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Brisk Pre-Holiday Business

o0th ‘Opry’ Fete
Rated Best Ever

By COLLEEN CLARK

NASHVILLE—-The pioneers of
yesterday and trailblazers of tomor-
row all went home from the 50th
“Grand Ole Opry” celebration
loaded down with awards, with
Minnie Pearl being inducted into
the Hall of Fame and John Denver
and Waylon Jennings winning En-

(Continued on page 48)

Disco Web For
Horn & Hardart

By RADCLIFFE JOE

NEW YORK-Horn & Hardart
plans a nationwide discotheque op-
eration based on the same low-cost.
quality service principle that has
marked its success as a fast food
chain.

The firm, which will showcase in-
ternational spinners at the disco-

(Continued on page 37)

$2.99 LP May Tee
A N.Y. Price War

By IS HOROWITZ

NEW YORK—As dealers here
move into the heavy fall selling sea-
son they face stepped-up price sort-
ies that some fear may escalate into a
full-fledged price war.

With a newly-formed and fast-
growing chain leading the way. a
record low-ball figure of $2.99 for
selected $6.98 hit product is the lat-

est competitive wrinkle to hit the
market.

Jimmy’s Music World, launched
this past summer. now has five stores
featuring $2.99 specials in this area,
and more Jimmy’s outlets are on the
drawing board. Two of the stores in
the budding string opened within

(Continued on puge 71)

Canadians To Computer Programming

By CLAUDE HALL

LOS ANGELES-The Moffat
Communications radio chain in
Canada has installed a futuristic
“computer assisted programming
system” at CKXL in Calgary and the
same type of system—even further
advanced technologically—will be in
operation around Nov. 10 at CHED

in Edmonton. according to Keith
James, vice president of program-
ming for the chain. and Gordon

Kyle. developer of the system.
Essentially, the air personality on
duty never touches a record: he or
she sees the playlist on a TV screen
(Continued on page 20)

Rock Shows Go Into Tahoe

By ELIOT TIEGEL

Music Is
Hot Film
Subject

By ROBERT SOBEL

NEW YORK—-Major film com-
panies are releasing a spate of mo-
tion pictures using music subjects as
the fabric for serious material.

The utilization of music themes
for the main storyline is compara-
tively new. and represents a heavy
concentration by film companies on
one single subject that is unparal-
leled in recent times.

Not since the tantalizing days of
the 1940s when a rash of pictures de-
picting courageous newspapermen
battling corruption in high places, or
later, when hardboiled private de-
tectives chewed up gangsters, have
film moguls focused on a particular
segment of a business.

Nearly a dozen films are in such a

(Continued on page 16)

In View

Dealers, Rackers
More Confident
Than a Year Ago

By JOHN SIPPEL

LOS ANGELES--Despite the
mental block of a 1974 holiday sea-
son that failed to blossom. U.S. re-
tailers and racks almost unani-
mously have high hopes for the next
two months.

And they’re showing their confi-
dence by establishing inventory
goals which in most cases top last
year.

Substantial volume gains in Au-
gust and September bolster faith.
Without exception, these important
retailers indicate the two important
prelude-to-Christmas  volume
months proved out good or better
when compared to last year.

(Continued on page 13)

West Germany sees record
shattering sales upcoming.
See a special 20-page report
in this issue.

LEO KOTTKE'S new album, CHEWING PINE (ST-11446), once again dem-
onstrates why he is the most respected guitar player in music today. He
performs such varied tunes as Marty Robbins’ “Don’t You Think," Procol
Harum's ““Power Failure,” and, of course, a good handful of his own songs.
Leo also sings on three songs, and is ably assisted instrumentally by
drummer Bill Berg and bass player Billy Peterson. Produced by Denny
Bruce. {Advertisement)

LOS ANGELES—Following the
opening of regular rock concerts at
the Del Webb owned Sahara Haotel
in Las Vegas, the Webb operation is
now planning to book rock shows in
its Lake Tahoe based Sahara-Tahoe
facility starting Dec. 5.

And the same team which opened
Las Vegas to rock shows on the

Strip, Lenny Martin, entertainment
vice president for the Webb hotels
and Gary Naseef, Vegas based con-
cert promoter. are working on open-
ing up Northern Nevada for rock
presentations during the ski season.
The plan is to book contemporary
acts into the Sahara-Tahoe’s 1,600
(Continued on page 13)

Far West NEC Flat-Out Success

By EARL PAIGE

LONG BEACH, Calif.—An unex-
pected surge of 62 percent more
delegates than anticipated and
double the number of exhibitors
thought possible. offset some dis-
couraging budget-bending surprise
costs to make the first ever Far West
National Entertainment Conference
(NEC) regional a success, according
to Diane Annala. coordinator.

Several of the 25 workshops pro-
vided heads-on debate between pro-
fessional agents and promoters and

NEC delegates who buy talent on
campuses.

Talent showcases were for the
most part enthusiastically received,
with perhaps standout opening
night honors going to Shelter act
Richard Torrance & Eureka.

The regional here held on board
the Queen Mary is a cornerstone in
NEC’s efforts to bolster its Far West
membership and participation. Two
more first-ever NEC regionals will

(Continued on page 35}

“Man On The Silver Mountain” from RITCHIE BLACKMORE'S RAINBOW
received so much response from £M programmers that it has been re-
leased as a single. Taking the best of the sound that made Deep Purple
the biggest-selling album group in the world, Blackmore has gone on,
into a totally new spectrum of sound. RITCHIE BLACKMORE'S RAINBOW
(PD 6049) is already a smash album. “Man On The Silver Mountain”
(PD 14290) is on its way to the top of the charts, put there by the massive
audiences who will see RAINBOW on their first American tour.
(Advertisement)

[S THE NEW SINGLE AND THE NEW ALBUM FROM

ANDY FAIRWEATHER LOW

(Advertisement)
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NASHVILLE-After
years of what its owners term a
“constant struggle,” the Exit/In
here, Nashville’s only Trouba-
dour/ Bottom Line styled club,

“name” acts than ever and ap-
pears to be building a solid slot
for itself on the club circuit, with
help from labels and local talent.

“Nashville is a different and
difficult market to begin with,”
says Owsley Manier, one of the
five owners, “and we had no ex-
perience at all when we first
opened. The seating capacity was
only 100 then (capacity is 240
now), we were badly under-
capitalized, we really weren’t
;Z sure on who or how to book and
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Nashville Exit/In
Whipping $ Crisis

four

is booking a wider variety of

we got ourselves into a hole

“Add to that.” he continues.
“the fact that Nashvillians seem
to be quite choosy over who they
will pay to see. You really do
need big names, but we started as
a showcase club and we would
like to continue as one. at least
partially

What the Exit/In has done
over the past few years is bring in
a wide variety of talent including
Waylon Jennings, Michael Mur-
phey, B.J. Thomas, Jerry Lee
Lewis, Buddy Rich, Chick Corea,
Weather Report, Kinky Fried-
man, Taj Mahal, Dizzy Gillespie
and Barry Manilow.
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(Continued on page 32)
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Korvettes Boosts Music Space

LOS ANGELES—Records and
tapes top all merchandise handled
by the mammoth discount stores in
the Korvettes chain in profitability.

So the 58 established stores in the
chain will increase recorded music
departments to approximately 4,000
square feet in the near future. The
five new Korvettes, all former
Klein’s stores in Valley Stream,
Hicksville, Hempstead and Com-
mack, N.Y. and Wayne, N.J., will be
expanded to a minimum of 4.500

square feet, according to Dave Roth-
feld, record/tape/hardware topper
for the important chain.

Rothfeld sees no major changes in
stocking the department. “We'll re-
main full-line. I don’t see any
change in location. None of our
stores have first floor record depart-
ments. We’ll continued to group
hardware and software nearby.”

The record/tape department en-
largement program should be fin-
ished by spring 1976, Rothfeld as-
serts.

Collegiate Hi Fi Expo
Success; 2d Planned

By STEPHEN TRAIMAN

NEW YORK-—Based on solid
dealer, manufacturer and student
response to the first Indiana Univ. of
Pennsylvania (IUP) stereo/hi fi ex-
position/symposium on campus
Oct. 8, coordinator Frank Viggiano
Jr. already is planning an encore
event in 1976.

The professor of consumer affairs
and hi fi buff conceived the
“Campus Consumer Electronics
Show” for the student stereo con-
sumer after attending the last sum-
mer CES in Chicago.

Approximately 6,000 attended the
11 am.-9 p.m. event at the IUP Stu-

Record/ Tape

LOS ANGELES—The record/
tape industry can learn much from
the magazine/hardcover and paper-
back book business, Dave Siebert,
executive vice president of Siebert’s
Inc., recently acquired by Handle-
man Co., asserts.

The family-operated combination
magazine/ book distributor and rec-
ord/tape rackjobber was acquired
by the Detroit-based rack giant for
its expertise in handling periodicals
and tomes, the trade feels.

Sieg Siebert, father-founder of the
magazine-distributing firm, has
been in that end since 1944. Son
Dave put the company into record/
tape/accessories in 1964. Siebert’s is
probably the fifth largest national

dent Union. with 11 retail dealers in
booths, separate continuing demon-
strations by JVC and Quadratrak, 12
seminars repeated three times each
to accommodate student schedules.
Added assistance came in the forms
of brochures and displays by Shure
Bros., Technics, Elpa Marketing
(Watts), U.S. Pioneer, the Institute
of High Fidelity and the Electronic
Industries  Assn./Consumer Elec-
tronics Group, sponsor of the Chi-

cago CES expos.
Marc Aspesi, recently named hi fi
product manager for JVC, only
(Continued on page 42)

Accent On Acts,
Promotions At
Lieberman Meet

By ANNE DUSTON

CHICAGO—Departing from the
usual statistical approach te sales
meetings, the Lieberman Enter-
prises annual sales convention in
suburban Itasca Oct. 9-11 gave
salesmen the opportunity to become
acquainted with manufacturers and
artists while watching audio/visual
presentations of new products. Art-
1sts entertained at each meal. cour-
tesy of the record companies

About 75 Lieberman peopie were
joined by an equal number of record
company personnel during the three
day program, which included a tour
of the rackjobbing firm’s facilities in
Elk Grove Village.

David Lieberman, president, Lie-

(Continued on page 14)

30% Of U.S. RCA
Sales Attributed
To Custom Labels

By STEPHEN TRAIMAN
NEW YORK--In less than a year as a separate department, RCA Custom
Labels now accounts for as much as 30 percent of RCA’s overall domestic
business, reports Mort Weiner, director, who sees his operation as that of an

“independent distributor.”

Business for the group of labels is
at its peak now, with top sales from
the Pablo jazz catalog, Lonnie Lis-
ton Smith on Flying Dutchman,
Carol Douglas and Silver Conven-
tion on Midland International
among others.

Although both Bob Thiele’s Fly-
ing Dutchman and Chicago’s
Wooden Nickel were “in the house”

when Ken Glancy took over the
presidency nearly two years ago, the
new RCA Records boss has signed a
growing number of independent la-
bel/production deals that neces-

sitated a separate department.
Weiner, who was able to get Bob
Rifici from RCA sales as his right-
hand man (manager, field market-
(Continued on page 13)

NEW CONTRACT ENDS N.Y. STRIKE

Musicians, Theater League In Harmony

NEW YORK-The Broadway
musical theater is whistling a happy
tune again as agreement was
reached Oct. 11 between musicians
and theater owners, thus ending a
25-day walkout which had blacked
out 12 theaters.

The agreement was ratified Oct.
12 by AFM Local 802 members,
189-76, and by The League of New
York Theaters. The nine musicals
affected by the walkout were back
on the boards, with the three others

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

LOS ANGELES—While the mu-
sic business in the traditional meccas
of New York, Nashville and Los An-
geles may be feeling some strain
from the current economic recession,
there seems to be little such pessi-
mism in Texas—partly as a result of
the state’s homegrown petrochem-
ical wealth and partly as a result of
the youthful enthusiasm of the state
of the business itself.

A recent Billboard survey of pro-

By ROBERT SOBEL

set for previews or openings last
week or this week.

The main stumbling block in ne-
gotiations had been in the minimum
size of the orchestra. Under the old
pact theaters were required to hire a
certain number of musicians,
whether they played or not. This
practice was not eliminated. A com-
promise was reached in this regard.
The minimum of 25 musicians and
one conductor remains until 1981
except for six theaters. Four of the

%mmeusiness And The Economy

. Texas: Solid State
Of Few Pessimists

By BOB KIRSCH

ducers, promoters and studio owners
shows the Texas music scene in gen-
eral moving along at a stronger pace
than ever before in most areas of the
business.

Huey P. Meaux, owner of Sugar
Hill Studios in Houston and pro-
ducer of Freddy Fender, says that
business has never been better for
him, in both the production and stu-
dio areas. Meaux cites the “wealth of
talent in the Houston area and the
comparative lack of labels and pro-
ducers, as well as the lack of studios
in the area.” Meaux also points out

{Continued on page 71)

Industry Can Learn From Print Business

By JOHN SIPPEL

racker and largest of six magazine/
book distributors in Arkansas and
probably one of the biggest in the
field nationally.

Returns in magazines are more ef-
ficiently and economically handled,
Siebert notes. Some magazines to-
day are allowing affidavited returns.
To prove the return, the circulator
merely clips the logo and date from
the covers and stores them.

Magazines are dumped via con-
veyor belt into huge dump contain-
ers which are trucked out three to
four times weekly. Siebert, like oth-
ers, wonders why cutout product
and other form of recorded returns
can’t remain at the local distributor
level for disbursement there instead

of being returned to a central point
and then returning to the market via
a costly, time-taking two or three-
step schlock distribution concept.
Discounting on periodicals and
hardcover and paperbacks is negli-
gible. Siebert feels the relationship
of the publisher with his author is a
basic difference. Where today hot
artists’ contracts dictate all-out cam-
paigns to flood the mart with prod-
uct, authors do not command busi-
ness policy in book publishing.
Eighty-five percent of all maga-
zine/book business is at full list,
while that discounted rarely goes
over 10 percent. Discounting does
not appreciably increase book vol-
ume, Siebert finds “Publishers are

too sophisticated to give away their
first line product,” he asserts. Books
have an advantage. Good sellers by
recognized authors can hang on lit-
erally forever. Authors benefit from
consecutive successes. Their price in
hardcover and paperback increases,
Siebert notes.

Similarity in reading material and
records in many instances is amaz-
ing. About 400 paperbacks are re-
leased monthly in the popular read-
ing field. Siebert’s works a top 24 hit
book list, which stems from its own
printout, plus approximately an-
other 125 title mix. Fifteen to 20 ti-
tles do 80 percent of the paperback
business regularly.

(Continued on page 16)

six can eliminate one musician; two
theaters can cut two players before
1981.

Also under the new contract, the
musicians will get wage increases to
$350 the first year; second year,
$370: third year, $380. The old rate
was $290. Doubling was frozen at
the old rate of $42 extra for the sec-
ond instrument, $21 for each addi-
tional one. Time-and-a-half rate for
Sundays was eliminated. Vacation
pay will be increased from 4 percent
to 5 percent for the third year of the
contract, and rehearsal pay will be
raised to $10 per hour; former rate
was $7.50.

Other changes involved copyists
and arrangers, contractors and the
establishing of a committee to deter-
mine the employment quota where
the seating capacity has been re-
duced for a certain show. In case of
disagreement, the issue would go to
arbitration.

DAVIS BARB

TV, Films Should
Use Pop Music
More & Properly

By CLAUDE HALL

LOS ANGELES—The television
and movie industries have only
made “token” use of the music in-
dustry, Clive Davis, president of
Arista Records, told a capacity
luncheon audience here Tuesday
(14) at a gathering of the Hollywood
Television and Radio Society at the
Beverly Wilshire Hotel.

They should use more of it more
frequently, he said.

The movie and TV worlds have
never tried to understand the record
industry, he said, though they had
“wrestled and struggled” with the
impact of records. True, there was
the movie “Easy Rider” and some
barriers had been broken down with
“Tommy.” But, overall, contempo-
rary music hasn’t made any inroads.

He paralleled the movie industry
today to the days when he gained
control of Columbia Records as
president, pointing out that in those
days 75 percent of the record sales of
the company were involved basi-
cally in Broadway original cast al-

(Continued on page 26)

at New York, N.Y. and at additional mailing offices. Current and back copies of Billboard are available on microfilm from KTO Microform,.Rte 100, Milwood, N.Y. 10546 or Xerox University Microfilms, 300 North
Zeeb Road, Ann Arbor, Michigan 48106. Postmaster, please send form 3579 to Blliboard, P.O. Box 2158, Radnor, Pa. 19089, Area Code 215, 687-8200.

l/ Billboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, $50; single-copy price, $1.50. Second class postage paid

ayvogg 'S.61 ‘'S¢ 4380100









OCTOBER 25, 1975, BILLBOARD

General News

2 Convicted In U.S. Court In
Bogus Tape Distributing Deal

NEW YORK-—Judo expert Ge-
rome Mackey was convicted by a
federal court jury on six counts of
mail fraud last week in an 8-track
tape distribution operation claimed
to have utilized pirated recordings.

William Nelson of Midwest City,
Okla., Mackey’s associate, was con-
victed on 15 counts. The scheme in-
volved the bilking of investors in a
bogus distribution plan wherein in-
vestors were sold distributorships,
for sums up to $10.000 each, for

chart 8-track recordings and tape
cabinets.

Assistant U.S. Attorney Harold
Friedman, who prosecuted the in-
dictments, says the defendants had
assured the investors that the stereo
cabinets would be placed in stores or
businesses by “professional loca-
tors” employed by Mackey Distribu-
tors in Brooklyn. The firm told the
defendants that only restocking was
necessary, he said. The indictments
had alleged that the defendants of-

MILITARY MUSIC

ten failed to deliver the tapes and
those received by Mackey were ei-
ther copies or of inferior quality.

Sentencing of Mackey and Nelson
delayed by U.S. district court Judge
Jack B. Weinstein. Penalties can be
up to five years imprisonment or a
$1,000 fine or both, on each count.
Friedman praised the RIAA for its
efforts and cooperation in obtaining
the indictments and convictions.

2 CES Shows In 1976 And
Then Pattern Shifts To 1

By STEPHEN TRAIMAN

NEW YORK —There will be one
annual Consumer Electronics Show
beginning in 1977, April 21-24 at
Chicago’s McCormick Place, but
two shows will definitely go on as
scheduled in 1976. Official an-
nouncement came with a unani-
mous vote by the board of directors
of the sponsoring Consumer Elec-
tronics Group at the Electronic In-
dustries Assn. 5Slst annual conven-
tion in San Francisco (Billboard.
Oct. 18).

Decision. announced by CEG

chairman Walter Fisher of Zenith
Radio, was the result of an extensive
survey taken by the CEG after
strong pressure from a vocal group
of large-space exhibitors that sur-

faced after last summer’s CES.
Explaining the survey and deci-
sion, Jack Wayman, CEG senior
vice president, and Charles Snitow.
whose exhibit management firm
handles both the winter (Conrad
Hilton Hotel) and summer CES, ac-
knowledge that firms representing
(Continued on page 43)

Audiofidelity To Distribute Album

NEW YORK —The Navy has pro-
duced an album of military music
which will be manufactured by
Diskmakers Inc. of Philadelphia and
distributed nationally by Audiofi-
delity Enterprises.

It took an act of Congress to
launch the project which, for the
first time, features the four top serv-
ice bands in a quasi-commercial un-
dertaking.

Diskmakers. as the prime contrac-
tor with the Navy, will receive more
than $250,000 to produce 100.000
two-record albums, monitor sales
action, and insure that a portion of
proceeds from each sale is returned
to the government.

The album is to be called “Broad
Stripes, Bright Stars™ and offers
some 80 minutes of music associated
with the U.S. military services over
the past 200 years. An eight-page
booklet offering containing four-
color reproductions of paintings il-
lustrating historical episodes will be
included in the package.

Diskmakers, large independent
pressing plant, was awarded the
contract after competitive bidding.
The deal calls for the Navy toreceive
$3.50 for each album sold. It also

By IS HOROWITZ

pegs the retail price of the package at
about $7, with some variation per-
mitted depending on marketing cir-
cumstances.

“Broad Stripes™ is scheduled to hit
the market next month in time for
holiday sales, and Audiofidclity will
have little more than a year to realize
its sales goal. The contract calls for
removal from the marketing pipe-
line of all unsold copies on Dec. 31,
1976, and their return to the Navy.
Anyoverage at that ime will then be
sold through military post ex-
changes.

Actual payment to Diskmakers
will be $263,168. it was learned from
the Naval Procurement office. Disk-
makers is obligated to manufacture
the limited edition of 100.000 sets.
including printing of the booket. at
the rate of 33,000 albums per month.
The manufacturer will  place
92.800 copies into distribution
through Audiofidelity. The remain-
ing 7.200 sets will be shipped indi-
vidually by Diskmakers at no fur-
ther charge to radio stations around
the country.

The project was authorized to
mark the bicentennial by public law
93-571. passed by Congress last De-

L.A. Latin Music Retailer Sentenced

LOS ANGELES-The first local
sentencing of a Latin music retailer
convicted on five counts of violating
the state law against tape piracy oc-
curred last week.

Municipal court Judge Mever
Newman sentenced Alberto Liz-
arraga Benitez. 31, to three years of
summary probation and fined him
$200 on each of five counts of selling
pirated product.

Albums involved were: “Adios
Amor,” “Organo Melodico.” “Cor-
ridos Con Antonio Aquilar.”
“Chando El Destino”™ and “Pedro

Infantie.” The defendant was ar-
rested by local police at his shop,
3425 First St.. Aug. 16. He pled
guilty to all five counts.

Judge Newman remained consist-
ent in his eighth piracy sentencing
this year, giving the defendant the
full. stringent provision of Scction
653-H of the California antipiracy
law. Ron Robinson, chief of city at-
torney Burt Pines’ antipiracy divi-
sion. promises more significant ar-
rests among both retailers and
distributors of Latin product. Rob-
inson says that Caytronics provided
the tip in the Benitez arrest.

European Racks: Pickwick
In U.K., Rack Italia Tops

By GERMANO RUSCITTO

MILAN-—Record distribution to-
day in ltaly is being given great sup-
port by ltaly’s first and only rack-
jobbing company. Rack ltalia.

Roberio Galanti the managing di-
rector confirms that there are 350
lalian stores through which Rack
Italia works: 180 in the Milan arca
alone, 70 in Tuscany, 80 in Lazio
and 20 in Liguria.

The main offices and principal
warehouses are in Milan, with others
in Rome. Florence and Genoa. Ga-
lanti predicts that this year’s turn-
over will be an estimated $1.6 mil-

(Continued on puge 56)

By BRIAN MULLIGAN

LONDON-—In less than six
months since Pickwick started its all-
labels racking scheme here, the
number of outlets being serviced is
just short of 200.

This figure is bascd on a sales-
merchandising operation covering
threc areas and Monty Lewis. Pick-
wick managing director. is antici-
pating that the 200 mark will be
reached by the time the third area
has been fully covered.

Lewis explains that the original
experimental scheme began in the
South coast area and some amend-

(Continued on puge 55)

cember. It was passed despite pro-
tests by the. AFM which has always
opposed attempts to record service
bands for commercial sale. The proj-
ect was given to the Defense Dept.,,
which turned it over to the Navy for
execution.

Recording of the Army, Air Force,
Marine, and Navy bands was done
at the Navy's own recording studio,
the Sail Loft, in the Washington
Navy Yard.

Youth Action Now

To Honor 3 Labels

NEW YORK-Youth Action
Now, the organization of inner-city
youngsters which campaigned suc-
cessfully to have threc major record
companies offer part-time jobs to
underprivileged youths this past
summer, will honor the labels later
this month.

Jan Berger. coordinator of the
YAN effort, says that Atlantic, Bud-
dah and Polydor Records. along
with Polydor recording artist James
Brown, will be honored at a special
awards presentation and show
scheduled for the Apollo Theater,
Oct. 24.
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MARTELL

Lou Simon clevated to executive vice president/general manager of Poly-
dor from Phonogram senior vice president/marketing. Charlie Fach to execu-
tive vice president/general manager, Phonogram, from vice president. a&r,
Phonogram. Simon moving to New York from Chicago. while Fach does vice
versa. Move exclusively predicted in Billboard. Oct. 11. Jules Abramson fills
Simon’s post from vice president/sales. Other Polygram Record Group shifts:
CIiff Burnstein to a&r music consultant from Phonogram national album
promo and Gail Duberchin from Phonogram personnel director to a similar
post for the Group.

* * *

Tony Martell joins CBS Records. Nashville. in new position, vice presi-
dent. marketing, exclusively reported in Billboard, Oct. 18. He was ABC vice
president, special marketing. .. . Ralph Seltzer, Motown’s international vice
president since 1971, has been appointed corporate affairs vice president. A
12-year employe. he has also headed the label’s legal department. ... Al Di-
Noble, for the past eight years with Motown in assorted executive posts, 1S na-
tional promotion director for Tom Cat Records. . . . David Knight shifts from
RCA Western regional album specialist to marketing director for Sutton-
Miller Ltd.. parent of Sound Bird and Shadybrook Records.

* * *

David Greenman, 25-ycar sales veteran. is marketing vice president at
BeeGee Records. He was last with Alshire label. . . . Derek Sutton who headed
various entitics within Chrysalis Records since 1969. leaves Dec. 31 tostart his
own management firm. Terry Ellis assumes his duties. . . . Formerly in charge
of CBS Records recording studios. San Francisco, Roey Halee joins ABC Rec-
ords as a full-time staff producer/engineer in Los Angeles.

* * *

Former operations manager for ABC Record and Tape Sales Corp. Jerry
Schoeler has been named general manager of Display Equipment Manufac-
turing Co., a division of American Broadcasting Cos. Leisure Group. Welden
Dolgoff, along with the fixture maker in various capacities. has been named
assistant manager. . .. Howard Alperin, tape marketing pioneer last with the
Bihari brothers’ labels, is opening his own firm. Muses International. which
will make and market tapes and records. . . . George Schnake has left his post
as director of marketing with the Record Bar retail store chain.

* * *

One-time country DJ Bob Jennings has transferred from Four Star Music,
Nashville. to Acuft-Rose Music. . . . Ann Gershman has joined the ATV Music
Group'scopyright department from 20th Century Music. . . . Sharon Watson is
new publishing administrator at the Wes Farrell organization. She comes from
the CBS-TV business affairs department.

* * *

Mel Price promoted to director of sales at Phonodisc from Eastern regional
director. . . . Louis Varra, formerly with Raymond Rosen. Philadelphia. joins
Scorpio Music Distributors as vice president, finance. ... Elliot Abbott has
exited BNB Management and is currently operating independently.

* * *

Roland Wittenberg upped at Pickering & Co. to vice president, technical
operations, from director of operations. ... Manufacturer’s rep Robert Haw-
kins joins Sharp Electronics as national sales manager, professional products.
. Alan Toole, former Ess Inc. controller, to Jennings Research Inc., in new
post of general manager. . . . Irv Perlman, Panasonic general manager/person-
nel, made a vice president. ... At Topp Electronics-Julictee. promoted to
newly-created positions are Paul Lymber, sales vice president. North, from
Northeast regional sales and Joel Newman 10 sales vice president, South. from
Southeast regional sales. Joining as regional sales managers are Bill Matteson,
formerly with Crown Auto Stores, West Coast: and George Breindel, ex-Van-
ity Fair Industries. New York metro. . .. Tom Graham joins Pioncer Electron-
ics in the newly created post of product development manager. He was for-
merly manager of production engineering for GE.



; \‘hen Shirley Bassey opened at the

Waldort recently, she received ten standing
ovations. On stage at Germany’s famed

Bel Pare Festival the audience greeted

her with a shower of roses. At her annual
Carnegie Hall concerts she gets a standing
ovation before singing a note. On the
debut of Howard Cosell’s television show,
her appearance brought a flood of letters.
One of America’s leading columnists
recently called her “the world’s greatest
female entertainer? Her most recent
triumph is her latest recording - a stunning
collection of songs written by StevieWonder,
Neil Sedaka, Bergman/Hamlisch,

Joe Raposo, Gene McDaniels, Janis Ian,
Mike Love, and Gilbert Becaud.

It’s “Good, Bad But Beautiful ”......
Bassey sings and her /_Shirley Bassey

Bood. B bt Boauti
legend grows. B e
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General News

Shelter Axes
8 Employes;
MCA Split?

LOS ANGELES-—Shelter Rec-
ords has released eight employes as
of Oct. 15. Ron Henry, general man-
ager of the label. indicates the dis-
missals are the result of “financial
problems.”

He emphatically denies reports
that Shelter is about to fold or that
Leon Russell, co-owner of the label.
is severing his financial ties.

But he does admit the label is pla-
gued with other problems. including
differences with MCA concerning
distribution. The labels are presently
holding meetings with another
scheduled this week.

Henry also admits there are per-
sonal differences between owners
Russell and Denny Cordell. How-
ever, he contends that Russell and
Denny’s present discussions will not
affect Shelter. saying they are nego-
tiating so that each can become more
independent on his own.

Prominent Pros
Stiill Very Alive
In Fest Quest

NEW YORK-Several well-
known music industry people are
among the 31 quarter finalists in the
1975 American Song Festival,
scheduled for Dec. 15-18 in Holly-
wood.

Among the winners in the compe-
tition are Avco Records’ Hugo &
Luigi, and George Weiss, RCA Rec-
ords’ performer (and former ASF
professional winner) Rod McBrien,
songwriters Ed Sanford and John
Townsend, producer David Blume
and composer Les Baxter. For
reaching this level, each has won
$500.

Hugo, Luigi and Weiss qualified
in two categories (professional rock
and professional soul). while the
others each scored in one, ranging
from gospel to rock.

McBrien, who won last year with
“Isn’t It Lonely Together” (co-au-
thored with Estelle Levitt), was the
recipient of the competition’s special
bicentennial award for his “Happy
Birthday USA . Collaborating with
him on this song were his wife Sarah
Daly. Hal Friedman and his RCA
recording counterpart Fred Stark.

L.A. Grove To
Two Bradshaws

LOS ANGELES—-Tom and
Jeanne Bradshaw who operate the
Great American Music Hall in San
Francisco, have purchased the con-
trolling interest in Concerts At The
Grove and are now involved in
booking the local facility.

Tom Bradshaw is now the booker
for the Grove in the Ambassador
Hotel as well as for the Northern
California room which books jazz
and rock acts.

Partners with the Bradshaws are
Milt Handman, who opened the
Grove to sclect shows several
months ago: his son Tom, who man-
ages the room, and Jack Schnyder
who handles marketing and promo-
tion.

The two rooms will be offered to
acts, Schnyder says. and this should
appeal to Eastern performers who
will have two major market book-
ings through one office.

WYNN HONOREE—Ninth annual music industry Parkinson's Disease ben-
efit dinner at which Ken Glancy, RCA Records president, received the Ed
Wynn Humanitarian Award, was the biggest revenue producer ever, grossing
more than $150,000. From left are presenter Perry Como; Glancy; Goddard
Lieberson, former head of CBS Records, a previous recipient and toastmas-
ter; and Joseph D’'Imperio, dinner chairman for recent Waldorf Astoria affair.

#  NEW YORK-The status of
independent distribution prob-
lems and opportunities—is due
for a thorough airing at NARM’s
independent distributor confer-
ence. to be held in Chicago at the
Continental Plaza Hotel, Oct. 29-
30.

A group of key label and
wholesaler executives will serve
as the panel to lend the discus-
sion at the main plenary meeting
Thursday (30) morning.

Named to participate on the
Z panel are Barney Ales of Mo-

town, Herb Goldfarb of London
% and Bob Fead of A&M Records.

They will be joined by Milt Sal-
stone of M.S. Distributing. Jim
Schwartz of Schwartz Bros. and
Joe Simone of Progress Distribu-
tors. Latter 1s also a member of
the NARM board of directors.
; The conference kicks off

AT CHICAGO OCT. 29-30 550
indie Distribs In
NARM Spotlight

Wednesday afternoon with a
meeting of distributor and man-
ufacturer advisory groups. Rues
Regan, president of 20th Century
Records, will be keynote speaker
at a dinner meeting that evening.
The Thursday panel discussion
will be preceded by separate
breakfast meetings for distribu-
tors and manufacturers.

The distributor conference
winds up NARM's series of con-
claves this year devoted to the
special interests of its merchan-
dising members. Conferences for
retailers and rackjobbers have al-
ready been held.

Results of the conferences will
be evaluated at NARM’s na-
tional convention in Florida next
March, and the separate groups
will decide whether to hold simi-

lar conference in 1976. g

Polydor Operation May Be
Streamlined By New Staff

By IS HOROWITZ

NEW YORK-The reshaping of
Polydor into a streamlined oper-
ation patterned along Phonogram/
Mercury lines seems in store follow-
ing the appointment last week of
Lou Simon as Polydor’s chief oper-
ating officer (see Executive Turn-
table).

Both Simon and Charlie Fach,
who at the same time was elevated to
a similar post at Phonogram, are
long-time close associates of Irwin
Steinberg, who took over as presi-
dent of the newly-formed Polygram
Record Group several weeks ago.
Steinberg serves as president of both
Polydor and Phonogram. with Pho-
nodisc, the company's distributing
arm, also under his wing.

Meanwhile, a number of key staf-
fers exited Polydor last week and
others were reported doubtful of the
duration of their tenure with the
company.

Steinberg stresses that both
Phonogram and Polydor will main-
tain and continue to develop their
separate creative profiles and no at-
tempts will be made to merge these
functions. There will be moves later
however, to consolidate certain
“neutral” functions, such as ac-
counting.

On the artist level. Polydor and
Phonogram will have access to for-

eign artists pacted to their inter-
national counterparts. If, however,
one label wishes 1o pass on a poten-
tially strong act, it will be offered
first to the other before freeing the
talent for other U.S. arrangements.

The function of Cliff Burnstein,
who has been named a&r consultant
for the record group, will be to pro-
vide research background on talent
considered by both labels. This data
will relate to musical and sales
trends. But Burnstein will not be in
the position to make pacting deci-
sions, Steinberg says.

It was also disclosed that outside
consultants have been called in to
review the operations of Phonodisc,
with the view to bring a greater de-
gree of “sophistication” to the distri-
bution net.

Press Catalog Sold

LOS ANGELES—Screen Gems-
Columbia Music has acquired the
catalog of Press Music from Chips
Moman. Catalog includes tunes
such as “‘Suspicious Minds,”
“Hooked On A Feeling” and *“(Hey,
Won’t You Play) Another Some-
body Done Somebody Wrong
Song.”
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PARK ‘CONCERT'—Performing at the L.A. NARAS chapter’s first fall picnic
at Tapia Park are from left: Plas Johnson, Maurice Weiss, Bernie Fleischer

and Milt Bernhart.

2,700 Tapes Seized

NICHOLASVILLE, Ky.—Some
2,700 tapes were seized by the FBI
from the premises of the Tape

Shack, 908 S. Main St. here. Joe
Barker. owner of Tape Shack. is
claimed to be the owner of the al-
leged infringing recordings. Author-
ities have not filed charges as yet.

mediasound

Artist Recording Producer Rec.Co 1.Record 2. Mix
3. Mastered

ACE SPECTRUM LOW RENT AENDEZVOUS TONY SILVESTER Attantic mediasound 123
€D ZANT

AVERAGE CUT THE CAKE ARIF MAROIN Atlantic mediasound 12

WHITE BAND

JIMMY CASTOR KING KONG JIMMY CASTOR Atlantic mediasound 123
JOMNN PRUITT

JIMMY CASTOR BYTY OF COURSE

CLIMAX SENSE OF OIRECTION RICHIE GOTTEREMER | Sire mediasound 123

BLUES BAND STAMP ALBUM

CROWN HEIGHTS DREAMING A DREAM FRIEDA NERANGIS Dalite mediasound 12 3

AFFAIR BRITT BRITTON

DISCOGOLD VARIOUS ARTISTS TOM MOULTON Scepter mediasound 23

CAROL DOUGLAS OOCTOR'S OROEAS TONY BONGIOVI Midland mediasound 12
MECO MENOARDO e

ALDOWNING I'LL BE HOLDING ON Gasit mediasound 123

FAITH. HOPE TO EACH HIS OWN VAN McCOY RCA mediasound 23

& CHARITY

GLORIA GAYNOR 1 | NEVER CAN SAY GOOOBYE TONY BONGIOVI MEM mediasound 123

GLORIA GAYNOR 2 | IF YOU WANTIT, BECOMENDARGD MEM mediasound 123

0017 YOURSELF

JIMIHENDRIX CRASH LANOING ALAN DOUGLAS Warner mediasound 123
TONY BONGIOVI Bros

BENE. KING SUPERNATURAL BERT OF COTEAUX Allaniic mediasound 12

PETER NERO EMANUELLE TONY SILVESTER Arsta mediasound 123

KOOL & THE GANG | SPIRIT OF THE BOOGIE RON BELL Delite mediasound 123

KOOL & THE GANG | LIGHT OF THE WORLDS RON BELL Oehte mediasound123

KOOL & THE GANG | WILD & PEACEFUL RON BELL Delite mediasound 123

BARRY MANILOW 2 | MANDY « IT'S A MIRACLE RON OANTE Anista mediasound 1 2
BARRY MANILOW

BARRY MANILOW 1 | COULDIT 8E MAGIC Anista mediasound 12

HERBIE MANN WATEABED HERBIE MANN Alantic mediasound 123

VAN McCOY DISCO BABY—THE HUSTLE HUGO & LUIGI Avco mediasound 1 2

VAN McCOY FROM DISCO TO LOVE VAN McCOY Buddan mediasound 3

VAN McCOY DISCO KéD HUGO & LUIG! Avco mediasound 123

TODDRUNDGREN | £UTOPA mediasound 1

TOMRUSH LADIES LOVE QUTLAWS MARK SPECTOR Columbia mediasound 12

JOE SIMON GET OOWN GET DOWN RAYGERALD Spring mediasound 12
JOE SIMON

SISTER SLEDGE LOVE OON'T YOU GO THAOUGH | TONY SILVESTER Alantic mediasound 12

N0 CHANGES ON ME BERT DE COTEAUX

CAT STEVENS TW0 FiNE PEOPLE CAT STEVENS ASM mediasound 1

STYLISTICS THAMK YOU BABY NUGO & LUK Aveo mediasound 2

STYLISTICS LET'S PUTIT ALL TOGETHER HUGO & LUIGH Avco mediasound 12

STYLISTICS HEAVY HUGO & LUIGI Avco mediasound 12

FRANKIE VALLI MY EYES ADORED YOU BOB CREWE Pyt Stock mediasound 12

FRANKIE VALLI SWEARIN'TO 600 BOSB CREWE Pat: Stock mediasound 12

STEVIE WONDER INNERVISIONS STEVIE WONDER Molown mediasound 12

STEVIE WONDER FULLFILLINGMES S STEVIE WONOER Motown mediasound 1

311 West 57th St. - New York, N.Y. 10019 --Telephone 212 765-4700
¥ Once a Church. Now 4 Great Recording Studios’

Financial

RCA Records
Aids Corporate
Earnings Gain

NEW YORK-Improved sales
and earnings from RCA Records
were among factors cited for a 9 per-
cent earnings boost for parent RCA
Corp. in the third quarter of 1975. It
was the first such year-to-year in-
crease in seven quarters, according
to chairman Robert Sarnoff.

For the corporation, net profits for
the three months ended Sept. 30
were $32.8 million or 42 cents a
share, compared with $30.2 million
or 39 cents a share for the prior year.
Third quarter sales increased
slightly to $1.22 billion from $1.18
billion a year earlier.

Net profit was down nearly 21
percent for the first nine months at
$76.6 million or 97 cents a share.
compared with $96.7 million or
$1.24 a share in the comparable 1974
period. Nine-months sales totaled
$3.46 billion, up 1.5 percent from the
$3.41 billion a year earlier.

All 1974 figures were restated to
reflect a change to last-in, first-out
(LIFO) accounting procedures,
which would have had the effect of
reducing third quarter 1974 earnings
by $4.8 million or 6 cents a share.

The RCA chief executive officer
said the third quarter profit reflected
a combination of factors: general
strengthening of the national econ-
omy, improved results in consumer
electronics and services. and a con-
tinued strong performance by many
of RCA’s diversified businesses.

“I expect a modest economic im-
provement in the fourth quarter
with the real gross national product
and employment at the highest lev-
els of the year,” Sarnoff forecast.

11 Store Mgrs.,
ABC Brass In
Fairfield Meet

NEW YORK — Merchandising
plans, sales increases of more than
40 percent in two stores, and the new
point-of-sale NCR cash register
presently being installed in all stores
were among the key topics discussed
at the first annual Wide World of
Music managers meeting at Fair-
field, N.J., Sept. 30-Oct. 2.

Managers from 11 stores and top
corporate executives from ABC Inc.
were in attendance for meetings of
the [4-month-old chain. These in-
cluded: 1. Martin Pompadur, presi-
dent of ABC Leisure Group I: Mi-
chael Mallardi, president of ABC
Record and Tape Sales; Jack Cohen,
general manager of the chain: and
Edward Rich, treasurer of ABC
Record and Tape Sales.

Other speakers at the meeting
were Allen Pearlman, Wide World
of Music audio merchandising man-
ager; and Ed Scordato, comptroller
of Wide World of Music stores.

The attending managers were
from stores in Seattle, Washington,
Phoenix and Tucson; Orlando, Fla.;
Birmingham, Ala.; Hampton, Va,
and Providence, RI.

Get Joplin Work

NEW YORK-Chappell Music .

Co. has acquired publishing rights
to Scott Joplin's “Treemonisha.”
The only known stagework by the
famed ragtime composer opens this
week at Broadway’s Uris Theater for
a limited run.

Chappell is rush-releasing selec-
tions from the “Treemonisha” score
to coincide with the show’s Broad-
way run. Deutsche Grammophon
has recording rights.

L

rket Quotations

As of closing, Thursday, October 16, 1975

P-E

89
0

0

4
7.2
12.3
8.8
56
247
14
5.2
5.6
51
71
12.4
10.3
6.1
243
0
26.7
8
8.2
106
16.4
291
3.7
12,5
5.6
10.4
171
11
8.1
7.7
76.2

(Sales
100s)

215
78

1
129
28
177
168
88
750
265
560
43
9

9

5
275
115
775
41
499
13
61
4
531
161
15
485
7
53
255
380
82
748
251

High

22%
5%
2%
7%

17%

52%
6%
7

49Y
4%

21%
4%

16%
6%z

16%

84

15%

59%
2%

44"

19

14%
3%

19%
9%

12%

48'%
4%
2%
3%
8%

14%

21%

23%

As of closing, Thursday, October 16, 1975

1975
High  Low NAME
27% 13% ABC
% 2% Ampex
3% 1% Automatic Radio
9% 4% Avnet
22% 10% Bell & Howell
54 28’ CBS
9% 2% Columbia Pic
TV 2 Craig Corp.
55% 21% Disney, Wait.
4% 1% EMI
22% 18% Guif & Western
7% 3% Handleman
20% 5% HarmanInd.
8% 3% Lafayette Radio
1'% 12 Matsushita Elec.
5% 27% MCA
18% 12% MGM
68 43 M
4% 1% Morse Elec. Prod.
5% 33% Motorola
24% 12% No.Amer, Philips
19% 7 Pickwick inti.
&% 2% Playboy
21% 10% RCA
13% 5] Sony
18% 9% Superscope
50% 11% Tandy
6 2% Telecor
3% Y2 Telex
3% 1 Tenna
10% 6  Transamerica
15% 5% 20th Century
22% 8% Warner Commun.
28% 10 Zenith
OVERTHE VOL. Week's Week" CLOSE
COUNTER* High Low
ABKCO Inc. 0 2% 1% 1%
Gates Learjet 31 8% 7% 7%
GRT 7 1% 1% 1%
Goody Sam 0 2% 1% 1%
Integrity Ent. 0 2% 1% 1%
Koss Corp. 29 5% 5% 5%

OVER THE
COUNTER*

M. Josephson

Schwartz Bros.

Wallich’'sM.C.

Kustom Elec.
Orrox Corp.
Memorex

2%

13%
20%
23

Close

22%
5%
2%
7%

17%

50%
5%
6%

47%
4%

21%
4%

16%
6%

16%

83%

15%

58%
2%

43%

18%

14
3%

18%
9V,

12%

47%
4%
2%
2%

13%
21%
23%

Y

VOL. Week's Week's CLOSE

High Low
19 8% 8%
0 1% %
0 3 %
0 2% 2%
2 1 %

82 9% 9%

8%
%
%

2%
%

9%

*QOver-the-Counter prices shown are "'bid"’ (as opposed to “‘asked’). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities could have been sold or bought at the

time of compilation.

The above contribution to Billboard by Russ Gallagher of G. Tsai & Company, Inc., Los
Angeles, members of the New York Stock Exchange and all principal stock exchanges.

57th Street at 7th Avenue

YOUR PRIVATE OFFICE
IS NOW READY.
IMMEDIATE OCCUPANCY
NO LEASE REQUIRED

Midtown's finest individual 1 and 2 room
offices. Completely and distinctively
furnished.

Featuring unobstructed 28th floor views
of East & Hudson Rivers, Central Park.

Included in your rent: Exceptional
services, such as Receptionist, individual-
ized phone answering services, Mail and
messenger service, Conference & projection
rooms, Copying machines, etc.

REASONABLY PRICED
888 Seventh Avenue
Phone 489-1950

L.A. STRIP’'S ONLY
CHINESE-DELI

LEE'S RESTAURANT

Mon.-Thurs.

9043 Sunset Bivd.

11 AM-10 PM

Fri.
11 AM-4 AM
Sat. & Sun.
5 PM-4 AM

FOOD TO GO

(213) 274-8111

TAP
ALERT
B403

Bugged *
Are your conversations on the phone or in person
being “‘bugged?” Protect your personal and
business conversations with our exclusive
countersurveillance equipment. BUG ALERT EJ7
detects “bugs” planted in a room, or concealed on
someone in your presence. Small enough to fit in
your pocket, it gives a warning by a tiny signal light.
Once activated, light stays on until switched off.

TAP ALERT B403 detects wiretaps on your phafie or
line, warns you by a light signal when a tap is
placed on your phone. Concealed in a compact

walnut case resembling a desk accessory, it is also
available with automatic recorder to monitor and
record wiretapper's voice or sounds. Undetectable
by wiretapper. Also alerts you when any extension

phone is lifted off hook.

Both items readily portable for use at home, office, studio, or
on your travels, wherever you want to be sure of your conversa-
tion’s privacy. Each is designed for use by the layman.

Contact Gene Ward for name of nearest representative. (212) 682-4637

COMMUNICATION CONTROL CORPORATION
360 Lexington Avenue, New York, N.Y. 10017 §I\

BUG
ALERT
EJ7




In May of 1973 a new group went to England
to record therr first album. The album, “The
r . Ozark Mountain Daredevils, became a ht.
e | In fact, 1t went gold.

The following year the same band recorded their second album, “It’ll Shine
When It Shines,” i their studio in the Ozarks. That album brought you the
#1 single, “Jackie Blue”

This week we're shipping their third album, recorded in Nashville:

THE CAR OVER THE LAKE ALBUM
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Dealers And Rackers Preparing For Holiday Bonanza

® Continued from page |

Chains and racks located in the
industrial Midwest significantly
note the largest gains. It was these re-
tailers who felt the business collapse
at approximately the same time last
year when the recessive economy
manifested itself in the more basic
business i the national economy.

Dave Rothfeld. Korvettes, and
John Cohen, Disc Records, will cut
down their inventories. But they
quickly point out they will probably
carry more titles overall. They in-
tend to slash the depth of hit product
inventory. Replenishment is quick.
they state. Both dislike the cost and
time waste in returns.

The 42-store Camelot chain and
the 13 leased departments handled
by Stark Record Service, North
Canton, Ohio. will be up 25 percent
inventory-wise over last year.

Buyer Joe Bressi says he and
owner Paul David found they
missed sales last year. Barrie Berg-
man. whose Record Bar chain is
among the top five largest. will be up
5 percent in his 74 stores.

Lec Hartstone of the 66-store
Wherehouse chain in California *“is
driving like mad toward Christmas.”
He and Ben Bartel. his executive
vice president. look to a big holiday
business.

Lou Fogelman, founder of the
seven-store Music Plus chain in Los
Angeles, conjures a solid Christmas
for his 10-month-old chain. The
$2.99 Christmas standards’ LP series
produced by a number of labels will
revive holiday records and the new
John Denver holiday LP will lead
that drive to pick up holiday album
sales which have slackened over the
past five years, he points out.

The 2l1-store School Kids chain
out of Athens, Ga., will be up 35 per-
cent in inventory. Founder Eric
Brown has been plowing profits
from the stores back into inventory.
His depth on hit inventory will be a
primary target. He finds that each
store sells more of a hit as that store
becomes more established in time.

The three-store Pipe Dreams
chain in Northern Wisconsin. based
in Green Bay, will carry more album
stock because of the promo pro-

L.A. ONE-STOP

Sound Music Sales |

Up 50% Over 1974

By NAT FREEDLAND .

LOS ANGELES—Michael Pinto’s
five-year-old Sound Music Sales
one-stop increased its grosses 50 per-
cent over last year and as usual has
got a number of offbeat new projects
in the works, as well as a fifth store
for its Platterpuss retail chain.

This month Pinto is setting up a
plant boutique section in his 2.000-
square foot Santa Monica Platter-
puss. “The store is bigger than we
need for the record stock and a
poster section we tried didn’t require
all the extra space cither.” Pinto
says. ~I have the building on a long-
term lease and since we have a prof-
itable business there 1 didn’t see a
point to moving.”

So Pinto has turned the extra
floorspace into a plant department
and is awaiting the early sales re-
sults. “1 think that house plants are a
natural merchandising tie-in for the
kind of pcople who buy contempo-
rary records,” he says. “It’s not a par-
ticularly expensive line of stock to
add on and it also makes the whole
store look nicer.”

Pinto has added a Platterpuss re-
tailership in Glendale to his stores in
Long Beach, Hollywood, Silverlake
and Manhattan Beach. “I've got
bids in for three more locations,” he
says. I had hoped to add two more
stores this year, but we were unable
to get suitable buildings.”

Meantime, Pinto is putting his
one-stop on computerized account-
ing. A former high school teacher
before he started his first record
store, Pinto is setting up the pro-
gramming himself.

“The computer will keep track of
all the accounts receivable. accounts
payable, amount of inventory and a
returns analysis,” he says. “We'll
have an even closer track of our re-
turns.”

Right now. Sound Music Sales is
still keeping accounts manually as
well as by computer until the pro-
gram is finalized.

“It’s not easy to pin down exactly
why our one-stop business has in-
creased so much this year,” says
Pinto. “We’ve gotten some pretty big
new accounts and are racking our
first chain. Also some of our earlier
accounts have moved into a good

growth phase and are giving us more
billing. Nehi’s leaving the one-stop
business here didn’t add more than
$10,000 to our monthly gross, so that
really wasn’t a big factor.

Pinto’s library business has in-
creased 25 percent this year, with a
major boost coming from his new
exclusive contract to supply record
ordersto the Los Angeles County Li-
braries.

An even bigger business jump for
Sound Music Sales this year has
come from its direct-to-retailers ex-
ports, particularly for nations of the
South Pacific. Pinto says that it’s all
word-of-mouth and he hasn’t adver-
tised for overseas business. Yet his
export sales have actually doubled
in 1975.

“Accuracy with filling orders is vi-
tally important in exporting,” Pinto
says. “When a retailer in, say, Aus-
tralia has to pay $1 air freight for
each album and another $1 for cus-
toms duty. he won’tkeep doing busi-
ness with you if you send the wrong
record.”

grams and extended billing. Steve
Cook, partner in the operation.
would like to see fewer new acts
coming in at holiday time. He feels
time and money spent on trying to
break a new act during this critical
sales period could better benefit lag
periods like late spring and summer.

All effort should go behind estab-
lished acts in this important time pe-

riod. when 40 percent of all goods
are sold in a four-month period, in-
cluding next January. Jason Sha-
piro, secretary-treasurer of the 42
National Record Mart chain out of
Pittsburgh. another industrial center
area, has felt a returning surge of
business since late summer. His
chief buyer, Jim Grimes, has the
green light on extending inventory.

Custom Labels Boost RCA

® Continued from puge 3

ing). has also used some top inde-
pendent promotion men to bolster
the work of John Rosica’s promotion
team that handles both RCA and
custom label artists.

Weiner. who earnced his stripes at
Motown, says: “Guys like Tony
Richland in Los Angeles, Lou Fields
in the Rockies and Southwest, and
Juggy Gayles here in New York
have really helped. It was Juggy who
got Silver Convention on the WBLS
chart”

Custom Labels for now serves
strictly a marketing function for the
growing group that also includes
Bud Prager’s Phantom, Tom Cata-
lano’s Tom Cat, Georgio Gomelsky
and Kevin Eggers’ Utopia, Don
Cornelius and Dick Griffey’s Soul
Train and the newest. John Denver’s
Windsong. Denver remains on the
RCA label, and Grunt, Jefferson
Starship’s label. also is with RCA
due to its prior identification as Jef-
ferson Airplane, Weiner explains.
Other production deals with Utopia,
Jerry Ross, Jeff Barry also are on
RCA itself.

As an “independent distributor,”
Weiner views the Custom Label de-
partment’s role as getting as much
product exposure for each of the
firms as possible, helping them build
a unique identity. He notes the prog-
ress by Norman Granz’s Pablo in the
classical jazz field. and Bob Reno’s
Midland in the hot disco area.

Now that his department reports
directly to Jack Kiernan, division
vice president marketing, instead of
an RCA sales director, Weiner has
been given more autonomy and a
bigger budget. “The more you sell.
the more you’ll get to sell even more,
Kiernan tells me every month,” Wei-
ner observes.

He credits Rifici with much of the
progress, due to the latter’s five years
in sales, where he knows many of the
key branch people. Weiner notes a
recent Pablo sales contest with a trip
to the Montreux Jazz Festival for the

Rock Shows Go Into Tahoe

® Continued from page |

seat main showroom (which nor-
mally closes during the ski season)
Friday and Saturday and then offer
the act a third day’s work at the Sa-
hara’s Space Center facility in Las
Vegas.

Format calls for two shows each
eveningin Tahoe at 8 p.m. and mid-
night and at 8 and 2 a.m. in Vegas,
according to Naseef who last week
flew to Lake Tahoe to inspect the Sa-
hara-Tahoe and competing hotel
showroom prices.

Naseef says he has contacted Log-
gins and Messina, Average White
Band. Chicago and Alice Cooper
anent playing what could be a cozy
North and South Nevada “circuit.”

Naseef and Martin are eyeing the
Dec. 5-6-7 period as the launch for
their entry with rock music in the
two hotel setup. The Space Center in
Las Vegas seats 4,200 per show.

There is an obvious difference in

gross potential for the two locations.
Artists will be treated like any main
showroom star, Naseef says, with
full marquee credits, rooms, trans-
portation, courtesies. Tickets in Lake
Tahoe could run in the $8.50-$9.50
range; as high as $15 in Las Vegas.
Naseef emphasizes one selling
point: three days work for the musi-
(Continued on puge 68)

Friars Club Sets
A Sinatra Tribute

NEW YORK—The Friars Club of
N.Y. will honor Frank Sinatra as its
“Entertainer Of The Year” at a
black tie testimonial dinner sched-
uled for Feb. 24, 1976, at the Wal-
dorf-Astoria hotel. The guest list will
be held at 1.000 persons.

Sinatra is “abbot” of the Friars
Club, a post he inherited from the
late Ed Sullivan. A substantial per-
centage of receipts from the event
will go to various charities, accord-
ing to Friars spokespersons.

sales manager who did the most
sales over quota. “St. Louis won. and
we moved over 190.000 units,” he
claims, “and that’s what actually
went into the dealer’s door. Our re-
turns on the whole Pablo line are un-
der 4 percent right now.”

It's a two-way street between the
department and the individual la-
bels, Weiner notes. “If anyone has
milked the disco scene just right it’s
been Bob Reno.” he observes, “and
he’s really shown us the way--to the
point that we've been able to jointly
promote product for his Silver Con-
vention and RCA’s Faith, Hope &
Charity.”

The labels also listen to Weiner as
far as marketing goes. “Don’t give
up your people just because we’re
handling your distribution,” he tells
them. “We need your ‘bodies’ to hit
the stations and the dealers.”

Scheduling of relcases is known in
advance due to individual Custom
Label contract commitments, so pro-
motion can be tied in to tours as well.
A recent Carnegie Hall concert by
Pablo’s Oscar Peterson and Joe Pass

{Continued on page 71)

Two major rack executives. Dave
Licberman, Licberman Enterprises,
Minneapolis, and John Kaplan, di-
rector of marketing for Handleman,
Detroit, share the holiday optimism.
Kaplan’s hopes are buoyed by the
“outstanding new merchandise out
and coming.”

Kaplan’s heady projections echo
comments from many others con-
tacted in the roundup. Rising auto
sales will aid the national economy,
including record/tape sales, Kaplan
comments.

Lieberman is pushing hard on a
program to introduce strong institu-
tional advertising which would bal-
lyhoo records and tapes as impor-
tant gift images.

Design, art, type, color
separations, printing,
fabrication. Let us work
for you — find out what
quality, reliability &
service mean.

Lee-Myles Associate’s inc.

ch, NY 10022 Tel: 758-323y

160 East 56th Street, Dept. A1

Supplying the graphic needs of the record industry tor 20 years.

1801 East 40th Street
Cleveland. Ohio 44103
{216y 391-9250

RECORD SERVICE o OHIO

CHOOSE FROM A 5 MILLION DOLLAR INVENTORY

Just Released!
Latest LP

WESTIES”

MCA 2163

4 BOXES

We will not be undersold

ELTON JOHN's
“ROCK OF THE

$6.98 LIST

BOX LOT
SPECIALS Only

OR MORE Only

Comparable prices on 8 track tapes.

ORDER TODAY
SAME DAY SERVICE
CALL 216-391-9250

s32%.

49

EACH

ONE WAY RECORDS will meet or beat the every

day shelf price of any one stop in the U.S.

13

ayvog1g ‘'S.61 ‘52 4380100
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Accent Acts & Promotion

® Continued from puge 3

berman Enterprises. was given a
gold record award by ABC Records
for his company’s help in sales of
Freddie Fender’s gold single,
“Wasted Days And Wasted Nights.”
Larry Ruegemer, singles buyer, at
Lieberman, received a similar
award.

RCA presented Lieberman with a
plaque in recognition of his services
over the years.

Participating in the program were
Motown, Monument. Memorex
Tapes. MCA, GRT Tapes. Capitol,
WEA, Peter Pan, London. ABC,
RCA. Golden, Pickwick and Pho-
nodisc.

Several companies revealed sales
incentive programs specifically de-
veloped for Lieberman. A one mil-
lion point program with 16 awards
for merchandise prizes is being of-
fered by GRT Tapes, along with a
$100 cash award for the best Ray
Stevens display through Nov. 21.

Three vacation trips, to Hawaii,
Las Vegas and Nashville, are prizes
in a merchandising contest spon-
sored by ABC Records. WEA an-
nounced a “Sound Spectacular”
contest for November involving vis-
ual merchandising of 15 current hit
albums, with cash prizes. RCA’s
plan involves getting Christmas al-
bums racked in high traffic depart-
ments outside the record section,
and runs through December.

Some of the new product intro-
duced included John Denver’s
“Windsong.” from RCA: Elton
John, “Rock Of The Westies.” and
Olivia Newton-John, “Clearly
Love,” from MCA: a mid-priced
series from Capitol with artists Glen

Campbell, Gentle Giant, Jessi Col-
ter, Tom Snow, Eric Burdon, Bob
Seeger, and Dr. Hook: Statler Broth-
ers, Streetwalkers, Spirit and The
Dells, from Mercury: and George
Carlin, from WEA.

The children’s records lines, Peter
Pan and Golden, both introduced
albums based on “Star Trek.” Peter
Pan had records based on popular
comic and cartoon superheroes.

Golden Records announced plans
to introduce a cassette with book
early next year for the early learning
level. at $1.99 retail, through its ASR
Tape Duplicating arm.

London will be putting out 50.000
of the nine album Beethoven set re-
corded by Sir Georg Solti and the
Chicago Symphony, at $50 list. Sev-
enteen new titles for the budget
Treasury Records line. at $3.98 will
be added. An exclusive recording
contract with Boston Pops and Ar-
thur Fiedler was just signed. The
firm also introduced a bicentennial
album. “Threads Of Glory,” in a six
record set for $29.92. New pop prod-
uct from London includes Savoy
Brown, Al Green, Graeme Edge:
and on Avco. Van McCoy and the
Stylistics.

Pickwick told the Lieberman as-
sembly that i2 new productions
have been developed for the fall. All
but 10 of the new 47 releases this
year represent artists currently on
the charts. New releases in the Prime
Cut series include artists Frankie
Laine, Dinah Shore. Jesse Crawford,
Guy Lombardo and Sandler &
Young.

Entertaining the assembly at
meals, courtesy of record companies,

(Continued on page 16)
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PHILLY JOURNEY—During taping
of “‘Mike Douglas Show,” host and
Rick Wakeman discuss keyboard/
2lectronic effects. Visit came during
tast Coast segment of U.S. tour
that included Oct. 7 date at New
York's Madison Square Garden,
8,500 for $56,000, promoted by
Howard Stein Enterprises.

Academy Songs
On TV Special

LOS ANGELES--Highlights
from Academy Award musical mo-
ments is the reason behind an ABC-
TV special Nov. 25 called “The
Academy Presents—Oscar's Greatest
Music.”

