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Cap Builds
Store Chain

By BOB KIRSCH

LOS ANGELES-—Cupitol Rec-
ords will continue to operate its
seven-store Music Den retail record
and tape chain with plans to open

. more free standing outlets in the fu-

ture, despite the phasing out of

Merco Enterprises” involvement in
rackjobbing and leased department

activities over the past vear.
“At the end of June of last vear.
which marked the end of Capitol's
(Continued on puge 14)

Photocopying Spurs Pubs’
New ‘Fair Use’ Standards

NEW YORK  Publisher concern
over the mounting flood of music
photocopying has stimulated new
moves by copyright owners to ham-
mer out “fair use”™ standards with
educators and librarians.

A reactivated print committee of
the National Music Publishers Assn.
(NMPA) was convened here last
week to grapple with the problems

Clubs: Things Not So Bad

By NAT FREEDLAND

LOS ANGELES A Billboard
survey of key contemporary night-
clubs in markets away from the
record and media centers of New
York and Los Angeles reveals busi-
ness generally good despite unpre-
dictable seesaw patterns when acts
that draw in specific cities are
unavailable.

Though there are somewhat fewer
artists touring than during a fatter

economy. tighter concert conditions
have driven many solid acts back to
the club circuit this summer as was
predicted widely at the Billboard
Talent Forum last June.

Among the veteran artists named
in several markets as being a partic-
ularly strong club draw this summer.
the standout figure was Earl
Scruggs. Also bringing strong busi-

{Continued on page 24)

By IS HOROWITZ

of reproduetion rights, in prepara-
tion tor meetings 1n October with
school and library user groups.

At that time. says Ernest Farmer.
president of Shawnee Press and
chairman of the NMPA print com-

WNEW-FM Is
Station Of Year

By CLLAUDE HALIL

LOS ANGELES- WNEW-FM in
New York was honored as Grand
International Station Of The Year
tor the world Saturday (16) at the
awards dinner of the cighth annual
International Radio Programming
Forum at the Fairmont Hotel in San
Francisco.

Bill Heywood. morning air per-
sonality at KOY in Phoenix. was
honored as Grand International Air
Personality Of The Year for the
world and Scott Burton, KSD in St.

(Continued on puge 16)

L.A. Wins NARAS Awards
Over Protests By Chicago

mittee. a strong effort will be made
to reach agreement on the distinc-
tions between fair use and outright
infringement, as well as to explore
“dubious™ arcas that tend to lean

toward one extreme or the other.
This attempt at accommodation
with print music users is being made
as a complement to legislative efforts
to insure that the copyright revision
bill contains clear and adequate fair
(Continued on puge 14)

EMI Eyes
1Inventory

By EVAN SENIOR
and ROBERT SOBEL

NEW YORK-—A major move by
EMTI's classical division in Londen
regarding the release of quadra-
phonic recordings is expected to bol-
ster the cause for the single-inven-
tory concept worldwide.

The action. eftective Monday (1),
dictates that almost all EMI classical
product (with the exception of some
solo performances) will be in stereo-
compatible SQ matrix quad. thus

(Continued on page 23)

FTC & Dealers Assault Hi Fi Firms

By RADCLIFFE JOE

NEW YORK--Hi fi equipment
manufacturers in this country are
busy putting together a major mer-
chandising package aimed at shor-
ing up their battered images follow-
ing last week’s double-barrelled
assault by both the Federal Trade
Commission (FTC) and a growing
number of dissenting dealers who

are threatening to de-emphasize
brand name products.

The survival kit being prepared
by manufacturers focuses on exten-
sive dealer training programs that
emphasize loyalty. and assure deal-
ers that the manufacturer remains a
viable asset with quality products

(Continued on puge 3(0)

“I MAY NEVER BE YOUR LOVER (BUT I'LL ALWAYS BE YOUR FRIEND) 15
the sensitive story of the end of a beautiful summer love affair. And when
a singer performs a song like this, with honesty and sincerity, as BOBBY
G. RICE has on his new single, it seems certain to appeal to toth a pop and
country audience. With fourteen straight country hits to his credit. in-
cluding many top 10'ers, Bobby G. Rice's roots are planted firmly in the
country. But this may well be his first cross-over record. Bobby has been
a consistent winner in the LP field as well. And it's no wonder! His current
“Write Me A Letter’” (GRT 8003) LP contains no less than four of his recent
big hits. Produced by Dick Heard, Bobby G. Rice records exclusively for
GRT Records and Tapes.

(Advertisement)

By JIM MELANSON

NEW YORK By a close vote. the
national trustces of the Recording

Academy have approved a switch of

next vear's Grammy Awards broad-
cast from Chicago to Los Angeles.
The balloting was 13 to 10, accord-
ing to reports.

Whether the site change will take
place without further dissent from
the membership of the Chicago
chapter is unclear at this point. Two
months ago. the then Chicago chap-
ter president Murray Allen, with the
“unanimous™ backing of the local
membership. charged that such a
move without the chapter’s approval
would not only violate Academy by-
laws but also insult the Chicago
chapter’s capabilitics (Billboard.
June 21).

The closeness of the vote indicates
a good deal of support for the princi-
ple of rotating the show between
Academy chaptérs. no matter their
size. (Continued on page 50)

Bostic Urges Gospel
Folk To Be Militant

NEW YORK-—Black gospcl mu-
sic disk jockevs and programmers
gathered here from around the
country last weck were urged to join
forces to “"maintain and preserve”
the integrity of the music and to
fight those looking to “knock it
down.”

Making the call was Joe Bostic,
gospel music air personality, pro-
moter, one-stop owner and one of
the leading exponents of the music
on the scene today. His remarks
came during a Gospel Announcers
Guild luncheon at the Gospel Music
Of America’s annual convention.

Bostic points an accusing finger at
major labels for producing what he
terms a “charade™ and a “travesty”
of true black gospel. and at radio in
general for overlooking the music’s

(Continued on page 12)

EL CHICANO ... PYRAMID OF LOVE AND FRIENDS. Super album, a return
to the early days of fun and good times. Starting with “Baretta’s Theme"
(Keep Your Eye On The Sparrow), which was released as a single earlier
this summer, to El Chicano's soon-to-be released single “Michael’s Theme.”
Written by lead guitarist Mickey Lespron, it's bound to be picked up by
their fans. Watch this new single race up the charts. El Chicano, Pyramid
MCA-2150, available on MCA Records and tapes. (Advertisement)
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GeneraNNews

SAN FRANCISCO—There
has been a discernible growth in
reggae activity and interest in the
Bay Area as evidenced by recent
local appearances of Bob Marley
and the Wailers (who sold out an
entire week at the Boarding
House as well as a 3,000-seat one
nighter at Oakland’s Paramount)
and Toots and the Maytals (who
did three shows at packed local
nightclubs as well as three nights
at Winterland Arena).

The reggae soil here has been
tended carefully and pain-

Tony Wright: he's involved 100 percent in reggae activities.

MILLS AND WRIGHT

Bay Area Jamaicans Work
To Ignite Reggae Craze

By JACK McDONOUGH

stakingly by two principal fig-
ures, Ruel Mills and Tony
Wright (also known as Mango
Reggae), native Jamaicans who
are partners here in a reggae
record shop called Kingston Rec-
ords. They also operate Kingston
Productions, which brought
Toots Hinbert and his Maytals
here in July for their first Ameri-
can appearances outside New
York.
Mills plans to bring the May-
tals back in October, along with
(Continued on page 61)

European Cassette Sales
76 mil In "75: Polydor Intl

SALZBURG—AIl-industry Euro-
pean sales of prerecorded cassettes
in 1975 are predicted to reach 76
million units, according to Polydor
International.

This was announced when Poly-
dor International of Hamburg, in
conjunction with Polydor of Austria,
organized an exhibition and demon-
stration here to present the new
Polydor classical cassette releases to
music lovers, artists, critics and tour-

ists packing this historic city for the
Salzburg Festival.

The exhibition presented a large
range of the latest cassette playing
equipment for the home and for the
car as well as portable units, and
there was also a historical display
depicting the milestones in Polydor’s
development of the cassette, from
the first 1965 mono release of pop
music to the new six-cassette prestige

(Continued on page 46)

Arista Acts
Will Appear
In Festival

By JIM FISHEL

NEW YORK-—For the fourth
time in five years Clive Davis will
showcase a cross-section of his artist
roster in a festival setting with the
prime goal this time of paying trib-
ute to the renewed New York music
scene.

Tentatively titled “Arista Salutes
New York,” this two-concert event
will be held Sept. 25 at the 3,000-seat
City Center and will highlight many
of Arista’s top attractions.

The Sunday afternoon show will
feature poet-vocalist Gil Scott-He-
ron, saxophonist Anthony Braxton,
vocal trendsetter Ursuala Dudziak
(wife of violinist Michal Urbaniak),
jazz-rockers Larry Coryell and the
Eleventh House, vocalist Jon Hen-
dricks (formerly of Lambert, Hen-

(Continued on page 50)

Single CES

Seen Closer
To a Reality

By RADCLIFFE JOE

NEW YORK-A once-a-year
Consumer Electronics Show—
sought by a growing number of dis-
gruntled exhibitors—moved closer to
becoming a reality last week, follow-
ing a top level meeting between the
Consumer Electronics Group of the
Electronics Industries Assn. (CEG/
EIA), sponsors of the show, and a
number of the biggest exhibitors of
the currently semiannual exposi-
tion.

Following the closed-door confab
between Jack Wayman, senior vice
president, CEG/EIA, his show man-
ager, Charles Snitow, and key CES
exhibitors (Philip Morse, Morse
Electro Products; Stephen Lane,
Major Electronics: Saul Ashkenazi,
Soundesign; Robert Kropp, Cape-
hart; and John Hollands and David
Feir, BSR (USA), indications were
that CES officials were inclined to

(Continued on page 30)

PENALTIES SEVERE

A Tougher Piracy

Bill For Califonia?

SACRAMENTO, Calif.—De-
pendent upon how quickly Gov.
Jerry Brown signs Assembly Bill 712,
California could soon have a stiffer
maximum penalty for tape piracy.

Assemblyman Bill Thomas (R.)
expects his proposal, which would
hike the maximum penalty for ille-
gal duplication to $50,000 and/or a
two-year state prison sentence, to be
heard before the full 40-member

33% RISE IN
DISCO GOODS

By JIM MELANSON

NEW YORK-This year's in-
house sales projections for disco
equipment at Digital Lighting Corp.
are in the range of $750,000 to §1
million, an increase of 338 percent
from 1974 figures and some 300 per-
cent over 1973 sales results.

The latest projections could be
viewed by many as a clear example
of the impact that the dance boom is
having on those firms providing
clubs with support service.

Headquartered here, Digital has
been in operation four years now,
with the bulk of its disco involve-

(Continued on page 27)

state senate sometime this week. The
bill looks even stronger for passage,
following its unanimous approval
Tuesday (19) by the state judiciary
committee.

Only voice to speak against
present provisions of the bill oc-
curred during the hearing when
Steve Jabloner, Pelican Records, Los
Angeles, and his counsel, Marshall
Barth, expressed concern over possi-
bility the bill would endanger firms,
like Pelican, which release vintage
product, ranging from old radio
shows to rare out-of-print record-
ings.

Barth pointed out that his client
often spent months trying to locate
rightful owners of a radio show
without ‘'success. He noted that the
Thomas bill, if passed, would possi-
bly levy the maximum penalty un-
der the law on the release of such a
record unless the rightful ownership
was clearly established.

Attorney Howard Smith, long-
time proponent of anti-piracy legis-
lation, explained that piracy viola-
tion requires intent. “If Pelican Rec-
ords makes an honest effort to find
the estate or heirs, then they’re out of
it.” Smith and Stan Gortikov, presi-
dent of the Recording Industry
Assn. of America, spoke in favor of
the legislation.

Hugo & Luigi Acquiring Avco Label

NEW YORK—Hugo Peretti and
Luigi Creatore (Hugo & Luigi), co-
presidents of Avco Records, have
reached an agreement in principle to
buy the label from Avco Corp.

The deal, said to be on a cash
basis, is subject to the execution of a
definitive agreement and to the ap-
proval of Avco’s board of directors.
Also involved in the sale are the two
Avco publishing subsidiaries,
Avemb Songs and Avco Embassy
Music Publishing.

No changes are planned regard-
ing direction of the label, and distri-
bution, location and operation of
Avco will be the same, although
Creatore says the label may distrib-
ute other lines and will take a closer

look at its country ties in Nashville,
where it has an office. The firm is
based here. It will also continue its
emphasis on disco records, “as long
as it remains popular,” Creatore
says.

Hugo & Luigi will continue as co-
presidents, and Bud Katzel and
Jerry Taub remain as vice presi-
dents. Creatore says that the label’s
name will be phased out slowly and
it’s understood that the new name
will be more in the musical genre.
Also, according to a spokesman, the
name of the Avco Embassy publish-
ing firm will be phased out. The
name of Avemb will be retained.

Avco Records will continue to

(Continued on page 50)

Bill Williams: His
Death Stuns Trade

NASHVILLE-Bill Williams,
Southeastern editor of Billboard the
past eight years and a leader in the
country music industry and Nash-
ville community, was buried here
Wednesday, Aug. 20, at Woodlawn
Cemetery.

He had suffered a heart attack
Aug. 17 while attending a Braves
baseball game with his two youngest
sons at Atlanta Stadium and died
the next day at Grady Memorial
Hospital, Atlanta.

Born Cecil F. Williams Jr., Jan. 8,
1924 in Omaha, Neb., he was intro-
duced to show business at age seven
by his vaudevillian parents. He and
his sister performed as a dance team.

As Billboard’s Nashville repre-
sentative, Williams conceived, wrote
and edited numerous special issues
devoted to country, which collec-
tively provide some of the best his-

tory available on country music, the
organization and growth of the
Country Music Hall of Fame, major
music industry firms and dozens of
artists.

Through his weekly coverage, he
was recognized as one of the nation’s
most knowledgeable authorities on
the country music industry. He was
consulted by authors of books on
country music, newspaper colum-
nists, university professors and his
peers in the industry.

Prior to joining Billboard. Wil-
liams was director of news and pub-
lic affairs at WSM-TV-AM, pro-
ducer of the “Grand Ole.Opry.” He
became famous in the Midsouth for
his rhyming weather forecasts and
his ability to ad lib local, national
and international news. In recent
years, he was a member of WSM-
AM’s “Waking Crew” show and ap-

Bill Williams

peared every Wednesday on the
“Noon Show” to report on the music
industry.

Prior to joining WSM in 1952,

Much More Than a Newspaperman,
He Was An Admired Civic Leader

Williams was with the news depart-
ment at WOW in Omaha. He joined
that station immediately after World
War Il as night news editor. He also
had freelanced for UPL

Williams® professional titles be-
lied his influence and reputation
throughout the country music indus-
try. He was a friend and confidant of
scores of music industry person-
alities, and was known to have intro-
duced uncountable aspiring song-
writers to music publishers. He was
among the leading forces respon-
sible for the popularization of coun-

try music and the development of
Nashville as a music industry center.

He was a past president and cur-
rent director of the Country Music
Assn., governor and national trustee
of NARAS, past director of the Gos-
pel Music Assn., and a member of
ASCAP. He was instrumental in the
organization and development of
the NARAS Institute, which is re-
ponsible for educational seminars,
and was currently president.

He instigated the development of
(Continued on page 34)

Williams Scholarship Announced

NASHVILLE A scholarship in Bill Williams’ name has been established at
Middle Tennessee State Univ., Murfreesboro, Tenn., about 30 miles from Nash-
ville. School is one of the few universities to offer a complete curriculum in mu-
sic industry courses with a major in recording industry management.

The course was developed under the guidance of Williams. Contributions may
be sent to Bill Williams Scholarship Fund, Middle Tennessee State Univ., Of-
fice of Development, Murfreesboro, Tenn., 37132.

Billboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, $50; single-copy price, $1.50. Second class postage paid
at New York, N.Y. and at additional malling offices. Current and back copies of Biliboard are avaiiable on microfilm from KTO Microform, Rte 100, Milwood, N.Y. 10546 or Xerox Unliversity Microfilms, 300 North
Zeeb Road, Ann Arbor, Michigan 48106. Postmaster, please send form 3579 to Blliboard, P.O. Box 2158, Radnor, Pa. 19089, Area Code 215, 887-8200.
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“Mr. Springsteen has it all—he
is a great lyricist and songwriter,
he is a wonderful singer, guitarist
and piano player, he has one of the
best rock bands anybody has ever
heard, and he is as charismatic a

stage figure as rock has produced’”
—John Rockwell, The New York Times.

“People have given up speculat-
ing on whether Bruce Springsteen
will become a major international
rock star in the '70’s. It’s no longer
‘i, it’s ‘when, and the current best
bet in music circles is soon after
Aug. 25, when his third Columbia
album, two years in the making, is
scheduled to be racked in record

stores across the country.”
— William Howard, Boston Globe.

“The music is truly overwhelm-
ing. It touches some particularly
sensitive chord, submerged deep
in the rubble of the subconscious,
that’s exhilarating but also dis-
turbing, because it’s rarely exposed
so completely. [ listen to Springsteen
like I used to listen to Dylan, John
Lennon, and Chuck Berry —as

though a life depended on it....”
—Michael Watts, Melody Maker

“Springsteen and his band are
the best live rock group of the
1970’s so far.... They are doing for
the seventies what Liverpool’s
Beatles did for the sixties: bringing
back rock and roll music from the

edge of oblivion.”
—Paul Williams, Gallery

“If there is a new trend, look to
Springsteen to start it. After three
encores, the crowd still hollered for
more at a deafening level for half
an hour. I've personally never
seen —or been part of —anything
like it....One of the best performers
in the world....Dancing on their
seats. Repeated standing ovations , k

and several encores every night.... \
Four encores to those who called
for more a half hour after the

iae

equipment was taken apart.... At S
times it bordered on delirium. e |
— Walrus concert reviews 4 <

l@j & "COLUMBIA, I MARCAS REG. © 1975 CBS INC r1 : /
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A HAVEN FOR JAZZMEL

NEW YORK—-While many com-
panies treat jazz as a commercial
commodity and drop it when its
sales are cold, Atlantic Records
treats it as a sacred entity. For more
than 25 years, the label has been
deeply engrossed in this art form
boasting most of the contemporary
jazz greats on its artists roster at one
time or another.

“There will always be jazz on At-
lantic Records, just as there has been
since the first days of the company,”
says Neshui Ertegun, coordinator of
jazz for the label, as well as president
of WEA International. “l believe
jazz is important American music,
and that’s why Jerry (Wexler), Ah-
met (Ertegun) and myself have al-
ways taken an active interest in
recording it.

“We will therefore continue to
record jazz as long as we’re in busi-
ness, because when we all go home,
we listen to jazz records. We're all
great jazz fans and we have always
enjoyed the personal company of
jazz artists.”

Because of this philosophy, Atlan-
tic has enjoyed some of the longer-

PP .

running relationships in the business
including Herbie Mann (1959-
present) and the Modern Jazz Quar-
tet (1955- until its break-up last
year).

In addition, many of the impor-
tant contemporary jazzmen have
graced the label including Ornette
Coleman, Slide Hampton, Art En-
semble of Chicago, Mose Allison,
Robin Kenyatta, Jimmy Owens, Big
Joe Turner, Gary Burton, Andy Bey,
Charles Mingus, Dave Brubeck,
Shirley Scott, Carmen McRae,
Charles Lloyd, Art Blakey, Ron Car-
ter, David Newman, Max Roach,
Harold Alexander, Miroslav Vitous,
Sonny Stitt, Ray Charles, Mongo
Santamaria, Jean-Luc Ponty, Billy
Cobham, Duke Ellington, Art
Farmer, Milt Jackson, Rahsaan Ro-
land Kirk, John Lewis, Chick Corea,
Gil Evans, Eddie Harris, Les
McCann, Hubert Laws, John Col-
trane, Keith Jarrett, Yusef Lateef,
Willis Jackson, Freddie Hubbard,
Jimmy Giuffre, Lennie Tristano,
Hank Crawford, Shorty Rodgers
and the Newport Jazz All-Stars.

Ertegun says he’s proud of the

By JIM FISHEL

i,

Xy

For 25 Years the Atlantic Label
Has Treated the Music As Sacred

John David Kalodner photo

OPERATION JAZZ—Atlantic Records’ jazz coordinator Neshui Ertegun con-
fers with his ‘‘right arm” {lhan Mimaroglu about the mastering and pack-

aging of an upcoming jazz release.

musicians who have called Atlantic
their home through the years. In ad-
dition, he feels his “early teeth were
cut” producing most of these artists.
“I produced most of the jazz art-
ists in the beginning with help from
a few people like Joel Dorn and Arif

Mardin,” he states. “l really feel
badly that I don’t have much time
anymore to get back into the studio,
ever since | took over as the head of
WEA International.”

This new position has presented a
unique situation for Ertegun. As the

international chief of Warner-
Elektra-Atlantic, he is responsible
for the overall operation and has to
be impartial toward all three com-
panies.

“Now that Warner’s is beginning
to take an active role in the jazz field,
I'm really kind of excited, because it
will offer more jazz product to our
foreign companies,” he says. Also,
many of our foreign operations have
domestic jazz musicians on their ros-
ter.”

Because Ertegun has had to shift
his attention away from Atlantic
with all of his international traveling
(10 months per year), he has given
part of that responsibility to Charlie
Brown. Formerly a disk jockey at
New York’s WRVR-jazz radio,
Brown, along with 1lhan Mimaroglu
(head of Atlantic-distributed Finna-
dar Records) oversees the daily mat-
ters of the company.

Mimaroglu is Ertegun’s ‘“right
arm” with chief responsibilities ly-
ing in the studio (editing, mastering,
mixing, packaging), while Brown
does all of the outside work (acquir-

(Continued on page 61)
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ABC photo
Dick Horine, right disk buyer for the
Broadway chain in Los Angeles, and
Dennis Patten, ABC Record and
Tape Sales branch manager, review
responses to the ‘‘love bug’’ promo-
tion involving KKDJ.

Merchandising
Campaign a Hit
For ABC Rack

by STEPHEN TRAIMAN
New York—Based on the success
of its recent national “Love Bug”
rack promotion that produced a re-
ported over-all 70 percent selloff in
11 markets—$420,000 at wholesale
in three weeks—ABC Record &
Tape Sales is launching a major
pitch to labels for a continuous series
of cross-country merchandising
campaigns along similar lines.
Bearing out division president
Mike Mallardi’s goal of bringing “a
greater sophistication to rackjobber
marketing procedures” (Billboard,
May 3), the project involved mul-
tiple-label product, use of a national
media buying service, and creating
of individual spots for each station
instead of simple store tag-ons.
Keyed to a major Top 40 radio
outlet and one important chain in
each market, the Love Bug cam-
paign featured 24 promotionally-
priced albums—LP, 8-track and cas-
sette—or six each from A&M, Capi-
tol, Columbia and MCA. Among
artists were the Captain & Tenille,
Elton John, Olivia Newton-John,
Chicago, John Lennon and the
Beach Boys. B
Pricing ranged from $3.66 for LP

(Continued on page 51)

Mrs. Littleford
Dies In Kentucky

NEW YORK-—Mrs. Marjorie
Donaldson Littleford, 87, died of
cancer Aug. 19 at her home in Ft.
Thomas, Ky. She was the daughter
of William H. Donaldson, founder
of Billboard Magazine, and widow
of Roger S. Littleford, Sr., a former
president and chairman of Billboard
Publishing Co. Mr. Donaldson died
in 1925 and Mr. Littleford in 1959.

Billboard was founded in Cincin-
natiin 1894 as a show business trade
paper. For a period during its early
years Marjorie Donaldson, a young
girl, assisted her mother, Jennie, in
addressing and wrapping copies of
the magazine at their home in Day-
ton, Ky. She married Roger Little-
ford in 1910.

Following Mr. Donaldson’s
death, his son-in-law, who was with
his family’s manufacturing com-
pany, assumed the additional re-
sponsibility of managing Billboard
Publishing Co. for a number of
years,

Mrs. Littleford is surv1ved by two
sons, William D. Littleford, Roslyn
Harbor, N.Y.. present president of
Billboard Publications; Roger S.
Littleford, Jr.. Naples, Fla.i two
daughters, Mrs. Robert H. Stegeman
and Mrs. John W. Ross, Ft. Thomas,
Ky.: nine grandchildren and seven
great grandchildren.

TAPES BRING
INDICTMENTS

LOS ANGELES—Two indict-
ments have been handed down for
selling of alleged pirated tapes by
the federal grand jury here.

Assistant U.S. attorney Chet
Brown, primary antipiracy prose-
cutor, says that James Richard
Smith and Stephen Irwin Stillman
were indicted for selling allegedly
pirated copies of Al Green record-
ings on Hi Records, made after Feb.
15, 1972.

Smith is charged with selling four
different single recorded perform-
ances by Green, while Stillman is
claimed to ha¥e sold one .llegal
Green performance.

Cincy Retailer
Plots Sound Show

By JOHN SIPPEL

LOS ANGELES—A free stereo
and quad consumer show, geared to
attract possibly 100,000 has been
slated by Sight In Sound. Cincin-
nati, at that city’s 90,000-square-foot
Convention Center Sept. 12-14.
Sight In Sound’s “Sound Exposi-
tion” is probably the most ambitious
record/tape and hardware show
staged by a single retailer.

Approximately 50 different hard-
ware manufacturers and labels are
expected to exhibit. All exhibitors
will be allowed to demonstrate and
sell product on the floor. Approxi-
mately 150 factory reps are expected
to participate.

Harry Biddle Sr., owner of the
25.00-square-foot store in suburban

(Continued on page 50)
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Executive Turntable |

Joe Ruffino, national sales manager of Playboy Records, and Playboy as-
sistant national promotion director Gary Buttice both left the label last week.
.. Dino Airali is the new managing director of George Harrison’s Dark Horse
Records. Airali worked previously with the A&M and Shelter labels. ... Bob
Buziak named West Coast operations director of Arista Records, moving over
from Capitol in Los Angeles.
*  ox
Michael Abramson promoted at RCA Records to director, product mer-
chandising, from national album promotion manger. ... At London Records’
Burlington-Felsted Music divisions, Diana Weller appointed general manager
of publishing, copyright, foreign distribution and Declon Recordings, and
Carolyn Kallet named manager of the division and copyright department of
the label. r %  x

Chuck Gregory, formerly with Columbia, Polydor, Famous Music and his
own indie labels, named marketing vice president for Cayre Industries’ Differ-
ant Drummer and Salsoul labels (see separate story, this issue). . . . At Private
Stock. Louis Lewow joins from A&M/Ode/Dark Horse as national promotion
manager, secondary markets, and Sandy Jones, also from A&M, comes as
director of advertising, both newly created posts.

*  x x

At ABC Records, Lou Verzola promoted to general manager. branches.
from Los Angeles branch manager: Howard Bloomfield to national field credit
manager from Burbank branch credit/office manager, and Charles Trepel to
field sales manager from national accounts manager. ... Ron Strassburger
upped to Phonodisc branch manager for Cleveland/Detrou/Cmcmnau from

* ok *
Michael Noakes in transatlantic move to Revox Corp. national sales man-
(Continued on page 51)

Business And the Economy

Everest Chief Sees
Turnaround By Nov.

By DAVE DEXTER JR.

-

AL OO A

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

LOS ANGELES—The Everest
Record Group rang up a virile gross
of $1.7 million in its fiscal year
ended last April.

But next April, Bernie Solomon of
Everest forecasts, the figure won’t be
that impressive.

“It’s been soft and sluggish all
summer,” Solomon reports, “and
August was the worst. I'd have to say
business is 20 percent below that of a
year ago.”

Solomon is president, general
manager, chief operating officer and

25 percent jazz, folk and ethnic
product. He’s an expert on figures:
long before he acquired Everest he
was a competent CPA who, many
years ago, kept books for Gene Au-
try and other entertainment industry
names.

“We are playing it conservatively
during the recession,” Solomon ad-
mits. “Few in the trade know that
our entire office in Los Angeles com-
prises just four persons including
myself. We haven’t been forced to
cut salaries or terminate anyone, but
still we are watching the dollars and
making no daring or extensive ex-

enditures.”
%= "Everest returns, the feared bug-
aboo of all labels, never exceed 2

comprises 75 percent classical and (Continued on page 61)
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General News

All Platinum
Purchases 3
GRT Labels

LOS ANGELES—AIl Platinum
has acquired the Chess, Cadet and
Checker labels from GRT Corp. of
Sunnyvale, Calif., for an undis-
closed amount,

The purchase includes the entire
catalog encompassing in excess of
25,000 original masters, all existing
artists contracts and all trademarks
and logos. Labels are noted for their
jazz and blues masters.

The transaction which was con-
summated between Joe Robinson,
president of All Platinum, and Alan
J. Bayley. president of GRT Corp.,
includes a long-term arrangement
between GRT and Platinum for tape
licensing and distribution in U.S.

GRT will continue to manufac-
ture and market all Chess product
and both records and tapes in Can-
ada.

Plans are still underway for future
distribution in the U.S. of the Chess
catalog and new product by Chess
artists.

Robinson says GRT will continue
to produce and market records on
the Janus, GRT, BTM and Barnaby
labels.

Robinson is probably the first
black label owner to purchase a pre-
viously white-owned record com-
pany.

BOOKINGS BY CRANE

14 Weeks of Live Shows
Set For N.Y. Music Hall

By IS HOROWITZ

NEW YORK—Radio City Music
Hall is slated to assume increasing
importance as a major concert venue
here, with some 14 weeks of live en-
tertainment already scheduled for
this coming season and more to
come.

Except for three weeks of an ice
show presentation. featuring Peggy
Fleming, the committed time will be
used by music acts, most of which
are top disk performers.

Booking is being handled by Law-
rence Crane Associates which, in as-
sociation with Marquee Enterprises,
has exclusive rights to present live
shows at the venerable 6.000-seat
landmark.

First music act to be offered in the
new series is Marvin Gaye, who will
do eight shows over a six-day span
beginning Oct. 9 at a $10 top. Larry
Crane has set a “Royalty of Rock™
concert as the next attraction, also to
run a week, which will feature
Chuck Berry. Little Richard,
Chubby Checker, Bo Diddley and
the Shirelles. The house will be
scaled at $6.50 to $8.50 for this event.

These concerts. as others to follow.
will receive heavy TV and radio pro-
motion. says Crane. The former Dy-
namic House/Tele-House chief is
considered a specialist in the crea-

tion of music-slanted commercials
and TV time buys.

Set for shorter runs to close out the
initial series of presentations Nov. 3
are Jefferson Starship. a Latin show.
Kiss, and Neil Young. The Music
Hall will then offer its annual
Christmas film and stage show.

Another seven weeks of live music
shows will commence Jan. 22. says

* Crane. Currently in various stages of
negotiation are concerts featuring
Sammy Davis Jr., the Jackson Five,
the Who, and Tom Jones. Also due
to run during this period is an Italian
concert with such artists as Jerry
Vale, Sergio Franchi. Louis Prima
and Connie Francis, according to
Crane.

The Music Hall will then mount
its traditional Easter film and stage
show, during which time Crane As-
sociates and Marquee will evaluate
the results of their efforts and decide
on the frequency of additional con-
certs.

Marquee Enterprises operates a
number of theaters-in-the-round
across the country for which Crane
now has exclusive booking rights for
concept and contemporary music
presentations. Associated with
Crane in his company is Marty
Thau, a former record company ex-
ecutive and talent manager.

Vet Distrib Takes On L.A. Mart

Bay Area’s Bramy At Ease In a Youthful Business

SAN FRANCISCO—Eric-Main-
land general manager Al Bramy de-
scribes himself as “a Methuselah in
this business. I'm not completely
happy when some people call me
The Godfather. This is a young busi-
ness and I feel right with it.”

The firm recently opened an of-
fice in Los Angeles to handle UA
and Bramy feels “it gives a lot of
added morale to independent dis-
tributors and strengthens the lineup
of important and powerful labels
going this route.

“To go back just a few months, the
debut of Arista via independents
was of tremendous significance be-
cause Clive Davis came from the la-
bel-owned concept of distribution.
A&M and Motown have been carry-
ing the heavy responsibility for the
so-called ‘survival’ of the independ-
ents, but the roster is growing rap-
idly with so many labels making
their strength felt.

“Our United Artists move into the
L.A. market gives Eric-Mainland
the breadth and strength for the
solid base we wanted to introduce
ourselves into a major market and to
initiate state-wide sales and promo-
tion campaigns.

“We are a catalog-oriented house
and our sales on UA and Blue Note
lead us to believe we are filling pipe-

g l N
Al Bramy: Seeks new horizons.

lines with product that may have
been overlooked.

“Los Angeles is the heart of the in-
dustry. It's the pulse beat and the
mecca for the recording artists. As a
distributor in L.A. we get the benefit
of tremendous fringe activity. We
feel we are an extension of the man-
ufacturer—a sort of conduit to nur-
ture and follow through their activi-
ties at the street level. Butin L.A. we
are the beneficiary of extra-cur-
ricular activity initiated and fol-
lowed through by the labels based
there. This in effect gives us the tal-
ents of top people working for Eric-
Mainland.

“When we went down to L.A. to
set up our office we were thankful

Russians To Cut U.K. Act?

By CHRIS WHITE

LONDON—CIiff Richard is in
line to become the first U.K. pop art-
ist to record in Russia, following a
“draft” agreement between EMI
and Russian publishing company,
Mezhdunarodnaya Kniga. Plans
have been made for the singer to
travel to Moscow where he will
record an album of Russian songs.

Last winter Ray Conniff became
the first American pop artist to
record an LP in Moscow. That LP

www americanradiohistorv com

featured Conniff versions of popu-
lar Russian songs. It was meant only
for U.S.S.R. release.

This newest deal was negotiated
between Richard’s manager, Peter
Gormley, Paul Braithwaite (EMI In-
ternational deputy general-man-
ager) and lgor Preseransky, director
of MK’s record division, Melodiya,
during a recent visit to Britain by a
Russian delegation. Although there

(Continued on page 46)

for a lot of help from a lot of people
from the competitive sales offices in
L.A. They freely offered their exper-
tise in helping us set up geographical
sales routes and referred top people
to staff our office in sales and ad-
ministration. They are aware of our
operation in Northern California
and know we will be competing for
the dollar in the South, so on that
score we were overwhelmed and
most thankful for their help.”

Bramy feels that promotion is the
keystone of his operation—“Cover
all the bases and all the angles, and it
will generate the sales.” His faith in
effective promotional techniques
dates back to the late 30s when he
was running one-night big band
dance concerts in the Bay Area.

“My ballroom activity stopped
during the war, and after the war |
ran into a fellow whom I had known
before on a casual basis. He was a
record salesman, and since I'm a
record collector we talked about rec-
ords. I didn’t know either the artists
or the labels he was representing.
But I looked at his sales figures of
black artists and I got interested, in-
terested enough to give up thoughts
I had of again forming a publicity
outfit. Instead this record salesman
became one of the original three
partners in Melody Sales Company,
which was formed April |1, 1946. We
started with a little hole in the wall
and no money.

