoon drive or
something. Will be doing five weeks
of morning and afternoon drive and
by that time will know. KGU has a
super format and their program di-
rector, Bernie Armstrong is a rcal
pro. Great to work with. One ol the
best I have ever contacted in the
business, going back to the begin-
ning.

“My basic reason for returning
this ime was setting up Bill Thomp-
son Un-Limited and am doing artist
consulting work, am involved with
about five artists in all areas from
photography to music: also doing
concert production, radio and v
commercials—both production and
voice—and the radio trip was a nice
fill, but it’s also great fun to be back
on the air. First tme, really. since |
left KGBS in Los Angeles in 1968 o
rejoin the Smothers Brothers. The
market is really changing with Ron
Jacobs back, Pat O'Day coming into
KORL, the market has all of a sud-
den become professional and has
advanced from 1963 radio to the
present. It is good. because some
great talent is coming on the air. lan
Roberts is super and there is going 0
be more. [ think Aku is going to have
his first major opposition in 25 years.

“Anyway, just wanted to say hi
and let you know what I am doing.
Will keep you advised as to the full-
time trip at KGU (the KMPC of the
Pacific). Dick Cook is there. Loved
him when he was KSFO in San
Francisco and I am working with
him in the mornings: he docs the
most fantastic news ever. What a
sense of humor. Aloha.”

www.americanradiohistorv.com

Vox Jox

T.G. Shepard (standing) with WRCP
afternoon drive man, Mike Sugar
(sitting), visiting WRCP radio to
promote hit recording of ‘‘Solitary
Man.”

T.G. Shepard and his band visited
WRCP in Philadelphia the other
day and afternoon drive personality
Mike Dugan, front, put him on the
air 1o talk about his hit “Solitary
Man.”

*  x

Ken Lamb has been named oper-
ations manager of KOIT, the Bon-
neville FM station in San Francisco:
he'd been operations director the
past two years for KJOI in Los An-
geles, which featured the beautiful
music programming of Stereo Radio
Productions. Before that, Lamb was
chief announcer for Bonneville's
WRFM in New York. . .. Docs any-
body want a five-hour documentary
called “Beach Music: Sound Ot The
South?” Talk to WKIX program di-
rector Pat Patterson, Raleigh. N.C.
He'll be glad to send you a demo
tape.

*  x X

Mel Phillips, once program direc-
tor of WXLO in New York. is now
program director of WNBC. New
York: Bill Rock, temporary program
director, drops back to production,
ete. . .. Bruce Johnson, president of
the Sterling Recreation Organiza-
tion's radio division, leaves any day
now to become head of Starr. Starr
will move headquarters to Los An-
geles. Johnson, an attorney as well as
a radio man. will have to dive in and
solve financial problems and organi-
zational problems—something he’s
extremely efficient at. Rumor strong
on streets that Bo Donovan, former
national program director ol SRO,
may leave Peters Production in San
Diego to return to his old job. And 1
believe you can expect SRO to drop
out of their planned building motif
Johnson had initiated.

* X %

Hal Davis, general manager of
Doubleday Broadcasting’s KITE in
San Antonio, has resigned. He is
being replaced by Jack Auldrich,
whosold out his interest in KCLE in
Cleburne. Tex., to join Doubleday.
... Antal “Tony” Czicsatka, who in-
vented the General Electric stereo
broadcasting system (Carl Eilers of
Zenith also invented a stereo system;
they shared rights), died July 9 at his
home in Utica. N.Y. He had retired
this past January. Only had the
pleasure of meeting hint once when
he attended the atter midnight CD-4
discrete quad tests at KIOI in San
Francisco.

* x

Bob Watson, 816-637-6062 aficr
5:30 p.m., says ““I realize that I'm not
ready for major market. but I do feel
I am ready tor a threc or four-station
market. Would like MOR, but am
currently doing country and would

do that. too. I am a college graduate
(my degrees and subsequent gradu-
ate work are not in radio. however)
and have 2'2 years experience. Ev-
erything I have learned to this point
I have picked up on my own by lis-
tening to the major market jocks (am
influenced by KMBZ’s Mike Mur-
phy. I admitit). I would like to work
for a program director who really
knows his stuff and can teach me
what I'll need to know for the climb
to major market MOR. I've taught
myself all 1 can.” Watson is now
working at KEXS in Excelsior
Springs. Mo.. which is outside Kan-
sas City.
*  x %

Bo McCloud is now doing the 9
p-m.-1 a.m. show on WGCL in
Cleveland. ... Greg Lawrence, pro-
gram director of KCVL in Colville,
Wash., writes: “As a young program
director, I'm cager to get input. But 1
see a sad picture. that of' a long line
ol boxcars rolling down the track
with no apparent engine. Program
directors dutifully answer the “rea-
son for your station’s success’ ques-
tion with some cloudy statement
about involving themselves in the
community. Other than the big buck
contests and promotions. what
methods are used? And is it on-air or
off-air involvement. And how?

“I'm left feeling these are words
bandied about without nccessarily
fulfilling their meaning. The beg-off
of‘competitive situation” seems to be
the easy answer.”

*  x k

Would a couple of you guys write
Greg Lawrence at KCVL, P.O. Box
111, Colville. Wash. 99114, and help
him out? Send me a carbon or xerox
of the letter; I'll print them because
think a lot of younger program di-
rectors and hope-to-be program di-
rectors would be interested.

BubblingUnderThe

 ToplPs

101-WE'RE ALL ALONE, Frankie Valli, Private
Stock 45098

102-SLOW MOTION, Deils, Mercury 73829
(Phonogram)

103--ROSE OF CIMARRON, Poco, ABC 12204

104-HIGHFLY, John Miles, London 20084

105—1 DON'T WANT TO GO HOME, Southside
Johnny & The Asbury Jukes, Epic 8-50238

9

(Columbia)
HERRY BOMB, Runaways, Mercury
73819 (Phonogram)

107—-BRAND NEW LOVE AFFAIR, ligsaw,
Chelsea 3043

108—-LAZY WAYS/LIFE IS A MINESTRONE, 10
cc, Mercury 73805 (Phonogram)

109—KILL THAT ROACH, Miami, Drive 6251
(TK)

110--DID YOU BOOGIE (With Your Baby), Flash
Cadillac & The Continental Kids, Private
Stock 45079

BubblingUnderThe

_ ToplPs |

201—JAN HAMMER, Oh, Yeah?, Nemperor NE
437 (Atlantic)

LALO SCHIFRIN, Black Widow, CTI 5000
203 JTHE RUNAWAYS, Mercury SRM-1-1090

(Phonogram)

204—CITY BOY, Mercury SRM-1-1089 (Phono-
gram)

205—IMPACT, WMOT/Atco SD 36-135

206—-ABBA, Atlantic SD 18146

207—JOHN MILES, Rebel, London PS 669

208—JIMMY McGRIFF, The Mean Machine,
Groove Merchant GM 3311 (PIP)

209-THAT'S ENTERTAINMENT PART 11/0RIGI-
NAL MOTION PICTURE SOUNDTRACK,
MGM MC-1-5301 (Polydor)

210—KAY GEES, Find A Friend, Gang GR 102
(PIP)
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Top50

Billboard SPECIAL SURVEY For Week Ending 8/7/76
Copyright 1976, Bill-

) board Publications, Inc.

No part of this publication

may be reproduced,

stored in a retrieval sys-
tem, or transmitted, in any

® [ ] form or by any means,
electronic, mechanical,
photocopying, recording,
or otherwise, without the
prior written permission of
the publisher.
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These are best selling middle-of-the-road singles compited from

America, Warner Bros. 8238 (Warner Bros., ASCAP)

©
= radio station air play listed in rank ordes.
E 3 - <
D 2 8
E 3 x g
2 v %
E 5 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 7 5 LET 'EM IN
Wings, Capitol 4293 (MPL Communications/ATV, BMI)
) 6 ANOTHER RAINY DAY IN NEW YORK
Chicago, Columbia 3-10360 (Big Elk/Lamminations, ASCAP)
3 3 9 I'D REALLY LOVE TO SEE YOU TONIGHT
England Dan & john Ford Coley, Big Tree 16069 (Atiantic) (Dawnbreaker, BMI)
4 1 9 YOU'LL NEVER FIND ANOTHER LOVE
Lou Rawls, Philadelphia International 3593 (Columbia/Epic)
(Mighty Three, BMI)
5 2 |12 I'M EASY
Keith.Carradine, ABC 12117 (American Broadcasting/Lion's Gate/Easy, ASCAP)
6 6 8 IF YOU KNOW WHAT | MEAN
Neil Diamond, Columbia 3-10366 (Stonebridge, ASCAP)
711 4 SUMMER
War, United Artists 834 (Far Out, ASCAP)
8 5 7 SHOWER THE PEOPLE
James Taylor, Warner Bros. 8222 (Country Road, BMI)
9 115 <) DON'T GO BREAKING MY HEART
Eiton John & Kiki Dee, Racket 40585 (MCA) (Big Pig/Leeds, ASCAP)
10 8 8 EVERYTIME | SING A LOVE SONG
John Davidson. 20th Century 2293 (Peso, BMY)
11 9 8 GOT TO GET YOU INTO MY LIFE
The Beatles, Capitol 4274 (Maclen, BMI)
12 112 8 KISS AND SAY GOODBYE
Manhattans, Columbia 3-10310 (Nattahnam/Blackwood, BM1)
13 10 |13 MOONLIGHT FEELS RIGHT
Starbuck, Private Stock 45039 (Bsother Bill's, ASCAP}
14 (14 5 PEAS IN A POD
Sammy Johns, Warner/Curb 8224 (Captain Crystal/Chattahoochee/Legibus, BMI)
15 |13 9 | NEED TO BE IN LOVE
Carpenters, A&M 1820 (Almo/Sweet Hatmony/Hammer & Nails/Landers
Roberts, ASCAP}
16 |18 6 A LITTLE BIT MORE
Dr. Hook, Capitol 4280 (Bygosh. ASCAP)
17 |19 4 SEE YOU ON SUNDAY
Glen Campbell, Capitol 4288 (ABC/Dunhill/One Of A Kind, BMI)
18 |16 8 LET HER IN
John Travolta, Midland Internationat 10623 (RCA) (Midsong, ASCAP)
19 |17 7 IF YOU LIKE THE MUSIC (Suicide And Vine)
Stark & McBrien, RCA 10697 (American Broadcasting, ASCAP)
20 |22 5 THIS MASQUERADE
George Benson, Warner Bros. 8209 (Skyhill. BMI)
21 |27 5 LIGHT UP THE WORLD WITH SUNSHINE
Hamilton, Joe Frank & Denmison, Playboy 6077 (American Dream, ASCAP)
22 |26 4 GOTTA BE THE ONE
Maxine Nightingate, United Artists 820 (Unart, BMI)
23 |23 8 THINK SUMMER
Roy Clark, ABC/Dot 17626 (September, ASCAP)
24 (29 3 TEACH THE CHILDREN
Anthony Newley, United Artists 825 (Tarashel, ASCAP)
25 |21 {11 A FIFTH OF BEETHOVEN
Walter Murphy & The Big Apple Band, Private Stock 45073 (RFT. BMY)
26 |20 |11 TODAY'S THE DAY
America, Warner Bros. 8212 (Warner Bros., ASCAP)
27 |28 5 THEME FROM STAR TREK
Deodato, MCA 40578 (Bruin, BMI)
28 |24 |16 AFTERNOON DELIGHT
Starland Vocal Band, Windsong 10588 (RCA) (Cherry Lane, ASCAP)
29 {32 5 SOLITARY MAN
T.G. Shepard. Hitsville 6032 (Motown) (Tallyrand, BMI)
30 |39 3 SAY YOU LOVE ME
Fleetwood Mac, Reprise 1356 (Warner Bros.) (Genton, BMI}
31 (33 4 ADIOS
Santa Fe. Chelsea 3042
32 125 {10 MAMA MIA
Abba, Atlantic 3315 (Countiess, BMI)
33 (41 2 WE'RE ALL ALONE
Frankie Valli, Private Stock 45098 (Boz Scaggs, ASCAP)
34 130 7 C'MON MARIANNE
Donny Osmond, Kolob 14320 (Polydor) (Saturday/Seasons Four, BMI)
35 |35 3 DEVIL WOMAN
Cliff Richard, Rocket 40514 (MCA) (Chappell, ASCAP)
36 | 36 6 SONG FROM M*A*S*H*
New Marketts, Farr 007 (20th Century, ASCAP)
37 |43 2 STARGAZER
Frank Sinatra. Reprise 1364 (Warner Bros.) (Stonebridge, ASCAP)
38 |38 3 RAIN OH RAIN
Foots Gold, Morning Sky 700 (Arista) (Frank Snare/Big Shorty, ASCAP)
39 (31 (10 SILVER STAR
Four Seasons, Warner/Curb 8208 (Seasons/Jobete, ASCAP)
40 | 42 2 YOU SHOULD BE DANCING
Bee Gees, RSO 853 (Poiydor) (Casserole/Unichappell, BM1)
4] |50 2 THE FIRST HELLO, THE LAST GOODBYE
Roger Whittaker, RCA 10732 (Tembo, CAPAC)
42 | 47 2 HAPPY ENDINGS
Melissa Manchester, Arista 0196 (Rumanian Pickle Works/Screen Gems
Columbia. BMI)
43 | 49 2 LOWDOWN
Boz Scaggs. Columbia 3-10367 (Boz Scaggs/Hudmar, ASCAP)
44 | 44 3 YELLOW ROSES
Johnny Mathis, Columbia 3-10350 {American Broadcasting, ASCAP)
45 | 48 2 HEAVEN MUST BE MISSING AN ANGEL (Part 1)
Tavares, Capitol 4270 (Bull Pen/Perren-Vibes, ASCAP)
46 | 46 2 FUNNY HOW TIME SLIPS AWAY
Dorothy Moore, Malaco 1033 (TK) (Tree, BMI)
47 DON'T STOP BELIEVIN'
[ Olivia Newton-John, MCA 40600 (John Farrar, BMI)
43 BRING IT ON HOME TO ME
Mickey Gilley, Playboy 6075 (Kags, BMI)
49 m WHAM BAM SHANG-A-LANG
; Silver, Arista 0189 (Colgems. ASCAP)
50 m AMBER CASCADES
l
==l

6-Month Tally—
RCA Classics In
14% Sales Rise

NEW YORK-—Domestic sales ot
RCA classical recordings for the first
six months of the year are up a re-
ported 74% over the same period in
1975.

Releasc of strong traditional clas-
sics and crossover titles are credited
with contributing to the increase. as
is public acceptance of the firm’s
mid-price Gold Seal label.

Ernie Gilbert, director, Red Seal
marketing, also points to a step-up in
field activities, with the division’s
product merchandising manager
Glenn Smith joining him in estab-
lishing close contact with retailers
and the development of new classi-
cal dealer accounts. Local artist and
product promotions have also becn
given added emphasis, he notes.

Red Seal’s best selling album thus
far this year has been Tomita’s
“Firebird,” said to have crossed over
strongly into the pop tield and to
have moved “in excess of 100.000”
copies to date. “Tashi Plays Mes-
siaen,” cited by Gilbert as one
among a series of albums which are
attracting new, younger buyers to
the classical market.

Schwann Drops
Special Section
For ‘Q’ Product

NEW YORK-The Schwann
Catalog will eliminate its segregated
quad section. beginning with the
September issue, in view of the di-
minishing release rate by manufac-
turers of quad albums.

Records incorporating 4-channel
capability will henceforth be consol-
idated in the main body of the cata-
log, and will be identified by a spe-
cial symbol.

Schwann’s view is that there are
no longer enough new releases to
justify a separate section. Evidence
of manufacturers’ low-key attitude
toward quad is cited by a Schwann
spokesman, who reports that no la-
bels have registered any objections’
to the new policy.

As a matter of fact, he notes that
the new listing format will remove
tormer objections by certain manu-
facturers of compatible matrix disks
who had to choose between listings
in regular or Q" sections. It has
been Schwann policy not to dupli-
cate listings in both departments.

NEW DEVICE
ENHANCES
OLD SOUND

NEW YORK A “black box" that
smoothes out resonance peaks in old
recordings has been pressed into
scrvice by RCA to add new acoustic
bloom to some of its most treasured
catalog items.

The first publicized use of the
digital clectronic process developed
by Dr. Thomas Stocton will be on a
historic Caruso reissue to be released
later this month by the label in its
“legendary performer” series. An
unheralded use of the technique fig-
ured in the recently issued “Gersh-
win Plays Gershwin™ album on Vic-
trola.

Sensitivity of the process enables
offending frequencies 1o be identi-
fied and equalized independently
with unusual accuracy. a spokesman
says. The Caruso album will list at
$7.98.
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HAPPY LISTENING—It's all smiles as the playback rolls on a particularly good

take during the recording of the New York Shakespeare Festival production
of “Threepenny Opera' by Columbia Masterworks. Registering pleasure,
from left, are: conductor Stanley Silverman; cast members Caroline Kava,
Raul Julia and Roy Brocksmith; Masterworks vice president and executive
producer of the album Marvin Saines; and staff producer Larry Morton.

‘ABC CLASSICS’

September Debut Planned
For New Full-Price Line

By IS HOROWITZ

NEW YORK-—-ABC Records will
expand its classical commitment this
fall with the launch of a new full-
price label. ABC Classics, to be com-
prised largely of material secured
under license from foreign produc-
€rs.

The initial retease in September
will feature 10 albums taken from
the German Seon catalog. a label
specializing in early music recorded
on authentic instruments of the pe-
riod. Until now their records have
been available here only on an im-
port basis.

Also to be included in the first
ABC Classics release will be three al-
bums produced by Kathy King,
ABC director of classical a&r, last
year and issued originally on ABC
Command. As with the other ABC
Classics. they will carry a suggested
list of $6.98. but these older records
alone will be discounted as if they
listed for $5.98.

The Command classics currently
sport a $3.49 price tag. In this group
is the firm’s highly regarded early
opera, "La Dafne.” by the 17th cen-
tury Italian composer Marco da
Gagliano.

Under the Seon deal. ABC will
have exclusive rights to the label in
the U.S. and Canada for three years.
Each record released may be re-
tained in the catalog for at least five
years.

Seon was formed in 1971 by Wolf’

Erichson, for 10 years prior to that
time. a producer for the Telefunken
“Das Alte Werke” line.

Some 30 Scon titles will figure
among ABC Classics releases during
the next year, says King. Artists rep-
resented include the keyboard
player Gustave Leonhardt. the
recorder player Frans Bruggen. the
lutenist Eugen Dombois, the Quar-
tetto Esterhazy and the Capella An-
tiqua Munchen.

The latter group will be presented
in a program of 15th and 16th cen-
tury Christmas music in the first re-
lease. an album slated for special
promotion by ABC. according to
King. Also in the first release is a sct
of Havdn quartets, Bach's "Musical
Oftering.” and a collection of organ
music recorded by Leonhardton old
instruments located in Switzerland
and Austria.

To introduce the line, ABC will is-
sue a sampler of selections in the de-

but release which will be offered ata
special price of $1.98. Casscttes may
be added at a later date.

For the time being. ABC will not
do any new recording on its own.
However. negotiations are currently
underway with a number of other
European labels., among them
Aristocrat in France. which may
provide product to swell the ABC
Classics catalog.

The company will continue mar-
keting its Westminster Gold and
Music of the Earth lines, both listing
at $3.49. as well as the Audio Treas-
ury series. Latter, at a list of $6.98, is
devoted exclusively to recordings
featuring Beverly Sills.

Kresge $$ Aid
Detroit Symph.

DETROIT-The Detroit Sym-
phony Orchestra’s drive to raise $1.5
million for the 1976-77 season re-
ceived a substantial lLift jast week
when the Kresge-Foundation
awarded the group a grant of up to
$150,000 for the fifth straight year.

The foundation agreed to match
150 individual contributions of
$1.000 or more. Says Paul S. Mira-
bito, general chairman of the orches-
tra’s “Quest For Excellence” funds
campaign:

“The stimulus of the Kresge grant
will generate increased support from
the community, as did its previous
grants.”

Name Arron To
Cincinnati Post

CINCINNATI—Judith Arron be-
came manager of the Cincinnati
Symphony Orchestra Aug. [. the
first woman to hold the post in the
group’s 81-ycar history.

Only one other woman. Nancy
Sies, general manager of the Kansas
City Philharmonic. holds a leading
management position with a major
American orchestra.

Arron, who once served on the
staff of the Amcrican Symphony
League. has been with the Cincin-
nati orchestra since 1969. She re-
places Steven 1. Monder. who was
promoted to CSO general manager
July 1.
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CBS Convention Report

Highlights Of the CBS Convention In L.A.

Artists adding their talents and sparkle to the convention include
Neil Diamond (above) and on the middle row below from the left—
Barbra Streisand, Joan Baez, Bruce Springsteen and Scuthside
Johnnie Lyen. Below them from the left—Eliot Murphy {center)
with manager Steve Leber and Walter Yetnikoff, president CES
Records Group; Kenny Loggins and Jim Messina with Columbia’s
Don Ellis on their left and Columbia’s London a&r man Can Log-
gins on their right, and Mary Kay Place with Columbia’s Billy
Sherrill.

Executives addressing the CBS convention in Los Angeles include on the top row from the left—Bruce Lundvall, CBS Records

president; Ron Alexenburg, Epic & Associated Labels senior vice president; Dick Asher, CBS Records International president;

bottom row —Larry Harris, vice president, general manager, new CBS label; Jack Craigo, CBS Records vice president, general
manager; and Paul Smith, vice president sales, distribution.

Ly ne———

W

e} ‘ i Y AR %@{; o
Norio Ohga, president CBS/Sony Japan so- Larry Fitzgerald of Caribou Records chats Manager Irv Azoff and Yetnikoff before ane of Rochelle Staab of Bartel'l Broadt.:ast'mg ad-
cializes with Yetnikoff. with Dan Kirshner. the talent presentations. dresses a convention session.
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Members of the Cleveland branch rejoice over being named Crlumbia branch of the year. Colum- George Duncan, Washington, D.C., branch manager accepts the award for his operation being
bia execs onstage with branch members are Don Dempsey, merchandising vice president (left) named Epic branch of the year.
and Paul Smith, vice president, marketing, branch distribution, right.

Members of the Philadelphia branch with their accolade after beiag named top promotion team. Neil Hartley of the L.A. branch with the first annual Milt Goldstein memorial award for his being
Manager lra Medway holds the award and is joined by key CBS execs. named salesman of the year. With him are key CES executives Ron Alexenburg, Jim Tyrell, Stan
Snyder, Walter Yetnikoff and Paul Smith.
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Frank Mooney, L.A. branch manager, with the award for Members of the Houston branch with their award after being named top single branch.
distributor of the year.

Richard Mack, director of national promotion, special markets, holds the plaque won by Russell Timmons (third from the Stan Moteiro, Columbia’s national promotion vice president (left)

right) of the Southwest region as special markets regional promotion marketing manager of the year. Both are flanked by presents Bob Smith, Seattle promotion manager with his “‘Killer Of The
CBS execs. Year Award.”
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ter) with wife Carmella, Columbia’s Bruce Lundvall, manager Irv Azoff and producer Joe
Wissert; Ted Nugent, members of his band and CBS execs; bottom row—Phoebe Snow

CBS Convention Report

Doors.”

&, &

with from left, producer Phil Ramone, manager/husband hil Keans and Bruce
Lundvall, and Charlie Rich and son Allan for dad’s 2 million selling LP ‘‘Behind Closed

A

Taylor, Yetnikoff: Bright Future

® Continued from page 3

and challenges. Our competitors will
not stand still. They’ll try to undo
many things that we have done or
do them even better. We face in this
country and in many countries
abroad bad economic problems, and
it can be very difficult to cope with
them.

“l often have the feeling that we
are all running harder together just
o maintain our position, rather than
to strengthen it. We have to run even
harder yet to overcome the many
problems and competitive aspects
which confront us,” he said. Taylor
registered a vote of confidence that
the division would continue its
growth pattern.

In another major address, Walter
Yetnikoff, president, CBS Records
Group, noted that a record company
“does not run on brick and mortar,
its assets and balance sheets. but is
fired by the imagination and dedica-
tion of its people.” He congratulated
label executives and staffers on hav-
ing the best six months in the com-
pany’s history.

PRC Opens a Calif.

LOS ANGELES—PRC, the Rich-
mond, Ind., record manufacturing
firm, opened the largest new press-
ing facility here in years in suburban
Compton last week. The 70,000-
square-foot plant is capable of pro-
ducing 24.000 LPs on a three-shift
basis and 60,000 singles in the same
time period.

Curt Albright, veteran manufac-
turing executive who moved here
from the home base to manage the
West Coast facility, says PRC plans
to eventually triple the present eight
SMT automatic album presses.

“There is something in the air of
this convention which is more diffi-
cult to articulate. There is a smell
and a feel and a attitude and an ex-
pectation of success beyond all the
statistics. You feel 1t and I feel it and
you know damn well that the whole
industry feels it.” said Yetnikoff.

Yetnikoff spoke of the chart suc-
cess achieved in recent months,
bringing special attention to CBS’
holding of the one through four po-
sitions on the national album charts
for four successive weeks.

Special attention was also focused
on CBS’ strong moves this past year
in talent acquisitions, as well as re-
signing major CBS acts Art Garfun-
kel, Janis lan, Santana. Dave Ma-
son, Aerosmith and the Blue Oyster
Cult. Renegotiation of a deal with
Philadelphia International was also
accomplished recently, he said.

And, the lifting of certain CBS
artists, Boz Scaggs. Ted Nugent,
Johnnie Taylor, among others, to
greater levels of commercial accept-
ance was also praised by Yetnikoff.

Yetnikoff placed special emphasis

Pressing Plant

Six single automatic presses are
currently in operation. The PRC
plant wiil employ 45 hourly em-
ployes and 15 salaried employes.
The plant will compression mold ex-
clusively all-vinyl product.

Besides the presses, the plant has
in-house plating and label imprint-
ing, along with order services, ware-
housing and distributing.

In conjunction with the Coast ex-
pansion, PRC has opened a coast
custom office in Hollywood. staffed
by Rich Ware, vice president, and
Rand Jones, account executive.

on CBS as a singles company. “We
are probably hotter now as a singles
company than atany time in the past
five or six years,” he said.

“Everyone of you know that we
still have a tough road ahead of us
and we still have a long way to go in
the singles area, but we have made
the first big strides,” he offered.

Examples given were singles by
the group Wild Cherry. the Manhat-
tans and Lou Rawls which each sold
between 100,000 and 200.000 units
over the five days prior to conven-
tion time.

“The last thing we can afford is
any degree of smugness or com-
placency. The breaking of singles
continues to be of the highest order
of your priority.”

Yetnikoff praised album sales re-
sults as well.

He also emphasized that staffers
must continue to commit themselves
tobreaking artists to their full poten-
tial.

The scope and operation of CBS'
worldwide activities were also
praised by Yetnikoff.

In yet another speech, Bruce Lund-
vall, president, CBS Records Divi-
sion, stated that, “The strategic game
plan for the future then must be
market share. And our primary goal
is to carve out the largest possible
piece of that pie.

“We must continue to sign estab-
lished artists in every musical area,
to selectively sign unique new talent
and be prepared to stick with them
until they break through and to ac-
tively work to continually raise the
sales levels of all the artists on our
rosters,” he said.

“New methods of merchandising
tape are being explored now and
will be found to further expand
growth of all configurations,” he
added.
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LOS ANGELES—Combine the
potpourri of sights and sounds at
this year's CBS convention—surprise
artist appearances, multi-media
product showcases, gold and plati-
num presentations, participation by
those on a guest list resembling a
mini who's who of the industry-
with record breaking sales results
and forecasts of continued growth
and you come up with one of the
most colorful gatherings in the la-
bel’s history.

Whether at daytime business
mectings. evening banquets or infor-
mal rap sessions around the pool or
hotel lobby, the air was festive, the
message delivered was one of “the
job has been done well, but there’s
still more to do.”

Recognition of the problems fac-
ing the industry was continually
countered with promises to CBS
staffers that they have the market-
ing, a&r and promotional expertise
to overcome such obstacles. Greater
share ol market would demand
greater efforts on their parts.

The pace of the convention itself.
from the opening night’s inter-
national division clambake to the
closing night banquet where Irwin
Segelstein, who recently resigned as
president, CBS Records Group, to
return to television at NBC made a
surprise visit (he received a standing
ovation) reinforced the notion that
the CBS “team” has the energy and
know-how to keep the ball rolling.
Attendance by a broad sampling of
key industry figures, personal man-
agers, lawyers, producers, local re-

A WHO’S WHO GALLERY

. CBS Convention
In Upbeat Finale

By JIM MELANSON

tailers and artists, among others,
said that the push wouldn’t be CBS’
alone.

Making up that guest list were
such people as Fred Heller, Larry
Fitzgerald, Barry Fey, Joe Jackson,
Dee Anthony, Lou Bramy, Mike
Appel, Ina Meibach, Nat Weiss,
Phyllis Teitler, Larry Larsen, Jean
Powell, Joe Raffalo, Bob Cavallo,
Jason Cooper, Marty Erlichman,
Roger Hart, Gordon Mills, Dan
Voss. Peter Bennett, Howard Kauf-
man, Sandy Pearlman, Murray
Krugman, Ken Roberts, John Troy,
Alan Bernard, Todd Schiffman, Irv
Azoff, Vicky Wickham and Jerry
Weintraub (all personal managers).

The producer guest list included
David Rubinson, Peter Asher,
Brooks Arthur, Nick Blackburn,
Richard Perry, Don Davis and Phil
Ramone, among others.

Throughout the week. though,
artists and their music continually
played key roles, whether in product
presentations or on the bills for the
evening banquet shows. And, while
more than 20 acts performed, a host
of talent. both on and off the CBS la-
bel, just showed up to be a part of
the happenings. The list included
Sly Stone, Peter Frampton. Jim
Messina, Bruce Springsteen (who
did make a surprise stage appear-
ance onstage with Southside Johnny
and the Asbury Park Jukes), Elliot
Murphy, Chip Taylor, Rick Nelson,
Dennis Wilson, Roger McGuinn,
Ramsey Lewis. Nona Hendrix. Bar-
bra Streisand (another artist who

(Continued on page 63)
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_New On The Chorts

BLUE OYSTER CULT
“(Don’t Fear) The Reaper”—83

After five albums and nearly five years on Columbia, this five-man group
has finally put a single on the Hot 100. The song that broke through is an am-
bitiously constructed, melodic rock track that features smooth vocals topping a
tempered acid backdrop. A fine example of restrained power. it has more in
common with the Byrds’ “Eight Miles High™ than the heavy metal usually as-

sociated with the Cult.

The group first got together in New York in the late "60s, and made two
unreleased albums for Elektra before signing with Columbia. Now a consist-
ent gold album act and a strong concert attraction, the group’s current LP,
which includes this hit, is “Agents Of Fortune.”

Management is by Sandy Pearlman of Smithtown, New York, (516) 265-
8904, with booking by ATI of Beverly Hills, (213) 278-9311.

Vegas Speedway Out
As a Concert Venue

By HANFORD SEARL

NORTH LAS VEGAS-—Citing
traffic, drug and security hassles, the
City Council closed the door July 19
on future rock concerts at nearby
Craig Road Speedway after South-
ern Nevada’s largest-attended music
event.

A quickly reached 4-1 vote came
after 8,500-10,000 rock fans were
drawn to the “Desert Rock Festival”
July 4 at the 15,000-capacity facility
situated some seven miles north of
metropolitan Las Vegas.

“I'm completely disappointed.
shocked. We bent over backwards to
prove we weren’t coming in here for
a one-shot basis and now we don’t
even get a second chance.” lamented
Marc Biederman, 30.

An Encino. Calif.. attorney, Bie-
derman partnered Exodus Produc-
tions, the concert promotional and
booking firm. with local business-
man Eddie Huffman in showcasing
Bachman-Turner Overdrive, Elvin
Bishop and the Bill Wray Band in
the five-hour-plus concert.

In denying Exodus a business li-
cense and use permit, the four offi-
cials opposed to another concert,
were swayed by police reports. citi-
zen complaints and inner concert
difficulties.

On-site concert production prob-
lems included the failure of two ad-
vertised groups. Heart and R.E.O.
Speedwagon, to materialize, gener-
ator power outages and a scratched
Beatle documentary film.

Promoter-coordinator Marc Lem-
kin says travel complications and
holiday-filled Strip hotels prevented
the two groups from making the
concert which was price-tagged at $9
in advance, $11 on the day of the
event.

However, sources close to the con-
cert report the bands never were
contracted to play the festival and
publicity coordinator John Hensel
avoided clarification of the booking
question.

About 30 refunds were made at
speedway entrances to disappointed
fans as announcements were blasted
over hastily used bull-horns. Other
internal problems involved unpro-
fessional security operations by a lo-
cal private firm.

Police. spokesmen listed traffic
congestion, drug overdoses and in-
juries incurred by thrown fireworks.
Hundreds of cars were abandoned
along the spcedway frontage road
from a distant freeway exit, as a re-
sult of the concert beginning and se-
curity at the gate stopping cars to
take tickets.

Speedway owners and the city
planning director. who saw the con-
cert, reccommended approval of the
license review. which carried modi-
fied conditions covering better sccu-
rity. 30 days of advance work and
concert bond improvements.

Claiming an economic loss on the
concert, promoter Huffman noted
$6,500 invested in parking lot up-
grading and future plans called for
more work on air-pollution-dust
controls as well as posting of the
roads with “'no-parking” signs.

interestingly, the dissenting vote
against the mayor and other three
councilmen, was registered by a Las
Vegas Metropolitan police officer
elected councilman. He saw the
problems as about average for such
events. There are no appeal routes
except reapplication.

The gataxy of artist signings announced at
the recent CBS Convention includes: Mary Kay
Place of the “Mary Hartman, Mary Hartman" tv
series, Sparks and Elliot Murphy to Columbia.
The Tom Jones-Engelbert Humperdinck-Gilbert
0'Sullivan MAM lineup. Rick Nelson, Gene Pit-
ney, Bobbi Humphrey and Ricci Martin to Epic.
Joan Baez to the not-yet-named new CBS West
Coast label.

The Sylvers, Capito! artists, to William Morris
Agency. .. . Ozark Mountain Daredevils to Para-
gon Agency. ... Sean Nielsen, of Elvis Presley’s
backup chorus, to Harrison Tyner Productions of

Signings

Nashville. ... Sunrise, husband-wife duo of
Connie and Gene Strawhun, to LK Records of
Chicago.

The David LaFlamme Band to Amherst Rec-
ords. LaFlamme, founder and leader of the now
defunct It's A Beautiful Day group, is already in
studio working on a debut album, slated to ship
sometime this September. in addition to La-
Flamme, there are four musicians in the band.

David Frizzell to RSO with his first country
single, “A Case Of You" produced by Ken Mans-
field. ... Stuart Getz to Phonogram/Mercury
with his debut single, “I'm A Song, Sing Me.”

sz NONE IN 4 YEARS —

Events Depend On Court

g San Diego Stadium Rock
b

By NAT FREEDLAND

LOS ANGELES—If a Municipal
Court hearing in San Diego July 30
goes his way, promoter David
Thayer of California Concerts hopes
to re-open 57.000-capacity San
Diego Stadium to rock shows after
a hiatus of four years.

Thayer has scheduled a ZZ Top
concert at the city-owned stadium
Monday (9). Only 25.000 tickets are
being put on sale. under an agree-
ment with the city. *I feel that I am
taking on a test to open up this facil-
ity tor the entire concert industry.”
says Thayer. “San Diego Stadium
could easily hold 55.000 or more on
the stands and field for a rock con-
cert, just as Anaheim Stadium suc-
cessfully does.”

He is hoping the city will allow
more ZZ Top tickets to be sold if the
show sells out in advance.

But the legal challenge to this date
comes in the form of an injunction
sought by San Diego Entertainment
Inc., which operates the 14.000-ca-
pacity indoors Sports Arena under a
lease from the city. The challenger
alleges that it is unfair competition
for the city to use the larger outdoors
concert facility while an exclusive
contract leasing the Sports Arena to
private operators is in effect.

In recent years, rock headliners
have regularly filled 35.000-capacity
Balboa Stadium. Says Thayer: “Be-
sides being bigger and much newer,
San Diego Stadium is far superior in
its location, in parking space and in
security.”

Thayer’s California Concerts put
on some 35 San Diego shows in the
past 12 months plus another 20 in
Arizona.

Anaheim Gets 1,400-Seat
Disco-Nightclub Shortly

LOS ANGELES—A new combi-
nation disco-nightclub capable of
holding 1,400 for concerts will open
in nearby Anaheim late in August,
according to John Felizzi, director of
operations. The facility used to be
known as the Warchouse, which
shuttered last year.

Felizzi, who has operated discos
in the New York-New Jersey area,
says about $1 million has gone into
revamping the Crescendo, which is
owned by Jerry Owens and Fred
Jordan. He sees no competition with
similar facilities in Los Angeles,
about 35 miles from Anaheim.

Orange County has one other club
presenting top name talent. the
Golden Bear in Huntington Beach.
And a club similar to the Crescendo
is slated 1o open in the Westwood
section here this season, called Dil-
lons.

Walter Kole’s Power Audio of
Toms River, NJ.. and now Ana-
heim. is handling the technical end
of the new club. Altec Lansing, Kole
states. is subsidizing the cquipment.
Kole also is using Capitol Stage
Lighting of New York, plus Arena
Laser of Salt Lake City.

The club, with 22.000 square feet,
will open as an industry showcase
for record companies. The first week
is to be devoted to label parties. Fe-
lizzi is lining up talent for the con-
cert room. He also is working with
Pacific Presentations on staging
smaller concerts than the promoters
usually present. For these shows, the
facility can be expanded to 2,000
seats.

The Crescendo is unique in that it
features a motif of the '30s and "40s,
with the staff wearing tuxedos. Fe-
lizzi says he got the idea after check-
ing with various Las Vegas hotels.

The club also will present kiddie
shows on Saturdays. with Coca-Cola
subsidizing.

Felizzi will franchise the Cre-
scendo idea in California and the
Southwest once the facility is in full
operation.

The disco will operate seven
nights a week. while the concerts will
be held twice weekly, the price de-
pending on the act being offered.
The disco price will range between
$1 and $2.

The club, at 1721 S. Manchester
Ave. will feature full bar service and
a late dining menu, with a game
room and a V.1.P. room for private
parties. There is valet parking for
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1,000 cars. and Felizzi admits he is
going for the “over 25 crowd.”

Kole is using a 40-foot wide-at-
the-mouth bass speaker system,
“which will have great clarity. We’ll
have 150 speaker units. with the
light and sound booth in dead cen-
ter. The disco panel will be in the
same booth.

| Starlight
KO’s Rock

LOS ANGELES—Proposed con-
certs by Average White Band and
Blackmore’s Rainbow at 6,000-ca-
pacity Starlight Bowl in the San Fer-
nando Valley community of Bur-
bank have been vetoed by the
Burbank City Council.

The council has the right to turn
down individual concerts under its
five-year exclusive summer booking
deal on the facility with Jack Ber-
wick’s Cinevision Productions.
Councitmen apparently were miffed
at Berwick tor scheduling only hard
rock concerts instead of the pop-bal-
let-drama season they were expect-
ing.

Genesis sold out the Starlight ear-
lier this summer. Berwick’s first con-
cert there last October, with country-
pop acts Hoyt Axton and Emmylou
Harris, drew 2.500.

Like the Greek Theatre in Griffith
Park. the Starlight Bowl is a munici-
pally owned venue which can be
reached only by driving through a
high-income residential district.
Nearby residents have been com-
plaining about Starlight traffic jams,
noise and litter due to the concerts.

70,000 At Foxboro

BOSTON—The Eagles beat Elton
John’s July 4 attendance record at
Foxboro Stadium here with some
70,000 on hand for an Eagles-Fleet-
wood Muc-Boz Scaggs bill July 25
which was probably the biggest con-
cert ever held in New England.

Midtown,
you're beautiful!
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When you see a view you like, you
build a hotel there, right?

That's what we did. Smack in the
middie of old Manhattan. Called it the
Roosevelt

How about those walls of glass and
steel! Union Carbide. Pan Am. Some
view, eh?

Then the guests started to arrive
From ali over. Because we're in the
middie of the reason they came to New
York. To the left, to the right. all around

ERNITE R |

us—nothing but beautiful big business
And they returned because we're
easy In, easy out—super fast service
from the best people in the business
Planning a New York work trip? Get
a room with a view: The Roosevelt
Madison at 45th, New York City.

THE ROOSEVELT

What we are is where we are

(800) 221-2690 'n New York State. call (800) 522-6449. in the city 661-1717
Call your corporate travet office or travel agent
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"~ NewOnTheCharts | |

REVELATION
“You To Me Are Everything”—98
Though the roots of Revelation go back to mid-"60s gospel choirs, group
founder Henny Diggs didn’t decide on the current four-man lineup until 1974
when he was approached by Richard Perry to assemble a backup unit for

Carly Simon’s “Hotcakes™ LP.

Signed to RSO in September 1974. the group released its debut album in
July 1975 and has toured with the tikes of AWB and the Bee Gees. Manage-
ment and booking is by Dick Scott of Tiffany Management in New York, (212)

586-5252.

Red-hot Freddie Perren produced and co-arranged the group’s newly re-
corded disco beat debut, which is one of three versions of the Ken Gold-Mi-

chael Denne song on the chart.

L.A. Sees ‘Selma’
For Single Night

LOS ANGELES—The Sports
Arena here converted to an 11.000-
seat theater Saturday July 3 for a one-
night stand of “Selma,” the musical
play about Dr. Martin Luther King
Jr. A proscenium stage was installed
with special lighting and sound
equipment. Executive producer of
“Selma” is comedian Redd Foxx.

TOP QUALITY
8X10
&4y~ PRINTS

LITHOGRAPHED ON HEAVY GLOSS STDCK

.‘*_t

BLACK & WHITE 8x10s
500 — $28.00 1000 — $42.50

COLOR PRINTS
1000 — $224.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s, OTHER SIZE PRINTS,
AND POSTERS

) PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO. 65803

‘thanks

Roberta Flack

Atlantic Records

for recording with us at

united
weskern

studiors

a M][E company

6000 Sunset Blvd., Hollywood, Ca: 90028

(213) 469-3983/

New California
Ticket Service
Opens In L.A.

LOS ANGELES-Ticketmart, a
new rock-specialist ticket scrvice,
has opened its first office in West-
wood. with several more Southern
California branches to come. Co-
owners are NES concert security
principals Bobby Bartlett, Bill
Hodge and Bob Geddes with pro-
ducer Robert Mathews.

Ticketmart will scll all tickets with
only a 75-cent service charge above
boxoffice prices. Mathews says,
“Scalping of tickets has gotten to-
tally out of control in Southern Cali-
fornia due to legal loopholes, espe-
cially on the rock concert scene.
Ticketmart is developing plans with
local facilities and promoters that we
hope will help stop the flow of con-
cert tickets to fast-buck operators
who sell at extraordinary profits.”

Long Treks For
Eagles & Kiss

LOS ANGELES—The Eagles and
Kiss, two of this summer’s major
tour attractions, have set more dates.
The Eagles will be playing eight sta-
dium shows out of 12 dates in a tour
segment lasting July 20 to Aug. 8,
covering Northern markets from
New Jersey to Seattle.

Kiss is also crossing the entire U.S.
between July 1 and Sept. 12. To
carry its equipment and personnel,
the tour requires two semi-trailer
trucks, two custom buses, a private
airplane and a road crew of 40. The
two-hour show carries its own stage,
with video projection, rockets and
lasers for 31 dates including several
stadiums.

Kiss Cancels

CHICAGO—Kiss cancelled a July
31 show at Comiskey Park here for
Windy City Productions due to a
municipal curfew of 6 p.m. which
would not allow the group to per-
form its full new show. The date is to
be moved to an indoors venue and
rescheduled. Ticket buyers for the
aborted Comiskey show could get
refunds where they purchased their
admissions.

somemmnssesssesss AFTER 10 TOUGH YEARS s

Milwaukee’s Summerfest Now |
- Of Age; Good Vibes & Profits |

MILWAUKEE—While Milwau-
kee's Summerfest may not be quite
the transformation from a cow pas-
ture into a Garden of Eden as di-
rector Henry Jordan enthusias-
tically—but tongue in cheek—ex-
claims, the city's 10-year-old show
has finally come of age.

When the music-entertainment

Talent
In Action |

JETHRO TULL
ROBIN TROWER
RORY GALLAGHER
Shea Stadium. New York

Most rock groups reserve the fireworks for
the finale. On July 23, Jethro Tull demonstrated
no such restraint. Tull's smoke bombs exploded
with the arrival of lan Anderson onstage, setting
the evening's standard for both the band and
the wet sellout crowd. While fans continually
showered each other with ladyfingers, cherry
bombs and roman candles, Tull provided sparks
of its own,

From the opening, “Thick As A Brick,” Ander-
son dominated the performance. In fact, his
reign was so complete that the other members
of the group were never introduced and seldom
spotlighted. Although those musicians provided
fine backup, they remained nothing more than
backup. The crowd had obviously braved the
rains to hear Anderson's flute and they were re-
warded accordingly.

Anderson played with a ferocious energy, as
though he was determined not to share the
stage. His music was relentlessly clean, partic-
ularly during “Thick As A Brick” and a pair of
instrumentals. When his playing was not domi-
nating, Anderson's voice was exercising its con-
trol. In concert, his vocals achieve subtleties
that somehow escape the recorded efforts. The
superior vocalizing on “Too Old To Rock 'n’ Roll,
Too Young To Die” brought that number an ur-
gency that the lyrics demand but the recorded
version lacks.

It was, however, a might of showmanship as
well as craftsmanship. In between the singing,
Anderson pirouetted across the stage. He
kicked, crawled, and strutted, tossing his flute
like a drum major.

Using a process nicknamed Tullavision, three
cameras projected the events onto three 20-foot
screens that bordered the stage. In midst of the
music, Anderson never forgot that the cameras
were rolling. Whenever one moved in for a
closeup, Anderson obliged by sticking out his
tongue or twisting his face into a demented grin
His theatrics undermined the music more than
once, particularly during the ballads. Twenty-
foot images of Anderson’s eyes popping open
did nothing but detract from the subtier, quieter
sections of “Thick As A Brick." The Tullavision
process certainly is a feasible means of conquer-
ing Shea's monstrous size. Unfortunately, in this
instance, it was abused as much as it was well-
utilized.

Nothing, however, could destroy the power of
the finale, “Aqualung.” Predictably, Tull
charged the song with overwhelming drive. The
crowd, which had been waiting patiently for the
number, rose to its feet on the first bars. After
the rocking 10-minute version of “Aqualung,”
Tull capped the 90-minute performance with
two sets of encores.

Robin Trower delivered a set that was reason
ably effective if somewhat uninspired. At times,
Trower's “thank yous" to the audience appeared
to have more energy than his guitar work. The
performance was hurried, totaling 11 songs in a
mere 50 minutes. Possibly because he felt un
comfortable with the weather or with Shea, Tro-
wer remained content to play his set and be
gone. Both he and the crowd did come alive,
though, for his hit, “You Need Love.”

Rory Gallagher opened the Chrysalis Record's
tripleheader with a half-hour set of wailing gui-
tar. Although plagued by some sound problems
and faced with a stadium only a fifth filled at
the onset, Gallagher performed admirably. He

(Continued on page 35)
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By MARTIN HINTZ

festival was started in the late 1960s
it was more like a carnival in search
of a civic celebration. But the June
30-July 11 program this year was
pulled off with few hitches. no ca-
tastrophes. in the profit ledger and
with plenty of good vibes.

More than 600.000 persons alt-
tended the shows, although no exact
count is made ot tickets. In previous
years. bags of tickets were weighed
lo dctermine approximate crowd
size but the practice was stopped af-
ter someone inadvertently threw out
a couple ol the bundles a year ago.

“We can relax and the groups can
relax.” says Joel Garst, entertain-
ment director. “That's because we
don’t have to do a boxoffice audit.
Once on the grounds the shows are
free: we’re not promoters with
money to lose.”

Out of the §1.5 million budget this
year, $500,000 had been earmarked
for talent, Garst says. The figure will
likely go up next year, according to
Jordan. with probable expansion
into other musical torms such as
classical.

Admission to the grounds was
$2.50 for adults at the gate, $1.75 in
advance. Admission tor children un-
der 12 was 50 cents. On weekdays,
children under 12 were admitted
free before 5:30 p.m. when accom-
panied by an adult. Pass-outs were
allowed with daily handstamps.
Once inside. all shows were free.

Entertainment on stages in the
Miller High Life Jazz Qasis.” Pabst
International Festival. Schlitz
Country and rock arcas began at
12:30 p.m.. with continuous scts by
local and national talent untl 11
p-m. or later. Most main stage shows
began at 7:30 p.m.. with matinees on
July 3 (Elvin Bishop), July 4 (Helen
Reddy). July 5 (John Sebastian).
July 10 (Waylon Jennings) and July
11 (Bobby Vinton). Visitors could
stay for as many shows as they
wished.

According to Jordan. the brewery-
sponsored stages “came of age” this
year, with fest visitors often coming
primarily to hear jazz musicians,
rock stars or ethnic performers
rather than spinning off froin the
main stage entertainment. The three
areas seat 6.000 persons, but often
there were as many as 10,000
crammed into the viewing spaces,
Jordan says. “They actually became
the attractions this year,” he stresses.

The main staging area seals
25.000. with most programs having

500-Seat Cabaret
Eyes Disk Acts

LOS ANGELES—A new. 500-
seat cabaret theater is projected to
open in Century City at the ABC
Entertainment Center in mid- 1977 if
approval is granted by the Securities
& Exchange Commission for a pub-
lic stock offering to finance the
venue.

Norman Maibaum would man-
age and book the cabaret for Pre-
mier Theaters. a company formed
by Lindy Ehrhart and Gene Hunter
for this project. The below-ground
facility would have a stage and the-
ater seating with built-in drink
stands and ashtrays on each seat. No
food would be available.

It is expected that the not-yet-
named cabaret would book record-
ing artists as at least part of'its sched-
ule.
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tull seating utilized plus other per-
sons scated on grass around the
stage.

Early Summerfest programs were
grimy affairs, where concertgoers
staked out positions in front of the
stages because there were no bleach-
ers or scats. Security was a problem
then, Jordan recalls. and led to a
decreasing attention to booking so
called hard rock acts. Several con-
certs in past years resulted in mint
riots, with beer tents being torn
down, fences ripped up and fans as-
saulting the stages.

“It wasn't the shows. it was the
condition of the grounds then.” Jor-
dan says. “There were just too many
people jammed in there stepping on
one another. A couple of fist fights
mightstart and then the thing would
be all over.” He says the adding of
seating and landscaping around the
grounds has eliminated such poten-
tia] crowd problems and the lack of
any serious trouble this year bears
out his claims. Bookings of main
stage rock acts may increase now
that the seating has been installed,
he says.

Security this year at the main
stage area included I8 ushers hired
from a local security agency. plus an
undetermined number of city police.
“They don’t tell us how many men
they have on.” Jordan says. “al-
though we work closely together.
They still gave me a parking ticket
once here though.”

Summerfest remains primarily a
regional attraction, due to space lim-
itations in the lakefront site. Jordan
says. "We just couldn’t accom-
modate millions and millions, al-
though we are aiming to increase our
international impact.” he says. Sev-
eral tour groups from Europe did
visit the site and Japanese film-
makers came to Summertfest for the
second year in a row.