Jack Lemmon will host the special
which will utilize film and videotape
clips from past Oscar shows. Among
the stars appearing are Frank Si-
natra, Eddic Fisher, Judy Garlagnd,
her daughter Liza Minnelli. Sammy
Davis. Louis Armstrong. lsaac
Hayes. Mitzi Gaynor and Maurice
Chevalier.

“The Bowery puts in
long hours to make it
more convenient for
you to save.

—dJoe DiMaggio

MON

TUES

WED

THURS

FRI |

| 8:30
to
| 3:00

8:30
to
3:00

Public Accommodation Office at Avenue of the Americas and 47th St.,
8 A.M.—-6 P.M., Monday through Friday.

8:30
to
3:00

8:30
to
5:30

8:30
to
5:30

——

The Bowery Savings Bank, Member FDIC
It pays to bank at the largest savings bank in America

THEOWERY

Broadway at 47th Street

For information call Bill Kirschbaum, Mgr., at 953-8044.

' DANGER SIGNAL
Lieberman Exec Fearful
Of Super Retailer Price

CHICAGO—A mass pull-out ot
record customers is foreseen by Da-
vid Lieberman, president, Lieber-
man Enterprises. and Harold Oki-
now, vice-president, because of the
competition with super-retailers
who give away product at mark-ups
below the acceptable range of mass
merchandisers.

Okinow cites as an example the six
Diamond stores, which are con-
nected 1o the Dayton-Hudson Co.
which pulled out of the record busi-
ness in Phoenix because of $3.66
pricing on albums by Sound Odys-
sey.

“We are advocating a three price
position to the industry,” says Oki-
now, suggesting that the wholesale
price to rackjobbers remain the
same. with higher price categories
for retailers and one-stop/distribu-
tors. The super retailer who supplies
his stores from a central point would
fall in the distributor category.

“Under the Robinson-Pattman
law, it is legal to give functional dis-
counts,” Okinow notes. and the

functions that rackjobbers perform
should entitle them to the largest dis-
counts, he suggests.

According to his figures. a rack-
jobberinvests about $1,600 in a store
with $10,000 inventory. plus coordi-
nating and preparing all advertising,
shipping prepaid, recciving returns
collect, and performing all purchas-
ing functions, on an 80 cent gross
profit per album,

“The pricing by super retailers is a
dangerous trend in the industry, and
record companies are being short-
sighted by not dealing with it now. If
it continues, impulse buyer sales at
the mass merchandiser counters will
dry up, and the customer will be lost.

*“The record companies will make
more gross profit on a three level
price structure because the super re-
tailer, will still be drawing customers
because of their fantastic selection.

“An alternative plan for the
record companies would be to put a
price limit on advertising to coincide
with the daily selling price.” Okinow
believes. ANNE DUSTON

Dylan Back To Clubs On
Tour With Bobby Neuwirth

NEW YORK--Bob Dylan returns
to the club scene that spawned him
when he embarks on a tour with mu-
sican friend Bobby Neuwirth later
this month. The tour will be billed
under Neuwirth’s name and feature
guest spots from Dylan and assorted
other friends.

This tour is apparently an out-
growth of Dylan’s growing desire to
return to a smaller audicnce setting,
which he experimented with during
a series of guest spots al various
night clubs here in Greenwich Vil-
lage.

Several months back, Dylan sat in
with Neuwirth and other Greenwich
Village folkies at the Other End, as
well as with bluesman Muddy Wa-
ters at the Bottom Line.

Neuwirth, a long-time friend of
Dylan., Kris Kristofferson, Janis
Joplin and other music notables has
written several popular tunes. in ad-
dition 1o recording one solo album
for Elektra/Asylum.

Handling the routing and road
work for this tour will be Barry Im-
hoft, former partner of Bill Graham.
who left FM Productions several
months back.

Dylan’s tour is his first since going
on the road with the Band, but dur-
ing that experience last year, the mu-
sicians played large venues. The tour
tied in with their Elektra/Asylum
LP. This upcoming tour will ob-
viously draw attention to Dylan the
singer—in front of any new LPs
forthcoming from Columbia.
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Billy Cobham

A FUNKY THIDE OF SINGS

T 5519 :
“x " A’ FV/VK V fﬁ/ / DE 0"F‘ Billy Cobham. “A Funky Thide of Sings”
f 4 ’/ . , .

(You know, it doesn’t really look right
but it does sound right.)

On Atlantic Records and Tapes. i<

BILLY COBHAM'S

That's the tiHe of the
6l\oum , Paula .

'Thal' s the htle of
the sloum, Paula i
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AFM CONTRACT TALKS

N.Y. Meet To Form Disk Terms

NEW YORK-—Union musicians
from recording centers across the
country and Canada convened here
in a series of meetings last week to
work out proposals for a new con-
tract with record manufacturers.

The current AFM contract with
the industry expires the end of this
month and bargaining sessions be-
tween manufacturers and the union
for a new pact are slated to begin
Monday (20).

By IS HOROWITZ

Groups representing both sym-
phonicand commercial players were
in attendance at the strategy ses-
sions. Delegations came in from Los
Angeles, Nashville, Chicago, Mem-
phis, Muscle Shoals and Toronto.

Also in attendance were player
spokesmen from major symphony
orchestras, among them the Phila-
delphia. Los Angeles, Chicago and
Boston.

Proposals submitted by the dele-

[ J
FaCt. 67% of the radio programmers

in the San Francisco market
have asked promotion men for
copies of new releases after
reading a trade ad.’

COHC]“Sion: To turn on the

men who turn on millions: your
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gates are being weighed by top AFM
brass, including Hal Davis, presi-
dent: Victor Fuentealba, vice presi-
dent: and Henry Kaiser, general
counsel. At week’s end they were
completing the package of union de-
mands to lay before manufacturer
negotiators.

The current two-year contract ex-
pires Oct. 31. The basic recording
wage for a union player is $100 for
three hours.

Of concern to the union is the po-
tential for more recordings done out
of the country if labels balk at new
recording salary schedules.

Rare Earth Group Enjoined By Judge

NEW YORK —A Michigan circuit
court judge has enjoined the Rare
Earth Corp.. six of its members. and
a management company, from using
or performing under the Rare Earth
name, either individually or as a
group.

The injunction, sought by Peter
Hoorelbeke, former leader of the
Rare Earth group, as well as direc-
tor, shareholder and president of the
Rare Earth Corp,, also restrains the
defendants from “in any manner
disposing of any assets of Rare Earth
Inc. which come into their posses-
sion, without the valid. lawful and

due authorization of the corpora-
tion.”

The order, handed down by Judge
John O’Brien, in an Oakland. Mich.
circuit court, also restrains the de-
fendants from “wasting and/or dis-
sipating assets of the corporation by
failing to withhold federal and state
taxes: and from interfering with the
plaintiff in his capacity as share-
holder, director and president.

Defendants in the case are Rare
Earth, Inc., Gilbert Bridges, Richard
Trugman, Ronald Strassner, Ed-
ward Guzman. Raymond Monette,
Mark Olson and the Ronden Man-
agement Corp.

Hollywood Turning To Music Industry

® Continued from page |

category, using either fact or fiction,
or combining both, to cither exploit
or to empathize with persons in-
volved in either the creating or the
performing of music.

“Nashville,” a Paramount Pic-
tures film, set the stage somewhat for
the new flurry. The movie, which is
concerned with country music artists
and their trappings as performers.
bowed several months ago and is en-
Joying a highly successful run. Al-
though it opened to critical acclaim
here, Nashville country artists at-
tacked the film as being exploitive
and unrealistic.

Warner Bros. has four pictures in
which the story line centers on per-
formers or others involved in music.
One. “Lizstomania,” is already play-
ing in a theater here. It opened last
week amid lukewarm reviews and
much controversy. The film. di-
rected by Ken Russell, who did the
same for “Tommy,” takes as its sub-
ject composer Franz Liszt and ex-
plores his relationship with Richard
Wagner. In the movie the two com-
posers are depicted as the world's
first pop stars whose fans are sex-
ually hysterical teenyboppers.
Nudity and four letter words
abound, and Ringo Starr plays the

Pope (no less). Music is Wakeman:
A&M has the soundtrack.

“Sparkle.” “Ode To Billy Joe™
and “A Star Is Born” are the three
other WB films. “Sparkle,” set in the
1950s. is a rags-to-riches story of
three girls from the Harlem ghetto
who sing their way to superstardom.
It features three newcomers, Irene
Cara, Lonette McKee and Dwan
Smith. Philip M. Thomas and Tony
King also have significant parts.
Composers Curtis Mayfield wrote
the score. The film opens nationally
in January: soundtrack is on WB.

The “Billy Joe” picture is novel.
Although the actors do not depict
artists. Film is a romantic drama
based on the hit song, using it as sub-
Ject matter. Bobbie Gentry sings the
theme song. and the film features
newcomers Robby Benson and
Glynnis O’Connor. Filming is on lo-
cation in Mississippi. “A Star Is
Born™ stars Barbra Streisand and
Kris Kristofferson and features
Streisand as a young singer who
moves rapidly up the ladder of the
contemporary high-pressured world
of rock music. She falls in love with
Kristofferson, who portrays a fa-
mous rock personality, but their love
is tragically eroded as his career be-
gins to slide. The picture begins
shooting this winter.

Twentieth Century-Fox has be-
gun production on “Not Fade
Away.” The picture, which began
rolling a few weeks ago in Jackson,
Miss., is the true-life story of Buddy
Holly, noted rock 'n’ roll star of the
1950s. Steven Davies portrays him.

Another Paramount film concerns
itself with the life of Leadbelly. fa-
mous blues singer. Called “Lead-
belly.” it features Roger E. Mosley in
the title role, Art Evans is Blind
Lemon Jefferson: and John Henry
Paulk, broadcaster, is cast as a Texas
governor, in a vignette role. ABC-
Dunhill is said to have the sound-
track. Leadbelly’s songs are pub-
lished by The Richmond Organiza-
tion. Upcoming by United Artists is
another biography of a famous
singer. Woody Guthrie. It's called
“Bound For Glory™ and stars David
Carradine as Guthrie. Release date
is mid-1976.

Columbia Pictures recently- re-
leased “*Stardust.” a story of the rise
and fall of a superstar singer. in
some areas of the U.S. No release
date has been set here. The picture
features David Essex, Larry Hag-
man and Adam Faith.

Other films said to be ready to
grind by Hollywood are stories on
Nat King Cole and Scott Joplin.

Books, Mags Can Teach Music Industry

® Continued from page 3

A hit title stays Top 10 for eight
wecks. Siebert’s can do more than
200,000 paperbacks on a top three
title. One of its monster LPs, Charley
Rich’s “Closed Doors.” topped
90,000. The wide repertoire in re-
corded music matches title selection
and verticality in book forms.

Publishers furnish reading mate-
rial racks. Siebert likes the way a
book rack shows the entire cover.

Huge book titles go bigger when
publishers furnish corrugated
dumps. Approximately 21 major
publishers furnish all books. They
have stables of custom book firms
which they distribute. All books ship
from the East Coast primarily.

There’s a four to five-week lag in
book replenishment, requiring
broader inventorying, Siebert states.

Books and records create about
equal volume in a traffic account or
a small drugstore. Where LPs take
more space, they move out faster, so
one balances the other.

Of Siebert’s approximately 1,900
accounts over 13 states, 1,200 are
primarily record/tape, while 700
concentrate on reading material.
More than 300 are combination.
And these are profitable and one
complements the other, Siebert
finds.

Dave Rothfeld of Korvette’s
agrees. But Rothfeld found recently

that he has, where possible, moved
book departments from record/
tape/audio sections because book
buyers don’t dig the heavily ampli-
fied rock sounds coming over store
demo systems.

Bill Bowers, Vogue, Los Angeles.
was profitably into paperbacks and
record tapes until two years ago
when lack of space for growing in-
ternational recorded inventory
forced him to drop books.

As a racker, Siebert says the
record industry must differentiate
discountwise between the retailer
and wholesaler, as do the book pub-
lishers. Very little direct shipping is
done to book retailers. Siebert was a
very vocal proponent of the rack’s
recent demand for a bigger slice of
the profit pie in the form of func-
tional discount at the NARM job-
bers’ conference.

One of Seibert’s strongest points is
its four-to-six week apprenticeship
program for new employees, a costly
venture in which the newcomer stays
in the warehouse primarily learning
inventory and methods before going
out for the last two weeks of road
training with a regional manager.

Approximately 350 employes
work for the Little Rock-based oper-
ation. A sales manager and six re-
gional managers oversee the far-
flung distribution empire. Actually
about 70 of those employees are
routemen, capable of replenishing

reading material and records/tape
from Econo-Van-type trucks.

Thus far, Siebert sees a mutually
beneficial enrichment from the tie-
in with Handleman. “They've
taught us a great deal of good prac-
tices in records and tapes and we
hope to increase their knowledge in
printed material.” Siebert says.

Grammy Entries
Are Due Oct. 24

NEW YORK-—Recording Acad-
emy members are being urged to
forward Grammy Award entry
forms to Los Angeles by Friday (24),
the deadline for receipt of pre-nomi-
nations. The Academy, meanwhile,
has extended for several days the
Oct. 17 cut-off date for record com-
pany filings.

The Academy’s Grammy Awards
show will be telecast over the CBS
network Feb. 28. Marty Pasetta, who
has directed the special for the past
five years has again been signed as
director by executive producer
Pierre Cossette. Host and musical di-
rector are still to be named.

Acts & Promotion
® Continued from puge 14

were Larry Gatlin, Monument; Jim-
mie Witherspoon, Capitol; Ramsey
Lewis. CBS; Bobby Bare, RCA; and
Sarah Johns, RCA.



SONG OF THE YEAR
Back Home Again’

Produced by
Milt Okun

Management III Assistant Producer
Jerry Weintrauh Records and Tapes Kris 0'Connor




mostly | remember her laughing
standing there watching us play. ..

the music would take her away

and she'd be singing

carry me

carry me

carry me

carry me above the world ..

Staysail Music (BMI)



“CARRY ME” (ABC-12140) IS THE FIRST SINGLE FROM

& Records
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Radio-TV Programming

Canadians Using Computer New Country Radio

Moffat Communications Has ‘Programming Assistant’

® Continued from puge |

in front of them and cues up the next
tune by button and plays the song by
pressing another button.

James says that the CHED system
is quite advanced: “the deejay won't
even need a pencil.
The system tells
him what he’s sup-
posed to do next,
including commer-
cials. It doesn’t do it
for him. it merely
helps him do his ra-
dio show better.”

Eventually. the
system will be installed at other
Moffat stations such as CKLG in
Vancouver. CKY in Winnipeg. and
CHAB in Moose Jaw. CKY and
CKLG should be operational some-
time in January and February. The
only reason that CHED is beating
the other stations to the punch is that
the manager had the foresight to in-
clude the new system in his budget.

The CKXL system will be up-
graded in a year or two to match the
state-of-the-art of CHED, believes
Kyle. But. already, the CKXL is
drawing a wave of interested radio
executives. Visiting the station this
past week were chief people from
Doubleday Broadcasting in the
States, including Gary Stevens, gen-
eral manager of KDWB in Min-
neapolis.

Paul Drew, vice president of pro-
gramming for RKO Radio. Los An-
geles. is also interested in the new
system.

Greg Haraldson, program direc-
tor at CKXL, believes that he may
be “the only program director in the
world who has adequate time to pro-
gram his radio station because I'm
not required to be a music account-
ant as well. This has come about in
the last six months since the installa-
tion of our Computer Assisted Pro-
gramming System.

“Prior to that, we were on a man-
ual system probably a lot like any
other station and encountering simi-
lar problems that took a lot of time to
overcome. These problems had to be
beat before our music system could
be executed properly.

JAMES

Once.changes are programmed into
the computer, Gordon Kyle merely
has to replace the carts in the Insta-
cart unit in the music library. The DJ
never touches the cartridge.

“Here at CKXL. 19°A’ records are
to be played every three hours and
about 25 ‘B’ records are to be played
an equal number of times in a 24-
hour day. It's important that all rec-
ords receive their precise intended
exposure.

“Unfortunately. a number of fac-
tors used to create problems. Day-
partrestrictions is one that takes a lot
of time to control: certain records
are not to be played in specific hours
due to demographic appeal.

“The music director also has to lis-
ten to his station to insure that those
records aren’t getting on when
they’re not supposed to. Another

factor that requires a lot of time to
control is day-to-day rotation; a
record is not to be played the same
hour two successive days.

“To police the situation would re-
quire listening to your station 24
hours a day, every day. In addition,
we are required to play 30 percent
Canadian recordings each hour to
give us a minimum of 30 percent
over the 18-hour period of 6 a.m. 10
midnight. Of course. we can’t omit
disk jockeys playing favorites, a
problem in every radio station. In
short. getting the right record on the
air at the proper time requires a lot
of listening by the music director
and a lot of aware thinking by the
DIJ. Unfortunately, even DJs with
the best of intentions are prone to
human error, resulting in improper
music rotation.”

Jack Barry, announcer on CKXL,
says that normally he would have to:

® Locate my playlist among all
the paper on the board:

® Decide what’s on next, an ‘A’
or ‘B".

e Find out what time today it was
played last and decide whether he
can play it yet or not:

e Find out whether it was played
in this hour yesterday or not;

® Find out if it’s restricted in this
day-part;

e Worry about whether or not
Canadian content is up to 30 per-
cent:

e Wonder if there’s another
record that should be played before
the one I’'ve chosen:

& Wonder if he likes the song or
not;

e Then hunt to locate the record
or cart to put it on the turntable.

“This sequence is repeated before
each song is selected,” says Barry,
“and if I'm fast, I might get a couple
of seconds to prepare my rap for the
next stop set.

“The beauty of the computer-as-
sisted system 1s that it eliminates all
of the above problems: I only have
to pick a song from the list the sys-
tem gives to me. I know that all of
the songs shown as available are cor-
rect for that time of day and. as a re-
sult, 1 cannot play the wrong song at
any time on my show.

“The computer looks after the
negative decisions, lcaving me the fi-
nal choice which I can make in sec-
onds. allowing me to use the time left
over between songs to be creative on
the air. No records to cue or carts to
handle.”

In the system. a computer is used
to program and control the music ro-
tation. The program on the com-
puter required a year to develop and

has been debugged through six
months of 24-hour use on the air at
CKXL. Two CRT Data Terminals
are used by the staff to communicate
with the computer.

One is located in the control room.
used by the DJs 1o select and play
the music on their shows. The sec-
ond terminal is used by the music di-
rector to enter and change the music
information required by the com-
puter.

These terminals consist of a small
television screen that displays the
computer’s replies and a standard
typewriter keyboard for entering
control demands. The 12-hour clock
is read by the computer. allowing it
to keep track of the time and day
and the day of the month.

Music is on an Instacart in the
music library. The Instacart is a 48-
cart random select playback ma-
chine that holds the music carts
played by the system. When com-

(Continued on puge 28)

Moffat Communications photos
Drivetime personality Johnny Walker has a TV screen rzadout of his playlist
in front of him; the outro time and intro time on there, too, as well as the total
length of the disk. All he has to do is push a button to trigger the record and
then talk.

REW . 14

Gordon Kyle, developer
ditions.

Greg Haraldson, CKXL program director, left, and air personality Jack Barry
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Country Game: New country music record artist game, builds a radio sta-
tion’s average quarter hour spectrum, says creator Bill Taylor, and also helps
a station fountainhead new revenues from local sponsors. Listeners have to
fill in card when they hear a record by a particular artist.

Bill Taylor Program
Said To Up Ratings

LOS ANGELES—A novel radio
game hinging on country music
recording artists has been launched
by Country Consultants here. The
firm is owned and operated by Bill
Taylor, an air personality who has
worked at many stations coast-to-
coast over the years. including
WWOK in Miami, a nationally-
known country station. Taylor. over
a period of two or three years, gener-
ated the game—“Country Music
Game”—and worked out all of the
countless details, including the
printing of game cards (see illustra-
tions) and the some 3.000 different
varieties of cards involved.

KBUL in Wichita, Kan.. was the
first station to sign up for the au-
dience promotional game and was
slated to begin airing it Oct. 13.
WVOJ in Jacksonville, Fla.. has al-

discuss the merits of the daily computer music printout.

ready received a shipment of 9.000
player cards and should begin the
“game” soon.

In essence, the listener plays the
game much like Bingo is played.
However, the names of different
country music record artists are in
the squares. Complete a line and the
listener wins.

“Even if a listener got extremely
lucky, they wouldn’t be able to win
in less than a 22-minute listening
span,” says Taylor. Thus, the radio
station gets credit for a listener over
two quarter-hour periods if that par-
ticular listener also happens to be
filling outan ARB diary.” In reality.
a radio station might go as long as
two days without a winner cropping
up.
On the back of the cards being
distributed by WVOJ, there are in-
structions on how to play the game
and the disclaimer: “WVOIJ's music
is selected for its entertainment
value. At no time will WVO/J inten-
tionally present its music in a man-
ner that will make winning impos-
sible. However. there are
programming factors, both natural
and planned. which will affect the
odds, and your chances of winning
will vary from game to game.”

All the deejay on the air has to do
is chalk up a master sheet as he plays
a record.

The beautifu! thing about the en-
tire promotion, Taylor claims, is that
it does use up airtime since the lis-
tener at home merely marks an X
over the name of an artist as he or
she hears a record by that artist.

“Thus, when a listener calls in
claiming that he’s won. the deejay
merely looks at his master sheet to
see if he actually played records by
those artists. The listener has to sub-
mit the player card as positive proof
he’s won.”

Prizes, of course, can range from
money to merchandise or free al-
bums.

The cards are distributed to local
business outlets by the station as a
device to increase advertising from
that business. Listeners must visit
those stores to obtain the cards to
play with.

“I believe this game could save or
destroy a daytimer in a market,” says
Taylor, “because it has a bonus fea-
ture built-in that allows a radio sta-
tion to offer a large amount of
money in a specific hour. If you were
signing off at sundown, for example,
you could promote the bonus hour
at sundown, for example, you could
promote the bonus hour to make
sure that listeners tuned your station
in the next morning.” A noted prob-

(Continued on page 28)
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Playlist Too AddOns @

Radio Action

Playlist Prime rs *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

SILVER CONVENTION—Fly, Robin, Fly (Midland Int'l.)

(D) K.C. & THE SUNSHINE BAND—That's The Way | Like 1t (TK)
BEE GEES—Nights On Broadway (RSQ)

D-Discoteque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

SILYER CONVENTION-Fly, Robin. Fly (Mid
land tnt'l.)

WAR-Low Rider (UA)

BEE GEES—Nights On Broadway (RSO)

* PRIME MOVERS:

ELTON JOHN-Isiand Girt (MCA)

LINDA RONSTADT—Heat Wave/Love Is A Rose
(Asylum)

CAPTAIN & TENNILLE-The Way | Want To
Touch You (A&M)

BREAKOUTS:

SILYER CONVENTION—Fly. Robin. Fly (Mid-
land Int')

NATALIE COLE-This Will Be (Capitol)
JIGSAW-Sky High (Chelsea)

KH)—Los Angeles
o LEON HEYWOOD~| Want'a Do Some-
thing Freaky To You (20th Century)

o BEE GEES—Nights On Broadway
(RS0O)

* ELTONJOHN—Island Girl (MCA) 18-7

% PEOPLES CHOICE—Do it Anyway You
Wanna (TSOP) 27-18

K100 (KIQQ-FM)—Los Angeles .

® SILVER CONVENTION—Fly, Robin, Fly
(Midland Intl)

® JIGSAW~Sky High (Chelsea)
* NONE
*

KIIS-Los Angeles )

® SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.)

De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)

# CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 27-8

% ELTON JOHN—Island Girl (MCA) 29-
17

KFXM—San Bernardino
© SILVER CONVENTION—Fly, Robin, Fly
(Midland Int’l.)
De NATALIE COLE—This Will Be (Capitol)

* ORLEANS—Dance With Me (Asylum)
19-9

* WAR-Low Rider (UA) 9-2
KAFY —Bakersfield

De NATALIECOLE—This Will Be (Capitol)

o SIMON & GARFUNKEL-My Little
Town (Columbia)

* ELTON JOHN~Island Girl (MCA) 23-
13

* LEON RUSSELL~Lady Blue (Shelter)
17-10

KCBQ—San Diego
® NONE
L]

% LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 20-17

% EAGLES—Lyin' Eyes (Asylum) 5-3

KENO—Las Vegas

© SILVER CONVENTION—Fly, Robin, Fly
(Midland Int’l.)
De NATALIE COLE —This Witi Be (Capitol)
# LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 20-10
* ABBA—Sos (Atlantic) 26-19
KBBC—Phoenix

© MELISSA MANCHESTER-Just Too
Many People (Arista)

De NATALIECOLE-ThisWill Be {Capitol)
* ELTON JOHN-Island Girl (MCA) 21-4
* LINDA RONSTADT—Heat Wave/Love

Is A Rose (Asylum) 22-14

KRIZ—Phoenix

® WAR-Low Rider (UA)
o SPINNERS—They Just Can't Stop It
(Games People Play) (Atlantic)
* JOHN DENVER-Calypso/I'm Sorry
(RCA) 10-3
* ORLGEANS—Dance With Me (Asylum)
13-
KQEO-Albuguerque
o ELTON JOHN—Island Girl (MCA)
® CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
* LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 27-20
D+ NATALIE COLE—This Will Be (Capitol)
28-23
KTKT—Tucson
o SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.)
® WAR—Low Rider (UA.)
* ELTON JOHN—Island Girl (MCA) 22
4
# LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 15-10

Pacific Northwest Region

TOP ADD ONS:

JIGSAW—Sky High (Chelsea)
WAR--Low Rider (UA))
BEE GEES—Nights On Broadway (RSO}

* PRIME MOVERS:

ELTON JOHN—Isiand Girl (MCA)
WAR-Low Rider (UA)
GEORGE HARRISON-You (Appie)

BREAKOUTS:

BEE GEES—Nights On Broadway (RSO)
SIMON & GARFUNKEL-My Little Town (Co-
lumbia)

WAR—Low Rider (U.A}

KFRC—San Francisco 3
® JIGSAW-Sky High (Chelsea)
o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
* PETE WINGFIELD—Eighteen With A
Bullet (Island) HB-18
* LINDA RONSTADT~Heat Wave/Love
Is A Rose (Asylum) 26-19
KYA-San Francisco -
® BEE GEES—Nights On Broadway
(RSO)
® FRANKIE VALLI-Our Day Will Come
(Private Stock)
* GEORGE HARRISION-You (Apple)
NM-20
% MANHATTAN  TRANSFER—Operator
(Atlantic) 34-27
KLIV—-San Jose -
o ROGER DALTREY—Come & Get Your
Love (MCA)
De K.C. & THE SUNSHINE BAND~That's
The Way | Like It (TK)
* WAR-Low Rider (UA) 20-11
* GEORGE HARRISON~You (Apple) 19-
13
KJOY—Stockton, Calif.
e BEE GEES—Nights On Broadway
(RSO)
o SIMON & GARFUNKEL-My Little
Town (Columbia)
* PETE WINGFIELD~Eighteen With A
Bullet (Island) 30-13
* JOAN BAEZ~Diamond & Rust (A&M)
29-21

ELTON JOHN~Island Girt (MCA)

CAPTAIN & TENNILLE~The Way | Want To Touch You (A&M)
ABBA—Sos (Atlantic)

KNDE—Sacramento )
@ JIGSAW—Sky High (Chelsea)
De NATALIE COLE—This Will Be (Capitol)

* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) HB-12

* BEE GEES—Nights On Broadway
(RSQ) 157
KROY—Sacramento
® JIGSAW—Sky High (Chelsea)
De NATALIE COLE—This Will Be (Capitol)

% LEON RUSSELL—Lady Blue (Shelter)
26-17

* ELTON JOHN—Island Gir! (MCA) 16-
10

KJR—Seattle )
De NATALIE COLE—ThisWill Be (Capitol)
®
* EAGLES—Lyin' Eyes (Asylum) 14-7
* ELTON JOHN-Island Girl (MCA) 21-
16

KING—Seattle
© PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP)

® CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)

% ELTON JOHN—Island Girl (MCA) HB-
20

* SPINNERS—They Just Can't Stop It
(Games People Play) (Atlantic) 10-3

KJRB—Spokane _ -
® PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP)

o SIMON & GARFUNKEL—My Little
Town (Columbia)

s ELTON JOHN—Island Girl (MCA) 14-8
* NEIL SEDAKA~Bad Blood (Rocket) 6-
1

KTAC~Tacoma

® SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.)
®

* ELTON JOHN—Island City (MCA) HB-
13

* WAR-Low Rider (UA) 187
KGW—Portland
® WAR—Low Rider (UA)
o ROD STEWART-Sailing (Mercury)
# ELTON JOHN—Island Girt (MCA) 28-

14

+ JOHN DENVER-—Calypso/I'm Sorry
(RCA) 177
KISN—Portiand

® POCO—Keep On Tryin' (ABC)
o BAY CITY ROLLERS—Saturday Night
(Arista)
* FOUR SEASONS—Who Loves You
(W.B.) 16-11
s EAGLES—Lyin’ Eyes (Asylum) 10-7
KTLK-Demver
(Midland Int'l.)
® WAR—Low Rider (UA)
% BEE GEES—Nights On Broadway
(RSO) 22-14
* BRUCE SPRINGSTEEN—Born To Run
(Columbia) 28-21
KKAM—Pueblo, Colo.
o BLACKMORE RAINBOW-Man On Sil-
ver Mountain (Polydor)
® MELISSA MANCHESTER—Just Too
Many People (Arista)
* ARTHUR GARFUNKEL—-! Only Have
Eyes For You (Columbia) 25-16
* ABBA-Sos (Atlantic) 19-13
KYSN—Colorado Springs
e BEE GEES—Nights On Broadway
(RSO}
o SIMON & GARFUNKEL-My Little
Town (Columbia)

* FOUR SEASONS-Who Loves You
(W.B.) 18-11

% EAGLES~Lyin' Eyes (Asylum) 14-8

KCPX~Salt Lake City )

® ROAD APPLES~—Let's Live Together
(Mums)

@ 5,000 VOLTS—I'm On Fire (Philips)

* BAY CITY ROLLERS—Saturday Night
(Arista) 26-11

 ELTON JOHN—Island Girl (MCA)21-8.

Based on station playlists through Thursday (10/16/75)

PRIME MOVERS-NATIONAL

KRSP—Salt Lake City
o FRANKIE VALLI-Qur Day Will Come
(Private Stock)
® JOHN FOGERTY—Rockin" All Over The
World (Elektra)
* EI(STON JOHN—Island Girl (MCA) 21-

* JOHN DENVER—Calypso (RCA)17-12
KYNO—Fresno

o ARTHUR ALEXANDER-Everyday |
Have To Cry Some (Buddah)

e BEE GEES—Nights On Broadway
(RSO)

* WAR-Low Rider (U.A) 14-6

# EAGLES—Lyin' Eyes (Asylum) 16-11

Southwest Region

® TOP ADD ONS:

SILVER CONVENTION~Fly. Robin. Fly (Mid
land Int’l.)

MANHATTAN TRANSFER-Operator (Atiantic)
(D)NATALIE COLE-This Will Be (Capitol)

* PRIME MOVERS:

ELTON JOHN~-Island Girl (MCA)

ARTHUR GARFUNKEL-! Only Have Eyes For
You (Columbia)

SPINNERS—They Just Can't Stop It (Games
Peopie Play) (Atlantic)

BREAKOUTS:

SILVER CONVENTION—Fly, Robin. Fly (Mid-
land Int'l.)

(D)NATALIE COLE-This Will Be (Capitol)
WAR-Low Rider (UA)

KILT—Houston o

o SILVER CONVENTION—Fly, Robin, Fly
(Midland Int’l.)

o MANHATTAN  TRANSFER-Operator
(Atlantic)

* ARTHUR GARFUNKEL-I Only Have
Eyes For You (Columbia) 40-30

* LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 39-32

KRBE-FM—Houston

o SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l)
o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
% ELTON JOHN—Island Girl (MCA) 16-7
% SPINNERS—They Just Can't Stop It
(Games People Play) (Atlantic) 20-15
KUF-Dallas

o SILVER CONVENTION—Fty, Robin, Fly
(Midland Int'L)
© FREDDY FENDER—Secret Love (ABC)
* ARTHUR GARFUNKEL-I Only Have
Eyes For You (Columbia) 21-15
* LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) HB-20
KNUS-FM—Dallas —
© LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum)
o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
% ELTON JOHN~Istand Girl (MCA) 18-9
* MELISSA MANCHESTER-Just Too
Many People (Arista) 19-13
KFJZ—Ft. Worth B
@ LINDA RONSTADT~Heat Wave/Love
Is A Rose (Asylum)
e BEE GEES—Nights On Broadway
(RSQ)
* ELTON JOHN—Island Girl (MCA) 18-
10
* ABBA-Sos (Atlantic) 26-19)
KXOL—Ft. Worth

o ELTON JOHN—Island Girl (MCA)

o MANHATTAN  TRANSFER—Operator
(Atlantic)

* FREDDY FENDER—Secret Love (ABC)
HB-22

% NEIL SEDAKA~Bad Blood (Rocket) 6-
1

KONO-San Antonio

De NATALIECOLE~This Will Be (Capitol)
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
* EAGLES—Lyin’ Eyes (Asylum) 16-7
* SPINNERS—They Just Can't Stop It
(Games People Play) (Atlantic) 15-8

BREAKOUTS-NATIONAL

SIMON & GARFUNKEL—My Little Town (Columbia)

(D) K.C. & THE SUNSHINE BAND—That's The Way | Like It (TK)
WAR-Low Rider (U.A)

KELP—EI Paso
® WAR—Low Rider (UA)
® QUTLAWS—There Goes Another Love
Song (Arista)
D TAVARES—It Only Takes A Minute
(Capitot) 24-15
# ELTON JOHN—Istand Girl (MCA) HB-
17
XEROK—E| Paso
® PEQOPLES CHOICE—Do It Anyway You
Wanna (TSOP)
o SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l)
 NEIL SEDAKA—Bad Blood (Rocket)
136
* JEFFERSON
(Grunt) 10-8
KAKC—Tulsa
De NATALIE COLE—This Will Be (Capitol)
®
* ELTON JOHN—Island Girl (MCA) 27
16

STARSHIP—Miracles

* MICHAEL MURPHEY —Carolina n The
Pines (Epic 18-8
KELI-Tulsa
® JIGSAW—Sky High (Chelsea)
o SIMON & GARFUNKEL-My Little
Town (Cofumbia)
* ELTON JOHN—Island Girl (MCA) 28-
18
% 5,000 VOLTS—1I'm On Fire (Philips)
HB-28
WKY—Oklahoma City
® ELTON JOHN—Island Girl (MCA)
® WAR—Low Rider (U.A)
* JOHN DENVER-Calypso/i'm Sorry
(RCAY 20-12
* FOUR SEASONS—Who Loves You
(W.B) 118
KOMA—0klahoma City
© WILLIE NELSON—BIue Eyes Cryin" In
The Rain (Columbia)
o ESTHER PHILLIPS—What A Diff'rence
A Day Makes (Kudu)
 BRUCE SPRINGSTEEN—Born To Run
(Columbia) 29-18
* GEORGE HARRISON—You (Apple) 23-
1
WTIX—New Orleans

e ABBA—Sos (Atlantic)

De B. T. EXPRESS-Peace Pipe (Road
show)

* FOUR SEASONS-Who Loves You
(W.B) 14-6

* sI;AORRIS ALBERT—Feelings (RCA) 10-

KEEL—Shreveport -

@ SILVER CONVENTION—FIy, Robin, Fly
(Midtand Int'l.)

e SIMON & GARFUNKEL—My Little
Town (Columbia)

* WAR—Low Rider (UA.) 28-22

* CAPTAIN & TENNILLE~The Way |
Want To Touch You (A&M) 22-17

Midwest Region

® TOP ADD ONS:

CAPTAIN & Tennille—The Way | Want To Touch
You (A&M)

JIGSAW—Sky High (Chelsea)

PEOPLES CHOICE-0o 1t Anyway You Wanna
(TSOP)

* PRIME MOVERS:

ELTON JOHN—Island Girt (MCA)

SPINNERS —They Just Can't Stop It (Games
People Play) (Atlantic)

EAGLES-Lyin’ Eyes (Asylum)

BREAKOUTS:

CAPTAIN & TENNILLE-The Way | want To
Touch You (A&M)

BAY CITY ROLLERS—Saturday Night (Arista)
StMON & GARFUNKEL-My Little Town {(Co-
lumbia)

WLS—Chicago

o JEFFERSON
(Grunt)

e ABBA-Sos (Atlantic)

 LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 25-14

* AUSTIN ROBERTS—Rocky (Private
Stock) 26-16

STARSHIP —Miracles

WCFL—Chicago

® JIGSAW-Sky High (Chelsea)

o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)

* JEFFERSON STARSHIP-Miracles
(Grunt) 21-11

* EIéTON JOHN-Island Girl (MCA) 26-

WOKY —Milwaukee

o WILLIE NELSON—Blue Eyes Cryin' In
The Rain (Columbia)

o CAPTAIN & TENNILLE—The Way |
Want To Touch You (A&M)

* SPINNERS—They Just Can’t Stop It
(Games People Play) (Atlantic) 18-1

* ?LTON JOHN—Island Girl (MCA) 21-

1
WZUU-FM—Milwaukee

® JIGSAW—Sky High (Chelsea)

® SIMON & GARFUNKEL—My Little
Town (Columbia)

* ELTON JOHN—Island Girl (MCA) 16-
13

* NEIL SEDAKA—Bad Blood (Rocket) 3
1

WNDE-Indianapolis

e WAR—Low Rider (UA)

o FOUR SEASONS—Who Loves You
(W.B.)

# NEIL SEDAKA—Bad Blood (Rocket)
12-3

* ELTON JOHN—Istand Girl (MCA) 20
13

WIRL—Peoria, Ill.

® JOAN BAEZ—Diamonds & Rust (A&M)
o BAY CITY ROLLERS—Saturday Night
(Arista)
* JIGSAW—Sky High (Chelsea) 29-19
* GRASS ROOTS—Mamacita (Haven)
30-20
WDGY—Minneapolis
o PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP)
® LEON RUSSELL—Lady Blue (Shelter)
% EAGLES~Lyin" Eyes (Asylum) 10-4
% MORRIS ALBERT—Feelings (RCA) 11-
7
KDWB—Minneapolis B
e JOHN DENVER-Calypso (RCA)
o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
* ELTON JOHN-Island Girl(MCA) 14-6
* SPINNERS~They Just Can’t Stop It
(Games People Play) (Atlantic) 13-7
KOIL—Omaha - )
De RITCHIE FAMILY—Brazil (20th Cen-
tury)
® FOUR SEASONS—Who Loves You
(W.B)
* EAGLES~Lyin' Eyes (Asylum) 26-11
% NEIL SEDAKA-Bad Blood (Rocket)
27-12
KIOA-Des Moines N o
® ARTHUR GARFUNKEL—! Only Have
Eyes For You (Columbia)
De K.C. & THE SUNSHINE BAND~That's
The Way | Like It (TK)
* ELTON JOHN—Island Girl (MCA) 26-8
* LEOl'gRUSSELL—Lady Blue (Shelter)
25
KKLS-Rapid City, S.D. e —
® SILVER CONVENTION~Fly, Robin, Fly
(Midland Int'l.)
o BEE GEES—Nights On Broadway
(RSO)
* JEFFERSON
(Grunt) 6-1
% LINDA RONSTADT —Heat Wave/Love
Is A Rose {(Asylum) HB-25
KQWB-~Fargo, N.D.
e BAY CITY ROLLERS~Saturday Night
(Ansta)
o SIMON & GARFUNKEL-My Little
Town (Columbia)
# LINDA RONSTADT-~Heat Wave/Love
Is A Rose (Asylum) 15-7
* ELTON JOHN—-Island Girl (MCA) 27
21

STARSHIP-Miracles

(Continued on page 24)
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Based on station playlists through Thursday (10/16/75)

tion

Ploylist Top AddOns @
Playlist Prime Movers *

® Continued from page 22
KXOK--St. Louis
® SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l)
o BAY CITY ROLLERS—Saturday Night
(Arista)
* ELTON JOHN—Island Girl (MCA)11-3
* SPINNERS—They Just Can't Stop It
(Games People Play) (Atlantic) 8-4
KSLQ-FM—St. Louis
e NONE
L )
* NONE
*
WHB—Kansas City
® PEOPLES CHOICE—Do it Anyway You
Wanna (TSOP)
® LEON RUSSELL—Lady Blue(Shelter)
# EAGLES—Lyin' Eyes (Asylum) 10-4
*
KEW|—Topeka
® CHEECH & CHONG—How | Spent My
Summer Vacation (A&M)
© SIMON & GARFUNKEL—My Little
Town (Columbia)
% BRUCE SPRINGSTEEN—Born To Run
(Columbia) 43-34
* MIKE POST—Manhattan
(MGM) 45-39

North Central Reglon

Spiritual

® TOP ADD ONS:

SILVER CONVENTION—Fiy, Robin, Fly (Mid-
land Int'l)
(D) K.C. & THE SUNSHINE BAND—That's The Way |
Like It (TK)
WAR—Low Rider (UA)

* PRIME MOVERS:

ELTON JOHN—island Giri (MCA)
STAPLE SINGERS—Let's Do It Again (Curtom)
ABBA-Sos (Atlantic)

BREAKOQUTS:

(D) K.C. & THE SUNSHINE BAND —That's The Way |
Like It (TK}

SIMON & GARFUNKEL—My Littie Town (Co-
lumbia)

HEAD EAST—Never Been Any Reason (A&M)

CKLW—Detroit
o FOUR TOPS—We AII Have To Stick To-
gether (ABC)
o PETE WINGFIELD—Eighteen With A
Bullet (Island)

s STAPLE SINGERS—Let’s Do It Again
(Curtom) HB-10

% ELTONJOHN—Island Girl(MCA) 22-6
WGRD—Grand Rapids

o MORRIS ALBERT—Feelings (RCA)
o LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum)
* ELTON JOHN—Island Girl (MCA) 17-6
# JEFFERSON  STARSHIP—Miracles
(Grunt) 11-8
Z-96 (WZIM-FM)—Grand Rapids

® FOUR SEASONS—Who Loves You
.B.

e SIMON & GARFUNKEL—My Little
Town (Columbia)
* ELTON JOHN—Island Girl (MCA) 11-2
* anRRIS ALBERT—Feelings (RCA) 23-
4

WTAC—Flint, Mich.
° SILVERCONVENTION Fly, Robin, Fly
(Midland Int'L)
® 5,000 VOLTS—I'm On Fire (Philips)
% ABBA—Sos (Atlantic) 22-11
# JEFFERSON  STARSHIP-
(Grunt) 9-2
WIXY—Cleveland )
o LEON HEYWOOD | Want'a Do Some-
thing Freaky To You (20th Century)
De NATALIE COLE—ThisWill Be (Capitol)
* EI§TON JOHN—Island Girl (MCA) 30-
1
#* SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) 40-31
WGCL—Cleveland
o SILVER CONVENTION —Fly, Robm Fly
(Midland [nt'l.)
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
# CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 24-14
+ PEQPLES CHOICE—Do It Anyway You
Wanna (TSOP) 13-7

Miracles

13-Q WKTQ—Pittsburgh
© SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.)
o LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum)
* JOHN DENVER-Calypso/i'm Sorry
(RCA) 22-12
* ABBA-Sos (Atlantic) 19-11
WKOW—Buffalo
o NONE
[ ]
* ELTON JOHN—Island Girl (MCA) 22
10

% FOUR SEASONS—Who Loves You
(W.B.) 20-12
WSAI-Cincinnati o
De TAVARES—It Only Takes A Minute
(Capitol)
De BIDDU ORCHESTRA—Summer of '42
(Epic)
+ MORRIS ALBERT—Feelings (RCA) 12
6
+ ELTONJOHN—Island Girl (MCA) 10-5
WCOL—Columbua
o HEAD EAST—Never Been Any Reason
(A&M)
e BEE GEES—Nights On Broadway
(RS0)
% BAY CITY ROLLERS—Saturday Night
(Arista) 36-23
* %TON JOHN-Island Girl (MCA) 40-
WAKY —Louisville
® WAR—Low Rider (UA))
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
* KENNY JAMES—Concerned Parents
Plea 10-1
4 STATLER BROS.-!'ll Go To My Grave
Loving You (Mercury) 18-10
WBGN—Bowling Green, Ky.
o HAMILTON, JOE FRANK & REYN-
0LDS—Winners & Losers (Playboy)
o SIMON & GARFUNKEL-—My Little
Town (Columbia)
* MANHATTAN  TRANSFER—Operator
(Atlantic) 26-16
+ FAITH, HOPE & CHARITY —To Each His
Own (RCA) 13-7
WIET—Erie, Pa.
o MANHATTAN  TRANSFER—Operator
(Atlantic)
o OUTLAWS—There Goes Another Love
Song (Arista)
* EAGLES—Lyin' Eyes (Asylum) 26-14
* WAR—Low Rider (U.A) 36-27
WRIE—Erie, Pa. -
o SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.)
® WAR—Low Rider (UA)
# NEIL SEDAKA—Bad Blood (Rocket) 9-
)\
# JEFFERSON
(Grunt) 10-4
WCUE—Akron
e JAMES TAYLOR- Mex:co w. B)
‘De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
* ELTON JOHN—Island Girl (MCA)40-9
* ?EIL SEDAKA—Bad Blood (Rocket) 8-

Mid-Atlantic Region

® TOP ADD ONS:

STARSHIP—-Miracles

SILVER CONVENTION—Fly, Robin, Fly (Mid-
fand Int’l}

SIMON & GARFUNKEL—My Little Town (Co-
lumbia)

BEE GEES—Nights On Broadway (RS0)

* PRIME MOVERS:

ELTON JOHN—Istand Girt (MCA)

LINDA RONSTADT—Heat Wave/Love Is A Rose
(Asylum)

LEON RUSSELL—Lady Biue (Sheiter)

BREAKOUTS:

SIMON & GARFUNKEL—My Little Town (Co-
lumbia)

(D) K.C. & THE SUNSHINE BAND—That’s The Way |
Like It (TK)
JIGSAW—Sky High (Chelsea)

WFIL—Philadelphia

o BEE GEES—Nights On Broadway
(RSO)

® SIMON & GARFUNKEL-—My Little
Town (Columbia)

* ELTON JOHN=-Island Girl (MCA) 20-
15

* LEON RUSSELL—Lady Blue (Shelter)
25-20

WIBG—Philadelphia )
® SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'L)
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
* EI(STON JOHN—Island Girt (MCA) 17
* BEE GEES—Nights On Broadway
(RSQ) 23-17
WPGC—Washington
© CROWN HEIGHTS AFFAIR—Dreaming
A Dream (De-Lite)
o SILVER CONVENTION—Fly, Robin, Fly
(Midland (nt'l.)
* %TON JOHN—Island Girl (MCA) 23

* WAR—Low Rider (UA) 28-19
WCAO—Baltimore

® JIGSAW—Sky High (Chelsea)

o SIMON & GARFUNKEL—My Little
Town (Columbia)

# CAPTAIN & TENNILLE—The Way |
Want To Touch You (A&M) 16-9

* IéEOI'ft RUSSELL—Lady Blue (Shelter)

WGH—Newport News, Va.

® SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l))

® 5,000 VOLTS—I'm On Fire (Philips)

* (IS§ORGF. HARRISON—You (Apple) 16-

# LINDA RONSTADT—Heat Wave/Love
Is A Rose {(Asylum) 27-22
WYRE—Annapolis, Md.
e BEE GEES—Nights On Broadway
(RSO)
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
* FOUR SEASONS—Who Loves You
(W.B.) 16-6
* MORRIS ALBERT—Feelings (RCA) 15

WLF.F. —Richmond, Va.

® JIGSAW-Sky High (Chelsea)

o GEORGE HARRISON—You (Apple)

# LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 23-10

* JEFFERSON STARSHIP —Miracles
(Grunt) 10-5

Northeast Region

® TOP ADD ONS:

SIMON & GARFUNKEL-My Little Town (Co-
lumbia)

(D) K.C. & THE SUNSHINE BAND—That's The Way |
Like 1t (TK)
CAPTAIN & TENNILLE-The Way 1 Want To
Touch You (A&M)

* PRIME MOVERS:

ABBA--Sos (Atlantic)

ELTON JOHN-Island Girl (MCA)

SILYER CONVENTION—Fly, Robin, Fly (Mid-
land Int'1.)

BREAKOUTS:

SIMON & GARFUNKEL-My Littie Town (Co-
lumbia}

(D) K.C. & THE SUNSHINE BAND—That's The Way i
Like 1t (TK)
HOT CHOCOLATE—You Sexy Thing (Atlantic)

WABC—New York City

De NATALIECOLE- ThlSWlIIBe(Capltol)
® FOUR SEASONS—Who Loves You
(W.B.)
% JEFFERSON
(Grunt) 24-15
#* EAGLES—Lyin' Eyes (Asylum) 21-13
WPIX-FM-New York City
® WAR-Low Rider (UA)
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
% JEFFERSON  STARSHIP—Miracles
(Grunt) 27-16
% SIMON & GARFUNKEL-My Little
Town (Columbia) 26-20
WBBF—Rochester, N.Y.
@ PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP)
o CHEECH & CHONG—How | Spent My
Summer Vacation (A&M)
+ ABBA-Sos (Atlantic) 22-10
* ELTON JOHN—Island Girl (MCA) 17-
14

STARSHIP—Miracles

WRKO—Boston
® JIGSAW-Sky High (Chetsea)
o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
+ ABBA-Sos (Atlantic) 27-17
* SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) HB-20

WBZ-FM—Boston )
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
e HOT CHOCOLATE-You Sexy Thing
(Atlantic)
% SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) HB-19
# ABBA-Sos (Atlantic) 29-20
WVBF-FM—Framingham, Mass.
® JAMES TAYLOR—Mexico (W.B.)
o BAY CITY ROLLERS—Saturday Night
(Arista)
#* RBBA—Sos (Atlantic) HB-27
* gEIL SEDAKA—Bad Blood (Rocket) 7-

WPRO—Providence
o MANHATTAN  TRANSFER—Tuxedo
Junction (Atlantic)
o K.C. & THE SUNSHINE BAND—Shot-
gun Shuffle (TK)
4 NEIL SEDAKA—Bad Blood (Rocket)
22-10
# JOHN DENVER-Calypso/I'm Sorry
(RCA) 83
WORC—Worcester, Mass.

® 5,000 VOLTS—I'm On Fire (Phl|lp$)
® SIMON & GARFUNKEL—My Little
Town (Columbia)
# BAY CITY ROLLERS—Saturday Night
(Arista) 237
% ELTON JOHN—Island Girl (MCA) 14-8
WDRC—Hartford

@ SILVER CONVENTION Fly, Robin, Fly
(Midland Int'l)

o SIMON & GARFUNKEL—My Little
Town (Columbia)

% LEON RUSSELL—Lady Blue (Shelter)
28-22

# SPINNERS—They Just Can't Stop It
(Games People Play) (Atlantic)23-18

WIRY—Albany

e BEE GEES- nghts On Broadway
(RS0)

® SIMON & GARFUNKEL-—My Little
Town (Columbia)

# ELTON JOHN—Island Girl (MCA) 26-
11

# CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 23-12
WPTR-Albany

o FREDDY FENDER—Secret Love (ABC)
o SIMON & GARFUNKEL—My Little
Town (Columbia)
D NATALIE COLE—This Will Be (Capitol)
30-22
* ELTON JOHN—Island Girl (MCA) 19
3

Southeast Region

® TOP ADD ONS:

SILVER CONVENTION—Fly, Robin, Fly (Mid-
land Int'l.)

(D) K.C. & THE SUNSHINE BAND—That's The Way |
Like it (TK)

(D).NATALIE COLE-This Wil Be (Capitol)

* PRIME MOVERS:

ELTON JOHN-Island Girl (MCA)

CAPTAIN & TENNILLE-The way ! Want To
Touch You (A&M)

MANHATTAN TRANSFER-Operalor (Atlantic)

BREAKOUTS:

(D) K.C. & THE SUNSHINE BAND—That's The Way |
Like It (TK)
STAPLE SINGERS—Let's Do It Again (Curtom)
SIMON & GARFUNKEL—My Little Town (Co-
lumbia)

WQXI-Atlanta

De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
De NATALIE COLE—This Will Be (Capitol)
* LgOgN RUSSELL—Lady Blue (Shelter)
15-
* FOUR SEASONS—Who Loves You
(W.B.) 1813
WFOM—Atlanta

o CHEECH & CHONG- How | Spent My
Summer Vacation (A&M)
® 5,000 VOLTS—I'm On Fire (Philips)
% WAR—Low Rider (UA.) 27-23
Dx N3T3ALIF. COLE—This Will Be (Capitol)
38.37
1-93 (WZGC-FM)—Atlanta

o STAPLE SINGERS— Let's Do It Agam
(Curtom)

o MANHATTAN  TRANSFER-Operator
(Atlantic)

D#x NATA3LIE COLE—This Will Be (Capitol)

24-1

# CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 16-7

WBBQ—Augusta
® BAY CITY ROLLERS—Saturday Night
(Arista)
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)

* PEOPLES CHOICE—Do it Anyway You
Wanna (TSOP) 21-9

* LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 17-8
WSGN—Birmingham, Ala. )
® SILVER CONVENTION—Fly, Robin, Fly
(Midtand Int'l)
De NATALIE COLE—This Will Be (Capitol)
% BEE GEES—Nights On Broadway
(RSO) 23-14
# WAR-Low Rider (UA) 24-17
WHHY —-Montgomery, Ala.
o SILVER CONVENTION—Fly, Robin, Fly
(Midiand Int'l.)
o ALICE COOPER—Welcome To My
Nightmare (Atlantic)
% MANHATTAN  TRANSFER—Operator
(Atlantic) HB-12
# FREDDY FENDER—Secret Love (ABC)
27-10
WT0B—Winston/Salem, N.C.
o SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l))
® JIGSAW—Sky High (Chelsea)
* ELTON JOHN—Island Girl (MCA) 28
15

# JOHN DENVER—Calypso/I'm Sorry
(RCA) 25-14

WSGA—Savannah, Ga.

o WILLIE NELSON—Blue Eyes Crym In
The Rain {Columbia)

De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
# ELTON JOHN—I(sland Girl (MCA) 11-5
* MANHATTAN  TRANSFER-Operator
(Atlantic) 15-9
WTMA—Charleston, S.C.

o NONE
L )
# OHIO PLAYERS—Sweet Sticky Thing
(Mercury) 20-8
# ARTHUR GARFUNKEL-I Only Have
Eyes For You (Columbia) 26-17
WKIX—Raleigh, N.C.
o FRANKIE VALLI-Our Day W|H Come
(Private Stock)
e SIMON & GARFUNKEL—My Little
Town (Columbia)
# MANHATTAN  TRANSFER—Operator
(Atlantic) HB-13
# CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 197
WORD—Spartanburg, S.C.
® STAPLE SINGERS—Let's Do It Again
(Curtom)
o ROD STEWART—Sailing (Mercury)

% MANHATTAN  TRANSFER—Operator
(Atlantic) 22-12

# CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 9-4

WAYS—Charlotte, N.C.

® ROAD APPLES—Let's Live Together
(Mums)

o WAR—Low Rider (UA)
* ELTON JOHN—Island Girl (MCA) 27-
17

s WILLIE NELSON—BIue Eyes Cryin' In
The Rain (Columbia) 20-15

WNOX—Knoxville
® SILVER CONVENTION- Fly Robm Fly
(Midland Int'l.)

De B. T. EXPRESS—Peacepipe (Road-
show)

* ELTON JOHN-Island Girl (MCA) HB-
18

% LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 27-17

WGOW—Chattanooga, Tenn.
® ELTON JOHN-Island Girl (MCA)
® WAR—Low Rlder (U.A)

% CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 19-1

% POCO—Keep On Tryin' (ABC) 20-9
KAAY —Little Rock

o BEE GEES- nghts 0n Broadway
(RSO)

o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)

+ PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP) HB-19

* L§08N RUSSELL—Lady Blue (Shelter)
18-

WHBQ—Memphis

® JOHN DENVER—Calypso (RCA)
® JIGSAW—Sky High (Chelsea)
* RBBA—Sos (Atlantic) 26-11

* LEON HEYWOOD—-( Want'a Do Some
tstbing Freaky To You (20th Century)
-16

WMPS —Memphis

® WINGS—Letting Go (Capitol)
o JAMES TAYLOR—Mexico (W.B.)
D NATALIE COLE—This Will Be (Capitol)
24-13

* ESTHER PHILLIPS—What A Diffrence
A Day Makes (Kudu) 20-14

WMAK—Nashville )
o MANHATTAN  TRANSFER-Operator
(Atlantic)

o SIMON & GARFUNKEL—My Little
Town (Columbia)

* NEIL SEDAKA—Bad Blood (Rocket)
20-12

+ JEFFERSON
(Grunt) 12-6

WLAC-Nashville
® SILVER CONVENTION—Fly, Robin, Fly
(Midland (nt'l.)

o LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum)

# BEE GEES—Nights On Broadway
(RSO) 11-5

* ABBA—Sos (Atlantic) 15-10
WLCY-St. Petersburg, Fla.

De VAN McCOY/SOUL CITY SYM-
PHONY—Change With The Times
(Avco)

o PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP)

* ELTON JOHN—Isfand Girl (MCA) 20-2

* JOHN DENVER-Calypso/I'm Sorry
(RCA) 16-4

WQAM—Miami

® SILVER CONVENTION F|y Robin, Fly
(Midland Int'l.)

® FOUR SEASONS—Who Loves You
(W.B)

* JEFFERSON
(Grunt) 17-5

* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 14-6

WFUN—Miami
e BEE GEES—Nights On Broadway
(RS0)

o FRANKIE VALLI—Our Day Wil Come
(Private Stock)

* MORRIS ALBERT—Feelings (RCA) 16-
3

STARSHIP—Miracles

STARSHIP—Miracles

% ELTON JOHN—Island Girl (MCA)17-6

Y-100 (WHYI-FM)—Miami/ Ft. Lauderdale

o LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum)

e FOUR SEASONS—Who Loves You
(W.B.)

D# K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) HB-11

# ELTON JOHN-Island Girl (MCA) 19-5
WQPD—Lakeland, Fla. B
o STAPLE SINGERS-Let's Do It Again
(Curtom)
o

s CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 25-9

* FAITH, HOPE & CHARITY—To Each His
Own (RCA) 26-10

WMFI—Daytona Beach, Fla.
o BEE GEES—Nights On Broadway
(RSO)

® SMOKIE-Don't Play Your Rock N' Roll
To Me (MCA)

* SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l) 21-11

# LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 26-16
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Dick Clark keeps his pulse on the musical
beat of America with radio TV programs and
concert packages. Billboard’'s Jean Williams
who grew up in Philadelphia where Clark
launched his career in the 1950s, saw parts
of Los Angeles she has never seen before as
she raced around with Clark one hot day.
This is her report:

A Day in The
Life Of

DICK GLARK

Broadcasting

Walking into the reception area of his office on Sunset Blvd.
is like going back in time. | feel as if | am standing in the post
office of Dodge City; the furniture looks as though it has been
shipped from there to Clark's office.

From the reception area, | enter his private office and WOW.
Clark comfortably sits behind his small desk surrounded by a
bath tub, (literally) an old fashioned ice box, jukebox, gas
pump, a row of four pew chairs, alamp made of an old whiskey
barrel, barber’s chair (the most comfortable in the

wonder how he remembers it all. The conversation drifts to
country music. Taylor asks for Clark’s opinion on the future of
country music.

| find Clark to be extremely outspoken and he seems to
have an opinion about most things. He answers by saying:
“Country music's growth is being stunted by its audiences.
These people are overly protective of their stars and will not
allow them to cross into other fields.”

office) a stack of 78 records and a dated typewriter.
Of course that’s not all of the furnishings in his ap-
proximately 12 by 12 office, but | cannot list the
rest.

Kerry informs me that all of the equipment in the
office is in working order. By the way, Clark’s office
has no air conditioner. His early 1900s overhead fan
seems to do an adequate job of cooling the room.
For him at least.

It's 12:15 p.m. and the first guests to arrive are
Peg Rogers, head of public relations for Clark Enter-
prises and Dean Torrence.

Entreprenetir

back in his office gets ‘‘attacked” by a visiting Pat Boone.

A typical day in Dick Clark’s life encompasses a good deal of
the past, sliding into the present without one realizing that he
has spanned some 20 years and on into the future, with a
multitude of projects in the works.

This morning hopefully is not quite so typical as Clark starts
the day by barely avoiding an auto accident with a driver who
is forced to make a sudden stop.

The policemen behind Clark promptly follows him into the
garage of Diamond P. Enterprises in Los Angeles where Clark
is scheduled to tape his syndicated radio show. But no citation
is issued.

Clark is personable enough to give everyone who will listen
an explanation for his tardiness.

Making his way into the studio, after a short conference
with Frank Furino, executive vice president of Diamond P.
Clark begins his show, with Furino at the controls.

The show centers around tidbits and music by many acts of
the 50s and 60s who are no longer singing or have gone into
other areas of entertainment.

Any mistakes in the prepared script are unknown, because
he reads it, saying "‘it's messy'’ and proceeds to correct as he
re-reads, re-arranges and directs Furino to move right into the
next nostalgia tune.

He appears to be as much of an actor off screen as on while
taping his show. His gyrations are beautiful and the people
standing in the studio, including his engineer, seems in awe of
his ability.

As he finds himself in error, which does not happen often,
he humbly apologizes, then continues.

Clark turns quickly and explains that he has been in syndi-
cated radio over 20 years, and he is now heard in over 125
markets.

he says that this particular show is made up of all number
two national hits. The ones which never made the ultimate
No. 1 slot.

} was to learn that Clark never lets you wonder about what
he is doing. If he permits you to be in attendance, he will al-
ways explain what is going on.