“We figured we had it made,
when along about our seventh
month we hitit big. From an average
of about eleven grand a month we
jumped to $22,000, and we never
looked back.

“Melody Sales lasted 25 years,
closing shop in 1971 when Tony Va-
lerio and 1 were conglomerated out
of business. Like a lot of other busi-
nesses we lost contro!l of our own
house. The fast buck turned out to
be worthless wallpaper.”

Bramy talks about the state of the
distributing business thusly: “It’s

(Continued on page 61)
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The 7th wonder of Shawn Phillips.

“Do You Wonder” is Shawn'’s seventh album. And based on his
first six, it's become very clear that Shawn has achieved a dedicated

following without compromising stvle, song structure, or concept.
And on his new album he further explores new musical expressions
in the true Phillips tradition.

SHAWN PHILLIPS “DO YOU WONDER” ON A&M RECORDS & TAPES
)

ST 4539
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Financial

CHICAGO—A class action suit
filed here in federal district court by
Pickwick International and J.L.

. Marsh accuses Howard Rosen of

AUGUST 30, 1975, BILLBOARD

Mid-America Specialty Distributing
Co. and owner of five Downtown
Record stores, with operating Mid-
America for the sole purpose of ben-
efitting himself and his retail chain,
and depleting the financial structure
of Mid-America.

In a countersuit to the Pickwick
class action, Mid-America, through
attorneys Malcolm M. Gaynor and
David N. Missner, charge Pickwick,
J. L. Marsh and Musicland Stores
with violation of the Sherman Anti-
trust Act in attempting to monopo-
lize a part of the trade in retail rec-
ords among several states, in
attempting to buy a $300,000 loan
from Jefferson State Bank to fore-
close and take over the five retail
stores, and in attempting to have its

smmissmssss BOTH CLAIM $500,000 DAMAGES sy

Countersuits Filed Involving
Pickwick, Marsh, Mid-America,

By ANNE DUSTON

name placed as lessee on two of the
stores.

Both suits claim $500,000 dam-
ages and court costs. The Pickwick
action also asks for a restraint of
trade for the Downtown stores, and
a two-year accounting of funds and
supplies.

Pickwick charges that Mid-Amer-
ica sold records and tapes to the re-
tail chain at cost, and has made un-
secured loans of $300,000 to the
chain operation. Rosen denies the
charges.

Mid-American filed Chapter XI
on June 10, claiming assets of
$750,000 and liabilities of
$1,160,000. Rosen was appointed to
continue to run the distributorship
atan annual salary of $20,000. More
than 150 creditors were named.

Major creditors make up a credit-
ors committee to negotiate a plan of
payment, and include: Ernie Lea-

T

SHERWOOD OAKS
EXPERIMENTAL COLLEGE

RKECORD
IENGINEERING
PROCKA/MN

Beginning Record Engineering Training
Record Engineering Workshop (16 Track)
Disk Mastering and Tape Editing

Record Producing Workshop
Courses begin in September
Also Business and Legal Aspects of Music
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Engineering Open House —

Open discussions with instructors
Wednesday evening, August 27 —

Call for reservations.

For information and brochure, call
Sherwood Oaks Experimental College

6353 Hollywood Boulevard
Hollywood, California 90028
(213) 4620669

A Non-Profit Educational Organization
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ner, Ernie’s One-Stop (amount owed
him is not listed); Michael McLeod,
London Records, $200,000 owed;
David Weinstock, Capitol Records,
$91,000; Martin Spieler, Pickwick
International, $91,000; Anthony
Dallesandro, M.S. Distributors,
$60,000; Howard Miller, Columbia
Records, $55,000; Jules Dapin,
WEA Corp., $50,000; Patricia Peter-
son, MCA Distributing, $10,000;
and Peter Paladino, Apex Records,
$57,000.

Other major creditors are Heili-
cher Bros., Peter Pan Records, RCA
Records and ABC-Dunhill.

Cap Profits
Drop; Blame
Economy

LOS ANGELES—The difficult
economic environment contributed
heavily to lower sales and earnings
of Capitol Industries-EMI Inc. for
the year ended June 30.

The company posted net income
of $5,262,000, or $1.58 a share, on
sales of $124,996,000, compared to
earnings of $7,322,000, or $1.72 a
share, on sales of $141,663,000 a
year ago. Net income of a year ago
included an extraordinary gain of
$1,120,000 and losses from discon-
tinued operations of $3,498,000.

“The sales decline of $16,667,000,
or 12 percent, against the previous
fiscal year was largely contributed to
by the high level of unemployment
among young people, who are the
best customers for records and
tapes,” Bhaskar Menon, president,
explains.

Capitol declared a quarterly divi-
dend of 8 cents payable Sept. 15 to
shareholders of record Aug. 25.

Goody Sales Up
But Profits Dip

MASPETH, N.Y.—Sam Goody,
president of the chain of retail home
entertainment centers, reports sales
for the six-month period ended June
30, 1975 were approximately
$18,131,302 as against $15,626,950
for the same period in 1974. Net in-
come for the six-month period
ended June 30, 1975 was $164,373, or
25 cents per share, as against
$167,206 for the prior period, also 25
cents per share.

For the quarter ended June 30,
1975, sales and net income were
$9,337,131 and $70,574 (11 cents per
share), respectively, as compared
with sales of $8,138,980 and net in-
come of $137.641 (21 cents per
share) for the three-month period
ended June 30, 1974.

Sam Goody, Inc. operates 26 re-
tail stores in the metropolitan areas
of New York, New Jersey, Phila-
delphia, Connecticut and North
Carolina, including 6 in the Phila-
delphia area recently acquired from
Franklin Music Company.

New Label & Logo

CHICAGO—Mod-Art Producing
Co. is introducing a new label and
logo on the album “My Style” by the
Class Set, consisting of pop, country,
jazz and soul singing.

The artwork depicts an erupting
volcano in a quiet country town set-
ting, in four colors.
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- L_Market Quotations__

As of closing, Thursday, August 21, 1975

(Sales

mg"‘"s Low NAME PE (33 High Low Close Change
27% 13% ABC 7.6 233 19% 19 19% Unch
7% 2% Ampex 0 353 4% 4% 4% + %
3% 1% Automatic Radio 0 23 3% 3 3 Unch
9% 4% Avent 3.6 138 7 6% 6% Unch
22% 10% Bell & Howell 7.4 101 18 17%  17% + %
54 28% CBS 10.8 176  44% 43% 43% - %
9% 2% Columbia Pic. 143 155 6% 5% 6% + %
T 2 Craig Corp. 53 54 5% 5% 5% - %
55% 21% Disney Wait 20.6 723 41%  37%  40% + %
4% 1% EMI 9.4 14 3% 3% 3% Unck
44 23% Guif + Western 45 170 37% 35% 36% Unch
7% 3% Handleman 6.2 45 5% 5% 5% — %
20% 5% HarmanInd. 4.1 48 13% 12%  12% - %
8% 3% Lafayette Radio 7.2 25 5% 5% 5% Unch
19% 12 Matsushita Elec. 123 15 168% 16% 16% - %
82% 27% MCA 7.9 511 64% 62% 63% + %
18% 12% MGM 56 138 14%  14% 14% Unch
68 43 M 216 478 52% 51% 52 + %
4% 1% MorseElec. Prod. 0 2 .2% 2% 2% + %
57% 33% Motorola 239 836 42% 40% 42% + 1%
24% 12% No.Amer. Philips 8 32 18% 18% 18% - %
19% 7 Pickwick International 6.1 63 11 10% 10% + %
6% 2% Playboy 1.7 20 4 3% 3% Unch
21% 10% RCA 145 421 16% 16% 16% - %
13% 5 Sony 28.4 2359 10% 10% 10% Unch.
18% 9% Superscope 3.8 37 12% 12%  12% Unch.
50% 11% Tandy 10.2 85 36% 35% 36% + %
6 2% Telecor 55 1 4% 4% 4% - %
3% 2 Telex 93 107 2% 2% 2% - %
3k 1 Tenna 125 7 2% 2 2% + 2%
10% 6 Transamerica 10.6 213 8 7% 7% - %
15% 5% 20th Century 6.6 258 1% 1% 1% - %
22% 8% Warner Commun. 6.3 208 186% 16% 16% - %
28% 10 Zenith 76.2 484 22% 22% 22% - %
As of closing, Thursday, August 21, 1975
OVERTHE VOL. Week's Week's Week's OVERTHE VOL. Week's Week's Week's
COUNTER* High Low Close COUNTER* High Low Ciose
ABKCO Inc. 36 2% 2% 2% Schwartz Bros. 10 1% % 1%
Gates Learjet 7 % 7% 7% Watlich's M.C. 0 2 Ya 2
GRT 1 1% 1% 1% Kustom Elec. 31 3% 3 3%
Goody Sam 0 3 2% 3 Orrox Corp. 12 1 Ya 1
Koss Corp. 16 5 4% 5 Memorex 22 7% 7% T%
M. Josephson 24 7 6% 7

*Over-the-Counter prices shown are "'bid'' (as opposed to “'asked'). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities could have been sold or bought at the
time of compilation.
The above contribution to Billboard by Russ Gallagher of G. Tsai & Company, Inc., Los
Angeles, members of the New York Stock Exchange and all principal stock exchanges.

X GRT CORP.

Qtr. to

June 30: 1975 1974
Revenues $7.292.000 $8.696,000
Income (loss) (216.000) 230,000
Pershare (loss) (.06)

Net income (loss) (216.000) 452,000
Per share (loss) (.06) 12
MCA INC.

2nd gtr. to
June 30: 1975 1974
Revenues $158,609,000  $154.150.000
Net Income 19,649,000 14.926.000
Pershare 232 .77
six-months
Revenues 328.431,000 305.652.,000
Net Income 34,660.000 25,287,000
Pershare 4.09 301
Average shares 8.478.167 8.393.547
MOTOROLA INC.
2nd qtr. to
June 30: 1975 1974
Revenues $344,844.051  $364.614.532
Net income 11,729,943 25,282457
Pershare 42 90
Average shares 28,197,958 28.003.139
six-months
Revenues 648.725.007 693.380.700
Income cont. oper. 19,359,672 44,660,081
Loss disc. oper. 2,184,057
Per share cont. oper. .69 1.59
Per share netincome .69 1.51

__EarningsReports.

TRANSAMERICA CORP.
(United Artists Records)

2nd qtr. to

June 30: 1975 21974
Revenues $600.654.000  $549.144,00(
Netincome 18.863.000 12.831,00C
Pershare .29 .20

six-months

Revenues 1.160,674,000  1.055.945.000
Income 34.632.000 25,503,000
Gain 632,000
Netincome 34,632,000 26,135.000
Per share income .53 .39
Per share netincome .53 40

a—Restated to reflect accounting change.

LLOYD’'S ELECTRONICS

1st gtr. to

June 30: 1975 1974
Sales $15.924.000 $13.979.400
Net income (loss) (302.600) 86.600
Pershare .05

SUPERSCOPE INC.

2nd qtr. to

June 30: 1975 1974
Sales $36.100.000 $40,500.000
Net income 1.800.000 3.000.000
Pershare 76 1.28

six-months

Sales 66,400,000 73.300.000
Netincome 3.200.000 5.600.000
Pershare 1.38 241

(Continued on page 54)

A PIECE OF THE ACTION

If you're interested in the highly
profitable rock concert business
or lost your job in the Mafia for
associating with undesirables
(CIA, IRS, Congress, White House
orolico’s)why notjoin us? We’re
muscling in on the rock concert
business. All it takes to join our
mob Is a stack of Ben Franklin $.

Call (301) 948-1585

us out.

We write. Arrange,
Publish. We have pipe-
lines to good, com-
mercial music you
wouldn’t even dream
of. Let us help you.

K&R Men

When you need ma-
terial you should check

Sudden Rush Music


www.americanradiohistory.com

An Open Letter
to the Record Business About

RICHARD PRYOR

THAT NIGGER’S CRAZY was not the kind of album title dear
to the hearts of mid-America’s department store buyers.

Yet that albumi sold. Over a million. |

Over-a-million is hardly in the under-the-counter, Ruth
Wallis league. |

Neither is Richard Pryor.

Quver-a-million means more people love hearing/buying/
having a new Richard Pryor than a new Andy Williams.

Over-a-million means as well-accepted as The Carpenters.

On July 25, Reprise Records released Richard Pryor’s
all-new album.

Its title: IS IT SOMETHING I SAID?

We urge the record business to grow up.

Richard Pryor is no closet comic.

There are what used to be called "dirty words" on the

~album. Apparently, those words aren’t upsetting as many

people as you might think.

IS IT SOMETHING I SAID? will absolutely not be marketed
by Reprise as an under-the-counter album.

Nor as an only-for-blacks album.

The new Richard Pryor album

is going to be 100% out front.

Where it deserves to be.

Believe it.

s, B0 oE
A ;',y ol o

" RICHARD PRYOR
15 On Warner/ Reprise Records
_ Where He Belongs |



www.americanradiohistory.com

12

AUGUST 30, 1975, BILLBOARD

General News

20th Century
To New Offices

LOS ANGELES-20th Century
Records has moved to new offices at
8532 Sunset Blvd. The record label,
slightly over two years old, had com-
pletely outgrown its original offices;
it started out on the second floor and
eventually took over the entire
building. 20th Century Music Pub-
lishing Co., headed by Herb Eise-
man, also moved to the new loca-
tion, the former Metromedia
Producers structure, which has been
completely remodeled.

Pick Up Rock Show

NEW YORK-—“Don Kirshner’s
Rock Concert” has been picked up
for the third straight year. Kirshner
will again appear as on-camera
commentator and host of the weekly
series, which is syndicated by Via-
com.

PEOPLE SPEAK

NEW YORK-In what may well
be a precedent-setting twist to the
usually unchallenged game of musi-
cal chairs—radio station style—a
powerful citizens’ lobby has in-
fluenced the Starr Broadcasting Co.
into pacting a sale agreement with
the GAF Corp. for the troubled

WQIV-FM, and returning the sta- -

tion to its original all-classical for-
mat under its old call letters WNCN-
FM.

Battle over the station’s format be-
gan last October when Starr an-
nounced that it had acquired
WNCN, New York’s only all-classi-
cal radio station, and planned to
switch it to an all-rock 4-channel sta-
tion in an effort to make it profit-
able.

The plan immediately met with
tough resistance from three ad hoc
citizens’ committees—the Listeners’
Guild, Classical Radio for Connecti-

By RADCLIFFE JOE

cut, and the WNCN Advisory Com-
mittee headed by Richard Clurman.

Due in part to the citizens’ lobby,
as well to the fact that WQIV-FM
never turned out to be the financial
goldmine its operators hoped for,
Starr decided to offer the station to
GAF for $2.2 million, a substantial
cut under the original sale price.

Starr’s eagerness to come to an
amicable settlement with the, citi-
zens' lobbies is reflected in the fact
that the station has agreed to an im-
mediate change back to classical
programming. even though the sale
will not be final until FCC approval
is granted in about four or five
months.

GAF has indicated to the citizens’
committees that it will rehire most of
the personnel dislocated by the Oc-
tober change-over. Among those
scheduled to get their jobs back are
David Dubal, the station’s program

CHOOSE FROM A
5 MILLION DOLLAR INVENTORY

RECORD SERVICE o< OHIO

1801 East 40th Street, Cleveland, Ohio 44103

(216) 391-9250

(216) 361-2655

WE WILL NOT BE UNDERSOLD! ONE WAY RECORDS will meet or beat

the everyday shelf prices of any One Stop in the U.S.

ALBUMS

THIS WEEK'’S
ALBUM AND TAPE

SPECIALS

Kool & The Gang

Van McCoy & the
Soul City Symphony

532

BOX LOTS

Spirit of the Boogie

W AR Why Can’'t We Be Friends
Tony Orlando & Dawn Greatest Hits

Ambrosia Ambrosia

Gladys Knight & Pips | Feel A Song

Spinners Pick of the Litter

B. T. Express Non-Stop

Commodores Caught in the Act

POCO Head Over Heels

Disco Baby

JAWS Original Soundtrack

Freddy Fender Before the Next Teardrop
Frankie Valli Closeup

Stylistics Thank You Baby

Fantastic Four

Alvin Stone Birth & Death of Gangster
K C Sunshine Band K C Sunshine Band

Paul Anka Feelings

The Moments Look At Me

Funkadelic Take it to the Stage

Rusty Weir Don't it Make You Wanna Dance
Disco-Gold Disco-Gold

Masekela The Boy's Doin’ It

Van McCoy From Disco To Love

Leon Heywood Come & Get Yourself Some
KISS Dressed to Kill

BE SURE AND CHECK OUR 57¢
BOX LOT SPECIALS ON 45 RPM's

One Way Records has the lowest everyday prices of any legitimate One Stop in the U.S. Being located
in Cleveland, Ohio we can service any direction with fast and efficient service. Overnight service to all
points in Pennsylvania, Michigan, Ohio, Indiana, West Virginia, Northern Kentucky and Western New
York, 2nd morning delivery to most other points from Maine to Kansas, west of Kansas 3rd morning delivery.

Try the rest, then call the best:

ONE WAY RECORD SERVICE OF OHIO

To Order Call: 216-391-9250

Delite 2016

UA LA441-G

Arista AL 4045

20th Cent T 434
Buddah BDS 5612
Atlantic SD 18141
Roadshow RS41001
Motown M6-820 S1
ABC ABCD 890

Avco AV 69006-698
MCA 2087

ABC/Dot DOSD 2020
Private Stock PS 2000
AVCO AV 69008

20th Cent/West. W-201
TK 603

UA LA367-G

Stang ST 1026

20th Cent/West. W 215
20th Cent. T469
Scepter SPS 5120
Casablanca NBLP 7017
Buddah BDS 5648
20th Cent. T-476
CasablancaNBLP 7016

Lobby Returns WNCN-FM To
N.Y. With a Classical Format

director, and Sarah Qualitta, the as-
sistant program director.

GAF has also agreed that if it
should decide to sell WNCN, first
refusal would be given—at the same
$2.2 million paid—to Concert Radio
Inc., a Chicago-based corporation
that has also been negotiating for the
beleagured station.

Concert Radio had made a bid for
WNCN last April shortly before the
negotiations with GAF got under-
way. Unlike GAF, Concert Radio
sought only to get the FCC to hold a
comparative hearing to determine
whether it (Concert Radio) or the
Starr Broadcasting Co. was better
qualified to run WNCN. Concert
Radio has on its board of directors
Ray Nordstrand and Norman Pelle-
grini, general manager and program
director of WFMT, Chicago’s fine
arts station, and reportedly one of
the most successful commercial clas-
sical stations in this country.

It is expected that at least some of
WNCN’s programming will be con-
ducted in quadraphonic sound.
WQIV-FM began broadcasting as a
QS 24-hour rocker, but recently
switched to an SQ format. (See Bill-
board July 19.) According to Kris
Glen of the Listeners’ Guild, “the
equipment is already there so there
is every reason to believe that it will
be used in at least some of the pro-
gramming.”

GAF has also agreed to have two
members of the listening public sit
on the station’s board of directors.

Within normal FCC procedures,
transferral of the station’s license
could take between four and five
months, but Peter Starr, president of
Starr Broadcasting, decided to make
the format switch immediately.

Presley Quits
Las Vegas Date

LAS VEGAS—Elvis Presley cut
short his two-week summer-fest en-
gagement which was to begin Aug.
21st at the Las Vegas Hilton.

It was announced by Col. Tom
Parker and aides that Presley was
suffering from fatigue and would
not be able to complete his engage-
ment at the Hilton which was to
have run through Sept. 1.

A Hilton spokesman said Peggy
Lee, set for a comeback at the Fla-
mingo Hilton opening Aug. 21,
would fill-in for the ailing Presley at
the Hilton.

Hotel aides also said Presiey was
being transported to Baptist Hospi-
tal in Memphis for observation.

MARATHON
MAY SET NEW
GUITAR MARK

LOS ANGELES—Some 200 gui-
tarists will gather Tuesday (2) here
to attempt to break the Guinness
World Book’s record for longest gui-
tar soloing held by Dennis Blakey
(110% hours) of Tampa, Fla.

Henry Gerstman, contest coor-
dinator, stipulates that entrants must
pick their strings at least once every
second “and take only a five-minute
break once every three hours” to re-
main in the competition.

A $2,000 p.a. system will go to the
winner but only if he breaks the
record. Other prizes will be awarded
even if Blakey’s mark is not shat-
tered, Gertsman says. One of the fa-
vorites is Walter Dow of Indio,
Calif., who is the national runner-up
to Blakey.

Site of the bash is the West L.A.
Music shop on Santa Monica Blvd.

WWW . americanradiohistorv.com

Bostic Stirs
Gospel Folk

® Continued from page |

potential, aesthically and economic-
ally.

He suggests that attempts to keep
gospel music down are part of an ef-
fort to prevent blacks from control-
ling major businesses in this country.

Involvement by those outside the
gospel field almost always produces
pressures on groups to crossover, be-
come more pop or r&b oriented, and
move away from gospel roots. states
Bostic.

In line with his charges, Bostic
stresses that gospel-oriented radio
has “to organize” to stem any further
inroads.

The situation would improve, he
continues, if gospel stations insisted
on the following:

® Give greater attention as a
group to new black gospel acts.

® Set high standards for quality
of performance on disks aired.

® Reject “bastardized” gospel
records.

® And, insist on better promo-
tional service from major record
companies.

Attending the luuncheon were
some 40 disk jockeys and program-
mers.

In an earlier interview. the Rev.
James Cleveland. founder and presi-
dent of the workshop, also made a
call of his own, one for a national
television show devoted to gospel
music and styles after a “Soul Train”
or an “American Bandstand.”

Cleveland also feels that the music
has an up hill fight when it comes to
widespread acceptance. He says that
radio, both here and abroad, is too
influenced by the pop market, and
often neglects gospel completely.

Even with the obstacles facing it,
gospel music is fast increasing its
“tangible influences” on young
Americans, he says.

Cleveland, performing for 31
years now, has recorded some 50
gospel albums. He estimates that he
has sold some five million units over
the last 15 years.

A spokesman for the workshop
places the attendance at Madison
Square Garden for the week’s fare at
11,000 people.

Weiss To Europe
For GRC & Thevis

LOS ANGELES—With contracts
already covering activities in behalf
of Atlanta-based GRC Records and

*the Thevis Music Group in Aus-

tralia, Japan, New Zealand and
Canada, Bobby Weiss is scheduled
to arrive in London Monday (25) to
enter negotiations with European
companies.

Weiss, president of One World of
Music here, will go from London to
Amsterdam, Paris, Zurich, Milan,
Munich, Stuttgart, Berlin and Stock-
holm to lock up GRC record and
music publishing agreements. He
will return to Los Angeles Sept. 21.

CBS Man Is Dead

NEW YORK-Willie Robinson
Jr., 47, CBS Records vault library
supervisor and with the label 25
years, died Aug. 21 of a heart attack.
Survivors include his widow, one
daughter and mother.

Russians Enter

LOS ANGELES—Twenty-three
Soviet composers submitted songs to
the 1975 American Song Festival
through the copyright agency of the
USSR. The competition will award
$129,000 to winners in professional
and amateur categories.
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‘“Jesse delivers a tender
interpretation from a film
that has become a family fave.

Should break big c&w, mor —
go with it — a great tune.”’

CASHBOX July 19,1975

AR PLAY INCLUDES

WNEW  NEW YORK

WGN CHICAGO

KLVE LOS ANGELES
KSON SAN DIEGO

KSFO SAN FRANCISCO
KMOX  ST.LOUIS

WMNI COLUMBUS, OHIO
WCCO  MINNEAPOLIS

AND
OVER

/OO
MORE

WJW  CLEVELAND ; /
WWSW  PITTSBURGH : xS

WTOP ~ WASHINGTOND.C. :
KTCR ~ MINNEAPOLIS -
WBAL  BALTIMORE ~¢° "
KOGO  SANDIEGO f& = 8
WSMB  NEW ORLEANS
KEX PORTLANR

XK oy

T -
WWW . americanradiohistorv.com
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General News

Photocopying Guidelines

® Continued from page |

use proviso. However, publisher
opinion is that cooperation between
rights holder and user is as impor-
tant as reliance on a strong law that
might require an inordinate amount
of policing.

Some progress has already been
made in reaching duplication guide-
lines with educator and librarian
groups, it is emphasized. But it also
felt that much remains to be accom-
plished in view of the enormous
scope of the problem.

Farmer says that all indications
point to an increase in the unauthor-
ized photocopying of printed music.
“The practice is undoubtedly more
prevalent than anyone knows.” One
of the taskg of his committee will be
to try to come up with estimates on
the extent of questionable dupli-
cation, an area where reliable statis-
tics have so far been lacking.

Pop publishers whose concern has
been largely limited to performance
and mechanical revenues are now
becoming more aware of the loss of
potential income to photoduplica-
tors, Farmer notes. The problem has
long been a thorn in the side of those
who deal primarily in standard and
educational copyrights. It was a
chief topic on the agenda of the last

FOR SALE

4 STORY BRICK BUILDING,
MIDTOWN, NEW YORK CITY

FIRST FLOOR

Reception Area - Fully Equipped
Recording Studio that produced 10
Gold Records. 16, 8, 4, 2 Track
Scullys, Video Tape Equipment
Drums, Organ, Grand Piano, Mikes,
Gobes, Chairs, Music Stands, Re- J
cording Console, Echo Chamber
etc

SECOND FLOOR

2 Large Executive Offices, General
Office, Mailroom_ 2 Small Executive
Offices.

THIRD FLOOR
Executive Offices and Accounting
Department

FOURTH FLOOR

Duplicating Studio, Reception
Room, Three Rehearsal Rooms,
Executive Office Reception Room,
2 Storage Rooms or Additional
Offices.

Any floor can be converted to living
quarters. Marble Front, Glass Door
Entrance Hall, Adt Alarm

Full Basement, Oil Burning Furnace.
Aircond. Central Units 1st and 4th
fioor/2nd and 3rd floor Window
Units. Modern Automatic: Elevator.
2000 square feet per floor, total
10,000 square feet inc. Basement
Price: $265,000.00,

INQUIRIES INVITED
State Whether Principal or Broker.

Box 843, Blliboard
1 Astor Plaza, New York City 10036

annual meeting of the Music Pub-
lishers Assn., the organization of
standard publishers (Billboard,
June 4).

Among matters to be addressed
by the NMPA print committee is an
evaluation and possible extension of
special agreements with users per-
mitting photoduplication under con-
trolled conditions. While these
agreements are at the option of indi-
vidual publishers, NMPA has cre-
ated the machinery to ease the nego-
tiation.

Understanding, for instance, has
been reached with the national asso-
ciation representing barber shop
quartets to allow photocopying of
out-of-print sheet music, as well as
of special quartet arrangements, at
modest cost.

In many cases college band direc-
tors have secured permission from
publishers on a fee basis, to prepare
and duplicate special half-time ar-
rangements of tunes for perform-
ance at sports events. Numbers of li-
braries, too, have been permitted to
photocopy out-of-print material.

These programs, it is pointed out,
have developed largely as a result of
approaches made by users to pub-
lishers. Now, the NMPA print com-
mittee will analyze other areas
where similar procedures may be
advisable, and may seek to imple-
ment them directly.

On a more general and theoretical
level, study will also be made of the
eventual possibility of blanket li-
censes for certain types of music
users and selected publication cate-
gories. The major problem here,
however, would be to devise meth-
ods for an accurate report of pho-
toduplications and the parceling out

(Continued on page 50)

EQUIPMENT FOR SALE

Van Epps Cutting Lathe with
Heads, Amplifier, etc.
RCA Mixing Console (Adapted
for 2-Track Studio, 6 in 2 out)
8 Track Scully, Excelient Cond.
16 Track Scully, Excelient Cond.
Mono Ampex 300 Deck, Heads
for Mono, Motor for Mono
(Grandy Head Assembly, 8 Track
Cartridge Model # 30 (1" Head)
4 Track 300 Ampex with SelsSync
Ampex 1100 4-Track (Home Use)
2 15" Speakers with Cabinets
(Bozak)
2 Typewriters (Electric)
Record-A-Phone, Model SM-569,
unlimited messages, no re-
mote control

CALL (212) 247-6010

Bob Krasnow wouldn’t deny rumors of Warner Bros.
signing Funkadelic, Alice Coltrane and George Benson.
But WB is apparently a week or two away from officially
announcing its new jazz line.

Quincy Jones produced the new A&M Lesley Gore
single, “Immortality.” This is a reunion after Quincy
produced most of the writer-singer’s big early hits a dec-
ade ago when he was executive vice president of Mer-
cury Records.

Is hot jazz composer-arranger Bob James heading for
Columbi-? Hear the label has been offering some very
enticing ffems for him to swing over from CTl where he’s
been sort of a house arranger for CT1-Kudu acts. James
also plans opening a jazz music publishing company. . ..
A memorial service for Cannonball Adderley in Los An-
geles at Forest Lawn drew hundreds of friends. Topper
of the service (the actual funeral wasin Tampa, Fla.) was
the music served up by such aces as Benny Carter, Harry
“Sweets” Edison, Jerome Richardson, Shelly Manne, Al
McKibbon and George Duke. Each of the hornmen
played a solo and Nancy Wilsen sang “Save Your Love
For Me.”

Kelli Ross, newly appointed RCA manager of inter-
national publishing, is no stranger to the industry. She is
the oldest daughter of Irving B. Green, who founded
Mercury Records in 1947. ... Randall Wood did not
found VeelJay Records, as reported. That label was
founded in the early 50s by Jimmy and Vivian Bracken of
Gary, Ind. Wood became an executive with the firm in
the late 50s. War has signed with producers Sid Becker-
man and Isaac Jones to score “The River Niger.” forth-
coming flick which stars James Earl Jones and Cecily
Tyson. The show won the Tony and Obie awards as best
B’way play in 1973.

The Cycle Sluts drag-rock revue follows “El Grande
De Coca-Cola” into the Whisky Thursday (28). ... The
Eagles “One Of These Nights™ has had one of this year’s
strongest chart performances. The album climbed back
to No. | after losing it for a total of five weeks on top. The
title cut single climbed back to No. 2 after dropping
down from topping the Hot 100.

John Wellman’s executive title should have read na-
tional promotion representative in last week’s Billboard
story about Playboy Records. ... Jerry Lewis's annual
Labor Day telethon to include Dick Clark’s Rock 'n’ Roll
Revue from Las Vegas.

Tom Cross, owner of Cross-TRK Recording in Los
Angeles, representing MGM artist-writer-producer
Johnny Bristol for publishing and production. Cross will
concentrate on lining up outside production deals for
Bristol. ... Rick Nelson gets a Hollywood sidewalk star
Sept. 17.

InsideTrack

John Denver added a Tokyo concert debut Oct. 17 to
his Hawaii-Australia-New Zealand tour. ... The Car-
penters will have a computer scoreboard along on their
Japanese tour to flash translations of the lyrics and also
cartoons.

David Bowie formed Bewley Bros. Films whose first
production will be “Ziggy Stardust.” ... Robert Stig-
wood to film “Sgt. Pepper’s Lonely Hearts Club Band,”
which ran as a Broadway stage production last year.

Frankie Miller Band of Chrysalis played San Quentin
Prison. . .. Mick Jagger went backstage at the Tubes San
Francisco Boarding House opening and was doused
with champagne by the A&M madcaps. . . . Herb Alpert
& TJB grossed $34,000 to break the record at Colorado
Springs Broadmoor Theater in four shows breaking in a
new presentation with singers and dancers.

New Arista band Harlem River Drive is made up of
members from the old Columbia Records’ act Mother
Night. . . . Polydor hosted a party for the Atlanta Rhythm.
Section during their New York tour atop, and it was at-
tended by Bill Lowery, label officials and a bevy of other
performers including Nona Hendry of Labella, Denny
Greene of Sha Na Na and actress Linda Blair. . . . During
War’s Madison Square Garden date, the group visited
the King Karol Broadway store. . . . David Essex is slated
to guest on the Cher show in late November, during a
stop on his cross-country U.S. tour. . .. David Carradine
has been signed to play Woody Guthrie in the autobio-
graphical film “Sound For Glory.”

SESAC’s Mike Molinari has arranged for a series of
country music concerts at Sing Sing Prison later his year.
The artists will be announced shortly. . . . Bing Bingham
and Joe Knowlton, recently returned from a five-week
engagement in Anchorage, Alaska, and will be recording
shortly for RCA. ... Jerry Purcell and Joey Rapp has
signed Maxene Andrews of the Andrews Sisters to appear
as a single for the first time in her career when she plays
the Spindletop on Sept. 29. ... Ossie Davis and Ruby
Dee will present a program of dramatic readings, poetry
and music based on African and Afro-American folklore
geared to children, on Thursday (28) at New York’s Lin-
coln Center.

Sounds of Winchester, a newly-formed recording firm
in Winchester, Va., has reactivated Winchester Records
in the country field with plans for several other labels in
the pop, rock and bluegrass fields. Heading up the com-
pany is Jim McCoy. . .. ARP has introduced the “Little
Brother” synthesizer expander to their line of products.
... Famous Music has signed a publishing agreement
with songwriter Jerry Ragavoy, where Famous will ad-
minister his wide catalog of songs.

Cap Emphasis On Its Retail Outlets
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. THIS WEEK’S ARACO SPECIAL!

®
oRCA 8-Track English import Tapes—$7.98 List . . . $3.75 Ea.
8-track tapes, any assortment

PY Minimum Order 50

*DAVID BOWIE

**Hunky Dory" . RCA Victor P8S 1850

“Pinups” . ... e P8S 1169
® David Bowie & The Spiders
® ‘“Aladdin Sane’” . . . ... P8S 2134
e “Space Oddity” . . . . . .. P8S 2101
. “The Man Who Soid the World"
.............. P8S 2103
® “'Diamond Dogs™ . . . . . . P8S 0576
°
+« CHARLIE PRIDE
e 'From Me to You™ . . ... MP8 187
o ‘A Sunshiny Day with .
Charlie Pride”. . . . . . . MP8 171
‘'Make Mine Country” . . . MP8 181
® “Songs of Love” . . .. .. PP8 170

g

Shace Records % e%/wé
507 High St.,Burlington, N.J. 28016

Tel: (609) 386-3288
oooooooooooooooooooooooo‘AVE

ELVIS PRESLEY

“Twenty-Five World Wide Gold
Award Hits,” Vol. 1 (double tape)
“Twenty-Five World Wide Gold
Award Hits,” Vol. 2 (double tape)
**Twenty-Five World Wide Gold
Award Hits,” Vol. 3 (double tape)
"Twenty-Five World Wide Gold
Award Hits,” Vol. 4 (double tape) L4
“*He Touched Me"" . . . .. P8S 1923 @

"“Love Letters from Elvis’’ P8S 11575 ¢

Special Double Tape :

C.0.D. only, limited quantities.