About 18% of the visitors are from
out of state, with 13% coming from
Chicago. Jordan says.

Summertest is headed by volun-
teer presidents. aided by a 10-person
executive committee trom a 60-man
board. Twenty board members
(mostly local businessmen and
women) are chosen yearly for a
three-year term by a nominating
committee.

Jordan, director for the past seven
years. and hissix-person staff are the
only year-round employes. About
200 others arc hired for the festival
period.

For the first time this year. the
stage arcas are being leased to out-
side promoters for concerts later in
the year. The first, by Daydream
Productions, is set for Aug. 14 with
Stephen Sulls. Summerfest will get
10% of the gross. with security and
cleanup clauses. negotiated sepa-
rately.

The advertising plug for the 1976
show was “a good time for a good
price.” Fest visitors could have seen
Tony Bennett, War, Judy Collins,
Elvin Bishop, Helen Reddy. John
Sebastian, Ohio Players, Spinners.
Kris Kristofferson & Rita Coolidge,
the Band and Leon Redbone, Way-
lon Jennings & Jessi Colter. and
Bobby Vinton on the main stage.

Jazz performers included Woody
Herman. Buddy Montgomery, New
Orleans Heritage Hall Jazz Band,
Dave Brubeck. Maynard Ferguson
and Les McCann. among others.
The country stage pertformers in-
cluded Eric Weissherg & Deliv-
erance. Mimi Farina. Willic Dixon.
Brewer & Shipley and Lester Flatt.


www.americanradiohistory.com

Talent

Agencies Fake
Ads For Wings

LOS ANGELES-Two local
ticket agencies brought a storm of
industry denunciations upon them-
selves after taking out small adver-
tisements in a Sunday Los Angeles
Times sclling tickets tor an alleged
Paul McCartney & Wings stand
Sept. 14-26 at the Aladdin Theatre
in Las Vegas.

Spokesmen for Capitol Records.
McCartney and the Aladdin swifily
denied that any such shows were in
the works, despite the ads by Tickets
Company and Good Times Tickets.

3 Major Acts
For Arrowhead

KANSAS CITY—-Good Karma/
Cowtown Productions presents
Jethro Tull. Robin Trower and Todd
Rundgren at Arrowhead Stadium
here Sunday (8) in affiliation with
Coca-Cola Corp. as part of the first
Arrowhead Summer serics. Seating
is being limited to 40.000 at the
100.000-capacity stadium.

Coca-Cola is tagging all local ra-
dio-tv spots with announcements of
the Arrowhead concerts. lts delivery
trucks carry publicity posters and
the company has also put out bill-
boards, carton stuffers and other
promotional material.

A ZZ Top-Beach Boys concert
started the serics carlier this sum-
mer.

New Combo Debuts

LOS ANGELES—Robin Wil-
liamson, formerly with the Incred-
ible String Band, launches his new
acoustic combo Aug. 4 at N.Y . State
Univ. on a tour which will take the
group to Norfolk and Washington in
August.

Williamson. a violinist and singer.
is backed by Sylvia Snyder. Chris
Caswell and Jerry McMillan.

:HOG PARKING LOTSm s

Phillies Clobber

A Major Concert

Sl veba

By MARUIE ORODENKER

PHILADELPHIA—-The popu-
larity of the league-leading Phillics
baseball club has knocked a major
rock concert “out of the box.” Since
the ball club has precedent over
most of the parking facilities at the
next-door John F. Kennedy Sua-
dium, in addition 1o the parking lot
at its home basc in the Veterans Sta-
dium. Electric Factory Concerts
called off for a sccond time the third
of its four “Spirit Of Summer *76”
rock festivals.

While the second concert with the
Rolling Stones on July 12 was
dropped when the Stones decided
not to make good its tour promises,
Electric Factory now has had to can-
cel the stadium concert on Saturday,
Aug. 14, with Aerosmith, Foghat
and Manfred Mann's Earth Band.
The first concerton June 12 with Yes
and Pcter Frampton headlining
brought out a record 130.000 fans—
overflowing the stadiuny’s 105.000
capacity. The final concert in the bi-
centennial-inspired series is set for
Aug. 28 with Jefferson Starship.
Robin Trower, Jeft Beck and Hot
Tuna.

The Acrosmith/Foghat festival
was originally set for Sunday. Aug.
15. However, with the Phillies play-
ing that afternoon. the city. the po-
lice department. the Phillies as well
as Electric Factory officials (Larry
Magid and Alan Spivak) saw it as a
calamitous parking and traffic situ-
ation. In switching to Saturday
night, the concert promoters found
the Phillics had a night game and

still had priority over the parking
lots at both stadiums.

Since tickets for the ball game
were going extremely well, they
necded all the parking space they
could get. The fact that the concert
would not be over until after the
game did not help much. While
Elcctric Factory was still permitted
to use the stadium. it would have to
be held down to approximately half’
of the original 105.000 capacity.

With the huge expense involved
in producing the rock show. Steve
Apple, Electric Factory spokesman.
said that almost any cutback in
space would present a severe prob-
lem in stafting and services and
would not allow for the full produc-
tion the event called for. Moreover.
Aerosmith and Foghat. co-head-
lining the concert. could not work
out the difficultics caused by the cut-
back. Rather than shortcoming the
fans. the groups chose to seek other
venues.

With a month to go. advance sale
at $10 apiece. the same price for all
the stadium concerts, was over
14,000. With the cancellation, Ae-
rosmith will play on Friday, Aug. 13,
at the 19.500-seat Spectrum along
with Derringer. with an additional
concert to be added if routing per-
mits. Foghat. still recording its next
album. has chosen to return in the
mid-fall at the Spectrum. Manfred
Mann’s Earth Band will headline for
two evening shows at the Tower
Theatre on Wednesday, Aug. 18.
The 3.000-scat Tower is owned by
Electric Factory and a base for rock
shows.

® Coniinued from puge 32

scored particularly well with “Super Fords,’
closing his act with style. SCOT HALLER

TOOTS & THE MAYTALS
MIGHTY DIAMONDS
U-ROY
Wollman Rink. New York

In spite of a two-day postponement and a
blazing summer sun, reggae fans packed Central
Park July 18 for a fine afternoon of Caribbean

Holography New 3-D

LOS ANGELES—A former local
concert promoter has moved into a
new field involving point-of-pur-
chase displays for record outlets,
and thinks his new use of holog-
raphy may bring him back into con-
cert promotions.

Jerry Fox. head of People Stopper
here, has developed the use of holo-
grams—a three-dimensional effect
10 help record sales. and has already
placed his first display into Tower
Records here. and his second in a
Licorice Pizza store on the Sunset
Strip.

The display is a small black cylin-
der with a three-dimensional projec-
tion inside. The viewer sces a tiny
figure of Australian singer Russell
Morris sitting on a stool playing a
guitar. As the viewer moves around.
the figure inside the display also ro-
tates, All that is lacking is sound. but
Fox says that dimension is forth-
coming.

The ctfect is obtained via film on
a glass strip. albeit the film is unseen

Talent In Action

music. The fact that the audience was more
than 50% white is testimony to the group's
CroSSOVer Success.

Toots & the Maytals put on a professional,
well-rehearsed show. Toots is an excellent vocal-
ist whose mannerisms and voice are reminiscent
of the late Otis Redding. The band played for
well over an hour doing most of the material
that American audiences recognize. The set was
fast-paced and well-received.

The Mighty Diamonds are a young Jamaican
vocal group that records for Virgin Records

1o the naked cye. The actual shoot-
ing of the artist is done on a turn-
table at the offices of Burton Holmes
International hcere. The final proc-
cssing 1s done by Multiplex of San
Francisco, which translates from
film to the final product. The film is
condensed with a special lens into
smaller frames. so as to be invisible
to the human cye.

Fox says the effect can be used for
stage gimmicks. or even imprinted
on tickets for wear by the buyer.
“Paul Kantner of the Jefferson Star-
ship wants us to fly a starship onto
the stage—using holography. The
audience would see the starship, but

i's all etfects. Denny Vosburgh of

Alice Cooper’s office is talking to us
about merchandising.”

Fox. who promoted concerts
across the nation, says he may go
back into promotions with his own
group using holography as a gim-
mick. In the hologram business
slightly more than a ycar now. he
sces the effect as a worthwhile aid to
trade shows and various conven-

which recently signed a distribution deal with
CBS. The group shows great promise and com-
mercial potential-as it incorporates elements of
American vocal groups into the reggae style. The
group uses falsetto harmonies and choreogra-
phy in the way most black American groups do
and this should make it more palatable to Amer-
ican born audiences. The highlight of the Mighty
Diamonds set was a reggae version of the old

Manhattans’ hit, “There's No Me Without You.
Opening was U-Roy, a Jamaican DJ turned
(Continued on page 36)

Promo

tuons. as well as for homes. busi-
nesses. stores and other outlets.

Filming for the process is done
with a 35mm camera. the artist sit-
ting on a slowly moving turniable.
and himself moving at one-sixth the
speed of normal movements. “It's a
3-D effect that moves with you.” ex-
plains Fox.

At the moment. Magic Mountain
amusement park in nearby Valencia
isdickering with Fox to install a spe-
cial hologram display in its park for
Halloween. 1t would be a magic-
mystery effect placed in the front of
the park.

Fox says that in the past year. the
cost of producing the holography ef-
fect has decreased tremendously,
thus putting it in the reach of anyone
interested.

The clarity of the display is re-
markably clear. and no special
glasses or devices are needed, such
as with the old 3-D movies. It is ex-
tremely valuable as a point-of-pur-
chase sales vehicle,” concludes Fox.
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Total Ticket
£ Ticket Price Gross
& ARTIST—Promoter, Facility, Dates Sales Scale Receipts
Stadiums & Festivals (20,000 & Over)

1 EAGLES/FLEETWOOD MAC/BOZ SCAGGS—New 64,791 $9-$11 | $588,687*
England Promotions, Schaefer Stadium, Foxboro,
Mass., July 25

2 | BEACH BOYS/FLEETWOOD MAC/SANTANA/ 62,000 $8 | $496,000%
GERARD~-Feyline Inc., Mile High Stadium, Denver,
Col., July 18

3 | EAGLES/FLEETWOOD MAC/BOZ SCAGGS-Pacific 37,500 $10 | $375,000
Presentations, Three Rivers Stadium, Pittsburgh, Pa.,
July 24

4 | PETER FRAMPTON/SANTANA/GARY WRIGHT/ 36,662 | $8-310 |$291,824
NATURAL GAS, “Summerjam 2" —Contemporary
Prod./Kris Fritz, Royal Stadium, Kansas City, Mo.,
July 24

5 | BEACH BOYS/DOOBIE BROS./JEFF BECK/OZARK MT. | 30,000 | $8-$10 ! $240,000
DAREDEVILS/FIREFALL~Cowtown Prod., Arrowhead
Stadium, Kansas City, Mo., July 23

6 | PETER FRAMPTON/SANTANA/GARY WRIGHT/ 26,495 | $8-$10 | $225,948
NATURAL GAS—Contemporary Prod./Kris Fritz,
Speedway, Tulsa, Okla., July 25

Arenas (6,000 To 20,000)

1 | ELTON JOHN-Sunshine Promotions, Freedom Hall, 19,059 $8.75| $166,766*
Louisvilte, Ky., July 20

2 | ELTON JOHN-Sunshine Promotions, Market Sq. 19,000 $8.75] $166,250*
Arena, Indianapolis, Ind., July 21

3 | ELTON JOHN-Triangle Productions, Civic Arena, St. 17,600 $8.75( $154,000*
Paul, Minn., July 24

4 | JOHNNY & EDGAR WINTER/REQ/HEART/ 18,435 $8.50-$10.50| $150,431
‘RENAISSANCE/NILS LOFGREN/STARZ~Rick Kay,
LaMar Park, Wyoming, Mich., July 24

5 | EAGLES/JOHN DAVID SOUTHER-Concerts West 16,827 [$7.50-38.50( $139,114*
Olympia Stadium, Detroit, Mich., July 20

6 | JETHRO TULL/JOHN MILES BAND~Electric Factory, 19,000 $6.50-$7.50] $134,606
Spectrum, Philadelphia, Pa.. July 19

7 | EAGLES/JOHN DAVID SOUTHER—Concerts West 16,741 $8.50] $133,640%
Freedom Hall, Louisville, Ky., July 21

8 | EAGLES/JOHN DAVID SOUTHER-Electric Factory 17,888 [$6.50-$7.50] $130,000%
Concerts, Riverfront Stadium, Cincinnati, Ohio, July
22

9 | YES/GENTLE GIANT—-John Bauer, Concerts Coliseum, | 15000 $6.50f $97,435%
Seattle, Wash., July 23

10 | YES/GENTLE GIANT-Bill Graham, Cow Palace, San 14,500 $6.50| $94,250%
Francisco, Calif., July 20

11 | EARTH, WIND & FIRE/RAMSEY LEWIS/EMOTIONS— 13,804 36-37| $87,120
Entam Ltd., Coliseum, Greensboro, N.C., July 23

12 | YES/GENTLE GIANT—John Bauer Concerts, Coliseum, | 11,901 95.50-%.50 $73,555
Vancouver, B.C., July 22

13 | PETER FRAMPTON/GARY WRIGHT/NATURAL GAS— 10,586 $5-87] $67,357¢
Contemporary Prod , Kiel Auditorium, St. Louis, Mo.
July 23

14 | JEFFERSON STARSHIP~John Bauer Concerts 9,985 $6-37| $65,140
Coliseum, Seattle, Wash., July 22

15 | GRAHAM CENTRAL STATION/BRASS 9,300 $6] $61,400
CONSTRUCTION/B.T. EXPRESS—Electric Factory
Concerts, Spectrum, Philadelphia, Pa., July 23

16 | JEFFERSON STARSHIP—John Bauer Concerts, 8,795 [$6.50-37.50| $57,909
Coliseum, Portland, Ore., July 25

17 | DOOBIE BROS./HEART—Pacific Presentations, 8,500 [$5.50-$6.501 $55,000
Mesker Music Theater, Evansville, Ind., July 22

18 | KISS/BOB SEGER/FELIX PAPPALARDI-Sound 70 8,300 $6-37| $51,800
Prod., Municipal Audit., Nashville, Tenn_, July 21

19 | YES/GENTLE GIANT—John Bauer Concerts, Coliseum 7,871 $6-$6.50] $51,741
Portiand, Ore., July 24

20 | JEFFERSON STARSHIP/BILLY JOEL—Schon Prod. 9,000 $5.50( $48,600
Civic Arena, St. Paul, Minn., July 19

21 | PETER FRAMPTON/GENTLE GIANT—Pacific 7333 $6.50| $47,664%
Presentations, Selland Arena, Fresno, Calif., July 19

22 | YES/GENTLE GIANT—John Bauer Concerts, Coliseum, | 6,457 $6-7( $40,270*
Spokane, Wash., July 25

23 | AVERAGE WHITE BAND/SONS OF CHAMPLIN/ 5586 [$5.50-37.50| $39,028
MAXINE NIGHTINGALE—Pacific Presentations, Arena
Long Beach, Calif., July 21

24 | JAMES TAYLOR/DAVID SANBORN-Buffalo Festival, 6,000 b5.50-$6.50 $37,119
Convention Center, Niagara Falls, N.Y., July 24

25 | TODD RUNDGREN/JOURNEY/MAN—Fun Production, 5189 [$6.85-$7.85 $36,662
Starlight Amphitheater, Burbank, Calit., July 24

26 | GORDON LIGHTFOOT—Blossom Music Center, 9,979 [$3.50-$5.50] $35,218
Pavilion, Cuyahoga Falls, Ohio, July 20

27 | SPINNERS/HOT CHOCOLATE—Blossom Music Center, | 6.704 [$3.50-35.50( $27,161
Pavilion, Cuyahoga Falls, Ohio, July 21

28 | JEFFERSON STARSHIP—John Bauer Concerts 3.895 $6-37| $24,459
Aquadome, Vancouver, B.C., July 23

Auditoriums (Under 6,000)

1 | HARRY BELAFONTE-Northwest Releasing, 9.054 [$7.50-38.50| $73,871
Performing Arts Center, San Jose, Calif., July 21, 22,
23 & 24 (4)

2 | MANHATTAN TRANSFER/PAMELA POLLAND & THE 5,686 |$5.50-$7.50! $38,914
GOLDEN AGE JAZZ BAND—Allen, Friedman &
Johnston, Paramount Theater, Oakland, Calif., July
23 & 34 (2)
THE BAND/AZTEC TWO-STEP—Monarch, Casino 3,950 $6-36.50] $23,705*

3 Arena, Asbury Park, N.J., July 20
JAMES TAYLOR/DAVID SANBORN—Monarch, Dome 3,172 |$5.50-$6.50| $19,756

4 | Avena, Rochester, N.Y., July 19

. BLUE OYSTER CULT/RUSH—Entam Ltd., Capital 2500 [$5.50-86.50| $15,148+

Music Hall, Wheeling, W.Va., July 25

advosatiig ‘9.6l ‘L 1SNOHNY
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Management Changes In
Ailing D.C. Showplaces

By BORIS WEINTRAUB

WASHINGTON--Two voung
veterans of the local entertainment
scene have taken over management
of major venues for music.

Charlie Blum. 24. has been named
manager of Shady Grove Music
Theater in suburban Gaithersburg,
Md., operated by Shelley Gross and
Lee Guber's Music Fair Enterprises.
And John Yates. 23, has taken over
as head of the downtown Warner
Theater, the venerable movie palace
that has been refurbished and
opened to music ventures.

Blum replaces Jay Ehrlich as
manager of Shady Grove, which
opened as a theater-in-the-round in
1963 and received an all-purpose,
year-round roof in 1967. He is the
latest in a rapid-changing succession
of managers at the theater, which
has had considerable trouble find-
ing its niche in fluctuating Wash-
ington entertainment market.

“The place simply wasn’t clicking,
and Guber and Gross felt it was time
to make a change.” Blum says. “The
last few managers here have come
from outside, and I guess they felt it
might be better to promote someone
from within, this time.”

Blum had been press agent and
media buyer for Shady Grove dur-
ing his two years with the theater,
which he joined after graduating
from American Univ.

He admits that crowds have been
inconsistent the last two seasons for
the 2.800-seat theater. In 1975, the
hall was open almost constantly be-
tween April and November. This
year, there have been several cancel-
lations by acts that had contract rid-
ers permitting them to drop out if
offered tv and movie roles. The the-
ater had been scheduled to close in
August. Blum says, however. that he
hopes to persuade Guber and Gross
to book acts through the fall.

The theater had several successful
weeks this season, among them sold-
out bookings for Isaac Hayes and
Dionne Warwick, Engelbert Hum-

perdinck. and the stars of the Law-
rence Welk Show. But an expected
big week failed to materialize with
Bette Midler. drawing heavily only
on the weekend. There were several
financially disastrous bookings. in-
cluding Harold Melvin & the Blue
Notes and a production of “Me and
Bessie.” with Linda Hopkins, taking
a vacation from its Broadway run.

“I want to find out what the right
shows are for this theater.” Blum
says. “I think the right thing is a Fri-
day-to-Sunday run. with maybe one
night in the middle of the week set
aside for rock. This is a government
town and 1t’s hard to get people out
here when they have to get up early
the next morning to go to work. But
we've done very well on the week-
ends. We’ve also done very well with
country acts. I don’t want to see us
geared to rock more than one nighta
week because 1 don’t want to lost the
family business.”

Yates takes charge at the Warner
Theater after an amicable parting of
the ways with Mike Schreibman,
who had presided over the theater’s
refurbishing and had presented sev-
eral successful rock shows in the Art
Deco hall. Yates had worked with
Schreibman in promotion ventures,
mostly rock, before the pair moved
to the Warner.

“I sold my interest,” Schreibman
says. “The other partners didn’t like
what I was doing, and I didn’t like
what they were doing, so I got out.”

Yates, who has three years of ex-
perience on the Washington scene.
says the source of the differences be-
tween him and Schreibman lay in
the “different directions” each had
for the theater.

“I think more money should be
spent backstage to get the hall in top
shape. to renovate the fire curtain,
the fly system, things like that,” he
says. “Mike wanted to put the
money more into rock acts. I'm look-
ing more toward having legit theater
in here.”

® Continued from page 35

singer who does a West Indian version of scat
singing. Unfortunately U-Roy's act is not as pol-
ished as those of the other two groups and he
lacks the natural stage presence that most reg-
gae acts seem to have. ROBERT FORD JR.

BACHMAN TURNER
OVERDRIVE
ELVIN BISHOP
BILL WRAY BAND
Craig Road Speedway
North Las Vegas

Overcoming first concert snafus, the re-
opened speedway rock concert experiment sky-
rocketed much to the credit of second-billed EI-
vin Bishop and his seven-member band July 4.
The Capricorn artist delivered a together, enter-
taining hour-long set before 8,100 featuring
Southern rock material from his latest LP
“Struttin' My Stuff.”" Even MCA's Legend
Record's Bill Wray Band knocked out an enthusi-
astic music selection compared to a stiff, dull
and redundant BTO display.

There hasn't been a rock concert at the
speedway in three years.

Bishop opened his segment with the album
title cut, a festive, catchy, seemingly soft rock

MOR Acts Booked

LOS ANGELES—MOR acts con-
stitute the mainstay of Knott’s Berry
Farm’s summer schedule through
early September. They include Pat
Boone and Family. July 29-Aug. 4.
the Lennon Sisters, Aug. 12-18; Let-
termen, Aug. 19-25: and Bobby
Goldsboro, Sept. 2-6.

 TdlentinAdion

number, amply backed by lead rhythm guitarist
Johnny Vernazza, drummer Don Baldwin,
Mickey Thomas on vocals, Michael “Sly"' Brooks
on bass, Bill Slais on horns-synthesizer and
Reni Stais on vocal accompaniment.

Standard rocker “Let The Good Times Roill”
followed in a three-song salute to Sam Cooke,
which included a snappy version of “Bring It On
Home." Bishop's guitar solo on “Fooled Around
And Feel In Love” nicely matched the vocalizing
by Thomas, whose tenor soul will be featured in
an upcoming MCA release. Brooks on bass
rounded out the guitar efforts by Bishop on
‘Hand Jive,” “'Hey, Hey. Hey” and an animated
melody “Callin’ All Cows.”

Crowd participation was spontaneously gen
erated during the encore song, “Shake, Rattle,
and Roll” preceded by a fast gospel type “Joy
Bishop and band came across successfully be-
cause of its personal approach, musicianship
and enthusiasm, also illustrated by the Bill Wray
Band, in its 45-minute, five-song set.

Wray and brother Jim were backed well by
Mike Laishe on drums and George Emete on
bass, scoring on a rthythmic “| Want To Be Your
Lover” and classical “Go Johnny Go." Sly
Stone’s "“Want To Take You Higher" got the
crowd together prior to sound difficulties and
generator outage, at first a stumbling block to
Bishop's efforts.

Bachman-Turner Overdrive raced through a
less than impressive 60-minute program,
featuring past hits such as “Roll On Down The
Highway,” “Let It Ride,” "Hey You" and “Rock
Is My Life,” all brimming with their trademark of
heavy rhythm. The other selections involved
prolonged renditions of iess than familiar mefo-
dies, adding to the lethargy of the presentation.
BTO seemed content to sit back, take it easy
and leave the work to the other groups.

HANFORD SEARL
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As Of 8/7/76

Complied from selected rackjobber by the Record Market Research Dept. of Billboard.

1

2

10

11

12

13

14

15

16

17

18

19

AFTERNOON DELIGHT—Starland
Vocal Band—Windsong 10588

LET HER IN—John Travolta—
Midland international 10623

LOVE IS ALIVE—Gary Wright—
Warner Bros. 8143

MORE, MORE, MORE (Part 1)—
Andrea True Connection—
Buddah 515

SHOP AROUND—Captain &
Tennille—A&M 1817

DON'T GO BREAKING MY HEART—
Elton John & Kiki Dee—Rocket
40585

GET CLOSER—Seals & Crofts—
Warner Bros. 8190

GOT TO GET YOU INTO MY LIFE—
Beatles—Capitol 4274

ROCK & ROLL MUSIC—Beach
Boys—Warner/Reprise/Brother
1354

THE BOYS ARE BACK IN TOWN—
Thin Lizzy—Mercury 73786

YOU'RE MY BEST FRIEND—
Queen—Elektra 45318

i'D REALLY LOVE TO SEE YOU
TONIGHT—England Dan & John
Ford Coley—Big Tree 16069

LET 'EM IN—Wings—Capitol 4293

MOONLIGHT FEELS RIGHT—
Starbuck—Private Stock 45039

KISS AND SAY GOODBYE—
Manhattans—Cotumbia 3-10310

I'LL BE GOOD TO YOU—Brothers
Johnson—A&M 1806

I’'M EASY—Keith Carradine—ABC
12117

MISTY BLUE—Dorothy Moore—
Malaco 1029

YOU SHOULD BE DANCING —Bee
Gees—RSO 853

TEDDY BEAR--Red Sovine—Starday
642

21

22

23

24

25

26
27

28

29

30

31

32

33

34

35

36

37

38

39

40

BABY | LOVE YOUR WAY—Peter
Frampton—A&M 1832

IF YOU KNOW WHAT | MEAN —Neil
Diamond—Columbia 3-10366

A FIFTH OF BEETHOVEN—Walter
Murphy & The Big Apple Band—
Private Stock 45073

TEAR THE ROOF OFF THE
SUCKER—Parliament—
Casablanca 856

DEVIL WOMAN—CIiff Richard—
Rocket 40574

SUMMER—War—United Artists 834

SILLY LOVE SONGS—Wings—
Capitol 4256

TAKE THE MONEY AND RUN—
Steve Miller Band—Capitol 4260

BOOGIE FEVER—Sylvers—Capitol
4179

GET UP AND BOOGIE—Silver
Convention—Mid. Int'l. 10571

SAY YOU LOVE ME—Fleetwood
Mac—Reprise 1356

ANOTHER RAINY DAY IN NEW
YORK—Chicago—Columbia
3-10360

WHAM BANG SHANG-A-LANG—
Silver—Arista 0189

YOU’'LL NEVER FIND ANOTHER
LOVE—Lou Rawls—Philadephia
International 3592

LAST CHILD—Aerosmith—Columbia
3-10359

A LITTLE BIT MORE—Dr. Hook—
Capitol 4280

MAKING OUR DREAMS COME
TRUE (Theme From ‘‘Laverne &
Shirley’")—Cyndi Greco—Private
Stock 45086

PLAY THAT FUNKY MUSIC—Wild
Cherry—Epic 8-50225

(Shake, Shake Shake) SHAKE YOUR
BOOTY—K.C. & The Sunshine
Band—TK 1019

| WANNA STAY WITH YOU—
Gallagher & Lyle—A&M 1778

Rack LP Best Sellers
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As Of 7/26/76

Compiled from selected rackjobber by the Record Market Research Dept. of Biliboard.

1

2

[~

10

11

12

13

14

15

16

17

18

19

20

FRAMPTON COMES ALIVE—Peter
Frampton—A&M SP 3703

WINGS AT THE SPEED OF
SOUND—Capitol SW 11525

FLEETWOOD MAC—Reprise
MS2225

BEAUTIFUL NOISE—Neil Diamond—
Cotumbia PC 33965

ROCK ‘N’ ROLL MUSIC—The
Beattes—Capitol SKBO 11537

ROCKS—Aerosmith—Columbia PC
34165

THEIR GREATEST HITS 1971-
1975—~EAGLES—Asylum 7E-1052

CHICAGO X—Columbia PC 34200

DREAMWEAVER—Gary Wright—
Warner Bros. BS 2868

SPITFIRE— Jetferson Starship—
Grunt BFL1-1557

SONG OF JOY—Captain &
Tennille—A&M SP 4570

A NIGHT AT THE OPERA—Queen—
Elektra 7E-1053

HISTORY—AMERICA'S GREATEST
HITS—America—Warner Bros.
BS 2894

A KIND OF HUSH—Carpenters—
A&M SP 4581

LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—A&M
SP 3405

ALIVE!—Kiss—Casablanca
NBLP 7020

GREATEST HITS—EIton Johm
MCA 2128

ENDLESS SUMMER—Beach Boys—
Capitol SVBO 11307

DONNY & MARIE FEATURING
SONGS FROM THEIR
TELEVISION SHOW—Donny &
Marie Osmond—Kolob PD 6068

FLY LIKE AN EAGLE—Steve Miller
Band—Capitol 11516

21

22

23

24

25

26

27
28
29
30

31

32
33
34
35
36

37

38

39

40

JOHN TRAVOLTA—Midland
International BKL1-1563

GET CLOSER—Seals & Crofts—
Warner Bros. BS 2907

15 BIG ONES—Beach Boys—
Brother/Reprise MS 2231

OLE ELO~—Electric Light Orchestra—
United Artists UA-LA630-G

TRYIN' TO GET THE FEELIN'—
Barry Manilow—Arista AL 4060

CHICAGO IX CHICAGO'S
GREATEST HITS—Columbia
PC 33900

COME ON OVER—Olivia Newton-
John, MCA 2186

DREAMBOAT ANNIE—Heart—
Mushroom MRS 5005

CHANGESONEBOW!IE—David
Bowie—RCA APL1-1732

HERE AND THERE—Elton John—
MCA 2197

TAKIN' IT TO THE STREETS—
Doobie Brothers—Warner Bros.
BS 2899

BREEZIN'—George Benson—Warner
Bros. BS 2919

IN THE POCKET—James Taylor—
Warner Bros. BS 2912

GREATEST HITS—Seals & Crofts—
Warner Bros. BS 2886

LOOKIN' FOR #1—Brothers
Johnson—A&M SP 4567

DESTROYER—Kiss—Casablanca
NBLP 7025

ARE YOU READY FOR THE
COUNTRY—Waylon Jennings—
RCA APL1-1816

NATALIE—Natalie Cole—Capitol ST
11517

CONTRADICTION—Ohio Players—
Mercury SRM-1-1088

RASTAMAN VIBRATION—Bob
Marley & The Wailers—Island
ILPS 9383

BMI Renewing Showcase Support

Songwriters Showcase for the fourth year.

LOS ANGELES—BMI is renewing its support of the Alternative Chorus

Operated by Len Chandler and John Braheny, the Showcase has been in

operation six years. The sessions are held Wednesday evenings at the Improvi-
sation club and give writers an opportunity to have their material heard by

members of the local music community. _
Guests slated for upcoming meetings include Sam Bellamy, program direc-

tor of KMET and Gene McDaniels. Andy Bloch of Wally Heider Recording,
Audrey Franklin, publicist. plus these a number of artists who perform.

www.americanradiohistorv.com

The sessions begin at 7:30 p.m. and are open to the public.

__Campus__

NYU Promoters
Proud Of Their
‘Concert Conduct’

By JIM FISHEL

NEW YORK-Two members of
the New York Univ. programming.
activities board have responded u
the results of a Billboard poll (Bill
board, May 29) which reported tha
booking agents prefer using profes
sional promoters on campus in plac
of student concert committees.

Janice Green, program and activi-
lies assistant. and Jim Kalaigis. *
mainstage music committee chair-
man. both display an outward pride
for their school’s “concert conduct.”
Among East Coast schools this
campus is regarded as one of the
most professional and diverse pro
grammers.

The duosays that for every colleg:
which cannot successfully arrang
for the concert acts booked by it
program board. there is anothe
school which acts in a professiong
manner. has a grasp of what is i
volved in producing a concert, an
more importantly has a clear unde
standing of what its limitations are

“Yet despite this, colleges and
universities as a whole must bear th
brunt of the prejudices of bookin
agents,” they state. “But, before w2
become guilty of generalizing abot
and pointing fingers at agencies, w
must admit that many agencies hav
been extremely helpful and cooper
ative.”

From these agencies. they say
they owe a debt of gratitude. bug
there has also been an equal number
of agencies that have treated the
program board “unprofessionally.”

“We have been dangled for a
month before we received ar answer
regarding an act: we have been
given verbal promises which were
never fulfilled: we even were told by
one agency to begin ticket sales on a
concert. even though we had not re-
ceived a fully-executed concert, and
then, a week later, the agent told us
the concert wouldn't be happening,”
they assert. ““At some agencies, when
they hear that a college commutiee
chairperson is on the phone, they ei-
ther refuse to speak with them or re-
turn the call.”

To mitigate these problems. the
duo encourages use of the NEC's
newly instituted rating system.
whereby booking agencies can rate
the colleges and universities in much
the same way that schools rate per-
formers and agents.

“In this way. an agency could
know exactly with whom they are
entering into negotiations,” they say.
“Also. this track record should be
circulated in the monthly Student
Activities Programming magazine
edited by the NEC.”

When a school calls an agent, the
representative of that school shoul¢’
question anything they don’t under
stand and similarly the agent shoulc
make sure the school is well aware o
what they are doing, according t¢
the plan of Green and Kalaigis.

Also. if the school is unsure if cer-
tain requirements of an act can be
met, the school should be obliged to
find out and get back to the agency
within three to five days.

Concerning professional outside
promoters. the duo feels they might
be able to provide a campus with a
good concert, but the cost involved
in using such a promoter may prove
o be too much of a drain on a stu-
dent union programming budget.

“Furthermore, employing pro-
moters is in direct opposition to the
basic tenets of student union philo-
sophies.” they state. “Student com-
mittees in order to learn to develop

(Continued on page 67)
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Country 'Tis of Thee.

Look behind a Shure microphone to spot a star in Nashville. Country super-
stars insist on Shure microphones because of the consistent reliability and
clear, natural sound that make these microphones the “Sound of the Profes-
sionals.” Make ’'em part of YOUR next performance. Ask your Shure dealer
about Shure microphones and tell him Bill, Bobby, Billy, Donna, Mickey,
Tom, Sonny, George, Bob, Loretta, Barbara, Ronnie, Dolly, Charlie, lohnny,
Marilyn, Cal, Nat, Conway, Leroy, Tammy and Faron sent you.

Shure Brothers Inc. w ®
222 Hartrey Ave., Evanston, IL 60204 ‘Q _|._| =
in Canada: A. C. Simmonds & Sons Limited ‘ S U E

Manufacturers of high fidelity components, microphones, sound systems and related circuitry.
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Discos

Opulent Paris Spot
Conceived In N.Y.

® Continued from page 6

double midrange horn arrangement
complete with acoustic lens to pro-
vide wide even sound dispersion. To
complete the stack. eight ultra-high
tweeters are being used to assure
what Lobi calls “the most brilliant
and distinctive tones.”

The bass cabinets will be powered
by a BGW amplifier. while the other
sets will draw their power from a se-
lection of Crown amplifiers.

Lobi explains that speakers and
amplifiers for the discotheque have
been designed for precision repro-
duction atall levels, as well as to pro-
vide adequate reserve power and re-
liable performance.

The restaurant and video rooms
of Elysee Matignon will feature in-
dependent systems that can feed into
available program source on the
premises by means of a switching
bay. Lobi explains that this enables
the restaurant to hear a special tape
program from the main disco room:
or allows audiences in every room to
follow the live show.

The architecture of Elysee Matig-
non has allowed Design Circuits to
be innovative in orchestrating the
lighting. according to Lobi. He says
the lights will be reflected in mir-
rored walls with angled patterns
running into infinity. “This design
will make the club the first visual
dance spot in Europe.” he says.

Four rows of track lights—a
double line of blue flanked by single

lines of red—will chase into the mir-
rors, thereby creating endless
streams of light. A metal grid will be
hung from the ceiling to give the de-
sign the illusion of being suspended.

Nine rotating spirals of neon,
created by Georgina Leaf, Lobi’s as-
sistant. will interplay in contradict-
ing patterns and will be the focal
point of the dance floor. A second
neon display of 20 sticks in varying
colors and lengths will be dropped
from the ceiling at an angle to simu-
late an opening fan. They will fill the
space with undulating movement.

Colored strobes and 360 degree
rotators will be used to accent mo-
ments of climax which the deejay
will build through calculated use of
his music and equipment.

To complete the design. 20 pin
beams, and 90-degree rotators will
be used to provide moments of tran-
quility. These, says Lobi. may re-
semble soft laser lights and. as with
all the effects, will be multiplied infi-
nitely in the mirrored walls.

The installation of special plastic
material on the entrance walls of the
discotheque will create a slowly
moving unlimited rainbow design.
This will be supplemented by a spi-
ral chandelier of tivoli lights.

Circuit Design will also train dee-
jays and equipment operators for
Elysee Matignon.

In addition to the Paris project.
Circuit Design is also working on
discotheques in Boston: Lexington,

(Continued on page 40)

Are 5 Clubs
Enough For
Nashville?

By PAT NELSON

NASHVILLE—-Music City isn’t
Disco City yet. That’s the consensus
of the major discos operating in this
area. Although the five discos here
boast of good business, with plans to
enlarge and hopes of a chain of dis-
cos. Nashville hasn’t entered the
mainstream of disco action com-
pared with other major cities.

“Our first year has been extremely
good.” comments Lynne Galvin.
owner and manager of the Cloud
Nine Disco. The disco was one of the
first to open here and recently cele-
brated its first birthday with a
“birthday boogie” complete with a
giant gold record cake.

The Dico Kids, a young dance
group, is featured regularly at the
disco and also promotes the club by
doing shows in the area. The group
has been spotlighted on a local tv
show filmed at the disco., and high-
lighted a “bicentennial boogie™
there with a tribute to the dance era
from the waltz of the 1900s to the
bump of the *70s. “We also encour-
age college and business groups to
have their parties here,” notes Gal-
vin, “and we cater to them in what-
ever way we can.”

The Other Side, which opened its
(Continued on page 46)

pre-amp is not required.

Bass, Middle & Treble Controls
giving 12dB of cut or boost so a

just a few

Clubman Two
disco mixer...

pointers
on the

Twin Phono Inputs so both turn-
tables can be played together &
professional fade-ins achieved.

Set your voice leve!l with its own
Volume Slider.

The Tape Input allows special
effects and tapes to be added.

A Master Volume Slider to set
overall system level.

Pre-Cue play one turntable while
cuing up the other or the tape.

Headphone Output from 400 to

metear cLusMman two
10K impedance. 4 H

TURNTABLE PADAR

Mic Input accepts any impedance
microphone.

> &

TALROVES

Talkover Button with its auto

fade recovery makes voice talk- — | o o :
over easy. e -
meteer
155 Michael Dr., Syosset, N.Y. 11791 (516-364-1900) :
West Coast Office: (213-846-0500) light and sound company

In UK: 105-109 Oyster Lane, Byfleet, Surrey KT 14 7LA (Byfleet 41131)
Canadian Office number (514) 636-9933

CLUBMAN TWO — JUST 1 OF OVER 320 PRODUCTS IN THE METEOR DISCO RANGE.
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Disco Action
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Downstairs Records (New York)
Retail Sales

This Week
1 DR.BUZZARD'S ORIGINAL SAVANNAH
BAND—RCA (LP)

2 YOU SHOULD BE DANCING—Bee Gees—
RSO

3 BEST DISCO IN TOWN—Ritchie Family-
Marlin (LP)

4 SUN, SUN, SUN-Jakki—Pyramid

5 JAWS/Flamingo—Lalo Schifrin—CT! (LP)

6 1GOT YOUR LOVE—Stratavarious—
Roulette

7 1GOT A FEELING—The Whispers—Soul
Train (LP)

8 SUMMERTIME—MFSB—PIR (LP)

9 PORCUPINE—Nature Zone—London
0 LIFE'ON MARS—Dexter Wensel—-PIR
1 LOWDOWN-Boz Scaggs—Columbia
2 LOVE TALK—James Gilstrap—Roxbury
3 ALWAYS THERE-Side Effect—Fantasy

4 EVERYMAN/MY LOVE IS FREE—Double
Exposure—Satsoul (LP)

5 SO MUCH FOR LOVE/Helplessly—Moment
0f Truth—Saisoul (disco/disk)

[ Y ey

—

Melody Song Shops
(Brooklyn, Queens, Long Island)
(Retail Sales)

This Week
1 EVERYMAN/MY LOVE IS FREE—Double
Exposure—Salsoul (LP)

2 YOU SHOULD BE DANCING—Bee Gees—
RSO

3 RUBBERBAND MAN-—Spinners—Atlantic
(LP)

4 DR.BUZZARD'S ORIGINAL SAVANNAH
BAND—RCA (LP)

5 BEST DISCO IN TOWN—Ritchie Family—
Marlin (LP)

6 SHAKE, SHAKE, SHAKE YOUR BOOTY—KC
& The Sunshine Band—TK

NIGHT FEVER—Fatback Band—Spring (LP)
SUMMERTIME—-MFSB—PIR (LP)

DISCO EXTRAORDINAIRE—Juggy Murray
Jones—Jupiter (LP)

w0 00 9~

10 YOU + ME = LOVE—Undisputed Truth-

Whitfield Records
1 SUN, SUN, SUN—Jakki—Pyramid

2 ONE FOR THE MONEY~The Whispers-—-
Soul Train

3 PARTY NIGHT—Curtis Mayfield—Curtom
4 LOVE TALK—)ames Gilstrap—Roxbury

5 1GOT YOUR LOVE—Stratavarious—
Roulette

[——

—

Top Audience Response
Records In New York Discos

This Week

1 YOU SHOULD BE DANCING—Bee Gees—
RSO (disco-disk)

2 CHERCHEZ LA FEMME/SOUR & SWEET—
Dr. Buzzard's Original Savannah
Band—RCA (LP)

3 HEAVEN MUST BE MISSING AN ANGEL/
DON'T TAKE AWAY THE MUSIC—
Tavares—Capitol (LP)

4 WHERE THE HAPPY PEOPLE GO—The
Trammps—Atlantic (all cuts, LP)

5 RUNTO ME/YOUNG HEARTS RUN FREE—
Candi Staton—Warner Bros. {(LP)

6 LET'S MAKE A DEAL/1 GOT YOU/DARLING
BE MINE (Medley)—Gloria Gaynor-
MGM (LP)

7 BEST DISCO IN TOWN—The Ritchie
Family-Marlin (LP)

8 YOU'LL NEVER FIND ANOTHER LOVE LIKE
MINE—Lou Rawls—PIR

9 ONE FORTHE MONEY—The Whispers—
Soul Train {disco disk)

10 DESPERATELY—Barrabas—Atco {(disco)

11 SUN, SUN, SUN—Jakki—Pyramid (disco
disk)

12 GIVE A BROKEN HEART A BREAK—Damon
Harris & Impact—Atco (disco disk)

13 NICE & SLOW-Jesse Green—Scepter
(disco disk)

14 YOU + ME = LOVE-Undisputed Truth—
Whitfield Records (disco disk)

15 NIGHTS IN WHITE SATIN/| WANNA FUNK
WITH YOU TONITE—Giorgio—Oasis
(LP)

Colony Records (New York)
Retail Sales

This Week
1 YOU SHOULD BE DANCING—Bee Gees—
RSO

2 DR.BUZZARD'S ORIGINAL SAVANNAH
BAND—RCA (LP)

3 DON'T TAKE AWAY THE MUSIC—Tavares—
Capitol (LP)

4 WHERE THE HAPPY PEOPLE GO—The
Trammps—Atlantic (LP)

5 SUN, SUN, SUN-Jakki—Pyramid

6 ONE FOR THE MONEY—The Whispers-
Soul Train

7 BEST DISCO IN TOWN—Ritchie Family—
Marlin (LP)

8 LOWDOWN-Boz Scaggs—Columbia

9 SO MUCH FOR LOVE/HELPLESSLY—
Moment Of Truth—Salsoul (disco disk)

10 SUMMERTIME—MFSB—PIR (LP)

11 GIVE A BROKEN HEART A BREAK—Damon
Harris & [mpact—Atco (LP)

12 1 DON'T WANNA LOSE YOUR LOVE-
Emotions—Columbia

13 SUPER DISCO—The Rimshots —Stang

14 GETDOWN HAPPY PEQPLE-/immy
Dockett—Flo-Feel

15 BLACK SOUL MUSIC—Black Soul—Beam
Junction

Top Audience Response Records
In Houston, Texas Discos
This Week
1 NICE & SLOW-Jesse Green—Scepter
(disco disk)

2 HEAVEN MUST BE MISSING AN ANGEL-
Tavares—Capitol (disco disk)

3 LIPSTICK—Michel Polnareff—Atlantic
(disco disk)

4 YOU SHOULD BE DANCING—Bee Gees—
RSO (disco disk)

5 WHERE THE HAPPY PEOPLE GO—The
Trammps—Atlantic (all cuts, LP)

6 LOVE TRILOGY—Donna Summer—0Qasis
(LP)

7 TEN PERCENT-Double Exposure—Salsoul
(disco disk)

8 YOU’LL NEVER FIND ANOTHER LOVE LIKE
MINE-Lou Rawls—PIR

9 SAN FRANCISCO HUSTLE/NO, NO, JOE—
Silver Convention-—-Midland Int't (LP)

10 LOVE CHANT—EIi's Second Coming—Silver
Blue Records

11 TROUBLE MAKER/LOVE POWER—Roberta
Kelly—0asis (LP)

12 YOUNG HEARTS RUN FREE/RUN TO ME—
Candi Staton—Warner Bros. {LP)

13 CATHEDRALS-D.C. Larue—Pyramid

14 SHAKE, SHAKE, SHAKE YOUR BOOTY—KC
& The Sunshine Band—TK

15 BODY SHOP—Clifford Curry—Buddah

Top Audience Response Records
InL.A./San Diego Discos
This Week

1 YOU SHOULD BE DANCING—Bee Gees—
RSO (EP)

2 BEST DISCO IN TOWN/ARABIAN NIGHTS—
Ritchie Family—Marlin (LP)

3 DON'T TAKE AWAY THE MUSIC/HEAVEN
MUST BE MISSING AN ANGEL-
Tavares—Capitol {LP)

4 YOU + ME=LOVE-Undisputed Truth—
Whitfield

5 KN|GHPTS IN WHITE SATIN—Gorgio—Oasis

L

6 LUCK BE A LADY—Broadway Brass—20th
Century (LP)

7 CHERCHEZ LA FEMME/SOUR & SWEET—
Dr. Buzzard's Original Savannah
Band—RCA (LP)

8 LET'S MAKE A DEAL/1'VE GOT YOU UNDER
MY SKIN/LOVER BE MINE—Gloria
Gaynor—Polydor (LP)

9 SMOKE YOUR TROUBLES AWAY—Glass
Family—Earhote (disco edit)

10 TAKE A LITTLE—Liguid Pleasure—Midland
Int'l

11 THAT'S THE WAY TO GO/DISCO DOBRO—
Bottom Line—Greedy (LP)

12 TROUBLE MAKER—Roberta Kelly—0Qasis

13 ALWAYS THERE —Side Effect—Fantasy
(disco edit)

14 LETS GET IT TOGETHER—EI Coco—AVI
(EP)

15 IF YOU CAN'T BEAT'EM, JOIN 'EM—Mark
Radice—United Artists (LP)
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Billbhoard Presents the

Second International Disco Forum
Billboard

September 28 - October 1

Americana Hotel, New York GCity

You may never have had the opportunity to
talk disco with other people in your industry
... until now.

Disco in the 60°s were a fad . . . today they’re
established as a form of entertainment for
millions of people, young and old.

AFOUR BILLION DOLLAR
INDUSTRY ANNUALLY

Disco people—the club owners, club
managers, disco jockeys, hardware and
accessories manufacturers, label people

involved in disco product marketing—will
once more have the chance to get together
to discuss their special brand of
entertainment. .. DISCOS.

Join us in New York, September 28-
October 1, and talk discos! discos! discos!
Your registration includes continental
breakfasts, lunches, the Awards dinner,
entrance to all sessions, your work
materials, and special disco entertainment
and events.

(**Additional Panelists and Chairman to be Announced)

DISCO Il AGENDA
Tuesday, September 28

10 a.m.-6 p.m.-REGISTRATION

8p.m.-2a.m.-ENTERTAINMENT
Tk Records Special—Top Disco Artists—Disco Dancing

Wednesday, September 29

9am.-10a.m.—~CONTINENTAL BREAKFAST

10a.m.-11 a.m.—KEYNOTE SPEECH
“Discos—A Multi-Billion Dollar Business Annually”

11 am.-11:15a.m.—COFFEE BREAK

11:15a.m.-12:15 p.m.: CONCURRENT SESSIONS

1) “Specialization of Advertising and Marketing Techniques
for the Exposure of Disco Product”
Moderator: NANCY SAINES, UA

2) “Professional in Design and Installation of Disco Systems”
Moderator: WALTER KOLE, Power Audio
Panelists: RANDY VAUGHN, Disco Scene

RONALD CLARK, LTD, Inc.

12:30 p.m.-2 p.m.—LUNCHEON

2:15p.m.-3:15 p.m.: CONCURRENT SESSIONS

3) “Disco DJ Pools (Organizing, Functioning, Feedback to

Record Labels)”

Moderator: DAVE MANCUSO, NY

Panelists: JANE BRINTON, LA
PATRICK JENKINS. LA
ERICA SMITH. Phoenix
JACK ELLSWORTH. Phoenix
JOHNNY HODGES. San Francisco
JIMMY RANDAZZO, San Francisco
SAM MEYER. Houston
RAM ROCHA. Houston
JOHN LVONGO, Boston
RUFUS SMITH, Chicago
VICTOR LAUBRIEL. Washington, D.C.
MICHAEL O’'HARRO. Washington D.C.

4) “Disco Club Owners Only (Financing, Selecting Locations,
Staffing, Operating, Membership vs. Paid Admittance, etc.)
Moderator: SCOTT FORBES, Studio One
Panelists: JOHN FELIZZI, Crescendo. Inc.