In his rush to get to the studio, he neglects to bring the copy
which is to end his show. He leaves to telephone Kerry Wigton,
his assistant, to have her read the copy to him. While on the
telephone, singer Pat Boone comes in and they engage in a
short but intimate conversation before Clark returns to the
studio.

The show is over and Clark asks if | will give him a ride back
to his office. | was hoping to ride with him as my air condi-
tioner is in dire need of repair, and it's sweltering outside. But
we still use my car.

Billboard photo by Melody Sa
Clark’s office is a melange of vintage gadgets and offbeat furniture.

A discussion ensues concerning photographs and layouts
for Clark’s upcoming appearance at the Latin Casino, Cherry
Hill, N.J. The meeting seems to center around his 20 years in
rock 'n’ roll.

At 12:35, Judy Price, producer of **American Bandstand"
and Clark’s newest daily television dance show ""The Music
Thing'' enters.

For the remainder of the day, his conversations seem to
deal in some way with ““The Music Thing,”” with Randy Weid-
ner as host.

Ms. Price, in her attempt to bring new ideas to ‘‘American
Bandstand'’ informs Clark that she is looking into puppets for
comedy situations to be injected into the show.

Kerry swings in bursting with information of Clark's jukebox
which is in need of repair. $250 says Kerry, to which Clark
shouts: “‘no.”” Kerry adds that the box only cost $300 initially.

It's 12:45 and Bill Lee, vice president in charge of produc-
tionarrives todiscuss Clark’s New Year's Eve telecast. “This is
our fourth year for this show. (**Dick Clark's New Year’s Eve
Show’’) which has yet to be firmed with a network.

They become engrossed in a conversation relafing to the
two comedy films for movie of the week which Clark recently
completed, ‘‘Bandstand Mystery” and “Mr. And Ms.”

Telephone call after telephone call comes in. They seem to
deal with the scheduling of acts for “Bandstand'' and “TMT"
or locations for his upcoming rock 'n’ roll review.

He does not stand on ceremony with people around him.
They walk in and out of his office at will. | suppose the reason
could be that his door is always open.

He turns to me and with no introduction to the subject, ex-
plains his concert division which involves producing one-
nighters year-round. He is presently looking into the Nassau
Coliseum as a site.

He is also working on a feature film, ‘‘Hail Hail Rock And
Roll,"” which he admits he has been working on for six years.

Ten minutes later and Bill Taylor arrives to discuss game
shows, radio stations and other new projects. At this point, |

Clark hears a suggestion from Frank Furino at the
recording studio before taping his radio show.

He suddenly seems to remember something,
picks up the phone and tells Kerry to come in to
take two letters, reminding her in the process that
he only has 15 minutes.

| find he is very big on thank yous. And the two
letters in question are thank you notes. At the
same time that he is dictating these notes, he calls
someone on the phone to thank him for some fa-
vor rendered.

Kerry puts through a call to singer Steve Alamo,
an old friend of Clark. Foilowing the conversa-
tion, Clark turns and explains Alamo’s present
working relationship with Henry Stone's T.K. Pro-
duction company. Then he says, still speaking of
Alamo, “'the entertainment business is wonderful,
but only the good guys will win.”" As a matter of
fact, up to this point, Clark has made that same
statement some five times.

A conference gets underway with eight staff
members regarding his daily dance show, which is
being test marketed in Los Angeles and Phila-
delphia. He points out errors during the last two
shows and suggests ways of correcting them. He
interrupts the meeting to inquire about mail from
the show's audience. He is told that the mail is in
someone’s home, and he snaps, *‘! want it here to-
day.” Then calmly instructs the meetings to con-
tinue.

We are off to another radio station, KRTH, only
this time we use his car. Wouldn't you know, his air
conditioner is not working, and by this time it feels
like 110 degrees outside.

After being lost for approximately 20 minutes,
we finally reach the station where he is to cut promo spots. On
the way inside, he explains, again without subject introduc-
tion, that nightclubs and concerts are healthy situations but
are sex-oriented, explaining that people frequent them to
meet other people.

Clark’s supporters are very visible at KRTH. He poses for
pictures between hugs and kisses showered upon him by the
secretaries who patiently wait their turn.

Even the security guard reminds Clark that he is the
brother-in-law of singer, Little Richard.

it's hard to tell if he is being extremely polite, or thoroughly
enjoying the attention, but whatever his reasons, he seems
to have time for everyone.

Still smiling while extending greetings, he turns to me and
whispers, “I hope we are not running too far behind, | have an
interview scheduled." The interview which he refers to is
scheduled for ten minutes from now. And we will never make
it on time. | have come to realize that Clark’s tardiness is
absolutely non-intentional. He has an acute awareness of
time, but chance seems to take over.

He zips through the spots and we are on the way out in less
than 20 minutes. Back in the car, Clark almost without ex-
pression (which is rare for him) brings up the subject of man-
agers in the record industry. ‘Management is second only to
talent,” he says. He seems to think about his own statement
for a few seconds then continues. *'More people have had
their success lost and assaulted by management.”

He admits that he is considering going into personal man-
agement, feeling that he understands the problems and he is
in a good position to deal with them.

Finally, when our journey together is over and Clark is off to
have dinner with his children, he waves goodbye and says, “‘!
wish you had come another day—this day had to be pretty bor-
ing."”

My only thought is, you must be kidding.

unders

Art direction: Bernie Rollins
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® Continued from page 3

bums, classical music albums, and
MOR music. “My Fair Lady” sold
around 3 million units, “Sound Of
Music” sold around 22 million
units.

But changes were coming down in
music; “radio found out much ear-
lier than Tin Pan Alley that musical
tastes were changing.” He said that
the original cast of “Cabaret” was
only 250,000 units. And there were
other factors: “As Doris Day's box-
office appeal in movie theaters
went up, her record sales dimin-
ished,” Davis said. Later, the origi-
nal cast of *1776” barely sold 50,000

KEZS Switches
Format, Letters

SACRAMENTO—-KEZS has
been changed to the new call letters
of KROI and the FM will be pro-
grammed by Concept Productions,
radio syndication firm.

The firm was previously associ-
ated with KFYE in Fresno. Calif,
but is moving its headquarters here.

The format will be adult rock, re-
ports operations manager Jay
Trachman, who is currently looking
for a couple of air personalities to
work on the automated station.

The programming of KROI, of
course, will be one of the packages
syndicated by Concept Productions.
Dick Wagner is president of the
firm. The new format was launched
Friday (3) with 97 hours of contin-
uous music.

copies, though it stayed on Broad-
way three years.

Among the few MOR artists to ad-
just to the changes in musical times
were Barbra Streisand and Andy
Williams.

“But Hollywood didn’t change
much; it was like a closed union.”

And, he said. “between Monterey
and Woodstock, music was irrev-
ocably changing.” The group Chi-
cago came along and sold 2 million
units of an album. It was like a “rev-
olution” in music.

And the gap between television/
movie industries and the record and
music industries widened.

Davis paid tribute to Mo Ostin,
chairman of the board., and Joe
Smith, president, of Warner Bros.
Records for bringing new life to the
troubadour. He spoke of ups and
downs in the music industry—"the
tragedy of drug experimentation”
and the deaths of Janis Joplin and
Jimi Hendrix.

Today, broadcasters have never
had to be more flexible, he said,
pointing out that barriers between
AM and FM are breaking down.
With the merging of many different
kinds of sounds in music, broad-
casters have had to allow for a
greater range of creativity. And he
spoke of the ever new excitement of
a new album by Paul Simon or a
Stevie Wonder. The music spectrum
is moving forward and radio is ad-
justing to it.

He cautioned broadcasters to al-
low for experimenting in radio—
“don’t overcomputerize and become
so sterile that all of the highs are
weeded out.”

Radio-TV Programming

Arista Head Wants Films,
TV To Sharpen Music Use

And he called for movies and tele-
vision to do more than just allow a
Paul Simon to do the title song. TV
concerts at midnight are fine. But
wouldn’t it be great if television put
a Neil Simon and a Randy Newman
together?

The record industry is willing and
able to help put more music into
movies and television shows, he said.

“How about taking us,” and he re-
ferred to members of the dais. “out
of the basement and letting us in the
front door.”

On the dais were such music men
as Russ Regan, president of 20th
Century Records; Jerry Rubinstein,
ABC Records; Andy Williams,
Richard Perry, Ed Silvers of Warner
Bros. Music; Mo Ostin, chairman of
the board of Warner Bros. Records;
Allan Bayley, president of GRT
Records; and Stan Gortikov, presi-
dent of the Recording Industry
Assn. of America.

Earlier, Davis commented that
when the talents of a Paul Simon are
used. they’re “reduced to a few min-
utes of the theme music in a ‘Sham-
poo.’” And he spoke of other films
having a few record tracks as back-
ground. But why doesn’t someone
package a movie or a television show
combining the talents of a Woody
Allen and a Paul Simon? Or how
about a Mel Brooks and an Elton
John? That “might strike some
sparks,” he said.

Movies and television need to un-
derstand music of today and where
i’s going. Radio has to face that
question all of the time. he said. Mu-
sic does change ... “and the survi-
vors have to be there early.”

lately exploring this very popular subject,
each year, and UFQO REPORT brings you these fascinating, factual stories in a feature
your listeners will become glued to. All UFO REPORT programs are based on facts
from the files of APRO IAeria[ ﬁhenomena Research Organization), an international
society of scientists devoted to the study of UFOs, with representatives in 47 countries.
Strange things are happening in our skies, and UFO REPORT is the first radio feature
to raise these questions and deliver the facts from the APRO files.

S

Are we the only planet inhabited with life? Dozens of movies and books have appeared

=

+Each program écéémmt;qaxog one commercial for local sales *Customized for each
i Designed to make you profit_ «Priced for individual markets

Thousands of UFO sightings are reported

g a1 hour special.

Vox Jox

By CLAUDE HALL

LOS ANGELES—There are a few
second generation people working
in the industry and, of course, in the
case of John Gambling, even a third
generation. Maury Sullivan, part of
the morning show with Bill Mingle
at KWON in Bartlesville, Okla., is
the son of Don Sullivan in the Kan-
sas City radio area—well-known ra-
dio man. ... The lineup at KZIQ in
Ridgecrest, Calif.. now has Woody
James 6-11 a.m., Ira Gordon until 3
p-m.. and Cactus Cal 3-6:30 p.m.
Weekends are handled by Martin
Garbus, who is sales manager during
the week, and new staff member Bill
(Willie McCoy) Bennison. Gordon.
music director and assistant program
director, says: “Contrary to popular
belief. desert radio does not have to
be stale and dry. Upcoming this
weekend I'll be broadcasting from a
Navy hot-air balloon as part of a
promotion for the local United Way
campaign. On Oct. 31, we shall be
replaying “The War Of The Worlds’
original broadcast.”

I've finished “Super Jock™ by
Larry Lujack, WCFL, Chicago. Price
is $6.95 from the Henry Regnery
Co., 180 N. Michigan Ave., Chicago,
11. 60601. 1t’s great.

*x K %

Bob North, program director of
WDIF in Marion, Ohio, has a mes-
sage that will get me another 1,000
similar letters from other program
and music directors in similar
straits: “When WDIF first went on
the air,  realized that as a brand new
station we would have to take a lot of
extra time to get the word out about
our format (not to mention our very
existence) to the various record reps.
Well, the phone calls were made to
some of the various reps whom I
tried to help with their product while
working in Columbus and then in
Cleveland. And everyone was
friendly: *Oh, vou're down in Mar-
ion now. How do you like it? Sure,
we’ll be glad to do anything we can.
but you realize that the vinyl short-
age has made us cut back. Just send
us a letter for a files and we’ll put
you on our mailing list and, in the
meantime. we'll send you a little care
package. Oldies? Well. we don’t
have too much on hand, but for a
small fee, etc.” Everyone contacted
from Cleveland to Los Angeles gave
similar responses. I'm sure at least a
few of these little lines sound famil-
iar to various non-major market ra-
diostations and 1 think most of these
cliche’d one-liners could be put in
one category commonly referred to
as ‘bullshit” Having worked in vari-
ous markets and having dealt in
various formats, [ have seen the wide
variety in music provided to some
major market stations. Why. I've
seen Steppenwolf product come to
MOR stations in the mail. And, after
having scen this, when we can’t even
get a steady diet of specific material
for airplay, [ really get mad! As for
the vinyl shortage. who’s kidding
whom? All one hus to do is listen to
Cleveland, Chicago, Detroit. even
Columbus station to see why non-
major market stations get short
changed. Tune across the dial and
vou hear larger stations having an
artist weekend where they're giving
away a box full of albums. WDIF-
and stations like us—I believe are an
important merchandising medium
for any record company. The WDIF
listening audience is 270.000 people
with a mean age of 269 and the
money to buy the product that we
play. But how can they find out
what’s new if we aren’t provided
with fresh material by the various
recording companies?”

LI S
Sam Bellamy has been named op-

erations manager of KMET, Los
Angeles progressive station. Ratchel
Donahue continues as music director
and Thom O’Hair is creative direc-
tor. Leaving the station is Shadoe
Stevens, program director and air
personality, who recently won hon-
ors as Progressive Air Personality of
the Year at the eighth annual Inter-
national Radio Programming Fo-
rum in San Francisco. The lineup on
the station now has B. Mitch Reed 6-
10 am. Ratchel 10 am.-2 p.m,
O’Hair 2-6 p.m., Mary Turner 6-10
p-m., Joe Collins 10 pm.-2 a.m,, and
Doyle 2-6 p.m.. with Bob Colburn
and Shauna on weekends. Stevens’
resignation comes after about a year
with the station; he has increasingly
been involved in outside production
work at his own studios in the mar-
ket.
*x  x %

Oct. 21, WNEW-AM in New
York held another in its sterling
series of “live-on-tape” music lunch-
eons. This time, Barry Manilow per-
formed at Buddy’s Place for adver-
tising agency staffers. William B.
Williams of WNEW-AM, as usual,
emceed the show.

*  x %

Ron Shy, music and production
director for WGOW in Chat-
tanooga, Tenn., reports that the sta-
tion, now automated, “sounds as live
as ever. We are using SMC’s auto-
mation system and it works like a
Swiss watch. Jim Pirkle is now pro-
gram director and doing afternoon
drive, Max O’Brien docs mornings:
Tex Meyer has been promoted to
station manager and is doing 10
a.m.-2 p.m. Kris Kelly does evenings
and yours truly Ron Shy does all-
nights.”

{Continued on page 63)

BubblingUnderThe

__HOT100 __

101—-EVERYTHING'S THE SAME (Rin't Nothing
Changed), Billy Swan, Monument 8-8661
(Epic/Columbia)

102—-VOLARE, Al Martino, Capitol 4134

103—BETTER BY THE POUND, Funkadelic, 20th
Century/Westbound 5014

104—NICE, NICE, VERY NICE, Ambrosia, 20th
Century 2244

105—LOOKOUT, Sons Of Champlin, Ariola Amer-
ica 7606 (Capitol)

106—D0 YOU WONDER, Shawn Phillips, A&M
1750

107—-THEME FROM S.W.A.T., Rhythm Heritage,
ABC 12135

108—HONEY TRIPPIN', Mystic Moods Orches-
tra, Sound Bird 5002

109—LOVE HURTS, Nazareth, A&M 1671

110—0H BABY, Wayne Miran & Rush Release,
Roulette 7176

BubblingUnderThe

_ ToplPs__

201—JIMMY CLIFF, The Harder They Come, is-
land ILPS 9202

202—-CABARET/SOUNDTRACK, ABC ABCD 752

203—JOHNNY “GUITAR” WATSON, | Don’t Want
To Be Alone, Stranger, Fantasy F 9484

204—-ZAPPA/BEEFHEART & MOTHERS, Bongo
Fury, DiscReet DS 2234 (Warner Bros.)

205—BE BOP DELUXE, Futurama, Capitol ST
11433

206—JIMMY CLIFF, Follow My Mind, Reprise MS
2218 (Warner Bros.)

207—-FIRESIGN THEATRE, In The Next World
You're On Your Own, Columbia PC 33475

208—THE SONS OF CHAMPLIN, Ariola America
ST 50002 (Capitol)

209-THE DUDES, We're No Angels, Columbia
PC 33577

210-STANLEY TURRENTINE, Have You Ever
Seen The Rain, Fantasy F 9493




the books everyone’s
listening to!

Joel Whitburn’s Record Research Collection is the
charted music authority everyone’s using. It’s the
only comprehensive record of charted music avail-
able today.

The complete set covers charted music from 1940

through 1974. It includes every artist and record
to hit Billboard’s “Hot 100”, “Top LP’s”, “Rhythm
& Blues” (‘Soul’), “Country & Western” and “Easy
Listening” Charts. Everything you need to know
about charted music is at your finger tips.

Order your set today! Find out why everyone is
listening to the authority on recorded music. Or
pick the books you need most. Either way, you’ll
have an invaluable reference source, since each
book is an entire history in itself.

EVERY BOOK PACKED WITH EASY TO FIND INFORMATION...

TITLE SECTION —
Alphabetically lists song titles,
indexed so you can find any rec-
ord, even if you don’t know the
artist.

ARTIST SECTION —

Lists every artist and every rec-
ord they made to hit Billboard’s
Charts. Includes quick reference
to spot No. 1 and Top 10 records.
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Joel Whitburn’s Record Research Collection.
The only complete history of charted music.

TOP POP RECORDS 1955-1972

The answer to Pop memorabilia. Includes over 11,000 listings of
every record and artist to hit Billboard’s “Hot 100” charts from 1955
to 1972. Plus pictures of Top 100 artists, No. 1 Record Index and an
exciting Trivia Section of Top artist and record achievements.
416 pages...$30 postpaid in U.S.A.

Now also available in a deluxe hard cover edition for only $40.

TOP POP RECORDS 1940-1955

A must book! Completes the Pop Chart History! Includes every
record and artist to make Billboard’s “Best Selling Pop Singles”
Charts, all listed by artist and title. Plus a Trivia Section and No. 1
Record Index. Everything you need to know about the birth of the
pop charts is in this book.

90 pages...$20 postpaid in U.S.A.

TOP LP’s 1945-1972

The only complete history of the album charts! Lists every album
and artist to make Billboard’s “Top LP’s” album charts from 1945
through 1972. Includes sound tracks, and original cast Section, plus
photos of Top 100 artists and Top 110 albums, a No. 1 Album Index
and Trivia Section on artist achievements. It’s just what you need
to be an LP authority.

224 pages...$30 postpaid in U.S.A.
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PICTURE SECTION —

Ranks Top recording artists and
shows them just as they looked
in their hit making years. Fea-
tured in each book except Top
Pop 1940-1955 and Supplements.

TRIVIA SECTION —
Filled with interesting facts
about Top artists and records
such as No. 1 records year by
year, the artist with most No. 1
hits and more ... all based on
factual chart information.
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TOP RHYTHM & BLUES RECORDS 1949-1971

The Rock evolution has a lot of ‘soul’! And it’s all here! Every R&B
record and artist to make Billboard’s “Soul Singles” charts from
1949-1971. Lists artists, titles, No. 1 records by year, plus photos,
trivia and more easy to find information.

184 pages...$25 postpaid in U.S.A.

TOP COUNTRY & WESTERN RECORDS 1949-1971
Country music has grown to new heights. The records and artists
that rode it to the top are covered in two big sections. Includes
every record and artist on Billboard’s “Country Singles” Charts
from 1949-1971. Plus Top 100 artist photos, trivia and more.

152 pages...$25 postpaid in U.S.A.

NEW TOP EASY LISTENING RECORDS 1961-1974
The record book of Easy Listening charted music every one has
been waiting for. The only complete history available today. In-
cludes every song title and artist to make Billboard’s “Easy Listen-
ing Singles” charts from 1961-1974. Two full sections (artist and
titles), plus No. 1 record Index, complete Trivia Section and photos
of Top 40 Easy Listening artists. Every page is filled with invalu-
able information.

150 pages.. .$25 postpaid in U.S.A.

COMPLETE SET OF

P.O. Box 82
Menomonee Falls, WI 53051

C BN B N N N ¥ ¥ § §F & N N N N N K N §F B F ¥ F F N N N § N | SUPPLEMENTS
] NOW AVAILABLE
EVERY BOOK AN ENTIRE HISTORY... 1 Mail To: Record Research, P.O. Box 82, Menomonee Falls, WI 53051 Updates collection
Includes: : ___Top Easy Listening 6174 . . . . . .. $25 SUPPLEMENTS — Top Pop'74 thiokpeh i
Date (month/day/year) record first hit charts. § — Top Pop :40':55 """"""""" $20 ...$10.00 each — Top N
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Quick reference to spot No. 1 and Top 10 records. ] TopLP’s’45-72 . ... .vvenn.. $30 —.Top R&B 74 :
[} Check or money order for full amount must accompany order. — Top R&B '72-'73 ]
[ ] Overseas orders add $3.00 per book, and $1.00 per supplement. i
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OCTOBER 25, 1975, BILLBOARD

As Of 10/13/75
‘Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 MR. JAWS—Dickie Goodman—Cash
451 (Private Stock)
FAME—David Bowie—RCA 10320
3 BAD BLOOD—Neil Sedaka—Rocket
40460
4 ROCKY—Austin Roberts—Private
Stock 45020
5 BALLROOM BLITZ—Sweet—Capito!
4055
6 RHINESTONE COWBOY—Glen
Campbell—Capitol 4095
7 FEELINGS—Morris Albert—RCA
10279
8 LYIN' EYES—Eagles—Asylum 45279
9 AIN'T NO WAY TO TREAT A
LADY —Helen Reddy-—Capitol
4128

10 I'M SORRY—John Denver—RCA
10353

11 MIRACLES—Jefferson Starship—
Grunt 10367

12 RUN JOEY RUN—David Geddes—
Big Tree 16044

13 WHO LOVES YOU—4 Seasons—
Warner Bros./Curb 8122

14 GET DOWN TONIGHT—KC & The
Sunshine Band—TK 1009

15 HEAT WAVE—Linda Ronstadt—
Elektra 45282

16 DANCE WITH ME—Orleans—Asylum
45261

17 WASTED DAYS AND WASTED
NIGHTS—Freddy Fender—ABC/
Dot 17558

18 LADY BLUE—Leon Russell—Shelter
40378 (MCA)

19 THE WAY | WANT TO TOUCH
YOU—Capt. & Tennille—
A&M1725

20 ISLAND GIRL—Elton John—MCA
40461

N

Rack LP

21 SOMETHING BETTER TO DO
Olivia Newton-John—MCA 40459

22 GAMES PEOPLE PLAY—Spinners—
Atlantic 3284

23 BRAZIL—Ritchie Family—20th
Century 2218

24 S0S-—Abba—Atlantic 3265

25 DAISY JANE—America—Warner
Bros. 8118

26 JUST TOO MANY PEOPLE—Melissa
Manchester—Arista 0146

27 NIGHTS ON BROADWAY—Bee
Gees—RSO 515

28 LOVE WILL KEEP US TOGETHER—
Captain & Tennille—A&M 1672

29 BLACK SUPERMAN/MUHAMMAD
ALl—Johnny Wakelin & The
Kinshasha Band—Pye 71012

30 BLUE EYES CRYIN' IN THE RAIN—
Willie Nelson—Columbia 3:10176

31 LETTING GO—Wings—Capitol 4145
32 JIVE TALKIN'—Bee Gees—RSO 510

33 LOW RIDER—War—United Artists
706

34 FEEL LIKE MAKIN' LOVE—Bad
Company—Swan Song 8413

35 BORN TO RUN—Bruce
Springsteen—Columbia 10209

36 THE HUSTLE—Van McCoy & The
Soul City Symphony—Avco 4653

37 SATURDAY NIGHT—Bay City
Rollers—Arista AL 4049

38 YOU—George Harrison—Apple 1884

39 THERE GOES ANOTHER LOVE
SONG—OQutlaws—Arista 0150

40 SKYHIGH-—Jigsaw—Chelsea 3022

Best Sellers

€ Copyright 1975, Billboard Publications, Inc. No part of this pubtication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

As Of 10/13/75
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 WINDSONG—John Denver—RCA
Asylum 7E-1039

2 ONE OF THESE NIGHTS—Eagles—
Asylum 7E-1039

3 WISH YOU WERE HERE—Pink
Floyd—Columbia PC 33453

4 CAPTAIN FANTASTIC & THE
BROWN DIRT COWBOY—Elton
John—MCA 2142

5 RED OCTOPUS— Jefferson
Starship—Grunt BFL1-0999

6 GREATEST HITS—Elton John—MCA
2128

7 CLEARLY LOVE—Olivia Newton-
John—MCA 2148

8 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—
A&M SP 3405

9 CAT STEVENS' GREATEST HITS—
A&M SP 4519

10 ENDLESS SUMMER—Beach Boys—
Capitol SVBB 11307

11 PRISONER IN DISGUISE—Linda
Ronstadt—Asylum 7E-1045

12 GREATEST HITS—John Denver—
RCA CPL1-0374

13 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC/Dot
DOSD 2020

14 HAVE YOU NEVER BEEN
MELLOW—0livia Newton-John—

MCA 2133

15 HEARTS—America—Warner Bros.
BS 2852

16 FANDANGO—Z.Z. Top—London PS
656

17 BACK HOME AGAIN—John
Denver—RCA CPL1-0548

18 BETWEEN THE LINES—Janis lan—
Columbia PC 33394

19 HONEY—Ohio Players—Mercury
SRM-1-1038

20 STRAIGHT SHOOTER—Bad
Company-Swan Song SS 8413

21 GREATEST HITS—Tony Orlando &
Dawn—Arista AL 4045

22 SEDAK'S BACK—Neil Sedaka—
Rocket 463

23 KC & THE SUNSHINE BAND—TK
603

24 IW—Led Zeppelin—Atlantic SD 7208

25 EXTRA TEXTURE—George
Harrison—Apple SW 3420

26 THE HEAT IS ON—Isiey Bros.—T-
Neck PZ 33536

27 MINSTREL IN THE GALLERY—
Jethro Tull—Chyrsalis CHR 1082
(Warner Bros.)

28 WIN, LOSE OR DRAW—Aliman
Bros. Band—Capricorn CP 0156
(Warner Bros.)

29 THAT'S THE WAY OF THE
WORLD—Earth, Wind & Fire—
Columbia PC 33280

30 HORIZON—Carpenters—A&M SP
4530

31 DARK SIDE OF THE MOON—Pink
Floyd—Harvest 11163

32 HEART LIKE A WHEEL—Linda
Ronstadt—Capitol ST 11358

33 TOMMY/ORIGINAL SOUNDTRACK
RECORDING—Polydor PD2-9502

34 BORN TO RUN—Bruce
Springsteen—Columbia PC 33795

35 VENUS AND MARS—Paul
McCartney & Wings—Capitol
SMAS 11419

36 PHOTOGRAPHS & MEMORIES—HIS
GREATEST HITS—Jim Croce—
ABC ABCD 835

37 IS IT SOMETHING | SAID?—Richard
Pryor—Reprise MS 2227

38 YOUNG AMERICANS—David
Bowie—RCA APL1-0998

39 PICK OF THE LITTER—Spinners—
Atiantic SD 18141

40 WALT DISNEY'S MICKEY MOUSE
CLUB SONG HITS—Disneyland
3815

Philly Orch. In Saratoga Record

PHILADELPHIA—-The Phila-
delphia Orchestra’s three-week res-
idency at the Saratoga (N.Y.) Per-
forming Arts Center in August drew
almost 2,000 more persons than its
four-week stay there in 1974, the or-
chestra association reports.

The attendance figure is due, in
part, to the student matinee con-
ducted by Victor Borge which drew

11,318, the largest number for any
orchestra concert at the center.

The special events at the center
drew an increase of almost 50,000
patrons over last year. Of the 36 spe-
cials, largest crowds were in evi-
dence for the Beach Boys, drawing
26,892; Eric Clapton, who drew
26,601; and the Doobie Brothers
bringing out 23,404,

___Radio-TVProgramming___
Canadians Using Computer

® Continued from page 20

manded by the DJ, the computer
will start the selected cart, putting
the proper song on the air. At the
end of the 24-hour day, the com-
puter prints a music list on the tele-
type. The list shows what songs were
played in each hour and in which
hours each song was played. This
paper listis filed for future use in the
event the station is asked to show
what was played on a certain day.

Haraldson claims that in the past
it “literally took two to three hours
each time I wanted to check the DJ
playlist. Now it’s a matter of min-
utes.”

James says: “During my 15 years
as a disk jockey I had all of the has-
sles and made all the mistakes asso-
ciated with working the station play-
list. With this in mind during my
work with Moffat, and the help of
some extremely imaginative engi-
neers at our stations, I began elimi-
nating the reasons behind the prob-
lems.

“Our first breakthrough was a
one-song-at-a-time system devel-
oped by Clint Nichol and Tom
Davies at CHED. The DJ using this
system did not have to handle his
music carts. He made his choice

Burns Media
Offers Croce
Air Special

LOS ANGELES—Burns Media
Consultants here has just produced
a 90-minute special for radio on the
music and life of Jim Croce called
“Jim Croce—The Faces I've Been.”
The show was written by George
Burns, president of the multi-faceted
radio consulting and radio syndica-
tion firm. Lee Hansen produced the
show, which is narrated by Chuck
Olson.

Already 100 stations in the top 100
markets have bargained for the spe-
cial. After the first 90 days, the spe-
cial will then be available to smaller
markets. Selling the show will be
Ivan Braiker, newly appointed vice
president and general manager of
Burns Media.

The special, supported by Life-
song Records, will feature many
tunes never before released by
Croce, including a unique version of
“Old Man River.” Demos and con-
tracts went out Wednesday to sta-
tions: the program will begin ship-
ping Oct. 25, according to Judy
Burns, vice president of the firm.
The show also features many of his
hits, Mrs. Burns adds.

Michigan Firm Has
Rock Format Ready

SOUTHFIELD, Mich.—Radio
Programming/Management (RPM)
is now offering a new format service
called “Rock ’n" Gold™ featuring a
high-energy blend of oldies from the
past 10 years and the current top
hits.

About five stations have signed
for the new programming service,
according to Tom Krikorian, presi-
dent, and it will be ready for airing
near the end of the month. The show
is being encoded with an SQ en-
coder to provide full matrix quadra-
phonic potential.

RPM also has services for pro-
gramming such as “Progressive
MOR,” “Contemporary Beautiful
Music” and “Standard Beautiful
Music.”

from the paper playlist, dialed in the
song number, and remote started the
cart. We found this to be a tre-
mendous aid to our on-air people.”

That set James to thinking. Kyle,
who’d been a disk jockey prior to be-
coming an electronics engineer, had
trained in computers. “We talked
about it one day and out of that con-
versation evolved the initial ideas
for our system.”

It should be noted that Ron Ja-
cobs, when he was programming
KHIJ in Los Angeles, wanted to set
up the same type of system, but the
equipment wasn’t on hand in those
days. And the late Rogan Jones Jr.
once discussed his project for Inter-
national Good Music, Bellingham,
Wash,, to build and market such a
system; the project died with him.

James adds: “Keep in mind that
we are not automated. The system is
meant to assist the jock and can be
relaxed or tightened up as much as
necessary. We have a compromise
situation at CKXL which suits our
DJs and the type of programming
we are doing. One of the main fac-
tors is psychological. I feel that our
DJs in Calgary are happier on the
air than any I've worked with in the
past.

“Our current system isn’t finished.
We are working now to include con-
trol of our oldies, spot play in ac-
cordance with our commercial log to
display it on the screen before the
DI, live tags, messages, etc. If it’s on
paper now, we'll put it on a screen
before the DJ’s eyes, available at the
push of a button.

“The benefits of this computer
system are obvious to the contempo-
rary programmer. but until recently
we had no real proof that the fea-
tures of the system were having a
positive effect on listeners.

“But the summer 1975 BBM fig-
ures established CKXL as the top
station with about 30,000 more lis-
teners than the next station. We’re
sure computer controlled music was
a large part of the reason why.”

WKMO-FM Moves To
A Soft Country Sound;
Partially Live Daytime

KOKOMO, Ind.—WKMO, an
FM station here owned by Booth
Broadcasting, has switched to a soft
country sound, according to Chuck
Marshall, music coordinator. The
station previously used an auto-
mated beautiful music package.

Today, the station is partial live
with air personalities such as Chuck
Marshall in the morning, Jim Day in
midday, and Bill Gardner in after-
noon drive. From 7 p.m. until 5 a.m.
the station features a country music
programming package from Peters
Productions, San Diego.

During the live music part of the
day. Marshall says that records are
played “more towards a sound in
both country records and crossover
records that have a country sound.
The format is a little different than
an ordinary country format, but the
records blend well.”

Bill Williamson is general man-
ager: Jerry Mason is program direc-
tor.

Country Radio

® Continued from page 20

tem with daytime operations is that
they have trouble regaining an au-
dience the next day.

Taylor operates his “Country Mu-
sic Game” in the suburb of Pomona,
Calif,, near Los Angeles. He cur-
rently does the sign-on show on
KKAR in that market.

Jukebox
Programming

3 ‘0’ Boxes Prove
Earned, Op. Says
Extra $ Can Be

By GRIER LOWRY

KANSAS CITY—Is the extra in-
vestment required for quadrasonic
jukeboxes worth the tab as far as in-
creasing income?

“We have three quadrasonic
units, which set us back between
$2,600 and $2,700, compared with
around $2,000 for standard models,
and they’re earning far higher in-
come,” says Nick Macalusco,M & L
Vending, Overland Park, a suburb
of Kansas City.

“But that isn’t the entire story on
the quad jukeboxes,” he adds.

“They’re getting us into luxury mo-
tel and hotel lounges, and drawing
satisfied comments from the sophis-
ticated patrons of those estab-
lishments. In short, they're helping
us and proving it pays to get the best
equipment on the market into the
best locations.”

As for the kind of income these
units are earning, the operator cites
one machine that has beew gener-
ating a steady $100 gross income
since it was installed only a few
weeks back.

Says the operator, “We now have
five Holiday Inns with the new
domes on the roofs which form rec-
reational enclaves with full line-ups
of game and music equipment. We
don’t have the quad boxes in all
these units but in the two we have
them in they’re turning in a solid
performance.”

Jukeboxes were added only a
short time back as a substitute for
cold and hot drink units. The oper-
ator’s feeling was that staying with
hot and cold drink machines would
eventually necessitate going into full
food vending which he wasn’t
equipped to handle. Out of 100 loca-
tions, the company has only 20 mu-
sic spots; however, this aspect of the
business is growing.

Machines are serviced on a two
week schedule. While many com-
panies service machines once a week,
Nick Macalusco is sold on results of
every two weeks servicing.

“We’ve had no problems with this
plan and we've cut our overhead
sharply,” he says, “We've had little
static from location management.
Instead of putting three new releases
on jukeboxes every week. we put on
six or seven every two weeks. How-
ever, if locations ask us to get special
requests on sooner, we do it. We get
right out there.

“In going with less frequent serv-
icing, we do feel we must service in
all areas.” he explains. “And that
means all-out effort to get requested
music. Girl bartenders are an in-
creasing trend in this part of the
world and they seem to be more mu-
sic-conscious than men bartenders.

In many instances, we work harder
to find requests these girls make
than location customers. We know
the kind of impact they have on
play. We indulge them.”

All locations are on two for 25-
cent play. All records are bought at
Musical Isle. Typical of artists who
get strong play on jukeboxes at most
M. & L. locations are John Denver.
Carpenters, Three Dog Night and
Chicago. All locations are equipped
with dollar bill changers.



\CA\@“—QG 'DD/D/D,

presents D/Qm ;,/,
THE KING BISCUIT Oy

HLOWEL HOUR
On Sunday, October 26,1975

The Doobie Brothers

On October 26th The King Biscuit
Flower Hour will present a taped live
radio show featuring the Doobie Brothers.

The show hosted by Bill Minkin (on
FM only) is in quadraphonic sound. So
you can hear it the way you'd be seeing it.

In the future, shows will be every
Sunday. The first Sunday features ""The
Best of the Biscuit,” (repeats of our most
requested shows). The second Sunday,

a brand new Biscuit Show. The third
Sunday “The British Biscuit,”” concerts
recorded live in England. The fourth
Sunday a completely new Biscuit show.
Check the listing below for time and
station in your area.

For further information, contact Bob
Meyrowitz, Peter Kauff or Alan Steinberg
at D.I.R. Broadcasting Corp.,

445 Park Ave., New York, N.Y. 10022.
Or call (212) 371 - 6850.

Ada., Okla. KTENFM 933 7 Eau Claire, Wisc. WBIZFM 100.7 11 Lancaster/Starview, Pa. WRHY FM 927 10 Portland, Ore. KGONFM 923 10
Alamagordo, N.M. KYLO FM 90 8 Elmira, N.Y WXXY FM 1049 10 Lansing, Mich. WVIC FM 949 12 Presque isle, Me. WDHPFM 969 10
Albany, N.Y. WQBK FM 104 9 El Paso, Tex. XHEM FM 104 9 Las Cruces, N.M. KASK FM  103.1 9 Rapid Ciay, S.D. KKLS FM 939 10
Albuquerque, N.M. KRSTFM 923 9 Enterprise, Ala. WIRBFM 969 9 Las Vegas, Nev. KLUCFM 985 ¢ Reno,Nev. KGLR FM 105.7 10
Ames/Des Maines, lowa KASIFM 1071 9 Erie, Edinboro, Pa. WMDIFM 1023 9:30 | Lewiston, Me. WBLM FM 1076 9 Richmond, Va. WRVQ FM 945 10
Ashland, Ky. WAMX FM 94 9 Eugene, Ore. WZELFM 961 9 Lexington, Ky. WKQQ FM 981 1% Rochester, N.Y WCMF FM 965 9
Athens, Ga. WIJRSFM  104.7 10 Evansville, Ind. WKDQ FM 995 10 Lincoln, Neb. KFMQ FM 1019 8 Rockford, 111 WYFEFM 953 ¢
Athens, Ohio ACRNFM 993 9 Fargo, N.D. KWIM FM 88,7 12 Linesviile, Pa. WVCC FM 101.7 10 Sacramento, Calif, KZAP FM 985 11**
Atlanta, Ga. WKLS FM 96 9 Farmville, N.C. WRQR FM 943 10 Little Rock, Ark. KLAZ FM 985 8:30 San Angelo, Tex. KIXY FM 957 9
Auburn, Ala. WFRI FM 97.7 8 Fayetteville, Ark. KKEGFM 921 7 Los Angetes, Calif. KMET FM 947 10** San Antonio, Tex. KEXL FM 104.5 10
Augusta, Ga. WAUG FM 105.7 11 Flint, Mich. WWCK FM 1055 9 Louisville, Ky. WLRSFM 1023 11 San Bernardino, Calif. KOLA FM 99 8:30
Baltimore, Md. WKTK FM 1057 9*** Florence, Ala. WALT FM 1073 9 Lynchburg, Va. WGOL FM 98 9 San Diego, Calit. KPRIFM 1065 8
Bellevue, Ohio WNRRFM 921 g-* Ft. Collins, Colo. KTCLFM 933 10** Lyndonville, Vt. WVM FM 911 9 San Francisco, Calif. KSANFM 949 11
Bellingham, Wash. KISM FM 93 9 Ft Lauderdale/Miami, Fla. WSHE FM 1035 ¢ Madison, Wisc. WIBAFM 1015 10 San Jose, Calif. KOME FM 985 10
Big Rapids, Mich. WBRN FM 1009 10 Ft. Smith, Ark. KISR,FM 937 9 Marion, Ohio WDIF FM 943 8 San Rafael, Calif. KTIMFM 1009 9
Birmingham, Ala. WERC FM 1069 9 F1. Wayne, Ind. WPTHFM 951 9 McAllen/Brownsville, Tex KBFM FM 104.1 7 Santa Barbara, Calif. KTYDFM 999 11:30
Bloomington, I11 WIHN FM 96.7 10°** Fresno, Calif. KFIGFM 1011 9 Memphis, Tenn. WMCFM 100 12> Santa Maria, Calif. KXFM 99 11
Bloomsburg, Pa. WHLM FM 1065 11°* Gainesville, Fla. WGVLFM 1056 9 Milwaukee, Wisc. WNUWFM 991 9 Savannah, Ga. WZAT FM 1021 8
Boise, Idaho KBBK FM 92 12 Grand Forks, N.D. KKCQFM 929 10 Minn./St. Paut, Minn, KQRSFM 925 9 Seattle, Wash. KISWFM 999  8:30
Boston, Mass. WBCN FM 1041 10 Grand Rapids, Mich. WLAV FM 97 10 Missoula, Mont. KYLT FM 100.1 9 Shreveport, La. KROK FM 94,5 10
Brainard, Minn. KLIZFM 857 7 Green Bay, Wisc. WIXX FM 1011 7 Mobile, Ata. WABB FM 975 9 South Bend, Ind. WRBR FM 1039 9
Buffalo, N.Y. WGRQFM 969 9 Greenfield, Mo. KRFG FM 935 9 Monroe, La. KNOE FM 1019 8:30° | Spokane, Wash. KHQ FM 981 9
Carmel, Calif. KLRB FM 1017 8 Greensboro, N.C. WRQK FM 99 10 Montgomery, Ala. WHHY FM 1019 8 Springfield, Mass. WAQY FM 102.1 11
Casper, Wyo. KAWY FM 1015 9 Greenville/Farmville, N.C. WRQR FM 943 10 Morgantown, W. Va. WCLG FM 100 9 Springfield, V1. WCFRFM 935 9:30
Champaign, I11. WPGU-FM 107.1 11 Hartford, Conn. WHCN FM 1059 6 Murphysboro, 11, WTAO FM 1049 10*** | St. Louis, Mo. KSHE FM 947 10
Charleston, S.C. WWWZFM 935 9:30 Hays, Kansas KJLS FM 1033 12 Myrtle Beach, S.C. WKZQ FM 101.7 10:30 Syracuse/Utica, N.Y. WOURFM 969 10
Charleston, W. Va. WUAF FM 100 o2 Houston, Tex. KLOL FM 1071.1 10 Nashville, Tenn. WKDAFM 1033 8 Tallahassee, Fla. WGLF FM 104 9
Charlotte, N.C. WROQFM 95 1130 Huntsville, Ala. WAHR FM 961 10 New Orleans, La. WRNOFM 995 9 Tampa/St. Petersburg,
Chattanooga, Tenn. WSIM FM 943 9 Indianapolis, Ind. WNAPFM 931 8 New York, N.Y. WNEW FM 1027 9 Sarasota, Fla. WQSR FM 1025 9
Chicago, Il WSDMFM 979 8 Ithaca, N.Y. WVBR FM 935 10:: Norfolk, Va. WMYK FM 94, 1 Terre Haute, Ind. WVTS FM  100.7 10
Chico, Calif. KFMF FM 937 9 Jackson, Miss. WZ2ZQ FM 1029 1 QOak Ridge/Knoxville, Tenn. WOK! FM 1003 11 Thibodaux, La. KXORFM 1063 9
Cleveland, Ohio WMMS FM 1007 9 Jackson Hole, Wyo. KMTNFM 969 9 Oklahoma, City, Okla. KOFM FM 104.1  7°** Toledo, Ohio WIOT FM  104.7 8:30
Columbia, Mo. KFMZ FM 983 9 Jacksonvitle, Fla. WPDOQFM 969 8 Omaha, Neb. KQKQ FM 985 10 Tuscon, Ariz. KWFMFM 923 9*+
Columbus, Ga. WWRH FM 1049 9 Johnson City, Tenn. WQUT FM 1015 ¢ Orlando, Fla. WORJFM 1077 ¢ Tulsa, Okla. KMOD FM 975 8
Conway, N.H. WBNCFM 935 7 Jonesboro, Ark. KHIG FM 105 12* Panama City, Fia. WPFM 107.9 10 Victoria, Tex. KTXNFM 987 1)
Dallas, Tex. KZEWFM 98 10 Junction City, Kansas KJICKFM 945 9 Parkersburg, W. Va. WIBZFM 993 7 Washington, D.C. WMAL FM 1073 9
Davenport, lowa KIHKFM  103.7 10 Kansas City, Mo. KY 102 8:30 | Philadelphia, Pa. WMMR FM 933 9 Wausau, Wisc. WIFCFM 955 8
Dayton, Ohio WVUDFM 999 9 Laconia, N.H. WLNHFM 987 9 Phoenix, Ariz. KDKB FM 933 10 Wichita, Kansas KEYNFM 103.7 10:30
Denver, Colo. KBPI FM 1059 9:30 La Crosse, Wisc. WSPLFM 959 10 Pipestone, Minn. KLOH FM 987 10 Witlmar, Minn. KQICFM 1025 9
Duluth, Minn. WAKY FM 989 11 Lafayette, Ind. WAZY FM 967 10 Pittsburgh, Pa. WYDD FM 104.7 10 Worcester, Mass WAAF FM 107.3 9
Durham, N.C. WDBSFM 107.1 11** Lafayette, La. KPEL FM 939 9 Pocatella, Idaho KSNN FM  96.1 10

“*QOct. 25 Tt *0Oct. 27 **"0ct. 31
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Nashville Exit/In Beats

Crisis

4-Year Struggle Paying Off Via Big & Unknown Acts

® Continued from page 3

“There came a point, however,”
says Manier, “around the first of this
year when we were in real trouble
and there was a definite possibility
that we would have to close. We had
brought in a lot of good acts and
paid them a lot of money to try and
bolster things, but they didn’t draw
that well and we were really in the
hole.

“So we made some management

Old Waldorf In
San Francisco
Buying Talent

SAN FRANCISCO-The Old
Waldorf club here, at the corner of
California and Divisadero Streets,
has recently turned to a more active
live-booking policy.

The comfortable room, done in a
familiar San Francisco natural wood
and fern style, is quite small (125
persons) with an 8x8 stage: con-
sequently there is a limited range of
acts to choose from, but so far the
Old Waldorf has come up with the
cream of what’s available.

From Oct. 1-4 pianist Mark Naf-
talin and blues singer Nick Grave-
nites—both formerly associated with
the Paul Butterfield Blues Band—
held forth, being joined on the week-
end by former Butterfield guitarist
Mike Bloomfield. Artie Traum and
the Rowans have played here, and
Sandy Bull is scheduled for Oct. 14-
18.

Other acts tentatively scheduled
to come in are John Shine, Steve
Seskin, the Sneakers and the Dallas
Taylor Band.

Door charge ranges from $I-
$2.50. Waldorf owner is Jeff Pollack.

STARFOXX

STARFOXX
STARFOXX

“I Don’t Want To See
You Cry Anymore”

“Through The Rain”
°
hat
ATTRACTIONS, INC,
P. 0. BOX 682

CHARLOTTE, N. C. 28201
(704) 372-3955 (800) 438-6922

TOP QUALITY

8X10
&4 PRINTS

LITHOGAAPHED ON HEAVY GLOSS STOCK

R

BLACK & WHITE 8x10s
500-$25.00 1000—-$38.00

COLOR PRINTS
1000—$200.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s, OTHER SIZE PRINTS,
AND POSTERS

) PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO. 65803

changes, tightened up our bar sys-
tem and, as all the debts began clos-
ing in, we got some label help and
more help from some individual art-
ists,

*“Shel Silverstein was the first to
come in and do a benefit for us,* he
continues. “Then Rick Blackburn
helped us set up a show with Billy
Swan and Barefoot Jerry. We raised
$3,900 at that show.

“Others who helped were Waylon
Jennings, David Allen Coe, Dan Fo-
gelberg and Buzz Cason. And while
we haven’t been able to pay off all
our old debts yet, we've been able to
cut them down and we haven’t in-
curred any new ones.”

Manier would like to see the Exit/
In become a kind of Nashville Bot-
tom Line, offering top talent. But he
also wants to continue his new talent
showcases. Major names may play
five nights, but the club generally
features two or three different shows
a week.

Today, the club advertises
through a direct mail list of 1,500 as
well as through print and radio. A

4 HOURS, 27 SONGS

number of labels offer showcases as
well as parties. The club also offers a
“Recession Special,” through which
a customer can buy tickets for five
shows of his choice for $11 (provid-
ing the shows are not sold out). Food
and liquor are served, and a good
deal of money has been invested in
sound and lighting,

Acts set for the near future include
Johnny Rivers, Asleep At The
Wheel, Dobie Grey, Willie Alan
Ramsey and a number of contempo-
rary comedians like Martin Mull,
Steve Martin, Jim Varney and Bill
Crystals.

“Our position is vastly improved.”
Manier says. “We've survived
through all of this, and that's the key
to me. We feel we have created a
market here, and we’re not going to
give thatup. And we've offered a lot
of variety in types of music, because
you can’t give any city, especially
one of 450,000, an overdose of any-
thing.”

Other principals in the club are
Brugh Reynolds, Alice Reynolds.
Elizabeth Thiels and Bill Manier.

John Gig ‘Best Rock Show
To Play Vegas In Memory’

By HANFORD SEARL

LAS VEGAS—Plagued by a ticket
controversy and scalper abused. the
Convention Center Oct. 2 concert of
superstar Elton John ended as a
four-hour spectacular jam-packed
with 27 songs. The crowd of about
7.000 was treated to the best rock
show to play this entertainment cap-
tiol within memory. The third stop
on an | l-city tour entitled “Rock Of
The Westies,” the Thursday night
concert was a celebration of the dy-
namic showmanship and musi-
cianship of John.

The MCA artist opened the mara-
thon session with piano solos, “Your
Song” and “I Need You To Turn
To.” Elton was joined by his superb
band and three backup vocalists for
“Border Song.” The group reached
into Elton’s 11 albums as well as new

Nederlander
In Line To
Book Greek

LOS ANGELES—-The James Ne
derlander Organization of New
York has been recommended to take
over the Greek Theater here by a
committee of the city Recreation
and Parks Commission.

But this is only a preliminary step
towards setting the next operator of
the 3,500-seat outdoors theater. The
commission turned down a contract
renewal by James Doolittle’s Greek
Theater Assn., which has run the an-
nual summer seasons for 23 years
and has been unable to pay the
$50,000 rent for the past four years.

The Nederlander combine has
been successful nationally in
presenting cultural events such as
drama and ballet as well as major
rock shows. Their bid to the city for a
three-year lease promised $50.000
annual rent plus 4 percent of the net
profits

The city of Los Angeles is anxious
to keep the Greek booking at least a
portion of its season in high-culture
shows as well as operating in the
black.

songs from his soon-to-be-released
album.

The mammoth stereo sound sys-
tem, flanked on both sides of the
three-arched lighting rigs, handled
the driving hard rock numbers al-
though at times the music blared
into an annoying blur. Classics
“Rocket Man,” “Goodbye Yellow
Brick Road” and “Levon” were too
loud while the effect was successful
on such numbers as “Saturday
Night’s Alright For Fighting.”

But no one cared it the sets were
too long, too loud or too noisy. It was
a night with a living legend along
the lines of the Beatles, Judy Gar-
land or Nat King Cole.

Percussionist Ray Cooper was ex-
cellent no matter what instrument he
tackled: congas. tambourines,
drums, tubular bells, tympani or a
huge gong. He was into them all, an
integral part of the new band. Lean
guitanist Davey Johnstone provided
superb mood-making playing while
drummer Roger Pope was devas-
tating in his thunderous well-timed
rhythms. Kenny Passarelli and Ca-
leb Quaye scored on the bass guitar
and guitar, respectively.

James Newton-Howard added
musical dimension on electronic
keyboards and synthesizer. Jim
Haas, Cindi Bullens and John Joyce
sustained vocals with adequate
backup, clapping and controlled
boogie which were later highlighted
by surprise chorus liner Billie Jean
King on “Philadelphia Freedom.”

Clad in a blue outfit with arm-
and-leg-length piano keys and glit-
tery hat, Elton let his musical talent
take the place of past antics and out-
rageous feathers. He was especially
excellent on “Don’t Let The Sun Go
Down On Me.” new single “Island
Girl,” “Daniel” and Lennon-
McCartney greats “Lucy In The
Sky” and “lI Saw Her Standing
There.” Jumping up, onto and over
th piano while tossing the bench
around, Elton finished with “Satur-
day Night's Alright For Fighting”
and the Who'’s “Pinball Wizard.”

In an apparent effort to make the
night right because of the scalpers
(accounting for some empty seats)

(Continued on page 63)

DeShannon Solves
Her Long Dilemma

By BOB KIRSCH

LOS ANGELES—*1 guess l was a
bit of a Mary Poppins character in
the early days. If a woman fought for
what she wanted then she was a
pushy broad. If she didn’t she was a
pushover. Happily, much of that has
changed now, for myself and in the
industry in general.”

So says Jackie DeShannon. for
more than a decade one of the top
hit songwriters in the industry as
well as one of its more adventure-
some singers.

In the mid-’60s, DeShannon
wrote hits for the Searchers (“When
You Walk In The Room”), Ma-
rianne Faithful (“Come Stay With
Me”) and the Byrds (*Don’t Doubt
Yourself, Babe™) as well as a num-
ber of hits for herself, including “Put
A Little Love In Your Heart” and
“Brighton Hill.” She dabbled in pro-
duction, but says most of her sugges-
tions remained ignored—primarily
because she was a woman. The same
held true when she tried to choose
her own material.

Yet unlike many other female vo-
calists and writers, she blames her
self as well as the industry for some
of her difficulties in the early days.

“lalways spoke up for others,” she
says, “but when it came to myself |
wouldn’t. 1 thought people would
think 1 was coming on too strong.
Then the project would fail anyway
and I'd get the blame. I went
through a load of producers, and
that was my fault again because I
was ‘Miss Follow The Leader. |
didn’t want to be called uncoopera-
tive. Still, I do feel that some of the
problems 1 ran into were not my
fault, and were the direct result of
my being a woman.” .

Despite her difficulties, the artist
ran up a string of major hits in the
’60s, including the classic “What
The World Needs Now Is Love.”
She toured constantly, including a
stint with the Beatles, and was
widely renowned in Britain as a
songwriter.

“The British brought the level of
music up,” she says, “because they
forced people to listen to the lyrics.
And they credited the writers.

“What 1 have learned over the
years,” she says, “is to stick to your
guns, because you have to offer
yourself as an artist. You can’t as-
sume that because someone is in a
certain position, they know a certain
amount. For example, I cut a Dylan
LP in the ’60s, and was told it was no
good because he was an unknown
writer. 1 got that LP through, and
that’s one of the lessons you have to
learn—to be forceful when you do
believe in something.”

In any case, DeShannon does not
seem bitter over the years in which
she feels she was held back. “My di-
rections was always to try and
grow,” she says, ““and when I mixed
rock, gospel, soul and jazz the re-
viewers said 1 had no direction.
Well, my direction was doing differ-
ent things, and today that’s consid-
ered great. That is one area in which
I do feel I was ahead of my time.”

Today, she is on the road again.
working the Troubadour in Los An-
geles, the Cellar Door in Wash-
ington, D.C., Reno. Sweeneys in
New York, and the Main Point in
Philadelphia. She’s set to play with a
four-piece band, working in her new
Columbia material with some of her
older hits.

“You really can’t put a time limit
onsuccess,” she says, “and while I've
done well so far, I really don’t feel
I've done it the way I want to. If it
takes a bit longer, that’s okay.”

Columbia photo
Jackie DeShannon: A new label and
a new grasp on an already distin-
guished career for an artist-writer
who has consistently been ahead of
her time.

In the near future, DeShannon
will be producing country artist
Nancy Wayne, cutting a second LP
for Columbia and looking forward
to more production work.

And she will continue to try and
be herself. “l enjoy having free
reign,” she says, “but that does not
mean abusing the privilege and
spending a fortune on every LP. It
just means that your label believes in
your talent, and you back one an-
other.”

Columbia, she says. has allowed
her that special freedom and her al-
bum, co-written with several part-
ners, has received strong critical
praise.

Still, after a decade as a respected
writer and hitmaker, what has her
most exciting moment been?

“It was last week,” she says. “1
walked into Studio Instrumental
Rentals and there were Evie Sands,
Linda Ronstadt, Melissa Manches-
ter and Harriet Schock—for once a
group of women doing it for them-
selves.”

Simon Eyes
New Songs
After Tour

LOS ANGELES—Paul Simon
plans venturing into composing for
a number of media following com-
pletion of a rare concert tour which
will take him to key U.S., Canadian
and European markets.

Eleven musicians will work the
tour with him plus four singers. The
sidemen include Toots Thielemans,
harmonica: Richard Tee, piano;
Tony Levin, bass: Steve Gadd,
drums: Hugh McCracken, guitar:
Dave Sanborn, horns Lou Delgetto,
horns: Al Brown, viola: Kathy
Kienke, violin, Richard Sortomme,
violin, and Jesse Levy, cello.

Simon speaks of completing a
Broadway play, getting into film
scoring again (he worked on ““Sham-
poo” and “The Graduate™) and
doing some TV work.

He breaks in the concert tour with
collegiate bookings at Seton Hall
(Oct. 24), Bucknell and Montclair
State the next two nights.

Other locations he’ll play include
Austin, Tex.: Dallas: Philadelphia;
Washington, D.C.: Atlanta: Chi-
cago: Boston: Toronto: Santa Mo-
nica, Calif.; Berkeley: Denver; New
York (four days at Avery Fisher
Hall): Amsterdam; Manchester,
England; Birmingham and London.

Simon just hosted the new “Satur-
day Night Live” on NBC-TV Satur-
day (18).
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MARVIN GAYE
DRAMATICS
SISTER SLEDGE
Radio City Music Hall, New York

Radio City Music Hall opened its fall '75 con-
cert series Qct. 9 with soul music’s reclusive su-
perstar Marvin Gaye. Gaye took full advantage of
the huge venue in his very theatrical show that
featured dancers. A large tight orchestra, visual
slides, elaborate lighting, extensive wardrobes,
and a large platform which rose out of a hole in
the floor carrying Gaye.

Gaye has lost none of the magic that made
him one of soul's most revered performers but
unfortunately he has produced no new material
since his last New York visit so the show was, at
least musically, the same that many of the same
fans saw in the same place last year.

The audience didn’t seem to mind the lack of
new material and with all the spectacular stag-
ing many fans thought it was a whole new show.
Of course it is easy to get by on old songs if your
old songs are as good as Gaye's classics such as
“Let's Get It On,” “Inner City Blues,” “What's
Going On,” “I Heard It Through The Grapevine”
and “Stubborn Kind Of Fellow.”

Preceding Gaye were the Dramatics, an excit-
ing vocal group that has quietly reeled-off an
impressive string of hits, an exciting stage act
and a solid following in the last four years. The
audience was quite receptive despite the 45-
minute wait that preceded the set. The long
stage waits at the show were the evening's one
major flaw. The long intermissions are surprising
as all three acts set up on different portions of
the giant stage.

Opening the show was Sister Sledge, four at-
tractive young ladies with effervescent person-
alities, creative choreography and little else.

ROBERT FORD JR.

RICK WAKEMAN
Madison Square Garden New York

A near sellout crowd enjoyed the theatrics of
the Wakeman band Oct. 8. Apart from the excel-
lence of the overall musical performance, Wake-
man adds a fine dash of color, costuming and
technical effects that heighten audience in-
volvement.

Clad in long flowing robes and a silver jump
suit, he appears as a crusader or a despotic high
priest as he solemnly intones sweeping ca-
denzas from his keyboards. A huge curtain en-
velops on stage and at times, with a key boost
by his lighting technicians, the entire curtain
becomes part of the show.

Musically, the group is as tight a musical or-
ganization as possible. They performed for over
two hours, and covered some of the more exotic
ensemble and solo effects heard here in quite a
while. The octet, sounding more like a full con-
cert orchestra with chorus, ran the gamut of
Wakeman tunes from re-arrangements of
“Launcelot And The Black Knight” to a new ar-
rangement combining “Arthur” with “Guine-
vere.” An extended version of “Journey To The
Center Of The Earth” complete with its familiar
rondo ending from ““In The Halt Of The Mountain
King" was well received.

Wakeman himself oversees the performance
of the English Rock Ensemble and embelishs
mightily on keyboards. He is given to expanding
his ending major chord to major chords which
lend a never ending sense of overall growth, a
constant crescendo to the end.

Performance was extended beyond the two
hour point by the audience’s requests for more
and more encores. JIM STEPHEN

JOHNNY RODRIGUEZ
TAMMY WYNETTE
ASLEEP AT THE WHEEL
DOTTSY
Anaheim Convention Center

San Diego may have been the next stop on
the scheduled itinerary, but judging from Rodri-
guez' Oct. 9 show the performer has his sights
firmly on Las Vegas.

Rodriguez has lost a good deal of his refresh-
ing ingenuousness since his last Los Angeles
area appearance; trading it in for three horn
players and a repertoire ranging from country
standards through the Altman Bros." “Ramblin’
Man” and Paul Anka's "My Way." The horns,
with which Rodriguez's regular band opens the
set doing a fanfare of “Aquarius,” range in style
from the Nashville Brass to a pseudodixie en-
semble.

Inctuded in the set are more familiar Rodri-
guez songs, like “Pass Me By" and “Riding My
Thumb To Mexico,” though done in rather per-
functory versions. About two-thirds of the way
through his set, the singer straps on an electric

guitar for some rather shoddy (he tends to for-
get the words) rock standards, “Johnny B.
Goode” and so on. Audience response was low;
greatly contrasting with the fervor greeting Rod
riguez’ earlier area appearances.

The singer still has his remarkably strong,

Talent In Adtion

Merle Haggard-influenced voice and still
presents an attractive appearance. Whether he
re-examines his show and returns to a strongly
country slant, or chooses to continue his move
‘uptown” may prove to be the most significant
point of his still-young career.

Tammy Wynette, unlike Rodriguez, was mak-
ing no great change in direction, though her
show does include two significant improve
ments. First is the addition of four background
singers, all members of Larry Gatlin's family, for
what with a better PA system would have closely

approached Wynette's record sound. Second
was a segment during which the singer sits on a
stool and describes what went into the writing of
three current songs, all on her latest album and
all dealing with her recent divorce. Certainly it

(Continued on page 34)

“If I have to go to New York,

| want all of it

Boy, do | complain when | have
fo go to New York on business. It's
a hassle and a grind and oo
much work.