$4.25 Ea.

*'David Live—David Bowie"’ (recorded

at Tower Theatre). . . . . DPT8 5013 @
°
°
°
°
°

® Continued front puge |

fiscal year,” says Ed Khoury, chief
operating officer of the Music Den
Retail Corp., “Bhaskar Menon an-
nounced the decision to leave the
rackjobbing and concession busi-
ness, but stressed that we would re-
main in retailing.

“At one time,” Khoury continues,
“we had about 70 concessions or
leased departments and we were
highly involved in rackjobbing. It
was a series of misfortunes that
caused us to leave rackjobbing. Sev-
eral of our major accounts went
bankrupt and the question came up,
should we seek new accounts or
leave the business? Well, the ac-
counts that remained were not gen-
erating enough real business to jus-
tify a continuation.

“We evaluated the need for addi-
tional distribution centers and serv-
ice functions within the company,
and it became evident that it was
probably not worthwhile to pursue
that phase of the business. Racking
is highly competitive and the ac-
counts that might have been imme-
diately obtainable would not have
provided us with a large profit mar-
gin and were not what we could call
triple A accounts.”

Khoury adds, however, that Capi-
tol never had any real doubts about
remaining in the retail business. The
question was whether to remain in
the concession area or with the free
standing (or mall) operations.

“We decided the concession area
was not as potentially profitable as
the free standing field,” Khoury
says. “In the free standing situation
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you have full control, there is more
profit and you have more internal
control over such things as pilferage
and payroll.

“The last concession was closed in
the spring of this year. By June we
were out of the rack and concession
business, and it became evident we
no longer needed the warehouse in
Melville, N.Y., or the inventory in it.

“We sold the building first and
then we proceeded to sell the corpo-
ration itself, Merco Enterprises, with
its remaining assets, to Surplus Rec-
ords & Tapes, the principals being
Manny Wells and Jack Rose. We
sold the concession fixtures to a
number of people in the business in
New York.”

Khoury points out that the Music
Den stores themselves had been for
quite sometime a subsidiary of Capi-
tol Records, and were thus not af-
fected by the end of Merco.

There are four Music Den Stores
in the New York metropolitan area
and three in the Midwest, in Des
Moines and in the “quad cities”
area.

“There will be expansion,”
Khoury says, “and we are anxious to
continue our retail activities. We are
now evaluating several new store
sites. We believe in clustering stores
geographically to take advantage of
any available advertising umbrellas
and to provide a kind of supervision
umbrella. The size of future stores
will obviously depend on the size of
the market and the spendable dol-
lars in that market, but we like to
stick in the 3,000 to 3,500-square
foot range. This size is ideal for dis-

playing new product, catalog and
tapes as well as records. (Khoury
adds that in recent months, the Mid-
west stores are showing tape ac-
counting for as much as 35 to 40 per-
cent of the business.)

“We will open as many stores as
our internal resources can absorb,”
Khoury says. “We don’t want to
open outlets too quickly and then
have to start looking for managers
and assistant managers. Right now
we have an internal training pro-
gram which has supplied all of our
current managers. The program
consists of bringing people up
through the ranks. A lot of the man-
agers now came from the conces-
sions, which provided a good train-
ing ground. We do hire outside
people, but we start them at the clerk
level and work them up.”

Khoury adds that future stores
will probably be mall outlets “as
long as they continue to draw con-
sumers.” He also says that the buy-
ing system for the chain is no longer
computerized. “We keep recaps
through a polybag system,” he ex-
plains, “and we have developed a
kind of hybrid buying system
whereby the managers influence the
buying of catalog and new product
in association with Sonny Cramer
who oversees the ordering from the
Manalapan Mall in Englishtown,
N.J”

Khoury, who has relocated from
New York to Los Angeles, is also
vice president of corporate planning
and development for Capitol Indus-
tries as well as holding the Music
Den position.
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International Record & Music Industry Market - Sept. 21-24. LasVegas Convention Center

They're coming from around the world to meet you

ABC DUNHILL MUSIC (U.5.A.)

ABLE RECORDS (Canada)

ACKEE MUSIC (U.S.A.)

ACOUSTIC RECORDS (U.S.A.)

ACUFF-ROSE PUBLICATIONS, INC.
(U.S.A)

AIR MUSIC SCANDINAVIA AB (Sweden)

ALFA MUSIC (Japan)

ALL PLATINUM RECORDS (U.S.A.)

ALLIED INTERNATIONAL RECORDS
(New Zealand)

KG ALLMEDIA (Germany)

ALLO MUSIC (France)

ALOUETTE PRODUCTIONS (U.S.A))

A& MRECORDS (U.S.A.)

AMERICAN ALBUM/MERCHANTS
MUSIC(U.S.A.)

AMERICAN MECHANICAL RIGHTS
ASSOCIATION (U.S.A.)

AMERICAN SONG FESTIVAL (U.S.A)

AMPHONIC MUSIC (Gt. Britain)

APEX-MARTIN RECORD SALES (U.S.A)

ARCADE RECORDS, LTD. (Gt. Britain)

ARIOLA-EURODISC BENELUXB.V.
(Holland)

ARROWTABS, LTD. (Gt. Britain)

asa MUSIK VERTRIEB (Germany)

A.S.C.AP(US.A)

ATTIC RECORDS LTD. (Canada)

ATVRECORDS (U.S.A)

*ATV MUSIC (U.S.A. & Gt. Britain)

AUDIO ARTS PUBLISHING CO.(U.S.A)

AUDIOMATIC CORP.(U.S5.A.)

AUSTRALIAN DEPT. OF THE MEDIA
(Australia)

AVCO EMBASSY MUSIC (U.S.A)

AVCORECORDS (U.S.A)

AVEN MUSIC (U.S.A)

B.M.I.(U.S.A))

BAGATELLE S.A. (France)

BANA MUSIC (u.s.A.g

BANG RECORDS (U.S.A))

BARCUS-BERRY SALES CORP.(U.S.A.)

EDITIONS BARCLAY (France)

BASART GROUP {Holland)

BELGIAN MUSIC PUBLISHERS’
ASSOCIATION (Belglum)

BELSIZE MUSIC (Gt. Britain)

BERKLAY AIRSERVICES CORP.(U.S.A)

BERLINER WELTKLANG (Germany)

THE BICYCLE MUSIC COMPANY
(U.S.A)

BIOGRAPH RECORDS INC. (U.S.A.)

BIZET MUSIC GROUP (Belgium)

BLACK SHEEP MUSIC (Gt. Britaln)

BRIAR RECORDS (U.S.A.)

LOUIS BRAILLE FOUNDATION (U.S.A.)

BROUGHAM HALL MUSIC (U.5.A.}

ROLF BUDDE MUSIKVERLAGE
{Germany)

BELLAPHON RECORDS (Germany)

BREAKAWAY MUSIC CO.PTY.LTD.
(South Africa)

BURLINGTON MUSIC (U.S.A)

C.AM.—U.S.A,INC.(US.A)

CAMPI & CO. S P_A. (Italy)

CANDY STRIPE RECORDS, INC. (U.S.A.)

CBSRECORDS (U.S.A. & Int’ 1)

CAPITOL MUSIC COMPANY (U.S.A))

CAPITOL RECORDS (U.S.A.)

CARABINE MUSIC (France)

CARLIN MUSIC CORPORATION (Gt.
Britain)

CASABLANCA RECORDS, INC.(U.S.A)

CASTLE MUSIC PTY.LTD. (Australia)

CENTRAL CITY RECORDING, LTD. (Gt.
Britain)

CEllRJTsAIN -TEED MACHINERY CORP.

CETEC AUDIO(U.S.A)

CHALICE PRODUCTIONS (U.S.A)

CHARLTON PUBLICATIONS (U.S.A.)

CHARLY RECORDS (France)

CHAPPEL MUSIC (U.S.A. & Int'l)

CINEMA PRIZE, INC.(U.S.A.)

CLEMENTINE-LOPATO DIFFUSION
(France)

COAL MINERS MUSIC (U.S.A.)

COMPANHIA INDUSTRIAL DE’DISCOS-
LID (Brazil)

CONCEPT MARKETING
INTERNATIONAL (U.S.A)

CONTROLLED SHEET MUSIC (U.S.A)

CORY SOUND COMPANY (U.S.A.)

COUNTRY MUSIC ASSOCIATION
(U.S.A)

COUNSTRY MUSIC FOUNDATION

(US.A)
cour;mv INTERNATIONAL RECORDS

(U.S.A)
COUNTRY WIDE TAPE & RECORD DIST.
INC.(U.S.A
CRITERION MUSIC CORP. (U.S.A)
CURTOM RECORD COMPANY (U.S.A))
DAWN BREAKER MUSIC(U.S.A))
DAMONT RECORDS & TAPES (U.S.A))
DE-LITERECORDS (U.S.A.)
DECIBEL GROUP OF COMPANIES
(Belglum)
YVES DESSCA (France)
DEVON DESIGN CORP. (U.S.A.)
DHARMA RECORDS (U.S.A.)
DIMPLES DISCOTHEQUES (U.S.A.)
DIRECTION RECORDS (New Zealand)
DISQUES AZ (France)
DOUBSLE B.RECORDS & TAPE CORP.

(U.S.A)

DURECO B.V. (Holland)

*DURIUM (italy)

EDIZIONI CURCI CAROSELLO (Waly)

EDITIONS FRANCIS DREYFUS (France

*EDITIONS INTRO. GEBR. MEISEL OH
(Ger., Switz. & Austria)

EDITIONS LE MINOTAURE (France)

*EDITIONS MUSICALES CLAUDE
PASCALE (France)

ELECTRIC RECORDS/MUSIC
(Australia)

EL MAR PLASTICS, INC.(U.S.A)

EMERALD RECORDS (lreland)

ERA RECORDS LTD. OF CALIFORNIA

(U.S.A)
DAVID ESKIN INTERNATIONAL SALES

(U.S.A)
ESPIEGLE-SHOTGUNRECORDS
(France)
EVA-TONE,EVATYPEINC. (U.S.A)
EVERESTRECORD GROUP (U.S.A))
FABRICA DEDISCOS FUENTES
(Cotombia)
FABLE RECORD CO.PTY.LTD.
(Australla)
FAMOUS MUSIC (US.A)
FAROUTMUSIC (U.S.A)
BRIAN FINDLAY, LTD. (Gt. Britain)
FLAMINGO MUSIKFOERLAGS AB
(Sweden)

FOLKWAYS RECORDS (U.S.A.)
FONOVOX (Finland)

FOUR SEAS RECORD PUBLISHING CO.

(Republic of China)

GALLO AFRICALTD. (South Africa)

PAUL GERSTBAUER
MUSIKINSTRUMENTEN-GROS-
SHANDEL (Austria)

GLOBAL MUSIC (Germany)

GNP CRESCENDO RECORDS (U.S.A))

GOLDEN MEMORIES RECORDS INC.
(U.S.A)

SAM GOODY, INC.(U.S.A))

GRT/CHESS-JANUS RECORDS/GRT
OF CANADA (U.S.A. & Canada)

*GRUPO EDITORIAL ARMONICA-
CLIPPERS' (Spaln & Portugal)

GRUPO MVN (Brazll)

HARRY FOXAGENCY (U.S.A.)

HAMBURGER BOERS RESTAURANT
(Sweden)

HANS GERIG MUSIKVERLAGE
(German

HANSEN HOUSE (U.S.A)

HARNER EDITORIAL, S.A. (Spain)

HARRISON MUSIC CORP. (U.S.A.)

HES ASMUSEMENT ENTERPRISE CO.

U.SA

.S.A.)

HOMEMADE MUSIC LTD. (Gt. Britain)

HURRICANE ENTERPRISES (U.S.A.)

HUSH PRODUCTIONS (Gt. Britain)

\.H.P (France)

IMAGE RECORDS (Australla)

INTERCORD (Germany)

INT'L MUSIC CONSULTANTS (Polydor
Int’i) (Canada)

INTERNATIONAL MUSIKVERLAGE/
HANS SIKORSKI (Germany)

INTERNATIONAL RECORD
DISTRIBUTING ASSOC. (U.S.A)

INTERSONG (U.S.A. & Int

IRVING/ALMO MUSIC (U.S.A)

JADBER MUSIC,INC.(U.S.A)

DICK JAMES MUSIC (U.S.A)

JEM RECORDS (U.S.A)

JET RECORDS (Gt. Britain)

JUPITER RECORDS (Germany)

KING COAL MUSIC, INC.(U.S.A)

KING RECORDS (Japan)

KLAVIER RECORDS (U.S.A.)

*KLUGER INTERNATIONAL (Belglum &
Holland)

K-TELINTERNATIONAL (U.S.A))

EDITIONS LABRADOR (France)

HAL LEONARD PUBLISHING
CORPORATION (U.S.A.)

LES PRODUCTIONS DU TRISKEL
(France)

LEEDS MUSIC (Gt. Britaln)

LIBERTY-UNITED ARTISTS (France)

LIDO MUSIQUE (France)

LIGHT MUSIC (Gt. Britain)

HERBERT A. LINSKY ASSOC. (U.S.A)

LONDON RECORDS (U.S.A.)

LOU VAN REES ORGANIZATION
(Holland)

MC AMUSIC (U.S.A)

LEE MAGID (LMIRECORDS)(U.S.A)

MAGNETIC VIDEO CORP.(U.S.A))

MARCY MUSIC (France)

MARILLA GRAMMOFOM AB (Sweden)

MARTIN-COULTER MUSIC (Gt. Britain)

McﬁRSEGOR SWIRE AIR SERVICES
(U.S.A)

A PARTIAL LIST OF PARTICIPATING COMPANIES AT INTERNATIONAL MUSEXPO '75

MELODIE DER WELT (Germang)

MEOLDIYA RECORDS (U.S.S.R.)

MEZHKNIGA IMPORT & EXPORT
(U.S.S.R.)

MIDLAND RECORDS INT'L(U.S.A.)

MODERN ALBUM (U.S.A.)

MUSIC MINUS ONE (U.S.A))

MR.TOPP TAPECO,,INC.(U.S.A.)

M7 RECORDS PTY.,LTD.{Australla)

DISQUES MOTORS (France)

MOVIEPLAY S.A.(Spain)

MUSIC 2000 (France)

MUSIKEDITION DISCOTON (Germany)

MUSIC WORLD, LTD. (New Zealand)

NARCO RECORDS & TAPES (U.S.A)

NATIONAL ASSOC. OF INDEPENDENT
RECORD DISTRIBUTORS (U.S.A.)

NATIONAL MUSIC PUBLISHERS
ASSOC. (U.S.A)

NEW CHILD MUSIC PUBLISHING
(HAWAI)(US.A.)

NIPPON PHONOGRAM COMPANY
(Japan)

ODYSSEY PRODUCTIONS (U.S.A)

THE NEW YORK TIMES MUSIC CORP.

(U.S.A)
PACIFIC MUSIC PUBLISHING CORP.
(Japan)
PARNASO RECORDS (U.S.A.)
PASSPORT RECORDS (U.S.A.)
PENNY FARTHING RECORDS (Gt.

Britain)
PEER-SOUTHERN ORGANIZATION
(U.S.A)
PHONOGRAM INT'L B.V. (Holiand)
PI-GEM MUSIC (U.S.A.)
PINPIN PUBLISHING (France)
P.M.C.I. (France)
POLYGRAM PUBLISHING (France &
Germany)
PRIVATE STOCK RECORDS (U.S.A.
PRODUCTIONS ET EDITIONS BABOO
(France)
*POLAR MUSIC AB (Sweden)
PPX ENTERPRISES (U.S.A))
PYE RECORDS, LTD. (Gt. Britain)
RADIO LUXEMBOURG (Gt. Britaln)
RARE RECORDS (U.S.A.)
RCA RECORDS (U.S.A. & Canada)
REBEL RECORDS (U.S.A)
RECORD SHACK CORP. (U.S.A.)
RECORD INTERNATIONAL SERVICES
(France)
RECORD TRADING AB (Sweden)
RED BUS RECORDS (Gt. Britain)
REGO IRISH RECORDS & TAPES

(U.S.A)

RIP/KEGA MUSICINC.(U.S.A)

R.LA.A.(U.S.A)

RONDOR MUSIC, INC. (U.S.A))

JERRY ROSS MUSIC CORP. (U.S.A.&
Japan)

RPM GROUP (South Atrica)

SANSUI ELECTRONICS CORP.(U.S.A. &
Japan)

SAY YES MUSIC (Germany)

SCEPTERRECORDS (U.S.A.)

G. SCHIRMER, INC. (U.S.A)

A. SCHROEDER INTERNATIONAL

(US.A)
sconsmo MUSIC DISTRIBUTORS INC.
A

(U )
S.C.P NOWAK LAFON CARTERON
(France)

SCRESEN GEMS/CULUMBIA MUSIC
(U
SE(ECSO -MET RICHMOND RECORDS

A.)

SEPTEMBER MUSIC(U S.A)
SESAC(U.
SHADVBROOK RECORDS (U.S.A)
SHAPE, SYMMETRY & SUN (U.S.A))
MEL SHAW PRODUCTIONS (Canada)
SHINKO MUSIC (Japan)
SIEGEL-MUSIKVERLAGE (Germany)
SKYHILL PUBLISHING (U.S. Ag
SKYLITE-SING RECORDS (U.S.A.)
S.M.C.L. PRODUCTIONS, INC (Canada)
SOGEDI (Belgium)
SONET GRAMMOFON, AB (Sweden)
SONG REGISTRATION SERVICES

(U.S.A))
SONODISC (France)
SOUND ALIKE MUSIC CORP.(U.S.A.)
SOUND BIRD RECORDS (U.S.A.)
SPRINGBOARD INTERNATIONAL

(US.A)
snnsmnn -COLONIAL RECORDS
U

STAXRECORDS (U.S.A.)
STEPHEN STILLS MUSIC (U.S.A)
STINSON RECORDS (U.S.A)
SUPERSCOPE (U.S.A.)
SURPLUS RECORD & TAPE
DISTRIBUTORS (U.S.A.)
SUTTON DISTRIBUTORS-SUTTON
RECORD CO.(U.S.A)
SUTTON-MILLER, LTD.(U.S.A)
SWEDISH BROADCASTING CORP.
(Sweden)

TAKOMA RECORDS (U.S.A.)

TK PRODUCTIONS INC.(U.S.A.)

THE TSASH HOWARD MUSIC GROUP
U

(U.S.A)
TOP TAPE MUSICA (Brazil)
TRANSACTION MUSIC,LTD.(U.S.A)
TREMA/MATCH FRANCE (France)
TRAVA INDUSTRIAS MUSICALES S.A.
(Argentina)
20th CENTURY MUSIC (U.S.A.)
20th CENTURY RECORDS U.S.A))

UFA MUSIKVERLAGE (Germany)
UNlJEsD ARTISTS MUSIC & RECORDS
A

*UNITED EUROPEAN PUBLISHERS
(Europe)
UN(I"\‘IERSAL SONGS HOLLANDB.V.
olland)
UNITED SOUND INC. (U.S.A.)

VAAP (U.S.S.R.)

VECTOR MUSIC (U.S.A)

VERONICA MUSIC EDITIONS B.V.
(Holland)

VOGUES DISQUES P.I.P.(France)

VICTOR MUSIC (Japan)

WALTER KANE & SON, INC.(U.S.A)

W.D. WARREN CO. KG (Germany)

w'Ll.IJJSAM ASHWOOD PRODUCTIONS
A

)
WATANABE MUSIC (Japan)
WILSON EDITIONS (Gt. Britain)
WORLD MUSIC GROUP (Beiglum)

YAMAHA MUSIC FOUNDATION (Japan)
YOUNGBLOOD RECORDS (Gt. Britain)

[ N N K N &8 §B N & =N B B &N §8 & N &R &8 &N _§B N _§N_ _§N_ _§ _§N_ _J} ;B ;N __§N _§N ]
PARTICIPATING WITHOUT BOOTH (ATTENDING

ONLY). PLEASE REGISTER ME IMMEDIATELY
Number

We wish to participate in International Musexpo ’75 and
have indicated our requircments below.

RESERVE OUR BOOTH IMMEDIATELY.
Enclosed is our check or bank draft in full payment.

Registration fec per individual

Full payment must be enclosed with application.

Enclosed is our check for $ in full payment.

Name:

[(JSIZE“A” 1oft.x 1oft. $1,100 Title:

SIZE“B” 15 ft.x 10ft. $1,650 ]
[JSIZE“C” 20ft.x 10ft. $2,200 Company:
[ JSIZE“D” 25ft. x 10ft. $2,750 Address:
[ JSIZE“E” 3oft.x 10ft. $3,300 City:
[JSIZE“F” 35ft.x 1011, $3,850 i ) .
[ISIZE“G” 20ft. x 10 ft. $4,400 State or Country: Zip:
[ ] Additional modules (5 ft.x 10ft.) $550 each International Musexpo *75 Ltd.

1350 Avenue of the Americas (MGM Bldg.)
New York, N. Y. 10019 US.A.

Telex: 234107 MUSEXPO

Tel: (212) 489-9245

Booth rental fees include free registration for all members of the company. Each
booth is air conditioned and includes 8 ft. high draped backdrop, 3 ft. high draped
siderails and name sign (name of exhibitor, city, country and booth number). And,
if required, the free use of a complete sound system by SANSUI ELECTRONICS
CORP.

’-----

For Hotel Accommodation—Group Air/Hotel Package—and Other Information Contact Musexpo Housing Bureau (212) 489-9245

I
[
f
I
[
[
[
/

\-----—_----——_-_------_-_----'
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Radio-TV Progrommnng

WNEW, Heywood Burton
Take Top Kudos At Forum

® Continued from page 1

Louis, was honored as Grand Inter-
national Program Director Of The
Year for the world.

Receiving plaques for their out-
standing contributions to radio not
only in their own nations, but
around the world, were Kevin
O’Donohue, general manager of ra-
dio station 2SM in Sydney, Aus-
tralia, and Luiz Brunini, director su-
perintendent of the nationwide
radio chain of Radio Globo, Rio de
Janeiro, Brazil.

O’Donohue sponsors and directs a
radio and record industry meeting
each year in Australia and partici-
pates in other radio industry meet-
ings throughout the world.

More than 1,000 attended the
awards dinner, which was the grand
finale to a four-day education semi-
nar series that featured speakers
such as Jack G. Thayer, president of

.NBC Radio in New York, and Bill

Graham, president of Bill Graham
Presents in San Francisco. Other
speakers ranged from programming
consultant Buzz Bennett to Russ
Solomon, head of the Tower Rec-
ords retail chain.

L. David Moorhead, general
manager of KMET in Los Angeles
and awards chairman this year for
the Forum, conducted the ceremo-
nies, which were emceed by Gary
Owens, afternoon drive personality
at KMPC in Los Angeles. Assisting
Moorhead were George Burns, pres-
ident of Burns Media Consultants in
Los Angeles, and Paul Drew, vice
president of programming for RKO
General Radio, Los Angeles. Help-
ing open envelopes onstage were
Bobby Goldsboro, Nigel Olsson,
Beverly Bremmers and Flash Cadil-
lac.

Following is a list of the winners:

U.S. Air Personality of the Year—Country: Market—

Less than a million—Tom Miller, WBT, Charlotte; Mar-
ket—Million plus—Deano Day, WDEN, Detroit

U.S. Air Personality of the Year—Top 40: Market—
Less than a million—Bart Prater, WROV, Roanoke; Mar-
ket—Million plus—Bob Barry, WOKY, Milwaukee

U.S. Air Personality of the Year—Middle of the Road:
Market - Less than a million—Bill Heywood, KOY, Phoe-
nix; Market—Million plus—Gary Owens, KHPC, Los An-
geles

U.S. Air Personality of the Year—Progressive: Mar-
ket—Less than a million; Jamie Bates, KXEL-FM, Eu-
gene; Market—Million plus (Tie)—Shadoo Stevens,
KMET, Los Angeles, B. Mitchel Redd, KMET, Los An-
geles

U.S. Air Personality of the Year—Non-Music: Mar-
ket—Less than a million—None; Market—Million plus—
John Gambling, WOR, New York

U.S. Air Personality of the Year—R&B/Soul: Mar-
ket—Less than a million—None; Market—Million plus—
Jeff Troy, WWRL, New York

U.S. Radio Station of the Year—Classical: Market—
Less than a million—KVOD, Denver; Market—Million
plus—WFMT, Chicago

US. Radio Station of the Year—Non-Music: Mar.
ket—Less than a million—None; Market—Million plus—
WOR, New York

. U.S. Radio Station of the Year—R&B/Soul: Market—
Less than a million—WTLC, [ndianapolis; Market—Mil-
lion plus—KDAY, Los Angeles

U.S. Radio Station of the Year—Progressive: Mar-
ket—Less than a million—KZEL-FM, Eugene; Market—
Million plus—WNEW-FM, New York

U.S. Radio Station of the Year—Country: Market—
Less than a million—WIRE, indianapolis; Market—Mil-
lion plus—WMAQ, Chicago

U.S. Radio Station of the Year—Top 40: Market—
Less than a million—WPRO, Providence; Market—Mil-
fion plus—KFRC, San Francisco

U.S. Radio Station of the Year—Middle of the Road:
Market—Less than a million—WFTL, Ft. Lauderdale;
Market—Million plus—WGAR, Cleveland

U.S. Program Director of the Year—Country: Mar-
ket—Less than a million—Bill Robinson, WIRE; Mar-
ket—Milfion plus—Lee Sherwood, WMAQ -

US. Program Director of the Year—Top 40: Mar-
ket—Less than a million—Charlie Parker, WDRC; Mar-
ket—Million plus—Michael Spears, KFRC

U.S. Program Director of the Year—Middle of the
Road: Market—Less than a million—Mike O'Shea,

(Continued on page 41)
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Vox Jox

By CLAUDE HALL

LOS ANGELES--Dean Parks
and Don Cannon, two very promi-
nent air personalities in Phila-
delphia, have a single out on Jamie
Records and, naturally, it’s about
the UFOs, Jaws, and other sundry
topics. It’s called “Right From The
Shark’s Jaws” and the artist is Byron
McNaughton & His All News Or-
chestra, so that should indicate what
the record is all about. It’s comedy,
and some humor is needed today in
Top 40 formats. I'd contact your
friendly Jamie promotion executive
and tap him for a copy. ... As you
know, the eighth annual Inter-
national Radio Programming Fo-
rum was an immense success. The
feedback was phenomenal and, so
far, I've heard no negatives (which is
an impossibility because there’s al-
ways a few gripes somewhere).

LaVerne Drake left KNBR in San

Everything Works Out For the
Best, Bartell’s Wilson

This is the second installment of an
in-depth interview with George Wil-
son, executive vice president of Bar-
tell Media’s radio division. The inter-
view was conducted by Billboard
radio-TV editor Claude Hall.

HALL: Over the years, you have
been fairly instrumental in the ca-
reers of a lot of disk jockeys . . . help-
ing them develop as people. Is that
because you were a disk jockey once
yourself? Because you know their
problems?

WILSON: I think that I was asso-
ciated with many who have been
quite successful . . . I would never be
presumptuous enough to think that I
caused their success or taught them.
The only thing that I think I did was
give a lot of people the opportunity
to do what they can do well. And
back in the old days when I was
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drinking, I wasn’t always able to
function properly. Consequently, in
order for me to be a success, I had to
surround myself with people who
were what I consider the best that 1
could get to be with me at the time to
do the jobs that I wasn’t physically
able to do most days—areas like pro-
duction. I was never a good produc-
tion man, so I had to have the best
and, in each radio station I worked
at, had the finest—the guy that 1
thought was the best available man
to do the job. For example, in that
area Jack McCoy is the best, in my
opinion. There were two guys—Da-
vid Moorhead and Jack McCoy—
that worked with me through the
years at one place or another. They
were the two best that I've ever seen

Learns

in production and I did everything
in my power to keep them with me as
long as possible because they made
me look ‘good. In my being selfish in
that area, it gave them the opportu-
nity to come forward.

I never had to go looking for a
music director too much because
music always came rather easy to me
and so no matter how screwed up |
happened to be at the time, I could
always handle the music portion of
the job ok. It wasn’t any big to do.

But, looking at it realistically, if
you'’re a program man, you're only
as good as the people around you,
and so, being a very selfish, self-cen-
tered person all my life with a tre-
mendous ego, in order for me to con-

(Continued on page 22)

Quadcasting, a Highlight
Of NAFMB Atlanta Meet

By STEPHEN TRAIMAN

NEW YORK-—Matrix and dis-
crete quadcasting demonstrations
will share the spotlight with program
syndicators and automation firms at
the second National Radio Broad-
casters conference and exposition,
Sept. 17-20 at Atlanta’s Marriott Ho-
tel. Between 1,500 and 2,000 are ex-
pected to attend, according to execu-
tive director Abe Voron.

Exhibit space is virtually double
that of last year’s first event at New
Orleans, sponsored by the National
Assn. of FM Broadcasters
(NAFMB), notes administrative di-
rector Elena Saldan. On-floor quad
spotlight will be shared by Sansui’s
QS and CBS Labs’ SQ matrix sys-
tems, and the CD-4 RCA discrete
system, one of five evaluated by the

.National Quadraphonic Radio

Committee (NQRC) whose report is
due at the FCC very soon.

For RCA it will be a double-
header demo, with its AM stereo
prototype system, debuted this
spring at the National Assn. of
Broadcasters meeting, also to be
shown. Other audio-related com-
panies on the exhibit floor include
Capitol Magnetics, Cetec (Sparta,
Jampro, Vega), Collins Radio (Se-
querra), Dolby Labs, Elpa Market-
ing (Thorens), Fidelipac, Stanton
Magnetics, Thomson-CSF Labs and
U.S. Pioneer Electronics.

Among leading syndicators al-
ready reserving space, most in suites
but some also with displays, are Sus-

www americanradiohistorv com

quehanna Productions, TM Pro-
gramming, Peters Productions,
Drake-Chenault Enterprises, Chi-
cago Radio Syndicate, Century 21
Productions, CaVox Stereo Produc-
tions, Broadcast Programming Intl.,
and Bonneville Broadcast Consult-
ants.

Schafer Electronics Corp., Sys-
tems Marketing Corp. (SMC), Con-
trol Design Corp. and Gates Radio/
Harris top the growing group of
automated equipment firms that will
be exhibiting the latest models
geared to expanding formats, with
many now “quad ready” for the ex-
panding number of 4-channel sta-
tions.

On the matrix FM quadcasting
scene, Sansui will set up a simulated
station with exciter using its QSD-1
and QSES-B broadcast encoders,
new LM speakers and SR-717 tran-
scription turntable, with live 4-chan-
nel broadcasts piped through the
hotel. Firm will also show its profes-
sional series in integrated stereo am-
plifiers (AU20000, AU11000,
AU9900) and stereo tuner
(TU9900), and definition series of
basic amplifiers (BA5000, BA3000)
and control pre-amp (CA3000), with
Jerry LeBow and Jack Muroi on
hand to hopefully boost the 70-plus
list of QS stations.

CBS Labs will take a_different
tack for its SQ broadcast exhibit, ac-

(Continued on page 30)

Francisco on Friday about a week
ago and that same afternoon started
as music director at KIOI-FM-AM,
same city. . . . Bill Barnard, 805-498-
4925, would be interested in a news
or personality job; he’s a profes-
sional and has been dabbling in TV
the past few months, but loves radio
too much to hang out permanently
with those TVers. ... Speaking of
TV, now and then I'll be watching
TV and see Charlie O’'Donnell do
sports and/or TV weather. He’s one
of the great radio announcers; used
to announce Dick Clark’s “Ameri-
can Bandstand” TV show. I've al-
ways sort of considered that
O’Donnell would make a perfect
country personality. And he has
done some country work in the past.
Now, he does clouds.

* * *

More about the Forum: KFRC
won Top 40 Station Of The Year, a
much-deserved award, and,
strangely strange, Chuck Buell is one
of the air personalities at the station.
This takes on weird importance-
when you realize that previous sta-
tions Buell has worked at also won
Station Of The Year awards while
he was there. This is the third such
award for Buell to be associated
with. (Continued on page 22)

KMPS Goes
To Country

SEATTLE—KMPS will switch to
a country format as of Sept. 1, ac-
cording to Manning Slater, presi-
dent of Hercules Broadcasting oper-
ating out of Sacramento, Calif.
Hercules recently bought KMPS
and KEUT, an FM station which
will program beautiful music.

Named as manager of the new

STEWART McGOVERN
country operation is Jim McGovern,

'manager of KYXI in Portland since

1967. New program director is Rick
Stewart; his appointment was made
by Jay Hoffer, vice president of pro-
gramming for Hercules. Stewart was
with KRAK in Sacramento, the
flagship Hercules station. A gradu-
ate of the Univ. of Nebraska, Stew-
art was with KRAK since the start of
1974 and prior to that was program
director of KGUD in Santa Bar-
bara, Calif.

WING Swings Back
To the Contemporary

DAYTON, Ohio—WING, a
Great Trails station, has shifted
from “near MOR back to con-
temporary programming,” says
music director Bill Carr. In addi-
tion, the station has expanded its
playlist, he says.

Current staff of the station, a
rock operation for many years,
includes new operations director
Steve Kirk 6-10 a.m., Lou Swan-
son 10 a.m.-3 p.m., new program
director Ken Warren 3-7 p.m.,
Carr 7-10 p.m., Jerry Dennis 10
p-m.-1 am, and Gene Barry 1-6
a.m., with Liz on weekends.
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Billboard Sin

Ploylist Top Add Ons @

9

les Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

POINTER SISTERS—How Long (Betcha' Got A Chick) (ABC/Blue Thumb)

ORLEANS—-Dance With Me (Asylum)

BAD COMPANY—Feel Like Makin' Love (Swan Song)

D-—Discoteque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

TAVARES It Only Takes A Minute (Capitol)
SWEET—Ballroom Blitz (Capito!)