3:15 p.m.-3:30 p.m.-COFFEE BREAK

3:45-4:45 p.m.: CONCURRENT SESSIONS
5) “New Sight and Sound Technology for the Discos of
Tomosrow
Moderator: STEVE TRAIMAN, Billboard
Panelisis:  VINCE FINNEGAN, Revox Corp. Metcor
Light& Sound
MIKE GLASCO. GLI. Inc.
JOHN BUBBERS. Audio Dynamics
MARK ENGLE, Aliec Lansing
GRAHAM SMITH. Digital Lighting
WALTER KOLE. Professional Sound & Ltng.
JIM PARKS, Panasonic
6) “Disco Deejays Only”*
Moderator: BOBBY DJ
Panelists: TOM SAVARESE
WALTER GIBBONS
*This session is in addition to the Disco 11 DJ Aircheck
Room, where top DJs will present tapes of their
programming concepts, via tape playback equipmentand
headphones at each DJ booth.
12 noon-6 p.m.—EXHIBITS OPEN
12 noon-6 p.m.—DISCO DJ AIRCHECK ROOM OPEN

8p.m.-2a.m—ENTERTAINMENT
Live Entertainment—Top Disco Artists—Disco Dancing

Thursday, September 30

9a.m.-10a.m.—CONTINENTAL BREAKFAST

10am.-11 a.m.: CONCURRENT SESSIONS
7) “Updating: Disco Franchising/Disco Chains (including
Restaurant and Hotel Chains)”
Moderator: TOM JAYSON, 2001 Clubs, Inc.
Panetists: KEN MACK. Stouffer Restaurants
BUNN WINTER, Something Else Ent.
PETE LANCELLOTTI, Uncle Sam’s the
American Scene
PAUL HOFFMAN, Apple Properties. Inc.
JERRY OWENS, Pleasurable Productions
BERT TENZER, Disco Dance Factory
8) “Establishing InterDisco Communications—Locally,
Regionally, Nationally, and Internationally”

Il am.-11:15 am—~COFFEE BREAK

11:15 am.-12:15 a.m.: CONCURRENT SESSIONS
9 “Producers Session—Disco Music Evolution to Multi-
Music Sounds”
Moderator: NORMAN HARRIS
Panelists: VAN McCOY
VINCE MONTANA
BOB CREWE
WARREN SCHATZ
TOM MOULTON
10) “Disco Club Managers Only”
Panelists: JERRY ROTH, Crescendo, Inc.
12:30 p.m.-2 p.m.—LUNCHEON

2:15p.m.-3:15 p.m.—PLENARY SESSION
11) “Promotion of the Discotheque/Public Relations (Use of
Radio, Printed Media, Special Parties, etc.)”
Moderator: MICHAEL O’'HARRO, Washington. D.C.
Panelists: JOHN FELIZZI, Crescendo. Inc.
3:15 p.m.—3:30 P.M.—-COFFEE BREAK
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3:30 p.m.-5 p.m.—PLENARY SESSION

12) “Promotion of the Disco Artist (Artists and Artists’

Managers Participating)—Live on Campus, Live in Discos,

Video Tapes”
Panelists: BERT TENZER
VINCE ROTHCAP
NORMAN BERGER
12 noon-6 p.m.—EXHIBITS OPEN

12 noon-6 p.m.—DISCO DJ AIRCHECK ROOM OPEN

8 p.m.-2a.m.—ENTERTAINMENT

Live Entertainment—Top Disco Artists—Disco Dancing

Friday, October 1

B e e
9a.m.-10a.m.—~CONTINENTAL BREAKFAST

10a.m.-10:30 a.m.—PLENARY SESSION

“The Future of Discos—Disco Music, Disco Hardware”
Moderator: BILL WARDLOW. Billboard

10:30 a.m.-12 p.m.—HOT SEAT SESSION

Panelists from every facet of the disco world in question and
answer session, with Forum Attendees and Disco Artists

Moderator: BILL WARDLOW, Biilboard

12 noon on—Forum attendees free to make own plans for

individual meetings, etc.
12 noon-6 p.m.—EXHIBITS OPEN

12 noon-6 p.m.—DISCO DJ AIRCHECK ROOM OPEN
7:30 p.m.-10 p.m.—DISCO 11 AWARDS DINNER

10:30 p.m.-12:30 a.m.—ENTERTAINMENT
Disco Dancing
SALSOUL SPECTACULAR
Including: SalSoul Orchestra
Double Exposure
Loleta Holloway
The Tramps
1:30a.m.-6 a.m.—DISCO GALA

Continuous Disco Dancing—Dance Contestants—Celebrities—

Disco Spinning by Guest Spinners

tion, contact:

e,

wWwWWw.americanradiohistorv.com

All information on hotel rooms will be sent immediately upon receipt of your reservation. For further informa-

LOS ANGELES — Diane Kirkland, Billboard, 9000 Sunset Blvd., 12th Floor. Los Angeles. Calif. 90069 (213) 273-7040

NEW YORK CITY- Ron Willman, Billboard, 1515 Broadway, New York, N.Y. 10036 (212) 764-7350
Mickey Addy, Billboard, 1515 Broadway, New York, N.Y. 10036 (212) 764-7355

CHICAGO - Bill Kanzer, Billboard, 150 N. Wacker Drive, Chicago. II1. 60606 (312) 236-9818

& " . Billboard
= REGISTER NOW for Billboard’s Disco II. Complete this registration form and mail to
] Diane Kirkland, c¢/o Billboard, 9000 Sunset Boulevard, 12th Floor, Los Angeles 90069. W
[ ] Please register me for Billboard’s International Disco II Forum
= at the Americana Hotel, New York September 28 — October 1, 1976
B I am enclosing a check or money order in the amount of: ( Please check)
: [] $200 — Special Early Bird Rate Prior To August 15th
] [0 $225—Regular Rate After August 15th .
: [ $125— Disco D.J.’s/Disco II Panelists/Student/Military/Spouses
. . . Registrant ( Please print) :
= You can charge your registration if you wish:
i [1 Master Charge Bank No.
: ] BankAmericard Card No. Company/Disco:
i [ Diners Club Expiration Date
: [0 American Express Title:
= Address Phone:
] .
i City State Zip
[ ]
i
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A Vidtaping Service For Discos

LOS ANGELES—Having com-
pleted taping the rehearsals of the
Average White Band at Sunset Stage
here, Jerry Landry of Landry Video
Systems 1s looking to expand his
service into the disco field.

Mainly the company tapes re-
hearsals of various acts so they can
review themselves for flaws. And the
tapes are available to the record
companies as promotional and ad-
vertising aids. All the artists are
taped at Sunset, which used to be the
old Columbia Film Studios.

A former tour manager for the
Doobie Bros. and Jethro Tull, Lan-
dry is celebrating his first anniver-
sary in the video business this sum-
mer. He also has offices in San
Francisco. Locally, the firm is asso-

ciated with Studio Instrument Rent-
als, but is self-owned.

Over the past few months. Landry
has videotaped the KGB Band, the
Pointer Sisters, Herbie Hancock. the
Tubes, Rhythm Heritage, Donna
Summer, Kool & the Gang, Firefall
and Earl Slick. These were done in
San Francisco and here. A two-hour
film of the Doobie Bros. was shot at
a Cow Palace concert.

Landry now would like to do simi-
lar tapes for discos throughout the
nation. He estimates at least 8,000 of
them in the U.S., and says “I think at
least 75% of them will go to video if
there is product. They would use the
Advent screen.

“We would produce video music
shows of bands, maybe even using

DISCO

SPECIAL EFFECTS
OUR SPECIALTY

* Mirror Balls ¢ Color Wheels

» Chasing Lights * Color Organs

¢ Flashers * Spotlights

* Strobes e Dimmers

* Turntables * Fog Machines

* Color Effects +Bubble Machines

* Special Effect Projectors

Send for ourillustrated
68-page Catalog on
Lighting and Special Effects.

TIMES
SQUARE

Theatrical & Studio Supply Corp.
318 West 47th St. New York, N.Y. 10036
Tel: (212) 245-4155
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animation for background. There is
also good money in this for the
record companies. It’s a good pro-
motional vehicle.”

Landry says he would lease the
tapes to the discos and continually
rotate them. “In that way they get
more bands and at a cheaper price
than using live bands, 1 will have to
get distributors across the country.”

The discos, he feels, are a good
place to expose product such as this
to the public, helping the acts. “Our
software also will help RCA and
MCA with their hardware.”

Landry also sees the video ma-
chines in record stores as promo-
tional aids, with stores eventually
getting their own machines and
large screens. These would be near
the display of records of the act per-
forming on the screen, as a point-of-
display gimmick.

For the Doobie concerts in San
Francisco, Landry used a remote
truck with Norelco, IVC and CEIl
equipment. For rehearsals he uses
JVC equipment, plus some Sony
and some Pansonic. Seven video
machines were used for the Doobie
show, using %-inch tape. Landry
says this can be transferred to 2-inch
tape for television.

The two-hour film was shot for
European tv and eventually will be
seen on American television. It can
be edited, Landry explains, for tv
commercials, music stores and any
other promotional purposes.

As for his own company, he says
“I am a video record company. I
have the availability of the acts,
since they often rehearse here at
Sunset Stage.” FRANK BARRON

Disco Mix._

By TOM MOULTON

NEW YORK—Double Exposure’s LP is out this
week and response is strong on two cuts, “My
Love Is Free” and “Everyman.” The new SalSoul
Orchestra LP, “Nice & Nasty” will be released
by Sept. 1, with a 12-inch disco disk being rush-
released this week on two cuts. “2001" and
“Nasty” will both be commercially avaitable on
disco disk next week. “2001" is an electronic
experience with a 747 taking off. It embodies a
lot of sound effects and a strong synthesizer
sound. These two cuts were produced by Vin-
cent Montana Jr.

RCA has released the new Faith, Hope &
Charity LP titled, “Life Goes On." There are sey-
eral good cuts. “Your Peace Of Mind” is the
strongest. It is also the single. The LP version
runs for 6:53 minutes and has the usual strong
McCoy sound with a haunting harmonica solo.
“Cherish/Monday, Monday” medley are nice
updated versions of these pop classics. “Life
Goes On" is very melodic with the McCoy sound.
“Gradually” and "Positive Thinking” are also
good, plus the single version of “A Time For Cel-
ebration,” with their guests, the Choice Four.
The entire album represents a good arranging
and production job by McCoy.

Westbound (distributed by 20th Century
Records) will release the new Fantastic Four LP,
“Night People’ " at the end of August. There is a
strong cut called “Hideway,” which will prob
ably be the single. It is reminiscent of the De-
troit Emeralds.

‘Night People/Lives Divided By Jive" is a 10-
minute medley that goes into the Temptations
sound. Westbound is also releasing a new De-
troit Emeralds LP. This will come in September
and will feature a remake of the group's super
disco classic, “Feel The Need In Me.

AVI Records has released a new 12-inch disco
disk on E Coco. It is “Fait Le Chat” (Do The Cat)
b/w "Let's Get It Together.” Both have defi-
nitely been inspired by MFSB and the SalSoul
Orchestra. The group received some recognition
from its first LP “Brazil"” which was popular in
New York City earlier this year.

Blue Note is not creating a disco label. The
company intends to remain essentially a jazz la-
bel, releasing disco cuts only when they evolve
as such from conventional jazz albums. This
word from George Butler who heads the iabel.
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STARS ‘BILLY BUMP’

Oregon DJ Preps
A TV Dance Show

By RADCLIFFE JOE

NEW YORK-—A crusading Port-
land, Ore,, disco deejay, disturbed
by Oregonians’ resistance to disco
music, has turned to local television
in an attempt to encourage wider ac-
ceptance of the music format and its
dances.

Bill “Billy Bump” Allman, a 22-
year-old ex-naval officer, who
claims to have pioneered discos in
Portland, has completed a tv disco
dance party. with the help of pro-
ducers from Mt. Hood Community
College, and Dave Stoner, a deejay
with KISN-AM in Portland. which
will be presented as a pilot for a pos-
sible weekly series on local channels.

The show, taped last week. fea-
tures the latest in disco music, with
dances interpreted by 25 disco danc-
ers recruited by Allman from discos
in the Portland area. It is hosted by
Stoner, with Allman appearing as a
guest and offering background on
the evolution of discos, the birth and
development of disco music, the
proliferation of clubs around the na-
tion, and a general overview of th
discomania now sweeping the coun-
try.

The 7-Up Bottling Co. has ex-
pressed interest in the show, and has
shown a willingness to sponsor the
pilot as well as future shows, says
Allman.

In addition to the television disco
dance party, Allman has also ap-
peared on KATU-TV’s talk show to
plug discos, and is scheduled for a
reappearance on the same station
later this month.

Allman explains that his crusade
for discos in the Oregon arca is
aimed at dispelling myths surround-
ing the music and its dances. Ac-
cording to the disco deejay. Portland
and its environs are essentially coun-
try music communities which resist
any new music format, especially
disco which they label “soul” music
in a beguiling new dress.

When Allman sold the idea of a
discotheque to Portland’s Keyhole

Supper Club just over a year ago,
there were no other discos in the
area. Today, there are five, and, ac-
cording to Allman, as people are
educated, and the music and dances
gain in popularity, more clubs will
be opening disco rooms.

Allman’s aim is not only to main-
tain this disco presence in the area,
but to enlarge on it. He feels that
educated deejays, innovative pro-
gramming, and constant promotion
through radio and tv will help
achieve this.

Allman is also trying to corral the
15-plus disco deejays working the
Portland metropolitan area into a
loose federation, in an effort to
stabilize their salaries, and spread
available jobs more evenly. He
claims there is considerable enthusi-

asm over this e, and expects that
it will ., along Yvith his attempts
lwﬁmmage.

‘Q’ Music At
Tahoe Nitery

LOS ANGELES—The Hearth-
stone, a popular Tahoe City bar and
estaurant, has introduced the first
quadgasonic disco in the Tahoe area.

Brad Miller, the Mystic Moods
producer, acted as consultant to
owner-manager John Sproehnle.
Lou Dorran, inventor of the Dorren
CD-4 Discrete FM broadcast sys-
tem, handled the equipment instal-
lation.

Shadybrook Records disco group
SSO was the featured music on
opening night. Their recent hit,
“Tonight’s The Night” is the
adopted theme song for the club.

Elvis In Texas Gig

SAN ANTONIO—Elvis Presley
will appear in concert Aug. 27 at the
Convention Center Arena. It will be
the third local concert in four years
for Presley. Tickets are $7.75, $10.25
and $12.75.

Black, Gay Discrimination
Boon To Michigan Mobiles

® Continued from page 3
acceptable music formats like coun-
try and rock and roll.

Schlei emphasizes that the man-
agement policy is not unique to the
club with which he worked. and
claims that discrimination is so
widespread in discotheques in
Southeastern Michigan. that more
and more disco lovers are sponsor-
ing their own disco parties with mu-
sic supplied by mobile disco oper-
ators.

Schlei’s Disco Party Services is
one of the several such organizations
flourishing in the area, fanned by al-
leged discrimination at regular dis-
cotheques. and supported to a large
extent by studenis at the Univ. of
Michigan.

Greatest demand for Disco Party
Services comes {rom sorority groups,
fraternity groups, and dormitory or-
ganizations, as well as a growing
number of minority off-campus
groups.

Equipment of Disco Party Serv-
ices consists of Russco turntables,
amplifiers and mixing boards, BSR
equalizers, Shure vocal masters and
speakers and Stanton cartridges.

The service costs $150 a night and
offers a repertoire of close to 2,000
songs. Schlei claims that the idea is

escalating in popularity as mobile
discos not only offers disco lovers an
alternative to places where they feel
unwelcome, but also offers them top
entertainment at a fraction of what it
would cost to hire a live band.

Schiei hopes that eventually the
law would be enforced, and discrim-
ination in discotheques would be
phased out. “But,” he adds, “until
this is done. mobile discos are offer-
ing the viable alternative, and disco
lovers in Southeastern Michigan are
grateful for it.”

Paris Spot

® Continued from page 38
Ky.. Jacksonville. Fla.. and Phila-
delphia.

Lobi feels the demand for disco
consultants and designers is grow-
ing, as most entrepreuners getting
into the disco business have no idea
of how to create a room that will at-
tract and hold customers.

“They are basically businessmen,
restaurateurs, nightclub operators,
and other people whose business
ventures are faltering, and they want
to turn to something more lucrative,
so they need the consultants. and the
disco packagers,” he says.
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U.S. DISTRIBUTOR

' L.A. Firm Grabs
Helios Consoles

By JIM McCULLAUGH

LOS ANGELES—Everything
Audio, studio designers/builders
here, will become the exclusive
American distributor of the Euro-
pean Helios console. according to
Brian Cornfield. president, as part of
an ongoing and ambitious expan-
sion program the firm has under-
taken.

Begun only a year ago. the com-
pany has moved out of its old 1.000
square foot facility into a new 6,000
square foot building in North Holly-
wood.

The new facility will include an
Everything Audio Control Room.
similar to those turn key designs al-
ready installed. as well as those in
various stages of design and con-
struction.

The tully operational control
room will now afford clients, accord-
ing to Cornfield, the opportunity of
a hands on interface with a wide sc-
lection of audio geur offered by the
firm.

In addition. Everything Audio
now boasts the interesting wrinkle of
the ability to interface audio and
video on the professional studio
level. A sister company, Video Prod-
ucts Sales, headed by Barry Lenett.
is also located in the same facility
with a fully operational video prod-
ucts demonstration room.

Mapping out directions the firm is
taking, Cornfield explains. "We
recently sent one of our salespeople
to London to consummate a deal
with Helios of London for its custom
designed consoles. Basically they are
a custom designed console com-
parable or exceeding in quality, in
my opinion, to Neve and costing
slightly less.

“They will deliver a completely
custom designed board from top to
bottom and delivered in about three
months, which is about one-half the
waiting time for others.

“Very few will go completely cus-
tom and we start up with a standard
module and you can change the but-
tons, color, whatever. We have some
of their components here now and
we are waiting for a full input mod-
ule that we can demonstrate A/B
against other consoles. We plan on
getting a console for our new demo
room that will be a custom designed
Helios for Everything Audio.”

In addition, Everything has also
acquired some other equipment
franchises in Europe such as an au-
toocator from France as well as a
cassette deck.

“We are always looking for new
equipmentand new ways of present-
ing it,” says Cornfield, “and we plan
to get into complete specifications
also as well as disco and audito-
riums. At present we are doing a
targe installation for the state.”

Another area Everything will be
emphasizing more heavily will be
maintenance.

“We’ve just signed a contract.” he
continues, “with a new maintenance
company that consists of individuals
who have worked for large com-
panies in the past, such as Motown,
and who have a good working feel
for the industry.

“Welve got the test equipment
and they are going to start working
independently through us and with
us doing all of our installation and
handling maintenance forusin L.A.
as well as service contracts.

“We are particularly excited
about that because there seems to be

a strong lack of maintenance in the
L.A. area. Maintenance men are de-
manding a tremendous amount of
money and getting it and there
seems to be precious few of them to
go around.”

Another new strategem in the Ev-
erything plan, relates Cornfield, will
be to expand the sales team by send-
ing out three members of the audio
sales company as well as three mem-
bers of the video company one week
each month.

“There will be someone represent-
ing Everything Audio.” says Corn-
field, “in the surrounding 13 West
Coast states and we may go as far as
Chicago. The idea behind that is
that L.A. is such a highly competi-
tive market and there are a lot of
clients who deserve to be serviced
and we are going to see to it that they
get that service.”

Getting back to the videco demon-
stration room, Cornfield says. “No-
body has fully realized that there’s
additional money to be made for a
studio by putting in video equip-
ment in an audio studio which opens
up vistas of various other types of
projects that can be done. A studio
doesn’t have 10 have a tremendous
amount of money invested to do
something with video as opposed 10
film.”

Commenting on the current state
of the studio designing and building
industry locally, Cornficld says, “I
think the market in LA is going to
see a dramatic change in when you
want to buy a piece of gear. I think
the world has gone nuts here with
the end of fair trade since the first of
the year. People are just calling
around now and bastardizing the in-
dustry. We have had to make a lot of
bids lower that we would have liked
10 just to stay competitive and in the
marketplace. The net resuit is that
nobody’s winning. I think we are go-
ing to see a big turn of events.

“People are still demanding the
same amount of service and quality
and studio treatment but they don’t
seem willing to pay for it anymore.

People don’t realize that when they
buy something for $12.000 the check
doesn’t go to the designer/builder. A
huge portion of it goes to the manu-
facturer and what’s left over is
pumped into overhead which in-
cludes service.

“Perhaps what we will see is direct
purchasing where a client will write
two checks. One to the manufacturer
and one to the designer/builder for
service. People scem overly dollar
conscious today and just want the
equipment.

“Yet, if anything goes wrong they
are the first to get on your back. The
dealer is in a very precarious posi-
tion. You are right in the middle and
making the least amount of profit.
I’s strange and something has to
change. Either dealers will move
away from individual item sales and
move into packages combined with
software and make their profit that
way or elsc we will just go to the
double check system.

“The basic misconception among
many now in the recording studio
industry 1s that expensive equip-
ment bought at rock bottom prices
should have maximum service and
follow through. That extra money is
not huge profit but takes care of
service and maintenance.”

New Studio
In Detroit

® Continued from page 4

these veteran studio musicians went
lo the West Coast with Motown,
eventually became disillusioned
with L.A. and have now re-emi-
grated back to Detroitand are ready
to work at Sound Suite.

Chief engineer is Robert Olhsson
who was a senior staft engineer at
Motown and was reponsible for
recording, mixing. disk mastering
and quality control, and who devel-
oped Motown’s stereo disk master-
ing technique.

Olhsson has worked at Wally Hei-
ders. the Record Plant and Sound
Labs and as a sound engineer has
worked with such major producers
as Stevie Wonder. Andrew Loog
Oldham. Mickie Most. Tony Clark.
Norman Whitfield, and Johnny
Bristol.

Maintenance and assistant engi-
neer is Mark Calice. formerly with
Lansing Sound Studios, to round
out the engineering staff of four.

The studio iself is capable of
recording up to 16 tracks with the
potential of going 24 tracks with
some adjustments.

Included in the hardware lineup
are M.C.1. 16-track with auto-loca-
tor; M.C.I. 2-track with auto-loca-
tor: and Ampex 2-track tape ma-
chines.

There's Dolby 16-track noise re-
duction, Westlake with sclectable
roll off monitor speakers, and
B.G.W. amplifiers, as well as addi-
tional monitors and speakers from
Altec, Acoustic Research and Aura-
tones.

The console is custom designed
and buiit 28 input-24 output.

Other elements are echo cham-
bers, outhoard equipment. cue sys-
tem, and microphones.

Instruments include Steinway
Grand, Model B, Hammond B-3,
Clavinet, Wurlitzer electric piano.
Fender Rhodes., Arp synthesizers,
custom designed bass and guitar
amps, as well as others.

The 22 feet by 40 feet interior has
walls and surfaces of solid cherry
and cork tree bark and inlaid, par-
quet flooring. The ceiling is solid
walnut.

The control room is lined with
thick shag carpeting and has special
sound traps 1o capture as pure a
sound as possible.

The studio also has a multicolored
lighting system in order to achieve a
variety of different moods.

While the studio cost both Lewis
and Grace $300,000 to build. both
men did a lot of the work on it them-
selves and reason it’s worth at least
$500.000 now.

An inital project at Sound Suite is
an album for Desert Moon Produc-
tions {Buddah Records) with Mike
Stokes producing and arranging the
group. the Enchantment.

Lewis and Grace also note that
Detroit is also home to an abundant
array of talented arrangers, writers
and musicians they can draw from.

New Fania Studio

NEW YORK-—Fania Records’
own recording studio, Tierra Sound.
began full operations here July 19.

The new studio is equipped with
16 tracks. with John Fausty chief en-
gineer and general manager: Jane
Kohn, studio manager: Irv Green-
baum. enginecr “extra-ord-inaire”;
and Rob Bermun, engincer at large.

Production began with Tito
Puente for Tico Records with Louie
Ramirez producing.
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By JIM McCULLAUGH

LOS ANGELES—At Filmways/
Wally Heider Recording in LA
Consumer Rapport was in to record
an LP with Steven Schaefer han-
dling both production and engineer-
ing. Producer Jerry Goldstein of Far
Out Productions cut some tracks on
Jimmy Witherspoon with Chris Hus-
ton enginecring. El Chicano worked
on their upcoming LP for Shady-
brook Records with some help from
Shadybrook president Joe Sutton
and engineer. "Flash.”

Recent Wally Hetder remotes in-
cluded Bill Cosby at the Las Vegas
Hilton. produced by Stuart Gardner
with Ray Thompson engincering
and two nights with Dave Mason at
the Universal Amphitheater with
Doug Botnick pulling engineering
duty.

Jonathan Winters cul some spots
at Wally Heider’s Audio Media
commercial studios for Aves Adver-
tising with Jim Stevens producing
and Jimmy Hite at the board.

Upin San Francisco at Wally Hei-
der's. Herbie Hancock finished his
newest LP with Fred Catero at the
board and Susie Foot assisting.

In addition, Louis Jordan and the
Nelson Riddle Orchestra were in
working on a special project for
B.B.D And O. David Coffin was on
the boards and Dave Frazer assisted.
Eric Jacobsen continues to work
with new group Indigo with Steve
Jarvis mixing. Wah Wah Watson’s
LPisin the final stages with Fred Ca-
tero mixing and Susie Foot assisting.
Catero and Foot also engineered the
recently completed Labelle LP. A
barbershop quartet convention was
in town and 45 of its best were in

making an album. Glen Glancey of

United Sound was the engineer with
assistance from Dave Frazer and
Willie Norton, both of Heider. Fi-
nally. Edwin Hawkins was in work-
ing on his latest LP with Phil Ed-
wards.

* *x  %

Gerhard Augustin recently pro-
duced Patrick Gammon at United
Artists Recording Studios for Au-
gustin’s newly formed Mr. Pleasure
label. Gammon’s first single, “*Party
Hardy (What I Like To Do)” was
also recorded in UA’s newly remod-
eled studios. Christina Hersch was
behind the controls on both projects.
Greg Lewerke of Jet Records was in
with UA’s director of recording Dino
Lappas preparing some sides on
Electric LIGHT Orchestra. All the
ELO product was mastered in UA’s
mastering room. Kenny Coleman be-
gan work on some sides for UA with
Danny Jordan producing and Ralph
Eck mixing. Also working in the
main studio was Billy Mitchell.
Duane Scott took over the mixing
chores. Jill Jones oversaw the mas-
tering of the new Jenny Jackson
single for Farr Records. Finally.
Doug Farr dropped in to eye the new
facility.

x k%

The Village Recorder in West L.A.
has bcen a hotbed of activity. In
recently was the Band producing
themselves on some overdubs and a
single mix. Neil Brody handled engi-
neering chores with Tim Kramer as-
sisting. Eric Clapton was working on
an LP being co-produced by himself
and Rob Fraboni, Nat Jeffery, Ed
Anderson and Terry Becker engi-
neered. Olivia Newton-John worked
on a live album with John Farrar
producing and engineering. Tim
Kramer assisted. Donovan worked
on both album and single projects
produced by Alen Pariser with mix-
ing handled by Neil Brody with Tim
Kramer, second enginecr. Average

White Band re-mixed a single with
Lew Haan mixing and Tim Kramer
assisting.

* k%

In at A&M in L.A.. producer
Bobby Martin, fresh from some
O’Jays sessions in Philadelphia.
spent an entire week producing a
series of undisclosed artists for his
new project through the Tentmaker
Corp.

*  x %

Over at Watermark, things have
been busy with Phil Austin (ot Fire-
sign Theatre) working on a new al-
bum. Booking agent Dennis Levin-
son has been sending over some of
his groups for recording sessions.
Among them Auburn, Carnegie, and
Parental Guidance with chief engi-
neer Peter Skye handling the board.

x  x x

Producer Ken Mansfield and engi-
neer Barry Rudolph have started
work on the new Robb Strandlund LP
at Sound Labs for Laguna Produc-
tions. . . . Guess who’s coming to din-
ner? Nigel Olssen, Dee Murray and
Bill Champlain sat in with Michael
Dinner at Sound City Studios where
he’s recording his next LP for
Fantasy Records.

x  *x %

In at Davlen, Robbin Thompson’s
debut LP for the Nemperor label is
in the final mixing stages with Jim
Mason producing and Tom Knox
engineering. Release is set for mid-
September.

* k%

Billy Preston was in recently at In-
digo in Malibu recording and mix-
ing. produced by Robert Margou-
leff. The Love Machine, Arista’s new
group, produced by Steve Duboff
was in doing some vocal overdubs.
Todd Rundgren is expected in soon
to lay down some basic tracks.

* * *

Brian Cornfield, president. Every-
thing Audio, North Hollywood. is in-
terested in forming a pistol club for
those in the recording studio busi-
ness locally. Those interested can
contact him at 7037 Laurel Canyon
Blvd.. North Hollywood. Calif.
91605.

New Toronto Studio

TORONTO—A new studio called
Kensington Sound has opened here.
With both 8-irack and 4-track capa-
bility, hardware includes TEAC,
Otari, Allen & Heath, Lamb, Crown,
JBL and Dynaco.

RECORD
PRODUCERS—
SONGWRITERS

or anybody who has record
masters and songs available
for possible distribution and
publishing in Europe, where
big money can be made, can
cash in on that fast growing
market regardiess of whether
your record or song was
turned down here. Am par-
ticularly interested in Pop,
Soul and Disco. For more in-
tformation send your self-ad-
dressed stamped envelope
to:

AMAR ENTERPRISES

Box 317, 1610 Argyle Ave.
Hollywood, California 80028
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GET READ
FOR A

HALE

Sy .

“Music Hall America” comes to television this Fall!
With more joy and jubilation and eye-popping production for 52
non-stop weeks than viewers have ever applauded before.

Every week, well known hosts from the top ranks of
show business, pop and modem country music preside over a
dazzling hour of entertainment that celebrates the many modes
of America’s most popular music.

Each song-filled hour—backed by a 26-piece orchestra— ,
showcases big-name artists and groups; mixes vocalists with
instrumentalists and fast-stepping dancers; and spices the musical

parade with plenty of sparkling comedy routines.

The result is one whale of a show! Every week of the year!

“MUSIC HALL AMERICA” MARKETS TO DATE:

New York

Los Angeles

Chicago

Philadelphia

Boston

San Francisco

Detroit

Washington, D.C.
Cleveland

Dallas-Ft. Worth

St. Louis
Minneapolis-St. Paul
Atlanta

Miami-F't. Lauderdale
Seattle-Tacoma
Tampa-St. Petersburg
Indianapolis

Hartford-New Haven
Portland, Or.
Milwaukee
Cincinnati

Buffalo

Kansas City
Sacramento-Stockton
Denver

Providence
Nashville

San Diego

Charlotte

Columbus, O.

New Orleans

Phoenix
Greenville-S-Asheville

Birmingham

Louisville

Grand Rapids-Kalamazoo
Albany-S-Troy

Dayton

Wilkes Barre-Scranton
Orlando-Daytona Beach
Charleston-Huntington
Lancaster-H-L-York
Syracuse-Elmira

San Antonio

Salt Lake City
Norfolk-Ports:N. News
Greensboro-H.P-W. Salem
Flint-Saginaw-Bay City
Wichita-Hutchinson
Little Rock

WwWWW.americanradiohistorv.com

Tulsa
Richmond-Petersburg
Shreveport
Jacksonville

Toledo

Knoxville
Raleigh-Durham
Omaha
Mobile-Pensacola
Green Bay
Roanoke-Lynchburg
Davenport-R.1:Moline
Fresno
Champaign-S-Decatur
Spokane
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"Music Hall America” is produced in its entirety at Nashville's
magnificent Opryland, USA entertainment complex, which
houses the world's finest new television productlon facﬂlty and is

righttully called “the home of American music”’ 4

With 128 stations that cover 9 out of
10 homes in the nation, “Music Hall
America” has a star-spangled network all

every

its own. And it’s still growing!

Warmner-Lambert, ].B. Williams and
Procter & Gamble are national sponsors of

AMERICA» BB

FROM VYIACO

Chattanooga
Portland-Poland Spring
Honolulu

Tri Cities

Greenville-N. B-Wash.
Springtfield, Mo.
Lexington
Monterey-Salinas
Lansing
Huntsville-D:Florence
Tucson

Colorado Springs-Pueblo
Burlington-Plattsburgh
Madison

Monroe-El Dorado
Wheeling-Steubenville

Rockford

Austin, Tex.

Augusta, Ga.
Montgomery
Amarillo

Charleston, S.C.
Joplin-Pittsburgh
Latfayette, La.
Wichita Falls-Lawton
Mason City-A-Rochester
Sioux City
Binghamton

Corpus Christi
Wausau, Rhinelander
Eugene

Lubbock

Yakima

Macon

Erie

Las Vegas
Beckley-Blue -Oak Hill
Harlingen-Weslaco
Boise

Bangor

Bakerstield
Odessa-Midland
Chico-Redding

Utica

Albany, Ga.

Santa Barbara-S. Maria
La Crosse

Dothan

www.americanradiohistorv.com

Ft. Myers
Clarksburg-Weston
Rapid City

Idaho Falls

Billings

Great Falls
Marquette

Eureka

Panama City
Zanesville
Presque Isle
Laredo

Jackson, Tennessee
Palm Springs
Alpena, Mich.
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Soul
"~ Sauce
Blacks Seek
Burbank’s
KROQ-AM

By JEAN WILLIAMS

LOS ANGELES—A group of Los
Angeles businessmen have tiled ap-
plication to become the first black
owners of an AM station in the L.A.
area.

The organization, Baker-Smith
Communications. with members
William Smith. attorney Joseph
Baker and John Pembroke are at-
tempting to purchase KROQ, a
10.000 watts outlet in Burbank

According to Lin Hilburn, who
has been involved in radio more
than 20 years. and who will be gen-
eral manager of the new outlet. the
station will offer a contemporary
soul/MOR/jazz format.

“When speaking of a black sta-
tion.” says Hilburn. I feel that soul
is more than soul. Soul is being able
to speak to our disadvantaged
people and help them to straighten
out their lives in the areas where we
can be helpful. Instead of having
concerts to benefit the station. and
playing mind-bending music. we
will provide leadership conferences
where our national leaders can come
in and develop images for our young
people to attach themselves. That's
what soul is.”

He notes that the station will also
provide young blacks with opportu-
nities to become news directors. an-
nouncers and engineers.

The group is anticipating a con-
struction permit by the end of the
year and will bring in all new equip-
ment. and set up a new transmitter
operation.

There are currently more than 70
stations in the Los Angeles area and
only one black-owned. KJLH-FM
owned by John Larmar Hill to serv-
ice the Compton. Calif.. area.

*  x &

Don Carter. Motown's Southwest
regional promotion manager. is on
top of all musical
happenings and
current trends in
this area. He gives
repeat followups on
his product, with
special attention
given to retailers as
well as radio sta-
tions. Carter’s de-
sire to win as a professional is re-
sponsible for his success with area
record and radio personalities. He
has been with the label more than
three years and covers Texas. Ar-
kansas. Oklahoma and Louisiana.

*x X %

Stevie Wonder. Al Green, the
Whispers, Sun. LTD. and others
took part in the United High Blood
Pressure Bikeathon in Los Angeles
Saturday (24).

More than 500 bikers and 300
watchers were on hand for the event
which was sponsored by KDAY in
Los Angles. Wonder biked the entire
9.6 mile route.

*  x %

Carter

Ron Carson. producer/writer and
former owner of Soul Clock Rec-
ords. has reactivated Happy Fox
Records, a label he started two years
ago.

The Los Angeles-based label is
distributed by Janus Records. This is
Janus’ re-entry into the r&b tield fol-
lowing its sale of Chess Records to
All Platinum.

Writer/ producer/recording artist
Carla Thomas, who formerly re-

(Continued on page 45)
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IT'S SUMMERTIME — Nazty
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(Excellorec, BMI)
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General News

LABEL TO FILMS

LOS ANGELES—Curtom Rec-
ords, well known for scoring films, is
now making films. This move will
also open the door for many black
record acts to become major film
properties, says Marv Stuart, co-
president with Curtis Mayfield of
Curtom.

The company’s film policy is to
first release a hit soundtrack. May-
field has scored four films, “Super-
fly,” “Claudine.” “Let’s Do It
Again,” and “Sparkle.” all sound-
tracks which were certified gold.

Stuart believes that a hit album
will substantially support a film
prior to the film’s release.

He also feels that a successful film
can be made for under $1 million.
“If you budget a film under $1 mil-
lion and release a hit soundtrack
prior to the film’s opening, money
can be made from the film.

“First of all, we are getting double
advertising. When a radio an-
nouncer plays the record, most times
the deejay will announce that it’s the
music from the so-and-so film.
Therefore, when the film is released.
the people will want to see it because
they are partial to the record.” notes
Stuart.

The next step is marketing, says
the executive. “The reason that
black films have not crossed into the
white media is because the film
people say, ‘Well. we have a black
film here. Let’s show a chick in bed
with a dude with a wide hat and
we'll put a Cadillac in there. Okay.
we now have our advertising cam-
paign.” Well you can’t expect whites
10 go to see that film.

“On the other hand, when the
same film companies market a white
film, they use the same marketing
techniques to lure blacks to the the-
ater as they use to get whites there.
This should be the same treatment
given to a film which stars blacks.
The film must be marketed to the
mass public, not one plan for whites
and another for blacks.”

Stuart fells that black well-known
recording acts are ideal for dramatic
parts. He says they are natural per-
formers because of their music ca-
reers and second, they have name
value.

“Let’s use the black recording art-

By JEAN WILLIAMS

ist in films, but not onstage singing.
We must put them in dramatic roles.
Most successful singers are offered
roles in films at one time or another.
But 99% of the parts call for the
singer to be onstage singing. The
idea is to totally exploit the acts’
names by being able to put their
names up on the marquee,” he says.

“Most people who are doing so
called black films are whites who
have little insight into these films,”
he continues. citing the film
“Sparkle” as an example.

He feels that three well-known fe-
male vocalists, as opposed to the
three unknowns who play the parts
of singers might have made the dif-
ference in what he calls the film
being a mediocre success and a box-
office smash. He also feels that
Aretha Franklin and Minnie Riper-
ton would have done justice to the
roles.

Curtom’s first movie acquisition is
“Short Eyes.” in which Curtis May-
field will have his {irst dramatic role.
Stuart explains that Short Eyes
means child molester.

Curtom Hopes To Open New
Doors To Recording Talent

Country/pop singer Freddy
Fender has been given a contract for
his first acting role in the film. Stuart
notes that the oddity of Fender
being in the picture, which is about
prison life, is that Fender has served
time in prison. The film is to start
shooting in New York in November.
The company is looking at four
other movie properties.

Curtom will go after noted record-
ing acts to star in its films. But Stuart
notes that there will be no exploita-
tion involved. It is merely an effort
to give the record act an additional
career.

DawkinsPlugsBlues

CHICAGO-Bluesman Jimmy
Dawkins marked the release of his
third Delmark LP. “Blistering.” with
a live performance of selections
from the album before an invita-
tional audience at the Wise Fool’s
Pub here. Dawkins was opening a
four-night engagement at the Lin-
coln Ave. club.

® Continued from page 44

corded on the Stax label, is assisting
Carson in production.

The first act signed is Country
Boys and City Girls. featuring for-
mer baseball player Lee Maye, with
a single “Forgetting Someone (Is
Easier Said Than Done).”

Carson is in the process of hiring
staff writers and producers and is
negotiating to sign three well-known
acts.

“I will have only six acts on my la-
bel, so that I can give all records
equal attention. After all. why have
more acts than we can get on the
charts at one time?"” asks the record
executive.

Carson formerly produced the
Whispers on Soul Clock, Jean
Knight, Jessie James and others.

*  x %
Dr. B. Sam Hart has filed to be-

come the first black in the Phila-
delphia area to own and operate a

NATRA Meet In Antigua

® Continued from page |

business sessions have priority over
all other activities. Workshops are
scheduled from Sunday through
Wednesday, with the conference ad-
journing Thursday (5).

The group for the first time is also
actively seeking to pull members of
the motion picture industry into its
fold

Broady. the organization’s first
woman president, says that more
than 600 persons should be lured to
the convention because every facet
of the industry will be discussed. and
many problems will hopefully be
ironed out.

Record companies will again be a
vital part of the convention. “but
this time.” notes Broady. “we will
have workshops dealing directly

Supremes All Heart

LOS ANGELES-The American
Heart Assn. has launched a national
promotion campaign utilizing the
Supremes’ recording, “I'm Gonna
Let My Heart Do The Walking.”
Recordings have been distributed to
3,000 radio stations for airing as a
public service.

with the problems faced by blacks in
the industry.”

She says that an all-out campaign
will be structured in an eftort to gain
more local chapters, feeling that by
the convention’s conclusion, 50
chapters will at least be in the organ-
izing stage.

Leading off the business portion
of the convention will be a gospel
workshop Sunday (1). Other ses-
sions and topics inciude: “Promo-
tion And Programming”: ““Program-
ming For Modern Black Radio™:
*“How Important Are The Num-
bers”: “Disco Versus Radio:
*Crossover Music”:; “Gospel. Will It
Survive”: and “Management, A
New Role In Leadership.”

In contrast to this year’s work-
shop-packed agenda. last year open
sessions were held with industry and
non-industry guests speaking to the
group.

A.G. Gaston, owner of WENN ra-
dio in Birmingham. Ala., the key-
note speaker. will talk on dedication
in the industry.

Also on the agenda are dinners
and/or luncheons sponsored by
Capitol Records, Atlantic, Warner
Bros., ABC, Roulette. Columbia and
20th Century. Tennis and golf tour-
naments are also scheduled.

SoulSauce

radio station. Hart is attempting to
purchase WXUR. a country/pop
station in Media. Pa.. a suburb of
Phitadelphia and turn it into an all-
gospel outlet.

According to Bertha Lewis, a
recording engineer at The Grand
Old Fellowship, Inc.. a religious or-
ganization which Hart heads, the
group already owns a recording stu-
dio where its gospel tapes are pro-
duced, and the station will be an ex-
tention of its religious projects.

*  x *

Noted producer and former
recording artist Tony Silvester has
returned to recording by signing
with Phonogram Mercury with a
new single “The Magic Touch.”

For several years Silvester was
lead vocalist with the Main Ingredi-
ent. While with the group he helped
write and produce some of the trio’s
more popular tunes including “I'm
So Proud,” “Everybody Plays The
Fool” and “Just Don’t Want To Be
Lonely.”

Since 1974 after leaving the
group. he produced such acts as
Bette Midler. Donny Hathaway,
Martha Reeves, Albert King, Les
McCann. Bloodstone and Ben E.
King. His next project is the new
Jackson Brothers album.

*  x *

Remember ... we're in communi-
cations, so let’s communicate.

Disk By McKuen

LOS ANGELES—Rod McKuen'’s
recording of the “Theme For Metro
News, Metro News,” which he com-
posed and orchestrated has become
the first symphonic disco single. The
song is used in its entirety for the
opening and closing of the nightly
Metromedia tv newscast.

For the commercial breaks,
McKuen created a country rock tune
called “Bumpers. Bumpers From
Metro News, Metro News.” The
record is receiving airplay on several
non-Metromedia stations in Los An-
geles and Bakerstield.

A Famous Move

LOS ANGELES—Famous Music
Publishing Co., a division of Gulf +
Western, has opened a larger West
Coast office at 6430 Sunset Blvd.
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BS 2919 BN-LA628-G (United Artists}
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9 5 HOT ON THE TRACKS Philadelphia International PZ 34232
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Country

5 Clubs Enough For Nashville?

® Continyed from page 38

doors three years ago with a live
band. converted to the disco craze a
year after opening. Mike Stark. dee-

jay at the Other Side, prides himself

in playing the true form ot disco mu-
sic. “A true disco doesn’t just play
records back to back.” comments
Stark.

“Discos, especially those in major
cities, incorporate the audience into
the music by starting at a slower
pace and building the music to a cli-
max over a 30-40 minute period,
thus keeping people on the dance
floor. This is characteristic of larger
discos and is something a lot of
Nashville discos haven’t caught onto
yet.” Crowds at the Other Side reach
approximately 700 on Friday and

Saturday nights and up to 500 dur-
ing the week.

“Luv’sdisco is doing so well that it
has plans to enlarge in the near fu-
ture.” notes Don Rogers. happy
hour deejay. “Disco has been a little
slow catching on here. but itis defi-
nitely improving.” Rogers also be-
lieves in the true form of disco and
plays all kinds of music. not just ra-
dio music. to test audience response
and makes his playlist accordingly.
“I’ve received a lot of help in getting
new product from Nashville record
companies and have found there are
many disks the audience likes even
though they may not be Top 40 rec-
ords.”

Richard Johnson. manager of
Little Abner’s disco, sees a day when
discos take over in Nashville. [ fore-
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see a time when there will be, for in-
stance. a big auditorium show once a
week and people will go to discos
during the week where cover charges
are considerably lower rather than
paying more money o see an un-
known act at a club.” comments
Johnson. Business is booming at this
disco which has been open one year

and Johnson has hopes of a chain of

Little Abners.

Troy Shondell tried the disco
route recently at a suburban Nash-
ville spot but—like a country music
disco venture he tried in Evansville.
Ind.—it is now under new ownership
with different music policies.

The Smugglers Inn. a restaurant
chain which features a disco at its
Nashville location, “is busy seven
nights a week,” according 10 Johnny
Dupree, manager. “Some of our inns
have live bands rather than discos,
but the ones with discos do much
better.” Although they are mainly in
the food business, the disco draws
almost as much business as the res-
taurant. A dance contest with the
winners receiving two free dinners,
highlights the Sunday night action.

Nashville may be slow getting
started but it’s definitely off and
dancing.

Show At Bristow

NASHVILLE—Preparations are
underway for the third annual West-
ern Heritage Days Country Music
Show in Bristow, Okla., Aug. 17.

Headlining the traditional and
modern country music entertain-
ment will be Nancy Jo Carton.

i i

‘DON GANT CREDITED:

Banner Year For

Tree Intl Songs

By GERRY wWOOD

NASHVILLE-—Tree International
reports a 25% increase in the number
of its songs recorded the past year
and a 10% increase in the number of
chart songs. The lion’s share of the
credit for the surge goes to Tree vice
president Don Gant who soon cele-
brates his first anniversary with the
firm.

Through Gant’s persuasive pow-
ers, Tree’s roster has been strength-
ened by the addition of such writers
as Doodle Owen. Don Cook and
Rick Schulman. The former ABC
Records Nashville chief has been in-
strumental in the expansion of the
publishing conglomerate, including
the recent addition of Dan Wilson to
the professional department.

“The response about Gant from
our writers has been phenomenal.”
comments Jack Stapp. Tree's board
chairman and chief executive offi-
er. “His attitude makes our writers
want to produce more material for
him.”

Stapp points to a specific case:
writer Don Cook who has been with
Tree only a few months. “He told us
that he had written a maximum of
25 songs a year, but since he’s been
working with Gant, he has already
written 17—and six of those have
been recorded.”

Gant, whose music background

Tree Toppers: Don Gant, right, Tree

International’s vice president, has

some advice for writer Sterling

Whipple who has penned such hits

s “Blind Man In The Bleachers”

and “In Some Room Above The
Street.”

spans from singing to running ABC-
Nashville. admits his favorite func-
tion in the industry is listening to
raw songs. “The only rule I have for
reacting,” Gant explains, “is to be
basically honest with each writer. In
doing so, you gain a mutual re-
spect.”

Gant reflects the philosophy of
Stapp and Tree president Buddy
Killen as he adds, “Any piece of ma-

(Continued on page 50)
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SHORE STOPPER—Playboy Records artist Mickey Gilley, appearing on CBS’
“Dinah!” tv show, serenades hostess Dinah Shore and guest Betty White
with some gospel-flavored songs.

16 New Songs Leap Onto
Hot Country Singles Chart

NASHVILLE—A total of 16 new
songs hits Billboard’s Hot Country
Singles chart this week. the highest
number of entries for one weck since
19 songs swept onto the chart last
Feb. 7.

This year, an average of 11 new
songs have hit the chart each week,
ranging from the high of 19 to the
low of 8. Judging from new entries
and turnover. the country chart situ-
ation—once a relatively tranquil
scene with few songs dropping in or
out—now has surpassed both pap

and soul charts in the amounts of

new activity each week.

The chart assault also reaffirms
the accuracy of Billboard’s Tap
Country Single Picks. All 16 songs
received Billboard picks, with four
artists—Narvel Felts, Joe Stampley.
Rex Allen Jr. and Ray Stevens-

jumping on only one week after the
picks. However, two of the songs
were picked last July 4 and are only
now coming onto the chart: * ‘A’ My
Name Is Alice” by Marie Osmond
and “l Never Met A Girl [ Didnt
Like” by Jim Mundy.

Hat For Maggard

NASHVILLE—Cledus Maggard,
known as the White Knight, re-
ceived a state trooper's hatand a cer-
tificate declaring him an honorary
state policeman in the Georgia State
Patrol while in Atlanta for WPLO’s
Appreciation Days. The citation to
the Mercury artist states that Mag-
gard’s record “The White Knight”
has “immortalized the Georgia State
Patrol.”

Country

Autry’s Massive Album Release

® Continued from page 14

Of The Border™ and “All-American
Cowboy.” Songs include “Mexicali
Rose.” “Back In The Saddle Again”
and “Down In The Valley.” Re-
leased simultaneously were three
more Autry LPs: “Gene Autry Fa-
vorites.” “Cowboy Hall Of Fame”
and “Live At Madison Square Gar-
den.”

Isn’t Republic in competition with
itself’ by releasing so much Autry
product at once? “If we don't com-
pete with ourselves, we'll be compet-
ing with somebody else,” Burgess
states. “*I'd rather compete with us
than compete with Columbia.” The
latter label claims three of the big-
gest selling records in history—all by
Autry: “Rudolph, The Red-Nosed
Reindeer,” “Peter Cottontail” and
“Here Comes Santa Claus.”

The Yuletide success has spurred
Republic into plans for a Christmas
Autry single—“Rudolph” backed
with “Here Comes Santa Claus”
and a Christmas album.

Republic is developing a roster of
country artists and is expanding into
the pop field. Its president. Autry,
had wanted to get into the record
company business and the opportu-
nity came with the resurgence of
western music.

“We put out a couple albums
about a year ago.”” Autry explains,
“and we advertised them on tv. We
got such a good response that | de-
cided to go back into the business,
make new covers and put them all
out again.” Autry’s first record com-
pany venture was with Burgess and

Joe Johnson-Challenge Records. “1
finally sold out to them because |
had too many other things | was
doing. I had just bought a ball club
(California Angels). was making
pictures. doing a radio program and
personl appearances.”

Autry started his recording career
in 1928. making records tor the Edi-
son Company. “Big thick ones.” he
says. “We cut them on wax.” Other
past labels include Okeh. American
Recording Corp. and Brunswick.

One of the top trendsetters in
show business, Autry believes in
cycles. “I've seen trends come and
go. | knew Gene Austin and Jimmie
Rodgers when they were successful.
Then the fashion changed to Bing
Crosby and Frank Sinatra. When
Elvis Presley came along he started
the first big rock trend—and then
came the groups like the Beatles.
The trend comes in and it goes back.

“History repeats itself,” advises
Autry. “I made my first picture in
1934. Up until then they had only
strictly action westerns, like Hoot
Gibson and Tom Mix. and the trend
started to go out. So when I came in,
I introduced music, started out as a
singing cowboy. and that brought
the western picture back again.
When tv came, it changed the whole
trend again. But westerns will al-
ways come back because of the new
crop of kids.”