Except when | get there.

Then, for the weels, | always wish that |
lived there.

| can always find some little “chatchlka™ from
Design Research or Georg Jensen to bring back
and show off.

| have my secretary book my room in The
Biltmore. If | have o go ro New Yorlk, | want all
of it. And at The Biltmore, even up in my room,

| know I'm in New Yorlk.

Once | had fo stay in one of those big, chain

hotels that could be in
any city in the country
and probably is.

Then you should
have heard me. .

The Biltmore

43rd & Madison
(800) 221-2690. In New York State, call
(800) 522-64489. In the city 683-6620.
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. Taylor On
. Solo Tour
- This Fall

LOS ANGELES—James Taylor is
on the road with a one-man show
through mid-December. The com-
poser/singer launched the series
Thursday (16) at Fairfield College,
(Conn.) and played West Point the
next evening in Eisenhower Hall.

Houses Taylor is working will not
exceed 4.000-seaters. All the dates
are on college campuses and consist
of two 50-minute halves with a 15-
minute intermission.

One technical person is traveling
with Taylor to check sound and
lighting,

Schools on the itinerary include
St. John’s in Queens; State Univ. at
Plattsburgh, N.Y.; Univ. of Florida
at Gainesville: East Carolina Univ.,
Greenville. N.C.: and Baptist Col-
lege. Charleston. S.C.

Vocalist takes a three-week break
in early November to creatc new
material and then returns to the one-
man formula after Thanksgiving
and running until mid-December.

Solo concerts are his modus oper-
andi throughout the rest of the win-
ter with his return to larger commer-
cial venues taking place in the
spring.

Reason given for the solo shows
and medium sized rooms: commu-
nication on a one-to-one basis.
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Philadelphia, Pa., Oct. 4:
Michigan City, Ind., Oct. 11:
Ft. Smith, Ark., Oct. 23:
Cleveland, Ohio, Nov. 1:

Latest Single Release

DUKES’ PLACE
On

Sandcastle
Records

Exclusive Management
SHOUP , MORDECAI & POPPEL
New York, NY

Chicago, |Il. 60606
205 W. Wacker

Los Angeles, Cal.

New Orleans, La. 70130
337 Rue Chartres

(312) 368-1016 (504) 5294195

TV REVIEW

By JIM FISHEL

NEW YORK-—The premiere out-
ing of NBC-TV’s “Saturday Night”
was far from perfect, but it did have
moments of promise. The 90-minute
variety show Oct. 11 was hosted by
comedian George Carlin and fea-
tured guest appearances by Billy
Preston and Janis lan.

It’s obvious that this show. now
filling the Johnny Carson Saturday
rerun slot, is aiming at the youth
market with its choice of artists.
Each week, another entertainer will
host this show (Paul Simon is sched-
uled for week two), and its main ap-
peal is the fact that it’s live from the
word go—slip-ups and all.

Carlin was generally very funny
during the program with his off-beat
monologues. His introductions of
the groups kept things moving very
smoothly. However, the tempo of
the show was broken up very poorly
by the comical commercial breaks
that were dispersed before the real
ones. A repertory company of young
comedians did much of this work.,
and while it was sometimes very

clever, it usuaily interrupted any
kind of unity and made things seem
disjointed.

If one thing was noticeably better
on this show than any of the other
live attempts, it was the quality of
musical reproduction. During the
musical offerings of lan and Preston,
the sound was distinctly better audio
quality than on the Howard Cosell
show on ABC-TV. In fact, lan’s “At
Seventeen” was one of the high
points of the show. Preston also
sounded in top form with his new
band, as he went through an assort-
ment of hits.

One of the most clever parts of the
show was a news serial take-off by
comedian Albert Brooks. This film
venture went off quite smoothly and
was very amusing.

In coming weeks, this show should
prove to be an audience-grabber. es-
pecially since it is presenting people
like Simon and Garfunkel, together.
As long as several things can be
smoothed out on the 90-minutes.
there is a good chance of survival.

® Continued from page 33

was the most affecting section of her set and her
singing of those numbers was the most powerful
and convincing of anything she did all evening.
For her last number, Wynette walked into the
audience, singing "Stand By Your Man" to an
elderly gent. The crowd’s standing ovation was
well-deserved.

Cleveland
Event Will
Help Needy

LOS ANGELES—Ralph J. Perk.
Cleveland’s mayor, is coordinating
with AFM Local 4 here in present-
ing musical talent to fill Christmas
baskets for the city's needy.

Woody Herman's orchestra. to-
gether with Joe Oberaitis’ polka
band. a local group, will work a
four-hour concert dance at Cleve-
land Public Hall Oct. 17. Admission
is four cans of food.

A capacity house of 14.000 is ex-
pected. Herman Spero, veteran mu-
sic industry figure. is booker and
publicity director for the Robin
Hood Ball. hoped to be an annual
event. The city’s welfare department
will redistribute the cans of food at
the holidays.

_Signings

Wayne Newton signed the first custom label
deal with Chelsea Records, a miliion dollar pact
by which Waynco Productions will deliver two al-
bums a year. . . . Rory Gallagher to Chrysalis. . . .
Blue Jug, progressive country quintet, to Capri-
corn.

The Shakers, Berkeley reggae group, to Asy-
Jum. ... SS Fools, featuring three former Three
Dog Night sidemen, to Burt Jacobs for manage-
ment. Jacobs was the original Three Dog Night
manager.

Shoestring Orchestra & Choir are first act on
Burdette Records of Seattle. ... Howie King to
Richard Keefer Productions of Seattle. . .. Wes-
ley Pritchett to Farr Music.

Lamont Dozier, of Holland-Dozier-Holland
Motown writing fame, to Warner Bros. as artist.
.. Philly Groove Productions to Warner Bros.,
bringing the hot Delfonics and First Choice.
Little Richard to Motown-distributed Manti-
core. . . . War to be booked by Magna Artists. . ..
Tom Suflivan, blind writer-singer who has
guested often on TV, to ABC.

Talent In Action

Opening for Wynette and Rodriguez respec-
tively were Alseep At The Wheel and Dottsy. The
Wheel performed, somewhat lazily, a selection
of both straight country swing numbers, which—
especially "The Letter That Johnny Walker
Read" and “Faded Love"—were well received.
The band is now up to 10 members, including
two fiddles and a saxophone. Dottsy, whose cur-
rent hit is “Storms Never Last,” cuts an appeal
ing figure and has a solid voice, as evidenced by
her convincing reading of “I Fall To Pieces.”
With a bit more experience before a large au-
dience, she should remain a favorite for a long
time. Dottsy's latest single, “1'll Be Your San An-
tone Rose,” went over agreeably. TODD EVERETT

DALY-WILSON BAND
Las Vegas Hilton. Las Vegas

The 18-piece Daly-Wilson Band, appearing
before their first American audience Oct. 5 here
in the casino lounge, stunned an unprepared
crowd with big band jazz-rock in a tight-knit,
one-hour set. At most times awesome and over-
powering in the small room, the band sky-
rocketed on nine numbers in which Boston-born
Marcia Hines belted out three vocals.

The first two numbers were composed by the
co-leaders, trombonist Ed Wilson and drummer
Warren Daly, “King Step Out™ and “El Boro,
which featured a trumpet solo by Larry Elam.
Gutarist Dave Donovan offered a fine rendition
of Deodoto’s “Super Strut” while a sultry sax in-
terpretation was played by Doug Foskett in “The
Way We Were.” The band polished off a Duke
Ellington salute with “Satin Doll" with Wilson on
trombone.

Vocalist Hines was impressive on the Diana
Ross hit, “Ain't No Mountain High Enough,” the
Gladys Knight classic “Imagination” and swing
song “Do You Know What It Means To Miss New
Orleans?"" But during her vocals, the powerful
band needs to be more subdued to allow her
phrasing and lyricism to come out.

Earl Buddle offered a sax solo on "My Good-
ness” which also showcased the drumming
gymnastics of Daly, who played in brief stints
with other U.S. combos as did Wilson.

There was poor attendance in the lounge
showroom because of hasty publicity, but those
who happened to be in attendance witnessed a
strong new big band. HANFORD SEARL

DAVE LIEBMAN'’S
LOOKOUT FARM
Keystone Korner, San Francisco

Liebman's quintet plays funk jazz similar to
what his ex-boss Miles Davis is laying down
these days, except that Liebman’s music is
more accessible and arranged to allow space for
meditative solos by the leader on saxophones
and flute.

Liebman is a strong player who can extract
many timbres and moods from his saxes. Be-
cause he loves percussion (his current ECM
record is titled “Drum Ode"), Liebman's band is
really a rhythm section including Indian tabla

(Continued on page 63)

‘ . e . Miracles Slide Off Into
Saturday Night’ Promising A New Musical Direction

By JEAN WILLIAMS

LOS ANGELES—The Miracles
are heading in a new musical direc-
tion, say Pete Moore and Bill Grif-
fin, members of the Motown singing
quartet.

Motown photo
The Miracles: first soul group with a
concept album. They plan to make
this their regular style.

With the Miracles’ new album
“City Of Angels.” they are using wa-
ter drums and synthesizers which
have become major instruments
with many groups.

The new LPs’ story line deals with
the hardships of a‘young lady bid-
ding for success in Hollywood. Her
boyfriend follows her 1o Hollywood
and ends up the star.

Griffin explains that the water
drums are used to depict tragedy
and the instruments carry eerie
sounds. The synthesizers are used in
the tune “Love Machine,” a cut from
the album because it sounds like a
machine in motion.

“The new thing for us is puiting

L.A. Welcomes
Improvisation
Showcase Club

LOS ANGELES- The Improvisa-
tion. Budd Friedman's showcase
club which has been a New York in-
stitution for 13 years, opened a Los
Angeles branch this month in the
building that formerly housed the
Ash Grove and the Pitschel Players
Cabaret.

Among the record stars who
worked out early material at the Im-
provisation in Manhattan are Bette
Midler. Liza Minnelli. Robert Klein.
Lilly Tomlin and Richard Pryor.

The Improvisation in Los Angeles
will be open every evening from 9
p.m. to 2 a.m. There will be a two-
drink minimum and a low-priced
menu.

Youngest Gibb Will
Go Out On His Own

ATLANTA—Andy Gibb, the
fourth singing member of the Bee
Gees family, is going out on his own
and not with his famous brothers.
Gibb will be released worldwide by
GRC and ATA Records of Aus-
tralia.

Scventeen-year old’s career is
being handled by Col Joye of Aus-
tralian Talent Associates in Sydney.
Gibb has cut his first single for
GRC, “Words And Music” and is
presently working on tracks for his
debut LP at the ATA studios in
Glebe, a Sydney suburb.

Publishing rights are held by Joye
for Australia and New Zealand and
by the Michael Thevis Music Group
in other countries.

lyrics to a story, which is hard to do,”
says Moore.

“We hope this does not become a
trend for groups,” injects Griffin,
adding, “we don’t want everyone
jumping on the bandwagon. We
want this style to be identified with
us.”

The group is broadening its au-
dience to include amusement parks
and fairs, while maintaining a strong
hold on the nightclub and concert
circuit.

“It’s easier to move from night-
clubs to the fair grounds,” says Grif-
fin. “In nightclubs, the people want
to be entertained. Often we find that
we have to do a big production num-
ber to get them in the mood.

“The younger people are easier to
deal with because they come, not so
much to be entertained. but to just
have fun. And we have fun with
them,” offers Griffin.

Moore contends the group is de-
veloping a strong relationship with
pre-teens by appearing on shows di-
rected to that audience. “These chil-
dren are now a powerful force in the
record industry.” he says.

The Miracles plan to become in-
volved in film scoring, as negotia-
tions are underway to make a film
called “City Ot Angels.”

Trenton In
Move As a
Rock Mecca

TRENTON-This central New
Jersey community. midway between
Philadelphia and New York. is flex-
ing its muscles to become a real stop
on the rock and pop concert circuit.
While the Civic Center burned
down several months ago and only
the smaller-seated War Memorial
Theater is the sole facility, two pro-
moters are competing for the rock
concert dollar.

Hollow Moon Concerts, which
has booking ties with Electric Fac-
tory Concerts in Philadelphia.
started oft with Steppenwolf Oct. 3,
an innovation Talent Nite on Oct.
10. and moves into November with
Jesse Colin Young on the third and
Kingfish plus Keith & Donna for
two shows on the tenth. The Talent
Nite. which started off with Sweet
Freedom, Perry Leopold and the
Michael Garret Band. is designed as
a showcase for local area bands with
admission dropped to $1 and $1.50.

The competing Willow Weep Pro-
ductions, Inc.. came up Oct. 14 with
Kansas plus Ambrosia, and follows
with Fleetwood Mac on Oct. 27.
Janis Ian and Tim Moore. Oct. 30;
Manfred Mann and his Earth Band.
Nov. 21: and the Kinks. Nov. 25.

Michael Kahn. producing direc-
tor of the McCarter Theater.at sub-
urban Princeton. with a large college
population tor the draw, promotes a
“Pop At Princeton™ series. Using
Princeton College campus locations,
Jimmy Cliff started the series on Oct.
15, followed by Keith Jarrett Quar-
tet Oct. 18 and follows with the Nitty
Gritty Dirt Band, Oct. 25; Bonnie
Raitt and John Prine, Nov. 14: and
moves Janis lan into the McCarter
Theater Dec. 6.

Rider College here is also part of
the rock concert scene with Mid-
night Sun Concerts in Philadelphia
booking the shows. Spot bookings at
the Cedar Gardens Restaurant
brings Lionel Hampton here Oct. 31.
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Agents Go Ape—note quite. Actors Bill Blake and Paula Crest (far right in cos-
tume) add laughs to an NEC agents panel. Real agents (from left) Rob Heller,
Rob Heller Enterprises; Peter Sheils, William Morris; Stan Goldstein, Magna
Artists; Fred Bohiander, Monteray Peninsula Artists; Chet Hansen, Athena

Enterprises.

Far West NEC Successful

® Continued from puge |

be at Spokane, Wash., Nov. 9-10 and
at Dallas Nov. 15-17. The Wash-
ington event is an exhibit sell-out
with 40 set, says Maria Cooper, coor-
dinator.

In was Cooper and NEC regional
coordinator Gary Bongiovanni, ba-
sically, who drummed at holding
Far West meetings. “At national.”
says Cooper of Western Washington
State College, Bellingham, “we just
decided to goahead and plan them.”
Bongiovanni is assistant program di-
rector, California State Univ,,
Fresno, Calif. Larry Markely, La-
mar Univ.,, Beaumont, Texas, is
coordinating the Dallas regional.

Annala, a faculty member at
Univ. of California, San Diego,
where she is arts and lectures direc-
tor, heaves an exhausted sigh when
asked to review all that went into the
regional here. “We’re very happy
with the turnout of 54 exhibitors. We
originally thought the most we could
count on were 30 exhibitors and 100
delegates and we drew 160 dele-
gates.”

Income swelled (delegates pay
$25 and exhibitors $75 with another
$75 per showcase that is refunded if
the showcase act isn’t selected). But
problems mounted too. The added
attendance made the food budget

BLOOMINGTON, Ind.—To sell
a student a stereo, use a student
salesman.

That’s what two companies here
at the home of Indiana Univ. are
doing. Sound Center and Quiet
Sound are recruiting qualified stu-
dents to demonstrate and display
stereo systems in their dorm rooms
or apartments.

Each student selected for the pro-
grams receives a stereo system: at
cost at Quiet Sound, and 5 percent
above at Sound Center. For every
customer sent in on the student-
salesman’s recommendation, he
earns a 5 percent commission on
equipment sold.

“Sure we lose that 5 percent,” says
Andrew Morrow, owner of Sound
Center, “but we've made a sale we
might not have had otherwise.”

Ads in the college newspaper have
been used to attract participants.
Lewis Jordan, owner of Quiet
Sound, and Morrow are still in the
process of screening applicants.
Morrow, who has tried the program
before, has had an occasional prob-

shoot up. Then Annala had to shell
outan unexpected $1,600 for sound.

“We were told Paul McCartney
originated a television show from
the ship, but we were not told he had
to bring in $3,000 worth of sound
power. We ordered 3 by 6 foot ex-
hibit tables and they turned out 6
feet by 18 inches and we had to rent
tables.” Other problems included
the theft of 57 power cords from a
locked exhibit hall and found An-
nala wondering if the alternate Los
Angeles Hilton site might not have
been the way to go, she says.

All this will pass, though, believes
Brent Stecle, St. Cloud State Univ.,
St. Cloud, Minn.. who flew here
even though a sixth annual regional
at St. Cloud was to commence the
day the Queen Mary one ended. “At
the Southeast regional (the first of 10
this fall) 21 schools bloc-booked an
act. We'll have 67 schools from four
states (North and South Dakota,
lowa and Minnesota) and will com-
mit at least two acts, maybe one $500
a date act and another $1,000 a date
act,” he says.

While the essence of NEC has
been bloc booking (indeed, initially
eight years ago NEC was known as
Bloc Booking) and the obvious ad-
vantages of keeping an act working a
circuit of sure dates in a compact

(Continued on page 68)
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lem with a student who comes in for
the special price and doesn’t gener-
ate sales.

Both are looking for students who
are knowledgeable about systems
and can relay that information to
their peers. Morrow points out the
benefits to participants: “It’s a way
to get a system inexpensively and to
learn about hi fi, especially the busi-
ness aspects.”

The stores stand to profit in con-
siderable measure. The stores are
both small but have not only
achieved a way to draw customer-
traffic but also have amplified their

sales staff. Letting potential custom-

ers see and hear a system, under ac-
tual installed conditions, can be a
highly effective technique.

While Quiet Sound has a down-
town location, Sound Center’s dis-
play room is somewhat off the
beaten track for students without
cars. Under this program, both mar-
ket reach and traffic can increase, at
a relatively low cost.

Neither store has a large advertis-

(Continued on page 63)
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STUDIO TRACK

Woodiand Key: Diversification

NASHVILLE — Diversification.
That’s been the key for Woodland
Sound Studios here. a firm involved
in pop, country, black and white
gospel and soundtracks as well as
educational recording for public
and religious schools, jingles and
commercials.

“The idea,” says Glenn Snoddy,
president and studio manager, “is to
be involved in as many different
kind of projects as possible. It not
only gives us a broader area of expe-
rience, it protects us from an over-
reaction, to economic trouble in any
one phase of the business.”

The Woodland complex itself is
rather an unusual one. The firm is
the music and entertainment divi-
sion of the Crescent Co., a conglom-
erate involved in real estate, banking
and other ventures in the South. The
firm was also heavily involved in the
theater business until the 1960s, with
Woodland itself located on the site
of an old movie house.

“In the ’60s Crescent bought
Nashboro Records and its publish-
ing wing, Excellorec Music,”
Snoddy says. “In order to have a
place to cut the Nashboro product,
they asked me to build Woodland
for them in 1966.”

Snoddy, a 25-year music veteran
who had worked with Columbia,
Owen Bradley and Castle Studios
up until then, built the facility,
which at that time included only one
recording studio and an editing
room.

“I think,” Snoddy says, “that
Crescent's orginal plan was to cut
only Nashboro product. Like most
other label studios, however, they
soon discovered that custom busi-
ness was not only a lucrative sideline
but a necessary one. From that time,
we branched into commercial, jingle
and religious and educational work
as well as working with labels like
ABC, GRT Elektra, Hickory and
United Artists and artists like Jimmy
Buffett, Crash Craddock, Jerris
Ross, Connie Eaton, Anita Bryant,
Mel Street, Bobby ‘Blue’ Bland and
Bobby G. Rice.” Ernie’s Record
Mart, a country radio show and
record merchandiser is also under
the crescent banner.

The Woodland facility has also
expanded. Two 16-track studios are
now available, though Snoddy will
convert one of the rooms to 24-track
as soon as a console now waiting de-
livery from England arrives. Two
mastering rooms are also available,
which brings in a great deal of cus-
tom work.

“I really think we pioneered the
custom mastering business here,”
Snoddy says. “Many of the younger

' producers want to be present from

when a record is first cut until the
mastering is completed. So we found
that by offering this as a custom
service, the producer could record
here or wherever else he wanted to
and then bring the tape here for
mastering.

“The second room,” he continues,
“was built for us by Westlake Audio.
It’s an oval-shaped room, which al-
lows us to master with no phase
changes in sound as the music comes
from the speakers.”

As well as the plunge into the cus-
tom mastering market, Woodland is
moving into several other areas that
strictly music oriented studios don’t
often become involved in.

“The mastering rooms have
allowed us to keep some of the busi-
ness that might ordinarily go to
New York or Los Angeles,” Snoddy
says, “but jingles, soundtracks, TV
shows and educational work has

By BOB KIRSCH

also opened a number of doors for
us.

“We are currently working on the
soundtrack to a new movie being
filmed here, “The Girl From Nash-
ville, ” Snoddy says. “We also have
35mm and 16mm projectors that can
be synced with our boards for TV as
well as film work. Music for text-
books has become another impor-
tant business for us, as has white gos-
pel.”

Woodland’s chief engineer, four
mixers, two mastering room engi-
neers and three secretaries are avail-
able for help when outside work
comes in, but Snoddy generally lets
custom clients bring in their own
producers, scripts if needed and
other material.

“I’s a misconception.” he says
“that a studio is not doing well un-
less the top pop or country artists are
constant clients. “You get exactly the
same rates from people in other
areas of the business, and though we
certainly have our share of major
names, we also have people who
may not be so well known but who
consistently come in with top prod-
uct.

“We are now at a point, for ex-
ample, where as much time, energy
and money goes into some of the
newer white gospel recordings as
into quality pop and country prod-
uct.

“There is a great deal of business

3 RECORD DEALS

available for any good recording
studio,” Snoddy says, “and you
should not try and limit yourself to
names only. When [ was placed in
charge of Woodland. my goal was
not to knock heads with every other
studio in town, nor to steal their
clients, artists or engineers. Our goal
was to bring new kinds of business to
Woodland and to Nashville, and to
work with long-time friends like
Don Gant, Dick Heard and Ron
Chancey in helping us to acquire
some of this new business.”

So far the initial plan seems to
have worked well, with Woodland
probably the only facility in town to
offer such a diversified cross-section
of clients.

“This is the main reason. we did
not feel a great pinch when the econ-
omy began to get a bit rough.”
Snoddy says. “We are into a bit of
everything, and it’s unlikely that ev-
erything is going to go sour atonce.”

In the future. the studio and
Glennwood associates (which has
brought in commercial clients from
New York and Chicago as well as
from Nashville) will continue to
look at means of expansion—both in
terms of clients and equipment.

“If you let yourself slip in terms of
keeping up with trend or attracting
clients, that’s when you run into
trouble,” Snoody says. “If you do
your homework in all areas, you
should be okay.”

Fritz Stable Sweills With
5 New Acts Getting Action

LOS ANGELES—Veteran per-
sonal manager Ken Fritz is working
with five new performers. He has
placed vocalist Maxine Sellers on
Capitol, Gene Cotton on ABC, Wil-
liam Smith on Warner Bros. and has
Fred Smoot, a non-recorded comic,
and vocalist Dorsey Seime yet to be
placed with a label.

Sellers’ debut LP has come out on
Capitol, “Life is Short But It’s Wide”
produced by Nick Venet. Her tunes
will be published by Fritz’s Flicker
firm.

Smith’s first record will be pro-
duced in New Orleans by Allen
Toussaint. Cotton’s first LP was pro-

Tosh’s 1-Stop
Adds 5th Store

LOS ANGELES—Tosh Hori and:

Ray Watson, co-partners in Tosh’s
One-Stop, four-year-old Seattle
firm, have opened their fifth retail
store and are headed for a chain op-
eration.

The two-year-old retail operation,
overseen by Mike Kedor, opened its
third Seattle store this week. Individ-
ual Music Menu stores are located in
Tacoma and Spokane. Four are
neighborhood and one is a mall op-
eration.

Duos Top Tour

LOS ANGELES—David Crosby
and Graham Nash are currently on
a 12 state tour which began Oct. 10,
and winds up Nov. 22.

In addition to renowned studio
drummer Russ Kunkel, other musi-
cians performing with the team are
Craig Doerge (keyboards), David
Lindley (steel guitar, fiddle, guitar),
Danny Kootch (guitar) and Tim
Drummond (bass).

duced by Charlie Talent. Comic
Smoot has toured with both Mac
Davis and Olivia Newton-John.
During his 11 years in the indus-
try, Fritz was associated with Neil
Diamond for three years, was execu-
tive producer of the Smothers Broth-
ers’ TV “Comedy Hour” for three
years, was executive producer of
Glen Campbell’s TV show and co-
producer of the local production of
“Hair” which ran for two years.

JIMMY
DOCKETT

“LOVE THING"

FFR-8000
Moving Across The U.S.A.

An Excerpt From The Record
“A Mystical Scene. Right Out
of Sensuous Dreams You Are My
LOVE THING . . "

WAIC — WANN — WANT — WBCU — WBSC —
WCIG —WELK-FM— WCLT—WDXI1 - WEBB —
WENZ — WGOK — WIDU — WIZS — WJAY —
WJGA — WKOX — WKXI-FM — WLIB — WMAN
— WNSL-FM — WOKJ — WOKN — WPAA-FM
~WPBC — WSEM—WSID—WSRC—WSVS —
WTAW—WTBS—WTOY—-WWIN
WRITE OR CALL COLLECT

Flo-Feel Records, Inc.
P.O. BOX #567, Jamaica, N.Y. 11431

(212) 657-3232

35

advosaTis ‘s/61 ‘G2 4380100



36

... . BILLBOARD

OCTOBER 25,

Discos

Detroit’'s WWWW Spinning
Dance Sounds Sun. Nights

DETROIT—Paul Christy, pro-
gram director of WWWW here, a
progressive rock station, admits that
the outlet may be another avenue for
r&b music via its three hour disco
program aired each Sunday eve-
ning.

Christy initiated the disco show
one month ago. and he says that al-
though Detroit is behind in the
present disco boom, the city has a
large black population and the
greatest portion of disco music is
black.

He is attempting to elevate the
level of disco action in this city to
meet that of many major markets.

Christy, who spins records at
Steak and Ale and L’Esprit discos
six nights a week is also acting as
consultant to other clubs.

He has formed a service where he
instructs potential disco deejays,
then leases them to the clubs.

He explains that he is selecting
persons from the radio and record
industry because it is vital they have
some background in music.

Dootone Reissues

LOS ANGELES-—-Dootone Rec-
ords is reissuing jazz LPs made pop-
ular during the 50s by West Coast
acts.

The package includes “Dexter
Blows Hot And Cold,” by Dexter
Gordon: “Introducing Carl Per-
kins,” by Carl Perkins: “Buddy’s
Best,” Buddy Collette and “Explor-
ing The Future,” by Curtis Counce.

He also points out that the most
important clement needed by a
disco deejay. which is not necessarily
important in radio is being able to
segue music. He adds, “Segues must
become visual to spinners because
disco music is merely a theory of
segues.”

Four WWWW announcers. Jerry
Lubin, Dan Carlisle, Kris Psaehler
and Bill Zayti who was hired two
weeks ago by the station are
presently moonlighting as disco dee-
jays. And were all trained by
Christy.

ENCORE AT
FED. PRISON

KANSAS CITY—Maurice Peress
was to take the Kansas City Philhar-
monic to nearby Leavenworth Oct.
20 for a concert at the federal
penitentiary. the second such per-
formance in the last 12 months.

The program will comprise Mo-
zart. Bach, Respighi and Joplin's
“The Entertainer.”

Acting warden G.W. Vanderslice
says the repeat was arranged in re-
sponse to a letter he received from
inmates which said “In our small
world of stale mediocrity, the per-
formance last year was truly a breath
of fresh air. The concert was re-
ceived with more appreciation and
joy than any other entertainment at
this institution.”

9000 Sunset In
L.A. Will Offer

Top-Floor Disco

LOS ANGELES—The top floor of
the 9000 building on Sunset Blvd.
will spring to life via a private disco-
theque set to open around Thanks-
giving.

The room perched atop an office
building which formerly housed a
restaurant, will feature dancing,
backgammon and dining, accom-
modating 1.500 persons.

Although owners R.L. Johnson, a
concert promoter; attorney Robert
P. Ross and Ralph Green will at-
tempt to lure persons from the enter-
tainment and sports worlds as mem-
bers of the 9000 Disco,” the
noontime hours are open to the gen-
eral public, says Doris Starling, a
spokesperson for the new owners.

She explains the new disco will be
open during lunch time in order that
it may accommodate area workers.

No live entertainment or in-house
disk jockey will be employed. The
*Clubsman,” a new device which
features two turntables and auto-
matically plays LPs will be used.

Starling claims the club will main-
tain a modest membership. and the
fee to these members will be $100.

Commodore Plan

LOS ANGELES—Motown will
promote the Commodore’s LP
“Movin’ On” with national media
this week -one week after the LP
was released. LP was co-produced
by the group and James Carmichael
who aired their two previous LPs.
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By TOM MOULTON

NEW YORK—Without a doubt the hottest new
record around is ‘| Love Music" by the 0'Jays. it
has been a long time since the group has had a
record that has created this much immediate
excitement. This will be their equivalent to “‘Bad
Luck.”

There is also excitement over “I'm On Fire”
by 5000 Volts (Phillips) and the cover version on
Roxbury by Jim Gilstrap. The song is very remi-
niscent of the sixties hit “Black Is Black,” by
Los Bravos. Both versions seem to be getting the
same kind of reaction and neither one is
stronger than the other at this time.

Walter Gibbons is now back at Galaxy 21 and
he brought back with him “Two Pigs And A
Hog," a cut on the Cooley High Soundfrack LP
on Motown. Walter has gotten a number of other
disk jockeys playing it, including Hector Lebron
of Limelight, Tony Smith of Barefoot Boy and
Tony Gloe of Hollywood. The cut is only 1:46, but
the DJs play it two or three times in a row, mak
ing it longer. The LP has been around for several
months and Walter believed in the record
enough to try and convince others.

“Hey Lucinda (Dr. Big Smile)” by the Jones
Girls (Curtom) has a rhythm like “Yes We Can

Top Audience Response
Records In N,Y. Discos
This Week
1 CASANOVA BROWN, (Do It Yourself, How
High The Moon)—Gloria Gaynor—MGM
(LP)
2 LOVETO LOVE YOU BABY—Donna
Summer—OQasis (LP)
3 FLYROBIN FLY/I LIKE iT-Silver
Convention—Midland Int (LP)
4 CARAVAN/WATUSI STRUT-Deodato—MCA
(LP)
5 YOU SET MY HEART ON FIRE-Tina
Charles—Columbia (vocal & inst.)
6 UNDECIDED LOVE—The Chequers—
Scepter
7 EVERY BEAT OF MY HEART—Crown Heights
Affair—De-Lite (LP)
8 DO THE LATIN HUSTLE—Eddie Drennon &
B.B.S. Unlimited—Friends & Co.
9 PEACEPIPE-B.T. Express—Roadshow (LP)
10 SUNNY-Yamboo—Montuno
11 [ LIKE MUSIC—The O'Jays—Phila. Intl
12 SUMMER OF 42/EXODUS—Biddu Qrch.—
Epic (Exodus import only)
13 MESSIN' WITH MY MIND —Labelle—Epic
14 HOOKED FOR LIFE-The Trammps—
Atlantic (long version)
15 IT ONLY TAKES A MINUTE-Tavares—
Capitol

Top Selling Disco Records

In The Phitadelphia Area

This Week

1 [LOVE MUSIC-The 0'Jays—Phila. Intl
(part 1 &2)

2 FLY ROBIN FLY-Silver Convention—
Midland Intl

3 THAT'S THE WAY [ LIKE IT—KC And The
Sunshine Band—TK

4 LOVETO LOVE YOU BABY-Donna
Summer—Qasis (LP)

5 EXPERIENCE—GLoria Gaynor—MGM (LP)

6 NOBODY LOVES ME LIKE YOU DO DO-
Jeanne Burton—Cotton

7 CHANGE WITH THE TIMES—-Van McCoy—
Avco

8 WHO LOVES YOU—-The Four Seasons—
Warner Bros.

9 DO THE LATIN HUSTLE—Eddie Drennon &
B.BS. Unlimted—Friends & Co.

0 SOUL TRAIN 75—Sou! Train Gang—Soul
Train

1 SOMEBODY'S GOTTA GO—Mike And Bill-
Arista

12 HEY FIREFLY ~Fireflys—A&M

13 BRAZIL/PEANUT VENDOR~Richie
Family—20th Century (LP)

4 UNDECIDED LOVE-The Chequers—
Scepter

5 CHANGES —Donald Byrd—UA

—

—

—

—

Can" and will undoubtedly be a big r&b record
as well as a very popular disco hit. This is the
most commercial record the group has had to
date.

“Special Delivery” by Polly Brown (Ariola
America) is the foliow up to “Up In A Puff Of
Smoke.” It is more commercial than her last
single.

Midland International will be releasing in the
next two weeks the debut single by Linda G.
Thompson (lead singer of the Silver Convention)
“Ooh, What A Night." The record is 4:43 and is
slightly different from their hit ““Fly Robin Fly.

20th Century is releasing for discos only a
special album prepared by Barry White of his
greatest disco hits, all remixed especially for
clubs.

Special thanks to Joe Loris for his help in the
Philadelphia retail report.

‘Everybody Live On" on the Masqueraders’
new ABC LP is the strongest record to come out
this week. It has the 0'Jay’s type of feel to it and
a strong lyric message. It is extremely up in
thythm and almost has a gospel quality to it. It
runs 8:35.

Colony Records (New York)
Retail Sales
This Week
1 NOBODY LOVES ME LIKE YOU DO DO-
Jeanne Burton—Cotton
2 SUNNY-Yamboo—Montuno
3 ILOVE MUSIC—-The 0'Jays—Phila. Intl
4 FLY ROBIN FLY=Silver Convention—
Midland int!
5 UNDECIDED LOVE-The Chequers—
Scepter
6 THEME FROM S.WA.T.—Rhythm
Heritage—ABC
7 EXPERIENCE—Gloria Gaynor—MGM (LP)
8 DO THE LATIN HUSTLE—-Eddie Drennon &
B.B.S. Unlimited—Friends & Co.
9 SOUL TRAIN 75-Soul Train Gang—Soul
Train
10 OUR DAY WILL COME—Frankie Valli—
Private Stock
11 DISCO SAX—Houston Person—Westhound
12 VOLARE-A| Martino—Capitol
13 I'M IN HEAVEN-Touch Of Class—Midland
Intl
14 LOVETO LOVE YOU BABY—Donna
Summer—OQasis (LP)

15 DATE WITH THE RAIN—Frankie Gee—
Claridge

Top Audience Response Records
In L.A./San Diego Discos
This Week
1 THAT'S THE WAY | LIKEIT-K.C. & The
Sunshine Band—TK
2 FLY ROBING FLY—Silver Convention—
Midland tntl (LP)
3 PEACEPIPE-B.T. Express—Roadshow
4 CHANGE WITH THE TIMES—Van McCoy
5 LOVE MACHINE-The Miracles—Tamla
(LP)
6 MESSIN’ WITH MY MIND—LaBelle—Epic
7 EVERY BEAT OF MY HEART—Crown Heights
Affair—De-Lite (LP)
8 LOVETO LOVE YOU BABY—Donna
Summer—Qasis (LP)
9 LOVE ROLLERCOASTER-Chio Players—
Mercury (LP)
10 DANCE DANCE DANCE—Calhoon—Warner/
Spector
11 BRAZIL-Ritche Family—20th Century
12 1T ONLY TAKES A MINUTE—-Tavares—
Capitol
13 HOLLYWOOD HOT—Eleventh Hour—20th
Century
14 DROPIT IN THE SLOT—Tower Of Power—
Warner Bros. (LP)

15 HIGHER THAN HIGH-Undisputed Truth—
Motown

College Offers $1,000 Contest

NEW YORK —The Great Ameri-
can Disco Concert with a $1.000
dance contest and a show line-up of
Ecstasy, Passion & Pain, the Crown
Heights Affair, Carol Douglas,
Faith, Hope & Charity, the Jones
and the Trammps, will be held Sat-
urday (11) at Rockland Community

College Arena 30 miles north of
Manhattan.

The disco show-contest is being
produced by Drew Cummings’ Raz-
berry Productions. Rockland Col-
lege Arena has 100,000 square feet
of floor space and can hold up to
10,000 disco dancers.
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‘NO RECESSION

Pips Has To Hold

. Back Its Applicants

By JEAN WILLIAMS il

LOS ANGELES—In an environ-
ment where people are tightening
their money belts and discos are
popping up weekly to accommodate
the economy conscious. Pips. one of
the first private clubs to incorporate
a disco into its restaurant/backgam-
mon establishment, is raising its an-
nual membership fee from $1.000 to
approximately $2,500.

Joe DeCarlo its co-owner ex-
plains, “The rate increase is our
method of curbing the club’s mem-
bership applications.”

Pips. founded three years ago by
entrepreneur Hugh Hefner and De-
Carlo, is growing $1.5 million an-
nually, says DeCarlo.

He admits that with the club’s
middle to upper income patrons,
part of the attraction is its snob ap-
peal. He adds that people like to feel
that they are surrounded by people
who are at least on their peer level.

He claims there is no such thing as
weekend business at Pips, explains
thatevery night is like a busy Friday.

DeCarlo seems to put the greatest
emphasis on the restaurant and
backgammon room. He apologizes
to several persons walking by his
table as they expressed slight dis-
pleasure in not keing able to acquire
dinner reservations.

He points out that business has in-
creased to the point where at least a
two-day advance reservation has be-
come necessary.

The club’s clientele range from
corporate images to film stars. When
a young actress Denise Roberts is
asked why she frequents Pips, she
explains, “the food is exceptional
and [ don’t happen to like crowds.”

The disco section of the club—al-
though physically close to the res-
taurant—is not visible nor is it au-
dible.

Don Tegeler, Pips’ in-house dee-
jay of some two years, explains that
in dealing with his particular au-
dience, he tones his music down
while at the same time keeping the
energy high.

The disco designed to resemble a
plush living room is small, accom-
modating approximately 150 per-
sons, with a dance floor geared to 40
swingers.

Tegeler points out that the music
played is 99 percent r&b and he
doesn’t stray too far from the na-
tional disco hits. He says, “although
I am dealing with a Beverly Hills
crowd, I find that they like the same
music that’s played in other discos.”

He is quick to explain that he re-
ceives excellent service from record
companies, enabling him to present
to his audience product which may
possibly not be on radio.

He also deals with national disco
charts when selecting his music and
depends heavily on independent
disco promoters.

® Continued from page |

theques, is the second major fast-
food operation in the past two weeks
to enter the lucrative disco business.
Only recently Steak & Brew dis-
closed that it was opening some 40
discos in its chain of eatries. (Bill-
board, Oct. 11.)

A pilot for the chain, which will
borrow marketing and merchandis-
ing techniques from the highly suc-
cessful Burger King operation, of
which Horn & Hardart is the major
franchisee in the New York area, is
already in operation in Manhattan’s
Greenwich Village.

Designated 99X after WXLO-
FM, which programs its music, and
is key consultant on sound, the pilot
room features a 4-channel sound
system and a complete light show. It
also has a limited menu restaurant
operation that offers roast beef or
sliced turkey sandwiches. as well as
other light dishes at moderate cost.

Admission is $3 per person on
Wednesday and Thursday, and $5
per person on Friday and Saturday.
This admission price includes two
drinks. Moderate prices will be one
of the key features of the chain.

Another primary attraction at 99X
which is being considered for inclu-
sion at the other operations, is the
guest appearance of top disco dee-
jays from such world capitals as Rio
de Janeiro. Paris, London, Tokyo,
Berlin and St. Tropez.

According to Frederick Guter-
man, chairman of the board and
president of the Horn & Hardart
Co., arrangements to fly the inter-
national deejays into New York are
being made possible through the co-
operation of airlines, and the organi-

zations with which the disk jockeys
are connected.

The first deejay to make a guest
appearance at 99X under this plan
will be from the Pive In Rio, which,
according to Guterman. is one of the
outstanding South American disco-
theques.

Another feature at 99X which is
also being proposed for other discos
in the chain, is a university night
once a week, during which 50 per-
cent of all proceeds for that night
will go to a worthwhile university
project. Neighboring universities
will be encouraged to take an active

' Horn & Hardart Eyes Natl Disco Chain

part in this project, and will be ex-
pected to urge the support of their
students.

99X will also feature a Sunday
disco brunch at which the cost of' a
meal will be held at around $4.

Although 99X is considered a pi-
lot project that must be carefully
monitored before a total commit-
ment is made, Horn & Hardart is so
optimistic about the project that a
site for the second Greater New
York disco in the chain has already
been selected. and negotiations are
well underway for other sites around
the country.

‘LIGHT

Unique
Light Systems
for Discotheques

C & A light has spent many
years in the design and
development of fine light
systems for discotheques.
We've created some of the
most exciting and original

addition, IGHT HUSTLERS,
are capable of a full range of
effects guaranteed to become
the focal point of any club.
Find out more, call or write
for details.

HUSTLERS' "

displays ever seen. Our newest

Dealer inquiries invited.

calight

37-12 58th STREET
WOODSIDE, NEW YORK 11377

(212} 779-4303

The greatest revolution in club and cabaret enter-
tainment since amplified sound. It's the way to
drastically cut back on the rising costs of entertain-
ment. It's a way of attracting customers that will beat
anything you've seen. And you can have this large-
screen musical entertainment for your customers’
dancing, listening and viewing pleasure now!

Video-disco units and programming are available
exclusively through us, and the number of units in
your area will be strictly limited to prevent over-
saturation. Don't miss the opportunity of a lifetime.

Write or call us now!
Video Disco

2050—777 Hornby Street

Vancouver B.C. Canada V62154

(604) 669-5621 Telex 04-508574
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Soul
" Sauce

Jones Goes
To a WVON
Desk Siot

By JEAN WILLIAMS

LOS ANGELES—Why is veteran
announcer E. Rodney Jones off the
air at WVON in Chicago?

There seems to be speculation
among persons in Chicago that
Jones’ departure may be motivated
by possible upcoming “legal ac-
tions.”

Bernadine Washington, general
manager of the station, emphatically
disclaims this report, while at the
same time denying that Jones is
lcaving the station.

“I feel that he can be a better pro-
gram dircctor if he is not on the air,”
she says.

Washington explains: “The per-
son who does the programming has
such a massive responsibility it is ab-
solutely a full-time position. And
that person is always under fire.”

Jones agrees with Washington.
“Programming entails a lot more
than it did when I started.” he says.
“We now have to deal with de-
mographics in terms of ratings.

“I’s just 100 damn much work to
pull an air-shift and program the
station 100.

“I have been killing myself trying
to do all of this and have some time
10 myself.”

He explains that his hours are ba-
sically the same, starting at 9 a.m.
until he completes his assignments.
And he admits that r&b radio has
changed drastically, becoming more
scientific in its approach to music.
So after more than 26 years behind
the microphone, he has taken to the
office.

Washington points out that the
station which is now owned by the
Globetrotter Corp. is in the num-
bers. And her responsibility as gen-
eral manager is to upgrade the black
oriented outlet by relegating duties
1o persons most qualified to handle
them.

She further says that no other an-
nouncer is off the air. “However.”
she says, “they have been moved
into slots which we feel are more
conducive to their personalities.”

Bill Lee plays gospel 4 a.m.-5:30
a.m, Joe Cobb 5:30 am.-10 a.m.,
Herb Kent 10 am.-3 p.m. Cecil
Hale 3 pm.-7 p.m.. Butterball 7
p-m.-11 p.m.. Westley South’s Hot-
line Monday-Wednesday 11 p.m.-i2
a.m. Butterball comes in the same
time slot the remainder of the week
and Pervis Spann 12 am.-4 a.m.

* * *

In keeping with the current trend
of music that motivates happy danc-
ing feet in discos all over the coun-
try. Houston Person, veteran jazz
musician/producer/recording artist
on 20th Century Records has re-
corded a new single “Disco Sax.”
Buddah recording artist Melba
Moore was backed by a 16-piece
French orchestra when she head-
lined her own show “Melba Moore
Sings” at the Olympia Theatre in
Paris, Oct. 13-20.

When she returns from France,
she will begin working on her second
album for Buddah with producer/
recording artist Van McCoy.

* k%

Remember . .. we’re in communi-
cations, so let’s communicate.
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21 21 8 FAME—David Bowie ﬁ 8-3576 (Epic/Columbia) {EA}&K’;S:;:(FL::O’?WE::TT?ST
D. Bowie, H. Maslin). RCA 10320 : A . Wand 11
gMam?:\valrel/)ohn aLserl::\)on/Ceilidh, ASCAP) & ¢ 9E§T§302¢E[L goc‘ic'YMGOODBVE 10 (Scepter) (Nickel Shoe/Six Strings, BMI)
e (F. Perren, C. Yaria-ni. Motown 1364 90 91 2 YOU'RE EVERYTHING GOOD
30 5 LEFTOVERS — miltie Jackson obete, ASCAP £ . ;
(P. Mitchell), Spring 161 (Polydor) ﬁ (Jobete, ) T0 M —Tomorrow's Promise
{Muscle Shoals, BMI) 76 2 GIVE ME YOUR HEART~Bioodstone (L. Pittman), Mercury 73700 (Phonogram)
23 (23| 9| LOVE DONT COME NO STRONGER e o
{Crystal jukebox, BMI) 1 I K— .
(Than Yours and Mine)— jet Perr 57 | 38 [ 11 | IF I EVER LOSE THIS B I i e T
(L. Perry, K. Stover), Arista 0133 (J.L.P., ASCAP) HEAVEN—Average White Band (Claridge/Bokirk, ASCAP)
24 |28 8 | (i You Want t) DO IT {inonabere wacap e 7% 921 95| 2| (Do You Wanna) DANCE, DANCE,
VJOéJ &SELF;%M' o 14823 ﬁ} 70| 3| SOUL RAIN “75"~sui Tnin Gang ?c“n':CE)—vcflmns tor 0405 (Warner Bros.)
den, J. i 3 i R f athoun), Warner-Spector arner Bros.
zkob::\-Seo[;lg/Tor?'\e}:?oR%CAP) Eﬂ;pc{ﬁ';"aa',)“'"e"“)' SoulllcainBl0400"(RCH (Mother Bertha, BMI)
32 6 SHOTGUN SHUFFLE—The Sunshine Band 59 [ 60 7 | GOT CAUGHT—Clarence Carter 93 m WHERE DO | GO FROM HERE~Supremes
ﬁ (HW. Casey, R Firch), TK 1010 (S::n'y“: BaMnI) (Spec?’tsli:\eva Aggze)r) ABC 12130 ﬁ;oﬂ"'rlﬁxv‘e?s}:ﬁl"é'ﬂ% mto;a l;375
ﬁ 36 5 FANCY {ADY—silly Prest 60 | 63 5 NEED YOU—Harlem River Driv
4 (B. Preston, §. anr:t)y. A:&M 0;‘735 (S. Vincent), Ansta 0142 (Laser B?\M) 94| 97 2 IchNNKGV'gg FOR
(Ining/WEF, BM/Jobete. ASCAP) 61 [61 | 4 | STAY WITH ME—Eowin star 5. McGregon). Ene S50143 (Columbia)
21 121115 DO IT ANY WAY YOU WANNA-— 62 |67 | 5 (DEi ;éag).sgrran';ep 5;: a(:{CiZozal. BMI) (Unified. aM0
Peoples Choice _ » 95| 98| 2 TONIGHT'S THE NIGHT—ss.0.
(L. Huff), Tsop 84769 (Epic/Columbia) Part 2)—Hamilton Bohannon (S Weyer, D. Lucas), Shadybrook 019
2 15| 14 :: li::l.TYh:A::z A MINUTE oot Ko %| 9| 2 s:eceg i
-1 3 . Lenny Wil
(0. Lamber B. Potien, Capil 4111 ol Kb Rl e LD 6 (L Wilams, G. Demar), Motown 1369
(ABC/Dunhili/One Of A Kind, BM1) g( Biner, fsc’f\‘;};“"- £ Castillo), Warner Bros. 8121 (Len-Lon, BMI)
29 |18 | 12 |  BRAZIL—The Ritchie Fami uptilo, 97 m WORTH YOU WEIGHT
(A. Barroso), zeun: f:;ztur.ymgls (Peer, BMI) ﬁr 80 3 DECEPTION —The Dynamic Superiors IN GOLD — Modglations
(N. Ashford, V. Simpson), Motown 1365 (B. Currington, T_Lester, W Lester), Buddah 497
42 3 L(FT’S 'DO |'(|:' AGA!)%;S(!V:DIO Surégers) 65 |68 7 :"RC;TOYVB* l?sS%P) (Buddah/Potomac, ASCAP)
Mayfield), Curt mer Bros. - di
iatner Tamerane, o~ e O . Mo vlgiz‘léga" %1100 2|  NEVER GET ENOUGH OF
Rumanian Pickle Works, - P
31 {19 | 14 | EIGHTEEN WITH A BULLET—pete wingi | g6 |72 | 3 | | TAKE 1T ON HOME--tooby Bant (& Dahvouge), vigo 1722
(P. Wingfield), Island 026 K. 0'Del), ABC 12133 (House of Gold, BMI (Sister John/Vignelte, BMI)
(Ackee/Uncle Doris, ASCAP) (K. O'Dell). { ABMI)
i 67 [ 62 | 8 | HUSTLE WIT' EVERY MUSCLE—Kay Gees 99 m FRAME OF MIND—Vernon Burch
ﬁ 40 6 TS TIME FOR LOVE/ ES .Be,:'{, b}avﬂ a]e)eS). Gang 1325 (PIP) | (V. Burch), United Artists 705 (Unart. BM)
—Chilt ehghtiul,
PEE';E:OEGA cM Ansz;_Lgfznswicu 55520 6% | 69 5 OH BABY—Wayme Miran & Rush Release 100 m HERE FOR THE PARTY — ottom & Co.

(lulio-Brian, BMI)

(R Irwin, S. Owens, C. Simmons). Roulette 7176
(Adam R. Levy/Rush, BMI)

(Boyce, Harley, Helms, Brown, Birdwell, Griffith,
Woods), Motown 1363 (Stone Diamond. BMI)
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E #STAR  Performer—iP's registering E

S | greatest proportionate upward prog- P

5 | res this week - -§ 3

g | THLE x| 2 g | THLE

$ Artist, Label & Number 2lulg Artist, Label & Number

& | (Dist. Label) = | 9|z | (Dist. Label)

|

10 [ HONEY 321 28| 33| MISTER MAGIC
Ohio Players. Merciry SRM-1-1038 Grover Washington Jr
(Phonogram) Kudu KU 20 S (Motown)

5| AL GREEN IS LOVE 33| 37| 3| EXPERIENCE
Hi HSL 32092 (London) Gloria Gaynor, MGM M3G 4997
9 | MELLOW MADNESS
Quincy Jones, A&M SP 4526 34| 26| 12| IN THE CITY
Tavares. Capitot ST 11396
9 [ IS IT SOMETHING 1 SAID?
Richard Pryor, Reprise MS 2227 ﬁ 43| 3| THE SOUND OF SUNSHINE
{Warner Bros.) The Sunshine Band, TK 604

11| KC AND 36| 36| 11| SATURDAY NIGHT SPECIAL
THE SUNSHINE BAND Norman Connors, Buddah BDS 5643
TK 603

8 | SPIRIT OF THE BOOGIE ﬁ A5y R I THE SRR
Koot & The Gang, ower Of Power,

De-Lite DEP 2016 (PIP) Warner Bros. BS 2880

6 | BOOGIE DOWN, US.A 38| 42| 3| LET'S DO IT AGAIN/
People's Choice, TSOP KZ 33154 ORIGINAL SOUNDTRACK
(Epic/Columbia} Staple Singers with Curtis Mayfield,

Curtom CU 5005 (Warner Bros.)

16 | WHY CANT
WE BE FRIENDS? 3929 14| GET DOWN
War, United Artists UA-LA441-G Joe Simon.

12 AINT NO Spring SPR 67061 (Polydor)
'BOUT-A-DOUBT IT ¥ 48| 3| ACTION SPEAKS LOUDER
Graham Central Stalion, Warner THAN WORDS
Bioss B5/2478 Chocolate Milk. RCA APLI-1188

6 | PHOENIX
Labelle, Epic PE 33579 (Colimtia) | 41 32| 11| PHENIX
Cannonball Adderley, Fantasy
12 | INSEPARABLE F 79004
Natalie Cole. Capitol ST 11429
42 39| 4| ACID QUEEN
3 | DON'T IT FEEL GOOD Tina Turner, United Artists
Ramsey Lewis, Columbia PC 33800 UA-LA 495-G
!
4 | THIRTEEN BLUE 43| 47| 2| MUSIC KEEPS ME |
MAGIC LANE TOGETHER
Blue Magic. Atco SU 36-120 Taj Mahal, Columbia PC 33801
Bl SET ONEDCMI Wit 44| 44| 5| FROM DISCO TO LOVE
ABC ABCD 895 I Van McCoy, Buddah BDS 5648
6 | FIRST CUCKOO 45| 46| 3| THE BEST OF
Deodato, MCA 491 MICHAEL JACKSON |
Matown M6-851 S1 |

11 | ESTHER PHILLIPS w/BECK

Kudu KU 23 S1 (Motown) 46| 49! 2| COOLEY HIGH/
9 | CHAIN REACTION oLl
Crusaders.
ABC/Blue Thumb BISD 6022 . DREAMING A DREAM
" Crown Heights Affair,
I IT:,:E B';LE,QLIS oY | De-Lite 2017 (PIP)
T-Neck PZ 33536 (CBS)
48 | 53| 16| FIRST IMPRESSIONS

12 | PICK OF THE LITTER Impressions, Curtam CU 5003

Spinners, Atlantic SD 18141 . (Warner Bros)
6| SAVE ME Y X wan caio
Silver Convention. Midland Herbie Hancock. Columbia PC 33812
International BKL1-1129 (RCA) |
50| 51| 15| ODE TO MY LADY
7 | THE CHICAGO THEME
Hubert Laws, CTl 6058 S1 (Motown) Wiliie Hutch, Motown M6-838 S1
5 | WATERBED 51| 52| 2| SONG FOR MY LADY
Herbie Mann, Atlantic SD 1676 Jon Lucien, Columbia PC 33544

33 | THAT'S THE WAY 52| 34| 19| CHOCOLATE CHIP
OF THE WORLD Isaac Hayes, Hot Buttered Soul
Earth, Wind & Fire ABCD 874 (ABC)

Coiumbia PC 33280
531 55| 2| DARYL HALL & JOHN

12 | NON-STOP | OATES °
BT. Express. Roadshow RS 41001 | RCA APLI. 1144
(Scepter)

10 | FAITH, HOPE & CHARI 54 38| 10| COME AND

0 RCA APLI 1(1)00 Ly ik GET YOURSELF SOME

7 Leon Haywood, 20th Century T 476

3 | EVERYBODY'S DOIN' THE
HUSTLE & DEAD ON THE 55 56| 2| LOVE TO LOVE YOU BABY
DOUBLE BUMP Donna Summer. Oasis OCLP 5003
James Brown, Polydar PD 6054 (Casablanca)

13 | STILL CAUGHT UP 56 | 41| 7| EARTHBOUND
Mitlie Jackson 5th Dimension. ABC ABCD 897
Spring SPR 6708 (Palydor)

57 m BRAZIL
5 gg‘E:SLI:VEE BISuEeNNSo!IleNE-LMSZ-G Ritchie Family, 20th Century T 498
Uny
— 58| 58| 2| NOT A LITILE GIRL
3 | BAD LUCK IS ALL | HAVE ANYMORE
Eddie Harris, Atlantic 1675 Linda Lewis. Arista AL 404

16 | STEPPIN' 59 M CITY OF ANGELS

;gg[;eggzﬁslters‘ ABC/Bluealhumb Miracles, Tamla 76-339 S1 (Motown)
3 | VISIONS OF A NEW WORLD |60 | 50| 4| | FEEL A SONG

Lopnie Liston Smith, Flying Gladys Knight & The Pips

Dutchman BDL1.1195 (RCA) Buddah BOS 5612

By JEAN WILLIAMS

b! LOS ANGELES—AIl Plati-
num Records this week un-
leashes its first package of eight
releases since its purchase of the
Chess, Cadet and Checker labels.

Boo Frazier, assistant to Joe
Robinson, president of the label,
says the new releases on All Plati-
num and its subsidiary labels will
be promoted through jazz. r&b
and college outlets.

He states that since the acqui-
sition of the new labels, the com-
pany is also building its staff to
include a publicist and addi-
tional sales personnel.

st s

Y e

“We are still in the process of
hiring field people,” says Frazier.

He points out that with the
new lines, comes a large contin-
gent of gospel which he says will
be serviced as rock product.

Plans are currently underway
to reissue the C.L. Franklin Ser-
mon series on Chess which in-
cludes approximately 65 LPs.

“We have never handled gos-
pel music,” says Frazier, "but we
are concentraing our efforts in
this direction. We have found
that if gospel is worked properly,
it sells like hell. Particularly now
that young people are buying it.

“Our entire line of gospel
which includes such artists as the
Soul Stirrers. Salem Travelers,
Ernest Franklin, Harmonizing 4
and others, will be merchandiscd
through the same channels as
z r&b and jazz.” he adds.
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General News
e ALL PLATINUM

New LPs Gain Key |
New Promo Outlets

jazz stations to include other ave-

i

All Platinum has switched its
promotion of Jack McDuff’s
“Magnetic Feel” and Sonny
Stit’s “Never Can Say Good-
bye.” both on Cadet from only

nues.
“We plan to use the same
method to promote all of our g
product.” says Frazier, adding,
“we have found that the dimen-
sions which separate music are
slowly dying and we don’t want ?

PPN
APIINII

to be caught short. In other
words. we no longer want to sep-
arate our music.”

He explains that another
method which will be used as an
internal procedure to keep All
Platinum’s finger on the pulse of
the market, is to have regular na-
tional sales meetings involving its
entire sales force.

The same meetings will be
held with the promotion staft. %

Frazier. who is also president
of Boo-Man Records has turned
Cherri Records, a subsidiary of
Boo-Man over to Alll Plathnum &
for distribution.

“Boogie Man,” on Cherri is the
first release under the new agree-
ment.

The new disks to be released
by All Platinum are: **Disco Shir-
ley™ by Shirley and Co.: “Got To
Get To Know You.” Moments:
*Shine Shine.” Chuck Jackson:
“Beat Me To The Punch.” Retta
Young: “Got The Need.” Spoo-
key and Sue: “Wedding Ring.”
Timothy Wilson and “Do What
You Feel” by the Rim Shots.

WA

Y

2 Charge Rawls
With $§ Shares

LOS ANGELES-Lou Rawls and
the firm of Segal. Rubinstein & Gor-
don are being sued in superior court
here by accountant Walter R. Scott
and attorney James L. Tolbert.

The plaintiffs contend that Rawls
has not lived up to contracts made
with them. Scott alleges he's owed
$21,627.31 and Tolbert claims
$18.022.70 in a contractof March 15,
1972, which provided 6 percent of
Rawl’s gross income was to go 0
each of them until Nov. 15. 1976, for
services they would render to him. In
addition, the court is asked to ap-
prove damages of $5.000 for each
plus $700,000 punitive damages.

Plaintiffs claim that June 25. 1968.
they pacted with Rawls for one-third
shares in Cross Roads Management
and Lou Rawls Music. They claim
Rawls had never given them their
rightful shares.

Isaac Hayes Sues

MEMPHIS--Singer Isaac Hayes
has sued Stax for $150.000 charging
the label owed him that from his
previous association.

Hayes’ suit, filed in Circuit Court,
says Stax gave him a promissory
note on Sept. 16, 1974. for $150.000.
The suit asks 10 percent interest on
the $150.000 until itis paid, attorney
fees and court costs.

13 Sparks

LOS ANGELES-Sparks™ Island
LP, “Indiscreet.” has 13 tracks in the
U K. and will have the same amount
in the U.S. version. Ron Mael wrote
12. his brother Russell the other.

-~

R&b Finds Home
At WDKD-FM

KINGSTREE. S.C.—R&b music
will have another avenue tor expo-
sure on Nov. 24.

WDKD-FM, a 5000 watts outletis
changing its format from casy listen-
ing to r&b. and its call letters to
WWKT.

In addition to soul music. three
hours of gospel will be aired daily.

Al Jackson, program director of

the new station explains that with
the change in format. r&b and gos-
pel record service is requested.

CTI Records Live

OAKLAND—Producer Creed
Taylor says he believes he got two
CTI albums from a live session fea-
turing Hubert Laws, Bob James and
Harvey Mason on the stage of the
Paramount Theater Oct. 4.

The three musicians were backed
by several jazzmen and a 43-piece
orchestra as 2.000 witnessed the
recording.

Delay Studio Action

1.OS ANGELES—Hearing on a
suit by Village Recorders. a local
sound studio. against Chelsea Rec-
ords and producer Bob Crewe was
ordered off calendar two weeks after
institution in local superior court.

The Sept. 17 suit alleged the de-
fendants owed George lHormel
doing business as Village Recorders
$33.867.76.

Honorable Mention

LOS ANGELES-Four songs out
of 23 submitted by Russian authors
have received honorable mentions
and $100 prizes by the American
Song Festival.

Top
RECORDS
1949-1971

Get the
complete

history of
Billboard’s

“Soul”
Charts!