CROWM HEIGHTS AFFAIR-—Oreaming A Oream
(De Lite)

* PRIME MOVERS:

DAVID BOWIE-Fame (RCA)

K.C. & THE SUNSHINE CO.—Get Down Tonight
(TK)

MORRIS ALBERT—Feelings (RCA)

BREAKOUTS:

DAYID BOWIE—Fame (RCA)

HAMILTON, JOE FRANK & REYNOLDS-Falfin’
In Love (Playboy)

CROWN HEIGHTS AFFAIR—Drzaming A Dream
(De Lite)

KH)-Los Angeles
o SWEET-Ballroom Blitz (Capitol)
De TAVARES-It Only Takes A Minute
(Capitol)
 DAVID BOWIE—Fame (RCA) 24-12
D K.C.& THE SUNSHINE CO.—Get Down
Tonight (TK) 15-6
K100 (MIQQ-FM)—Los Angeles
o CROWN HEIGHTS AFFAIR—Dreaming
A Dream (De-Lite)
o EARTH, WIND & FIRE-That's The Way
Df The World ¢Columbia)
D K.C. & THE SUNSHINE C0.—Get Down
Tonight (TK) 11-5
* JANIS IAN—-At Seventeen (Columbia)
18-12
KKDJ-Los Angeles
© NEW BIRTH-Dream Merchant (Bud-
dah)
o CAT STEVENS-Two Fine People
(A&M)
* CARPENTERS—Solitaire (A&M) 28-14
* HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol) EX-30
KFXM-San Bernardino
© PAUL ANKA/ODIA COATES—| Believe
There's Nothing Stronger (U.A.)
o JOHN DENVER-I'm Sorry (RCA)
* JOHNNY WAKELIN/KINSHA-Black
?uperman-Muhammad Ali (Pye) 22-
1

* JAMES TAYLOR—How Sweet it Is (To
Be Loved By You) W.B.) 11-7

KAFY —Bakersfield
o JEFFERSON
(Grunt)
© DAVID GEDDES—Run Joey Run (Big
Tree)
* ;AORRIS ALBERT-Feelings (RCA) 15-

* DAVID BOWIE—Fame (RCA) 22-15
KCBQ—San Diego
o DAVIE BOWIE-Fame (RCA)
® GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol)
Dx K.C. & THE SUNSHINE CO.—-Get Down
Tonight (TK) 12-6
* HAMILTON, JOE FRANK & REYN-
OLDS-Fallin’ In Love (Piayboy) 11-9

KENO-Las Vegas

o THE OUTLAWS—There Goes Another
Love Song (Arista)

STARSHIP—Miracles

® DICKIE GOODMAN—Mr. Jaws (Cash)

* SZIEET-BaIlroom Blitz (Capitol) 21-
1

 DAVID GEDDES—Run Joey Run (Big
Tree) 23-17

KBBC—Phoenix

De ISLEY BROS.—Fight The Power Part 1
(T-Neck)
o ROGER WILLIAMS-Theme
“Rollerball"” (MCA)
* M70RRIS ALBERT-Feelings (RCA) 25-
1
D# K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 14-7
KRIZ—Phoenix

o HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy)

From
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* JANISB IAN-At Seventeen (Columbia)
25-1

* BEE GEES-Jive Talkin' (Atlantic) 10-
4

KQEO-Albuguerque
o BAD COMPANY—feel Like Makin'
Love (Swan Song)
o FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/DDT)
 DAVIE BOWIE-Fame (RCA) 22-15
* AMAZING RHYTHM ACES —Third Rate
Romance (ABC) 17-11
KTKT-Tucson
o LINDA RONSTADT—-Love Is A Rose
(Elektra)
o DICKIEGOODMAN—Mr. Jaws (Cash)
* DAVID BOWIE—Fame (RCA) 24-16
* AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 17-12

Pacific Northwest Region

® TOP ADD ONS:

SPINNERS-Games People Play (Atlantic)
PAUL SIMON/PHOEBE SNOW-—Gone At Last
(Columbia)

CARPENTERS-Solitaire (A&M)

* PRIME MOVERS:

DAVID BOWIE—Fame (RCA)

K.C. & THE SUNSHINE CO.—Get Oown Tonight
4L

PAUL ANKA/ODIA COATES-| Believe There's
Nothing Stronger (UA)

BREAKOUTS:

AUSTIN ROBERTS—Rocky (Private Stock)
PAUL SIMON/PHOEBE SNOW-Gone At Last
(Columbia)

SPINNERS-Games People Play (Atlantic)

KFRC—San Francisco

® THE RITCHIE FAMILY—Brazil (20th
Century)

o SPINNERS-Games People Play (At-
lantic)

* POINTER SISTERS—How Long (Bet-
cgagGot A Chick) (ABC/Blue Thumb)
12-

* DAVIE BOWIE-Fame (RCA) 17-11

KYA—San Francisco
® SPINNERS—-Games People Play (At-
lantic)
De ESTHER PHILLIPS-What A Differ-
ence A Day Makes (KUDU)
* DAVID BOWIE—Fame (RCA) 26-16
D# K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 9-3

KLIV=San Jose
® ORLEANS—-Dance With Me (Asylum)
® EARTH, WIND & FIRE-That's The Way
0Of The World (Columbia)
* DAVIE BOWIE-Fame (RCAJ 20-13
D K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 8-5
KJOY-Stockton, Calif.
® SPINNERS—Games People Piay (At-
lantic)
© JOHN DENVER-I'm Sorry (RCA)
D= ISLEY BROS.—Fight The Power Part 1
(T-Neck) 29-14
* JEFFERSON  STARSHIP—Miracles
(Grunt) 30-19

Based on station playlists through Thursday (8/21/75)

PRIME MOVERS-NATIONAL

DAVID BOWIE-Fame (RCA)

K.C. & THE SUNSHINE CO.-Get Down Tonight (TK)
DAVID GEDDES—Run Joey Run (Big Tree)

KNDE-Sacramento
o HELEN REDDY-Ain't No Way To Treat
- A Lady (Capitol)
o PAUL SIMON/PHOEBE SNOW-Gone
At Last (Columbia)

& FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/DOT) 22-13
D« TAVARES—It Only Takes A Minute

(Capitol) EX-24
KROY—-Sacramento
® AUSTIN ROBERTS—Rocky (Private
Stock)
o CARPENTERS-Solitaire (A&M)
* AMAZING RHYTHM ACES-Third Rate
Romance (ABC) 22-11
 DAVID BOWIE—Fame (RCA) 18-10
KJR—Seattle
o CARPENTERS-Solitaire (A&M)
© AMAZING RHYTHM ACES-Third Rate
Romance (ABC)
 DAVIE BOWIE-Fame (RCA) 17-11
+ WAR-Why Can't We Be Friends (U.A.)
139
KING—Seattle
o BARRY MANILOW-Could It Be Magic
(Arista)
© ORLEANS—Dance With Me (Asylum)
+ AMBROSIA—Holdin’ On To Yesterday
(20th Century) EX-16
* SWEET-Baliroom Blitz (Capitol) 21-
11
KJRB—Spokane
o HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol)

© PAUL SIMON/PHOEBE SNOW-Gone

At Last (Columbia)

* JOHNNY WAKELIN/KINSHA-Black
Superman—Muhammad Ali (Pye) 30-
15

* EVIE SANDS—| Love Makin' Love To
You (Haven) 15-8

KTAC-Tacoma
o HELEN REDDY-Ain't NoWay To Treat

A Lady (Capitol)
STARSHIP-Miracles

o JEFFERSON
(Grunt)
* PAUL ANKA/ODIA COATES—| Believe
There's Nothing Stronger (U.A.) 28-17
* DAVID BOWIE—Fame (RCA) 26-16
KGW—Portiand
© MORRIS ALBERT—Feelings (RCA)
® ARTHUR GARFUNKEL-! Dnly Have
Eyes For You (Columbia)
D K.C. & THE SUNSHINE.CO.—Get Down
Tonight (TK) 23-10
*?VIIEET-BaIIroom Blitz (Capitol) 18-
KISN—Portiand S
o ORLEANS-Dance With Me (Asylum
® JIM STAFFORD-I Got Stoned And |
Missed It (MGM)
* NONE
*
KTLK—Denver
o AUSTIN ROBERTS—Rocky (Private
Stock)
© THE OUTLAWS—There Goes Another
Love Song (Arista)
+ MICHAEL MURPHEY —Carolina In The
Pines (Epic) 24-14
* JI%HN DENVER-I'm Sorry (RCA) 22-

KKAM—Pueblo, Colo.
o JIM STAFFORD-I Got Stoned And |
Missed It (MGM)
® JOAN BAEZ-Diamonds & Rust (A&M)
 PAUL ANKA/ODIA COATES -1 Believe
There’s Nothing Stronger (U.A.) 27-19
* AUSTIN ROBERTS—Rocky (Private
Stock) HB-22

KYSN—Colorado Springs
© ARTHUR GARFUNKEL-! Only Have
Eyes For You (Columbia)

[

& JOHN  WILLIAMS-Theme  From
“Jaws”" (MCA) HB-31

* LESLUIE GORE-Immortality (A&M)
22-16

KCPX-Salt Lake City

® DICKIE GOODMAN-Mr. Jaws (Cash)
© PAUL SIMON/PHOEBE SNOW—Gone
At Last (Columbia)
* BAD COMPANY—Feel Like Makin'
Love (Swan Song) 20-12
D K.C. & THE SUNSHINE C0.-Get Down
Tonight (TK) HB-26
KRSP-Salt Lake City

© JOHN DAWSON READ-A Friend Of My
Is Going Blind (Chrysalis)
o DICKIE GOODMAN-Mr. Jaws (Cash)

 BARRY MANILOW-Could It Be Magic
(Arista) 16-8

* AUSTIN ROBERTS—Rocky (Private
Stock) 11-6

KYNO-Fresno
o SWEET-Ballroom Blitz (Capitol)
o CARPENTERS-Solitaire (A&M)
* ZJORRIS ALBERT-Feelings (RCA) 29-
1
 DAVID BOWIE—-Fame (RCA) 23-17

Southwest Region

® TOP ADD ONS:

ORLEANS—Oance With Me (Asylum)
JOHN DENVER—I'm Sorry (RCA)
TAVARES—1t Only Takes A Minute (Capitol)

* PRIME MOVERS:

JOHN WILUAMS—~Theme From “Jaws™ (MCA)
FREDDY FENDER—Wasted Days & Wasted
Nights (ABC/00T)

DAVID GEDDES—Run Joey Run (Big Tree)

BREAKOUTS:

JOHN WILLIAMS-Theme From “faws" (MCA)
JOHN DENVER--I'm Sorry (RCA)

PAUL SIMON/PHOEBE SNOW-—Gone At Last
(Columbia)

KILT—Houston
o ORLEANS—Dance With Me (Asylum)
De TAVARES-It Only Takes A Minute
(Capitol)
* DAVID GEDDES—Run Joey Run (Big
Tree) 37-26
* JOHN  WILLIAMS-Theme
“Jaws” (MCA) EX-33
KRBE-FM—Houston

o MORRIS ALBERT—Feelings (RCA)

© GRAHAM CENTRAL STATION-Your
Love (W.B.)

* JANIS IAN—At Seventeen (Columbia)

12-7
* GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol) 4-2
KLIF-Dallas
o MICHAEL MURPHEY—Carolina In The
Pines (Epic)
o DAVID GEDDES—Run Joey Run (Big
Tree)
* JANIS IAN-At Seventeen (Columbia)
12-6
* FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/D0T) 13-8
KNUS-FM—Dallas
o BARRY MANILOW-Could It Be Magic
(Arista)
o POINTER SISTERS—How Long (Bet-
cha’ GotAChick) (ABC/Blue Thumb)
* ELTON JOHN-Someone Saved My
Life Tonight (MCA) 14-8
 FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/DOT) 15-9
KFIZ—Ft. Worth
o ORLEANS—-Dance With Me (Asylum)
o JOHN DENVER—I'm Sorry (RCA)
* FOUR SEASONS-Who Loves You
(W.B.) 30-23
* AMBROSIA—Holdin' On To Yesterday
(20th Century) 21-16
KXOL—Ft. Worth

De ISLEY BROS.—Fight The Power Part 1

(T-Neck)

o PAUL SIMON/PHOEBE SNOW—Gone
At Last (Columbia)

* NONE

*
KONO—San Antonio
® GUESS WHO—-Rose Anne (RCA)

[

* JOHN  WILLIAMS—Theme  From
“Jaws” (MCA) HB-2

* HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy) 15-5

KELP—EI Paso

o JOHN DENVER-I'm Sorry (RCA)

® DAVID BOWIE—-Fame (RCA)

* EVIE SANDS—| Love Makin' Love To
You (Haven) EX-23

* GRASS ROOTS—-Mamacita (Haven)
EX-24

From
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BREAKOUTS-NATIONAL

POINTER SISTERS—How Long (Betcha’ Got A Chick) (ABC/Blue Thumb)

DICKIE GOODMAN—Mr. Jaws (Cash)

PAUL SIMON/PHOEBE SNOW—Gone At Last (Columbia)

XEROK—EI Paso

© MORRIS ALBERT—Feelings (RCA)

© PAUL SIMON/PHOEBE SNOW—Gone
At Last (Columbia)

 EARTH, WIND & FIRE-That's The Way
Df The World (Columbia) 19-13

* FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/DOT) 20-17

KAKC-Tulsa

o JEFFERSON
(Grunt)

® SPINNERS—Games People Play (At-
lantic)

* OSMOND BROS.—The Proud One
(MGM) 15-9

* EARTH, WIND & FIRE—That's The Way
Of The World (Columbia) 16-10

KELI-Tulsa

© PAUL SIMON/PHOEBE SNOW-Gone
At Last (Columbia)

® DICKIEGOODMAN—Mr. Jaws (Cash)

* DAVID GEDDES—Run Joey Run (Big
Tree) 30-20

* PAUL ANKA/OD{R COATES—| Believe
There's Nothing Stronger (U.A.) 22-13

WKY-0klahoma City

De ISLEY BROS.—Fight The Power Part 1
(T-Neck)

[
* HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy) 12-5
* ;ANIS IAN=At Seventeen (Columbia)
-4
KOMA-0klahoma City

® HELEN REDDY—Ain't No Way To Treat
A Lady (Capitol)

® DICKIE GOODMAN—-Mr_Jaws (Cash)

* AMERICA-Daisy Jane (WB.) 13-6

* SglEET-BaIIroom Biitz (Capitol) 20-
1

WTIX—New Orleans

o CARPENTERS-Solitaire (A&M)
© AMAZING RHYTHM ACES—Third Rate
Romance (ABC)
D K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 16-5
* FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/DOT) 20-12

KEEL—-Shreveport

STARSHIP-Miracles

o PEOPLES CHOICE-Do It Anyway You
Wanna (TSOP)

o JOKN  WILLIAMS—Theme
“Jaws" (MCA)

* ;Ag)RRIS ALBERT—Feelings (RCA) 37-

* NEW BIRTH-Dream Merchant (Bud-
dah) 25-18

From

Midwest Region

® TOP ADD ONS:

K.C. & THE SUNSHINE CO.~Get Oown Tonight
U]

BAD COMPANY—Feel Like Makin' Love (Swan
Song)

EARTH, WIND & FIRE-That's The Way Of The
World (Columbia)

* PRIME MOVERS:

HAMILTON, JOE FRANK & REYNOLDS-Fallin’
In Love (Playboy)

DAVID GEDODES—Run Joey Run (Big Tree)
K.C. & THE SUNSHINE CO.—Get Down Tonight
(TK)

BREAKOUTS
K.C. & THE SUNSHINE CO.~Get Oown Tonight

(TK)

PAUL ANKA/ODIA COATES—| Believe There's
Nothing Stronger (UA.)

BAD COMPANY—Feel Like Makin' Love (Swan
Song)

WLS-Chicago
© JOHNNY WAKELIN/KINSHA-Black
Superman-Muhammad Ali (Pye)
® 77 TOP-Tush (London)
* DAVID GEDDES—Run Joey Run (Big
Tree) 20-7
* HAMILTON, JOE FRANK & REYN-
OLDS—Faliin’ In Love (Playboy) 14-6
WCFL—Chicago
o SPINNERS—Games People Play (At-
lantic)
® POINTER SISTERS—How Long (Bet-
cha’ GotA (Chick) (ABC/Blue Thumb)

D« K.C. & THE SUNSHINE C0.—Get Down
Tonight (TK) 26-14

D ISLEY BROS.—Fight The Power Part |
(T-Neck) 21-11

WOKY—Milwaukee

De K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK)

o JOHN DENVER-I'm Sorry (RCA)

* HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy) 22-

11
* WAR-Why Can't We Be Friends (U.A.)
25-17
WZUU-FM—Milwaukee
o BARRY MANILOW-Could It Be Magic
(Arista)
© AMAZING RHYTHM ACES—Third Rate
Romance (ABC)
* HAMILTON, JOE FRANK & REYN-
OLDS—Falfin' {n Love (Playboy) EX-8
WIFE —Indianapolis
o NONE

°
* NONE
*

WIRL—Peoria, Ill.

o AMBROSIA—Holdin' On To Yesterday
(20th Century)
o EARTH, WIND & FIRE-That's The Way
Df The World (Columbia)
* CARPENTERS—Solitaire (A&M) 25-19
& ORLEANS—Dance With Me (Asylum)
29-23
WDGY—Minneapolis
o BAD COMPANY-Feel Like Makin'
Love (Swan Song)
© PAUL ANKA/ODIA COATES—| Believe
There's Nothing Stronger (U.A.)
D K.C. & THE SUNSHINE C0.—Get Down
Tonight (TK) 15-3
* JgN;S IAN=At Seventeen (Columbia)
13-
KDWB—Minneapolis
o DAVID BOWIE-Fame (RCA)
® DICKIE GOODMAN—Mr. Jaws (Cash)
4 JOHN DENVER-!'m Sorry (RCA) 12-5
* PAUL ANKA/ODIR COATES -1 Believe
There's Nothing Stronger (U.A.) 17-12

KOIL-Omaha

"De K.C.& THE SUNSHINE C0.—Get Down
Tonight (TK)
® EARTH, WIND & FIRE-That's The Way
0Of The World (Columbia)
* AUSTIN ROBERTS-Rocky (Private
Stock) 15-9
* JOHNNY RIVERS—Help Me Rhonda
(Epic) 16-10
KIOA-Des Moines

© BAD COMPANY—Feel Like Makin'
Love (Swan Song)

[
* DAVID GEDDES—Run Joey Run (Big
Tree) 28-18
 BARRY MANILOW—-Could It Be Magic
(Arista) 20-12
KKLS—-Rapid City, S.D.
o PAUL SIMON/PHOEBE SNOW-Gone
At Last (Columbia)
o JEFFERSON STARSHIP-Miracles
(Grunt)
* AMERICA-Daisy Jane W.B.) 17-12
 DAVID BOWIE—Fame (RCA) 12-8
KQWB—Fargo, N.D.
o HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol)
De K.C.& THE SUNSHINE CO.—Get Down
Tonight (TK)
* HUDSON BROS.—Rendezvous (MCA)
13-5
* DAVID GEDDES—Run Joey Run (Big
Tree) 30-22
KXOK—St. Louis
De ISLEY BROS.—Fight The Power Part 1
(T-Neck)
o DICKIE GOODMAN—-Mr. Jaws (Cash)
# DAVID GEDDES—Run Joey Run (Big
Tree) 9-5
* PAUL ANKA/ODIA COATES—1 Believe
There's Nothing Stronger (U.A) 16-12

(Continued on page 20)

Copyright 1975 Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted. in any
form or by any means, electronic,
mechanical, photocopying, record-
ing, or otherwise, without the prior
written permission of the publisher.



www.americanradiohistory.com

“THE MILLIONAIRE”

A 2 MINUTE AND 59 SECOND
EXPERIENCE FROM

R. HOOK

“It’s like thousands of tiny thumbs urging a woman to let loose”

Now you can reach a level of unexpurgated
pleasure that only months ago was unheard of.
The Millionaire. A single to give its listeners
gentle, urging sensations. Yet, with a shape and
thinness that lets you feel like you're hearing
nothing at all.

Made with a new “naked” frankness that
almost transmits body heat, Dr. Hook is
supremely sensitive. It's anatomically shaped
to cling to the needle. And The Millionaire, a
remarkable achievement, works with natural
secretions so Dr. Hook's scientifically
patterned performance can massage and
caress you effortlessly.

Made by one of the world’s largest
manufacturers of records, a million may have
already been sold in Sweden and France.

Capitol

\ The Millionaire (4104)
available with Dr. Hook's prescription as a

single or in a discreet album package with 11
other stimulating selections, Bankrupt (S7-11397)

See your Capitol man for Dr. Hook
merchandising aids.

www americanradiohistorv com
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Billboard Sing

les Radio Action ..

Based on station playlists through Thursday (8/21/75)

Playlist Top AddOns @
ylist Prime Movers *

o Continued from page 18
KSLQ-FM=St. Louis

o FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/DOT)

[ ]

+ HAMILTON, JOE FRANK & REYN-
OLDS-Faliin’ n Love (Playboy) 16-
11

# JANIS IAN-At Seventeen (Columbia)
20-16

WHB—Kansas City
o BAD COMPANY—Feel Like Making
Love (Swan Song)
o EARTH, WIND & FIRE-That's The Way
0f The World (Columbia)
Dx K.C. & THE SUNSHINE C0.-Get Down
Tonight (TK) 12-3
+ JANIS IAN-At Seventeen (Columbia)
15-9

KEWI-Topeka

o MICHAEL MURPHEY—Carolina In The
Pines (Epic)

® FRANK SINATRA-! Believe I'm Gonna
Love You (Reprise)

% JOKN  WILLIAMS-Theme
“Jaws"" (MCA) 34-16

4 ROAD APPLES—Let's Live Together
(MUMS) 43-29

North Central Region

® TOP ADD ONS:

From

DICKIE GOODMAN—Ms. Jaws (Cash)
BARRY MANILOW—Could 1 Be Magic (Arista)
DAVID GEDDES—Run Joey Run (Big Tree)

* PRIME MOVERS

HAMILTON, JOE FRANK & REYNOLDS~Faltin'
In Love (Playboy)

JAMES TAYLOR-How Sweet It Is (To Be Love
By You) (W.B.)

2 TOP-Tush {London)

BREAKOUTS

BARRY MANILOW-Could It Be Magic (Arista)
DICKIE GOODMAN—Mr Jaws (Cash)
2Z TOP-Tush (London)

CKLW—Detroit

De PEOPLES CHOICE-Do It Anyway You
Wanna (TSOP) -
® JOHN DENVER-!'m Sorry (RCA)
+ SPINNERS—Games People Play (At
lantic) HB-11
4 CHOICE FOUR—When You're Young
And In Love (RCA) HB-16

WGRD—Grand Rapids

o DAVID GEDDES—Run Joey Run (Big
Tree)

® 7 Z TOP-Tush (London)

+ GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol) 21-11

+ SWEET-Ballroom Blitz (Capitol) 19-
12

1-96 (WZZM-FM)—Grand Rapids

o BARRY MANILOW—Could It Be Magic
(Arista)

o JOHN  WILLIAMS-Theme
“Jaws" (MCA)

+ HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy) 10-3

4 SWEET-Ballroom Blitz (Capitol) 11-5

From

WTAC—Flint, Mich.

© MORRIS ALBERT—Feelings (RCA)

© PAUL ANKA/ODIA COATES—| Believe
There's Nothing Stronger (U.A.)

+ HAMILTON, JOE FRANK & REYN-
OLDS—Fallin' In Love (Playboy) 28-
11

+ FANTASTIC FOUR—Alvin Stone (20th
Century) 30-19

WIXY—Cleveland
© ORLEANS—Dance With Me (Asylum)
® POINTER SISTERS—How Long (Bet-
cha’ Got A Chick) (ABC/Blue Thumb)
+ JOHN DENVER-1'm Sorry (RCA) 29-

19
% ZZ TOP-Tush (London) 22-14

WGCL—Cleveland

WFOM—Atlanta

KAAY -Little Rock

o NEW BIRTH-Dream Merchant (Bud-
dah) -

o CARPENTERS—Solitaire (A&M)

4% 22 TOP-Tush (London) 19-4

¥ PAUL ANKA/ODIA COATES-1 Believe
There's Nothing Stronger (U.A.) 11-2

13-Q (WKTQ)-Pittsburgh

o BARRY MANILOW-Could It Be Magic
(Arista)

o AVERAGE WHITE BAND-If | Ever Lose
This Heaven (Atlantic)

4 HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy) 15-
10

¥ JANIS IAN—-At Seventeen (Columbia)
13-8

WKBW—Buffalo

o HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol)

o DAVID GEDDES—Run Joey Run (Big
Tree)

* OgléEANS-Dance With Me (Asylum)
19-

¥ GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) 26-20
WSAl-Cincinnati
o DAVID BOWIE-Fame (RCA)
© DICKIE GOODMAN—Mr. Jaws (Cash)
+* JAMES TAYLOR—-How Sweet It Is (To
Be Loved By You) (W.B.) 14-4
+ BARRY MANILOW—Could It Be Magic
(Arista) 15-6
WCOL-Columbus
o MICHAEL MURPHEY—Carolina In The
Pines (Epic)
o BARON STEWART-We Been Singin’
Songs (UA)
+ ABBA-SOS (Atlantic) 37-27
4 DICKIE GOODMAN—Mr. Jaws (Cash)
NM-11
WAKY-Louisville
o NONE

+ BOB SEGER-Katmandu (Capitol) 30-
18

¥ JAMES TAYLOR—How Sweet It Is (To
Be Loved By You) (W.B.) 22-10

WBGN—Bowling Green, Ky.
o ROAD APPLES-Let's Live Together
(MUMS)
o THE OUTLAWS—There Goes Another
Love Song (Arista)
D K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 20-10
¥ AUSTIN ROBERTS—Rocky (Private
Stock) 10-1

WIET—Erie, Pa.
De ISLEY BROS.—Fight The Power Part 1
(T-Neck)

[ ]
D+ TAVARES—It Only Takes A Minute
(Capitol) 29-18
* DAVID BOWIE-Fame (RCA) HB-20

WRIE—Erie, Pa.

o THE OUTLAWS—There Goes Another
Love Song (Arista)

o DICKIEGOODMAN—Mr. Jaws (Cash)

¥ BARRY MANILOW-Could 1t Be Magic
(Arista) 15-8

* g;tléféANS—Dance With Me (Asylum)

Southeast Region

® TOP ADD ONS:

DICKIE GOODMAN—Mr. Jaws (Cash)
ORLEANS-0ance With Me (Asylum)
POINTER SISTERS—How Long (Betcha' Got A
Chick) (ABC/Blue Thumb)

* PRIME MOVERS:

DICKIE GOOOMAN—Mr. Jaws (Cash)
DAVID GEDDES—Run Joey Run (Big Tree)
DAIVD BOWIE—Fame (RCA)

BREAKOUTS:

DICKIE GOODMAN—M;. Jaws (Cash)
POINTER SISTERS—How Long (Betcha' Got A
Chick) (ABC/Blue Thumb)

HELEN REDDY—Ain't No Way To Treat A Lady
(Capital)

WQXI-Atlanta °

© MORRIS ALBERT-Feelings (RCA)
o DICKIEGOODMAN-Mr.Jaws (Cash)
* ggla%ANS-Dance With Me (Asylum)
¥ PAUL SIMON/PHOEBE SNOW-Gone
At Last (Columbia) 39-31
1-33 (W2GC-FM)—Atlanta

© ORLEANS—Dance With Me (Asylum)
® SLYSTONE—I Get High On You (Epic)
¥ DAVID BOWIE—-Fame (RCA) 15-8
% ELTON JOHN-Someone Saved My
Life Tonight (MCA) 10-6
WBBQ-Augusta
o MORRIS ALBERT—Feelings (RCA)
o AMERICA-Daisy Jane (W.B.)
+* grlEET-Ballroom Blitz (Capitol) 32-
¥ DAVID GEDDES—Run Joey Run (Big
Tree) 21-14
WSGN-Birmingham, Ala.
© MORRIS ALBERT-Feelings (RCA)
© SPINNERS—Games People Play (At-
lantic)
s NEIL SEDAKA-That's When The Mu-
sic Takes Me (Rocket) 27-15
4 CARPENTERS-Solitaire (A&M) 19-13
WHHY—Montgomery, Ala.

o ARTHUR GARFUNKEL-| Only Have
Eyes For You (Columbia)
o FAITH, HOPE & CHARITY—To Each His
Own (RCA)
D ISLEY BROS.—Fight The Power Part 1
(T-Neck) 19-11
#* POINTER SISTERS—How Long (Bet-
iléaé Got A Chick) ABC/Blue Thumb)
WT0B-Winston/Salem, N.C.
o JOHNNY RIVERS—Help Me Rhonda
(Epic)
o FOX—Only You Can (GTO)
¥ DAVID BOWIE—Fame (RCA) 25-19
* ggL%ANS-Dance With Me (Asylum)
-1
WSGA—Savannah, Ga.
De TAVARES-It Only Takes A Minute
(Capitol)
® BETTY WRIGHT—0oh-la-la (Alston)
# AUSTIN ROBERTS—Rocky (Private
Stock) 30-16 '
D+ ISLEY BROS.—Fight The Power Part 1
(T-Neck) 23-13

WTMA—Charleston, S.C.
® JOHN DENVER-I'm Sorry (RCA)
o GARY TOMS EMPIRE-7,6,5,4,3,2,1
(Blow You Whistle) (PIP)
¥ POINTER SISTERS—How Long (Bet-
cha’ Got A Chick) (ABC/Blue Thumb)
29-15

* DAVID BOWIE-Fame (RCA) 30-23

WKIX—Raleigh, N.C.

© POINTER SISTERS—How Long (Bet-
cha’ Got AChick) (ABC/Blue Thumb)

o LEON RUSSELL—Lady Blue (Shelter)

+ MORRIS ALBERT—Feelings (RCA) 19-

9
+ BARRY MANILOW-Could It Be Magic
(Arista) 21-15

WORD—Spartanburg, S.C.

© SPINNERS—Games People Play (At-
lantic)

© GLADYS KNIGHT & THE PIPS—Money
(Buddah)

+ DICKIE GOODMAN—Mr. Jaws (Cash)
EX-9

¥ FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot) 11-2

WAYS—Charlotte, N.C.

De TEMPTATIONS-Glasshouse (Gordy)
o POINTER SISTERS—How Long (Bet-
cha’ Got A Chick) (ABC/Blue Thumb)
4 GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol) 13-8
+ HELEN REDDY—Ain't No Wat To Treat
A Lady (Capitol) 21-18

WNOX—Knouxville

o JOKN DENVER-I'm Sorry (RCA)

o FOX-Only You Can (GTO)

+ DAVID GEDDES—Run Joey Run (Big
Tree) EX-12

% JOHN  WILLIAMS-Theme
“Jaws” (MCA) EX-14

From

WHBQ—Memphis
© HELEN REDDY-Ain't No Way To Treat
A Lady (Capitot)
o POINTER SISTERS—How Long (Bet-
cha’ Got A Chick) (ABC/Blue Thumb)
4 DAVID BOWIE—Fame (RCA) 21-9
D K.C. & THE SUNSHINE C0.—Get Down
Tonight (TK) 23-13

WMPS—Memphis
o HUDSON BROS.—-Rendezvous (MCA)
o OSMOND BROS.-The Proud One
(MGM)
4 CARPENTERS -Solitaire (A&M) EX-20
+ HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol) EX-25

WMAK-Nashville

o ARTHUR GARFUNKEL-| Only Have
Eyes For You (Columbia)

[ ]
D K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 7-1
+# AUSTIN ROBERTS—Rocky (Private
Stock) 18-12

WLAC—Nashville

o JOHN DENVER-I'm Sorry (RCA)

© DICKIEGOODMAN—Mr.Jaws (Cash)

% MIKE POST—Rockford Files (MGM)
EX-8

* FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot) 11-1

WLCY=St. Petersburg, Fla.
o ORLEANS—Dance With Me {(Asylum)
® DICKIE GOODMAN-Mr_Jaws (Cash)
4 DAVID GEDDES—Run Joey Run (Big
Tree) 22-9 )
¥ JIM STAFFORD-I| Got Stoned And |
Missed It (MGM) 34-30

WQAM—Miami

o EARTH, WIND & FIRE—That's The Way

. 0f The World (Columbia)

o FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot)

s NEIL SEDAKA-That's Wher The Mu-
sic Takes Me (Rocket) 19-13

4 BAD COMPANY—Feel Like Makin'
Love (Swan Song) 24-19

WFUN-—Miami

o HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol)

o BAD COMPANY—Feel Like Makin’
Love (Swan Song)

% 1 Z TOP-Tush (London) 19-10

+ THREE DOG NIGHT-Til The World
Ends (ABC) 22-15

Y-100 (WHYI-FM)—Miami/ Ft. Lauderdale

o BAD COMPANY—Feel Like Makin'
Love (Swan Song)

o AMAZING RHYTHM ACES-Third Rate
Romance (ABC)

¥ PAUL ANKA/ODIA COATES—| Believe
There's Nothing Stronger (U.A.) 30-24

¥ POINTER SISTERS—How Long (Bet-
cha’ Got A Chick) (ABC/Blue Thumb)
27-25

WQPD—Lakeland, Fla.

o THE RITCHIE FAMILY—Brazil (20th
Century)

@ SPINNERS—Games People Play (At-
lantic)

+ AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 22-12

D+ K.C. & THS SUNSHINE CO.—-Get Down

Tonight (TK) 8-1

WGOW-Chattanooga, Tenn.

o TONY ORLANDO & DAWN-You're All |
Need (Elektra) -

© ORLEANS—-Dance With Me (Asylum)

+ JOHN DENVER-!'m Sorry (RCA) 23-
11

¥ DICKIE GOODMAN—Mr. Jaws (Cash)
HB-18

o HELEN REDDY—Ain't NoWay To Treat
A Lady (Capitol)

o PAUL SIMON/PHOEBE SNOW—Gone
At Last (Columbia)

4 NEW BIRTH—Dream Merchant (Bud-
dah) HB-5

+ AMERICA—Daisy Jane (W.B.) HB-14

De PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP)
© GLADYS KINGHT & THE PIPS—Money
(Buddah)
+* DLCIéIE GOODMAN—Mr. Jaws (Cash)
H

 J0HN DENVER=I'm Sorry (RCA) 25-
14

WMFI—Daytona Beach, Fla.
o PAUL SIMON/PHOEBE SNOW—Gone
At Last (Columbia)
© JUICE NEWTON & SILVER SPUR-Cat
Willow River (RCA)
¥ CARPENTERS—Solitaire (A&M) 28-20
+ SWEET-Ballroom Blitz (Capitol) 2-1
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Mid-Atlantic Region

® TOP ADD ONS:

BAD COMPANY—Feel Like Makin' Love (Swan
Song)

POINTER SISTERS—How Long (Betcha' Got A
Chick) (ABC/Blue Thumb)

PAUL SIMOM/PHOEBE SNOW—Gone At Last
(Columbia)

* PRIME MOVERS:

JOHN DENVER—'m Sorry (RCA)

HAMILTON, JOE FRANK & REYNOLDS—Fallin’
in Love (Playboy)

AMAZING RHYTHM ACES—Third Rate Romance
(ABC)

BREAKOUTS:

BAD COMPANY—Feel Like Makin' Love (Swan
Song)

POINTER SISTERS—How long (Betcha' Got A
Chick) (ABC/Blue Thumb)

PAUL SIMON/PHOEBE SNOW-—Gone At Last
(Cotumbia)

WFIL-Philadelphia

© BAD COMPANY-—Feel Like Makin'
Love (Swan Song)

o POINTER SISTERS—How Long (Bet-
cha’ Got A Chick) (ABC/Blue Thumb)

¥ DAVID GEDDES—Run Joey Run (Big
Tree) 27-16

¥ HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy) 14-9

WABC—New York City

o DAVID BOWIE-Fame (RCA)
o FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot)
D K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 14-2
* MELISSA  MANCHESTER--Midnight

Blue (Arista) 127

WPIX-FM—New York City
o DAVID BOWIE-Fame (RCA)
® POINTER SISTERS—How Long (Bet-
cha’ Got A Chick) (ABC/Blue Thumb)
D ESTHER PHILLIPS-What A Differ-
ence A Day Makes (KUDU) 15-7
+*

WBBF—Rochester, N.Y.