One of the few cowboy movie
stars to gain a successful business ca-
reer, Autry wisely purchased his old
films which are still being shown in
many markets. He credits his start as
a 17-year-old worker with the Frisco

Railway as a reason tor his business
acumen. [ learned a lot of business
responsibility by figuring out
freight. express and ticket rates.
keeping the books and working as a
telegraph operator and agent.”
Autry joined the Air Force during
World War 1l and he quickly real-
ized that film and recording stars
should get into business because
some of the royalties dried up. "It it
hadn’t been for the record royalties
and endorsements for sweatshirts,
jeans and boots. it could have been
tough.” Because of his radio back-
ground. Autry. upon returning,
bought stations in Phoenix and Tuc-
son, and later bought tv stations in

(Continued on page 51)
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(Hall-Clement/Maple_il/Vogue, BMI) (Glogft’l-';anpspevgfdu e Artis 818 {P. Cral), Warner Bros. 8237 (Anad. B
utler, eters). Unite Ists N "
JED #5-76-B ﬁ 19 | 8 | MISTY BLUE—sgilic Jo Spears (Prize/Open Wide. ASCAP. Unted Music Cop./Ben 81| 8 | 4 | SUPPORT YOUR LOCAL HONKY
iS the Western (B. Montgomery). United Artists 813 (Talmont, BMI) Peters Music, BMI) TONKS — Ronnie Sessions
X (20| 6 | vourussep im N AL 46 (48 | 7 | WHILE THE FEELING'S GOOD—Kenny Rogers (RD. Wt TP Wil W 40581
swing arrange- WRONG — Billy “Crash" Craddock Egm?:'a"“nlHZH“:;‘r{“:’e""gal‘)\"'“s 812 :
, (). Adsian) ABC/Dot 17535 (Pick-A-Hit. BMI) e 92 3 ARE THEY GONNA MAKE US
ment that's start- Tl (e =tos e 47 |50 | 6 | LQUOR, LOVE & LIFE—Fredty weller OUTLAWS AGMN—Jsmes Talley
. @ Gmemner. | Greenebeaunlx)'sMCA 20559 (F. Weller, S. Oldham), Columbia 3-10352 (1. Taliey), Capitol 4297 (Hardhit, BMI)
ing to sweep the Sangren ' - i "°"": w;"d' e ) ¢ w SUNDAY AFTERNOON BOATRIDE IN THE
ﬁ HALF AS MUCH—sheila Tilti —
southwest. All Bl s :(EEIEN C?MES THAT GIRL (C Wiliams), Con Brio 110 (NSD) (Fred Rose, BM) :{a‘::ogr‘s.ﬂ:i LAKE—RW. Biackwood & The
—Tommy Overstreet
. o . v _ n (R. Hefiard, T Brown), Capitol 4302 (Gary S. Paxton/
Slgns pOInt tO lt fgnme'ﬁ,e 'Agcnli’(;bbms'J M R T ﬁ e 2 (Cr‘."émw!g,uacsffoyzﬂ'fk"c." Ej:i':m;ﬁu AcuusflcarBMl) o e B
being hitbound 16 | 18 | 8 | COWBOY—tddy Arnold ﬁ 71 | 3 | THE NIGHT TIME AND 84 8 | 5 | EVEN IF ITS WRONG—Ben Recce
g . (R, Fraser, H. Shannon), RCA 10701 MY BABY —oe Stampiey (R. Mainegra, M. Biacsk(f:ord), Polydor 14329 (Unart
nationwide before (R (R e, L) (N. Wilson, 1. Stampley. C. Taylor), B UnifegRAcists JASCAR)
Y q ﬁ 26 5 | WONDER IF | SAID ABC/Dat 17642 (Al Gallico/Algee, BMI) 85 | 88 ) BEWARE OF THE WOMAN (Before She
it's through. Join GOODBYE— Johony fodriguez 51 (34 [10 | SO SAD (To Watch Good Love Gets Your Man)—Ruby fals
(M. Newbury) Mercury 73815 (Phonogram) (Acuff: Go Bad)—Connie Smith %o#amclka%)é/?{oit sbgt‘/esst:rz &Nglt)r)ipes BM1)
the bandwagon of Rose, BMI) (D. Everly), Columbia 3-10345 (Acuif-Rose. BMI) m TEARDROPS WILL KISS THE MORNING
the ‘QUEEN OF 1219 REDNECK! (The Redneck National 52 |32 |20 STRANGER— johany Duncan m DEW~—Del Reeves & Billie Jo Soears
Anthem)—Vernon Osford (K. Kristofferson), Columbia 3-10302 (Resaca. BMI) (P. Ciatt), United Arists 832 (Rocky Top. BMI)
THE OUTLAWS’ SR LT e 53 |46 | 9 | THE WAY HE'S TREATED YOU r
— Nat Stuckey 7 —Bi
‘ 19 9 |17 THE DOOR IS ALWAYS OPEN—Dave & Sugar (G.J. Price), MCA 40568 (Contention, SESACa) o g ¢ I(.JO)‘I'ED'Y?UK#)L R{g 1?7%:%8,” :B;:,Iey r,:::'gm)
(B. McDill, D. Lee), RCA 10625 {Jack, BMI) saleo 1o o
20 (14 [ 11 SOLITARY MAN=TG. Shepard (R uur;ajfdl) RCeAelOHI (Unart/Vector, BMY) o B . EIEETA ! .THE iESH
(N. Diamond), Hitsville 6032 (Motown) ﬁ IGHT - Linda Hargrove ,
FULTON (Taltyrand, BMI) 65 4 SUVNDAY SCHOOL TO (L. Hargrove), Capitol 4283 (Beachwood/Window. BMI)
ala2l s BECAUSE YOU BELIEVED IN BROADWAY— Sammi Smith ﬁ m TRY A LITTLE TENDERNESS-sginy
S k (D. Hice, R. Hice), Elektra 45334 (Mandy, ASCAP) Thunderloud & The Chieftones
ME=Gene Watson
Exclusively on {Onens. Hal, Yowel), Capitol 4279 (Belinda, BM) 5 |62 | 4 TEXAS WOMAN—Pat Boone | z:obv;?::SAsjc;\c;)mm" - Connely), Polydor 14538
B. . S Stone), 0
JED RECORDS 2215 | 12 | IN SOME ROOM ABOE The Molowry (andra, BU) ¥y |IEZEEIID|  WHISPERS AND GRINS—bas e
5 5 EET—¢gary b {Lore), Republic/IRDA 256 (Golden West Melodies/
Distributed by i) Br|er | 3 | WERE GETING THERE/TO MAKE A (e, S
NAT|0_NW|DE SOUND ﬁ 30| 6 HERE | AM DRUNK AGAIN—Moe Bandy (). Fuller), ABC/Dot 17637 (Fuliness, BM) 91|93 | 3 IT'S A GOOD NIGHT FOR
Nashville, Tennessee zg dBeaver:, gh‘gavden) Columbia 3-10361 ﬁ 68 3 MISSISSIPPl—Barbara Fairchild SINGING/DEAR JOHN LETTER
i eCanw0oCy W T . Cotumbia 310378 LOUNGE —Jerry Jett Walke
13 | 1S FOREVER LONGER THAN v G als g, 6D & o ¥ Cateel). ot 057
ALWAYS — Porter Wagoner & Dolly Parton 69 | 3 11 MONTHS AND 29 '
(P. Wagoner. F. Dycus), RCA 10652 (Owepar, BMI) DAYS — johnny Paycheck 929 [ 2 STOP THE WORLD (And {et
s 1. Me Off)— i
9 IT'S DIFFERENT WITH YOU—Mary Lou Turner Econa,:ﬁ?:)chgee%;m”) Eecls g (. Belew), W?";t,ev'(el:sgon), Warner Bros. 8229
(B. Anderson), MCA 40566 (Statlion. BMI) ﬁ HERE'S SOME LOVE—Tsrss T (4 Star, BMI)
&
7 WICHITA JAIL—Charlie Daniels Band (). Roberts, R. Maingera), MCA 40598 (Streen Ges 93 ] 98 [ 2 EMMYLOU—Brush Arbor
(C._ Daniels), Epic 8-50243 (Columbia) Columbia, BMI) (B. Cason), Monumen! 8702 (Columbia/Epic) (Buzz
o I 61 |33 |16 | ALL THESE THINGS—Joe stamp oson SEAP)
—lJoe
6 | AFTERNOON DELIGHT—jonn (N Nevile), ABC/Dat 17624 (Tune Kel, BMI) 94 [ 95 | 4 | THE BEST | EVER HAD—eannic C. filey
(B. Oanotf). ABC/Dot 17640 (Cherry Lare, 62 54 8 A COUPLE MORE YEARS (Warner Bros )
3| IF YOU'VE GOT THE MONEY (S Siversten, D. Locornere, Capitl 4280 95 |9 | 2 | 1 BEEN TO GEORGIA ON A
|'VEF GOT TEE T|{JE—SW|IIi; Noealgn (Evil Eye/Horse Hairs. BMI) FBAS]; TRA'NC-T“"Q;?SE Ernie Ford
(L. Frizzell, ). Beck), Lone Star 3-1 (B.}. Shavey), Capitol 4 (Return, BMI)
: m 86 | 2 AFTER THE STORM—wynn S
J (Columbiz) (Ple” L) (DF[NO), Playboy 6080 (Proudyngxrdfe;l\aﬂ?) 9% m “A" MY NAME IS ALICE—Marie 0smond
DRIVIN' MAN~- , A Kasha, J. Hirschotn), Kolob 14333 (P
ITR ll!gl’)( ABC/Dot 17634 (ae.'fn'ﬂaf'ﬁi.i Presley. BMI) 4 |10 m\rEmGRLng DON'T ALWAYS MAKE | (Casepern Twantih Contuy;Osmosic, B ASLAP)
— Dick
5 SEE YOU ON SUNDAY—Glen Campbel (5. Whiople), RCA 10884 (hree, BM) 97 m HOW DO YOU START OVER—Bob Luman
(D. Lambert, B. Potter), Capitol 4288 (ABC/Dunhill " (R. Orbison. B. Dees). Epic 8-50247 (Columbia) (Aculf
One Of A Kind, BMI) 65 | 47 | 9 wAhRFM II\NP TENDER—Larry Gatlin Rose, BM1)
: ith Family & Friends 98 (The Great American) CLASSIC
4q I'VE LOVED YOU ALL THE (L. Gatfin), M t 8696 (Columbia/Epic) m
WAY —Donna Fargo (Geneara;?on. BOG‘IJ)M" oLt ?SOVB?’YE PFenngeDe S’:a'ce:st S
(D. Fargo), Warner Bros. 8227 (Prima Donna, BMI) 66 51 16 HOME MADE LOVE—Tom Bresh AS-CA;r)n : ischer), Starcr Arorst;
6 CRISPY CRITTERS— C.W. McCall (R. Mainegra). Farr 004 (Unart. BMI) m
(€W McCal, B. Fres, ¢ Dave), Paldor 14331 ﬁ m MY PRAYER—Narvel Felts » :Gimftgx:f cI:AT el
\AnericerjGiamaphona3SESac) (). Kennedy. 6. Boulanger), ABC/Dot 17643 ‘ (Macauiay. Cook. Green. Away). Capitol 4303
6 | DON'T WANT TO HAVE TO MARRY {Skidmore, ASCAP) (Cookaway. ASCAP)
YOU-jim € Brown & Helen Cornelis Py {3 | 2 | HONEY HUNGRY-wie s 100 (IEZECIH| 1 NEVER MET A GIRL | DIDNT
(Fm Imus, P Sweet).BRCA 10711 (). Coleman, M. Lyfte), Starday 143 (Gusto) LIKE—Jim Mundy
(Blackwood/Imusic, BMI} (Power Play. BMI) I (J. Mundy) ABC/Ool 17638 (Chappell. ASCAP)
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The Name.

The Face.
The Yoice.

S

One of America’s great singers, Kenny Rogers. With two country hitsina row,
his new single is on the charts and is already number one at KBOX and WIVK.
Spreading fast, the new Kenny Rogers hit*While the Feeling’s GoodT.....
from his aloum™Love Lifted Me.” Produced by Larry Butler.

UALAGQ7

From The Tower. United Artists Records. Nashville.

®
Brougham Hall Music Company, Inc. @
Heartline Music / BMI MANAGEMENT THREE
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FOR OCTOBER AWARDS

CMA Tabulating
Deejay Nominations

NASHVILLE—-Nominations for
the CMA’s disk jockey awards have
been made hy the organization’s
members and are now being tabu-
lated.

After all nominatons are checked
for eligibility regarding market size.
the names receiving at least five
nominations will be listed on the sec-
ond ballot and sent to deejay mem-
bers only. Then the top five will be
compiled and each eligible deejay
will submit 30 consecutive minutes
of airchecks 1o be judged. Deejays
who have received the award in the
past three years or who are now

serving on the CMA board are ineli-
gible.

The awards will be presented to
the winning deejays in small, me-
dium and large market sizes during
CMA’s anniversary show—a high-
light of Country Music Week in Oc-
lober.

Past winners are Skip Nelson,
KWMT. Fort Dodge: Billy Cole.
WHO, Des Moines: Hairl Hensley.
WSM, Nashville: Dale Eichor,
KWMT: Billy Parker. KVOO.
Tulsa: Grant Turner. WSM: Mike
Hoyer. KWMT; Bill Mack. WBAP,

Fort Worth, and Charlie Douglas of

WWL. New Orleans.

Southern Distribs Guests
At Atlanta Playboy Meet

NASHVILLEPlayboy Records
has staged its first Southern distribu-
tors meeting in Atlanta, presenting
an in-depth preview of the firm’s fu-
ture product and a review of current
material.

A film presentation. featuring
Playboy artists in various surround-
ings, mghlighted the event by intro-
ducing the label’s roster of r&b. pop
and country entertainers.

Sahm a Draw

NASHVILLE—-ABC/Dot Rec-
ords artist Doug Sahm played Nash-
ville's Exit/In. July 23-24. with his
group the Texas Tornados. Sahm’s
show drew a lively audience. includ-
g his Houston producer Hucy
Meaux and radio personalities Don
Cohen and Moe Shore of WCAS,
Cambridge, Mass.. Kenny Green-
blatt of WBCN. Boston. and Bob
Pittman. WMAQ. Chicago.

Buoyed by the success of the
Southern meet. Tom Takayoshi. ex-
ecutive vice president and general
manager of Playboy Records. has
authorized Eh Bird. the firm’s na-
tional promotion manager. to take
the same presentation to other major
U.S. cities.

Regional distributors and other
key industry figures from Atlanta,
Nashville. Memphis. Miami, Char-
lotte. Houston. Dallas. New Orleans
and Shreveport attended. Also at-
tending were Eddic Kilroy, Play-
boy's Nashville general manager.
and Nick Hunter. national country
promotion director.

Playboy country artists include
Wynn Stewart. Chuck Price. Bobby
Borchers. Layng Martine Jr.. Brenda
Pepper, Sunday Sharpe and Mickey
Gilley. Barbi Benton. who has
gained country chart success, is now
being directed 10 a more pop ori-
ented career.

Don Gant Boosts Tree Intl

® Continued from page 46

terial which comes out of Nash-
ville——no matter who publishes the
song—promotes our industry. and is
good for everybody. A hit song will
most likely bring the artist back into
the studio for an album—and it gives
Nashville another opportunity of
getting more material cut. I've
learned more about this from Buddy
Killen than anyone else in the busi-
ness.”

Gant subscribes to the Killen goal
of “mentally striving 1o get every-
body’s next single.” lle's also im-
pressed that Killen. as president of
Tree. doesn’t have to pitch songs. but
he does.

A background as a singer. writer,
producer and label chiefl gives Gant
credibility when directing writers or
pitching songs to artists and produc-
ers. He presently produces Jimmy
Buffett, Eddy Raven. Jim Mundy.
Carl Mann. Rick Schulman and
Sterling Whipple.

Music has been Gant's life ambi-
tion since his fourth grade class was
visited by a woman who played
“The Orange Blossom Special” on a
fiddle. He enrolled with a privaie
teacher for violin lessons and stuck
with it for 12 years. High school days
brought choir singing. the chorus
and. eventually. a quartet known as
the Kents.

After graduation he hit the road
with Norro Wilson. now head of the
Nashville Warner Bros. operation.
They toured as Don & Eddie, and
their first job was at the Democratic
convention in L.A. “We rubbed el-

bowswith a lot of stars. but we never
did get to meet with John Kennedy.”
he recalls.

They split two years later when
Wilson was offered a recording con-
tract as a single artist with Monu-
ment. Gant formed a background
group and worked Nashville studio
sessions. Colpix signed him as a
single act. but he never clicked with
a hit.

At 19. he started work in the ship-
ping room of Acuff-Rose Publica-
tions and worked his way up to as-
sistant 1o president Wesley Rose 11
years later. As a wriler he scored
with songs by Roy Orbison and the
Newbeats. and as a producer he
worked with Orbison. Sue Thomp-
son. Mickey Newbury. John D.
Loudermilk and Don Gibson. With
Tupper Saussy. he formed the Neon
Philharmonic which hit pop and
country charts with “Morning Girl.”

He left for the ABC Records job.
and the label achieved new heights.
When ABC and Dot merged. it was
Gant heading ABC and the highly
successful music veteran Jim Fogle-
song heading Dot. When the time
came to make a choice for the head
of the combined operations. ABC
board chairman Jerry Rubinstein
swung the pendulum toward Fogle-
song,and Gantsoon swung to Tree.

Jack Stapp. who has Nashville’s
top eye for corporate talent. and
Buddy Killen. who is similarly as-
tute in spotting creative talent.
quickly worked Gant inta the Tree
vice presidency—a new position.
One year later. the smiles are univer-
sal.

FIRST LADIES—America's first
lady, Betty Ford, thanks Tammy
Wynette, proclaimed as the ‘‘first
lady of country music'’ by Epic Rec-
ords, for her part in a White House
performance attended by President
and Mrs. Ford and more than 200
foreign diplomats.

COMMERCIAL
TURNS INTO A
REAL RECORD

NASHVILLE—What started out
as a trucking commercial has backed
into a full-fledged record: I Believe
He’s Gonna Drive That Rig To
Glory” by Craig Donaldson.

International Record Distributing
Associates has completed a distribu-
tion deal for the song with Great

American Music Machine. Intl. of

Denver. The Colorado company is a
sound marketing firm which origi-
nally developed the title as a market-
ing concept for a Cleveland trucking
operation, in conjunction with the
American Trucking Assn.

Listener response prodded radio
stations to request copies of the song
for airplay. prompting Great Ameri-
can Music Machine to release it as a

snws.-\

)
ASCAP Back
To the Armory

NASHVILLE—ASCAP returns to
the National Guard Armory for its
annual Country Music Awards din-
ner Oct. 13.

Co-hosts for the black tie affair
will be Ed Shea. ASCAP Southern
region director and Stanley Adams,
president.

The Wednesday night event has
become one of the top affairs of
Nashville’s annual Country Music
Week. drawing music business exec-
utives from Los Angeles. New York,
Adanta, Memphis and Muscle
Shoals. as well as Nashville.

Award plaques go (o writers. pub-
lishers. producers and artists of the
top ASCAP country chart songs of
the year.

Heritage Assn.
In Fast Start

NASHVILLE--Halfway through
its first year of opcration, the Inter-
national Heritage Music Assn.
claims members from across the U.S.
and seven foreign countries.

The organization seeks to preserve
and promote traditional country
music. “We've heard trom people in
all walks of life.” says the group’s
president Ralph Compton. “This in-
cludes university professors. song-
writers. musicians, artists, doctors
and lawyers.”

Flaunting the theme. “Heritage
Music Is Country Before It "Went To
Town™.”" the International Heritage
Music Assn. is headquartered in Bir-
mingham, Ala. (P.O. Box 9545).
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Billboard SPECIAL SURVEY
For Week Ending 8/7/76

Country LPs.

Copyjight 1976, Billboard Publications, Inc. No part of this publication may be reproduced.
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

* Star Performer—LPs registering proportionate upward progress this week.

BB 3

31
32
33
3
35
36
37

.
40
a1
22
43
M
45
46
47
48
49
50

é E *s TITLE-Artist, (abel & Number (Distributing Label)
1 2 6 | UNITED TALENT—Loretta Lynn & Conway Twitty, mca 2200
ﬂ 4 4 | ARE YOUR READY FOR THE COUNTRY-Waylon Jennings, RcA APL1-1816
3 3 | 10 | 20-20 VISION—Ronnie Milsap, rcA APLI-1666
4 | 1 | 9 | FROM ELVIS PRESLEY BOULEVARD, MEMPHIS, TENNESSEE, rca APL1-1506
ﬁ 14 | 3 | TEDDY BEAR—Red Sovine, Starday SD 968 (Gusto)
6 | 7 |14 | HARMONY—Don Williams, ABc/Dot DOSD 2049
7 5 9 | ONE PIECE AT A TIME-Johnny Cash & The Tennessee
Three, Columbia KC 34193
8 9 7 | WHAT I'VE GOT IN MIND-Billie Jo Spears, United Arfists UA-LAG08-G
9 6 9 | NOW AND THEN-Conway Twitty, mca 2206
10 8 | 11 | SADDLE TRAMP—Charlie Daniels Band, £pic PE 34150 (Columbia)
11 | 12 | 5 | THE BEST OF JOHNNY OUNCAN, coumbia kC 34243
12 | 13 | 28 | ELITE HOTEL—Emmylou Harris, Reprise 2236 (Warner Bros)
Wy | 17 | 5 | CHARLIE RICH'S GREATEST HITS, epc ot 30260 (Coimbio
14 [ 15 6 | LOVE REVIVAL—Mel Tillis, mca 2204
15 | 16 6 tipﬁlr:dlgr)wlLLlAMS SR. LIVE AT THE GRAND OLE OPRY—wmGMm #6-1.5019
16 | 10 |17 | GILLEY'S GREATEST HITS—Vol. 1, Mickey Gilley, Piayboy PB 409
17 | 11 [ 21 | THE SOUND IN YOUR MIND—Willie Nelson, Lone Star KC 33092 (Columbia)
18 | 20 5 | THE WINNER AND OTHER LOSERS—Bobby Bare, rca APL1.1786
ﬁ 25 3 | ALL THESE THINGS—Joe Stampley, aBC/Dot DOSD 2059
20 | 23 | 27 | WANTED: The Outlaws—Waylon Jennings, Willie Neison, Jessi Colter,
Tompall Glaser, rca apL1-1321
21 | 18 8 | ROCKY MOUNTAIN MUSIC—Eddie Rabbitt, ciektra 761065
Yr| 28 | 3 | ROY CLARK IN CONCERT, sec oot o0so 205
23 [ 19 |15 | BLOODLINE—Glen Campbell, Capitol ST 11516
24 | 26 |10 | BECAUSE YOU BELIEVED IN ME—Gene Watson, Capitol ST 11529
25 | 24 9 | TOO STUFFED TO JUMP—Amazing Rhythm Aces, ABC ABCD 940
27 |13 | LIVE—Willie Nelson, Rca APi1-1487
29 6 | LONG HARD RIDE—Marshall Tucker Band, Capricorn CP 0170 (Warner Bros.)

12

17
17

DIAMOND IN THE ROUGH-Jessi Colter, Capitol ST 11543

LONE STAR BEER AND BOB WILLS MUSIC—Red Steagall, s8c/00t
DOSD 2055

MY LOVE AFFAIR WITH TRAINS—Merle Haggard, Capitoi ST 11544
IT'S A GOOD NIGHT FOR SINGING—Jerry Jeff Walker, mca 2202
SOMEBODY LOVES YOU—Crystal Gayle, united Artists UA-LA 543G
THE SUN SESSIONS—Elvis Presley, rca aRMi-1675

IT'S ALL IN THE MOVIES—Merle Haggard, Capitol ST 11483
CHESTER & LESTER—Chet Atkins & Les Paul, rca aPL1 1167
MOTELS & MEMORIES—T.G. Shepard, Hitsville ME6-403 SI (Motown)
MERCY AIN'T LOVE GOOD—Jean Shepard, united Artists UA-LAG09-G
WHEELIN’ AND DEALIN'—Asleep At The Wheel, Capitol ST 11546
LOVE LIFTED ME—Kenny Rogers, United Artists UALAGOT G

MEL STREET'S GREATEST HITS, Gkt 8010

BUCK "EM—Buck Owens, wamer Bros. BS 2952

GREATEST HITS—Johnny Rodriguez, Mercury SRM-1-1078 (Phoniogram)
HAROLD, LEW, PHIL & DON—Statier Brothers, mercury SRM.1-1077 (Phonogram)
SONG BIRD—Margo Smith, warer Bros. BS 2955

THE BEST OF RAY PRICE, Columbia KC 34160

THE AMBASSADOR OF GOODWILL—Jerry Clower, mca 2205
REMEMBERING THE GREATEST HITS OF BOB WILLS— Columbia kC 34108
THIS IS BARBARA MANDRELL, #BC/Dot DOSD 2045

RAGIN' CAJUN—Doug Kershaw, wamer Bros BS 2910

A LITTLE BIT MORE—Dr. Hook, Capitol ST 11522

Hattie Stoneman Dies In Tennessee

NASHVILLE—Hatiie Frost Stoneman. 75. who first recorded 51 years ago
with Ernest V. “Pop™ Stoneman, died July 22 in a Murtreesboro, Tenn.. hospital.

The mother of 23 children. including those who formed the Stonemans sing-
ing group, she had suffered a series of heart attacks in recent years.

She performed and recorded with her husband “Pop™ Stoneman. who. until
his death in 1968. was one of the oldest living performers in country music.
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Nashville
__Scene

By GERRY wWOOD

The Charley Pride Show—featuring Pride, the
Pridesmen and Dave & Sugar—has soldout two
shows in Perth, Australia, Thursday (5). It's the
first time a country artist has sold out the Perth
Concert Hall, and it follows the show's success-
ful Japanese tour. Two of the Japan gigs were
taped by a network, translated into Japanese,
and later broadcast nationwide.

Waylon Jennings, Jessi Colter, Isaac Hayes
and Jim Varney headlined the entertainment,
with movie star Warren Beatty emceeing, at “An
Evening Of Tennessee Music™” sponsored by Gov.
Ray Blanton and the Tennessee delegation to
the Democratic National Convention July 11.
Some 450 delegates attended the event at
Shepherd's in New York City's Drake Hotel.

Elektra/Asylum's Nashville artists will be fea-
tured in a documentary film set for premiere at
the Jabel's national convention at Lake Tahoe
this month. “We're shooting the artists at home,
in the studio and in concert,”” comments Mike
Suttle, EA's marketing director. After the con-
vention, the film will be utilized with distribu-
tors, radio stations and retailers. Meanwhile,
EA’'s a&r director Jim Malioy announces that
Bob Beckham’s Kondo Productions will produce
Arlene Harden for the label.

Congratulations to Dagg Collins of KDIW in
San Antonio for consistently issuing one of the
most interesting, readable and creeative weekly
newsletters in the world of radio. His sheet—a
hefty mixture of humor, wit and wisdom—is the
reflection of a brilliant and irreverent mind. Col-
lins" current project is promoting Little Jimmy
Dickens and Lefty Frizzell for CMA Hall Of Fame
consideration.

The second annual Roy Clark Celebrity Golf
Classic, slated Sept. 10-11 in Tulsa, continues to
draw a wide range of celebrity golfers. Evel Knei-
vel, Mickey Mantle, Mel Tillis, Tom Kennedy and
astronauts Gene Cernan and Ron Evans have
been added to the tourney that benefits the
Children's Medical Center.

Royce Porter and Bucky Jones have found a
great market for their songs in Roy Head. Be-
sides his current release, “Bridge For Crawling
Back,” Head has hit with three other Porter-
Jones compositions: “Most Wanted Woman In
Town,” “Baby's Not Home" and “Help Yourself
To Me.

Rebecca Jo Featheringill and Don Schafer
have wrapped up two weeks of recording in
Nashville at three different studios. Though
she’s on Texas Records, some larger labels are
interested in signing her.

X. Cosse has been booking Floyd Cramer,
Boots Randolph and special guest star Rose-
mary Clooney as part of the Festival Of Music.
Shows are lined up through the fall. Famed gui
tarist Les Paul—who recently cut an LP with
Chet Atkins—will be booked as part of the show
in some cities.

Leon Ashley and Margie Singleton, appearing
at the Coliseum in Sioux Falls, S.D., filled the
building to capacity for the third year in a row.
Linda Denny of Country Music Spectacular Pro-
ductions promoted the show. . .. The fourth an-
nual New York City Bluegrass & Qld-Time Coun-
try Music Band Contest and Crafts Fair will be
held at historic South Street Seaport, Aug. 14-
15, with 20,000 fans expected to watch up to 30
bands competing for the prize money. .
Johnny Tillotson, with a repertoire from coun-
try/rock to Hank Williams, continues to pull in
the customers to the Jubilee Showroom at Las
Vegas' Landmark. Country music gains in popu-
larity along the Vegas strip with recent suc-
cesses scored by Tommy Overstreet, Leroy Van
Dyke and Tex Williams.

Plantation artists Jimmy C. Newman, Webb
Pierce and Hank Locklin, along with Warner
Bros. artist Jeannie C. Riley journeyed to Atlanta
to participate in WPLO's annual appreciation
day. They were accompanied by their manager,
Shelby Singleton. Pierce, Locklin, Singleton and
their wives later winged to Dallas to catch the
Carol Channing/George Burns performance at
the Music Hal as special guest of Channing who
recently recorded in Nashville for Plantation

2 Clubs Open

NASHVILLE-Two more night-
clubs featuring country entertain-
ment have opened in downtown
Nashville. The Ramblin® Man is
named for the Waylon Jennings hit.
And Faron Young's Jail House, with
a capacity of 550. is now oftering live
country entertainment nightly.

tween takes of his latest session at Sound Shop studio from, left to right, Don
Crews, executive producer; Jack Gilmer, producer; and personal manager El-
roy Kahanek, vice president of Jack D. Johnson Talent.

Autry’s Massive Album Release

® Continued from page 47

L.A., San Francisco, Seattle and
Portland. His business interests ex-
panded to hotels—the Continental in
L.A.. Mark Hopkins in San Fran-
cisco. and a hotel in Palm Springs.

“Anytime you make a record. it's
always hard to pick the winner,”
says Autry, who admits, On

‘Rudolph, The Red-Nosed Rein-
deer’ I thought the other side was go-
ing to be the hit. When someone tells
me he can pick a hit, I think he’s kid-
ding himself.”

Is Gene Autry back in the saddle
again. or was he ever out of the
saddle? “I was in and out of it.”” Au-
try laughs. “and now 'm back in it.”

Tempo Producing 5
Bicentennial LPs

MISSION, Kan.—Tempo Records
has released five bicentennial al-
bums. four of which arc by Renais-
sance. 4 young contemporary group
that has incorporated patriotism into
its touring show.

Renaissince has performed its
“God and Country” show for the
White House and the Smithsonian
Institution. Renaissance means “re-
vival or rebirth.” and Kent Barber.
general manager of Tempo states,
“What America nceds in this bicen-
tennial celebration is a rebirth of in-
dividual and group patriotism, a
rebirth of dedication to the prin-
ciples for American heritage that
have not changed in our 200 years of
national government.”

The group performs approxi-
mately 500 concerts a year in
churches. schools, coffce houses and
state fairs. Its musical styling in-
cludes a wide variety of music: con-
temporary songs and both original
and familiar patriotic songs. It also
incorporates an Americana sing-a-

fong involving audience participa-
tion. Appearing in bright red, white
and blue attire, it presents a profes-
sionally executed program complete
with staging and choreography. The
group closes the program with an
original song by Otis Skillings espe-
cially written for America’s birthday
celebration, "Bicentennial U.S. A

The four bicentennial albums re-
leased include songs from the show
as well as other contemporary mate-
rial. They are “In God We Trust.”
“America Depends On You.,”
“Spirit of "76” and *“America
U.S.A." Renaissance is booked by
Tempo Artists, Inc.

A fifth album. with a bicentennial
theme. has been released by Tempo.
“Statue Of Liberty.” by the Cou-
riers. The title song is a Christian
song relating the Statue of Liberty to
the cross.

Other new album product from
Tempo includes “You Were There,”
by Pete Carlson: “Walkin' Sinai.” by
Dan Wittemore.

Exclusively on

Republic Records
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Gospel

BOOKING AGENCY FORMED:

Gospelers Will Meet Aug. 22

LOS ANGELES—On the eve of
the 1976 Gospel Workshop of Amer-
ica convention, the Rev. James
Cleveland, i1s founder/president.
has formed a national black gospel
artist booking agency and intends to
establish a national educational cen-
ter, dedicated to gospel music.

Cleveland's last three annual
workshop conventions have drawn
from 8,000 to 15,000 fans and per-
formers of black gospel music. in-
cluding a strong showing by acts un-
der contract to eight different gospel
labels. This year’s conclave is set for
Aug. 22-27 in Kansas City. Mo. Base
will be the Muehlebach Hotel.

Brother Ed Smith, executive di-
rector of the workshop, who also
does a regular gospel radio show in
Detroit, and Mrs. Annette May
Thomas of Los Angeles, Cleveland’s
business manager and secretary, will
head the sacred music act booking
agency from their respective offices.
They will announce the remainder
of 1976 and 1977 itinerary for the
“World’s Greatest Gospel Show™ in

Shaped

By GERRY WOOD

The annual sunup to sundown sing in Way-
cross, Ga., has been set for Aug. 21. Headed by
“Doc” Browning, the gospet fest will spotlight
such talents as the Happy Goodman Family, the
Kingsmen, Willie Wynn and the Tennesseans,
Sego Brothers & Naomi and Betty Jean Robin-
son. Sponsored by the Waycross Shrine Club,
the event also includes a talent contest.

Larry Norman, who has been called the “poet
laureate of Jesus music,” has completed an LP
trilogy with the release of “In Another Land.
Released on Solid Rock Records, and distributed
as part of Myrrh Records’ Jubilation Group, the
album joins his previous efforts, “Only Visiting
This Planet” and “So Long Ago The Garden.”

. Notes_ |

By JOHN SIPPEL

the next 10 days through the new
booking firm, Gospel Artists Inc.

In addition to this gospel super-
star package, Gospel Artists Inc. wilt
book the following acts: the Rev.
Isaac Douglas, the Barrett Sisters.
Roger Akers, Don Vail Choraleers,
the St. James Young Adult Choir,
the Harold Smith Majestics, Milton
Biggham, Art Jones. B.C.&S.. the
Voices Supreme, Vernard Johnson,
the Inter-Faith Choir of St. Louis,
the Rev. Leo Daniels, the Rev. C.L.
Moore, the Rev. Richard (“Mr.
Clean™) White, the Johnson En-
semble, 21st Century, the Williams
Brothers, the Gospel Keynotes, the
Pilgrim Jubilees, the Rev. Claude Je-
ter, Rosie Wallace, Dorothy Love
Coates, Jean Austin. Kay Robinson,
the Rev. Maceo Woods, the Rev.
Audrey Bronson, the Rev. Mary
Watson Stewart, Jewel Griffin, Betty
Hollins, Glennia Sission Connec-
tion, Gabriel Hardeman Delegation,
the Rev. Donald Jordan, the Soul
Stirrs, Voices of Christ. Rodena
Preston, Southern California Com-
munity Choir, the Loving Sisters. the
Brooklyn All-Stars and all the Gos-
pel Music Workshop chapter choirs.

The agency will co-book Inez An-
drews. the Mighty Clouds of Joy,
Shirley Caesar and the Caesar Sing-
ers, Rance Allen, Myrna Summers,
Walter and Edwin Hawkins. Andre
Crouch, James Frazier and Tessie
Hill. Cleveland says all the acts thus
far are black, but he is working
toward booking white gospel acts
also.

Cleveland points out the success-
ful exchange which has worked for
several years between his organiza-
tion and the white gospel quartet as-
sociation, which in 1975 saw the
Brooks and the Crusaders working
the black gospel convention. while
the O’Neil Twins appeared at the
white counterpart.

Cleveland is petitioning the fed-
cral government. several funding
agencies and foundations secking fi-

nancial support for a university
dedicated to gospel and spiritual
music. Dr. Robert L. Simmons of the

music department of the Univ. of

Kentucky at Lexington is studying
faculty possibilities, Cleveland says.
Simmons. author of numerous
books on gospel, has been associated
with the workshop movement al-
most since its inception eight years
ago.

Soul City, U.S A a 525-acre de-
velopment headed by Floyd
McKissick. is being seriously consid-
ered as a site for such a university,
Cleveland says. A 25-acre tract is
being set aside for that purpose by
McKissick. The projected city is lo-
cated between Durham and Green-
ville, N.C.

(Published Once A Month)
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THE SOUL SEARCHERS
“PICKINEM UP & LAYINEM DOWN"

THE GOSPEL KEYNOTES

“RIDE THE SHIP TO ZION”
“PRAISE HIM, PRAISE HIM™

THE SWANEE QUINTET

“IF YOU DON'T KNOW HIM BY NOW™
"IN TIMES LIKE THESE"

“BEAUTIFUL ZION”

NASHBORO
RECORDS

N

WOODLAND SOUND STUDIOS
EX

THE CRESCENT GROUP

KEEP SUMMER SALES
UP WITH GOSPEL!

CHECK OUT OUR NEW
ALBUMS & 8 TRACK TAPES...

EVANGELIST ROSIE WALLACE BROWN & EDDIE BROWN

REV. ISAAC DOUGLAS presents THE KING's TEMPLE CHOIR

REV. ISAAC DOUGLAS presents THE HOUSTON, TEXAS MASS CHOIR

NASHBORO
RECORDS

1011 Woodland Street
Nashville, Tenn. 37206
(615) 227-5081

Nashboro
#7171

Nashboro
#7172

Creed
#3069

Creed
#3070

Creed
#3071

Creed
#3072

BLACK GOSPEL
HEADQUARTERS

HS.E.
RECORDS

1707 Church Street
Nashville, Tenn. 37203
(615) 320-1561
Offering you two new releases by

two of the best selling black gos-
pel artists in the country:

WILLIE BANKS ANDTHE
MESSENGERS—“GOD’S
GOODNESS’” HSE-LP-1478

GERALD SISTERS—"“HE'S
COMING BACK” HSE-LP-1479

We salute our distributors:

BIB DISTRIBUTORS MANGOLD/BERTOS

101 YorkmontRoad ONE STOP

Charlotte, N.C. 28210 2212 W. Morehead

(704) 527-0440 Chariotte, N.C. 28208
(704) 334-4637

ONE STOP
RECORDS

210- 16th StreetN.wW.
Atlanta, Ga.30318
(404)875-9777

MUSIC CITY
DISTRIBUTORS
25 Lincoln Street
Nashville, Tenn.
{615)255-7315

PACIFIC

pi
RECORDS & TAPES SOy
s RECORDS

ice Street 950 Greeley Avenue

Qakland, Ca. 94607

(415)451-1318 Newark, N_J. 07086

(201)964-3434

SOUTHERN STANS

RECORD & TAPE RECORD SERVICE
1020 East 14th Street 728 Texas Street
Hialeah, Fi1. 33010 Shreveport, La. 71163
(305) 885-4625 (318)222-7182

TARA RECORD & TAPE DIST.
582-584 Armour Circle
Atlanta, Ga. 30324

(404) 875-2555

CONTACT THEM FOR YOUR
BLACK GOSPEL NEEDS TODAY!

= P, 4 35
=8 | 82 | 25
E 2| xe .
5 TITLE, Artist, Label & Number
1 3 32 ANDRAE CROUCH AND THE DISCIPLES
The Best Of Andrae, Light LS 5678 (Word/ABC)
2 1 72 ANDRAE CROUCH & DISCIPLES
Take Me Back, Light LS 5637 (Word/ABC)
3 14 6 JAMES CLEVELAND & THE SOUTHERN CALIFORNIA
COMMUNITY CHOIR
Give 1t To Me, Savoy SGL 14412 (Arista)
4 2 50 JAMES CLEVELAND & CHARLES FOLD SINGERS
Jesus Is The Best Thing That Ever Happened To Me. Savoy SGL 7005 (Arista)
5 5 68 THE GOSPEL KEYNOTES
Reach Qut. Nashboro 7147
6 12 20 REVEREND MACEO WOODS & THE
CHRISTIAN TABERNACLE CONCERT CHOIR
Recorded Live In Chicago, Il., Jesus Can Work It Out, Savoy SGL 7007 (Ansta)
7 6 37 SHIRLEY CAESAR
No Charge, Hob 2176 (Scepter)
8 8 15 GOSPEL WORKSHOP MASS RECORDED [N NEW YORK
Savoy SGL 7006 (Arista)
9 17 15 WALTER HAWKINS & THE LOVE CENTER CHOIR
Love Alive, Light LS 5686 (Word/ABC)
10 4 131 ANDRAE CROUCH

Live At Carnegie Hall, Light LS 5602 (Word/ABC)

JACKSON SOUTHERNAIRES
Oown Home. Malaco MLP 4350

11 11 42

12 15 127 JAMES CLEVELAND & THE VOICES OF TABERNACLE
God Has Smiled On Me, Savoy SGL 14352 (Arista)
13 9 68 JAMES CLEVELAND & THE SOUTHERN CALIFORNIA

COMMUNITY CHOIR
To The Glory Of God, Savoy SGL 14360 (Arista)

HAROLD SMITH MAJESTICS
James Cleveland Presents—Lord, Heip Me To Hold Out. Savoy SGL 14319 (Austa)

14 10 127

REVEREND W. LEO DANIELS

15 13 24
What In The Hell Do You Want, Jewel LPS 0110

GOSPEL KEYNOTES
Destiny, Nashboro 7159

16 16 42

SOUL STIRRERS
Heritage. Vol. Il Jewel LPS 0113

17 21 15

REVEREND [SAAC DOUGLAS

18 18 42
By The Grace Of God, Creed 3064 (Nashboro)

GLORIA SPENCER
For Once In My Life, Creed CR 3066 (Nashboro)

19 20 15

2 | K

21 29 85

PILGRIM JUBILEE SINGERS
Don't Close In On Me, Nashboro 7169

SUPREME ANGELS
Shame On You, Nashboro 7141

SUPREME ANGELS
in Love With God, Nashboro 7165

22 24 20

SHIRLEY CAESAR
No Charge, Hob 2176 (Scepter)

23 7 50

WILLIAMS BROTHERS
Spreading A Message, Nashboro 7161

24 25 28

TESSIE HILL
ABC/Peacock PLP 59222

25 26 6

JAMES CLEVELAND & THE SOUTHERN CALIFORNIA

COMMUNITY CHOIR
In The Ghetto, Savoy SGL 14322 (Arista)

26 31 85

27 28 106 REVEREND ISAAC DOUGLAS WITH THE JOHNSON ENSEMBLE

The Harvest Is Plentiful, Creed 3056 (Nashboro)

RODENA PRESTON
Where Peaceful Waters Flow, Beegee 1075 (Chelsea)

28 27 20

29 35 6 DIXtE HUMMINGBIRDS
Wonderful To Be Alive, ABC/Peacock PLP 59226
30 33 6 REVEREND CLEOPHUS ROBINSON

Caste Your Bread Upon The Water, Nashboro 7160

31 m

32 32 68

33 m

34 34

REV. WILLINGHAM
Ory Bones, Nashboro 7166

JAMES CLEVELAND & SHIRLEY CAESAR
The King And Queen Of Gospel, Hob HBX 2175 {Scepter)

HOLY LIGHTS
It's Getting Late. Savoy SIL 14397 (Ansta)

MAHALIA JACKSON
How | Gt Over. Columbia MC 34073

o

SHIRLEY CAESAR

35 23 37
Go Take A Bath (Sermon). Hob HBX 2183 (Scepter)
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45 members and guests helped ITA celebrate its sixth birth-
day and opening of New York headquarters July 21. At left are Ed Hoppe, CBS, and Ed Hanson,

North American Philips, chairman of advisory board and audio technical executive committee;
cutting cake, center from left, are board members Tadao Okada, Maxell; Gordon Bricker, RCA;

HAPPY SiXTH FOR ITA—More than 1

CAL STEREO THE AGGRESSOR

. {

Tape/Audio/ Vi

-

L.A. Hi Fi War At Highest Peak

® Continued from page |

vidual brings in an ad which beats
any of its own advertised prices.

So far the eight chain store hasn’t
publicly made any payoffs. but hi fi
retailers are aware of Cal Stereo's
competitive and unorthodox selling
methods.

In fact, in.a recent issue of the Los
Angeles Times’ Sunday Calendar
section, the key entertainment me-
dium in this area, there were 11 hi fi
retailers hawking their goods, with
Cal Stereo continuing its claim of
having $10.000 in cash “on deposit
in a special account in a major Cali-
fornia bank™ to back up its $100
cash policy for anyone showing
lower prices on current model stereo
equipment regularly stocked by Cal
Stereo.

The other retailers vying for the
Southern California audiophile and
home listener market that use the
Times include: Shelley’s Audio

Everest Climber

Carries Recorder

LOS ANGELES—One member of
the American Mt. Everest climbing
expedition. climbing to try to reach
the highest peak in October, will be
recording his thoughts and experi-
ences en route to the top.

Dan Emmett will be carrying a
Sony cassette recorder and blank
tapes from Intermagnetics when he
and eight other members of the
American Bicentennial Everest Ex-
pedition seek to reach the Himala-
yan peak.

CBS-TV is sending along a six-
man camera crew to film a special on
the project. Emmett’s tapes of his
personal experiences and thoughts
on the climb will be turned over to
CBS by Intermagnetics.

The tapes he will use were manu-
factured at Intermagnetics plants in
the US.. Korea, Singapore and
Hong Kong.

NEEDLE IN
A HAYSTACK

NEW YORK-Winning entry
from several thousand in the recent
BSR/ADC Accutrac drawing at the
CES in Chicago was Barry Sleight,
sales manager for the appropriately
named Needle In a Haystack ADC
dealership in Springfield, Va. Win-
ner gets a three-day trip tor two to
BSR factory facilities in Birming-
ham, England. 1o see his own Accu-
trac 4000 remote-control “comput-
erized” turntable being built and
tested.

(four stores): Wallichs Music City
(seven stores): The Federated
Group (three stores): Pacific Stereo
(21 stores): Now Sound (six stores):
Dixie Hi Fi Warehousers (seven
stores). the Sound Circuit (three
stores): University Sterco (nine
stores). Rogersound Labs (two
stores), and Sound Horn (five
stores).

In the past, there have been accu-
sations which the state has bcen
looking into that dealers have been
offering the public items below their
prescribed buying price.

Rock FM stations have been
doing a solid job of offering sound
dealers good listenership for their
commercials, which have ranged
from a soft sell to the hard, fast talk-
ing Top 40 disk jockey approach of
Cal Stereo which blitzes the market
with commercials that are tempting
and done experty by San Francisco
radio personality Tom Campbell. a
former top Top 40 personality. not

(This concludes a two-part profile
that began last week with a look at the
company’s master switching system
and exiensive demonstration facil-
ities.)

LAWRENCE. Kan.—The ad-
vanced switching system that per-
mits the demonstration of hundreds
of combinations of receivers, ampli-
fiers and speakers at RMS Innova-
tive Electronics here has also aided
the firm’s product evaluation pro-
gram, notes Dave Breidenbach,
young president of the aggressive
Midwest retailer.

The well-engineered interfacing
of the equipment is a factor in per-
mitting examination of new prod-
ucts under consistent conditions—
and the Kansas sterco dealer puts a
high premium on this grading of
new product.

Tickets here average between
$700 and $800, but are accelerating
as the new sound facility makes its
inexorable impact on the market,
notes sales manager Paul Dahl-
strom. who handles administration.
marketing and buying activities.

RMS is the saga of a firm whose
management decided to face up to
the market situation—to be realistic.
Orginally. Breidenbach nurtured
the concept of appealing only to
well-heeled audiophiles, or custom-
ers with $3.000 and more to spend
on systems. He had to pull his head
out of the clouds, he now admits,

exclusively in the commercials busi-
ness.

Onc interesting aspect to the ads is
the proliferation of models. Rather
than all the stores offering the same
goods, one discerns different models
by the same manufacturer. thus
avoiding any direct confrontation if
one store were 1o accuse a competi-
tor of claiming one thing while ad-
vertising something else.

But the same manufacturers do
appear in advertised specials: BIC
turntables: Pioneer amplifiers and
speakers: Marantz speakers and am-
plifiers: Sony car stereo units: Har-
man Kardon amplifiers: BSR turn-
tables; Sanyo amplifier-speaker-
turntable combinations: Teac tape
decks.

Complete systems are a favorite
product of many retailers here. Cal
Stereo has offered a $499 system
comprised of Bose 501 speakers. a
Marantz 2230 AM-FM-MPX stereo

(Continued on page 54)

w2« KANSAS’ RMS AUDIO

Demos Aid Product E valu;tlon

By GRIER LOWRY

and get into the mainstream of the
market. There simply weren’t
enough of those $3,000-and-up buy-
ers around.

Where he was telling the $600 to
$1.000 buyers to take their business
elsewhere. now he has broadened
his base to include them. His first
step involved adding lines . ith low

»
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secretary Jerry Citron, Intercontinental Televideo; chairman emeritus Oscar Kusisto, Motorola;

executive director Larry Finley; treasurer George Saddler, Fuji, and Irwin Tarr, Panasonic; at

right, from left are Dick Buckley, DuPont; George Hawthorne and Herman Schloss, JVC. ITA has
grown from five founding members to 227 suppliers and users in audio/video industry.

CAPITOL MAGNETICS OPTIMISM

A Blank Tape Boom
Predicted By Execs

By JIM McCULLAUGH

LOS ANGELES—Capitol Mag-
netics executives are predicting a
healthy 15%-20% growth in retail
sales volume for the blank tape in-
dustry over the next year based on a
rebounding cconomy.

In addition, Anthony Cunha, ex-
ecutive vice president, and Bill Bol-
linger. director of marketing, fore-
cast for the industry generally:

® The cartridge market segment is
growing a little faster than the others
due primarily to improved 8-track
hardware and its still viable format
convenience.

® Longer lengths are making the
most gains in configuration with 90-
minute the fastest growing in pre-
mium quality cassettes and car-
tridges.

® An increased trend toward
quality product on the part of con-

INNMNNNN NN NN

middle to upper bracket appeal. The
present roster includes such lines as
Technics, Sony, Harman/Kardon,
Crown. SAE. Marantz. ADS. BGQ
and JBL.

“A lot of the action with us is in
the 18 to 34 age bracket where radio
stations gear their programming.”

(Continued on page 56)

Billboard photo by Grier Lowry

President Dave Breidenbach, left, and sales manager Paul Dahistrom lounge

in main sound room facility of RMS Innovative Electronics, flanking master
console for switching facility that is key to store's success.

sumers as well as increased sophis-
tication on the part of repeat buyers.

e Women are becoming a more
important factor in blank tape pur-
chasing.

® A new market segment—34-39
up to retirees—is beginning to
pen up.

e Chrome will remain flat hold-
ing at 3%-5% of the total cassette
market.

e Heavier involvement on the
part of manufacturers in the quality
oriented accessory field.

® The possible introduction of
some new formulations, particularly
new oxides. with possible applica-
tions towards the cartridge because
of its growth potential.

® More and more mass merchan-
diser experimentation with tape who
now account for nearly 40% of total
tape sales, up from 20% five years
ago.

Cunha also believes that the phi-
losophy about the need for chieap or
“disposable” cassettes, if carried too
far. could mean a serious threat to
the entire industry.

“We have to have a quality prod-
uct.” says Cunha, “in order to build
a market for the future. If we all sold
cheap product, we'd diminish the
market 5. 10 years from now. A
major problem is that we don’t
presently have adequate standards
which give consumers an opportu-
nity to judge. A lot of companies sell-
ing cheap tape label it. ‘low noise,
high output’ or *high performance,’
which misleads the public.

“Another problem I anticipate if
the market is inundated with cheap
cassettes is consumer disillusion-
ment over reliability. The people
who are supporting that theory are
saying they will set up manufac-
turing facilities all over the Far East.
even in Africa and India. if we are to
believe their claims, and it’s just not
possible to maintain controls over
that kind ol operation.

“There’s no way that just one
company sitting here in the U.S. can
ensure one consistent level of quality
with different operations in Indo-
nesia, Singapore. Australia, South
Korea, India and Mexico, all under
different ownership. In my mind. it's
the same old cheap cassette dressed
up in a so-called world strategy—a
strategy that does not stand up to
scrutiny by people who are in the
business and know the problems.”

Cunha adds that he hopes the re-
tailer is a bit too sophisticated to fall
for the philosophy.

(Continued on page 54)
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Reel Society Sells
Mail-Order Tapes

CHICAGO--The Reel Society. a
mail-order catalog of prerecorded
open reel tapes, dispatches its
inaugural mailing this month from
Arlington Heights, I1L

Dolby-encoded and 7' i.p.s. ex-
clusively, the new catalog, including
quad tapes, is being launched with
recent material licensed from Lon-
don, Warner Bros., and RCA.