184 pages, including:

« Every Rhythm & Blues artist
and record to make Billboard’s
“Hot Soul Singles”charts
from 1949-1971

*« A Trivia Section listing top
artists and their record
achievements

¢ Pictures of the Top R&B
artists

Each listing includes:

« Date (month/day year)
record first hit charts

« Highest position record
reached

¢ Total number of weeks
on charts

¢ Label and number of record

$25 postpaid in U.S.A.
A-/w

2 ART
wks —TERS
[ron e e o
; 2
12 RLES ’"‘":J ONE
At LLION ot
< € AL
|1 e o e O
IS 13 8 L
\ TS o YOU
el 4 an“;ES' ETVE e :
Yes e en8) 7.\
5 T emouL g F
7 : V:‘\S ’

Supplements...

also available.

Updates the *Soul’ charts
through 1974,

Check coupon for books you’ll
need most!
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| Mail your check or money order to :
I Record Research, P.O. Box 82,
Menomonee Falls, WI 53051 I

: [1 Top R&B '49-71 .. ... ... $25.00I
[1 Top Pop '55-'72 (Soft cover) $30.00|
I Top Pop '55-'72 (Hard cover) $30.00 1
1 U Top Pop '40-'55 . $20.001
I [ Top C&W "49-71 ... ... .. $25.00
| [1 Top LP's *45-'72 . . .. $30.00|

1 Top Easy Listening '61-74 . $25'00|

SUPPLEMENTS ... $10.00 Each I

[J Top Pop 74 [] Top R&B 74
I Top Pop '73 ] Top R&B '72-'73
' [0 Top LP's ‘74 ] Top C&W 74 I
I [1 TopLP's'73 [] Top C&W '72-'73 I
I Overseas orders add $3.00 per book,l
and $1.00 per supplement. I
I Name I
l Address I
| City i
I State Zip l
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Fx|-& | *s Artist, Label & Number (Distributing Label)
11 2 7 | MELLOW MADNESS
Quincy Jones, A&M SP 4526
2 1 7 | CHAIN REACTION
Crusaders, ABC/Blue Thumb BTSD 6022
316 29 | EXPANSIONS
‘ Lonnie Liston Smith & The Cosmic Echoes, Flying Dutchman BDL1-
0934 (RCA)
4 116 7 | PRESSURE SENSITIVE
Ronnie Laws, Blue Note BN-LA452-G (United Artists)
5 1 5 | 34 | MISTER MAGIC
Grover Washington Jr., Kudu KU 20 S1 (Motown)
6 4 14 | PHENIX
Cannonball Adderley, Fantasy F 79004
7 3 10 | ESTHER PHILLIPS w/BECK
Kudu KU 23 S1 (Motown)
8 | 4 1 16 | THE CHICAGO THEME
Hubert Laws, CTI 6058 S1 (Motown)
9 110 27 | CHASE THE CLOUDS AWAY
Chuck Mangione, A&M SP 4518
10 m MAN-CHILD
Herbie Hancock, Columbia PC 33812
1 112 7 | FARST CUCKOO
Deodato, MCA 491
12 |29 3 | BAD LUCK IS ALL | HAVE
i Eddie Harris, Atlantic SD 1675
13 {13 29 | STEPPING INTO TOMORROW
Donald Byrd, Blue Note BN-LA368-G (United Artists)
14 9 20 | TALE SPINNIN'
Weather Report, Columbia PC 33417
15 VISIONS OF A NEW WORLD
m Lonnie Liston Smith & The Cosmic Echoes, Flying Dutchman BDLI-
1196 (RCA)
16 | 14 10 | WHY CAN'T WE BE FRIENDS?
War, United Artists UA-LA441-G
17 | 36 3 | WATERBED
Herbie Mann, Atlantic SD 1676
18 m DON'T IT FEEL GOOD
Ramsey Lewis, Columbia PC 33800
19 19 7 | TAKING OFF
David Sanborn, Warner Bros. BS 2873
20 m HAVE YOU EVER SEEN THE RAIN
Stanley Turrentine, Fantasy F 9493
21 8 14 | LIQUID LOVE
Freddie Hubbard, Columbia PC 33556
2 |25 5 | SPIRIT OF THE BOOGIE
Kool & The Gang, De-Lite 2016 (PIP)
23 | 17 | 44 | SUN GODDESS
Ramsey Lewis, Columbia KC 33194
24 | 2 7 | CONCIERTO
Jim Hall, CTI 6060 S1 (Motown)
25 | IECTSIHD| REINFORCEMENTS
Brian Auger's Oblivion Express, RCA APL1-1210
26 | 24 | 16 [ PHOEBE SNOW
Shelter SR 2109 (MCA)
27 | 11| 18 | ATEARTO A SMILE
Roy Ayers Ubiquity, Polydor PD 6046
28 { 31 | 53 | PIECES OF DREAMS
Stanley Turrentine, Fantasy F-9465
29 | 27 | 14 | COME GET TO THIS
Nancy Wilson, Capitol ST 11386
30 | 15 | 27 | IN THE POCKET
Stanley Turrentine, Fantasy F 9478
31| 20 271 { MO
Bob James, CTI 6057 S1 (Motown)
32 | 3 5 | SONG FOR MY LADY
Jon Lucien, Columbia PC 33544
3] 39 5 | LUMINESSENCE
Keith Jarrett & Jan Garbarek, ECM 1049 (Polydor)
34 37 7 | THE LAST CONCERT
Modern Jazz Quartet, Atlantic SD 2-909
35 m KOLN CONCERT
| Keith Jarrett, ECM 1064/65 (Polydor)
36 m LISTEN TO THE CITY
| Tim Weisberg, A&M SP 4545
37 m RETURN TO FOREVER
I Chick Corea, ECM 1022 (Polydor)
38 m TONY BENNETT/BILL EVANS ALBUM
Fantasy F 9489
39! 2 5 | THE BOY'S DOIN' IT
Masekela, Casablanca NBLP 7017
40 | 30 | 49 | BAD BENSON

George Benson, CTI 6045 S1 (Motown)

© Copyright 1975, Billboard Publications, Inc. No part of this pubiication may be reproduced,
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Jazz

KEEPNEWS’ ANNY

BERKELEY—This month marks
Orrin Keepnews’ third anniversary
with Fantasy Records, where he
oversees its ever-expanding and in-
creasingly energetic jazz activity,
nurturing and furthering the careers
of Fantasy’s contemporary jazz art-
ists as well as assembling reissues for
Fantasy’s celebrated twofer series.

For example, two packages in the
twofer series (which now numbers
more than 100 releases) that ap-
peared earlier this year, “Briiliance”
by Thelonius Monk and “Great
Day™ by the Staple Singers, carried
the notation: “original recordings
and this reissue produced by Orrin
Keepnews.”

Some of the tastiest Milestone re-
leases of 1974 were a batch of classic
jazz reissues, supervised by Keep-
news, which brought out of limbo
recordings by Jelly Roll Morton
(1923-1924), Bix Beiderbecke (1924)
and Blind Lemon lJefferson (1926,
1928 and 1929).

And of course Keepnews is con-
stantly working with contemporary
artists. He cites as one of his most
satisfying projects his work with
Cannonball Adderley on the recent
“Phenix,” released shortly before
Adderley’s death earlier this year.
“Phenix,” explains Keepnews, “was
a strong updating of some of Can-
nonball’s older hits, and it’s a very
1975 album.”

Orrin’s history as a jazz producer
dates back to 1953 when he formed
Riverside Records with Bill Grauer.
“Riverside represented the time-
honored tradition, now almost to-
tally gone, of the small owner-oper-
ated jazz record company,” says
Keepnews, “a tradition that prob-
ably started with Blue Note back in
1939. These were companies started
by men who discovered the best way
to break into the business as a pro-
ducer was to hire yourself. If you
own the company no one is going to
say you can’t be the producer.”

Riverside. which eartier did a lot
of reissuing, got into contemporary
jazz in 1955 when it signed Monk.
Bill Evans in 1956 and Wes Mont-
gomery in 1959 made their very first
albums for Keepnews, and Adder-
ley’s first hit album. a live recording
at San Francisco’s Jazz Workshop,
was also Orrin’s first hit LP.

After the demise of Riverside Or-
rin started Milestone in 1966, “on a
small budget and in a perhaps fool-

Heritage Series
At Smithsonian

WASHINGTON, D.C.—The
Count's Men, a jazz combo com-
prised of Jo Jones, Buddy Tate, Earl
Warren and other former Count
Basie sidemen. is booked for the Jazz
Heritage series of concerts at the
Smithsonian Institution here. They
will appear Nov. 9.

On Decc. 7 it will be keyboard time
with Mary Lou Williams, Teddy
Wilson and John Lewis appearing as
soloists.

The Heath brothers, James Ed-
ward, Percy and Albert, will be the
attractions on Jan. 1.

More¢ unorthodox in concept is
the Feb. 8 oftering when Bib Wilber
and the New York Jazz Repertory
Company take over the stand to
scrve up the music of Bix Beider-
becke. Sam Rivers wraps it up
March 14.

Beginning in 1976 the Smithso-
nian will release classic jazz per-
formances in twofer albums with
Louis Armstrong, Earl Hines, Ferd
“Jelly Roll” Morton and King Oli-
ver tentatively programmed on the
initial release.

By JACK McDONOUGH

Fantasy photo
Orrin Keepnews: he bridges the
past with the present.

hardy attempt to do in 1966 what
people had done in the 1940s and
1950s.” On the Milestone roster were
Joe Henderson, Gary Bartz. Lee
Konitz, and, toward the end, McCoy
Tyner and Sonny Rollins.

Then in late 1972. as Orrin ex-
plains it, “two important but unre-
lated things happened. Fantasy ac-
quired American rights to the
defunct Riverside catalog. It had by
then passed through a couple of
hands but not much had been reis-
sued, maybe because everyone was
telling everyone else that jazz was
dead and little reissuing was going
on.

“At roughly the same time. Fan-
tasy was approaching me to head up
what they saw would be a drastically
increased jazz recording program.
So it was an extra bonus for me that
as a result of coming to Fantasy |
would be in a position to oversee the
release of my old Riverside masters.

“It was a nice homecoming situ-

A&R Man Says Mono
Beats Phony Stereo

ation. But the fact that the rights to
Riverside and the rights to me ended
up in the same place at the same
time was totally coincidental.

“The acquisition of Milestone was
less coincidental. When 1 came to
Fantasy it was necessary for me to
sever my connection with Milestone,
which was then owned by Audio Fi-
delity, for whom I had been working
as a&r director. I took the condi-
tioned risk of leaving Milestone on
the assumption that there was a
pretty good chance that after I was
no longer there Audio Fidelity
would be willing to part with Mile-
stone. And that’s what eventually
happened.”

The policy at Fantasy, says Keep-
news, has been to develop the three
labels—Fantasy, Prestige and Mile-
stone—as separate but equal entities,
although *the more overtly pop-ori-
ented stuff tends to find its way onto
Fantasy. The decision to use Mile-
stone as the vehicle for Riverside
reissues was fairly arbitrary. Prestige
had its own reissues and it was felt
the others would be more individ-
ualized and have more impact on
Milestone, rather than mixing them
in with Prestige.”

So as it has developed over three
years, Orrin has a dual function:
“I'm the overall executive in charge
of jazz recording, and at the same
time 1 continue to work as a pro-
ducer. I'm the head of a department
and the most active producer work-
ing under my supervision is me.

“l don’t have to do much re-
search,” says Keepnews, “to figure
out what I want to reissue from Riv-
erside. I do think if you're not care-
ful you can do more harm than good
in re-engineering sides from the
50s—which really were not such
primitive times as all that.

“A lot of the stuff sounds fine as it

(Continued on page 68)

LOS ANGELES—Crest Records of Huntington
Beach, N.Y,, is releasing the North Texas Lab
Band conducted by Leon Breeden. Music was
recorded at the Texas Music Educators Confer-
ence. Disk through mail-order is $7.98.

Bernard “Pretty” Purdie’s drum instruction
schoo! in Manhattan is becoming a popular
place for neophite musicians. ... Cecil Taylor
faunched the Interlude Series at New York's
Town Hall Wednesday (15). ... WGBH-FM, a
public broadcasting outlet in Boston, has begun
beaming jazz from midnight to 6 a.m. Ron Della
hosts show from midnight-2 a.m. and then
Hayes Burnett of the Boston Art Ensemble takes
over. Show is called “Third Program and will be
on the air for three months at least while station
seeks funds to continue its all-night program-
ming.

Stan Getz says he’s considering going elec
tronic on tenor.and soprano as well as using an
all-amplified rhythm section. . . . Dizzy Gillespie
is 58 Tuesday (21) and some of his friends in
New York recently gathered to toast him good
wishes. Performing at Avery Fisher Hall, they in-
cluded John Lewis, Percy Heath, Joe Carroll,
Max Roach, Machito, James Moody, Stan Getz,
Jimmy Heath, Charlie Persip, Billy Mitchell, Lalo
Schifrin, Mike Longo and Buddy Rich.

Lee Konitz leads a nine-piece band on
Wednesday and Thursday at Manhattan's Stry-
kers. ... Earl Hines, Eubie Blake and Billy Taylor
will perform during the Overseas Press Club's
sixth season of monthly concerts in New York.
... Sandy's Jazz Revival club in Boston has lined
up Dorothy Donegan, Buddy Rich, Woody Her-
man, Teddy Wilson, Elvin Jones, Jim Hall, Zoot
Sims, Anita 0'Day, Buddy DeFranco and Charlie
Byrd.

Former Blue Note pianist Jack Wilson is on
the bill with Sam Fletcher Oct. 24-26 at the
Times in Studio City, Calif. . .. Dave Pike seems
to have found a home at Hungry Joe's in Hunt-
ington Beach, Calif., Tuesdays through Satur-
days

There's a well-known restaurant in Canoga
Park, Calif., King Arthur's, which has been mak-

Jazz Beat

ing whoopee with big bands. Among the aggre
gations working out there are Rob Morris and
the Summer of '42 Orchestra; Randy Van Horne
and his Swingin' Singin' Orchestra, Chubby
Jackson and the New Lindy Hoppers Orchestra,
Tommy King big band featuring Paula Kelly and
the Modernaires, Terry Gibbs' big band, Bill
Berry and the L.A. big band and Bill Tole's or-
chestra.

Three suburban clubs are keeping jazz alive
in the Chicago area. They are Ratso's, Quiet
Knight and Amazingrace. ... The Grove in LA.
played Ahmad Jamal one night (15) last week
and followed that with two nights by Esther Phil-
lips Friday and Saturday. The Thad Jones-Mel
Lewis band debuts in the room Wednesday (22)
with Bobby Blue Band working four nights
Thursday through Sunday (23-26), indicating
that bluesmen have greater pull with the pro
moters than jazz stars. ... Don Elliott, who
gained popularity in the late 1950s with his mel-
low mellophone, is back on disks with Columbia
and his first LP is “Rejuvenation.” ... The Or-
phanage and the Rivermen’s Trading Co. in St.
Louis are showcasing local jazz groups, even
trading talent back and forth.

Send items for Jazz Beat to Billboard, 9000
Sunset Blvd., Los Angeles, Calif. 90069.

5 For West Chester

WEST CHESTER, Pa.—Five clas-
sical jazz concerts have been sched-
uled at West Chester State College
here this month. Starting off with
Dave Brubeck and the Darius Bru-
beck Ensemble, the campus concerts
continue with Count Basie and his
orchestra, the ECM Artists on Tour
featuring the Gary Burton Quintet
and the Oregon group. Maynard
Ferguson and his orchestra, with the
New York Bass Violin Choir wind-
ing up the series.



By MIKE HENNESSEY

he music industry of the Federal Republic of Ger-
many has confident expectations of achieving a
turnover at retail level of 1,500 million marks
($566 million) in 1976.

Says Wolfgang Arming, marketing manager
of Deutsche Grammophon: “We anticipate an
extremely positive rate of growth for the music

business in the coming year, especially when compared to
many other sectors of German industry.”

He adds that, at the same time, rising costs will be exerting
constant pressure and the industry will have to keep a careful
eye on expenditure.

“The consumer in 1976," says Arming, “‘will nevertheless

In this situation the German record companies have every
incentive to build a strong local repertoire. There have been
cases of German albums being sold to France free of value
added tax and then reimported by German dealers at less
than the normal wholesale price, but there is no doubt that if
German repertoire were to obtain a greater share of the mar-
ket, the direct import problem would decline accordingly.

However, it is not just as easy as that, and German industry
leaders will tell you that they have been trying for years to
achieve a more respectable market share for German talent.

Listen to irmtrud Meisel of the Meisel Group of Companies,
which has under contract such artists as Bernt Cluever, Gun-
ther Gabriel, Marianne Rosenberg and Julian Werding:

“I know of no other country in the world where journalists
and broadcasters put down their own country's artists so

A BILLBOARD SPOTLIGHT

GERMANY’S MUSIC
INDUSTRY CHALLENGE

turned to foreign product as there is hardly any alternative.

“The Dutch have set a good example of how to compete
with Anglo-American product by creating internationally suc
cessful pop material without neglecting the local market.
Here, publishers and record companies still shy away from
material that is regarded as unsuitable for the German mar-
ket because of its international appeal.”

However there are sure signs that currently the German
“polka music' and schlager may be on the wane, giving way
to a new generation of German singer/songwriters singing in
the language of today.

Says Intersong general manager Walter Lichte: “German
schlager once had a 50 percent share of the market for local
production but I'd say it was down to 10 percent. Where Roy
Black, Chris Roberts and Freddy would sell a half-million sin-

photo
Otto, (EMI) one of the new genera-
tion of German artists.

EM{ photo
Katia Ebstein (EMI)—also works as
a producer.

be able to buy more music than ever before for every mark he
spends. With resale price maintenance definitely a thing of
the past, records and tapes are cheaper today."

The fact that Germany is managing a turnover growth rate
of between 9 and 10 percent a year has to be seen in the con-
text of the drop in retail prices. To achieve a 10 percent in-
crease in income means an augmentation in unit sales con-
siderably in excess of 10 percent.

The German companies, having abolished fixed retail prices
some years ago, were obliged to reduce the prices on their full-
price product in order to compete with the massive influx of
direct imports from the U.S. and the U.K. Another major fac-
tor in the lower profitability trend has been the runaway suc-
cess of TV merchandized compilation albums, offering 20 se-
tections for 19 marks 90 ($7.50) instead of the normal full-
price pattern of 12 tracks for 22 marks ($8.34).

While the attitude of the record companies to the compila-
tion album boom may be equivocal, there is universal concern
about the direct import problem. It is, after all, a problem
which affects not only the record companies and publishers
which represent international catalogs, but also those dealers
who loyally wait to receive their international product from the
German licensee instead of importing it direct from a foreign
wholesaler or retailer. They watch despairingly as the import-
ers, dealing only in guaranteed hit material, cream off a large
percentage of the sales.

What makes Germany especially vulnerable to the influx of
imported product is the astonishingly small impact its own
productions make on the market. At best German product ac-
counts for only 30 percent of the market and it is estimated
that direct import albums are pouring into Germany in quan-
tities-of anything up to 16 million a year.

A good indication of the multi-national product mix of the
German record market is provided by the sales charts pub-
lished by a leading tradepaper, Musikmarkt. A recent singles
chart had a top ten whose origins were, in order, Dutch. Brit:
ish, Swedish, British, American, British, Dutch, French, Ger-
man (a cover version of an American song!) and American.

So West Germany is a highly lucrative market for the export-
ers in America, Britain and Holland and even the policy of si-
multaneous world-wide release of hot product adopted by
most multi-national companies cannot reduce the import tide
more than fractionally.

Says publisher Rudi Slezak: *‘As fong as the wholesale price
of arecord in Germany is higher than the retail price in most
neighboring territories, there is going to be a heavy flow of
product from those countries into Germany."”

The German Federal Republic (West) Hopes
For a Better Deal for Its Own Talent

relentlessly. There is a conspiracy to denigrate German songs
and singers and to spread the gospel that the only genuine
music is that which comes from Britain or America. Even if a
German artist sells a million, his records are still regarded as
rubbish. The result is that young people are almost ashamed
of saying that they like a German act.”

frmtrud Meisel would like to see a quota imposed on the
music programming of German radio, limiting foreign mate-
rial to a certain percentage, but she admits that there is very
little likelihood of this happening. The radio networks of the
British and American forces play Anglo-American music al-
most exclusively and the German regional radio stations seem
to follow this lead by playing a massive percentage of English-
language product.

German disk jockeys would certainly argue that there is
more percentage in terms of popularity in playing records
from the upper reaches of the British and American charts
than in programming German-produced hit material, but the
producers of German artists argue that the disk jockeys have
it in their power to make German product more acceptable to
their audiences—particularly now that there is a new creative
wave on the national scene.

Says Irmtrud Meisel: **‘We started a new label, Hot Foot, for
English-language recordings by German artists. But we
couldn't get the records played on the air because the disk
jockeys asked' ‘Where are they in the charts?'

Itis certainly true that the radio stations base their pop pro-
gramming very emphatically on the British and American
charts. Says George Hildebrand of Chappell:

"“In Germany we depend a great deal on what is happening
in the U.S. and U K. If Chappell in those countries has a top
ten record, then it is almost certain to be a hit here too. We
have a tough time placing German originals, but we can al-
ways get covers on records that are in the American or British
top ten. This means that the young German composer has a
hard time trying to get recognition.”

Itis also pointed out that the German group Kraftwerk sold
only 1,000 copies of their single **‘Autobahn’’ in Germany. But
when the record made the U.S. charts, sales in Germany leapt
up to 20,000.

Rudi Slezak feels that the main reason why foreign material
dominates the charts in Germany is not because it is superior
but because of the provincialism prevailing in certain parts of
the German industry.

“‘For far too long the public has been overfed with what |
would call “‘polka music.” Now a minority is being catered for
with the same effort, The majority of the people seem to have

1elaec photo
Udo Lindenberg (Teldec)—two gold
disks.

Iydor photo
James Last (Polydor)—still going
strong.

Lufthansa photo

gles, today the figure is more likely to be 30,000 to 50,000."

The new breed of German superstars are groups like Kraft-
werk and Can, singers like Udo Lindenberg and satirical art-
ists like Mike Krueger and Otto. Many industry leaders believe
that the big international breakthrough for German talent
could be just around the corner.

“‘Creative standards are certainly rising in Germany,’' says
George Hildebrand and whereas five years ago you couldn’t
get a hearing for German product in the U.K. or America, now
companies in those countries are showing interest following
the success of Kraftwerk and others.”

WEA's Siegfried Loch agrees: “'We are getting a break-
through for Passport in America. They made the charts with
‘Cross Collateral’ and will be making a U.S. tour in April. There
is a new generation of German artists, singer-songwriters who
use the contemporary German language of the streets. The
singer-songwriter really emerged with Reinhard Mey ten years
ago. Now there is a new wave of these creative people and we
have great hopes for a new artist in this vein, Marius Muller-
Westernhagen."

Jupiter Records marketing chief Helmar Kunte is confident
that as German producers concentrate more and more on
recording with the international market in view, there will be a
whole new potential for German copyrights.

Says Kunte: “We went to the last MIDEM with a single called
‘Save Me' written by Michael Kunze and Sylvester Levay and
recorded by a group of three girl sessions singers we called Sil-
ver Convention. We sold the single in 43 countries and it made
the charts in Spain. Holland, Belgium, Norway and other terri-
tories.”

With rare exceptions, Germany has hitherto had to rely for
its international success either on the instrumental efforts of
bands like James Last’s or on the hits of artists who, though
based in Germany are of foreign nationality—such as Demis
Roussos, Vicky Leandros and the Les Humphries Singers. But
now there are signs that German copyrights and German acts
recording in English and following the successful pattern of
the Dutch may at last start to counteract the almost one-way
flow of musical traffic into Germany.

Says Rolf Budde: ' There is a great deal of exciting new Ger-
man talent about, but it is often forgotten that Germany has
in the past produced quite a large number of world-wide hits
such as ‘The Summer Wind,” ‘Strangers In The Night,” ‘Those
Lazy Hazy Crazy Days Of Summer’ and the Henry Meyer/
Georg Buschor song which became a hit for Peters & Lee as
‘Don’t Stay Away Too Long™ and for Bobby Vinton as ‘My Mel-
ody Of Love.” And there are many more."
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The Compilation Boom—a Mixed
Blessing For the German Market

ince May 14, 1973, when the first-ever television
commercial for a muiti:label compilation album
was shown on German television, K-Tel, whose
commercial it was, has made an impact on the

German LP market which is not far short of spec-

tacular. The compilation bandwagon is running at

top speed and this fall there will be 22 new al-
bums on the market, all benefitting from sustained radio ad-
vertising campaigns and five of them backed by massive TV
commercial campaigns. As well as K-Tel and Arcade, the TV
merchandising specialists, major companies like DGG/Poly-
dor, Ariola and EMI-Electrola are deeply involved in the compi-
lation market.

The K-Tel operation started in Germany in April 1973, fol-
lowing three of four years of market research. Since then K-
Tel has put out ten albums and alt except one have made
money—even though the massive two million mark
($754,000) advertising budget for each release means a
break-even figure of 400,000 units.

Says Garry Kieves, K-Tel vice president who heads the Ger-
man operation in Frankfurt: *'To pass that kind of break-even

point you have to have the kind of gigantic advertising budget
that generates excitement. If you can't spend two million
marks, it's better to spend nothing."”

Kieves estimates that each of the campaigns for a K-Tel LP
is seen by 92 percent of the German television audience at
least 12 times. The company uses 30 to 32 spots spread over
six weeks, plus hundreds of commercials on the various re-
gional radio stations.

Says Kieves: “All TV advertising in Germany is concentrated
in a slot between 6 p.m. and 8 p.m.—prime time—and there is
no bargaining over rates because it is government controlled.
We are also limited to two to three spots per week per sta-
tion—but the reach is tremendous."

Inevitably, because of the limited advertising time, compe-
tition is fierce. **We have to buy time way in advance—we're
currently buying all our allocation for 1976 and we have to buy
it blind and hope we'll have the product to advertise.”

Cancellation penalties can range from 5 percent up to 25
percent and it is not easy when the time comes to resell the
time to other companies because by then their own advertis-
ing budgets are fully committed.

However, K-Tel doesn't anticipate any difficulties in obtain-
ing product for release in 1976.

“When we first started,”” Kieves recalls, *‘no one would tatk
to us and 1 couldn't get appointments with the heads of
record companies. Everyone thought our operation would fail
and that they'd never collect royalties on their repertoire.

“But when we started creating a lot of sales, the attitude
changed. The companies got their royalties and our advertis-
ing campaigns created a lot of customer traffic in the record
shops. The record dealers were happy because they were mov-
ing a lot of product and we offer a 100 percent return deal.
Our discounting structure is not that favorable, but the deal-
ers appreciate that our heavy advertising brings people into
the shops and, in any case, they have no trouble in selling a
20-track TV merchandized album at 19 marks 90 ($7.50).

“If 50 million people see our commercials, it makes them
think about records. After all, compared with the food or de-
tergent industries, record companies spend relatively little on
consumer advertising. | think it is important to recognize that
our advertising campaigns are not only promoting sales of our
product but of records in general.”

Since that first K-Tel TV commercial, the development of
the TV merchandized compilation album in Germany has fol-
lowed a predictable pattern. The initial diffidence of the
record companies was quickly overcome by sensational sales
figures and heart-warming royalty payments. The relation-
ship blossomed . . . and then began to fray at the edges as the
majors—some of them, at least—decided to go it alone.

At present the compilation industry is at its peak, but no
one seriously believes that the present production intensity
can be sustained. Even as they are counting the money from
these *“additional’ sales, the record companies are beginning
to feel a little uneasy as to what the long-term effect of this
polarization of the market might be.

Kieves himself is not unmindful of the damage that may en-

Lufthansa photos
From Bonn (lett] to Berlin (right) end from Bayreuth (top) to
Bavaria (bottom), the compilation market blankets German
music lovers.

sue from too many people getting in an the compilation act.
“There is no doubt that the heavy concentration on estab-
lished hits can have a deadening eftect on creativity because it
makes it even harder for new acts to break through.”

And what is at least as disturbing is the fact that there are
now clear signs that more and more record buyers are holding
back from buying popular singles and waiting until the A sides
are combined cn a compilation album. Why pay $2.25 for one
A side when you can buy 20 A sides for $7.50?

Unquestionably the reduction in the time gap between the
original release of a hit single and its appearance ona TV al-
bum has exacerbated the decline in singles sales in Germany
and there are those who would like to see the industry apply
an embargo period on hit singles, preventing their issue on K-
Tel and Arcade releases before a certain span of time.

Up to now Kieves says he has had very little trouble in pick-
ing up hit materil from the record companies and he admits
that where compilation zlbums of recent and current hits are
concerned, anything up to 50 percent of the titles are still high
in the charts at the time the album is released. But his answer
to those record men who say that the TV merchandisers
should stick to back catalog material is that an artist whose
current single appears on a compilation album benefits tre-
mendously from the TV advertising campaign. “And it
doesn't do him any harm to have an additional 900,000 sales
of his hit."

There is, too, the further consideration that only the hit side
of the single benefits from those additional 900,000 sales—
thus avoiding what many consider to be the thoroughly ineq-

uitable situation of an undistinguished B side earning the
same mechanicals as the hit A side.

Not unnaturally, Kieves argues that the best way of pre-
venting TV merchandized albums from adversely affecting a
healthy record market, is to leave the job to the professionals.
“We have unmatched experience in this field. We spend $25
million around the world every year on radio and TV advertis-
ing. We do our own market research, monitoring our own ads
and those of other companies—and we know how to build a
compilation album that will show a handsome profit on an in-
vestment of $750,000 . . . as our track record shows."

Interestingly enough, the one album out of the ten K-Tel re-
leases in Germany which failed to top break-even point was an
LP of popular classics.

Says Kieves with a rueful grin: *“We made the mistake of ad-
vertising the album in the trade papers eight weeks before re-
lease. The result was that all the other companies geared up
to ride on the back of our TV campaign. In that period be-
tween 600,000 and 700,000 classical compilation albums
were sold—and most of them weren’t ours. Fortunately we
discovered our competitors’ plans in time for us to switch
some of the TV advertising time to another LP."”

Kieves thinks that competition from the majors in the TV
compilation field will eventually decline ‘‘as they discover that
this business isn't just a question of putting 20 tracks on an
album, running a TV campaign and then waiting for the
money to rollin. In the first place, no one company can match
the kind of album that can be produced by a merchandizing
organization that deals with all the companies. And in the sec-
ond place, none of them has the know-how that we have.

*“A good commercial may sell an indifferent compilation al-
bum by a record company, but the best commercial in the
world won't sell the next one from that company."

K-Tel's success has seen the German company grow to
comprise 85 people with records providing more than 50 per-
cent of its turnover. **There is more profitability, though, in
housewares,” says Kieves, ‘because the costs are much
lower. Records have a life-span of eight to ten weeks, whereas
our Brush-o-matics and knife sharpeners go on selling for
years. If we had to rely only on records, the risks would be too
great.”

Since its inauguration in Germany, the K-Tel operation has
been extended to Austria, Switzerland, Denmark, France, Bel-
gium and Holland, but in many of these areas activities are
somewhat confined either by the absence of commercial tele-
vision or by the tight restrictions which are imposed on ads.

“Until the media in these countries become more flexible in
regard to advertising, the risks involved in compilation al-
bums are going to be considerable,’” says Kieves. *I'd say, for
example, that 50 percent of the TV compilation albums re-
leased in Holland don't break even. In Holland a company is
only allowed two commercials a week—and there are rumors
that next year this may be reduced to one. This means that
the product has got to be superb—and the TV commercial ab-
solutely perfect.””

The first K-Tel album to be released in Holland sold
350,000; the second 235,000. And Kieves expects the next
one to sell no more than 200,000. All of which bears out his
contention that the market for TV merchandised albums is fi-
nite and that, as more and more companies jump on the
bandwagon, the average sale of each compilation LP declines
in inverse proportion.

“If there is a market each month for 500,000 compilation
albums, then you are not going to sell any more than that
whether you release four or 14. Last Christmas in Germany
there were more than 35 compilation albums, each featuring
20 different artists, in the record shops. This is too much—
and it is counterproductive because when record companies
start producing these albums, they are eventually obliged to
start using make-weight tracks and this devalues the compila-
tion concept.”

But one German industry leader who is unequivocal in his
condemnation of the industry's easy accession to the over-
tures of the merchandisers is Siegfried Loch, head of WEA. He
has no fault to find with TV advertised compilations of back
catalog which give new sales mileage to what would otherwise
be redundant product; and he approves conceptual, sampler-
type compilation LPs of album material. But he draws a very
hard line at the exploitation of recent or current hit single ma-
terial on compilation albums.

““| think the industry is making a major mistake in allowing
this development. The inflation of repertoire will hurt album
sales in exactly the same way as the German charity LPs did a
couple of years ago. The long-term effect is stultifying and
negative and the industry—and the public will lose in the long
(Continued on page G-18)
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Kurt Richter: ““More people are showing interest in TED.”

TED photo

HILE RCA in New York speeds up its ef-
forts to bring its Selecta-Vision video-
disk system to the consumer market-
place and Philips hopes to have the
Philips/MCA system ready for market-
ing by the 1977 Berlin Radio and Tele-
vision Exhibition, the TED videodisk

system s, of course, already selling to consumers in Germany.

Says Kurt Richter, with irrefutable logic: ‘“Whatever may be
claimed about other systems, the fact is that the TED system
is on the market now. It is cheap, easy to operate and highly
versatile in its applications.”

The TED system, developed by Telefunken Fernseh und
Rundfunk GmbH of Hannover, Telefunken-Decca of Ham-
burg and Decca of London, had its world premiere in March

this year. Since then Teldec says that about 2,500 players—ali
manufactured by Telefunken—have been sold into German
shops. They retail at 1,500 marks ($566) and the most sang-

«uine estimates put retail sales at about 700.

Repertoire available currently for the TED system com-
prises about 350 ten-minute programs ranging from cartoons
to do-it-yourself instruction disks, soccer highlights, pop mu-
sic and nature study.

Says Richter: *‘Despite the recession and difficulties in tech-
nical development, more and more private customers,
schools and local authorities, institutions and industrial com-
panies are showing interest in the TED system."”

The system is now available in NTSC and SECAM versions
and the player plugs into the aerial socket of television receiv-
ers equipped with an AV push-button.

It is no secret that Teldec has invested a vast amount in de-
veloping the TED system and has had its share of technical
problems. There is no doubt, either, that the group was some-
what less than elated about not being able to present publicly
its auto-changer at the Berlin show this year—although it says
that the prototype, permitting 100 minutes of playing time,
has been fully developed.

In view of the economic recession and the uncertainty re-
garding the superiority or inferiority of competing systems, it
is hardly surprising that, even in Germany, where disposable
income is still healthily substantial and television penetration
is virtually at saturation point, TED hardware sales have been
less than spectacular.

Wilfried Jung, head of EMI-Electrola, says: ‘*“We have sup-
plied ten of the programs currently available in the TED reper-
toire—mostly material taken from television shows we have
produced. We have shipped about 2,000 copies of each title
and they sell at a recommended retail of 22 marks ($8.34).

“Bearing in mind the huge Teldec investment, | think sales
of hardware are disappointing. | must admit that { am not
very optimistic about the future of the videodisk. At the very
least there must be a way to link the videodisk compatibly with
the standard record player and the standard television set. |
understand the technology is there and it seems to me that its
practical application is essential if the videodisk is to enjoy
mass marketing possibilities.”

The central dilemma in developing any new consumer prod-
uct is the extent to which technical excellence and infallibility
can reasonably be sacrificed in the interest of being first on
the market—and in the hope that slight imperfections can
subsequently be corrected by research and development.

Certainly Philips has not exactly rushed into the market-
place and the company explained the absence of its videodisk
system from the Berlin Radio Show by saying that ‘‘certain
questions had to be resolved between Philips and its inter-
national partners regarding standardization.” All things
being equal, however, the fact that there is no wear factor with
the laser-activated Philips disk, plus the fact that it has a 30-
minute playing time, are elements calculated to cause the po-
tential videodisk public to defer its what-to-buy decision until
the Philips system comes onto the market.

Given that a winning system will eventually emerge to domi-
nate the market, just how big a future will the videodisk have?
There are as many opinions on that in Germany as there
are kinds of sausage—and they range from that of publisher
Rolf Budde (‘‘They'll be a tremendous success—though not
with pop music, only with real entertainment that will bear re
petition'’) to that of a record company man who, perhaps un-
derstandably, preferred to be quoted anonymously: ‘I think
the videodisk will be almost as successful in Europe as the 8-
track cartridge.”

In Jazz Music:

In Classical Music:

In Pop Music:

Oscar Peterson
Ella Fitzgerald
Count Basie

Erroll Garner
George Shearing
Baden Powell

Milt Buckner

Monty Alexander
Albert Mangelsdorff
Bill Evans

Jim Hall

Jimmy Raney

Earl Hines

Joachim Kuhn

Rolf Kihn

Volker Kriegel
Stephane Grappelli
Freddie Hubbard
Turk Murphy'’s Frisco Jazz Band
Joe Pass

Collegium aureum
Carl Orff

Mirella Freni

Edith Matthis
Hermann Prey

Peter Schreier
Ingeborg Hallstein
Rudolf Kempe
Friedrich Gulda
Mozarteum Orchester Salzburg
Gustav Leonhardt
Gary Bertini

Malcolm Frager
Consortium Classicum
Pro Cantione Antiqua
Hermann Baumann
Danzi Quintett
Bartholdy Quartett
Pierre Boulez

Télzer Knabenchor

George Duke
Jigsaw

Malcolm Roberts
Singers Unlimited
Don Sugarcane Harris
Tony Sheridan
Santiago
Tumbleweeds
Jackpot

Berry Lipman
Embryo

Robert Stolz
Freddy Breck
Cindy & Bert

The above list represents a selection
of artists from our general catalogue.

BASF Aktiengesellschaft _
68 Mannheim - Gottlieb-Daimier-Str. 10
(Germany)
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¢ Publishers Move Increasingly
Into Independent Production

A Billboard Spotlight on Germany

OCTOBER 25, 1975, BILLBOARD

ITH DIRECT imports dramatically re-
ducing their mechanical rights in-
come, with catalog deals becoming
less and less viable and with all the
major record companies heavily en-
gaged in music publishing, Ger-
many’s music publishers are unani-

mous in their agreement that to survive in today's music
industry, they must be wholeheartedly involved in independ-
ent production.

Says Rolif Budde: “We have been involved in independent
production for some years and it is a fast-growing side of the
business. The time when a publisher could wait for song-
writers to offer him songs is long since past. More and more
artists are writing their own material these days and forming
their own publishing companies and it becomes harder and
harder for an independent publisher to place songs."

And Dr. Joseph Bamberger, general manager of the Mun-
ich-based UFA Music Group says: ‘‘Sub-publishing deals are
becoming totally unacceptable. We are reaching the point
where we're offered a catalog on a 98—2 percent basis and we
have it for the Munich suburbs for one weekend. Faced with
propositions like that, German publishers must become inde-
pendent producers. | think the industry here is moving
towards the position where publishers and independent pro-
ducers will handle the creative side and the record companies
will be manufacturers and distributors.”

For decades the music publishing industry in Germany has
been dominated by a handful of major companies—Gerig in
Cologne, Budde and the Meiset Group in Berlin, Global, UFA
and Siegel in Munich, Melodie der Welt in Frankfurt, Aber-
bach, Sikorski Peer, and Francis Day & Hunter in Hamburg.
But, as in other territories, increasingly German publishing
empires have been the target of record company takeovers.
And, in self defense, the independent publishers have gone
into record production.

Says Walter Lichte, general manager of Intersong: “Up to
about ten years ago, record company involvement in publish-
ing was virtually non-existent. There was the EMI company,
Accord, in Cologne—but all the other major publishers were
entirely independent. The UFA group became linked with
Ariola when it was bought by the Bertelsmann group, and
Deutsche Grammophon acquired Aberbach.

“This trend was observed with some concern by GEMA be-
cause it was feared that the record companies might drive the
independent publishers out of business. There was also the
problem of a conflict of interest which might arise when pub-
lishing companies belonging to GEMA were the subject of
takeovers by music-users such as record companies.”

To defend what it saw to be its members' interests in this
connection, GEMA brought a lawsuit against UFA in the mid-
sixties aimed at restricting music publishers owned by music-
users to extraordinary membership of GEMA with no voting
powers. GEMA won the case in the German High Court, but
the decision was subsequently reversed by the EEC court on
the grounds that it infringed Articles 85 and 86 of the Rome
Convention dealing with monopolies.

The result was that GEMA had to modify more than 30 of its
statutes and accept record company-owned publishing firms
as full members. The only restriction is that publishing com-
panies owned by music-users may not vote on matters regard-
ing music-user licenses and tariffs.

Hand in hand with the continuing acquisition of publishing
companies by record companies, the major independent pub-
lishers have engaged more and more intensively in record pro-
duction. And now the third stage in the evolution has been
reached as the record company-owned publishing groups
themselves become involved in independent production, of-
ten in competition with their parent record company.

“The situation,’” says Lichte, "is that publishing companies
affiliated to record companies must stili operate as independ-
ent publishers. We cannot afford to deal only with our parent
record company. The fact is that most of our mechanical roy-
alties come from companies which are not in the Polygram
group. We have the Jobete catalog for Germany, for example,
and this music is controlled record-wise by EMI-Electrola as
the Motown outlet in Germany.

“When you represent foreign catalogs, you have to have
good contacts with all record companies. You cannot survive
by simply being a B-side publisher. And to be a complete pub-
lisher today, you have to become involved in record produc-
tion."”

The record production is handled in two ways. The pub-
lisher either signs and produces the talent and then offers the
master to a record company, or else the publisher persuades
the record company to sign the artist to a contract but retains
complete artistic control over production—which is financed
by the record company.

Chappell, which is also, of course, in the Polygram group,
has been involved in independent production for two-and-a-
half years. *“You have to have this facility,” says general man-
ager George Hildebrand, *'in order to have the possibithty of
acquiring new copyrights.”

Chappell is now making an average of ten productions a
year, half of them self-financed and half financed by record
companies.

“Of course,"” says Hildebrand, **we have a fantastic catalog
of standards and this side of the business almost runs itself—
although we do work to keep the catalog active. However we

UFA photo
Dr. Josef Bamberger: “‘Pub-
lishers must be more creative.”

. schmoizi Slezak. phto
Rudi Slezak . . . **50-50 deals
are as rare as hen'’s teeth.”

have to find new standards—the songs that are going to be
the evergreens of the future. Most of today's established pop
writers aiready have their own publishing company—or a 50-
50 arrangement with a publisher. So we must find new talent,
and that takes time.

““Once we could offer a non-writer singer a selection of 12
songs from which he could select his next single. But today it
is much more the case that the singer comes to us with 12 of
his own songs and looks for a publishing deal.”

By far the most promising of Chappell's independent pro-
ductions currently are those involving the German group,
Randy Pie. Chappell has an exclusive five-year publishing con-
tract with the group and the product is released through Poly-
dor.

“There has been extremely good international reaction,”
says Hildebrand. “The last two LP's were released in the
U.S.A., UK, France, South Africa and most continental coun-
tries.”

Randy Pie have a style that mixes rock and soul music and
their international potential is certainly enhanced by the fact
that lead singer Bernd Wippich sings English without an ac-
cent. The group is set for a four-week tour of the U.K. in No-
vember and will follow that with a four-week tour of the U.S.A.

With the high cost of recording, publishers involved in inde-
pendent production must naturally produce with an eye onin-
ternational markets, but this is a particularly tough proposi-
tion for German producers because of the engrained
international prejudice against German music—a prejudice
which is dealt with in more detail elsewhere in this supple-
ment.

But publisher Rudolf Slezak who, with Horst Schmolzi runs
the Schmolzi & Slezak publishing operation in Hamburg, has
found at least one way to overcome this problem.

“Upon our instigation,’” says Slezak, ‘‘Paris-based Ameri-
can songwriter Mort Shuman and German lyricist/producer
Michael Kunze coltaborated on three compositions, all of
which were recorded by Shuman in German and English, pro-
duced by Kunze and released by Phonogram.

““Another established songwriter who is collaborating with
German writers is Clive Westlake."

Slezak is highly critical of the “'impossible’ terms of some
of the sub-publishing deals that are offered today. Sub-pub-
lishers, he says, face a constantly declining share of royalties
from sub-publishing deals because of the willingness of some
misguided publishers to accept punitive deals for the sake of
adding an illustrious catalog to their collection and because of
the inflated value which original publishers sometimes attach
to their catalogs, irrespective of their real potential in the mar-
ket concerned.

“Fifty-fifty deals today,”” he says, ‘‘are as rare as hen's
teeth.”

The position of the sub-publisher is further complicated by
the erosion of mechanical income created by direct imports,
and like his fellow publishers Slezak has turned to local pro-
duction more and more in order to maintain growth and prof-
itability. With Schmolzi he has created the Aves label and the
partnership's first major coup was in acquiring the rights in
German-speaking territories to the recordings of Roger
Whittaker.

“The relationship with Roger Whittaker over the last six
years has been based on a personal, rather than a business
association. | have coached Roger in his German language
recordings and we have always worked well together, so it was
not a total surprise when manager Irene Collins and producer
Denis Preston assigned Roger's recordings to our Aves label—
to be distributed in Germany by Metronome.”

Rudi Slezak has also concluded two important publishing
deals—one with British writer/producer Tony Macauley and
the other with America's Gambi and Ben Ghazi Music, which
produced the No. 1 hit “*Shame, Shame, Shame'’ by Shirley &
Company.

Johann Michel, head of Melodie der Welt in Frankfurt, while
aware of the importance of independent production, never-
theless emphasizes the necessity of keeping several irons in
the publishing fire.

“We do finance independent productions—one of our most
successful artists is Bata lllic whose records are released on

&

Polydor. But most of our revenue comes from sub-publishing
because we represent many international catalogs. And we
set great store by giving heavy promotion to recordings from
these catalogs.”

Hits by Bay City Rollers, Mud, Barbados, Kenny Rod Stew-
art, the Stylistics and others—all sub-published in Germany by
Melodie der Welt—have generated healthy turnover for the
company, and all these recordings have benefited from inten-
sive exploitation by Melodie der Welt's six-strong promotion
team.

But as far as net income is concerned, two thirds rtill comes

(Continued on page G-18)

GEMA—-Industry
Dispute Goes
To Arbitration

SINCE JAN. 1, 1974, the German record industry has had

no contract with GEMA—the German performing and
mechanical right society—because of a dispute over
mechanical royalty rates.

The matter is currently being considered by an arbitration
tribunal and meanwhile the record industry continues paying
on the basis of the 1973 contract.

The dispute arose because of the collapse of the rigid price
structure in Germany. The mechanical royalty rate of 8 per-
cent on a full-price record had been based on a recommended
retall price of 22 marks ($8.34). But since only an estimated
20 percent of records now sell at their recommended retail
price, the record companies feel that mechanical royalties
should be calculated on the real prices. Some industry leaders
are in favor of a system like that employed in France where an
average retail price is calculated on the basis of a survey of a
representative sample of record outlets.

The German record industry is also opposed to the min-
imum royalty platform which GEMA has imposed on all prod-
uct retailing at 14 marks ($5.30) and under. This product
bears a mechanical royalty of something like 35 cents. With
some LPs retailing at six marks today, this 35 cents repre-
sents a mechanical royalty rate of something like 16 percent.

Says Walter Lichte of Intersong: “The dispute between the
record industry and GEMA is a very gentlemanly one—and
nothing like the disagreement of 10 or 12 years ago when the
record companies withheld their payments. But | think there
will have to be some compromise because of the drop in
record prices. Meanwhile the companies go on making their
payments at the old rate and | am certain that whatever modi-
fications are made in the mechanical rates, they will not be
retrospective.’

GEMA is one of the most powerful and efficient right so-
cieties in the world with a turnover for 1974 of 280 million
marks ($73.6 million).

MCS Plans More
Automation For
Duplicating Plant

DESPITE INCREASING COMPETITION in the world's

market places, MCS Ltd. (formerly Werner Weber

Kassetten AG and TDS AG), with offices in Germany

and Switzerland, continues to increase its market
share and claims to be one of the most efficient duplicating
enterprises in Europe. The millions of cassettes supplied each
year to the company’s customers conform to the highest qual-
ity standards and defective cassettes have virtually been elim-
inated from the production line.

Early in its history MCS developed a technology which en-
abled it to employ a 32-fold duplicating speed. The plant
works with several masters and more than a dozen slaves giv-
ing a production rate of one cassette—or two 8-track car-
tridges—every second.

Duplication is done from a copy of the original master tape
used for record production. This copy is pre-equalized and
corrected in order to compensate for any losses and obtain
the best possible end-product. The one-inch-wide master tape
is made into an endless loop and, depending on the length of
the program, 20 to 60 cassettes are produced on each reel of
slave machine tape. Separation of each program is achieved
mechanically with the use of a low-frequency cue tone.

MCS's winding operation is done semi-automatically and
this process will become fully automatic in the near future.
This will mean that the operator simply fills the machine with
tape reels and empty cassettes and then pushes a button to
set in motion a series of operations—the attaching of a leader
to the tape, winding, stopping and cutting the tape at the end
of the program, sticking the end of the tape to the other haif
of the leader, then ejecting the finished cassette.

in this way one operator can produce several thousand fin-
ished cassettes per day.

The completed cassettes are labeled and packed automati-
cally—a machine simultaneously labels each side of the cas-
settes, inserts the cassettes into their cases with inlay cards
and stacks them up in tens.

After each production step there are acoustic and optical
quality controls and despatching is computer-controlled.

MCS also offers additional services such as label and inlay-
card printing and direct shipments to the warehouses of Com-
mon Market and EFTA country customers.
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EMI-Electrola Moves Into
TV Production To Promote Its Artists

(An interview with Electrola managing director Wilfried Jung)

ILLBOARD: What is your view of the present state of
the German music industry?

W.J.: All things considered | think we can feel
reasonably happy. Despite the economic reces-
sion and the fact that Germany currently has
more than 1 million unemployed, the music busi-
ness is holding up well. Of course, we may yet feel
he effect of the adverse economic con-

a retail price of 22 marks. Yet this LP product is often sold in
the shops for as little as 15 marks.

Direct imports have damaged the retail structure a great
deal. Companies like ours carry all the stock risk, but the im-
porter can bring in the top 20 albums and sell them up to one
third below the normal retail prices. This hurts the regular
dealer as well as the record companies.

It is no surprise that the market

litions—but on the whole | am inclined

share of the conventional dealer has

o be optimistic, especially as far as
Ml is concerned.
Considering that we had our best fi-

1ancial year ever in 1973-74, we did ex-
remely well in 74-75 to increase our
Jomestic sales by 12.5 percent. But
wur export sales went down by 8.9 per-
ent because of our high production
osts in relation to other countries—
osts which have caused a general de-
line in profitability throughout the
‘erman industry.

BILLBOARD: What is the biggest
iroblem facing the industry today?

W.J.: Undoutedly that of parallel im-
orts. This was the central factor in
naking 74-75 such a tough year. With
he devaluation of the pound relative
o the Deutschmark plus the differ-
nce in prices and in the level of value
dded tax, all German companies with
ubstantial U.S. and U.K. catalogs are
1 an extremely difficult position.

Fifty-five percent of our turnover
omes from international product and

“Wilfri

ed Jung

declined in recent years. The super-
markets demand heavy discounts and

& if the German companies don't agree,
they simply bring the product in from
the U.K. or Holland.

Non-conventional outlets such as su-
permarkets, chain stores, gas stations
and bookstalls now have 20 percent of
the market whereas two or three years
ago it was only 5 percent. The conven-
tional dealer accounts for 60 percent
of sales today and the department
stores the remaining 20 percent.

BILLBOARD: Are you happy about
the balance between the sales of Ger-
man repertoire and those of foreign
repertoire?

W.J.: No. We have been fighting for
greater recognition of German creative
talent for 25 years. Much more should
be done to boost German repertoire,
but the problem is that there has al-
ways been a great deal of anti-German
propaganda emanating from the Ger-
man media. Disk jockeys and journal-

/e have to offer substantial discounts
o dealers to stop them buying direct from the U.S. or U.K.
tecently EMIin the U.K. put up its prices and this helped. But
here needs to be a better harmonization of retail prices
hroughout the Common Market. The impact of direct im-
orts can be further reduced if the artists and management
o-operate in the matter of simultaneous release of product.
Nevertheless we are still at a disadvantage because while
se have to lower our prices to the dealers, we still have to pay
oyalties and mechanicals on full price product on the basis of

ists are constantly condemning Ger-
man pop music and the radio stations here play far more
international than local recordings. They encourage listeners
in the view that German product is square and old-fashioned
and that to be really trendy they must buy British and Ameri-
can records.

EMI-Electrola is investing in German artists on an increas-
ing level. We have strong national artists like Katia Ebstein,
Heino, Michael Schanze and Howard Carpendale—a South Af-
rican who sings in German—and we have recently signed

Peggy March and Can. But, most important of all, we are pro-
moting our national artists by producing our own radio and
television progams—either 100 percent financed by EMI-Elec-
trola or, alternatively, co-productions with the radie and tele-
vision stations. The television stations readily accept the idea
of co-productions because they are short of money. We supply
the music and the artists and the filming is paid for by the
television organization. We retain all record, cassette and
video rights and we split the revenue from the sales of the pro-
grams on a 50-50 basis with the television station. We have
produced television shows featuring Katia Ebstein and Gitte
and have sold them to a number of foreign television com-
panies. This is a fine way of promoting domestic talent inter-
nationatly.

Another way in which we hope to secure greater inter-
national recognition for German talent is through the new EM{
European a&r department which has been set up in Holland
under the direction of Bovema-EMI managing director Roel
Kruize. One of the aims of this unit will be to develop the Euro-
pean and international potential of artists from the various
continental EMI companies. This development comes at a
time when there is a new wave of German creative talent
emerging.

BILLBOARD: What is the condition of the tape market in
Germany?

W.J.: Cassette sales are very good, but, as is most other
European countries, the sales of cartridges are negligible. We
have stopped manufacturing cartridges completely and we
import the few we need from Switzerland. Cassettes, on the
other hand, are selling extremely well. Cassette sates for the
industry as a whole amounted to 12.5 percent of total turn-
over in 1973. This figure declined to 10.5 percent last year,
probably due to the fact that a lot of LPs were not available in
the cassette configuration. However the figure is back up to
12 percent this year. )

In Germany, as you know, there is a levy imposed on tape
recorders at the time of sale as compensation for copyright
owners whose works may be privately recorded in the home.
Thus it is quite legal for a person to make his own compilation
cassette of hit singles borrowed from a friend. This may well
be a factor in the decline in singles sales in Germany.

BILLBOARD: How do you account for the total failure of the
8-track cartridge in Germany?

W.J.: It came on the scene too late. By the time the car-
tridge arrived, there was already a huge cassette catalog avail-
able and there simply weren't the necessary marketing chan-
nels for the cartridge.

FULL SERV

1 We handle designs and 2
®  Jabel printing as well as .
finished cassettes, sales-

aids, etc, finest plants.

We are the professionals among the cassette makers: we duplicate on Low
Noise and CrO2-tape in Dolby B: we produce and dispose of licences: we print
your labels: we supply raw material, spare parts and accessories. Contact us
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Our very modern equip- 4
ment guarantees top qual-
ity for exacting demands.

CEINTH

Factories in the EEC and
" EFTA area facilitate duty
free delivery in Europe.

THE

CASSETTE MAKERS
Music & Cassette Supply Ltd.,
CH-8810Horgen, Todistrasse 68.
Tel: 01/720 85 07

Telex: 52264 mcsh ch

BRD: 7890 Waldshut,
Lenzburger-Strasse 2.
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SCHALLPLATTEN GMBX
A SUBSIDIARY OF M.C.A.RECORDS

A BOLD STATEMENT-BUT FACT!

It is true that Miller International Schallplatten GMBH is the greatest budget
label in Europe. Our sales in the German speaking market alone, will exceed ten |
million sound carrier units (disc and tape) in the coming year. It i1s a fact, that we |
have the highest consistent growth to investment ratio of any completely vertical
record company on the Continent in the past ten years.
Since our inception in 1961, we have had a continual upward development in every
area of the creativity, manufacturing and marketing of the audio arts and sciences.
Acquired by M.C.A. in 1969, our group continues its growth under the founding
management personnel and their California board. »
In an extremely quality conscious and competitive market, we are proud to claim
that we have developed one of the finest vertical audio entertainment units in the
world.

BE IT PROGRAM CONCEPT, RECORDING PRODUCTION,
VISUAL PACKAGING, MANUFACTURING OR
| REVOLUTIONARY MARKETING

WE'RE THE GREATEST!

The following pages give a sketch of our team. All are proud of their achievements :
and being a part of the greatest leisure time complex in the world—M.C.A.




THE COMPLETELY VERTICAL I

ﬁ WE'RE THE GREATEST!
A BOLD STATEMENT-BUT FACT!

The company operates all functions
(including recording studios) through its
! main facility in Quickborn, Germany,
approximately 14 miles from Hamburg.
Offices and factories are on a company
owned site of about six acres of purpose
designed buildings that house administra-
tion, book-keeping, complete disc - tape
manufacturmg, sleeve fabrication, shipping
| and warchousing functions. All depart-
ments are co-ordinated by a complex
E D P system that embraces a 0-48 hour
feed-seek-prove method of electronic
accounting.

The bulk of national distribution is on
a direct sales basis to retailers with frag-
mental areas served by distributors and
rack jobbers.

The company has a strength of new
product independence in that 9o9%, of its
goods 1s created by in house writing and

THE ADVISORY BOAR - | production teams. High units of sale per

Left to right: HARALD A. KIRSTEN, Managing Director, Drs. E. BEURMANN, item are achieved in every category of
and W. WILLE, Product and Creative Directors, DAVID L. MILLER, Chairman of the program 'mcludmg current chart hits to
Advisory Board. The Board reports to J. K. Maitland (Pres.) and L. Cook at Universal City the classics, ; folk, comedy, documentary
in California. and children’s records on a range of over

1,000 L.P.’s. All decisions as to product are
made by a “round table forum” of depart-
ment heads and the advisory board.

All are involved — and all
really care about the end
result.

MILLER FIELD SALES FORCE that w111 be supported by aDM 2,000,000
Ad Budget in fall of 1975.

DEPARTMENT HEADS Left to right:
HEINZ M. MUELLER, Comptroller,
HARRO-HELL MICHNA, Manufacturing and
Technical Director,

SALES CO-ORDINATION, ADVERTISING and HANS-M. NEUMANN, Sales and Marketing
PROMOTION Director.
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The German Talent
Scene: Udo Jergens In
Major Record Come-Back

THE GERMAN TALENT SCENE in 1975 has seen impressive
recording comebacks by mature artists like Udo Juergens and
Freddy Quinn, the growing impact of newer talents like Udo
Lindenberg and the satirical Otto and Michael Krueger, and
substantial international recognition for groups like Kraft-
~erk, Passport, Randy Pie and Silver Convention.

The 41-year-old Austrian singer-songwriter Udo Juergens
1as scored two big successes with *'Griechischer Wein' and
‘Ehrenwertes Haus''—the product of his collaboration with
the brilliant lyric writer Michael Kunze. Juergens’ comeback
nas been consolidated by a successful German tour.

The catalyst for Freddy Quinn’s return to the charts was
oroducer Peter Orloff who wrote two numbers for Quinn—
‘Die Insel Niemandsland' and ‘‘Ein Mann Kehrt Heim"' and
1elped the singer qualify for Radio Luxekbourg’s bronze lion
award.

Ariola, with its own labels and also distributed repertoire
ke that of Jupiter, is one of the strongest German companies
in terms of domestic product, with artists like Peter Alexander
and Udo Juergens (both produced by Ralph Siegel), Michael
Holm, Tony Marshall, Nina & Mike. Phil & John and Mireille
Mathieu. The strength of its German artist roster had enabled
Ariola to score tremendaous success with TV compilation al-
ums.

Hansa, the record label of the Meisel Group in Berlin, is pri-
marily involved in German repertoire, with such weil-estab-
ished artists as Bernt Cluever, Gunther Gabriel and Marianne
Rosenberg and turnover from the label is up 50 percent this
fear.

For Deutsche Grammophon, James Last goes on achieving
shenomenal sales year after year—his Non-Stop Dancing No.
20 is in the LP charts—but there has been something of a de-
line in the sales of such well-established singers as Roy
3lack. However Polydor is expecting great things from its five-
rear recording contract with the Chappell-produced Randy
2ie and scores consistently with artists like Freddy Quinn,
3ata lliic, Dahliah Lavi and the Fischer Choir.

In the instrumental field DGG has considerable strength
vith Max Greger, Kurt Edelhagen, Roberto Delgado and the
ecently-recorded Rhythm Combination & Brass led by Peter
derbolzheimer.

Says Wolfgang Arming: ‘“We place great emphasis on the
levelopment of national talent which continues to be the
nainstay of our operation. Our artists are getting more and
nore international recognition—spearheaded, of course, by
James Last who has more than 100 gold records to his credit.
Also important in our roster are Karel Gott, Lars Berghagen,
Nencke Myhre and Ann & Andy."

Phonogram’'s most spectacular pop repertoire success
tomes from its two German-based Greek artists, both pro-
fuced by Leo Leandros-Vicky Leandros and Demis Roussos.
Vlichael Krueger, Julio Iglesias and Kraftwerk are other top
yames in the roster and the group Atlantis. with lead singer
nger Rumpf, has great potential.

RCA’s Hans-Georg Baum is acutely aware of the need to
Suild local repertoire. Since he took over as head of the com-
»any in May last year he has built up the turnover from local
sroduction to 20 percent and wants to see it eventually take a
>0 percent share. RCA has signed a worldwide contract with
‘he Vienna Choirboys and has signed the Danish singer Gitte
ind the Swedish singer Siw Inger—both formerly with EMI—
sandleader Frank Valdor from Miller International, Hansl
Lroenauer from Teldec and country-style singer Jonny Hill.