De VAN McCOY/SOUL CITY SYM-
PHONY—Hustle (Avco)
o NEIL SEDAKA-That's When The Mu-
sic Takes Me (Rocket)
+* ggLEANS-Dance With Me (Asylum)
-17
4 GWEN McCRAE—Rockin' Chair (CAT)
12-8

WRKO-Boston

o SWEET-Ballroom Blitz (Capitol)

o JOHN DENVER-I'm Sorry (RCA)

% DUKE AND THE DRIVERS—What You
Got (ABC) 30-16

%* MZORRIS ALBERT—Feelings (RCA) 23-
1

WIBG—Philadelphia WBZ-FM—Boston
® BAD COMPANY-Feel Like Makin' e JEFFERSON  STARSHIP—Miracles
Love (Swan Song) (Grunt)

o FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/DQT)
+ AMAZING RHYTHM ACES-Third Rate
Romance (ABC) 14-8
4 JOHN DENVER-I'm Sorry (RCA) 15-
10
WPGC—Washington
o HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol)
o EARTH, WIND & FIRE-That's The Way
0f The World (Columbia)
¥ JOHN DENVER-I'm Sorry (RCA) 24-
15
# FAITH, HOPE & CHARITY—To Each His
Own (RCA) 27-21
WCAO—Baltimore
o PAUL SIMON/PHOEBE SNOW-Gone
At Last (Columbia)
o DOOBIE BROS.—Sweet Maxine (W.B.)
¥ DAVIE BOWIE—Fame (RCA) 20-10
+ POINTER SISTERS—How Long (Bet-
cha’ Got A Chick) (ABC/Blue Thumb)
26-16
WGH—Newport News, Va.
© ORLEANS—Dance With Me (Asylum)
o ARTHUR GARFUNKEL—! Only Have
Eyes For You (Columbia)
+ SWEET—Ballroom Blitz (Capitol) 30-
19
¥ HAMILTON, JOE FRANK & REYN-
O%DS-FaIIin' In Love (Playboy) 21-
1

WYRE—Annapolis, Md.
o NONE

[ ]

% NONE

+*
WLEE—-Richmond, Va.

o OSMOND BROS.-The Proud One
(MGM)

o DICKIE GOODMAN-Mr. Jaws (Cash)

4 AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 16-10

4% BAD COMPANY—Feel Like Makin'
Love (Swan Song) 14-11

Northeast Region

® TOP ADD ONS:

DAVID BOWIE—Fame (RCA)

POINTER SISTERS-How Long (Betcha' Got A
Chick) (ABC/Blue Thumb)

JOHN DENVER-I'm Sorry (RCA)

% PRIME MOVERS:

K.C. & THE SUNSHINE C0.—Get Oown Tonight
TK)

DICKIE GOODMAN—M;. Jaws (Cash)
ORLEANS —0Qance VtimUMe (Asylum)

BREAKOUTS:

JEFFERSON STARSHIP—Miracles (Grunt)
POINTER SISTERS—How Long (Betcha' Got A
Chick) (ABC/Blue Thumb)

OAVID GEDDES—Run Joey Run (Big Tree)

o JOHN FOGARTY—Rockin' All Over The
World (Asylum)
+ BARRY MANILOW-Could It Be Magic
(Arista) 19-8
D K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 5-1

WVBF-FM—Framingham, Mass.

De PEOPLES CHOICE-Do It Anyway You
Wanna (TSOP)
o CARPENTERS—Solitaire (A&M)
¥ JEFFERSON STARSHIP—Miracles
(Grunt) 26-20
D+ K.C. & THE SUNSHINE CO.—-Get Down
Tonight (TK) 4-1

WPRO—Providence

o TONY ORLANDO & DAWN-You're All |
Need (Elektra)
e BOBBY GOLDSBORO-Sing Along
(UA)
D TAVARES-It Only Takes A Minute
(Capitol) 15-7
+ ORLEANS-Dance With Me (Asylum)
13-8

WORC—Worcester, Mass.

o JIM STAFFORD-| Got Stoned And |
Missed It (MGM)

o LINDA RONSTADT-Love Is A Rose
(Elektra/Asylum)

4 DICKIE GOODMAN—Mr. Jaws (Cash)
EX-3

+ DAVID GEDDES—Run Joey Run (Big
Tree) Ex-13

WDRC-Hartford
o NONE

[ ]
D K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 23-14
* OglEANS-Dance With Me (Asylum)
13-7
WTRY—Albany
® POINTER SISTERS—How Long (Bet-
cha’ Got A Chick) (ABC/Blue Thumb)
o DAVID GEDDES—Run Joey Run (Big
Tree)
s GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol) 5-1
¥ HAMILTON, JOE FRANK & REYN-
OLDS—Fallin In Love (Playboy) 12-8
WPTR-Albany
o HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol)
o SPINNERS—Games People Play (At-
lantic)
%* JZ%HN DENVER—I'm Sorry (RCA) 36-

# ORLEANS-Dance With Me (Asylum)
28-23

Copyright 1975 Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means, electronic,
mechanical, photocopying, record-
ing, or otherwise, without the prior
written permission of the publisher.
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Everything Works Out For The Best

@ Continued from page 16

tinue to look good I always had to
have as good a disk jockey or pro-
duction man or whatever was avail-
able and I tried to always have those
kinds of people around me.

H: What makes a good disk

jockey?

W: Somebody who can relate to
the audience . . . there are two differ-
entkinds of good disk jockeys. There
are people who don’t have the God-
given talent to sit there and ad-lib
and do all the things naturally that
have to work . .. there are also guys
that are willing to pay the price to
prepare. For example, the best is
Bob Berry, who in my opinion is the
best Top 40 morning man in Amer-
ica. He works at WOKY in Mil-
waukee—he works on the air three
hours a day, he works every day
three hours a day before preparing
for the next morning’s show. He has
to do that because he doesn’t have
the God-given talent to just wing it
and there are many other people in
this world who do have that kind of
talent,

In my opinion, your best overall
morning man in America is Wally
Phillips, WGN, Chicago. It’s ob-
vious listening to Wally that he does
a lot of preparation, but not only
does he do his preparation, he also
has the ability to wing it and ad-lib
and make it come off just phenom-
enal ... he’s just one hell of a talent,
but he also does his homework . . . so
he’s a sensational disk jockey.

H: T listen to Gary Owens be-
cause. ...

W: Oh, Gary Owens ... there is
no question Owens is a ... the
amount of preparation he does, I as-
sume by listening to him, is minimal.
But he is sensational because he has
that God-given talent to. . ..

H: He works, he prepares like hell.
Most of the time anyway.

W: Does he prepare? Well, then
he is a greater talent than I realized
... because he doesn’t sound pre-
pared . .. he just sounds great and if
he does prepare indeed and then
pulls it off on the radio so he doesn’t
sound prepared, then he’s absolutely

" sensational . .. better than I had ever

anticipated ... and I think he’s one
of the best there’s ever been.

W: He spends up to two or three
hours in the studio. They tape a lot
of stuff; he doesn’t want to take a
chance on it. But he feeds it in so
damn well you’d never know. One
day I caught him in the act of taping
something. | wouldn’t have known. I
said, “You son of a gun! I thought all
of that was live.” Well, there aren’t
many any better than heis . . . that’s
for sure.

H: The other kind of disk jockey is
the one who can wing it then?

W: Yeah, the Larry Loujack
type’s a ... there aren’t many of
them. You can count them on one
hand in the whole country for the

last 10 years.. . . they are able to walk
into a studio on any given day and
come off with a great show. But,
what the heck, how many great
movie stars are there or how many
great talents that you know in other
fields that can just walk in and do
things? There aren’t many.

H: Were you a good jock?

W: I was probably the worst disk
jockey who was ever on radio in the
history of the world. I used to have a
hell of a lot of fun, but, a great disk
jockey I'm not.

H: In the old days, when the so-
called “circus” existed.

W: Our traveling circus?

H: Yes.

W: That changed from time to
time, but . . . there were a lot of guys
that got on the bandwagon from
town to town . .. butit changed a lot
...Lee “Baby” Simms was a very in-
tegral part of it. There was a fellow
named Bobby Dee who spenta lot of
years with me from town to town.
There was, ah . .. Buzzy Bennett was
on the wagon for awhile, .. . that’s a
funny expression to use for Buzzy
... Bob Foster did a little tour duty
with us ... David Moorhead was in
there ... the fellow that is now the
head of UPI News in Washington,
he’s the head of the news bureau be-
lieve it or not, Bill Greenwood, he
was with us for quite awhile ...
there’s been an awful lot of jocks,
John Rook was in for awhile ...
there’s just been so many of them
and there’s so many fond memories
that I hate to mention names be-
cause you leave some of them out
and you put some of them in differ-
ent brackets than the others and that
really isn’t fair because they were all
at the time most important to all of
our careers and we all appreciated
each other. One of the great exam-
ples is Paul Johnson in Baltimore.
I'll never forget WITH in Baltimore
because it was, without a question,
the best crew that I was ever privi-
leged to work with and yet we did
the worst of any radio station that I
ever had a part of. We, we just ...
can you imagine? I worked morn-
ings, this guy I was talking about
earlier—Bobby Dee—worked in the
midday, there is a fellow named Bill
Taylor that was with me for three or
fivecities, I guess . . . he was on, Fos-
ter was on in the afternoons, Fat
Daddy—Paul Johnson—was on at
night and, you talk about a circus—
there was a circus. Some weeks we’d
never hit the bed for five or six days,
it was just an incredible bunch of
guys having a hell of a lot of fun, but
the fun just never came off properly
on the radio.

H: What was the circus, what was
the function of the circus?

W: Well, [ think ... I don’t know
what a ... we had just a bunch of
guysthata ... wecalledit...I refer
to it sometimes as “{raveling circus”
just because it was kind of a town-to-

taking a backslide.

beginners please.

D.J.’s—S0 YOU WANT TO WORK IN L.A.?

Every year hundreds of broadcasters from all over America come to Los
Angeles, The Big Time, to '‘'make it."” After all, it's the most glamorous, high-
est paying radio-TV market in the nation. Weeks later, tired, broke and dis-
illusioned they either land a job at a hot dog stand to survive or pack up and
go home. Occasionally, someone gets lucky!

Many of these personalities are extremely talented people who because
they simply weren’t able to make the necessary contacts, find their careers

Three veteran currently working Los Angeles radio personalities might
be able to help you. They know the stations. They know the P.D.’s and what
they look for and when, and who. They've got the system down pat. They're
in constant contact with every P.D. in So. Calif.

Why not let them work for you. Send for complete free details. No

MEDIA RESEARCH
GM Productions
13041 Ventura Blvd.
Studio City, Calif. 91604

town kind of thing, but I don’t know
if that is a fair term to use. We all
had our particular time slots that we
worked on the air, we all knew each
other, we all loved each other, we all
could talk about each other on the
radio—there was total communi-
cation between all of us all the time
and that’s what radio is all about—
communication—and that’s the
thing we all fail the most at inside
our industry. We are in the commu-
nications business, but we are all the
worst communicators to each other
in the world. The people that used to
travel with me in the old days ... we
all just loved each other and we were
all out for each other’s good and
each other’s success and, without
anybody even knowing about it,
what we were doing, or anything
else, it was just a total togetherness
feeling and we had a hell of a lot of
fun on the radio. We had a lot of fun
off the radio, too.

H: There was a day when a man-
ager/owner would buy a station and
build it up and sell it fast. . ..

W: Yes, indeed.

H: But this doesn’t. . ..

W: Well, there is a three-year rule
now that prohibits that . .. some of
them try today to still do it only on a
three-year term ... but it’s much
more difficult today—the interest
rates, the money that it takes to do it,
and so forth—that it’s justnot . . . you
justcan’t do it like you used to do it
like you did in the old days ...
people are still trying, but it certainly
isn’t working like it used to. There
are a lot of people who have bought
radio properties recently, and I say
“recently”” meaning the last five
years, that havehad that game plan
in mind, but when the interest rates
jumped and the economy dipped
and what have you . . . that puta dif-
ferent outlook on their approaches,
I'm sure.

H: So, the “circus” type of thing
is....

W: When you say “circus” ... |
know what you mean ... Bill Drake
had the same thing ... he had his
key people who were with him
through the years ... that they
weren’t the same insane, crazy
people that, maybe, we.were. But, by
the same token, look at what he
achieved against what we achieved
... we were nothing compared to
Bill Drake . . . we were just little guys
having a lot of fun in small markets
where Bill was workin® and doin’
great things and making a fortune in
the big markets. But the same basic
principles applied; I'm sure their
guys loved each other just as much
as our guys did. The only thing, they
were a hell of a lot smarter than we
were because they were making a lot
of money and we were just having
fun.

H: Is the life of a disk jockey a dif-
ficult one?

W: Well, probably not to the guy

KZAP Offers
Rock At Expo

SACRAMENTO, Calif.—KZAP
is teaming up with the California
State Fair to present 17 nights of
rock at Cal Expo 6 p.m.-closing
starting Aug. 22 and going through
Sept. 7. Three bands will perform
each evening with the headline band
featured in a live broadcast 8:30-
9:30 p.m.

Bands performing include the
Sons of Champlin, Orion, the Four
Skins, Stoneground, the Valley Boys,
Woodwork, the Sutro Sympathy Or-
chestra and David and Redwing are
among a total of 17 acts.
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involved because ... although it is
under the norm ... I guess, to the
people involved, it isn’t. Because it is
the only way of life they know and
probably the only way of life they
care to live. We're all egomaniacs,
we’re all vagabonds. ... I hope
maybe part of that's over for me, al-
though I wouldn’t trade one minute
of any of my life. If I were to die to-
morrow I could die totally satisfied
that, no matter what happened in
the past or whatever, I wouldn’t
trade a minute of my life, except
maybe for some of the grief that I
gave my wife ... I would like to
trade that ... but, just for my own
professional life, I wouldn’t change
a thing and I don’t think any of the
guys that are out there would, al-
though they go through a lot of try-
ing times they also go through a lot
of great times, have a lot of fun from
time to time, and I don’t think any of
them would change. But I also don’t
think we’re a normal breed of per-
son; I don’t think anybody . . . if this
is “show biz,” as some people call it,
I don’t think any show biz-type per-
son would do anything any differ-
ently than they do it. They enjoy
doing what they’re doing ... and
they have good times and bad times,
and they’re just made up that way so
that they accept it and they don’t get
upset if things are bad for awhile.
That's part of the game that we play.

H: Yourson ... what’s his profes-
sional name?

W: He calls himself Andy Car-
penter now.

H: Are you pleased that he's in ra-
dio?

W: Sometimes, yes. sometimes no
... I think thata...

H: You didn’t mind this thing

- happening to you, but.. ..

W: I think that . .. personally, my
opinion of my son is that he is just
much too nice a person to be in our
business. I don’t think that there is a
lot of room for successful radio
people being nice guys.

H: One of the things, George, that
has always impressed me about the
radio industry was the lack of secu-
rity. . ..

W: There is no security, but we all
know that going in; whether we
know it in the beginning or not, we
learn it quickly and it’s really not an
important thing. Security is not what
we’re looking for, that’s not what
makes the animal function. Security
is for the people who are the pin-
stripers of the world—the bankers
and the lawyers and those kinds of
people. Our people aren’t interested
in security as such until they get to
an age when they realize, “Hey man,
I guess I got to worry about paying
the bills and taking care of this that
and the other.”

But that’s just not in us . . . security
is not one of the things that’s impor-
tant to people like us until we getto a
certain age. Certainly, it’s much
more important to me today than it
ever was before, because I'm getting
old ... but in the old days I wasn’t
worried about getting fired or cloth-
ing or anything else ... I didn’t give
a damn one way or the other ... and
maybe that was good and I often
think that it was good, because if
you’re going to be a creative type of
person . .. I'm not saying that I wasa
creative person, I certainly wasn’t, I
was a follower . . . but in order to be
a creative type person you can't
worry about what’s going to happen
tomorrow, you’ve just got to do what
you think is right to do at the time
and let the chips fall where they will.

H: You said you were a “fol-
lower.” Who did you follow?

W: Well, I followed Chuck Blore:

(Continued on page 41)

Vox Jox_ |

® Continued from page 16

Other news about the Forum:
Chuck Blore and Bob Hamilton of
Chuck Blore Creative Services were
pleased with the award that the firm
won for its Mini-Dramas. Especially
since 10 stations immediately signed
up as clients. ... WEAN in Provi-
dence, R, is going the NBC all-
news route sometime in the near fu-
ture, says music director Gary Parks,
401-738-7077, and so he’s looking
for another job. Parks, incidentally,
is brother to Dave Parks at WFIL in
Philadelphia, the Parks who did that
Jamie disk I mentioned earlier.

x k%

Pete Bennett, record promotion
executive in New York, did not win

. the big award for Promotion Execu-

tive Of The Year (see story in radio
section), but he was the only man to
get three votes from Rome. The only
thing I can figure out is that Pete
called them long distance and
traded out an early Beatles album.
... Timothy D. Kehr, with CBS Rec-
ords out in the Midwest for about
eight years, won an award for local
and regional promotion, but he’s no
longer with CBS. He’s “tentatively
working for Motown Records,” he
says.
* X %

WKYS, FM station in Washing-
ton, held its first U.S. Disco Dance
Festival recently, hosted by person-
ality Joe Cipriano. Now doesn’t that
remind you of something? Try the
old-fashioned record hop on for size.

* ok ok

Steve Roddy and Pat Patterson at
WKIX in Raleigh, N.C., are produc-
ing a series called “North Carolina
Historical Minutes” hinging on what
actually happened that day during
the revolution. Patterson, program

(Continued on page 41)

BubblingUnderThe

HOT 100

__ToplLPs

101-FOOT STOMPIN' MUSIC, Bohannon, Dakar
4544 (Brunswick)

102—CHINESE KUNG FU, Banzaii, Scepter
12407

103—WOULDN'T IT BE NICE, Beach Boys, Re-
prise 1336 (Warner Bros.)

104—CHOCOLATE CITY, Parliament, Casablanca
831

105—ROSE ANNE, Guess Who, RCA 10360

106—CONTROL TOWER, Magic Disco Machine,
Motown 1362

107-LOVE FOR SALE, James Last, Polydor
15108

108—PARTY MUSIC, Pat Lundi, Vigor 1723
(P1P)

109-IF YOU THINK YOU KNOW HOW TO LOVE
ME, Smokey, MCA 40429

110—NOTHIN' HEAVY, Dave Bellamy, Warner
Bros./Curb 8123

BubblingUnderThe

201-GARY TOMS EMPIRE, 7-6-5-4-3-2-1 Blow
Your Whistle, PIP 6814

202—-THE MYSTIC MOODS ORCHESTRA, Erog-
enous, Sound Bird 7509

203-THE METERS, Fire On The Bayou, Reprise
MS 2228 (Warner Bros.)

204—ODIA COATES, United Artists UA-LA228-G

205—FREE BEER, Southwind SWS 6402 (Bud-
dah)

206—FLASH CADILLAC & THE CONTINENTAL
KIDS, Sons Of The Beaches, Private Stock
PS 2003

207—WHITE LIGHTNIN', Island ILPS 9325

208—PAUL KOSSOFF, Back Street Crawler, Is-
land ILPS 9264

209-DISCOTECH #1, Motown M6-824 Sl

210-FIREBALLET, Night On Bald Mountain,
Passport PPSD 98010 (ABC)
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Cassical

EMI Move Expected To
Aid Single Inventory

® Continued from page 1
eliminating stereo-only releases,
EMTI'’s two-price category and the
need for double inventory. Also
gone is the quadraphonic Q4 prefix;
the records will be marketed over-
seas as quadraphonic-stereo.

Although the announcement of
the change was made in London by
EMI Records classical manager
John Whittle who stated that the
new system will apply worldwide,
Angel Records, its U.S. sister, has no
plans at this time to change its policy
regarding the markings of its rec-
ords.

According to Mike Allen, general
manager of Angel, the firm will con-
tinue to use separate marking sys-
tems for stereo and for SQ compat-
ible records “as long as it remains
profitable to do so.” Unlike EMI,
Angel has taken a cautious ap-
proach in releasing SQ product (as
revealed previously in Billboard),
using two different markings. a
single price of $6.98 for both, and a
single inventory.

Allen says that although Angel in-
tends to retain its separate markings

(encircled logo represents SQ com-
patible; squared logo is stereo only),
he has advised promotion and a
sales personnel to clarify the differ-
ences to distributors and dealers,
with the aim that the information
will be funneled to the consumer.

Allen says that the number of
quadraphonic recordings released
will be stepped up in accordance
with demand. He says a high pro-
portion of the new releases will be
compatible and “probably all will be
in SQ by the beginning of the year.”
He sees a catalog of about 20 titles
by the end of the year. A minority of
product “will be straight,” Allen
says.

In supporting the EMI move,
Whittle says that issuing both SQ
and stereo records and at different
prices confused buyers. Of impor-
tance to the dealer, he says, is the
fact that they will no longer need the
double-inventory system, having to
stock both versions of the same per-
formance. Confusion between num-
berings will end with the abolition of
the distinctive Q4 prefix, he says.

“On our side,” Whittle says, “we
will not have to produce and engi-

Philadelphia In Ambitious
Season, Opening Sept. 17

PHILADELPHIA—With the start
of a new season for the Philadelphia
Orchestra on Sept. 17, it will mark
the 40th year as music director and
conductor for Eugene Ormandy, a
record unsurpassed by any conduc-
tor of any major symphony orches-
tra. For the coming season, Or-
mandy has invited eight guest
conductors to participate in the con-
certs, which are staged at the Acad-
emy of Music.

The guest conductors are Edo de
Waart, making his debut with the or-
chestra, Claudio Abbado. Rafael
Frehbeck de Burgos, Rafael Kube-
lik, James Levine, Zubin Mehia.
Riccardo Muti and Yuri Temika-
nov.

Four young artists will appear for
the first time with the orchestra dur-
ing the coming season. They are
Martha Argerich and Claude Kahn.
pianists: Stephen Kates, cellist, and
Pavel Kogan, violinist. Vera Zorina

will return as narrator for
Prokofieff’s “Peter and the Wolf.”

Other guest instrumentalists ap-
pearing during the season are:
Vladimir Ashkenazy and Byron
Janis. pianists: Zino Francescati.
Miriam Fried, Isaso Stern. Norman
Carol and Williim de Pasquale. vio-
linists; Joseph de Pasquale, violist:
Mstislav Rostropovich and William
Sticking, cellists, and Nicanor Zaba-
leta, harpist.

Vocalists appearing with the or-
chestra are: Sheila Armstrong and
Elizabeth Sonderstrom. sopranos:
Betty Allen, mezzo-soprano: Joanna
Simon and Rosalind Elias, con-
trattos: Seth McCoy: tenor: and Mi-
chael Devlin, baritone. Choral
groups include the Mendelssohn
Club. Bach Choir of Bethlehem
(Pa.). Singing City Women’s Choir.
and the Philadelphia Musical Acad-
emy Boys Choir.

Phato by Angel Records

ANGEL TO ANGEL—Guitarist Angel Romero signs exclusive longterm con-
tract with Angel Records. Romero, seated; Brown Meggs, Capitol Records Ex-
ecutive vice-president & chief operating officer; Raoul Montano, national
classical sales manager; Michael Allen, Angel Records’ general manager;
Patti Laursen, Angel producer. Romero will concentrate on solo guitar reper-
toire, with twe LP’s projected for completion before year’s end. He is young-
est son in Romero family, noted family quartet of guitarists.

neer recordings in two forms, with
the additional expense that ac-
counted for the higher price of
quadraphonic recordings.” The SQ
record will sell for the standard price
overseas.

The single inventory vs. double
inventory battle has been raging for
some time, with virtually all the
other majors sticking to their guns
for the dual-inventory. RCA Rec-
ords attempted to invoke a single-in-
ventory system a few years ago, but
it failed after slow movement of
prime product, which most dealers
segregated in quad-only bins.

Classical

Notes

CBS newsman Walter Cronkite
makes a rare appearance as guest art-
ist with St. Louis Symphony Orches-
tra on Nov. 9. when he’ll narrate “A
Lincoln Address” at the Powell
Symphony Hall in St. Louis. By the
way, some 50 St. Louis area busi-
nessmen are working on a project
aimed at selling symphony season
tickets to area businesses as em-
ployee benefits.

The Rochester Civic Music Assn.,
organization which maintains and
operates Rochester Philharmonic
Orchestra, is changing its name to
Rochester Philharmonic Orchestra.
Change is in name only. Organiza-
tion will not be reorganized or re-
chartered. ... Edward Corn, manager
of San Francisco Opera, takes over
as special assistant to executive di-
rector, Anthony Bliss, of Metropoli-
tan Opera, beginning Sept. 8. ...
Seiji Ozawa closed the 1975 Berk-
shire Festival last weekend with a
single work—Mabhler’s Symphony
No. 2 “Resurrection” with soloists
Susan Davenny Wyner, Maureen
Forrester and the Tanglewood Festi-
val Chorus, John Oliver, conductor.

“Black Beauty.” world’s largest
portable organ. transformed Lin-
coln Center. New York, into electro-
musical complex recently. when or-
ganist Leonard Raver gave a free
performance at the plaza there. . ..
Scott Joplin comes to Broadway
here beginning Sept. 25. That’s date
when the Houston Grand Opera
production of “Treemonisha” be-
gins a limited six-week run at Uris
Theater. Frank Corsaro returns to
Broadway after a 10 year absence. to
direct. . .. Shreveport Symphony Or-
chestra in Louisiana, begins a series
of performances Nov. 9 dedicated to
the bicentennial. Three works were
commissioned. an orchestral work, a
complete ballet and 4 three-act op-
era. Composer Elie Siegmeister did
the triple all by himself. Carl Fischer
is preparing the three works for pub-
lication.

World premiere of unpublished
manuscript by Charle Gounod, “An-
dante™ was given Tuesday (26) at
Cleveland Institute of Music, ptayed
by Gaby Casadesus. . . . llana Vered,
noted lIsraeli pianist. signed long-
term pact with Colbert Artists. She
recently signed with London Rec-
ords. Her newest recordings, includ-
ing the Tchaikovsky Piano Concerto
No. 1 and the Mozart Piano Con-
certo, K288, will be releases in fall.
She has also begun the huge task of
recording for Phase 4 the complete
48 preludes and fugues by Bach.

ROBERT SOBEL
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These are best selling middle-of-the-road singles compiled from

Billboard SPECIAL SURVEY for Week Ending 8/30/75

¢ Copyright 1975, Bill-
board Publications. Inc
No part of this publication
may be reproduced,
stored in a retrieval sys-
tem, or transmitted, in any
form or by any means,
electronic, mechanical,
photocopying, recording.
or otherwise, without the
prior written permission of
the publisher

E national retail sales and radio station air play listed in rank order.
(=)
T & s
E 4 E 4
2 7 ¥ . : .
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 21 FALLIN' IN LOVE
Hamilton, Joe Frank and Reynolds, Playboy 6024 (Spitfire, BMI)
2 1 9 HOW SWEET IT IS (To Be Loved By You)
James Taylor, Warner Bros. 8109 (Stone Agate, BMI)
3 6 6 | BELIEVE THERE'S NOTHING STRONGER THAN OUR LOVE
Paul Anka & Odia Coates, United Artists 685 (Spanka, BMI)
4111 4 SOLITAIRE
Carpenters, A&M 1721 (Don Kirshner, BMI/Kirshner, ASCAP)
5 3|12 AT SEVENTEEN
Janis lan, Columbia 10154 (Mine/April, ASCAP)
6 {16 4 THE PROUD ONE
Osmonds, Kolob 14791 (MGM) (Seasons Four/Saturday, BMI)
7 4 9 COULD IT BE MAGIC
Barry Manilow, Arista 0126 (Kamikazi/Angeidust, BMI)
8 5110 MORNIN’ BEAUTIFUL
Tony Orlando & Dawn, Elektra 45260 (Applecider/Little Max, ASCAP)
9 9 9 WASTED DAYS AND WASTED NIGHTS
Freddy Fender, ABC/Dot 17558 (Travis, BMI)
10 | 18 5 | BELIEVE I'M GONNA LOVE YOU
Frank Sinatra, Reprise 1335 (Warner Bros.} (Senor/Sergeant, ASCAP)
11 8 |12 RHINESTONE COWBOY
Glen Campbell, Capitol 4095 (20th Century/House Of Weiss, ASCAP)
12 | 24 3 I'M SORRY
Johr Denver, RCA 10353 (Cherry Lane, ASCAP)
13 | 13 7 TIL THE WORLD ENDS
Three Dag Night, ABC 12114 (Leeds/Antigue, ASCAP)
14 |15 5 DAISY JANE
America, Warner Bros. 8118 (Warner Bros., ASCAP)
15 7 8 THAT'S WHEN THE MUSIC TAKES ME
Neil Sedaka, Rocket 40426 (MCA) (Don Kirshner/ATV, BMI}
16 | 10 | 14 I'M NOT IN LOVE
10 cc, Mercury 73678 (Phonogram) (Man-Ken, BMI)
17 | 29 5 DANCE WITH ME
Orleans, Asylum 45261 (Hall/Mojahanna, BMI)
18 [ 12 | 15 FEELINGS
Morris Albert, RCA 10279 (Fermata International, ASCAP)
19 (17 | 13 PLEASE MR. PLEASE
Olivia Newton-John, MCA 40418 (Blue Gum, ASCAP)
20 | 37 2 AIN'T NO WAY TO TREAT A LADY
Helen Reddy, Capitol 4128 (Colgems, ASCAP)
21 | 30 5 LIKE THEY SAY IN LA.
East L.A. Car Pool, GRC 2064 (Racan/Act One, BMI)
22 | 23 6 WATERFALL
Carly Simon Elektra 45263 (C'est Music, ASCAP)
23119 (11 JWE TALKIN'
Bee Gees, RSO 510 (Atlantic) (Casserole, BMI)
24 | 33 4 | WROTE A SONG
Bobby Goldsboro, United Artists 681 (Unart/Pen In Hand, BMI)
25 |21 |12 LISTEN TO WHAT THE MAN SAID
Wings, Capitol 4091 (McCartney/ATV, BMI)
2 | 31 4 A FRIEND OF MINE IS GOING BLIND
John Dawson Read, Chrysalis 2105 (Warner Bros.) (Big Secret, ASCAP)
27 | 28 7 BIG STAR
Stark & McBrien, RCA 10314 (Stark & McBrien Enterprises, ASCAP)
28 | 48 2 | ONLY HAVE EYES FOR YOU
Art Garfunkel, Columbia 3-10190 (Warner Bors., ASCAP)
29 | 32 5 FLYING HIGH
Blackbyrds. Fantasy 747 (Blackbyrd, BMI}
30 | 22 8 ONE OF THESE NIGHTS
Eagles. Asylum 45257 (Long Run, ASCAP)
31 (27 |10 THERE'S A WHOLE LOT OF LOVING
Guys 'N' Dolls, Epic 50109 (Dick James, BMI)
32 | 42 4 ILT (Ij)OESN'TdM%TTER A(;g) :JSORE 6
inda Ronstadt, Capitol 4 panka, BM!)
33 m | DON'T BELIEVE IN IF ANY MORE
Roger Whittaker, RCA 10356 (Arcola, BMI)
34 | 41 2 ICE CREAM SODAS, LOLLIPOPS AND A RED HOT SPINNING TOP
Paul Delicato, Artists Of America 101 (Songwriters. Of America, BMI}
35 | 34 7 CAN'T GIVE YOU ANYTHING (But My Love)
Stylistics, Avco 4656 (Avco Embassy, ASCAP)
36 | 40 3 BRAZIL
The Ritchie Family, 20th Century 22 (Peer, BMI)
37 | 43 3 THIRD RATE ROMANCE
Amazing Rhythm Aces, ABC 12078 (Fourth Floor, ASCAP)
38 [ 39 5 HELP ME RHONDA
Johnny Rivers, Epic 8-50121 (Columbia) (Irving, BMI)
39 GONE AT LAST
m Paul Simon & Phoebe Snow. Columbia 3-10197 (Paul Simon, BMI)
40 | 46 3 GAMES PEOPLE PLAY
Spinners, Atlantic 3284 (Mighty Three, BMI)
41 | 45 2 | GO TO PIECES
Cotton, Lloyd And Christian, 20th Century 2217 (Noma/Vicki, BMI)
42 | 44 4 TWO FINE PEOPLE
Cat Stevens, A&M 1700 (Cat, ASCAP)
43 | 36 6 EOMEONE SéVEIg ng(BLIFE TOLNIEHTSC
iton John, MCA 40421 (Big Pig/Leeds, ASCAP)
44 m CAROLINA IN THE PINES
Michae!l Murphey, Epic 8-50131 (Columbia) (Mystery, BMI)
45 | 47 3 DREAMS GO BY
Harry Chapin, Elektra 45264 (Sandy Songs, ASCAP)
46 | 49 2 YOU ARE A SONG
‘ Batdorf & Rodney, Arista 0132 (Keca, ASCAP)
47 | 50 2 HONEY TRIPPIN’
Mystic Moods, Sound Bird 5002 (Ginseng/Medallion, ASCAP)
48 THEME FROM THE UNIVERSAL MOTION PICTURE SOUNDTRACK
m " w ”
] John Witliams, MCA 40439 (Duchess. BMI)
49 HOLDIN’ ON TO YESTERDAY
Ambrosia, 20th Century 2207 {Rubicon, BMI}
50 MORNING

Michael Kenny, Tom Cat 10327 (RCA)
(Cataclysmic/Dantroy/Kenny Tunes, BMI)

advoailg 's/61 '0€ LSNONY
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Clubs Follow Seesaw Patterns
Business Generally Good Outside Of N.Y. and L.A.

® Continued from page 1

ness to a variety of markets these
past months were Dr. Hook, Cheech
& Chong and Roger McGuinn.

Artist cancellations are somewhat
up over normal, it is generally re-
ported. But the problem does not
seem to have gotten out of hand.

Only niteries in “secondary” mar-
kets were polled for this Billboard
survey, since these are the clubs
which have expressed the most diffi-
culties in booking strong touring
names in the past year.