“We’ll be going after all the major
lines with the goal of becoming a
clearinghouse for open reel tape.”
explains Russ Fields. the society’s
originator.

Until its demise in May, Fields
managed Ampex’s open reel mail-

order service, the Ampex Tape
Society.

“Like the tape society this will not
be a club.” Ficlds points out. “No
membership fees. no commitments,
no long-term obligation.™

List price for single play tapes is
$8.95, with a 15% or 20% discount to
be offered. Fields says.

According to Fields. disbandment
of the Ampex Society left the open
reel consumer with virtually no
place to turn for product. “A lot of
people who bought from Ampex
didn’t care for Columbia tape prod-
uct because it was predominantly 3%

(Continued on page 55)
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Are you getting those High Profit,
PLUS Sales available with Fast Moving
Audio Cables, Connectors, Speaker
Wires, Adapters and Plugs?

& connectors

Now available from the same dependable source that makes SAME DAY

SHIPMENTS of PFANSTIEHL Needles, Phono Cartridges, Tape and
Accessories. Write today on your letterhead for details of Special

Introductory Offer.

3300 WASHINGTON ST. / BOX 498
WAUKEGAN, ILL. 60085

To speak conect C8

Yo pick a nandile
Yo use a ¥ code

To use CB efiquette
To select the type of

needs

o Break & channel
To do a radia check

To use this starter kit

slanguage on the ait

To use CB in emergency
CB equipment for your

Yo keep yout taik tegal
To use CB for enjoyment

1o get into Ihe exciting
wortd of C radio

Initial orders will be shipped C.O.D. You must enclose a de-
posit of 25% for all C.0.D. orders. To apply for open account,
please request a credit form.

Shace Record; & 16/;(/&64}

507 High St., Burlington, N.J. 08016 Tel: (609) 386-3288

ARACO

RECORDS & TAPES
Presents

“HOW TO CB.”

The hottest LP and Tape
ldea of the Year!

YOU BUY YOUR COST

100 LP’s
1008-T ...
50LP’s ..

We are and we want to remain a
first-rate company.
For this reason we point to the quallty
We know that quality is the result of controls 2
and we guarantee it by means of €St certificates

We are the first do it in our fieid.

skark

STARY SRL.
ViA COMO 23

telex 33080

Computer cassettes for digital use
All types audio Compact cassettes Lear Jet 8 track cartridges
Noreico style boxes for automatic inserting machine
All spare parts.

Tape/Audio/ Video

Hi Fi War
In L.A. At
New Peak

® Continued from page 53

~receiver and a Sansui 222 turntable
with dust cover and cartridge. It has
a lower priced system for $188 con-
sisting of Pioneer suspension speak-
ers, a Kenwood KR 2600 AM-FM-
MPX sterco receiverand a BSR 2260
changer with dust cover and car-
tridge.

Pacific Sterco has offered scven
Pioneer items in a special cabinet it
calls “the rack™ for an undisclosed
price. You have to come in to its Stu-
dio City store to get the cost involved
for a Pioneer Spec-1 preamplifier;
Spec-2 amplifier; SG-9500 stereo
graphic equalizer: RG-1 range ex-
pander and noise reducer: TX-9500
AM/FM stereo tuner: RT-2022 tape
deck and PL-510 turntable.

Pacific Stereo offers a five-year
free parts, three-year for labor con-
fract.

Now Sound offers a six-year serv-
ice agreement on such items as the
Pioneer 434 amplifier/tuncr for
$128.80 with the purchase of two
speakers costing at least $18 cach.
Their ad claims the unit was fair
traded in Junc of 1975 for $239.

Dixic Hi Fi offers a system for
$249 consisting of a Sherwood S-
7110A AM/FM stereo receiver, BSR
2280-X turntable and KLH 32
speakers.

University Stereo offers the BIC
920 turntable for $79.95 or the
model 940 for $109.95. Rogersound
Labs offers the BIC 940 for the same
price—one of the few times where
the same piece of equipment is of-
fered by two competitors for the
same price.

Low cost prices and units for
people on a budget are key elements
to the selling of component mer-
chandise here.

Sound Horn, for example, lists
half price specials such as the Sansui
amplifier model 661 for $175 (down
from $350) the Maraniz model 2225
for $185 (down from $370) and the
Pioneer model S$X-434 for $125
(down from $250). among others.

The growth of sound equipment
in this Southern California region is
also seen by the ads which start
cropping up Friday in The Times
and by the constant radio ad barrage
which goes on during the week tor a
number of the key retailers like Pa-
cific Stereo and Cal Stereo.

With the demise of fair trade re-
strictions, this region is bursting with
specials of all descriptions for goods
which may be dumps. out of stock,
loss leaders or genuine new items.
None of the ads mention dumps or
out of catalog items. Shelley’s Audio
does state, however: “Due to the cx-
tensive nature of this sale, some units
may not be available in all stores.”

But there is enough co-op monies
being poured in this part of the
country by manufacturers to keep
the chains busy preparing their
media buys.

Other outlets which add to the
price frenzy are High Fidelity
Houses (five stores): Henry's Cam-
era & Hi Fi (three stores), Olson
Electronics (10 stores). Ahead Stereo
and Sound Circuit (three stores).

Why are they trying to knock each
other off? Because the Southern Cal-
ifornia audio market is ripe for
plucking. One rep firm, Jack Ber-
man Co., estimates the market as
being worth $150-$180 million. Next
year? Who knows.
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40 CB Channels
Win FCC Approval

NEW YORK-The FCC in a
long-awaited industry move has
sanctioned the expansion of the citi-
zens radio band from 23 to 40 chan-
nels, effective Jan. 1. 1977.

In the face of an epidemic of CB
equipment thefts, the Commission
has also ruled that new products
being released must carry their serial
numbers engraved on the chassis. in-
stead of the present peel-off types
now used throughout the industry.

This latter ruling is expected to
meet with opposition by some CB
manufacturers who argue that the
engraved serial numbers will add to
production and consumer costs. On
the other hand the FCC maintains it
will be an efficient deterrent to the
alarming incidence of CB thetts be-
cause it provides more positive iden-
tification of stolen property.

Because of anticipation of the
FCC’s ruling. it is expected that the
vast majority of CB equipment man-
ufacturers will have 40 channel
equipment ready for the consumer
market when the law goes into ef-
fect.

A number of CB manufacturers
are already marketing 23 channel
units, with phase locked loop cir-
cuitry and digital channel readout
that can be easily modified to ac-
commodate channel expansions.

CB equipment manufacturers ex-
pect that the new ruling will have
some effect on the sale of 23 channel
units already on the market. and are
anticipating some fall off in sales of
these systems. However, they stress
that they do not expect the advent of
expanded channel CB to obsolete
units with the more limited chan-
nels.

In handing down the ruling on ex-
panded channels, the FCC also set a
stringent number of design stand-
ards aimed at preventing inter-
ference with television sets and other
home electronics equipment.

It was problems surrounding such
interference that were mainly re-
sponsible for the FCC delaying its
issuance of the new ruling that was
expected to be handed down at the
Personal Communications Show in
Las Vegas earlier this year.

A Blank Tape Sales Rise
Viewed By Cap Magnetics

® Continued from page 53

“Tape is no longer a new prod-
ucl.” he contends, “and I don’t think
most retailers are going to fall for a
snow job. I don't think the average
buyer is going to respond to a ‘six
casscttes for $1.59" deal or a 21-cent
C-60 cassctte manufactured in the
Far East. It's not going to work or
satisfy his customer. But the prob-
lem is still differentiation. We need
some way to identify quality levels.
The consumer must be protected.
I'm not saying we need government
regulation.

“I’d rather see us work through
the International Tape Ass’n. (ITA)
and regulate ourselves. We should
develop some basic standards which
allow consumers to differentiate im-
mediately between a quality product
manutactured by a mature, self-dis-
ciplined company interested in long-
term tape sales and a product which
is made in the cheapest manner con-
ceivable with its only standard being
that it makes noise.”

Cunha also feels manufacturers
should start doing the educational
jobs themselves through advertising
that distinguishes between products
and relates quality to pricing. The
retailer also has to made aware
notes Cunha, that he can still con-
tinue to make just as much profit.
perhaps more, by merchandising
premium tape. The retailer, in turn.
has a responsibility to his consumer,
adds the tape executive, and he
should make a judgement as
whether his products offer value. If
not, consunmer groups and the gov-
ernment may force them to take that
view.

Getting back to marketing/mer-
chandising trends, Bollinger says, *I
think last fall surprised us. As an in-
dustry, we had predicted that a
greater emphasis on home entertain-
ment would push sales up 15%.

“Instead, sales from August
through October were flat. Then, just
before Christimas, sales picked up
dramatically, far above the seasonal
trend. And they stayed up ail spring.
As a result, we’re going to average
out to that 15% growth, but not the
way we expected. Looking back, I'd
say the reason for the strange curve
was dealer caution.

“Last fall. consumers were not
buying, so retailers let their inven-
tories drop way down. Christimas
forced them to stock up and this par-
alleled a return of the customer.
Right now purchases are very
strong.”

Summarzing market segments,
Bollinger adds, “I'd predict 8-track
sales achieve a 15%-20% increase in
sales this year, that open reel is only
up 4%-5%. or slightly above flat, and
that cassettes move up between 10%-
[5%.

“The longer lengths are still mak-
ing the most gains, in premium qual-
ity cassettes, the 90-minute unit is
growing fastest. It has passed the 60-
minute cassette. However. the 120-
minute 1s flat, I think customers
aren’t convinced of its reliability. In
cheaper cassettes. this trend doesn’t
hold true, of course.

“In that market, the volume is
sull in the shorter lengths. Maybe
that's because of the reliability fac-
tor. Or because the inexpensive tape
is primarily voice tape, perhaps the
application calls for less time. In car-
tridges, the trend holds. Our 90. 100.
and 120-minute units are all doing
well. A variation of note is the role of
geography. We do show deviant use
patterns in various parts of the coun-
try. For instance, in the Southeast
and Texas region, where country
music is big, 32 minutes is a popular
length. This i1s because that format
readily accommodates a typical
country album.”

Expanding on buyer demograph-
ics, Bollinger says, “Of course, we
are still looking at the 18-34 year old
market, with heaviest sales coming
out of the 25 major metropolitan
cities. However, there are some
changes. For example, women have
become a more important market. [
think we are seeing the influence of
the liberated young women. Elec-
tronics is no longer a male domain.
They're getting into hi fi in greater
and greater numbers.

“Another new market segment is
older people, Why? 1 guess because
the 30-34 market 1s getting older. But
also because tape isn’t such a new
item anymore. People see it all

(Continued on page 56)
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Reel Society Sells
Mail-Order Tapes

® Continued from page 54

i.ps. and they preferred the faster
speed.” he says.

Fields says he began looking
around for another manufacturer
and found Stereotape. the Magtech
division that under Jerry Stone is li-
censing for the new catalog. Dupli-
cating will be done by Cas-Tech.
that recently acquired the Magtech
tape duplicating assets (Billboard.
July 31).

Initial pop offerings from the
society include the Doobie Brothers’
“Stampede,” “The Best Of Jethro
Tull” “Seals and Crofis Greatest
Hits,” “Best of the Beach Boys.” and
material trom Rod Stewart, Deep
Purple. Roger Williams. Black Sab-
bath and the Four Scasons, among
others.

Complete operas by Gershwin,
Tchaikovsky, Donizetti, Verdi and
Dallapiccola. number among the
London classical tapes being of-
fered. as well as the Solti/Chicago
Symphony integral Beethoven Sym-
phonies and Wagner’s “Ring” cycle,
conducted by Solti. in 1ts first Dol-
byized open recl appearance.

Among |1 quad tapes being listed
initially are "Eat A Peach.” the All-
man Brothers” “I’ll Play For You.”
Seals and Croft’s “Hearts.” America
and Gordon Lightfoot’s *Cold On
The Shoulder.”

Three John Denver albums. and
Tomita’s “Snowflakes Are Danc-

AKAI Mounts
Cash Program

NEW YORK--Akai America has
begun offering its dealers cash dis-
counts in lieu of its co-op advertising
program, according to Jay Men-
duke, director of marketing for the
company.

The new discount program offers
6% off on 20 to 30-day net agree-
ments. Previous dealer terms was
three percent.

Menduke ¢xplains that his com-
pany discontinued the original co-
op plan because it only benefited
dealers who advertised. “What we
have dong, is take the co-op money
and applied it to the cash discounts
so that more dealers could share in
1" says Menduke.

In another policy change. Men-
duke discloses that shipments or 200
pounds or more will be shipped pre-
paid freight to dealers who qualify.
The previous minimum was 150
pounds.

ing.” possibly in quad. arrive from

“Though it has not generated
great sales interest in the past, we
will be trying country product 100.”
Fields explains.

While noting that the open reel
consumer is extremely difticult to lo-
cate. Fields is certain of the demand
for prérecorded product in the for-
malt. a fact that open reel hardware
manufacturers have disputed with
him. he says.

Before leaving Ampex. Fields sur-
veyed 20.000 open reel buyers. He
says the survey yiclded these results:
Less than 5% of respondents said
they prefer not to buy prerecorded
tape. More than % of respondents
said prerccorded tapes comprise
more than half of their tape library:
of those with a majority of home-
made tapes, 80% indicated that they
recorded through necessity, because
prerecorded product was unavail-
able.

Ficlds says he and Stone of Ster-
eotape. went over the question-
naire’s results and have incorpo-
rated what most open reel buyers
want in the new service.

“We made everything Dolby.
even quad. Nothing is 3%. People
said they’d like a Dolby calibration
tone and we gave it to them at the
beginning of every tape. They
wanted complete program informa-
tion. lincr notes, we gave it to them.
They wanted a wider spectrum of
music. so we're going after every-
body, people who haven’t been on
reel for several years.”

Address for the Reel Society is:
PO Box 651. Arlington Heights, 111
60006.

New CB Antenna
Uses Groove Coil

NEW YORK-—-Channel Master
has developed a new Power Wing
mobile CB antenna which is said to
utilize a unique grooved-core coil
housed in its weatherproof base. Ot-
ficials of Channel Master claim the
unit is the first new design concept in
CB antennas since the introduction
of the whip.

The unit is said to provide higher
average current and greater radi-
ating efficiency than inductively
loaded CB antennas. From base to
tip the new antenna measures 16
inches. plus an 8-inch telescoping
stud for fine tuning.

lookout
for...

BILLBOARD'S BLANK TAPE ISSUE
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Maxwell Tape
New Showcase

NEW YORK-—-Maxell has created
three new in-store tape displays de-
signed 10 expose a maximum variety
of products in a minimum amount
of foor or counter space. according
to Gene LaBrie, national sales man-
ager. Maxell Corp.

The “island™ unit is 66 inches high
and has a 24-inch diameter. It ac-
commodates up to 450 pieces of cas-
settes, 8-tracks and 7-inch open
reels. The “carousel” counter-top
unit is 14 inches in diamcter. and 17
inches high. It accommodates an ap-
proximate mix of 130 casscties and
8-track cartridges.

The wall-mounted modular dis-
play measures 48 inches wide by 17
inches high by 7 inches deep. It
holds up to 150 pieces of cassetles. 8-
tracks and open reel cartridges, and
according to LaBrie is ideal for
stores where a behind-the-counter
display is required.

This display may be expanded up
to three high on the initial shelf in-
stallation, and may also be mounted
side by side to expand the size and
capacity of the display.

AKG Guide

For Mike Users

NEW YORK—-AKG Acoustics is
offering a guide to all its dealers.
which according to officials of the
company, takes all the guesswork
out of selecting microphones.

The guide covers mikes for all
purposes ranging from solo vocal-
ists. through vocal groups. solo in-
struments. vocal instruments, instru-
mental  groups, specialized
applications. KM microphone
stands, and how to interpret specifi-
cations.

The guide also gives practical
hints and guidelines regarding the
use of mikes to gain optimum per-
formance.

According to onc AKG ofticial
“until the release of this guide, mi-
crophone manufacturers supplied
technical  product specifications
which in themselves did not provide
users with recommended choices of
models for particular applications.
Thus. except for word-of-mouth rec-
ommendation’ by experienced mu-
sicians. the proliferation of difterent
microphone models made is difficult
for dealers to offer advice.

Sanyo To Enter CB
Area With Own Unit

NEW YORK —Sanyo Electric will
market a line of citizens band prod-
ucts in this country under its own
brand name next year, according to
sources close to the company.

The firm already does a brisk
business in CB in this country with
its OEM line of products. Sanvo
Electric is said to produce about
100,000 CB sets a month at its head-
quarters in Japan. for such private
label accounts as GE, Midland In-
ternational and Radio Shack.

The company plans to increase its
production about 20% to cope with
the added demand on its resources
when it begins marketing its own
line of equipment.

Sanyo in this country will handle
distribution of the products.

Hear-Muffs Move

CHICAGO-—Hear-Mufts, a man-
ufacturer of foam cushioned stereo
and quad headphones. has moved
manufacturing operations {rom
Downers Grove to Aurora, Ill. The
firm’s exccutive offices remain in
Downers Grove, but at this new ad-
dress: 4504 Bryan Place, Zip 60515.
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Test Sites For AM Stereo
To Be Disclosed Sept. 16

By MILDRED HALL

WASHINGTON—-The National
AM Stereophonic Radio Committee
will announce a list of stations cho-
sen for the first tests of AM sterco
systems. at its next meeting, Sept. 16.
according to the NAB.

The NAB, which hosted the spe-
cial broadcaster-electronics industry
committee’s July 16 meeting. says
testing will most likely be done on
East Coast stations to allow for FCC
participation.

Systems have been submitted to
the committee for testing by Com-
munication Associates. Motorola,
RCA and Sansui. The commitice
opposes a recent bid tor carly FCC
roelemaking submitted by Kahn
Communications, Inc., of Freeport.
N.Y. The Kahn system. involving an
asymetrical sideband design requir-
ing two AM receivers, or alterna-
tively a special single-tuner receiver,
was not presented to the committee
for testing (Billboard, July 10).

The AM stereo committee began

studying proposed systems in Janu
ary,and hopes to have a report to the
FCC on its findings at the end of a
year's testing. Comniittee will invite
Kahn Communications to join them
“in ensuring a standardized test
procedure.”

The committee. which was formed
at the suggestion of the FCC in Sep-
tember 1975, is sponsored by NAB.
EIA and the Institute of Electronic
and Electrical Engincers. The Na-
tional Radio Broadcasters Assn. wil
also participate.

Koss Display Award

MILWAUKEE—Koss Corp. re-
ceived an award ot merit in the Gold
Quill competition conducted by the
International Assn. of Business
Communicators. Cited was the
firm’s display of counter cards. wall
poster and leaflet for its Technician/
VFR Stereophone. in the special vis-
ual communications category.

ments are . .

We just invented
the 8-track cartridge.

Again.

It took the inventors of the 8-track cartridge
to come up with these five new advanced-
technology features. We think they’re so
significant you’ll want to see them first-
hand to appreciate the fidelity and longev-
ity they add to Lear Jet Stereo performance.

Discover what these five new engineering advance-
. and how they assure the maximum
fidelity a tape can deliver. Mail coupon today. Or
call (816) 781-6050 and ask for Don Parsons.

F---------------------------

[ Lear Jet Stereo 140 Corum Rd. Excelsior Springs, Mo. 64024
[] Have representative phone

me at ( )
NAME
Yes, I'd like to
evaluate the TITLE
quality of your COMPANY
second generation
Lear Jet Stereo 8 ADDRESS
el CITY STATE pald
We use about ___ 8-track cartridges/month.

Division of Avsco, Inc., a ke
L--------------------------

(Coupon will be used as shipping label.)

. company i
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Demos Aid Product Evaluation

® Continued from page 53

says Breidenbach. *“But these
younger middle-class types want as-
surances about equipment. Like
‘will it be obsolete in a year? To that
one we say we won't guarantee there
won't be cosmetic modifications. but
we do say we don't feel equipment
can change. sonically, one helluva
lot.

*Cosmetics are still a factor with
many buyers who prefer European
futuristic styling to Japanese func-
tionalism. And if cosmetics is where
it’s at for a buyer, we key in that di-
rection.

“That middle-class market that
has been virtually untapped in our
neck of the woods needs special
strokes,” the retailer says, “such as
personalized selling in a profes-
sional. comfortable atmosphere.
Many of them are second and third-
time buyers, and service is impor-
tant. We cover the waterfront on in-

stallations, delivery. setup and serv-
ice—it’s all here.

“We started as a service organiza-
tion and we can get a system re-
paired in 24 hours. We can tell the
buyer at the point of sale there is no
chance of his equipment sitting on a
shelf in some remote factory or dis-
tributor shop for three or four
months.”

As to how the firm has gotten the
message around on that posh, new
sound room, it's a deliberately slow
and gradual process, says Breiden-
bach.

“Look, how can you tell people in
60-second radio spots or newspaper
advertisements that you have the
number one. super-listening, ul-
tramodern, functional-plus sound
facility without it all sounding like a
lot of hype? You can cheapen your
image real fast with that kind of a
high-voltage campaign. We're play-
ing it very cool.”

New Marlboro Mike Line

NEW YORK-—Marlboro Sound
Works, division of Musical Instru-
ment Corp. of America in suburban
Syosset. L.I., has bowed a new econ-
omy-priced line of five unidirection-
al cardiod dynamic and condenser
microphones.

With suggested list prices of $49 to
$14, 10p-of-the line model M400 is a
condenser unit, while models M30,
M50. M200 and M300 are dynamic
mikes. Among standard features are
a heavy-duty. noiseless connecting

cable with standard Y%-inch phone
plug, on/off switches and pop fil-
ters. The M400 also incorporates a
built-in pre-amp.

In announcing the new line, Marl-
boro president Ed Finger claims that
in comparative analysis with other
mikes. the Marlboro units “proved
1o be the equivalent in frequency re-
sponse, sensitivity and efficiency to
competitive models retailing for
twice our price.”

“tHE BIG THREE"

That's right, that's all a

letter costs to find out if you can save
HUNDREDS, even THOUSANDS of

#C-30

(uslo (ase

DOLLARS off Prices you are now
paying!

Write us for complete
catalog and
SPECIAL DEAL Today!

Mig. Co., Inc.

6232 Bragg Bivd., P.O. Box 5866, Fayetteville, N.C. 28303
Phone: Area Code 919-8B67-6111

CASSETTE LOADER

Super-reliable
Super-economical
Easy to operate
Easy to maintain

A super buy from

AUDIOMATIC CORPORATION

1290 AVENUE OF THE AMERICAS

NEWYORK N Y 10019 PHONE (212 582-4870
CABLE AUDIOMATIC TELEX 12-6419
OVERSEAS OFFICE: 4 RUE FICATIER

CABLE AUDIOMATYIC TELEX 620282

SUPERSCOPE. AUTOMATIC

92400 COURBEVOIE FRANCE PHONE 333 3090

So far. the main reach-out has
been to hold a small, pleasant party
in the main sound room facility.
Some 80 lawyers. doctors. business-
men and professors were invited to
the little affair which was catered
with champagne and food. It was an
effective overture, very low-key, and
the system was demonstrated using
eclectic music. The objective was to
show off and demonstrate the new
facility and to answer questions
about stereo, about service. about
the difference in speakers—and so
on.

“As a result, the word on our new
facility is getting around,” says Brei-
denbach.

The business was started as a
broad-range service outlet—stereo.
television, radio. A research and de-
velopment branch under the title
Acoustics Research was inaugu-
rated.

Then the firm started custom de-
signing equipment—amplifiers and
speakers—for musical groups over a
four-state Missouri. Kansas, Ne-
braska and Oklahoma territory. This
was a successful venture, and tickets
on some of these custom-built instal-
lations ranged from $1.000 to
$14.000.

“One thing we were doing early
was taking Dynaco ampiifier kits,
assembling them and making a little
dough selling them.” Breidenbach
recalls.

Dahlstrom also heads up the rec-
ord/tape annex located on the main
floor of the store, with jazz and pop-
rock the specialtics in this area. Soft-
ware is bought through Kicf's
Record & Stereo Supply here.

J.l.L. Stereo

Creates Rack

NEW YORK-IIL. Corp. has
created a specially designed stereo
entertainment center that holds any
of the firm’s in-dash AM/FM/MFX
car stereo systems, or combination
model and two speakers. It also pro-
vides casy access 1o front panel con-
trols for both driver and passenger.

The center is constructed of
sculpted black grain casing. and in-
corporates a pair of air suspension
speakers mounted at a special angle
to offer optimum sound reproduc-
tion. Web cushions separate the
speaker voice cone from the frame.
thereby creating a better bass re-
sponse.

The self-contained unit retails for
$39.95 and easily attaches to the roof
panel.

»
Cap Magnetics
® Continued from page 54
around them and recording equip-
ment is just more common and.
therefore, less threatening.”

In the way of new products. the
Capitol marketing director notes.
“As far as tape innovations. I think
we’ll continue to sec some new for-
mulations. We’re ready. for instance.
with several new oxides, if we decide
to go with them. We are also con-
cerned about the marketplace out
there.

“If the tape we introduce just
takes part of the segment we already
have. we aren’t doing oursclves any
favors by putting it out there on the
shelf, Realistically, I'd say we’re
looking hardest at the cartridge. 8-
track sound quality isn't quite up
with other formats, maybe because
cartridges are still biggest in the car
stereco area and car listeners just
aren’t as critical.

“But now cartridges show some
signs of growth for home systems be-
cause of better home equipment so
we're looking at that productagain.”

www.americanradiohistorv.com

__Audio Showcase |

CLEAN SOUND from Recoton includes styrene/chrome/velvet-like fiber ap-
plicator, 10-ingredient solution with control appBcator head, said to provide
maximum cleaning while restoring anti-static disk properties.

FORMULA Q-15 heavy-duty 2-mil
tape by Capitol Magnetics is low-
noise, bias-compatible in % and Y-
inch widths, designed to reduce
print-through problem.

MARLBORO M300 is one of four

new uni-directional cardiod dynamic

mikes with high output, heavy-duty

cable, phone plug, on/off switches,
pop filters.

METEOR 251 projector has new design, allowing it to project up to five ef-
fects simultaneously with special accessory compartment and four low-volt-
age accessory sockets, for variety of disco, stage applications.

METROSTATIC from Metrosound

(RNS Marketing) neutralizes static

charge by two fabrics—plush velvet

to remove dust, conductive fibers
for anti-static.

s

TRACKER Gift Pack from B&G Elec-

tronics in cedar chest has LE-2000B

disk care trush, 8 ounces of RC-1

cleaning solution, at suggested
$19.95 list.

STEREOMATIC CR200 car mounting bracket for Uher cassette decks has a

50-watt stereo power amp (25 watts RMS/channel) for installatian anywhere

in auto, and under-dash mount (shown with CR134 player), at suggested
$195.


www.americanradiohistory.com

Tape/Audio/ Video

Newly formed Marketing Plus, 6570 France
Ave., South Edina, Minn , headed by Joseph Pur-
tell and Boyd Lester, will represent Koss ster-
eophones in Minnesota, North and South Da-
kota. Purtell previously had been a regional
sales manager with Koss.

*  *x K

Chicago-based reps Pilier and Assoc. and 2ZM
Sales Co. have combined to form PBF Marketing
with new offices at 1917 Howard St., Chicago, IL
60626, (312) 973-5300. Bill Piller, Herb Breger
and Mort Fields form the nucleus with Mike
Fields and D. Larson collaborating. Lines repre-
sented as a result of the merger include Dokor-
der, Rotel of America, Columbia Magnetics, Su-
perex, SST, Metrosound, Savoy, Leslie, Crest,
Sounus and Sobel.

* * *

Robert C. Srock has joined Lectro Sales Co.,
10401 Blaine Road, Brighton, Mich. 48116 as a
Midland CB sales training and merchandising
specialist.

* * *

Nortronics Co., Inc. has appointed Audio
Plus, Inc., 350 Northern Boulevard, Great Neck,
N.Y. to represent its recorder care products line
throughout Metropolitan N.Y.C.,in N.Y. counties
Nassau, Suffolk, Westchester and Rockland, and

New Display
For Pioneer

NEW YORK-—Pioneer Electron-
ics of America has introduced a new
car sterco display that allows the
demonstration of the tirm’s entire
line of car stereos and speakers.

The display is available in two
versions. model CDA. and model
CDB. The displays together, accom-
modate a total of 16 car stercos plus
an equal number of speakers. A
switching unit built into each dis-
play provides demonstration of any
combination of car stereos and
speakers.

These new demonstration centers
offer conveniences not previously
available in other displays, accord-
ing to Pioneer officials. Each display
is complete with easily replaceable.
specially designed plastic draws de-
signed to eliminate time-consuming
hook-ups. Pioneer will also offer
new drawers al no extra’cost as new
equipment is introduced.

Both versions of the display fea-
ture Pioneer’s Model AD-304 power
amplifier. prewired to TS-160
speakers. This 40-watt power unit is
compatible for use with any car

in Northern N.J. Audio Plus principals are Wil-
liam P. Kist and Steve Weil. Ken Springer, Jerry
Sojfer, Jerry Metlzer and Norm Good cover the
firm's Metro New York accounts.

*x ko

Frank Bamberger, who headed J. & F. Distrib-
utors in Baltimore and handled London Records
from 1954-60, has built an active rep business
since that time as ) & F Assoc., Inc., 1 Ruther-
ford Plaza, Security Industrial Park, Baltimore
21207, phone (301) 944-4100.

Assisted by his son, David, and Mel Frye as
sales manager, Bamberger reps such consumer
electronics firms as Sankyo Seiki, Hitachi,
Record-A-Call, Solar Sound and Radar CB an-
tennas.

RepRap

Allen Wem with Audio Merchandisers & As-
soc., 1251-A South Beach Bivd., La Habra, Calif.
90631, reports business is good in his area for
electronics lines that include Aiwa and Meriton,
Yamaha, KLH and VM replacement changers.

* *  x

Ira Rosen has joined Reich & Bernstein, Inc.,
with offices in Port Chester and Greenvale, N.Y.,
to handle the firm's hi fi component lines in
Northern New Jersey.

* * *

Nicholas Culbreth, who had his own Akron
Electronics retail store in Augusta, Ga., has
joined Paul Hayden Assoc., East Point, Ga.
based rep firm, as manager of the North Caro-

lina territory. He is headquartered in Raleigh.
*x Kk  *

Bill Feeney, formerly associated with Sterling
Electronics, has been appointed field sales man-
ager at Forsberg Sales, operating out of com-
pany headquarters at 646 Summer St., Brock-
ton, Mass. 20402, phone (617) 522-6300.

* * *

Communications Products Mfg., Inc., Spo-
kane, Wash-based manufacturer of CB an
tennas, mounts and accessories, has named
Tech-Rep., headed by Jerry Balash, to handle
the line in Northern California. Rep firm is at
Box 6103, Hayward, Calif. 94540, phone (415)
785-4531

National Semiconductor Corp. has appointed
two new rep firms. A/D Systems Sales will cover
New England, taking over from KCA, with Al Nel-
son, Dick Janjigian and Don Brown from KCA as
principals in the new firm, based in Lexington,
Mass., phone (617) 861-6370.

Covering Eastern Pennsylvania, Southern
New Jersey and Delaware is Omega Electronic
Sales, Inc., 1 Fairway Plaza, Suite, 210, Hunt-
ington Valley, Pa., 19006, phone (215) 947-
4135. New firm takes over from T.A.l., with prin-
cipals Jack Doman, formerly with ITT Semicon-
ductor: Harvey Steinberg, ex-Fairchild Semicon-
ductor: Walter Kusters and Bob Roper, from ABC
Electronics, rep firm that handles General In-
strument.

Billboard
~ Blank
~ Tape
Adventure

Sail away with us today
as Billboard embarks on its annual
Blank Tape Adventure, August 28, 1976
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advosgTiig ‘9,61 ‘2 1SNDNVY

Our task force is set to stop at all ports where
we'll gather information regarding Cassette
- 8-Track - Reel-to-Reel - Mastering Tape for
the Studio - Lube and Raw Tape for the Dup-
licator. We shall explore the new machinery
for the Professional Duplicator. Marketing,
merchandising and promotion techniques
for the sale of Blank Tape at retail and the
recent innovations in the Blank Tape field

and complete details on the latest on parts
and accessories.

stereo.

The units occupy four square feet
of floor space. and mcasure 74

inches high.
HEHSS) high From stem to stern each and every week, 52

weeks a year, Billboard is there. Join us now

at your port of call with a full blown ad mes-

sage that will sell Blank Tape as the armada

returns to port for the fall recording and sell- ik
ing season. !

Telex Bows
CB Headset

NEW YORK-Telex has intro-
duced a CB headset that features a
noise-cancelling power microphone
that is said to deliver clear. crisp
voice transmission cven in a moving
vehicle. The mike has a varnable-
gain amplifier, and is mounted on a
pivoting boom so that it can be posi-
tioned close to the lips and moved
aside when not in use. A special
push-to-talk switch carries a clip for
attachment to shirt or blouse.

Book your space today, don’t be left standing at the dock.
Signal your Billboard rep by wire, call or letter.

Issue Date: August 28, 1976 « Closing Date: August 7th

The headset weighs less than three
ounces, and closely follows the de-

sign of pilots’ headsets, of which st tOS.ATgeleS: New York: Chicago: Nashville:
b e i _ eve Lappin/Joe Fleischman Ron willman/Ron Carpenter i
Telex is a leading manufacturer Harvey Geller,Bill Moran p Bill Kanzer John McCartney

Norm Berkowitz/J. B. Moore
1515 Broadway
New York, NY 10036
212/764-7350

150 N. Wacker Drive
Chicago, Ill 60606
312/236-9818

1717 West End Ave., =700
Nashville, Tenn 37203
615/329-3925

Incoming signals are carried
directly to the ear. by means of a soft
eartip. as a result even weak signals
are clearly heard. The unit can be
used with either the left or right ear,
and if desired, can be worn without
the headband.

An adapter is furnished which al-
lows the ear-piece to be clipped to

the user’s eyeglasses. It is priced un-
der $70.

9000 Sunset Blvd.
Los Angeles, Ca 90069
213/273-7040

E
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$$ LIST NOT BINDING

German Labels Hit
With Pricing Fines

By WOLFGANG SPAHR

HAMBURG—Three major Ger-
man record companies have been
fined by the West German Federal
Cartel office for failing to make clear
that the recommended prices on
their records were not binding.

Ariola-Eurodisc has been fined
$4.000. Teldec $3.200 and CBS
$2.400 because, according to the
Cartel office, they used the habitual
price group system of the trade to
make price recommendations on
their lists without making it clear
that the recommendations were not
compulsory. The office found that
statements in advertisements that
the recommendations were volun-
tary, were correct but were t0o small
and inconspicuous.

The fines are regarded herc as
“nominal”—especially when com-
pared to the penalties imposed on
other major industries for breaches
of West German cartel law. The le-
niency is thought to be attributable
to the tact that this is the first time
the Cartel office has invoked the
1973 Cartel Act in connection with
the record industry.

Commenting on the action of the
Cartel office. an Ariola spokesman
said: “The German record industry
is facing a major reorganization of
price structure. Following the aboli-
tion of resale price maintenance in
1971, the Cartel office is now apply-
ing strict scrutiny to the industry’s
use of the recommended retail price.
It must always be clearly stated that
such price recommendations are not
binding.

“We have already advised our
customers that we will make no rec-

ommendations as to retail prices in
the future. We are facing a situation
where imports are on sale in Ger-
many at rock-bottom price and we
must allow the flexibility where the
retail prices of our own product are
concerned in order to compete with
imported product. That is why the
concept of a reccommended price is a
relic of the past.”

CBS-Sugar
Tops Italian
Critics’ Poll

MILAN—CBS-Sugar took scven
awards and EMI, Phonogram and
Sciascia three each in the voting for
the ltalian Record Critics’ prizes for
1975/76.

Of the 20 record companies which
submitted selected items from their
releases from the period April I,
1975 to March 31. 1976. 14 reccived
awards.

Voting in this [4th annual critics’
poll was by a special 30-strong jury
drawn from the National Associ-
ation of Record Critics and Review-
ers and their selections 100k into ac-
count the opinions expressed in a
poll by about a hundred association
members from all over ltaly.

Awards also went to the labels
Bongiovanni. Decca, Arion/Ducale.
Ultima/Spiaggia. Ricordi, RCA.
Dischi dello Zodiaco/Sciascia, Aris-
ton, Atlantic. Carosello, and Cetra/
Fonit-Cetra.

Beatles’ Talk LPs Okayed

® Continued from page 14

Brodie, attorney for the two ex-Bea-
tles, said that views expressed in
some of the earlier interviews—as
long ago as 1968—were not neces-
sarily held by them now.

In one interview Ringo referred to
his wife and since they are now di-
vorced they would find this embar-
rassing, said Brodie. The interviews
also included references to the stars’
financial affairs and George Harri-

Crosby Single
Rush-Released

DUBLIN—EMI-Irefand has rush-
released a special single. Bing
Crosby’s “How Are Things In
Glocca Morra™ (United Artists). to
coincide with the singer’s charity
concerts at the Gaiety Theater.

The single. in a souvenir color
bag. is one of 14 new recordings on
the album, “At My Time Of Life.”

EMI anticipates the single will be
in demand throughout the summer.

“The song is one which Ameri-
cans associate with Ireland.” said
marketing manager Derry O’Brien,
“and we are optimistic that many
American visitors this summer will
buy it as a souvenir of their stay in
Ireland. This is why we have re-
leased it in a special presentation
sleeve.

“Crosby’s maternal ancestors
came from Ireland and also he is cel-
ebrating his 50th year in show busi-
ness this year. This is one gesture of
appreciation and a nice way of com-
memorating one of the musical
highlights of the year in Ireland.”

son’s views on religion. philosophy
and drugs. Brodie said he had been
unable to contact John Lennon and
Paul McCartney but McCartney’s
father-in-law, a New York lawyer.
thought he would strongly object to
the record.

Brodie claimed the record could
cause irreparable damage to the pro-
fessional and personal reputations
of the Beatles.

For Polydor. Andrew Bateson
said there was no risk of prospective
purchasers being deceived or misled
about the records. Polydor had al-
ready spent 344,500 on the album.
“To withdraw the records at this
stage will not only be an extremely
expensive and onerous task but will
also cause damage to the vital rela-
tionship between Polydor and its as-
sociated retailers.” he said.

Dismissing the application, the
judge said the two Beatles did not
challenge the copyright of the tapes.
Polydor had every right to use Bea-
tles compositions subject to paying
royalties and crediting them with
having written the tunes.

Harrison and Starr would doubt-
less be embarrassed by the record
and they felt justifiable fury at the
prospect of the record being issued.
“But justifiable fury” said the
judge, “is not a cause of action.” The
judge ruled that any suggestion of
passing-off was *“‘quite ridiculous.”
The record could never harm the
Beatles professionally and it was
quite clear to prospective buyers that
the Polydor record was quite differ-
ent from anything issued by the
Beatles themselves. the judge con-
cluded.

nternational

SACEM
AWARDS

PARIS—-SACEM. the French per-
forming rights organization, has
awarded Pascal Auriat the Prix
Raoul Breton for 1975.

The Prix Raoul Breton is awarded
as a tribute to outstanding young
composers and is one of a number of
awards made annually by SACEM.

Auriat is the composer of “Vieus
Maman On Va Danser.” recorded
by Noam, of “ll Venait D’Avoir 18
Ans” (Dalida) and “Comedien”
(Daniel Guichard).

Other 1975 SACEM awards are:
Prix Stephane Chapelier-Clergue-
Gabriel-Marie: Tristan Murail. Prix
Charles Humel (for a blind com-
poser): Picrre Tiberi. Prix Rene
Jeanne: Jean-Claude Touray. Prix
Andre-Didier Mauprey: Ely Cos-
sutta (for the whole of his works).
Prix Vincent Scotto (for the best
popular song of the year): Marcel
Amont, Michel Jourdan and Gerard
Gustin for “La Musique Est De Re-
tour.” Prix Odette Vargues: Mme
Etienne Lorin. Prix Lucien Boyer:
Roger Bernstein. Prix Rolf Marbot:
Nino Ferrer for “Le Sud.” Prix de la
Chanson pour Les Enfants: Anne
Sylvestre. Prix Pierre et Germaine
Labole: Desire Dondeyne. Prix des
Chansonniers: Saint Granier.

Jobete Folios,
Sheet Music To
Chappell, U.K.

LONDON--Chappell & Co. Lid.
has acquired exclusive rights in the

UK. for the printing and selling of

Jobete sheet music and tolios. The
agreement was negotiated by Jobete
general manager John McCready
and Michael Packard, general man-
ager of Chappell’s publishing divi-
sion.

The deal goes into immediate ef-
fect with the publication of the sheet
music of the current Diana Ross hit
“I Thought It Took A Little Time.”

In addition to the recent charts
successes by Motown artists Diana
Ross. the Miracles and the Four
Tops, the Jobete catalog includes a
wide range of material by top
writers. such as “Honey Come Back”™
and “Galveston” by Jim Webb.

U.K. Label Has Debut

By CHRIS WHITE

LONDON-Stiff Records, a label
concentrating on pub-rock music
and limited edition collectors’
recordings. has been launched in the
UK. Product is currently available
via mail-order or selected record re-
tail chains but a distribution deal
with a major record company is
being negotiated.

Andrew Jakeman. a director of
the company. says: “We are dedi-
cated to releasing three-chord songs
lasting three minutes, as well as col-
lector item disks and possible chart
records. Our first releases will in-
clude Chillie Willie and the Red Hot
Peppers and Nick Lowe. formerly
with Brinsley Schwartz—all the ma-
terial is previously unissued and will
feature a lot of music from pub-rock
acts prior to their being contracted to
other record companies.” Also in-
volved in Stiffis D. W. (David) Rob-
inson.

There are also three shareholders,
Nick Lowe, Lee Brilleaux and Keith
Morris. Copies of Stiff Records will
be available either by mail-order at
a cost of $1 including postage and
packing. or from Virgin. Rock On
and Bruce’s stores.

www.americanradiohistorv.com

Scottish Antipiracy Drive
Brings Promising Results

LONDON-The British Pho-
nographic Industry has won another
round in its new campaign to crack
down on the growth of illegal
recordings in Scotland.

The Edinburgh Court of Session
has granted an interim injunction
against Dougie Robb of Kilmar-
nock. Scotland on behalf of Island
Records, EML, Rocket and Chrysalis
and members of Bad Company. Led
Zeppelin, Pink Floyd, Elton John
and Jethro Tull. restraining the
manufacture and sale of alleged
bootleg tapes of the artists’ life per-
formances.

Counsel told the court that Robb
was making and selling cassettes and
was believed to be importing LP’s

from the USA. His catalog adver-
tised about 200 recordings. If Robb
does not answer the proceedings in
14 days. the Court will be asked to
make a final injunction.

Before a case won by the BPI
against a Dundee dealer. there was
some doubt as to whether legal
procedures in England could suc-
cessfully be applied under Scottish
law, although laws on piracy and
bootlegging are basically the same.
This second case is one of three the
BPI is tackling and more are being
investigated.

The BPI has appointed a firm of
solicitors in Edinburgh as its legal
representatives as English lawyers
may not practice in Scotland.

LONDON

Peter Shelley, writer and producer of Alvin
Stardust's hits "My Coo Ca Choo™ and “jealous
Mind” and a recording artist in his own right,
with such hits as “Gee Baby" and “Love Me
Love My Dog” to his credit, has resigned his
seat on Magnet Records’ board and relinquished
his interests in the magnet group to concentrate
on a career as an independent producer. Shelley
has formed his own production and publishing
companies and is looking for new artists and
writers to sign.

Sweet presented a gold disk for U.S. sales of
its “Desofation Boulevard" album and also for
the single “Fox On The Run,” both issued by
Capitol. . . . Salena Jones currently in the record-
ing studios making a new LP for release in Sep-
tember. ... Capitol and Warner Bros. are both
set to release versions of Bobbie Gentry’s “Ode
To Billy Jo." Now signed to Warners, the singer
has re-recorded the song which is the title of a
new film.

Cannon Records, small Chester-based record
company, has signed a distribution deal with Se-
lecta which will come into operation in Septem-
ber. The company now has a fully operational
eight-track studio and an eight-track mobile
unit. ... Chappell has acquired publishing
rights to “Music For Montreal,” theme being
used in all television and radio coverage of the
Olympics. . .. And Carlin Music has concluded a
deal to represent the Jacksons’ Peacock Music
and Stone Gold Music. The Jacksons are signed
to CBS and a first album and single are sched-
uled for September.

Edwin Starr has signed to GTO Records for
Europe including the U.K. The singer's first
single under the deal, “Accident,” was written
by Starr and produced by him with Mike Vernon.

Dandy Livingstone signed to a long-term
recording and publishing deal with Charisma
and has two singles, “Let’s Tango" and ““Roots
Man” released this month with an album,
“Home From Home," due soon. He is Charisma’s
first black artist signing. . .. Dana’s next single
for GTO scheduled for release this month.
Name clash between John Boyden's new classi-
cal label Enigma and similarly named produc-
tion company owned by film producer David
Putnam. . . . Jonathan King following up 100 Ton
and A feather with a new single, “Mississippi,”
recorded under his own name. ... Five years
have elapsed since EM! submitted planning ap-
plication for new office block in London's Tot
tenham Court Road at anticipated cost of $12
million. . .. During recent London visit Art Gar-
funkel recorded several Mike Batt songs for Wa
tership Down film movie. . . . After strongly criti-
cal article of its promotion of teeny-bop group
Buster, RCA reported doubling of applications to
join group's fan club. . .. On July 21 publishing
chief Ron White celebrated 35 years with EML.

CHRIS WHITE

PARIS

Francis Dreyfus, producer of Motors and
Charlie records, has signed a deal with Polydor
for the distribution of his product in France. . ..
Pierre Boulez will be the director of the Institute
for Musical and Acoustic Research which will
form part of the National Arts Center to be
inaugurated in January next year. ... The Bo-

From The Music Capitals
Of The Worlcf

bino music hall in Paris is staging a show called
‘Croisier D'Amour” throughout the summer.
The show will feature songs from some of the
most celebrated musical comedies and oper
ettas. ... Singer Charles Aznavour is hosting a
one-hour Sunday morning show on Europe No. |
through Sept. 19 called “Old Fashioned Charles
Aznavour.” The program features records from
Aznavour's personal collection, including tracks
by Bing Croshy, Frank Sinatra, Fred Astaire,
Maurice Chevalier, Mistinguet and Edith Piaf.
... Barclay is tieing in with a French tv series on
gypsies by releasing two albums called “Tzigane
Sans Frontieres” devoted to gypsy music.
HENRY KAHN

BRUSSELS

“Samedi, Dimanche Et Fetes” by Carene
Cheryl, currently in the Top 10 here, is shaping
to become a big summer hit. . .. France's Michel

(Continued on page 60)

International

___ Briefs

DUBLIN--The Rose of Tralee
Folk-Ballad International *76 will be
presented atthe Rose of Tralee Inter-
national Festival Aug. 28 through
Sept. 2. The aim of the folk-ballad
contest 1s 10 promote the natural
sound of participating entertainers
by outlawing the use of instruments
with electronic attachments. Apart
from the normal public address sys-
tems. no other amplification will be
permitted.

The competition is open to all folk
and ballad artists and in addition to
the first prize of $1.780 there are
consolation prizes of $178 for the
other five finalists.

BASF Plan

® Continued from page |

The prospect of BASF seeking a
partner to run its music division was
suggested recently by international
manager Hagen Frank (Billboard.
July 24) and it is understood that the
95 employes in the Mannheim music
division will be offered jobs in the
new joint company which is likely to
be based either in Hamburg or
Munich.

BASF’s music division was
founded in 1971 and last year had a
turnover of $18 million. In addition
to its own pop, middle of the road
and classical product, the company
has exclusive worldwide distribution
of the Harmonia Mundi classical
repertoire and of the MPS jazz label.
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International

PIECE OF THE ACTION—Rosemary Clooney slices a cake she presented to
the staff of United Artists in London following her concert appearance with
Bing Crosby at the London Palladium. Judith Riley, fifth from left, press offi-
cer, Martin Davis, managing director, fourth from right, Alan Warner, fifth
from right, and other label staffers join the singer for the occasion. She is

currently recording a new LP in London.

International Turntable!

Adriane Fry is to take over as sec-
retary and training officer of the
British Music Trades Assn. Fry was
assistant to the former secretary and
training ofticer, Margaret Davis, for
10 years. ... Geoff Gibas appointed
marketing and repertoire coordina-
tor for EMI's international oper-
ations companies in London. Gibas

was formerly general manager of

EMI Records recorded tape divi-
sion. He reports to operations direc-
tor Ramon Lopez. . . . Tim Whitsett,
former president of the East/Mem-
phis Music Corp. in Memphis, ap-
pointed general manager, Chrysalis
Music in the UK. ... Vie Lanza,

general manager of EMI's middle of

the road division, named a director
of the Music For Pleasure board. . . .
Steve Walker joined EMI Music as
head of promotion for the UK. He
was formerly promotion manager
with Motown at EMI. ... David
Brooks leaves State Records in the
U.K.. where he was head of promo-
tion, to join Creole in a similar ca-

Radio Series To
Spotlight Irish
Music Industry

DUBLIN—RTE Radio is broad-
casting two new scrics about the
Irish music industry. its songs and
songwriters.

“Metronome” will take an in-
depth look at the music industry in
Ireland, its problems and its pros-
pects, and will seek to answer some
of the questions commonly asked
about the record business.

Among subjects covered will be
the promotion of Irish artists
abroad. the economics of bringing
foreign artists to Ireland. the charts,
the making of a record-from the
composition of a somg 1o its release
on disk and how to become a disk
jockey.

The series aims 1o give an insight
into the world of the people whose
talents combine to produce music,
live and on record--the singers,
songwriters, arrangers. producers,
recording engincers. music publish-
ers, promotion men and so on.

“Songs And Sounds Of Tomor-
row” is a series that was originally
broadcast by RTE Radio in 1971. Its
aim is to encourage Irish songwriters
by bringing their songs 1o the notice
of a national audicnce. to provide
entertaining listening and to let
people know what is being pro-
duced and achieved by amateur and
professional songwriters.

Both programs are produced by
Billy Wall.

pacity, replacing Andy Stinton. . ..
Diana Warren appointed national
promotion manager for the Dick
James Organization. Formerly with
Pye, she joined DJM last October.
... Ron O'Shea made a director of
Charly Records in the UK. with
overall responsibility for radio. tv
and field promotion. O'Shea was
formerly a partner in Alaska Rec-
ords with John Schroeder.

Gerry Oord resigns as director.
group repertoire, and deputy chair-
man of EMI Records in the UK.
(see separate story).

In the report of executive changes
at EMI-Holland published in Bill-
board. July 24, it was erroneously
stated that former marketing man-
ager. Klick Klimbie, had been ap-
pointed managing director. music
business, EMI-Holland.

In tact, Klimbie has been ap-
pointed assistant managing director
to assist managing director Roel
Kruize and leave him more time to
develop EMI’s new European a&r
venture. EMI-EA R.

Dominic Dauphin Munier has

been appointed general manager of

Amadeo, which is part of the Aus-
trian Polygram group. Munier. for-
mer manager of the Phonogram,
France export department, is ex-
pected eventually to be appointed
Amadeo’s managing director.