Another growing source of revenue in the local production
iield is from children's records. There have been 32 releases
50 far in the Felix Lochnase series and sales are around
100,000. RCA will have its own sales force next year and is
ooking for 10 percent oftthe German market within two years.
l'o achieve this goal there will be a substantial increase in local
yroduction, including some major recording projects in the
Jlassical field.

Metronome's leading German acts include Jazz Lips, Raph
1ela, Waterloo & Robinson, Meyers Dampfkapelle and Zotty &
2itt. On the Brain label, which was created to feature contem-
dorary rock material, Metronome has a number of groups
vith international potential and, says managing director Dr.
serhard Weber: ‘“‘Following the success of Kraftwerk for
>honogram, American companies are readier now to listen to
serman product.”

WEA has scored the biggest success in the company’s his-
ory with a Dutch group—the George Baker Selection whose
‘Paloma Blanca'' has sold more than a million singles and
250,000 albums in Germany alone. “*And this success,’ says
nanaging director Siegfried Loch *‘has really helped establish
wur company with the smaller dealers who previously tended
nly to buy our records when there was a crossover from inter-
1ational to national. This has influenced our profit situation.”

Even without the gigantic George Baker Selection hit, WEA
vould be well on its budget target. **As it is,” says Loch, “‘we
ire up 29 percent over last year.”

One of WEA's first aims when it started operations in Ger-
nany was to maximize sales of U.S. repertoire; the next phase
s to expand the local artist roster, either by buying masters or
igning artists. WEA has had success with the Rentner Band,
vhich was voted as the top new act of 1974 by the Europa-
velle Saar radio station. Also making a good impact are Wolf-
rang, Jurgen Drews and a singer whom Loch regards as hav-
ng the potential of becoming as big as Udo Lindenberg—
Aarius Muller-Westernhagen.

Loch's persistence in backing the Klaus Doldinger group,

Passport, over a long period is finally paying off and he is also
promoting Doldinger as a jazz artist. Doldinger is currently
making a 20-city European tour, taking in Germany, Austria,
Switzerland, Holland and Scandinavia, with tenor saxophon-
ist Johnny Griffin and pianist Les McCann. An album re-
corded at Onkel Po's jazz club was released to tie in with the
tour.

Like many German companies, WEA is investing profitably
in the production of children's records and has released 20 al-
bums in its new Bunny line.

BASF's major acts include the duo Cindy & Bert and singer
Freddy Breck; both have new singles out which have sold in
excess of 100,000 and both have been involved in extensive
tours of the major German cities. Other important artists are
saxophonist Pete Tex and singers Peter Rubin and Renate
Kern.

The company has considerably expanded its roster by sign-
ing five new artists, all of whom are benefiting from a major
promotion campaign. They are Angela Branca, Reiner Rodin,
Charlotte & Jurgen Wentling, Hanna Heller and Rene Martin.
As far as the international market is concerned, BASF is look-
ing for success with groups like Tritonus and Embryo. The
company has also signed Mike Kennedy, former lead singer
with the Spanish group Los Bravos. Further major signings
are planned for 1976.

Black Foeoess, a group from Cologne, singing in the local
dialect, notched up more than 50,000 sales with their debut
album and consistently on the best-seller lists are choirs like
the Westphalian Nightingales (each of whose 15 albums has
topped the 25,000 mark) and the Toelzer Kanben on Har-
monia Mundi.

In the classical field BASF plans recordings with Dietrich
Fischer Dieskau and Edith Mathis. The company currently de-
rives between 14 and 17 percent of its turnover from classical
sales.

Jazz product which accounts for between 8 and 10 percent
of turnover, is derived exclusively from the MPS repertoire
and, in addition to the major American names on the label,
German artists like Volker Kriegel and Wolfgang Dauner
achieve above-average sales.

BASF is developing its children’s repertoire and has
launched a new cassette line, First Class, selling at 6 marks.
The line also features middle of the road and folk material and
is paralleled on record by the Punkt line, also retailing at 6
marks.

United Artists had the Love Generation, Heidi and a singing
duo, Wyn & Andrea Hoop, who are produced by singer Katia
Ebstein; CBS's main stars are Mary Roos and Costa Cordalis,
and Intercord's top artist is Reinhard Mey.

EMI-Electrola has a particularly strong local catalog with
such artists as Katia Ebstein, Offo, Peggy March, Michael
Schanze, Christian Anders, Howard Carpendale and Heino
and the highly successful group, Can.

Teldec’s top artists include the remarkably successful Udo
Lindenberg who has already won two gold records, Juergen
Marcus and the multi-national, Hamburg-based Les Hum-
phries Singers who have won widespread continental success.
The company is also helping achieve greater recognition for
less known artists such as Sue Kramer and Peter Mafay by
special promotion campaigns. With an eye on the inter-
national market, Teldec has recently signed German rock
groups Kin Ping Meh and Message.

One of the major success stories on the Jupiter label has
been that of the Silver Convention who had an international
hit with “*Save Me'" and whose follow-up "‘Fly Robin Fly'" drew
advance orders of 100,000 in the U.S. where it is released on
Midland. There has been a spin-off success from Silver Con-
vention in the shape of a hit single from group member Penny
McLean. Her ‘‘Lady Bump,'" also written by the composers of
“Save Me'" (Michael Kunze and Sylvester Levay), has made
the German Top Ten. Other successful Jupiter artists are
Chris Roberts, Manuela and Peter Krause.

100 Million Blank
Cassettes Sold In 1974

MORE THAN 100 MILLION blank cassettes were sold in
Germany last year—and while home duplication for private
use is permitted in Germany (a levy of about two dollars is
made on the sale of every tape recorder and distributed to
GEMA members), the growth of this market is discouraging
news for the international record companies.

Says Siegfried Loch, head of WEA: *‘British and American
repertoire is copied much more than domestic repertoire. This
accounts for the fact that while the global turnover from
prerecorded cassettes in Germany is about 10 to 12 percent
of album revenue, for our company the cassette share is only
7 percent. While James Last fans will buy his prerecorded cas-
settes, the fans of the Rolling Stones will borrow a friend's al
bum and tape it. The resultis that we get only 5 percent of our
Rolling Stones’ turnover from cassette sales.”

Global Among the
Top Publishers

SINCE IT WAS FOUNDED by Peter Kirsten in January 1967,
the Global Music Group has enjoyed continuous growth to the
extent that last year it finished as Germany’s No. 4 pub-
lisher—below the long-established Melodie der Welt, Meisel
Group and Gerig—in the listing compiled by the German trade
magazine, Musikmarkt.

The group represents a large number of foreign catalogsin
Germany, but like all major publishers Kirsten is increasingly
aware of the need to expand the action on local copyrights be-
cause of the erosion of mechanical rights income on sub-pub
lished copyrights caused by direct imports of records.

The group began its own production in 1969 when it
formed the GMG label, distributed in Germany by WMA, al-
though Kirsten had been involved in production for many
years before that. (“One 1964 production of mine, ‘Schnee-
walzer’ by a German folk group, has sold 500,000 to date and
is still in the Philips catalog.’")

For GMG Kirsten is looking constantly for new acts to sign
on a long-term basis so that their careers can be soundly built
up. He shares with WEA's Siegfried Loch the conviction that
patience and perserverance are essential virtues in building
top talent.

Currently GMG’s main artist is Joy Fleming, a singer from
Mannheim whose international potential is enhanced by the
fact that she sings in English without an accent. Miss Fleming
represented Germany in this year's Eurovision Song Contest
and won the Top Singer award of the German Phono-Aka-
demie for 1964.

Says Kirsten: ‘‘Her records are now released in all European
countries and we are now thinking about producing her in the
U.K. or U.S.A for the international market.”

Also on the GMG label is singer/songwriter Jerry Rix and,
through a deal with Sonet, the Swedish singer Sylvia Vretham-
mer.

The Global operation is heavily promotion-oriented and la-
belchief/promotion manager Stephan Zobel heads up a team
of five people—two looking after press, two taking care of ra-
dio and one dealing with television.

Looking at the future of the German market Kirsten sees
singles sales continuing to decline with only the monster hits
achieving good sales. "I think there will be a strong upward
surge in unit sales of cassettes and LP's, but profit margins
will narrow. With the price structure crumbling and profit-
ability on international repertoire dwindling, companies will
turn more and more to local production aimed at the inter-
national market.

“Although | am not involved with any of them, | am de-
lighted to see German acts like Kraftwerk, Triumvirat and Sil-
ver Convention making an impact in English-speaking terri
tories. This is good for the German industry as a whole.”

Classical Records
Notch Up 15.4 Percent
Market Share

GERMANY has one of the most thriving classical record
markets in the world. Sales were up 15.5 percent last year to
give classical product at 15.4 percent share of the LP market.

Interest in classical music is stimulated by the impressive
amount live presentations which are available to the public in
Germany's 60 opera houses and numerous concert halls and
by some important serious music festivals.

There are a great many symphony and chamber orchestras
in Germany and the country's 13 radio stations all have their
own orchestras and choral groups.

EMI has been particularly successful in the classical field,
its sales increasing by 23 percent in the financial year ended
June 30.

Says Dr. Herfried Kier EM!-Electrola’s classical marketing
chief: *'During the first half of 1975 EMI signed a number of
contracts which will ensure that the company maintains a
leading position in the classical market. The contract with
Herbert von Karajan has been extended and we have renewed
the joint contract with Deutsche Grammophon and the Berlin
Philharmonic. There is also an exclusive contract with Carlos
Kleiber, and Eugen Jochum has joined us for symphonic and
choral productions.

“*Andre Previn, chief conductor of the London Symphony
Orchestra, has extended his exclusive EMI contract, and also
signed to the label is Riccardo Muti, successor to Otto Klempe-
rer as chief conductor of the New Philharmonia Orchestra of
London and an important new talent.

“Then we have an expert in classical Viennese music in Willi
Boskovsky whose interpretation of ‘Vogelhaendler’ was
awarded a Deutscher Schallplattenpreis this year.”

In the matter of instrumental soloists, the biggest event for
EMI this year was the contract with the Soviet cellist Mstislav
Rostropovich. In addition, two young violinists, tzhak Perl-
man and Ulf Hoelscher renewed their contracts.

This month EMI-Electrola's classical catalog will be ex-
tended by about 80 new productions by Von Karajan, Men-
uhin, Sawallisch, Martinon, Previn, Michelangeli, Richter,
Weissenberg, Perlman & Hoelscher and flutists Linde and
Rampel.

Ariola’s classical marketing manager Hans-Richard Stracke
stresses the importance of the company's low-price classical
line, Auslese (*‘Selection’’), which sells at $3.75. The reper-
toire is drawn from Ariola’s three classical labels—Ariola Eu-
rodisc of Germany, Melodiya of the Soviet Union and Supra-
phon of Czechoslovakia.

The Auslese series features such celebrated names as Theo
Adam, Karel Ancerl, the Bamberger Symphoniker, Rudolf
Barschai, Emil Gilels, David Oistrakh, Sviatoslav Richter, Ros-
tropovich and Fritz Wunderlich.

Ariola also enjoys continued success with its *‘Diskothek der
Meister,” a low-price selection of 50 basic classic LPs and mu-

{Continued on page G-18)

o

-
w

Auruwiiag uo ybijodg pieoqig v

advoa1g 'S/61 ‘62 4380100



G-14

A Billboard Spotlight on Germany

The Miller
Story

in 14 years Miller International
has captured 30 percent of its
German budget market

OW does a record company with one exclusive
artist under contract, yet with a repertoire of
1,000 titles most of which are its own produc-
tions, generate an annual turnover of 50 mil-
lion marks retail (nearly $19 million) even though
it sells most of its albums at only six marks
($2.26)—the price of a single in Germany?

The answer, according to Harald A. Kirsten, managing di-
rector of Miller International, is to keep a close watch on qual-
ity and sell very competitively. **And to remember that, as our
founder Dave Miller once remarked, we are in the plastics
business, not the music business.”

Of course, that is nothing like the whole answer—because
there is no short explanation of the runaway success story of
Miller International since Dave Miller started recording his
101 Strings albums in Germany nearly 20 years ago.

The policy of Miller International is to produce good quality
product at the lowest possible cost, and one major overhead
that the company does not have to cope with is that of artist
promotion. With only one artist on the roster—orchestra
leader Frank Valdor—Miller’s artist promotion budget was in-
finitesimal compared with that of all other companies produc-
ing their own product. And now even that expense has been
eliminated because Valdor signed with RCA last July!

The other major factor in keeping down costs is that 20 per-
cent of the repertoire on Miller product is created by Miller's
own writers who are not members of GEMA, the German per
forming and mechanical right society and who therefore do
not have to be paid royalties.

In creating most of its own repertoire, Miller International is
unique as a budget company and Kirsten would claim that the
organization is unique in many other aspects, too. “For ex-
ample,” he says, *‘where the product of other labels is con-
cerned, people buy either the artist or the sound. In the case
of Miller it is the label that sells. People actually ask for the
Europa section in a record shop and then make their selec-
tion. Price is a prime incentive, of course, but we have also es-
tablished a high reputation for quality.

“It was not easy to establish this reputation because the
German record buyer does not ordinarily believe that cheap

MUSIK-EDITION DISCOTON

The pop branch of our music
publishing group
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Bavariaton-Verlag
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Miller International photo

The Miller International team I. to r. Harald A. Kirsten, managing director; Dr. W. Wille, creative director; Dave
Miller, founder and chairman of the advisory board; Dr. E. Beurmann, creative director.

product can be good product. This was a problem we had to
overcome 10 years ago and we have done it so successfully
that we now reckon to have 30 percent of the total budget
market in Germany—and between 4 and 5 percent of the total
record market."”

Most of Miller International’s repertoire is produced for the
German-speaking market—Germany, Austria, Switzerland
and parts of Holland and Eastern France. In addition the com-
pany produces international folk music and compilations of
cover versions of international hit material.

"“Another special aspect of the company,’’ says Kirsten, “'is
that we are particularly strong in the areas of marketing and
sales penetration. Because we have no artist costs, we can
concentrate all our efforts on the sale of the catalog. Most of
our competitors are in the regular record business and have to
worry about selling full-price product. To create their budget
lines they re-release existing material at a low price and they
have always to bear in mind how budget sales are affecting
their regular business and they also have to tackle the prob-
lem that their salesmen naturally tend to push the full-price
repertoire.”

Miller International really began in Germany when Dave
Miller discovered that he could record his 101 Strings albums
better and more cheaply than in the U.S.A. He worked with
two German sound engineers, Dr. E. Beurmann and Dr. W.
Wille with whom he founded the German company in 1961.

When Kirsten joined the company in 1963, his first two
moves were to install new presses and to start producing ma-
terial for the German market. From that point on the growth
pattern was remarkable, with turnover increases of anything
from 40 to 60 percent a year—the biggest jump coming in
1965 when Miller created the Europa label selling at five
marks. At that time the average price of an LP in German was
9 marks 50. "Our competitors thought we were crazy,” Kir-
sten recalls.

Today the Miller International factory at Quickborn, 14
miles outside Hamburg, has a production capacity of 10 mil-
lion albums and cassettes. In addition to the six mark Europa
label, which is the backbone of the record catalog, Miller also
produces the Somerset and Sonic lines which retail at 10
marks. However the Somerset line is currently being phased
out.

Miller is gearing up increasingly to cassette production—
sales of its prerecorded tape catalog have boomed tremen-
dously since the company slashed the retail price from 10
marks to 6 marks in June this year.

“Qur sales target this year,” says Kirsten, “was 2 million
cassettes—but we'll probably sell 3 million. We just cannot
produce them fast enough.”

Since 1969 Miller International has been owned by MCA
and it has enjoyed an annual growth rate of between 10 and
15 percent. The company sells its product through all types of
outlet, though mostly in chains stores and supermarkets.

Kirsten thinks the market in low-price records may have
reached saturation point. “But there is a great potential in the
cassette market. We have competitors now offering prere-
corded cassettes at 3 marks ($1.13) retail. It is possible to
make a cassette for 1 mark 50 and sell it for 2 marks if you
have no overhead and you are distributing to a local area. But,

of course, if you are looking for national distribution, you can't
deliver at that price, neither can you advertise.”

Miller advertises extensively and will spend up to 2 million
marks ($750,000) on radio, television and press advertising
this fall.
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Classical Records

* Continued from page G-13

sicassettes of the masterworks from the various nations, and
the “‘Klavierdiskothek,'" which is a selection of piano works by
the great composers played by Joerg Demus.

For 14 years now Polydor International has been offering
subscription sets of classical records at special prices. These
sets incorporate well-written and beautifully illustrated book-
lets. This fall the company is releasing 12 of these boxed sets
in 20 countries, the majority of them new recordings. Among
the new releases are the famous Salzburg Festival perform-
ance of Mozart's *'Cosi Fan Tutte'” conducted by Kar! Boehm,
with Gundula Janowitz, Brigitte Fassbaender, Reri Grist, Pe-
ter Schreier, Hermann Prey, and Rolando Panerai; Claudio
Monteverdi's ‘‘Vespers Of The Blessed Virgin” (issued com-
plete on record for the first time) complete with Magnificats 1
and 2 and based on the original 1910 Monteverdi score and
orchestration; and a special set of lieder sung by Edith Mathis
and Peter Schreier accompanied by pianist Karl Engel.

Two artists who are also friends of long standing—Daniel
Barenboim and Pinchas Zukerman—provide fresh evidence
of their musical rapport in a recording of the complete
Brahms sonatas for violin and piano and viola and piano. The
Melos Quartet of Stuttgart has recorded a complete set of the
string quartets of Schubert, and Seiji Ozawa and the Boston
Symphony Orchestra have recorded all the orchestral works of
Maurice Ravel.

The Italian violinist Salvatore Accardo has completed his
series of recordings of the six violin concertos by Paganini,
and the Amadeus Quartet has supplemented its set of the Mo-
zart string quartets with a recording of the string quintets.

Deutsche Grammophon is also reissuing, at reduced prices,
the complete symphonies of Schubert, Schumann and Men-
delssohn, in addition to a Tchaikovsky album. Among the art-
ists featured in these sets are Karl Boehm, von Karajan, the
Berlin Phitharmonic, Sviatoslav Richter, Rostropovich and
Christian Ferras.

On DGG's Archiv label the great Bach Edition—99 LPsin 11
volumes—is now available in its entirety and is on sale in more
than 20 countries. There is also an extensive selection avail-
able on 27 musicassettes, packed in nine deluxe boxes. Com-
pleting this 11-volume set are the Christmas Oratorio, Mag-
nificat, Cantatas 1, Cantatas Il (11 LPs) and Harpsichord
Works 11 (10 LPs).

BASF has an extensive catalog of classical music on the
Harmonia Mundi label, which includes many recordings of
early classical music played on original instruments. A very
popular double album called *‘Classics For The Most Beautiful
Hours Of The Year' features Hermann Prey, Edith Mathis, Mi-
rella Freni and Peter Schreier.

BASF is also releasing classical material on its low-price

Punkt label, the first issue comprising five albums, each re-
tailing at 6 marks ($1.60).

CBS has a success budget classical label in the 61000 series
and Metronome has a line of 50 classical LPs in the series
“Classical Pearls," interpretations of popular works recorded
by Friedrich Gulda, Erich Kleiber, Mari Rossi and Sir Adrian
Bouit.

Phonogram'’s fall classical program features nine sets with
works by Bach, Vivaldi, Verdi and Beethoven. The company is
also releasing the 1974 Bayreuth recording of the Meister-
singers. In addition there are new recordings by Hermann
Prey, Ingrid Hagbler, Lorin Maazel and Antal Dorati.

RCA has released two Mahiler symphonies, produced by
James Levine. The company is also mounting a campaign for
three Metropolitan Opera stars—Leontyne Price, Placido Do-
mingo and Sherrill Milnes.

Teldec’s fall program of classical music comprises more
than 80 LPs.

German Songwriters Rank
With the Best—Dr. Gerig

“ALTHOUGH IT MIGHT SEEM REASONABLE to expect
that, at a time of economic crisis, businesses concerned with
culture and entertainment would be the first to suffer, the
fact is that the music industry is much less badly affected
than many other branches,” says Dr. Hans Gerig, head of one
of Germany’s major independent music publishing groups.

“The hard years of 1939 to 1948 showed that music can
flourish in adversity, and despite rising unemployment and
declining buying power, the music industry is in pretty good
shape.”

Dr. Gerig shares the view of many German publishers that
German songwriters have not had the international recogni-
tion they deserve. ‘“However those writers today who are ori-
entating their material toward the international market are
producing copyrights which rank with the best in the world.

“In my view the main reason for the predominance of
Anglo-American product in the German market is not that the
original compositions are necessarily superior to the home-
produced-songs, but is rather more a matter of interpretation.
And with this emphasis on Anglo-American material, a pub-
lisher today must work on an international level and must
have some strong foreign catalogs.

A big group like my own organization, with its experienced
staff, naturally has far better chances of acquiring and ex-
ploiting major international catalogs than do smaller com-
panies. | have great faith in my company’s efficiency and this
is why | look with confidence to the future.”

Publishers Move

* Continued from page G-6

from performing rights—because of the vast repertoire of
standards in the Melodie der Welt catalogs.

Also well-endowed with standard material is the UFA reper-
toire which consists, in total, of 12,000 copyrights spread
among five affiliate companies.

UFA is a total publishing group in that it is involved in sheet
music, folios, independent production, sub-publishing and
catalog exploitation.

Independent production is a growing activity of the group
and among UFA's contract artists are Mario Lehner, who spe-
cializes in rock treatments of oldies, and Konstantin Wecker,
a singer-songwriter who is part of the new wave in Germany.
Both artists are produced by Discoton and released on Poly-
dor.

Discoton is the company in the UFA group which is princi-
pally involved in German and international pop repertoire. In
the last five years it has secured representation in Germany of
catalogs such as Hobbitron Music, George Pincus/Gil Music,
Neighborhood Music and Midget Productions (USA) and of
Magnet Music, Virgin Music and Stirling McQueen/Larry Page
Group (UK).

The German Market

* Continued from page G-2

run because this concentration on hit repertoire reduces still
further the chances of breaking new artists—and of building a
singles artist into an album artist. This trend means that the
industry is replacing genuine albums by collections of singles.

“The ultimate effect, if this tendency continues unchecked,
will be that dealers will be less and less inclined to stock a full
range of repertoire and will want to concentrate on material
which is advertised on TV.

Also unhappy about the likely repercussions on the industry
of the way in which current hit product is being gobbled up by
the compilers is United Artists chief, Wim Schut. When the
merchandisers first started, he points out, they had 25 years
of back catalog hits from which to draw their repertoire. But
now they are coming up to date. What will be left to repackage
in five or ten years' time?
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RCA photo

WINNER PICKS WINNER—One of opera's ali-time greats, soprano Zinka
Milanov, selects the winner of an opera contest sponsored by RCA Records in
conjunction with the New York-Philadelphia Sam Goody stores. Winner of the
contest was Liz Girsick of Philadelphia, who won a pair of subscription tickets
to the Metropolitan Opera. Looking on as Mme. Milanov picks the winner are,
from left, Bernie Bornstein, manager, Goody’s 51st Street store; Steve Feld-
man, RCA New York sales manager, Sam Stolen, Goody general manager;
Mary Beth Connors, RCA sales representative and Henry Wasser, classical

salesman, Goody's.

GLOBAL MUSIC PROJECT

Symphony For UN Bows

NEW YORK--Establishment of
the SYMPHONY for UNITED NA-
TIONS (SUN) was announced at
United Nations headquarters by co-
chairpersons Marta Casals Istomin,
widow of ccellist-composer Pablo
Casals, and General Indar Jit Rik-
hye. president of the International
Peace Academy and former Com-

Advent Catalog
Is Increased

CAMBRIDGE, Mass.—Advent
Corp. has increased to 42 titles its
series of process CR/70 cassette
recordings. The catalog consists of
releases selected from recordings
originally made by Nonesuch Rec-
ords and Connoisseur Society and
include recordings produced by Ad-
vent (Billboard, Oct. 11).

The new additions, numbering 12,
will be available on Nov. 1. Sug-
gested retail prices of the Process
CR/70 cassete cassettes range from
$5.95 1o $8.95.

Some of the new releases include
“Festival Of Trumpets,” The New
York Trumpet Enscmble, Gerald
Schwartz, director: Beethoven’s
Waldstein sonata and Sonata in E
major, Anonio Barbosa. pianist;
Strauss’ “Death And Trans-
figuration and Hindemith’s *Mathis
der Maler,” London Symphony Or-
chestra, Jascha Horenstein. conduc-
tor; and a Weill suite from “The
Threepenny Opera.” with the Con-
temporary Chamber Ensemble. Ar-
thur Weisberg, conductor.

mander of the U.N. Peacekeeping
Forces.

Founder and music director Jo-
seph Eger, conductor and former as-
sociate conductor to Leopold Sto-
kowski, explained the project:
“SUN’s purpose is to mobilize the
energy of music for improving com-
munications among the world’s
people in these crucial times. Called
‘Symphony’ in the world’s original
meaning, ‘together sound. rather
than in the sense of the strictly west-
ern classical orchestra, SUN will in-
clude musicians, conductors and in-
struments from a global spectrum of
national cultural backgrounds and
musical styles . .. folk, popular and
classical. SUN’s ‘core’ of musicians
will be supplemented by—and in
personal contact with—-musicians
from the areas of the world in which
SUN performs.”

In live, recorded and filmed per-
formances to the broadest possible
audiences, SUN will dramatize the
cultural contribution of the partici-
pating nations and will focus atten-
tion on and scek support for the
world’s stricken areas.

SUN has scheduled a perform-
ance during U.N. Week on Oct. 20,
at the Cathedral of St. John the Di-
vine, programming a specially com-
missioned composition “One Is the
Spirit of Man™ by Maia Apraha-
mian. which utilizes elements from
many cultures. and Beethoven's
“Ode to Joy.” A recording is sched-
uled for November, followed by a
series of benefits in Madison Square
Garden and in different parts of the
world during 1976.

EMI, Previn In New Pact

LOS ANGELES—EMI has signed
a new, exclusive longterm contract
with conductor Andre Previn. States
EMI general manager-international
classical division, Peter Andry, “Our
association with Mr. Previn since
1972, has been an extremely reward-
ing one. In the three-year period, 35
album performances have been is-
sued and many of these (with his
London Symphony Orchestra) have
attained international best-seller
status.”

Under the provisions of the new
agreement, an even more aggressive
recording schedule will be under-
taken by Previn, with a wide range
of repertoire to include works by

Britten. Holst, Prokofiev and
Tchaikovsky. Executive producer
Christopher Bishop will continue to
manage all aspects of the Previn
recording sessions. The first record
coming under the new contract is
scheduled to be recorded this
month—Rachmaninoff’s poem for
solo voices, chorus and orchestra:
“The Bells.”

Numbering among the Previn
recordings to be domestically issued
before year's end by U.S./Angel are
Holst’s “The Wandering Scholar,”
Beethoven’s “Symphony No. 77 and
a program of romantic orchestral
music.

Pittsburgh,
Detroit In
Labor Tiffs

NEW YORK-Contract disputes
with the AFM has forced post-
ponements of performances by Pitts-
burgh and Detroit symphony or-
chestras.

The Pittsburgh local president,
Herbert Osgood, says that the 104
members of the Pittsburgh Sym-
phony are seeking higher wages
from their present minimum salary
of $305 for a 20-hour week. Report-
edly. the union has rejected a $90 a
week raise over a three-year period.

The Detroit Symphony Orchestra
has postponed rehearsals and con-
certs until further notice. This oc-

curred after a two-week extension of

the old pact expired. The Detroit
Federation of Musicians had voted
last week to continue playing while
negotiations were being held but
management decided to postpone
concerts because it had received no
provision on how long the musicians
would play without a pact.

Present minimums are $15.555
yearly: the musicians recently
turned down a raise of $3.945.
spread over three years. The union
has asked for an increase to $21,060
vearly.

Here, the Metropolitan Opera and
Local No. 1, International Alliance
of Theatrical Stage Employees,
reached an agreement to extend
their contract. which expired last
Aug. 24, through Dec. 31, 1975.

The joint announcement was
made by Anthony A. Bliss, executive
director of the Metropolitan Opera
Association, Inc.. and Solly Pernick.
president of Local No. I, IATSE.

Chairman of the negotiating com-
mittee of Local No. | was Robert P.
McDonald and representing the
Metropolitan was Michael Bronson,
technical and business administra-
tor. Counsel for the Metropolitan is
Henry W. Lauterstein and for Local
No. I, Harold P. Spivak.

Classical
Notes

Pianist Eugene List is the only
American judge on the jury of the
International Chopin Piano Compe-
tition, being held in Warsaw, Po-
land. Oct. 7-31. He was first Ameri-
can judge at Tchaikovsky Piano
contest in Moscow in 1964. ... New
York University Press i1s publishing
a series of books in musicology. Vol-
umes will deal with problems of per-
formance-practice in different his-
torical epochs. Prof. Elaine Brody is
editor of series and an author of one
of the books.

In Vienna, Ray Minshull and
Christopher Raeburn of British
Decca recently recorded the com-
plete score of Wagner's “Die Meis-
tersinger.” Cast included Norman
Bailey, Rene Collo, Adolph Dalla-
pozza, and the Vienna Philharmonic,
conducted by Georg Solti. ... New
York Mayor Abraham Beame and
Sen. and Mrs. Jacob Javits headed
the list of notables who attended the
opening of the Metropolitan Opera
season Oct. 13. The bill was Rossini’s
“The Siege Of Corinth.” featuring
Beverly Sills. . . . William Westney of
Forest Hills. N.Y. was named top
winner in piano division of 1975
Geneva competition. His recording
of Leo Ornstein’s piano quintet will
soon be released on CRI.

ROBERT SOBEL
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E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 1 5 1 SOMETHING BETTER TO DO
Olivia Newton-John, MCA 40459 (ATV, BMI)
2 3| n GAMES PEOPLE PLAY
Spinners, Atlantic 3284 (Mighty Three, BMI)
3 7 47 THE WAY | WANT TO TOUCH YOU
Captain -& Tennille, AGM 1725 (Moonlight and Magnolias, BM!)
4 5 9 CAROLINA {N THE PINES
Michael Murphey, Epic 8-50131 (Columbia) (Mystery, BMI)
5 ) 6 HELP ME MAKE IT (To My Rockin' Chair)
B.J. Thomas, ABC 12121 (Baby Chick, BMI)
6|11} 7 DIAMONDS & RUST
Joan Baez, A&M 1737 (Chandos, ASCAP)
7 4 110 4 ONLY HAVE EYES FOR YOU
Art Garfunkel, Columbia 3-10190 (Warner Bros., ASCAP)
8 2 11 I'M SORRY
John Denver, RCA 10353 (Cherry Lane, ASCAP)
9114 8 WHO LOVES YOU
Four Seasons, Warner Bros./Curb 8122 (Seasons/Jobete, ASCAP)
10 | 17 5 LYIN' EYES
| Eagles, Asylum 45279 (Benchmark/Kicking Bear, ASCAP)
11 |12 8 MY FATHER'S SONG
Barbra Streisand, Columbia 3-10198 (Leeds/Wild Screen, ASCAP)
12 {10 110 | GO TO PIECES .
Cotton, Lioyd And Christian. 20th Century 2217 (Noma/Vicki, BMD)
13 118 8 LADY BLUE
Leon Russell, Shelter 40378 (MCA) (Skyhitl, BMI)
14 {19 7 SUMMER OF '42
| Biddu Orchestra, Epic 850139 (Columbia) (Warner Bros., ASCAP)
15 8 |10 AIN'T NO WAY TO TREAT A LADY
I Helen Reddy, Capitol 4128 (Colgems, ASCAP)
16 | 20 4 JUST TOO MANY PEOPLE
Melissa Manchester, Arista 0146 (Braintree/Rumainia Pickleworks, BMI)
17 9 9 GONE AT LAST
Paul Simon & Phoebe Snow, Columbia 3-10197 (Paul Simon, BMI}
18 |13 7 YOU'RE ALL | NEED TO GET BY
Tony Ordando & Dawn, Elektra 45275 (Jobete, ASCAP)
19 | 22 3 SAD EYES
Andy Williams, Columbia 10208 (Don Kirshner/Kirshner Songs, BM1)
20 |16 |13 DAISY JANE
America, Warner Bros. 8118 (Warner Bros., ASCAP)
21 |15 111 BRAZIL
The Ritchie Family, 20th Century 22 (Peer, BMI)
22 | 27 6 ROCKY
Austin Roberts, Private Stock 45020 (Strawberry Hill, ASCAP)
23 | 26 3 MIDNIGHT SHOW
Bobby Vinton, ABC 12131 (Don Kirshner, BMI)
24 |28 6 VOLARE
Al Martino, Capitol 4134 (Robbins/S.D.R.M., ASCAP)
25 | 21 9 | DON'T BELIEVE IN IF ANY MORE
Roger Whittaker. RCA 10356 (Arcola, BMI)
26 | 32 3 MEXICO
James Taylor, Warner Bros. 8137 (Country Road, BMI)
27 125 |10 ICE CREAM SODAS, LOLLIPOPS AND A RED HOT SPINNING TOP
Paul Delicato, Artists Of America 101 (Songwriters Of America, BMI)
28 |24 |10 YOU ARE A SONG
Batdorf & Rodney, Arista 0132 (Keca, ASCAP)
29 | 34 6 CASTLES IN THE SAND
Seals & Crofts, Warner Bros. 8130 (Dawnbreaker, BMI)
30 |30 9 MORNING
Michael Kenny, Tom Cat 10327 (RCA)
(Cataclysmic/Dantroy/Kenny Tunes, BMI)
31 |35 2 SKY HIGH
Jigsaw, Chelsea 3022 (Duchess, BMI)
32 136 5 BAD BLOOD
Neil Sedaka, Rocket 40460 (MCA) (Don Kirshner, BMI/Kirshner Songs, ASCAP)
33 137 5 ALL OVER ME
Charlie Rich, Epic 8-50142 (Columbia) (Ben Peters/Charsy, BMI)
34 | 42 2 MANHATTAN SPIRITUAL
Mike Post, MGM 14829 (Zodiac, ASCAP)
35 | 38 4 KEEP ON TRYIN'
Poco, ABC 12126 (Fools Gold, ASCAP)
36 |41 4 WHAT A DIFF'RENCE A DAY MAKES
Esther Phillips, Kudu 925 (Motown)
(E.B. Marks, BMI/Stanley Adams, ASCAP)
37 | 40 3 JUST OUT OF REACH
Perry Como, RCA 10402 (Four Star, BMI)
38 | 46 2 SUNDAY SUNRISE
Anne Murray, Capitol 4142 (Screen Gems-Columbia/Sweet Glory, BMI)
39 |39 8 DANCE MUSIC
Ronnie & Natalie, 0'Hara, Legacy 105 (Happy Girl, ASCAP)
40 | 47 5 BIG MABLE MURPHY
Sue Thompson, Hickory 354 (MGM) (Acuff-Rose, BM1)
41 m HEAT WAVE
. Linda Ronstadt, Elektra 45282 (Jobete, ASCAP)
42 m SECRET LOVE
Freddy Fender, ABC 17585 (Warner Bros., ASCAP)
43 THEME FROM “MAHOGANY"
m Diana Ross, Motown 1377 (Jobete, ASCAP/Screen Gems-Columbia, BMI)
44 | 44 | 5 | STILL LOVE YOU (You Still Love Me)
l Mac Davis, Columbia 3-10187 (Screen
Gems-Columbia/Songpainter/Sweet Glory, BMI)
45 | 49 4 ONCE IS NOT ENOUGH
Henry Mancini, RCA 10355 (Famous, ASCAP)
46 | 48 3 COMING IN OUT OF THE RAIN
Gayle McCormick. Shady Brook 017 (Little Peanut. ASCAP)
47 | 45 4 M!‘RACLES 6
Jefferson Starship, Grunt 10367 (RCA) (Diamondback, BMI)
48 m OPERATOR
Manhattan Transfer, Atiantic 3292 (Conrad, BM1)
49 |50 I 2 | BLUE EYES CRYIN' IN THE RAIN
Willie Nelson, Columbia 3-10176 (Milene, ASCAP)
50 HEY THERE LITTLE FIREFLY

Firefly, A&M 1736 (Sound Of Noian/Chelsea, BMI)

ayvoatig 's/61 ‘G2 H3B0100
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Twin City Hobbyists Key On ‘Sight 'n’ Sound’

At Sight 'n’ Sound expo, Theo Mayer of TEAC, above was one of many “lec-
turers, while Ken Kuskie, Sansui, was kept busy in display booth.

TDK’s Tape Clinics

Tee Big

Promo Push

By RADCLIFFE JOE

NEW YORK-TDK Electronics
has launched a series of tape clinics
in selected cities across the country
as part of a broad promotional cam-
paign for the company’s line of
blank tape products.

The clinics. the first in TDK’s his-
tory. were inaugurated last week at
Lafayette audio retail shops in Man-
hattan and Syossett. L.I. They were
then moved to two Atlantis Sound
stores in Washington, D.C.. and will
be held this week at selected audio
shops in Chicago.

The clinics will end a three-weck
trial run on the West Coast, and are
being used primarily as a barometer
to gauge both dealer and consumer
response to the concept. According
to Ken Kohda. marketing manager,
if results are favorable, TDK will es-
tablish the clinics as an on going fea-
ture on a regional basis.

The clinics. using specially de-
signed test equipment, are testing
the frequency response, signal-to-
noise ratio, and other critical fea-
tures of TDK's new Super Avilyn
tape against those of the closest com-
petitors.

Tying in with the clinics are four
promotions including a free storage
box with every two SA cassettes pur-
chased: a “Reel Steal” promotion,
on metal take-up reels: a buy one
get one at half price cassette pro-
motion on TDK's SD cassettes: and
a special SA promotion that offers
10 cassettes in a box for the price of
eight.

Kohda explains that the storage
box promotion features “*a unique
‘add-o-stack’ cassette storage mod-

ule free with the purchase of two SA
cassettes. along with descriptive ma-
terial about both the module and the
tape.” The colorful skin-wrapped
package carries a retail price of
$9.58.

The “Reel Steal” promotion offers

(Continved on puge 45)

By IRENE CLEPPER

MINNEAPOLIS—Still toting
shopping bags full of brochures,
many of the 22.483 who attended the
first Sight 'n’ Sound show here Oct.
3-5 went directly from Minneapolis
Auditorium to their nearest audio.
camera or citizen’s band radio
dealer, with retailers reporting sales
up as much as 30 percent over the
prtor weekend.

The show was an unqualified suc-
cess for the non-profit Sight 'n’
Sound Associates group of area
dealers and reps who conceived the
idea of an exposition aimed at the
hobbyist groups in the area (Bill-
board, June 14). At early count,
the show said to have broken even
financially, and though it was
formed for a one-time event, mem-
bers already are making tentative
plans for a 1976 rerun.

Consumers learned from displays,
demonstrations and lectures. and
one rep noted hoarsely that he
hadn’t stopped talking for the three
days. Most of the demos were sched-
uled on a continuous basis. with
people usually waiting in line for the
next show. “We had to ‘shut the
door’ each time,” another demon-
strator complained happily. “We
just couldn’t jam any more people
in.”

Al Kempf of Audio King. one of
the dealers who initiated the show,
explained the basic aim was to make
iteducational. “Pcople want to learn
and we felt that if we put on an edu-
cational program attendance would
be better. And despite the Indian
summer weather, opening of the
hunting season and some great TV
sports. we did well.

“With no sales at the show people
didn’t feel hassled,” he emphasizes.
“There was no pressure to sell or fear
of being sold. so consumers who
wanted information were encour-
aged o ask questions trom the many
factory staff people on hand.”

Interest was wide-ranging, from
basic (uestions such as “I want a
good stereo system, so what should I
look for?" to technical queries like
“What can the new direct-drive
turntable do for me?” Also of inter-
est were seminars on mix down,
mike placing and loudspeaker sys-
tem variations.

(Continued on page 47)

3 BIG 10 SITES =

Blank tape emphasis was definitely on comparison tess with qually big push

from Maxell for UDXL, above, and TDK Electronics for Super Avilyn (SA).

CAMPUS SYMPOSIUM

el v e 3
Billboard photos by Irene Clepper

IUP Hi Fi Expo To Repeat

® Continued from page 3

hardware manufacturer to bring its
own display, had only praisc for the
overall effort, and pledged the com-
pany’sinvolvement in similar events
at other campuses.

This is one of Viggiano’s main
goals in bringing the hi fiindustry to
the students, the triggering of other

|
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Traveling Playback Expo Finds:

College Town Exposure Pays

BLOOMINGTON. Ind.—Play-
back’s $1 million traveling equip-
ment show made its last stop here
Oct. 3-5, playing to a house of be-
tween 10.000 and 15.000.

Billed as Playback’s *“Hi-Fi
Expo '76,” the show had previ-
ously been cxhibited in
Champaign. Hl. and Madison.
Wis. The exhibits move from loca-
tion to location via trailers. with 40
manufacturers of electronics,
speaker systems, lape decks, turn-
tables and cartridges, calculators
and autosound equipment repre-
sented.

All three cities are sites of Big 10
Campuses (Indiana Univ.. Univ.
of Wisconsin and Univ. ot I{iinois)

By VICKORA CLEPPER

Playback’s corporate sales man-
ager.

Complimentary frisbees. T-
shirts and record albums attracted
young visitors, as did such events
as a 50s style dance contest. with
calculators as prizes. Special ex-
hibits included the “Earthquake™
sound cquipment (Cerwin-Vega
and BGW) movic theaters used to
project tremors. and a $10.000
“Super” system. Seminars covered
tape recording, speaker systems
and technical innovations.

But visitors came for the equip-
ment being displayed, as well. Paul
Epstein, manager of the Blooming-
ton Playback outlet says 80 percent

before an expensive car.” he says.

Since no individual store in the
Bloomington area can afford such
a show. Epstein says good public
relations will be built up with the
community. And, he adds. “People
have to see the equipment before
they buy it, and our store simply
can’t display all we offer.

Following the show. his outlet
held a weck-long sales. with some
of the material demo equipment
from the expo. and a free frisbee
offered for every $5 purchase.
Even during the show, Epstein
noted an increasce in traffic in the
store.

The Bloomington show was held
at the Executive Inn. an off-

? and the appeal is directed to the  of his cusiomers are in the 18-29  campus motel. A chartered bus
student. “Young people are our age range and slereo systems are  yag dispatched around the campus
most knowledgable and most criti- ~ an important commodity for them. 1o pick up students in front of the
cal customers,” says Marty Yates. “They will buy an expensive stereo (Continued on page 46)
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educational-oriented expos across
the country. He reports interest from
other schools in the area. whose rep-
resentatives were attending a Penn-
sylvania Learning Resources Assn.
meeting the day of the symposium,

Aspesi was impressed by the so-
phisticated questions of the typical
listener to the continuous demon-
strations of CD-4 sound, which the
vast majority had never heard. Al-
though he expects mainly long-
range benefits, a visit the next day to
A.F.C. Electronics. a JVC Phila-
delphia dealer who participated,
turned up a surprising number of'in-
quiries directly related to the TUP
show.

Jim Livolsi of AF.C.. who
manned the firm’s booth at the expo.
and Tassos Spanos of Opus One,
who also gave one of the lectures on
speaker listening tests. were among
the more vocal endorsers of the en-
tire concept. Another strong endor-
ser was George Sefscik of Shure
Bros.

Also participating were Radio
Shack, Lafayette Electronics,
Quinn’s Audio, Ours Electronics. In-
diana Audio, Stereoshop, Audio
Warehouse. Sound Shack and The
Listening Post.

Thrust of the free event was
strictly educational with only soft-
scll sales pitches in evidence at the
retailer booths. Attendance break-
down was about 70 percent students,
20 percent faculty/staff and 10 per-
cent townspcople. Viggiano says,
and provided a good cross-section of
hi fi interest in the community.

Also helping prove that quad in-

(Continued on page 46)
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The growing videotape duplication market
was among the focus of attention at Video Expo
'75 which drew an estimated 4,000 to see some
80 exhibits at Madison Square Garden Exposi-
tion Rotunda, sponsored by Knowledge Industry
Publications, Oct. 7-9.

Trans-American Video, Hollywood, Calif., is
still negotiating with potential fiat-fee licensees
for its patented Copy Guard vidcassette encod-
ing system which it claims halts virtually all un-
authorized duplication through an electronic-
ally-encoded signal.

Other duplicators on hand, and generally op-
timistic about an upturn in duplications needs
accompanying a general upturn in business, in-
cluded National Video Center and Reeves Tele-
tape, both in Manhattan; S/T Videocassette Du-
plicating, Leonia, N.J., and Video Software &
Production Center, Yonkers, N.Y.

For blank videotape, Memorex had its full
line on display, including its Cr0, vidcassettes
in seven lengths from 10 to 60 minutes; DAK
Enterprises was showing back-coated cobalt-
energized %, % and 1-inch helical scan video-
tape; Karex had its new extended stop-motion
vidcassettes, and Studio Tape Exchange found
much interest in its "recycled"” %-inch U-Matic
cassettes and 2-inch quadruplex videotape.

One of the potentially most important and

2 Shows In
"76 Then 1
For 1977

® Continued from puge 6

90 percent of space at the last sum-
mer CES voted for the single spring
show.

Begun in January 1973 to capital-
ize on the success of Larry Karel’s
Independent Housewares Exposi-
tion (IHE) which was attracting a
growing number of consumer elec-
tronics firms bridging the big home
furnishings and housewares expos in
Chicago, the winter CES has
brought grumbles from more and
more large-space exhibitors who
complained of spiraling display
costs and FCC and FTC crackdowns
on prototypes of new products.

Although there was also some
pressure for a change of site from
Chicago, Wayman reports the sur-
vey response from more than 40 per-
cent of the 800 firms exhibiting in
the past three CES yearswas4to | to
stay in the Windy City. Another fac-
tor is that Las Vegas, an alternate
site, has only about 285,000 square
feet available in the Convention
Center, and the summer CES al-
ready is over the 310,000-square-
foot requirement, and growing.

The CEG has left options on Jan-
uary/June dates after 1977 in case
the single April show “doesn’t go,”
but expects to abide by the decision
of the board to adopt the one-show
format in 1977, Wayman says.

He also got a strong commitment
from the survey respondents to the
Jan. 7-9 Winter CES at the Hilton
and the summer CES at McCormick
Place. More than 90 percent of avail-
able space for the Wednesday-Fri-
day winter show is committed, with
214 booths sold as of last week.

On the single-show format, Way-
man notes that hi fi firms will have
to cycle their goods earlier to meet
the new product introduction sched-
ule. After re-polling those who had
opted to continue the two-show
schedule, he came up with virtually
no major firm unable to meet the
necessary new commitment. Major
difference will be that for many
years the CES has followed the two-
step introduction of many lines, par-
ticularly TV, and now will precede
the distributor/dealer meetings.

Tape Duplicator

3030 portable color camera utilizing a new tri-
electrode vidicon tube, available early next year
at $4,295.

The only video duplicator on display, now
that 3M has abandoned its %-inch U-Matic high

least visible new items was Akai's Automatic
Gain Control low light level amplifier for either
its VTS-150 or CCS-150S color cameras, produc-
ing pictures of Electronic News Gathering (ENG)
quality at as low as 20 footcandles. Unit is about

$350, and can be retiofitted to modify any exist-
ing camera in either of the Akai %-inch systems,
now used by some 70 TV stations in the U.S.
Also drawing attention was the much more
visible Hitachi/Shibaden battery-operated FP-

speed contact printer, was the Panasonic VTP-1
Y-inch videocartridge printer, which is report-
edly getting more interest as distribution of car-
tridge VTRs increases.

(Continued on page 46)
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For a sound future.
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OUR WEALTH

Free,free, free, free, free,
free, (with a minimum
purchase of Maxell products).

We make it easy to sell the fastest
growing tape line in the country. Just ask
your Maxell representative for your free
profit-pulling display merchandiser.

The display stocks 48 Maxell cas-
settes, and 15 Maxell 8-track cartridges.
And it's made tough. So you can depend
on it lasting through years of un-stocking.
(As your customers find their needs and
bring them to the register.)

The free display rack is part of the
greatest sales campaign we've ever
mounted: including advertising in every
major audio publication, multi-media
consumer advertising, point of sales aids,
co-op program and our famous Tape
Clinics. Check your Maxell representative
for this offer and the many other current
Maxell programs.

Put a new Maxell display rack on
the black side of your ledger.

Maxell Corporation of America,
Moonachie, New Jersey 07074. Also avail-

maxeill.
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ESSEX HOUSE

VCT Press photos

ITAHIGHLIGHTS—At recent New York International Tape Assn. *semi-technical’’ seminar, big hit was quad mix-down
demo by Joe Lopes of RCA Records, left, and Jack Richardson of Toronto's Nimbus 9 Productions. At right, ITA execu-
tive director Larry Finley reads plaque presented to John King of Ford Motor Co., center, “‘for creating consumer ac-
ceptance of the auto 8-track player” a decade ago, as Duane Windahi of 3M Co. looks on.
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man Touch

N;lwutbmation With Hu

Key To Blank Tape Production

LOS ANGELES—Automation is
revolutionizing the manufacturing
of blank tape but the human ele-
ment is perhaps more important,
ironically, than when much of the
production was manual. There are
many examples of the curious indus-
trial relations paradigm. But con-
sider the Dusenbery slitter. This is a
key piece of automation in a blank
tape production facility. It costs
around $200.000. and it is fed a roll
of blank tape that can weigh 125
pounds. As the name implies. the
machine slits the six-to-30-inch-
wide roll into multiple narrow strips
that spool on a pancake roll as nar-
row as '4 in. wide for feeding into
cassette blanks (8-track and open-
reel widths are likewise slitted).

Despite such technological auto-
mation breakthroughs as the Dusen-

Gréat °Prices
—_— for ——

BLANK LOADERS
CASSETTE DUPLICATORS
DUPLICATORS

Make Empire your one-stop source

for fast, personal service and pre-
mium quality tape on bulk cassettes,
bulk cassette tape, 8-track lubri-
cated tape and mastering tape. We
serve the nation’s leading dupli-
cators. Find out what you are
missing. Call or write NOW!

Empire Magnetic Industries
270-278 Newtown Road
Plainview, NY. 11803
516-293-5582

By EARL PAIGE

bery there still are vital human func-
tions necessary for its optimal use.
For instance. one person observes
the high-speed master roll as it
spools into the mouth of the rotating
knives. Object? To spot possible
flaws, uneven coating. for example

then the possibly flawed wound
pancakes can be isolated and only a
relatively small amount of perhaps a
ten-mile-long wide spool is in-
volved. An uneven area of coating
may be only a foot or so long and the
finished spools from this area are
isolated up to a point of beyond 90

percent accuracy (ultimately. of

course, every finished rotled pan-
cake is subject to many quality
checks).

There are other human functions
going around 24 hours a day central
to keeping the Dusenbery going.
Take the two people who perform
the complex task of splicing the tre-
mendous wide master spools. These
spools are heavy. Plans call for
women o be able to do this but this
will mean a special spool-handling
device now being prepared. Right
now, the men help if a woman is at
the station where a spool is to be
raised into place.

Sometimes. an individual slit
piece will break. Sometimes. but less
often. maybe three slit picces will
break coming out of the knives. This
means threc more splices. Right
above the Dusenbery is a vacuum
tube. The broken tape is sucked up
the tube and cventually is emitted
into a giant waste receptacle in the
back of the plant. The splices are
made and the Dusenbery spins and
spins as the pancakes on the far side
build up to finished size.

On-cassette printing

in up to 3 colors

+ fult background color,
at speeds up to

100 units per minute.
Saves time, money

and problems.

The APEX Printer from

AUDIOMATIC CORPORATION

Good-bye,
paper labels

1290 AVENUE OF THE AMERICAS
NEW YORK N.Y.10019, PHONE {212)582-4870
CABLE: AUDIOMATIC/TELEX 12-6419

OVEARSEAS OFFICE: 4 RUE FICATIER
92400 COURBEVOIE. FRANCE, PHONE 333.30.90
CABLE AUDIOMATIC/TELEX 62282

Then there is the next human ele-
ment of addressing the Dusenbery
with scissors and snipping. snipping,
snipping oft’ each of the pancakes.
Meanwhile. an axle of pancake hubs
moves across and is placed in read-
iness for the Dusenbery to begin all
over again winding up another
batch of pancakes.

Although many of the human
tasks in a blank tape manufacturing
plant are robot-like routine. each
person is at the same time a quality
control inspector. There is a cam-
araderie in this, an esprit de corps. if
you please.

Itis not that this process goes on in
the main production facilities. Now.
there are even small-scale research
production facilities. These can be a
complete production facility from
tirst chemical analysis of different
coating properties right through to
finished blank tape. In fact, a six-in.
research production facility could
even suffice for a small manufac-
wrer of blank tape. But the idea is to
try something on a small scale before
you getitinto the plant and are run-
ning through ten-mile spools of the
stuff.

And if quality control is critical in
audio blank tape it can hardly com-
pare with what goes on these days in
the production of video tape. Still,
there is the necessary human ele-
ment—possibly more so in the video
area. Itis in this area where even the
human being becomes integrated to
the utter sterility of the process the
machines are shaping. We walk to
the clean room. Here. no woman can
wear cosmetics. When you go to
work here. you leave your clothes,
your shoes especially, and don spe-
cial clothes (monkey suits). You are
even vacuumed off. You wear a
head piece. The gloves offer you
freedom at the finger tips but basi-
cally your finger tips and your face
are all that is free to contaminate this
hospital-like environment of giant
rolls of tape moving overhead, hul-
king slitters and spools the size of oil
drums. At one end, the raw tape is
fed in as ciear plastic 26 inches wide
and even here it is going through a
cleaning process. Inside it gets
coated, slitted, fitted. inspected,
sized, packaged, inspected, and then
inspected again, and then finally it
emerges from the room with the
people in the monkey suits and here
it spins along a conveyor belt sealed
in shrinkwrap before it emerges
from the womb of this fantastic lab-
oratory.

It is perhaps the paradox of blank
tape manufacturing that it all looks
so simple. Yet no single operation is
simple, really. You could look at the
mixing of the coating chemicals.
What is this? Don’t you simply have

(Continued on page 46)
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See Profitable 1976

By MAURIE ORODENKER

PHILADELPHIA — With sales
prospects ahead for quad, car ster-
eos—especially in combination with
CB, turntables and blank tapes, hi fi
retailers can look forward to a better
profitability picture next year. While
retailers learned this year that the in-
dustry is not “recession proof.” load-
ing manufacturers are all in agree-
ment that the outlook for 76 is
generally good.

The note of optimism—a good
year in *76 even with only a limited
amount of sales growth—was
sounded by Murray Rosenberg,
president of Plessy Consumer Prod-
ucts (Garrard). Ken Rottner, na-
tional sales manager. Marantz; Al
Kovacs, vice president, sales J.LI
Corp.: and Gene Labrie. national
sales manager, Maxell Corp. of
America.

The four manufacturers com-
prised a panel dealing with projec-
tions and predictions for the hi fi in-
dustry at the annual Audio Night
meeting of the Mid-Lantic Chapter
of the Electronic Representative
Assn. It was attended by approxi-
mately 100 reps, including many of
the leading area recard/stereo retail-
ers.

Major impetus is seen in the area
of quad by Marantz’s Rottner.
While he admits that quad is “dead”
as a “demand” item, it still sells and
looms big for the year ahead as the
availability of recorded product in-
creases. He says quad will get its big-
gest boost in *76 as a result of the re-
cent announcement by EMLI in
London that it will produce most of
its classical recordings in compatible
SQ matrix quad (Billboard, Aug.
30). Rottner feels that other “hold-
out” record manufacturers will soon
follow EMV's lead, just as they even-
tually moved from mono to stereo.

“If dealers don’t have to carry a
double inventory of records,” he
says, “they will sell quad.”” He points
out that 80 percent of all units sold
by the company are convertible to
quad, and with the availability of
the soft goods there will be the addi-
tional speakers and components to
move into 4-channel.

Rottner doesn’t see quad replac-
ing stereo, but as an item that will
“diversify” the hi fi business. It is up
to dealers to recognize the fact that
they can have a high ticket item in
quad—if they would only take time
out to learn about it and market it
properly.

The “big” dollar in 76 sales is
seen by J.I.L’s Kovac in car stereo,
with the market for in-dash sets and
cassettes offering the greatest sales
potential. The greatest area of pros-
pects, he says, is the OEM market
from Detroit. He points out that 64
percent of the cars coming out of
Detroit have only AM radios, also
noting that 72 percent of all impor-
tantcars come in without any audio.

He urges dealers to sell car stereos
as a hi fi item, instead of thinking of
it in terms of a $29.95 discount item.
“This is a multiplex world,” Kovac
says. “Everybody out there is ready
for stereo. But you need more than
just a display stand to sell car
stereos.”

He suggests that dealers stop
thinking in terms of brands and mix
their displays with price points. The
most tremendous growth, he says, is
in in-dash installations, now 50-50
with under-dash, with cassettes, as
against being the “fastest growing
segment in car stereo today.”

The biggest growth in our stereos,
Kovacs says, will be the combina-

tion in-dash 8-track unit with citi-
zens band radio that J.T.L. intro-
duced on the market following last
fall’s APAA and winter CES expos.
With 92 percent of all truckers hav-
ing some sort of sound equipment
on the dashboard, and virtually all
van people set up with sound. the
combination car/stereo/CB set is a
high ticket item with a solid poten-
tial.

Indicative of the great potential is
the fact that J.LL. is already finding
competitors in the combination unit
market from Xtal and Audiovox.
among others. Listed at $349.95,
suggested selling price for the J.L.L.
combination is $299.95.

The turntable industry also fig-
ures prominently in the new year’s
profitability picture, according to
Garard’s Rosenberg, with single
play turntables becoming an impor-
tant factor in the business. Rosen-
berg predicts that the $100-and-
over market will account for the sale
0f'900.000 units next year, represent-
ing a $80 million sales figure, of
which 30 percent will be for single
play models. And with the proper
pitch by the floor salesmen, it could
continue to grow to 40 percent.

The $100-and-under sales should
account for 800,000 record players
next year, with a $40 million sales
value, Rosenberg forecasts, “The
turntable industry is wide open,” he
says. “It’'s a healthy competitive
business, and far better than what it
was when only two or three manu-
facturers dominated the entire
field.”

Rosenberg aiso warns against
“premature and undisciplined ex-
pansion” on the part of dealers. a
major factor in stunting the growth
of the industry this year. “We have
learned that a dealer doesn’t have to
expand to be successful.” he says.

“It is more important that the
dealer learns to watch his store in re-
spect to inventory, pricing, turnovers
and recruiting and retaining good
salesmen.” He also cautions that the
manufacturer’s credit manager is go-
ing to be much more discrimi-
nating this coming year, with credit
lines reduced if not merited by sales.

Also looming in the profitability
picture in ’76 is the blank tape field
which Maxell’s Labrie says jumped

(Continued on page 46)

Street Van Tie
For Koss Phones

MILWAUKEE, Wis.—Koss Corp.
is promoting stereo headphones to
the growing street van market
through the 3,500-member National
Street Van Assn.

Winners of the association’s
monthly contest for outstandingly
decorated vans receive free Koss
stereo headphones.

The Kossmobile showroom is
being exhibited at NSVA gather-
ings, with daily prize drawings and
headsets awarded to the best overall
van in competitive judging events.

All NSVA officers and directors
are provided with headphones for
demonstration at van and auto
shows throughout the year, with spe-
cial identifying decals for their vans.

While headphones are illegal to
use when driving, Joe Kotowski,
Koss director of marketing services,
points out that passengers can use
them with the elaborate sound sys-
tems usually built into vans by own-
ers.
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RepRap

Larry Courtney, executive director of the
Southern California Chapter, Electronic Repre-
sentatives Assn., is looking for rep input for his
1976 ERA conference session on “The Five
Things That Your Principals Do That Bug You
The Most—And What You Have Done About It
All reps are invited to send their list to Courtney
at 23999 Ventura Blvd., Calabasas, Calif. 91302.
All participants will get a copy of Courtney's talk
at the last ERA confab, "The Care And Feeding
Of Your Principals” and results of the new sur-
vey.

x * %

Display Media is a new line for Gilbert E.
Miller Assoc. Ltd., Jericho, N.Y., also handling
Amco demonstrators, Sherron Audio, Raymer,
Eitron, Filmagic, Grampian, Lektrostat, Met-
rosound, Micro/Acoustics, Montage and Paso.

*x *  *

Sonab Electronics, Foster-City., Calif.-based
U.S. subsidiary of Swedish parent, marked first
anniversary with rep meeting in Chicago at
which Arne Gjers, international marketing direc-

U.S. Probe: Japan
AC Adapter Sale

WASHINGTON Treasury
Dept. has begun an antidumping in-
vestigation of imports of AC adapt-
ers from Japan. A preliminary in-
vestigation conducted by the U.S.
Customs Service rather strongly in-
dicates that the Japanese adapters
are being sold here at prices lower
than those in the home country.

The adapters. which Treasury
spokesmen say are used in tape
recorders and small consumer appli-
ances like calculators and shavers,
had a net import value of roughly
$5.6 million in sales here for calen-
dar 1974. During 1973-"74, Treasury
says the value of the AC adapters
imported from Japan have substan-
tially increased.

In cases where imports are sold
here at ““less than fair value,” Treas-
ury can impose a “dumping duty”
equal to the amount of the price dis-
crimination. The antidumping law
calls for duties to be imposed when a
domestic industry is injured or is
likely to suffer injury because of the
unfair pricing.

TDK Launches
Tape Seminars

® Continued from page 42

consumers a $7.70 professional
metal take-up reel for $1.95 with the
purchase of two reels of 1,800-foot
Audua open reel tape. The Audus L-
1800 retails at $7.49 per reel and this
promotion is expected to run until
the end of November.