“We've had a real strange pattern
this summer,” says Gail Bass of the
Great Southeast Music Hall staff in
Atlanta. “June was dynamite, July
was slow and August is half and
half”

Jersey Eatery
Booking Talent

CHERRY HILL. N.J.—With the
Latin Casino Theatre-Restaurant
bringing in top entertainment names
this coming season to please the bi-
centennial tourists in nearby Phila-
delphia. Pavio’s Chez Antonio. local
class restaurant, also goes name pol-
icy after successfully testing several
attactions with Fats Domino. Lionel
Hampton and the Brooklyn Bridge.

The Shirelles usher in the new sea-

son, Sept. 16-21, followed by Fats

Domino’s return, Sept. 23-28.
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- DUKES of DIXIELAND
Appearingwith the Atlanta Sym-
phony, Atlanta, GA., July 4-6: At
the Sonoma County Fair, Santa
Rosa, CA., July 14-17: Merced
County Fair, CA., July 18-19:
llinois State Fair, Springfield,
IL., Aug. 7-17.

Latest Single Release

DUKES’ PLACE
On

Sandcastle
Records

Exclusive Management
SHOUP , MORDECAI & POPPEL
New York. NY

Chicage, IIl. 60606
205 W. Wacker
(312) 368-1016

Los Angeles, Cal.
New Orleans, La. 70130
337 Rue Chartres
(504) 529-4195

Unsurpassed in Quality

GLOSSY
PHOTOS

1000 POSTCARDS
100 8x10

CUSTOM
COLOR PRINTS

COLOR LITHO

765%
15

*85
per 100

COLOR
POSTCARDS
MOUNTED
ENLARGEMENTS

2075307 30"N40”
$1400 52000

A Division of JAMES J. KRIEGSMANN
165 W. 46th St., N.Y. 10036
(212) PL 7-0233

Meanwhile, Music Hall owner
Robin Conant is expressing his faith
in the market by opening The Night-
club this week, an 800-capacity
rock room which has bookings for
Ike & Tina Turner, Steppenwolf,
Bobby Blue Bland and Larry Cor-
yell for starters. The Nightclub will
be open three to four nights a week
at $3-84 admission price.

Paul’s Hall in Boston isn’t down
too far off a good spring despite
being such a college-oriented mar-
ket, says co-owner Tony Mauriello.
Esther Phillips was a good recent
draw. “Our crowd will come out
when we get a good FM act or cult
figure,” Mauriello says. “AM acts
are more chancy for us.”

Teddy’s in Milwaukee began a
year ago to switch over from a rock
room to a jazz policy. The 500-seater
is now all jazz. Booker Mike Kappus
reports that good business is coming
from all established jazz names they
get in, Eddie Harris, Freddie Hub-
bard, Stanley Turrentine, Charles
Mingus and George Benson.

Toronto’s 360-seat E1 Mocambo
decided to take a chance this sum-

mer with regular name bookings,
rather than go for cheaper acts as
they have in previous summers. The
experiment has worked profitably
beyond expectations, says Mike
Baird. Earl Scruggs even set an all-
time attendance record for the club
this summer.

Eppy Epstein of My Father’s
Place in Roslyn was reached in the
midst of the first meeting of the
Long Island Music Assn. LIMA is a
united front of 12 radio stations,
clubs, concert promoters and one-
stops banding together to seek more
support from the urban New York
music powerhouse.

“I'm making the nut and getting
into artist percentage payments most
of the time,” says Epstein. “Some
artists | broke in the region have
switched to Concerts East 3,000-seat
Calderon Theater, which has hurt a
little. Discos are very popular all
over the island this summer, but |
don’t see them as direct competition.
The club has to earn $1,500 for over-
head before we start paying percent-
ages so you can see we’re averaging
90 percent capacity.”

BRUCE SPRINGSTEEN
Bottom Line, New York

It's all been written before—the comparisons
to Dylan (here included), the accusations that
his following lay in a triangle formed by Phila-
delphia, Washington and New York, the lack of
major sales results on his first two albums (even
though they did receive good reviews) and the
whispers that he was increasingly becoming dis-
satisfied with his fabel (Columbia).

True, it's all been part of Bruce Springsteen's
three years in the music scene's major leagues.
But, judging from his opening night set here
Aug. 13 and the local excitement generated by
his ensuing five-night stand, the time has come
to file it all as history, the kind that doesn't have
too much bearing on what lies ahead.

Musically, there have been some important
changes behind the new Springsteen and most
of them were more than evident in his two-hour
set. Lyrics, long a strong point of Springsteen
the “poet,” were no longer dominating, but
rather tightly-woven within the music. in fact,
they often were forced into the backseat. Over-
all, the bag is now more one of hard driving rock,
laced with a spice of r&b.

What was “working" was a complete song,
not just flashes of creative wordmanship rag-
gedly tied to music, an earmark of his earlier
works.

Opening the set with “Thunder Road,”
Springsteen quickly had the audience in his
back pocket, even though band members Clar-
ence Clemmons, sax; Steve Van Sandt, lead gui-
tar; Max Weinberg, drums; Gary Tallent, bass;
Danny Federici, organ, and Roy Bitton, piano,
were still waiting in the wings.

While a soon-to-be released album features
the number as a rocker, Springsteen handled

Talent In Action |

McCARTNEY
TOUR FIRMED

LONDON—Paul McCartney and
Wings have announced their long-
awaited first concert tour and it will

be a worldwide affair starting Sept. 9

with a 13-day tour of England and
Scotland.

However, McCartney and Wings
are not expected in the U.S. until
spring of 1976. The world tour will
be done in separate sections. Aus-
tralia and Japan are on the agenda
before North America. Continental
Europe is the final leg of the tour.

The five-member Wings will per-
form two-hour concerts without an
opening act. Material covered will
come from McCartney’s Beatles
writings and his two solo albums as
well as the four Wings albums.

the number in a laid-back fashion, accom-
panying himself on piano. It worked well. “Thun-
der Road'' or a rocker, Springsteen's vocal abili-
ties held up under scrutiny throughout the set.

Once joined by band members, Springsteen
proceded to work his way through several songs
on the new LP ("'Jungle Land,” "Born To Run,”
“Backstreets” and "She's The One," among oth-
ers), interlacing them with selections off his ear-
lier albums. To his credit, Springsteen varied
each show throughout the stand, while at the
same time maintaining a high level of excite-
ment. Not many can do it these days.

As good an individual talent as Springsteen
has developed into, it's impossible to overlook
his “E-Street” backup, especiaily Clemmons,
who really can make the world “backup” seem
obsolete.

They were tight and driving throughout,
spurred on constantly by the varied playing

(Continued on page 25)

Edmonton To
Welcome New
250-Seater

NEW YORK-Lucifer’s, a 250-
seat nightclub, is slated to open in
Edmonton, Alta., any week now, de-
pending on when an electricians’
strike ends.

According to Rob Dingmam of
Allarco Developments Ltd., parent
firm, the club is housed in the base-
ment of the Steak Loft-Old Bailey
restaurant, also an Allarco oper-
ation.

While the club will primarily
showcase live talent (mostly label
acts), it will also have the facilities
for being used as a disco.

Total investment in the operation
is being placed in the $375,000-
$400,000 range, including some
$11,000 for lighting and $8,500 for
sound. Additional monies are going
to decor and kitchen facilities.

Dingman says the company has
an understanding with the union
that work will be completed within
three weeks of the strike’s end and,
shortly thereafter, the doors will be
open to the public.

The opening will mark the second
Lucifer’s on the Canadian talent
scene, the other being in Calgary.
Talent for both places is booked by
Ralph Klimove out of Calgary.
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Grunt photo

Today's Starship: Jefferson Starship is hotter on record today than in the
great flower summers of Haight-Ashberry.

Starship Sails Up
To New Altitude

SAN FRANCISCO—-The new
Jefferson Starship may now be fly-
ing as high as the old Jefferson Air-
plane once did. Higher, in fact. The
Grunt headquarters here says that
the new Starship LP, “Red Oc-
topus,” is doing better, both chart-
wise and saleswise, than any Air-
plane album of the past. It’s starred
number three on this week’s chart.

The starship is currently outon an
18-date tour which includes the Mis-
sissippi River Festival and con-
cludes in Providence Saturday (30).
Their spring tour concluded May 30
with a free concert here in Golden
Gate Park—an event much like the
ones that made San Francisco fa-
mous but which have been in short
supply over recent years.

The Starship now consists of origi-
nal members Paul Kantner and
Grace Slick, along with Craig Cha-
quico, lead guitar! Papa John
Creach, violin; Pete Sears and Da-
vid Freiberg, who alternate on bass
and keyboards; John Barbata,
drums; and Marty Balin, vocals.
Original members Jack Casady and
Jorma Kaukonen are both still
working with their own band, Hot
Tuna.

Observers and people connected
with the Starship give much of the
credit for the success of “Red Oc-
topus” to the reuniting of the voices
of Grace Slick and Marty Balin. Ba-
lin over the past several years has
done some producing as well as
leading his own band, Bodacious,
which recorded a package for RCA
and developed a strong local follow-
ing but never got off nationally.

Balin put one foot back aboard
the Starship with the previous LP,
“Dragonfly,” by contributing lyrics
and vocals to one song, “Caroline,”
and stayed on to become a full crew
member for the new set. He wrote
their current chart single, “Miracles”
(edited down from the seven-minute
album cut) and had a hand in four
of the LPs other nine songs.

Says Grace of Marty’s return: “I
like it much better having Marty
back. It takes a certain weight off me
and allows the whole band to do
more. You know, I saw ‘Funny Girl’
with Streisand, who is supposed to
be one of the greatest singers in the
world, but after two hours I found it
boring. I just don’t see where any-
body is so marvelous that they can
carry off a two or three-hour concert
by themselves.”

During the period when Balin,
Casady and Kaukonen were away
from the band, Grace and Paul did
several “solo™ albums like “Man-
hole” and “Blows Against The Em-
pire” with many of the same local
players. These records were not
highly successful.

“The solo records,” Paul says,
“were in a transition period when we
really didn’t have a band, and they
weren’t produced as well because we
were doing so much of the work our-
selves.” Grace adds, “It’s much bet-
ter if you get a bass player to play

bass and a piano player to play pi-
ano. I was playing piano on a lot of
those records. If you try to do too
many things none of them come out
good. I perfer just to concentrate on
singing.”

As for Grunt, their own logo
which they had hoped at its incep-
tion would blossom into a real label,
“It’s too complicated to do, trying to
be on the road and at the same time
be looking for and developing other
talent,” the pair agree. “You can’t
offer anything to talent you might be
interested in if you’re not there. We
tried to do it for awhile but found we
were either off touring or making
our own records.”

JACK McDONOUGH

Sergio Mendes
Set To Return
For Mexico Gig

MEXICO CITY —Based on one of
their most successful stands ever,
Sergio Mendes & Brasil 77 are
slated for a return engagement here
next year, report co-promoters An-
tonio Basurto and Hugo Lopez of
Artimexico.

During the group’s stay at the
Fiesta Palace, they attracted an aver-
age of between 700 and 850 persons
per night over a two-week span.
Prices charged for that supper club
engagement were 325 pesos ($26)
per person, about the highest the city
government’s Departamento De Es-
pectaculos will allow. .

For the curtain closer on July 13,
Mendes & Co. moved over to the
Auditorio Nacional where they drew
a brisk 9,000-plus at a scale of from
150 pesos ($12) on down to 25 pesos
($2). Most of the promotion for that
popular priced show was done via
radio. They also reportedly did ex-
ceptionally well for a one-nighter in
Puebla, approximately 90 miles
from here, during an off night at the
Fiesta Palace. This was Mendes’
sixth Mexican tour since 1967.

Atlantic City’s
Capitol Turning
To Disk Names

ATLANTIC CITY—AIl Baker Jr.
is converting his Capitol film house
to the Capitol Concert Theatre, pro-
viding the resort with a concert set-
ting for top recording names. Baker
is giving the former X-rated movie
palace a complete facelift from mar-
quee to dressing rooms.

Policy calls for Friday-Sunday
bookings with shows at 9 and 11
p.m. each weekend night. Mike Gor-
don, joining with Baker in the oper-
ation and handling the bookings.
has set Mandrill plus First Choice
and South Shore Commission for
the opening with weekend follow-
ups to include the LaBelle, Smokey
Robinson, Main Ingredient and
Isaac Hayes.
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styles of Clemmons on sax. In fact, one would
even suggest a co-billing of Springsteen and
Clemmons for the future, as both drew heavy
applause for their individual efforts during the
set. JIM MELANSON

TEMPTATIONS
BLUE MAGIC
GWEN McCRAE
GARY TOMS EMPIRE
Apollo Theatre, New York

Time was when the Temptations’ stand at the
Apollo was as big an annual event in Harlem as
the swallows are in Capistrano, with long lines
around the theater every year and tickets as
precious as Cadillacs. But times have changed
and though the crowds were still substantial for
the Aug. 15 opening they are not what they used
to be and many people showed up to see the
second act on the bill, Blue Magic.

The show, too, was not up to past standards
as the group no longer has its old flair. The show
is now so polished that it's sterile. The group’s
choreography has lost its freshness as the mem-
bers dance around looking more like men doing
physical labor than entertainers.

The show highlight came when the group
went into a medley of its classic oldies. Unfortu-
nately most of the show was spent doing newer
material that was not nearly as good as the clas-
Sics.

In contrast to the Temptations, Blue Magic
stole the show with an exciting fast-paced set
that had creative dancing, striking wardrobes
and a tot of pyrotechnics. This group appears to
be a successor to the Temptations’ throne as top
soul vocal group and judging from the crowd re-
action the coup has already taken place.

Gwen McCrae's portion was short and un-
eventful with the one bright spot being her top
10 hit “Rocking Chair.”" Ms. McCrae was pre-
ceded by her back-up singers—three young men
who call themselves Phoenix. Their jive theatri-
cal manner was perfect for the Apollo crowd
which has come to expect such things.

Opening the show was the Gary Toms Empire,
an exciting new group with a hot single, "7-6-5-
4-3-2.1 Blow Your Whistle.” Unfortunately most
of the group’s talents were lost in a milieu of
bad sound. Hopefully their next New York ap-
pearance will better showcase their talents.

ROBERT fORD JR.

SHA NA NA
Wollman Rink, New York

A mixed crowd of greasers, dry-looks and just
plain folks got together Aug. 15 to hear their fa-
vorite oldies done by Sha Na Na.

In their 75 minute set Sha Na Na performed
all or part of at least 40 different songs, all of
which fit someone’s definition of what is a
memory-provoking oldie. There were as many
cheers of recognition for “Oh, What A Night" as
there were for "Surfin USA." The 10-man
group offered up three segments; one of 50s
gold and one of 60s divided by a series of skits.

When not going for laughs Sha Na Na did
their material with accuracy and enthusiasm
combined with excellent vocal harmonies and
instrumental work, particularly saxophonist
Lenny Baker. The group also performed some a
cappela numbers the likes of which have rarely
been heard outside of Clifton, N. ). The skits
were mainly vehicles for song parodies or intro-
ducing a particular song in an opportune con-
text as the band cavorted on stage with
unicycles decked out with chopper handlebars,
or in leather-jacketed gang versus varsity
sweater gang confrontations. There was also the
audience participation dance contest emceed
by Bowzer, the Brooklynese-speaking baritone
with the wholesome sleeveless black T-shirt boy-
next-door look. Sha Na Na has a personality and
professionalism that transcends rock revival.

Bob Altman, an alleged comedian, opened
the show with a 15-minute routine that evoked
occasional laughter. LAWRENCE FROST

| Signings_

Kraftwerk to Capitol. The avant-garde Ger-
man rockers had hit U.S. product on Mercury.
.. KGB to MCA. It's an all-star group with Mike
Bloomfield, Barry Goldberg, Carmine Appice,
Rick Grech and Ray Kennedy, managed by Eiliot
Roberts. ... Bassist John Lee and drummer

Gerry Brown to Blue Note with first album titled
“Mango Sunrise.”

COMMANDER CODY & THE
LOST PLANET AIRMEN
CHARLIE DANIELS BAND
Wollman Rink, New York

It was country-boogie night here Aug. 16 as a

Talent In Action

capacity crowd of work-shirted, overalied, and
cowboy-hatted teens turned out for a nicely
matched bill.

Headliner Commander Cody, who has built a
solid reputation over the years as a good time
party music band, delivered a solid performance

of crowd favorites. Their repertoire of mostly
“drinkin’ and truckin’ "' songs was more satirical
than serious, and the performance at times (the
“Shadow knows" sequence for example)
reached a comic level that can almost be de-
scribed as country theater.

Supporting the antics was a front line of
three guitarists—Billy C. Farlow, John Tichy, and
Bill Kirchen—who alternately sang lead and
barked out backing vocals that were as raw as
the lyrics.

(Continued on page 26)

‘New York and |
have this love/hate thing”’

unfil |

| go to New York five or six times
a year. And | never wanf to go
get there.

New Yorlk and | have this
love/hate thing.

| know I'll work foo hard, that I'll crowd as much
of New Yorl as | can info just one weelk, stay up
half the night, every night, go home exhausted,

and love every second of it.

That's why | stay at The Biltmore.

It's as much New York as you can find in a

hotel.

Something happens at The Biltmore that

just doesn't happen in those plasti-glass, modular
hotels thaf have plopped rhemselves down

in every city in the

country.

If I'm going to a city
| love, why should |
stay in a place | hate?

The Siltmore

43rd and Madison
(800) 221-2690. In New York State, call
(800) 522-6449. In the city 683-6620.
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$4,000 Weekly Budget For New
Fort Lauderdale Discotheque

FORT LAUDERDALE, Fla.—
Nightclub owner Bobby Van (Bach-
elors I11) opened a new 300-seat dis-
cotheque with two live dance
groups. Bachelors 111 West will fea-
ture top lounge groups and Van has
budgeted weekly entertainment at
$4.000.

The new club is located on the
outer fringes of Fort Lauderdale
across the street from Jackie Glea-
son’s Inverarry project started five
years ago.

By SARA LANE

Despite the ‘Boondock’ locale,
Bachelors 111 West is attracting
droves of hip young people and
three or four nights a week there are
lines waiting. Van has committed
over a quarter of million dollars to
the club. He putin $130,000 and has
an equipment lease of $120.000 for
the next eight years after which he
will own it. He added two dance
floors with mirrored walls, a stage,
sound system. lighting and new de-
cor.

“HOW TO MAKE

A RECORD DEAL AND
HAVE YOUR SONGS

RECORDED”

Payy
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EVERYTHING YOU WANT TO KNOW
ABOUT THE MUSIC BUSINESS.
HOW, WHEN AND WHERE
TO GET STARTED!

Beginners and professionals
alike must own this easily
understood and comprehensive
music book. Finally, two industry
attorneys have written the guide
which takes you from your initial
dream through the ins and outs
of the music business. The book
is a step-by-step approach,

complete with a list of 60 record
companies, 182 publishing firms
and 300 recording studios.
Included also is a discussion and
analysis of personal management,
agencies, publishing, songwriting,
recording, producing,
engineering, public relations

and accounting careers.

BARRY WHITE: “A book filled with information unlimited-righton!”
MERLE HAGGARD: “Mandatory reading for a basic understanding

of the music business.”

PAUL WILLIAMS: “After seven yedrs in the music business as a
songwriter and publisher, it’s nice to have a book around to answer
questions I was t0o embarrassed to ask. P.S. Who is Harry Fox?”

Please send me

NAME

copy(s) at $7.95 each, plus $1.00 each for handling.

ADDRESS

CITY

STATE

Z1P

Make checks payable and mail to:

-----ﬁ

----J

Barrister House Publishing Lid.
9200 Sunset Blvd. Penthouse 25 1
Los Angeles, Calif. 90069
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While club owners all over the
country are cutting down on enter-
tainment and advertising, Van ups
his budget for both.

Currently appearing at Bachelors
West are two groups and three sing-
ers. Backing John Edwards is Brand
New, a nine-man group. Jewel is a
soul duo and there is a quartet called
Motor Car.

Van has booked Mac’s Mob.
Wonderful World of Charlie Brown,
Life, US.A. and the Fantastiks for
future engagements. Bachelors 11 is
one of a handful to book acts on a
yearly basis in Florida.

Van was the first club owner in
Broward County to integrate. “They
warned me this would be a disasterif
I did. Now about 70 percent of my
acts are black.” he explains.

One of the things he does to hype
Monday and Thursday business is to
give away free buffet dinners to the
ladies and free drinks from 8:30 to
10:30.

13-Piecer
Coming Up
For Axelrod

LOS ANGELES—Composer
Dave Axelrod will organize a 13-
piece jazz/rock band to play clubs,
his first the Grove locally, Oct. 23-
26. Axelrod will play music from his
new Polydor LP, “Seriously Deep,”
plus works from previous record-
ings.

For the local booking he plans
hiring as many of the musicians who
worked on the LP as possible. Man-
ager Jack Schnyder is working on
the projected tour. Polydor plans ra-
dio time buys to herald the jazz/rock
LP after Labor Day.

Axelrod previously guest con-
ducted at a “Tribute To Quincy
Jones” last winter and also led a
youth orchestra and the Cannonball
Adderley Quintet in 1970 at the
Monterey Jazz Festival.

Good Karma Seeking
Expansion Of Dates

KANSAS CITY—Good Karma
Productions here. which has been
presenting new record artists at $1-
ticket concerts at Cowtown Ball-
room here for several years. is now
seeking to do the same thing at a cir-
cuit of Midwest colleges no more
than 100 miles between stops.

Cowtown Tours would handle the
tours for Good Karma and mone-
tary support from a major national
corporation is being sought.

TOP QUALITY
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Ray Thomas Ponders
A Frenetic Future

By STEPHEN TRAIMAN

NEW YORK—-A U.S. tour with
his new group, a possible videodisk
for the TED system in Germany and
a reuniting of the Moody Blues after
each has “done his own thing” are
just some of the forecasts of Ray
Thomas whose first solo effort,
“From Mighty Oaks,” on Threshold,
is being distributed here by London
Records.

On a cross-country promotional
tour with label president Gerry
Hoff, during which time the LP—a
“quiet QS quad”—climbed to No. 91
with a star on Billboard’s Top LP’s &
Tape Chart in four weeks, Thomas
reflected on his success and future.

“It’s exciting because I've got no
track record of my own,” Thomas
says of the album. “I like the mel-
lower sounds, the mixture of classical
with rock 'n’ roll. Rather than acid
rock I prefer the lighter side so you
can hear the lyrics . .. melody is just
a vehicle for the lyrics.”

On the quad question, both
Thomas and Hoff are strong be-
lievers in the concept, which is why
they've gone back and remixed vir-
tually all the old Moodys’ records,
except one or two early releases, for
Q-8 tape. All this was done in the
new Threshold studio designed by
Westlake Audio at Broadhurst Gar-
dens in the U.K. Decca studio com-
plex. The tapes are among the big-
gest sellers on Ampex for London/
Threshold.

The master tape for “From Mighty
Oaks™ was encoded with a recently-
acquired QS matrix unit but quad
was not consciously transferred to
the disk cut for the U.S. market at
Artisan Sound in Los Angeles,
Thomas says.

However, he credits the talents of
engineer and co-producer (with
himself) Derek Varnals with possi-

Talent
In Action__
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Andy Stein added color with his sax and
fiddle work, while the Commander tickied the
ivories and Bruce Barlow and Lance Dickerson
held'it all together on bass and drums. The real
showman of this group, however, was Bobby
“Blue” Black, who recently ended a successful
stint as a Nashville session man to rejoin the
Airmen.

Black's playing was tasteful and innovative,
lending songs like “Momma Hated Diesels” a
cutting edge that none of the other soloists were
able to impart. A versatile player, Black some-
times used his steel to mimic the sound of a
fuzzy electric guitar, spinning off rock riffs that

~perfectly foiled the more traditional country

sound of the rest of the band.

The Charlie Daniels Band get the proceedings
off to a quick start with a set of high-powered if
not terribly distincitive set of Southern boogie
blues. Borrowing a large part of their sound and
an even greater part of their material from the
early Allman Brothers Band (especially during
some of Daniel’s slide guitar parts, which were
taken from Duane verbatim) the Daniels band
went through an hour's worth of material that
was a mixture of old tunes and new cuts from
their upcoming “Night Riders™ LP.

The resemblance to the Aliman Brothers car-
ried over to Daniels lineup. Sharing the lead gui-
tar siot with Daniels was Tommy Crain, while
Freddie Edwards and Don Murray doubled on
drums. Joel DiGregorio and Charlie Haywood
handled keyboards and bass respectively.

The high point of the set was a song written
by Crain called “Franklin Limestone,” which will
appear on the new album. A more rock-oriented
player than Daniels, Crane spiced his song with
cuts and changes that accounted for the only
real break in style the band showed during the
set. JOE BIVONA
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Treshold photo
Ray Thomas: Moody Blues co-
founder says the group that sold
some 55 million records worldwide
is planning to reunite after the
members complete- their current
solo projects.

bly ensuring the superior QS separa-
tion found on the U.S. “stereo” disk.
It will soon be available as a Q-8
tape as well.

The studio itself has been so busy
with collective and individual
Moodys’ efforts there’s been little
time for outside clients, but that’s ex-
pected to change, Hoff notes. First
LP cut there was a remix of “This Is
The Moody Blues”; next was John
Lodge and Justin Hayward’s solo ef-
fort “Blue Jays,” followed by “Mig-
hty Oaks” and “Kick Off Your
Muddy Boots,” Graeme Edge’s de-
but LP due out next month. With
“superb response” from 48 new dbx
channels, “there are good vibes in
the place ... it’s a gas to work in,”
Thomas says.

After Thomas cuts a second LP
early next year, Hoff hopes to get the
Moodys back again “with their new
sounds” for what should be a dy-
namite revival, he says.

Both are discussing the possibility
of a tour for Thomas’ new group if
the album continues to climb and
builds audience support. He equally
credits the talents of Nicky James,
percussion: John Jones, electric gui-
tar; Trevor Jones, bass guitar; Mike
Moran, keyboards; Dave Potts,
drums, and conductor/arranger
Dick Hewson for the LP’s success.

The problem is strictly the finan-
cial nut to frame a tour, since
Thomas says “I'll go out and play for
free.” Getting the group would be no
problem, but he’s definitely in favor
of a live orchestra versus a synthesi-
zer. “Quad works well with orches-
tration and I like the traditional in-
struments,” he says. “Synthesizers
have their place, but I think every-
body’s soul comes across with an or-
chestra.”

With British Decca’s Ken Thorne
in charge of developing the TED
videodisk software library now
being marketed in Germany as the
first home unit, Hoff agrees that the
title cut (3:43) and “I Wish I Could
Fly” (5:28) would be “fantastic with
visual elements” for the standard 10-
minute TED vidisk, and plans to in-
vestigate the possibity when he re-
turns to the UK.

Both Hoff and Thomas acknowl-
edge the question they’re most asked
is whether “going it alone” has hurt
the Moodys’ image. “1 think iU’s been
accepted a lot more in the States
than at home,” Thomas believes. “I
don’t really feel our egos are in-
volved as it’s always been a demo-
cratic pattern with a lot of freedom.”
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By TOM MOULTON

SAN FRANCISCO—Musically, this city is the
closest to New York's disco sound. But, like
many other disco markets around the country, it
also has its problems when it comes to getting
promotional product.

End Up, one of the top clubs in the area,
relies heavily on its radio contacts locally, while
most of the other clubs turn onto product by
word of mouth. And, in a good number of cases,
the End Up club is the first to get new dance
disks.

One local DJ says that "I have about 1,000
people dancing here in an evening and | can't
understand why certain labels will not give us
records. We all want to be up-to-date musically,
and with that many people to expose product to,
and | just can't see any logic behind the record
companies not servicing us.”

Most ciubs in the area announce all new rec-
ords and disco “favorites.” The disk jockeys say
that they find that by announcing the title and
artist it stops people from constantly going up to
the DJ and asking him what record he played.

Downstairs Records (New York)
Retail Sales
This Week
1 SALSOUL HUSTLE-Saisoul Orch.—Salsoul
2 DO ITANYWAY YOU WANNA—People’s
Choice—TSOP
3 TO EACH HIS OWN-Faith, Hope And
Charity—RCA
4 ONE WAY STREET—Beckett Brown—RCA
BRAZIL-Richie Family—20th Century
6 I LIKE IT-Silver Convention—Midland
International
7 FACE THE MUSIC-Dynamic Superiors—
Motown (LP)
8 (if You Want It) DO IT YOURSELF-Gloria
Gaynor—MGM
9 WHEN YOU'RE YOUNG AND IN LOVE-
Ralph Carter—Mercury
10 HOOKED FOR LIFE—-The Trammps—
Atlantic
11 CHEER UP SYRUP—-David And The Blue
Ties—Spigot
12 MAGIC IN THE AIR—Ronnie Walker—Event
13 SOMEBODY'S GOTTA GO—Mike And Bill—
Arista
14 CHECKMATE/MELLOW BLOW-Barrabas—
ATCO (LP)
15 LOVE POWER-Willie Hutch—Motown

o

Top Audience Response
Records In N.Y. Discos

This Week
1 WHEN YOU'RE YOUNG AND IN LOVE-
Ralph Carter—Mercury
2 DO ITANYWAY YOU WANNA—People's
Choice—TSOP
BRAZIL-Richie Family—20th Century
PEACE PIPE-B.T. Express—Roadshow (LP
version)
5 FLY ROBIN, FLY/I LIKE IT-Silver
Convention—Midland international. (LP)
FOREVER CAME TODAY-Jackson Five—
Motown
IT ONLY TAKES A MINUTE -Tavares—
Capitol (special Disco Version)
WHAT A DIFFERENCE A DAY MAKES—
Esther Phillips—Kudu
CHECKMATE/MELLOW BLOW-Barrabas—
ATCO(LP)
GIMME SOME-Jimmy Bo Horne—Alston
TO EACH HIS OWN/MELLOW ME—-Faith,
Hope And Charity—RCA (LP)
12 HOOKED FOR LIFE—The Trammps—
Atlantic .
13 (If You Want It) DO IT YOURSELF-Gloria
Gaynor—MGM
14 DREAMING A DREAM—Crown Heights
Affair—De-Lite
15 CHINESE KUNG FU-Banzaii—Scepter
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Even still, most say, people still come up and
ask where it can be purchased, even special
ardered.

Several disk jockeys say that they want to
start a Record Pool, similar to the one in New
York. Most local spinners point a guilty finger at
such labels as CBS, Motown, RCA and TK when it
comes to lack of cooperation. They say that At-
lantic does service product, but to only one club.
One of the most frequently asked question was:
“If labels put out special disco mixes, what's the
point if the clubs don't get them?” High on the
“good product service” list was Scepter Rec-
ords.

At the End Up club, where Mike Webb is the
frontline DJ and Steve Neuman the alternate,
the top two records are the same as in New
York—"When You're Young And In Love” and
“Do It Any Way You Wanna.” Two other records
making noise there, they say, are “Hollywood
Hot" by the Eleventh Hour and “Brazil" by
Richie Family. The latter was serviced after New

(Continued on page 51)

Colony Records (New York)
Retail Sales
This Week
1 BRAZIL—Richie Family—20th Century
2 TO EACH HIS OWN-Faith, Hope And
Charity—RCA
3 WHEN YOU'RE YOUNG AND IN LOVE-
Ralph Carter—Mercury
4 DO IT ANYWAY YOU WANNA—People's
Choice—TSOP
5 WHAT A DIFFERENCE A DAY MAKES -
Esther Phillips—Kudu
6 PEACE PIPE-B.T. Express—Roadshow (LP)
7 DREAMING A DREAM—Crown Heights
Affair—De-Lite
8 DANCE, DANCE, DANCE-Calhoon—
Warner/Spector
9 THINK BEFORE YOU STOP—The
Notations—Gemigo
10 SOMEBODY’S GOTTA GO-Mike And Bill—
Arista
11 FOREVER CAME TODAY-Jackson Five—
Motown
12 DO THE CHOO CHOO-Jack Ashford—Blaze
13 HOLLYWOOD HOTTER-Eleventh Hour—
20th Century
14" SALSOUL HUSTLE-Salsoul Orch.—Salsoul
15 HOOKED FOR LIFE-The Trammps—
Atlantic

Melody Song Shops
(Brooklyn, Queens, Long Island)
Retail Sales

This Week
1 FLY, ROBIN FLY/I LIKE ITSilver
Convention—Midland International
(LP)
2 NON-STOP-B.T. Express—Roadshow (LP)
3 DO ITANYWAY YOU WANNA—People's
Choice—TSOP
4 CHECKMATE/MELLOW BLOW-Barrabas—
ATCO (LP)
5 ONE WAY STREET—Beckett Brown—RCA
6 BRAZIL-Richie Family—20th Century
7 TO EACH HIS OWN—Faith, Hope And
Charity—RCA
8 WHEN YOU'RE YOUNG AND IN LOVE-
Ralph Carter—Mercury
9 COLOR MY WORLD, BLUE—-Supremes—
Motown (LP)
10 SOMEBODY'S GOTTA GO—Mike And Bili—
Arista
11 NASTY DISPOSITION—Buddy Miles—Cas-
ablanca (LP)
12 (If You Want It) DO IT YOURSELF-Gloria
Gaynor—MGM
13 SALSOUL HUSTLE-Salsoul Orch.—Saisoul
14 DREAMING A DREAM—Crown Heights
Affair—De-Lite
15 WATERBED-Herbie Mann—Atlantic

Top Audience Response Records In L.A./San Diego Discos

This Week

1 DOITANYWAY YOU WANNA—People's
Choice—T.5.0.P.

2 PEACE PIPE-B.T. Express—Roadshow

3 FOREVER CAME TODAY-Jackson Five—
Motown

4 FIGHT THE POWER-Isley Brothers—T-
Neck

5 HOLLYWOOD HOT-Eleventh Hour—20th
Century

6 DREAMIN' A DREAM—Crown Heights
Affair—De-Lite

7 [T ONLY TAKES A MINUTE-Tavares—
Capitol

This Week
8 BRAZIL-Richie Family—20th Century

9 CHINESE KUNG FU-Banzaii—Scepter

10 GET DOWN TONIGHT—K.C. & The Sunshine
Band-T.K.(LP)

11 (Wanna) DANCE, DANCE, DANCE-
Calhoon—Warner Bros.

12 BOOGIE DOWN U.S.A.—People's Choice—
TS.0.P.

13 HEADQUARTERS: AUGUSTA GEORGIA—
Bobby Byrd—T.K.

14 FAME-David Bowie—RCA

15 (If You Want It) DO IT YOURSELF-Gloria
Gaynor—MGM

%y

FAN APPRECIATION—Dancers at Emerson’s Washington, D.C. Dimples

Discos

discotheque take a break from doing their thing to listen to producer/per-
former Van McCoy (AVCO), who visited the club as part of a promotional tour.