Terry Bartram assumes the new
title of head of public relations and
promotion at Phonogram in Lon-
don, while Ken Bruce becomes pub-
lic relations manager, reporting to
Bartram. Mac Macintyre is the com-
pany's senior press officer. ... At
United Artists, UK. Howard Ber-
man, previously assistant to market-
ing manager Denis Knowles, has
been promoted to the position of
sales promotion manager.

New manager of BBC Radio
Derby is John Bright, who has grad-
uated to his present post via Radio
Stoke and Radio Nottingham.
Bright replaces George Sigsworth,
who is retiring from the BBC. ...
State Records in London has ap-
pointed John Doe, formerly chief ac-
countant at Polydor. as financial
controller. He will be responsible for
the group’s financial information
and administration and will report
to managing director Wayne Bicker-
ton.

The sales department is to be
headed by Phil Holmes, who
recently joined the company. com-
ing from a position as label manager
at Black Magic Records. He will
work in close association with Gra-
ham Mabbutt, who remains head of
marketing and regional promotion.

CBS/Sony, Toshiba-EMI
Share Nippon Chart Lead

CBS/Sony held the largest share
of the Hot 100 Singles chart of Music
Labo, a Billboard publication in Ja-
pan, during the first half’ of 1976.
The company held the largest share
of 17.9% by placing 50 singles. do-
mestic and foreign. on the chart.

The second leading position was
held by Victor Musical Industries
which placed 42 singles on the chart,
13% share. Nippon Columbia occu-
pied the third position with a 9.7%
share by charting 28 singles. Tosh-
iba-EM1 was ranked fourth. The
company placed 38 singles on the
Music Labo chart and held the share
of 8.1%.

Two companies closely followed
Toshiba-EMI. Polydor had an 8%
share (21 singles on the chart) and
Canyon Records held the share of
7.9% (26 singles). Discomate Rec-
ords occupied seventh place with its
share of 6.3% (3). Warner-Pioneer
followed Discomate Records with
the share of 5.4% (19). King Records
was ninth with the share of 4.4%
(.

RVC and Teichiku Records held
shares ot 4.2% (16) and 4.1% (22).
ranked tenth and cleventh. respec-
tively.

Following the two companics
were: Crown Records. 3.8% (9); To-
kuma Musical Industrics 3.0% (14):
For Life Records, 2.8% (6). Trio
Records. 0.6% (2): Elec Records.
0.5% (5): Nippon Phonogram, 0.3%

SCOPE TRIMMED

By ALEX ABRAMOFF

(7). The share of Toho Records
which placed one domestic single on
the chart was approximately 0.02%,
but was excluded in calculating the
percentages.

When restricted to domestic sin-
gles, CBS/Sony again led by placing
42 domestic singles on the singles
chart during the same period with a
share of 18.4%. Victor Musical In-
dustries occupied second place with
the share of 12.1%. 28 domestic sin-
gles on the chart. Nippon Columbia
was ranked third with 26 domestic
singles, a share of 10.8%.

Polydor and Canyon Records
closely followed each other after
Nippon Columbia with the share of
9.0% (21 domestic singles on the
chart) and 8.9% (25). respectively.

Toshiba-EMI1 was ranked sixth
with the share of 8.7% (27), followed
by Warner-Pioneer. 5.6% (16). King
Records with the share of 4.4% (8)
and Crown Records with the share
of 43% (9) occupied eighth and
ninth position. respectively.

RVC was ranked tenth with the
share of 3.8% (13). The company
was followed by Tokuma Musical
Industries, 3.4% (14); Teichiku Rec-
ords, 3.2% (16): For Lite Records.
3.1% (6); Discomate Records. 2.9%
(2): Elec Records. 0.6% (5); Trio
Records, 0.6% (2): Nippon Phono-
gram. 0.2% (4).
~ When limited to foreign singles.
Discomate Records held the largest

Oord Explains EMI Boilt

By REX ANDERSON

LONDON—*I thought 1 was go-
ing to be involved in so many things
at EML but it didn’t turn out that
way. 'm still loaded with ideas and |
need scope to put them into prac-
tice,” says Gerry Oord, upon exiting
EMI here.

Oord. who became managing di-
rector of EMI Records, U.K.in 1972,
explains that he has been planning
the move for some time. It 1s no se-
cret that he became impatient and
frustrated soon after he was replaced
as managing director last February
by Leslie Hill and moved to the posi-
tion of director of group repertoire
and deputy chairman, EML

Word was that he felt that the
change moved him too far from the
firing line and that it did not permit
him to use his full energies. espe-
cially in terms of working with, and
motivating people.

Oord. the “flying dutchman” who
built Bovema into Holland’s top la-

_Signings__

Tony Evans Connection, a 13-piece band, has
signed a worldwide long-term recording deal
with Satril Records in London.

The band won the 1976 Carl-Allen Award as
the best band in the U.K. The group made its
mark originatly through live shows and national
tours with Tom Jones, Gilbert O'Sullivan and
Engelbert Humperdinck. Previous singers with
the band have included Tina Charles, current
chart artist, and Penny Lane. First release is a
single “Let’s Go To The Disco,” followed in Sep-
tember by an album of the same name.

French singer Charles Aznavour has signed
with London agency MAM on a worldwide man-
agement basis. ... Swedish artist Bjorn Skifs,
formerly lead singer with Blue Swede, has re-
signed with EMI Sweden for three years.
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bel before selling it to EMI, wrought
considerable changes during his
reign as EMI’s managing director.
including the establishment of a new
management team and an intensifi-
cation of the company’s attack on
the market place.

“Now the company is very fat.” he
says. “and cven if they do everything
wrong for the next 18 months. they
will still be in a profitable position.™

During Oord’s reign, EMI turned
in record profits, and the turnover in
the last fiscal year rose from ahout
$50 million to nearly $80 million.

(Continued on page 60)

share. 33.0%. Amazingly enough,
the company held this large share by
placing only one foreign single,
“Beautiful Sunday” by Denile
Boone. on the chart. The single kept
the first position on the chart for an
unprecedented 15 straight weeks
and sold over 1.7 million copies. re-
portedly the largest number of
copies sold for a foreign single in Ja-

pan.
Victor Musical Industries placed
14 foreign singles on the chart dur-
(Continued on page 60)

New Hope For
Rainbow Shows

By REX ANDERSON

LONDON-The Rainbow The-
ater. once a main London rock
venue, may reopen in the fall if ne-
gotiations between the leaseholders.
Rank Leisure and a company called
Strutworth are successfully con-
cluded.

Allan Schaverien, a director of
Strutworth which has premises in
Hanover Square here, had litle
comment to make on his company’s
background or its future plans, but
he did contirm that the music policy
of the Rainbow. it the deal went
through. would embrace both rock
and middle-of-the-road concerts.

When the Rainbow closed down
in March last year it was stated by
the company then managing it. Biffo
Productions, that it was impossible
to meet the cost of repairs to the the-
ater required by the Greater London
Council under a preservation order.

A spokesman for Rank explained
that Biffo had leased the theater
from the Sundancer Theatre Com-
pany. The theater is owned by a
property company which originaily
built it as the Paramount Theater
and then leased it to Rank. Rank in
turn subleased it to Sundancer, re-
quiring the company to be respon-
sible for the repairs. This obligation
was then passed on to Bitfo when it
took over the running of the venue.

Itis understood that the cost of the
required repairs was in the region of
$100,000 but that Rank has since
carried out much of the renovation
work.

U.K. Market Share Report

® Continued from page 3

tion as number two singles company
to Pye which hasa 15.2% share of the
market. compared to 7.6% during
the same period last year and 10.3%
during the first quarter of this year.
Pye's success is largely due to the
Brotherhood Of Man Eurovision hit
“Save Your Kisses For Me.”

EMI remains the top singles and
album company and CBS retains its
position as number two album com-
pany with a 13.2% share of the mar-
ket behind EMI's 17.4%. EMI has
16.5% share of the singles market.
CBS now stands in third place in the
singles market with a 12% share.

WEA, coming in as fourth singles
company. now has a 9.1% share of
the market compared to a 2% share
last year and 7.6% during the first
three months of this year. Phono-
gram dropped to 7% from 11.6%.
Polydor t0 6.4% from 10.4% and Bell
now has 3.7% compared to 8% last
year.

President, which did not figure at

all in single sales this time last year,
now lics seventh with 3.9%. an im-
provement over the company’s first
quarter share of 2.2%. Magnet oo
has suffered a considerable drop in
its share of the singles market to
1.9% compared to 4.8% last year.

On the label front, Epic emerges
once again with the highest share of
the market (6.4%) although it is re-
duced from last ycar (8.6%). Pye is
the second highest selling label
(4.8%) although at this time last year
it was just one among others in the
slicing of the market cake. Warner
Bros. too was not listed last year,
though it now lies third with a 4.5%
share. Bell. last vear with a 7.8%
share of the market as a singles label.
now has only a 2.5% share. The re-
activation of Beatles singles has
brought Parlophone to the fore as
joint third highest selling singles la
bel with 45%.

Leading album label is also Epic
with 7.3% ot the market followed by
RCA Victor 7% and CBS with 4.9%.
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International

Music Labo Singles & LPs Chart Shares

MUSIC LABO HOT 100 CHART
(January-June, 1976)

VICTOR MUSICAL

INDUSTRIES-13%

MUSIC LABO HOT 150 ALBUMS CHART
(January-June, 1976)

® Continued from page 59

ing the first six months. a share of
20.7%. CBS/Sony was ranked third
with a share of 13.2%. eight foreign
singles on the chart. At the fourth
position was Teichiku Records with
the share of 11.8% (six foreign sin-
gles on the chart).

RVC was fifth with the share of
7.1% (3). followed by King Records.
49% (3). Following King Records
were: Warner-Pioneer. 3.8% (3):
Toshiba-EML 3.1% (11): Nippon
Phonogram, 1.5% (3); Nippon Co-
lumbia. 0.9% (2).

Toshiba-EMI showed its strength
in the album field by placing 68 al-
bums. domestic and foreign. on the
Music Labo Hot 150 Albums chart
during the first six months of 1976.
Toshiba-EMI's share was 19.1%.

CBS/Sony ranked second with a
share of 14.7%. The company placed
75 albums on the chart. Polydor
charted 44 atbums and followed
CBS/Sony with the share of 11.8%.

In the fourth position was Victor
Musical Industries with the share of
10.2%. 60 albums on the chart.
Warner-Pioncer was ranked fifth
with the share of 8.2%. 39 albums on
the chart.

King Records held the share of
6.2% (40 albums on the chart) fol-
lowed by Crown Records which
held the share of 6.0% (11). At the
eighth position was RVC with the
share of 3.8% (29). Nippon Phono-
gram and Nippon Columbia held
sharesof 3.6% (21)and 3.3% (31). re-
spectively. The companies were fol-
lowed by: Canyon Records. 3.2%
(19): Tokuma Musical Industries.
2.7% (9): Toho Records, 2.2% (11):
Teichiku Records. 1.8% (17). Elec
Records, 1.4% (6); For Life Rec-
ords, 1.2% (4). Discomate Records.
0.4% (1): Trio Records. 0.2% (4).

When limited to domestic albums.

Polydor held the largest share of

17.2% by placing 33 LPs on the Mu-
sic Labo Hot 150 Albums chart.
Toshiba-EMI was second with 29

domestic albums, a share of 16.0%.
In third position was CBS/Sony.
The company charted 40 domestic
albums and held the share of 12.2%.
Crown Records was ranked fourth
with the share o 9.2% (11 domestic
albums on the chart) and Warner-
Pioneer was ranked fifth with the
share of 6.2% (16).

King Records had a sharc of 5.1%
(19) while Victor Musical Industries
was in seventh place with the share
of 5.0% (22).

Canyon Records was in eighth
place with the share of ! 8% (19). fol-
lowed by Tokuma Musical Indus-
trics and Nippon Columbia. 4.2%
(9) and 3.7% (17). respectively.

Nippon Columbia was followed
by: Toho Records. 3.4% (11): RVC,
3.3% (10): Nippon Phonogram.2.9%
(10): Tcichiku Records. 2.4% (13):
Elec Records. 2.1% (6): For Life
Records. 1.9% (4): Trio Records.
0.4% (4).

When limited to foreign albums,
Toshibu-EMI held nearly one-

fourth of the total foreign share of
the Music Labo Hot 150 Albums
chart. The company charted 39 for-
cign albums during the period. a
share of 24.8%.

Victor Musical Industries fol-
lowed Toshiba-EMI with the share
of 19.7% by placing 38 foreign al-
bums on the chart. In the third posi-
tion was CBS/Sony. The company
held the share of 19.3% with 35 for-
eign albums on the chart. The top
three companies accounted for over
60% of the share of the album chart
during the first half of the year.

Warner-Pioneer held the share of
11.9% (23 foreign albums on the
chart). followed by King Records
with the share of 8.4% (21). In the
sixth position was Nippon Phono-
gram with the share of 50% (11).
RVC followed closely with a share
of 4.7% (19). Nippon Columbia was
ranked eighth with the share of 2.5%
(14). Polydor, Discomate Records
and Teichiku Records held the share
of 1.8%. 1.2% and 0.7%. respectively.

® Continued from page 58

Delpech (Barclay) made a tv appearance here to
promote his “Tu Me Fais Planer.” .. Sammy
Davis Jr. is scoring heavily here with “‘Baretta's
Thene. . Dalida has scored here with the
oldie “Besame Mucho” and is now facing com
petition from a version by Trini Lopez. . .. Get:
ting extensive airplay are albums by Donovan
and Derroll Adams.

Success in three languages for “Rocky.” Fol-
lowtng the initial release of the Austin Roberts
version by EMI, the Frank Farian German ver-
sion, which was successful in Holland, has been
put out here and the Dutch version by Don Mer-
cedes has also been a hit in Belgium. There are
already two French versions on the market,
called “Ballade Pour Rocky” and a further ver-
sion is being released by Paul Severs.
ABBA's next single will be out here next week—
as it will all over Europe. . .. Ann Christy is get-
ting good reaction with “Secret Love” and the
Dutch version of “Oh Boy." ... “Charly Brown"
by Two Man Sound has been in the German Top
50 for 20 weeks. Now Two Man Sound has fol-
lowed up with “Frou Frou" which they’ll be pro-
moting in seven French television appearances.
... New LP by Dutch country group Tumble-
weeds includes five Acuff-Rose titles.

“You To Me Are Everything,” the single by
the Real Thing which topped the U.K. charts, is
being rush released here by Vogue. ... Philips
artists Nana Mouskouri was in the Morgan Stu

dios here to record an album. She will be back in
the fall to record tracks for a further album. Also
recording at Morgan have been French singer
Daniel Vangarde and American producer Don
McGinnis. JUUL ANTHOISSEN

OosLO

Guitarist Rune Walle from Bergen, who has
played in the Hole In The Wall and Flying Norwe-
gians groups, fiew to the USA to record with the
Ozark Mountain Daredevils and is currently
based in Springfield, Mo., on the farm of Dare-
devils’ drummer Larry Lee. . . . Rod Stewart’s
‘A Night On The Town" hit the No. 1 spot on the
Norwegian charts after two weeks. ... Made In
Sweden played a three-day spell in Oslo's Club 7
where the group has played several times be
fore. Polydor is giving strong promotion to the
group’s new album, “Where Do We Begin

Scheduled to appear at the Molde Jazz Festi-
val Aug. 2-7 are Zoot Sims with Red Rodney, the
Junior Cook/Louis Hayes Quintet, the Roy
Haynes Quintet, Eastern Rebellion, with George
Coleman, Cedar Walton, Sam Jones and Billy
Higgins, Eberhard Weber, Enrico Rava, Jon
Christensen and the Garbarek/Stenson Quartet,

Norway's saxophonist Jan Garbarek has had
extensive publicity in national newspapers and
on radio and television since winning the Down
Beat new star award on both tenor and soprano
saxophone. . .. Other concerts scheduled during
‘molde” Festival week will feature guitarists Jan
Akkerman and Philip Catherine, a New Orleans

From The Music Capitals Of The World

all-star band, blues singer Ma Rainey, Norwe-
gian singers Laila Dalseth and Radka Toneff, the
Jan Simonsen Quintet and the Swedish Kust-
bandet. . . . Trumpeter Ted Curson was in Osio
to play three dates with a Norwegian group. . .

The Thad Jones-Mel Lewis Orchestra plays three
nights at Oslo's Club 7 Aug. 10-12 and will be
followed on Aug. 19 by the Charles Mingus
band. RANDI HULTIN

TOKYO

Teichiku Records signed a label deal with
D&M of the U.S. The first release under the deal
are a single and an album “Move It” by the Vast
Majority. Oct. 25.. .. CBS/Sony is releasing Jeff
Beck's album, “Wired" Saturday (1). ... Nippon
Columbia is launching “The Dunhill Sounds”
series with the releases of five albums featuring
such artists as Three Dog Night, Grass Roots;
Hamilton, Joe, Frank & Reynolds and Steppen-
wolf Aug. 25. A second group of releases is
scheduled for Sept. 29. Nippon Columbia is
planning to release the cream of the ABC-Dun-
hill label in this series.

Elec Records went bankrupt July 15 with the
total liabilities of $4 million. The company was
established in 1969 with the capital of approxi-
mately $53,000 and was once an active domes-
tic label with folk artists. However, as the econ-
omy went down for the local industry, the
independent label encounterd economic diffi-
culties. Over-expanded activities of the label
added to the difficulties and worsened its finan
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cial standings which eventually led to the bank
ruptey. The company had 60 employes and 12
acts on its roster.

King Records is doing well with the single
“Teru Terubozu" (a song on a paper-doll made
to pray for fine weather and which is widely
sung among the Japanese children), by Jun
Aguri. This 8-year-old boy won a grand prix with
the song at the 18th Zecchino d'Oro, a chil
dren’s song contest which is held every year in
Italy. The company is also releasing an album
which contains “all time children’s hits” from
this contest Aug. 5. ... Supertramp, which
recently toured Japan, will be featured in a 50
minute television show, “Young Music Show,”
on the NHK television network Aug. 28. . . . A Co-
lumbia recording artist, Masatoshi Nakamura is
back from London where he met with George
Harrison. Nakamura wrote the Japanese lyrics
for a Dark Horse Records duo Splinter for their
recent single, “Lonely Man,” which was pro-
duced by Harrison and Tom Scott. The single
which has an English version on the reverse side
was released in Japan through King Records in
early June.

On the Barclay label, King Records released
an album, “J'Attendrai,”" by Raymond Lefevre
And His Grand Orchestra July 21. A single,
‘J'Attendrat,” by the orchestra was released
from the label July 5. . . . Nobuya Itoh, managing
director of Nippon Phonogram, left for the U.S.
to meet with officials of American firms with
which his company has working relations.

International
____ Briefs

PARIS—The Nice Conservatoire
of Music 1s setting up a jazz class, ac-
cording to Pierre Cochereau, direc-
tor. Pianist Andre Borly will direct
the class, percussion will be taught
under the guidance of Armand Cav-
allaro and saxophone lessons by Jac-
ques Melzer. Other instruments wilt
follow. It’s hoped that the project
will add to the growing strength of
France in the jazz world.

LONDON-—United Artists is to
give away a free album with each of
the first 10.000 copies sold of Grate-
ful Dead’s “Steal Your Face”
double set. as part of a campaign
centered on the band’s upcoming
Wembley Stadium concert.

Release of *Steal Your Fuce™ has.
been delayed in Britain while UA
puts together an [1-cut compilation
of material by the individual mem-
bers of the group from the Round
Records catalog. The album. “For
Deadheads.” will be sold with “*Steal
Your Face” as a three-LP package
from Aug. 6 until 10.000 sets have
been sold, retailing at $9.30.

PARIS—Harry Chalkitis won the
I3th Rose d'Or d’Antibes prize this
year. but the choice was not without
controversy. The prize is voted not
only by the jury but also by listeners
toRadio Monte Carlo. Itis generally
expected that jury and public will
agrec. but this year they ditfered.

Chalkitis won the prize with “Mi-
lady Lena.” while Paul Robert Pax,
who was the public’s choice. did not
even appear in the list of prize-win-
ners.

Claude Valade won the prize for
interpretation with “Je N'ai Pas
Oublier.” Claude Michel carried off
the disco prize with “Unc Histoire
d’Amour.” and Catherine Dolonne
was awarded the Japanese Yamaha
prize for “Fete Americaine.”

PARIS—French operetta is in a
more serious state than opera. whose
problems have now been resolved.
according to Jean Bouchet, director
of the Chatelet Theater in Paris.

Bouchet says that unless the gov-
crnment helps, operetta will die. The
Chatelet Theater, the leading oper-
etta house in France. is the only the-
ater of its kind in the world. says
Bouchet, which does not receive a
subsidy. But it is desperately in need
of money.

Touring operetta companies are
also in financial difficulties and
leading figures in the French oper-
etta world are warning the Ministry
of Cultural Affairs that there is no
way of keeping the great traditions
of French operctta alive unless fi-
nancial support is forthcoming.

Oord Departure

® Continued from page 59

One of Qord’s first achicvements
as managing director was the crea-
tion ol a company label identity with
the launch of the HHE EM label in
January 1973. A major challenge
soon after his appointment was the
pressing crisis caused by teething
troubles at the new Hayes factory.
He solved the problem with a con-
troversial decision 1o stop releases
for a period.

He was also involved in EMI's li-
censing deals with Tamla-Motown.
MCA, Mountain. Casablanca and
Target and was also responsible for
the re-signing of Paul McCartney
and of Elektra-Asylum before it re-
turned to the WEA fold.

Oord states that his tuture plans
would be announced in a “week or
so.” He does say now. though, that
his next job will involve inter-
national responsibilities. He will re-
main headquartered in Britain, he
adds.
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Latin

Torrez Combo On
Berry Farm Bill

LOS ANGELES—Bobby Torrez.
conga and timbales virtuoso who
has played backup for the Beach
Boys. Dr. John and Leon Russell.
and his wife Julane are popularizing
Latin music this summer at Knot(’s
Berry Farm in suburban Bucna
Park.

“Ours.” says Torrez, “is a fusion of

all types of Latin music. In the band
are Hector Contreras, piano; Larry
Klimas, saxophone: Eccleston
Wainwright, drums: Ralt Rickert,
trumpet. and singer Marilyn Scott.
once featured with Tower ot Power.™

Mrs. Torrez, a dance teacher. at 16
was chosen as a dancer with the Rus-
sian Bolshoi Ballet on onc of its U S.
tours.

Group works three shows nightly
at the amusement park Monday
through Thursday.

CBS Meet Pulls
Mexican Execs

PUERTO VALLARTA. Mexico-
Largest contingent to arrive here for
the CBS Latin American mini con-
vention was. naturally. from host na-
tion Mexico. More than 20 came
from the nearby Federal District.
half” of them two days prior to set
things for the special event here at
this famed resort.

Leading the delegation were Ar-
mando De Llano and Raul Beja-
rano. vice president and marketing
exceutive, respectively. plus a&r
head Jaime Ortiz. publishing topper
Manuel Cervantes and general sales
manager Arturo Valdez de la Pena.

Manuel Villareal. vice president
of CBS International and head of
Operations Latino Americana. also
based at the company’s Mexico City
headquarters, presided over the
meet.

More than 150 songs scheduled
for new release on singles and in al-
bums were heard via audiovisual
means. Some 60 acts showed up.

Producer Suing
Over Royalties

NEW YORK--Ralph Bass. for-
mer King Records producer, has
filed suit in Federal District Court
here against Lin Broadcasting. and
Tennessee Recording & Publishing
Co. charging nonpayment of roval-
ties.

In his suil. filed July 21. Bass says
he hasreceived nostatements or roy-
alty payments since 1968, when
King was acquired by Lin. In 1970.
the label was sold to Tennessce
Recording. which also did not re-
spond to demands for an account-
ing. according to the complaint.

Bass produced for King from 1951
to 1958. Claiming damages of at
least $100.000. he asks for an ac-
counting of all records manufac-
tured and sold and for a “judgement
for all sums found to be due.”

Eydie Gorme Hits
Talk Show Circuit

NEW YORK-Eydie Gorme is
promoting her new Gala LP “La
Gorme.™ on the sitdown chatter tv
circuit. Among thesc arc the
“Tonight Show” with Johnny Car-
son, plus the Merv Griffin and Di-
nah Shore outings.

Label is owned by Harvey Av-
erne. Sam Gofl. Gorme and hus-
band Steve Lawrence. Arrange-
ments arc by Don Costa, Nelson
Riddle and John D’Andrea. LP is
her first for the new company.

NEW YORK

Coming off a successful California tour and
an appearance on the “Dinah Shore Show,” Tito
Puente will soon be going into the recording stu-
dio for Tico Records. Louie Ramirez will produce
the album, to be titled “The Legend " . . -Popu
lar Latin and jazz trombonist/arranger Barry
Rogers will be producing Orchestra Broadway's
second album for Coco Records, and the word is
that there will be some surprises forthcoming.
Barry is no stranger to charanga groups, having
recently worked with La Orquesta Novel (T.R.).

Puerto Rico’s popular EI Gran Combe, just
back from a successful Mexico tour, will be com-
ing to New York City in September, where they'll
be appearing in a number of clubs around town,
and will be headlining a concert at the Beacon
Theater. Dominican artist Johnny Ventura will
be sharing the bill. . .. Alex Masucci and Bobby
Rodriguez are putting in a lot of time in the stu-
dio as they mix Bobby's second Vaya album, re-
corded live at The Joyous Lake in Woodstock
Bobby and the band were the first salsa artists
to appear in the area. Plans are underway to
bring more salsa artists to Woodstock on a con-
tinuing basis.

Speaking of Bobby Rodriguez. he’'ll be spend
ing much of August in California, working prima-
rity in Los Angeles. On Aug. 20 Bobby and the
band will be appearing in San Francisco in a
concert with Mandrill and Larry and Andy Har-
low, and on the 21st at the Hollywood Palla:
dium.

Rico Records is enthusiastic about its distri-
bution deal with the newly formed P.R.AS. Rec-
ords.

The initials stand for Puerto Rican All-Stars,
who own the label, Musicians in the Puerto Ri-
can All-Stars include Papo Lucca, Paquito Guz-
man, Juancito Torrus, Polito Huertas, Andy Mon-
tanez, Mario Ortiz and Elias Lopez. The All-Stars
made their first public appearance on July 30 in
Puerto Rico and there's a possibility that they'll
be coming into New York some time in the fu-
ture.

Meanwhile, here in New York, Fania Records
is making final preparations for its concert Fri
day (6) at Madison Square Garden, when the
Fania All-Stars will present a musical tribute to
the late Tito Rodriguez. Musicians on tap for the
concert include musical director Johnny Pa-
choco, Papo Lucca, Bobby Valentin, Roberto
Roena, Nicky Marrero, Yomo Toro, Pupi Logar-
reta, Willie Colon, Barry Rogers; Reinaldo Jorge,
Low Kahn, Luis Ortiz, Hector Zarzuola and Pedro
“Puchi” Boulong. Vocalists for the show will be
Cheo Feliciano, Santos Colon, Ismael Miranda,
Hector La Voo, Ismael Quintana, Chivirico Da-
vila, Ruben Blades and Pete “el Conde” Rodri-
guez. Ray Barretto, long a fixture on conga with
the All-Stars, will no longer be performing with
them. Ray, just back from Marseilles, France,
and the first jazz-rock festival produced by Mi-
chael Lang, wants to devote all his time to his
new music. He's hard at work mixing his live
concert albums recorded May 28 at the Beacon
Theater, and is preparing another studio album.
Cuban congero Mongo Santamaria will now be in
the Fania All-Stars. The concert will include a
special performance by Tito Puente with a 30-
piece orchestra, and the concert debut of the
Latin-rock music of Eddie Benites and Nebula.

As a community service, T.R. Records
presented a free street festival in Manhattan
July 29. Featured were T.R.'s stable of young tal-
ent: Chino Y Su Conjunto Malao, LA Sonora Bo-
rinquen, Angel Canales and Sabor, and Cha-
ranga '76.

“We plan to move into high gear in the next
six months,” says T.R. president Stanley Cohen.
Veteran pianist Eddie Martinez has joined the
label as producer, and (s working with Sabor and
La Sonora Borinquen. Meanwhile, Cindy Rodri-
guez 1s working on a new album for Disko-Mania
Records, T.R.'s “crossover” label.

Puerto Rican vocalist Danny Rivera preparing
his first album for Graffiti Records, being dis-
tributed by Coco Records. Danny will be opening
at the Hyatt Convention Center in San Juan Aug.
5-7, where he’'ll appear with a 32-piece orches-
tra. CARLOS DE LEON

SANTO DOMINGO

Spanish pop group Mocedades on the Borin
quen labe! was presented at the reopening of
the “La Manche nightclub. Mocedades became
internationally popular with its hit “Eres Tu”
which also entered the U.S. charts. its most re
cent hit "Secretaria” was prohibited on radio for
a time by the Comision de Espectaculos Pub
licos y Radiofonia.

Dominican songstress Charityn has released

her latest LP titled “Charityn” recorded on the
Alhambra label in Spain. Most of the songs in
the album are written by Charityn herself. She
won the John Foster Peabody award, a yearly
presentation made by the School of Journalism
at the Univ. of Georgia, for her tv special called
“las Rosas Blancas" which was originally
presented on WAPA-TV in San Juan. Parts of this
special were taped in 2 mountain resort here at
Jarabacoa.

In Venezuela, Dominican agent Jose Gomez
was acknowledged for his outstanding work in
the fiefi of promotion of artists both local and
foreign. . .. Dominican singer Fernando Casado,
after receiving the “Amautoa de Oro” award in
Lima, went to Buenos Aires to record a new al-
bum on the Karen label.

New LPs on the market include the latest by
Puerto Rican singer Sophy (Velvet); Dominican
composer/musician Rafael Solano's new album
“Dominicanita” recorded on the RCA label
(“Dominicanita” has also been released as a
single); Joseito Mateo’s (Ansonia) “Liego EI Me-
rengue.” Mateo, the Dominican Merengue King,
resides in New York and is one of the foremost
artists responsible for the spread of the Domini-
can merengue's popularity in the US

Puerto Rican salsa artist Ismael Miranda
(Fania) gave a presentation at the Olympic Sta-
dium. Miranda was accompanied by his 12-
piece orchestra. ... Dominican artist Rhina
Ramirez (Montilla) was chosen by Mexican com
poser Roberto Cantral to record his composition
“Ya No Acepto. Omar France, Dominican
ballad singer, has signed with Karen and is se-
lecting material for the recording of his first al-
bum.

Veteran Cuban group La Senora Matancera
(Ansonia) will be celebrating its 50th anniver-
sary this year and plans a special tour including
the participation of various international artists
such as Celia Cruz (Cuban lead singer), Alberto
Beltran (Dominican), Leo Marini (Argentinian),
Nelson Pinedo, Celio Gonzalez, Daniel Santos
(Puerto Rican), Migueltio Valdez, and Joselito
Mateo (Dominican). The tour will start in Miami
in September after which the group will be ap-
pearing here at Lafuente nightclub at the Hotel
Jaragua, then they continue on to Curacao, Ca-
racas, Rio de Janeiro, Buenos Aires, Lima, Pan-
ama and New York. Jose Gomez is negotiating
the contract here together with Guillermo Are-
nas in Caracas who initiated the idea of this spe-
ctal anniversary tour. The famous sound of La
Sonora Matancera is a tight Afro-Cuban gua
racha rhythm which is claimed to be one of the
principal roots of today's popular Latin salsa
beat. FRAN JORGE

LOS ANGELES

Under a new agreement with the Mexican
Rex label, G&G Distributors will release new al-
bums by Lorenzo de Monteclaro, Berta Cabal, El
Mariachi Mexico de Pepe Villa and Los Mo-
narcas, all to appear on the FonoRex label here.
... Meanwhile, Discos Latin International will
distribute its product in New York under a new
arrangement with A&G, reflecting demand for
the Los Angeles artists in the East. ... DLI's
Jose Luis Gascon was warmly received at a re-
cent Hollywood Palladium appearance along
with La Tropa Chicana, La Nueva Revelacion, Los
Zorros, Los Blue Angels, El Quinto Poder and Ru-
ben y los Nayars. The show's surprise was the
enthusiastic response to La Nueva Revelacion’s
versions of American oldies but goodies with
mixed Spanish and English lyrics. The bilingual
oldies, carried vocally by Jimmy Mesa of the
Midnighters fame, were so'well received, in fact,

4 Concerts By
AFM Local 47

LLOS ANGELES - Local 47 of the
AFM launches the first of four free
Latin concerts Aug. 15 at Lincoln
Park with a program featuring
Chava Ledesma. Chala Campos. La
Levenda, the Blue Angels. Paul
Rubio’s combo and L.os Galleros. a
mariachi unit

A week later, at MacArthur Park.
a similar program will be performed
with different acis and on Aug. 22 at
the Ambassador Auditorium the
music of La Preferencia and Siva
will be offered. A concluding stanza
Aug. 29 with Los Diablos and Los
Camperos also will be staged at the
Ambassador.
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Latin Scene

that the group may soon record an album in that
vein.

‘The Mean Salsa Machine,” a new salsa
disco television show, is scheduled to air in Los
Angeles in mid-August. The dance show, the
first of its kind here, will be taped live every
Monday at the Starwood in Hollywood. Director
Bob Barnett, formerly with Dick Clark Produc-
tions, says the half-hour show will air Monday
through Friday, hosted by Danny Martinez. In
keeping with plans to schedule the show on a
major Los Angeles station, it will be presented in
English. Produced by Art Brambilla, it will be
syndicated throughout the country.

Mexican stars Antonio Aguilar and Flor Sil-
vestre repeated their yearly success with their
Mexican Rodeo at the Sports Arena last week.

The couple's children, Tonito and Pepito, also
contributed therr musical and equestrian tal-
ents. ... Los Felinos (Musart) appeared at a
sold-out Pailadium show earlier this month

along with Freddie Martinez from Texas and Los.

Lorrateros_del Ma?ﬂ?*m'm'bolombia.
/" Francisco Rguabelta, famed Cuban percus-
| sionist, has completed work on an album soon to
be released on Sonotropic. Produced by Bill Ma-
| rin, the album is a umque mixture of styles. .
’ Musimex artists Conjunto Lobo, Alpha, Rosa La
Sultana, Los Mayans and Sonia Lopez all“have
| new albums scheduled for release soon. . . . Lalo
| Rodriguez and Jose Flores “El Avileno,"” both lo-
cal mariachi singers enjoying international suc-
cess, have new release on Musimex.

ISR -

Billboard SPECIAL SURVEY For Week Ending 8/7/76
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IN MIAMI

POP LPs

SALSALPs

This TITLE-Artist, Label &
Week Number (Distributing Label)

This | TITLE-Artist, Label &
Week Number (Distributing Label)

1 | YOLANDITA MONGE

Floreciendo, Coco 123

2 | CAMILO SESTO
Amor Libre, Pronto 1013

3 | SANDRO

Tu Me Enloqueces, Mericana 138

4 | JULIO IGLESIAS
El Amor, Alhambra 23

5 | JOSEANTONIO
Para Ganar Tu Gorazon. Oro Sound 1980

6 | EYDIE GORME
La Gorme, Gala 2001

7 | SOPHY
Sentimientos, Velvet 1494

8 | ALVARES GEDES
Alvares Gedes =2, Gema 5030

9 | MARCO ANTONIO
Tiempo Y Destiempo, Arcano 3316

10 | MORRIS ALBERT
Dime, Audio Latino 4085

1 | JOHNNY PACHECO
El Maestro, Fania 698

2 | CELIACRUZ/JOHNNY PACHECO
Tremendo Cache, Vaya 37

3 | CHEO FELICIANO
The Singer, Vaya 48

4 | EDDIE PALMIERI

Unfinished Masterpiece. Coco 120

5 | PUPILEGARRETA
Pupi Y Su Charanga, Vaya XvS-40

6 | LARRY HARLOW
El Judio Maravilloso, Fania 430

7 | ELGRAN COMBO
Mejor Que Nunca, EGC013

8 | PETEEL CONDE
Pete El Conde. Fania 498

9 | TIPICAIDEAL
Vamonos Pa Senegal, Artol 6004

10 | FAJARDO
Charanga Roots, Coco 124

IN TEXAS

1 | LATINBREED
Powes Drive, GC 124

2 | SUNNY & THE SUNLINERS
Yesterday. TD 2054

3 | VICENTE FERNANDEZ
ATu Salud, Caytronics Cys 1464

4 | CACHORROS
Corridos Con Cachorros, CRC 009

5 | TONY DE LAROSA
£l Conde. BC 1132

6 | AUGUSTINE RAMIZ
Damelo, Freddy 1047

7 | LOS RELAMPAGOS
d Con Ustedes Otra Vez, CRLP 5051

8 | VICENTE FERNANDEZ
El Hijo Del Pueblo. Caytronics Cys 1441

9 | LATIN BREED
USA.GC115

10 | LOS TIGRES DEL NORTE

La Bando Del Carro Rojo, Fama 536

11 | COSTAAZUL
Costa Azul. NV 312

12 | LUCIA MENDEZ
Siempre Estoy Pensando, DKLI-3333

13 | LATIN BREED
Memories, GC 119

14 | SUNNY & THE SUNLINERS
Siempre. Keyloc 3022

15 | JUAN GABRIAL
Greatest Hits, DKLI-3335

16 | ANGELICA MARIA
My Most Recent Hits Inst. SI 8015

17 | ROYAL JESTERS
The Band, GC 118

18 | FREDDY FENDER
Canta.CCL 1012

19 | LOS UNICOS
Todavia. UN 1006

20 | LOSALEGRES DE TERRAN
Los Contrabanistas, CLT 7161

— HANIN

Tribute To

Performing The Master's
Greatest Hits!
Tito Rodriguez Lives!

\E

THE SALSA LP OF 1976!
‘‘Fania All Stars

Tito Rodriguez”

Salsa's Greatest Musicians

Dist.: R & J Records, New York, N.Y. 10034 (212) 942-8185
Allied Wholesatle: Calle Cerra, 610 Santurce, P.R. 00927 (809) 725-9255
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General News

CBS Meet
Is Exciting

® Continued from page 30

made a surprise appearance to ad-
dress those attending a mini-show-
ing of her film “A Star Is Born™),
Bobby Colomby, Ray Conniff.
Bobbi Humphrey, Bobby Womack,
Ted Nugent. Charlie Rich. Hubert
Laws, Beverly Bremers, the Isley
Brothers, the O’Jays, members of
REO Speedwagon, Kinky Fried-
man, Valerie Carter. Tom Jans,
Phoebe Snow and Steve Tyler and
Joe Perry of Aerosmith.

Lawyers attending were David
Braun, Seymour Bricker, Jay
Cooper. Abe Summer, Owen
Sloane. Lee Colton. Brian Rohan
and Gil Segal, among others.

Highlights of the convention in-
cluded presentation of platinum al-
bums to Aerosmith in their room for
each of the group’s four Columbia
LPs: gold disk presentations to Ted
Nugent, Boz Scaggs. Phoebe Snow.
the Isley Brothers, and a special
gold/platinum award to Charlie
Rich for sale in excess of three mil-
lion units on ““Behind Closed
Doors.”

A special presentation was also
made to Neil Diamond in his room-
28 gold records representing his
record breaking sales in all the CBS
Records International subsidiary
countries.

One of the more unique presenta-
tions, the Columbia promotional
get-together July 23, was themed af-
ter the Olympics, with field person-
nel marching into the theater carry-
ing flags representing countries
where CBS has subsidiary oper-
ations. A short “Tarzan” film take
was then followed by the appear-
ance of Johnny Weissmuller on-
stage. He presented the flagbearers
with special medallions. The meet-
ing itself closed with frisbees with
the picture of Stan Monteiro. vice
president, national promotion. on
them being flung to the audience by
the flagbearers.

Closing night festivities, in addi-
tion to performances by Neil Dia-
mond and Lou Rawls and the Se-
gelstein visit, saw Joan Baez,
announced during the week as the
first artist signed to CBS’ new West
Coast label. come on stage and per-
form several numbers. The Chicago
branch came dressed for the occa-
sion in white tails.

ABC Grabs Theme

LOS ANGELES—A&M’s Almo
Music, Inc., has n‘egolialcd adeal for
the usc of the Paul Williams/Roger
Nichols composition “Let Me Be
The One” with ABC-TV, according
to Chuck Kaye, trving/Almo cxecu-
tive vice president.

The song, changed to “Let Us Be
The One.” will be used as the flag-
ship theme for the ABC fall scason
promotion.

ltalian Law Stays

® Continued from page |

cized by local industry executives.
though, who claim that not only
does the measure tie up their capital
and force them to lose anywhere
from 2% to 2.5% in interest, it has
also made it difficult to attract for-
cign companies to exploit their cata-
logs locally.

T.K. Gets PBR

LOS ANGELES-TK. Produc-
tions of Miami will be the distributor
of PBR records. First product on the
label is Bobby Caldwell’s “The

ERT]

House Is Rockin’.

Fantasy Enjoys Best Year Ever

® Continued from page 10

ury of having probably the world’s
largest jazz catalog. We put out two-
fers on the basis of musical quality
and historical importance. and not
just anticipated sales.”

This month the company is releas-
ing more than 70 Riverside titles
which for many years have been sold
only in Japan.

“Japanese Victor,” Kaffel says,
“our licensee over there, has pre-
ferred issuing the original Riverside
product instead of our Milestone
twofers (which contain a few of the
70 titles), and they've had really
good sales with it. So we're import-
ing the Japanese product and will
sell it for regular $6.98 list.”

Kaffel is most happy these days
about his growing rock catalog: “I
think we’ve come a long way
towards having a competilive roster.
we’ll continue to concentrate on
jazz as well, because it’s our first love
and because it’s economically fea-
sible.’l think we’ve demonstrated to
the industry that the twofer is a vi-
able means of marketing.”

Kaffel says his “invention” of the
twofer came rather naturally:

“After 1954 I was a distributor for
Prestige and Riverside. So I had a
special overview of the catalog, of
what was a steady seller and what
wasn't. I've found that the classic
'50s bebop artists have tremendous
staying power, but that the funk of
the early '60s hasn't held up, both
musically and in the marketplace.”

With only 75 employes, expetted
to increase only slightly next year af-
ter construction of a new 33.000-
square-foot building, Fantasy may
be the most family-like label in the
business. Kattel and company chair-
man Saul Zaentz are proud that ev-
eryone knows everyone else, and
that little hierarchy exists to prevent
employes” and artists” ideas from
reaching the top.

Zaentz is most elated over the suc-
cess of his second major film pro-
duction, *Cuckoo’s Nest.”

Confirmed distribution rentals tor
the film top $50 million this year,
with net company profits well over
$10 million. Zaentz began scouting
the film’s availability in 1969, but
Kirk Douglas, who had bought the
rights from novelist Ken Kesey in
1962, with the manuscript still in
galley form. wanted to sit tight.

Finally, Douglas handed the proj-
ect to his son Michael, who con-
tacted Zaentz and began negotia-
tions. In the two-year interim,
Fantasy Films broke in with “*Pay-
day.” an $800,000 production star-
ring Rip Torn that boldly depicted
the inner workings of the country
music industry. Ralph J. Gleason,
the late jazz writer-turned-Fantasy
vice president, served as executive
producer. “Payday” was a critical
success but took a disastrous bath at
the boxotfTice.

“So far we’ve recovered only
$60.000." says Zaentz. “But we
learned a great deal which we feel
has paid off with *Cuckoo’s Nest’
and which we hope will benefit us
as we make our next film, ‘The War-
riors."”

Unlike Fantasy’s first two films.
“The Warriors” will be family ori-
ented, the theme revolving around
the realtionship between an Ameri-
can Indian boy and his grandfather.

To direct the film Zaentz has
hired Keith Merrill, who recently
won acclaim (and an Oscar) for his
documentary “The Great American
Cowboy.” “Warriors” will have a
soundtrack mixing authentic Indian
music with studio tracks. Like
“Cuckoo’s Nest,” it will be shot in
Oregon, where Fantasy has many
friends, including the mayor of Port-

land, who declared the week of July
I'1 “Pleasure Week.” in honor of the
Fantasy r&b act hailing from that
city.

All film editing and sound mixing
is done at Fantasy in Berkeley,
where Jack Nitzsche's score to
“Cuckoo’s Nest” was recorded and
mixed.

Fantasy’s soon-to-expand sound
crew now numbers |2, headed by
engineer/producer Jim Stern, who
at32isnearing his tenth year at Fan-
tasy. “I do two or three albums a
year as an engineer, and another one
or two as a producer. But since we’re
growing again. my main job this
year is involving myself with the new
studio and rebuilding our existing
three studios.

“We're trying to keep current with
the state of the art, so the new studio.
in addition to the 24-track setups we
have now, will have capability for
more tracks, and additional film fa-
cility, which the area sorely needs.”

Fantasy will continue its policy of
not renting out its recording facil-
ities (or charging their own artists for
studio time), but may begin renting
out its film rooms.

Stern’s rise through the company
grew from the ground up: “l came
here first in ’68 as a session drum-
mer. Matter of fact 1 still play gigs
two or three nights a week if [ have
time.

“Initially after | finished laying
down my drum track, ’d hang out in
the control room, and when it came
time for overdubbing, I helped out
with tape editing. 1 was great at
splicing between the beats.”

Stern’s administrative philosophy
reflects those of Kaffel and Zaentz.
I hire people to fit the motif of an
artistic ethic, where creativity is most
important.”

“Of course you have to know your

stuff, all the tools and how to use
them,” Stern continues. “But the job
of a studio is to make the public un-
aware ol your presence. The record
should feel like a composite space
that you want to step into. Besides
being technically minded, engincers
have to have a feeling for the mu-
sic.”

Stern worked a solid month day
and night producing Country Joe
McDonald’s just-released album
“Love Is A Fire.”

“I enjoy producing.” says Stern.
“because 1 can work with all the as-
pects. A producer should just be a
flow wave, so things flow back and
forth across the glass without undue
interference.”

Zaentz cchoes this attitude in his
own way: “There was a great book
written by Robert Townsend, who
ran Avis Rent-A-Car,” says Zaentz.
“The book is ‘Up The Organization.”
Townsend believes, as does Edwin
Land of Polaroid, that there is no
such thing as scientific business
management. IUs artstic and it's
emotional, even at General Motors.
And in music the emotional factor is
very significant. You're dealing with
intangibles all the time.”

Not that Zaentz expects 1o hecome
a General Motors of the music in-
dustry. He recently turned down an
offer to go on the stock exchange,
which he feels could have forced the
company into an unnatural expan-
sion.

“We don’t have the same goals as
some of the bigger comapnies.” he

says. “And we don’t want the kind of

pressures that small stockholders
can bring to bear. If you’re on the ex-
change and one year is your best, say
$2 million. and the next year you
make $1.9 million, it’s a bad year.
We don’t ever want to have to feel
that way.”

NARM Eyes Older Buyers

® Continued from page 6

year. But this latter group. inter-
estingly enough, led all others in
tapes bought, at 10.2, and in singles
at 9.8.

Women averaged more single
record purchases than men, having
bought 8 last year. and if their in-
come was in the $15,000 to $25,000
range they averaged 9 singles.

Discount stores rate as the favorite
source of records for all pop contem-
porary music fans. Some 36% said
they shop there most often, with the
record retailer a close second choice
at31%. The preference of women for
discount stores topped that of men
by almost 2 to 1. For men, however,
the exact opposite was true. Here.
the record store was the 2 to | favor-
ite source for records and tapes.

Single respondents to the NARM
survey patronize record stores more
than their married counterparts.
whose preference for discount out-
lets came to 38%. The discount store
is also more popular than any other
source of pop contemporary music
with the over-40 buyer at 50%.

Of all buyers surveyed. more than
55% say they compare prices before
making purchases. More than 77%
report they know what they want

RCA Meeting

® Continued from page 16

a celebration than a sales mecling.
but the upbeat spirit that pervaded
the seminars. product presentation
and talent showcases fully rewarded
the optimism of the RCA chief and
his management team.

www.americanradiohistorv.com

when they enter a store. with mar-
ricds more certain (to the tune of
93%) than others.

Once in a store, impulse purchases
are stimulated in 41% of all con-
sumers. with unmarrieds leading the
pack at 53%.

Radio, as expected. remains the
single most persuasive vehicle for
stimulating purchase. with married
men between 35 and 39 years of age.
with a family income of more than
$25,000. influenced the most. Some
70% of all buyers learned about rec-
ords and tapes they bought from ra-
dio. Word-of-mouth was a poor sec-
ond at 21%., and tv trailed as a
promotional stimulus at 1.3

Omnibus Thrust
Into Disk Mart

NEW YORK-—Omnisound. the
Shawnece Press record subsidiary. is
gearing for a stronger push into the
disk market, stepping up its release
schedule and extending its net of in-
dependent distributors.

Choral works predominate in the
growing Omnisound catalog. but the
label also releases and is planning
new issues in children’s, jazz and
avant-garde classical repertoire.
Some material is recorded in-house.
with licensed product also featured.

“We are looking for additional
masters and production ideas,” says
Shawnee president Ernest Farmer.

Omnisound, located at Shawnee
headquarters in - Delaware Water
Gap, Pa..is managed by Yoshio Ino-
mata.

Jukebox
Programming

Promotions
Pleaded By
Programmer

By ALAN PENCHANSKY

CHICAGO-—“You must promote
to the ultimate consumer. If you
can’t promote down to the jukebox,
all your promotional efforts are
wasted,” Harvey Campbell,. pro-
grammer for Mobile Record Serv-
ices Co., a Pittsburgh-based one-
stop, is discoursing on a issue of nag-
ging concern to him: the lack of ef-
fective jukebox promotion, partic-
ularly below the one-stop level.

“Something else is necessary at
the location itself,” Campbell muses.
“I haven’t figured out what it is yet.
Maybe cocktail napkins that say
‘play the juke box. or a mobile
hanging overhead that says ‘Andy
Williams Month,” maybe a chalk
board behind the bar. with the num-
bers of hot plays along with the
menu. I’'m not sure what, but some-
thing is needed.”

Campbell’s own promotions. that
reach 1,000 operators in 18 states. in-
volve extensive use of colored and
novelty title strips.

He is “the biggest user of novelty
strips.” says Norman Morgan of Star
titles.

Campbell put an alligator on the
title strip of RCA’s new Jerry Reed
single, “Gator,” and a heimeted
football playcr, number 12, holding
a guitar, on strips for Mercury's re-
cent Terry Bradshaw single. Floyd
Cramer’s “Candy Pants” merited a
pair of panties on the title card.

In other of his title strip promo-
tions. Campbell enjoys the image of
atandem truck to denote truck-driv-
ing songs and the word “reggae”
screened over the strip, when that
brand of Jamaica home-grown is
being offered.

“Whatever we do with the title
strips, there still has to be a way to
get people to look at the box in the
first place,” Campbell stresses.

The 43-year-old veteran program-
mer says he frequently hears “ex-
cuses” about why business is bad.
But the root of the problem, he says.
is simply that the industry has grown
“passive.”

In particular. Campbell believes,
the jukebox manufacturers have ne-
glected promotion. “All he’s doing is
giving a piece of furniture: he’s lost
the promotional concept too.”