The entire promotion package is
being supported by an extensive
print advertising campaign and a
comprehensive supply of point-of-
purchase displays, according to
Kohda.

Meanwhile, TDK has begun ship-
ping its Audua L-3600P and S-
3600P open reel blank tapes with
precision molded plastic NAB hubs
at saving of up to 20 percent.

Kohda claims that the “precisely
engineered” plastic reels, introduced
at the summer Consumer Electron-
ics Show, are “the first in the indus-
try to match standard 10%-inch
metal reels in performance.” He as-
sures that the plastic reels “are less
likely to warp and wobble as do
some metal reels. and also represent
a substantial saving to the con-
sumer.”

When Answering Ads . . .
Say You Saw It in Billboard

tor, presented “‘Rep of the Year” award to Neil
Rollins, Esther Hodson and Paul Bird, Little
House of Sound, Denver, and “Rookie of the
Year"” trophy to Bret Cosor and Brian Wolff, Elec-
tronics Marketing, Gaithersburg, Md.

Barry Wolfson, former Eastern regional sales
manager for Altec Lansing professional and
commercial products, and hi fi equipment, has
formed New Breed Associates manufacturers
rep firm, with Altec consumer products in the

New York area as his first line. Headquarters is 4
Lake Ave., Box 633, East Brunswick, N.J. 08816.

* * *

Newest sales rep for Glenburn Corp., an-

nounced by Philip Sharaf, marketing manager,
is De Pillis Assoc., Rex and Russ De Pillis, 15
Tanner St.. Haddonfield, N.J. 08033, for Dela-
ware, Southern New Jersey and Eastern Penn-
sylvania.

Mary Lovecky is jamproof.

She’s also tough, nit-picky, hard-to-please
and downright persnickity. And we love her for
it. Because Mary supervises checkers in our
Quality Control Department, and has for over

seven years.

In that time, she’s helped establish
guidelines like the 20 separate quality check-
points on every cassette we make.

Diligently using strict government

specifications, she’s brought our return rate down
to an all time low of less than V2 of one percent.

(Possibly a low for the entire tape industry.)

And she never loses sight of a simple
principle —“If I wouldn'’t buy it, I wouldn’t

expect anyone else to”

That’s what Jamproof service is all about.
Making sure you get the products you want,
when you want them. And making sure they're
nothing less than perfect.

AudioMagnetics.The Jamproof Company.
234 West 146 Street, Gardena, California 90248
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IUP Hi Fi Expo To Repeat

® Continued from page 42

terest is far from dead was Quad-
ratrak of Kensington, Md.. devel-
oper of a real-time-duplicated open
reel quad process. Its first tape by
[guana was auditioned continuously
using a TEAC quad deck. McIntosh
amp and four Bose 901 speakers.

Another attention-getter was the
Advent VideoBoom large-screen TV
projection system, brought in by
Opus One. It drew a large audience
to see a videotape of the 1975 Super
Bowl clash between Pittsburgh and
Minnesota.

The 12 lectures drew near capac-
ity crowds for each of their three
presentations. In addition to speaker
listening, covered topics included
buy sound—not specs, purchasing—
how to shop for stereo. car stereo
purchase/installation. speaker en-
closures-construction/design, how

to spend your audio dollars wisely,
amps/receivers/preamps, lo fi ver-

IUP photo
IUP hi fi expo coordinator Frank Vig-
giano Jr., right, looks over EIA bro-
chures with consumer tips along
with George Sefscik of Shure Bros.

TAPE EQUIPMENT
FOR SALE

1 Ampex BLM 200 8 120/
240 60 HZ Tape Dupili-
cator Model 1210

3 Ampex Slaves Model
1260, 8 track %'’ 115V,
60 Hz

3 Ampex Hd Assembly
Cartridge 120/60

3 Livingston Sidewinders

DONALD FROOMER & ASSOCIATES
14724 Ventura Bivd., Suite 505
Sherman Oaks, California 91403
(213) 872-1703

sus hi fi, audio basics, the complete
system, turntables—it all starts here,
service/maintenance and stereo car-
tridges.

Lafayette raffled off a $400 sterco
system and TDK Electronics,
through The Listening Post, had
drawings for $15-value blank tape
packages, both of which helped
build traffic. A 2'-minute spot on
the 6 p.m. news from nearby WJAC-
TV in Johnson. while the expo was
still on, also helped bring in some
late attendees.

Terming the show “super-success-
ful,” Viggiano feels the most positive
effect was to show the students that
there are people in the hi fi industry
who ““give adamn and don’t want to
see them ripped-off.”

Tape
Duplicator

® Continued from puge 43

Nord-Video, an association of leading Scandi-
navian publishers in Denmark, Finland, Norway
and Sweden, has established a number of
“Yideo Depots” to make available all video pro-
grams accessible to the market in a public
“screening room" situation.

Starting with centers in the four capitals—Co-
penhagen, Helsinki, Osto and Stockholm—the
consortium has invited all program producers to
deposit four videocassettes, either %-inch U-
Matic or %-inch VCR, of each program, or one
copy that can be circulated.

The Nord-Video Group includes Denmark:
Gutenberghus and Gylendal; Finland: Finnvis-
uals Oy; Norway: Aftenposten, Gyldendal Norsk
Forlag A/S and Ernst Mortensen & Co. A/S;
Sweden: EBAV. Nord-Video Secretariat is at P.0.
Box 2144, $-10314 Stockholm 2, Sweden.

* kK

A nursing institute on “Media And Audio-Vis-
uals In The Education Of Nursing Sciences” will
be held in conjunction with the National Audio-
Visual Assn. Exhibit running January 11-13 in
New Orleans. The Institute opens the five-day
Health Education Media Assn. Conference run-
ning from Jan. 9-13. Registration for the Insti-
tute aiso includes admission to the NAVA exhib-
its.

Profitable 1976

® Continued from page 44

from $250 million five years ago to
$300 million today. He believes
dealers, in order to cash in on the
growing tape market, must plan and
promote with in-store displays, ad-
vertising and knowledgeable sales-
men. Starting in January, he says,
Maxell will back up all dealer cam-
paigns three to six months in ad-
vance.

The round robin panel was ar-
ranged by Don Logato, of DiVincent-
Legato Associates, Mount Laurel,
N.J., audio reps. He is the chapter’s
group vice president for consumer
products.

fanstichl
as cablers

Are you getting those High Profit,
PLUS-Sales available with.Fast Moving
Audio Cables, -Connectars. Speakes
Wires, Adapters and Pjlgs?

& connectors

Now available from the sarfie dependable source that makes SAME DAY
SHIPMENTS of PFANSTIEHL Needles, Phono Cartridges, Tape and
Accessories. ‘Write today ornyour letterhead for details of Specia

Introductory Offer.

Phanstieh!

3300 WASHINGTON ST. / BOX 498
WAUKEGAN, ILL. 60085
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Playback
On ‘Tour’

® Continued from page 42

six largest dormitories every half
hour. Not only did this enable stu-
dents without cars to visit the show.
but a sign on the bus provided ad-
ditional advertising.

A standard advertising package
was used, with ads placed in the In-
dianapolis and Bloomington papers
and on radio stations. A local radio
outlet broadcast live from the Inn on
opening night.

The traveling Playback show
made its debut last year in Aurora,
[ll, using racetrack facilities. The
first two shows this year attracted
about 24.000 visitors each. The
Champaign exhibit was helf in the
Univ. of Illinois Assembly Hall: the
Madison show at a shopping center.
Epstein says about 16,000 programs
were distributed at the Bloomington
expo, but lowered the attendence es-
timate because of repeat visitors.

Yates says reaction to these shows
has been good and the plan next
year is the expand the itinerary to in-
clude six to 10 college towns. Metro-
politan areas such as Indianapolis
and Chicago are also being eyed for
future stops.

The admission has been free and
Yates says it will remain so. The only
thing for sale at the Bloomington
exhibit was sale-priced albums from
the outlet stock.

Playback, which began operation
in 1971, has 62 chain outlets in a ter-
ritory covering Wisconsin, Indiana.
Kentucky. Michigan, Illinois and
[owa.

Tape Production:
Man, Machines

® Continued from page 44

huge vats and stir in the tiny oxide
particles? No. No. Each separate ox-
ide formula has its optimum stirring
methods. Maybe the stirring element
is tiny sand-like grains of glass. Or it
could be marble-size balls of metal.
Even at this basic stepping off point,
you find the worker wearing a suit of
heavy plastic as if he is handling ra-
dio-active substances, because the
sterility of the coating materials
moving onto the sheets of blank tape
is just as vital.

And it is not just that the human
factor observes constantly all these
processes. You require this. You re-
quire, for instance, a room of tape
recorders. A room of video recorders
too. There js every brand, every
model you could imagine. Tapes are
brought in constantly and checked
in dozens of ways. There is even a
machine where a loop of tape is
spliced and is life-tested for up to six
hours whirring through the guts of a
giant video machine.

[t may well be that no process in
modern industrial mass production
is quite so unique as the making of
this product we call blank tape. You
are talking about one dimension a
half-mil thick, or maybe a third-mil
or maybe even as thin as a quarter-
mil. Then there is the business of
slitting wide spools of speeding tape
into widths as narrow as '% in. But
then there is the business of how
long do you want it—30. 60, 90, 120-
minute lengths? But it must be pack-
aged. It must be boxed. And all this
happens on a scale and breadth that
is staggering in its dimensions of
how the human being has harnessed
machinery without finally every al-
lowing the machine to harness him--
or her.

. NewProducts |

TUN OGN
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AUTOMATIC TUNING that locks a signal into place for five seconds before
moving to the next signal, with lock-in button, is a unique feature of the JIL
model 848 in-dash, 8-track and AM/FM/FM radio unit.

AUDIOPHILE cassette recorder from 3M Company under CTR label being of-
fered by select dealers, offers Dolby in play, record and FM, three tape selec-
tors, two meter switches, end-of-tape warning light, automatic rewind, and
many other features, at $599.95 suggested retail.

SEMI-AUTOMATIC turntable from Craig Corp. is one of new 5000 series of
audio components that includes two receivers and two speaker systems. The
unit is included in sell-through packages combining the new elements, with
sales supported by POP and display materials.

SINGLE ENDED Dynamic Range Expander returns dynamics of original re-
corded material while significantly reducing all noise components. The RG-1,
from U.S. Pioneer Electronics Corp., can be added to any stereo hi fi system.

RECORD AND PLAY 8-track deck by Channel Master has fast forward and
pause pushbutton controls, and can be set to automatically stop the tape at

the end of the fourth channel in both play and record modes. The $99.95 re-
tail value on model HD6075 has manual or automatic track selection.
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Comments from reps. dealers and
factory staff people were virtually
unanimous on the success of the
show.

e Carl Bowar of TEAC, with
Lowell Fisher, says his group had
distributed eight cases of literature.

® “Every manufacturer I talked
to was totally pleased,” observes
Dieter Pape of Dayton’s. another of
the dealers involved. “Two of our
salesmen at the seminars said it was
great to share their experience with
knowlegeable people.”

e Paul Michie. Panasonic re-
gional manager from Chicago, got
compliments for the full range of the
company’s home cquipment that
was displayed. John Mitchell, in the
Pansonic booth, noted visitors were
“interested in just about everything,
from multi-band radios to the new
Technics hi fi additions.”

® In the video area. the Advent
VideoBeam large-screen projection
system drew a big share of the au-
dience under its plastic tent on the
main floor.

® Andy Fitz with Sound of Music
company characterized the audience
as “audiophile-oriented.” noting his
firm was drawing people who
wanted to see the top of the line.

® At Sansui, Yoshio Takeda
echoed Fitz’s comments, observing
the new 9090 and 8080 receivers
were getting attention, as was the
company’s new LM speaker systems.

® The Onkyo audio component
listening-test invitation had plenty
of takers putting headscts to their
ears.

® Walt Cross of Yamaha, who
admits his company normally
doesn’t participate in consumer
shows, feels this one was well worth
the time, effort and money. He noted
the constant flow of consumers, par-
ticularly the large number just get-
ting into stereo, significant in terms
of future sales.

Audio King’s Kempf pretty well
summed up the audience, noting
“The Consumer is reconfirming that
he bought the right thing. In audio
there are so many equally good
products that he or she has a hard
time choosing, and must rely on
somebody else’s advice. A show like
this is a chance to get reassurance
that, yes, they have excellent compo-
nents in their own systems.”

Total attendance and its quality

Sight’n’ Sound was six months in
preparation by the “task force”
headed bx Roy Hidok of Vector
Sales. His rep “partners” included
Pat Klice, Ripley & Assoc.; Steve
Herold, Stan Clothier Co., and Ron
De Harpporte, Clark Gibb Co.
Dealers involved were Dayton Co.,
Randi Carlock; Sound of Music,
Dick Schulze; Audio King, Al
Kempf; Schaak Electronics, Paul
Ginther, and Team Electronics, Paul
Hagstrom.

Among the participating com-

Tape/Audio/Video
Twin City Hobbyists Key On ‘Sight 'n’ Sound’

panies: Advent, Altec, Antenna Spe-
cialists, BSR McDonald, BASF, Ma-
miya-Sekor, Bell & Howell, Berkey
Konica, Berkey Omega, Beyer/Re-
vox, Bolex, Bose, Braun Electric
Flash, Braun Rilok, Braun Nizo,
Braun Patterson, Canon, Cobra/
Dynascan, Crown, Discwasher,
Dokorder, Dynaco, Electro-Voice,
Elmo, Fisher, Fuji, GAF. Hassel-
blad, Hy-Gain, Hitachi, Honeywell
Asahi Pentax AGFA, Ilford Ciba-
chrome, Infinity, Kenwood, Koss.
Maxell, Minolta, Onkyo, Nikon,

OHM, Olympus, PE, Panasonic/
Technics, Pace, Pierce Simpson, Pio-
neer, Ponder & Best, BTR, Rollei,
Royce, Sankyo, Sansui, Shure,
Standard, TDK, Tandberg, Teac,
Unicolor, United Audio, Vivitar,
Yamaha and Yashica.

As the association begins 1o look
ahead to 1976, there will be some
consideration as to hours. Is a 10
p.m. closing on Sunday night too
late? Should they spend more of the
$68,000 budget on TV advertising

and less on newspaper supplements?
The supplement cost $37,000 and
some of the members felt that full-
page ads might have been better, at
less cost.

“The show was to teach first—and
sell indirectly,” says Milt Adams,
whose company, Adams and Others,
helped with planning and promot-
ing and did the media buying (radio
and city bus placards were given a
good grade in the media effec-
tiveness test).

New Maverick Cassette.
The first economy priced tape to

offer famous TDK quality sound to the
budget minded. Maverick is sure to
attract new customers and set a new |
standard of value for low-noise, wide-
dynamic range tape. Why? Because
it's more for the money. Maverick is “
housed with the same high-
reliability mechanism and 5-screw &
assembly as TDK’s most expensive
cassettes. It sounds better than many

TOK QUALITY

PRICED TO MOVE.

Introducing the new Full Fidelity tape series.

For more information, contact
your TDK sales representative:
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higher priced tapes and it’s priced for

equally impressed Bruce Zyde of M. Scott Compan Wellesicy Hills, Mas 617)2350102
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! “arduner Sales ‘illis Park. N.Y. (516)248-2050
Ponder & Best (photo lenses). which N D 8-Track Cartrid I Ery oo e Rocloville. Md (3()1;77(#-680()
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Cotumbus. Ohio
Rochester, Mich
Chicago, 11
Bloomington. Minn
Jefferson City, Mo

McFadden Sales Inc

R A Albrecht & Company
Markal Sales Corp

T owell M. Fisher Co
Carmine A Vignola Assoc

(614)221-3363
(313)652-2520
(312) 282-5800
(612)881-0944
(314)893-3205

sight and sound products in a single
show.
It was obviously “yes” as the expo

TDK quality, too? New D 8-track has a full
fidelity sound range with low noise. Add that to

ot under wav, with a definite cross- ’A 1t ~ X Century Sales Limited. Ine Dallas, Tex. (214)387-2140
i Ly e T Sy TDK’s C()fm[éet}lt(;ve economy price and you've CIRVU Mrketingloe ' © Denver. Colo. (303 234180
Pacific Northwest Marketing, Inc. evue, Wash 206) 455-2300

gOt a pro 1t bullder. Pul R Seaman Co Oakland, Caiif HJ-%, 352-7860

high quality photo equipment and

audionhile. Sound e Sorie ?;nl];;brk ln(liuhlries. Inc. Van Nuys, Calif (213) 786-9300
¢ S ems. m . GA istributing Corp. San Juan, PR ¢ H3-
p y New Lower-Price D Cassette. BBI, Enterprisce Ao i (ROR) 539 691

doubt was expressed at the inclusion
of citizen’s band, but that, too,
proved an attention getter. Included
in the show exhibits were displays
by various hobbyist groups, such as
camera and CB clubs.

Raczar Inc. Sales Norfolk Va. (military)
In Cunadu. contact Superior Electronies Industries. Lid.

Now this famous Dynamic Series cassette b

1S even more attractive to your customers.
Gives you better turnover, too. The D Cassette
gives the high fidelity performance youd
expect from premium priced cassettes and it's
packaged in a deluxe plastic case with TDK

—_—— e —————
To receive a valuable free gift fill out coupon

and mail to TDK Electronics Corporation.

755 Eastgate Blvd., Garden City, N.Y. 11530. G

Name & Title

2nd Taiwan Expo Set

quality mechanism. Company
NEW YORK-Taiwan’s second Add
annual audio exposition is sched- . : $ACISINEEE!
uled to be held in Taipei, Dec. 26 1o TDK has a complete line of recording tapes — City B i Zip

Jan. 4. Sponsored by Taipei Electri-
cal Merchants, the show will be di-
vided into two sections covering the
latest in audio hardware and soft-
ware. More than 100,000 visitors are
expected to attend the nine-day ex-
position which is attracting regis-
trants from around the world.

The Professional Range, including famous SD.
All are among the top-ranked cassettes, 8-track
cartridge format, and open-reel tapes on the
market today.

STDIK

Wait till you hear
what you've been missing.

|
I
|
|
And don't forget the audiophiles. For them :
|
|
|
I
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Country

BMI Honors To 103 Writers, 71 Publishers

NASHVILLE -One hundred and
three writers and 71 publishers of
one 106 songs were presented BMI
Citations of Achievement at the
Belle Meade Country Club here.

The awards are measured by
broadcast performances for the pe-
riod from April 1, 1974 to March 31,
1975. Presenters were BMI president
Edward M. Cramer and Frances
Williams Preston, vice president of
BMTI’s Nashville office.

Norro Wilson is leading BMI
country writer award winner with
six songs followed by Billy Sherrill
with five, Kris Kristofferson and
Dolly Parton each with four and
Shel Silverstein with three. The
leading BMI country publisher-
award recipients were Tree Publish-
ing Co., Inc. with eight awards, fol-
lowed by Algee Music Corp. and Al
Gallico Music Corp., each with
seven. Four awards were presented
to Acuff-Rose Publications, Inc.,
Owepar Publishing, Inc., Screen
Gems-Columbia Music Inc.

Seventeen of the songs honored
with BMI awards were presented
with citations marking previous
awards. Eighth-year awards were
presented to Dramatis Music Corp.
for “By The Time I Get To Phoe-
nix,” by Jim Webb, and to John
Hartford and Ensign Music Corp.
for “Gentle On My Mind.” Fifth-
year awards went to “For The Good
Times,” by Kristofferson and pub-
lished by Buckhorn Music Co,, Inc.,
“Help Me Make It Through The
Night” by Kristofferson and Com-
bine Music Corp., and to “(I Never
Promised You) A Rose Garden,” by
Joe South, published by Lowery
Music, Inc.

Honored for the fourth time was
“My Elusive Dreams,” by Curly
Putman and Billy Sherrill, pub-
lished by Tree Publishing Co., Inc.,
with third-year honors to “He
Thinks T Still Care.” by Dickey Lee
and published by Jack Music, Inc.,
Glad Music Co.

Second-year awards went to “Be-

hind Closed Doors,” by Kenny
O’Dell, published by House of Gold
Music, Inc; “I Can’t Help It (If I'm
Still In Love With You),” Hank Wil-
liams, Fred Rose Music, Inc.; “Is It
Wrong For Loving You,” Warner
McPherson, Unichappell Music,
Inc; “Let Me Be There,” John Ros-
till, Al Gallico Music Corp.; “The
Most Beautiful Girl.” Billy Sherrill,
Norro Wilson, Rory Bourke, Al Gal-
lico Music Corp., Algee Music
Corp.; “The Promised Land,”
Chuck Berry. Arc Music Corp.; “Six
Days On The Road,” Earl Green,
Carl Montgomery, Newkeys Music,
Inc., Tune Publishers, Inc.: “Tie A
Yellow Ribbon Round The Old Oak
Tree,” Irwin Levine, L. Russell
Brown, Levine and Brown Music,
Inc. and to “A Very Special Love
Song,” Billy Sherrill, Norro Wilson.
Algee Music Corp.

The sixth annual Robert J. Burton
Award, presented to the most per-
formed BMI country song, was
given to “If You Love Me (Let Me

‘Grand Ole Opry’s’ 50th Anny Fulfilling

® Continued from page 1

tertainer of the Year and Male Vo-
calist of the Year, respectively.

Beginning with a parachute jump
onto the first tee of the Harpeth Hills
golf course by Tree Publishing
writer Frank Knapp Jr., to kick off
the pro-celebrity golf tournament, to
a fan riding a mule all the way to
Nashville for the convention, to an
arrivalin a $52,000 Stutz Bearcat au-
tomobile by one artist, this year’s
celebration had something for ev-
eryone.

The licensing rights organizations
presented more than 700 awards, the
Assn. of Country Entertainers
presented the Crook Brothers and
the Fruit Jar Drinkers with awards

VAN

“IT'S ONLY A
QUESTION OF TIME”

DICK
SHUEY

“IT'S ONLY A
QUESTION OF TIME”

DICK
SHUEY

“IT'S ONLY A
QUESTION OF TIME”

DICK
SHUEY

Colony “13” Records
#PAL-015

as pioneers of country music at the
WSM luncheon, held at the Opry
House this year instead of the Mu-
nicipal Auditorium.

At a party following the luncheon,
the “Grand Ole Opry” awarded Al-
cyone Beasley with a steamboat
whistle, similar to the one Judge Hay
used in the beginning of the “Opry.”
A plaque was also presented to Beas-
ley, bestowing upon her the title of
the “Grand Ole Opry’s First Lady of
Song.”

Dutch Gorton of Local 257, AFM
presented several of the old-timers
from the “Opry” and even a few de-
ceased members, with plaques com-
memorating their contributions to
the industry.

Awards were plentiful as was tal-
ent at the various shows staged by
every major label in town. The
CMA’s international show was
moved to the Opry House as well as
the WSM luncheon due to this year
marking the 50th anniversary of the
“Opry.”” United Artists, ABC-Dot
Records, RCA, Columbia, Capitol
and MCA all presented their top art-
ists in showcase performances.

However, business was conducted
throughout the week with sessions
held in the lower level of the Audito-
rium for DJs and artists to get to-
gether and do interviews, promo
spots and identification spots, etc.

CMA held its fourth quarterly
board meeting, a seminar was held
by talent buyers from across the na-
tion and a one and one-half hour
ABC-TV special was put together
for airing Nov. 11.

WORLD WIDE PICKS WORLD WIDE PICKS +++

WORLD WIDE PICKS WORLD WIDE PICKS WORLD WIDE PICKS T

Secret Love « Freddie Fender « ABC/Dot

Oh So Many Years « Gene May - MCR

I'm Fallin Again  Michal Jay « Peco

Nita « Ronnie Tucker « Huron

Wishing She Would Come Back Home ¢ George Lackey « Brite Star
All Over Me « Ron Halverson « MCR

The Hustle - Too Sweet » Solox

Indian Creek  Porter Wagoner » RCA

Just In Case « O. B. McClinton « Mercury

Going Up Town « The Earl - Columbia

Just Like The Night Before « Vilas Grey * Brite Star

ALBUM: Rock and Roll Moon « Billy Swan « Monument

Send Records for Review or for Promotional Copies write

WORLD WIDE, sume 404, 3200 WEST END AVENUE

NASHVILLE, TENNESSEE 37203 . . . (615) 385-1419
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Grant Turner, Eddie Hill and
Nelson King (posthumous) were in-
ducted into the newly organized
Country Dee Jay Hall of Fame.
CMA’s Producer of the Year awards
went to Huey Meaux for “Before
The Next Teardrop Falls” by
Freddy Fender for single product
and to Jack Johnson and Tom Col-
lins for “A Legend In My Time” by
Ronnie Milsap for album product.
These awards were presented during
CMA’s annual show and banquet.

The WSM Grand Ole Opry Tal-
ent Search found a winner in Duane
Murray, from Daleville. Ind. The
search covered the country in vari-
ous locations with six finalists com-
peting at the “Grand Ole Opry.”
Murray sang a moving rendition of
Jack Greene’s “Statue Of A Fool”
and one of his own compositions,
“The Opry’s Golden Anniversary.”

Approximately 5.500 registrants
enjoyed the numerous shows,
lunches, dinners, hospitality suites.
There wasn’t a vacant room in the
enlire city as arrivals came as late as
Friday. The city itself gained tre-
mendous revenue, and this year had
the new Hyatt Regency House for
accommodations.

This was the 23rd birthday cele-
bration as well as the 50th golden
anniversary, therefore it was a
double celebration. Registrants were
treated to something special as each
company and organization tried to
make the occasion have special sig-
nificance.

Nashville

Scene

By COLLEEN CLARK

Charlie Daniels was recently com-
missioned an honorary highway pa-
trolman of Alabama. . . . Trio of Cot-
ton, Lloyd and Christian off on an
England tour Nov. 16. . . . Billy Swan
and newly formed band will make a
six-week tour of Europe soon and
stops will include France, England,
Germany and Sweden. ... Joe
Stampley is moving from his home-
town of Springhill, La. to Nashville.
... Tammy Wynette is currently on
four European charts. A new single
will be released soon. “Singing My
Song.” ... Writer/artist Troy Seals
wrote eight of the 10 songs on Dobie
Gray's forthcoming album.

Know),” written by the late John
Rostill, and to Al Gallico Music
Corp., publisher. The award, honor-
ing the late BMI president, is an
etched glass plaque mounted on an
aluminum pedestal. It is presented
annually to the songwriters and
publishers of the most performed
BMI Country song of the year.
The 106 BMI award-winning
Country songs, their writers and
publishers as logged by BMI are as
follows:
BMI COUNTRY MUSIC AWARDS
AS SOON AS | HANG UP THE PHONE
Conway Twitty
Twitty Bird Music Publishing Co.
BABY DOLL
Don Earl
Jerry Crutchfield
Duchess Music Corp.
BEFORE THE NEXT TEARDROP FALLS
Ben Peters
Vivian Keith
Shelby Singleton Music, Inc.
BEHIND CLOSED DOORS
Kenny O'Deli
House of Gold Music, Inc
BIG FOUR POSTER BED
Shel Sitverstein
Evil Eye Music, Inc
BONAPARTE'S RETREAT
Pee Wee King
Redd Stewart
Acuff-Rose Publications, Inc.
BONEY FINGERS
Renee Armand
Hoyt Axton
trving Music, Inc.
Lady Jane Music
BRING BACK YOUR LOVE TO ME
Don Gibson
Acuff-Rose Publications, Inc.

BY THE TIME | GET TO PHOENIX
Jim Webb

Dramatis Music Corp
CAN'T YOU FEEL IT
Gecrge Richey

Carmol Taylor

Norro Wilson

Al Callico Music Corp.
Algee Music Corp.
COME MONDAY

Jimmy Buffett
ABC/Dunhili Music, Inc
COUNTRY BUMPKIN
Don Wayne

Tree Publishing Co., Inc.
COUNTRY GIRL

Peter Gosling (PRS)
Alan Hawkshaw (PRS)
Al Gallico Music Corp.
COUNTRY 1S

Tom T. Hall

Hallnote Music

THE CREDIT CARD SONG
Dick Feller

House of Cash, Inc.
CRUDE QIL BLUES
Jerry Reed

Vector Music

DELTA DIRT

Larry Gatlin

First Generation Music
DRINKIN' THING

Wayne Carson

Rose Bridge Music, inc.
EVERY TIME | TURN THE RADIO ON
Bill Anderson

Stallion Music, Inc.
EVERYBODY NEEDS A RAINBOW
Layng Martine Jr.

Ahab Music. Co., Inc.
FAIRYTALE

Anita Pointer

Bonnie Pointer

{Continued on page 60)

FAITH ALLEN
Singing her current single
“IF | WAKE YOU”
B/W
“TELL ME THEY'RE

WRONG”

ON DENIM RECORDS

Produced and arranged by
Don Lee for Faniork Productions

Already on:
KLAC KGBS wMQM
KWAM KDJW  WAGF
wLOP WYDE KLLL
WRCP (FM) WCAW WDXI
KAWA WCBG  WKSL (FM)
wCvi WUSC WwWKva

Thanks,

Shane Wilder (P.D.),
Trans American
Programming,
For a Pick Hit
On Your 64 Stations.

WORLDWIDE SOUND

DISTRIBUTORS
HamiltonFirstAmericanBankBidg.
147 Jefferson Suite 407
Memphis, Tn. 38103

’ e s
You say that you
haven’t heard

JUMPIN’
JIMMY
RICE’S

SINGLE
“IF | HAD ANY
SENSE AT ALL”

which is now on
SPEED LIMIT 45 RECORDS

Then friends,
you’re missing out
on a real goodie!

ASK YOUR

LOCAL D.J.

TO PLAY IT
FOR YOU

It’s being distributed and sold
everywhere in the U.S.A

Also LOOK! for JIMMY’S
upcoming release “DON’'T
TELL ME (BUT SHOW ME)”
B/W “GOING TO NASHVILLE
IN THEIR DREAMS.”

D.J.’s write for your copy on

station letterhead
UPTREND MUSIC CORP.
421-A Broadway
Nashville, Tenn. 37203
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1949-1971

Get the
complete

history of
Billboard’s
“Country”

Charts!

152 pages, including:

*« Every Country & Western
artist and record to make
Billboard's “Hot Country
Singles”charts from 1949-1971

* A Trivia Section listing top
artists and their record
achievements

« Pictures of the Top 100 C& W
artists

Each listing includes:

* Date {month/day/year)
record first hit charts

* Highest position record
reached

¢ Total number of weeks
on charts

* Label and number of record

$25 postpaid in U.S.A.

Supplements...

also available.

Updates the “Country” charts
through 1974,

Check coupon for books you’ll
need most!
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| Record Research, P.O. Box 82,
Menomonee Falls, WI 53051
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Country

363 ASCAP Awards To Cleffers,

NASHVILLE—Last year marked
ASCAP’s most successful year ever
in terms of country chart activity
and performances of ASCAP-li-
censed songs, and this was reflected
in the presence of such prominent
award winners as Charley Pride,
Eddy Arnold, Sonny James, Ray
Stevens, Ferlin Husky, Ronnie Mil-
sap, Willis Nelson, Susan Raye and
Billy “Crash™ Craddock.

A record number of awards, 363
total, celebrated the success of 74
records, confirming ASCAP’s im-
pressive growth in recent years.

More than 550 persons attended
the thirteenth annual Country Mu-
sic Awards Dinner at the National
Guard Armory last Wednesday. Jim
Weatherly received a standing ova-
tion as the top writer winner, collect-
ing six plaques for his songwriting
and two more as a recording artist.
John Denver was honored with five
awards, two as songsmith and three
as a performer, and 1974 CMA “En-
tertainer of the Year.” Charlie Rich
won four plaques. one for writing
success, one for recording and two as
producer of chart triumphs.

The teams of Jerry Foster and Bill
Rice, who were the biggest winners
in 1973 and 1974, again scored heav-
ily as they picked up five more
awards. Ray Griff was loaded down
with eight plaques, two for song-
writing, two each as recording artist
and producer and a pair as music
publisher. The team of Bucky Jones
and Royce Porter each received
seven awards, four as writers and
three as publishers.

Writer Earl Conley and singer
Ray Price each won four awards.
Charlie Fields and Johnny Riis
scooped up half a dozen apiece in
their triple roles of writer, producer
and publisher. Equally versatile
Dick Heard took home five, while
four went to publisher-writer-record
producer Larry Rogers. Songwriter-
recording artists Jim Mundy and
David Wills won three plaques each,
as did Eddie Raven.

Larry Gordon of Keca Music. Inc.
earned an extraordionary nine
awards. six as publisher and three as
producer. “The Colonel.” Bill Hall
of Jack and Bill Music Co., a divi-
sion of E.B. Harms Co., and pro-
ducer Don Gant won five each, one
less that Nelson Larkin of Blue
Moon Music. Cherry Lane Music
executive and producer Milton
Tkun was honored with an even
half-dozen. Mary Reeves Davis and
producer-publisher Sy Rosenberg
each received four, as did Chappell
Music and Milene Music’s Wesley
Rome. Producers Jimmy Bowen,
Owne Bradley, Bud Logan and
Larry Muhoberac won three awards
apiece.

Stanley Adams. president of
ASCAP, co-hosted the affair with
executive regional director Ed Shea,
“This was a fine year for ASCAP
and for the whole country commu-
nity,” said Adams, “and we’re hop-
ing that this healthy growth will con-
tinue.” Shea pointed out ASCAP's
400 percent growth in country chart
songs in the past five years.

The invocation was delivered by
ASCAP’s Bill Gaither, just voted
Gospel Songwriter of the Year for
the seventh consecutive year by the
Gospel Music Assn. Gaither re-
ceived his CMA “Dove” Award later
in the evening. ASCAP executives
who were in attendance were direc-
tor Charles Monk and Gerry Wood;
Paul Marks, director of operations:
Paul S. Adler, director of member-
ship; Dave Combs, West Coast re-
gional executive director; Tad
Maloney, Todd Brabec and Bruce
Gold, associate West Coast direc-

tors, and Walter Wager, public rela-
tions director.
The complete list of winners is as
follows:
AIN'T IT ALL WORTH LIVING FOR
Writer: Sammy King
Publisher: Milene Music, Inc.
Producer: Don Powell
Artist: Mack White, Playboy
AIN'T SHE SOMETHING ELSE
Writers. Jerry Foster/Bill Rice
Publisher: Jack and Bill Music Company
Producer, Don Gant
Artist: Eddy Raven, ABC

BABY

Writer: Ray Gniff

Publisher: Blue Echo Music
Producer: Steve Stone

Artists: Tennessee Ernie Ford/Andra Willis, Capitol

BACK HOME AGAIN

Writer: John Denver

Publisher: Cherry Lane Music Company
Producer: Milton Okun

Artist: John Denver, RCA

BARROOM PAL, GOODTIME GALS
Writers: Bucky Jones/Royce Porter

Publishers: Ma-Ree Music, Inc./Porter-jones Music,

Inc.
Producer: Bob Ferguson
Artist: Jim £d Brown, RCA

BLUE EYES CRYING IN THE RAIN
Writer: Fred Rose

Publisher: Mitene Music. Inc.
Producer: Willie Nelson

Artist: Willie Nelson, Columbia

BOILIN' CABBAGE

Writers: Gil Michael/Larry Rogers/Billie Tucker
Publ shers: Bill Black Music, Inc /Fi Music Inc.
Producers: Larry Rogers/Bob Tucker

Artist: Bill Black Combo, Hi

BURNING

Writers: Jerry Foster/Bill Rice
Publisher: Jack and Bill Music Company
Producer: Don Gant

Artist: Ferlin Husky, ABC

DAYDREAMS ABOUT NIGHT THINGS

Writer: John Schweers

Publisher: Chess Music, Inc.

Producers: Tom Collins/Jack D. Johnson for Gemimi
Productions

Artist: Ronnie Milsap, RCA

DIXIE LILY*®

Writers: Elton John/Bernie Taupin

Publishers: Big Pig Music, Ltd./Leeds Music Corp.
Producer: Audie Ashworth

Artist: Roy Drusky, Capitol

EVERYTIME YOU TOUCH ME (I GET HIGH)
Writer: Charlie Rich

Publisher: Double R Music Corporation
Producer: Billy Sherrill

Artist; Charlie Rich, Epic

FARTHEST THING FROM MY MIND

Writer: Jim Weatherly

Publisher: Keca Music. Inc.

Producers: Larry Gordon/Larry Muhoberac
Artist: Ray Price, ABC

FORBIDDEN ANGEL

Writer: John Riggs
Publisher: Prater Music, Inc.
Producer: Jim Prater

Artist: Mel Street, GRT

FREDA COMES, FREDA GOES*®

Writers: Robert Cook/Roger Greenaway
Albert Hammond/Mike Hazlewood
Publisher: Cookaway Music, Inc.
Producer: Dick Heard

Artist: Bobby G. Rice, GRT

FROM BARROOMS TO BEDROOMS
Writer: David Wills

Publisher: Double R Music Corporation
Producers: Charlie Rich/Sy Rosenberg
Artist: David Wills, Epic

GOOD NEWS, BAD NEWS

Writer: Parke Richards

Publisher: Senor Music Corporation
Producer: Don Gant

Artist: Eddy Raven, ABC

GOOD OLD FASHIONED COUNTRY LOVE
Writer: Jim Mundy

Publisher: Milene Music. Inc.

Producer: Wesley Rose

Artists: Don Gibson/Sue Thompson, Hickory.
HE LOVES ME ALL TO PIECES

Writers: Charlie Fields/Donald L. Riis
Publishers: Music Craftshop/Sandburn Music
Praoducers: Charlie Fields/Johnny Howard
Artist: Ruby Falls, Fifty States

HE'S EVERYWHERE

Writers: Gene Dobbins/Jean Whitehead
Publisher: Two Rivers Music, Inc.

Producer: Clarence Selman

Artist: Marilyn Sellars, Mega

HE'S MY ROCK

Writer: Sharon K. Dobbins

Publishers: Famous Music Corp./ironside Music
Producer: Owen Bradley

Artist: Brenda Lee, RCA

HOME
Writer: Bobby Harden
Publisher: King Coal Music, inc.

Producer: Owen Bradley
Artist: Loretta Lynn, MCA

HOPE YOU'RE FELLIN' ME (LIKE I'M FEELIN' YOU)
Writer: Bobby David

Publisher: Hav-A-Tune, Inc.

Producer: Jerry Bradley

Artist: Charley Pride, RCA

HURT

Writers: Jimmie Crane/Al Jacobs

Publisher: Miller Music, Inc.

Producer: Audie Ashworth

Artist: Connie Cato, Capitol

| LOVE THE BLUES AND THE BOOGIE WOOGIE
Wrter: Darrell Statler

Publisher: Chappell & Co., Inc.

Producer: Ron Chancey

Artist: Billy “Crash” Craddock, ABC

| WANT TO HOLD YOU IN MY DREAMS TONIGHT
Writer: Bob Dean

Publisher: Owlofus Music, inc.

Producer: Bob Dean

Artist. Stella Parton, Soul, Country And Blues

IF THAT'S WHAT IT TAKES
Writer: Ray Griff

Publisher: Blue Echo Music
Producers: Ray Gnff/Lee Hazen
Artist: Ray Griff, ABC/Dot

(IF YOU WANNA HOLD ON) HOLD ON TO YOUR MAN
Writer: Tom Ewen

Publisher: Easy Listening Music Corp.

Producer: Norro Wilson

Artist: Diana Trask, ABC/Dot

I'LL STILL LOVE YOU

Writer: Jim Weatherly
Publisher: Keca Music, Inc.
Producer: Jimmy Bowen
Artist: Jim Weatherly, Buddah

IN MY LITTLE CORNER OF THE WORLD
Writers: Bob Hilliard/Lee Pockriss
Publisher: Shapiro Bernstein & Co., Inc *
Producer: Sonny James

Artist: Marie Osmond, MGM

IT MUST HAVE BEEN THE RAIN
Writer: Jim Weatherly
Publisher: Keca Music, Inc.
Producer: Jimmy Bowen

Artist: Jim Weatherly, Buddah

IT'S A SIN WHEN YOU LOVE SOMEBODY
Writer: Jimmy Webb

Publisher- Canopy Music, inc.

Producer: Jimmy Bowen

Artist: Glen Campbell, Capitol

IT'S ALL IN THE GAME

Writers: Charles G. Dawes/Carl Sigman
Publisher: Warner Brothers Music
Producer: Larry Rogers

Artist: Jerry Jaye, Columbia

IT'S MIDNIGHT

Writer: Billy Edd Wheeler
Publisher: Imagination, Inc.
Producer: Felton Jarvis
Artist: Elvis Presley, RCA

JANUARY JONES

Writer: Rory Bourke

Pubhsher: Chappell & Co., Inc.
Producer: Ron Chancey

Artist: Johnny Carver, ABC

LEAVE IT UP TO ME

Writer: Earl Conley

Publisher: Blue Moon Music
Producer: Nelson Larkin

Artist: Billy Larkin, Bryan

LET ME TAKE CARE OF YOU

Writers: Arthur Kent/Frank H. Stanton
Publisher: Golden Horn Music, Inc.
Producer: Earl Richards

Artist: Bobby Lewis, Ace of Hearts

LIKE A FIRST TIME THING

Writer- Jim Weatherly

Publisher: Keca Music, Inc.

Producer: Don Law

Artist: Ray Price, Columbia

LIKE OLD TIMES AGAIN

Writer: Jim Weatherly

Pubtisher: Keca Music, Inc.

Producers: Larry Gordon/Larry Muhoberac
Artist: Ray Price, Myrrh

LOVE 1S HERE

Publishers

Writers: Bucky Jones/Royce Porter
Producer: Bud Logan
Artist: Wilma Burgess, Shannon

MAKE IT FEEL LIKE LOVE AGAIN

Writers: Earl Conley/Dick Heard

Publishers: Andromeda Music Corp./Blue Moon Music
Producer: Dick Heard

Artist: Bobby G. Rice, GRT

MAMA DON'T 'LOW

Writer: Charles “Cow Cow" Davenport
Pubhisher: Chappell & Co., Inc.
Producer: Larry Butler

Artist: Hank Thompson, ABC/Dot

MISSISSIPPI YOU'RE ON MY MIND

Writer: Jesse Winchester

Publisher: Fourth Floor Music. Inc.

Producer; Earl Ball

Artist: Stoney Edwards, Capitol

MISTY

Writers: Johnny Burke/Erroll Garner

Publishers: Octave Music Pub. Corp./Vernon Music
Corp.

Producer: Ray Stevens

Artist: Ray Stevens, Barnaby

MY BOY* *#

Writers: Jean-Pierre Bourtayre/Phil Coulter Claude
Francois/Bill Martin

Publisher: Colgems Music Corporation

Producer: Felton Jarvis

Artist: Elvis Presley, RCA

OUT OF HAND

Writer: Tom Jans

Publisher: Almo Music Corporation
Producer: Roy Dea

Artist: Gary Stewart, RCA

PLEASE MR. PLEASE*

Writers: John Rostill/Bruce Welch
Publisher: Blue Gum Music, Inc.
Producer: John Farrar

Artist: Olivia Newton-John, MCA

RED ROSES FOR A BLUE LADY

Writers: R.C. Bennett/Sid Tepper
Publisher: Mills Music, Inc.

Producer: Dick Giasser

Artist: Eddy Arnold, MGM

RHINESTONE COWBOY

Writer: Larry Weiss

Publishers: House of Weiss Music Company/Twentieth
Century Music Corp.

Producers: Dennis Lambert/Brian Potter
Artist. Glen Campbell, Capitol

RICHARD AND THE CADILLAC KINGS
Writers: Tom Simpson/Stephen K. Smith
Publishers: Backyard Music/Sing Me Music, Inc.
Producer: Ken Mansfield

Artist: Doyle Holly, Barnaby

ROCK ON BABY

Writers: Gene Dobbins/Johnny Wilson
Publisher: Chappelt & Co., Inc.

Producer: Owen Bradley

Artist. Brenda Lee, MCA

ROLLIN' IN YOUR SWEET SUNSHINE
Writers: Jay M. Harris/Robert E. Morrison
Publisher: Music City Music, Inc.

Producer: Billy Davis for Perfect Harmony Productions,

Inc.

Artist: Dottie West, RCA

ROSES AND LOVE SONGS
Writer: Jim Weatherly

Publisher: Keca Music, Inc.
Producers: Larry Gordon/Larry Muhoberac
Artist: Ray Price, Myhrr

SHE'S ALREADY GONE

Writer: Jim Mundy

Publisher: Chappell & Co., inc.
Producer: Don Gant

Artist: Jim Mundy, ABC
SMOKEY MOUNTAIN MEMORIES
Writer: Earl Conley

Publisher: Blue Moon Music
Producer: Dick Heard

Artist: Mel Street, GRT

SPRING

Writer: John Tipton

Publishers: Galleon Music. Inc./Motota Productions,

Inc.
Producer: Billy Sherrill

(Continued on page 52)

Send today for a Special Recording
by Roy Drusky, and our Color Brochure

STRAWBOSS

“Qur reputation is on the line.”

Roy Drusky, President & Executive Producer
Jim Pierce, Vice-President & Director of Artist Relations
Col. Dave Mathes, Secretary-Treasurer & Director of Engineering

STAFF PRODUCERS
Buddy Emmons - Russ Hicks - Jimmy Crawford
INDEPENDENT RECORD PRODUCTIONS

PRODUCTIONS. INC.

28 MUSIC SQUARE EAST
NASHVILLE, TENN. 37203
PHONES 615-865-8409

815-834-5600
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Producer: D. Byrd& L. Stoller

Writers: M. Manchester/Carole
Dale Sager

Pub. : New York Times BMI
Rumanian Pickleworks BMI

LS RECORDS
LS 068

Distr. Nationally |RDA -
55 Music Square W.
Nashville, Tenn. 37203
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Billboard SPECIAL SURVEY for Week Ending 10/25/75

ry Sinc

% STAR PERFORMER-Singles registering greatest proportionate upward progress this week,

(E. Conley), Bryan 1026 (Blue Moon, ASCAP)

(V. McAlpin), Playboy 6045 (Acclaim. BMI)

3 - +~ > kS = - ax
2 | 7 |®g| NME-Arist 21 % |®g | TmE-Aist 1% | £S5 | nme-adis
= 3 (Writer), Label & Number {Dist. Label) (Publisher, Licensee) _ (Writer), Labet & Number (Dist. Label) (Publisher, Licensee) E 8 8 (Writer). Label & Number (Dist. Label) (Publisher, Licensee)
1 2 |10 SAN ANTONIO STROLL-vanya Tuckes ﬁ 43 5 SOMETHING BETTER 69| 76 4 YOU GOT A LOCK ON ME—jerry Reed
{P. Noah), MCA 40444 (Unichappell. BMI) T0 Do'o"",i{’ Newton-John (J.R Hubbard), RCA 10389 (Vector. BMI)

| 3|11 | (T out The Lignt And) el et 70| 74 | 3 | FLAT NATURAL BORN
LOVE ME TONIGHT—Don williams ﬁ 60 3 SECRET LOVE—Freddy Fender GOOD TIMING MAN—gary Stewart
(B. McDill), ABC/Dot 17568 (Hall-Clement, BMI) E\Fﬂaf:tla?ellir:: Xisetlz)::)t;r). ABC/Dot 17585 (G. Stewart), RCA 10351 (Forest Hills. BMI)

ﬁ 4 [ 11 | I'M SORRY—john Denver ' ﬁ
(J. Denver), RCA 10353 (Cherry Lane, ASCAP) ﬁ 45 5 AJLL AMERICAN MAN — johnny Paycheck 4y 8 2”F’}“["lj‘,$§1“,g‘""yw:fm"

W 7| & | are vou sure Hank i TR e D . Russell, B WeDill, RCA 10403
DONE IT THIS WAY/BOB WILLS N HEART T0-EART (Hall-Clement. BMI)

. ) —Roy Clark
'(a ?;'anLgs{HRECA%% (;‘;g;;" gfﬁ",';'“"‘ (D. Gillon, ABC/Dot 17565 (Shart Rose, ASCAP) 1217135 (SAWYEOEUL)M&&L;%?;Zid(cbgrﬁt;:)& Calvin Crawford
5| 1 |12 | HOPE YOU'RE FEELIN' ME (Like I'm Bl n e (!(S) MY YEAR FOR (Central Songs. BMD
(F;er')":mY?l:w);;]cha)"eo{c:rildoem . Mathew_s-)(.:rmii?:adczyr:elsls 680 ﬁ 90 2 PIECES OF MY LIFE—Ewis Presley
(Don Willams, BMU/iave A Tune, ASCAP) (ack, BMI) (T3Seals)RCARL0A01K{BarorYBMI)
ﬁ 11 10 ROCKY = bickey L 40 24 10 THANKS —Bill Anderson 74 77 5 SHE'S NOT YOURS ANYMORE/
(). Sevens), RCA 10361 (Strawberry Hill, ASCAP) (8 Martin. P. Coulter), MCA 40443 (Famous. ASCAP) ﬁNrOLD BMIEMO’:BYC—gerIin7;'7ushy
ter, B. Rice). ABC/Dot 17574

Y| 9 10 | wears Hapeeneo To |l e Nl a0 T A ok o 55

BLUE EYES—Jessi Colt 6 Oanus) [ ‘
() Colter), Captol 4087 (Baron, BMY) i la s :ﬁu‘““i”" (()W;'"” Bros., ASCAP) 758 | 3 n; m\m[:} BE PlCK:D UP HERE
'VE LOST THAT LOVIN’ an ut Down At Home)— Jeris R

ﬁ 1 . I(T#'mEII)BEAEeﬁ;ym;g?Bd"(alj:lonoxram) FEELIN'—Barbara Fairchild g Morgan). ABC/Dat 17573 (P"Ge’"')BMI)e"s *

(H'allnote.'BMl) (B. Mann, C. Weil. P Spector). Columbia 3-10195 0 .
Screen Gems-Columbia, BMI ﬁ m JASON'S FARM—cal Smith
T Gaicht i BaNEN ) (. Adrian), MCA 40467 (Fick A Hit. BMI)
13 | 6 | ALL OVER ME—Chartie Ricn By 56 | 5 | WESTERN MAN-L c
(B. Peters), Epic 50142 (Columbia) D. Owers), Capitol ian ‘E‘aﬁ o, BA 77 | 48 | 19 I'LL GO TO MY GRAVE
(Ben Peters/Charsy, BMI) (0. Owens). Capito (Al Gallico, BMI) WoREe 100 G AB
Hr| 12 [12 | wear v THE woRw's 4 |47 | 8 | MIRROR, MIRROR- e feee (0 Rei) Wescury 5687 (omagran)
((:Jogdf )OXER Yoyl—ofgzny James (Music Crattshop, ASC:rPy) (American Cowboy, BMI)
~Scott), Columbia 3-
(Peermlntern:ttljomnal‘jUnan. ASCAP) ﬁv 55 4 THE SONG WE FELL 78 | 82 4 erA;(IN' LO\’(Afcxﬂdgngize STessionsM
e binsan), 4 BMI
11| 6 |11 | DONT CRY JONI/TOUCH THE HAND- I(g SLa?svsyE J%Zkf?)""éiﬁm o ol us (F Rabinson) (Tree. BMD
Conway Twitty : 24 ’ 4 N - i
(C Tty MCA 40407 (Tuity Bird, B (AR NASGAT) l B oo e
4 |18 (15 DAYDREAM
12 { 14 |10 | FUNNY HOW TIME A HRRCANSAABOUTRATCHT COWBOYS AND DADDIES—sobby Bare
SLIPS AWAY—Narvel Felts THINGS — Ronnie Misap (M Cooper). RCA 10409
(W. Nelson), ABC/Dot 17569 (Tree, BMI) (). Schweers), RCA 10335 (Chess, ASCAP) (Wilbur/Mariin Cooper, ASCAP)

(17| 9 | 1sHouw Have 4 ((125n 107 ) VS RCOUTURGEEN WINRYUUR 81|85 | 4 | START ALL OVER AGAIN—jonmny c
MARRIED YOU—Eddie Rabbitt (LCO‘{E'.E’"I’"{'“" ."a""; R (B Dees), ABC/Dot 17576 (Hill &Twam S
gg_hm;n;,/ 5 bSt[erens)ia h%l[;klra 45269 o iR Mo';wm)‘ eprise (Warner Bros ) almd s . TG KOS

riarpatch/Deb Dave, . '
i !!f 58 4 SINCE | MET YOU BABY—Freddy Fend PIERRE BORDEAUX —Frenchie Burk
14 15 1 ANOTHER WOMAN—1.c. Shepard (1.J. Hunter), GRT 031 (Unichappe!. rI;MI; encet (D. Frazier, AL. Owens), ZOt{le'(‘lcenlteuryUEZEZS
Eg Pe;"' B.Baals%n), Maudyla:gcﬁg;(i (Motown) (Acuff-Rose/Hill & Range, BMI)
an Penn /Buzz Cason A " h g
: 49 | 51 9 I'M A BELIEVER (In A Whole Lot Of

ﬁ 19 | 7 LOVE IS A ROSE—Linda Ronstadt Lovin)— Jean Shepard 83| 81 5 | STILL LOVE YOU (You Stiit
{N. Young), Elektra 45282 (Silver Fiddle, BMI) (K. Jones), United Artists 701 (Birchfield. BM1) Love Me)—Mac Davis )

|20 |12 | THE LETTER THAT JOHNNY WALKER Pr|70 | 3 | rrom woman To fems Coambia SovapantorToueet Gloe, Shy "
READ —Asleep At The Wheel WOMAN —Tommy Overstreet
(Preston, Benson, Frayne), Capitol 4115 (). Gillespie, R Mareno). ABC/Dot 17580 84 | 86 5 I'D DO IT WITH YOU—rPat Boone
(Asleep At The Wheel, BMI) {Ricci Mareno, SESAC) (B. Springfield). Melodyland 6018 (Motown),

) (BRI ITS ALL IN THE MOVIES—Mere sgers | JP( 80 | 3 | LYIN' EYES—aes (ouse of Gort B

L 4. D. . Capit
N M Gl LG o o o el Il | ey
18 | 21 9 EVERYTHING'S THE SAME 52 | 53 6 FINE TIME TO GET (B. McDill, D. Lee), 20th Century 2242 (Jack. BMI)
(Ain’t Nothing Changed)- Billy Swan THE BLUES—Jim Ed Brown e
; i JUST IN CASE—r Mil
E(B:orsmne)" BMthIr;ument 88561 (Epic/Columbia) }%eyrgmr;\ormn, C. Putnam, R. Lane). RCA 10370 ﬁ m (H Moffatt), RCA 104;3"(';6;?9%!)

1& 23 6 BILLY GET ME A WOMAN—joe Stampl ﬁ s ﬁ ME AND OLE C.B.—pave Dudt
(N. Wilson, J. Stampley, C. Taylor), Eopelc 53?:7” 64 7 ?LHcvam?rt! 'EdnEs) ?;?c Lg_';g;'% (Columbia) (D. Dudiey. R. Rogers), Unit:!eArluist:yﬂz
(Columbia) (Al Gallico/Algee. BMI) (Regent/Fort Knox, ASCAP) (Newkeys, BMI)

Pl 2| 7 | tooav i startep Loving 54 157 | 4 | HELP ME MAKE IT m SUNDAY SUNRISE—nne Muray
YOU AGAIN—Sammi Smith (To My Rocking Chair)—s.. Thomas (M. James), Capitol 4142 (Screen
Egl.ueHaézog:‘:d,Blliw.l)Owens), Mega 1236 (PiP) (B. Emmons), ABC 12121 (Baby Chick. BMI) Gems-Columbia/Sweet Glory, BMI)

i | 89 [ 96 4 I'VE BEEN AROUND ENOUGH

Hris | o | o Br {67 | 3| WHERE LOV BEGHS- o TE ANOW S

—Tammy Wynette B. McDill, D Lee), M 73702
(&. Martin), Epic_ 50145 (Columbiz) (Tree, BM) 5 (59 | 6 | STONE CRAZY—reaoy wee (Phonegraiy (it cloment )
(B. Marrison, J. Harris), ABC/Dot 17577
22 | o8] |16 | SUOE ERESKEANCTIN Ghasc Gy oAy % | 93 | 3 | MIDDLE OF A MEMORY—tdt amos
— Wil M
(F. Rose), Colur:‘ll)iale.'i-leoslo;‘ﬁ (Milene, ASCAP) ﬁ 75 2 (ERASBY I:S ;leE's_BmE g.ﬁ’h )Craaam (8 Johnston). 14827 Ravide. BD
. pourxe, nson, obDIns,
23| 5 |16 | SAY FOREVER YOU'LL BE ABC/Dat 17584 (Crappell. ASCAD P2 N ML -
MINE—Porter Wagoner & Dolly Parton 58 65 4 BATTLE OF NEW ORLEANS (C. Taylor, A Wil X
—Buck 0 . Taylor, A Wilson). Elektra E-45277
(D. Parton). RCA 10328 (Owepar, BMI) (1. Drittwood), Captol 4138 (Warden BM) (Algee/Altam, BMI)

a6 O Prir2 | 4 | WHATEVER 1 SAY—ooma faro 92 | 66 |21 | RHINESTONE COWBOY—cien Campbel
TO SAY GOODBYE—Ronnie Milsap (D Fargo), ABC/Dat 17579 (Prima Donng, BMI) (L Weiss). Capitol 4095
52&.,%“{?"0?:' I;AM.I:lewbury). Warner Bros. 8127 e lhes $ e ——— (20th Century/House Of Weiss. ASCAP)

: . —Stella Parton

ﬁ 32 9 IF I'M LOSING YOU‘-BiIIy Walhes EP@D&;aFOvzotgzeﬁé’éf::’)/hA(::au::\’ayrl S%%n& Blues 088 93 m‘ EL‘E?%}!!:'?O“?SY LOVE—BiIIy Thunderkloud

(G.S. Paxton), RCA 10345 (Pax House, BMI) ' ’ (0. Robey. . Washington), 20th Century 2239
26|30 |10 |  SANCTUARY—gonmie Prophet I o L T —— (Lion/Wemar. BM)
(R Bourke), RCA 50027 (Chappell, ASCAP) (B. Harden) 8 (King Coal. ASCAP) 9 |97 | 2 MY BABE—Eact Richards

ﬂ 38| 5 WE us[DRT?_Og;g,(gm" . 62 |39 |17 IAOYUN:EAVEERoEVEN Cl::LLED ME BY (W Dixon), Ace Of Hearts 7502 (Bryan) (Arc. BMI)
(D. Parton), RCA 1 wepar, BMI) —David Alien Coe ;

S. Goodman), Columbia 310159 95 | 99 2 YOU COMB HER HAIR—Dpel &

ﬁ 37 8 YOU RING MY BELL—Ray Grift §Kam’§°n$§§? AS%:;’H) ? (H. Cochran, H. Howard), United Am:é"?oz
(R Griff), Capitol 4126 (Blue Echo. ASCAP) s s HE MR s (Tree. BMY)

P35 |10 | 10 AND THE COWBOY—orony puncan (© Fraze) ickory 354 (WGM) (Acuf Rose, BM) 9 m SOMEONE LOVES YOU HONEY—warie
(1. Duncan, Larry Gatlin), Columbia 3-10182 Owens

! ! ::E:;‘: Bi':\l:t = ﬁ 13 {HISST ’;'PF';"{E%AS:&THER (0. DeVaney), 4Star 1019 (Music City, ASCAP)
. (B. Fries, C. Davis), l\:‘GM_lﬁ.Sv;.Smca" (0 Conley), GRT 030 (Janus) (Blue Moon, ASCAP) 97 | 100 | 2 LYIN' IN HER ARMS—porsey Burnette
(American Gramophone, SESAC) 65 |69 9 | MAY NEVER BE YOUR LOVER (But I'll (6. Branson). Melodyland £019 (Motown)
R Al Y h § (Contention, SESAC)
3133 |7 PAPER LOVIN'—Margo Smith ways Be Your Friend)—Bobby G. Rice
(M. Smith), 20th Century 2222 (Jidobi, BMi) (T. Gentry), GRT 028 (Janus) (Red Ribbon. BMI) 98 | 54 7 IT DOESN'T

P %0 | 8 | TOWER OF STRENGTH—sue mcnae Pris9 | 2 | WARM SIDE OF YOUrrecde v MATTER ANYMORE —Linda Ronstadt

2? H|Il|a:i,SgAPI§acharach). ABC/Dat gy ?PGH":) ngan:»ﬁa;slsz ot " ::I) A (P. Anka). Capitol 4030 (Spanka. BMI)
amous, art), Lapitol artlne, .
99 | 61 7 BIG RIVERS—chip Taylor

Pr| 4| 4 | LOVE PUT A SONG _ 67 |46 |12 | BRINGING IT BACK—Brenda Lee () Cash), Warner Bios. 8128 (Hi Lo, BMI)
IN MY HEART—fohnny Rodriguez (6. Gordon), MCA 40442 (Silberline, BMI)
éBemPgthzlr?x Mercury 73715 (Phonogram) (P1- ﬁ o8 5 ROLL YOU LIKE A 100 SHE BRINGS HER LOVIN’ HOME

3434 | g | INDIAN GIVER—ity Laskin WHEEL— Mickey Giley & Barbi Benton s

(R. Earwood), Epic 8-50141 (Columbia)
(Double R, BMI)




AsYou Can

i 4 ‘:C: >

WAYLON
JENNINGS

MALE
VOCALIST

OF THEVEAR |

EMALE
VOCALIST
LA TPETEAR

RONNE
MILSAP

ALBUM OF THE
YEAR ‘A Legend In

My lime”

Thdnl( YOu FC)Ir
RECA Records and Tapes the many del’dS



HEY!