Fire Island Gamble
Ups Audiences 100%

By JIM MELANSON

NEW YORK-Is a $100,000 in-
vestment to renovate a disco worth
the gamble in these financially trou-
bled times?

While reactions to the question
are sure to be varied, a positive note
would assuredly come from the
management of the Ice Palace, Fire
Island, which made such a move
earlier this year with a new $30,000
sound system, a $50,000-$60,000
lighting system and a general over-
hauling of the club’s decor.

Since opening its doors to the is-
land’s summer vacation trade this

past Memorial Day, club business
has increased some 100 percent over
last year’s figures, says manager Lew
Malavenda.

While Malavenda admits that the
investment was a hefty one, he is
confident that dollar results will
prove it out, not over one year's time,
though. The South Shore, Long Is-
land operation usually stays open
through September and along with
the disco boasts a 100-room hotel
and restaurant, the Sea Shark.

(Continued on page 51)

DiSco Goods
In 33% Rise
Above 1974

® Continued from page 3

ment coming since 1973. Todate, the
company has installed systems in
some 50-60 clubs around the coun-
try and has acted as a consultant to
over a 100 more, says Graham
Smith, vice president, sales.

The firm is also involved with ar-
chitectural lighting and Graham
places sales in that area as being
some 5-10 percent of the above pro-
jections.

Disco-wise, Digital has picked up
several plums, the most notable
being the installation of a lighting
system at the Ice Palace on Fire Is-
lands ($50,000-$60,000) and at
$100,000 contract to install systems
in Emerson’s Ltd.’s Dimples disco
chain, which recently passed the 20-
location mark.

He says that the firm is currently
negotiating for a $30,000—$40,000
Canadian contract and that it is also
in the midst of talks to expand its op-
erations to include Europe.

Digital equipment (the firm has
its own factory on Long Island) in-
cludes a Program Dimmer Control
(PDC)-3 Miniconsole, a PDC 6x9
Miniconsole and a PDC Matrix Sys-
tem Preset. The latter unit, with 12,
18 and 24 channel capability, is for
use in installations with extensive
power use and control flexibility re-
quirements.

The PDC-3, as its name implies,

(Continued on puge 51)

pre-amp is not required.

Volume Slider.

overall system level.

10K impedance.

microphone.
Talkover Button with

over easy.

Bass, Middle & Treble Controls
giving 12dB of cut or boost so a

The Tape Input allows special
effects and tapes to be added.

A Master Volume Slider to set

Pre-Cue play one turntablie while
cuing up the other or the tape.

Headphone Output from 400 to

Mic Input accepts any impedance

its auto
fade recovery makes voice talk-

just a few

pointers
on the

Clubman Two
disco mixer...

Twin Phono Inputs so both turn-
tables can be played together &
professional fade-ins achieved.

Set your voice level with its own

For further information on ail our light and sound equipment, write to: me[e r

155 Michael Drive, Syosset, New York 11791

light and sound company
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| StudioTrack

By BOB KIRSCH

LOS ANGELES—At Sunset
Sound Recorders here, things are
moving back to normal following a
severe fire several months ago. The
damaged studio and control room
was not only repaired but remod-
eled. Studio One should be in full
use again by the beginning of Sep-
tember. Meanwhile, Studio Two is
in full use.

Among the artists in recently, Tom
Jans is working on his first Colum-
bia LP, with John Haeny producing
and engineering and Paul Back
helping with the engineering chores.
The Ozark Mountain Dare Devils

are working with producer David -

Anderle and engineers Marty Lewis
and Kent Nebergal. Brian and
Brenda are in cutting with Robert
Apere producing and engineering
and Mark Howlett lending a hand,
while Lou Rawls is doing dialogue
for the “Soul Of The Navy” radio
show with Kim Voeller producing
and Bill Robinson engineering. Ni-
gel Olsson, formerly of the Elton
John Band, is finishing an LP with
Apere producing and engineering
assisted by Howlett. Rita Coolidge is
working on a solo LP with the pro-
duction/engineering team of An-
derle and Nebergal. Dede Andros is
working for Hi-Hopes Entertain-
ment, with Haeny producing and
Black engineering.

* * *

At DB Sound Studios in Silver
Spring, Md., the studio is in the
midst of its best year yet. Gil Scott-
Heron, Brian Jackson & The Mid-
night Band were in recently laying
tracks and vocals for their upcoming
LP. Scott-Heron handled produc-
tion and studio co-owner Jose Wil-
liams handled engineering. Country
artist Rita Carnard has been working
with the other co-owner, Jules Dam-
ian. Damian has also been busy with
producer Eddie Drennon on some
Latin oriented mixes. Producer
Clayton Roberts wrapped up an LP
with Parker House recently. Other
groups in the studio include Promise
and the East Coast Connection.
Hash-House has been in, produced
by Fly Enterprises. Former George
Benson organist Hilton Felton has
been in working on an LP. Stanley
Ivory has been busy with producer
Max Kidd, while the Deacons are in
with producer Cliff Dyson.

MUCH MORE THAN
JUST ANOTHER
RECORDING STUDIO

* 16-8-4-2 track facilities

% ALL NEW equipment

* “TOP FORTY"” Specialists

# Pre-Session Planning

* Complete production services
* Publishers Demos

#* Commercials
* Sound Logo Design

THE HIGHEST POSSIBLE
QUALITY AT THE
LOWEST POSSIBLE PRICE

Located in the heart of Hollywood

BY APPOINTMENT ONLY
Call 659-1333 or dial
OK-BLUES

Uni-Sync, Inc. has introduced the
Trouper III, a sound reinforcement
console designed for live perform-
ance. The console consists of indi-
vidual modules weighing 20 pounds
each and measuring 15% by 19
inches. The board is 28-input, with
each input including level control,
solo switch, 3-band equalizer, moni-
tor and echo send, LED peak indica-
tor, mic pads and group assign
switches. Features on the output side
include subgroup level controls,
with solo switch and equalizers,
house, echo receive and monitor
level control. The model can be ex-
panded up to 38 outputs. The inte-
grated system design allows unal-
tered operation of the unit despite
expansion or contraction. Addi-
tional accessory packs are also avail-
able. The console is available in du-
rable flight cases and is also rack-
mountable. The unit, priced at
$2,325, will be marketed through
musical instrument dealers and
commercial contractors.

* * *

In notes from around the country,
the Cate Brothers are at Clover Stu-
diosin Los Angeles with Steve Crop-
per producing and Barry Rudolph
engineering. At Poppy Studios in
Los Angeles, Motown’s Kathe Green
is finishing vocals for her debut LP
with producer Frank Wilson. At
Sigma Sound in Philadelphia, Bobby
Eli and Joel Diamond of Silver Blue
Music are wrapping up projects with
Engelbert Humperdink, the Sons Of
Robin Stone and Terry Collins. At
the Sound Shop in Nashville, Buddy
Killen is producing Paul Kelly and
Brad Shapiro is producing material
for Jackie Moore. At A&M in Los
Angeles, Paul Williams is wrapping
up an LP, producing himself.

At CBS Studios in San Francisco,
Les Dudek (a former member of the
Boz Scaggs Band) is working on
overdubs for his first solo LP. The
Frankie Miller Band is in mastering
their latest album. Eliot Mazur is
producing both efforts. John Lee
and Jerry Brown are in working on a
United Artists project, with Skip
Drinkwater producing.

* * *

At Golden West Studios in Los
Angeles, Papa John Creach has been
in working with producer Ed Marti-
nez and engineer Bruce Albin. Fire &
Rain is cutting with producer Joe
Saraceno. Sally June Hart and John
English are both cutting with the
Martinez/Albin team and Dan Dal-
ton is in working on a number of
commercials.

In Cincinnati at Ed Bosken's
Queen City Albums Studio, Jim
Hamill and Squire Parsons, lead
singers of the Kingsmen gospel
group, have cut an LP. Also in
recently were the Scenicland Boys,
the Harper Brothers, Connie and the
Jacobs Brothers.

Mark Roy Productions has
opened its doors in Los Angeles,
with Arena Recording the name of
the studio. The facilities include an
8-track, 16-track Electrodyne con-
sole, location dbx, Chamberlain pi-
ano and Hammond B3 organ.
Danny Johnston is cutting a comedy
spot with Joey Viera producing.

* * *

At Sugar Hill Studios (the Huey
Meaux facility in Texas), John
Stuckey has been cutting with pro-
ducers Meaux and Mickey Moody.
Moody engineered and the mixing
was handled by Moody and Stuckey.

At Las Vegas Recording Studio in
Las Vegas. B.B. King has been in
cutting a new LP, with John Puckett
engineering and Hampton Reese ar-
ranging.

Campus_

Queen Mary
Site Of Fall
NEC Meet

By JIM FISHEL

NEW YORK-—After months of
preparation, plans for the first NEC
Far West conference here have been
announced. The event will be held
on the Queen Mary in Long Beach,
Calif., Oct. 10-12 and will highlight
many of the same features as the
other regional confabs.

Organized by Diane Annala from
the Univ. of California at San Diego
and Gary Bongiovanni from Cali-
fornia State Univ. at Fresno, the
series of meeting will be complete
with two evenings of showcases and
continuous roving artist showcases.

Topics dicussed in meetings will
include coffee house programming,
films and videotape, special interest
programming, classical music on
campus, contemporary music, lec-
tures, outdoor concerts, dance and
theater on campus, how to get
money from the concert series, the
fine points of promotion and public-
ity, technical assistance in present-
ing entertainment on campus, con-
tracts and negotiations, leadership
and decision-making, working with
agencies, cooperative and block
booking and many more.

Among the guests invited to at-
tend the Far West meeting as re-
source people are Doug Weston of
the Troubador, Gladys Markowitz
of the Video Tape Network, Sara
Lukeman of the Harry Walker
Agency, professional stage manager
and technician Chip Monck, James
Boivin of Community Arts Develop-
ment Group, Dan Spellens of the
William Morris Agency, Ron Sallon
and William Perrotta of Torrence/
Perrotta Management, Tom Ross of
International Creative Manage-
ment, entertainment lawyer Jay
Cooper, Lisa Friedman of Swank
Motion Pictures, and many others.

Many resource people from NEC
member schools will attend includ-
ing Maria Cooper and Barry Bonifas
of Western Washington State Univ.,
Ted Gehrke of San Jose State Univ.,
Barbara Hubbard of New Mexico
State Univ., Brenton Steele of Saint
Cloud State College, and many oth-
ers.

In addition several of the top offi-
cials from NEC headquarters will
journey out here to attend including
executive director David Phillips
and board chairman Tom Mat-
thews.

During the three-day weekend

(Continued on page 41)

Cincinnati To Give
Jazz & Pop Degrees

CINCINNATI-The Univ. of
Cincinnati College-Conservatory of
Music here has added a new degree
program in jazz and studio music to
its curriculum. Until now, this 108-
year-old music school did not recog-
nize pop music and jazz as a legiti-
mate major for a bachelor of music
degree.

Dr. Eugene Bonelli, dean of the
college-conservatory, says the pri-
mary purpose of the degree is to pre-
pare students for careers in multi-
faceted aspects of commercial stu-
dio, jazz and pop music.

Director of the new program is Dr.
Simon V. Anderson, CCM professor
of music education, and the nucleus
of the developing faculty includes
jazz instructor Frank Brown and
saxophone and clarinet instructor
Michael Andres. Other appoint-
ments will be made shortly, accord-
ing to Dr. Anderson.
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As Of 8/30/75
Compiled from selected rackjobber listings by the Record Market Research Dept. of Billboard.

1 JIVE TALKIN'—Bee Gees—RSO 510

2 RHINESTONE COWBOY-—Glen
Campbell—Capitol 4095

3 SOMEONE SAVED MY LIFE
TONIGHT—Elton John—MCA
40421

4 FALLIN' IN LOVE—Hamilton, Joe
Frank And Reynolds—Playboy
6024

5 ROCKFORD FILES—Mike Post—
MGM 14772

6 PLEASE MR. PLEASE—Olivia
Newton-John—MCA 40418

7 WHY CAN'T WE BE FRIENDS?—
War—United Artists 629

8 ONE OF THESE NIGHTS —Eagles—
Asylum 45257

9 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—A&M
1672

10 HELP ME RHONDA—Johnny
Rivers—Epic 8-50121

11° THAT'S WHEN THE MUSIC TAKES
ME—Neil Sedaka—Rocket 40426

12 HOW SWEET IT IS (To Be Loved By
You)—James Taylor—Warner
Bros. 8109

13 | BELIEVE THERE'S NOTHING
STRONGER THAN OUR LOVE—
Paul Anka & Odia Coates—United
Artists 685

14 THE HUSTLE—Van McCoy & The
Soul City Symphony—Avco 4653

15 MIDNIGHT BLUE—Melissa
Manchester—Arista 0116

16 BLACK SUPERMAN/MUHAMMAD
ALlI—Johnny Wakelin & The
Kinshasha Band—Pye 71012

17 LISTEN TO WHAT THE MAN SAID—
Paul McCartney & Wings—Capitol
4091

18 WASTED DAYS AND WASTED
NIGHTS—Freddy Fender—ABC/
Dot 17558

19 AT SEVENTEEN—Janis lan—
Columbia 3-10154

20 RUN JOEY RUN—David Geddes—
Big Tree 16044

21 COULD IT BE MAGIC—Barry
Manilow—Arista 0126

22 TUSH—ZZ Top—London 220

23 SOLITAIRE—Carpenters—A&M 1721

24 MAGIC—Pilot—EMI 3993 (Capitol)

25 DYNOMITE—Bazuka—A&M 1666

26 MORNIN' BEAUTIFUL-Tony
Orlando & Dawn—Elektra 45260

27 BALLROOM BLITZ—Sweet—Capitol
4055

28 HOLDIN' ON TO YESTERDAY—
Ambrosia—20th Century 2207

29 'TIL THE WORLD ENDS—Three Dog
Night—ABC 12114

30 FAME—David Bowie—RCA 10320

31 THAT'S THE WAY OF THE
WORLD—Earth, Wind & Fire—
Columbia 3-10172

32 I'M SORRY—John Denver—RCA
10353

33 FEEL LIKE MAKIN’ LOVE—Bad
Company—Swan Song 70106

34 WHEN WILL | BE LOVED—Linda
Ronstadt—Capitol 4050

35 GET DOWN TONIGHT—KC & The
Sunshine Band—TK 1009

36 WILDFIRE—Michael Murphey—Epic
8-50084

37 DAISY JANE—America—Warner
Bros. 8118

38 ROCKY—Austin Roberts—Private
Stock 45020

39 THE WAY WE WERE/TRY TO
REMEMBER—Gladys Knight &
The Pips—Buddah 463

40 I'M NOT IN LOVE—-10 cc—Mercury
73678 (Phonogram)

Rack LP Best Sellers
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As Of 8/30/75
Compiled from selected rackjobber listings by the Record Market Research Dept. of Biltboard.

1 CAPTAIN FANTASTIC & THE
BROWN DIRT COWBOY—Eiton
John—MCA 2142

2 ONE OF THESE NIGHTS—Eagles—
Asylum 7E-1039

3 CAT STEVENS' GREATEST HITS—
A&M SP 4519

4 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—

A&M SP 3405

5 VENUS AND MARS—Paul
McCartney & Wings—Capitol
SMAS 11419

6 GREATEST HITS—Eiton John—MCA
2128

7 GREATEST HITS—Tony Orlando &
Dawn—Arista AL 4045

8 HAVE YOU NEVER BEEN
MELLOW—Olivia Newton-John—
MCA 2133

9 FANDANGO—Z.Z. Top—London PS
656

10 ENDLESS SUMMER—Beach Boys—
Capitol SVBB 11307

11 THAT'S THE WAY OF THE
WORLD—Earth, Wind & Fire—
Columbia PC 33280

12 THE HEAT IS ON—lisley Bros.—T-
Neck PZ 33536

13 GREATEST HITS—John Denver—
RCA CPL1-0374

14 HORIZON—Carpenters—A&M SP
4530

15 BACK HOME AGAIN—John
Denver—RCA CPL1-0548

16 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC/Dot
DOSD 2020

17 TOMMY/ORIGINAL SOUNDTRACK
RECORDING —Polydor PD2-9502

18 FOUR WHEEL DRIVE—Bachman-
Turner Overdrive=Mercury 1827

19 IV—Led Zeppelin—Atlantic SD 7208

20 HEARTS—America—Warner Bros.
BS 2852

21 Walt Disney's MICKEY MOUSE
CLUB Mousekedances and Other
Favorites—Disneyland 1362

22 RED OCTOPUS-—Jefferson
Starship—Grunt BFL1-0999

23 MELISSA—Melissa Manchester—
Arista AL4031

24 IF YOU LOVE ME (LET ME
KNOW)—Olivia Newton-John—
MCA 411

25 AN EVENING WITH JOHN
DENVER—-RCA CPL2-0764

26 WELCOME TO MY NIGHTMARE—
Alice Cooper—Atlantic SD 18130

27 PHOTOGRAPHS & MEMORIES, HIS
GREATEST HITS—Jim Croce—
ABC ABCD-835

28 WHY CAN'T WE BE FRIENDS?—
War—United Artists UA-LA441.G

29 CUT THE CAKE—Average White
Band—Atlantic SD 18140

30 BETWEEN THE LINES—Janis lan—
Columbia PC 33394

31 THE BASEMENT TAPES—Bob Dylan
& The Band—Columbia C2 33682

32 MADE IN THE SHADE—Rolling
Stones—Rolling Stones COC
79102

33 PHYSICAL GRAFFITI—Led
Zeppelin—Swan Song $52-200

34 STRAIGHT SHOOTER—Bad
Company—Swan Song SS 8413

35 GORILLA—James Taylor—Warner
Bros. BS 2866

36 HEART LIKE A WHEEL—Linda
Ronstadt—Capitol ST 11358

37 TOYS IN THE ATTIC—Aerosmith—
Columbia PC 33479

38 BAD COMPANY—Swan Song SS
8410

39 AMBROSIA—20th Century T 434

40 TONIGHT'S THE NIGHT—Neil
Young—Reprise MS 2221

For Sale: Mobile Beatles ‘Home’

NEW YORK—A dressing room
on wheels, specially outfitted for use
by the Beatles in 1966, has been
pulled out of retirement and is being
offered for sale by Sahara Mobile
Homes of Gates Mills, Ohio.

Phil Braff, Sahara chief, says the

plush trailer has been kept under
wraps to prevent looting by souvenir
hunters. Used by the Beatles during
appearances at the Cleveland Sta-
dium, it includes two bedrooms in
addition to dressing room facilities.
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Latin

LOS ANGELES

Causing a tremendous sensation
on the Los Angeles salsa scene are
Jesus Martinez and Victor Mendes,
operating as Vic-Mar Enterprises.

As a result of much dedication
and patience their two-hour radio
program has expanded to five hours
daily, aired on KMAX 107.1 FM
from 2 to 7 p.m. Monday through
Friday, and to top it off, they have
also expanded to television, present-
ing a glorious two-hour salsa pro-
gram on KWHY channel 22 every
Saturday from 4 to 5 p.m. recorded
live at the Latin American Press
Club in Pico Rivera.

Probably the most interesting de-
tail is the fact that their programs
have captured the attention of many
non-Spanish speaking persons, de-
spite the programs being done in
Spanish.

The best explanation for their suc-
cess is that they have been guided by
what the public wants to hear, rather
than what they think the public
would like, and the result is that “El
Super Show De La Salsa” along
with “La Cuna Del Son Y La Salsa”
are the major subjects of conversa-
tion in the Latin community.

The first annual Santa Barbara
Autumn Jazz Festival will present a
“Latin Jam Session” Aug. 31, ac-
cording to R. Denzil Lee of Jazz
Seen, the promoter.

Coco Records announces the for-
mation of Graffiti Records with
Harvey Averne as president, Junior
Cardona, vice president, and Sam
Goff, secretary/treasurer. Graffiti
will be nationally distributed by
Coco Records. The first release on
the new label is entitled “Desengano
Part I1” b/w “Venezuela” by La
Corporacion Latina and produced
by Junior Cardona. Graffiti will be
releasing all Corporacion Latina
product.

Joseph Sierra’s latest: “Spanish
Harlem Revival: Part II” a salsa
- benefit for the Delancey St. Founda-
tion, was a big success in San Fran-
cisco. This dance concert featured
the genius of Tito Puente and his 16-
piece orchestra (the Godfather of
salsa). Eddie Palmieri (the current
shah of salsa), Willie Bobo and his
band, plus several upcoming local
groups. Surprise jam artist—Cal Tja-
der.

Sierra recalls the new trend of the
60s—such newcomers as Charlie and
Eddie Palmieri, Johnny Pacheco,
Ray Barretto, Larry Harlow, Orches-
tra Broadway, Pete Rodriquez, Ri-
cardo Ray, Joe Ratan, Cheo Feli-
ciano and numerous other groups
coming out of the New York melting
pot.

Among Sierra’s other promotions
for Delancey Street, a self-support-
ing organization of more than 325
ex-convicts and ex-drug addicts, was
a “60 Minutes” segment featuring
Mongo and Cal Tjader, and logistics
for a pilot movie for NBC’s “Movie
of the Week,” which is being consid-
ered for a series.

News from T.R.: Conjunto
Melao’s single release entitled, “Que
Bien Te Ves” was released in New
York and is an overnight smash hit
for this exciting and original group.
It is the first production under the
direction of Marty Sheller, who is

Miami FBI Raid

MIAMI—The FBI has confiscated
five tape-copying machines, hun-
dreds of tapes and a library of rec-
ords allegedly belonging to Pedro
Gomez, owner of the Belinda Tape
shop. Labels represented in the seiz-
ure included Musart, Velvet, Fania
and Alhambra.

LatinScene

now a producer for T.R. Records.
Marty has to be one of Latin music’s
finest arrangers.

Azteca, the big West Coast band,
is now with T.R. and their new
“Latin” single will be out in two
weeks.

Novel’s LP “Sabrosa” is another
big winner for the group that plans
to be on tour of Miami, Puerto Rico
and Africa soon.

Cindy Rodriquez will be back in
the studio with her new LP in Sep-
tember, and will include some excel-
lent material. RAY TERRACE

PUERTO RICO

Record company execs are plan-
ning a month-long stay here from
early October on in order to catch
two song festivals scheduled for in-
ternational transmission. The Third
International Song and Voice Festi-
val of Puerto Rico is set with 20
countries to participate and the OTI
Festival, sponsored by Hispanic TV
associations from roughly the same
number of countries, also is sched-
uled during October.

Nydia Caro, who won last year’s
OTI in Mexico with her own compo-
sition “Hoy Canto Solamente Por
Cantar,” is being approached to rep-
resent Puerto Rico again this year.

Oddly enough, the songs which
win these festivals never seem to do
very well in sales but the singers do
get exposure throughout the poten-
tial market and many have gone on
to become good producers for their
sponsor labels. Which is why there is
so much record company interest.

.. The last winner of the Song and
Voice Festival here in 1973, Ricardo
Rey, from Argentina, is back in the
Caribbean area. He just completed a
highly successful tour of the Do-
minican Republic and is booked for
the Dorado del Mar here next week.

Virginia Lopez, who has been
making her home in Mexico for the
past few years, received plaudits for
her TV special telecast here and was
inundated with club offers. She did
a weekend stint at Dorado del Mar
and has several more local bookings
set during the month. ... Mary
Pacheco, who made it big with her
recording of “En Un Rincon Del
Alma,” has begun a series of TV spe-
cials with a 25-piece orchestra high-
lighting Puerto Rican composers.
First show featuring music of Pedro
Flores was a big success and next
one is set for Sept. 6. The series,
which will be seen here on Channel
11, will go weekly in late September
and has already been sold in the 10
major Latino mainland markets plus
six Central American countries in-
cluding Mexico. One major sponsor
is set to pick up tab both here and
abroad.

Roberto Caneva, husband-man-
ager-producer of Mary Pacheco,
tells a distressing story of recent
dealings in Mexico. Seems he had
signed a contract for a long term to
produce a TV show with wife star-
ring and was assured they could re-
settle there. After selling surplus
gear here and shipping the balance
to Mexico he learned "of recently
enacted legislation barring foreign
performers from acquiring resi-
dent’s visas and had to return here,
bag and baggage, relinquishing the
contract. Others who had to return
were Marilyn Pupo, singer and ac-
tress, and Frank Moro, actor who
gained fame posing for nude Cos-
mopolitan En Espanol centerfold.

Ivonne Coll, former Miss Puerto
Rico in the Miss Universe contest.
who starred on own TV show lo-
cally, tried singing and dancing and
headlined financially disastrous

New ‘Latin Beat’ Syndicated
Program Goes Into Production

LOS ANGELES—A three-camera
videotape production of a weekly
60-minute talk and variety show,
“Latin Beat,” is in production here
at Vidtronics Studios and will soon
be syndicated nationally.

Executive producers Gerry Green
and John Comorato of Viva Latino
Productions say the Latin market
represents an annual buying power
in the U.S. of $25 billion. It is, they
report, concentrated in 30 areas. Ten
of those key markets are in Califor-
nia.

“About 60 percent of the nation’s
Latin-Americans are of Mexican de-
scent and live mainly in the West,”
Comorato says. “Another 15 percent
reside in New York City—they are of
Puerto Rican origin. About 7 per-
cent are of Cuban ancestry and are
concentrated in and near Miami.

“Our ‘Latin Beat’ series will, we
think, go right into those markets.”

Some federal government offi-
cials, Green declares, already are
convinced that Latins will outstrip
the black population in the U.S. by
1990. If that happens, it would mean
that Latins would comprise the larg-
est racial minority in the 50 states.

Tom Hensley is musical director

20,000 Attend
A Latin Fiesta
In Philadelphia

By MAURIE ORODENKER

PHILADELPHIA—A capacity
audience of approximately 20,000
turned out Aug. 15 for a Spanish
Fiesta in the outdoor Robin Hood
Dell, sponsored by the city’s Depart-
ment of Recreation as part of the
city’s popular and ethnic August
Festival concert series.

Featuring the orchestra of Ray
Barrette, Hector LaVoe and Los Ga-
lanes with Puerto Rican record pro-
ducer Izzy Zanabria as emcee, gen-
eral admission was $1 with reserved
section tickets down front going for
$5 each.

The Fiesta attracted largely
Puerto Ricans, coming not only
from Philadelphia, but also from
Southern New Jersey, Delaware and
some from New York City. High-
light of the concert were the new
salsa rhythms, combining Afro-
American music with big band jazz,
offered by Hector LaVoe, who intro-
duced the sound on his “La Voe”
record on the Fania label. Barretto’s
band, also with the Fania label, and
the 1975 Latin New York Music
Award winner for conga playing,
featured his own bongo antics along
with bongo player Tony Fuentes
and timbale player Eddie Colon.
Los Galanos is Philadelphia’s most
notable Latin music band.

By DAVE DEXTER JR.

of the new series. Frank Gertz is pro-
ducing: the director is Tom Trbov-
ich.

Appearing on the first segment
are pianist Eddie Palmieri, singers
Adolfo Giron and Nancy Ames and
comedians Bill Dana and Hank
Garcia. Bobby Pares is working the
skein as weekly host. He’s a Latin
singer-composer.

Oddly, everyone on camera will
be speaking English.

Green estimates the Spanish-
speaking population of the U.S. at
“no fewer than 13 million people.”
Many of them, he says, are bilingual.

“Most of the talent we are booking
is of Latin ancestry,” says Green.
“On the first show only Dana is not.
Bill has long supported the Chicano
community, however, and he will
talk seriously about the Jose Jiminez

character he created and popu-
larized, and how ethnic groups react
to it. Giron flew in from his home in
Mexico to work for us.

“We believe we have a series that
will get immediate action and ac-
ceptance. More than 100 TV and ra-
dio stations broadcast all or a sub-
stantial portion of their time in
Spanish. And all too often,” says
Green, “this has meant low quality
programming, not because of any
lack of talent or production know-
how, but simply because major
sponsorship money is not available
to foreign language broadcasting.

“Most Hispanos,” he winds, “view
the same English language pro-
grams all Americans watch, regard-
less of the minority they belong to.”

Hensley’s orchestra on the series
comprises seven musicians.
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This | TITLE-Artist, Label &
Week Number (Distributing Label)

l This
Week

TITLE—Artist, Label &
Number (Distributing Label)

1 | VICENTE FERNANDEZ
Hijo del Pueblo, Caytronics 1441

2 | CAMILO SESTO
Camilo Sesto, Pronto Pts-1011

3 | JULIO IGLESIAS
A Mexico, Alhambra 21

4 KINC CLAVE
Mi Corazon Lloro, Orfeon-38024

5 ANGELICA MARIA
Before The Next Teardrop Falls, Senido
Internacional SI-8014

6 | VICENTE FERNANDEZ
El Idolo De Mexice, Caytronics 1420

7 | VIKKI CARR
Hoy, Columbia 3334

8 | LOSFREDDYS
Agual Amor, Peerless 1021

9 | JUANTORRES |
| Organo Melodico Vol. 22, Musart 1653

| 10 | CELIA& JOHNNY |
| Tremendo Cache, Vaya, XVS-37 |

| 11 | EDDIE PALMIERI |
The Sun Of Latin Music, Coco 109XX
12 | BARRETTO
Barretto, Fania XSLP-00486
13 | ANACANI

Anacani, Anahac ANC-880
14 | FANIA ALL STARS
Yol. 1 & 2, Fania 476-7

15 | CHAYITO VALDEZ

Tu Sigues Siendo El Mismo, Musicmex
5080

1 WILLIE COLON
The Good, The Bad, The Ugly, Fania XSLP
00484

2 | TIPICA73
Candela, Inca 1043

3 CELIA & JOHNNY
Tremendo Cache, Vaya XVS-37

4 JOSE FAJARDO
Estrellas Del 75, Coco CLP-115

5 FANIA ALL STARS
Vol. 1& 2 Fania 476-7

6 ISMAEL RIVERA
Soy Feliz, Vaya XVS-35

7 | BARRETTO
Barretto Fania XSLP-(0486

IN NEW YORK

8 ORCH, IDEAL
Orch. Ideal Artol-6001

9 CORTIJO & ISMAEL RIVERA
Juntos Dtra Vez, Coco CLP-113XX

10 | HECTOR LAVOE
La Voz, Fania XSLP-00461

11 LEBRON BROTHERS
4Pus 1, Cotigue CS-1078

12 JOEQUHANO
Ahora, Coco CLP-114XX

13 EDDIE PALMIERI
The Sun of Latin Music Coco-109XX

14 TICO ALEGRE ALL STARS
Live At Carnegie Hall, Tico 1325

15 | SONORA MATANCERA
50 Anos_Secco SSD-4401

show at the Sheraton Hotel here last
winter, had a bit role in The Godfa-
ther Part 1I and is now studying
drama and has decided to take a
year off from public performances
and devote it to study in various per-
forming arts. . . . Luis Vigoreaux, TV
host and producer of various top-
rated shows, re-ran special he pro-
duced here last winter starring Jose
Feliciano (RCA) and local compos-
ers and performers the blind singer-
guitarist wanted to meet. Show’s rat-
ing was higher the second time
around. ... Anexo III, local trio ap-
pearing at Ocho Puertas in Old San
Juan, set to produce independent
single. RUDY GARCIA

www americanradiohistorv com

Afro-Indio

With Disco Hit
Lady Marmalade

By Fania Records, Inc
Dist.: R'& J Records, New York,

Santamaria

Compatible Stereo AVS-38

N.Y. 10034 (212) 942-8185
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TDK Joins
Accessory
Tape Mart

NEW YORK-TDK Electronics
has developed a line of accessories
that include an endless-loop cas-
sette, a head cleaner cassette, and a
seven-inch professional metal reel
and library case. In establishing the
line, the company follows the lead of
the 3M Co., Maxell, and Memorex
which have also added accessories to
their comprehensive lines of blank
tape products.

The TDK endless-loop cassette,
believed to be the first to be offered
in the consumer market, that is de-
signed for use in audio/visual dis-
plays, telephone answering devices
and alarms. The cassette in TDK's
EC series is available in lengths of 20
and 30 seconds, and one, three, six
and 12 minutes. Prices are $4.39,
$4.39, $4.39, $4.55, $4.99 and $5.99
respectively.

The HC-1 head cleaner is recom-
mended for periodic use in all cas-
sette recorders, to remove lubricants
and loose oxide debris that build up
in the recorder after repeated use.

According to marketing manager
Ken Kohda, the unit cleans and pol-
ishes recording heads, capstans and
pulleys and should be used after ev-
ery 10 passes of a standard cassette
for best results. The unit is good for
12 thorough cleanings and lists for
$1.39.

TDK’s 7-inch professional reel,
model LR-7M is made of anodized
aluminum and comes with a heavy
duty polystyrene storage case in
white with hinged, self-latching
cover. The reel and case lists for
$7.69.

According to Kohda, the line of
accessory products was introduced
to satisfy a growing consumer de-
mand, and to provide retailers with
in-store traffic builders and promo-
tional items. The line is available to
all dealers carrying the company’s
complete line of blank tape prod-
ucts.

Team Electronics
Consumer Pledge

MINNEAPOLIS—Team Elec-
tronics has established a 19-point
“Performance Pledge” in a bold
move at establishing the 100-store,
Minnesota-based audio retail chain
as a major advocate of consumer sat-
isfaction in a period of fair trade
phaseout and new FTC warranty
regulations.

The pledge, which is being en-
graved on special metal plaques and
circulated to all Team’s shops in 17
states, assures the potential con-
sumer of competitive pricing of
equipment, stringent quality con-
trols, quality service centers backed
by factory authorization from the
companies whose products are car-
ried, a major inventory of parts and
equipment, and assistance with in-
stallation of equipment.

According to Paul Hagstrum,
Team’s president, the pledge em-
bodies a basic operating policy of
the company. He describes it as “a
way of formalizing our method of
conducting business over the years.
There are a lot of guaranties and
warranties in the audio retail indus-
try, but many of them contain loop-
holes, disclaimers and fine print.
Our pledge reassures our customers
that we will take care of them.”

Tape/Audio/ Video

Hi Fi Firms’ 2-Front Battle:

Face Dual Assault From FTC, Price-Cutting Dealers

® Continued from page I

that are reliable and offer attractive
markups.

Spearheading this push for a new
image is the TEAC Corp. of Amer-
ica, one of four hi fi equipment man-
ufacturers ordered by the FTC to re-
frain from using “illegal means of
fixing product prices.” The other
manufacturers named in the cease
and desist order are U.S. Pioneer,
Sherwood and Sansui.

A reliable source close to TEAC
claims that the FTC version of the
story gives a one-sided view of the
problem that is not necessarily to-
tally correct. However, it promises to
comply with the order, and assures
that TEAC would now intensify its
training program to assure both
dealers and consumers that the com-
pany was, in fact, pursuing their best
interests.

Sansui’s top brass were away on

vacation, but a usually well-in-
formed source points to July as the
firm's best sales month to date. He
says he expects the upward trend to
continue despite the FTC ruling
with which it too plans to conform.