There are no jukeboxes in fast
food operations, Campbell points
out. “The manufacturers should go
after this market. If you could come
up with a jukebox that looks like
Ronald McDonald. where you put a
quarter in his mouth for a play,
they'd be mass merchandising juke-
boxes.”

“The biggest crime of all.”” Camp-
bell notes, “is that we're losing juke-
box locations 1o a thing called disco-
theque. The manufacturers should
be taking steps 1o counteract this.”

Belam Distributing
Seeburg In Florida

MIAMI-The R.H. Belam Co.,
Inc. has been named 10 represent
Seeburg jukebox and vending
equipment and Willlams electronic
games throughout the state of Flor-
ida. Located at 1541 NW 165 St
here, the Belam Co. is headed by
Marc Haim and managed by Mur-
ray Kaye, formerly of Atlantic New
York Corp.. a long-time Seeburg as-
sociate.
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BRITAIN

(Courtesy Music Week)
*Denotes local origin

SINGLES
This  Last
Week Week
1 1 DON'T GO BREAKING MY HEART—

*Elton John/Kiki Dee (Rocket)—
Big Pig (Gus Dudgeon)

A LITTLE BIT MORE—Dr. Hook
{Capitol)—Sunbury (Ron
Haffkine/Waylon Jennings)

THE ROUSSOS PHENOMENON —
Demis Roussos (Philips)—MAM/
Britico (Demis Roussos)

KISS AND SAY GOODBYE—
Manhattans (CBS)—April
{Manhattans)

HEAVEN MUST BE MISSING AN
ANGEL—Tavares (Capitol)—Heath
Levy (Freddie Perren)

YOUNG HEARTS RUN FREE—Candi
Staton (Warner Bros.)—Warner
Bros. (Dave Crawford)

MISTY BLUE—Dorothy Moore
(Contempo)—Intersong (Tom
Couch/James Stroud)

JEANS ON—*David Dundas (Air)—
Air (Air)

IT ONLY TAKES A MINUTE—*100
TON and a FEATHER (Jonathan
King) (UK)—Anchor (J.K.)

YOU'RE MY BEST FRIEND—*Queen
(EMi)—B. Feldman (Roy Thomas
Baker/Queen)

YOU ARE MY LOVE—*Liverpool
Express (Warner Bros.)—Warner
Bros./Moggie (Hat Carter/Peter
Swettenham)

HARVEST FOR THE WORLD—Isley
Bros. (Epic)—Carlin (isley Bros.)

| RECALL A GYPSY WOMAN—Don
Williams (ABC)—Nems (Allen
Reynolds/Don Williams)

MAN TO MAN—*Hot Chocolate
{RAK)—Chocolate/RAK (Mickie
Most)

NOW IS THE TIME—Jimmy James &
The Vagabonds (Pye)—Subiddu/
Chappells (Biddu)

LET'S STICK TOGETHER—*“Bryan
Ferry (Island)—United Artists (C.
Thomas/B. Ferry)

YOU TO ME ARE EVERYTHING—
*Real Thing (Pye)—Screen Gems
{Ken Gold)

MYSTERY SONG—Status Quo
(Vertigo)—Shawbury (Status Quo)

BACK IN THE USSR—*Beaties
{Parlophone)—Northern (George
Martin)

| LOVE TO BOOGIE—*T. Rex (EMI)—
Wizard (Marc Bolan)

ME AND BABY BROTHER—War
(Island)—Carlin (Jerry Goldstein)

YOU JUST MIGHT SEE ME CRY—
*Qur Kid (Polydor)—B. Mason/
Cookaway (Tony Sellers)

LOVE ON DELIVERY—Billy Ocean
(GTO)—Black Sheep/Heath Levy
{Ben Findon)

NO CHARGE (NO CHANCE)—*Billy
Connolly (Polydor)—London Tree
(Phil Coulter)

LEADER OF THE PACK—Shangri Las
{Charly /Contempo)—Robert
Mellin (Redbird)

DR. KISS KISS—5000 Volts
(Philips)—Hensley/Intersong
(Tony Eyres)

(Shake Shake Shake) SHAKE YOUR
BOOTY—K.C. & The Sunshine
Band (Jayboy)—Sunbury (K.C./
Finch)

THE BOSTON TEA PARTY—
*Sensational Alex Harvey Band
(Mountain)—lger/Panache (David
Batchelor)

TONIGHT'S THE NIGHT—*Rod
Stewart (Riva)—Copyright Control
(Tom Dowd)

IN ZAIRE—*Johnny Wakelin (Pye)—
Francis Day & Hunter (S. Elson/
K. Rossiter)

A FIFTH OF BEETHOVEN—Walter
Murphy (Private Stock)—RFT
Music (RFT)

| THOUGHT IT TOOK A LITTLE
TIME—Diana Ross (Tamla
Motown)—Jobete London (Michael
Masser)

GOOD VIBRATIONS—Beach Boys
{Capitol)—Rondor (Beach Boys)
WHAT I'VE GOT IN MIND—Billie Joe
Spears (United Artists)—(Larry

Butler)

ONE PIECE AT A TIME—Johnny
Cash/Tennessee Three (CBS)—
London Tree (Charlie Bragg/Don
Davis) (W. Kemp)

YOU SHOULD BE DANCING—*Bee
Gees (RSO)—Abigail (Bee Gees)
THE BOYS ARE BACK IN TOWN—
“Thin Lizzy (Vertigo)—Pippin The

Friendly Ranger (John Alcock)

MY SWEET ROSALIE—*Brotherhood
Of Man (Pye)—Tony Hiller/ATV
(Tony Hiller)

ROCK AND ROLL MUSIC—Beach
Boys (Reprise)—Jewel (Brian
Wilson)

AT THE HOP—Danny & The Juniors
(ABC)—Yale (Danny & The
Juniors)

10 8
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12 23

13 24

14 15

15 21

16 10

17 7

18 27

19 19

20 20
21 26

2 14

23 22

24 28

25 17

26 46

27 37

28 13

29 16

30 47

31 30

32 33

33 18

34 4
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37 29

38 38
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HERE COMES THE SUN—*Steve
Harley & Cockney Rebel (EMI)—
Harrisongs (Steve Marley)

48 SOUL SEARCHIN' TIME—Trammps
{Atlantic)—Anchor

40 COMBINE HARVESTER—*Wurzels
(EMI)—Keith Prowse (Bob
Barrett)

— BETTER USE YOUR HEAD-—Little
Anthony & the Imperials (United
Artists)—Chappell/Morris (T.
Randazzo)

— YOU DON'T HAVE TO GO—Chi-Lites
{Brunswick)—Burlington. (Eugene
Record)

41 | NEED TO BE IN LOVE—Carpenters
(A&M)—Rondor (Richard & Karen)

— YOU'LL NEVER FIND ANOTHER
LOVE LIKE MINE—Lou Rawls
{Philadelphia)—Gamble-Huff/ Car-
lin (Gamble/Huff)

49 SIDE SHOW-—*Chanter Sisters
{Polydor)—Cookaway/Cauliflower
(Roger Cook/Greg Jackman)

43 WHO'D SHE COO—Ohio Players
(Mercury)—Chappells (Ohio
Players)

50 IT'S TEMPTATION—Sheer Elegance
(Pye)—Grade/Lynton/ATV (P:
Grade/P. Lynton)

LPs
Last
Week
1 20 GOLDEN GREATS—The Beach
Boys (EMi)
6 LAUGHTER AND TEARS—Neil
Sedaka (Polydor)
5 FORWVER & EVER—Demis Roussos
(Phitips)
2 CHANGESONEBOWIE—David Bowie
(RCA)
7 PASSPORT—Nana Mouskouri
(Philips)
3° A NIGHT ON THE TOWN—Rod
Stewart (Riva)
4 GREATEST HITS—Abba (Epic)

11 OLIAS OF SUNHILLOW—Jon
Anderson (Atlantic)

9 A KIND OF HUSH—Carpenters
(A&M)

14 A LITTLE BIT MORE—Dr. Hook
{Capitol)

10 BEAUTIFUL NOISE—Neil Diamond
{CBS)

8 HAPPY TO BE—Demis Roussos
(Philips)

—  VIVA ROXY MUSIC (LIVE(—Roxy
Music {Island)

13 LIVE IN LONDON—John Denver
(RCA)

12 WINGS AT THE SPEED OF SOUND
{Parlophone)

18 FRAMPTON COMES ALIVE—Peter
Frampton (A&M)

16 ROCK 'N ROLL MUSIC —Beatles
{Parlophone)

17 JAIL BREAK—Thin Lizzy (Vertigo)

21 GREATEST HITS—Eagles (Asylum)

20 THE BEST OF GLADYS KNIGHT &
THE PIPS (Buddah)

— SAHB STORIES—Sensational Alex
Harvey Band (Mountain)

32 THE DARK SIDE OF THE MOON—
Pink Floyd (Harvest)

23 DIANA ROSS (Tamla Motown)

28 ALICE COOPER GOES TO HELL
(Warner Bros.)

26 A NIGHT AT THE OPERA—Queen
(EMI)

19 INSTRUMENTAL GOLD—Various
Artists (Warwick)

30 SIMON & GARFUNKEL'S GREATEST
HITS (CBS)

41 SOUVENIRS —Demis Roussos
(Philips)

29 KING COTTON—Fivepenny Piece
(EMI)

—  SPITFIRE—Jefferson Starship
(Grunt)

34 TUBULAR BELLS—Mike Oldfield
(Virgin)

15 COMBINE HARVESTER—Wurzels
{One Up)

— A TRICK OF THE TAIL—Genesis
(Charisma)

— YOUNG HEARTS RUN FREE—Candi
Staton (Warner Bros.)

25 ONE MAN SHOW—Mike Harding
(Philips)

42 AGENTS OF FORTUNE—BIlue Oyster
Cult (CBS)

50 DESIRE —Bob Dyian (CBS)

— ROLLED GOLD—Rolling Stones
{Decca)

— MY ONLY FASCINATION—Demis
Roussos (Philips)

38 WIRED—Jeff Beck (CBS)

24 BREAKAWAY—Gallagher & Lyle
(A&M)

—  ROYAL SCAM—Steely Dan (ABC)

22 MUSIC OF AMERICA—Various
Artists (Ronco)

27 I’'M NEARLY FAMOUS—CIiff Richard
(EMD)

31 15 BIG ONES—Beach Boys (Reprise)

— WISH YOU WERE HERE—Pink Floyd
{Harvest)

40 FLY LIKE AN EAGLE—Steve Miller
Band (Mercury)

35 ATLANTIC CROSSING—Rod Stewart
(Warner Bros.)

37 RAINBOW RISING—Ritchie

Blackmore (Polydor)
RASTAMAN VIBRATION—Bob
Marley & the Wailers (Island)

Canada

ROLLER GOLD—U.K. rock group the Bay City Rollers ham it up with Arista’s
Canadian product manager Graham Powers following presentation to the
group of platinum disks for its “‘Bay City Rollers’ LP during a reception at a
Ramada Inn in Toronto. The band embarks on a 14-city tour of the U.S. and
Canada, beginning Aug. 11 in Toronto and running through Sept. 3 in At-
lanta. Other cities on the tour are Chicago, Detroit, Philadelphia, Boston, St.
Louis, Minneapolis, Vancouver, Ottawa, Winnipeg and Edmonton.

Bachman-Turner
Tour Underway

By JEANI READ

Bachman-Turner Overdrive pre-
viewed its “Great Beaver Patrol”
1976 Canadian tour in Saskatoon
July 16. The record crowd of 7,000 in
the Saskachimo Expo grandstand

was the largest ever assembled foran
entertainment event in the city.

The remainder of the tour will
make 14 stops in both major and sec-
ondary markets across the country
from Tuesday (3) through Septem-
ber 6. Three Maritimes dates early in
the schedule—Moncton (July 22),
Halifax (23) and Sydney (24)—were
cancelled to allow drummer Robbie
Bachman time to recuperate from a
dislocated shoulder suffered in a re-
cent go-kart accident. Bachman
played the Saskatoon date against
doctor's orders. with the help of a
special anesthetic.

Also cancelled are dates in Bran-
don Tuesday (10) and London Fri-
day (13). Dates currently firm are:
Edmonton Tuesday (3), Kimberly
(4). Lethbridge (5). Calgary (6),
Winnipeg (11), Thunder Bay (12),
Ottawa (14), Sudbury (I5), Sault
Ste. Marie (23), Toronto (24), Mon-
treal (25), Vancouver (Sept. 4), Ver-
non (5) and Victoria (6).

Strong advance sales are reported
in Toronto and Montreal, but no
projections for gross earnings for
this year’s tour have been forthcom-
ing from BTO management or pro-
moters.

Old Monkees
Touring Orient

LOS ANGELES—Capitol artists
Dolenz. Jones, Boyce & Hart per-
formed in Bangkok July 30-31. mak-
ing them the first American rock
group ever to appear in Thailand.

The group billed its show as the
“Great Golden Hits Of The Mon-
kees By The Guys Who Sang 'Em
And The Guys Who Wrote ’Em.”
The Bangkok appearance 1s partofa
three-weck concert tour of the Ori-
ent.

WwWWwWWw.americanradiohistorv.com

Several major changes have been
made in the BTO production since
1975’s highly publicized $1.2 mil-
lion-grossing tour.

The large suspended signature
gear is the same, but a stage-span-
ning half-gear has been added. as well
as several new visual etfects, includ-
ing strobes, flash pots and fog ma-
chines. The new gear is 20 feet high
and 40 feet across. constructed of
metal trusses with smoked plexiglass
disguising 840 feet of ncon tubing.
Also recently completed is a mir-
rored interior-lit plexiglass .drum
stand. All stage equipment has been
specially constructed of red birch
with white grill cloth, and the band
now plays on a white ballet floor im-
ported from Wales.

A new $111.000 sound system has
also been custom-built for BTO by
Vancouver’s Jason Sound. Designed
by sound engineer Jeff Lilly, the
10.000 watt system features two |6-
channel mixing consoles, a 3,500
watt monitor system and 128 JBL
speakers housed in computer-de-
signed speaker boxes.

Critical response to the Saskatoon
date was highly favorable. noting
particularly that the group is extend-
ing itsell’ musically in performance
this year.

Opening for BTO in Saskatoon
was Mercury Records’ Ham-
mersmith. Goose Creek Symphony
and Trooper will open in Edmonton,
Kimberly., Lethbridge. Calgary and
Winnipeg. Shooter in Thunder Bay,
Ottawa, Sudbury, Sault Ste. Marie
and Toronto, Pagliaro in Montreal.
and Styx and Trooper in Vancouver.
Vernon and Victoria.

BTO will supplement its August-
September schedule with several
U.S. dates. They appear at the lowa
State Fair Aug. 19 and the Indiana
State Fair Aug. 20. and in Saginaw,
Mich. (21). Sioux Falls, Mont. (29),
Fargo, N.D. (30), Billings. Mont.
(31). Spokane (Sept. 2), and tri-citics
Washington (3).

On September 11. CBC-TV will
air a 60-minute BTO documentary.
filmed last year on several of the
group’s European and North Ameri-
can dates.

FromThe
Music Capitals

| Of The World

TORONTO

Cleo Laine is doing a series of concerts across
Canada in July and August which includes stops
in Wolfville, Nova Scotia; Stratford, Ontario; To-
ronto, Winnipeg, Calgary, Edmonton, Saskatoon
and Regina. Accompanying her is her husband,
composer/saxophonist John Dankworth. Her
new album for RCA entitled “Porgy and Bess”
will be made available in Canada in September.

The complete sales and promotion force of
RCA Canada attended the RCA Convention in
San Francisco July 27-30 at the St. Francis Ho-
tel. It marked the first time in eight years that
all sales and promotion personnel have at-
tended the U.S. convention. . . . The Smile Music
Group in Canada has introduced a songwriter's
tip sheet which lists opportunities for placing
songs with major producers and artists. The
sheet is known as “The Songpusher.

Dorothy Moore's single “Misty Blue” on the
Malaco labe!, distributed in Canada by RCA, has
gone gold. Her new single from the “Misty Blue”
album is "Funny How Time Slips Away.” . . . Pe-
ter Frampton, Spirit, Moxy and Pagliaro ap-
peared at the CNE Stadium in Toronto July 31 as
part of Concert Productions international’s
Summer In the City concert series. Aerosmith,
Henry Gross and Rick Derringer appeared on the
first show in the series July 24. Tickets were lim-
ited to 25,000. ... Chuck Mangione performed
in Stratford’s jazz, pop and folk series July 19.

MCA's promotional department has put to-
gether a portfolio of all the artists on their label,
including biographies and photographs for dis-
tribution to the media in a large folder. Also in
cluded in the package is a T-shirt from Cana
dian-band Trooper promoting their second
album on the Legend label “Two For the Show,
and the company's 1976 catalogue. . . . Quality
Music Publishing has signed Canadian-band
Lynx to an exclusive publishing contract. The
deal was set by Bill Kearns, general manager of
Quality Music. Lynx has just completed an al-
bum for fall release.

Sweet Blindness on a cross-Canada club tour,
with stops in Sault Ste. Marie, Thunder Bay, Re-
gina, Saskatoon, Calgary, Vancouver and Ed-
monton. Before they left Toronto they taped
CBC-TV's Sounds Good show with LaBelie and
Crack Of Dawn. Mike Watson of Micro-Dot Man-
agement will visit the key dates on tour with the
band. The new Sweet Blindness single for Qual-
ity Records is “National Poddy” backed by
“Quebec.” James McConnell has relaunched his
firm, James McConnell Management Ltd. and
will work with Don Connolly who is responsible
for business administration and publishing ac-
tivities through Songsmith Music (CAPAC). Allan
Duffy will be responsibie for artistic and music
direction as well as in-studio production.

Columbia recording artists Lick "N’ Stick have
been playing a number of dates in Toronto dur-
ing the last month. Their new single for Colum-
bia, “Mary Anne,” has just been released. ...
Local jazz musicians Stu Brommer, Vic d'Or, Bill
Smith, John Mars and Graham Coughtry gave a
concert at A Space in Toronto fuly 17. . .. A ma-
jor three-day music festival was held at Brewer
Park in Ottawa July 2. Among artists appearing
were Bim, Stringband, Pied Pumpkin, Watson
and Reynolds, Christopher Kearney, lan Tambly,
Colleen Peterson, David Bradstreet, The Origi-
nal Sloth Band, Bruce Miller, The Good Broth-
ers, David Wiffen, John Allan Cameron, Robbie
McNeil and Dan Hill. The event was sponsored
by the Carleton University Students’ Associaton
with the help of the Ontario Ministry of Culture
and Recreation/Wintario. ... A new eight and
four-track studio has been set up in Toronto un-
der the name Kensington Sound.

Max Webster appeared with Ritchie Black-
more’s Rainbou at the Theatre St. Denis in Mon
treal July 20. Taurus Records recently released
the band's first single, “Blowin’ the Blues
Away,” from their debut album “Max Webster.’
... A cross-Canada tour by Ronnie Hawkins is
being set up by Tom Wilson of Concept, the To-
ronto-based booking agency. Polydor is
reissuing an old Hawkins album formerly re-
leased on the Yorkville label in Canada entitled
‘The Return Of the Hawk.” MARTIN MELHUISH

BILLBOARD IS BIG
INTERNATIONALLY
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CREATING MUSIC FOR THE WORLD

GREATING MUSIC FOR THE WORLD?
TELL THE WORLD" WITH AN AD
IN BILLBOARD'S SPOTLIGHT ON GANADA!

ISSUE DATE: SEPTEMBER 25 AD DEADLINE: SEPTEMBER 3
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AUGUST 7, 1976, BILLBOARD

CHECK TYPE OF AD YOU WANT:

-

prior to date of issue.

Billboard.

[[JREGULAR CLASSIFIED—75¢ a word. Minimum
$15.00. First line set all caps. Name, address
and phone number to be included in word count.

["] DISPLAY CLASSIFIED AD—One Inch, $35.00,
4-times $32.00 each, 26-times $30.00 each,
52-times $25.00 each. Box rule around all ads.

tional words and include 50¢ service charge for
box number and address.

DEADLINE--Closes 4:30 p.m. Monday, 12 days

CASH WITH ORDER, Ciassified Adv. Dept.,

O Distribution Services

& Equipment

O Help Wanted

O Used Coin Machine
Equipment
O Promotionat Services

Check heading under which ad is to appear
(Tape & Cartridge category classified ad Is not accepted.)

0O Record Mfg. Services. Supphes

O Business Opportunities
O Protessional Services
O For Sale

0 Wanted to Buy

0 Publishing Services

O Misceilaneous

[ Box Number, c/o BILLBOARD, figure 10 addi-

Enclosed is $

Credit Card No

ettt g JF Cheek
PAYMENT MUST ACCOMPANY ORDER
Or you may pay for your classified advertising on your credit card.

O Money Order.

O American Express

Card Expires

O Diners Club

0O BankAmericard

Ad. Dept.,
10036 or telephone (212) 764-7433.

ke R e s

ADDRESS ALL ADS--BILLBOARD, Classified
1515 Broadway, New York, N.Y.

Signature 0 Master Charge
NAME Bank # (Requnred)
ADDRESS

CITY STATE ZIP CODE

Telephone No.

]
I
|
|
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FOR SALE '

the best of K-Tel

8 TRACK TAPES
AND LP ALBUMS

ORIGINAL HITS @ ORIGINAL STARS

SAME AS FORMERLY ADVERTISED
NATIONALLY ON TELEVISION

CALL OR WRITE
FOR INFORMATION
304/522.8401
304/522-4287
(Warehouse/Shipping)

RACK JOBBERS WANTED
Distributed Exclusively By:

INTER-CONTINENTAL
MUSIC CORPORATION

401 West Fourteenth Street
Huntingion, Wewslt Virginia 25701

FANTASTIC VALUES

100 ASSORTED 45’s
ONLY $6.00

C & W Soul-Pop or Mix
3000 ASS'T 45's OR MORE
ONLY $4.00 PER 100

ASSORTED MIXED LP’s
MINIMUM 500
ONLY 20¢ EACH

We export

B B RECORDS
Quarry & Hamilton Sts.
Darby, Pa. 19023
(215) LE2-4473

auld

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber roller
Professional duplicating tape. 90 lengths

in 1 min. increments. Private labeling
available.

1 min. to 45 min. any quantity 63¢
46 min. to 65 min. any quantity. 68¢
65 min. to 80 min. any quantity 73¢
81 min. to 90 min. any quantity 78¢
Headcleaners 45¢cea.

$25.00 minimum orders C.0.D. only.

PROFESSIONAL 8-TRACK
DUPLICATORS $995

Studlo quality high speed operation. Com-
plete warranty. Write for specifications.

BAZZY ELECTRONICS CORPORATION
P.0. Box 142. Fraser. Mich. 48026
Phone: (313) 463-2592 tin

WIREDISPLAY RECORD RACKS
(Can be converted for 8-Track)
1 ft. modet wilf hold
100 LPs or 145 8-Tracks
2 ft. modei will hold
200 LPs or 290 8-Tracks
Available for immediate shipment.

Call or write today!
RECORD WIDE DISTRIBUTORS
1755 Chase Dr., Fenton, Mo. 63026
(314) 343-7100
Ask for Jim Adams. ¥2

L AAAAALLAAAANALAAAS
aacaaasaaad aaal Al 4 sy

CAROL ]:\JE EXPORTS

UNLIKE MANY
WE'RE STILL IN BUSINESS

VIRGIN

material our speciality
9-11 Woodtieid Road London W9 28A England
Telephone 01-286 6090 - Telex 22164

FLOCKED POSTERS

LIGHTS—INCENSE SPRAY
For Black or White Market Areas

Posters—21x33", $1.25 ea.; 16''x21", 75¢
ea Incense—Mother Nature’s Incense.
$5.40 doz., Money House Indian Spray.
$11.20 a case of 12 cans. 75 watt black liaht
bulbs, 25 for $15.00. Globe Strobe Light,
$9.00 ea. 18" Black Light $8.00 each

TRI-CITY PROOUCTS
99 B Guess St.. Greenville, $.C. 29605
Phone (803) 233-9962
NEW FONZ POSTER IN STOCK au7

8 TRACK BLANKS
Low Noise. High Output Tape
Ampex tape first quality.

20 Min. to 55 Min. 65¢
56 Min. to 70 Min. 70¢
71 Min. to 80 Min. 75¢

81 Min_to 90 Min. 80¢
40 Tape Minimum Orders C.0D. Only
Andol Audio Products, Inc.
4212 14th Ave., Brooklyn, N.Y. 11219

(212) 435-7322 de25

MAJOR LABEL
8 TRACK CUTOUTS

Call or write for a free catalog to
J S J DISTRIBUTORS
2512 W. Fullerton, Chicago, iIt. 60647
(312) 227-0551
We Buy and Seil 8 Track Tapes

{ tfn

BUY DIRECT FROM THE MANUFACTURER
and save. New summer jewelry ready for ship-
ment today. Plastic and metal earrings starting
at $3 per doz. and a large selection of (nothing-
necklaces) at $5.75 per doz. Now in stock leather
and wood necklaces, rayon silk cord necklaces,
sequin necklaces and (Moon-Glow) jewelry.
Brand new! Complete line of jewelry for men.
Free catalog. Phone collect for order dept.
(919) 523-7101. Eastern Enterprises, P.O. Box 815,
Kinston, N.C. 28501. tfn

MOLDS CASSETTE AND 8 TRACK 1-8
cavity cassette, screw 1-8 cavity cassette sonic,
1-20 cavity hub, 1-16 cavity pin roller, 1-6 cavity
8track. 1C1, 16131 Gothard, Suite G, Huntington
Beach, Calif. 92647 (714) 848-1501. au?

THREE SUPERSCOPE WINDERS IN TOP
condition. Mountain States Tape Ind., 337 South
200 W ., Provo, Utah 84601.(801) 374-5800.  au21

REELS AND BOXES5“ AND 7“ TARGE AND
small hubs; heavy duty white boxes. W-M Sales,
1118 Dula Circle, Duncanville, Texas 75116. (214)
296-2773. au28

BUY DIRECT FROM MFGR

PRECISION MOLDED
8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.O. CASSETTES
Cassette Shells, guide rollers and Hubs

Blank Cassettes €30, C60, C90, C120.
Special lengths on request.

Call or Write:

DYNA-DAY PLASTICS, INC.
1521 East Avis Dr.
Madison Heights, Mich. 48071

(313) 585-6280 eow

VELVET POSTERS
INCENSE—HEAD GOODS

Call or write for a free color brochure and
a sample incense package.
Largest selection of veivet posters anywhere
Posters 22" x 35"—$1.2
Incense—$5 a dozen
FUNKY ENTERPRISES, INC.
139 - 19 Jamaica Ave.
Jamalca, N.Y. 11435

(212) 658-0076 aul4

INFONICS DUPLICATORS!

For a bunch of reasons you can't af-
ford not to consider Infonics Duplica-
tors—especially since factory installa-
tion and training are included in the
list price!

INFONICS DUPLICATORS!
(219) 8793381  eow

C.B. RADIO BUMPER STICKERS $6.00
dozen $3.60 retail. Write for free brochure. SLJ
Publications, Box 12069, Chicago, IL 6061£ au?

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Maiar label
LP's are low as 50¢. Your choice. Write for
free listing. Scorpio Music Distributors, 2933
River Rd., Croydon, Pa. 19020. Dealers only. tfn

JEWELRY MONEY MAKER-SUMMER
specials. Nothing-look necklaces, $4. doz. Free
catalog. Vartan’s, Inc.,, #2 Gansett Ave, Crans-
ton, R.1. 02903. au28

FREE CATALOG. POSTERS, PATCHES, IN
cense Oils, Jewelry, Novelties, Closeouts. New
England, 25 Snow St., Dept. E. Providence,
R.1. 02903 tfn

SHRINK PACKAGING EQUIPMENT. For
record, tape retailers & manufacturers. Complete
units for $199 & up. Send for details & pictures.
M. Latter Mtg, 5050 Venice Blvd., Los An-

geles, CA. 90019 (213) 933-7646. aul4
] ORD N
UPF & EQUIPMEN

RECORD PRESSING
IN LOUISIANA

Quality 45 & LP pressings. Dependable
FAST Personal Service! Send us your
tape and let us do the rest!!

VILLE PLATTE RECORD MFG. CO.
120 E. Cypress St,, Vilie Platte, La. 70586
(318) 363-2104 ded

SCHOOLS &
INSTRUCTIONS

REI FIVE WEEK COURSE FOR FCC 18T
phone license. Six week course for Radio An-
nouncing. Student rooms at the school. Call or
write: REI, 61 N. Pineapple Ave, Sarasota, FL
33577 and 2402 T dewater Trail, Fredericksburg,
VA 22401. tfn
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COMEDY MATERIAL

the one that’s different!
a weekly cornucopia of things

PROFESSIONAL
COMEDY MATERIAL
{The Service of the Stars Since 1940)
“THE COMEDIAN"
Original Monthly Service—$45 yr. pstg. $8
(Sample Order) 3 issues, $15, pstg. $1.80
35 "FUNMASTER" Gag Files, $45, pstg. $7
‘Anniversary Issue,” $30, pstg. $3
How to Master the Ceremonies.” $6, pstg. $2
Every item different! No C.0.D.'s
"WE TEACH STANDUP COMEDY" via mail
Payable to: BILLY GLASON
200 W. 54¢h St.,
N.Y.C. 10019 tfn

“COMEDY TODAY” OVER 200 1-LINERS
per monthly issue! Query brings sample. Write
S. F. Comedy Pool, c/0 D. Gremmer, 350 Turk
St. = 1501, San Francisco, Calif. 94102. au2l

DEEJAYS: NEW SURE-FIRE COMEDY.
11,000 classified one-line gags, $10. Catalog free.
Edmund Orrin, 2786.A West Roberts, Fresno,
Calif. 93711. tfn

MISCELLANEOUS

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are available
on microfilm dating from November 1894 to
December 1974

Microfilm copies of articles or charts from
any of these issues may be obtained from
Billboard Publications at a cost of $1.50 per
page up to 5 pages.

For prices on additional copies and for
further information contact

Bill Wardlow
General Services
Billboard Publications
9000 Sunset Bivd.
Los Angeles, Cal 90069
213/273-7040

for jocks to talk about! Send
for month’s trial subscription,

absolutely free!
Box 382 -- Fair Oaks, CA 95628

KALEIDOSCOPE IS NOT COMEDY MATE-
rial, Kaleidoscope IS the world's only TOTAL
radio PERSONALITY service. 500 subscribers.
Sample at P.O. Box 4819, Walnut Creek, CA
94596. tfn

FRESH 1 TO 4 LINES HUMOR, BI-WEEKLY.
3 months trial $20. Samples $2. Farquhar, S.
2315 B Tekoa, Spokane, Wash. 99203. €01

200 HILARIOUS RADIO-LINERS, ONLY
$1.00 . . . great offer by a great comedy service.
Offbeat Images, P.0. Box 321, Brooklyn, N.Y.
11235 au7

YOU BELONGON TOP—WITH OBITS' ORIG-
inal comedy for radio entertainers. Free sample.

OBITS, 366-H West Bullard, Fresno, Calif.
93704. tfn

PROFESSIONAL SERVICES

ATTENTION
To all concerned! Musicians,
smalitime producers, etc.
"'The Golden Secret to Success In the
Entertalnment industry.”
The time for you has now come to find the
sole truth of entertainment. This could mean
the break you've been looking for. Check
into this NOW!
Send $10 in care of Dwight Edwards, P.O.
Box 1695, indlanapolis, IN 46206 for the
secret to success.
MONEY ORDERS ONLYI
Not Refundable au2sg

Singers.

BILLBOARD

Group Subscription
Discounts
Save 20% on subscriptions to Billboard for
groups of 10 or more. For rates-and informa-
tion write
BOX 6019
c/o Blllboard, 1515 Broadway
New York, N.Y. 10036 tfn

WANTED OLD KELP SURVEYS TO BUY
or copy. Call (915) 544-7876. auld

FREE FULL COLOR CATALOG/POSTER
of Original Iron-On T-shirt transfers write:
Holoubek Studios, Box 424C, Butler, W1 53007.

au7

BUSINESS OPPORTUNITIES]

FOR SALE—MUSIC STORE
RECORDS, TAPES, STEREO ACCESSO-
RIES, YORK MALL, YORK, PENNSYLVANIA.
1500 SQ. FT. WITH FIXTURES, INVENTORY,
OR WITHOUT. $140,000 gross 1975.

CONTACT: william L. Newsom
Michaet E. Swindle
3867 Oakclltfindustrial Court
Atianta, Ga. 30362
404-448-8382

WANTED TO BUY

WANTED
GOOD CLEAN AIR-CHECKS
of
ALL W A B C DISC JOCKIES

from 1956 up untit present—also majar mar-
ket Rock Station Jingles. Contact: Gary
Craig, 15 E. Congress St.. Tucson, Arizona

85701.
(602) 623-0156

au28

aul4

WANTED HIGH QUALITY SOUND-ALIKE
soul pancakes, current music; also need legal
letter anda valid address on labels. Can bereached
by phone 8:30 A.M. (919) 752-4048. Send samples
and catalogs to Stage 111, 323 King George Rd.,
Greenville, N.C. 27834. au?

WE NEED USED 250, 60, 1 KW, 10 KW-AM
and FM transmitter. No junk. Guarantee Radio
Supply Corp., 1314 Iturbide St., Laredo, TX
78040. eow

RECORDING STUDIOS

RECORDING STUDIO-ON WHEELS THE
Enactron Truck, ¢/o Gelfand, Macnow, 1880
Century Park East, L.A., CA. 90067. tfn

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

MUSICIANS
PROFESSIONAL MUSICIANS REFERRAL
(a subsidiary of Boyd Hunt Enterprises)
is the LARGEST national registry of indi-
vidual musicians seeking groups and

groups seeking new members
CALL TODAY! (612) 825-6848 or
(800) 328-8660—Toll Free
‘P.M.R. is a service designed by musicians
for musicians.
(void where prohibited by law) tfn

EXCELLENT AIRCRAFT
FOR LEASE
NATIONAL TOURS

From $6,000 includes fully equipped
airplane and crew. References avail-
able. Call:

(213) 256-5428 jy31

HELP WANTED

[ DISK MASTERING ENGINEER ]
wanted for

NEW CUTTING FACILITY
IN TORONTO

Experience necessary—Salary nego-
tiable. Reply in confidence with
resume to: Box 7080 Billboard. 1515
Broadway, New York, N.Y. 10036. au7

TOP COMBOS-SINGERS: NEEDED FOR
recording. No charges or fees. Send tape, return
postage. Success Records, P.O. Box 423, Denver,
Colo. 80201. au?

NEW 24 TRACK-16 TRACK STUDIOS (2)
needs engineers-mixing/maintenance. Experi-
ence necessary. Essentially located NYC. Call
(212) 247-6010. au?

- SITUATION WANTED

MANUFACTURER OR DISTRIBUTORS
Rep. 25 years in sales behind counter, want to
get outside. Interested in CB, etc! Make me an
offer! S.A. “Steve” Jones P.O. Box 188 Eutawville,
S.C. 29048. Telephone 803-496-5064 (mornings
only). au7

EMPLOYMENT WANTED, CLUB OR GROUP
management, 7 years experience in Rock & Blues
Club & group management. Have presented on
stage the best in Rock & Blues acts in Chicago
area. Best bluescontactsin area. Reg. BMT for the
best musical ears going. Send Job Opportunities
to R.C.M. P.O. Box 685 Aurora, Ill. 60507 or
Tel. (312) 898-8040. au?7

PROMOTIONAL SERVICES

RECORD PROMOTION
Career Buitders—Promotion—Distribution
Specializing in services for New Labeis and
New Arlists
Roger Ricker Promotions

26 Music Square East—B
Nashviile, Tenn. 37203
(615) 254-5074—Day
(615) 822-3583—Day/Night

ARTIST AND SINGERS
WANTED

Your two songs released on 45RPM rec-
ords $400. Publisher’s contracts issued, you
furnish master Tape 7%. We furnish the
master tape, an extra $150.

COWTOWN RECORDS
Avery, Texas 75554
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DISTRIBUTING SERVICES

ACCESSORIES
24 HR. FREIGHT-PAID SERVICE
SCOTCH, MAXELL, MEMOREX & BASF
Tape. WATTS Dust Bug, Preener, Etc. REC-
OTON Needles, Audio Cables, Record &
Tape Access., Black Magic Rec. Care Prod.,
CB Access., Tape, EVEREADY Batteries,
PICKERING Styli, Cartridges & Head-
phones, SHURE Styli & Cartridges.

SEND FOR FREE CATALOG
A. | ROSENTHAL ASSOCIATES, 29 €. Glenside Ave.
Glenside. Pa. (215] 8855211 ja29

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Also largest selection of
attractive close-out offers. 30 years of
speclalized service to record and tape

Importers throughout the world.

Dealers and distributors only.
ALBERT SCHULTZ, INC.
116 West 14th St.

New York, N.Y. 10011
Cable: ALBYREP Telex: 236569
eow

RECORDS FOR SALE
Largest Selections in Industry

Surplus LP’'s and 8-tracks.
Best prices, 24 hour shipping service.

Call or Write Today for Catalogs.
RECORD WIDE DISTRIBUTORS
1755 Chase Drive
Fenton (St. Louis), Mo. 63026
(314) 343.7100

WE HAVE THE BEST
CUT-OUT
8-track record & tape
album list in America!
Major Labels . . . Major Artists
Send for free catalogue
ARACO RECORDS & TAPES
507 High St., Burlington, N.J. 08016
(609) 386-3288 de18

ATTN! OVERSEAS IMPORTERS

and U.S.A. EXPORTERS

We transport Records. Tapes. etc. from

U.S.A. Offering: Great savings. low freight

rates—New American Suppliers tor buyers

—Assemble various orders—Welcome vou

when you arrive in N.Y., aiso Los Angeles.

Contact
BERKLAY AIR SVCES, MARKETING
P O Box 665 JFK Airport

Jamaica NY 11430 US A eow

MAKE MORE PROFIT WITH OUR LOWER
prices on LPs, 8-tracks, quad-8's, and cassettes.
Top 1000 list updated weekly. Write Tohisco,
6144 Highway 290 W., Austin, Texas, {Mexican
list available also). tfn

ATTENTION, RECORD OUTLETS. W&
have the largest selection of 45 rpm oldies and
goodies and also major label LP listings at pro-
motional prices. Send for free listings. All orders
welcome. Apex Records, Inc.. 947 U.S. Highway
=1, Rahway, N.J. 07065. tfn

RADIO-TV
~ MaRT

Rates: “POSITION WANTED” is
$10—in advance—~for 1 inch, one
time. No charge for Box number.

“POSITION OPEN” is $20-in
advance—for one time. Box num-
ber ads asking for tape samples
will be charged an added 51 for
handling and postage.

Send money and advertising copy
to:

Radio-TV Job Mart, Biliboard,
1515 Broadway, N.Y. 10036

POSITIONS WANTED

Seeking midwest major market program-
ming, on/air position with reputable firm
needing new blood. 15 year wealth of ex-
perience, combined with love ‘of radio
as the most creative medium alive. Excel-
lent ratings as program director, operations
mgr., WIBA-FM, Madison, Wis.
JIM PACKARD
608-274-5383
2448 SYENE ROAD
MADISON, WISC. 53711 au?

CLASSIFIED
ADVERTISING
DOESN'T
COSsT,

IT PAYS.

SE—

General News

Racker-Retailer Sees a $15 Mil Gross

® Continued from page 3

cal store today operates from 10 to
10 six or seven days weekly.

In a recent study of his stores. Hig-
gins found the following breakdown
dollarwise by product category: al-
bums, including cutouts, 57.5%:
tape, 18.7%: singles, 5% and acces-
sories, including hardware, 18.8%.
In record/tape sales, the study indi-
cated a customer was buying from
$5.50 to $7 per sale depending upon
the store studied.

Book Spots
121 Biogs

NEW YORK-The American
Music Conference has published a
47-page book containing biogra-
phies and commentaries on 121 in-
dividuals considered to have exerted
a strong influence on the develop-
ment of music in the U.S.

The winners of the conference’s
National Music Awards come from
all areas of repertoire. including
concert, jazz, folk. country, pop.
electronic, etc. They were all active
some time during the period be-
tween 1776 and 1956. Later awards
will honor those active after 1956.

Familar names. such as Louis
Armstrong. Woody Guthrie, Scott
Joplin, Charles lves and Benny
Goodman are included. but there
are also many who are known today
only to specialists. Among the latter
are such as Robert Johnson. credited
with having an important role in the
development of rock. even though
he died in 1937 at the age of 20. The
19th century opera composer/jour-
nalist William Henry Fry is another
influential name from an earlier era.

The awards book is available at $1
a copy from the American Music
Contference in Chicago.

Sweet To Japan

LOS ANGELES-—Capitol rock
group Sweet will make a series of
concert appearances in Japan. in
what is claimed to be the highest
money offer ever made any rock
band in the "70s for a first tour.

The financial offer was based on
Sweet’s success in Japan since its
signing with Toshiba-EMI six
months ago. Group has had three al-
bums and two singles at the top of
the Tokyo charts.

GOLDEN OLDIES

TRADING POST

Don’t Miss It!! Classified Adver-
tising Closes Every Monday.
“WANTED TO BUY.”
SALE.” “SWAPPING™
Use the headline that fits vour
needs.

Regular Classified: 75¢ per word.

Minimum $15.00

Display Classified: $35.00 per col-

umn inch. 4

PAYMENTMUSTACCOMPANY
ORDER TO:

Billboard Golden Oldies

Trading Post

1515 Broadway, New York City 10036 4

FOR SALE

SO0LD @ AUCTION: COLLECTORS REC-
ords, LP’s; Jazz-Soundtracks/Personalities/Orig-
inal Casts-Country/Western/Blues. Indicate
which list from: Ray Macknic (or) Theo's, P.O.
Box 7511, Van Nuys, Calif. 91406, U.S.A. tfn

“"FOR

Attention Record Collectors ONLY—40s, 50s,
60s Oldies. R&B, R&R, Pop, C/W, Rockabilly,
Soul, Big Band, Blues. Send for free catalogue—
King of the Oldies, Sevy Alexander, 408 Pond St.,
Franklin, Mass. 02038. au?

SEARCHING FOR OLD RECORDS? DIS-
continued, 216 N. Rose, Burbank, California
91506. eow

Albums are priced at $4.59 to
$4.99 for hit shelf price. while cata-
log shelf price is $4.99 10 $5.99. Shelf
price for hit tape album product is
$5.99 to $6.57. while catalog tape
runs $6.49 to $6.99. Higgins
steadfastly fights discounter en-
croachment, admitting that he spe-
cialed as low as $2.87 in onc store to
halt a low-baller. Singles are 99
cents.

Higgins, who encourages over 30
clientele (Billboard. July 17), feels
his best persuasion for adults is
newspaper ads, preferably 18-inch
deep on six columns to dominate a
page.

His radio spots point toward the
youth market. He doesn’t teel fac-
tory-made spots do the job. “They
play too many different cuts. They
don’t sell the act. They don’t de-
scribe the new act and try to involve
the listener.

“There are too many spots and too
much advertising is done trying to
break an act. What we need is more
catalog advertising. Capitol proved
it with the Beatles’ campaign. And

we need more in-store merchandis-
ing like that clothesline display that
backed the Beatles.” Higgins opines.
Rick Mitchell. a DJ at WTRY.
Troy, N.Y.. has helped mastermind
most of the Record Town and rack
spots. Higgins went to a professional
jingles house in New York to get an
institutional 60-second spot made
which highlights the supermart cov-
erage Record Town is striving for.

Higgins places great emphasis on
his individual store management.
He recently initiated a six-times-
yearly managers’ meeting at Lath-
am. in addition to which he and
Cross individually visit every store
monthly. Managers. who are both
male and female. average out about
29 years old. Veteran managers who
operate profitably share in the over-
age. he says.

Buying responsibilities are shared
by Robert Langford. who oversees
LPs. while Robert Zampier pur-
chases tape. Zampier and Cross
share the job of buying all types of
accessories and hardware 1s super-
vised by Cross.

Clive Davis Dialog Works

® Continued from page 14

found them wanting insight on art-
ists. the progress of albums by estab-
lished Arista acts and anecdotes
about his activity.

Davis isn’t shy. He's introverted
only when he tried to do his version
of “The Hustle™ as lengthy driving
rhythm bridges occurred on demo
cuts.

He said Arista had an explosive
eftect on the industry, was the sixth
largest label. explained how he cut
37 of 40 acts out of the roster he took
over from Bell. proved how closely
he worked with acts, documenting it

often with his intimate knowledge of

song development and production
and how often he proferred mate-
rial, some of which already has hit,
to his acts in the studio.

He played a song called “Memo-
ries.” soon to be issued by Silver,
which he obtained by mail from a
novice writer in Los Angecles and
personally brought to the group. It
was applauded as were most of the
five cuts by the Fuzzy Kings.

He described how he heard
“Weekend In New England,” on the
Randy Edelman 20th Centwury al-
bum. called Edelman to ask him as
writer to change the melodies in the
verse because they were “melodi-
cally inaccessible.” Edelman got back
to him in a week with a piano lead
change which he demonstrated and
also played the new cut by Barry
Manilow of the tune.

The one-time liaison with Edel-
man paid off. Edelman was in the
audience and took a bow as another
new Arista act. Silver was there too.
as was the writer of “Memories.”

and Michael Shapiro. the attorney
who engincered the Kinks deal.

Davis talked convincingly of in-
jecting himself not only in changing
artistic direction of an act. but stress-
ing the importance in his mind of
getting an “act that sells from
150.000 to 250.000 albums™ and has
the performance ability to increase
that consistent sale with a hit single
or album.

He played unidentified new cuts
by the Bay City Rollers so difterent
from their first two LPs that only one
person in the audience dared raise
his hand to correctly identify the act.

A label president must be on the
move. Davis noted. A major act in
the Santa Fe-Albuquerque area has
been signed to Arista in the past 10
days through what he called his
longest talent trip yet. He enumer-
ated about 10 new Arista acts that
have made it and the audience ap-
plauded the string from Gil Scott-
Heron to Pati Smith. He said he
feels a successful album must have
at least three tracks that will hit high
on the charts in order to break the
newcomer.

Davis played down the current
impression left by the recent NARM
study that the industry prepare o go
through heavy changes (0 maintain
the growing “mature adult™ mart.
He fecls strongly that today’s youth
buyer is so imbued with contempo-
rary music that he'll stay with it
“The sound might get softer.” Davis
feels.

The meeting here proved tha
Davis’ personal sales demonstration
ability is a most influential promo-
tional tool.

JOHN SIPPEL
ASSISTED BY STAN HICKMAN

*

CBS Staffers From Wiiﬁin

® Continued from page 10
ter. In 1971 he returned to the CBS
fold.

Saifer, named vice president. a&r,
has been with Columbia’s a&r de-
partment as West Coast director, art-
ist acquisition. He joined the label
two years ago from Signpost Rec-
ords where he was national promo-
tion representative.

While at Columbia. Saifer has
been responsible for signing such
acts as Bill Withers, Burton Cum-
mings. Libby Titus, Ned Doheny
and Small Wonder. among others.

www americanradiohistorv.com

Both Cummings and Small Won
der have been among the names of
those rumored to be heading toward
recording for the new label.

Brown, appointed national direc-
tor of promotion. served for the past
three years as CBS branch manager
in Denver. a post he assumed after
working 1'2 years as field sales man-
ager out of the Los Angeles branch.

Brown first came to CBS in 1970.
and worked as West Coast promo-
tion representative for Epic/Associ-
ated Labels in Los Angeles.

Vermont

® Continued from page 1

says members of the group “have al-
ready commenced preparations to
duplicate in the state.” The move
stems directly from the court’s deci-
sion. he adds.

Although the district judge in Al-
bany found no merit in the petition
for an injunction against Attorney
General Edward H. Levi. the dupli-
cator’s view is that he failed to tag
pre-1972 duplication as a specific
violation of federal law.

Such speciticity has figured in
earlicr cases brought and lost by du-
plicators. In essence. all these actions
challenged the right of the Justice
Dept. to prosecute based on deci-
sions by four circuit courts that the
compulsory license provision of the
Copyright Act does not provide
sanctuary for unauthorized dupli-
cators.

A case in point is Stereo Tape As-
sociates versus Levi, argued before
the U.S. District Court in Wisconsin
(Western District). There the court
ruled that “the pirating of sound
recordings fixed prior to Feb. 15.
1972. can come within the provisions
of 17 US.C." the pertinent law. A
similar conclusion was reached by
the Eastern District Court in Wis-
consin in the case brought by Heil-
man against Levi.

“We consider the position of the
government scriously eroded.” says
Fink. “by the decision in the Albany
case. We feel we are now free to du-
plicate in Vermont.”

Industry observers see little merit
in the position taken by the dupli-
cators. and they predict that the
challenge to the Justice Dept. will
not go unanswered. They note that
a small group of duplicators. in-
cluding the association, has taken
every opportunity to stall or frus-
trate antipiracy legislation and en-
torcement.

“This is another delaying action.”
said one. "Like the others. it will not
succeed.”

Antipiracy legislation was intro-
duced in Vermont last year. but
failed passage. A law proposed by
duplicators to provide for the com-
pulsory licensing of older recordings
to duplicators in the state also was
scratched.

Times Square

® Continued from page 6
4 - e - 8

cludes product b'y magy manufac-
turcrs. Among them are Warner
Bros.. A&M. Mercury, Motown,
Capitol. Atlantic. Philadelphia In-
ternational, ABC, Casablanca. Is-
land. RCA, Columbia. Fantasy. De-,

Lite. Buddah. TK and United Art®

ISts.

Listed as its current "Pick Hit Soul
Tape™ is the as-yet-unreleased
“Songs In The Key Of Life” by
Stevie Wonder.

In another twist. the group’s list-
ing also includes a Times Square ad-
dress. where they will open a store
on Monday (2) with daily hours.

In addition to selling new tapes.
the group also deals in cutouts.

NYU Promoters
® Continued from page 36

protessional standards and handle
responsibility. must be given exam-
ples to follow and be entrusted with
responsibility.”

In conclusion. they assert that
agencics derive a good percentage of
their profits from the college market.
and agencies provide entertainment
on campus. so to make this relation-
ship viable, both entities must treat
cach other fairly and with respect.

67
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AUGUST 7, 1976, BILLBOARD

== Top Aloum Picks

Billboard SPECIAL SURVEY For Week Ending 8/7/76

BACHMAN-TURNER OVERDRIVE-Best Of BTO (So Far),
Mercury SRM-1-1101. As if any further proof were needed
this rollicking, tight-knit collection leaves no possible doubt
that BTO's strong point is the particularly subtle and sensi-
tive use of the hammering tools of teen-oriented hard rock.
Randy Bachman's music, particularly the more AM-oriented
material collected here, draws in the listener by its inventive-
ness, rather than hitting over.the head. An excellent introduc-
tion for latecomers to one of today’s most successful touring
groups.

Best cuts: “Hey You,” “You Ain't Seen Nothing Yet,” “‘Roli
On Down The Highway,” “Take It Like A Man

Dealers: This is Mercury's lead release for the month and
heads a campaign for the label's new line of repackages.

DONNY OSMOND-Disco Train, Kolob PD-1-6067 (Poly-
dor). Can Donny Osmond get a full-scale disco hit? His vocal
sound may be a littte too bright and sunny for a disco DJ to
program into a medley at many smoke-filled niteries. But this
is perhaps the ultimate sock-hop party record. And the Mike
Curb production is impeccable, running off most of the main
styles of disco riffs. As total recordings, these cuts compare to
the quality of Curb's production for the comeback singles of
Frankie Valli—who has a pretty sweet and sunny voice himself
for a disco star.