Have you heard the latest
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Written by E. Strasser-G. Winters-H. Fischer
Produced by—Dallas Corey & Bobby Fischer
Published by—Georgene Music (BM1)

Distributed by: 1
International Record Distributing Associates

55 Music Square West, Nashville, Tenn. 37203
Tel. Mike Shepherd (615) 244-7783
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ASCAP Has
Best Year
In 1974

e Continued from puge 49

Artist: Tanya Tucker, Columbia

STEALIN'

Writers: Jerry Foster/Bill Rice
Publisher: Jack and Bill Music Company
Producer: Jerry Kennedy

Artist: Jacky Ward, Mercury

STOP AND SMELL THE ROSES
Writer: Doc Severinsen

Publisher: Colgems Music Corporation
Producer: Gary Klein

Artist: Mac Dawis, Columbia

SWEET COUNTRY MUSIC

Writers: Charlie Fields/Donald L. Ris
Publishers: Music Craftshop/Sandburn Music
Producers: Charlie Fields/Johnny Howard
Artist: Ruby Falls, Fifty States

SWEET SURRENDER

Writer: John Denver

Publishers: Cherry Lane Music Company/Walt Disney
Music Company

Producer: Miiton Okun

Artist: John Denver, RCA

THANK GOD I'M A COUNTRY BOY
Writer: John Sommers

Publisher: Cherry Lane Music Company
Producer: Milton Okun

Artist: John Denver, RCA

THAT'S HOW MY BABY BUILDS A FIRE
Writer: Jim Foster

Publisher: Adventure Music, Inc
Producer: Roy Dea

Artist: Johnny Russell, RCA

THAT'S THE WAY LOVE SHOULD BE

Writers: Milton Blackford/Joe Dougherty/David Gillon
Publisher: Famous Music Corp

Producer Jim Foglesong

Artist: Brian Collins, ABC/Dot

THE BARMAID

Writer: Tony Joe White

Publisher: Tennessee Swamp Fox Music Co.
Producers: Charlie Rich/Sy Rosenberg

Artist: David Wills, Epic

THE DEVIL IN MRS. JONES

Writers: Earl Conley/Mary Larkin

Publisher: Blue Moon Music

Producer: Nelson Larkin

Artist: Billy Larkin, Bryan

THE MOST WANTED WOMAN IN TOWN
Writers: Bucky Jones/Royce Porter/Dan Wilson

Publishers: Ma-Ree Music, Inc./Porter-Jones Music,

Inc.
Producers: Mary Reeves Davis/Bud Logan
Artist: Roy Head, Shannon

THIRD RATE ROMANCE

Writer: Russell Smith

Publisher: Fourth Floor Music, Inc.
Producer: Barry “Byrd"” Burton
Artists: The Amazing Rhythm Aces, ABC
UNCHAINED MELODY

Writers: Alex North/Hy Zaret
Publisher: Frank Music Corporation
Producer: Norro Wilson

Artist: Joe Stampley, ABC/Dot
WHOLE LOTTA DIFFERENCE IN LOVE
Writers: Bucky Jones/Royce Porter

Publishers: Ma-Ree Music, Inc./Porter-Jones Music,

Inc.

Producer: Bud Logan

Artist: George Kent, Shannon

WHO'S SORRY NOW

Writers: Bert Kalmak/Harry Ruby/Ted Snyder
Publisher: Mills Music, Inc.

Producer: Sonny James

Artist: Marie Osmond, MGM

WORKIN" AT THE CARWASH BLUES

Writer: Jim Croce

Publishers: American Broadcasting Co., Inc /Blend-

ingwell Music, Inc.
Producer: Jim Shaw
Artist: Tony Booth, Capitol

YOU CAN SURE SEE IT FROM HERE
Writer: Rocky Topp

Publisher: Gold Book Music, inc
Producer: Buck Owens

Artist: Susan Raye, Capitol

YOU KNOW JUST WHAT I'D DO

Writers: Jerry Foster/Bill Rice
Publisher: Jack and Bill Music Company
Producer: Jim Vienneau

Artist: Lois Johnson, Twentieth Century

YOU NEVER EVEN CALLED ME BY MY NAME
Writer: Steve Goodman

Publishers: Kama-Rippa Music, Inc./Turnpike Tom
Producer: Ron Bledsce

Artist: David Allen Coe, Columbia

YOU'RE MY RAINY DAY WOMAN
Writers: Jerry Foster/Bill Rice
Publisher: Jack and Bt Music Company

Producer: Don Gant

Artist: Eddy Raven, ABC/Dot
*PRS—ASCAP licensed in USA

** SACEM —ASCAP licensed in USA.

Billboard
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Country LPs.
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_§ § WE # Star Performer—LPs registering proportionate upward progress this week.
x| = §5
é g *s TITLE—Artist, (abet & Number (Distributing Label)
1 5 | 4 | WINDSONG—John Denver, Rca APLI-1183
2 1 (19 | REDHEADED STRANGER—Willie Nelson, Columbia PC 33482
3| 4 |12 | THE BEST OF THE STATLER BROTHERS, Mercury SRM-1-1037 (Phonogram)
4 2 | 11 | RHINESTONE COWBOY—Glen Campbell, capitol sw 11430
51 3 |12 | THE HIGH PRIEST OF COUNTRY MUSIC—Conway Twitty, mca 2144
6 6 |12 | BEST OF—Dolly Parton, rca apL1-1117
ﬁ 9 | 8 | HOME—Loretta Lynn, mca 2146
8 7 | 16 | CHARLEY—Charley Pride, rca APL1-1038
9110 8 | LOVE IN THE HOT AFTERNOON—Gene Watson, Capitol ST 11443
w 12 | 7 AS’ELYI 1Fl(l)‘!?EVER YOU'LL BE MINE—Porter Wagoner & Dolly Parton, rca
11 : 8 | 14 | ONCE UPON A RHYME—David Allen Coe, Cotumbia KC 33508
12 1 15 | 7 | TEXAS GOLD—Asleep At The Wheel, Capitol ST 11441
13 | 14 | 16 | DREAMING MY DREAMS—Waylon lennings, RCA APL1-1062
14 | 13 | 27 | BEFORE THE NEXT TEARDROP FALLS—Freddy Fender, aBC/Dot DOSD 2020
15| 16 8 | GREATEST HITS VOLUME |—Roy Clark, aBc/Dot pOSD 2030
16 | 17 | 34 | M JESSI COLTER-Jessi Colter, Capitol ST 11363
17 | 11 [ 31 | PIECES OF SKY—Emmylou Harris, Reprise 0698 (Warner Bros)
ﬁ 25 3 | STACKED DECK—Amazing Rhythm Aces, ABC ABCD 913
ﬁ 23 5 | RIDIN' HIGH—Jerry leff Walker, mca 2156
20 | 22 8 | I'VE NEVER LOVED ANYONE MORE—Lynn Anderson, Columbia KC 33691
ﬁ 29 3 | GREATEST HITS, VOL. 2—Tom T. Hall, SrM-1.1044 (Phonogram)
22 | 20 |24 | YOU'RE MY BEST FRIEND—Don Williams, aBC/Dot DOSD 2021
23 | 21 |24 | KEEP MOVIN' ON—Merle Haggard, Capitol ST 11365
24124 |3 Ieog%A(rn‘RTnAIo HOLD YOU IN MY DREAMS—Stella Parton, Country Soul & Blues
25 | 26 | 3 | DOLLY—Dolly Parton, Rca aPL1-1221
Y| 39 | 2 | CLEARLY LOVEOlivia Newton-lohn, wca 21as
27 | 28 6 | LOVIN' AND LOSIN'—Billy Walker, Rca APLI-1160
28 | 30 7 | WHATEVER | SAY MEANS | LOVE YOU—Donna Fargo, ABC/Dot DOSD 2029
29 | 27 | 5 | BANDY THE RODEO CLOWN—Moe Bandy, GrC 10016
30 |31 |19 E;I'CE;R)EVTI”I&E (Y:g‘ljjmggUCH ME () Get High)—Charlie Rich,
m 38 | 2 | NARVEL FELT'S GREATEST HITS VOLUME ONE—#BC/Dot DOSD 2036
f! % | 2 | THE FIRST TIME—Freddie Hart, capuo 51 11249
33 | 34 4 | M-M-MEL—Mel Tillis, mom M3G 5002
34 | 37 2 | SEARCHIN' FOR A RAINBOW—Marshall Tucker Band, Capricorn CP 0161
(Warner Bros)
ﬁ 45 2 | PRISONER IN DISGUISE—Linda Ronstadt, syum 761045
36 | 36 | 6 | THIS SIDE OF THE BIG RIVER—Chip Taylor, wamer Bros BS 2882
¥ir | ICZITIR GREATEST HITS—Don Wiliams, kec o0 b0 205
38 | 18 |12 | BURNIN' THING—Mac Davis, Columbia PC 3355}
39 |19 |17 | FEELIN'S—Loretta Lynn & Conway Twitty, McA 2143
ﬁ |ml ARE YOU READY FOR FREDDY—Freddy Fender, aBC/Dot DOSD 2044
41 | 41 3 | LOOK AT THEM BEANS—Johnny Cash, columbia KC33814
42 | M4 3 | A ROSE BY ANY OTHER NAME—Ronnie Milsap, ws BS2870
43 | 47 2 | ) STILL BELIEVE IN FAIRYTALES—Tammy Wynette, Epic ke 33582 (Columbia)
44 'm WHAT CAN YOU DO TO ME NOW—Willie Nelson, Rca APL1.1234
45 | 43 5 gilcik;:%lc ‘L‘?%E(M(lcl’y)\NGES—Don Gibson & Sue Thompson,
46 | 32 |19 | RECONSIDER ME—Narvel Felts, ABC/Dat DOSD 2025
47 m NIGHTRIDER—Charlie Daniels Band, Kama Sutra K$BS 2607 (Buddah)
48 33 |22 JMlgrscIvyGSERLllijOJA’N(ng}g(r)aiE THE DOOR-Johnny Rodriguez,
49 |35 |10 | TANYA TUCKER'S GREATEST HITS, Cotumbia KC 33355
E ] 42 (17 | MISTY—Ray Stevens, Barnaby BR 6012 (Chess/fanus)

1st Penn. Country Music Fest

COATESVILLE, Pa.—A country
music exhibit, believed to be the first
in Pennsylvania, opens this week
with live music during the opening
weekend at Zook’s Dutch Country
Store, one of Chester County’s ma-
Jor tourist attractions.

The exhibit features such items as
outfits donated by Donna Parton.
Kitty Wells, Johnny Wright and Cal
Smith, a boomerang from Diana
Trask, and Ernest Tubb’s white stet-
son hat.



“Billy, GetMea WOman,”Joe Stampley 850147

“T Just Don’t Givea Damn,’George Jones cso:»
“1Still Believein Fairy Tales,”Tammy Wynette esou.s
“Everything’s the Same (Ain’t Nothing Changed),’Billy Swan zssass:
“She Deserves My Very Best,” David Wills o

“All Over Me,”Charlie Rich cso.

an they

On Epic Nashville and Monument Records

Monument distributed by CBS Records ""
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STOCKHOLM—Sweden will not
take part in the next Eurovision
Song Contest, which is to be held in
Holland. And the event will not even
be transmitted 1o Swedish tv view-
ers, according to a decision taken by
the Swedish Broadcusting Corpora-
tion.

TV-1, one of the two channels in
the Government-owned broad-
casting company, has been respon-
sible for the Swedish selection to the
Eurovision finals for the past four
years. But even in 1974, when the
contest was held in the UK., TV-I
had doubts about whether to partici-
pate, being finally persuaded to do
so by the European Broadcasting
Union.

In fact that year Sweden, through
Abba and the song “Waterloo,” won
the contest. This. according to EBU

Greek Station
Pop Programs

ATHENS-The National Broad-
casting Institute of Greece, EIRT,
has launched four new 55-minute
radio programs on its FM network.
covering the whole country, and AM
outlets in the Athens and Thessalo-
niki areas.

Three of the shows are named
“Pop Club” and are presented by
disk-jockeys Yiannis Petridis, Theo
Sarantis and Miki Korinthios. The
fourth show is “Jazz Club”
presented by local jazz authority
Sakis Papadimitriou, who is also the
Greek correspondent of Jazz Forum
magazine.

The shows are broadcast at 4:55
p-m., at a time when most radio “pi-
rate” stations jam the medium waves
to attract young listeners. The new
programs are the brainchild of inter-
nationally known composer Manos
Hadjidakis, who now controls the
management of the EIRT radio net-
work, assisted by composer-conduc-
tor-singer Mike Rozakis.

Sweden Bowing Out—
Won’t Submit Entry

%

rules, meant that Sweden should
host the 1975 contest. This triggered
off a great deal of controversy both
behind the scenes and in the press.

Finally TV-I agreed to fulfill its
obligations and stage the show
which draws an estimated audience
of 600 million on the network.

But this year the company said a
positive “no” to any further involve-
ment with the contest in its present
style. The decision was not taken be-
cause of the high costs, the main rea-
son for last year’s hesitation, as EBU
has decreed that competing coun-
tries shall share the costs in relation
to the number of viewers.

The official reason for not taking
part is “the low quality of the songs
presented in the contest, a quality
which does not suit the TV-I's musi-
cal policy.”

The decision was final and then
the TV-2 channel was offered the
show. Once again, there were long
discussions and meetings. The press
devoted pages and pages to the con-
troversy.

And the turndown decision was
accompanied by the statement:
“TV-2 will not broadcast the show,
firstly because that kind of music is
already very well represented in
Swedish radio and tv. The music,
which is a kind of pseudo-European
music, has no originality and is not
characteristic of any of the compet-
ing countries.

“Finally, the commercial interests
behind the Euro songs have almost
taken over the show.”

Now an alternative song contest,
involving only Swedish artists and
with a much wider variety of music
is being planned by TV-2, and it will
be televised on April 2, next year, the
same day as the Eurovision Song
Contest is being held in Holland,
without Sweden for the first time in
16 years.

The 1975 contest was viewed by
75 percent of Swedish tv viewers—a
figure which no other televison pro-
gram can touch.

Blackburn To Nems; Brings
Clients And Exec Staffers

LONDON — Impresario/agent
Alan Blackburn has joined the
board of directors of Nems Enter-
prises, bringing with him both his
agency clients and his existing exec-
utive staff.

Blackburn becomes deputy man-
aging director of Nems and com-
pany chairman Vic Lewissays: “Our
deal has already resulted in the sign-
ing of several new artists and it
marks the beginning of a major ex-
pansion plan designed to make
Nems the largest and most active
agency operation in Europe.”

Music Data
Center In
Hungary Set

BUDAPEST-The new Hun-
garian Music Information Center
starts operations soon from the
headquarters of the Assn. of Hun-
garian Musicians. The Association
invited the Artistic Foundation of
the Hungarian Peoples Republic to
take part in this important activity.

Before deciding to do so. Paul
Gyongy. chief of the Music and Art
Section. visited the Donemus Foun-
dation in Amsterdam to study the
work of that institution.

And Blackburn says: “For five
years during the 1960s, the Black-
burn-Lewis Agency represented the
US. G AC. organization and was
responstble for bringing into Britain
some of America’s top worldwide at-
tractions, ranging from Nat King
Cole to Tony Bennett. I would not
be happier about this reunion with
Lewis at a time when Nems has re-
emerged as one of the most impor-
tant operations on the international
entertainment scene.”

Blackburn will continue to pro-
duce and present stage shows round
the world, including his Las Vegas
presentations and summer shows at
some of Britain’s key coastal resorts.

Nems now has representation
round the world with affiliate offices
in Europe, Japan. Australia and
America. Lewis leaves London this
week for Los Angeles. where he will
meet up with Elion John and attend
the star’s Dodger Stadium concert,
and then he flies to Australia for
Donovan’s Sydney Opera House
opening.

He says: “I'm also hcavily in-
volved in the initial launch of our
latest agency act, an exciting black
group the Jarvis Brothers, who have
their first record on British Decca
out.”

International

WEA To Add
Warehouses
In Germany

HAMBURG-~WEA, which set up
a record service, Schallplattenhers-
tellungs and Vertriebsgesellschaft
and will build a pressing plant in
Alsdord (Billboard, Oct. 18), will
add an administration center and
three warehouses.

The company itself starts oper-
ations this year. Total cost of the new
organization will be 8 million marks
($3.3 million), and the pressing plant
will have seven LP and four single
pressing machines. The plant will
theoretically open up in May 1976.

WEA estimates an output of
around seven million LPs and five
million singles each year. General
manager of the new company is
Friedrich Coch. The Alsdorf center
will be the main service station for
all European countries.

:

GOLD SANTANA—Santana receives a gold disk in Germany for 250,000 sales

of the album *‘Abraxas,” the presentation being made by CBS director Rudolf
Wolpert. Left to right, keyboard player Tom Coster; Rudy Wolpert; Leon
“Ndugu” Chandler, drums; guitarist-singer Carlos Santana; bassist David
Brown; pianist-singer Leon Patillo; and Armando Peraza, congas and bongos.

_From The Music Capitals OF The World

LONDON

Nearly 130 Rocket Records staff
members, plus journalists and disk-
jockeys are being airlifted to Los An-
geles for Elton John’s end-of-week
Dodgers Stadium concerts, a trip de-
scribed as “an office outing which
snowballed.” ... Elton John and
Bernie Taupin have one of three
UK. songs through to the finals of
the Tokyo Song Festival, the others
being by Peter Yellowstone and
Roberto Danova and by the Barry
Leng and Simon May team.

Decca’s biggest-ever television
campaign here is to promote a
double-album compilation “Your
Hundred Best Tunes--the Top 25,”
based on a BBC radio series. ...
Bronze Records flying out journal-
ists to the Berlin Jazz Festival. where
contract artist Mike Gibbs is head-
lining the bill. ... U.S. lawyer/pop
manager Bob Hirschman, who han-
dled Mott The Hoople, now boost-
ing new EMI group Mr. Big.

Extra shows being laid on for
Christmas-time concerts by the Sen-
sational Alex Harvey Band because
of public demand. ... New promo-
tion man for Bronze Records is
Roger Bolton, previously with
Penny Farthing and Pye. . . . Second
visit this year, from mid-November,
for Tammy Wynette. . . . Magnet
boss Michael Levy has signed a
three-year deal for his Magnet Mu-
sic, and associated companies, with
Gallo Music in South Africa.

Scottish singer Andy Devine, who
has sold more than a million albums
in three years, now signed to Phono-
gram. ... Nils Lofgren, former gui-
tarist with Neil Young and Crazy
Horse, arrives here November 2 for
television and concert dates. .. . New
promotion manager at A&M is John
“Softly” Adrian, back after a year in
the Canadian music business. ...
Emmylou Harris in for her U.K. con-
cert debut November 15. to be fol-
lowed by a 1976 full-scale tour.

Carl Palmer, of Emerson, Lake
and Palmer, producing Warner Bros.
group Back Door’s fourth album. . ..
New John Lennon album “Shaved
Fish” a compilation of tracks re-
corded during his solo career. with
some from the Plastic Ono Band. . ..
20th anniversary of Essex Music
being celebrated this month. . .. Pa-
rade of pop headliners planned for
Christmas scason at Hammersmith
Odeon, first time for a pop presenta-
tion since the Beatles way back in
the 1960s.

Beer-sponsored tour here, the

“Colt 45 Express,” featuring East Of
Eden, the U.S. malt liquor now
being heavily promoted here. . . . Art
Garfunkel here and saying there is a
chance he will record a new album
with Paul Simon, who is also here for
concerts in December. ... Music by
Stomu Yamashta being used by the
Royal Ballet Company on tour this
fall as part of a new dance sequence
called “Shukume.” . . . Fats Domino,
with his U.S. band, visiting for Feb-
ruary, next year, dates, and other ex-
pected US. imports include Kiss,
Brewer and Shipley and Blood,
Sweat and Tears.

Morris Albert, in for television
shows, estimates that his self-penned
song “Feelings™ has sold six million
records round the world and could
go on to hit the 10 million mark. . ..
Merchandising production figures
for goods associated with the Bay
City Rollers consistently growing
and the range includes footballs,
drinking mugs, suits, briefs and
watches. ... Tremendous battle at
the top of the U.K. singles chart be-
tween David Essex, Art Garfunkel
and the amazingly “revivied” Drif-
ters.

Yan McCoy in London for inter-
views, flying in from Venice, where

he recorded a television special. .

Shirley Bassey’s new single “Living”
penned by Gilbert Becaud Stellman.
... UK. comedian Bruce Forsyth,
debuting on Warners with the Barry
Manilow song “Sandra,” opened his
one-man West End of London show
to good reviews. . . . Diane Solomon,
Boston-born singer already a tv vet-
eran here with two series under her
belt, on her first professional stage
tour. PETER JONES

BUCHAREST

Pop music here has lost one of its
most remarkable talents with the
death of bass guitarist and singer
Ovidiu Romanu, who died in a Cluj
hospital of cancer at the age of 25. A
graduate of the Academy of Music,
he has recently been with Horia
Moculescu’s group, and toured ex-
tensively, notably to Russia and Bul-
garia.

As in previous years, the exchange
of recorded music has been going on
between Romania and the USSR.
with Riga in Russia, and Timisoara
in Romania the main centers. ...
New record by Italian Lara Saint-
Paul in the shops here via the Bulga-
rian Balkanton label.. . . Corina Chi-

(Continued on page 55)

N.Y. Composer Signs With
Baby Records, Italian Co.

MILAN--Steven Schlaks, 27-
year-old New York-born and Mi-
lan-based composer has signed with
Baby Records of Milan. His first sin-
gles. soon to be released, are “Kitty,”
and “Blue Dolphin,” and will be fol-
lowed by his first album.

When he graduated from the
Manhattan School of Music
Schlaks met an almost immediate
success with his composition, among
which are the title song for the Elvis
Presley movie “Speedway™ and “I
Got Lovin® On My Mind” for the
Osmond Brothers. This introduced
him to the European musical scenc,
where his songs were recorded by El-
ton John’s producer, Gus Dudgeon.

In Italy, he is known for “I'm
Coming Home.” sung by Little
Tony, and “Queste E ‘Un Addio,”
by the Nuovi Angeli. After a spell in
London. Schlaks moved to Italy,
joining Freddy Naggiar. for many
years one of ltaly’s best-known
record wholesalers, and now presi-
dent of Baby Records. Now Schlaks
is not only recording artist but also

international label manager.

So Baby Records continues its in-
ternationally-geared policy. Naggiar
says: “We do not intend producing
for the ltalian market only. but we
want to appeal to a wider inter-
national market.”

Schlaks’ recordings will be simul-
taneously released over the conti-
nent and Naggier says he hopes to
have them eventually on sale in the
US. and UK. In addition, his
company will attend MIDEM, in
Cannes in January, to invest time
and money backing the company’s
policy.

Baby Records’ hit “Tornero.” or
“P’ll Return,” performed by I Santo
California, and now in its fourth
month on the ltalian top 10 charts
with sales of more than 600,000, is
currently scoring in charts in Swit-
zerland, Austria, Belgium. Ger-
many. France, Scandinavia and
Spain. The group has taken part in
two German television shows, and
follows now with a 20-day U S. tour.
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? Needletime Tug Of War |

LONDON-—John Morton, gen-
eral secretary of the Musicians’
Union, had a surprise ally at the first
session of the Music Weck Broad-
casting Forum here last week.

He put the case against unlimited
needletime on British radio in
eloquent terms, but it was put even
more forcefully by Derek Taylor,
managing director of Warner Broth-
ers UK., whose support as a record
man for more needletime might
have been taken for granted.

Taylor, though, closed his speech
with the words: “To hell with more
needletime.”

So Stephen James, managing di-
rector of DIM. was left as sole prota-
gonist for unlimited needletime.
Representatives of the BBC and
other radio fields were conspicuous
by their absence.

Solomon Back—
Sets A Label

LONDON- Phil Solomon has re-
turned to the record business here
with the launch of a new label. Gal-
axy. to be marketed by President
and distributed by Enterprise, the
Eddie Kassner record companies.

First releases are “The Warrior”
and “Ipi Tombi,” two albums re-
corded by Satbel in South Africa.

The latter is the name of a musical
entertainment which has been tour-
ing the U.K. and opens in London’s
West End on Nov. 19. It features
songs from both albums. Solomon
says it is the most successful show
ever staged in South Africa and adds
the albums are already selling at the
rate of 1.500 a week in the theaters
where the show 1s playing.

Former Decca a&r manager Dick
Rowe is to work in a freelance ca-
pacity on the development and pro-
duction of artists for the Galaxy la-
bel. The original idea is to restrict
the number of artists to just a few
and take options on overseas mas-
ters.

Solomon. who manages Lena
Zavaroni, has signed the child star’s
parents. Hilda and Victor, to the la-
bel. He describes their first album as
“middle-of-the-road music with a
country slant.”

Also signed is another Solomon-
managed group. the Vernons. three
girls. Both albums are to be avail-
able for the Christmas period.

Pickwick Rack
In U.K. Nears
200 Customers

® Continued from page 6

ment of plans had been necessary.
But the venture has been profitable
from the start and was now going
along nicely.

One of the problems from the be-
ginning was the refusal of EMI and
British Decca, founder members of
Record Merchandisers, to provide
product for racking. but Lewis says
he was able to obtain supplies as
necessary—"though not at the mar-
gin we would like. We make the
product mix suit the margin.”

Pickwick is working on the basis
of 50-60 key accounts in cach arca.
then expanding into smaller non-
record outlets. Says Lewis: “The
kind of records which proved most
successful are non-top 50 items. We
started off being very optimistic
about chart albums. but we have
found the market is very MOR and
best of collections are usually the
most popular.”

Had they been present they could
possibly have answered James’ spec-
ulation that they did not want a con-
frontation with the Musicians’
Union and that the British Broad-
casting Corp. did not want more
needletime while the commercial
stations simply could not afford it.

Taylor asserted that more needle-
time would probably not lead to
more new records being played. but
to the same records being played
more often. The obscure album and
the new artist were unlikely to ben-
efit.

“It seems to me that musicians are
fundamental to the happiness of
society and if we are going to spend
24 hours a day playing records, they
will not be able to make money. ex-
cept by recording.”

Such income, he pointed out.
could be seen in the light of a situ-
ation where 40 musicians. contacted
perhaps through the MU, would ar-
rive at a studio. sight read a piece of
music, play it so well that it could be
taped in one take, and then receive a
single. pretty low. fee. The record
might make a million for the com-
pany.

“These people have to be sup-
ported. for they are our life in the
record industry. More money to
them and to hell with more needle-
time,” he ended.

James commented on the fact that
while the needletime question was
hotly debated by everyone at social
gatherings. none of the main com-
batants seemed prepared to discuss
it in public.

He wished to see. he said, 24-hour
radio with total needletime, which
could do only good for the record in-
dustry, and if the recording industry
expanded there would be more work
in recording for musicians.

And he also claimed that more
needletime would give record com-
panics greater opportunity to break
new British artists.

15,000 Attend
Greek Festival

ATHENS- More than 15.000 at-
tended the three nights of the 14th
Greek Song Festival. organized by
the International Fair of Thessalo-
niki at the 8000-seater Palais des
Sports.

The whole event was televised by
the EIRT network. and there were
52 jury committees sitting in 52
cities. ten people on each. Half the
jurists were under the age of 25.

First-prize winners were Phono-
gram artists Robert Williams and
Bessy Argyraki with the Robert Wil-
liams composition “San Ena Oniro™
(Like A Dream). which drew 945
points.

Second prize was to Minos Matsas
artist Dakis. who sang the Y. Ma-
nikas composition “Ki Olo Peahno
Na Se Vro™ (I Am Always Looking
For You) which was awarded 931
points. Third was Music Box artist
Lakis Jordanelli. who performed the
K. Nikolopoulos song “To Diko
Mou Tragoudi™ (My Song) (659
points).

Other artists reaching the final
night of the festival were Christina.
Elpida. Phryni. Irene Raikou. Zozo
Kyriazopoulou, Takis Antoniadis
and Yiannis Petropoulous. Journal-
ists attending gave their top per-
formance awards to Vlasis Bonatsos,
Elpida and the Williams-Argyraki
duo. Among the guests of honor was
FIDOF general secretary Armando
Moreno. who gave the organizers a
commemorative statuette in recogni-
tion of the success achieved.

Marcella LP
Grabs Award

VENICE—The 1975 “Gondola
D’Oro” was awarded to CBS-Sugar
artist Marcella. for her album
“Metamorphosis,” which sold
40,823 units in Italy during the pre-
ceding twelve months.

The awards night, held at the Ve-
netian Lido’s Cinema Palace as part
of the 11th International Pop Music
Festival, was televised live in 12 Eu-
ropean countries by Eurovision.

Organized by Gianni Ravera, the
Festival policy is to present new
songs to the record-buying public.
The “Gondola D'Oro” award is
presented to an established artist
who. in an allotted time, sells most
copies of the recording presented at
the previous edition of the Festival.
This award also includes albums,
cassettes and 8-track cartridges.

The “Gondola d’Argento.” or
“Silver Gondola.” presented to the
most promising newcomer, went this
year to Grazia Vitale. winner of a
nationwide competition designed to
discover new talent in the pop-music
field.

Peterson Album
In Czech Shops

PRAGUE—-An album by Oscar
Peterson, released here by Opus
through an agreement with Fon-
tana/Philips. has reached the local
retail shops.

Until now. release of foreign ma-
terial was handled almost exclu-
sively by Supraphon. Further proj-
ects by Opus include complete opera
sets acquired from Fonit Cetra
(Maria Callas. Traviata, Gioconda).
four classical LPs from Philips (Mo-
zart, Rossini’s Overtures, Rendl's
Beethoven Piano Works and
Szeryng's Beethoven violin compo-
sitions) and three albums featuring
famous classical singers and taken
from Ember.

Though this may not seem a large
release batch. it does constitute an
additional outlet through which in-
ternational product can appear on
the Czechoslovakian market. Of the
three Czech companies, Panton is
the only one which has not yet taken
over any international titles as it be-
lieves its first duty is the support and
promotion of local contemporary
music.

Kaempfert New
Polydor Deal

HAMBURG German band-
leader Bert Kaempfert has signed a
new exclusive five-year deal with
Polydor International. He has been
a Polydor artist in all territories ex-
cept North America—which is now
included under the new pact—since
1960.

His million-plus sales for the label
were marked at the signing cere-
mony here by the presentation of a
special gold disk to him by Mike
Hales, head of popular music man-
agement at Polydor International.

Also present at the signing was
Gordon Gray. mor product manager

with Polydor. London, and one of

the Polydor excecutives who last year
persuaded Kaempfert to give his
first-ever public performance. For
the first live concert in 15 years as a
bandleader, Kaempfert packed the
Royal Albert Hall in London. Till
then he had relied on his records and
tapes to build a world reputation.

While in Hamburg he not only
discussed future recording plans but
also details of a proposed full U.K.
tour early 1976.

ROLLERMANIA IN AUSTRALIA—Rol

lermania takes over in Melbourne as the

three touring *‘Bay City Rollers'" halted traffic in Bourke Street. Fans surged
around the open car, seeking autographs. The promotion was originated by
EMI (Australia) Ltd., in tie with commercial radio stations throughout the

country.

® Continued from page 54

riac, Stela Enache and Angela Si-
milea ended a national tour in
Bucharest. having been accom-
panied by the Perpetuun Mobile
group.

Corina Chiriac, following the im-
portant success at the Sopot Festival
(first prize. with “Polish Day™) won
third prize in the Festival of Dresda.
East Germany. Frist prize went to
Veronika Eischer, of East Germany,
who had just returned from a Roma-
nian tour. A special diploma was
awarded for the musical arrange-
ment of the song “I Have Been
Dreaming.” by Cornel Meraru, Co-
rina Chiriac and Ovidiu Lipan.

On sale here, the first recorded
cassettes under the Electrecord la-
bel. from BASF and recorded by
US. equipment. ... Many Roma-
nian artists are touring abroad. In
the Soviet Union: the Musical
Theatre Hall of Galati. soloists Alex-
andru Jula, fonel Miron; to Cuba:
Mihai Constantinescu and Mihaela
Mihai; Aurelian Andreescu who was
with Corina Chiriac in the East Ger-
man festival: Margareta Pislaru in
Egypt: and three young girl singers
are off for television shows, Deina
Spataru and Mirabela Dauer in Po-
land and Doina Limbasanu in East
Germany.

Visiting artists to Romania in-
clude the Yugoslavian group Indexi,
the Polish team headed by Czeslaw
Nieman, and the Russian group Go-
lubie Ghitari. Spccial interest centers
on Nieman. for some of his sons, re-
corded for CBS in New York. have
been aired on radio here and his suc-
cess 1s represented by his “Lilacs
And Champagne™ in the Romanian
chart.

AR.LA. the Romanian agency
for artist management, set up an in-
ternational show to tour. which in-
cludes Romanian singers Stela
Enache, Gigi Marga, Smaranda Tos-
cani, plus young amateur singers.
some students resident here, from
Angola, Cuba. Yemen, the Central
African Republic and Guinea-Bissa.

Top Romanian records listed in
the Saptamina magazine charts:
“Copacul.”™ Aurelian Andreescu;
“Pasarea Calandrinon,” Phoenix;

“Trepte de Lumina,” D. Dragan;

“Balada Drumului.” F.F.N; “Reve-
derea,” Mihaela Mihai; “Balada.”
Marina Voica and Margareta Pis-
laru; “Calatorul Si Copacul.” Sfinx;
and the top international records:
“Shoorah Shoorah,” Betty Wright;
“Another Night.” the Hollies; *“Cap-
tain Fantastic.” Elton John: “Whee-
lin® And Dealin’.” Sassafras: “Pa-

From The Music Capitals
Of TheWorld

loma Blanca,”” George Baker
Selection.

OCTAVIAN URSULESCU
ATHENS

New label acquisitions by the five
major record companies in Greece
include Bell by Emial: Atlantic by
Lyra: Pye by Music Box: RCA and
Avco by Minos Matsas and Son:
Scepter, Jonathan King’s UK. and
Mandigore by Phonogram.

Eurovision Song Contest winner
“Ding-A-Dong” now available in
four versions on the Greek market-
place by Teach-In (Philips), Chris-
tina (Pan Vox). Bessy Argyraki
(Polydor) and Tammy (Minos). . ..
Another song available in four ver-
sions is “El Bimbo.” by Bimbo Jet
(EMD), Chocolate Boys (Minos),
Paul Mauriat (Philips) and Georgie
Dann (CBS).

Barry White is currently one of the
hottest artists in the Greek industry
and Phonogram has released every
album by him. by Love Unlimited
and the Love Unlimited Orchestra.

. Emial general manager Peter
Jamieson has left Greece and is now
in the international repertoire sec-
tion of EMIin London, his successor
being N. Dimitriou, formerly in
Cyprus. (Continued on page 50)

Ms. Phillips To
France For Big
Promo Drive

PARIS—RCA brought Esther
Phillips to Paris for one week as part
of an intensive promotion drive for
both the artistand KUDU-CTI Rec-
ords.

The drive follows the release. at
the end of June. of the singer’s
“What A Difference A Day Makes.”
which has now marked up sales of
over 200.000 and is expected now to
reach 500.000.

RCA says that a new album. in-
cluding the Dinah Washington
number sung by Esther Phillips has
passed the 4,000 sales mark.

The singer appeared on French
TV’s top-viewing “Rendez Vous de
Dimanche” show, plus a Sacha Dis-
tel production. She was also heard
live on French and Monte Carlo ra-
dio. as well as Europe No. | and
Tele-Luxembourg. Her two disks are
now being pressed in France and
when she returns for a second visit it
is expected she will record here.

And back in the US. she will
make another recording for Euro-
pean audiences, “A One-Night Af-
far.”
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Sunday TV program “Half Hour
Of Our Century” is the only show-
case here for international artists,
featured in film clips, and the pro-
gram has already shown Elton John,
Status Quo, Rolling Stones, Billy
Preston, Paul McCartney, Barry
White, the Bee Gees, David Cassidy,
Commodores, Temptations, Genesis,
Ohio Players and Neil Sedaka, with
compere John Petridis.

Theo Sarantis, formerly in Music
Box. is now head of the international
pop department of Emial, while
Tasos Phalireas has left the market-
ing department of Emial to work for
Lyra Records. Visit to local
Phonogram offices by Wolfgang
Schmidt-Panthen, regional market-
ing services director of Polydor In-
ternational, Hamburg, and David
Hofstede, public relations man for
Phonogram International in Barn.
... Record companies here only this
year have released progressive al-
bums by such as Soft Machine, Chic
Corea, Ramases, Lucifer’s Friend,
Kraftwerk, Genesis and Greenslade.

Emial best-selling albums include
Pink Floyd’s “Dark Side Of The
Moon™; “Band On The Run,” by
Paul McCartney and Wings; “Diana
and Marvin.” by Diana Ross and
Marvin Gaye; and “Beatles 1964-66
and 67-70.

Music Box hit LPs recently in-
clude “Flying Start,”” by the Black-
byrds, and “To Our Children’s Chil-
dren’s Children,” by the Moody
Blues . . . and Phonogram report hot
albums in “Souvenirs” by Demis
Roussos, “Le Premier Bas.” by Paul
Mauriat, and “You Don’t Mess
Around With Jim,” by Jim Croce,
the album becoming a hit after the
TV film “She Lives,” in which the
soundtrack includes “Time In A
Bottle.”

Now Mandigore has a distributor
in Greece, the Emerson, Lake and
Palmer album “Brain Salad Sur-
gery,” after a two-year hold-up, is
out on Phonogram and soon will
come the three-LP set “Welcome My
Friends To The Show that Never
Ends.” Composer Gerry Lav-
ranos claims that the Stylistics’ song
“Star On A TV Show” is very remi-
niscent of one of his own older com-
positions and has filed a suit against
the Minos company, Avco and the
composers. LEFTY KONGALIDES

350 STORES SERVICED

From The Music Capitals
Of TheWorld

DUBLIN

Artists appearing in Dublin in
November include Gene Pitney, Ray
Stevens and Telly Savalas at the
Carlton, and the Stylistics at the Na-
tional Stadium. . . . the Carlton Cav-
alcade of International Music, mid-
October, included concerts by Demis
Rousses, Lena Zavaroni, Leo Sayer
and Melanie, a third visit for
Roussos.

Horslips on a three-month tour
began in Germany, took in the U.K.
and on to Canada (Oct. 23), with the
U.S. trek including the East coast
and Mid-West, with appearances in
New York, Boston. Chicago, Buffalo
and other major population centers.

The Swarbriggs to leave the Times
showband at the ¢nd of the month
and go on the road with their own
six-piece band. Tommy and Jimmy
Swarbrigg represented Ireland in
the 1975 Eurovision Song Contest
with “That's What Friends Are
For,” and, recently signed to Rondor
Music in London, want to spend
more time on writing songs. Johnny
More covered their song “Love Is.”
and Severine is recording “All The
Loving People In The World.” The
Swarbriggs’ new single “Funny,”
produced by Dave Mackay is out via
MCA in the UK. and EMI in Ire-

land. KEN STEWART

‘Supersonic’
Gets Album

LONDON-To coincide with the
weekly screening of the new inde-
pendently-produced television pop
show “Supersonic,” Supersonic Dis-
tributors is releasing a TV compila-
tion album, called “Supersonic.”

The idea for the album, described
by show producer Mike Mansfield
as “‘getting away from the usual con-
cept of compilation albums.” came
while Mansfield was recording the
pilot program earlier this year.

“It seems a natural progression to
put the album together,” he says.

Promotion of the album is di-
rected towards television and com-
mercial radio, with around $350,000
spent on TV and $20,000 budgeted
for radio. The 20-track LP includes
contributions from Gary Glitter, the
Glitter Band, Bay City Rollers, the

(Continued on page 58)

Italian Racker Rolling

® Continued from page 6

lion, from a company with a
personnel of 15.

Galanti says: “Although the rack-
jobbing system was studied in detail
outside of Italy. we have had to
adapt it to the Italian way of think-
ing. It was difficult for us to getaway
at the beginning, because the store-
owners didn’t really accept or trust
us.

“Once we had finally persuaded
them we were there to help, they all
turned into experts, and tried to give
us advice on how to run things!”

He adds: “After trial runs in more
than 1,000 stores we began to cut
down the selling points and drew up
contracts only with those who met
our requirements. Today, 1 can
safely say that rackjobbing has been
accepted, definitely, by Italian re-
tailers, even though it remains some-
thing relatively new to them.”

Galanti’s view is that having
learned much by working with so

many different kinds of small stores,
the company was able to look
towards the bigger chain stores
“with whom we find it easier to do
business.

“In fact,J.C. Penney International
recently signed an agreement with
Rack ltalia under which our com-
pany is to supply, exclusively, rec-
ords and tapes to Penney’s four Ital-
ian outlets.”

Despite Italy’s current economic
crisis, Rack ltalia’s work progresses
well. “We hope that the ‘shopping
center’ idea, new to Italy, catches on,
as it would give us greater expansion
possibilities,” says Galanti.

“In short, we are not concerned so
much with the number of stores we
have as with finding strong selling
points for our records and tapes.”

Rack Italia is also equipped to
supply blank cassette tapes and cell
batteries and it also helps out, from
time to time, with promotion of vari-
ous products dealing with sound re-
production.
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BRITAIN

(Courtesy Music Week)
*Denotes local origin

SINGLES
This  Last
Week Week
1 1 HOLD ME CLOSE—*David Essex

(CBS)—April/Rock On (Jeff
Wayne)

| ONLY HAVE EYES FOR YOU—Art
Garfunkel (CBS)—B. Feldman
(Richard Perry)

THERE GOES MY FIRST LOVE—
*Drifters (Bell)—Cookaway/Mason
Music (Greenaway/Cookaway)

FEELINGS—Morris Albert (Decca)—
KPM

IT’S TIME FOR LOVE—Chi-Lites
{Brunswick)—Burlington (Eugene
Record)

WHO LOVES YOU—Four Seasons
(Warner Brothers)—Jobete
London (Bob Gaudio)

13  5.0.5.—Abba (Epic)

12 SOCTCH ON THE ROCKS—*Band of
the Black Watch (Spark)—
Southern Music (Barry Kingston)

UNA PALOMA BLANCA—* Jonathan
King (UK)—~Noon Music
{Jonathan King)

L-L-LUCY—*Mud (Private Stock—
Evolution/Island (Phil Wainman)

SPACE ODDITY—*David Bowie
(RCA)—Essex (Gus Dudgeon)

DON'T PLAY YOUR ROCK AND
ROLL TO ME—*Smokey (RAK)—
Chinnichap/RAK (Nicky Chinn/
Mike Chapman)

FATTY BUM BUM—*Carl Maicolm
{UK)—Copyright Control/Black
Wax (C. Chin)

BIG TEN—*Judge Dread (Cactus)—
Alted/Warner Brothers (Alted
Prod.)

PALOMA BLANCA—George Baker
(Warner Brothers)—Noon Music
(J. Bouwens)

FUNKY MOPED/MAGIC
ROUNDABOUT—* Jasper Carrott
(DJM)—B. Feldman/J.
Lynne/Carlin (Jeff Lynne)

WHAT A DIFFERENCE A DAY
MAKES —Esther Phillips (Kudu)—
Peter Maurice/ MPM (Creed
Taylor)

BARBADOS—*Typically Tropical
(Gull)—Gull Songs (J. Calvert/M.
Waest)

I’'M ON FIRE-5000 Volts (Philips)—
Intersong/Hensley Music (Tony
Eyers)

SAILING—*Rod Stewart (Warner
Bros.)—lsland (Tom Dowd)

NAPPY LOVE/WILD THING—
*Goodies (Bradley's)—ATV (Miki
Anthony)

ISLAND GIRL—*Eiton John (DJM)—
Big Pig (Gus Dudgeon)

HEARTBEAT--Showaddywaddy
(Bell)—Southern (Mike Hurst/
Solid Goid Prod.)

NO WOMAN NO CRY—*8ob Marley
& The Wailers (Island)—Rondor
(Steve Smith/Chris Blackwell)

RHINESTONE COWBOY—Gien
Campbeil (Capitol)—(Dennis
Lambert/Brlan Potter)

LOOKS LOOKS LOOKS—*Sparks
(island)—island (Tony Visconti)

LOVE IS THE DRUG—*Roxy Music
(Island)—E.G. (Chris Thomas/
Roxy Music)

HOLD BACK THE NIGHT—Trammps
(Buddah)—Carlin (R. Baker/N.
Harris/E. Young)

FEEL LIKE MAKIN' LOVE—*Bad
Company (Island)—Island/Bad
Company (Bad Company)

THE LAST FAREWELL —*Roger
Whittaker (EMI)—Tembo Music
(Dennis Preston)

REACHING FOR THE BEST--Exciters
(20th Century)—Horse Music
(Herb Rooney)

MOONLIGHTING—*Leo Sayer
(Chrysalis)—Blanedell /Compass/
Longmanner (Russ Ballard/Adam
Faith)

JUST A SMILE—*Pilot (EMI)—
Robbins (Alan Parsons)

ROCK ON BROTHER—Chequers
{Creole)—Creole (John Mathis)

THIS WILL BE—Natalie Cole
{Capitol)—Chappell (Chuck
Jackson/Marvin Yancy)

DREAMY tADY—*T. Rex (EMI)—
Wizzard (Marc Bolan)

RIDE A WILD HORSE—Dee Clark
{Cheisea)—Intersong (Kenny
Nolan)

INDIAN LOVE CALL—Ray Stevens
(Janus)—Chappells (Ray Stevens)

YOU—*George Harrison (Apple)—
Ganga Pub. B.V. (George
Harrison)

DO IT ANYWAY YOU WANNA—
Peoples Choice (Philadeiphia)—
Gamble Huff/Carlin (Leon Huff)

FALLIN' IN LOVE—Hamilton, Joe
Frank & Reynoids (Pye)—Grade/
Lynton/ATV (Jim Price)

HIGHFLY—*John Miles (Decca)—
Velvet/RAK (Alan Parsons)

LET'S BE FRIENDS—Johnny Nash
(CBS)—Rondor (Johnny Nash)
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This
Week

47 CRACKIN' UP—*Tommy Hunt
(Spark)—Copyright Control (Barry
Kingston)

— 1 AIN'T LYIN'—George McCrae
(Jayboy)—Sunbury (H.W. Casey/
R. Finch)

44 OUT OF TIME—*Chris Farlowe
(Immediate)—Essex (Mick Jagger)

42 OUT ON THE FLOOR—Dobie Gray
(Black Magic)—Leeds (Atlas
Artists)

— NEW YORK GROOVE—*Hello (Bell)—
Island (Mike Leander)

— LETTING GO—*Wings (Capitol)—
McCartney /ATV (Paul McCartney)

—  SHOES—Reparata (Dart)—B.
Feldman (Steve & 8ill Jerome)

LPs
Last
Week
1 ATLANTIC CROSSING—Rod Stewart
(Warner Bros.)

16 40 GOLDEN GREATS—Jim Reeves
(Arcade)

3 ALL THE FUN OF THE FAIR—David
Essex (CBS)

2  WISH YOU WERE HERE—Pink Floyd
(Harvest)

4 GREATEST HITS—Cat Stevens
(Island)

5 FAVOURITES—Peters & Lee (Philips)

6 THE BEST OF THE STYLISTICS—
(Avco)

7 THE VERY BEST OF ROGER
WHITTAKER (Columbia)

~  BY NUMBERS—Who (Polydor)

8 ANOTHER YEAR—Leo Sayer
(Chrysalis)

9 HORIZON—Carpenters (A&M)

23 STRAIGHT SHOOTER—Bad
Company (Island)

17 SIMON & GARFUNKEL'S GREATEST
HITS—(CBS)

11 VENUS AND MARS-—Wings (Capitol)

10 SABOTAGE—Black Sabbath (Nems)

19 TUBULAR BELLS—Mike Oldfieid
(Virgin)

14 SENSATIONAL ALEX HARVEY BAND
LIVE—(Vertigo)

20 ONE OF THESE NIGHTS—Eagles
(Asylum)

13 THE SINGLES 1969-1973—
Carpenters (A&M)

15 DARK SIDE OF THE MOON—Pink
Floyd (Harvest)

— RABBITS ON & ON—Jasper Carrott
(DJM)

32 MINSTREL IN THE GALLERY—
Jethro Tull (Chrysalis)

—  MALPRACTICE—Dr. Feelgood
{United Artists)

31 MYTHS AND LEGENDS OF KING
ARTHUR—Rick Wakeman (A&M)

12 ONCE UPON A STAR—Bay City
Rollers (Bell)

22 40 SING A LONG PUB SONGS—
Various Artists (K-Tel)

26 THANK YOU BABY—Stylistics (Avco)

24 ELTON JOHN'S GREATEST HITS—
Elton John (DJM)

42 THAT'S WHAT LIFE IS ALL
ABOUT—Bing Crosby (United
Artists)

—  ELVIS PRESLEY'S 40 GREATEST
HITS—(Arcade)

29 TEN YEARS NON STOP JUBILEE
ALBUM—James Last (Polydor)

43  WINDSONG—John Denver (RCA)

— ROCK 'N' ROLL-~John Lennon
(Apple)

25 MAXIMUM DARKNESS—Man (United

Artists)

—  INDISCREET —Sparks (Island)

— TIME HONOURED GHOSTS—Barclay
James Harvest (Polydor)

18 CAPTAIN FANTASTIC—Elton John
(DJM)

35 STEP TWO—Showaddywaddy (Bell)

21 LIVE AT TREORCHY—Max Boyce
(One-Up)

36 BAND ON THE RUN—Paul
McCartney/Wings (Capitol)

27 ROLLIN'—Bay City Rollers (Bell)

33 THE ELVIS PRESLEY SUN
COLLECTION —(RCA)

30 THE HIT WORLD OF KtAUS
WUNDERLICH—(Decca)

— FOREVER & EVER—Demis Roussos
(Philips)

46 GLEN CAMPBELL'S GREATEST
HITS—(Capitol)

— GOODBYE YELLOW BRICK ROAD—
Elton John (DJM)

28 MISTY—Ray Stevens (Janus)

39 24 CARAT PURPLE—Deep Purple

(Purple)

EXTRA TEXTURE (READ ALL ABOUT
IT)—George Harrison
(Pariophone)

THE SIX WIVES OF HENRY VilI—
Rick Wakeman (A&M)

WEST GERMANY

(Courtesy Musikmarkt)
*Denotes local origin
SINGLES

1 S.0.S.—Abba (Polydor)—Schacht

2 TU T'EN VAS—Alain Barriere, Noelle
Cordier (Ariola)—Montana

3 DISCO STOMP—Hamilton Bohannon
(EMU)—Burlington

4

13

10
11

12

13

14

15

This

WART AUF MICH—*Michael Hoim
(Ariola)—Sugar Music

THE HUSTLE—Van McCoy (Avco/Ariola)—
MUz

PALOMA BLANCA—George Baker Selection
(Warner)—MUZ

GUITAR KING—Hank The Knife & The Jets
(EMI)—Hanseatic/Intersong

L{ADY BUMP—*Penny McLean (Jupiter/
Ariota)—Meridian-Siege!/ Butterfly

DER LETZTE SIRTAKE—*Rex Gildo
(Ariola)—Meridian/Siegel

ACTION —Sweet (RCA)—Essex/Gerig

PALOMA BLANCA—Nina & Mike (Ariola)—
MUz

DER ZAR UND DAS MAEDCHEN —*Mireille
Mathieu (Ariola)—Siegel/Abilene

GIVE A LITTLE LOVE—Bay City Rollers
(Bell/EMI)—Melodie der Welt

WENN DIE ROSEN ERBLUEHEN IN
MALAGA—*Cindy & Bert (BASF/
Cornet)—Riatto/ RM1/Gerig

DOWN BY THE RIVER—AIbert Hammond
(Epic)—Intro

JAPAN
(Courtesy of Music Labo, Inc.)
*Denotes local origin
SINGLES

Week

1

2

10

11

12

13

14

15

16

17

18

19

This

TOKI NO SUGIYUKU MAMANI—*Kenji
Sawada (Polydor)—(Watanabe)

ROMANCE—*Hiromi Iwasaki (Victor)—
(NTV)

SASAYAKA NA YOKUBOU—*Momoe
Yamaguchi (CBS/Sony)—(Tokyo)

OMOIDE MAKURA—*Kyoko Kosaka (Aard-
Vark)—(Yamaha)

ICHIGO HAKUSHO O MOUICHIDO—*Ban
Ban (CBS/Sony)—(JCM, Young Japan)

TONARINO MACHINO OJOSAN—*Takuro
Yoshida (For Life)—(Yui)

KITAE KAERO—*Koji Tokuhisa {(Atlantic)—
(Nichion)

TENSHI NO KUCHEIBIRU—*Junko
Sakurada (Victor)—(Sun)

SHIJO NO Al—*Hideki Saijo (RCA)—
{Nichion)

URAGIPt NO MACHIKADO—*Kai Band
(Express)—(Shinko)

OMOKAGE—*Yuri Shimazaki (Columbia)—
(Nichion)

NAKANOSHIMA BLUES—*Hiroshi
Johiyamada & Cool Five (RCA)—
{Uchiyamada)

YUMEYO MOUICHIDO—*Hideto Maki
(CBS/Sony)—(Fuji, Yomi Pack)

OMAE Nt HORETA—*Kenichi Hagiwara
(Elektra)—(Watanabe)

PUTARI NO TABIJI—*Hiroshi Itsuki
(Minoruphone)—(Noguchi)

ANATANI TSUKUSHIMASU—*Aki Yashiro
(Teichiku)—(JCM)

IMAWA MOU DAREMO—*Alice (Express)—
(JCM, OBC, Mirika)

MIREN GOKORO—*Takashi Hosokawa
{Columbia)—(JCM)

HITO KOISHIKUTE—*Saori Minami (CBS/
Sony)—(Nichion)

KOKORO KOKORI—*Takashi Hosokawa
{Columbia)—(JCM)

ITALY

{Courtesy Germano Ruscitto)
As Of 10/7/75
LPs

Week

1

awWwN

NG

11
12

13
14

15

This

SABATO POMERIGGIO—Claudio Baglioni
(RCA)

L'ALBA—Riccardo Cocciante (RCA)

XXa RACCOLTA—Fausto Papetti (Durium)

NEVER CAN SAY GOODBYE—Gloria Gaynor
(MGM/Phonogram)

INCONTRO—Patty Pravo (RCA)

RIMMEL—Francesco De Gregori (RCA)

DUE—Drupi (Ricordi)

JUST ANOTHER WAY TO SAY | LOVE
YOU—Barry White (Phonogram)

PROFONDO ROSSO—I Goblin (Cinevox)

DEL MIO MEGLIO # 3—Mina (PDU/EMI)

ROSA—Patrizio Sandrelli (Smash/MM)

CAPTAIN FANTASTIC & THE BROWN DIRT
COWBOY —Elton John (DJM/Ricordi)

CARAT PURPLE—Deep Purple (Purple/EMI)

AMORE GRANDE AMORE LIBERO—I{
Guardiano Del Faro (RCA)

VENUS & MARS—Paul McCartney & Wings
(Capitol /EMI)

SOUTH AFRICA

(Courtesy Springbok Radio)
As Of 10/3/75
SINGLES

Week

1
2

3

o~

10

SOS—Abba (Sunshine)—(Breakaway/SDRM)

PALOMA BLANCA—George Baker Selection
{Reprise)—(Yackamo)

{ DON'T LOVE YOU BUT | THINK { LIKE
YOU—Gilbert O'Sullivan (MAM)—(Leeds)

LOVE WILL KEEP US TOGETHER—Captain
& Tennille (A&M)—(Laetrec)

YOU LAY SO EASY ON MY MIND—Andy
Williams (CBS)—(MPA)

THE LOOK IN YOUR EYES—Johnny Nash
(CBS)—(Breakaway)

MISTY—Ray Stevens (Chess)—(Chappell)

PLEASE STAY—Jonathan Butier (Bullet)—
{Laetrec)

RHINESTONE COWBOY—Glen Campbel!
(Capitol)—(MPA)

KISS ME KISS YOUR BABY—Geoff St.
John (Philips)—(Leeds)




Latin

FANIA’S 1st 10

LOS ANGELES-—You can't tune
in a Latin radio station for more
than five or 10 minutes these days
without encountering the latest hit
from Fania. In New York City
Puerto Rico. Chicago, Miami, Los
Angeles, and San Francisco—where
the country's 14 million Spanish
people are most heavily concen-
trated—Fania. despite some stiff
competition, has the market cor-
nered.

More than anvthing. Fania is the
sound of salsa. the hot sound that

Magic Mountain To
Offer El Chicano

LOS ANGELES—Booked for a
gala “Day After Halloween” cele-
bration at Magic Mountain in sub-
urban Valencia is El Chicano, which
will work 7 p.m. and 9 p.m. concerts
on Nov. 1.

By RAY TERRACE

has filtered down in recent years
from the Afro-Cuban roots music of
the forties and fifties. and shaded
along the way with rock, soul and
jazz by the new Puerto Rican cul-
ture.

On May 1, 1975, Fania celebrated
its 10th anniversary—a decade of
growth and success under the lead-
ership of Jerry Masucci, its young at-
torney-president. Fania, in fact,
grew out of a lawyer-client relation-
ship between Masucci and band-
leader-performer Johnny Pacheco.
who was disgruntled with his record
label at the time.

In 1964 Masucci and Pacheco de-
cided to form a new label as a reac-
tion to the “rip-off™ atmosphere sur-
rounding Latin record companies of
the period.

Their first album was moderate
success. but by 1968 Masucci and
Pacheco had released more than 20
albums with such artists as Johnny
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IN MIAMI

This TITLE-Artist, Label &
Week Number (Distributing Label)

This TITLE~-Artist, Label &
Week Number (Distributing Labef)

1 ROBERTO CARLOS
Quiero Verte A Mi Lado, Caytronics Cys
1439

2 DANNY DANIEL
Danny Daniel, Miami 1699

3 MORRIS ALBERT
Feeling, Audio Latino 4085

4 JULIO IGLESIA
El Amor, Alhambra 23

5 CELIA & JOHNNY
Tremendo Cache, Vaya 37

6 LISETTE
Lo Voy A Divaver, Borinquen 1282
7 SOPHY

Dime, Velvet 1494

8 | ORCHESTRA BROADWAY

Sarvaje, Coco 119

9 CHARYTIN
El Bimbo, Alhambra 141

10 HECTOR LAVOE
La Voz, Fania 461

11 CAMILO SESTO
Camilo Sesto, Pronto Pts, 1311

12 TIPCANOVEL
Sabroso, TR-112

13 LOS CHAVALES DE ESPANA
Los Chavales de Espana, Arp Sound 9079

14 LA PANDILLA
La Pandilla, Athambra 4001

15 CELIA & JOHNNY
Celia & Johnny, Vaya 31

IN NEW YORK

1 CELIA & JOHNNY
Tremendo Cache, Yaya XVS 37

2 | WILLIECOLON
The Good, The Bad. The Ugly, Fania XSLP-
00484

3 BARRETTO
Barretto, Fania XSLP-00486

4 | GRANCOMBO
=7,G6C-011

5 ISMAEL RIVERA
Soy Feliz, Vaya XVS-35

6 TIPICA73
Candela, Inca 1043

7 JOE QUIJANO
Ahora, Coco CLP-114XX

8 HECTOR LAVOE
La Voz, Fania XSLP-004

9 ROBERTO CARLOS
Quiero Verte A Mi Laco, Caytronics 1439

10 ORQ. BROADWAY
Lo Mas Duro En Charanga, Coco CLP-119

11 MARCO ANTONIO MUNIZ
SalsaTropical. Arcano DKL1-3284

12 CORTIJO & ISMAEL RIVERA
Juntos Otra Ves, Coco CLP-113XX

13 EDDIE PALMIERI
The Sun of Latin Music, Coco 109XX

14 CAMILO SESTO
Camilo Sesto, Pronto Pts-1011

15 TAMBO
Tambo, Montuno 505

A A
VAYA RECORDS INC

Dist. By Fania Records, Inc.

Dist.: R & J Recordsg, New York, N.Y. 10034 (212) 942-8185
KAllied Wholesale: Calle Cerra, 610 Santurce, P.R. 00927 (809) 725-9255 J

éc\;.uk, p;u ce & pupi

Compatible stereo XVS—O

Presents PUPl Y SU CHARANGA

N.Y. Label Is Broadening
The Base For Its Music

Pacheco. Bobby Valentin, Willie
Colon, Larry Harlow, Ray Barretto
and Joe Bataan.

In 1969 Masucci formed a new
company. Fania International
whose artist roster included Roberto
Yanes and Roberto Roena Y Su
Apollo sound. Two years liter saw
the formation of Vaya Records, with
Ricardo Ray/Bobby Cruz, La Dife-
rente, La Conspiracion, Celia Cruz,
Mongo Santamaria and Cheo Feli-
clano. .

The same yéar Fania acquired
two new companies, Cotique and
Inca Records. During the month of
April 1975 the Fania family of labels
(Fania, International. Vaya, Inca
and Cotique) released a total of 24
singles, the largest release in its his-
tory

Masucci no longer practices law
and now personally produces about
10 albums a year and oversees the
production of virtually every release
as well as involving himself fully in
all aspects of product promotion,
advertising and publicity for Fania’s
total annual album output of nearly
50.

Masucci’s activities also have in-
cluded the production and release of
“Qur Latin Thing,” the first feature
film about salsa and its influence on
the Latin people of New York. A
second film, “Salsa,” which he pro-
duced and co-directed, will be re-
leased this summer.

Masucci is currently seeking to
strengthen the Latin market by
reaching out to other record buyers.
Right now the Latin market is simi-
lar to that of jazz. with devoted and
faithful record buyers, and sales of
50,000 considered great, 100,000
called extraordinary.

Musart Will
Handle ABC
For Mexico

LOS ANGELES—A three-year
contract signed here last week will
give Mexico’s Discos Musart exclu-
sive distribution rights to the ABC
family of labels throughout Mexico.

Musart is the la