The Sansui spokesperson also
feels that the move by some dealers
to de-emphasize brand-name prod-
ucts should not affect his company.
He points out that the dealers de-
emphasizing brand name products
are doing so because of profit mar-
gins as low as 10 percent above
dealer cost.

He continues, “Our dealers are
discounting a bit, but their markup
still remains comfortable at around
40 percent.” He feels that with con-
tinued careful training of dealers
and their sales personnel, Sansui
could continue to improve its image
and its sales.

Sherwood’s director of marketing
and sales, Thomas Pickett, says his

Quadcasting, a Highlight
Of NAFMB Atlanta Meet

® Continued from page 16

cording to Gerry Budelman. It will
set up a button-activated aural/vis-
ual display to demonstrate compati-
bility with mono-level information.
Using the Sony-built SQE2000 SQ
unit, it will encode a 4-track tape in
SQ and the competing QS system,
with VU meters indicating the effec-
tive level of broadcast reception in
the home.

Emil Torick, also on the confer-
ence program, will share exhibit
duties with Bedelman, who notes re-
cent switches from QS to SQ quad-
casting by such stations as WNCN,
New York; WYSP, Philadelphia;

Panasonic photos
TELE-PRO '75—Over 1,700 have
visited rooftop promotion at Man-
hattan Abercrombie & Fitch sports
center at halfway point of summer-
long promo utilizing Panasonic
video systems equipment including
WV341P b&w camera, NV3130 VTR
and NV5120 video cartridge
recorder. Visitors play golf, tennis

or flycast under watchful eye of pros, then get commentary on videotape replay. Seen below is Panasonic president
Akira Harada, showing form and then getting commentary from pros Donna Stockton and Chuck McKinley. Division's
assistant general manager Al Barshop mans camera, above; at right are district sales manager Ted Conboy, with Pana-

and WFMT, Chicago, pushing the
SQ list to about 55.

RCA Broadcast Systems, in addi-
tion to demos of its AM stereo and
FM discrete quad systems, will fea-
ture a group of its most advanced ra-
dio transmitters, BC-50 custom-
built, self-contained audio console
and solid-state BTE-15E exciter sys-
tem.

Guy Lewis, just promoted to radio
station equipment manager, also
will demonstrate RCA’s DAP-
5000A digital automatic program-
mer, designed around a mini-com-
puter to produce music, news,
breaks and commercials in any for-
mat.

company has signed the consent
agreement “only to avoid costly liti-
gation, and in no way reflects guilt
by his company.” He further argues
that his company has not fair traded
nor in any way tried to fix prices for
years.

Pioneer’s response to the FTC
charges were pretty much the same,
with officials of the company ar-
guing that they have always tried to
be careful about infringing antitrust
laws. The company is facing perhaps
the most serious dealer assault on
pricing due toits extensive network.

Yamaha International, whose
fledgling audio equipment division
is being repeatedly named as one
which will be pushed in lieu of es-
tablished brand name products,
feels now is the time for audio
equipment manufacturers to put
their heads together and come up
with a formula to counteract the
problems of discounting, and the
tendency to establish a solution
through price maintenance.

The Yamaha spokesperson sees
the problem as a sort of “Catch 22”
that locks both manufacturer and
dealer into an established method of
doing business. However, he points
to the fact that U.S.-based manufac-
turers have been largely able to es-
cape this, and so too can Japanese
manufacturers if marketing philos-
ophies are reviewed.

Meanwhile the FTC is continuing
its investigations, and expects to get
other companies involved in alleged
practices of price maintenance to
sign similar consent orders.

The consent agreements signed by
Pioneer, TEAC, Sherwood and San-
sui prohibit them from fair-trading
their products for at least five years
in states where fair trading is still
permitted. It also prohibits them

(Continued on page 33)

sonic porta-bak portable VTR, Harada and video systems general manager lrwin ‘‘Skip" Tarr.
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Single CES
Seen Closer
To a Reality

® Continued from page 3

bend to the demands of exhibitors
and reduce the show format from a
semi-annual to an annual event,
possibly in April, as well as move it
out of Chicago, its home for the past
four years, to possibly Las Vegas.

However, no final decision is ex-
pected to be made on the thorny is-
sue until a broad-based poll of all
CES exhibitors is made sometime
next month, followed by an October
meeting of the EIA scheduled for
San Francisco.

Even then it is unlikely that any
change in the present show format
will be seen before 1977 or later. The
CEG/EIA is already locked (pre-
sumably irreversibly) into holding
its winter and summer shows next
year in Chicago, and Wayman
claims that more than 150 exhibitors
have already reserved space for the
Jan. 7-9 winter CES at the Conrad
Hilton there.

Discontent over the current CES
format has been simmering since the
CEG created the winter show three
years ago. The dissatisfaction sur-
faced last June following the sum-
mer CES, when a group of CES ex-
hibitors petitioned other show space
buyers for support on a once-a-year
show format (Billboard, June 28).

Arguments of the two-show dis-
senters include the spiraling costs of
participation, and new requirements
of FTC and FCC bodies that make
the preparation of two sets of sam-
ples a year a burden which the ex-
hibitors feel is counter-productive.

Despite the CEG’s argument that
it is already committed to having
next year’s shows in Chicago, many
manfacturers emphasize that they
would like to get out of both the
Windy City, and the two-show bind
as soon as possible. Sponsors of the
CES format changes also claim to
have the support of more than 170
show exhibitors, a figure which, if
correct, would represent in excess of
one-third of the average number of
summer show exhibitors.

Meanwhile the CEG would have
to look at alternate sites (Las Vegas
seems to be the number one choice
at this time), costs and facilities be-
fore making any firm commitments
for change. Other show sites being
mulled by CES sponsors and exhib-
itors include Houston and possibly
New Orleans.

Portable 42-Track
UK. Tape Recorder

NEW YORK-SE Labs (EMI)
Ltd. has developed a portable mag-
netic tape recording system capable
of providing up to 42-track record-
ing with two-channel monitoring,
and half speed wideband capability
to double the packing density on the
tape.

The unit, weighing 95 pounds,
will go on display at the Wescon
Show in San Francisco, Sept. 16-19,
and at the International Electrical
Electzonic Exposition in Toronto,
Sept. 29-Oct. 1.

According to D.R. Baldwin, mar-
keting manager of SE Labs, the unit
is capable of both recording and re-
producing on 14 channels, and fea-
tures equalization and/or filters for
its seven speeds. A choice of AC or
DC built-in power units is available.
SE Labs is based in Middlesex, Eng-
land.
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- HOME & AUTO PUSH ..

Panasonlc Moves Into CB Mlért

i

SECAUCUS, N.J.—With initial
product due from two of its divisions
by Jan. 1, Panasonic became the first
of the consumer electronics giants to
announce its entry into the mush-
rooming Citizens Band (CB) market,
setting up what could be an in-
triguing intra-company battle.

Ray Gates, vice president of the
Consumer Electronics Group
(CEGQG), reveals his division will in-
troduce a mobile under-dash unit at
under $200 by the first of the year,
while the Automotive Products divi-
sion will have an in-dash CB unit
“plus other features” at the same
time.

The CEG division will offer an
under-$250 home base station sev-
eral months later, and for its April
national sales meeting expects to
have a second mobile unit, a hand-
held model and at least one non-
crystal-type scanner.

Gates emphasized that the CEG
and Auto division units are com-
pletely different, built in separate
Matsushita factories in Japan, and
will be going through totally differ-
ent distribution pipelines.

Rather than competing for the
market, he views the dual approach
as covering both the home and auto
fields for Panasonic. “We’re already
selling our TV sets and radios to the
home entertainment buyers,” he
notes, “and with CB taking off so
fast, we’ll be in these departments six
months before the competition.”

Whether Clark Jones, national
sales manager for Automotive Prod-
ucts, fully shares these views is debat-
able, but as far back as last summer
he was noting that Panasonic was
actively looking at CB and could be
among the first to offer a CB/tape
player combo. J.I.L. with its 8-track
CB combo and Xtal (far Eastern Re-
search) with its CB/cassette unit
broke ground in this area. A number
of other companies have announced
or plan to add tape/CB units, while
others view them as separate prod-
uct lines.

Among the major companies
checking the mass market CB poten-
tial and expected to join Panasonic
in the consumer battle are General

Audio Sales
To Dealers,
Imports Dip

WASHINGTON—Market sales to
dealers of portable, table, audio
compact and component systems
really hit the skids for the first time
in July, although total for the first 30
weeks of 1975 is still ahead of last
year.

Imports of consumer electronic
products for all categories except
citizen band transceivers showed de-
creases in both unit sales and dollar
volume for the first six months, with
both sets of figures prepared by the
Electronic Industries Assn. market-
ing services department.

July  portable/compact/audio
sales to dealers were off 25 percent
and consoles down 54 percent, with
total 265,000 units down 30 percent
from 1974. Seven-month (30-week)
portable/compact/component total
of 1.78 million units is just 0.2 per-
cent ahead, but with consoles way
down, overall figure of 2.039 million
units is nearly 7 percent behind the
sales pace of last year. Auto radio
sales, including 8-track/cassette

(Continued on page 33)

By STEPHEN TRAIMAN

Electric, Sanyo, Hitachi-and Lloyd’s,
among others. Sharp already has
nearly three years of experience in
the CB field and views the new entry
as a good omen for helping build the
market.

Certainly Panasonic’s major auto
products distributors and rep firms
view the CB entry as a real shot in
the arm for the firm’s car stereo/ra-
dio product line. At a dealer show
several months ago put on by Dalis
Marketing, the company’s metro
New York distributor, much of the
talk was centered on when Pana-
sonic’s first CB product would be
available.

Gates and Howard Yamato, exec-
utive vice president, hosted North-
east area dealers and the press at
Panasonic’s new U.S. headquarters
here, with a replay of last April’s na-
tional sales meeting presentation in
Miami.

Russ Johnson, vice president/
communications division, showed
updated versions of the new TV
commercial planned for the fall, in-
cluding the Jimmy Walker “Dyn-o-
mite” campaign for the Dynamite 8

«: CB UP, ‘Q’ DOWN

Almo Electronics Pulls |
Dealers To Philly Expo

and Take’n Tape players, as well as
the firm’s well received Tech series
of radios, and new color TV line.

Gates also introduced two new
audio products, for October deliv-
ery, a 6-band portable Tech radio
with CB, ham, FM, AM and two
shortwave bands at $130, and an all-
electronic clock radio with fluores-
cent display and other unique fea-
tures at a surprisingly low $70 sug-
gested retail.

Literally **at home” in his basement research lab, Dick Burwen, president of

Burwen pholo

Burwen Labs, works on another in the line of professional and consumer
audio units that have reached the marketplace from this same source.

Burwen Mix: Consumer & ‘Pro’ Products

NEW YORK—Buoyed by the re-
ception to its newest entries in the
consumer market, Burwen Labora-
tories will continue to focus on the
add-on type of audio equipment
with “fallout” for the professional
market, president Dick Burwen em-
phasizes.

The Burlington, Mass.-based
firm, whose founder pioneered in
the development of the DNF (dy-
namic noise filter), is just getting into
production of the low noise stereo
preamplifier and a frequency ex-

By MAURIE ORODENKER

PHILADELPHIA-While car
stereo, record players, TV and par-
ticularly Citizens Band (CB) equip-
ment, along with a wide variety of
components and specialties were
prominently displayed at the first
combined Consumer Products &
Parts Show stayed by Almo Elec-
tronics Corp., conspicuous by its ab-
sence was 4-channel hardware.

Conducted Aug. 5-6 at the City
Line Holiday Inn by the locally-
based major distributor, the show
drew more than 50 manufacturers
and several hundred “conservatively
optimistic” dealers and mass mer-
chandisers, according to Almo exec-
utive vice president Arthur Seltzer.
A restaging of the consumer prod-
ucts section of the show was set this
week at Salisbury, Md., Convention
Hall for dealers in Delaware, Mary-
land and Washington, D.C.

Panasonic, one of the largest ex-
hibitors at the show with audio, TV,
batteries and microwave ovens,
showed no quad. However, Bob
Hook, the company’s New Jersey
district supervisor, emphasized that
“quad is definitely a part of the Pan-
asonic line and we are most assur-
edly committed to 4-channel.” He
pointed out that while Panasonic
had as many as 22 different quad
units in its line at one time, they will
be showing at least nine improved
models this coming season.

He blamed part of the quad hold-
back on the delay in getting the Na-
tional Quadraphonic Radio Com-
mittee (NQRC) report on the five
competing discrete quad broadcast
systems to the Federal Communi-
cations Commission. Since Pana-
sonic has opted for the CD-4 discrete
system, he feels that once the FCC
makes its decision, “manufacturers
will hop on the 4-channel band-
wagon.” But he admits it may take
the FCC “about two more years” to
implement that decision.

According to Seltzer, the com-
bined show of consumer products
and parts proved highly successful,
making it possible to show dealers
they can profitably handle many
items that had long been the prov-

ince of mass merchandisers, and that
Almo distributes a complete line.

Among audio exhibitors, Craig
highlighted its display with car
stereo units and speakers; Panasonic
had a special display of its “Dyn-o-
mite” promotion for its Dynamite 8
and Take ’n Tape players: Weltron
division of LCA Corp. showed some
new models of its globe-type 8-track
and cassette units, speakers and ra-
dio/turntable combos; Krypton
Electronics displayed its Evel Knie-
vel Sky Cycle transistor radio line,
and Savoy Leather Corp. had its
new line of auto tape caddies and
carriers.

Blank tapes, an increasingly im-
portant profit item for audio dealers,
were shown by Columbia Magnet-
ics, TDK Electronics and 3M for its
Scotch line. Almo showed its private
label Concerto speaker line pro-
duced by Sonic Corp., and more
than a dozen CB radio and scanner
manufacturers exhibited the hottest
item now on the market.

tender-equalizer introduced at the
summer Consumer Electronics
Show in Chicago (Billboard, June
28).

More than 300 high-end audio-
phile dealers will be carrying the
new Burwen units, he notes, and are
being “introduced™ to their specs by
an expanded network of 18 rep firms
that cover virtually every major mar-
ket in the US.

A good example of the consumer-
professional fallout is the new fre-
quency extender-equalizer, model
EQ3200 for the home audiophile at
$1,095, with professional model
EQ3200P at 31,145 aimed at record-
ing studios and the broadcast area.

Marketing manager Ron Bolman
notes that substantial technological
advances in AM/FM tuner and re-
ceiver development, and growing so-

phistication among equipment
users, are resulting in an upsurge in
the use of naise reduction systems by
radio stations.

This increased awareness on the
part of broadcasters to the noise deg-
radation of the signals has led to the
sale of more than 350 Burwen noise
filtering systems to major broadcast
operations in recent months, he says.
This includes all configurations of
the Burwen system, models DNF
1100, 1500A and 1500D.

Among stations using the com-
pany’s noise filtering systems, ac-
cording to Bolman, are affiliates of
the ABC, CBS and Mutual radio
networks; WBZ, Boston; WOR,
New York: KITJ, San Francisco,
and WPCG, Washington, D.C.

Burwen notes that the success of

(Continued on page 33)
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Retailers View 4-Channel Prospects
With Mixed Future Sales Emotions

These key market reports are continued from Billboard’s Aug. 9 Spotlight: “4-Channel—The Long-Range Commitment’'

CAMDEN, N.J.

“It’s the same story as cassettes as
compared to the 8-tracks,” said
Broadway Eddie, who operates one
of the leading record and sound
stores in the area, in evaluating
quad. “And unless the manufac-
turers get off their tail and prove to
us that they believe in quad, it looks
to me-like a real loser.”

Operating his double-store shop
as Broadway Eddie’s, he complains
that product is still very short, partic-
ularly give out with a monster LP
like War, but that’s all,” he said,
“and if you want r&b on quad, you
might just as well forget it when you
see less than 75 numbers of the list.”

He feels that there might be some
interest manifest if the set manufac-
turers did a real promotional job,
like setting up four-speaker displays
in all leading stores and do a real ad-
vertising job in getting people to
come out to listen to the sound. “If
it’s that great, why don’t they come
out and say so, and prove what they
say,” he added, reminding of the ef-
forts that went in on the part of all
branches of.the industry when they
moved the buying public from mono
to stereo sound and records.

While the dollar-for-dollar value
between quad and stereo is realistic,
the economic picture is not condu-
cive to buy new equipment that has
still to prove itself. “What's the good
of buying close-out merchandise
when you can’t buy enough material
to play,” he added. “It looks to me
like the manufacturers want to bury
quad.”

CONSHOHOCKEN, Pa.

While he prominently displays 4-
channel sets, records and tapes in all
the six stores that make up his
WeeThree Record and Sound Stores
chain, Larry Rosen has a strong feel-
ing that both the set manufacturers
and recording companies are “soft
peddling” quad. As a result, his
demonstrations and displays are
largely “for effect” to make the cus-
tomers aware that it is there. Except-
ing that the effort has little sales “ef-
fect” on the customer.

Located in suburban shopping
centers outside the Philadelphia
market, Rosen’s WeeThree stores
are located in Plymouth Meeting,
Glenolden, Horsham, Lebanon and
here in Conshohocken, the head-
quarters base, plus a sixth store in
Moorestown, N.J.

Two years ago, Rosen observes,
Sanyo was all quad and was pushing
quad. “T just got back from their
show,” he added, “and now two
years laters, they are back to stereo. |
didn’t see any quad at the show and
they weren’t pushing it.” Nor are
any of the other companies really
pushing their sets or coming out with
models that are attractive dollar-
wise in this state of economy.

Rosen also feels that the record
and tape manufacturers leave much
to be desired in providing merchan-
dise. Even the big companies, like
WEA and Columbia, issue quad rec-
ords and tapes on a sporadic basis—
“only when the LP is a proven hit.”
And even then, he added, “they'll
wait a month to make sure it is a hit
record before they’ll come out with it
in quad.” Rosen adds that “if there is
any future at all in quad, it depends
entirely on what the set manufac-
turers and record companies will do
for it, and not the retailer—we are
only the end product, the push must
come from them.”

DETROIT

Tom Bruno, a salesman for Almas
Hi-Firin Dearborn, also speaks nega-
tively about quad. “Unless a cus-
tomer asks for quad,” he says, “we
don’t push it. The industry has
backed off of it. Less than 5 percent
of our sales are quad.

“Perhaps after the quad system
problem is cleared up and few pro-
motional campaigns gotten under-
way, people will be more interested.
We used to have sales training ses-
sions on quad, but since the apathy
that now exists about quad we don’t
bother with it anymore.”

Bruno says that after fair trade
ends his prices “won’t go up,” but he
wouldn’t say whether or not he
thought they might go down. He re-
ports that quad tapes are generally
available.

COLUMBUS, Ohio

Jimmy Rea Electronics, central
Ohio discounter selling five or six
Marantz quad pieces, finds straight
quad sal€s running about 5 per cent
of total sales.

“Quad preparation,” or selling a
stereo and preparing the customer
for a later quad purchase, has been
Jimmy Rea’s approach to quad
sales. “Of all the amplifiers we sell,
35-40 per cent are quad,” Jimmy
Rea Jr,, says.

He was puzzled by lack of re-
sponse to advertising of quad.
“We've really been pushing it in our
ads. We recently advertised some
Marantz'with the SQ adapters built
into them and they just haven’t been
moving that well.”

Rather than use sales aids from
manufacturers, Rea Jr. prefers to
train his sales staff himself to handle
and sell all pieces of equipment.

-He doesn’t think the exit of fair
trade laws will do much to improve
the quad situation. Rea Jr. said the
firm plans to hang in with quad sales
and will continue to carry and pro-
mote four-channel sound.
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Sun TV & Appliance Co. carries
“eight or ten” pieces of quad in its
seven outlets in central Ohio.
“There’s been no progress at all
since we started handling quad over
three years ago. We’re just not sell-
ing that much quad—period,” a rep-
resentative said.

“We've promoted it heavily and
not promoted it at all—neither tech-
nique has made any difference in
sales,” he said.

Pioneer helps with promotions
and sales aids. Sun TV advertising
has included quad once a week or
once a month during the last six
months.

The Sun TV representative feels
that lifting of fair trade will help
quad but only because “. . . it will
help everything. Let’s face it—when-
ever you sell something near cost, it
helps.” Despite low quad sales, Sun
TV doesn’t plan to change its quad
stock. “We’ll continue to carry the
same basic pieces,” he said.

CINCINNATI

Jerry Putteet, tape and record
buyer for Swallen’s, says their three
outlets in Cincinnati and one in Co-
lumbus carry 90 per cent of all quad
releases available. “Of the major la-
bels, we carry 95-97 per cent. We
stock heavier on quad tape than on
disk. Anything we don’t stock would
be an offbeat, smaller label, where
there isn’t as much demand,” he
says.

Putteet says there’s no problem
with access to software generally,
but an individual manufacturer’s
merchandise availability may
present a problem to quad owners,
depending on the type of system
they have.

Swallen’s believes in keeping cur-
rent with new releases, buying al-
most everything that comes out.
“People seem to be satisfied with
what they can get from us,” Putteet
observes, although he notes some
confusion about discrete versus SQ
matrix systems.

“The problem seems to be with
middle-aged and older people inter-
ested in easy listening and classical
music. Most of what they want is
available in Columbia on SQ, but
they have discrete systems. It's no
problem with people interested in
rock music.”

NASHVILLE

Hi-Fi Corner (Teac, Marantz,
Sony) is located near the university
and recording studio section. Hi-Fi’s
Jack Tenzel says that “Quite a bit” of
his sales of quad is to college stu-
dents.

But like most other retailers, Hi-Fi
Corner shows restraint in its adver-
tising and promotion. The store uses
newspaper ads and radio spots and
stresses the compatibility of its
equipment to existing material. Like
other dealers, also, Tenzel laments
the scarcity of software.

Manufactuers have been coopera-
tive, Tenzel says, in helping train his
quad sales people. The store carries
quad albums only.

L B

Ron Satterfield. of Mays Electronic
Center (Sansui, Marantz, Kenwood)
thinks the depressed economy is the
main reason so few people are buy-
ing quad. He ranks the scarcity of
software as a distant second.

Mays, located on the outer edge of
the inner city, uses co-op radio and
newspaper advertising and makes a
point of asking potential customers
to come to the store and listen to the
difference quad makes. Mays carries
only 8-track tape in its software.

None of the people surveyed say
they think the repeal of fair-trade
will affect their business. They says
they believe that prices will still re-
main at the present level.

KANSAS CITY, Mo.

David Beatty, the prestigious cus-
tom-sound firm here, has enjoyed
one of the best springs every without
selling any 4-channel systems. They
handled their own liquidation of 4-
channel components and packages
at a “Sidewalk Sale” last fall.
They’re out of the 4-channel, and,
because of the dearth of selection of
software, Jim Zeiger, sales manager,
says they aren’t sorry. “We see no
progress in 4-channel.”

Zeiger doesn’t feel the growth of
titles seen in all configurations is
helping one sell the other. In short,
little overlapping of sales. Actually,
competition between the different
formats.

Fair trade is significant to this re-

Retail Survey credits: Camden, N.J./
Conshohocken, Pa.—Maurie Oro-
denker; Detroit—Keith Ellis; Colum-
bus/Cincinnati—Joanne Oliver;
Nashville—Ed Morris; Kansas City,
Mo.—Grier Lowry; Green Bay/Eau
Claire, Wis.—Martin Hintz; Port-
land/ Oregon City, Ore.—Ken Fitz-
gerald.
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tailer since they've always been a
strictly no-discount operation and
have battled the price-cutters. Zeiger
does feel that with the improved en-
forcement of “non fair trade,” cus-
tomers will demand more service
than ever. And this is one outfit that
is deep in service. Their bread-and-
butter business is in the $1,000 and
less stereo systems but there are a lot
of $2,000 or $3,000 custom installa-
tions in the volume.

“Four-Channel systems will be
around five years from now but, fac-
tories will sharply trim the number
of models, with a lot of them cutting
to only one model.” believes Zeiger.
“Will we go along with 4-channel
then? Probably not.”
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At Stereo Studio, John Capps esti-
mates that 4-channel represents
about 10 percent of the business and
is holding. Factory close-outs of
quad gear are helping give business
a lift but the lack of availability of
software is holding back sales.

“Pve never been a big believer in
fair trade laws,” Capp says. “I think
everyone in this business of sound
has to seek his own price level. This
is one of the most competitive mar-
kets in the country and we’ve man-
aged to get our share.

“Business this spring? Not too
shabby at ail,” he added. “But we're
moving away from the $89.95 stuff
and going exclusively with equip-
ment like Pioneer and Sony and the
$300 price spreads. The time has
come in this business to slant to the
audiophile in both package and
components. And that's the direc-
tion we're taking.”

GREEN BAY, Wis.

“We're into trying to get the am-
bience of the concert hall,” said Bill
Antolec, manager of the Sound
Shoppe. “Giving absolute separa-
tion on all four channels, as done of-
ten in quad, seems fakery to me. It’s
not being true to form. We don’t
push quad.”

For Antolec, quad is a poor buy
because of the lack of software and
the marketing aspects. “The manu-
facturers are trying to make quad ex-
citing but they’re killing it. JVC is
the biggest offender here because all
the demo records they’ve sent here
have that separation,” he said.

While he doesn’t market Sansui,
Antolec feels that the firm’s QS sys-
tem was the best he’s heard. “I don’t
have any particular love for their
products though and they're getting
trod all over by SQ.” he believes.

The firm handles Sony and
Marantz in quad, and Antolec
praises the Sony sales rep for know-
ing his business and being willing to
compare his system with others, in-
cluding the shortcomings.

Last year, the firm sold a $7,700
quad system. “The guy is now the
first to admit it may have been a mis-
take because of the lack of soft-
ware,” Antolec says.

EAU CLAIRE, Wis.

“There’s been some interest in
quad up here, but not too much. The
price and lack of available software
scares them off,” according to Kar-
sten Wedwick, assitant manager of
Sound of Music.

“We don’t think we can sell a de-
cent quad system for under $800 or
$1.000 and if that’s all the customer
wants to go, we'll try to talk him into
a stereo package,” he said.

According to Wedwick, many cus-
tomers are interested in hearing

what quad sounds like and ask for
demonstrations. But when told what
it takes to get a top system they usu-
ally move back to stereo. He figures
the most expensive quad package he
could compile would include a
Marantz 4400, four Advent speak-
ers, possibly a manual Philips 212
and a Stanton CD-4 cartridge.

“If things are standardized among
manufacturers, sales might rise in
quad. But it’s hard to tell, don’t have
the crystal ball out,” he says.

PORTLAND, Ore.

Fred Lindemann, owner of Fred’s
Sound of Music, hasn’t seen any-
thing happening in the change of
emphasis in quad merchandising
over the past year. Manufacturers
may be trying to establish a bridge
between the concept of quad and
stereo disks, he concedes but. if so, in
his particular market. at least,
they’re not getting through. In the
area of quad merchandising, he
maintains, the manufacturers so far
have indicated that they’re not very
promotion-minded. There’s not
enough public education on the ad-
vantages of quad, Lindemann says.
If there was. he believes, it would
help a lot.

In the Portland area, Lindemann
contends, there is practically no ef-
fort on the part of manufacturers to
break the quad stalemate by helping
with technical demonstrations or by
offering sales training. The recent
flurry of close-outs of quad equip-
ment has helped him unload some
hardware but past experience has
given him a dim view on the future
of the medium. “Unless there’s a big
push from the top.” he says, “we on
the retail front aren’t going to be
able to do much with either quad
hardware or software.”

OREGON CITY, Ore.

Barry Brownell, who owns Brow-
nell’s Sound and Hi-Fi, was the first
merchandiser in the region to intro-
duce quad. He demonstrated it at a
home show in Portland in 1972,
some six months before any other
dealer in the area stocked it. “I really
believe in quad and I pushed it for
all it’s worth,” he says. “But a lot of
good it did me.” he adds ruefully.
“Pm not doing any better with it
than anyone else in the area.”

Despite the slowness of quad to
catch on, however, Brownell still
sings its praises as the finest refine-
ment yet in the field of musical
sound. Like other dealers, he be-
lieves that the big job is one of edu-
cation. In this area, he contends, few
manufacturers are doing the job
that's needed. Pioneer, he says, is the
only one that’s making a real promo-
tional effort and, in his market, it
helps.

Radio is the biggest source of mu-
sic demand and radio, so far, hasn’t
helped much in popularizing quad,
the merchandiser maintains. Radio
stations advertise quad, he says, but
they really haven’t mastered the art
or reproducing the superb quality of
quad sound.

The discontinuance of fair trade
makes very little difference to Brow-
nell. “At the present time only 20
percent of our volume is made up of
fair traded items,” he says. “We de-
termine the lines we carry on the
sales policy of the manufacturer. If
the manufacturer determines price
to us on the volume of purchase,
we're not interested in doing busi-
ness with him. We’d rather stick with
the top end of a line where there isn’t
much margin.”
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FIRST IN CHICAGO

NEWCOM Regional Seminars

CHICAGO—Regional seminars
of interest to middle echelon person-
nel in electronic distribution. indus-
trial. service. communications. con-
sumer products. professional sound.
video and CCTYV are being planned
by Electronic Industry Show offi-
cials in cooperation with the Na-
tional Electronic Distributors Assn.
and other NEWCOM sponsoring as-
sociations.

The programs will supplement the
seminar activities conducted at the
annual NEWCOM show., according
to NEWCOM’s education chair-
man. Lewis Shuler. Dixie Radio,
Columbia, S.C.

The in-the-field programs will be

conducted by NEDA and its local
chapters under Show Corporation
auspices. and in cooperation with
the Electronic Representatives Assn,
and the Electronic Industries Assn,

The first of the forums will be held
in early January in Chicago. with the
specific speakers and topics to be de-
cided.

On the committee with Shuler are
Donald W. Yates, Radio Distribut-
ing Co.. South Bend. Ind.: Bernard
Schnoll, Industrial Devices. Inc.:
A.N. “Bud” Haas. Bud Radio. Inc.:
E. Jess Spoonts, J.Y. Schoonmaker
Co.. Dallas. and Jack A. Berman.
Jack Berman Co., Inglewood. Calif.

___Tope Duplicator

By ANNE DUSTON

In June of this year, an increase of 2,257 per-
cent in the dollar value of imported color video-
tape players over June a year ago was reported
by the marketing services department of the
Electronic Industries Assn.

This represents an increase from $13,476 in

ITA Asks Better
Tape Import Data

TUCSON, Ariz.—Citing a 30 per-
cent increase in blank magnetic tape
imports to $43 million in 1974, the
International Tape Assn. has pro-
posed a more detailed breakout of
audio and videotape figures to the
International Trade Commission,
formerly the U.S. Tariff Commis-
sion, executive director Larry Finley
reports.

At present, importers of all types
of magnetic tape are lumped into
one classification with only the dol-
lar value shown. ITA has proposed
both unit and dollar value reports
for audiocassettes and cartridges as
well as videocassettes and cartridges,
with value only reported for audio
and videotape imported in pancake
(bulk) or open-reel formats.

The tape statistical recommenda-
tions were part of a package of sug-
gestions to the Commission from
ITA designed to inprove import re-
porting for both tape hardware and
software.

Burwen Mix

® Continued from page 31

the professional filter led to develop-
ment of the first consumer unit, the
DNF 1201, which is doing “fairly
well” and getting a growing number
of overseas orders.

Introduction of the new consumer
units is making the factory operation
under manufacturing manager Ken
Wilson “even more efficient,” Bur-
wen claims. He plans to expand the
noise filter line and believes that
overall, consumer business will play
a bigger part in Burwen’s future.

June 1974 imports, to $417,630 in june 1975
imports.

Color videotape recorders, in the same
month, increased 406.6 percent over June a
year ago, from 319,584 to 1,618,883.

Yearly figures indicate that color videotape
players imported to this country have risen
587.1 percent, while color tape recorders have
increased by 201.0 percent.

Monochrome videotape players showed a
yearly increase of 14.7 percent, but were down
43 percent in June. Monochrome tape players
imported over the year were down 24.2 percent
from 1974 figures, with the June totals showing
a 63.6 percent drop from June a year ago.

x *x %k

The June 15-18 Symposium on “The Econ-
omy In Crisis: Analysis And Forecast,” by lead-
ing economists, meeting in Beverly Hills, Calif.,
is now available on cassette tapes, at $100 for a
set of 16 cassettes. Contact Monex, Inter-
national Ltd., 4910 Birch St., Newport Beach,
Calif. 92660.

*  x

3M Mincom Division has added seven low
cost video products designed to fit standard 19-
inch racks. Three distribution amplifiers for
puise, video and subcarrier have also been
added to the line.

Mura Adding
4 Headphones

JERICHO,N.Y.—Mura Corp. has
introduced four promotional priced
headphones, for a total line of 11
stereo and two quad in the $9.95 to
$69.95 range, according to Ed Weisl,
vice president, distributor sales.

The model 500 features oversized
ear cushions and has a frequency
range from 35 to 15,000 Hz with 2%-
inch dynamic speakers. List is
$16.95.

Individual slide controls are fea-
tured on the model SP-502 with 3-
inch speakers and a range of 30-
18,000 Hz, for a $19.95 list.

The model SP-503 adds a stereo/
monaural switch feature, for a list
price of $23.50.

The model SP-504 adds tone con-
trols on the earpieces, and has a
range of 20-20,000 Hz, for a recom-
mended selling price of $23.50.

Sankyo Adds 2 Cassette Units

NEW YORK —The audio division
of Sankyo Seiki (America) Inc. has
introduced a deluxe model AM/FM
cassette recorder with mike mixing
facilities, and a model STR-240
portable unit, also with AM/FM ra-
dio and a $89.95 price tag.

The deluxe unit, model STR-255,
features what Gene Schillinger. na-
tional sales manager for audio prod-
ucts, calls modified military styling,
a 4-inch dynamic speaker. and mix-
ing capabilities for voice or music
with a separate microphone.

With a list price of $119.95, the
unit also features automatic record-
ing level. a tape counter, built-in
condenser mike, and a sleep switch.

Model STR-240 incorporates
many of the features found in the
STR-255, including total automatic
shutoff in each mode. 4-inch
speaker. complete pushbutton oper-
ation, automatic recording level and
a variable monitor system. Both
units are available for immediate
delivery.

Tape/Audio/ Video
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CMC REP AWARDS—Cited at recent CMC 10th anniversary celebration in St.
Louis (Billboard, Aug. 16): Carmine Vignola, C.A. Vignola & Assoc., above
left, gets “‘Rep of the Decade' award from chairman Byrle Northup; Neal
Spencer, Roach-Spencer & Assoc., above right, at left, accepts rep order fol-
low-up award from CMC auto merchandise manager Dave Robbins; accepting
special factory rep awards are Don Bobenhouse, Beams Co., below left, and
Bill Menezes, Wm. Menezes & Assoc., b<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>