Best cuts: “C'mon Marianne,” "Swingin’ City Gal,” “Disco
Train,” “Reachin’ For the Feeling.”

Dealers: This is a validly genuine disco record and can be
merchandised as such.

ENGLAND DAN & JOHN FORD COLEY —Nights Are Forever,
Big Tree BT 89517. After several unsuccessful attempts, this
duo has come up with a fine LP to support its hit single, 'I'd
Really Love To See You Tonight.” Dan is the brother of Jim
Seals (of Seals & Crofts) and comparisons between the two
groups are impossible to avoid. Colen and Dan have nice
country-folk voices and their strongly written material doesn’t
hurt either. Expect this LP to pick up FM airplay to go along
with existing AM exposure and pick up a strong following.

Best cuts: “I'd Really Love To See You Tonight,” “West-
ward Wind,” “Long Way Home,” “Nights Are Forever Without
You,” “Showboat Gambler,” “Everything’s Gonna Be Alright.

Dealers: If your shop sells a lot of Seals & Crofts, then this
LP should do very well. In-store play will help your sales.

7 -//;-\/’:\lv
V7 (Country

GENE AUTRY—South Of The Border, ANl American Cowboy,
Republic IRDA-R-6011. Impressive two-LP set is part of a
four-album Autry package being released. Known as one of
America’s top western film stars and as a latter-day million-
aire businessman, Autry has had an immense effect on coun
try music. These four sides chronicle 25 of the best songs
from this member of the Country Music Hall Of Fame. Simple
western songs here with pleasant background vocalizing. One
of the country's all-time leading record sellers, Autry adds to
his laurels with this collection of songs from the past. Beau-
tiful artwork and design enhance the cover on this offering
that should be a request item at stores and stations for a long

Best cuts"‘You Belong To My Heart,” “'In A Little Spanish
Town,” “Vaya Con Dios,” "It Happened In Old Monterey,”
“Mexicali Rose,” ""Serenade Of The Bells,” “South Of The
Border,” “Back In The Saddle Again,” “My Old Kentucky
Home,” "Missouri Waltz," “Kentucky Babe.

Dealers: Republic plans a massive and expensive tv-radio
campaign to boost this coltector’s edition set.

RANDY CORNOR—My First Album, ABC/Dot DOSD-2048.
Cornor has a world of instrumental and vocal experience de-
spite his youth. His style reflects his Texas background and
countless road dates as a musician with Gene Watson and
Frenchie Burke. Contains his strongest song yet, “Heart Don't
Fail Me Now,” and his first chart song ““Sometimes | Talk In
My Sleep.” AV. Mittelstedt adds credibility to his reputation
as a producer by keeping the tracks simple and effective. Re-
corded in Houston, with strings added in L.A., Cornor's first
album showcases a singer with as much promise as talent.

Best cuts: "“"Heart Don't Fail Me Now,” “Love Doesn't Live
Here Anymore,” “Silver Wings And Golden Rings,” “Nobody
Ever Loves Me Anyway.’

Dealers: New artist with a strong Texas base makes a na
tionwide thrust.

M/« SU '/'/72
Jazz ==

GENE AMMONS—Swinging The Jugg, Roots 1002 (TK).
This new series of jazz and blues records distributed by Henry
Stone’s T.K. Productions has picked a great LP to lead off.
Ammons never sounded as powerful and dynamic in the years
before his death, than he does here. Assisted by George Free-
man on guitar, Ammons soars to new heights on his tenor and

Number of LPs reviewed ths week 97 Lost week 39

HELEN REDDY-—Music, Music, Capitol ST 11547. A
well-made, excellent-sounding album that reflects the
state of the art of pop music is what Helen Reddy nor-
mally delivers, and her latest is no exception. As always
the songs are particularly well chosen. The majority of
the material on this collection are written by women, but
it represents only the general feminine viewpoint rather
than any strident Lib propaganda. Reddy's smooth, flex-
ible higher range is heard to particularly good advantage
here, wrapped in the brilliant production of Joe Wissert.
The joys of music and the need for personal freedom, two
of Reddy's best themes, are the most pervasive concepts
running through the album.

Best cuts: | Can't Hear You." “Hold Me In Your
Dreams Tonight,” “Ladychain,” “You Make It So Easy.

Dealers: Reddy, Capitol and Jeff Wald have already
shown they're ready to work this all the way.

.

Spetlight

BARRY MANILOW-This One's For You, Arista 4090
One of today's most likable talents extends his string of
well-thought-out, tastefully constructed hit albums.
Manilow, the all-around music man, puts together an-
other highly satisfying contemporary pop package with
his gifts of singing, piano-playing, writing, producing and
arranging all working at his usual high level. As before,
the latest Manilow LP pulls the listener smoothly from
sad ballads to uptempo rockers and catchy novelties. In-
telligence and imagination are at work throughout the in
strumental riffs, the lyrical concepts and the vocal inter-
pretations. There is also no shortage of potential major
hit singles

Best cuts: “This One's For You,” “Daybreak,” “Looks
Like We Made It,” "You Qughta Be Home With Me.

Dealers: Manilow is touring heavily this summer and

will have a fall tv special.

proves he was one of the instrument's kings. The recording
quality 1s very good as are each of the performances.

Best cuts: “Swinging The Jugg,” “Round Midnight,” “Look
(B)lf Lov”e." “Lover Man,” “Just The Blues,” “Confessing The

ues.

Dealers: Even though there are many Ammons' LPs on the
market, this action-packed album deserves to be heard.

FirstTime Around.

VALDY AND THE HOMETOWN BAND—A&M SP 4592.
Warm, sincere, country-tinged vocals reminiscent of the de-
but set of this Canadian folk singer and his eight-member
backup band. Gentle troubadour's songs have simple but in
teresting arrangements featuring backup voices and excel-
lent sax. Cover explains theme.

Best cuts: “Peter And Lou" (joyous midtempo melody and
the album’s unquestioned highlight), “Yes | Can {(Anyway You
Want Me),” “0ld Home Place,” "“Me and Martin Growin’ Old.

Dealers: Similar adult contemporary, country-flavored
sound brought the Starland Vocal Band a No. 1 single.

NORMA JENKINS—Patience Is A Virtue, Desert Moon
DM3200 (Buddah). An auspicious album, debut from a main
stream soul ballad vocalist whose strongest suit is the con-
veying of emotion. Pure vocal pyrotechnics takes second
place to telling sad stories of biighted love, rather in the vein
of Margie Joseph although without talking raps. Instrumental
backing is quite effective, although rather on the traditional
side.

Best cuts: “Love Jones,” "I Fooled You,” “It's All Over
Now.”

Dealers: A natural entry for the fem soul ballad market.

QUIRE—RCA BGLI-1700. This is perhaps one of the more
different-sounding LPs to be released in years. Christine
Legrand, sister of Michel and founder of the Swingle Singers
and the Double Six of Paris, has assembled a new jazz vocal
group that does wonders with jazz standards. It has taken
songs made popular by Ellington, the Modern Jazz Quartet,
Erroll Garner, Fats Waller, Brubeck, Bill Evans, and Shearing,
and given them a great treatment. The four voices, assisted
by a small rhythm section really interpret these songs to their
utmost. This LP should pick up airplay on jazz, FM and easy
listening stations.

Best cuts: "“Blue Rondo Ala Turk,” “Misty,” "Take The ‘A’
Train,” “Waltz For Debby,” “Dancers In Love,” “Body And

oul.
Dealers: fn-store play will attract interest. Aiso stock this
in a special vocal jazz section.

DOUBLE EXPOSURE—Ten Percent, Salsoul SZS5503. This
vocal cross between the 4 Tops and the O'Jays displays im
pressive harmony. This LP is sometimes heavy r&b, then
turns to mellow ballads with soft sweet instrumental sec-
tions. Vocals are clear and solos are as appealing as the group
effort. The quartet also takes on bouncy scale-jumping tunes.
Although instruments are strong and often take solos, they
never dominate the LP. The title cut is a 6:51 disco lover
dream. The group receives instrumental assistance from
MSFB.

Best cuts: "“Baby | Need Your Loving,” "My Love Is Free,
“Ten Percent,” “Everyman.

Dealers: Display this album with 1&b vocal groups.

MIKE FINNIGAN—Warner Bros. BS2944. Well respected in
the business as a heavy-fisted backup pianist for the likes of
Maria Muldaur and Dave Mason, the 6-6 Finnigan on his first
solo outing, produced in Muscle Shoals by Jerry Wexler, un-

veils a pleasantly raspy, almost Dr. John voice and wide-rang-
ing tastes that encompass country. pop and soul.

Best cuts: “Performance,” “Saved By The Grace Of Your
Love,” “Mississippi On My Mind.

Dealers: Good discovery LP for college-age fans.

Billooard’s

Recommended LPs

pop

GINO VANNELLI-Gist Of The Gemini, A&M SP-4596. Side
one of Vannelli's fourth atbum for the label alternates intense
but mellow supper club style ballads with full-bodied rockers
More ambitious side two is a half-instrumental, half-vocal
‘War Suite” that is exceedingly well arranged and orches-
trated and features Vannelli's most clearly focused lyrics.
Most impressive thing about the album is the range—like
having Anthony Newly and Jethro Tull on one LP. Engineered
and co-produced by Grammy-winner Geoff Emmerick. Best
cuts: “Summer Of My Life,” “To The War,” “Omens Of Love."

JOAN ARMATRADING—A&M SP-4588. This thoroughly diverse
and immensely enjoyable LP shows strong influences of jazz,
blues, pop, soul and folk. With the aid of producer Glyn John,
Armatrading delivers the kind of iyrically touching and intro-
spective ballads that have characterized Janis lan's work. Like
lan, she plays acoustic guitar with a backup ot musicians that
supply excellent orchestrations. Best cuts: “Water With The
Wine,” “Love And Affection,” “Save Me,” “Somebody Who
Loves You,” “Like Fire.”

FLAMIN’ GROOVIES—Shake Some Action, Sire SASD-7521
Like the Beatles' current rock'n'roll roots album, this is a set
of gritty, guitar-dominated numbers that refiect the British
music scene in the years leading up to 1964. A predominately
raucous album with a few meolodic ballads included, and
faithful production throughout by Dave Edmunds, who had a
top five single five years ago with “I Hear You Knockin'."" Best
cuts: “Yes It's True,” “You Tore Me Down,” “Misery,” I
Can't Hide.

CHRISTINE McVIE—The Legendary Christine Perfect Album,
Sire SASD-7522. Now riding an enormous top 10 album with
Fleetwood Mac, this set was recorded by Chris in 1969, prior
to her marnage to John McVie. Never before released in
America, this is an even mix of midtempo pop-rockers and
moody ballads, all featuring the lady's excellent keyboards
and bluesy vocals. Backup musicians includes John McVie of
Fleetwood Mac, Danny Kirwan, formerly with the group, and
members of the Yardbirds and Savoy Brown. Best cuts: *‘For
You" (uptempo handicap rocker), “Wait And See,”" ""No Road
Is The Right Road,” “I'd Rather Go Blind" (the old Etta James
song).

BOB MARLEY & THE WAILERS —The Birth Of A Legend, Calla 2
CAS 1240. Hot on the tait of Marley’s recent success is this
two-record package of the Rasta legend's early music. It gives
a good indication of where his current sound came from and
there are very noticeable traces of American r&b through-
out. Joining him are Bunny Livingstone and Peter Tosh and
there are some excellent cuts. Amusingly, the originals of
these sides didn't sound half as good, since Tom Maulton
lended his mixing abilities to the project and turned them all
into pretty good sounding tunes. Best cuts: Personal taste is
important in picking.

MICHAEL MANTLER-EDWARD GOREY-The Hapless Child,
Watt/4. Composer Mantler has matched his excellent music
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with the interesting words of poet Edward Gorey and the re-
sults are perfection. Gorey's “Amphigoery” is interpreted by
musicians Carla Bley, Steve Swallow, Terje Rypdal and Jack
DeJohnette and the voice of Robert Wyatt. Interesting and ex-
tremely listenable, this LP should receive heavy FM airplay.
Best cuts: Six Gorey selections are included and each de-
serves a listen.

JOKN MAYALL-A Banquet In Blues, ABC ABDP-958. Dy
namic, full-bodied rockers dominate on this LP, which also
includes a couple of slower, medium tempo tunes. There is an
extended, bluesy jam on a 14-minute song called “Fantasy-
land,” which nonetheless begins and ends as a fast-paced,
rather tight, uptempo number. Impressive, mostly lively ar-
rangements feature moog, sax and flutes. Best cuts: “Sun-
shine” (with Fleetwood Mac's John McVie on bass guitar),
‘You Can't Put Me Down,” "“Table Top Girl.” “Lady.”

TOMMY WEST—Hometown Frolics, Lifesong LS6003. An ur-
ban-country LP from half of Cashman & West. There are ele-
ments of Willie Nelson and Jim Croce here, used surprisingly
effectively for a writer-producer team best known for odes to
life in the big city. The theme is conceptual and autobio-
graphical, with West's LP title reflecting the New Jersey coun-
try radio show that was a prime influence in his musical de-
velopment. Best cuts: “I'm Ready For You,” “'Things Are
Getting Better,” "“0Old Radio.

COUNTRY JOE McDONALD-Love Is A Fire, Fantasy F-
9511. Perhaps even more inviting and accessible than Coun-
try" Joe's tikable debut LP as a Fantasy soloist last year. The
former San Francisco protest rock pioneer now shows a sol-
idly consistent gift for penning meaningful soft-rock mid-
tempo ballads and singing them in highly agreeable style.
Best cuts: It Won't Burn,” "' Need You,” “You're The Song.

STOMU YAMASHTU, STEVIE WINWOOD, MICHAEL SHRIEVE —
Go, Island ILPS 9387. One of the most pleasing space music
albums of the season. Japan's synthesized-classical key-
boardist Yamashtu melds tightly with a rock-jazz studio star
group to create a total effect of something not unlike two en-
tire sides of “Nights Of White Satin,” the 14 cuts are not
banded for identification.

PETER IVERS—Warner Bros. BS 2930. His mordant writing
and small, insinuating voice carry elements of both Alice
Cooper and Randy Newman. Produced by the high-flying Gary
Wright, the second Ivers LP is made-to-order FM fare. Best
cuts: “I'm Sorry, Alice,” “In Pursuit Of Treasure.

LEWIS FUREY—The Humours Of, A&M 4594 A series of sar-
castic and sensitive rockers and ballads from unconventional
Canadian songwriter/singer. Each song takes a witty jab at
sex, love and personal disillusionment. Album'’s strength ties
in the poetic yet untraditional Furey lyrics, with programmer
discretion advised. Sound production by Queen’s Roy Thomas
Baker. Best cuts: “Top Ten Sexes,” “Lullaby," “Legacy,
“Casting For Love.

DELBERT McCLINTON—Genuine Cowhide, ABC, ABCD-959.
Produced by Chip Young, LP is an appealing '50s-sounding
mix of originals, hits by Leiber & Stoller and classics like
‘Pledging My Love” and "Blue Monday.” There are a few bal-
lads, but for the most part this is a fun, high-energy set of
rockabilly along the lines of Billy Swan’s "I Can Help"” or sev-
eral of Ringo’s hit singles. Uptempo sax and piano-dominated
arrangements are memory-evoking without seeming dated.
Between the continued popularity of nostalgia anc the South
ern boogie rock sound, this delightful set shoutd find an au-
dience. Best cuts: “Lipstick, Powder And Paint,” “Lovey
Dovey,” “One Kiss Led To Another,” “Let The Good Times
Rotl.”

MICHAEL DINNER—Tom Thumb The Dreamer, Fantasy F-
9512. Well-balanced, highly commercial album features up-
tempo, goodtime rockers with lively tenor sax by Chuck Find-
ley and medium ballads with the smooth, soaring harmonies
that trademark the Eagles’ recent work. There’s also a cut
that starts out MOR and builds to a powerful, symphonic fin

ish, one or two reggae-tinged numbers, and even a very coun-
tryish song. Jimmy Cliff's much-respected “Sitting In Limbo"”
is here, as are backup musicians Dee Murray and Nigel Ols-
son. Best cuts: "Tom Thumb The Dreamer,” “Julye,” “The
Promised Land.’

soul

GLORIA GAYNOR—I've Got You, Polydor PD-1-6063. This LP
continues to establish Gaynor as a strong disco artist. While
“Let's Make A Deal" is a midtempo ballad, the driving disco
beat is ever present. The vocalist tackles the standard tune
‘I've Got You Under My Skin" turning it into an enjoyable
disco cut. Horn, string and guitar arrangement biend well
with background vocals. This album contains both hard driv-
ing disco cuts and clear mellow ballads. Best cuts: “I've Got
You Under My Skin,” “Touch Of Lightning," “Nothing In This
World.

THE METERS~Trick Bag, Reprise MS2252 (WB). Electronic
instruments and well blended vocals dominate this album.
The group’s music seems to have matured since the days of
“Cissy Strut,” offering tight harmony and uncluttered instru-
mental arrangement, The LP contains a diverse selection of

(Continued on page 72)

Spotlight—The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second half of the
chart in the opinion of the reviewer, or albums of superior quality.
Albums receiving a three star rating are not listed. Review editor:
Nat Freedland; reviewers: Eliot Tiegel, Gerry Wood, Jim Fishel, Jim
Melanson, Is Horowitz, £d Harrison, Jean Williams.
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Announcing a sound
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1 Rose Rche. Performing on the soundtrack of the forthcoming
movie’Car Wash!’

2 Warner Bros. President and Chairman of the Board Mo Ostin greets
Whitfield Records President Norman Whitfield (left) and Walter
Ainsworth, Whitfield Records General Manager.

3 Undisputed Truth. Hit-makers with a track record that includes
“Smiling Faces,” "Help Yourself” and “UFQO's!’ Featuring vocalist Taka
Boom in her recording debut.

4 Masterpiece...

5 Nytro... with Norman Whitfield and Walter Ainsworth

6 Whitfield Records staff; from left, william Whitfield, Vice
President; Michael Ann Logan, Administrative Assistant; Clay McMur-
ray, Assistant A&R Director; Norman Whitfield; Walter Ainsworth,
General Manager; and Tony Jones, Artists Relations Director.
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‘investment for the Seventies...

Toka Baom

First single release

WHI 8231

Produced by Norman Whitfield

Joe Harris ] Calvin Stephenson

& WHITFIELD RECORDS /

Manufactured and distributed by Warner Bros. Records

Tyrone Barkley
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Billboard SPECIAL SURVEY For Week Ending 8/7/76

Number of singles reviewsed

this week 106

THE STILLS-YOUNG BAND—Long May You Run (3:53);
producers: Stephen Stills, Neil Young & Don Gehman: writer:
Neil Young; publisher: Silver Fiddle, BMI. Reprise 1365
(Warner Bros.). A relaxed. funky folkish warmth radiates from
this easy ballad that reflects back to the finest days of
Crosby, Stills, Nash & Young. Young's characteristically inti-
mate fead vocal is also the sound he drew most success from.
Delightfully unpretentious and open.

CHICAGO~If You Leave Me Now (3:53); producer: James
William Guercio: writer: P. Cetera: publishers: Big Elk/Polish
Prince. ASCAP. Columbia 3-10390. An almost orchestral
scope pervades the sound of this supergroup's latest in a long
chain of fine singles. The song is a light medium-sad ballad
w»|th a swooping melody line and string section fills. There's a
bit of the old Bread group feeling throughout this fine piece.

_ERIC CARMEN—Sunrise (3:29); producer: Jimmy lenner:
writer: Eric Carmen; publishers: CAM./USA. BMI. Arista
0200. That wonderfully unmistakable sad tenor voice attacks
an uptempo lync message this time and produces the effect
of a breaking heart desperately winning through to an opti-
mistic outlook. The melody and production are a sleek coun-
terpoint to Carmen’s emotional singing.

recommended

GRANO FUNK RAILROAO—Can You Do it (2:46); producer:
Frank Zappa; writers: Richard Street-Thelma Gordy; publish-
ers: Jobete/Stone Agate, ASCAP & BMI. MCA 40590.

MARIA MULOAUR—Sweet Harmony (3:44); producers: Lenny
Waronker and Joe Boyd; writer: William “Smokey™ Robinson:
publisher: Jobete, ASCAP. Reprise 1362.

LEON & MARY RUSSELL—Rainbow In Your Eyes (3:48); pro-
ducers: Leon & Mary Russell: writer: Leon Russell; publisher:
Teddy Jack. BMI. Paradise 8208 (Warner Bros.).

FLYING BURRITO BROTHERS—Waitin' For Love To Begin
(2:47); producers: John Fischback & Flying Burrito Brothers;
writers: P. Kieinow & G. Guilbeau: publisher: Fox Box. BMI.
Columbia 3-10389.

STRING DRIVEN THING—Cruel To Fool (3:38); producer: Shel
Talmy: writers: Exell-Roberts; pubhsher: The Hudson, Bay.
BMI. 20th Century 2300.

HERB ALPERT—Promenade (2:40); producer: Herb Alpert:
writer: Herb Alpert; publisher: Almo, ASCAP. A&M 1852.

JIMMY BUFFETT—Woman Goin’ Crazy On Caroline Street
(2:58); producer: Don Gant; writers: J. Buffett/S. Goodman;
publishers: ABC/Dunhill, BMI/Red Pajamas, ASCAP. ABC-
12200.

RONNIE SPECTOR (WITH THE WALL OF SOUND ORCHES-
TRA)—Paradise (3:38); producer: Phil Spector; wniters: Phil
Spector-Harry Nilsson: publisher: Mother Bertha, BML. Spec-
tor 0409 (Warner Bros.).

ATTITUDES —Sweet Summer Music (3:36); producer: Atti-
tudes; writers: Paul Stallworth, Chuch Higgins & Gil Bottig-
lier; publisher: Hardwood, BMI. Dark Horse 10011 (A&M).

%\%\ F%’/ﬁ;/
“Soul

PEOPLE'S CHOICE—Movin' In All Directions (3:05); pro-
ducers: Kenneth Gamble and Leon Huff; writers: L. Huff-D.
Jordan-D. Ford; pubtisher: Mighty Three, BMI. TSOP 4782
(CBS). A single that grabs with the intensity of its musical
and vocal feelings, not unlike the powerful hit approach of
“Backstabbers.” The lyric repeats a single catchphrase with
deliberate power over cooking progressive Philly soul track.

LAMONT OOZIER—Can’t Get Off Until The Feeling Stops
(3:25); producer: Lamont Dozier; writer: L. Dozier; publisher:
Dozier, BMI. Warner Bros. 8240. A pioneer writer of modern
soul songs adds additional luster to his rising career as a solo
artist with this mid-tempo ballad about the joys of a building
love affair. Dozier sings, writes and produces with his usual
high style.

TYRONE DAViIS—Give It Up (Turn It Loose) (3:25); pro-
ducer: Leo Graham; writer: L. Graham: publishers: New York
Times/Content/Little Bear's, BMI. Columbia 3-10388. This
longtime Brunswick sou! hitmaker's first release since joining
Columbia is an energetic, fine-honed sample of the straight-
forward r&b styling that has given Davis his biggest hits.
Davis romps and shdes his way through an insinuating and
ingratiating performance.
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recommended

STANLEY TURRENTINE—There Is A Place (3:40); producers:
Orrin Keepnews and Stanley Turrentine; writer: Pamela Tur-
rentine; publisher: Pamcarli, BMI. Fantasy 772.

CARL CARLTON—Ain't Gonna Tell Nobody (About You) (3:31);
producer: Bunny Sigler: writer: B. Sigler: publisher- Black-
wood. BMI. ABC-12166.

NATURAL EXPERIENCE—Hide And Seek (Part 1) (3:40); pro-
ducers: John Brown, Peter Wells & Charlie Johnson; writers:
Guy Spells. Kelvin Boyd. Peter Wells: publisher: Brown &
Landers, BMI. BL&J 269 (IRDA).

FCountrg

OLIVIA NEWTON-JOHN—Don’t Stop Believin’ (3:24); pro-
ducer: John Farrar: writer: John Farrar; publisher: John Far-
rar, BMI. MCA 40600. Newton-John's first Nashville-recorded
release maintains her universal feel. This Farrar written/pro-
duced number shows brilliant choral harmony and clear.
bright instrumentation. Newton-John expands her vocal
range and capabilities impressively.

CRYSTAL GAYLE—One More Time (Karneval) (3:27); pro-
ducer: Allen Reynolds; writers: J. Heider-C. Heilburg-B. Black-
burn; publisher: Morning. ASCAP. United Artists UA-XW838-
Y. Surprising followup to her recent No. 1 hit. Crystal tackles
a lively continental ftavored song. Could hit in both country
and pop markets with its catchy sing-a-long melody. Jazzy
horns add to the finale.

BARBARA MANDRELL—Love !Is Thin ice (2:45); producer:
Tom Collins; writer: G. Morgan; publishers: Pi-Gem/Cumber-
land, BMI. ABC/Dot DOA-17644. Busy background with cas-
cading strings. steel and a heavy bass line and a steady sing-
ing job by Mandrell bolster her newest single. This has the
feel and crossover potential of Lynn Anderson’s past hit
"Rose Garden.”

TOM BRESH—Sad Country Love Song (3:16); producer:
Jimmy Bowen: writer: John Beland; publisher: Screen Gems-
Columbia, BMI. Farr FR-009. Bresh's debut Farr disk. "Home-
made Love" reached No. 6, and he's back with another strong
contender. Laidback singing with mellow production results
in a listenable and potent followup.

BiLL ANOERSON—Peanuts And Oiamonds (3:10); pro-
ducer: Buddy Killen; writer: Bobby Braddock; publisher:
Tree, BMI. MCA 40595. Unusual song, from both content and
production angles, provides Anderson with a refreshing
change of pace. Producer Killen adds some piano and strings
that makes this different from any previous Anderson release.

BOBBY BORCHERS—They Don’t Make 'Em Like That Any-
more (2:32); producer: Eddie Kilroy; writer: Rory Bourke;
publisher: Chappell, ASCAP. Playboy 6083. Effectively pro-
duced song with clever, underplayed lyrics rendered con-
vincingly by Borchers. Strings and guitar counterpont his
straightforward singing style.

recommended

HARLAN SANDERS—Honky Tonker (2:45); producer: Sam’s
Creek Productions; writers: H. Sanders-R.C. O'Leary: pub-
lisher: Warner-Tamerlane, BMI. Epic 8-50261.

KENNY STARR—Victims (3:12); producer: Snuffy Miller;
writers: Rory Bourke-Johnny Wilson-Gene Dobbins; publisher.
Chappell. ASCAP. MCA 40580.

EDDY RAVEN—The Curse Of A Woman (3:05); producer: Don
Gant; writer: Sterling Whipple: publisher: Tree, BMI. ABC/
Dot DOA-17646.

DAVID WHLLS—(I’'m Just Pouring Out) What She Bottled Up in
Me (2:37); producer: Henry Strzelecki; writers: D. Owens-J.
Vowell; publisher: Belinda, BMI. Epic 8-50260.

MACK WHITE—Take Me As | Am (Or Let Me Go) (2:53); pro-
ducer: Mack White; writer: Boudieaux Bryant; publisher;
Acuff-Rose. BMI. Commercial COM-1319A.

ALEXANDER HARVEY—Catfish Bates (3:07); producers: Ben
Talent-Alexander Harvey: writer: Alexander Harvey; publish-
ers: United Artists/Big Ax. ASCAP. Buddah BDA-533. Filp:
Lonesome Cup Of Coffee (3:39); producers: same; writers:
Alexander Harvey-Daryl Royal; publishers: same.

CATES SISTERS—Mr. Guitar (2:33); producers: Margie Cates-
Marcy Cates; writers: J. Hunter-Roger LeBlanc: publisher:
Sound Corp. ASCAP. Caprice CA-2024.

JIMMY BUFFETT—Woman Goin' Crazy On Caroline Street
(2:58); producer: Don Gant; writers: Jimmy Buffett-Steve
Goodman; publishers: ABC/Dunhill, BMI/Red Pajamas,
ASCAP. ABC ABC-12200.
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MIAMI—Kill That Roach (3:30); producer: Willie Clarke:
writers: W. Thompson-W. Clarke: publisher: Sherlyn. BMI.
Drive 6251 (T.K.) Novelty intro hook leads into a sohd cut
that combines the funky Latin best of War with the sophis-

Top Sing|

Lost week 119

ticated strings and horns backdrops of the Temptations. A
soulful vocal runs through the cut, but it 1s clearly secondary
to the hot and well-integrated instrumental mix.

JIMMY SABATER-To Be With You (6:00); Producer: Bobby
Marin; writers: Nick Jimenex & Willie Tores: publisher: Ec-
stasy. ASCAP. Salsa 715. Main hook s that the lead is han-
dled by a big-voiced pop singer who sounds rather like Paul
Anka. Otherwise it's the standard disco best, female backup
and alternately funky and pretty sound.

FINGERTIPS—Shelter Me (3:08) producer: Del Spence;
writers: David Paul-Duncan McKellar; publisher: Colgems,
ASCAP. MCA 40545. Enormously commercial, fast paced pop
disco confection that features a pretty-voiced girl stnger who
sounds something like Olivia Newton-John.

DIANE BROOKS—Kinky Love (3:44); producer: Brian
Ahern: writer: Dave Ellington; publishers: Chappell/Brown
Shops, ASCAP. Reprise 1366 (Warner Bros.). Slinky. sinuous
ballad is sexy without being blatant. Highly suggestive lyrics,
but the vocal and overall sophisticated approach is more like
Robert Flack's “Feel Like Makin' Love™ than the rash of or-
gasmic moaning hits.

JEAN PLUM—Here | Go Again (2:27); producer: Willie
Mitchell; writers: W. Mitchell, E. Randle & J. Shaw; publish-
ers: JEC, BMI/Hi, ASCAP. Hi 5N-2314 (London). Excellent
fluid vocals highlight this medium tempo soul and pop entry.
A typically classy Willie Mitchell production.

RICH BILLAY—Take Me Back (3:43); producers: John Ma-
dera, Tom Sellers & Artie Ripp; writer: Richard Billay; pub-
lisher: Home Grown, BMI. Atco 45-7055 (Atlantic). Cut
segues from a ballad opening to an intense wall-of-sound
hook. Powerful. deliberate production.

THE BOTTOM LINE~That's The Way To Go (3:32); pro-
ducer: Jack Conrad: writers: D. Foster, J. Graydon, J. Conrad;
publishers: Darnoc. Wayne Art. Ganga B.V.. Cotaba. BMI.
Greedy Records Ltd. 103. Superb single is the epitome of

le Picks.
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disco without using any of the disco formulas or cliches. Ex-
cellent. soulful male lead vocal and superior production.

PETER LEMONGELLO~If You Walked Away (3:19); pro-
ducer: Jay Senter; wnter: Dawid Pomeranz: publishers:
Warner-Tamerlane/Upward Spiral. BMI. Private Stock
45,099. The producer of "I Am Woman™ and the writer of
“Tryin" To Get The Feeling Again” team with Lemongello on
this stow. pretty MOR-pop ballad. The singer's classy styling
1s complemented with female backup.

ENCHANTMENT—Come On And Ride (3:29); producer: Mi-
chael Stokes; writers: Michael Stokes & Emanuel Johnson:
publishers: Desert Moon/Willow Girl. BMI. Desert Moon 6402
(Buddah). The earthy. soulful vocals and urgent, involving
feel are similar to an uptempo Gladys Knight record. but the
storyline is more like “Love Train™ or “Express.” urging us to
hop on board the disco train 'cause "it's the latest thing.”

LIVERPOOL EXPRESS—You Are My Love (3:16); produc-
ers: Hal Carter & Peter Swettenham; writers: Craig & Kinsley;
publisher: WB. ASCAP. Atco 45-7058 (Atlantic). Light pop
number 1s a collection of neo-Beatle sounds with ary male
vocals predominating.

BACK POCKET—Lonely Railroad Ties (2:36); producer:
Back Pocket: writer: Pat Robinson; publisher: Not Listed.
Joyce 7602, Very commercial country-tinged pop record has
the vocal sound of an act like Seals & Crofts. A nonstop toe-
tapper.

CARRIE McDOWELL—Over The Rainbow (2:31); producer:
Don Gant; writers: Arlen-Harburg: publisher; Leo Fiest,
ASCAP. MGB IRDA-268-A. Powerful performance from this
12-year-old who has already appeared on the “Tonight" show
and Las Vegas shows. A promising talent.

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections published this week; recommended—a tune
predicted to land on the Hot 100 between 31 and 100. Review editor—
Nat Freedland.

Billboard’s Recommended LPs

® Continued from puge 68

musical tempos. Long instrumental intros and instrumental
selections are pleasing. Solo vocal efforts are as impressive as
group efforts. An exceptionally fine arrangement of Jaggers’
“Honky Tonk Woman™ is included. Best cuts: “Disco Is The
Thing Today,” “Find Yourself,” “Tnick Bag,” “Honky Tonk
Woman.”

JAMES BROWN—Get Up Offa That Thing, Polydor PD-1-6071.
Brown continues to provide his fans with hard driving rhyth-
mic dancing music. almost 10 minutes of it on "Get Up Offa
That Thing.” He moves effectively from a strong funky tune
into a ballad, but giving it the rustic Brown treatment. This LP
is not very different from past LPs but he takes a different
twist with a heavy blues tune ““Home Again.” Best cuts: "Re-
lease The Pressure,” “This Feeling,” “Get Up Offa That
Thing.”

FATBACK BAND—Night Fever, Spring SP-1-6711 (Polydor).
Another solid soul-funk-disco effort from this fine all-around
group that hasn't yet captured the attention it deserves. Not
one dull cut among the eight longish numbers making up this
album. Best cuts: “Night Fever,” “The Joint,” “Disco Crazy.”
"“Booty.”

ROY AYERS UBIQUITY—Everybody Loves The Sunshine, Poly-
dor PD-1-6070. This LP straddles the line between jazz, r&b

and Latin and is a far cry from Ayers’ jazz product of the past.
In fact, his great vibes work is hardly heard. In its place is
synthesizer, which could break him and his group into the
progressive market like Herbie Hancock and Ramsey Lewis.
More than half of the tunes feature vocals. Best cuts: “Hey

Uh-What You Say Come On,” “The Golden Rod.” “You And
Me My Love,” "It Ain't Your Sign It's Your Mind,” “Tongue
Power.”

HUMMINGBIRO—We Can't Go On Meeting Like This, A&M SP-
4595. Good LP from this integrated jazz/soul group. Most of
the cuts are well orchestrated instrumentals with dominant
bass and guitar. Group 1s comprised of ex-members of the Jeff
Beck Group. most notably singer Bobby Tench. Drummer Ber-
nard Purdie who played on Steely Dan's "Royal Scam™ LP
provides effective rhythm. Best cuts: “Fire And Brimstone.”
“A Friend Forever.” “We Can't Go On Meeting Like This.”

jazz

0AVIO SANBORN—Sanborn, Warner Bros. BS 2957. Hard hit-
ting soprano and tenor sax work sets the pace for this driving.
crossover brand of jazz. Sanborn's technique of full-energy
playing overshadows any style he may have. for the music
seems to demand power and persuasion. Sanborn’s work on
soprano is exemplary. Small group dates has has the added
dimension of select female background voices. Best cuts:
“Concrete Boogie,” "Indio,” “Smile.”

NEW YORK-—Grand Funk has
filed suit in the U.S. District Court
here charging Capitol Records with
failure to account for and to pay
more than $1.4 million in rovalties
on product recorded when the act
was on the label. Act now records for
MCA.

The suit also charges Capitol with
failure to pay band member Mark
Farner (a/k/a) Cram Renraff)
$186.732 in mechanical fees alleg-
edly due the songwriter.

An accounting of mechanical fees
allegedly due Grand Funk’s Donald
Brewer. musician/songwriter and
principal of Brew Music Co.. is also
sought.

Reasons given for the disparity
between what Capitol has paid and
what an outside audit for the band
claims are: use of “fictitious “average

www.americanradiohistorv.com

Grand Funk Sues Capitol
For $1.4 Million in N.Y.

applicable prices’.” exclusion from
rovalty payments of unauthorized
promotional recordings. exclusion
of recordings made for export. un-
authorized deductions for returns.
unreported record club and military
exchange sales. improper comput-
ation of foreign sales and failure to
pay a specified minimum royalty on
foreign sales.

Gray Gordon Dead

NEW YORK-Gray Gordon. 72.
prominent in the 30s and '40s as
leader of a Tic-Tock Rhythm dance
orchestra. died here July 23 of can-
cer. In recent vears Gordon worked
as a personal manager. guitarist Les
Paul being one of his clients.
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{K% “LONG MAY YOU RUN"/“12-8 BLULS” 2

the first single from the first album by the

STILLS-YOUNG BAND
“LONG MAY YOU RUN”

(MS =253}
On Warner / Reprise Records & Tapes.
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“Chart Bound

LONG MAY YOU RUN—The Stills-Young Band
[Reprise 1365 (Warner Bros. N

IF YOU LEAVE ME NOW—Chicago
(Columbta 3-10330)

SUNRISE--Eric Carmen (Arista 0200)
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DAVID SANBORN’S NEW ALBUM IS SANBORN.

The super-saxophonist star of last year’s Taking Off album coeks
his way through an 8-course program on his second Lp, Sanbarn.
Includes “Indio,” “Smile” and Paul Simon’s “I Do It For Your Love.”

SANBORN BY DAVID SANBORN.

Produced by Phil Ramone. A Courtly Production. Warner Bros. BS 2957
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George Benson..........ccocevennnnnn 1y Rick Dernnger Bros. Johi Parliament Carly Simon.. Andrea True.
Elvin Bishop. Neil Di. Efton John.... Alan Parsons ............cc.co.eeveeenreneienns 65 Sons Of Cham Stanley Turrentine..
Blackbyrds ......................................... Doobie Brothers Poco 198 Southsid Johnny Tubes
e's Rainb Bob Dylan Andy Pratt ..........ccovveeeeiecinicrieennnn 127 Jukes ________________ 148 Dwight Twilley .... 2
Blood, Sweat & Tears ... Eagles John Klemmer ... Elvis Prestey 85 h Sea 186 McCoy Tyner .. .
Blue Oyster Cult... Earth, Wind &Fire ..............................169 Earl Klugh Queen. SOUNDTRACKS/ORIGINAL CASTS Martha Velez... |
David Bowie ..... ELO. 32,90 Ronnie Laws R AChorus Line .1 Jerry Jeff Walker. .
Brass Construction .. Firefall 54 D.C.Larue oo Lou Rawls...... Spinners... JoeWalsh............... %
B.T.Express Fleetw0od Mac...........c.vveevuirresnenn. 7 Led 2 i Helen Reddy .. Candi Staton .. Johnny Guitar Watson -
Camel Foghat 109 Gordon Lightfoot .. Leon Redb Spirit J.&E. Winter .. 104
Captain & Tennille Peter Frampton.._..............cccco.conae 2,178 Barry Manilow . Renai Starbuck - 31
Carpenters ...... = Michael Franks 192 17 Charlie Rich ....... Starland Vocal Band.........c.c.cc...... 22 Wings......
Cheech & Chong .. .25  ArethaFranklin...........ccoooovveevvveernenn, 18 Johnny Mathis.... SO -1 Clitf Richard Steely Dan ................. 10
Every care y ol suggested list prices has been taken. Billboard does nOt assume ibili lor errors or

@ RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 500,000 units. 48 RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 1,000,000 units,
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THE BLITZKRIEG BOP! ...
THE RAMONES - NEW SINGLE

B/W Havana Affair

B s NEXT OonES ENTITLER,
TH- THE B_HZKQ\EQ 2CP!

THE"RE ZERMING IN A THEHRE GOIN' THROUGH

A TIGHT WIND/
TiE XIDS ARE LOSIN'
THEIR MINDS!

THE BLITZKRIZG RoP!

A STRAIGHT LINE!

THEY'RE PILING N THE BALK SEAT/S
THEYRZ GEMEFATING
STEAM HEAT!

PULSATING
Jo A BACK
BEAT!
THE BLITZ-
HRIEG BOP!

]
v

Wunge

-~

My

"WHAT THE™ WANT-
' DON'T KNoW!

THEM'RE ALL REVVED UP
AND READY 0 &O!

SIRE

SASD-7520
The Slngle from The Hft Album Sire Records Marketed by ABC
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House C’right Bill Action

® Continued from page |

the jukebox rate from review. The
bill requires that all statutory rates
will be periodically reviewed by the
proposed commission at varying
time intervals.

But as a result of jukecbox oper-
ators’ pleas. assurance was written
into the bill that the commission
would consider only current. post-
revision financial situations in any
ratc adjustments. Reviews for the
jukebox rate will be at 10-year inter-
vals. starting in 1980.

The same assurance of an up-to-
date basis for future royalty rate ad-
Justments was extended to all statu-
lory rates under compulsory licens-
ing in the House revision bill by an
explicit directive to the Copyright
Royalty Commission. The policy
would apply to reviews of mechani-
cals. cable tv royalty payments, and
PBS rates. as well as to the jukebox
rate.

Subcommittee chairman Kasten-
meier said he is sympathetic to the
fact the jukebox industry has “fallen

on hard times.” as Rep. Danielson
argued.

But the chairman feels that the
Jjukebox operators have been treated
fairly in obtaining an annual royalty
rate of $8 per box for the use of all
music, in both House and Senate re-
vision bills. The $8 rate has held
since the House-passed bill of 1967.
although a figure of more than $19
per box was originally proposed.

In other action. the subcommittee
decided to schedule the first review
of compulsory licensing rates for
PBS use of music in 1982, rather
than in 1980, when all other statu-
tory rates would get their first re-
view.

The PBS rate is the only onc that
will have to be set by the proposed
royalty commission.

Within the next six months or less.
the embattled revision of the U.S.
copyright law has to clear House
judiciary and rules committees and a
floor vote, before going on to Senate
action. and a final compromise on
the differences between the House
bill and Senate-passed S.22.

Late General News :
InsideTrack

.

And more...

Billboard incorrectly atuributed a July 19 incorpora-
tion of a music publishing/record label tirm to United
Artists Records president Artie Mogull. The incorpora-
tion was actually filed Feb. 2. 1976. when Mogull was
working independently . .. Blood Sweat & Tears got an
estimated 1 billion tv viewers July 22 when it did a por-
tion of “Spinning Wheel” from the Olympic Vitlage.
Montreal. Satellite carried it globally and ABC-TV used
interviews with David Clayton-Thomas. and band ex-
cerpts later in the U.S.

Is it true that a potent act with a taskmaster manager
got two key exccutives at a major independent label fired
last week? Bert Annear, 72. original Western regional
man tor London Records in 1949, died two weeks ago at
his home near Fresno. Calif. Annear retired about 1971,
... ZZ Top headlines the all-star show set for Anaheim.
Calif.. Stadium Aug. 7. along with Blue Oyster Cult/
Johnny & Edgar Winter/Point Blank.

The prices for tickets tor the CMA’s anniversary ban-
quet and show. Nashville. are: $8 for the cocktail party.
banquctshow and televised CMA Awards Show and $20
for the previous events and the dinner. . . . Barbara Strei-
sand personally discussed her new picture. “A Star Is
Born.” with members of the nationwide Columbia Rec-
ords promotion corps at their convention. . . . Charlie
Rich’s special album to commemoratc his 2 million sales
ol “Behind Closed Doors™ was diamond-studded and
probably the most lavish ever given an artist. . .. Peter
Frampton hit No. | in Holland for “Show Me The Way "
giving A&M its first Continental chart topper.

White summer suits are in for indusiry execs. Four of
the five toppers in the Warner Communications music
group wore them at their New York press conference
and Arista president Clive Davis did his thing in Los An-
geles, complete with the navy blue shirt. ... Melba
Moore is spokeswoman for “Big Blue Marble.” Emmy
and Peabody award-winner tv series. ... David Bryon
has been dismisscd from Uriah Heep by fellow members
“in the best interests of the group.” ... The Bron Agency,
London, slating 30 days of U.K.and Continental touring
tor the Flaming Groovies in November. ... Dick Clark
becomes the 1677th.celebrity bronze star in the Holly-

wood Blvd sidewalk Aug. 4. ... Motown’s fall release is
tabhed “Parade Of Champions.”

Stanal Sound did the entire sound for Neil Diamond
when he opened the Aladdin Concert Hall. Las Vegas.
No house equipment was tied in. ... Capricorn Records
stages its 1ifth annual barbeque and summer games at
Lakeside Park. Macon. Ga.. Aug. 19. ... Jefferson Star-
ship was denicd a permit to stage its annual gratis gig at
San Francisco’s Golden Gate Park July 30. Park com-
mission would not comment. ... The Eagles drew the
biggest crowd in New England history at their July 25
Boston Foxboro Swadium stand. ... Jazz tenor man
Georgie Auld plays a supporting role in “New York, New
York.” starring Robert DeNiro and Liza Minelli. Auld,
who coached DeNiro on tenor for the flick bit. plays an
orchestra leader. ... Cliff Richard feted by Rocket and
MCA Records at the New York World Trade Center.

A&M Records thanked Van Jay of WRVR and
Wanda Ramos of WBLS for helping break the Brothers
Johnson album. with gold records. Kevin
Wheelwright of Ogden. Utah, won the $250 first prize in
the 1976 Nathan Burkan memorial competition at the
Univ. of San Francisco School of Law. sponsored by
ASCAP. ... Judy Collins will do the college concert cir-
cuit next month with the release of her new album.

Dick Clark producing the four-week Frankie Avalon
CBS-TV summer replacement. “Easy Does It,” starting
Aug. 25at8 p.m.... Gerry Beckley of America bedded in
London by an undiagnosed illness.

Karin Berg, director of press relations tor Elektra Asy-
lum. has relocated from the Los Angeles headquarters of
the company to its New York offices. ... Earl Moss, vo-
calist on the new Doc Severinsen LP, will be featured
with Severinsen on the “Tonight Show™ Monday (2). . ..
Tulane Univ. bans further use of its Sugar Bowl for rock
concerts tollowing serious disturbances between fans
and police at the ZZ Top/J. Geils concert there July 17.
... New York's Disc-O-Mat chain stores using window
displays 1o push $6.98 list stock at the lowball price of
$2.99.

Strong signals that purchase of Frank Music catalog
by Steve Leber, Leber/Krebs Management, and CBS is
on for this week.

HARWELL BACKS STAX CHIEF s

Bell Insists He’s Innocent

MEMPHIS-— Al Bell. chairman of
bankrupt Stax Records, has testitied
he never “knowingly™ signed a fic-
litious loan guarantee to defraud
money from Union Planters Na-
tional Bank.

Bell. on trial with Joseph P. Har-
well, both of whom are charged with
conspiracy to defraud $18 million
from the bank. testified he signed
many papers at the request of Har-
well but always took Harwell’s word
and did not know what he was sign-
ing.

Harwell. former vice president of
the bank. is scrving a five-year
prison sentence after pleading guilty
last year to embezzling $284.000
from the bank.

Bell. questioned by his attorney.
James F. Neal of Nashville. testitied
he trusted Harwell and relied on his
judgment in their loan dealings be-
tween 1969 and 1974

Harwell followed Bell to the wit-
ness chair and corroborated Bell’s
testimony last weck. Harwell freely
told the jury that he defrauded the
bank but said: “Al Bell was not a
party to the fraud.”

Bell testified that in 1972 he
bought out Stax president James
Stewart for $2 million in borrowed
money.

Farrell To Morris

LOS ANGELES--The Wes Far-
rell Organization will be represented
by the William Morris Agency for
packaging music for television and
motion pictures.

Wes Farrell Organization encom-
passcs three record labels and more
than 20 music publishing com-
panies. In addition, it supplies music
for television shows and commer-
cials.
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By ELTON WHISENHUNT

Bell testified his association with
the bank began in 1971 when Stax
borrowed $2.5 million and had three
years to repay it but paid itoft in less
than six months.

“From then on.” he testified. “the
bank was anxious to do business
with Stax. The bank started running
after me, trying to make loans to me
and Stax.”

Bell testified that for the last two
years of Stax’s operation, before it
was shutdown last December in
bankruptcy litigation, he had
worked without salary.

(Harwell’s defense is that his
guilty plea covers all his previous
crimes and he should not be con-
victed a second time.)

Harwell testified that in 1968
when he was a junior ofticer at the
bank his salary was $500 per month
and he began to go into debt. When
his debts grew. he said he began to
embezzle money from the bank by
creating fictitious borrowers, writing
out false loan documents and pock-
eting the money.

Harwell tesufied he met Bell in
1968 when he was assigned the Stax
account. He said when Stax repaid
the $2.5 million loan so promptly in
1971, his superior encouraged him
to solicit more loans from Stax.

Harwell testified he recalled two
or three occasions when he got Bell
10 sign guarantees as collateral for a
loan and then used them to make up
fictitious borrowers so he could em-
bezzle more money from the bank.

“Mr. Bell personally had no con-
nections whatsoever with the
fraudulent intent.” he said.

Assistant U.S. Attorney John
Mulrooney. one of the prosecutors.
charges that Harwell is “trying to
take the rap for Bell™ because Har-

;
well is already serving a prison sen-
tence for fraud.

The government charges Bell gave
Harwell $700.000 in kickback funds
during the period when the fraudu-
lent loans were made.

Bell testitied he gave Harwell the
money simply as “a nice gesture™ for
Harwell's health. Harwell testified
Bell once told him he regarded the
payments as “no more than tips.”

The case is expected to go to the
jury this week.

FCC Decides

® Continued from page 3

proving transters that involved for-
mat changes from classical music to
popular or rock.

The U.S. Court of Appeals partic-
ularly scolded the FCC for granting
a transfer without a hearing of
WEFM-FM Chicago. from Zenith
Radio Corp. to GCC Communi-
cations. involving a switch from the
station’s traditional classical format.
Zenith says it has suffered heavy in-
come losses with the classical format,
but a citizens group challenged that
claim.

In announcing its non-inter-
ference policy for entertainment
programming, the FCC said it is fol-
lowing its own congressionally man-
dated law. rather than the court or-
der for the commission 1o consider
format changes in granting station
transfers. Also, the commission be-
lieves government regulations of
music format is contrary to the pub-
lic interest.

The commission says a recent staff
study shows that the play of market
forces is a better yardstick for con-
sumer preferences in programming.
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Put yourself where

...and

our customers are...

reach \ 1}

55 billion Music Industry!

Contact your

Billboard
representative:

Billboard’s 1976-77 International
Buyer’s Guide will be used by over
70,000 customers, *including your

Record Companies * Record and Tape Wholesalers * Distrib-
utors * Importers * Exporters * Packaging * Labeling

* Plating * Pressing Plants * Cartridge and Cassette Parts
customers, for the next year. It will * Record and Tape Supplies and Accessories * Store Fixtures
contain more than 100 headmgs all * Merchandising Aides and more, more, more...
individually tabbed and categorized.

The most authoritative reference manual in the music world. Used and used again for the entire year!

Issue Date: September 18,1976
Ad Deadline: August 13,1976

Los Angeles New York Chicago and Canada  Nashville London Tokyo

Joe Fleischman/Steve Lappin/ Ron Willman/Ron Carpenter/ Bill Kanzer John McCartney Barry Hatcher Hugh Nishikawa
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